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EARS  AGO  . 

They  Began  Their  Worh  Here 


There's  a  bond  of  friendship  between  WLS  personalities  and  the  radio 
listeners  of  Midwest  America,  a  friendship  that  has  grown  closer  through  the 
years.  Through  their  long  association  with  WLS,  our  people  have  learned  to 
know  what  listeners  like,  what  they  want  and  need.  That's  why  our  program 
department  is  in  charge  of  veterans, 

Harold  Safford,  program  director,  has  been  with  us  18  years,  since  1926. 
Production  Manager  Al  Boyd  has  been  here  14  years,  working  up  from  sound 
effects  in  1930.  And  Grace  Cassidy,  traffic  managec,  was  working  for  WLS  even 
before  the  station  took  the  air  in  1924! 

This  long-time  friendship  is  not  confined  to  the  program  executives;  some 
talent  has  been  with  us  for  15  and  20  years.  Announcers,  too.  Even  our  engi- 
neering staff  is  made  up  mainly  of  20-year  veterans.  No  wonder,  after  this  long, 
our  staff  understands  what  listeners  like  ,  .  .  knows  how  to  influence  them  to 
act.  That's  why  WLS  Gets  Results! 
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^/le^/ae  is  proud  to  present 

George  Hicks 
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A  ProOTam  of  His  Own 


BEGINNING  TUESDAY,  JULY  4, 
EVERY  TUESDAY  &  THURSDAY  FROM  10:15  TO  10:30  P.M.  EWT 


WHAT  THEY  SAY  OF  HICKS 

TIME  :  (June  19)  "George  Hicks,  the 
Blue  Network's  tall,  begoggled,  modest 
London  news  chief  .  .  .  turned  in  the  best 
recordings  of  them  all." 

NEWSWEEK :  (Jtme  19)  ".  .  .  the 
most  realistic  radio  reporting  yet  to  come 
out  of  the  European  war." 

BEN  GROSS-N.  Y.  DAILY  NEWS 

(June  11)  ".  .  .  left  dialers  all  over  the 
country  respecting  his  courage  and  calm- 
ness and  grateful  for  the  detailed  picture 
he  gave  them." 

VARIETY:  (Headhne  of  Hicks'  story, 
in  Jime  14  issue)  "George  Hicks  of  Blue 
Grabs  Top  D-Day  Laurels." 


IMR  O  M  George  Hicks,  Blue  Network  corre- 
spondent  with  the  Allied  Invasion  Forces,  has 
come  what  Variety  calls  "the  top  job  of  documen- 
tary reportage"  on  the  Invasion.  Proof  of  this 
lies  in  "the  hundreds  of  requests  that  have  pour- 
ed into  the  four  networks  asking  for  repeats  of 
Hicks'  eye-witness  account"  of  the  Invasion  seen 
from  the  gun  turret  of  a  warship. 

With  the  expiration  of  the  "pool"  arrangement 
which  put  him  at  the  disposal  of  our  contempo- 
raries, George  Hicks  reverts  to  The  Blue  and  we 
are  proud  to  present  him  in  a  program  of  his  own. 

Those  of  you  who  have  heard  Hicks'  broadcasts 
need  no  words  from  us  to  picture  what  may  be 
expected.  But  we  believe  that  this  new  series 
will  prove  to  be  one  of  the  greatest  dramatic  and 
human-interest  accounts  of  the  post-D-Day  story. 


For  further  details  check  with 
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MCINNATI  TODAY 


B.  Clausen  came  to  WCKY  direct  from  the  Pacific 
rs  of  Admiral  Chester  Nimitz.  and  brought  with  him  a 
irty-four  years  of  war  reporting  for  the  Associaletl  Press 
and  travel  in  the  Pacific  area. 
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THE  RCA  Electron  Microscope,  an  instrument  which 
magnifies  up  to  22,000  times  (and  makes  micro- 
graphs which,  enlarged  photographically,  make  possible 
useful  magnifications  up  to  200,000  times),  has  enabled 
scientists  to  achieve  important  advances  in  industry  and 
research.  Its  tremendous  magnifying  power  is  of  great 
value  to  the  chemical,  metallurgical,  ceramic,  plastic, 
aviation,  textile,  rubber  and  petroleum  industries — or 
to  any  field  where  particle  size,  shape,  structure  or  dis- 


tribution are  of  interest,  or  where  minute  surface  details 
of  metals  or  other  materials  must  be  studied. 

Two  new  models  of  the  RCA  Electron  Microscope 
are  now  available.  One  is  a  compact  desk  model — - 
the  other,  a  new  Universal  type  containing  an  electron 
diffraction  camera.  Information  on  these  instruments, 
their  use  and  applications,  is  offered  in  a  new  16-page 
booklet  "The  RCA  Electron  Microscope."  Jhe  coupon 
below  will  bring  you  this  booklet  by  return  mail. 


]^    ffecf rofi  Microscope  Section,  Dept.  117 

Radio  Corporation  of  America,  Camden,  N.  J. 

Please  send  me  the  new  bulletin  entitled  "The  RCA  Electron  Microscope.' 

Name  

Position  

Company  

Street  City  
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ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


lim  Tritsciiler 


Says— 


President^  Nelson  Chesmaii  Co.^  Chattanooga 


We  buy  stations  with  an  eye  to  their  particular 
audiences — we  spot  our  radio,  and  it  pays!'' 


•And  HOW  it  pays,  Mr.  Tritschler!  You 
know  (and  we  know)  certain  markets  which 
respond  hke  wildfire  to  types  of  programs 
that  fall  with  dull  thuds  only  a  few  hun- 
dred miles  away.  And  all  of  us  know  that 
even  on  the  biggest  national  shows,  the 
ratings  vary  all  over  the  chart  in  various 
markets. 

•  So  what  does  that  prove?  It  proves  that 
the  only  way  to  get  top  efficiency  from 


one's  radio  expenditures  is  to  "buy  sta-' 
tions  with  an  eye  to  their  particular  audi- 
ences"—  which  is  just  to  say  buy  spot 
broadcasting! 

•We've  got  a  lot  of  facts  about  the  audi- 
ences of  all  the  stations  at  the  right.  And 
sixteen  good  men  whose  principal  job  is  to 
see  that  those  facts  prove  as  helpful  as 
possible  to  every  present  and  prospective 
user  of  spot  broadcasting. 


^    Free  &  Peters,  ijic. 

A  \      Pioneer  Radio  Station  Representatives 

Since  May,  ig^2 


EXCLUSIVE  REPRESENTATIVES: 
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'Free  Radio'  Pledged  by  Dewey,  Bricker 


Industry  to  Play 
Major  Part  In 
Elections 

By  SOL  TAISHOFF 

CAST  in  the  dual  role  of  primary 
campaigning  medium  as  well  as  an 
issue  in  the  campaign,  radio  will 
figure  as  never  before  in  the  Pres- 
idential elections  this  year, 
f  With  the.  nomination  in  Chicago 
last  week  of  the  Dewey-Bricker 
ticket  at  the  Republican  National 
Convention,  and  the  unanimous 
adoption  by  the  GOP  of  a  "free 
radio"  plank  in  its  platform,  ra- 
dio found  itself  catapulted  into  the 
national  political  scene.  Both  the 
Republican  Presidential  and  Vice- 
Presidential  candidates  are  pledged 
to  the  "free  radio"  plank  which 
puts  radio  on  a  parity  with  the 
press. 

'Air  Battle'  Seen 

Both  Dewey  and  Bricker  will  rely 
heavily  on  radio  for  their  cam- 
paigning. With  President  Roosevelt 
predestined  to  the  Democratic  can- 
didacy, a  Presidential  "battle  of 
the  wavelengths"  is  presaged.  Mr. 
Roosevelt's  acknowledged  prowess 
as  a   radio  campaigner   has  en- 


sconced him  as  the  No.  1  broadcast 
personality.  But  Mr.  Dewey  is  re- 
garded in  radio  circles  as  the  most 
expert  orator  to  carry  the  GOP 
banner  since  radio  became  a  vote- 
getting  factor  just  20  years  ago. 

The  Free  Press  and  Radio  plank 
adopted  by  the  Convention  last 
Tuesday  by  voice  vote  is  stout  and 
direct.  While  almost  unrecognizable 
as  compared  to  the  plank  espoused 
by  the  NAB,  and  which  had  been 
submitted  to  the  Resolutions  Com- 
mittee, it  nevertheless  came  out 
flatly  against  censorship  and,  more 
significantly,  called  for  a  "new  ra- 
dio law  which  will  define,  in  clear 
and  unmistakable  language,  the 
role  of  the  FCC". 

When  the  Democratic  national 
convention  is  held  in  the  same  Chi- 
cago Stadium  next  month,  it  is 
expected  that  a  "free  radio"  plank, 
offsetting  that  in  the  Republican 
platform,  will  be  adopted.  That 
happened  four  years  ago,  when 
both  Conventions  adopted  resolu- 
tions in  the  same  general  vein. 

More  than  cursory  interest  at- 
taches to  the  specific  mention  in 
the  GOP  plank  of  need  for  a  new 
radio  law.  This  comes  on  the  heels 
of  the  action  of  Sen.  Wheeler  (D- 
Mont.)  in  sounding  the  death  knell 
for  remedial  radio  legislation  at 
this  session  of  Congress.  The  bill 


he  had  drafted  jointly  with  Sen. 
Wallace  H.  White  Jr.  (R-Me.), 
acting  Senate  Minority  Leader,  in 
many  ways  would  have  tightened 
Government  regulation  of  radio, 
and  ratified  past  regulatory  acts 
which  have  been  interpreted  as 
threatening  radio's  freedom. 

Intimidation  Charged 

Should  a  change  in  administra- 
tion come,  or  should  the  Repub- 
licans organize  either  or  both 
Houses  of  Congress,  the  new  ma- 
jority party  then  would  be  com- 
mitted to  rewriting  the  Radio  Act 
of  1934.  Having  failed  completely 
to  get  satisfaction  in  the  Senate 
through  the  demise  of  the  White- 
Wheeler  Bill  (S-814)  many  broad- 
casters now  feel  that  radio  itself 
should  draft  a  proposed  measure 
for  House  consideration  as  soon  as 
possible. 

All  key  speakers  at  the  Repub- 
lican convention  vehemently  de- 
nounced "New  Deal  bureaucracy" 
and  arrogation  of  legislative  and 
judicial  powers  by  independent 
agencies.  Gov.  Earl  Warren  of  Cali- 
fornia, temporary  chairman,  in  the 
keynote  address  Monday  night 
mentioned  radio  directly.  Lashing 
out  against  "bureaucracy",  he 
charged  that  the  incumbents  have 
"threatened  our  free  press"  and 
that  "they  have  intimidated  our  ra- 
dio". He  promised  the  new  "GOP 
administration"  would  "free  the 
agencies  of  public  information 
from  domination  of  the  Govern- 
ment". 

Last  Plank 

The  Free  Press  and  Radio  plank 
was  the  very  last  in  the  compre- 
hensive GOP  platform.  Sen.  Robert 
A.  Taft  of  Ohio,  chairman  of  the 
Resolutions  Committee,  himself  was 
conversant  with  and  is  understood 
to  have  had  much  to  do  with  its 
writing,  along  with  Sens.  Albert  J. 
Hawkes  of  New  Jersey  and  E.  H. 
Moore  of  Oklahoma,  both  members 
of  the  Senate  Interstate  Commerce 
Committee,  who  participated  ac- 
tively in  the  hearings  of  the  White- 
Wheeler  Bill  and  who  have  repeat- 
edly called  for  a  revision  of  the 
Radio  Act. 

The  suggested  resolution,  pre- 
pared by  the  Legislative  Committee 
of  NAB,  which  had  been  submitted 


HAS  MIKE  'IT' 


to  the  Committee,  did  not  tie  in 
radio  with  the  press.  It  read: 

111  winning-  the  war  abroad,  we 
must  not  lose  it  at  home.  Any  at- 
tack on  the  fundamental  freedom 
of  the  individual  must  be  met  and 
repelled.  Today,  the  American  peo- 
ple are  in  danger  of  being  told  by 
a  Government  agency  ■what  they 
may  and  may  not  hear  over  their 
radios.  Freedom  of  speech  by  ra- 
dio— freedom  fi-om  Government 
interference — is  in  jeopardy. 

American  broadcasting  is  the 
finest  in  the  world.  It  has  brought 
us  the  finest  entertainment,  the 
best  news  coverage  and  a  full  and 
fair  presentation  of  public  ques- 
tions. 

We  need  a  new  radio  law  which 
will  define,  in  clear  and  unmis- 
takable language,  the  role  of  the 
FCC.  It  should  not  be  allowed 
to  refuse  a  radio  station  license 
because  of  its  own  special  ideas  of 
radio  programming  or  business 
conduct.  So  long  as  a  broadcaster 
complies  with  the  necessary  engi- 
neeri)ig  standards  and  the  general 
laws  applicable  to  all  business,  no 
Commission  should  have  the  power 
to  refuse  him  a  license  to  operate 
a  station  because  of  differences  of 
opinion  as  to  what  the  people 
should  be  allowed  to  hear. 

Gov.  Dewey's  appreciation  of 
radio  as  a  campaigning  medium  is 
reflected  in  the  presence  on  his  staff 
of  Henry  R.  Turnbull,  radio  ex- 
ecutive of  Duane  Jones,  New  York 
advertising  agency.  He  worked  with 
(Continued  on  page  68) 
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PLANK  IN  GOP  PLATFORM 

FOLLOWING  is  the  full  text  of  the  plank  on  "Free  Press  and 
Radio"  adopted  unanimously  by  the  Republican  National  Conven- 
tion in  Chicago  Tuesday,  June  27: 

Free  Press  and  Radio — In  times  like  these,  when  whole  peoples 
have  found  themselves  shackled  by  governments  which  denied 
the  truth,  or,  worse,  dealt  in  half-truths  or  withheld  the  facts 
from  the  public,  it  is  imperative  to  the  maintenance  of  a  free 
America  that  the  press  and  radio  be  free  and  that  full  and  com- 
plete information  be  available  to  Americans.  There  must  be  no 
censorship  except  to  the  extent  required  by  war  necessity. 

We  insistently  condemn  any  tendency  to  regard  the  press  or 
the  radio  as  instruments  of  the  Administration  and  the  use  of 
Government  publicity  agencies  for  partisan  ends.  We  need  a  new 
radio  law  which  vn\\  define,  in  clear  and  unmistakable  language, 
the  role  of  the  FCC. 

All  channels  of  news  must  be  kept  open  with  equality  of  access 
to  information  at  the  source.  If  agreement  can  be  achieved  with 
foreign  nations  to  establish  the  same  principles,  it  will  be  a  valu- 
able contribution  to  future  peace. 

Vital  facts  must  not  be  withheld. 

We  want  no  more  Pearl  Harbor  reports. 


BROADCASTING    •    Broadcast  Advertising 


Free  Radio — One  Up,  One  to  Go— An  Editorial 


A  NEW  start  has  been  made  on  the  rocky 
course  toward  remedial  radio  legislation.  The 
Republican  National  Convention,  by  voice  vote, 
adopted  a  press-radio  plank  with  specific  men- 
tion of  the  need  for  a  new  radio  law,  which  will 
define  "in  clear  and  unmistakable  language, 
the  role  of  the  FCC". 

Dewey  and  Bricker,  as  the  GOP  nominees, 
are  committed  to  that  pledge.  Gov.  Bricker,  in 
his  pre-convention  campaigning,  has  stronsrlv 
urged  legislation  to  supplant  the  antiquated 
1934  Act  which  embodies,  as  to  broadcasting, 
the  terms  of  the  original  1927  Radio  Act.  Gov. 
Dewey  has  made  no  recent  statement  directly 
applicable  to  the  FCC,  but  has  criticized  the 
personnel  and  administration  of  independent 
agencies  such  as  the  Securities  &  Exchange 
Commission.  The  FCC  is  a  first  cousin. 

Four  years  ago  the  two  major  political 
parties  adopted  "free  radio"  planks.  Much  has 


transpired  in  radio  regulation  since  then.  The 
Government  grip  has  been  tightened.  But  at- 
tempts to  get  legislation  have  been  obstructed 
by  the  FCC  itself  and  have  all  but  boome- 
ranged. 

At  the  Republican  convention  the  need  for 
protective  radio  legislation  promptly  was 
recognized.  A  proposed  NAB  resolution  deal- 
ing with  radio  was  broadened  to  embrace  free- 
dom of  the  press.  Therein  the  equality  of  these 
two  primary  media  for  dissemination  of  infor- 
mation was  recognized.  And  the  threat  to  their 
freedom  in  the  current  shape  of  things  like- 
wise was  appreciated. 

The  GOP  convention  took  cognizance  of  the 
splendid  news  job  radio  performed.  Many 
of  the  delegates  had  an  opportunity  during  the 
convention  to  talk  to  their  folks  back  home 
by   radio.   Direct  reports   were  transmitted 


over  special  facilities  by  individual  stations, 
supplementing  network  coverage  of  the  na- 
tional scene.  No  one  who  attended  the  conven- 
tion could  have  overlooked  radio's  superb  job. 

The  Democratic  National  Convention  meets 
in  Chicago  July  19  to  nominate  its  standard 
bearers.  It  too  will  be  importuned  to  adopt  a 
free  radio  plank.  President  Roosevelt  repeat- 
edly has  plumped  for  radio  "as  free  as  the 
press".  Everybody  appears  to  be  for  it.  But 
nothing  is  ever  done  about  it. 

We  assume  the  Democratic  convention  will 
adopt  a  "free  radio"  plank.  That  would  make 
it  unanimous — again. 

From  that  point  on,  irrespective  of  who  wins 
in  November,  it  will  be  up  to  broadcasters  to 
see  that  the  commitment  is  carried  swiftly  and 
surely  to  fruition.  That  requires  planning  and 
follow-through. 


Radio  Delivers  Superb  GOP  Coverage 


Stations   Augment  Net 
Broadcasts  With 
Own  Pickups 

ANOTHER  SUPERB  job  of  news 
I  coveraee,  eclipsed  only  by  the  more 
1  dramatic  Euronean  invasion  han- 
!  dling,  was  a'"hieved  by  radio  last 
I  week  in  the  Herculean  task  of  air- 
ing the  Renublican  National  Con- 
vention in  Chicago. 

Plans  developed  by  all  networks 
I  and  some  60  independent  stations 
I  worked  with  hardly  a  mishap  dur- 
I  ing  the  three-day  convention  that 
I  resulted  in  the  nomination  of  the 
I  Dewey-Bricker  ticket.  Upwards  of 
I  300  radio  reporters,  technicians  and 
officials  covered  the  proceedings. 
Many  indenendent  stations  used  di- 
Li  rect  lines  for  localized  or  statewide 
1  coverage,  leaving  to  the  networks 
the  national  running  story  of  the 
proceedings. 

Coverage  Most  Complete 

With  the  temperature  hovering 
around  100  during  the  entire  three- 
|.  day  session,  conditions  were  not 
J  conducive  to  peak  performance. 
Radio  reporters,  nevertheless,  out- 
did themselves  in  spot  coverage. 
The  first  two  daytime  sessions  on 
Monday  and  Tuesday  were  drab, 
because  of  the  cut-and-dried  Dewey 
nomination.  But  the  night  sessions 
were  before  capacity  audiences  in 
the  21,000-seat  stadium,  and  the 
Wednesday  morning  session,  which 
brought  the  formal  Dewey-Bricker 
nominations  and  balloting,  found 
the  steaming  stadium  jammed. 

Radio  and  press  coverage  alike 
was  the  most  complete  in  political 
convention  annals.  The  feat  will  be 
duplicated  when  the  Democratic 
National  Convention  convenes  at 
the  Chicago  Stadium  beginning 
July  19.  All  told,  there  were  some 
1300  representatives  of  radio,  press, 
and  newsreeig  present. 

Radio  was  everywhere  in  prom- 
inence. Directly  behind  the  speak- 


er's platform  were  four  micro- 
phones for  each  of  the  major  net- 
works. Top  network  commentators 
broadcast  running  accounts  from 
these  vantage  points.  Speakers  were 
interviewed  on  the  spot.  War-de- 
veloped handy-talkie  high  frequen- 
cy sets  were  employed  for  floor 
pickups.  Parabolic  microphones 
picked  up  the  convention  atmos- 
phere. 

Overlooking  the  stadium  back  of 
the  speaker's  platform  were  the 
four  sound-proof,  air-conditioned 
booths  of  the  networks  from  which 
Paul  White  (CBS),  William  F. 
Brooks  and  Carleton  Smith 
(NBC);  G.  W.  Johnstone  (Blue), 
and  Tom  Slater  and  Frank 
Schreiber  (MBS)  directed  network 
coverage. 

Radio's  accommodations  were  the 
best  ever  accorded.  This  drew  some 
complaint  from  the  press.  Overall 
arrangements  were  handled  by 
Wells  (Ted)  Church,  radio  director 
of  the  Republican  National  Com- 
mittee, himself  a  practical  broad- 
caster and  producer.  Radio  report- 
ers were  serviced  by  D.  Harold  Mc- 
Grath,  superintendent  of  the  Sen- 


For  other  convention  news  see 
pages  28,  66,  68,  72.  73,  74. 


ate  radio  gallery,  and  his  assistant, 
William  Vaughan. 

Regular  news  broadcasts  were 
handled  simultaneously  by  the  net- 
works on  prearranged  schedules. 
Keynote  speeches  were  scheduled  to 
conform  with  network  time  clear- 
ances each  evening.  In  addition,  a 
half-dozen  television  cameras  were 
in  play,  with  the  stadium  klieg- 
lighted  for  the  pickups.  Film  was 
rushed  to  the  East  and  West  Coasts 
by  plane  for  telecasting. 

Fed  to  Hookup 

WNBT  New  York,  NBC  video 
station,  fed  its  programs  to  WRGB 
Schenectady,  GE  station,  and  to 
WPTZ  Philadelphia,  Philco  outlet 
(see  story  on  page  28).  Individual 
coverage  by  television  was  handled 
by  WCBW  New  York,  CBS  sta- 
tion, and  WABD  New  York,  op- 
erated by  the  Allen  B.  DuMont 
Labs.  W6XYZ  Hollywood  carried 
daily  film  transcriptions  also. 

In  addition  to  the  facilities  at 


the  stadium,  a  number  of  stations, 
along  with  the  networks,  main-ij 
tained  studios  and  and  ofiices  at  thei 
Stevens  Hotel,  Convention  head-j 
quarters,  for  interviews  and  otherj 
special  broadcasts.  Aside  from  the 
networks,  those  individual  stations 
having  studios  at  the  stadium  were 
WLS  Chicago;  WLW-WSAI  Cin- 
cinnati; Iowa  Broadcasting  Co.;; 
WITH  Baltimore;  KSD  St.  Louis,! 
and  WOW  Omaha.  U.  S.  Record-' 
ing  Co.,  Washington,  maintained 
transcription  units  at  the  stadium, 
as  did  several  stations.  | 

Six-Station  Tieup  I 

Pattern  for  tailor-made  political 
convention  coverage  was  cut  almost 
on  an  impromptu  basis  by  WING, 
Dayton,  which  originally  planned 
to  cover  only  its  sister  station, 
WIZE  Springfield,  but  wound  up 
with  four  other  outlets.  Programs 
on  a  thrice-daily  schedule  Monday 
through  Thursday  were  fed  to 
WKRC  Cincinnati,  WHK  Cleve- 
land, WKBN  Youngstown  and 
WCOL  Columbus,  in  addition  to 
WING  and  WIZE.  Well-known 
Ohio  personalities  and  national  po- 
litical figures  were  interviewed.; 
Ronald  B.  Woodyard,  executive 
vice-president  and  general  manager 
of  WING  and  WIZE,  and  Lin  Ma- 
son, WING  program  director,  con-i 
ducted  the  series,  which  was  spon-j 
sored  by  Coca  Cola  bottlers  on  a| 
package  basis.  ' 

Two  other  Ohio  stations,  WLW- 
WSAI  Cincinnati,  provided  their 
respective  listeners  vdth  six  daily 
broadcasts,  in  addition  to  network 
coverage.  Covering  for  the  Cros- 
ley  stations  were  Arthur  Reilly, 
Jack  Beall  and  George  Gow,  news- 
casters; James  Cassidy,  special 
events  director;  his  assistant,  Gor- 
don Graham;  Howard  Chamber- 
lain, WLW  program  director;  Wil- 
liam Barlow,  publicity  director; 
William  Dowdell,  editor-in-chief  of 
the  C'rosley  newsroom;  E.  K.  Bauer, 
executive  assistant  to  James  D. 
Shouse,  Crosley  vice-president  in 
charge     of     broadcasting.  Ned 

{Continued  on  page  72) 


AIR-CONDITIONED  broadcast  booths  used  by  the  four  major  networks 
were  located  at  the  rear  of  the  mezzanine  of  the  Chicago  Stadium  and 
overlooking  the  speaker's  platform  and  main  floor.  In  addition  to  this  ar- 
langement,  each  network  had  direct  pickups  from  the  speaker's  platform 
and  the  floor.  Independent  stations  and  regional  networks  were  provided 
facilities  in  the  basement  for  direct  broadcasts,  interviews,  recordings. 
Studios  also  were  maintained  at  the  Stevens  Hotel,  downtown  headquar- 
ters. Same  facilities  will  be  used  for  the  Democratic  Convention  begin- 
ning July  19.  Democratic  sessions  also  will  be  in  the  Stadium. 
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BROADCASTING    •    Broadcast  Advertising 


letting  Most  Impressions  Per  Dollar 


'ITHE  recent  effort  of  the  coni- 
■jbined  New  York  newspapers  to 
jstudy  the  effectiveness  of  local  re- 
iitail  advertising  in  radio  as  com- 
pared to  newspapers  raises  the 
Iquestion  as  to  whether  there  is  any 
ibasis  for  comparing  two  such  dis- 
I  similar  media. 

Actually,  of  course,  advertisers 
do  make  this  comparison  in  a  prac- 
tical way  whenever  they  buy  space 
or  time.  Buying  radio  is  a  "vote" 
for  radio — buying  newspapers  is  a 
■'vote  for  newspapers".  Behind  this 
choice  lies  the  most  important  com- 
mon denominator  of  all  media — the 
ability  to  ring  the  cash  register. 

Two  Major  Differences 

But  there  are  other,  less  prag- 
matic ways  of  comparing  the  two 
media,  once  we  clearly  state  the 
basic  points  of  difference  between 
them.  These  points  of  difference 
are  many,  but  the  two  most  signifi- 
cant ones,  in  my  opinion,  are : 

(A)  Newspaper  advertising 
makes  an  impression  on  the  eye — 
radio  advertising  makes  an  impres- 
sion on  the  ear. 

(B)  Newspaper  readership  is 
largely  determined  by  product  in- 
terest; radio  listening  is  deter- 
mined largely  by  program  interest. 

These  dissimilarities  do  not,  how- 
ever, rule  out  any  meaningful  com- 
parisons between  the  two  media.  It 
is  not  possible  to  compare  apples 
and  oranges.  But  it  is  possible  to 
compare  apples  and  oranges  in 
terms  of  some  specific  attribute — 
to  say  that  apples  deliver  twice  as 
many  calories  per  dollar  or  that 
oranges  deliver  twice  as  many  vita- 
min C  units  per  dollar. 

Therefore,  I  have  chosen  to  make 
a  brief  survey  of  New  York  news- 
papers and  radio  with  this  one  spe- 
cific viewpoint — to  determine  the 
number  of  impressions-per-dollar 
which  the  advertiser  who  uses  one- 
minute  spots  gets- in  New  York,  as 
compared  with  the  number  of  read- 
ers-per-doUar  obtained  by  the  na- 
tional advertiser  using  the  two 
New  York  newspapers  covered  by 
the  Clark  ssmdicated  readership 
reports. 

In  setting  up  my  method,  every 
step  was  taken  to  guarantee  to 


Analysis  of  ISIew  York  Market  Shows 
How  TSSewspapers^  Radio  Compare 

By  CECILE  L.  ROBINSON 
Robinson's  Radio  Reckoner 


newspapers  the  benefit  of  any  pro- 
cedural doubt.  Five  issues  of  the 
two  New  York  newspapers  were 
studied.  The  circulation  of  each  pa- 
per was  multiplied  by  the  percent 
observation  of  each  ad  for  men  or 
women — whichever  was  higher — to 
give  total  readership.  The  cost  of 
each  ad  was  then  determined,  based 
on  the  published  national  line  rate 
— and  the  number  of  readers  was 
divided  by  the  cost  to  show  the 
number  of  readers-per-dollar. 
Every  national  ad  was  thus  ana- 
lyzed— a  tedious  and  painful  pro- 
cedure, by  the  way. 

How  did  newspapers  get  the 
benefit  of  the  doubt  by  such  a  pro- 
cedure? First,  because  we  consid- 
ered the  readership  of  each  ad  to 
be  the  percentage  figure  for  men 
or  women,  whichever  was  higher. 
This  was  a  necessary  assumption 
because  some  product  ads  are  di- 
rected exclusively  at  one  sex.  But 
it  certainly  benefits  the  many  ads 
which  are  directed  at  both  sexes 
equally. 

Second,  because  it  is  acknowl- 
edged that  in  readership  studies, 
ads  which  have  been  appearing 
over  a  long  period  of  time  tend  to 
have  inflated  "ratings",  because 
the  interviewee  is  unable  to  deter- 
mine whether  he  saw  the  ad  in 
question  in  that  particular  issue  of 
the  paper  or  perhaps  last  week,  last 
month,  or  even  last  year.  All  the 
top-rating  newspaper  ads,  on  a 
cost-per-reader  basis,  were  of  this 
type. 

The  method  used  in  analyzing 
the  number  of  radio  homes  per  dol- 
lar was  the  standard  method  used 
in  Robinson's  Radio  Reckoner,  and 
available  to  all  subscribers.  The 
coverage  of  a  station  is  multiplied 
by  the  rating  of  a  spot — then  di- 
vided by  the  cost  of  a  spot.  Where- 
as long  and  tedious  hours  were  re- 
quired to  calculate  the  cost  data  on 


SINCE  the  now-famous  New  York  newspaper  survey,  which 
purportedly  'revealed'  that  the  Gotham  press  has  a  5-1  pull 
over  broadcast  advertising,  both  the  Fourth  Estate  and  radio 
have  come  forth  with  claims  and  counter-claims.  In  this  article 
Cedle  L.  Robinson  of  Robinson's  Radio  Reckoner,  New  York, 
analyzes  advertising  results.  One-time  child  movie  actress,  secre- 
tary, timebuyer,  Mrs.  Robinson  at  27  heads  her  own  organiza- 
tion. She  doesn't  compete  with  other  radio  research  operations, 
but  provides  agencies  and  advertisers  with  tables  for  convetiient 
cost-analysis  of  spot  broadcasting,  doing  special  market  analysis 
on  a  cost-per-listener  basis  for  stations  taking  Reckoner  service. 
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newspaper  ads,  the  entire  radio 
operation  took  under  an  hour,  with 
the  use  of  Reckoner  tables. 

It  should  be  noted  that  in  the  fig- 
ures which  follow,  newspaper  read- 
ers are  compared  with  radio 
families. 

What  does  this  comparison  re- 
veal? First,  let  us  compare  the 
medians : 

Number  of  observers 
Newspapers  per  dollar 

Newspaper  A  130 
Newspaper  B  125 

Number  of  radio  homes 
Radio  per  dollar 

Station  A  1250 
Station  B  1045 
Station  C  915 
Station  D  700 
Station  E  560 
Station  F  545 

Next,  let  us  assume  that  the  ad- 
vertiser's ad  is  neither  in  the  top 
25%  of  effectiveness  nor  among 
the  bottom  25% — but  in  the  middle 
50%.  What  is  the  range  of  prob- 
able performance? 

Number  of  observers 


Newspapers 

per  dollar 

Between 

And 

Newspaper  A 

190 

75 

Newspaper  B 

225 

80 

Radio 

Station  A 

1780 

940 

Station  B 

1630 

740 

Station  C 

1270 

640 

Station  D 

710 

360 

Station  E 

930 

370 

Station  F 

550 

330 

If  an  advertiser  had  top  perform- 
ance in  each  of  these  media,  how 
many  impacts  per  dollar  would  he 
make?  Here  is  the  data: 

Number  of  observers 
Newspapers  per  dollar 

Newspaper  A  860 
Newspaper  B  230 

Number  of  radio  homes 
Radio  per  dollar 

Station  A  2720 
Station  B  2260 
Station  C  2300 
Station  D  1045 
Station  E  1095 
Station  F  1100 
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Next,  let  us  examine  the  number 
of  impacts  per  dollar  if  you  have 
the  least  efficient  ad  in  each  of 
these  media. 

Number  of  observers 
Neivspapers  per  dollar 

Newspaper  A  25 
Newspaper  B  30 

Number  of  radio  homes 

Radio  per  dollar 

Station  A  735 

Station  B  440 

Station  C  3/5 

Station  D  340 

Station  E  250 

Station  F  220 

Finally,  to  make  a  fantastic  com- 
parison, let  us  suppose  that  an  ad- 
vertiser has  his  choice  between  the 
least  effective  spot  on  each  of  these 
New  York  stations,  or  a  newspaper 
ad  which  would  rank  midway  in  the 
top  50%  of  newspaper  ads.  Here 
is  how  they  would  compare  in  terms 
of  impacts  per  dollar. 

Number  of  observers 
Newspapers  per  dollar 

Newspaper  A  190 
Newspaper  B  225 

Number  of  radio  homes 
Radio  per  dollar 

Station  A  735 
Station  B  440 
Station  C  376 
Station  D  340 
Station  E  250 
Station  F  220 

These  figures  demonstrate  con- 
clusively that  in  terms  of  audience 
delivered  per  dollar,  in  the  New 
York  market,  radio  gives  the  ad- 
vertiser a  tremendously  larger  po- 
tential than  newspapers. 

Ad  Size  a  Factor 

The  following  notes  should  be 
kept  in  mind  in  evaluating  this 
study:  (1)  Two  network  and  four 
independent  stations  were  included 
in  this  study.  The  NBC  and  CBS 
stations  were  omitted  because  they 
had  an  insufficient  number  of  min- 
ute spots  between  the  hours  of  8 
a.m.  and  6  p.m.  to  provide  a  basis 
for  generalization.  (2)  The  Hooper 
ratings  used  as  a  basis  for  this 
study  cover  the  same  season  as  the 
newspaper  readership  reports. 

Lest  any  exception  be  taken  to 
comparing  newspaper  ads  of  vary- 
ing sizes  with  one-minute  spots,  I 
think  the  following  comments  are 
pertinent : 

(A)  Size  of  newspaper  ads  has 
a  relationship  to  the  percent  of  ob- 
servation of  the  ads. 

(B)  Few  newspaper  ads  of  any 
size  are  read  for  longer  than  a 
minute. 

Finally,  how  much  weight  can 
be  given  to  these  figures?  I  must 
go  back  to  my  original  illustration : 
We  are  not  advising  anybody  to 
buy  apples  instead  of  oranges — we 
are  merely  analyzing  the  number 
of  calories  per  dollar.  If  vitamins 
or  flavor  or  some  other  factor  are 
more  important  to  you  than  calo- 
ries, this  comparison  will  have  lit- 
tle significance. 

In  practice,  it  is  necessary  first 
of  all  to  recognize  the  inflated  na- 
ture of  many  newspaper  reader- 
(Continued  on  page  6Jf) 
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CowleS  Plans  to  Swap  WMT  for  WOL  Crosley  Promotes 


Would  Give  Midwestern 
Group  Third  Outlet 
In  the  East 

ACQUISITION  of  a  Washington 
outlet  by  the  Cowles  newspaper  and 
radio  interests,  through  a  contem- 
plated "swap"  of  the  facilities  and 
assets  of  WMT  Cedar  Rapids,  la., 
and  WOL  Washington,  was  tenta- 
tively completed  last  week.  The 
transaction,  for  which  FCC  ap- 
proval shortly  will  be  sought,  does 
not  result  from  the  FCC's  "duo- 
poly" regulation. 

The  swap  would  give  to  the 
Cowles  interests  their  third  East- 
ern station.  WHOM  Jersey  City 
and  WCOP  Boston,  have  been  ac- 
quired for  approximately  $350,000 
and  $225,000  respectively,  subject 
to  FCC  approval  [Broadcasting, 
May  22-June  5].  The  WHOM  pur- 
chase was  from  Joseph  F.  Lang  and 
Paul  Harron,  and  the  Boston  out- 
let from  Arde  Bulova,  New  York 
broadcaster  and  watch  manufac- 
turer. 

Arrangements  for  the  station  ex- 
change have  been  agreed  to  by 
Gardner  Cowles  Jr.,  president  of 
Iowa  Broadcasting  Co.,  which  owns 
WMT,  and  William  B.  Dolph,  exec- 
utive vice-president  of  American 
Broadcasting  Co.,  which  operates 
WOL.  Mrs.  Helen  Mark  is  presi- 
dent and  principal  owner  of  WOL. 
Herbert  M.  Bingham,  counsel  for 
American  Broadcasting  Co.,  and 
Segal,  Smith  &  Hennessey,  counsel 
for  Iowa  Broadcasting  Co.,  have 
handled  the  transaction,  with  the 
assistance  of  Alvord  &  Alvord,  tax 
attorneys. 

The  parties  have  dravra  a  con- 
tract under  which  each  will  apply 
for  the  assignment  of  the  station 
licensed  to  the  other.  Each  com- 
pany would  sell  the  other  its  trans- 
mitter and  studio  equipment  and  re- 
lated facilities  at  book  value  with 

TWIN  CITIES  COURT 
ORDER  CONTINUES 

RESTRAINING  order  issued  by 
Judge  Paul  Guilford  last  month  to 
prevent  the  Minneapolis  Musicians 
Assn.  from  calling  a  meeting  to 
vote  on  a  strike  in  violation  of  a 
War  Labor  Board  directive  will 
continue  in  force  until  fall  as  the 
result  of  legal  action  planned  over 
the  weekend  by  KSTP  St.  Paul. 

Judge  Paul  Carroll  of  Hennepin 
County,  assigned  the  case  when  the 
union  charged  prejudice  against 
Judge  Guilford,  granted  the  motion 
of  the  union  to  lift  the  order  but 
granted  the  KSTP  request  for  stay 
of  proceedings  until  July  3. 

KSTP  attorneys  were  prepared 
to  file  an  appeal  Saturday  before 
the  State  Supreme  Court  which 
will  continue  the  injunction  until 
fall  when  the  court  meets.  It  is 
expected  that  by  that  tim°:  the  Chi- 
cago regional  WLB  will  have  de- 
cided the  case. 

It  is  understood  that  the  station's 
action  was  taken  to  prevent  a  strike 
of  the  musicians  while  the  case  is 
pending. 
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certain  items  excluded.  Iowa  Broad- 
casting Co.  would  assign  to  Ameri- 
can Broadcasting  Co.  all  of  these 
facilities  in  return  for  similar  fa- 
cilities of  WOL. 

T.  A.  M.  Craven,  who  retired 
June  30  as  a  member  of  the  FCC, 
becomes  vice-president  of  Iowa 
Broadcasting  Co.,  in  charge  of 
eastern  activities  and  will  supervise 
WOL's  operation,  along  with 
WHOM  and  WCOP,  when  those 
stations  are  transferred.  Jim  Mil- 
loy,  vice-president  of  Look  and 
Washington  executive  for  the 
Cowles'  operations,  will  be  identi- 
fied with  the  policy  direction  of  the 
eastern  radio  properties.  Mr. 
Dolph,  as  executive  vice-president 
of  American  Broadcasting  Co.,  will 
assume  direct  supervision  of  WMT. 


WMT,  basic  CBS  and  parttime 
MBS  outlet,  operates  on  600  kc 
with  5,000  w  fulltime.  It  also  main- 
tains studios  in  Waterloo,  where 
the  station  originally  was  located. 
WOL,  operating  on  1260  kc  with 
1,000  w  power,  is  an  MBS  outlet. 
Manager  of  WMT  is  William  B. 
Quarton  in  Cedar  Rapids.  Don  E. 
Inman  is  Waterloo  manager. 

The  swap  transaction  is  the  sec- 
ond devised  in  recent  weeks.  An 
even-up  exchange  of  KTBS  Shreve- 
port.  La.,  sister  station  of  KWKH, 
by  John  D.  Ewing  newspaper  inter- 
ests to  a  group  headed  by  John  C. 
McCormack,  for  KTHS  Hot 
Springs,  Ark.,  was  completed  in 
May  [Broadcasting,  May  22].  This 
transaction,  however,  was  a  result 
of  the  FCC's  "duopoly"  rule. 


WOV  Transfer  Set  for  Hearing  July  6 
By  FCC;  O^Dea  Intervention  Plea  Denied 


PETITION  to  transfer  control  of 
WOV  New  York  by  Arde  Bulova 
and  Harry  D.  Henshel  to  Murray 
and  Meyer  Mest'er,  Brooklyn  food 
product  distributors,  for  $300,000 
last  week  was  set  for  hearing  at 
10  a.m.  July  6  by  the  FCC.  A  pe- 
tition by  Richard  E.  O'Dea,  minor- 
ity stockholder,  to  intervene  was 
denied  last  Wednesday. 

In  his  petition  filed  June  17,  Mr. 
O'Dea  alleged  he  had  an  agreement 
with  Messrs.  Bulova  and  Henshel 
whereby  control  of  the  station,  a 
foreign-language  outlet,  would  not 
b  sold  until  Mr.  O'Dea  had  first 
opportunity  to  buy.  When  the  pro- 
posed sale  first  came  up  in  1942 
Mr.  O'Dea  waived  his  option  but 
his  petition  contended  that  the  orig- 
nal  application  to  transfer  control 
was  dismissed  and  therefore  his 
waiver  became  void. 

WOV  is  licensed  to  the  Wodaam 
Corp.,  of  which  Mr.  Bulova  ovras 
59.7%  of  the  common  stock  and 
Mr.  O'Dea  owns  20%.  Another  20% 
is  held  by  the  B.L.O.W.  Corp.,  of 
which  Mr.  Henshel  is  sole  owner. 

To  File  Complaint 

Also  on  July  6  Mr.  O'Dea  will 
file  a  complaint  against  Mr.  Bulova 
and  Milton  Blow,  advertising 
agency  head  and  a  stockholder  in 
the  Greater  New  York  Corp.,  own- 
er and  operator  of  WNEW  New 
York,  of  which  Mr.  Bulova  is  ma- 
jority stockholder,  in  the  New 
York  Supreme  Court,  according 
to  Charles  B.  McGroddy  Jr.  of 
Warren  &  McGroddy,  attorneys 
for  Mr.  O'Dea. 

Complaint  arises  out  of  the 
transaction  slightly  more  than  two 
years  ago  whereby  Wodaam  Corp. 
became  owner  and  operator  of 
WOV  instead  of  WNEW,  which 
was  transferred  to  Greater  New 
York  Corp.,  former  operator  of 
WOV.  Deal  included  a  switch  of 
frequency  and  power  for  the  sta- 
tions, WNEW  becoming  a  fulltime 
station  operating  on  1130  kc  with 
10  kw   power,  while    WOV  took 


WNEW's  former  frequency  of 
1280  kc  with  5  kw  power  and  six- 
day  operation,  the  frequency  being 
operated  on  Sundays  by  WHBI 
Newark. 

Mr.  O'Dea  holds  50%  of  the  pre- 
ferred stock  and  20%  of  the  com- 
mon stock  of  Wodaam  Corp.  He  is 
a  director  of  the  company  and  was 
its  vice-president  until  June  22, 
when  Harold  Lafount,  Bulova  ra- 
dio executive,  was  elected  vice- 
president.  Morris  Zinneman,  ac- 
countant of  WOV,  is  president. 

Declining  to  discuss  details  of 
the  action  until  the  complaint  has 
been  filed,  Mr.  McGroddy  said  that 
summonses  had  been  served  on  Mr. 
Bulova  and  Mr.  Blow  on  May  31, 
adding  that  this  unusual  procedure 
of  serving  summonses  unaccom- 
panied by  a  complaint  was  adopted 
as  a  result  of  information  he  had 
received  that  Mr.  Bulova  was  plan- 
ning to  leave  the  country.  The 
court  allowed  Mr.  O'Dea  until  June 
22  to  file  his  complaint,  subsequent- 
ly extending  the  time  until  July  6, 
Mr.  McGroddy  said. 

Mr.  O'Dea,  although  an  officer 
of  WOV,  had  known  nothing  of 
this  trip,  Mr.  McGroddy  said,  add- 
ing that  the  only  information  he 
has  been  able  to  obtain  came  from 
the  printed  report  of  hearings  by 
the  House  Committee  on  the  War 
Agencies  Appropriations  Bill  for 
1945.  The  report  states  that  on 
April  22  Elmer  Davis,  director  of 
OWI,  testified  that  Mr.  Bulova  was 
not  going  abroad  for  the  OWI,  but 
"to  represent  a  radio  station  which 
he  owns,  in  an  endeavor  to  get  di- 
rect broadcasts  from  Naples  in 
Italian  back  to  New  York  over  his 
station,  or  the  same  sort  of  broad- 
casts as  CBS  and  NBC  provide 
from  Naples". 

Mr.  Davis  said  that  the  only  con- 
connection  the  OWI  had  with  the 
matter  was  to  tell  the  Army,  which 
would  provide  transportation,  that 
"in  our  judgment  it  would  serve  a 
useful  public  information  purpose 
if  he  were  allowed  to  go  to  Italy". 


Dimville  and  Park 

Shouse  Names  Marshall  Terry 
To  Head  New  Division 

PROMOTION  of  Robert  E.  Dun- 
ville,  vice-president  of  the  Crosley 
Corp.,    Cincinnati,    and  assistant 
general  manager  of  WLW,  to  the 
post  of  general  manager  was  an- 
nounced last  Friday  by  James  D. 
Shouse,  Crosley  vice-president  in ' 
charge    of   broadcasting.    At  the; 
same   time   Mr.    Shouse  disclosed  j 
that  Eldon  Park  of  the  WLW  New! 
York  sales  office,  would  be  assist-i' 
ant  general  manager.  He  also  an-, 
nounced  appointment  of  Marshall 
Terry,  former  vice-president  of  the  j 
Trailer  Co.  of  America,  as  head 
of  a  new  division  embracing  sales  i 
promotion,  public  relations,   mer-  j 
chandising  and  specialty  sales.  ! 

The  reorganization  was  revealedl 
by  Mr.  Shouse  at  the  semi-annual 
WLW  sales  conference  at  Crosley 
Square,  home  of  WLW-WSAI.  Mr. 
Dunville's  appointment  is  to  give 
Mr.  Shouse  an  opportunity  to  de- 
vote more  time  to  new  developments 
planned  by  WLW  for  the  postwar 
period. 


Mr.  Shouse 


Mr.  Dunville 


Mr.  Shouse  joined  the  Crosley  or- 
ganization as  vice-president  and 
general  mai^ager  of  WLW-WSAI 
Nov.  15,  1937,  after  serving  as 
general  manager  of  KMOX.  Mr. 
Dunville  first  was  general  man- 
ager of  WSAI  and  subsequently 
became  WLW  sales  manager,  Cros- 
ley vice-president  in  charge  of  ra- 
dio sales,  and  assistant  general 
manager. 

Mr.  Park  started  with  WLW  in 
1930  as  a  U.  of  Cincinnati  co- 
operative student.  He  was  night 
pbx  operator  and  information  clerk. 
When  he  was  graduated  m  1934 
Mr.  Park  was  named  assistant  pro- 
gram traffic  manager  and  since 
then  has  held  the  posts  of  traffic 
manager,  program  coordinator,  as- 
sistant sales  manager  and  member 
of  the  New  York  sales  office. 

Mr.  Terry  resigned  as  vice-pres- 
ident of  the  Trailer  Co.  of  America 
in  charge  of  sales  and  public  re- 
lations to  accept  the  Crosley  ap- 
pointment. Previously  he  was  sun- 
dries sales  manager  of  Miller  Rub- 
ber Co.  Samuel  White  heads 
the  WLW  sales  promotion  depart- 
ment, succeeding  Lt.  (j.g.)  M.  F. 
(Chick)  Allison,  who  left  early  this 
month  for  Navy  duty  in  Washing- 
ton. Roger  Baker  heads  the  public 
relations  department  and  Lou  Sar- 
geant  is  chief  of  specialty  sales. 
E.  C.  (Jimmy)  Krautters  directs 
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REPORT  NO.  2 

ON  STATION  WHO'  S  HOOPERATINGS 


MASON  CITY 
27.080  pop.  • 
US  Mites 


FORT  DODCE 
ZZ.904  pop.  • 
71  Miles 


BOONE  32 
12.373  pop.*  • 


AMES 

2,555  pop.  MARSHAILTOWN 
^  I9.2AO  pop. 
SO  Miles 


36  Miles 

NEWTON 
^  •  IO,462  pop. 

W  30Miies 
WHO  OSKALOOSA 
DES  MOtNES 


^11,024  pop. 
54  Miles 


OTTUMWA 

3I,570pop. 
74  Miles 


.41  left:  The  eight  Outside  Zone 
cities  covered  by  the  Hooper  Radio 
Report  (Winter,  1944)  described  be- 
loic.  Airline  distances  from  Des 
Moines,  plus  1940  populations,  are 
shourn. 


JL  O  people  who  live  in  Iowa  the  fact  that  WHO  has  a  larger 
audience  than  any  other  station  or  combination  of  stations 
in  this  State  is  well  known.  To  you  in  distant  cities,  such 
leadership  might  seem  improbable. 

So  Me  asked  Hooper  to  survey  eight  "Outside  Zone"  cities,  30 
to  115  airline  miles  from  Des  Moines.  {Six  of  ivhich  have 


local  stations  of  their  oivn.)  The  comparison  was  to  be — 
WHO  versus  other  NBC  stations,  versus  all  CBS  stations, 
versus  all  Blue  and  Mutual  stations,  versus  "all  others". 
The  results  are  so  spectacular  as  to  make  us  glad  that  the 
figures  came  from  a  recognized  authority  such  as  Hooper. 
Take  the  morning  hours,  for  instance — which,  incidentally, 
give  WHO  the  entire  day's  smallest  margin  of  superiority! 


8:00  A.M.  -  12:00  Noon  Monday  thru  Friday — Outside  Zone 


r 


Share  of  Audience 

Time 

WHO 

OTHER 

ALL 

ALL 

ALL 

NBC 

CBS 

BLUE -MBS 

OTHERS 

8:00  -  9:00  A.M. 

55.1 

* 

19.5 

18.0 

7.4 

9:00-10:00 

54.8 

0.4 

12.4 

15.8 

16.6 

10:00-11:00 

47.5 

* 

20.1 

27.7 

4.7 

11:00-12:00 

52.4 

0.3 

22.0 

13.7 

11.6 

8:00  A.M.  -  12:00  Noon 

52.1 

0.2 

18.8 

19.2 

9.7 

*.Yo  listeners  found  in  sample. 


Pliease  note  that  of  the  four  morning  hours  surveyed,  there 
is  otdy  one  in  which  WHO  does  not  have  a  larger  share  of  the 
audience  than  all  the  other  network  stations  combined!  And 
even  in  this  one  hour  WHO  gets  47.5%  of  the  audience, 
against  27.7%  for  all  the  outlets  of  Blue-Mutual! 

This  is  conclusive  e\-idence  that  regardless  of  what  other  net- 
works or  stations  you  use  in  this  Outside  Zone,  you  also  need 
WHO  in  order  to  get  adequate  coverage. 

Let  us  or  Free  &  Peters  send  you  a  copy  of  the  complete  re- 
port. Ten  minutes'  study  will  give  you  a  new  idea  of  what 
WHO  means  in  Iowa. 


WHO 

IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 
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More  Information  for  Buyers 
Is  Needed,  Says  Linnea  Nelson 

Hopes  Standard  System  of  Coverage  Providing 
Current  Data  for  Agencies  Will  Be  Devised 


Loused  by  Mouse 

AT  A  CRUCIAL  time  in 
Herbert  Hoover's  address 
from  the  Republican  conven- 
tion Tuesday  night,  station 
WRC,  NBC  Washington  out- 
let, suddenly  went  off  the  air. 
And  for  three  minutes  and 
52  seconds,  the  station  was 
unable  to  explain  to  inquiring 
listeners  the  cause  of  the 
silence.  Finally,  when  calls 
to  the  transmitter  house  in 
Maryland  were  answered  it 
was  lea.ned  that  a  mouse  had 
crawled  into  the  rectifier  tube, 
shorting  the  power  supply. 
The  engineer,  busy  locating 
and  chasing  out  the  mouse, 
reported  the  ii.terruption 
when  the  power  returned. 


A  PLE  \  for  more  information — 
comparative  and  competitive — that 
will  assist  the  advertiser  and  ad- 
vertising agency  in  buying  radio 
time  and  in  comparing  their  ex- 
penditures and  results  with  those 
of  their  competitors,  was  made  by 
Linnea  Nelson,  head  of  the  time- 
buying  department  of  J.  Walter 
Thompson  Co.,  at  the  opening  ses- 
sion of  the  meeting  of  the  Adver- 
tising Clubs  of  New  England,  First 
District  Advertising  Federation  of 
America,  held  June  25-27  at  Swan- 
scott,  Mass. 

Stating  that  there  are  many 
different  coverage  methods  in  use 
today.  Miss  Nelson  cited  the  NAB 
current  search  for  a  standard  sys- 
tem and  expressed  the  hope  that 
"before  too  many  years  we  will 
be  able  to  go  to  the  files  and  take 
out  dozens  of  station  maps  that 
are  based  on  the  same  methods  and 
the  same  total  U.  S.  radio  homes 
figures."  Today  stations  use  1940 
census  figures  or  estimates  based 
on  set  sales  since  1940  casually  and 
impartially,  so  the  timebuyer  has 
to  check  dozens  of  maps  before  a 
figure  can  be  given  to  an  adver- 
tiser, she  said. 

Competitors  W^on't  Talk 

"Another  shortcoming  of  radio 
is  the  lack  of  competitive  informa- 
tion," she  continued.  Although  an 
advertiser  is  always  interested  in 
what  his  competitors  are  doing, 
she  said,  this  information  was  al- 
most impossible  to  find  in  radio's 
early  days,  and  is  still  a  fairly 
close  secret,  with  not  all  networks 
releasing  billing  figures  and  with 
complete  information  on  spot 
broadcasting  impossible  to  obtain. 

"Of  course  radio  has  its  own 
reason  for  this,"  Miss  Nelson  said, 
"but  it  is  much  easier  to  get  this 
kind  of  information  regarding 
magazine  and  newspaper  expendi- 
tures and  when  certain  advertis- 
ers start  looking  at  comparative 
reports  it  does  not  look  too  favor- 
able for  radio. 

"My  personal  feeling  is  that  ra- 
dio is  wrong  in  taking  this  atti- 
tude, because  as  long  as  that  in- 
formation is  available  for  some 
media,  it  should  be  for  all.  An  ad- 
vertiser regards  an  advertising 
medium  as  strictly  that — be  it  mag- 
azines, newspapers,  outdoor,  trade 
papers  or  radio.  And  if  by  today's 
records  an  advertiser  sees  that 
others  are  spending  only  a  small 
percentage  of  their  appropriations 
in  radio,  why  should  he  do  more? 
Of  course,  this  can  frequently  work 
to  the  advantage  of  the  big  radio 
advertiser,  but  some  da"^  radio  it- 
self might  be  sorry  that  it  hasn't 
tooted  its  own  horn  a  little  more." 

Without  this  complete  history  of 
expenditures  available,  she  stated, 
network  sponsors  have  turned  to 


program  ratings  for  comparative 
data  on  their  own  and  other  pro- 
grams, adding  that  '  today  greater 
stress  seems  to  be  placed  on  these 
figures  than  ever  before".  Net- 
works as  well  as  advertisers  are 
vying  for  high  rating  programs 
whenever  any  time  becomes  avail- 
able, she  said,  moving  programs 
around  as  if  they  are  pieces  on  a 
checker  board  in  an  effort  to  gain 
and  hold  program  popularity  lead- 
ership. 

Pointing  out  that  the  lead  pro- 
grams of  a  year  ago  are  still  the 
leaders  today,  and  that  everyone 
wants  to  own  a  leader,  Miss  Nel- 
son said:  "What  most  people  in  the 
advertising  business  don't  want  to 
adjust  their  thinking  to  is  that  the 
leaders  did  not  start  out  by  being 
leaders — they  needed  ears  to  build 
— they  needed  patient  advertisers, 
agencies  and  production  people. 
Many  leading  programs  or  stars 


FIRST  independent  broadcaster  to 
be  accredited  as  a  war  correspond- 
ent, Howard  L.  Chernoff,  manag- 
ing director  of  the  West  Virginia 
Network  [Broadcasting,  June  5], 
left  for  the  European  theatre  late 
last  week.  He  will  broadcast  news 
of  West  Virginia  servicemen 
throughout  the  British  Isles,  in 
France,  "and  on  into  Berlin,  I 
hope",  he  said. 

Carrying  Messages 

Equipped  with  a  portable  type- 
writer, a  camera,  and  2,500  names 
of  West  Virginia  boys  whose  fami- 
lies and  friends  have  especially  re- 
quested that  he  contact,  Mr.  Cher- 
noff will  interview  as  many  home 
state  servicemen  as  possible.  He 
plans  to  send  back  the  messages  by 
cable,  regular  mail  and  by  tran- 
scriptions secured  with  the  cooper- 
ation of  the  Signal  Corps  and  the 
BBC.  A  picture  of  every  man  inter- 
viewed will  be  sent  home  to  the 
parents. 

Along  with  the  names  are  hun- 
dreds of  personal  messages,  such 
as  "Tell  Joe  to  write  home.  We 
haven't  heard  from  his  since  he 
left."  And  he  has  a  letter  from  a 
young  wife  describing  a  S-month- 
old  baby  that  its  father  has  never 
seen.  One  mother  gave  him  $25  for 
her  son  on  his  birthday,  the  14th  of 
August.  Mr.  Chernoff  has  promised 
to  try  and  be  with  the  boy  on  that 
date,  and  if  that  is  not  possible,  to 
contact  him  by  phone. 

As  a  special  service  to  West  Vir- 
ginia retailers,  the  correspondent 
plans  a  series  of  transcriptions  tell- 


did  not  become  leaders  during  their 
first  series,  or  even  years  on  the 
air." 

A  problem  of  coincidental  pro- 
gram ratings,  she  stated,  is  that 
they  present  ratings  per  minute  of 
listening  with  no  indication  in  the 
rating  of  the  overall  number  of 
people  reached  by  the  program  or 
of  the  difference  between  a  quarter 
hour,  half-hour  and  hour  program 
with  the  same  rating.  "This  is  one 
point  in  which  the  Nielsen  audi- 
meter  reports  have  a  definite  ad- 
vantage," she  said.  "In  addition  to 
showing  the  percentage  of  listen- 
ing per  minute  or  average  audi- 
ence, they  also  show  the  total  over- 
all audience. 

"My  guess  would  be  that  on  a 
30-minute  program  your  average 
audience  per  minute  would  be  in- 
creased by  more  than  40%  in  order 
to  equal  your  total  audience  figure. 
A  rough  average  on  15  minute 
shows — including  daytime  serials — 
might  show  a  total  audience  of 
more  than  15%  above  the  average 
audience  per  minute.  And  when 
you  think  of  all  the  rising  blood 
pressure  that  is  involved  with  every 
tenth  of  a  point  rating  drop,  these 
percentages  really  mean  some- 
thing. 

Trends  shown  by  charting  a  pro- 


MR.  CHERNOFF 


ing  how  the  war  has  affected  lead- 
ing British  retailers,  so  that  mer- 
chants can  compare  wartime  short- 
ages of  stock,  personnel,  and  simi- 
lar problems. 

There  will  be  a  daily  transcribed 
broadcast  sent  to  WCHS  Charles- 
ton and  fed  to  the  other  three  sta- 
tions of  the  network,  along  with  a 
weekly  live  show  every  Sunday 
6:05-6:15  p.m.  broadcast  direct 
from  overseas.  The  trip  is  financed 
completely  by  the  West  Virginia 
Network.  He  will  be  gone  for  the 
maximum  three  months  allowed  un- 
der the  Army  accreditation  pro- 
cedure. 


gram's  ratings  over  a  period  of 
years  are  sometimes  a  better  guide 
t  what  is  happening  to  that  pro- 
gram than  the  actual  ratings,  she 
said.  If  a  program  is  chai-ted  by 
the  different  ratings,  she  explained, 
all  graphed  on  one  sheet,  the  figures 
will  be  different,  with  the  Nielson 
total  audience  and  CAB  re-all 
higher,  and  the  CAB  and  Hooper 
coincidental  and  Nielsen  average 
audience  lower  and  fairly  compar- 
able, but  the  trends  will  be  much 
the  same. 

Each  is  valuable  for  what  it' 
shows,"  she  declared,  "yet  none  is 
completely  conclusive,  leaving  us 
all  still  looking  for  the  straw  to 
grasp  to  show  where  we  are  going,  | 
how  many  people  we  are  reaching, 
and  how  well  we  are  doing  the  job. 
Today's  ratings  are  not  an  indica- 
tion of  the  total  number  of  people 
who  listen  to  a  given  program. 
There  is  an  urgent  need  for  the 
survey  that  will  show  total  circu- 
lation nationally." 


Funk  Bros.  Series 

FUNK  BROS.  SEED  Co.  Bloom- 
ington.  111.  (hybrid  seed  corn); 
plans  sponsorship  of  a  series  of 
quarter-hour  transcribed  programs 
on  approximately  15  stations.  Ti- 
tled The  Ben  Adams  Family,  pro- 
gram has  been  transcribed'f or  Funk 
Bros,  by  NBC  Radio  recording  di- 
vision and  will  run  for  52  weeks 
beginning  Aug.  1.  Series  was  pro- 
duced by  Al  Tiffany  and  Joe  Rock- 
hold.  Agency  is  E.  H.  Brown,  Chi- 
cago and  Dick  Crabb  is  account  ex- 
ecutive. 


WENT  to  CBS 

WENT  Gloversville,  New  York, 
which  went  on  the  air  for  the  first 
time  July  1,  simultaneouslv  joined 
CBS  as  a  special  supplementary 
station,  owned  and  operated  with 
250  w  on  1340  kc  by  Sacandaga 
Broadcasting  Corp.,  New  York. 
CBS  now  has  a  total  of  146  affili- 
ates. 


General  Cigar  Plans 

GENERAL  Cigar  Co.,  New  York, 
is  lining  up  a  half-hour  variety 
program  as  a  replacement  for  Hen- 
ry Gladstone,  heard  on  MBS  Mon- 
day and  Thursday,  10-10:15  p.m. 
Agency  is  J.  Walter  Thompson  Co., 
New  York. 


CHERNOFF  ABROAD  FOR  W.  VA.  NET 
Will  Broadcast  News  of  Home  State  Servicemen 
 From  European  Theatre  of  Operations  
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MacFarlane  gave  Maryland  the 
Convention  news  .  .  .  direct! 


In  addition  to  its  regular,  extensive  news 
coverage,  W-I-T-H  sent  its  famous  news 
commentator  —  Ian  Ross  MacFarlane  — 
to  the  Republican  Convention.  And  for 
good  reason. 

Ian  Ross  MacFarlane  told  Maryland  people  about 
Maryland  delegates  and  Maryland  activities  direct 
from  the  convention  floor. 

It  is  this  constant  thinking  in  terms  of  its  own  listen- 
iers  that  makes  W-I-T-H  "The  People's  Voice  in 
iBaltimore." 

BROADCASTING     •    Broadcast  Advertising 


Ian  Ross  MacFarlane  is  heard  four  times  a  day  on 
W-I-T-H.  Because  of  his  long  European  association  he 
has  an  uncanny  ability  to  call  the  turn  on  news  events. 

MacFarlane  broadcasts  exclusively  for  W-I-T-H. 


1<  WITH 

Baltimore,  Md. 

"om  Tinsley,  President    :-:    Represented  Nationally  by  Headley-Reed 
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WCAE  Gets  Quick 
To  Repair  Antenna 

AUTHORIZATION  was  granted 
by  the  WPB  last  week  for  materials 
to  reconstruct  the  two  365-ft.  tow- 
ers of  WCAE  Pittsburgh,  destroyed 
by  a  storm  which  swept  southwest- 
ern Pennsylvania  and  West  Vir- 
ginia a  fortnight  ago.  Station  was 
off  the  air  less  than  12  hours  until 
operation  could  be  resumed  with  a 
make-shift  antenna  and  with  re- 
duced power  of  1,000  w  under  a 
temporary  telejjraphic  grant  by  the 
FCC. 

One  of  the  towers  was  completely 
destroyed  and  an  80-ft.  stump  of 
the  other  was  all  that  was  left 
standing.  The  temporary  antenna 
was  strung  from  this  stump  to  the 
transmitter  house.  Construction  en- 
gineers reported  last  week  that 
three-fourths  of  the  portion  of  the 
tower  still  standing  can  be  used  in 
th  reconstruction.  The  WPB  au- 
thority releasing  the  necessary 
materials  was  granted  within  five 
hours  after  the  request  of  Leonard 
Kapner,  WCAE  manager,  reached 
Washington. 

Temporary  Towers 

Arrangements  also  were  com- 
pleted last  week  with  the  Duquesne 
Light  &  Power  Co.  for  use  of  two 
100-ft.  wooden  towers  as  antenna 
structures,  which  were  to  be  erected 
over  the  past  weekend.  Power  would 
then  be  increased  to  5,000  w  day 
and  1.000  w  night.  WCAE  nor- 
mally operates  fulltime  with  5,000 
w  on  1250  kc.  and  is  affiliated  with 
Mutual. 

WCAE  Pittsburgh  extended 
thanks  to  the  four  other  stations 
in  the  city  (KDKA  KQV  WJAS 
and  WWSW)  in  appreciation  for 
their  courtesy  when  the  WCAE 
transmitter  towers  were  damaged. 
Courtesy  announcements  by  the 
other  four  stations  explained  the 
non-operation  to  the  public. 

WBLK  Clarksburg,  W.  Va.,  had 
a  narrow  escape  when  the  storm 
hit  within  seven  miles  of  its  tower. 
Station  manager  George  Black- 
well  and  news  commentator  H.  G. 
Rhavni  started  for  Shinnston,  W. 
Va.  12  miles  away  as  soon  as  word 
of  the  disaster  was  received  and 
returned  to  the  Clarksburg  stu- 
dios to  give  eyewitness  accounts  of 
the  scene. 

Since  some  stations  in  northern 
West  Virginia  and  southwestern 
Pennsylvania  were  off  the  air  due 
to  power  and  line  failures,  West 
Virginia  State  Police  and  Red 
Cross  officials  sent  messages  into 
the  storm  area  throughout  the  night 
via  WCHS  Charleston,  W.  Va., 
which  remained  on  the  air  all 
night. 

Relief  Work 
In  southwestern  Pennsylvania, 
WJPA  Washington  was  on  a  24- 
hours-a-day  basis,  recruiting  help 
and  gathering  news  of  the  catas- 
trophe. First  news  of  the  storm 
came  to  WJPA  from  the  Pennsyl- 
vania State  Police  and  from  then 
on  the  station  continued  to  cover 
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Action  from  WPB 
Damage  in  Tornado 

the  news  and  assist  in  relief  opera- 
tions. Station  immediately  made 
contact  with  the  YMCA  camp  as 
soon  as  the  camp  was  reported  hit 
by  the  storm.  When  the  campers 
were  brought  back  to  town,  WJPA 
reported  where  they  could  be  picked 
up  by  their  families. 

When  program  director  Hunter 
Reams  learned  that  the  neighbor- 
ing Pittsburgh  station,  WCAE, 
had  been  knocked  off  the  air,  he 
broadcast  the  information  repeat- 
edly, together  with  the  news  that 
WCAE  would  resume  in  the  morn- 
ing. 

WMMN  Fairmont,  W.  Va.,  whose 
transmitter  and  three  towers  are 
located  on  a  high  hill  only  12  miles 
from  the  storm's  path,  was  not 
touched,  it  was  learned  last 
week. 

Forerunner  of  the  storm  in  Penn- 
sylvania and  West  Virginia  was  a 
tornado  which  hit  eastern  Ne- 
braska on  June  10  v/hen  roads  and 
bridges  were  washed  away.  KORN 
Fremont  was  forced  off  the  air, 
but  resumed  transmission  9  a.m. 
of  June  11,  broadcasting  continu- 
ously until  9:30  p.m.  June  14. 

During  the  entire  emergency 
KORN  disregarded  all  commercial 
announcements.  Three  shortwave 
transmittertj  were  put  on  the  scene 
of  the  most  serious  spots,  to  bring 
reports  to  listeners.  On  June  15 
the  Red  Cross  requested  a  nurse 
for  flood  duty  and  13  minutes  aft- 
er KORN  put  the  request  on  the 
air,  the  appeal  had  been  answered. 


ANTENNA  TOWER  of  WCAE 
Pittsburgh,  stands  twisted  and 
broken  following  the  storm  which 
swept  that  area  during  the  night 
of  June  23.  Other  tower  of  the 
station  was  completely  demolished. 


Schutter  Candy  Renews 

SCHUTTER  CANDY  Co.,  Chica- 
go (Old  Nick,  Bit-O-Honey)  re- 
news sponsorship  July  22  of  its 
quarter-hour  starring  Curt  Massey 
program  Saturdays,  4:45-5  and 
5:40-5:45  p.m.  CWT  full  NBC  net- 
work, orignating  out  of  Chicago. 
Contract  is  for  52  weeks,  and 
agency  is  Schwimmer  &  Scott,  Chi- 
cago, with  W.  J.  McEdwards,  NBC 
account  executive. 


WSAU  to  CBS 

WSAU  Wausau,  Wis.,  MBS  sta- 
tion has  become  a  CBS  affiliate,  it 
was  announced  last  week.  Operat- 
ing with  250  w  on  1400  kc,  station 
is  owned  by  Northern  Brodacasting 
Co.  Inc. 


Owens-Illinois  Change 

OWENS-ILLINOIS  Glass  Co.  To- 
ledo vidll  discontinue  on  Aug.  1 
Broadway  Matinee,  on  CBS  4-4:25 
p.m.,  and  is  said  to  be  considering 
an  evening  half-hour  program  of 
semi-classical  music  for  fall.  Agen- 
cy is  J.  Walter  Thompson  Co.,  New 
York. 


New  Agency  Setup 
As  GE  Names  Two 

Institutional  Copy  to  BBDO; 
Maxon  Handles  Electronics 

IN  A  REALIGNMENT  of  its  ad- 
vertising agency  set-up.  General 
Electric  Co.,  Schenectady,  last 
week  announced  two  new  appoint- 
ments. BBDO  New  York,  which  has 
handled  the  GE  lamp  advertising 
on  a  cooperative  basis  with  Foster 
&  Davies,  Cleveland,  has  also  been 
placed  in  charge  of  the  company's 
institutional  advertising,  which  was 
formerly  placed  by  Leighton  &  Nel- 
son, Schenectady.  This  phase  of  the, 
GE  advertising  covers  advertising 
for  the  company  as  a  whole,  as 
contrasted  with  the  four  operating 
divisions.  George  Gouge  is  account 
executive. 

Maxon  Inc.  has  been  appointed 
as  agency  for  all  advertising  of 
the  GE  electronics  division,  effec- 
tive Nov.  1.  Previously  Maxon  had 
handled  only  the  broadcasting,  vdth  | 
N.  W.  Ayer  &  Sons  placing  the''  | 
printed  advertising  for  this  branch 
of  GE,  which  includes  transmitters, 
tubes  and  receivers  for  AM,  FM; 
and  television.  Agency  is  establish- 
ing a  branch  office  at  6  State  St., 
Schenectady,  to  facilitate  servicing 
this  account. 

New  Appointments 

Linwood  G.  Lessig,  in  RCA' 
tube  division  before  joining  Maxon 
earlier  this  year,  and  John  Allen, 
who  will  join  the  agency  about, 
Aug.  1  also  from  RCA's  tube  divi-j 
sion,  will  have  charge  of  thei 
Schenectady  office,  handling  tube( 
and  transmitter  advertising.  Re-i 
ceiver  and  special  products  adver- 
tising will  be  handled  from  the  GE 
Bridgeport  plant  by  an  executive 
who  has  not  yet  been  appointed. 
New  York  executives  on  the  ac- 
count are  George  Harrison  Phelps, 
vice-president  and  senior  execu- 
tive, and  Dr.  Lester  F.  Miles,  tech- 
nical director  of  Maxon. 

General  Electric  appliance  ad- 
vertising continues  to  be  handled 
by  Young  &  Rubicam,  New  York. 
Newell-Emmett  Co.,  New  York, 
continues  in  charge  of  advertising 
for  GE  air  conditioning  equipment. 
Apparatus  division  advertising  is 
handled  direct  for  the  most  part, 
with  an  occasional  agency  appoint- 
ment for  special  campaigns. 


KNEE  HIGH  in  flood  waters  were  these  engineers  of  WEIM  Fitchburg, 
Mass.,  when  Baker  Pond,  close  by  the  transmitter  sight  overflowed  its 
banks  resulting  in  the  above  houseboat  effect.  In  their  hip  boots  are  Ted 
Kalin  (left),  chief  engineer,  and  Paul  McNally,  while  Bill  Brailev  is  in 
the  doorway  in  comparative  safety,   looking  out  at  the  desolation. 


NBC  Institute  Meets 

"RADIO  will  assume  its  rightful 
role  in  the  pattern  for  peace  by 
encouraging  the  interchange  of 
ideas,"  Joseph  A  McDonald,  as- 
sistant general  counsel  of  NBC 
said  last  week  at  the  opening  ses- 
sion of  the  third  annual  NBC- 
Northwestern  Summer  Radio  In- 
stitute in  C-.icago.  At  the  meeting, 
Judith  Waller,  NBC  director  of 
public  service,  central  division  and 
codirect'or  of  the  Institute,  told 
that  two  scholarships  will  be 
awarded  to  the  outstanding  boy 
and  girl  student  attending  the  1944 
Institute.  ! 
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TO  ALL  OF  THESE  PEOPLE, 
GIVES  CREDIT  and  THANKS 

...  for  a  great  job  and  wholehearted 
cooperation  which  made  possible  our 
complete  coverage  of  D-Day  news. 


IT  is  now  history — how  The  Bhie  s  newsroom 
sprang  to  action  at  the  first  invasion  flash,  at 
12:40  AM  E^^  T.  Tuesday,  June  6 — and  how,  from 
that  moment  on.  The  Bhie  and  its  affihated  stations 
gave  America  the  bnlletin-by-bulletiu  story. 

But  we  don't  want  to  revert  to  that:  what  we  want 
to  do  is  to  record  our  deep-felt  thanks  to  all  those 
who  have  helped  us. 

First  of  all,  we  want  to  pay  tribute  to  our  London 
staff:  to  George  Hicks,  whose  stories  have  been 
among  the  most  dramatic  to  come  out  of  this 
gigantic  mihtary  operation:  and  to  Arthur  Feldman, 
Thomas  Grandin,  Herbert  Clark,  Harold  Peters 
and  Ted  M alone,  aU  of  whom  contributed  their 
stories  to  the  over-aU  picture. 

^  e  want  to  thank  Walter  Kiernan  and  Paul  Nielson: 
WiUiam  Hilhnan  and  Hemy  Taylor:  Leland  Stowe 
and  Leon  Decker  who  broadcast  from  New  York 
not  only  the  dispatches  but  their  analyses  and  inter- 
pretations of  fast-breaking  events:  om  thanks  also 
to  David  Wills,  Baukhage,  ]\Iartin  Agronsky  and 
Ray  Henle  from  Washington. 

We  owe  a  debt  of  gratitude  to  UP  and  AP  and  INS: 
also  to  BBC.  We  are  hkewdse  grateful  to  the  Navy 
and  War  Departments  for  their  cooperation.  And 
we  ^vish  to  thank  our  contemporaries — NBC  and 


CBS  and  MBS — for  being  together  in  the  "Pool 
Broadcasts" — for  permitting  us  to  use  much  of  their 
material  and  also  for  using  those  dramatic  George 
Hicks  broadcasts  made  from  the  gim  turret  of  a 
U.  S.  warship. 

We  want  to  thank  G.  W  .  Johnstone  and  Thomas 
Velotta.  director  and  assistant  director  of  Blue 
News  and  Special  Features,  and  our  newsroom 
staff;  also  our  engineers  and  all  those  behind-the- 
scenes  people  Avho  worked  without  letup  in  order 
that  the  ncAvs  might  go  through. 

To  oiu-  stations  we  want  to  express  our  thanks — not 
only  for  their  cooperation  but  for  the  words  of  en- 
couragement which  they  phoned  and  Avired  and 
wrote  us. 

And  Ave  Avant  to  thank  our  advertisers  and  agencies 
Avho  haA  e  cooperated  so  Avillingly  in  alloAving  otir 
people  a  free  hand  in  scheduling  programs  for  the 
best  possible  ncAvs  coA  crage — ca  en  Avhen  it  meant 
Ave  had  to  cancel  out  their  programs  or  change  their 
formats  or  break  into  their  broadcasts  Avith  bidletins 
and  flashes. 

If  Ave  have  done  a  stand-out  job  (and  legions  of  our 
friends  have  told  us  that  Ave  haA  e)  it  has  only  been 
because  w  e  have  had  the  cooperation  and  encourage- 
ment and  dcA  otion  and  understanding  of  all  the 
people  Ave  haA  c  mentioned. 
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Radio  Asked  to  Renew  Efforts 
To  Help  War  Loan  Over  Lag 

Gamble  Reqviests  Industry  to  Continue  Extensive 
Activities;  Smith  Aimounces  Disc  Hiatus 


"WHILE  we  have  had  the  best  co- 
operation yet  in  the  support  of  the 
Fifth  War  Loan  Drive  for  $16,- 
000,000,000,  it  remains  a  vital  chal- 
lenge to  broadcasters  to  continue 
with  renewed  efforts  the  radio  pro- 
motion activities  which  will  help 
to  bring  the  Loan  to  a  successful 
conclusion",  Ted  R.  Gamble,  na- 
tional director  of  the  Treasury  War 
Finance  Division,  requested  of  the 
industry  last  week.  Mr.  Gamble 
stated  that  this  continued  effort 
was  necessary  not  only  t'o  aid  in 
pushing  the  Drive  over  the 
"stretch"  or  lag  common  to  most 
all  long  campaigns,  but  also  to 
focus  into  action  the  Bond-buying 
attitude  of  the  American  public 
which  has  been  stimulated  greatly 
by  the  news  of  the  invasion  ac- 
tivities and  which  "suprisingly 
thus  far  has  not  materialized  to 
a  very  great  extent".  Nightly  re- 
ports on  the  Drive  are  now  being 
presented  by  Mr.  Gamble  over  CBS 
during  the  11-11:15  p.m.  News  and 
Analysis  program  featuring  Quincy 
Howe  and  William  L.  Shirer. 

Disc  Hiatus 

Robert  J.  Smith,  chief  of  the 
WFD  radio  section,  announced  last 
week  that  recording  activities  for 
the  Fifth  Loan  have  been  completed 
and  that  for  the  present  time  no 
further  recorded  Treasury  material 
will  be  prepared,  except  for  special 
songs  such  as  the  newly  released 
Richard  Rodgers  and  Oscar  Ham- 
merstein  number,  "Dear  Friend", 


featuring  Barry  Wood  on  one  side 
and  Vivian  DellaChiesa  on  the  other 
and  which  can  be  used  by  stations 
on  their  regular  musical  programs. 
Fifth  Loan  Treasury  recordings 
have  included  the  sponsorable  five- 
minute  Treasury  Song  for  Today 
series  of  48  discs,  and  the  quarter- 
hour  Treasury  Salute  series  of  24 
programs;  and  also  the  special 
half-hour  Four  for  the  Fifth  series 
featuring  name  Hollywood-radio 
talent  and  produced  by  Bill  Rob- 
son  and  Arch  Oboler.  This  latter 
series  has  replaced  the  former 
Treasury  Star  Parade  during  the 
present  Campaign. 

Wide  Promotior 

Home  recording  of  the  George 
Hicks  transcription  [Broadcast- 
ing, June  12,  26]  of  D-Day  activ- 
ities off  the  coast  of  Normandy, 
presented  by  Washington,  D.  C. 
stations  to  the  Treasury  Dept., 
brought  $100,000  in  Bonds  when  it 
was  auctioned  on  the  evening  of 
June  26  at  the  "Shot  From  the 
Sky"  Army  Air  Force  Exhibit 
on  the  Washington  Monument 
Grounds.  The  home  recording  was 
prepared  and  donated  by  the  U.  S. 
Recording  Co.,  Washington. 

KOY  Phoenix  and  the  Arizona 
Farmer,  both  owned  by  Burridge 
D.  Butler,  are  combining  Fifth 
Loan  promotion  efforts  in  sponsor- 
ing an  Independence  Day  fireworks 
display  and  celebration,  admission 
to  which  will  be  through  the  pur- 
chase of  Bonds.  Westinghouse  Ra- 


WRGH  Sells  Bonds 

WRGH,  the  non-broadcasting 
"intra-mural"  radio  station 
of  Walter  Reed  General  Hos- 
pital, Washington,  D.  C,  is 
including  Fifth  War  Loan 
promotion  in  its  daily  pro- 
gramming for  the  wounded 
war  veterans  recuperating  at 
the  hospital.  Treasury  re- 
corded programs  and  numer- 
ous live  spot  announcements 
are  used  frequently  during 
the  8:15  a.m.  to  4:30  p.m. 
schedule  of  music  and  enter- 
tainment originating  from 
the  hospital  radio  room,  to 
pave  the  way  for  extensive 
direct  contact  Bond  sales. 
Evening  programming  in- 
cludes selected  network  shows 
requested  by  the  veterans. 


dio  Stations  Inc.  and  the  individual 
stations  comprising  the  group — 
WBZ  Boston,  KDKA  Pittsburgh, 
WOWO  Ft.  Wayne,  KYW  Phil- 
adelphia, have  purchased  a  total  of 
$800,000  \/orth  of  Treasury  certifi- 
cates as  contribution  toward 
"Backing  the  Attack". 

On  June  22  Mack  Edwards,  as- 
sistant program  director  of  WSBA 
York,  Pa.,  interviewed  Authors 
Edna  Ferber,  Vincent  McHugh, 
John  Roy  Carlson  and  Ogden 
Nash,  currently  on  a  Bond  selling 
tour.  Same  day  was  also  special 
Bond  day  in  the  WHYN  Holyoke, 
Mass.  area,  with  all-day  activities 
climaxing  in  a  special  half-hour 
broadcast  over  that  station  and 
originating  from  the  lobby  of  the 
Holyoke  Savings  Bank.  Partic- 
ipants included  returned  war  he- 
roes. 

The  $12,000,000  Bond  sales 
mark  was  passed  for  Ralph  Ed- 
wards'   Truth    or  Consequences, 


sponsored  on  NBC  by  Procter  & 
Gamble  for  Duz,  when  the  program 
originated  from  Boston  on  June 
24.  Star  of  the  NBC  Grand  Old 
Opry  show,  Roy  Acuff,  and  Cissy 
O'Brien,  NBC  vocalist,  plus  a  troup 
of  17  WSM  Nashville  entertainers, 
conducted  a  three-day  Fifth  Loan 
Alabama  tour  to  sell  more  than 
$750,000  in  Bonds.  Trip  wound-up 
with  a  rally  at  the  Montgomery, 
Ala.  Crampton  Bowl.  A  CBS  Fifth 
Loan  feature  last  week  was  a  quar- 
ter-hour broadacst  (June  27)  pre- 
senting Mrs.  Roosevelt,  Mrs. 
Churchill  and  Mrs.  Morgenthau,  in 
addition  to  American  and  British] 
women  engaged  in  war  industries. 

KVOR  Colorado  Springs  studio  , 
audience  on  the  evening  of  June 
22  bid  against  KVOR  listeners  in 
a  $350,000  Bond  auction  which 
lasted  from  7  p.m.  to  nearly  1  a.m. 
and  included  everything  from  a 
prewar  girdle  to  a  garden  hose.  War 
Bond  show  and  auction  sponsored 
by  WHAS  Louisville  on  June  21 
netted  more  than  $2,000,000  in 
pledges.  The  BV2  hour  evening 
rally-broadcast,  promoted  exten-  ! 
sively,  featured  local  and  state 
civic  leaders  in  addition  to  armed 
service  representatives  and  special 
remote  features. 

WET  Plan 

Launching  of  the  Fifth  Loan  in 
the  Florida  area  was  heralded  by 
a  special  program  carried  over  al 
state    network  of    ten  stations — R 
WFOY    WMBR    WRUF  WSPbI 
WTAL    WQAM    WMFJ  WDBOfl 
WJNO  WDAE.  Among  those  par- 1 
ticipating  on  the  program  were  the| 
Most  Reverend  Joseph  P.  Hurley, 
Bishop  of  the  Diocese  of  St.  Augus- 
tine, and  Father  Thomas  J.  Mc- 
Donough,  pastor    of   the  historic 
Cathedral  of  St.  Augustine. 

WBT  Charlotte,  N.  C,  again  is  - 
allotting  facilities  to  the  local  banks  i 
in  Charlotte  to  put  the  Fifth  Loan 
over  in  that  area.  A  special  Bond 
day   is    assigned    to    each  bank, 
in    which    it    attempts    to    out-  ■ 
sell  and  top  Bond  records  set  by 
its   competitors.  Feature  stars  of  ■ 
the  motion    picture   *'The  Hitler 
Gang"  appeared  in  Oklahoma  City 
as  a  feature  of  the  KTOK  Okla- 
homa City  G-I  program  Sing,  Sol- 
dier, Sing,  now  dedicated  to  the  ' 
Fifth  Loan.  Broadcast  originated 
from    the    Tinker    Field  Service 
Club  before  a  soldier  audience  of 
1200. 

The  KDKA  Pittsburgh  "Bond- 1 
wagon",  during  its  third  tour  , 
around  western  Pennsylvania,  set 
a  new  cash  sales  record  June  17 
at  Connellsville  when  $158,400  in 
Bonds  were  sold.  The  four-hour 
program  featured  KDKA  talent  and 
personalities,  who  will  continue  ; 
their  Bond  trips  throughout  the 
summer,  with  a  $3,000,000  goal  in 
view,  according  to  Joseph  E.  Bau- 
dino,  KDKA  manager. 

During  its  regular  programs  on 
June  26  WNEW  New  York  pre- 
sented from  an  up-state  convales- 
cent center  War  Bond  pleas  from 
15  Army  Air  Forces  veterans  as 
part  of  a  special  "Air  Forces  Bond 
Day."  Listeners  were  able  to  tele-  I 


Currently  appearing  in  high  traffic  areas  throughout  Metropolitan  St.  Louis  (Mo.),  this  24-sheet, 
another  in  KXOK's  "animal  series"  of  outdoor  boards,  effectively  strikes  a  lighter  note  In  advertising 
the  station's  call  letter,  spot-on-the-dial.  Blue  Network  affiliation  and  KXOK  programs. 

'7hese  posters  have  set  a  style,  a  pace,  a  greater  impact  value  .  .  .  reflected  in  the  15  other  types 
of  local  and  national  promotions  that  consistently  sell  KXOK  to  its  advertise;rs  and  listeners. 


CHARLES  ROBERTS 
KLZ  Farm  Service  Director 


FOR  GOOD  SCRIPT  AND  B 


TION 


Two  significant  awards  have  come  to  KLZ  within 
recent  months,  both  in  recognition  of  KLZ's  cre- 
ative efforts  in  programming. 

The  "Ad  of  the  Year  in  the  Field  of  Broadcasting" 
selected  hy  the  Denver  Advertising  Club  was  one 
of  a  series  of  commercial  dramatic  shows  originated 
and  produced,  from  idea  to  the  air,  by  members  of 
KLZ's  staff.  Selected  as  the  "Ad  of  the  Year"  after 
a  year  of  monthly  competitions,  the  award  to  KLZ 
was  a  signal  home  tovm  honor. 

National  recognition  came  to  KLZ  with  the  award- 
ing by  Ohio  State  University's  1-^th  Institute  for 
Education  by  Radio  of  top  honors  for  a  KLZ  Farm 
Service  program  entitled  "  'A'  is  for  Beans".  This 


was  the  second  successive  year  that  KLZ  has  won 
nationwide  honor  for  program  excellence.  I 
Scripts  for  both  award--winning  programs  werej 
written  by  KLZ's  John  Prince.  Production  was  un-J 
der  the  direction  of  Pete  Smj^he.  Charles  Roberts, 
KLZ    Farm    Service    director,    gathered    the  ma- 
terial for  the  farm  program  and  assisted  in  produc- 
tion. 

These,  of  course,  are  only  isolated  instances  of 
KLZ's  over-all  program  excellence,  but  they  serve 
to  illustrate  the  continuous  initiative  and  enterprise 
employed  by  KLZ  to  serve  and  to  satisfy  Colorado 
listeners.  Its  success  in  this  latter  respect  is  one  of 
the  reasons  why  KLZ  also  does  the  best  job  of  de- 
livering the  Denver  Market  to  advertisers. 


D  E  N  V  E  R 


CBS  NETWORK  560  KC. 

Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY.  Oklahoma  City 
REPRESENTED  BY  THE  KATZ  AGENCY 


KRLD*  50,000  WATTS 
Only  High-Powered  CBS 
Outlet  in  North  Texas 


MOVES  GOODS! 


Represented  by  THE  BRANHAM  COMPANY 


phone  their  pledges  to  the  heroes 
after  each  broadcast. 

WPAT  Patterson  is  broadcast- 
ing from  its  studios  a  series  of 
"Bond  Parties",  given  in  honor  of 
returned  war  heroes  by  war  work- 
ers with  the  best  Bond  purchasing 
record.  Bing  Crosby's  autographed 
pipe,  Paul  Whiteman's  baton  and 
other  similar  objects  will  be  auc- 
tioned off  to  the  highest  bond  bid- 
ders by  Martin  Block,  record  m.c. 
of  WNEW  New  York,  at  an  auc- 
tion broadcast  from  a  local  theater 
on  July  15.  WHN  New  York  sup- 
plies the  giant  war  bond  cash  reg- 
ister in  Times  Square,  New  York, 
with  the  latest  news  flashes,  which 
are  read  to  the  crowds,  with  proper 
credits,  from  a  WHN  mike  set  up 
on  the  entertainment  platform. 

More  Net  Features 

As  one  of  a  series  of  15  special 
broadcasts  designed  to  stimulate 
Bond  sales,  the  Blue  Network  on 
June  24  scheduled  an  hour  long 
Bonds  Away  program  featuring 
pick-ups  from  Pearl  Harbor,  Lon- 
don and  various  points  in  the 
United  States.  Included  was  an  in- 
ter-racial theme  play,  a  WAVES' 
chorus,  messages  from  two  Guadal- 
canal veterans  from  Valley  Forge, 
and  a  talk  by  Ted  Gamble.  Entire 
broadcast  of  Hoosier  Hoop  on  the 
Blue,  July  1,  was  to  be  devoted 
to  songs  of  World  War  I  and  World 
War  II,  tying  in  with  the  Fifth 
Loan. 

From  the  Philadelphia  Navy 
Yard,  where  50,000  workers  will 
observe  the  proceedings,  NBC  on 
July  4  will  present  a  special  pro- 
gram serving  as  Fourth  of  July 
celebration,  and  a  salute  from  the 
Treasury  Department  to  the  Navy 
for  Bond-selling  efforts.  Secretary 
of  the  Treasury  Morgenthau  and 
Secretary  of  the  Navy  Forrestal  are 
to  participate.  To  employes  and 
their  friends  who  purchase  bonds 
through  NBC,  the  network  is  offer- 
ing a  free  recorded  personal  mes-- 
sage,  which  may  be  mailed  to  any 
service  man  or  woman  in  the  United 
States.  Network  matches  each  War 
Bond  purchase  with  a  record,  run- 
ning  1%    minutes  on   each  side. 

To  salute  the  Fifth  War  Loan, 
nine  Southern  California  inde- 
pendent stations  linked  facilities  in 
a  one-broadcast  network  for  a  60- 
minute  variety  program  on  June 
21.  Originating  from  KFWB  Hol- 
lywood, show  was  fed  to  the  sta- 
tions through  Radio  Central,  Los 
Angeles,  and  served  as  kick-off  for 
a  radio  campaign  the  following  day 
during  which  the  stations  com- 
peted for  highest  Bond  sales  total. 
Network  stars  including  Bob  Hope, 
Jerry  Colonna,  Sam  Hayes,  Spike 
Jones  and  his  City  Slickers,  as  well 
as  talent  from  independent  stations 
were  featured.  Show  was  produced 
by  Don  Otis,  program  director  of 
KMPC  Hollywood,  with  Art  Baker 
as  m.c.  Station  list  for  the  one- 
broadcast  network  included  KFAC 
KFWB  KFVD  KPAS  KRKD 
KMTR  KFOX  KGER  KMPC.  Com- 
mittee comprising  Calvin  J.  Smith, 
Robert  O.  Reynolds,  Kenneth  O. 
Tinkham  and  Bill  Ray  collaborated 
with  Joe  Alvin,  Los  Angeles  Fifth 


SKY  VISITOR  on  the  WLW  Cin- 
cinnati Everybody's  Farm  was  Col. 
H.  F.  Gregory  who  made  a  verical 
landing  and  ascent  in  this  heli- 
copter. The  event  was  broadcast 
by  Gordon  Graham  (in  plane)  of 
the  WLW  special  events  depart- 
ment. Col.  Gregory  is  from  the  ma- 
teriel command  at  Wright  Field. 


Loan    radio    director,  Treasury 
Dept.,  on  arrangements. 

WMAQ  Chicago  scored  its  larg- 
est Bond  purchase  June  15  when 
William  Loftij,  Chicago  district 
manager  of  Bond  Stores  Inc.,  Chi- 
cago, bought  $400,000  in  bonds.  Ac- 
cepted in  behalf  of  the  station  by 
Jules  Herbuveaux,  program  man- 
ager for  NBC  central  division,  pur- 
chase was  made  on  the  Elizabeth 
Hart  Presents  program. 

WOR  New  York  continues  to 
help  local  communities  raise  their 
quotas  by  staging  broadcast  and 
non-broadcast  War  Bond  rallies  in 
conjunction  with  local  war  finance  ' 
committees.  Performance  in  Man- 
hasset  brought  $1,368,800  in  sales, 
more  than  two  thirds  over  the 
tovsm's  top  quota.  Broadcast  of  Pick 
&  Pat  Time,  MBS  network  pro- 
gram was  the  feature  of  a  similar 
two-hour  show  put  on  by  WOR  in 
another  community  June  27,  pro- 
moted by  the  distribution  of  35,000 
promotion  folders. 


WAVE  Discs  on  450 

SERIES  of  14  quarter-hour  tran- 
scriptions promoting  a  WAVE  re- 
cruiting campaign  are  expected  to 
be  broadcast  on  about  450  stations, 
starting  July  15.  Plan  is  for  3 
broadcasts  weekly,  completing  the 
series  in  approximately  a  month. 
Columbia  Recording  Corp.  and 
NBC  Radio  Recording  Division 
made  the  discs,  which  are  to  be  dis- 
tributed to  stations  by  the  Navy 
recruiting  offices  in  each  district. 
Titled  Something  for  the  Girls, 
series  features  radio,  stage  and 
screen  stars  in  variety  programs, 
including  a  recruiting  talk.  Series 
was  approved  by  the  AFM,  AFRA 
and  the  OWI,  all  cooperating  with 
the  Navy. 


THREATENING  to  paralyze  radio 
communications  in  Brazil,  the  current 
shortage  of  radio  tubes  in  that  South 
American  country  also  accounts  for 
price  increases  ranging  from  500  to  i 
700%  since  1940,  it  was  reported  last 
week  by  the  Dept.  of  Commerce.  De- 
mand was  adequately  met  until  the 
first  of  this  year  with  stocks  built 
up  in  1941  and  1942.  Only  144,443 
tubes  were  used  in  assembly  and  re- 
placement in  1943  as  compared  with 
308,000  the  previous  year. 
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Whafs  EMBROIDERY  got  to  do 
with  making  RADIOS? 


Both  fine  needlework  and  the  delicate  tasks  of  assembling  quality 
electronic  fighting  equipment  are  natural  for  the  supple  hands  of 
women,  who  compose  75  per  cent  of  Detrola  Radio  workers.  After 
Victory  their  skill  and  trained  fingers  will  build  highest  quality  radio 
and  television  for  the  American  home.  Speed  Victory —  Buy  War  Bonds. 

DETROLH  RADIO 

DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION  •  BEARD  AT  CHATFIELD,  DETROIT  9,  MICH. 

C.  RUSSELL  FELDMANN     ^  PRESIDENT 


ADVERTISING  and  promotion 
department  of  NBC  has  re- 
leased the  story  of  The  Army 
Hour  program  in  the  form 
of  a  64-page  booklet,  bearing  on  the 
cover  the  seal  of  the  United  States 
embossed  in  gold,  flanked  by  the 
letters  "G.  I."  Foreword  features 
statement  by  Maj.  Gen.  Alexander 
D.  Surles,  director  of  public  rela- 
tions of  the  War  Dept.  Tracing  the 
history  of  the  Sunday  half-hour 
feature  from  April  1942  to  October 
1943,  the  booklet  covers  the  in- 
tensive vt^ork  involved  in  producing 
the  shovir,  brief  descriptions  of  some 
of  the  outstanding  programs,  and 
a  list  of  the  foreign  and  domestic 
military  centers  from  which  the 
series  has  been  heard.  Text  is  sup- 
plemented with  photographs,  many 
of  them  made  especially  for  the 
booklet  in  cooperation  with  the 
Army. 


MBS  Invasion  Kit — WTOP  Novel  Publicity 
KMBC  House  Organ— KBUR  Newsletter 


MBS  Invasion  Kit 

TWO  MONTHS  prior  to  D-Day 
MBS  had  delivered  to  each  of  its 
222  stations  a  kit  containing  270 
promotional  items,  ranging  from 
air  announcements  and  publication 
ads  to  map  displays  and  movie 
trailers.  VVhen  D-Day  arrived, 
MBS  stations  throughout  the  coun- 
try were  ready  to  promote  MBS 
as  the  "network  for  news".  Accom- 
panying the  kit  was  an  inter-office 
promotion  piece  in  brochure  form 
pointing  out  to  member  stations 
that  MBS  has  the  "greatest  roster 
of  news  aces  and  more  regularly 
scheduled  newscasts  that  any  other 
network." 


WTOP  Promotion 

PROMOTION  folder  released  by 
WTOP,  CBS  outlet  in  Washington, 
ties-in  a  novel  publicity  angle  for 
its  well-konwn  sports  commentator 
Arch  McDonald  with  a  portion  re- 
print of  a  story  from  the  sports 
page  of  the  Washington  Post  to  the 
effect  that  Arch  McDonald  (a  race 
horse  named  after  the  commenta- 
tor), scored  at  the  Charles  Town, 
W.  Va.  track.  Gag  pictures  of  both 
man  and  horse  are  tagged  respec- 
tively with  "Arch  of  station 
WTOP"  and  "Arch  of  Charles 
Town".  Copy  for  the  bulletin-type 
folder  runs  accordingly. 


PORTRAIT  OF  A 


mil 


In  this  rich  East  Texas-North  Louisiana-South  Arkansas  area, 
sources  of  income  are  widely  diversified.  The  steady  production 
of  oil  and  natural  gas,  a  flourishing  lumber  industry,  agricul- 
tural growth  and  increased  livestock  production,  are  all  factors 
that  contribute  to  this  prosperous  market . . .  providing  a  steady, 
uninterrupted  flow  of  wealth  that  spells  added  sales  to  alert 
advertisers — and  KWKH  is  its  No.  1  salesman.  For  further 
details,  contact  KWKH  directly,  or . . .  ask  a  Branham  Man ! 

KWKH 

50.000  WATTS 
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Represented  by  the  Branham  Co. 
THE      SUITING  MARKET 


Coffee  Promotion 

TO  STEP  UP  summer  coffee  sales, 
the  Owens-Tllinois  Glass  Co.  has 
extended  from  seven  to  twelve 
weeks  its  national  daytime  Broad- 
way Matinee,  promoting  glassed 
vacuum  packed  coffee,  on  124  CBS 
stations.  The  Pan  American  Coffee 
Assn.  as  well  as  the  merchandising 
and  promotion  departments  of  the 
CBS  stations  are  cooperating  in 
the  drive.  Owens-Illinois  Glass  Co. 
hopes  to  expand  the  postwar  use 
of  glass  containers  for  vacuum 
packed  coffee. 


Quiz  Kids  Brochure 

QUIZ  KIDS,  sponsored  by  Miles 
Labs.,  on  the  Blue  Network  for 
One-A-Day  Brand  Vitamins,  are 
featured  in  a  brochure  released 
by  the  Blue  Network.  Booklet  en- 
titled "Six  Kids  and  the  War" 
shows  a  photograph  with  a  brief 
history  of  each  of  the  Quiz  Kids 
with  pictures  taken  on  a  recent 
war  bond  tour.  In  the  course  of 
19  months  they  visited  13  cities 
and  sold  nearly  $36,000,000  in  war 
bonds,  the  booklet  states. 


KMOX  Brochure 

BROCHURE  in  black,  white  and 
tan  has  been  issued  by  KMOX  to 
back  up  the  claim  that  it  is  the 
only  St.  Louis  station  that  has 
"most  of  the  audience,  most  of  the 
time,"  based  on  a  five-month  sur- 
vey of  local  listening  habits  by  C. 
E.  Hooper  Inc.  (fall-winter,  1943- 
44).  Included  are  comparative 
charts  to  show  that  listener  pref- 
erence for  KMOX  is  not  confined 
to  any  single  segment  of  the  day. 

*  *  * 
KMBC  House  Organ 

HOUSE  ORGAN  whose  purpose  is 
to  "give  news  and  information 
about  programs  of  an  educational 
and  cultural  nature  which  will  en- 
able listeners  to  make  the  best  pos- 
sible use  of  their  radios"  is  now 
being  published  monthly  during  the 
school  year  by  KMBC  Kansas  City 
and  titled  Listening  Post.  Four- 
page  paper  now  circulates  among 
5,000  Kansas  City  educators,  teach- 
ers and  parents. 

*  *  * 

KBUR  Newsletter 

NEWSLETTER  mailing  piece  to' 
inform  farmers  of  news  of  special 
interest  is  regularly  being  sent  out 
by  KBUR  Burlington,  la. 


Rail  Radio  Succeeds 

FIRST  tests  are  proving  that  the 
two  way  radio  communication  be- 
tween the  yardmaster's  office  and 
switch  engines  of  the  Chicago,  Rock 
Island  &  Pacific  Railway  Co. 
freight  y^rds  at  Blue  Island,  111., 
stari,ed  June  5  L  Broadcasting, 
June  5],  is  a  success  according  to 
railroad  officials.  "Radio  is  proving 
of  great  practical  value  in  expedit- 
ing the  making  up  and  dispatch- 
ing of  trains,"  George  W.  Raney, 
general  manap-er  of  the  road,  said. 
"The  new  radio  system  saves  a 
great  deal  of  time  in  getting  or- 
ders to  the  engineer  and  switching 
crew."  Messages  are  sent  and  re- 
ceived on  a  static-free  system 
through  loudspeaker  and  mikes  lo- 
cated in  the  yardmaster's  office 
and  in  the  cabs  of  the  diesel-pow- 
ered  switch  engines.  The  antenna, 
a  90-foot  tower,  has  been  built  in 
the  middle  of  the  yards. 
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ATTENTION 

all  you  advertisers  who  use  daytime  radio 

in  New  York . . . 


THERE  ARE  APPROIillllATELY 
1,000,000  WOMEN 
WHO  PROBABLY  NEVER  BEAR 
YOVR  SBOWS! 

QUITE  RECENTLY  WOR  became  more  than  normally  nosey  about  women  who 
work.  Said  we  to  ourselves,  said  we:  What  of  the  girls  who  punch  the  Underwoods, 
and  pacify  bosses,  and  weld  plane  parts,  and  —  well,  just  plain  w-o-r-k  in 
Greater-New  York  daytime?  Do  they  hear  what's  on  the  air  from  8:00  am  to 
5:00  pm?  Dear,  dear  ..  . 

No  sooner  was  the  thought  encountered,  than  a  question  was  posed,  worded, 
placed  in  the  hands  of  Crossley,  Inc. 

Up  to  the  doors  of  3,792  homes  in  Greater-New  York,  Westchester  and  New 
Jersey  went  Crossley's  personal  interviewers.  And  always  the  question  asked 
was  this: 

"How  many  women  above  18  years  of  age,  now  living  at  home,  are  regularly 
employed  away  from  home  during  the  day?" 
Eventually  WOR  was  told  that .  .  . 

38.5%  OF  NEW  York's  homes  with  radios  have  one  or  more  women  regu- 
larly EMPLOYED  AWAY  FROM  HOME  DURING  THE  DAY. 


This,  Gentlemen,  we  think,  makes  a  point.  And  we  will  not  belabor  the 
obvious  by  shouting  too  loudly.  But  ... 

....  1,000,000  is  rather  a  lot  of  women,  and  they  buy  cereals  and  cosmetics 
and  clothes  and  lots  of  other  things  that  people  live  by,  for,  and  with. 

WOR  would  like  to  discuss  this  point  further  with  advertisers  who  are  now 
using  New  York  radio  daytime.  WOR,  in  fact,  would  like  to  show  how  easily  and 
economically  some  of  its  early  morning,  evening,  and  Saturday  and  Sunday 
plus-program  buys  could  profitably  introduce  you  to  this  monied  million. 

Our  address  is  1440  Broadway,  in  New  York.  We  answer  promptly  when  called 
at  PE  6-8600. 


that  power-full  station 


Radio  Drive  Moves  the  Eggscess 


Listener  Appeals  Help 
Find  Market  for 
1400  Carloads 

THIS  is  the  success  story  of  all 
success  stories. 

It  involves  1400  carloads  of  eggs. 
That's  a  lot  of  eggs — 25  million 
dozen  to  be  exact,  or  enough  omelets 
for  every  man,  woman  and  child 
in  America,  with  another  40  mil- 
lion left  over  for  extra  helpings. 

It  happened  like  this:  One  Sat- 
urday, three  weeks  ago,  the  Office 
of  Program  Coordination  of  the 
OWI  received  a  distress  call  from 
the  War  Food  Administration. 
They  called  up  "in  an  awful  sweat", 
an  OPC  official  related,  saying  they 
had  1400  carloads  of  eggs  that  had 
to  be  moved  fast  or  they'd  spoil, 
with  tremendous  economic  loss  of 
an  important  food,  let  alone  a  ter- 
rible stench. 

Hens  Overdid  It 

A  combination  of  factors  had  pro- 
duced the  huge  stockpile.  First, 
there  has  been  an  enormous  in- 
crease in  egg  production,  stimu- 
lated by  farmers  building  up  their 
flocks  for  war  needs  and  greater 
"lay  per  bird".  It  seems  the  Amer- 
ican hens  have  gone  "all  out"  for 
Victory.  Second,  favorable  weather 
had  further  raised  the  output. 
Third,  the  storage  situation  was 
tight,  with  more  eggs  in  storage 
than  ever  before  in  history  due  in 
part  to  WFA  buying  up  6  million 
crates  for  price  support.  Fourth, 
the  egg  crate  situation  was  critical, 
with  war  needs  aggravating  the 
shortage  of  fibre  for  egg  cases. 
Nearly  a  million  wood  or  fibre  con- 
tainers were  tied  up  in  those  1400 
carloads. 

Time  was  of  the  essence.  There 
was  only  one  place  to  store  those 
eggs,  until  they  could  be  used.  That 
was  in  the  refrigerators  of  the  na- 
tion's homes.  With  that  as  a  pre- 
face, the  OWI  went  to  work. 

It  was  a  job  made  to  order  for 


Gene's  WEAN 

IN  DARKEST  Africa,  sta- 
tion WEAN  JR.  sends  out 
emergency  calls  and  "court- 
esy announcements"  playing 
up  different  special  service 
shows  for  the  boys  overseas. 
Sender  is  Cpl.  Gene  Bour- 
goin,  former  Rhode  Island 
athlete  who  helped  Warren 
Walden  cover  sports  for 
WEAN  Providence  a  year 
ago.  Gene's  African  local  is 
part  of  the  U.  S.  North  Af- 
rica radio  network,  according 
to  a  V-mail  letter  from  Sgt. 
Larry  Reynolds  to  Warren 
Walden  last  week.  On  the 
door  outside  the  studio  Gene 
has  the  call  letters,  WEAN 
JR.  and  to  the  right  he  notes 
WEAN  JR.'s  parents,  the 
YANKEE  NETWORK,  in 
bold  capital  letters  on  anoth- 
er large  placard. 
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radio  and  OWI  knew  it.  The  OPC 
prepared  a  fact  sheet  which  was 
telegraphed  by  the  Radio  Bureau 
to  25  network  programs  selected 
to  reach  the  largest  possible  num- 
ber of  homemakers.  Sponsors  of 
these  shows  were  asked  to  carry 
the  message  in  whatever  way  they 
deemed  best — through  announcer, 
commentator  or  actor. 

Prepared  announcements  of  35 
words  and  100  words  were  also 
telegraphed  to  regional  station  re- 
lations offices  for  transmission  to 
stations.  Every  station  in  the 
country  was  furnished  with  one  of 
the  spots. 

In  addition,  the  WFA  and  the 
Dept.  of  Agriculture  sent  out  sup- 
plementary data  for  the  campaign 
to  women's  programs,  radio  farm 
directors,  and  extension  editors, 
and  also  carried  messages  on  gov- 
ernment-produced programs. 
Kate  on  the  Job 

Radio's  response  to  the  emergen- 
cy requests  was  immediate  and 
wholehearted.  A  barrage  of  appeals 
went  out  over  the  airwaves.  Such 
commentators  as  Lowell  Thomas 
and  Leon  Henderson  made  earnest 
exhortations  to  their  large  audi- 
ences. Kate  Smith  gave  new  egg 
recipes. 

In  New  England,  where  WFA 
had  routed  a  good  proportion  of 
the  egg  cargo,  the  Yankee  Network 
extended  its  facilities  to  urge  lis- 
teners to  gobble  up  the  arriving 
shipments.  From  Dallas,  where  90- 
second  spots  went  to  all  stations 
in  seven  southwestern  states,  the 
WFA  regional  office  advised  that 
the  campaign  probably  reached 
every  housewife  in  the  region. 

The  OWI  Atlanta  office  arranged 
for  announcements  on  more  than 
350  Army  and  Navy  shows  in 
the  southeast.  In  Chicago,  the  drive 


was  spearheaded  by  WENR  WGN 
and  WBBM. 

Alfred  McCann's  Pure  Food 
■Hour  on  WOR  and  Mystery  Chef 
on  the  Blue  made  special  appeals  to 
housewives  to  "store  an  extra  doz- 
en". Announcements  were  carried 
on  the  National  Farm  &  Home 
Hour,  Country  Journal,  Fashions  in 
Rations. 

Preceding  the  emergency  appeals 
was  a  campaign  which  had  been 
conducted  for  several  months  by 
WFA  to  Eat  More  Eggs,  stressing 
the  abundance,  relative  low  cost 
and  value  of  the  food  as  a  sub- 
stitute for  less  plentiful  foods.  In 
this  campaign,  radio  did  a  "soft- 
ening up"  job  which  prepared 
housewives  for  the  "extra  dozen" 
emergency  drive. 

"Never  Have  So  Many  .  .  ." 

Now  for  the  results:  within  one 
week  after  OWI  sent  out  its  tele- 
grams to  stations  and  sponsors  19 
of  the  25  million  dozen  eggs  were 
sold.  In  another  three  or  four  days 
the  whole  1400  carloads  were 
bought  up! 

No  one  claims  that  radio  did 
the  whole  job.  The  newspapers  con- 
tributed, through  news  coverage 
and  editorial  appeals.  The  trade 
contributed,  by  purchasing  millions 
of  dozens  of  eggs  and  pushing  sales 
by  newspaper  and  store  display  ad- 
vertising. 

But  even  the  most  conservative 
government  officials  believe  that 
radio  did  the  big  part  of  the  job. 
And  some,  who  were  especially  en- 
thusiastic over  the  success  of  the 
campaign,  think  that  radio  ac- 
counted for  80  to  90%  of  the  re- 
sults. 

There's  no  way  of  telling  but 
everyone  agrees  that  never  in  his- 
tory has  radio  sold  so  many  eggs 
in  so  short  a  time. 


GOP  Proceedings 
Telecast   in  East 

NBC  Programs  Are  Picked  Up 
By  Philco,  GE  Stations 

USE  OF  FILM  in  gathering  ne-  s 
for  television  dissemination  - 
given  a  good  tryout  by  WNBT, 
NBC's  New  York  video  station, 
last  week  when  it  covered  the  Re- 
publican Convention  in  Chicago 
through  films  taken  at  the  Chicago 
Stadium  and  flown  to  New  York 
for  editing  and  telecasting.  Pic- 
tures were  taken  by  RKO  Televi- 
sion Corp.,  newly-formed  subsidi- 
ary of  RKO  Pictures,  under  the 
supervision  of  C.  L.  Menser,  NBC 
vice-president  in  charge  of  pro- 
grams. 

First  convention  telecast,  aired 
at  11  p.m.,  Monday,  included  a 
special  film  "The  Republican  Party 
on  Parade"  that  traced  the  ris- 
tory  of  the  party  since  1860  to  the 
present,  utilizing  cartoons  and 
newsreel  clips  of  GOP  candidates 
and  party  leaders  to  tell  the  story. 
Then  came  shots  of  Chicago,  vidth 
delegates  arriving  by  train,  bus  and 
plane,  the  crowded  lobby  of  the 
Hotel  Stevens,  where  most  of  the 
delegates  were  quartered,  and  fin- 
ally scenes  of  the  opening  session, 
taken  less  than  a  half  day  before 
they  were  shown  to  eastern  teleset 
ovimers. 

High  spots  of  the  Monday,  Tues- 
day and  Wednesday  sessions  were 
telecast  on  WNBT  from  8:30-9 
p.m.  on  the  following  evenings.  All 
of  these  programs  were  also  seen 
by  the  audiences  of  WRGB 
Schenectady  and  WPTZ  Philadel- 
phia, which  picked  up  the  WNBT 
transmissions  and  rebroadcast  them 
locally.  Same  system  of  television 
coverage  is  to  be  given  the  Dem- 
ocratic Convention  next  month. 


Williams  Labs.  Cited 

A  COMPLAINT  charging  false 
advertising  and  misrepresentation 
through  broadcasts  and  other  media 
of  two  medicinal  preparations  has 
been  issued  by  the  Federal 
Trade  Commission  against  Wil- 
liams S.L.K.  Laboratories,  Milwau- 
kee. The  Commission  accuses  the 
company  of  making  misleading 
claims  regarding  the  remedial  val- 
ues of  Rux  Compound  and  Williams 
Formula  and  also  charges  that  ad- 
vertisements of  the  latter  prepara- 
tion failed  to  reveal  content  of 
the  drug  cascara  sagrada. 


Mica  Plentiful 

AS  A  result  of  two  meetings  of  the 
Raw  Mica  Fabricating  Industry  Ad- 
visory Committee,  it  was  announced 
last  week  by  the  WPB  that  large 
stocks  of  No.  6  or  better  qualities  of 
good  stained,  fair  stained,  and  slightly 
stained  mica  are  now  available  for  all 
purposes.  In  urging  the  increased  use 
of  the  No.  6  mica,  R.  V.  Stovall,  WPB 
Mica  Section,  said  that  some  radio 
tube  manufacturers  had  experienced 
difReulty  in  using  poorer  grades  of 
stained  and  lower  quality  mica,  but 
that  now  better  qualities  of  No.  6 
are  plentiful  and  radio  tube  manufac- 
turers may  have  the  advantage  of 
using  this  type,  though  better  quality 
block  mica  still  brinus  hicher  jn-ic-ps, 
resulting  in  higher  priced  finished  tube 
parts. 


HEALTHY  RESPONSE  to  the  morning  exercise  charts,  offered  in  the 
same  manner  for  four  years  by  Patty  Jean's  Health  Club  on  KUTA 
Salt  Lake  City  still  astonishes  these  interested  persons.  The  Health  Club, 
transcribed,  is  aired  at  9:45  a.m.  Monday  through  Friday,  sponsored 
by  Fisher  Baking  Co.,  Salt  Lake  City.  Checking  mail  are  (1  to  r,  stand- 
ing) :  W.  E.  Featherstone  of  Salt  Lake  City  agency  bearing  his  name; 
George  Wood,  president,  Utah  Retail  Grocers  Assn.,  and  Jack  Bur- 
nett, KUTA  commercial  manager.  Seated:  Donald  Fisher,  president, 
Fisher  Baking  Co.,  now  in  the  Navy;  Elizabeth  Carter,  KUTA  secretary. 
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Making  War  Words 


Richard  McDonagh,  head  of  NBC  Script  Division,  and  writer  Gerald  Holland  of  his 
staff,  confer  with  director  Anton  M.  Leader,  NBC  producer  and  distinguished  author  and 
editor  Carl  Van  Doren,  who  will  introduce  and  present  each  program  of  "Words  at  War.'" 

NBC  created . .  ■  "WORDS  AT  WAR"  to  dramatize  today's  important  ^var  books — 

to  give  significant,  timely  witing  the  tremendous  audience  it  deserves. 
For  more  than  a  year  the  program  has  been  broadcast  by  NBC  in 
co-operation  "with  the  Council  on  Books  in  Wartime. 

NBC  produces . .  .  "WORDS  AT  WAR"  as  a  forceful  contribution  to  public 

enlightenment.  The  dramatized  essence  of  today's  best  war  "writing  dra-ws 
praise  from  pubHc  and  press:  ".  .  .  The  kind  radio  needs,^^  said  Variety. 
".  .  .  boldest,  hardest  hitting  program  of  1944,''''  said  The  New  York  Times — 
commenting  on  a  typical  production,  "Assignment:  U.S.A." 

NBC  sold . .  ■  "WORDS  AT  WAR"  as  a  summer  replacement  for  radio's  top-ranking 
"Fibber  McGee  and  MoUy."  Not  only  critics  and  hsteners  recognize 
the  program's  value;  S.  C.  Johnson  &  Son,  Inc.  has  invested  its  radio 
time  and  its  sponsorship  in  the  series. 


LISTEN  TO  "WORDS  AT  WAR" 
Tuesdays  at  9:30  p.  m.  EWT  start- 
ing June  27,  1944  ...  a  13-week 
series  for  S.  C.  Johnson  &  Son,  Inc. 


NBC  creates, produces  and  sells  fine  radio.  "WORDS  AT  WAR"  is  a  good  example 
of  NBC's  imaginative  origination  .  .  .  NBC's  pace-setting  program  standards— 
two  among  many  reasons  why  NBC  is  "T/ie  Network  Most  People  Listen  to  Most" 


ft  Ser>ice  of  Radio 
Corporation  of  America 


National  broadcasting  Company 


America's  No.  1  Network 
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Newspaper  Ownership  of  Radio  Called 
Threat  to  [/.  S,  Democracy  by  Ernst 


RIDES  FOR  VICTORY  were  pro- 
moted in  two  widely  separated 
areas  by  radio  and  the  press  in  the 
Fifth  War  Loan  Drive.  In  Chicago, 
WLS  and  the  Herald- American 
sponsore  i  a  '"Buy  a  Bond — Ride  a 
Jeep"  campaign.  In  the  South, 
WSM  iNasnviile  and  Mr.  and  Mrs. 


SOVm  RECEPTIOIS 
AS  VIDEO  BOOST 

HOME  television  probably  will 
start  with  "picture  boxes",  video 
receivers  which  can  be  attached  to 
sound  receivers  whose  tuning  range 
includes  the  television  sound  chan- 
nel, Leonard  Cramer,  vice-president 
of  Allen  B.  Du  Mont  Labs.,  told 
the  Television  Press  Club  of  New 
York  last  Tuesday  at  its  final  meet- 
ing until  fall. 

"Right  after  the  war  there  will 
undoubtedly  be  a  widespread  de- 
mand for  FM,  most  of  it  in  con- 
junction with  AM,  in  combination 
sets,"  Mr.  Cramer  said,  adding 
that  through  the  Mallory-Ware  In- 
ductuner  is  is  practical  to  extend 
the  range  of  an  FM  receiver  "so 
that  all  these  new  FM  owners  can 
tune  in  to  the  sound  track  of  tele- 
vision programs  and  hear  what's 
going  on. 

"With  people  thus  able  to  tune 
into  television  sound,  their  curios- 
ity will  be  continually  aroused," 
he  continued.  I  think  the  picture 
boxes  will  be  on  the  market.  It 
is  practical.  It  is  a  natural,  evolu- 
tionary way  for  television  to  start 
growing." 

Pointing  out  that  such  a  start, 
with  relatively  low-priced  sets, 
would  widen  the  television  audience 
and  give  programming  and  net- 
working the  impetus  of  an  imme- 
diate advertising  revenue,  he  pre- 
dicted that  the  audience  soon  would 
want  more  expensive  console  re- 
ceivers, such  as  those  Du  Mont  will 
make,  in  place  of  their  picture 
boxes,  and  that  when  color  and 
other  improvements  come  along, 
the  public  will  take  them  in  stride. 


[See  War  Bond  Story  on  page  20]. 

Sam  Neal,  Carthage,  Tenn.,  pub- 
iisheis,  collaborated  to  give  pur- 
chasers of  Bonds  a  Cumberland 
River  cruise  aboard  the  Cruiser 
WSM-NBC  Grand  Ole  Oprij,  owned 
by  Harry  Stone,  WS,M  general 
manager.  To  kick  off  the  respective 
campaigns  the  sponsors  bought 
bonds  for  rides.  Top,  in  Jeep  front 
seat,  Roy  Topper,  H erald- American 
promotion  manager;  Pfc.  Thelma 
GufTey,  WAC.  Rear  seat,  Don  Kelly 
(1),  sales  promotion  manager, 
WLS;  Glenn  W.  B.  Snyder,  station 
v'ice-president  and  general  man- 
ager. Awaiting  turns  to  go  jeeping 
are  Al  Boyd  (1),  WLS  production 
manager;  Chick  Freeman,  station 
sales  manager.  Lower  photo,  Mr. 
Stone  (1),  Mrs.  Neal  and  Mr.  Neal. 


WRBL  Scholarships 

WRBL  Columbus,  Ga.,  has  an- 
nounced the  Vv^inners  in  the  High 
School  Senior-Radio  Drama  Com- 
petition. Four  boys  and  four  girls 
of  the  senior  classes  of  Columbus 
and  Phenix  City  high  schools  were 
declared  winners  of  scholarships 
totaling  $1,000.  Provision  was  made 
for  wirmers  who  entered  the  armed 
forces  to  pick  up  their  scholarships 
and  continue  their  education  as 
soon  as  released. 


WLIB  Brooklyn,  on  July  4,  plans  to 
devote  virtually  its  entire  14-hour 
broadcasting  day  to  music  composed 
and  performed  by  Americans. 


Love  Dove  Tale 

A  HOT  KISS— 11,000  volts— 
in  the  romance  of  a  cooing 
dove  and  her  Casanova  was 
too  much  for  KOY  Phoenix, 
Ariz.  It  shocked  the  station 
off  the  air  for  20  minutes  on 
a  recent  calm  Saturday  morn. 
The  lady  bird  was  being  pur- 
sued by  two  ardent  suitors, 
when  she  decided  to  get  coy 
and  perch  upon  a  "pot  head" 
atop  a  transformer — power, 
11,000  volts.  Both  males  con- 
tinued the  chase  and  from  an 
adjacent  wire  one  leaned  over 
for  a  peck.  A  flash  of  flame 
tore  across  the  wires — KOY 
went  off  the  air — and  the 
dove  and  her  loves  were  con- 
sumed in  the  funeral  pyre. 


NEWSPAPER  ownership  of  radio 
threatens  democracy  in  the  U.  S., 
Morris  L.  Ernst,  New  York  attor- 
ney, author  and  Administration  ad- 
visor, told  Britain  in  a  speech  over 
the  British  Broadcasting  Corp.,  ac- 
cording to  the  June  1  London  Call- 
ing, BBC  overseas  journal. 

Speaking  on  fi-eedom  of  the  press 
and  speech,  Mr.  Ernst  told  the 
British  people:  "In  England  there 
is  no  interlocking  between  radio 
and  press.  To  this  extent  England 
is  better  off  than  we  are  because 
in  the  United  States  one-third  of 
all  our  radio  stations  are  now  con- 
trolled to  a  great  degree  by  the 
newspapers.  If  this  trend  develops 
further,  we  will  find  that  democra- 
cy has  vanished  in  the  smaller 
cities  of  the  United  States.  There 
can  be  no  democracy  where  in  a 
single  community  one  individual 
owns  the  only  radio  station  and 
the  only  newspaper  and  so  monop- 
olizes all  provisions  for  local  news." 

Movie  Question  Arises 

His  statement  was  considered 
significant  in  Washington,  par- 
ticularly in  light  of  FCC  Chairman 
James  Lawrence  Fly's  admission 
to  the  House  Select  Committee  to 
Investigate  the  Commission  on  June 
20  that  the  newspaper  divorcement 
question  still  is  unsettled  [Broad- 
casting, June  26]. 

He  declared  that  in  the  U.  S. 
"five  giant  movie-producing  com- 
panies also  own  2,500  theatres 
which  account  for  70%  of  the  to- 
tal box-office  receipt's  of  American 
movie-goers".  That  statement,  too, 
was  compared  in  the  nation's  cap- 
ital to  Mr.  Fly's  assertion  before 
the  Congressional  investigators 
that  ownership  of  stations  by  the 
motion  picture  industry  might  pre- 
sent a  question. 

Mr.  Ernst,  while  asserting  that 
"for  my  part  I  prefer,  at  least  for 
the  United  States,  private  owner- 
ship of  the  radio  to  Government 
ownership",  compared  the  British 
publicly-owned  system  to  the 
American  commercial  method  of 
operations.  "In  the  United  States," 
he  said,  "where  we  have  about  800 
separate  radio  stations  almost  all 
privately  owned  and  operating  for 
profit,  four  giant  networks  dom- 
inate the  ideas  of  the  air." 

Hits  Concealed  Prices 

He  told  the  British  that  "40  ad- 
vertisers alone  contribute  70%  of 
the  income  of  one  of  the  networks", 
asserting  that  "under  our  American 
system  .  .  .  the  consumer  in  reality 
is  paying  for  his  radio  entertain- 
ment in  the  form  of  a  concealed  ad- 
ditional price  every  time  he  buys 
oil  or  soap  or  bread.  Through  the 
technique  of  concealed  price,  our 
public  is  willing  to  pay  far  more 
than  the  people  of  England  are 
willing  to  pay  by  their  tax  per  set. 

"In  the  United  States  we  can  pre- 
vent further  monopolization  of 
thought  by  changes  in  telephone 
vdre  charges  which  will  permit 
small  radij   stations  to  survive," 


Mr.  Ernst  went  on.  He  suggested 
"rearranging  postage  subsidies  so 
that  giant  publications  shall  no 
longer  receive  as  subsidies  from 
the  United  States  Government 
hundreds  of  thousands  of  dollars  of 
the  taxpayers'  money." 


RADIO  AID  SOUGHT 
IN  NUTRITION  DRIVE 

ADVERTISING  support  for  the 
National  Wartime  Nutrition  Pro- 
gram to  educate  people  to  adjust 
their  eating  habits  to  meet  war  de- 
mands has  been  requested  by  the 
War  Advertising  Council  in  a  bro- 
chure prepared  in  cooperation  with 
OWI  for  the  War  Food  Adminis- 
tation. 

Citing  surveys  showing  that 
breakfast  and  lunch  are  neglected 
by  so  many  persons  that  the  bur- 
den of  furnishing  the  day's  nutri- 
tive requirements  is  placed  on  din- 
ner, the  Council  urges  that  adver- 
tising programs  support  the  need 
for  better  morning  and  noon  meals. 

"The  cause  of  good  nutrition 
can  be  helped  considerably  if  adver- 
tisers will  lay  particular  stress  dur- 
ing the  month  of  September  on  the 
need  for  giving  war  workers  and 
school  children  better  breakfasts 
and  lunches",  the  WAC  advises. 
"This  will  synchronize  with  the  ac- 
tivities of  nearly  3,000  nutrition 
committees  and  many  Government 
information  facilities  which  will  be 
telling  the  same  story." 

Pointing  out  that  radio  programs 
which  incorporate  official  war  mes-  «^ 
sages  are  among  the  highest  rank- 
ing on  the  air,  the  Council  suggests 
that  advertisers  vnshing  to  con- 
tribute time  and  talent  over  and 
above  their  OWI  allocation  assign- 
ments may  do  so  through  the  Spe- 
cial Assignment  Plan.  Arrange- 
ments can  be  made  with  George 
P.  Ludlam,  chief  of  the  OWI  Do- 
mestic Radio  Bureau,  Social  Se- 
curity Bldg.,  Washington. 

The  Bureau  has  scheduled  nutri- 
tion appeals  for  the  week  beginning 
Aug.  7  and  the  last  week  in  August, 
through  Special  Assignment  and 
Station  Announcement  allocations. 
Women's  programs  also  will  be 
asked  to  support  the  campaign. 


The  Right  Man 

WHEN  Capt.  B.  N.  Robinson 
Jr.,  formerly  of  Knox-Reeves 
Adv.,  was  making  combat  re- 
cordings for  the  15th  AAF  in 
the  Mediterranean  theatre 
for  Public  Relations  Office,  he 
needed  an  experienced  radio 
man.  Within  24  hours  he  had 
pulled  Pfc.  Mack  Williams, 
former  radio  actor  of  such  air 
shows  as  Gang  Busters  and 
Great  Moments  in  History, 
from  the  Medical  Corps, 
where  he  had  been  the  pro- 
verbial "square  peg  in  a 
round  hole,"  thus  bearing  out 
the  GI  saying  that  the  Army 
eventually  places  the  right 
man  in  the  right  job — al- 
though it  may  take  a  long 
time  to  do  it.  Pfc.  Williams 
was  inducted  into  the  Medical 
Corps  over  16  months  ago. 
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The  immense  back-log  of  deferred  demand  will  probably  insure  boom 
conditions  in  the  transition  from  war  to  peace. 
In  the  scramble  for  the  reconquest  of  the  consumer's  favor,  he  who  hesitates  will  be  left  at  the  post.  It  is 
not  necessary  to  strike  a  lucky  average  between  the  victory-next-week  optimists,  and  the  peace- 
maybe-ten-years-hence  Jeremiahs.  The  time  to  consolidate  post-war  markets  is  obviously  NOW. 
The  urban,  industrial  area  served  by  KYWs  50,000  watts  should  be  given  a  top-priority  in  your 
sales-plans.  Its  teeming  millions  have  undergone  rigorous  depletion  of  consumer  goods. 
They  have  the  means,  and  the  intent,  to  remedy  this  deficiency,  as  merchandise  becomes  available.  If  the 
"how,"  "when,"  and  "what"  of  your  product  are  deftly  integrated  with  their  favorite 
KYW  programs  now,  you  will  have  the  jump  on  competition  which  fiddled  while  Rome 
burned.  NBC  Spot  Sales  will  get  you  off  to  a  running  start. 


— WESTINGHOUSE  HADIO  STATIONS  luc  

KDKA     •     WOWO     •     WGl     •    WBZ    •    WBZA     •  KYW 

REPRESENTED  NATIONALLY  BY  NBC  STOT  SALES 
WISTINCHOUSE  PRESENTS  .  .  .  John  CharU$  Thomas  on  Sum.  2:30  SWT.,  NBC;  aiso  "Tof  of  Iht  Bveiiitff  ow  Mam.^  Wed.,  frt,,  10: IS  EWT..  Sim  Nttwork. 
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Program  Planning  is  Easy 


Brilliantly  Reproduced  by 
WORLD'S  VERTICAL  CUT  WIDE  RANGE 

TRANSCRIPTIONS 


Look  to  WBS  for 


Diversity  of  Entertainment 

Easy-to-program  —  Easy-to-sell  —  the  Top  Talent  of  Radio,  Screen  and 
Stage,  headliners  in  every  field  of  entertainment,  are  constantly  at  the 
finger-tips  of  WBS  subscribers.  For  the  Quality  Library  of  the  World 
delivers  the  music  you  want,  when  you  want  it — over  4488  different 
selections  are  now  in  World  subscribers  files — with  at  least  50  new 
numbers  every  month.  ^  Talent — plus  timeliness — plus  the  rare  quality 
of  WBS  Vertical  Cut  Wide  Range  recordings  —  cuts  program  planning 
problems,  and  turns  sustaining  time  into  programs  that  sell — and  stay  sold. 


WORLD  PROGRAM  SERVICE 

World  Broadcasting  System,  inc. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 

711  FJFTH  AVENUE,  NEW  YORK 

CHICAGO  •  NEW  YORK  ♦  HOLLYWOOD  •  SAN  FRANCISCO  •  WASHINGTON 

Cmadim  DJstribvtor:  NORTHERN  ELECTRIC  COMPANY,  LTD.,  MONTREAL 


Radio  Makes  a  Hit  ^Down  Under' 


By  OWEN  PAT  FLAHERTY 

Radio  Representative  of  American 
Red  Cross  Publicity  in  Australia 

"THIS  program  has  been  prepared 
for  rebroadcast  to  our  armed  forces 
overseas."  Innumerable  times  we 
have  heard  that  tag  line  or  some- 
thing  similar, 
back  in  the  states 
before  joining 
the  American 
Red  Cross  for 
overseas  service. 
I  wondered  and 
tried  to  picture 
what  it  would  be 
like  to  be  listen- 
ing to  those  pro- 
grams, say,  some- 
where in  New 
Guinea. 

Now  I  know.  That  signature  on 
program   in  the  states, 


Mr.  Flaherty 


a  radio 


From  his  post  in  New 
Guinea,  the  radio  representa- 
tive of  the  American  Red  Cross 
publicity  department  in  Aus- 
tralia, Owen  Pat  Flaherty,  sent 
this  article  to  Broadcasting. 
Before  going  with  the  Red 
Cross,  Mr.  Flaherty  had  12 
years  of  radio  experience  be- 
hind him,  with  WOAI  San  An- 
tonio and  KPRC  Houston.  He 
tells  here  how  radio  is  doing 
its  job  overseas, 

means  that  one  of  the  best  things 
possible  in  the  realm  of  entertain- 
ment, is  being  sent  to  the  Ameri- 
can men  and  women  who  are  serv- 
ing overseas  with  the  armed  forces. 

Here,  radio  is  truly  doing  a  grand 
job  for  the  men  and  women  of  the 
Allied  Armed  Forces.  This  state- 
ment is  based  on  what  I  have 


heard  as  a  radio  listener  and  what 
I  know  is  being  done  by  the  Army's 
Information  &  Education  Section 
and  Morale  Services  Division. 

New  Guinea  is  a  large  island.  It 
takes  quite  an  assortment  of  50 
and  100  w  stations  to  serve  the 
thousands  of  military  personnel  lo- 
cated here.  A-  a  radio  audience, 
these  men  and  women  of  the  serv- 
ice are  just  as  critical  as  they 
were  when  they  were  civilians. 
They  know  what  good  radio  enter- 
tainment is  and  they  won't  settle 
for  less. 

At  this  writing,  we  know  of  three 
stations  operated  by  Morale  Serv- 
ices; four  by  the  I.  &  E.  Section, 
and  two  very  active  units  of  the 
Australian  Broadcasting  Commis- 
sion. These  are  spaced  to  cover  the 
greatest  area  and  audience. 

Thanks  to  such  headliners  and 


GRAND  RAPIDS 


Is  Michigan's  Largest 
Market  Outside  Detroit 


WOOD 

hai  more  than  twice  aA  manij. 

Qrand  J^apidi  listener  i  a  A 
any.  other  radio  Atation  anywhere 


Radio  Garden 

IN  GREENSBORO,  N.  C. 
employes  of  WBIG  and  their 
families  are  raising  straw- 
berries, cabbage,  tomatoes, 
snapbeans  and  squash  in  a 
15-acre  garden  plot  supplied 
them  by  the  station.  Plot  con- 
tains peach  and  apple  trees, 
too,  which  are  bearing  fruit 
soon  to  be  harvested.  The 
garden  and  orchard  have  been 
visited  by  people  from  every 
state  in  the  Union. 


their  sponsors  as  Bob  Hope,  Jack 
Benny,  Bing  Crosby,  Red  Skelton,, 
Fibber  McGee  &  Molly,  Kay  Kyser, 
Fred  Waring,  Harry  James,  The 
Firestone  Hour,  The  Hit  Parade, 
Album  of  Familiar  Music,  Hour 
of  Charm,  Gildersleeve,  Downbeat, 
Spotlight  Bands,  Melody  Roundup, 
and  a  host  of  others,  including 
several  topnotch  sustaining  fea- 
tures, radio  has  been  able  to  make 
"Americana"  very  much  a  part  of 
life  in  Nev/  Guinea. 

While  newscasts  are  very  popu- 
lar, it  is  not  unusual  to  hear  some 
one  say,  "Come  oi.  you  guys!  Let's 
get  goin'  and  get  this  job  done! 
Wc  wanna  listen  to  Duffy's  Tavern 
at  7:15  tonight!"  Or,  "This  is  Sat- 
urday night!  Date  or  no  date!  Chow 
or  no  chow!  I  gotta  hear  the  Hit 
Parade  and  Frank  Sinatra.  I  know 
he'll  sing  'Shoo-Shoo  Baby!'"— 
War  is  a  reality  out  here  and  so  is 
good  radio  entertainment. 

I 

As  a  former  radio  announcer- j 
producer,  it  is  interesting  to  me  as 
I  sit  and  listen  to  a  show  and  hear 
the  spot  where  the  commercial  has 
been  neatly  lifted  and  an  appro- 
priate musical  filler  inserted.  Yes, 
the  commercial  copy  is  eliminated 
but  even  so,  unless  a  change  has 
been  made,  the  men  and  women 
over  here  will  strike  as  high  an 
average  as  the  listeners  back  home 
in  naming  the  various  sponsors, 
I'm  sure. 

Radio  seems  to  have  practically 
eliminated  the  heroism  ideas  di- 
rected to  the  men  overseas.  Those 
shows  that  haven't,  are  probably 
having  their  overseas  editions  cut 
to  eliminate  such  jargon.  They 
don't  go  for  that  "stuff"  over  here. 
They  don't  need  it! 

The  one  Australian  Broadcast- 
ing Commission  station  with  which 
we  have  had  most  pleasant  contact, 
9-P-A,  is  doing  a  noble  job  of  pre- 
serting  a  program  schedule  that 
will  please  its  combined  audience 
of  Australian  and  American  mili- 
tary personnel. 

Capt.  Robin  Wood,  station  su- 
pervisor, has  conferred  with  Amer- 
ican officials  and  receives  an  ex- 
cellent assortment  of  transcribed 
American  radio  shows.  They  are 
spotted  to  maintain  well-balanced 
schedule  on  9-P-A. 

As  an  American,  it  is  interesting 
to  hear  some  of  the  special  record 
programs  put  on  by  the  station, 
featuring  some  American  star  and 
interspersing   each  selection  with 
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Let^s  practice  what  we  preach 

Let's  prove  that  we  can  not  only  persuade  others 
to  buy,  but  that  ive  ourselves  are  ready  and 
willing  to  buy  our  share  of  extra  war  bonds. 


The  impetus  which  the  radio  industry  has  given  to  the  promotion  and  sale  of 
War  Savings  Bonds  is  widely  recognized.  Now,  once  again,  Radio  is  devoting 
its  complete  and  powerful  facilities  to  the  task  of  answering  the  Nation's  call 
for  $16,000,000,000.  While  we  are  engaged  in  this  essential  cause  .  .  .while  we 
are  encouraging  others  to  back  our  fighting  forces  with  their  money.  .  .  let  us 
not  forget  that  we,  too,  should  and  must  participate  to  the  fullest  possible  extent. 

Let^s  practice  what  ire  preach  by 
buying  extra  War  Bonds  ^OW 


5  "WAR  LOAN 


DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET' 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 

Chicago,  Detroit,  San  Francisco  and  Hollywood  „ 
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a  running  narrative  telling  the 
story  of  his  or  her  career.  We 
heard  a  30-minute  Bing  Crosby 
feature  the  other  night  and  besides 
having  our  memory  interestingly 
refreshed,  we  indulged  in  a  bit  of 
nostalgia  as  Bing  warbled  out  with 
"May  I",  "Did  You  Ever  See  a 
Dream  Walking",  "After  Sun- 
down", "Silent  Night"  and  "Moon- 
light Becomes  You". 

The  records  over  here  are  not 
the  newest — maybe  there's  a  reason 
— but  nevertheless,  there  is  satis- 
faction in  radio  listening  when  you 
hear  a  good  tune  recorded  by  a 
well-known  artist  or  band.  The 
newer  tunes  of  course,  come  to  us 
via  the  feature  programs  with  such 
stars  as  Dinah  Shore,  Bing  Cros- 
by, Frances  Langford  and  espe- 
cially the  Hit  Parade  with  Frank 
Sinatra,  giving  out  with  the  lyrics. 

As  to  how  old  these  big  shows 
are,  there  is  a  bit  of  speculation 
on  our  part  as  a  listener.  Judging 
from  the  gags  and  patter  here  and 


AES  BRIGHTENS  PACIFIC  OUTPOSTS 

Radio  Officer  Writes  of  Mosquito  Network 
 And  Its  Job  Behind  Our  Lines  


BACK  HOME  again  after  two 
years  in  the  Pacific  theatre,  Lt. 
Comdr.  E.  C.  Callahan,  former  en- 
gineer with  KPO  San  Francisco, 
NBC  outlet,  was  greeted  by  John 
W.  Elwood,  KPO  manager,  when  he 
visited  the  station  recently  with  his 
wife.  Lt.  Comdr.  Callahan  will  be 
assigned  to  a  Navy  technical  school. 

there  with  reference  to  special  oc- 
casions like  St.  Patrick's  Day, 
Easter,  etc.,  it  would  seem  to  us 
that  they  reach  New  Guinea  around 
six  weeks  after  the  original  date 
of  the  broadcast.  Not  bad — darn 
good,  we  would  say. 


Just  before  being  trans- 
ferred to  the  Central  Pacific 
Theatre,  Maj.  H.  Gould,  for- 
merly of  WBAL  and  WFBR 
Baltimore,  wrote  a  letter  to 
Alex  Sherwood,  director  of 
the  New  York  office  of  Stand- 
ard Radio,  telling  of  his  work 
as  a  South  Pacific  radio  officer 
with  Morale  Services  Division, 
somewhere  in  New  Caledonia. 
Here  are  excerpts  from  the 
letter  to  Mr.  Sherwood: 

"HERE  I  am  in  my  combination 
sleeping  tent  and  office  on  the  shore 
of  the  blue  Pacific  somewhere  in 
New  Caledonia.  ...  I  have  con- 
structed and  operate  five  full  time 
regular  American  broadcasting 


KTHS  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jacicson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KRLD  Dallas,  Texas 

WCHS  Charleston,  W.  Va. 

WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....  Parkersburg,  W.  Va. 


stations.  A  sixth  is  now  a-building. 
They  are  American  Expeditionary 
Stations  and  are  members  of  the 
Mosquito  Network.  The  south- 
ern leg  of  the  network  is  in  Auck- 
land where  I  have  station  IZM,  a 
1,000  w  job  belonging  to  the  New 
Zealand  government  but  which  they 
gave  us  for  an  American  station. 
Have  a  Naval  officer  in  charge  and 
four  enlisted  men  of  the  Army  who 
actually  do  the  programming  and 
announcing.  The  N.  Z.  government 
runs  the  transmitter.  .  .  . 

"The  listener  mail  from  civilians 
who  like  all  American  shows  is  ter- 
rific. .  .  .  They  like  the  smoothness 
with  which  announcements  and 
schedules  are  handled  against  the 
former  habit  of  stopping  a  show  a 
couple  of  minutes  before  the  hour 
and  just  leaving  blank  air  time.  .  .  . 

Noumea  Oldest 

"The  station  at  Noumea  is  the 
oldest  member  of  the  Mosquito  Net- 
work. It  began  operation  in  a  small 
way  last  September  .  .  .  under  the 
direction  of  the  Red  Cross  and  was 
on  the  air  only  three  or  four  hours 
a  day  ...  In  the  middle  of  January, 
I  took  over  the  station  and  in- 
creased the  time  to  ten  hours  per 
day  .  .  .  There  is  a  large  studio, 
a  control  room  and  a  couple  of 
offices. 

"Other  stations  we  built  from 
the  ground  up.  Crews  for  each  sta- 
tion include  one  officer  in  charge, 
who  was  a  program  man,  and  an 
engineering  officer.  The  actual  op- 
erating crew  number  eight  and  is 
made  up  of  a  program  supervisor, 
announcer  m.c,  news  editor,  clerk 
writer-announcer  on  the  program 
side,  and  a  chief  engineer,  usually 
a  transmitter  man,  a  control  room 
expert  and  two  operator-announc- 
ers  

"I  travel  around  the  theatre  .  .  . 
to  observe  the  operations.  .  .  .  This 
theatre  is  not  particularly  active  as 
a  fighting  front  now  but  that's  all 
the  more  reason  it'  seems  to  help 
in  .  .  .  keeping  up  the  morale. 
There  is  no  morale  problem  when 
you  are  in  front  of  the  enemy.  But 
when  supply  is  your  job  you  won- 
der why  in  hell  you  can't  come  home 
and  you  wonder  what  in  hell  you 
are  doing  here  anyway.  This  is  a 
war  of  supply  however  and  [al- 
though] ...  we  are  not  running  a 
propaganda  network,  ...  it  is  pos- 
sible to  get  the  story  over  to  the 
enlisted  men  that  the  job  each  is 
doing  is  necessary.  .  .  . 

".  .  .  we  very  seldom  announce 
that  a  program  is  transcribed.  Of 
course  all  the  shows  that  are  re- 
ceived from  Armed  Forces  Radio 
are  transcribed  but  no  one  thinks 
anything  of  it.  There  is  no  prej- 
udice against  shows  on  vinylite  or 
wax  or  what  have  you.  They  should 
do  away  with  that  regulation  at 
home  and  probably  will  after  the 
war.  .  .  ." 
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w  e're  still  meeting  our  listeners 


Our  WJZ  "A'ictory  Troop"  has  just  made 


In  person^ . . 

its  250th  personal  appearance  .  .  . 

^  a,  ^ 

250  separate  face-to-face  meetmgs  between  WJZ  and 
more  than  three  million  soldiers,  sailors 
and  other  service  people. 


war  plant  workers  and  bond 
buyers  .  .  .  The  WJZ  "Victory  Troop" 
traveled  67,000  miles  through  Ne^v  York,  New  Jersey, 
|^\[yy^  "  Connecticut,  Rhode  Island  and  Maryland  .  .  .  the  normal  coverage 

area  of  ^  JZ  .  .  .  Three  million  more  people  now"  know     JZ  personallv.  They 
now  have  a  new  affection  for  the  station  which  goes  out  of  its  wav  to  bring  them 
enjovment  ...  In  addition  to  these,  are  the  eight  million  in  Greater  Ne^v  York, 
fi^'  M  Westchester,  and  Connecticut  for  whom  WJZ 


has  taken  on  a  new 
personality  since  its  recent  trans- 
mitter move  now  brings  new  strength  and  clarity 

to  its  signal  in  their  homes  .  .  .  It's  time  you 
made  a  new  estimate  of  the  neiv  ^  JZ  .  .  .  These 
new  friends  of     JZ  can  be  your  friends ! 


YOUR  STRONGEST  VOICE  IN  THE  WORLD' 

KEY  STATION  OF  THE  BLUE  NETWORK    ★    770  ON  YOUR  DIAL 


ESrMARKET 
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DRAMATIZATION  of  Hotel  De  Paris,  famous  hostelry  in  Colorado  min- 
ing history,  brought  "Ad  of  the  Year"  award  of  the  Denver  Advertising 
Club  to  KLZ  Denver  for  producing  best  radio  script  of  the  year.  Pro- 
gram was  directed  by  Pete  Smythe,  KLZ  production  chief,  from  script 
written  by  John  Prince,  staff  writer.  At  presentation  (1  to  r)  :  Vernon 
Taylor  of  Denver  Advertising  Club,  promoter  of  the  award;  Mr.  Prince; 
Frank  R.  Jamison,  Director  Advertising  and  Publicity,  Public  Service  Co. 
of  Colo.;  Joe  E.  Tracy,  president  of  Denver  Advertising  Club;  Fred  C. 
Mueller,  KLZ  sales  manager.  Station  also  received  top  honors  in  its  class 
at  recent  Ohio  State  Institute  for  Education  by  Radio  for  "A  is  for 
Beans",  written  by  Prince,  produced  by  Charles  Roberts,  KLZ  farm  editor. 


SOUTH  AMERICA'S  FIRST  VIDEO 

Self-Taught  Uruguayan  Ham  Operating  440-Line 
 Sends  Clear  Signals  Over  a  Mile  


URUGUAYAN  television  pioneer, 
Mario  Giampietro,  has  staked  a 
claim  to  being  the  first  person  in 
South  America  to  send  out  suc- 
cessful sight  and  sound  broadcasts 
over  distances  of  more  than  a  mile. 
This  report  comes  from  the  Inter- 
national Dept.  of  the  RCA  Victor 
Division  in  Camden. 

The  self-schooled  technician  has 
iieceived  official  recognition  for  his 
work  from  the  Uruguayan  govern- 
ment, which  granted  him  an  ex- 
perimental wave  length  and  author- 
ization to  use  CXHAQ  as  his  call 
letters.  Recently  he  transferred  his 
equipment  to  Uruguay's  Congres- 
sional Building,  for  the  first  suc- 
cessful exhibition  of  television 
broadcasts  in  South  America. 

Radio  Carve,  area's  largest 
broadcasting  station,  is  reported  to 
be  planning  a  commerciaL company 
to  finance  further  experiments,  in- 
cluding one  whose  details  are  being 
kept  secret.  At  present  Mr.  Giam- 
pietro's  backers  are  Juan  Carlos 


Lasa,  banker,  and  Domingo  Pei'eya, 
electrical  technician. 

Because  of  scarcity  or  lack  of 
materials,  he  has  had  to  improvise 
much  of  his  equipment,  specially- 
built  bakelite  insulators,  instead  of 
lucite,  as  an  example.  The  scanning 
system  which  he  now  uses  permits 
him  to  broadcast  outdoor  scenes  of 
440  lines,  although  interior  images 
have  usually  been  confined  to  220 
lines.  In  one  experiment  he  used 
fluorescent  tubes  to  illuminate  night 
scenes.  Despite  their  limited  inten- 
sity, Mr.  Giampietro  reports  they 
were  satisfactory.  He  works  with 
RCA  Iconoscope  and  Kinescope 
tubes,  as  well  as  condensers  and 
resistors,  secured  before  the  war. 

His  experimental  station  is  sched- 
uled to  change  to  a  commercial 
wavelength  of  52  mc,  though  it  is 
now  operating  on  115  mc.  Images, 
broadcast  from  an  antenna  60  feet 
above  street  level,  have  been  re- 
ceived cleai'ly  a  mile  away. 
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Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  July  24.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN      Aff.  Ind.        Aff.  Ind.  Live  Trans. 


Prepare  for  Winter   X 

War  Bonds    XXX 

Home  Canning    .  X 

WAVE  Recruiting   XXX 

Paper  Conservation   


TIN  DEARTH  CUTS 
STOKELY  CAMPAIGN 

DUE  TO  RECENT  Government 
restrictions  on  the  use  of  tin, 
Stokely  Bros.,  Indianapolis,  produc- 
er of  canned  food  products  as  well 
as  the  cardboard  -  packed  Van 
Camp's  Tenderoni  macaroni,  is  re- 
ducing its  advertising,  and  effective 
July  28  will  sponsor  Luncheon  With 
Lopez  on  Friday  only  on  123  MBS 
stations,  1:30-1:45  p.m.,  dropping 
the  Monday  and  Wednesday  broad- 
casts. 

New  contract  covers  13  weeks, 
with  the  possibility  of  resuming  on 
a  thrice  or  five  weekly  basis  after 
that  period.  No  decision  has  been 
reached  on  continuation  of  a  lim- 
ited New  England  spot  schedule. 
Space  advertising  is  confined  at 
present  to  a  few  magazines,  with 
no  definite  future  plans  on  either 
newspaper  or  magazine  promotion. 
Calkins  &  Holden,  New  York,  agen- 
cy for  the  Mutual  program,  han- 
dles Van  Camp's  food  products  and 
Honor  Brand  frosted  foods  and 
Tenderoni  macaroni.  Gardner  Adv. 
Co.,  St.  Louis,  is  agency  for  Stoke- 
ly's  vegetables  and  fruits. 


I  ' 

I  Ger 


GREEK  PROFESSOR 

Gene  O'Neill  Jr.  Doubles 
As  WTIC  Announcer  


Mr.  O'Neill 


LISTENERS  to  WTIC  Hartford 
have  often  heard :  "Your  announcer 
is  Gene  O'Neill"  and  have  specu- 
lated on  the  iden- 
tity of  this  new- 
comer  to  the 
WTIC  announc- 
ing staff. 

The  Gene 
O'Neill  who  is 
heard  doing  the 
11  p.m.  newscast 
or  urging  the 
Connecticut  citi- 
zenry to  buy  a 
particular  prod- 
uct is  Eugene  Gladstone  O'Neill  Jr., 
son  of  Eugene  O'Neill,  playwright. 
Eugene  Jr.  is  assistant  professor 
of  Greek  at  Yale  and  his  radio 
work,  together  with  his  teaching, 
give  him  a  heavy  daily  schedule 
shuttling  between  New  Haven  and 
Hartford.  It  gives  him  little  leisure, 
but  he  enjoys  it  immensely,  he 
states. 

Gene  explains  the  strange  phe- 
nomenon of  a  Greek  professor  doing 
radio  announcing  this  way:  "Tele- 
vision is  going  to  have  enormous 
educational  potentialities  when  it 
has  come  to  be  a  widespread  fea- 
ture of  our  American  life.  So  I 
decided  I  very  much  wanted  to  get 
myself  into  a  position  where  I 
might  help  to  realize  these  poten- 
tialities. The  first  step  toward  this 
seemed  to  be  the  acquisition  of  ex- 
perience in  radio  first  hand." 


See  OWI  Schedule  of  War  Messages  148  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


KENT  COOPER,  seneral  manager  of 
the  A«;sociatecl  Press  and  amateur 
composer,  has  written  a  composition 
for  Stradivari  Orchestra,  sponsored  on 
NBC  by  Prince  Matchabelli  Perfum- 
ery, New  York.  Entitled  "The  Magic 
of  the  Violin",  the  musical  work  was 
to  be  played  for  the  first  time  July  2 
by  the  orchestra  under  the  direction 
of  Paul  Lavall<;. 


Taxi  Control 

CLEVELAND  will  be  the  site 
of  America's  first  two-way 
taxi  radio  system  after  the 
war,  pendin  r  1^  CC  aporoval, 
when  the  Yellow  and  Zone 
Cab  Companies  install  radios, 
it  has  been  revealed  by 
D.  L.  Chesnut,  GE  commer- 
cial engineer  who  has  been 
conducting  a  study  there.  In 
his  report  to  Jesse  Smith, 
president  of  Yellow  Cab  and 
Arthur  B.  McBride,  president 
of  Zone  Cab,  Mr.  Chesnut 
said  the  radio  system  would 
make  it  possible  to  establish 
contact  with  any  cab  instant- 
ly at  any  place  in  Cleveland, 
eliminate  present  unattended 
call  boxes,  reduce  "dead" 
mileage  and  thus  save  gas, 
rubber  and  extend  the  life  of 
the  cabs  themselves.  Plans 
call  for  a  main  transmitter 
for  the  downtown  Cleveland 
area,  and  two  others  to  cover 
Greater  Cleveland.  Each 
transmitter  would  have  four 
channels,  with  100  cabs  as- 
signed to  each  channel. 


Mississippi  Meeting 

ELEVEN  of  the  14  Mississippi 
stations  were  represented  at  the 
quarterly  meeting  of  the  Missis- 
sippi Broadcasters  Assn.  in  Natchez 
June  24-25.  P.  K.  Ewing  Jr., 
WMIS  Natchez  was  host.  Newly- 
elected  officers  are  president,  Hugh 
0.  Jones,  owner  and  manager  of 
WGCM  Gulf  port;  vice-president, 
Hugh  M.  Smith,  manager  of  WAML 
Laurel ;  secretary-treasurer.  Em- 
met H.  McMurry,  general  man- 
ager of  WJPR  Greenville. 


WLAP  Now  Blue 

WLAP  Lexington,  Ky.,  on  July  1 
joined  the  Blue  Network.  Owned 
and  operated  by  Capt.  Gilmore  N. 
and  J.  Lindsay  Nunn,  the  station 
operates  on  1450  kc  vsdth  250  w 
fulltime.  J.  E.  Willis  is  the  man- 
ager. Other  Nunn  stations  are 
WCMI  Ashland,  Ky.;  WBIR  Knox- 
ville,  Tenn. ;  and  KFDA  Amarillo, 
Texas.  Capt.  Nunn  is  on  duty  over- 
seas with  the  Army.  Air  Forces. 


Will  Aid  Films 

TELEVISION  will  prove  a  bon- 
anza for  the  smaller  film  studios 
according  to  Steve  Broidy,  vice- 
president  and  sales  manager  of 
Monogram  Pictures  Corp.  That 
company  was  the  first,  other  than 
Walt  Disney  Productions,  to  lend 
film  for  televising. 


Lighting  Development 

A  SPECIAL  installation  of  fluore- 
scent lighting,  made  in  a  recording 
studio  of  World  Broadcasting  System, 
is  said  to  eliminate  both  the  slight 
heat  generated  by  the  lights  and  the 
hum  that  sometimes  accompanies 
fluorescent  lighting,  giving  improved 
lighting  with  the  perfect  silence  re- 
quired. J.  F.  Cadenas,  executive  en- 
gineer of  the  lighting  division  of  Syl- 
vania  Electric  Products,  devised  the 
installation  with  the  assistance  of 
Charles  Lauda,  chief  engineer  of 
WBS. 


KBAVD  Brownwood,  Tex.,  has  ap- 
pointed Walker  Co.,  as  station  repre- 
sentative. 
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Contributing  to  the  "Food  Arsenal  of  the 
World."  168  220,000  bushels  of  the  nation's  1943 
wheat  crop,  twenty  per  cent,  came  from  the  Pacific 
Northwest,  swelling  the  Inland  Empire's  farm  in- 
come to  over  ^300,000,000.  One  reason  why 
Spokane  Bank  Deposits  reached  an  all-time  high 
in  October,  1943,  of  $202,529,102 — an  increase 
of  20.3  per  cent  over  June,  1943.  At  the  cost  of 
only  one  medium,  KHQ's  complete  coverage  "de- 
livers" this  rich  market. 
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BALTIMORE-PACKEI 
FILL  THE  NATION'Si 


HOW  MANY  "FRIENDS " 
DO  YOU  RECOGNIZE? 


It's  a  never-to-be-forgotten  sight  to  see  the 
unending  parade  of  tomato-laden  trucks 
rolHng  into  the  Baltimore  canneries.  Or 
to  see  the  heavily-loaded  oyster  boats 
nosing  their  way  into  the  packing  house 
wharves.  But  these  are  only  two  of  the 
many  types  of  Baltimore-packed  foods, 
sold  all  over  the  U.  S.  When  you  pick 
quality  products  off  your  grocer's  shelves, 
chances  are  you're  buying  something  packed 
in  Baltimore. 


BUCK 
WAIMUT 


MARYUHO  BISCUIT  CO«P«SY 


FOOD  PRODUCTS 
SHELVES  .  .  . 


Baltimore's  food  packing  industry  keeps  growing  year 
after  year.  But  big  as  it  is,  it  is  still  only  one  of  the 
more  than  100  different  industrial  classifications  that 
contribute  to  Baltimore's  greatness.  This  amazing 
diversification  of  industry  insures  steady,  uninterrupted 
progress.  The  present  "Boom"  is  simply  the  continuation 
and  acceleration  of  the  trend  which  has  been  going  on 
for  more  than  25  years- -a  steady  growth  in  industrial 
output,  in  wage  earners  employed  and  in  payrolls  at  a 
faster  rate  than  any  other  Eastern  seaboard  city! 

Baltimore  is  one  of  America's  great  markets and 
Baltimore's  Number  One  advertising  medium  is  WBAL. 

BASIC  NBC  NETWORK! 


NATIONALLY  REPRESENTED  BY 
EDWARD  PETRY  &  CO.,  Inc. 


Jimmy  Rides  Again 

ONE  DAY  the  records  will  show  James  Cae- 
sar Petrillo  to  be  the  greatest  guy  in  labor  an- 
nals, or  the  most  abysmal  flop.  At  the  moment 
he's  on  top,  even  to  the  extent  of  having  the 
austere  War  Labor  Board  essay  the  neatest 
straddle  of  the  year  by  attempting  appease- 
ment in  the  recording  ban  case.  And  Jimmy 
promptly  told  the  illustrious  Board  to  take  a 
jump  in  the  meandering  Potomac. 

The  Board  ordered  Jimmy  to  call  off  his  two- 
year-old  strike.  Then,  on  grounds  of  no  iuris- 
diction,  it  ducked  entirely  the  "private  WPA" 
deals  Jimmy  had  euchered  out  of  some  80  re- 
cording companies.  But,  in  the  same  breath, 
the  Board  directed  the  three  recalcitrant  re- 
cording companies  and  AFM  to  work  out  a 
royalty  arrangement  which,  glory  be,  was  the 
same  sort  of  deal  over  which  it  had  just  said 
it  had  no  jurisdiction.  The  latter  two  actions 
are  as  contradictory  as  yes  and  no. 

But  still  Jimmy  doesn't  unbend.  The  Board 
didn't  say  the  royalties  should  be  paid  to  his 
private  fund,  with  no  accounting  anywhere.  So 
he's  mad  and  defies  the  Board's  instruction 
that  the  strikers  return  to  work.  Thus  Jimmy 
kept  unbroken  his  record  of  cussing  out  not 
only  the  Labor  Board,  but  also  President  Bill 
Green  of  the  parent  AFL  and  all  others  who 
question  his  dictatorship.  They  just  don't  come 
too  big  for  Little  Caesar. 

Jimmy's  recording  strike  was  aimed  at  one 
thing  initially,  and  then  mushroomed  into  the 
private  relief  fund,  with  platter-turner  gar- 
nishings  and  other  embellishments.  The  royalty 
deal  would  give  him  absolute  control  of  a  slush 
fund  perhaps  unequalled  in  union  history.  His 
first  purpose  was  to  get  from  the  recording 
companies  an  agreement  whereby  he  could  de- 
clare unfair  any  independent  station  that 
wouldn't  hire  a  fixed  quota  of  his  members  (or 
pay  a  fixed  sum  whether  or  not  they  worked). 

Thus  he  could  prevent  the  transcription  com- 
pany from  supplying  library  or  other  service 
to  the  non-conforming  station.  He  holds  that 
secondary  boycott  power  over  network  affili- 
ated stations  now,  because  he  has  but  to  "pull 
the  plug"  on  remote  bands,  then  studio  bands 
and  then  sponsored  ones  if  a  network  persists 
in  its  service  to  an  "unfair"  station. 

But  Jimmy's  ambitions  have  grown.  The  plat- 
ter-turner vdndfall  (into  which  he  cajoled  or 
coerced  the  major  networks)  provided  a  means 
of  accomplishing  his  ends  in  an  easier  way. 
By  controlling  the  men  who  flip  the  records,  he 
controls  commercial  phonograph  records  as 
well  as  transcriptions.  Then  came  the  ingenious 
private  WPA  idea — one  that  would  permeate 
all  unions  and  make  Jimmy  the  real  Caesar  of 
radio  and  the  savior  of  labor. 

The  nation's  press  has  descended  upon  Jim- 
my with  unequalled  and  unanimous  fury.  He 
has  been  all  but  maligned  by  members  of  Con- 
gress. Legislation  has  been  introduced  to  stop 
him.  His  own  labor  leaders  denounce  him.  But 
Lone  Ranger  Jimmy  rides  on,  unmolested  by 
the  Administration  and  in  the  face  of  state- 
ments by  high  Government  officials  that  his 
actions  interfere  with  the  war  effort  through 


their  effect  on  military  and  public  morale. 

Jimmy  has  said  repeatedly  he  won't  budge 
unless  the  President  personally  asks  him.  As 
we  understand  WLB  processes,  that  would  be 
the  final  step.  Jimmy  may  get  his  wish.  If  that 
doesn't  work,  we  recommend  legislation. 


Say  It  Isn't  So 

ORGANIZED  labor,  which  is  showing  its  heels 
to  management  in  the  fine  art  of  legislative 
lobbying,  is  putting  on  an  intensive  campaign 
for  nationwide  broadcasts  of  Congressional 
proceedings  [Broadcasting,  June  19].  More 
than  two  dozen  unions  already  have  memorial- 
ized Congress  to  press  through  such  legislation. 
The  major  political  parties  also  are  besought 
to  adont  planks  in  their  platforms  to  that  end. 

We  hope  the  unions  aren't  serious.  If  they 
are,  then  we  think  sheer  logic  should  convince 
them  that  no  greater  disservice  could  be  done 
the  public  than  to  inflict  upon  it  the  running 
debates  of  Senate  and  House.  We  know  of 
nothing  as  dry  or  drab  as  the  reading  of  an 
appropriation  bill,  or  one  for  the  relief  of  John 
Jones,  or  any  other  prosaic  legislative  process. 

We  don't  know  labor's  motive,  unless  it  is  to 
curry  political  favor,  or  to  show  up  those  legis- 
lators who  don't  see  eye-to-eye  with  labor's 
ideals.  Or  perhaps  it's  a  move  to  get  the  public 
so  fed  up  on  Congress  that  it  will  take  it  out 
on  the  incumbents  at  the  next  election. 

We  think  that  stations  and  networks,  by 
tailoring  Congressional  talks  to  fit  balanced 
program  schedules,  and  by  apportioning  time 
equitably,  are  meeting  the  maximum  public  in- 
terest requirements.  If  a  poll  were  taken,  the 
public  probably  would  vote  for  less,  rather  than 
more  Congressional  speech-making.  Invariably, 
listener  surveys  show  that  the  audience  takes 
a  giddy  drop  whenever  a  run-of-the-mine  po- 
litical speech  is  made.  And  if  the  speech  hap- 
pens to  displace  a  popular  commercial,  the 
public  resents  it. 


Prudent  Planning 

FOR  MONTHS  Washington  has  been  agog 
over  postwar  problems  of  reconversion,  con- 
tract termination,  surplus  property  and  jobs 
for  returning  service  men.  It's  all  been  con- 
fusing to  those  in  radio  per  se,  although  the 
equipment  manufacturers  and  processors  have 
a  vital  stake  in  it. 

Not  long  ago  James  F.  Byrnes,  Director 
of  War  Mobilization  who  performs  as  assist- 
ant President  on  the  home  front,  sounded  a 
note  that  hit  home  for  all  in  radio.  In  testi- 
mony before  a  Senate  Committee  on  legisla- 
tion to  provide  for  a  national  program  for 
demobolization  and  postwar  adjustment,  he 
urged  immediate  work  on  a  postwar  revenue 
bill.  He  said  it  is  important  that  as  soon  as 
possible  after  V-Day,  there  be  a  revision  of 
the  laws  to  encourage  investment  in  industry. 

Broadcasters  today  are  faced  with  heavy  in- 
vestments in  new  services,  such  as  FM  and 
television.  Existing  standard  stations  need 
renovating  or  replacement.  But  broadcasters, 
along  with  other  businessmen,  don't  know 
where  they  will  stand.  To  protect  their  invest- 
ments, they  must  plan  to  broaden  operations. 
But  with  what? 

An  expression  from  Congress,  such  as  Jus- 
tice Byrnes  proposes,  would  clarify  a  lot  of 
thinking  among  broadcasters  and  others  with 
capital  contemplating  substantial  investments. 


FRED  RAMIG  RIPLEY 

UP  THE  Ladder  of  Success  or  From 
Vocalist  to  General  Manager  might 
well  caption  the  biography  of  Fred 
Ramig  Ripley,  general  manager  of 
WPRO  Providence.  It  was  in  1920  that  / 
Fred  Ripley  began  his  radio  career  as  a  singer  j 
with  KDKA  Pittsburgh — a  career  that  has 
taken  him  through  the  entire  run  of  radio 
operations  and  fitted  him  for  his  executive  post. 

A  score  and  four  years  ago  a  radio  singer 
had  to  be  versatile,  Mr.  Ripley  recalled,  for 
those  were  the  days  of  request  numbers  and 
plenty  of  time  in  which  to  do  them.  After  a 
turn  on  KDKA  Mr.  Ripley  shifted  his  scene 
of  operations  to  Cleveland  and  subsequently 
was  heard  over  WHK  WEAR  and  WTAM,  re- 
maining as  a  vocalist  until  1926,  when  he  de- 
cided to  see  the  other  side  of  the  microphone. 

He  became  studio  director  of  WJAY  (now  ^ 
WCLE),  but  in  1927  he  returned  to  micro-  Oj 
phone  duties  as  chief  announcer  of  WTAM. 
Two  years  later  he  was  appointed  the  sta-  ,r 
tion's  program  director  when  John  F.  Royal,  ' 
now  NBC  vice-president  in  charge  of  interna-  j, 
tional  relations,  became  general  manager. 

A  short  time  later  WGAR  was  organized 
and  Mr.  Ripley  left  WTAM  to  help  build  the  ^' 
new  station.  For  three  years,  as  assistant  gen- 
eral manager  of  WGAR,  he  was  responsible 
for  many  "firsts"  in  the  station's  history. 

In  1933  he  went  East  at  the  invitation  of  Col.    '  IS 
Harry  S.  Wilder  to  become  vice-president  of 
WSYR  and  to  supervise  operations  of  the  other  )'0 
two  Wilder  stations,  WTRY  Troy,  N.  Y.,  and 
WKNE  Keene,  N.  H.  The  Wilder  interests 
since  have  acquired  WJTN  Jamestown,  N.  Y.  f] 

Fred  Ripley  remained  with  the  Wilder  sta- 
tions for  11  years,  leaving  in  early  April  this  f,^ 
year  to  accept  the  post  of  WPRO  general  man- 
ager [Broadcasting,  April  3].  During  his  ten-  j  j 
ure  at  WSYR  Mr.  Ripley  lectured  for  nine 
years  at  the  Syracuse  U.  Radio  Workshop.  For 
three  years  he  was  president  of  the  Syracuse 
Symphony  Orchestra.  r 

Before  entering  radio,  Mr.  Ripley  was  in  the 
newspaper  field,  first  as  reporter  in  Cleveland. 
Later  he  wrote  a  financial  column  for  King 
Features  Syndicate.  For  some  years  prior  to 
1926,  while  he  was  singing  on  the  air,  he  was 
financial  editor  for  the  now  defunct  Cleveland 
Times,  which  he  also  served  as  music  critic, 
writing  under  the  by-line,  "Fred  Ramig". 

He  still  is  tremendously  interested  in  music, 
and  has  had  a  part  in  helping  many  young 
singers  get  started.  Two  of  those  whose  radio 
careers  he  boosted  are  now  Metropolitan  art- 
ists, Donald  Dixon  and  Thelma  Votipka. 

A  few  years  ago,  he  collaborated  with  Con- 
ductor Werner  Jansen  in  virriting  the  official 
{Continued  on  page  ii) 
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Prestige  Buildiny,  SatesJiiiiu 


HJUlfffl  Programs 


AT  YOU 


ERTIPS 


f*rograms  of  proven  listener  appeal  are  waiting  for 
i^ou  at  WMFM,  The  Milwaukee  Journal  FM  sta- 
tion. These  shows  have  established  their  popularity, 
jTiolded  their  listenership.  One  of  these  programs 
pan  and  will  do  an  outstanding  job  of  building  pres- 
age and  stimulating  sales  for  your  company  and 
/our  products. 

jThe  same  skillful  showmanship  that  has  made 
jl^VMFM  a  favorite  in  thousands  of  Wisconsin  homes 
j:an  adapt  one  of  the  WMFM  sustaining  programs 


to  your  very  needs.  Or  The  Milwaukee  Journal  | 
Radio  City  production  department  will  work  with  i 
you  in  developing  a  new  program. 

The  time  to  act  is  now.  Choice  time  is  available. 
You'll  know  your  program  is  reaching  a  Milwaukee 
and  Wisconsin  family  of  listeners  that  have  eagerly 
accepted  the  WMFM  combination  of  distinctive 
quality  programs,  plus  static-free,  crystal  clear  FM. 

Get  full  information  on  available  WMFM  pro- 
grams by  calling,  writing  or  wiring  ... 


WM 


TH(  mmmm  mm\.  m  imm 

Member  —  The  American  Network 


new  survey 
shows  48%  of 

"Heartland"  radios 
tuned  to 


A  ROBERT  S.  CONLAN  SUR- 
VEY, iusf  completed,  shows  48.6% 
of  all  listeners  in  this  area  regular- 
ly tuned  to  KGLO.  This  is  13.2% 
more  steady  listeners  than  for  the 
next  station.  The  kind  of  programs 
the  listeners  want,  at  times  when 
they  can  hear  them,  has  given 
KGLO  the  edge  here  in  the 
"heartland". 

Put  KGLO  on  your  list  .  .  .  reach 
these  prosperous  folks  who  have 
told  an  independent  research 
group  that  for  week-!n  and  weelc- 
out  listening,  KGLO  gets  the  "top 
spot"  on  their  dials. 

FREE  —  A  copy  of  thlt 
complete  "Study  of  U»- 
fenlng  Hobltj  —  Maion 
City,  /owa  Area",  will  be 
»enf  on  request.  Write 
KGLO  or  a«k  any  Weed 
&  Company  man. 


5000  WaHs 


1300  K.C. 


MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  Affiliate 
WEED  &  COMPANY,  Rep. 


Our  Respects  to 

{Continued  from  page  i2) 

marching  song  of  the  Case  School 
of  Applied  Science— although 
neither  attended  the  school.  He  also 
has  written  a  volume  of  verse, 
Songs  for  a  Soldier,  published  last 
year,  and  doubtless  inspired  by  his 
experiences  as  a  top  sergeant  in 
World  War  I,  driving  an  ambu- 
lance. 

Not  one  merely  to  dabble  in  his 
hobbies,  Fred  Ripley  has  gone  in 
for  dog  raising  with  as  much 
thoroughness — and  success — as  he 
has  music  and  writing.  His  white 
collie,  black  cocker  and  red  dachs- 
hund are  all  show  dogs  and  AKC 
winners.  In  his  spare  time  he  grows 
prize  roses. 

He  was  born  in  Cleveland  April 
11,  1893,  and  was  graduated  from 
Lincoln  High  School,  Cleveland,  in 
1910.  He  married  Emily  Gomoll  of 
Forestville,  Wis.,  in  1925.  Al  Koran 
Shrine,  Cleveland  and  Providence 
Rotary  Club  are  his  affiliations. 


CARPENTER  HEADS 
REORGAMZED  VBC 

IN  LINE  WITH  its  recent  expan- 
sion, United  Broadcasting  Co.  has 
announced  a  number  of  key  per- 
sonnel appointment's  to  coordinate 
the  activities  of  its  new  Akron 
operations.  H.  K.  Carpenter,  for- 
mer vice-president  and  general 
manager  of  UBC  and  general  man- 
ager of  WHK  Cleveland  has  been 
named  executive  vice-president  of 
United  Broadcasting,  with  overall 
supervision  of  company  operated 
stations. 

Among  five  other  appointments, 
K.  K.  Hackathorn,  former  sales 
manager  of  WHK  was  named  vice- 
president  of  UBC  and  general  man- 
ager of  WHK ;  R.  D.  Borland,  for- 
mer WHK  operations  manager  was 
appointed  comptroller  of  UBC,  and 
Carl  Smith,  WHK  chief  engineer 
now  on  leave  to  the  Army  as  ci- 
vilian consultant,  will  take  charge 
of  technical  research  and  develop- 
ment. Call  letters  of  the  new  Akron 
station,  formerly  WCLE  Cleveland, 
will  be  WHKK.  Russell  Richmond, 
former  program  director  of  WHK 
and  onetime  manager  of  WRRN 
Warren,  will  be  general  manager 
of  the  new  station,  which  is  expect- 
ed to  be  in  operation  by  late  Sep- 
tember. 

C.  M.  Everson,  general  manager 
of  WHKC  Columbus,  will  continue 
as  vice-president  of  United  Broad- 
casting Co. 


Capt.  John  Brophy 

CAPT.  JOHN  BROPHY,  adjutant 
of  the  Canadian  Army  public  rela- 
tions group  in  the  Mediterranean 
theatre,  formerly  of  the  traffic, 
press  and  information  staff  of  the 
Canadian  Broadcasting  Corp.,  Win- 
nipeg, was  killed  in  action  in  Italy. 
He  had  fought  with  the  Princess 
Patricia  Light  Infantry  through 
the  Sicilian  campaign,  and  in  Italy 
until  after  the  battle  of  the  Moro 
River. 


WILLIAM  BAILEY  of  the  Katz 
Agency,  Chicago  office  has  been  named 
manager  of  the  agency's  Kansas  City 
office. 


N  OTE  S 


ROBERT  W.  BOWLING,  president 
of  City  Investing  Co.,  New  York,  has 
been  elected  to  the  board  of  directors 
of  the  Bamberger  Broadcasting  Serv- 
ice Inc.,  operator  of  WOR  New  York. 
IMr.  Dowling  is  associated  with  a  num- 
ber of  banking,  real  estate  and  con- 
struction firms,  and  is  a  director  of 
R.  H.  Maey  &  Co.,  department  store, 
owner  of  Bamberger  Broadcasting 
Service. 

LEO  J.  FITZPATRICK.  vice-presi- 
dent and  general  manager  of  W.IR 
Detroit,  has  been  reelected  president 
of  the  Detroit  Civic  Light  Opera 
Assn.  Henry  T.  Ewald,  president  of 
Campbell-Ewald  Co.,  was  named  se- 
cretary. 

SIDNEY  N.  STROTZ,  NBC  western 
division  vice-president,  Hollywood,  is 
in  New  York  for  conferences  on  West 
Coast  television. 

CAMPFIELD  LEONARD  and 
Thomas  Riley  are  new  additions  to  the 
sales  staff  of  WFBL  Syracuse. 

G.  KEITH  FUNSTON  has  returned 
to  Sylvania  Electric  Products  Inc.  as 
director  of  purchases  after  a  2%  year 
leave  of  absence. 

TOM  DURAN,  salesman  of  WCAB 
Pittsburgh,  is  the  father  of  a  boy. 

RAY  C.  JENKINS,  general  sales 
manager  of  KSTP  St.  Paul-Minneap- 
olis, has  been  reelected  for  a  fifth  term 
on  the  board  of  directors  of  the  Min- 
neapolis Better  Business  Bureau. 

WILLIAM  C.  STEINBECK,  former- 
ly with  the  National  Cash  Register 
Co.,  Dayton,  O.,  has  joined  the  mer- 
chandising department  of  WLW  Cin- 
cinnati as  field  representative. 

P.  A.  WILSON,  account  executive 
of  KIEV  Glendale,  Cal.,  has  joined 
KGFJ  Los  Angeles. 

JOHN  SALT,  newly  appointed  North 
American  director  of  the  British 
Broadcasting  Corp.,  in  New  York,  is 
in  the  hospital  with  a  stomach  ail- 
ment. 

ROBERT  BINGHAM,  a  former  pro- 
gram director  of  WITH  Baltimore 
and  before  that  station  manager  of 
WWNC  Asheville,  N.  C,  has  been 
appointed  station  manager  of  WSLB 
Ogdensburg,  N.  Y.,  as  announced  by 
Joseph  R.  Brandy,  president.  Mr. 
Bingham  was  also  announcer  with 
NBC  and  CBS  in  New  York.  Simul- 
taneously with  Mr.  Bingham's  ap- 
pointment, The  Walker  Co.  has  been 
designated  as  exclusive  national  rep- 
resentatives for  the  station. 

JOHN  SHAW  BILLINGS,  manag- 
ing editor  of  Life  Magazine,  on  July 
10  becomes  editorial  director  of  Time 
Inc.,  a  new  post.  He  will  be  responsi- 
ble for  the  execution  of  editorial 
policies  of  Time  Inc.'s  various  en- 
terprises, including  Life,  Time,  For- 
tune, The  March  of  Time  on  the  Blue 
Network,  and  its  screen  version. 

BOND  GEDDES.  executive  vice-pres- 
idtiit  of  Radio  Manufacturers  Assn., 
has  been  named  a  vice-president  of  the 
Washington  Trade  Assn.  Executives 
at  its  IGth  annual  meeting. 

HARRY  EDGAR  has  been  appointed 
commercial  manager  of  CKWS  King- 
ston, Ont. 

HARRY  McLAY  has  joined  the  sales 
staff  of  CHEX  Peterborough,  Ont., 
coming  from  CKWS  Kingston,  Ont. 

ALEX  CAMPBELL,  for  .51/2  years 
sales  manager  of  WKAT  Miami,  has 
joined  the  WBBM  Chicago  sales  de- 
partment as  an  account  executive. 


INTERNATIONAL  RELATIONS 

are  harmonious  between  Jose 
Rocha  Vaz,  general  manager  of  the 
Byington  stations  in  Brazil,  and 
Blue  Network  President  Mark 
Woods  as  they  discuss  plans  for  the 
exchange  of  programs  between  the 
two  countries  as  revealed  last  week. 
[Broadcasting,  June  26]. 


Educators  Session 

NBC  has  set  aside  the  7:30-7:45 
p.m.  period  July  5-7  to  carry  edu- 
cators' reports  from  the  national 
convention  of  the  National  Edu- 
cation Assn.  in  Pittsburgh.  With 
attendance  limited  by  transporta- 
tion restrictions,  the  broadcasts 
are  designed  to  keep  thousands  of 
teachers  throughout  the  country 
posted  on  convention  proceedings. 


JOHN  J.  KAROL,  assistant  sales 
manager  and  market  researsh  council 
of  CBS  New  York,  was  guest  speaker 
at  a  luncheon  staged  by  the  network 
for  Southern  California  agency  ex- 
ecutives at  Los  Angeles  Biltmore 
Hotel  June  27.  He  discussed  surveys 
of  programming,  audience  analysis, 
television,  FM  and  post-war  radio. 
Donald  W.  Thornburgh,  CBS  Pacific 
Coast  vice-president,  presided. 

JOSEPH  E.  WERDEN,  for  the  past 
seven  years  operating  manager  of  a 
New  York  City  real  estate  firm,  has 
joined  CBS  as  manager  of  building 
service  operations,  replacing  John 
Carey,  who  has  resigned  to  become 
assistant  to  the  executive  vice-presi- 
dent of  Carrier  Engineering  Corp., 
Syracuse. 

JOSEPH  MEYERS,  news  super- 
visor of  NBC,  has  been  named  acting 
manager  of  special  events,  replacing 
Lathrop  Mack,  now  manager  of  guest 
relations.  Mr.  Meyers  was  news  editor 
and  special  events  chief  of  KSTP  St. 
Paul  from  1934-1942,  when  he  joined 
NBC  as  news  writer.  He  has  been 
NBC  news  supervisor  since  1943. 

S.  I.  COLE,  president  of  Aerovox 
Corp.,  manufacturers  of  condensers. 
New  Bedford,  Mass.,  and  Frederick 
R.  Lack,  vice-president  and  manager 
of  Western  Electric's  radio  division, 
have  been  elected  directors  of  the  Ra- 
dio Manufacturers  Assn.  for  two-year 
terms. 


I 


PORTLAND,  OREGON 

*KEY  TO  THE  GREAT  WEST* 

5,000  Watts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nationally  by 

EDWARD  PETRY  «  CO.,  Inc. 
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U  MAY  BE  ABLE  TO  BROADJUMP 
FEET  — 


T 


YOU  CAN'T  BROADCAST  FROM  DETROIT 
OR  CHICAGO  INTO  WESTERN  MICHIGAN! 


WKZO  has  the  AUDIENCE  in  Western  Michi- 
gan— an  audience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  Autumn  of 
1943)  proved  WKZO's  outstanding  domi- 
nance not  only  in  its  primary  market,  but 
also  in  outlying  communities  of  Western 
Michigan.  Cities  and  towns  covered  in  this 
coincidental  area  study  were,  specifically, 
Kalamazoo,  Allegan,  Byron  Center,  Dorr, 
Martin,  Moline,  Otsego,  Plainv^ell  and  Way- 
land. 

Here  are  the  Sunday  evening  figures,  7  to  1  0 
P.M.: 

WKZO   51.2% 

STATION  B  23.0% 

SIX  OTHERS  23.3% 

MISC.   2.5% 


We  don't  claim  that  covering  Western  Michigan  is  ab- 
solutely essential  to  every  advertiser's  life,  liberty  and 
pursuit  of  happiness.  Maybe  you  don't  even  want  the 
area.  But  if  you  do,  don't  kid  yourself  that  you  can  get 
Western  Michigan  as  a  sort  of  "bonus",  from  any  out- 
side station. 

The  fact  is  that  Western  Michigan  simply  cannot  be 
covered  from  Chicago  or  Detroit.  The  distances  alone 
are  formidable.  But  the  chief  reason  is  that  we  have  a 
Chinese  Wall  of  fading  around  here,  and  good  reception 
simply  demands  a  closer  outlet. 

Western  Michigan  listens  to  WKZO.  Read  the  little 
box  at  the  left — then  ask  us  or  Free  &  Peters  for  the 
full  details. 


*  Jesse  Owens,  U.  S.,  broadjumped  26  feet,  5-5/16  inches,  at  the 
Olympic  Games  of  1936. 


WKZO 


5000  Watts 
590  KC 
CBS 


strongest  selling  force  in  Western  Michigan,  with  studios  in 

KALAMAZOO  and  GRAND  RAPIDS 

Owned  and  Operated  by  Fetzer  Broadcasting  Company 
FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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WHBQ 

maloA  it  fboAx^^ 


and  itcmu  ant  mi 


K  DIXIE'S  24  hour  station 


Exclusive  Memphis  Station: 
to  Present  :,f 
ASSOCIATED   PRESS  NEWS' 
Httis  fre/y  Hour  on  tho  Hoar 


^.TAN  LOMAX,  for  his  weekly  inter- 
views on  WOR  New  York  with  wound- 
ed servicemen  from  Halloran  Hospital, 
Staten  Island,  has  received  a  citation 
of  merit  from  the  American  Mothers' 
Committee  of  the  Golden  Rule  Founda- 
tion. 

WALTER  ROYEN.  assistant  news 
editor  of  WCAU  Philadelphia,  has 
left  to  take  over  similar  duties  for 
NBC  Washington. 

FRED  DARWIN  has  resigned  from 
the  announcing  staff  of  WPEN  Phil- 
adelphia. 

PAUL  MILES,  formerly  of  AVITH 
Baltimore,  has  joined  the  announcing 
staff  of  WIBG  PhOadelphia. 

GRANT  (Tex)  PICKENS  has  been 
appointed  program  director  of  KTHS 
Hot  Springs,  Ark. 

FRITZ  BLOCKI,  New  York  radio 
pacKage  producer  and  freelance  writer- 
director,  has  moved  to  420  Madison 
Ave. 

ED  COOPER,  former  chief  announcer 
for  WMBD  Peoria,  111.,  joined  WGN 
Chicago  on  June  25. 

EDWARD  B.  HARRIS,  known  on 
the  West  Coast  as  Brad  Harris,  has 
joined  the  announcing  staff  of  KVEC 
San  Luis  Obispo,  Cal.  He  formerly 
was  special  events  announcer  at  KGB 
San  Diego. 

PHILIP  C.  SMITH,  previously  with 
WKPA  New  Kensington,  Pa.,  and 
Martin  (Mac)  Buseh,  formerly  of 
WEAF  New  York  and  WAIR  Win- 
ston-Salem, N.  C,  are  now  announcers 
with  WPTF  Raleigh,  N.  C. 

BOB  HOLMES  has  joined  WHAI 
Greenfield  Mass.,  replacing  Charles 
Schon,  resigned. 

FARNSWORTH  FOWLE,  CBS  for- 
eign correspondent,  returned  to  this 
country  last  Tuesday  after  6%  years 
overseas.  After  a  brief  holiday  in  Ver- 
mont, he  will  return  to  Europe  for 
CBS. 

WARD  WILSON,  m.c.  of  AVHN 
•New  York,  is  the  father  of  a  boy. 

RICHARD  BEEL,  former  chief  an- 
nouncer of  WBYN  Brooklyn,  has 
:,oined  WLIB  Brooklyn. 

SALLY  WARREN,  formerly  of  the 
NBC  press  department,  has  joined  the 
public  relations  staff  of  Fawcett  Pub- 
lications Inc.,  New  York. 

BOB  CALLAN,  announcer,  formerly 
of  WBT  Charlotte,  N.  C,  and  WIS 
Columbia,  S.  C,  has  jointed  WBYN 
Brooklyn. 

WARREN  BROWN,  formerly  with 
KPQ  AVenatchee,  Wash.,  has  joined 
the  announcing  staff  of  KIRO  Seattle. 

MARILYN  MeCURDY,  former  re- 
porter on  the  Davenport  (la.)  Daily 
Times,  has  joined  the  news  depart- 
ment of  AVBBM  Chicago,  as  writer. 

NORMAN  FELTON,  formerly  with 
KOMO  Seattle,  has  joined  the  NBC 
central  division  staff  as  director  of 
dramatic  programs,  replacing  Martin 
Magner,  transferred  to  NBC  New  York. 

.JOHN  COOPER,  NBC  foreign  cor- 
respondent, has  arrived  at  his  post 
in  Plonolulu. 

LUCILLE  HUDIBURG,  former  as- 
sistant supervisor  of  all-night  pro- 
grams on  WABC  New  York  and  pre- 
viously with  WGN  Chicago,  has  been 
appointed  assistant  producer-director 
of  WCBW,  New  York  television  sta- 
tion of  CBS.  Beulah  Lewis,  formerly 
with  the  Board  of  Education  in  New 
York,  has  joined  the  video  station  as 
an  assistant  producer. 


Guild  Joins  TBA 

THEATRE  GUILD,  New  York, 
and  RKO  Television  Corp.,  New 
York,  has  been  elected  to  affiliate 
membership  in  Television  Broad- 
casters Assn.  Armina  Marshall, 
Guild's  administrative  assistant, 
and  Ralph  B.  Austrian,  executive 
vice-president  of  RKO  Television 
Corp.,  have  been  made  members  of 
the  TBA  program  committee, 
which  is  headed  by  Worthington  C. 
Miner,  television  program  manager 
of  CBS.  Other  members  of  the  com- 
mittee are :  Frank  C.  Norris,  direc- 
tor of  radio  programs  for  Time 
Inc.;  Julius  F.  Seebach,  WOR  vice- 
president  in  charge  of  programs; 
William  Morris,  head  of  the  Wil- 
liam Morris  Theatrical  Agency; 
Paul  Raibourn,  president,  Televi- 
sion Productions;  Leon  Levine, 
assistant  director  of  education  of 
CBS;  Will  Baltin,  secretary-treas- 
urer, TBA. 


J.  M.  REYNOLDS  has  joined  the 
publicity  staff  of  CJBC  Toronto.  For- 
merly with  E.  W.  Reynolds  &  Co., 
Toronto  agency,  he  has  been  with  the 
merchant  marine  and  spent  a  year  in 
England. 

JESSE  FRENCH,  new  to  radio,  has 
joined  the  announcing  staff  of  CHEX 
Peterborough,  Ont.  Ron  Dunn,  an- 
nouncer of  CKWS  Kingston,  Ont.,  has 
been  transferred  to  CHEX  Peterbor- 
ough, and  is  replaced  by  Gordon  Rob- 
inson of  CHEX. 

ROBERT  TERRY,  former  freelance 
actor  and  announcer  in  Hollywood, 
has  ioined  the  announcing  staff  of 
KXOK  St.  Louis. 

.lACK  HANKINS,  KXOK  announcer, 
is  the  father  of  a  girl. 

DORIS  ANN  LUEDKE,  former  pro- 
motion manager  of  AVIZE  Springfield, 
O.,  has  joined  the  promotion  depart- 
ment of  WKY  Oklahoma  City. 

RAY  OWENS  KRISE,  head  of  the 
INS  news  section  of  AVFBL  Syracuse 
and  public  events  producer,  has  been 
inducted  into  the  Array. 

JACK  BAKER,  for  seven  years  with 
Don  McNeill  and  the  Breakfast  Cluh 
on  the  Blue  Network,  has  joined 
KW'TO  Springfield,  Mo. 

ERNEST  JOHN  GILL,  for  the  past 
two  years  musical  director  of  CBS 
San  Francisco,  has  joined  Blue  Hol- 
lywood in  a  similar  capacity,  replac- 
ing Al  Sack.  Latter  resigned  to  devote 
full  time  to  his  assignments  on  spon- 
sored programs. 

PHIL  WOOLWORTH,  former  sales 
analyst  for  the  lugleheart  division  of 
General  Foods,  has  been  named  pro- 
gram director  of  WAGA  Atlanta. 

BILL  THIEMAN,  formerly  on  the 
continuity  staff  of  WCAE  Pittsburgh, 
now  in  the  Army,  has  been  promoted 
to  sergeant,  stationed  at  Camp  Polk, 
La. 

EARL  GORMAINE  replaces  AVilliam 
Kendal  Clark  as  script  chief  of  WWJ 
Detroit.  Mr.  Clark  has  transferred  to 
CBS. 

ALAN  WOODS,  Hollywood  radio 
writer,  and  Helen  Franklin  of  Colum- 
bia Pictures  Corp.  publicity  staff  were 
married  June  28. 

GLAN  HEISCH.  program  director  of 
KNX  Hollywood,  is  the  father  of  a 
girl. 

LEWIS  C.  PFEIFER,  formerly  of 
KTKN  Ketchikan,  Alaska,  has  joined 
KFRC  San  Francisco  as  announcer. 

ELIZABETH  IRISH,  office  manager 
of  the  CBS  research  department  in 
New  York,  and  the  Rev.  Arthur 
Stevens  Knapp  are  to  be  married  in 
New  York  July  8. 

OSCAR  KATZ,  CBS  assistant  di- 
rector of  research,  is  the  father  of  a 
girl. 


IMMEDIATELY  following  the 
news  of  the  B-29  raid  on  Japan  on 
June  15,  CBS  put  James  Stewart 
(r),  network  Far  East  correspond- 
ent, on  the  air  with  a  description 
of  the  U.  S.  air  bases  in  China  from 
which  the  bombers  took  off.  Mr. 
Stewart  recently  returned  from 
Chungking  from  where  he  had 
made  numerous  trips  to  observe 
preparations  for  the  raid.  With  him 
at  the  WTOP  Washington  studios, 
where  the  broadcast  originated,  is 
Bob  Wood,  CBS  director  of  news 
and  special  events  in  Washington. 

MARK  E.  SWINGLEY  has  joined 
the  staff  of  AVRRF  AVashington,  N. 
C,  as  program  director. 

FRANCES  E.  KAYE,  freelance  pub- 
licist, formerly  associated  with  Sobol 
Hartman  &  Faggen,  has  been  engaged 
as  press  counsel  by  Consolidated  Ra- 
dio Artists  Inc.,  New  York.  Recently 
organized  radio  department  is  headed 
by  Hi  Cooper,  producer,  and  Howard 
Caraway,  director,  both  formerly  with 
the  Blue  Network. 

BOB  DAVIS,  former  trade  news  edi- 
tor of  WOR  New  York,  last  week 
joined  the  NBC  press  department  as 
a  senior  writer. 

LYLE  REED,  announcer,  formerly 
of  WINN  Louisville,  and  of  WHN- 
FM,  New  York,  has  joined  WAAT 
Newark,  N.  J. 

WARREN  ANDERSON,  announcer 
formerly  with  WKZO  Kalamazoo- 
Grand  Rapids,  Mich.,  has  joined 
WING  Dayton,  Ohio. 

ED  SHAUGHENCY,  KDKA  Pitts- 
burgh announcer,  is  the  father  of  a 
boy. 

TREA'OR  KELFORD,  formerly  with 
the  news  department  of  WKEY  Cov- 
ington, A'a.,  has  joined  the  news  staff 
of  KXEL  Waterloo,  la. 
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GENERAL  B  ELECTRIC 

WGY-182 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


50,000  watts  -  NBC  -  22  years  of  service 

SCHENECTADY,  N.  Y. 
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Daly  Shoe  Plans 

DALY  BROS.  SHOE  Co.,  Boston, 
has  appointed  Norman  D.  Waters 
&  Associates,  New  York,  to  han- 
dle the  first  national  advertising 
campaign  for  Air-O-Magic  shoes 
for  men.  Spot  radio  campaign,  to 
start  Oct.  1  will  include  17  stations 
and  WABD  DuMont  television  sta- 
tion [Broadcasting,  June  26]. 


Heads  Video  Group 

R.  B.  GAMBLE,  Farnsworth  Tele- 
vision &  Radio  Corp.,  has  been  elected 
president  of  the  Television  Producers' 
Assn.,  professional  group  of  those  ac- 
tively engaged  in  the  production  of 
video  programs  in  New  York.  Edwin 
Woodruff,  of  WABD,  DuMont  video 
station,  was  elected  first  vice-president ; 
Bob  Emery,  WOR,  second  vice-pres- 
ident ;  Doug  Allen,  freelance,  secre- 
tary ;  Jay  Strong,  freelance,  treasurer. 


FREE  RADIO  THREAT 
IS  SEEIS  BY  GAREY 

WARNING  that  America  may  lose 
the  "domestic"  battle  while  winning 
the  war,  Eugene  L.  Garey,  New 
York  attorney  and  former  gen- 
eral counsel  of  the  House  Select 
Committee  to  Investigate  the  FCC, 
told  the  Jersey  City  Rotary  Club 
on  June  22  that  because  of  the 
Commission's  "reprehensible  and 
bureaucratic  activities"  radio,  "for 
all  its  powerful  voice  in  America 
.  .  .  has  a  weak  heart." 

Radio  "has  no  independence,  no 
freedom,  and  lives  in  constant  fear 
of  its  life,"  said  Mr.  Garey.  "It 
dies  a  thousand  deaths  every  Pres- 
idential campaign  in  expectation 
of  the  revenge  of  some  politician 
or  some  political  group.  Because 
of  radio's  fear  for  its  life,  the  pol- 
iticians kick  it  around  in  a  fashion 
beyond  belief." 

He  charged  that  FCC  Chairman 
James  Lawrence  Fly  was  "one  of 
the  most  effective  players"  in  the 
Administration's  "game  of  ruthless 
power  politics"  and  declared  that 
"domination  of  radio  is  the  first 
essential  step  in  the  destruction 
of  the  democratic  process  and  in 
the  establishment  of  a  dictator- 
ship". He  asserted  that  the  Com- 
munications Act  of  1934  is  "am- 
biguous enough"  to  permit  Chair- 
man Fly  "to  make  and  alter  major 
policies  at  will".  The  law,  he  added, 
"gives  Fly  a  life  and  death  stran- 
gle-hold    over  radio". 

Mr.  Garey  quoted  from  testimony 
in  the  House  Committee's  hearings, 
charged  that  the  FCC  had  set  up 
a  "Gestapo"  to  harraso  broadcast- 
ers, and  called  unon  the  Rotarians 
to  "meet"  the  "domestic  foes  on 
the  home  front"  by  teaching  "our 
youth  about  America  and  her 
Divinely-insnired  institutions  .  .  . 
that  the  American  Government  was 
designed  as  a  Government  of  free 
men." 


New  Blue  Lineup 

BLUE  network  has  set  up  a  pro- 
gram service  desk  and  has  sep- 
arated the  operations  of  its  produc- 
tion, announcing  and  script  divi- 
sions. Rav  Knight,  production  man- 
ager, who  formerly  supervised  the 
various  divisions,  now  heads  pro- 
duction only,  with  Stuart  Bucha- 
nan continuing  as  script  manager, 
Ray  Diaz  as  supervisor  of  announc- 
ers, and  Frank  Vagnoni  as  man- 
ager of  the  orchestra  personnel. 
As  head  of  the  program  service 
desk,  Florence  Morris,  formerly  in 
charge  of  program  bookings,  will 
coordinate  all  the  mechanical  op- 
erations involved  in  the  production 
of  programs,  serving  as  a  central 
point  of  coordination  and  informa- 
tion. Unit  includes  studio  assign- 
ment divisions,  headed  by  Bertha 
Kurtzman;  casting  and  auditions, 
Helen  Hedeman  in  charge;  execu- 
tive orders  headed  by  Geraldine  G. 
Bohne. 


Video  License  Sought 

BREMER  BROADCASTING 
Corp.,  owner  and  operator  of 
WAAT  Newark,  has  applied  for  a 
commercial  television  license,  said 
to  be  the  first  application  of  its 
kind  in  the  state.  Studios  will  be 
located  in  the  Hotel  Sheraton,  New- 
ark, Corporation  already  holds  a 
construction  permit  for  an  FM 
station,  WAAW. 


ANTI-STRIKE  AID 

Pittsburgh  Stations  Call 
 Workers  to  Pits  

WHEN  60  men  in  the  three  crews 
of  the  "C  soaking  pits  at  the  Jones 
&  Laughlin  Corporation's  Pitts- 
burgh works  walked  out  on  strike 
June  14,  the  6,000  ton-a-day  pro- 
duction was  threatened. 

After  a  meeting  next  day  with 
government  conciliators,  Naval  of- 
Icers  and  Union  officials,  it  was  be- 
lieved that  the  60  strikers  from  the 
soaking  pit  crews  might  be  induced 
to  resume  work  on  the  4  p.m.  shift 
that  day  and  thus  avert  the  disaster 
of  closing  the  entire  steel  works. 

Though  some  of  the  men  could 
be  reached  by  phone,  the  idea  of 
turning  to  radio  as  the  quickest 
method  of  getting  word  to  the  men 
on  strike  occurred  to  Commissioner 
Charles  R.  Ward  of  the  U.  S.  Con- 
ciliation Service.  Accordingly,  the 
following  spot  announcement  was 
prepared:  A  "meeting  is  called  by 
the  Government  officials  for  the 
Jones  &  Laughlin  Steel  Coi'p.  "C" 
Pits  crew  at  A.  O.  H.  Hall,  2715 
Sarah  St.,  at  2  o'clock  this  after- 
noon." 

Spot  was  aired  by  the  Pitts- 
burgh stations  (KDKA  WJAS 
WCAE  KQV  WWSW)  with  less 
than  half  an  hour  time  margin  be- 
fore the  noon  broadcasts.  Of  the 
60  men  the  message  was  intended 
for,  out  of  a  possible  1,000,000  au- 
dience, exactly  54  showed  up,  each 
man  stating  ha  either  heard  or  was 
told  of  the  radio  call.  The  strikers 
listened  to  Commissioner  Ward, 
voted  to  return  to  work. 


Resort  Promoted 

SULLIVAN  COUNTY  HOTELS, 
a  group  of  resorts  in  upstate  New 
York,  whose  summer  business  was 
said  to  have  been  saved  from  dis- 
aster largely  through  radio  adver- 
tising last  year  [Broadcasting, 
Aug.  16],  last  week  returned  to 
the  air  with  a  specially  transcribed 
five-minute  music  program  aired 
three  to  five  time  weekly  on  WLIB 
WOR  WJZ  in  New  York,  and  on 
WPAT  Paterson,  N.  J.,  and  with 
s"ot  announcements  on  WHN  New 
York.  Campaign  will  run  four 
weeks,  and  will  resume  for  a  sim- 
ilar period  after  a  brief  hiatus, 
promoting  Sullivan  County  as  a 
vacation  land  and  offering  gratis 
a  "vacation  diary"  containing  hotel 
lists.  Newspaper  advertising  is  also 
being  used.  Agency  is  Blackstone 
Co.,  New  York. 


America's  number  one  news  sleuth  has 
dug  up  more  f^ct-finding  news  .  .  .  has 
started  more  congressional  investiga- 
tions .  .  .  has  been  quoted  more  often 
in  the  Congressional  Record  .  .  .  and 
has  more  sponsors  than  any  other  Radio 
News  Reporter. 

•  Fulton  Lewis  is  now  heard  over  200 
stations  with  more  than  130  sponsors 
nightly. 

For  sponsorship  in  your  cl+y,  call,  wire 
or  write  WM.  B.  DOLPH,  WOL, 
WASHINGTON,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 
Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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WHN  Wl^" 


The  reason  for  re-election 
Sports,  Music  and  News 

Out  of  67  active  accounts  .  . 
renewals 


I 


Don't  wait  till  fall  to  nominate 
WHN's  50,000  watts  to  work 
for  you  in  America's  biggest 
and  richest  market.  GET  YOUR 
RESERVATIONS  IN  TODAY! 


Hearns  .  .  .  .  . 
L  J.  Fox  ...  . 
Adams  Hats  .  .  . 
Mefro-Goldwyn-Mayer 
B.C.  Remedy  .  .  . 
Pepsi-Cola  .  .  . 
General  Foods  .  .  . 
Old  Gold  .... 


12  year  term 
10  year  term 
10  year  term 
9  year  term 
6  year  term 
6  year  term 
4  year  term 
3  year  term 


AMERICA'S  MOST  POWERFUL  INDEPENDENT  STATIOfT 


Represented  by  RAMBEAU 
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Bougainville  Changes 

NEW  TRAFFIC  manager  of  the 
Armed  Forces  Expeditionary  Serv- 
ice station  on  Bougainville  is  Pfc. 
Eugene  E.  Perkins,  who  as  a  civil- 
ian was  an  announcer  with  KIDO 
Boise.  Ida.  The  station  operates  on 


670  kc  and  is  a  function  of  the 
Special  Service  Section.  Sgt.  Jack 
J.  Kruschen,  freelance  radio  and 
television  actor  before  joining  the 
Army,  is  now  special  events  an- 
nouncer with  the  Bougainville  sta- 
tion. 


CUFF  VIEWS  VIDEO 
AS  A  RETAIL  MEDIUM 

"TELEVISION  is  more  than  the 
addition  of  sight  to  sound,"  Samuel 
H.  Cuff,  general  manager  of 
WABD  New  York,  Du  Mont  televi- 
sion station,  declared  last  Thurs- 
day at  a  visual  selling  forum  con- 
ducted by  the  Display  Directors  of 
New  York  City  in  cooperation  with 
the  National  Assn.  of  Display  In- 
dustries for  the  benefit  of  retail 
store  executives  in  New  York  for 
Market  Week  June  26-30  [Broad- 
casting, June  26]. 

"Television  is  not  static  dead 
sight;  it  is  animation;  it  is  life  it- 
self," Mr.  Cuff  stated.  "Through 
television  a  store  does  not  show  its 
merchandise  in  flat  print.  It  does 
not  show  its  merchandise  on  a 
plaster  cast  dummy.  It  shows  it  on 
a  vivacious  living  model.  It  illus- 
trates it;  it  demonstrates  its  use, 
and  all  in  a  matter  of  seconds  and 
all  to  the  accompaniment  of  per- 
suasive oral  selling." 

Mr.  Cuff  said  that  an  intra-store 
television  system  can  be  installed 
for  from  $2j,00U  and  up,  with  ad- 
ditional units  and  viewing  screens 
added  as  they  are  needed.  If  the 
cost  of  a  full  intra-store  installa- 
tion should  exceed  $100,00U,  Mr. 
Cuff  urged  Jh  store  to  add  a  trans- 
mitter to  carry  the  advertising  into 
the  homes  of  the  store's  customers. 

"Actually,  adding  a  transmitter 
to  an  intra-store  system  is  a  pro- 
portionately small  expenditure,"  he 
saia,  "ana  this  addition  can  be  used 
to  carry  the  messages  of  others 
into  these  same  homes  in  the  eve- 
nings and  on  Sundays.  The  reve- 
nue which  a  department  store  would 
secure  trom  the  sale  of  this  service 
snould  within  a  relatively  short 
time  return  to  the  store  its  entire 
investment  in  television." 


Scout  Executive  Lauds 
Aid  Given  to  Movement 

EDITOR  Broadcasting: 

We  had  a  most  successful  one- 
day  34th  annual  meeting  of  the 
National  Council  of  the  Boy  Scouts 
01  America  at  the  Waldorf-Astoria 
Hotel  in  New  York  on  May  17  with 
933  Scouters  representing  many  of 
our  local  Councils  throughout  the 
United  States. 

The  delegates  passed  a  resolu- 
tion expressing  the  appreciation  of 
the  Boy  ocouts  of  America  to  you 
and  your  associates  for  the  effec- 
tive assistance  you  gave  to  enable 
Scouting  to  reach  increasing  num- 
bers of  boys  during  the  past  year. 

It  is  with  great  personal  pleas- 
ure, therefore,  that  I  convey  these 
greetings  to  you  and  your  co- 
workers. We  feel  that  we  could  not 
accomplish  our  nrimary  objective 
of  character  building  and  citizen- 
ship training  without  the  generous 
and  intelligent  support  so  cheer- 
fully given  bv  Brjadcasting. 

Elbert  K.  Fretwell 
Chief  Scout  Executive 
Boy  Scouts  of  America 


TOM  MORGAN,  commentator  of 
WOV  New  York,  has  written  a  book 
based  on  his  experiences  of  18  years 
covering  Vatican  Hill  while  Rome 
correspondent  of  AP  and  later  bureau 
chief  for  UP.  Titled  Listening  Post, 
the  book  was  published  several  weeks 
ago  by  G.  Putnam  &  Sons,  and  has 
gone  into  the  second  edition. 


LONG  AND  SHORT  of  it  got  to- 
gether to  exchange  viewpoints  dur- 
ing conference  of  Don  Lee  Broad- 
casting System  affiliates  in  San 
Francisco  last  month.  Low  and 
hign  man  respectively  are  (1  to  r) 
Oliver  A.  Runchey  (5  foot  3),  man- 
ager of  KOL  Seattle,  and  Ralph 
Hanson  (6  foot  6),  manager  of 
KUIN  Grants  Pass,  Ore. 


Electronic  News 

ELECTRONICS  Corp.  of  America, 
New  York,  on  July  3  starts  a  five- 
weekly  quarter-hour  evening  news 
commentary  by  William  S.  Gailmor 
on  WHN  New  York,  under  a  52- 
week  contract  placed  through 
Shappe-Wilkes,  New  York.  Firm 
will  continue  to  expand  its  institu- 
tional series  of  news  programs, 
which  started  with  Johannes  Steel 
on  WMCA  New  York,  and  recently 
expanded  to  WMEX  Boston 
[Broadcasting,  April  17,  June  19], 


WQXR  New  York  on  July  4,  Inde- 
pendence Day,  will  devote  its  entire 
music  schedule  to  American  composi- 
tions. Station  devotes  about  14  hours 
of  its  broadcast  day  of  15  hours  and 
35  minutes  to  music. 


A  SECOND  STAR  has  been  added 
to  the  Army-Navy  "B"  flag  won  in 
1943  by  RCA  Labs.,  Princeton,  N.  J., 
in  recognition  of  six  months  of  con- 
tinued  achievement  in  production. 


In  Kansas  City 


the  Swing 

is  to  WH  B 

.  .  .  AND  IT  PAYS  advertisers  who  are  wedded  to  WHB 
schedules.  'Phone  us  for  availabilities  if  you're  considering 
spot  programs  or  announcements  in  this  booming  market. 
"Your  Mutual  Friend"  is  Kansas  City's  Dominant  Daytime 
Station . . .  delivering  the  "most  listeners  per  dollar"  through- 
out the  western  half  of  Missouri  and  the  eastern  third 
of  Kansas.  For  availabilities,  call 

DON  DAVIS 

KANSAS  CITY  —  Scarritt  Building  —  HArrisen  1161 
NEW  YORK  CITY— 507  Fifth  Avenue— VAnderbilt  6-2550 
CHICAGO  —  333  North  Michigan  Blvd.— CENtral  7980 
HOLLYWOOD-5855  Hollywood  Blvd.— Hollywood  621 1 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina     •     Great  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 
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RIGHT  IN  THE  MIDDLE  OF  THE  GREATEST  MARKET  IN  THE  WEST 

oCod  ^^^ng^eied  PLUS  cJl^ona  l)3eucli  I 


READING  GLASS 
PAPERWEIGHT 


Let  us  send  you  one  of  these 
combination  reading  glass- 
paperweights  absolutely 
free.  Keep  it  on  your  desk  ^ 
—you'll  find  many  uses  for 
it.  Write  for  yours  today  ' 
-address  KGER,  643-B  f 
'South  Olive  St.,  Los  An- 
geles 14,  California. 


9 


When  the  site  for  KGER's  new  5,000  watt  RCA  transmitter  was  selected, 
exhaustive  tests  were  conducted  first  to  find  the  location  which  would 
enable  KGER  to  get  the  best  possible  coverage  of  both  Los  Angeles  and 
Long  Beach.  We  found  the  perfect  spot  near  Compton  (see  above)  ... 
literally  surrounded  by  prosperous,  busy  communities  and  humming  war 
plants.  More  than  4,000,000  people  live  in  this  area,  including  more  than 
a  million  war-workers.  Incomes  are  at  an  all-time  high.  KGER  completely 
covers  this  great  market! 

Through  the  years,  KGER's  unusual  type  of  programs  has  built  a  large 
and  extraordinarily  receptive  audience.  KGER's  rates  for  reaching  the 
Los  Angeles-Long  Beach  market  are  among  the  lowest  of  all  Southern 
California  stations.  Every  national  advertiser  and  advertising  agency 
should  know  the  complete  facts.  We'll  gladly  give  them  to  you. 


'THE  PEOPLE'S  STATION' 


5,000  WAHS,  DIRECTIONAL 


LOS  ANGSLES 

\ 

LONG  BEACH 


OWNED  AND  OPERATED  BY  MERWIN  DOBYNS 

REPRESENTED  NATIONALLY  BY  SPOT  SALES,  INC.,  NEW  YORK  «  CHICAGO  .  SAN  FRANCISCO- 
LOS  ANGELES 
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Gottlieb  to  Y&R 

.  LESTER  GOTTLIEB,  since  1936 
publicity  director  of  MBS,  has  re- 
i  signed,  effective  next  month  to  be- 
.  come  director  of  radio  publicity  of 
]  Young  &  Rubicam,  at  New  York 
■  headquarters.  He  will  succeed  Bill 
Thomas,  who  has  resigned,  and  will 
report  to  Hubbel  Robinson,  vice- 
president  in  charge  of  radio,  and 
to  William   Jenkins,  director  of 
public  relations.  His  successor  at 
MBS  has  not  been  announced.  Mr. 
,     Gottlieb,  31,  joined  WOR  in  1935 
after  having  served  as  radio  editor 
of  Newsweek  and  shifted  to  MBS 
in  1936  as  publicity  director. 


MAXINE  KEITH  has  been  named 
radio  director  of  Caples  Co.,  New 
York.  Writer  and  producer  of  pro- 
grams for  New  York  stations  for  the 
past  ten  years,  Miss  Keith  is  now 
heard  on  Mutual,  and  will  continue 
her  morning  From  Me  to  You  broad- 
casts on  the  network. 

WALTER  WICKER,  who  operated 
his  own  production  agency,  Walter 
Wicker  Productions,  Chicago,  together 
with  Irna  Phillips,  radio  writer,  sev- 
eral years  ago,  has  re-entered  radio 
as  head  of  the  radio  department  of 
Compton  Adv.,  Chicago,  supervising 
Criseo's  radio-newspaper  program. 


Sell  America's  New 
Industrial  Frontier 
With 

WROL 

★  WROL  primary  area  covers  some  of 
world's  greatest  industrial  operations- 
TVA,  CEW,  AtCOA. 
*WROI.for  14  years  has  been  the  home 
,own  station  for  KnoxviUe.  now  mo« 
than    200,000    population.  Kno«dle 
continues  first  in  U.  S.  business  activtty 
with  June  S-M  city  index  of  160.0. 
*WROrs  620kc..  low  frequency  coverage 
and  20  hour  daily  schedule  offers  greatest 
opportunity  for  national  adverthers  to 
teach  this  fabulous  market. 
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HOWARD  E.  WILLIAMS,  account 
e.xecutive  of  Erwin,  Wasey  &  Co.,  San 
Francisco  since  1938,  formerly  head  of 
his  own  advertising  agency,  has  been 
named  manager  of  the  San  Francisco 
office  of  Young  &  Rubicam,  New  York. 
It  was  also  announced  that  Robbins 
Milbank,  agency's  San  Francisco  man- 
ager, had  been  named  to  supervise  crea- 
ative,  research  and  merchandising 
work  for  Y&R  on  the  West  Coast. 

BOTSFORD,  Constantine  &  Gardner, 
San  Francisco,  has  announced  forma- 
tion of  a  client  council  designed  to 
give   increased   service    to  clients. 

ACE  PRODUCTIONS,  new  San 
Francisco  advertising  agency  with 
headquarters  at  420  Market  St.,  has 
been  organized  by  Graham  Gladwin, 
announcer-producer.  Telephone  is  Sut- 
ter 8854.  Firm  will  specialize  in  radio 
production  and  promotion,  servicing 
the  entire  Pacific  Coast  area.  Staff 
personnel  includes  Vernon  Crockett, 
sales  promotion ;  Robert  Bell,  techni- 
cal director ;  Bernice  Marsters,  art 
director.  Accounts  being  serviced  in- 
clude Paciiic  Tent  &  Awning  Co.,  San 
Francisco ;  Kerr  Rug  Co.,  Fresno, 
Cal. ;  A.  W.  Barnhart  Co.,  New  York. 

JOE  RINES,  director  of  Ahie's  Irish 
Rose,  Procter  &  Gamble  Co.  program 
on  NBC,  has  taken  on  additional 
duties  as  vice-president  in  charge  of 
the  newly  organized  radio  department 
of  Gale  Inc.,  New  York  talent  agency. 
He  will  supervise  development  of  tal- 
ent and  package  shows  for  radio. 

ROBERT  REINHART  Jr.,  former 
sales  and  advertising  manager  of  Jules 
Chain  Stores  Corp.,  New  York,  cloth- 
ing and  jewelry  concern,  has  set  up 
an  advertising  agency  under  his  own 
name  at  277  Broadway,  New  York. 
He  will  service  retail  stores  and  manu- 
facturers of  apparel,  Radio  is  already 
contemplated  for  one  account. 

LAWRENCE  H.  TERZIAN,  former 
promotion  manager  of  the  depart- 
mental advertising  staff  of  McGraw- 
Hill  Publishing  Co.,  has  joined  the 
copy  staff  of  Atherton  &  Currier  Inc., 
New  York. 


SPOTS 

^INTHE 
MORNING? 


MU   


REFRESHING  RADIO  routine, 
Marine  Pvt.  Benjamin  J.  Green, 
former  H.  W.  Kastor  &  Sons  Adv. 
Agency,  Chicago,  radio  director, 
takes  time  out  from  training  duties 
at  Marine  Corps  San  Diego,  Cal., 
Recruit  Depot  to  read  script  used 
for  Halls  of  Montezuma,  weekly 
Marine  Corps  series  originating 
from  the  California  Marine  base. 


WILLIAM  K.  SALFSTROM.  former- 
ly with  the  National  Opinion  Research 
Center  of  Denver  U.,  last  week  joined 
the  research  department  of  Compton 
Adv.,  New  York. 

FRANK  H.  KAUFMAN,  former  di- 
rector of  advertising  and  public  re- 
lations of  S.  H.  Camp  &  Co.,  Jackson, 
Mich.,  makers  of  surgical  garments, 
has  opened  an  adverti^inir  office 
under  his  own  name  at  350  5th  Ave., 
Empire  State  Bldg.,  New  York.  Tele- 
phone is  Chickering  4-5798. 

MARY  MADDOCK,  copywriter,  for- 
merly with  Joseph  Katz  Co.,  New 
York,  and  World  Broadcasting  System, 
New  York,  is  now  copy  director  of 
Redfield-Johnstone,  New  York.  She 
joined  the  agency  several  months  ago, 
replacing  Beatrice  Mabry,  who  has 
just  joined  the  copy  department  of 
Moser  &  Cotins  Adv.,  New  York,  as 
head  of  creative  work  on  women's  ac- 
counts. 

VINCENT  F.  AIELLO,  formerly  of 
Grey  Adv.,  New  York,  and  Dorothy 
Kennedy,  formerly  with  Gimbel's 
Dept.  Store,  New  York,  have  joined 
the  copy  staff  of  Arthur  Kudner  Inc., 
N.  Y. 

J.  ARCHER  KISS,  formerly  of  Mont- 
gomery Ward  &  Co.,  has  joined  the 
copy  staff  of  the  Phil  Gordon  Agency, 
Chicago. 

MacFARLAND,  AVEYARD  &  Co.. 
has  moved  its  New  York  office  to  10 
Rockefeller  Plaza. 
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NATIONAL  REPHEfEMTATIVBS^ 
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IT'S  A  WIZE  ADVERTISER  WHO  USES  THE 

SPRINGFIELD,  O.  MARKET 


Mi.  ((  •  1*.^. 


Letters  like  this  tell  a  powerful  story  of  WIZE's  effectiveness 
as  Springfield's  number  one  advertising  medium.  To  cover 
and  sell  this  market  you  need  WIZE.  No  other  medium  or 
outside  station  can  do  this. 

Write  today  for  availabilities. 


WIZE 


Reggie  Martin 
General  Manager 


Ronald  B.  Woodyard 
Vice  President 
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DON  COUPER,  former  advertising 
director  of  Loft  Candy  Co.,  is  now 
operating  an  advertising  agency  under 
his  own  name  at  441  Lexington  Ave., 
New  York.  Radio  advertising  will  be 
handled  along  with  other  media. 

GERALDINE  SCHULTZ,  super- 
visor of  AValgreen  department  con- 
tinuity, Schwimnier  &  Scott,  Chicago, 
on  June  23  was  married  to  Air  Corps 
Sgt.  Robert  Sexton. 

HARRY  J.  DEINES  has  resigned  as 
advertising  manager  of  the  Electron- 
ics Division  of  General  Electric  Co„ 
Schenectady,  to  join  Arthur  Kudner 
Inc..  N.  Y. 

THOMAS  B.  MOODY,  formerly  of 
McCarty  Co.,  Los  Angeles  agency, 
has  joined  Ruthrauff  &  Ryan,  Holly- 
wood, as  account  executive.  He  re- 
placed Charles  Bowes,  on  leave  to  at- 
tend the  U.  of  Colorado  Japanese 
Language  School  at  Boulder. 

AL  SCALPONE,  for  the  past  year 
civilian  member  of  Armed  Forces  Ra- 
dio Service,  Los  Angeles  production 
staff,  has  rejoined  Young  &  Rubicam, 
Hollywood,  as  program  supervisor. 

JOSEPH  MAXFIELD  Co.,  Prov- 
idence, R.  I.,  has  moved  to  87  Wey- 
bossett  St. 

JANE  ALLISON,  formerly  on  the 
copy  staff  of  WIRE  Indianapolis,  has 
joined  the  copy  writing  staff  of  Ivey 
&  Ellington,  New  York. 

WILLIAM  P.  MALONEY,  director 
of  publicity  for  BBDO  New  York,  has 
been  elected  president  of  the  Publicit.v 
Club  of  New  York. 


Chap  Stick  Appoints 

CHAP  STICK  Co.,  Lynchburg, 
Va.,  has  named  Lawrence  C.  Gum- 
binner  Adv.,  New  York,  as  agency. 
Firm  has  used  spot  radio  in  the 
past,  but  none  is  contemplated  at 
the  moment. 


Bui  we  have  six^ 
better  wsysio  get 
Atlantaiolks  to 
tune  io  WAG  a!' 


#  CAR  CARDS,  NEWSPAPER 
ADVERTISING  AND  PUBUCITV. 
BILLBOARDS,  7he »VA-GAzfftte 
and  COURTESY  ANNOUNCEMENTS 


WESTINGHOUSE  PUTS  ii 
CARR  IN  RADIO  POST 

RICHARD  C.  CARR  has  been 
named  manager  of  institutional  ad- 
vertising for  Westinghouse  Elec- 
tric &  Mfg.  Co.,  it  was  announced 
last  week  by  G. 
Edward  Pendray, 
assistant  to  the 
president  of  West- 
i  n  g  h  o  u  s  e.  Mr. 
Carr,  who  joined 
the  company  in 
1943  after  man- 
aging  the  war 
housing  division 
of  Libby  -  Owens- 
Ford  Glass  Co., 
will  be  responsi- 
ble for  Westinghouse  institutional 
copy,  the  commercials  for  the  com- 
pany's radio  programs  and  the  pub- 
lic relations  production  department. 

After  graduating  from  Yale  in 
1924  with  a  B.S.  degree  he  became 
contact  man  for  Sun  Advertising 
Co.  and  later  sales  and  advertising 
manager  for  Hixon-Peterson  Lum- 
ber Company. 


Mr.  Carr 


Compton  Changes 

COMPTON  ADV.,  New  York,  in  a 
realignment  of  its  media  and  ra- 
dio executive  personnel,  has  ap- 
pointed Murray  Carpenter,  former- 
ly head  radio  timebuyer,  as  media  i 
supervisor  on  all  Procter  &  Gamble 
business.  Frank  B.  Kemu  who  has 
handled  all  net  timebuying,  be- 
comes head  radio  buyer  in  charge 
of  network  and  spot  buying.  Ed- 
ward Federer  continues  as  media  , 
supervisor.  He  is  responsible  for 
all  Compton  accounts  except  P&G. 
Lewis  Titterton  continues  as  head 
of  the  radio  department  and  Guy 
Richards  as  vice-president  and" 
media  director. 


Institute  Plans 

NEWSPAPER  INSTITUTE  of 
America,  New  York,  wall  promote 
its  newspaper-writing  correspond- 
ence course  through  Sunday  news 
packages  of  four  quarter-hour  and 
ten-minute  programs  on  WMAL 
Washington,  for  52  weeks  begin- 
ning July  9,  and  on  KGO  San 
Francisco.  Commercials  invite  lis- 
teners to  send  for  a  free  writing 
aptitude  test,  specifying  that  they 
must  pass  the  test  to  subscribe  to 
the  course  itself.  Newspapers  and 
magazines  are  also  used  in  the 
campaign,  placed  through  Kaplan 
Siesel  &  Bruck,  New  York. 
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hl/lDENDS  FROM 
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The  popular  CBS  Station 

EL  PASO,  Texas 

Dommce  Roderick,  Owner       Vol  Luwrenc.  Mgr. 

HOWARD  H.  WILSON  CO.,  National  Reps. 
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EXCLUSIVE 


CLEVEREST  carpenter  of  the  woods,  the 
woodpecker  is  EXCLUSIVE  because  of  his 
chisel-shaped  beak  .  .  .  his  "house-building" 
genius,  his  tail.  Four  toes,  arranged  in  two 
pairs,  suspend  his  body  in  front,  supports  it 
behind,  while  at  work.  His  stiff-pointed  tail 
acts  like  a  tripod's  third  leg. 


EVEREn  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


WHAT  MAKES  K-O-Z-Y  EXCLUSIVE?  The 
only  independent  FM  voice  today  in  a  poten- 
tially great  FM  market.  KOZY  is  busy  now  pre- 
viewing postwar  product  projects  like  yours. 
Get  Rate  Card  3  ...  add  this  EXCLUSIVE 
AUDIENCE  to  YOUR  NEW  SALES  EFFORT 
.  .  .  plan  BIGGER  RESULTS  with  KOZY! 


EMRfldioStntion  iKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


The  Pioneer  of 


FM    in    the    Kansas    City  Area 
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WALGREEN  Co.,  Chicago  (drug 
stores),  renewed  sponsorship  June  27 
of  its  series  of  6-weelvly,  5-minute  spot 
announcements  over  WGRC  Louis- 
ville, and  June  26  of  7-weekly,  5-min- 
ute spot  announcements  on  WAVE 
KWK  KXOK  WMC  WMPS.  All  eon- 
tracts  are  for  52  weeks.  Agency  is 
Schwimmer  &  Scott,  Chicago. 

RICH'S  INC.,  Atlanta  (dept.  store), 
expanding  its  schedule  on  WGST  At- 
lanta, has  added  a  new  summer  thrice- 
weekly  program  Camping  Trails, 
broadcast  remote  from  North  Fulton 
Park. 

RED  DOT  FOODS,  Madison,  Wis., 
has  placed  its  advertising  account 
with  Arthur  Towell  Inc.,  Madison. 
Plans  are  said  to  include  radio. 

NORMAN  S.  WRIGHT  Co.,  Toronto 
(Fertabs  plant  food),  is  using  spot 
announcements  in  a  seasonal  campaign 
on  CKCL  Toronto.  Account  was  placed 
by  A.  J.  Denne  &  Co.,  Toronto. 

JOHN  PUHL  PRODUCTS  Co., 
Chicago  (Fleesy  White  bleach),  will 
renew  sponsorship  July  3  of  participa- 
tion on  Sunrise  Salute,  6-6 :55  a.m. 
(CWT),  and  Houseicives'  Protective 
League,  4-4:30  p.m.  (CWT),  Mon- 
days through  Saturdays,  on  WBBM 
Chicago.  Contract  is  for  13  weeks. 
Agency  is  Roche,  Williams  &  Cleary, 
Chicago. 

DOMINION  of  Canada,  Department 
of  Munitions  &  Supply,  Ottawa  (coal 
conservation)  has  started  live  spots 
daily  on  a  large  number  of  Canadian 
stations.  Account  was  placed  by  R.  C. 
Smith  &  Son,  Toronto. 


:l,pr4-n*.ded  Banker 


SHOP  TALK  was  the  theme  of  the  Connecticut  Forum  when  a  half-hour 
program  devoted  to  "Radio  and  the  Part  it  Plays  in  Advertising"  was 
broadcast  on  the  Connecticut  State  Network  with  the  network  station  and 
commercial  managers  participating.  The  White-Wheeler  Bill,  lengthy 
commercials,  local  programming,  television  all  came  in  for  spirited  dis- 
cussion for  the  listeners'  edification.  Seated  around  the  table  clc^kwise 
are:  S.  J.  Paul,  Broadcasting,  guest  moderator;  Ivon  B.  Newman,  WNLC 
New  London;  Dewey  H.  Long,  WELI  New  Haven;  where  the  broadcast 
originated;  James  Milne,  WNAB  Bridgeport-WATR  Waterbury;  Ralph 
Dellaselva,  producer  of  the  series;  and  Harold  H.  Meyer,  who  is  man- 
ager of  WSRR  Stamford  as  well  as  president  of  the  network. 


PILLSBURY  Flour  Mills,  Minneap- 
olis, has  renewed  for  52  weeks  Satur- 
day Smorgasbord  on  KSTP  St.  Paul- 
Minneapolis.  Agency  is  McCann-Erick- 
son,  Minneapolis.  Northwestern  Na- 
tional Life  Insurance  Co.,  Minneapolis, 
is  sponsoring  a  52-week  schedule  of 
thrice-weekly  station  breaks  on  KSTP. 
Account  placed  through  BBDO  Min- 
neapolis. Paramount  Picture  Corp.  has 
started  for  52  weeks  a  twice-weekly 
schedule  of  spot  announcements.  Lam- 
bert Pharmacal  Co.  has  renewed  for 
another  13  weeks  on  KSTP  thrice- 
weekly  Noon  Neics  for  Listerine  tooth 
powder. 

OSCAR  MATER  &  Co.,  Chicago 
(meat  packers),  has  contracted  10 
quarter-hour  programs  and  one  half- 
hour  program  weekly  over  WBBM 
Chicago.  Starting  July  3,  company 
sponsors  quarter  hour  Musical  Clock, 
Mondays  thru  Saturdays ;  a  quarter 
hour  news  broadcast,  Mondays, 
Wednesdays  Fridays  and  Saturdays ; 
and  beginning  July  8,  a  new  half- 
hour  transcribed  series  of  western 
stories  for  children,  Lightnin'  Jim, 
Saturdays.  Agency  is  Mitchell-Faust 
Co.,  Chicago. 

KELLING  NUT  Co.,  Chicago  (Dou- 
ble-Kay nuts),  has  named  Schwim- 
mer &  Scott,  Chicago,  to  handle  its 
advertising.  No  radio  is  planned  at 
Ijresent. 

PETER  FOX  BREWING  Co.,  Chi- 
cago (beer),  began  sponsorship  June 
3  of  a  quarter  hour  review  of  all  major 
race-track  news.  Sports  Resume.  Mon- 
days thru  Saturdays,  on  WAIT  Chi- 
cago. Contract  is  for  26  weeks,  placed 
by  Schwimmer  &  Scott,  Chicago. 

ATLAS  BREWING  Co.  (Edelweiss 
Beer),  has  begun  sponsorship  of  a  five 
minute  transcribed  show  with  Sam 
Baiter,  called  One  for  the  Book, 
on  WMAQ  Chicago,  Monday  through 
Friday,  11:15-11:20  (CWT)  and  a 
15-minute  newscast  with  Paul  Har- 
vey, Monday  through  Fridays,  10- 
10:15,  on  WBNR  Chicago.  52  week 
contracts  for  both  shows  were  placed 
through  Olian  Adv.  Agency,  Chicago. 

RELIANCE  TEXTILE  Co.,  New 
York  (shirts),  has  begun  sponsor- 
ship of  a  quarter-hour  program 
featuring  Dr.  A.  L.  Sachar,  historian 
at  the  U.  of  Illinois,  on  WMAQ  Chi- 
cago, Monday  through  Friday,  12  :45- 
1  p.m.  (CWT).  The  26  week  contract 
was  placed  through  Wade  Adv.  Agency 
Chicago. 

ED  ROBINSON'S,  Noroton,  Conn., 
has  appointed  Fred  D.  Yates  Adv., 
New  York,  ns  agency  for  "Have-More 
Plan",  a  farm  manual  and  other  books. 
Radio  may  be  used  in  the  fall. 


CRACKER  JACK  Co.,  Chicago  (pop- 
corn products),  has  begun  sponsorship 
of  commercial  preceding  and  following 
News  of  the  World,  quarter-hour  pro- 
gram, Sundays,  on  WBBM  Chicago. 
Contract  is  for  52  weeks,  placed  by 
Rogers  &  Smith,  Chicago. 

SEAL-COTE  Co.,  Los  Angeles  (fin- 
ger nail  wax — polish  protector),  has 
started  using  weekly  station  break 
announcements  on  WGN  Chicago. 
Firm  renewed  for  52  weeks  two  similar 
announcements  weekly  on  KFI  Los 
Angeles.  Agency  is  Buchanan  &  Co., 
Los  Angeles. 

COCA-COLA  Bottling  Co.,  Sacra- 
mento, Cal.,  has  signed  with  KFBK 
Sacramento  for  Dick  Tracy  five-times 
weekly  quarter-hour  series  broadcast 
on  the  Blue  as  a  local  cooperative 
program.  Business  was  placed  direct, 
with  D'Arcy  Adv.  Co.,  Coca  Cola 
agency,  supplying  the  commercials. 


Battery  Problem 

SHORTAGE  of  workers  and  not 
material  or  machines  is  the  only 
thing  that  is  holding  up  production 
of  dry  cell  batteries  for  farm  radio- 
sets,  according  to  Stanley  B, 
Adams,  director  of  WPB's  Con- 
sumers Durable  Goods  Division 
who  addressed  a  letter  to  hardware 
merchants  and  other  dealers  in 
farm  radio  batteries  explaining  the 
lack  of  batteries.  Mr.  Adams; 
pointed  out  that  manufacturers; 
who  are  capable  of  producing  farm 
radio  batteries  are  engaged  in  sup- 
plying military  items  to  our  forces: 
overseas.  It  was  indicated  by  Mr. 
Adams  that  production  can  be  ex- 
pected to  improve  by  fall. 


New  Recruiting  Song 

A  MUSICAL  composition  by  Norman 
Cloutier,  "The  Voice  of  the  Army''^ 
with  words  by  Maj.  H.  North  Calla- 
han, has  been  designated  the  official 
song  of  the  U.  S.  Army  Recruiting 
Service.  Mr.  Cloutier  is  manager  of 
Thesaurus  Programs  of  NBC's  RadiO' 
Recording  Division.  Tune  is  used  as 
the  theme  song  of  the  same  title,  of 
the  recruiting  program  for  WACS,. 
nurses  and  Air  Corps  Enlisted  Re- 
serves, recorded  by  NBC  and  broadcast 
on  800  stations.  Under  a  royalty-free- 
license,  the  War  Department  will  be' 
permitted  to  use  the  song  in  connec- 
tion with  any  recruiting  artivities. 


Right  on  the  field  of  battle  is  the  CBC  truck  with 
its  Presto  recorder  taking  down  the  sounds  of 
battle,  the  words  of  Canadian  men  doing  the 
fighting .  .  . 


Yes!  It  actually  happens.  Canadian  families  are  now  hearing  the  voices  of 
their  own  loved  ones  on  the  battlefronts,  thanks  to  a  program  service 
originated  by  the  Overseas  News  Service  of  CBC.  This  enterprising  and 
much  appreciated  service  consists  of  recordings  made  right  on  the  scene 
of  battle,  the  actual  sounds  of  battle  forming  a  terrible  background.  The 
recordings  are  rushed  to  Algiers,  short-waved  either  via  London  or  direct 
to  Ottawa,  where  they  are  re-recorded,  and  sent  out  over  the  CBC  leased 
lines.  All  this  is  made  possible  by  the  use  of  PRESTO  Recording  Equip- 
ment, which  is  used  throughout  the  Canadian  Broadcasting  Corporation. 


; ;  .  Transmitted  by  short  wave  to  BBC  in  London, 
the  broadcast  is  re-recorded  on  one  of  the  fifty 
complete  Presto  recording  installations  in  tlie 
British  Isles  . .. 


Presto  Recording  Corporation,  New  York  19,  N.  Y.,  U.  S.  A. 

WimM'*  lorgsti  Atamrfaefurers  of /nsfostaaeout  Sound  Recording  Bquipmeat  and  Discs 


:  :  .  Short-waved  again,  this  time  to  CBC  in 
Ottawa,  the  battle-recorded  broadcast  is  then 
sent  over  wire  lines  to  the  stations  on  the  CBC 
networks  across  the  Dominion. 


Buffalo's 
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AVBZ-WBZA  Boston  will  open  their 
regular  summer  radio  workshop  on 
July  G  and  will  continue  to  Aug.  10. 
Sessions  will  be  held  in  the  Hotel 
Bradford  studios.  The  free  public 
service  is  designed  primarily  for 
teachers  and  educators  and  will  give 
attendants  a  brief  insight  into  scripts 
production,  business  of  radio,  history 
of  broadcasting,  public  service  pro- 
grams and  the  future  possibilities  of 
radio. 

SERIES  of  420  quarter-hour  tran- 
scriptions featuring  Ed  MacHugh  as 
"The  Gospel  Singer"  has  been  re- 
leased by  Harry  S.  Goodman  Radio 
Productions.  New  York.  Firm  also 
has  issued  another  series  of  quarter- 
hour  discs,  Personal  Problems,  in 
which  Allie  Lowe  Miles,  formerly 
heard  on  the  Blue,  gives  solutions  to 
personal  ijroblems  submitted  by  lis- 
teners. 

WILLIAM  RAMBEAU  Co.,  Chi- 
cago, station  repi'eseutative,  has  moved 
to  larger  quarters  at  room  1022  ou 
the  10th  tioor  of  360  N.  Michigan, 
Chicago.  Mr.  Rambeau  has  also  an- 
nounced the  acquisition  of  a  new  sta- 
tion, WOCB  Cape  Cod,  a  Blue  af- 
filiate. 

RADIO  Writers  Guild,  midwestern 
division,  has  appointed  Ben  Meyers, 
Chicago  labor  attorney,  to  start  a  se- 
ries of  negotiations  of  various  writers 
catagories,  according  to  Pauline  Hop- 
kins, Chicago  vice-president. 

SATURDAY  evening  concerts,  Chi- 
cago Theater  of  the  Air,  AVGN  Chi- 
cago and  Mutual  Network  sustainer, 
has  moved  to  Chicago's  Grant  Park 
for  a  series  of  9  open-air  summer 
broadcasts  started  July  1. 


FULL  COVERAGE  of  the  Wisconsin, 
Indiana  and  Michigan  State  fairs  will 
be  given  listeners  by  WLS  Chicago, 
according  to  Glenn  Snyder,  general 
manager.  The  Wisconsin  Fair,  August 
18-27,  is  the  only  fair  to  be  conducted 
on  a  pre-war  scale.  The  Indiana  "State 
4-H  Club  Fair"  will  meet  September 
4-5  and  the  Michigan  Fair  Sept.  7-8. 

FIRST  Canadian  privately-owned 
station  to  have  its  own  war  corre- 
spondent overseas  is  CHML  Hamil- 
ton,- Ont.,  it  is  reported,  which  has 
contracted  with  Mollie  McGee,  only 
Canadian  woman  war  correspondent 
accredited  to  both  British  and  Ameri- 
can Armies,  to  cable  daily  news  about 
service  men  and  women  from  the  Ham- 
ilton district. 

CFGP  Grande  Prairie,  Alta.,  has 
been  authorized  by  the  Radio 
Branch,  Department  of  Transport,  Ot- 
tawa, to  increase  power  from  250  watts 
to  1  kw,  to  shift  from  1340  kc  to 
1350  kc. 

WORKERS  at  the  Kaiser  Cargo 
Richmond  Yard  No.  2,  through  ar- 
rangements with  KSFO  San  Fran- 
cisco, are  given  flash  news  bulletins 
at  noon  and  8  p.m.  Four  months  ago 
the  Marinship  Building  Corp.  at 
Sausalito  started  picking  up  the  mid- 
day edition  of  the  KSFO  news. 

WBIG  Greensboro,  N.  C,  aU-soldier 
program.  On  the  Beam,  presented  by 
the  men  of  the  AAF  from  the  Overseas 
Replacement  Depot,  Greensboro,  will 
go  on  CBS  coast-to-coast  July  8  for 
its  regular  Saturday  series. 

WCBT  Roanoke  Rapids,  N.  C,  has 
installed  complete  emergency  equip- 
ment at  its  transmitter  to  handle 
transcriptions,  announcements  and  net- 
work lines  in  event  of  studio  failure. 

WIOD  Miami,  Fla.,  has  disbanded  its 
entertainment  unit  for  the  summer, 
after  presenting  it-s  Microphone  Parade 
to  more  than  2,400  members  of  civic 
clubs  and  servicemen  recuperating 
after  battle  action. 


KWFT 


5,000  WATTS     620  KC 


Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 


COLUMBIA  AFFILIATE  -Wichita  Falls,  Texas 
Represented  by  PAUL  H.  RAYMER  CO. 


New  York 


Chicago 


San  Francisco 


Los  Angeles 


Carried  the  Mail 

TOTALLY  unaware  of  ra- 
dio's Ten  Commandments, 
elderly  Joseph  Devasp,  latest 
addition  to  the  elevator  staff 
of  CKAC  Montreal,  rushed 
into  on-the-air  Studio  F  the 
other  day  to  interrupt  a  dra- 
matic love  scene  in  Kellogg's 
Histoires  D' Armour  with  a 
loud,  "I  got  a  letter  here  for 
Mr.  So  &  So". 


WINN  Louisville  celebrated  its  fourth 
birthday  with  a  special  quarter-hour 
transcribed  program  of  a  dramatized 
"take-off"  on  the  various  departments 
of  the  station. 

WWL  New  Orleans  has  installed  a 
separate  control  room  in  the  Univer- 
sity Room  of  the  Roosevelt  Hotel, 
which  is  used  as  an  audience  studio. 

PLAQUE  award  "For  Meritorious 
Service  to  Music"  was  presented  to 
L.  W.  Herzog,  manager  of  WTMJ- 
WMFM  Milwaukee,  in  be-half  of  the 
stations,  by  the  Wisconsin  Federation 
of  Music  Clubs  on  the  last  Sunday 
program  of  a  26-week  series.  Starring 
Young  Wisconsin  Artists,  designed  to 
encourage  youth  music  talent. 

CJBC  Toronto  is  installing  its  new  5 
kw  CBC  transmitter,  and  expects  to 
go  on  the  air  Sept.  1  with  its  increased 
power. 

CKOV  Kelowna.  B.  C,  has  subscribed 
to  Press  News  Ltd.,  supplying  Cana- 
dian Press.  Associated  Press  and 
Reuters  news  service  and  special  ra- 
dio features. 

KROW  Oakland,  Cal..  has  started  a 
series  of  four  transcribed  broadcasts  ol 
interviews  with  members  of  the  Oak- 
land Regiment,  Volunteer  Port  Secur- 
ity Force  of  tht  U.  S.  Coast  Guard. 
Interviews  were  recorded  at  the  Coast 
(iuard  barracks  and  are  designed  to  ac- 
(luaiiit  the  public  of  the  activities  of 
I  lie  men  and  women  volunteers  wlm 
guard  harbor  and  port  installations. 

WSAV  Savannah,  Ga.,  is  presenting 
a  new  series  of  Army  programs  week- 
ly from  Chatham  Field  Army  Air 
Base.  Army  talent  is  used  in  produc- 
tion and  presentation  of  the  half-hour 
shows. 

WING  Dayton,  Ohio,  has  installed  a 
new  control  room  in  line  with  the  sta- 
tion's remodeling  program. 

PERSONNEL  and  studios  of  WOR 
New  York  figure  in  a  Look  Magazine 
newsreel  recreating  radio's  handling 
of  the  invasion  flash  news  bulletin. 

WJR  Detroit  has  received  a  citation 
from  the  Army's  Sixth  Service  Com- 
mand at  Chicago  for  the  part  the  sta- 
tion played  in  the  Army's  air  raid 
warning  system. 
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LsK  DUNNINGER,  suggests  C.  T. 
jiagman  (1),  vice-president  and 
general  manager  of  WTCN  Min- 
iieapolis-St.  Paul,  to  foretell  the 
'"uture  of  Geoi-ge  Higgins  (second 
from  left),  leaving  the  station  to 
become  manager  of  KSO  Des 
kloines,  recently  purchased  by 
kingsley  Murphy,  Tudn  City  news- 
|)aperman,  for  Iowa  Broadcasting 
po.  Congratulating  Higgins  is  Rol- 
iie  Johnson,  who  will  succeed  Hig- 
Ifins  as  sportseaster  and  will  also 
iiandle  sales  in  the  station's  St. 
'aul  office.  The  famed  Blue  network 
nentalist  (r)  appeared  at  a  dinner 
'or  Mr.  Higgins  at  the  Lo-wry 
iotel,  St.  Paul,  where  600  gath- 
■red  to  give  "Iron  Lung"  a  sendoff. 


WAAC  Now  WINK 

IpORT   MEYERS    (Fla.)  Broad- 
casting Co.,  licensee  of  WAAC,  last 
Tuesday  was  granted  permission  by 
':he  FCC  to  change  the  call  letters 
0  WINK,  with  Chairman  James 
-.awi-ence  Fly  dissenting.  At  the 
,  jjame  time,  J.  P.  Turner,  station 
!  manager,  announced  acquisition  of 
I  the  special  AP  radio  wire  through 
!  Press  Assn.  Originally  licensed  as 
■  liVFTM,  station  went  on  the  air 
:  [March  1,  1940,  -nith  W.  E.  Benns 
jrr.,  Mrs.  W.  E.  Benns  Sr.,  Fred  H. 
Mellor,  Mrs.  J.  F.  Richardson,  T.  J. 
?kinner  Jr.  and  0.  D.  Whitaker  as 
:  'ckholders.  On  Sept.  9,  1942,  the 
; \."C  granted  permission  to  trans- 
lier  control  to  Donald  B.  Wood- 
t?ard,   executive  vice-president  of 
ft'ING  Daj^on  and  WIZE  Spring- 
iield,  0.,  and  Reggie  Martin,  man- 
ager of  WIZE.  Call  letters  subse- 
iuently  were   change  to  WAAC. 
Station  operates  on  1240  kc  with 
E50  w  as  a  CBS  affiliate. 

has  established  a  booking  and 
'business  office  in  the  program  depart- 
nt  of^  the  network  in  New  York 
rh   Winifred   Murphy    and  Grace 
ffen.  respectively,  directing  opera- 
;is.  C.  L.  Menser,  NBC  vice  presi- 
lit,  will  supervise  the  business  of- 
ice  and  Tom  McCray,  Eastern  pro- 
n"am    manager,    will    supervise  the 
Kicking  office. 


Private  Video,  FM 
Planned  in  Canada 

Parliamentary  Group  Studies 
Possible  CBC  Competitive  Net 

PRICE  MENTION,  political  broad- 
casting, competitive  network  oper- 
ations, television,  and  the  forma- 
tion of  a  judicial  board  to 'regulate 
broadcasting  in  Canada,  were  dis- 
cussed June  21  by  the  Parliamen- 
tary Committee  on  Broadcasting, 
at  Ottawa,  when  Joseph  Sedgwick, 
counsel  for  the  Canadian  Assn.  of 
Broadcasters,  was  questioned  by 
the  Committee.  Privately-owned 
Canadian  broadcasting  stations 
were  ready  to  do  experimental 
work  with  television  and  FM  if 
they  would  be  licensed,  Sedgwick 
told  the  committee.  Under  present 
Canadian  Broadcasting  Corp.  regu- 
lations, such  licenses  may  not  be 
given  to  privately-owned  stations. 

Asked  why  Canadian  stations 
would  want  television,  if  it  is  as  ex- 
pensive as  reported,  Sedgwick 
stated:  "They  want  to  participate 
in  it  because  they  may  have  to  do 
that  or  go  out  of  business.  If,  when 
new  sets  become  available,  sets  that 
combine  television  and  FM  are  put 
on  the  market,  it  may  well  be  that 
a  few  years  from  now  standard 
band  broadcasting  will  cease  to  be 
important,  just  as  silent  moving 


pictures  are  no  longer  important. 
Television  and  other  allied  develop- 
ments may  do  the  same  thing  to 
radio.  The  people  who  are  in  the 
radio  business  want  to  stay  in  it, 
and  if  staying  in  it  means  erecting 
different  kinds  of  broadcasting  tow- 
ers and  different  kinds  of  studios, 
they  want  to  do  that." 

3Iay  Change  Act 

Questioned  about  the  formation 
of  a  network  mutually  operated  by 
privately-owned  stations  in  compe- 
tition with  the  CBC  network,  Sedg- 
wick stated  that  such  stations 
could  provide  programs  for  such  a 
private  network  without  having  to 
be  fed  sustaining  programs  by  the 
CBC,  and  would  not  come  to  the 
government  for  financial  assistance. 

Meetings  of  the  Parliamentary 
Committee  are  expected  to  end 
soon.  A  meeting,  probably  the  last, 
was  held  on  June  28.  Following 
this  hearing  it  is  expected  that  the 
Committee  will  bring  its  recom- 
mendations before  the  House  of 
Commons,  which  may  then  act  to 
change  the  Canada  Radio  Act  or 
recommend  changes  to  the  CBC 
Board  of  Governors. 


WHIT  to  MBS 

WHIT  New  Bern,  N.  C,  operated 
by  Coastal  Broadcasting  Co.  with 
250  w  on  1450  kc,  will  become  affi- 
liated with  Mutual  following  in- 
stallation of  line  facilities. 
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Vulcan's  statue  looks  down  from 
Birmingham's  mountain  on  great 
furnaces,  foundries  and  mills — all 
producing  at  top  capacity,  like  the 
balance  of  industrial,  agricultural 
Alabama.  .  .  .  Here's  a  great  market 
which  WSGN  covers  better  than  any 
other  station — according  to  the  NAB 
Mail  Map,  to  contour  comparison.'^ 

and  to  NBC's  All-County  Survey  

WSGN's  morning  Hooper  tops  all 
others  combined;  seven  of  ten  top- 
rated  programs  are  aired  over  it  and 
it  offers  Alabama's  best  salable  spots. 
.  .  .  Yes,  WSGN  is  Alabama's  Best 
BUY  Far. 


WSGN 


Represented  Nationclly  by  Headley-Reed  Company 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states.  .,, 
the  heart  of  the 

c 

Textile  South. 
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STATION  ACCOUNTS 

8j> — Studio  programs 
ne — news  programs 
t — transeriptkms 
ea- — spot  announcements 
ta — transcription  announcements 


WRC  Washington 

Kellogg  Co.,  Battle  Creek  (Raisin  Bran 
Flakes),  6  sa  weekly,  26  weeks,  thru 
Kenyon  &  Eckhardt,  N.  Y. 

Lambert  Pharmacal  Co.,  St.  Louis  (Lister- 
ine  Tooth  Paste),  4  sa  weekly.  1-3  weeks, 
thru  Lambert  &  Feasley,  N.  Y. 

Vick  Chemical  Co.,  New  York  2  sp  weekly. 
52  weeks,  thru  Morse  International,  N.  Y. 

General  Baking  Co.,  New  York  (Bonrl 
Bread),  6  sa  weekly,  52  weeks,  thru 
Ivey  &  Ellington,  N.  Y. 

Griffin  Mfg.  Co.,  Brooklyn  (shoe  polish). 
4  .sa  weekly.  52  weeks,  thru  Bermingham. 
Castleman  &  Pierce,  N.  Y. 

Hudson  Pulp  &  Paper  Co.,  New  York  (pa- 
per napkins).  3  >ie  weekly,  26  weeks, 
thru  Duane  Jones  Co..  N.  Y. 

Paramount  Pictures,  New  York,  sa  week- 
ly, 49  weeks,  thi-u  Buchanan  &  Co.,  N.  Y. 

Schluderberg  Kurdle  Co..  Baltimore  (Es- 
kay  Meats),  2  sp  weekly,  52  weeks,  thru 
Van  Sant,  Dugdale  Co.,  Baltimore. 

KNX  Hollywood 

Colgate-Palmolive-Peet  Co..  Jersey  City 
(Colgate  dental  cream),  3  sa  weekly,  39 
weeks,  thru  Ted  Bates  Inc.,  N.  Y. 

Casite  Corp.,  Hastings,  Mich.,  3  sp  weekly, 
thru  Keeling  &  Co.,  Indianapolis. 

Mentholatum  Corp..  Wilmington,  Del.,  3  sa 
weekly,  39  weeks,  thru  J.  Walter  Thomp- 
son Co.,  N.  Y. 

R.  B.  Semler  Inc.,  New  Canaan,  Conn. 
(Kreml  hair  tonic  shampoo,  Gibbs  cold 
cream  soap  products),  sa,  52  weeks, 
thru  Erwin.  Wasey  &  Co.,  N.  Y. 

Haas-Baruch  &  Co.,  Los  Angeles  (food 
products) .  sa  daily,  52  weeks,  thru  Rol.- 
ert  Smith  Adv.,  Los  Angeles. 

Guittard  Chocolate  Co.,  San  Francisco 
(sweet  ground  chocolate),  5  sp  weekly, 
52  weeks,  thru  Shirley  Walker  Adv., 
San  Francisco. 

KFI  Los  Angeles 

William  Wrigley  -Jr.  Co.,  Chicago  (chewing 

gum ) .  9  ta  weekly,  52  weeks,  thru  Ruth- 

rauff  &  Ryan,  Chicago. 
Pure  Food  Co.,  Mamaroneck,  N.  Y.  (Herb- 

Ox).  3  sp  weekly,  13  weeks,  thru  J.  M. 

Mathes  Inc.,  N.  Y. 
National  Lead  Co.,  San  Francisco  (Dutch 

Boy  paints),  t  weekly,   13  weeks,  thru 

Erwin,  Wasey  &  Co.,  San  Francisco. 
Western  Pipe  &  Steel  Co.,  San  Pedro,  Cal. 

(employment),  6  sp  weekly,  direct. 


THE  ouitinedi  of 

BROADCASTING 


NEW  WGAR  POLICY 

Laxative,  Sponsored  Religious 
 Material  Banned  


KQW  San  Francisco 

Parrott  &  Co.,  San  Francisco  (S;mi  wine), 

3  ta  weekly,  26  weeks,  thru  Blum's  Adv. 

Agency.  San  Francisco. 
Curtis  Publishing  Co.,  Philadelphia  (Sat- 

evepost),  ta  weekly,  26  weeks,  thru  Mac- 

Farland,  Aveyard  Co.,  Chicago. 
Beech-Nut  Packing  Co.,  New  York  (gum), 

.sa   weekly,   13   weeks,   thru  NeweU-Em- 

mett  Co.,  N.  Y. 
Lambert  Pharmacal  Co.,  St.  Louis  (Lister- 

ine  toothpowder) ,  5  sa  weekly,  26  weeks. 

thru  Lambert  &  Feasley,  N.  Y. 
Wm.  Wrigley  Jr.   Co.,  Chicago  (chewing 

gum),  10  ta  weekly,,  thru  RuthraufE  & 

Ryan,  Chicago. 
O'Cedar    Corp.,    Chicago    (Perma  Moth), 

3    sa   weekly,    13   weeks,,   thru  Aubrey. 

Moore  &  Wallace,  Chicago. 
Nehi  Corp.,  New  York  (Par-T-Pak),  5  ta 

weekly,  thru  BBDO,  N.  Y. 
Londonderry   Ice    Cream    Co.,    San  Fran- 
cisco (Ice  Cream  Mix),  2  sa  weekly,  13 

weeks,    thru    Allied    Adv.    Agency,  San 

Francisco. 

WABC  New  York 

American  Express  Co.,  New  York  (trav- 
elers cheques) ,  7ie  weekly,  13  weeks,  thru 
Caples  Co.,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Super  Suds),  5  sa  weekly,  thru  William 
Esty  &  Co.,  N.  Y. 

Nedick's  Stores.  N.  Y.  (orange  driik  & 
food ) .  3  sa  weekly,  13  weeks,  thru  Weiss 
&  Geller,  N.  Y. 

Penick  &  Ford,  N.  Y.  (Mv-T-Fine  pud- 
ding). 6  sa  weekly,  thru  BBDO.  N.  Y. 

Consolidated  Royal  Chemical  Corp.,  Chi- 
cago (Krank's  Shave  Cream),  3  sa  week- 
ly, thru  Arthur  MeyerhofE  &  Co.,  N.  Y. 

Corinthia  Inc.,  N.  Y.  (lipstick),  6  sa  week- 
ly, thru  Arthur  Rosenberg  Co.,  N.  Y. 

Interwoven  Stocking  Co.,  New  York,  6  sa 
weekly,  thru  United  Adv.,   N.  Y. 

KTSA  San  Antonio 

Hilex  Co..  St.  Paul   (laundry  bleach),  sa 

weekly,  thru  McCord  Co.,  Minneapolis. 
National  Oats  Co..  Cedar  Rapids,  la.,  4  ta 

weekly,  thru  L.  W.  Ramsey  Adv.  Agency, 

Davenport,  la. 
Plough  Inc.,  Memphis,  3  fa  weekly,  thru 

Lake-Spiro-Shurman,  Memphis. 

WJW  Cleveland 

Marshall  Drug  Co.,  Cleveland,  55  ne  week- 
ly, direct. 

Zip  Abrasive  Co..  Cleveland,  sp  weekly, 
13  weeks,  thru  James  R.  Flanagan  Adv. 
Agency,  N.  Y. 

Gulfspray  Oil  Corp.,  Pittsburgh,  2  f  week- 
ly. 32  weeks,  direct. 

WHN  New  York 

Petroleum  Heat  &  Power  Co.,  Stamford 
(oil,  oil  burner  service),  5  sp  weekly,  52 
weeks,  direct. 


WTBO  Cumberland 

A  &  P  Stores,  Altoona,  Pa,.  22  ta,  thru 

Paris  &  Peart,  N.  Y. 
Gardner   Nursery,    Osage,    la.,   5   t,  thru 

Northwest  Adv.  Agency,  Seattle. 
American  Chicle  Co.,  420  ta,  thru  Grant 

Adv.  Agency,  N.  Y. 
Warner  Bros.,  Hollywood,  15  ta,  5  t,  thru 

Baine-Thompson,  N.  Y. 
Quaker    Puffed    Grains,    Chicago.    130  ta, 

thru  Sherman  &  Marquette,  Chicago. 
Celanese   Corp.    of   America,  Cumberland, 

Md.,  12  t,  direct. 
John  F.   Jelke  Co..  Chicago    (Jelke  Mar- 
garine) ,  13  sa,  thru  Young  &  Rubicam, 

N.  Y. 

Kellv-Springfield    Tire    Co.,  Cumberland, 

Md..  12  t,  direct. 
Fort  Pitt  Brewing  Co.,  Pittsburgh,  39  f, 

thru  BBDO,  N.  Y. 
United  Drug  Co.,  St.  Louis   (Rexall  Sale), 

4  t,  thru  Street  &  Finney,  N.  Y. 

KYW  Philadelphia 

Lambert  Pharmacal  Co.,  St.  Louis  (Lis- 
terine  toothpowder) ,  3  sa  weekly,  13 
'     weeks,  thru  Lambert  &  Feasley,  N.  Y. 

Plough  Inc.,  Memphis  (St.  Joseph  As- 
pirin) 7  sa  weekly,  52  weeks,  thru  Lake- 
Spiro-Shurman,  Memphis. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(surgical  dressings,  baby  powder),  2  so 
weekly  13  weeks,  thru  Young  &  Rubi- 
cam, N.  Y. 

Campbell  Soup  Co.,  Camden,  N.  J.  (Beef 
Noodle  Soup),  12  sa  weekly,  thru  Foote, 
Cone  &  Belding,  N.  Y. 

Proctor  &  Gamble  Co.,  Cincinnati  (Teel), 
3  sa  weekly,  13  weeks,  thru  Biow  Co., 
N.  Y. 

WENR  Chicago 

Bookhouse  for  Children,  Chicago,  3  sa 
weekly,  13  weeks,  thru  Presba,  FeUers 
&  Presba,  Chicago. 

William  Wrigley  Jr.,  Co.,  Chicago  (chew- 
ing gum ) ,  4  so  weekly,  thru  Ruthrauff 
&  Ryan,  Chicago. 

Goodali  Co.,  Chicago  (Palm  Beach  suits), 
11  sa  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

KPO  San  Francisco 

Swift  &  Co.,  Chicago  (AU-Sweet  mar- 
garine) ,  5  so  weekly,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

Pure  Foods  Co.,  Mamaroneck,  N.  Y.  (bouil- 
lon cubes),  5  sa  weekly,  thni  J.  M. 
Mathes  Inc..  N.  Y. 

American  Express  Co.,  New  York  (trav- 
elers' cheques),  sp  weekly,  thru  Caples 
Co.,  N.  Y. 

KFAC  Los  Angeles 

Daily  Made  Pet  Food  Co.,  Los  Angeles 
(dog  food),  3  sa  weekly,  26  weeks,  thru 
Pacific  Adv.   Service,  Los  Angeles. 


TIGHTENING  control  over  its 
programs,  WGAR  Cleveland  has 
issued  a  statement  of  policy  which 
bans  acceptance  of  laxative  adver- 
tising conv  and  commercially  sBon- 
sored  religious  programs,  adheres 
to  fair  news  reporting  and  pro- 
motes free  discussion  of  public 
questions. 

"It  is  our  thought  that  it  is  to 
the  best  interest  of  radio  to  leave 
this  type  of  advertising  to  other 
media,"  said  John  F.  Patt,  station 
vice-president  and  general  man- 
ager with  reference  to  laxative 
commercials.  WGAR's  statement  of 
policy,  which  has  brought  com- 
mendation from  other  stations,  fol- 
lows in  brief: 

(1)  Refuses  the  acceptance  of  ad- 
vertising matter,  announcements  or 
programs  which  may  in  the  station's 
opinion  be  injurious  or  prejudicial  to 
public  interest,  to  WGAR.  to  CBS  or 
its  affiliated  stations,  or  the  cause 
of  honest  advertising  and  reputable 
bii.?iness;  (2)  insists  that  the  adver- 
tiser guarantee  that  the  broadcasting 
of  its  programs  will  not  violate  the 
right  of  others  with  the  station  reserv- 
ing the  right  to  refuse  any  snob  broad- 
easts;  (3)  provides  that  WGAR  can 
refuse  to  broadcast  any  program  which 
does  not,  in  the  station's  opinion, 
maintain  a  quality  creditable  alike  to 
WGAR  and  the  advertiser. 


t 


Wins  Snapp  Award 

ANNUAL  Josephine  Snapp  Award, 
donated  by  the  Chicago  Women's 
Advertising  Club  to  the  woman, 
who  in  the  opinion  of  the  judges, 
has  made  the  most  outstanding  con- 
tribution to  advertising  during  the 
preceding  year,  was  presented  to 
Ester  Letzke,  director  of  consumer 
service.  Armour  &  Co.,  Chicago,  at 
the  10th  Anniversary  of  the  Chi- 
cago Federated  Advei-tising  Club 
in  joint  meeting  with  Women's  Ad- 
vertising Club  of  Chicago,  Sher- 
man Hotel,  June  22.  Guest  of  honor 
and  speaker.  Honorable  Dwight 
Griswold,  Governor  of  Nebraska, 
spoke  at  the  meeting  on  the  subject 
of  "What  Will  America  Do  in  This 
Crisis". 


CBS  Coast  Changes 

TO  EXPAND  its  HoUj-wood  pro-' 
grarnming   department,   CBS  has 
divided  its  West  Coast  program- 
ming operations  between  George 
Allen,  former  program  director  ol 
WABC  New  York,  who  has  beer 
named  director  of  Pacific  Netwoil 
programs,  and  Glan  Heisch,  KN;S 
Hollywood   program  manager.  Ir 
making  the  announcement,  D.  W 
Thornburgh,  CBS  West  Coast  vice 
president,    stated    the  operation 
would  be  under  r.^ntinued  super^  i 
sion  of  Hal  Hudson,  Pacific  Coas 
program  director.  Change  was  nec 
essary,  Mr.  Thornburgh  said,  z< 
meet  demands  of  new  sponsored 
shows  which  have  increased  121'; 
over  last  year. 


Cosmetics  to  RR 

KERKOFF  Ltd.,  makers  of  Djei 
Kiss  perfume  and  toiletries,  an 
V.  Vivaudou  Inc.,  makers  of  Mavi 
Talcum  and  Bath  accessories,  whic 
are  both  subsidiaries  of  UniversE 
Labs.,  Long  Island  City,  N.  Y 
have  appointed  Ruthrauff  &  Ryai 
New  York,  as  agency.  Media  plan 
have  not  been  determined. 
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HYSTER  Hauls  the  Heavy  Stuff 


★    SALUTE    TO  ★ 
WILLAMETTE  HYSTER  COMPANY 

This  great  company,  a  newcomer  to  Peoria,  makes 
an  amazing  line  of  cranes,  lift  trucks  and  other 
heavy  material  handling  equipment. 

Hundreds  of  Karry  Kranes  were  sent  to  England 
to  help  move  material  in  the  bombed  areas.  Fleets 
of  HYSTER  Lift  Trucks  pile,  move,  and  load 
war  cargos  throughout  the  world.  Many  pieces  of 
standard  HYSTER  equipment  are  used  on  Allied 
aircraft  carriers  to  move  planes,  lift  and  haul 
huge  bombs  and  torpedoes. 

The  Willamette  Hyster  Company's  contribution 
to  the  war  effort  has  won  for  it  the  Army-Na\'y 
'  E"  to  which  two  stars  have  been  added. 


FREE  AND  PETERS  INC. 
N<tiMMl  ReptesenUIWef 


NO  RE-CONVERSION 


As  is  typical  of  most  Peoria  industries,  The 
Willamette  Hyster  Company  should  not  have 
a  large  reconversion  problem  when  the  war 
ends.  Then,  the  same  types  of  equipment 
that  they  now  supply  to  the  armed  forces  will 
again  meet  the  heavy  lifting  and  hauling 
requirements  of  a  wide  variety  of  industries. 
At  that  time  the  large  percentage  of  HYSTER 
production  which  is  now  sub-contracted  can 


be  absorbed  by  this  company  to  maintain  its 
present  level  of  employment. 

The  highly  paid  industrial  workers  and  the 
prosperous  rural  population  of  PeoriArea 
constitutes  a  rich  market  now  and  a  stable 
and  profitable  market  after  the  war.  Reach 
this  important  PeoriArea  market  composed 
of  600.000  persons  in  16  heart-of-Illinois- 
cornbelt  counties  over  radio  station  WMBD. 


wmBv 


PEORIA    BROADCASTING    COMPANY        •        PEORIA,  ILLINOIS 


!  As  a  result  of  increased  efficiency  developed  to  meet  wartime 
!   demands,  rates  have  been  reduced.  Shippers  nationwide  are 

now  saving  an  average  of  more  than  10%  on  air  express  charges. 

And  AIR  EXPRESS  schedules  are  based  on  "hours",  not  days  and 
;  weeks — with  3-mile-a-minute  service  direct  to  hundreds  of 
'  V.  S.  cities  and  scores  of  foreign  countries. 

;  WRITE  TODAY  for  "Vision  Unlimited" — an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-7, 
Railway  Express  Agency,  230  Park  Avenue,  New  York  17,  N.  Y., 
or  ask  for  it  at  any  local  office. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 
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LISTENER  SURVEY 
REPORTED  BY  WTMJ 

SURVEY  booklet  reporting  the  re- 
sults of  a  coincidental  check  on 
Milwaukee  listener  habits  has 
been  issued  bv  WTM-T  Milwaukee 
and  sent  to  advertisers  and  agen- 
cies. "The  Same  Sweet  Story  in  the 
Same  Sweet  Way"  is  the  title  of 
the  16-page  booklet. 

Based  on  18,423  completed  tele- 
phone calls  out  of  24,902  calls  at- 
tempted, the  survey  reported  the 
answers  to  two  basic  questions:  Is 
your  radio  set  turned  on?  To  what 
station  were  you  listening?  There 
was  no  reference  made  to  WTMJ 
or  the  Milwaukee  Journal.  All  calls 
were  made  in  the  name  of  the  Ra- 
dio Research  Bureau. 

First  three  pages  of  the  booklet 
tell  the  methods  of  the  survey,  fol- 
lowed by  several  pages  of  charts, 
with  times  broken  into  quarter- 
hour  periods  and  percentage  of  "at 
home"  and  "sets  on",  and  listening 
to  WTMJ  and  six  other  key  stations 
in  the  Milwaukee  area.  Chart  No.  1 
shows  a  five-day  average  of  day- 
time listening  habits  in  the  Greater 
Milwaukee  area;  chart  No.  2  lists 
Saturday  listening;  chart  No.  3 
gives  Sunday  preferences;  chart 
No.  4  reflects  nighttime  listening 
habits.  A  recall  survey  was  held 
for  programs  broadcast  after  10:30 
p.m.  (CWT). 

WMC  Book  Tells  Where 
Ex-GIs  Fit  Into  Radio 

DISCHARGED  Army  veterans  who 
have  had  certain  technical  experi- 
ence in  military  life  may  be  util- 
ized in  several  fields  of  radio,  ac- 
cording to  an  occupational  guide 
soon  to  be  issued  by  the  War  Man- 
power Commission  for  placing  mili- 
tary personnel  in  civilian  jobs. 
Among  typical  jobs  to  which  dis- 
charged veterans  can  be  referred, 
the  WMC  suggests  that  Army  com- 
munications chiefs  might  become, 
with  brief  training,  radio-news 
copy-men;  electricians,  power  tur- 
ret and  gunsight  specialists  might 
be  fitted  into  radio  x*epairmen  jobs; 
light  and  medium  tank  crewmen 
may  become  radio  dispatchers  and 
operators;  and  radar  and  radio 
mechanics  would  serve  as  radio  re- 
pairmen and  radio  installers. 

The  guide,  a  500-page  volume 
entitled  "Special  Aids  for  Placing 
Military  Personnel  in  Civilian 
Jobs",  is  expected  to  be  ready  for 
distribution  through  the  Govern- 
ment Printing  Office,  Washington, 
in  July. 


KGO-Blue  News  Room 

THE  BLUE  NETWORK  has  set 
up  its  own  newsroom  at  KGO  San 
Francisco,  Blue  owned  and  oper- 
ated station,  and  has  placed  Henry 
Orbach,  formerly  of  KFEL  Den- 
ver, WKY  Oklahoma  City  and 
KARK  Little  Rock,  in  charge.  News 
facilities  have  heretofore  been 
shared  with  NBC.  The  Blue  oper- 
ates its  own  newsrooms  in  New 
York  under  the  direction  of  John 
T.  Madigan,  in  Chicago,  under 
Gene  Rouse.,  and  in  Hollywood 
with  John  C.  Robb  as  manager. 
Network  uses  the  news  room  of 
WMAL,  Blue  Washington  affiliate, 
with  William  Neel  as  editor  in 
charge. 


KASPER-GORDON,  Boston,  produc- 
ers of  transcribed  radio  programs,  has 
announced  release  of  a  new  radio  se- 
ries for  fur  retailers,  Furs  on  Parade, 
to  consist  of  26  programs. 


DIRECT  FROM  PATIENTS'  rec- 
reation hall  at  the  Battey  General 
Hospital  in  Rome,  Ga.,  a  quiz  pro- 
gram. What's  the  Answer,  Soldier, 
is  broadcast  weekly  over  WRGA 
Rome  with  an  audience  of  wounded 
veterans  participating.  In  upper 
picture,  S/Sgt.  Vaughn  A.  Kimball, 
of  the  Army  public  relations  staff 
and  former  commercial  manager  of 
KGNO  Dodge  City,  Kan.,  quizzes 
Pvt.  Henry  A.  Grady  Jr.,  a  Clin- 
ton, N.  C,  lawyer  who  is  a  patient. 
In  lower  photo.  Pvt.  Don  Clark,  a 
wheel  chair  patient  and  former 
newcaster  at  KGNC  Amarillo,  Tex., 
announces  the  show  which  he  de- 
signed and  has  handled  since  its  in- 
ception a  month  ago.  Another  week- 
ly show  from  the  hospital,  Battey 
General  Is  on  the  Air,  handled  by 
S/Sgt.  Kimball,  is  on  WRGA. 


'Jury'  Revised 

LOCAL  INTEREST  is  being  add- 
ed to  The  American  Womayi's  Jury 
sponsored  on  MBS  by  Lewis-Howe 
Co.,  St.  Louis,  for  Tums,  by  sup- 
plementing the  regular  women's 
jury  originating  in  Boston  with 
local  women  juries  in  certain  cities 
where  the  program  is  heard.  Start- 
ing July  6,  local  women  vnll  be 
guests  of  the  sponsor  at  a  lunch- 
eon preceding  the  broadcast.  After 
the  radio  verdict  is  given  from 
Boston,  where  the  program  orig- 
inates, a  switch  will  be  made  to  the 
guest  jury  location  where  the  fore- 
lady  will  give  the  verdict  of  the 
local  representatives.  Stations 
which  will  participate  in  this  ar- 
rar.gement  so  far  include  WCAE 
KHJ  KFRC  WOLF  WGN  WOR 
WHK  KOCY.  Agency  is  Roche, 
Williams  &  Cunnyngham,  New 
York. 


Filmedia  Expands 

FILMEDIA  Corp.,  New  York,  pro- 
ducer of  television  and  educational 
films,  has  reorganized  with  in- 
creased capital  for  immediate  ex- 
pansion in  the  production  of  pack- 
age film  television  programs,  Sher- 
man Price,  president,  has  an- 
nounced. 
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NEW 

LETTER 

CONTEST 

for  SERVICEMEN! 


ELEVEN  1st  PRIZE  WINNERS 
IN  5  MONTHS  IN  CONTEST  #7/ 

Yes  sir,  guys,  the  hundreds  of  letters  received 
were  so  swell  that  double  first  prize  winners 
had  to  be  awarded  each  of  the  first  four 
months  and  there  were  triple  first  prize  win- 
ners the  fifth  and  last  month  .  .  . 

SO- HERE  WE  GO  AGAIN! 

Get  in  on  this  NEW  letter  contest— write  and 
tell  us  your  first  hand  experiences  with  all 
types  of  Radio  Communications  equipment 
built  by  Hallicrafters  including  the  famous 
SCR-2991 


RULES  FOR  THE  CONTEST 

Hallicrafters  will  give  $100.00  for  the  best  letter  received  during 
each  of  the  five  months  of  April,  May,  June,  July  and  August.  (Deadline:  Received  by 
midnight,  the  last  day  of  each  month.) . . .  For  every  serious  letter  received  Hallicrafters 
will  send  $1 .00  so  even  if  you  do  not  win  a  big  prize  your  time  will  not  be  in  vain.  ,  .  . 
Your  letter  will  become  the  property  of  Hallicrafters  and  they  will  have  the  right  to 
reproduce  it  in  a  Hallicrafters  advertisement.  Write  as  many  letters  as  you  wish.  V-mail 
letters  will  do.  .  .  .  Military  regulations  prohibit  the  publication  of  winners'  names 
and  photos  at  present .  .  .  monthly  winners  will  be  notified  immediately  upon  judging. 

hallicrafters  radio  ^ 

BONDS! 

THE  HALLICRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT,  CHICAGO  16,  U.  S.  A. 
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20-Second  Chain  Breaks  Now  Included  ISORTOIS  MADE  HEAD 
In  OWI  War  Message  Transcriptions 


WLAP 

LEXINGTON,  KENTUCKY 

KFDA 

AMARILLO,  TEXAS 

WCMI 

ASHLAND,  KY.-HUNTINGTON,  W.  VA. 

WBIR 

KNOXVILLE,  TENNESSEE 

4 GROWING  MARKETS 
GROWING  STATIONS 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn 


I  First  in  Prestigef" 
First  In  Audieneel^l 
t  Brst  for  Advertlsersi 


PORTLAND,  ORIGONl 

t     crs  Amrtafe 

Ft£E  I  PETERS  •  National  Representatlm 


^  _  5000  WAHS  1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  for  WHO'S  WHO  on  WCVD 
WEVD- 117  Wert  4€th  Street.  Hew  Yeit-  M.  V. 


BEGINNING  today  (July  3)  all 
OWI  war  message  ti-anscriptions 
sent  broadcasters  under  the  Station 
Announcement  Allocation  Plan 
will  contain  20-second  chain  breaks 
as  well  as  the  regular  50-second 
sponsorable  messages,  John  D. 
Hymes,  deputy  chief  of  the  Domes- 
tic Radio  Bureau,  announced  last 
week. 

Decision  to  include  the  short 
spots  was  made  at  a  meeting  about 
six  weeks  ago  with  representatives 
of  OWI  regional  station  relations 
offices  as  the  result  of  a  poll  of  sta- 
tion preferences  [Broadcasting, 
May  22]. 

New  Notation 

In  the  past,  Mr.  Hymes  ex- 
plained, all  OWI  transcription 
platters  have  contained  nine  50- 
second  announcements  on  each  side, 
covering  three  different  campaigns. 
Under  the  new  arrangement  there 
will  be  six  50-second  announce- 
ments and  three  of  20  seconds,  with 
each  campaign  assigned  two  50- 
second  spots  and  one  chain  break. 

In  addition,  the  transcription 
credit  will  be  included  in  the  re- 
corded 50-second  announcements 
which  will  carry  the  notation: 
"This  transcribed  announcement 
from  .  .  .  (name  of  Government 
agency)  ...  is  brought  to  you  as 
a  public  service."  In  cases  where 
the  message  is  sponsored  by  an 
advertiser,  the  station  announcer 
will  add  ".  .  .  and  comes  to  you 
through  the  courtesy  of  .  .  ."  or 


Getting  Impressions 

{Continued  from  page  13) 

ship  figures,  as  previously  indi- 
cated. 

Next,  some  adjustment  of  radio 
figures  is  necessary  to  allow  for 
the  factor  of  sponsor  identification. 
The  degree  of  sponsor  identification 
which  can  be  established  depends 
partially  on  repetition — substan- 
tially on  the  skilled  use  of  the 
medium. 

A  third  important  factor  is  the 
nature  of  the  product  and  the  scope 
of  its  market.  If  you  have  been  run- 
ning a  newspaper  ad  with  the  head- 
line "Scrawny  Arms?"  and  getting 
50  readers  per  dollar,  you  must 
look  at  the  number  of  listeners  per 
dollar  you  would  get  through  radio 
and  endeavor  to  determine  how 
many  of  them  would  be  people  con- 
scious of  having  scrawny  arms.  But 
if  you  are  selling  a  product  of  uni- 
versal daily  use — like  soap  or  ciga- 
rettes— then  you  can  figure  that  al- 
most all  of  your  radio  homes  are 
potential  customers. 

To  sum  up,  the  quantitative  data 
presented  in  this  article  are  not  an 
ending-up  point,  but  a  jumping-off 
point  from  which  the  individual 
advertiser  can  make  his  own  com- 
parisons of  these  two  media  as  they 
fit  into  his  own  particular  picture. 


similar   sponsorship  identification. 

Inclusion  of  the  transcription 
credit  in  the  record,  Mr.  Hymes 
said,  is  to  identify  the  message  as 
a  transcription  and  to  show  that 
the  station  is  contributing  time, 
except  where  the  spot  is  sponsored. 

No  transcription  credit  is  in- 
cluded in  the  20-second  chain 
breaks.  Stations  will  add  identifi- 
cations to  the  recorded  messages. 
These  spots  are  not  suitable  for 
sponsorship. 


Assumes  New  Post 

E.  R.  VADEBONCOEUR,  program 
director,  news  analyst  and  com- 
mentator of  WSYR  Svracuse,  N. 
Y.,  last  week  assumed  his  new  du- 
ties as  vice-president  of  Central 
New  York  Broadcasting  Corp.,  li- 
censee of  the  outlet.  He  succeeds 
Fred  R.  Ripley,  who  resigned  in 
early  April  to  become  general  man- 
ager of  WPRO  Providence,  R.  I. 
Mr.  Vadeboncoeur  has  returned 
from  a  six  weeks  tour  of  several 
major  battle  areas. 


STEWART-LOVICK,  Vancouver  ad- 
vertising agency,  has  announced  that 
the  company's  radio  director,  Fred 
McDowell,  has  received  a  picture 
plaque  award  from  the  British  Co- 
lumbia and  Yukon  division  of  Can- 
ada's National  War  Finance  Com- 
mittee for  his  Bond  Band  Wagon 
show,  produced  for  each  of  the  last 
three  Canadian  bond  drives. 


OF  PRESS  WIRELESS 

RESIGNATION  of  Joseph  Pier- 
son,  prime  mover  and  first  oflScial 
of  Press  Wireless  Inc.,  cooperative- 
ly operated  radio  communications 
company,  as  president,  and  ap- 
pointment of  A.  Warren  Norton  of 
Boston  as  his  successor,  was  an- 
nounced last  Thursday  in  Chicago. 

Reason  for  Mr.  Pierson's  resigna- 
tion was  not  given.  He  was  instru- 
mental in  organizing  Press  Wire- 
less in  the  late  twenties,  while 
serving  as  telegraph  editor  of  the 
Chicago  Tribune,  and  was  the  key 
witness  at  hearings  before  the  Fed- 
eral Radio  Commission. 

The  company  handles  radio  pick- 
ups from  certain  foreign  points, 
furnishing  news  and  picture  fa- 
cilities via  radio  for  newspapers, 
press  associations  and  stations. 

Mr.  Norton,  who  has  been  vice- 
president  and  director  of  Press 
Wireless  and  the  shareholder  rep- 
resentative of  the  Christian  Science 
Monitor,  is  former  manager  of 
the  Christian  Science  Publishing 
Society  and  of  the  Monitor.  He  took 
office  as  president  and  general  man- 
ager of  Press  Wireless  July  1. 
Press  Wireless  is  currently  trans- 
mitting about  50,000  words  a  day 
direct  from  France  to  the  U.  S. 


Television  Booklet 

CBS  arguments  for  the  immediate 
postwar  application  of  wartime  elec- 
tronic progress  to  television  are  pre- 
sented for  advertisers  and  agencies 
nnd  answer  form  in  a  booldet,  "Pre- 
war vs.  Postwar  Television". 


OF  YOUR  RECORDINGS 

iiVi  RPM  transcriptions  for  broadcast  or 
audition  use, 

HOUR  SERVICE 

—  packaged  and  shipped 
to  your  station  list  from  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  after  use. 


L.  S.  TOOGOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 
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Histonj  of  Communications  Number  Seven  of  a  Series 


EARLY  COMMUNICATIONS  BY  AIR 


While  electronics  use  the  ether  and  other  media,  one  of  the  most  speedy 
methods  of  communications  in  the  early  days  was  through  the  air  by 
carrier  pigeon.  With  a  finely  printed  note  fastened  to  the  leg,  these  birds 
faithfully  reached  home  to  bring  in  the  latest  news  events  and  stock 
market  reports. 

Today  news  commentary  reaches  into  your  homes  in  a  flash  of  a  second 
via  electronic  voice  communications  making  use  of  the  various  types  of 
Universal  broadcast  microphones.  This  being  a  modem  age,  the  battle 
front  is  brought  into  the  homes  of  the  informed  peoples  of  the  democ- 
racies via  military  microphones  such  as  those  now  being  manufactured 
by  Universal  for  the  Allied  Armed  Forces. 

<  Model  1700-UB,  illustrated  at  left,  is  hut  one 
of  several  military  type  microphones  now  avail- 
able to  priority  users  through  local  radio  jobbers. 

UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301  ClAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA    ■  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO   1,  ONTARIO,  CANADA 
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IN  THE  SABINE  AREA  OF  TEXAS 


KFDM 

Blue  Network,  560  K.  C,  1,000  Watis 
BEAUMONT,  TEXAS  MEANS  BUSINESS 

Represented  by  the  Howard   H.  Wilson  Company 


HER  FRIENDLY  ADVICE, 
C\  WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


STATION 


TO  MAKE  SURE  of  get- 
ring  the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  ac  CO. 
350  Madison  Avenue,  New  York 
Representatives 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


WIBW»te 
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Pepsodent  Retains 
Present  Operation 

Acquisition  by  Lever  Not  to 
Affect  Policies,  Personnel 

PEPSODENT  Co.,  Chicago  (den- 
tifrices),, has  been  acquired  by 
Lever  Bros.  Co.,  Cambridge, 
Mass.,  it  was  announced  jointly 
June  29  by  Frances  A.  Countway, 
president  of  Lever,  and  Charles 
Luckman,  president  of  Pepsodent 
Co.  Price  was  said  to  be  about  $10,- 
000,000. 

The  acquisition  creates  no 
change  in  respective  personnel  of 
two  companies.  Operating  as  a 
separate  division  of  Lever,  and 
continuing  under  the  direction  of 
Mr.  Luckman  as  president,  Pepso- 
dent headquarters  and  plant  will 
remain  in  Chicago.  The  Pepsodent 
management  will  retain  direction 
of  all  phases  of  operation.  All 
plans  and  policies  will  be  contin- 
ued. 

The  entire  drug  sales  depart- 
ment of  Lever  will  be  merged  with 
the  Pepsodent  organization  by  the 
end  of  this  year  with  Drug  Sales 
handling  the  distribution  of  Pep- 
sodent products  and  Lever  Bros. 
Vimms  and  Lifebuoy  shaving 
cream.  In  addition.  Drug  Sales  or- 
ganization will  handle  distribution 
in  the  drug  field  of  Lux  toilet  soaps, 
Lifebuoy  and  Swan. 

Radio  Lineups 
•  As  far  as  could  be  learned  last 
week  there  are  no  plans  for  any 
immediate  changes  in  advertising 
plans  or  in  the  line-up  of  agencies 
in  charge  of  the  advertising  of  the 
various  Lever.  Bros,  products : 
Ruthrauff  &  Ryan,  New  York,  for 
Rinso,  Spry,  Lifebuoy  soap  and 
shaving  cream;  J.  Walter  Thomp- 
son Co.,  New  York,  for  Lux  and 
Vimms;  Young  &  Rubicam,  New 
York,  for  Lipton's  tea,  Swan; 
BBDO,  New  York,  fo  Gold  Dust 
and  Silver  Dust;  Foote,  Cone  & 
Belding,  Chicago,  for  Pepsodent. 

One  of  the  heaviest  users  of  ra- 
dio time.  Lever  Bros.'  network 
schedule  currently  includes:  Rinso 
— Boston  Blackie  (summer  replace- 
ment for  Amos  'n'  Andy),  NBC, 
Fri.,  10-1:30  p.m.;  Big  Sister,  CBS, 
Mon.  through  Fri.,  12:15-12  =  30 
p.m.  Lifebuoy  —  Charlie  Chan 
(summer  replacement  for  Bob 
Burns),  NBC,  Thurs.  7:30-8  p.m. 
Spry,  Aunty  Jenny's  Real  Life 
Stories,  CBS,  Mon.  through  Fri., 
11:45-12  noon.  Swan  —  Bright 
Horizon,  CBS,  Mon.  through  Fri., 
11:30-11:45  a.m.;  Burns  &  Allen 
(currently  off  for  8  weeks,  return- 
ing Aug.  15),  CBS,  Tues.,  9-9:30 
p.m.  Lux — Lux  Radio  Theatre  (go- 
ing off  for  summer  July  3,  return- 
ing Sept.  4),  CBS,  9-10  p.m.  Vimms 
— Frank  Sinatra  (off  for  summer, 
resuming  Aug.  16),  CBS,  Wed., 
9-9:30  p.m. 

Many  of  the  network  shows  car- 
ry tie-in  announcements  for  other 
Lever  products  and  company  also 
uses  spot  broadcasting  for  special 
campaigns.  Since  last  fall  Lever 
Bros,  has  presented  a  weekly  tele- 
vision program  on  WABD,  Du 
Mont  video  station  in  New  York, 


Kommando  Knode 

COMMANDO  tactics  will 
win  the  war — at  least  accord- 
ing to  John  F.  Ryan,  man- 
ager of  the  NBC  central  divi- 
sion press  department.  Mr. 
Ryan  incurred  a  fractured 
left  clavicle  and  a  cracked 
rib  in  a  commando  bout  dem- 
onstration by  Capt.  Thomas 
E.  Knode  (AUS  Ret.)  mana- 
ger of  NBC  Washington  press 
department  at  the  former's 
home  June  22.  Capt.  Knode, 
in  Chicago  to  assist  with  the 
network's  coverage  of  the 
GOP  Convention,  is  a  veter- 
an of  the  famed  Company 
E's  march  over  New  Guinea's 
Owen  Stanley  Mountains  in 
1942.  He  was  returned  and 
holds  the  Distinguished  Ser- 
vice Cross  and  Purple  Heart. 


20th  Century  Spots 

20TH  CENTURY-Fox  Film  Corp., 
New  York,  has  apnointed  M.  H. 
Hackett  Co.,  New  York,  to  handle 
a  spot  campaign,  starting  July  5, 
for  a  new  film  entitled  '  Wilson." 
More  than  800  transcribed  one- 
minute  and  30-second  chain  break 
announcements  will  be  used  weekly 
in  the  New  York  area  on  11  sta- 
tions—WHN  WINS  WLIB  WMCA 
WNEW  WBYN  WPAT  WQXR 
WEVD  WHOM  WFAS  WOV. 
Company  has  signed  a  52  week  con- 
tract for  a  weekly  five-minute  news 
program  on  WEAF  New  York, 
through  Kayt'on-Spiero  Co.,  New 
York,  which  continues  to  place  ad- 
vertising for  the  company. 


Seen  in  Indianapolis 

TELEVISION  of  motion  pictures  of 
the  GOP  Convention  sent  through  the 
facilities  of  WNBT  New  York,  were 
received  in  Indianapolis,  according  to 
NBC's  television  department.  J.  D. 
Smith,  chief  engineer  of  Indianapolis 
Television  Lab.  wired  NBC  at  8 :45 
p.m.  that  he  was  receiving  the  WNBT 
signal  with  clarity. 


experimenting  with  the  presenta- 
tion of  sight-and-sound  commer- 
cials for  Rinso,  Spry  and  Lifebuoy. 

Pepsodent  Co.,  currently  has 
Charlotte  Greenwood  on  NBC, 
Tues.,  10-10:30  p.m.  as  a  summer 
replacement  for  Bob  Hope,  regu- 
lar star  of  the  Pepsodent  program. 


Radio  Journalism 
Council  Is  Planned 

Project  Discussed  at  Meeting 
Of  NAB  and  Educators 

COUNCIL  on  Radio  Journalism  is 
being  considered  by  the  industry 
and  education  associations,  accord- 
ing to  the  NAB.  Contemplated 
Council  would  be  a  permanent  unit 
to  formulate  standards  and  estab- 
lish radio  journalism  courses  in 
schools  and  colleges. 

The  idea  for  such  a  group  was 
the  outgrowth  of  a  meeting  of  the 
NAB  radio  news  sub-committee  and 
the  radio  committee  of  the  Ameri- 
can Assn.  of  Schools  and  Depart- 
ments of  Journalism  and  the  Na- 
tional Assn.  of  State  Universities 
in  Chif^ago  last  week. 

Members  of  the  Council,  to 
be  named  in  August,  are  planned 
to  include  NAB  representatives, 
radio  divisions  of  the  press  as- 
sociations, school  and  college  as- 
sociations, the  president  of  AASDJ, 
the  Federal  Radio  Committee  and 
the  Assn.  for  Education  by  Radio. 

Attending  the  Chicago  meeting 
were:  Fred  Seibert,  president  of 
AASDJ  and  director  of  the  school 
of  journalism,  U.  of  Illinois;  Karl 
Koerper,  general  manager,  KMBC 
Kansas  City,  chairman  of  the  NAB 
radio  news  committee;  Walt  Den- 
nis, special  events  and  public  rela- 
tions director,  WHN  New  York, 
acting  secretary,  NAB  news  com- 
mittee; Paul  H.  Wagner,  dept.  of 
journalism,  Indiana  U.;  Wilbur 
Schramm,  director,  school  of  jour- 
nalism, U.  of  Iowa;  Richard  W. 
Beckman,  dept.  of  technical  jour- 
nalism, Iowa  State  College;  Mitch- 
ell V.  Charnly,  professor  of  jour- 
nalism, U.  of  Minnesota;  Frank  E. 
Schooley,  executive  secretary.  Na- 
tional Assn.  of  Educational  Broad- 
casters, and  program  director  of 
WILL,  U.  of  Illinois. 


WABD  Appoints  Collins 

TED  COLLINS,  manager  of  Kate 
Smith,  heard  on  CBS  for  General 
Foods,  and  producer  of  her  pro- 
grams for  the  past  13  years,  has 
been  appointed  program  consultant 
of  WABD  New  York,  the  Allen  B. 
DuMont  Labs,  television  station. 
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LIBERATION 


It  is  our  obligation 
to  back  the  liberation 
forces  by  investing  in 
War  Bonds  to  the  extent 
of  our  ability. 


INTERNATIONAL  BUSINESS  MACHINES  CORPORATION 


GOP  Pledges  Tree  Radio' 

(Continued  from  page  11) 


the  new  nominee  during  his  two 
gubernatorial  campaigns  in  New 
York  and  was  on  his  pre-convention 
staff  in  the  1940  campaign.  Mr. 
Turnbull  was  in  Chicago  last  week 
— before  the  Dewey  nomination  was 
formalized — and  made  the  radio  ar- 
rangements for  his  acceptance 
speech  Wednesday  night. 

Dewey's  Voice  Improves 

It  is  expected  Wells  (Ted) 
Church,  radio  director  of  the  Re- 
publican National  Committee  dur- 
ing the  pre-Convention  period,  will 
be  asked  to  remain  on  the  committee 
under  its  new  chairmanship.  Mr. 
Church  would  direct  the  national 
campaigning  via  radio,  including 
the  Congressional  and  guberna- 
torial elections,  while  Mr.  Turnbull 
would  direct  the  radio  activities 
for  the  presidential  candidate.  Mr. 
Dewey's  radio  voice,  in  the  judg- 
ment of  speech  experts,  has  im- 
proved immeasurably  in  the  last 
four  years.  He  has  been  coached 
by  Lowell  Thomas,  veteran  news 
commentator. 

Four  years  ago,  free  radio 
planks  were  adopted  by  the  major 
parties  for  the  first  time  in  political 
convention  history.  At  the  Repub- 
lican Convention  in  Philadelphia  on 
June  19,  1940,  the  plank  adopted 
stated:  "The  principles  of  a  free 
press  and  free  speech  as  established 


by  the  Constitution,  should  apply 
to  radio.  Federal  regulation  of  ra- 
dio is  necessary  in  view  of  the  nat- 
ural limitations  of  wavelengths, 
but  this  gives  no  excuse  for  censor- 
ship. We  oppose  the  use  of  licenses 
to  establish  arbitrary  control.  Li- 
censes should  be  revocable  only 
when,  after  public  hearings,  due 
cause  for  cancellation  is  shown". 

At  the  Democratic  Convention  in 
Chicago  the  week  of  July  15, 
1940,  a  behind-the-scenes  battle 
for  adoption  of  a  "free  ra- 
dio" plank  was  waged.  Sen.  Wheel- 
er then  was  responsible  for  the  out- 
come. Sen  Wagner  of  New  York, 
Administration  wheelhorse,  vigor- 
ously opposed  the  plank.  Sen. 
Wheeler  had  proposed  five-year  li- 
censes for  stations,  a  declaration 
against  program  censorship  and 
other  assurances  against  undue 
governmental  interference.  The 
convention,  however,  stripped  the 
resolution  to  one  placing  radio  on 
a  parity  with  the  press. 

It  provided,  "Radio  has  become 
an  integral  part  of  the  democra- 
tically accepted  doctrine  of  freedom 
of  speech,  press,  assembly  and  re- 
ligion. We  urge  such  legislative 
steps  as  may  be  required  to  afford 
the  same  protection  from  censor- 
ship that  is  now  afforded  the  press 
under  the  Constitution  of  the  Unit- 
ed States.  We  must  strengthen  de- 


— t  h  i  s  live-wire  station's 
5,000  v/atts  at  800  kc. 
gives  you  the  largest  con- 
centrated coverage  of  this 
great  market  at  lowest  dollar  cost.  True,  our  sched- 
ules are  jammed  these  days,  but  we  do  occasion- 
ally find  ways  to  serve  new  advertisers.  Our  story 
may  throw  new  light  on  your  post-war  sales  pic- 
ture in  this  region.  We'd  like  the  chance  to  tell  It. 

Union  Guardian  Bldg.,  Detroit 


J.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 


DAY    and  NIGHT 


CKLW 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 


WHO  SCOOPED  WHOM  was  the 

question.  Ann  Gillis,  assistant  to 
William  F.  Brooks,  director  of  news 
and  special  events  of  NBC,  thought 
she  had  cornered  Gov.  Warren  aft- 
er his  keynote  address  Monday 
night  until  Bill  Slocum  Jr.,  CBS 
special  events  chief,  hove  on  the 
scene  at  Chicago  stadium.  Miss 
Gillis  is  Mrs.  Bill  Slocum  Jr. 


mocracy  by  improving  the  welfare  • 
of  the  people.  We  place  human  re- 
sources first  among  the  assets  of  a  . 
democratic  society." 

Gov.  Dewey  is  committed  to  the 
Republican  platform  in  its  entirety. 
Before  the  platform  was  adopted 
last  Tuesday,  it  had  been  read  to 
him  in  Albany  by  long  distance. 
The  conclusion  of  the  platform 
specified  that  the  acceptance  of  the 
nominations  made  by  the  Conven- 
tion, carried  with  it,  "as  a  matter 
of  private  honor  and  public  faith, 
an  undertaking  by  each  candidate 
to  be  true  to  the  principles  and 
program  herein  set  forth." 


Seek  New  FM  CPs 


RESPECTIVE  licensees  of  WBIG 
Greensboro,  N.  C,  KTRH  Houston, 
Tex.,  and  WFCI  Pawtucket,  R.  I., 
last  week  filed  with  the  FCC 
applications  for  new  FM  stations. 
Facilities  asked,  and  estimated!^ 
costs,  are  in  Actions  of  the  FCC 
on  page  76.  WBNS  Columbus, 
Ohio,  is  applicant  for  five  new  port- 
able relay  units  for  use  with  its 
new  FM  station,  WELD.  The  re- 
lays are  to  be  used  in  covering  spe- 
cial remote  programs  and  features, 
it  was  reported. 


I! 


790KC 


KFQD 


lOOO  w 


ALASKA  BROADCASTING  CO. 


Page  68    •    July  3,  1944 


Nit.t^p.:  Pan  American  Broadcasting  Compaw 
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NBC  DEWEY  SCOOP 

GOP  Nominee  Heard  In 
 Cleveland  En  Route  


SHIFTING  FROM  WAR  FRONT  to  the  political  front,  this  staff  of  CBS 
news  and  special  events  men  and  women,  under  the  direction  of  Paul  W. 
White,  director  of  broadcasts,  covered  the  Chicago  GOP  convention.  In 
delegation  were  (1  to  r)  :  Bill  Slocum  Jr.,  assistant  director  of  broad- 
casts; Bill  Henry,  Washington;  Bob  Wood,  WTOP;  Margaret  Miller; 
John  Daly,  reporter;  Mr.  White;  Bob  Trout,  chief  announcer;  Jack 
Burnett,  special  events;  Qunicy  Howe,  analyst;  Hildegarde  Gauss,  as- 
sistant to  Mr.  White;  Ruth  Ashton,  rewrite.  Others  on  the  CBS  staff  at 
the  convention  included  Arthur  Perles,  press  information;  Richard  Fer- 
nald,  press  information;  Jack  Burnett,  special  events;  Shep  Chartoc, 
special  events;  Al  Bryant,  office  manager;  Henry  Grossman,  chief  engi- 
neer; James  Beloungy,  engineer;  Earl  James,  engineer;  John  W.  Whit- 
man, engineer;  Roscoe  Padulo,  photographer;  Ethel  Kirsner,  secretary 
to  Mr.  Perles ;  Helen  Sioussat,  director  of  convention  talks ;  John  Harring- 
ton, reporter;  Arthur  Casey,  program  director,  KMOX;  Francis  Douglas, 
news  editor,  KMOX;  W.  R.  Wills,  analyst,  KMOX;  Katherine  Darst, 
reporter,  KMOX;  Wallace  Sterling,  analyst,  WCCO;  A.  E.  Joscelyn, 
manager,  WCCO ;  James  Cruisenberry,  news  editor,  WBBM ;  Alvin  Stein- 
kopf,  WBBM;  Robeter  Hurleigh,  WBBM;  Earl  Gammons,  WTOP. 


WBS  Names  Three 

GEORGE   DePUE   Jr.  has  been 
named  sales  manager  of  the  com- 
mercial    department     of  World 
Broadcasting  system,  with  head- 
quarters in  New 
York.  For  two 
years  Mr.  DePue 
has  been  an  ac- 
count  executive 
with  H  e  a  d  1  e  y- 
R  e  e  d    Co.,  sta- 
tion representa- 
tives and  prior  to 
that  was  commer- 
cial manager  of 
Mr.  DePue     WSAN  Allen- 
town.  Pa.  Edward  Rogers,  honor- 
ably discharged  from  the  armed 
services  and  former  contact  man 
I  for    Les    Brown's   orchestra  and 
Bwane  Stewart,  formerly  with  the 
■  International  Division  of  NBC,  are 


Wrigley  Adds  Seven 

WM.  WRIGLEY  Jr.  Co.,  Chicago 
(gum)  has  added  seven  stations  to 
its  original  spot  announcement 
campaign.  Beginning  June  30, 
WOSH  WEMP  WIBA  WHBL 
WHAM  WSAU  and  WKBH  will  be 
included.  Contract  is  for  five  weeks 
and  agency  is  RuthraufF  &  Ryan, 
Chicago. 


THROUGH  NBC  the  American 
people  last  Thursday  first  heard 
the  voice  of  the  Republican  nomi- 
nee for  President,  speaking  from 
the  home  State  of  Gov.  John  W. 
Bricker,  vice-presidential  nominee. 
When  the  plane  bearing  Gov. 
Thomas  E.  Dewey  of  New  York 
to  the  Chicago  GOP  Convention 
stopped  in  Cleveland,  NBC  report- 
er Elmer  Peterson,  also  on  the  air- 
liner, briefly  interviewed  the  nomi- 
nee going  on  the  air  at  6:16  p.m. 
EWT  through  the  mobile  unit  of 
WTAM  Cleveland. 

William  F.  Brooks,  NBC  director 
of  news  and  special  events,  super- 
vising the  network's  operations 
from  Chicago,  learned  that  Gov. 
Dewey  would  fly  to  the  Convention. 
He  rushed  Mr.  Peterson  from  New 
York  to  Albany  to  accompany  the 
Republican  nominee.  On  the  Con- 
vention scene  Mr.  Brooks  reshuf- 
fled his  staff,  sending  William  R. 
McAndrew,  Washington  news 
chief,  to  the  airport  with  the 
WMAQ  mobile  transmitter,  in  case 
the  Cleveland  pickup  failed.  In  his 
Cleveland  broadcast  Gov.  Dewey 
paid  tribute  to  Gov.  Bricker  for  his 
service  to  the  Republican  Party 
and  expressed  pleasure  at  speaking 
from  his  running  mate's  home 
State. 


LARRY  PAYNE,  free-lancer,  has 
joined  Stanley  Boynton  Co.,  Detroit, 
as  program  director  and  assistant  to 
Stanley  Boynton. 


si  ^  ^^^^  „^ 

i^l  two  other  additions  to  the  WBS 
Cj^  staflf. 


Petrillo  Signs  Ozarko 


J.OZARKO  ENTERPRIZES, 
jjl  Springfield,  Mo.,  has  signed  a  con- 
1  tract  with  James  C.  Petrillo  to 
;  become  a  transcription  company. 


A  Preferred  Market 

April  SALES  MANAGEMEUT 
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They  choose  to  lead  the  pa- 
rode  of  Denver-Marlcet-ad- 
vertisers  by  carrying  the  KOA 
Flag. 

In  marching  up  the  road  to 
Successful  Sales  Results,  with 
Smart  Time  Buyers,  here's  the 
tune  we've  been  beating  out 
on  our  fife  and  drums: 


Dealer  Preference  (68.8%)" 
Listener  Loyalty  (69%)"^* 
Top  NBC  Programs 
Power  (50,000  Watts) 
Coverage  (Parts  of  7  states) 


'Ross  federal  Survey 
'•NBC  Tale  of  412  Cities 


\ 
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NATIONAL 
SPOT  and 
LOCAL 
TIME 
BUYERS 


Crosley  Promotes 

{Continued  from  Page  li) 

the  specialty  sales  car  card  divi- 
sion. 

Attending  the  sales  conference 
(June  30- July  3)  from  the  New 
York  office  were:  Warren  Jen- 
nings, Mr.  Park,  Bernard  Musnik, 
George  Comtois  and  Evelyn  Porter. 
Chicago  office  was  represented  by 
George  Clark,  Charles  Kennedy, 
William  P.  Robinson  and  Virginia 
Jackson. 

Petition  for  transfer  of  WSAI 
to  Marshall  Field,  Chicago  mer- 
chant and  publisher,  is  expected 
to  be  filed  this  week  with  the  FCC. 
In  the  meantime  the  Commission 
last  week  extended  the  WLW  li- 
cense to  Aug.  31  to  permit  comple- 
tion of  negotiations  under  its  duo- 
poly regulation. 


WRC 


Represented  by  NBC  Spot  Sales 

Washington 


Avery-Larmon  Meeting 

GENERALLY  favorable  reaction 
was  received  from  NAB  member- 
ship last  week  following  publica- 
tion of  the  open  letter  sent  to  Young 
&  Rubicam  by  Lew  Avery,  NAB 
Director  of  Broadcast  Advertising 
[Broadcasting,  June  26].  In  his 
letter  Mr.  Avery  suggested  that 
Y&R  use  its  entire  Army  adver- 
tising budget  for  WAC  recruiting 
in  the  broadcast  medium.  It  was 
learned  at  the  NAB  that  Mr.  Avery 
is  to  meet  next  week  with  Sigurd 
S.  Larmon,  Y&R  president,  to 
whom  the  letter  was  addressed. 


Sold  to  Philip  Morris 

PHILIP  MORRIS  &  Co.,  New 
York,  has  acquired  the  properties 
of  Axton-Fisher  Tobacco  Co., 
Louisville,  which  recently  liquid- 
ated its  assets.  As  of  last  week 
there  were  no  new  plans  for  agency 
or  radio  advertising  for  the  A-F 
cigarette  brands:  Fleetwood  and 
Twenty  Grand,  which  have  been 
handled  by  McCann-Erickson,  New 
York.  Ail-American  and  Spud,  by 
Hill  Blackett  &  Co.,  Chicago.  Ad- 
vertising for  Philip  Morris  ciga- 
rettes, which  includes  Crime  Doctor 
and  It  Pays  to  Be  Igyiorant  on  CBS 
and  Johnny  Presents  Ginny  Simms 
on  NBC,  is  handled  by  Blow  Co., 
New  York. 


DAmY  KAYE  EYED 
FOR  PABST  SERIES 

ALTHOUGH  denied  by  Paul  War- 
wick, president  of  Warwick  &  Leg- 
ler.  New  York  agency  servicing  the 
account,  Pabst  Sales  Co.,  Chicago 
(beer)  reportedly  has  signed  Dan- 
ny Kaye,  film  and  stage  comedian, 
to  replace  Groucho  Marx  as  .star  of 
the  weekly  half-hour  Blue  Ribbon 
Town  on  113  CBS  stations,  Satur- 
day. 8-8:30  p.m.  (EWT),  starting 
in  January. 


Television  Staging 
Described  to  REC 

THE  production  of  a  studio  tele- 
vision program,  from  the  original 
script  to  the  actual  telecasting,  was 
described  by  Thomas  H.  Hutchin- 
son, formerly  in  charge  of  all  NBC 
video  programs  and  now  production 
manager  of  RKO  Television  Corp., 
last  Thursday  at  the  seventh  ses- 
sion of  the  weekly  television  semi- 
nar conducted  by  the  Radio  Execu- 
tives Club. 

Mr.  Hutchinson's  talk  was  pre- 
ceded by  a  GE  sound  film,  "Sight- 
seeing at  Home,"  illustrating  the 
production  and  broadcasting  of  a 
television  program.  The  session 
concluded  with  another  film,  of  the 
Wednesday  afternoon  and  evening 
sessions  of  the  Republican  Conven- 
tion, which  had  been  flown  from 
Chicago  and  telecast  over  WNBT 
earlier  in  the  evening. 


Fetzer  Gets  Local  CP 

CONSTRUCTION  permit  for  a 
new  standard  local  station  in  Grand 
Rapids,  Mich.,  was  granted  by  the 
Commission  last  week  to  John  E. 
Fetzer,  owner  of  WKZO  Kalama- 
zoo, and  Assistant  Director  of  Cen- 
sorship for  Radio,  and  his  wife, 
Rhea  Y.  Fetzer,  doing  business  as 
the  Fetzer  Broadcasting  Co.  The 
new  outlet  will  operate  unlimited 
time  on  1230  kc  with  power  of 
250  w. 


BOOTS  AIRCRAFT  NUT  Corp., 
New  Canaan,  Conn.,  will  bring  Wide 
Horizons  which  it  sponsored  up  until 
this  spring  on  Mutual,  back  to  the 
air  this  fall.  Agency  is  Cecil  &  Pres- 
brey,  New  York. 


KDAL  Duluth,  Minn.,  has  been  no- 
tified bj'  the  musicians'  union  local 
of  an  increase  in  rate  and  demand 
for  an  employment  contract  for  men 
now  on  a  temporary  job  basis,  it 
was  announced  last  week  by  Dalton 
LeMasurier,    general  manager. 


White  House  Requests 
Batteries  For  Farm  Sets 

THE  Whitte  House  has  taken  cog- 
nizance of  the  fact  that  farmers 
will  need  to  replenish  their  stocks 
of  feeble  batteries  in  order  to  listen 
to  campaign  speeches.  Word  has 
been  passed  along  to  the  WPB's 
Office  of  Consumer  Requirements, 
Batteries  Section,  to  provide  bat- 
teries in  a  hurry  for  rural  listeners. 

The  Battery  Section  stated  there 
was  just  50-50  chance  batteries 
would  be  available  for  non-electric 
sets,  due  to  the  expanded  require- 
ments of  the  Signal  Corps  which 
produced  so  much  material  for 
which  batteries  are  needed.  To  al- 
leviate the  civilian  shortage,  WPB 
said,  the  small  so-called  "border- 
line" producers  have  been  enlisted. 


RIVERSIDE- 
SAN  BERNARDINO- 
)  Nat'L  Rep.-J.  H.  McGillvra,  Inc.* 

 .  •  bend  tor  free  coverage  map  St 
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National  Radio  Audit  Bureau 
jProposed  to  Handle  All  Surveys 

Fred  Palmer  Tells  Chicago  Radio  Club  of  Two 
Plans  to  End  Duplication;  Would  Aid  Veterans 


ESTABLISHMENT  of  an  inde- 
pendent radio  audit  bureau  to  han- 
dle radio  coverage  surveys  on  a 
national  basis,  was  proposed  be- 
fore the  Chicago  Radio  Manage- 
ment Club  last  Wednesday  by  Fred 
A.  Palmer,  manager  of  WCKY  Cin- 
cinnati. Mr.  Palmer  has  been  crit- 
ical of  radio  surveys  under  pres- 
ent methods  and  has  been  a  staunch 
■advocate  of  a  uniform  method  to 
be  controlled  by  stations,  advertis- 
ers and  agencies. 

Speaker  at  the  closing  session  this 
season  of  the  Chicago  club,  Mr. 
i  Palmer  contended  that  while  lack 
jof  a  uniform  system  had  not  hurt 
jradio  thus  far,  he  was  convinced 
jthat  after  the  war,  when  the  com- 
petition for  the  advertisers'  dol- 
jlar  becomes  brisk,  radio  must  put 
jits  best  foot  forward.  Radio  should 
act  now,  he  urged  to  provide  the 
advertiser  with  an  audit  bureau 
of  radio  which  commands  confi- 
dence, respect  and  acceptance. 
Committee  Named 

Harlow  Roberts,  of  Goodkind, 
jJoice  &  Morgan,  president  of  the 
club,  announced  he  would  appoint 
la  committee  to  consider  the  Pal- 
imer  proposals  with  a  view  to  rec- 
ommendations to  the  NAB  war 
.conference  to  be  held  in  Chicago 
;'late  in  August,  war  conditions  per- 
mitting. He  also  announced  ap- 
ipointment  of  a  committee  on  over- 
»all  cooperation  with  the  NAB  con- 
[vention,  comprising  David  Dole, 
;|Henri,  Hurst  &  McDonald  Inc.; 
iGenevieve  Lemper,  Foote,  Cone  & 
iBelding,  and  Mildred  Saunders, 
jlMitchell  Faust  Co. 
,  In  the  first  of  two  plans,  Mr. 
Palmer  proposed  that  there  be  es- 
tablished an  independent  bureau 
representative  of  five  groups — one 
[each  from  the  NAB,  station  rep- 
jresentatives,  networks,  American 
Assn.  of  Advertising  Agencies  and 
Assn.  of  National  Advertisers.  This 
jbureau  would  establish  a  standard 
ipiethod  of  measurement  and  the 
Iminimum  number  of  contacts  in 


IT  DOESN  T  TAKE 

AIAG/C 

TO  CET^RESULTS 
FR0M-i>1E  MAGIC 
VALLEY 


TWIN  FALLS  •  IDAHO 


each  market.  It  would  determine 
whether  the  coincidental  telephone, 
door-to-door,  direct  mail,  or  a  com- 
bination of  them  would  be  em- 
ployed. It  would  establish  the  min- 
imum number  of  contacts  by  which 
a  rating  is  established. 

Such  a  bureau  would  be  auth- 
orized to  employ  a  checking  ser- 
vice, so  that  while  a  survey  is  in 
operation,  inspections  could  be 
made.  By  establishing  uniform 
methods,  each  market  would  be 
furnishing  a  survey  made  in  the 
same  way,  based  upon  the  mini- 
mum requirements  laid  down  by 
the  proposed  audit  bureau,  and 
meeting  all  inspection  require- 
ments. 

Mr.  Palmer's  second  plan  was 
for  a  bureau  representative  of  the 
same  five  units,  with  the  same  pre- 
requisites. But  the  entire  setup 
would  then  be  handled  by  Western 
Union,  with  offices  in  every  city, 
town  and  hamlet.  They  have  trained 
supervisors,  he  pointed  out.  Un- 
der this  procedure  anyone  could  ob- 
tain a  standard,  approved  audit 
bureau  survey  on  any  market  mere- 
ly by  calling  Western  Union,  he 
said. 


On  the  Beam 

RADIO'S  counterpart  of  the 
"show  must  go  on"  tradition 
was  exemplified  during  the 
first  day  of  the  GOP  Conven- 
tion by  Fulton  Lewis  jr.,  MBS 
commentator.  Attempting  to 
leave  his  cantage  point  on 
the  speakers'  platform,  Mr. 
Lewis  struck  his  head  against 
a  projecting  beam.  Doctors 
in  the  emergency  room  recom- 
mended two  stitches,  but  Mr. 
Lewis,  after  first  aid,  insisted 
upon  carrying  on  however. 


Such  a  project,  Mr.  Palmer  de- 
clared, would  provide  opportunity 
for  employment  in  radio  of  dis- 
abled veterans,  with  the  "one  armed 
man"  making  door-to-door  calls  and 
the  "veteran  who  has  lost  a  leg" 
handling  telephone  surveys. 

Estimating  that  from  $3,000,000 
to  $5,000,000  now  is  spent  annually 
in  approximately  33  markets  for 
radio  surveys,  he  said  that  perhaps 
more  than  100  markets  could  be 
surveyed  at  no  additional  expense. 

Mr.  Palmer  prefaced  his  talk 
with  the  extemporaneous  observa- 
tion that  the  proposal  of  Linnea 
Nelson,  J.  Walter  Thompson  Co. 
timebuyer  that  something  be  done 
about  uniform  surveys,  has  gone 
unheeded.  Miss  Nelson  had  argued 
that  "timebuying  is  hell"  under  ex- 
isting conditions,  and  outlined  her 
views  as  to  what  the  agency  wants. 
[Broadcasting,  May  15]. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.E.  HOOPER 
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MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

13.0 

26.5 

34.3 

25.4 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC, 

B 

C 

29.4 

32.1 

21.4 

15.5 

SIN.  THRU  SAT. 
EVENING  IM)EX 
6:00  -  10:00  P.M. 

A 

WGf« 

B 

c 

41.7 

12.6 

35.5 

8.7 

LOUISVILLE'S  TRM<: 


^=47/o  OF  KENTUCKY'S  POPULATION 
^=57^  OF  ITS  BUYING  POWER 


BURN-SMITH  "National  Representatives 


THE  BONDS 
THAT  BIND! 


Aside  from  being  located  in  the 
No.  1  Farm  Market,  how  did  KMA 
get  to  be  the  No.  1  Farm  Station? 
The  photo  below  shows  part  of 
the  reason. 


Earl  May  presents  War  bonds  to 
loiva's  smartest  rural  graduates. 


Five  years  ago,  KMA  started  a 
rural  school  graduation  program. 
With  the  Governor,  the  State 
Superintendent,  and  talented  stu- 
dents, all  Iowa  country  schools 
now  had  impressive  graduation 
exercises.  The  idea  grew  until, 
this  year,  KMA  produced  a  series 
of  monthly  programs  for  ten  Iowa 
stations!  That's  why  the  State 
stepped  in  and  conducted  special 
exams  to  find  the  three  smartest 
graduates  (shown  above  with  Earl 
May). 

Is  it  any  wonder  then  why  this 
whole  thing  produced  good-will  for 
KMA  in  the  No.  1  Farm  Market? 
Is  it  any  wonder  why  KMA  pulls 
twice  as  much  mail  as  any  other 
station  in  this  area?  That's  why 
you'd  better  write  us — or  ask  Free 
&  Peters — about  your  KMA  sched- 
ule, now! 


KMA 

Blue  Network 

The  No,  1  Farm  Station 
in  the  iVo.  I  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  lA 
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Free  &  Peters, 
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m;3b  c.  e. 

Ske-rman  & 
Chicago,  lU. 
Dear  Caroly 
You  know, 
blame  these 


Bonneson 
Marquette,  Inc. 


morrow  s  a 
later. 


Carolyn,  you  just  can't 
people  connected  with  the 
W.  Va.  Net- 
work for  going 
around  with 
their  heads  up 
in  the  air. 
After  all,  we 
are  the  first 
independent 
network  to 
have  an  ac- 
credited war 
correspondent 
going  over- 
seas. Every- 
one here  feels 
mighty  proud 
to  know  that 
our  managing 
director,  Hoxo- 
ard  L,  Chern- 
oS,  T/rill  soon 
be  shoving  off 
for  England. 
And  believe 
you  me,  when 
he  starts  con- 
tacting those 
W.  Va.  boys 
over  there  and 
sending  his 
material  back 
here  .... 
that's  going 
to  really  in- 
crease the 
bond  between 
this  network 
and  its  listen- 
ers. But  to- 
holiday,  so  more  about  this 
Regards, 

Yours, 
Algv 


The  W.  Va.  Network 


WCHS  Charleston 
WSAZ  Huntington 


WPAR  Parkersburg 
WBLK  Clarksburg 


OUR  BOYS 


NEED  BLOOD  PLASMA 


Don't  wait!  Reg- 
ister with  your 
nearest  Red  Cross 
Biood  Bank  today. 


NBC's  MICROPHONE  reporters  in  Chicago  for  the  GOP  convention. 
Front  (1  to  r),  Kenneth  Banghart,  Ben  Grauer,  Charles  Lyon.  Back  row, 
Ben  Gross,  New  York  Daily  News;  H.  V.  Kaltenborn;  Morgan  Beatty; 
Richard  Harkness,  and  Cliff  Utley.  Absent  when  this  picture  was  made: 
William  F.  Brooks,  director  of  news  and  special  events,  and  Mary  Mar- 
garet McBride.  Other  NBC  representatives  at  GOP  convention:  Niles 
Trammell,  president;  Frank  Mullen,  vice-president  and  general  manager; 
Sidney  N.  Strotz,  Pacific  Coast  vice-president;  Frank  M.  Russell,  Wash- 
ington vice-president;  Harry  Kopf,  Chicago  vice-president;  C.  L.  Menser, 
vice-president  for  programs;  Albert  E.  Dale,  director  of  information;  Irene 
Kuhn,  assistant  director  of  information;  Carleton  Smith,  manager  WRC; 
William  Ray,  Chicago  news  editor ;  William  McAndrew,  WRC  news  editor ; 
Ann  Gillis,  assistant  to  Mr.  Brooks;  Sydney  Eiges,  assistant  manager 
press  department;  Tom  Knode,  WRC  press;  E.  L.  Bragdon,  trade  news 
editor;  HaiTy  A.  Woodman,  traffic  manager,  John  Hilton,  assistant  traffic 
manager;  Sidney  Desfor,  chief  photographer;  George  McElrath,  operat- 
ing engineer,  and  this  battery  of  network  staff  engineers:  Gerald  Hast- 
ings,  Arthur  Poppele,  Al  Scarlett,  Frank  Schnepper,  and  Al  Weis. 


Radio's  GOP  Coverase 


{Continued  from  page  12) 


Brooks,  Washington  Scripps-How- 
ard  correspondent,  was  guest  ob- 
server on  the  WLW  World  Front 
on  June  25. 

In  New  York  WHN  provided 
its  listeners  vdth  a  daily  summary 
of  Convention  highlights  (6:45-7 
p.m.)  from  the  New  York  Journal- 
American  city  room,  where  one  of 
the  newspaper's  editors  broadcast. 
Station  also  cut  in  from  time  to 
time  with  bulletins,  as  received 
from  the  Journal- American. 

Every  newscast  over  WJR  De- 
troit included  a  direct  pickup  from 
Chicago,  where  the  station's  news 
editor,  George  Gushing,  provided 
special  coverage.  Interviews  with 
delegates  and  the  candidates  also 
were  broadcast  by  WJR  direct  from 
Chicago.  The  Detroit  station 
opened  its  Convention  coverage  at 
12:30  p.m.  June  25  with  a  half- 
hour  show.  In  Our  Opinion,  featur- 
ing Mr.  Gushing  as  moderator; 
Upton  Close,  NBC  and  Mutual  com- 
mentator; Bill  Henry,  CBS  Wash- 
ington newscaster;  Patricia  Lock- 
ridge,  Washington  editor  of  Wom- 
an's Home  Companion;  Radford 
Mobley,  Detroit  Free  Press  Wash- 
ington correspondent,  and  Julian 
Bentley,  WLS  Chicago  news  chief. 
Program  also  was  fed  to  WGAR 
Cleveland,  WJR's  sister  station. 
The  Richards-Fitzpatrick  stations 
staff  included,  besides  Mr.  Gushing, 
Larry  Payne,  producer,  and  Clar- 
ence Jones,  engineer. 

WITH   Baltimore  claimed  two 


news  beats  from  the  Convention. 
Ian  Ross  MacFarlane,  station's 
news  analyst,  world  traveler  and 
war  correspondent,  at  3.59  p.m.  last 
Monday  gave  WITH  listeners  an 
exclusive  statement  by  Sheridan 
F.  Smith,  Baltimore,  delegate  from 
Mlapyland,  advocating  that  the  Re- 
publican nominee,  "when  elected 
President  .  .  .  select  a  committee 
to  sit  at  the  peace  table  and  ap- 
point Franklin  D.  Roosevelt  as 
chairman".  At  8:46  p.m.  Monday 
Mr.  MacFarlane  interviewed  Mr. 
Smith,  who  elaborated  on  his  plan. 
The  Baltimore  newspapers  picked 


NO  'GHOSTS' 

Radio,  P.  A.  Lines  Guarded 
 Against  Sabotage  


UNBEKNOWNST  to  the  thou- 
sands of  delegates,  spectators  and 
even  many  radio  and  newsmen 
covering  the  GOP  convention  in 
Chicago  were  the  precautions  taken 
to  avoid  sabotage  of  public  address 
system  and  radio  lines.  Each  morn- 
ing before  the  sessions  and  each 
evening  following  adjournment  ex- 
pert radio  technicians  examined 
microphones,  lines  and  all  wiring 
to  make  sure  there  would  be  no  re- 
currence of  the  "ghost"  incident 
at  the  Republican  convention  in 
Philadelphia  four  years  before. 

On  that  occasion,  Wisconsin's 
delegation  was  called  upon  to  vote 
on  one  of  the  ballots  and  apparent- 
ly wasn't  ready.  The  microphone, 
however,  clearly  picked  up  the  ex- 
clamation of  a  delegate:  "No,  to 
hell  with  it."  That  happened  three 
times.  It  went  out  over  all  net- 
works. 

The  only  untoward  incident  dur- 
ing the  session  last  week  devel- 
oped when  former  President  Her- 
bert Hoover  addressed  the  Con- 
vention Tuesday  night.  The  p.a. 
system  went  out  for  about  half  an 
hour,  but  the  radio  pickups  were 
not  disturbed. 


up  the  story,  crediting  WITH  with 
its  source. 

Mr.  MacFarlane  scored  another 
beat  at  6  p.m.  Monday,  when  he 
announced  to  WITH  listeners  in  a 
special  newscast,  that  plans  were 
under  way  to  have  Gov.  Dewey 
fly  to  the  convention  on  Wednes- 
day, after  his  nomination.  Mr. 
MacFarlane  did  four  scheduled 
broadcasts  daily  (11:30  a.m.,  3:30, 
8:30,  10:45  p.m.)  in  addition  to 
several  other  special  spots.  Al- 
though without  network  service, 
WITH  piped  in  the  general  ses- 
sions carried  by  the  major  net- 
works. Thomas  Tinsley,  WITH 
president,  said  the  GOP  Conven- 
tion coverage  is  but  a  portion  of 
on-the-spot  reporting  to  be  done  by 
his  station. 

Special  features  were  broadcast 
by  direct  wire  over  KSD  St.  Louis, 
by  a  staff  of  12,  including  corre- 
spondents and  staff  members  of  the 
St.  Louis  Post-Dispatch.  Included 


0 


r. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial   groups  which  cem- 

ftrise  70%  of  the  population.  These  mil-  \ 
ions,  with  millions  to  spend,  have  their 
own    'hurches,    newspapers    and    radio  ' 
stations.   They   respond   to   WBNX   pro-  I 
gramming  and  public  service,  th ^  rea-  { 
son  why  many  of  the  country's  largest  I 
advertisers  today  are  using  WBNX  con- 1 
sistently.    If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should  > 
be  on  your  list.  Write  WBNX,  New  York 
51,    N.   Y.    for   availabilities.    Or   call  < 
Melrose  54)333.  \ 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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I  IN  BETWEEN  SESSIONS,  G.  W.  (Johnny)  Johnstone  Blue  director  of 
aiews  and  special  features,  outlines  Republican  convention  coverage  plans 
!to  his  stable  of  analysts,  commentators  and  reporters.  Front  row  (1  to  r) 
H.  R.  Baukhage ;  Gene  Rouse,  director  of  news,  central  division ;  Mr.  John- 
'stone;  Bryson  Rash,  director  of  special  events,  Washington;  Earl  Godwin, 
iBack  row,  Kenneth  Berkeley,  Washington  Blue  director  and  general 
manager,  WMAL;  Leon  Henderson,  former  OPA  director;  Ray  Henle; 
(Harry  Wismer;  Don  Dowd;  Pauline  Frederick;  William  Hillman,  Patricia 
Dougherty,  Martin  Agronsky.  Missing  from  picture  but  covering  for  Blue 
also  were  Mark  Sullivan,  Henry  J.  Taylor  and  Drew  Pearson. 


on  the  KSD  staflf  were  Ralph  Cogh- 
ilan,  editor  of  the  Post-Dispatch 
editorial  page;  Charles  G.  Ross, 
jcontributing  editor;  Mrs.  Jean 
iLightfoot  Coghlan,  editorial  de- 
partment; Raymond  P.  Brandt, 
chief  Washington  correspondent 
for  the  newspaper;  Boyd  F.  Carroll 
of  the  Post-Dispatch  Jefferson, 
jMo.,  bureau,  and  Dr.  Roland  G. 
!Usher,  chairman  of  the  History 
:Dept.,  Washington  UU.,  St.  Louis, 
■KSD  commentator. 

Expenses  Reach  Million 

'  KMOX  St.  Louis  was  represented 
foy  Arthur  J.  Casey,  public  rela- 
jtions  director;  Francis  P.  Douglas, 
hews  editor;  W,  R.  Wills  and  Kath- 
erine  Darst,  commentators,  and 
Gordon  Sherman,  engineer.  KMOX 
also  carried  several  special  pro- 
grams from  the  Convention,  in  ad- 
dition to  CBS  coverage. 

While  there  were  no  accurate  fig- 
iares  on  costs  of  Convention  cov- 
erage by  radio,  it  was  estimated 
Ehat  approximately  $1,000,000  was 
Involved  in  expense,  covered  by 
cancellation  of  network  and  sta- 
|:ion  commercials,  payments  to  con- 
tracted artists  and  additional  staff 
:osts.  In  1940  the  estimate  was 


approximately  $500,000  for  the  Re- 
publican Convention — half  borne 
by  independent  stations  and  the 
balance  by  the  networks. 

In  1940  there  were  170  radio  rep- 
resentatives at  each  of  the  conven- 
tions— as  against  some  325  at  the 
1944  GOP  conclave.  Virtually  the 
same  staffs  will  cover  the  Demo- 
cratic sessions. 

At  the  closing  session  Wednes- 
day, a  formal  resolution  was  adopt- 
ed by  the  Convention  thanking  sta- 
tions and  networks  and  the  televi- 
sion stations  for  their  efficient  cov- 
erage of  the  convention. 


DA  Dewey 

JUST  one  of  those  coinci- 
dences— Gov.  Thomas  E.  Dew- 
ey of  New  York  gave  his  ac- 
ceptance speech  for  the  Re- 
publican nomination  on  the 
four  networks  right  after  the 
broadcast  of  Mr.  District  At- 
torney on  NBC.  The  Phillips 
H.  Lord  show,  sponsored  on 
NBC  by  Bristol  Myers  Co. 
since  1940,  was  inspired  by 
Mr.  Dewey's  "orangbusting" 
activities  as  District  Attor- 
ney for  the  State  of  New 
York. 


Recorded  by  Wire 

DELEGATES  to  the  1944 
Republican  National  Conven- 
tion in  Chicago  last  week 
weren't  aware  of  it,  but  they 
participated  in  research  work 
on  magnetic  wire  recorders. 
Five  recorders,  similar  to  the 
type  now  being  used  by  the 
Army  in  theatres  of  opera- 
tion, were  made  available  to 
WGN  Chicago  and  MBS  by 
General  Electric  Co.,  Schenec- 
tady, N.  Y.,  to  record  every 
official  proceeding.  Findings 
will  help  to  determine  the 
recorder's  adaptability  for 
standard  broadcasting.  The 
device  was  perfected  by  Mar- 
vin Camras,  physicist  on  the 
staff  of  the  Armour  Research 
Foundation. 


Hearing  Date  Set 
For  Rail  Radio 

September  13  Chosen;  Walker 
Case,  Jett  to  Preside 

SEPTEMBER  13  is  the  date  set  by 
the  FCC  last  week  for  opening  of 
hearings  and  investigation  of  radio 
communications  for  railroad  oper- 
ations in  the  U.  S.,  and  with  a  com- 
mittee appointed  to  preside  com- 
posed of  Commissioners  Walker 
(chairman),  Case  and  Jett. 

These  preliminary  hearings  will 
serve  to  develop  information  which 
will  serve  to.  aid  and  guide  all 
parties  in  carrying  out  their  fur- 
ther programs  on  the  use  of  radio 
on  railroads,  the  FCC  explained, 
adding  that  no  immediate  determi- 
nation of  policy  is  contemplated. 
The  Commission  expects  to  keep 
the  hearing  open  long  enough  to 
facilitate  completion  of  all  neces- 
sary experimentation  and  the  rele- 
vant data,  with  further  hearings 
and  time  to  be  granted  should  the 
need  arise. 

A  total  of  30  applications  for 
railroad  radio  facilities  have  been 
filed  since  May  1,  with  certain  of 
these  already  authorized.  It  is  re- 
ported that  interest  also  is  being 
shown  in  carrier-current  systems 
as  well  as  the  broadcasting  phase. 

Witnesses  from  such  organiza- 
tions as  the  Assn.  of  American 
Railroads,  Aeronautical  Radio  Inc., 
Civil  Aeronautics  Administration, 
Radio  Technical  Planning  Board, 
War  Dept.,  and  others,  will  offer 
testimony  at  the  proceedings. 


Federal's  V-Ps 

H.  C.  ROEMER,  controller  of  the 
Federal  Telephone  &  Radio  Corp., 
Newark,  last  week  was  elected  vice- 
president  in  charge  of  operations. 
R.  H.  Workman,  formerly  assistant 
controller,  succeeded  Mr.  Roemer 
as  controller.  Others  elected  to  the 
vice-presidency  include  J.  S.  Jam- 
mer, commercial  director;  T.  M. 
Douglas,  radio  division  manager; 
R.  E.  Smith,  wire  transmission  di- 
vision manager,  and  E.  N.  Wendell, 
radio  equipment  division  manager. 
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,,UE  Network  ^ 


The 


Sondi 

Lehigh  Structural  Steel 
Co.,  manufacturers  of 
Lehigh  vertical  radia- 
tors, is  now  producing 
for  Victory.  After  Vic- 
tory, for  FM,  AM  and 
Television.  .  .  . 

BUY  LEHIGH 
Radio  Division 

LEHIGH 

STRUCTURAL  STEEL  COMPANY 


17  BATTERY  PL.,  NEW  YORK  4,  N.  Y. 
Plant  at  Allentown,  Penn. 
Offices  in  Principal  Cities 
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Hooper  proves 
It's  a  BulFs-eye! 


A    Million  Pros- 
perous People  In 
Our  Primary  Plus 
a    Hooper   of   91.3%    by   Day  and 
80.4%  by  Nightl 

1000  WJHL  910 

Watts  Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 


NBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 

&  HIGH  POINT 

■* 

5000  WATTS 


ms 

Representatives 
^  HEADLEY  -  REED  CO.  ^ 


CORPS  OF  COMMENTATORS  and  special  events  men  covering  the  Re- 
publican Convention  at  the  Chicago  Stadium  for  Mutual  Network  were 
(1  to  r),  Jack  Brickhouse,  WGN  commentator;  Dale  O'Brien,  WGN  spe- 
cial events;  Walter  Compton,  Mutual  commentator;  Carroll  Marts,  Mu- 
tual special  events;  John  Whitmore,  Mutual  news  director;  Fulton  Lewis 
jr.,  Mutual  commentator;  Tom  Slater,  Mutual  director  of  special  events; 
Adolph  Opfinger,  program  director  of  Mutual,  holding  the  wire  recorder 
used  to  record  Convention  sessions;  Leo  Cherne,  Mrs.  Raymond  Clapper, 
Mutual  commentators;  Frank  P.  Schreiber,  manager  of  WGN;  Upton 
Close,  Mutual  commentator;  Alexander  Griffin,  Mutual  commentator; 
Madeline  Ensign,  Mutual's  Washington  staff;  and  Fred  Morrison,  assist- 
ant to  Fulton  Lewis,  jr.  Not  included  in  the  picture  are:  Lewis  Allen 
Weiss,  executive  vice-president  and  Don  Lee  head;  Lester  Gottlieb,  publi- 
city; Carl  Haverlin,  station  relations  director;  Cecil  Brown,  Mutual  com- 
mentator; Ray  Dady,  Mutual  Commentator  and  manager,  KWK  St.  Louis; 
Arthur  Evans,  political  writer  and  special  commentator  for  WGN;  Arthur 
Sears  Henning,  head  of  the  Chicago  Tribune  Washington  Bureau  and 
special  commentator  for  WGN;  John  Holbrook,  WGN  commentator;  and 
Marcia  Winn,  reporting  on  the  women's  angle  for  WGN. 


Network  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

ALUMINUM  Co.  of  America  (institu- 
tional), in  fall  starts  undetermined  pro- 
gram on  full  Blue  network.  Run.,  3:  SO 
p.m.  Agency :  Fuller  &  Smith  &  Ross,  N.  Y. 

STANDARD  OIL  Co.,  San  Francisco,  for 
third  consecutive  year  and  startiner  on  July 
16  will  originate  its  Standard  Symphony 
Hour  for  eight  weeks  from  Hollywood 
(Cal.)  Bowl,  on  NBC  Pacific  stations. 
Sunday,  8:30-9:30  p.m.  (PWT).  Agency: 
BBDO,    San  Francisco. 

VICK  CHEMICAL  Co.,  New  York  (pro- 
duct undetermined),  on  July  2  for  52 
weeks  started  program  tentatively  named 
Dangerously  Yours  on  122  CBS  stations. 
Sun.,  2-2:30  p.m.  Agency:  Morse  Inter- 
national, N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Supersuds),  on  July  21  starts 
Blondie  on  180  Blue  stations,  Fri.,  7-7:30 
p.m.  (EWT)  with  rebroadeast  at  7:30 
p.m.  (PWT).  Agency:  William  Esty  & 
Co.,  N.  Y. 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  soap),  on  July  26  starts 
Scramby  Amby  on  over  170  Blue  stations. 
Wed.,  7-7:30  p.m.  (repeat  10:30  p.m.), 
having  discontinued  program  on  7  NBC 
Pacific  Coast  stations,  Wed.,  9:30-10  p.m. 
July  19.  Agency:  Franklin  Bruck  Adv., 
N.Y. 

DENALAN  Co.,  San  Francisco  (Denalan, 
dental  plate  cleanser),  on  June  29  for  52 
weeks  started  Clinton  (Buddy)  Twiss  on 
15  Blue  Pacific  stations,  Tues.,  Thurs., 
1:45-1:50  p.m.  (PWT).  Agency:  Rhodes 
&  Davis  Adv.,  San  Francisco. 

WM.  WRIGLEY  Jr.  Co.,  Chicago  (Spear- 
mint gum),  on  June  23  started  Service  to 
the  Front  on  a  number  of  CBS  stations, 
Friday,  8:30-8:55  p.m.  (EWT),  (rebroad- 
east for  Pacific  Coast  12:30-12:55  a.m. 
EWT). 

GENERAL  FOODS  Corp.,  New  York 
(Birds  Eye  Frosted  Foods),  on  June  29 
discontinues  Dinah  Shore  program  on  125 
CBS  stations,  Thurs.,  9:30-10  p.m.,  and 
on  Oct.  5  resumes  series  on  full  NBC  net- 
work,  Thurs.,   8:30-9  p.m. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Dreft,  Crisco),  on  July  3  will  renew  its 
quarter-hour  Dreft  Star  Playhouse  Mon- 
days through  Fridays  on  NBC.  Daytime 
serial  currently  heard  9:45-10:00  a.m. 
(CWT),  moves  to  the  10:30-10:45  a.m. 
spot  on  78  NBC  stations.  Contract  is  for 
52  weeks,  placed  by  Dancer-Fitzgerald- 
Sample.  Chicago  (Dreft),  and  Compton 
Adv.,  N.  Y.  (Crisco). 


WASHINGTON  Cooperative  Egg  &  Poul- 
try Assn.,  Seattle  (Lynden  chicken),  on 
July  1  started  for  52  weeks  Collins  Calling 
on  15  Blue  Pacific  stations.  Sat.,  10:15- 
10:30  a.m.  (PWT).  Agency:  Pacific  Na- 
tional Adv.,  Seattle. 

DOMINION  OF  CANADA,  Wartime  In- 
formation Board,  Ottawa  (economic  stabil- 
ization), on  June  22  started  to  Sept.  14 
Variety  Program  on  13  CBC  French-lan- 
guage stations,  Thurs.  8-8:30  p.m.  Agency: 
A.  McKim  Ltd.,  Montreal. 

BRITISH  AMERICAN  OIL  Ltd.,  Toronto 
(gasoline),  on  July  9  to  Dec.  31  started 
Les  Gares  de  la  Marine  on  4  CBC  French- 
language  stations.  Sun.  7:30-8  p.m.  Agen- 
cy: J.  Walter  Thompson  Ltd.,  Toronto. 

GILLETTE  SAFETY  RAZOR  Co.  of  Can- 
ada Ltd.,  Toronto  (safety  razor  blades),  on 
July  11  will  broadcast  an  AU  Star  Base- 
ball Game  on  22  CBC  Dominion  network 
stations,  9  p.m.  to  end  of  game.  Agency: 
Maxon  Inc.,  New  York. 

VICK  CHEMICAL  Co.,  New  York  (Vora- 

tone,  Vaporub,  Vatronal),  on  July  12  for 
52  weeks  starts  Dr.  Wallace  Sterling.— 
News  Analyst,  on  8  CBS  Pacific  stations 
(KNX  KQW  KARM  KROY  KGDM  KOIN 
KIRO  KFPY)  Wed.,  Thurs.,  8:55-9  p.m. 
(PWT).  Agency:  Morse  International, 
N.  Y. 

PROCTER  &  GAMBLE  Co.  (Crisco,  Ivory 
Snow),  on  July  3  starts  Glamour  Manor  on 
over  180  Blue  stations  Mon.  thru  Fri.,  12- 
12:30  p.m.  Agencies:  Compton  Adv.,  N.  Y. 
(Crisco)  ;  and  Benton  &  Bowles,  (Ivory 
Snow) . 

DOMINION  of  Canada,  Wartime  Prices  & 
Trade  Board,  Ottawa  (wartime  regula- 
tions), has  started  for  one  year  La  Me- 
tairie  Rancourt  on  14  CBC  French-lan- 
guage stations,  Mon.  thru  Fri.  11:15-11:30 
a.m.  Agency:    Canadian  Adv.,  Montreal. 

Renewal  Accounts 

R.  J.  REYNOLDS  Tobacco  Co.,  Winston- 
Salem  (Camel  cigarettes.  Prince  Albert 
Smoking  tobacco),  on  July  7  for  52  weeks 
renews  Moore  &  Durante  Show  on  131 
CBS  stations,  Fri.,  10-10:30  p.m.  Agency: 
William  Esty  &  Co.,  N.  Y. 

LIGGETT  &  MYERS  Tobacco  Co.,  New 
York  (Chesterfields),  on  June  27  for  52 
weeks  renewed  John  Nesbitt — Passing  Pa- 
rade on  122  CBS  stations,  Tues.,  Wed., 
Thurs.,  7:15-7:30  P.M.  (rebroadeast  11:15 
p.m.).  Agency:  Newell-Emmett  Co.,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Colgate  tooth  powder),  on  July 
4  for  52  weeks  renews  Tuesday,  8:30-8:55 
p.m.  on  124  CBS  stations  (broadcast  12 
midnight),  featuring  Colgate  Theater  of 
Romance.  Agency:   Sherman  &  Marquette. 

BALLARD  &  BALLARD,  Louisville  (Ob- 
elisk Flour),  on  Aug.  2  for  52  weeks  re- 
news Renfro  Valley  Folks  on  27  CBS  sta- 
tions, Wed.  thru  Sat.,  8:15-8:30  a.m.  and 
Sun.,  9:15-9:45  a.m.  Agency:  Henry,  Hurst 
&  McDonald,  Chicago. 


Three  Transfers 
Filed  With  FCC 

THREE  APPLICATIONS  for 
transfer  of  control  were  filed  with 
the  FCC  last  week,  two  of  which 
have  been  granted  similar  changes 
within  the  past  six  months. 

Application  of  WHBU  Anderson, 
Ind.,  seeks  transfer  from  its  pres- 
ent owners,  L.  M.  Kennett  (50.1%) 
and  his  wife  (49.8%),  through  the 
sale  of  999  of  the  1,000  shares 
issued  and  outstanding  stock  for 
the  sum  of  $45,000  to  C.  Bruce  Mc- 
Connell  (509  sh),  president  and 
part  owner  of  WISH  Indianapolis; 
Robert  E.  Bausman  (20  sh),  WISH 
licensee  business  manager;  and 
Earl  H.  Schmidt  (470  sh),  WISH 
minor  interest  holder, 

KTBI  Shift 

Mr.  Kennett  relinquishes  his 
WHBU  responsibilities  because  of 
ill  health,  application  stated.  Mr. 
Kennett,  who  with  his  wife  became 
majority  interest  holder  in  WHBU 
last  January  [Broadcasting,  Jan. 
31],  has  been  general  manager  of 
the  station.  Remaining  share  is 
held  by  John  R.  Atkinson,  commer- 
cial manager. 

Harold  S.  Woodworth,  treasurer 
of  KTBI  Tacoma,  Wash.,  who  be- 
came major  stockholder  of  that  out- 
let several  months  ago  [Broadcast- 
ing, May  1],  requests  FCC  ap- 
proval for  sale  of  150  of  his  179 
shares  common  stock  for  the  sum 
of  $18,000  to  H.  J.  Quilliam,  man- 
ager of  KIRO  Seattle,  who  is  to  as- 
sume additional  duties  as  manager 
of  KTBI.  Application  stated  that 
Mr.  Quilliam  would  relinquish  his 
minor  stock  holdings  in  KIRO. 

Commission  approval  is  also 
sought  in  an  application  filed  last 
week  for  acquisition  of  control  of 
Hildreth  &  Rogers,  licensee  of 
WLAW  Lawrence,  Mass.,  by  the 
president  and  general  manager  of 
the  company,  Irving  E.  Rogers, 
through  the  purchase  of  337  shares 
common  stock  for  $26,687.03  from 
Harold  B.  Merrill,  the  National 
Shawmut  Bank  of  Boston,  and  him- 
self, as  executors  under  of  the  -will 
of  the  late  Alexander  H.  Rogers, 
former  president  of  the  company 
which  at  one  time  published  the 
Lawrence  Daily  Eagle  and  Tribune. 
Mr.  I.  E.  Rogers  now  holds  14 
of  the  700  shares  issued. 
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Government  Programs  Seen 
As  Part  of  Classroom  Teaching 

New  FCC  Form  315  To  Aid  Office  of  Education 
In  Urging  School  Radio  Across  Nation 


A  FAR-REACHING  program  in 
■which  public  schools  throughout 
the  country  will  use  radio  and 
transcriptions  in  classroom  ■^'ork 
was  disclosed  last  week  when  the 
FCC  announced  adoption  of  a  new 
application  (Form  340)  to  be  used 
in  filing  for  construction  permits 
for  noncommercial  educational 
stations. 

Designed  in  cooperation  with  the 
OflBce  of  Education,  the  new  form 
combines  Form  309  and  Form  313, 
Avhich  have  been  used.  One  of  the 
major  additions  is  Sec.  21  (b)  which 
asks:  "Is  the  proposed  ser\ice  in- 
tended to  fit  into  a  plan  for  state- 
wide or  regional  educational  serv- 
ice?" According  to  William  D. 
Boutwell,  chief  of  radio  publica- 
tions and  exhibits  of  the  Office  of 
Education,  plans  are  underway  to 
link  publicly-owned  FM  stations  by 
State  or  region. 

Maryland  Plan 

In  line  with  Government  plans 
for  nationwide  use  of  radio  for  ed- 
ucational purposes,  the  Maryland 
State    Board    of    Education  has 
adopted  a  resolution  calling  upon 
the  State  Superintendent  of  Schools 
,to  establish  radio  broadcast  serv- 
ice throughout  Maryland  and  to 
.apply  for  six  construction  permits 
.*  in  the  name  of  the  State  Board. 
On  file  at  the  FCC  are  applica- 
tions for  eight  noncommercial  ed- 
ucational FM  stations.  Two  other 
applications   have   been  returned 
for  further  information.  In  addi- 
■;ion,  three  universities  also  have 
Bled  for  FM  stations  and  one  for 
,1    commercial    television  station. 
Pending  applications  for  FM  sta- 
yons  have  been  filed  by :  Atlanta 
Board  of  Education;  Detroit  Board 
jif    Education;    San  Bernardino, 
bal..  High  School  District;  U.  of 
iUichigan,  Ann  Arbor;  Bay  City, 
Mich.,  School  District;  Indiana  U., 
|31oomington ;  U.  of  Southern  Cal- 
fornia,    Los    Angeles;  Western 
tlichigan    College    of  Education, 
jCalamazoo. 

The  two  applications  which  have 
leen  returned  were  filed  by  the 
jewanhaka  High  School,  Floral, 
N.  Y.,  and  the  Newark,  N.  J.  Board 
f  Education.  Cornell  U.,  Loyola 
J.  and  St.  Louis  U.  have  filed  for 
ommercial  FM  licenses,  and  Loy- 
la  has  asked  for  a  commercial  tele- 
ision  station.  Loyola  operates 
!VWL  New  Orleans. 
In  addition  to  FM  network 
roadcasts  to  schools,  the  Office  of 


Education  also  plans  a  series  of 
transcribed  dramatizations  of 
American  historical  events,  to  be 
used  in  high  schools  and  junior 
high  schools.  These  transcriptions 
would  be  made  by  the  Dept.  of  In- 
terior, which  maintains  elaborate 
studios  in  Washington,  and  re- 
leased through  the  Ofiice  of  Edu- 
cation. 

Availability  after  the  war  of 
radio,  transcription  and  public  ad- 
dress equipment  for  schools  was 
discussed  last  week  in  Cleveland 
and  at  a  two-day  conference  of  the 
Office  of  Education,  radio  manufac- 
turers and  educators.  Four  com- 
mittees were  named  to  plan  for 
future  educational  activities  by  ra- 
dio. A  committee  on  Securing  Ac- 
ceptance for  Recommended  Stand- 
ards by  Manufacturers  and  Edu- 
cators, adopted  a  resolution  re- 
questing the  Radio  Manufacturers 
Assn.  to  name  a  committee  to  study 
school  needs  and  establish  stand- 
ards for  the  manufacture  of  equip- 
ment. The  resolution  also  called  on 
the  U.  S.  Commissioner  of  Educa- 
tion to  name  a  committee  of  three 
to  meet  with  the  RMA  group. 

Committees  set  up  at  last  week's 
conference  (Monday  and  Tues- 
day), with  chaiiTnen,  follow:  Radio 
Receivers,  W.  B.  Levenson,  radio 
director,  Cleveland  Board  of  Edu- 
cation; Ceoitral  Sound  System  and 
Speech  Input  Including  Micro- 
phones and  Cables,  R.  R.  Lowder- 
milk,  U.  S.  Office  of  Education, 
and  C.  E.  Palmer,  Dover,  0.,  super- 
intendent of  schools,  chairman; 
Recorders  and  Transcription  Play- 
ers, Max  U.  Bildersee,  New  York 
State  Dept.  of  Education;  Secur- 
ing Acceptance  for  Recommended 
Standards  by  Manufacturers  and 
Educators,  Arthur  Neinhuser,  busi- 
ness manager,  Cleveland  Board  of 
Education. 

Representing  the  NAB  was 
Arthur  Stringer,  promotion  direc- 
tor. 


Grant  to  S.  A. 

WILL  C.  GRANT,  president  of 
Grant  Adv.,  left  Chicago  June  22 
for  Latin  America  where  he  is  vis- 
iting branch  offices  in  Havana,  Rio 
de  Janeiro,  Sao  Paulo,  Buenoes 
Aires,  Caracas  and  Mexico  City. 
He  visited  the  Grant  office  in  Mi- 
ami en  route.  David  Echols,  vice- 
president  in  charge  of  Grant's 
Latin  American  offices,  was  to  join 
Mr.  Grant  in  Rio  and  continue  on 
tte  trip  with  him. 


"OUR  FIFTH  YEAR" 

for  Kohlers  Dry  Cleaners,  WFMJ 

THE  SHADOW 

Kvailable  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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Mrs.  Peaclier  to  CBS 

GWENDOLYN  SHEPLEY 
PEACHER  has  been  appointed 
CBS  Pacific  Coast  director  of  edu- 
cation and  assistant  to  Fox  Case, 
West  Coast  public  relations  director 
of  the  network.  In  addition  her 
duties  include  that  of  personnel 
manager  of  KNX  Hollywood.  She 
succeeds  Frances  Farmer  Wilder 
who  is  now  CBS  coordinator  of  day- 
time programs  and  is  being  trans- 
ferred to  the  network's  New  York 
headquarters  in  mid-July.  Before 
joining  CBS  Mrs.  Peacher  was  har- 
bor personnel  manager  of  the  Los 
Angeles  Housing  Authority. 


Stan  Oifton 

STAN  CLIFTON,  chief  engineer 
of  CFQC  Saskatoon,  Sak.  since  the 
station  opened  in  1923,  died  sudden- 
ly June  29.  Mr.  Clifton  was  well 
known  in  Canadian  radio,  having 
served  for  many  years  as  announc- 
er as  well  as  engineer. 


THE  Vox  Pop  program,  sponsored  on 
CBS  by  Emerson  Drug  Co.,  Balti- 
more, on  July  .3  celebrates  two  anni- 
versaries— the  beginning  of  its  tentli 
year  as  a  network  program  and  the 
start  of  a  fifth  year  of  broadcasts 
from  war  plants  and  service  centers. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organitatitm  of 
Qualified  Radio  Eneineera 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2 -7859   


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66   Broad  St..   New  York  4,  Ji.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  In  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earl  Bldg.        •        NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.  Dl.  1205 

Washington,   D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Raciie  Engmeerinq  Consultants 
Frequeney  Menitonng 


Cemmercial  Bodio  Equip.  Co. 


•  Evening  Star  BuSding,  WasKington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  M«. 

•  Crou  Roads  of  the  World,  Hollywood.  Cafif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C 

Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENOINES 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL   A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


BUY  WAR  BONDS! 
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WMUR,  Manchester,  N.  H. 

.  .  ,  may  I  compliment  you  again 
on  the  high  quality  of  the 
selling  presentations  on  Tele- 
script  features  you  are  for- 
warding to  us. 

Hervey  Carter 

Manager 


available  through 

PRESS  ASSOCIATION,  INC. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


Today  and 
Tomorrow 


In  war  or  peace,  business  booms 
in  Winston-Salem.  Great  industries, 
thriving  agriculture,  INCOME!  Give 
your  product  a  chance  by  using  a 
station  that's  famous  for  its  sale- 
ability! 

W  A  I  R 

Winston  -  Salem,  North  Carolina 

Representative:  The  Walker  Company 


REACH  m/lctk^ 

SALT  LAKE  MARKET 


H  mm  TH ROUGH 

UTAH  S  NBC  STATION 


S.  S.  FOX,  President 
and  General  Managei 

lOHN  BLAIR  &  CO.  National  Representative 


BACK  THE 

5th 

WAR  LOAN 


-JUNE  24  TO  JUNE  30  INCLUSIVE" 


Decisions  .  .  . 

JUNE  27 

Fetzer  Broadcasting  Co.,  Grand  Rapids, 
Mich. — Granted  CP  for  new  standard  sta- 
tion, 1230  kc,  250  w,  unlimited,  pursuant 
to  Jan.  26  policy. 

WHDH  Boston — Granted  mod.  license  op- 
erate with  DA  after  sunset  in  Gainesville, 
Fla.,  or  Cleveland,  O.,  whichever  is  earlier. 

KTKC  Visalia,  Cat. — Granted  voluntary 
assignment  of  license  from  J.  E.  Richmond. 
Percy  M.  Whiteside,  Homer  W.  Wood  and 
Visalia  Pub.  Co.,  d/b  Tulare-Kings  Coun- 
ties Radio  Assoc.,  to  J.  E.  Richmond, 
Homer  W.  Wood,  Percy  A.  Whiteside,  Mor- 
ley  M.  Maddox  and  Chas.  A.  Whitmore, 
d/b  Tulare-Kings  Counties  Radio  Assoc., 
new  organization. 

WELI  New  Haven,  Conn. — Granted 
transfer  of  control  from  Arde  Bulova,  Har- 
old A.  Lafount,  Herman  Strutz  and  F.  V. 
Goldstein  to  Harry  C.  Wilder.  Central  New 
York  Broadcasting  Corp.  and  Troy  Broad- 
casting Co.  for  sum  of  $185,000,  plus  $35,- 
000  for  all  issued  capital  stock  of  the  Halco 
Realty  Co.,  or  a  total  consideration  of 
$220,000. 

WKBZ  Muskegon,  Mich. — Designated  for 
hearing  application  for  CP  change  1490 
kc  to  1230  kc. 

Washtenaw  Broadcasting  Co..  Ann  Ar- 
bor, Mich. — Granted  petition  to  reinstate 
application  for  CP  1050  kc  1  kw  D  only, 
and  designated  same  for  further  hearing 
with  new  application  1050  kc  250  w  un- 
limited, to  be  consolidated  with  hearing  on 
application  of  James  F.  Hopkins  Inc. 

James  F.  Hopkins  Inc.,  Ann  Arbor, 
Mich. — Granted  petition  in  part  for  rein- 
statement of  application  for  CP  new  sta- 
tion, 1050  kc  250  w  D  only,  and  designated 
same  for  consolidated  hearing  with  appli- 
cations of  Washtenaw  Broadcasting  Co. 

WCSC  Charleston.  S.  C— Granted  volun- 
tary assignment  of  license  from  South 
Carolina  Broadcasting  Co.  to  John  M.  Riv- 
ers for  consideration  of  monthly  rental  of 
$1200  for  12  year  periofl.  or  equivalent  of 
$14,400  per  year,  or  $172,800  for  entire 
period  of  lease. 

Associated  Broadcasting  Corp.,  Grand 
Rapids,  Mich. — Granted  authority  to  trans- 
mit programs  from  Grand  Rapids  to  CKLW 
Windsor,  Ont. 

WIRE  Indianapolis — Denied  petition  for 
reconsideration  of  FCC  action  on  April  25, 
1944.  denying  WIRE  petition  to  reinstate 
application  for  CP  change  frequency  and 
increase  power.  Also  denied  petition  for 
rehearing  directed  against  FCC  action  of 
April  18,  19'14,  granting  application  of 
South  Bend  Broadcasting  Corp.,  for  CP 
new  local  station,  1490  kc  250  w  unlimited. 

WJAX  Jacksonville,  Fla. — Granted  ap- 
plication for  CP  install  100  w  auxiliary 
transmitter. 

WREC  Memphis,  Tenn. — Designated  for 
hearing  application  lor  license  renewal,  to 
determine  whether  or  not  multiple  owner- 
ship rule  is  applicable. 

WHDL  Allegany,  N.  Y.— Granted  re- 
quest for  waiver  of  Sec.  3.30  (a)  of  Com- 
mission's rules  so  as  to  permit  identification 
of  location  of  station  as  "Olean,  N.  Y." 
instead  of  "Town  of  Allegany,  N.  Y." 

WAAC  Ft.  Me^er.  Fla.— ■»-'*ed  author- 
ity to  use  call  letters  of  WINK  in  place 
of  WAAC. 

WLW-WSAI  Cincinnati— Extended  li- 
cense of  WLW  for  60  day  period. 

KLZ  Denver — Granted  license  renewal. 

KSFO  San  Francisco — Designated  for 
hearing  license  renewal  application. 

KFYR  Bismarck,  N.  D. — Granted  license 
renewal   for  period   ending  5-1-46. 

WTAG  Worcester,  Mass. — Granted  li- 
cense renewal  for  main  and  two  auxiliary 
transmitters  for  period  ending  B-1-4S. 

WWNC  Asheville,  N.  C— Granted  license 
renewal  for  period  ending  5-1-46. 

KFMB  San  Diego,  Cal.— Same,  except 
for  period  ending  2-1-45. 

KFDM  Beaumont,  Tex. — Present  license 
extended  on  temporary  basis  only,  for 
period  ending  8-1-44,  pending  determina- 
tion of  renewal  application. 

KIEV  Glendale.  Cat.— Same. 

KMTR  Los  Angeles — Same. 

WBT   Charlotte,   N.  C— Same. 

WLBZ  Bangor,  Me. — Same. 

WBKY  Beattyville,  Ky.— Granted  CP  new 
FM  non-commercial  station,  42,900  kc,  500 
w,  subject  to  Jan.  26  policy. 

WMTW  Mt.  Washington,  N.  H.— Granted 
license  renewal. 

WGTR  Boston  — Same. 

WFMM  Alpine,  N.  J. — Granted  license 
renewal  for  period  ending  7-1-45. 

WNYC-FM  New  York— Same. 

WMIT  Winston-Salem,  N.  C— Same. 


Tentative  Calendar  .  .  . 

WMAM  Marinette,  Wis. — Mod.  license 
570  kc,  100  w  N,  250  w  D,  unlimited.  Par- 
ticipant—WNAX  Yankton,  S.  D.  (July  5). 

WOV  New  York — Transfer  control  from 
Arde  Bulova  and  Harry  D.  Henshel  to 
Murray  and  Meyer  Mester   (July  6). 


WBCA  Schenectady,  N.  Y.— Present  li- 
cense extended  on  temporary  basis  only 
pending  determination  of  renewal  applica- 
tion. 

WQXQ  New  York— Same. 

JUNE  28 

WJZ  New  York — Granted  petition  to  in- 
tervene in  hearing  on  application  of  Albu- 
querque Broadc&sting  Co.  (KOB)  for  mod. 
CP  770  kc  50  kw,  together  with  license  to 
cover. 

Columbia  Broadcasting  System,  New 
York — Granted  motion  for  extension  of 
time  to  file  an  appearance  in  re  application 
for  voluntary  relinquishment  control  of 
KFAB  and  voluntary  assignment  of  li- 
cense of  WBT  ;  extended  same  to  July  26. 

KFAB  Lincoln,  Neb. — Granted  motion 
for  extension  of  time  relevent  to  above. 

WGAR  Cleveland — Granted  license  to 
cover  CP  authorizing  change  1480  kc  to 
1220  kc.  increase  5  kw  D  1  kw  N  to  5  kw 
DN,  changes  in  DA-N  and  move  trans- 
mitter. 

WDUL  Superior,  Wis. — Granted  license 
to  cover  CP  for  new  FM  station,  44.500  kc. 

WCAO  Baltimore — Granted  CP  move  for- 
merly licensed  main  transmitter  and  to 
use  as  auxiliary  with  1  kw.  DA.  (Action 
taken  June  21.  1944.)  Also  granted  motion 
to  dismiss  application  for  license  to  use 
formerly  licensed  main  transmitter  as 
auxiliary. 

A.  H.  Belo  Corp.,  Dallas,  Tex. — Placed  in 
pending  file  application  for  new  FM  sta- 
tion. 

Fayette  Broadcasting  Corp.,  Uniontown, 
Pa. — Same. 

Miami  Broadcasting  Co.,  Miami,  Fla. — 

Same. 

Northside  Broadcasting  Corp.,  Louisville, 
Ky. — Same. 

E.  F.  Pefifer,  Stockton,  Cal. — Placed  in 
pending  file  application  for  new  commer- 
cial television  station. 

Western  Michigan  College  of  Education, 
Kalamazoo.  Mich. — Placed  in  pending  file 
application  for  new  non-commercial  edu- 
cational station. 


Applications  .  .  . 

JUNE  24 

WSAY  Rochester,  N.  Y.— Mod.  CP  au- 
thorizing change  frequency,  increase  pow- 
er, install  DA  and  new  transmitter,  for 
extension  completion  date  from  8-1-44  to 
11-1-44. 

KFEQ  St.  Joseph,  Mo  CP  move  for- 
merly licensed  exciter  unit  to  present  main 
transmitter  location  to  be  used  as  auxil- 
iary with  250  w,  DA-DN. 

KSUB  Cedar  City,  Utah — Transfer  con- 
trol from  Leland  M.  Perry  to  Radio  Service 
Corp.  of  Utah  (resubmitted). 

WMRN  Marion,  O. — Transfer  control 
from  Howard  F.  Guthery  and  Florence 
Guthery  to  R.  T.  Mason,  through  sale  101 
sh  (50.5%)   common  stock  (incomplete). 

JUNE  27 

WGY  Schenectady,  N.  Y.— CP  make 
changes  in  transmitting  equipment  of  aux- 
iliary transmitter  and  decrease  operating 
power  of  auxiliary  from  50  kw  to  5  kw. 

WFCI  Pawtucket,  R.  I. — CP  new  FM 
station,  45,100  kc,  3,760  sq.  mi.  coverage, 
$37,360  estimated  cost. 

KTBI  Tacoma,  Wash. — Transfer  control 
from  Harold  S.  Woodworth  to  H.  J.  Quil- 
liam. 

WLAW  Lawrence,  Mass. — Acquisition  of 
control  by  Irving  E.  Rogers  through  pur- 
chase of  337  sh  common  stock  from  Irving 
E.  Rogers,  Harold  B.  Merrill  and  National 
Shawmut  Bank  of  Boston,  executors  under 
will  of  Alexander  H.  Rogers. 

WHIG  Greensboro,  N.  C— CP  new  FM 
station,  43,900  kc,  13,200  sq.  mi.,  $76,000 
estimated  cost. 

KTRH  Houston,  Tex.— CP  new  FM  sta- 
tion, 47,700  kc,  14,300  sq.  mi.,  $91,860  esti- 
mated cost. 


CONTRO 
ROOM 


HOWARD  A.  BURROUGHS,  engi- 
neer with  the  FCC  for  the  past  three 
years,  has  ioined  the  Automatic  Elec- 
tric Co.,  Chicago,  as  commercial  en- 
gineer. 

RALPH  DENT^CHAUD,  chief  engi- 
neer of  Blue  Hollywood,  is  the  fa- 
ther of  a  boy. 

ROBERT    WEEKS,    technician    of  = 
KFBK  Sacramento,  Cal.,  is  the  fa- 
ther of  a  boy. 

MISHA  PELZ,  former  engineer  of 
Don  Lee  Broadcasting  System,  Hol- 
lywood, now  in  the  Army,  is  the  fa- 
ther of  a  boy. 

RALPH  RICE,  chief  engineer  of 
WNBC  Hartford,  is  the  father  of  a 
girl. 

JOHN  HACKETT  has  resigned  as 
trumpeter  in  the  studio  band  at  WIP 
Philadelphia  to  join  the  engineering 
staff  of  the  station,  having  completed 
a  WIP  engineering  course. 

CLARENCE  S.  TAY  Chicago  branch  r 
manager  of  Crosley  Corp.,  has  been 
named  manager  of  Appliance  Distrib- 
utors Inc.,  Chicap'o  branch  of  Ad- 
miral Corp.  Prior  to  joining  Crosley, 
Mr.  Tay  owned  and  managed  the  Tay 
Sales  Corp.,  Chicago  radio  distrib-  - 
utors. 

RALPH  ILOWITE,  engineer,  for- 
merly with  WNYC,  New  York's  mu- 
nicipal station,  more  recently  with 
WHN  New  York,  has  been  appointed 
assistant  chief  engineer  of  WLIB 
Brooklyn,  N.  Y. 

WGST   Atlanta,    Ga. — License  to  cover 
CP  for  changes  in  transmitting  equipment 
and  increase  mpximum  rated  carrier  power  Jft 
output   of   auxiliary  transmitter  (incom- 
plete). 

JUNE  29  ' 
The  Times-Herald,  Washington.  D.  C. — 

CP  new  FM  station,  46,300  kc,  $75,000  to 

$100,000  estimated  cost. 

KELO  Sionx  Falls,  S.  D. — CP  install  new 

antenna,  amended  re  changes  in  ground 

system. 

WHBU  Anderson,  Ind. — Transfer  control  ^ 
from  L.  M.  Kennett  and  Cora  C.  Kennett 
to  C.  Bruce  McComell.  Robert  E.  Baus- 
man  and  Earl  H.  Schmidt. 

City  of  San  Bernardino  High  School  Dis- 
trict, San  Bernardino.  Cal. — CP  new  non- 
commercial educational  station,  42,900  kc 
250  w  special  emission,  amended  to  spe- 
cify type  of  transmitter. 

WGRC  New  Albany,  Ind. — CP  change 
1400  kc  to  790  kc,  increase  250  w  to  1  kw. 
install  new  DA,  new  transmitter  and  move 
transmitter   (petition  to  reinstate). 


0  « 


JUNE  30 


I 


WCOP  Boston — Transfer  of  control  from ; 
Arde  Bulova  and  Harold  A.  Lafount  tc  i 
Iowa  Broadcasting  Co. 

Ponghkeepsie  Newspapers  Inc.  (WKIP),p- 
Ponsrhkeepsie.  N.  Y. — CP  new  i^M  station. 
44,300  kc,    10,198.5  sq.  mi.,  $4fi,000  esti- 
mated cost. 

Gannett  Publishing  Co.    (WGAN),  An- 
gnsta.    Me.— CP    new   FM   station,  49,10(1: 
kc,    3,968    sq.    mi.,    $31,333.23  estimatecf 
cost. 

WNBF-FM,     Binghampton.     N.     Y.  ■ 

CP  change  44,900  kc  to  43,700  kc,  change  ( , 
type   transmitter,    coverage   and   location  I  j 

WCLE  Akron,  Ohio — Mod.  CP  author 
izing  change  frequency,  hours  operation 
increase  power,  install  DA  and  move,  foi 
change  transmitter  site  and  changes  ii 
DA   and  extension  of  time. 

WCAR   Pontiac,   Mich. — Special  servic. 
authorization  to  operate  from  7  a.m.  ESI 
to  local  sunrise  with  power  of  250  w  fo;  | 
period  9-1-44  to  4-1-45. 

Chattahoochee  Broadcasters,  Marietta 
Ga. — CP  new  standard  station,  1230  kc 
250  w,  unlimited. 

KWBU  Corpus  Christi,  Tex. — License  t'  ^ 
cover  CP   new  standard  station   amende-  'I 
to  change  name  of  applicant  to  The  Cen 
tury  Broadcasting  Co. 

Consolidated  Broadcasting  Corp.,  Lo 
Angeles — CP  new  FM  station,  45,700  kc 
7,000  sq.  mi. 

KGEX  Belmont,  CaL — License  to  cove 
CP  authorizing  new  international  broac 
cast  station. 


^ 
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—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  lOe  per  word. 
Ail  others,  15e  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  aU^  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  dote.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Washington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer.  Must 
be  good.  State  starting  salary  desired  and 
draft  classification.  Box  209,  BROAD- 
CASTING. 

Transmitter  engineer.  Licensed,  deferred. 
Permanent.  Excellent  working  conditions. 
Midwest  5  KW  network  afliliate.  Give 
previous  experience  and  salary  expected 
first  letter.  All  replies  confidential.  Box 
383.  BROADCASTING. 

MANAGER  WANTED  TO  TAKE  FULL 
CHARGE  OF  A  NEWSPAPER  OWNED 
RADIO  STATION  (BOTH  EXCLUSIVE) 
IN  A  400,000  5LA.RKET.  GOOD  SALARY 
AND  CONDITIONS.  MUST  QUALIFY. 
SEND  PHOTOGRAPH  AND  REFER- 
ENCES.  GIVE  DRAFT  STATUS  AND 
EXPERIENCE.  WRITE  BOX  408, 
BROADCASTING.  

Announcer:  Good  position  on  Virginia  lo- 
cal network  station.  Must  have  good  sell- 
ing voice.  Immediate  opening.  Send  all 
particulars  in  your  first  letter.  Congenial 
staff.  Box  413,  BROADCASTING. 

Wanted — Engineer  for  South  Florida  sta- 
tion with  first  class  license.  Previous 
broadcasting  experience.  Top  pay.  Not  a 
war-time  job.  Reply  to  Box  414.  BROAD- 
CASTING.  

'first  class  engineer  who  is  also  radio  re- 
pair man  can  make  $100  per  week  or 
more.  Or  would  consider  combination  en- 
gineer and  announcer.  Also  need  com- 
mercial manager  for  Texas  station.  Box 

;   416,  BROADCASTING. 


iThief  Engineer — Midwest  network  local  sta- 
■  tion  with  plans  for  future.  Position  per- 
manent. Airmail  qualifications.  Box  417. 
BROADCASTING. 

Program  Director  for  new  250  watt  sta- 
|C  tion  in  Southern  Ohio.  Man  with  recent 
experience  in  local  station  preferred.  Per- 
I'  manent  position.  Office  building  studios, 
it  Give  experience,  draft  status,  references, 
1    salary  expected,  snapshot  in  first  letter. 

:   Box  425,  BROADCASTING. 


Excellent  positions  open  for  first,  second 
and  third  class  engineers;  production 
men;  junior  and  senior  announcers  ;  news 
editors;  station  executives;  time  sales- 
men ;  radio  telephone  and  telegraph  oper- 
ators. Wilson  Employment  Service,  Inc., 
Union  Commerce  Building,  Cleveland, 
Ohio. 


Tanted — Operator  announcer  first  class 
t,i    license.  Good  pay.  KSUN,  LoweU,  Ariz. 

I -ssistant  Chief  Engineer— Alert,  capable, 

I    first  class.   Experienced   in  transmitter, 
control  and  construction  work.  Interest- 
ili  ing  local  and  regional  network  operation, 
"f  i^J^j  reply.  WLAV,  Grand 


Rapids,  Michigan. 


ml'  „   

j^'jinouncer-Operator   wanted.    Must  have 
first  class  radiotelephone  license  and  be 
capable  of  announcing  news  and  com- 
i>1j  Give   experience,   draft  status 

»•  and  salary  required  first  letter.  Radio 
Jl''  Station  KSEI,  PocateUo,  Idaho. 


nnouncer  wanted— by  Southern  NBC  5 
KW  station.  A  junior  man  with  at  least 
two  years  successful  announcing  experi- 
ence. We  prefer  somebody  who  wants  to 
become  firmly  rooted  in  the  region  we 
serve.  We'U  start  him  at  $45.00  and  pro- 
vide an  opportunity  to  earn  extra  talent 
fees  for  programs  he  produces.  Send 
transcription,  photo,  detailed  experience 
and  education.   Station   WIS,  Columbia, 

s.  c. 


Jje  i  anted  Chief  Engrineer.  New  RCA  equip- 


mnonncer — Experienced,  draft  exempt, 
good  selling  voice  and  personality.  Flor- 
ida Blue  Network  station.  Send  all  par- 
ticulars first  letter  to  Harry  Moreland, 
WJHP,  Jacksonville,  Florida. 


iment.  Good  working  conditions.  $50  per 
week  for  50  hours.  Schedule  carries  IV2 
hovurs  announcing  daily.  Call,  wire  or 
write  Duane  Watts,  KHAS,  Hastings. 
'Nebr. 

"""^Wnted:  Announcer  with  some  experience- 
Write  details,  salary  exi>ected  first  letter. 
Box  422,  BROADCASTING. 
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Help  Wanted  (Cont'd) 

WANTED— ENGINEER  FOR  CONTROL 
ROOM  JOB,  RECORDING,  AND  MAIN- 
TENANCE. WORK  WITH  PRODUC- 
ING SHOWS.  COLLEGE  GRADUATE 
PREFERRED.  GOOD  SALARY  AND 
PLEASANT  WORKING  CONDITIONS. 
REPLY  BOX  426,  BROADCASTING. 

Combination  man  wanted.  Must  have  first 
class  operators  license,  be  able  to  do  an- 
nouncing, advertising  copy  writing  and 
call  on  advertisers.  Excellent  salary  to 
one  who  can  qualify  ;  best  working  con- 
ditions. Wire  Geo.  Kincaid,  KFJI. 
Klamath  Falls,  Oregon. 

Situations  Wanted 

Engineer — First  class  ticket,  4F,  experi- 
enced, including  chief  engineer.  Position 
must  be  permanent.  Box  387,  BROAD- 
CASTING. 

Station  Owners:  Bring  youth,  progress, 
radio  knowledge,  business  ability  to  your 
station  with  draft  exempt  manager.  Ex- 
cellent reason  desiring  change.  Box  397, 
BROADCASTING. 

Don't  read  another  word  of  this  if  you 
cannot  pay  me  a  better-than-average  sal- 
ary. I  am  well-known  network  announcer 
in  New  York  with  programs  running 
currently  on  several  chains.  My  draft 
status  is  4F.  For  reasons  of  family 
health,  I  intend  to  settle  in  the  South 
or  the  West  as  soon  as  my  present  com- 
mercial commitments  expire.  With  nine 
years  of  active  broadcasting  experience, 
and  six  in  the  big  time,  I  will  make  you 
an  outstanding  program  director.  As  an 
added  attraction,  and  provided  the  sal- 
ary warrants  it,  I  guarantee  a  newscast 
that  is  forceful  and  effective — ^the  results 
are  registered  in  dollar  signs.  If  you  feel 
your  station  might  profit  by  the  addition 
of  a  man  with  ample  network  seasoning, 
write  or  wire  at  once,  giving  full  details. 
In  return,  I'll  give  you  references  bear- 
ing out  everything  I  have  said.  Address 
Box  427,  BROADCASTING. 

Executive  Secretary — To  busy,  active  sta- 
tion manager.  Both  business  college  and 
University  graduate,  26,  five  years  excel- 
lent experience  in  programming,  traffic, 
continuity,  publicity,  and  promotion.  Box 
415,  BROADCASTING. 

Chief  Engineer — Broadcast  engineer  offers 
seventeen  years  well  rounded  experience 
mostly  as  chief  engineer  5  KW  regionals. 
also  including  two  years  FCC  monitoring 
officer  and  two  years  senior  design  and 
project  engineer  in  radio  manufacturing 
industry,  to  a  1  to  10  KW  station  seek- 
ing a  permanent  chief  engineer.  Unusual 
experience  design  and  construction  all 
types  AM  and  FM  equipment,  antennas, 
measurements,  field  work,  recording,  and 
supervision  of  personnel.  Possess  quan- 
tity engineering  test  equipment  and 
meters.  Married,  age  35,  draft  deferred. 
Box  418,  BROADCASTING. 

Engineer — First  phone,  second  telegraph. 
16  years  experience.  Finest  references. 
Desire  permanent  position  chief  engineer 
progressive  station.  Must  be  near  law 
school  with  chance  to  attend.  28,  draft 
exempt,  married.  Box  419,  BROAD- 
CASTING. 

Two  Announcers — Experienced,  draft  de- 
ferred, pleasing  voices  and  executive  abil- 
ity. Hard-working  team  specializing  in 
news,  sports,  commercials  and  live  talent 
shows.  Desire  station  that  puts  produc- 
tion first.  Box  420,  BROADCASTING. 

Top-notch  radio  man  wants  top-notch  job — 
12  years  experience,  writing,  directing, 
producing,  promotion,  public  relations, 
announcing,  editing,  newscasting,  special 
events.  Recently  honorably  discharged 
from  Army.  Presently  managing  station. 
Desire  permanent  connection  with  net- 
work or  outstanding  50  KW  station.  Will 
consider  any  good  offer  with  future.  Able 
to  furnish  the  best  of  references  and 
transcription.  Box  421,  BROADCAST- 
ING^^  

Production-Writing.  Currently  writing  and 
producing  top  comedy  show,  addition  to 
announcing.  Desire  larger  outlet  for  tal- 
ents. Box  423,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Married,  4F,  27,  seeking  permanency.  First 
telephone,  second  telegraph  licenses.  Con- 
tinuity and  news  writing,  broadcast,  gov- 
ernment experience.  Dossier  on  request. 
Wynn,  224  South  Fitzhugh,  Dallas. 

Wanted  to  Buy 

Wanted  to  buy  either  250,  500,  or  1000  watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCASTING. 

Wanted  to  purchase:  Weston  type  425  R.F. 
Ammeter  0-10  Amps,  new  or  used.  Box 
381,  BROADCASTING. 

Will  pay  cash  for  150  to  200  ft.  tower.  Also 
need  console.  Wire  Box  388,  BROAD- 
CASTING. 

Wanted— 2  RCA  70-B  or  Presto  A-11  turn- 
tables. Write  or  wire  price  and  condition 
to  J.  R.  Poppele,  WOR,  1440  Broadway, 
New  York  18,  N.  Y. 

Miscellaneous 

Radio  Engineer  wants  operating  contract. 
Will  consider  purchase  of  part  interest 
in  small  station.  Box  379,  BROADCAST- 
ING. 


HIGHEST  CASH  PRICE 


For 

Either  or  Both 
1  KW  or  250  Watt 
station  now  in  operation 
or 

complete  equipment  for 
such  operations.  Give  de- 
tails of  what  you  have  to 
offer  in  replying  to  Box  424, 
BROADCASTING. 


PROMOTION  AND 
MERCHANDISING 
MAN  WANTED 

Cowles  station,  KRNT,  will  have 
opening  mid-July  for  promotion  and 
merchandising  manager.  Want  ener- 
getic, draft  free  man  who  knows 
publicity,  promotion  and  merchan- 
dising; who  can  write  and  knows 
rough  layout  and  can  direct  an  effi- 
cient established  department.  If  in- 
terested, send  complete  details  re- 
garding experience,  references,  salary 
requirements  to  Craig  Lawrence, 
Iowa  Broadcasting  Company,  Des 
Moines,  Iowa. 


7^  SCHOOL  <^ 
RADIO  TECHNIQUE 


( America*  s  Oldest  School  Devoted 
Exclusively    to    Radio  Broadcasting) 

SPECIAL  SUMMER 
6  Weeks'  Day  Courses 

JULY  5  &  AUGUST  2 

8  Weeks'  Evening  Courses 

JULY  18  &  AUGUST  14 

Taught  by  \ettcork  Profes- 
tionalsf  for  Beginner  & 
Advanced  students,  include: 

•  Announcing         •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.  Moderate  rales.  Inquire! 

Coll  or  Write  for  Booklet  B. 


R.K.O.  BUILDINCRADIO  CITY,  N.  Y. 
CIRCLE  7-0193 


Tree  Movie  Day' 

THE  WAR  Activities  Committee 
of  the  Motion  Picture  Industry  is 
seeking  the  cooperation  of  over 
600  stations  in  publicizing  "Na- 
tional Free  Movie  Day,"  July  6, 
when  anyone  buying  or  applyino 
for  a  War  Bond  will  be  admitted 
to  the  thousands  of  movie  theatres 
participating  in  the  plan.  Spot 
announcement  and  background  ma- 
terial prepared  by  Martin  Starr,  of 
United  Artists,  radio  director  of 
the  MPI's  "Fighting  Fifth"  War 
Loan  Committee,  were  being  dis- 
tributed last  week-end  to  660  com- 
mentators of  network-affiliated 
stations,  and  to  their  news  editors. 


Seeks  Symbol 

TELEVISION  Broadcasters  Assn.. 
in  cooperation  with  six  active  tele- 
vision stations,  is  conducting  a 
campaign  to  find  a  symbol  exem- 
plifying the  spirit  of  television, 
which  will  be  adopted  as  an  official 
trade  mark  by  TEA.  Stations 
WRGB  Schenectady,  WABD  New 
York,  WPTZ  Philadelphia,  WBKB 
Chicago,  W6XA0  Los  Angeles  and 
W6XYZ  Hollywood  are  asking  their 
audiences  to  participate,  offering 
$25  War  Bonds  for  the  best  symbol 
in  each  region.  TBA  will  give  a  $50 
bond  to  the  national  winner  in  the 
contest,  which  started  July  1  and 
concludes  July  31. 


EQUIPMENT  WAISTED 

1  kw  transmitter  and 
all  other  accessories  for 
1  kw  station.  Give  full 
details,  description,  etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsio 


ANNOUNCER  WANTED 

CBS  •  5  KW  •  YOUNGSTOWN,  O. 

Seasoned,  experienced,  capable 
man  for  news  and  general  an- 
nouncing. Not  a  war-time  position 
but  a  permanent  opportunity  for 
the  right  man.  Immediate  vacancy. 
Prefer  family  man — over  30  years 
old  or  draff  exempt.  Write,  wire 
or  phone. 

W.  P.  WILLIAMSON,  JR.,  Gen.  Mgr 
WKBN  BROADCASTING  CORP. 
Phone  42122 


EQUIPMENT  WANTED 

250  watt  transmitter 
and  all  other  accessories 
for  250  watt  station. 
Give  full  details,  de- 
scription, etc. 

Regional  Radio  Sales  Co. 

225  E.  Bradley  Rd. 
Milwaukee  9,  Wisconsin 
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At  SHAEF  They  Can  Split  Syllables 


PROCESSING  Navy  film  recordings  of  Allied  action  immediately  after 
they  reach  headquarters  in  London  are  Lt.  Marvin  F.  Royston,  USNR, 
head  of  Navy  radio  operations  for  the  invasion,  and  Radio  Technician  1st 
Class  Charles  Chrismon  who  assisted  Lt.  Royston  at  SHAEF. 


Editing    of  Broadcasts 
Polished  Up ;  New 
Hand  Mike 

By  MARY  ZURHORST 

JUST  BACK  from  London  where 
he  supervised  technical  processing 
of  film  recordings  made  by  network 
reporters  accredited  to  the  Navy 
for  the  invasion,  Lt.  Marvin  F. 
Royston,  USNR,  told  Broadcast- 
ing last  Thursday  the  story  behind 
the  recordings  that  have  made  ra- 
dio history. 

In  April,  Lt.  Royston,  former 
NBC  and  Blue  engineer,  left  the 
Navy's  OiRce  of  Public  Relations, 
Radio  Section,  for  Allied  Head- 
quarters in  London.  Early  in  1943, 
under  Lt.  Comdr.  J.  Harrison 
Hartley,  USNR,  office  in  charge, 
he  and  Lt.  Comdr.  Charles  E. 
Dillon,  USNR,  of  the  Radio  Section, 
had  made  experiments  with  record- 
ing equipment  in  the  Atlantic  war- 
fare against  U-Boats.  They  decid- 
ed on  the  film  recorder  in  view  of 
its  performance  under  Naval  com- 
bat conditions  [Broadcasting, 
Feb.  14]. 

Trained  in  Advance 

The  technical  side  of  the  radio 
coverage  for  D-Day  and  a  few  days 
following  was  worked  out  with  the 
cooperation  of  the  BBC  and  the 
four  American  networks,  working 
a  pooled  arrangement  [Broadcast- 
ing, March  20].  Before  arriving  in 
London,  Lt.  Royston  had  trained 
the  network  technicians  in  the  use 
of  the  film  recorders  and  had  also 
given  the  announcers  technical  in- 
structions in  case  of  emergency. 

Each  announcer  had  his  choice 
of  boats  and  by  accident  each  of 
the  four  chose  a  different  one; 
George  Hicks  of  Blue,  headquar- 
ters ship;  Charles  Collingwood  of 
CBS,  LST;  Larry  Meier  of  MBS, 
troop  transport  APA;  George 
Wheeler  of  NBC,  cruiser. 

"A  few  days  before  the  inva- 
sion," Lt.  Royston  said,  "we  called 
the  correspondents  and  their  engi- 
neers to  come  to  SHAEF  with  full 
equipment.  They  went  through  the 
paces,  but  it  was  a  'dry  run'  and 
just  a  rehearsal.  When  D-Day 
came  they  were  summoned  in  the 
same  way,  and  were  sealed  in  the 
ships  with  the  troops.  This  time, 
of  course,  it  was  the  real  thing."' 

For  three  days  and  nights  fol- 
lowing the  invasion  the  lieutenant 
listened  to  recordings.  The  total 
recording  time  was  about  28  hours 
on  55  films.  Of  this,  3  hours  and 
45  minutes  was  fed  to  the  American 
network  from  London. 

Lt.  Royston  had  the  processing 
down  to  such  a  fine  art  that  in 
transferring  the  sound  from  the 
original  film  to  another  machine 
he  could  remove  even  syllables 
that  required  deletion.  "In  one  re- 
cording the  censor  objected  to  a 
word  that  was  plural,"  he  said. 
"The  next  word  happened  to  be 
singular,  but  to  make  sense  it  had 
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to  be  made  plural,  so  we  just  took 
the  's'  off  the  first  word  and  stuck 
it  on  the  second." 

George  Hicks'  recording  of  the 
Junker  attack  on  his  ship  [Broad- 
casting, June  12],  one  of  the  out- 
standing recordings  of  the  inva- 
sion, was  broadcast  simultaneous- 
ly by  the  four  American  networks 
and  was  carried  by  the  Canadian 
Broadcasting  Corp.,  the  BBC 
North  American  Service  and,  most 
unusual  under  the  circumstances, 
by  the  BBC  Home  Service. 

"That  recording  came  in  at  4 
a.m.  when  we  were  getting  ready 
to  go  home,"  Lt.  Royston  recalled. 
"The  jeep  motor  was  going,  just 
about  to  drive  us  off,  when  we  de- 
cided to  listen,  as  it  w^as  marked 
'A',  meaning  good  quality.  It  was 
so  good  we  processed  it  immedi- 
ately, and  called  in  the  censors  to 
listen  just  after  we  heard  it." 

The  record  had  to  pass  U.  S. 
Navy,  U.  S.  Army  and  Royal  Navy 
censors  before  being  broadcast. 
The  correspondents  sent  the  film 


back  by  dispatch  boat  to  the  south- 
ern coast  of  England  where  it  was 
either  flown  or  speeded  by  motor- 
cycle courier,  along  with  official 
dispatches  and  newspaper  corre- 
spondents' stories  directly  to 
SHAEF. 

"George  Hicks  had  a  lucky  break 
dispatching  his  film.  As  soon  as 
he  finished  recording,  his  ship  ran 
up  a  white  fiag  and  the  dispatch 
boat  pulled  alongside,  took  the  film 
and  ran  it  back  to  England." 

Rocket  Base  Raid 

Each  team  had  two  machines, 
and  Lt.  Royston  had  eight  at 
headquarters  to  be  used  for  dub- 
bing, reviewing,  censorship,  etc. 
One  machine  was  used  for  each  of 
the  three  broadcast  channels  out 
of  London,  broadcasting  direct 
from  the  film  recorder. 

Lt.  Royston  ended  his  three- 
month  tour  of  duty  with  SHAEF 
by  accompanying  an  Allied  raid  on 
rocket  ship  installations  in  the  Pas 
de  Calais  area,  which  he  recorded 
and  sent  back  to  this  country  to 


KTKC  Change  Granted 

KTKC  Visalia,  Cal.,  last  week 
was  granted  consent  by  the  FCC 
for  voluntary  assignment  of  license 
from  J.  E.  Richmond,  Percy  M, 
Whiteside,  Homer  W.  Wood  and 
the  Visalia  Publishing  Co.  doing 
business  as  Tulare-Kings  Counties 
Radio  Associates,  to  the  same  in- 
dividuals and  Morley  M.  Maddox 
and  Charles  A.  Whitmore,  who  re- 
place the  Visalia  Publishing  inter- 
est. Operation  continues  under  the 
same  name.  Messrs.  Maddox  and 
Whitmore,  ovmers  of  Visalia  Pub- 
lishing, have  been  identified  with 
the  KTKC  licensee  through  the  in- 
terest of  their  company,  which  is 
voluntarilv  dissolving  and  liquidat- 
ing. Visalia  Publishing  Co.  has  been 
publishing  the  Visalia  Times-Delta. 


Blue  Adds  Two 

BLUE  NETWORK,  effective  July 
1,  added  two  full-time  Georgia  af- 
filiates, as  members  of  the  South 
Central  Group,  and  available  only 
as  a  package  with  WDAK  Colum- 
bus. Ga.  The  two  new  stations  are 
WRLD  West  Point,  owned  by  Val- 
lev  Broadcastine  Co.,  and  operated 
with  250  w  on  1490  kc,  and  WGAA 
Cedartown,  owned  by  Northwest 
Georgia  Broadcasting  Co.,  operat- 
inqr  with  250  w  on  1340  kc.  The 
new  additions  bring  the  network 
total  to  194  affiliates. 


be  broadcast  on  CBS  and  Blue 
within  24  hours  of  the  attack. 

On  Monday,  June  19,  Lt.  Royston 
and  Edward  R.  Murrow,  European 
director  of  CBS,  climbed  into  a 
B-26  Marauder  accompanied  by  the 
plane's  crew,  a  full  load  of  bombs 
and  an  additional  350  lbs.  of  sound 
equipment.  Mr.  Murrow  was  to  do 
the  description,  with  Lt.  Royston 
at  the  controls. 

"We  used  up  the  full  length  of 
the  runway,"  he  said,  "but  with  all 
that  extra  load  we  finally  managed 
to  get  into  the  air.  Everybody  was 
on  edge  because  we  were  to  fly  di- 
rectly into  a  very  heavy  flak  area, 
according  to  our  briefing,  and  just 
the  day  before  we  had  seen  planes 
come  in  pretty  well  shot  up  from, 
raids  over  the  same  spot. 

Developing  New  Mike  ! 


Drawn  for  Broadcasting  by  Sid  Hix 
'Today's  Recipe  Will  Be  An  Omlet — Not  Shirred  Eggs,  As  Originally 

Announced!" 


"Our  plane  was  second  in  foT-- 
mation  so  we  could  see  the  bomb- 
ing of  the  lead  plane  as  well  as  our' 
own.  As  soon  as  we  were  over  the 
target — a  70-  or  80-foot  platform 
like  a  ski  jump,  leading  from  an 
old  farm  house — the  bombardier 
dropped  his  bombs  and  left  the 
bomb  bay  doors  open  so  Murrow 
could  see  what  was  happening  and 
describe  it." 

The  rush  of  air  was  terrific,  he 
said,  adding  to  the  other  back- 
ground noises.  There  was  no  flak, 
however.  There  were  evidences  of 
hits  on  the  target,  but  as  Lt. 
Royston  and  the  recording  both 
reached  this  country  before  the 
pictures  of  the  raid  were  developed, 
he  does  not  know  the  results. 

A  special  hand  microphone  is 
being  developed,  according  to  the 
Navy,  which  will  eliminate  back- 
ground noises  encountered  in  com- 
bat. It  will  be  used  soon  in  battle 
recordings. 
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MAINEVILLE,  OHIO  ... 

Of  Such  Is  The  Kingdom'" 


Behold  the  portrait  of  a  people's  soul  .  .  . 

The  lens  has  captured  it, 

Diffused  and  ill-defined, 

In  the  soft  sunshine  of  a  Sunday  morning. 

Its  substance  is  simplicity: 

Just  children  and  a  church; 

For  children  give  the  soul  its  life  .  =  . 

Church  gives  it  residence. 

Around  these  two,  a  town  is  built — 

Some  homes,  a  school,  some  stores  and  farms. 

Into  the  soul  are  fused 

Traditions  of  dim  yesterdays 

Remembered  only  in  the  graven  granite 

In  the  graveyard. 

The  bright  hopes  of  unborn  tomorrows. 

And  the  living,  freedom-loving  spirit  of  today. 


That's  all  there  is  to  Maineville; 
No  gleaming  crucibles  of  steel 
Pouring  their  wealth  into  busy  marts; 
No  mines  burrowing  into  earth's  riches; 
No  humming  factories,  no  spinning  turbines. 
Just  folks — ^just  children  and  a  church. 
And  the  simple  life  of  a  quiet  town. 
Attuned  to  the  proud  beat  of  a  nation's  heart. 

Quite  unimportant  .  .  .  yes — that  is. 

To  all  except  the  few 

To  whom  this  place  is  home — 

And  to  us,  whom  they  have  made  to  feel  at  home. 


WLW 

The  Natioti's  Most  Merchandise -able  Station 

DIVISION  OF  THE  CROSLEY  CORPORATION 


■Iff 


American 
j.ungs 
for 


the  Voice 
of  China 


f  I  ^HE  Japanese  regularly  boast  that  the  important 
transmitting  station  at  Chungking  has  been  de- 
stroyed, and  China's  war  capital  has  thus  been  isolated. 

But  the  photograph  above  shows  one  of  the  Chung- 
king short-wave  stations  which  is  located  in  a  moun- 
tain dugout — safe  from  air  raids. 

According  to  United  China  Relief,  "Much  of  the 
transmission  equipment  used  by  China's  XGOY  and 
XGOXis  made  by  Chinese  technicians  using  American 
parts. 

*       *  * 

Naturally  RCA  workers  were  thrilled  to  see  this  picture 
showing  the  RCA-833-A,  and  to  know  that  RCA  tubes 
have  found  such  an  important  place  in  the  Chinese 
war  effort.  In  expressing  thanks  to  United  China 
Relief  for  the  use  of  this  photograph,  RCA  urges  your 
support  of  United  China  Relief  and  the  important 
work  it  is  doing. 


The  tube  shown  in  this  photograph  (irhich  was 
supplied  by  United  China  Relief)  is  the  famous 
RCA-833-A,  a  favorite  in  AM  and  FM  stations 
throughout  America. 


^fii  BUY 
^2:^^  WAR 
^fj^  BONDS 


The  Magic  Brain  of  all  electronic  equipment  is  a  Tube  .  .  . 
and  the  fountain-head  of  modem  Tube  development  is  RCA. 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 

LEADS  THE  WAY  .  .  In  Radio  .  .  Television  . .  Tubes  . . 
Phonographs  . .  Records  .  .  Electronics 
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Its  no  wonder  radio  listeners  in  Midwest  America  feel  friendly  toward 
WLS  personalities.  Most  of  them  have  been  heard  on  the  station  for  so  long 
that  listeners  regard  them  as  old  friends.  For  instance,  Julian  Bentley,  WLS 
News  Editor,  has  been  with  the  station  for  14  years,  since  1930.  Ervin  Lewis, 
Associate  Editor,  is  a  comparative  newcomer  with  6  years  of  service  at  WLS. 

These  friends  of  long  standing  are  found  not  only  in  the  news  department. 
Many  entertainers  have  been  heard  on  WLS  for  15  and  20  years.  Executives, 
program  staff,  even  the  engineers  boast  20-year  veterans.  And  in  this  long 
association  with  the  station  and  its  audience,  these  people  have  learned  to 
know  the  listeners,  know  what  they  like  to  hear  and  what  will  move  them 
to  act  and  buy.  That's  why  WLS  Gets  Results! 
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John  Blair  &  Company 
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50,000  WATTS 
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CHICAGO  7 


BuRRiDGE  D.  Butler 
President 


Glenn  Snyder 
Manager 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *   KTUC  TUCSON   *   KSUN  BISBEE-LOWELL 


We  gratefully  acknowledge  the  compliment 
of  Boston's  Radio  Editors  in  voting 

WNAC 

''Tops  in  Publicity  in  the  Boston  Area 
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WNAC 


—  and  thank  you,  Billboard, 
for  conducting  the  survey. 


Key  Station  of  THE  YANKEE  NETWORK 

Member   of   the   Mutual   Broadcasting  System 

Represented  Nofionolly  by  Edward  Pefry  &  Co.,  Inc. 


for  AM  Broadcasting,  FM  Broadcasting 
and  Television  Sound 


TWELVE  years  ago,  RCA  engineers  startled  the  industry 
by  announcing  the  development  of  a  revolutionary  new 
microphone,  "the  microphone  without  a  diaphragm." 

That  microphone  was  the  first  velocity  microphone— and, 
back  in  1932,  it  was  a  daring  innovation.  There  was  some 
shaking  of  heads  over  the  fact  that  it  looked  different, 
worked  differently,  and  moved  the  pre-amplifier  from  the 
microphone  case  to  the  equipment  rack. 

But,  the  broadcasting  industry — which  was  just  ther 
moving  into  high  gear — quickly  found  out  that  the  Velocity 
Microphone  was  more  convenient,  more  dependable  and  of 
far  better  quality  than  the  condenser  microphones  ther 
in  use. 

With  one  accord,  broadcasters  adopted  the  RCA  Velocit> 
Microphone  for  all  high-quality  pickups,  and  they  have 
been  using  them  in  constantly  increasing  numbers  ever 
since. 

Meantime.  RCA  engineers,  not  content  with  the  first 
velocity  microphone,  have  gone  on  improving  it.  They 
designed  new  mountings,  used  new  materials  to  achieve 
higher  output,  added  new  finishes.  In  1935  they  brought  out 
the  Uni-directional  Microphone,  a  velocity-type  microphone 
which  has  a  single-sided  pickup  (as  contrasted  to  the  two- 
sided  pickup  of  the  standard  velocity  microphone) .  And  in 
1939,  the  "Combination"  Microphone — a  model  which  pro- 
vides uni-directional.  bi-directional  or  non-directional  pick- 
up at  the  turn  of  a  switch. 

Today  RCA  broadcast  microphones  are  the  standard  of 
the  industry.  Used  by  NBC,  CBS,  the  BLUE  and  nearly  all 
regional  networks — as  well  as  by  most  of  the  independent 
stations,  large  and  small. 

For  the  best  in  microphones — and  the  best  in  all  radio 
equipment— look  to  RC'* ' 


BUY  MORE 
WAK  BONDS 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION    .    CAMDEN,  N.  J. 


The  RCA  44BX  Velocity  Microphone— favorite  for 
high-quality  studio  pickups.  A  frequency  response 
which  (when  used  with  RCA  pre-amplifiers)  is  uni- 
form from  30  to  15,000  cycles,  makes  the  44BX  the 
ideal  microphone  for  FM  broadcasting  and  for  high- 
quality  AM  broadcasting. 


minrnnhnnos  thfi 


The  RCA  77-C1  Special-purpose  Microphone. 
Provides  a  uni-directional,  bi-directional  or  non- 
directional  response  as  desired.  Change  from  one 
to  another  by  turn  of  a  switch.  Frequency, response 
constant  through  entire  operating  angle,  A  combi- 
nation of  flexibility  and  quality  which  is  unequaled.. 


The  RCA  88-A  Pressure  Microphone.  A  rugged,  non- 
critical  unit  —  especially  suited  for  remote  pickups. 
Weighs  only  a  pound,  provides  a  high  output  level,  has 
a  moisture-proof,  molded  styrol  diaphragm  and  o  pro- 
tecting wind  screen.  Response  of  60  to  10,000  cycles 
makes  it  suitable  for  many  studio  uses  as  well  as  remotes. 
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PORTRAIT  OF  ilN 


MARKET 


•  Spendable  income  from  the  rich  East  Texas- 
South  Arkansas-North  Louisiana  area  is  assured 
for  years  to  come.  Always  looked  upon  as  on 
enduring  market  this  region's  rich  resources 
and  major  industries  will  provide  increasing 
spendable  wealth  in  the  future.  Now  holding 
one-fifth  of  the  nation's  known  oil  and  the  sec- 
ond largest  known  supply  of  Natural  Gas  new 
fields  are  constantly  being  discovered  to  add  to 


the  life  of  the  petroleum  supply.  Add  to  this 
such  major  industries  as  cotton,  livestock, 
lumber  and  varied  manufacturing,  plus  a  mild 
climate  which  allows  year-round  operations. 
It  will  pay  you  to  investigate  this  enduring 
market ...  to  find  out  how  you  con  sell  now  and 
build  sales  for  the  future.  Let  iis  give  you  more 
information  about  this  market  and  how  you 
can  cover  it  completely  with  50,000  watt  KWKH. 


KWKH 

50,000  WATTS 

A  Shreveport  Times  Station 

CBS 

Represented  by  the  Branham  Co. 


THE     SELLING     POWER     IN     THE     BUYING  MARKET 
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It  happened  at  1220 


r 


CONGRATULATIONS  came  thick  and  fast  when  Radio  Station  WGAR 
shifted  to  1220  kilocycles,  and  included  reports  of  better  reception  from 
listeners,  as  well  as  flowers  galore. 


ONE  THOUSAND  HANGER  CARDS  in  Cleveland  streetcars  tell  the 
WGAR  story  to  more  than  one  million  riders  per  day  for  six  months, 
with  a  new  message  each  week. 


MOVE  from  one  side  of  town  to  the  other,  and 
friends  still  will  locate  you.  But,  change  the 
wavelength  of  a  radio  station,  and  you  can't  simply 
leave  a  little  note  hanging  at  the  old  spot  on  the  dial. 
That  is  why  WGAR,  the  Friendly  Station  in  Cleve- 
land, went  all  out  in  a  smashing  campaign  to  post 
listeners  on  its  recent  shift  to  1220  kilocycles. 

Radio  announcements,  newspaper  ads  and  street- 
car hanger  cards  started  people  talking  when,  with 
humorous  touch,  they  asked  ...  "what's  happening 
at  1220?"  Then,  in  rapid-fire  order  at  the  changeover 
date,  came  the  answer  through  those  same  media,  plus 
giant  painted  boards,  24-sheets,  truck  signs,  window 
and  counter  displays  in  downtown  and  neighborhood 
stores  .  ,  .  through   book  matches,  correspondence 
stickers,  playing  card  giveaways,  tent  cards  in  restau- 
Ij^     rants  and  cards  direct-mailed  to  select  lists. 
As  one  Clevelander  put  it  .  .  .  "you  can't 
expose  your  ears  or  open  your  eyes  without 
learning  that  WGAR  has  moved  to  1220  on 
your  dial!" 


TWENTY-SIX  NEWSPAPERS  with  combined  circulation  of  more 
than  one  and  one-half  million  carried  163  ad  insertions  throughout 
Northern  Ohio. 


NEWSPAPER  READERS  couldn't  miss  the  smash  announcement  ads, 
.some  in  two  colors,  that  appeared  in  Metropolitan  and  rural  papers  during 
the  week  following  the  changeover. 


STORE  POSTERS  featuring  network  stars  were  displayed  prominently 
in  2300  retail  food  and  drug  outlets  throughout  WGAR's  service  area. 


SPECIAL  PROGRAMS  by  network  talent,  as  well  as  live  announce- 
ments, reminded  listeners  to  make  the  switch  on  the  appointed  day 
and  hour. 


COLORFUL  OUTDOOR  ADVERTISING  makes  nearly  one  and  one- 
half  million  WGAR  impressions  every  24  hours  through  one  hundred 
twentv-six  24-sheets. 


BEHIND  THE  MOVE  to  a  better  wave  for  WGAR  were  well-known 
radio  men  (left  to  right)  John  F.  Patt,  G.  A.  Richards  and  Leo  J. 
Fitzpatrick. 


TEASERS  OPENED  a  26-week  car  hanger  card  campaign,  followed  by 
changeover  announcements  and  program  promotion  cards  to  run  into 
the  fall  months. 


175  TRUCK  SIGNS  carried  the  news  Norm  Siegel  of  the  Cleveland  Press 
of  the  change  throughout  the  city  said:  "There's  definitely  improve- 
and  nearby  counties.  ment  in  WGAR's  signal."' 


EAST  AND  WEST  on  the  city's  two  heaviest  traffic  arteries,  giant 
painted  boards  flash  the  WGAR  message  to  radio-minded  Clpvelanders. 


LISTENERS  whose  house  or  phone  numbers  are  1220  won  playing  cards, 
and  two  million  WGAR  matchbooks  were  distributed  over  cigar  counters. 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTIN 


RiOHiRD  I  kmi 


President^  Pacific  Coast  Advertising  Co,^  San  Iranciscc^ 

Sciys—^We\e  found  that  spot  broadcasting  reaches 
most  of  the  people,  most  of  the  time." 


•Bravo,  Mr.  Goebel!  After  all  is  said  and 
done,  that's  the  final  and  ultimate  discovery 
about  spot  broadcasting.  After  twelve  years 
of  clo^sest  association  with  the  medium,  even 
we  are  still  being  constantly  surprised  that 
spot  broadcasting  can  sell  men's  clothes, 
for  instance,  at  times  when  "only  women 
are  listening" — can  sell  foods  and  other 
feminine  interests  at  any  hour  of  the  day 
or  night,  and  even  on  sports  programs! 


•What's  the  answer?  We're  sure  we  don't 
know,  unless  it's  that  spot  broadcastirfg 
simply  does  reach  a  lot  of  people,  all  the 
time!  More  people  per  dollar,  certainly. 
Plus  the  fact  that,  whether  you're  buying 
a  20 -second  break  or  a  full  hour's  pro- 
gram, you've  got  all  the  listener's  atten- 
tion while  you're  on  the  air — you're  not 
competing  with  other  advertisers  on  the 
same  "page". 


Free  &  Peters,  itic. 

Pioneer  Radio  Station  Representatives 


Since  May,  i^^2 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .   .  .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMdIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRIST! 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEAHLE 
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Fight  Looms  for  Postwar  Shortwaves 


Federal  Ownership 
Urged  in  Some 
Quarters 

By  BILL  BAILEY 

CONTROL  of  international  short- 
wave broadcasting  following  the 
(war  looms  as  a  major  political  is- 
sue, with  several  Government  agen- 
cies, including  the  FCC,  Office  of 
;War  Information  and  Coordinator 
of  Inter- American  Affairs  reported- 
jly  advocating  some  form  of  con- 
tinued Government  supervision  of 
the  nation's  shortwave  stations. 
I  Shrouded  in  official  secrecy,  the 
jmove  to  perpetuate  Government 
i  control  over  international  broad- 
/vcasting  is  said  to  be  headed  by  FCC 
^Chairman  James  Lawrence  Fly, 
Iwho  also  is  chairman  of  the  Board 
|of  War  Communications  and  a 
jmember  of  the  State  Dept.  Com- 
knittee  on  Postwar  Telecommunica- 
Eions. 

'  Reliable  sources,  however,  held 
fthat  no  action  would  be  taken,  de- 
jspite  purported  pressure  by  the 
|FCC,  OWI  and  CIAA,  until  the 
ifield  of  international  communica- 
Hltions  is  probed  to  its  innermost 
[depths.  To  that  end  200  or  more  ra- 
'idio  and  communications  experts 
will  be  called  to  Washington  in  the 
yiear  future  for  conferences  on  the 
overall  communications  picture.  In- 
jformation  gleaned  from  them  will 
'help  to  guide  the  State  Dept.  in 
formulating  this  country's  policies 
to  be  presented  at  the  first  world 
iconference  on  telecommunications 
after  hostilities  cease. 

IRAC  Report 

Because  of  the  worldwide  prob- 
llem  of  allocations  which  will  arise 
in  the  postwar  period,  the  Inter- 
department  Radio  Advisory  Com- 
mittee made  up  of  Government  ex- 
perts, has  been  working  for  months 
on  proposed  allocations  to  be  con- 
sidered at  the  impending  world  con- 
ference. IRAC  is  understood  to  have 
submitted  a  report  to  the  FCC, 
BWC  and  State  Dept.  Committee 
a  fortnight  ago. 

Adding  to  the  allocations  prob- 
lem is  the  fact  that  more  than 
1,600  international  shortwave  sta- 
tions have  operated  since  the  war 
on  something  like  900  or  more  fre- 
quencies, ranging  from  2312  to  42,- 
500  kc,  according  to  competent  esti  - 


mates. In  addition  several  foreign 
FM  stations,  as  well  as  those  in 
the  U.  S,.  have  been  operating  in 
the  band  above  42,500  kc. 

Although  it  was  pointed  out  that 
many  of  the  1,600  stations  which 
have  been  on  the  air  pouring  out 
propaganda  for  a  score  or  more  of 
countries  have  been  destroyed  in 
war  zones,  the  problem  of  allocat- 
ing certain  frequencies  to  each  na- 
tion is  one  which  will  require  not 
one  but  several  world  conferences. 

Must  Keep  in  Step 

Advocates  of  Government-con- 
trolled shortwave  stations  in  the 
future  point  out  that  the  U.  S., 
prior  to  the  war,  was  the  only  na- 
tion in  the  world  with  privately- 
operated  stations.  They  contend 
that  in  the  postwar  period  all  in- 
ternational broadcasting  of  other 
countries  will  be  controlled  or  op- 
erated by  respective  governments, 
and  that  the  United  States,  to  keep 
in  step,  must  do  likewise. 

On  the  other  hand  there  are,  in 
Government,  agencies  which  abhor 
any  kind  of  Government  control 
over  private  industry.  They  contend 


that  America  has  been  built  on  the 
foundation  of  free  enterprise,  as 
defined  in  the  Constitution,  and 
that  Government  operation  of  in- 
ternational broadcasting  would  be 
a  definite  step  towards  control  of 
speech  and  the  press,  not  only  on 
an  international  basis  but  domes- 
tically as  well. 

At  the  outbreak  of  war  seven 
corporations  owned  and  operated 
America's  international  shortwave 
stations.  Under  wartime  agree- 
ments reached  in  the  fall  of  1942, 
time  of  all  U.  S.  shortwave  stations 
(21  at  that  time)  was  leased  to 
the  OWI  and  CIAA,  OWI  program- 
ming two  thirds  and  CIAA  the 
other  third.  The  agreement  calls 
for  return  of  all  stations  to  the 
private  owners  after  hostilities 
cease. 

In  the  meantime  OWI  has 
planned  a  total  of  36  international 
shortwave  stations,  30  of  which 
have  been  completed,  the  remaining 
six  still  under  construction.  Addi- 
tional stations  have  been  built  by 
Defense  Plant  Corp.  under  supervi- 
sion of  the  private  licensees  [Broad- 


New  Manpower  Rules  Easing 
Station  Employment  Problem 

High  Level  of  Stability  in  Personnel  Noted 
As  Hiring  Goes  Under  Government  Service 


By  JACK  LEVY 
WITH  all  radio  stations  under 
manpower  ceilings  and  hiring  of  re- 
placements under  the  control  of  the 
U.  S.  Employment  Service,  it  ap- 
peared last  week  that  broadcasting 
operations  had  reached  the  highest 
level  of  stability  since  the  outbreak 
of  war. 

New  War  Manpower  Commission 
regulations,  placed  in  effect  July  1, 
while  designed  to  give  the  maxi- 
mum protection  to  producers  of 
critical  war  items,  will  benefit  ra- 
dio as  an  essential  activity  through 
restriction  of  job  referrals  on  less 
essential  and  nonessential  enter- 
prises. 

A  cursory  survey  of  stations  in- 
dicates that  many  broadcasters  are 
in  a  better  position  today  as  far 
as  manpower  problems  are  con- 


cerned than  they  have  been  in  a 
long  time.  Several  large  stations 
told  Broadcasting  their  personnel 
situation  was  "fortunate".  Others 
reported  only  minor  employment 
needs  in  the  way  of  office  or  gen- 
eral workers. 

Several  broadcasters  said  their 
problems  were  largely  alleviated 
when  Selective  Service  regulations 
issued  in  May  lifted  the  pressure 
on  men  over  26  in  essential  ac- 
tivities, many  of  whom  were  soon 
to  be  inducted  or  in  the  process 
of  induction.  Stations  have  had  an 
opportunity  since  that  time  to  make 
staff  adjustments,  employing  wom- 
en to  fill  vacancies  and  in  quite  a 
few  cases  hiring  or  rehiring  dis- 
charged veterans. 

Inquiries  to  stations  regarding 
(Continued  on  page  64) 


CASTING,  March  13].  Under  con- 
tract arrangements  the  private 
firms  have  options  to  acquire  the 
stations,  including  land,  after  the 
war. 

The  seven  firms  in  whose  names 
the  international  shortwave  sta-  _ 
tions  are  licensed  are:  Associated 
Broadcasters,  also  licensee  of 
KSFO  San  Francisco;  CBS;  Cros- 
ley  Corp.,  Cincinnati,  licensee  of 
WLW;  General  Electric  Co., 
Schenectady;  NBC;  Westinghouse 
Radio  Stations;  World  Wide  Broad- 
casting Corp.,  Boston. 

Under  Government  direction  the 
shortwave  stations  operate  on  va- 
rious frequencies,  depending  on  the 
time  of  broadcast  and  the  areas  to 
be  reached,  at  times  using  as  many 
as  90  frequencies.  James  0.  Wel- 
don,  chief  of  the  OWI  Bureau  of 
Communications  Facilities  and  a 
veteran  radio  engineer,  is  in  charge 
of  shortwave  operations  [Broad- 
casting, May  29]. 

Protecting  Investments 

In  the  study  of  international 
communications,  several  schools  of 
thought  have  arisen  as  to  the  most 
feasible  operation  of  shortwave 
broadcasting.  Those  firms  which 
have  pioneered  in  shortwave  broad- 
casting have  tentatively  lined  up 
proposed  commercial  networks  of 
standard  or  medium  wave  stations 
in  other  countries  to  pick  up  short- 
wave programs  from  America  and 
rebroadcast  them  over  AM  stations. 
Such  arrangements  have  been  pre- 
dicated on  the  understanding  that 
American  broadcasting  would  con- 
tinue in  peacetime  under  private 
operation,  thus  providing  through 
free  competition  the  best  of  en- 
tertainment. 

To  protect  their  investments, 
made  over  a  period  of  years,  the 
pioneers  in  international  broad- 
casting are  understood  to  be  plan- 
ning vigorous  opposition  to  anj^ 
movement  leading  to  Government 
domination  of  that  branch  of  the 
industry. 

One  school  of  thought  advocates 
point-to-point  relay  with  standard 
band  stations  in  foreign  countries 
rebroadcasting  shortwave  programs 
from  America  and  vice  versa. 
Apropos  that  plan,  however,  Edwin 
K.  Cohan,  technical  advisor  of 
World  Wide  Broadcasting  Corp., 
{Continued  on  page  28) 
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FCC  Approves  WJJB  Sale  to  Field; 
Randall  Heads  Station:  Havre  Mana&er 


MARSHALL  FIELD,  sole  pro- 
prietor of  the  Chicago  Sun  and  of 
PM,  last  week  became  the  owner 
of  WJJD  Chicago,  with  the  FCC's 
approval  of  his  acquisition  of  con- 
trol of  the  station's  stock  from  the 
Atlass  family  for  approximately 
$700,000. 

With  the  purchase  of  the  remain- 
ing outstanding  preferred  stock, 
the  cost  will  be  approximately 
$750,000.  Purchase  of  control  was 


Mr.  Field 


Mr.  Harre 


from  Ralph  L.  Atlass,  who  also 
operates  WIND  Gary-Chicago; 
H.  Leslie  Atlass,  vice-president  of 
CBS  in  charge  of  central  division 
operations,  and  Ralph  Louis  At- 
lass, son  of  Ralph  L.  Atlass.  Philip 
K.  Wrigley,  chewing  gum  manu- 
facturer, was  a  minority  stockhold- 
er, along  with  others. 

WIND  Move  Approved 

Application  for  transfer  of 
WJJD  to  Mr.  Field  was  iiled  last 
March.  The  station  operates  on 
1160  kc  with  20,000  w  limited  time. 
KSL  Salt  Lake  City  is  the  dominant 
station  on  the  clear  channel. 

The  contract  for  sale  also  calls 
for  an  adjustment  in  price  for 
any  increase  or  decrease  in  net 
worth  of  the  station  between  Jan. 
31,  1944,  and  the  accounting  date 
established.  It  is  understood  there 
will  be  an  adjustment  upward. 

Ralph  Atlass  and  his  associates 
will  continue  operation  of  WIND, 
which  at  the  same  time  was  grant- 
ed a  modification  of  its  license  to 
change  its  main  studio  location  to 
Chicago  so  the  station  hereafter 
will  be  identified  as  Chicago  in- 
stead of  Gary.  Commissioner  Walk- 
er voted  "no"  on  the  Chicago  move. 

Mr.  Field  also  has  pending  be- 
fore the  FCC  an  application  for 
purchase  of  WSAI  Cincinnati  from 
the  Crosley  Corp.  for  $550,000. 
This  transaction,  like  the  WJJD 
deal,  stems  from  the  FCC's  regu- 
lation against  dual  ownership  of 
stations  in  the  same  or  overlapping 


Lockheed  Sponsors 

LOCKHEED  Aircraft  Corp.,  Bur- 
bank,  Cal.,  will  sponsor  A  Man 
Named  'X'  on  72  CBS  stations 
starting  July  10.  The  half-hour 
dramatic  show  dealing  with  the  ac- 
tivities of  the  FBI  takes  to  the 
air  in  the  latter  half  of  the  Lux 
Radio  Theatre,  9:30  p.m.  for  an 
eight-week  run.  It  has  not  yet  been 
decided  where  the  show  will  be 
placed  after  that  period.  Agency  is 
Foote,  Cone  &  Belding,  New  York. 
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areas,  since  Crosley  also  operates 
WLW  in  Cincinnati.  He  also  is 
understood  to  be  considering  other 
station  acquisitions. 

Clem  Randau,  business  manager 
of  the  Chicago  Sun  and  former 
United  Press  executive,  will  be  in 
supervisory  charge  of  WJJD  op- 
erations. The  station  will  continue 
to  maintain  headquarters  at  230 
N.  Michigan  Ave.  WIND,  under 
arrangement  with  the  Field  organ- 
ization, temporarily  will  use  stu- 
dios at  that  location  until  such 
time  as  a  move  can  be  made  with 
the  lifting  of  restrictions  on  ma- 
terials. 

"We  are  going  to  continue  as  is," 
Mr.  Randau  declared  following  the 
FCC  action.  He  formally  an- 
nounced that  Arthur  Harre,  com- 
mercial manager  of  WJJD,  has 
been  named  manager.  Officers  are 
Mr.  Field,  president;  Mr.  Randau, 
vice-president;  and  Carl  Weitzel, 
manager  of  the  Field  Chicago  prop- 
erties, as  secretary-treasurer.  These 
officials  also  will  serve  as  the  board 
of  directors. 


WMPS,  Baptist  Church 
Pact  Contemplates  Sale 

PAVING  the  way  for  ultimate  sale 
of  WMPS  Memphis,  in  compliance 
with  the  FCC's  "duopoly"  regula- 
tions, Memphis  Broadcasting  Co. 
and  the  First  Baptist  Church  of 
that  city  have  entered  into  a  new 
contract  under  which  the  church 
will  be  accorded  one  hour  and  45 
minutes  per  week  of  time  instead 
of  previous  provisions  in  perpetu- 
ity, guaranteeing  it  5  ¥2  hours  per 
week.  The  new  contract  involved, 
in  exchange  for  the  recapture  of 
time,  payment  of  $15,000  to  the 
chux'ch.  Instead  of  5V2  hours  on 
Sunday,  the  new  99-year  contract 
specifies  an  hour  and  one-half, 
with  15  minutes  on  Wednesdays 
and  five  one-minute  spot  announce- 
ments per  week. 

Because  of  the  affiliation  of  WMC 
Memphis  with  the  Scripps-Howard 
organization  which,  through 
Scripps-Howard  Radio,  owns 
WMPS,  the  latter  station  will  be 
sold  under  the  FCC's  rule  banning 
multiple  ownership  in  the  same 
areas.  A  number  of  bids  have  been 
received,  it  is  understood.  WMPS 
operates  on  1460  kc  with  1,000  w 
local  sunset  and  500  w  night. 


'Freshie'  Spots 

SUNWAY  FRUIT  Products,  Chi- 
cago, "Fi-eshie"  dehydrated  bever- 
age base,  begins  sponsorship  of  a 
spot  campaign,  introducing  the 
product  to  the  civilian  market  for 
the  first  time  after  extensive  sale 
for  army  use  overseas,  July  17  on 
WOR  New  York  and  July  10  on 
WGN  Chicago,  using  one  announce- 
ment daily  until  Sept.  1.  Fall 
and  winter  schedules  will  be  ex- 
panded. Agency  is  Sorensen  &  Co., 
Chicago. 


Golf  Match  Sponsored 

GEORGE  S.  MAY  Co.,  industrial 
engineers,  Chicago,  is  contracting 
for  the  full  130  station  NBC  net 
for  broadcast  of  the  annual  Men's 
Open  Amateur  &  Professional  Golf 
Tourney,  Tam-O-Shanter  Golf  Club, 
Chicago,  Aug.  22-27,  featuring  Bill 
Stern.  The  whole  package  is  esti- 
mated at  $14,000.  Agency  is  Jim 
Duffy  Inc.,  Chicago. 


Signal  Oil  Spots 

SIGNAL  OIL  Co.,  Los  Angeles,  in 
a  concentrated  campaign,  in  early 
July  started  using  an  average 
total  of  180  transcribed  announce- 
ments per  week  on  more  than  35 
Pacific  Coast  stations  utilizing 
those  in  major  market  areas. 
Agency  is  Barton  A.  Stebbins 
Adv.,  Los  Angeles. 


Bond  Bread  Spots 

GENERAL  BAKING  Co.,  New 
York,  in  addition  to  an  expanded  ' 
spot  campaign  for  Bond  Bread  on 
35  stations  in  New  England  and 
New  York,  [Broadcasting,  June 
19J,  is  also  using  spot  announce- 
ments on  some  40  stations  through- 
out the  Midv/est,  Southeast  and 
South.  BBDO  New  York  handles 
advertising  in  New  England  and 
Nev/  York,  Ivey  &  Ell-ngton,  New 
York,  in  the  South  and  Southeast, 
and  Mitchell-F:iust  Adv.  Co.,  Chi- 
cago, in  the  Midwest. 


WBTA  to  MBS 

WBTA  Batavia,  N.  Y.,  on  July  16 
becomes  a  fulltime  affiliate  of  Mu- 
tual. Station  is  operated  by  Ba- 
tavia Broadcasting  Corp.  with  250 
w  on  1490  kc. 
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DANIEL  JOSEPH  DANKER,  41, 
Pacific  Coast  vice-president  and  a 
director  of  J.  Walter  Thompson 
Co.,  Hollywood,  and  one  of  the  best 
known  agency  executives  in  the 
country,  died  suddenly  July  5  fol- 
lowing a  midnight  heart  attack  at 
his  Beverly  Hills  Hotel  apartment. 
With  him  was  his  wife,  Mrs.  Lo- 
rena  Layson  Danker,  former  War- 
ner Bros,  actress. 

Mr.  Danker  had  just  returned 
from  a  30-day  vacation  and  report- 
ed to  his  office  for  the  first  time 
that  day.  He  seemed  in  good  health 
up  to  time  of  his  death.  Familiarly 
hailed  as  "Danny",  he  was  known 
for  years  as  the  unofficial  Mayor 
of  Hollywood  because  of  wide  ac- 
quaintance with  those  in  films  and 
radio,  as  well  as  advertising.  Be- 
sides his  wife,  a  daughter,  Suz- 
anne, 7,  survives. 

Henry  Stantion,  Chicago  execu- 
tive vice-president  of  J.  Walter 
Thompson  Co.,  arrived  in  Holly- 
wood July  8  to  take  over  operation 
of  that  office  temporarily. 

One  of  the  best-known  radio  fig- 
ures on  the  Coast,  Danny  Danker 
was  born  March  14,  1903  in  Boston. 


He  received  his  early  education 
at  Phillips  Exeter  Academy  and  his 
A.B.  from  Harvard  in  1925.  He  was 
one  of  the  10  young  college  men 
chosen  by  J.  Walter  Thompson  that 
year  as  apprentices. 

When  he  came  to  Hollywood  as 
the  agency's  representative  two 
years  later,  he  was  only  24.  There 
was  little  commercial  bropdcasting 
in  those  days.  In  early  1930  he  es- 
tablished offices  in  downtown  Los 
Angeles  and  worked  on  the  Good- 
rich, Balto  Dog  Food  and  other 
accounts. 

He  handled  the  Rudy  Vallee 
show,  then  sponsored  by  Fleisch- 
mann's  Yeast,  in  1933,  starting  the 
guest  artist  vogue.  Among  other 
early  programs  for  which  he  was 
in  large  measure  responsible  and 
which  are  still  on  the  air  are  Lux 
Radio  Theatre,  Kraft  Music  Hall, 
and  Chase  &  Sanborn  Hour. 

Danny  Danker  became  a  Thomp- 
son vice-president  in  1937,  one  of 
its  youngest  executives.  Talent  buy- 
ing was  just  one  of  his  functions, 
however.  For  a  long  while  he  was 
regarded  as  Hollywood's  No.  1  ra- 
dio talent  buyer. 
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[Local  Coverage  to  Feature  Convention 


jHome  Delegates 
'    Interviews  Are 
Planned 

LOCAL  NEWS  angles  and  inter- 
•iviews  with  home-state  delegates 
Bill  emphasize  radio's  on-the-spot 
coverage  of  the  Democratic  Na- 
tional Convention  which  opens  July 
19  in  the  Chicago  Stadium,  three 
•K\-eeks  from  the  day  that  radio 
listeners  heard  Republican  Thomas 
E.  Dewey  accept  the  nomination  of 
his  party  from  the  same  Stadium. 

Taking  their  cue  from  scores  of 
Commendatory  letters,  telegrams 
and  personal  plaudits,  broadcasters 
are  planning  to  supplement  net- 
Work  coverage,  which  will  take  in 
the  general  proceedings,  with 
"home-flavored"  news,  sidelights, 
Ifeatures  and  descriptive  material 
by  commentators  and  announcers 
usually  heard  from  their  home 
towns.  Direct  pickups,  transcrip- 
tions and  overhead  telegraphic 
£opy  will  be  utilized  by  the  in- 
dividual stations.  (List  of  station 
porrespondents  on  page  26). 

Two  Network  Spots  Daily 

Network  coverage  of  the  Conven- 
tion, from  the  call  to  order  of  the 
opening  session  at  high  noon  July 
i  19  and  continuing  until  the  Conven- 
I  tion's  adjournment  after  it  has  se- 
lected the  party's  Presidential  and 
Vice-Presidential  candidates,  will 
generally  follow  the  same  pattern 
as  that  of  the  Republican  National 
Convention. 

As  decided  upon  at  a  conference 
tin  New  York  last  Thursday  between 
J.  Leonard  Reinsch,  Radio  Director 
of  the  Democratic  National  Com- 
mittee, and  news  executives  of  the 
four  nationwide  networks,  the  joint 
ijitbroadcasts  will  start  at  noon  CWT 
:  =and  continue  for  an  hour  and  the 
■'evening  broadcasts  will  start  at  9 
jp.m.  CWT  and  continue  for  approxi- 
imately  two  hours.  Broadcast  of  any 
session  may  be  extended  past  the 
'scheduled  time  if  events  should 
'warrant  such  extension. 

Opening  broadcast  Wednesday 
'•afternoon  will  include  the  address 
jof  welcome  to  the  delegates  by 
'Mayor  Edward  Kelly  of  Chicago, 
'followed  by  a  speech  by  Scott  Lu- 
icas,  Senior  Senator  of  Illinois,  and 
an  address  by  the  Democratic  Na- 
tional chairman,  Robert  E.  Hanne- 
gan,  outlining  campaign  issues  and 
partj-  policies. 

The  Wednesday  evening  Conven- 
!tion  broadcast  will  bring  to  listen- 
djl  ers  at  home  an  address  on  the  part 
■women  will  play  in  the  coming  cam- 
paign, by  Mrs.  Charles  W.  Tillett 
of  North  Carolina,  assistant  chair- 
•  man  of  the  Democratic  National 
J  Committee.  This  will  be  followed  by 
■the  installation  of  the  temporary 
chairman  of  the  Convention,  Gov. 
Robert  Kerr  of  Oklahoma,  who  will 
,  deliver  the  keynote  address. 
'    Thursday  afternoon  session  will 


cover  presentation  of  the  Conven- 
tion's permanent  chairman.  Sen. 
Samuel  Jackson  of  Indiana,  and 
his  address  to  the  assembly,  fol- 
lowing which  the  Committee  on 
Platform  and  Resolutions  will  make 
its  report. 

Balloting  Thursday 

Thursday  evening  session  broad- 
cast will  open  with  an  address  by 
Mrs.  Helen  Gahagan  Douglas  of 
California.  Following  a  second  ad- 
dress by  a  speaker  who  has  not 
been  identified  by  the  Committee, 
the  chairman  will  call  the  roll  for 
nominations  for  President,  which 
Avill  be  broadcast  as  well  as  the  sub- 
sequent balloting. 

If  the  balloting  for  President  is 
not  prolonged,  there  is  a  possibility 
that  the  Vice-Presidential  nomina- 
tion also  will  be  completed  that  eve- 
ning, the  convention  winding  up 
its  work  in  a  two-day  meeting. 
Whether  this  develops  or  whether 
the  Convention  carries  over  into 
Friday  sessions  cannot  be  predicted 
at  this  time. 

If  President  Roosevelt  is  again 
chosen  as  the  standard  bearer  for 
the  Democratic  party,  the  political 
dopesters  predict  that  he  will  not 
fly  to  Chicago,  but  that  he  will 
broadcast  his  acceptance  speech  to 
the  Convention — and  the  nation — 
from  Hyde  Park. 

Women's  Director  Named 

In  addition  to  the  joint  broadcasts 
from  the  Convention  floor,  each  net- 
work is  planning  special  programs. 
Schedules  have  not  been  com- 
pletely worked  out  as  yet,  and  prob- 
ably ^^ill  be  announced  during  the 
coming  week. 

Probablv  several  broadcasts  will 


RADIO  NEWS  COVERAGE  of  the  Democratic  National  Convention  was 
discussed  in  Washington  last  Monday  (July  3)  when  the  Radio  Cor- 
respondents Assn.  Executive  Committee,  met  with  Paul  Porter,  Publicity 
Director,  and  J.  Leonard  Reinsch,  Radio  Director,  of  the  Democratic 
National  Committee.  Seated  (1  to  r)  :  Mr.  Porter,  former  CBS  W^ashing- 
ton  counsel;  Earl  Godwin,  president  of  the  Association  and  Executive 
Committee  chairman;  Mr.  Reinsch,  managing  director  of  the  Cox  stations 
(W^HIO  WSB  WIOD).  Standing  (1  to  r)  :  Richard  Harkness,  Commit- 
tee vice-chairman  and  NBC  commentator;  Rex  Goad,  secretary,  chief 
of  Transradio's  Washington  Bureau;  Fred  W.  Morrison,  ex  officio  mem- 
ber, assistant  to  Fulton  Lewis  jr.,  MBS  commentator;  Bill  Costello, 
treasurer,  CBS  commentator;  D.  Harold  McGrath,  U.  S.  Senate  Radio 
Gallery  superintendent,  in  charge  of  the  Democratic  Radio  Gallery. 


originate  at  the  sessions  of  the 
campaign  school  for  women  dele- 
gates to  the  Convention,  which  will 
be  conducted  by  Mrs.  Tillett  and 
other  party  women  leaders,  from 
the  women's  division  headquarters 
in  the  ballroom  of  the  Stevens 
Hotel. 

Women's  broadcasts  from  the 
convention  will  be  handled  by  Betty 


Goodwin,  who  has  been  appointed 
Director  of  Women's  Features  for 
Radio  for  the  Democratic  National 
Committee.  Miss  Goodwin  in  1936 
covered  the  women's  angle  of  the 
national  conventions  for  NBC. 

Mr.  Reinsch,  who  is  on  leave  from 
his  post  as  managing  director  of 
the    Cox   stations    (WHIG  WSB 
(Continued  on  page  56) 


Radio  Finds  Niche  in  News  Coverage 


GOP    Convention  Lays 
Foundation  For 
Future  Job 

By  D.  HAROLD  McGRATH 

Superintendent,  Senate  Radio  Gallery 

RADIO  has  found  its  niche  in  the 
news  coverage  field.  As  a  result 
of  its  on-the-spot  job  at  the  Repub- 
lican National  Convention,  the 
broadcasting  profession  in  the  fu- 
ture may  well  be  expected  to  cover, 
side  bj^  side  with  newspaper  repre- 
sentatives, outstanding  news  events 
of  general  interest. 

Attendance  a  Question 

The  story  of  radio's  first  big 
spot  political  coverage  goes  back  to 
December  1943  when  seven  men 
gathered  around  the  desk  of  Earl 
Godwin,  Blue  Network  commen- 
tator and  president  of  the  Radio 
Correspondents  Assn.  They  met  to 
determine,  if  possible,  how  many 


radio  news  persons  would  attend 
the  1944  Republican  National  Con- 
ventions. 

Attending,  besides  Mr.  Godwin, 
were:  Richard  Harkness,  NBC 
commentator;  Rex  Goad,  chief  of 
Transradio's  Washington  Bureau; 
Fred  W.  Morrison  of  Mutual,  as- 
sistant to  Fulton  Lewis  jr.;  Wells 
(Ted)  Church,  Radio  Director  of 
the  GOP  National  Committee;  Wil- 
liam Vaughan,  acting  superintend- 
ent of  the  House  Radio  Correspond- 
ents Gallery,  and  the  writer.  Com- 
prising the  Radio  Correspondents 
Assn.  Executive  Committee  were 
Messrs.  Godwin,  Harkness,  Goad 
and  Morrison.  They  had  just  been 
officially  apprised  that  both  the 
Democratic  and  Republican  Na- 
tional Committees  had  approved 
the  Executive  Committee  as  the  su- 
pervising body  over  the  radio  news 
galleries  at  the  respective  conven- 
tions. 

Two  big  questions  confronted  us. 
How  many  stations  would  ask  for 
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seats  at  the  conventions?  How 
many  would  attend?  There  was  lit- 
tle experience  on  which  to  predicate 
a  decision.  Since  1916,  the  news- 
paper world,  utilizing  the  Stand- 
ing Committee  of  the  Congressional 
press  galleries,  could  make  its 
needs  known  through  the  Standing 
Committee  as  soon  as  convention 
sites  were  chosen. 

Radio  Given  Recognition 

Radio's  problem  was  different. 
Only  once  before — ^in  1940 — had 
recognition  been  given  radio  as  a 
news  gathering  medium  by  either 
political  party.  Prior  to  that,  deal- 
ings were  direct  between  the  na- 
tional political  committees  and  net- 
works. 

In  1940,  almost  at  the  last  min- 
ute, the  Republican  National  Com- 
mittee recognized  the  newly-organ- 
ized Radio  Correspondents'  Assn. 
and  over  the  protests  of  many 
newspapers  allotted  to  radio  40  of 
(Continued  on  page  60) 
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WMT-WOL  Swap  Approved  by  IRT 


Craven  Named  to  Head 
Personnel  of  Both 
Stations 

ADVISED  in  a  formal  ruling  by 
the  Internal  Revenue  Bureau  last 
Friday  that  even-up  exchanges  of 
broadcasting  stations  fall  within 
the  purview  of  "exchange  of  like 
property"  under  the  revenue  reg- 
ulations, licensees  of  WMT  Cedar 
Rapids  and  WOL  Washington  last 
week  completed  arrangements  for 
a  "swap"  of  the  properties.  Appli- 
cations will  be  filed  with  the  FCC 
probably  today  (July  10). 

The  transaction,  which  will  give 
the  Iowa  Broadcasting  Co.,  operated  . 
by  the  Cowles  newspaper  and  ra- 
dio interests,  a  Washington  out- 
let had  been  completed  on  a  tenta- 
tive basis  and  only  the  Internal 
Revenue  Bureau  ruling  was  await- 
ed prior  to  the  filing  of  the  neces- 
sary petitions  with  the  FCC.  The 
ruling  held  that  under  paragraph 
112  (b)  (1)  of  the  Internal  Revenue 
Code,  an  exchange  of  like  property 
for  productive  use  in  trade  or  busi- 
ness can  be  made  on  a  tax-free 
basis  provided  there  is  no  gain  or 
loss.  This  ruling  creates  a  precedent 
in   radio  transactions. 

Others  Pending 

Two  other  exchange  arrange- 
ments now  are  pending  before  the 
Commission — one  involving  even- 
up  exchange  of  KTBS  Shreveport 
for  KTHS  Hot  Springs  [Broad- 
casting, May  22].  The  other,  filed 
last  week,  proposes  exchange  by 
the  Journal  Co.  of  Portland,  Ore., 
of  its  one-fourth  interest  in  KOIN 
Portland  for  a  two-thirds  interest 
in  KALE  Portland  [see  story  on 
this  page]. 

Petitions  to  be  filed  with  the  FCC 
will  provide  for  the  exchange  of 
ownership  of  WMT  by  the  Iowa 
Broadcasting  Co.  for  WOL  owned 
by  the  American  Broadcasting  Co. 
Action  normally  would  be  forth- 
coming within  60  days. 

Under  the  contract  each  station 
applies  for  the  assignment  of  li- 
censes to  the  other.  Each  company 
will  sell  the  other  its  transmitter 
and  studio  equipment  at  book  value, 
with  certain  items  excluded.  It  is 
understood  the  WOL  equipment  is 
valued  at  approximately  $38,000 
and  that  of  WMT  at  about  $35,000, 
which  would  mean  a  payment  to 
American  Broadcasting  Co.  of  the 
differential  of  about  $3,000. 

It  is  expected  that  announce- 
ment will  be  made  by  both  sides 
that  personnel  of  the  stations  will 
not  be  disturbed.  T.  A.  M.  Craven, 
former  member  of  the  FCC,  who 
took  over  July  1  as  vice-president 
of  Iowa  Broadcasting  Co.  in  charge 
of  eastern  operations,  is  expected 
to  become  general  manager  of 
WOL  under  its  new  ownership. 
William  B.  Quarton,  general  man- 
ager of  WMT,  vidll  remain  in  that 
capacity,  with  personnel  not  other- 
wise disturbed. 
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IBC,  headed  by  Gardner  Cowles 
Jr.,  Des  Moines  publisher  and 
broadcaster  and  his  brother  John 
Cowles,  publisher  of  the  Minneap- 
olis Star  Journal,  also  has  contract- 
ed to  purchase  WHOM  Jersey  City 
and  WCOP  Boston  for  $350,000  and 
$225,000,  respectively.  These  trans- 
actions likewise  await  FCC  ap- 
proval. 

The  Cov;-les  interests  also  operate 
WNAX  Yankton  and  KRNT  and 
KSO  Des  Moines.  The  latter  sta- 
tion has  been  sold,  subject  to  FCC 
approval,  to  Kingsley  H.  Murphey 
of  Minneapolis  for  $275,000.  The 
fact  that  KRNT,  at  least  in  some 
measure,  covers  the  same  territory 
as  WMT,  probably  had  a  bearing 
on  the  IBC  decision  to  dispose  of 
WMT. 

Washington  probably  will  become 
one  of  the  most  competitive  radio 
areas  in  the  country  with  comple- 
tion of  the  WOL  transaction  and 
the  pending  WINX  sale  to  the 
Washington  Post  for  $500,000.  NBC 
owns  WRC  and  CBS  owns  WTOP. 
WMAL,  Blue  outlet,  is  ovmed  by 


the  Washington  Star,  Washington's 
sixth  station,  WWDC,  is  controlled 
by  Joseph  Katz  of  Joseph  Katz 
Co.,  Baltimore  advertising  agency. 

Tax  aspects  of  the  WOL— WMT 
transaction  were  handled  by  Alvord 
&  Alvord,  Washington  tax  attor- 
neys. Iowa  Broadcasting  Co.  is  rep- 
resented by  Segal,  Smith  &  Hen- 
nessey and  American  Broadcasting 
Co.  by  Herbert  M.  Bingham,  Wash- 
ington attorney. 

William  B.  Dolph,  executive  vice- 
president  of  American  Broadcast- 
ing Co.,  would  continue  in  that 
capacity  with  the  acquisition  of 
WMT.  He  would  direct  the  station's 
policies  probably  retaining  his 
headquarters  in  Washington.  Pres- 
ident and  principal  owner  of  Amer- 
ican is  Mrs.  Helen  Mark,  of  Wash- 
ington. 

WMT,  a  basic  CBS  and  supple- 
mentary MBS  outlet,  operates  on 
600  kc.  with  5,000  w  fulltime.  It 
maintains  studios  in  Waterloo  as 
well  as  Cedar  Rapids.  WOL  is  on 
1260  kc.  with  1000  w  and  is  Wash- 
ington outlet  for  MBS. 


WTAD  Sold  to  KGLO;  WORD 
Acquired  by  Bryan  and  Davis 

Third  Proposed  Transaction  Involves  Exchange 
Of  KOIN  25%  for  KALE  Two-Thirds  Interest 


THREE  transactions  involving 
changes  in  station  ownership  were 
completed  last  week,  subject  to 
FCC  approval.  They  are: 

Sale  of  WTAD  Quincy,  111., 
by  W.  Emery  Lancaster,  broad- 
caster and  attorney,  to  Lee 
Broadcasting  Inc.,  controlled 
by  Lee  Radio  Inc.,  licensee  of 
KGLO  Mason  City,  la.,  for 
$487,500. 

An  even-up  exchange  by  the 
Portland  (Ore.)  Journal  Pub- 
lishing Co.  of  its  %  interest  in 
KOIN  Portland,  for  the  %  in- 
terest in  KALE  held  by  C.  W. 
Myers,  president  and  controll- 
ing stockholder  of  KOIN,  and 
Mrs.  Josephine  Hunt. 

Sale  of  WORD  Spartanburg, 
S.  C.  Blue  outlet  by  Spar- 
tanburg Advertising  Co.  to  Jo- 
seph M.  Bryan,  vice-president 
of  the  Jefferson  Standard  Life 
Insurance  Co.,  Greensboro,  and 
Smith  Davis,  head  of  the  Smith 
Davis  Co.,  newspaper  and  sta- 
tion financiers,  Cleveland,  for 
$58,500. 

The  latter  two  deals  are  "duo- 
poly" transactions,  brought  about 
by  the  FCC's  rule  banning  dual 
ownership  of  stations  in  the  same 
or  overlapping  areas.  A  half-dozen 
others,  falling  in  the  same  category, 
are  in  negotiation  while  the  FCC 
has  pending  some  two-score  appli- 
cations involving  station  sales  or 
transfers,  about  half  of  which  have 
to  do  with  the  "duopoly"  rule. 


The  Quincy  transaction  involves 
purchase  of  the  capital  stock  of 
Illinois  Broadcasting  Corp.  by  Lee 
Broadcasting  Inc.,  for  the  gross 
figure  of  $487,500.  The  net  price, 
however,  is  said  to  be  about  $100,- 
000  less,  inasmuch  as  Illinois  now 
has  approximately  that  amount  of 
cash  surplus  available  for  distribu- 
tion to  purchasers  of  the  stock  if 
and  when  ownership  is  acquired. 
WTAD,  operating  on  930  kc  with 
1,000  w,  is  a  CBS  outlet. 

Lee  Broadcasting  is  a  newly 
formed  Illinois  corporation  in  which 
the  majority  stock  is  owned  by  Lee 
Radio  Inc.,  which  operates  KGLO, 
also  an  affiliate  of  CBS.  KGLO  was 
formerly  ovmed  by  the  Mason  City 
Globe  Gazette,  a  member  of  the  Lee 
syndicate  of  newspapers  in  the 
Middle  West.  Certain  of  these 
newspapers  have  radio  affiliations. 

Minority  stockholders  of  Lee 
Broadcasting  Inc.  include  Lee  P. 
Loomis,  president  and  a  principal 
stockholder  of  Lee  Radio  Inc.; 
Francis  C.  Eighmey,  manager  and 
minority  stockholder  of  Lee  Radio 
Inc.,  who  directs  KGLO;  and  Clif- 
ford Yewdall,  Certified  Public  Ac- 
countant of  New  York.  Application 
for  FCC  consent  to  transfer  the 
stock  will  be  filed  with  the  FCC  by 
July  25. 

In  the  Portland  transaction,  the 
Journal  Co.  becomes  100%  owner 
of  KALE,  MBS-Don  Lee  outlet  1330 
kc  with  5,000  w.  Mr.  Myers,  who 
has  directed  the  operations  of  both 
{Continued  on  page  66) 


Overtures  to  End 
Disc   Case  Begun 

WLB  Anxious  for  Compliance ; 
No  Desire  to  Seize 

STRENUOUS  eflforts  to  effect 
compliance  with  the  War  Labor 
Board's  order  terminating  the  two- 
year-old  strike  of  musicians  against 
the  Victor  and  Columbia  recording 
companies  were  in  progress  last 
week  as  James  C,  Petrillo,  presi- 
dent of  the  American  Federation 
of  Musicians,  continued  to  ignore 
the  WLB  mandate. 

No  Desire  to  Seize 

While  neither  the  Board  nor  the 
parties  to  the  case  would  authorize 
any  statement  on  their  positions. 
Broadcasting  learned  that  ne- 
gotiations are  being  conducted  be- 
hind closed  doors  to  settle  once  and 
for  all  the  recording  controversy 
and  that  there  is  a  possibility  the 
issue  may  be  resolved  in  the  next 
few  weeks. 

WLB,  it  is  believed,  has  little  de- 
sire to  apply  the  drastic  measures 
which  would  be  necessary  to  force 
compliance.  It  has  little  disposition 
to  seize  the  recording  companies 
or  put  the  Government  in  the  music 
business  to  enforce  its  authority. 
Mr.  Petrillo  has  declared  the  Board 
"has  no  power  to  force  us  to  go 
back  to  work  for  these  companies". 

Petrillo  Must  Act 

One  of  the  principal  obstacles  to 
compliance,  it  appears,  is  the 
Board's  firm  policy  that  differences 
between  employer  and  employe  can- 
not be  negotiated  at  its  direction  as 
long  as  a  strike  is  in  progress.  Mr. 
Petrillo,  the  Board  ruled,  must  first 
withdraw  his  ban  on  making  rec- 
ords and  negotiate  afterwards. 

But  Mr.  Petrillo  has  repeatedly 
said  he  will  not  send  his  musicians 
back  to  work  without  a  contract 
and  the  AFM  convention  last  month 
unanimously  voted  that  its  mem- 
bership would  not  accept  terms  and 
conditions  other  than  those  pre- 
scribed in  the  Decca-World  and 
"Four  Employer"  contracts. 

Board's  Problem 

WLB's  problem,  obviously,  is  to 
prevail  upon  Mr.  Petrillo  to  con- 
form to  it's  accustomed  procedure 
in  handling  disputes,  which  would 
seem  to  be  a  small  concession  in 
comparison  with  the  concessions  the 
Board  made  in  virtually  ratifying 
his  existing  "employment  fund" 
contracts  and  prescribing  contracts 
involving  the  same  principle  for 
Victor  and  Columbia.  In  that  en- 
deavor, the  Board  will  have  to  ex- 
ercise the  full  weight  of  its  pres- 
tige. 

In  the  meantime,  the  formal  op- 
inion on  the  case,  which  is  expect- 
ed to  clarify  that  part  of  the 
Board's  order  requiring  the  record- 
ing companies  to  make  escrow  pay- 
ments to  "a  fund",  was  still  being 
awaited.  Officials  were  unable  to 
say  definitely  when  the  opinion  will 
be  issued. 
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MacFarlane  Travelled  With  "Monty" 


The  British  garrison  had  been  driven  out 
of  Tobruk.  Beaten  and  battered  back  to 
El  Alamein.  MacFarlane  waited  with  the 
8th  Army  for  Rommel's  drive  on  Suez. 
The  world  waited  for  the  news  that  the 
British  had  lost  Egypt. 

MacFarlane  saw  the  miracle  of  the  8th  Army's 
response  to  Montgomery's  order,  "Attack!" 

It  is  this  background  of  living  and  fighting  with 
"Monty"and  his  men  that  gives  MacFarlane's  broad- 
casts about  the  British  on  the  invasion  front  so  much 
force,  so  much  truth. 

It  is  this  once  living  where  news  is  made  that  helps 


MacFarlane  call  the  news  that  is  to  come,  with  such 
uncanny  accuracy. 

He's  called  the  turn  on  Turkey  before  Winston 
Churchill.  He  tagged  Spain's  real  objective  before 
Franco  moved.  There  are  a  dozen  more  examples. 

Ian  Ross  MacFarlane  is  another  W-I-T-H  exclusive. 


1<  WITH 


Baltimore,  Md. 

Tom  Tinsley,  President    :-:    Represented  Nationally  by  Headlej'-Reed 
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Saipan  Tale  Told  Despite  Dust  Clouds 


Marines  Fight  Elements 
Recording  Story  of 
Pacific  Battle 

By  MARY  ZURHORST 
AT  SAIPAN  on  D-Day,  Lt.  Larry 
Hays,  USMC,  writer  and  announc- 
er, and  producer  of  The  Halls  of 
Montezuma,  and  T/Sgt.  Keene 
Hepburn  ferried  their  wire  recorder 
to  a  reef  lying  directly  in  line  of 
operations.  Preceding  the  first 
wave  of  invaders,  they  recorded 
for  two  full  hours  a  description 
of  the  invasion  and  naval  bombard- 
ment. 

This  recording  was  the  climax  of 
a  series  by  Lt.  Hays  and  Sgt.  Hep- 
burn giving  the  overall  picture  of 
one  unit  as  it  goes  into  an  amphibi- 
ous operation.  The  wire  and  Presto 
recordings  were  flown  10,000  miles 
to  Marine  Corps  Headquarters  in 
Washington  by  the  men  who  made 
them,  arriving  last  Monday  night. 

CBS  used  the  record  of  Saipan 
D-Day  at  11:30  p.m.  Monday  im- 
mediately after  it  was  processed  for 
security  and  quality  by  the  Marine 
Corps.  Other  networks  planned  to 
broadcast  it  throughout  the  week. 
The  other  recordings  were  being 
processed  last  week  and  were  to  be 
used  on  several  network  programs 
as  soon  as  they  could  be  released. 

On  the  Bridge 

With  an  18-month-old  wire  re- 
corder with  which  Sgt.  Hepburn 
had  recorded  the  landings  at  Na- 
mur  on  Kwajalein,  and  a  portable 
Presto  unit,  both  comprising  about 
a  ton  of  equipment,  Lt.  Hays  and 
Sgt.  Hepburn  left  with  the  Marine 
unit  from  an  advance  base  in  the 
Pacific,  to  proceed  to  Saipan. 

First  recordings  were  made  from 
the  signal  bridge  where  the  wire 
recorder,  operating  with  special 
plugs  made  aboard  the  transport  so 
the  unit  could  use  the  ship's  110  ac 
power,  caught  a  mock  air  attack 
staged  as  a  practice  raid.  They  also 
recorded  the  ship's  anti-aircraft 
practice,  and  got  several  interviews 
with  crew  members. 

On  the  night  before  the  unit  went 
into  battle,  the  two  men  recorded 
a  community  sing  belov/  decks,  two 
religious  services,  and  an  interview 
with  twin  Marines  from  Brooklyn. 
As  the  intei'view  was  ending,  the 
ship's  signal  screamed  battle  sta- 
tions 'und  action  began. 

On  D-Day  the  wire  recorder  was 
transferred  to  a  patrol  boat  which 
landed  on  the  reef  before  the  com- 
bat forces  reached  the  beachhead. 
On  one  side  were  Japanese  mortars 
on  the  island,  on  the  other  side  the 
tremendous  spectacle  of  the  U.  S. 
fleet  shelling  enemy  positions,  and 
in  front  of  the  reef  streamed  an 
endless  mass  of  invaders.  From 
this  vantage  position  the  Marine 
team  recorded  the  battle  for  Saipan. 

Because  the  smallest  assembled 
unit  of  equipment  weighed  over  160 
lbs.  and  was  not  easily  portable, 
Lt.  Hayes  went  in  to  the  beach  and 
got  a  close-up  picture  of  the  fight- 
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ing  going  on  there  and  returned  to 
the  reef  to  record  his  descriptions. 
His  boat  was  shelled  repeatedly. 

On  the  night  of  D-Day  plus  1 
more  naval  bombardment  was  re- 
corded. On  D  plus  2  the  equipment 
was  moved  into  the  beach  to  a  spot 
which  had  been  secured  and  could 
be  used  as  headquarters.  Then  the 
batteries  ran  down  and  there  was 
no  transportation  available  at  the 
time  along  the  beach.  For  three 
days  no  recordings  were  made. 

Clouds  of  Dust 

"In  desperation,"  Lt.  Hays  told 
Broadcasting,  "Sgt.  Hepburn  and 
I  canvassed  the  transports  for  bat- 
teries. Finally  a  Navy  lieutenant 
in  charge  of  radio  on  one  of  the 
ships  gave  us  four  6-volt  batteries, 
each  weighing  40  to  60  lbs.  In 
that  tossing  ocean  we  had  to  trans- 
fer the  batteries  six  times  from  one 
type  boat  to  another." 

Once  on  the  island,  the  recording 
team  had  to  fight  the  clouds  of  dust 
that  clogged  up  the  open  reels  of 
the  recorder  and  the  microphones. 
"If  it  weren't  for  Sgt.  Hepburn's 
endless  care  and  technical  skill, 
there  wouldn't  be  any  recordings," 
Lt-  Hays  said.  The  sergeant  had 
no  previous  radio  experience. 

"We  tried  everything  to  keep 
dust  out  of  the  equipment,"  Sgt. 
Hepburn  said.  "Lt.  Hays  covered 
the  mike  with  his  helmet — it  was 
just  a  regular  studio  mike — and 
sometimes  he  broadcast  with  a 
cloth  covering  his  nose  and  mouth 
with  the  mike  under  the  cloth.  But 
the  dust  and  wind  still  came 
through.  And  we  had  a  lot  of 
trouble  with  rust,  too.  That  got 
around  the  coils  of  the  wire  spools 


WGN's  20th 

WGN  Chicago  celebrates  its  20th 
birthday  with  a  series  of  com- 
memorative events  for  8  days  be- 
ginning July  15.  A  public  exhibi- 
tion of  equipment  and  photographs 
demonstrating  the  station's  two 
decades  of  broadcasting  will  be  lo- 
cated in  the  lobby  of  the  Tribune 
Tower  and  Harmony  Hall,  the 
passageway  between  the  tower  and 
WGN  studio. 


and  m.ade  the  v/ire  brittle,  but  didn't 
seem  to  affect  quality." 

On  Saipan,  they  recorded  inter- 
views with  war  correspondents, 
many  combat  personnel  "from  pri- 
vates to  generals",  on-the-spot  de- 
scriptions of  battle  action  from  air 
bases,  and  naval  bombardment. 
Sgt.  Hepburn  figured  out  a  way  to 
strap  the  v/ire  recorder  into  the 
rear  cockpit  of  a  "grasshopper"  ar- 
tillery spotting  plane,  and  Lt.  Hays 
flev/  with  Capt.  Don  Blaha  over  the 
entire  island  describing  for  2% 
hours  the  action  he  saw  from  the 
plane. 

On  June  28,  the  two  men  were 
flovm  from  Saipan  back  to  the 
States  with  their  recordings. 
Neither  had  had  a  bath  nor  had 
slept  in  a  bed  for  two  months  until 
they  reached  the  West  Coast. 


WPB  ACTS  TO  MOVE 
EXCESS  EQUIPMENT 

RAY  C.  ELLIS,  director  of  the 
WPB's  Radio  &  Radar  Division, 
last  week  sent  a  letter  to  all  radio 
prime  contractors  and  components 
manufacturers  enlisting  their  sup- 
port in  getting  idle,  excess  elec- 
tronic components  such  as  resistors, 
transformers,  capacitors,  test 
equipment  meters  and  scarce  types 
of  receiving  and  transmitting  tubes 
back  into  production  to  meet  1944 
radio  requirements. 

Accompanying  Mr.  Ellis'  letter 
was  a  new  WPB  form  No.  3644  de- 
signed to  aid  in  solving  the  elec- 
tronic component,  shortage  prob- 
lem. In  his  letter  Mr.  Ellis  point- 
ed out  that  "restricted  items  now 
listed  under  WPB  Priorities  Regu- 
lation 13,  when  reported  on  the 
Form  WPB-3644,  will  be  offered 
for  sale  and  transfer  to  other 
prime  contractors  holding  war  con- 
tracts, also  to  the  services  and  tp 
other  essential  agencies  through 
the  Component  Recovery  Section 
[Broadcasting,  March  20]. 

Mr.  Ellis  stated  that  the  1944 
electronic  end  equipment  problem 
calls  for  a  50%  increase  above 
1943's  output,  which  explains  why 
it  is  vital  to  recover  and  utilize 
excess  and  idle  stocks  on  hand. 


APPEARING  ON  THE  INITIAL  broadcast  June  24  of  KMBC-FM  Kan- 
sas City  were  these  executives  of  CBS  and  CBS  affiliated  stations  (1  to  r)  : 
Craig  Lawrence,  general  manager  of  KRNT  Des  Moines;  Hugh  B.  Terry, 
manager  of  KLZ  Denver;  Jerry  Taylor,  vice-president,  and  Arthur  B. 
Church,  president  and  general  manager  of  Midland  Broadcasting  Co., 
operators  of  KMBC  and  KMBC-FM;  Howard  Lane,  CBS  director  of 
public  relations;  William  Lodge,  CBS  chief  engineer;  and  Hugh  Feltis, 
general  manager  of  KFAB  Lincoln.  The  new  FM  station  operates  on 
1500  w  from  6  p.m.  to  KMBC  signoflf  time  and  all  day  Sunday,  synchroniz- 
ing its  programming  operation  to  that  of  the  sister  station. 


Six  Correspondenta 
Accredited  to  ETO 

War  Dept.  Announces  Two 
Already  Arrived  in  London 

INDEPENDENT  broadcasters  an 
now  being  cleared  in  increasing 
numbers  for  assignment  to  the 
European  Theatre,  an  Army 
spokesman  said  last  week.  Of  the 
six  correspondents  accredited  by 
the  War  Dept.,  at  least  two  have 
arrived  in  London.  They  are  Dave 
Baylor,  representing  the  Richards 
stations  [WGAR  Cleveland,  WJR 
Detroit  and  KMPC  Beverley  Hills] 
and  Howard  Chernoff  [Broadcast- 
ing, July  3]  of  the  West  Virginia 
Network  [  WCHS  Charleston, 
WBLK  Clarksburg,  WPAR  Park- 
ersburg,  WSAZ  Huntington]. 

Returning  to  Europe  after  being 
"booted"  out  of  Italy  by  Mussolini 
for  his  writing  as  a  UP  Rome  cor- 
respondent, H.  R.  Ekins  will  rep- 
resent WSYR  Syracuse.  After  re- 
porting to  Gen.  Eisenhower's  Head- 
quarters, Mr.  Ekins  will  proceed  to 


Mr.  Ekins 


Mr.  Cassidy 


France,  and  possibly  Italy.  He 
joined  WSYR  last  September  after 
19  years  with  UP,  during  which 
time  he  has  covered  Washington, 
Honolulu,  Manila,  Shanghai,  Tokyo, 
London,  Paris,  and  several  other 
cities  now  in  the  war  spotlight. 

Covered  Maneuvers 

James  Cassidy  is  covering  the 
European  operations  for  WLW.  In 
1941  he  reported  numerous  Army 
maneuvers  on  the  air,  and  has  since 
been  in  charge  of  Army  broadcasts 
for  WLW.  WDFM  Indianapolis  is 
sending  Gilbert  Forbes,  news  com- 
mentator and  analyst,  and  Erwin 
Gibson  Lewis,  is  the  WLS  Chicago 
accredited  correspondent. 

The  radio  reporters  will  stay  in 
the  European  Theatre  for  a  mini- 
mum of  60  days,  or  a  maximum  of 
90  days  according  to  the  War  Dept. 
agreement  for  accredited  regional 
or  local  radio  correspondents.  They 
will  send  their  stories  back  by  tran-_'>; 
scription,  cable  and  regular  mail 


Video  Sponsors  Signed 

TWO  commercial  programs  have 
already  been  contracted  by  WWL 
New  Orleans  for  postwar  program- 
ming on  the  proposed  WWL  com- 
mercial video  outlet  for  which  the 
station  filed  application  with  the 
FCC  several  months  ago.  The  spon- 
sors for  the  video  shows  are  the 
William  B.  Reilly  Co.,  distributors" 
for  Luzianne  coffee,  and  the  D.  H. 
Holmes  Co.,  New  Oi'leans  depart-1 
ment  store.  f 
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\nnouncing 

the  removal  of  our  New  York  offices  to 

50  1    MADISON  AVE. 

under  the  direction  of  John  L.  Sinn 

Thanks  to  the  following  firms  for  whom  we 
are  currently  producing  the  following  shows: 

Ruthrauff  &  Ryan                           Musical  Showcase                Beau  Brummell  Ties 
Kenyon  &  Eckhardt                      The  Jack  Berch  Show             Kellogg's  All  Bran 
Morse  International                       Songs  of  Good  Cheer  Vick's 
McCann  Ericksen                              Mary  Ellen  Baker          -       NBC  Bread 
Wm.  Esty  Co.                               The  Korn  Kobblers               Piel's  Beer 
Parents'  Institute                               Calling  All  Girls                 Calling  All  Girls  Magazine 
Parents'  Institute                       Parents  Magazine  of  the  Air         Parents  Magazine 
Press  Association                             Eye  Witness  News               Associated  Press 
Press  Association                            War  Correspondent               Associated  Press 
BBD&O                                              Old  Corral                    Ft.  Pitt  Beer 
*          Ruthrauff  &  Ryan                             Boston  Blackie                  Lever  Brothers 

Hershey's  Creamery                                 Manhunt                       Hershey's  Ice  Cream 
Lang,  Fisher  &  Stashower                Say  It  With  Music               Catling's  Beer  &  Ale 
Mitchell-Faust                              They  Give  Their  Lives            Peter  Hand  Beer 

In  our  new  offices  our  expanded  facilities 
and    increased    staff    will  continue  to 
serve  these  and  other  clients  with  in- 
telligently conceived  and  expertly  pro- 
duced  radio    and   television  programs. 

if^ 

NOW    IN  PREPARATION: 

9      *  THE  DAMON  RUNYON  SHOW      *  HOLLYWOOD  QUIZ  ^ 
*  THE  KAY  LORRAINE  SHOW          *  MYSTERY  HOUSE 

FREDERIC    W.   ZIV  COMPANY 

CINCINNATI                                                           NEW  YORK  HOLLYWOOD 

1 
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Stations  Give  Public  Service 
In  Hartford  Circus  Tragedy 

Broadcast  Appeals  for  Aid,  Official  Instructions; 
Relief  Fund  Is  Being  Raised  by  WDRC 


THE  STORY  of  the  tragic  Ring- 
ling  Bros.,  Barnum  &  Bailey  Circus 
fire  in  Hartford,  Conn.,  last  Thurs- 
day afternoon  has  been  told  in  net- 
work newscasts  and  the- press.  But 
the  story  of  public  service  per- 
formed by  Hartford's  four  stations 
—WDRC  WNBC  WTHT  WTIC— 
will  live  for  years  to  come  in  the 
hearts  of  a  grateful  state  and  com- 
niunity. 

The  service  drew  official  com- 
mendation from  Gov.  Raymond  E. 
Baldwin  of  Connecticut,  Mayor 
William  H.  Mortensen  of  Hartford 
and  officials  of  the  Red  Cross,  police 
and  rescue  agencies.  From  the 
hearts  of  hundreds  of  parents  came 
prayers    of    thanks    when  they 


learned,  through  radio,  that  lost 
children  were  safe  or  at  least  were 
not  dead. 

Appeals  Broadcast 

Within  minutes  after  the  first 
puff  of  smoke  and  flames  shot  sky- 
ward from  the  bigtop  the  four  sta- 
tions had  mobilized  for  the  emer- 
gency— not  because  there  was  a 
sensational  story,  but  because  they 
foresaw  the  job  ahead  of  them. 
Their  first  broadcasts  were  appeals 
for  nurses,  doctors,  ambulances, 
station  wagons  and  trucks,  ordered 
to  the  scene. 

They  appealed,  too,  to  the  public 
to  stay  away.  Firemen  and  police 
were    hampered    by    the  panic- 


stricken  circus  crowds  and  screams 
of  the  injured.  Circus  employes 
worked  hard  to  keep  order.  The 
band  played.  Through  it  all,  how- 
ever, Hartford's  stations  thought 
not  of  the  story,  but  of  helping. 

Gov.  Baldwin  went  on  WTIC 
Thursday  evening  to  broadcast  an 
official  message.  The  same  state- 
ment was  carried  by  the  other  sta- 
tions. Mayor  Mortensen  spoke  on 
two  broadcasts  from  his  office,  both 
of  them  aired  by  WTHT  and 
WDRC.  His  statements,  too,  were 
read  over  WNBC  and  WTIC.  There 
was  no  competition  for  "firsts". 
Hartford's  four  stations  worked  as 
one. 

Casualty  Lists 

Throughout  Thursday  night  they 
all  broadcast  casualty  lists— the 
dead  and  injured.  Early  Friday 
morning  WDRC  asked  Mayor  Mor- 
tensen for  his  approval  to  raise  a 
relief  fund.  He  thought  it  was  a 
good  idea  and  within  a  few  minutes 
the  first  appeal  went  out.  Over 


TODAY  AND  TOMORROW 


ON 


WCSC 


TODAY  WCSC  serves  Charleston, 
as  it  has  for  14  years,  with  a  well- 
balanced  schedule  of  the  best  in 
radio.  Serves  more  of  Charles- 
ton's husky  audience  than  any 
other  radio  station  in  town. 


TOMORROW  WCSC  will  con- 
tinue  serving  the  Charleston,  S.C., 
market . . .  ranked  as  A-1*  in  its 
prospects  for  retaining  war-time 
business  gains . . .  after  the  war ! 

♦Surrey  by  Dr.  Hnuser,  Bureau  of  Census 


Represented  Nationally  by  Free  &  Peters 


Charleston,  S.C. 

COLUMBIA 
NETWORK 


the  weekend  WDRC  devoted  all 
its  sustaining  time  to  appeal  for 
funds. 

All  of  the  stations  cancelled  com- 
mercial and  sustaining  programs 
alike  to  perform  their  services.  Late 
Friday  all  but  some  50  or  60  bodies 
— those  burned  beyond  recognition 
— had  been  identified.  The  stations 
planned  to  continue  appealing  to 
families  or  friends  of  persons 
known  to  have  gone  to  the  circus, 
and  who  had  not  been  located  in 
an  effort  to  identify  all  the  bodies. 

WNBC  Asks  for  Aid 

Within  a  few  minutes  after  the 
fire  broke  out  WNBC  personnel 
was  ready  to  function.  No  bulle- 
tins were  broadcast,  however,  be- 
cause station  officials  felt  that  a 
bulletin  might  help  to  sustain  the 
panic  at  tho  circus  grounds.  The 
first  broadcast,  at  3:30  p.m.,  was 
an  officiil  appeal  for  volunteer 
nurses,  ambulances  and  station 
wagons  to  go  immediately  to  the 
scene  of  the  disaster. 

Milt  Berkowitz,  news  editor; 
Bob  Mooney  and  Dick  Bronson, 
announcers,  were  dispatched  to  the 
scene  by  R.  D.  Tanner,  program 
director.  They  came  back  to  the 
station  with  eye-witness  stories. 
There  was  no  sensationalism  in 
their  copy — straight-forward  re- 
porting, with  public  service  fore- 
most in  their  minds. 

"One  of  our  biggest  jobs,  I 
think,"  said  Mr.  Tanner,  "was  the 
aid  we  gave  in  helping  parents  to 
find  lost  children  and  assisting 
children  in  finding  their  parents. 
We  sent  our  men  to  the  Armory  for 
the  official  list  of  injured  and  dead 
and  broadcast  the  first  casualty 
list  at  10:15  p.m." 

At  11  p.m.  WNBD  did  an  hour's 
broadcast,  giving  casualty  lists 
and  summarizing  instructions  and 
the  story.  On  Friday  the  station  j 
broadcast  a  statement  by  the  Ring- 
ling  Bros.  &  Bannum  &  Bailey 
board  of  directors. 

WTIC  Breaks  Story 

WTIC  was  the  first  station  in  the 
country  to  broadcast  news  of  the 
disaster,  according  to  station  offi- 
cials. At  2:50  Thui'sday  afternoon 
H.  B.  Van  Beynum,  publicity .  di- 
rector of  the  Travelers  Insurance 
Co.,  whose  office  is  on  the  23rd 
floor  of  the  Travelers  Tower,  saw 
a  dense  volume  of  smoke  ascend- 
ing skyward  in  the  northern  section 
of  the  city.  He  called  Tom  Eaton, 
manager  of  the  WTIC  newsroom, 
who  in  turn  called  police  and 
learned  that  the  circus  tent  was  on 
fire.  In  less  than  three  minutes, 
WTIC  was  on  the  air  with  a  flash 
about  the  flre. 

Soon  after  WTIC  broadcast  its 
first  flash,  a  steady  stream  of  pub- 
lic service  appeals  from  police,  the 
Red  Cross,  State  and  local  officials 
were  broadcast  as  they  were  re- 
(Continued  on  page  67) 


FRANK  DUNNE,  New  York  an- 
nouncer, has  been  signed  to  a  20tli 
Century-Fox  acting  contract.  First 
assignment  is  to  handle  commentary 
on  "Now  It  Can  Be  Told". 
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No  other  advertising  pro- 
motions used 

Account:  Monc  better 
Biscuit  Co. 

Agency:  George  Hortmon, 
Chicago 


Program  Titk: 
U(  Boys" 


'Stump 


Time:  1:30  to  1:45  P.M. 
Monday  thru  Friday 

Type:  Contest — Listeners 
Moil  a  Box  Top  and  a 
Song  Title  and  Try  to 
Stump  the  Bond 


Many  other  examples  proving 
fhe  fremendout  pulling  power  of 
WDGY  will  be  furnished  on  request 
—write  or  wire  for  details — WDGY, 
Nicollet  Hotel,   h4inneapolis,  I 


RED  AREA: 
SOURCE  OF  MAIL 


DOTTED  LINE  AREA: 
PRIMARY 

COVERAGE  BASED 
ON  NAB  STANDARDS 


DR.  GEORGE  W. 
YOUNG— OWNER 
AND  GENERAL 
MANAGER 

LEE  WHITING 
COM'L  AAANAGER 


NATIONAL    REPRESENTATIVES:  WILLIAM 


THE  FORERUNNER 
OF  POSTWAR 


'  I  HE  first  high-power  FM  transmitter  to  be 
installed  atop  a  skyscraper  is  the  50-kw.  REL 
model  521  equipment,  completed  in  October, 
1941  for  the  Evening  News  Association  in  the 
Penobscot  Buildings  Detroit  —  first  FM  station 
in  Michigan. 

To  those  who  do  not  have  suitable  high  ground 
available,  and  must  therefore  use  a  tall  building 
to  obtain  sufficient  antenna  height,  WENA  (for- 
merly W45D)  is  of  special  interest. 

Primary  power  equipment  is  installed  in  the 
basement.  The  3-kw.  REL  driver  and  the  50-kw. 
REL  amplifier,  together  with  the  speech  and 
control  equipment,  are  on  the  45th  floor,  where 
the  studios  and  offices  are  located.  On  the  46th 
floor  are  the  water  circulating  pumps,  filament 


HIGH-POWER  FM 

SKYSCRAPER 
INSTALLATIONS 

motor-generator,  and  gas  tanks  for  the  trans- 
mission line.  Phasing  and  matching  section  for 
the  antenna  is  on  the  roof.  A  2-bay  REL  turnstile 
is  mounted  above  the  ball  at  the  top  of  the  tower, 
as  the  illustrations  show. 

This  is  probably  the  most  difficult  installation 
that  any  manufacturer  of  radio  transmitters  has 
been  called  upon  to  make.  To  REL  engineers,  it 
was  another  opportunity  to  apply  our  unequalled 
background  of  experience.  The  highly  successful 
performance  of  WENA  over  a  period  of  nearly 
three  years  is  proof  that  the  job  was  well  done. 

Such  is  the  engineering  service  available  to  all 
purchasers  of  REL  Frequency  Modulation  trans- 
mitters and  associated  equipment. 


PIONEER   MANUFACTURERS  OF  FM  TRANSMITTERS   EMPLOYING  ARMSTRONG  PHASE-SHIFT  MODULATION 


RADIO  ENGINEERING  LABS.,  INC. 

^cr?t^  €^^,  N.Y. 


Treasury  Suspends  Records 
To  Appraise  Talent,  Scripts 

Fifth  Loan  Transcriptions  Used  by  More  Than 
800  Stations;  Barrv  Wood  Wins  Citation 


I  FOLLOWING     a     previous  an- 
Inouncement  that  all  activities  ex- 
Icept  special  musical  numbers  have 
I  been  completed  as  of  the  end  of 
ithf  fifth  War  Lor.n  Driv^  [Broad- 
j  CASTING,  July  3].  the  War  Finance 
j  Division  of  the  Treasury  Dept.  in 
a  policy  statement  last  week  de- 
^  Glared  it  became  necessary  to  let 
the   various    Treasury  programs 
lapse  to  permit  a  review  of  avail- 
i  able  talent,  script  material,  music 
i  and  other  factors. 
I    WFD  also  pointed  out  that  main- 
'tainance  of  an  extensive  recording 
schedule,  such  as  that  used  in  the 
Fifth  Loan,  was  too  heavy  a  re- 
sponsibility   for    interim  periods, 
adding  that  to  continue  all  of  these 
||  special  transcriptions  might  serve 
"  to  impair  results  from  the  War 
J  Loan  drives.  Plans  are  being  for- 
'  mulated,  however,  for  the  produc- 
tion of  recorded  programs  for  re- 
lease during  fne  Sixth  W ar  Loan, 
j  tentatively  set  for  late  November. 

Barry  Wood  Award 

Popularity  of  the  late  Treasury 
disc  series  is  reflected  in  the  num- 
ber of  stations  which  used  them  to 
good  advantage.  For  the  series  of 
48  five-minute  sponsorable  Trea- 
'  sury  So7ig  for  Today  program  858 
stations  sent  requests;  the  24  quar- 
ter-hour sponsorable  Treasury  Sa- 
lute programs  were  used  by  875 
stations  and  the  special  series  of 
four  half-hour  programs.  Four  for 
the  Fifth,  was  requested  by  844  sta- 
tions. 

Barry  Wood,  star  of  the  NBC 
Saturday  evening  Palmolive  Party, 
and  known  as  the  "Treasury  trou- 
bador",  was  to  be  av;arded  a  special 
Treasury  citation  on  that  program 
July  8  by  Ted  R.  Gamble,  WFD 
national  director,  for  his  contribu- 
tions to  the  Fifth  and  other  War 
Loans. 

As  the  Fifth  War  Loan  swung 
into  its  final  week  of  Bond  selling 
activities  toward  the  $16,000,000,- 
000  quota,  stations  and  networks 
also  brought  to  a  climax  their  pro- 
motion activities.  Full  report  of  the 
radio  job  will  be  told  later,  follow- 
ing receipt  and  compilation  of  the 
necessary  data  by  the  NAB,  Trea- 
sury and  other  agencies. 

A  Speed  Graphic  camera,  offered 
during  Dave  Elman's  Victory  Auc- 
tion on  WOR  New  York  and  Mu- 
tual June  24,  brought  a  total  of 
$12,037,900  in  War  Bond  purchases, 
believed  to  be  the  largest  Bond 
sale  for  any  single  object  auctioned 
on  the  radio  during  the  War  Loan 
drives.  Camera  finally  went  to  a 
Rochester  bank  for  $8,500,000,  with 
four  intervening  bidders  coming 
through  with  their  wagers,  buying 
Bonds  even  though  they  didn't  win 
the  camera.  To  every  Bond  bidder 
for  all  items  offered  for  sale  went 


a  copy  of  a  picture  of  the  Allied 
invasion  on  a  Normandy  beach- 
head, taken  by  the  U.  S.  Coast 
Guard  with  the  Speed  Graphic  and 
radioed  to  New  York. 

KROW  Salutes 

Feature  of  the  June  5  New  Mex- 
ico A  &  M  College  half  hour  pro- 
gram over  KOB  Albuquerque  was 
the  presentation  of  a  script  in  be- 
half of  the  U.  S.  Forest  Service, 
stressing  the  purchase  of  War 
Bonds  and  protection  of  that  in- 
vestment through  protection  of  our 
natural  resources.  KOB  also  re- 
ports that  the  station  has  sold  more 
than  116  sponsorable  Treasury  and 
local  programs  to  promote  the 
Fifth  Loan. 

The  KROW  Oakland,  Cal.  Ber- 
kelevana  program,  sponsored  five- 
weekly  by  the  J.  F.  Hink  &  Son 
Dept.  Store,  Oakland,  had  as  its 
theme  during  the  Fifth  Loan  the 
presentation  of  musical  salutes  to 
local  business  firms  and  war  plants 
for  their  outstanding  War  Bond 
payroll  deduction  records.  Pro- 
gram is  also  released  over  KRE 
Berkeley.  Dramatization  of  the 
South  Pacific  battle  experience  of 
Phillip  (Zeke)  Givan,  in  which  he 
shot  a  total  of  35  Japs,  was  pres- 
ented by  WLS  Chicago  on  its  June 
12  Dinnerbell  broadcast.  Governor 
Schricker  of  Indiana  proclaimed 
"Zeke  Day"  on  June  20  to  honor 
the  local  hero  and  promote  the  sale 
of  Fifth  Loan  Bonds. 

Cleveland  Athletic  Club  Bond 
auction,  portions  of  which  were 
aired  by  WJW  Cleveland,  helped 
raise  that  city's  Bond  sale  total 
over  the  $102,000,000  mark.  Eddy 
Cantor    was    a    featured  enter- 


tainer. St.  Louis  stations  are 
credited  for  helning  that  city  go 
over  its  $181,665,605  Bond  quota 
eight  days  before  the  end  of  the 
Campaign.  Two  performances  of 
the  WCKY  Cincinnati  "Let  Free- 
dom Ring"  feature  at  Chillicothe, 
0.,  raised  a  Bond  purchase  total 
of  nearly  $300,000. 

KLZ  Denver  Fifth  Loan  promo- 
tion features  have  included  special 
broadcasts  on  the  Victory  Theatre 
program  presented  by  talent  of  lo- 
cal Army  posts;  six-weekly  reports 
on  Bond  sale  progress  by  Gover- 
nor John  C.  Vivian,  a  Bond  slogan 
contest  and  remote  broadcasts  from 
the  "On  to  Victory"  captured  en- 
emy equipment  exhibit  and  rally, 
sponsored  by  the  Denver  Chamber 
of  Commerce.  A  Fifth  Loan  broad- 
cast of  the  KLZ  Barn  Dance  sold 
$105,700  in  Bonds. 

Scribner  Visits  Macon 

WBML  Macon,  Ga.  on  June  24 
sponsored  a  Bond  rally  which  fea- 
tured G.I.  talent  from  Camp  Wheel- 
er in  addition  to  Jimmy  Scribner 
and  his  "Johnson  Family"  and  oth- 
er talent.  More  than  $168,000  in 
Bond  pledges  were  totaled.  Special 
hour-and-a-half  remote  presented 
by  KVEC  San  Luis  Obispo,  Cal. 
from  the  Monday  Club,  local  wom- 
en's organization,  accounted  for 
the  sale  of  $49,743.75  in  Bonds. 

A  special  feature  of  the  WTMJ 
Milwaukee  Bond  Drive  activities 
was  a  two-week  series  of  personal 
appeals  by  125  representatives  of 
11  different  local  groups  and  or- 
ganizations. Each  two  or  three  min- 
ute address  was  aimed  at  the  par- 
ticular group  of  the  representative 
speaking  and  was  broadcast  at  va- 
rious hours  of  the  day  on  regular 
WTMJ  programs. 

Jerry  Strong,  early  morning  m.c. 
of  WINX  Washington,  was  the 
auctioneer  at  the  Army  Air  Force 
"Shot  From  the  Sky"  exhibit  on 
the  Washington  Monument  grounds 
when  a  wheel  assembly  from  a  Ger- 
man Messcherschmidt  drew  a  top 


COLLABORATION  of  cheerful  competitors  for  Knoxville's  ever  increas- 
ing sales  are:  (1  to  r)  John  Hard,  WBIR  manager;  €laude  Frazier, 
WROL  manager;  Polly  Leinart,  WROL  staff;  and  Harry  LeBrun,  direc- 
tor of  WNOX.  All  three  stations  has  joined  forces  in  a  series  of  adver- 
tisements designed  to  show  Knoxville's  increase  in  sales  and  service. 
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bid  of  $437,000  in  Bonds.  Ralph 
Edwards  Truth  or  Consequences 
broadcast  rung  up  Bonds  sales  of 
$2,085,000  when  that  NBC  pro- 
gram originated  from  Raleigh, 
N.  C.  through  WPTF.  A  local 
farmer,  whose  crops  had  been 
burned-out  by  the  draught  and  who 
was  unable  to  purchase  Bonds  from 
the  would-be  profits,  offered  his 
cherished  personal  possessions  for 
auction  on  that  program.  Items 
were  a  year-and-a-half  old  ham 
and  several  boxes  of  rifle  and  shot 
gun  cartridges. 

WIOD  Stage 

Inspired  by  the  success  of  its 
"Bank  Bond  Day"  feature,  WBT 
Charlotte,  N.  C.  presented  each  day 
during  the  last  two  weeks  of  the 
Fifth  Loan  a  special  "County  Bond 
Day",  with  a  different  local  county 
sponsoring  Bond  sales  on  its  par- 
ticular day  in  competition  with  the 
other  counties.  Special  WBT  pro- 
motion and  facilities  were  allotted 
each  county.  Bond  promotion  pro- 
gram of  WCED  DuBois,  Pa.,  Bonds, 
Bulletins  and  Boners,  incorporated 
Bond  appeals  with  up-to-the-minute 
news  reports  and  human  interest 
anecdotes  of  boners,  submitted  by 
listeners.  $100,000  was  the  amount 
of  Bonds  sold  by  a  half-hour  pro- 
gram consisting  of  a  series  of  local 
remotes  on  WNOX  Knoxville, 
Tenn.  Among  featured  remotes 
were  pickups  from  the  elevator  of  a 
local  hotel,  police  headquarters, 
USO  center  and  the  cab  of  a 
freight  engine  pulling-out  with  a 
load  of  war  products. 

Paterson  Carnival 
WIOD  Miami  arranged  with  the 
local  First  Federal  Savings  &  Loan 
Assn.  for  construction  of  a  War 
Bond  stage  beside  the  loan  build- 
ing on  a  busy  downtown  street  cor- 
ner to  facilitate  presentation  of 
daily  Bond  promotion  activities  by 
local  organizations.  WIOD  loaned 
public  address  and  other  facilities 
in  addition  to  talent  and  program 
direction. 

WPAT  Paterson,  N.  J.  in  con- 
junction with  the  Passaic  County 
War  Finance  Committee  and  local 
Chambers  of  Commerce  on  July  8 
helped  stage  and  broadcast  a  giant 
"Invasion  Carnival"  to  offer  thanks 
f  £r  the  success  of  the  invasion  land- 
ings, prayers  for  the  outcome  of 
European  military  operations  and 
to  celebrate  the  completion  of  the 
Fifth  Loan. 

As  a  dual  celebration  of  the 
first  year  aboard  radio  Naval 
Training  Schools,  Chicago,  and  the 
Fifth  War  Loan,  37  WAVES  and 
radio  technicians  took  over  fa- 
cilities of  WBKB  Chicago  on  July 
4  for  a  television  presentation  wit- 
ten,  produced,  directed  and  acted 
by  the  technicians  and  WAVES. 
Illustrating  value  of  Radio  Tech 
training  as  a  postwar  potential,  the 
Navy  program  included  Alvino  Rey, 
electric  guitarist,  and  Lt.  Orrin 
Tucker,  orchestra  leader  now  sta- 
tioned at  Navy  Pier,  Chicago. 
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As  OFFICIAL  radio  program 
of  the  Maritime  Commis- 
sion and  the  War  Shipping 
Administration,  designed  to 
recruit  experienced  seamen  for  the 
merchant  fleet,  Men  at  Sea,  week- 
ly half-hour  Sunday  feature,  will 
be  heard  on  NBC  for  seven  weeks 
beginning  July  16.  Again  heard  in 
the  6:30  p.m.  period  vacated  for 
the  summer  by  The  Great  Gilder- 
sleeve,  the  series  presents  dramati- 
zations based  on  the  experiences  of 
men  and  ships,  drawn  from  au- 
thentic government  records,  with 
names  and  places  altered  to  con- 
form with  security  regulations. 

=i=  * 

Blue  Program  Feature 

A  CHILD'S  appeal  to  Isabel  Man- 
ning Hewson,  writer  of  the  Blue 
Network  program,  The  Land  of  the 
Lost,  started  a  plan  initiated  on  the 
program  July  1.  Closest  duplicates 
of  toys  lost  by  children  will  be  ob- 
tained by  the  Blue  Network  each 
week  for  seven  children  writing  the 
best  reasons  for  getting  them  back. 
Offer  will  be  made  on  Saturday 
broadcasts  and  on  repeat  broad- 
casts heard  Tuesdays.  Repeat 
broadcasts  are  a  new  feature  of  the 
program  in  response  to  adults  who 
have  found  an  avenue  of  escape  in 
the  children's  shows. 

*  sf:  * 

Negro  Series 
IN  COOPERATION  with  the  City- 
Wide  Citizens  Committee  of  Har- 
lem, WMCA  New  York  is  present- 
ing a  series  of  programs  of  Ameri- 
can Negro  folk  songs  by  a  Negro 
choir.  Presented  in  cooperation 
with  the  Writers'  War  Board  and 
the  Radio  Directors  Guild,  as  was 
New  World  A'Coming,  which  it  re- 
places for  the  summer,  the  series 
is  intended  to  interpret  the  Negro's 
reactions  to  life  as  expressed  in 
song. 


WIP  Cash  Show 

I  NEW  CASH  award  show  nn  WIP 
i  Philadelphia  is  Sun  Ship  Question 
I  Man,  sponsored  by  Sun  Shipbuild- 
[  ing  Co.  and  broadcast  thrice 
I  weekly.  Another  new  WIP  pro- 
[  gram  is  titled  Easy  Does  It,  which 
;  gives  helpful  hints  to  housewives, 
:  with  cash  prizes  awarded  for  sug- 
gestions used.  Program  is  spon- 
sored thrice  weekly  by  William  H. 
I  Mointgomery  Co.  under  the  trade 
I  name  of  Montco. 

*  *  * 

Navy  Show 

WRITTEN,  produced  and  present- 
ed by  Navy  personnel — most  of 
whom  were  associated  profession- 
ally with  radio  before  entering  the 
service — On  Target,  new  blue- 
jacket half  hour  transcribed  pro- 
gram, is  now  heard  Saturday  on 
WBBM  Chicago.  Dramatic  sketches 
and  messages  of  inspiration  to  our 
allies  and  the  United  Nations  are 
presented. 

*  ^:  * 

WINS  Salute 

WINS  New  York  has  started  a 
weekly  half-hour  salute  to  city, 
town  or  borough  within  the  sta- 
tion's primary  area.  First  pro- 
gram hailed  the  30th  anniver- 
sary of  one  of  New  York's  coun- 
ties, featuring  vocalist.  Navy  hero, 
and  OPA  and  Board  of  Trade  chief, 
all  from  the  community  itself.  In- 
cluded was  a  narrative  of  the  coun- 
ty's historical  background. 


WBIG  Drive 

IN  A  campaign  to  reduce  absentee- 
ism, WBIG  Greensboro,  N.  C,  is 
cooperating  with  the  Mayor's  War 
Service  Committee  by  airing  three 
daily  spot  announcements  to  work- 
ers in  the  city  reminding  them  to 
report  for  their  next  working  shift. 
Spots  are  followed  by  a  series  of 
five-minute  dramatic  skits.  To 
Whom  It  May  Concern,  depicting 
the  heroic  deeds  of  our  fighting 
men  and  their  sacrifices  for  those 
on  the  home  front. 


Interviews 

PROGRAM  titled  U.  S.  and  You, 
originating  from  Washington,  has 
been  renewed  for  a  second  13-week 
series  by  WMAZ  Macon,  Ga.  De- 
signed to  enable  the  people  in 
Georgia  to  hear  their  friends  and 
relatives  in  Washington  war  jobs, 
each  week's  program  features  a 
member  of  Congress  or  a  Govern- 
ment official  from  the  state  in  ad- 
dition to  brief  interviews  with 
Georgians  employed  in  the  National 
Capital. 

Critics  Views 
INSTEAD  of  reviewing  current 
motion  pictures  and  radio  pro- 
grams, Ona  Munson  reads  what 
critics  say  during  her  weekly 
quarter-hour  digest,  Ona  Munson 
in  Hollywood,  ^which  has  been 
started  on  CBS  Pacific  stations. 

Education  Series 

DRAMATIZING  community  educa- 
tional problems,  Schools  at  War, 
new  series  now  heard  over  WCCO 
Minneapolis,  is  presented  in  cooper- 
ation with  the  Minnesota  Education 
Assn.  Program  is  heard  daily,  6:45 
p.m. 


From  Canteen 
FROM  the  Hollywood  canteen, 
MBS  presents  What's  the  Name  of 
that  Song,  weekly  half-hour  pro- 
gram in  which  members  of  the  stu- 
dio audience  are  asked  to  identify 
songs  suggested  by  radio  listeners. 


Warrior  Writers 

DRAMATIC  PORTRAITS  of  com- 
bat correspondents  serving  with  the 
United  States  Marine  Corps  are 
presented  in  a  series  of  quarter- 
hour  programs  started  June  29  on 
WNEW  New  York.  Master  Tech. 
Sgt.  Gene  Ward,  former  New  York 
Daily  News  sport'  writer  and  col- 
umnist and  now  a  combat  cor- 
respondent, is  m.c.  The  series  en- 
titled Combat  Correspondent,  dra- 
matizes the  fighter-writers  who  go 
into  battle  with  the  leathernecks. 

*  *  * 

Farm  Service 

IN  SYRACUSE,  N.  Y.,  WFBL  is 

presenting  a  new  morning  farm 
program  6:40-7:25  daily  with  Bob 
Connell  giving  vegetable  and  fruit 
packers  the  latest  morning  prices  in 
remote  pickups  from  his  market  of- 
fice. Program  consists  of  farm 
chatter  and  music  immediately  fol- 
lowing the  6:40  a.m.  sign-on,  and 
includes  a  three-day  harvest  weath- 
er forecast  from  the  Albany  weath- 
er station. 

:Jc  ^  ^ 

Labor  Forum 

SERIES  of  weekly  Tuesday  eve- 
ning roundtable  discussions  titled 
Industrial  Relations  Forum  has 
been  started  by  WE  EI  Boston  with 
high-ranking  representatives  and 
leaders  of  capital  and  labor  dis- 
cussing such  topics  as  "Who's  to 
Blame  for  Absenteeism?".  Richard 
P.  Doherty,  professor  of  business 
economics  at  Boston  U.,  acts  as 
moderator  for  the  series. 

❖  *  * 

KLZ  Feature 

LATEST  public  service  program 
of  KLZ  Denver  is  Foreign  Report- 
er, a  series  of  broadcasts  given  in 
cooperation  with  the  U.  of  Colo-, 
rado,  the  Rocky  Mountain  Radio 
Council  and  the  Foreign  Policy 
Assn.  of  New  York,  reports  of 
which  are  used  to  prepare  the 
scripts.  Program  features  Dr. 
Stuart  Cuthbertson  of  Colorado  U. 


Soldiers'  Wishes 
CAMP  GRUBER,  Oklahoma,  has 
its  own  weekly,  half-hour  program 
Behind  the  Dog  Tag  on  KVOO 
Tulsa,  Sunday  3:30  p.m.  (CWT). 
The  program  airs  the  wishes  of 
Gruber  .soldiers  after  the  wisher 
works  for  it  in  a  comedy  assign- 
ment. One  soldier  was  granted  his 
wish  to  be  mayor  of  Tulsa  for  a  day 
and  many  wishes  are  fulfilled  by 
listeners.  Cpl.  Allen  Funt  is  origi- 
nator and  producer  of  the  series. 

*  ^  * 

CJBC  Recitals 

YOUNG  CANADIAN  artists  whose 
ability  as  students  has  been  out- 
standing and  for  whom  a  future  in 
music  is  predicted,  are  heard  in 
two  half-hour  piano  recitals  week- 
ly on  CJBC  Toronto.  Each  of  the 
young  pianists  does  a  series  of  three 
broadcasts.  Programs  are  aired 
Sunday  and  Wednesday  evenings 
during  the  summer  months. 

*  *  * 

New  on  WWL 

TWO  NEW  PROGRAMS  on  WWL 
New  Orleans,  in  keeping  with  the 
times,  are  D-Day  Plus,  a  dramatic 
chronology  of  war  front  events 
since  the  invasion's  start,  and 
World  of  Tomorrow,  a  15-minute 
dramatization  of  things  to  come. 

si=  *  * 

AAF  Program 
BLUE  Network  on  July  9  started 
AAF  Symphonic  Flight  as  a  half- 
hour  weekly  program,  combining 
music  by  an  AAF  concert  orchestra, 
with  six-minute  transcribed  pick- 
ups from  London.  Army  Air  Forces 
men  in  England  answer  questions 
submitted  by  their  buddies  in  this 
country. 

*  *  * 
Mistake  Skits 

MEMBERS  of  the  studio  audience 
are  invited  to  find  mistakes  in  skits 
presented  on  Finders  Keepers,  five- 
vvreekly-half-hour  NBC  program. 
Cash  prizes  are  given  for  each 
error  discovered. 


CAMPAIGN  CARAVAN  I 
Col.  Barton  Gets  Arkansas  I 
 Votes  With  Opry  Unit  > 

IF  ARKANSAS  voters  send  Col. 
T.  H.  Barton  to  the  Senate  in- 
stead of  returning  Mrs.  Hattie  W. 
Caraway,  it  will  be  proof  of  the 
potency  of  hillbilly  entertainers  as 
political  campaigners,  according  to 
Max  Reid,  the  Colonel's  campaign 
manager.  Col.  Barton,  president  of 
Lion  Oil  &  Refining  Co.,  has  enlist- 
ed the  campaign  support  of  the 
Jamup  and  Honey  Mobile  Unit  No. 
1  of  the  WSM-NBC  Grand  Ole 
Opry  on  a  tour  of  Arkansas  in  a 
modern,  streamlined  motor  cara- 
van. 

Col.  Barton,  a  native  of  Texas, 
said  he  hired  the  WSM  Grand  Ole 
Opry  traveling  show  to  give  the 
citizens  'of  his  adopted  state  a  | 
morale  boosting  wartime  experi- 
ence and  not  because  he  felt  the 
need  of  showmanship.  Members  of 
the  oil  magnate's  entourage  in- 
clude a  masseur,  a  barber  and 
countless  secretaries,  clerks  and 
stenographers.  Radio  commentators 
describe  the  tour  as  one  of  the 
most  potent  political  campaigns  in 
the  history  of  a  state  where  poli- 
tics is  a  rugged  calling.  From  3,000 
to  7,000  persons  have  already  greet- 
ed the  troupe  in  each  of  11  Arkan- 
sas towns. 


Official  U.  S.  Navy  Photograph 

WAR  RECORDINGS  just  received  fiom  U.  S.  warships  oflf  the  coast  of 
Normandy  are  played  over  the  loudspeaker  in  the  SHAEF  newsroom  in 
London  while  Edward  R.  Murrow  (right),  European  director  of  CBS, 
types  out  his  next  broadcast.  Also  listening  to  the  film  recordings  are 
Lt.  Comdr.  Don  Miller  (left),  USNR,  SHAEF  naval  censor;  Lt.  James 
Shattuck,  USNR  radio  officer,  European  area,  formerly  of  CBS. 
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Cement  so  good  they  use  it  themselves.  A  large 
part  of  Grand  Coulee  Dam's  10,500,000  cu.  yds. 
of  cement  came  from  this  Inland  Empire  plant. 
One  of  many  diversified  industries  that  skyrock- 
eted Spokane's  Building  Permits  to  over  ^12,000,- 
000 — 11th  highest  in  the  nation  and  an  increase 
of  126.75%  over  '42.  Your  sales,  too,  skyrocket 
when  your  message  completely  covers  the  Inland 
Empire  at  the  cost  of  only  one  medium — KHQ. 


MAINE 


CHANCE/or  SPONSOR.' 

*  BECAUSE  Richard  Hallet  is  an  authority  on 

Maine  folklore  and  an  accomplished  story  teller.  .  .  . 

BECAUSE  he  has  had  some  of  the  most  amazing 
adventures  ever  heard  on  land  or  sea.  .  .  . 

BECAUSE  he  is  a  well-known  author,  columnist, 
speaker,  and  raconteur  and  handles  every  subject  — 
whether  it  be  news,  whaling  vessels,  the  Red  Cross, 
Maine  salvage  drives  or  his  own  memoirs  (i.e.  jacking 
rabbits  in  Australia  —  a  trip  in  a  Jap  fishing  boat  — 
writing  such  books  as  THE  LADY  AFT  and  THE  ROLL- 
ING WORLD)  in  a  manner  unique,  virile,  and  absorb- 
ing! There  are  thousands  of  people  in  WGAN's  listening 
area  who  can  hardly  wait  till  Wednesday  nights  at  7:45 
to  hear  MAINE  TIDE  RIPS  (which  is  to  say  that  Richard 
Hallet's  program  is  really  something  and  has  been  so  for 
a  year  and  a  half!). 

LISTENERS  in  14  Maine  Counties,  and  1  in  New 
Hampshire  are  ardent  followers  of  MAINE  TIDE  RIPS, 
thereby  providing  a  Golden  Opportunity  for  some  lucky 
Sponsor  to  tap  a  rich  market.  l{  you're  interested,  write 
today! 
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Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station  National  Representative:  PAUL  H.  RAYMER  CO. 


INVADERS  HEAR  ALLIED  STATIONS 

American  Forces  Network  with  BBC,  CBC, 
 Beams  Entertainment  to  Troops  


Radio  is  playing  an  import- 
ant part  in  the  Western  Europe 
invasion.  Now  in  full  swing, 
the  Allied  Expeditionary 
Forces  Service  provides  broad- 
casts 17  hours  daily  to  Allied 
troops  in  France.  The  follow- 
ing article,  from  American 
Forces  Network,  tells  of  the 
AFN's  part  in  the  AEF  pro- 
gram and  of  its  growth  in  a 
year. 

WHEREVER  Allied  troops  go  in 
the  European  liberation  campaign, 
their  favorite  radio  programs  go 
along — by  air.  The  Allied  Expe- 
ditionary Forces  Service  program, 
Vvfhich  began  operations  June  7 
[Brdadcasting,  June  12],  now  is 
under  full  schedule  of  17  hours 
daily,  beamed  directly  to  the  Allied 
troops  participating  in  the  inva- 
sion and  from  reports  reaching  Su- 
preme Headquarters,  Allied  Ex- 
peditionary Forces,  London,  this 
broadcast  service  has  been  a  God- 
send during  brief  moments  of  re- 
laxation. 

Known  as  the  AEF  Program  of 
the  BBC,  the  service  is  a  coopera- 
tive enterprise  of  the  American 
Forces  Network,  which  observed  its 
first  anniversary  on  July  4;  the 
BBC  and  the  Canadian  Broadcast- 
ing Corp.  Originating  at  one  of 
the  most  powerful  transmitters  in 
the  British  Isles,  this  new  17-hour- 
a-day  service  will  supply  enter- 
tainment and  news  coverage  for 
some  time  to  come  as  Allied  troops 
move  toward  Central  and  North- 
ern France. 

60  Hours  Weekly 

A  combination  of  the  best  Brit- 
ish, American  and  Canadian  pro- 
grams, augmented  by  many  hours 
of  special  programs  each  week,  the 
broadcasts  incorporate  an  Anglo- 
American-Canadian  flavor.  The 
American  Forces  Network  supplies 
60  hours  weekly  of  American  pro- 
grams to  the  Allied  Expeditionary 
Forces  Service.  In  addition  it  con- 
tinues to  operate  its  own  service 
in  the  United  Kingdom,  supplying 
blanket  coverage  to  American 
troops  still  stationed  in  England, 
Scotland,  Wales  and  Northern  Ire- 
land. 

AFN  was  born  July  4, 1943,  when 
40  hours  of  broadcasting  per  week 
was  carried  on  over  five  low-pow- 
ered transmitters.  Today  AFN  is 
using  51  transmitters  to  broadcast 
93  hours  weekly.  Its  staff  has 
grown  to  135  enlisted  men  and 
women  (seven  WACS)  and  seven 
officers.  Operating  transmitters  in 
the  field  are  100  enlisted  men,  while 
the  35  stationed  at  AFN  headquar- 
ters handle  production,  announcing, 
writing,  platter-turning  and  acting 
for  both  the  AFN  and  the  Ameri- 
can portions  of  the  AEF. 

In  charge  of  AFN  is  Maj.  John 
S.  Hayes,  former  assistant  to  the 
vice-president  of  WOR  New  York. 
Shortly  after  his  call  to  active  duty 
as  a  reserve  lieutenant',  prior  to 
the  war,  he  was  assigned  to  public 
relations  in  the  Quartermaster 
General's  office,  Washington.  Capt. 
Robert  M.  Light,  Maj.  Hayes' 
executive  officer,  was  a  peacetime 
radio   writer    and    producer.  Lt. 


Jack  London,  administrative  offi- 
cer, was  an  announcer  before  the 
war. 

The  new  AEF  program  is  on 
the  air  from  5:55  a.m.  until  11 
p.m.  daily,  while  AFN  provides 
programs  from  10  a.m.  to  11  p.m., 
Monday  through  Saturday,  and ' 
from  8  a.m.  to  11  p.m.  Sunday. 

Col.  E.  M.  Kirby,  chief  of  the 
War  Dept.  Bureau  of  Public  Re- 
lations Radio  Branch,  now  on  de- 
tached duty  overseas,  is  Director ' 
of  Broadcasting  Service,  SHAEF, 
and  as  such  is  liaison  officer  be- 
tween Supreme  Headquarters,  the 
AFN  and  the  BBC.  Maurice  Gor- 
ham,  former  director  of  the  BBC 
North  American  Service,  is  direc- 
tor of  the  AEF  Program. 


WJW  Will  Air  Rams 

CONTRACT  to  broadcast  fhe 
Cleveland  Rams,  professional  foot- 
ball games,  for  the  1944  and  1945 
seasons  has  just  been  signed  by 
WJW  Cleveland,  according  to  Wil- 
liam O'Neil,  president  of  WJW, 
and  Charles  F.  Walsh,  assistant 
to  the  president  of  the  Rams.  First 
game  will  be  played  Sept.  5.  The 
remaining  11  games  will  be  played 
Sunday  afternoons,  with  WJW 
broadcasting  directly  from  Buf- 
falo, Washington,  Philadelphia, 
Chicago,  Detroit,  Green  Bay  and 
Pittsburgh.  Earl  Harper,  sports 
director  of  WJW,  will  handle 
play-by-play  descriptions.  For  10 
years  he  has  covered  college  and 
professional  games  for  Atlantic 
Refining  Co. 


WINS  to  Air  Tigers 

WINS  New  York  has  acquired  ex- 
clusive broadcast  rights  in  New 
York  for  the  Brooklyn  Tigers  foot- 
ball games.  Out-of-town  games  will 
be  covered  from  ticker  reports. 
Schedule  gets  underway  Oct.  8, 
when  the  Tigers  meet  the  Detroit 
Lions  in  Detroit.  Don  Murphy  and 
Stan  Lomax,  sportscasters,  are  ex- 
pected to  handle  the  broadcasts.  No 
sponsor  has  been  reported  to  date. 


KNEW   HIM  WHEN 

WSAM  Visits  Owosso,  Mich. 
 Dewey's  Birthplac<^  


WSAM  Saginaw,  Mich.,  did  a 
"grass  roots"  job  in  its  spot  news 
coverage  of  the  GOP  nomination 
of  Thomas  E.  Dewey.  The  station 
went  right  to  Dewey's  birthplace, 
Owosso,  Mich.,  and  interviewed 
leading,  celebrities — the  only  sta- 
tion to  conceive  the  idea.  Owosso 
is  in  the  primary  area  of  WSAM. 

Bob  Phillips,  WSAM  manager, 
interviewed,  among  others,  the  at- 
tending physician  at  the  birth  of 
the  Republican  nominee,  the  mayor, 
Circuit  Judge,  Secretary  of  State, 
Secretary  of  the  Chamber  of  Com- 
merce, wife  of  the  Republican 
county  chairman,  president  and 
founder  of  the  first  "Dewey  for 
President"  club,  an  Owosso  avia- 
tor, and  Gov.  Dewey's  cousin. 
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OHIO'S  NEW  HIGH  IN  NEWS  CASTING! 

W  J  W  S  E  LE  G  T  E  D  EXG  LU  S  I  V  E  LY  FOR  T  H  I  S 
RECORD  BREAKING  GONTRACT  IN  CLEVELAND! 


CORRESPONDENTS  AT  CONVENTION 


NORTH  CAROLIIVA 

IS  THE  SOUTH'S 

lilo  1  AGRiCULTlRAL 
STATE 


CASH  INCOME  <^n.  GOVT.  PAYMENTS 

Source:   —   Departcnenl  of  AgricuUure,  iqiiO 


WPTF 

(CARRYING  N.B.C.  j 
WITH  50,000  WATTS 
AT  680  KC  ) 

IS  NORTH  CAROLIN/VS 
No.l  SALESMAN  ^ 


WPTF  •  RALEIGH 


FREE  &  PETERS JNC. 

NATIONAL  REPRESENTATIVES 


FOLLOWING  is  the  list  of  radio 
personnel  accredited  by  the  Dem- 
ocratic National  Committee  and 
Radio  Correspondents  Assn.  to  the 
Democratic  National  Convention. 
[Those  in  brackets  have  been  as- 
signed seats  in  the  Radio  News 
Gallery,  of  which  D.  Harold  Mc- 
Grath,  Senate  Radio  Gallery  super- 
intendent, will  have  charge,  assist- 
ed by  William  Vaughan,  acting 
House  Radio  Gallery  superintend- 
ent]. Others  will  be  given  white 
badges  entitling  them  to  range  of 
Chicago  stadium,  except  the  plat- 
form. Only  the  four  major  networks 
will  have  access  to  the  platform  to 
handle  regular  daily  broadcasts  of 
proceedings. 

NETWORKS 

BLUE— [Earl  Godwin,  William  Hillman, 
Ray  Henle,  Martin  Agronsky,  H.  R.  Bauk- 
hage,  Drew  Pearson,  Pauline  Frederick, 
Henry  J.  Taylor,  Harry  Wismer,  Leon  Hen- 
derson, Bryson  Rash].  Edward  J.  Noble 
Mark  Woods,  Edgar  Kobak,  Kenneth  Berke- 
ley, G.  W.  Johnstone,  Raymond  Gram 
Swing,  Helen  Buchalter,  John  J.  Madigan, 
George  O.  Milne,  Thomas  J.  Dolan,  W. 
Trevarthen,  P.  Simpson,  L  Garbo,  F.  Wal- 
worth, C.  M.  Hutson,  E.  R.  Borroff,  Mer- 
ritt  R.  Schoenfeld,  James  L.  Stirton,  Gene 
Rouse.   E.   C.   Horstmann,   Eli  Henry. 

BBC — [Anthony  Wigan,  William  New- 
ton, Clement  Fuller].  Anette  Ebsen,  John 
Salt,  Stephen  Fry. 

CBS — [Bill  Henry,  Francis  Douglas,  W. 
R.  Wills,  Katherine  Darst,  Quincy  Howe, 
Wallace  Sterling,  Cedric  Adams,  James 
Cruisenberry,  Alvin  Steinkopf,  Gene  Reed, 
Earl  Horrigan,  Robert  Hurleigh,  Ruth 
Ashton,  Hildegarde  Gauss,  Shep  Chartoe,  Al 
Bryant,  Rocco  Padulo].  Paul  Kesten,  Earl 
Gammons,  Paul  W.  White,  William  J 
Slocum  Jr.,  Robert  Trout,  John  Charles 
Daly,  Harry  Flannery,  Henry  Grossman, 
David  Davis,  Benjamin  Russ,  George  Cran- 
dall,  Arthur  Perles,  Richard  Fernald,  Wal- 
ter Seigel,  Corinne  Martin,  Robert  S. 
Wood,  Earl  James,  John  M.  Whitman,  Ethel 
Kirsner,  Helen  Sioussat,  John  Harrington, 
Arthur  Casey,  A.  E.  Joscelyn,  Jack  Bur- 
nett. James  Beloungy,  H:  Leslie  Atlass, 
J.  L.  Van  Volkenburg,  Walter  Preston. 

MUTUAL — [Leo  Cherne,  Wick  Evans, 
Ted  Granik,  Cecil  Brown,  Mrs.  Raymond 
Clapper,  Upton  Close,  Fred  Morrison,  Julia 
Maddox,  Alexander  Griffin].  W.  E.  Mac- 
Farlane,  E.  M.  Antrim,  Miller  McClin- 
tock,  Theodore  C.  Streibert,  William  B. 
Dolph.  Benedict  Gimbel,  Madeline  Ensign, 
Tom  Slater,  A.  Opfinger,  Lester  Gottlieb, 
John  Whitmore,  Frank  Schreiber,  M.  H. 
Newton,  Robert  Irving,  Bruce  Hayward, 
George  W.  Lang,  Clyde  White,  Jay  Ferree, 
Robert  Siebold,  Karl  Michael,  James  Buck- 
ley, John  Brickhouse.  John  Holbrook,  Dale 
O'Brien.  Thomas  Foy,  Stanley  Kramer, 
James  Hanlon,  A.  C.  Kaufman,  River  Bea- 
man,  Alice  Lewis,  Walter  Compton,  Maxine 
Davis,  Lewis  Allen  Weiss,  Marie  Tessman, 
Adolph  N.  Hult,  Carroll  Marts,  Marcia 
Winn. 

NBC — [Irene  Kuhn,  Albert  Dale,  John 
McKay,  Sidney  Eiges,  Ben  Gross,  Joseph 
Meyers.  Burroughs  Prince,  John  Cooper, 
Don  Hollenbeck,  Adolph  Schneider,  Mar- 
shall Smith,  Lowell  Thomas,  Louis  Sher- 
win,  Mary  Davis,  Electra  Ward].  Niles 
Trammell,  Frank  Mullen,  Frank  M.  Rus- 
sell, William  F.  Brooks,  Ann  Gillis,  Carle- 
ton  Smith,  Richard  Harkness.  Thomas  E. 
Knode,  H.  V.  Kaltenborn,  Ben  Grauer, 
Robert  St.  John,  George  McEIrath,  G. 
Hastings,  A.  Poppelle,  Sid  Desfors,  Ever- 
ett Bragdon,  J.  A.  Weiss.  John  A.  Hilton, 
Harry  A.  Woodmen,  Suzanne  Cretinon. 
Don  Fischer,  Kenneth  Banghart,  William 
McAndrew,  Morgan  Beatty,  James  Boozer, 
Bertha  Prasse,  Harry  C.  Kopf,  H.  C.  Lutt- 
gens,  F.  C.  Schnepper,  H.  D.  Royston, 
C.  A.  Cabasin,  H.  R.  Maule,  M.  W.  Rife, 
G.  J.  Devlieg,  F.  E.  Colder,  W.  Schooley. 
A.  E.  Scarlett,  B.  F.  Fredendall,  W.  F. 
Lanterman,  T.  E.  Schreyer,  John  Thomp- 
son, John  Erp,  Baskett  Moses,  William  E. 
Drips,   Jules  Herbuveaux. 

WEST  VIRGINIA  NETWORK— [Mal- 
vina  Stephenson]. 

YANKEE  NEWS  BUREAU  (serving 
Yankee  Network,  WJW  Cleveland  and  oth- 
er stations) — [J.  R.  Reed,  Robert  Meyers]. 
Stanley  Peyton. 

INDIVIDUAL  STATIONS 

IOWA  BROADCASTING  CO.  (Cowles 
stations,  KSO  KRNT  WMT)— [Joseph  V. 
Ryan,  Stanley  Dixon].  Sid  Pearlman,  George 
Suderman,  John  Irwin,  Glen  Law,  Dick 
Burris,    Doug  Grant. 

KDKA  Pittsburgh— [Donald  B.  Hirsch]. 


KGER  Long  Beach,  Cal.— [0.  Merwin 
Dobyns].    Evalyn  Dobyns. 

KGFW  Lincoln,  Neb.— [George  W. 
Kline]. 

KHJ  Los  Angeles — [Upton  Close].  Also 
accredited   to  MBS. 

KMA  Shenandoah,  la. — [Earl  E.  May, 
Owen  Saddler]. 

KMOX  St.  Louis — [Francis  Douglas,  W. 
R.  Wills,  Katherine  Darst].  Also  accredited 
to  CBS. 

KMPC  Los  Angeles — Served  by  Washing- 
ton   News  Bureau. 

KNX  Los  Angeles— [Dr.  Wallace  Ster- 
ling]. Also  accredited  to  CBS. 

KOMA  Oklahoma  City — [Kenyon  Brown, 
Bill  Bryan]. 

KPAS  Pasadena,  Cal.— [J.  Frank 
Burke].  Laura  K.  King. 

KPRO  Riverside,  Cal.— [W.  L.  Gleeson]. 

KSD  St.  Louis — [George  M.  Burbach]. 
One  reservation  unassigned. 

KSTP  Minneapolis-St.  Paul— [John  J. 
Verstraete].  Walter  Miller. 

KTMS  Santa  Barbara,  Cal. — [Marshall 
Keig].   Louis  F.  Kroeck. 

KUOA  Siloam  Springs,  Ark. — [Storm 
Whaley]. 

KWK  St.  Louis — [Ray  E.  Dady,  William 
Amundson]. 

KXOK  St.  Louis— [C.  L.  Thomas]. 

WAAF  Chicago — [George  S.  Himebaugh]. 
John  D.  Stanley.  . 

WBBM  Chicago — [James  Cruisenberry, 
Alvin  Steinkopf,  Gene  Read,  Earl  Horn- 
gan,  Robert  Hurleigh].  Also  accredited  to 

*"^BNS  Columbus,  O.— [Jack  Price].  W. 
I-  Oi*r.  „      ,  „. 

WCBI-WELO  Columbus-Tupelo,  Miss. — 
[Joe  Slaughter].  _    ,         j  ■ 

WCCO  Minneapolis-St.  Paul— [Cednc 
Adams].  A.  E.  Joscelyn.  Also  accredited  to 
CBS.  ,  , 

WCFL  Chicago — [Hugh  Douglas]. 

WEBR  Buffalo,  N.  Y.— [Cy  King].  Paul 

E.  Fitzpatrick.   ,     ,    . , 

WGAR  Cleveland— [Ralph  Worden].  Also 

served  by  Washington  News  Bureau. 

WHBF  Rock  Island,  lU. — [Leslie  C.  John- 

^°wicA  Ashtabula,  O.— [Alfred  B.  New- 
kirk].  Walter  Walrath. 

WIND  Chicago— [Fred  WiUson]. 

WING  Dayton,  O.— [Ronald  B.  Wood- 
yard].  One  reservation  unassigned  by  sta- 

'''°WINS     New     York — [Guenther  Rein- 

^^WIP  Philadelphia— [A.  C.  Kaufman]. 
Benedict  Gimbel. 

WITH  Baltimore— [Ian  Ross  MacFar- 
lane].    Louise  MacFarlane. 

WIZE  Springfield,  O.— [Reggie  Martin]. 

WJJD  Chicago — [Robert  R.  Hansen]. 

WJR  Detroit — [George  Gushing].  Also 
served  by  Washington  News  Bureau. 

WLAV   Grand   Rapids,   Mich. — [Richard 

F.  Connor].  Roy  Kelly. 

WLS  Chicago — [Julian  Bentley,  Ervm 
Lewis.  Arthur  C.  Page].  Harold  A.  Safford. 

WLW-WSAI  Cincinnati — (Gilbert  W. 
Kingsbury,  George  Gow,  Arthur  ReiUy,  Jack 
Beall)  William  Barlow,  James  D.  Shouse, 
M.  R.  Hackett.  Gordon  Graham,  E.  K. 
Bauer,  David  Conlon. 

WMAL  Washington— [WiUiam  Neel]. 
Kenneth  Berkeley.  Also  served  by  Wash- 
ington   News  Bureau. 

WNAX  Yankton,  S.  D.— [White  Larson, 
Art   Smith].  ,    ^  „ 

WOL  Washington — (Ted  Granik,  Mrs. 
Raymond  Clapper,  Fred  Morrison)  WiUiam 
B  Dolph,  Madeline  Ensign.  Also  accred- 
ited  to  MBS.  , 

WOR  New  York— [Leo  Cherne,  Wick 
Evans].   Also  accredited  to  MBS. 

WOV  New  York — [Thomas  B.  Morgan]. 

WOW  Omaha— [O.  M.  Ingoldeby].  Mike 
M.  Meyers. 

WRJN    Racine,    Wis. — [Harry  Lepoide- 

^'wROK  Rockford,  111.— [WiUiam  R. 
Traum].   James  W.  Rodgers. 

WSPA  Spartanburg,  S.   C. — [Walter  J. 

Brown].  ,  tt    i  t 

WTMJ-WMFM    Milwaukee  [Jack  Ji. 

WTAD    Quincy,   lU.— [W.    Emery  Lan- 

WTCN  Minneapolis-St.  Paul— [Two  res- 
ervations,' unassigned   by  station]. 

WSOY  Decatur,  lU.— [Charles  F.  Bruce]. 
One  reservation  unassigned. 

RADIO  NEWS  SERVICES 

ASK  WASHINGTON— [Merlin  Stone- 
house].  Hugh  Grauel,  Eleanor  Block. 

PRESS  ASSN.  (AP  radio  wire) — [Joe 
H.   Torbett,  James  Bormann]. 

TRANSRADIO  PRESS— [Rex  Goad,  Bet- 
ty Lersch,  Ann  Corrick,  Harold  Parr,  Dan 
Williams].    Milton  Fishman. 

WASHINGTONN  NEWS  BUREAU 
(ser\'ing  WJR  WGAR  WMAL  KMPC)  — 
[George  Gushing,  Ralph  Worden,  William 
Neel]. 

MARCH  OF  TIME — Two  reservations, 
unassigned. 
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WLAC,  NASHVILLE'S  50,000  WATT  CBS  STATION,  PULLED  40,223  $1.00  ORDERS  IN  52  WEEKS . 


Represented  Nationally  by  the  Paul  H.  Raymer  Co. 


WWVA  Declares  a 

BONUS 

Over  a  12- month  period 
WWVA  averaged  commercial 
mail  from  37  states — that's  a 
bonus  of  32  over  our  basic 
primary  area  states  of  Pennsyl- 
vania, West  Virginia,  Ohio, 
Maryland  and  Virginia! 


And  this  generous  coverage 
bonus  is  typical  of  the  many 
premiums  you  receive  v/hen 
you  use  WWVA's  productive — 

50,000  WATTS 

They  get  out! 

They  get  attention! 

They  get  results! 
ASK  A  JOHN  BLAIR  MAN 
BASIC  BLUE 


Postwar  Shortwave  Fieht  Looms 


(Continued  from  page  11) 


in  a  letter  to  Broadcasting  (June 
29),  termed  point-to-point  trans- 
mission as  "narrowcasting". 

Based  on  years  of  study  and  ex- 
perience, Mr.  Cohan  urged  private 
operation  of  "high-powered"  inter- 
national shortwave  stations  on  a 
high  plane.  He  contended  that 
American  free  enterprise  can  per- 
form outstanding  world  service 
through  international  broadcasting 
"unhampered  by  the  restrictions  of 
political  censorship". 

One  plan,  reported  to  be  under 
study,  would  involve  an  interna- 
tional agreement  whereby  each  na- 
tion would  be  allocated  one  fre- 
quency for  a  single  powerful  short-  i 
wave  station.  In  America,  propo- 
nents advocate  programming  and 
operation  by  private  industry.  They 
point  out  that  such  a  method  would 
provide  the  U.  S.  with  an  outstand- 
ing international  radio  voice.  By 
limiting  each  of  the  large  num- 
ber of  countries  interested  in 
shortwave  broadcasting  to  a  single 
powerful  transmitter  operating  on 
one  frequency,  a  large  portion  of 
the  spectrum  would  be  freed  for 
development  of  other  services. 

Still  another  contention  is  that 
because  of  limited  frequencies,  each 
nation  should  be  restricted  to  a 
certain  number  of  shortwave  sta- 
tions, with  those  in  America  to  be 
operated  by  private  enterprise,  un- 
der licenses  granted  on  a  merit 
basis.  When  the  Government  wishes 
to  get  across  its  views  on  some 
important  world  problem,  time 
could  be  leased  from  the  stations. 

Donated  Time 

Broadcasters,  on  the  other  hand, 
are  understood  to  be  ready  to  offer 
without  charge  any  time  necessary 
for  the  U.  S.  to  make  its  views 
known.  They  point  to  the  hundreds 
of  hours  donated  to  the  war  pro- 
gram by  AM  stations  and  to  the 
readiness  to  clear  time  for  the  Pres- 
ident when  he  wishes  to  address  the 
American  people.  By  the  same  tok- 
en they  would  gladly  offer  their  fa- 
cilities to  the  Government  in  world 
affairs,  but  the  interests  which 
have  invested  hundreds  of  thou- 
sands of  private  dollars  to  develop 
shortwave  broadcasting  feel  that 
Government  encroachment  would 
amount  to  confiscation  without  jus- 
tification. 

It  is  generally  agreed  that  in- 
ternational broadcasting  in  the 
postwar  period  must  be  of  a  higher 
type  than  that  of  prewar  experi- 
mental days,  else  listening  audi- 
ences will  be  infinitesimal.  Even 
today,  with  America's  transmitters 
operating  on  a  'round-the-clock' 
basis,  unofficial  estimates  place 
listening  audiences,  aside  from  pos- 
sible undergrounds  in  enemy  oc- 
cupied territories,  at  less  than  10,- 
000  the  world  over. 

Success  of  international  broad- 
casting necessarily  will  hinge  on 
three  important  factors,  granting 
that  it  will  be  continued  with  or 
without   Government  supervision : 


(1)  Receiving  sets  easily  tuned  in 
without  fishing  (preferably  push- 
button )  ;  ( 2 )  programs  of  such  high 
type  that  owners  of  shortwave  sets 
will  want  to  tune  in;  (3)  stronger 
signals  than  those  generally  used 
prior  to  the  war. 

While  the  State  Dept.  Commit- 
tee continues  its  study,  the  prob- 
lem of  international  communica- 
tions is  expected  to  become  a  factor 
in  the  campaign,  in  light  of  the 
"free  radio"  plank  adopted  by  the 
Republican  National  Convention 
and  in  view  of  similar  action  con- 
templated by  the  Democratic  Na- 
tional Convention. 


ACA  mcoTiATiom 

BEGUN  WITH  WABF 

NEGOTIATIONS  are  under  way 
between  American  Communica- 
tions Assn.,  CIO,  and  WABF  New 
York,  FM  station  owned  by  Metro- 
politan Television  Corp.,  following 
an  NLRB  election  giving  the  ACA 
the  right  to  represent  the  station's 
engineers,  announcers  and  program 
staff  in  collective  bargaining. 
Union  demands  submitted  to  the 
station  include  provisions  for  job 
security,  closed  shop,  hiring  through 
union  hall,  sick  benefits,  vacations 
with  pay,  etc.  Following  an  initial 
meeting,  WABF  management  is 
preparing  a  counter  schedule  which 
will  be  presented  to  the  ACA  at 
the  next  meeting. 

ACA  is  also  negotiating  a  re- 
newal contract  at  WCAO  Balti- 
more, where  station  and  union 
have  already  agreed  that  any  wage 
increases  will  be  retroactive  to 
May  2,  1944,  ACA  reports.  Union 
has  petitioned  the  NLRB  for  recog- 
nition by  WBRE  Wilkes-Barre 
whose  management,  according  to 
ACA,  has  taken  the  position  that 
it  is  not  engaged  in  interstate  com- 
merce and  therefore  is  not  subject 
to  NLRB  jurisdiction. 

Union  is  awaiting  the  calling  of 
a  hearing  of  its  dispute  with  KYW 
Philadelphia,  which  has  been  certi- 
fied to  the  War  Labor  Board.  In 
that  city  ACA  is  also  drafting  de- 
mands to  be  submitted  to  WIP  for 
a  renewal  contract,  with  any  in- 
creases retroactive  to  the  expira- 
tion of  the  present  agreement, 
July  17. 


Sees  British  Trend 

PUBLIC  opinion  in  Britain  "indi- 
cates a  growing  tendency  to  favor 
the  type  of  radio  program  made 
possible  by  commercial  broadcast- 
ing," Lorimer  B.  Slocum,  director 
of  foreign  offices  of  Young  &  Rubi- 
cam,  said  in  an  address  to  the  Ex- 
port Advertising  Assn.  in  New 
York.  Mr.  Slocum  said  the  number 
of  advertising  agencies  in  England 
has  been  reduced  from  500  before 
the  war  to  300  or  less  and  that 
advertisers  must  "wait  their 
turn". 
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WGN- proud  of  Its  past- 
confident  of  the  future - 

celebrates  its  20*^  anniversary 


CHICAGO  II  ILLINOIS 

50,000    WATTS        770  KliOCYClSS 


MUTUAL   BROADCASTING  SYSTEM 


SCR  499  Goes  into  Rome  with  Troops 
To  Broadcast  Liberation  of  the  City 


By  LT.  CARL  ZIMMERMAN 

ALLIED  FORCE  ADVANCE 
PRESS  HEADQUARTERS,  Italy 
— When  Rome  was  liberated,  radio 
was  there.  An  Army  Sig- 

nal Corps  SCR 
499  transmitter 
mounted  in  a  two 
and  one  half  ton 
truck  moved  slow- 
ly forward  Sun- 
day morning, 
June  4,  with  for- 
ward elements  of 
Gen.  Clark's  Fifth 
Army.  At  ten  that 
morning,  the 
small  staff  began  installing  an 
antenna  in  a  field  about  four 
miles  from  Rome's  city  limits. 
Infantry  and  tanks  were  moving 


Lt.  Zimmerman 


through  the  field  while  Captain 
Frederic  O.  Wickham,  Jefferson 
City,  Missouri,  chief  engineer  of 
this  radio  station  on  wheels,  direct- 
ed the  erection  of  an  antenna 
beamed  to  a  transmitter  in  North 
Africa  for  relay  to  New  York  and 
London.  A  deadline  had  to  be  met; 
the  broadcaster's  daily  schedule 
was  to  begin  in  three  hours.  There 
was  much  to  report  to  radio  listen- 
ers in  the  United  States  and  United 
Kingdom  for  the  Allied  troops  were 
occupying  the  city  already. 

Good  Signal 

Within  two  and  a  half  hours,  the 
300  watt  499  transmitter  went 
on  the  air.  In  preliminary  tests, 
engineers  monitoring  in  North 
Africa  reported  the  signal  ex- 
cellent.   Radio    correspondents  in 


this  theater  were  about  to  get  the 
best  dateline  thus  far  in  the  war. 
Don  Coe  and  Gordon  Fraser  of  the 
Blue,  Eric  Sevareid  of  CBS,  Sey- 
mour Korman  of  Mutual  and  Ralph 
Howard  of  NBC  all  were  able  to 
step  to  a  microphone  and  say,  "I 
am  speaking  to  you  from  an  Army 
transmitter  in  a  field  on  the  out- 
skirts of  Rome,  a  few  hundred 
yards  from  Highway  Six." 

As  they  spoke.  Fifth  Army  tanks 
and  trucks  rumbled  in  the  back- 
ground. During  some  of  the  spots 
aired  later  in  the  day,  listeners 
heard  the  sound  of  German  artil- 
lery. 

It  was  officially  announced  late 
Sunday  that  Fifth  Army  troops 
had  entered  Rome  and  immediately 
after  that  a  plan  to  flash  the  news 
to  the  world  over  radio  was  put 
into  effect.  Mutual  Broadcasting 
System,  by  luck  of  the  draw  in  com- 
petition among  all  the  broadcasters 
some  days  before,  was  first  on  the 
air.  BBC  followed  with  a  report  by 


Which  would  YOU  rathei  SELL  to? 


DAY  AND  NIGHT 

KCKN  was  the  first  Kansas 
City  station  to  operate  on 
a  24-hour  schedule  —  day 
and  night,  all  night. 


BASIC  MUTUAL 

At  6  P.M.  KCKN  becomes  a 
BASIC  station  of  the  Mutual 
Network  bringing  Mutual's 
outstanding  night-time 
shows  to  Greater  Kansas 
City's  in-the-money,  eager> 
to-buy  listeners. 


KCKN  ^^^^^^  all-important  MASS  MARKET  BUYING 

penalty  of  out-state  coverage. 

Making  no  effort  to  interest  the  thinly-spread  farm  and  small 
town  audience  surrounding  Kansas  City,  KCKN  appeals  exclu- 
sively and  specifically  to  the  whopping  Greater  Kansas  City 
market.  For  therein  lies  the  greatest,  by  far,  concentration  of 
buying  power  between  St.  Louis  and  San  Francisco. 

KCKN  is  the  only  Kansas  City  station  programmed  solely  for 
metropolitan  listeners.  Kansas  Citians  know  that  day  and 
night  they  can  always  depend  on  KCKN  for  the  programs  they 
like  to  hear.  Which  is  one  reason  KCKN  consistently  does  a 
selling  job  for  its  advertisers. 

Contact  your  nearest  Capper  office  for  availabilities. 


BEN  LUDY^  GENERAU  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manAger,  kckn,  kansas  city 


CAPPER  PUBLICATIONS,  Inc. 


Comdr.  Storer  Moved 

LT.  COMDR.  GEORGE  B.  Storer, 
president  of  the  Fort  Industry 
Co.  and  Standard  Tube  Co.,  has 
been  transferred  from  the  Chicago 
Naval  District  to  Navy  Dept.  head- 
quarters in  Washington,  in  the  Of- 
fice of  Procurement  &  Materiel. 
Comdr.  Storer  left  the  active  direc- 
tion of  the  seven  Fort  Industrv  Co. 
stations  (WSPD  Toledo;  WWVA 
Wheeling;  WMMN  Fairmont,  W. 
Va.;  WLOK  Lima,  0.;  WHIZ 
Zanesville,  0.;  WAGA  Atlanta; 
WFTL  Fort  Lauderdale)  15  months 
ago  to  accept  the  Naval  commission 
and  was  assigned  as  inspection  di- 
rector of  the  Chicago  Naval  Dis- 
trict. He  does  not  plan  to  bring  his 
family  to  Washington  for  the  pres- 
ent. 


Wynford  Vaughn  Thomas.  Fams- 
worth  Fowle  then  went  on  for  CBS, 
Howard  for  NBC,  Fraser  for  the 
Blue  and  finally  Peter  Stursberg 
for  Canadian  Broadcasting  Cor- 
poration. 

German  planes  were  overhead 
during  these  broadcasts.  Everyone 
had  to  crowd  inside  the  transmitter 
truck  and  read  from  the  light  of  a 
flashlight  and  it  is  safe  to  say  that 
everyone  felt  the  situation  a  bit  un- 
pleasant if  exciting,  for  a  radio 
transmitter  is  one  of  the  Luft- 
waffe's favorite  targets.  It  was 
right  outside  the  truck,  big  as  life. 

Gene  English,  radio-photo  repre- 
sentative for  OWI,  felt  even  worse 
a  few  minutes  later  when  he  went 
to  work  transmitting  pictures  of 
the  occupation  to  New  York  and 
London.  There  was  no  room  for  his 
equipment  inside  the  truck  so  he 
went  into  operation  out  in  the  open. 
Technical  trouble  developed  and 
had  to  be  righted  in  spite  of  the 
fact  that  elaborate  blackout  prepa- 
rations went  by  the  board  in  the 
process.  English  and  three  others 
of  us  huddled  around  the  equipment 
to  conceal  as  much  of  the  light  as 
possible  but  plenty  of  it  streamed 
through  the  ventilation  holes  of  our 
tarpaulin  covering.  Pictures  were 
by  Capt.  Jack  Smith,  Army  Pic- 
torial Service,  of  troops  entering 
Rome's  outskirts  and  Italians  lay- 
ing flowers  over  bodies  of  some 
American  infantryinen  who  never 
reached  the  Eternal  City. 

Radio  and  photo  transmission 
continued  from  this  transmitter 
until  more  permanent  facilities 
were  set  up  in  Rome.  It  is  planned 
to  continue  the  use  of  this  front 
line  equipment  with  Fifth  Army, 
for  pictures  as  well  as  radio. 


Helen  J.  McDermott 

HELEN-  J.  McDERMOTT,  secre- 
tary to  E.  J.  Rosenberg,  vice-presi- 
dent of  Trans-American  Television 
and  Broadcasting  Corp.,  died  July 
4  as  the  result  of  injuries  received 
when  she  apparently  jumped  or  fell 
from  a  New  York  Central  train  at 
Staatsburgh,  N.  Y. 


NEW  YORK  17:     *20  Lexington  avenue 
SAN  FRANCISCO  4:      1207  RUSS  building 


MOHAWK  4-32aO 
DOUGLAS  5220 


CHICAGO  1:  ISO  NORTH  MICHIGAN  AVENUE  CENTRAL  S977 
KANSAS  CITY  6:      300  WALTOWER  BUILDING      VICTOR  3»64 
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CHARLES  E.  COMPTON,  radio  rep- 
resentative of  George  P.  HoUingbery 
Co.,  Chicago,  has  announced  his  en- 
gagement to  Barbara  Ortlund,  adver- 
tising copywriter  for  Marshall  Field 
&  Co.,  Chicago. 
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Lexington^s  Bluegrass 

IS  KENTUCKY'S 
2!i^  MARKET 


Population  350,000  .  .  .  Annual  Retail  Sales  $92,000,- 
000  .  .  .  Ranks  8th  in  Per-Capita  Retail  Sales  in  the 
United  States  .  .  .  The  largest  Loose-leaf  Tobacco  Mar- 
ket in  the  world  ($59,238,000  1943  sales)  .  .  .  Has 
71,110  Radio  Homes. 


TIME-BUYERS  .  .  .  WLAP  is  the 
only  station  exclusively  serving 
this  rich,  Central  Kentucky  Mar- 
ket. It's  a  station  that  will  prove 
a  winner!  Make  it  a  "must"  on 
your  next  schedule. 

Owned  and  operated  by  Gilmore  N.  ISunn  and  J.  Lindsay  Nunn. 

J.  E.  WILLIS,  Manager 

"The  Thoroughbred  Station  Of  The  Nation'' 


WCMI 

Ashland,  Ky.-Huntington,  W.  Va. 
BLUE  NETWORK 


WBIR 

Knoxville,  Tenn. 


KFDA 

Amarillo,  Texas 
MUTUAL  NETWORK 
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KYW  Philadelphia  is  conducting  the 
second  annual  Radio  Workshop  in- 
augurated last  year  by  Westinghouse 
Radio  Stations  Inc.  to  give  public 
school  teachers  and  principals  profes- 
sional training  in  presentation  of  edu- 
cational programs.  By  arrangement 
with  the  Philadelphia  Board  of  Edu- 
cation, teachers  attending  may  obtain 
college  credit  for  the  course,  liyijig 
conducted  through  July  on  a  daily 
basis  in  the  studios  of  KYW  and  to  be 
extended  throughout  the  year  on  a  bi- 
monthly basis.  Gordon  Hawkins,  pro- 
gram supervisor  of  Westinghouse 
Radio  Stations  Inc.,  and  William  C. 
Galleher,  educational  director  of 
KYW,  are  in  charge  of  the  Radio 
Workshop.  Similar  courses  are  being 
given  this  summer  by  KDKA  Pitts- 
burgh and  WBZ  Boston. 

KOA  Denver  is  conducting  a  series  of 
daily  clashes  in  announcing  in  coopera- 
tion with  the  speech  department  of 
the  U.  of  Denver.  Clarence  Moore, 
KOA  program  director  is  in  charge. 

WBNR,  Blue  Chicapo  outlet,  and  the 
central  division  of  the  Blue  has  sup- 
plied Chanute  Field,  Rantoul,  111., 
with  a  large  bulletin  board  schedule  of 
newscasts  to  be  heard  daily  over  the 
Chicago  station. 

RAYMOND  E.  NELSON,  director  of 
radio  and  television  of  Charles  M. 
Storm  Co..  New  York,  has  been  elected 
a  vice-president. 

WTIC  Hartford  marked  4th  of  July 
ceremonies  for  Connecticut  with  a  re- 
ligious and  patriotic  program  broad- 
cast from  the  Hall  of  Flags  in  the 
State  Capitol.  Gov.  Raymond  E. 
Baldwin  spoke,  asking  citizens  to  re- 
new their  oath  of  allegiance  to  the 
flag.  Prayers  were  given  by  repre- 
sentatives of  Catholic,  Jewish  and 
Protestant  faiths.  Program  was  re- 
layed to  WELI  New  Haven,  WTHT 
Hartford,  WNLC  New  London,  WICC 
Bridgeport. 

WFIL  Philadelphia,  in  cooperation 
with  the  Archdiocese  of  Philadelphia, 
inaugurated  a  new  series  of  Sunday 
afternoon  religious  programs  July  2 
known  as  the  Philadelphia  Catholic 
Hour.  Program  features  outstanding 
speakers  of  the  Archdiocese  as  well  as 
Catholic  choirs. 

SPONSORING  for  the  third  consecu- 
tive year  the  "Miss  Greater  Cincin* 
nati  Health,  Beauty  and  Talent"  pre- 
liminary to  the  Atlantic  City  "Miss 
America"  contest,  WCKY  Cincinnati 
will  conduct  the  contest  as  a  war  pro- 
ject, according  to  L.  B.  Wilson,  sta- 
tion owner.  "Miss  Greater  Cincinnati", 
to  be  crowned  the  latter  part  of  Aug- 
ust, will  receive  a  complete  wardrobe 
and  will  be  sent  to  Atlantic  City  to 
compete  for  the  national  title.  Winner 
of  the  finals  will  go  on  a  90-day  War 
Bond  tour.  Preliminaries  begin  July 
24. 

WSYR  Syracuse  expects  soon  to  ac- 
quire 1,000  ft.  of  additional  floor  space 
to  be  occupied  by  the  sales  department. 
Meanwhile  the  program  department 
will  be  changed  to  provide  extra  space 
for  offices. 

NBC  has  issued  a  special  printing  in 
pamphlet  form  of  "Puem  and  Prayer 
for  an  Invading  Army,"  written  for 
NBC  by  Edna  St.  Vincent  Millay, 
and  read  over  the  network  by  Ronald 
Colman  on  "D-Day".  On  the  cover, 
booklet  bears  a  line-drawir -f  of  hands 
closed  in  prayer,  with  line  describing 
the  occasion  of  the  broadcast,  and 
small  NBC  microphone  symbol  on  the 
back  cover,  the  only  reference  to  the 
network. 

CJAT  Trail,  B.  C.  has  offered  local 
retail  merchants  association  a  10-day 
course  in  writing  advertising  copy,  by 
a  well-known  advertising  expert.  Sta- 
tion will  conduct  the  course  in  the  au- 
tumn including  the  preparation  of  ra- 
dio, newspaper  and  direct  mail  adver- 
tising copy. 


BEFITTING  BRIDE  Virginia  The- 
len,  WON  Chicago  sales  depart- 
ment, were  the  desk  decorations 
Virginia  found  upon  her  return  to 
WON  after  her  marriage  to  Ma- 
rine Pfc.  Thad  E.  Samuels. 

CBC  IMERPRETS 

RECORDING  RULE 

BROADCASTS  not  acceptable  to 
the  Canadian  Broadcasting  Corp. 
may  not  be  played  simultaneously 
by  transcription  over  a  group  of 
stations,  under  Regulation  7(m) 
issued  last  month  by  the  CBC 
[Broadcasting,  June  26].  Confu- 
sion as  to  the  applicability  of  the 
regulation  brought  from  J.  R.  Rad- 
ford, CBC  supervisor  of  station  re- 
lations, an  interpretation  which 
has  been  addressed  to  all  stations 
and  agencies  in  Canada.  Text  of 
the  interpretation  follows: 

From  time  to  time  we  are  being  asked 
for  interpretations  of  Regulation  Y  (m), 
and  in  order  that  there  will  be  no  misun- 
derstanding in  the  future,  I  wish  to  ad- 
vise you  of  the  following  policy  which  ap- 
plies to  this  Regulation. 

The  purpose  of  the  Regulation  is  to  pre- 
vent a  simulation  of  a  network  by  means 
of  transcriptions  for  broadcasts  which  by 
regulation  must  be  confined  to  individual 
stations.  If  transcriptions  are  to  be  used 
to  obtain  a  wider  distribution  of  the  broad- 
cast than  can  be  procured  from  a  single 
station  the  transcribed  presentations  must 
be  separated  by  a  minimum  period  of  three 
hours.  For  example,  if  a  broadcast  falling 
in  the  above  category  is  to  be  released  by 
transcription  over  stations  in  Winnipeg, 
Toronto  and  Montreal  at  least  three  hours 
must  be  maintained  between  the  release  of 
each  broadcast. 

I  would  like  to  stress  that  Regulation 
7  (m)  applies  only  to  those  broadcasts 
which  CBC  regulations  or  policies  prohibit 
from  network  release,  and,  therefore,  there 
is  no  prohibition  on  the  simultaneous 
broadcasting  of  sustaining  or  commercial 
transcribed  programmes  on  two  or  more 
stations  when  such  programmes  would  nor- 
mally be  eligible  for  broadcasting  over  net- 
works or  hookups. 


WOR  Sales  Up 

WOR  New  York  reports  the  best 
June  in  its  history,  with  total  sales 
17%,  higher  than  June  1943,  pre- 
vious record  for  that  month.  Ac- 
counts were  largely  responsible  for 
the  sales  rise,  with  38  new  con- 
tracts signed  for  June  1944,  and 
176  new  sponsors  signed  during  the 
first  six  months  of  the  year.  Sales 
registered  a  127c  increase  for  the 
first  half-year  over  a  similar  period 
in  1943 — the  best  year  in  the  sta- 
tion's history. 


KNEW  New  Y'ork  on  July  8  started 
a  series  of  five  transcribed  weekly 
quarter  hour  talks  What  Are  We 
Fighting  For,  originally  broadcast  at 
Army  camps  under  the  auspices  of  the 
War  Dept. 
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WSIX   PULLS  AWAY   FROM  THE  FLELD 

Leads  in  Nashville  All  Day 
From  8  A.M.  to  6  P.M. 

BOOFER  LISTS  mm  INDSI  OCT.  "^3 -MAY  'ti^J- 


MORNING      IND  E  X 


Oct .  nSvT  Dec.  Jan.  Feb^  Mar.  Apr. 
Nov.    Dec.    Jan.    Feb.    Mar„   Apr.  May 


A  F  T  E  R  N  Q  Q  N      I  N  D  E  X 


Morning  Index  (8  A.M. -12  Noon) 

Station  Station 


Afternoon  Index  (12  Noon-6  P.M.) 

Station  Station 


WSIX 

B 

C 

B 

C 

Oct .-Nov. '43 

25.7 

23.7 

50.6 

Oct. -Nov, '43 

23.8 

49.9 

26.3 

Nov, -Dec. 

28.8 

29.9 

41.3 

Nov. -Dec, 

26.2 

48.2 

25.4 

Dec. -Jan. 

33.7 

34.8 

31.5 

Dec. -Jan. '44 

29.3 

43.8 

26.8 

Jan. -Feb. '44 

37.3 

31.5 

31.2 

Jan. -Feb, 

29.8 

40.6 

29.6 

Feb. -Mar. 

37.8 

28.9 

33.3 

Feb. -Mar. 

32.4 

38.1 

29.5 

Mar. -Apr, 

40.4 

23.3 

36.3 

Mar. -Apr. 

35.8 

35.1 

29.1 

Apr. -May 

46.0 

21.8 

32.2 

Apr. -May 

36.4 

33.7 

29.9 

The  Blue  Network 


Mutual  Broadcasting  System 


Represented  by  the  Katz  Agency 
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Kroger  Withdraws  Claims 

AGREEMENT  to  cease  and  desist 
from  making  certain  representa- 
tions regarding  Kroger's  Clock 
Bread  was  entered  into  last  week 
with  the  Federal  Trade  Commis- 
sion by  Kroger  Grocery  &  Baking 
Co.,  Cincinnati,  and  Ralph  H. 
Jones  Co.,  advertising  agency  for 
Kroger  products.  Companies  will 
refrain  from  representing  that  the 
bread  has  a  tonic  effect  upon  the 
nerves,  corrects  dietary  deficiencies 
or  contains  "supercharge"  health 
factors. 


New  Altec  Speaker 

ALTEC  LANSING  Corp.,  Holly- 
wood, Cal.,  has  announced  the  de- 
velopment of  a  new  type  duplex 
loudspeaker  said  to  deliver  in- 
creased areas  of  distribution. 
Speaker  is  a  compact,  two-way 
multi-cellular  unit,  requiring  less 
than  IV2  cubic  feet  of  floor  space 
and  is  said  to  deliver  high  quality 
in  home  radio,  phonograph  and 
FM  reproductions. 


Canada  Guild 

TO  PROMOTE  better  broadcasting 
practice  and  more  harmonious  relations 
between  producers,  unions,  stations, 
advertising  agencies  and  other  broad- 
casting interests,  the  Radio  Directors 
Guild  has  been  formed  in  Montreal. 
Application  has  been  made  for  a  prov- 
incial charter  by  the  group  of  Mon- 
treal radio  executives  who  plan  to 
operate  cooperatively  "for  the  better- 
ment of  radio".  The  provisional  board 
consists  of  Paul  L' Anglais,  Radio 
Programme  Producers  Ltd. ;  Wilf, 
Charland,  Whitehall  Broadcasting 
Co. ;  Paul  Corbeil.  program  director 
of  CKAC ;  Omer  Renaud,  supervisor 
of  programs  for  Quebec  of  the  Cana- 
dian Broadcasting  Corp.,  and  manager 
CBF  and  CBM ;  Ohvier  Carignan, 
Canadian  Adv.  Agency ;  Marcel  Pro- 
vost of  the  French-language  weelily 
publication  Radiomonde. 


JOSEPH  M.  GLODSEN,  former  re- 
search director  of  the  war  communi- 
cations research  division,  Library  of 
Congress,  and  previously  in  charge 
of  resej^rch  for  Norman  Bel  Geddes 
&  Co.,  New  York,  has  joined  Leo  Ne- 
jelski,  newly  established  public  rela- 
tions and  management  counsel,  as  re- 
search director. 


He/a^or^  Accounts 

All  time  Eastern  Warbime  unless indicabed 


New  Business 

LOCKHEED  AIRCRAFT  Co.,  Burbank, 
Cal.  (institutional),  on  July  10  for  52 
weeks,  starts  The  Man  Called  X  on  70 
CBS  stations,  Mon.,  9:30-10  p.m.  (EWT), 
and  with  availability  shifts  to  new  time 
after  8  weeks.  Agency :  Foote,  Cone  &  Beld- 
ing,  Los  Angeles. 

HUNT  BROS.  Packing  Co.,  Los  Angeles 
(canned  food  products),  on  Aug.  6  for 
52  weeks,  starts  HoUywood  Barn  Dance 
on  8  CBS  Pacific  stations  (KNX  KQW 
KARM  KROY  KGDM  KOIN  KIRO  KFPY) 
Sun.,  8:30-9  p.m.  (PWT).  Agency:  Gar- 
field &  Guild,  Los  Angeles. 

ANDREWS  JERGENS  Co.,  Cincinnati 
(Woodbury's  soap,  Jergen's  lotion)  on  July 
20  for  52  weeks,  starts  comedy-mystery 
program  on  8  CBS  Pacific  stations,  Thurs., 
9-9:30  p.m.  (PWT).  Agency:  Lennen  & 
Mitchell,  N.  Y. 

Renewal  Accounts 

A.MERICAN  DAIRY  Assn.,  Chicago 
(dairy  products),  on  July  30  for  13  weeks 
renews  transcribed  Voice  of  the  Dairy 
Farmer,  on  21  Don  Lee  Pacific  Northwest 
stations.  Sun.,  12:15-12:30  p.m.  (PWT). 
Agency:  Campbell-Mithun  Adv.,  Minneap- 
olis. 


FTC  Cites  Detroit  Soda 

DETROIT  Soda  Products  Co., 
Wyandotte,  Mich.  (Crystal  Brand 
Baking  Soda),  and  Aarons,  Sill  & 
Caron  Inc.,  Detroit,  advertising 
agency  for  the  product,  have  been 
ordered  L  /  the  Federal  Trade  Com- 
mission to  cease  misrepresenta- 
tions of  the  nroduct.  Commission 
charges  that  in  radio  continuities 
and  by  other  means  the  companies 
have  made  false  cl,..-ms  regarding 
medical  and  dental  values  of  the 
product,  including  representations 
the  product  will  cure  colds,  ivy 
poisoning,  lumbago,  dyspepsia  and 
other  ailments. 


DALGLISH  Co.,  Toronto  (Javex  cleanser), 
on  July  3  renewed  to  Dec.  29  How  Does 
the  Chorus  Go,  on  8  Ontario  stations, 
Mon.,  Wed.  and  Fri.  10:15-10:30  a.m. 
Agency:  MacLaren  Adv.,  Toronto. 

STERLING  DRUG  Inc.,  Windsor,  Ont. 
(Bayer  Aspirin),  on  July  16  for  52  weeks 
renews  Album  of  Familiar  Music  on  26 
CBC  Trans-Canada  network  stations.  Sun. 
9:30-10  p.m.  Agency:  Dancer-Fitzgerald- 
Sample,  New  York. 

PROCTER  &  GAMBLE  Co.,  Toronto,  on 
July  3  for  52  weeks  renewed  Road  of  Life 
(Oxydol)  on  27  Trans-Canada  stations, 
Mon.  thru  Fri.,  11-11:15  a.m.,  agency: 
Compton  Adv.,  New  York ;  Woman  of 
America  (Ivory  Snow)  3-3 : 15  p.m.,  agency : 
Benton  &  Bowles,  New  York;  Ma  Perkins 
(Oxydol)  3:15-3:30  p.m.,  agency:  Dancer- 
Fitzgerald-Sample,  Chicago;  Pepper  Young 
(Camay,  Chipso),  3:30-3:45  p.m.,  agency: 
Pedlar,  Ryan  &  Lusk,  New  York  ;  Right  to 
Happiness  (White  Naphtha,  Ivory  Bar) 
3:45-4  p.m.  Agency:  Compton  Adv.,  New 
York. 

COCA-COLA  Co.  of  Canada,  Toronto,  on 
July  7  renewed  to  Aug.  25  Victory  Parade 
on  11  CBC  French-language  stations,  Fri. 
8-8:30  p.m.  Agency:  D'Arcy  Adv.,  To- 
ronto. 

Network  Changes 

CREW  of  the  Good  Ship  Grace  Inc.  (re- 
ligious), on  July  4,  expanded  Haven  of 
Rest  on  24  ABC  Pacific  stations  to  28 
ABC  Pacific  stations,  Tses.,  Thurs.,  Sat., 
8-8:30  a.m.  (PWT).  Agency:  Broadcast 
Adv.,  Los  Angeles. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Duz),  on  July  1  discontinues  for  the  sum- 
mer on  129  NBC  stations.  Sat.,  8:30-9  p.m. 
(repeat  11  p.m.),  resuming  Sept.  9.  Agen- 
cy:  Compton  Adv.,  N.  Y. 

JOHN  MOERELL   &  Co.,  Ottumwa,  la, 

(Red  Heart  Dog  Food),  on  July  8  replaces 
Bob  Becker  Pet  Parade  with  Alex  Dreier 
on  127  NBC  stations.  Sat.,  10:45-11  a.m. 
Agency :  Henri,  Hurst  &  McDonald,  Chi- 
cago. 

ELECTRIC  Companies  Advertising  Pro- 
gram institutional,  July  10-Aug.  28  discon- 
tinues Report  of  the  Nation  on  132  CBS 
stations.  Wed.,  10:30-11  p.m.  Agency: 
N.  W.  Ayer  &  Son,  N.  Y. 

LEVER  BROS.,  Cambridge,  Mass.  (Spry) 
on  July  31  adds  25  CBS  stations  to  Aunt 
Jenny's  Real  Life  Stories,  making  a  total 
of  77  CBS  stations,  Mon.  thru  Fri.,  11:16 
a.m.-12  noon.  Agency:  Ruthrauff  &  Kyan, 
N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Dreft),  on  July  3  expands  Dreft  Star 
Playhouse  on  52  NBC  stations  to  78  NBC 
stations,  Mon.  thru  Fri.,  and  shifts  from 
10:45-11  a.m.  to  11:30-11:45  a.m.  with 
transcribed  repeat  on  KPO  KMJ  KFI, 
3:15-3:30  p.m.  (PWT).  Agency:  Dancer- 
Fitzgerald-Sample,  Chicago. 

AMERICAN  TOBACCO  Co.,  New  York 
( Lucky  Strike  cigarettes ) ,  has  shifted 
Your  AU-Time  Hit  Parade  on  130  NBC 
stations  from  Fri.,  8:30-9  p.m.  with 
West  Coast  repeat,  Fri.,  8:30-9  p.m. 
(PWT),  to  Sun.,  7-7:30  p.m.,  and  from 
New  York  to  Hollywood.  Agency:  Foote, 
Cone  &  Belding,  N.  Y. 

METRO-GOLDWYN-MAYER,  New  York, 
has  added  28  MBS  stations  to  Screen  Teat, 
making  a  total  of  89  MBS  stations,-  Mon. 
thru  Fri.,  9:15-9:30  p.m.  Agency:  Dona- 
hue &  Coe,  N.  Y. 

FRANK  H.  LEE  Co.,  Danbury,  Conn.,  on 
June  22  for  8  weeks  replaces  Dale  Car- 
negie of  Little  Knovm  Facts  About  WeU 
Known  People  on  28  MBS  stations,  Thurs., 
10:15-10:30  p.m.  with  Tiny  Ruffner.  Agen- 
cy :  Bermingham,  Castleman  &  Pierce,  New 
York. 


"KFYRoLL  Call" 


American  Tobacco  Company 

Socony  Vacu-um  Oil  Company 

Skinner  Breakfast  Food  Company 

General  Foods 

Uncle  Sam  Breakfast  Food  Company 

Oelwein  Chemical  Company 

Westinghouse  Electric 

Wenzel  Tent  &  Duck  Company 

Standard  Oil  Company 

Sheaffer  Pen  Company 

Dr.  Salisbury  Laboratories 

Hilex 

General  Motors 

Electro  Auto-Lite  Company 

Reid-Murdoch 

F.  W.  Fitch  Company 

Lewis-Howe 

Michigan  Bulb  Company 

Sterling  Products 

S.  C.  Johnson  &  Company 

Janney-Semple  Hill  &  Company 

Phillips  Chemical  Company 

Pepsodpnt 

Acme  White  Lead  &  Color  Works 

General  Electric 

Brown  &  Williamson  Tobacco  Company 

Gold  Seal  Company 

P.  Lorillard 

Minneapolis  Brewing  Company 

Atwood  Coffee  Company 

Salisbury-Satteriee 

Andrew  Jergens  Company 

Perfex  Company 

Miles  Laboratories 

Bristol-Myers 

Folger  Coffee  Company 

Grove  Laboratories 

Standard  Brands,  Incorporated 

Fairway  Stores 

Land-O-Lakes  Creameries 

Kraft  Cheese  Company 

Sof-Kil  Company 

Kellogg  Company 

tide-Water  Associated  Oil  Company 

Rit  Dyes 

Procter  &  Gamble 

Phillip  Morris  &  Company,  Ltd. 

Bexel  Vitamins 

General  Mills 

Cities  Service  Oil  Company 

Carters  Little  Liver  Pills 
Box 

Lever  Brothers  Company 

John  Morrell  &  Company 

Theo.  Hamm  Brewing  Company 

Goodyear  Tire  &  Rubber  Company 

Du  Pont 

Schutter  Candy  Company 

Griggs  Cooper 

Firestone  Tire  &  Rubber  Company 

Colgate-Palmollve-Peet 

Gamble  Stores 

Bell  Telephone  System 

R.  J.  Reynolds  Tobacco  Company 

Land-O-Nod  Mattresses 

H.  J.  Heinz  Company 

Plough,  Incorporated 

Vicks  Chemical 

Liggett  &  Myers  Tobacco  Company 

Manhattan  Soap  Company 

Johnson  &  Johnson 

THEY'RE  GETTING  RESULTS l^j 

IS  YOUR  FIRM  OR  PRODUCT  LISTED? 

IF  NOT  -  -  ■  BETTER  SIGN  VP  NOW! 

ASK  ANY  JOHN  BLAIR  MAN  FOR  DETAILS 


W/J      =     [_\        ^      500D  \VR-TT5  ' 
\\\\      B     lisiJ      ^  550  hi  L  DCVCLtS 
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RADIO  STATION  KSD 

Owned  and  Operated  by  the 
ST.  LOUIS  POST-DISPATCH 


FREE  &  PETERS,  NATIONAL  ADVERTISING  REPRESENTATIVES! 
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We  Sell  Programs 


In  these  days  of  saturating  demand  for  announcement  avail- 
abilities we  are  particularly  pleased  to  point  out  that  by  far 
the  largest  part  of  our  sales  are  programs  of  five  minutes 
and  longer. 

Every  modern  means  of  selling  and  presenting  programs  is 
used.  Letters,  direct  mail,  transcriptions  and  hundreds  of 
presentations  similar  to  the  one  shown  here  are  employed 
for  this  purpose. 

But  most  important  of  all,  these  presentations  are  made  in 
person  by  men  highly  specialized  and  devoted  exclusively 
to  the  sale  of  radio. 

Time  buyers  find  successful  program  selling  of  this  kind  is 
constructive  and  the  results  are  gratifying  to  the  radio 
stations  we  represent. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


Forgotten  Probe 

IN  THE  helter-skelter  of  war  and  political 
(l  news  coverage,  station  sales,  FM  and  television 
developments  and  FCC  fulminations,  folks  in 
j:  radio  have  all  but  forgotten  what  was  radio's 
biggest  Washington-front  story  a  scant  few 
months  ago — House  Select  Committee  Investi- 
gation of  the  FCC. 

There  were  screaming  headlines  prior  to 
last  fall,  whan  the  fiery  Rep.  E.  E.  Cox  of 
■v:    Georgia  resigned  as  chairman  of  the  Commit- 
;i    tee.  The  white  heat  persisted  until  the  Com- 
f:    mittee's  general  counsel,  Eugene  L.  Garey,  of 
l3   New  York,  resigned  under  fire  four  months 
later.   In  the  meantime  the  venerable  Rep. 
Clarence  F.  Lea  of  California  had  been  named 
Committee  chairman,  and  there  promptly  were 
charges  of  an   Administration  "whitewash". 
-   Indeed  that  view  might  well  have  been  taken, 
y    for  the  investigation  was  transformed  from 
fif.   one  of  fire  and  brimstone  to  a  quiescent  sort 
'p.    of  pink  tea,  if  headlines  are  the  index. 
^_      But  that's  not  the  case.  Actually,  only  the 
c;'   first  phase  of  the  inquiry  has  been  completed, 
■f   The   Committee  now   has  recessed  hearings 
until  fall.  Meanwhile  a  new  general  counsel 
formally  takes  over.  He  is  John  J.  Sirica,  able 
young  Washington  attorney,  who  was  selected 
,  Ij;   without  regard  to  political  considerations  and 
on  proven  ability  alone.  Since  last  April  Mr. 
I      Sirica  has  been  studying  the  record  of  the 
proceedings  which  had  begun  with  open  hear- 
\¥-  ,  ings  the  preceding  July.  He  attended  all  ses- 
■      sions,  but  allowed  Harry  S.  Barger,  the  Com- 
mittee's  chief  investigator,  tc  complete  the  first 
:v  phase. 

The  FCC,  upon  insistence  of  Chairman 
James  Lawrence  Fly,  now  has  completed  its 
rebuttal  testimony  on  this  first  phase — covering 
activities  of  the  Radio  Intelligence  Division 
and  the  Foreign  Broadcast  Monitoring  Service, 
along  with  such  collateral  matters  as  draft 
deferments  and  foreign  language  stations. 

Mr.  Fly  had  charged  that  the  inquiry  had 
been  "star  chamber"  and  that  the  Com- 
mission should  be  permitted  to  rebut  the 
Cox-Garey  record.  To  us  it  appears  that  thou- 
sands  of  words  of  trivia  have  been  dumped 
if '  into  the  record  during  these  last  few  months. 
Anyway,  Congress  slashed  the  1945  FCC 
budget  by  more  than  $2,000,000,  curtailing 
sharply  the  RID  and  FBIS  activities,  which 
had  been  under  Committee  fire. 

Mr.  Sirica  proposes  to  lay  before  the  Se- 
lect Committee  facts  which  should  aid  Con- 
gress in  formulating  new  radio  legislation. 
While  the  Committee  recesses  he  will  delve  into 
the  FCC's  licensing  power  to  ascertain  where 
the  Commission  has  gone  wayward.  He  is  de- 
termined to  undertake  the  task  dispassionately 
and  impersonally.  Those  who  have  seen  him 
perform  in  the  Washington  courts  relate  that 
he  is  utterly  without  fear  and  that  he  knows 
his  subject  and  his  adversaries  before  he  un- 
dertakes an  assignment.  By  September  when 
hearings  are  resumed  he  hopes  to  have  all  the 
facts,  good  or  bad,  to  lay  before  the  Com- 
mittee. 

If,  as  a  result  of  the  new  inquiry,  it  is  de- 
veloped that  the  FCC  has  abused  its  licensing 
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powers  and  that  the  imperfections  of  the  ex- 
isting law  permit  abuses,  than  all  concerned 
should  work  together  in  writing  a  new  act. 
If,  on  the  other  hand,  it  is  found  that  the  Com- 
mission has  hewed  to  the  letter  and  spirit 
of  the  law,  then  that  should  be  accepted. 

There  should  be  agreement,  beforehand,  on 
one  point.  Congress  has  ordered  the  inquiry 
and  appropriated  the  funds  for  it.  Mr.  Sirica 
should  be  permitted  to  complete  his  work  with- 
out hindrance  from  any  quarter,  Administra- 
tion, FCC,  or  the  leadership  of  the  House. 
The  first  phase,  now  ended,  made  a  mockery 
of  legislative  processes. 


Ominous  Signs 

THE  INEVITABLE  is  shaping  up  in  the  in- 
ternational shortwave  field.  Government  forces 
are  moving  toward  Federalized  operation  of 
shortwave  broadcasting  after  the  war.  Despite 
pledges  that  these  facilities  would  be  turned 
back  to  the  private  operators  who  developed 
them  for  commercial  use  the  American  way, 
plans  are  fostered  behind  the  scenes  to  con- 
tinue Government  operation,  perhaps  through 
a  peacetime  OWI  or  CIAA  or  both.  This  comes 
with  more  regret  than  surprise,  for  it  always 
happens  that  when  Government  reaches  into 
fields  of  private  endeavor  it  is  loath  to  get  out. 
And  if  Government  remains  in  the  interna- 
tional radio  field,  it  is  but  a  short  haul  to  the 
domestic,  particularly  in  this  new  era  when 
anywhere  is  overnight  from  anywhere. 


Freedom  to  Be  Free 

OVER  AND  over  again  people  remark  that 
radio  talks  about  others  with  a  strong  voice, 
but  never  talks  about  itself.  It's  true. 

The  exception  occurred  the  other  day.  Dick 
Harkness,  able  NBC  commentator,  chose  July 
4  to  discovirse  on  freedom  of  radio.  He  read 
the  free  radio-press  plank  in  the  Republican 
campaign  platform,  adopted  at  the  Chicago 
Convention.  He  called  upon  the  Democrats  to 
be  equally  outspoken. 

The  Democrats  talk  about  a  "thumbnail" 
platform  that  can  be  memorized.  It's  hard  to 
see  how  a  free  radio-press  expression  could  be 
any  more  than  a  sliver  rather  than  a  plank. 

We're  glad  a  reporter  of  Harkness'  stature 
addressed  himself  to  radio's  freedom.  It  hasn't 
been  a  popular  thing.  Some  reporters  know 
of  repercussions  from  official  quarters  when 
radio  has  deigned  to  comment  on  regulation. 
Repugnant  as  that  may  ba  to  democratic  prin- 
ciples it  has  happened — here  and  recently. 

Along  this  line,  the  FCC  has  set  for  hear- 
ing a  complaint  of  the  UAW-CIO  against 
WHKC  Columbus,  alleging  the  station  is 
"throttling  free  speech"  because  it  wouldn't 
permit  a  union  official  to  go  on  the  air  without 
sharp  editing  of  a  harangue  against  candi- 
dates for  public  office.  The  FCC  previously 
had  renewed  the  station's  license,  despite  the 
CIO  protest. 

The  facts  in  this  case  have  been  duplicated 
many  times.  It's  the  first  time  within  our 
knowledge  that  a  station  has  been  cited  on 
such  a  count.  But  these  are  different  times 
and  the  FCC  is  made  up  of  different  men. 

In  these  times,  more  than  ever,  it  is  im- 
portant that  radio  speak  out  fearlessly  for 
its  freedom.  Few  in  radio  will  contend  that  it 
is  entirely  fi"ee  today. 


PAUL  McCLUER 


IF  PAUL  McCLUER'S  late  Uncle  William, 
then  head  of  Cochran  &  McCluer,  one  of 
the  oldest  Chicago  real  estate  firms,  hadn't 
invited  Paul  to  live  with  him,  he  might 
by  now  be  a  college  professor,  not  quite  fusty, 
but  certainly  frustrated.  Uncle  Billy,  however, 
according  to  the  present  and  highly  successful 
young  sales  manager  of  the  NBC  central  divi- 
sion, thought  a  young  man  ought  to  work  in 
the  big  town  and  watch  its  wheels  go  'round. 

Realtor  McCluer,  Chicago  pioneer,  had  risen 
with  the  influential  men  of  the  city.  Therefore, 
he  introduced  Paul  to  many  of  his  friends, 
among  them  Samuel  Insull,  when  that  tycoon 
was  nearing  the  top  of  his  pyramids.  Apprais-  |j 
ing  Paul  McCluer's  ability,  Insull  placed  him  II 
in  the  Chicago  Central  Station  Institute  as  an  ' 
instructor  for  employes  of  the  Insull  utilities 
in  Northern  Illinois. 

McCluer  was  fitted  for  the  job.  At  the  U. 
of  Illinois,  where  he  took  his  A.B.,  he  had 
majored  in  public  speaking  and  dramatics, 
and  after  teaching  those  subjects  at  North- 
western Military  &  Naval  Academy,  Lake 
Geneva,  Wis.,  he  had  returned  to  the  Illinois 
campus  as  a  professor  in  the  same  subjects.  / 
Meanwhile  he  was  writing  his  M.A.  thesis, 
the  subject  of  which,  he  now  recalls  wistfully, ' 
was  "The  Greek  Proscenium".  ^ 
Too,  by  inclination  and  environment  he  had 
shown  an  early  aptitude  for  such  work.  Al-  ' 
though  he  was  born  in  Brimfield,  111.,  Aug.  3,  ^ 
1900,  he  remembers  little  of  that  small  town, 
but  retraces  his  following  grade-  and  high- 
school  days  as  a  series  of  elocution  contests 
and  debates  before  civic  leaders  in  a  score  of 
midwest  towns.  This  was  as  a  consequence  of  ^ 
his  father's  itinerant  calling,  that  of  a  Presby- 
terian minister  whose  eloquence  was  instru-  i  i 
mental  in  founding  or  expanding  community 
pastorates  in  his  path.  And  Paul's  college  va- 
cations had  been  spent  augmenting  the  theory 
he  was  learning  in  classes,  by  travel  with 
Chautauqua  units  as  a  platform  manager.  Now 
that  he  looks  back,  he  says  the  most  important 
phase  of  that  job  was  re-signing  unhappy  local 
sponsors  for  next  year's  visit. 

As  an  employe's  pedant",  however,  McCluer 
wasn't  satisfied  with  his  progress.  Taking  in- 
ventory of  himself  and  the  business  world,  he 
decided  to  try  a  field  with  unlimited  possibili- 
ties—radio, and  in  1928  he  joined  WENR 
Chicago  as  assistant  to  the  manager,  with  i 
such  varied  duties  as  script  writer,  announcer, 
and  time  salesman.  By  March  1931,  when  he 
joined  the  sales  staff  of  NBC's  central  divi- 
sion, McCluer  found  himself  in  his  right 
(Continued  on  page  iO) 
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OUTSTANDING  PRODUCTION 

'.T.  key  to  the  high  caliber  of  IUIUFII]  programs 


J  When  you  plan  your  program  on  WMFM,  depend  on  its  being  an 
I  outstanding  production. 

J  Dei>end  on  its  being  an  outstanding  production  because  of  WMFM's 
.  outstanding  facilities.  Radio  City,  the  home  of  WMFM,  is  one  of 
j  America's  finest  local  radio  plants.  The  ultra-modem  auditorium 

•  .  .  .  the  well  equipped  individual  studios,  plus  the  finest  in  engineer- 
:  ing  equipment  assure  WMFM  programs  of  technical  perfection, 
tl* 

I'Add  to  that  the  keen  production  minds,  and  top-flight  talent  avail- 

•  able  for  WMFM  programs.  It's  easy  to  see  why  WMFM  programs 


are  high  caliber  programs.  It's  easy  to  see  why  WMFM  programs 
are  a  welcome  visitor  in  tens-of-thousands  of  Milwaukee  and  Wis- 
consin homes. 

Several  of  the  most  popular  WMFM  programs  are  available  now 
for  sponsorship.  Take  advantage  of  the  prestige  building,  sales  stimu- 
lating value  of  a  program  on  WMFM.  Let  us  plan  with  you  to  adapt 
a  current  WMFM  program  to  your  needs  or  let  us  work  with  you 
in  the  development  of  a  new  program. 

Act  now.  Include  WMFM  on  your  fall  schedule.  Call,  write  or  wire. 


W  M  F  M 


THf  HllLlUflyKEE  JOUfiOflL  fffl  STflTIOd 


Member -~  The  American  Network 
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Like  a  satisfying  cold  drink  on 
a  hot  summer  afternoon,  it's 
refreshing  to  a  Time  Buyer  to 
discover  a  radio  station  that 
has  all  it  takes  to  produce 
Results! 

KOA  is  such  a  station,  with  its 
combination  of  indisputable, 
proven  selling  factors. 

Here's  why  KOA  advertisers 
have  never  been  left  in  the 
cold,  and  are  always  warm  at 
renewal  time: 


Dealer  Preference  (68.8%)' 
Listener  Loyalty  (69%)** 
Top  NBC  Programs 
Power  (50,000  Watts) 
Coverage  (Parts  of  7  states) 


*Ro5s  Federal  Survey 
**NBC  Tale  of  412  Cities 


'pea* 

KOA -a  "Domcttiutcef 


i.oo- 


Our  Respects  to 

(Continued  from  page  38) 

element,  numbering  among  his  ac- 
counts Miles  Laboratories,  John- 
son's Wax,  Fitch's,  Compana, 
Welch's,  Household  Finance,  Ral- 
ston, Lady  Esther  and  others. 

That  one  salesm.an  should  bs  re- 
sponsible for  such  national  adver- 
tisers is  considered  unusual,  but  no 
less  so  is  it,  Paul  McCluer  will 
tell  you,  than  the  record  of  the 
NBC  central  division  sales  force 
as  a  whole,  a  record  McCluer  with 
quiet  energy  is  enlarging  daily 
through  his  sales  manager  policy 
of  "letting  each  man  mind  his  own 
business". 

Still  Small  Town  Boy 

Mr.  McCluer  claims  he's  still  a 
small  town  boy  in  some  respects, 
giving  as  an  example  his  interest  in 
traps  and  snares  when  he  goes  fish- 
ing and  hunting  at  grounds  picked 
by  Charlie  Lyon,  NBC  announcer, 
and  Andy  Devine,  the  gravel- 
throated  comedian  of  radio  and 
screen,  in  the  Canadian  woods.  And 
then  there's  the  matter  of  the  share- 
opinion  policy  carried  out  in  the 
McCluer  family.  For  eight  years 
his  New  York  City-born  wife  had 
her  turn,  and  the  McCluers  lived 
in  a  Chicago  apartment.  Now,  for 
eight  years,  it  will  be  Paul's  way 
of  life,  in  a  large  country  house 
on  10  rugged  acres  near  Liberty- 
ville,  111.,  where  they  have  a  small 
garden,  some  chickens,  two  foot- 
loose cocker  spaniels  and  a  handy 
shotgun  for  occasional  pheasants 
and  rabbits  who  trespass  the 
grounds  in  season. 

Mr.  McCluer  represents  a  differ- 
ent school  of  thought  from  that  of 
some  radio  executives,  and  when 
he  says  the  future  of  radio  is  un- 
bounded, he  takes  into  considera- 
tion every  phase  of  the  industry, 
from  potential  sponsors  to  future 
talent.  He  believes  the  peace  will 
find  hundreds  of  new  and  market- 
wise  advertisers,  that  the  emer- 
gency of  war  and  laboratory  re- 
search during  this  time  will  prove 
benefiicial  in  the  technique  of  pro- 
duction, and  he  feels  that  radio 
education,  both  before  the  "mike" 
and  at  the  receiving  end  is  de- 
veloping a  reservoir  of  latent  tal- 
ent now  in  the  armed  forces. 


Pvt.  Council  Missing 

PVT.  CARLYLE  C.  COUNCIL 
Jr.,  son  of  the  president  of  WDNC 
Durham,  N.  C,  has  been  reported 
"missing  in  action"  as  of  June  1. 
He  entered  the  service  from  the 
U.  of  North  Carolina  in  April 
1943  and  went  overseas  the  follow- 
ing September.  After  further 
training  in  North  Africa,  he  went 
to  Italy  in  November.  During  the 
first  three  months  of  this  year  he 
was  hospitalized  in  Africa,  but  re- 
turned to  his  company  early  in 
April. 


NOTES 


HT'GH  J.  BRENNEX,  owner  of 
WJAS  and  KOV  Pittsburgh,  is  at 
home  recovering  from  a  recent  gall 
bladder  and  cardiac  attack.  He  will 
be  away  from  his  office  about  a  fort- 
night, it  is  reported.  , 

JOHN  I.  PROSSER.  former  program 
director  of  WKY  Oklahoma  City,  has 
been  named  general  manager  of 
WKAT  Miami  Beach.  He  succeeds 
.John  C.  McCloy,  who  has  been  in- 
ducted into  the  armed  forces. 

HARRY  ENGEL,  account  executive 
of  KWKW  Pasadena,  Gal.,  and  Patri- 
cia Weisberger  are  to  be  married  in 
Beverly  Hills  July  14. 

JOHN  TORMEY,  a  supervisor  of 
network  operations  at  CBS,  has 
transferred  to  WABC  New  York  as 
account  execuive. 

E.  C.  CUNNINGHAM,  NBC  centr.il 
division  local  and  spot  sales  traffic 
manager,  is  the  father  of  a  girl. 

JAMES  H.  MOORE,  manager  of 
WSLS  Roanoke,  Va.,  has  been  elect- 
ed governor  of  the  Lions'  Club  Fifth 
Virginia  District. 

LT.  GEORGE  A.  BURNS,  former 
manager  of  KFXM  San  Bernardino, 
Cal.,  has  been  assigned  to  the  Ft. 
Riley,  Kan.,  Cavalry  School  staff  and 
faculty  as  intelligence  officer. 

OWEN  F.  URIDGE,  assistant  gener- 
al manager  of  WJR  Detroit,  took  of- 
fice .Inly  1  as  a  director  of  the  De- 
troit Rotary  Club. 

ROBERT  W.  BUCKLEY  of  the  CBS 
Chicago  sales  staff  has  been  named 
assistant  to  W.  Donald  Roberts,  west- 
ern sales  manager. 

CARLETON  COVENY,  Los  Angeles 
manager  of  John  Blair  &  Co.,  station 
representatives,  is  in  St.  Francis  Hos- 
pital, San  Francisco  recovering  from 
a  major  operation. 

GEORGE  JACKSON,  manager  of 
WBOW  Terre  Haute,  Ind.  and  mem- 
ber of  the  local  Givilian  Air  Patrol, 
has  passed  his  flying  tests  and  soloed 
June  28. 


THREE  New  York  City  High  Schools 
have  won  awards  in  an  inter- 
scholastic  radio  drama  contest  spon- 
sored by  the  Board  of  Education  of 
New  York  City  and  NBC  as  the  first 
activity  of  joint  educational  opera- 
tions announced  last  month.  Contest 
was  conducted  through  12  broadcasts 
on  WNYC,  New  York's  municipal 
station,  and  WNYE,  operated  by  the 
Board  of  Education. 


U.   S.   Army  Signal  Corps  Photo 

DOWN  THE  HATCH  went  James 
W.  Woodruff  Jr.  (1),  executive 
manager  of  the  Georgia  Broad- 
casting System  (WRBL  WATL 
WGPC),  and  Weldon  Herrin,  man- 
ager of  WRBL  Columbus,  Ga.,  dur- 
ing Infantry  Day  demonstrations 
at  the  Ft.  Benning  (Ga.)  Para- 
chute School.  They  took  a  ride 
from  Ft.  Benning's  250-ft.  trainer 
tower  for  paratroops. 


NEW  EDVCATIOISAL 
SERIES  FOR  TROOPS 

A  NEW  SERIES  of  programs  de- 
signed to  bring  the  troops  closer  to 
home  and  broaden  their  under- 
standing of  the  war  and  their  part 
in  it  will  begin  soon  under  the  di- 
rection of  the  Education  Service  of 
the  Armed  Forces  Radio  Service, 
Morale  Services  Division,  and  in 
cooperation  with  the  four  major 
networks. 

About  400  stations  and  sound 
systems  now  in  operation  in  all 
war  theatres  are  now  available  to 
carry  the  programs.  As  the  fighting 
fronts  are  extended,  additional  fa- 
cilities will  be  installed.  All  mem- 
bers of  the  U.  S.  armed  forces,  on 
land  or  sea,  will  hear  the  series  if 
at  all  possible  under  existing  out- 
lets. 

Many  of  the  programs  will  be 
transcribed  after  presentation  in 
this  country,  and  then  flown  to 
overseas  stations.  They  are  de- 
signed to  be  of  entertainment  as 
well  as  educational  value. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mij- 
lions,  with  millions  to  spend,  have  their 
own  hurches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro-  \ 
gramming  and  public  service,  th.:  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  usin^  WBNX  con- 
sistently, if  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 
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WALKER  Co.  has  been  appointed 
exclusive  national  representatives  of 
KXL  Portland,  Ore. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


BROADCASTING    •    Broadcast  Advertising 


PHILO  T. 

FARNSWORTH 

Originator  of 
Electronic  Television 


E.  M.  MARTIN 

Secretary  and 
Counsel 


E.  H.  VOGEL  E.  A.  NICHOLAS  J.  P.  ROGERS 

Vice  President  President  Vice  President 

Sales  Treasurer 

FARNSWORTH  EXECUTIVE  MANAGEMENT  COMMITTEE 


B.RAYCUMMINGS 

Vice  President 
Engineering 


Look  to  the  Future  •  •  • 


WITH  THESE 


MEN! 


PAUL  H.  HARTMANN 
Assistant  Treasurer 


E.  J. 


HENDRICKSON 
Sales 


E.  M.  HOEY 
Order  Service 


I.  C.  HUNTER 

Sales 


R.  C.  JENKINS 

G'enerdl 
Superintendent 


GLENN  KELSO 
Superintendent 
Fort  Wayne 


REESE  KENNAUGH 
Superintendent 
Marion 


H.  J.  MYERS 
Controller 


E.  S.  NEEDLER 
Purchasing 


F.  E.  OSTMAN 
Sermce 


J.  H.  PRESSLEY 
Chief  Engineer 
Marion 


A.  E.  SIBLEY 
Credit 


1  They  were  veteram  when 

tthey  joined  Farnsworth  5  years  ago! 
,These  21  men  in  the  Farnsworth  head- 
quarters organization  today  are  all  in 
the  same  important  positions  they  took 
in  1939  when  Farnsworth  expanded  its 
[research  laboratories  and  entered  into 
[the  production  of  radio,  phonograph- 
combinations  and  television  equipment. 


This  intact  staff  is  a  true  indication 
of  the  sound  planning  and  development 
within  the  Farnsworth  organization. 

These  men  are  planning  post-war 
products  and  services  and  policies  now 
—  natural  developments  of  our  19  years 
of  research  in  the  electronic  field  ...  in 
television,  radio  and  phonographic 
reproduction. 


After  the  war,  Farnsworth  will  be  in 
a  strong  position  to  work  with  you  in 
all  phases  of  radio  and  television  trans- 
mission and  reception.  Farnsworth 
accomplishments  have  received  high 
recognition.  Farnsworth  possibilities  in 
the  future  are  unlimited. 

FIRST  POPULAR  INTERPRETATION  OF  TELEVISION.  Write 
for  copies  of  "The  Story  of  Electronic  Television." 
Prepared  for  the  public,  it  should  be  useful  to  you. 


FARNSWORT 


Farnsworth  Television  &  Radio  Corporation,  Fort  Wayne  1,  Indiana 
Aircraft  Radio  Equipment         •        Farnsworth  Television  Tubes 
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Farnsworth  Radio  and  Television  Transmitters  and  Receivers 
The  Farnsworth  Phonograph- Radio  •         The  Capehart 
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\)f  the  Piedmont 


GKARLOnE  •  50,000  Watts 
TI18  South's  Best  Salesman 


S 

Si 


H 


E  can't  toot  a  note,  but  he's  a  flesh-and-blood 
legend.  He's  followed  by  more  than  177,000 
listening  families  a  week  over  WBT.  In  milltowns 
and  cities,  mountains  and  farmlands— from  6:00  to 
8:00  A.M.  weekdays,  7:00  to  9:00  A.M.  Sundays- 
47.6%*  of  all  radio  families  in  WBT's  107- county 
primary  service  area  tune  to  Grady  Cole  for  farm  and 
weather  reports,  news  and  general  information. 

They  write  him  an  average  of  8,000  letters  and 
postcards  a  month.  So  great  is  their  faith  in  what  he 
has  to  say  that  they  plant  what  he  advises,  eat  what 
he  suggests,  buy  what  he  recommends.  They  name 
babies  after  him.  They  come  from  remote  sections  to 
meet  him  and  ask  his  advice.  Thousands  declare 
he  could  be  governor  of  either  Carolina  if  he  chose  to 
run.  He  doesn't. 

The  legend  of  the  incredible  Grady  Cole  has 
been  growing  since  November,  1929,  when  he  first 
stepped  up  to  a  WBT  microphone  and  began  his 
career  of  public  service.  He's  been  a  big  factor  in  the 
successful  growth  of  Piedmont  agriculture  during 
these  15  years  —  and  a  big  factor  in  the  success  of 
many  new  brands  and  products  in  Carolina  markets. 

Today,  18  national  advertisers  hold  stubbornly  to 
Grady  Cole  contracts.  We'd  be  glad,  however,  to  x^ut 
you  on  the  waiting  list ...  or  help  you  start  a  new 
legend  with  a  WBT  show  cf  your  own  choosing. 


So  saijs  the  CBS  Listener  Diary 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


Represented  by  NBC  Spot  Sales 

Washington 


BEfiIND 


MARTIN  MAGNER,  producer-direc- 
tor, is  shifting  from  NBC's  central 
division  in  Chicago  to  NBC  New 
York,  wliere  lie  will  succeed  Wynn 
Wright  as  director  on  Arthur  Hopkins 
Presents. 

MRS.  ROY  PORTER  is  now  an  as- 
sociate of  Larry  Stevens,  former  pub- 
licity director  of  BBC,  in  New  York, 
who  opened  his  own  public  relations 
tirm  at  30  Rockefeller  Plaza.  New 
York,  last  Wednesday.  Mrs.  Porter 
formerly  worked  at  Press  Assn.,  New 
York,  in  conjunction  with  her  hus- 
band, now  broadcasting  for  NBC  in 
Chungking. 

PATRISHA  STAMBACH,  women's 
feature  director  of  WHBC,  Canton, 
Ohio,  on  July  8  was  to  be  married  to 
Ens.  William  F.  Duckworth,  USN. 

RALPH  M.  HANSEN,  Marine  1st 
lieutenant  and  former  KSD  St.  Louis 
announcer,  married  Jean  E.  Fawcett 
of  New  Albany,  Ind.,  at  the  Marine 
Air  Station,  Cherry  Point,  N.  C. . 

ELLIOT  KUNIN  has  joined  the  an- 
nouncing staff  of  WAAB  Worcester. 

JENNY  SHAHEEN  has  joined  CJKL 
Kirkland  Lake,  Ont.,  as  traffic  man- 
ager. 

GORDON  COOK,  formerly  of  the  an- 
nouncing staff  of  CKCK  Regina,  has 
joined  the  Canadian  Broadcasting 
Corp.,  Toronto. 

ERNEST  MORGAN,  program  direc- 
tor of  CBR  Vancouver,  has  been 
named  to  the  new  post  of  supervisor 
of  international  exchange  broadcasts 
of  the  Canadian  Broadcasting  Corp., 
!ind  will  headquarter  at  Toronto,  where 
OBC  national  program  office  is  lo- 
cated. 

JAMES  ELLIOTT,  former  announ- 
cer of  WBEN.  Buffalo.  N.  Y.,  has 
joined  WFIL  Philadelphia. 

JACK  O'REILLY,  sports  announcer 
of  KYW  Philadelphia,  has  resigned 
to  join  V/NEW  New  York.  He  will 
also  assist  Bill  Stern,  NBC  sports 
commentator,  in  special  assignments. 

BERNIE  BARTH.  announcer  of 
WFIL  Philadelphia,  is  the  father  of 
a  boy. 

JOHN  EGAN,  announcer  of  WCAU 
Philadelphia,  is  the  father  of  a  boy. 

HAL  BARKAS,  formerly  of  WJNO 
West  Palm  Beach.  Fla..  has  joined 
the  announcing  staff  of  WCAU  Phila- 
delphia. 

VIOLET  SHUMAN,  formerly  of  the 
public  relations  office  of  RCA-Victor, 
Camden,  N.  J.,  has  joined  the  news- 
room staff  of  WCAU  Philadelphia. 
She  succeeds  William  Windle  who  re- 
signed to  join  UP  in  Washington. 

HAL  HUDSON,  CBS  West  Coast 
program  director,  is  the  father  of 
a  boy. 

FAYETTE  KRUM,  freelance  script- 
writer, last  week  joined  the  CBS 
script  division  replacing  Virginia 
Roos,  resigned. 


Dorothy  Lowell 

DOROTHY  LOWELL,  28,  who  has 
played  the  lead  in  Our  Gal  Sunday, 
the  Anacin  program  on  CBS,  for 
years,  died  July  1,  a  week  after 
her  daughter,  Susan,  was  born. 
Surviving  are  her  husband,  Wil- 
liam M.  Spire,  until  recently  Depu- 
ty Chief  of  the  OWI  Domestic  Ra- 
dio Bureau  and  formerly  of  the  ra- 
dio department  of  McCann-Erick- 
son  Inc.,  her  infant  daughter,  and 
a  3-year  old  son.  Kip. 


MEL  BASIL,  sports  announcer, 
formerly  of  WCAU  Philadelphia  and 
more  recently  of  WWDC  Washington, 
is  now  free-lancing  and  is  heard  in  a 
weekly  sports  round-up  on  WEVD 
New  York. 

VICTOR  S.  BEST,  WFBL  Syracuse 
announcer,  and  Mar'orie  Brown,  con- 
trol operator  of  WHLD  Niagara  Falls, 
have  announced  their  engagement. 

JEAN  MEREDITH,  assistant  man- 
ager of  CBS  western  division  press 
information  department,  Hollywood, 
has  been  elected  president  of  the  Los 
Angeles  alumnae  of  Theta  Sigma  Phi, 
national  honorary  and  professional 
fraternity  for  women   in  journalism. 

JAMES  STEWART,  CBS  Chungking 
correspondent,  is  visiting  his  family  in 
Arizona  before  returning  to  China. 

CAPT.  JOE  THOMPSON,  former 
NBC  Hollywood  and  Sa*-  Francisco 
producer,  is  now  manager  of  the  Amer- 
ican Expeditionary  Station  at  Espiti- 
tu  Santo,  New  Hebrides. 

GORDON  HUGHES,  producer  of 
CBS  Hollywood,  is  recuperating  from 
an  appendectomy. 

LT.  PAUL  LANGFORD,  former  pro- 
duction manager  of  KPAS  Pasadena, 
Cal.,  is  now  a  public  relations  officer 
attached  to  the  Ogden  (Utah)  Air 
Service  Command,  Hill  Field. 

FRANK  B.  GOSS,  former  CBS  Hol- 
lywood announcer,  is  now  a  captain 
on  the  staff  of  the  Army  Air  Forces 
School  of  Applied  Tactics  at  Orlando, 
Fla. 

ELEANOR  BEESON,  continuity 
writer  of  KHJ  Hollywood,  has  re- 
signed. 

JACK  McCLAIN,  former  announcer 
of  KROW  Oakland,  Cal.,  has  joined 
KFBK  Sacramento. 

HILL  ARMFIELD,  announcer  of 
KFBK  Sacramento,  Cal.,  has  shifted 
to  KERN  Bakersfield,  Cal. 

ONA  LOUISE  McMANUS  has  joined 
KERN  Bakersfield,  Cal.,  as  traffic 
manager. 

GORDON  KEEBLE  has  been  pro- 
moted  to  chief  announcer  of  CJBC  . 
Toronto. 

EARL  SMITH  and  J.  E.  (Red) 
Graeme  have  joined  the  news  staff 
of  CKWX  Vancouver. 

JANET  MATTER,  of  the  KGO  San 
Francisco  press  staff,  was  married 
June  25  to  Lt.  Robert  Lloyd  Rix,  at 
Fort  Mason,  San  Francisco. 

LEE  GOELLER  has  been  added  to 
the  continuity  department  of  WSLS 
Roanoke,  Va. 

HELEN  BARR,  formerly  of  WHDH 
Boston,  is  now  director  of  women's 
programs  at  WKY  Oklahoma  City. 

NATHAN  M.  RUDICH.  drama  di- 
rector of  WNYC  New  York,  is  the 
father  of  a  boy. 

POLLY  MALONE,  of  the  WCAE 
Pittsburgh  Polly  Entertains  program, 
celebrated  her  10th  anniversary  on  the 
air  July  1  by  recreating  her  original 
program,  Polhj  Put  the  Kettle  On, 
which  she  did  on  July  1,  1931. 

CPL.  WILLIAM  J.  NELSON,  for- 
merly of  WLS  Chicago,  has  trans- 
ferred to  the  Nashville  Army  Air 
Center  to  handle  radio  production  for 
the  Special  Information  Office. 

LT.  FRED  M.  WOOD,  formerly  of 
WIP  Philadelphia,  has  been  trans- 
ferred to  Naval  Air  Transport  Service 
and  is  stationed  at  Miami.  He  was 
promoted  to  his  present  rank  in  Jan- 
uary, after  a  year  as  instructor  for 
Naval  flying  cadets. 

HENRY  EAST,  news  editor  of 
WRBL  Columbus.  Ga.,  has  returned 
to  the  station  after  temporarily  di- 
recting the  activities  of  WGPC  Al- 
bany, Ga.  Jim  Harding  is  a  new 
WRBL  announcer.  Billy  Wismer  has 
joined  the  station  as  continuity  direc- 
tor. 

SIDNEY  KING  has  joined  WGPC 
Albany,  Ga.,  in  a  promotion-program- 
ming capacity. 


WLW  Names  Kingsbury 

GILBERT  W.  KINGSBURY,  as- 
sistant editor-in-chief  of  the  WLW- 
WSAI  Cincinnati  newsroom  since 
joining  the  stations  in  November, 
1942,  has  been 
named  editor-in- 
chief,  succeeding 
William  Dowdell, 
it  was  announced 
last  week  by 
James  D.  Shouse, 
vice-president  of 
the  Crosley  Corp. 
in  charge  of 
broadcasting.  Mr. 
Kingsbury,  a 
graduate  of  the 
U.  of  Kentucky  where  he  majored 
in  journalism,  was  a  reporter  and 
later  assistant  city  editor  of  the 
Cincinnati  Post,  before  becoming 
assistant  dean  and  assistant  pro- 
fessor at  the  U.  of  Cincinnati, 
where  he  is  still  a  member  of  the 
evening  college  faculty,  lecturing 
on  journalism. 


Mr.  Kingsbury 


GOP  Reactions 

RADIO  REPORTS  Inc.,  New  York, 
in  the  July  1  issue  of  its  weekly 
digest  of  radio  opinion,  states  that  j 
"favorable  radio  I'eaction  to  the  ' 
Dewey  nomination  outweighed  un-  : 
favorable  comment,  but  the  GOP 
platform  came  in  for  much  more 
criticism  than  praise."  Report  cov- 
ers 1806  news  and  discussion  pro- 
grams, monitored  from  6  p.m.  June 
23  to  6  p.m.  June  30  in  New  York 
and  June  21-27  in  Los  Angeles. 
Statement  prefaces  brief  digests 
from  the  broadcasts  of  local  and 
network  commentators  on  the  Re- 
publican party's  choice  of  candi- 
date and  platform. 


ART  PRIMM,  announcer  of  KFRC 
San  Francisco,  has  join°d  the  sta- 
tion's production  staff. 

CHARLES  BEN  DAVIS,  formerly 
with  WNOX  Knoxville  as  chief  con- 
tinuity writer  and  war  program  di- 
rector, is  now  nrogram  director  of 
WBIR  Knoxville. 

WALTER  LONG  succeeds  Otis  Hen- 
ley as  news  editor  and  announcer  at 
WCBI  Columbus,  Miss.,  and  WELO 
Tupelo.  Miss.,  both  stations  of  the 
Mid-South  Network.  Mr.  Henley  has 
become  commercial  announcer  at 
WCBI. 

FOUR  newcomers  to  the  staff  of 
WSAZ  Huntington,  W.  Va.,  are  Jack 
See,  announcer ;  Bernard  Sammons 
and  Bill  Ratcliffe,  Salesmen  ;  Barbara 
Litton,  traffic  manager. 


"Careful,  dear  —  you  know 
WFDF  Flint  says  we  musn't  lose 
our  ration  books." 
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WHAT  WILL  THEJ^UARTZ  CRYSTAL  DO  TOMORROW?/ 


^^^^ 


The  fabled  princes  of  Hindustan  or  the  wealthy 
Nizam  of  Hyderabad  never  owned  a  gem  more 
valuable. 

The  quartz  crystal  is  doing  more  than  rubies 
or  emeralds  to  protect  our  way  of  life  against 
the  aggressor. 

Cut  into  tiny  wafers  the  quartz  crystal  is  per- 
forming with  merit  wherever  fixed  radio  fre- 
quencies are  a  "must". 

Federal  is  mass  producing 
frequency  control  crystals 
for  military  use.  How  many 
difficult  jobs  they  are  doing 
is  a  war  secret.  But  their  ver- 
satility is  unlimited. 

Even  now  —  in  the  great  FTR 
research  laboratories  —  men 
are  finding  new  uses  for 


quartz  crystals  —  pointing  the  way  to  wide- 
spread industrial  and  civilian  use  after  the  war 
is  won. 

Not  alone  in  communications  —  but  in  such 
widespread  applications  as  precision  timing 
and  measuring  devices,  television,  supersonics, 
pressure  gauges,  filters,  generators,  induction 
heating  devices  and  automatic  control  equip- 
ment, crystals  will  find  new  uses  ...  a  war  gem 
will  become  a  peacetime  servanL 


Megatherm,  Fed* 
eraVa  pioneering 
induction  and 
dielectric  heating 
equipment,  i»  giv- 
ing outstanding 
production  line  per* 
formance  in  the 
metals,  plastics, 
food,  textile  and 
other  industries. 


To  achieve  mass  production 
Federal  has  installed  new 
machinery  and  new  methods 
to  speed  crystals  on  their  way 
to  war — and  will  continue  to 
be  a  leader  in  crystal  produc- 
tion. Now  is  the  time  to  get 
to  know  Federal. 


Federal  Telephone  and  RadioSofporatioti 


Newark  1,  N.  J. 


A  50,000  watt 
audience  atcL 
250  watt  rate 


MOWING  INDEX 
HDN.  THRU  FRI. 
8:00  -  12:00  A.H. 

A 

WGRC 

B 

C 

14^ 

28.1 

33.7 

24.0 

AFTEfWOCN  INDEX 
M)N.  THRU  FRI . 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

28.9 

27.6 

25.1 

17.5 

SIN.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

40.6 

12.6 

36.7 

9.7 

TAKE  A  LOOK  AT  THE  RECORD 
That's  All  We  Ask! 


LOUISVILLE'S 


47%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


B  u  rn-  S  m  ith  'T^imf /^i^acMygl 


Hon.  T.  McDermott 

N.  W.  Ayer  &  Son,  Inc. 

New  York,  N.  Y. 

Dear  Tom: 

I've  really  got  enough  to  do  around 
these  stations,  but  I'm  going  to  take 
time  out  to 
urge  you  to 
be  sure  you 
get  a  copy  of 
Broadcasting, 
July  17th.  It's 
not  that  I'm 
trying  to  step 
up  sales  of 
this  fine  book, 
but  there's  go- 
ing to  be  a 
story  you 
won't  want  to 
miss.  It'll  tell 
all  about  our 
managing  di- 
rector, How- 
ard L.  Cher- 
noff,  going  to 
England  as  a 
War  Corres- 
pondent for 
our  netu'ork. 
Course  the 
real  story  is 
that  this  whole 
idea  is  one  ter- 
rific public 
service  being 
done  by  a 
group  of  sta^ 
tions  that  are 
on  their  toes. 
Be  sure  to 
read  it! 


Regards 


Yours, 
Algy 


The  W.  Va.  Network 


WCHS  Charleston 
WSAZ  Huntington 


WPAR  Parkersburg 
WBLK  Clarksburg 


Five -Minute  Series 
On  Hooper  Ratings 

'Goodrich  News'  Leads  Strips 
In  New  Survey  Service 

RATING  information  on  national- 
ly sponsored  five-minute  strip  pro- 
grams, a  new  service  of  C.  E. 
Hooper  Inc.,  appears  in  the  June  30 
evening  report  for  the  first  time, 
showing  Goodrich  News  in  the  lead, 
followed  by  Johns-Manville  News, 
Parker  Pen  News,  and  Story  Tell- 
er in  that  order.  Fibber  McGee  & 
Molly  heads  the  list  of  "first  fif- 
teen" programs. 

Joan  Davis  with  Jack  Haley 
ranks  second.  Radio  Theater  third 
and  Screen  Guild  Players  fourth, 
followed  by  Charlotte  Greenwood, 
Mr.  District  Attorney,  Frank  Mor- 
gan-Fanny Brice,  Bing  Crosby. 
Take  It  or  Leave  It,  Walter  Win- 
chell,  Aldrich  Family,  Kay  Kyser 
(first  half-hour)  Eddie  Cantor, 
Hildegarde,  Kay  Kyser  (second 
half -hour). 

Your  Hit  Parade  has  the  largest 
number  of  women  listeners  per 
listening  sets  of  those  programs  in- 
cluded in  the  list  of  Hooper  sub- 
scribers, Gabriel  Heatter  draws  the 
most  men  listeners,  and  Lone  Rang- 
er the  most  children.  Subscriber 
program  with  the  highest  sponsor 
identification  index  is  Radio  Thea- 
tre, with  89.2. 

Average  evening  program  rating, 
according  to  the  report,  is  6.8, 
dovm  0.4  from  a  year  ago.  Average 
sets-in-use,  22.0,  is  down  3.9  from 
last  report,  up  0.9  from  a  year  ago. 
Average  available  audience  is  73.6, 
down  1.6  from  last  report,  down 
2.4  from  a  year  ago. 

Canada  Day  Leaders 

CANADIAN  DAYTIME  programs 
lead  in  popularity  according  to  the 
June  daytime  national  ratings  re- 
port of  Elliott-Haynes  Ltd.,  Toron- 
to research  organization,  which  has 
just  been  issued.  They  Tell  Me  tops 
the  list  with  a  listing  of  17.6,  fol- 
lowed by  Soldier's  Wife  with  16.7, 
Big  Sister  with  16.6  and  Happy 
Gang  with  15.4.  Other  leading  day- 
time programs  are  Road  of  Life  in 
fifth  place,  followed  by  Vic  & 
Sade,  Ma  Perkins,  Lucy  Linton, 
Pepper  Young's  Family  and  Wom- 
en of  America.  Sets  in  use  were 
highest  for  Happy  Gang  with  22.7. 
All  programs  show  a  drop  in  the 
number  of  sets  in  use  in  June  from 
the  May  report.  French  language- 
programs  show  more  sets  in  use 
with  the  leading  program  Quelles 
Nouvelles  having  a  program  rat- 
ing of  31.7  and  43.4  of  the  sets  in 
use.  Jeunesse  Doree  is  second  in 
popularity  with  a  rating  of  29.6, 
followed  by  Joyeux  Troubadours 
(the  French  version  of  Happy 
Gang),  La  Rue  Principale,  and 
Grande  Soeur. 

Canada  Recruiting 

DOMINION  OF  CANADA,  Dept. 
of  National  Defence,  Ottawa  (Army 
recruiting),  has  started  Night 
Train,  quarter-hour  transcribed 
dramatized  interviews  with  men  in 
the  services,  on  practically  all  Ca- 
nadian stations.  Account  was  placed 
by  the  Advertising  Agencies  of 
Canada,  Wartime  Group,  Toronto. 


THE  BROTHERS  WHEELAHAN 

Bomber  Pilot  Turns  Plane  Into  'P24'; 
 Trainee  Gets  Out  of  Tight  Spot  


Harold  and  John  Wheelahan 


2D  LT.  JOHN  E.  WHEELAHAN, 
B-24  bomber  pilot  in  the  European 
theatre,  and  his  brother,  Harold 
M.  Wheelahan,  in  naval  aviation 
training  [Broadcasting,  April 
19,  1943],  recently  had  some  thrill- 
ing experiences.  Both  are  former 
employes  of  WSMB  New  Orleans, 
where  Harold  M.  Wheelahan,  their 
father,  is  general  manager. 

Harold  made  a  single  stick 
landing  under  adverse  conditions 
at  his  training  base  a  few  months 
ago.  His  brother  was  returning 
from  bombing  an  til  refinery 
when  anti-aircraft  fire  disabled  the 
No.  1  &  4  engines  of  his  plane. 

Easy  Prey 

The  loss  of  speed  and  altitude 
caused  the  bomber  to  become  a 
straggler  and  drop  out  of  the  for- 
mation, thus  making  it  easy  prey 
for  German  fighters.  American 
fighter  support  was  not  scheduled 
for  another  20  minutes  and  the 
ME  109s  swarmed  in  for  the  kill. 

B-24s  are  noted  for  their  fire- 
power in  the  nose,  so  the  Ger- 
man pilots  elected  to  attack  from 


the  tail.  However,  as  the  109s  came 
in,  Lt.  Wheelahan  rolled  and  turned 
in  steep  banks — always  keeping  the 
deadly  nose  guns  blazing  on  the 
fighters.  German  pilots  had  never 
seen  a  bomber  perform  like  a  fight- 
er and  so  the  first  group  gave  it  up 
as  a  bad  job. 

The  end  was  not  yet  in  sight. 
With  the  fuel  supply  exhausted  in 
one  of  the  remaining  engines  and  on 
a  single  engine  operation,  the  sec- 
ond wave  of  six  German  fighters 
streamed  in  for  the  attack.  The 
lead  ship  in  the  formation  went 
down  smoking  under  the  deadly 
fire  of  the  navigator  and  the  others 
began  to  close  in  on  all  sides. 

Like  the  days  of  the  U.  S.  Cav- 
alry saving  the  victims  of  the  In- 
dian attack,  from  out  of  the  sun 
roared  a  squadron  of  P-38  Light- 
nings to  disperse  the  German 
planes. 

Lt.  Wheelahan  limped  his  B-24 
back  to  England  literally  on  "a 
wing  and  a  prayer".  Next  day  the 
commanding  officer  and  members  of 
the  crew  expressed  their  praise  of 
a  job  well  done. 


im 
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—  flat  within  -  2  db.  to  9,000  cycles,  with  an  exception- 
ally low  distortion  content. 

Measured  by  the  "light"  method,  the  Fairchild  Mag- 
netic Cutterhead  reveals  an  ideal  curve  for  instantaneous 
recording. 

And  mechanically,  it  offers  exclusive  features  that 
damp  the  moving  armature;  that  permit  its  accvirate  ad- 
justment without  disassembly  of  the  cutterhead;  and 
that  fully  modulate  the  groove  at  98  lines  per  inch  with 
a  minimum  of  distortion  —  a  feature  extremely  desirable 
in  making  masters  for  pressing. 

Standard  with  the  No.  539  Fairchild  Recorder,  the 


No.  541  Magnetic  Cutterhead  is  easily  adapted  to  any 
recorder. 

With  professional  use  in  mind,  all  Fairchild  recording 
instruments  are  built  to  meet  the  exaaing  requirements 
of  the  radio  and  communications  fields.  To  electronic 
skill  Fairchild  has  added  the  plus  of  exceptional  mechan- 
ical skill  —  skill  long  practiced  in  .0002"  tolerance  pro- 
duction of  aerial  cameras,  elearonic  devices  and  radio 
direction  finders. 

The  result  of  persistent  research  to  provide  unusually 
high  volume  level  recording  with  exceptionally  low  dis- 
tortion content  is  the  No.  541  Magnetic  Cutterhead. 
Descriptive  and  priority  data  are  available. 


SOUND 
EQUIPMENT 


AND  INSTRUMENT 


CAMERA 

CORPORATION 


J8-06  Van  Wyck  Boulevard,  Jamaica  1,  N.  Y. 


New  York  Office:  475  Tenth  Avenue,  New  York  18,  N.  Y. 


ISOIJND  lEt^VIPMENT-PRECISIOIVIZEO  -  mechanically  and  electronicaUy  -  FOR  FUVER  PERFORMANCE 


STATION  ACCOUNTS 

8p — Studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WAAF  Chicago 

Peter  Fox  Brewing  Co.,  Chicago,  30  sa 
weekly,  52  weeks,  thru  Schwimmer  & 
Scott,  Chicago. 

Lee  Specialty  Co.,  Chicago  (midget  add- 
ing machine) ,  6  sp  weekly,  52  weeks, 
thru   Triangle    Adv.   Agency,  Chicago. 

Tavern  Pale,  Chicago  (beer),  24  sa  week- 
ly, 52  weeks,  thru  Campbell-Mithun, 
(Chicago. 

WHO  Des  Moines 

Macfadden  Publications,  New  York  (True 
Story),  52  t,  thru  Raymond  Spector  Co.. 
N.  Y. 

Pillsbury  Flour  Mills,  Minneapolis,  8  ta 
weekly,  52  weeks,  thru  McCann-Erick- 
son,  Minneapolis. 

Tome  Bros.,  Des  Moines  (coffee  &  spices), 
2  sp  weekly,  52  weeks,  thru  Son  De 
Eegger  &  Brown,  Des  Moines. 

WQXR  New  York 

American  Express  Co.,  New  York  (Trav- 
elers Cheques),  2  sp  weekly,  13  weeks 
thru  Caples  Co.,  N.  Y. 

Eppens  Smith  Co.,  New  York  (Holland 
House  CofTee),  3  ne  weekly,  26  weeks, 
thru  Stheck  Adv.,  Newark,  N.  J. 

Twentieth  Century  Fox  Corp.,  New  York, 
70  sa  weekly,  52  weeks,  thru  M.  H. 
Hackett  Inc.,  N.  Y. 

WAOV  Vincennes 

Vincennes  Steel  Corp.,  Vincennes,  48  t, 
direct. 

Terre  Haute  Brewing  Co.,  Terre  Haute,  14 
7ie  weekly,  26  weeks,  thru  Pollyea  Adv. 
Agency,    Terre  Haute. 

Gulf  Oil  Corp.,  Pittsburgh,  2  i  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

KGO  San  Francisco 

Comic  Corp.,  of  America,  New  York  (Band 
Leaders),  sa,  thru  Ralph  H.  Jones  Co., 
N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City, 
(Supersuds,  Palmolive  Soap),  9  ta  week- 
ly, 26  weeks,  tnru  Wm.  Esty  &  Co.,  N.  Y. 

WMAL  AVashington 

Newspaper  Institute  of  America,  New 
York  (correspondence  course),  4  ne 
weekly,  52  weeks,  thru  Kaplan,  Siesel  & 
Bruek,  N.  Y. 

Nehi  Corp.,  Columbus,  Ga.  (Royal  Crown 
Cola),  ta,  52  weeks,  thru  BBDO,  N.  Y. 


THE  /fuiineii  OF 

BROADCASTING 


WJZ  New  York 

Berkshire  Knitting  Mills,  Reading,  Pa.,  sa, 
thru    Geare-Marston.  Philadelphia. 

J.  C.  Eno  (U.  S.)  Ltd.,  Bloomfield,  N.  J. 
(Eno  Effervescent  Saline),  t,  weekly,  13 
weeks,  thru  Atherton  &  Currier,  N.  Y- 

Campbell  Soup  Co.,  Camden,  N.  J.  (Beef 
Noodle  Soup),  17  ta,  weekly,  thru  Foote, 
Cone  &  Belding,  N.  Y. 

Golden  Brand  Food  Products  Co.,  Phila- 
delphia (Cream-Wipt  salad),  sa,  thru 
J.  M.  Korn  &  Co.,  Philadelphia. 

Quaker  City  Chocolate  &  Confectionery 
Co.,  Philadelphia,  sa,  ta,  weekly,  26 
weeks,  thru  Earl  A.  Buckley,  Philadel- 
phia. 

Wesson  Oil  &  Snowdrift  Co.,  New  Orleans, 
La.,  2  ta  weekly,  13  weeks,  thru  Kenyon 
&  Eckhardt,  N.  Y. 

Continental  Baking  Co.,  New  York  (Won- 
der Bread),  ta,  weekly,  thru  Ted  Bates 
Inc.,  N.  Y. 

Rubsam  &  Horrman  Brewing  Co.,  New 
York.  5  ne  weekly,  thru  Samuel  C.  Croot 
Co..  N.  Y. 

J.  C.  Eno,  Bloomfield,  N.  J.   (Eno  saline, 

other   products),   t   weekly,     52  weeks, 

Atherton  &  Currier,  N.  Y. 
Foster-Milburn  Co.,  Buffalo  (Doan's  pills), 

5   ta  weekly,   52   weeks,  thru  Street  & 

Finney  N.  Y. 

WOR  New  York 

Peter     Paul      Inc.,     Naugatuck,  Conn. 

(candy),   3   ne  weekly,   52   weeks,  thru 

Platt-Forbes  Inc.,  N.  Y. 
Manhattan   Soap  Co.,  New   York  (Sweet- 
heart Soap),  3  ne  weekly,  52  weeks,  thru 

Franklin  Bruck  Adv.,  N.  Y. 
Ward  Baking   Co.,    New  York    (Tip  Top 

Broad),    3    ne   weekly,    thru   J.  Walter 

Thompson  Co.,  N.  Y. 
Mentholatum  Co.,  New  York  (salve),  3  ne 

weekly,   thru  J.   Walter  Thompson  Co., 

N.  Y. 

Grove  Labs.,  St.  Louis  (Grove's  Cold 
Tablets),  3  ne  weekly,  26  weeks,  thru 
Russell  M.  Seeds  Co.,  Chicago. 

KECA  Los  Angeles 

Federal  Life  &  Casualty  Co.,  Los  Angeles 
(insurance).  4  sp  weekly.  52  weeks, 
thru  Dean  L.  Simmons  Adv.,  HoDywood. 

Thrifty  Drug  Co.,  Los  Angeles  (Southern 
California  chain),  5  ne  weekly,  52  weeks, 
thru  Hillman-Shane-Breyer,  Los  An- 
geles. 

Mcllhenny  Co.,  Avery  Island,  La.  (tobasco 
sauce),  4  t  weekly.  39  weeks,  thru  Au- 
brey, Moore  &  Wallace,  Chicago. 

McKesson  &  Robbins,  Bridgeport,  Conn. 
(Bax),  t  weekly,  thru  Ivey  &  Ellington, 
N.  Y. 

Nehi  Corp.,  Columbus,  Ga.  (Par-T-Pak), 
2  sa  weekly,  52  weeks,  thru  BBDO,  Los 
Angeles. 


KMPC  Hollywood 

Stulz  Sickle  Steel  Co.,  Los  Angeles  (in- 
stitutional), sp  weekly,  13  weeks,  thru 
Hixson-O'Donnell   Adv.,   Los  Angeles. 

Sparkletts  Drinking  Water  Corp.,  Los  An- 
geles, 6  ne  weekly,  39  weeks,  thru  Ray- 
mond R.  Morgan  Co.,  Hollywood. 

MeFadden  Publications,  New  York  (True 
Story  magazine) ,  10  sa,  thru  Raymond 
Spector  Co.,  N.  Y. 

KFRC  San  Francisco 

Fontana  Food  Products  Co.,  San  Francisco 
(Fontana  products),  sp  weekly,  13  weeks, 
thru  Long  Adv.  Agency,  San  Francisco. 

Mother's  Cakes  &  Cookies  Co.,  Oakland, 
Cal.,  5  ne  weekly,  13  weeks,  thru  Emil 
Reinhardt  Adv.  Agency,  Oakland. 

Sir  Francis  Drake  Hotel,  San  Francisco 
(hotel),  3  sp  weekly,  13  weeks,  thru 
King  Harrington  Adv.  Agency,  San 
Francisco. 

Murine  Co.,  New  York  (eve  wash),  ta 
weekly,  13  weeks,  thru  BBDO,  N.  Y. 

Packard  Bell,  Los  Angeles  (radios),  ta 
weekly,  13  weeks,  thru  Barton  A.  Steb- 
bins  Adv.  Agency,  Los  Angeles. 

KHJ  Hollywood 

Durkee  Famous  Foods,  Oakland,  Cal. 
(Troco),  2  sa  weekly,  52  weeks,  thru 
Emil  Reinhardt  Adv.,  Oakland. 

Hartz  Mountain  Products,  New  York 
(bird  seed),  3  t  weekly,  26  weeks,  thru 
George  H.   Hartman,  Chicago. 

20th  Century-Fox  Film  Corp.,  Hollywood, 
2  sa  weekly,  52  weeks,  thru  Western 
Adv.,  Los  Angeles. 

Kellogg  Co.,  Battle  Creek,  Mich.  (Raisin 
Bran  Flakes),  5  sa  weekly,  26  weeks, 
thru  Kenyon  &  Eckhardt,  N.  Y. 

Joe  Lowe  Corp.,  Los  Angeles  (Popsicles), 
21  ta  weekly,  13  weeks,  direct. 

KNX  Hollywood 

Cracker  Jack  Co.,  Chicago  (Cracker  Jack, 
Angelus  Campfire,  Receyse  Marshmal- 
lows),  sp  weekly,  52  weeks,  thru  Rogers 
&   Smith,  Chicago. 

Owl  Drug  Co.,  San  Francisco,  6  t  weekly, 
52  weeks,  thru  Ruthrauff  &  Ryan,  San 
Francisco. 

Sparkletts  Drinking  Water  Corp.,  Los  An- 
geles (bottled  water),  5  sp  weekly,  13 
weeks,  thru  Raymond  R.  Morgan  Co., 
Hollywood. 

WBBM  Chicago 

John  Puhl  Products  Co.,  Chicago  (Fleecy 
White  bleach),  12  sa  weekly,  13  weeks, 
thru  Roche,  Williams  &  Cleary  Inc., 
Chicago. 

The  Cracker  Jack  Co.,  Chicago  (popcorn 
products ) ,  2  so  weekly,  52  weeks,  thru 
Rogers  &  Smith,  Chicago. 

McKesson  &  Robbins,  Bridgeport,  Conn. 
(Bax  vitamins),  5  sa  weekly,  52  weeks, 
thru  Ivey  &  Ellington,  Philadelphia. 


it  GROUP 
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Mr.  Swallow 


West  Coast  Video  Firm' 
Is  Headed  by  Swallow 

WITH  POSTWAR  plans,  forma- 
tion of  a  new  firm,  Television  En- 
terprises   Inc.,    headquartered  a 
9130  Sunset  Blvd.,  Hollywood,  ha 
been  announced 
by  John  W.  Swal- 
1  0  w  ,  president. 
While  not  reveal- 
ing names  of  oth- 
er corporate 
members,  Mr. 
Swallow  stated 
the  firm  will  con- 
centrate on  com- 
mercial advertis- 
ing  film   and  is 
prepared    to  ac- 
cept new  ideas  on  television  as  vreli 
as  assist  in  marketing  them.  Be- 
sides  having   organized  a  strong 
production  association  with  majoi 
motion    picture    producing  units, 
Television    Enterprises    also  has 
made  tie-ups  with  leading;  Holly-^- 
wood   cartoonists   and  animators, 
he  emphasized.  Considerable  work 
is  planned  with  16  mm.  film. 

Pioneer  in  Pacific  Coast  radio,  k: 
Mr.  Swallow  for  the  past  sevens- 
years  was  NBC  western  division 
program    manager    and  resigned 
that  post  on  June  1  to  organize 
the   new   corporation.   He   joined  I 
NBC  in  1932  as  manager  of  thef 
then  newly  created  Hollywood  of-g*, 
fice.  Prior  to  that  he  was  man-iii 
ager  of  KFAC  Los  Angeles.  Mr.Ji 
Swallow  entered  the  advertising 
field  in  1928  and  was  also  one  of 
the   country's  first  radio  editors. 


Educational  Video  Show 
Put  On  by  Storm  Agency 

AS  AN  experiment  in  education  by 
television,  Charles  M.  Storm  Co., 
New  York  advertising  agency,  last 
Wednesday  presented  an  -'illus- 
trated lecture"  on  natural  history 
on  WABD  New  York,  Du  Mont 
Video  station.  Plant  life  300  mil- 
lion years  ago  was  the  subject  of,.., 
the  half -hour  session,  conducted  i 
with  the  showing  of  slides  and  ac- 
tual specimens,  by  Jay  T.  Fox,  ex- 
plorer, naturalist  and  photogra- 
pher. 

If  the  program  is  successful,  the 
agency  plans  a  regular  educational 
series  as  a  "television  university 
of  the  air."  According  to  Raymond 
E.  Nelson,  vice-president  in  charge 
of  radio  and  television  at  Storm,  the 
project  is  an  attempt  to  "find  a 
workmanlike  method  to  combine 
showmanship  and  education  and  to 
prevent  a  repitition  of  the  situa- 
tion in  radio  where  an  education 
program  is  almost  invariably  sy- 
nonymous with  low  rating." 


I 


With  a  satisfying  regularity  smart  time 
buyers  utilize  The  Group  Purchase  Plan  of 
The  Pacific  Northwest  Group.  For  further 
information  call 
Wythe  Walker— Eastern  Sales  Manager 
Representatives 
KXl  The  Walker  Co. 

Z  NET  The  Walker  Co. 

KFPY  The  Katz  Co. 

Buy    2    markets,    save    5%;  buy    all  3 
markets,    save  10%. 
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Peralta  on  Coast 

PERALTA  WINE  Co.,  San  Fran- 
cisco (Monte  Cristo  wine),  on  Aug 
8  starts  sponsoring  Count  of  Monte  [ 
Cristo  on  16  Don  Lee  California 
stations,  Tuesday,  8-8:30  p.m., 
(PWT)  with  transcribed  repeat  on 
10  Don  Lee  Oregon  stations,  Tues- 
days, 10-10:30  p.m.  (EWT).  Con- 
trast is  for  13  weeks.  Because  ofl 
an  Oregon  law  forbidding  wine  ad-p 
vertising  on  the  aio:  before  10  p.m.r 
program  will  be  transcribed  for  re- 
peat. Agency  is  Foote,  Cone  &  Beld- ' 
ing,  San  Francisco. 

BROADCASTING    •    Broadcast  Advertising  i- 


rOOTHSOME  SMILES  were  in  order  at  Hollj^ood  script  huddle  which 
preceded  initial  broadcast  of  the  NBC  Charlotte  Greemvood  Show, 
summer  replacement  for  Bob  Hope  Shoiv.  Half-hour  comedy  series  is 
sponsored  by  Pepsodent  Co.  Dapper  dentifrice-minded  quintet  (1  to  r) 
are  James  A.  Barnett,  vice-president  of  Pepsodent  Co. ;  Martin  Broones 
(seated)  co-producer  of  program;  Lewis  S.  Frost,  NBC  Western  division 
program  director;  J.  Hugh  E.  Davis,  account  executive  of  Foote,  Cone 
&  Balding,  agency  servicing  account;  John  Guedel,  who  is  co-producer. 


iVMAill      Distributor      Inc.,  Xew 
Vi'i-k.  has  appointed  Bergin  &  Xolau. 
Xew  York,  to  handle  advertising  for 
Amami     cosmetics,     which  include 
shampoos,  henna  dye  and  an  oatmeal 
cream.    Firm  is  resuming  eonsnmer 
Eidvertising  gradually,  after  a  10-year 
r  jperiod  of  relative  inactivity  in  promo- 
!  ion.    A  former  spot  radio  advertiser 
_ia  the  New  England  region,  Amami 
'raay  return  to  radio,  although  noun 
has  been  scheduled  for  the  next  three 
-or  four  months. 

;CARSOX.  PIEIE  SCOTT  Co..  Chi- 
,cago  (department  store)  has  signed 
•a  52-week  renewal  for  'iS'iiliing  ^YcU. 
■featuring  Marv  Paxton,  ilondav 
ithrough  Friday,  8  :45-9  a.m.  on  WGX 
;Chicago.  Agency  is  TVade  Adv.,  Chi- 
.cago. 

■TT.  A.  TAYLOR  &  CO..  Xew  York,  in 
-several  markets  where  it  cannot  reach 
consumers  with  space  advertising  be- 
cause of  display  limitations,  is  using 
ispot  radio  in  an  eastern  drive  for  Yal- 
'iant  California  Burgundy.  Last  month 
•Taylor  started  sponsorship  of  quarter- 
ihour  programs  two  and  three  times 
Aveekly  on  WSAY  Rochester  and 
.■WIBX  Utiea.  Agency  is  Charles  W. 
lloyt  Co.,  Xew  York. 


The  CBS  Station  for  a 
millioh  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


BOZEMAX  CAXXIXG  Co.,  Mt.  Yer- 
nou.  Wash..  ( Pictsweet  frozen  food), 
on  July  3  started  sponsoring  daily 
participation  in  the  combined  Sunrise 
Salute  and  Housewives  Protective 
League  programs  on  KXX  Hollywood. 
Contract  is  for  52  weeks.  Placement 
is  through  Ruthrauff  &  Ryan,  Seattle. 

KERR  GLASS  Mfg.  Co.,  Los  Angeles, 
has  named  Raymond  R.  Morgan  Co., 
Hollywood,  as  agency  for  mason  jars. 

WITH  four  participating  sponsors,  a 
new    five-weekly    half-hour  women's 


morning  program,  Hodge  Podge  I'ime. 
has  been  started  on  KMPC  Holly- 
wood. Sponsors  are  Payne  Furnace 
Co.,  Beverly  Hills,  through  Knollin 
Adv..  San  Francisco ;  Golden  West 
Products  Inc..  Los  Angeles  (peanut 
butter),  through  Brooks  Adv.,  Los 
Angeles ;  Mee  Distributing  Co.,  Los 
Angeles  ( Shamrock  Suds,  _Pen-Tex 
washing  powder),  through  Harry  J. 
Wendland  Adv.,  Los  Angeles ;  Dr. 
Seholl  Foot  Comfort  Shops,  Los  An- 
geles (food  aid,  comfort  appliances), 
placed  direct. 

GIAXT  TIGER,  Philadelphia  (super 
food  market  chain),  to  emphasize  its 
self-service  system,  has  started  a 
transcribed  spot  announcement  cam- 
paign on  WEIL  Philadelphia  to  con- 
tinue for  52  weeks.  Initial  spots  are 
musical.  Account  was  placed  through 
M.  Murray  Yernik  Agency,  Phila- 
delphia. 

GARDEX  STATE  RACIXG  Assoc.. 
Camden,  X.  J.,  has  scheduled  a  series 
of  spot  aunouncements  on  WEIL 
Philadelphia  to  call  attention  to  the 
current  horse-racing  season  at  the 
Garden  State  track.  An  indefinite 
number  of  announcements  will  be 
used  over  a  10-week  period.  Account 
was  placed  through  Al  Paul  Lefton 
Agency,  Philadelphia. 

SITX  ShipbuUding  &  Drydock  Co., 
Chester.  Pa.,  adds  another  program 
series  on  a  Philadelphia  station  in  its 
extensive  use  of  radio  to  recruit  new 
workers.  Started  July  1,  war  plant  took 
over  sponsorship  of  Music  tiy  TYar- 
rington  on  WCAL^,  Tirpsented  Satur- 
days 6  :15-6  :30  p.m.  Contract  is  for 
an  indefinite  period,  placed  direct. 

FOREST  LAWX'  Memorial  Park 
Assn..  Glendale,  Cal.  (burial  service), 
on  July  11  starts  sponsoring  weekly 
quarter-hour  program  Tapestries  of 
Life  on  KXX  Hollywood.  Contract  is 
for  52  weeks.  Agency  is  Dan  B. 
Miner  Co.,  Los  Angeles. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


Wfini  5000  Watts  Day 
Vrn  1000  Watts  Night 
UiflOSOkc.  pnA 
Spartanburg,  S.  C.  uUo 
Represented  by  Hotlingtiery 


\  DavtdsvMIe 

^>  ^ 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


'  ACTIVE 
SALT  LAKE 
MARKET 


V 
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S.  S.  FOX,  President 
and  General  Manager 

National  Representative 
JOHN  BLAIR  &  CO. 
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Here's  a  WINNer; 

AVAILABLE 

The  Green  Hornet 
9:30-10:00  A.M. 
Saturday  morning 

A  Proven  RESULTS 
show  for  mass 
audience 

Write,  wire  or  call 


BARBARA  ANN  BAKING  Co.,  Los 
Angeles  (bread),  on  July  4  for  five 
weeks  renewed  Pay  Day  Quiz  on  two 
Don  Lee  California  stations  (KHJ 
KFXM),  Tues.,  8-8:30  p.m.  (PWT). 
Agency  is  Scholts  Adv.,  Los  Angeles. 
SECURITY  First  National  Bank,  Los 
Angeles,  sponsoring  the  weekly  quart- 
er-hour Nelson  Pringle — News  Ana- 
lyst on  KNX  Hollywood.  Contract,  for 
44  weeks,  started  June  18.  Bank  also 
sponsors  twice  weekly  quarter-hour 
commentary  of  Larry  Smith  on  KFI 
Los  Angeles.  Agency  is  Dana  Jones 
Co.,  Los  Angeles. 

PANAIR  do  Brasil,  S.  A.,  has  named 
McCann-Erickson  in  Rio  de  Janeiro 
to  handle  its  advertising. 
GOLD  FURNITT'RE  Co.,  Los  Ange- 
les (retail),  has  started  sponsoring  a 
five-weekly  15  minute  recorded  musi- 
cal program  Gold  Rhythm  Matinee 
on  KMPC  Hollywood.  Contract  is  for 
52  weeks  with  placement  through 
Smith  &  Bull  Adv.,  Los  Angeles. 
JOSEPH  X.  KBNNELLY.  assistant 
advertising  manager  of  Canada  Dry 
Ginger  Ale,  will  supervise  advertising 
and  sales  promotion  for  Spur  in  this 
country. 

TEMPLETONS  Inc.,  Buffalo  and 
Toronto,  begins  a  repeat  campaign 
July  10  for  its  hay  fever  and  asthma 
remedy  on  WLW  Cincinnati  through 
the  station's  sales  subsidiary,  Spec- 
ialtv  Sales.  Company  in  August  will 
double  its  schedule  to  six  quarter- 
hour  programs  weekly.  Agency  is  Ar- 
mand  S.  Weill  Co.,  Buffalo. 
KNOX  Co.,  Hollywood  (Cystex,  Man- 
daco,  Nixodere),  on  June  22  started 
sponsoring  a  seven-weekly  quarter- 
hour  newscast  on  KJBS  San  Fran- 
cisco. Contract  is  for  52  weeks.  Agency 
is  Allen  C.  Smith  Adv.  Co.,  Kansas 
City. 

GRAYBAR  ELECTRIC  Co.,  St. 
Louis,  has  been  nicmed  distributor  of 
Admiral  Radios  and  Major  Appliances 
for  Southern  Illinois  and  Eastern 
Missouri. 


Pep  Boys'  'Dawn  Patrol' 
Hits  10,000-Hour  Mark 

CELEBRATING  its  10,000th  con- 
secutive hour  of  sponsorship  on 
WIP  Philadelphia,  Pep  Boys  (auto 
accessory  chain),  donated  its  entire 
program  to  the  Treasury  Dept.  for 
the  Fifth  War  Loan  Drive  July 
2,  originating  its  Dawn  Patrol  shov? 
•  from  the  Victory  Ballroom  of  At- 
lantic City's  Steel  Pier. 

Claimed  to  be  the  oldest  com- 
mercial show  under  the  same  spon- 
sorship in  radio,  the  Dawn  Patrol 
is  aired  seven  days  weekly,  1  a.m. 
to  6:45  a.m.  Newscasts,  weather  re- 
ports, transcriptions  and  public 
service  events  feature  the  program, 
which  is  supervised  by  Emanuel 
Rosenfeld,  vice-president  of  Pep 
Boys.  The  five-hour  celebration 
broadcast  included  a  congratulatory 
talk  by  Benedict  Gimble  Jr.,  pres- 
ident of  WIP. 


Radio  for  Holiday 

OF  1,804  department  and  special- 
ty stores  queried  on  their  1944 
Christmas  promotion  plans,  78% 
indicated  that  they  would  use  some 
radio  although  broadcasting  would 
receive  only  a  small  portion  of  the 
budget,  with  newspapers  alloted  a 
high  percentage.  Information  is 
contained  in  a  survey,  just  com- 
pleted by  Meyer  Both  Reports  Co., 
New  York,  on  retailers'  holiday 
plans  in  regard  to  media,  starting 
date  for  promotion,  institutional 
vs.  straight  product  advertising, 
employe  recruitment  plans  and 
other  phases  of  retail  promotion. 


KWFT 


5,000  WATTS     620  KG 


Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 


COLUMBIA  AFFILIATE  -Wichita  FaUs,  Texas 
Represented  by  PAUL  H.  RAYMER  CO. 

New  York  Chicago  Detroit  Son  Francisco  Los  Angeles 


PHIL  CLELAND,  account  executive 
of  N.  W.  Ayer  &  Son,  New  York,  will 
join  Benton  &  Bowles,  New  York,  in 
a  week  or  10  days.  He  is  expected 
to  handle  a  portion  of  the  General 
Foods  account. 

H.  L.  McCLINTON,  vice-president  in 
charge  of  radio  of  N.  W.  Ayer  &  Son, 

New  York,  is  recovering  from  an 
operation  and  will  resume  his  work 
on  a  parttime  basis  shortly. 

JAMES  M.  NELSON,  manager  of 
the  New  York  office  of  Ralph  H. 
Jones  Co.,  from  1936-1940,  has  re- 
joined the  agency  as  vice-president 
and  account  executive  in  the  Cincin- 
nati oflSce.  For  the  last  two  years  he 
^has  been  associate  editor  of  American 
magazine. 

HUBERT  CHAIN,  head  of  radio  pro- 
duction at  William  H.  Weintrauh  & 
Co.,  New  York,  last  week  resigned  to 
form  his  own  production  agency. 
Office  headquarters  have  not  been 
selected.  Mr.  Chain  will  continue 
serving  the  Weintraub  agency  on  a 
freelance  basis. 

FRANK  J.  O'KEEFE,  formerly  of 
Lawrence  I.  Everling  Agency,  Phila- 
delphia, has  joined  the  copy  staff  of 
Geare-Marston,  Philadelphia. 

ADOLPH  STRAUSS,  for  the  past  20 
years  advertising  manager  of  Pep 
Boys,  Philadelphia  auto  supply  firm, 
has  resigned  to  open  his  own  agency 
in  the  Fidelity  Philadelphia  Trust 
Bldg.  Mr.  Strauss,  who  will  continue 
to  handle  the  Pep  Boys  account  and 
the  Strauss  associate  advei  tiding,  will 
specialize  in  advertising  and  merchan- 
dising. He  will  be  assisted  by  Tom  F. 
Harkins.  Phone  is  Pennypacker  8188. 

HENRY  J.  KAUFMAN  Adv.  Agency, 
Washington,  received  eight  awards 
in  nationwide  advertising  competi- 
tion at  the  10th  annual  advertising 
awards  competition  staged  by  the  Na- 
tional Advertising  Agency  Network. 

FLORENCE  CLEMENTS,  former 
Seattle  office  manager  of  OWI  do- 
mestic division,  has  been  appointed 
space  and  time  buyer  of  Allied  Adv. 
Agencies,  Seattle. 

LORENE  FRAZEE,  former  assistant 
to  G.  E.  Hyde,  vice-president  of  Mc- 
Cann-Erickson, New  York,  has  been 
made  space  and  time  buyer  of  John 
H.  Riordan  Co.,  Los  Angeles. 

R.  A.  BARFORD,  director  and  ac- 
count executive  of  J.  J.  Gibbons  Ltd., 
Toronto,  is  resigning  from  the  agency 
on  August  1  to  become  general  mana- 
ger of  Thomson  Publications  Ltd., 
new  company  formed  by  Roy  Thom- 
son, owner  of  Northern  Ontario  sta- 
tions and  various  newspapers. 

FRED  R.  THORNTON,  former  art 
director,  has  been  advanced  to  account 
executive  of  Leo  Burnett  Co.,  Chicago. 


"Little  Chief"  says:- 

WANT  MORE 
IDAHO      WAMPUM?  pi 


'  Jiiiiiiiiiiiiid 

KSEI 

POCATELLO  •  IDAHO 

WiNN^ 

LOUISVILLE 

WINN 

BLUE  NETWORK 

STATION  Ut 

LOUIJVIILE,  KY. 

D.  E.  "Plug"  Kendrick 

Pretident  and  General  Manager 

G.  F.  "Red"  Bauer 

Sales  Manager 
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OB  NOVAK,  until  recently  radio  di- 
bctor  of  the  Greater  New  York  Fund 
pd  formerly  in  Young  &  Rubicam's 
foduction  department,  has  been  ap- 
iDinted  to  the  staff  of  the  popular  di- 
((.sion  of  National  Concert  &  Artists 
lorp.,  New  York. 

FANCY  LOUGHRAN,  former  copy- 
[riter,  R.  H.  Macy  &  Co.,  and  other 
jiepartment  stores,  and  with  King 
'eatures  Syndicate,  has  joined  Charles 
Storm  Co.,  New  York. 


iFELSON  ARGUESO,  who  resigned 
jpcently  as  comptroller  of  Pedlar,  Ryan 
5l  Lusk,  New  York,  has  been  named 
■fesistant  treasurer  of  Doherty,  Clif- 
1)rd  and  Shenfield,  New  York. 

■;[aRLE  B.  ROBBINS,  for  the  last 
0  years  in  the  advertising  division  of 
'he  appliance  and  merchandise  de- 
•lartment  of  General  Electric  Co., 
ijchenectady,  has  joined  the  executive 
iafE  6f  Tracy,  Kent  &  Co.,  New  York. 
.3  supervise  copy  and  account  work. 


Buys  Into  Western 

tALF  INTEREST  in  Western 
dvertising  Agency,  Los  Angeles, 
as  been  purchased  by  Edward 
.eeler  from  Ed  C.  Northridge, 
Jow  in  the  Navy.  Mr.  Keeler  is  re- 
igning from  Don  Lee  network  to 
iiecome  general  manager  of  West- 
rn.  He  had  been  with  the  agency 
liefore  going  to  Don  Lee.  West- 
rn's  new  address  is  718  S.  Flower 
(jt.,  Los  Angeles  14.  Telephone  is 
Jllchigan  8731. 

j     Burnett  to  Agency 

*ACK  BURNETT,  assistant  direc- 
Dr  of  CBS  central  division  special 
vents  and  publicity,  has  been  ap- 
ointed  publicity  director  of  Foote, 
!one  &  Belding,  Chicago.  Burnett, 
or  nine  years  sports  director  of 
VGN  Chicago,  and  publicity  agent 
pr  Sonja  Heine,  will  not  sever 
onnections  with  CBS  until  termin- 
tion  of  the  National  Democratic 
Convention  in  Chicago. 


WPB  Honors  RCA 

^AR  PRODUCTION  Board,  in  a 
ational  ranking  of  firms  with  the 
reatest  number  of  workers  who 
ave  contributed  time-saving  ideas 
or  war  work,  has  placed  RCA's 
I'ictor  Division,  Harrison,  N.  J., 
,1  fourth  place.  Plant  is  credited 
'ith  13  certificates  for  production 
leas  and  62  honorable  mentions, 
jDt'aling  75  national  awards  from 
jtie  WPB.  RCA  points  out  that 
lirough  a  "suggestion  system"  its 
(mployes  have  turned  in  more  than 
0,000  production  ideas  since  Pearl 
larbor.  .  . 


Basic  Blue 
WING 

is 

DAYTON 
OHIO'S 
No.  1 
Choice  of 
Merchants 
Using  Radio 
• 

Ronald  B.  Woodyard 


=xee.  Vice  President 


Mary  Dunlavey  Named 
By  Pedlar,  Ryan  &  Lusk 

MARY  DUNLAVEY,  formerly  on 
the  timebuying  staff  of  Ruthrauff 
&  Ryan,  New  York,  has  been  ap- 
pointed chief  timebuyer  of  Pedlar, 
Ryan  &  Lusk,  New  York.  She  suc- 


MARY  DUNLAVEY 

ceeds  Helen  Wilbur,  who  was  ap- 
pointed timebuyer  for  Doherty, 
Clifford  &  Shenfield,  New  York.  No 
replacement  for  Miss  Dunlavey  has 
been  named  by  Ruthrauff  &  Ryan. 
Before  joining  R  &  R,  she  was  chief 
timebuyer  for  Erwin,  Wasey  &  Co., 
New  York,  and  prior  to  that  was 
with  the  Overseas  Branch  of  the 
Office  of  War  Information. 


SEARS  &  AYER,  Inc.,  Chicago, 
have  been  appointed  national  repre- 
sentatives for  KWFC  Hot  Springs, 
Ark.,  according  to  William  E.  Ware, 
general  manager  of  KWFC. 


CBC  TO  SET  VP  FM 
TEST  IN  MONTREAL 

CANADIAN  Broadcasting  Corp. 
will  use  part  of  its  $100,000  ex- 
perimental account  shortly  to  set 
up  an  FM  station  at  Montreal, 
where  previous  experiments  in  FM 
had  been  carried  on.  Dr.  A.  Frigon, 
CBC  acting  general  manager,  told 
the  closing  sitting  of  the  Parlia- 
mentary Committee  on  Broadcast- 
ing at  Ottawa.  He  also  told  the 
committee  that  34  Canadian  sta- 
tions had  been  notified  they  could 
increase  power  to  5  kw. 

Answering  the  brief  of  the  Ca- 
nadian Assn.  of  Broadcasters,  for 
the  establishment  of  a  three  man 
judiciary  board,  details  of  which 
were  presented  at  the  previous  ses- 
sion of  the  committee  by  CAB  coun- 
sel, Joseph  Sedgwick,  Toronto,  Dr. 
Frigon  stated  that  such  a  body 
would  be  inclined  to  exercise  its 
authority  with  "more  energy  than 
we  ourselves  who  know  broadcast- 
ers' difficulties  so  well."  He  stated 
that  the  CBC  was  always  impartial 
when  dealing  with  privately-owned 
stations. 

Divorcement  of  newspaper  own- 
ership from  radio  stations  was 
urged  on  the  committee  by  M.  J. 
Coldwell,  a  committee  member  and 
leader  of  the  Cooperative  Common- 
wealth Federation. 

The  committee  is  to  make  its 
recommendations  to  Parliament  as 
to  changes  in  the  Radio  Act  and 
regulations,  based  on  the  hearings, 
and  as  to  whether  or  not  there 
should  be  a  fulltime  chairman  of 
the  CBC  responsible  for  policy, 
with  the  general  manager  respon- 
sible for  administration. 


Part  0}  the  Assembly  Line  at  Wichita's  Beech  Aircraft — Beechcraft  Photo 

America's  Number  One  Boomtown! 

Wichita  leads  them  all — the  first  city  in  the  United  States  in  factory  wage 
earner  employment  gains!  Using  1937  as  the  base,  100,  the  Bureau  of  Labor 
Statistics  has  indexed  Wichita  at  939.4 — with  only  one  other  city.  Long 
Beach,  even  a  close  second.  What  does  this  figure  mean  to  you,  an  adver- 
tiser? .  .  .  Just  that  the  constantly  increasing  number  of  big  money  makers 
has  made  booming  Wichita  first  in  the  great  Southwest  in  sound,  solid 
sales  gains,  too  .  .  .  with  monthly  retail  sales  up  to  $16,000,000.  Wichita 
has  important  money  to  spend  today  and  is  anticipating  an  ever-progressive 
tomorrow,  with  its  permanently  placed  air- 
craft industries  in  the  Aviation  Center  of  the 
Americas. 


Your  sales  gains 
in  booming 
Wichita  will 
stick  if  you  stick 
to  that  Selling 
Station  in  Kan- 
sas' Richest 
Market — 


KFH 

WICHITA 


Wichita  is  a  Hooperated  City — Get  the  Facts  at  an  Edward  Petry  Office 

CBS    •    5000  WATTS  DAY  &  NITE    •    CALL  ANY  PETRY  OFFICE 
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Get 
This! 

We're  specialists 
when  it  comes  to  hav- 
ing things  laid  in  our 
lap  with  the  challenge 
to  "produce  or  else!" 

You  advertisers 
with  tough  assign- 
ments don't  scare  us 
— in  fact  we  glory  in 
your  company. 

Take  a  ride  on  the 
band  -  wagon  that 
plays  to  one  of  Amer- 
ica's greatest  direct 
response  audiences 
and  gets  big  results! 

ASK  A 


JOHN    BLAIR  MAN 

Columbia  Netivork 


fnmMDNT,w.Yn. 
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SHOULD  AULD  ACQUAINTANCE  get  together  sometime?  They  should, 
and  did,  as  this  picture  proves.  These  old-timers  started  in  radio  22  years 
ago  with  Leo  J.  Fitzpatrick's  Kansas  City  Night  Hawks  at  WDAF  with 
the  exception  of  Owen  F.  Uridge,  a  newcomer  of  only  18  years  experience. 
The  veterans  at  a  party  honoring  Mr.  Fitzpatrick  are  (1  to  r)  :  Heinie 
Klotz,  retired  and  living  in  Hollywood;  Harry  Kessel!,  owner  of  a  Holly- 
wood music  publishing  company;  Steve  Cady,  former  manager  of  "Gene 
&  Glenn",  who  owns  several  California  hotels;  Mr.  Fitzpatrick,  WJR 
vice-president  and  general  manager;  Jack  Douglas,  Los  Angeles  resi- 
dent, was  the  "Old  Night  Watchman"  on  WJR  Detroit;  Mr.  Uridge,  WJR 
assistant  general  manager;  Chester  Gruber,  "Tony  Cabootch"  of  KMOX 
and  WLW,  now  m.c.  on  the  Coast;  Jack  Lavin,  former  Paul  Whiteman 
manager,  now  in  booking  business.  Lee  Mansfield,  blind  California  night 
club  player,  is  at  the  piano,  as  the  oldtimers  warble  in  close  harmony. 


Babe  Ruth  Series 

BABE  RUTH  on  July  8  started  a 
Saturday  morning  quarter-hour 
sustainer  on  NBC,  similar  to  his 
summer  program  of  last  year,  with 
a  group  of  New  York  boys  plying 
him  with  baseball  questions.  In 
turn  the  baseball  star  tosses  ques- 
tions at  the  boys.  There  is  a  cash 
prize  for  the  one  who  answers  the 
last  query  on  each  program,  on  the 
service  identification  of  a  famous 
diamond  player,  now  in  the  armed 
forces.  Ben  Grauer,  NBC  announc- 
er, serves  as  "umpire." 


WHUB  to  CBS 

WHUB  Cookeville,  Tenn.,  on  July 
10  joined  CBS  as  a  supplementary 
outlet.  Station,  which  is  nearly  four 
years  old,  operates  on  1400  kc  un- 
limited time  and  is  owned  and  oper- 
ated by  WHUB  Inc. 


HOWARD  LE  SIEUR,  production 
manager  of  United  Artists  Corp.,  New 
York,  has  been  promoted  to  sales  pro- 
motion manager.  Previously  he  was 
contact  man  on  the  Paramount  Pic- 
tures account  for  Hanff-Metzger  Co., 
now  Buchanan  &  Co. 


THE  VOICE  OF  MISSISSIPPI 


Perfume  Plans 

WAVERLY  LABS.,  New  York, 
has  appointed  Badger,  Browning  & 
Hersey,  New  York,  to  handle  ad- 
vertising for  toiletries  which  in- 
clude Come  to  Me  perfumes,  Creme 
Cologne  and  Spar  bath  foam.  With 
distribution  now  extending  from 
department  to  drugstores,  firm  is 
expanding  promotion  as  new  terri- 
tories are  added.  Newspaper  sched- 
ule may  be  supplemented  by  radio 
in  the  early  fall,  when  final  media 
plans  will  be  set. 


'Blondie'  for  Colgate 

COLGATE  -  PALMOLIVE-PEET 
Co.,  Jersey  City  (Super  Suds),  on 
Oct.  28  will  start  snonsorship  of 
Blojidie  on  CBS  Sundays,  8-8:30 
p.m.  Goodyear  Tire  &  Rubber  Co. 
is  discontinuing  its  Sunday  night 
CBS  Walter  Pidgeon  show,  making 
the  time  available.  Talent  and  for- 
mat of  the  Blondie  series,  which 
had  been  sponsored  by  R.  J.  Rey- 
nolds Tobacco  Co.  for  five  years  on 
CBS,  remains  the  same.  Agency  is 
William  Esty  &  Co.,  New  York. 


WE  DES  MOINES  AUDIENCE  fOR 

DINAH  SHORE  IS  ENLARGED. 

Yes,  Dinah  Shore  and  "Birdseye  Foods"  get  a  Des  ^ 
Moines  audience  68.8%  above  their  national  Hooper. 
Exceptional?  Not  at  all.  The  48  CBS  commercial 
evening  shows  on  KRNT  average  30.3%  higher  than 
their  national  Hooperating  (u'intcr-spr'wg  '44).  No 
wonder  more  than  150  national  and  regional  adver- 
tisers use  KRNT  in  Iowa's  No.  1  market,  Des  Moines. 
KRNT,  DES  MOINES  •  CBS  •  A  COWLES  STATION 


r 


AfflUated  with 
Des  Moines  Rcgistrr-Tribune 
Represented  by  Katz  ^ 


BROADCASTING    •    Broadcast  Adver Using 


BLACK  GOLD 

IN 

MISSISSIPPI 

New  oil  discoveries  in  Mississippi 
during  the  past  few  montlis  have 
definitely  placed  the  "Magnolia 
State"  in  the  forefront  of  South- 
ern oil-producing  states.  Approxi- 
mately 400  wells  ore  now  produc- 
ing from  eight  proven  fields. 
Mississippi  is  now  considered  the 
most  potential  oil-producing  state 
east  of  the  Mississippi  river. 
Yes,  black  gold  is  bringing  about 
a  new  era  of  prosperity  in  grow- 
ing Mississippi.  Jackson  bids  fair 
to  become  the  oil  capital  of  the 
South  Central  states.  And  WJDX 
— "The  Voice  of  Mississippi" — 
continues  to  DOMINATE  this  prof- 
itable, growing  market,  and  can 
give  you  EXTRA  results. 


Ownod  and  Operated  by 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 
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WHEN    YOU    SELECT    A     NEW  TRANSMITTER 


CONSIDER 


Off  the  air,  right  in.  the  middle  of  a  program — that's 
the  nightmare  of  operating  a  radio  station.  That's 
when  seconds  seem  hke  hours,  and  minutes  Uke 
eternities.  As  though  you  didn't  know! 

Westinghouse  Transmitters  have  been  designed  to 
cut  program  outage  down  to  an  ahnost  unbehevable 
point.  For  example: 

1.  Indicator  Lights  show  at  a  glance  which  circuit 
suffered  an  overload — even  though  the  trans- 
mitter has  returned  to  the  air  .  .  .  making  circuit 
checkup  easy. 

Conservative  Operation  of  All  Tubes — greatly 
increases  rehabUity  . . .  lengthens  tube  life. 
Air-Cooled  Tubes — eliminate  complicated  and 
unrehable  water  cooling  equipment. 
Surgeproof  Metal  Rectifiers   eliminate  low 
voltage  rectifier  failures. 

Tube  Life  Meter  indicates  the  end  of  reUable 
tube  life. 


2. 


4. 


6.  Circuit  Breakers  supply  full  overload  and 
undervoltage  protection  automatically  reducing 
length  of  outage. 

We'U  gladly  give  you  complete  information  on 
these  features,  as  well  as  other  important  advan- 
tages of  Westinghouse  Transmitters,  such  as:  Low 
Operating  Cost,  Simplicity  of  Control,  High 
Fidelity  Signals,  Ease  of  Maintenance! 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
Transmitter,  you  assure  yourself  of  the  fastest  possible 
dehvery  following  the  lifting  of  wartime  manufactur- 
ing restrictions.  We  are  scheduling  dehveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
INB,  P.  O.  Box  868,  Pittsburgh  30,  Pa.  J-08079 


T\^stindiouse   radio  division 

PUNTS  IN  25  CITIES  .  .  .  OFFI 


OFFICES  EVERYWHERE 


L 
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Can  you  answer  these 

Radio  Management 

QUESTIONS? 


Have  radio's  new  advertisers  been  really 
sold?  How  do  they  think  when  they  pre- 
pare to  buy?  How  does  promotion  affect 
them,  what  kind  do  they  want?  How  do 
they  feel  about  television?.  .  .About  net- 
work option  contracts?. . .  About  surveys? 

For  several  weeks  Printers'  Ink  has  been 
releasing  the  opinions  on  subjects  like 
these  given  to  its  field  worker  by  adver- 
tisers and  agency  executives.  Here  for  the 
first  time,  is  a  reporting  of  the  unbiased, 
uninhibited,  oflf-the-record  kind  of  talk  you 
have  always  wanted  to  lay  your  hands  on. 
Here  are  the  opinions  of  your  accounts  and 
prospects  on  the  way  you  do  business. 

These  bulletins  are  offered  free  of  charge 
—  no  strings  attached.  They  were  prepared 
in  an  effort  to  give  radio  people  a  first- 
hand view  of  the  thinking  of  their  adver- 
tisers and  prospects.  In  them,  we  hope  you 
may  find  an  opportunity  to  increase  the 
effectiveness  of  station  or  network  promo- 
tion in  whatever  medium  you  prefer.  All 
you  need  do  to  receive  the  Printers'  Ink 
Radio  Bulletins  is  to  ask  for  them.  Just 
drop  us  a  note. 


OWI  PACKET,  WEEK  July  31 


The  material  contained  in  the 
Printers'  Ink  Radio  Bulletins 
is  highly  controversial  and 
occasionally  inflammatory  so 
we  must  restrict  its  distribu- 
tion to  those  who  are  actually 
in  the  broadcasting  business 
€md  who  make  their  requests 
on  company  letterheads.  We 
are  extremely  sorry,  but  no 
other  requests  can  be  filled. 
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Printerslnk 

Ti/e:  nEKKi.y  MAdAZixK  or  -  x 

AnVEliTIS!S'G.  M,i.\.iaKMh:\T  AXn  SAI.ESO 

205  East  42nd  Street,  New  York  17,  N.  vk- 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  July  31.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-  Cronp  Gronp  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN      Aff.  Ind.        A£F.  Ind.  Live  Trans. 


Prepare  for  Winter   X 

War  Bonds    

Economic  Stabilization 

(prices)    X 

Home  Canning    X 

WAVE  Recruiting  

V-Mail   


X 
X 


See  OWI  Schedule  of  War  Messages  149  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 

Thomson  Sells  3  Stations       WCSC  Lease  Approved 


Buys  Four  Newspapers 

ROY  H.  THOMSON,  owner  of 
CKGB  Timmins,  CJKL  Kirkland 
Lake,  CFCH  North  Bay  and  the 
Timmins  Daily  Press,  has  sold  the 
Northern  Quebec  Broadcasting  Sys- 
tem (CKRN  Rouyn,  CHAD  Amos 
and  CKVD  Val  d'Or)  in  which 
Jack  Cooke  was  part  owner,  to  Ra- 
dio Abiti  Ltd.,  Amos,  Que.  for  an 
undisclosed  sum.  Hector  Authier, 
M.P.  from  Amos  and  former  min- 
ister in  the  Quebec  provincial  gov- 
ernment, is  president  of  the  new 
company.  Roland  Beaudry,  of  Mont- 
real, is  vice-president.  New  owners 
are  publishers  of  French  periodicals 
and  books. 

At  the  same  time  it  was  an- 
nounced that  Mr.  Thomson  had 
bought  four  Ontario  evening  pa- 
pers, the  Sarnia  Canadian  Ob- 
server, Gait  Reporter,  Woodstock 
Sentinel  Review  and  Welland-Port 
Colborne  Tribune.  A  license  for  a 
1  kw  station  was  recently  issued  to 
the  Canadian  Observer,  Sarnia,  but 
this  is  not  being  taken  over  by 
Thomson  due  to  the  recent  regula- 
tion prohibiting  multiple  ownership 
of  stations  in  the  future.  The  Sar- 
nia license  has  been  taken  over  by 
H.  M.  Hueston,  former  principal 
shareholder  of  the  Canadian  Ob- 
server. The  four  papers  constitute 
Thomson  Publications  Ltd.  of  which 
R.  A.  Barford,  director  of  J.  J. 
Gibbons  Ltd.,  Toronto  advertising 
agency,  will  be  general  manager. 


Western  Stations  Aid  AAF 

ALL  STATIONS  in  seven  western 
states  are  being  enlisted  by  West- 
ern Procurement  District  of  the 
AAF  Materiel  Command  head- 
quarters in  Los  Angeles  to  aid  in 
accurate  dissemination  of  produc- 
tion news  in  that  vital  war  indus- 
try area,  Major  Howard  Adams, 
public  relations  officer,  established 
the  radio  news  and  feature  divi- 
sion to  make  available  to  stations 
information  regarding  contract  re- 
negotiations, terminations,  lay-offs 
and  rescheduling  Major  Adams 
stated  that  the  bureau  was  estab- 
lished so  that  broadcasters  can 
present  news  material  in  such  a 
way  as  to  avoid  a  wholesale  quit- 
ting of  jobs  by  aircraft  workers  to 
find  jobs  they  consider  safe.  Lt. 
Joe  Brechner,  formerly  Radio 
Branch,  Bureau  of  Public  Rela- 
tions, War  Dept.,  has  been  assigned 
to  assist  in  servicing  the  stations. 


THE  FCC  has  granted  voluntary 
assignment  of  the  license  of  WCSC 
Charleston,  S.  C,  to  John  M.  Riv- 
ers, president  and  general  manag- 
er, on  a  12  year  plan  involving 
monthly  payments  of  $1,200  to 
Liberty  Life  Insurance  Co.,  Green- 
ville, ov/ner  of  the  station.  Mr. 
Rivers  sought  to  purchase  the  out- 
let in  1940  for  the  sum  of  $115,- 
900,  but  the  transfer  was  vetoed 
by  the  Commission  on  the  grounds 
that  only  a  partial  transfer  would 
be  effected  and  the  insurance  com- 
pany would  retain  "substantial 
financial  control  of  the  licensee 
corporation"  while  Mr.  Rivers  as- 
sumed no  "personal  financial  obli- 
gation". 


Canada  Budget  Revision 
Called  Postwar  Radio  Aid 

CANADIAN  broadcasters,  along 
with  other  Canadian  corporations, 
benefit  from  the  new  financial 
budget  provisions  brought  down 
in  the  House  of  Commons  at  Otta- 
wa recently.  Under  the  new  pro- 
visions, which  have  postwar  sig- 
nificance, companies  will  be  able  to 
borrow  on  the  20%  refundable 
part  of  the  100  7o  excess  profits 
tax.  This  refundable  portion  is  to 
be  repaid  after  the  war.  It  can 
now  be  used  as  collateral  for  bor- 
rowing. Losses  in  any  year  may 
now  be  charged  back  one  year  or 
forward  three  years  for  corpora- 
tion or  excess  profit  taxes. 

Companies  are  granted  double 
depreciation  on  new  capital  invest- 
ment after  a  date  to  be  set  by  the 
government;  may  write  off  as  an 
expense,  expenditures  on  scientific 
research  directly  or  indirectly  con- 
nected with  the  business;  one-half 
expenditure  for  maintenance  and 
repairs  in  a  period  to  be  fixed, 
may  be  allowed  against  income  of 
previous  fisfcal  periods  in  comput- 
ing corporation  and  excess  profit 
taxes.  Customs  duty  was  dropped 
on  many  items  which  have  not 
been  imported  since  Canada  went 
to  war  to  conserve  United  States 
dollars.  For  Canadian  broadcast- 
ers these  budget  provisions  allow 
more  money  for  work  in  the  post- 
war period,  since  many  broadcast- 
ers just  came  out  of  the  red  as 
Canada  entered  the  war,  and  they  ■ 
have  paid  excess  profits  taxes  since 
then. 
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Participating  in  the  Presentation  Ceremonies  in  Plaza  Hall,  Kansas  City,  June  15,  1944,  were,  left 
to  right  above,  Everett  L.  Dillard,  ov/ner  and  general  manager;  E.  W.  Chamberlin,  company  rep- 
resentative selected  to  accept  "E"  pins  for  employees;  Major  John  L.  Hodgin,  representing  the 
Army;  J.  C.  Nichols,  master  of  ceremonies,  and  Commander  J.  E.  Parrott,  representing  the  Navy. 


OUR  ARMY-NAVY  "E"  AWARD 

.     .     for  High  Achievement  in  the 

Production  of  War  Materiel  ..." 

TO  THE  MEN  AND  WOMEN  OF 
itr  COMMERCIAL  RADIO  EQUIPMENT  COMPANY  ^ 
Kansas  City,  Missouri,  Plant 

* 

"WE  ARE  RADIO  ENGINEERING  CONSULTANTS  DOING  A  WAR  JOB  TODAY 
AND  GETTING  READY  FOR  AM-FM  EXPANSION  TOMORROW" 

COMMERCIAL  RADIO  EQUIPMENT  COMPANY 

Washington,  D.  C.  •  Kansas  City,  Mo.  •  Hollywood,  Cal. 
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Convention  Coverage 


{Continued  fr 
WIOD)  to  sei've  as  Radio  Director 
for  the  Democratic  party  during 
the  campaign,  expected  to  arrive  in 
Chicago  July  10.  He  will  open  Con- 
vention headquarters  in  Parlor  21, 
on  the  fourth  floor  of  the  Stevens 
Hotel,  which  will  be  kept  open  un- 
til after  the  windup  of  the  Con- 
vention. Miss  Goodwin  will  be  lo- 
cated at  the  headquarters  of  the 
Women's  Division  on  the  third  floor 
of  the  Stevens,  from  July  11  until 
the  close  of  the  Convention. 

National  campaign  headquarters 
will  be  established  in  the  Hotel 
Biltmore  in  New  York  following 
the  Convention. 


om  page  13) 

Meeting  with  Mr.  Reinsch  in  New 
York  last  Thursday  were:  Paul 
White  and  Bill  Slocum  Jr.  of  CBS; 
Tom  Slater  of  Mutual;  Bill  Brooks 
and  Carl  Smith  of  NBC;  G.  W. 
Johnstone  of  Blue. 

That  radio  definitely  has  carved 
itself  a  permanent  niche  in  the 
field  of  local  news  coverage  is  dem- 
onstrated by  the  scores  of  letters 
and  personal  commendations  re- 
ceived by  those  stations  which  fea- 
tured their  own  state  delegates  in 
broadcasts  not  available  through 
networks,  during  the  Republican 
convention.  In  some  instances  sta- 
tion reporters  were  able  to  break 


North  Dakota  farmers  had  213.2%  more  farm  incom^ 
in  1943  than  in  '39  — and  the  national  figure  was 
only  128.3%.  But  '44  will  be  even  better  than  that, 
out  here  in  WDAY-land.  We're  the  hub  of  the  Red 
River  Valley.  You  don't  have  to  take  Our  word  for 
what  that  means.  Look  it  up  in  the  Encyclopedia ! 
Britannica  — and  read  that  we're  in  one  of  the  richest 
agricultural  areas  in  the  world.  Better  yet,  buy  somc> 
time  on  WDAY,  and  read  the  figures  off  your  sales 
records!  Free  Cf  Peters,  Inc.,  knows  our  availabilities. 


WDAY 


FARGO,  N.  D.  .  .  .  5000  WATTS  .  .  .  .  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


important  announcements  from 
their  delegates. 

Again  most  of  the  stations,  along 
with  the  networks,  will  cover  the 
Democratic  Convention  as  public 
interest  service,  although  many  of 
them  have  arranged  to  feed  special 
bulletins  to  regularly  sponsored 
newscasts.  In  nearly  every  case, 
however,  sustaining  features  will  be 
given  top  billing. 

Among  the  comments  on  local 
angle  coverage  is  one  from  Merle 
S.  Jones,  general  manager  of 
KMOX  St.  Louis.  "We  continue  to 
receive  from  our  listeners  com- 
mendation for  our  coverage  of  the 
Republican  Convention,"  he  said. 
"Our  listeners  report  that  the  local 
and  regional  emphasis  contained 
in  the  KMOX  special  pickups  har- 
moniously augmented  and  complet- 
ed the  magnificent  general  cover- 
age performed  by  Paul  White's 
CBS  staff." 

Thomas  Tinsley,  president  of 
WITH  Baltimore,  an  unaffiliated 
station,  declared  that  Ian  Ross 
MacFarlane's  handling  of  special 
newscasts  and  particularly  two 
news  beats,  brought  commendation 
not  only  from  listeners  but  from 
several  newspapers. 

Jack  Paige,  promotion  manager 
of  WNAX  Yankton,  S.  D.,  a  Cowles 
station,  commented:  "We  have  had 
very  fine  reaction  from  our  cover- 
age of  the  Republican  Convention 
and  look  forward  to  the  same  re- 
sults from  the  Democratic." 

Plans  of  coverage  supplement- 
ing networks  and  news  wire  serv- 
ices, as  announced  last  week,  fol- 
low: 

New  York  Stations 

Few  New  York  stations  were  plan- 
ning any  special  coverage  beyond 
bringing  their  listeners  the  news  as 
it  comes  oft"  the  wire  service  tickers. 
Several,  however,  have  made  special 
arrangements,  including  WOR,  which 
again  will  shift  the  entire  Martha 
Deane  program  to  Chicago  for  special 
interviews  and  women's  interest  news 
as  it  did  for  the  Republican  meeting. 
WQXR,  which  picked  up  Gov.  Thomas 
E.  Dewey's  acceptance  address  frpm 
Mutual  via  WOR  studios,  is  planning 
a  similar  direct  live  pickup  of  the 
Democratic  nominee's  talk. 

WHN  again  will  use  convention 
news  of  the  Isleio  York  Journal  Amer- 
ican, scheduling  a  daily  quarter-hour 
and  five-minute  pickup  from  the  city 
newsroom.  Herb  Pettey,  managing 
director,  will  go  to  Chicago  to  make 
arrangements  with  one  of  the  conven- 
tion reporters  for  special  daily  wire 
bulletins  for  WHN. 

WOV,  which  had  a  correspondent's 
seat  at  the  Republican  Convention, 
but  was  unable  to  fill  it.  may  send 
its  commentator,  Tom  Morgan,  to 
cover  by  telegram  or  by  air-mailed 
transcription.  WMCA  will  use  its 
usual  New  York  Times  and  wire  serv- 
ice facilities  for  convention  news. 
WNYC,  New  York's  municipal  sta- 
tion, also  will  use  its  regular  news 
sources.  WINS  plans  to  send  Guenther 
Reinhardt  to  cover. 

KSD  Plans  Two  Daily 

Special  sustaining  broadcasts  from 
the  Convention  have  been  scheduled 
by  KSD  St.  Louis  for  5  and  10:15 
p.m.  These  xerograms  will  stress  politi- 
cal comment  with  feature  sidelights 
and  when  possible  guest  speakers  will 
be  presented,  following  the  example 
set  at  the  Republican  Convention 
when  Sir  Willmott  Lewis,  London 
Times  correspondent,  provided  an  in- 
ternational viewpoint  for  KSD  listen- 
ers. 

Special  guests   and  correspondents 


NEW  RADIO  CHIEF  of  the  Demo 
cratic  National  Committee,  Leori 
ard  Reinsch,  is  congratulated  b; 
Aubrey  Morris,  president  of  th' 
Henry  W.  Grady  School  of  Joui 
nalism  chapter  of  Sigma  Delta  Chi 
professional  journalistic  fraternit; 
into  which  Mr.  Reinsch  has  beer 
initiated.  In  the  center  is  Stellje; 
Nichols,  secretary  of  the  Univer 
sity  of  Georgia  chapter.  Mr 
Reinsch  is  director  of  the  three  Coj  i 
stations,  WSB  WIOD  WHIG. 


of  the  St.  Louis  Post-Dispatch  wil  ' 
augment  KSD's  own  staff  in  the  spe  t 
cial  broadcasts,  which  will  supplement ! 
NBC  and  news  wire  coverage.   KSL  ' 
will  have  a  booth  at  the  Conventior 
with  direct  wires  to  St.  Louis.  Oi 
the  KSD-Posi  Dispatch  stafiE  will  be 
Raymond  P.  Brandt,  chief  Washing  ■ 
ton  correspondent  of  the  paper;  Mar  l 
quis  Childs,  columnist  and  member  oi  1^^ 
the  Post-Dispatch  Washington  bureau  ^r. 
Charles  G.  Ross,  contributing  editor  :i 
Ralph  Coghlan,  editor  of  the  editorial ' 
page ;  Mrs.  .lean  Lightfoot  Coghlan 
editorial   department ;   Boyd  F.  Car 
roll,  .lefferson  City,  Mo.,  bureau  ;  Dr 
Roland  G.  Usher,  KSD  commentator 
and  chairman  of  the  History  Dept.  ; 
Washington  U. 

Five  Daily  on  KMOX 


Five  daily  direct  broadcasts  fron  ^ 
the  convention  city  will  be  aired  b^ 
KMOX  St.  Louis,  July  19-21  inclusive, 
in  addition  to  special  interviews  fea 
turing  Missouri  and  Illinois  Demo  i 
cratic  leaders.  Merle  S.  .lones,  genera" 
manager,  announced.  These  broadcast;- 
will  duplicate  service  offered  its  lis  j 
teners  by  KMOX  during  the  Repub  ' 
lican  Convention.  : 

Scheduled  pickups  from  the  KMOX; 
studio  in  the  Stevens  Hotel  will  be  at, 
7:45  and  8  a.m.  and  at  5  p.m.  Fron  ' 
the  Chicago   Stadium  special  broad 
casts  will  be  heard  at  12  noon  and 
10  :15  p.m.  KMOX  also  will  carry  com  . 
plete  CBS  coverage.  Representing  thi' 
station  will  be  Francis  P.  Douglas, 
news  director ;  W.  R.  Wills,  formei 
Tokyo    correspondent    for    CBS  and 
KMOX     news     analyst ;  Katherinfife 
Darst,  newspaper  columnist  who  will 
report  the  human  -side  of  the  Conven-i 
tion  through  a  woman's  eyes ;  Gordon|i' 
Sherman,  engineer ;  Arthur  .J.  Casey 


ri 
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[MOX  director  of  public  relations 
?ho  will  supervise  all  pickups. 

WEOK  Rockford,  111.,  will  use  traii- 
.criptions  for  on-the-spot  coverase  by 
HjUI  Traum,  news  editor.  Records  for 
J  daily  newscasts  will  be  made  by 
^Ir.  Traum. 

KSO-KRNT  Cut-ins 

Direct  wire  cut-ins  on  every  news- 
ast   scheduled  will    be  featured  by 
CRNT  and  KSO  Des  Moines,  key 
tations  of  the  Iowa  Broadcasting  Co. 
Stanley   Dixon,  Gleu  Law   and  Joe 
'  kyan  will  cover  the  Convention  for 
(,;,|lie  Des  Moines  Cowles  outlets.  Spe- 
,^'jial  interviews  will  be  aired  in  addi- 
|ion  to  the  spot  news  angles.  KRNT's 
''sewsroow  Roundtahle,  regular  Tues- 
1^  lav    feature    heard    at    9 :30  p.m. 
N.'CWT),  will  be  broadcast  July  IS 
i-om  Chicago  with  Messrs.  Ryan.  Law 
nd  Dixon  discussing  current  issues 
j,^|vith  prominent  Democrats. 

!        KSTP  Special  Coverage 

I 

1  A  news  writer  and  announcer  will 
[epresent  KSTP  Minneapolis-St.  Paul, 
liandling  special  broadcasts  as  the 
kews  warrants.  KSTP  is  permitting 
4^io  sponsorship  of  Convention  cover- 
age, handling  it  as  a  iiublic  service, 
jin  addition  to  direct  pickups  from 
jhe  Stadium  and  Stevens  Hotel, 
jjCSTP  also  i^lans  to  service  its  news- 
jWsts  and  to  handle  special  bulletins 
ky  overhead. 

j         Four  Daily  on  KMA 

Four  direct  pickups  daily  have  been 
'eheduled  by  KMA  Shenandah,  la., 
^arl  E.  May,  station  general  manager, 
iimoinced.  In  line  with  KMA's  public 
crvice  policy,  the  daily  broadcasts 
rom  the  Convention  will  not  be  spon- 
sored. Times  are  11 :15  a.m.,  1  p.m., 
!  :45  p.m.,  10  p.m.  Ralnh  Childs  and 
Owen  Saddler  will  handle  the  special 
broadcasts,  designed  to  augment  Blue 
Network  coverage. 


WJR  Service  to  Sponsors 


.  WJR  Detroit  ijlans  an  average  of 
ffive  direct  pickups  from  Chicago  with 
'ieorge  Gushing,  news  editor,  feeding 
'ipecial  Convention  news  to  WJR's 
"egularly  scheduled  sponsored  news- 
casts. Special  interviews  with  Michi- 
]ran  delegates  also  are  planned  as 
»art  of  the  station's  extra  service  to 
'■ponsors  of  uewcasts,  according  to 
'^eo  J.  Fizpatrick,  general  manager. 
Assisting  Mr.  Cushing  will  be  Larry 
^ayne,  announcer,  and  Ned  Nolan, 
ingineer. 

Reilly  for  WLW 

Arthur  Reilly  will  originate  his  daily 
Newscasts    (1:30  and  11   p.m.)  for 
TLW  Cincinnati  from  the  Conven- 
ion.  As  a  pre-Convention  feature  the 
VLW  World  Front,  fed  to  NBC,  will 
riginate  July  16  at  12  noon  (EWT) 
il)|vith  Mr.  Reilly  and  Jack  Beall.  stafE 
'ommentators,    participating    with  a 
oijiruest   observer,   y.'t   to   be  selected, 
■iloward  Chamberlain,  WLW  program 


GE  Wires  Democratic  Train 

GENERAL  Electric  Co.,  Schenec- 
tady, N.  Y.  (electronics  depart- 
ment) has  arranged  to  install  a 
wire  recorder  on  a  New  York  Cen- 
tral train  taking  the  Democratic 
leaders  from  New  York  to  Chicago 
for  the  Democratic  Convention.  As 
the  train  leaves  New  York,  platters 
will  be  cut  of  interviews  with  the 
leaders  which  will  then  be  dropped 
off  in  Albany,  to  be  played  back 
on  a  network  which  has  not  yet 
been  determined:  Agency  is  Maxon 
Inc.,  New  York. 


director,  is  World  Front  moderator. 
The  program  was  aired  from  Chicago 
June  25,  preceding  the  Re'ublican 
Convention. 

Six  a  Day  on  WNAX 

Two  15-minute  broadcasts  daily  are 
scheduled  by  WNAX  Yankton,  S.  D., 
in  addition  to  netv.'ork  and  news  wire 
coverage.  Delegates  from  Iowa,  Min- 
nesota, North  and  South  Dakota  and 
Nebraska  will  be  interviewed  from 
the  Stevens  Hotel.  WNAX  also  will 
cut  in  from  Chicago  Stadium  or  the 
Stevens  on  four  regularly  scheduled 
newscasts.  The  Cowles  station  will 
transcribe  interviews  with  Sen.  Guy 
M.  Gillette  of  Iowa  and  other  mem- 
bers of  the  Senatorial  delegation  from 
the  WNAX  listening  area.  Represent- 
ing the  Yanktown  station  will  be  Art 
Smith,  program  director ;  Whitey  Lar- 
sen,  news  analyst ;  Cliff  Todd,  chief 
engineer. 

WSOY  Shuttle  Service 

Since  Decatur,  111.,  is  but  three 
hours  from  Chicago,  WSOY  plans  no 
direct  pickups.  Instead,  Easter  Strak- 
er,  program  director,  and  Mrs.  Grace 
Patrick,  continuity  chief,  ill  commute 
between  the  Convention  and  Decatur, 
doing  special  broadcasts  of  highlights 
and  human  interest  events,  according 
to  Charles  F.  Bruce,  commercial  man- 
ager. WSOY  also  will  carry  all  CBS 
coverage. 

WICA  Spots 

WICA  Ashtabula,  O.,  plans  to  send 
Alfred  B.  Newkirk,  news  editor,  or 
Walter  Walrath,  commentator,  to 
handle  overhead  spot  breaks  and  color, 
according  to  Robert  B.  Rowley,  man- 
ager. 

KOMA-KTUL  Plans 

Interest  in  Oklahoma  is  unusually 
keen  in  view  of  the  fact  that  Gov. 
Robert  S.  Kerr  will  deliver  the  key- 
note address  and  KOMA  Oklahoma 
City  and  KTUL  Tulsa,  only  Oklaho- 
ma stations  doing  special  coverage 
from  the  Republican  Convention,  will 
air  direct  pickups  from  the  Demo- 
cratic sessions  at  3  :30  and  10  :30  p.m. 
daily,  with  a  repeat  of  the  night  spot 
at  7  :15  a.m.  following  mornings.  Em- 
phasis will  be  on  the  Oklahoma  dele- 
gation and  Gov.  Kerr's  participation. 
Other  spot  features  also  are  planned, 
according  to  Kenyon  Brown,  KOMA 
manager,  who  with  Bill  Bryan,  KOMA 
news  editor,  will  handle  broadcasts 
for  both  stations. 


WITH 

REX  DAVIS 

4  TIMES  DAILY 

5ROADCASTING    •    Broadcast  Advertising 


Awards  on  Blue 

DOROTHY  LEWIS,  coordinator  of 
listener  activities  of  the  NAB,  will 
participate  July  10  in  a  Blue  net- 
work broadcast  1:45  p.m.  announc- 
ing the  winners  of  a  contest  for 
the  best  letters  on  the  home.  Con- 
test was  conducted  through  women 
program  directors  by  Parents  mag- 
azine as  part  of  the  American  Home 
campaign  of  the  NAB  Assn.  of 
Women  Directors.  Program  is  the 
concluding-  broadcast  of  the  cam- 
paign in  which  24  national  organi- 
zations have  serviced  women  pro- 
gram directors  ith  material  de- 
signed to  help  strengthen  the  con- 
cept of  the  American  home. 


Esty  Names  Riley 

THOMAS  L.  RILEY,  former  tele- 
vision director  of  William  Esty  & 
Co.,  New  York,  has  resigned  to  do 
radio  and  film  survey  for  the  office 
of  Coordinator  of  Inter-American 
Affairs  in  South  America.  Part  of 
Mr.  Riley's  work  will  be  taken 
over  by  John  Clark,  until  recently 
in  the  armed  forces,  who  has  joined 
the  radio  department  of  the  agency. 


Monarch  Food  Spots 

REID  MURDOCH  &  Co.,  Chicago 
(Monarch  Finer  Foods)  started  a 
series  of  approximately  30  spot 
announcements  weekly  July  10  on 
KSD  and  KXOK  St.  Louis.  Con- 
tracts, which  run  for  52  weeks  were 
placed  by  Rogers  &  Smith  Adv., 
Chicago. 


Daniel  Promoted 

HARBEN  DANIEL,  vice-president 
and  general  manager  of  WSAV 
Savannah,  Ga.,  since  its  organi- 
zation in  1939,  was  elected  pres- 
ident of  the  com- 
pany, succeeding 
the  late  Arthur 
Lucas,  it  was  an- 
n  o  u  n  c  e  d  last 
week.  Before  or- 
ganizing the  Sa- 
vannah NBC  af- 
filiate, Mr.  Daniel 
was  commercial 
manager  of  WSM 
Nashville.  He 
helped  organize 
Tennessee  Broadcasters,  which  has 
pending  an  application  for  a  new 
station  to  operate  in  Nashville  on 
1240  kc. 


Daniel 


You  can't  dominate  the  South  Bend  area  by  remote 
control.  South  Bend  isn't  in  Chicago  and  can't  be  covered  by  using 
a  Chicago  station!  In  addition  to  South  Bend's  own  112,000  popula- 
tion, WSBT  reaches  27  Indiana  and  Michigan  counties  having  33 
towns  of  more  than  2,500  population,  with  a  total  of  243,640  radio 
homes.  WSBT,  an  affihate  of  the  Columbia  network,  simply  domi- 
nates the  area . . .  and  this  market  is  a  rich  one !  Its  war  workers  have 
money  now  and  by  exceeding  every  war  bond  quota  since  Pearl  Har- 
bor are  building  a  reservoir  for  post-war  buying.  Cover  South  Bend 
and  the  South  Bend  area  with  its  22-year  old  station —WSBT. . . 
1,000  watts  at  960. 


PAUL  H.  RAYMER  CO. 
National  Representatives 
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Now  Is  Best  Time  to  Make  Mistakes 
In  Television^  Asserts  R.  E,  Nelson 
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National  Bepr= 


"TELEVISION  is  here  right  now 
and  the  time  for  experimentation 
is  also  now,"  Raymond  E.  Nelson, 
vice-president'  and  director  of  ra- 
dio and  television  of  Charles  M. 
Storm  Co.,  New  York,  told  last 
Thursday's  session  of  the  Summer 
Television  Seminar  conducted  by 
the  Radio  Executives  Club  of  New 
York. 

Expressing-  full  cognizance  of  the 
future  technical  developments  of 
television,  Mr.  Nelson  continued: 
"We  feel  that  television  program- 
ming will  have  to  come  up  to  those 
improvements  if  it  is  to  be  fully 
acceptable  to  the  millions  of  post- 
war video  set  purchasers.  We  have 
invested  considerable  time  and 
money  in  television,  even  in  what 
may  be  called  its  primitive  stages, 
because  we  feel  that  the  time  to 
make  mistakes  is  when  the  tele- 
vision circulation  is  at  a  minimum, 
and  we  feel  that  the  agency  has  an 
obligation  to  its  clients — both  pres- 
ent and  future — to  fully  acquaint 
itself  with  television's  possibilities 
at  a  time  when  the  cost  is  compara- 
tively small  and  the  mistakes  re- 
ceive relatively  little  public  atten- 
tion. 

"It  is  worthy  of  note,"  he  said, 
"that  radio  did  not  reach  its  full 
growth  until  such  a  time  as  good 
radio  programming  became  general. 
Television's  great  problem,  to  our 
minds,  is  programming,  and  its  so- 
lution lies  directly  in  the  hands  of 
the  advertising  agencies  and  their 
television  directors,  who  in  the  case 
of  radio,  were  dominant  in  its  de- 
velopment as  a  successful  advertis- 


IT  ALL  ADDS  UP... TO  3! 

Here's  a  simple— and  completely  dependable  formula 
for  placing  your  spot  announcements  in  Hartford.  Get 
WDRC's  winning  combination  of  coverage,  programs 
and  rate !  Connect  in  Connecticut  by  using  WDRC ! 
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ing  and  entertainment  force." 

The  importance  of  programming 
was  also  cited  by  Arthur  Levey, 
president,  Scophony  Corp.  of  Amer- 
ica, who  described  the  large  screen 
video  receivers  for  theatres,  schools 
and  homes  his  company  plans  to 
put  on  the  market  as  soon  as  war- 
time restrictions  are  lifted.  "A 
potential  buyer  of  a  television  set 
does  not  purchase  it  because  tele- 
vision is  the  greatest  scientific  mir- 
acle of  the  twentieth  century.  It 
is  only  when  television  as  a  form 
of  entertainment  can  compete  with 
other  show  business  that  it  will  be- 
come an  attraction  for  the  masses." 

Stating  that  "it  is  obvious  that 
television  broadcasters  are  still 
faced  with  a  gigantic  task  in  de- 
veloping a  new  program  technique 
before  they  can  make  television  at- 
tractive to  every  home,  and  then 
able  to  pay  its  way,"  Mr.  Levey 
added:  "No  matter  how  good  your 
program  material,  I  predict  it  will 
not  mean  much  unless  you  show 
home  pictures  on  far  larger  screens, 
at  least  comparable  with  home 
movies — say  24x20  inches." 

Sir  Derwent  Hall  Caine,  son  of 
the  novelist,  who  spoke  briefly  on 
prewar  television  in  England,  de- 
clared that  in  addition  to  the  real 
need  for  television  as  a  purveyor  of 
entertainment  in  the  postwar  era, 
this  new  medium  can  exert  a  tre- 
mendous social  influence  and  can 
aid  in  increasing  international  un- 
derstanding. 


MBS  Gross  Up 

MBS  gross  billings  for  June,  1944 
amount  to  $1,521,703,  an  increase 
of  38.3%  over  the  same  month  last 
year  when  the  figure  was  $1,100,- 
483.  Accumulative  gross  billings 
for  the  first  half  of  this  year  total 
$9,895,760,  representing  an  in- 
crease of  67.6%  over  the  same  pe- 
riod in  1943,  when  the  total  was 
$5,902,924. 


Zip  Adds 

ZIP  ABRASIVE  Co.,  Cleveland,  is 
continuing  to  expand  its  national 
campaign  of  thrice-weekly  one- 
minute  transcribed  announcemeaits 
for  Zip,  a  deodorant,  the  latest  sta- 
tion addition  being  WJW  Cleve- 
land. Spot  schedule,  now  running 
on  50  stations,  is  placed  by  James 
R.  Flanagan  Adv.,  New  York. 


WLW  EXECUTIVES 


Mr.  Park 


Mr.  Terry 


VETERANS    in   their  respectivt 
fields  are  these  two  new  executive: 
of  WLW  Cincinnati,  Eldon  0.  Pari 
(1),  named  assistant  general  man 
ager,  and  Marshall  Terry  (r),  di 
rector  of  the  nev/ly-created  promo 
tion  activities  department  [Broad 
CASTING,  July  3].  Mr.  Park  joinec' 
the  Crosley  organization  in  193( 
and  for  the  last  three  years  ha; 
been    assistant    manager    of  tht 
WLW  New  York  office.  Mr.  Terry^ 
was  vice-president  of  the  TraileriK 
Co.  of  America  in  charge  of  sale&k 
and  public  relations.  He  formerly!; 
had  been  sales  manager  of  the  sun  I 
dries  division  of  the  Miller  Rubbei 
Co.,  Akron,  0. 


CAB  Strip  Ratings 


COOPERATIVE   Analysis  of! 
Broadcasting,  in  its  June  program 
report   issued  last  Thursday,  re- 
leased for  the  firct  time  ratings  f- 
on  all  multiple  broadcast  (five  or 
more    times    weekly)  five-minutet: 
network  programs,  obtained  from  hi 
interviewing  in  the  CAB  81-city 
sample.  Ratings  will  be  released 
tvdce-monthly.  Bill  Henry  heads 
the  list  with  an  8.2  rating,  followed 
by  Meaning  of  the  News  (4.4)  and 
Coronet  Story  Teller  (3-2). 


ARROWHEAD   &  Puritas   Waters,  t"? 
Los    Angeles     (bottled    water),    on  ^ 
July  4  started   for  26  weeks  spon-jjn 
soring  a  twice  weekly  quarter  hour 
quiz  tyiJe  program,  Think  Hard  Now 
on  8  Don  Lee  Southern  California 
stations   (KHJ  KGB  KDB  KFXMifS 
KXO  KVOE  KVEC  KMPG),  Tues 
day,  Thursday,  1-1:15  p.m.  (PWT).[: 
Ruben  Gaines  is  writer-producer-m.c. 
Firm  is  also  using  daily  participation^ 
in     combined    Sunrise    Salute  and; 
Housewives   Protective   League  pro-: 
grams   on  KNX   Hollywood.  Latter 
contract,  for  52  weeks,  started  July 
3.  Agency  is  McCarty  Co.,  Los  Ang- 
eles. 
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'eliearing  Called 
'or  Houston  Case 

;xas   Star  License  Plea  to 

Considered  by  FCC 

IHE  FCC  last  week  desigiiated  for 
thearing  the  application  of  the 
exas  Star  Broadcasting  Co.  for  a 
?ense  to  cover  the  construction 
,   ermit  granted  in  Maj'^  [Broad- 
ViSTlNG,  May  29]  for  a  new  local 
|i  andard  station  (KTHT)  in  Hous- 
|i|tn,  Tex.,  to  determine  "the  truth- 
ilness  and  accuracy  of  representa- 
t  ens  made  by  or  in  behalf  of  the 
pplicant  in  the  application  for  a 
^Construction  pennit,  in  the  course 
'B-;  the  hearings  on  the  application 
*  'ad  in  communications  and  docu- 
^  Lents  addressed  to  the  Commission; 
^  .nd  to  determine  the  qualifications 
y. -f  the  applicant  to   operate  the 
g  J:ation  in  the  public  interest". 

^ '  ETldence  Permitted 

i  r  The  Commission  at  the  same  time 
r-enied  the  petition  of  the  Greater 
4:Iouston  Broadcasting  Co.  to  inter- 
T^-ene  and  for  rehearing.  It  also  de- 
■f'ied  the  petition  filed  by  Scripps- 
Coward  Radio  Inc.  for  rehearing, 
■"  nd  reinstatement  of  application 
Dr  construction  permit.  The  action 
aken  on  the  Texas  Star  applica- 
ion,  however,  provides  that  the  lat- 
.=r  petitioners  would  be  given  op- 
^"ortunity  to  present  evidence  at 
j__^rie  KTHT  hearing,  which  the  Com- 
jgiission  has  designated  for  July  10 
Tior  at  such  later  date  as  may  be 
Es>  xed  upon  request  of  applicant".  It 
i::--as  further  ordered  by  the  FCC 
^[.hat  KTHT  request  for  authority 
f^'D  begin  program  tests  be  deferred, 
Pfor  consideration  at  the  conclu- 
j"ion  of  the  hearing  or  on  July  18, 
rhichever  is  earlier". 
I  President  of  Texas  Star  is  Roy 
.  lofheinz,  attorney  and  county 
j'^udge,  who  holds  759o  of  the  com- 
Hion  stock  and  15%  of  the  preferred 
J'tock.  W.  N.  Hooper,  vice-president 
'  jnd  secretary-treasurer,  holds  the 
iiiemainder  of  both  stock  issues.  Mr. 
rj  looper  is  partner  in  Dr.  Hooper 
J  )il  &  Realty  Co.  and  the  Dr.  Hooper 
;j;'anch  Co.  Following  the  grant  by 
•lihe  FCC  for  reinstatement  and  eon- 
■i;.itional  grant  (pursuant  to  Jan. 
||;6  Policy)  of  the  Texas  Star  ap- 
Lj.ilication  for  the  standard  facilities 
,f  250  w  unlimited  time  on  1230  kc. 


construction  of  the  station  was  of- 
ficially commenced  June  12  and 
completed  June  28.  Application 
stated  that  all  of  the  necessary 
equipment  for  the  station,  except 
the  antenna,  had  been  purchased  in 
January  1942.  Original  application 
was  filed  in  October  1940,  to  be  sub- 
sequently dismissed  following  the 
general  "Freeze  Order"  of  Feb.  23, 
1942. 

Scripps  Howard  Radio  Inc.  ap- 
plied to  the  Commission  for  stand- 
ard assignment  in  Houston  in  Aug- 
ust 1940,  amending  that  application 
in  Februarj^  1941  to  request  the 
same  local  assignment  Texas  Star 
had  requested  in  an  amendment  the 
preceding  month.  Following  these 
requests  was  the  application  of 
Greater  Houston  Broadcasting  for 
the  1230  kc  250  w  unlimited  time 
facilities  in  March  1941.  The  April 
1941  petition  of  Scripps  Howard, 
seeking  reconsideration  of  an  order 
for  consolidated  hearing,  pointed 
out  that  the  October  1940  applica- 
tion of  Texas  Star  requested  the 
same  assignment  as  the  Scripps 
Howard  application  of  August  1940. 
Consolidated  hearing  was  held  in 
October  1941  and  further  hearing 
in  May  1942  following  the  "Freeze 
Order"  memorandum,  concluded 
with  dismissal  without  prejudice  to 
refiling  at  a  later  date  of  all  three 
applications. 

In  May  of  this  year  Texas  Star 
filed  with  the  Commission  a  peti- 
tion requesting  reinstatement  and 
grant  (without  hearing)  of  its 
Houston  application  in  view  of  the 
Jan.  26,  1944  policy  concluded  by 
the  FCC  and  WPB  relating  to  the 
use  of  critical  materials  for  con- 
struction purposes. 

In  petitions  filed  last  month  by 
Greater  Houston  Broadcasting  and 
Scripps  Howard,  contention  was 
made  that  the  May  23  action  of  the 
Commission  granting  Texas  Star 
the  Houston  assignment,  taken 
without  hearing  or  notice,  was  con- 
sidered "inequitable"  and  rehear- 
ing, intervention  and  relief  was 
sought.  The  order  adopted  by  the 
Ccmmission  last  week  results  from 
these  actions  and  reopens  the  issue. 


XEW  YORK  I',  iu  cooperation  \^ith 
the  RCA  Victor  Division  of  RCA  is 
oifering  a  special  summer  course  in 
industrial  music,  consisting  of  a  series 
of  public  lectures  July  10,  17  and  24 
in  the  university's  Music  Dept. 
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FOR  BETTER  THAN  AVERAGE  RESULTS 

Joseph  Lang,  Gen.  Mgr. 

NeM  York  Studios:  29  West  57th  Street.  New  York  City 


KOBAK  TO  ADDRESS 
CHAUTAUQUA  GROUP 

EDGAR  KOBAK,  executive  vice- 
president.  Blue  Network,  and  other 
Blue  officials  will  address  the  Chau- 
tauqua Assembly  on  July  28,  the 
Assembly's  first  Radio  Day,  during 
which  several  Blue  programs  wall 
originate  from  Chautauqua  or  from 
nearby  Jamestown,  N.  Y.,  through 
WJTN,  Blue  affiliate  in  Jamestown. 

Morning  session  Radio  Day 
speakers  are:  Ray  Knight,  Blue 
production  manager,  on  "How  a 
Radio  Program  Goes  on  the  Air"; 
Dr.  W.  R.  G.  Baker,  vice-president, 
General  Electric  Co.,  on  "Televi- 
sion". 

In  the  afternoon.  Alma  Kitchell, 
Blue  women's  commentator,  will 


speak  on  "Radio  and  the  Public"; 
Clete  Roberts,  war  correspondent 
for  the  Blue  in  the  South  Pacific, 
on  "Radio  at  the  Front",  and  H.  R. 
Baukhage,  Blue  news  analyst,  on 
"How  Radio  Brings  You  the  News". 
Mrs.  Kitchell's  Women's  Exchange 
program  and  Ladies  Be  Seated, 
with  Ed  East  and  Polly,  will  orig- 
inate at  Chautauqua  and  the  broad- 
cast of  Baukhage  Speaking  will 
originate  in  the  Jamestown  High 
School,  during  the  afternoon  ses- 
sion. 

Mr.  Kobak,  speaking  on  "Radio 
as  an  Agency  of  Opinion";  Phillips 
Carlin,  vice-president  in  charge  of 
programs,  on  "Radio  as  a  Medium 
of  Entertainment,"  and  Paul 
Whiteman,  Blue  musical  director, 
on  "Radio  and  Music",  make  up 
the  evening  program. 


IN  THe  U.  S.A.  .  .  ! 

The  California  farmer  has  the  highest*  cash 
income  per  farm  in  this  country.  His  cash  in- 
come for  1942  averaged  $8,797  per  farm  .  .  .  ! 
The  ^ecicKC  is  primarily  built  to  serve  the 
Central  Valley  area  of  California,  plus 
Western  Nevada,  where  annual  retail  sales 
exceed  *23/^  billion  dollars! 


'Bureau  of  Census  1943 


WHAT  IS 

'7&c'8edute 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community  . .  .  combined'^' 
on  a  new  basis  for  Na- 
tional spot  business. 

'See  McC/atchy  ^eelUc  rule  list- 
ing first  under  Culiforiiia  iu 
Staiidiird  Rate  mid  Data. 
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the  seats  usually  set  aside  for  the 
press.  Later  the  Democrats  found 
26  seats  which  could  be  used  by 
radio  news  personnel. 

At  the  group  meeting  in  Mr. 
Godwin's  office  last  December,  Mr. 
Morrison,  Mr.  Church  and  the  writ- 
er were  the  only  ones  with  any 
previous  experience  in  the  problem. 
We  could  only  guess  how  many 
persons  might  want  seats.  Four 
years  earlier  at  the  Republican 
Convention  eight  seats  had  been 
given  to  each  of  the  three  major 
chains,  CBS,  MBS  and  NBC,  amd 
six  seats  to  Transradio.  Ten  seats 
were  available  to  independent  sta- 
tions and  affiliates. 

174  Applications 

We  agreed  that  radio  news  cov- 
erage had  been  developing  with 
unusual  speed  since  that  1940  Re- 
publican Convention,  but  we  didn't 
know  how  many  individual  stations 
would  send  news  people  to  Chicago. 
We  decided  to  write  all  stations, 
asking  for  any  applications,  with 
March  1  as  the  deadline.  Broad- 
casting broke  the  story.  Nearly  150 
applications  were  received.  The 
deadline  was  extended  to  May  1. 
Another  article  appeared  in  Broad- 
casting. Just  before  the  new  dead- 
line, Transradio,  Associated  Press, 
United  Press  and  International 
News  Services  carried  notices  on 
their  radio  wires  to  station  chiefs. 


^^>,4esterii  New  ^or^  -  ^ 

^^^^      \^OCHESTER,  A,,  yj 


50,000  Watt .  .  .  Clear  Channel .  .  .  1180  on  Dial .  . . 

Affiliated  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative:  George  P.  Holliivgbery  Co. 


When  the  deadline  passed,  174 
applications  for  seats  were  in,  ex- 
ceeding by  54  the  number  of  seats 
then  available.  The  Republican  Na- 
tional Committee  originally  set 
aside  five  rows  of  30  seats  each  for 
radio  news  personnel  but  informed 
the  Committee  later  that  the  num- 
ber must  be  cut  by  30  to  put  in  a 
working  bench.  The  seats  were  re- 
stored after  it  was  discovered  that 
the  anticipated  elimination  of  one 
row  was  not  necessary. 

Applications  had  been  received 
from  48  organizations  in  addition 
to  the  four  major  networks  and 
Transradio  Press.  More  than  60 
independent  and  affiliated  stations 
were  included. 

Since  applications  for  radio  gal- 
lery seats  came  from  coast-to-coast 
and  into  the  deep  South  the  Radio 
Executive  Committee,  which  had 
been  augmented  by  the  addition  of 
William  Costello,  CBS  Washington 
commentator,  several  times  ques- 
tioned whether  or  not  it  had  over- 
sold the  idea.  The  answer  came  at 
the  Republican  Convention.  Inde- 
pendent and  affiliated  stations  ar- 
rived on  schedule.  Only  nine  indi- 
viduals failed  to  appear  for  their 
seats  and  in  two  cases  cancella- 
tions were  telegraphed. 

While  nine  early  applicants  failed 
to  appear,  their  places  were  taken 
by  others  who  failed  to  make  re- 
quests for  seats.  These  were  taken 
care  of  by  the  Republican  National 
Committee.  All  have  since  made  ap- 
plication for  seats  at  the  Demo- 
cratic Convention. 

Local  Angle  Played 

Independents  and  affiliates  dis- 
covered that  they  have  a  definite 
place  in  news  coverage.  Their  work 
supplements  the  coverage  offered 
by  the  chains  and  the  news  ser- 
vices. Senators  and  Governors  an'd 
Representatives  in  Congress  might 
be  only  delegates  to  the  Conven- 
tion, as  far  as  the  national  story 
is  concerned,  but  they  are  big  men 
in  their  home  communities.  Thus 
individual  stations  were  able  to  pro- 
vide exclusive  "home-flavored"  in- 
terviews. And  they  learned  that 
such  programs  had  wide  listener 
acceptance. 

Facilities  offered  by  the  Repub- 
lican National  Committee  as  well 
as  the  services  accorded  to  the  men 
and  women  in  the  gallery  were  ex- 
cellent. Credit  unquestionably  goes 
primarily  to  Mr.  Church,  who 
quietly,  efficiently  and  effectively 
met  each  problem  and  solved  it. 
James  P.  Selvage,  the  GOP  direc- 
tor of  publicity,  and  his  able  as- 
sistant, Robert  Pritchard,  also  con- 
tributed much  to  making  certain 
that  the  radio  setup  was  able  to 
function  satisfactorily. 

Plans  to  make  the  Democratic 
coverage  as  thorough  and  as  satis- 
factory have  been  made.  The  Radio 
Correspondents'  Executive  Commit- 
tee, buttressed  by  experience,  met 


NOW  COMES  WJW  Cleveland 
with  photographic  evidence  that 
Gov.  Thomas  E.  Dewey  made  his 
first  public  utterance,  after  his 
nomination,  over  WJW  at  6:07  p.m. 
(EWT)  June  28  at  the  Cleveland 
airport,  when  he  was  interviewed 
by  Earl  Harper,  station  special 
events  director.  WJW  hid  under 
the  proverbial  bushel,  however,  and 
didn't  disclose  its  scoop  until  after 
NBC  was  credited  with  putting  the 
Republican  nominee  for  President 
on  the  air  "first"  at  6:16  p.m.  from 
the  same  airport  [Broadcasting, 
July  3]. 


with  Paul  Porter,  Director  of  Pub- 
licity for  the  Democratic  National 
Committee,  and  J.  Leonard  Reinsch, 
Radio  Director,  on  July  3.  The  cor- 
dial reception  accorded  the  Com- 
mittee's program  gave  its  members 
assurance  that  the  facilities  avail- 
able will  be  ample  for  networks, 
news  services  and  independent  sta- 
tions. 

Code  Provides  FM  Aid 

The  Radio  Correspondents'  Assn. 
has  definitely  established  itself  as 
spokesman  for  raCio  nev/smen  and 
women  in  contacts  with  official  and 
political  life.  Its  Executive  Com- 
mittee, under  rules  of  the  Congress, 
supervises  the  galleries  in  the  Sen- 
ate and  House.  There  are  now  68 
active  members,  radio  news  person- 
nel working  in  Washington.  We 
have  more  than  100  associate  mem- 
bers scattered  throughout  the  coun- 
try. 

The  Radio  Correspondents'  Assn. 
code  is:  "The  Radio  Correspond- 
ents' Association  has  for  its  aim 
the  promotion  of  the  Radio  News 
Gathering  Fraternity  and  strives 
to  protect  the  rights  and  privileges 
of  radio  reporters  and  assist  in 
every  way  possible  to  maintain 
high  standards  of  reporting  news 
by  radio,  wireless  or  other  similar 
means  of  transmission." 

It  was  this  program  which  it  en- 
deavored to  foster  at  the  Republi- 
can National  Convention  and  which 
will  govern  its  activities  at  the 
Democratic  National  Convention. 


Evans  Coffee  on  17 

DAVID  C.  EVANS  Coffee,  St. 
Louis,  started  a  series  of  renewals 
of  quarter-hour  and  five-minute 
news  shows  July  3  on  the  following 
stations:  KLCN  KBTM  WKRO 
WSOY  WEBQ  WJPF  WTAD 
WCBS  WTAX  WDZ  WEOA  KFVS 
KFRU  KHMO  KWOS  KWK 
KXOK.  Renewal  contracts  were 
placed  by  Ruthrauff  &  Ryan  and 
run  for  13  weeks. 


"ONTROm 


ROOM 


IdWARD  a.  CARROLL,  of  WCAU 
^liladelphia.  has  been  elected  cbair- 
Sjan  of  the  Philadelphia  local,  broad- 
i;st  division.  Amei-ican  Communica- 
Sns  Assn..  CIO,  the  union  reports, 
ther  new  officers  include :  Georse 
tank,  vice-chairman ;  George 

L  Schisselbauer,  WFIL,  secretary ; 
ijinies  S.  Stewart,  WFIL,  treasurer. 

.("ALTER  KEAN.  formerly  in  charge 
Western  Electric's  radio  and  radar 
'jstin.c:  pro'ects,  has  joined  the  An- 
l-ew  Co.,  Chicago  as  head  of  the  com- 
'iny's  new  field  engineering  and  allo- 
(j-tion  service. 

|iOB  COOKE,  operator  of  CHEX 
.|;terborough,  Ont..  has  joined  the 
joyal  Canadian  Navy. 

IRVILLE  H.  (Dutch)  MILLS,  en- 
.iueer  of  KDKA  Pittsburgh,  has 
lined  the  Merchant  Marine  as  radio 
oerator.  He  has  had  3%  years  pre- 
■■ous  service. 

i  O.  ELLIS,  former  superintendent 
,f  telegraph  of  Rock  Island  Lines,  Chi- 
Lgo,  has  been  appointed  to  the  new 
psition  of  superintendent  of  commu- 
'Ications,  anticipating  new  radionic 
Itvelopments  in  train  control,  accord- 
ifg  to  W.  H.  Hillis.  operating  officer, 
lillis  pointed  out  that  telegraph  was 
principal  means  of  railroad  com- 
'unication  for  many  years,  but  now 
idio  is  being  used  "for  contact  be- 
reen  yardmasters  and  conductors  and 
agmeers  on  moving  engines  and 
■ains." 

^ICE  WINTER  is  a  new  member 
'  the  engineering  staff  of  WBIG 
jreensboro,  N.  C. 

V.  J.  BIELE  has  been  named  assist- 
at  engineer  of  the  receiver  division 
t  General  Electric  Co.'s  Electronics 
•epartment,  with  headquarters  in 
-ridgeport.  Conn.  He  joined  G-E's 
Ipceiver  division  in  1935. 

lNDREW  E.  HOPPER,  former  su- 
ervisor  of  the  WHN  New  York  en- 
fneering  staff,  now  serving  with  a 
roop  carrier  division  in  England,  has 
een  promoted  to  major. 

^ETE  WILSON,  chief  engineer  of 
pITR  Hollywood,  is  the  father  of  a 
ipy. 

ILVIN  KIMBROW  has  joined  WCBI 
l  olumbus.  Miss.,  as  engineer  and  staff 
irtist,  with  a  thrice-weekly  earlj' 
jiiorning  show. 

j^DRIAN  LENTZ,  WCKT  Cincinnati 
cgineer,  is  the  father  of  a  girl. 

tARRY  DeVLIEG,  NBC  Chicago  re- 
Ording  •  engineer,  is  the  father  of  a 
|irl. 

jSLMER  MAKI,  formerly  of  the 
'ankee  Network,  is  a  new  member 
if  the  control  room  staff  of  WAAB 
Foreester. 

LrT  MILLER,  engineer  of  CKWX 
j'ancouver.  and  Mrs.  Miller,  formerly 
If  CKWX,  are  the  parents  of  a  girl. 


Gardiner  for  Thompson 

DON  GARDINER,  Blue  Network 
ommentator,  has  taken  over  the 
iunday  7 :15-7:30  p.m.  spot  vacated 
n  the  Blue  Network  by  Dorothy 
^hompson  for  Trimount  Clothing 
nd  is  likely  to  continue  broadcast- 
ng  in  the  same  spot  when  it  goes 
ommercial  for  Serutan  Co.  begin- 
ing  July  23.  This  was  not  con- 
.rmed,  however,  by  Raymond  Spec- 
jor  Co.,  New  York,  agency  in 
I'harge,  nor  by  the  network. 


X-RAY  BOON  TO  ENGINEERS 

WJR  Engineer  Develops  Method  of  Anticipating 
 Transmitter  Trouble  Before  It  Happens  


USE  OF  the  x-ray  as  a  boon  to 
broadcast  transmitter  and  tube 
operation  has  been  developed  by 
Merrill  R.  Mitchell,  chief  trans- 
mitter engineer 
of  WJR  Detroit, 
and  is  producing 
such  good  results 
that  it  may  well 
l  ie  adopted  by  sta- 
tions throughout 
the  country. 

Mr.  Mitchell 
uses  the  x-ray  to 
discover  when 
tubes  are  about  to 
burn  out,  thus 
preventing  interruption  of  service. 
In  addition,  x-ray  is  used  to  locate 


Mr.  Mitchell 


DON  LEE,  BLUE  PLAN 
NEW  COAST  STUDIOS 

WITH  Hollywood  studio  sites  at  a 
premium.  Blue  Network  and  Don 
Lee  Broadcasting  System  are  look- 
ing for  suitable  space  in  "radio 
row"  area  to  build  broadcasting 
structures  of  their  own.  Construc- 
tion would  start  soon  as  critical 
materials  are  released. 

Blue  western  division  at  present 
rents  facilities  from  NBC  at  Holly- 
wood Radio  City.  Consolidated  Lab- 
oratories recently  sold  the  Melrose 
Ave.  building  housing  Don  Lee 
Broadcasting  System  to  RKO  Ra- 
dio Pictures.  The  film  company 
plans  to  take  over  premises  upon 
expiration  of  the  network's  lease  in 
about  18  months,  thus  forcing  a 
move. 

Don  E.  Gilman,  Blue  western  di- 
vision vice-president,  upon  his  re- 
turn to  Hollywood  early  in  July 
from  New  York,  revealed  home  of- 
fice approval  to  negotiate  a  studio 
site  deal.  With  four  in  vicinity  of 
Hollywood  Radio  City  reportedly 
under  consideration,  it  is  expected 
that  a  purchase  will  be  announced 
shortly. 

Meanwhile  Blue  western  division 
has  taken  a  five  year  lease  on 
Hollywood  Radio  Playhouse  and 
will  remodel  the  two  story  sti'uc- 
ture  at  Sunset  Blvd.  and  Highland 
Ave.  to  temporarily  accommodate 
KECA,  Los  Angeles  outlet  recent- 
ly purchased  from  Earle  C.  An- 
thony Inc.  for  $800,000.  Station 
transfer  is  awaiting  FCC  approval. 
With  completion  of  the  new  Blue 
western  division  headquarters  at 
the  war's  end,  KECA  operation 
will  be  centered  in  that  structure. 


Edward  Dudley  Naff 

EDWARD  DUDLEY  NAFF,  64,  mu- 
sical director  of  WRVA  Richmond  for 
the  past  1.5  years,  died  June  19  after 
an  illness  of  several  months.  A  gradu- 
ate of  Bridgewater  College,  Peabody 
Conservator"  and  the  Licentiate  of 
the  Royal  Academy  of  Music,  London, 
Mr.  Naif  taught  music,  harmony  and 
theory  in  several  colleges  before  com- 
ing to  WRVA.  He  was  a  native  of 
Franklin  County,  Va. 


HARRY  L.  SOMMERER  has  been 
named  manager  of  the  newly-estab- 
lished office  of  real  estate  for  the  RCA 
Victor  Division  of  the  Radio  Corp. 
of  America.  He  has  been  in  charge 
of  subcontracting  operations  on  war 
work. 


trouble  in  other  parts  of  WJR's 
50,000  w  transmitter.  He  found 
that  x-ray  is  particularly  effective 
in  the  examination  of  other  parts, 
especially  condensors.  "You  can 
plainly  see  where  the  trouble  is  in 
the  condensor,"  he  said.  "The  film 
clearly  shows  where  plates  have 
arched  over." 

Some  Other  Place 

"The  problem  we  faced  in  the 
past",  he  explained,  "is  that'  often 
we  thought  we  had  tube  trouble  but 
it  would  turn  out  to  be  trouble 
some  other  place  in  the  circuit. 
Now  by  x-raying  the  tube  and  find- 
ing it  okay  we  know  definitely  that 
the  trouble  is  elsewhere. 

"One  day  I  was  fooling  around 
with  my  x-ray  equipment  and  be- 
gan to  wonder  what  x-rays  of  tubes 
would  show.  Well,  I  found  you  can 
read  the  plates  just  like  a  dentist 
does.  After  a  little  experience  you 
can  get  the  whole  story  by  reading 
the  shadows  on  the  film.  You  can 
actually  see  that  a  filament  is  wear- 
ing down. 

"In  addition  we  can  now  be  sure 
none  of  our  tubes  is  defective  when 
it  is  first  used.  And  then,  of  course, 
routine  x-rays  of  the  tubes  keep  us 
informed  at  all  times  of  their  con- 
dition and  we  are  able  to  antici- 
pate trouble  and  correct  it  before 
it  appears." 


KMOX 

ST.  LOUIS 


Participating 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

'hotel  PICKWICK.  KANSAS  CITY  6,  MO. 
.  AN  ARTHUR  B.  CHURCH  PRODUCTION  _ 


...  in  the  valuable  1%-billion-dollar  retail 
market  of  eastern  and  central  New  York  and 
western  New  England  brought  together  by  WGY. 

And  WGY  is  the  ONLY  station  that  can  combine  this 
vast  market  of  1,045,717  radio  families  into  ONE  coverage 
area — the  WGY  Community. 

*WGY's  primary  and  secondary  areas  contain  18  cities 
of  over  25,000  population,  39  over  10,000,  and  40  incorpo- 
rated cities  and  villages  over  5000. 


WGY 

SCHENECTADY,  N.  Y. 


50,000  watts  — NBC- 


•23  years  of  service.  Represented  nationally 
by  NBC  Spot  Sales 


GENERAL  ^  ELECTRIC 
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PACIFIC  COAST 
PROGRAM  NOTES 


WAIT-WGES  Split 
Awaits  FCC  Okay 


There  will  be 
no  summer- 
slump  with 
the  daily 
shock  of  in- 
vasion news. 

Commentator  Edward  Jorgenson 
presents  one  of  the  great  oppor- 
tunities in  daytime  radio  on  the 
Pacific  Coast. 

Blue  Newsroom  Review  . . .  1:50 
to  2:00  P.  M.  — Monday  through 
Friday.  Available  two,  three  or 
five  times  weekly. 

The  sponsor  starts  at  the  second 
highest  tune-in  point  of  the  entire 
day,* 

The  1:30  to  1:45  P.  M.  section  of 
the  Blue  Newsroom  preceding 
this  availabilty  now  has  a  3.3 
Hooper  rating  and  is  followed 
by  "What's  Doin', Ladies?"  which 
is  completely  sold  out. 

Edward  Jorgenson  is  one  of  the 
current  best  buys  on  the  Pacific 
Blue.  Jorgenson's  cost-per-inquiry, 
measured  against  programs  whose 
cost-per-inquiry  records  are  the 
lowest  in  the  country,  is  very,  very 
low.  It's  the 
"Blue's"  ad- 
vice to  get  in 
now  before 
Jorgenson's 
"Gone  With 
The  News" 


Other  Good  Times  are  still  to  be 
had  on  the  Pacific  Blue,  but 
hurry  now  to  your  nearest  Blue 
Network  Office. 

New  York  •  Chicago  •  Hollywood 
San  Francisco  •  Detroit  •  Pittsburgh 

*l<Aay  1S>44  Hooper  National  Report 


Gutherys  Sell  Interest 
WMRN  to  Mason 


m 


TRANSFER  applications  were 
field  with  FCC  last  week  for  a  swap 
of  holdings  in  WAIT  and  WGES 
Chicago  so  Gene  T.  Dyer  and  Fam- 
ily would  hold  major  interest  in 
WAIT  and  Vivian  I.  Christoph, 
Elizabeth  M.  Hinzman  and  John  A. 
Dyer  would  control  WGES-  Action 
was  taken  to  comply  with  the  Com- 
mission ruling  against  dual  owner- 
ship of  stations  in  the  same  or 
overlapping  areas. 

Although  blood  relationships  ex- 
ist between  certain  of  the  individ- 
uals holding  interests  in  the  two 
stations  and  would  continue  as 
such  a  tie  after  the  proposed  shift 
was  effected,  the  applications 
pointed  out  that  each  individual 
would  maintain  station  affiliation 
relationships  and  would  not  be  in- 
fluenced by  thein.  Consideration  for 
the  shift  in  each  case  was  set  at 
$100,000. 

Present  holdings  in  the  two  sta- 
tions are: 

WAIT— Gene  T.  Dyer  (15%),  president, 
Evelyn  M.  Ringwald  (35%),  Elizabeth  M. 
Hinzman  (30%),  Adelle  Moulds  (10%), 
Vivian   I.   Christoph    (9%),   and  William 

F.  Moss  (1%)).  WGES— Gene  T.  Dyer 
(25%),  Gene  T.  Dyer  Jr.  (24%),  Vivian 
I.  Christoph  (25%),  F.  A.  Ringwald 
(10%),  Grace  V.  McNeill  (6%),  Louis 
E.  Moulds  (6%)  and  William  F.  Moss 
(4%). 

Under  the  proposed  rearrange- 
ment, holdings  would  be: 

WAIT— G.  T.  Dyer  (19%),  E.  M.  Dyer 
(35%),  G.  T.  Dyer  Jr.  (24%),  Adele 
Moulds    (10%),   L.   E.  Moulds   (6%)  and 

G.  V.  McNeill  (6%).  WGES— V.  I.  Chris- 
toph (34%),  E.  M.  Hinzman  (30%)  J. 
A.  Dyer  (20%),  F.  A.  Ringwald  (10%) 
and  Wm.  F.   Moss  (5%). 

Application  also  was  filed  last 
week  by  WMRN  Marion,  0.,  re- 
questing FCC  approval  for  trans- 
fer of  control  of  the  licensee  cor- 
poration of  that  station,  Marion 
Broadcasting  Co.,  from  Howard  F. 
Guthery  and  Florence  Guthery  to 
R.  T.  Mason,  president  and  general 
manager  of  the  outlet.  Transfer 
stems  from  option  concluded  by 
Mr.  Mason  in  April  1942  to  pur- 
chase the  101  shares  (50%%) 
common  stock  held  by  the  Gutherys 
for  a  consideration  of  $125  per 
share  until  May  31,  1943,  with  the 
price  to  increase  at  a  rate  of  $1.00 
per  share  on  the  first  day  of  each 
succeeding  month  thereafter.  Mr. 
Mason  at  present  is  holder  of  the 
remaining  99  outstanding  shares. 
Application  also  stated  that  fol- 
lowing FCC  approval  of  the  trans- 
fer, 100  of  the  200  shares  outstand- 
ing, stock  would  be  retired. 
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Waring  for  Glass  Firm 

OWENS-ILLINOIS  Glass  Co.,  To- 
ledo, beginning  Sept.  7  will  switch 
from  daytime  radio  to  a  night  show 
with  the  sponsorship  of  Fred  Wait- 
ing's orchestra  on  the  full  Blue 
Network,  Thursday,  7-7:30  p.m. 
Company  discontinues  Broadivay 
Matinee  on  CBS  Monday  through 
Friday,  4-4:25  p.m.  after  the  Aug. 
4  broadcast.  Fred  Waring  was 
sponsored  for  five  years  until  June 
9  on  NBC  by  Liggett  &  Myers  To- 
bacco Co,  New  York. 


Capt.  Lovette  Decorated 

CAPT.  LELAND  P.  LOVETTE, 
former  director  of  Navy  public  re- 
lations, last  Thursday  was  award- 
ed the  Legion  of  Merit  for  his  serv- 
ice to  the  Navy 
in  that  position. 
Capt.  Lovette, 
who  was  in  com- 
mand of  a  de- 
stroyer squadron 
m  i  ,  at  Pearl  Harbor 

E_A£jlH  "vvas  replaced 

as  Navy  Public 
relations  director 
Aaron  S.  Merrill, 
Undersecretary  of  the  Navy  Bard 
made  the  award,  at  the  same  time 
presenting  decorations  to  12  other 
Naval  officers. 


Capt.  Lovette 
by  Rear  Admr. 


Tower  Site  Dropped 

WMAL,  Blue  outlet  in  Washing- 
ton, has  withdrawn  its  application 
to  construct  and  operate  a  250  ft. 
FM  transmitter  tower  on  two  acres 
of  land  at  Langley  in  Providence 
District,  Va.  Application  was  can- 
celled by  the  Blue  outlet  after  the 
Fairfax  County  Board  of  Zoning 
Appeals,  meeting  in  special  session 
at  the  County  Office  Bldg.,  Fairfax, 
Va.,  denied  the  application.  The  ap- 
peal of  F.  D.  Richardson,  attorney 
for  WMAL,  for  the  continuance  of 
the  case,  was  also  denied 


mw  NAME  GIVEN 

RTPB  FM  VNIl 

A  CHANGE  in  the  name  of  Pane 
5  of  the  Radio  Technical  Plannin; 
Board  from  "VHF  Broadcasting 
to  "FM  Broadcasting"  has  been  an 
nounced  by  W.  R.  G.  Baker,  RTPI 
chairman.  This  was  pursuant  t' 
the  request  made  by  the  Pane 
Membership  of  RTPB  voted  by 
mail. 

The  scope  of  the  Panel's  func 
tions  has  been  changed  to  read 
"The  review  and  further  develop- 
ment of  standards  with  reference  tc  i 
FM  broadcasting  m  the  frequencji 
band  from  30  to  300  megacycles' 
(inserting  FM).  Dr.  Baker  founcj 
the  change  in  title  undesirable 
when  the  request  was  first  made 
and  his  letter  of  notification  states 
he  has  not  altered  his  position.  Dr 
Baker  announced  that  the  result 
of  the  mail  ballot  was  "slightly  in 
favor  of  the  change".  In  the  future 
he  said,  this  panel  will  be  identi- 
fied as  "Panel  5  on  FM  Broadcast- 
ing". 

The  Board  shortly  is  expected  to 
act  on  both  FM  and  television  re- 
ports, submitted  last  spring,  rec- 
ommending allocations  in  the  ultra- 
high frequency  bands.  Each  group 
was  disposed  to  favor  assignments 
for  its  particular  type  of  service 
in  the  lower  porticwis  of  the  band. 


HALLICRAFTERS  Co.,  Chicago,  has 
presented  $5,000,  representing  over- 
time earned  by  employes  on  voluntary 
l)asis  on  D-Day,  early  last  month 
to  Brig.  Gen.  P.  J.  Carroll,  command- 
ing general,  Vaughn  General  Hospital, 
Hines.  111.,  to  be  used  for  benefit  of 
wounded  soldiers. 


I 


FayoriteMusicQf  Most  Adults 


From  the  plaintive  folk  song  to  the  great  symphony  .  .  . 

The  whole  repertory  of  music,  except  "jazz,  jive  and  swing"  .  .  . 

Music  written  by  the  old  masters  and  the  modern  composers  .  .  . 

Brilliant  interpretations  by  famous  orchestras  and  instrumentalists  .  .  . 

The  familiar  personalities  of  stage,  screen  and  radio  .  .  . 

Columbia,  Decca,  Victor  and  imported  records  .  .  . 

Muzak,  World  and  special  transcriptions  ... 

Standard  and  special  arrangements  of  sheet  music  ... 

Licensed  for  performance  by  AMP,  ASCAP,  BMI  and  SESAC  .  .  . 

More  than  40,000  favorite  selections  of  "the  popular  classics  with  a 

blend  of  the  modern"  .  .  . 

THAT'S  THE  WLIB  MUSIC  LIBRARY— a  large  collection  of  fa- 
miliar music  most  adults,  and  some  youths  too,  love  to  hear! 
And  they  can  only  hear  it  consistendy  over  WLIB. 


RKO  BUILDING 


RADIO  CITY 


NEW  YORK 
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m  a  minute^ 

L    t  A 


mrWORKS  DEVOTED 
\0  HOURS   TO  GOP 


HE  FOUR  major  networks  de- 
itsijoted  a  total  of  some  60  hours  to 
liiioverage  of  the  Republican  Con- 
■o'Jention   from    Chicago,   a  "post- 

iiortem"  tabulation  shows. 
PEj  Mutual's  total  amounted  to  16 
M-Ours  and  12  minutes.  CBS  reports 
leK'jo  individual  broadcasts,  consum- 
blulng  14  hours  and  7  minutes.  Of 
ilhis  time  9  hours  and  41  minutes 
ic^-i^me  direct  from  the  stadium,  and 
i'jihe  remainder  consisted  of  exclusive 
ip.jjalks  from  CBS  studios  set  up  in 
t,ji[he  Hotel  Stevens- 
t,i;[  NBC  reports  14  hours  and  46 
f  minutes  of  broadcast  time,  with  8 
ours  and  16  minutes  direct  from 
_  he  convention  floor,  3  hours  and 
Id  minutes  representing  talks  by 
Commentators,    and    the  balance 
ii\illed  by  convention  round-ups.  The 
i]-  '^lue  reports  a  total  of  15  hours 
iijUid  27  minutes  devoted  to  conven- 
.  Jion  coverage. 


FCC  to  Hear  CIO 

AFTER  denying  an  original  peti- 
tion the  FCC  last  week  designated 
for  hearing  on  Aug.  15  a  second 
petition  of  the  UAW-CIO  protest- 
ing renewal  May  16  of  the  license 
of  WHKC  Columbus,  O.,  on  the 
grounds  that  the  station  was  not 
operating  in  the  public  interest 
[Broadcasting,  June  12].  The 
Commission  ordered  United  Broad- 
casting Co.,  licensee  of  WHKC,  to 
file  by  Aug.  5  a  statement  of  fa^t 
concerning  operation  of  its  station 
with  particular  reference  to  the  al- 
legations of  the  UAW-CIO  peti- 
tion". The  union  protested  because 
certain  portions  of  a  speech  writ- 
ten for  broadcast  by  one  of  its  of- 
ficers were  deleted  by  the  station 
late  last  summer. 


Morrell  News 

rOHN  MORRELL  &  Co.,  Ottum- 
iva,  la.  (Red  Hart  dog  food),  re- 
)laees  its  quarter-hour  Bob  Beck- 
r's  Pet  Parade  with  a  weekly  news 
oundup  program  featuring  Alex 
Dreier,  commentator,  Saturdays, 
10.45  a.m.  (EWT),  on  127  NBC 
stations,  beginning  July  8.  Contract 
I's  12  week  balance  of  original  52 
iveeks  contract.  Agency  is  Henri, 
Hurst  &  McDonald,  Chicago. 


FM  Board  Meeting 

A  MEETING  of  the  board  of  direc- 
tors of  FM  Broadcasters  Inc.  has 
been  called  by  President  Walter  J. 
Damm,  WTMJ-WMFM,  for  Mon- 
day, Aug.  28  at  the  Ambassador- 
East,  Chicago.  The  meeting,  called 
for  2  p.m.,  is  in  conjunction  with 
the  Executive  War  Conference  of 
the  NAB  in  Chicago  Aug.  28-31. 


MORNING-hour  program,  Blue  Net- 
work Breakfast  Club,  has  turned 
away  more  than  800  persons  on  a 
single  morning.  Those  wishing  to  at- 
tend the  show  are  required  to  obtain 
tickets  two  weeks  in  advance  through 
the  Blue  ticket  service. 


To  Radio  Editors  in  Central  New  England,  outside  of 
Worcester*,  WTAG  owes  many  thanks.  In  "The  Billboard's" 
recent  poll  to  determine  local  stations  whose  public  relations 
have  been  outstanding  in  their  respective  areas,  these  Editors 
named  WTAG  as  their  first  choice,  one  among  81  of  the  nation's 
920  stations  thus  recognized. 

We  regard  public  relations  as  a  branch  of  public  service, 
something  wViich  has  helped  in  part  to  maintain  WTAG's  con- 
sistently top  rating  in  Listening  Station  Indexes.  When  you  buy 
time,  buy  an  audience  from  the  Inside. 

*  The  vote  of  Worcesrer's  Radio  Editor  was  ruled  out  by  "The 
Billboard's"  regulations,  which  excluded  the  opinions  of  Radio 
Editors  of  newspaper-owned  stations. 


PAUL    H.    RAYMER    CO.    Noliono;    Sales    Representatives  / 
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Commerce  Plans 
To  Resume  Facts 

PREPARATIONS  are  under  way 
by  the  Dept.  of  Commerce  to  re- 
establish the  flow  of  statistical  in- 
formation to  business  to  provide 
needed  facts  for  postwar  opera- 
tions, Jesse  H.  Jones,  Secretary,  an- 
nounced last  week. 

In  a  memorandum  to  trade  asso- 
ciations, trade  publications  and 
others  interested  in  business  sta- 
tistics. Secretary  Jones  called  for 
suggestions  in  connection  with  a 
current  statistical  program  for 
Government,  business  and  industry. 

The  program  will  include  infor- 
mation on  distribution  for  both 
consumer  and  industrial  markets 
which  will  be  particularly  import- 
ant in  the  transition  from  war  to 
peace  and  in  postwar  operations  for 
some  time  to  come,  according  to 
the  department. 


FINDINGS  OF  FCC 
DENY  WJLS  SHIFT 

THE  FCC  last  week  announced 
adoption  of  proposed  findings  of 
fact  and  conclusions  proposing  to 
deny  the  application  filed  by  the 
licensee  of  WJLS  Beckley,  W.  Va., 
Joe  L.  Smith  Jr.,  for  a  construc- 
tion permit  to  shift  operation  of 
that  outlet  from  its  local  assign- 
ment of  250  w  unlimited  time  on 
1240  kc  to  the  regional  frequency 
of  560  kc,  with  100  w  night  and 
250  w  day,  unlimited  hours  of  op- 
eration. 

The  FCC  public  statement  in  ref- 
erance  to  the  action  follows: 

The  Commission  concludes  that  the 
granting  of  a  permit  as  applied  for  to 
change  the  assignment  of  WJLS  from  a 
local  to  a  regional  frequency  and  operate 
as  proposed,  would  not  be  conducive  of 
efficient  use  of  the  regional  frequency  and 
would  run  counter  to  sound  allocation  prin- 
ciples, and  would  extend  the  daytime 
service  area  of  the  station  to  include  an 
area  of  1390  sq.  mi.  with  an  estimated 
population  of  110,741;  however,  there 
would  be  loss  in  service  to  a  population 
of  approximately  17,000  persons  in  an 
area  of  63  sq.  mi.  from  WCHS,  one  of 
only  two  stations  from  which  primary 
service  is  available  in  the  same  area,  and 
the  nighttime  service  of  WJLS  would  be 
subject  to  excessive  interference.  The  popu- 
lation residing  between  the  normally  pro- 
tected contour  and  the  contour  actually  pro- 
tected would  be  108%  as  great  as  the 
population  included  within  the  interference 
free  service  area  or  10.8  times  greater  than 
the  allowable  maximum  contemplated  un- 
der the  Commission  Rules  and  Regulations 
(Sec.  3.29)  and  Standards  of  ^ood  En- 
gineering  Practice    (pp.   3,  4)." 


Spalding  Series 

A.  G.  SPALDING  &  BROS.,  New 
York,  (athletic  equipment),  will 
again  sponsor  an  NBC  program 
starring  Babe  Ruth  (see  earlier 
story  an  page  52).  Titled  Here's 
Babe  Ruth,  series  started  Satur- 
day, July  8,  10.30-45  a.m.,  as  a 
sustainer  on  the  ■'ull  NBC  network, 
going  commercial  for  13  weeks, 
beginning  July  29.  New  York  boys 
will  again  pitch  paseball  questions 
at  the  diamond  star,  and  will  in 
turn  be  quizzed  by  him,  with  cash 
prizes  going  to  the  winners.  Spald- 
ing will  also  sponso-'  the  National 
Tennis  Matches  at  Forest  Hills  on 
a  specially-built  SO-station  network, 
Sept.  3-4  [Broadcasting,  June  26]. 
Agency  is  Ferry-Hanly  Co.,  New 
York. 
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REPRESENTING  LEADING  RADIO  STATIONS 


BROADCASTING    •    Broadcast  Advertising 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  turntable  speed  indicator, 
complete  with  instructive  folder,  is  now  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  assist 
in  mointaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  pilch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  and  home  recording  components 
as  well  as  Professional  Recording  Studio  Equip- 
ment, takes  this  means  of  rendering  a  service  to 
the  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  —  dealer  shelves  will 
again  stock  the  mqny  new  Universal  recording 
components  you  hove  been  waiting  for. 


UNIVERSAL 
MICROPHONE  CO. 

INGLEWOOD,  CALIFORNIA  ;' 
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50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'l  Rep.  -  The  Kafz  Agency  Inc. 


THERE'S  NOT  ANOTHER 
LIKE  IT! 


Employment  Problem  Eased 


DIRECT  ROUTE  TO  AMERICA'S  No.  1  MARKET 

The  Travelers  Broadcasting  Service 

Corporation 
Member  of  NBC  and  New  England 
Regional  Network 
Repreienfcc/  by:  WEED  &  COMPANY 
New  York,  Boston,  Chicago,  Detroit,  San 
Francisco  and  Hollywood 


If  you  buy  or  plan 
advertising  for 
Icnva,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  stotioR, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 
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the  effect  of  the  new  WMC  regu- 
lations on  their  employment  ac- 
tivities disclosed  that  it  is  still 
to  early  to  determine  how  the  pri- 
ority referral  system  operates  in 
practice.  Many  broadcasters  want- 
ed to  know  specifically  how  they 
should  proceed  in  hiring  workers 
under  the  new  regulations  and 
posed  several  questions  regarding 
the  priority  referral  program. 

To  guide  stations  in  complying 
with  the  new  regulations,  Broad- 
casting submitted  these  questions 
to  national  WMC  headquarters. 
The  questions  and  answers  fol- 
low : 

Q.  What  steps  should  a  radio 
station  take  in  filling  vacancies? 

A.  If  the  need  is  for  male  work- 
ers, they  must  indicate  their  re- 
quirements to  the  local  USES  of- 
fice. In  some  areas  USES  clear- 
ance is  also  required  for  female 
workers.  Where  hiring  has  been 
done  through  established  agencies 
— unions  or  commercial  employment 
services — they  may  continue  the 
practice  if  these  agencies  have 
qualified  with  USES  as  qualified 
referral  agencies. 

Priority  Status 

Q.  What  chances  would  a  sta- 
tion have  of  filling  their  vacancies? 

A.  This  will  depend  on  com- 
peting demands  in  different  areas. 
If  the  ordinary  efforts  of  the  local 
USES  to  refer  workers  to  these 
vacancies  fail  to  staff  the  establish- 
ment, the  USES  will  give  priority 
treatment  to  essential  activities, 
depending  on  the  degree  of  impor- 
tance of  competing  demands.  Sta- 
tions wishing  to  apply  for  priority 
must  file  requests  with  local  USES 
offices  for  Form  63. 

Q.  What  industries  will  have 
priority  over  broadcasters  in  the 
referral  of  workers? 

A.  This  will  depend  on  the  pro- 
duction urgency  and  manpower  de- 
mands of  other  essential  activities 
at  the  time  priority  is  requested. 
A  critical  war  plant  in  the  area 
which  has  a  sufficiency  of  man- 
power may  not  come  ahead  of  a 
radio  station  while  an  activity 
equally  essential  to  radio  which  has 
greater  manpower  demands  would 
get  preference. 

Q.  Are  discharged  veterans  also 
hired  throtigh  the  USES? 

A.  Yes.  Veterans  are  referred 
by  USES  to  jobs  of  their  own 
choosing  and  remain  free  agents 
for  60  days  after  their  first  civil- 
ian job  following  discharge. 

Q.  Can  a  station  exceed  its  em- 
ployment ceiling  ? 

A.  The  local  USES  oflSce  will 
not  accept  requests  for  workers 
where  the  employer  is  exceeding  his 
ceiling.  Form  63  should  be  filed 
for  justification  of  staff  expansion 
and  to  show  what  efforts  have  been 
made  to  reduce  turnover,  absen- 
teeism, to  use  minority  groups,  to 
upgrade  workers,  to  employ  wom- 
en, to  train  unskilled  workers. 


Q.    Hoiv  are  ceilings  set? 

A.  Ceilings  will  be  set  accord- 
ing to  the  actual  number  of  work- 
ers employed  by  a  station  on  a  base^ 
date  to  be  determined  by  the  area 
WMC  director.  Where  a  hi-jher 
ceiling  is  desired  employers  will  file 
Form  63  for  adjustment.  Ceilings 
are  already  in  effect  in  some  areas. 

Q.  How  are  future  needs  pro- 
jected? 

A.    Again  Form  63. 

Q.  Can  a  station  use  classified 
advertising  in  recruiting  workers? 

A.  The  new  regulations  do  not 
affect  the  use  of  classified  ads. 

Shifting  of  Workers 

Q.  Do  the  new  regulations  af- 
fect shifting  of  workers  from  one 
area  to  another? 

A.  No.  An  announcer  or  other 
station  employe  vdshing  to  leave 
his  job  for  another  must  still  get 
a  statement  of  availability  but  his 
new  employer  must  obtain  a  refer- 
ral from  the  USES  to  hire  him. 

The  purpose  of  the  new  priority 
referral  program  is  to  equalize  the 
national  labor  force  in  the  interest 
of  war  and  war  supporting  indus- 
tries. The  program  extends  on  a 
nationwide  basis  the  WMC  system 
of  job  priorities  which  has  been 
operating  effectively  in  14  of  the 
most  critical  labor  shortage  areas. 
It  is  designed  to  put  the  "squeeze" 
on  nonessential  activities,  to  pre- 
vent hoarding  of  superfluous  per- 
sonnel badly  needed  elsewhere,  to 
recruit  workers  from  areas  of  la- 
bor abundance  to  areas  of  labor 
scarcity,  and  to  prevent  a  pre- 
mature exodus  of  workers  from  war 
jobs  to  nonessential  employment. 


Phillips  Suit  Dismissed 

CHICAGO  Circuit  Judge  Harry-M. 
Fisher  dismissed  the  suit  filed  by 
Emmons  C.  Carlson,  NBC  central 
division  promotion  manager, 
against  Miss  Irna  Phillips,  radio 
script  vn-iter,  for  half  the  profits 
since  1936  on  the  radio  serial  The 
Guiding  Light.  Judge  Fisher  de- 
clared the  suit  in  which  Carlson 
claimed  he  was  a  partner  of  Miss 
Phillips  and  had  helped  originate 
the  material  was  "fantastic."  Con- 
tinuing, Judge  Fisher  pointed  out 
evidence  to  show  Carlson  was  her 
partner  only  in  the  effort  to  sell 
the  serial.  Miss  Phillips,  one  of  the 
originators  of  daytime  radio  drama 
in  Chicago,  held  her  profits  intact. 


WINN  Names  Miss  Stone 

PEGGY  STONE,  until  recently 
with  Spot  Sales,  New  York,  is  now 
operating  as  station  representative 
from  temporary  headquarters  at 
304  East  41st  St.,  and  has  been 
appointed  exclusive  representative 
of  WINN  Louisville.  Before  join- 
ing Spot  Sales  in  1942,  Miss  Stone 
was  associated  with  Hearst  Radio, 
1938-1940,  and  from  1929-1938  was 
in  the  CBS  station  relations  de- 
partment as  assistant  to.  H.  V. 
Ackerberg. 


INSTANT  COMMUNICATION  be 

tween  train  dispatchers,  engineei 
and    conductors,    working  as 
safety  factor  in  handling  passenge 
trains  and  speeding  up  delivery  c 
war  material  in  freight  yards  an 
on  long  hauls,  is  made  possible  wit 
Motorola  two-way  radio-telephon  ^ 
manufactured  by  Galvin  Mfg.  Co  i 
Chicago,  and  utilized  by  Rock  If 
land  Lines,  Chicago.  Here,  an  er 
gineer  receives  instructions  froi 
his  train  dispatcher  via  radio-tele 
phone  while  his  diesel  engine  ap 
proaches  railroad  yards.  Handsel 
employing  FM,  operates  as  an  ordi 
nary  telephone  with  flashing  colj 
ored  lights  serving  as  call  signals 


Police  Complaint 

CONNDEMNING  film  and  radi^ 
treatment  given  law  enforcemen 
officers,  Los  Angeles  Police  Emj 
ployes  Union,  AFL  has  adopted  ; 
protest  resolution   and  submitte( 
same  to  Central  Labor  Council  witl 
request  that  it  be  sent  to  the  FCC 
for   action.    Resolution  contende( 
that  "large  motion  picture  corpora 
tions  and  certain  radio  sponsor; 
and  producers  whj,  through  thei: 
own  efforts,  have  utterly  withou 
regard  for  the  public  welfare,  man- 
ufactured and  distributed  motioi 
pictures  and  have  presented  radic, 
programs  which  depict  members  o'y. 
the  police  professions  as  person;^ 
whose  mental  quotient  is  that  o; 
subncrmalcy." 


'Cinderella'  Winner 

MARIE  ROGNDAHL,  20,  of  Port 
land.  Ore.,  has  been  announced  ar 
the  winner  of  the  "Singing  Cin-' 
derella"  contest  conducted  througl" 
the  General  Electric  Co.  Hour  oji 
Charm  on  NBC.  The  prize — a  13-. 
week  contract  to  appear  on  the  pro-, 
gram.  Some  10,000  were  auditionec 
during  ,the  course  of  the  contest 
Agencies  are  BBDO  New  York  anc 
Foster  &  Davies  Inc.,  Cleveland. 


Ministers  Pick  Northwestern 

FIVE  MINISTERS  who  were  award- 
ed NBC  scholarship  ;  have  elected  to 
attend  the  third  annual  NBC-North- 
western U.  Summer  Radio  Institute,' 
according  to  Judith  Waller,  directorv 
of  NBC  public  service  and  Institute 
director.  The  men  attending  are  Rev. 
Charles  M.  Crowe,  St.  Louis ;  Rev.- 
Edwin  T.  Randall,  Miuueapolis ;  Rev.! 
Robert  S.  Steele,  Hartford ;  Rev.  Bar- 
ley Patterson,  Buffalo  ;  Frank  Elliott, 
Chicago  Theological  Seminary.  Mr. 
Elliott  is  also  the  winner  of  $1000 
fellowship  which  will  enable  him  toe 
work  in  research  at  any  NBC  affiliate 
station. 


''^fjIKE  DEATH  and  taxes,  contract  signatui-e  pictures  are  inevitable.  Be- 
^'lause  no  photographer  was  present  when  Holland  Furnace  Co.  signed  a 
^Liontract  for  sponsorship  of  World  News  Roundup  over  NBC,  the  group 
?i  'eassembled  for  the  picture.  L  to  r,  J.  P.  Roche,  president,  Roche,  Wil- 
^'^iams  &  Cleary,  agency  handling  the  accoumt;  H.  H.  Boersma,  advertis- 
png  manager,  Holland;  F.  H.  Ault,  sales  manager;  W.  J.  McEdwards, 
"^••»BC  account  executive;  Phil  Stewart,  agency  account  executive;  (seated) 
T.  ChefF,  vice-president  and  general  manager  of  Holland.  Program  fea- 
^Jiires  Leif  Eid,  NBC  Washington,  and  foreign  correspondents. 

^elective   Service   Act  Interpretation 


On  Rehiring  of  Veterans  Is  Discussed 


_  BECAUSE  of  wide  interest  on 
the  part  of  radio  stations  in 
rights  of  discharged  veterans 
of  World  War  II  to  their  old 
iiii  jobs,  Broadcasting  herewith 
iti  presents  a  letter  received  from 
M  Edgar  T.  Darlington,  a  mem- 
^    her  of  the  engirieering  staff  of 
^;  WFIL    Philadelphia.  Conclu- 
jpi,  sions  of  the  writer  are  correct 
jjjj  in  substance  and  fact,  accord- 
ing  to  a  check  by  Broadcast- 
jv:  ING  at  Selective  Service  Head- 
iri  quarters. 

loSDITOR  Broadcasting: 
n{  There  is  too  great  a  cloud  of 
^;'loubt  and  misunderstanding  hov- 
"^'iring  over  the  industry's  nianage- 
''^'nent  and  personnel  today,  concern- 
"ng  the  replacement  rights  of  our 
■eturning  veterans.  It  could,  how- 
;ver,  be  easily  dissolved  by  citing 
I  few  clauses  from  pertinent  sec- 
,  ,  ions  of  the  Selective  Service  Act, 
jj'and     from     directives  relating 
[.-.hereto. 

p.'   Section  8,  containing  the  rein- 
nt;tatement  details,  makes  it  quite 
Mrlear  that  it  is  providing  (exclu- 
Jtjdvely)   for  "any  person  who,  in 
;iSrder  to  perform  training  and  serv- 
^|Ce,  has  left  or  leaves  a  position, 
3ther    than    a    temporary  posi- 
:ion."  Emphasis  of  this  latter  point 
s  basic,  to  grasp  the  import  of 
Memorandum  No.  190-A,  as  sent 
i-;lput  to  Local  Draft  Boards  in  May. 
'Permanent'  Man  Defined 
Starting  with  this  fundamental 
(f^oremise,  and  assuming  that  our 
i*r::houghts  will  be  confined  to  service- 
nen  who  have  thus  qualified  as  a 
-ormer  "permanent"  employe,  Sec- 
•:ion  8  goes  on  to  guarantee  that 
'such  person  shall  be  restored  to 
3uch  position  or  to  a  position  of 
i-ike  seniority,    status    and  pay." 


Further,  he  "shall  be  considered  as 
having  been  on  a  furlough  or  leave 
of  absence,  .  .  .  shall  be  restored 
without  loss  of  seniority  .  .  .  and 
shall  not  be  discharged  from  such 
position  without  cause  within  one 
year  after  such  restoration." 

Strange  as  it  may  seem,  many 
and  devious  are  the  constructions 
placed  upon  this  decisive  language. 
As  an  aid  to  Local  Boards,  Wash- 
ington issued  the  interpretative 
memorandum  already  mentioned. 
This  reads  in  part  as  follows: 

"Generally  speaking,  one  who  is 
employed  to  fill  the  place  made  va- 
cant by  a  person  entering  service 
occupies  a  temporary  status,  and 
has  no  reemployment  rights  even 
though  he  subsequently  enters  serv- 
ice." Emphasis  is  again  necessary; 
for  such  interpretation  and  applica- 
tion will  NOT  be  an  exceptional 
or  isolated  instance,  but  will  be  the 
"general",  run-of-the-mill,  case. 

In  complicated,  border-line  cases, 
where  conflicting  claims  exist  as  to 
who  was  "permanent"  and  who  was 
"temporary",  final  determination 
will  naturally  rest  with  the  Courts. 
But  to  make  such  honest  doubts 
and  counter-claims  as  uncommon 
as  possible.  Memo.  190-A  cites 
various  conceivable  circumstances, 
and  attempts  to  iron  them  out  in 
advance  of  needless  litigation. 

Thus,  where  a  business  has  le- 
gitimately expanded  during  a  vet- 
eran's absence,  the  memorandum 
goes  on  to  say  that:  "Some  of  the 
factors  to  be  considered  are: 

(1)  was  the  position  newly  cre- 
ated? 

(2)  was  the  veteran  the  first  oc- 
cupant thereof? 

(3)  was  it  intended  as  a  "war- 
time" or  as  a  "permanent"  posi- 
tion? 


(4)  what  were  the  circumstances 
and  agreements  at  the  time  of  the 
original  employment? 

( 5 )  after  employment  com- 
menced, was  the  relationship  be- 
tween the  employer  and  employee 
such  that  they  contemplated  a  per- 
manent relationship  in  the  ordinary 
sense  of  industrial  or  commercial 
practice?" 

After  bringing  order  out  of 
chaos  by  these  helpful  suggestions 
and  interpretations,  a  later  para- 
graph in  190-A  (due  to  its  severely 
abrupt  wording)  has  led  a  few 
otherwise-stable  minds  to  complete- 
ly discard  all  of  the  foregoing,  care- 
fully worked-out  details,  and  to 
substitute  unwarranted  assump- 
tions and  conclusions.  This  latter 
paragraph  reads: 

"A  returning  veteran  is  entitled 
to  reinstatement  in  his  former  po- 
sition or  one  of  like  seniority, 
status  and  pay  even  though  such 
reinstatement  necessitates  the  dis- 
charge of  nonveteran  with  a  great- 
er seniority." 

If  this  were  literally  true,  and 
to  be  taken  at  its  face  value,  it 
would  result  in  situations  like  this : 
A  station  had  a  pre-war  staff  of 
ten  permanent  engineers.  Six  en- 
tered the  service.  Six  "duration"  or 
"temporary"  men  were  hired  to  fill 
their  places.  These  latter  6  also 
were  subsequently  absorbed  into 
the  Army.  Now,  if  ALL  his  return- 
ing veterans  (12)  are  guaranteed 
reinstatement,  and  must  "not  be 
discharged  for  one  year,"  this  sta- 
tion owner  will  be  compelled  to 
carry  a  staff  of  16  engineers  in 
place  of  his  normal  ten.  (We  have 
purposely  used  low  numerals  for 
simplicity,  but  you  can  readily  pic- 
ture the  front-office  anguish  when 
a  more  typical  staff  is  considered.) 

However,  the  two  main  discon- 
certing angles  have  fortunately 
been  cleared  up  by  Selective  Serv- 
ice Coordinators  whom  we  contact- 
ed ;  and  we  would  feel  that  this  let- 
ter had  not  been  in  vain,  if  Broad- 
casting could  pass  them  along  to 
the  industry  at  large: 

(1)  no  employer  will  be  required 
to  hire  more  men  than  the  number 
on  his  original  staff; 

(2)  the  clause  last  quoted 
means :  a  returning  veteran  "whose 
formerly-held  permanent  position 
qualifies  him  for  re-employment 
rights  under  Section  8  of  the  Act" 
is  entitled  to  reinstatement  .  .  . 
even  though  it  means  discarding  a 
nonveteran  who  holds  greater  seni- 
ority. (As  an  example:  where  a 
business  has  shrunk  during  a  vet- 
eran's absence,  and  the  staff  was 
cut  in  half;  the  returning  "perma- 
nent" veteran  is  entitled  to  employ- 
ment, even  though  he  may  "bump" 
a  man  of  longer  seniority  out  of 
bottom  place  on  the  list.) 

With  one  additional  quote  we 
close:  "It  is  the  character  of  rela- 
tionship between  the  employer  and 
employee,  whether  "temporary"  or 
"permanent",  that  should  govern 
rather  than  the  particular  assign- 
ment being  carried  out  at  the  time 
of  entering  into  service." 

Edgar  T.  Darlington 
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DISTRICT 


MORE  LISTENERS 
PER  DOLLAR 

ASK 
HEADLEY-REED 

New  York  -  Chicago  -  Detroit 
Atlanta  -  San  Francisco 


Doiniiicitlii9  Its 
Community  in 
Public  Servicel 


PORTLAHD,  OREGON 

CBS  AfHIiatB 
FREE  &  PETERS  •  Natianal  ReorescntatWes 


TO  MAKE  SURE  of  get- 
ting  the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

C  H  N  S 

Halifax,  Nova  Scotia 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


^^^^  ^  R.pr...nl.< 


Rtpritintid  Nalimilly  by 
John  BLAIR  &  CO. 
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MAGNIFY 

YOUR 
RESULTS 


ORIGINAL 
CUSTOM-BUILT 
RADIO  SPOTS 


19  EtST  53  ra  STREET  : 


PORTLAND,  OREGON 

»KEY  TO  THE  GREAT  WEST^ 

5,000  Wotts 
620  Kilocycles 

NBC  RED  NETWORK 

Represented  Nacionally  by 

tDWARD  PETRT  t  €0.. 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 
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WTAD  Sold 

{Continued  from  page  H) 

KOIN  and  KALE,  relinquishes  all 
association  with  the  latter  station, 
and  some  months  ago  separated  per- 
sonnel, equipment  and  studio  and 
office  space  between  the  stations, 
paving  the  way  for  the  transac- 
tion. 

Myers  Increases  Control 

The  Journal  will  turn  over  12%% 
of  its  KOIN  stock  to  Mr.  Myers  and 
the  remaining  12%%  to  Mrs.  Hunt, 
widow  of  C.  Roy  Hunt,  former 
manager  of  the  stations,  in  ex- 
change for  the  %  interests  in 
KALE  held  respectively  by  the  lat- 
ter. Mr.  Myers,  who  has  held  con- 
trol of  KOIN,  under  the  transac- 
tion increases  his  interest  to  ap- 
proximately %  of  that  station, 
which  operates  on  970  kc.  with 
5,000  w  and  is  a  CBS  outlet. 

The  sale  of  WORD  by  Spartan- 
burg Advertising  Co.  would  leave 
that  company  with  WSPA,  5000 
w  CBS  outlet  on  950  kc.  WORD 
is  a  Blue  Network  outlet  and  op- 
erates on  1400  kc  with  250  w  full- 
time.  General  manager  of  both  sta- 
tions, on  leave,  is  Walter  J.  Brown, 
executive  assistant  to  Justice 
James  F.  Byrnes,  Director  of  War 
Mobilization.  A.  B.  Taylor,  prom- 
inent South  Carolina  business  ex- 
ecutive and  lumber  man,  is  pres- 
ident and  principal  owner  of  the 
Spartanburg  Advertising  Co.  Don- 
ald Russell,  general  counsel  to  Mr. 
Byrnes,  and  Mr.  Brown,  are  minor- 
ity stockholders.  Major  Edney 
Ridge,  general  manager  of  WBIG, 
Greensboro,  and  U.  S.  Marshal, 
was  identified  with  the  transaction 
and  is  expected  to  supervise  op- 
eration of  WORD  under  the  new 
ownership.  Application  shortly  will 
be  filed  with  the  FCC  seeking  ap- 
proval. 


Station  Rep  Group  Asks 
Binghamton  Standard  CP 

APPLICATION  for  a  new  local 
standard  station  in  Binghamton, 
N.  Y.,  was  filed  with  the  FCC  last 
Friday  by  Binghamton  Broadcast- 
ing Co.,  a  partnership  composed  of 
Joseph  H.  McGillvra,  Agnes  I. 
McGillvra  and  Adam  J.  Young, 
who  also  operate  the  station  repre- 
sentative firm  of  Joseph  H.  McGill- 
vra Inc.  Facilities  requested  for 
the  new  station  are  1450  kc  with 
250  w  and  unlimited  time. 

WLAK  Lakeland,  Fla.,  also  ap- 
plied to  the  Commission  last  Fri- 
day for  voluntary  assignment  of 
its  license  from  Lake  Region 
Broadcasting  Co.,  a  corporation, 
owned  by  S.  C.  Ward,  to  Mr.  Ward 
trading  as  Radio  Station  WLAK. 

Michigan  College  of  Mining  & 
Technology,  Houghton,  Mich,  is 
applicant  for  a  new  noncommercial 
educational  FM  station  to  operate 
on  42,100  kc  with  power  of  3,000  w 
and  with  special  emission.  Hearst 
Publications  Inc.  {San  Francisco 
Examiner  Dept.),  San  Francisco, 
seeks  FM  facilities  of  44,300  kc. 
Application  was  returned  as  in- 
complete. 


ANA  SEEKS  PUBLIC 
BUSINESS  OPINION 

WHAT  the  American  people  think 
of  American  business  will  be  meas- 
ured by  a  continuing  study  of  pub- 
lic attitudes  now  being  prepared 
by  the  Assn.  of  National  Adver- 
tisers, it  was  announced  last  week 
by  Paul  West,  ANA  president.  De- 
signed to  help  business  in  all  its 
public  relationships,  including  war 
and  postwar  advertising,  the  study 
will  "keep  industry  more  closely 
in  touch  with  the  thinking  and  feel- 
ing of  factory,  office  and  service 
workers,  farmers,  house,  returning 
veterans  and  others". 

Study,  to  be  conducted  by 
Opinion  Research  Corp.,  Princeton, 
N.  J.,  under  supervision  of  ANA 
Public  Relations  Committee,  fol- 
lows a  test  survey  whose  results 
were  discussed  at  the  ANA  May 
meeting  [Broadcasting,  May  8]. 
Printed  in  booklet  form,  these  re- 
sults are  being  distributed  to  ANA 
members  this  week. 

General  public  attitude,  as  shown 
by  the  test  survey,  was  one  of  ap- 
proval toward  the  wartime  activi- 
ties of  American  business,  with  War 
Bond  and  salvage  ads  making  the 
greatest  impression  of  all  war 
theme  advertising.  A  substantial 
percentage  of  persons  endorsed 
such  war  theme  advertising.  With 
a  minimum  of  suspicion  of  false 
motives  behind  it,  few  persons  in- 
dicating belief  that  tax  evasion  was 
a  major  motive  for  advertisers  to- 
day. 


Stoess  Leaves  Crosley 
After  21  Years  Service 

WILLIAM  C.  STOESS,  veteran 
musical  director  -  conductor  of 
WLW-WSAI  Cincinnati,  last  week 
left  the  Crosley 
organizat  ion 
after  23  years  to 
join  the  musical 
production  staff 
of  Trans  -  Ameri- 
can Broadcasting 
&  T  e  1  e  V  ision 
Corp.,  New  York, 
headed  by  John 
Clark,  former 
W  L  W  general 
manager, 
violinist,  started 
on  the  original  Crosley  station  in 
1921  when  Powel  Crosley  Jr.  broad- 
cast from  his  home.  He  played  vio- 
lin, announced  and  did  general 
chores.  He  was  director  of  music 
for  the  Crosley  stations  from  1926- 
1938.  In  the  last  few  years  he  has 
been  a  staff  conductor.  Mr.  Stoess 
directed  one  of  the  early-day  net- 
work commercial  musical  shows, 
the  Flying  Dutchman.  For  several 
years  he  directed  the  NBC  Vocal 
Varieties,  sponsored  by  Tums. 


Mr.  Stoess 
Mr.  Stoess, 


Wise  Expands 

WILLIAM  H.  WISE  &  Co.,  New 
York,  will  ex^iand  its  spot  cam- 
paign for  books  and  magazines  to 
some  100  stations  according  to 
Huber  Hoge  ■&  Sons,  New  York, 
agency.  Plan  now  includes 
spot  schedule,  which  has  been  ex- 
panding for  the  past  few  months, 
and  spot  announcements  at  vary- 
ing frequencies,  running  for  an 
indefinite  period  on  KFBK  KLX 
KMJ  KOL  KFAC  KXL  WAIT 
WBAL  WBBM  WCAE  WCAR 
WDBO  WEAF  WJZ  WORL 
WSNY. 


Quality  Bakers  Cutting 
New  Half-Hour  Progran 

QUALITY  BAKERS  of  America 
New  York,  cooperative  group  o 
independent  bakers,  last  week  be 
gan  cutting  transcriptions  of 
half -hour  musical  variety  prograr 
to  be  released  in  the  fall  to  mem 
ber  bakers  for  placement  on  loc& 
stations.  Projected  series,  This  I 
Hollywood,  featuring   a  differen 
Hollywood   star  each  week  witl 
John  Reed  King  as  m.c,  may  sup  j 
plement  Sam  Adams,  Your  Horn  ' 
Front  Quartermaster,  a  quarter 
hour  series  or  may  replace  it. 

Schenley  Plans 

SCHENLEY  DISTILLERS  Corp. 
New  York,  on  July  26  for  fiv 
weeks  discontinues  Your  Date  Wit) 
Cugat  on  MBS  Wednesday  8:30-1 
p.m..  and  is  understood  to  have  re 
tained  a  weekly  five-mimute  peric 
on  the  network  to  be  donated  t 
the  Red  Cross  during  the  pro 
gram's  summer  hiatus.  Progran 
will  probably  originate  from  thi 
West  Coast  when  it  resumes  in  thi 
fall  for  Dubonnet.  Agency  is  Wil 
liam  H.  Weintraub  &  Co.,  N.  Y. 

New  Helbros  Show 

HELBROS  WATCH  Co.,  Nev 
York,  July  16  starts  Quick  As  < 
Flash  on  30  MBS  stations  Sunda^ 
6-6:30  p.m,  expanding  to  116  MBi 
stations  Sept.  10.  New  series  i; 
an  audience  participation  progran 
which  will  present  historical  am 
mystery  dramas.  Current  Helbro;^! 
program.  Pick  and  Pat  Time,  oi 
12  MBS  stations  Tuesday,  8  =  30-! 
p.m.  goes  off  the  air  after  the  Juh 
11  broadcast.  Agency  is  Willian 
H.  Weintraub  &  Co.,  New  York. 

Peanut  Project 

RADIO  advertising  will  figure  ii 
an  advertising  and  publicity  proi 
gram  adopted  recently  by  the  Nal 
tional  Peanut  Council,  entailing 
expenditure  of  about  a  millioi_^ 
dollars  during  the  next  three  year? 
in  the  over-all  campaign.  Radi 
appropriation  will  be  determine(j 
sometime  in  September,  according 
to  J.  Walter  Thompson  Co.,  N,  Y 


ELECTRIC  COMPANIES,  cooper 
atively  sponsoring  Report  to  th 
Nation  on  CBS  Wednesday,  10:30 
11  p.m.  will  discontinue  the  pro 
gram  after  the  .July  19  broadcast 
and  have  secured  a  musical  shov 
from  the  West  Coast  in  October 
Agency  is  N.  W.  Ayer,  N.  Y. 


KSOO-K£LO, 

Sioux  Falls,  S.  D. 

.  .  .  Have,  in  my  time  at  ttie 
microplione,  read  a  lot  of 
so-called  farm  features.  Your 
'Farm  Fair'  Telescript  tops 
them  all. 

Don  C.  Harvey 
Farm  Service  Director 


available  through 

PRESS  ASSOCIATION,  INC. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 
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Radio  Aids  in  Circus  Fire 


(Continued  from  page  18) 


ived,  as  the  city  and  State  went 
I-out  in  its  efforts  to  aid  in  res- 
operations.   Chief  Announcer 
.  ci-nard  Mnllins  and  George  Bowe 
-'i-.i  the  production  department,  were 
'  •  lirried  to  the  circus  in  a  WTIC 
ck  a  few  minutes  after  the  first 
-h  was  given.  At  6  p.m.  they 
adcast  an  eye-witness  story. 
Exti-a  telephones  were  set  up  at 
T'TIC     to     answer     the  many 
lills  from  grief-stricken  parents, 
(hrough  the  Red  Cross  each  op- 
'-ator  was  given  a  list  of  the  in- 
:ed  at  the  three  Hartford  hos- 
:fJs.  When  an  inquiry  was  made, 
-e  list  was  checked  and  the  sta- 
helped  to  locate  some  of  the 
nj|;^jured.  Gov.  Eaj-mond  E.  Bald- 
:ti;"in  spoke  over  WTIC  at  5:15  p.m. 
'i^<ie  asked  the  people  to  be  calm  and 
^bld  how  the  Red  Cross  and  other 
_^^]fencies  were  caring  for  the  in- 
ired. 

WDRC  Mobilized 

WDRC,  from  the  very  moment 

.__-ord  came  of  the  tragic  circus  fire, 
'j^'iobilized  its  staff  which  had  been 
^:j,f:ained  for  war  emergency  duties. 
3;i'he  fire  could  he  seen  from  the 
Penthouse  WDRC  studios.  Extra 
2ir?lephone  operators  were  put  on 
handle  the  immediate  flood  of 
rcJialls. 

Jack  Stevens,  the  station's  com- 
^^aentator  dispatched  to  the  scene, 
^hterviewed  sui-vivors,  watched  the 


'"Now^  If  we 
^mre  only 

it  ' 

%  Staying 
at 


;  HE  ROOSEVEir' 

■TVhen  you  stop  at  The  Roosevelt 
^  -ou  don't  risk  getting  marooned 
ike  this.  For  you'll  be  within  walk- 

Ing  range  of  Manhattan's  Mid- 
own  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
o  hotel  lobby.  A  reservation  at 
he  Roosevelt  liquidates  a  lot  of 
other. 


1^ 


Rooms  with  hath  from  $4.50. 

HOTEL 


»ADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-  A  HILTON  HOTEL - 
OBERT   P.    VYILUFORD,   General  Manager 

•ther  Hilton  Hotels  From  Coast  to  Coast: 

^^AS,  Abilene,  El  Paso,  longview,  Lub- 
«ck,  Plainview;  NEW  MEXICO,  Albuquerque; 
ALIFORNIA,  Long  Beach,  Los  Angeles,  The 
own  House;  MEXICO,  Chihuahua,  The  Pala- 
o  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
ent. 


dead  and  injured  being  removed, 
talked  to  police  and  fire  officials, 
and  then  raced  back  to  the  station 
to  write  a  15-minute  broadcast, 
which  went  on  at  6:30.  The  entire 
Stevens  program,  Ne^vs  Digest  of 
the  Air,  was  devoted  to  the  fire. 

WDRC  and  the  Hartford  Cour- 
ant,  morning  newspaper,  then  made 
a  tieup  and  the  station  began 
broadcasting  the  names  of  the  dead, 
injured  and  other  pressing  infor- 
mation. Police  department  orders 
were  broadcast,  as  well  as  instruc- 
tions where  families  could  view  the 
dead.  From  the  Courcnt  the  names 
of  400  to  500  persons  were  tele- 
phoned directly  into  the  studio,  and 
all  commercials  were  interrupted. 

WDRC-WTHT  Cooperate 

Walter  B.  Haase,  program  man- 
ager, offered  the  station's  facilities 
to  Mayor  IMortensen,  who  accepted 
with  thanks  and  made  two  15-min- 
ute broadcasts  from  his  office  over 
both  WDRC  and  WTHT,  the 
WTHT  engineer  handling  technical 
details.  The  Mayor  gave  instruc- 
tions to  the  populace  on  both 
broadcasts.  He  praised  ci^ilian  de- 
fense ageneies  and  others  who  co- 
operated in  rescue  work. 

Aubrey  L.  Maddock,  secretary  of 
all  ci\alian  defense  agencies  in 
Hartford,  read  the  casualtj^  lists 
over  both  stations,  a  task  which  oc- 
cupied most  of  the  night  and  was 
resumed  on  Friday. 

General  Manager  Franklin  M. 
Doolittle  of  WDRC  telephoned 
Mayor  Mortensen  Friday  morning, 
offering  to  set  up  a  circus  fire  re- 
lief fund  and  the  Mayor  told  WDRC 
to  go  ahead.  Mr.  Doolittle  donated 
S500  for  the  station  as  the  first  con- 
tribution. WDRC  gave  up  all  sus- 
taining spots  and  programs  for  the 
weekend  to  call  for  funds  which 
might  be  needed  by  the  families  of 
the  dead  and  injured.  Within  a 
few  minutes  after  the  first  bulletin 
went  out,  calls  started  coming  in 
-with,  contributions. 

Mayor  Mortensen  praised  Mr. 
Doolittle  and  WDRC  for  its  work 
during  and  after  the  tragedy. 

WTHT  Withholds  Flash 

At  2:43  p.m.  Thursday  a  roar- 
ing fire  was  visible  from  the  office 
•s^-indows  of  WTHT.  Delaying  an 
important  report  of  the  circus  fire 
until  some  tangible  news  could  be 
given  on  a  scheduled  basis  in  order 
to  avoid  further  panic  among  the 
townspeople,  carefully  worded  re- 
ports and  appeals  for  nurses'  aides 
and  volunteers  were  aired.  At  3:15 
some  idea  had  been  gleaned  of  the 
scope  of  the  tragedy. 

Avoiding  any  attempt  at  on-the- 
spot  coverage  for  fear  of  hamper- 
ing efforts  of  rescue  squads  and 
for  fear  of  further  alarm  and 
panic,  the  regular  WTHT  schedule 


was  abandoned  and  news  appeals 
and  allied  service  announcements 
were  broadcast  constantly  through 
cooperation  of  the  staff  of 
the  Hartford  Times,  station  li- 
censee. WTHT  was  able  to  present 
at  an  eaiiy  hour  casualty  lists 
which  grew  in  completeness  to- 
ward midnight. 

At  9  p.m.  Mayor  iMortensen  was 
given  emergency  facilities  at  his 
office  for  the  first  factual  official 
report  of  the  tragedy.  Again  at 
10:15  the  facilities  of  the  two  sta- 
tions were  joined  for  an  official 
casualty    list   from    the  Mayor's 


office.  The  clogged  switchboard  at 
WTHT  was  manned  until  early 
morning  hours,  aiding  in  the  dis- 
semination of  information  on  in- 
quiries about  specific  individuals. 

"The  horror  of  the  holocaust  and 
its  impact  on  this  city  was  of  such 
trejrnendous  proportion  that  WTHT 
did  all  in  its  power  to  provide  good 
public  service  and  to  avoid  the 
spectacular,  said  Glover  De  Laney, 
general  manager.  "Our  first  duty 
•was  to  do  all  we  could  to  help  keep 
the  people  informed.  No  efforts 
were  made  to  ma&e  'shows'  of  any 
broadcasts." 
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DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Hnemeers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

t>b  Broad  i^t^  ISeo   \ork  4,  iS.  1. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earl  BIdg.        •        NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
Notional  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Eng'neertng  ContuHants 
Frequency  Monitoring 


Cemmercial  Badio  Eqnip.  Co. 


•  Evening  Star  Building,  Washingt-on,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  ttie  World,  Hollywood,  CaBf. 


RING  &  CXARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C 
Munsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  EN6INEEI 
From  FCC  Application  to  Com- 
plete Installation  of  Equipment 

1449  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL   A.   deM ARS 

Consulting   Electrical  Engineer 

"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


BUY  WAR  BONDS! 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


Decisions  .  .  . 


JULY  5 

WJJD  Chicaeo — Granted  transfer  control 
from  E.  Leslie  Atlass,  R-ilph  L.  At'a-'S  and 
Ralph  Louis  Atlass  to  Marshall  Field. 

WIND  Gary.  Ipd. — Granted  mod.  license 
change  main  studio  location  to  Chicago. 

Dublin  Broadca'tinor  Co.,  Dublin,  Ga. — 
Granted  CP  new  standard  station,  1340  kc 
250  w  unlimited,  pursuant  to  Jan.  26 
Policy. 

Western    Radio    Corp.,    Pasco,    Wash. — 

Granted  CP  new  standard  station,  1340  kc, 
250  w,  unlimited,  pursuant  to  Jan.  26 
Policy. 

Valley  Broadcasting  Co.,  Pomona,  Cal. — 

Designated  for  hearing  application  for  new 
standai-d  station,  1580  kc,  250  w  unlimited. 

KGEK  Sterling,  Col.— Granted  mod.  li- 
cense to  change  hours  of  operation  on  Sun- 
day to  operate  from  2:30  to  4:45  p.m. 
MST. 

Stanley  G.  Boynton,  Detroit — Granted  ex- 
tension of  authority  to  transmit  programs 
to  CKLW  Windsor.  Ont 

WHBC  Canton,  Ohio— Granted  CP  to  re- 
instate CP  authorizing  change  1230  kc  to 
1480  kc,  changes  in  equipment,  increase 
250  w  to  1  kw,  install  DA-N. 

WEHS  Chicago — Granted  request  for  ex- 
tension time  to  comply  with  pi-ocedural  con- 
ditions attached  to  grant  of  CP  for  new 
FM  station. 

WOV  New  York — Adopted  order  grant- 
ing petition  for  rehearing  filed  by  Richard 
E.  O'Dea  ;  reversed  order  of  Motions  Com- 
missioner of  June  28,  denying  petition  of 
R.  E.  O'Dea  to  intervene  in  hearing  on  ap- 
plication for  transfer  of  control  of  Wo- 
daam  Corp.  ;  petitioner,  R.  E.  O  Dea,  per- 
mitted to  intervene  in  said  hearing. 

KTHT  Houston,  Tex.— Adopted  order 
designating  for  hearing  application  for  li- 
cense of  Texas  Star  Broadcasting  Co.  be- 
fore Commission  July  10. 


-JULY  1  TO  JULY  7  INCLUSIVE- 


Tentative  Calendar  .  .  . 

KOB  Albuouerone,  N.  M.— Mod.  CP  770 
kc  50  kw  unlimited.  Participant — WJZ 
New  York  (July  10). 

Tndeoe^dent  Merciiants  Broadcasting  Co., 
Minr.iaDo!is — CP  1330  kc  5  kw  unlimited 
DA-DN   (July  12). 


JULY  6 

WLOL  Minneapolis — Granted  petition  for 
continuance  of  hearing  now  set  for  July  12 
to  Sent.  12,  in  re  application  for  CP. 

Gene  L.  Cagle,  Fort  Worth,  Tex.— 
Granted  motion  to  dismiss  application  for 
new  standard  station,  1340  kc  250  w  un- 
limited. 

WABT  Baneor,  Me. — Deferred  for  con- 
sideration with  petition  to  reconsider  and 
grant,  motion  to  accept  amendment  to  ap- 
plication for  mod.  CP. 

WHDH  Boston — Granted  petition  to  in- 
tervene in  hearing  on  application  of  WGBG 
Greensboro,  N.  C,  for  CP  opei-ate  on  850 
kc. 

WJZ  New  York — Granted  motion  for 
continuance  to  Oct.  9  hearing  now  set  for 
July  10  in  re  application  of  KOB  for  mod. 
CP  operate  on  770  kc  and  application  for 
license  to  cover  CP. 

Rochester  Broadcasting  Corp.,  Rochester, 
N.  Y. — Granted  petition  to  amend  appli- 
cation for  CP  new  station,  to  make 
changes  in  stockholders  and  directors  of 
applicant ;  application  not  removed  from 
hearing  docket. 


Applications  . 


JULY  3 

WBAL  Baltimore — CP  new  FM  station, 
43,700  kc,  8,857.6  sq.  mi.,  $65,000  estimated 
cost. 

Crosley    Corp.,    Dayton,    Ohio — CP  new 

FM  station,  46.100  kc,  8.000  sq.  mi.,  $150,- 
000  to  $160,000  estimated  cost. 


OS/. 


REPUBLICAN  and  DEMOCRATIC 
NATIONAL  CONVENTIONS 

The  U.  S,  Recording  Co.  is  on  the  spot  at  both 
conventions  to  serve  you  with  •  DELAYED  BROAD- 
CASTS •  DIRECT  FEEDS  •  ALL  REFERENCE 
RECORDINGS. 


1121  Vermont  Avenue  Washington,  D.  C. 

Convention    Address  —  Stevens  Hotel,  Chicago 


WGAR  Cleveland — CP  new  commercial 
television  station,  Channel  3. 

WMRN  Marion,  Ohio — Transfer  of  con- 
trol from  Howard  F.  Guthery  and  Florence 
Guthery  to  R.  T.  Mason  (resubmitted). 

WSAI  Cincinnati — Voluntary  assignment 
of  license  to  Marshall  Field. 

Texas  Broadcasters,  Houston,  Tex. — CP 
new  standard  station,  1560  kc,  1  kw,  un- 
limited. 

J.  W.  Birdwell,  Nashville,  Tenn. — CP  new 

standard  station,  1240  kc,  250  w,  unlimited. 

WAIR  Winston-Salem,  N.  C— Mod.  li- 
cense to  change  name  of  licensee  to  C.  G. 
Hill  and  George  D.  Walker  d/b  WAIR 
Broadcasting  Co. 

Voice  of  Alabama  Inc.,  Birmingham,  Ala. 
—CP  new  FM  station,  44,700  kc,  17.200  sq. 
mi.,  amended  to  change  frequency  to  45,900 
kc. 

WAIT  Chicago — Voluntary  assignment  of 
license  from  Gene  T.  Dyer,  Evelyn  M. 
Ringwald.  Elizabeth  M.  Hinzman,  Adele 
Moulds,  Vivian  I.  Christoph  and  William 
F.  Moss  d/b  Radio  Station  WAIT,  to  Gene 
T.  Dyer,  Evelyn  M.  Dyer,  Gene  T.  Dyer 
Jr.,  Adele  Moulds,  Louis  E.  Moulds,  and 
Grace  V.  McNeill  A/h  Radio  Station  WAIT. 

WGES  Chicago — Voluntary  assignment 
of  license  from  Gene  T.  Dyer,  Vivian  I. 
Christoph,  Gene  T.  Dyer  Jr.,  F.  A.  Ring- 
wald, Louis  E.  Moulds,  Grace  V.  McNeill, 
William  F.  Moss  d/b  Radio  Station  WGES, 
to  John  A.  Dyer,  Vivian  I.  Chri=toph. 
Elizabeth  M.  Hinzman.  F.  A.  Ringwald  and 
Wi'liam  F.  Moss  d/b  Radio  Station  WGES. 

WSAU  Wausau  Wis.— OP  change  1400 
kc  to  1250  kc.  increase  2.'iO  w  to  5  kw,  in- 
stall new  transmitter,  DA-N  and  move 
transmitter. 

KECA  Los  Angelas — Voluntary  assign- 
ment of  license  to  Blue  Network  Co. 

JULY  4 

WENT  Gloversville.  N.  Y.— License  to 
cover  CP  new  standard  station. 

WCAP  Asbury  Park,  N.  J.— Transfer  of 
control  from  Georgia  A.  Burley  to  Charms 
Co. 

WKLA  Lndington,  Mich.— Mod.  CP  au- 
thorizing new  standard  station  for  change 
in  type  of  transmitter  and  extension  of 
commencement  and   completion  date. 

WLAV  Grand  Rapids,  Mich.— CP  new 
FM  station,  46,100  kc,  6,460  sq.  mi.,  $28,000 
estimated  cost. 

WHBC  Canton,  Ohio— CP  for  reinstate- 
ment of  CP  authorizing  change  1230  kc  to 
1480  kc,  increase  250  w  to  1  kw,  changes 
in  equipment  and  installation  of  DA-N. 

WGST  Atlanta— License  to  cover  CP  for 
changes  in  transmitting  equipment  and  in- 
crease maximum  rated  carrier  power  of 
auxiliary  transmitter  (resubmitted). 

Mutual  Broadcasting  System,  Chicago — 
Extension  of  authority  to  transmit  pro- 
grams to  CKLW  Windsor,  Ont.  and  sta- 
tions owned  and  operated  by  CBC  and  sta- 
tions licensed  by  Canadian  Minister  of 
Transport,  for  period  beginning  9-1-44. 

Board  of  Education,  Sewanhaka  High 
School,  Floral  Park,  New  York — CP  new 
noncommercial  educational  FM  station, 
42,100,  42,300,  42,500,  42,700  and  42.900 
kc,  250  w,  special  emission  (incomplete). 

A.  W.  Talbot,  Billings,  Mont.— CP  new 
standard  station,  630  kc,  1  kw  N  5  kw  D 
unl.,  amended  to  request  1230  kc  250  w, 
w,  change  type  of  transmitter  and  change 
antenna  (amendment  returned  as  incom- 
plete) . 

A.  W.  Talbot,  Missoula,  Mont. — CP  new 

standard  station.  630  kc  1  kw  N  5  kw  D 
unl.,  amended  to  request  1230  kc  250  w, 
change  in  type  of  transmitter  and  specify 
type  of  antenna  (amendment  returned  as 
incomplete) . 

JULY  5 

WNRE    Bound   Book,    N.    J.— Mod.  CP 

as  modified  authorizing  construction  of  new 
international  broadcast  station,  for  exten- 
sion of  completion  date  from  9-7-44  to  11- 
7-44. 

Inter-City    Advertising    Co.,  Columbia, 

S.  C. — CP  new  standard  station,  1490  kc 
250  w  unlimited. 

WBOW  Terre  Haute,  Ind.— CP  new  FM 
station,  48,700  kc,  7,442  sq.  mi.,  $25,200 
estimated  cost. 

KJBS  San  Francisco — Voluntary  assign- 
ment of  license  from  Julius  Brunton  & 
Sons  Co.  to  KJBS  Broadcasters,  partner- 
ship composed  of  William  B.  Dolph,  Hope 
D.  Pettey,  Elizabeth  N.  Bingham,  D. 
Worth  Clark,  Helen  S.  Mark,  Glenna  Dolph, 
Edwin   P.   Franklin  and   Alice  H.  Lewis. 

Board  of  Education  of  Newark  in  County 
of  Essex,  Newark,  N.  J. — CP  new  noncom- 
mercial educational  FM  station,  42,500  kc, 
500  w,  special  emission  (incomplete). 

JULY  6 

The  Philadelphia  Inquirer,  Division  of 
Triangle    Publications   Inc.,   Philadelpha — 

CP  new  FM  station,  48,100  kc,  15,500  sq. 
mi.,  $150,500  estimated  cost. 

KTHT  Houston,  Tex. — License  to  cover 
CP  new  standard  station. 


CBS  Educational 
Programs  on  AFR^ 

Servicemen  and  Women  Wi 
Hear  Recorded  Series 


SCIENCE  and  geography  pr' 
grains  of  the  CBS  American  Scho 
of  the  Air  will  be  heard  on  tl 
Armed  Forces  Radio  Servii 
throughout  the  world,  starting  Oc 
9,  through  arrangements  made  b' 
tween  the  network  and  the  We 
Dept.'s  Morale  Services  Divisioi 
Army  Service  Forces. 

Programs  will  be  recorded  at  tt 
time  of  the  original  broadcasts  ar 
flown  to  some  400  armed  force 
radio  service  stations  and  soun 
systems  at  battle  fronts,  on  tran 
port  and  hospital  ships  and  su) 
marines,  and  in  general  hospita 
in  the  United  States.  The  Arm 
will  publish  a  special  guide  to  tt 
program,  supplementing  CBS  re^ 
ular  listeners  manual. 

CBS  programs  to  be  broadca; 
are  the  Monday  Science  Frontiei 
series,  which  outlines  postwar  jo 
opportunities  created  by  scienc 
and  New  Horizons,  geography  s( 
ries  giving  background  on  countrie 
where  the  armed  forces  are  no 
fighting.  Music  and  literature  pn 
grams  may  also  be  used  by  tt 
A  F  R  S,  and  arrangements  ai 
being  made  to  rebroadcast  a  nun 
ber  of  CBS  Transatlantic  Call  pr< 
grams.  Network  is  planning  futui 
school  scripts  to  conform  with  th 
Army  Education  Branch's  policy  t 
use  AFRS  for  broadcasting  edi 
cational  programs  carefully  checke 
for  accuracy,  impartial  on  contre 
versial  matters  and  directed  to  th 
overseas  listener  in  the  arme 
forces. 

Another  program  to  be  heard  hh. 
the  service  forces  through  AFR 
outlets  is  They  Call  Me  Joe,  a  s< 
ries  of  12  dramas  telling  the  stor; 
of  the  war  effort  activities  of  vf 
rious  national  and  racial  group;: 
starting  on  NBC  Saturday,  July  2: 
as  a  presentation  of  the  NBC  Un 
versity  of  the  Air.  This  prograift 
will  also  be  recorded  and  flown  t 
AFRS  400  station  outlets. 


ARCH  OBOLER,  radio  dramatis 
and  Stephen  Longstreet,  aathor,  hav 
collaborated  in  editing  a  book  title 
Free  World  Theatre,  composed  of 
series  of  radio  playlets  dedicated  t+; 
the  war  effort  by  prominent  author/ 
Plays  were  originally  heard  in  194 
on  the  Blue  network  [Randoi 
House  $2.75]. 


  JULY  7  _ 

Binghamton  Broadcasting  Co.,  Binghan 
ton,  N.  Y. — CP  new  standard  station,  145 
kc  250  w  unlimited. 

WLAK  Lakeland,  Fla.— Voluntary  a; 
signment  of  license  to  S.  O.  Ward  tr/s 
Radio  Station  WLAK. 

Michigan  College  of  Mining  &  Techno 
ogy,  Houghton,  Mich. — CP  new  non-con 
mercial  educational  FM  station.  42.10 
kc,  3,000  w,  special  emission  (incomplete 

Hearst  Publications  Inc.,  San  Francisc 
— CP  new  FM  station,  44,300  kc  (inconr 
plete).  2 

KWLK  Longview,  Wash. — Transfer  c 
control  from  Hugh  McClung  and  Mr: 
Marjorie  McClung,  executrix  of  estate  c 
Ray  McClung,  deceased,  to  C.  O.  Chatte; 
ton  and  John  M.  McClelland  Jr.  (dismisse 
at  request  of  applicant). 
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^^4— Classified  Advertisements — 


PAYABLE  IN  ADVANCE — Minimum  $1.00.  Sifuofion  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  cops.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Situations  Wanted 


■  ashington  Engineering  Firm  needs  drafts- 
Tr  man  and  a  qualified  radio  engineer.  Must 

■  be  good.  State  starting  salary  desired 
:&nd  draft  classification.  Box  209,  BROAD- 
CASTING. 


t ;  ansmitter  engineer.  Licensed,  deferred. 
J -Permanent.  Excellent  working  conditions. 

"INIidwest  5  KVV  n'etwork  affiliate.  Give 
^  Iprevious  experience  and  salary  expected 

,Brst  letter.  All  replies  confidential.  Box 
383,  BROADCASTING. 


-1  ;knonncer:  Good  position  on  Virginia  lo- 
cal network  station.  Must  have  good  sell- 
ing voice.  Immediate  opening.  Send  all 
vtrparticulars  in  your  first  letter.  Congenial 
J:  staff.  Box  413,  BROADCASTING. 

."aianted — Engineer  for  South  Florida  sta- 
I  tion   with  first   class   license.  Previous 
Broadcasting  experience.  Top  pay.  Not  a 
acUiwar-time  job.  Reply  to  Box  414,  BROAD- 
■tjj^.CASTING. 

r  j(b'(mmercial  continuity  writer,  capable  of 
in-.-EventuEilly  heading  radio  department  of 
nationally  recognized  Southwestern  ad- 
y  Si^rertising  agency.  Details  of  experience 
-jj^and  background  in  first  letter.  Box  439, 
■'''^BROADCASTING. 

MTi:  

KW    CBS    aflSliate,    wants  continuity 
■'''fsvriter.    This    man    will    supervise  con- 
I  fliitinuity  staff  of  5-6  people.  Job  offers  op- 
j  portunity    to    produce    programs.  Box 
"^441,  BROADCASTING. 

iwt  

inouncer-Operator    wanted.    Must  have 
pH-first  class  radiotelephone  license  and  be 
-     apable  of  announcing  news  and  com- 
lercials.    Give  experience,   draft  status 
r.d   salary  required  first  letter.  Radio 
tation  KSEI,  Pocatello,  Idaho. 


Jisistant  chief  engineer — alert,  capable, 
^,^lfirst  class.  Experienced  in  transmitter, 
'  j  control  and  construction  work.  Interest- 
IH^iing  local  and  regional  network  opera- 
.  it  lion.  State  all  in  first  reply.  WLAV, 
'  ^  Grand  Rapids,  Michigan. 

uU-i 

■  n' 

■ri]'.: 


inonncer  wanted — ^by  Southern  NBC  5  KW 
tation.  A  junior  man  with  at  least  two 
Shears  successful  announcing  experience. 
We  prefer  somebody  who  wants  to  be- 
come firmly  rooted  in  the  region  we 
Eerve.  We'll  start  him  at  S45.00  and  pro- 
vide an  opportunity  to  earn  extra  talent 
fees  for  programs  he  produces.  Send 
transcription,  photo,  detailed  experience 
end  education.  Station  WIS,  Colum- 
bia, S.  C. 


";.'"idio    Time    Salesman    wanted.  WSNY. 
Lt' Schenectady,  has  unusually  splendid  op- 
^•jjportunity    for    one    good,  experienced 
.salesman.  Right  man  can  make  $100  or 
m  tt'inore  per  week  without  knocking  him- 
self out.  Permanent.  Wire  for  appoint- 
I  ment  and  come  on. 

'  tperienced  program  director,  newscaster, 
...announcer,  S225  monthly.  Must  he  im- 
^^''-mediately  available  new  station  KTHT, 
^"  Southern  Standard  Bldg.,  Houston,  Texas. 
jdtliState  qualifications  and  air  express 
(f  J  transcription. 

ant  chief  engineer.  Also  announcer.  New 
-  -tation.  Permanent  place  for  right  man. 
'~-  State  experience,  when  available.  WROX, 
aM'Clarksdale,  Miss. 


rst  class  engineer.  Will  be  made  assist- 
'ant  chief  engineer.  Permanent  job.  Con- 
I  tact    manager.    Radio    Station  WBRW, 
—  AVelch,  W.  Va. 

iiiC  

^li'tinouncer — ^Yankee  Mutual  Outle* — WHAI 
Et  Greenfield,  Mass.  Experienced,  salary 
^  ^5n  accordance  with  ability. 

'''^tperienced  studio  director  and  announcer. 

i  (Give  complete  details  in  application. 
s<l«'"KPAC,  Port  Arthur,  Texas. 

 — 

-ill'' lief  Engineer  needed.  Excellent  oppor- 
T^etel-tunity  as  station  has  plans  for  expan- 
j-j^'Eion.   Write   KCRC,   Enid,  Oklahoma. 

nief  Engineer,  having  experience  with 
Western  Electric,  Doherty  5KW  trans- 
"yl, -mitter,  2  tower  directional  antenna  and 
- ,  good  fundamental  technical  background. 
"'J  /  Give  complete  details,  including  age, 
'■^  j  draft  status  and  salary  requirements  first 
^  ) letter.  Gene  O'FaUon,  KFEL,  Denver. 


Don't  read  another  word  of  this  if  you 
cannot  pay  me  a  better-than-average  sal- 
ary. I  am  well-known  network  announcer 
in  New  York  with  programs  running 
currently  on  several  chains.  My  draft 
status  is  4F.  For  reasons  of  family 
health,  I  intend  to  settle  in  the  South 
or  the  West  as  soon  as  my  present  com- 
mercial commitments  expire.  With  nine 
years  of  active  broadcasting  experience, 
and  six  in  the  big  time,  I  will  make  you 
an  outstanding  program  director.  As  an 
added  attraction,  and  provided  the  sal- 
ary warrants  it,  I  guarantee  a  newscast 
that  is  forceful  and  effective — the  results 
are  registered  in  dollar  signs.  If  you  feel 
your  station  might  profit  by  the  addition 
of  a  man  with  ample  network  seasoning, 
write  or  wire  at  once,  giving  full  details. 
In  return,  I'll  give  you  references  bear- 
ing out  everything  I  have  said.  Address 
Box  427,  BROADCASTING. 

Network  contact  man — Executive  salesman. 
Eleven  years  with  outstanding  Regional 
Network  on  sales  and  program  ideas. 
Excellent  background  in  advertising  and 
merchandising  and  builder  of  programs 
that  sold  and  stayed  sold.  Desire  connec- 
tion as  Commercial  Manager  or  Execu- 
tive Salesman  on  percentage  or  salary 
plus.  Location  secondary  to  opportunity 
and  would  consider  investment.  Box  428, 
BROADCASTING. 

Announcer  —  Experienced,  32,  deferable. 
University  trained  in  news,  continuity, 
announcing.  Prefpr  Middle  West.  Box 
434,  BROADCASTING. 

Announcer — 4F,  married,  experienced,  good 
all  around  mai.  Seeks  better  opportuni- 
ty. Box  435,  BROADCASTING. 

Engineer — 38.  chief  s'^^all  station  ;  opera- 
tor larger  station  ;  full  information  after 
letter.  Box  436,  BROADCASTING. 

Experience — From  1929  to  date  have  cov- 
ered all  fields  of  radio  from  network 
sales  to  production,  sports  announcing, 
staff  announcing  and  script  writing.  Be- 
cause of  rounded  background,  nationwide 
contacts,  temperament  and  front  I  can 
cope  with  all  problems  of  station  man- 
agement and  operation.  Desire  place- 
ment in  Massachusetts,  Rhode  Island  or 
Connecticut  as  sales  or  station  manager. 
Basic  salary  S85  plus  percentage  of  in- 
creased business  over  previous  years. 
36  years  old,  married,  one  child,  4F. 
Do  not  wish  duration  position.  Must  have 
something  with  future.  Box  437,  BROAD- 
CASTING.  

Man  capable  of  managing  250  watter  and 
working  as  chief  engineer.  Ten  years 
successful  experience  in  all  phases  of 
broadcasting.  Also  ca"'  make  financial 
investment.  Box  440,  BROADCASTING. 

Necessary  I  sell  and  get  to  higher  and 
dryer  climate  in  30  to  45  days.  Can  an- 
nounce, newscast  and  have  third  class 
ticket.  Advise  salary  and  location.  Box 
443,  BROADCASTING.  

Contitiuity  Fditor  at  Midwest  network 
station  wishes  continuity  or  commercial 
writing  in  Chicago.  Box  444,  BROAD- 
CASTING.   

Announcer — Thoroughly  experienced,  wants 
permanent  connection  Florida.  Finest 
references.  Honorably  discharged.  Does 
news,  sports,  good  commercials,  etc.  Box 

445,  BROADCASTING. 

Available  immediately — Both  a  commercial 
and  a  station  manager.  Both  have  worked 
together  and  can  produce  for  your  sta- 
tion.   Southern    station    preferred.  Box 

446.  BROADCASTING. 

Director  of  women's  programs — Young 
woman,  31,  with  five  years  experience, 
all  phases  of  programming,  desires  posi- 
tion as  director  of  women's  programs  to 
Eastern  station.  University  graduate 
with  extensive  announcing  experience. 
Available  immediately.  Box  448,  BROAD- 
CASTING. 


Wanted  to  Buy 


Wanted  to  buy  either  250,  500-  or  1000-watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCAST- 
ING. 


Wanted  to  Buy  (Cont'd) 

Want  to  buy  any  or  all  of  the  following : 
Approved  frequency  monitor,  anproved 
modulation  monitor,  studio  console,  pair 
of  turntables,  microphones  30,  50,  250 
ohms,  line  amplifiers,  limiting  amplifier, 
12  V  relay  rectifier,  200  ft.  tower  with 
lights,  14000'  no.  12  soft  bare  copper 
wire,  monitor  amplifiers,  16"  recorder. 
Box    433,  BROADCASTING. 

Wanted — 200  to  300  foot  vertical  radiator, 
necessary  obstruction  lights,  one  Western 
Electric  351A  Vacuum  tube,  and  two 
249B  tubes  General  Electric  6RC3K179 
Rectifier  or  equal,  frequency  and  modu- 
lation monitors.  Cash.  Box  438,  BROAD- 
CASTING. 

One  76-B2  RCA  consolette  or  similar.  Two 
70-A,  70-B,  or  70-C  RCA  turntables. 
Presto  10-A  turntable  chassis.  Two  W.  E. 
9-A  or  RCA  Universal  tone  arms  and  re- 
producing heads.  Box  430,  BRO.AD- 
CASTING. 

For  Sale 

For  Sale — 250  watt  transmitter,  six  port- 
able-mobile transmitters,  frequency  me- 
ter. Formerly  licensed  to  police.  Suit- 
able for  relay  broadcast  with  slight  modi- 
fication. Box  429,  BROADCASTING. 

Controlling  interest  in  Southwestern  local. 
Box  431,  BROADCASTING. 

Miscellaneous 

Radio  Engineer  wants  operating  contract. 
Will  consider  purchase  of  part  interest 
in  small  station.  Box  379,  BROADCAST- 
ING. 

Will  swap:  General  Radio  Type  608A, 
Oscillator-FOR-General,  Radio  Type  731B 
or  any  FCC  approved  modulation  moni- 
tor or  frequency  monitor.  Box  442, 
BROADCASTING. 

Have  a  190  ft  Wincharger  tower.  Desire  to 
trade  (or  buy  outright)  this  tower  for 
any  make  tower  350  to  450  feet.  If  vnu 
are  applying  for  a  250  watter  with  high 
tower,  trade  with  us  to  get  ideal  tower 
for  your  use  and  enough  cash  besides  to 
pay  for  your  transmitter,  WGAC,  Au- 
gusta, Ga. 

Experienced  and  draft  deferred  manager 
interested  in  becoming  permanently  es- 
tablished in  ideal  location  in  Southern 
Metropolitan  area.  Would  like  to  contact 
party  interested  in  applying  for  con- 
struction permit.  Box  447,  BROADCAST- 
ING. 


FOR  SALE 

1000  WATT  FULL  TIME 
STATION  ON  PACIFIC 
COAST,  ON  EXCELLENT 
REGIONAL  FREQUEN- 
CY. HIGHLY  PROFIT- 
ABLE OPERATION  WITH 
EVEN  GREAT  OPPOR- 
TUNITIES. PLEASE  STATE 
FULL  DETAILS  IN  YOUR 
REPLY. 

BOX  432 
BROADCASTING 


Need  More 'Folksy' Copy, 
Latin  Ad  Man  Tells  Us 

ADVERTISERS  using  the  South 
American  market  are  advised 
strongly  to  have  their  selling  mes- 
sages prepared  by  South  Ameri- 
cans, in  the  July  issue  of  The  Inter- 
American.  Article  takes  up  various 
idiosjmcracies  of  the  Latin  Ameri- 
can consumer  in  regards  to  ad- 
vertising, and  cites  a  number  of  ex- 
amples of  "boners"  pulled  by  North 
American  advertising  agencies 
which  are  said  to  have  cost  their 
clients  thousands  of  dollars  in  lost 
sales.  The  author  is  Ricardo  H. 
Pueyrredon,  head  of  Pueyrredon 
Propaganda,  Latin  American  ad- 
vertising agency. 

"Altogether  too  much  advertis- 
ing is  created  in  the  United  States 
by  Central  Americans,  whose  lan- 
guage, customs  and  psychology  dif- 
fer enormously  from  ours",  he 
writes.  Copy  prepared  in  this  coun- 
try, he  continues,  loses  much  of  its 
forcefulness  and  lacks  a  "folksy 
quality"  which  the  Argentine,  for 
example,  is  quick  to  detect. 


ANNOUNCER  WANTED 

CBS  -  5  KW  -  YOUNGSTOWN,  O. 

Seasoned,  experienced,  capable 
man  for  news  and  general  an- 
nouncing. Not  a  war-time  position 
but  a  permanent  opportunity  for 
the  right  man.  Immediate  vacancy. 
Prefer  family  man — over  30  years 
old  or  draft  exempt.  Write,  wire 

or  phone. 
W.  P.  WILLIAMSON,  JR.,  Gen.  Mgr. 
WKBN  BROADCASTING  CORP. 
Phone  42122 


74e  SCHOOL  ^ 
RADIO  TECHNIQUE 


(Americana  Oldest  School  Devoted 
Exclusively    to    Radio  Brondcasting) 

SPECIAL  SUMMER 

6  Weeks'  Dav  Course 

AUGUST  2 

8  Weeks'  Evening  Courses 

JULY  18  &  AUGUST  14 

Taught  by  Network  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 
O  Continuity  Writing            •  Diction 

•  Commentating  •  Voice 
Co-ed.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDiN&RADIO  CITY,  N.Y. 
CIRCLE  7-0193 


EQUIPMENT 

WANTED 

Do  you  have  any  Broadcasting  Equipment?  We 
will  pay  highest  prices  for  any  and  all  types. 

REGIONAL  RADIO  SALES  CO. 
225  E.  Bradley  Rd.,  Milwaukee  9,  Wise. 
Phone  Edgewood  9477 


ROADCASTING    •    Broadcast  Advertising 
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Neiv  Commercial  Video^  Three  Standard^ 
Five  FM  Applications  Filed  With  FCC 


APPLICATIONS  for  new  broad- 
cast facilities  filed  witli  the  FCC 
last  week  include  requests  for  five 
new  FM  stations,  three  standard 
outlets  and  a  new  commercial  tele- 
vision station. 

The  Philadelphia  Inquirer,  re- 
cent applicant  for  a  new  commer- 
cial video  outlet,  last  week  applied 
for  a  new  FM  station  to  operate  on 
48,100  kc  with  a  coverage  of  15,500 
sq.  mi.  Estimated  cost  is  $150,500. 
Crosley  Corp.,  licensee  of  WLW- 
WSAI  Cincinnati,  seeks  an  FM 
station  to  be  located  in  Daji;on,  0., 
on  46,100  kc  with  8,000  sq.  mi. 
coverage.  Estimated  cost  is  between 
$150,000  and  $160,000.  Crosley  is 
also  holder  of  a  construction  per- 
mit for  an  experimental  television 
station,  W8XCT. 

Seek  Standard  CPs 

Licensee  of  WBAL  Baltimore, 
Hearst  Radio  Inc.  has  filed  for  an 
FM  outlet  in  that  area  on  43,700 
kc.  Coverage  asked  is  8,857.6  sq. 
mi.  and  estimated  cost  is  $65,000. 
Leonard  A  Versluis,  operator  of 
WLAV  Grand  Rapids,  Mich.,  is 
applicant  for  an  FM  station  on 
46,100  kc  with  coverage  of  6,460 
sq.  mi.  Estimated  cost  for  the  out- 
let is  $28,000.  WBOW  Terre  Haute, 
Ind.  seeks  FM  facilities  of  48,700 
kc  with  7,442  sq.  mi.  coverage. 
Estimated  cost  is  $25,200. 

Commercial  television  facilities 
on  Channel  3  are  sought  by  WGAR 
Cleveland.  Sister  station,  WJR  De- 
troit, already  has  FM  and  commer- 
cial video  applications  on  file  with 
the  Commission  and  the  other  G. 
A.  (Dick)  Richards  outlet,  KMPC 
Hollywood,  is  expected  to  do  like- 
wise in  the  near  future,  it  was  re- 
ported last  week. 

New  standard  station  to  operate 
unlimited  time  on  1560  kc  with 
1,000  w  is  requested  for  Houston, 
Tex.,  by  Texas  Broadcasters,  a 
partnership  composed  of  Fred 
Weber,  executive  vice-president  and 
1212';^  owner  of  WDSU  New  Or- 
leans; E.  A.  Stephens,  auto  dealer, 
WDSU  president  and  50 o^vner 
of  that  station,  who  also  is  candi- 
date for  the  U.  S.  Senate;  and 
William  H.  Talbot,  local  attornej? 
and  holder  of  real  estate  and  oil 
interests.  Each  of  the  partners  has 
one-third  interest  in  the  partner- 
ship. Transmitter  for  the  station 
has  been  purchased  from  WDSU 
along  wdth  other  equipment,  ap- 
plication stated. 

J.  W.  Birdwell,  former  owner  of 
WBIR  Knoxville,  Tenn.,  seeks 
standard  ^facilities  at  Nashville, 
Tenn.  of  1240  kc,  250  w  and  un- 
limited hours  of  operation.  Sale 
of  WBIR  by  Mr.  Birdwell  to  J. 
Lindsay  Nunn  and  Son  was  grant- 
ed by  the  Commission  last  Jan- 
uary. 

Inter-City  Advertising  Co.,  li- 
censee of  WAYS  Charlc*:te,  N.  C, 
last  week  filed  application  for  a 
new  standard  local  station  in  Co- 
lumbia, S.  C.  to  operate  on  1490 
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kc  with  250  w  and  unlimited  time. 
Inter-City  Advertising  is  owned  by 
a  partnership  composed  of  George 
Dowdy,  president;  J.  Horton 
Doughton,  treasurer;  B.  T.  Whit- 
mire,  vice  president,  also  manager 
of  WFBC  Greenville,  S.  C;  and 
Harold  H.  Thorns,  secretary,  who 
is  owner  and  manager  of  WISE 
Ashville,  N.  C.  and  applicant  for 
a  new  local  outlet  in  Durham,  N.  C. 

Press-FM  Applicants 

Noncommercial  educational  FM 
station  is  sought  in  an  application 
filed  by  the  Board  of  Education, 
Sewanhaka  High  School,  Floral 
Park,  New  York  to  operate  on  sev- 
eral frequencies— 42,100,  42,300, 
42,500,  42,700,  42,900  kc,  with  pow- 
er of  250  w  and  special  emission. 
The  Board  of  Education  of  Newark 
in  the  County  of  Essex,  Newark, 
N.  J.,  also  requests  a  noncommer- 
cial educational  FM  station,  to  op- 
erated on  42,500  kc  with  500  w 
and  special  emission. 

WSAU  Wausau,  Wis.  applied  to 
the  FCC  last  week  for  a  construc- 
tion permit  to  change  frequency 
from  1400  kc  to  1230  kc  and  in- 
crease power  from  250  w  to  5,000  w. 

Applications  filed  late  during  the 
previous  week  at  the  Commission 
and  not  heretofore  reported  include 
requests  for  FM  outlets  by  Pough- 
keepsie  Newspapers  Inc.,  Pough- 
keepsie,  N.  Y.  and  Gannett  Pub- 
lishing Co.,  Augusta,  Me.,  and  also 
a  new  standard  application  filed 
by  Chattahoochee  Broadcasters, 
Marietta,  Ga. 

Operators  of  WKIP  Pough- 
keepsie,  N.  Y.,  Poughkeepsie  News- 
papers, seek  FM  facilities  of  44,- 
300  kc  and  coverage  of  10,198.5  sq. 
mi.  Estimated  cost  is  $46,000.  Gan- 
nett Publishing  Co.,  licensee  of 
WGAN  Portland,  Me.,  files  for  a 
new  FM  station  to  be  located  at 


NAVY,  NETS  PLAN 
PACIFIC  COVERAGE 

REPRESENTATIVES  of  the  four 
major  networks  met  in  New  York 
last  Monday  with  Lt.  Comdr.  J. 
Harrison  Hartley,  officer  in  charge 
of  the  radio  section.  Navy  Office  of 
Public  Relations,  to  discuss  cover- 
age of  Pacific  battle  operations. 

There  will  in  all  probability  be  a 
pooling  arrangement  similar  to  the 
one  used  successfully  by  network 
correspondents  accredited  to  the 
Navy  for  the  European  invasion. 
Because  of  the  vast  distances  of  the 
Pacific  area,  however,  methods  of 
communication  and  assignments 
different  from  those  of  the  Euro- 
pean operations  will  have  to  be 
employed.  Plans  are  now  being  for- 
mulated by  the  Navy  and  the  net- 
works. 

Network  heads  present  at  the 
New  York  meeting  were:  Everett 
Holies,  Paul  W^hite,  Phil  Woodyat, 
CBS;  Bill  Brooks,  NBC;  John 
Whittemore,  Mutual;  G.  W.  John- 
stone, Blue. 


SKINNAT  EXXIS,  discharged  from 
the  Army  after  15  months  of  hau- 
dlins  the  band  at  Santa  Anita  (Cal.) 
air  base,  is  organizing  a  new  orches- 
tra, and  returns  to  the  XBC  Bol  Hope 
Sh-oic  in  the  fall. 


Augusta,  Me.  Frequency  asked  is 
49,100  kc,  with  3,968  sq.  mi.  cover- 
age and  an  estimated  $31,333.23 
cost. 

Chattahoochee  Broadcasters, 
which  seeks  Marietta,  Ga.  standard 
facilities  of  unlimited  time  on  1230 
kc  with  250  w,  is  composed  of  Fred 
B.  Wilson,  assistant  to  the  presi- 
dent of  the  Georgia  Power  Co.,  At- 
lanta, and  Channing  Cope,  man- 
ager of  the  agricultural  division  of 
that  company.  Mr.  W'ilson  holds 
two-thirds  interest  in  the  partner- 
ship, Mr.  Cope  the  remaining  one- 
third. 


New  York  Ad  Firm 
Eyes  Postwar  Era 

Silberstein,    Goldsmith  Issue 

Retail  Research  Booklet 

POSTWAR  advertising  will  be  di- 
verted from  traditional  channels- 
by  new  media,  including  televi- 
sion, according  to  a  study  of  post- 
war retailing  by  Alfred  J.  Silber- 
stein, Bert  Goldsmith  Inc.,  New 
York  advertising  agency. 

Second  of  a  continuing  study! 
undertaken  by  the  agency  on  f  uturei 
business  operations,  the  36-pagej 
booklet  covers  the  major  knowledge 
of  retailing  in  developing  new  mar- 
kets and  finding  more  consumers  i 
for  goods  after  the  war. 

Covers  Video 

Television,  as  stated,  will  give 
stores  an  opportunity  to  present 
merchandising  visually  in  the  home. 

Pre-war  promotion  schedules  will 
be  resumed  with  the  establishing 
of  cut-price  and  seasonal  efforts, 
it  is  stated.  Much  advertising  will 
be  directed  to  the  lower  income 
groups  which  will  possess  accumu- 
lated savings  and  relatively  high 
earnings. 

Printed  lines  will  be  advertised 
more  extensively,  it  is  stated,  with 
a  greater  proportion  of.  lines  to  be 
branded  and  established  with  thej 
consumers  through  advertising. 

A  copy  of  the  booklet  may  be 
obtained  from  the  agency  whose  ad- 
dress is  9  East  40th  Street,  Nev. 
York  16. 


Donaldson  to  Kudner 

RICHARD  DONALDSON,  former 
director  of  research  of  Celanese 
Corp.,  New  York,  previously  re- 
search head  of  Ward  Wheelock  Co., 
New  York,  has  been  named  man- 
ager of  the  research  department  of 
Arthur  Kudner  Inc.,  New  York,  it 
was  announced  last  week  by  Dr. 
Franklin  R.  Cawl,  research  direc- 
tor. As  part  of  a  general  expan- 
sion of  the  department,  in  process; 
for  the  last  year,  Dr.  Cawl  also 
announced  the  appointments  of  Dr. 
Edward  Yordan  and  Robert  Gans 
to  the  executive  staff  of  the  re-j 
search  department.  Dr.  Yordan  was  j 
a  close  associate  of  Miller  McClin-U 
tock,  now  president  of  Mutual,  infl 
industrial     and    traffic  research 
from  1936  to  1943.  Mr.  Gans  was  I 
formerly  supervisor  of  field  opera- 
tions for  the  A.  C.  Nielsen  Research 
Co.  and  later  handled  research  for 
Street  &  Finnej^,  New  York.  | 


McClain  to  Seminary 

JAMES  W.  lucCLAIN,  heard  on 
NliC  as  "Dr.  I.Q."  for  three  years, 
has  enrolled  in  the  Seabury-West- 
ern  Theological  Seminary.  While 
studying  for  the  ministry  he  will  I 
carry  on  his  radio  program,  which 
will  originate  at  nearby  points, 
allowing  him  to  carry  on  his  studies* 
v\'ithout  interruption.  I 


FIVE  more  stations  have  signed  fod 
the  special  AP  radio  wire  througd 
Press  Assn.  They  are :  KYW  Phila-^ 
delphia ;  KAXiB  Alexandria,  La. ; 
KIT  Yakima.  Wash.;  KIDO  Boise. 
Ida. ;  WEED  Rocky  Mount,  X.  C. 


Above  the  Call  of  Duty 

News  coverage  is  more  than  "man  bites  dog."  In  radio  news 
coverage,  the  human  element  has  become  an  important  fac- 
tor on  numerous  occasions.  KMBC's  news  department,  with 
Erie  Smith  as  editor,  has  built  for  KMBC  the  deep  respect 
of  its  listeners,  not  only  for  alert  coverage  of  news  as  it  hap- 
pens, but  for  that  service  above  the  call  of  duty.  Such  aware- 
ness of  radio's  responsibility  to  the  community  in  times  of 
need  is  not  only  the  reputation  of  KMBC  but  its  promise  for 
the  future.  No  small  wonder  a  waiting  list  exists  for  the 
opportunity  to  affiliate  oneself  with  a  KMBC  news  program. 


KMBC 


OF 


KANSAS  CITY 


FREE       &       PETERS,  INC. 


Of  course  — 

KMBC  FM 

An  extra  service 
at  no  extra  cost. 


SINCE    1  9  2  8    THE    BASIC     CBS     STATION     FOR     MISSOURI    AND  KANSAS 
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Child  Care 
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to 

the  Kitchen 

A  Woman's  Program  Without  Price! 

#  On  July  3,  Helen  Barr,  WKY's  new  home 
service  director,  initiated  a  new  series  of  pro- 
grams of  broader,  more  practical  service  to  Okla- 
homa women  than  anything  heretofore  attempted 
in  this  region. 

"Six  Keys  to  Better  Homemaking,"  a  six-a- 
week  quarter-hour  series  at  8:45  a.m.,  is  bubbling 
with  ideas,  suggestions,  observations  and  advice 
all  stitched  together  with  the  fascinating  thread 
of  Helen  Barr's  comment  and  conversation. 

Departing  from  the  usual  single-track  direction 
of  women's  programs,  "Six  Keys"  is  purely  a 
WKY  service  to  women  (and  not  for  sale)  whose 
pattern  is  of  original  design,  embracing  all  the 
primary  interest  of  all  women — in  their  homes, 
their  children  and  themselves. 

Being  of  such  service  to  Oklahoma  women  has 
been  such  a  longtime,  fundamental  policy  of  WKY 
that  women  of  this  area  just  naturally  regard 
WKY  as  their  favorite  station. 

ICY  O^U^iA<Mt^ 

OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Dally  Oklahoman  and  Times       The  Farmer- Stockman 
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COLORADO  FARM  INCOME 
UP  28% 
FIRST  QUARTER,  1944 


/COLORADO  farm  income  from  marketings 
of  crops  and  livestock  amounted  to  $68,- 
348,000  in  the  first  three  months  of  1944,  an 
increase  of  28  per  cent  over  the  income  for  the 
same  months  of  1943,  according  to  estimates 
of  the  U.  S.  Department  of  Agriculture.  The 
average  increase  for  the  nation  as  a  whole 
was  17  percent. 

This  provides  the  kind  of  information  which 
advertisers  need  to  determine  what  kind  of  cus- 
tomers Colorado  farm  folk  are  this  year. 

KLZ,  which  has  always  provided  Colorado 
farmers  with  a  wide  variety  of  services,  stands 
at  the  head  of  their  listening  list,  and  is  the 
station  to  deliver  a  sales  message  into  farm 
homes,  and  all  homes,  of  the  Denver  Market. 


MARKET 


^JL  LANDMARK 
of  the  Inland  Empire — 
KHQ's  820-foot  Tower. 


•  One  Market 
One  Medium 
One  Station 
One  COST! 


5000  Watte— 590  Kilocycles 

Owned  and  Operated  by 

LOIJIS  WASMER,  fiVC. 

Radio  Central  Bldg.        Spokane,  Wa»h. 
JSational  Representatives :  Edward  Retry  &  Co.,  Inc. 


The  Only  Single  Medium  Completely  Covering  the  Inland  Empire 


I 


W  Pbwerfully  progiammed 
^  Basic  NBC  Network| 
m^pArs  top  local  shows 


i07BAL  —  5O,OOO  Watts 
»ASIC  NBC  NETWORK 


A 


One    of    America's    Great    Radio  Stations 
Nationally  Represented  by  Edward  Petry  &  Co. 

I     M     O     R  E 
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When  You 
Think  of 


WWL  Advt. 
Aug.  1941 


NEW  ORLEANS 

...  You  Think  of  well  over 
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WEST  VIRGINIA 
NETWORK 

Now  Has  Its  Own 


FOREIGN  WAR  CORRESPONDENT 


Howard  L.  ChernofF,  managing  director  of  the  West  Virginia  Network,  is  now  in 
England.  Chernoff  has  only  one  assignment  as  a  War  Correspondent.  His  mis- 
sion is  to  send  folks  back  home  intimate  first-hand  news  of  West  Virginia  boys. 
He  is  to  cover  the  personal  stories  .  .  .  news  so  dear  to  the  hearts  of  anxious  rela- 
tives and  friends. 

Major  war  news  is  adequately  covered  on  the  West  Virginia  Network  through 
facilities  of  the  Associated  Press,  the  United  Press  and  CBS,  NBC  and  Blue  Net- 
works. The  West  Virginia  Network's  own  reporter  is  covering  the  everyday  ex- 
periences of  West  Virginia  boys  on  the  battle  front. 

Listeners  provided  names  and  A. P.O.  numbers  so  Chernoff  can  look  up  their  sons 
and  husbands  and  brothers  and  report  how  they  look,  how  they  feel  and  wheth- 
er they  are  happy  and  well. 

in  doing  this,  the  West  Virginia  Network  becomes  the  first  independent  radio 
organization  in  the  United  States  to  have  its  own  correspondent  accredited  to  the 
European  Theater  of  War. 

Another  first!  Another  public  service  for  West  Virginians! 


he  WEST  VIRGINIA  NETWORK 


WCHS  —  Charleston 
WPAR  —  Parkersburg 


John  A.  Kennedy,  President 

(ON  LEAVE  U.  S.  NAVY) 

THE  BRANHAM  CO. 
National  Representatives 
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Sylvania  Radio  Tube  ''Firsts^ 


SYLVANIA 
POWER  MEASUREMENT  TUBE 


MEASURING 


RADIO  FREQUENCY  POWER 


MORE  ACCURATELY 


New  Sylvania  Power  Measurement  Lamps  provide  a  simple  and  more  accu- 
rate means  of  measuring  radio  frequency  power. 

At  present  there  are  six  "lamps"  in  the  Sylvania  PM  series.  Resistances  range 
from  40  to  3 10  ohms  over  the  useful  ranges  of  the  curves. 

A  PM  Lamp,  used  with  a  meter  readily  available  to  most  radio  experimenters, 
eliminates  much  of  the  guesswork  that  prevailed  with  old  methods.  Sylvania 
PM  Lamps,  which  are  no  longer  restricted  to  military  use,  should  be  useful  to 
radio  experimenters. 

The  research  and  development  of  the  PM  series  is  just  another  example  of 
how  Sylvania  engineering  succeeds  in  solving  radio  problems.  Like  Sylvania 
Radio  Tubes,  criterions  of  quality,  the  new  Power  Measurement  Lamps  are 
manufactured  to  one  standard  —  the  highest  anywhere  known. 


OTHER 
SYLVANIA 
RADIO  TUBE 
FIRSTS 


Sylvania  was  first  to  introduce  a  line 
of  6.3-volt  radio  tubes  and  to  pro- 
pose their  universal  use  in  not  only 
automobile  but  home  receivers. 
This  contribution  standardized 
radio  tube  voltage,  simplified  service  and  stocking,  and  elimi- 
nated transformers  in  AC-DC  sets. 


Sylvania  was  first  to  introduce  a  line  of  1.4-volt  tubes,  which 
made  the  portable  camera-type  radio  possible.  This  radio 
tube  halved  portable  radio  battery  weight  —  a  boon  in  war 
and  in  the  peace  to  come. 


Quality  that  serves  the  war  shall  serve  the  peace 


RADIO  DIVISION 


EMPORIDM,  PENNSYLVANIA 


SYLVANIA 


ELECTRIC  PRODUCTS  INC. 


IIADIO  TUBES.  CATHODE  RAY  TUBES,  ELECTRONIC  DEVICES,  FLUORESCENT  LAMPS.  FIXTURES  AND  ACCESSORIES.  INCANDESCENT  LAMPS 


Here  in  Fresno  we  have  always  had  the  leading  station. 
Repeated  city  surveys  have  been  telling  us  that  for  years.  And, 
with  our  5,000  watts  on  5  80,  we  have  always  felt  KM^ 
was  doing  a  good  job  in  the  Fresno  Five  County  Trading 
Area  .  .  .  felt  we  were  giving  the  farmers  what  they  wanted. 


In  fact,  after  22  years  it  just  seemed  second  nature  to  us  to  feel 
"at  home"  with  the  whole  San  Joaquin  Valley.  That  old  feel- 
ing is  still  in  our  hearts,  but  now  it's  also  on  paper.  The  first 
Hooper  Trading  Zone  Index  on  the  Pacific  Coast  has  just 
been  completed  for  us. 


We  learn  that  in  12  cities  scattered  over  125  miles,  from  Merced  to  Porterville  .  .  . 

X:/^/  HAS  AT  ALL  TIMES  6  TO  20  TIMES 
THE  AUDIENCE  OF  ITS  NEAREST  FRESNO  COMPETITOR 

So,  if  you  need  to  know  more  about  California,  if  you  want  the  first  inside  story 
on  what  stations  are  heard  throughout  Central  California,  send  for  our  City  Zone- 
Trading  Zone  Comparison  on  the  ^ned*to.  market  ...we  have  a  feeling  you'll  use  it! 


McCiatcfiy  Broadcasting  Company 


SACRAMENTO,  CALIFORNIA 


PAUL  H.  RAYMER  CO.,  National  Representative 


5,000      at  580 


PROPER 


IDERTIFICRTIOR 
IS  EUERyTHinC! 


There  isn't  much  sense  in  teaching  the  ack-ack  boys  to  pour  steel  into 
the  sky — if  they  can't  identify  their  own  and  the  enemy's  planes. 

There  isn't  much  sense  in  an  advertiser's  pouring  music  and  entertain- 
ment into  the  ether — if  the  public  can't  identify  the  advertiser's  pro- 
gram and  product. 

Sonovox  is  a  proven  means  of  making  your  commercials  so  different, 
so  unusual,  so  interruptive  that  almost  everybody  recognizes  them. 
Hooper  Ratings  show  that  when  Sonovox  is  used.  Sponsor  Identification 
zooms.  In  one  case  from  54  to  66.  In  another,  from  36  to  53.  In 
another,  from  37  to  48.  In  another,  from  47  to  64! 

Sonovox  can  teach  your  commercials  to  shoot!    The  cost  is  so  low  as 
to  be  an  almost  negligible  percentage  of  your  radio  appropriation. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRIGHT-SONOVOX,  INC 

"Talking  and  Singing  Sound'' 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Blackjack  Gum) 

Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  CommiHee 

(Steel  Scrap  Drive) 

McCann-Erickson,  Inc. 
Buick  Motors  Division,  General  Motors 

Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  &• 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 

(Vel,  Palmolive) 

Ward  Wheelock  Co.  and 

W m.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  &•  Western 

Coal  Co. 

Ruthraujf  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  ( Bromo-Seltzer) 

Ruthraujf  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 

(Feigenspan  and  Dobler  P.O.N. 

Beers  and  Ales) 

E.  T.  Ho-ward  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden,Inc. 
Griesedieck-Western  Brewery  Co. 

(Stag  Beer) 

Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 

(Fould's  Macaroni  Products) 

Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 

Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthraujf  &  Ryan,  Inc. 
Lyon  Van  6-  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
Navy  Sea  bees  (U.  S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

Warwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthraujf  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthraujf  &  Ryan,  Inc. 

Radio  Station  KOA^A,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  Walter  Thompson  Co. 

Stanco,  Inc.  (Mistol) 
McCann-Erickson,  Inc. 

U.  S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Wiiiards  Chocolates,  Ltd. 

Cockjield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 
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)emocratic  Radio  Plans  Still  Enigma 


ly  May  Bow  Out; 
Craven  Post 
To  Hyde? 

■L  RADIO  eyes  are  focused  on 
icago-this  week  to  see  whether 
;  Democratic  National  Commit- 
will  follow  the  lead  of  its  Re- 
blican  adversary  by  adopting  a 
.nk,  forthright  "free  radio" 
link  and,  secondarily,  to  appraise 
lio's  coverage  of  the  Convention, 
l  etwork  cancellations.  Page  57.) 
[f  the  Democrats  carry  out  their 
m  for  a  "postage  stamp"  plat- 
fm,  then  little  is  expected.  There 
l.y  be  a  sort  of  "reference  plat- 
I'm"  which  will  reaffirm  the 
rty's  "four  freedoms"  pledge  of 
j;  Atlantic  charter.  But  broad- 
liters,  hungry  for  legislation  that 
j.l  stem  the  tide  toward  more 
iid  Government  control  of  every- 
fng  they  do,  would  find  little  sol- 
,^  in  such  handling.  The  Republi- 
|i  plank,  on  the  other  hand, 
imping  for  a  new  radio  law 
|ich  will  define  "in  clear  and  un- 
stakable  language  the  role  of  the 
tC",  has  won  universal  applause. 
I  Fly  May  Leave  FCC 
Ipre-Convention  atmosphere  was 
{fcharged  with  reports  of  impend- 
•  changes  at  the  FCC,  including 
ived  hints  of  the  imminent  re- 
ement  of  James  Lawrence  Fly 
m  the  chairmanship.  Mr.  Fly 
used  to  discuss  published  re- 
•"ts     that     he     would  resign. 

associates  likewise  appear- 
to  be  in  the  dark,  though  it 
s  evident  the  chairman  had  in- 
red  that  he  might  soon  leave  to 
fage  in  private  practice  of  law. 
|W  a  member  of  the  bars  in  New 
rk  and  Massachusetts,  it  was  re- 
oly  learned  that  he  has  applied 
admission  to  the  District  of  Co- 
ibia  bar. 

intermingled  with  the  Fly  report 
s  the  conjecture  that  the  Demo- 
tic Convention  couldn't,  with  im- 
aity,  ratify  a  plank  espousing  a 
V  radio  law  when  the  FCC's  lead- 
hip  has  opposed  any  change, 
ur  years  ago  the  Democratic 
avention  adopted  a  "free  radio" 
link  which  urged  "such  legislative 
iips  as  may  be  required  to  afford 
'  same  protection  from  censor- 
'p  that  is  now  afforded  the  press 
ler  the  Constitution  of  the 
ited  States". 


That  followed  the  1939  plea  of 
President  Roosevelt  to  the  chair- 
men of  Senate  and  House  commit- 
tees dealing  with  radio  for  a  new 
radio  law  and  reorganization  of  the 
FCC.  Although  bills  were  intro- 
duced, nothing  happened. 

The  vacancy  on  the  FCC  created 
by  the  retirement  July  1  of  Comdr. 
T.  A.  M.  Craven,  who  joined  the 
Iowa  Broadcasting  Co.  as  vice- 
president,  also  is  receiving  atten- 
tion. There  are  a  half-dozen  avowed 
candidates.  Normally,  it  would  be 
filled  by  a  Democrat,  but  that  isn't 
legally  requisite. 

Latest  name  mentioned  is  that  of 
Rosel  H.  Hyde,  assistant  general 
counsel  in  charge  of  broadcast  ac- 
tivities, who  has  been  with  the  FCC 
and  the  former  Radio  Commision 
since  1928.  Mr.  Hyde,  a  Republican 
from  Idaho,  was  seriously  consid- 
ered for  the  vacancy  filled  last  Jan- 


uary when  E.  K.  Jett  was  named 
by  President  Roosevelt  to  succeed 
George  H.  Payne.  Lt.  Jett  was  ap- 
pointed as  an  independent. 

When  the  White  House  will  be 
disposed  to  make  the  nomination  to 
fill  the  Craven  vacancy  is  conjec- 
tural. The  Senate  is  in  recess  until 
next  month  and  then  it  isn't  known 
whether  Congress  will  reconvene 
or  simply  hold  three-day-a-week 
token  sessions.  If  the  latter  occurs, 
the  regular  business  would  not  be 
transacted,  although  executive  nom- 
inations could  be  considered  by 
unanimous  consent. 

Radio  Officials  In  Chicago 

The  FCC  now  is  made  up  of  three 
Democrats:  Fly,  Paul  A.  Walker 
and  C.  J.  Durr;  two  Republicans: 
Gov.  Norman  S.  Case  and  Ray  C. 
Wakefield,  and  one  independent, 
Lt.  Jett.  Thus,  a  Republican  could 


TurnbuU  Heads  GOP  Radio; 
Church  to  Share  Supervision 

Ford  Bond  Appointed;   Carr  May  Get  Regional 

Post;   Publicity   Director   Still  Unsettled 

staff.  Leland  Chesley,  former 
news  editor  of  KWK  St.  Louis  and 
veteran  newspaper  man,  will  han- 
dle a  large  portion  of  the  radio 
speeches  to  be  made  in  the  cam- 
paign. Mr.  Chesley  was  a  mem- 
ber of  the  National  Committee 
publicity  staff  prior  to  the  Con- 
vention. 

Appointment  of  a  publicity  di- 
rector has  not  been  announced. 
James  P.  Selvage  served  in  that 
capacity  in  the  pre-C'onvention  era 
under  Chairman  Harrison  E. 
Spangler.  Several  men  have  been 
mentioned  as  likely  successors  to 
Mr.  Selvage,  but  Gov.  Dewey's 
wishes  have  not  been  made  known. 
Mr.  Turnbull,  who  directed  Gov- 
(Continued  on  page  63) 


APPOINTMENT  of  Henry  R. 
Turnbull  as  radio  director  of  the 
Republican  National  Committee 
was  announced  last  week  by  Her- 
bert Brownell  Jr., 
Committee  chair- 
man, who  also 
disclosed  that 
Wells  (Ted) 
Church,  radio  di- 
rector in  the  pre- 
Convention  pe- 
riod, vdll  share 
with  Mr.  Turn- 
bull  the  task  of 
setting  up  the 
party's  national 

radio  schedule. 

At  the  same  time  the  national 
chairman  revealed  that  Ford  Bond, 
veteran  announcer  and  personal 
friend  of  Gov.  Thomas  E.  Dewey, 
Republican  nominee,  will  assist  the 
radio  department  with  spot  plans 
and  coordination  work.  Mr.  Bond 
will  make  a  series  of  transcrip- 
tions for  use  in  the  campaign. 

Marian  Martin,  since  1938  wom- 
en's director  of  the  GOP  National 
Committee,  will  continue  in  that 
post,  assisted  by  Judy  Weiss,  who 
has  served  on  Gov.  Dewey's  radio 


Mr.  Turnbull 


Mr.  Church 


Mr.  Bond 
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be  named  to  the  vacancy  since  the 
law  specifies  that  there  shall  be  not 
more  than  four  members  of  the 
same  political  faith,  of  the  seven 
on  the  Commission.  Mr.  Hyde's  ap- 
pointment would  be  on  a  merit 
basis,  and  would  be  wholeheartedly 
endorsed  by  the  radio  and  communi- 
cations entities,  it  is  believed. 

Many  top-flight  broadcast  execu- 
tives are  in  Chicago  for  the  Con- 
vention, including  network  officials 
and  individual  station  owners.  It 
was  expected  that  former  Gov. 
James  M.  Cox  of  Ohio,  1920  Demo- 
cratic nominee  whose  vice-presi- 
dential running  mate  was  Mr. 
Roosevelt,  will  be  present.  Gov.  Cox 
has  charged  Chairman  Fly  with  di- 
recting a  studied  campaign  toward 
Government  ownership  of  radio 
[Broadcasting,  Feb.  21].  J.  Leon- 
ard Reinsch,  managing  director  of 
the  Cox  stations — WSB  Atlanta, 
WIOD  Miami  and  WHIG  Dayton 
• — is  radio  director  of  the  Demo- 
cratic Committee  on  leave.  Pub- 
licity director  of  the  Committee  is 
Paul  A.  Porter,  who  before  the  war 
was  CBS  Washington  counsel. 

Another  potent  radio  figure  at 
the  Convention  will  be  Paul  E.  Fitz- 
patrick,  newly-elected  Democratic 
State  Chairman  for  New  York,  who 
took  over  the  reigns  from  James  A. 
Farley  last  week.  He  is  president 
and  part-owner  of  WEBR  Buffalo, 
operated  in  conjunction  with  the 
Courier-Express,  New  Deal  news- 
paper. Mr.  Fitzpatrick  had  been  ac- 
credited by  the  Radio  Correspond- 
ents' Assn.  along  with  C'y  King, 
general  manager,  as  a  news  repre- 
sentative of  WEBR. 

While  radio  executives  wondered 
what  action  the  Democratic  Con- 
vention would  take  to  insure  free- 
dom from  Government  interfer- 
ence, news  staffs  of  the  networks 
and  some  60  individual  stations 
moved  into  Chicago  last  week  to 
begin  the  task  of  covering  the  Con- 
vention. In  charge  of  the  radio  news 
gallery  will  be  D.  Harold  McGrath, 
superintendent  of  the  Senate  Ra- 
dio Gallery,  assisted  by  William 
Vaughan,  acting  superintendent  of 
the  House  Radio  Gallery.  Both  men 
went  to  Chicago  last  week.  ^"^^^^ 

In  addition  to  two  daily  session s^" 
which  will  be  broadcast  by  the  corci-_ 
bined  major  networks,  each  of  the. 
four  nets  plans  special  programs 
featuring  interviews  with  delegates 
and  Convention  officials.  Follo^ving 

{Continued  on  page  60) 
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McKesson  Budget  Largest  in  History  ^^"'^f 

~  O  J     Hanm    tor  Hear 


Heavy  Share  Is  Slated 
To  Go  to  Radio 
Next  Year 

McKESSON  &  ROBBINS  adver- 
tising appropriation  for  1945  will 
be  the  largest  in  the  company's  his- 
tory, something  more  than  $2,500,- 
000,  of  which  a  very  sizable  pro- 
portion vdll  be  devoted  to  radio,  L. 
M.  Van  Riper,  vice-president  in 
charge  of  advertising,  said  last 
week. 

Addressing  a  laboratory  clinic 
on  wartime  development  and  dis- 
tribution of  drug  products,  held 
Tuesday  and  Wednesday  at  the 
company's  manufacturing  labora- 
tories in  Bridgeport,  Conn.,  for 
executives  and  merchandising  rep- 
resentatives, Mr.  Van  Riper  re- 
viewed the  history  of  McKesson  & 
Robbins  use  of  radio  advertising, 
which  began  more  than  10  years 
ago  with  an  institutional  program, 
Musical  Magazine,  broadcast  Sun- 
day evenings  on  CBS  to  help  drug- 
gists promote  their  profession  to 
the  public. 

'Amazing  Success' 

For  several  years  the  company 
used  little  radio,  except  for  an  oc- 
casional spot  campaign,  until  Jan- 
uary 1942  when  it  began  sponsor- 
ing a  noontime  news  program  on 
the  Yankee  Network  for  Bexel, 
B-Complex  vitamin  product.  The 
"amazing  success"  of  this  test  cam- 
paign led  to  nationwide  expansion, 
Mr.  Van  Riper  said,  adding  that  by 
mid-summer  of  1943  the  company 
had  quarter-hour  news  programs, 
one-minute  announcements  or  chain 
breaks  on  the  air  in  almost  every 
area  in  the  country,  advertising 
Calox  toothpowder,  Albolene  clean- 
sing cream  and  Yodora,  as  well  as 
Bexel.  In  March  of  this  year,  the 
company  reentered  network  radio 
with  Stop  or  Go,  starring  Joe  E. 
Brown  on  166  stations  of  the  Blue 
network  for  Bexel,  Calox  and 
Yodora. 

Bax,  a  multiple-vitamin  product, 
has  been  extensively  advertised 
with  one-minute  spots,  which  have 
been  placed  in  accordance  with  the 
product's  distribution,  starting  last 
September  on  the  Pacific  Coast  and 
moving  east  as  Bax  was  introduced 
in  each  new  ai'ea.  By  this  fall  dis- 
tribution will  be  nationwide,  Mr. 
Van  Riper  said,  and  the  spot  radio 
coverage  will  also  be  nationwide, 
with  stations  on  the  East  Coast  and 
in  some  parts  of  the  South  added 
to  the  present  schedule. 

Spots  are  also  used  for  Soretone, 
he  said,  bringing  the  McKesson  & 
Robbins  station  list  for  spot  cover- 
age to  about  150.  Bax  is  the  largest 
user  of  spot  advertising  among  the 
company's  products,  using  about 
100  stations.  In  addition  tran- 
scribed announcements  are  fur- 
nished by  the  company  to  retail 
druggists  for  local  stations,  Mr. 
Van  Riper  said,  which  are  widely 
used,  judging  from  the  number  of 
requests  received.  Many  of  these 
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discs  were  made  by  Arthur  God- 
frey, he  added. 

In  addition  to  radio,  McKesson  & 
Robbins  advertising  appears  in 
newspapers,  magazines,  profes- 
sional publications  and  drug  trade 
journals,  he  stated,  and  the  com- 
pany also  distributes  booklets  to 
help  retailers  increase  sales,  such 
as  "Key  to  Selling  Success"  and 
"Your  New  Job  as  a  Di'ug  Clerk". 

J.  D.  Tarcher,  president  of  J.  D. 
Tarcher  &  Co.,  New  York  agency 
handling  advertising  for  Bexel, 
Calox,  Albolene,  Soretone  and  Yo- 
dora, told  the  meeting  that  results 
of  a  questionnaire  sent  to  the  com- 
pany's men  indicated  retail  drug- 
gists predominantly  favoring  Stop 
or  Go  and  that  it  is  producing  re- 
sults. Ted  Strong,  vice-president  of 
Ivey  &  Ellington,  New  York,  in 
charge  of  Bax  advertising,  report- 
ed that  "Back  Bax  Month"  will  be 
sold  to  retailers  during  August  as 
a  September  promotion,  with  spe- 
cial transcribed  announcements  and 
newspaper  mats  supplied  free  to 
dealers  for  local  use  in  addition  to 


the  company's  regular  public  and 
radio  advertising  for  this  vitamin 
product. 

Development  of  health  uses  for 
Amino  acids  in  the  McKesson  lab- 
oratories was  discussed  by  Dr.  A. 
L.  Omohundro,  vice-president  and 
technical  director,  who  described 
them  as  "the  basic  building  blocks 
of  the  body"  and  declared  they 
would  eventually  equal  or  exceed 
vitamins  in  commercial  import- 
ance." 

Dr.  Abram  White,  of  the  Yale 
School  of  Medicine,  reported  that 
recent  experiments  gave  "clear-cut 
evidence  that  Amino  acids  are  es- 
sential to  human  beings".  Product's 
based  on  combinations  of  the  23 
known  Amino  acids  are  already 
appearing  on  the  market,  he  said, 
stating  that  the  chief  laboratory 
problem  is  to  obtain  a  complete 
mixture  which  can  be  taken  orally, 
pleasantly  and  without  toxic  ef- 
fects. The  solution  to  the  problem 
will  probably  expand  the  company's 
advertising  even  beyond  its  present 
total. 


Ban  on  Middle  Commercials 
Is  Imposed  by  WJR  Detroit 


A  BAN  on  middle  commercials  in 
sponsored  news  broadcasts  will  be 
invoked  on  WJR  Detroit  begin- 
ning Sept.  1,  Leo  J.  Fitzpatrick, 
vice-president  and  general  man- 
ager, announced  last  Thursday  in 
the  first  formal  action  in  that  di- 
rection. 

Mr.  Fitzpatrick,  operating  head 
of  the  stations  in  the  George  A. 
Richards  group  (WJR,  WGAR 
Cleveland,  KMPC  Los  Angeles), 
said  he  believed  the  elimination  of 
the  middle  commercial  will  benefit 
both  the  station  and  its  adver- 
tisers by  increasing  public  good- 
will. He  urged  a  nationwide  drive 
by  stations  to  add  dignity  to  news 
broadcasts.  Mr.  Fitzpatrick  did 
not  state  whether  WGAR  and 
KMPC  would  follow  the  WJR 
lead. 

"The  war  has  brought  a  new 
importance  to  newscasts,"  he 
said.  "We  must  remember  that 
practically  all  listeners  have 
relatives  or  close  friends  in  the 
armed  services  and  that  their  in- 
terest in  newscasts  is  quite  per- 
sonal, quite  emotional  and  some- 
times becomes  terribly  tragic  as 
they  hear  the  names  and  stories 
of  loved  ones  in  the  news. 

Reaction  on  Public 

''Public  today  listens  to  radio 
news  with  reverence  and  solem- 
nity. The  details  of  individual  vic- 
tories may  be  gladdening  but  as  a 
whole  our  newscasters  tell  a  sad, 
tense  story  of  killing,  of  maiming 
or  of  a  world  at  war.  The  morale 
of  the  entire  nation  is  in  the  bal- 
ance. 


"The  recent  reporting  of  news 
direct  from  the  battlefronts  cer- 
tainly has  made  history  and  added 
to  the  prestige  of  radio  news  han- 
dling. Radio  is  providing  service 
that  is  genuinely  appreciated  by 
listeners.  We  must  do  all  we  can 
to  continue  and  to  cement  that 
trust  by  presenting  all  newscasts 
in  good  taste  and  with  all  the  dig- 
nity we  can  manage.  Suddenly  the 
newscast  has  become  one  of  the 
most  important  show-windows  of 
radio.  We  must  remember  th^t  the 
public  judges  an  entire  business 
to  a  large  extent  by  what's  in  the 
show  vsdndow  and  how  it  is  dis- 
played. 

More  Harm  Than  Good 

"One  step  in  the  right  direction 
is  the  cutting  out  of  the  middle 
commercials  and  holding  to  open 
ing  and  closing  announcements. 
Too  many  times,  newscasters  have 
teased  an  anxious  public  by  inter- 
rupting their  accounts  of  im- 
portant happenings  with  the  read- 
ing of  commercials. 

"I  am  convinced  that  the  time 
has  come  when  the  middle  news- 
cast commercial  does  more  damage 
than  good  to  advertisers.  People 
loudly  condemn  some  advertisers 
who  have  been  indiscreet  not  only 
in  timing  the  commercial,  but  in 
the  subject  matter  as  well.  Natur- 
ally, radio  stations  get  their  share 
of  criticism  and  justly  so. 

"A  general  step  by  the  entire 
radio  industry  adding  more  dignity 
to  new  programs  certainly  would 
be  to  the  advantage  of  all  con- 
cerned." 


Radio  for  Hear 

Maj.  Stoer  Continues  W 
Group  in  Executive  Post 

REORGANIZATION  of  Hea 
Radio  Inc.  management,  wher. 
Leonard  Kapner,  general  mana:: 
of  WCAE  Pittsburgh,  will  becc 
general  manager  of  the  Hea 
stations,  was  reported  last  w 
in  New  York.  Maj.  E.  M.  Stoer  c ' 
tinues  in  an  executive  capacity 
the  Hearst  Radio  organization. 

While  no  formal  announcem 
was  made,  it  is  understood  '.■ 


Maj.  Stoer 


Mr.  Kapnei 


Kapner,  a  veteran  of  a  dozen  yr 
in  the  Hearst  Radio  organizat 
will  take  over  active  direction.  ' 
the  present,  it  is  understood,  he  ' 
contitnue  to  manage  WCAE, 
censed  to  a  separate  corporatioi 

In  addition  to  WCAE,  Hei 
stations  are  WBAL  Baltim 
50,000  w  NBC  outlet,  WISN  I 
waukee,  CBS  outlet,  and  WI 
New  York  independent.  WCAI 
a  Mutual  outlet. 

Mr.  Kapner,  41,  joined  WC 
in  1932  at  the  time  the  station 
purchased  by  Hearst  from  G 
bels.  Prior  to  that  he  was  in  an ' 
vertising  capacity  with  local  pu 
cations  in  Pittsburgh.  Maj.  S 
is  a  veteran  of  the  Hearst  ovg 
ization.  He  served  in  the  last 
in  France  with  the  British 
wears  the  Military  Cross. 


WOODRUFF  ENTER] 
ARMY  AS  PRIVA'A 

JAMES  Vv^.  WOODRUFF 
general  manager  of  the  Geoil 
Broadcasting  System,  compris  I 
WRBL     Columbus,  WATL 

lanta  and  WC| 
Albany, 
Thursday  w 
inducted  into  : 
Army   as  a 
vate.  He  ente] 
Ft.  McPher;! 
Ga. 

Widely  kn' 
in  broadcas 
c  i.r  c  1  e  s. 
Woodruff  is 
Mr.  Woodruff      director  of 
NAB  and  resigned  that  post  ]| 
paratory  to  entering  the  ser\\ 
The  vacancy  will  be  filled  byl 
election  by  the  Board  of  Direc 
at  a  meeting  to  be  held  during 
NAB    Executive  War  Confercl 
in  Chicago  Aug.  28-31. 

Executive  management  of 
Georgia  stations  has  been  assu: 
by  Mr.  Woodruff's  father,  J. 
Woodruff   Sr.   The  junior  W- 
ruff    was    elected    a    directoi  I 
large  of   the  NAB  in  1940 
district  director  in  1943. 
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KAB  Decides  on  Three -Day  War  Session 


jestriction  Placed 
On  Attendance 
At  Chicago 

iREEMENT  on  a  three-day  ex- 
itives  War  Conference  in  lieu 
the  regular  annual  convention 
ihe  NAE,  to  be  held  on  Aug. 
-31  at  the  Palmer  House  in  Chi- 
'o  -was  reached  in  Washington 
t  week  by  the  sub-committee  on 
liference   agenda    of   the  NAB 
lard  of  Directors. 
Fit  was  made  clear  by  J.  Harold 
an,  NAB  president,  that  while 
;  war  conference  plans  are  being 
npleted,  and  there  is  every  pros- 
Ct  the  sessions  will  be  held  as 
i_'  heduled,  there  always  exists  the 
psibility    of    an  eleventh-hour 
apwiig^ponement.  If  travel  conditions 
.f,^.pome  critical,    because   of  war 
tvements,   Mr.  Ryan  will  exer- 
e  his  plenary  power  to  call  off 
postpone  the  conference  or  make 
:  rangenients   for  a   remote  con- 
illed  "closed-circuit"  session. 
A  tentative  topical  agenda  was 
mulated  at  sessions  last  Mon- 
y  and  Tuesday,  subject  to  revi- 
-;  ;.n  which  may  be  dictated  by  war 
Vf^aditions.  The  sessions  are  being 
[lited  to  personnel  of  NAB  ac- 
I  ^n^e  and  associate  members  and  at- 
1  dance  is  expected  to  be  substan- 
Uy  below  the  record  1200  figure 
last  year. 

The  committee  which  drafted  the 
;  enda    comprised    Kolin  Hager, 
GY  Schenectady,  chairman,  with 
.  -  .y  F.  Thompson,  WFBG  Altoona, 
_   ^  ..  and  John  Fetzer,  WKZO  Kala- 

Ezoo,  assistant  director  of  censor- 
p    for    radio.    Harry  Spence, 
KRO,  Aberdeen,  Wash.,  and  Herb 
■^IJiJollister,  KANS  Wichita,  sub-com- 
Ittee  members,  were  absent  and 
lii'essrs.  Thompson  and  Fetzer  sub- 
tuted. 

Guests  Restricted 

- The  committee  in  general,  adopt- 
the  broad  recommendations  of 
Harold   Ryan   and  Secretary- 
:  f  measurer  C.  E.  Arney  Jr.  The  com- 
inai  (ittee,  speaking  for  the  Board,  ex- 
•aiiressed  the  hope  that  active  and 
?it^5sociate  members  will  restrict  at- 
idance  to  one  executive  and  those 
their  personnel  who  are  members 
NAB  committees.  A  carefully 
'^'^tllected  list  of  guests  will  be  in- 
■'  .  jlted. 

■  .| '  The  agenda  stresses  the  impor- 
,,jj;j!nce  of  the  conference,  not  on  the 

r  isis  of  what  broadcasters  have 
ne  in  the  war  effort  but  what 
:  r.  sponsibilities  lie  ahead  during 
rJS  he  war  and  in  the  post-war  pe- 
^''^  lod.  The  keynote  will  be  discussion 

,  nth  government  officials  primarily 
.^^Jtsponsible  for  the  conduct  of  the 
,"j  ar,  of  ways  and  means  of  further- 

jjlig  radio  participation  in  that  ef- 
•^.jcritrt. 

-  '  Names  of  invited  guests  or  speak- 
s  were  not  given  in  the  topical 
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agenda.  These  will  be  filled  in  as 
soon  as  arrangements  are  com- 
pleted and  acceptances, are  received 
from  the  key  figures  in  the  war  ef- 
fort. 

The  committee  said  that  in 
formulating  the  war  conference 
policy,  the  Board  was  mindful  of 
the  existing  critical  transportation 
facilities.  They  felt,  however,  that 
the  NAB  Conference  will  contrib- 
ute measurably  to  the  war  effort 
and  to  development  of  plans  for 
radio's  participation  during  the 
postwar  era.  It  was  emphasized 
that  the  meeting  will  be  strictly 
business  with  every  topic  on  the 
agenda  "down  to  brass  tacks"  dis- 
cussion. 

Registration   Aug.  28 

The  first  day— Monday,  Aug.  28 
— will  be  devoted  to  committee  and 
group  meetings,  along  with  reg- 
istration. The  formal  sessions  will 
open  Tuesday  and  will  be  devoted 
largely  to  war  and  post  war  ad- 
vertising and  the  tapping  of  new 
sources  of  radio  revenue. 

The  Wednesday  session  will  open 
with  station  coverage  and  audience 
measurement  discussions.  This  will 


NAB  Convention  to 
For  Amendment  of 

REVISION  of  by-laws  of  the  NAB, 
to  provide  for  nomination  of  direc- 
tors-at-large  by  individual  nomina- 
ting ballot  as  well  as  from  the  floor, 
and  to  permit  elections  by  mail-re- 
be  followed  by  the  regular  busi- 
ness session  and  the  nomination 
and  election  of  the  six  directors 
at  large — two  each  representing 
large,  medium  and  small  stations — 
as  well  as  consideration  of  proposed 
by-laws.  The  afternoon  session 
Wednesday  will  cover  small  market 
stations  and  the  music  copyright 
situation. 

The  opening  session  Thursday 
will  cover  the  AFM  recording  situa- 
tion, and  limited  radio  material. 
Prior  to  the  luncheon  recess  the 
mooted  question  of  new  radio  legis- 
lation will  be  discussed. 

The  afternoon  session  will  be  de- 
voted to  the  postwar  future  of 
broadcasting  and  a  discussion  of 
technical  advancement  in  radio. 


NAB  EXECUTIVES  WAR  CONFERENCE 

Tentative  Topical  Agenda 

Palmer  House,  Chicago,  Aug.  28-31 
(Subject  to  change  both  as  to  topics  and  timing) 


a.m.-o  p.m. 


Sunday,  Aug.  27 

Pre-Convention 


Registra- 


Monday,  Aug.  28 

9  a.m.-5  p.m. — Registration. 

10  a.m.-12:30  p.m. — Legislative  Committee 
Sales  Managers  Committee 
Accounting  Committee 

Public  Relations  Committee 
Engineering  Committee 

11  a.m. — BMI  Board  of  Directors 

12  :30-2  p.m. — Luncheon  Meetings 

Public  Relations  Executive  and  Code 
Committees 

Sales  Managers   Executive  Committee 

Research  Committee 
2-5    p.m. — Code  Committee 

Labor    Executive  Committee 

Labor  Steering  Committee 

Music  Committee 

Small   Market   Stations  Committee 
7   p.m. — Dinner  meeting — NAB    Board  of 

Directors 

Dinner  meeting — Program  Managers  Ex- 
ecutive Committee 

NOTE — <;onsistent  with  established  pol- 
icy there  will  be  no  reimbursement  of 
the  expenses  of  either  Board  of  Commit- 
tee members  to  attend  Committee  or 
Board  meetings  held  in  connection  with 
the   Annual  Membership  meeting. 

Tuesday,  Aug.  29 

9:30  a.m. — General  session. 

Call  to  Order — President  Harold  Ryan 
"Radio   Broadcasting   and  the   War  Ef- 
fort"— President   Harold  Ryan 
Appointment  of  Conference  Committees 
Announcements 
10   a.m. -12  noon — War  and  Post-War  Ad- 
vertising   and   the    Retail  Promotion 
Plan 

A  transcribed  presentation  of  what  the 

plan  was  designed  to  accomplish  and 

what  it  has  achieved 
Revision  of   the  activities  of  the  Sales 

Managers   Executive   Committee  since 

the  1943  War  Conference 
Developments  in  retail  radio  advertising 
What  the  NRDGA  is  doing 
Report    of    NAB    participation    in  the 

Proprietary    Assn.    Advertising  Clinic 

— A  Transcribed  Presentation 
Discussion  of  post-war  developments  in 

the    building   and    housing  industries 

and  how  radio  may  help 
The  motion  picture  field 
General  discussion 


12:15     p.m.-2      p.m. — General  luncheon. 

speaker  to  be  selected 
2:15-5  p.m. — Public  relations  clinic 

Radio  news  presentation 

Listener  activity 

Wednesday,  Aug.  30 

9:30-11  am. — General  session 
Station  coverage  method 
Report  of  Research  Committee 
Sales  managers  report 
Advertising  agency  view 
Advertiser  view 
Discussion 

Bureau     of     Standards     for  Audience 

Measurement 
Program  Report 
Discussion 

11   a.m. -12   noon — NAB  Business  Session 
Nomination  and  election  of  directors-at- 
large 

Proposed  by-law  amendments 
12:15-2    p.m. — General    luncheon,  speaker 

to  be  announced 
2:15-3:15  p.m. — Small  market  station  panel 
What  we've  learned  about  problems  and 
possibilities    of  small   market  stations 
what  about  national   spot  business 
A    small   market   station  as  a  training 
ground 

The  problem  and  responsibility  of  small 
market    station    managers — A  Tran- 
scribed Presentation 
3:15-4:30  p.m — Music 

ASCAP  developments 

Broadcast  Music  Inc. 

Thursday,  Aug.  31 

9:30-11   a.m. — Labor  matters 
AFM  recording  band 
AFM  platter  turners 
AFRA 

"Pay-Within-Pay  Plan" 
11-12  noon — Legislation 

12:15-2  p.m. — General  luncheon,  speaker 
to  be  announced 

2:15  p.m. — The  post-war  future  of  broad- 
casting 

A    discussion   of  technical  advancement 

in  radio  broadcasting 
Adjournment 
6    p.m. — Dinner   meeting,  NAB  Board  of 

Directors 

Consideration  is  being  given  to  the  pos- 
sibility of  some  evening  meetings.  An- 
nouncement regarding  these  will  be  made 
later. 


Broadcast  Advertising 


Consider  Proposals 
By-Laivs  Provisions 

ferendum  will  be  proposed  to  the 
NAB  Executives  War  Conference  in 
Chicago  Aug.  28-31.  A  third  pro- 
posed amendment,  relating  to  class- 
ification of  dues  by  station  income 
brackets,  already  has  been  sent 
member  stations  and  likewise  will 
be  considered. 

The  NAB  Board  subcommittee 
on  By-Laws  Revision,  at  a  meeting 
in  Washington  last  Monday  and 
Tuesday  recommended  the  submis- 
sion of  the  proposed  new  amend- 
ments to  the  membership  meeting. 
Present  were  Paul  W.  Morency, 
WTIC  Hartford,  chairman;  Frank 
King,  WMBR  Jacksonville,  and 
Roy  Thompson,  WFBG  Altoona,  as 
substitute  for  Barney  Lavin, 
WDAY  Fargo,  who  was  uanble  to 
attend.  Also  present  were  NAB 
President  J.  Harold  Ryan,  Secre- 
tary-Treasurer C.  E.  Arney  Jr., 
Kolin  Hager,  WGY  Schenectady 
and  John  Fetzer,  WKZO  Kalama- 
zoo, assistant  director  of  censor- 
ship in  charge  of  radio. 

Proposed  Changes 

Following  are  the  texts  of  the 
proposed  amendments  dealing  with 
elections : 

Amend  Article  V,  Section  1-A  of  the  By- 
Laws  by  adding  thereto  the  following  pro- 
viso: 

"Provided  the  Board  of  Directors  shall 
have  power  by  a  two-thirds  vote  of  its 
members  present  at  a  duly  called  meeting 
or  by  a  two-thirds  vote  by  mail  ballot  to 
cancel  any  annual  meeting  if  it  is  deemed 
such  action  is  necessary  or  desirable  in  the 
public  interest. 

"In  event  of  cancellation  of  the  annual 
meeting  the  District  Director  members  of 
the  Board  shall  constitute  a  nominating 
committee  for  the  purpose  of  nominating 
Directors-at-Large  for  the  ensuing  one 
year  term,  and  the  President  shall  be  au- 
thorized to  accept  by  mail  in  accordance 
with  the  provisions  of  Article  VII,  Sec- 
tion 4.  nominations  from  the  respective 
networks  for  Network  Directors.  Such 
nominations  shall  be  presented  to  the  mem- 
bership in  writing  after  which  15  days 
shall  be  allowed  for  filing  additional  nomi- 
nations endorsed  in  a  petition  signed  by 
any  ten  members  of  the  Association  in  good 
standing.  Within  30  days  thereafter  a  com- 
plete list  of  all  nominations  shall  be  maUed, 
together  with  a  secret  ballot,  to  all  mem- 
bers in  good  standing  of  the  Association. 
All  ballots  shall  be  returnable  to  the  Sec- 
retary-Treasurer. The  President  shall  ap- 
point an  Elections  Committee  of  not  less 
than  three,  nor  more  than  five  members 
who  shall,  with  the  Secretary-Treasurer 
within  20  days  after  the  mailing  of  such 
ballots  canvass  such  ballots  and  announce 
the  result  of  such  election.  Directors-at- 
Large  and  Network  Directors  thus  elected 
shall  serve  for  one  year  or  until  the  next 
annual  meeting." 

Amend  Article  VII,  Section  4  to  read  as 
follows : 

"Section  4.  NOMINATIONS  OF  DI- 
RECTORS-.AT-LARGE  AND  NETWORK 
DIRECTORS.  Nominations  for  each  of  the 
six  Directors-at-Large,  as  defined  in  Sec- 
tion 2.  above,  may  be  made,  in  the  alter- 
native, as  follows:  Each  duly  accredited 
representative  of  an  Active  Member  in  at- 
tendance at  the  annual  membership  meet- 
ing shall  be  provided  at  the  time  of  regis- 
tration with  a  nominating  ballot  and  with 
a  certified  list  of  all  persons  eligible  to  be 
nominated  as  Directors-at-Large  in  each  of 
the  respective  classifications;  each  such 
representative  shall  be  entitled  to  write  in 
the   space   designated    on   said   ballot  the 

(Continued  on  page  54) 
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Radio  Coming  of  Age  as  News  M.ediurY 


ALMOST  before  I  had  unpacked 
my  bags  after  returning  to  WSYR 
from  a  radio  reporter's  mission  to 
the  Southwest  Pacific,  covering 
27,000  miles  in  exactly  24  days 
spent  outside  the  country,  I  said 
goodbye  to  H.  R.  Ekins,  a  WSYR 
commentator,  and  saw  himi  off  for 
the  4>eachhead  in  Normany. 

I  came  back  to  the  studio,  sat 
down  to  catch  my  breath  and  then 
realized  suddenly  that  those  two 
journeys  into  both  great  theatres 
of  this  war  by  two  commentators 
from  an  individual  station  might 
mean  something  very  big  in  radio; 
they  might  mean  that  radio  sta- 
tions have  at  last  acquired  the 
same  respect  for  themselves  that 
everyone  else  accorded  them  long 
ago. 

War  Awakened  Radio 

Great,  live  newspapers  never 
have  been  content  to  ride  along 
smugly  on  their  splendid  news 
services;  their  star  reporters  and 
feature  writers  have  always  been 
on  the  spot  to  cover  big  stories,  in 
addition  to  the  fine  coverage  of 
the  wire  services  and  syndicates. 
Newspapers  always  have  had  re- 
spect for  themselves  as  an  orig- 
inating medium  of  news,  not  just 
a  funnel  through  which  it  could 
be  poured.  And  with  their  own 
crack  writers,  these  newspapers 
have  impressed  their  character 
and  their  personality  upon  their 
readers  and  made  them  loyal 
friends. 

But  until  this  war  shook  radio 
stations  to  their  heels  with  the 
impact  of  news,  many  top-flight 
stations  had  been  perfectly  con- 
tent to  be  mere  news  voices,  riding 
along  on  their  wire  services  and 
their  networks  and  doing  virtually 
nothing  to  make  themselves  out- 
standing by  their  own  reporting. 

Now  I  am  not  sure  of  this,  but  I 
believe  I  was  the  first  commen- 
tator from  any  individual  radio 
station  accredited  as  a  war  cor- 
respondent to  an  overseas  theatre. 
I  know  I  was  the  first  in  the 
Southwest  Pacific.  I  left  San 
Francisco  on  April   28  and  was 


Experience  of  War  Awakens  Need  for 
Coverage  at  the  Source 

By  VADEBONCOEUR 
News  Analyst  and  Vice-President,  WSYR  Syracuse 

BACK  FROM  a  tour  in  the  Southwest  Pacific  as  a  radio  cor- 
respondent, E.  R.  Vadeboncoeur,  vice-president  of  WSYR 
Syracuse  and  veteran  reporter,  analyst  and  commentator,  be- 
lieves radio  at  last  has  awakened  to  its  obligation  as  a  news-gath- 
ering medium.  He  relates  his  experiences  as  a  war  cor- 
respondent and  concludes  that  individual  stations  are  acquiring 
a  due  respect  for  themselves  and  their  responsibility  to  listeners 
by  assigning  reporters  to  supplement,  as  newspapers  have  done 
for  years,  the  press  association  and  network  services. 


winging  back  across  the  Golden 
Gate  before  noon  on  May  22  after 
flying  about  27,000  miles  (3,800  of 
those  miles  on  combat  missions  in 
New  Guinea)  and  after  visiting 
Australia,  interviewing  Gen.  Doug- 
las MacArthur,  Mrs.  MacArthur, 
Lt.  Gen.  George  Kenney,  Vice  Adm. 
Thomas  Kincaid  and  many  others, 
not  the  least  of  them  being  a  pair 
of  Syracuse  WACs  newly  landed 
in  the  Southwest  Pacific. 

As  I  write  this  Mr.  Ekins  is 
flying  to  Europe  to  see  the  war 
there,  as  he  saw  many  another 
war  for  nearly  two  decades  as  a 
United  Press  foreign  correspon- 
dent before  he  came  to  WSYR. 

Radio  Acquires  'Respect' 

That  is  what  I  mean  by  saying 
that  radio  stations  are  acquiring, 
at  long  last,  a  due  respect  for 
themselves,  for  their  own  im- 
portance, their  own  responsibility 
to  listeners  and  their  own  per- 
sonality and  character. 

I  am  not  trying  to  sermonize  or 
blow  any  ballyhoo  trumpets  for 
WSYR,  because  we  deserve  no 
fanfares  at  all;  we  are  only  doing 
what  many  aggressive  and  pro- 
gressive stations  will  be  doing  soon 
as  a  matter  of  course,  except  that 


SOUVENIRS  FROM  SOUTH  PACIFIC  shoWn^'by  Vadeboncoeur  (left 
center)  WSYR  vice-president  as  well  as  news  analyst,  capture  interest 
of  staff  members.  Vadeboncoeur  spent  six  weeks  on  his  news-gathering 
mission  throughout  various  battle  areas  of  the  South  Pacific. 

Page  12    •    July  17,  1944 


we  happen  to  have  done  it  first. 
Smart  stations  will  want  to  im- 
press upon  their  listeners  that  they 
stand  for  more  in  the  field  of  news 
than  a  good  announcer  reading 
good  wire  copy,  or  a  good,  hard- 
working commentator,  chained  to 
an  office  and  working  only  from  a 
handy  vnve. 

I  am  not  talking  about  networks 
now;  I'm  talking  about  the  sta- 
tions, themselves.  That  is  an  im- 
portant distinction. 

None  of  this  is  or  will  be  espe- 
cially easy;  few  worthwhile  things 
are  easy.  Getting  accredited  is  a 
slow  and  often  a  very  diflncult  job, 
for  neither  the  Army  nor  the  Navy, 
quite  understandably,  wants  any 
joyriders  around  under  foot  dur- 
ing a  war.  And  without  presum- 
ing to  speak  for  them,  I  am  cer- 
tain that  they  do  not  intend  to 
carry  all  the  radio  commentators 
in  the  country  overseas.  Before 
asking  for  accreditation  it  is  well 
to  be  ready  to  prove  that  yjaur 
reasons  are  good  and  sufficient, 
and  that  you  know  the  score  as  a 
reporter. 

At  Jungle  Base 

I  was  accredited  by  the  War 
Dept.  in  Washington  before  I  left 
this  country.  In  the  Southwest 
Pacific  I  was  again  accredited  by 
Gen.  MacArthur's  headquarters 
and  then  things  began  to  happen. 
I  was  at  GHQ  for  less  than  two 
days  when  I  started  for  New 
Guinea.  Out  there  a  war  cor- 
respondent travels  by  ATC  plane 
or  hitch-hikes,  whichever  method 
promises  to  get  him  where  he 
wants  to  go  in  the  shortest  time. 
I  was  in  a  hurry,  so  I  hitch-hiked. 
On  a  Sunday  morning,  I  was 
picked  up  in  a  hotel  lobby  by  a 
colonel  flying  back  to  Guinea  and, 
6V2  hours  later  I  was  standing  in 
the  mud  of  a  jungle  air  base  1400 
miles  from  GHQ. 

I  had  told  the  Colonel  that  I 
wanted  to  see  some  combat  flying 
but  that  I  had  to  pack  it  in  quickly. 
He  just  grinned  at  that  and  said, 
"I'll  put  you  with  the  best  squad- 


ron on  New  Guinea.  They'll  ta  ; 
care  of  you."    They  did. 

I  reached  the  squadron's  car 
area  just  before  dark  and  befo 
dawn  next  day  I  was  on  my  way  ■ 
the   winding    Sepik    River  in 
B-25  on  a  1200-mile  chase  of  Jap 
nese  troops  trying  to  evacuate  W  ) 
wak  by  sneaking  up  the  river  I 
native  boats  and  along  its  edg  i| 
on  foot.    Next  day  I  was  off  i 
dawn  on  a  1400-mile  bombing  ai  1 
strafing  strike  against  the  Wak^ 
Bay  area,  which  was  a  part  of  t 
final  softening-up  bombing  tree 
ment  just  before  our  troops  we 
ashore  to  capture  Wakde  and  t 
5500-foot  Jap  airstrip  on  the  i 
land. 

You  can  do  all  these  things  ai 
do  them  quickly  out  there  if  GH 
is  satisfied  that  you  know  yoi 
business  and  the  code  of  respect< 
confidences  and  trustworthiness 
a  good  reporter;  you  can  do  it  b 
cause,  vdthin  reasonable  limits 
sound  military  security,  the  Sout 
west  Pacific  PRO  does  everythir 
it  can  to  help  its  corresponden 
report  the  war  faithfully,  acc" 
rately  and  thoroughly. 

Correspondents  Respected 

At  Port  Moresby,  on  the  soul 
shore  of  New  Guinea,  there  is 
camp  for  war  correspondents  calk 
Cocoanut  Grove,  which  is  like 
weekend  at  Atlantic  City  after  t 
mud  of  Finschafen,  or  the  rou; 
business  on  the  beaches  of  H 
landia  or   Maffin   Bay,   or  Bia 
There  I  slept  between  the  ori 
sheets  I  saw  on  Guinea  and  a 
food  which  tasted  like  somethi: 
served  up  by  Oscar  of  the  Waldor: 
after  a  long  siege  of  powden 
eggs,  powdered  milk  and  a  lot 
other  powdered  combat  stuff,  en 
bellished  by  jungle  butter.  Th 
boys  need  that  camp  and  the  res 
they   get   there,   for   every  tim 
there  is  a  strike  along  the  Guine 
coast — and  there  have  been  plent 
of  them — they  are  in  the  middle  0 
it.    Many   officers    and   men  ou 
there  told  me  things  like,  "Tho; 
guys  have  plenty  of  guts.    We  gi 
into  a  lot  of  the  shows,  but  the; 
get  into  all  of  'em." 

The  troops  out  there  have  n 
markable    respect    for    war  co: 
respondents;  they  are  helpful  an- 
friendly  and  in  m.y  own  case,  a 
least,   they    did    everything  the;, 
could  to  make  me  at  home  and  se' 
that  I  got  all  that  was  coming  tr 
me  and  a  little  bit  more,  as 
realized  now  and  then  when  m; 
knees  were  knocking  together  lik' 
Spanish  castanets. 

And  through  ever  such  a  fas 
tour  of  a  vast  war  theatre  as  mine 
you  cannot  help  bumping  agains 
things  which  increase  your  respec 
for  radio.  It  is  reaching  out  tx 
men  half-way  around  the  work 
with  the  touch  of  their  homes,  ii- 
a  way  nothing  else  could  do.  J 
was  mighty  proud  of  radio  when  1 
(Continued  on  page  52) 
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MacFarlane  Broadcast  the  First  1,000  Plane  Raid 


Can  3^ou  see  in  your  mind's  eye  1,000 
planes  ?  Can  you  imagine  the  thrill  it  must 
be  ?  And  then  can  you  imagine  what  it  is 
to  see  the  first  group  of  1,000  planes  in 
the  world,  leave  England  to  bomb  the 
^jmemy?  And  the  story  it  made  to  a  radio  man  as  he 
;hortwaved  the  news  across  the  Atlantic  to  The  States  ? 


^  That's  just  one  episode  in  the  war  life  of  Ian 

R-oss  MacFarlane.  Just  one  more  indication  of  the 

^^vay  this  newscaster  has  been  in  the  war  right  up 

t-tco  the  hilt, 
etjt 

*f  It's  just  one  more  reason  why  his  newscasts  carry  an 
i|authenticity  and  force  seldom  heard  on  the  air.  He's 


been  through  the  events  once,  that  are  happening  again. 

Invasion.?  He  was  at  Dieppe.  Came  June-6tb  and 
the  beachheads  in  Normandy  .  .  .  MacFarlane  didn't 
need  a  tourist  map  to  follow  the  advance.  He  has  lived 
in  the  towns,  knew  the  streets  and  the  people ! 

Ian  Ross  MacFarlane  broadcasts  exclusively  for 
W-I-T-H. 


WITH 


Baltimore,  Md. 


Tom  Tinsley,  President      *      Represented  Nationally  by  Headlej'-Reed    ■  \ 


SROA.DCASTING 
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Second  50  kw  Outlet  Assured 
In  Alamo-San  Antonio  Action 

Transmitter  Plans  Approved;  FCC  Sees  Better 
Network  Coverage  for  Blue  and  Mutual 


A  SECOND  50,000  w  station  for 
San  Antonio,  Tex.,  was  assured 
last  week  when  the  FCC  en  banc 
granted  application  of  the  Alamo 
Broadcasting  Co.,  licensee  of 
KABC,  to  shift  the  250  w  local  from 
1450  kc  to  680  kc  and  to  increase 
power  to  50  kw  day  and  10  kw 
night  with  directional  antenna  for 
night  use. 

Installation  of  a  new  transmit- 
ter and  removal  of  the  transmitter 
site  to  IOV2  miles  northwest  of  San 
Antonio,  subject  to  the  FCC's  State- 
ment of  Policy  of  last  Jan.  26 
[Broadcasting,  Jan.  31],  also  was 
approved.  Inasmuch  as  Alamo 
Broadcasting  in  its  application  last 
April  set  out  that  it  planned  to 
purchase  the  50  kw  transmitter  of 
XENT  Nuevo  Laredo,  Mex.,  across 
the  border  from  Laredo,  Tex.,  and 
move  it  to  San  Ant'onio,  it  appeared 
likely  that  little  critical  U.  S.  ma- 
terials would  be  involved  and  that 
construction  could  go  ahead  with- 
out delay. 

Increased  Net  Coverage 

Foremost  in  the  Commission's 
collective  minds  in  considering  the 
application  it  is  reported,  was  the 
increased  coverage  promised  for 
the  Blue  and  Mutual  networks. 
KABC,  it  was  pointed  out,  could 
afford  the  two  networks  only  lim- 
ited local  coverage,  whereas  NBC 
is  carried  by  the  50  kw  WOAI, 
while  the  San  Antonio  CBS  affiliate 
is  KTSA,  operating  with  5  kw  day 
and  1  kw  night  on  550  kc. 

Last  Wednesday's  action  recalled 
that  pending  before  the  FCC  and 
designated  for  hearing  without 
date,  is  the  application  of  the  Blue 
Network  Co.  filed  last  May  for  per- 
mission to  feed  programs  to 
XELO  Juarez,  Mex.,  150,000  w  out- 
let across  the  border  from  El  Paso. 

Agreements  have  been  worked 
out  with  the  Texas  State  Network, 
with  which  Col.  Elliott  Roosevelt, 
son  of  the  President,  and  his  form- 
er wife,  Ruth  Googins  Roosevelt 
Eidson,  are  identified,  the  appli- 
cation pointed  out,  whereby  the 
Blue  programs  would  be  fed  to 
XELO  through  KFJZ  Ft.  Worth, 
heretofore  headed  by  Col.  Roose- 
velt, now  on  duty  overseas.  Texas 
State  Network,  of  which  Mrs.  Eid- 
son is  now  president,  would  be 
paid  at  the  rate  of  $350  per  class 
A  hour. 

Alamo  Broadcasting  Co.  also  is 
identified  with  the  Roosevelt-Eidson 
interests.  Majority  of  the  voting 
stock  is  held  as  follows:  R.  Early 
Willson,  president,  30% ;  Charles 
F.  Roeser,  vice-president  and  25% 
owner  of  Frontier  Broadcasting 
Co.,  licensee  of  WACO  Waco  and 
KNOW  Austin,  29%;  Mrs.  Eidson, 
27%.  Col.  Roosevelt  is  a  director  of 
the  Alamo  company,  of  which  Gene 


L.  Cagle  is  general  manager.  Mr. 
Cagle  also  is  general  manager  of 
KFJZ  and  of  Texas  State. 

Following  her  divorce  from  the 
President's  son,  Mrs.  Roosevelt  was 
married  last  June  23  in  Ft.  Worth 
to  Lt.  Col.  Harry  T.  Eidson,  Army 
Air  Forces  pilot  and  friend  of  Col. 
Roosevelt,  who  was  associated  with 
him  in  aviation. 

The  KABC  application  was  han- 
dled by  John  C.  Hayes,  of  Hayes  & 
Hayes,  Washington  attorneys,  with 
the  engineering  portions  prepared 
by  Everett  L.  Billiard,  consulting 
engineer  and  president  of  the  Com- 
mercial Radio  Equipment  Co.,  of 
Kansas  City  and  Washington. 


LUNCHEON  FOR  BREAKFAST 

Club  discussion  occurred  when  W. 
H.  Vanderploeg  (left),  president  of 
the  Kellogg  Co.,  Battle  Creek, 
Mich.,  manufacturer  of  cereals 
and  sponsor  of  the  BLUE  Network 
Breakfast  Club,  met  with  Don  Mc- 
Neill, m.c.  of  the  morning  show. 


RCA  Victor  has  begun  reinstatement 
of  118  popular  Victor  and  Bluebird 
records,  unavailable  lately,  and  will 
have  stocks  replenished  by  September. 


Pinex  on  104 

PINEX  Co.,  Fort  Wayne,  Ind. 
(cough  remedy),  begins  sponsor- 
ship Oct.  9  of  a  national  campaign 
using  chain  breaks  and  one  spot 
announcement  weekly  on  104  sta- 
tions. Contract  is  for  22  weeks. 
Agency  is  Russell  M.  Seeds  Co., 
Chicago. 


Texas  Star  Broadcasting  Co.  Granted 
FCC  Authority  to  Start  Program  Tests 


A  FOUR-YEAR  controversy  over 
acquisition  of  the  1230  kc  channel 
for  a  250  w  Houston,  Tex.,  outlet 
was  settled  last  Wednesday  by  the 
FCC  when  it  finally  granted  au- 
thority to  the  Texas  Star  Broad- 
casting Co.,  Houston,  applicant  for 
a  license  for  KTHT,  new  station, 
to  begin  program  tests  in  accord- 
ance with  the  Commission's  rules. 

Action  was  taken  by  the  Com- 
mission, sitting  en  banc,  following 
a  hearing  last  Monday  the  appli- 
cation to  (1)  "determine  the  truth- 
fulness and  accuracy  of  representa- 
tions made  by  or  in  behalf  of  the 
application  in  the  application  for 
construction  permit"  and  (2)  "to 
determine  the  qualifications  of  the 
applicant  to  operate  the  broadcast 
station  for  which  a  license  is  re- 
quested in  the  public  interest." 

On  July  8  the  FCC  denied  the 
request  of  Greater  Houston  Broad- 
casting Co.  for  postponement  of 
the  hearing  to  "not  earlier  than 
July  17"  and  Greater  Houston's  re- 
quest for  rehearing  of  the  Commis- 
sion's denial  in  the  firm's  petition 
to  intervene.  The  FCC  previously 
had  denied  petition  of  Scripps- 
Howard  Radio  Inc.,  for  rehearing 
and  reinstatement  of  its  applica- 
tion for  construction  permit.  Texas 
Star,  Greater  Houston  and  Scripps- 
Howard  all  had  filed  applications 
for  the  1230  kc  250  w  unlimited 
time  facilities  in  early  1941  but  the 
applications  were  dismissed  with- 
out prejudice  following  the  Com- 
mission's freeze  order  of  1942 
[Broadcasting,  July  10]. 

At  the  hearing  Monday  Roy 
Hofheinz,  judge  of  the  Harris 
County  Court,  which  includes 
Houston,  and  owner  of  75%  of  the 


voting  stock  of  Texas  Star,  was 
questioned  at  length  by  FCC 
Chairman  James  Lawrence  Fly 
regarding  his  political  background, 
intentions  as  a  broadcaster  and 
his  financial  status.  Judge  Hof- 
heinz, who  also  represented  Texas 
Star  as  attorney,  testified  that  he 
owned  $9,000  in  stock,  $1,500  of 
common  stock  at  $50  per  share,  and 
$7,500  in  preferred  stock  at  $1,000 
a  share. 

W.  N.  Hooper,  vice-president 
and  secretary-treasurer  of  the 
company,  holds  the  remaining  25% 
of  common  stock  and  the  balance 
of  preferred  stock,  Judge  Hof- 
heinz told  the  Commission. 

Tell  Stock  Holdings 

When  Judge  Hofheinz,  who  said 
he  had  been  county  judge  for  eight 
years,  testified  that  the  preferred 
stock.  Chairman  Fly  commented : 
dividends  are  paid  on  common 
stock,  Chiarman  Fly  commented: 
"That  makes  the  preferred  stock 
to  appear  in  substance  as  a  loan." 
The  witness  said  there  was  "no 
immediacy"  required  in  retiring 
the  preferred  stock. 

Chairman  Fly  also  questioned 
Judge  Hofheinz  about  his  political 
intentions  and  asked  if  he  in- 
tended to  retain  office  if  the  Com- 
mission granted  the  license.  The 
judge  replied  that  although  he 
was  a  candidate  for  reelection,  he 
would  wire  his  withdrawal  to  the 
Democratic  Central  Committee  of 
Harris  County  "the  minute  the 
Commission  grants  the  license". 
Should  the  license  be  granted  fol- 
lovwng  his  election,  he  said,  he 
would  resign  to  devote  his  full 
time   to   broadcasting  interests. 


KVI  Sale  Revealet 
In   Court  Sui 

Sackett,  Stone  Ask  Court  t< 
Compel  Tacoma  Transfer 

DISCLOSURE  of  contract  fo 
purchase  of  KVI  Tacoma  by  Shel 
don  F.  Sackett,  principal  owner  0  1 
KOOS  Marshfield,  Ore.,  and  KVAJ!| 
Vancouver,  and  Ben  E.  Stone,  gen 
era!  manager  of  the  stations,  wa 
made  last  week  with  the  filing  of  . 
complaint  against  KVI  in  the  Su 
perior  Court  of  Washington  fo 
specific  performance  of  contract 
The  price,  according  to  the  com 
plaint,  was  to  be  $125,000  for  th 
regional,  free  of  all  liabilities  an^ 
assets. 

The  suit  was  brought  by  KV 
Inc.,  a  corporation  formed  b; 
Messrs.  Sackett  and  Stone,  agains 
Mrs.  Laura  M.  Doernbecher,  wido\ 
of  the  station's  founder  and  Mrs 
Vernice  Irwin,  daughter  of  Mrs 
Doernbecher,  and  the  Puget  Souni 
Broadcasting  Co. 

KVI  Inc.  was  created,  the  peti 
tion  sets  forth,  to  take  over  the  sta 
tion  upon  completion  of  the  sale 
transaction.  The  complaint  state 
that  in  July  1943  Messrs.  Sacket 
and  Stone  completed  a  contract  fo 
acquisition  of  KVI  for  the  $125,00i 
figure,  $40,000  of  which  was  to  b' 
paid  upon  approval  of  the  sale  b; 
the  FCC  and  the  balance  in  install 
ments  bearing  4%%  interest,  ove: 
a  period  of  72  months. 

Agreement 

The  agreement,  the  petition  al 
leges,  was  signed  by  the  parties  in 
volved  on  or  about  July  30,  1943 
Mrs.  Doernbecher  was  decribed  a: 
the  owner  of  more  than  two-third: 
of  the  stock,  with  Mrs.  Irwin  thi 
owner  of  "a  nominal  number"  0: 
the  outstanding  shares.  The  statioi 
operates  on  570  kc  with  5000  w 

The  complaint  states  that  th< 
$40,000  initial  payment  was  de 
posited  with  the  attorney  for  KVI 
to  be  transferred  upon  written  ap 
proval  of  the  FCC.  It  was  pointec 
out  that  it  is  necessary  for  the  de 
fendant  to  join  in  any  applicatioi 
for  written  consent  to  transfer. 

In  February  1944,  the  complain 
adds,  Messrs.  Sackett  and  Stone 
were  advised  by  the  Doernbeche: 
attorney  that  the  agreement  wouh 
not  be  performed  and  the  $40,00( 
check  was  returned. 

The  court  was  asked  to  requin 
the  defendants  to  join  in  making 
the  application  to  the  FCC  foi 
written .  approval  of  the  sale  an( 
that  they  be  required  to  "specifical 
ly  perform  and  carry  out  thei: 
agreement".  A  judgment  agains 
the  defendants  for  $20,000  damage: 
for  the  delay  in  performance  als( 
was  asked  with  an  alternate  pro 
vision  that  if  specific  judgment  bi 
not  granted  "that  plaintiff  havt 
judgment  against  said  defendant: 
and  each  of  them  for  '$50,000." 

The  complaint  was  filed  on  Jub 
6.  The  respondents  have  20  days  ii 
which  to  answer.  Counsel  for  thi 
complainants  are  Metzger,  Blai: 
and  Gardner  of  Tacoma. 
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BROADCASTING    •    Broadcast  Adverthini 


'Born  for 


/iJvcrtisers . . . 


WHO  WANT  THEIR  OWN  SHOW 
ON  THEIR  OWN  LOCAL  STATION 


•  Ad^"ertise^s  who  realize  the  value  of  ha\  - 
ing  theh  own  big-attraction  sho\\^  but  tliink 
they  can't  stretch  their  ad^-ertisins;  dollars 
that  far  . . .  have  good  reason  for  cheers!  An 
NBC  syndicated  show  ivas  born  just  for  you. 

It's  }'our  baby  to  have  and  to  own  exclu- 
sive in  your  locality.  Behind  it  is  top-rung 
radio  talent  plus  the  unmatched  professional 
production  facihties  of  NBC.  Broadcast  it  on 
am-  station  )-ou  like  for  your  wartime  or  post- 


war messages.  Carr)''  it  on  a  limited  budget. 
\  ou  can,  for  by  svTidication  the  expenditure 
is  divided  among  many  non-competing  ad- 
vertisers in  varied  markets  throughout  the 
countr)^  ( And  yau  ha\e  a  show  that  would 
be  far  too  costly  if  produced  for  one.  local 
ad\'ertiser. ) 

Just  to  give  you  some  indication  of  the 
high  caliber  of  NBC  recorded  shows  that  are 
ready  to  do  a  big  selling  job  for  you — ■ 


Betty  and  Bob— The  stor\-  of  "ordinarv'  folk  who  lead  extraordinary  lives"— en gi-oss- 
ing,  human  interest  serial  drama,  with  a  record  of  proved  selling  power.  390  quaiter- 
hours  for  5-a-week  broadcasts. 

Stand  by  for  Adventure— Tales  of  exciting  happenings  in  far  places,  among  sti'ange 
people— the  art  of  story-telling  recreated  by  four  friends— a  South  American  scientist, 
a  retired  Arm)'  officer,  a  newspaperman,  and  a  New  England  merchant  skipper.  52 
quarter-hour  programs. 

Modern  Romances— True  stories  of  real  people,  dramatized  from  the  grippiagly 
human  pages  of  one  of  today's  fastest  selling  magazines.  Modem  Romances.  156 
quarter-hours,  each  a  complete  story. 

The  Name  You  Will  Remember— William  Lang's  brilHant  word  portraits  of  famous 
notables  in  the  news  — pack  an  unforgettable  punch— and  a  natural  merchandising 
title  tie-in.  260  five-minute  shows  for  3-  or  5-a-week  broadcasts. 

Through  the  Sports  Glass—  Sam  Hayes,  ace  sportscaster,  recoimts  thrilling  moments 
in  sports  historv-,  famous  figures  in  sports  world  . .  .  Memorable  sports  events  drama- 
tized. 52  quarter-hours. 

These  and  many  other  famous  NBC  Recorded  Programs  are  now  available. 
They  co\"er  the  tops . . .  the  absolute  tops  . . .  in  aU  types  of  radio  entertainment. 
Fi^"e  minutes  to  half-hour.  Once-a-week  to  five-a-week.  AU  include  strong 
merchandising  features  and  effecti\  e  publicit)'  poitfohos.  Write  direct  or  call 
your  local  radio  station  for  complete  information  and  audition  records. 


Hntionol  Broadcasting  Co. 


RADIO'R^CORpING  DIVISION 

AMERICA'S  N^JMBi^i  I  ^Prcb  of  recorded  programs 


A  Service  of  Radio  "CA  BWg.,  Radio  City,  New  York,  N.  Y  A4erc/ionc/ise  Mart,  Chicago,  III, 

Corporotion  of  Americo  Trans-Lux  BIdg.,  Washington,  D.  C.  .  .  .  Sunset  and  Vine,  Hollywood,  Calif. 


Preliminary  FCC  Study  Begun 
On  Cash  Giveaway  Programs 


MONEY  GIVEAWAY  programs, 
long  a  burning  issue  in  competitive 
radio,  are  being  given  more  than 
cursory  study  by  the  FCC,  it  was 
learned  authoritatively  last  week. 

The  Commission's  Law  Dept.  is 
making  a  preliminary  study  of 
such  programs  preparatory  to  a 
•determination  of  whether  they 
iDorder  on  "lottery  or  games  of 
chance",  and  therefore  would  vio- 
late the  Federal  statutes. 

Thus  far,  it  is  understood,  in- 
quiries have  been  sent  to  stations 
in  a  half-dozen  localities  soliciting 
full  information  on  programs  in- 
volving cash  considerations  and,  in 
several  instances  stations  have 
been  given  temporary  license  re- 
newals. However,  in  the  latter  cate- 
gory, stations  also  have  been  placed 
on  temporaries  for  other  reasons, 
usually  in  connection  with  multiple 
ownership  or  prospective  sales. 

'Pot  'O  Gold'  Recalled 

While  no  formal  word  has  come 
from  the  Commission,  it  was 
learned  following  reports  from  sta- 
tions that  "appropriate  inquiries" 
are  being  made  on  an  exploratory 
basis.  No  recommendations  have 
been  made  to  the  FCC  by  the  Law 
Dept. 

The  FCC  several  years  ago 
launched  an  inquiry  into  the  Pot  'O 
Gold  type  of  program,  and  had  re- 
ferred the  matter  to  the  Dept.  of 
Justice,  for  possible  action  under 
anti-lot'tery  laws  in  February  1940. 
Subsequently,  however,  the  depart- 


SHEPARD  GIVES  VP 
CONTROL  OF  KVOX 

THROUGH  transfer  of  68  shares 
of  common  stock  by  David  G.  Shep- 
ard  to  John  W.  Boler,  president; 
M.  M.  Marget,  vice-president  and 
general  manager,  and  R.  S.  Fel- 
;  haber,  attorney,  and  transfer  of  9 
{  shares  from  Howard  S.  Johnson, 
vice-president  and  director,  to  Mr. 
Felhaber,  relinquishment  of  con- 
trol of  KVOX  Broadcasting  Co., 
licensee  corporation  of  KVOX 
Moorhead,  Minn.,  is  sought  in  an 
application  filed  with  the  FCC. 

Stock  transfers,  according  to  the 
application,  are  made  to  Mr.  Boler 
"as  additional  compensation  for  his 
management  and  development  of 
the  corporation  in  behalf  of  Mr. 
Shepard  and  Mr.  Johnson";  to  Mr. 
Marget  "for  his  assistance,"  and 
to  Mr.  Felhaber  for  his  legal  aid 
and  counsel.  Present  stock  (250  sh) 
is  held  as  follows:  Mr.  Shepard, 
also  24%  owner  of  KSJB  James- 
town, N.  D.,  142  shares  (56.8%); 
Mr.  Johnson,  likewise  24%  owner 
of  KSJB,  83  shares  (33.2%);  Mr. 
j,  Boler,  also  president  and  major 
1  owner  of  North  Central  Broadcast- 
ing System  and  24%  owner,  treas- 
urer and  director  of  KSJB,  25 
.shares  (10%). 

Under  the  transfer  Mr.  Boler  is 
to  get  49  shares,  Mr.  Marget  3 
shares  and  Mr.  Felhaber  16  shares 
of  Mr.  Shepard's  stock,  thus  giv- 
ing Messrs.  Boler,  S'^epard  and 
Johnson  each  74  shares,  Mr.  Fel- 
haber 25  shares  and  Mr.  Marget  3. 


ment  advised  the  FCC  it  had 
dropped  the  case  as  "unprosecut- 
able". 

So  far  as  could  be  ascertained 
the  Commission  has  launched  no 
formal  proceedings  against  sta- 
tions because  of  money  giveaways 
or  borderline  programs.  It  did, 
however,  send  inquiries  to  stations 
in  the  half-dozen  cities  with  a  view 
toward  appraising  the  situation  as 
a  whole.  It  will  determine  what,  if 
any,  action  should  be  taken. 

Hearings  within  the  last  fort- 
night have  involved  proposed  trans- 
fer of  the  license  of  WOV  New 
York  from  the  Arde  Bulova  inter- 
ests to  Mester  Bros.,  food  mer- 
chants. Rosel  H.  Hyde,  assistant 
general  counsel  in  charge  of  broad- 
casting, inquired  about  a  particu- 
lar type  of  syndicated  program  on 
the  station  involving  giveaways. 
The  program  was  of  a  quiz  nature 
and  the  contention  was  that  it  in- 
volved an  element  of  skill,  along 
the  lines  of  Information  Please.  A 
hairline  question  is  involved  as  to 
whether  these  constitute  lottery  or 
the  element  of  skill,  which  would 
free  them  of  the  lottery  taint. 

Early  this  year,  the  whole  issue 
of  money  giveaways  erupted  as  a 
result  of  editorials  and  articles 
published  in  BROADCASTING.  Pre- 
ponderant opinion  was  that  such 
programs  should  be  dropped  as  bad 
radio,  particularly  when  the  device 
is  to  stimulate  listening  by  giving 
away  money  rather  than  to  pro- 
vide entertainment. 


A  NEW  EXECUTIVE  Order 
(9455)  amending  one  issued  June 
8  authorizing  inspection  of  all  tax 
returns  by  the  House  Select  Com- 
mittee to  Investigate  the  FCC,  was 
issued  last  Friday  permitting  in- 
spection of  returns  for  the  years 
1939  to  1944,  as  well  as  those  iat- 
ing-  back  to  1932,  authorized  in  t^'ie 
previous  order. 

The  original  order,  issued  June 
8  [Broadcasting,  June  12]  had 
authorized  the  Bureau  of  Internal 
Revenue  to  open  for  inspection  tax 
returns  for  1932-38.  That  order 
omitted  the  words  "and  subsequent 
years"  through  clerical  oversight 
and  the  supplemental  order  had 
been  requested  by  Chairman  Cia^'- 
ence  F.  Lea  (D-Cal.)  of  the  Select 
Committee  upon  recommendation 
of  General  Counsel  John  J.  Sirica. 

The  authority  to  inspect  returns, 
customarily  given  Congressional 
investigating  committees,  original- 
ly had  been  requested  by  Rep.  E. 
E.  Cox  (D-Ga.)  at  the  outset  of 
the  inquiry  last  year.  When  Mr. 
Sirica  assumed  charge  several 
months  ago,  the  request  was  re- 
newed and  the  1932-1938  authoriza- 
tion was  signed  by  President 
Roosevelt. 


Delegate  Jimmy 

MUSICZAR  James  G.  Pe- 
trillo  will  have  a  chance  to 
blow  his  trumpet  at  the 
Democratic  National  Con- 
vention which  gets  under 
way  July  19.  He'll  attend  as 
a  delegate-at-large  from  Illi- 
nois. Petrillo  revealed  last 
week  that  he  has  resigned  his 
commissioner's  office  on  the 
Chicago  Park  Board,  an  ap- 
pointive post  he  has  held  for 
a  number  of  years.  "I  haven't 
got  the  time,"  he  said,  "I  got 
to  much  else  to  do  these 
days." 


Chapeau  Heads  WJHP 

TED  CHAPEAU,  for  four  years 
in  the  program  and  sales  depart- 
ments of  WJHP  Jacksonville,  Fla., 
a  John  H.  Perry  station,  has  been 
appointed  station  general  manager, 
succeeding  Wallace  Walker.  Other 
Perry  stations  are  WCOA  Pensa- 
cola,  WTMC  Ocala,  WDLP  Pana- 
ma City.  Known  on  the  air  as  "Old 
Lazybones",  Mr.  Chapeau  has  been 
affiliated  with  WTOC  Savannah, 
WDBO  Orlando  and  WJAX  Jack- 
sonville. 


Radio  Aids  Opera 

ANNNUAL  report  of  Metropoli- 
tan Opera  Assn.,  estimates  the 
United  States  audience  for  the 
Saturday  afternoon  Blue  network 
opera  broadcasts  comprises  some 
10,000,000  listeners,  with  several 
million  more  in  Canada  and  Latin 
America,  crediting  the  broadcasts 
with  much  of  the  growing  enthu- 
siasm for  opera.  Radio  appeal  pro- 
duced 29,597  gifts,  averaging  $3.51 
each. 


This  had  been  interpreted  in 
some  quarters  as  designed  to  pro- 
tect the  present  makeup  of  the 
FCC,  since  Chairman  Fly  did- not 
succeed  to  the  chairmanship  until 
1939.  The  blanket  authorization 
empowers  the  Committee  to  in- 
spect any  returns.  Government  as 
well  as  private.  Neither  Chairman 
Lea  nor  Mr.  Sirica  indicated  h->\v 
far  the  Committee  proposes  to  go 
but  reiterated  that  the  blanket 
authority  is  customary  for  all  in- 
vestigating committees. 

Following  is  text  of  order: 

Inspection  of  income,  excess  profits,  de- 
clared value  excess-profits,  and  capita! 
stock  tax  returns  by  the  Select  Committee 
to  Investigate  the  FCC,  House  of  Repre- 
sentatives. 

By  virtue  of  the  authority  vested  in 
me  by  sections  55  (a),  508,  603,  1204,  and 
729  (a)  of  the  Internal  Revenue  Code 
(53  Stat.  1,  29,  111,  171;  54  Stat.  974, 
989),  it  is  hereby  ordered  that  income, 
excess  profits,  declared  value  excess-profits, 
and  capital  stock  tax  returns  made  under 
the  Internal  Revenue  Code  for  the  years 
1939  to  1944,  inclusive,  shall  be  open  to 
inspection  by  the  Select  Committee  to  In- 
vestigate the  FCC,  House  of  Representa- 
tives, or  any  duly  authorized  sub-committee 
thereof  for  the  purpose  of  carrying  out  the 
provisions  of  House  resolution  21  (78th 
Congress,  1st  session) — passed  Jan.  19, 
1943  and  subject  to  the  conditions  stated 
in  the  Treasury  decision  relating  to  the 
inspection  of  such  returns  by  that  Com- 
mittee approved  by  me  this  date. 

This  order  is  supplemental  to  Executive 
Orler  9448  dated  June  8,  1944. 


WMPS  Is  Bougl 
By  Plough  Fin 

Price    Undisclosed,  Pendi 
Application  and  Approval  , 

SALE  OF  WMPS  Memphis  by  \  , 
Scripps-Howard  Radio  organizati  \ 
to    Plough     Inc,    pharmaceuti' ' 
manufacturers  of  Memphis,  was  ; 
nounced  last  Friday,  subject  to  F( 
approval.  The  transaction  resu 
from  the  Commission's  duopoly  r 
ing,  barring  ownership  or  cont: 
of  more  than  one  station  in  t 
same  area.  WMPS  is  licensed  i 
the    Memphis    Broadcasting  C 
which  is  a  wholly-owned  subsidia 
of  Memphis  Publishing  Co.,  whi  i 
also  owns  and  operates  WMC,  NL 
outlet. 

Pending  filing  of  the  applicati 
with    FCC   expected   shortly   a  ; 
completion  of  contractual  arran^  : 
ments,  the  sales  price  was  not  d 
closed. 

Heavy  Spot  Users 

Plough,  headed  by  Abe  Plough 
an  extensive  user  of  spot  and  i 
gional  network  radio  primarily  i 
Penetro  products,  St.  Joseph  .A 
pirin,  Mufti,  and  Mexsana.  S] 
radio  represents  bj'^  far  the  largf 
portion  of  its  advertising  expc 
ditures. 

Preparatory  to  announcing  t 
acceptance  of  the  Plough  ofFt 
Scripps-Howard  had  received  pr 
posals  from  a  number  of  prosp 
tive  purchasers.  The  fact  th 
Plough  is  a  Memphis  concern  m 
have  had  some  bearing  on  the  sa 
WMPS  is  a  Blue  Network  outk 
and  operates  on  1460  kc  with  1,0 
w  day  and  500  w  night. 

Mr.  Plough  asserted  "if  the  Co 
mission  approves  this  purchase, 
is  intended  to  have  at  all  times  t 
highest  type  of  personnel  as  w 
as  to  spare  no  expense  in  operatir 
WMPS  on  the  highest  plane  po 
sible  in  the  public  interest."  ; 


'Blondie'  on  Blue 

COLGATE  -  PALMOLIVE  -  PEE^ 
Co.,  Jersey  City  (Super  Suds 
will  promote  weekly  Blondie  pr( 
gram  starting  on  Blue  July  21,  Fr 
day  7-7:30  p.m.  (EWT),  with  We; 
Coast  repeat,  7:30-8  p.m.  (PWT 
Firm  is  using  transcribed  ai 
nouncements  featuring  fifty-secon 
interviews  with  the  cast.  Scripl 
sent  out  with  each  transcription  a 
low  local  announcer  to  add  statio 
call  letters  and  program  releas 
time.  Transcriptions  were  cut  unde 
supervision  of  Don  Bernard,  Hollj 
wood  m"anager  of  William  Esty  < 
Co.,  agency  servicing  account.  Pre 
gram  is  scheduled  to  shift  back  t 
CBS  stations  with  broadcast  o 
Oct.  22  [Broadcasting,  July  10] 


Five  Join  Keystone 

FIVE  stations  have  recently  joine( 
Keystone  Broadcasting  System 
disc  net,  bringing  affiliated  sta 
tions  to  203.  New  members  ar( 
WHIT  New  Bern,  N.  C;  KRKC 
Everett,  Wash.;  KRNR  Roseburg 
Ore.;  WLAY  Muscle  Sholes,  Ala. 
WROX  Clarksdale,  Miss. 


Lm  Probers  Given  Access  to  All  Tax 
Returns^  1932-44.  in  Amended  Order 
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Teamwork  Gets  Results.... 


^J^HE  two  great  markets  that  listen  to  WOV  team  up,  in  their 
respective  listening  hours,  to  give  WOV  a  constant,  around- 
the-clock  pulling  power  .  .  .  night  and  day.  WOV's  daytime 
domination  of  the  vast  metropolitan  New  York  Italian- 
speaking  audience  has  a  Pulse  rating  as  high  as  78%  of  the 
520,000  Italian  radio  homes.  And  in  the  evening  between 
the  Hooper  checking  hours  of  7:30  and  10:00  p.m.,  WOV 
reaches  more  homes  than  any  Other  New  York  independent 
station  ...  at  less  than  half  the  cost  of  the  next  ranking  station. 

-  RALPH  N.  WEIL,  GENERAL  MANAGER 


New  York 
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Promotion  Drive 
For  Pulp  Workers 

Periodical  Publishers  Aim 
For  Farmer  Interest 

PERIODICAL  Publishers  National 
Committee,  Washington,  in  a  drive 
to  get  farmers  to  cut  and  haul  pulp- 
wood  and  sawlogs  between  lay-by 
and  harvest  time,  is  running  a  spot 
radio  campaign  on  24  southern  sta- 
tions. 

Campaign  started  July  3  and  is 
now  scheduled  through  Aug.  31, 
calling  for  six-times  weekly  live 
spot  announcements  per  station, 
in  the  early  moi'ning  hours,  placed 
adjacent  to  farm  programs  wher- 
ever possible.  Agency  is  Albert  Sid- 
ney Noble,  New  York. 

Farmers  are  urged  to  help  Uncle 
Sam  and  themselves  too,  by  getting 
out  forest  products  and  selling 
them  at  top  ceiling  prices.  Spots  de- 
scribe the  best  forestry  practices 
and  refer  farmers  to  county  agri- 
cultural agents  for  detailed  infor- 
mation on  the  cutting  and  selling 
of  wood. 

List  of  Stations 

Station  list  includes  WBT  WIS 
WTMA  WSPA  WSB  WJAX 
WRUF  WCOA  WDLP  WSFA 
WJRD  WLAY  WBHP  WSGN 
WJDX  WAML  WFOR  WCOC 
WGCM  WMIS  KWKH  KFLC 
WWL  WMC.  Campaign  may  be  ex- 
tended for  a  longer  period  if  the 
initial  time  purchases  bring  re- 
sults. Stations  are  cooperating  by 
carrying  as  sustainers,  transcribed 
interviews  with  Donald  L.  Nelson, 
WPB  chairman,  and  other  Govern- 
ment officials,  and  live  interviews 
with  local  foresters. 

The  Progressive  Farmer  is  sup- 
porting the  campaign  by  highlight- 
ing the  need  for  forest  material  on 
its  regular  quarter-hour  program, 
heard  five-times  weekly  on  a  group 
of  Southern  stations.  Campaign  is 
conducted  in  cooperation  with  the 
Farm  Production  Forest  Products 
Program,  which  is  sponsored  by  the 
War  Production  Board,  the  War 
Food  Administration  and  the  War 
Manpower  Commission. 

Radio  drive  started  originally  in 
the  Northeast  on  four  stations  in 
Maine,  four  in  New  Hampshire, 
two  in  Vermont  and  four  in  Upper 
New  York  State.  It  will  be  expand- 
ed in  the  autumn. 


Frank  Smith  a  V-P 

FRANK  SMITH,  with  Benton  & 
Bowles,  New  York,  since  June  1942 
as  executive  on  the  Proctor  &  Gam- 
ble Co.  account, 
has  been  elected 
a  vice-president. 
Before  joining  B 
&  B,  he  was  for 
three  years  vice- 
president 
in  charge  of  pro- 
duction of  Leo 
Burnett  Co.,  Chi- 
cago, and  was 
previously  asso- 
ciate advertising 


Mr.  Smith 


Top  Cowles  Personnel  Shifted 
In  Reorganization  of  Stations 

Lawrence  and  Enns  Go  to  New  York;  Armstrong 
To  WCOP;  Hoffman  and  Inman  Promoted 


Mr.  Lawrence 


IN  TEMPO  with  expanded  opera- 
tions, Gardner  Cowles  Jr.,  presi- 
dent of  the  Iowa  Broadcasting  Co., 
last  week  an- 
nounced extensive 
changes  in  the 
Cowles  radio  or- 
ganization, which 
will  include  five 
stations  in  the 
East  and  M  i  d  - 
west  when  appli- 
cations pending 
with  the  FCC  are 
approved. 

Stations  in  the 
group  will  be  KRNT  Des  Moines 
and  WNAX  Yankton-Sioux  City,  in 
the  Midwest  and  WHOM  New 
York-Jersey  City,  WCOP  Boston 
and  WOL  Washington  in  the  East. 
KSO  Des  Moines  and  WMT  Cedar 
Rapids  will  leave  the  group  by  vir- 
tue of  transactions  completed  with- 
in the  last  few  weeks,  awaiting 
Commission  approval. 

T.  A.  M.  Craven,  vice  president 
of  IBC,  will  be  executive  head  of 
WOL  in  addition  to  his  duties  as 
technical  advisor  on  all  engineering 
matters  to  all  five  stations,  Mr. 
Cowles  announced. 

Craig  Lawrence,  vice-president 
and  manager  of  KRNT  and  KSO, 
will  move  to  New  York  to  become 


head  of  WHOM  and  WCOP.  A.  N. 
Armstrong,  now  assistant  manager 
of  WCOP  and  WORL  Boston,  will 
become  manager  of  WCOP,  Mr. 
Lawrence  announced.  Ted  Enns,  na- 
tional sales  manager  of  IBC,  will 
move  to  New  York  in  the  same 
capacity  representing  all  five  sta- 
tions. Karl  Haase,  assistant  treas- 
urer of  the  Iowa  company  will  move 
to  New  York  in  his  same  capacity 
on  the  three  eastern  stations. 

Phil  Hoffman,  manager  of 
WNAX,  moves  to  Des  Moines  suc- 
ceeding Mr.  Lawrence  as  manager 
of  KRNT.  Don  Inman,  formerly 


Mr.  Armstrong  Mr.  Enns 

of  the  Waterloo  offices  of  WMT,  has 
moved  to  Yankton  as  WNAX  man- 
ager. Art  Smith,  formerly  program 
director  of  WNAX,  has  moved  to 
Sioux  City  as  manager  of  the 
WNAX  studies  there.  Gene  Loffler, 
ex-announcer  at  KRNT,  has  moved 
to  Yankton  as  program  director. 


Wasmer  Loses  Political 
Race ;  Magnuson  Winner 

MAJ.  LOUIS  WASMER,  Army 
Air  Forces,  owner  of  KHQ  and 
KGA  Spokane,  was  defeated  in 
the  Republican  gubernatorial  pri- 
maries in  Washington  State  last 
week  by  Gov.  Arthur  B.  Langlie. 
Maj.  Wasmer  had  been  inducted 
to  run  at  the  eleventh  hour  by 
Washington  businessmen  and  cit- 
izens. He  had  had  no  previous  po- 
litical background. 

Rep.  Warren  G.  Magnuson, 
member  of  the  House  Select  Com- 
mittee to  Investigate  the  FCC,  was 
an  overwhelming  winner  in  the 
Democratic  race  for  the  Senate 
seat  vacated  by  Homer  T.  Bone, 
recently  named  to  the  Federal 
bench. 


Ryan  to  Speak 

J.  HAROLD  RYAN,  president  of 
the  NAB,  is  among  speakers 
scheduled  to  address  a  conference 
on  the  use  of  radio  in  home  and 
farm  safety  education,  to  be  held 
at  the  Hotel  Roosevelt,  New  York, 
July  27.  Meeting  is  under  the 
auspices  of  the  Home  &  Farm 
Safety  Advisory  Committee  of  the 
New  York  State  Dept.  of  Health 
and  the  National  Safety  Council. 
Dr.  Sterling  Fisher,  NBC  as- 
sistant public  service  counselor, 
will  be  a  speaker. 


manager  of  General  Foods  Corp.'s 
cereal  division. 


Charles  Howard  Mayne 

CHARLES  HOWARD  MAYNE, 
45,  president  of  Charles  H.  Mayne 
Co.,  Los  Angeles  advertising 
agency,  died  July  12  at  his  home  in 
that  city  following  a  heart  attack. 
Born  in  Council  Bluffs,  la.,  he 
came  to  Southern  California  as  a 
child.  Active  and  nationally  knovm 
in  the  advertising  and  merchan- 
dising field  for  25  years,  he 
founded  his  agency  in  1934.  Mr. 
Mayne  was  a  member  of  the  Board 
of  Governors,  Southern  California 
chapter,  American  Assn.  of  Adver- 
tising Agencies.  Surviving  is  his 
wife,  Norma  V.  Mayne,  vice-pres- 
ident of  the  agency. 


BIG  AGGIE  changed  hands  along 
with  the  management  of  WNAX 
Yankton  in  this  heart-rending 
scene.  Phil  Hoffman  (r)  who 
leaves  to  become  manager  of 
KRNT  Des  Moines,  turns  full  title 
of  his  promotional  creation  over 
to  Don  Inman,  his  WNAX  succes- 
sor, in  the  Cowles  stations'  per- 
sonnel reorganization. 


Samish  in  Charge 
Of  Blue  Programs 

Creation    of   Package  Series 

Will  Receive  Emphasis 

ADRIAN  SAMISH,  who  has  had 
20  years  of  experience  in  the  show 
business,  has  been  appointed  to  the 
new  post  of  national  productior. 
manager  of  the  Blue  network.  He 
will  act  as  adviser  on  outside  pro- 
ductions broadcast  on  the  network 
and  its  affiliated  stations.  Under 
his  supervision  emphasis  will  be 
placed  on  the  creation  of  package 
programs  and  the  training  of  young 
producers. 

Mr.  Samish's  most  recent  posi- 
tion has  been  as  director  of  March 
of  Time  on  NBC.  Previously,  he 
was  on  the  radio  production  staff 
of  Young  &  Rubicam,  New  York, 
as  production  supervisor  on  a  num- 
ber of  network  programs.  In  the 
past  he  has  directed  such  programs 
as  the  Aldrich  Family,  Screen  Guild 
Theatre,  Ellery  Queen  and  We  the 
People.  Before  entering  radio  he  di- 
rected both  film  and  stage  shows. 

Mr.  Samish's  appointment,  ac- 
cording to  Phillips  Carlin,  vice 
president  in  charge  of  programs  of 
the  Blue,  inaugurates  a  new  per- 
sonnel policy  for  the  network.  In- 
stead of  performing  as  a  training 
ground  for  executives  in  the  field 
of  the  theater,  the  motion  picture 
industry  and  advertising  agencies, 
the  Blue  network  is  going  to  draw 
its  staff  executives  from  these 
fields,  he  stated. 

"The  trend,  heretofore,"  Mr. 
Carlin  said,  "has  been  for  young 
producers  to  gain  invaluable  experi- 
ence in  network  operations  and 
then  resign  to  produce  for  adver- 
tising agencies,  outside  production 
unit's  and  the  theater.  Radio  broad- 
casting has  grown  up.  It  is  now 
"big  league."  The  Blue  network 
does  not  consider  itself  a  minor 
league  training  ground,  he  stated. 


Omar  Expanding 

OMAR  Inc.,  Omaha  (flour,  cereal), 
will  renew  sponsorship  Sept.  16  of 
its  half-hour  children's  program, 
Adventures  of  Omar,  Saturdays,  on 
the  following  stations:  WFBM 
KOWH  WBNS  WTMJ  KOA  WMT 
woe  WHO  KGLO  KMA  KOIL 
KOB  WCLO  KVRS.  More  will  be 
added.  Contract  is  for  26  weeks. 
Omar  will  also  renew  its  western 
show.  Ranch  'House  Jim,  quarter- 
hour  Tuesdays  and  Thursdays,  and 
half-hour  Saturdays,  with  more  to 
be  added.  Stations  are:  KOA 
WMAQ  WOWO  WFBM  WHO 
WMT  WOW  KMOX  WHIO  WISN. 
Contract  is  for  26  weeks.  Agency  is 
MacFarland,  Aveyard  &  Co.,  Chi- 
cago. 


Prest-O-Lite  to  Place 

PREST-O-LITE  BATTERY  Co., 
Indianapolis,  on  Aug.  15  in  behalf 
of  Prest-O-Lite  auto  batteries 
starts  a  series  of  live  and  tran- 
scribed spot'  announcements  on 
stations  in  some  40  markets.  Sched- 
ule has  not  been  selected.  News- 
papers, magazines  and  trade  papers 
will  also  be  used.  Agency  is  Ruth- 
rauff  &  Ryan,  New  York. 
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''Wheat  Brings  102  Million  Dollars  Annual 
Spending  Money  to  Folks  in  the  KFAB  Area" 


"Yes  sir,  seventy-eight  million  bushels  is  a 
lot  of  wheat... and  it  represents  a  whale  of  a  lot 
of  buying  power. 

"Yet,  wheat  furnishes  only  a  part  of  the  farm 
income  from  this  vast  KFAB  area.  Aside  from 
other  sure -income  crops,  we  raise  a  staggering 
amount  of  beef,  pork,  and  lamb  out  here. 

"So  we  have  plenty  of  cash  to  spend  for  the 
things  we  need... and  we  naturally  turn  to  the 


products  we've  heard  about  on  KFAB,  the  BIG 
FARMER  STATION." 


NEBRASKA'S  WHEAT  PRODUCTION 
RANKS  4th  IN  THE  U.  S. 

In  1943,  Nebraska's  wheat  crop  totaled  more 
than  81  million  dollars.  Nebraska  is  but  a  part 
of  the  vast  KFAB  area. 


LINCOLN, 

780  KC- 10,000  WATTS 


OMAHA 


BASIC  COLUMBIA 


HUGH  nmS,  General  Manager 
ROADCASTING     •    Broadcast  Advertising 


Represented  by  EDWARD  PCTItY  COMPANY 
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Right  of  Union  to  Impose  Quota  Plan 
To  Be  Decided  by  Regional  WLB  Panel 


WHETHER  a  union  can  impose  a 
quota  system  on  a  radio  station  or 
extend  an  established  quota  sys- 
tem to  make  work  for  its  members 
will  soon  be  decided  by  a  regional 
panel  of  the  War  Labor  Board 
which  has  concluded  hearings  in 
the  dispute  between  the  American 
Federation  of  Musicians  and  WJJD 
Chicago. 

Sale  of  the  station  to  Marshall 
Field,  approved  last  week  by  the 
FCC  [Broadcasting,  July  10],  will 
not  interfere  with  WLB  proceed- 
ings on  the  case  as  WJJD  is  a  cor- 
poration and  continues  as  such  un- 
der its  new  ownership. 

Petrillos  Plans 

The  case  involves  "make  work" 
demands  of  the  Chicago  AFM  lo- 
cal which  precipitated  a  strike  of 
the  musicians  on  April  13,  resulting 
in  a  strike  termination  order  by  the 
WLB  on  May  1  and  referral  of  the 
dispute  to  the  Chicago  regional 
board.  A  final  hearing  was  held 
July  7  and  briefs  were  to  be  filed 
last  week  by  attorneys  for  the 
union  and  the  station. 

In  his  presentation  of  the  case 
before  the  panel,  William  J.  Fried- 
man, WJJD  attorney,  brought  out 
that  the  demands  upon  the  station 
were  in  line  with  the  plans  of 
James  C.  Petrillo,  AFM  president, 
to  force  the  employment  of  2,000 
musicians  as  platter  turners  on  the 
radio  broadcasting  industry.  These 
plans  were  resisted  by  the  National 
Assn.  of  Broadcast  Engineers  & 
Technicians,  which  refused  to  sur- 
render its  jurisdiction  on  platter 
turning  in  12  network-owned  sta- 
tions, culminating  in  an  order  by 
the  WLB  maintaining  the  status 
quo  [Broadcasting,  May  8,  15,  22, 
29,  June  5]. 

Imposition  of  the  quota  system 
was  to  be  the  basis  for  control  of 
platter-turning  operations  by  the 
musicians  union  and  make-work  de- 
mands upon  stations.  In  its  brief  on 
the  merits  of  the  case,  counsel  for 
WJJD  declared: 

"Since  the  stockholders  of  WJJD 
had  entered  into  a  contract  to  sell 
their  stock  to  Marshall  Field,  sub- 
ject to  FCC  approval,  the  union 
felt  that  if  they  negotiated  with 
the  old  management  they  would 
not  have  much  difficulty  in  making 
the  old  management  recognize  the 
enlargement  of  the  quota  system.  If 
station  WJJD  recognized  this,  it 
would  afford  a  basis  for  a  like  de- 
mand upon  the  other  secondary  or 
B  stations  in  Chicago  and  act  as  a 
precedent  throughout  the  United 
States.  Accordingly,  the  demands 
were  made  on  WJJD." 

The  quota  system,  counsel  point- 
ed out,  is  "unique  and  unusual"  in 
American  industry  and  imposes 
upon  an  employer  a  given  number 
of  people  whether  he  has  need  for 
them  or  not.  "To  establish  a  quota 
system,"  it  was  argued,  "is  to  estab- 
lish the  principle  that  a  man  is 
entitled  to  be  paid  whether  he  works 
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or  not.  It  is  the  recognition  of  a 
make-work  or  feather-bedding  pro- 
gram, a  practice  particularly  ab- 
horrent and  un-American  during 
this  period  of  critical  labor  short- 
ages." 

Worked  Short  Weeks 

In  support  of  their  contentions, 
counsel  introduced  evidence  show- 
ing that  only  2  of  its  11  musicians 
worked  the  full  25  hours  estab- 
lished under  the  contract  as  the 
regular  work  week  and  that  the 
others  worked  only  6  to  15  hours  of 
the  25,  all  receiving  not  less  than 
$75  per  week.  The  musicians  turned 
the  records  at  WJJD  for  many 
years,  counsel  explained,  so  as  to 
provide  some  employment  for  the 
number  of  musicians  which  the  sta- 
tion has  been  required  to  employ. 

Nevertheless,  when  the  contract 
expired  last  Feb.  14  the  union  de- 
manded that  its  new  contract  stipu- 
late that  anyone  who  turned  a 
record  could  not  play  an  instrument 
and  would  not  be  included  in  the 
quota  of  musicians  employed. 
"There  had  been  no  similar  provi- 
sion in  any  of  the  contracts  be- 
tween comparable  secondary  sta- 
tions in  Chicago  and  the  Union," 
counsel  declared.  "This  was  an  en- 
tirely new  make-work  demand  on 
the  part  of  the  Union." 

The  station  offered  evidence 
showing  that  to  meet  the  union's 
demands  it  would  have  to  employ 
at  least  six  record  turners  and  a 
librarian,  increasing  the  station's 
payroll  by  a  minimum  of  $43,680 
per  annum  and  imposing  "an  un- 
reasonable burden"  upon  it.  Coun- 


Success  Story 

ANNOUNCEMENT  on  the 
Sears,  Roebuck  &  Co.  Voice 
of  a  Nation  broadcast  over 
KDYL  Salt  Lake  City  at 
7:45  a.m.  was  the  only  notice 
given  by  the  store  of  a  spe- 
cial shipment  of  two-thread 
hose,  but  when  the  doors 
opened  at  10  a.m.,  clerks 
from  other  departments  had 
to  be  called  to  assist  in  sell- 
ing that  commodity  to  the 
customers.  Entire  stock  was 
sold  out  within  ten  minutes. 


sel  noted  that  under  the  AFM  con- 
tracts with  major  motion  picture 
studios  such  as  MGM,  Warner 
Brothers  and  Fox,  the  quota  of  each 
studio  is  only  35  men.  Based  on 
gross  income,  it  was  pointed  out, 
a  station  like  WJJD  should  be  re- 
quired at  the  most  to  employ  one 
musician. 

The  union  justified  its  demands 
on  the  ground  that  WCFL,  owned 
by  the  Chicago  Federation  of  La- 
bor, uses  record  turners  who  are 
not  permitted  to  play  musical  in- 
struments. Counsel  for  WJJD 
pointed  out,  however,  that  this  sta- 
tion is  not  operated  for  profit  and 
could  not  be  compared  with  a  com- 
mercial station. 

"If  Mr.  Petrillo  could  not  get  a 
labor-owned  station  to  follow  out 
his  make-work  demands,"  counsel 
stated,  "it  would  indeed  be  a  sorry 
reflection  upon  Mr.  Petrillo  and  his 
standing  in  the  labor  world." 

During  cross-examination  at  the 
final  hearing,  Ralph  L.  Atlass,  then 
president  of  WJJD,  was  asked  by 
David  Katz,  AFM  counsel,  how  he 
thought  the  dispute  should  be  set- 
tled.  He  replied:   "Contract  with 


FCC  FELLOWSHIPS 
MADE  AVAILABLE 

FELLOWSHIPS  for  study  wit? 
the  FCC  are  now  open  to  appli 
cants  from  American  Republic 
other  than  the  U.  S.  under  rule;- 
which  have  been  adopted  by  tht 
Commission  in  furtherance  of  tht 
project  of  the  State  Dept.  Interde- 
partmental Committee  on  Coopera- 
tion with  the  American  Republics, 
chairman  of  which  is  Dr.  Raymund 
L.  Zwemer,  internationally  known 
scientist  and  lecturer. 

Sum  of  $10,000  has  been  allotted 
by  the  State  Dept.  to  the  FCC  for 
the  current  year  to  cover  training 
of  Latin  and  South  American  engi- 
neers in  the  regulatory  and  operat- 
ing practices  of  communications  in 
the  U.  S.  Interest  already  has  been 
expressed  in  the  project  by  Brazil, 
Mexico  and  Chile. 

Fellowships  are  to  be  of  the  in- 
terne-training type,  with  qualifica- 
tions requiring  that  the  applicant 
be  a  citizen  of  an  American  Repub- 
lic other  than  the  U.  S.,  able  to 
understand  the  English  language, 
of  good  character  and  intellect  and 
with  educational  background  of  or 
equivalent  to  four  years  training 
in  communications  or  related  fields. 
Travel  expenses  and  monthly  al- 
lowances for  quarters  and  susten- 
ance are  included.  Similar  fellow- 
ships of  like  nature  are  understood 
to  be  in  operation  under  other  gov- 
ernment agencies  and  departments, 
with  this  the  first  such  project  to 
be  undertaken  by  the  FCC,  it  is  re- 
ported. 

the  union  on  going  wage  and  hire  as 
many  men  as  we  have  need  for 
...  30  men  in  one  week  or  five 
in  another  and  use  them  as  the  sta- 
tion wishes." 

In  his  closing  statement,  Mr. 
Katz  asked  the  panel  to  recom- 
mend dismissal  of  the  case.  "It's 
only  an  economic  question,"  he  said. 
"There  are  no  wages  or  hours  in 
issue  and  the  issues  which  are  in- 
volved are  beyond  the  jurisdiction 
of  the  War  Labor  Board." 

Mr.  Friedman  argued  that  the 
quota  system  is  not  legal  and  that 
the  WLB  has  no  jurisdiction  to  im- 
pose it.  "The  only  basis  for  sup- 
porting the  union  demands  for  the 
quota  system,"  he  said,  "is  that  the 
station  had  recognized  this  in  the 
past.  This,  however,  is  not  sufficient 
basis  for  its  continuation  under  the 
circumstances  by  this  panel." 

The  panel  is  composed  of  John 
Kyle,  attorney  of  Whitewater, 
Wis.,  chairman;  Arthur  O.  Lamp- 
land  of  St.  Paul,  representing  in- 
dustry; John  Heil,  Grain  Proces- 
sors Union,  representing  labor. 


INSPECTING  WRIST  WATCH  given  him  by  Blue  network  employes  at 
a  farewell  cocktail  party  prior  to  his  entering  the  Marines  as  a  second 
lieutenant  is  James  L.  Stirton  (seated  center),  for  2%  years  program 
manager  of  the  Blue  central  division.  Sitting  with  Lt.  Stirton  are  Mark 
Woods  (1),  president  of  the  Blue,  and  Edward  J.  Noble,  chairman  of 
the  board.  Standing  (1  to  r),  E.  R.  Borroff,  central  division  vice-president; 
Keith  Kiggins,  station  relations  manager;  Merritt  R.  Schoenfield,  Blue 
Chicago  sales  manager.  Lt.  Stirton  reported  for  duty  July  6. 


Video  Crime  Detenjtor 

TELEVISION,  as  a  means  of  help- 
ing in  the  capture  of  criminals, 
was  forecast  by  Ted  Collins  in  his 
first  statement  as  program  con- 
sultant of  WABD,  the  New  York 
DuMont  Television  station.  Mr. 
Collins  anticipates  that  not  only 
will  law-breakers  be  fingerprinted 
and  photographed  but  their  like- 
ness recorded  on  film  for  telecast- 
ing when  identification  is  needed. 
Mr.  Collins  remains  as  manager  of 
Kate  Smith  and  producer  and  news- 
caster of  her  CBS  programs. 
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Kindling  tiie  Fire  of  Good  Citizensiiip 
in  file  iiearfs  of  60,000  Boys"^ 


60,000  boys  could  go  wrong...  hence  the  reason  for  Scouting 
and  the  reason  why  KFI  encourages  Scouting  while  seeking 
to  win  friends  and  influence  listeners. 

Whether  teaching  youngsters  to  become  good  citizens,  help- 
ing oldsters  to  be  better  informed  citizens,  or  conducting  an 
educational  program  in  the  interests  of  public  health... KFI 
believes  foremost  that  public  service  is  a  great  radio  station's 
obligation,  its  privilege  and  its  opportunity  for  worthwhile 
promotion. 

KFI  delivers  not  only  the  largest  audience  of  any  station  in 
the  West  —  the  result  of  its  NBC  programs,  its  Clear  Chan- 
nel, its  50,000  watts  of  power  blanketing  the  nation's  third 
market. . .  but  it  delivers  listener  loyalty  as  well — the  result  of 
dominance  in  the  field  of  purposeful  programming  in  the 
local  public  interest. 


KFI 


NBC 


for  LOS  ANGELES 


50,000  WATTS  •  CLEAR  CHANNEL  •  640  KILOCYCLES 


*  "On  The  Scouting  Trail" 
which  KFI  has  sponsored  for  four  con- 
secutive years,  serves  sixty  thousand 
Scouts  and  Cubs  in  the  seventeen 
Scout  regions  in  Southern  California. 

Dramatizations  illustrate  the  value 
of  Scout  training  in  wartime.  Actual 
experiences  of  former  Scouts  who 
have  seen  action  in  the  various 
theatres  of  war  are  related.  There  are 
contests,  projects  in  signaling,  first 
aid,  reports  on  Scout  activities  in  this 
area,  and  a  comedy  routine  by  profes- 
sional actors.  The  show  plays  to  a  full 
studio  audience  of  Scouts  each  Satur- 
day morning. 

A  recent  KFI-Boy  Scout  Bond 
Drive  was  conducted  on  the  program. 
It  resulted  in  War  Bond  sales  exceed- 
ing three  million  dollars. 

"On  the  Scouting  Trail"  has  won 
commendation  from  both  local  and 
national  Scout  executives  and  has  re- 
sulted in  Special  Citation  by  the  Insti- 
tute of  Education  by  Radio,  Ohio 
State  University. 


EDWARD    PETRY    AND    COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 


Fighting  the  Air  War  in  the  Orient 


Strange   Cacophony  of 
Propaganda  Aimed 
At  the  Allies 

The  airwaves  in  the  Orient 
are  jammed  ivith  insidious, 
clever  Axis  propaganda 
beamed  to  Allied  listeners.  One 
of  these  listeners  is  George 
Grim,  loaned  to  the  Chinese 
Ministry  of  Information  for 
his  broadcasts  from  XGOY 
Chungking.  The  former  KSTP 
St.  Paul  newscaster  has  also 
been  Mutual's  correspondent 
since  January,  hi  a  transcribed 
broadcast  on  Mutual  he  de- 
scribed the  Oriental  propagan- 
da battle.  Following  are  ex- 
cerpts from  his  broadcast: 

By  GEORGE  GRIM 
MBS  Correspondent 
Chungking 

THE  AIR  WAR  that  this  report 
covers  comes  into  my  loudspeaker 
here  in  Chungking — the  strangest 
radio  lineup  in  the  world.  It  goes 
on  virtually  24  hours  a  day,  propa- 
ganda that  ranges  from  stupid  to 
slick  pours  out  of  radio  transmit- 
ters all  over  the  Orient. 

Every  15  minutes  somewhere  on 
the  shortwave  dial  you  hear  a  re- 
corded trumpet  fanfare  followed 
by  the  words  in  English,  or  some 
other  tongue,  "This  is  the  Broad- 
casting Corp.  of  Japan."  I  cannot 
report  on  what  Tojo's  broadcasters 
do  in  other  languages  but  I  have 
heard  plenty  of  English,  and  such 
English. 

Little  Orphan  Annie 

Take  the  girl  who  calls  herself 
Little  Orphan  Annie.  Every  after- 
noon at  4  she  comes  on  the  air 
with  a  program  for  Americans  in- 
terned in  Jap  prison  camps  or  for 
any  Americans  listening  in  the  Far 
East.  Annie,  who  also  calls  herself 
"Your  best  enemy,"  has  a  brassy 
voice  that  talks  about  home-sick 
sergeants,  lovesick  corporals. 

Between  semi-classical  numbers 
she  taunts  the  boys  about  what 
they're  missing  at  home.  Annie's 
program  is  interrupted  once  by  a 
too-smooth  English  speaking  an- 
nouncer who  gives  what  he  calls 
"News  from  the  American  home 
front".  It  is  a  collection  of  strikes, 
floods,  crimes  and  trouble. 

That  blows  over  around  4:30 
and  is  replaced  by  a  loud  Ben- 
ny Goodman  record  of  "I  Know 
That  you  Know"  which  introduces 
the  Zero-Hour.  The  smooth-ton- 
gued gentleman  who  m.c.'s  the 
shows  talks  glibly  about  the  rec- 
ords. He  can  talk  quite  int'elli- 
eently  about  swing  but  all  his  rec- 
ords are  pre-Pearl  Harbor.  None- 
theless, his  Zero  Hour  does  make 
pretty  decent  listening  except  when 
lie  interrupts  it  to  bring  you  an- 
other dose  of  news  from  the  Amer- 
'I  ican  home  front — the  same  bag  of 
troubles  you  heard  a  half-hour 
earlier. 

That's  just  one  daily  hour  show 


from  Tokyo.  There  is  a  prestige 
show  called  Let's  Listen  To  Japan 
that  supposedly  features  great  mu- 
sical organizations  in  the  Land  of 
the  Rising  Sun.  I  suspect  that  the 
group  called  the  Symphony  Or- 
chestra of  Japan  might,  if  we  could 
inspect  the  record,  reveal  that  it 
had  been  pressed  in  Camden,  N.  J. 

The  current  artist  over  radio 
Tokyo  is  Urichi  Hirahoka  who 
played  the  xylophone  over  a  Unit- 
ed States  network  every  Sunday 
morning  for  many  years.  He  still 
plays  classical  music  superbly  and 
without  any  commercials  about  his 
boss  in  Japan.  But  right  after  that 
you  get  both  barrels — the  so-called 
news  from  Japan.  Right  now  the 
Japanese  radio  is  telling  you  that 
the  Germans  were  waiting  for  this 
invasion,  that  the  Germans  have 
said  they  would  handle  it  and  that 
Japan  is  sitting  back  to  watch  the 
Allied  defeat.  But  I  detect  more 
than  a  faint  note  of  doubt  in  some 
of  the  news  copy.  Tokyo  is  sitting 
back  and  wondering. 

Anonymous  Commentators 

None  of  the  news  commentators 
on  the  Japanese  station  gives  his 
name.  Some  of  them  sound  amaz- 
ingly American  with  hardly  a  trace 
of  trouble  with  I's  and  r's  so  com- 
mon in  the  Orient.  Their  news  pro- 
grams consist  of  items  from  Lisbon 
and  Buenos  Aires  which  are  the 
sources  of  United  States  news,  bat- 
tle news  from  Transocean,  the  Ger- 
man service,  and  Domei,  the  Jap 
propaganda  service. 

Tokyo  radio  will  sink  our  ships 
one  day  and  have  them  turn  up  a 
week  or  two  later  to  be  bombed 
from  the  air  by  daring  Japanese 
pilots.  The  so-called  commentators 
are  of  the  hissing  variety  who 
sound  as  though  they  talk  through 
their  teeth  instead  of  through  their 
hat.  But  radio  Tokyo  wisely  uses 
a  lot  of  American  music  and  inter- 
lards its  programs  with  messages 
from  American  prisoners  of  war. 
Some  of  these  are  recordings  said 
to  be  made  in  the  prison  camps. 
The  voices  of  the  Americans  are 
undoubtedly  genuine  —  the  Texas 
drawl,  the  Arkansas  twang,  the  un- 
mistakable Brooklyn  accent.  The 
repetition  given  these  leads  me  to 
suspect  that  there's  only  a  limited 
library  of  these  messages  from 
American  war  prisoners  which  are 
played  and  replayed  for  effect. 
Radio  Tokyo  gives  you  a  very  mock 
heroic  talk  about  these  records  and 
then  cold-bloodedly  puts  the  needle 
down. 

There  is  a  German  station  in 
Shanghai  which  features  Herbert 
Moi,  an  American-born  Chinese  who 
voice  seems  never  to  stop.  Intro- 
duced by  a  typical  brass  band  Ger- 
man fanfare,  Moi  has  a  delivery 
that  features  a  steady  sneer.  His 
news  sources  seem  to  be  the  same 
as  those  of  radio  Tokyo  but  this 
German  station  plays  hours  of 
classical  music  every  afternoon. 

Most    annoying    enemy  radio 


broadcaster  I  ever  heard  is  a  Mrs. 
Henry  Topping.  She  has  a  mid- 
western,  motherly,  folksy  sort  of 
voice.  She  talks  on  radio  Hsinking 
and  tells  of  her  visits  to  Americans 
in  prison  camps — how  the  Amer- 
icans tell  her  there's  no  use  fight- 
ing anybody  so  delightful  as  the 
Japanese.  It's  the  most  dangerous 
corn  I've  ever  heard.  But,  perhaps, 
nobody  takes  Mrs.  Topping  seri- 
ously. She  sounds  more  like  some- 
body making  fun  of  your  mother 
and  you  resent  it. 

Radio  Saigon 

Most  puzzling  station  out  here 
is  Radio  Saigon.  French  and  Eng- 
lish seem  to  be  its  two  principal 
languages  and  the  staff  has  to  shift 
lingual  gears  several  times  a  day. 
You  hear  a  French  program  with 
an  announcer  calling  himself  Jac- 
ques Chateau.  One  minute  later 
that  same  man  informs  you  he's 
none  other  than  John  Kent.  He  has 
a  voice  that  reminds  you  of  an 
accordion  stuffed  full  of  mashed 


WILLIAM  A.  WINTERBOTTOM, 
60,  vice-president  and  general  man- 
ager of  RCA  Communications  Inc., 
New  York,  and  one  of  the  world's 
leading  authorities  in  the  field  of 
radio  and  international  communi- 
cations, died  of  a  heart  attack  at 
12:30  a.m.  July  8  at  his  home  in 
Bayside,  Long  Island,  N.  Y. 

Just  30  years  ago  last  June  Mr. 
Winterbottom  entered  radio  com- 
munications, joining  Marconi  Tele- 
graph &  Wireless  Co.  of  America 
as  commercial  manager.  Born  May 
31,  1884  in  Liverpool,  England,  Mr. 
Winterbottom  had  come  to  this 
country  in  1903  as  a  cable  tele- 
graph operator  for  Commercial 
Cables  Co.,  after  deciding  by  a  flip 
of  the  coin  between  that  company 
and  Western  Union.  He  rose  to  di- 
rector of  traffic  productions  in  New 
York  for  Commercial  Cables. 


MR.  WINTERBOTTOM 


potatoes.  But  his  news  is  the  un- 
failing entertainment  as  he  see- 
saws through  reasonably  fair  war 
reporting  and  Jap  and  German  dis- 
tortions. 

The  recent  landings  in  France 
have  the  French  Radio  Saigon  buf- 
faloed. They  don't  seem  to  know 
exactly  which  side  of  the  fence 
they're  on.  Meantime,  their  news 
broadcasts  sound  like  two  different 
stations  on  the  same  wave. 

Saigon  has  a  good  record  library 
and  makes  the  most  of  it.  You  hear 
the  Andrew  Sisters  and  Connie 
Boswell — old  records  but  played  on 
good  equipment.  And  there's  that 
attempt  at  gaiety  when  John  Kent, 
Alias  Jacques  Cheateau,  talks  with 
Jane  Phillippe  in  a  thing  called 
Jack  and  Jane.  It's  a  sort  of  Amer- 
ican daytime  serial  without  the 
climaxes.  They  chat  in  a  matter 
that  is  oh  so  gay  and  debonair.  Just 
what  they  talk  about,  I  can't  say 
because  they  are  forever  knocking 
themselves  out  laughing  at  their 
own  material. 

Another  enemy  station  that 
drops  into  my  loudspeaker  here  in 
Chungking  is  a  station  that  calls 
{Continued  on  page  26) 


Two  years  after  the  Titantic  dis- 
aster which  focused  attention  on 
the  importance  of  wireless,  Mr. 
Winterbottom,  on  June  1,  1914, 
joined  Marconi  Telegraph  &  Wire- 
less Co.  of  America.  Balked  by 
World  War  I  in  his  efforts  to  set 
up  the  first  commercial  wireless 
service  to  Great  Britain,  Mr.  Win- 
terbottom organized  the  company's 
first  service  to  Hawaii,  Alaska  and  x 
Japan.  I 

Set  Up  New  Circuits  I 

In  1919,  when  RCA  was  formed  i 
to  give  the  United  States  a  com-  j 
munications  service  independent  of  I 
foreign  interests,  and  acquired  theM 
property  of  Marconi  Co.,  Mr.  Win- 
terbottom was  named  traffic  man- 
ager in  charge  of  transoceanic  and 
marine  radio  services.  '  " 

Under   his   management,   radio  7. 
circuits  were  set  up  between  the 
United   States  and   France,  Ger- 
many, Norway  and  other  countries  t 
in  Europe  and  South  America.  He 
was  named  vice-president  In  charge 
of  communications  in  1929,  when  * 
RCAC  was  incorporated  as  a  sub-i  i 
sidiary  of  RCA,  and  he  became  a  di-j  j 
rector  of  RCAC  in  1932. 

Mr.  Winterbottom  is  credited  ^ 
with  much  of  the  efficiency  of  to-, 
day's  radio  communications,  hav- 
ing devoted  considerable  time  to 
the  establishment  of  the  system  of 
recording  dots  and  dashes  on  high- 
speed, automatic  recorders,  which 
led  to  the  development  of  the  ra- 
dio recorder  used  today.  As  vice- 
president  of  RCAC,  Mr.  Winter- 
bottom  has  been  instrumental  in  ; 
expanding  the  company's  radio 
communications  operations,  now 
comprising  a  total  of  52  interna- 
tional radio  circuits. 
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West  of  the JUMWiimi! 
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PUBLIC  UTILITIES  ADVERTISII\IG  ASSOCIATION 

Department  of  the 
ADVERTISING  FEDEHATION  OF  AMERICA 

Ptcscnu  this  ccrtificjit  CO 


Oklahoma  Jlatuval  9as  Company 
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IN   TIE  1944  BETTEB  COPT  CONTEST 
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More  Proof  of  WKY's  IHajor  League  Standing  in  Program  Production 


1^  FOR  the  first  time,  the  Public  Utilities 
Advertising  Association  award  of  merit 
!ias  been  given  t'o  a  radio  program  origi- 
nating on  a  station  west  of  the  Mississippi 
liver. 

"Women  Commandos",  sponsored  by  the 
jDklahoma  Natural  Gas  Company  and  direct- 
f|^d  by  Julie  Benell,  was  originated  and  pro- 
uced  from  idea  to  the  air  by  WKY's  idea- 
null  and  talented  staff  and  has  been  on  the 
>  iir  continuously  for  21  months. 

This  is  by  no  means  the  first  instance  of 


national  recognition  coming  to  WKY  for  its 
program  production.  Many  another  WKY 
program,  on  the  other  hand,  of  equal  merit 
may  never  get  national  recognition,  but' 
vidns  the  award  that  counts  most:  A  large, 
responsive  audience  for  the  sponsors. 

It  is  not  the  easiest  way  to  program  a 
station,  but  WKY  will  continue  to  originate 
and  produce  a  lot  of  local  programs  and 
thereby  continue  to  give  Oklahoma  listeners 
a  radio  service  tailored  more  nearly  to 
their  liking  than  can  any  other  station. 


"Women 
Commandos" 

Designed  for  Women 
on   the   Home  Front 

"Women  Commandos",  now  in 
its  21st  month,  is  authored  and 
directed  by  Julie  Benell,  left, 
who  has  appeared  with  Orson 
WeUs,  Helen  Hayes  and  Irene 
Rich  during  a  long  experience 
on  the  stage  and  in  radio. 

Through  the  medium  of  this 
program,  heard  five  mornings  S 
week,  over  100,000  women  nave 
banded  together  to  help  our  men 
on  the  fighting  fronts  through 
salvage  and  nutrition  programs 
at  home. 


in  I 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
Tbe  Daily  OkUhomm  aad  Times  -j^  The  Farmer-Stockmaa 
KVOR,  Colorado  Sprints  if  KLZ,  Denver  (Aliilialed  Mginl.) 


REPRESENTED  Bt 


THE     KATZ  AGENCY 
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Fulton  Lewis,  jr. 


On  the  spot  again!  Lewis 
jumps  from  the  Republican 
convention  right  over  to  the 
Democratic  convention  .  .  , 
reporting  the  news  AS  IT 
HAPPENS! 

Lewis  is  heard  on  over  200 
stations  .  .  .  with  over  130 
sponsors.  For  sponsorship  in 
your  city,  call,  wire  or  write 
WM.  B.  DOLPH,  WOL, 
WASHINGTON,  D.  C. 


ORIGINATING  FROM  fHfOL  WASHINGTON,  D.  C. 

miiated  with  the  MUTUAL  BROADCASTING  SYSTEM 


FCC  Intervention 
On  Song  Withheld 

Fly  Tells  Writers  Commission 
Has  No  Power  to  Judge 

FCC  intervention  in  the  networks' 
ban  of  the  song  "Don't  Change 
Horses  in  the  Middle  of  the  Stream" 
is  precluded  under  the  Communica- 
tions Act  of  1934,  as  amended,  Com- 
mission Chairman  James  Lawrence 
Fly  last  week  advised  the  com- 
posers. 

In  a  telegram  June  30  Al  Hoff- 
man, Milton  Drake  and  Jerry  Liv- 
ingston, authors  of  the  song  which 
has  been  banned  by  the  Blue,  CBS, 
Mutual  and  NBC  because  of  its 
political  significance,  appealed  to 
Chairman  Fly.  The  trio,  composers 
of  the  hit  "Mairzy  Doats",  felt  the 
networks  were  discriminating 
against  them  in  not  permitting  the 
song.  Following  is  text  of  Chair- 
man Fly's  letter: 

I  have  received  your  telegram  of  June 
30,  1944,  in  which  you  allege  that  your 
musical  composition  "Don't  Change  Horses 
in  the  Middle  of  the  Stream"  has  been 
barred  by  NBC,  CBS,  Mutual  and  the  Blu.^ 
Networks  on  the  ground  that  it  possesses 
political  significance. 

Under  the  Communications  Act  of  1934. 
as  amended,  the  Commission  possesses  no 
affirmative  powers  with  respect  to  par- 
ticular presentations  over  radio  stations, 
except  broadcasts  by  candidates  for  public 
office  which  fall  within  the  scope  of  Sec- 
tion 315  of  that  Act.  The  matter  of  which 
you  complain  is  not  within  the  purview  of 
Section  315.  The  Commission's  power  with 
respect  to  the  programs  of  existing  station 
licensees  is  limited  to  determining  in  the 
light  of  the  station''s  entire  operation 
whether  the  station  has  been  operating  in 
the  public  interest. 

The  statut»ry  duty  to  operate  in  the 
public  interest  includes  the  obligation  to 
afford  a  well-rounded,  and  not  one-sided 
presentation  of  controversial  public  issues. 
From  the  single  incident  which  you  recite 
it  could  not  be  concluded  that  the  organiza- 
tions involved  are  pursuing  a  one-sided  and 
biased  policy.  The  utmost  which  you  con- 
tend is  that  the  networks  have  made  an  er- 
roneous and  unwarranted  judgment  as  to 
the  character  of  the  song. 

You  interest  in  calling  this  matter  to  our 
attention  is  appreciated. 


Fibber  &  Molly  Ahead 
In  Hooper  Coast  Ratings 

FIBBER  McGEE  &  MOLLY  are 
first  in  the  list  of  "Top  Ten"  pro- 
grams released  in  the  Pacific  Net- 
work ratings  of  C.  E.  Hooper  Inc., 
covering  May-June.  Frank  Morgan- 
Fanny  Brice  ranked  second  fol- 
lowed by  Great  Gildersleeve,  Screen 
Guild  Players,  Aldrich  Family, 
Take  It  or  Leave  It,  Bob  Burns, 
Radio  Theatre,  Blondie,  Ellery 
Queen. 

Data  on  average  program  rat- 
ings, sets-in-use  and  available  audi- 
ence for  the  evening  show  decreases 
both  over  the  previous  report  and 
the  same  period  a  year  ago.  Day- 
time figures,  while  registering  a 
drop  over  the  comparable  period  in 
1943,  show  an  increase  over  the 
last  report  in  all  three  categories. 


Caen  Advance  Told 

DAVID  ANDERSON,  NBC  war 
correspondent,  on  July  10  was 
heard  on  the  network  in  a  special 
recording  prepared  by  him  while 
the  Allied  troops  advanced  upon 
the  French  port,  Caen.  As  Mr. 
Anderson  described  his  experiences 
and  observations  while  under  fire, 
battle  sounds  were  clearly  heard. 


POST-WAR  headache  avoider  foi 
turn-table  operators  is  the  Hartley 
Holt  Concentric  Turntable,  showr 
here  with  its  inventors,  Hillis  W 
Holt  (1),  chief  engineer,  WOV  New 
York,  and  Arnold  B.  Hartley,  WOVA 
director  of  programs.  Device  has  ] 
an  inner  circle  revolving  at  li 
and  raised  outer  ring  turning  ai 
33  1/3  rpm,  insuring  that  phono 
graph  records  and  transcriptions 
will  each  be  played  at  the  correci 
speed  for  each  type  of  disc. 


Hunt  Bros.  Sponsors 

HUNT  BROS.  PACKING  Co.,  Lo; 
Angeles  (canned  food),  on  Aug.  ( 
starts  sponsoring  Hollywood  Ban 
Dance  on  8  CBS  Pacific  station; 
(KNX  KQW  KARM  KROY  KGDIV! 
KOIN  KIRO  KFPY)  Sunday 
8:30-9  p.m.  (PWT).  Contract  is  foi 
52  weeks.  Cottenseed  Clark  is  m.c. 
producer.  Talent  also  includes  Foj 
Willing  &  His  Riders  of  the  Purph 
Sage,  instrumental  and  vocal  group 
Firm  also  sponsors  commentary  oi 
Galen  Drake  on  same  stations 
Tuesday,  Thursday,  5-5:15  p.m 
and  William  Winter,  news  analyst 
Sunday  5:30-5:45  p.m.  (PWT).  Ir 
addition,  Fulton  Lewis  jr.,  is  spon- 
sored twice-weekly  on  39  Don  Lee 
Mutual  Western  stations,  Tuesday 
Thursday,  9:30-9:45  p.m.  (PWT) 
with  11  spot  announcements  pei 
week  on  KNX  Hollywood.  Agencj 
is  Garfield  &  Guild  Adv.,  Los  An- 
geles. 


Avery  Enlarges 

ARVEY  Corp.,  Chicago  (glas; 
substitute) ,  begins  sponsorship  o: 
three  five-minute  transcribed  pro 
grams  weekly  featuring  Alexandei 
McQueen,  Nothing  but  the  Truth 
effective  between  Oct.  30  and  Nov 
6,  on  following  stations:  WWVi* 
WGY  CKLW  WFDF  WKZC 
WNOX  WAPI  KLRA  KERN  KM^ 
KFBK  KWG  KONO  KGO  KL2 
WTIC  WAGA  KFYR  WLS  WHC 
WIBW  KYW  WCCO  KXOE 
KWTO  KGKO  KFAB  WHAIVj 
WPTF  WKY  KGW  KUTA  WSVi^ 
KVI.  All  stations  are  subject  tc 
change  depending  upon  availabili- 
ties, with  more  to  be  added.  Con 
tracts  vary.  Agency  is  First  Unitec 
Broadcasters,  Chicago.  Accouni 
executive  is  George  Roessler. 


Wall  Paper  Drive 

UNITED  WALL  PAPER  FAC; 
TORIES,  Chicago,  begins  sponsor 
ship  Sept.  4  of  its  first  national  ad 
vertising  campaign,  using  partici 
pation  on  women's  programs  on  ap 
proximately  42  stations.  Stations 
will  be  announced  later.  Number  o: 
days  weekly  will  depend  upon  avail 
abilities.  Contract  for  52  weeks 
was  placed  by  MacFarland,  Ave 
yard  &  Co.,  Chicago. 
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PORTLAND,    OREGON    PEOPLE    PREFER  KGW 


Jack  Benny  faces  the  KGW  micro- 
phone in  his  "acceptance"  speech 
ifter  being  nominated  for  president 
jf  the  U.S.A.  by  the  "Republocrats" 
in  a  program  staged  by  KGW  Mr. 
Short,  who  seems  "pleased  as 
Punch"  over  the  proceedings,  is  at 
Mr  Benny's  left. 


Seated  at  the  Portland  Ad  Federation  luncheon  table: 
(left  to  right)  Ken  Martin,  executive  manager  Oregon 
War  Finance  Committee;  Arden  X  Pangborn,  man- 
ager of  KGW;  Mayor  Earl  Riley  of  Portland;  the 
"Sage  of  Waukegan"  himself;  and  president  Ralph 
•Lawler  and  vice-president  R.  F.  Sersanous  of  the 
Portland  Kiwanis  club. 


HAL  E.  SHORT"^... PRESIDENT  of  Portland  advertising  federation 


SAYS;  "KGW  is  always  'on  the  beam'  when 
it  comes  to  making  pubHc  service  interesting 
and  entertaining. ..  .  For  example,  when  Jack 
Benny  and  his  troupe  performed  in  Portland 
recently,  KGW  took  an  active  part  in  the  presen- 
tation and  the  Benny  folks  'did  their  stuff  in  a 
way  that  made  hundreds  of  new  friends  for 
all  concerned." 


ST»iiorwitiiEAIfAPPMt 

V  OREGON 


Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 
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Hal  E.  Short,  successful  young  Portland 
advertising  executive,  is  a  partner  in  the  \ 
Short  &  Baum  Advertising  Agency.  i 
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WSIX  LEADS 

In  Nashville 

All  Day -8  A.M.  to  6  P.M. 

The  EIGHTH  CONSECUTIVE  Monthly 

GAIN     GIVES  WSIX 

This  Share  of  the 

NASHVILLE  AUDIENCE 
HOOPER  INDEX,  APRIL-MAY,  1944 


Station 

WSIX 

B 

c 

Mon.  Thru  Fri. 
8:00—12:00  A.M. 

46.0 

21.8 

32.2 

Mon.  Thru  Fri. 
12:00 — 6:00  P.M. 

36.4 

33.7 

29.9 

For  an  Increasing  Share  of  the  Nashville 
Audience  at  Most  Reasonable  Rates 


BUY  WSIX 

The  Katz  Agency,  Inc.,  National  Representatives 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 
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Fighting  Air  War 

(Continued  from  page  22) 
itself  the  voice  of  Free  India.  When 
it  speaks  English  I'm  afraid  that 
English  sounds  like  Hindustani.  It's 
only  after  listening  very  closely 
that  3'ou  discover  that  the  annouc- 
er  thinks  he  is  speaking  English.  I 
have  yet  to  understand  what  he's 
driving  at  except  that  he  doesn't 
like  things  the  way  they  are  in 
India.  It's  like  Donald  Duck  with 
a  Hindustani  accent. 

German  Show 

Radio  Berlin,  while  not  in  our 
neighborhood  by  any  means,  beams 
a  show  this  way.  Recently  it  stop- 
ped being  boastful  and  started  to 
play  old  American  dance  records 
with  a  modern  woman  chatting 
about  nothing,  very  much  like  Saig- 
on's Jack  and  Jane.  The  news  re- 
ports are  clipped  and  one  sided  but 
not  long-winded.  Radio  Berlin  is 
content  to  beam  us  lots  of  music 
and  loud  music  at  that. 

And  how  about  the  radio  trans- 
mitters on  our  side,  what  are  they 
doing?  Here  in  China  we  have  a 
group  of  transmitters  in  principal 
cities  which  are  programmed  most- 
ly from  Chungking.  Their  jobs:  to 
bring  the  news  and  Chinese  music 
to  their  local  audiences.  There 
aren't  many  home  radios  in  China 
so  street  corner  radios  are  increas- 
ingly popular.  One  program  is  a 
nightly  nine  o'clock  news  in  Eng- 
lish which  we  broadcast  to  Chung- 
king and  which  is  picked  up  and 
rebroadcast  by  ten  transmitters  in 
China. 

Our  audience  runs  from  Amer- 
ican army  units  in  the  jungle  to 
missionaries  in  remote  sections  to 
street  corner  throngs  who  hear  the 
voice  but  don't  understand  a  word 
it  says.  Our  own  international 
broadcasting  station  sends  out  news 
of  the  Allies  in  more  than  a  dozen 
different  languages.  We  have  vir- 
tually no  programs  of  music  or 
other  entertainment.  We  just  keep 
everlastingly  at  it  doing  the  news 
in  all  these  languages,  including 
Japanese. 

Good  India  Service 

A  big  broadcasting  factor  in  the 
Far  East  is  our  India  radio  which 
has  a  splendid  news  service  and 
which  often  picks  up  and  relays 
the  BBC  news  from  London.  At 
night  after  we  finish  our  North 
American  service  I  go  back  to  my 
room  and  turn  on  the  radio.  It  is 
midnight  here  but  the  voice  says 
it  is  ten  a.m.  San  Francisco  time. 
Then  we  hear  how  the  Yanks  are 
doing,  what  part  of  the  League  St. 
Paul  holds,  what  race  was  won  by 
which  horse,  a  couple  of  Mutual 
shows.  Luncheon  with  Lopez  from 
New  Yoi'k's  Hotel  Taft  bringing  us 
pretty  close  to  Fiftieth  Street  and 
the  New  York  we  hope  to  see  again. 
Radio  here  is  a  link  with  home, 
but  it's  also  an  unwanted  link  with 
our  enemy.  Their  propaganda  is 
clever,  keyed  up.  But  you  folks 
in  the  states  don't  have  to  worry 


BREAK  CAME  to  Ken  Baxtei 
blind  night  switchboard  operate 
of  a  Hollywood  telephone  exchang 
for  radio  artists,  when  he  answere 
a  call.  It  was  from  John  Zollei 
radio  director,  who  was  looking  fc 
an  actor  through  the  call  exchang( 
Impressed  with  Baxter's  voice,  h 
looked  him  up.  The  youth  had  pre 
pared  for  such  a  day,  having  traine 
himself  so  that  after  one  readin 
of  a  script  he  could  transpose  line 
into  Braille  and  thus  use  his  ow 
version  for  microphone  work.  No' 
Baxter  has  a  permanent  role  i 
the  five-weekly  NBC  serial,  Acrot 
the  Threshold,  and  also  retains  hi 
night-time  switchboard  job  as  wel 


Tele  Film  Firm 

AIMED  SOLELY  at  the  televisio  j 
market,  new  Hollywood  film  pre 
duction  company,  under  firm  nam 
of  Telecom  Inc.,  has  been  organize 
with  William  Pine  and  Williai 
Thomas,  producers,  as  financis 
backers.  Utilizing  PRC  studio; 
first  picture,  which  wiU  run  half 
regular  size  reel  in  length,  wa 
built  to  commercial  specificatior 
for  Lever  Bros.  (Rinso),  under  si 
pervision  of  Lee  Cooley,  televisio 
director  of  Ruthrauff  &  Ryan  Inc 
New  York,  agency  servicing  th 
soap  account.  Maxwell  Shane  wa 
writer-director.  Film  is  schedule 
for  release  on  W2XWV  New  Yorl 


CBC  Board  Change 

RENE  MORIN,  Montreal,  Chaii 
man  of  the  Board  of  the  Canadia 
Broadcasting  Corp.,  has  resigned  a 
chairman,  though  remaining  a 
member,  due  to  pressure  of  privat 
business,  it  was  announced  las 
week  by  War  Services  Ministe 
'L.  R.  La  Fleche  at  Ottawa.  JJ 
Morin's  successor  is  Howard  I 
Chase,  Montreal,  president  of  th 
Canadian  Brotherhood  of  Locomc 
tive  Engineers. 


OPERETTA  eutitled  The  Boys  Froi 
Boise,  a  television  show,  will  be  pr( 
sented  by  Esquire  magazine  on  WAB] 
New  York  Sept.  7.  The  two-hour  prt 
duction  will  be  produced  by  Raymou 
E.  Nelson,  television  director  t 
Charles  M.  Storm  Co.,  New  York. 


about  us.  One  good  session  o 
Luncheon  With  Lopez  and  Orpha 
Annie  from  Tokyo,  Jacques  Che£ 
teau  from  Saigon  and  Mrs.  Henr 
Topping  from  Hsinking  are  jus 
foolish  voices  crying  in  the  wile 
erness. 
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STAGE-DOOR 


Favorite  diversion  of  Mr.  and  Mrs.  America  and  their 
offspring  is  to  line  up  at  Radio's  Stage-Door. .  right  in 
their  own  home !  Truth,  heing  stranger  than  fiction, 
sees  the  simple  turning  of  a  knob  become  the  "Open 
Sesame"  of  the  Arabian  Nights,  whereupon  the  stage- 
door  s^\T.ngs  "vvide  open. 

At  the  stations  of  Westinghouse,  the  line  forms  before 
da^vn.  It's  still  there  long  after  midnight.  The  queue  is 
waiting  for  (  and  getting)  9  of  the  first  10  most  popu- 
lar national  programs;  20  of  the  first  25,  and  so  on. 


Top-notchers  of  the  entertainment-world,  the  pick  of 
the  news-commentators,  music,  and  (yes!)  salesmen., 
welcome  salesmen,  who  tell  the  people  about  things 
they  need. .  and  need  to  know  about  before  they  buy ! 

In  primary  areas  alone,  the  stations  of  Westinghouse 
address  a  potential  audience  of  18,000,000  Ameri- 
cans., hold  their  attention  and  their  loyalties  with 
NBC's  Parade  of  Stars,  as  well  as  local  programs  of 
high  caHber.  Wouldn't  you  like  to  introduce  your  line 
to  our  Une?  NBC  Spot  Sales  is  ready  Mdth  helpful 
suggestions  and  further  details. 


WESTINOBOUSG  RADIO  STATIONS  Inc 


WBZ     •     WBZA     .     WOWO    •    WGL    •  KYW 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


•  KDKA 


House  Select  Committee  Probers  Eye 
Proposed  WOV  Sale  to  Mester  Brothers 


INTEREST  of  the  House  Select 
Committee  to  Investigate  the  FCC 
in  the  proposed  sale  by  Arde  Bul- 
ova  and  Maj.  Harry  D.  Henshel  of 
control  in  Wodaam  Corp.,  New- 
York,  licensee  of  WOV,  to  Murray 
and  Meyer  Mester,  owners  of  the 
Balbo  Oil  Co.,  Brooklyn,  for  $300,- 
000  was  disclosed  last  week,  with 
trips  to  New  York  by  John  J.  Si- 
rica, Committee  general  counsel, 
and  Harry  S.  Barger,  chief  in- 
vestigator. 

Meantime  public  hearings  be- 
fore Commissioner  C.  J.  Durr  have 
been  concluded,  subject  to  the 
transferees'  right  to  request  an 
order  to  take  depositions  of  char- 
acter witnesses.  It  was  further 
disclosed  last  week  that  the  Rev. 


Edward  Lodge  Curran,  president 
of  the  International  Catholic 
Truth  Society,  had  written  a  five- 
page  letter  to  each  Commissioner 
protesting  the  sale  of  Bulova  sta- 
tions, particularly  WPEN  Phila- 
delphia. 

Presence  of  Mr.  Sirica  and 
Robert  Barker,  House  Select  Com- 
mittee investigator,  at  hearings  in 
the  proposed  transfer  July  6-7, 
brought  from  Mr.  Sirica  the  com- 
ment that  he  merely  was  familiar- 
izing himself  with  Commission 
procedure.  Mr.  Barker,  however, 
conferred  frequently  with  Benja- 
min J.  Lasky,  New  York,  attorney 
for  Hyla  Kiczales,  one-time  man- 
ager of  WOV.  Mr.  Lasky's  verbal 
motion  to  intervene  was  denied  at 


the  outset  by  Commissioner  Durr. 
Miss  Kiczales  has  given  a  state- 
ment to  the  Committee  investi- 
gators. 

The  FCC  on  July  5  reversed 
Commissioner  Paul  A.  Walker, 
motions  chairman  who  on  June 
28  denied  petition  of  Richard  E. 
O'Dea,  minority  stockholder,  to  in- 
tervene. Mr.  O'Dea,  who  was  rep- 
resented by  McGroddy  &  Warren 
of  New  York,  was  called  as  the 
concluding  witness  by  Philip  J. 
Hennessey  Jr.,  of  Segal,  Smith  & 
Hennessey,  Washington  counsel  for 
the  Mester  brothers. 

Appearing  for  the  Wodaam 
Corp.  was  Horace  L.  Lohnes, 
Washington  attorney.  Sanford 
Cohen,  New  York,  attorney  for 
Mr.  Bulova,  represented  his  client. 
Rosel  Hyde,  FCC  assistant  gen- 
eral counsel  in  charge  of  broad- 
casting, represented  the  FCC. 


In   New   York   Supreme   Cour  ■ 
Mr.  O'Dea  has  filed  suit  agains  ' 
Mr.  Bulova  and  Milton  Biow,  heac; 
of  the  New  York  agency  bearim 
his  name,  charging  breach  of  con  ; 
tract    in    the    1941    transfer  o 
WNEW  New  York  from  Wodaan 
Corp.  to  the  Greater  New  Yorl 
Corp.,  in  exchange  for  WOV.  Hij 
asks    $500,000    damages    alleging  j 
that  he  consented  to  the  exchang' 
of  stations  on  the  promise  of  Mr 
Bulova  to  turn  over  25%  of  th< 
Wodaam  stock  to  Mr.  Biow,  oi 
Mr.  Biow's  promise  to  "undertakf 
the  general  direction  of  the  poli 
cies  and  operations"  of  WOV  anc 
on  the  promise  of  both  defendant; 
to  convert  WOV  from  Italian  Ian 
guage  to  an  English  language  sta 
tion.  Mr.  O'Dea's  petition  chargec 
none  of  the  promises  were  carriec 
out. 

Charles  B.  McGroddy,  who  con 
ducted  Mr.  O'Dea's  case  before  th( 
Commission,  questioned  Mr.  Mes^ 
ter  about  his  past  affiliations.  I 

Leonard  Marks,  FCC  assistani* 
general    counsel,   introduced    intc  ' 
the  record  copies  of  several  stipu 
lations  entered  into  by  Mr.  Mes- 
ter   with    the    FTC.    Photostatic  ► 
copies    of    the    stipulations  alsc 
have  been   obtained   by   the  Lee 
Committee.    When  Mr.  McGroddj 
asked  Mr.  Mester  why  the  original 
petition    to    transfer    control  oi 
WOV  to  him  and  his  brother  ir 
1942    was    wdthdrawn,  Commis- 
sioner Durr  sustained  objection  hy 
Mr.  Cohen  and  Mr.  Hyde. 

Commission  witnesses  had  testi-  4 
fied  before  the  House  Select  Com- 
mittee  that  the   application  was 
withdrawn  at  the  request  of  the 
Office  of  War  Information. 

Mr.  Hyde  questioned  Mr.  Mester 
at  length  as  to  the  type  programs 
he  proposes  as  one  of  the  prospec- 
tive oviTiers  of  WOV.  Several 
times  the  witness  replied  that  his 
programs  would  be  "vnthin  Com- 
mission regulations",  and  Mr. 
Hyde  explained  that  the  FCC  had 
no  control  over  programs.  When 
the  FCC  assistant  general  counsel 
questioned  him  closely  about 
money-giveaways,  Mr.  Mester  re- 
plied: "We  all  don't  think  alike. 
I  would  say  if  the  people  want 
that  type  of  program  and  it's 
within  the  Commission's  regula- 
tions, we'd  use  it." 

Mr.  Hyde  previously  had  cross- 
examined  Ralph  N.  Weil,  manager 
of  WOV,  on  the  program  People 
Know  Everything,  a  money  give- 
away which  Mr.  Weil  likened  to 
Information  Please.  The  other  pro- 
gram, Mr.  Weil  said,  is  owned  by 
a  Chicago  firm  and  is  carried  on 
several  other  stations.  . 

It  was  understood  that  members 
of  the  House  Committee  were  inter- 
ested in  withdrawal  of  the  trans- 
fer   application   in   1942   and  in 
ownership  of  WAAM  Inc.  and  B. 
I.  O.  W.  Broadcasting  Corp.  Appli- 
cation for  transfer  shows  B.I.O.W. 
Corp.  ovms  all  but  three  shares  i 
of  WAAM  Inc.  and  that  Maj.  Hen- 
shel owns  all  of  the  common  stock 
of  B.  I.  O.  W.  In  the  Wodaam  Corp.  \ 
WAAM  Inc.  holds  497(3  of  preferred  I 
stock  and  B.  I.  0.  W.  owns  20% 
of  B  stock. 


PORTRAIT  OF  AN 


•  Down  in  KWKH-land — East  Texas,  South  Arkansas  and  North  Louisiana — 
production  is  now  stepped-up  to  meet  heavy  wartime  requirements.  But, 
in  years  past  it  has  been  a  rich,  enduring  market.  It  will  be  an  even  ridier 
market  in  the  hiture  as  its  wealth  of  natural  resources  are  utilized  in  rebuildr 
ing  a  war-torn  world.  It  produces  one-fifth  of  the  nation's  oil  and  holds  the 
second  largest  known  supply  of  natural  gas.  Add  to  this  other  industrial 
advantages  such  as  abundant  timber,  diversified  agriculture  and  livestock, 
a  mild  year-round  climate.  Let  us  give  you  more  information  about  this  rich 
market  and  the  possibilities  it  offers  for  selling  now,  building  sales  for  the 
future. 

KWKH 

50.000  WATTS 


CBS 


A  Shreveport  Times  Station 
THE      SELLING      POWER  IN 


Represented  by  the  Branham  Co. 
THE      BUYING  MARKET 
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SUSPENSE  originates  at  KNX 


...SO  does 
Romance  of  the 
Ranchos 


"S-U-5-PENSE ! "  hisses  the  Man  in  Black.  Millions  of  Thurs- 
day listeners  shiver  sideways  at  another  thriller  produced  by 
that  CBS-KNX  master  of  mystery,  William  Spier— former  pro- 
ducer of  the  ?darch  of  Time,  Columbia  Forecast,  and  no\\'  a 
movie  director  for  M-G-M. 

Yet  without  one  indispensable  tool  for  mystery  production, 
all  Spier's  brilliance  and  Hollywood's  finest  stars  couldn't 
contrive  the  intense  realism  that  made  Suspense  one  of  Amer- 
ica's favorite  gooseflesh  series.  That  tool  is  skilled  sound  effect, 
made  to  order  for  mystery  stories.  And  KNX  has  the  most  per- 
fectly equipped  workshop  in  radio,  to  put  the  final  keenness 
on  the  razor  edge  of  ...S-u-5-PENSE! 

In  this  same  workshop— where  27  top  transcontinental 
shows  come  into  heing— Romance  of  the  Ranchos  is  polished 
with  equal  expertness  for  a  local  audience.  At  the  command  of 
its  producer  is  every  device  of  radio  used  on  transcontinental 
show^s.  Small  wonder  every  KNX  local  program  becomes  a 
fine  piece  of  workmanship. 

The  drama  of  early  California  history  is  so  well  told  on 
Romance  of  the  Ranchos  that  the  program  has  won  praise 


from  city  and  county  schools  for  its  unusual  educational  value. 
Saleswise,  it  worked  so  well  for  the  sponsor  that  he"s  brought 
it  back  for  the  second  year. 

That's  the  way,  again  and  again,  with  KNX  shows.  The  net- 
■isork  touch  and  quality  is  always  there— not  only  in  success- 
fully-sold Romance  of  the  Ranchos  but  in  other  KNX  produc- 
tions now  available  for  equally  productive  sponsorship.  We're 
also  good  at  building  shows  for  an  advertiser's  special  needs. 
KNX  showmanship,  prestige  and  skill  are  ready  to  go  to  work 
for  you.  All  it  takes  is  to  have  you  ask  us  or  Radio  Sales. 


Represented 
by  Radio  Sales, 
the  SPOT 
Broadcasting 
Division  of  CBS 


COLUMBIA'S  STATION  FOR  ALL  SOUTHERN  CALIFORNIA 


I 


-and 

spreads  rapidly  all  over 

NEW  YORK! 


Millions  see  these  ads  daily  in  the  New 
York  Times,  Mirror,  Tribune,  News, 
Sun  and  Post. 

SPREADING  THE  STORY  OF 
''MINUTE  PROGRAMMING" 


HOW  BIG  :S  BROOKLYN'S  TREE? 

Brooklyn's  three  million  population — greoter  than  Philadelphia, 
much  greater  than  Boston  or  Detroit  or  Los  Angeles — gets  a 
more  intensive  coverage  of  its  buying  public  through  WBYN, 
Brooklyn's  only  full-time  radio  station. 

A  PRE   SOLD  AUDIENCE  AWAITS  YOU  ON 


THE 
MINUTE 
STATION 


WBYN 

Brooklyn's  Onfy  Full  lime  Radio  Station 


1430 
on  your 
diol 


All  New  York  sees  these 
arresting  Minute  ads 
.  .  .  they  tell  the 
story  of  "up-to-the- 
minute"  WBYN  service 
every  few 
minutes,  news,  sports, 
racing  results 
spotted  between  pleas- 
ant music  all  day  long. 


for  Avoi/obi/i/iej:  WILLIAM  NOR/NS.  Gen.  Mgr 


Aleitcltandhin^  &  J^tomoiion 

Movie  Promotion — Fish  Rule — Nozzle 
Program  Promotion — KRNT  Schedule 


KCMO  Movie  Shorts 

SERIES  of  13  "Screen  Broad- 
casts", one  minute  movie  trail- 
er features  showing  Blue  net- 
work personalities  and  pro- 
grams heard  over  KCMO  Kansas 
City,  are  being  presented  by  the 
station  in  leading  neighborhood 
theatres  of  the  Kansas  City  area. 
Excerpts  from  program  formats 
are  among  highlights  of  the  visual 
listener  appeal  campaign.  Exclu- 
sive contracts  have  been  obtained 
for  the  series. 


WIP  Folder 

WIP  Philadelphia  is  distributing  a 
promotion  folder  offering  Alex- 
ander Griffin,  commentator  heard 
on  Mutual  from  Philadelphia,  as  a 
good  buy  for  local  advertisers  dur- 
ing the  Democratic  Convention 
when  he  will  broadcast  from  Chi- 
cago. WIP,  which  handles  the 
news  program,  suggests  that  ad- 
vertisers sign  for  Mr.  Griffin  on  a 
local  cooperative  basis  on  Mutual 
stations,  as  their  "own  convention 
reporter." 


NBC  Manual 

TO  ACQUAINT  employees  of 
NBC  with  the  functions  of  the  net- 
work's branches,  departments  and 
personnel  services,  NBC  has  dis- 
tributed a  124  page  manual  entitled 
NBC  and  You.  Opening  with  a  brief 
history  of  NBC  and  the  broadcast- 
ing industry,  the  manual  relates 
the  story  of  each  NBC  department, 
station  affiliations,  and  the  present 
status  and  future  prospects  of  tele- 
vision. 


WWL  Rules 

FOR  MEASURING  "the  fish  that 
got  away"  WWL  New  Orleans  has 
distributed  a  "Universal  Fisher- 
man's Rule"  as  its  latest  promo- 
tion piece.  Approximately  six  inches 
long,  the  ruler  is  measured  off  into 
23  "inches"  of  decreasing  size. 
Copy  tie-in  says:  "For  full  meas- 
ure of  listenership  through  the  rich 
Deep  South — headed  for  perma- 
nent prosperity,  use  WWL  New 
Orleans". 


Garden  Hose  Nozzle 

PLASTIC  fine  spray  hose  nozzle 
"to  help  make  your  garden  grow" 
is  included  in  a  promotion  piece 
released  by  WIBW  Topeka,  Kan., 
which  also  says  to  "use  WIBW  to 
he!  -  increase  your  sales."  Reverse 
of  promotion  piece  stresses  im- 
portance of  War  Bond  purchases. 


KPRO  Map 

LATEST  promotion  piece  of  KPRO 
Riverside,  Cal.,  is  a  map,  25  by  22 
inches,  titled  the  "Valley  of  Para- 
dise", showing  the  KPRO  area  as 
a  "new  industrial  empire".  It  points 
out  that  the  valley  is  60  miles  from 
Los  Angeles,  representing  a  "sep- 
arate and  distinct  market  of  cities, 
factories,  citrus  groves  and  homes". 


Westinghouse  Schedule 

RADIO  portion  of  the  promotior 
to  be  used  by  Westinghouse  Elec 
trie  &  Mfg.  Co.  this  summer  tc 
familiarize  consumers  with  neA\ 
Westinghouse  appliances  will  in- 
clude special  announcements  or 
the  August  18  and  August  2( 
Westinghouse  Top  of  the  Evening 
programs  on  the  Blue  network 
August  20  science  story  broadcasi 
by  John  Nesbitt  on  NBC  will  be 
on  frozen  foods,  with  tie-in  of  the 
projected  home  freezing  units 
Campaign  also  includes  extensive 
promotion  through  consumer  mag- 
azines, trade  nublications,  posters 
and  other  media. 


War  Service  Work 

A  SERIES  of  weekly  stories  titlec 
War  Torn,  based  on  the  work  o; 
the  community  and  war  service 
agencies  and  featuring  stage  anc 
screen  stars,  is  being  broadcast  bj 
WLAC  Nashville.  Extensive  pro 
motion,  including  mailing  of  10,00( 
postcards  by  the  Community  Chesi 
to  contributors,  distribution  of  30( 
posters  to  manufacturing  and  busi 
ness  establishments,  mention  of  the 
program  on  Community  Chesf 
statements,  and  news  releases  tc 
daily  and  county  papers  in  the 
WLAC  area,  preceded  the  firsl 
broadcast. 


Program  Promotion 

"SIX  KEYS  to  Unlock  the  Doors' 
to  Happier  Living"  is  the  title  ol; 
a  promotion  booklet  being  sent  oul 
to  housewives  by  WKY  Oklahoma 
City  to  announce  the  addition  of 
Mrs.  Helen  Barr  as  director  of 
home-making  programs.  Inviting 
listeners  to  participate  in  the  pro- 
gram, the  booklet  includes  a  form 
for  sending  in  favorite  recepies  tc 
be  used  on  Mrs.  Barr's  program. 


WIP  Listener  Ads 

EXTENSIVE  and  consistent  lis- 
tener promotion  campaign  is  being 
conducted  by  WIP  Philadelphia  in 
newspapers  throughout  the  WIP 
area.  Advertisers  also  are  stressing 
their  WIP  programs  in  regular 
newspaper  advertisements  in  line 
with  the  station's  campaign.  One 
program  only  is  featured  in  each 
WIP  ad. 


KRNT  Schedule 

SUMMER  listening  schedules  of 
KRNT  Des  Moines  were  being 
distributed  last  week  to  more  than 
35,000  Middle  Iowa  homes.  Pic- 
tures and  information  are  included 
about  programs  and  personalities 
in  the  eight-page  tabloid-size  sched- 
ule, printed  on  newsprint. 


ONE-and-a-half  hour  television  anni- 
versary program  on  WABD  New  Yorli 
was  presented  by  WOR  New  York  or 
July  11  featuring  an  address  by  Jules 
Seebach  and  repeat  viewings  of  past 
outstanding  performances. 
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ON  STATION  WHO'  S  HOOPERATINGS 


IOWA 


MASON  CITY 
27.060  pop.  ■ 
115  Miles 


FORT  DODGE 
22,904  pep.  « 
71  Miles 


BOONE 
12,373  pop.' 
36  Miles 


AMES 

12,555  pop.  MAR5HALLTOM/N 
32  Miles  ^i9,240pop. 
•  50  Miles 


"At  30  Mill 

WHO  ^ 

DES  MOINES 

159,819  pop.  ^ 
OTTUMWA 
3l,570pop. 
74  Miles 


NEWTON 
10,462  pop. 
30  Miles 

OSKALOOSA 
0  11,024  pop. 
54  Miles  i 


At  left;  The  eight  Outside  Zone 
cities  covered  by  the  Hooper  Radio 
Report  (Winter,  1944)  described  be- 
low. Airline  distances  from  Des 
Moines,  plus  1940  populations,  are 
shown. 


jU  SUAL  practice  is  to  buy  progi-am  time  on  the  basis  of 
I  Hooperatings  for  the  city  where  the  station  is  located.  This 
jis  good  procedure  when  the  large  metropolitan  population 
t  is  most  important  in  the  sales  territory.  But — 

^Des  Moines  with  159,618  people  has  less  than  5%  of 
who's  potential  audience  in  its  daytime  primary  coverage 
area.  Hooperatings  for  the  "city  zone"  do  not  give  you  the 
true  picture  of  the  "outside  zone". 

We  wanted  to  get  the  facts  for  you.  So  we  asked  Hooper  to 


survey  Des  Moines  and  the  eight  Outside  Zone  cities  shown 
on  the  map  above — which  have  a  population  comparable  to 
that  of  Des  Moines. 

The  result:  (1)  Far  greater  percentages  of  radio  sets  were 
found  "in  use"  in  the  eight  Outside  Zone  cities  than  in  Des 
Moines  itself;  (2)  WHO  dominates  its  important  Outside 
Zone  even  more  spectacularly  than  it  does  Des  Moines! 

Here  are  some  interesting  excerpts  from  the  Report: 


Des  Moines  City  Zone 


8:00  A.M.  to  6:00  P.M. 
Monday  thru  Friday 

6:00  to  10:00  P.M. 
Sunday  thru  Saturday 


Sets  in 
use 


18.0 


38.5 


WHO 
rating 


7.4 


18.3 


Share  of 
Audience 


40.8 


47.6 


Outside  Zone 


Sets  in 
use 


25.1 


42.0 


WHO 
rating 


15.1 


28.1 


Share  of 
Audience 


60.0 


66.9 


Buy  WHO  for  its  Des  Moines  coverage,  if  you  wish — but 
be  prepared  to  merchandise  your  products  on  a  very  much 
wider  scale  than  that,  to  utilize  all  of  WHO's  influence. 
Ask  us  or  Free  &  Peters  to  de'iver  the  complete  report. 
You'll  find  it  a  real  eye-opener. 
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WHO 

^fir  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS  . 
B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER  ' 

FREE  &  PETERS,  INC.  .  .  .  National  Representatives 
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Formfit  Air  Copy 
Is  Deftly  Handled 

MBS  Gets  First  Net  Show 
Plugging  Undergarments 

COMMERCIALS  on  the  premiere 
broadcast  of  Formfit  Co.'s  MBS 
program  Sunday,  July  9,  were  the 
subject  of  much  interest  among  ra- 
•dio  advertising  industry  and  trade 
j>ress  representatives  at  a  send-off 
party  in  New  York. 

It  was  the  first  time  the  under- 
garment industry  has  attempted  to 
promote  "unmentionables"  on  net- 
work radio.  Dick  Brown,  crooner, 
is  featured  on  the  program,  heard 
Sundays,  6:45-7  p.m.  Agency  is 
Buchanan  &  Co.,  Chicago. 

Steering  clear  at  least  for  the 
first  broadcast  of  such  trade  names 
as  Pagan-Charm,  Thrill,  Breath- 
0-Spring  and  Panel  Art,  commer- 
cials mentioned  only  Life  bras  and 
foundation  garments.  Excerpts 


from  one  of  four  commercials  read 
by  Jimmy  Wallington,  announcer, 
follow:  "Like  modern  songs  that  do 
things  for  our  hearts  and  minds, 
you  well-groomed  modern  women 
have  superbly-styled  Formfit  Life 
bras  and  sleek  foundation  garments 
to  keep  you  in  the  smart  tempo  of 
the  times.  For  your  figures,  too, 
must  be  as  smoothly  and  luxurious- 
ly streamlined  ...  as  fashion  per- 
fect ...  as  the  part  you  play  in 
your  daily  life. 

"Yes,  wherever  you  live,  in  ham- 
let, town  or  metropolitan  center, 
you'll  find  a  leading  store  that  has 
the  lovely,  precision-cut  Formfit 
Life  or  Formfit  Foundation  that's 
tailored  to  fit  you  .  .  .  the  beauti- 
fully-made figure  moulder  that 
will  do  the  most  for  you." 


N.  Y.  Ofi&ce  Expands 

NEW  YORK  office  of  Botsford, 
Constantine  &  Gardner,  which 
formerly  operated  from  the  office 
of  one  of  its  accounts,  Jantzen 
Knitting  Mills,  in  the  Empire  State 
Bldg.,  has  taken  separate  offices  in 
the  same  building  and  is  now  set 
up  to  handle  other  business  of  the 
agency  as  well.  Elizabeth  Eyerly, 
vice-president  and  head  of  fashion 
advertising,  continues  in  charge. 
Firm  has  offices  in  Portland,  Seat- 
tle, San  Francisco  and  Los  Angeles. 


WILLIAM  E.  KRESS  has  been  ap- 
pointed midwest  sales  manager  for 
Phileo  Corp.,  with  headquai'ters  in 
Chicago.  He  succeeds  John  M.  Otter 
who  previously  had  been  named  sales 
manager  of  the  home  radio  division. 


Dairy  Renewal 

AMERICAN  DAIRY  Assn.,  Chi- 
cago (butter  &  dairy  products), 
will  renew  sponsorship  July  30  of 
its  quarter-hour  news  program. 
Voice  of  the  Dairy  Fanner,  featur- 
ing Clifton  Utley  and  Everett 
Mitchell,  Sundays,  on  approximate- 
ly 50  NBC  network  stations.  Con- 
tract is  for  13  weeks  on  a  continu- 
ation basis.  Agency  is  Campbell- 
Mithun,  Chicago. 


ivcfhsos  UO0S  It  Ago  in 


/ 


Another  Bumper  Crop — 74%  higher  than  originally  estimated — is  pouring 
still  another  staggering  surplus  of  spendable  CASH  into  WIBW's  six 
state  area. 

WIBW  Dominates  This  Market.  Our  straightforward,  down-to-earth 
speech,  entertainment  and  services  have  won  us  the  absolute  confidence 
of  4,811,511  farm  and  small  town  listeners.  For  almost  two  decades  we 
have  directed  the  lion's  share  of  their  income  into  the  pockets  of  our  ad- 
vertisers .  .  .  and  we're  still  doing  it. 

Your  Best  Bet.  If  you  have  a  selling  job  in  Kansas  and  adjoining  states, 
you  can  do  it  quicker,  more  economically,  and  more  thoroughly  with 
WIBW.    Contract  renewals  prove  it  .  .  .  100%. 


WI BW  ^o£f7L7cHce^<f'^^^ 

WW  ml^'WW  COLUMBIA'S  OUTLET  FOR  KANSAS 
  BEN     LUDY,   Gen.  Mgr.  
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OFFICE  of  Price  Administration  in 
New  York,  using  the  facilities  of 
WNYC  New  York,  secured  distribu- 
tion of  over  2,500  of  new  rent  control 
folders,  designed  to  help  protect  New 
Yorkers  from  rent  violations.  Spots 
were  broadcast  from  two  to  five  times 
daily  during  a  three-week  period  .June- 
July. 

WIP  Philadelphia  is  presenting  a  sum- 
mer series  of  radio  courses  for  stu- 
dents of  local  senior  and  junior  high 
schools  and  parochial  schools.  Best 
workers  will  present  actual  broadcast 
on  WIP  at  end  of  training  schedules. 

WBCM  Saginaw,  Mich,  presented  ex- 
tensive daily  coverage  of  the  Triennial 
Convention  of  the  Lutheran  Church, 
Missouri  Synod,  during  the  meeting  in 
Saginaw  of  more  than  a  thousand  dele- 
gates from  all  areas.  Featured  were 
special  programs,  interviews  and  other 
highlights. 

BROADCASTS  of  WGN's  Chicago 
Theater  of  the  Air  Symphony  Hour 
will  be  conducted  for  the  first  time 
without  a  studio  audience  during  the 
next  14  weeks  beginning  .July  18. 
"WGX  has  acquired  the  use  of  Chicago 
Orchestra  Hall  for  programs,  effecting 
a  greater  elasticity  in  programming 
arrangements  and  obtaining  best 
acoustical  facilities.  Full  hour  pro- 
gram is  directed  by  Henry  Weber, 
"\YGN  director  of  music. 

TELEVISION  SPEAKERS  BU- 
REAU has  been  established  by  the 
Television  Broadcasters  Assn.,  New 
York,  to  meet  the  increasing  demand 
for  speakers  acquainted  with  technical 
and  non-technical  aspects  of  television. 

THE  CBS  Mail  Bag,  monthly  news 
letter  for  employes  in  the  armed 
forces,  celebrates  its  second  anniver- 
sary this  month  with  a  50-page  issue, 
including  two  pages  of  pictures,  one 
of  CBS  Vice-President  Harry  C. 
Butcher,  now  on  Gen.  Eisenhower's 
staff. 


WINNERS  of  the  Breakfast  Club 
membership  contest  sponsored  by 
Swift  &  Co.,  Chicago,  co-sponsor  of 
the  program,  and  the  Blue  network, 
were  announced  last  week  by  B.  J. 
Huher,  sales  promotion  manager  of 
the  Blue's  central  division.  During  the  j 
contest,  which  received  promotion  from 
network,  sponsor  and  Blue  affiliated  J 
stations,  the  club  acquired  some  900,- 
000  members. 

CONTINUITY  and  sales  offices  of  ; 
KDYL  Salt  Lake  City  are  being  re 
modeled  in  preparation  for  autumn  ; 
activities. 

WEAF    New  York   has    started  an 
early-morning   thrice-weekly   quarter-  ; 
hour  program  featuring  "Esmereldy'', 
hillbilly    comedienne,    who    combines  i 
recorded  music  with  weather  reports, 
time  signals,  and  personal  commen-  i 
tary. 

ASSOCIATED  Music  Publishers  Inc., 
New  York,  has  signed  new  agreements 
with  KFBK  WIBX  WCAX  and  has 
received  contract  extensions  from 
KYSM  KRKO. 

WBOW  Terre  Haute,  Ind.,  has  con- 
tracted for  the  special  AP  radio  wire 
through  Press  Assn. 

WPTF  Raleigh,  N.  C,  has  presented 
the  speech  imput  equipment  used  by 
the  station  from  1934  to  1942  to  the 
U.  of  North  Carolina.  Facilities  are 
to  be  used  for  the  IBS  Campus  Net- 
work broadcasts  and  for  feeding  pro- 
grams to  TVPTF  and  other  stations 
of  the  area. 

WSFA  Montgomery,  Ala.  news  letter 
for  local  persons  serving  in  the  armed 
forces,  "Letter  From  Home",  now  has 
a  circulation  of  approximately  4,000. 


BROADCASTING 


Broadcast  Advertising 


Milwaukee  and  Wisconsin  FM  families  are  a  normal  cross-section. 
They  represent  every  age  and  income  group.  And  so  your  WMFM 
program  will  reach  an  audience  that's  typical  in  every  respect  .  .  . 
jxcept  one. 

OThe  one  different  thing  about  the  WMFM  audience  is  that  they 
are  even  more  discriminating  than  the  average.  Their  discrimination 
lied  them  to  purchase  FM  sets,  because  they  knew  that  WMFM 
jJWisconsin's  only  FM  station)  gave  them  a  combination  of  crystal- 
.:Iear,  static-free  FM  reception,  plus  distinctive,  quality  programs 
keyed  to  their  wants  and  needs. 


By  giving  Wisconsin  the  finest  in  radio,  WMFM  has  built  an  intensely 
loyal  audience  ...  an  audience  that  is  eager  and  receptive. 

Remember  the  story  of  WMFM  when  you  make  your  fall  radio  plans. 
Remember,  too,  that  WMFM  has  several  outstanding  programs 
available  for  your  sponsorship.  And  remember  that  a  WMFM  pro- 
gram will  build  prestige  and  stimulate  sales  for  your  company  and 
your  products. 

Act  now.    Get  full  information  on  the  job  that  WMFM  can  do  for 
Write,  wire,  or  phone. 


WMFM 


THE  nilLlUflOKEf  jourhiil  fm  STOTIOn 


Arthur  B.  Church,  founder  and  president  of  KMBC,  giv;s  rich  advice  as  radio 
pioneer  to  recommendations  of  his  promotion-publicity  director,  E.  P.  J.  Shurick. 


Promotion  planning  boar  d  also  consists  of  (l.to  r.)  Mark  N.Smith,  research  dire 
Sam  H.  Bennett,  V. p.  and  sales  director;  Karl  Koerper,v.p.  and  managing  dire 


From  Research  Findings  of  Mr.  Smith,KMBC's  program  promotion  is  pointed  with  Field  Research  is  fundamental  at  KMBC  with  Dr.  C.  F.  Church,  Jr.,  currently 

rifle  shot  exactness,  not  shot-gunned  haphazardly  across  station's  listening  log.  iting  nation's  stations  for  ideas  on  improving  KMBC's  programming  in  educati 


Specialized  Experience  backs  aiiKMBC  promotion,  wnemer 

for  radio,  newspaper,  direct  mail  or  outdoor.  Miss  Ament, 
pin-up  girl  to  the  right,  is  assigned  by  Mr.  Shurick  to  the 


picparaiion  ot  radio  plug  copy  and  program  highlights, 
while  Miss  McKay  looks  to  the  preparation  of  gossip  col- 
umns and  other  newspaper  publicity  for  dailies  and  weeklies. 


PROMOTION 

At  the  roots  of  any  successful  advertising  campaign  can  be  found 
wide-awake  and  well-rounded  promotional  support.  It  has  been  said 
of  radio  that  its  high  return  and  low  per-inqiiiry  cost  result  greatly  from 
a  rational  approach  by  the  broadcasting  industry  to  utilizing  every 
channel  of  promotional  media.  KMBC  of  Kansas  City  is  an  excellent 
example  of  what  aggressive  program  promotion  can  mean  in  prestige 
throughout  the  market,  not  only  for  the  radio  station  itself,  but  for 
those  associated  with  it  in  commercial  sponsorship.  Thousands  of 
dollars  are  spent  each  year  by  KMBC  for  program  promotional  pur- 
poses. This  plus  service,  together  with  the  promotion  efforts  of  the 
advertiser  and  that  of  the  Columbia  Broadcasting 
System,  of  which  KMBC  is  a  basic  affiUate,  explain 
the  prominence  and  follo^ving  of  KMBC  programs 
and  personalities  throughout  the  Heart  of  America. 


Direct  Mail  is  important  cog  at  KMBC;  including  two  monthly  house  organs. 
Mr.  Shurick  discusses  copy  with  Miss  Slater  and  mailings  with  Miss  Ferril. 


What  Hath  War  Wrought?  J^eimdS  To  - 

THIS  WAR  of  Liberation  has  wrought  many  / 


V-Day — Radio  Way 

HERE'S  a  suggestion  for  observance  of  V-Day 
that  is  made  to  order  for  radio.  It  comes  to  us 
via  K.  B.  Warner,  managing  secretary  of  the 
American  Radio  Relay  League,  and  radio's  No. 
1  amateur.  He  attributes  the  idea  to  a  local 
amateur. 
The  idea: 

A  recording  be  made  of  the  Liberty  Bell, 
and  pressings  be  distributed  to  all  broad- 
cast stations,  so  that  all  stations  simul- 
taneously can  perform  it  on  V-Day.  Every- 
one then  could  hear  the  old  bell  ring,  hark- 
ing back  to  the  liberation  of  these  United 
States. 

Mr.  Warner  recalled  that  the  bell  was  rung, 
ever  so  lightly,  for  a  select  audience  recently, 
and  that  it  presumably  retains  a  satisfactory 
tone.  For  the  purpose  of  making  a  recording, 
he  points  out,  the  bell  could  be  rung  very  light- 
ly, so  as  not  to  endanger  it,  and  the  volume 
built  up  to  anything  necessary  by  amplifiers. 
The  peals  of  the  bell  could  be  arranged  in  se- 
ries of  four  clangs,  with  the  last  the  loudest 
(cling-cling-cling-CLANG)  so  as  to  spell,  in 
code,  the  letter  V. 

We  heartily  endorse  the  idea.  The  work 
should  be  done  promptly  under  proper  auspices. 
It  will  be  an  event  that  will  go  into  the  history 
books. 


Job  Opportunity 

THOUSANDS  of  war  veterans  are  being  dis- 
charged for  various  reasons.  Many  of  them 
were  never  employed  in  civil  life,  having  en- 
tered the  service  from  school.  In  these  days  of 
highly  specialized  war,  a  host  of  these  released 
veterans  have  acquired  technical  training  in 
military  life  which  qualify  them  for  varied 
pursuits — including  radio. 

The  War  Manpower  Commission  is  compiling 
an  occupational  guide  for  placement  of  mili- 
tary personnel  in  civilian  positioiis.  Among 
typical  posts  in  radio  which  can  be  filled :  Com- 
•mu/nications  dispatchers  in  Army  service  who 
can  be  trained  for  radio-news  copy  jobs;  elec- 
tricians, power-turret  and  gunsight  specialists 
who  should  make  good  radio  repair  men ;  tank 
cre-wmen  who  might  become  radio  operators  or 
dispatchers,  and  radio  and  radar  mechanics 
who  could  be  trained  as  technicians  or  instal- 
lation men.  We  can  think  of  others;  public 
relations  meri  who  would  make  announcers, 
promotion  men  or  radio  reporters;  Signal 
Corps  linemen,  technicians  and  operators  who 
should  be  ready  material  for  technical  jobs. 

During  the  last  few  years  radio  has  been 
called  upon  to  train  double-quick  many  men — 
and  women — from  scratch,  to  alleviate  the 
manpower  shortage,  and  almost  miraculous 
jobs  have  been  done.  This  same  system  of 
training  can  be  adapted  for  discharged  vet- 
erans. 

Those  who  have  served  their  country  should 
be  given  every  opportunity  to  qualify  in  radio — 
second  only  to  those  men  who  left  radio  to 
enter  the  service  of  their  nation.  There  will 
be  roorn  for  all  of  those  valiant  sons  of  radio — 
and  more. 


THIS  WAR  of  Liberation  has  wrought  many 
things.  The  full  impact  won't  be  felt  until  the 
peace,  when  maps  are  redrawn  and  totali- 
tarianism is  rooted  out. 

Certain  war  effects  already  are  evident.  A 
resurgence  of  news-gathering  media  is  appar- 
ent. For  radio,  which  went  to  war  for  the  first 
time,  the  conflict  has  brought  into  focus  its  tre- 
mendous force  as  a  news  medium. 

The  July  3  cover  of  Broadcasting,  depicting 
the  American  microphone  on  the  invasion 
front,  has  brought  many  expressions  from 
broadcasters.  To  them  it  symbolized  the  part 
radio  is  playing  as  an  offensive  arm  in  combat. 

"Radio  stations  individually  are  discovering 
their  own  importance,  their  own  possibilities, 
as  originators  of  news,"  writes  Vadeboncoeur, 
vice-president  of  WSYR  Syracuse  and  a  vet- 
eran war  correspondent  (see  page  12).  He  has 
just  returned  from  the  Pacific  war  theatre.  A 
dozen  other  accredited  correspondents  from  sta- 
tions either  are  in  the  war  theatres  or  enroute. 

Radio's  coverage  of  the  political  conventions 
has  buttressed  the  original  job  of  reporting  the 
war.  Networks  for  years  have  had  correspond- 
ents as  their  news  gatherers.  But  the  awaken- 
ing— what  Vadeboncoeur  calls  "the  miracle 
that  really  sticks"— is  that  individual  stations 
have  assigned  reporters  to  various  war  the- 
atres, as  well  as  to  the  political  conventions,  as 
"by-lined"  reporters. 

Practically  since  Morse  invented  the  tele- 
graph 100  years  ago  newspapers  have  relied 
upon  press  association  wires  for  national  news. 
For  the  feature,  human  interest  or  local  pieces, 
staff  reporters  or  special  correspondents  have 
performed. 

Radio,  too,  since  it  ventured  forth  as  a  news 
medium  a  dozen  years  ago,  has  depended  on 
news  wire  services  for  general  coverage.  A 
handful  of  stations  initially  hired  local  news- 
men. Since  then,  the  specialized  coverage  has 
improved,  following  newspaper  tradition. 

Radio  now  has  awakened  to  its  obligation 
as  a  news  medium — different  from  the  news- 
paper only  in  the  method  and  speed  of  publi- 
cation. It  must  develop  local  stories,  cover  im- 
portant events,  be  mindful  of  the  human  inter- 
est angles.  It  must  realize,  however,  that 
there's  a  vast  difference  between  the  cold  type 
of  the  printed  word,  and  the  warmth  of  the  in- 
formal spoken  word.  It  must  remember  that 
some  things  can  be  reported  in  type  but  not  on 
the  air,  to  which  the  family  circle  listens. 

In  this  radio  era  news  is  being  handled  fac- 
tually and  impartially.  Trained  newsmen  are 
on  the  job,  with  rare  exceptions. 

Editorial  and  advertising  departments  must 
be  distinct  operations  in  radio  as  in  the  news- 
paper. There  must  be  separation  of  the  news- 
room from  the  commercial  department. 

In  cadence  is  the  decision  of  Leo  J.  Fitz- 
patrick,  WJR  head,  banning  middle  commer- 
cials from  sponsored  newscasts  effective  Sept. 
1.  The  war  has  brought  new  importance  to 
newscasts,  he  states.  Reporting  of  news  direct 
from  the  battlefronts  has  made  history  and 
added  to  radio  prestige.  The  .newscast  has  be- 
come the  "radio  show-window". 

Certainly  the  middle  commercial  does  more 
damage  than  good  to  advertisers  as  well  as 
stations.  The  WJR  lead  should  be  followed. 
Now  is  the  time  to  cement  the  news  gains 
made  by  radio.  They  should  not  be  sacrificed 
after  the  peace. 


FRANK  PHILIP  SCHREIBER 

TWENTY-SIX  years  with  the  same  organ- 
ization has  earned  Frank  Philip  Schreiber 
the  right  to  share  in  the  honors  of  WGN's 
20th  anniversary.  WGN  is  celebrating 
two  decades  on  the  air,  and  the  man  responsible 
in  many  ways  for  bringing  the  station  to  prom- 
inence as  a  50,000  w  Mutual  key  is  its  man- 
ager, Frank  Schreiber. 

As  a  special  feature  of  the  ceremonies  WGN, 
Chicago  Tribune  station,  has  announced  plans 
for  the  postwar  erection  of  a  10-story  building 
on  Michigan  Ave.  between  Tribune  Tower  and 
the  Chicago  River,  with  Mr.  Schreiber  a  mem- 
ber of  the  planning  board  and  one  of  a  jury  of 
three  men  who  will  select  the  prize  winning 
design  for  the  main  studio. 

Frank  Schreiber  joined  the  Tribune  in  1918 
as  a  sports  writer.  By  1928  he  was  made  as- 
sistant general  purchasing  agent,  and  three 
years  later  joined  WGN  as  director  of  public 
relations.  Since  September  1940  he  has  been 
station  manager. 

He  has  more  than  a  professional  interest  in 
WGN's  network.  Mutual.  In  fact  Mr.  Schreiber 
feels  more  like  a  parent  of  Mutual,  since  he 
was  present  at  the  birth  of  the  network  in 
1936  when  WGN  formed  the  Quality  Network, 
which,  a  short  time  later,  became  Mutual.  To- 
day the  network  has  more  than  220  affiliates. 
Mutual  has  Mr.  Schreiber  to  thank  for  the  ar- 
rangement several  years  ago  with  baseball  au- 
thorities granting  WGN  and  Mutual  the  ex- 
clusive annual  rights  to  broadcast  the  World 
Series.  He  also  is  a  member  of  the  network's 
program  board. 

Frank  is  a  dyed-in-the-wool  Chicagoan, 
having  been  born  there  Dec.  31,  1901.  His 
father  was  a  banker  who  started  with  the 
Union  Trust  Co.  Bank  of  Chicago  as  an  office 
boy  and  ended  up  as  vice-president.  The  Union 
Trust  has  since  been  consolidated  with  the 
First  National  Bank  of  Chicago. 

While  still  attending  Oak  Park,  111.  High 
School  in  1918,  Frank  Schreiber  started  his 
newspaper  career  as  a  writer  on  prep  sports 
for  the  Chicago  Tribune,  continuing  that  job 
when  he  enrolled  at  Northwestern  U.  in  1919. 
He  knew  his  sports  first-hand,  having  partici- 
pated in  football,  track,  hockey  and  baseball  in 
high  school. 

From  1919,  when  he  joined  the  Tribune  as  a 
full-time  employe,  until  1928  Frank  covered 
sports  and  general  news.  He  reported  his  first 
World  Series  in  1919  and  traveled  with  the 
ball  clubs  during  the  1921-22-23  seasons.  From 
1924  to  1928,  when  he  became  assistant  gen- 

(Continued  on  page  -H) 
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NORMAN  CORWIN 
America's  Foremost  Radio  Dramatist 


HARRIET  HESTER 
Nationally  known  Free  Lance  Writer 
Chicago,  Illinois 


I.  KEITH  TYLER 
Director,  Institute  for 

Education  by  Radio 
Ohio  State  University 


JOHN  CHARLES  DALEY 
Noted  War  Correspondent 


JOHN  F  BECKER 
Director  of  "Transatlantic  Call" 
Columbia  Broadcasting  System 


Eleven  of  the  Nation's  Foremost  Radio  and  Educational 
Authorities  Contributed  to  this  Page.  ^^They  Were  There!" 

The  able  "Faculty"  and  guest  speakers  for  the  KOIN  "Radio  Institute 
for  Teachers"  at  Benson  Polytechnic  School,  Portland,  Oregon,  June 
12th  to  30th,  1944,  believe  a  new  era  in  education  by  radio  is  launched. 
What  they  say,  herewith,  about  the  Institute  is  far  more  eloquent  than 
any  words  of  KOIN's  Educational  Director,  LUKE  ROBERTS,  or 
Public  Relations  Director,  CHET  DUNCAN,  who  were  responsible  for 
the  idea  and  its  execution,  or  KOIN  President  C.  W.  (Chuck)  MYERS, 
who  proudly  paid  the  bills. 

WILLARD  B.  SPALDING 

Superintendent  of  Schools 
Portland,  Oregon 

"The  plans  for  the  KOIN  Radio  Institute 
for  teachers  aims  to  develop  a  broader  un- 
derstanding of  the  many  ways  in  which 
radio  can  be  used  to  motivate  and  enlarge 
the  learning  experiences  of  the  children. 
We  await  the  opening  of  school  confident 
that  that  which  goes  on  in  the  classrooms 
will  show  that  these  ends  have  been  reached. 
Intense  cooperative  effort  by  the  teachers 
from  six  to  eight  hours  each  day  for  three 
weeks  produced  unanticipated  results.  The 
business  of  living  and  working  together 
created  high  morale,  fine  spirits,  and  eager- 
ness to  carry  on  the  new  work." 

—Willard  B.  Spalding 

"This  Conference  is  one  of  the  most  hopeful  things  I  have  yet  seen  in  either 
radio  or  education — a  brilliant  example  of  cultural  enterprise  which  might  well 
serve  as  a  model  to  communities  throughout  the  country.  There  would  be  far  less 
chance  of  stagnation  in  either  radio  or  educational  thinking  if  KOIN  Conference 
were  to  become  a  prototype  for  similar  sectional  and  regional  meetings." 

— Norman  Corwin 

'Teachers  Institute  inspired  and  organized  by  staff  of  KOIN  indicates  next  step 
in  development  of  radio  as  cultural  and  social  force  showing  how  teachers  can 
be  helped  to  train  discriminating  listeners  and  build  the  audience  of  the  future." 

— Lyman  Bryson 

"The  KOIN  Radio  Institute  for  Teachers  is  one  of  the  most  significant  events  in 
radio  history."  — Harriet  Hester 

"The  real  value  of  the  KOIN  Institute  will  be  realized  in  the  classroom." 

— Kathleen  N.  Lardie 

"The  Radio  Teachers  Institute  is  a  highly  significant  pioneering  venture  on  the 
part  of  KOIN.  The  hearty  support  of  the  Portland  Public  Schools  and  the 
enthusiastic  attendance  of  the  300  teachers  is  abundant  evidence  of  the  success 
of  this  enterprise.  I  hope  other  stations  may  undertake  similar  ventures." 

/,  Keith  Tyler 

". . .  Station  KOIN,  in  presenting  the  First  KOIN  Institute  in  Radio  for  the 
teachers  of  the  Portland  Public  Schools  has  broadened  the  stature  of  the  entire 
radio  industry  . . ."  — George  Jennings 

"Large  attendance  at  KOIN  institute  and  great  interest  of  teachers  indicates  a 
happy  union  of  radio  and  educators  out  of  which  will  come  mutual  understand- 
ing and  complimentary  efforts  giving  great  benefits  to  America's  school-going 
children  and  adults.  KOIN  has  brilliantly  lead  the  way  and  other  stations  are 
sure  to  follow  bringing  kudos  and  progress  to  our  entire  industry." — John  Daley 

"Found  KOIN  Institute  a  most  stimulating  experience  for  both  radio  personnel 
and  teachers.  It  is  a  valuable  instrument  in  bringing  education  and  radio  into  a 
closer  relationship  for  the  future."  — Francis  Wilder 

"KOIN's  Teacher's  Institute  is  one  of  the  few  opportunities  offered  to  us  who 
work  on  the  near  side  of  the  mike  to  meet  the  people  who  not  only  listen  to 
radio  but  who  use  it,  the  real  radio  consumers,  the  men  and  women  who  use 
radio  as  an  instrument  of  teaching."  — John  F.  Becker 

"The  Radio  Teachers  Institute  as  organized  and  presented  by  the  management  and 
staff  of  KOIN  in  my  opinion  is  a  pioneer  step  in  creating  better  understanding 
of  American  broadcasting  among  the  most  influential  advisory  groups." 

— John  J.  Karol 

This  page  is  published  in  the  hope  that  such 
activities  may  he  encouraged  in  other  cities. 


FREE  & 
PETERS 

National 
Representatives 


KOIN 


CBS 

PORTLAND 
OREGON 


LYMAN  BRYSON 
Director  of  Education 
Columbia  Broadcasting  System 


KATHLEEN  N.  LARDIE 
Supervisor  of  Radio 
Detroit  Public  Schools 


GEORGE  JENNINGS 
Director  Radio  Council 
Chicago,  Illinois 


FRANCIS  FARMER  WILDER 
Consultant  on  Daytime  Programs 
Columbia  Broadcasting  System 


jSROADCASTING     •    Broadcast  Advertising 


JOHN  J.  KAROL 
Sales  and  Market  Research  Counsel 
Columbia  Broadcasting  System 
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PALMER  HOYT,  publisher  of  the 
Poriland  Oregonian,  owner  of  KGW 
Portland,  was  a  speaker  on  the  July 
13  broadcast  of  America's  Town  Meet- 
ing of  the  Air,  taking  the  affirmative 
on  the  question  "Should  the  United 
States  Take  Over  the  Japanese  Man- 
dated Islands  After  the  War?".  Pro- 
gram, now  on  tour,  originated  in 
Seattle. 

DOROTHY  B.  ROBINSON  has  re 

signed  as  station  supervisor  and  sales 
manager  of  WAAB  Worcester,  Mass., 
post  she  has  held  for  the  past  two 
years.  She  formerly  had  been  local 
sales  manager  of  WTAG  Worcester 
for  13  years.  Mrs.  Robinson  plans  to 
take  an  extended  vacation  at  her  sum- 
mer home  in  Gloucester,  Mass. 

MORGAN  MURPHY,  Wisconsin 
newspaper  publisher  and  president  of 
the  Head-of-the-Lakes  Broadcasting 
Co.,  is  convalescing  at  Rochester, 
Minn.,  following  treatment  for  a  gas- 
tric ailment. 

JOHN  SHEPARD  3d.,  head  of  the 
Yankee  Network,  president  of  the 
American  Network,  and  a  Kentucky 
Colonel  for  several  years,  has  been 
appointed  to  the  General  Staff  of  the 
Honorary  Order  of  Kentucky  Colonels 
by  Gov.  Simeon  Willis  of  the  Blue 
Grass  State.  On  July  4,  "Colonel" 
Shepard  presented  the  Yankee  Net- 
work trophy  to  the  winner  of  the 
Yankee  Handicap  at  Suffolk  Downs. 

ARTHUR  DesROSIERS  is  a  new 
member  of  the  sales  staff  of  KROW 
Oaklanil.  Cal. 


DOWN  TO  THE  SEA  ...  go  the 

radiant  wires  of  WNBH  New  Bed- 
ford, Mass.,  first  station  in  the 
country  to  employ  salt  water  con- 
duction. Hugh  R.  Norman,  man- 
ager, examines  one  of  the  wires  on 
Crow  Island  in  New  Bedford  Har- 
bor. All  wires  of  WNBH,  said  to  be 
the  eleventh  oldest  station  in  the 
country,  terminate  in  salt  water. 

JOHN  H.  HOAGLAND,  former  pub- 
lic relations  and  promotion  manager 
of  the  Courier-Journal,  The  Louisville 
Times  and  WHAS,  has  been  elected 
manager  of  the  Christian  Science  Pub- 
lishing Society,  succeeding  A.  Warren 
Norton,  who  recently  was  elected  pres- 
ident of  Press  Wireless,  Inc.  Mr.  Hoag- 
land  had  resigned  his  Louisville  post 
to  become  Manager  of  Committees  on 
Publication  of  the  Society  but  was 
elevated  to  the  top  Society  post  with 
Mr.  Norton's  resignation. 

L.  W.  STURDEVANT,  West  Coast 
manager  for  Zenith  Radio  Corp.. 
Chicago,  has  joined  Majes.tic  Radio 
&  Television  Corp.,  Chicago,  as  west- 
ern division  manager. 


OF  YOUR  RECORDINGS 

33}i  RPM  transcriptions  for  broadcast  or 
audition  use. 


24  HOUR  SERVICE 


— packaged  and  shipped 

to  your  station  list  from  Chicago. 


1  where  transcriptions  can  he 
1  returned  after  use. 

H      pnlceA.  \ 

L.  S.  TOO  GO  Id 

/RECORDING  COMPANY 
221  N.  LA  SALLE  ST.    CHICAGO  1 

Katz  Back  at  Post 

EUGENE  KATZ,  for  more  tha 
two  years  with  OWI  in  Washing 
ton  and  London,  and  before  tha 
with  the  Office  of  Facts  &  Figure? 
has  returned  to  his  post  as  secre 
tary  of  the  Katz  Agency  Inc.,  news 
paper  and  station  representative; 
headquartering  in  New  York.  H 
was  Chief  of  the  Bureau  of  Ovei 
seas  Intelligence  in  Washingto 
and  afterwards  Chief  of  Operation 
Intelligence  in  London. 


STEPHEN  GAYLORD  has  bee 
named  advertising  director  of  KROV 
Oakland,  Cal. 

CURTIS  A.  HAINES,  formerly  mar 
ager  of  the  MOl  Hall  and  Altoon 
plants  of  Sylvania  Electric  Product 
Inc.,  has  been  promoted  to  genert 
manufacturing  manager  of  the« 
plants,  and  of  new  plants  at  Hunt 
ingtpn,  W.  Va.,  and  Lexington,  Ky 
according  to  H.  Ward  Zimmer,  ger 
eral  manager  of  operations  of  the  rt 
dio  division.  W.  Herbert  Lamb  ha 
been  promoted  to  manager  at  Hunt 
ington,  and  John  M.  Palmer  to  th 
post  of  manager  at  Mill  Hall  an 
Altoona. 

BEN  LUDT,  general  manager  o 
WIBW  Topeka  and  KCKN  Kansa 
City,  Kan.,  who  married  Elizabet 
Harris  of  Chicago  June  17,  has  bee 
in  the  East  on  a  honeymoon.  Mr; 
Ludy  formerly  was  in  social  work  i 
Chicago. 

GENE  ROUSE,  head  of  news  an 
special  features  of  the  Blue's  centra 
division  since  January  1943,  has  bee; 
named  program  director  of  that  divj 
ision  succeeding  James  L,  Stirton,  re 
signed  to  ."ioin  the  Marine  Corps  a 
a  second  lieutenant.  Now  in  his  23i 
year  in  radio,  Mr.  Rouse  joined  NBC"; 
central  division  as  a  staff  announcei 
later  becoming  night  announcer  an( 
supervisor  of  the  Blue's  central  div 
ision. 

WILLIAM  F.  BROOKS,  director  o 
news  and  special  events  of  NBC,  anc 
the  Marquise  Louise  de  Palavicini,  o 
New  York,  were  married  .July  10  ii 
Washington  by  Chief  Justice  Edwarc 
C.  Eicher  of  the  District  Court.  Fol 
lowing  the  marriage,  second  for  both 
a  reception  was  given  by  Frank  M 
Russell,  NBC  Washington  vice-presi 
dent,  at  the  Statler. 

JAMES  O.  PARSONS  Jr.,  until  re 
cently  assistant  manager  of  station  re 
ports  of  C.  E.  Hooper  Inc.,  New  York 
has  joined  the  New  York  office  of  Ed 
w-ard  Petry  &  Co.,  station  representa 
tives,  as  a  member  of  the  statistica 
and  promotion  department. 


WENT  Gloversville,  N.  Y.,  has  ac- 
quired the  special  AP  radio  wire. 


REACH  m./lcM 
SALT  LAKE  MARKET 

THROUGH 

KdVL 

UTAHS  NBC  STATION 


S.  S.  FOX,  President 
and  General  Managei 

JOHN  BUIR  &  CO.  National  Representative 


Exclusive  Memphis  Station 

to  Present 
ASSOCIATED   PRESS  NEWS 
News  Every  Hour  onlKe~HouF~ 


your  MUTUAL  friend 
MEMPHIS,  TENNESSEE 
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MPEREX 


WATER    AND    AIR  COOLED 

TRANSMITTING  and  RECTIFYING  TUBES 

Singular  care  and  precision  are  demanded  in 
Amperex  small  glass  lathe  operations. Evercautious, 
our  engineers  designed  ingenious  holders  and  fires 
which  were  developed  in  the  Amperex  Tool  Shop. 
En  the  hands  of  finely  trained  technicians,  these 
holders  and  fires  are  utilized  to  assure  the  high 
degree  of  satisfaction  well  known  to  Amperex  tube 
users.  In  broadcasting  and  transmission  applications, 
in  industrial,  electro-medical  and  military  assign- 
ments such  "Amperextras"  substantially  influence 
efficiency  and  economy  of  operation. 


AMPEREX  ELECTRONIC  CORPORATION 


79  WASHINGTON  STREET  BROOKLYN  1,  N.Y. 

EXPORT  DIVISION:  13  EAST  40th  STREET,  NEW  YORK  16,  N.  Y.,  CABLES:  "ARLAB" 
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WILMINGTON 
DELAWARE 
1150  KC 


BEHIND 


CLETE  ROBERTS,  Blue  network 
war  correspondent  attached  to  Gen. 
MacArthur's  headquarters  in  the 
Southwest  Pacific,  is  back  in  this 
country  for  a  rest  before  resuming  his 
duties  as  correspondent  later  this  sum- 
mer. He  left  Beverly  Hills  last  week 
for  Chicago,  where  he  will  cover  the 
National  Democratic  Convention  for 
the  Blue. 

JOHN  KIERAN  Jr.,  released  from 
the  Army,  has  .ioined  the  NBC  in- 
formation department  as  junior  cor- 
respondent. He  is  son  of  John  Kieran 
of  Information  Please  on  NBC. 

NEAL  HATHAWAY,  Washington 
promotion  and  publicity  man  formerly 
with  Automotive  Safety  Foundation 
and  WRC  Washington,  has  joined 
CBS  as  assistant  in  program  promo- 
tion. 

GILBERT  PAQUIN,  new  to  radio, 
has  joined  OKRN  Rouyn,  Que. 

W.  H.  BRODIE,  coach  to  announcers 
of  Canadian  Broadcasting  Corp.,  To- 
ronto, is  touring  western  Canada  sta- 
tions. 

LEO  H.  STEEDLE,  sales  promotion 
director  of  WCAU  Philadelphia,  has 
resigned  effective  the  end  of  the 
month. 

LT.  THOMAS  L.  MOORE,  former 
announcer  of  WIBG  Philadelphia,  has 
been  awarded  the  Distinguished  Fly- 
ing Cross  in  England.  He  has  already 
received  the  Air  Medal  and  three  Oak 
Leaf  Clusters. 


JOHN  BLAKE,  former  program  di- 
rector of  WSAU  Wausau,  Wis.,  has 
joined  the  announcing  staff  of 
WTMJ-WMFM  Milwaukee. 

ROMONA  WYMAN,  formerly  of 
KSTP  St.  Paul,  has  been  named  as- 
sistant to  Esther  Kravitz  of  the 
WINX  Washington  traffic  and  spec- 
cial  services  department,  who  has  tak- 
en on  additional  duties  handling  pu- 
blicity. 

TED  LE  VEQUE  of  the  program  de- 
partment of  CBR  Vancouver  has  mar- 
ried Elizabeth  Magee  of  Vancouver. 

J.  RICHARD  JESSEN,  formerly  of 
WWSW  and  KQV  Pittsburgh,  has 
joined  the  announcing  staff  of  WPEN 
Philadelphia. 

LOIS  MUHL  has  replaced  Louis 
Lang  on  the  continuity  staff  of  WIS 
Columbia,  S.  C.  Mr.  Lang  is  study- 
ing with  the  radio  workshop  of  New 
York  U. 

MARGE  KERR,  head  of  production  of 
Tom  Fizdale  Inc.  for  the  past  seven 
years,  resigns  July  21  to  devote  full 
time  to  free  lance  script  and  magazine 
writing. 

NEAL  EDMONDSON,  formerly  of 
KR.E  Berkeley,  Cal.  and  KYA  San 
Francisco,  has  joined  KROW  Oak- 
land as  announcer. 

JOE  DILLON,  announcer  of  WHAT 
Philadelphia,  is  recovering  from  a 
stroke  at  the  University  Hospital. 
JUDITH  MAGUIRE,  Los  Angeles, 
has  replaced  Dick  Ray  as  chief  of 
continuity  of  KDB  Santa  Barbara, 
Cal. 

CLIFFORD  PETERSON,  former 
member  of  the  Escorts  and  Betty 
singing  group,  has  joined  the  pro- 
duction department  of  the  Blue  Net- 
work central  division. 
JOHN  CALLAGHAN,  WGN  Chi- 
cago staff  announcer,  was  inducted 
into  the  Navy  July  10th. 


REPUBLICAN  and  DEMOCRATIC 
NATIONAL  CONVENTIONS 

The  U.  S.  Recording  Co.  ts  on  the  spot  at  both 
conventions  to  serve  you  wi  th  •  DELAYED  BROAD- 


CASTS •  DIRECT  FEEDS 
RECORDINGS 


ALL  REFERENCE 


1121  Vermont  Avenue 
Convention  Address 


Washington,  D.  C. 
Stevens  Hotel,  Chicago 


Religion  Coordinator 

WHAS  Louisville,  recognizing  the 
need  for  improvement  in  radio  de- 
votional programs,  has  appointed 
a  religion  coordinator  in  the  per- 
son of  C.  E.  Burns,  for  the  past 
four  years  president  of  Milligan 
College,  Tennessee,  according  to 
W.  Lee  Coulson,  WHAS  manager. 
Starting  Aug.  1  Mr.  Burns  will 
conduct  a  daily  15-minute  program 
Monday  through  Friday,  devoted  to 
current  social  problems  and  to  re- 
ligion on  a  broad  scale.  Program 
will  be  non-denominational. 


Stoess  Heads  Music 

WILLIAM  C.  STOESS,  who  re- 
signed from  WLW-WSAI  Cincin- 
nati early  this  month  after  23  years 
with  the  Crosley  organization 
[Broadcasting,  July  10],  will  be 
in  charge  of  all  music  on  shows 
produced  by  Transamerican  Broad- 
casting &  Television  Corp.,  New 
York,  John  Clark,  Transamerican 
president,  announced  last  week.  Mr. 
Stoess  will  take  over  his  new  duties 
late  this  month  after  a  vacation. 


JIM  STONE,  new  to  radio,  has 
joined  the  announcing  staff  of  WGES 
Chicago. 

KING  PARKS,  sales  promotion 
manager  of  WBBM  Chicago,  joins  the 
Marines  July  22  as  a  second  lieu- 
tenant. He  will  be  replaced  by 
Jonathan  Snow,  formerly  in  the  sales 
promotion  department  of  the  Deseret 
News,  Salt  Lake  City,  Utah. 

JEANETTE  BELL,  formerly  with 
the  radio  department  of  the  U.  of  New 
Hampshire,  has  joined  the  continuity 
staff  of  WHEB  Portsmouth,  N.  H. 
Duanne  Young,  also  formerly  of  the 
New  Hampshire  U.  radio  department, 
has  joined  WHEB  as  farm  events  di- 
rector. 

DR.  HERBERT  GRAF,  author  and 
stage  director  of  the  Metropolitan 
Opera  Assn.,  New  York,  since  1936, 
has  joined  NBC's  television  staff  as 
director  of  operatic  programs. 

ADOLPH  J.  SCHNEIDER,  manager 
of  operations  of  NBC's  newsroom,  is 
the  father  of  a  boy. 

HUGH  SANDERS,  formerly  in  St. 
Louis  radio,  has  joined  the  production 
staff  of  WNEW  New  York. 

BILL  KELTY,  NBC  correspondent 
in  Australia,  and  Madeleine  Hancock, 
were  married  in  June. 

WILLIAM  DOWDELL,  former  news 
editor  of  WLW-WSAI  Cincinnati,  has 
taken  an  editorial  post  with  the  New 
York  ofBce  of  Earle  Ferris,  publicity 
firm. 

(Continued  on  page  H) 


Sales  Representative 

PAUL  H.  RAYMER 
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•  Every  station  has  spots  that  are  "hotter"  than 
others.  The  advantage  of  Spot  Broadcasting  is  that 
you  can  buy  just  these  spots  and  no  others. 
You  aren't  limited  to  networks,  to  across-the-board 
timing,  to  markets  you  don't  want  but  have  to  have. 

Buy  only  what  you  want,  where  and  when  you 
want  it — make  every  minute  do  an  hour's  work. 

A  John  Blair  Man  knows  the  hottest  spots.  On 
the  hottest  stations.  And  he  knows  marketing. 
He'll  help  make  your  money  talk  profit  language. 


CIRCULATION     ^^'^ ^''^  FAMILIE^l 


WOW 


Omaha,  Nebraska 

5,000  WATTS  590  KILOCYCLES 

TOTAL  CIRCULATION 
403,196  RADIO  FAMILIES 


SECONDARY 
CIRCULATION 


39  014  ^^^^^ 


NBC  I9A2  NATIONWIDE  SURVEY  OF  LISTENING  HABITS  -  REGULAR  COVERAGE 


Over  250,000      ■  100,000  -  230,000      •30,000-100,000      ©  25,000-50,000      Q  I0,000  -  25,000  AUnderlO,000 


CopyrigKt,  National  Broadcacting  Company,  Inc. 


SEE  OPPOSITE  PAGE  FOR  WOW'S  OWN  AlA/i-MAP  ] 


C  SOUTH  DAKOTA 


heck  and  Double  Check! 


TIME-BUYERS  who  are  skeptical  about  station 
coverage  maps  will  find  it  interesting  to  compare 
the  NBC  Daytime*  coverage  map  for  WOW 
(opposite)  with  WOW's  own  Daytime  Coverage 
map.  Here  is  a  case  where  coverage  was  computed 
on  two  entirely  different  bases.  The  remarkable 
similarity  of  the  results  seems  to  establish  WOW 
coverage  claims  on  a  sound  and  conservative  foot- 
ing. Write  for  copies  of  maps,  and  complete  circu- 
lation and  market  data. 


*  wow  Nighttime  maps  will  appear  in 
Broadcasting,  July  31  issue. 


RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.    GILLIN,    JR.,    PRES.    &    GEN'L.  MGR. 
JOHN    BLAIR    &    CO.,  REPRESENTATIVES 


LISTENERS 

All  surveys  agree 
WRC  leads 
mornipg,  afternoon 
0^  and  night! 


PROGRAMS 

39  out  of  50 
network  Firsts  and 
k  most  highly  rated 
Pf  local  programs! 


SALES 

Lower  rat^s  than 
the  second  station 
. . .  lowest  cost 
per  listener 
of  ail  stations! 


Washington 


{Continued  from  page  40) 

HAL  NELSON,  former  Seattle  news- 
paperman, is  now  news  editor  and 
continuity  chief  of  KELA  Centralia- 
Chehalis,  Wash.  Ellen  Swayne,  new 
to  radio,  has  joined  the  continuity  de- 
partment. 

HENRY  HICKMAN,  assisant  pro- 
gram director  of  AVFBR  Baltimore,  is 
the  father  of  a  boy.  Mrs.  Hickman 
is  a  former  WFBR  receptionist. 

SECOND  LT.  JUD  COLLINS, 
Army  Air  Force,  former  director  of 
special  events  and  sportscaster  of 
WSM  Nashville,  Tenn.,  has  been  as- 
signed to  Hondo,  Tex. 

HANK  CURTH  has  been  promoted  to 
program  director  of  WDNC  Durham, 
N.  C.  Larry  Johnson,  formerly  with 
WDNC,  has  returned  to  the  station  as 
news  editor. 

RICHARD  STARK,  freelance,  has 
given  up  his  announcing  assignments, 
which  included  Ahie's  Irish  Rose  on 
NBC  and  Irene  Beasley's  program  on 
CBS,  to  accept  a  commission  in  the 
U.  S.  Marine  Corps.  While  awaiting 
word  from  the  Marine  Corps,  expected 
the  end  of  this  week,  he  continues  as 
head  of  Richard  Stark  &  Co.,  New 
York  radio  production  firm,  which 
will  continue  operations  in  his  ab- 
sence. 

CHARLES  L.  HALTEMAN,  former 
program  manager  of  WTOL  Toledo. 
O.,  has  joined  the  production  staif  of 
the  Blue  Network  central  division. 

PAUL  SNIDER,  formerly  with 
WGN  Chicago,  has  joined  the  an- 
nouncing staff  of  WCFL  Chicago. 

BOB  GUILBBRT,  continuity  ac- 
ceptance editor  of  the  NBC  central 
division,  is  in  the  Edgewater  Beach 
Hospital  with  an  arm  infection. 


w 

WAGA 


"Bui  we  have  six* 
betier¥aysioget 
Atlanta  iilksio. 
tuneioVfAOAl" 


^  CAR  CARDS.  NEWSPAPER 
AOVERTISING  AND  PUBLICIfY 
BILL  eOAROS.  The  WA-CAieH0 
COURTESY  ANNOUNCCMENrS 


NBC  Names  McDonagh 

RICHARD  P.  McDONAGH,  until 
recently  acting  manager  of  the 
NBC  script  division,  on  July  10 
was  appointed  head  of  the  division. 
He  succeeds  Levt^is  Titterton  who 
recently  resigned  to  join  Compton 
Adv.  Agency,  New  York.  Mr.  Mc- 
Donagh joined  NBC  in  1937  as  a 
staff  writer  and  was  made  assistant 
manager  of  the  division  in  Feb- 
ruary of  this  year. 


Carl  Reed 

CARL  REED,  former  newscaster 
of  WHEB  Portsmouth,  N.  H.,  died 
July  4  at  Burbank,  Cal.,  from  a 
malignant  throat  ailment.  Mr. 
Reed,  a  veteran  of  World  War  I, 
spent  more  than  20  years  in  the 
theatre  before  joining  WHEB  in 
1943.  He  resigned  his  station  duties 
early  in  June  of  this  year  to  go 
West. 


KAY  RICHINS  has  been  appointed 
director  of  special  events  at  KDYL 
Salt  Lake  City.  Charles  Barring- 
ton  becomes  director  of  public  serv- 
ice programs. 

RAY  L.  MOSS,  formerly  with  WMC 
Memphis,  Tenn.,  has  joined  Midland 
Radio  &  Television  Schools,  Kansas 
City,  as  director  of  publicity. 

CRAN  CHAMBERLAIN,  writer  of 
CBS  Hollywood,  is  the  father  of  a 
boy. 

BILL  RAY,  program  manager  of 
KFWB  Hollywood,  is  in  New  York. 

KEN  BAXTER,  narrator  on  NBC 
Across  the  Threshold,  and  Mara 
Myers,  commercial  artist,  were  mar- 
ried in  Hollywood  in  June. 

JOHN  REDDY  has  resigned  from 
the  CBS  Hollywood  news  bureau  to 
free  lance  as  writer.  Albert  Gail 
and  George  Edwards  have  been  added 
to  the  news  writing  staif. 

BETH  BARNES  and  Jack  Neuman 
have  been  added  to  CBS  Hollywood 
continuity  staff. 

HARRY  MITCHELL,  m.  c.  at  the 
Palladium,  Hollywood  ballroom,  and 
one  time  newscaster  of  KFAC  Los 
Angeles,  has  re.'oined  that  station  as 
program  director. 

WILLIAM  N.  ROBSON,  CBS  New 
York  producer,  has  shifted  to  Holly- 
wood for  eight  weeks  and  has  been 
assigned  by  Foote,  Cone  &  Belding' 
as  producer  on  the  weekly  mystery 
The  3I(in  Called  X  on  that  network. 
Lockheed  Aircraft  Corp.  is  sponsor. 

SAM  SEROTA,  assistant  program  di- 
rector of  WIP  Philadelphia,  is  the  fa- 
ther of  a  bov. 


Our  Respects  to 

(Continued  from  page  36) 

eral  purchasing  agent  of  the  Trib- 
une organization,  Schreiber  was  as- 
sistant sports  editor. 

In  his  sports  reporting  days,  he 
vacationed  in  winter  on  the  skate 
circuit  in  Canada.  For  one  year  he 
was  secretary  of  the  International 
Skating  Union,  the  governing  body 
of  speed  skating  in  Canada  and  the 
United  States.  His  interest  in  skat- 
ing still  is  great,  and  he  would 
rather  watch  an  ice  hockey  game 
than  eat. 

For  his  own  exercise,  Frank  used 
to  play  golf.  But  he  gave  up  the 
game  at  the  time  of  the  Pearl  Har- 
bor attack  and  avows  he  won't 
swing  a  golf  club  again  until  peace 
is  restored. 

Frank  married  Ann  Walker,  then 
working  for  the  Hearst  newspapers 
in  Chicago,  in  1925.  They  live  in 
suburban  Riverside,  111. 

If  he  has  had  any  hobby  in  all 
these  years  of  reporting  and  sta- 
tion management,  he  says,  it  has 
been  making  firm  friendships  with 
the  great  cross-section  of  people 
with  which  his  work  has  brought 
him  in  contact.  He  calls  governors, 
mayors  and  congressmen  by  their 
first  names  with  the  same  ease  that 
he  can  tell  the  family  histories  of 
almost  any  Chicago  headwaiter, 
sports  figure,  dance  band  leader, 
banker  or  newspaperman. 


FRED  JORGENSEN,  formerly  of 
KLX  Oakland,  has  joined  KPO  San 
Francisco  as  announcer. 

FRED  HEIDER,  former  radio  script 
writer  for  the  American  Red  Cross  in 
Washington,  has  joined  the  script 
staff  of  the  Blue  Network. 

LOUISE  KADISON,  former  pub- 
licity director  of  WBYN  Brooklyn, 
N.  Y.,  has  returned  to  the  station. 

.JOHN  DRAKE,  sales  promotion  man- 
ager of  KSO-KRNT  Des  Moines,  has 
resigned  effective  July  15  to  join  the 
promotion  staff  of  WLS  Chicago. 

JAMES  L.  REPPERT,  formerly  of 
WMBO  Auburn,  N.  Y.,  and  Grant 
Turner,  formerly  of  WBIR  Knoxville, 
are  new  members  of  the  announcing 
staff  of  WSM  Nashville,  Tenn. 

LEE  BROOKS,  transcription  libra- 
rian of  KIRO  Seattle,  has  married 
Ruth  Petersen. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mij- 
iions,  with  millions  to  spend,  have  their 
own  .hurches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  th£  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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Are  you  sawing  the  Pacific  Coast  in  half?  You  arc  if 
you  aren't  using  Don  Lee  on  the  Pacific  Coast.  For  half 
of  the  retail  sales  on  the  Pacific  Coast  are  made  outside 
the  counties  in  which  Los  Angeles,  San  Francisco,  Oak- 
land, Portland  and  Seattle  are  located . . .  and  oi'lyDou  Lee 
completely  covers  the  outside  half. 

Why,  you  ask.?  Easy!  Most  markets  in  the  outside  half 
are  surrounded  by  mountains,  and  long  range  broadcast- 


U 

mg  won't  work.  (Watts  do  just  fine  until  they  hit  moun- 
tains.) However,  with  36  stations,  Don  Lee  broadcasts 
locally  from  within  these  mountain-surrounded  areas.  A 
recent  Hooper  coincidental  telephone  survey,  largest  ever 
made  on  the  Pacific  Coast,  revealed  60  to  100%  of  the 
listeners  in  many  of  these  "outside"  markets  are  tuned 
to  Don  Lee  stations. 

As  for  the  INSIDE  half — Hooper  radngs  prove  that  a 
good  show  on  Don  Lee  will  reach  more  people  than  the 
same  show  on  other  networks. Two  notable  examples: 
Point  Sublime  and  the  Jack  Benny  show. 

Don't  saw  the  Pacific  Coast  in  half!  Buy  Don  Lee,  the 
only  network  that  covers  it  completely! 


The  Nation's  Greatest  Regional  Network 


DON  LEE 


THOMAS  s.  LZE,  President 

LEWIS  ALLEN  WEISS,  Vicc-Pres.  Gen.Mgr. 

5515  MELROSEAVE.,HOLLYWOOD38,CAU 

Represented  Nationally  by  John  Blair  Sc  Co. 


Buffalo's 
Greatest  Regional 
Coverage 


CAPT.  TED  STEELE,  former  Ben- 
ton &  Bowles,  New  York  account  ex- 
ecutive, has  been  transferred  from  the 
AAF  Radio  Production  Unit,  Santa 
Ana,  Cal.,  to  the  Air  Forces  Group, 
where  he  is  a  radio  officer  attached 
to  Headquarters,  War  Dept. 

GEORGE  H.  ALLEN,  former  ac- 
count executive  of  McCann-Erickson, 
New  York,  has  joined  the  service  staff 
of  Arthur  Kudner  Inc.,  New  York. 

CLARENCE  JORDAN,  vice  presi- 
dent in  charge  of  new  business  for 
N.  W.  Ayer  &  Son  Inc.,  Philadel- 
phia, is  in  Hollywood  for  conferences 
with  Robert  C.  Coleson,  Southern 
California  manager. 


Mindlim  Acquired 

ABBOTT  KIMBALL  Co.,  New 
York,  has  acquired  ownership  of 
the  David  B.  Mindlim  Adv.  Agency 
of  Kansas  City  and  all  its  ac- 
counts. Firm  name  is  Abbott  Kim- 
ball Co.  Mr.  Mindlim  will  operate 
the  Kansas  City  office.  He  is  due  in 
New  York  next  week  to  confer 
with  Abbott  Kimball  executives  to 
determine  what  accounts  will  be 
transferred  to  the  Kansas  City  of- 
fice. Another  branch  of  the  agency 
is  in  Chicago. 

BERNARD  HOWARD,  former  con- 
tinuity chief  at  W.  E.  Long  Co.,  Chi- 
cago, has  joined  the  Arthur  MeyerhofI 
Agency,  Chicago,  as  assistant  to  Nel- 
son Shawn,  radio  director.  Mr.  How- 
ard is  also  the  new  publicity  director 
of  the  midwestern  region  of  the  Radio 
Writers  Guild. 


''mm  m  ■ 

SSO  K.C. 
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IS 

NOW 

BUFFALO'S 

BLUE 

NETWORK 
STATION 

5000  WATTS  BY  DAY 
1000  WATTS  BY  NIGHT 


BUFFALO 
BROADCASTING 
CORPORATON 

RAND  SUILDING.  BUFFALO,  NEW  YORK 

National  Representative  : 

FREE  &  INC. 
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OPPORTUNITY  KUOCKS 


Sell  America's  New 
Industrial  Frontier 
With 

WROL 


J,WROL  pnmary  area  covers  some  of 
world's  greatest  industrial  operatrons- 
TVA,  CEW,  ALCOA. 

Jk-WROL  for  14  years  has  been  the  home 

■      (nr  KnoxviUe,  now  more 
town  station  for  Knoxviu  , 

than  200,000  population.  Knoxvrlle 
continues  first  in  U.  S.  business  activ.ty 
according  to  Sales  Management,  and  has 

topped  all  S-M  High  Spot  Gties  for  five 

consecutive  months. 
J.WOrs  620kc.,  low  frequency  coverage 

and  20  hour  daily  schedule  offers  greatest 
opportunity  for  national  advertisers  to 
reach  rhis  fabulous  market. 


NBC  m  EAST  TENNESSEE 


LYN  HOLMBERG,  formerly  in  tij| 
advertising    department   of  Westej' 
Business  Papers,   has  joined  Hau 
.T.  Wendland  Adv.,  Los  Angeles,  ; 
production  manager. 

BESS  HARRISON,  timebuyer  aj 
business  manager  of  Foote.  Cone 
Belding,  Hollywood,  in  New  Yoi 
for  conferences  with  agency  execi 
tives,  will  hold  similar  Chicago  se 
sions  before  returning  to  the  AVe 
Coast. 

EDWARD  E.  KEELER,  account  e> 
ecutive  of  Don  Lee  Broadcastin 
System.  Hollywood,  has  resigned  t ; 
rejoin  Western  Adv.,  Los  Angeles,  a  * 
a  partner  and  general  manager.  Wal  i 
lace  Ramsay,  former  radio  directo 
and  timebuyer  of  Dan  B.  Miner  Co  * 
Los  Angeles,  has  joined  Western  Ad\  *■ 
in  a  similar  capacity.  Jack  Reynold. 
has  been  added  to  the  staff  as  cop;  r 
writer.  ; 

FRANCES  BROWN,  formerly  witl » 
the  copy  staff  of  Ivan  Hill  Adv.  Co. ' 
Chicago,  and  prior  to  that  with  Wil  , 
liam  Esty  &  Co.,  New  York,  has  joinet 
the  copy  staff  of  Goldmann  &  Gross  , 
Chicago.  \ 

CLIFF  KNOBLE,  former  president: 
of  the  Buzza  Co.,  Minneapolis  (pub  i 
Ushers),  and  prior  to  that  advertising, 
manager  of  Chrysler  Corp.  and  Chrys  , 
ler  Sales  Corp.,  has  joined  Ruthraufi 
&  Ryan,  Chicago,  as  account  execu- 
tive. 

DICK  GIBSON,  Hollywood  radio 
talent  buyer  of  Ruthrauff  &  Ryan, 
has  been  shifted  to  the  agency's  New 
York  office  as  head  of  the  new  busi- 
ness deparment. 


MURIEL  FARMER,  former  fashion 
reporter  and  copy  writer  of  Mutual 
Buying  Syndicate,  has  joined  the 
creative  staff  of  Fuller  &  Smith  & 
Ross,  New  York. 

JULIA  NYE  has  joined  Botsford, 
Constantine  &  Gardner,  Los  Angeles, 
as  copy  writer  and  account  contact. 
She  succeeds  Marian  Bailey,  resigned, 

SUMER   (Buck)    SINGER,  account 
executive  of  Buchanan  &  Co.,  New 
York,  is  in  Hollywood  for  conferences  f 
with  film  company  clients  on  future 
advertising  campaigns. 

ROBERT  J.  LAY.  copy  chief  of 
Gotham  Adv.,  New  York,  for  the  past 
two  years,  has  joined  the  copy  staff 
of  Benton  &  Bowles,  New  York.  *' 

MARJORIE    HYNDMAN    has  re- 
signed  from   Donahue   &  Coe,  New 
York,  as  account  executive  and  copy  ' 
writer,  to  join  Buchanan  &  Co.,  New 
York,  in  a  similar  capacity. 

ROBERT  E.  MASON,  formerly  of 
Howard  Swink  Adv.,  Marion,  O.,  has 
joined  The  Mayers  Co.,  Los  Angeles, 
as  copy  writer  and  account  contact. 

GEORGE  D.  WEVER,  formerly  in 
charge  of  the  creative  staff  of  Fuller 
&  Sfith  &  Ross,  New  York,-  has  been 
appointed  promotion  director  of  lAje 
magazine. 


"Maybe  I  should  talk  it  over  with 
WFDF  Flint." 


BROADCASTING    •    Broadcast  Advertising 


i- 


piDIO  CITATIONS 
;  BY  AGENCY  GROUP 

A.RFIELD  &  GUILD,  San  Fran- 
HrjBco  won  first,  second  and  third 
,  (aces  for  the  best  network  pro- 

ram  at  the  convention  of  the  Na- 
'  bnal  Advertising  Agency  Net- 
'  |ork  held  aboard  the  Great  Lakes 
'liieamer.  North  America.  The  three 

wards  were  made  for  the  agency's 
t fogram  for  Chemicals  Inc.,  Has- 
^  'ms  Bros,  and  Kay  Jewelers,  re- 

pectively. 

I  First  and  second  honors  for 
'^e  best  local  radio  program  also 
[ent  to  Garfield  &  Guild  for 
ie  Rosefield  Packing  Co.  and  Ep- 
Ijl'iell,  Sullivan  &  Furth.  Third  award 
ent  to  Julian  Gross,  Hartford, 
pnn.  for  Lane  Furniture  Co. 
enry  J.  Kaufman,  Washington, 

fceived    honorable    mention  for 
msburgh's  Dept.  store  account. 
I  Award  for  outstanding  use  of 
'f^jDot  announcements  went  to  Oak- 
igh  R.  French  &  Associates,  St. 
'Bi|tiouis,  for  National  Candy  Co.;  sec- 
nd  to  Flack  Advertising  Co.,  Syra- 
.lise,  N.  Y.,  for  A.  H.  Pond  Co.; 
ijtiird  to  Merrill  Kremer  Inc.,  Mem- 
|his  for  Memphis  Dairy  Council; 
(anorable    mention   to    Henry  J. 
iaufman,  Washington,  for  U.  S. 
lorage  Co. 


i  Leo  Burnett  Changes 

JYRTLE  WRIGHT,  assistant  ra- 
to  director  of  Leo  Burnett  Co., 
jliicago,  has  resigned  to  be  married 
1  the  near  future.  Reorganization 
t  the  Burnett  radio  department 
ivides  Miss  Wright's  former  duties 
etween  two  members  of  the  radio 
taff,  Pauline  Watros  and  Marian 
felson. 


W.  Howard  Millar 

V.  HOWARD  MILLAR,  52,  a 
fee-president  of  D.  Doremus  & 
o..  New  York,  died  July  8  of  a 
eart  attack.  He  had  been  with  the 
gency  since  1931.  His  wife,  a 
aughter  and  tv/o  sisters  survive. 


Seebach  Televised 
ULIUS  F.  SEEBACH,  viee-presi- 
ent  in  charge  of  programs  of  WOR 
^ew  York  and  a  member  of  the  MBS 
Irogram  operating  board,  on  July  11 
I'as  featured  in  a  90-minute  WOR 
'levision  anniversary  show  on  WABD, 
•u  Mont  Television  station  in  New 
ork.  Outstanding  "Video  Variety" 
cts  put  on  by  WOR  during  the  past 
ear  were  repeated  on  the  program. 


YOUR  MARKETS 
ARE  MOVING 


We  sell  the  new  Savannah 
Seaboard  Market— at  the  loic- 
«sf  per'person  cost  of  any 
medium. 


OWI  PACKET,  WEEK  Aug.  7 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  Aug.  7.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-  Group  Croup  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN      AfE.  Ind.        Aff.  Ind.  Live  Trans. 


Cadet  Nurses    X 

War  Bonds   X 

Crop  Corps    X 

Save  Paper   __ 

V-Mail     

Prepare  for  Winter    


X 
X 


X 
X 


See  OWI  Schedule  of  War  Messages  150  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


BEAUMONT  MEANS  BUSINESS!  S 

if 

1  ^ 

Food  Canneries 

POST-WAR   AND   POST- NOW 


^  Food  canning  is  but  one  of  the  many  impor- 
tant industries  which  for  years  have  helped  to 
make  the  Sabine  area  a  rich  and  substantial 
market  .  .  .  now  made  up  of  more  than  250,000 
people.  Steel  and  iron  works,  shipyards,  huge 
oil  refineries,  synthetic  rubber  plants,  rice 
mills,  and  canneries  are  humming  now  and 
will  continue  to  hum  after  the  war. 

KFDM  is  the  major  network  station  which 
really  gives  you  coverage  and  penetration  of 
the  rich  Sabine  area.  Located  in  Beaumont, 
one  of  America's  fastest  growing  cities,  KFDM 
offers  you  a  Hooper-authenticated  listening  au- 
dience such  as  no  other  station  enjoys  in  this 
great  market.  It  will  pay  you  to  "hook-up" 
with  KFDM.  Ask  for  the  facts  today. 

Represented  by  Howard  H.  Wilson  Company 


**Ma9netixed 


SERVING  THE 
MAGNETIZED 
SABINE  AREA 


drawing  people  and  industries  horn  other  sectiens? 


UlSflY 

SAVAN  NAH 

GIORGK  M  O  L  L  r  N  G  t  I  »  Y  CO. 


AW 


BUFFALOS 

ONLY 
50,000 

WAn 
STATION 


BUFFALO 
BROADCASTING 
CORPORATION 


RAND  BUILDING,  BUFFALO,  NEW  YORK 

Notiortal  Representbtive : 

FREE  &  PETERS,  INC. 


IT  DOESNT  TAKE 

AlAGfC 

TO  CET^RESULTS 
FROM^E  MACIC 
VALLEY 


TWIN  FALLS  •  IDAHO 


The  CBS  station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


Wnni  5000  Watts  Day 
\fA  1000  Watts  Night 
UmOSOkc.  pnfl 
Spartanburg,  S.  C.  uuu 
Represented  by  Hollingbery 


ALASKA 

More  listeners  ^  fk  1% 
per  $  through   IV  1   1^  II 

COVERING  METROPOLITAN 
AREA  OF  ALASKA 

790KC-1000W 

Tirst  in  Alaska 

ALASKA  BROADCASTING  CO. 

Anchorage,  Alaska 

National  Representatives: 
Pan  American  Broadcasting  Co. 
New  York  17,  New  York 


GALLOWHUR  Chemical  Corp.,  New 
I'ork,  has  appointed  the  Richard  C. 
Mouk  Co.,  New  York,  to  handle  ad- 
vertising: for  Skat  in.sect  repellant,  and 
on  July  12  started  one-minute  spot 
announcements  thrice  weekly  on 
WABC  New  York.  Plans  are  under 
way  to  extend  the  campaign  to  sta- 
tions throughout  the  South. 

NORTON  R.  COTTERILL,  sales  pro- 
duction and  advertising  manager  of 
Sheffield  Farms  Co..  New  York,  has 
l)t>en  promoted  to  retail  sales  manager. 
He  succeeds  A.  R.  Stevens  who  has 
been  transferred  to  the  National  Dairy 
Products  Co.,  Chicago,  as  sales  man- 
ager for  Hydrox  Ice  Cream  Co.,  a  sub- 
sidiarj'. 

AMERICA_N  OIL  Co.,  Baltimore,  has 
started  a  1-5-minute  Sunday  news  com- 
mentary by  Robert  Heckert  on  KYW 
Philadelphia.  Contract  for  52  weeks 
was  placed  by  the  Joseph  Katz  Agency, 
Baltimore. 

BURNHAM  &  MORRIL  Co.,  Port- 
land. Me.,  is  resuming  promotion  of 
liaked  beans  on  Mary  Margaret  Mc- 
Bride"s  program  of  WEAF  New  York 
under  a  52-week  contract  starting  July 
31.  No  additional  radio  is  planned. 
Agency  is  Charles  W.  Hoyt  Co.,  New 
York. 

OWL  DRUG  Co.,  San  Francisco 
(drugs),  has  begun  sponsorship  of  a 
five-minute  transcribed  musical  pro- 
gram Monday  rhrough  Friday  on 
KGO  San  Francisco.  Contract  is 
for  52  weeks.  Agency  is  Ruthrauff 
&  Ryan,  San  Francisco. 

NEPHRON  Co..  Tacoma,  Wash. 
(Azma  Mist  vaporizer),  has  named 
Condon  Co.,  Tacoma,  Wash.,  as 
agency.  Plans  are  said  to  include 
radio. 

MICHIGAN  Mutual  Liability  Co.. 
Detroit,  has  begun  sponsorship  of 
the  Sforij  Goes,  Sundavs.  12-12:15 
p.  m.  (CWT).  on  WNYZ  Detroit. 
Program  is  produced  by  Neblett-Radio 
Productions  on  the  Michigan  State 
network.  Contract  for  13  weeks  was 
lilaced  through  Neff  Radio  Agency, 
Drtroit. 

MYSTIC  FOAM  Corp..  Cleveland 
(Mystic  Foam  cleaner),  has  placed 
its  account  with  Carpenter  Adv.  Co., 
Cleveland.  Plans  are  said  to  include 
radio. 

RIVOLI  CORSET  Co.,  New  York, 
has  named  AW  Adv.,  New  York,  as 
agency.    Radio  is  said  to  be  included. 

TWENTIETH  Century-Fox  Studios. 
Los  Anseles.  appropriating  approxi- 
mately $15,000  for  radio  advertising, 
in  a  five-week  campaign  to  nromote 
local  showing  of  th"  film  "Wilson." 
on  .July  20  starts  a  heavy  daily  sched- 
ule of  spot  announcements  and  par- 
ticiiintions  in  prosrams  on  seven  Los 
Angeles  area  stations.  List  includes 
KFI  KECA  KNX  KHJ  KMPC 
KFAC  KFWB.  Western  Adv..  Los 
Angeles,  has  the  account. 

TTTTvETT'S  Ltd.,  Hamilton.  Out. 
(Wings  cigarettes),  on  .July  17  starts 
three  transcribed  spots  daily  on  n 
number  of  western  Canadian  stations. 
Account  was  placed  by  MacLaren 
Adv.  Co.,  Toronto. 

CLARENCE  M.  SULLIVAN,  for- 
merly on  the  advertising  staff  of 
Ditto  Inc.,  and  Wilson  .Tones  Co., 
both  of  Chicago,  has  joined  A.  St-^in 
&  Co..  Chicago  garter  mauufactu'-ers. 
as  assistant  advertising  manager. 

MONROE  DISTRIBUTING  Co.,  Los 
Angeles  (  shave  lotion,  shampoo ) .  has 
named  Frederick  L.  Richards  Adv., 
Los  Angeles,  as  agency.  Radio  is  said 
to  be  included. 


CONCLAVE  OF  AGENCY,  sponsors,  network  officials  and  talent  gath- 
ered to  inaugurate  Earl  Godwin's  first  commercial  broadcast  for  Hast- 1 
ings  Mfg.  Co.  July  7.  Seated  (1  to  r)  :  A.  E.  Johnson,  president  of  Hast- 
ings;  Mr.   Godwin,  Blue  commentator;    H.   R.   Keeling,  president  ol 
Keeling  &  Co.,  agency  handling  the  account.  Standing  are:  D.  H.  Collins, 
vice-president  of  Keeling  &  Co. ;  James  L.  Stirton,  Blue  network,  now  [ 
in  Marines;  E.  K.  Hartenbower,  sales  manager  of  the  Blue's  Chicagci— 
office;  Bob  McKee,  Blue  salesman;  Ross  Dunn,  of  Hastings.  1 


EPPENS-SMITH  Co.,  New  York,  for 
Holland  House  Coffee,  has  added 
thrice-weekly  news  programs  on 
WQXR  New  York  to  its  New  York 
spot  schedule  now  comprising  wom- 
en's participation  and  recorded  music 
programs  on  AYNEW  WOR  WPAT. 
No  further  radio  expansion  is  planned 
at  present.  Contracts  for  26  weeks 
placed  through  Seheck  Adv.,  Newark. 

F.  LAGOMARSINO  &  Sons,  Sacra- 
mento, Cal.  (seeds  and  bulbs),  has 
placed  its  account  with  Benning  Adv., 
Sacramento.  Plans  are  said  to  include 
radio. 

ARCH  HEELER  &  Co.,  Council 
Bluffs,  la.,  has  placed  its  advertising 
account  with  Buchanan-Thomas  Adv., 
Omaha.  Plans  are  said  to  include 
radio. 

DIXIE  FOOD  Products  Co.,  Los  An- 
geles (flour),  has  named  Glasser- 
Gailey  &  Co.,  Los  Angeles,  as  agency. 
Radio  is  said  to  be  included. 

DOVER  Retail  Merchants  Assn., 
Portsmouth,  N.  H.,  has  expanded  its 
twice-weekly  A  Song  About  Summer 
program  on  WHEB  Portsmouth,  to  a 
daily  five-minute  series. 

DORSET  FOODS  Ltd..  Long  Island 
City.  N.  Y..  has  named  S.  Duaue  Lyon 
Inc..  New  York,  to  handle  advertising 
for  its  canned  and  glass  ijacked  chicken 
products  and  soujis.  Continuing  live 
spot  announcements  on  WQXR  New 
York,  firm  will  add  spots  on  WMCA- 
New  York  shortly  and  plans  to  ex- 
pand to  other  outlets  at  a  later  date. 

DOMINION  OF  CANADA.  Dept.  of 
Munitions  &  Supply.  Ottawa  (gaso- 
line conservation),  on  July  17  to  Aug. 
31  sponsors  43  transcribed  spot  an- 
nouncements stressing  the  need  for 
gasoline  conservation,  on  all  Canadian 
st.,tions  on  a  staggered  schedule.  Ac- 
count was  placed  through  MacLaren 
Adv.  Co..  Toronto. 

DR.  A.  W.  CHASE  Medicine  Co.. 
Oakville.  Out.,  has  started  twice- 
daily  spots  on  CJGX  Yorkton,  Sask. 
Account  was  placed  by  Ardiel  Adv. 
Agency,  Oakville,  Out. 

AMERICAN  Profe.ssional  Football 
League,  Los  Angeles,  newly  organized 
and  to  promote  professional  sports  on 
the  Pacific  Coast,  on  July  6  started 
sponsoring  nightly  15-minute  Sports 
-Time  on  five  stations  in  metropolitan 
areas.  List  includes  KRSC  KXL 
KYA  KFMB  KMPC.  Contracts  are 
for  13  weeks.  Allied  Adv.,  Los  An- 
geles, has  the  account. 


Milani  Pending 

LOUIS  MILANI  FOODS,  Chicago 
(salad  dressing),  has  named  the 
Jerome  Kalom  Co.,  Chicago,  to  han- 
dle its  radio  and  newspaper  adver- 
tising. Radio  schedule  has  not  been,; 
announced.     Tentative  campaign} 
plans  include  spot  radio  to  begin! 
in  September.  i 
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AN  "X" 
ON 
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How  Happiness 
came  to 


Muhammed  the  Miserable 


Harken  to  a  tale  of  Bagdad-on-the-Cuyahoga,  which  is 
called  Cleveland.  There  dwelt  in  that  wealthy  city  one 
Muhammed,  a  merchant  disconsolate.  The  people  shunned 
his  shop  as  the  bulbul  flies  from  winter.  Convinced  that 
his  unsought  wares  would  turn  to  dust,  he  took  desperate 
measures. 


Before  dawn  he  crept  to  the  banks  of  the  Cuyahoga,  think- 
ing to  drown  his  sorrows  and  himself.  But,  gazing  into  the 
swirling  depths  of  the  river,  he  espied  a  bottle  of  strange 
design.  He  studied  its  curious  seal — a  cunningly  inter- 
twined  monogram  of  the  letters  W  and  H  and  K.  He 
opened  it  .  .  . 


•  .  .  and  instantly  there  poured  forth  a  cloud  of  enchanted 
power  and  from  it  came  a  voice  crying,  "Salaam,  O  Master! 
Thou  hast  set  me  free.  I  am  a  powerful  jinni.  What 
wouldst  thou  have  as  reward?  Speak — and  it  shall  be 
yours." 


Long  the  merchant  pondered;  and  made  this  humble  plea: 
"I  wish,  O  Jinni,  only  that  my  store  should  prosper." 
Quoth  the  jinni,  "Holy  cats!  Why  don't  you  ask  me  a 
hard  one?  Here,  then,  is  the  secret  of  success:  Speak  of 
your  wares  to  the  people  over  WHK.  Never  did  Suleiman 
himself  command  such  potent  magic!" 


Because  it  SOLD  goods  before  the  war 
.  .  .  and  is  SELLING  them  now  .  .  .  and 
WILL  SELL  after  the  war — 

WHK 

is 

"RETAILERS'  CHOICE  IN  CLEVELAND" 

Represented  by  Paul  H.  Raymer  Co. 

United  Broadcasting  Co.,  Operators  of 
WHK-WCLE,  Cleveland;  WHKC,  Columbus 


THE  auiinedA  of 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
ea — spot  announcements 
to — transcription  announcements 


WCBI  Columbus,  Miss. 

William  Wrigley  Jr.  Co.,  Chicago,  15  ta 
weekly,  thru  Ruthrauff  &  Ryan,  Chicago. 

Republic  Pictures,  New  York,  16  ta,  thru 
Donahue  &  Co.,  Chicago. 

Groves  Labs.  St.  Louis  (Pazo),  3  ta  week- 
ly, thru  Russel  M.  Seeds  Co.,  Chicago. 

Miles  Labs,  Elkhart,  Ind.,  4  t  weekly,  52 
weeks,  thru  Wade  Adv.  Co.,  Chicago. 

Sherwin-Williams  Paint  Co.,  Cleveland, 
7  ne  weekly,  52  weeks,  direct. 

Dr.  Pepper  Bottling  Co.,  Long  Island  City, 
N.  Y.,  3  sa  weekly,  52  weeks,  direct. 

WABC  New  York 

Herman  Basch  &  Co.,  New  York  (Ham- 
mer Brand  Persian  Lamb),  2  so  weekly, 
thru  Kelly,  Nason.  N.  Y. 

Gallowhur  Chemical  Corp.,  New  York 
(Skat,  insecticide),  3  sa  weekly,  thru 
Richard  C.  Mouk  Co.,  N.  Y. 

Smith  Bros.,  Poughkeepsie  (cough  drops, 
cough  medicine),  3  sa  weekly,  thru  J.  D. 
Tarcher  &  Co.,  N.  Y. 

Spratt's  Patent  Ltd.,  Newark,  N.  J.  (dog 
food),  3  sa  weekly,  thru  Paris  &  Peart, 
N.  Y. 

International  Salt  Co.,  Scranton,  Pa.,  3  so 
weekly,  thru  J.  M.  Mathes  Inc.,  N.  Y. 

Twentieth  Century  Fox  Corp.,  N.  Y.,  3  ne 
weekly,  thru  Kayton-Spiero   Co.,   N.  Y. 

KFI  Los  Angeles 

Kellogg  Co.,  Battle  Creek,  Mich.  (Raisin 
Bran ) ,  sp  weekly,  52  weeks,  thru  Kenyon 
&  Eckhardt.  N.  Y. 

Globe  Grain  &  Milling  Co.,  Los  Angeles 
(A-1  flour),  2  sp  weekly,  13  weeks,  thru 
McCann-Erickson,   Los  Angeles. 

Signal  Oil  Co..  Los  Angeles  (gasoline,  oil), 
4  sa  weekly,  52  weeks,  thru  Barton  A. 
Stebbins  Adv.,  Los  Angeles. 

American  Express  Co.,  New  York  (travel- 
ler's checks),  t  weekly,  13  weeks,  thru 
Caples  Co.,  N.  Y. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (chewing  gum),  7  ta  weekly,  13 
weeks,  thru  Badger  Browning  &  Hersey, 
N.  Y. 

CFRB  Toronto 

Wynola  Corp.,  Toronto  (soft  drinks),  5  sp 
weekly,  thru  Ellis  Adv.  Co.,  Toronto. 

Willards  Chocolates,  Toronto,  sp  weekly, 
thru  Cockfield  Brown  &  Co.,  Toronto. 


WMAQ  Chicago 

Esquire,  Chicago  iCorovet),  5  sa,  thru 
Schwimmer  &  Scott,  Chicago. 

American  Chicle  Co.,  New  York  (Den- 
tyne  gum),  416  so,  13  weeks,  thru  Bad- 
ger, Browning  &  Hersey,  N.  Y. 

Goldenrod  Ice  Cream  Co.,  Chicago  (Gol- 
denrod  ice  cream ) ,  144  sa,  36  weeks, 
thru  Goodkind,  Joice  &  Morgan,  Chi- 
cago. 

Schutter  Candy  Co.,  Chicago  (Old  Nick 
and  Bit-O-Honey  candy),  2  sp  weekly, 
52  weeks,  thru  Schwimmer  &  Scott, 
Chicago. 

Campbell  Soup  Co.,  Camden,  N.  J.,  15  sa 
weekly,  thru  Foote,  Cone  &  Belding, 
N.  Y. 

Blum's  Vogue  Store,  Chicago  (women's 
department  store),  3  so,  direct. 

KGO  San  Francisco 

Mentholatum  Co.,  Wilmington,  (Menthola- 
tum).  nc  weekly,  52  weeks,  thru  J.  Wal- 
ter Thompson  Co.,  N.  Y. 

Washington  Cooperative  Poultry  Assn., 
Seattle  (Lynden  chicken),  sp  weekly,  52 
weeks,  thru  Pacific  National  Adv.  Agen- 
cy, Seattle. 

Grove  Labs.,  St.  Louis  (vitamins),  ne 
weekly,  52  weeks,  thru  Donahue  &  Coe, 
N.  Y. 

Hastings  Mfg.  Co.,  New  York  (piston 
rings),  ne  weekly,  52  weeks,  thru  Keeling 
Co.,  N.  Y. 

WNEAV  New  York 

Eppens-Smith  Co.,  New  York  (Holland 
House  Coffee) ,  sp  weekly,  1  6  weeks,  thru 
Scheck  Adv.,  Newark. 

E.  Fougera  &  Co.,  New  York  (drug  prod- 
iicts),  3  sa  weekly,  27  weeks,  thru  J.  M. 
Korn  &  Co.,  Philadelphia. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(chewing-gum),  6  sa  weekly,  13  weeks, 
thru  Newell-Emmett  Co.,  N.  Y. 

William  H.  Wise  &  Co.,  New  York  (pic- 
torial history  books),  36  sa  weekly,  thru 
Huber  Hogue  &  Sons,  N.  Y. 

WOL  Washington 

Macfadden  Publications,  New  York  (Trufi 
Story),  sa,  thru  Raymond  Spector  Co., 
N.  Y. 

Metro-Goldwyn-Mayer,  New  York,  3  sp 
weekly,  thru  Donahue  &  Coe,  N.  Y. 

Ralston  Purina  Co.,  St.  Louis  (cereal),  2  ( 
weekly,  thru  Giardner  Adv.  Co.,  St. 
Louis. 

KFBK  Sacramento,  Cal. 

Wm.  Wrigley  Jr.  Co.,  Chicago  (chewing 
gum ) ,  5  to  weekly,  thru  Ruthrauff  & 
Ryan,  Chicago. 

Joe  Lowe  Corp.,  New  York  (Popsicle),  21 
ta  weekly,  13  weeks,  thru  Abbott  Kim- 
ball Co.,  N.  Y. 


KRGV  Weslaco,  Tex. 

Standard  Brands,  New  York  (Bluebonnet 

Margarine),   10    ta    weekly,    26  weeks, 

thru  Ted  Bates  Inc.,  N.  Y. 
American  Cyanamid  Co.,  New  York  (Aero 

Defoliant),  5  so  weekly,  thru  Donahue  & 

Coe,  N.  Y. 

KYW  Philadelphia 

Kellogg  Co.,  Battle  Creek  (Pep),  5  t  week- 
ly, 52  weeks,  thru  Kenyon  &  Eckhardt, 
N.  Y. 

Wm.  Wrigley  Jr.  Co.,  Chicago  (chewing 
gum),  17  ta  weekly,  52  weeks,  thru 
Ruthrauff  &  Ryan,  N.  Y. 

Hudson  Pulp  &  Paper  Co.,  New  York 
(paper  napkins),  3  ne  weekly,  26  weeks, 
thru  Duane  Jones,  N.  Y. 

RCA-Victor  Corp.,  Camden,  N.  J.  (phono- 
graph records) ,  4  sa  weekly,  13  weeks, 
direct. 

Ex-Lax  Inc.,  Brooklyn,  5  sa  weekly,  13 
weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

WJJD  Chicago 

E.  J.  Brach  &  Sons,  Chicago  (candy),  C 
sp  weekly.  13  weeks,  thru  Hill  Blackett 
&  Co.,  Chicago. 

RKO  Pictures,  Chicago,  6  sa  weekly,  direct. 

Peerless  Tool  &  Engineering  Co.,  Chicago, 

6  ne  weekly,  26  weeks,  thru  United 
Broadcasting  Co.,  Chicago. 

Kay-Daumit  Cosmetics,  Chicago  (cos- 
metics), 5  sp  weekly,  13  weeks,  thru 
Kuttner  &  Kuttner  Adv.  Agency,  Chi- 
cago. 

KHJ  Hollywood 

Hy-Trous  Corp.,  Maiden,  Mass.  (plant 
food),  2  f  weekly,  thru  Elwood  J.  Robin- 
son Adv.,  Los  Angeles. 

Bu-Tay  Products,  Los  Angeles  (Raindrops, 
detergent),  3  t  weekly,  13  weeks,  thru 
Glasser-Gailey  &  Co.,  Los  Angeles. 

Ramos  Mfg.  Co.,  San  Francisco  (alkalizer), 

7  t  weekly,  26  weeks,  thru  Theodore  H. 
Segall  Adv.,  San  Francisco. 

Serutan  Co.,  Jersey  City  (proprietary),  5  t 
weekly,  13  weeks,  thru  Raymond  Spector 
Co.,  N.  Y. 

Joseph  Dixon  Crucible  Co.,  Jersey  City 
(pencils),  3  t  weekly,  13  weeks,  thru  Fed- 
eral Adv.,  N.  Y. 

KPO  San  Francisco 

Wm.  Wrigley  Jr.  Co.,  Chicago  (chewing 
gum ) ,  ta  weekly,  52  weeks,  thru  Ruth- 
rauff &  Ryan,  Chicago. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(baby  powder),  5  ta  weekly,  thru  Young 
&  Rubicam,  N.  Y. 

WHN  New  York 

North  American  Dye  Corp.,  Mount  Vernon, 
N.  Y.  (dyes,  hand-cream),  sa,  26  weeks, 
thru  Atherton  &  Currier,  N.  Y. 


Political  Parties  on  A  ' 
For  Elections  in  Canaoj 

CANADIANS   ^m\\   hear  variol 
election  broadcasts  this  summa 
with  provincial  elections  slated  1 
Aug.  8  for  Quebec  and  Alberll 
and  later  in  New  Brunswick.  \ 
addition  a  campaign  is  expected  ■ 
get  underway  soon  for  the  fedei 
election  to  be  held  either  late  th 
autumn  or  early  next  year.  P 
litical  parties  in  the  provinces  ai 
buying  network  as  well  as  spi' 
time,  and  agencies  are  known  ■ 
be  working  on  campaign  broa 
casts,  though  none  have  star 
yet.    The     recent  Saskatchew 
provincial  election  used  sponsor 
broadcasts  extensively.    All  poll 
ical  election  broadcasts  are  pla 
under   CBC    regulations   to  gi 
program  balance.  Regulations  a 
administered  by  the  CBC  Static 
Relations  department. 


Falstaff  Shifts 

FALSTAFF   BREWING   Co.,  S 
Louis,  on  July  10  shifted  The  Fa 
staff  Show,  on  40  Blue  station 
Monday,  Wednesday,  Friday,  10 
10:15  p.m.  (CWT)  from  New  Yor 
to  Hollywood.  Alan  Reed  continue 
to  be  featured,  with  Matty  Mai 
neck  signed  as  musical  directo 
Don  Johnson  continues  as  scrip 
writer  with   Marvin   Mueller   an  i 
nouncer.  Bob  Haf ter  is  agency  di 
rector,  working  under  supervisior 
of  Craig  G.  Maudsley,  Hollywooc 
manager     of  Dancer-Fitzgerald- 
Sample,  agency  servicing  account 
Charles  Hotchkiss,  Chicago  radic 
executive  of  the  agency,  was  ir 
Hollywood    for    initial  broadcast 
from  that  city. 


Safety  Group  Meeting 

A  RADIO  and  Safety  Conference 
will  be  held  July  27,  under  the  aus- 
pices of  the  Home  &  Farm  Safety 
Advisory  Committee  of  the  New 
York  State  Dept.  of  Health  at  the 
Hotel  Roosevelt,  New  York.  Au- 
thorities in  the  field  of  health, 
safety  and  radio  will  speak.  Presid- 
ing will  be  Professor  K.  A.  Bart-i 
lett  of  the  Radio  Workshop,  Syra- 
cuse U.  Emerson  Markham  of 
WGY  Schenectady  will  be  first 
speaker.  Featured  dinner  speaker 
will  be  J.  Harold  Ryan,  NAB  pres- 
ident. 


Milani  Campaign 

MILANI  FOOD  PRODUCTS,  Chi- 
cago (1890  french  dressing),  in  a 
Southern  California  campaign 
starting  July  17  will  use  pn  aver- 
age of  three  participations  per 
week  in  programs  on  10  stations. 
List  includes  KNX  KFI  KMPC 
KHJ  KFAC  KPAS  KIEV  KFWB 
KFVD  KGB.  Contracts  are  for  13 
weeks.  With  distribution,  campaign 
will  be  expanded  to  other  Pacific 
Coast  markets.  Agency  is  Garfield 
&  Guild  Adv.,  Los  Angeles. 


Guild  Video  Plans 

HOLLYWOOD  Radio  Writers  Guild 
has  voted  to  affiliate  with  Tele- 
vision Committee  of  Hollywood 
Guilds.  Recommendation  to  join 
that  group  was  made  by  Ashmead 
Scott,  chairman  of  RWG  television 
committee.  Group  plans  a  fuUtime 
secretary,  immediate  development 
of  workshop  projects,  bulletins  and 
a  library. 
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□  ld:in  years 


AMARILLO 


FROM  THE  FIRST  SCHEDULED  BROADCAST  in  the  nation 
to  the  first  over  KGNC,  Amarillo.  on  May  16,  1922  ..  .  was 
only  eighteen  months.  Northwest  Texas  was  a  rich,  distinct  radio 
market  then.  Now,  with  the  subsequent  Panhandle  oil  and  gas 
field,  tremendous  war  industry  and  army  aviation  development 
and  other  natural  growth  factors  ...  it  has  become  one  of  the 
truly  important  Southwestern  markets. 

KGNC,  Amarillo,  has  more  than  kept  apace.  Broadcast- 
ing facilities,  personnel,  programs  ...  all  have  been  strengthened 
and  improved  constantly.  In  a  word,  KGNC  today  is  a  strong 
habit  with  practically  all  Northwest  Texas  radio  listeners!  That 
means  57,486  radio  homes  ...  8 1 .34%  of  fhe  occupied  dwellings. 
NBC  Network,  5.000  watts  daytime.  1 .000  watts  nights.  National 
representatives:  Howard  H.  Wilson  Co. 


KGNC 

Amarillo 

KFYO! 

Lybbock 

KTSA 

Son  Antonio 

KRGV 


Wviloco  j 


S':::?xl5l 


CENTRAL  SALES  OFFICE  805-806  TOWER  PETROLEUM  BLDG.,  DALLAS,  TEXAS 

TELEPHONE    RIVERSIDE    5663  TWX   DIS  297 


Radio  News  Comes  of  Age 

(Continued  from  page  12) 


They  know  all  the  angles,  and 
the  best  markets  to  fish  for 
whoppers  in  Time  Buys. 

They'll  tell  you  that  KOA  is 
the  most  satisfying  catch  in 
the  Rocky  Mountain  Region. 

Here's  what  makes  KOA  the 
best  radio  bait  imaginable 
for  Sales  Results: 


Dealer  Preference  (68.8%)* 
Listener  Loyalty  (69%)** 
Top  NBC  Programs 
Power  (50,000  Watts) 
Coverage  (Parts  of  7  states) 


*Ross  Federal  Survey 
••NBC  Tale  of  412  Cities 
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sat  one  afternoon  in  a  tent,  with 
rain  beating  dismally  on  the  can- 
vas and  sneaked  a  glance  at  a  B-25 
pilot,  lying  on  a  damp  cot,  listen- 
ing to  a  small  radio  set  close  to 
his  ear. 

He  had  been  married  only  a  few 
weeks  before  he  left  the  States 
and  he  was  listening  to  one  of  those 
magnificent  Fred  Waring  Chester- 
field shows,  with  a  deep  baritone 
lifting  above  the  background  of 
male  voices,  singing,  "This  world's 
a  lovelier  world  by  far,  when  I  re- 
member how  sweet  you  are."  He 
never  opened  his  eyes,  but  his 
cheeks  were  wet  and  I  knew  what 
he  was  thinking. 

Entertain  Troops 

I  was  never  more  proud  of  radio 
than  I  was  one  night  when  I 
climbed  a  steep  flight  of  steps  to  a 
little  box  of  a  shack  in  the  middle 
of  a  knee-deep,  muddy  jungle 
clearing  and  stepped  inside  Sta- 
tion 1-GI.  It  was  about  10  feet 
square,  built  on  stilts  20  feet  above 
the  matted  bamboo  and  in  it  were 
three  cots  and  three  GI's  who  lived 
and  worked  there  and  broadcast  to 
the  troops. 

I  was  there  that  night  to  inter- 
view one  of  the  best  combat  pilots 
on  Guinea  but  the  real  show  for 
me  was  this  little  station  in  the 
jungle  and  the  men  who  were  run- 
ning it.    They'd  all  been  in  radio 


before  the  Army  took  them  over 
and  there  they  were,  in  the  middle 
of  a  crawling,  dank-smelling  wil- 
derness, playing  jive  music  for  the 
troops  on  their  one  turntable,  do- 
ing little  news  shows — and  mighty 
good  ones,  too — with  their  lone 
mike  and  all  the  intent  devotion  to 
their  job  that  they  might  have  dis- 
played if  they  were  working  be- 
fore an  audience  in  Radio  City. 

Radio  is  all  over  the  Southwest 
Pacific  and  in  many  ways,  and  mil- 
lions of  GI's  will  remember  that 
when  they  get  home.  Radio  re- 
porters are  being  seen  everywhere 
with  the  newspaper  correspondents, 
and  radio,  spurred  into  donning 
reportorial  long  trousers  by  the 
war,  is  taking  its  place  as  source 
of  news,  not  just  a  voice  for  it. 

I  came  back  from  the  Southwest 
Pacific,  7,500  miles  in  44  hours,  5 
minutes.  We  had  an  early  break- 
fast in  an  Australian  city  before 
dawn  on  a  Sunday  and,  thanks  to 
the  international  dateline,  we  had 
lunch  Monday  noon  in  San  Fran- 
cisco. 

But  the  miracle  that  really 
sticks  in  my  crop  is  this:  Radio 
stations,  individually,  are  discover- 
ing their  own  importance,  their 
own  possibilities,  as  originators  of 
news.  It  has  taken  them  a  long 
time,  but  as  news  mediums  they 
are  now  coming  of  age. 


ALL-ROUND      APPROVAL  of 

scripts  for  CBS  Maxwell  House 
Iced  Coffee  Time  was  voiced  by  this 
executive  group  during  recent 
back-stage  conference.  Endorsers 
are  (1  to  r)  :  Al  Kaye,  West  Coast 
production  manager  of  Benton  & 
Bowles;  Betty  Buckler,  Hollywood 
manager  of  B  &  B;  Walter  Craig, 
New  York  vice-president  in  charge 
of  radio  for  the  agency;  Robert 
Bennett,  advertising  manager  for 
Maxwell  House  Coffee  division  of 
General  Foods,  New  York. 


20th  Century  Expands 

20TH  CENTURY  FOX  Film 
Corp.,  New  York,  in  expanding  ra- 
dio advertising  for  its  motion  pic- 
tures last  week  began  a  weekly 
five-minute  news  program  on 
WEAF  New  York  for  52  weeks,  at 
the  same  time  renevdng  a  weekly 
quarter-hour  world  news  roundup 
for  13  weeks  on  the  same  station. 
Firm  also  has  increased  sponsor- 
ship of  a  five-minute  midnight 
news  show  on  WABC  New  York 
from  two  to  three  times  weekly. 
Company  continues  to  use  radio 
from  time  to  time  for  special  films 
through  Kayton-Spiero  Co.,  New 
York,  and  is  placing  an  extensive 
spot  drive  for  "Wilson"  in  the  New 
York  area  through  M.  H.  Hackett 
Co.,  New  York. 


Allen  Joins  Compton 

CHRISTY  ALLEN,  a  vice-presi- 
dent of  A.  C.  Nielsen  Co.,  New 
York,  last  week  joined  Compton 
Adv.,  New  York,  as  an  executive. 
He  has  been  with  the  research  firm 
for  the  last  10  years,  handling  sev- 
eral accounts,  and  doing  some  work 
with  the  audimeter.  Lawrence 
Drake,  former  director  of  market 
research  of  Kroger  Grocery  &  Bak- 
ing Co.,  Cincinnati,  has  joined 
Compton  as  mark«t  analyst  and 
merchandising  executive. 


MM 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


•Armagh 
^  Cramer* 


Nonty  GIo 


%  New  Florence 


Ebensburg 


\  f 
I  I 
I  \ 


Bellwoed* 


/ 

I    • m  f 

■  fiK-     ,  ,.   .        Portoge*  ■ 

\i»'Soulh  Fork*  ■ 
WJAC/^  f 

\^  "^JOHNSTOWN  / 

\  Dovidsville  ^ 

•  • 

Windber  ^ 


\ 
I 

WFBG\    / 

•  Gallitzin  ALTOONA  / 

•  Cresson  .  ^ 


%  Hollidaysburg  •  ^ 

\^  / 

^Roaring  Spring  ^ 

BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  Son  Francisco 
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The  campaign  HE*mvkes 

. . .  will  surprise  a  lot  of  Republicans! 


*"IJe"  is  Harold  IsbcU,  genial  260- 
pound  master  of  ceremonies  for 
A\'BBA/'s  popular  program,  "Meet 
the  Missus,"  now  available. 


Siiewmanship  Station 
§0,000  Watts -7801(6. 


Hot,  hilarious  Republicans  jammed  Chicago's 
mammoth  stadium  to  nominate  Dewev  and 
Bricker.  The  show  made  a  big  impression  on 
twenty-two  thousand  delegates  and  spectators. 
But  the  total  number  of  Republicans  packed  in 
Chicago's  Stadium  is  dwarfed  by  a  1 5-minute 
W^BBM-built  show  that  goes  on  the  air  ever}' 
afternoon  at  2: 15. 

Wq  call  it  "Meet  the  Missus."  Just  a  show 
where  a  man  intervie\^"S  some  ladies  o^"er  a 
luncheon  table... plus  WBBM  showmanship. 

But  to  equal  its  monthh'  record  for  impres- 
sions the  Republicans  ^^"Ould  ha^■e  to  jam  their 
regular  four-da}'  con\-entions  into  the  Chicago 
Stadium  from  now  until  the  vear  2008.  Because. . . 

For  }"ears  "Meet  the  Missus"  has  been  mak- 
ing o\"er  a  million  advertising  impressions  a 
month.  Over  200,000  women  have  actually 
attended  the  broadcasts. 

If  you  act  quickly  }  0u  can  put  "Meet  the 
Missus"  showmanship  to  work  making  impres- 
sions for  you . .  .by  the  million.  As  this  is  ^^Titten, 
this  1 5-minute  bellringer  is  sponsorable  on 
Tuesday,  Thursdav  and  Saturda\". 
Find  out  for  yourself  \\"hy  ad^•er- 
J      tisers  ha\'e  bought  more  time  on 
^^'^BBM  for  ig  straight  \  ears  than 
on  an\-  other  Chicago  station. 
Talk  to  us  or  Radio  Sales. 


Represented  by  Radio  Sales, 

the  SPOT  Broadcasting  Division  of  CBS 


SELL 

MANY  PRODUaS  FOR 
MANY  ADVERTISERS 


NAB  By-Laws 

(Continued  from  page  11) 

names  of  two  persons  from  among  the 
names  appearing  on  the  certified  list  in 
each  classification.  The  representative 
shall  then  sign  his  name  to  such  nominat- 
ing ballot  and  deposit  the  same  in  a  recep- 
tacle to  be  conveniently  provided  therefor. 
At  the  opening  of  the  general  sessions  on 
the  second  and  third  days  of  said  Annual 
Membership  meeting  the  Secretary-Treas- 
urer shall  post  on  a  bulletin  board  located 
in  the  room  where  the  sessions  are  held  a 
complete  list  of  all  nominations  deposited 
during  the  previous  day  ;  Provided,  that  the 
Elections  Committee,  hereinafter  provided 
for  shall  certify  to  the  Secretary-Treasurer 
the  eligibility  of  the  persons  nominated  for 
election  in  the  class  for  which  they  are 
nominated.  At  the  business  session  of  said 
membership  meeting,  which  shall  be  held 
not  earlier  then  the  afternoon  session  of  the 
second  day  thereof,  additional  nominations 
for  Director-at-Large  in  any  classification 
may  be  made  from  the  floor.  Nominations 
thus  made  shall  be  posted  as  nominated. 
During  the  morning  session  of  the  second 
day  of  the  annual  meeting,  each  of  the  said 
respective  netwoi-ks  shall  certify  to  the 
President  its  nominee  or  nominees  for  Net- 
work Director,  as  defined  in  Section  2, 
aVove.  whereupon  such  nominees  shall  be 
deemed  to  have  been  placed  in  nomi-nation, 
and  shall  be  so  reported  to  the  members 
during  that  session. 


12  Canadian  Stations 
Selling 
Dairy  Products 


Craven's  Office 
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GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO 
AN  ARTHUR  B.  CHURCH  PRODUCTION 


COMDR.  T.  A.  M.  CRAVEN,  who 
retired  from  the  FCC  July  1  to  be- 
come vice-president  of  Iowa  Broad- 
casting Co.,  in  charge  of  eastern  op- 
erations, has  established  offices  in  the 
Heurich  Bldg..  1627  K  St.,  N.W., 
Washington.  Comdr.  Craven,  in  ad- 
dition to  his  policy  duties,  will  be- 
come general  manager  of  WOL  Wash- 
ington upon  FCC  approval  of  the 
exchange  of  that  station  for  WMT 
Cedar  Rapids,  la.,  now  licensed  to  the 
Cowles  group  [Broadcasting,  July 
10]. 


A  50,000  watt  audience 
at  ^  250^^  w  rate 


C.  E.  HOOPER 
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MORNING  INDEX 
HON,  THRU  FRI. 
8:00  -  l2:00  A.M. 

A 

WGRC 

B 

C 

14,2 

28.1 

33»7 

24.0 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00     6:00  P.M. 

A 

WGRC 

B 

C 

28.9 

27.6 

25ol 

17.5 

SU^.  THRU  SAT. 
EVENING  INOEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

40.6 

12.6 

36.7 

9.7 

LOUISVILLE'S  trad: 


^=47/.  OF  KENTUCKY'S  POPULATION 
^=57^  OF  ITS  BUYING  POWER 


BURN-SMITH  "National  Representatives 


Editing  of  Speech 
May  Face  Probers 

N.  Y.  State  Senator  Charges 
Station  Owners  Fear  FCC 

DELETION  by  WMCA  New  York 
of  portions  of  an  address  deliv- 
ered July  7  by  State  Sen.  Fred- 
erick R.  Coudert,  New  York  Re- 
publican leader,  before  the  New 
York  County  American  Legion 
convention  in  the  Hotel  Pennsyl- 
vania, New  York,  threatened  last 
week  to  provoke  issues  the  FCC 
and  the  House  Select  Committee 
to  Investigate  the  Commission  will 
be  called  upon  to  investigate. 

Following  his  edited  broadcast 
speech,  Sen.  Coudert  charged  that 
the  FCC  exercises  control  over 
radio.  In  a  statement  last  Mon- 
day Nathan  Straus,  WMCA  pres- 
ident, said  the  speech  as  submitted 
was  "unacceptable"  because  it  con- 
tained "denunciations  of  one  of 
our  Allies"  and  because  it  con- 
stituted a  "campaign  speech" 
rather  than  a  "non-partisan  pa- 
triotic talk". 

John  J.  Sirica,  general  counsel 
of  the  House  Select  Committee, 
was  in  conference  with  Sen.  Cou- 
dert Monday  following  pub- 
lished reports  of  the  Senator's 
charges  of  FCC  control.  On 
Wednesday  the  Catholic  War  Vet- 
erans wired  FCC  Chairman  James 
Lawrence  Fly  demanding  that  the 
Commission  conduct  "public  hear- 
ings in  New  York  City  to  investi- 
gate the  deplorable  action  of  the 
management  of  WMCA  in  cen- 
soring part  of  the  text  of  an  offi- 
cial of  New  York  State." 

The  telegram,  signed  by  Na- 
tional Commander  Edward  T. 
McCaffrey  and  Past  National 
Commanders  John  M.  Dealy, 
Thomas  Walsh  and  Charles  H. 
A.  Brophy,  charged  that  WMCA 
"permits  commentators  to  utter 
anti-Catholic  talks"  and  that  no 
opportunity  had  been  given  "to 
answer  the  criticism  or  attacks 
made  on  the  church."  To  those 
charges  Mr.  Straus  said: 

"I  am  willing  to  abide  by  the 
views  of  the  Archdiocese  of  New 
York  as  to  WMCA's  attitude  to- 
ward Catholic  Charities  and  Cath- 
olic causes.  So  long  as  I  am  con-, 
nected  with  WMCA  there  will  be 
no  attacks  on  any  individual  be- 
cause of  race,  creed  or  color." 

Sen.  Coudert  on  Thursday  de- 
clared: "If  the  FCC  or  a  station 
ovraer  is  to  be  allowed  to  deter- 
mine what  the  American  people 
hear,  then  we  shall  be  no  better 
off  than  Hitler's  Germans.  I  do 
not  know  whether  Mr.  Straus  and 
WMCA  acted  in  accordance  with 
regulations  of  the  FCC  or  on  their 
own  responsibility.  The  fact  re- 
mains, however,  as  I  recall  the 
law,  that  licenses  have  to  be  re- 
newed periodically  by  the  FCC. 
Under  these  circumstances  is  it 
not  obvious  that  any  station  owner 
is  likely  to  have  constantly  in  mind 
the  views  and  prejudices  of  the 
FCC  and  the  Administration  which 
it  represents?  How  can  there  be 


FIRST  PROGRAM  originating 
west  of  the  Mississippi  to  win  the 
Highest  Award  of  Merit  for  Wom- 
en Commandos,  given  by  the  Pub- 
lic Utility  Adv.  Assn.  was  Women 
Commandos,  sponsored  daily  on 
WKY  Oklahoma  City  by  the  Okla. 
Natural  Gas  Co.  Julie  Benell, 
writer-producer-conductor,  admires 
the  award  with  Gale  Grubb,  gen- 
eral manager  of  the  NBC  outlet. 

freedom  of  air  under  these  condi- 
tions?" 

In  his  earlier  statement  Mr. 
Straus  said  portions  of  Sen.  Cou- 
dert's  speech  were  "unacceptable 
for  broadcast  by  the  station  on 
free  time  for  two  reasons:  (1), 
The  speech  denounced  our  Ally, 
the  Soviet  Union,  and  blamed  it, 
by  inference,  for  all  of  our  social 
and  economic  ills,  while  there  was 
not  one  word  of  denunciation  of 
our  enemies,  Germany  and  Japan. 
Our  Allies  will  not  be  attacked 
over  WMCA  so  long  as  their  sol- 
diers are  dying  to  save  the  lives 
of  American  soldiers.  (2)  Sen. 
Coudert's  speech  was  not  a  non- 
partisan patriotic  talk  but  was 
a  campaign  speech  sent  out  in  en- 
velopes bearing  the  imprint  of  the 
National  Republican  Club.  As  such 
it  was  not  eligible  for  free  time 
on  the  air." 

Mr.  Sirica,  back  in  Washington 
late  last  week,  declined  to  com- 
ment other  than  to  say  that  if 
the  FCC,  as  charged  by  Sen.  Cou- 
dert, exercised  control  over  radio, 
the  House  Committee  certainly 
wanted  to  know  it.  He  added, 
however,  that  should  complaints  in- 
volving alleged  FCC  control  over 
programs  be  filed  with  the  Com- 
mittee, a  thorough  investigation 
would  be  conducted. 

Cover  the  Rich  Lehigh  Valley 
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Productive  Progress  Tomorrow 

"We,  as  Radio  Engineering  Consultants,  are  now  concerned  only  with  providing  our  Fighting  Forces  with 
the  finest  equipment  our  ingenuity  and  enterprise  can  devise  and  provide.  We  are,  at  the  same  time,  learn- 
ing new  ways  and  means  to  develop  pacemaking  performance  for  the  increased  tempo  of  AM-FM  service 
to  the  postwar  public  that  is  sure  to  come." 

COMMERCIAL  RADIO  EQUIPMENT  COMPANY 


Washington,  D.  C. 


EVERETT  L.  DILLARD,  Owner  and  General  Manager 
*  Kansas  City,  Mo.  * 


Hollywood,  Cal. 
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Sales-able  stations 
find  national  repre- 
sentation by  Weed 
&  Company  means 
more  sales.  If  you 
want  your  own 
story  to  get  across 
to  top  time  buyers, 
consider  adding 
this  line  to  vour 
letterheads:  "Nat- 
ionally represented 
by  Weed  &  Com- 
pany. "Jv  


Feldman  Returns 

ARTHUR  FELDMAN,  assistant 
to  George  Hicks  in  the  Blue  Lon- 
don news  bureau,  has  returned  to 
this  country  for  a  rest.  Following 
a  vacation  he  will  confer  with 
George  W.  Johnstone,  Blue  director 
of  news  and  special  events,  and 
Clete  Roberts,  Blue  correspondent 
just  returned  from  assignment  at 
General  MacArthur's  headquarters 
in  the  Southwest  Pacific.  The  trio 
will  then  leave  New  York  for  San 
Francisco  to  continue  conferences 
prior  to  Mr.  Feldman's  departure 
for  the  Southwest  Pacific,  where  he 
will  be  attached  to  the  General's 
headquarters. 


Absorbine  Jr.  Spots 

W.  F.  YOUNG  Inc.,  Springfield, 
Mass.,  in  a  gradually  expanding 
spot  campaign  for  Absorbine  Jr., 
launched  several  months  ago,  is 
using  one-minute  live  and  tran- 
scribed spots  at  varying  frequen- 
cies on  WSPR  WNBF  WSYR 
WBRC  WFBM  WBNS  WHIG. 
Agency  is  J.  Walter  Thompson  Co., 
New  York. 


WEED 

AND  COMPANY 

•RADIO  STATION  REPRESENTATIVES 


NEW  YORIC  •  BOSTON  •  CHICAGO 
-bETROIT   .   SAN  FRANCISCO   •  HOllYWOOD, 


Spratt's  Mapping 

SPRATT'S  PATENT  (America) 
Ltd.,  Newark,  is  considering  a  na- 
tional spot  campaign  in  the  fall  for 
its  dog  food  in  markets  where  the 
product  has  distribution.  Contract 
has  been  signed  with  WABC,  New 
York,  effective  Aug.  28  for  partici- 
pations on  Arthur  Godfrey's  pro- 
gram. Agency  is  Paris  &  Peart, 
New  York. 


KWFT 

5,000  WATTS     620  KC 


Check  the  CBS  listening  area 
survey  —  and  you'll  see  that 
KWFT  dominates  a  rich  Texas- 
Oklahoma  area  that  should  be 
covered  on  any  schedule. 


COLUMBIA  AFFILIATE -Wichita  Falls,  Texas 
Represented  by  PAUL  H.  RAYMER  CO. 


New  York 


Chicago 


San  Francisco 


Los  Angeles 


Coverage  of  Rural 
Areas  P4a  Topic 

DISCUSSION  of  the  possible  use 
of  the  200-400  kc  band  and  3-17  mc 
band  for  rural  coverage  was  among 
items  taken  up  last  Tuesday  by 
the  Allocation  Committee  (P4a)  of 
Panel  4  on  Standard  Broadcasting 
of  the  Radio  Technical  Planning 
Board  at  its  second  meeting  in  the 
Hotel  Statler,  Washington. 

Although  no  action  was  taken, 
the  discussion  disclosed  that  sig- 
nals transmitted  on  the  200-400 
band  have  good  groundwave  while 
those  on  the  3-17  mc  have  good 
skywave  both  day  and  night.  At 
present  the  low  frequencies  are 
used  for  safety  transmissions  while 
police,  aviation  and  kindred  serv- 
ices are  allocated  the  3-17  mc  band. 

Preliminary  studies  indicate  that 
use  of  the  3-17  mc  band  for  rural 
coverage  would  go  far  toward  solv- 
ing the  problem  of  providing  full- 
time  radio  service  to  remote  farm 
areas,  it  was  reported.  The  Com- 
mittee plans  further  study  before 
making  any  reports  or  recom- 
mendations. 


Soap  Plans 

LANMAN  &  KEMP-BARCLAY  & 
Co.,  New  York,  is  planning  to  pro- 
mote Reuter's  Soap  and  Murray  & 
Lanman's  Florida  Water  aftershave 
lotion  on  a  number  of  women's  par- 
ticipation programs  on  stations 
throughout  the  South.  Guilford 
Adv.  Agency,  New  York,  handles 
the  account. 


Pillsbury  Spots 

PILLSBURY  FLOUR  MILLS  Co., 
Minneapolis,  on  July  24  starts 
sponsorship  of  one-minute  tran- 
scribed spots,  four  times  a  week  on 
WIRE  Indianapolis  and  five  times 
a  week,  starting  July  31,  on  KWTO 
Springfield,  Mo.  Ten-month  con- 
tract was  placed  by  McCann  Erick- 
son,  Minneapolis. 


Beau  Brummell  Expands 

BEAU  BRUMMELL  TIES,  Cin- 
cinnati, has  appointed  Ruthrauff  & 
Ryan,  Chicago,  to  handle  its  adver- 
tising. Firm  uses  spot  announce- 
ments and  quarter-hour  programs 
on  KYW  WMAQ  WJZ  and  is  plan- 
ning further  expansion  in  radio; 


NORFOLK  Metropolitan  Market  is 
bigger  than  111  of  137  leading 
U.  S.  Markets  ...  and  WTAR  has 
more  listeners,  in  the  8  a.m. -10  p.m. 
day,  than  all  other  stations  In  the 
Norfolk  Market  COMBINED... 


NBC  NETWORK 

5,000  WATTS 
DAY  AND  NIGHT 

Nal'l  Representatives: 
EDW.  RETRY  &  CO 


(NORI7OLK 

Vjrginia 


WEBR  President  Namt 
To  Succeed  Jim  Farl< 

PAUL  E.  FITZPATRICK,  pre 

dent  of  WEBR  Inc.,  licensee 

WEBR  Buffalo,  and  part-owner 

the  station,  last  Tuesday  was  ele 

ed  Democrat 

State  chairm 

of  N  e  vfcr  Y  o  r 

succeeding  Jan 

A.    Farley,    w  J 

resigned    t  h  r  ■ 

months  after  1 

re-election  for 

two  -  year  t  e  r  ; 

Mr.    Fitzpatric  \ 

a    New  Deale, 

urn  -r,-^  J.  •  .  was  the  unant^ 
Mr.  Fitzpatrick    ^^^^  ^^^-^^ 

the  Democratic  State  Committee.  ^ 


P&G  Drops  Drama 

PROCTER  &  GAMBLE  Co.,  Ci 
cinnati,   which   has   signed  Rue 
Vallee  for  a  musical  variety  pr  [ 
gram  to  start  in  the  fall  for  Dreni 
on  Sept.  2  will  discontinue  Abie] 
Irish  Rose,  which  has  been  promo , 
ing  that  product  on  NBC,  Satu 
days  at  8-8 : 30  p.m.,  for  three  year  ^ 
Although    no    announcement  hfj,. 
been  made  by  H.  W.  Kastor  &  Sonllti. 
Chicago,    agency   for   Drene,  til 
Rudy  Vallee  program  will  probabl'wi 
be  heard  in  the  8  p.m.  Saturda:'" 
spot  on  NBC.  Meanwhile  prograr 
which   has   had   a   consistent  1 
Hooperrating    over    a    period  ci? 
months,  has  been  approached  blj] 
four  agencies  by  potential  sporvA 
sors.  H.  W.  Kastor  &  Sons  has  |« 
48-hour  first  refusal  on  the  shovr 


KOBH,  KINY  Grant 

KOBH  Rapid  City,  S.  D.  last  wee? 
was  granted  a  construction  per: 
mit  by  the  FCC  to  change  fre 
quency  from  1400  to  1380  kc  anc 
to  increase  power  from  250  w  t< 
5,000  w.  Authority  also  was  grant 
ed  to  install  new  transmitter  anc 
a  directional  antenna  for  nigh- 
use  and  for  change  of  transmitte] 
site.  KINY  Juneau,  Alaska,  wa; 
granted  reinstatement  of  CP  to  in- 
crease from  1000  to  5000  w  anr 
install  new  transmitter. 


Wadham's  16th  Season 

FOR  THE  SIXTEENTH  consecu 
tive  year  Wadhams  Division  of" 
Socony-Vacuum  Oil  Co.  will  re-i 
sume  sponsorship  this  September^' 
on  WTMJ  Milwaukee  of  the  fallif 
schedule  of  the  U.  of  Wisconsin-'^ 
and  Green  Bay  Packers  football 
games. 

 .  ! 


^^EVERYBODY'S 
TALKING 
ABOUT 
LANG-WORTH!" 


NET  CANCELLATIONS 


; ')<'OLLOWING  commercial  pro- 
j  ^rams  will  be  cancelled  by  the  four 
Ij.Aiajor  networks  for  simultaneous 
j-ioverage  of  the  Democratic  Conven- 
j'Jion  Wednesday  and  Thursday,  1-2 
i;:».m.  and  10-11  p.m.  (EWT).  Other 
i^  ietwork  commercials  also  will  be 
^riancelled  if  necessary  to  provide 
j||ull  radio  coverage: 

MUTUAL 


WEDNESDAY  —  Ray     Dady,     1  p.m. 
Grove    Labs.);    Jack    Berch,    1:15  p.m. 
^.Kellogg  Co.);  Luncheon  With  Lopez,  1:30 
^'i.m.    (Van  Camp). 

THURSDAY— Ray  Dady,  1  p.m.  (Grove 
Ifjjkabs.)  ;   Jack  Berch,   1:15   p.m.  (Kellogg 
•o.)  ;  American  Woman's  Jury,  1:45  p.m. 
'  Lewis  Howe  Co.)  ;  Henry  Gladstone,  10 
5.  .».m.    (General  Cigar  Co.);   Tiny  Ruffner, 
0:15  p.m.   (Lee  Hat  Co.). 


BLUE 

^.  _  WEDNESDAY— H.  R.  Baukage,  1  p.m. 
-2' locally  sponsored);  Tony  More,  News,  1 
111  .m..  Pacific  Coast  only  (Kelllogg  Co.)  ; 
jj/j/  True  Story,  1:30  p.m.,  repeat  (Libby 
'■'IcNeill  &  Libby);  Aunt  Jemima,  1:55 
■'■t  .m.,  repeat  (Quaker  Oats  Co.);  Raymond 
■■rram  Swing,  10  p.m.  (Socony  Vacuum 
.  ,  Co.);  Ted  Malone,  10:15  p.m.  (West- 
~  ighouse  Electric  Co.);  Scramby  Amby, 
■J10:30  p.m.,  repeat  (Manhattan  Soap  Co.). 

T  H  U  R  S  D  A  Y — 1-2  p.m.  (same  as 
'  v'ednesday);  Swing,  10  p.m.  (Socony)  ; 
^'top  or  Go,  10:30  p.m.  (McKesson  &  Rob- 
jlHins) . 

1$:  CBS 

atli  WEDNESDAY— Lf/e  Can  Be  Beautiful, 
'lijg  p.m.;  Ma  Perkins,  1:15  p.m.;  Bernadine 
.„  'lynn,  1:30  p.m.;  The  Goldbergs,  1:45 
■■^^.m.   (Procter  &  Gamble  Co.)  ;  Great  Mo- 

.-lents  in  Music,  10  p.m.  (Celanese  Corp.)  ; 

n'eport  to  the  Natiojt,  10:30  p.m.  (electric 

■  pmpanies) . 
"  T  H  U  R  S  D  A  Y— 1-2    p.m.     (same  as 
pOE Wednesday ) ;  The  First  Line,  10  p.m.  (Wm. 
.  t'rigley   Co. ) ;  Here's  to  Romance,    10 : 30 

"'.m.    (Bourjois  Inc.). 
-01  i 

NBC 

WEDNESDAY— AuJifi/  Mary,  1 :30  p.m., 
aeific  Coast  only  (Ben-Hur  Products); 
rt  Baker,  1:45  p.m..  Pacific  Coast  only 
_  'Los  Angeles  Soap  Co.),  College  of  Musical 
'i^-'nowledge,    10    p.m.    (American  Tobacco 

iitpo.). 

THURSDAY — 1-2    p.m.     (same  as 
ednesday),  Harry  Savor,  10  p.m.   (R.  J. 
t  t.eynolds  Tobacco  Co.). 


m.:  '   

a  tl  -1 

CAB  Expands  Service 

^;;OOPERATIVE  Analysis  of 
''^iroadcasting  this  month  will  begin 
egular  reporting  on  the  makeup 
f  the  family  radio  audience,  ac- 
umulating  data  on  the  number  of 
len,  women  and  children  listening 
D  radio  programs  in  the  81  cities 
(Cji)!  which  the  CAB  now  conducts 
o|iwice-monthly  interviews.  In  an- 
iouncing  this  expansion  of  its  serv- 
i;e,  the  CAB  points  out  that  this  is 
iie  first  step  toward  a  "Telerating" 
ervice  which  is  planned  for  the 
ostwar  era  when  the  CAB  has 
ormulated  a  program  for  survey- 
ig  television  program  audiences. 


Cresta  Blanca  Auditions 

RESTA  BLANCA  WINE  Co., 
|ivion  of  Schenley  Distillers  Corp., 
ew  York,  is  auditioning  several 
rograms  to  go  into  the  Tuesday 
: 30-10  p.m.  period  on  CBS,  fol- 
;wing  completion  a  13-week  sum- 
ler  run  for  the  Schenley  Penicil- 
n  show  The  Doctor  Fights,  Aug. 
9.  Cresta  Blanca  agency  is  BBDO 
Tew  York. 


Trenner  to  Weintraub 

[ARRY  TRENNER,  since  May  1942 
;count  executive  in  the  sales  _  de- 
irtment  of  Mutual,  on  July  17  joins 
'illiam  H.  Weintraub  Co.,  New 
;irk,  as  business  manager  of  the 
idio  department,  a  new  post.  Be- 
re  joining  MBS,  Mr.  Trenner  was 
■mmercial  manager  of  WNBF 
inghamton,  N.  Y. 


Still 

Climbing! 


WOAI's  Hooperatlngs  exceed  the  national 
Hooperatings  on  75  of  the  82  network  pro- 
grams carried  and  measured  in  the  most  recent 
Hooper  report  (Winter-Spring,  1943-44)! 

Listeners  mean  sales.  That's  why,  year  in  and 
year  out,  WOAI  continues  to  sell  more  merchandise 
to  more  people  in  Central  and  South  Texas  than  any 
other  station  —  at  a  lower  cost  per  sale! 


50,000  WATTS 
NBC  AFFILIATE 


CLEAR  CHANNEL 
MEMBER  TQN 


OAI 


Represented  Nationally  by 
EDWARD  RETRY  &  CO. 


THE  POWERFUL  ADVERTISING  INFLUENCE  OF  THE  SOUTHWEST 
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In 

Winston-Salem 
The  Station 
MOST  People 
Listen  To 
MOST  Is 

WSJS 


5000  Watts 

600  on  the  Dial 

*  Crossley  Survey. 
Feb.  SS— March  12,  ISkh 


Represented  by 

HEADLEY-REED  COMPANY 
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WOODY ARD  RESIGISS; 
WILLIAMS  NAMED 

RESIGNATION  of  Ronald  B. 
Woodyard  as  general  manager  of 
WING  Dayton,  effective  Jan.  1,  and 
appointment  of 
J.  P.  Williams,  of 
the  sales  staff  of 
W  I  Z  E  Spring- 
field, sister-sta- 
tion, as  his  suc- 
cessor, was  an- 
n  0  u  n  c  e  d  last 


Mr.  Woodyard 


week. 

Mr.  Woodyard, 
who  is  president 
and  owner  of 
WINK  (formerly 
WAAC)  Ft.  Myers,  Fla.,  said  he 
would  maintain  his  home  in  Day- 
ton and  continue  in  the  radio  busi- 
ness in  that  city.  He  also  is  execu- 
tive vice-president  of  WIZE  and 
holds  a  minority  interest  in  that 
station. 

President  and  principal  owner  of 
WING  and  WIZE  is  Charles  Saw- 
yer, Cincinnati  attorney  and  Dem- 
ocratic National  Committeeman. 
Mr.  Williams  is   his  son-in-law. 

Mr.  Woodyard  has  pending  an 
application  for  a  new  station  in 
Utica,  N.  Y.  Before  joining  WING 
five  years  ago,  he  was  with  WHIZ 
Zanesville,  which  was  sold  to  Fort 
Industry  Co. 


MRS.  RAYMOND  CLAPPER,  wife 
of  the  Mutual  commentator  and 
Scripps-Howard  correspondent  who 
was  killed  in  a  plane  crash  in  the 
South  Pacific,  has  edited  a  book  con- 
taining her  husband's  articles  and  dis- 
patches, and  a  30-page  biography. 
Publisher  is  Whittlesey  House,  New 
York  [Watching  the  World,  $3]. 


UII1H 


in  « 


6(0.H.R0»» 
JOHN  tLWW  e,„e,6l  Wonoge' 


Joins  Law  Firm 

EDWIN  CONRAD,  former  senior 
attorney  with  the  FCC  Broadcast 
Division,  has  joined  the  law  firm 
of  Sanborn,  Blake 
&  Aberg,  of  Madi- 
son, Wis.,  as  a 
partner,  accord- 
ing to  an  an- 
nouncement last 
week.  He  was 
with  the  FCC 
during  1943.  A 
graduate  of  the 
U.  of  Wisconsin  in 
1934,  Mr.  Conrad 
Mr.  Conrad  holds  a  radio  tele- 
phone first  class  operator's  license 
and  had  a  year  of  radio  engineering 
at  the  U.  of  Wisconsin.  He  will  spe- 
cialize in  the  practice  of  radio  law 
in  the  North  Central  States  as  well 
as  in  practice  before  the  FCC. 


Clyde  Melville  Appointed 
By  Texas  Radio  Group 

CLYDE  MELVILLE  has  been  ap- 
pointed manager  of  the  Dallas  of- 
fice of  Taylor-Howe-Snowden  Ra- 
dio Sales,  and  managing  director 
of  the  Lone  Star 
Chain,  according 
to  Alex  K  e  e  s  e, 
general  manager 
of  the  firm. 


Mr.  Melville 
was  territorial 
representative  for 
Pepsi  -  Cola  Co., 
Long  Island  City, 
N.  Y.,  for  the 
Mr.  Melville  state  of  Florida, 
later  serving  simultaneously  as 
manager  of  Dallas  and  Paris, 
Texas  bottling  plants.  In  1942  he 
enlisted  in  the  U.  S.  Army  Air 
Transport  Command  and  was 
placed  on  reserve  status  in  1943. 


Borden  Eyes  Wynn 

BORDEN  Co.  Sales  Division,  New 
York,  may  have  two  network  pro- 
grams on  the  air  in  the  fall.  A  sec- 
ond network  series  starring  Ed 
Wynn  in  a  half-hour  variety  show 
is  now  being  considered,  in  addi- 
tion to  Fannie  Hurst  program, 
which  started  recently  on  the  Blue 
Saturday  10-10:30  a.m.  Borden 
also  sponsors  Louis  Sobol  on  WOR 
New  York.  Agency  is  Young  & 
Rubicam,  New  York. 


FOUR  TOP 
^MARKETS! 

*  Kentucky's  Central 
IWLAP  Lexington,  Ky. 

*  Amarillo 

IKFDA 

Amarillo,  Tex. 

•TheTri-State 

I WCMI 


Huntington,  W.  Va. 


*  Knoxville 

WBIR 


Knoxville,  Tenn. 


All  four  stations  owned  and  operated  by 
Gilmore  N.   Nunn  and  J.  Lindsay  Nunn 


Paley  1942  Inconn  ] 
Exceeds  §185,80(J 

Treasury  Lists  Radio  Head^^ 

In  Higher  Income  Brackets  \ 

WILLIAM  S.  PALEY,  presiden 
of  CBS  on  leave  as  radio  chief  o; 
psychological  warfare  with  SHAEF 
in  London,  received  compensatior 
from  CBS  for  the  calendar  yean 
ending  Dec.  31,  1942,  aggregating 
$185,820,  according  to  a  compila- 
tion of  corporation  compensatior 
made  public  July  17  by  Secretary- 
of  the  Treasury  Morgenthau. 

The  list,  covering  individuals  re- 
ceiving from  corporations  compen- 
sation for  personal  services  in  ex- 
cess of  $75,000  for  the  calendar 
year  1942  or  the  fiscal  year  ending 
in  1943,  was  made  public  by  the 
Treasury  in  compliance  with  the 
Revenue  Act  of  1939.  It  shows  the 
amounts  paid  to  officers  and  em-; 
ployes  by  reporting  corporations  in 
the  form  of  salary,  commission, 
bonus  or  other  compensation  for,, 
personal  services.  j 

Other  High  Income  i 

Following  are  some  of  the  com-  i 
pensations  identified  with  radio : 

W.  E.  Mcfarlane,  business  man- 
ager of  the  Chicago  Tribune  and 
chairman  of  the  executive  commit- 
tee of  Mutual,  $106,362;  Edward 
Petry,  president  of  Edward  Petry 
&  Co.,  station  representatives, 
$79,062.50,  of  which  $68,750  was 
salary;  David  Sarnoff,  president  of 
RCA  and  chairman  of  the  board  of 
NBC,  now  on  leave  as  colonel  in 
the  Army  Signal  Corps  attached  to 
SHAEF  on  Gen.  Eisenhower's  staff, 
$100,900,  of  which  $100,000  was  . 
salary. 

Chester  LaRoche  Jr.,  former 
Chairman  of  Young  &  Rubicam, 
now  chairman  of  the  executive  com- 
mittee of  Blue  Network  Co., 
$95,000.16;  R.  C.  Cosgrove,  vice- 
president  and  general  manager  of 
the  manufacturing  division,  Cros- 
ley  Corp.,  $93,000,  of  which  $50,000 
was  salary  and  the  balance  bonus. 
The  late  John  S.  McCarrens,  presi- 
dent of  the  Forest  City  Publishing 
Co.,  Cleveland  Plain  Dealer  which 
owns  WHK  WHKC  and  WCLE, 
$244,774.95,  of  which  $60,000  was 
salary. 


'-ISii 

!(». 
■  illl 


^EVERYBODY'S 


TALKING 


ABOUT 


LANG-WORTH!'' 


•  ad 
:  tioi 
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Network  l^ccovnb 

{All  time  Eastern  Wartime  unless iniica bed 


New  Business 

n,  GILLETTE  SAFETY  RAZOR  Corp.,  New 
•j&'ork  (shave  products),  on  July  28,  10  p.m. 
C'iibnly.  sponsors  Lee  Q.  Murray  vs.  L.  (Tur- 
"it'key)  Thompson  boxing  bout  on  over  200 
'''  felBS  stations.  Agency:  Maxon  Inc.,  N.  Y. 

'"'''ANDREW  JERGENS  Co.,  Cincinnati  (lo- 
22:pion),  on  July  20  for  52  weeks  starts  mys- 
tery  drama  on  7  CBS  Pacific  stations, 
*trhurs.,  9-9:30  p.m.  (PWT).  Agency:  Len- 
a-.:nen  &  MitcheU,  N.  Y. 

^fi-PERALTA  WINE  Co.,  San  Francisco 
nr  ( Monte  Cristo  wine) ,  on  Aug.  8  for  13 
'  -vveeks.  starts  Count  of  Monte  Cristo  on  16 
Don  Lee  California  stations,  Tues.,  8-8 :30 
e-ip.m.  (PWT)  with  transcribed  repeat  on  10 
.  Don  Lee  Oregon  stations,  Tues.,  10-10:30 
"■■p.m.  (PWT).  Agency:  Foote,  Cone  & 
i-:Belding,    San  Francisco. 

SI-JiNOX  Co.,  Hollywood  (Cystex),  on  July 
10,14  for  13  weeks  started  What's  the  Name 
''-of  That  Song  on  36  Don  Lee  Pacific 
le^ptations,  Fri.,  8:30-9  p.m.  (PWT).  Agen- 
jj.cy:  Raymond  R.  Morgan  Co.,  Hollywood. 

le^TABLE    PRODUCTS    Co.,    Oakland,  Cal. 

r  (Nu-Made  mayonnaise),  on  July  30  for  13 
"Tiweeks  starts  Hoagy  Carmichael  Show  on 
ijjl6  Don  Lee  California  stations,  Sunday, 
!8:30-9  p.m.  (PWT).  Agency:  Foote,  Cone 
D,  ■  "  ' 


'!&  Belding,  San  Francisco. 


jOWENS-ILLINOIS  GLASS  Co.,  Toledo 
I  (Duraglas)  on  Sept.  7  starts  Fred  Waring 
and  His  Peyinsylvanians  on  180  Blue  sta- 
itions,  Thurs.,  7-7:30  p.m.  (repeat,  11:30- 
Il2  p.m.).  Agency:  J.  Walter  Thompson 
ijCo.,   N.  Y. 

ijA.  G.   SPALDING   &  BROS.,   New  York 
[(institutional),  on  July  29  for  13  weeks 
Jistarts  Babe  Ruth  on  about  135  NBC  sta- 
id  tions,     Sat.,     10:30-10:45    a.m.  Agency: 
t.i.  Ferry-Hanly  Co.,  N.  Y. 


You^  too^  can  learn  to  \ 
throw  your  voice  ...  « 


Renewal  Accounts 

SCHUTTER  CANDY  Co.,  Chicago  (Old 
Nick,  Bit-O-Honey  candy  bars),  on  July 
22  for  52  weeks  renews  Starring  Curt 
Massey  on  the  full  NBC  network.  Sat., 
5:45-6  p.m.  Agency:  Schwimmer  &  Scott, 
Chicago. 

I  FITZSIMMONS     STORES,    Los  Angeles 

(chain  grocers),  on  July  10  for  13  weeks 
(  renewed   Fitzsimmons   Frolics   on    2  Don 

Lee  California  stations  (KHJ  KFXM) 
'  Mon.  thru  Fri.,  4:45-5  p.m.  (PWT). 
■  Agency:   McElroy  Adv.,  Los  Angeles. 

1  PROCTER  &  GAMBLE  Co.,  Cincinnati  on 
'  July  3    for    52  weeks   renews   Mon.  thru 

Fri.  on  NBC  Road  of  Life  (Duz)  11-11:15 
'  a.m.  on  130  stations;  Vic  and  Sade  (Ivory 
•  Flakes,    adding     White     Laundry  Soap. 

Dash),  11:15-11:30  a.m.,  adding  7  stations 
'  for  a  total  of  84  stations;  Pepper  Young's 
•Family     (Camay)    on    79    stations,  3:30- 

3:45  p.m.;  A  Woman  of  America  (Ivory 

Snow)    on   130   stations,  3-3:15  p.m.;  Ma 

Perkins    (Oxydol)    on    130   stations  3:15- 

3:30  p.m.  and  Right  to  Happiness  (Ivory) 

3:45-4  p.m.   Agencies:  Benton   &  Bowles, 

(White    Laundry)  ;     Dancer-Fitzgerald  & 

Sample    (Oxydol,    Dreft) ;     Pedlar,  Ryan 

&   Lusk    (Camay,   Dash);    Compton  Adv. 

(Duz,  Ivory  Flakes,  Crisco,  Ivory  Soap), 

all  of  New  York. 

Network  Changes 

ELECTRIC  COMPANIES  advertising  pro- 
gram (institutional)  on  July  19  perrna- 
nently  discontinues  Report  to  the  Nation 
on  132  CBS  stations.  Wed.,  10:30-11  p.m. 
and  starts  musical  show  on  132  CBS  sta- 
tions Wed.,  10:30-11  p.m.  in  October. 
Agency:  N.  W.  Ayer  &  Son,  N.  Y. 

LIBBY  McNeill  &  LIBBY,  Chicago 
(canned  foods),  on  July  17  shifts  My 
True  Story  from  Mon.  thru  Fri.,  10:15- 
10:40  a.m.  to  10-10:25  a.m.  on  184  Blue 
stations  (continuing  repeat  1:30-1:55 
p.m.).  Agency:  J.  Walter  Thompson  Co.. 
Chicago. 

QUAKER     OATS     Co.,     Chicago  (Annt 

j  Jemima    flours)    moves  its   musical  Aunt 

I  Jemima  Show  from  9:25-9:30  a.m.  to 
9:40-9  :45  a.m.  CWT,  Mondays  thru  Fri- 
days on  Blue  Network  effective  July  17. 

I  Agency :  Sherman  K.  Ellis  Adv.,  Chicago. 

I  H.  J.  HEINZ  Co.  of  Canada,  Toronto 
(food  products),  on  July  10  replaced  In- 
formation Please  with  Vacation  Serenade 
for  eight  weeks  on  23  CBC  Dominion  net- 
work stations,  Mon.  9:30-10  p.m.  Agency: 
MacLaren  Adv.  Co.,  Toronto. 

LANGENDORF  United  Bakeries,  San 
Francisco  (bread) ,  starting  August  8  shifts 
Red  Ryder  serial  on  Pacific  Coast  Blue 
stations  to  seven  Don  Lee  outlets,  Tues., 
Thurs.,  Sat.,  7:30-8  p.m.  (PWT).  Agen- 
'J  cy:  Pacific  Coast  Adv.,  San  Francisco. 
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We  're  not  advertising 
a  course  in  ventriloquism. 

We  mean  that  by  having  an 
announcer  on  your  radio  pro- 
gram Step  to  WENR  you  can 
throw  the  voice  of  your  com- 
pany and  your  product  from 
Upper  Wisconsin  to  deep  in 
IlHnois — from  the  farms  of 
Indiana  to  the  manufacturing 
centers  of  rich  Michigan. 

More  advertisers  all  the  time 


are  doing  that  very  thing 
over  WENR.  They've  learned 
that  WENR  is  not  merely 
a  "Chicago  Station"  but  a  sta- 
tion reaching  over  13,000,000 
Americans — roughly,  One- 
Tenth  of  the  Nation  —  and 
reaching  them  at  the  lowest 
cost  per  1000. 

That's  economical  voice- 
throwing — don't  you  think? 


Chicago's  Basic  Blue  Network  Station 
890  kc— 50,000  watts— clear  channel 


Owned  and  Operated  by  The  Blue  Network  Company  •  Represented  Nationally  by  Blue  Spot  Sales 
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Democratic  Plans  Still  Enigma 


{Continued  from  page  9) 


W  *  H  *  N 


/  50,000  VUVV  DIAL 

/  WATTS    \\\^\^1050  ^ 


W  H  BQ,  Memphis,  Tenn. 

.  .  .  this  will  express  our  appre- 
ciation for  the  individual 
sales  presentations  on  The 
AP  Telescript  programs. 

E.  A.  Alburty 
Manager 


available  through 

PRESS  ASSOCIATION,  INC. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 


MAGNIFY 

YOUR 
RESULTS 


ORIGINAL 
CUSTOM-BUILT 
RADIO  SPOTS 


are  the  broadcast  plans  as  an- 
nounced last  week,  supplementing 
those  in  the  July  10  Broadcasting: 

Blue  Network 

The  Blue  Network  set  aside  after- 
noon and  evening  time  totaling  about 
two  hours  for  special  pre-Convention 
commentator  programs  July  15-18, 
and  in  addition  to  participating  in 
the  four-network  broadcasts  during 
the  convention,  will  feature  Chicago 
pickups  on  about  seven  of  its  regu- 
lar newscasts,  July  19-21. 

Commentators  were  heard  from  Chi- 
cago individually  or  in  roundups  Sat- 
urday, 7-7:15  p.m.;  Sunday,  3:30-4 
p.m.,  and  10:30-11  p.m.  This  week's 
schedule  includes  11 :15-11 :30  p.m. 
Monday  and  Tuesday. 

During  the  convention  itself,  the 
following  will  broadcast  from  Chi- 
cago during  regularly  scheduled  Blue 
news  programs  :  Earl  Godwin,  William 
Hillman,  Ray  Henle,  Walter  Kiernan, 
H.  R.  Baukhage,  Henry  J.  Taylor. 
Time  Views  the  Neios  wiU  include 
Chicago  pickups  July  19  and  20. 

G.  W.  (Johnny)  Johnstone,  Blue 
director  of  news  and  special  features, 
will  supervise  the  network's  activities, 
assisted  by  George  Milne,  network 
chief  engineer ;  Gene  Rouse,  central 
division  news  and  special  features 
manager,  and  Bryson  Rash,  WMAL- 
Blue  special  features  manager  in 
Washington.  Ernest  K.  Lindley, 
Washington  manager  of  Newsioeek, 
has  been  retained  as  special  commenta- 
tor. Also  to  be  heard  will  be  Clete 
Roberts,  Blue  reporter  just  back  from 
the  Southwest  Pacific  theatre.  Leon 
Henderson  and  Patricia  Dougherty 
will  round  out  the  Blue's  commenta- 
tor-reporter staff. 

Columbia's  Schedule 

At  the  opening  of  the  twice-daily 
broadcasts  CBS  special  events  report- 
ers will  take  their  handie-talkies  and 
pack  transmitters  to  the  Stadium 
floor  for  brief  interviews  with  Dem- 
ocratic delegates.  The  same  CBS  per- 
sonnel which  reported  the  Republican 
Convention  June  26-29  will  cover  the 
Democratic  conclave. 

Paul  White,  CBS  director  of  news 
broadcasts,  will  be  in  charge,  assisted 
by  Bill  Slocum  Jr.,  director  of  spec- 
ial events,  and  Bob  Wood,  the  net- 
work's Washington  news  chief.  Bob 
Trout,  reporter  and  analyst,  and  .John 
Daly,  foreign  correspondent,  wiU  be 
chief  announcers. 

Major  events  will  be  analyzed  and 
described  by  Mr.  Trout,  Quincy  Howe 
and  Reporters  BiU  Henry,  Daly,  John 
Harrington  and  Tris  Coffen.  Assist- 
ing Mr.  Slocum  in  special  events  will 
be  Shep  Chartoc  and  Jack  Burnett  of 
WBBM  Chicago.  Helen  Sioussat,  CBS 
director  of  talks,  will  handle  addres- 
ses by  prominent  Democrats.  Henry 
Grossman,  network  operations  en- 
gineer, is  in  charge  of  technical  ar- 
rangements. 

Hannegan  on  NBC 

Robert  E.  Hannegan,  Democratic 
National  Committee  chairman,  will 
summarize  each  session  at  the  close 
of  network  broadcasts  for  NBC,  Wil- 
liam F.  Brooks,  networlv  director  of 
news  and  special  events,  announced. 
During  the  GOP  Convention  Rep. 
.Joseph  Martin  Jr.,  chairman  of  the 
Republican  Convention,  did  a  similar 
job  for  NBC. 

A  daily  roundup,  6 :15-6 :40  p.m., 
beginning  July  18  and  featuring  com- 
mentators, newsmen  and  occasional 
guest  experts  in  roundtable  discus- 
sions also  is  planned.  At  the  NBC 
microphones  will  be  H.  V.  Kaltenborn, 
Richard  Harkness,  Mary  Margaret 
McBride,  Morgan  Beatty  and  Ben 
Grauer.  Mr.  Brooks  will  have  charge 
of  all  broadcasts. 


Mutual  Plans 

Again  Mutual  plans  a  series  of 
special  Convention  broadcasts,  in  ad- 
dition to  the  regular  sessions  and  will 
follow  a  pattern  similar  to  that  of  the 
Republican  coverage.  The  WOR  New 
York  Martha  Deane  program  will  or- 
iginate from  Chicago,  beginning  Tues- 
day, 2-2:30  p.m. 

A  staff  of  40  newsmen,  executives 
and  engineers  will  cover  for  Mutual 
under  the  supervision  of  Adolph  Op- 
finger,  program  director ;  Tom  Slater, 
director  of  special  features  and  sports  ; 
Frank  P.  Schreiber,  general  manager 
of  WGN,  and  Dale  O'Brien,  WGN 
public  relations  director. 

Among  Mutual's  commentators  will 
be  Fulton  Lewis  jr.,  Cecil  Brown, 
Walter  Compton,  Jack  Brickhouse, 
Mrs.  Raymond  Clapper,  Leo  Cherne, 
Ray  Dady.  Arthur  Sears  Henning, 
Arthur  M.  Evans,  John  Holbrook, 
Stanley  Dixon,  Alexander  Griffin. 

Television  Schedules 

NBC's  television  coverage  will  fol- 
low much  the  same  pattern  as  during 
the  Republican  Convention.  RKO  tele- 
vision Corp.  cameramen  will  cover 
the  Convention  sessions,  with  the  film 
flown  back  to  New  York  for  proces- 
sing. Finished  product,  running  about 
a  half-hour  for  each  day's  session, 
will  be  televised  on  WNBT  New  York 
the  following  evening.  RKO  has  pre- 
pared a  special  film  "The  Democratic 
Party  on  Parade,"  depicting  the  his- 
tory of  the  party  in  the  same  way  as 
was  done  for  he  GOP  in  June.  Wed- 
nesday's convention  telecast  also  will 
include  pictures  of  the  Democratic 
delegates  arriving  in  Chicago. 

Imes  on  WCBI-WELO 

Col.  Birney  Imes  Sr.,  publisher  of 
the  Cohi ml) IIS  (Miss.)  Commercial  Dis- 
patch, father  of  Capt.  Birney  Imes 
Jr.,  owner  of  WCBI  Columbus  and 
WELO  Tupelo,  and  official  delegate 
from  Mississippi,  will  do  a  series  of 
daily  quarter-hour  observations  by 
transcription.  James  Arrington,  pub- 
lisher of  the  Collins  (Miss.)  Commer- 
cial and  mayor  of  Collins,  also  will 
comment  by  transcription.  Arriving 
before  the  Convention,  Col.  Imes  and 
Mr.  Arrington,  widely-known  humor- 
ist, will  make  records  daily  until  the 
sessions  close.  Programs  will  be  aired 
through  Mid-South  Network  facilities. 
Bob  McRaney,  manager  of  the  Imes 
station  announced. 

Roundtables  on  WGAR 

Two  roundtable  discussions  with 
Ohio  delegates  participating  are 
planned  by  WGAR  Cleveland  as  well 
as   three  direct  newscasts   daily  by 


Ralph  Worden,  WGAR  news  editor 
Overhead  coverage'  also  wUl  be  pro-| 
vided  by  Mr.  Worden  and  Bill  Neel| 
of   the    Washington    News  Bureau,} 
which  services  the  Richards-Fitzpat- 
rick  stations. 

WOW  Newscast  Service 

Two  men  will  cover  the  Conven- 
tion for  WOW  Omaha,  although  no  di- 
rect pickups  other  than  those  of  NBC  i 
are  planned,  according  to  John  J.  Gil- 
lin  Jr.,  president .  Tom  Ingoldsby,  ' 
WOW  local  news  bureau  manager, 
and  either  M.  M.  Meyers,  secretary  of 
Radio  Station  WOW  Inc.,  or  Soren 
Munkhof,  manager  of  the  station  news 
department,  will  file  overhead  stories 
for  use  on  all  of  the  station's  regularly 
scheduled  newscasts. 

Two  Daily  on  WTCN 

John  Ford,  news  editor  of  WTCN 
Minneapolis-St.  Paul,  will  air  his  reg- 
ular 7 :45  a.m.  and  1  p.m.  newscasts 
from  Chicago,  C.  T.  Hagman,  vice- 
president  and  general  manager,  said. 
Mr.  Ford  will  be  assisted  by  Walter 
T.  Ridder,  Washington  correspondent 
of  the  St.  Paul  Dispatch  Pioneer- 
Press.  Mr.  Ford's  morning  newscast 
is  sponsored  by  the  Milk  Foundation 
of  Minnesota  and  the  afternoon  spot 
by  Holsum  Bread. 

WITH  Reception 

Ian  Ross  MacFarlane  will  origi- 
nate four  broadcasts  daily  for  WITH 
Baltimore,  with  quarter-hours  sched- 
uled at  11:30  a.  m.  and  8:30  p.  m. 
At  3 :30  p.  m.  a  half-hour  direct 
pickup  is  scheduled  and  at  11  :05  p.  m. 
Mr.  MacFarlane  wUl  do  a  25-minute 
program,  summarizing  the  day's 
events  and  interviewing  Maryland 
delegates.  He  also  plans  to  tran- 
scribe interviews  with  Maryland  dele- 
gates for  supplemental  broadcasts. 
WITH  will  cut  in  at  any  time  with 
direct  bulletins  from  Mr.  MacFarlane 
should  developments  warrant. 

Feature  of  the  WITH  special  cov- 
erage will  be  a  reception  Tuesday 
night  at  station's  suite  in  the  Hotel 
Stevens  for  Maryland  delegates  and 
alternates.  Tom  Tinsley,  WITH 
president,  and  Mrs.  Tinsley  will  be 
hosts,  assisted  by  Mr.  and  Mrs.  Mac- 
Farlane. Station  also  will  record  all 
interviews  and  present  records  to  the 
delegates  who  participate. 

Griffin  for  WIP 

Alexander  Griffin,  WIP  Phila- 
delphia commentator,  will  do  a  spe- 
cial daily  commentary  at  10  :30  a.  m. 
emphasizing  the  Pennsylvania  angle. 
His  regular  6  p.  m.  spot,  originating 
at  WIP  and  fed  to  Mutual,  will  be 
heard  from  Chicago  during  the  Con- 
vention. 

KGLO  to  Record 

A  series  of  interviews  with  Iowa 
delegates  will  be  transcribed  by  W. 
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Hall  for  KGLO  Mason  City. 
T-fse  quarter-hour  platters  will  be 
sjped  to  Mason  City  for  broadcast. 
■!  j  LO  '«"ill  depend  on  network  cover- 
'!-|.  for  spot  news. 

B    Three  Daily  on  KDKA 

hree  broadcasts  daily  direct  from 
Convention  are  planned  by  KDKA 
tsburgh,  J.  E.  Baudino,  general 
pager,  announced.  Studios  will  be 
■j  up  by  the  Westiughouse  station 
ijthe  Convention  city  for  the  daily^ 
Indcasts  of  Don  Hirsch.  spon- 
-ibd  by  the  Duquesne  Brewing  Co. 
2ius  also  contemplate  origination  of 
'Sf^krles  L.  DeVaulfs  daily  programs. 
|isored  by  Peter  Paul  Inc.,  and 
\ve  Labs. 

KUOA  Uses  Overhead 

jtorm  Whaley,  manager  of  KUOA 
am  Springs,  Ark.,  will  roll  up  his 
'ves  at  the  Democratic  Conven- 
\  as  he  did  at  the  GOP  sessions 
function  as  both  announcer  and 
brter.  Mr.  Whaley  will  keep 
lOA  covered  on  Convention  news  of 
pial  interest  to  Arkansas  by  over- 
id  wires  daily.  He  also  plans  to 
quarter-hour  transcriptions  of  in- 
iews  with  delegates  from  the 
OA  area.  Mr.  Whaley  said  the 
iscriptions  probably  will  be  spon- 
d  locally. 

Dobyns  Files  for  KGER 

.  Merwyu  Dobyns,  president  and 
eral  manager  of  KGER  Long 
(ch,  Cal.,  and  his  wife,  Mrs.  Evalyn 
)yns,  station  educational  director, 
cover  the  Democratic  Conven- 
\  as  they  did  the  Republican  con- 
\e,  keeping  KGER  listeners  in- 
lined  by  daily  telegraphic  stories. 

Dobyns  will  emphasize  the  Con- 
|tion  from  a  woman's  viewpoint. 

I       Gleeson  for  KPRO 

L.  (Bill)  Gleeson  will  be  in 
radio  news  gallery  for  KPRO 
erside,  Cal.,  according  to  H.  W. 
.son,  manager.  He  plans  to  file 
y  wire  reports,  which  will  be 
tted  as  public  service  newscasts 
pughout  the  KPRO  schedule.  On 
I  return  to  Riverside  Mr.  Gleeson 
;  summarize  the  Convention  in  a 
:ial  broadcast.  KPRO  will  de- 
d  on  Blue  coverage  for  direct 
cups. 

KGFW  Augments  Newscasts 

legularly  scheduled  newscasts  of 
FW  Kearney  -  Lincoln,  Neb. 
ery  hour  on  the  hour)  will  be 
ilighted  during  the  Convention  by 
l:-ial  overhead  coverage  from 
■irge  Kline  of  Lincoln,  who  repre- 
!:ed  the  station  also  at  the  GOP 
ivention.  Mr.  Kline's  copy  will  em- 
size  human  interest  and  local  an- 
i  not  included  in  regular  news  wire 
rices. 

Two  Daily  on  WCCO 

ledric  Adams,  WCCO  Minne- 
lis-St.    Paul    commentator,  will 
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Jergens  in  West 

ANDREW  JERGENS  Co.,  Cincin- 
nati (lotion),  on  July  20  starts 
sponsoring  a  weekly  half-hour 
comedy-mystery,  Hollytvood  Mys- 
tery Time,  on  8  CBS  Pacific  sta- 
tions (KNX  KQW  KARM  KROY 
KGDM  KIRO  KFPY  KOIN), 
Thursday,  9-9:30  p.m.  (PWT). 
Contract  is  for  52  weeks.  Carleton 
Young  and  Gloria  Blondell  will 
be  co-starred.  Louis  Dittes  and 
Jerome  Epstein  are  assigned  writ- 
ers. S.  James  Andrews,  radio  di- 
rector of  Lennen  &  Mitchell,  New 
York  agency  servicing  account, 
will  produce  first  two  programs. 
Don  Sharpe,  radio  director  of 
Frank  Vincent  Agency,  Hollywood 
talent  service,  will  then  take  over 
that  assignment. 


originate  his  noon  and  night  news- 
casts daily  from  Chicago  during  the 
Convention.  He  also  plans  to  do  other 
special  color  broadcasts  during  the 
Democratic  sessions.  Mr.  Adams,  too, 
will  assist  on  the  CBS  staff, 

Aldridge  for  KXOK 

Mahlon  Aldridge,  newly  appointed 
news  editor  of  KXOK  St.  Louis, 
Star-Times  station,  will  do  two 
broadcasts  daily,  6 :45  and  11 :15 
p.  m.  from  Chicago.  Lines  have  been 
installed  in  the  Stevens  Hotel  and 
Stadium  for  direct  pickups.  Assisting 
Mr.  Aldridge  will  be  the  following 
staff  correspondents  of  the  Star-Times  : 
Robert  Holliway  of  Jefferson  City ; 
Ernest  Kirschten,  editor  of  the  ed- 
itorial page  ;  Truman  Felt,  Washing- 
ton correspondent.  Technical  details 
will  be  in  charge  of  Arthur  Rekart, 
KXOK  chief  engineer.  Station  also 
plans  to  record  interviews  with  dele- 
gates and  political  leaders  from  its 
listening  area,  according  to  C.  L. 
Thomas,  manager. 

WBBM's  Behind  Scenes 

WBBM  Chicago,  CBS  station,  plans 
a  series  of  behind-the-scenes  broad- 
casts during  the  convention,  as  well 
as  others  augmenting  network  cover- 
age. Pre-convention  programs  began 
Sunday.  On  July  17  WBBM  was  to 
present  members  of  the  Stevens  Hotel 
staff  in  a  round-table  discussion  of 
how  hotels  handle  large  convention 
groups.  At  2  :45  p.  m.  CWT  Tuesday 
a  quarter-hour  discussion  of  the  radio 
and  mechanical  organization  at  Con- 
vention hall  will  feature  Tom  Garry, 
chief  of  physical  arrangements  at 
Chicago  Stadium;  J.  Leonard 
Reinsch.  Democratic  National  Com- 
mittee radio  director ;  Hal  Carlson  of 
the  Illinois  Bell  Telephone  Co. ;  Jack 
Darnell,  Western  Union. 

At  the  same  time  Wednesday  cor- 
respondents for  newspapers  of  United 
Nations  will  discuss  politics  and  the 
various  methods  of  choosing  national 
leaders  bv  their  respective  countries. 
Alvin  J.  Steinkopf,  WBBM's  foreign 
affairs  expert,  will  be  moderator. 

Leading  magazine  and  newspaper 
writers  will  be  presented  Thursday 
afternoon.  Val  Sherman,  WBBM 
chief  announcer,  will  be  moderator 
on  all  forums  except  the  Wednesday 
program.  Other  direct  pickups  in- 
clude Robert  F.  Hurleigh's  3  :45  p.m. 
daily  newscast,  which  will  feature 
interviews  with  prominent  _  Demo- 
crats ;  a  5  p.m.  analysis.  July  19 
by  Mr.  Steinkopf  on  the  German  at- 
titude and  reaction  to  the  American 
political  conventions  and  coming  elec- 
tion ;  special  newscasts  at  various 
times  by  WBBM  staff  commentators 
and  reporters,  under  direction  of 
Shepard  Chartoc,  special  events  chief, 
and  Jack  Burnett,  his  assistant.  Cov- 
ering for  WBBM,  in  addition  to 
Messrs.  Hurleigh  and  Steinkopf,  will 
be  Walter  Preston,  director  of  pro- 
gram operations ;  George  Case,  as- 
sistant ;  Florence  Warner,  director  of 
education ;  James  Beloungy,  chief 
engineer ;  Fred  Killian,  production 
manager ;  James  Crusinberry,  news 
editor  ;  Earl  Horrigan,  news  writer ; 
John  Harrington,  newscaster. 


BLACKHAWK  BREWING  Co.. 
Davenport,  la.,  will  add  a  series  of 
chain  breaks  to  its  schedule  of  spot 
announcements  now  being  carried  by 
woe  KBUR  KXEL  KBIZ  KFJB 
WHBF  KROS,  effective  July  17. 
Contract  is  for  26  weeks.  Agency  is 
H.  W.  Kastor  &  Sons,  Chicago. 


WILLLAJSI  P.  ADAMS,  House  Jame- 
son, Jay  Jostyn,  Anne  Seymour,  Alex 
McKee,  Ben  Grauer,  George  A.  Put- 
nam were  elected  members  of  the  na- 
tional board  of  AFRA  to  fill  vacancies 
among  the  New  York  locals  allotment, 
according  to  a  tabulation  of  the  mail 
ballots,  just  announced. 


"MAKE  CONTRACT  52  WEEKS" 

says  BARRON  HOWARD— WRYA 

THE  SHADOW 

Available  locally  on  transcription — see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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Fortune 
Hunters! 

The  ultimate  goal  of  all  advertising 
is  to  make  sales  and  profits. 
You'll  find  FORTUNE  HUNTING 
good  in  this  golden  market,  pro- 
vided you  use  the  radio  station 
that  has  the  listeners  and  the  lis- 
teners' confidence. 

W  A  I  R 

Winston-Salem,  North  Carolina 
Representative:  The  Walker  Company 


STATION 


to  the  ^»  I  ' 

prosperous  homes 
of  the  important 

EL  PASO 

TEXAS 
MARKET 


Only  EBOD  con  take  your 
message  to  ALL  the  EH  Paso 
SouthwesL 

DOBBAHCE  BODEBICC  Owner 
VAL  LAWBENCE.  Maaogir 

Howard  H.  Wilson  Co. 

National  Representatives 


A 


TIP  FROM 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  aswellasfigureson  how 
American  advertisers  can  profit- 
ably use  our  network. 


CIO  Handbook  Denounces  NAB  Code^ 
Urges  Protests  to  Fly  on  Denial  of  Time 


A  CHARGE  that  the  NAB  Code 
"contains  many  provisions  which 
violate  the  most  fundamental 
rights  of  free  speech  and  in  prac- 
tice has  become  a  dead  letter  ex- 
cept in  the  hands  of  a  few  sta- 
tions which  still  drag  it  up  as  an 
excuse  for  denying  labor  a  fair 
break  on  the  air,"  is  contained  in 
a  radio  handbook  soon  to  be  is- 
sued by  the  CIO  Political  Action 
Committee. 

Most  of  the  volume  is  devoted  to 
a  straightforward  explanation  of 
how  local  unions  can  get  radio 
time,  the  kind  of  programs  they 
might  plan  and  some  pointers  on 
the  preparation  of  those  programs. 
Appended  are  sample  continuities 
for  one-minute  announcements  and 
five-minute  dramatic  scripts  and 
the  Committee  offers  to  send 
scripts  on  general  labor  topics  on 
request  from  unions,  also  asking 
the  unions  to  send  copies  of  scripts 
prepared  and  used  locally  to  the 
Committee. 

Denunciation  of  the  NAB  Code 
follows  an  explanation  that  while 


Press  Women  Awards 

SIX  NETWORK  religious  pro- 
grams will  receive  certificates  of 
merit  for  "distinguished  service  in 
behalf  of  national  morale  in  the 
midst  of  war,"  at  the  annual 
meeting  of  the  National  Federa- 
tion of  Press  Women,  New  York, 
to  be  held  at  the  Orrington  Hotel, 
Evanston,  111.,  July  29.  Other  ra- 
dio awards  will  be  coonferred,  ac- 
cording to  Mrs.  Joseph  E.  Good- 
bar,  chairman  of  radio.  Singled 
out  for  their  "inspirational  influ- 
ence" by  the  Federation  were  the 
following  non-commercial  religi- 
ous programs:  National  Radio 
Pulpit,  and  The  Catholic  Hour, 
NBC;  National  Vesper  Program, 
and  United  Jewish  Layman's 
Committee,  Blue;  Tabernacle  Choir 
of  Salt  Lake  City,  CBS,  and  the 
Feb.  20,  1944,  broadcast  of  CBS' 
Church  of  the  Air  from  WHAS 
Louisville,  under  the  auspices  of 
The  Mother  Church,  First  Church 
of  Christ  Scientist,  Boston. 


Republic  on  150 

REPUBLIC  PICTURES  Corp., 
New  York,  will  promote  "Atlantic 
City",  soon  to  be  released,  on  more 
than  150  stations,  using  a  series  of 
five-minute  records  featuring  Paul 
Whiteman  and  six  one-minute  spot 
announcements,  in  various  com- 
munities as  the  film  makes  its  local 
premiere.  Republic  promoted  "Yel- 
low Rose  of  Texas",  released  two 
weeks  ago,  through  one-minute 
transcribed  spots  on  about  50  sta- 
tions. Agency  is  Donahue  &  Coe, 
New  York. 


Mirra  Expanding 

MIRRA  CHEMICAL  Labs.,  Co- 
lumbus, has  appointed  First  Unit- 
ed Broadcasters,  Chicago,  to  han- 
dle its  radio  advertising.  Agency 
plans  expansion  of  Mirra  partici- 
pation on  women's  cooperative  pro- 
grams campaign.  Now  using 
WCAE  WJAR  WBEN  WMBD. 
Schedule  will  be  announced  at  a 
later  date. 


the  transmitters,  studios  and  equip- 
ment belong  to  the  broadcasters, 
the  air  belongs  to  the  public  and 
that  "any  trade  union,  like  any 
civic  organization,  has  the  right 
to  use  the  radio  to  discuss  workers' 
issues  which  are  of  public  inter- 
est." 

If  a  station  manager  refuses 
to  give  or  to  sell  time  to  a  union, 
the  handbook  suggests  the  follow- 
ing procedure:  "You  ask  the  sta- 
tion manager  to  give  you  his  re- 
fusal in  writing,  and  his  reason 
for  refusing.  Copy  that  letter  and 
attach  to  it  your  explanations  why 
you  think  time  was  refused  you 
unfairly.  Send  copies  of  his  and 
your  letter  to  James  Lawrence 
Fly,  Chairman,  FCC,  Washington, 
D.  C.  Send  copies  to  the  CIO  Polit- 
ical Action  Committee  for  our  at- 
tention and  action. 

"Let  the  station  manager  know 
how  widely  you  are  distributing 
your  protest  of  his  unfair  treat- 
ment. Let  your  local  newspaper 
know  about  it.  If  there  are  other 
radio  stations  in  your  community, 
approach  them  for  time  while  your 
protest  is  publicized." 

This  section  of  the  handbook 
concludes:  "If  enough  union  lead- 
ers ask  for  time  on  the  radio  and 
protest  vigorously  enough  when 
they  are  denied,  there  would  soon 
be  no  need  for  protesting." 


Walker  Heads  New  Netl 

H.  G.  WALKER,  Canadian  Broaf  i 
casting  Corp.  representative  for  tY 
Prairie  Region,  Winnipeg,  is  r' 
turning  to  Toronto,  where  he  ws  ' 
formerly  manager  of  CBL  and  tb 
former  CBY,  now  CJBC,  to  tak - 
charge  of  the  new  CBC  Dominic  ^ 


Mr.  Walker 


Mr.  Finlay 


network  of  which  CJBC  is  key  sta 
tion.  Replacing  him  is  CBC  re 
gional  representative  at  Winnipeg 
James  Finlay,  manager  of  CBI 
since  December  1943,  and  prior  ti 
that  senior  producer  at  CBC 
studios,  Toronto.  Walker  has  beei 
regional  representative  at  Winni 
peg  for  a  year-and-a-half,  and  be 
fore  joining  the  CBC  was  with  it; 
predecessor  the  Canadian  Radi( 
Broadcasting  Commission  and  for 
mer  CKGW  Toronto. 


Sanford  H.  Lane 

SANFORD  H.  LANE,  62,  vice- 
president  and  account  executive  oi 
Gotham  Adv.,  New  York,  died  July 
10  at  his  home  in  Darien,  Conn 
He  had  been  with  Gotham  since 
1934.  Surviving  are  his  wife,  a 
son,  a  daughter  and  three  sisters, 
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TurnbuU  Heads  GOP  Radio 


(Continued  from  page  9) 


{}^[dpANCELLING      commercial  pro- 
.^rtams  as  they  did  for  tlie  Republican 
;,,  Convention    last    month,    the  four 
*'iaajor  networks  will  use  combined  fa- 
ilities  to  broadcast  two  sessions  daily 
cm  the  Hemocratic  National  Con- 
ention.  Broadcasts  follow : 

Wednesday,  July  19 

1  p.m. — Address  of  welcome  by 
layor  Edward  J.  Kelly  of  Chicago, 
jen.  Scott  Lucas,  senior  Senator  from 
llinois,  will  introduce  Robert  E. 
annegan.  Democratic  National  Com- 
uittee  Chairman  who  will  call  the 
Iponvention  to  order. 
I  10  p.m. — Address  on  women's  part 
ii  the  coming  election  by  Mrs. 
l:harles  W.  Tillett  of  North  Caro- 
ina.  Keynote  address  by  Gov.  Robert 
%.  Kerr  of  Oklahoma,  Convention 
'emporary  chairman. 


^5 


Thursday,  July  20 

i  Ip.m. — Gov.  Kerr  to  present  the  Con- 
1,'ention's   permanent    chairman,  Sen. 
iamuel  D.  Jackson  of  Indiana.  Dem- 
,  j.cratic  platform  and   report   of  the 
,   ."'ommittee  on  Platform  and  Resolu- 
lions  will  be  read. 

10  p.m. — Sen.  Jackson  will  intro- 
iluce  Helen  Gahagan  Douglas,  dele- 
Mji;ate  from  California  and  wife  of 
ilelvin  Douglas,  movie  actor,  who 
vill  speak.  Following  her  address, 
■oil  call  for  nominations  for  Presi- 
lent  and  (if  President  Roosevelt  is 
lominated  on  the  first  ballot  as  ex- 
pected) nominations  for  Yiee-Presi- 
ieejHential  candidate. 


i 


Friday,  July  21 

Continuation  of  balloting  should 
"iandidates  not  be  selected  Thursday 
■tight. 


Dewey's  two  gubernatorial  radio 
campaigns  and  who  served  on  his 
staff  before  the  Convention,  is  on 
leave  as  chairman  of  planning  of 
the  Duane  Jones  Co.,  New  York. 
[Broadcasting,  July  3].  In  accept- 
ing the  post  of  radio  director,  he 
paid  high  tribute  to  Mr.  Church 
for  the  splendid  job  done  by  the 
pre-Convention  radio  chief  and 
made  it  plain  that  he  would  accept 
the  post  only  on  condition  that  Mr. 
Church  share  the  responsibilities. 
In  that  regard  Mr.  Church  de- 
clared he  considered  it  a  privilege 
to  serve  with  Mr.  Turnbull. 

Mr.  Turnbull  will  devote  much 
of  his  time  to  Gov.  Dewey's  per- 
sonal activities,  while  Mr.  Church 
will  coordinate  the  overall  radio 
campaign.  Regional  directors  will 
be  attached  to  Republican  head- 
quarters in  Washington,  Chicago 
and  the  West  Coast,  as  well  as  to 
the  staff  of  Gov.  John  W.  Bricker 
of  Ohio,  Republican  Vice-Presiden- 
tial nominee. 

Carr  Is  Mentioned 

Although  regional  appointments 
probably  won't  be  announced  until 
sometime  this  week,  the  name  of 
Eugene  Carr,  assistant  to  G.  A. 
(Dick)  Richards,  president  of  the 
Richards-Fitzpatrick  stations 
(WGAR  WJR  KMPC),  has  been 


Dovintovins 


...  in  the  valuable  1  J^-billion-dollar  retail 
market  of  eastern  and  central  New  York  and 
western  New  England  brought  together  by  WGY. 

And  WGY  is  the  ONLY  station  that  can  combine  this 
vast  market  of  1,045,717  radio  families  into  ONE  coverage 
area — the  WGY  Community. 

*WGY's  primary  and  secondary  areas  contain  18  cities 
of  over  25,000  population,  39  over  10,000,  and  40  incorpo- 
rated cities  and  villages  over  5000. 


WGY 

SCHENECTADY,  N.  Y. 


50,000  watts  —  NBC — 22  years  of  service.  Represented  nationally 
by  NBC  Spot  Sales 
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mentioned  as  the  likely  man  to 
head  up  the  regional  directors, 
with  headquarters  in  Washington. 
Mr.  Carr  returned  to  the  Richards- 
Fitzpatrick  stations  Oct.  1,  1943,  to 
become  assistant  to  the  president 
after  16  months  as  assistant  to  J. 
Harold  Ryan,  then  Assistant  Di- 
rector of  Censorship  in  charge  of 
broadcasting  [Broadcasting,  Aug. 
30,  1943]. 

The  Republican  radio  campaign 
will  be  mapped  to  make  the  most 
effective  use  of  radio  with  the  least 
possible  disturbance  to  normal 
schedules  of  networks  and  stations, 
according  to  Mr.  Turnbull. 

Schedule  Problems 

"We  appreciate  the  problems  of 
broadcasters,"  he  said,  "and  while 
some  of  the  broadcasts  of  Gov. 
Dewey  and  Gov.  Bricker  will  nec- 
essarily come  during  the  mid-eve- 
ning hours  which  are  most  popular 
with  commercial  sponsors,  we  shall 
try  to  arrange  our  schedules  so 
that  no  network,  no  station,  no 
sponsor  shall  be  asked  to  clear 
commercially  occupied  time  for 
consecutive  broadcasts. 

"In  our  spot  schedule  we  shall 
attempt  to  buy  time  not  already 
sold  to  advertisers,  as  far  as  is 
compatible  with  our  goal  of  having 
our  candidates  for  President  and 
Vice-President  heard  by  every 
man,  woman  and  child  in  the 
country." 

Broadcasters  will  receive  the 
same  consideration  from  Gov. 
Dewey,  Mr.  Turnbull  said,  adding 
that  they  need  have  no  fears  that 
he  will  run  past  his  scheduled 
time.  His  radio  talks  will  be 
timed. 

The  headquarters  radio  staff  in 
New  York  will  include  a  publicity 
man,  to  keep  the  papers  advised  of 
speakers,  dates  and  times  of  the 
Republican  broadcasts,  and  a  news- 
writer  who  will  supply  campaign 
material  both  to  political  writers 
on  newspapers  and  to  newscasters 
and  commentators.  "We  plan  to 
give  radio  newsmen  the  same  type 
of  material  that  has  always  been 
supplied  to  newspapers,"  Mr. 
Turnbull  explained,  "not  to  at- 
tempt to  influence  them,  but  to 
give  them  the  facts  for  whatever 
use  they  may  have  occasion  to 
make  of  them." 

To  guide  the  local  Republican 
committees — state,  county  and 
city — in  the  use  of  radio  time,  the 
national  radio  office  is  preparing 
a  handbook  explaining  what  in- 
formation broadcasters  will  ex- 
pect. Starting  with  such  funda- 
mentals as  the  fact  that  a  16-min- 
ute  broadcast  does  not  actually 
run  for  15  minutes'  speaking  time, 
but  has  to  allow  time  for  station 
identification,  and  describing  the 
use  of  transcriptions,  announce- 
ments and  various  types  of  pro- 
grams, the  book  will  remove  some 
of  the  broadcasters'  headaches,  the 
committee  hopes. 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 

There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Stat'on  Director 
CHNS  e  Lord  Nelson  Hotel 
Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 
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National  Advertisers  consider  WEVD 
Ik  a  "most"  to  cover  the  great  Metro- 
I?  politan  New  York  Market. 

*  Send  /or  WHO'S  WHO  on  WcVO 

WEVD  -  J17  West  46th  Street  Hew  Yorfc.  H.  V. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JULY  8  TO  JULY  14  INCLUSIVE  


Decisions  .  .  . 


JULY  10 

WSAY  Rochester,  N.  Y.— Granted  mod. 
CP  authorizing  change  frequency,  increase 
power,  etc.  for  30  day  extension  completion 
date  from  8-1-44. 

WSPR  Springfield,  Mass. — Granted  li- 
cense to  cover  CP  authorizing  increase 
power  D  to  1  kw  and  changes  in  equip- 
ment. 

Birmingham  News  Co..  Birmingham,  Ala. 

— Placed  in  pending  file  application  for 
new  FM  station. 

Blue  Network  Co..   Los  Angeles — Same. 

Central  Ohio  Broadcasting  Co.,  Colum- 
bus. Ohio — Same. 

Cornell  University.  Ithica,  N.  Y. — Same. 

Florida  Broadcasting  Co.,  Jacksonville, 
Fla.— Same. 

Owensboro  Broadcasting  Co.,  Owensboro, 
Ky. — Same. 

St.  Lawrence  Broadcasting  Corp.,  Og- 
denburg.  N.  Y. — Same. 

Westchester  Broadcasting  Corp.,  White 
Plains,  N.  Y. — Placed  in  pending  file  ap- 
plication for  new  commercial  television  sta- 
tion. 

JULY  11 

KOBH  Rapid  City.  S.  D.— Granted  CP 
change  1400  kc  to  1380  kc.  increase  250 
w  to  5  kw.  install  new  transmitter  and 
DA-N  and  change  transmitter  site. 

WLLH  Lawrence.  Mass. — Granted  CP 
increase  power  of  synchronous  amplifier 
from  100  w  to  2.50  w.  make  changes  in 
transmitting  equipment. 

KRMD  Shreveport,  La. — Granted  assign- 
ment of  license  from  Radio  Station  KRMD 
Inc.  to  T.  B.  Lanford.  Mrs.  T.  B.  Lan- 
ford.  R.  M.  Dean  and  Mrs.  R.  M.  Dean  d 'b 
Radio  Station  KRMD. 

KINY  Juneau.  Alaska — Granted  rein- 
statement of  CP  as  modified,  authorizing 
increase  1  kw  to  5  kw.  install  new  trans- 
mitter  and  changes   in  equipment. 

WSUN  St.  Petersburgh,  Fla.— Granted 
license  renewal  for  period  ending  5-1-46. 

WBCA  Schenectady,  N.  Y.—Granted  li- 
cense  renewal    for   period   ending  5-1-45. 

JULY  12 

Beauford  H.  Jester,  et  al,  Waco,  Tex. — 

Granted  request  for  authority  to  take  de- 
positions in  re  application  for  new  station, 
which  has  been  designated  for  consolidated 
hearing  with  applications  of  KDNT,  WACO, 
and  Truett  Kimzey. 

Washtenaw  Broadcasting  Co.,  Ann  Ar- 
bor, Mich. — Granted  motion  for  order  to 
take  depositions  in  re  application  for  new 
station,  scheduled  for  consolidated  hearing 
with  application  of  James  F.  Hopkins 
Inc. 

Birney  Imes  Jr.,  Meridian,  Miss. — Grant- 
ed petition  for  order  to  take  depositions 
in  re  application  for  new  station. 

KMLB  Monroe,  La. — Passed  over  for  one 
week  petition  for  postponement  of  hearing 
now  scheduled  for  July  24  in  re  applica- 
tions of  KMLB  and  KNOE. 

Truett  Kimzey,  Greenville,  Tex. — Granted 
petition  to  take  depositions  in  re  applica- 
tion for  new  station. 

KABC  San  Antonio,  Tex. — Granted  ap- 
plication for  CP  change  1450  kc  to  680  kc, 
increase  250  w  to  50  kw  D  10  kw  N,  in- 
stall new  transmitter,  DA-N.  and  change 
transmitter  location ;  granted  subject  to 
approval  of  antenna  by  Commission's  chief 
engineer,  and  subject  to  Jan.  26  Policy. 

KTHT  Houston,  Tex. — Granted  authority 
to  begin  program  tests. 


Applications 


JULY  11 

Atlantic  Shores  Broadcasting,  Coral 
Gables,  Fla, — CP  new  standard  station. 
1490  kc  250  w  unlimited  (resubmitted). 

WDAE  Tampa,  Fla.— CP  new  FM  sta- 
tion. 45.300  kc.  8.100  sq.  mi. 

KVOX  Moorhead,  Minn. — Relinquishment 
of  control  by  David  C.  Shepard  through 
transfer  of  68  sh  common  stock  to  John  W. 
Boler,  M.  M.  Marget,  and  R.  S.  Felhaber 
and  transfer  of  9  sh  from  Howard  S. 
Johnson   to  R.   S.  Felhaber. 

WMFM  Milwaukee — CP  change  45,500  kc 
to  43.900  kc.  coverage  from  8.500  sq.  mi. 
to  17.828  sq.  mi.  and  changes  in  antenna. 

KALE  Portland.  Ore.— Transfer  of  con- 
trol from  C.  W.  Myers  and  Mrs.  Josephine 
Hunt  to  Journal  Publishing  Co. 

WDAK  Columbus,  Ga. — License  to  cover 
CP  authorizing  move  of  transmitter  and 
studio  and  installation  of  new  antenna. 

WRLD   West  Point,   Ga.— Mod.   CP  au- 


Tentative  Calendar  .  .  . 

WSAP  Portsmouth,  Va.— CP  1240  kc  250 
w  unlimited.  Participant — WBBL  Rich- 
mond.  Va.    (July  20). 

thorizing  installation  new  standard  station 
for  extension  completion  date  from  7-15-44 
to  8-14-44. 

KQW  San  Jose,  Cal. — License  to  cover 
CP  authorizing  installation  new  ground 
system. 

KFXD,  Nampa,  la.— CP  change  1230  kc 
to  580  kc,  increase  250  w  to  1  kw,  changes 
in  transmitting  equipment,  move  trans- 
mitter and  studio  to  near  Meridian.  Ida.  and 
Boise,  Ida.  respectively,  and  install  DA. 

JULY  12 

WNRA  Bound  Brook,  N.  J. — License  to 
cover  CP  authorizing  new  international 
station. 

Cincinnati  Broadcasting  Co.,  Cincinnati — 

CP  new  FM  station,  43,700  kc,  19.000  sq. 
mi.,  ?104,410  estimated  cost. 

KWG  Stockton  Cal. — License  to  cover  CP 
authorizing  increase  power  and  changes  in 
transmitter    and  antenna. 

KRNR  Rosnburg,  Ore, — CP  move  trans- 
mitter and  studio  locally. 

School  District  City  of  Bay  City,  Mich. — 
CP  new  noncommercial  educational  station 
(incomplete). 

JULY  13 

WOL  Washington — Voluntary  assignment 
of  license  to  Iowa  Broadcasting  Co 

Allen  B.  DuMont  Labs.,  Passaic,  N.  J. — 
CP  new  commercial  television  station, 
Channel  4. 

Columbia  Broadcasting  System,  New  York 
— CP  new  experimental  television  station, 
401.000   to  417,000  kc. 

WMT  Cedar  Rapids,  la. — Voluntary  as- 
signment of  license  to  American  Broad- 
casting Co. 

KOWH  Omaha,  Neb. — Special  service 
authorization  operate  on  660  kc,  unlimited, 
using  250  w  N  500  w  D. 

KFWB  Hollywood,  Cal.— CP  new  FM 
station,  44,900  kc,  3,118  sq.  mi.,  865,000 
estimated  cost. 

KOB  Albuquerque,  N.  M. — CP  new  ex- 
perimental television  station,  Channel  1 
(dismissed  at  request  of  applicant). 

JULY  14 

Rochester  Boadcasting  Corp.,  Rochester, 
N.  Y. — CP  new  standard  station  amended 
re   corporate  structure. 

WLWL  Mason,  Ohio — License  to  cover 
CP    new    international    broadcast  station. 

WLWS  Mason,  Ohio— Same. 

WLWR   Mason,  Ohio — Same. 

Chatham  Broadcasting  Co.,  Savannah, 
Ga. — CP  new  standard  station,  1400  kc  250 
w  unlimited. 

KFWB  Hollywood,  Cal. — CP  new  commer- 
cial television  station,  Channel  3, 


GEORGE  HICKS,  Blue  Network  cor- 
respondent and  head  of  the  London 
news  staff,  for  his  history-making  re- 
corded account  of  landing  operations 
on  D-Dav,  has  received  a  bonus  of 
$1,000  from  the  network. 


PRESENTATION  to  the  American 
Red  Cross  of  a  check  for  $500,  rep- 
resenting the  balance  of  funds  of 
the  Foreign  Language  Radio  War- 
time Control,  is  made  by  Arthur 
Simon  (1),  general  manager  of 
WPEN  Philadelphia  and  chairman 
of  the  organization  which  has  dis- 
solved upon  completion  of  its  work 
in  relation  to  the  Code  of  War- 
time Practices  for  American  Broad- 
casters. Accepting  check  is  Dr. 
George  Rea  for  Red  Cross. 


Blue  Pact  Approved 

NATIONAL  War  Labor  Board  last 
week  approved  a  contract  between 
the  National  Assn.  of  Broadcast 
Engineers  and  Technicians  and  the 
Blue  network  calling  for  a  5'-t  in- 
crease in  wages,  retroactive  to  June 
1,  1943,  The  agreement  covers  op- 
erations at  WJZ  New  York,  WENR 
Chicago,  KGO  San  Francisco  and 
the  Blue  studios  in  Hollywood.  Con- 
tract retains  jurisdiction  over  plat- 
ter turning  except  at  WENR 
where  an  exception  was  granted 
four  years  ago  temporarily  relin- 
quishing this  function  to  musicians. 
NABET  has  filed  an  unfair  labor 
practice  charge  against  the  network 
with  the  National  Labor  Relations 
Board  to  recover  this  jurisdiction. 
The  union  is  required  to  give  30 
days  notice  for  reopening. 


On  23  Stations 

HERMAN  BASCH  &  Co.,  New 
York,  during  the  week  of  July  24 
will  start  a  campaign  for  Ham- 
mered brand  Persian  lamb,  using 
participations  on  women's  pro- 
grams on  23  stations,  including  the 
eight  CBS  Pacific  Coast  stations. 
Schedule  includes  WEAF  WABC 
WGN  WLS  KYW  WEEI  WXYZ 
WKOK  WHK  KDKA  WBAL 
WMAL  WTMC  WBEN  WCCO 
KNX  KARM  KGDM  KQW  KROY 
KOIN  KIRO  KFPY.  Drive  will 
continue  through  the  summer,  ac- 
cording to  Kelly,  Nason  Inc. 


H  0  L  L  I  S  T  E  R 


C  R  y  S  T  fl  L  CO. 


BROADCASTING    •    Broadcast  Advertising 


It 


Classified  Advertisements — 


,  PAYABLE  IN  ADVANCE — Minimum  $1.00.    Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.     Bold  face  caps  30c  per  word.     Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.    Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


ishington  Engineering  Firm  needs  drafts- 
nan  and  a  qualified  radio  engineer.  Must 
»e  good.  State  starting  salary  desired 
ind  draft  classification.  Box  209,  BROAD- 
rASTING. 


ansmitter  engineer.  Licensed,  deferred, 
permanent.  Excellent  working  conditions. 
Uidwest  5  KW  network  affiliate.  Give 
>revious  experience  and  salary  expected 
irst  letter.  All  replies  confidential.  Box 
!S3,  BROADCASTING. 


tnted — Engineer  for  South  Florida  sta- 
ion  with  first  class  license.  Previous 
►roadcasting  experience.  Top  pay.  Not 
k  war-time  job.  Reply  to  Box  414, 
BROADCASTING. 


KW  CBS  affiliate,  wants  continuity 
fvriter.  This  man  will  supervise  con- 
linuity  staff  of  5-6  people.  Job  offers 
(pportunity  to  produce  programs.  Box 
i41,  BROADCASTING. 


Jst  class  licensee  will  be  given  position 
'if  chief  engineer  on  250  watt  Midwest 
ocal  station.  Congenial  work.  No  an- 
nouncing. Give  minimum  salary.  Box 
i53,  BROADCASTING. 


mted — First  class  license  operator-an- 
louneer.  S50.00  weekly.  Write  Box  454. 
BROADCASTING. 


•gram  writer  and  producer  wanted  by 
,  Western  NBC  station.  For  a  man  with 
i  local  station  background  in  program- 
fling,  one  who  is  capable  of  doing  a 
;ood  programming  job  with  transcrip- 
ion  libraries  and  other  programming 
acilities  which  are  at  the  disposal  of 
local  station,  there  is  a  permanent, 
,>leasant  and  well  paid  job  open.  Give 
[ull  details  in  first  letter.  Box  460. 
mOADCASTING. 


sistant  chief  engineer — alert,  capable 
irst  class.  Experienced  in  transmitter, 
ontrol  and  construction  work.  Inter- 
sting  local  and  regional  network  opera- 
ion.  State  all  in  first  reply.  WLAV, 
Irand   Rapids,  Michigan. 


perienced  studio  director  and  announcer. 
Jive  complete  details  in  application. 
lPAC,  Port  Arthur,  Texas. 


nouncer-Operator  wanted.  Must  have 
irst  class  radiotelephone  license  and  be 
apable  of  announcing  news  and  com- 
mercials. Give  experience,  draft  status 
nd  salary  required  first  letter.  Radio 
l.tation    KSEI,    Pocatello,  Idaho. 


;nted — First  or  second  class  engineer. 
50  watt  NBC  affiliate.  Permanent  posi- 
ion  to  right  party.  WJAC,  Johnstown, 
renna. 


Inouncer — All-round  man,  news,  record 
|racee.  Station  small  in  power ;  big  in 
udience,  prestige,  ambition.  Single  man 
referred — housing  situation  pretty  bad. 
end  audition  disc  to  Program  Director, 
V'BIR,    KnoxviUe,  Tennessee. 


Inted — 2  experienced  announcers.  No 
joomtown,  thirty  miles  from  Pittsburgh. 
40.00  for  40  hours.  Talent  fees  im- 
lediately.   WISR,   Butler,  Pennsylvania. 

1  lard  working  gal  who  knows  a  thing  or 
jljivo  about  commercial  copy,  who  can 
Sjrhip  an  idea  into  a  script.  One  of  Amer- 
l;a's  oldest  script  agencies  has  a  place 
3V  you.  Say  it  with  sample  copy,  a 
hoto  and  a  brief  biography.  Write  to 
I.  S.  Miller,  Radio  Writers  Laboratory. 
'.WL    Scripts    Bldg.,    Lancaster,  Pa. 


I(  announcer  and  one  operator  wanted 
ly  WDRC.  Apply  at  once  WDRC,  Hart- 
Vprd  4,  Conn. 

gram  director  wanted  by  CBS  affiliate 
1  Midwest.  Have  immediate  opening  for 
n  experienced  draft-free  man  who  can 
Dach  announcers,  develop  and  produce 
lea  programs  and  build  up  news  de- 
artment.  Prefer  man  capable  of  doing 
5me  public  relations  work.  Salary  $300 
er  month.  Box  468,  BROADCASTING. 


leral  Manager  for  new  250  watt  local 
:ation  opening  soon  in  southern  Ohio, 
ive  experience,  draft  status,  salary  re- 
uired,  snapshot  in  first  letter.  Box  475, 
ROADCASTING. 

tOADCASTING     •    Broadcast  Advertising 


Help  Wanted  (Cont'd) 

Announcer — Here's  excellent  opportunity 
for  ambitious,  capable  man  interested  in 
permanent  position  with  progressive  re- 
gional station,  NBC  affiliate,  in  southern 
city.  Want  man  with  character  and  dis- 
position to  get  along  with  people.  Long 
experieace  unnecessary.  If  interested  in 
good  job  now  and  opportunity  to  grow 
with  a  growing  station,  apply  to:  Box 
474,  BROADCASTING. 

Announcer  wanted.  Excellent  position  with 
possibility  quick  advancement.  Blue  Net- 
work station.  Send  salary  expected  and 
other  information  first  letter.  Must  be 
reliable  and  have  good  selling  voice.  J. 
W.  Butrum,  Radio  Station  WHMA,  An- 
niston,  Ala. 

Situation  Wanted 

Man  capable  of  managing  250  watter  and 
working  as  chief  engineer.  Ten  years 
successful  experience  in  all  phases  of 
broadcasting.  Also  can  make  financial 
investment.  Box  440,  BROADCASTING. 

Continuity  Editor  at  Midwest  network 
station  wishes  continuity  or  commercial 
writing  in  Chicago.  Box  444,  BROAD- 
CASTING. 

Commentator,  news  analyst,  sti-aight  news 
reporting.  Draft  exempt  and  forty-three. 
Four  years  radio  experience;  all  in  Mid- 
west. Former  college  and  university  pro- 
fessor East  and  Midwest.  Traveled. 
Several  languages,  married  and  conser- 
vative. Available  in  thirty  days.  Box 
452,  BROADCASTING. 

Station  or  sales  manager  immediately 
available,  draft-exempt,  sixteen  years 
experience,  excellent  record  and  refer- 
ences. Box  455,  BROADCASTING. 

Announcer — 2  years  experience,  in  New 
York  City,  also  news  editing  and  scripts 
for  serious  music  shows.  College  grad- 
uate. 291A.  4F.  Salary  S50.00.  Box  457, 
BROADCASTING. 

Production  man-program  director  available. 
Now  in  East.  Seek  permanent  position 
Los  Angeles  area.  Eight  years  announc- 
ing, production,  program  directing.  Full 
details  available  by  transcription.  4F. 
Box    459,  BROADCASTING. 

Program  director-announcer.  Well-rounded 
experience  in  net%vork  and  independent 
stations  as  news  editor,  chief  announcer 
and  assistant  program  director.  Now 
want  to  connect  with  a  station  with  a 
post-war  future  where  I  can  do  a  job. 
Aged  26.  draft  exempt.  Write  Box  461, 
BROADCASTING. 

Experienced  station  manager  available. 
Fifteen  years  experience.  Excellent  rec- 
ord for  producing  results.  Ten  years  in 
position  managing  and  successfully  sell- 
ing chain  affiliate.  Be  assured  I  know  and 
understand  the  business  of  radio  station 
operation  and  will  definitely  be  an  asset 
to  your  organization.  Married,  family, 
draft  lA-H,  good  health,  good  references, 
sober,  alert  and  ambitious.  Let's  make  a 
deal.    Box   462,  BROADCASTING. 

Chief  Engineer  desires  permanent  connec- 
tion with  progressive  station  having 
definite  post-war  plans.  Size  of  station 
unimportant  if  responsibility  and  re- 
mumeration  adequate.  Box  464,  BROAD- 
CASTING. 

Professional  actor-director.  Also  some  ra- 
dio experience.  Now  employed  in  other 
work.  Would  like  to  contact  radio  sta- 
tion in  Illinois  or  Chicago  to  learn  an- 
nouncing. Willing  to  work  at  small  fee 
until  established.  Age  51.  Dependable. 
Excellent  references.  Box  465,  BROAD- 
CASTING. 

Chief  engineer's  position  desired;  10  years 
experience.  Permanent  only — contingent 
on  making  good.  Box  467,  BROADCAST- 
ING.  

Experienced  station  manager,  outstanding 
ten  year  record,  references,  seeks  new 
opportunity  with  future,  permanence. 
Am  prepared  and  desirous  investment 
privileges.  Full  details  upon  query.  Box 
470,  BROADCASTING. 


Situation  Wanted  (Cont'd) 

Can  you  put  to  active  use  my  five  years  ex- 
perience in  programming,  traffic,  pro- 
motion, publicity,  continuity?  Plus  jour- 
nalism degree,  business  college  diploma, 
desire  to  get  ahead  ?  Girl,  26,  now  located 
at  well-known  network  regional.  Box 
471,  BROADCASTING. 

Radio  Engineer  and  technician  available. 
Can  travel.  1st  class  phone,  2nd  class  tel. 
Age  30,  IC,  wide  experience  in  operating 
electronic  equipment.  Prefer  Colorado  or 
Northeast  U.  S.  Will  consider  broadcast- 
ing or  aircraft  radio.  Box  472,  BROAD- 
CASTING. 

Announcer — Three  years  experience.  De- 
sires permanent  connction  with  progres- 
sive small  Eastern  station.  Available  im- 
mediately. Give  full  details.  Box  473, 
BROADCASTING. 

Wanted  to  Buy 

Wanted  to  buy  either  250,  500-or  1000-watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCAST- 
ING. 

Have  cash  for  100  or  250  watt  radio  sta- 
tion. Prefer  one  already  in  operation. 
All  replies  treated  confidential.  Box  450, 
BROADCASTING. 

Wanted  to  buy— 100  or  250  watt  station. 
Give  full  particulars.  Box  451,  BROAD- 
CASTING. 

Tower — 200  feet  or  higher.  Box  456, 
BROADCASTING. 

Wanted  to  buy — Two  water  jackets  com- 
plete with  mounting  insulators  for  220 
C  tubes.  Box  463,  BROADCASTING. 

Will  purchase  radio  station.  Reliable,  ex- 
perienced, full  references.  Replies  held 
confidential.  Write  details  market,  sta- 
tion, price.  Box  469,  BROADCASTING. 

Wanted  to  buy  — An  insulated  tower  300 
to  350  feet  high;  tower  lighting  equip- 
ment; and  50,000  feet  bare  copper  wire 
suitable  for  ground  system.  P.  O.  Box 
852,  Charleston,  S.  C. 

 For  Sale  

For  sale — 250  watt  transmitter  with  tubes 
and  crystals.  Approximately  100  hours 
service.   Box  449,  BROADCASTING. 

For  sale — Transmitter  suitable  for  500 
watt  or  250  watt  broadcast  use.  Will 
meet  FCC  requirements  with  minor 
modifications.  Well  built,  rugged  con- 
struction. Box  458,  BROADCASTING. 

For  sale.  Controling  interest  in  Midwest, 
due  to  help.  250  watt  local.  Box  466, 
BROADCASTING. 


Miscellaneous 


Will  swap:  General  Radio  Type  608A. 
Oscillator-FOR-General,  Radio  Type 
731B  or  any  FCC  approved  modulation 
monitor  or  frequency  monitor.  Box  442. 
BROADCASTING. 

HOW   WOULD    YOU   LIKE   AN  IDEA? 
AUDIENCE    PARTICIPATION  SHOW 
HUMOROUS— PATRIOTIC 
SUITABLE  ANY  SIZE  COMMUNITY 
A  CINCH  TO  SELL 
NO  OBLIGATION  FOR  DETAILS 
WRITE  BERT  LONGFELLOW,  421 
COCHRAN  AVE. 
LOS  ANGELES  36,  CAL. 

For  sale  or  swap  by  Radio  Station  WMFF. 
Plattsburg,  N.  Y. — 1  12D  Presto  port- 
able recorder,  5  RCA  model  4002a  mag- 
netic microphones  with  four  stands 
(desk  type)  and  twenty  five  ft.  of  cable 
each.  2  RCA  BD-2  portable  transmitters 
(complete  with  tubes).  4  Deluxe  Audax 
pickups  and  tone  arms. 


ANNOUNCER  WANTED 

CBS  -  5  KW  -  YOUNGSTOWN,  O. 

Seasoned,  experienced,  capable 
man  for  news  and  general  an- 
nouncing. Not  a  war-time  position 
but  a  permanent  opportunity  for 
the  right  man.  Immediate  vacancy. 
Prefer  family  man — over  30  years 
old  or  draft  exempt.  Write,  wire 
or  phone. 

W.  P.  WILLIAMSON,  JR.,  Gen.  Mgr. 
WKBN  BROADCASTING  CORP. 
Phone  42122 


Melvin  Drake  to  KFOR; 
Powell  to  Head  KGGF 

APPOINTMENT  of  Melvin  Drake, 
manager  of  KGGF  Coffeyville, 
Kan.,  as  manager  of  KFOR  Lin- 
coln, Neb.,  was  announced  last 
week  by  Gordon  Gray,  general  man- 
ager of  KOIL  and  KFAB.  The 
change  becomes  effective  Aug.  1. 
Bert  Powell,  chief  of  the  continuity 
department  of  KGGF,  will  succeed 
Mr.  Drake  in  Coffeyville,  according 
to  H.  J.  Powell,  president. 

Mr.  Drake  started  in  radio  in 
1930  with  KGGF,  and  except  for 
a  year  with  KTUL  Tulsa,  has  had 
no  other  radio  connection.  He  be- 
came manager  in  1940.  Mr.  Powell 
has  been  with  KGGF  nine  years,  as 
announcer  and  in  the  program  and 
continuity  departments. 


Block  Resting 

BLOCK  DRUG  Co.,  Jersey  City, 
on  July  15  discontinued  for  the 
summer  its  entire  spot  advertis- 
ing schedule  on  about  80  stations, 
with  plans  to  resume  in  the  fall. 
Firm,  which  deviated  from  its  cus- 
tomary summer  hiatus  in  radio  last 
year  as  an  experiment,  decided  to 
revert  to  the  usual  lay-off  this  sea- 
son. Account  is  shared  by  J.  Wal- 
ter Thompson  Co.,  Redfield-John- 
stone  and  Cecil  &  Presbrey,  all  of 
New  York. 


O'Bryon  to  MBS 

JIM  O'BRYON,  acting  director  of 
radio  publicity  of  Young  &  Rubi- 
cam,  New  York,  will  leave  that  post 
the  end  of  the  week  to  join  MBS 
July  24  as  director  of  public  rela- 
tions and  publicity.  He  succeeds 
Lester  Gottlieb,  who  becomes  di- 
rector of  radio  publicity  of  Woung 
&  Rubicam  [Broadcasting,  July 
3]. 


PROMOTION  MAN 
WANTED 

A  man  familiar  with  both  station 
promotion  and  merchandising  to  be 
promotion  manager  of  KOIL, 
Omaha  and  KFOR,  Lincoln.  An 
idea  man,  a  self-starter,  not  afraid 
of  work,  capable  of  running  his 
own  department,  will  fill  this  job. 
Send  complete  details  regarding  ex- 
perience, picture,  references,  sal- 
ary requirements  to  Gordon  Gray, 
KOIL,  Omaha  National  Bank  Bldg., 
Omaha,  Nebr. 


74e  SCHOOL  ^ 
RADIO  TECHNIQUE 


(America'M    Oldeil    School  Devoted 

Exclmively   to    Radio  Broadcasting) 
SPECIAL  SUMiV\ER 

6  Weeks'  Day  Course 

AUGUST  2 

8  Weeks'  Evening  Courses 

JULY  25  &  AUGUST  21 

Taught  by  Nettcork  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 
O  Continuity  Writing            •  Diction 

•  Commentating  •  Voice 
Co-ed.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDINCRADIO  CITY,  N. Y. 
CIRCLE  7-0193 
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Gamble  Lauds  5th  Loan  Effort; 
WFDInitiates  Expanded  Policy 

Industry  Committee  to  Be  Named,  Stress  Placed 
On  Closer  Cooperation  With  Broadcasters 


"THE  FIFTH  was  the  biggest 
Loan  so  far,  and  the  radio  industry 
has  done  a  bigger  job  than  ever 
before"  Ted  R.  Gamble,  national 
director  of  the  Treasury  War  Fi- 
nance Division,  said  last  week  in 
praise  of  the  broadcaster's  role  in 
the  Campaign.  He  continued,  "I 
want  every  person  connected  with 
the  industry  to  know  all  of  us  in 
the  War  Finance  Division  appre- 
ciate this  help.  Without  it,  I  know 
the  Fifth  would  not  have  been  the 
success  it  is.  Not  only  has  the 
greatest  goal  ever  set  been  reached, 
but  I  am  confident  that,  when  all 
the  reports  are  in,  this  goal  will  be 
oversubscribed  more  than  any  pre- 
%'iDus  one." 

$20  Billion  Seen 

Treasury  statistics,  compiled 
from  Federal  Reserve  reports  of 
July  11,  showed  that  Bond  sales 
stood  at  $18,811,000,000.  Sales  to 
individuals,  partnerships  and  per- 
sonal trusts  were  §4.752,000,- 
000,   yet  shy  of   the  $6,000,000,- 

000  quota.  With  sales  from  the  first 
of  June  to  the  last  of  July  to  be 
counted,  all  quotas  not  yet  met  ac- 
cording to  previous  figures  are  ex- 
pected to  be  met  and  topped,  with 
the  inclusive  total  possibly  to  sur- 
pass the  §20,000,000,000  mark. 

Looking  ahead  to  problems  yet 
to  be  faced,  Mr.  Gamble  added, 
"But  I  want  to  warn  you  all  of  one 
thing.  As  the  end  of  the  war  gets 
closer,  our  job  gets  tougher.  And 
that  means  we'll  need  more  and 
more  cooperation  from  the  radio 
industry,  as  well  as  everyone  else. 

1  look  upon  the  radio  job  not  as  an 
individual,  Government,  or  indus- 
try job,  but  as  a  cooperative  eff'ort 
of  everyone  concerned.  For  that 
reason  our  radio  section  is  already 
planning  expanded  operations  for 
the  Sixth  War  Loan,  which  will 
come  this  fall." 

The  latter  reference  is  made  re- 
garding plans  now  underway  by 
Robert  J.  Smith,  new  chief  of  the 
radio  section  who  came  to  WFD 
following  extensive  broadcasting 
experience  with  WOR  and  Mutual, 
to  bring  about  even  closer  rela- 
tionship between  the  industry  and 
Treasury. 

Proposed  is  the  establishment  of 
an  Industry  Relations  Committee, 
to  be  composed  of  prominent  exec- 
utives from  the  networks  and 
NAB  who  will  advise  on  general 
policj'  and  assist  on  specific  assign- 
ments. Details  for  the  committee 
and  other  planning  are  now  under 
discussion  with  Al  Steele,  Treas- 
ury radio  consultant,  vice-presi- 
dent of  D'Arcy  Advertising  and 
consultant  for  OWI  and  War  Ad 
Council.  Appointments  made  to  the 
committee  will  be  announced  later. 

In  line  with  the  expanded  policy, 
George  Allen,  secretary-manager 
of   the    Cooperative   Analysis  of 
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Broadcasting,  already  has  been 
named  as  Mr.  Smith's  assistant  in 
charge  of  radio  research  and  will 
be  retained  as  a  dollar-a-year  man. 

According  to  Mr.  Smith,  a  great- 
er reliance  on  agencies  and  broad- 
casters will  make  it  possible  to 
reduce  the  WFD  paid  production 
staff  in  New  York.  The  radio  sec- 
tion will  maintain  a  New  York  of- 
fice only  to  service  agencies  and 
networks  and  to  handle  routine 
relations.  The  Washington  radio 
section  ■will  include  an  information 
service,  music  production  unit, 
special  features  division,  exploita- 
tion department,  budget  and  traf- 
fic management  office  and  a  pro- 
duction unit.  Heads  of  these  units 
will  be  named  later  along  with 
planning  and  organization  devel- 
opments. 

Report  Not  Confirmed 

Report  early  last  week  that  the 
Treasury  was  contemplating  a 
"Victory  Loan  Drive"  when  the 
war  is  won  and  that  such  might 
be  the  first  in  a  series  of  peace- 
time Government  fiscal  operations 
to  stimulate  continued  public  par- 
ticipation in  Federal  financing, 
was  not  confirmed  by  official 
sources,  although  it  was  pointed 
out  that  war  expenses  would  not 
end  with  the  Armistice  and  that 
such  a  program  "might  be  a  so- 
lution to  the  problem".  It  was 
made  certain,  however,  that  the 
Government  will  be  ready  and  able 
to  redeem  all  of  the  War  Bonds 
which  have  been  sold  and  will  be 
sold.  Emphasis  was  placed  on  this 
point  to  correct  impressions  that 
Bonds  may  be  frozen  in  peace- 
time to  stem  any  premature  rush 
to  redeem  them. 

The  cast  of  Sunday  in  Happy 
Valley,  mountain  folk-lore  program 


heard  Sunday  evenings  over  WCED 
DuBois,  Pa.,  sold  $80,000  during 
a  half-hour  broadcast  presented  as 
part  of  local  Fifth  Loan  activities 
on  July  3.  Program  is  presented 
regularly  on  WCED  by  the  Nel- 
son Fur  Co.,  DuBois.  Hour  show 
prepared  by  Lt.  L.  A.  Breault  of  the 
Eighth  Service  Command  and  pre- 
sented over  WFAA  Dallas,  Tex. 
for  the  Fifth  Loan  told  the  story 
behind  the  Purple  Heart  military 
decoration  and  was  titled  The  Beat 
of  the  Purple  Heart.  Program  was 
altered  at  the  last  minute  to  include 
salute  to  Dallas  county  for  topping 
its  $74,850,000  quota.  Stories  were 
featured  of  veterans  convalescing 
at  McCloskey  General  Hospital  who 
had  been  decorated  with  the  award. 

Plough  Buys  $5,000,000 

William  B.  Dolph,  WOL  Wash- 
ington general  manager  and  chair- 
man of  the  Washington  (D.  C.) 
Radio  Committee  of  the  District's 
War  Finance  Di\ision,  announced 
last  week  that  the  emploj'es  of  the 
six  Washington  stations  compris- 
ing the  committee  had  surpassed 
their  $30,400  quota  by  more  than 
400%,  purchasing  $133,703  worth 
of  extra  Bonds.  In  addition  WRC, 
NBC  Washington  key,  purchased 
$100,000  in  Bonds,  it  is  reported. 

Bond  purchase  of  $5,000,000  by 
Plough  Inc.,  manufacturer  of  St. 
Joseph  aspirin  and  other  products 
and  a  large  user  of  radio  time, 
brought  purchases  to  date  by  that 
company  of  Treasury  certificates  to 
a  total  of  $17,200,000  for  all  five 
Loans. 

Recording  of  a  "$50,000  Break- 
fast" sponsored  by  the  Lions  Club 
of  Gulfport,  Miss,  and  featuring 
entertainment  of  the  Breakfast  at 
Sardi's  variety,  was  presented  by 
WGCM  Gulfport,  and  broadcast  by 
the  station  later  in  the  day.  Break- 
fast topped  its  $50,000  goal.  The 
July  4  Funny  Money  program 
sponsored  by  Kav  Jewelry  Co.  over 
WSPD  Toledo,  0.,  featured  War 
Bond  plugs  in  five  different  lan- 
guages ■with  appropriate  musieal 
background. 


LST  on  WWVA 

HALF-HOUR  broadcast  com- 
memorating the  Navy  LS'j 
753  tank  landing  ship  wa> 
prepared  by  WWVA  Wheel- 
ing, W.  Va.  through  record- 
ings made  on  the  ship  while 
in  operation  on  the  Ohio 
River,  including  installation 
of  40  mm.  guns  before  em- 
ployes of  a  Blaw-Knox  plant 
who  had  made  them.  Inter- 
views with  the  employes  of 
the  plant  also  were  featured. 


"I'll  rake  One  of  Them 


Drawn  for  Broadcasting  by  Sid  Hix 
Good  Humors,  Bub!" 


KXOK  St.  Louis  reports  in  i 
summary  of  its  Fifth  Loan  activ 
ities  which  were  devoted  exclu 
sively  to  sale  of  Bonds,  promotioi 
including  196  spot  announcements 
a  one  hour  and  48  min.  program 
three  one-hour  shows,  eight  half 
hour  broadcasts  and  14  quarter 
hour  programs. 

Motion    picture    industry  usee 
radio  July  5  to  thank  the  broad 
casting  industry  for  its  coopera 
tion  in  calling  attention  to  "Fre; 
Movie  Day,"  (July  6)  when  thou 
sands  of  theatres  admitted  patron: 
in  return  for  the  purchase  of  Wai 
Bonds.  Partitcipating  in  a  specia 
broadcast  on  WNEW  New  York 
J.  R.  O'Donnell,  vice-president  anc ; 
general  manager  of  Interstate  The 
aters  of  Texas,  and  national  chair- 
man of  the  Fighting  Fifth  War 
Loan    Campaign,    War  Activities 
Committee,  MPI,  made  a  point  oi 
thanking  radio   for  telling  their 
listeners  about  the  event.  Five  net- 
work programs  helped  publicise  the[ 
day,  and  in  addition  the  four  major, 
networks  on  July  3  and  4  broad 
cast  special  announcements  at  thai 
request    of    the    Treasury  War 
Finance  Division.  MPI  also  distrib 
uted  to  over  600  radio  stations  ma- 
terial for  spot  announcements 
be  broadcast  July  5. 

A  total  of  $14,177,292  in  "E"' 
Bonds  was  sold  by  Ralph  Edwards 
and  his  Truth  or  Consequences 
troupe  in  a  five  week  broadcast 
Bond  tour  that  ended  with  a  final 
broadcast  at  Raleigh,  N.  C.  on  July 
1.  Five-city  six-day  non-broadcast 
tour  just  completed  sold  an  addi- 
tional $5,164,740  -in  Bonds  to  raise 
a  grand  total  of  $19,342,032  to 
date,  nearly  four  times  the  quota 
set  for  the  troupe.  Program  is  reg- 
ularly heard  on  NBC  for  Procter 
&  Gamble  Co.,  Cincinnati. 

Ceremonies  of  the  launching  of 
a  Navy  tank  landing  craft,  bought 
through  Bond  purchases,  was  cov- 
ered by  the  moble  unit  of  WHB 
Kansas  City  as  a  special  Fifth 
Loan  activity  of  that  station.  The 
WHB  "Magic  Carpet"  was  aboard 
the  craft  during  the  launching  and 
cruise  on  the  Missouri  for  Bond 
purchasers.  Bob  DeHaven,  program 
director  of  WTCN  Minneapolis,  has 
acted  as  m.c.  at  more  than  100 
Bond  rallys  during  the  past  several 
months.  Two-hour  rally  June  29 
at  the  John  W.  Thomas  &  Co.  Store, 
Minneapolis,  sold  more  than  $300,- 
000  in  Bonds.  The  WTCN  Bond- 
wagon  also  has  conducted  regulai 
cruises  of  the  Twin  Cities  area 
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RABBITHASH,  KENTUCKY..  •  Inhabited  Place*^ 


Save  for  the  whimsy  of  its  name, 

No  one  would  ever  notice  Rabbithash. 

Even  the  placid  Ohio, 

Flowing  endlessly  down  its  valley. 

Spares  but  a  sidelong  glance  as  it  passes  . . , 

So  many  similar  places  has  it  seen 

Along  its  banks. 

The  general  store; 

Its  bench  of  boxes  with  a  plank  across; 

The  unshod  youth  beside  his  ancient  car; 

The  leisurely  villagers, 

Lolling  in  the  heat  of  day. 

Suggest,  not  merely  Rabbithash  in  1944, 

But  any  one  of  thousands  of  such  towns, 

On  any  summer  day 

Of  any  year  within  a  generation. 


Only  the  rusting  petrol  pump,  unused  since  rationing. 

And  the  starred  flag  in  the  window, 

Speak  of  today. 

Only  the  topics  of  debate 

Around  the  forum  of  the  general  store — 

Cherbourg,  Saipan,  the  hateful  rocket  bomb; 

Or  Dewey's  presidential  chances — 

Remind  that  this  is  1944. 

Yes  .  .  .  Rabbithash  is  just  another  place 
\^'ithout  importance  in  a  big  and  busy  world  .  . , 
Except  to  those  whose  world  begins  and  ends 

right  here. 
And  to  us. 

WLW 

The   Nation^s   Most   Merchandise-able  Station 

DIVISION  OF  THE  CROSLEY  CORPORATION 


Bringing  New  Worlds  into  Focus 


•  BACTERIOLOGISTS  are  able  to  watch  the 
attack  as  penicillin  comes  in  contact  with 
clusters  of  disease-causing  bacteria  • . .  Look- 
ing through  the  RCA  electron  microscope 
they  see  how  the  infectious  germs  vanish  as 
the  new  wonder  drug  destroys  them. 

New  RCA  electron  microscopes — includ- 
ing a  desk-size  model  with  the  same  power  of 
magnification  as  the  standard  instrument — 
bring  this  super-eye  within  reach  of  schools. 


hospitals,  and  laboratories  at  the  same  time 
extending  its  use  in  science  and  industry. 

The  electron  microscope,  acclaimed  as 
one  of  the  most  important  scientific  tools  of 
the  Twentieth  Cenmry,  makes  possible  mag- 
nifications of  100,000  diameters— 50  to  100 
times  more  powerful  than  the  strongest 
optical  microscope.  Electronically  it  prom- 
ises to  make  the  peacetime  world  a  happier, 
healthier  place  in  which  to  live. 


RCA 

leads  the  way  in 
radio— television- 
phonographs— records 
—tubes— electronics 


RADIO  CORPORATION  OF  AMERICA 

RCA    LABORATORIES   •   PRINCETON   •   NEW  JERSEY 


Listen  to  RCA's  "The  Music  America  Loves  Best"— Saturdays,  7:30  P.M.,  E.W.T.,  over  the  Blue  Netv/ork  ★  BUY  WAR  BONDS  EVERY  PAY  DAY 


ine  weeKiy 


T 


PRICE  15  CENTS 


Newsmagazine  orRaaio 


the  uniquely  successful 
prograjnming  of  one  of 
Americans  great  stations 
is  built  around  a  four- 
point  formula  that  every 
advertiser^  agencyman  and 
broadcaster  should  know. 


please  turn  to  pages  26-27 


Five  Operators  with  WLS  Since  19241 

Even  engineers  at  WLS  are  well  known  to  the  radio  audience,  for  in 
the  early  days  of  radio,  it  was  commonplace  for  operators  to  participate  in 
programs.  Five  WLS  engineers  have  been  with  the  station  since  the  "early 
days"  —  since  1924,  when  the  station  first  began  broadcasting.  Chief  Engineer 
Tommy  Rowe,  Homer  Courchene,  Charley  Nehlsen,  Burr  Whyland,  Bill 
Anderson  —  all  five  of  the  men  pictured  here  came  to  WLS  in  1924;  some  of 
them  helped  build  our  first  transmitter! 

In  the  past  20  years  they,  as  well  as  the  veteran  entertainers,  announcers 
and  executives  of  WLS,  have  learned  to  know  the  Midwest  America  radio 
audience,  have  developed  a  mutual  friendship  with  WLS  listeners.  Such 
friendly  listeners  are  naturally  loyal  to  the  station  .  .  .  loyal  and  responsive. 
That's  why  WLS  Gets  Results! 
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'Y^OU  can  find  everything 
from  vitamins  to  nail  pol- 
ish in  Omaha's  well  stcrcked, 
up-to-date  drugstores.  In  fact 
the  average  Omaha  fam"ly  in- 
vests more  than  ^125  per  year 
in  good  grooming  and  health, 
creating  a  retail  drug  business 
of  nearly  ^9,000,000  per  year. 

This  concern  over  good  health 
and  smart  appearance  dsmon- 
strates  Omaha's  general  pros- 
perity and  its  possibilities  as 
rich  market.  Get  your  share  of 

Represented  Nationally  by 


WASHINGTON,  D.C. 
BOASTS  GREATEST 
GAIN  IN  THE  U.S. 


1,250,000  people  now  in  the 
primary  area  with  a  buying  in- 
come oi  over  a  billion  and  a 
half  dollars, 

REACH  THEM  ON  .  . . 


WASHINGTON'S 
ONLY  24  HOUR  STATION 


SPOT  SALES,  Inc.  NAT'L  REPS.  NEW  YORK,  CHICAGO.  SAN  FRANSiSCO.  HOLLYWOOD 


When  you  think 
of  America's 
4-  Largest  IVIarket 
you  must  think  of 


Between  8  A.  M.  and  6  P.  M. 
WAAT  delivers  more  listeners  per  dollar  in  America's 
4th  Largest  Market  than  any  other  station  —  includ- 
ing all  50,000  watters  !  See  latest  surveys!  Check 
availabilities !  National  Representatives,  Spot  Sales,  Inc. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 
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You  can  judge  a  statioh 


the  sponsors  it  keeps . . . 


The  method  is  fool-proof. 

Take  the  case  of  Thorn  McAn  Shoes. 

In  shoe  business,  Thom  McAn  is  tops  (as  WABC  is  in  radio 
business).  More  people  buy  their  shoes  from  Thom  McAn  than 
from  any  other  retail  shoe  chain  in  all  America. 

In  radio,  you  couldn't  ask  for  a  better  sponsor  than  Thom 
McAn.  This  company  has  sponsored  WABC's  7:45  AM  News  for 
nearly  six  years.  Never  a  week  missed  in  the  294  weeks  since  its 
first  broadcast. 

At  least  three  fundamental  reasons  why  Thom  McAn  and 
WABC  have  found  it  profitable  to  "go  steady"  for  so  long: 

1.  Thom  McAn's  agency,  Nelf-Rogow,  Inc.,  likes  WABC  for 
its  results.  Neff-Rogow  has  bought  time  for  more  of  its  clients  on 
WABC  than  on  any  other  station  in  the  country. 

2.  Consistently,  year  after  year,  WABC's  early-morning  pro- 
grams have  led  all  New  York  competition  in  listener  popularity. 

3.  The  influence  of  the  7:45  AM  News  has  been  measured  by 
both  agency  and  advertiser  at  the  point  where  it  counts  most— 
tlie  point  of  sale  or  on  the  hoof.  Thom  McAn's  cash  registers  show 
in  big  black  finite  totals  that  WABC  gets  exceptional  results. 

What's  happened  with  Thom  McAn 
has  been  duplicated  over  and  over  with 
other  WABC  sponsors.  If  you're  the 
practical  type  who  likes  to  gauge  adver- 
tising results  by  cash  in  the  till,  trust 

your  sales  problem  to  WABC.  We'll  try  ^  Ksy  Station 

to  turn  it  into  another  success  story. 


NEW  YORK  •  50,000  Watts 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADGASTIN 


Louis  J.  I 


Time  Buyer^  Wade  Advertising  Agency^  Chicagi 

Says— Spot  broadcasting  can  often  supplement  and 
reinforce  even  a  big  network  job" 


•  Right  you  are,  Mr.  Nelson.  We're  glad 
you  brought  up  that  point  because  it  seems 
to  us  that  spot  broadcasting  has  as  great 
potential  usefulness  to  network  advertisers 
as  to  anybody  else! 

•For  instance,  why  isn't  it  a  good  idea  for 
any  big  nighttime  network  advertiser  to 
select  his  stronger  markets,  where  his  sales 
costs  are  low,  and  use  spot  broadcasting  to 
make  these  markets  even  more  productive? 
With  spot  broadcasting  you  can  control  to 


a  large  degree  the  success  or  failure  of 
your  markets.  As  a  matter  of  fact,  spot 
broadcasting  is  an  obvious  solution  for 
markets  where  sales  aren't  up  to  par  or 
where  the  network  station  involved  isn't 
as  hot  as  it  might  be. 
•  It  seems  to  us  that  every  kind  of  radio 
usage  has  proved  its  economic  value — and 
that  the  smart  thing  is  for  advertisers  to 
use  each  kind  for  its  own  particular  advan- 
tages. 


Free  &  Peters,  \u. 

Pioneer  Radio  Station  Representatives 

CV*«^^  ■rf\'if>  ^ 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW   BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .   .  ,MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS   COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  .LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEAHLE 

KFAR     .   .   .   .FAIRBANKS,  ALASKA 

and  WRIGHT-SONOVOX.  Inc. 
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t)emocratic  Platform  Ignores  Air  Freedom 


^nly  Generalized 
'  Mention  Made 
At  Chicago 

pRVENT  HOPE  that  the  Demo- 
^tic  National  Convention  would 
iHke  a  strong  blow  for  freedom 

radio,  paralleling  the  action  of 
ife  Republican  Convention,  went 
It  the  window  with  the  adop- 
|n  last  Thursday  night  of  the 
ireamlined  Democratic  platform. 
»ere  was  nary  a  mention  of  radio. 
jBefore  the  Resolutions  Commit- 
e  completed  its  deliberation  there 
^s  some  slight  hope  that  a  free 
dio  plank  would  be  included  in 
S  platform.  The  original  "thumb- 
(Sl"  platform  endorsed  by  Pres- 
ent Roosevelt  made  generalized 
mtion  of  the  "four  freedoms"  but 
I  specific  reference  to  radio  or 
;  need  for  legislation.  The  1500- 
ird  platform  as  adopted  follow- 
a  bitter  fight  on  the  racial  is- 
while  somewhat  more  detailed 
m  that  originally  proposed, 
vertheless  avoided  any  mention 

radio. 

Deemed  Repudiation 

Efforts  of  the  NAB  and  of  a 
mber   of  broadcasters  to  have 
iio  included  in  the  platform,  off"- 
ting  the  direct  Republican  thrust 
favor  of  new  legislation,  evi- 
itly  fell  upon  deaf  ears.  This 
s  attributed  to  the  view  that  a 
e  radio  plank  espousing  legisla- 
n  would  be  viewed  as  a  repudia- 
n  of  the  FCC's  Democratic  ma- 
ity  to  spell  out  the  Commission's 
tvers.  Such  a  repudiation,  it  was 
d,  would  have  been  embarrassing 
President    Roosevelt    in  his 
urth  Term  candidacy. 
The  view  was  freely  expressed 
radio  men  attending  the  Chicago 
sions,  that  radio,  as  an  entity, 
:1s  itself  left  with  no  alternative 
:  to  applaud  the  Republican  plat- 
m  and  frown  upon  the  Dem- 
■atic.    The    Republican  plank 
led   for   a   revised  law  which 
uld  define  "in  clear  and  unmis- 
:able  language  the  role  of  the 
C." 

Several  Democratic  spokesmen 
»  Jayed  to  bi'ush  aside  the  radio 
iiplaint  by  asserting  that  plat- 
m  pledges  are  meaningless  any- 
y.  They  inferred  that  radio's 
ubles  were  man-made  and  could 


be  cured  by  changes  in  FCC  per- 
sonnel. 

In  Chicago  as  well  as  in  Wash- 
ington the  report  was  widely  pre- 
valent that  FCC  Chairman  James 
Lawrence  Fly  shortly  would  resign 
to  enter  private  radio  practice. 
[Broadcasting,  July  17].  Latest 
reports  linked  him  with  Muzak 
Corp.  which  provides  transcribed 
service  to  hotels,  restaurants  and 
other  public  places  but  which 
aspires  eventually  to  establish  a 
noncommercial  radio  service  to 
homes  on  a  subscription  basis.  Pre- 
sumably this  would  be  done  by  FM 
rather  than  wired  radio. 

President  and  owner  of  Muzak 
is  William  B.  Benton,  vice-president 
of  the  U.  of  Chicago  and  former 
head  of  Benton  &  Bowles,  one  of 
the  top  agencies  in  radio  place- 
ments. Mr.  Benton,  like  Mr.  Fly,  is 
an  extreme  liberal.  They  have  been 
close  friends  for  years.  These  new 
reports  linked  Mr.  Fly  with  the 
Muzak  operation  either  as  counsel 
or  as  an  operating  executive. 
Confirmation  could  not  be  ipro- 
cured  from  either  principal.  Mr. 
Fly  has  avoided  all  inquiries  re- 
garding his  plans. 


Because  of  the  President's  ab- 
sence from  Washington  and  the 
Congressional  recess,  there  was  no 
indication  of  an  immediate  ap- 
pointment to  fill  the  vacancy  cre- 
ated by  the  retirement  from  the 
FCC  of  Comdr.  T.  A.  M.  Craven 
on  July  l.  It  was  doubted  whether 
an  appointment  would  be  made  for 
some  weeks.  Before  the  President 
left  V/ashington  he  did  make  one 
or  two  executive  appointments 
but  there  was  no  word  forthcoming 
regarding  the  FCC  vacancy. 

Truman  Nominated 

Although  there  are  a  half-dozen 
known  candidates  for  the  Craven 
post,  the  only  name  still  mentioned 
is  that  of  Rosel  H.  Hyde,  assistant 
general  counsel  in  charge  of  broad- 
cast activities.  A  Republican  from 
Idaho,  Mr.  Hyde  could  be  named 
to  the  Commission  since  there  are 
now  only  two  Republican  members 
(Case  and  Wakefield)  as  against 
three  Democrats  (Fly,  Walker 
and  Durr)  and  one  Independent 
(Jett).  The  law  specifies  there 
shall  not  be  more  than  four  mem- 
bers of  a  single  political  party. 

Nomination  of  Sen.  Truman  as 
Roosevelt's  running-mate  may 
augur  for  a  more  rapid  reorgan- 
ization of  the  FCC.  A  right-wing- 
Democrat,  Sen.  Truman  is  a  mem- 


ber of  the  Senate  Interstate  Com- 
merce Committee,  in  which  radio 
legislation  originates.  While  pre- 
occupied with  his  war  activities 
investigating  committee,  which  has 
won  him  national  prominence,  the 
Missourian  has  taken  more  than 
cursory  interest  of  radio  and  par- 
ticipated in  a  number  of  the  hear- 
ings last  November  and  December 
on  the  White-Wheeler  bill  (S- 
814),  to  amend  the  Communica- 
tions Act  of  1934.  He  has  been  in 
the  Senate  since  1935. 

Vice-President  Wallace's  re- 
nomination  would  have  strength- 
ened the  position  of  the  FCC  ma- 
jority. Mr.  Wallace  has  been  re- 
garded as  the  titular  head  of  the 
left-wingers — a  group  to  which 
Mr.  Fly  and  Clifford  J.  Durr,  Ala- 
bama Democrat,  are  adheents. 

Should  Mr.  Fly  leave  the  Com- 
mission, it  is  regarded  as  a  cer- 
tainty that  the  left-wirgers  would 
press  vigorously  for  Mr.  Durr's 
elevation  to  the  chairmanship.  To 
that  there  would  be  opposition 
aplenty,  both  from  conservative 
forces  within  the  Administration 
and  from  all  private  enterprise 
subject  to  FCC  regulation. 

Mr.  Durr's  close  identity  with 
the  left-wing  group  was  reflected 
in  the  announcement  last  week  in 
{Continued  on  page  66) 


Radio  in  Front  as  Spot  News  Medium 


Worldwide  and  National 
Events  Provide 
New  Role 

By  BILL  BAILEY 

PRECEDENTS  in  radio  news  re- 
porting, established  last  week  dur- 
ing the  Democratic  National  Con- 
vention in  Chicago,  are  expected  to 
serve  as  guideposts  for  broadcast- 
ing's future  role  as  the  top  spot 
news  medium. 

In  the  not  far  distant  future 
important  conferences  of  high- 
ranking  officials  will  be  brought 
at  first  hand  directly  into  the 
homes  of  American  listeners,  who 
heretofore  have  been  given  the  news 
through  radio  newscasts  and  news- 
papers. 

News  Conference  Aired 

Considered  by  radio  newsmen  as 
the  "ice-breaking"  episode  needed 
to  encourage  more  "direct-to-the- 
people"    coverage    were  several 


"firsts"  in  broadcasting  at  the 
Democratic  Convention.  Foremost 
of  the  foundation  events  in  radio's 
news  reporting  career  was  the 
broadcast  last  Tuesday  night  by 
CBS  of  a  news  conference  by  Sen. 
Samuel  Jackson  (D-IIL),  the  Con- 
-^ention's  permanent  chairman. 

Word  had  gone  out  to  radio  and 
the  press  that  Sen.  Jackson  would 
read,  at  a  9  p.m.  news  conference, 
a  letter  President  Roosevelt  had 
written  regarding  his  wishes  about 
Vice-President  Wallace  as  a  run- 
ning mate  in  the  coming  election. 
Networks  as  a  whole  were  told 
prior  to  the  convention  that  the 
news  conference  couldn't  be  aired 
because  of  their  informality. 

Paul  White,  CBS  director  of 
news  broadcasts,  had  other  ideas. 
CBS  newsmen  contacted  Sen.  Jack- 
son. Would  he  have  any  objections 
to  reading  the  letter  (at  his  news 
conference)  over  the  microphone 
so  the  American  people  would  get 
the  information   first-hand?  Sen. 


Jackson,  it  is  reported,  not  only 
had  no  objections  but  thought  it  a 
good  idea. 

CBS  engineers  dropped  a  line 
from  the  network's  headquarters 
in  the  Stevens  Hotel  to  the  news 
conference  room  in  the  Committee 
publicity  quarters.  Engineers  had 
to  tie  a  weight  to  the  end  of  the 
line  and  toss  it  across  a  court. 

Engineers  and  newsmen  of  other 
networks  saw  the  line  dropping  but 
paid  little  heed.  The  line  terminated 
in  a  room  adjoining  the  conference. 
John  Daly,  CBS  reporter-analyst, 
took  his  place  beside  Sen.  Jackson. 
A  moment  before  the  news  confer- 
ence opened,  Mr.  Daly  brought  in 
a  microphone  in  a  little  black  bag, 
line  trailing  from  the  other  room, 
but  still  nobody  paid  much  heed. 

At  the  appointed  moment  the 
Senator  opened  his  news  confer- 
ence, speaking  to  what  appeared  to 
be  a  roomful  of  reporters.  Actually 
he  addressed  CBS  listeners  who 
(Continued  on  page  62) 
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OWI  Halts  Radio  Aid  for  WAC  Drive 


NAB  Asks  All  Stations 
To  List  Available 
Air  Time 

IN  A  COURAGEOUS  and  un- 
precedented action,  the  OWI  Do- 
mestic Radio  Bureau  last  week  no- 
tified radio  stations  that  it  will 
no  longer  call  upon  broadcasters 
to  contribute  time  for  Women's 
Army  Corps  recruiting  as  long  as 
the  War  Dept.  uses  its  WAC  ad- 
vertising appropriations  exclusive- 
ly in  newspapers. 

Allocations  to  stations  and  net- 
works for  WAC  recruiting,  sched- 
uled to  begin  Aug.  28,  were  tenta- 
tively cancelled  in  conformity  with 
the  OWI  decision  taken  after  the 
War  Dept.,  according  to  OWI,  de- 
cided to  spend  all  of  its  fund  for 
WAC  recruiting  during  the  next 
four  months  in  1,800  daily  news- 
papers. Advertisements  for  the 
WAC  campaign,  handled  by  Young 
&  Rubicam,  began  to  appear  last 
week. 

While  having  the  appearance  of 
fighting  a  commercial  battle  for 
radio,  OWI's  position  in  the  WAC 
recruiting  matter,  set  forth  in  a 
memorandum  received  by  stations 
from  John  D.  Hymes,  deputy  chief 
of  the  Bureau,  was  taken  primar- 
ily to  protect  its  relations  with 
radio  stations  which  have  pre- 
viously registered  objections  to  giv- 
ing time  to  campaigns  which  have 
received  paid  advertising  in  other 
media. 

As  Broadcasting  went  to  press 
late  Friday,  Mr.  Hymes  sent  out 
a  second  memorandum  to  stations 
asserting  that  the  War  Dept.  ex- 
pects to  consider  proposals  "includ- 
ing all  media"  for  the  initial  phases 
of  WAC  recruiting  advertising  and 
that  it  has  been  informed  plans 
for  the  first  four  months  of  the 
fiscal  year  have  not  been  completed. 
It  was  learned  contracts  have  al- 
ready been  placed  with  magazines 
and  billboards  in  addition  to  the 
current  newspaper  campaign. 

Mr.  HjTnes'  memorandum  fol- 
lows: 

In  our  memorandum  of  July  13  we  said 
that  the  War  Dept.  "has  decided  to  spend 
their  advertising  appropriations  for  WAC 
recruiting  for  the  first  four  months  of  this 
fiscal  year  which  starts  on  July  15.  1944 
by  buying  newspaper  space  exclusively 
in  1800  newspapers  throughout  the  coun- 
try." 

The  War  Dept.  informs  us  that  this 
announcement  was  in  error  and  that  plans 
for  the  WAC  advertising  program  for  the 
first  four  months  of  the  fiscal  year  are 
not  complete. 

We  are  informed  that  while  complete 
plans  for  the  first  period  have  not  yet 
been  determined  the  W'ar  Dept.  e-xpects 
to  consider  pronosals  including  all  media. 

Should  the  War  Dept.  decide  to  buy 
radio  time,  we  shall  notify  you.  In  the 
meantime,  the  Do'T^estic  Radio  Bureau 
will  adhere  to  its  policy  of  not  asking  free 
help  from  one  medium  for  a  campaign 
which  is  receiving  paid  support  in  other 
media. 

Earlier,  George  P.  Ludlam,  chief 
of  the  Radio  Bureau,  issued  a  state- 
ment of  policy  pointing  out  that 
plans  to  cancel  OWI  allocations  for 
WAC  recruiting  does  not  mean 
that  other  facilities  of  the  Bureau 
will  not  be  used  for  tiiis  purpose 
and  that  individual  stations  are 
"entirely  free"  to  carry  the  mes- 
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sages  (see  texts  on  page  64). 

Representations  to  both  the  War 
Dept.  and  Young  &  Rubicam  to 
obtain  a  fair  share  of  the  WAC 
recruitment  budget  for  radio  sta- 
tions were  meanwhile  continued  by 
the  NAB,  following  its  open  letter 
to  the  agency  urging  that  it  con- 
centrate the  entire  advertising  ap- 
propriation to  radio  [Broadcast- 
ing, June  26]. 

In  an  effort  to  determine  wheth- 
er stations  will  accept  paid  WAC 
advertising  and  whether  desirable 
availabilities  exist  for  such  ad- 
vertising, Lewis  H.  Avery,  NAB 
Director  of  Broadcast  Advertising, 
queried  all  stations  last  week  for 
information  to  serve  as  the  basis 
for  concrete  proposals  to  place 
WAC  advertising  on  the  air. 

Specific  questions  asked  of 
broadcasters  are:  (1)  Would  you 
accept  paid  WAC  recruitment  ad- 
vertising over  your  station?  (2) 
What  type  of  program  service 
would  do  the  best  job  over  your 
station?  (3)  What  are  the  'best 
availabilities  you  can  offer  for  an 
Oct.  1  start? 

$3,000,000  Fund 

Mr.  Avery  also  wrote  radio  sta- 
tion representatives  asking  their 
cooperation  in  obtaining  early  re- 
plies from  stations,  explaining  that 
in  handling  this  preliminary  in- 
formation NAB's  purpose  is  "to 
expedite  the  presentation  on  be- 
half of  the  broadcasting  industry 
and  to  consolidate  the  program  sug- 
gestions and  time  availabilities 
through  one  source  for  the  con- 
V  e  n  i  e  n  c  e  of  the  advertising 
agency." 

Appropriations  for  advertising 
for  WAC  recruiting  in  the  amount 
of  35,000,000  were  included  in  the 
War  Dept.  appropriation  act  for 
the  fiscal  year  1944-4.5.  From  this 
total,  a  four-month  program  is 
being  planned,  of  which  the  initial 
commitment  was  for  a  newspaper 
campaign  now  in  progress.  Young 
&  Rubicam,  which  has  handled 
WAC  recruiting  advertising  in  the 


past,  has  been  given  the  War  Dept. 
contract. 

OWI  officials  have  apprised 
the  War  Dept.  of  the  probable  re- 
action of  many  broadcasting  sta- 
tions to  expenditure  of  so  large  a 
sum  for  WAC  advertising  if  radio 
were  not  included,  although  it 
made  no  representations  in  favor 
of  any  particular  media.  It  merely 
served  notice  that  it  could  not  -with 
propriety  ask  stations  to  give  time 
to  WAC  recruiting  while  the  Gov- 
ernment was  purchasing  advertis- 
ing in  another  media  for  the  same 
campaign. 

War  Dept.  officials  declared  that 
the  medium  selected  for  the  in- 
itial phase  of  the  WAC  recruiting 
drive  was  recommended  by  Young 
&  Rubicam  and  that  the  depart- 
ment exercised  no  influence  in  the 
determination  of  media.  It  was  ex- 
plained that  circumstances  having 
to  do  with  the  time  factor  and  the 
type  of  problem  involved  entered 
largely  into  the  agency's  recom- 
mendations. 

It  was  reported  in  broadcasting 
circles  that  network  and  station 
opposition  to  accepting  paid  adver- 
tising by  Government  may  also 
have  influenced  the  agency  in  de- 
ciding on  a  newspaper  campaign. 

The  War  Dept.  policy  in  using 
paid  advertising  for  WAC  recruit- 
ing was  endorsed  by  the  War  Ad- 
vertising Council  last  spring  when 
the  Department  considered  plans 
for  the  present  fiscal  year.  T.  S. 
Repplier,  executive  director  of  the 
Council,  in  a  letter  to  the  Army 
dated  April  3,  stated: 

"It  is  the  Council's  considered 
opinion  that  it  would  be  most  un- 
wise to  cancel  the  Army's  paid  cam- 
paign and  I  believe  that  an  exam- 
ination of  the  facts  ^^ill  support 
this  viewpoint  .  .  .  The  Council 
strongly  recommends  that  the  Army 
continue  its  paid  advertising  cam- 
paign in  behalf  of  WAC  recruit- 
ing." 

Several     government  agencies 
have  previously  expressed  opposi- 
(Continued  on  page  65) 


FIRST  NETWORK  BROADCAST  of  a  news  conference  from  the  Demo- 
cratic National  Convention  was  aired  in  Chicago  last  ^tlonday  when 
John  Daly  of  CBS  held  portable  microphone  while  Sen.  Samuel  D.  Jack- 
son of  Indiana,  Convention's  permanent  chairman,  read  to  newsmen 
President  Roosevelt's  letter  regarding  his  views  on  Vice  President  Wal- 
lace as  a  candidate  for  reelection.  Notified  of  the  news  conference  for 
Monday  afternoon,  CBS  News  Chief  Paul  White  had  engineers  drop 
wires  from  the  network's  headquarters  in  the  Stevens  Hotel  to  Demo- 
cratic newsroom.  Mr.  Daly  carried  microphone  in  a  bag  and  just  as  Sen. 
Jackson  started  to  speak  the  CBS  reporter  held  the  microphone  before 
Sen.  Jackson.  Entire  news  conference  was  aired  over  the  network. 


Spot  Drives  Give 
Movie  Premiere 

Heavy  Radio  Promotion  Ust 

By  Studios,  Theatres  in  N. 

FILM    COMPANIES    and    loc  j 
theatres  appear  to  be  going  in  i'  I 
unusually  heavy  picture  promoti'  \ 
in  the  New  York  area  this  summe  I 
blanketing  the  city  with  spot  a;  i 
nouncements  ranging  from  250  p'  i 
week  to  as  many  as  800  weekly.  Tl , 
latter  high  frequency  is  being  use 
by  20th  Century-F-x  Film  Cor. 
for  a  special  campaign  for  "Wi : 
son"  [Broadcasting,  July  3].  |;a 
Rockefeller    Center    Inc.,    Ne  t!^ 
York,  to  promote  the  world  pn 
miere  July  20  at  Radio  City  Mus  t 
Hall  of  the  Metro-Gold\vyn-Maye  \ 
film  "Dragon  Seed",  is  using  a  tot; 
of  250  one-minute  transcribed  ai 
nouncements  weekly   on   11  Ne 
York  stations.  Drive  started  Jul 
14  for  a  run  of  about  two  week 
Agency  is  Donahue  &  Coe,  Ne 
York. 

Capitol  Theatre,  New  York,  :' 
also  using  some  250  transcribe 
spot  announcements  weekly  on  1 
New   York   stations,   to   promoT  - 
the  world  premiere  of  "Since  Yo 
Went  Away,"  a  production  of  Davi  - 
0.  Selznick  International  Picture;tt 
released   through   United  Artist^ 
Corp.  Discs,  featuring  the  film'f' 
stars,  were  prepared  by  the  Selz  - 
nick company.  The  theatre's  can" 
paign  started  the  week  of  July  Ic,; 
building  up  to  the  World  Premier™ 
July  20  and  will   continue  unti 
July  26.  Donahue  &  Coe,  New  York 
handles  Capitol  advertising.  Thi  - 
drive  dovetailed  with  a  10-day  pre 
liminary  campaign  for  the  film  it 
self,  placed  by  Foote,  Cone  &  Beld 
ing,  New  York,  agency  for  D. 
S.    International    Pictures,  usinj^ 
30  and  60-second  participations  oi^ 
from  10  to  12  New  York  stations 


Jaques  on  NBC 

JAQUES  MFG.  Co.   (KC  bakin{f 
powder),  begins  sponsorship  Au^P 
5  of  a  half-hour  morning  varietjt 
program,  KC  Jamboree,  Saturdays! 
on    6  NBC    stations,  originating 
out  of  WMAQ  Chicago.  Featuring 
Curley  Bradley,  t;owboy  singer  anc 
actor,  locale  of  KC  Jamboree  wil 
be  a  western  hotel  and  night  club 
Ed  Allen  wiU  announce.  Contrac 
is  for  52  weeks,  and  agency  is  L© 
Burnett  Co.,  Chicago. 


Wright  Shoe  Spots 

E.  T.  WRIGHT  SHOE  Co.,  Rocfc^ 
land,  Mass.  will  distribute  to  abou' 
100  dealers  throughout  the  coun^ 
try  open-end  transcribed  commer- 
cials for  placement  on  local  sta 
tions  as  part  of  a  fall  campaigi 
emphasizing  shoe  styles  in  rela 
tion  to  health.  Discs  are  being  cu- 
by  World  Broadcasting  System 
New  York.  Agency  is  H.  B.  Hum 
phrey  Co.,  Boston. 


QUENTIN  REYNOLDS.  CBS  anal 
syst.  who  m.c.'s  Report  to  the  yatio 
on  CBS.  will  be  heard  on  the  Jerpen 
Journal  on  the  Blue  each  Sunday 
Aug.  6  through  Aug.  27  with  Fultoi 
Oursler.  from  New  York,  and  Louell 
Parsons,  from  Hollywood,  substitutin 
for  Walter  Winchell  during  his  vacs 
tion. 
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l^isteners  Crave  ^Simple^  Broadcasts 


S(5,p  OLD-TIMERS  will  remember, 
dio    programs    originally  were 
nple,  and  consisted  almost  en- 
ely  of  instrumental  solos,  vocal 
^-foists  and  speakers — with  an  oc- 


ori 


sional  string  trio  or  dance  band, 
lere  also  were  combinations  of 
Ws[igers  with  instrumental  accom- 
paniment. Easterners  will  well  and 
Ij  'rv'orably  remember  such  programs 
iSft  Old  Man  Donaldson  and  his  talks 
adventure;  Don  Amaze  with  his 
hnantic     violin;     Main  Street 
fetches,  and  its  homely,  rural  phi- 
^(Ssophy;  Willard  Robison,  alone  at 
e   piano,   singing   his  typically 
iii|'|iierican  folk  songs.  Kate  Smith, 
lyeD'ing    Crosby,    Morton  Downey, 
oti;i>ifl'tn'    iSam,    Whispering  Jack 
aiiltiith,  Little  Jack  Little,  Charlie 
selsamp,  and  scores  of  others,  with 
litilly  a  piano  for  accompaniment — 
eUiBse  were  radio — these  were  big 
W30WS — with  big  audiences — in  the 
j  ening.  These  were  performances 
,  ii^th  a  friendly,  intimate  character, 
ibeky  one  of  which  might  have  tak- 
I  ll-i  place  in  its  entirety  and  been 
jot|:(rfectly  natural  in  the  home  of 
YciiB  person  listening  in. 
jviiiFrom   this   inauspicious  begin- 
ireiing,    radio    gradually  developed 
;i5t^;rger  and  larger  programs,  big- 
;.ir  and  bigger  casts,  until  today 
is  almost  a  rarity,  at  least  dur- 
g  the  evening,  to  hear  a  good 
loist  with  simple  accompaniment 
for  an  entire  program  on  any 
f^jor  station. 

Public  Likes  Simplicity 

What  brought  about  this  change? 
d  the  listener  seek  it,  or  did  ra- 
D  force  the  so-called  big  program 
him?  Did  competition  become  so 
en  that  program  directors  felt 
By'd  be  snowed  under  unless  an 
hestra  was  composed  of  30  or  40 
5ces,  played  only  special  arrange- 
;nts,    and    featured    only  big 
mes?     Were  program  directors 
Jraid  to  pit  the  simple  against  the 
ieipmplex? 

^1 1  Radio's  greatest  percentage  of 


String  Trios  and  Solo  Programs  of 
Past  Years  Still  Have  Appeal 

By  WALTER  J.  NEFF 
President,  Neff-Rogow  Inc.,  New  York 

WALTER  NEFF  is  well  qualified  to  talk  about  radio's  early 
days,  for  he  was  there.  Active  in  New  York  radio  since  1923 
and  before  that  a  singer  at  WWJ  Detroit,  to  say  nothing  of 
his  boyhood  ham  operator  days — Mr.  Neff  sang,  acted,  an- 
nounced, produced  programs  and  sometimes  handled  the 
controls,  pioneere  in  sportscasting,  making  the  first  prizefight, 
circus  and  professional  football  broadcasts  ever  heard,  working 
on  half  a  dozen  stations  in  as  many  years.  In  1928  he  joined 
WOR  as  an  announcer,  resigning  the  post  of  sales  manager  in 
1936  to  help  found  Neflf-Rogow  Inc.,  radio  advertising  agency. 


actual  listeners  per  available  set 
was  in  its  earlier  days.  This,  of 
course,  was  partly  due  to  the  novel- 
ty of  radio — but  I  don't  believe  en- 
tirely so.  I  think  that  with  the 
advent  of  big  shows,  much  of  the 


intimacy  between  a  listener  and  the 
radio  station  was  lost. 

Wouldn't  you,  yourself,  appre- 
ciate hearing  a  half-hour  of  good 
piano  music,  either  popular  or  clas- 
sical, in  the  course  of  an  evening? 


FLINT  BANK  SOLD  ON  RADIO 

Signs  Third  52-Week  Contract  for 
 Daily  Noon  Newscast  


MR.  NEFF 


IN  FIVE  MINUTES  a  contract 
was  "signed,  sealed  and  delivered" 
with  WFDF  Flint,  Mich,  for  the 
Citizens  Commercial  &  Savings 
Bank  of  Flint,  calling  for  a  daily 
noon  newscast.  This  was  the  third 
time  since  1942  that  Arthur  H. 
Sarvis,  vice-president  of  the  bank, 
has  signed  a  yearly  contract  witV< 
WFDF  and  the  speed  with  which  it 
was  done  is  evidence  of  the  success 
of  the  past  two  years  of  bank  radio 
advertising,  according  to  the  July 
Bulletin  of  the  Financial  Advertis- 
ers Assn. 

The  Citizens  Bank  started  in  ra- 
dio with  a  dignified  transcribed 
series  of  good  music,  the  Bulletin 
says.  After  14  weeks,  on  the  ad- 
vice of  the  station  program  staff, 
the  bank  decided  to  change  the  pace 
of  its  program  because  the  classic 
angle  had  failed  to  sell  the  bank 
to  WFDF  listeners. 

Together  with  bank  officials,  the 
WFDF  programmers  suggested  a 
newscast.  After  a  few  months  of 
the  daily  news  at  noon,  the  bank 
signed  a  full  52-week  contract.  The 
Citizens  Bank  is  now  in  its  third, 
yearly  contract  with  WFDF. 

According  to  the  bank's  adver- 
tising counsel,  Thurston  S.  Jenkins, 
"Radio  advertising  .  .  .  has  pro- 
duced really  remarkable  results. 
This  is  largely  due  to  an  intelli- 
gent use  of  the  medium  by  follow- 
ing the  advice  and  counsel  of  the 
radio  men  themselves  and  to  the 
faith  and  patience  of  the  bank's 
executive  officers  in  radio  adver- 
tising .  .  ." 

The  bank  offered  a  Family  Budg- 
et Book  that  had  been  available 
to  the  customers  with  no  response 


until  it  was  mentioned  on  the  air. 
With  12  commercials  devoted  to  the 
book,  11,000  have  been  distributed, 
according  to  the  Bulletin.  They  also 
offered  a  war  map  to  service  men, 
with  outstanding  results  and  re- 
sponses coming  in  from  all  over 
the  world. 

The  bank,  from  experience  now 
feels  that  the  best  advice  to  an  ad- 
vertiser seeking  a  radio  program  is 
to  "go  direct  to  the  radio  station 
executives — and  abide  by  their  de- 
cision. Local  advertisers  in  Flint 
have  found  the  executives  of  sta- 
tion WFDF  to  be  most  helpful  .  .  ." 


Macfadden  on  112 

MACFADDEN  Publications,  New 
York,  in  promoting  True  Story 
magazine,  is  now  using  a  series  of 
five-minute  transcribed  dramatiza- 
tions on  112  stations  throughout  the 
country.  Series,  starting  about  the 
15th  of  each  month,  runs  monthly 
from  four  to  eight  days  at  varying 
intervals.  Agency  is  Raymond  Spec- 
tor  Co.,  New  York. 


Morton  Salt  on  150 

MORTON  SALT  Co.,  Chicago 
begins  sponsorship  July  31  of  a 
spot  campaign  promoting  the  use 
of  salt  in  home  canning,  using 
two  spot  announcements  daily, 
Mondays  through  Fridays,  on  ap- 
proximately 150  stations.  Contract 
is  for  four  weeks,  placed  by  Ken- 
yon  &  Eckhardt,  Chicago. 


Or  a  half -hour,  or  even  15  minutes, 
of  some  good  songs,  with  only  piano 
accompaniment  and  perhaps  an  oc- 
casional violin  obligato?  And 
wouldn't  you  occasionally  love  to 
hear  the  simplicity  of  a  good  string 
trio  playing  the  songs  with  which 
you  are  familiar?  Or  a  fine  quar- 
tet singing  songs  you  love  to  hear 
a  quartet  sing? 

I  believe  the  answer  to  most  of 
the  above  questions  is  "yes".  I  do 
not  believe  the  public  has  changed 
its  likes  and  dislikes  during  the 
years.  I  think  the  public,  general- 
ly, would  love  to  hear  these  simple 
programs  on  major  stations  some- 
time during  the  evening  hours.  I 
believe  further  that  this  simple 
fare  has  been  denied  the  radio  au- 
dience to  the  point  of  where  it 
would  receive  a  rousing  welcome  at 
this  stage. 

Now  don't  get  me  wrong!  I  am 
not  suggesting  for  one  minute  that 
we  pass  up  our  presently  popular 
big  shows.  They  are  fine!  What  I 
am  suggesting  is  a  better  balance 
in  our  radio  diet'.  When  will  our 
major  radio  stations  have  the  cour- 
age to  put  on  a  so-called  "cheap" 
show  in  competition  with  a  great 
big  one? 

Let's  get  bac";  to  some  of  the 
more  earthy  things  in  radio  during 
the  evening.  Let's  at  least  get  back 
to  a  better  balance  of  the  little  and 
big  programs,  and  see  if,  through 
them,  we  can  again  attract  addi- 
tional listeners,  who  listen  addi- 
tional hours,  by  giving  forth  with 
some  of  the  intimacy  which  was  re- 
sponsible for  putting  radio  "over 
the  top"  in  such  a  big  way  during 
the  early  days. 


BBDO  May  Get  Further 
Cresta  Blanca  Business 

CREST  A  Blanca  Wine  Co.,  Los 
Angeles,  subsidiary  of  Schenley 
Distillers  Corp.,  New  York,  is  con- 
sidering appointing  BBDO  New 
York  to  handle  the  DuBonnet  ad- 
vertising, it  was  learned  last  week. 
If  shift  takes  place,  this  will  be 
the  second  Schenley  product  ac- 
quired by  BBDO  this  year.  First 
was  Cresta  Blanca  Wines  [Broad- 
casting, March  27].  Change  -will 
effect  the  Xavier  Cugat  program 
Your  DuBonnet  Date,  which  goes 
off  the  air  July  26  for  a  five-week 
hiatus  [Broadcasting,  July  10]. 

A  decision  is  expected  this  week 
on  shift  of  all  Schenley  radio  pro- 
grams in  the  fall  to  the  West 
Coast,  where  the  Cresta  Blanca 
Sales  Company  was  set  up  earlier 
this  year.  Programs  include  the 
Cugat  show,  and  Schenley's  Cresta 
Blanca  Carnival  on  CBS,  current- 
ly replaced  for  the  summer  by 
The  Doctor  Fights,  institutional 
series  highlighting  penicillin  and 
placed  by  Blow  Co.,  New  York. 
Still  under  consideration  for  a  win- 
ter series  for  Cresta  Blanca  to  be- 
gin Sept.  5,  is  This  Is  My  Best 
[Broadcasting,  July  17]. 
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Seven  Station  Transfers  Granted  by  FCC 


Times,  Post,  Louis 
Get  WQXR,  WINX 
Ariz.  Net 

CONCERN  OVER  a  possible  FCC 
policy  to  withhold  approval  of  sta- 
tion sales  because  of  price  factors, 
was  dispelled  last  week  with  the 
granting  of  seven  station  transfers 
involving  an  aggregate  of  nearly 
three  million  dollars  by  the  FCC. 

The  approvals  constitued  the 
largest  single  schedule  of  station 
transactions  to  be  sanctioned  at 
one  time.  Some  two  score  applica- 
tions for  transfers  are  pending  be- 
fore the  Commission,  while  another 
dozen  are  understood  to  be  in  the 
negotiating  stage — most  of  them  re- 
sulting from  the  FCC's  "duopoly" 
rule  banning  dual  ownership  of 
stations  in  the  same  or  overlapping 
areas. 

Two  to  Newspapers 

The  fact  that  two  of  the  trans- 
fers involved  sales  to  important 
newspapers — WQXR  New  York 
to  the  New  York  Times,  for  about 
$1,100,000,  and  WINX  Washing- 
ton to  the  Washington  Post,  at  the 
unprecedented  figure  of  $500,000 
for  a  local — made  the  FCC's  actions 
infinitely  more  significant. 

Transactions  approved  were  as 
follows : 

1.  WQXR  and  WQXQ  (FM) 
from  John  V.  L.  Hogan  and  Elli- 
ott Sanger,  to  the  New  York 
Times  Co.,  for  approximately 
.$1,109,000. 

2.  WINX  Washington  from 
Lawrence  .T.  Heller  and  his  family 
and  Lt.  Richard  K.  Lyon,  USNR. 
to  Eugene  and  Agnes  Meyer,  doing 
business  as  the  W ashingion  Post, 
for  $.500,000  cash. 

3.  KECA  Los  Angeles  from 
Earle  C.  Anthony,  also  owner  of 
KFI,  to  Blue  Network  Co..  for 
.$800,000  cash  (duopoly  sale). 

4.  Sale  by  Arizona  Publishing 
Co.  of  controlling  interest  in 
KTAR  Phoenix  and  KVOA  Tuc- 
son, along  with  minority  interests 
in  KYCA  Prescott  and  KYUM 
Yuma,  to  .lohn  .1.  Louis,  vice- 
president  of  Needham,  Louis  & 
Brorby,  Chicago  advertising  agen- 
cy, for  $37.5.000. 

5.  Acquisition  by  Mr.  Louis  of 
control  of  KYUM  for  $15,438 
from  R.  N.  Campbell,  D.  Morgan 
Campbell,  and  Eleanor  McCoy. 

6.  Acquisition  of  control  of 
KYCA  by  KTAR  Broadcasting 
Co.,  for  approximately  $6,500. 

7.  Sale  of  W.ILD  Bessemer, 
Ala.,  by  .1.  Leslie  Doss,  former  gen- 
eral manager  of  W.IRD  Tuscaloo- 
sa. Ala.,  to  George  .lohnston,  real 
estate  and  investment  banker,  for 
$106,000. 

Commissioner  C.  J.  Durr,  ex- 
treme liberal  Democrat,  voted 
against  the  newspaper  transfers  as 
well  as  that  involving  WJLD,  in  his 
home  state  of  Alabama.  The  votes 
in  these  three  cases  were  4  to  1, 
with  Chairman  James  Lawrence 
Fly  and  Commissioners  Norman  S. 
Case,  Ray  C.  Wakefield  and  E.  K. 
Jett  voting  affirmatively.  Commis- 
sioner Paul  A.  Walker  was  on  va- 
cation. It  is  understood  there  was 
some    discussion   about  postpone- 
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ment  of  consideration  of  the  trans- 
actions last  Tuesday  in  view  of 
Mr.  Walker's  absence. 

Commissioner  Walker  at  the 
meeting  the  preceding  week  had 
questioned  the  prices  on  the  sta- 
tions— notably  those  which  went  to 
the  newspapers.  Moreover,  it  is 
generally  known  that  Rep.  Rich- 
ard E.  Wigglesworth  (R-Mass.), 
who  consistently  has  sought  details 
on  station  sales,  had  made  inquiries 
about  the  pending  applications. 
Rep.  Wigglesworth  is  a  member  of 
the  House  Select  Committee  In- 
vestigating the  FCC. 

The  Commission's  actions  last 
Tuesday  followed  approval  a  fort- 
night earlier  of  the  sale  of  WJJD 
Chicago  by  the  Atlass  brothers  and 
minority  associates,  to  Marshall 
Field,  New  Deal  publisher  of  the 
Chicago  Sun  and  PM,  for  $750,000 
[Broadcasting,  July  10].  That 
broke  the  logjam,  with  some  mem- 
bers of  the  Commission,  led  by 
Messrs.  Walker  and  Durr,  appar- 
ently feeling  that  prices  were  out 
of  line  as  compared  with  invested 
capital  and  intrinsic  values.  The 
majority,  however,  again  has  held 
that  price  is  no  concern  of  the  Com- 
mission and  that  the  deciding  fac- 
tors are  character,  finanial  re- 
sponsibility and  "know-how". 

Most  of  the  pending  s^les  trans- 
actions are  an  outgrowth  of  the 
FCC's  so-''alled  "duopoly"  regula- 
tion. Prices  generally  are  the  high- 
est in  history.  The  WINX  trans- 
action was  more  than  double  the 
price  ever  heretofore  paid  for  a 
local  station  without  network  affi- 
liation, irrespective  of  market. 

Under  the  New  Yo)'k  Times 
transaction,  which  brings  into  ra- 

FCC  NAMES  RADIO 
EDUCATION  GROUP 

FCC  committee  to  cooperate  with 
the  U.  S.  O.^ce  of  Education  and 
other  agencies,  and  to  consider 
planning  on  educational  radio,  was 
appointed  by  the  Commission  last 
week.  Chairman  is  Commissioner 
Clifford  C.  Durr,  with  Chief  En- 
gineer George  P.  Adair  and  Ed- 
ward Brecher,  special  analyst  in 
the  FCC  law  department,  as  co- 
members. 

This  policy  action  of  the  FCC 
follows  recent  issuance  of  a  new 
application  (Form  340),  which 
combines  Forms  309  and  313,  for 
filing  of  petitions  for  educational 
facilities,  and  is  consistent  with  the 
government  project  now-  underway 
for  statewide  national  radio  edu- 
cation setups  to  tie-in  with  class- 
room work.  [Broadcasting,  July 
3].  Five  frequencies  in  the  FM 
band  are  reserved  for  noncommer- 
cial educational  stations. 

The  FCC  policy  statement  said, 
"It  appears  that  such  plans,  if 
carefully  prepared  with  a  view 
to  fair  treatment  of  public  and 
private  educational  institutions, 
both  urban  and  rural,  at  the  pri- 
mary, secondary,  higher  and  adult 
education  levels  alike,  may  provide 
a  sound  means  for  securing  the 
maximum  possible  utilization  of 
educational  frequencies." 


dio  the  nation's  foremost  daily 
newspaper,  Messrs.  Hogan,  who 
was  president  and  principal  owner, 
and  Sanger,  executive  vice-presi- 
dent and  part  owner,  remain  as 
directing  heads  under  a  five-year 
contract.  Nicholas  Roosevelt,  for- 
mer Deputy  Director  of  the  OWI, 
is  the  liaison  executive  between 
the  newspaper  and  the  stations. 

Arthur  Hays  Sulzberger,  presi- 
dent and  publisher  of  the  Times, 
last  week  reaffirmed  the  statement 
he  made  in  March  when  the  sales 
agreement  was  reached,  that  there 
would  be  no  change  in  executive  di- 
rection or  in  program  policies  of 
WQXR.  He  announced  further  that 
hourly  news  bulletins  provided  by 
The  Times,  will  continue  to  be 
broadcast  over  WMCA,  but  that 
the  WQXR  news  will  be  expanded. 

"As  pointed  out  when  the  an- 
nouncement was  made  that  The 
Times  had  entered  into  an  agree- 
ment to  purchase  these  stations, 
we  are  proud  to  acquire  a  broad- 
casting medium  which  throughout 
its  history  has  consistently  main- 
tained high  standards  of  quality," 
he  said. 

"As  broadcasting  is  a  new  busi- 
ness for  us,  we  expect  to  move 
slowly  while  learning  about  it. 
We  look  forward,  however,  to  the 
time  when  WQXR,  as  The  Times' 
own  radio  station,  will  expand  its 
news  presentation  so  as  to  be  of 
still  greater  service  to  its  listeners 
and  our  readers." 

The  WINX  transaction  was  com- 
pleted last  April,  subiect  to  FCC 
approval.  The  station  began  opera- 
tion in  1940.  Commissioner  Durr's 
dissent  in  this  case  occasioned  con- 
siderable surprise.  The  Post  edi- 
torially has  championed  Mr.  Durr's 
position  in  connection  with  the 
House  Select  Committee  investiga- 
tion of  the  FCC. 

The  Arizona  actions  give  to  Mr. 
Louis,  whose  agency  is  prominen-tly 


PRESENTATION  of  the  American 
Television  Society  plaque  in  recog- 
nition of  the  year's  outstanding 
contribution  to  television  program- 
ming is  made  appropriately  before 
a  video  stage  background  by  Dan 
D.  Halpin  (left)  ATS  president, 
to  Robert  S.  Peare,  GE  vice-presi- 
dent in  charge  of  advertising,  pub- 
licity and  broadcasting,  who  ac- 
cents the  plaque  on  behalf  of 
WRGB,  the  GE  television  station. 
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identified  with  placement  of  radi< 
business,  control  of  KTAR  KVOA, 
KYUM  and  KYCA.  The  transfei 
of  ownership  will  be  consummates 
within  30  days,  it  was  announced 
Richard  0.  (Dick)  Lewis,  genera 
manager  of  Arizona  Broadcasting 
Co.,  will  continue  with  the  opera- 
tion and,  it  is  understood,  will  in- 
crease his  present  3%  minority 
holdings  in  KTAR  Broadcasting  Co 
Mr.  Louis  has  been  a  winter  res- 
ident of  Phoenix  for  some  sever 
years.  Among  other  radio  pro 
grams,  he  is  credited  with  having 
originated  Fibber  McGee  &  Moll% 
and  The  Great  Gildersleeve. 

In  announcing  the  action  last 
February,  Charles  A.  Stauffer 
chairman  of  the  board  of  Arizont 
Publishing  Co.,  said  the  sale  was 
decided  upon  because  of  the  "ap 
parent  antagonism  of  the  Federa 
Government  and  the  FCC,  tov/an 
newspaper  ownership  of  stations.' 


WLIB  Purchased 
By  New  York  Post 

DOROTHY  SCHIFF  THACKREY, 
owner  and  publisher  of  the  Neu 
York  Post,  has  acquired  ownership 
control  of  WLIB  Brooklyn,  subject 
to  FCC  approval,  at  a  reportec 
price  of  around  $250,000.  Appli- 
cation for  the  transfer  will  be 
made  within  a  few  weeks,  the  sta- 
tion shiting  from  Elias  I.  Godof 
sky,  president  and  general  man 
ager,  and  five  co-ov/ners,  eacl 
owning  16  2/3  of  the  stock. 

The  owners  in  addition  to  Mr 
Godofsky  include  Irwin  Steingut 
chairman  of  the  board  and  minor 
ity  Democratic  leader  in  the  New 
York  State  Assembly;  Willian 
Weisman,  treasurer  and  counsel 
and  former  vice-president  oi 
WMCA;  Aaron  L.  Jacoby,  vice- 
president;  Arthur  Faske,  vice- 
president  and  chief  engineer;  and 
Louis  W.  Berne,  secretary  and 
sales  promotion  manager. 

No  Change  Expected  ,^ 

While  all  will  relinquish  ful 
financial  control,  several  of  thosf 
connected  with  the  actual  opera 
tion  of  the  station  are  expected, 
to  continue  at  their  posts,  althougl 
no  decision  has  been  reached  oi 
this  point.  Mr.  Godofsky,  how^ 
ever,  in  association  with  Mr.  Weis 
man,  is  planning  to  switch  to  FM; 
broadcasting  and  is  preparing  tc 
apply  for  a  construction  permi 
for  an  FM  station  in  New  Yor 
City  within  the  next  few  weeki 
The  pair  may  go  into  the  televisio: 
field  at  a  later  date. 

Established  in  May  1942,  WLI 
is   operated  by  WLIB  Inc.  wit: 
1,000  w  on  1190  kc  and  limit( 
time    with    WOWO.    Station  h 
featured   semi-classical   and  ligM 
music.  According  to  the  announce-, 
ment  in  the  New  York  Post  Ju*i  'ii 
17,  1944,  no  changes  in  personntl 
or  "drastic  modification  of  the  sta-i 
tion's  program  policy"  is  expecte^i. 
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This  time  MacFarlane 
covers  the  Democratic  Convention 


\  Ian  Ross  MacFarlane,  exclusive  news  analyst  for 
>^-I-T-H,  the  independent  in  Baltimore,  returns  to 
]hicago  this  week.  Once  again,  he'll  give  Baltimore  the 
ory  behind  the  story  of  Maryland's  own  delegates. 

It's  another  example  of  W-I-T-H's  regard  for  what 
\e  station's  audience  wants. 

[1  That  MacFarlane  does  a  bang-up  job  is  found  in  that 
5x  at  the  right. 

Is  it  any  wonder  that  W-I-T-H  is  called  "The  People's 
pice  In  Baltimore"?  Or  that  W-I-T-H  has  a  listener 
yalty  that  enables  it  to  deliver  the  greatest  Baltimore 
les  results  per  dollar  spent  in  this  .  .  .  the  6th  largest 
arket? 


What  Billboard  Says: 

"One  of  the  best  jots  at  the  Republican  Convention  was  done 
by  Ian  MacFarlane  of  W-I-T-H.  He  did  four  15-minute  shows 
a  day  for  his  Baltimore  sponsor  direct  from  the  station's  Stadium 
studio  in  addition  to  a  running  commentary  and  personality 
patter  of  the  talks  and  convention  by-play. 

"MacFarlane  did  a  bang-up  job.  He  was  familiar  with  political 
convention  routine,  had  a  legman,  did  some  prowling  on  his 
own,  and  had  a  tap  onto  the  house  public-address  system.  From 
this  and  his  own  savvy  he  welded  a  crackajack  chore." 


Tom  Tinsley,  President 


kW'I  T  H 


Baltimore,  Md. 

Represented  Nationally  by  Headley-Reed 
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American  Radio  Sets  World  Pattern, 
Says  Feldman^  Back  in  This  Country 


I  w 


POSTWAR  SERIES 


Mr.  Feldman 


HOW  American  radio  technique 
is  making  its  impact  on  the  people 
of  foreign  lands,  and  is  admired 
and  imitated  by  friend  and  foe 
alike,  was  told 
by  Arthur  Feld- 
man last  week 
shortly  after  his 
return  from  Lon- 
don where  he  has 
been  serving  as 
assistant  m  a  n  - 
ager  of  the  Blue 
network's  London 
news  office. 

Britishers  lis- 
t  e  n  i  n  g  in  on 
American  programs  directed  to  U. 
S.  servicemen  through  the  Amer- 
ican forces  network  and  other  chan- 
nels, are  keen  about  this  radio 
fare,  particularly  such  programs 
as  Charlie  McCarthy,  Jack  Benny 
(NBC),  and  Chamber  Music  So- 
ciety of  Lower  Basin  Street 
(Blue)  which  at  one  time  had  its 
British  counterpart  on  BBC,  but 
Mr.  Feldman  pointed  out  they 
don't  realize  they  are  hearing  only 
the  top-cream  programs  culled 
from  the  best  material  of  the  four 
major  networks.  Despite  opposi- 
tion from  various  directions — 
Brendan  Bracken,  British  Ministry 
of  Information  head,  and  of  course 
the  BBC  itself,  commercial  radio 
in  Britian  is  likely  to  develop  aft- 
er the  war,  he  predicted. 

Operations  in  India 

Reporting  on  a  five-week  visit 
to  India,  Mr.  Feldman  described 
the  set-up  of  All-India  Radio 
Corp.,  stating,  in  answer  to  a 
question,  that  operations  are  car- 
ried on  almost  entirely  by  In- 
dians, but  that  the  posts  of  news 
editor  and  chief  engineer  are  held 
by  Englishmen. 

Outstanding  radio  event  in  In- 
dia, where  there  is  limited  dis- 
tribution of  radio  sets  among  the 
masses,  no  set  manufacturing, 
and  stations  are  linked  through 
the  shortwave  relay  system — is  the 
erection  of  a  100,000  w  transmit- 
ter in  New  Delhi,  operated  jointly 
by  AIRC  and  the  British  Ministry 
of  Information.  Station  operates 
as  the  propaganda  voice  of  the 
Supreme  Command  in  the  Far 
East  and  as  a  source  of  news  on 
that  area  for  listeners  in  Eng- 
land. Lord  Louis  Mountbatten  told 
Mr.  Feldman  while  in  India  that 
he  strongly  approved  the  setting- 
up  of  a  high-powered  station  which 
would  bring  the  Far  Eastern  war 
much  closer  to  the  British  public. 

Radio  Metropole,  in  Belgrade, 
which  Mr.  Feldman  ranks  as  one 
of  the  shrewdest  propaganda  voices 
of  the  Axis,  is  borrowing  liber- 
ally from  American  radio  in  its 
effort  to  appeal  to  the  American 
soldiers,  he  said.  Station  has  its 
own  Make  Believe  Ballroom,  pat- 
terned after  Martin  Block's  re- 
corded music  show  on  WNEW  New 
York,  and  offers  the  latest  re- 
cordings —  Oklahoma  records  were 
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on  the  air  two  weeks  after 
they  were  released  in  this  country. 

RM  culls  the  shortwave  bands 
for  the  latest  American  news  com- 
mentaries, which  are  recorded  and 
broadcast  as  part  of  its  daily  world 
news  roundup.  Mr.  Feldman  had 
the  experience  while  in  England 
of  hearing  his  own  voice  broadcast- 
ing from  this  enemy  station — the 
program  so  edited  that  a  slightly 
critical  commentary  on  an  Eng- 
lish official  appeared  to  be  an  all- 
out  tirade  against  him.  Metropole 
offers  English-language  dramas, 
and  news  of  American  sports,  in- 
terspersed with  casual  references 
of  propaganda  intent. 

How  does  Axis  radio  material 
measure  up  with  the  the  genuine 
American  programs  in  appealing 
to  listeners  in  the  armed  forces? 
Mr.  Feldman  was  asked.  He  was 
vehement  in  stating  that  service- 
men are  enthusiastic  listeners  to 
American-issue  programs,  such  as 
Command  Performance,  and  for 
the  most  part  make  great  sport, 
particularly  in  group  listening,  of 
Axis  broadcasters  such  as  Fred 
Kaltenbach,  although  they  do  listen 
some  to  popular  music  offered  by 
the  Axis  radio  stations.  G.I.  radio 
tastes  run  to  a  steady  diet  of  jive, 
he  said. 

Mr.  Feldman  was  assistant  di- 
rector of  news  and  special  events 
at  NBC  from  1939  until  Novem- 
ber, 1942  when  he  joined  BBC  in 
London  as  advisor  on  programs 
beamed  to  the  U.  S.  In  September, 
1943  he  joined  the  Blue  network 
in  London  as  assistant  manager 
of  the  news  office.  He  leaves  New 
York  Aug.  1  for  San  Francisco 
with  G.W.  Johnstone,  director  of 
news  and  special  features,  and 
Clete  Roberts,  proceeding  to  Gen. 
MacArthur's  headquarters,  re- 
placing Mr.  Roberts,  whose  new 
assignment  has  not  been  revealed. 


Navy  Honors  Barry 

LT.  NORMAN  BARRY,  NBC 
Chicago  announcer  on  leave  with 
the  U.  S.  Navy,  has  been  awarded 
a  Navy  citation  for  meritorious 
service  in  enemy  areas  during  May, 
according  to  word  received  by 
his  wife. 


WRC  Starts  Programs  on  Plans 
For  Peacetime  Washington — ' 

POSTWAR  series  to  be  presented 
on  WRC  Washington  in  cooper- 
ation with  the  Washington  Daily 
News  started  8:30  p.m.  Thurs- 
day, July  20.  The  programs,  titled 
Tomorrotv's  Washington  are  a  pub- 
lic service  feature  designed  to  stim- 
ulate postwar  planning  in  the  Na- 
tion's Capital,  according  to  Carle- 
ton  D.  Smith,  WRC  general  man- 
ager. 

Tomorrow's  Washington  will  cov- 
er those  phases  of  Washington  life 
which  research  organizations  an- 
ticipate will  be  the  most  affected 
by  peacetime  expansion.  In  June, 
the  series  was  previewed  with  an 
introductory  broadcast,  with  Mr. 
Smith  and  Charles  Stevenson, 
News  city  editor,  explaining  the 
aims  of  the  program.  Listeners  are 
encouraged  to  submit  ideas  on  post- 
war discussions. 


Radio  Group  Formed 

RADIO  and  radio  parts  manufac- 
turers in  the  New  York  metropoli- 
tan area  met  last  week  to  draft 
plans  for  the  organization  of  Elec- 
tronic Manufacturers  Assn.  to  deal 
with  industry  labor  problems.  Ten 
companies  have  already  applied  for 
membership  and  are  in  effect 
charter  members  in  EMA,  for 
which  incorporation  papers  will  be 
filed  this  week,  according  to  David 
Wald,  president  of  United  Scien- 
tific Labors,  and  temporary  chair- 
man of  the  association.  Group  will 
meet  again  during  the  week  of 
Aug.  7  to  elect  a  board. 


Bendix  Catalog  Acquired 

CATALOG  of  Bendix  Publishing  Co., 
including  a  number  of  favorite  radio 
tunes,  has  been  acquired  by  National 
Music  Co.,  an  affiliate  of  SESAC,  and 
is  available  for  use  by  stations  li- 
censed by  SESAC.  SESAC  has  also 
reported  long-term  renewals  of  its  con- 
tracts with  CBS  and  NBC,  adding 
that  the  Blue  contract  was  renego- 
tiated at  the  time  of  the  networks 
sale  by  RCA. 


'Trent's'  12th  Year 
WITH  THE  airing  of  the  2,769th 
script.  The  Romance  of  Helen  Trent 
on  July  24  started  its  12th  year  on 
CBS.  Sponsor  is  American  Home 
Products  for  Anacin  and  Bisodol.  Pro- 
gram is  produced  by  Frank  and  Anne 
Hummert  of  Hummert  Radio  Fea- 
tures. New  York.  Agency  is  Dancei'- 
Fitzgerald-Sample,  New  York. 


NEARLY  20  YEARS  AGO,  Carl  Meyers,  chief  engineer  of  WGN,  now  Lt. 
Comdr.  Carl  Meyers  of  the  Navy,  sat  at  the  controls  of  an  early  WGN 
transmitter  in  Elgin,  111.  Picture  is  interesting  in  connection  with  WGN's 
20th  anniversary  celebrated  last  week.  Note  old-fashioned  equipment. 


SEP  Article  CaUs 
Fly  'Controversial; 

Henry  F.  Pringle  Traces  FCC 

Head's  Career  Since  TVA  i 

"A  JITTERY  industry  at  best  t 
radio  has  come  close  to  nervous  i 
hysterics  during  the  five-year  in- 
cumbency of  Fly  as  head  of  th€ 
FCC,"  writes  Henry  F.  Pringlt 
in  "The  Controversial  Mr.  Fly/ 
lead  article  in  the  Saturday  Eve- 
ning Post  for  July  22. 

In  1939,  when  Mr.  Fly  was  ap- 
pointed FCC  chairman,  he  "did  s 
great  deal  to  make  the  FCC  more, 
efficient,"  the  article  states,  add- 
ing, "Fly  did  little,  though,  tc 
make  his  owti  path  smoother.  Il 
is  traditional  that  Government  of- 
ficials should  be  easy  going  and 
affable.  They  are  not  supposec 
to  work  too  hard.  Fly,  for  all 
his  outer  softness,  was  often  in- 
tolerant, even  hard.  He  did  nc 
backslapping,  either  on  the  Hill  oi 
in  the   radio  industry." 

Traces  Fly's  Career 

Tracing  Fly's  battle  with  thf 
major  networks  and  the  NAB  a1 
some  length,  Mr.  Pringle  says 
that  "the  industry's  opinion  of 
Fly  is  unanimous  on  two  points- 
that  he  wants  to  run  radio  anc 
that  he  is  a  lawyer  and  admin- 
istrator of  vast  ability."  Mr 
Pringle  also  cites  the  comment  oi 
Wendell  Willkie  follovsdng  his  de- 
feat by  Fly,  when  Fly  was  chief 
counsel  of  TVA  and  Willkie  led  the 
attack  of  Commonwealth  &  South- 
ern against  TVA,  terming  Fly  the 
"most  dangerous  man  in  the  Unit- 
ed States — t'o  have  on  the  othei 
side." 

The  article,  which  sketches  ir 
some  detail  Fly's  pre-FCC  careei 
as  well  as  his  history  as  chair- 
man of  the  Commission,  concludes 
with  a  look  into  the  postwar  world 
when,  Mr.  Pringle  says,  "The  aii 
will  be  filled  with  any  number  of 
things."  Optimistic  predictions  thai 
FM  broadcasting  will  make  avail- 
able all  necessary  radio  channels 
may,  in  due  time,  be  found  in- 
accurate. The  danger  of  monop- 
olistic control  may  continue,  aftei 
all.  Then,  however  busy,  Lawrence 
Fly  will  be  very  happy  lambasting 
anybody  who  tries  it." 


Omar  Adds 

OMAR  Inc.,  Omaha  (flour,  cereal), 
has  added  four  new  stations — 
WMMN  KLRA  KODY  KLCN— tc 
the  original  schedule  of  its  half- 
hour  children's  program,  Adven- 
tures of  Omar,  Saturdays,  making 
a  total  of  18  stations,  beginning 
Sept.  16.  Contract  is  for  39  weeks, 
placed  by  MacFarland,  Aveyard 
&  Co.,  Chicago. 


MBS  Adds  Three 

KBIZ  Ottumwa,  la.,  on  July  1  be 
came  a  Mutual  affiliate.  The  outlet  op- 
erates with  2.50  w  on  1240  kc.  Anothei 
new  MBS  affiliate  is  KPAB  Laredo, 
Tex.,  which  operates  with  250  w  on 
1490  kc.  Station  joined  Mutual  effec- 
tive July  16.  WTAL  Tallahassee,  Fla.i 
joined  MBS  July  19.  The  station  op 
crates  with  250  w  on  1340  kc. 
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MICHIGAN 


the  Nation's  Wartime  Leader 


Center  of  Michigan's  War  Industries 


In  war  production,  from  December  31,  1939  to  December  31,  1943, 
Michigan  advanced  from  FIFTH  place  to  FIRST,  displacing  New  York, 
Pennsylvania,  Illinois  and  Ohio  in  that  order. 

In  1942,  manufacturers  in  Michigan  received  12.9%  of  all  contracts 
awarded  in  the  country.  That  figure  increased  to  13.1%  in  1943,  and  dur- 
ing the  first  quarter  of  1944,  jumped  to  22.8%. 

The  dollar  value  of  Michigan's  war  supply  contracts  received  up  to 
April  1,  1944,  was  nearly  19  BILLION  DOLLARS.  Approximately  two- 
thirds  of  the  contracts  were  concentrated  in  the  Detroit  industrial  area. 

Because  of  this  tremendous  production  for  war,  and  the  resulting  factory 
payrolls,  Detroit  savings  deposits  are  now  at  an  all-time  peak  ....  more  than 
90%  above  1937,  the  city's  best  peacetime  year.  Per  person  "E"  War  Bond 
purchases  in  Wayne  County  (which  is  largely  Detroit)  are  substantially  higher 
than  for  the  key  county  in  any  other  of  the  Country's  five  largest  markets. 


Advertisers  and  time  buyers  will  remember  that  fact  when  Detroit's  war 
production  may  have  been  forgotten.  They  will  want  to  remember,  too, 
that  WWJ  is  the  most  listened-to  radio  station  in  this  great  market.  Keep 
your  sights  trained  on  Detroit  ....  and  on  WWJ. 


WWJ 


AMERICA'S  PIONEER  BROADCASTING  STATION— FIRST  IN  DETROIT 
Owned  and  Operaled  by  The  Detroit  News 


THE  GEORGE  P.  HOLUNGBERY  COMPANY,  National  Representatives 

Associole  FM  SIcImn,  WfNA    "  NBC  eos.c  NefworV 


INSPECTING  PROGRESS  on  the  construction  of  the  million  dollar 
shortwave  plant  being  built  by  NBC  at  Dixon,  Cal.,  for  OWI  operations 
in  the  Asiatic  theatre,  officials  of  the  network,  OWI  Overseas  Branch, 
and  Dixon  civic  leaders  visited  the  site  recently.  The  plant,  housing  four 
50  kw  transmitters,  is  being  financed  by  Defense  Plant  Corp.  and  will 
be  operated  technically  by  NBC  for  OWI.  Back  rOw  (1  to  r):  Timothy 
Pfleuger,  architect;  Angus  C.  Madden,  vice-president.  First  National 
Bank,  Dixon;  Claude  Buss,  director,  OWI  Pacific  Bureau;  John  W. 
Elwood,  manager  KPO-NBC;  H.  H.  Rohwer,  mayor  of  Dixon;  David 
Morgan,  DPC;  B.  F.  Modglin  of  McDonald  &  Kahn,  contractors;  Charles 
Pease,  chief  engineer.  Pacific  Division,  OWI  Bureau  of  Communications 
Facilities.  Front  row:  F.  G.  Dunniclifee,  editor,  Dixon  Tribune;  Link 
Miller,  acting  chief.  Pacific  Division,  OWI  Bureau  of  Communications 
Facilities;  Kenneth  Fry,  chief.  Operations  Bureau,  OWI  Overseas  Branch; 
Carl  G.  Dietsch,  NBC  engineer  in  charge  of  construction;  George 
Greaves,  chief  engineer  of  the  NBC  San  Francisco  outlet. 


Need  for  Postwar 
Services  Surveved 

Frazier  Calls  for  Data  on  High 

Frequencies  for  RTPB 

TO  ASSIST  the  Radio  Technical 
Planning  Board  in  making  its  rec- 
ommendations for  postwar  fre- 
quency allocations,  Howard  S. 
Frazier,  NAB  Director  of  Engi- 
neering, last  week  asked  licensees 
of  all  domestic  broadcast  stations, 
including  FM  and  television,  to 
submit  information  on  present  and 
proposed  use  of  supplementary 
frequencies. 

Mr.  Frazier,  who  is  also  chair- 
man of  Panel  4  on  Standard  Broad- 
casting of  RTPB,  wrote  broad- 
casters that  requests  of  various 
public  services  and  utilities  for 
frequency  allocations  "will  far  ex- 
ceed the  spectrum  space  available 
for  non-government  communica- 
tions". His  letter  stated: 

"Broadcasters  are  now  assigned 
certain  frequencies  outside  the  reg- 
ular broadcast  bands  for  relay, 
studio  transmitter  link,  experi- 
mental, emergency  use,  etc.  In 
order  to  estimate  present  and  fu- 
ture needs  for  these  supplemen- 
tary frequencies,  information  is 
urgently  needed".  Promising  that 
no  disclosure  will  be  made  of  indi- 
vidual information,  Mr.  Frazier 
asked  that  forms  be  returned 
promptly  so  that  overall  industry 
requirements  can  be  tabulated. 


WMC  RULES  EXEMPT 
FREELANCE  ARTISTS 

FREELANCE  radio  artists  in 
New  York  City,  as  well  as  perform- 
ers in  other  entertainment  fields 
in  that  area,  are  exempted  from 
the  provisions  of  the  War  Man- 
power Commission  priority  refer- 
ral regulations,  requiring  men  be- 
tween 18  and  45  to  get  referrals 
from  the  U.  S.  Employment  Serv- 
ice for  all  changes  of  employment, 
under  a  ruling  last  week  by  Ste- 
phen S.  SheriJan.  New  York  City 
area  director  of  the  WMC. 

Effect  of  the  exemption,  allowed 
"in  view  of  the  special  character 
of  the  entertainment  industry  and 
the  skills  and  occupations  of  per- 
sonnel in  that  industry,"  will  be  to 
permit  the  free  movement  of  artists 
from  job  to  job  within  that  indus- 
try. It  does  not  permit  free  move- 
ment into  or  out  of  that  industry  to 
non-essential  work  for  18-to-45- 
year-old-men  without  USES  refer- 
rals. In  radio,  the  exemption  covers 
only  freelance  artists  and  not  staff 
employes  of  stations  or  networks, 
which  are  classed  as  essential  in- 
dustries. 


NAB  Sees  More  Tubes 

ACTUAL  production  of  radio  tubes 
for  civilian  use  is  under  way  at  a 
sharply  increased  rate,  according 
to  an  estimate  of  Arthur  Stringer, 
NAB  director  of  circulation.  Mr. 
Stringer  estimated  that  at  least 
100%  and  possibly  2009<'  more 
civilian  tubes  will  be  delivered  in 
the  last  half  of  1944  than  in  the 
first  half,  with  between  35%  and 
40%  of  the  increased  production 
expected  to  be  shipped  in  July, 
August  and  September. 


U,  S.  SETS  VIEWED 
AS  AID  TO  ENGLAND 

AN  INDICATION  that  British 
military  radio  requirements  have 
reached  the  saturation  point  is  re- 
vealed in  a  report  received  from 
England  by  Broadcasting  stating 
that  no  further  supplies  of  U.  S. 
sets  to  Great  Britain  will  be  forth- 
coming. 25,000  of  the  30,000 
promised  Great  Britain  have  now- 
been  received  there  and  dis- 
tributed, though  no  sets  were  man- 
ufactured in  the  U.  S.  for  civilians 
after  April,  1942.  Distribution  of 
the  first  10,000  sets  started  in 
April  when  the  sets  had  been 
ovei'hauled  by  British  makers  and 
adjusted  to  their  requirements. 

Actually,  the  sets  are  not  likely 
to  solve  the  shortage  in  England 
since  in  terms  of  sets  per  dealer 
the  25,000  works  out  at  about  one 
and  a  half  sets  each.  While  wel- 
come, the  ren-^rt  stated,  the  sets 
have  certain  defects,  as  they  cannot 
be  readily  repaired  owing  to  the 
lack  of  components  suitable,  nor 
will  their  dealers  give  the  free 
service  which  is  allowed  on  most 
British  sets  for  a  given  period 
after  installation.  What  is  of  great 
importance  to  the  British  listeners 
is  the  fact  that  the  government 
has  authorized  the  release  of  a  por- 
tion of  the  sets  to  civilians  for  the 
first  time  in  the  war  years.  Not 
since  1940  have  any  sets  been  made 
available  to  the  British  public. 
British  sets  in  the  number  of  5,500 
were  given  to  civilians,  the  report 
states,  indicating  a  saturation 
point  in  military  requirements. 


Campbell  Expands 

CAMPBELL  SOUP  Co.,  Camden, 
New  Jersey,  has  added  five  stations 
carrying  transcribed  15-second 
chain  break  announcements  for 
Campbell  Soups  in  a  spot  campaign 
which  started  June  13,  bringing 
total  number  of  stations  to  40,  and 
increasing  markets  used  from  12 
to  17.  Agency  is  Foote,  Cone  &  Bel- 
ding,  New  York. 


WLW  Names  Robinson 
To  Head  Chicago  Office 

APPOINTMENT   of   William  P. 

Robinson  as  manager  of  the  Chi- 
cago office  of  WLW  Cincinnati, 
succeeding  George  Clark  who 
leaves  shortly  for  military  sei'vice, 
was  disclosed  last  week. 

Mr.  Robinson,  a  veteran  radio 
executive,  was  transferred  from 
the  Cincinnati  sales  department,  as 
assistant  to  Robert  E.  Dunville, 
vice-president  and  general  manager 
when  Mr.  Dunville  was  general 
sales  manager,  to  the  Chicago  of- 
fice more  than  a  year  ago.  He  had 
been  with  the  Crosley  stations 
WLW  and  WSAI  several  years. 

One  of  the  early-day  announcers 
and  musicians  of  radio,  Mr.  Robin- 
son is  well  known  in  both  sales  and 
talent  circles.  He  was  on  the  Cros- 
ley staff  in  the  early  30's. 


New  ASCAP  High 

ASCAP  distribution  for  the  second 
quarter  of  1944  hit  an  all-time 
high  in  the  Society's  history,  with 
$1,576,000  divided  among  writer 
and  publisher  members  for  the 
three-month  neriod. 


Sees  Postwar  Expansion 
THE  DRAMATIC  story  of  the  im- 
portance of  the  electronic  tube  in 
turning  the  tide  of  war  is  graphically 
told  in  a  booklet  issued  by  Amperex 
Electronic  Products,  Brooklyn,  The 
folder  was  prepared  by  Shappe- Wilkes, 
advertising  agency.  New  York.  The 
electronic  tube  is  given  credit  for  play- 
ing a  vital  role  in  beating  back  the 
German  Luftwaffe  from  England.  Im- 
proved designs  were  manufactured 
here  in  "astonishing  quantities",  the 
booklet  declares,  and  then  rushed  "to 
the  fighters  in  that  tight  little  island 
overseas".  Regarding  postwar  develop- 
ments, Amperex  sees  wider  use  of  tubes 
in  communications,  medicine,  science, 
agriculture  and  industry,  including 
such  applications  as  metal  analysis, 
metal  surfacing,  wood,  glueing,  induc- 
tion heating,  and  motor  control. 


Video  Shows  Boosi 
Morale  of  Woundeci 

Navy  Chaplain  Tells  TBA  Tha 
Patients  Enjoy  Telecasts 

TELEVISION  programs  are  "be 
coming  increasingly  more  popular" 
with  wounded  servicemen  convales 
cing  at  the  U.  S.  naval  hospital 
St.  Albans,  L.  I.,  and  "contribut' 
much  toward  the  general  morale" 
of  the  sick  and  wounded,  according 
to  E.  B.  Harp  Jr.,  Navy  chap 
lain.  Television  receivers  were  in 
stalled  in  Army  and  Navj'  hos 
pitals  early  this  year. 

In  a  letter  addressed  to  the  Tele 
vision  Broadcasters  Assn.  Inc. 
Chaplain  Harp  expressed  appre 
ciation  of  the  patients  at  the  Nava 
Hospital  for  television  program; 
transmitted  daily  by  three  Nev 
York  stations  WNBT  WABI 
WCBW.  His  letter  follows: 

A  Letter  of  Praise 

I  want  to  take  this  opportunity  t 
thank  the  television  broadcasters  in  be 
half  of  our  many  patients,  for  the  splen 
did  programs  which  are  being  receive 
in  the  various  wards  of  this  hospital 
These  programs  are  becoming  increasing 
ly  more  popular,  and  they  do  contribut 
much  toward  the  general  morale  of  ou 
sick   and  wounded 

You  may  be  interested  in  knowing  th 
kind  of  programs  most  appealing  to  th 
majority  of  our  men.  We  have  foun. 
the  cartoons,  movies  and  sports  event 
very  popular.  Talent  and  variety  show 
do  not  stimulate  as  much  interest  a 
other  features.  This  is  not  a  criticism,  bu 
rather  a  general  statement  of  the  like 
and    dislikes  of    our  patient  personnel. 

However,  we  want  you  to  know  tha 
these  services  in  the  field  of  televisioi 
are  greatly  appreciated  by  both  the  pa 
tients  and  staff  personnel  of  this  hos 
pital. 


NBC  Course  Extended 

INITIATED  in  New  York  thi: 
year  for  engineers  of  NBC  an( 
the  Blue  Networks'  eastern  divi 
sions,  the  50-week  course  in  tech 
nical  television  will  be  extendec 
to  central  division  engineers,  start 
ing  July  24. 


Television  Guild 

TELEVISION  GUILD,  organized  ii 
1940,  has  resumed  activities  "to  ad 
vance,  promote  and  foster  the  studj 
of  and  appreciation  of  television  as 
cultural,  educational  and  entertain 
ment  medium,"  according  to  Mabe 
Cobb,  one-time  writer  of  the  Lon( 
Ranyer  series  and  a  director  for  J 
Walter  Tlionip^on  Co.,  who  is  directo: 
of  the  Guild.  Guild  headquarters  ar: 
;it  11  W.  4."')th  St.,  New  York. 


Mayor's  Guests 

WORKING  radio  newsmen 
were  forced  to  stand  in 
crowded  aisles  or  to  mill 
about  in  the  Chicago  Stadium 
corridors  Thursday  night  be- 
cause their  seats  were  given 
to  "special  guests"  of  Chi- 
cago's Mayor  Kelly.  Workers 
wearing  badges  handed  out 
tickets,  saying:  "Compli- 
ments of  Mayor  Kelly,"  Ush- 
ers declined  to  unseat  the 
Mayor's  guests,  even  in  the 
140-seat  section  set  aside  for 
radio.  Broadcasting  person- 
nel who  had  to  move  in  and 
out  of  the  stadium  between 
events  were  informed,  when 
they  returned  to  find  their 
seats  occupied,  that  the 
strangers  were  guests  of 
Mayor  Kelly. 
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'OUR  RELIANCE  is  in  the  love  of  liberty  which 


God  has  planted  in  us.  Our  defense  is  in 


the  spirit  which  prized  liberty  as  the  herit- 


age of  all  men,  in  all  lands  everywhere. 


Destroy  this  spirit  and  you  have  planted 


the  seeds  of  despotism  at  your  own  doors. 


it 


ABRAHAM  LINCOLN 


WGAR  *  KMPC 


DETROIT 


CLEVELAND 


LOS  ANGELES 


AUGUST  28,  1944 


PRICE  15  CENTS 


Newsmagazine  of  RddFo 


WHAT  ABOUT  POST-WAR  RADIO? 

Conversion  is  in  the  air.  It  ^vill  affect  what  goes  on  the  air  with 
great  impact  as  war-time  restrictions  on  construction  of  FM  and  tele- 
vision are  lifted. 

In  its  August  28th  issue,  BROADCASTING  will  run  an  impressive 
series  of  articles  by  experts  desig  ned  to  answer  many  of  the  post-war 
radio  problems.  Features  on  FM  and  television  constructions  costs, 
allocations,  production,  talent,  programming  and  prospective  "circu- 
lation" are  scheduled.  Case-histori  es  of  advertiser-agency  experiences 
in  using  the  visual  media  will  be  presented  in  this  War  Conference 
issue  which  will  serve  as  a  constant  reference  on  post-war  radio  for 
advertising  executives  everywhere. 

Regular  Rates  Apply 
Advertising  DeeMine  Aug.  7th 
Wire  Reservations  Collect 
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Capital  Bureau  Proves 

West    Va.    Net    Director     °^         Sunday  broadcast.  As  soon 


Tells  How  Washington 
News  Is  Gathered 

By  HOWARD  CHERNOFF  * 

Managing  Director 
The   West    r  ^r^xn.^  i-<etwork 

THE  West  Virginia  Network's 
Washington  Bureau  report  is  the 
most  talked  of  pi'ogram  on  our  sta- 
tions. It  brings  down  wrath  upon 
our  heads,  but  it  also  has  been  re- 
sponsible for  many  kind  words.  In 
any  event,  the  reaction  is  steady, 
and  there  is  never  a  dull  moment 
for  a  network  manager  who  has  a 
program  like  this. 

Presented  on  Sunday,  6:15-6:30 
p.m.,  the  v/eekly  broadcasts  are 
supplemented  by  special  dispatches 
to  catch  flash  news  Lreaks.  Cover- 
age is  under  the  direction  of  Ray 
Henle,  chief  of  the  bureau,  and 
Malvina  Stcphonson,  his  assistant. 

Radio  Must  Create 

Success  of  our  experiment  vnth  a 
Washington  News  Bureau  definite- 
ly establishes  it  as  a  significant 
trend  in  the  development  of  new, 
independent,  radio  coverage.  Radio 
stations  will  just  havj  to  realize 
that  they  must  dig  up  their  own 
stuff.  They  must  use  their  own 
initiative  and  create,  instead  of  be- 
ing content  to  take  handouts  and 
rip  dispatches  from  a  news  ma- 
chine. We  were  astounded  and 
acLamed  to  find  how  much  news  of 
West  Virginians  in  Washington  and 
news  in  Washington  aff'ecting  West 
Virginia  that  we  were  missing. 

Early  response  to  this  new  idea 
particularly  gratified  our  business 
office.  Our  Washington  Bureau  re- 
port was  sponsored  on  two  of  our 
stations  before  it  hit  the  air,  and 
on  the  other  two  stations  the  week 
after  the  first  program.  Telephone 
surveys  already  indicate  a  very 
high  percentage  of  listeners. 

Operation  of  the  bureau  must  be 
as  independent  as  that  of  a  good 
newspaper.  For  example,  the 
Chamber  of  Commerce  directors 
passed  a  unanimous  resolution  con- 
demning the  program  because  of 
an  original  story  to  which  the 
Chamber  objected.  The  sponsor  in 
one  town  phoned  to  say  we  must 
steer  clear  cf  controversial  matters 
in  the  future.  We  explained  to  him 
that  he  had  merely  purchased  the 
right  to  place  his  commercial  an- 
nouncement beJore  an  1  after  the 
program,  that  he  did  not  purchase 
the  right  to  dictate  the  content  of 
the  program,  but  he  could  be  re- 
leased from  the  contract  immed- 
iately if  he  chose.  He  decided,  how- 
ever, that  a  program  provoking  so 
much  comment — good  or  bad — must 
be  worth  keeping.  He  still  spon- 
sors it. 

Washington  reaction  to  the  bitter 
gubernatorial  primary  was  reported 

*  First  transatlantic  broadcast  from  Mr. 
Chernoff,  now  in  Europe  as  a  war  cor- 
respondent, was  heard  at  6 :05  p.m.  July 
16.  In  addition  West  Virginia  Network 
is  receiving  transcribed  programs  thrice- 
weekly. 


as  the  announcer  signed  off,  my 
phone  began  ringing.  When  both 
sides  complained,  I  decided  that 
we  were  on  the  riglit  track — that 
was  a  good  sign  we  were  not  play- 
ing favorites.  This  pol'cy  obvious- 
ly brings  confidence  in  the  long  run 
and  establishes  the  bureau  as  a 
fair  and  impartial  reporter  of 
news. 

Imagine  a  state  the  size  of  West 
Virginia  having  25,000  West  Vir-- 
ginians  in  the  nation's  capital! 
But  we  have.  The  project  was  first 
explained  to  our  State  Society  in 
Washington  and  to  the  Congres- 
sional delegation.  The  West  Vir- 
ginia Service  Men's  club  in  Wash- 
ington offered  another  news  source. 
Double-backed  postcards  with  ques- 
tionnaires were  mailed  to  all  the 
members.  Naturally,  these  groups 
welcomed  an  outlet  for  news  of 
their  activities.  We  also  asked  our 
listeners  to  send  the  names  of  their 
friends  and  relatives  working  in 
Washington.  The  response  has  been 
heavy.  Every  week,  we  find  some 
interesting  nev/  job  or  some  im- 
portant assignment  which  is  being 
carried  out  by  a  native  son.  The 
possibility  for  local  angles  in 
Washington  is  unlimited. 

Formula  Devised 

A  fairly  definite  formula  has 
been  worked  out  for  the  weekly 
programs,  but  the  general  outline 
remains  flexible.  Several  voice  of 
the  people  programs  are  being  ar- 
ranged to  present  West  Virginians 
in  Washington  to  the  home  folk 
during  the  summer  months  when 
news  may  become  a  little  slow.  Our 
weekly  programs  usually  feature 
one  or  two  principal  news  items 
and  a  general  round  up  of  the  West 
Virginia  news  by  Mr.  Henle.  Miss 
Stephenson  then  comes  in  with  per- 


Successful 

sonal  items  or  Washington  news 
with  a  West  Virginia  angle.  Mrs. 
James  V.  Forrestal,  the  wife  of 
the  new  Secretary  of  the  Navy,  and 
a  former  West  Virginian,  was  the 
subject  of  one  personality  portrait. 
In  another  broadcast  Miss  Stephen- 
son reported  on  a  Washington  con- 
ference at  the  White  House  at 
which  several  West  Virginians 
were  present. 

Man-of-the-Week 

Mr.  Henle  usually  concludes  the 
program  with  a  sketch  on  a  West 
Virginia  man-of-the-week  in  Wash- 
ington. This  includes  a  brief  bio- 
graphy and  a  review  of  the  out- 
standing job  or  service  which  is 
credited  to  the  honored  personality. 
It  is  planned  to  present  these  peo- 
ple with  embossed  certificates  sig- 
nifying this  honor. 

Prior  to  each  week's  broadcast, 
we  mail  a  notice  to  mamy  of  the 
people  mentioned  during  the  pro- 
gram and  to  their  friends  in  West 
Virginia.  This  word  gets  around 
speedily.  If  the  letters  are  properly 
spotted  in  the  various  towns  the 
entire  listening  audience  can  be 
multiplied.  We  follow  up  with  ex- 
tra copies  of  the  script,  directing 
the  particular  sections,  of  course, 
to  those  people  mentioned. 

Our  project  really  is  just  in  the 
first  stages  of  development,  but  I 
think  these  results  demonstrate  the 
possibilities  both  for  this  network 
and  others  which  may  follow  suit. 
It  is  both  a  challenge  and  an  op- 
portunity for  all  local  stations  and 
regional  networks  in  the  field  of 
Washington  news  coverage.  We  be- 
lieve that  in  the  course  of  several 
years  this  type  of  on-the-spot  cov- 
erage v/ill  be  greatly  expanded  and 
as  well  established  in  Washington 
as  the  long-standing  newspaper 
bureaus. 


ELECTRIC  UTILITIES 
PLAN  MUSIC  SHOW 

DROPPING  Report  to  the  Nation 
on  CBS  Wednesday,  10:30-11  p.m. 
in  favor  of  musical  fare,  160  elec- 
tric light  companies,  beginning- 
Sept.  20,  will  sponsor  in  the  same 
period,  a  program  starring  Nelson 
Eddy,  baritone,  with  male  chorus. 
Plans  for  the  new  show  were  still 
in  the  formative  stage  last  week, 
with  title,  format,  supporting  tal- 
ent, production,  script  and  directing 
personnel  still  to  be  determined. 

Harold  L.  McClinton,  vice-pres- 
ident and  radio  director  of  N.  W. 
Ayer  &  Son  Inc.,  New  York,  agency 
in  charge  and  Kerb  Sanford,  also 
of  the  radio  department,  will  leave 
New  York  Aug.  5  for  Hollywood, 
where  the  show  will  originate,  to 
set  up  the  broadcast. 

Report  to  the  Nation,  with  its 
last  commercial  broadcast  July  12, 
completed  a  52-week  run  on  CBS 
for  the  electrical  companies,  which 
were  joined  together  as  coopera- 
tive sponsors  of  the  program  under 
the  name  of  Electric  Companies 
Advertising  Program  last  year. 
List  of  co-sponsors,  comprising  lo- 
cal distributors  of  electricity  and 
illuminating  gas,  has  grown  from 
121  to  160  during  the  course  of 
the  year,  and  the  station  line-up 
has  increased  from  59  to  132  CBS 
stations. 


Paid  Religious  Programs 
Are  Dropped  by  WMAZ 

RELIGIOUS  organizations  in  Ma- 
con, Ga.  were  notified  in  a  letter 
last  week  from  W.  E.  Cobb,  sta- 
tion manager,  that  WMAZ  will  no 
longer  accept  commercial  religious 
broadcasts  as  of  Sept.  1,  1944.  Sta- 
tion will  substitute  for  local  church 
services  the  Sunday  morning  CBS 
Church  of  the  Air  and  will  con- 
tinue Wings  Over  Jordayi  and  Salt 
La^e  City  Choir.  Daily  non-denom- 
inational devotional  service  will  be 
used,  replacing  period  purchased 
formerly  by  a  local  minister 

Mr.  Cobb's  letter  stated  that  in 
not  accepting  religious  broadcasts, 
the  station  stands  to  lose  over  $8,- 
000  in  annual  revenue,  as  the  paid 
time  will  be  replaced  by  time  from 
which  the  station  will  receive  no 
revenue.  It  was  emphasized  in  the 
letter,  however,  that  elimination 
of  religious  programs  in  no  way 
means  the  station  will  ignore  local 
churches,  but  merely  that  the  sta- 
tion can  pick  its  own  features 
which  are  considered  particularly 
outstanding. 


Peery  Named 

FREDERICK  A.  PEERY,  former 
member  of  the  faculty  of  Kansas 
State  College,  has  joined  the  staff 
of  WFAA  and  KGKO  Dallas.  No 
stranger  to  broadcasting,  Mr. 
Peery  began  work  in  radio  with 
KSAC  Manhattan,  Kan.  He  has 
worked  with  Dr.  Paul  Lazarsfeld 
of  Columbia  U.  on  various  broad- 
casting studies.  In  his  new  posi- 
tion at  WFAA  and  KGKO,  Mr. 
Peery  will  continue  a  series  of 
studies  he  began  while  in  Kansas. 


JOHN  W.  VANDERCOOK,  NBC 
commeutator  recently  returned  from 
the  Normandy  beachhead,  has  started 
a  Saturday  11 :15  p.m.  news  period  in 
addition  to  his  five-weekly  7 :15  p.m. 
broadcasts  for  Miles  Labs. 


IN  APPRECIATION  of  the  KOIN  Radio  Institute  for  Teachers,  mem- 
bers of  the  Institute  presented  C.  W.  (Chuck)  Myers,  KOIN  president 
vdth  a  painting  of  the  Columbia  River  and  a  leather  and  gold  bound 
volume  of  300  letters  from  teachers  attending  the  meetings.  Holding  the 
picture  are  (1  to  r):  its  artist,  Bernard  Geiser;  Mrs.  Geiser;  Mrs.  Myers; 
Mr.  Myers.  Presentation  was  at  the  KOIN  studios,  Portland,  Oregon. 
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Kafka  Named  WFD  Music  Group  Head; 
Industry  Representatives  A  re  Appointed 


IN  LINE  with  an  expanded  policy 
relating  to  closer  cooperation  be- 
tween the  Treasury  Department 
and  radio  in  the  mutual  task  of 
keeping  down  inflation  and  meeting 
war  costs  through  sale  and  pro- 
motion of  War  Bonds,  Robert  J. 
Smith,  chief  of  the  Treasury's  War 
Finance  Division  radio  section,  last 
week  announced  appointment  of 
Maurice  H.  Kafka,  with  the  Treas- 
ury for  the  past  three  War  Loans, 
as  head  of  the  new  WFD  music 
promotion  unit,  and  a  group  of  in- 
dustry representatives  composing  a 
Music  Advisory  Committee  and  a 
Victory  Song  Committee,  to  work 
with  the  unit.  [Broadcasting,  July 
17]. 

Active  in  the  amusement  and  en- 
tertainment field  since  1927,  and 
former  music  supervisor  for  NBC 
and   Blue    Networks   and  Loew's 


Inc.  in  Washington,  Mr.  Kafka  will 
be  assisted  in  the  selection  and 
consideraton  of  music  material  for 
the  Treasury  by  the  Music  Advis- 
ory Committee.  Once  a  decision  is 
reached,  the  Victory  Song  Commit- 
tee will  undertake  promotion,  "plug- 
ging" and  exploitation  of  the  ma- 
terial through  the  necessary  chan- 
nels. 

Committees  Named 

Oscar  Hammerstein  II,  chairman 
of  the  Music  War  Board,  which  also 
will  assist  the  new  unit,  has  been 
named  chairman  of  the  Music  Ad- 
visory Committee,  to  represent 
writers  and  composers.  Represent- 
ing publishing  interests  are  Jack 
Robbins,  chairman  of  the  board, 
Robbins,  Feist  &  Miller  Pub.  Co., 
and  Herman  Starr,  vice-president 
of  Warner  Bros,  in  charge  of  music. 


who  represents  Harms,  Remick  & 
Witmark.  Dave  Capp,  recording  di- 
rector for  Decca  Records  Inc.,  has 
been  appointed  to  represent  the  re- 
cording field.  Guy  Lombardo  and 
David  Broekman  have  been  named 
to  represent  orchestras,  while  Bar- 
ry Wood,  NBC  Palmolive  Party  and 
"Treasury  Troubador"  star  will 
represent  talent. 

The  Victory  Song  Committee  is 
composed  of  Bill  Gittinger,  vice- 
president  in  charge  of  sales  for 
CBS ;  Ed  Wood,  general  sales  man- 
ager of  Mutual;  Duncan  Buckham, 
Blue  eastern  sales  manager;  and 
I.  E.  Showerman,  NBC  eastern 
sales  manager.  The  respective  sales 
staffs  of  these  appointees  will  also 
cooperate  with  the  unit. 

WFD  also  announced  last  week 
that  Bing  Crosby  is  scheduled  to 
sing  a  commercial  version  of  the 
first'  song  released  by  the  new  music 
promotion  unit,  "Dear  Friend," 
written  by  Richard  Rodgers  and 
Oscar   Hammerstein   IL   The  re- 


Tennis  Team 

ELLSWORTH  VINES, 
former  world  tennis  champ, 
both  amateur  and  profession- 
al, has  been  added  to  the 
sales  and  sports  staff  of 
KMYR  Denver.  Mr.  Vines, 
though  famous  for  his  tennis, 
is  currently  the  golf  profes- 
sional at  the  Denver  Country 
Club,  is  handling  a  number  of 
local  accounts  and  is  work- 
ing with  Mark  Schreiber, 
KMYR  sports  director.  With 
Mr.  Schreiber  himself  one  of 
Colorado's  top  amateurs, 
KMYR  feels  it  has  the  best 
tennis  team  in  radio. 


n  Buffalo ........ 

EBR  will  do  the  job 

HERE  ARE  THE  FACTS :  65%  of  the  population 

and  70%  of  the  total 
Retail  Sales  of  the 
Eight  County  area  in 
Western  New  York 
are  concentrated  in 
Metropolitan  Buffalo 

For  Concentrated  LOW  COST  Coverage 
in  the  BUFFALO  Market  it's 


Nationally  Represented 
by 

WEED  &  COMPANY 


WERR 


MUTUAL  NETWORK 
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cording  will  be  made  by  Decca.  The 
Treasury  disc  of  that  number 
which  was  arranged  especially  for 
Bond  promotion  and  is  available  to 
stations  for  use  on  their  regular 
programs,  features  vocals  by  Barry 
Wood  on  one  side  and  Vivian  Delia 
Chiesa  on  the  other.  Commercial 
version  is  for  popular  sale.  Song  is 
being  published  in  sheet  form  by 
Williamson  Music  Co.  All  royalties, 
as  well  as  publication  and  recording 
profits,  are  slated  for  the  National 
War  Fund. 

Reports  Continue 

KLX  Oakland,  Cal.  reports  that 
it  carried  exclusively  the  Bond 
drive  sponsored  by  the  Beverage 
Association  of  Alameda  and  Con- 
tra Costa  Counties  and  held  July 
10  featuring  wrestling,  boxing,  mu- 
sic and  vaudeville.  More  than 
$3,000,000  in  Bonds  were  sold. 
KLX  also  carried  the  drive  spon- 
sored July  17  by  the  Albany  Lions 
Club  which  sold  approximately 
$2,000,000  in  Bojids.  Both  events 
had  KLX  personnel  as  m.c. 

While  enroute  from  New  York 
to  Norfolk,  Va.  the  WJZ  New  York 
"Victory  Troop"  stopped  in  Wash- 
ington, D.  C.  to  receive  congratu- 
lations of  Army,  Navy  and  Treas- 
ury officials  for  their  performances 
at  military  camps  and  war  plants 
and  Bond  sales  totaling  $100,000,- 
000.  The  Norfolk  trip  constituted 
the  295th  appearance  for  the  group 
which  featui'es  prominent  names 
of  radio  and  stage.  Greetings  were 
extended  by  John  Reilly,  chairman 
of  the  District  War  Finance  Com- 
mittee; Major  Lee  Lindow,  of  Army 
public  relations,  now  on  leave 
as  manager  of  WFBM  Indian- 
apolis; and  Lt.  Comdr.  Jack  C. 
Curtice,  of  Navy  public  relations. 

Fourteen  days  of  support  and 
promotion  by  WCOL  Columbus,  0. 
to  local  Bond  campaigns — a  "Jeep 
Bond  Brigade",  the  "The  Eagles 
Nest"  and  "The  Honor  Board  As- 
semblies", accounted  for  total  sales 
of  $2,716,255.  Featured  were  re- 
mote pickups  from  Jeep  Bond 
units  in  addition  to  other  special 
programs  and  announcements.  All 
eight  stations  of  Utah  joined  in 
for  the  third  time  during  the  Fifth 
Loan  to  present  a  series  of  Bond 
promotion  half-hour  programs.  Or- 
iginating at  KDYL  and  KSL  Salt 
Lake  City,  shows  also  were  aired  by 
KUTA  Salt  Lake  City,  KLO  Og- 
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Red  ration  points  "on  the  hoof"  at  one  of 
Spokane's  three  large  Packing  Houses.  Live- 
stock, one  of  the  important  industries,  annually 
brings  millions  of  dollars  into  the  Inland  Em- 
pire, contributing  to  the  total  volume  of  busi- 
ness transacted  by  Spokane  firms  conservatively 
estimated  at  ^1,927,137,201.  At  one-medium 
cost,  your  message  completely  covers  this  rich 
area  over  the  "Nation's  No.  1  Network"  station 
— KHQ. 
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The  most  soiighl 
after  treasure  in 
broadcasting  is-— 

RADIO 
HOMES 

WWVA  Primary  Area  Radio 
Homes  number  1,747,955 
which  are  located  in  the  Steel 
and  Coal  Belt  of  the  Nation 
— that's  western  Pennsyl- 
vania, Eastern  Ohio  and 
West  Virginia.  There  are 
1 ,381 ,977  more  in  an  attrac- 
tive secondary  area.  757,885 
pieces  of  mail  within  12 
months  prove  WWVA's  pop- 
ularity among  those  radio 
homes. 

—  ASK  A  JOHN  BLAIR  MAN  — 

Basic  Blue  ISetwork 


den,  KVNU  Logan,  KSUB  Cedar 
City,  KOVO  Provo  and  KEUB 
Price. 

WCBI  Columbus,  Miss,  sold  to 
24  local  sponsors  a  special  series 
of  Bond  programs,  spots  and  spec- 
ial events  in  addition  to  carrying 
extra  activities  such  as  local  Bond 
auctions  and  addresses  by  local 
and  state  civic  leaders,  including 
Gov.  Thomas  L.  Bailey.  A  series 
of  four  succesive  Friday  evening- 
War  Bond  quizzes  were  presented 
by  WGY  Schenectady,  N.  Y.,  as  a 
Fifth  Loan  feature.  Representa- 
tives from  six  local  towns  partici- 
pated each  week  and  were  selected 
by  the  local  Chamber  of  Commerce. 
Winner  was  awarded  a  Bond  and 
his  home  town  was  presented  a 
Bond  as  an  award  to  a  local  hero 
or  war  worker. 

WTAG  Worcester  report  of  Fifth 
Loan  activities  shows  air  time  de- 
voted to  Bond  promotion  amounted 
to  $6,046.07,  with  more  than  40% 
of  this  total  carried  sustaining.  Sus- 
taining time  constituted  more  than 
100  announcements,  3  half-hour 
shows,  5  quarter-hour  programs 
and  numerous  5  minute  programs. 
Station  also  sponsored  locallv  the 
all  service  revue  "Direct  Hit," 
which  resulted  in  Bond  sales  of 
$2,156,000. 

WOR  Active 

WOR  New  York  may  be  respons- 
ible for  the  sale  of  a  total  of  $50,- 
000,000  in  War  Bonds  by  the  end 
of  this  month,  according  to  the  War 
Finance  Committee  for  New  York. 
By  the  middle  of  the  month  the  sta- 
tion had  raised  some  $30,000,000 
through  special  programs  such  as 
Dave  Elman's  Victory  Auction, 
broadcast  on  Mutual  and  through 
war  bond  rallies  staged  in  nearby 
communities.  To  help  communities 
in  Connecticut,  New  Jersey  and 
Long  Island,  raise  their  quotas, 
WOR  has  supplied  talent  and  pro- 
duction for  14  separate  War  Band 
performances,  several  of  them  reg- 
ular WOR-Mutual  programs  broad- 
cast from  the  towns.  Bonds  total- 
ling $18,366,000  were  raised  at 
these  rallies.  Originally  scheduled 
to  end  July  8,  Victory  Auction,  of- 
fering valuable  and  novel  items  in 
return  for  War  Bond  purchase,  has 
been  extended  through  Julv  29'. 

WCHS  Charleston,.  W.  Va.  dur- 
ing the  last  week  of  the  Fifth  Loan 
presented  a  special  Bond  broadcast 
from  a  Navy  LCT.  Station  also  co- 
operated with  local  newspapers  in 
Bond  sales  and  promotion  at  the 
Charleston  Press  Club  "Victory 
Hut."  Local  talent  participated  and 
sales  totals  were  given  throughout 
the  day.  WCHS  aired  a  special 
show  for  the  event. 


Maine  Spud  Spots 

MAINE  DEVELOPMENT  Com- 
mission, in  promoting  Maine  pota- 
toes in  the  fall,  will  use  one-minute 
live  spot  announcements  on  some 
50  stations  in  the  middle  west, 
south,  east  and  northeast.  Brooke, 
Smith,  French  &  Dorrance,  Inc., 
New  York,  is  the  agency  handling 
promotion  of  Maine  agricultural 
and  sea  food  products. 


CAKE-CUTTING  CEREMONIES 
are  performed  by  H.  L.  (Pete) 
Cavanaugh,  NBC  central  division 
engineer,  and  Peggy  Leitch  Cava- 
naugh, of  Forest  Park,  111.,  after 
their  wedding  a  short  time  ago. 

P&G  LAUDS  RADIO 

Soap  Concern's  History  Tells 
 Of  Use  of  Radio  Time  

RADIO  advertising  as  well  as  other 
media  have  helped  Proctor  &  Gam- 
ble Co.,  one  of  America's  leading 
soap  manufacturers,  to  grow  from 
a  small,  $7,000  concern  in  1837  to 
a  business  in  excess  of  $300,000,000 
yearly,  according  to  a  history  of  the 
company  issued  last  week. 

One  of  the  largest  sponsors  in  the 
country.  Proctor  &  Gamble  believes 
that  radio  programs  have  added 
much  to  the  good  will  housevnves 
throughout  the  nation  bear  toward 
the  company  through  the  persua- 
sive power  of  the  human  voice. 
Throughout  its  history  the  com- 
pany has  been  continually  senstive 
to  the  public's  changing  desires  and 
needs,  continually  informing  the 
public  of  the  actions  of  the  com- 
pany, its  policies  and  its  products. 


Yale  at  WRGB 

EDWARD  C.  COLE,  assistant  pro- 
fessor of  Yale's  drama  department, 
is  spending  the  summer  at  WRGB 
Schenectady,  GE  video  station, 
working  with  the  program  staff  and 
investigating  the  relationship  be- 
tween stage  and  television  produc- 
tion. Mr.  Cole  teaches- a  course  in 
television  production  which  was  in- 
troduced at  Yale  laist  year.  He  has 
five  years  summer  theatre  experi- 
ence with  the  Hampton  Players  on 
Long  Island  as  actor  and  technical 
director. 


Blue  N.  Y.  Theatre 

BLUE  Network  has  leased  for 
two  years  the  Vanderbilt  Theatre, 
New  York,  with  a  seating  capacity 
of  700  to  accommodate  increasing- 
ly large  studio  audiences.  Pro- 
girams  will  originate  from  the  new 
studios  shortly  after  Labor  Day, 
when  alterations  will  be  completed. 
Network  also  leases  the  Ritz  The- 
atre, with  a  seating  capacity  of 
900,  in  addition  to  leasing  40%  of 
the  studio  space  in  the  RCA  Bldg. 
from  NBC.  NBC  studios  are  rented 
to  the  Blue  for  the  duration  and 
as  long  after  the  war  as  necessary. 


TRBD  ALLEN  and  wife,  Portland 
Hoffa.  are  in  Hollywood  to  prepare 
for  his  role  in  the  film  "Fickle  For- 
tune" to  be  produced  by  Jack  H. 
Skirball  for  United  Artists. 


Page  24    •    July  24,  1944 


BROADCASTING    •    Broadcast  Advertising 


ELEVISION 


Of  all  the  post-war  developments 
promised  by  progress  in  the  art 
and  science  of  radio,  television 
presents  the  greatest  challenge  and 
the  greatest  opportmiity. 

It  is  a  challenge  which  can  be  met 
only  by  the  co-operation  of  Govern- 
ment, broadcasters,  and  the  radio 
manufacturing  industry. 

War  interrupted  development  of 
television  as  a  commercial  service. 
Of  necessity,  men  and  materials 
were  diverted  to  the  war  effort  and 
must  continue  to  be  so  diverted 
imtil  victory  has  been  achieved. 

Better  Service  to  Public 

The  policy  of  the  National  Broad- 
casting Company  always  has  been,  and 
will  continue  to  be,  to  foster  and  en- 
courage any  developments  in  the  broad- 
casting field  which  promise  better  serv- 
ice to  the  public. 

In  respect  to  television,  it  is  the 
policy  of  NBC  to  contribute  to  the 
utmost  towards  the  earliest  possible  de- 
velopment of  television  as  a  national 
service  and  industry. 

A  deep  and  firm  foundation  for  the 
ultimatetelevision  achievement  already 
has  been  laid.  For  the  past  15  years 
the  National  Broadcasting  Company 
has  actively  pioneered  in  the  devel- 
opment of  television  service. 

Television  Since  1931 

NBC  was  granted  the  first  commer- 
cial television  license  issued  by  the  FCC, 
and  began  commercial  operations  on 
the  day  the  license  was  granted,  using 
the  New  York  Empire  State  Building 
transmitter  which  NBC  had  been 
operating  experimentally  since  1931. 

Currently  we  are  maintaining  a 


^/7//NBC 


limited  schedule  of  weekly  television 
broadcasting,  including  films,  outside 
pick-ups  of  sports  events,  and  telecasts 
fi"om  our  recently  reconditioned  live 
talent  television  studio  in  Radio  City, 
New  York.  Our  program  schedule  will 
be  expanded  as  rapidly  as  war  condi- 
tions permit. 

NBC  Sound  Broadcasting 
to  be  Continued 

Because  of  its  extensive  coverage 
and  accepted  type  of  highly  developed 
program  service  there  is  no  foreseeable 
period  when  sound  broadcasting  will 
become  unnecessary.  Therefore,  NBC 
will  continue  to  maintain  its  sound 
broadcasting  services  at  the  highest 
peak  of  technical  entertainment  and 
educational  excellence. 

Radio  now  is  virtually  an  around- 
the-clock  service.  Even  when  television 
becomes  universally  available,  there 
will  be  times  when  the  radio  audience 
will  be  predominantly  listeners  rather 
than  viewers. 

New  Dimension  for  Radio 

Television  is  the  capstone  of  the 
radio  structure.  It  adds  a  new  dimen- 
sion to  radio.  So  you  can  logically  ex- 
pect NBC,  as  America's  Number  One 
Network,  to  bring  you  the  finest  tele- 
vision programs  just  as  you  look  to 
NBC  today  for  the  finest  in  sound  radio. 

NBC  is  committed  to  a  policy  of 
close  co-operation  with  the  Govern- 
ment and  other  members  of  the  industry 
in  the  efforts  to  secure  the  best  practical 
standards  of  operation  for  a  commercial 
television  broadcasting  system. 

In  developing  a  basis  for  an  eventual 
television  network,  the  National 
Broadcasting  Company  will  co-operate 
in  every  way  with  the  owners  and  oper- 
ators of  the  stations  affiliated  with  NBC. 


NBC  Prepares  for  Expansion 

In  preparation  for  the  expected  ex- 
pansion of  television  services  in  the 
post-war  period,  NBC  will  continue  to 
tap  new  sources  of  program  material 
and  talent,  develop  new  program  tech- 
niques, transmit  outside  pick-ups  of 
sports  and  other  spot  news  events,  tele- 
cast more  live  talent  programs  and 
continue  research  and  development  in 
all  phases  of  television. 

When  materials  become  available, 
NBC  will  construct  a  television  station 
in  Washington,  D.C.  To  establish  the 
anchor  points  of  a  television  system, 
NBC  has  also  filed  application  with  the 
FCC  for  construction  permits  for  tele- 
vision stations  in  Chicago,  Cleveland 
and  Los  Angeles,  where  NBC  already 
maintains  a  programming  organization 
and  studio  facilities. 

A  nationwide  network  will  not  spring 
up  overnight,  but  must  proceed  as  an 
orderly,  logical  development.  Such  a 
development,  as  we  see  it,  will  develop 
first  by  the  establishment  of  regional 
networks  which  will  gradually  stretch 
out  over  wider  areas,  and  finally  be- 
come linked  together. 

Moderate-priced  Television  Sets 

Despite  the  problems  and  risks  which 
confront  the  radio  industry,  NBC  be- 
lieves that  television  service  should  be 
brought  as  soon  as  possible  into  every 
home,  and  that  this  is  and  should  re- 
main the  task  of  private  enterprise. 

While  NBC  is  leading  the  way  in 
development  of  network  television,  the 
radio  manufacturing  industry  will  be 
busy  building  the  finest  television 
broadcast  equipment  and  television 
receivers  at  moderate  prices. 

Through  this  unity  of  effort,  you  can 
count  on  NBC  to  meet  the  challenge 
and  opportunity  television  presents. 


ational  roadcasting  jompany 
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Statistics,  we  think,  are  nice,  and  serve  a  very  useful  purpose.  And  the  decimal,  we  believe,  has 
definitely  come  to  stay.  But  let's  put  the  sliderule  gently  aside  for  the  moment  and  measure 
something  which  mathematics  cannot. 

In  our  stuffier  moments,  we  here  at  WOR  call  this  something  "A  Credo."  (Pompous  term! 
It's  not  one-half  so  hidebound  as  it  sounds)  Actually,  it's  a  sort  of  articulated  rule-of -thumb;  a 
constant,  intimate  awareness  of  WOR  listeners'  likes  and  dislikes  that  has  made  —  is  still  making 
—  WOR's  programs  welcome  visitors  in  hundreds  of  thousands  of  homes. 

In  plain  words,  it  goes  something  like  this: 

It's  our  aim  to  be  — 

ALERT:  we  deem  it  our  business  to  sense  what  is 
OF  importance  and  interest  to  our  listeners  and 
TO  present  it  promptly. 

FRIENDLY:  we  think  of  millions,  but  we  speak 
TO  the  individual  or  small  groups  of  individuals, 
informality  is  the  keynote. 

INTELLIGENT:  we  express  our  own  intelligence 

BY  respecting  THAT  OF  OUR  LISTENER.  WHAT  WE  SAY 
must  be  ACCURATE,  AUTHORITATIVE. 

IMAGINATIVE:  we  strive  to  lend  the  distinction 

OF  ARTISTIC  refinement  AND  CREATIVE  DIRECTION  TO 
EVERY  PROGRAM. 

MORAL  If  we  were  an  advertiser  or  an  agent  looking  for  a  show  to  sell  a  product,  or  create  a 
certain  state  of  mind,  we'd  give  more  than  casual  consideration  to  these  qualities  which  have 
made  WOR  so  outstandingly  successful  in  doing  both. 

WOR  thinks  not  only  of  the  size  and  cost  of  an  audience,  but  knows  —  based  on  more  than 
two  decades  of  experience  —  what  simple  but  sometimes  peculiar  ingredients  WOR  shows 
must  contain  to  become  irresistible  and  highly  welcome  visitors  in  a  majority  of  the  4,683,590 
homes  with  radios  into  which  they  are  invited  every  moment  of  every  day. 

WOR  now  has  available  a  wide  selection  of  dramatic,  personality,  variety,  comedy,  news 
and  participating  programs  which  are  skillfully  tailored  to  entertain,  inform  and  sell  hundreds 
of  thousands  of  people  in  the  most  densely-populated  territory  on  the  Eastern  Seaboard. 


Our  address  is— 

— that  power-full  station,  at  1440  Broadway,  in  New  York 


Interim  Probe  Report  Held  Unlikely 


House  Group  Might  End 
Inquiry  Should  Fly 
Quit  the  FCC 

POSSIBILITY  that  the  House  Se- 
lect Committee  to  Investigate  the 
FCC  might  see  fit  to  conclude  its 
inquiry  should  Commission  Chair- 
man James  Lawrence  Fly  resign, 
as  speculated  upon  in  Washington 
[Broadcasting,  July  17],  appeared 
likely  last  week  when  it  was  learn- 
ed that  the  Committee  does  not  plan 
to  file  an  interim  report. 

When  the  Commission  completed 
its  rebuttal  to  charges  made  before 
the  Committee  last  month  [Broad- 
casting, June  26],  members  said  an 
interim  report  would  be  filed  and 
then  the  investigation  would  be  di- 
rected into  station  transfers  and 
sales  when  hearings  are  resumed  in 


the  fall.  Meanwhile  the  Committee 
was  given  executive  authority  to 
inspect  income  tax  returns  for  1932- 
44  [Broadcasting,  July  17], 

Chairman  Clarence  F.  Lea  (D- 
Cal.),  said  last  week,  however,  that 
no  interim  report  would  be  filed.  He 
added  that  the  Committee  staff, 
headed  by  John  J.  Sirica,  general 
counsel,  is  compiling  the  record  for 
final  printing,  with  a  quick  index, 
in  addition  to  preparing  a  digest 
of  the  testimony. 

Digest  of  Testimony 

"We  would  rather  devote  the  time 
to  compiling  a  digest  of  the  testi- 
mony and  to  indexing  the  record 
by  subjects  than  to  work  on  a  re- 
port at  this  time,"  said  Rep.  Lea. 
He  reiterated  that  plans  are  to  re- 
sume public  hearings  in  early  Sep- 
tember. To  that  end  Mr.  Sirica's 
staff  already  is  looking  into  a  num- 


ber of  station  transfers  and  FCC 
grants. 

Chairman  Lea  declined  to  com- 
ment on  Capitol  Hill  reports  that 
the  Committee  may  consider  its 
work  done  should  Mr.  Fly  resign. 
Reports  have  been  current  that  the 
FCC  Chairman  will  leave  possibly 
by  mid- August,  to  enter  private  law 
practice  in  Washington.  Previous- 
ly, reports  were  that  he  would  be 
given  another  Government  post. 

It  was  speculated,  however,  in 
view  of  the  fact  that  the  Commit- 
tee ends  with  the  present  Congress 
and  since  there  has  been  an  econ- 
omy move  on  the  part  of  the  prob- 
ers to  hold  expenses  down,  that  the 
inquiry  is  about  over.  It  was  fur- 
ther reported  that  since  the  inves- 
tigation which  began  in  early  194.3 
was  revised  as  a  "personal  feud" 
between  the  former  chairman,  Rep. 
E.  E.  Cox  (D-Ga.),  and  Chairman 


IT  TAKES  KNOW-HOW  AND  PRESTIGE 


BPS  iS 


TO  SELL  even  in  this  market — WBIG  centers  the 
richest  and  most  populous  area  in  all  the  southeast. 


5000  W. 


WBIG 

GREENSBORO,  N.  C. 

Represented  by  Hollingberry 
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Fly,  there  would  be  no  further 
need  for  the  probe  should  Mr.  Fl; 
resign. 

Some  quarters  observed  that  the 
investigation  already  has  more  thai 
served  its  purpose  in  saving  the 
taxpayers  more  than  $2,000,000 
Because  letters  of  the  Joint  Chief? 
of  Staff  introduced  in  the  hearing? 
and  of  evidence  placed  before  th( 
Select  Committee,  appropriation? 
committees  of  both  houses  slashec 
$2,159,357  from  the  1945  fiscal  yea} 
budget  request  of  the  FCC,  thereb;. 
forcing  restrictions  in  certain  war- 
time functions  of  the  Radio  Intel- 
ligence Division  and  Foreign  Broad- 
cast Intelligence  Service  [Broad- 
casting, June  19]. 

Also  there  were  reports  fron 
usually  reliable  sources  that  tht 
Committee  on  Accounts,  headed  h\ 
Rep.  Cochran  (D-Mo.),  was  not  in- 
clined to  grant  additional  funds. 
The  Committee  already  has  been 
allotted  $110,000,  of  which  $60,000 
was  voted  at  the  outset  and  an  ad- 
ditional $50,000  after  Rep.  Lea  be- 
came chairman.  Mr.  Sirica's  staff 
has  been  reduced  to  Harry  S.  Bar- 
ger,  chief  investigator;  Robert 
Barker^  investigator,  and  two  ste- 
nographer-clerks, whereas  his  pre- 
decessor, Eugene  L.  Garey,  at  one 
time  had  a  staff  of  several  legal 
assistants,  four  investigators  and 
four  secretary-clerks. 

GOP  Action  Seen 

It  is  known,  too,  that  Chairman 
Lea,  who  also  heads  the  House  In- 
terstate &  Foreign  Commerce  Com- 
mittee, feels  the  need  of  new  radio 
legislation.  When  he  accepted  the 
appointment  to  head  the  Select 
Committee  he  commented  that  he 
hoped  the  investigation  would  pro- 
vide sufficient  information  to  help 
guide  Congress  in  writing  new 
legislation. 

Following  Mr.  Garey's  resigna- 
tion last  February,  when  the  three 
majority  members  voted  to  suspend 
hearings  into  the  1941  sale  of 
WMCA  New  York  by  Donald 
Flamm  to  Edward  J.  Noble,  now 
Blue  Network  board  chairman,  the 
two  minority  members  issued  a  pub- 
lic statement,  charging  the  Demo- 
crats with  "political  whitewash". 
In  statements  on  the  floor,  Chair- 
man Lea  again  declared  himself  in 
favor  of  radio  legislation. 

In  view  of  the  "free  radio"  plank 
in  the  Republican  platform  [Broad- 
casting, July  3],  coupled  with  pre- 
dictions of  a  Republican  House  next 
session,  it  was  generally  agreed  on 
Capitol  Hill  that  radio  legislation 
would  be  one  of  the  first  orders  of 
business  when  the  79th  Congress 
convenes,  should  the  Republicans 
gain  control  of  the  House. 

Republican  leaders  and  anti-New 
Deal  Dem.ocrats  have  consistently 
declared  that  should  the  present 
Congress  fail  to  conclude  the  FCC 
inquiry,  or  should  it  be  "white- 
washed", the  new  Congress  will 
tackle  the  probe  with  a  vengeance. 
To  all  charges  of  "whitewash" 
Chairman  Lea  has  pointed  to  his 
record  of  28  years  in  Congress  and 
to  the  fact  that  in  12  of  13  pri- 
maries he  has  been  the  choice  of 
  (Continued  on  page  32) 
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WHY    PORTLAND,    OREGON    PEOPLE    PREFER  KGW 


KENNETH  G.  MARTIN  ..executive 

MANAGER JREGON  WAR  FINANCE  COMMITTEE 

SAYS... "As  I  have  observed  it,  KGW  puts 
plenty  of  entertainment  in  the  station's  piibhc 
service  programs.  This  involves  extra  effort, 
but  it  pays  off  in  extra  audience.  For  instance, 
when  Lana  Turner  appeared  here  on  a  War 
Bond  selling  tour,  she  was  featured  in  a 
dramatic  sequence,  written  by  a  member  of  the 
KGW  staff.  The  station  does  a  consistently, 
fine  job  along  these  lines,  in  my  opinion." 


KENNETH  G.  MARTIN 


Wherever  she  goes,  Lana  Turner  is  surrounded  by  a 
group  of  male  admirers.  Lana  did  a  swell  job  of  selling 
War  Bonds  over  KGW  when  she  appeared  in  a 
tense,  dramatic  playlet  authored  by  a  KGW  writer. 


STATION  WITH  EAR  APPEAL 


^  »^  O  K  E  C  O  N 


AffiKated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 


That  gorgeous  hunk  of  man,  Victor 
Mature,  who  appeared  before  the 
KGW  microphones  recently  to  boost 
the  sale  of  United  States  War  Bonds. 
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hat  holds  them  f 


Radio  audiences  are  exacting  critics.  They  know  and  want  the  best 
entertainment  in  the  world  ...  a  demand  which  places  a  heavy  strain 
on  the  resources  of  the  individual  broadcasting  company. 

To  solve  this  problem,  many  stations  have  turned  to  World 
Broadcasting  System.  Pioneer  in  electrical  transcription,  World  now 
serves  over  two  hundred  and  fifty  leading  stations.  The  World 
Library  gives  them  access  to  more  than  four  thousand  different 
selections,  covering  every  program  requirement.  This  great  repertory 
is  constantly  being  brought  up-to-the-minute  by  the  addition  of  some 
fifty  or  more  new  selections  each  month. 

Among  the  three  hundred  artists  and  orchestras  in  the  World 
Library  are  many  of  the  world's  brightest  stars.  These  top-flight 
entertainers  are  directed  by  master  showmen  in  World's  own  studios, 
designed  for  acoustical  perfection. 


first,  Western  Electric  Vertical 
Recording  System  —  the  most 
advanced  equipment  and 
recording  technique  —  is  used  to 
produce  the  World  ivax  master. 


Then,  the  quality  of  the  origi- 
nal recording  is  captured  in 
metal  hy  sputtering^'  a  gold 
surface  only  2  one -milUonths  of 
an  inch  thick  on  the  ivax  master. 


finally,  each  disc  is  molded  in 
fine  grained,  flexible,  moisture 
proof  Vinylite,  resulting  in  high 
fidelity,  elimination  of  back- 
ground noise,  and  long  luear. 
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An  important  aid  to  program  managers  is  the  World  Continuity 
^  Service.  It  gives  them  seventy-eight  carefully  written  shows  every 
week,  in  quarter-  and  half-hour  periods.  These  continuities,  suitable 

tfor  sustaining  or  sponsor  use,  are  complete,  ready  to  go  on  the  air. 
The  quality  of  the  talent  assembled  by  World  deserves  the 
finest  reproduction — and  World  gives  it  to  them.  Its  famous  Vertical- 
Cut  Wide-Range  Transcription,  developed  by  Bell  Laboratories  and 
Western  Electric  engineers  and  pioneered  in  radio  by  World,  pre- 
serves original  sound-values  with  remarkable  fidelity.  The  flexible 
Vinylite  used  for  World  discs  holds  the  delicate  impressions  after 
repeated  playings.  The  name  "World"  on  a  transcription  has  become  a 
hallmark  of  quality  among  radio  engineers  and  radiomen  everywhere. 

★  ★  ★ 

Broadcasting  stations  are  invited  to  write  for  full  information  on  the  help  that 
World's  comprehensive  service,  can  give  them.  Address  World  Broadcasting 
System,  Inc.,  711  Fifth  Avenue,  New  York  22,  N.  Y. 

Transcription  Headquarters 

WORLD  BROADCASTING 

SYSTEM,  IXC. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 
NEW  TOBK  •         CHICAGO  .  HOLLYWOOD  .  SAN  FRANCISCO  •  WASHINGTON 
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WSIX  LEADS 

In  Nashville 

All  Day -8  A.M.  to  6  P.M. 

The  EIGHTH  CONSECUTIVE  Monthly 

GAIN     GIVES  WSIX 

This  Share  of  the 
NASHVILLE    RADIO  AUDIENCE 


HOOPER  INDEX,  APRIL-MAY,  1944 

Total  Coincidental  Calls  This  Period — 12,735 


Station 

WSIX 

B 

c 

Others 

MORNING  INDEX 

Mon.  Thru  Fri. 
8:00—12:00  A.M. 

46.0 

21.8 

32.2 

00 

AFTERNOON  INDEX 

Mon.  Thru  Fri. 
12:00 — 6:00  P.M. 

36.4 

33.7 

29.9 

00 

For  an  Increasing  Share  of  the  Nashville 
Audience  at  Most  Reasonable  Rates 

BUY  WSIX 

The  Katz  Agency,  Inc.,  National  Representatives 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


(Continued  from  jmge  28) 

both  Republicans  and  Democrats  of 
his  district. 

Despite  the  speculation  on  Capi- 
tol Hill,  Mr.  Sirica  is  going  ahead 
with  investigations  of  several  sta- 
tion transfers  and  certain  FCC 
grants.  Already  he  has  beeil  called 
upon  to  look  into  pending  actions 
before  the  Commission  as  well  as 
charges  involving  alleged  collusion 
between  the  FCC  and  certain 
broadcasters. 

Sirica  Goes  Ahead 

"I  have  not  been  instructed  to  let 
down",  he  asserted.  "In  fact  we  are 
going  ahead  on  the  premise  that 
hearings  will  start  again  in  Sep- 
tember. When  the  Committee  is 
ready  to  meet,  we'll  be  ready  with 
some  facts." 

Mr.  Sirica  said  he  personally  had 
no  stations  or  individuals  definitely 
in  mind,  in  connection  with  the 
Presidential  orders  opening  income 
tax  returns  to  the  Committee.  He 
said  the  request  to  inspect  returns, 
filed  a  few  weeks  ago  by  Chairman 
Lea,  was  based  on  an  original  re- 
quest made  by  Rep.  Cox  but  which 
failed  to  get  the  necessary  White 
House  Executive  order  under  the 
law. 

Should  the  investigation  not  be 
concluded  by  Dec.  31,  when  the 
78th  Congress  ends,  and  in  event 
the  Republicans  get  control  of  the 
House,  an  entire  new  committee 
probably  would  be  named  by  the 
new  Speaker  of  the  79th  Congress. 
Rep.  Magnuson  (D-Wash.),  pres- 
ent Committee  member,  is  the  Dem- 
ocratic nominee  for  the  Senatorial 
seat  of  Homer  T.  Bone,  who  re- 
tires with  this  Congress  to  accept 
a  Federal  judgeship. 

Rep.  Wigglesworth  (R-Mass.) 
and  Rep.  Miller  (R-Mo.),  minority 
members,  were  mentioned  as  like- 
ly prospects  to  be  chairman,  while 
in  some  quarters  Rep.  Wolverton, 
(R-N.  J.),  ranking  minority  mem- 
ber of  the  Interstate  &  Foreign 
Commerce  Committee;  Rep.  Brown 
(R-Ohio)  and  Rep.  O'Hara  (JR- 
Minn.)  were  considered  good  tim- 
ber to  head  the  FCC  probe. 

Rep.  Hart  (D-N.  J.)  for  some 
months  after  the  apnointment  of 
Chairman  Lea,  went  along  wi,th  the 
two  minority  members  in  refusing 
to  accept  Mr.  Carey's  resignation. 
After  two  days  of  hearings  in  the 
WMCA  sale,  however.  Rep.  Hart 
moved  that  the  hearings  be  post- 
poned pending  litigation  in  New 
York  courts.  It  was  his  motion  and 
subsequent  vote  by  the  majority 
members  that  led  to  the  charges  of 
"political  whitewash"  and  Mr. 
Carey's  resignation.  Neither  of  the 
minority  members  participated  in 
the  meeting  when  the  WMCA  vote 
was  taken. 


Dixon  Places 

JOSEPH  DIXON  CRUCIBLE 
Co.,  Jersey  City,  is  using  one-min- 
ute transcribed  historical  spot  an- 
nouncement's for  pencils  on  WOR 
New  York,  WLW  Cincinnati,  KHJ 
Hollywood,  and  WGN  Chicago. 
Agency  is  Federal  Adv.,  N.  Y. 


FIRST  RECORDINGS  of  the  Sai  l 

pan  invasion  were  made  on  tht 
portable  wire  recorder  demon- 
strated to  Don  Pryor,  WTOP 
Washington  and  CBS  reporter,  by 
the  Marine  team  who  made  them, 
Lt.  Larry  Hayes  (left)  and  T/Sgt. 
Keene  Hepburn.  The  recordings, 
among  the  finest,  most  comprehen- 
sive ever  made  in  actual  combat 
[Broadcasting,  July  10],  have 
been  played  on  Columbia  in  a  spe- 
cial program,  on  We,  the  People, 
and  are  scheduled  for  other  net- 
work programs  in  the  future,  as  a 
number  have  not  yet  been  released 
by  the  Marine  Corps  for  broadcast. 


Radio  GIs  in  Pacific 

SGT.  Marvin  S.  Corwin,  formei 
radio  director  of  Grey  Adv.  agency 
New  York,  has  been  placed  on 
duty  as  program  director  of  the 
Army  Expeditionary  Radio  Sta- 
tion at  Bougainville,  part  of  the 
South  Pacific's  famed  "Mosquito 
Network".  Another  ex-radio  man 
who  is  remote  control  engineer  oi 
the  Bougainville  station  is  Pfc. 
Paul  V.  Johnson,  former  tech- 
nician at  WIBC  Indianapolis 
New  transmitter  engineer  of  the 
network's  Bougainville  outlet  is 
Pfc.  Duane  B.  Allison  of  Polk, 
Neb.  Pvt.  Allison  was  in  civilian 
life  an  engineer  at  KHAS  Hast- 
ings, Neb.  Pfc.  George  H.  Hay- 
ward,  former  radio  technician  in 
the  control  room  of  WABC,  CB^ 
New  York  key,  is  on  duty  at  th^ 
Bougainville  station.  ; 


Savarin  Spots 

S.  A.   SCHONBRUNN  Co.,  NeW  : 
York,  increasing  somewhat  its  spot 
schedule  for  Savarin  Coffee,  has 
contracted  for  a.  total  of  624  live 
spot  announcements  on  WOV  New- 
York,  and  participations  on  Mary 
Margaret   McBride's  program  on 
WABC  New  York.  Savarin's  tran- 
scribed  30-and-60    second  jingle? 
are  now  heard  on  an  average  of 
70  times  weekly  in  the  New  York 
area,  the  balance  of  the  schedule  > 
including   WEAF   WOR  WNEW,J| 
WJZ.  WFPG   Atlantic  City  wasB 
added  last  month.  Savarin  agencj^ 
is  Roy  S.  Durstine  Inc.,  New  York.J 
To  promote  Medaglio  D'Oro  coffeeiH 
handled    by   Pettinella   Adv.  Co.,* 
New  York,  in  the  foreign  language:H 
market,    Schonbrunn    uses  addi-M 
tional    spots    on    WOV  WHOIVM 
(Jersey  Cit^')  WBNX.  ■ 


TIPS  for  radio  talks  are  given  in  I 
Effective  Radio  Speaking,  by  WilliamI 
G.  Hoffman,  professor  of  English  antljl 
Public  Speaking,  and  Ralph  L.  Rogers,i| 
radio  writer-producer  and  director  ofll 
radio  courses,  both  of  Boston  U.I 
[McGraw-Hill  Book  Co.,  New  Tork.i 
$2.75].  I 
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^ORTH  CAROLINA 


IS  THE  SOUTH'S 


No.  1  STATE  .  .  .   r  in  Agriculture 


NORTH  CAROLINA 


AVERAGE  OF 
AffAf£  OTHCK 
SOUTHEUM  STATES 


$22(,768,000^  $I33«256«000^ 


IN  Industry 


NORTH  CAROLINA 


11/mrr 


AVERAGE  OF 
M/ME  OTHER 
SOUTHERM  STATCS 


wr  i  r 

IS  NORTH  CAROLINAS 


No.l  SALESMAIM 


5  0,000  WATTS  ! 
AT  680  KC  ! 
ISI.  B.  C.  ! 


^VWPTF-  RALEIGH 


FREE  &  PETERS,  INC.,  national  representatives 


A  WAR  CONFERENCE  of  Mississippi  Broadcasters  held  recently  in 
Natchez,  Miss.,  elected  new  officers  and  directors  and  selected  Laurel 
for  the  next  meeting  place.  Here  are  (1  to  r),  0.  W.  Jones,  WQBC  Vicks- 
burg;  F.  C.  Ewing,  WGRM  Greenwood;  Gene  Tibbett,  WELO  Tupelo; 
Emmet  McMurray,  WJPR  Greenville;  P.  K.  Ewing  Jr.,  WMIS  Natchez; 
Hugh  Jones,  WGCM  Gulf  port;  Bob  McRaney,  WCBI  Columbus;  Hugh 
Smith,  WAML  Laurel;  Wiley  Harris,  WJDX  Jackson;  C.  J.  Wright, 
WFOR  Hattiesburg;  C.  A.  Lacy,  WJDX  Jackson.  Attending  but  not 
shown  were  L.  M.  Sepaugh,  WSLI  Jackson,  and  P.  K.  Ewing,  Sr.,  WMIS- 
WGRM.  Current  operating  problems  were  discussed. 


WPTF  Raleigh,  N.  C.  has  received  a 
certificate  of  appreciation  from  the 
North  Carolina  League  for  Crippled 
Children  in  acknowledgment  of  pro- 
motion given  that  organization.  In 
cooperation  with  the  local  Dept.  of 
Parks  and  Recreation,  WPTF  is 
broadcasting  daily  announcements  of 
attractions  offered  at  various  civic 
centers,  following  each  with  a  20  sec- 
ond "City  Almanac"  of  historical  data. 

UNIVERSAL  MICROPHONE  Co., 
Inglewood,  Cal.,  has  purchased  physi- 
cal properties  of  the  plants  it  has  oc- 
cupied during  the  past  12  years,  ac- 
cording to  announcement  by  James  L. 
Fouch  and  Cecil  L.  Sly,  president  and 
vice-president,  respectively. 

BROADCASTERS  met  with  repre- 
sentatives of  educational  institutions 
and  civic  organizations  in  New  York 
.July  13  to  discuss  plans  for  the  for- 
mation of  a  New  York  Radio  Council. 
A  further  meeting  is  planned  for  Sep- 
tember. 


EVOLVING  the  history  of  the  AFL 
movement,  WCFL  Chicago  will  begin 
a  series  of  programs  Sept.  4. 


ABRAHAM  LINCOLN  School,  Chi- 
cago, has  adopted  a  six-week  course  in 
radio  writing. 


Ice  Mint  ResumeB 

UNITED  SALES  &  MFG.  Co., 
Buffalo,  a  division  of  Foster-Mil- 
burn  Co.,  which  last  August 
started  a  spot  campaign  for  Ice 
Mint,  a  foot  salve,  on  10  stations 
in  Ohio  and  Pennsylvania,  last 
month  started  a  series  of  twice- 
weekly  live  spot  announcements  on 
WJZ  New  York  for  13  weeks.  Cur- 
rent radio  advertising  schedule 
has  not  been  revealed.  Spot  busi- 
ness is  placed  through  Spot 
Broadcasting,  New  York.  Agency 
is  Street  &   Finney,   New  York. 


WLOK  Lima  and  WFIX  Findlay, 
Ohio,  were  represented  recently  at  the 
Lima.  O.  tank  depot  by  Ralph  Elvin. 
and  Fred  Hover,  managers  respectively 
of  the  two  stations,  when  the  entire 
day  was  given  over  to  inspecting  the 
tank  depot  for  the  first  time  since 
Pearl  Harbor.  A  complete  inspection 
by  radio  and  newspaper  representa- 
tives was  made. 

HU  CHAIN,  who  resigned  as  head  of 
radio  productions  for  William  H. 
Weintraub  &  Co.,  New  York,  to  open 
a  production  agency  under  his  own 
name,  has  established  offices  at  30 
Rockefeller  Plaza,  New  York.  Phone  is 
Columbus  5-.528S.  Mr.  Chain  has  just 
completed  a  series  of  13  quarter-hour 
transcribed  dramatic  programs  dealing 
with  health  education  for  the  Tuber- 
culosis Assn.  Inc.,  New  York. 

WDRC  Hartford.  Conn.,  has  con- 
tracted for  the  AP  radio  wire. 

WBBM  Chicago  has  redecorated  its. 
news  booth  fronting  the  Wrigley 
Bldg.,  Chicago,  employing  fidl-color 
reproductions  of  service  campaign  bars. 
Inside  the  booth,  serviced  by  a  con- 
stant attendant  who  removes  latest 
releases  from  the  teletype  machine 
pasting  them  on  the  plate  glass  win- 
dows for  passers-by  to  read,  the  back 
wall  is  adorned  with  an  invasion  map 
and  a  blowup  of  the  invasion  area. 

KMBC  Kansas  City  feature.  The 
Classic  Hour,  has  been  aired  weekly 
on  that  station  for  the  past  IS  years 
by  Mrs.  Aubrey  Waller  Cook,  who 
presented  for  her  862d  broadcast  the 
same  program  format  first  given  in 
1926  including  her  original  announcer, 
Arthur  B.  Church,  now  president  of 
the  station's  licensee  corporation. 


Summer  Listening  Drop 
Shown  in  Hooper  List 

C.  E.  HOOPER  in  the  July  15  eve- 
ning network  Hooper  ratings  reports 
an  average  evening  program  rating  of 
5.6,  down  1.2  from  last  report,  and 
down  1.1  from  a  year  ago.  Average 
sets-in-use  of  19.2.  is  own  2.8  from  the 
last  report  and  down  1.5  from  a  year 
ago.  Average  available  audience  is  70.2, 
down  3.4  from  last  report,  and  down 
3.1  from  a  year  ago. 

Walter  Winchell  leads  th^'  list  of 
"first  fifteen",  with  Eadio  Theatre 
taking  second  place  and  Mr.  District 
Attorney  third.  These  are  followed  by 
Take  It  or  Leave  It,  Bing  Croshy,  The 
Aldrich  Family,  Screen  Guild  Players, 
Your  Hit  Parade.  Phil  Harris  (1st 
half  hour).  Album  of  Familiar  Music, 
Oracle  Fields.  Edward  Everett  Hor- 
ton,  Mr.  d  Mrs.  Xorth.  Phil  Hams 
(2nd  half-hour,  includes  computed 
measurement  for  Eastern  area  portion 
of  this  network  Hooper  rating),  and 
■Jimmy  Fidler. 


GE  Renews  Breaks 

GENERAL  ELECTRIC  Co.,  New 
York,  on  Aug.  14  will  renew  a  se- 
ries of  five  live  station  breaks  week- 
ly on  some  20  stations  for  the  GE 
Lamp  division.  Contracts  are  for 
52  weeks.  Agency  is  BBDO  New 
York. 


FOm&ITOFAN 

•  The  industrial  and  business  activity  of  the  postwar  world  of  tomorrow  may 
well  be  built  around  our  natural  resources  and  basic  raw  materials.  East 
Texas,  South  Arkansas  and  North  Louisiana  produces  one-fifth  of  the  nation's 
oil  and  holds  the  second  largest  known  supply  of  natural  gas.  Also  rich  in 
other  resources  and  industrial  advantages  such  as  minerals,  timber  and  a 
mild  climate  this  region  is  destined  to  be  an  enduring  market  for  years  to 
come.  We  invite  your  investigation  of  KWKH-land.  Let  us  show  you  the 
advantages  of  concentrating  your  sales  efforts  in  this  area  to  sell  now  and 
build  sales  for  the  future. 

KWKH 

50,000  WATTS 

A  Shreveport  Times  Station      CSS      Represented  by  the  Branham  Co. 
THE      %  E  L  L  \  H  Q      POWER      IN      THE      B  V  Y  \  tt  &  MARKET 
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Ida  Bailey  Allen's  World  Homemakers  program  makes  its  debut 
in  Chicago  on  July  24, 1944  over  WGN  from  2:30  to  3:00  P.M. 

Ida  Bailey  Allen  is  America's  leading  authority  on 
homemaking  and  is  the  author  of  39  books  on  this  subject 
which  have  had  a  combined  sale  of  over  14,000,000  copies. 
She  has  been  the  home  economics  editor  of  leading  women's 
magazines  and  daily  newspapers.  Formerly  Ida  Bailey  Allen 
conducted  one  of  the  outstanding  network  women's  programs  and  was 
five  times  voted  the  premiere  broadcaster  to  women  in  the  National  Radio  Editors  Poll. 

WGN  is  proud  to  bring  her  to  Chicago  and  feels  confident  that  The  World  Homemakers 
program  will  be  the  finest  in  the  country. 

Participating  sponsorships  are  available  on  a  five-a-week  basis.  We  will  be 
glad  to  furnish  further  particulars. 


CHICAGO,  ILLINOIS 

50,000  Watts  •  720  Kilocycles 


EASTERN  SALES  OFFICE: 
220  East  42nd  Street,  New  York  17,  N.  Y. 


PAUL  H.  RAYMER  CO. 
Los  Angeles  14,  Calif.;  San  Francisco,  CalU. 


MUTUAL  BROADCASTING  SYSTEM 
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Making  It  Easier 

AMONG  successful  users  of  radio,  financial 
institutions  are  developing  an  imposing  record. 
Their  buying  has  generally  been  astute,  due 
mainly  to  the  interest  shown  by  stations  and 
the  activities  of  the  Financial  Advertisers 
Assn.  Many  stories  of  successful  financial  cam- 
paigns on  the  air  have  been  recounted  in  the 
monthly  Bulletin  of  the  association. 

At  FAA  conventions  the  subject  of  broad- 
casting is  a  favorite  topic.  There  the  men  who 
direct  bank  contacts  with  the  public  exchange 
views  and  experiences.  These  exchanges  of 
views  are  helpful,  FAA  members  concede,  but 
they  leave  many  radio  questions  unanswered. 

The  financial  institutions'  problem  is  raised 
by  Preston  E.  Reed,  FAA  executive  vice-pres- 
ident, in  a  letter  to  Howard  Loeb,  manager 
of  WFDF,  Flint,  Mich.  Mr.  Reed  asks  why 
broadcasting  stations  don't  put  out  a  manual 
on  radio  advertising  financial  institutions. 

Manuals  of  this  type  are  provided  by  news- 
papers and  outdoor  and  street  car  interests 
are  considering  one,  according  to  Mr.  Reed. 
Naturally  the  FAA  has  some  material  avail- 
able for  its  members. 

Mr.  Reed  cites  an  obvious  need  that  should 
be  met.  After  all,  specialized  manuals  have 
been  provided  in  quantity  for  industries  by 
competing  media.  A  rich  fund  of  experience 
is  available  and  a  helpful  compendium  can  be 
prepared  to  guide  financial  advertisers. 


Labor  Facts  On-File 

MANY  broadcasters  have  become  weary  of 
being  called  a  "young"  art,  whose  errors  can 
be  ascribed  to  youth  and  adolescence.  Indus- 
try-wise there  are  many  newer  fields — air- 
conditioning,  plastics  and  new  electronics 
uses.  But  these  are  industries  in  a  truer, 
heavier  sense,  whereas  radio  is  an  art  and  a 
profession. 

It's  true,  nevertheless,  that  radio  hasn't 
learned  all  of  its  lessons  as  a  business.  Take 
labor  relations.  Radio  pays  higher,  per  capita, 
than  any  other  pursuit.  For  that  reason  labor 
organizers  have  stepped  in.  That's  the  tempo 
of  the  times. 

There's  nothing  as  convincing  as  fact  and 
figure.  Stations  sign  contracts  with  unions  for 
various  phases  of  their  operation.  Some  of 
them,  because  they  became  palsy  with  heads 
of  their  locals,  feel  they  have  struck  beautiful 
bargains.  They  know  it  because  they  were 
told  so.  They  were  admonished  not  to  say 
anything  about  it;  the  union  head  would  get 
himself  in  a  jam. 

Poppycock!   Thats  the   shell  game   at  its 
best.  Does  the  broadcaster  for  a  moment  think 
,  i»  that    the    international    union  headquarters 
doesn't  know  about  the  kind  of  contract  signed? 
I .   Doesn't  he  realize  that  the  deal  he  has  made 
,jj   serves  as  the  basis  for  higher  demands  through 
■   some  other  local? 

The  250-watt  local  at  Blow  Torch,  Arktexa, 
I    is  negotiating  with  his  local  on  his  plattergi- 
t  j   neers.  He  writes  the  NAB  to  find  out  how 
much  250-watt  stations  in  similar  markets, 
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without  network  affiliation,  are  paying  the 
wizards  of  the  turntables.  Alas,  NAB  doesn't 
have  the  information,  because  those  similarly 
situated  broadcasters  were  told  they  had  made 
special  "deals",  and  shouldn't  divulge  them. 

Now,  let's  see  how  it  works  if  the  broadcast- 
ers used  their  heads  and  submitted  the  in- 
formation to  NAB  headquarters. 

NAB  promptly  would  advise  the  Blow 
Torch  broadcaster  that  so  many  stations  in 
similar  markets  had  contracts  with  their  lo- 
cals, and  that  the  composite  picture  disclosed 
the  scale  was  pegged  at  so  ma^ny  dollars  for 
so  many  hours  per  week  with  so  much  time  for 
vacation  and  so  much  for  overtime.  He  would 
have  the  complete  answer.  And  the  identity  of 
stations   (or  locals)  wouldn't  be  disclosed. 

Every  NAB  member  station  which  hasn't 
done  so  should  promptly  send  to  the  NAB 
copies  of  all  labor  contracts. 


Esquire  Shackled 

THEY  LAUGHED  when  radio  cried  out  for 
help  because  its  freedom  was  threatened  in 
those  early  days  of  the  whittling  away  proc- 
ess. Other  media  looked  with  disdain  upon  the 
"licensed"  radio,  which  wasn't  regarded  as  in 
the  same  professional  league. 

The  Esquire  case  now  places  a  different  com- 
plexion on  it.  The  Postmaster  General  has  been 
upheld  in  the  lower  courts  in  ruling  that  the 
publication  isn't  entitled  to  second-class  mail- 
ing privileges,  on  the  ground  that  it  isn't  a 
public  educational,  scientific,  artistic  or  busi- 
ness journal.  Postmaster  General  Walker,  the 
court  held,  simply  exercised  his  discretion  in 
classification  of  publications.  But  obviously,  he 
had  to  judge  the  editorial  content  of  Esquire. 
In  so  doing,  he  either  censored  or  restricted  the 
freedom  of  its  editorial  judgment. 

The  precedent  is  dangerous.  But  the  first 
harbinger  came  in  radio  as  early  as  1927, 
when  the  yardstick,  "public  interest,  conven- 
ience and  necessity",  was  given  the  radio 
licensing  authority.  There,  too,  was  a  classifi- 
cation denominator,  even  less  explicit  than 
that  upon  which  the  Postmaster  General  re- 
lied in  relegating  Esquire  to  the  more  ex- 
pensive (a  half -million  a  year)  fourth-class. 

Barring  a  publication  from  second-class  or 
barring  it  from  the  mails  entirely  is  only  a 
matter  of  degree,  dependent  upon  regulatory 
trends  of  the  times.  "Obscene,  profane  or  in- 
decent" language  in  print,  as  well  as  on  the 
air,  constitutes  grounds  for  summary  action. 
A  publication  can  be  denied  the  mails;  a  radio 
station  can  be  silenced.  Since  the  second-class 
privilege  became  law  in  1879,  its  terms  rarely 
have  been  invoked. 

The  First  Amendment  provides  that  Con- 
gress shall  make  no  law  abridging  freedom  of 
the  press,  speech  or  the  pulpit.  To  violate  one 
threatens  the  others.  Of  the  three,  radio  is 
the  only  one  licensed — because  of  the  limita- 
tion in  the  number  of  frequencies  available. 
But  that  licensing  process  has  extended  be- 
yond the  pure  physical  regulation  of  radio  to 
avoid  interference.  When  that  happened  there 
came  the  first  impingment  upon  free  speech. 

There  was  the  Associated  Press  case,  which 
caused  the  press  to  take  pause.  Now  the 
Esquire  case.  Yet  there  have  been  scores  of 
radio  cases — a  pin-prick  at  a  time — that 
should  have  caused  concern. 

Radio  must  gain  full  freedom  if  the  press 
and  the  church  are  to  retain  theirs. 


EUGENE  KATZ,  who  on  July  5  resumed 
the  title  of  secretary  of  The  Katz  Agen- 
cy, national  advertising  representatives 


for  radio  stations  and  newspapers,  after 
an  absence  of  more  than  two  years  spent 
chiefly  with  the  Overseas  Branch  of  the  Office 
of  War  Information,  began  his  business  career 
in  true  Horatio  Alger  hero  fashion  by  selling 
newspapers  on  a  street  corner  in  Oklahoma 
City. 

But  unlike  the  rags-to-riches  boys  in  the 
paper-covered  Alger  success  sagas,  Gene's 
newsboy  days  were  preceded  by  three  years  at 
Dartmouth  College,  topped  off  by  a  year  at 
Oxford  University  in  England,  although  Gene 
declares  in  self-defense  that  he  escaped  with- 
out a  degree  from  either  institution. 

When  he  left  Oxford  in  1928  (for  the  record, 
he  was  born  In  New  York  on  Jan.  27,  1907) 
he  landed  a  job  with  the  circulation  depart- 
ment of  the  Oklahoma  Publishing  Co.,  whose 
manager  believed  in  starting  his  staff  from 
the  ground  up.  In  Gene's  case,  the  ground 
meant  the  corner  of  Main  and  Harvey  Streets 
in  Oklahoma  City,  where  in  spite  of  his  knowl- 
edge of  social  science,  it  took  two  months  to  re- 
store the  newspaper  to  the  circulation  it  had 
prior  to  his  tenancy  of  the  corner.  Later  he 
put  in  several  months  as  night  police  reporter 
on  the  'Daily  Oklahoman. 

In  1930,  with  a  bow  to  Horace  Greeley,  Gene 
returned  to  New  York  and  to  the  job  of  pre- 
paring sales  material  for  the  sales  force  of 
The  Katz  Agency,  national  advertising  rep- 
resentatives s'nce  1888.  Five  years  later,  after 
Gene  had  made  a  swing  around  the  country 
t:ilking  to  station  managers  about  national 
representation,  the  firm  began  representing 
stations  as  well  as  newspapers.  This  part  of 
The  Katz  Agency's  activity  has  developed  un- 
til today  The  Katz  Agency  ranks  among  the 
principal  radio  station  representatives. 

In  March  1942,  he  took  a  leave  to  join  the 
Office  of  Facts  &  Figures  where,  because  of 
his  background  in  mai'ket  research,  he  was  as- 
signed to  the  Domestic  Bureau  of  Intelligence 
with  the  responsibility  of  keeping  track  of 
the  war  activities  and  attitudes  of  foreign 
language  groups  in  the  United  States. 

The  following  January,  when  the  Overseas 
Branch  of  OWI  which  had  meantime  suc- 
ceeded OFF  needed  an  Overseas  Bureau  of 
Intelligence,  Gene  Katz  was  moved  out  of  the 
Domestic  Branch  and  given  the  job  of  form- 
ing the  new  bureau.  The  bureau's  chore  was  to 
keep  abreast  of  developments  related  to  psy- 
chological warfare  in  enemy  and  neutral  coun- 
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Since  1932  WTMJ  has  conducted  systematic,  coincidental  telephone 
surveys  in  the  name  of  an  independent  survey  organization.  Each 
year  the  survey  shows  that  WTMJ  dominates  the  Milwaukee  mar- 
ket. This  year,  for  example,  24,902  telephone  calls  were  attempted, 
of  which  18,423  were  completed. 

If  you  are  in  the  Milwaukee  market,  or  contemplate  ever  being  in 
the  Milwaukee  market  and  have  not  received  this  study,  then  by 


all  means  fill  in  the  coupon  below  and  get  your  copy  of  "The  Same 
Sweet  Story  in  the  Same  Old  Way."  You  will  find  it  packed  with 
facts  and  figures  on  total  listening  audiences,  and  individual  station 
audiences.  It  is  concise,  meaty  and  packed  with  information  you 
don't  get  in  your  regular  ratings,  for  it  presents  facts  on  local  programs. 

Read  "The  Same  Sweet  Story"  and  you'll  know  that  your  radio  cov- 
erage in  Milwaukee  is  weak  without  WTMJ. 


Here  is  an  example  of  what  this  year's  survey  showed: 


Average  percentage 

of  listening 

audience 

7:00  A.  M..8:30 

A.  M.,  5  days  a 

week. 

WTMJ          STATION  A 

56.1%  23% 

STATION  B 
1% 

STATION 
3% 

C         STATION  D 

5.8% 

STATION  E 

3.0% 

STATION  F 
8.1% 

WTMJ 


IH(  miLiiieuiiEE  imui  statioh 

Basic  N.B.C.  Station 

National  Representatives,  Edward  Petry  and  Companyj  Inc. 
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WTMJ 
Radio  City, 
Milwaukee  I,  Wis. 

Gentlemen:  Rush  me  a  complimentan'  copy  of  your 
interesting,  informative  brochure,  "The  Same  Sweet  Story 
in  the  Same  Old  Way." 

Name   

Organization   

Title   

Address   

City   State  
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ARE  NEVER 
Tifi^  A  TREE 


They  have  their  feet  flat  on 
the  ground,  and  also  an  ear 
to  it,  when  making  best  radio 
time  buys. 

They  keep  their  feet  on  the 
ground,  too,  in  shaking  down 
sales  results  from  trees  planted 
in  KOA's  Orchard  of  Success. 

Just  look  at  the  fruit  which 
comes  tumbling  down: 


Dealer  Preference 

(68.8%)* 

Listener  Loyalty 

(69%)'^ 

Top  NBC 
Programs 

Power 

(50,000  Watts) 

Coverage 

(Parts  of  7  states) 


*Ro5s  Federal  Survey 
'*NBC  Tale  of  412  Cities 


Few  Stations  in  the 
Nation  Can  Equal 
KOA's  Dominance! 


.oo 


Our  Respects  to 

(Continued  from  page  38) 

tries  and,  in  addition,  to  determine 
the  audience  response  to  OWI's 
output  to  those  countries. 

Because  it  was  sometimes  incon- 
venient to  arrange  Hooper  or  CAB 
radio  audience  studies  of  listening 
habits  in  Berlin  and  Tokyo,  he  re- 
lates, the  bureau's  findings  occa- 
sionally lacked  the  detail  to  which 
advertisers  are  accustomed  when 
they  buy  time  from  The  Katz 
Agency  and  its  competitors,  but 
these  and  other  problems  were 
tackled  by  the  Bureau  and  solu- 
tions developed. 

Gene  resigned  from  OWI  in 
September  1943  to  serve  as  Public 
Opinion  Consultant  in  the  Office  of 
Price  Administration,  where  he 
planned  and  executed  the  now  rou- 
tine studies  of  consumer  reactions 
to  OPA  price  and  rationing  regula- 
tions. 

Early  this  year  he  rejoined  OWI 
for  a  London  assignment.  Again 
there  was  an  intelligence  opera- 
tion to  be  organized,  this  time  for 
the  preparation  of  material  to  be 
broadcast  over  ABSIE — The  Amer- 
ican Broadcasting  Station  in  Eu- 
rope w^hich  broadcasts  daily  in 
French,  German,  Dutch,  Flemish, 
Norwegian  and  Danish — and  for 
the  use  in  OWI  leaflets  and  publi- 
cations. Gene  says  that  by  this 
time  his  position — Chief  of  Op- 
erations Intelligence  in  London — 
had  no  detectable  connection  with 
the  station  representative  business; 
it  was  just  the  culmination  of  one 
of  those  unaccountable  job  se- 
quences which  characterize  the 
Government  in  wartime. 

When  he  returned  from  this  as- 
signment in  early  June,  Gene 
found  that  the  radio  business  had 
remained  anything  but  static  and 
that  there  are  lots  of  new  prob- 
lems. He  hopes  that  at  least  some 
of  them  will  be  more  manageable 
than  some  he  was  confronted  with 
in    Washington    and  London. 

He  also  hopes  to  make  up  for 
lost  time  at  his  other  major  oc- 
cupation, that  of  reclaiming  from 
the  wildness  the  grounds  of  his 
home  at  Ridgefield,  Conn.,  where 
he  lives  with  his  wife,  Florine, 
and  their  three  children,  Barbara, 
aged  7,  and  the  six-year-old  twins, 
John  and  Daniel.  But  he  is  be- 
ginning to  believe  that  this  is  a 
life-time  job. 


Martin  Leaves  WIZE 

REGGIE  MARTIN,  vice-president 
and  general  manager  of  WIZE 
Dayton,  took  leave  last  week  to 
undertake  a  personal  project  in  ra- 
dio. This  is  the  second  Dayton  ra- 
dio executive  to  leave  within  a 
fortnight,  Ronald  B.  Woodyard, 
general  manager  of  WING,  hav- 
ing resigned  last  week  [Broad- 
casting, July  17].  Mr.  Martin  had 
been  manager  of  WIZE  for  over 
three  years,  going  to  Springfield 
from  Washington.  Ad  Karns,  pro- 
gram director  of  WIZE,  has  been 
named  assistant  manager. 


NOTES 


CAPT.  HUGHLETT  HOLLIDAY 
.Jr..  formerly  of  the  Army  Air  Corps 
and  for  many  years  national  advertis- 
ing manager  of  the  Dayton  (O.)  Xeics 
fWHIO),  has  joined  the  Los  Angeles 
office  of  Simpson-Reilly.  publishers 
representatives. 

LEE  MIKE  SELL,  formerly  with 
KQW  San  Francisco,  has  joined 
KLX  Oakland  as  sales  manager. 

JOHN  E.  PEARSON,  owner  of  John 
E.  Pearson  Co.,  Chicago  radio  repre- 
sentative, is  the  father  of  a  boy. 

LT.  HOWARD  HOLSHOUSER,  for- 
merly in  the  advertising  department  of 
KOIL-KFAB  Omaha-Lincoln,  Neb., 
has  been  promoted  to  a  captain  in  the 
Army  Air  Corps. 

JOHN  LINDSAY  has  joined  the 
commercial  department  of  K6V0  Mis- 
soula, Mont.,  replacing  Stephen  Gay- 
lord,  resigned. 

JACOB  NICOL.  K.  C,  owner  of 
CHLN  Three  Rivers.  Que.,  and  CHLT 
Sherbrooke.  Que.,  has  been  named  to 
the  Canadian  Senate,  it  was  announced 
by  Prime  Minister  Mackenzie  King  at 
Ottawa  on  .July  14.  The  new  Senator 
is  also  publisher  of  Quebec  Le  Soliel 
and  Quebec  UEve/iement-Journal. 
Sherbrooke  La  Trihune  and  Three 
Rivers  Le  Xoiivelliste.  and  is  a  di- 
rector of  Canadian  Press. 

GEORGE  PROVOL,  sales  director  of 
KDTL  Salt  Lake  City,  is  the  father 
of  a  boy. 

RAY  WATTON,  formerly  with  Sears 
Roebuck  &  Co..  has  been  added  to  the 
sales  staif  of  KBIZ  Ottumwa,  la. 

JIMMY  SIMPSON,  commercial  man- 
ager of  WHKY  Hickory.  N.  C,  is  the 
father  of  a  boy. 

JOHN  ALLEN,  new  to  radio,  has 
joined  the  sales  force  of  KSFO  San 
Francisco. 


Named  Partners 


ARTHUR  MeCLURE  and  Phillip 
Schuyler  have  been  made  partners  in 
the  firm  of  Baldwin  &  Mermey,  New 
York  public  relations  counsel.  Mr. 
^IcClure  held  executive  positions  on 
newspapers  in  Buffalo.  Toronto  and 
Detroit  and  was  13  years  with  Hearst 
Newspapers  prior  to  his  association 
with  the  counsel  firm.  Mr.  Schuyler, 
before  joining  Baldwin  &  Mermey  in 
19-12,  operated  his  own  public  rela- 
tions office. 


NO  STRANGER  to  mike  is  Senate 
Samuel  Jackson  (right)  of  Indi 
ana,  permanent  chairman  of  lasi 
week's  Democratic  National  Con 
vention.  Long  before  serving 
Chairman  for  the  Democrats,  Sen 
ator  Jackson  had  broadcast  city 
State  and  Presidential  election  re- 
turns over  W  O  W  0  -  W  G  L  Ft 
Wayne,  his  home  town  in  Indiana 
He  shakes  hands  with  J.  B.  Conley 
manager  of  WOWO-WGL,  before 
leaving  for  the  Convention. 


Masters  Promoted 

FLOYD  MASTERS,  since  1939, 
midwest  district  manager  for  Stew-  ■ 
art-Warner  appliances,  has  been 
named  manager  of  the  corpora- 
tion's radio  division,  it  was  an- 
nounced last  week  by  F.  A.  Hiter, 
senior  vice-president  of  Stewart- 
Warner  Corp.  Mr.  Masters  re- 
places L.  L.  Kelsey,  who  resigned 
to  join  Belmont  Radio  Corp.  In 
making  the  announcement.  Mr. 
Hiter  stated  that  Stew-art-Warner 
definitely  "will  remain  in  the  radio 
business  after  the  war,  and  will 
manufacture  consumer  sets  to  be 
merchandised  through  normal  dis- 
tribution channels." 


Bakery  Spots 

H.  H.  CLAUSSEN  Co.,  Augusta, 
starting  this  fall  will  use  a  series 
of  transcribed  spot  and  chain  break 
announcements  on  a  number  of  sta- 
tions in  Georgia,  South  and  North 
Carolina  for  various  baking  prod- 
ucts. Agency  handling  the  account 
is  William  A.  Schautz  Inc.,  New 
York. 


Alex  J.  Ashen 

ALEX  J.  ASHEN,  59,  attorney 
for  the  McClatchy  Broadcasting 
Co.,  died  July  10  at  his  home  in 
Sacramento  after  an  illness  of  sev- 
eral months.  Surviving  are  his 
wdfe  and  two  daughters. 


;;;;;;;;;rR.o.osTAT.oMs.nc 


Page  40    •    July  24,  1944 


BROADCASTING    •    Broadcast  Advertising 


BEST  KNOWN  of  the  "gnawing  mammals", 
the  Rabbit  is  EXCLUSIVE  because  of  its  long 
teeth,  hind  legs  and  ears  .  .  .  and  because  of 
its  feats  in  the  realm  of  magic.  Credited  with 
phenomenal  leaps,  keen  hearing  and  amaz- 
ing disappearances,  this  vegetarian  pet  of  the 
prestidigitator  lives  in  brushy  cover,  is  most- 
ly nocturnal  and  plenty  prolific. 


K-O-Z-Y  is  EXCLUSIVE  because  it  PIO- 
NEERED FM  in  the  Kansas  City  Area  ...  be- 
lieving in  the  powerful  potential  of  this  Basic 
Market  as  an  FM  Focus.  Now,  this  proved  po- 
tential can  become  YOUR  MOST  PRACTICAL 
EXPANDED  ASSET  .  .  .  and,  YOURS  EX- 
CLUSIVELY! Have  you  asked  for  Rate 
Card  3? 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


EMlidioStatianlKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM 


Pioneer  in    the  Kansas    City  Area 


'  ACTIVE 
SALT  LAKE 
MARKET 


1 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio    listening  market. 

• 

National  Representative 
JOHN  BLAIR  &  CO. 
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BEHIND 


PETER  GRANT,  former  news  com- 
mentator of  WLW  Cincinnati  and 
now  in  the  Army,  has  been  promoted 
to  captain.  LaSelle  Oilman  has  joined 
the  WLW  staff  of  special  war  cor- 
respondents and  will  report  on  the 
war  in  the  mid-Pacific  from  his  head- 
quarters at  Pearl  Harbor.  He  for- 
merly was  a  co-worker  in  Shanghai 
with  Milton  Chase,  now  WLW  night 
newsroom  editor. 

JOHN  B.  CARNEY,  formerly  of 
WWSW  Pittsburgh,  is  a  new  addi- 
tion to  the  announcing  staff  of  WBIG 
Greensboro,  N.  C. 

FRED  WEBBER  has  returned  to  the 
announcing  staff  of  WFIL  Philadel- 
phia after  several  months  recuperation 
from  a  major  throat  operation. 

BILL  HARPEL,  former  announcer 
at  KDB  Santa  Barbara,  Cal.  and 
KFQD  Anchorage,  Alaska,  is  now  a 
private  in  the  Marine  Corps  at  San 
Diego. 

ARTHUR  SCOTT,  formerly  of 
WBTA  Batavia,  N.  Y.,  has  been 
named  head  of  the  news  bureau  at 
KGVO  Missoula,  Mont. 

KITTY  CONTI.  of  the  program  de- 
partment of  WCAB  Pittsburgh,  and 
Staff  Sgt.  Bill  Thieman,  formerly  of 
the  WCAE  continuity  department, 
were  married  July  15. 

ROGER  RAMBEAUX,  promotion  di- 
rector of  KLZ  Denver,  has  been  ap- 
pointed to  the  special  athletic  commit- 
tee of  the  U.  of  Denver.  Committee's 
function  is  to  secure  new  coaching 
staff  in  time  for  contracted  games  this 
fall. 

ALICE  ROBERT,  promotion  man- 
ager of  WWL  New  Orleans,  was 
married  to  Edward  W.  Barclay 
July  15. 


90 


MILLION 


They  topped  the 
$90,000,000  figure  .  .  , 
the  people  in  17  counties 
—  the  entire  Western  North 
Carolina  market  —  in 
12  months  of  buying 
in  retail  stores  .  .  . 
buying  many  of  the  things 
they  heard  advertised  on 


mi 

Serving  Western  North  Carolina  '  Ij 
from  ASHEVILLE  CB| 

DON  $.  fl/AS,  fxecuffVe  OUtOot  J 
Represented  by  The  KATZ  AGENCY.^ 


James  Robert  Ball 

JAMES  ROBERT  BALL,  25, 
news  editor  and  announcer  of 
WWDC  Washington  for  20 
months,  plunged  to  his  death  early 
on  the  morning  of  July  17  from  the 
top,  13th  floor  of  the  National 
Press  Bldg.  in  Washington.  Al- 
though reportedly  in  excellent 
spirits  and  doing  -well  in  his  work, 
the  act  was  declared  a  suicide  by 
the  coroner.  WWDC  did  not  learn 
of  the  tragedy  until  Mr.  Ball 
failed  to  report  for  his  6  a.  m. 
newscast.  A  native  of  Salt  Lake 
City  and  a  former  Harvard  law 
student,  his  legal  training  had 
been  interrupted  several  years  ago 
by  a  nervous  breakdown,  it  was 
learned.  He  is  survived  by  his  par- 
ents, a  sister  and  a  brother-in-law. 


LARRY  SHIELDS,  now  chief  an- 
nouncer of  KFXM  San  Bernardino, 
Cal.,  is  the  father  of  a  girl. 

CHARLES  C.  CRAIG,  formerly  of 
WACO  Waco  and  KMAC  San  An- 
tonio. Tex.,  is  now  program  director 
of  KFXM  San  Bernardino,  Cal.  New 
additions  to  the  KFXM  announcing 
staff  are  Bernie  Sebastian  and  George 
Gloysten.  Muriel  Carlston  has  been 
named  continuity  director.  Jack  Sto- 
delle,  former  junior  announcer,  has 
been  inducted  into  the  Marines. 

DOROTHY  LINDLEY,  former 
speech  instructor,  has  joined  the  con- 
tinuity department  of  KBIZ  Ottum- 
wa,  la. 

ED  HENNESSY  has  been  named  pub- 
licity director  of  WRBL  Columbus. 
Ga. 

BOB  BODDEN,  formerly  with 
WKBH  La  Qrosse,  Wis.,  has  joined 
the  announcing  and  script  staff  of 
WTAQ  Green  Bay,  Wis. 

LOWELL  SWITZER,  released  from 
the  Army  following  two  years"  serv- 
ice in  the  Signal  Corps,  has  returned 
to  KMYR  Denver  as  traffic  manager. 

MAC  McCULLEM,  active  in  radio  in 
Seattle  and  San  Francisco,  has  been 
named  program  director  of  KMYR 
Denvei'. 

JAMES  S.  MILES,  who  has  handled 
farm  programs  on  WBAA  West  Lafay- 
ette, Ind.,  for  the  past  year,  has  been 
named  program  director  of  the  sta- 
tion, succeeding  Gilbert  D.  Williams, 
resigned. 

DONALD  E.  GILLIS,  NBC  Chicagg 
director,  is  the  father  of  a  girl. 

FRED  HALL,  formerlv  on  the  staff 
of  WSMB  New  Orleans,  has  shifted 
to  WDSU  New  Orleans. 

PAUL  ALLISON,  former  an- 
nouncer of  WLW  Cincinnati,  has 
joined  KMPC  Hollywood. 


EDDIE  ALBRIGHT,  continuity  ac 
ceptance  editor  of  Don  Lee  Broadcast- 
ing System,  Hollywood,  has  beeii 
named  assistant  program  director. 

EFFIE  E.  COOKE,  formerly  of 
WMBD  Peoria,  111.,  has  joined  the 
WBBM  Chicago  continuity  staff. 

BARBARA  PETERS  has  joined  KLZ 
Denver  as  continuity  editor. 

JOHN  KENT,  announcer  of  WWL 
New  Orleans,  is  the  father  of  a  boy. 

BETTY  ULIUS,  continuity  director 
of  WBYN  Brooklyn,  has  taken  leave 
of  absence  to  do  freelance  script  writ- 
ing. 

LT.  HARRY  E.  HEATH,  NBC  Chi- 
cago news  editor  on  leave  with  the 
Army,  is  now  chief  of  morale  services 
branch  and  news  director  at  Finney 
General  Hospital,  Thomasville,  Ga. 

BILL  BAILEY,  chief  announcer  of 
KTHS  Hot  Springs,  Ark.,  has  been 
appointed  station  news  editor.  James 
Blaine,  formerly  of  WTJS  Jackson. 
Tenn.,  is  a  new  addition  to  the  KTHS 
announcing  staff. 

KENNETH  CABLE,  director  of  edu- 
cational broadcasts  of  the  Canadian 
Broadcasting  Corp.,  Vancouver,  has 
bfen  appointed  program  director  for 
the  -  CBC  Pacific  region,  succeeding 
Ernest  Morgan,  who  was  recently 
moved  to  Toronto  as  supervisor  of  ex- 
change programs.  Roy  Dunlop  has  been 
appointed  production  manager,  Pacific 
region,  CBC  Vancouver,  succeeding 
Andrew  Allen,  now  CBC  supervisor  of 
drama. 

HAROLD  FITZGERALD,  announcer 
of  WKZO  Kalamazoo,  married  Ella 
Cranson  of  Kalamazoo  on  July  1. 

IRENE  BARCLAY,  former  secretary 
to  Glenn  Shaw,  general  manager  of 
KLX  Oakland,  now  heads  the  station's 
special  events  department. 
CHARLIE  NEWCOMB.  staff  an- 
nouncer at  WWNC  Asheville,  N.  C, 
where  he  was  known  as  "Farmer 
Charlie"  on  the  western  North  Caro- 
lina Farm  Hour  for  four  years,  has 
resigned  to  manage  a  farm  near  Ashe- 
ville. Bill  Robertson  has  succeeded 
him  at  WWNC. 

EMILY  SIMPSON,  new  to  radio,  has 
joined  the  publicity  and  promotion 
staff  of  KROY  Sacramento,  Cal. 
Duane  McRae,  former  commercial 
artist,  has  joined  the  announcing  staff 
of  KROY  and  will  also  assist  in  the 
promotion  denartment. 
JACK  HOOLEY,  assistant  program 
operations  manager  of  the  BBC  in 
New  York,  has  returned  to  this  coun- 
try after  four  months  in  London. 

BERTON  SONIS  has  been  named 
production  manager  of  WCHS 
Charleston.  W.  Va.  Other  additions  to 
the  WCHS  staff  are  Elisabeth  W. 
Camp,  promotion  manager  and  an- 
nouncer ;  Margaret  Wilson,  continuity 
writer  and  announcer ;  Charles  Vas- 
s:ir.  announcer. 


J  1 


Lowers  OVER  AKROH 


Baiic  Blue  NeiiMjJi 

5000  WATTS  •  DAY  &  NIGHT 


WEED  &  CO.,  Notional  Repreienlotiv 
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GRASS  ROOTS 


"Grass  roots"  lias  come  to  connote  that 
which  is  solidly,  basically,  wholesomely 
American.  Specifically,  mid-western 
American.  Its  implications  have  ceased 
to  be  exclusively  rural. 

"Grass  roots,"  then,  is  an  apt  description 
of  the  64-county  domain  of  WOWO,  Fort 
Wayne.  .  a  mingling  of  equal  parts  of 
progressive  rural  and  urban  American- 
ism. WOWO  helps  guide  the  influence, 
and  shape  the  destinies,  of  2,500,000 
thrifty,  self-reliant  citizens,  in  an  area 
that  is  largely  its  own.  To  most  of  these 
folks,  radio  is  the  chief  source  of  enter- 
tainment and  information.  And  to  them, 
radio  is  WOWO. 

Few  stations  are  able  to  deliver  such 
a  substantial  package  of  typical  cross- 
section  Response  AbiUty.  You  need  only 
tell  to  sell  this  multiple  mart  of  farm 
famihes  and  urban  dwellers.  WOWO's 
home  county  has  132,000  people  and 
there  are  20  other  cities  with  populations 
exceeding  10,000,  to  complete  the  WOWO 
primary  area.  Consult  NBC  Spot  Sales 
for  the  availabilities. 


WESTINGHOUSE  RADIO  STATIONS  Inc 

WBZ  •  WBZA  •  KYW  •  KDKA  •  WOWO  •  WGL 

WESTINGHOUSE  PRESENTS  .  .  .  John  Charles  Thomas  on 
Sun.   2:30   EWT.,   NBC;   also    ''Top   of   the   Evening"  on 
Man.,  Wed.,  Fri.,  10:15  EWT.,  Blue  Network. 
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RESULTS? 

Louisville  advertisers 
tell  the  story! 

84% 

renew  their  contract  si 


LOUISVILLE 

uuiA 

WINN 

BLUE  NETWORK 

STATION  Ut 

LOUISVILLE,  KY. 


D.  E.  "Plug"  Kendrick 

Preiident  and  General  Manager 

G.  F.  "Red"  Bauer 


Sales  Manager 
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New  on  Old  Gold  Show 

p.  LORILLARD  Co.,  New  York, 
on  July  26  replaces  Frankie  Carle's 
Orchestra  with  Woody  Herman's 
Orchestra  on  the  CBS  Old  Gold 
program  with  Allan  Jones,  con- 
tinuing as  featured  singer.  Mr. 
Carle  was  to  take  his  orchestra 
on  a  12-week  tour  following  July 
19  broadcast.  His  return  to  the  net- 
work for  Old  Gold  after  the  tour 
is  uncertain,  according  to  a  spokes- 
man at  J.  Walter  Thompson  Co., 
New  York  agency  handling  the 
Old  Gold  account. 


MID-SOVTH  HOOKUP 
FOR  MISSISSIPPI 

FORMATION  of  the  Mid-South 
Network  linking  WCBI  Columbus, 
Miss.,  and  WELO  Tupelo,  with 
plans  already  underway  for  expan- 
sion to  include  other  stations  in 
Northeast  Mississippi,  was  an- 
nounced last  week  by  Robert  R. 
McRaney,  general  manager. 

First  commercial  account  and 
first  program  of  the  network  was 
the  broadcast  of  Mississippi  pri- 
mary election  returns,  sponsored 
by  the  Pepsi-Cola  Bottling  com- 
panies of  both  Columbus  and  Tu- 
pelo. The  same  firms  have  con- 
tracted to  sponsor  Presidential 
election  returns  in  November. 

Mr.  McRaney  said  the  network 
plans  to  broadcast  Mississippi  State 
and  U.  of  Mississippi  football 
games  this  fall,  as  well  as  county 
fairs  and  other  public  events.  Head- 
quarters of  the  Mid-South  Net- 
work will  be  maintained  at  WCBI. 
Both  stations  are  owned  by  Capt. 
Birney  Imes  Jr.,  now  on  active  duty 
with  the  Army  Air  Forces.  In  his 
absence,  Mr.  McRaney  directs  ac- 
tivities of  both  stations.  Gene  Tib- 
bet  is  station  manager  of  WELO. 


'McCair  Survey  Reveals 
Television  Prospects 

ONE-SIXTH  (16.5%)  of  the  11,- 
150  women  indicating  their  desires 
for  television  sets  in  a  "Home  of 
Tomorrow"  contest  conducted  by 
McCall's  Magazine  placed  sight- 
and-sound  receivers  in  the  "must" 
category  for  their  postwar  homes, 
a  breakdown  of  the  response  re- 
veals. Another  67.0%  placed  video 
receivers  in  the  "I  like  and  may 
get"  class;  13.9%  checked  the  "I 
don't  like"  column,  and  2.6%  re- 
ported that  they  own  them  now. 
Postwar  demand  for  radio  receivers 
is  shown  individually  for  console 
models — 9.29c  must  have  and  16.8% 
like  and  may  get;  table  models — 
5.87c  must  have  and  9.29c  like  and 
may  get;  radio-phonographs — 
30.09c  must  have  and  35.79'c  like 
and  may  get.  Present  ownership 
for  all  three  types  of  receivers  ex- 
ceeds 1009^. 


Mennen  Planning 

MENNEN  Co.,  Newark,  has  ap- 
pointed Duane  Jones  Co.,  New 
York,  to  handle  advertising  for 
Mennen  shave  cream,  effective  in 
September.  Future  media  plans 
were  being  formulated  last  week. 
Firm  has  used  network  radio  for 
the  product  for  a  number  of  years, 
the  last  program  Ed  Sullivan  on 
CBS,  having  been  discontinued  last 
month.  Mennen  continues  to  place 
advertising  for  Quinsana,  antisep- 
tic powder  and  baby  oil  through 
H.  M.  Kiesewett'er  Adv.,  New  York. 


NOT  TO  BE  OUTDONE  by  the  two  rival  major  political  parties,  ex- 
ecutives of  KQW  San  Francisco  held  an  election  rally  of  their  own  at  a 
surprise  party  observing  Manager  C.  L.  McCartny's  tenth  year  with  the 
station  at  which  the  announcement  of  McCarthy's  advancement  to  vice- 
president  and  director  was  made  by  Ralph  Brunton,  owner  of  KQW. 
Heralding  the  election  are  Ralph  Brunton  (right  center),  congratulating 
McCarthy,  while  John  Brunton  (left)  supports  the  election  banner  with 
Ed  Franklin,  manager  and  new  co-owner  of  KJBS,  sold  by  the  Bruntons. 


OWI  PACKET,  WEEK  Aug.  14 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  weeli  beginning  Aug.  14.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


WAR  MESSAGE 


NET-  Group 
WORK  KW 
PLAN    Aff.  Ind. 


STATION  ANNOUNCEMENTS 


Group 
OI 


Aff. 


Ind. 


NAT.  SPOT 
PLAN 
Live  Trans. 


Cadet  Nurses   X 

War  Bonds   X 

Crop  Corps   X 

Save  Paper   

Careless  Talk   

Merchant  Marine  Recruiting 
Prepare  for  Winter   


X 
X 
X 


X 
X 


See  OWI  Schedule  of  War  Messages  120  for  names  and  time  of  programs  carrj'ing  war  i 
messages  under  National  Spot  and  Network  Allocation  Plans. 


Bakery  Series 

RICE  SCHMIDT  Baking  Co., 
Washington,  will  expand  its  adver- 
tising for  baking  products  this  fall, 
using  a  series  of  one-minute  tran- 
scribed spot  and  chain  break  an- 
nouncements on  some  28  stations  in 


the  East  and  Southeast.  No  fur- 
ther details  are  available  as  yet. 
One-minute  transcribed  spot  and 
chain  break  announcements,  at 
varying  intervals,  are  now  used  on 
WFBR  WBAL  WCAO  WITH 
Baltimore.  Agency  is  William  A. 
Schautz  Inc.,  New  York. 


A  Proven 

Sales 
Medium 


WBNX  breadcattt  daily  to  Mefrepelitan 
New  York's  racial   groupt  which  cem- 

firise  70%  of  the  population.  Thete  mil- 
lon>,  with  millioni  to  ipend,  have  their 
own  hurches,  newipapen  and  radi* 
stations.  They  respond  to  WBNX  pr»- 
gramming  and  public  service,  ths  rea- 
son why  many  of  the  countty's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  Yeric,  WBNX  should 
be  en  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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22  Years  is  a  Long  Time  in  Radio"" 


We're  Baltimore's  oldest  active  radio  station! 

During  the  past  22  years,  WFBR  has  developed  a 
loyal  listening  audience — the  kind  of  people  you  can 
depend  on  .  .  .  the  people  vv^ho  have  listened  to  our 
station  and  enjoyed  our  programs  over  a  period  of 
years  that  is  considered  long  in  radio  broadcasting. 
Their  wholehearted  response  has  been  earned  only 
through  good  programming  and  good  service. 

Sponsors,  too,  have  been  as  loyal  as  our  audience. 
Some  of  our  advertisers  have  been  with  us  almost  as 
long  as  the  station  has  been  on  the  air!' 


But  aside  from  our  audience  and  sponsor  loyalty, 
WFBR  is  proud  of  its  technological  developments 
which  include  many  "firsts"  of  national  as  well  as 
local  importance.  Baltimoreans  have  applauded  our 
progressive  pioneering! 

When  you  include  WFBR  in  your  Baltimore  radio 
plans  .  .  .  you  reach  the  audience  that  has  always 
known  and  recognized  WFBR  as  Maryland's  pioneer 
broadcasting  station! 

RADIO  CENTRE,  BALTIMORE- 2,  MARYLAND 
NATIONAL  REPRESENTATIVE:  JOHN  BLAIR  &  CO. 


WFBR 


ANOTHER  GOOD  REASON  WHY  f  f   J.  MJ  Rw  IS  YOUR  BEST  BALTIMORE  BUY! 


'BROADCASTING    •    Broadcast  Advertising 


July  24,  1944    •    Page  45 


WITH  A  WOMAN'S 
PROdMM  THAT  HAS 
GENERAL  APPEAL... 


Good  cook  or  sportswoman 
young  mother  or  spinster 
Nancy's  daily  program  holds 
them   all.  And  even  men! 


sroRV  FOR  W  R  C 

msr  ammvovivf 


SINCE  1923 


WRC 

REPRESENTED  BT  NBC  SPOT  SALES 


Washington 


BASIL  W.  MATTHEWS,  for  the 
past  two  years  advertising  manager 
of  Centaur  Co.,  New  York,  a  division 
of  Sterling  Drug  Inc.,  has  joined  Ben- 
ton &  Bowles.  New  York,  to  assist  on 
the  Procter  &  Gamble  account.  Mr. 
Matthews  was  previously  with  Ped- 
lar &  Ryan,  New  York.  Wells  W. 
Spence,  assistant  to  the  president  of 
Centaur,  is  acting  as  advertising  man- 
ager until  a  permanent  replacement 
is  found. 

CLIFFORD  SUTTER,  former  pro- 
gram manager  of  the  domestic  branch 
of  OWL  has  joined  BBDO  New  York 
as  account  executive.  Prior  to  his  as- 
sociation with  OWI,  Mr.  Sutter  was 
account  executive  with  Geyer,  Cornell 
&  Newell,  and  N.  W.  Ayer  &  Son,  New 
York. 

NEAL  WILDER,  former  account  ex- 
ecutive with  Ketchum.  MacLeod  & 
Grove,  Pittsburgh,  has  been  appointed 
account  executive  of  McCann-Erickson, 
New  York. 

LUCILLE  SHEARWOOD,  formerly 
on  the  editorial  staff  of  the  Dell  Pub. 
Co.,  New  York,  has  joined  the  staff 
of  Federal  Adv..  New  York,  to  han- 
dle publicity  and  promotion  on  food 
accounts. 

WILLIAM  H.  EYNON.  radio  director, 
and  Henry  B.  Humphrey  Jr.,  New 
York  office  manager,  of  H.  B.  Hum- 
phrey Co.,  advertising  agency,  have 
been  named  vice-presidents. 

CLAIRE  HARRISON,  formerlv  on 
the  copy  stafE  of  KWK  St.  Louis,  has 
joined  Gardner  Adv.,  St.  Louis. 

DAVID  ORTHWEIN,  formerly  with 
Anfenger  Adv..  St.  Louis,  has  joined 
Compton  Adv.,  New  York,  as  account 
executive. 

ALMA  E.  :MARKS.  a  talent  buyer  for 
N.  W.  Ayer  &  Sons,  New  York,  has 
resigned  to  join  the  overseas  branch  of 
the  OWI  effective  July  31. 

EDWARD  F.  MOTTERN,  former 
copywriter  of  William  Esty  &  Co.. 
New  York,  previously  with  Lord  & 
Thomas  and  Blackett-Sample-Hum- 
mert,  has  joined  the  creative  staff  of 
Roy  S.  Durstine  Inc.,  New  York. 

VIRGINIA  SPIKER,  former  fashion 
copy-writer  for  Vogue  magazine,  and 
Annette  Anderson  Talbert,  for  the 
past  three  and  a  half  years  with  ,1. 
Walter  Thompson  Co.,  New  York, 
have  joined  the  copy  department  of 
Benton  &  Bowles,  New  York. 


Two  Join  P  R  &  L 

ERNEST  P.  ZOBIAN,  former 
manager  of  the  New  York  office 
of  H.  W.  Kastor  &  Sons,  last  week 
joined  Pedlar,  Ryan  &  Lusk,  New 
York,  as  account  executive  of  the 
Sterling  Drug  account.  Mr.  Zo- 
bian's  duties  at  H.  W.  Kastor  & 
Sons  have  temporarily  been  taken 
over  by  Hal  James,  radio  director 
of  the  agency.  Russell  F.  Manney, 
associated  with  Campbell-Ewald 
Co.,  Detroit,  for  17  yeai's,  also 
joined  Pedlar,  Ryan  &  Lusk,  as 
account  executive. 


I 
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New  Radio  Department 

DAYTON  AGENCY  of  Kircher. 
Lytle,  Helton  &  Collett  has  opened 
a  radio  department  with  Herman 
W.  Land  as  director.  Radio  ac- 
counts handled  by  the  agency  are : 
Dayton  Spice  Mills,  Gem  City 
Building  &  Loan  Assn.,  Ohmer 
Register  Co.,  Victor  Furniture  Co., 
all  of  Dayton,  and  Edward  Fur- 
niture Co.,  Royal  Oak,  Mich. 


GRIMM  ISN'T  GRIM  when  ribbed  about  the  Chicago  Cubs'  batting 
average  by  sponsors  of  Sports  Page,  alternate  Cub  broadcasts  by  Wal- 
green Co.,  Chicago.  Hashing  things  over  are  (1  to  r)  :  Orville  Gile,  ad- 
vertising director  of  Walgreen  Co.;  Bert  Wilson,  WJJD  Chicago  sports 
announcer  featured  on  Sports  Page;  Art  Harre,  manager  of  WJJD; 
Charley  Grimm  of  the  Cubs,  and  R.  Jack  Scott,  partner  of  Schwimmer 
&  Scott,  Chicago,  agency  handling  the  Walgreen  account. 


EMILY  FUNK,  formerly  on  the  pro- 
duction staff  of  N.  W.  Ayer  &  Son. 
New  York,  has  been  named  traffic 
chief  of  Ivey  &  Ellington,  New  York. 

LAWRENCE  L.  SCHOONOVER. 
formerly  advertising  manager  of  Un- 
derwood &  Underwood  Illustration 
Studios,  New  York,  has  joined  the 
copy  staff  of  Gotham  Adv..  New  York. 

JAMES  J.  M ALONE Y.  former  vice- 
president  of  Donahue  &  Coe  and  pre- 
viously with  N.  W.  Ayer  &  Co..  has 
joined  Buchanan  &  Co.,  New  York. 

J.  H.  SLINGERLAND,  for  15  years 
at  Montgomery  Ward  &  Co.,  Chicago, 
has  joined  Ruthrauff  &  Ryan.  Chicago, 
in  an  executive  and  merchandising 
capacity. 

ERLE  RACEY.  former  vice-pres- 
ident of  Tracy-Locke  Co..  Dallas,  has 
joined  Grant  Adv.,  Chicago,  as  account 
executive. 

JACK  NORTH,  radio  director  of 
Aubrey,  Moore  &  Wallace.  Chicago, 
has  returned  to  his  job  after  nearly  five 
months  spent  in  recovery  from  injuries 
sustained  in  an  auto  accident  Feb.  13. 

HUGH  LEWIS  has  joined  the  copy 
department  of  Ivey  &  Ellington.  Phila- 
delphia. 

JA:n;ES  M.  SHEA  has  left  the  adver- 
tising staff  of  the  Philadelphia  Record 
to  join  the  staff  of  Lawrence  I.  Ever- 
ling  Adv..  Philadelphia. 

EUGENE  LESSERE.  former  imn- 
ager  of  CRG.  the  Cornell  U.  station 
operated  by  Cornell  Radio  Guild,  has 
joined  Buchanan  &  Co..  New  York. 


New  Hollywood  Office 

TO  ACCOMODATE  expanding 
operations  of  its  Hollywood  radio 
division,  Foote,  Cone  &  Belding 
has  opened  additional  offices  at 
5414  Melrose  Ave.,  according  to 
Edmund  L.  Cashman,  vice-presi- 
dent in  charge  of  Hollywood  op- 
erations. Dave  Taylor,  director  of 
regional  produced  progi-ams,  heads 
the  offices,  with  Bob  Nye  continu- 
ing as  his  assistant.  Staff  includes 
Genevieve  Muir,  head  script  girl, 
and  Walter  Snow,  producer.  C. 
Burt  Oliver,  assistant  treasurer, 
has  been  shifted  from  the  agency's 
Los  Angeles  office  to  Hollywood 
radio  division  headquarters  at 
6117  Sunset  Blvd.,  with  additional 
duties  of  general  manager. 


GEORGES  BOURASSA.  general 
manager  of  CKCH  Hull.  Que.,  since 
1940  and  former  manager  of  CHLN 
Three  Rivers.  Que.,  has  resigned  to 
join  Harold  F.  Stanfield  Ltd.,  Mon- 
treal advertising  agency,  as  radio  direc- 
tor. He  is  also  a  director  of  the  Que- 
bec Assn.  of  Broadcasters  and  a  mem- 
ber of  the  code  committee  of  the  Ca- 
nadian Assn.  of  Broadcasters.  Laurette 
Amyot.  secretary  of  CKCH  since  1941, 
has  been  appointed  commercial  man- 
ager to  succeed  Mr.  Bourassa. 

EDWARD  B.  LYMAN,  formerly  with 
the  public  relations  staff  of  the  Stand- 
ard Oil  Co.  of  New  Jersey,  has  joined 
Foote,  Cone  &  Belding,  New  York,  to 
assist  in  public  relations  work  on 
Cities  Service  Co..  NBC  Advertiser. 
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The  Birth  Place  of  Aviation 


WING 


Dayton's  Blue  Network  station  has 
kept  pace  with  Dayton's  perform- 
ance as  a  war  production  center. 
The  overwhelming  preference  of 
WING  by  local  merchants  and  na- 
tional firms  using  radio  indicates 
the  trend  in  radio  listening.  Let  these 
merchants  who  measure  results  by 
the  sound  of  the  cash  register  guide 
you  in  selecting  the  right  medium. 

Write  or  wire  today  for  availabilities. 


All  statistics  used  compiled  by  the 
Dayton  Chamber  of  Commerce. 


DAYTON.  D. 


Today .  IS  DOING  A  BIG  JOB 
IN  WAR  PROOUCTION! 

That  big  is  spelled  with  a  capital  B  for  Dayton  is  10th  in 
the  nation  in  war  production.  This  achievement  has  been 
accomplished  with  practically  no  wartime  industrial  plant 
expansion. 


Tomorrow?.  DAYTON  WILL  DO 

A  BIGGER  JOB  IN  PEACE! 

Expansion  plans  for  peacetime  operations  will  exceed 
$50,000,000  according  to  a  recent  industrial  survey  of 
Dayton  manufacturers.  An  indication  of  the  tremendous 
market  ofFered  by  Dayton  today — and  tomorrow. 


BASIC  BLUE 


5,000  WATTS 
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^  ince  1940 
A  continuing 
Measurement  of 
Canadian  Radio 
Audiences  in  the 
29  key  Markets 
of  Canada 


CHARLES  M.  STORM  Co.,  New 
York,  has  taken  additional  office  space 
at  50  East  42nd  St.  Agency's  princi- 
pal executives  have  been  moved  to 
the  new  quarters,  occupying  nearly  the 
entire  16th  floor,  while  the  15th  floor 
now  houses  radio  and  other  media 
and  administrative  departments.  Firm 
has  increased  office  space  100  percent 
since  the  start  of  the  year. 

W.  ROBERT  MITCHELL,  account 
executive,  formerly  with  Snyder  & 
Black,  New  York,  has  joined  McCann- 
Erickson,  New  York. 

ROBERT  H.  KING,  for  the  past 
year  and  a  half  on  the  Blue  Network 
publicity  staff,  has  been  named  di- 
i-eetor  of  publicity  of  Doherty,  Clif- 
ford &  Shenfield,  New  York.  Mr.  King 
was  formerly  in  the  publicity  depart- 
ment of  J.  M.  Mathes,  Inc.,  New  York, 
and  served  for  eight  years  with  the 
Philadelphia  Evening  Bulletin. 

DRAPER  DANIELS,  copy  writer, 
formerly  of  Young  &  Rubicam,  New 
York,  has  joined  McGann-Erickson, 
New  York,  as  a  copy  gi'oup  head. 

GILBERT  NUNNS,  formerly  with 
J.  Walter  Thompson  Co.,  Toronto,  has 
joined  Locke,  Johnson  &  Co.,  Toronto, 
as  account  representative. 

HARRY  O'CONNOR  has  joined  the 
radio  department  of  MacLaren  Adv., 
Toronto.  He  has  been  for  many  years 
in  advertising  and  publicity  for  Fa- 
mous Players  Canadian  Corp.,  To- 
ronto. 

COL.  KENNETH  COLLINS,  vice- 
president  of  Arthur  Kudner  Inc.,  New 
York,  on  military  leave  as  chief  pro- 
curement officer  of  the  Eighth  Air 
Force  in  Europe,  has  been  awarded 
the  Legion  of  Merit. 

TED  LONG,  television  director  of 
BBDO  New  York,  has  been  elected  an 
associate  member  of  the  Institute  of 
Radio  Engineers. 

DANIEL  J.  DANKER,  Jr.,  Pacific 
Coast  vice-president  of  J.  Walter 
Thompson  Co.,  Hollywood,  who  died 
in  that  city  on  July  5  following  a  heart 
attack,  left  an  estate  estimated  at  more 
than  $200,000  to  his  widow,  named 
executor. 


Coate  to  Agency 

H.  R.  COATE,  formerly  in  the 
export  division  of  General  Motors 
Corp.,  Detroit,  has  resigned  to  join 
Foote,  Cone  &  Belding,  New  York, 
as  director  of  postwar  foreign  ac- 
tivities, with  headquarters  in  New 
York.  Mr.  Coate  has  been  engaged 
in  public  relations,  advertising 
and  sales  promotion  for  General 
Motors,  having  been  with  the  com- 
pany 20  years. 


Gesregan  Named 

HERBERT  GESREGAN,  former- 
ly on  the  media  staff  of  BBDO  New 
York,  has  joined  Marschalk  & 
Pratt,  New  York,  as  media  di- 
rector. Mr.  Gesregan  replaces 
George  L.  Trimble,  who  joins 
Fuller  &  Smith  &  Ross,  New  York, 
Aug.  1  as  media  director  . 


Book  by  Young 

A  NEW  BOOK  by  James  Webb 
Young,  senior  consultant  and  di- 
rector of  J.  Walter  Thompson  Co., 
is  titled  Diary  of  An  Ad  Man.  It 
is  written  in  the  form  of  a  diary 
covering  the  war  years,  June  1, 
1942  to  Dec.  31,  1943  [Advertising 
Publications  Inc.,  Chicago] . 


BING  CROSBY,  following  broadcast 
ot  .Tul.v  27  will  vacation  for  1.3  weeks 
from  NBC  Kraft  Music  Hall.  He  will 
entertain  recuperating  servicemen  in 
West  Coast  hospitals. 


SHELL  OIL  Co.  of  New  England  has 
renewed  its  ten  minute  news  and 
sports  program  Shell  Digest,  Thurs- 
day, Friday  and  Saturday  nights  on 
WNAC  and  other  Yankee  Network 
stations.  Program  features  Nelson 
Churchill.  Agency  is  J.  Walter 
Thompson. 

ARTHUR  E.  WEBB,  for  more  than 
20  years  associated  with  the  Salada 
Tea  Co.,  Detroit,  in  a  sales  capacity, 
has  joined  the  Morton  Salt  Co.,  Chi- 
cago, as  city,  sales  manager  in  the 
company's  Detroit  office. 
PETER  PAUL  Inc.,  Naugatuck, 
Conn.,  on  Aug.  7  adds  .thrice  weekly 
sponsorship  of  Prescott  Robinson's 
8  a.m.  news  period  on  WOR  New 
York  to  its  schedule  of  one-minute  live 
spot  announcements  and  news  pro- 
grams on  a  number  of  stations 
throughout  the  country.  Agency  is 
Platt-Forbes,  New  York. 

SONORA  Radio  &  Television  Corp., 
Chicago  (Sonora  radios),  began  spon- 
sorship July  17  of  Dick  (Two  Ton) 
Baker's  quarter-hour  morning  pro- 
gram of  songs  and  specialities,  Mon- 
days through  Fridays  on  WGN  Chi- 
cago. Show  replaces  sponsorship  of 
quarter-hour  Good  Morning  Program 
by  Sonora  daily  on  WGN.  Contract  is 
for  six  weeks,  placed  by  Weiss  & 
Geller,  Chicago. 

BERNARD  M.  KLIMAN,  former  ad- 
vertising and  promotion  manager  of 
I.  Schneierson  &  Sons,  New  York,  has 
been  appointed  advertising  director  of 
Gruen  Watch  Co.,  New  York.  Posi- 
tion at  Gruen  was  formerly  held  by 
John  Young,  who  entered  the  Navy, 
and  more  recently  by  Donald  S.  Hall, 
now  in  the  Army. 

NARRAGJANSETT  Brewing  Co., 
Cranston,  R.  I.,  has  renewed  its  se- 
ries of  minute  participation  in  the 
6-6:15  p.m.  edition  of  the  Yankee 
Nettcork  News  Service  on  WNAC 
Boston.  Agency  is  Arthur  Braitsch 
Co.,  Providence,  R.  I. 

BROADWAY  Dept.  Store,  Los  An- 
geles, on  July  3  started  five  weekly- 
quarter  -  hour  women's  commentary 
Home  Chais,  featuring  Miriam  Lane, 
on  KMPC  Hollywood.  Contract  is  for 
52  weeks  with  placement  through  Lee 
Ringer  Adv.,  Los  Angeles. 

GROCERS  PACKING  Co.,  Los  An- 
geles (Budget  cellophane  packaged 
foods),  on  July  17  started  sponsoring 
five-weekly,  transcribed  version  of 
quarter-hour  Take  a  Look  With 
Frances  Scully  on  KTAR  Phoenix. 
Contract  is  for  .52  weeks.  Live  broad- 
cast is  sponsored  five-weekly  on  KECA 
Los  Angeles.  Agency  is  Raymond  R. 
Morgan  Co.,  Hollywood. 


Griffin  Maintains 

GRIFFIN  MFG.  Co.,  Brookl;,i,. 
through  52-week  renewals  is  main- 
taining its  schedule  in  behalf  of 
shoe  polishes  on  about  60  stations, 
using  a  recorded  music  series  Grif- 
fin Time  to  Shine,  live  talent  shows, 
participations,  and  news.  An- 
nouncements are  all  live.  Agency 
is  Bermingham,  Castleman  & 
Pierce,  New  York. 


GENERAL  MOTORS  Corp.,  Detroit, 
will  nenew  is  quarter-hour  program. 
Victory  Is  Our  Business,  Sunday-. 
WGN  Chicago,  effective  August  9.  Con- 
tract for  13  weeks  was  placed  liy 
Campbell-Ewald  Co.,  Detroit. 

CHARLES  E.  SORENSON,  former 
executive  vice-president  of  Ford  JIo- 
tor  Co.,  has  been  elected  president  of 
Willys-Overland  Motors,  Inc.,  Toledo, 
O.  Ward  M.  Canaday  will  continue  as 
chairmau  of  the  board. 

BROWN-THOMPSON'S  Dept.  St.ae, 
Hartford,  beginning  Aug.  15  for  ^>'2 
weeks  sponsors  six-weekly  8  p.m.  AP 
news  broadcast  on  WDRC  Hartford. 
Contract  was  placed  through  .Julian 
Gross  Adv.,  Hartford. 

CAMPBELL  SOUP  Co.  Ltd.,  New 
Toronto,  Ont.  (soups),  has  started 
twice  daily  spot  announcement  cam- 
paign on  a  number  of  Canadian  stta- 
tions.  Account  was  placed  by  Cock- 
field  Brown  &  Co.,  Toronto. 

SALADA  TEA  Co.  of  Canada,  To- 
ronto, has  started  quarter-hour  Sunday 
newscasts  on  CJKL  Kirkland  Lake, 
CKGB  Timmins  and  CFCH  North 
Bay,  Ont.  Account  was  placed  by 
Thornton  Purkins  Ltd.,  Toronto. 

BOSTON  MUTUAL  LIFE  Insurance 
Co.,  Boston,  has  appointed  Wendell 
P.  Colton  Co.,  New  York,  as  agency. 
Initial  campaign  calls  for  newspaper 
advertising  only  in  the  New  England 
area.  No  radio  is  contemplated  at 
present. 

FRATERNAL  Order  of  Eagles,  Hel- 
ena, Mont.,  in  a  national  campaign  is 
sponsoring  weekly  quarter-hour  tran- 
scribed dramatizations  The  Eagles 
Speak  on  75  stations.  Placement  is 
through  Continental  Radio  &  Tele- 
vision Prod.,  Hollywood. 

STRATHMORE  PRODUCTS  Co., 
New  York,  has  appointed  Irving  Rosen 
Adv.,  New  York,  to  handle  advertising 
for  Ripans  Tabules,  laxative  and 
anti-acid'  tablets.  Spot  radio  is  being 
planned  on  foreign  language  stations 
in  metropolitan  New  York. 

AMERICAN  SCHOOL,  Chicago  (cor- 
respondence school),  renews  sponsor- 
ship of  a  quarter-hour  transcribed 
show,  Sundays,  on  WOR  New  York, 
starting  Sept.  10.  Contract  for  13 
weeks  was  placed  by  Doremus  &  Co., 
Chicago. 


1480  Kilocycle* 


Full  Time  Operation 


WHOM 

FOR  BETTER  THAN  AVERAGE  RESULTS 

Joseph  Lang,  Gen.  Mgr. 

HeM  York  Studios:  29  West  57th  Street.  New  York  City 
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The  concert  pianist  is  free  to  devote  his  exclusive  attention 

to  the  interpretation  of  his  music  because  years  of  arduous  practice 

have  enabled  his  skillful  fingers  to  strike  the  proper  keys  instinctively. 


Instinctively,  the  people  of  Southern  New  Eng- 
land turn  to  WTIC  for  the  radio  programs  they 
like  best.  Asa  result  of  this  habit — born  of  more 
than  19  years'  experience — WTIC  can  offer  ad- 
vertisers a  larger  and  more  responsive  audience 
than  any  medium  in  this  rich  area. 

The  people  w^ho  listen  to  WTIC  possess  a 


buying  income  more  than  60%  greater  than  the 
average  for  the  entire  United  States.  Convince 
them  of  the  merits  of  your  product  and  they 
w^ill  buy  it. 

You'll  find  that  putting  WTIC's  50,000 
WATTS  to  vi'ork  for  you  is  a  most  profitable 
habit  to  develop. 


PEOPLE  ARE  IN  THE 


IN  SOUTHERN  NEW  ENGEANn 

OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  NO.  t  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network- 
Represenled  fay  WEED      COMPANY,  New  York,  Boston, 
Chicago,  DelroU,  Son  Francisco  and  Hollywood 
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TO 

ADVERTISERS 

WHO 

ARE 

LOOKING 


SOUTH 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  ai  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%,   more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line — or 
ask  Free  &  Peters. 


WIS 


COLUMBIA 
SOUTH  CAROLINA 


5000  WAHS 


560  KC 


FREE   &  PETERS,  Inc.,  National  Representatives 


r^M4  PROGRAMS 


NEW  PUBLIC  service  feature 
program  on  WKY  Okla- 
homa City,  which  will  not 
be  sponsored,  is  titled  Farm 
Reporter  and  will  have  the  Hon. 
Claude  Wickard,  Secretary  of 
Agriculture,  as  guest  speaker  at  a 
dedication  dinner  and  preview 
broadcast  Aug.  8  to  initiate  the  new 
WKY  farm  service  show.  To  be 
broadcast  Mondays  through  Fri- 
days 12:30-12:45  p.m.  starting  Aug. 
9,  program  will  be  directed  by  Ede 
Lemons,  southwestern  agricultural 
leader  and  former  executive  secre- 
tary of  the  FFA.  In  addition  to 
Sec.  Wickard,  otl.^r  speakers  at  the 
dinner  to  be  held  in  the  Skirvin 
Tower  Hotel,  will  b3  Governor 
Kerr  of  Oklahoma  and  Dr.  H.  G. 
Bennett,  president  of  Oklahoma  A. 
&  M.  College.  Invitations  have  been 
sent  to  over  1,000  persons. 


Stock  Show 
IN  COOPEEATION  \\ith  the 
Rocky  Mountain  Radio  Council, 
KOA  Denver  is  presenting  a  week- 
ly Saturday  Stock  Show  as  a  ser- 
vice to  farmers  and  ranchmen 
throughout  the  Rocky  Mountain 
and  Plains  States  region.  Theme 
of  the  program  is  to  trace  the  de- 
velopment of  agriculture  in  the 
area,  tieing  in  historic  phases  with 
the  current  situation.  Farmers  and 
ranchmen  appear  on  the  program, 
which  also  features  songs  of  the 
plains  and  the  Old  West,  as  played 
hy  a  12-piece  orchestra. 


Veteran  Aid 

ASSISTANCE  to  returned  w^ar 
veterans  is  offered  Mondays,  8:05- 
8:15  p.m.,  by  W'INX  Washington 
in  a  program  conducted  under  aus- 
pices of  the  Disabled  American 
Veterans.  Purpose  is  to  acquaint 
both  disabled  and  able-bodied  ser- 
vice men  returning  to  civilian  -life 
with  their  rights,  rehabilitation 
plans,  employment,  vocational 
training  and  other  information 
valuable  to  the  men  who  seek  to 
find  their  places  as  civilians. 


New  WMCA  Feature 

THEATRICAL  boarding  house  is 
the  locale  for  The  Callahans,  week- 
ly half-hour  program  started  on 
WMCA  New  York  in  line  with  its 
policy  to  present  more  live  shows. 
Each  program  is  an  episode  in  it- 
self. Series  is  designed  to  carry- 
over a  more  sustained  interest  than 
the  established  type  of  comedy- 
variety  show.  Fritz  Block,  New 
York,  is  writer  and  director. 


Ft.  Banning  on  WDAK 

PAYING  tribute  to  the  work  of 
the  WAC,  Army  Nurses  and  Red 
Cross   workers,   the   Ft.  Benning 

(Ga. )  public  relations  office  is  now 
broadcasting  a  new  weekly  pro- 
gram Women  at  War  over  the  fa- 
cilities of  WDAK  Columbus,  Ga. 
Pvt.  Louise  Wilis,  former  reporter 
on  the  Nashville  Tennessean,  con- 
ducts   the    interviews    with  the 

women  at  the  post. 


Youth  Centers 

ACTIVITIES  of  youth  summe 
cpnters  supported  by  the  Ioce 
Community  Chest  provide  the  set 
ting  for  a  series  of  special  event 
nrorrams  being  broadcast  b 
WTAG  Worcester,  Mass.  Initia 
program  originated  at  a  Boy  Scou 
camp  and  included  interviews  wit 
scouts  and  counselors.  Later  broad 
casts  will  describe  the  work  of  th 
YMCA,  YWCA,  Camp  Fire  Girl 
and  Girls  Club.  Bob  Dixon,  WTA( 
special  events  chief,  handles  th 
broadcasts. 

^  ^ 

Soldier  Request  Show 

WEEKLY  Sunday  afternoon  pre 
gram  on  WASK  Lafayette,  Ind.,  i 
dedicated  to  men  in  the  arme 
forces  and  titled  Service  Men's  Ri 
quest  Program,  consisting  of  mus: 
requested  by  service  men  from  th£ 
area  who  are  located  in  varioi; 
quarters  of  the  globe.  Progran 
which  is  now  sponsored  by  th 
Unit  Parts  Co.,  auto  parts  an 
paint  firm,  has  been  a  feature  c 
WASK  for  over  two  years. 


Money  Quiz 

SELECTING  NAMES  at  randoi 
from  telephone  directories,  th 
telephone  money  award  quiz  pre 
gram  Quiz  Time,  is  now  conducte 
by  Walt  Lochman  on  WIND  Ch: 
cago.  Quarter  hour  program  i 
aired  three  times  daily,  once  o 
Sundays. 

*     *  * 

Religious  Talks 

STARTED  July  3,  the  Blue  Ne 
work  now  presents  a  series  c 
five  weekly  quarter-hour  religiou 
talks.  Your  Life  Today,  under  th 
auspices  of  the  Federal  Council  c 
Churches  of  Christ  of  America. 


WORL  Feature  '< 
PROMINENT  personalities  in  ci^,  j 
il  and  military  life  are  featured  i  i 
American  Ideals,  now  heard  Sui 
day  evenings  on  WORL  Boston. 

(Continued  on  page  52) 
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.OUTHERN    CALIFORNIA'S    LEADING  INDEPENDENT 


KMPC's  staff  of  top  sportcasters  make  KMPC  the  leading  sports 
station  in  Southern  California  with  daily  broadcasts  of  Pacific 
Coast  League  baseball  games... re-creations  daily  of  National 

League  games... fights... sport  commentaries  and  football, basket- 
ball and  golf... sport  fans  automatically  turn  their  dials  to  KMPC. 


ON-RADIO-ROW 
HOLLYWOO  D 


[MPC  CARRIES  MORE  SPORT  FEATURES  THAN  ALL  OTHER  SOUTHERN  CALIFORNIA  STATIONS  COMBINED 


WATTS 


LOS  ANGELES 


710  on 
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Yom 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  turntable  speed  indicator, 
complete  with  instructive  folder,  is  now  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  assist 
in  maintaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  pilch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  and  home  recording  components 
as  well  as  Professional  Recording  Studio  Equip- 
ment, takes  this  means  of  rendering  a  service  to 
the  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  — dealer  shelves  will 
again  slock  the  many  new  Universal  recording 
components  you  have  been  waiting  for. 


UNIVERSAL 
MICROPHONE  CO. 

INGLEWOOD,  CALIFORNIA 


Youth  Follies 

NEW  daily  45-minute  program 
heard  on  WMAZ  Macon,  Ga.  is 
The  Juke.  Box  Parade,  with  eight 
boys  and  girls  designated  for  at- 
tendance each  afternoon  by  the  di- 
rector of  Macon's  Teen  Age  Club. 
Those  invited  compete  in  announc- 
ing and  jitterbug  contests,  with 
music  furnished  bv  a  juke  box.  Soft 
drinks,  supplied  by  the  station,  are 
sipped  on  the  sidelines  by  other 
teen  ^gers  who  are  not  featured 
on  the  program.  Prizes  are  award- 
ed for  best  announcing  and  jitter- 
bugging. 


WNEW  Crime  Quiz 
WNEW  New  York  now  presents  a 
weekly  quarter-hour  Crime  Quiz, 
with  a  panel  of  "experts"  composed 
of  the  editors  of  crime  and  mystery 
magazines  published  bv  the  Hill- 
man  enterprises.  Listeners  are  in- 
vited to  submit  questions  dealing 
with  real  and  fictional  crime  stories, 
receiving  Hillman  mystery  books 
for  those  questions  used  on  the  pro- 
gram. 


Public  Reaction  Sought 

PUBLIC  reaction  to  various  new 
ideas  for  radio  entertainment  will 
be  sought  by  WWL  New  Orleans 
in  a  series  titled  Testinp,  scheduled 
to  begin  July  29.  A  new  type  of 
program  will  be  introduced  on  each 
broadcast  and  through  mail  re- 
sponse the  most  popular  idea  will 
be  chosen. 


A  Market  All  of  Its  Own 


i^isnnguished  as  a  "happy  medium"  among  contemporary  daytime 
programming,  WLIB  consistently  fills  the  musical  gap  long  left 
open  by  the  other  stations  in  New  York  City.  WLIB  attracts  the 
daytime  listener  who  likes  a  variety  of  good  music*  just  for  the 
endless  pleasure  it  gives;  WLIB  holds  the  listener  with  the  powerful 
appeal  of  familiar  music  and  famous  artists,  plus  brief,  yet  complete 
AP  and  UP  news  reports  every  hour.  WLIB's  programs  are  distinctly 
different  from  the  daytime  soap-operas,  women's  programs,  "jazz, 
jive  and  swing,"  sports  results,  talks,  and  the  deep-serious  music 
heard  on  contemporary  stations.  We  broadcast  the  "popular  classics 
with  a  b'end  of  the  modern" — familiar  light  classic  and  classic 
melody,  opera,  operetta,  musical  comedy  and  motion  picture  tunes, 
soft-sweet  ballads  of  today  and  yesterday,  Gypsy  music,  choral  groups, 
Gilbert  and  Sullivan  and  Latin-American  rhythms. 
By  catering  consistently  to  this  preference,  WLIB  has  created  a 
market  all  of  its  own  ...  a  market  not  served  consistently  by  any 
of  its  contemporaries  and  thus  not  duplicated. 

*  Program  Booklet  Available 


**TDE    VOICE    OF  LIBERTY" 


Teleoperas 

OPERATIC  EXCERPTS  in  Eng- 
lish soon  will  be  produced  on 
WNBT  New  York,  NBC  television 
station,  by  Dr.  Herbert  Graf,  new- 
ly appointed  NBC  director  of  op- 
eratic productions.  Rising  stars  of 
the  music  world  will  be  featured. 
Special  stage  sets  for  the  telecasts 
have  been  built. 

WON  Feature 

DERIVING  its  title  from  the  hall 
connecting  WGN  Chicago  studio 
building  with  the  Tribune  Tower, 
Harmony  Hall,  half  hour  program, 
is  now  heard  Wednesdays  on  the 
station.  Conducted  by  Robert 
Trendler  and  Wayne  Van  Dyke, 
tenor,  program  features  the  WGN 
Symphonic  Dance  Orchestra. 

*  *  * 

Old-timers 

WINS  New  York  is  reviving  old- 
time  musical  comedy  and  operetta 
hits  with  the  presentation  of  Show's 
The  Thing,  weekly  half-hour  pro- 
gram of  recorded  music.  Listeners 
are  invited  to  send  in  requests  for 
favorite  tunes,  to  be  played  as  they 
were  originally  heard,  minus  swing, 
with  appropriate  narration. 

*  *  * 

WOR  Religious  Music 

WOR  New  York  on  July  17  start- 
ed a  weekly  half-hour  Monday 
night  program  of  religious  music 
with  orchestra  and  chorus  under 
the  direction  of  Alfred  Wallen- 
stein,  WOR  musical  director,  and 
guest  soloists.  Program  is  titled 
Music  of  Worship. 


SKIPPY  IS  NO  MORE!  Skipp 
was  a  radio  star,  and  loved  radi^ 
Until  his  death  the  other  day,  thi 
friendly  pit  bull,  owned  by  Re 
Father  James  A.  Wagner,  manau 
ing  director  of  WTAQ  Green  Ba; 
Wis.,  had  opened  the  daily  fan 
and  home  hour  on  WTAQ  for  1 
years  by  barking  a  welcome  wit 
the  opening  theme.  Skippy,  almos 
13,  had  thousands  of  friends,  nc 
only  because  of  his  broadcastin 
but  because  he  was  a  familiar  sigl 
around  this  section  as  an  almos 
inseparable  companion  of  Fathe 

Wagner    now    in    Coast  Guarc 

*      *  * 

Editorials  on  Air 
BEST  editorials  from  Idaho  weel 
ly  newspapers  are  sent  to  KID^ 
Boise  each  week  from  the  Idah 
Editors  Assn.  for  random  selec 
tion  and  reading  over  the  air  on 
new  weekly  program  heard  ove 
that  station. 


General  Electric  Survey  and  Bookie 
Attempts  to  Find  Postwar  Set  Demanc 


KKO  BUILDING 


RADIO  CITY 


NEW  YORK 


GENERAL  ELECTRIC  Co., 
Schenectady,  through  its  six  times 
weekly  ten-minute  news  program 
The  World  Today  on  CBS  and 
through  all  GE  radio  set  space  ad- 
vertising is  offering  a  booklet  con- 
taining forecasts  of  postwar  home 
radio  and  television  equipment  from 
the  standpoint  of  performance  and 
appearance. 

"Your  Coming  Radio  ...  as 
forecast  by  General  Electric"  is 
the  title  of  the  booklet,  which  con- 
tains 28  pages  of  colored  illustra- 
tions, line  drawing  and  photog- 
raphy with  explanatory  text,  on 
FM  sets,  the  radio-phonograph, 
self-charging  portable,  radio  parts, 
telecasting  and  television  equip- 
ment. 

Included  is  a  self -addressed  mail- 
ing card  on  which  one  is  asked  to 
check  ovmership  and  postwar  buy- 
ing plans  for  various  types  of  sets. 
Name  and  address  are  requested 
so  that  the  local  GE  dealer  may 
mail  out  an  invitation  to  a  pre- 
view of  the  coming  GE  radios  as 
soon  as  they  are  available. 

In  depicting  various  cabinet  de- 
signs, the  booklet  refers  to  a  recent 
survey  by  GE  of  240,000  families 
on  '  what  America  wants  in  a  new 
radio  and  a  new  radio-phono- 
graph." Result's  of  the  survey,  it  is 
said,  "is  helping  General  Electric 


to  build  the  quality  instrument  yo 
want  to  own." 

Booklet  was  prepared  by  Maxo 
Inc.,  New  York,  agency  in  charg 
of  GE  electronics  advertising." 

Response  to  the  radio  offei 
which  has  been  running  for  th 
past  month  and  will  continue  ir 
definitely,  compares  favorably  wit 
results  obtained  from  offers  in  th: 
other  media,  it  was  learned.  Firs 
printing  of  150,000  is  running  ou 
and  another  is  in  preparation 


FOUR  TOP 
MARKETS! 

•Kentucky's  Central 

HLAP 

Lexington,  Ky. 


•  Amarillo 

KFVA 

Amarillo,  Tex. 


•The  Tri-State 

Ashland- 
Huntington,  W.  Va. 


*  Knoxville 

WBIR 

Knoxville^  Tenn. 

All  four  stations  owned  and  operated  by 
Gilmore  N.  Nunn  and  J.  Lindsay  Nunn 
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FEDERAL  HAS  DEVELOPED 
THE  FIRST  NITROGIN  PURIFIER 


No  oxidation,  no  contamination, 
no  moisture! 

Another  Federal  First  adds  extra 
performance  guarantees  to  FTR 
vacuum  tubes. 

In  a  corner  of  the  new  f  JH  fube 
plant  is  this  aut^>»ifi)ir  nitr'.ijcn 
purifier.  Durinfj  >lic  i.r'.rc==  '.f 
sealing  iUtL  unoflc  »o  fhe  stem, 

the  cietntri};  of  e /cry  pTR  tube 
0re  nov/  f<r'<»e'>c»l  fr'».rri  Qxidatlon, 
f  f<n>»irn  i  nfj>i'>ri   unri  mOIStUfe  in  O 


scientificu^fy  controlled  atmos- 
phere »,f  automatically  mixed  ni- 
tr.VacM  hydrogen. 

Mere  is  another  reason  why  you 
y=»  higher  operating  efficiency 
and  still  longer  life  when  you  use 
FTR  tubes.  Another  evidence  of 
the  ability,  brains  and  technical 
undsrstandlng  which  have  earned 
the  reputation  that  "Federal  al- 
ways has  made  better  tubes." 

Now  is  the  time  to  know  Federal. 


THE  audinadl  of 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
tie- — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KYW  Philadelphia 

Longines  Wittnauer  Watch  Co.,  New  York 
t  weekly,  thru  Arthur  Rosenberg,  N.  Y. 

P.  Duff  &  Sons,  Pittsburgh,  (Duff's  Mixes). 
.3  sa  weekly,  13  weeks,  thru  W.  Earl 
Bothwell,  Pittsburgh,  Pa. 

Miniwax  Co.,  New  York  (liquid  floor  wax), 
sa  weekly,  thru  R.  T.  Connell,  N.  Y. 

American  Oil  Co.,  Baltimore,  ne  weekly,  62 
weeks,   thru   Joseph   Katz,  Baltimore. 

Campbell  Soup  Co.,  Camden,  N.  J.  (beef 
noodle  soup ) ,  2  sa  weekly,  thru  Foote, 
Cone  &  Belding,   N.  Y. 

Barr's  Jewelers,  Philadelphia,  4  sa  -rfeekly, 
26  weeks,  thru  Edward  Prager,  Baltinore. 

Beech-Nut  Packing  Co..  Canajoharie.  N.  Y. 
(chewing  gum),  2  sa  weekly,  13  weeks, 
thru  Newell-Emmet,  N.  Y. 

Bell  Telephone  Co.  of  Pa.,  Philadelphia, 
7  sa  weekly,  for  13  weeks,  thru  gray  & 
Rogers,  Philadelphia. 

Dan's  Cancellation  Shoe  Stores,  Philadel- 
phia (shoe  store  chain),  2  sa  weekly, 
for  13  weeks,  thru  Dan  Rivkin,  Phila- 
delphia. 

Foster-Milburn  Co.,  Buffalo  (Doan's  pills), 
5  sa  weekly,  for  52  weeks,  thru  Street  & 
Finney,  N.  Y. 

KNX  Hollywood 

Milani  Food  Products  Co.,  Los  Angeles 
(1890  French  dressing),  5  sp  weekly,  13 
weeks,  thru  Garfield  &  Guild  Adv.,  Los 
Angeles. 

Crown  Products  Inc.,  Los  Angeles  (jams, 
jellies) ,  6  sp  weekly,  52  weeks,  thru  Hill- 
man-Shane-Breyer,    Los  Angeles. 

20th  Century-Fox  Film  Corp.,  Los  Angeles 
(films),  sa  52  weeks,  thru  Western  Adv. 
Agency,  Los  Angeles. 

Mentholatum  Co.,  Wilmington,  Del.,  3  sa 
weekly,  39  weeks,  thru  J.  Walter  Thomp- 
son Co.,  N.  Y. 

Bozeman  Canning  Co.,  Mt.  "V^ernon,  Wash. 
(Pictsweet  frozen  foods),  6  sp  weekly, 
52  weeks,  thru  Ruthrauff  &  Ryan, Seattle. 

WPDQ  Jacksonville,  Fla. 

William  Wrigley  Jr.  Co.,  Chicago,  10  ta 
weekly,  thru  Ruthrauff  &  Rvan,  Chicago. 

P.  Duff  &  Sons,  Pittsburgh  *cakes),  B  so 
weekly,  thru  W.  Earl  Bothwell  Adv., 
Pittsburgh. 

Republic  Pictures,  New  York,  ta  series  thru 

Donahue  &  Coe,  N.  Y. 
National  Oats  Co.,  Cedar  Rapids,  la.,  5  ta 

weekly,  thru  Cole  &  Co.,  Memphis. 


WPTF  Raleigh,  N.  C. 

Strietman  Biscuit  Co.,  Cincinnati  (crack- 
ers) ,  3  t  weekly,  52  weeks,  thru  Bert 
Johnston  &  Co.,  Cincinnati. 

Rit  Products,  Chicago  (dyes),  15  sa  weekly, 
thru  Earle  Ludgin  &  Co.,  Chicago. 

Allied  Mills,  Ft.  Wayne  (feeds),  2  t  week- 
ly, 52  weeks,  thru  Louis  E.  Wade,  Ft. 
Wayne. 

Pillsbury     Flour    Mills     Co.,  Minneapolis 

(self-rising  flour),  10  sa  weekly,  52  weeks, 

thru  McCann-Erickson,  N.  Y. 
Grove  Labs.,  St.  Louis,    (chill  tonie),  5  t 

weekly,  52  weeks,  thru  Russel  M.  Seeds 

Co.,  Chicago. 

WEAF  New  York 

Burnham    &    Morrill    Co.,    Portland,  Me. 

(baked  beans)  sa,  52  weeks,  thru  Charles 

W.  Hoyt  Co.,  N.  Y. 
Griffin  Mfg.  Co.,  Brooklyn    (shoe  polish), 

sa,    thru    Bermingham,    Cast)en:an  & 

Pierce,  N.  Y. 
Raytheon   Mfg.   Co.    (radio  tubes),   2  re 

weekly,  26  weeks,  thru  Hirshon-Cjarfield, 

N.  Y. 

Beech-Nut  Packing  Co.,  Canajoh.irio,  N.  Y. 
(gum,  coffee),  3  ne  weekly,  39  v/teks, 
thru  Newell-Emmett  Co.,  N.  Y. 

20th  Century- Fox  Film  Corp.,  New  York, 
ne  weekly,  13  weeks,  thru  Kayton- 
Spiero,  N.  Y. 

Ward  Baking  Co.,  New  York  (Tip  Top 
Bread ) ,  5  sa  weekly,  52  weeks,  thru  J. 
Walter  Thompson  Co.,  N.  Y. 

C.  F.  Mueller  &  Co.,  Jersey  City  (maca- 
roni), 3  ne  weekly,  52  weeks,  thru  Duane 
Jones  Co.,  N.  Y. 

Herman  Basch  &  Co.,  New  York  (Hammer 
Braijd  Process  Furs),  2  sa  weekly,  13 
weeks,  thru  Kelly-Nason,  N.  Y. 

KFI  Los  Angeles 

Bullock's,  Los  Angeles  (cosmetics),  ne 
weekly.  8  weeks,  thru  Dara  Jones  Co., 
Los  Angeles. 

Milani  Food  Products  Co.,  Los  Angeles 
(1890  French  dressing),  3  sr>  weekly,  13 
weeks,  thru  Garfield  &  Guild  Adv.,  IjOS 
Angeles. 

WINN  Louisville,  Ky. 

Foster-Milburn  Co.,  Buffalo  (Ice  Mint),  sa 
thru  Spot  Broadcasting,  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy), 
55  sa  thru  Ruthrauff  &  Ryan,  N.  Y. 

WHN  New  York 

Electronics  Corp.  of  America,  New  York 
(institutional),  5  ne  weekly,  52 .  weeks, 
thru  Shappe-Wilkes  Inc.,  N.  Y. 

KECA  Los  Angeles 

Pep  Boys  of  Cal.,  Los  Angeles  (auto  sup- 
plies), 5  sp  weekly,  52  weeks,  thru  Mil- 
ton Weinberg  Adv.  Co.,  Los  Angeles. 


KMTR  Hollywood 

William  Wrigley  Jr.  Co.,  Chicago  (gum), 
30  ta  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

G.  Washington  Coffee  Refining  Co.,  ^Iorris 
Plains,  N.  J.,  70  ta  weekly,  thru  Ruth- 
rauff &  Ryan,  Chicago. 

Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy 
soap),  70  ta  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Willard  Tablet  Co.,  Chicago  (proprietary), 
6  sp  weekly,  52  weeks,  thru  First  United 
Broadcasters,  Chicago. 

Kenmore  Publishing  Co.,  New  York  (books) , 
6  sp  weekly,  thru  Weiss  &  Geller,  N.  Y. 

Endura  Cosmetics  Co.,  Los  Angeles  (cos- 
metics), 5  sp  weekly,  thru  Harry  J.  Wend- 
land  Agency,  Los  Angeles. 

Gospel  Broadcasting  Corp.,  Los  Angeles 
(religious),  weekly  sp,  52  weeks,  thru 
R.  H.  Alber  Co.,  Los  Angeles. 

Carter  Products,  New  York  (Superin),  5 
ta  weekly,  52  weeks,  thra  J.  Walter 
Thompson  Co.,  N.  Y. 

Southern  Pacific  Co.,  San  Francisco,  5  ta 
weekly,  26  weeks,  thru  Foote,  Cone  & 
Belding,  San  Francisco. 

Block  Drug  Co.,  New  York  (Golden  Medal 
capsules) ,  5  ta  weekly,  52  weeks,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

McKesson  &  Bobbins,  Bridgeport,  Conn. 
(Bax).  5  ta  weekly,  thru  Ivey  &  Elling- 
ton, Philadelphia. 

WHO  Des  Moines 

Allied  Mills,  Ft.  Wayne  (feeds),  2  t  week- 
ly, 52  weeks,  thru  Louis  E.  Wade  Inc., 
Ft.  Wayne. 

Carter  Products,  New  York  (Carters  Little 
Liver  Pills),  8  sa  weekly,  52  wee.ics,  thru 
Ted  Bates  Inc.,  N.  Y. 

Campbell  Cereal  Co.,  Minneapolis  (Malto- 
O-Meal),  sp  weekly,  26  weeks,  thru 
Camphell-Mithun,  Minneapolis. 

Funk  Bros.  Seed  Co.,  Blooraington,  111. 
(hybrid  corn),  t  weekly,  52  weeks,  thru 
E.  H.  Brown  Adv.  Agency,  Chicago. 

Kellogg  Co.,  Battle  Creek,  Mich.  (Raisin 
Bran,  Bran  Flakes),  12  ta  weekly,  thru 
Kenyon  &  Eckhardt,  N.  Y. 

KFAC  Los  Angeles 

Milani  Food  Products  Co.,  Los  Antceits 
(1890  French  dressing),  week'y  sj),  13 
weeks,  thru  Garfield  &  Guild  Adv.,  Lcs 
Angeles. 


Heads  Normandy  Newsmen 

HERBERT  CLARK.  Blue  Network 
foreign  cori-espondent,  has  been  named 
to  represent  radio  newsmen  on  the 
"Beachhead  Correspondents'  Commit- 
tee" set  up  to  deal  with  problems  of 
the  press,  according  to  an  AP  dis- 
patch, dated  July  8,  "With  the  Ameri- 
can Army  in  France". 


Ruthrauff  &  Ryan  Does 
Rinso   Television  Film 

A  TELEVISION  film  based  on  the 
radio  commercial  approach  has 
been  prepared  by  Ruthrauff  & 
Ryan,  New  York,  for  Rinso,  a 
Lever  Bros,  product.  Lee  Cooley, 
television  director  of  the  agency, 
last  week  returned  from  the  West 
Coast  where  he  had  made  a  televi- 
sion survey  and  also  assisted  in 
the  completion  of  the  film  which  ' 
was  produced  by  Telecom  Co.,  a 
Hollywood  film  studio.  The  film  con- 
sists of  a  short  time  device  and 
commercials  for  Rinso. 

R&R  present  plans  call  for  con- 
tinuation of  experiments  with  both 
live  and  film  telecasts.  At  present, 
the  video  station  used  by  Lever 
Bros,  is  WABD,  DuMont  station 
in  New  York.  Mr.  Cooley  will 
shortly  make  a  trip  to  Chicago  and 
Schenectady  to  discuss  program 
plans  under  consideration  for  those 
stations. 


Hoosiers  Pickup  WCBW 

INDIANA  TELEVISION  Labs. 
Indianapolis,  has  notified  the  CBS 
video  station,  WCBW  New  York, 
that  Opinions  on  Trial,  a  WCBW 
feature,  was  being  received  clearly 
by  the  Indianapolis  firm  which  a 
few  weeks  earlier  announced  re- 
ception of  programs  from  WNBf, 
NBC  television  station  in  New 
York  [BROADCASTING,  July  3]. 
Robert  Serrell,  CBS  television  en- 
gineer, explained  that  "the  prop- 
agation of  television  waves  between 
.30  and  80  megacycles  is  affected 
by  sunspots,  because  these  sun- 
spots  influence  the  height  of  the 
heaviside  layer  from  which  a  tele- 
vision wave  may  be  refracted  back  ! 
to  earth.  We  are  now  in  a  period 
where  sunspot  activity  is  increas-  | 
ino-.  We  may  therefore  expect  more  i 
frequent  occurence  of  long-distance 
video  reception." 


Groucho  Released 

WITH  GROUCHO  MARX  released 
from  contract  as  star  of  CBS  Blue 
Ribbon  Town  by  Pabst  Sales  Co. 
(beer),   current  summer  replace- [ 
ment  show  featuring  Kenny  Baker, 
tenor,  and  Robert  Armbruster's  or-  | 
chestra  will  continue  through  to 
Jan.  6.  Then  Danny  Kaye,  film  and 
stage  comedian,  takes  over  as  m.c. 
and  star  under  new  format.  Provi-  ; 
sion  in  Marx'  contract  giving  him  | 
supervision  over  production  of  sum-  1 
mer  series  still  stands.  It  is  being  j 
carried  out  by  his  brother  Gummo 
in  absence  of  Groucho,  now  on  a 
military    hospital    tour.  Groucho 
has  several  radio  deals  pending  for  i 
fall,  and  it  is  expected  that  Phil 
Rapp,    writer-producer,    will  go 
with  him  rather  than  to  the  new 
Danny  Kaye  program  as  originally 
announced. 


Burlington  Radio 

CHICAGO,  BURLINGTON  &  Quin- 
cy  Railroad,  started  an  experimental 
run  from  Chicago  to  Denver  of  a  100 
to  125  freight  train  equipped  with 
locomotive  cab-to-caboose  radio-tele- 
phone communication  to  measure  pos- 
sible savings  in  running  time  on  a 
1,000-mile  haul.  Preliminary  experi- 
ments have  shown  that  radio  communi- 
cation makes  possible  savings  of  15 
to  30  minutes  in  running  time  over  an 
operating  division  of  100  miles,  the 
company  announced.  The  present  test 
will  indicate  whether  similar  savings 
are  possible  on  a  1,000  mile  haul. 


lUiTvO  V?i!r]^  mom- 


AH0 


'Ise  Time  Buyers  and  Time  Wise  Buy- 
ers save  money  for  their  clients  on  the 
Pacific   Northwest  Group: 

Wythe  Wolker— Eastern  Sales  Manager 
Representatives 
KXL  The  Walker  Co. 

Z  NET  The  Walker  Co. 

KFPY  The  Katz  Co. 
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SERGE  KOUSSEVITZKY 


Serge  Koussevitzky  is  conducting  this  year's 
Musical  Festival  at  Tanglewood  —  July  29-30 
and  August  5-6. 

This  festival  offers  Koussevitzky  suitable  occa- 
sion for  the  observance  of  his  seventieth  birth- 
day on  July  26. 

We  of  the  Blue  Network  therefore  wish  to  ex- 
tend birthday  greetings  to  him.  And  in  doing 
so,  we  take  pride  in  the  fact  that  since  Decem- 


ber, 1942,  the  peerless  Boston  Symphony, 
under  his  direction,  has  been  heard  by  millions 
of  Americans,  over  the  facilities  of  this  network 
on  Saturdays  at  8:30  PM  EWT. 

At  this  same  time,  we  offer  an  appreciative 
bow  to  the  Allis-Chalmers  Manufacturing  Com- 
pany, sponsors  of  the  Boston  Symphony  over 
the  Blue,  who  have  made  it  possible  for  the 
finest  music  to  be  heard  by  all  of  America. 


».         M         E         R         I         C         i         S  B         R         n         A         D         C  A 


S 


T         I         ,\-         G  SYSTEM,  ISO 


WJR  to  Continue  AP-PA  Wire  Services 
Despite  Run-in  With  Detroit  Paper 


INDICATIONS  that  WJR  Detroit 
would  not  carry  out  its  intention  of 
canceling  its  AP  radio  wire,  as  an- 
nounced last  Monday  by  Leo  J. 
Fitzpatrick,  vice-president  and  gen- 
eral manager  of  the  station,  was 
given  by  Mr.  Fitzpatrick  later  in 
the  week  in  a  follow-up  statement 
which  said  as  soon  as  Press  Assn. 
completes  its  plan  to  enlarge  its 
local  bureau  to  gather  special  news 
"WJR  will  undoubtedly  continue 
with  PA." 

Cancelation  had  been  promised 
on  the  refusal  of  the  Detroit  Free 


Press  to  allow  the  news  gathered 
by  its  staff  and  supplied  by  it  to 
Associated  Press  to  be  put  on  the 
radio  wire  for  use  by  Detroit  sta- 
tions. As  an  AP  member  paper, 
the  Free  Press  makes  its  news 
available  to  AP,  but  it  reportedly 
balked  at  hearing  the  news  on  the 
air  in  its  own  city  hours  before  its 
papers  with  this  same  news  were 
on  the  street. 

Station  reported  that  it  discov- 
ered this  state  of  affairs  only  when 
a  telegraph  technician  began  in- 
stalling  cut-out   switches   in  the 


WJR  newsroom  which,  the  station 
said  it  was  informed,  would  allow 
PA  to  send  Free  Press  news  to  sta- 
tions outside  the  Detroit  area  while 
cutting  out  WJR. 

Oliver  Gramling,  assistant  gen- 
eral manager  of  PA,  issued  the  fol- 
lowing statement: 

While  we  were  in  the  midst  of  en- 
larging our  Detroit  bureau,  W.TR 
questioned  the  installation  of  a  me- 
chanical arrangement  on  a  wire  owned 
by  the  newspapers.  We  planned  the 
enlargement  because  one  of  PA's  po- 
tential sources  of  news  had  balked. 
It  was  a  source  on  which  we  had 
never  depended  to  any  extent,  but  we 
were  going  ahead  with  plans  for  en- 
largement anyway  because  our  busi- 
ness is  to  deliver  to  radio  the  best 
possible  report. 

In  questioning  this  one  minor 
change  that  had  nothing  to  do  with 
the  special  AP  radio  wire,  WJR 
thoughtfully  feared  that  the  move 
would  mean  loss  of  some  copy.  As 
soon  as  we  explained  our  plans  to 
WJR,  there  no  longer  was  any  ques- 
tion as  to  what  was  involved,  there 
was  nothing  else  to  it  and  now  that 
what  we  were  doing  is  understood, 
everybody  is  happy.  Our  enlarged  De- 
troit bureau  will  assure  better  cover- 
age than  ever. 

Mr.  Gramling  added  that  the  men 
who  are  being  added  to  the  Detroit 
PA  staff  are  in  addition  to  the  AP 
Detroit  organization,  which  also 
covers  local  news.  Since  most  local 
news  happens  in  the  daytime  and 
since  the  Free  Press  is  a  morning 
paper,  AP  has  not  depended  on  it 
for  local  news  coverage  as  much  as 
on  the  Detroit  News,  also  an  AP 
member  paper,  which  has  not  re- 
stricted the  use  of  its  news  by  AP. 
The  News  owns  and  operates  WWJ 
Detroit.  WJBK  and  WJLB,  which 
with  WJR  are  the  Deti'oit  clients  of 
PA,  did  not  follow  WJR's  action  in 
canceling  this  service,  Mr.  Gram- 
ling said. 


^Ul  be  the  i^yS 


•  Our  past  develop- 
ments and  present  i 
day  experience  with  * 
FM  Antennas  will 
provide  greater  effi- 
ciency in  design  and 
f>erformance  to  meet  | 
the  exacting  stand-  ; 
ards  of  this  impor- 
tant field. 

We're  "all  out"  for 
Victory,  but  our  en- 
gineers are  ready  to  \ 
work  with  you  on 
post-war  plans.  j 
JOHN  E.  IINGO  «  SOh,  Inc.  | 

CAMDEN,  NEWJEeSEY 

„1 


FIRST  SLICES  of  WISN  Mil- 
waukee's 22d  Birthday  Party  cake 
go  to  Mrs.  Gaston  W.  Grignon, 
(left),  wife  of  the  general  manager 
of  WISN,  and  Mrs.  Woods  Dreyfus, 
wife  of  the  station's  production 
manager.  Their  respective  hus- 
bands serve  the  ladies  at  the  party 
held  at  the  Schlitz  Brown  Bottle  in 
Milwaukee.  Mr.  Grignon  has  been 
with  WISN  since  its  start  in  1922. 


mTABLES  TO  SPEAK 
AT  SAFETY  MEETING 

USTED  among  the  speakers  to  ad- 
dress the  New  York  State  conference 
Jul.v  27  on  Radio  in  Safety  Education 
at  the  Hotel  Roosevelt  in  New  York 
[Beo.\dcasting,  July  17],  are  Dr. 
Sterling  Fisher,  assistant  public  serv- 
ice counselor,  NBC,  Dr.  Forrest  Long, 
director,  National  Safety  Council, 
Chicago,  Maj.  Gleun  S.  Reeves,  Se- 
curty  and  Intelligence  Division,  Sec- 
ond Service  Command,  Army  Service 
Forces,  G.  Emerson  Markham,  WGY 
Schenectady,  Professor  Paul  F.  La- 
zarsfeld,  director,  office  of  radio  re- 
search, Columbia  U. 

Also  Dan  Thompson,  chief  of  ra- 
dio section,  public  information  divi- 
sion, National  Safety  CouncU,  William 
A.  Fay,  Stromberg-Carlson,  vice- 
president  in  charge  of  broadcasting, 
John  McNeil,  manager,  WJZ  New 
York,  Walt  Dennis,  public  relations 
and  special  events  director,  WHN  New 
York,  Harold  E.  Smith,  general  man- 
ager, AVOKO  and  WABY,  Albany, 
George  Slade,  WBZ-WBZA  Boston 
and  Springfield,  Mass.,  Elizabeth 
Odames,  WIBX  Utica. 

Other  speakers  will  include  M.  S. 
Novik,  director,  AVNYC,  New  York's 
municipal  station,  Ralph  N.  Weil, 
general  manager,  WOV  New  York, 
J.  E.  Mason,  president,  WJTN 
Jamestown,  and  Dorothy  Lewis,  NAB 
director  of  listener  activities. 

J.  Harold  Ryan,  NAB  president, 
will  be  the  principal  speaker  at  the 
dinner,  with  Dr.  Edward  S.  Godfrey 
Jr.,  State  Commissioner  of  Health, 
Albany,  presiding. 

Conference  is  being  called  by  the 
New  York  State  Department  of  Health 
in  cooperation  wth  the  National  Safe- 
ty Council. 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Not'l  Rep.  •  Th«  Kolz  Agency  Inc 


Yes,  Sir!  For  ihe  first  three  months  of  1944/  North 
Dakota  people  had  the  largest  percentage  of  business- 
increase  in  the  entire  nation  — an  increase  of  32.5% 
over  1943,  as  against  the  national  average  of  22.4%! 

But  even  North  Dakota  is  not  uniformly  good,  from 
border  to  border.  The  Red  River  Valley,  of  which 
Fargo  is  the  center,  is  by  far  the  best  and  richest  part 
of  North  Dakota.  WDAY  at  Fargo  gives  you  vastly 
more  coverage  of  the  Red  River  Valley  than  any  other 
station.  If  you're  not  already  thoroughly  posted,  we'd 
like  to  send  you  some  eye-opening  figures.  Or  just 
ask  F6'P! 


FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  €r  PETERS,  NATIONAL  REPRESENTATIVES 


Page  56    •    July  24,  1944 


BRO ADCA 


STING    •    Broadcast  Advertising 


is  our  business! 


Every  move  our  fighters  make  on  land,  at  sea  or  in  the  air 
is  based  on  communications.  Men  depend  not  only  for  their 
orders  but  for  their  very  lives  on  radio  and  telephone  and  many  other 
communications  devices.  In  every  battle,  on  every  front  including  the 
home  front,  you'll  find  apparatus  made  by  Western  Electric — the  nation's 
largest  producer  of  electronic  and  communications  equipment  for  war. 

Buy  all  the  War  Bonds  you  can — and  keep  all  the  War  Bonds  you  buy! 


Western  Electric 

ARSENAL  OF  COMMUNICATIONS  EQUIPMENT 


BROADCASTING 


Broadcast  Advertising 
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Conference  Called 
On  Communication 

Meeting  of  Industry  Set  for 

Aug.  11-12  in  Washington 

POSTWAR  radio  allocations  as 
well  as  other  phases  of  interna- 
tional radio  regulations,  will  be 
discussed  at  a  meeting  of  repre- 
sentatives of  all  telecommunica- 
tions' industries  and  interested  gov- 
ernment agencies  to  be  held  in 
Washington,  Aug.  11-12  at  the  In- 
ter-Departmental Auditorium,  ac- 
cording to  Francis  C.  deWolf,  chief 
of  the  State  Department's  tele- 
communications division. 

Meeting,  to  which  more  than  500 
persons  in  industry  are  being  in- 


vited, will  attempt  to  obtain  views 
from  the  industry  in  regard  to 
postwar  communications  problems 
in  preparation  for  an  Inter-Amer- 
ican conference  on  telecommunica- 
tions called  by  the  Government  of 
Brazil  for  sometime  after  the  first 
of  the  year. 

Brazil  Calls  Meeting 

Brazil  was  scheduled  to  have 
held  the  Third  American  Radio 
Conference  in  1943,  but  war-time 
conditions  interferred.  While  the 
Washington  conference  early  in 
August  will  consider  all  telecom- 
munications problems  as  they  af- 
fect the  Western  Hemisphere,  those 
present  will  be  mindful  of  the  world 
conference  to  be  held  at  some  suit- 
able time  after  the  war.  The  gov- 


Magaziue  Plans 

TRIANGLE  PUBLICATION'S 
Inc.,  New  York,  publisher  of  Guide 
magazines,  last  week  announced  it 
would  promote  circulation  of  a 
new  magazine  "Seventeen"  through 
spot  announcements  in  leading 
cities  as  well  as  in  Sunday  roto- 
gravure sections,  magazines  and 
high  school  publications.  Details 
of  the  radio  schedule  are  expected 
to  be  set  in  a  week  or  ten  days. 
Agencv  is  Al  Paul  Lefton  Co., 
New  York,  and  Philadelphia. 


Patent  Award  to  Freeland 

A  THIRD  patent  award  for  television 
broadcasting  improvements  has  been 
given  by  Westinghouse  Electric  &  Mfg. 
Co.  to  Fred  Freeland,  production  man- 
ager of  WOWO-WGL  Ft.  Wayne,  In- 
diana, whose  ways  of  imijroving  tele- 
vision broadcasting  has  won  two  pre- 
vious awards.  Mr.  Freeland  has  been 
active  in  radio  for  14  years  as  an- 
nouncer, sound  expert  and  program 
director. 


LT.  COL.  BOYD  BULLOCK,  having 
left  the  Army,  has  rejoined  General 
Electric  Co.  as  advertising  manager  of 
the  appliance  and  merchandise  depart- 
ment, Bridgeport,  Conn.,  a  post  he 
held  before  entering  the  service  as  a 
major  in  February,  1942. 


WHLN  Shift 

WHLN  Harlan,  Ky.,  which  has 
been  granted  a  construction  per- 
mit to  shift  frequency  from  1450 
kc  to  1230  kc,  is  now  operating 
with  a  new  340  ft.  half-wave  ver- 
tical radiator  antenna. 


5000  WATTS  •  DAY  AND  NIGHT 


mimmm 


BASIC  BLUE  FOR  CLEVELAND 


Represented  Nationally  by  HEADLEY-REED  CO. 


YOU 
WON'T 
GET  W^** 
OH 

RELIEF  (Ky-)'- 

xnoney  is-  buying 


vrbere 


the  big 


.seven  percent 

,     .  there's  yo«'*^"^^^ 
servings  are  h^g 


and  get  i* 


^Bl  ^  5000  \NAT 


970  KC 


N.B.C. 


P&G  Vallee  Spot  Named 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, has  decided  on  the  Satur- 
day 8-8:30  p.m.  period  on  NBC  for 
Rudy  Vallee's  program,  which 
starts  Sept.  9.  Spot  will  be  vacated 
the  preceding  week  by  Abie's  Irish 
Rose,  which  is  being  discontinued 
by  P&G  for  Drene.  Annotmcement 
of  a  new  sponsor  for  the  latter  pro- 
gram is  expected  this  week.  Drene, 
which  will  be  promoted  on  the 
Vallee  show,  as  yet  untitled  and 
with  format  and  supporting  talent 
still  to  be  named,  is  handled  by  H. 
W.  Kastor  &  Sons,  Chicago. 

ernment-industry  conference  will 
consider  revisions  of  the  interna- 
tional radio  regulations  as  drafted 
at  the  1938  Cairo  Telecommunica- 
tions Conference.  The  technical  sub- 
committee for  the  August  meeting 
is  headed  by  Dr.  J.  H.  Dellinger, 
chief  of  the  radio  division  of  the 
Bureau  of  Standards,  and  is  com- 
posed of  Col.  Wesley  T.  Guest  of 
the  Signal  Corps;  Comdr.  Paul 
Miles,  USN;  Lloyd  Simson  of  Civil 
Aeronautics  Authority ;  Harvey 
Otterman,  assistant  chief  of  the 
State  Department's  telecommuni- 
cations division;  Philip  Siling, 
FCC  assistant  chief  engineer  in 
charge  of  broadcastinp*;  and  Capt. 
E.  M.  Webster,  chief  of  Coast 
Guard  communications. 


Col.  MitcheU  to  RCA 

LT.  COL.  T.  H.  MITCHELL  has 
been  released  from  his  post  as 
Chief  of  the  Traffic  Operational 
Engineering  Branch  of  the  Army 
Signal  Corps  Communications  Ser- 
vice to  become  vice-president  and 
general  manager  of  RCA  Com- 
munications, effective  today  (July 
24).  Col.  Mitchell  succeeds  Wil- 
liam A.  Winterbottom  who  died 
July  2  after  a  career  of  42 
years  in  radio  and  international 
communications.  Prior  to  joining 
the  Signal  Corps  in  1942,  Col. 
Mitchell  was  in  charge  of  RCAC 
operations  in  southern  California. 


Radio  Sets  Firs 
On  List  of  Repair.' 

OCR  Survey  Shows  85%  Noa 

Are  in  Working  Order 

RADIOS  stand  out  as  the  iter 
most  in  need  of  repair,  accordin' 
to  a  review  of  the  repair  statu5 
age  and  quantity  in  domestic  us 
of  23  household  appliances  mad 
by  the  Office  of  Civilian  Require 
ments  of  WPB  at  the  end  of  las 
week.  The  data  were  compiled  f  ron 
findings  of  the  third  survey  of  con 
sumer  requirements  made  during 
April  for  the  OCR  by  enumerator; 
of  the  Bureau  of  the  Censu; 
[Broadcasting  June  5].  Result; 
are  based  on  replies  from  abou1 
4,500  households,  geographically 
and  economically  representative  oJ 
the  nation  as  a  whole. 

Among  radio  households,  8% 
have  none  in  working  order.  The' 
extent  of  need  for  service  and  re- 
pairs again  shov/s  a  range  of  from 
1%  for  electric  water  heaters  tc' 
287c  for  radios. 

In  estimated  number  in  house- 
holds, radios  lead  the  list  vnth 
more  than  46,000,000  in  homes  of 
the  country.  Owners  report  that 
85%  of  these  radios  are  in  work- 
^  ing  order,  but  28%  of  the  house- 
holds state  that  they  have  needed 
some  sort  of  repairs  since  Jan.  1. 
More  than  half  reported  they  had 
no  difficulty  in  obtaining  repairs. 
Only  8%  of  households  owning 
one  or  more  radios  say  they  have 
none  in  working  order;  over  50% 
of  the  domestic  radios  in  current 
use  are  five  or  more  years  old. 

Estimated  number  of  radios  in 
households  (excluding  auto)  was 
46,275,528.  Of  these  1%  are  less 
than  one  year  old,  3.6%  are  one 
year  old;  11.8%  two  years  old; 
16.8%  three  years;  15.2%  four 
years  and  52%  five  years  old  or 
more. 
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CC  POWER  CITED 
:IN  WMCA  INCIDENT 

EMPHASIZING  that  the  FCC's 
^'o\f(  uthority  over  programs  is  limited 
Id  "an  overall  review"  based  on 
'  bng-range  operations,  FCC  Chair- 
rei;  lan    James    Lawrence    Fly  last 
jjjijniursday  suggested  to  executives 
Jjjf  the  Catholic  War  Veterans  that 
ijmey  file  a  petition  with  the  FCC 
*  '|or  review  of  program  policies  of 
^jWMCA,  New  York. 
'■^'i  Chairman  Fly's  letter  was  in  re- 
iitHy  to  a  telegram  on  July  15  from 
■•'^lihe  Catholic  Veterans  in  which  the 
•equest  was  made  that  the  Com- 
nission  hold  public  hearings  con- 
^terning  the  alleged  censoring  bj' 
ihe  New  York  station  of  part  of  the 
.  (ext  of  a  speech  which  State  Sen. 

rederick  R.  Coudert  proposed  to 
'  ;3eliver  July  7  [Broadcasting,  July 
1 7]. 

,  Chairman  Fly's  letter  to  Mr. 
jMcCaffrey  and  three  past  Com- 
tnanders  of  the  Catholic  War  Vet- 
erans (an  identical  letter  was  sent 
..fo  Frank  J.  Maley,  New  York 
i-State  Commander  of  the  Catholic 
j|.War  Veterans)  follows: 

'  This  will  acknowledge  your  telegram 
M  July   15,   1944,   in  which  you  urge  the 

}  j'Commission  to  hold  public  hearings  con- 
,;erning  the  censoring  by  Station  WMCA 
'[)f  part  of  the  text  of  a  speech  which 
^t-enator  Frederick  Coudert  of  New  York 
jproposed  to  deliver  on  Friday,  July  7 
1944.  ■ 
))  The  Commission  has  no  rule  or  policy 
ivhich  would  require  the  broadcaster  to 
liccept  or  to   reject  the  type  of  material 

lumentioned  by  you  in  any  partcular  pro- 
trram.  The  authority  of  the  Commission  in 
this  general  regard  is  limited  to  an  over- 
DfiU  review  of  the  conduct  of  the  station 
,in  terms  of  its  long  range  operation  in 
the  public  interest.  It  is  possible  that  you 
Jfeel  the  station  to  have  been  operated 
^'enerally  in  a  manner  contrary  to  the 
.public  interest.  If  this  be  true,  the  Com- 
^mission  would  suggest  that  you  file  a  pe- 
•tition  asking  for  this  tppe  of  review. 

It  is  assumed  that  in  that  petition  you 
will  review  the  incident  in  question  and 
-that  you  will  set  forth  as  specifically  as 
'"^y  be  the  facts  which  indicate  to  you 
that  there  has  been  a  general  run  of  anti- 
jOathohc  remarks  over  this  station,  and 
jtnat  no  one  has  been  given  the  opportunity 
-to  answer  these  critical  remarks.  It  would 
.be  weU  that  you  inform  the  Commission 
.of  the  programs  and  dates  to  which  vou 
refer  and  point  out  the  instances  to  which 
the  station  denied  the  time  to  reply  or 
to  give  an  opposite  point  of  view 


General  Foods  Shifts 

!  GENERAL.  FOODS  Corp.,  New 
;York,  as  part  of  its  fall  prosrram 
,reahgnment,  on  Oct.  8  shifts  Those 
\We  Love  on  NBC  from  Thursday, 
j  8-8: 30  p.m.  to  Sunday,  2-2:30  p.m.' 
on  the  same  network,  continuing 
for  Grapenut  flakes.  Program 
in  the  new  time  after  a  six-week 
hiatus,  which  begins  Aug.  24. 
Agency  is  Young  &  Rubicam. 

Tintex  to  Double 

TINTEX  Co.,  New  York,  shortly 
after  Labor  Day  will  expand  its 
spot  campaign  for  dyes  and  tints 
to  virtually  double  its  present  sta- 
tion list.  Firm  plans  to  use  several 
hundred  stations  in  all,  provided 
availabilities  can  be  found,  buying 
nearly  everything  from  one-min- 
ute spots  to  quarter-hour  pro- 
grams, with  emphasis  on  estab- 
lished shows  with  a  local  follow- 
ing. Agenc^'  is  Charles  M.  Storm. 

ADVERTISING  Federation  of  Amer- 
ic-a  has  released  an  award  book  con- 
taining regional  and  national  winners 
I  in  the  1944  Better  Copy  Contest  of 
I  the  Public  Uilities  Advertising  Assn. 
'  Radio  advertising  is  included  among 
.  the  entries.  Copies  may  be  obtained 
from  Natl.  Contest  Chairman  Chas.  J. 
Allen,  Conn.  Light  &  Power  Co.,  250 
j  Freight  St.,  Waterbury  91,  Conn. 


All  time  Eastern  Wartime  unless  indicated 

Can  you  answer  these 

Radio  Management 

QUESTIONS? 


New  Business 

SERUTAN  Co.,  Jersey  City,  (Serutan) 
on  July  23  started  Don  Gardiner  in 
Monday  Morning  Headlines,  on  170  Blue 
Stations.  Sun..  7:15-7:30.  Agency:  Ray- 
mond Spector  Co.,  N.  Y. 

GENERAL  FOODS  Ltd.,  Toronto,  on  Aug. 
31  starts  Frank  Morgan  on  27  CBS  Do- 
minion network  stations,  Thurs.  8-8:30 
p.m.    Agency:    Baker   Adv.,  Toronto. 

ARROWHEAD  &  PURITAS  Waters  Inc., 
Los  Angeles  (bottled  water),  on  July  4, 
for  26  weeks  started.  Think  Hard  Now!, 
on  7  Don  Lee  Southern  Callfirr-ia  stations, 
Tues..  Thurs.,  1-1:15  p.m.  (PWT).  Agen- 
cy: The  McCarty  Co.,  Los  Angeles. 

HUNT  BROS.  PACKING  Co.,  Los  Angeles 
(canned  food  products),  on  July  31  for  52 
weeks  starts  Boake  Carter  on  36  Don  Lee 
Pacific  stations,  Mon.,  Wed..  Fri.,  9-9:15 
a.m.  (PWT).  Agency:  Garfield  &  Guild, 
Los  Angeles. 

Renewal  Accounts 

P.  LORILLARD  Co.,  New  York  (Old 
Gold  cigarettes)  on  July  16  for  52  weeks 
renewed  Old  Gold  Variety  Show  on  127 
NBC  statiors.  Sun.,  12:30-1  p.m.  Agencv: 
J.  Walter  Thompson  Co.,  N.  Y. 

PRINCE  MATCHABELLI  Inc.,  New 
York  (perfumes,  cosmetics),  on  July  16 
for  13  weeks  renewed  Stradavari  Or- 
chestra on  43  NBC  stations.  Sun.,  12:30-1 
p.m.  Agency:  Morse  International  Inc.. 
N.  Y. 

STERLING  DRUG,  New  York  (Bayer  As- 
pirin), on  July  18  renews  American  Melody 
Hour  on  120  CBS  stations,  Tu°s..  7:30-8 
p.m.  Agency:  Dancer-Fitzgerald-Sample, 
N.  Y. 

GOODYEAR  Tire  &  Rubber  Co.,  Akron 
(institutional),  on  Aug.  12  for  13  weeks 
renews  Melody  Roujjdup  on  57  NBC  sta- 
tions. Sat.  11-11:30  a.m..(EWT).  Agen,cy: 
N.  W.  Ayer  &  Son,  N.  Y. 

CORN  PRODUCTS  Refining  Co.,  New 
York  (all  products),  on  July  28  for  52 
weeks  renews  Stage  Door  Canteen  on  53 
CBS  stations,  Fri..  10:30-11  p.m.  Agency: 
C.  L.  Miller  Co.,  N.  Y. 

Network  Changes 

BIBLE  INSTITUTE  of  the  Air,  Los  An- 
geles (religious),  on  July  17  expanded  Dr. 
Louis  Talbot  on  10  ABC  Pacific  stations  to 
12  ABC  Pacific  stations,  Mon.,  Wed..  Fri., 
8-8:30  a.m.  (PWT).  Agency:  Smith  &  Bull, 
Los  Angeles. 

HELBROS  WATCH  Co.,  New  York,  on 
July  16  replacd  Pick  and  Pat  Time  with 
Quick  As  a  Flash  on  30  MBS  stations 
Tues.,  8:30-9  p.m.  to  be  expanded  to  116 
MBS  stations,  Sept.  10.  A<TPnt:  William 
H.  Weintraub  &  Co.,  New  York. 

PLANTERS  Nut  &  Chocolate  Co..  San 
Francisco  (peanut  oil,  salted  peanuts)  on 
July  26  shift's  Adventures  of  Bill  Lance  on 
8  CBS  Pacific  stations,  from  Sun.,  9:.'0-10 
p.m.  (PWT)  to  Wed..  9:30-10  p.m.  (PWT). 
Agency:  Erwin  Wasey  &  Co.,  San  Fran- 
cisco. 

SCHENLEY  Distillers  Corp.,  New  York 
(penicillin,  institutional),  on  Aug.  29  dis- 
continues The  Doctor  Fights  on  73  CBS 
Tue?.,  9 :30-10  p.m.  and  on  Sept.  5  the 
Cresta  Blanca  Wine  Co.  (Schenley  Sub- 
sidiary) (Cresta  Blanca  Wi-'e)  starts 
Th-s  Is  My  Best  on  73  CBS  stations,  Tues.. 
9:30-10  p.m.  Agencies:  BBDO  New  York 
(Cresta  Blanca  Wine);  Blow  Co.,  New 
York  (Penicillin). 

GOODYEAR  TIRE  &  RUBBER  Co.,  Ak- 
ron (institutional)  on  July  25  discontinues 
The  Star  and  the  Story  on  131  CBS  sta- 
tions. Sun.,  8-8:30  p.m.  Agency:  Young  & 
Rubicam.  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Drene),  on  Sept.  2  discontinues  Abie's 
Irish  Rose  on  44  NBC  stations.  Sat..  8-8:30 
p.m.  (repeat  11:30  p.m..  10  NBC  stations). 
Agency :  H.  W.  Kastor  &  Sons,  Chicago. 


Gen.  Mills  Buys  Series 

GENERAL  MILLS,  Minneapolis, 
sponsor  of  Light  of  the  World  for 
Kitchen  Tested  flour  on  CBS  Mon- 
day through  Friday,  10:15-10:30 
a.m.,  has  purchased  the  program 
from  Transamerican  Broadcasting 
&  Television  Corp.,  New  York.  Pro- 
gram will  now  be  produced  by 
Dancer-Fitzgerald-Sample,  Chicago, 
agency  handling  the  account. 


Have  radio's  new  advertisers  been  really 
sold?  How  do  they  think  when  they  pre- 
pare to  buy?  How  does  promotion  affect 
them,  what  kind  do  they  want?  How  do 
they  feel  about  television?.  .  .About  net- 
work option  contracts?. .  .  About  surveys? 

For  several  weeks  Printers'  Ink  has  been 
releasing  the  opinions  on  subjects  like 
these  given  to  its  field  worker  by  adver- 
tisers and  agency  executives.  Here  for  the 
first  time,  is  a  reporting  of  the  unbiased, 
uninhibited,  off-the-record  kind  of  talk  you 
have  always  wanted  to  lay  your  hands  on. 
Here  are  the  opinions  of  your  accounts  and 
prospects  on  the  way  you  do  business. 

These  bulletins  are  offered  free  of  charge 
—  no  strings  attached.  They  were  prepared 
in  an  effort  to  give  radio  people  a  first- 
hand view  of  the  thinking  of  their  adver- 
tisers and  prospects.  In  them,  we  hope  you 
may  find  an  opportunity  to  increase  the 
effectiveness  of  station  or  network  promo- 
tion in  whatever  medium  you  prefer.  All 
you  need  do  to  receive  the  Printers'  Ink 
Radio  Bulletins  is  to  ask  for  them.  Just 
drop  us  a  note. 

The  material  contained  in  the 
Printers'  Ink  Radio  Bulletins 
is  highly  controversial  and 
occasionally  inflammatory  so 
we  must  restrict  its  distribu- 
tion to  those  who  are  actually 
in  the  broadcasting  business 
and  who  make  their  requests 
on  company  letterheads.  We 
are  extremely  sorry,  but  no 
other  requests  can  be  filled.  I 


Printefcink 

Mn  KI  r/i/  1  N  4Ct  VA  \  T  iXn  SAtKS 

205  East  42nd  Street,  New  York  17,  N.  Y. 
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Now  Back  Again  On 

W  M  C 

Memphis,  Tenn, 

Selling 
General  Merchandise 


J 


GEORGE  E.  HALLEY 
^   TEXAS  RANGERS  LIBRARY 

ThOTEL  PICKWICK,  KANSAS  CITY  6,  MO. 
,  AN  ARTHUR  B.  CHURCH  PRODUCTION  — 


FCC  SHOWS  600  MEN 
ON  AVAILABLE  LIST 

IN  the  third  report  on  its  man- 
power survey  issued  last  week,  the 
FCC  listed  the  names  of  600  hold- 
ers of  first-  and  second-class  ra- 
diotelephone licenses  who  have  in- 
dicated their  availability  for  em- 
ployment in  the  communications 
industry.  Survey,  started  by  the 
FCC  last  summer,  has  been  in- 
tensified in  recent  months  in  re- 
sponse to  reports  from  the  indus- 
try of  an  increasing  scarcity  of 
radio  operators  and  technicians. 

The  list  shows  the  draft  status 
of  each  man,  present  employent 
and  class  of  license  held.  Names 
of  license  holders  are  grouped  ac- 
cording to  state  of  residence.  The 
NAB  has  cooperated  by  furnishing 
clerical  assistance  in  addressing 
the  postal  questionnaires.  All  pei'- 
sons  using  the  list  are  cautioned 
that  the  Commission  does  not  cer- 
tify as  to  the  experience  or  avail- 
ability of  any  person  listed,  but 
merely  sets  forth  the  information 
as  received. 

In  addition  to  making  the  list 
of  engineers  available,  the  FCC 
authorized  a  postcard  survey  at 
the  War'  Shipping  Administra- 
tion's request  of  first  and  second- 
class  radiotelegraph  operators  to 
learn  how  many  of  the  21,000  li- 
censed operators  are  available  for 
service  in  the  Merchant  Marine. 
At  the  same  time  the  Commission, 
complying  with  a  request  of  the 
NAB,  approved  continuance  of  its 
manpower  canvass  of  first  and 
second-class  operators. 


IN  COMMEMORATION  OF  D-Day,  the  staff  of  KMO  Tacoma,  Wash, 
went  "all  out"  in  their  1007<-  participation  in  the  purchase  of  War  Bonds. 
Seated  (1  to  r)  are:  J.  D.  Kolesar,  chief  engineer;  Gail  Clark,  women's 
editor;  Ruby  Richardson,  continuity;  Fern  Almuist,  bookkeeper;  Marian 
Benum,  receptionist;  Clementine  Wacula,  secretary;  Maxine  Davis,  book- 
keeper, Paul  Benton,  auditor.  Standing,  in  the  usual  order,  are:  Don 
Bennett,  engineer;  Murray  Boggs,  announcer;  Jerry  Geehan,  sales  man- 
ager; James  A.  Murphy,  manager;  Verne  Sawyer,  program  director; 
Seymour  Spring,  national  sales  manager;  Bill  Rhodes,  announcer;  Jack , 
Clark,  traffic;  Arnold  Benum,  announcer;  Max  Bice,  engineer;  and  Ray 
McKenzie,  salesman.  All  display  the  Bonds  they  bought  to  aid  the  drive. 


CONTROI 
ROOM 


MORTON  THOMASSON,  former 
member  of  the  engineering  staff  of 
WSM  NashviHe,  Term  ,  is  now  a 
civilian  technician  with  the  Navy  at 
a  local  air  base  near  Philadelphia. 


YOU'RE  NEVER  STYMIED 


IN  ROANOKE! 


Whenever  one  or  two  or  three  good 
competitive  radio  programs  get  be- 
tween you  and  a  big  percentage  of 
your  total  potential  audience — 
what  does  it  profit  you,  then,  to 
use  a  big-city  station,  if  a  smaller 
regional  station  somewhere  else  can 
give  you  a  larger  actual  audience? 

That's  our  story.  WDBJ  can  offer 
you  a  larger  actual  audience  than 
many  a  50,000-watter,  because  here 
in  Southwest  Virginia,  there  is  no 
other  station  that  even  reaches  the 
whole  market !  And  the  cost  is  based 
on  what  we  actually  deliver — 118,- 
921  listening  homes,  daytime,  ac- 
cording to  CBS  —  not  25%  or 
50%  of  a  much  larger  figure! 


Let  us  send  you  the  facts- 
Free  &  Peters! 


-or  ask 


CBS    •     5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  Inc.,  Natl.  Representatives 


ELAINE  LYON  is  a  new  member  of 
the  control  room  staff  of  WBIG 
Greensboro,  N.  C. 

WALTER  STONGER,  control  room  k 
qhief  of  WFBL  Syracuse,  N.  Y.,  is" 
the  father  of  a  girl. 

DAVID  ABBOTT,  engineer  of 
WBIG  Greensboro,  N.  C.,  is  the 
father  of  a  girl. 


CARL  G.  DIETSCH,  NBC  engineer 
who  supervised  design  and  con- 
struction of  the  net's  shortwave  fa- 
cilities at  Bound  Brook,  N.  Y.,  is  in 
San  Francisco  to  supervise  the  con- 
struction of  the  shortwave  plant  at 
Dixon,  Cal.,  which  NBC  is  building 
for  and  in  collaboration  with  OWL 

JAMES  DOWNS,  formerly  with 
WLOK  Lima,  O.,  has  joined  the 
Blue  Network  central  division  as 
srudio  field  engineer. 

FREDERICK  SHIDEL,  NBC  engi- 
neer on  leave  with  the  Army  and  at- 
tached to  supreme  headquarters  of  the 
Allied  Expeditionary  Force  in  Great 
Britain,  has  been  promoted  to  lieuten- 
ant-colonel. 

JACK  MACKAY,  engineer  of  WCFL 
Chicago,  is  the  father  of  a  girl. 

JOHN  W.  HORNE  has  been  named 
manager  of  Graybar  Electric  Co.'s  Sa- 
vannah House. 

GENE  LYONS,  member  of  the 
WKY  Oklahoma  '  City  engineering 
staff,  is  the  father  of  a  boy. 

FRANCES  (Tommy)  BOWMAN  has 
joined  the  control  room  staff  of  WINX 
Wasliington,  bringing  the  total  of 
feminine  operators  there  to  four. 

M.  C.  BRAOHHAUSEN,  a  member 
of  the  NBC  sound  effects  staff  for 
seven  years,  joined  the  Blue  network 
July  17  to  put  in  motion  plans  to  or- 
ganize a  separate  sound  effects  de- 
partment for  the  Blue,  which  now 
rents  NBC  sound  effects  equipment 
and  service. 

STANLEY  OLSON  and  Dick  Hanson 
are  new  additions  to  the  engineeriag 
staff  of  WOWO  Fort  Wayne,  Ind. 

GEORGE  J.  COSSMAN  has  been 
elected  a  director  of  Graybar  Electric 
Co.  and  E.  W.  Shepard  has  been  made 
a  member  of  the  executive  committee. 

ROLAND  GRAY,  engineer  at  WCAE 
Pittsburgh,  is  the  father  of  a  boy. 

CHARLES  ANDREWS,  new  to  radio, 
has  joined  the  engineering  staff  of 
WPEN  rhiladelphia. 


J  ^ 
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(  United  Advertising 
lans  Drug  Spots 

gency  Describes  *Kelpidine' 

Prospectus  to  Stations 

N  PEEPARATION  for  a  fall  spot 
mpaign  for  Kelpidine,  a  reducing 
gent  manufactured  by  American 
ealth  Aids  Co.,  Newark,  a  pros- 
iectus  will  be  mailed  out  to  a  se- 
lected list  of  radio  stations  by 
j.'nited  Advertising  Agency,  New- 
Jirk,  describing  the  product  and  the 
reneral  lines  of  the  advertising 
■opy.  Prospectus  is  designed  to  aid 
stations,  some  of  which  are  hesi- 
ant  to  accept  advertising  for  drug 
n-oducts  of  this  type,  to  understand 
:he  nature  of  the  product  and  the 
':laims  which  can  be  made  for  it. 

In  view  of  the  fact  that  some 
stations   do   not  accept  reducing 
irug  advertising,  the  station  sched- 
ole  is  not  yet  known,  but  might  in- 
;lude  from  25  to  50  stations,  it  was 
learned.  Present  plans  call  for  par- 
_:icipations,  such  as  five  minute  seg- 
ments on  hillbilly  and  other  music 
;  programs,    using    a    IV2  minute 
'  transcribed  version  of  a  125-word 
commercial,  outlining  "Dr.  Phillips' 
-  Kelpidine  Reducing  Plan." 

Sold  Nationally 

i  '  Firm  is  establishing  national 
'  distribution  on  the  basis  of  mail 
order  appeals,  concentrating  in 
those  areas  producing  the  most  re- 
sults, and  radio  advertising  will  be 
placed  accordingly.  Advertising  in 
newspapers  and  national  maga- 
zines, now  in  operation,  will  be  ex- 
tended as  distribution  increases. 

Current  schedule  of  stations 
broadcasting  the  Kelpidine  com- 
mercials includes  KWTO  WAAT 
WDSU  and  promotion  will  start 
on  Dr.  Eddy's  Food  and  Home  Fo- 
on  WOR  New  York  in  August, 
according  to  United  Advertising. 

In  addition,  through  American 
Health  Product  Advertising  Co., 
Newark,  the  firm  is  using  partici- 
patons  on  WOV  New  York. 


I         Mark  N.  Smith 

(mark  N.  smith,  64.  merchan- 
dising and  research  director  of 
KMBC  Kansas  City  died  July  15 
at  his  home  there.  One  of  radio's 
early  pioneers  in  the  field  of  re- 
search, Mr.  Smith  was  widely  rec- 
ognized for  his  contribution  in  de- 
veloping many  of  the  standard  re- 
search methods  in  use  today 
throughout  the  broadcasting  in- 
dustry. Mr.  Smith  who  had  been 
associated  with  Arthur  B.  Church, 
owner  and  president  of  KMBC,  for 
13  years,  is  survived  by  his  wid- 
ow, Mrs.  Helen  Smith  and  a  20- 
year-old  son,  Rex,  an  apprentice 
seaman,  USNR,  in  V-12  training. 


Music  Helps  Workers 

MURIEL  CUXNIXGHAM,  consult- 
ant of  the  RCA  Industrial  Music 
Service,  speaking  before  a  jrroup  of 
industry  representatives  and  music 
students  in  the  New  York  U.  School 
of  Music  on  .July  17.  declared  that 
music  played  over  a  plant  broadcasting 
system  has  proven  a  boon  to  America's 
war  workers.  Miss  Cunninsham  spoke 
in  the  second  of  a  series  of  lectures  on 
industrial  music  sponsored  by  New 
York  U.  in  cooperation  with  the  RCA 
.  Victor  Division. 


mr 

jm:  ■ 
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The  news  comes  to 
Chicago's  millions... 

via  WMAQ 


WMAQ 

CHICAGO 


From  London  and  the  French  invasion  towns,  Rome, 
the  Karelian  Isthmus,  from  Yunnan  Province  and 
the  South  Pacific  islands,  accurate  news  is  IN- 
STANTLY brought  to  Chicago's  milhons  by  W^L4Q. 

The  expert  commentators,  analysts  and  reporters 
who  serve  WMAQ,  command  the  attention  of  the  vast 
radio  audience  in  the  rich  Chicago  market — second 
largest  in  the  United  States.  To  them  belongs  much 
of  the  credit  for  making  WMAQ  the  CHICAGO 
STATION  MOST  PEOPLE  LISTEN  TO  MOST. 

The  great  news -hungry  mass  of  people  who  in- 
stinctively time  to  WMAQ  for  the  latest  happen- 
ings both  at  home  and  abroad  is  another  reason 
Avhy  WMAQ  is  the  logical  choice  for  local  and  spot 
campaigns.  Astute  advertisers  have  learned  that 
their  campaigns  on  this  station  do  reach  and  in- 
fluence millions  of  people  and  that  increased  sales 
and  profits  are  the  result. 

In  Chicago  it's  WMAQ. 


They  all  tune  to  the 

lational  iroadcasting  Company 

It's  I  National  Habit 


A  Service  of  Radio 
Corporation  of  America 
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''Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVEir' 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk« 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

HOTEL 


Radio  in  Front  as  News  Medium 

(Continued  from  page  11) 


MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT   P.    V^ILIIFORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  longview,  Lub- 
bock, Ploinview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA.  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pola- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


were  tuned  in,  for  as  he  spoke  Mr. 
Daly  opened  the  little  black  bag, 
pulled  out  a  small  portable  micro- 
phone and  held  it  in  front  of  the 
Senator. 

The  entire  news  conference, 
questions  and  all,  was  broadcast  by 
CBS.  It  was  the  first  event  of  its 
kind  ever  to  take  the  air.  It  was 
the  first  time  the  American  people 
had  "attended"  by  radio  an  official 
news  conference  of  importance. 

Protests  were  raised  by  other 
networks  and  the  newspapers.  When 
the  story  was  told  that  permission 
was  obtained  from  Sen.  Jackson 
himself,  other  net  officials  grinned, 


Favored  Byrnes 

THREE  days  preceding  the  Dem- 
ocratic convention,  Blue  Network 
commentators  cast  a  poll  resulting 
in  James  F.  Byrnes,  director  of  the 
Office  of  War  Mobilization  and  of- 
ten referred  to  as  "Assistant  Pres- 
ident" as  top  choice  for  Vice- 
Presidential  candidate.  Here's  how 
commentators  voted:  For  Byrnes — 
Earl  Godwin,  Clete  Roberts,  Leon 
Henderson,  Ray  Henle.  For  Wal- 
lace— Walter  Kiernan,  Martin 
Agronsky,  Patricia  Dougherty. 
For  Barkley — William  Hillman, 
Johnny  Johnstone.  For  Truman — 
Harry  Wismer,  Bryson  Rash.  For 
Henderson  —  Gene  Rouse.  For 
Willkie— Drew  Pearson. 


1 


flHOmH  CIT 


A  MUTUAL  Station 

Ask  the  Walker  Co. 


concluded  they  had  been  out- 
smarted by  a  bit  of  old-fashioned 
reporting  modernized  by  radio. 

Preceding  the  scoop  pickup  which 
went  on  the  air  at  9:02  p.  m..  Bill 
Henry,  in  his  8:55  p.  m.  newscast, 
disclosed  the  substance  of  Presi- 
dent Roosevelt's  letter,  again  due 
to  what  Paul  White,  CBS  director 
of  news  broadcasts,  termed  "old- 
fashioned  reporting." 

That  was  just  one  of  the  many 
instances  in  which  radio  took  the 
lead,  worked  hard  and  came  up 
with  outstanding  coverage.  All  four 
major  networks,  as  in  the  Republi- 
can Convention  three  weeks  before, 
carried  the  general  sessions  simul- 
taneously. Each  network,  as  well  as 
the  50  odd  stations,  did  many  spe- 
cial events  and  exclusive  broad- 
casts. 

NBC  claimed  a  beat  in  reporting 
the  decision  of  the  "regular"  Texas 
Democrats  to  walk  out  if  both 
groups  of  delegates  were  seated, 
with  each  man  entitled  to  half  a 
vote.  Morgan  Beatty  of  the  net- 
work's Washington  staff  was  in 
the  stadium  basement  where  the 
delegates  met  and  was  on  the  air 
within  a  few  seconds  after  the 
agreement  was  made.  The  Conven- 
tion approved  a  resolution  to  seat 
both  delegations. 

When  Vice-President  Wallace  ar- 
rived Wednesday  morning  the  net- 
works were  on  hand,  along  with 
press  correspondents,  at  Grand 
Central  station  to  greet  him.  But 
the  Vice-President,  apparently  an- 
ticipating such  a  reception,  got  off 
the  train  at  a  suburban  station  and 
was  whisked  to  his  hotel.  He  held 
a  news  conference  that  afternoon, 
declaring  his  intention  to  fight  for 
renomination. 

All  four  networks  had  the  Vice- 
President  on  the  air — but  not  simul- 
taneously. First  was  the  Blue 
whose  brief  interview  with  Mi-. 
Wallace  went  on  the  air  soon  after 
his  arrival  in  Chicago.  The  Vice- 
President  next  was  heard  over  CBS  ' 
and  NBC  from  his  news  conference 
at  3:30  p.  m.  Then  came  his  broad- 
cast on  Mutual  at  the  close  of  the 
evening  session. 

WLS  Chicago  wanted  to  broad- 
cast a  news  conference  Tuesday 
morning  held  by  Mrs.  Charles  Til- 
lett,  head  of  the  Women's  Division 
of  the  National  Committee.  Con- 
vention officials  turned  it  down, 
contending  that  radio  hadn't  done 
such  a  thing  before  and  therefore 
no  precedent  was  set.  Permission 
was  granted,  however,  to  record 
the  conference  on  a  wire  recorder. 
It  went  on  the  air  at  3  p.  m.  (CWT) 
Tuesday. 

As  a  result  of  new  heights  at- 
tained by  radio  on-the-spot  cover- 
age, officials  of  networks  and  in- 
dependent stations  alike  were  of 
the  same  opinion :  That  radio,  al- 
ready having  reached  its  majority 
as  a  news  dissemination  medium, 
has  laid  a  firm  foundation  for 
building  a  nationwide  news-gather- 


PLAYING  EARSIE— Wearsie  wit) 
a  handie-talkie  is  D.  Harold  Mc 
Grath,  superintendent  of  the  Dem 
ocratic  National  Convention  radif 
news  gallery,  while  CBS  comedi 
enne  Gracie  Allen  oratas  on  hei 
foundation  for  "free  radio" — "a ' 
handie-talkie  for  all  listeners  so' 
'hey  can  play  earsie-wear?-ie  and 
listen  while  I  make  speeches". 


ing  organization  to  supplement  the 
wire  services.  |j 
G.  W.  (Johnny)  Johnstone,  direc-i 
tor  of  news  and  special  features  olj; 
the  Blue  Network;  Tom  Slater,  di-jv 
rector  of  special  features  and  sports,|r 
of   Mutual;    William   F.  Brooks,, 
news   chief   of    NBC,    and  Paul 
White,  director  of  news  broadcasts 
of  CBS,  were  unanimous  in  praise 
for  staff  members  who  worked  to- 
gether for  the  general  sessions  and 
went  out  to  dig  up  exclusives  for 
their  respective  networks. 

Bulletins  Offered 


Prior  to  the  Convention  all  four 
networks  had  sought  permission, 
as  a  public  service,  to  feed  any  im- 
portant news  bulletins  to  the  as- 
sembly. That  offer  was  rejected  by 
the  Democratic  National  Commit- 
tee, as  well  as  by  the  Republican 
National  Committee,  to  whom  it 
also  was  submitted.  They  felt  that 
the  interruption  of  proceedings 
would  detract  from  the  business  at 
hand. 

Wednesday  night,  however,  when 
Tojo  and  his  cabinet  resigned,  the 
networks  offered  the  bulletin  to  be 
announced  over  the  Convention 
public  address  system.  First  re- 
action was  rejection.  The  networks, 
meantime,  had  broadcast  the  bul- 
letin. In  the  stadium  were  some 
25,000  delegates  and  observers. 

When  Gov.  Robert  S.  Kerr  of 
Oklahoma  concluded  his  keynote 
address,  the  bulletin  was  read.  Dele- 
gates cheered.  The  band  played. 
The  networks  had  performed  an- 
other public  service.  Outside  Mu- 
tual's  offices,  to  the  rear  of  the 
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lezzanine  and  radio  gallery,  bul- 
tins  on  Japanese  developments 
ere  posted  periodically  through- 
t  the  evening. 
I  Ian  Ross  MacFarlane,  commen- 
kr  of  WITH  Baltimore,  who  scored 
f,o  beats  at  the  Republican  Con- 
ntion,  came  through  with  another 
ti  Tuesday.  At  7:12  p.  m.  the 
([aryland  delegation,  caucusing, 
k.-reed  to  support  Gov.  Herbert  R. 

Connor  for  the  Vice-Presidency. 
It  7:30  p.  m.,  in  a  special  pickup, 
'lacFarlane  was  telling  Baltimore 
.'steners  the  story. 
;  As  a  followup  to  the  complete 
overage  of  the  Republican  Conven- 
^on,  WING  Dayton  and  WIZE 
Jpringfield,  0.,  again  fed  special 
tili'oadcasts  to  a  six-station  all  Ohio 
letwork  including  WKRC  Cin- 
Jnnati,  WOOL  Columbus,  WHK 
fleveland  and  WKBN  Youngstown. 
"Ii  addition  to  the  two  Charles 
lawyer  stations. 

Mrs.  Dorothy  Vredenburgh,  sec- 
ijetary  of  the  Democratic  National 
'fommittee,  was  one  of  the  digni- 
f aries  interviewed  for  the  six  sta- 
itons.  WING  and  WIZE  had  studios 
h  the  LaSalle  Hotel,  headquarters 
-if  the  Ohio  delegation ;  the  Stevens 
^[nd  the  Stadium.  Operations  were 
l[irected  by  Lin  Mason,  program 
lirector  of  WING. 
11  U.  S.  Recording  Co.,  Washington, 

f rough  arrangements  with  the 
ational  Committee,  set  up  studios 
p.  the  Stadium  and  Stevens  for 
tations  which  made  transcriptions, 
leveral  stations  took  advantage  of 
hat  facility  to  make  recordings  for 
]^ter  use. 

"  Seats  were  assigned  in  the  radio 
ews  gallery,  of  which  D.  Harold 
ijIcGrath,  superintendent  of  the 
,.enate  Radio  Gallery,  was  in 
jharge,  to  the  following: 
'!  Blue,  Mutual,  NBC,  CBS,  West 
i^irginia  Network,  BBC,  Yankee 
Jews  Bureau,  the  Cowles  stations 
KSO  KRNT  WMT  WNAX), 
IDKA  KGER  KGFW  KHJ  KMA 
IMOX  KMPC  KNX  KPAS  KPRO 
jlSD  KWK  KTMS  KSTP  KUOA 
i:XOK  WAAF  WBBM  WBNS 
yCBI  WELO  WCFL  WGAR 
VHBF  WICA  WIND  WING 
VIZE  WIP  WITH  WJJD  WJR 
VLAV  WLW  WSAI  WOL  WOR 
VOW  WRJN  WROK  WSPA 
VTMJ-WMFM  WTAD 
VSOY,  the  Mason-Dixon 
Lsk  Washington,  Press 
li'ransradio,  Washington 
bureau,  Time  on  the  Air. 


WTCN 
group, 
Assn., 
News 


for 
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Brickhouse  Break 

HONOR  of  being  the  first 
radio  announcer  ever  to  ad- 
dress a  national  political  con- 
vention goes  to  Jack  Brick- 
house,  WGN-Mutual  an- 
nouncer, who  read  a  Press 
Association  bulletin  anent  the 
attempted  assassination  of 
Hitler,  to  the  conventioners 
July  20  at  the  Chicago 
Stadium. 


Mrs.  Kiihii  to  GOP 

MRS.  IRENE  KUHN  has  taken 
a  leave  of  absence  as  assistant  di- 
rector of  information  at  NBC  to 
become  associate  director  of  pub- 
licity for  the  Republican  Presiden- 
tial campaign,  according  to  Her- 
bert Brownell  Jr.,  chairman  of  the 
Republican   National  Committee. 


Tenth  Anniversary 

WOMEN'S  National  Radio  Com- 
mittee will  confer  its  annual  radio 
awards  Oct.  27  at  a  dinner  at  the 
Waldorf-Astoria  Hotel,  New  York, 
marking  the  committee's  10th  an- 
niversary. In  addition  to  honoring 
the  best  programs  of  the  past  year, 
Committee  will  salute  the  net- 
works for  their  war  coverage,  and 
will  make  special  awards  for  those 
programs  which  have  consistently 
scored  as  winners,  or  received  hon- 
orable mention  from  the  Commit- 
tee during  the  past  decade,  Mme. 
Yolanda  Mero-Irion,  is  founder 
and  chairman  of  the  committee. 


A  50,000  watt 
audience  dta, 
250  watt  rate 


MOragiNG  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

14.2 

28.1 

33.7 

24.0 

AFTEWiOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

28.9 

27.6 

25,1 

17.5 

SIN.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

40,6 

12.6 

36.7 

9.7 

TAKE  A  LOOK  AT  THE  RECORD 
That's  All  We  Ask! 


Ratner  Aids  Democrats 
As   Advisor    to  Porter 

VICTOR  M.  RATNER,  former 
sales  promotion  manager  of  CBS, 
is  working  with  the  Democratic  Na- 
tional Committee  as  special  con- 
sultant to  Paul  A.  Porter,  publicity 
director.  Both  were  with  CBS  at 
the  same  time — Mr.  Porter  as 
Washington  counsel  and  Mr.  Rat- 
ner in  New  York  headquarters. 

Mr.  Ratner,  in  Chicago  during 
the  Convention,  joined  the  National 
Committee  staff  July  14  but  con- 
tinues to  direct  his  company  in 
New  York  engaged  in  promotional 
and  public  relations  work.  He  left 
CBS  in  1941  to  join  Lord  &  Thom- 
as, predecessor  of  Foote,  Cone  & 
Belding.  Shortly  thereafter,  how- 


Money  Show  for  Pearce 

DR.  PEPPER  Co.,  Dallas,  for  the 
summer  only  and  effective  Aug.  6 
will  replace  Al  Pearce  in  Fun  Val- 
ley on  the  full  Blue  network  Sun., 
4-4:30  p.m.  with  Darts  for  Dough. 
Contestants  are  quizzed  by  Orville 
Anderson,  originator  and  m.c.  of 
the  program — then  toss  darts  in  an 
effort  to  win  th«  jackpot  or  smaller 
sums  represented  on  the  dart 
board.  Agency  is  Trace-Locke  Co., 
Dallas. 


ever,  he  went  to  Washington  with 
OPA  and  afterward  with  the  War 
Dept.  He  resigned  last  September, 
after  two  years  in  the  war  effort, 
to  establish  his  own  business. 


2>a  you 

REALLY  NEED  TWO  HEADS? 

Maybe,  if  you  have  to  debate  with  yourself 
But  there's  no  debate  about  picking  Cahfor- 
nia's  third  market.  It's  easy  to  see  that  this 
rich  'SeeliHe  area  composed  of  41  counties 
with  a  population  of*l,56l,254and  with  retail 
sales  of  *2J^  billion  offers  the  best  road  to 
Central  California  and  Western  Nevada. 


IS 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 

See  McCLtUby  'SuUm  rale  list- 
'"S  fi''^'  iiiider  Culiforiiia  in 
StiitnJurJ  Rale  tiiij  Data. 


Robert  A 
STREET 
National 
Sales  Manager 

Paul  H. 
RAYMER  CO. 
National 
Representative 


McCtatcHy 
Broadcastitig 
Company 

Sacramento,  California 
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BLUE 
NETWORK 

WFMtl 

YOUNOSTOWN 
OH.IO 

METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 

New    York,   Chicago,   Detroit,  Atlanta, 
San  Francisco 


W  M  I  N,  St.  Paul, 


.  .  without  question  AP  is  the 
best  news  service  which 
WMIN  has  ever  used. 

Frank  M.  Devaney 
Ass't  General  Manager 


available  through 

PRESS  ASSOCIATION,  INC. 

50  Rockefeller  Plaza 
New  York,  N.  Y. 


If  you  buy  or  plan 
(Mdvertising  for 
lowa^  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  slalioR, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  gel 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO, 
912  Walnut  St.,  Des  Moines,  Iowa 


580  kc.  FREQUENCY 
and  peak  soil  conduc- 
tivity give  WIBW  the 
"most  -  easily  -  heard" 
signal  in  Kansas  and 
adjoining  states. 


Texts  of  OWI  Statements  and  Letter  Sent  by  NAB 


RADIO  stations  last  week  received 
a  memorandum  from  John  D. 
Hymes,  Deputy  Chief  of  the  OWI 
Domestic  Radio  Bureau,  regarding 
the  placing  of  paid  advertisements 
for  WAC  recruiting  in  newspapers 
by  the  War  Dept.  (see  story  on 
page  12).  Following  the  receipt 
of  this  memorandum,  a  Statement 
of  Policy  was  issued  by  George  P. 
Ludlam,  chief  of  the  Bureau,  to 
clarify  OWI  policy  with  respect  to 
future  WAC  radio  allocations. 
Lewis  H.  Avery,  NAB  Director 
of  Broadcast  Advertising,  also  ad- 
dressed letters  to  all  stations  ask- 
ing for  specific  data  to  form  the 
basis  for  a  presentation  by  the 
broadcasting  industry  to  obtain 
WAC  recruiting  advertising  for 
radio. 

The  memorandum  received  by 
stations  from  Mr.  Hymes  follows: 

Since  the  War  Dept.  has  decided  to  spend 
their  advertising  appropriations  for  WAC 
Recruiting  for  the  first  four  months  of 
this  fiscal  year  which  starts  on  July  15, 
1944  by  buying  newspaper  space  exclu- 
sively in  1800  newspapers  throughout  the 
country,  the  OWI  Domestic  Radio  Bureau 
feels  that  the  WAC  recruiting  campaign 
will  be  adequately  handled  in  this  media 
and  that  radio  facilities  which  have  al- 
ways been  voluntarily  contributed  should 
more  properly  be  used  in  behalf  of  Gov- 
ernment campaigns  which  do  not  have 
the  benefit  of  such  financial  support. 

Accordingly,  we  do  not  anticipate  sched- 
uling any  OWI  allocations  for  WAC  re- 
cruiting on  any  of  the  OWI  radio  facili- 
ties— local,  regional  or  national — for  this 
period. 

Local  Army  PROs  will  undoubtedly 
approach  you  and  request  time  on  your 
station  for  programs  and  announcements 
for  the  WAC  recruiting  campaign.  In- 
dividual stations  at  their  own  discretion 
may  wish  to  grant  such  requests,  but  the 
OWI  regional  station  relations  offices  as 
well  as  OWI  Washington  do  not  plan 
to  submit  any  WAC  recruiting  programs 
or  announcements  to  local  stations  as  long 
as  the  War  Dept.  is  using  so  vast  an  ad- 


WQXR  GROSS  INCOME 
VP  551/2%  JAIS.-JVNE 

WITH  a  55%%  increase  in  gross 
income  for  the  first  half  of  this 
year  over  the  same  period  in  1944, 
WQXR  New  York  has  experienced 
the  biggest  six  months  in  the  sta- 
tion's history  in  terms  of  dollar 
volume,  according  to  Hugh  Ken- 
dall Boice,  vice-president  in  charge 
of  sales.  Motion  picture  and  the- 
atrical company  advertising  has 
increased  sharply,  the  station  han- 
dling fourteen  accounts  in  this 
field  in  1944  as  against  four  in  the 
same  period  in  1943,  the  station 
reports. 

Out  of  the  60  new  accounts  ac- 
quired, January-June  this  year, 
according  to  WQXR,  six  are  new 
to  radio — Richard  E.  Thibaut  Inc. 
(wallpaper) ;  Albert  Frank-Guen- 
ther  Law  Inc.  (advertising 
agency) ;  E.  P.  Dutton  Co.  (book 
and  magazine  publishers) ;  C. 
Ludwig  Baumann  &  Co.  (retail 
store),  and  Eagle  Pencil  Co.  and 
Seaforth  Toiletries  Inc.  (men's 
toiletries) . 

Advertisers  affected  by  the  sta- 
tion's ban  on  singing  commercials 
[BROADCASTING,  April  3]  have  fin- 
ished out  their  contracts  as  per- 
mitted by  the  station,  and  renewed, 
using  "live"  announcements  with- 
out singing  accompaniment. 


vertising  appropriation  exclusively  in  news- 
papers for  this  purpose. 

Mr.  Ludlam's  statement  follows: 

In  view  of  current  interest  in  the  mat- 
ter throughout  the  industry  it  seems  ap- 
propriate to  explain  the  position  of  the 
OWI  Domestic  Radio  Bureau  In  regard 
to  the  use  of  donated  facilities  administered 
by  the  Bureau  in  behalf  of  the  Army  WAC 
recruitment  campaign. 

The  Bureau  does  not  feel  that  it  can 
fairly  ask  radio  stations  to  contribute 
time  to  a  campaign  for  which  newspaper 
space  is  concurrently  being  purchased.  A 
memorandum  has  been  sent  from  the 
Station  Relations  Division  to  the  war 
program  managers  of  cooperating  radio 
stations  advising  them  of  this  decision  and 
explaining  why  they  are  therefore  not  be- 
ing asked  to  run  WAC  announcements. 
The  same  memorandum  goes  on  to  em- 
phasize that  individual  stations  in  their 
own  discretion  are  entirely  free,  as  always, 
to  run  these  announcements  at  the  sugges- 
tion of  local  public  relations  oflficers,  if 
in  their  opinion  such  action  seems  help- 
ful and  desirable. 

The  fact  that  under  the  circumstances 
the  Domestic  Radio  Bureau  does  not  anti- 
cipate carrying  WAC  announcements  on 
the  Station  Announcement  plan  does  not 
necessarily  mean  that  the  campaign  will 
noe  be  carried  on  other  facilities  of  the 
radio  bureau.  The  WAC  campaign,  as  is 
the  case  with  all  other  government  infor- 
mation programs,  has  always  been  allo- 
cated to  available  facilities  under  basis  of 
comparative  needs  and  urgencies.  This  is 
a  single  consideration  which  has  invari- 
ably governed  the  assignment  of  facilities 
in  the  past  and  will  continue  to  do  so  in 
the  future. 

Text  of  the  letter  sent  by  Mr. 
Avery  follows: 

Having  learned  that  the  War  Department 
had  appropriated  $5,000,000  for  WAC  re- 
cruitment advertising  during  the  current 
fiscal  year,  NAB  made  presentations  to 
both  the  War  Department  and  Young  & 
Rubicam,  Inc.,  seeking  to  have  a  proper 
share  of  these  funds  spent  for  broadcast 
advertising.  NAB  based  this  approach  on 
two  facts : 

1.  Approximately  $500,000  was  spent  for 
WAC  recruitment  advertising  during  the 
1942-1943  fiscal  year  and  approximately 
$1,500,000  during  the  1943-1944  fiscal  year 
— all  of  it  in  newspapers. 

2.  The  NAB  Board  of  Directors,  at  its 
meeting  on  June  3,  1943,  reaffirmed  its 
opposition  to  the  use  of  government  funds 
for  advertising  but  took  "the  position  that, 
if  Congress  contemplates  such  legislation, 
every  effort  should  be  made  to  see  that 
there  be  no  discrimination  as  between  the 
press  and  radio  or  any  other  medium  of 
communication.   .  ." 

Negotiations  have  reached  a  point  where 
NAB  needs  some  definite  answers  from 
the   broadcasting  industry. 

Would  you  or  wouldn't  you  accept  paid 
advertising  to  promote  WAC  recruitment  ? 
That's  the  first  and  major  question  on 
which  NAB  needs  your  definite  answer. 

It  is  neither  an  academic  nor  a  moot, 
question.  That's  why  we  want  a  practical, 
realistic  answer — -pne  by  which  you  would 
be  willing  to  abide — if  WAC  advertising 
should  be  placed  over  the  radio. 

Let's  get  on  with  the  facts.  The  Army 
urgently  needs  Wacs — lots  of  them.  What's 
more,  those  now  in  service  have  established 
an  enviable  record  of  achievement  and 
accomplishment.  Any  woman  between  the 
ages  of  20  and  50,  who  has  no  children 
under  14  years  of  age,  is  probably  eligible 
to  join.  Those  between  20  and  35  are  par- 
ticularly sought. 

The  campaign  for  the  coming  fiscal 
year  (which  began  July  1,  1944)  will  be 
based  on  the  record  of  the  Women's  Army 
Corps.  Various  suggestions  have  been  ad- 
vanced for  the  presentation  of  the  story 
as  a  half -hour  program  once  per  week : 
as  three  or  five  quarter-hour  programs  per 
week  ;  as  dramatized  announcements  or  as 
station  breaks.  For  which  type  of  service 
could  you  clear  the  best  availabilities  to 
reach  women  between  20  and  35  in  partic- 
ular? 

To  expedite  the  presentation  on  behalf 
of  the  broadcasting  industry,  and  to  con- 
solidate the  program  suggestions  and  time 
availabilities  through  one  source  for  the 
convenience  of  the  advertising  agency. 
NAB  has  agreed  to  handle  preliminary  in- 
formation. In  so  doing,  NAB  does  not  seek 
to  supplant  radio  station  representatives, 
many  of  whom  are  valued  associate  mem- 
bers of  NAB. 

Nor  is  NAB  interested  in  any  sales  com- 
mission or  other  remuneration  for  such 
work  as  the  staff  members  may  do.  It 
seeks  only  to  have  radio  receive  its  fair 
share  of   the   advertising  budget  for  this 


government  program  of  war  informatioi 
You  will  be  expected  to  quote  your  n£ 
tional  rate,  grant  the  advertising  agenc 
the  usual  15%  commission  and  pay  yov 
national  representatives  in  accordance  wit 
whatever  contract  you  may  have  wit 
them. 

If  you  have  a  national  representativ 
please    send   that   organization   copies  c 
all  correspondence  with  NAB  on  this  suL 
ject.  I 

Keeping  in  mind  the  theme  of  the  i  re- 
ent  campaign  and  the  age  limits  of  th 
prospects  for  service  in  the  WAC,  wli; 
availablities   would   you  recommend? 

Please  fill  out  the  enclosed  form  as  con 
pletely  and  fuUy  as  you  can. 

In  so  doing,  keep  in  mind  the  fact  tha 
any  radio  advertising  in  connection  wit 
WAC  recruitment  would  not  begin  befor 
October  1. 

Please  return  the  enclosed  form  a 
promptly  as  possible  so  that  we  may  pror 
erly  represent  the  industry  in  future  negc 
tiations. 


FCC  Grants  New  Local; 
For  Dublin  and  Pasccp 

TWO  nev/  local  standard  station-fia 
have  been  granted  by  the  FCC 
with  conditions  pursuant  to  th« 
January  26  Policy. 

Dublin  Broadcasting  Co.  is  ault 
thorized  facilities  of  1340  kc  25b « 
w,  unlimited  time  in  Dublin,  Gai  c 
Pfrtnership  is  equally  owned  bj  m 
George  T.  Morris,  who  holds  Butane  » 
gas  and  motor  transportation  in 
terests;  Wilmer  D.  Lanier,  law 
yer ;  and  J.  Newton  Thompson  he 
operator  of  his  own  auto  financel. 
company. 

Other  local  is  granted  to  West 
em  Radio  Cor  ^.,  licensee  of  KODI 
The  Dalles,  Ore.  and  WKRC  Pen-^^t 
dleton.  Ore.,  for  Pasco,  Wash.,  tc 
operate  unlimited  time  on  1340  kc+i 
vidth  250  w. 

 H 


Hon.  MacDonald  Dunbar 
Ted  Bates,  Inc. 
New  York,  N.  Y. 

Dear  Mac: 

I  just  saw  the  last  publicity  release 
from  W.  Va.'s  Workmen's  Compensa- 
tion Commis- 
sion, It  says 
that  the  aver- 
age monthly 
■ii'nge  paid  in 
W.  Va.  dur- 
ing May  was 
$10  higher 
than  the  April 
average,  and 
$29  more  than 
the  average 
for  May  IHS. 
Steel  workers 
averaged 
$206.77,  Coal 
Miners  $2il.- 
i9,  and  Chem- 
ical workers 
$2i5.i7.  I 
guess  those 
are  the  kind 
of  pay  checks 
that  are  of  in- 
terest to  ad- 
vertisers with 
goods  to  sell. 
And  come  to 
think  of  it, 
maybe  it'd  be 
a  good  idea 
for  me  to 
point  these  in- 
creases out  to 
my  boss,  too. 


ID) 


Si! 


Regards 


Yourt, 
Algy 


WCHS 


Charleston,  W.  Va. 
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OWI  Halts  Radio  Aid  to  WACs 

{Continued  from  page  12) 


'HARTER  MEMBER  of  the  WOR 

N  ew  York  Chick  Carter  Inner  Circle 

?lub  is  Chick  Michelson,  son  of 
I  reducer  Charles  Michelson,  born 

n  the  same  day  the  series  started, 
lie  was  snapped  at  the  mike  as  he 

broadcast"  a  message  at  the  pro- 
¥:ram's  first  anniversary  party. 


Peabody  Award  Plans 

;oCEW  classifications  of  the  1944 
O-'Jeorge  Foster  Peabody  awards  and 
U3cal  listening  post  committee  per- 
:r:onnel  will  be  announced  soon,  ac- 
cording to  Dorothy  Lewis,  director 
:-:f  listening  activities  of  the  NAB, 
■'ollowing  a  recent  planning  meet- 
i^nq:  in  Xev."  York  with  Dean  John 
iL.  Drewery,  of  the  Henry  Grady 
I  jchool  of  Journalism,  representing 
reorgia   U.   and  Edward  Weeks, 
ditor  of  the  AtlanfAc  Monthly  and 
hairman  of  the  awards  committee. 


ieGATEWAYtoTni  AITirC 
>ieWESTisthelllrvlllCa 

[     Rock  Island  &  Moline,  III. 
Davenport,  la. 

Three  good-sized  cities  .  .  .  and  8  smaller 
snes  .  .  .  "bumping  noses"  with  each 
Jther,  forming  ONE  BIG  MARKET  .  .  . 
?00,000  prosperoLTS  urban  population! 

ndustrial  payroll  totals  nearly  a  BILLION 
pOLLARS  annually  ...  no  reconversion 

ut-backs  expected  because  Tri-Cities  in- 
dustries are  based  on  peoce-time  produ-cts 
vith  a  huge  backlog  demand.  Recognized 
3S  the  "Farm   Machinery  Capital"    .    .  . 

ruly  a  "sales"  capital,  tool  Get  some  of 

hese  sales  yourself  thru — 


5000  WATTS     1270  KC 

BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


:-'oward  H.  Wilson  Co.,  Nat'l  Representatives 
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tion  to  the  use  of  paid  advertising 
in  any  media  for  war  campaigns, 
OWI  being  of  the  opinion  that 
much  better  coverage  can  be  ob- 
tained through  voluntary  coopera- 
tion. It  has  reason  to  believe  that 
no  network  would  accept  Govern- 
ment advertising  and  that  more 
than  100  of  the  larger  stations 
would  not  take  Government  money. 

OWI's  policy  regarding  Gov- 
ernment paid  advertising  was 
firmly  stated  by  its  director,  Elmer 
Davis,  when  the  Bankhead  Bill  to 
appropriate  $15,000,000  for  War 
Bond  advertising  ir  small  news- 
papers came  before  Congress  last 
fall.  Mr.  Davis  objected  to  the 
principle  of  Government  subsidies 
of  advertising  in  one  media  as 
both  unfair  and  impracticable  and 
saw  a  danger  to  independence  of 
the  press  through  control  of  ad- 
vertising which  might  result  from 
such  legislation. 

The  Bankhead  Bill,  passed  by 
the  Senate  but  subsequently  shelved 
by  the  House,  was  also  opposed 
by  Secretary  of  the  Treasury  Mor- 
genthau,  the  War  Advertising 
Council  and  the  NAB.  Testifying 
last  October  before  the  Senate 
Banking  and  Currency  Committee, 
C.  E.  Arney  Jr.,  NAB  secretary- 
treasurer,  submitted  the  NAB 
Board  action  of  June  3,  1943  op- 
posing advertising  subsidies  but 
calling  for  no  discrimination 
against  radio  should  legislation  be 
adopted. 

OWI's  action  on  WAC  recruiting 
is    consistent    with    policies  laid 
down     previously    in  connection 
both   Government   and  com- 


Chicago  Mail  Order  Firm 
Plans  Three  Video  Shows 

ALDENS,  Chicago  Mail  Order  Co. 
is  presenting  a  series  of  three 
fashion  show  telecasts  on  WABD, 
Du  Mont  video  sta+ion  in  New 
York,  to  dramatize  its  new  fall 
catalog,  a  o52-page  book,  largest 
in  the  company's  history.  Pro- 
grams, scheduled  for  Aug.  2,  9 
and  16,  are  being  produced  under 
the  supei-vision  of  Buchanan  & 
Co..  New  York,  and  are  directed 
by  Richard  Hubbell,  freelance 
television  A\Titer    and  director. 

First  of  the  three  video  pro- 
grams will  be  "The  Story  Behind 
the  Catalog,"  a  five-scene  drama. 
Second  will  feature  a  parade  of 
fur-trimmed  coats  and  third  will 
be  a  beauty  contest  for  the  selec- 
tion of  Miss  Television  of  1945. 
Nine  Conover  models  have  been 
chosen  as  finalists  from  whom  the 
winner  will  be  selected.  Some  60 
articles  of  apparel  will  be  dis- 
played in  the  programs,  which  the 
company  reports  will  cost  approxi- 
mately 815,000  to  produce. 

E.  I.  Schnadig,  Aldens  president, 
who  is  coming  to  New  York  to 
■witness  the  programs,  said  that 
"The  impact  of  tele\nsion  on  the 
mail  order  business  should  be 
great  because  television  in  reality 
is  a  mail  order  catalog  come  to 
life." 


mercial  advertising  for  recruiting 
war  workers.  Last  spring  the  Ra- 
dio Bureau  advised  its  regional  sta- 
tion relations  offices  that  it  should 
not  request  stations  to  give  time 
for  recruiting  workers  for  food 
processing  plants  as  long  as  proc- 
essors in  their  localities  used  paid 
advertising  for  such  recruitment 
in  other  media  only  [Broadcasting, 
April  10]. 

Earlier,  the  OWI  Radio  Bureau 
registered  strenuous  objection  with 
the  Railroad  Retirement  Board 
for  buying  newspaper  advertising 
and  at  the  same  time  requesting 
free  radio  time  for  recruiting  rail- 
road workers.  As  a  result  of  this 
representation,  RRB  made  changes 
in  its  advertising  budget  permitting 
it  to  buy  radio  time  and  agreed 
to  use  radio  promotion  exclusively 
or  in  a  proportionate  share  with 
other  media  [Broadcasting, 
March  6]. 


Record  Income  Is  Noted 
In  Year  by  Farnsworth 

FARNSWORTH  TELEVISION  & 
Radio  Corp.,  for  the  fiscal  year 
ended  April  30,  had  the  largest 
gross  income  in  the  company's  his- 
tory, according  to  the  annual  re- 
port. Gross  income  from  sales,  roy- 
alties and  license  fees  totaled  $39,- 
806,797,  as  compared  with  $26,383,- 
301  for  the  preceding  12  months, 
while  net  sales  amounted  to  $33,- 
893,420  as  against  $19,593,387  for 
the  previous  year,  the  report  states. 

E.  A.  Nicholas,  president,  stated 
that  the  company,  which  acquired 
WGL  Fort  Wayne  recently,  would 
add  both  television  and  FM  sta- 
tions later,  subject  to  FCC  ap- 
proval. Noting  the  large  number 
of  applications  received  from  re- 
sponsible distributors  and  dealers, 
Mr.  Nicholas  attributes  this  to  the 
fact  that  "the  company  has  con- 
tinued to  advertise  its  products  ef- 
fectively during  the  war." 


Aluminum  Eased 

UNDER  THE  WPB  order  issued 
July  15,  use  of  aluminum,  as  far 
as  the  radio  industry  is  con- 
cerned, was  specifically  permitted 
for  manufacture  of  "commercial 
radio  equipment  and  all  ■wire  com- 
munications equipment,  but  only 
where  aluminum,  copper  or  cop- 
per base  alloy  was  used  in  com- 
mercial production  in  the  United 
States  during  1939,  1940  or  1941. 
The  above  partial  restriction  on 
the  use  of  aluminum  does  not  ap- 
ply to  electronic  equipment,  as  de- 
fined in  Order  L-265."  [Broad- 
casting, April  26,  1943].  As  far 
as  manufacture  of  electronic  equip- 
ment is  concerned,  the  definition  in 
limitation  order  265  still  holds. 


MRS.  RAYMOND  CLAPPER,  WGN 
and  Mutual  commentator,  has  just 
completed  a  film  to  be  released  for 
distribution  shortJy  titled  "Womeu 
and  Peace"  in  which  she  interviews 
Ruth  Brvau  Rhode,  former  minister 
to  Norway  and  daughter  of  William 
.Tenninss  Byran. 


SERVICE... 

on  all 

recording  problems 
local,  or 
national 

Complete  facilities  for 

•  Spot  Announcements 

•  Remote  Pick-ups 

•  Full  Air  Check  Service 


1121  Vermont  Avenue 


Washington,  D.  C. 


Ihe  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


Wnni  5000  Watts  Day 
\  'A  1000  Watts  Night 
II  lloSOkc.  fign 
Spartanburg.  S.  C.  uDu 
Represented  by  Hoilingbery 


C  HNS 

The  Key  Station  of  the 
Marittmes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  .  Ask  your  local 
dealers. 


or  JOE  WEED 

350  Madison  Ave. 
New  York 


/  630  KILOCYCLES 
5000  WATTS  Full  Time' 
BLUE  NETWORK 

Represented  Nationally  by 
John  BLAIR  &  GO. 
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Democratic  Platform  Ignores  Radio 


(Continued  from  page  11) 


ic  I  Hazleton,  Pa. 
\  |L_\  -i^^-i  -T^U 


KSEI 

POCATELLO  •  IDAHO 


r  mm  ^ 

TELEVISION 

on  the  air  three 
evenings  weekly . . . 

SUNDAYS 
TUESDAYS 
WEDNESDAYS 
StolOP.M.,  E.W.T. 

Experimental  commercials  are 
a  feature  of  every  program! 

DuMONT  TELEVISION  DEPARTMENT  OF 
ALLEN    B.  DuMONT  LABORATORIES, 

INC.,  PASSAIC,  N.  J. 
Television  Studios  and  Station  WABD , 
515  Madison  Ave.,  New  York  22,  N.Y. 


(OK/ 


NBC  Mutual 


>  IWLAC 

NASHVILLE.  TENN. 

50,000WATTS 


THE  INDUSTRIAL  GATEWAY 
TO  THE 
RICH  TENNESSEE  VALLEY 


NAtlONAL  REPRESENTATIVES 
PAUL  H.  RAYMER 


CIO  News  that  his  wife  has  been 
named  a  member  of  the  New  Na- 
tional Political  Action  Committee 
of  the  CIO.  Mrs.  Durr  is  vice- 
chairman  of  the  National  Commit- 
tee to  Abolish  the  Poll  Tax. 

The  Committee  recently  issued 
a  handbook  to  CIO  unions,  to  guide 
them  in  obtaining  radio  time  and 
in  the  best  methods  of  presenting 
the  Union's  case. 

In  a  recent  statement,  the  vice- 
presidential  nominee  said : 

"Radio  has  made  the  United 
States  one  great  auditorium.  In 
no  other  way  can  men  instantly 
talk  to  all  of  this  nation's  130 
millions.  To  safeguard  our  basic 
democratic  principles,  radio  must 
be  utilized  to  its  fullest  extent. 
Then  the  ancient  demagogues  of 
the  Old  World  will  find  no  place 
in  our  way  of  life." 

As  a  radio  orator,  Sen.  Truman 
is  practically  an  unknown.  He 
will  be  pitted  against  Gov.  Bricker 
the  Republican  Vice-Presidential 
nominee  in  the  radio  campaign 
ahead.  Gov.  Bricker  while  not  on 
a  par  with  Presidential  candidate 
Dewey,  nevertheless  is  a  forceful 
and  vigorous  speaker,  with  great 
stamina. 


The  Democratic  platform  car- 
ried a  35-word  plank  dealing  with 
communications.  It  reads: 

"We  believe  in  the  world  right 
of  all  men  to  write,  send  and  pub- 
lish news  at  uniform  communica- 
tion rates  and  without  interference 
by  governmental  or  private  mo- 
no-"olv  and  that  right  should  be 
prtoected  by  treaty." 

This  plank  was  regarded  as  am- 
biguous and  not  near  as  far-reach- 
ing as  the  forthriq-bt  exoression  in 
the  Republican  platform. 

While  members  of  the  Demo- 
cratic Resolutions  Committee  were 
importuned  to  adopt  a  free  radio 
plank,  no  radio  spokesmen  ap- 
peared in  person  at  the  opening 
hearings,  preparatory  to  the  con- 
vention. Kent  Cooper,  general 
manager  of  the  Associated  Press, 
testified  in  form  of  a  free  commu- 
nications plank.  He  was  asked 
whether  his  remarks  also  applied 
to  radio  and  he  responded  affirma- 
tively. 

While  domestic  radio  was  ig- 
nored, many  Democrats  contended 
that  the  one  short  sentence  as- 
serting that  "mankind  believes  in 
the  four  fredoms"  was  recognition 
of  a  "free  radio". 


WAJR  Seeks  FM 
Net,    Others  File 

APPLICATIONS  were  received  by 
the  FCC  last  week  for  two  new 
standard  local  stations,  two  com- 
mercial television  outlets,  four  FM 
stations  and  three  noncommercial 
educational  stations. 

Licensee  of  WAJR  Morgantown, 
W.  Va.,  West  Virginia  Radio  Corp., 
is  applicant  for  a  new  FM  outlet 
in  Morgantown,  to  be  supplemented 
by  two  satellite  stations — one  in 
Pittsburgh  and  one  in  Wheeling. 
Cost  for  the  project  is  set  at  $218,- 
200. 

Fetzer  Broadcasting  Co.,  licensee 
of  WKZO  Kalamazoo,  Mich.,  ap- 
plies for  FM  facilities-  in  Grand 
Rapids.  KEX-KGW  Portland,  Ore. 
has  filed  through  its  licensee,  Ore- 
gonian  Pub.  Co.,  for  a  new  FM 
station  in  that  area. 

Jos.  M.  Zamoiski  Co.",  Baltimore 
wholesalle  radio  and  electrical 
goods  distributors,  requests  a  com- 
mercial television  station  for  Balti- 
more. The  Pulitzer  Pub.  Co.,  li- 
censee of  KSD  St.  Louis  and  pub- 
lisher of  the  St.  Louis  Post-Dis- 
patch, seeks  new  commercial  video 
facilities. 

New  standard  local  stations  are 
sought  by  Central  Valleys  Broad- 
casting Co.,  Sacramento,  Cal.,  and 
Loys  Marsden  Hawley  of  Conway, 
S.  C.  Mr.  Hawley,  manager  for  a 
local  theatre  chain,  is  remote  en- 
gineer and  maintenance  man  for 
WOLS  Florence,  S.  C. 

An  experimental  FM  outlet  is 
sought  by  William  Henry  Alford, 
Winston-Salem,  N.  C.  Application 
was  returned  as  incomplete.  Edu- 
cational noncommercial  stations  are 
requested  by  the  Western  Illinois 
State  Teachers  College,  Macomb, 
111.;  U.  of  Kansas,  Lawrence,  Kan.; 
and   County   of   Ventura,  Super 


Co-Op  Disc  Series 

KERMIT-RAYMO.ND  Radio  Pro- 
ductions, New  York,  is  producing 
a  new  series  of  half-hour  tran- 
scribed programs  titled  This — Is 
Hollywood,  featuring  John  Reed 
King  as  announcer-m.c,  Enric 
Madriguera  and  a  20-piece  or- 
chestra, Hollywood  stars  as  guest 
artists,  a  movie  gossip  spot  and 
a  dramatized  condensation  of  old- 
time  movies.  Quality  Bakers  of 
America,  cooperative  bakery  or- 
ganization, is  the  first  sponsor  of 
the  program,  which  will  be  avail- 
able to  other  advertisers  in  areas 
where  it  is  not  sponsored  by  QBA 
members.  Prepared  with  the  co- 
operation of  Motion  Picture  Maga- 
zine, series  is  directed  by  Ray 
Green. 


PAUL   PORTER   (r)  director  o: 

publicity  of  the  Democratic  Na 
tional  Committee,  made  his  debui 
over  the  Blue  at  the  Chicago  Con 
vention  last  week  in  this  walkie 
talkie  interview  with  Clete  Roberts 
Blue  war  correspondent  assignee 
to  Gen.  MacArthur's  staff  in  th« 
Southwest  Pacific  Theatre,  who  hac ' 
returned  to  the  States  for  a  briel 
visit.  Mr.  Porter  formerly  was , 
Washington  counsel  for  CBS- 


Walker  Heads  WFCI 

WALLACE  A.  WALKER,  former  . 
general  manager  of  WJHP  Jack- 
sonville, Fla.,  has  been  appointed 
general  manager  of  WFCI  Paw- 
tucket-Providence.  He  has  been 
with  C.  E.  Hooper  Inc.  and  MBS 
in  New  York.  Also  joining  WFCI 
is  Harry  Moreland  as  nrogram  di- 
rector. Mr.  Moreland  had  previously 
been  program  director  at  WJHP 
and  had  been  at  WROL  Knoxville 
and  WDOD  Chattanooga. 


HAROLD  HADDBN,  supervisor  of 
master  control  studio  operations  of 
AVOR  New  York,  -n-ill  schedule  all 
technical  assignments  and  coordinate 
all  operations  between  the  station  and 
WABD,  the  DuMont  television  sta- 
tion, in  connection  with  the  WOR 
video  varieties  programs.  Mr.  Hadden 
replaces  Barney  Boyl,  who  has  been 
transferred  from  the  engineering  de- 
partment to  traffic  manager  of  the  pro- 
gram department. 


intendent  of  County  Schools,  Ven- 
tura, Cal. 

Facilities  applied  for  and  esti- 
mated costs  of  FM  outlets,  where 
given,  may  be  found  in  Actions  of 
the  FCC  on  page  68. 


News  to  Newscast 
LESS  than  30  minutes  after 
announcing  at  a  news  confer- 
ence in  Hartford  July  14  that 
he  had  changed  his  mind  and 
would  run  for  another  term, 
Connecticut's  Governor  Ray- 
mond E.  Baldwin  was  at  a 
W  T  I  C  microphone  taking 
part  in  the  station's  1  p.m. 
newscast.  Gov.  Baldwin  was 
rushed  to  the  radio  station  in 
a  police  car  right  after  his 
12:30  news  conference,  giv- 
ing WTIC  a  scoop. 


L 


A  REUTERS  news  dispatch  presented 
by  ijenry  Gladstone  on  WOR  New 
York  July  14  indicates  that  Lt.  .Terry 
Danzig,  USN,  former  publicity  di 
r(  etor  of  the  station,  may  have  been 
the  first  U.  S.  Naval  officer  to  land 
in  France  on  D-Day. 


 COMPANYj 

REPRESENTING  LEADING  RADIO  STATIONS^ 


M.OM  THEIR  BOOTH  above  the  platform  at  Chicago  Stadium,  these 
'bcutives  and  news  personnel  of  Mutual  covered  sessions  of  the  Demo- 
:ktic  National  Convention  last  week.  Front  row  (1  to  r):  G.  William 
'  ng,  WGN  Chicago  chief  engineer,  who  supervised  network's  technical 
tails;  Jack  Brickhouse,  WGN-Mutual  announcer;  Leo  Cherne,  net- 
ark  commentator;  Frank  P.  Schreiber,  WGN  general  manager.  Back- 
^ound  (1  to  r):  Robert  Sibold  and  Jay  Ferree,  WGN  engineers;  Mrs. 
lymond  Clapper,  who  made  her  network  debut  as  a  Mutual  commen- 
tor  at  the  Republican  Convention;  Dale  O'Brien,  WGN  publicity  di- 
eter; and  Walter  Compton,  WOL-Mutual  commentator. 


CONVENTION  UPSETS  PROGRAMS 

Committee  Deadlocks  Bring  Changes  in  Network 
—  Plans  During  Chicago  Excitement  


M>10  PROGRAM  schedules  were 
Bcommoded  at  last  Thursday's 
5mocratic  National  Convention, 
cause  of  deadlocks  in  two  com- 
ittees — Credentials  and  Resolu- 
)ns  &  Platform.  The  day's  sched- 
e  was  tossed  about  until  even 
airman  Sam  Jackson  of  Indiana 
,iew  not  what  was  coming. 
At  1  p.m.  J.  Leonard  Reinsch, 


I 


*^  „«rlc  Station 


Democratic  Committee  Radio  Di- 
rector, advised  the  networks  there 
would  be  nothing  important  unti 
2  p.m.  The  networks  remained  on 
the  air,  however,  until  1:30  p.m. 
At  2,  when  there  still  was  no  news 
from  the  deadlocked  committees, 
some  of  the  networks  used  fill  in- 
terviews and  commentaries.  Others 
carried  regular  programs. 

At  2:45  the  networks  returned 
to  the  air  with  proceedings.  By 
unanimous  vote  the  convention  had 
frozen  its  schedule  which  called  for 
reports  of  the  committees  ahead 
of  nominations.  When  it  appeared 
that  the  committees  would  not  re- 
port for  some  time,  the  convention 
by  unanimous  consent  agreed  to 
suspend  the  order  of  business  and 
call  the  roll  for  nominations.  Pres- 
ident Roosevelt  and  Sen.  Byrd  of 
Virginia,  anti-new  dealer,  were 
nominated. 

As  the  voting  ended,  the  commit- 
tee reports  arrived.  There  were 
amendments  to  both  but  the  reports 
were  defeated.  It  was  nearly  7  p.m. 
before  the  convention  finally  adopt- 
ed the  five-page  platform,  couched 
in  generalized  language  through- 
out. At  7  p.m.  the  convention  ad- 
journed until  8:30  p.m. 

Networks  remained  plugged  in 
on  proceedings  until  7,  then  re- 
turned to  the  air  at  9  and  remained 
on  with  summaries  of  the  day's 
events  following  adjournments  at 
11  p.m. 

Changes  in  Thursday's  schedule 
cost  the  networks  and  radio  sub- 
stantially in  lost  revenue. 

Vice-presidential  balloting  Fri- 
day completely  upset  net  schedules. 


Duffy's  to  NBC 

BRISTOL-MYERS  Co.,  New  York 
of  Duffy's  Tavern  on  the  Blue 
since  October,  1942  for  Sal  Hepat- 
ica  and  Minit  Rub,  will  shift  the 
program  to  NBC  Friday,  8:30-9 
p.m.  when  it  is  resumed  Sept.  15. 
Reason  for  the  switch  is  said  to  be 
dissatisfaction  with  the  Tuesday, 
8:30-9  p.m.  spot  on  the  Blue.  Bris- 
tol-Myers is  currently  sponsoring 
Nit  Wit  Court  as  a  summer  re- 
placement on  the  Blue. 


NAB,  Journalism  Assn. 
Survey  Manpower  Needs 

CALCULATION  of  the  personal 
needs  of  radio  newsrooms  for  stu- 
dents trained  in  radio  journalism 
was  undertaken  last  week  by  the 
American  Assn.  of  Schools  and  De- 
partments of  Journalism  in  coop- 
eration with  the  NAB  which  mailed 
from  its  Washington  headquarters 
a  manpower  survey  questionnaire 
prepared  by  the  AASDJ.  Replies 
will  be  returned  to  Professor  R. 
W.  Beckman,  journalism  depart- 
ment, Iowa  State  College,  Ames, 
la.,  who  will  compute  the  returns 
with  the  assistance  of  the  radio 
news  committee  of  NAB  whose 
chairman  is  KarJ  Koerper,  vice- 
president  of  KMBC  Kansas  City. 

Questionnaire,  which  is  in 
streamlined  form,  contains  a  i-e- 
turn  postcard  for  answers  to  the 
six  questions  among  which  are 
number  of  fulltime  personnel,  whe- 
ther women  would  be  used  for  news 
broadcasting,  how  many  employes 
could  be  used  if  qualified,  and  how 
many  persons  actually  broadcast 
news. 


Religious  Meeting 

A  RELIGIOUS  radio  workshop 
will  be  held  July  24-31  at  Tower 
Hill,  Sawyer,  Mich.,  as  part  of  the 
Middle  West  Annual  Leadership 
Training  Conference  of  the  Protest- 
ant Church.  Rev.  Everett  C.  Park- 
er, assistant  to  the  manager  of 
NBC's  public  service  department 
wil  act  as  chairman  of  the  radio 
conferences.  Speakers  will  include: 
Judith  Waller,  manager,  NBC 
public  service  department,  central 
division;  Rev.  James  Flint,  chair- 
m  a  n.  Congregational  -  Christian 
Churches  Radio  Committee;  Lt. 
Hazel  Kenyon  Markel,  USNR,  Ra- 
dio Section,  Office  of  Public  Rela- 
tions; Davis  Edwards,  professor  of 
sneech,  Chicago  U. ;  Elinor  Inman, 
CBS  director  of  religious  pro- 
grams. 


WGN  Design  Contest 

RULES  for  a  $10,000  cash  prize 
contest  for  the  design  of  a  studio 
theatre  were  announced  last  week 
by  WGN  Chicago,  Mutual  outlet. 
Booklet  containing  the  rules  will 
bo  mailed  to  all  who  apply.  Pros- 
pective contestants  are  reminded 
in  the  booklet,  that  all  types  of  ra- 
dio broadcasting  presentations,  in- 
cluding AM  and  FM  programs  as 
well  as  television  will  be  produced 
in  the  new  theatre,  which  will  be 
housed  in  a  projected  building  of 
12  or  more  stories.  Deadline  for 
acceptance  of  applications  for  the 
contest  is  12  noon  Wednesday,  Nov. 
1.  Contest  is  open  to  all  but  em- 
ployes of  WGN  and  the  Tribune, 
and  their  families. 


Hubbell  Resigns 
FREDERICK  L.  KUGEL,  publisher 
of  Television  magazine,  has  taken  over 
the  duties  of  editor,  succeeding  Rich- 
ard W.  Hubbell,  who  has  resigned  to 
devote  fulltime  to  television  produc- 
tion, and  consultation  for  private 
firms. 


SYLVANIA  ELECTRIC  Products, 
New  York,  has  appointed  Newell- 
Emmett  Co.,  New  York,  to  handle  ad- 
vertising for  all  products  including 
both  the  lamp  and  radio  division,  ef- 
fective September  15.  Advertising  will 
continue  as  it  is  for  the  present,  ac- 
cording to  Paul  S.  Ellison,  advertising 
and  sales  promotion  manager. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JULY  15  TO  JULY  21  INCLUSIVE  


Decisions  .  .  . 

JULY  17 

WGY  Schenectady— Granted  CP  for  aux- 
iliary to  decrease  power  from  50  kw  to  5 
kw  and  make  changes  in  transmitting 
equipment. 

KBKR  Baker,  Ore.— Granted  mod.  li- 
cense to  change  corporate  name  from  Ba- 
ker Broadcasting  Co.  to  Inland  Radio  Inc. 

WELD  Colnmbus,  Ohio — Granted  license 
to  use  transmitter  formerly  licensed  to 
W8XVH  as  auxiliarj'  transmitter. 

Baltimore  Broadcasting  Corp..  Baltimore 
— Placed   in    pending   file   application  for 


new  FM  station. 

Consolidated  Broadcasting  Corp.,  Los 
Angeles  -Same. 

Hearst  Radio  Inc.,  Baltimore — Same. 

KRLD   Dallas,  Tex.— Same. 

KTRH   Houston,  Tex.— Same. 

North  Carolina  Broadcasting  Co.,  Greens- 
boro., N.  C. — Same. 

Poughkeepsie  Newspapers  Inc.,  Pough- 
keepsie.  N.  Y. — Same. 

A.  A.  Schechter,  Providence,  R.  I. — 
Same. 

Thames  Broadcasting  Corp.,  New  Lon- 
don, Conn. — Same. 

Leonard  A.  Versluis,  Grand  Rapids, 
Mich.  Same. 


PROFESSIONAL 
D  I  K  E  C  T  O  R  Y 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2 -7859  . 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Bromd  St^  Neir  York  4,  N.  T. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earl  BIdg.        •        NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       DLtrict  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

Notional  Press  BIdg.  DI.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 

CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


I  A  /  Radio  Engineering  Consultants 
^55lM^^^  Ffeq"e"<=Y  Monitoring 

Cemmercial  Radio  Equip.  Co. 

*  Evening  Star  Building,  Washington,  D.  C. 

*  321  E.  Gregory  Boulevard,  Kansas  City,  tvlo. 

*  Cross  Roads  of  the  World,  Hollywood,  Calif. 

■ 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENOINRI 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  d  eM  ARS 

Consulting   Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Tentative  Calendar  .  .  . 

KMLB  Monroe,  La.— CP  1440  kc  1  kw 
unlimited  DA-N  (consolidated  tiearing  set 
July  24   witJi   KNOE  Inc.). 

KNOE  Inc.,  Monroe,  La.— CP  and  MP 
to  ctiange  type  of  transmitter,  ctiange 
studio  location  and  for  approval  of  an- 
tenna and  transmitter  location  ( consoli- 
dated hearing  with  KMLB  set  for  July 
24). 

KVOE  Santa  Ana,  Cal.— CP  1480  kc  1 
kw  unlimited   (July  26). 

James  F.  Hopkins  Inc.,  Ann  Arbor,  Mich. 
— CP  1050  kc  1  kw  D  (consolidated  hear- 
ing with  Washtenaw  Broadca.sting  Co. 
(set  for  July  27). 

Washtenaw  Broadcasting  Co.,  Ann  Ar- 
bor, Mich.— CP  1050  kc  1  kw  and  250  w 
D  (set  re  above). 


Voice  of  Alabama  Inc.,  Birmingham, 
Ala. — Same. 

WFBM  Indianapolis  Same. 

Board  of  Education  of  City  of  Atlanta, 

Ga. — Placed  in  pending  tile  application  for 
new    noncommercial    educational  station. 

Board  of  Education  of  School  District 
of  City  of  Detroit,  Mich. — Same. 

WABI  Bangor,  Me. — Granted  ■motion  to 
continue  date  for  taking  depositions  now 
scheduled  for  July  18  to  Aug.  25  in  re- 
applications  for  mod.  CP  and  license  re- 
newal (action  taken  July  17).  Also  ordered 
that  hearing  now  set  for  Aug.  7  be  con- 
tinued to  Sept.  6   (action  taken  July  14). 

WOV  New  York — Granted  motion  of 
Murray  Mester  and  Meyer  Mester  for  or- 
der to  take  depositions  in  hearing  or, 
transfer  application. 

WRLD  West  Point,  Ga.— Granted  mod. 
CP  authorizing  new  standard  station,  for 
extension  completion  date  from  July  15 
to  Aug.  18. 

JULY  18 

KDRO  Sedalia,  Mo. — Granted  license  re- 
newal. 

Durham  Broadcasting  Co.  Inc.,  Durham, 

N.  C. — Designated  for  consolidated  hearing 
application  for  CP  new  standard  station 
1580  kc  250  w  unlimited  with  application 
of  Harold  H.  Thorns  for  CP  new  standard 
station   1580  kc   1  kw  unlimited. 

Harold  H.  Thorns,  Durham,  N.  C— Same 
i-e  above. 

KRRV  Sherman,  Tex. — Granted  request 
to  waive  Commission  rales  to  permit  sta- 
tion to  announce  identification  as  'KRRV 
Shennan  and  Denison.  Tex."  when  pro- 
tion  to  announce  identification  as  "KRRV 
grams  originate  throuh  Sherman  studies 
and  as  "KRRV  Denison  and  Sherman. 
Tex."  when  prorams  oriinate  throuh 
Denison  studios. 

KELO  Sioux  Falls,  S.  D.— Granted  CP 
install  new  antenna  and  make  changes  in 
ground  system,  subject  to  Commission 
decision  on  multiple  ownership  rule  appli- 
cability to  KELO  and  KSOO. 

WQBC  Vicksburg,  Miss.— Granted  CP 
change  1390  kc  to  1420  kc,  change  1  kw 
D  to  1  kw  D  500  w  N  unlimited  time. 

WDSU  New  Orleans — Adopted  order 
granting  petition  for  leave  to  amend  ap- 
plication for  license  for  auxiliary  trans- 
mitter so  as  to  permit  use  of  previously 
licensed  1  kw  transmitter  with  1  kw  D 
500  w  N  instead  of  1  kw  DN  as  originally 
requested,  employing  a  non-directional  an- 
tenna; granted  application  as  amended: 
removed  application  from  hearing  docket. 

WGH  Newport  News,  Va. — Denied  re- 
quest for  waiver  of  such  Commission 
rules  as  may  be  necessary  to  permit  sta- 
tion to  announce  identification  as  "New- 
port News  and  Norfolk". 

WINX  Washington — Granted  transfer 
control  from  Lawrence  J.  Heller,  Agnes 
W.  HeUer,  individually  and  as  trustee  for 
Pamela,  Christopher,  Anthony,  Lawrence 
J.  Jr.  and  Slichael  Heller,  respectively, 
and  Richai-d  K.  Lyon,  to  Eugene  Meyer 
and  copartnership  composed  of  Eugene 
Meyer  and  Agnes  Meyer  d/b  Washington 
Post,  by  transfer  of  2,000  shares  (lOO^/r) 
of  issued  and  outstanding  capital  stock  for 
cash  consideration  of  $500,000. 

WQXR,  WQXQ  New  York— Granted 
transfer  control  by  transfer  of  60  sh 
(52.4%)  of  issued  and  outstanding  Class 
A  common  stock  from  John  V.  L.  Hogan 
to  the  New  York  Times  Co.  for  approxi- 
mately $1,000,000.  Also  gi-anted  renewal  of 
licenses  for  main  and  auxiliary  transmitter 
of  WQXR  and  renewal  of  license  of  WQXQ. 

KTAR  Phoenix,  Ariz. — Granted  transfer 
control  from  Arizona  Pub.  Co.  to  John 
J.  Lewis  through  transfer  of  50,000  sh 
(77.27%)  issued  and  outstanding  capital 
stock  for  $375,000. 

KECA  HoUywood,  Cal.— Granted  vol. 
assgn.  license  from  Earle  C.  Anthony  Inc. 
to  Blue  Network  Inc.  for  $800,000. 

KYUM  Yuma,  Ariz. — Granted  transfer 
control  from  R.  N.  Campbell,  D.  M.  Camp- 
bell and  Eleanor  McCoy  to  John  J.  Lewis 
through  transfer  12,350  sh  (49.4%))  issued 
and  outstanding  captial  stock  -for  approx- 
imately $15,438. 

KYCA  Prescott,  Ariz. — Granted  transfer 
control  from  Albert  Stetson  to  KTAR 
Broadcasting  Co. 

WJLD  Bessemer,  Ala. — Granted  vol. 
assgn.  license  from  J.  Leslie  Doss  to  George 
Johnston  for  $106,000. 


JULY  19 

Raymond  C.  Hammett,  Talladega.  Ala 

Granted  motion  insofar  as  it  request* 
dismissal  of  application  for  CP ;  denit 
request  for  dismissal  without  prejudice. 

KVOE  Santa  Ana,  CaL — Granted  motio 
for  postponement  for  90  days  of  furtht 
hearing  on  application  for  CP  1480  kc 
kw  unlimited. 

WGKV  Charleston,  W.  Va.— Ordered  c' 
Commission's  own  motion  that  hearing  g 
continued  from  Aug.  3  to  Aug.  23  re  ai 
plication  for  license  renewal  and  relir. 
quishment  of  control. 

WHKC  Columbus,  Ohio — Passed  ove 
for  one  week  petition  of  UAW-CIO  fc 
order  directing  taking  of  depositions  an^ 
issuance  of  subpoena. 

KNOE  Inc.,  Monroe,  La.  -Granted  peti 
tion,  joined  in  by  KMLB  for  severance  o 
consolidated  hearing.  Granted  petition  c 
KMLB  for  30  days  continuance  of  hearing 

James  F.  Hopkins  Inc.,  Ann  Arbor 
Mich. — Adopted  order  dismissing  withou 
prejudice  motion  for  continuance  of  con 
solidated  hearing  with  application  o 
Washtenaw  Broadcasting  Co.,  for  nev 
-standard  station. 


I. 


Applications 


JULY  18 

Columbia     Broadcasting     System,  Nev 
York — Extension  of  authority  to  transmi 
programs  to  CFRB  and  CKAC  and  othe:n 
stations  under  control  of  CBC  for  perioi— 

9-  15-44   to  9-15-45. 

Jos.  M.  Zamoiski  Co.,  Baltimore — CI 
new  commercial  television  station,  Chan 
nel  6. 

WKLA  Ludington,  Mich.— Mod.  CP  auth 
orizing  new  station  for  change  in  type  o  jr 
transmitter  and  extension  completion  ani  ; 
commencement  dates,   amended  re  changtn 
type  transmitter. 

Fetzer  Broadcasting  Co.,  Grand  Rapids-  i 
Mich.— CP  new  FM  station,  43,900  kc^- 
18.250  sq.  mi.  $93,000  estimated  cost.  I_ 

WAJR    Morgantown    W.   Va.— CP  nev 
FM    station,    43,500    kc,    33,244    sq.  mi. 
estimated    cost.    Also    two    satellite  sta 
tions    on    49,900    kc,    one    at    Pittsburg!  _ 
with  1,620  sq.  mi.  and  second  at  Wheeling*-- 
W.  Va.  with  344  sq.  mi.  Total  cost  $218,2007- 

Pulitzer  Pub.  Co.,  St.  Louis — CP  nev  f 
commercial  television    station,   Channel  In 

KTMS    Santa   Barbara,   Cal.— Extensior.h: 
special    service    authorization    to  permi 
broadcasting  under   control   and  directior 
of  Pacific  Coast  Maritime  Industry  Board 
as  public  service  without  charge  of  infor-- 
mation  to  longshoremen  for  period  begin-  r 
ning  8-1-44. 

William  Henry  Alford,  Winston-Salem 
N.  C. — CP  new  experimental  FM  station 
48.000  kc,  20  w,  special  emisison  (incom- 
plete) . 

Western  Illinois  State  Teachers  College 
Macomb,  III. — CP  new  noncommercial  ed- 
ucational station,  42,000  to  50,000  kc.  1 
kw  (incomplete). 

University  of  Kansas,  Lawrence,  Kan. — 
CP    new   noncommercial    educational    sta-  - 
tion,    42,900    kc,    1   kw,    special  emission 
(incomplete) . 

County  of  Ventura,  Superintendent  of 
County  Schools,  Ventura,  Cal. — CP  new 
noncommercial  educational  station,  1  kw 
(incomplete). 

JULY  19  JZ 

WGYN    (Muzak)    New   York— Mod.    li-  y 
cense  change  product  of  plate  voltage  time 
total  plate  current  in  last  radio  stage  from 
1200  to  3900. 

WHLN  Harlan  Ky. — License  to  cover 
CP  authorizing  change  1450  kc  to  1230  kc. 
changes    in   antenna   and   ground   system-  - 

KOB  Albuquerque,  N.  M. — Extension  :• 
special  service  authorization  for  770  kc  - 
25  kw  N  50  kw  D  unlimited  for  period  be-  i  [ 
ginning  10-1-44.        .  tsi 

KGHP  Pueblo,  Col. — License  to  cover 
CP  authorizing  increase  power  D  and 
changes  in  equipment.  {ii 

Oregonian  Pub.  Co.,  Portland,  Ore — CP^l 
new  FM  station,  46,100  kc,  13,382  sq.  mi..,^ 
$64,320  estimated  cost.  L 

Central  Valleys  Broadcasting  Co.,  Sac-  * 
ramento,  Cal. — CP  new  standard  station.  * 
1340  kc  250  w  unlimited. 

Loys  Marsden  Hawley,  Conway,  S.  C. — 
CP  new  standard  station,  1490  kc,  250  w 
unlimited  (incomplete). 

JULY  20 

KALB  Alexandria,  La.— Mod.  CP  autb-^ 
orizing  change  frequency,  increase  power., 
install   new    transmitter    and   DA-N    and  j,^ 
move   of  transmitter  and   studio,  for  ex-  ' 
tension   completion   date  from   8-31-44  to 

10-  10-44. 

WKAQ  San  Jnan,  P.   R.— Mod.   CP  as 
modified  authorizing  move  transmitter  and 
studio,  for  extension  completion  date  from  ~ 
7-26-44   to  1-26-45.   Same  for   auxiliary.  m'. 

WSNJ    Bridgeton,    N.    J. — Special  ser- 
vice authorization  to  bi-oadcast  as  a  public 
service  without  charge,  work  shifts  sched- 
uled by  Deerfield  Packing  Corp.  and  Sea-  ijtj 
brook  Farms  for  period  of  approximately  jjj 
one  minue  beginning  at  2  p.m.  and  8  p.m.  ^ 
(EST)   daily  (incomplete). 

A.  W.  Talbot,  Billings,  Mont. — CP  new 
standard  station,  1410  kc  1  kw  N  5  kw  D 
unlimited  (dismissed  at  request  of  at- 
torney). 

A.  W.  Talbot,  Missoula,  Mont.— CP  new  gi 

standard  station,  630  kc  1  kw  N  5  kw  D 
unlimited  (dismissed  at  request  of  attor- 
ney) . 
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Classified  Advertisements- 


PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situafion  Wanted  lOe  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30e  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  cops.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  repties  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


»  -ogram   writer  and  producer  wanted  by 
5  E    Western    NBC    station.   For    a  man 
t  -with  a  local  station  background  in  pro- 
'  {Tramming,  one  who  is  capable  of  doing 
-  Ei  good  programming  job  with  transcrip- 
tion   libraries    and    other  programming 
facilities  which  are  at  the  disposal  of  a 
local  station,  there  is  a  permanent,  pleas- 
ant and  well  paid  job  open.   Give  full 
details  in  first  letter.    Box  460,  BROAD- 
CASTING. 


Help  Wanted 


lief  Engineer  needed.  Excellent  opportu- 
nitv  as  station  has  plans  for  expansion. 
Write  KCHC,  Enid,  Oklahoma. 

iperienced  studio  director  and  announcer. 
Give  complete  details  in  application. 
KPAC,  Port  Arthur,  Texas. 


inonncer-Operator  wanted.  Must  have 
:first  class  radiotelephone  license  and  be 
Jcapable  of  announcing  news  and  com- 
,  tnercials.  Give  experience,  draft  status 
•pand  salary  required  first  letter.  Radio 
Station  KSEI,  Pocatello,  Idaho. 


anted — First   or   second    class  engineer, 
250  watt  NBC  affiliate.  Permanent  posi- 
tion to  right  party.  WJAC,  Johnstown. 
Jt'Penna. 

ffr  ■  

5^0  watt  CBS  affiliate  in  South  Texas  has 
opportunity  for  hardworking  local  sales- 

E  .man  as  working  local  commercial  man- 

r  .ager.  Salary  and  bonus  arrangement  to 
enable  a  "plugger"  to  make  some  money. 

4KGBS,  Harlingen.  Texas. 


'inouncer  who  has  personality  voice,  who 
can  sell  on  air,  sober,  not  afraid  to  work 

'at  decent  salary  at  a  live  forward-looking 
Blue  network  affiliate.  Manager,  WOLS. 

-Florence,  S.  C. 


"inoiincer  wanted.  Experienced  announcer, 
sober  and  dependable.  State  experience 
and  draft  status.  Write  WSAU,  Wausau. 

-  Wisconsin. 


?twork  station  in  eastern  citj-  looking  for 
program  director  with  successful  record. 
Will  pay  well  for  a  man  who  can  show 
"he  is  a  business  producer.  Our  staff  knows 
of  this  advertisement.  Box  487  BROAD- 
HASTING. 


KW   CBS      affiliate,   wants  continuity 
;wi-iter.     This  man  will  supervise  conti- 
nuitj-   staff    of   5-6    people.     Job  offers 
i>pportunity  to  produce  programs.  Box 
;  ;441,  BROADCASTING. 


3  jiperienced  Salesman  Wanted — By  pro- 
£;;gressive  CBS  affiliate  in  city  of  100.- 
irf;JOO  population  in  Central  Texas.  Married 
man  preferred.  Permanent.  Opportunity 
ifor  advancement.  Give  details  and  sal- 
ary expected  in  first  letter.  Box  495 
BROADCASTING. 


■ashington  Engineering  Firm  needs  drafts- 
Tnan  and  a  qualified  radio  engineer.  Must 
Jbe  good.  State  starting  salary  desired  and 
draft  classification.  Box  209,  BROAD- 
CASTING. 


Situations  Wanted 


yicf  Engineer  desires  permanent  con- 
mection  with  progressive  station  having 
'"'definite  post  war  plans.  Size  of  station 
unimportant  if  responsibility  and  remu- 
neration adequate.  Box  464,  BROAD- 
CASTING. 

intinnlty  Editor  at  Midwest  network 
station  available  for  dramatic  script 
writing.  Box  444,  BROADCASTING. 

•ation  or  sates  manager  immediately  avail- 
^able,  draft  exempt,  sixteen  years'  expe- 
Wence,  excellent  record  and  references. 
<x  455,  BROADCASTING. 


|Box 


!nicultaral  radio  copywriter,  producing 
commercials  for  six  figure  program  over 
^hirty  stations,  available  free  lance, 
^nte  needs.     Box   476,  BROADCAST- 


Situations  Wanted  (Cont'd) 

Top-notch,  vei-satile  producer-announcer 
with  record  of  proven  results  desires 
position  as  program  director.  Ten  years' 
experience,  five  years  handling  the  me- 
chanics and  operation  of  coast-to-coast 
programming.  Willing  to  do  some  an- 
nouncing. Draft  deferred;  available 
immediately.  Will  go  anywhere  for  good 
opportunity.  Box  477,  BROADCASTING. 

Producer-Director.  Idea  man.  Writer. 
Extensive  musical  background.  Honor- 
able discharge  from  Army.  Now  on  west 
coast.     Box  478,  BROADCASTING. 

Manager:  Present  employed  network  sta- 
tion executive  planning  change.  Age  44, 
college  graduate,  21  years'  comprehen- 
sive experience,  best  of  credentials  and 
contacts.  Present  employer  knows  of 
this  ad.  Your  reply  held  confidential. 
Address  Box  479,  BROADCASTING. 

Manager  and  commercial  manager  of  5000 
watt  station  desires  change.  Guarantee 
increase  sales.  Eleven  years'  general 
broadcast  experience.  Good  promotional 
ideas.  Specializing  news  and  special 
events  announcing.  Audition  disc  upon 
request.  Reference.  Box  481,  BROAD- 
CASTING. 

Writer-Producer  now  writing  New  York 
network  shows  wants  midwest  job.  Rea- 
son :  New  York  has  no  place  to  raise 
children.  Age  34,  draft  exempt ;  plenty 
smaDer  station  experience  besides  writ- 
ing for  the  "big  time".  Guarantee  I 
haven't  "gone  Broadway".  You'll  get  an 
enthusiastic  worker  who  likes  to  see  a 
good  show  go  on  the  air,  knows  how  to 
write  and  produce  "tailormade"  shows 
your  salesmen  can  sell.  Can  write  good 
selling  copy,  comedy  shows,  dramatic. 
Progressive  program  manager,  or  good 
addition  to  your  staff.  Must  give  two 
weeks'  notice.  Eight  years'  experience 
with  networks  and  stations.  Box  480, 
BROADCASTING. 

Topnotch  radio  publicity  man  employed 
leading  New  York  advertising  agency 
desires  free  lance  work  evenings,  Sat- 
urdays, Sundays;  metropolitan  radio 
station.   Box  482,  BROADCASTING. 

Radio  technician — telephone,  telegraph  li- 
censes. Experience  transmitter,  control 
board;  newspaper.  Honorable  military" 
discharge.  Interested  control  board  small 
station;  script;  technical  publication. 
New  York  City.  Box  483,  BROADCAST- 
ING. 

All-round  man — Two  years'  experience ;  an- 
nouncing, studio  engineering,  news,  some 
script-writing,  seeks  position  as  assist- 
ant program  director  or  assistant  to  sta- 
tion manager.  Married,  4-F.  Box  484, 
BROADCASTING. 

Station  manager  available.  Newspaper  back- 
ground. Now  managing  5  kw  station. 
Unquestionable  references,  ability  and 
character.  In  radio  10  yeai-s — 5  years 
station  manager,  5  years  sales  and  sales 
manager.  Past  draft  age.  Know  every 
phase  station  operation.  Prefer  midwest, 
southwest,  or  west  coast.  Box  485, 
BROADCASTING. 

Planning  postwar  FM  and  Television?  Let 

me  explain  how,  as  your  promotion-pub- 
licity director,  I  can  tell  your  story  now 
to  the  public  and  potential  sponsors. 
Reply  only  if  progressive  organization 
in  good  market.  Box  486,  BROAD- 
CASTING. 

Salesman,  young,  alert,  aggressive,  draft 
exempt,  desires  position  with  progressive 
station,  preferably  Ohio,  Indiana,  Michi- 
gan, But  ■wiU  accept  good  offer  elsewhere. 
Also  holder  of  third  class  phone.  Box  489. 
BROADCASTING. 

Radio  commercial  writer  desires  agency  or 
station  connection.  Excellent  radio  back- 
ground. Box   491,  BROADCASTING. 

Assistant  program  director,  chief  an- 
nouncer, metropolitan  station,  wants 
program  management,  announcing,  news- 
casting,  smaller  community.  Fully  experi- 
enced. Reliable.  Box  490,  BROADCAST- 
ING. 


Situation  Wanted  (Cont'd) 

HERE'S  YOUR  MAN— Successful  back- 
ground of  sixteen  years  in  radio  in  pro- 
gramming, producing.  Personally  well 
known  in  news  and  sports  ;  trained, 
capable  and  background  to  fill  any  posi- 
tion in  radio  station  outside  of  engi- 
neering. Married  and  exempt  from  draft. 
Applicant  has  fifteen  years  of  news  broad- 
casting and  has  been  sponsored  continu- 
ously during  that  period.  At  present 
broadcasting  daily  over  50,000  watt  sta- 
tion. Applicant  will  furnish  complete 
details.  Present  connection  luci-ative 
but  not  satisfactory.  Address  Box  494, 
BROADCASTING. 

WOMAN  College  Graduate — Third  class 
operator's  license.  Background :  Eng- 
lish, acting,  announcing.  No  location 
preference.  Box   493,  BROADCASTING. 


Wanted  to  Buy 

Wanted  at  once — Necessary  equipment  for 
complete  5  kw  broadcast  installation. 
Transmitter,  3  towers,  termination  and 
phasing  equipment  and  crystals.  Box  492 
BROADCASTING. 

Wanted  to  buy  either  250,  500-  or  1000-watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCASTING. 

Wanted  to  buy — Two  water  jackets  com- 
plete with  mounting  insulators  for  220  C 
tubes.  Box  463,  BROADCASTING. 

250  watt  equipment,  complete  with  all 
accessories.  Cash.  All  replies  answered. 
Box  488  BROADCASTING. 

Wanted  to  Buy:  TMV  129-B  RCA  Crjstal 
Holder  and  Crystal.  Alabama  Broad- 
casting Co.,  Inc..  Birmingham,  Ala., 
Box  2204. 


For  Sale 


One  model  Y-4  Presto  recorder  and  low 
impedance  input  amplifier.  $750.00.  A. 
Friedenthal,  5396  Oregon,  Detroit  4,  Mich. 

For  sale.  Controlling  interest  in  Midwest, 
due  to  health.  250  watt  local.  Box  466, 
BROADCASTING. 


Miscellaneous 


Will  swap:  General  Radio  Type  608A, 
Oscillator-FOR-General,  Radio  Type  731B 
or  any  FCC  approved  modulation  moni- 
tor or  frequency  monitor.  Box  442, 
BROADCASTING. 


New  Canada  Call 

EMPLOYES  OF  privately-owned 
Canadian  broadcasting  stations  in 
the  callable  age  groups,  who  have 
been  deferred  or  whose  medical  cat- 
egories have  not  been  finally  de- 
cided, are  to  be  called  for  re-exam- 
ination by  National  Selective  Serv- 
ice, it  was  announced  at  Ottawa 
July  17. 


%  SCHOOL  ^ 
RADIO  TECHNIQUE 


(  America's  Oldnt  Sehoat  DneUd 
Exclutively    to    Radio  Broadeatting) 

SPECIAL  SUMMER 

6  Weeks'  Day  Course 

AUGUST  2 

8  Weeks'  Evening  Courses 

JULY  25  &  AUGUST  21 

Taught  by  Netvork  Profet- 
tionalM,  for  BegiriMr  & 
Advanced  ttudentM^  include: 

•  Announcing         •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDIN&RADIO  CITY,  N. Y. 
CIRCLE  7-0193 


HIGHEST  CASH  PRICE 


For 

Either  or  Both 
1  KW  or  250  Watt 
station  now  in  operation 
or 

complete  equipment  for 
such  operations.  Give  de- 
tails of  what  you  have  to 
offer  in  replying  to  Box  424, 
BROADCASTING. 


NBC  Prayers 

NBC  through  its  owned  and  op- 
erated stations  is  opening  and  clos- 
ing each  broadcast  day  locally  with 
a  one-minute  prayer,  surrounded 
by  appr.jpriate  organ  music.  Al- 
ready pai-ticipating  in  the  plan 
since  Julv  4  are  WEAF  New  York, 
WTAM  Cleveland  and  KOA  Den- 
ver. Other  O&O  stations  and  NBC 
affiliates  may  take  up  the  idea. 
Prayers  are  composed  and  delivered 
by  clergymen  of  the  three  major 
faiths — Protestant,  Catholic  and 
Jewish,  and  recorded  for  distribu- 
tion. 


SERVICE 
DIRECTORY 


FRITZ  BLOCKI 
PRODUCTIONS 

Writer-Producer-Director 

420  Madison  Ave.,  Plaza  9-6180 

New  York  City 


United  Manufacturing  Corp. 

Division  of 
V.  S.  Recording  Co, 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  V/ash.  6,  D.  C. 
District  1640 


"GEARED  TO  AM-FM  EXPANSION" 

Radio    Engineering  ConsultantM 

Commercial  Radio  Equip.  Co. 

Everett  L.  Dillard,   Gen.  Mgr. 
Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


WRITERS  •  PRODUCERS  •  TALENT 

Sell   your  services   to    the  radio 
business!   Use  the — 

SERVICE  DIREaORY 


|rOADCASTING    •    Broadcast  Advertising 


July  24,  1944    •    Page  69 


WPB  Plans  Leave  Radio  Unaffected 


Reconversion  Problem 
Expected  to  Cause 
Little  Delay 

AUTHORIZATION  by  the  War 
Production  Board  permitting  im- 
mediate preparations  for  limited 
I'econversion  of  industry  will  have 
little  effect  on  prospects  for  early 
civilian  production  of  radio  sets  or 
broadcast  equipment,  it  developed 
last  week  following  the  issuance  by 
the  WPB  of  a  schedule  of  orders 
partially  relaxing  present  restric- 
tions. 

Heavy  demands  upon  the  mili- 
tary for  radio  and  electronics 
equipment  will  prevent  any  diver- 
sion of  manpower  or  materials  for 
civilian  production  for  some  time 
to  come  or  at  least  until  the  Euro- 
pean phase  of  the  war  is  ended,  ac- 
cording to  John  Creutz,  chief  of 
the  Domestic  and  Foreign  Branch 
of  the  Radio  and  Radar  Division. 
He  pointed  out  that  military  orders 
are  running  considerably  behind 
schedule. 

No  Delay  Seen 

With  the  conclusion  of  the  war 
in  Europe  a  partial  resumption  of 
civilian  production  can  be  expected 
and  the  radio  manufacturing  in- 
dustry will  be  in  the  fortunate  po- 
sition of  being  prepared  to  proceed 
with  a  minimum  of  delay,  declared 
Mr.  Creutz. 

Chief  reason  for  this,  he  pointed 
out,  is  that  radio  will  be  able  to  ac- 
complish a  speedy  conversion  of  at 
least  part  of  the  industry.  The 
WPB  order  to  be  issued  July  29 
permitting  purchase  of  machine 
tools  for  civilian  production,  while 
being  of  great  importance  to  the 
automobile  and  other  heavy  indus- 
tries, will  be  less  needed  by  radio 
manufacturers  than  others.  So  sim- 
ilar is  the  production  of  some  mili- 
tary equipment  to  civilian  sets  that 
in  many  cases  it  will  be  simply  a 
matter  of  changing  cabinets  or  con- 
soles or  using  one  type  of  tube  in 
place  of  another. 

As  far  as  broadcasting  equipment 
is  concerned  the  industry  will  be  in 
a  position  to  convert  quite  readily. 

But  there  are  other  problems 
which  face  the  industry  and  which 
need  to  be  dealt  with  soon  if  post- 
war or  post-European  war  produc- 
tion is  to  avoid  confusion  and  pos- 
sible chaos.  Principal  among  these 
are  (1)  determination  of  frequency 
allocations  governing  FM  receiver 
and  transmitter  production,  (2) 
disposal  of  surplus  war  equipment, 
(3)  industry  stockpiles  of  compo- 
nent parts. 

One  can  hardly  talk  about  post- 
war radio  production  today  without 
involving  FM.  Many  of  the  largest 
manufacturers  expect  to  devote  a 
substantial  part  of  their  facilities 
to  making  FM  sets.  Some  of  them 
have  already  acquired  considerable 
experience  in  turning  out  such  sets 
for  the  military,  especially  the 
latest  type  of  walkie-talkie.  They 


are  prepared  on  a  moment's  notice 
to  go  into  production. 

The  FCC  has  now  more  than  200 
applications  for  construction  per- 
mits for  FM  stations  which  will  be 
considered  as  soon  as  equipment  is 
available.  Manufacturers  will  be 
able  to  begin  production  on  this 
equipment  in  short  order  when 
WPB  gives  the  word  and  technical 
problems  regarding  allocations  of 
frequencies  are  worked  out. 

But  before  manufacturers  can 
proceed  with  FM  sets  they  must 
know  what  band  in  the  radio  spec- 
trum is  to  be  assigned  to  broadcast- 
ing in  this  realm.  This  is  one  of 
the  problems  the  Radio  Technical 
Planning  Board  is  now  consider- 
ing. It  is  a  problem  involving  a  va- 
riety of  opinions  and  is  said  to  call 
for  more  knowledge  than  is  now 
available. 

The  surplus  war  equipment  prob- 
lem is  one  of  the  most  serious  con- 
fronting the  radio  manufacturing 
industry  and,  unless  proper  safe- 
guards are  invoked,  might  cause 
endless  confusion.  The  possible  ef- 
fects of  dumping  hundreds  of  thou- 
sands of  walkie-talkie  and  other  re- 
ceiving and  transmitting  sets  on 
the  market,  it  is  felt,  should  be 
weighed  carefully. 

All  that  has  been  done  officially 
thus  far  regarding  surplus  disposal 
is  the  preparation  of  a  memoran- 
dum by  a  subcommittee  of  the  FCC 
which  calls  the  Commission's  atten- 
tion to  various  aspects  of  the  prob- 
lem. It  is  expected  that  the  Com- 
mission will  soon  meet  to  consider 
the  matter  and  decide  on  a  course 
of  action. 

Danger  of  Interference 

Principal  danger  resulting  from 
uncontrolled  disposal  of  surplus 
communications  equipment  would 
be  the  interference  which  use  of 
portable  transmitters  would  cause. 
It  is  likely  that  steps  will  be  taken 
either  to  prevent  sale  of  such 
equipment  to  individuals  or  to  issue 
a  warning  to  the  public  that  licen- 


ses must  be  obtained  from  the  FCC 
to  operate  the  transmitters. 

The  Defense  Supplies  Corp.,  a 
subsidiary  of  the  Reconstruction 
Finance  Corp.,  which  will  handle 
military  surplus  disposals  in  the 
radio-electronics  field,  is  believed 
to  favor  turning  back  surplus 
items  to  manufacturers  rather 
than  to  jobbers  or  other  outlets. 
It  is  expected  that  this  subject 
will  be  discussed  when  the  Indus- 
try Advisory  Committee  meets 
Aug.  15  with  the  WPB. 

FCC  is  not  represented  on  the 
advisory  board  of  the  Surplus 
Property  Administrator  although 
its  regulation  over  radio  is  analog- 
ous to  that  of  the  Civil  Aeronautics 
Authority,  which  is  represented, 
over  aviation.  An  amendment  to  the 
executive  order  creating  the  SPA 
would  be  required  to  give  FCC  rep- 
resentation. 

Equally,  if  not  more,  serious  is 
the  problem  of  industrial  stockpiles 
of  radio  components  which  will  con- 
front radio  when  reconversion  time 
comes.  The  size  of  these  stockpiles 
is  believed  to  be  so  great  that  some 
quarters  question  whether  there 
will  be  need  for  civilian  production 
of  new  parts  for  many  months. 
Many  of  these  parts,  including 
tubes,  condensors  and  resistors,  can 
be  readily  used  for  civilian  sets,  en- 
gineers say. 

Outlets  for  Surplus 

Civilian  production  can  absorb 
only  a  portion  of  the  surplus  equip- 
ment, however,  and  there  will  still 
remain  enormous  quantities  on  the 
market.  It  is  hoped  that  new  FM 
and  television  stations  will  utilize 
some  of  the  remainder.  Another 
outlet  for  this  material  is  the  de- 
velopment of  electronic  appliances 
in  industry. 

In  the  meantime,  the  industry  is 
looking  to  a  huge  postwar  demand 
for  radio  sets  which  would  expand 
production  far  beyond  pre-war  vol- 
ume. Benjamin  Abrams,  president 


Lavin  Leaves  WDA"^ 
For  Marine  Commissioi , 

BARNEY  LAVIN,  general  ma) 
ager  of  WDAY  Fargo,  N.  Ij 
has  been  granted  a  leave  of 
sence  to  accept  a  commission  t 
2nd  Lieutenar 
in  the  Marir, 
Corps.  He  rf , 
ported  to  Quar 
t  i  c  o  ,  Va.  ffi 
training  July  2- 
Joining  th 
WDAY  staff  ir 
1935,  Mr.  Lavi 
was  appointe( 
manager  of  th 
station  in  1942 
and  for  the  pas 
year  he  has  been  one  of  the  di 
rector s-at-large  of  the  NAB,  rep 
resenting  medium  sized  station? 
In  making  the  announcement  o 
Mr.  Lavin's  leave  of  absence,  Ear 
Relneke,  president  of  WDAY,  sail 
that  Jack  Dunn,  assistant  manage 
will  take  over  Mr.  Lavin's  duties 
Tom  Barnes  will  direct  sales. 

Mrs.  Lavin  and  their  son,  Blakt 
vvdll  remain  in  Fargo. 


Lt.  Lavin 


KRMD  Granted  Change 

CONSENT  has  been  granted  b 
the  FCC  to  KRMD  Shreve 
port,  La.,  for  assignment  of  licens 
from  the  licensee  corporation  to  th 
company's  stockholders,  doing  busi 
ness  as  a  partnership  under  th' 
same  name.  There  was  no  shift  o 
interest  holdings  or  monetary  con 
sideration  involved. 


KPHO  to  Blue 

EFFECTIVE  Aug,  15  KPHC 
Phoenix  becomes  affiliated  witl 
the  Blue  network  as  a  membe. 
of  the  Pacific  Coast  group,  bring 
ing  the  total  number  of  Blue  sta 
tions  to  195.  KPHO,  owned  by  th^ 
Phoenix  Broadcasting  Inc.,  op 
erates  fulltime  with  250  w  oi 
1230  kc. 


of  the  Emerson  Radio  &  Phono 
graph  Corp.,  estimated  that  post 
war  demands  would  require  25^ 
000,000  sets  and  predicted  that  th' 
manufacturing  industry  would  e 
pand  into  a  $3,000,000,000  volum 
as  compared  to  the  pre-war  volum 
of  $300,000,000  to  $400,000,000. 

At  a  meeting  in  New  York  las, 
week  vdth  its  eastern  distributors 
the  company  outlined  a  plan  where 
by  consumers  could  be  put  on  « 
"preference  list"  entitling  them  t( 
postwar  sets,  with  "preference  de 
livery  quota"  certificates  incurrinj 
no  obligation  to  purchase.  ' 


Sterling  Names  Wilkins 

BERNE  W.  WILKINS,  formei 
head  of  his  own  advertising  agen- 
cy, has  been  appointed  radio  anc 
television  director  of  Sterling  Adv 
agency,  New  York.  He  is  now  plan^ 
ning  radio  and  video  programs  foi 
Gotham  Silk  Hosiery  Co.  and  Mor- 
ris W.  Haft  &  Bros.  Inc.,  New 
York,  women's  clothing  manufac- 
turer. 


Drawn  for  BROADCASTING  by   Sid  Hix 

"Say,  Maw,  Here's  One  Way  of  Saving  Our  B  Battery!" 


JACK  BENNY,  NBC  comedian,  has 
arrived  in  New  Guinea  with  a  troupe 
of  entertainers  to  begin  his  tour  oi 
service  camps,  according  to  an  AP 
dispatch  from  Port  Moresby. 
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KRLD,  DALLAS.  TEXAS 


KMBC,  KANSAS  CITY,  MO. 


KOIN,  PORTLAND,  OREGON 


WTOP,  WASHINGTON,  D.  C. 


KGU,  HONOLULU,  HAWAII 


22  MONTHS 


19 

WADC,  AKRON,  OHIO 

WIZE,  SPRINGFIELD,  OHIO 

H  .  - 

WLOK,  LIMA,  OHIO 

WHLD,  NIAGARA  FALLS,  N.Y. 


KGHF,  PUEBLO,  COLORADO 


WGBI,  SCRANTON,  PA. 


WKBH,  LA  CROSSE,  WISC. 


You  are  looking  at  one  dozen  reasons  why 
you  should  be  putting  The  Texas  Rangers 
to  work  for  you. 

Taken  from  a  list  of  over  Hfty  current  subscribers 
to  The  Texas  Rangers  transcribed  library,  these  one 
dozen  radio  stations — large  and  small,  and  from  all 
parts  of  the  country — each  have  realized  the  com- 
mercial benefits  of  the  Rangers  for  one  year  or  more. 

What  better  success  story  could  a  transcribed 
service  such  as  The  Texas  Rangers  have  than 
long-hfe  sponsorship?  It  can  mean  only  one 
thing— unusual  listener  acceptance  of  this  music 
with  mass  appeal,  and  thereby  satisfied  com- 
mercial following. 

As  just  a  thought — we  are  again  entering  into 
negotiations  with  national  and  regional  advertisers 
for  the  season  ahead  to  sponsor  The  Texas  Rangers 
in  markets  throughout  the  country.  With  the  library 
sold  in  each  market  on  an  exclusive  basis,  it  is  to  he 
recommended  that  you  tie  up  the  franchise  for  your 
territory  by  writing  or  wiring  immediately. 


LIBRARY 


AM  A  ..tL....  D  r  L....^U  DrAflii^tiAH  WRITE  GEORGE  E.  HALLEY,  PICKWICK  HOTEL,  KANSAS  CITY  6,  MO. 
n  Arthur  D.  LhUrCn  rrOClUCflOn     west  coast-bob  BRAUN,  202  N.  canon  Drive,  BEVERLYHILLS,CALIF. 


1 
i 


LOOK  DADDY!  IT  AIN'T  EITHER 
MADE  OUT  OF  GREEN  CHEESE! 


•  Perched  atop  WKY's  new  915-foot  antenna.  Baby 
Snooks  would  still,  of  course,  be  unable  to  examine  the 
composition  of  the  moon  to  verify  the  customary  expla- 
nation, but  she  would  be  a  long  way  from  the  ground, 
nevertheless.  WKY's  new  tower  is  one  of  the  two  highest 
in  the  Western  Hemisphere  and  the  sixth  highest  struc- 
ture ever  built  by  man  in  this  half  of  the  world. 

This  new  tower,  engineers  say,  will  enlarge  WKY's 
daytime  service  area  considerably.  As  a  unit  of  a  new  and 
unique  antenna  array  for  nighttime  use  with  five  times 
the  present  power,  it  will  nearly  double  WKY's  nighttime 
service  area. 

The  great  heighth  of  the  tower  will  be  put  to  use  one 
day  for  the  location  of  FM  and  Television  antennas. 

WKY's  new  transmission  facilities,  involving  the  in- 
vestment of  nearly  a  quarter-million  dollars,  is  scheduled 
to  go  on  the  air  in  the  near  future.  Meantime,  W  KY  is 
covering  more  square  miles  of  Oklahoma  and  being  lis- 
tened to  by  a  far  greater  audience  every  morning,  after- 
noon, and  night  than  is  any  other  Oklahoma  City  station. 
That  makes  WKY  the  best  radio  buy  today;  an  even  bel- 
ter buv  tomorrow. 


OWNED  AND  OPERATED  IT  THE  OKUHOMA  PUIUSHINC  CO 
Tie  Dill;  Oklilemi  tU  Tiait  it  Tki  FarMii-SltekB*! 
KVOR,  Cilirili  Spriits  'A^  KIZ,  Dtntr  (Atliliili^  )*tm' 
REPRESENTED  IT 

A  T  Z     A  G  E  N  C 


1*1  I 


Tl 


PRICE  15  CENTS 


New 


( 


If. 

When  you*re  checking  markets  to  cultivate 


don't 


miss  the  boat 


by  overlooking  the  Fort  Industry  Co.  Stations. 


They  are  the  key  to  success 


In  seven  Important  markets. 


Their  management  combines  a  knowledge  of  listener  preferences 


and  a  co-operative  skill 


!■■!!! 

iin! 


that  produces  results!  tulll^tel 


IF  IT'S  A  FORT  INDUSTRY  STATION  YOU  CAN  BANK  ON 


WSPD,  Toledo,  Ohio— WWVA,  Wheeling,  West  Va.—WAGA,  Atlanto,  Go.— WFTL,  Miami, 
Fla.— WMMN,  Fairmont,  West  Va.— WLOK,  Lima,  Ohio— WHIZ,  Zanesville,  Ohio    .    .  . 


Advertisement  number  6  in  a 
series  designed  to  show  the 
close  relationship  between 
WLS  listeners  and  our  staff, 
due  to  their  long  association 
with  the  station. 


N  OLD  FRIEND 

o/  the  Farmer  in  Midwest  America 

Wherever  any  major  agricultural  event  is  taking  place  in  Midwest  America, 
Art  Page  is  there.  Arthur  C.  Page  is  farm  program  director  of  WLS  and  conducts 
the  daily  "Dinnerbell  Time"  feature,  a  noon-hour  "must"  in  most  of  the  farm 
homes  in  this  area.  Art  Page  is  one  of  radio's  pioneer  farm  broadcasters.  As  an 
associate  editor  of  Prairie  Farmer,  he  was  on  the  air  over  other  Chicago  stations 
in  1923 — before  WLS  was  founded.  And  since  Prairie  Farmer  bought  WLS  in 
1928,  Art  Page  has  conducted  regular  daily  farm  broadcasts. 

Listeners  depend  upon  Art  for  farm  news  and  for  cooperation  with  their 
own  organizations:  4-H  Club,  Future  Farmers,  Farm  Bureau,  and  such.  He  has 
been  broadcasting  to  them  and  for  them  on  WLS  for  so  long,  that  listeners  think 
of  Art  Page  as  a  real  friend  and  neighbor. 

Here  is  another  example  of  long-time  association  between  a  WLS  person- 
ality and  the  Midwest  radio  audience.  Listeners  have  confidence  in  our  broad- 
casters and  a  loyalty  toward  the  station — the  kind  of  loyalty  that  makes  true 
our  slogan:  WLS  Gets  Results! 


#  represented  by 

John  Blair  &  Company 


CHICAGO  7 


89  0  KiLOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


PRAIRIE 
FARMER 
STATION 


BuRRiDGE  D.  Butler 
President 


Glenn  Snyder 
Manager 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *   KTUC  TUCSON   *   KSUN  BISBEE-LOWELL 


WHY   PORTLAND,   OREGON    PEOPLE    PREFER  KGW 


JACK  MATLACK.... 

Winner  of  the  Quigley  Showman- 
ship Award  for  1943,  was  pickea 
from  16,500  motion  picture  exhi- 
hibitors  as  the  one  man  contribu- 
ting the  most  to  the  war  effort. 


JACK  MATLACK  manager  of 

PORTLAND'S  BROADWAY  THEATER 

SAYS...  ."I'll  say  KGW  puts  showmanship  in  its  public 
service  programs — and  in  my  book  that  means  entertainment 
plus!  The  KGW  "620  Time"  series  of  war-bond,  war-indus- 
try shows,  presented  from  the  Broadway  theater  stage, 
has  proved  conclusively  to  Portland  audiences  that  public 
service  programs  CAN  be  tops  in  interest  and  entertainment," 


Yes,  KGW  is  proving  constantly,  and  in  many  ways  that  public  service  programs 
CAN  be  interesting  and  entertaining.  A  case  in  point  is  the  "620  Time"  series, 
which  salutes  Portland  war  industries  who  have  made  records  in  war  bond  sales. 
Below,  Nora  Martin,  Eddie  Cantor  and  KGW  orchesta,  directed  by  Abe  Bercovitz. 


Nora  Martin,  who  got  her  start 
in  radio  at  Station  KGW,  is  shown 
with  her  new  boss,  Eddie  Cantor, 
with  whom  she  appeared  on  a 
KGW  "620  Time"  show  recently. 


STATlOtl  WITH  EAR  APPEAL 

^'^  OREGON 


Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 


Another  Portland  girl,  now  a  "big  name"  in  radio  and 
motion  pictures,  is  Jane  Powell,  featured  on  KGW  with 
Edgar  Bergen  and  Charlie  McCarthy.  She  sang  on  "620 
Time"  while  in  Portland  in  connection  with  the  world 
premiere  of  her  new  picture,  "Song  of  the  Open  Road." 


iPublirhed  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  BROADCASTING  Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.  C  Entered 

as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


IF  SO,  it  is  one  of  the  stations  to  which  we  have  shipped 
Faradon  Condensers  during  the  past  two  years.  RCA  is 
mighty  proud  of  the  record  number  of  these  wartime  orders 
which  have  been  handled.  It's  a  record  made  at  a  time  Avhen 
condensers  of  the  type  used  by  broadcast  stations  have  been 
very  hard  to  get  for  other  than  direct  military  use. 

How  was  this  record  accomplished?  By  rebuilding  units,  by 
substituting  condenser  sizes  and  types.  By  rearranging  sched- 
ules and  by  exhausting  every  possible  stock  of  spare  units. 

Why  did  we  do  this?  Because  we  had  a  peacetime  reputation 
for  helping  our  broadcast  customers — a  reputation  RCA 
wanted  to  keep.  We  knew  we  wouldn't  be  able  to  fill  broad- 
casters' orders  for  the  shiny  new  things  they  would  like  to 
buy.  But  we  could  "keep  them  on  the  air" — and  we  have! 

RCA  Faradon  Condensers  have  a  reputation  for  durability, 
stamina  and  continuous  service.  Here  is  a  quality  product 
by  prewar  standards.  Craftsmen,  long  experienced  in  the 
intricacies  of  condenser  manufacture,  supervise  Faradon 
Condenser  production.  Postwar,  a  complete  line  of  RCA 
Faradon  Condensers  will  be  available  for  every  purpose. 


RCA  BROADCAST  EQUIPMENT  SECTION 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 

LEADS  THE  WAY  .  .  In  Radio  .  .  Television  .  .  Tubes 
Phonographs  .  .  Records  .  .  Electronics 


SUBSCRIPTION    PRICE:     15.00  per  year    15c   per  copy 
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WWL  Dominates  fhe  NEW  Deep  South — 
Headed  for  PERMANENT  Prospenty 


CBS  AFFILIATE— REPRESLNTED   NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 


''Nebraska's  Capital  City  Station 
Takes  Pleasure  in  Announcing 
the  Appointment  of 

Melvin  Drake,  Station  Manager 
Gerald  Snider,  Sales  Manager 

and  a  change  of  address  to 
Stuart  Bldg.,  Lincoln  8,  Nebr. 


Blue  and  Mutual  Networks 

KFOIl  Hebrasko 
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''Nebraska's  Capital  City  Station" 


BROADCASTING    •    Broadcast  Advertising 


WSIX   PULLS  AWAY   FROM  THE  FLELD 

Leads  in  Nashville  All  Day 
From  8  A.M.  to  6  P.M. 

HOOPER  LISISHNG  IHDEX  0Cr."i3-MA7  'tiH 


MORNiNG  iNDEX 


Oct .  Nov.  Dec.  Jan.  Feb.  Mar.  Apr, 
Nov.    Dec.    Jan.    Feb.    Mar.   Apr.  May 


Morning  Index  (8  A.M. ^12  Noon) 

Station  Station 


Afternoon  Index  (12  Noon-6  P.M.) 

Station  Station 


WSIX 

B 

C 

B 

C 

Oct. -Nov. '43 

25.7 

23.7 

50.6 

Oct. -Nov, '43 

23.8 

49.9 

26.3 

Nov. -Dec. 

28.8 

29.9 

41.3 

Nov. -Dec. 

26.2 

48.2 

25.4 

Dec. -Jan. 

33.7 

34.8 

31.5 

Dec. -Jan. '44 

29.3 

43.8 

26.8 

Jan. -Feb. '44 

37.3 

31.5 

31.2 

J an. -Feb, 

29.8 

40.6 

29.6 

Feb. -Mar. 

37.8 

28.9 

33.3 

Feb. -Mar. 

32.4 

38.1 

29.5 

Mar. -Apr, 

40.4 

23.3 

36.3 

Mar. -Apr. 

35.8 

35.1 

29.1 

Apr. -May 

46.0 

21.8 

32.2 

Apr. -May 

36.4 

33.7 

29.9 

The  Blue  Network 


WSIX 


Represenfed  by  fhe  Kail  Agency 


Mutual  Broadcasting  System 
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— for  Ftghfing  Vlfings 


In  a  modem  bomber  there  are  some  six  dozen  places  ^ 
where  radio  and  electron  tubes  find  vital  use. 

Many  of  these  uses  were  made  possible  by  Sylvania's 
development  of  special  radio  tubes.  For  example 
—  there  are  Sylvania  tubes  small  enough  yet 
powerful  enough  to  operate  effectively  on  stand- 
ard storage   batteries  without  need  of  extra, 
weight-adding  generators. 

With  much  of  our  production  now  going  into 
such  all -important  service,  you  can  be  sure  of 
one  thing  about  its  quality.  v 

\ 

Every  unit  produced  is  designed  and  built  to  just  > 
one  standard — the  highest  anywhere  known. 


For  security  reasons,  radio  equipment  actU' 
ally  used  infighting  planes  it,  not  shown  here. 


for  Future  F/Iers 


No- one  is  yet  prepared  to  say  how  much  the 
availability  of  rugged,  lightweight  radio  and 
electron  tubes  will  hasten  the  coming  of  th? 
safe,  light  family  plane. 

But,  obviously,  wartime  lessons  in  the  pos. 
sible  uses  of  such  tubes  hold  great  promise 
for  future  developments. 

Naturally,  for  such  uses,  only  the  highest 
and  most  dependable  quality  will  do, 

And  they  will  represent  a  field  in  whieli  yet^ 
will  have  special  reason  to  look  fPF  the 
Sylvania  symbol  as  the  mark  of  a  single  stan^ 
ard,  and  that  the  highest  known.  Sylvania  Elec- 
tric Products  Inc.,  Executive  Offices:  500  Fifth 
Avenue,  New  York  18,  N.  Y. 


SYLVANIA 


BUY  WAR  BONDS 


^rtm  fth  Int  ol 


ONE   STANDARD-THE   HIGHEST   ANYWHERE  KNOWN 


CADfO  TUBFS 


Sylvania  was  first  to  pro- 
pose a  standardized  6.3- 
volt  radio  tube  for  both 
home  and  automobile  radio 
sets.  Such  standardization 
eliminated  about  hall  of 
the  previous  tube  types 
and  reduced  cost. 


ftECT/eOWC 
DBVICES 


Heart  of  your  postwar 
television  set  will  be  an 
electron  tube.  Such  tubes  are 
one  of  many  types  Sylvania 
is  even  now  producing.  Work 
in  the  field  of  electronics  is  a 
definite  part  of  Sylvania's 
activities. 


tAAfPS  AND 
f/XTURES 


Most  of  Sylvania's  Incandfsc|<lt 
Lamps  and  Fluorescent  Lqiriflf, 
Rxtures  and  Accessories  ar^ 
now  going  into  Victory-effo|:| 
use.  But  the  day  is  coming  when 
either  type  of  lighting,  made 
by  Sylvania,  will  be  readily 
available  for  your  home. 


WNEW'S  NEWS  PLANS 
DID  NOT  STOP  WITH 
THE  INVASION 

WNEW,  Through  The  Vast  Facilities  Of 
The  New  York  Daily  News,  Is  Prepared  To  Continue 
First  In  War  News  Coverage 

It  seems  only  moments  since  we  flashed  the  first  word  of  "Invasion"  to  radio  listeners. 
Now,  on  three  fronts,  the  Armies  of  Liberation  are  smashing  ever  nearer  to  Berlin— 
closing  in  for  the  kill. 

WNEW,  through  the  great  world-wide  coverage  of  the  New  York  Daily  News, 
stands  ready  for  the  moment  when  all  programs  will  stop  for  the  flash— "Complete 
Surrender"! 

None  of  us  knows  when  it  will  come. 

Meanwhile  News  Around  the  Clock,  heard  every  hour  on  the  half -hour,  will 
continue  to  cover,  twenty-four  hours  a  day,  all  phases  of  world  events— bringing  to  the 
American  listening  audience  ALL  THE  NEWS,  without  comment,  without  preju- 
dice, without  a  commercial  message. 

/£  cannot  be  bought. 

Such  public  service  programs  are  one  of  many  reasons  why  more  people  listen 
to  WNEW  than  to  any  other  non-network  station  in  the  country. 

WNEW 

:  New  York  22,  New  York 


TEN  THOUSAND  WATTS-1130  ON  THE  DIAL-ON  THE  AIR  TWENTY-FOUR  HOURS  A  DAY 


ONE    OF    A    SERIES    FEATURING    OUTSTANDING     USERS    OF    SPOT  BROADCASTING 


President^  Columbia  Baking  Co,^  Atlanta 

Spot  broadcasting  enables  us  to  place  our  radio 
appropriation  where  and  when  it  will 
do  us  the  most  good'' 


•That's  getting  it  down  to  brass  tacks,  Mr. 
Hexter,  and  we  especially  appreciate  those 
words  from  a  man  who  "pays  the  bills". 
Thanks ! 

•Yes,  spot  broadcasting  is  the  advertiser's 
medium — but  that's  not  to  imply  any  par- 
ticular conflict  with  networks.  Today  a 
good  many  network  advertisers  also  use 


"spot" — to  bolster  individual  weak  maikels 
or  exploit  strong  markets,  to  test  new  mer- 
chandising ideas,  to  plug  seasonal  advan- 
tages, etc.  .  .  . 

•Yes,  spot  broadcasting  has  many  uses  and 
functions.  How  about  letting  us  suggest 
ways  it  can  help  with  your  advertising 
problems? 


Free  &  Peters,  m. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE    .......  LOUISVILLE 

WTCN    .    .    MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEAHLE 

KFAR     .    .    .    .FAIRBANKS,  ALASKA 

and  WRIGHT-SONOVOX.  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  iii  Sutter    HOLLYWOOD:  6331  UoUywood    ATLANTA:  322  Palmer  Bldg. 
Plaza  5-4130  Sutter  4353  Granite  3615  Main  5667 
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Radio  May  Get  Slice  of  WAG  Budget 


ction  Indicated 
As  War  Dept. 

^        Steps  In 

lAROUSED  by  a  storm  of  protests 
against  exclusion  of  radio  from 
current  WAG  advertising  and  the 
prospective  loss  of  OWI  radio  sup- 
port from  the  campaign,  the  War 
Dept.  last  week  took  steps  toward 
allotment  to  radio  of  a  share  of 
its  $5,000,000  budget  for  WAG 
j  recruiting. 

'}  Conferences  were  held  last 
'Thursday  between  John  F.  Reeder, 
vice-president  of  Young  &  Rubi- 
cam;  Philip  S.  Broughton,  public 
relations  director  for  the  agency, 
and  high  officials  of  the  War  Dept. 
Maj.  Gen.  Alexander  D.  Surles,  di- 
rector of  the  Bureau  of  Public  Re- 
lations, is  understood  to  have  taken 
I  a  hand  in  the  situation. 

h         OWI  Plans  In  Balance 

i|  Young  &  Rubicam  officials  also 
conferred  with  the  OWI  regarding 
the  Domestic  Radio  Bureau's  action 
in  pulling  WAG  recruiting  from  its 
allocation  schedules.  It  is  expected 
that  fui'ther  conversations  will  be 
held  soon  with  OWI,  at  which  time 
the  advertising  agency  will  submit 
its  media  plans  for  the  coming 
months  for  WAG'  advertising. 

!  OWI  has  tentatively  cancelled 
network  program  allocations  and 
station  announcements  scheduled 
for  the  weeks  of  Aug.  28  and  Sept. 
4  but  officials  indicated  they  might 
still  rescind  that  action  if  radio  is 
included  in  future  WAG  advertis- 
ing promotion.  OWI's  overall  me- 
dia plans  for  recruiting  women  for 
various  war  capacities,  it  was 
learned,  will  be  weighed  against  the 

i  $5,000,000  War  Dept.  budget  for 
WAG  advertising. 

Prospects  for  inclusion  of  radio 
in  coming  WAG  promotion  also 
were  brightened  by  replies  received 
by  the  NAB  to  its  survey  of  station 
policies  respecting  Government  ad- 
vertising. Returns  tabulated  as 
Broadcasting  went  to  press  showed 
an  overwhelming  majority  of  sta- 
tions favorable  to  acceptance  of 
WAG  advertising.  Out  of  312  re- 
turns, 277,  more  than  88%,  said 
they  would  welcome  such  adver- 
tising, 33  stations  would  refuse, 
and  two  were  undecided. 

About  half  of  the  stations  inter- 


ested in  WAG  advertising  offered 
quarter-hour  periods  five  times  a 
week,  about  a  fifth  had  15-minute 
periods  available  three  times  a 
week,  and  the  remainder  offered 
half-hour  periods  once  a  week,  dra- 
matized announcements  or  station 
breaks. 

Lewis  H.  Avery,  NAB  Director 
of  Broadcast  Advertising,  in  charge 
of  the  survey,  said  the  stations  are 
submitting  "excellent  availabil- 
ities", many  of  them  offering  the 
best  evening  hours,  others  making 
available  desirable  morning  and 
noon  periods  which  reach  large  lo- 
cal audiences.  When  all  returns 
have  been  received,  Mr.  Avery  will 
submit  the  availabilities  to  Young 
&  Rubicam. 

The  NAB  survey  returns  are 
likely  to  play  an  important  part 
in  consideration  of  forthcoming 
WAG  advertising.  The  information 


obtained  on  availabilities,  it  is  un- 
derstood, will  go  a  long  way  toward 
the  preparation  of  proposals  to  use 
radio  effectively  in  the  campaign. 

In  submitting  their  availabilities 
to  NAB,  more  than  50  stations  com- 
mented favorably  on  the  OWI  ac- 
tion in  withdrawing  allocations  and 
expressed  indignation  over  the  ex- 
clusion of  radio  from  the  current 
WAG  advertising. 

Richmond  Meeting 

A  number  of  stations  which  have 
been  putting  on  elaborate  programs 
at  their  own  expense  in  support 
of  WAG  recruiting  stated  they  are 
hesitating  about  continuing  these 
programs  in  view  of  the  War  Dept. 
handling  of  the  WAG  advertising. 

At  a  meeting  of  10  eastern  and 
southern  CBS  affiliates  in  Rich- 
mond a  resolution  was  passed 
unanimously,  urging  that  measures 


be  taken  "to  correct  the  situation". 
The  resolution  declared : 

"It  is  the  sense  of  this  group  of 
broadcasting  stations  that  unfair 
reactions  may  result  from  the  ac- 
tion taken  by  the  WAG  recruiting 
division  advertising  campaign ;  that 
this  group  feels  radio  is  thereby 
severely  rebuffed  and  that  meas- 
ures should  be  taken  to  correct  the 
situation  without  delay  and  that 
this  resolution  be  immediately  com- 
municated to  the  NAB". 

Large  and  small  stations  alike 
joined  in  endorsing  the  NAB  stand 
on  WAG  advertising  and  newspa- 
per-owned stations  were  as  willing 
to  sell  time  as  others.  Several 
groups  of  newspaper  stations  were 
emphatic  in  their  affirmative  re- 
sponse to  the  NAB  question,  saying 
they  would  gladly  take  WAG  ad- 
vertising. 


NABET  ReopcDS  NBC,  Blue  Contracts 


Will    Ask  Jurisdiction 
On  Platter  Turning 
In  New  Pacts 

NATIONAL  Assn.  of  Broad- 
cast Engineers  &  Technicians 
(NABET)  last  week  served  notice 
on  NBC  and  Blue  that  it  is  ter- 
minating its  contracts  with  both 
networks  in  30  days  and  asked 
that  negotiations  be  started  im- 
mediately for  new  contracts  to 
cover  all  network-owned  stations. 
NABET's  present  contract  expires 
Aug.  31. 

NABET  will  ask  that  its  new 
contracts  guarantee  jurisdiction 
over  platter  turning  at  all  stations 
served  by  its  technicians,  including 
WENR  and  WMAQ  in  Chicago 
where  James  C.  Petrillo,  president 
of  the  American  Federation  of  Mu- 
sicians, now  has  control  over  record 
turners.  The  technicians  have  filed 
proceedings  with  the  National  La- 
bor Relations  Board  charging  the 
networks  with  violating  contracts 
entered  into  with  NABET  in  1943 
which  allegedly  covers  jurisdiction 
over  platter  turners  at  Chicago. 

NABET  will  attempt  to  settle  the 
platter  turning  issue  in  Chicago  in 
negotiating  its  new  contracts  but 
should  the  networks  refuse  its  de- 


mands it  will  push  its  case  through 
the  NLRB  where  it  amended  its 
unfair  labor  practice  charge 
against  the  networks  last  month  to 
include  discrimination  in  favor  of 
AFM  and  refusal  to  bargain 
[Broadcasting,  June  19].  NABET 
claims  that  an  exception  it  granted 
four  years  ago  permitting  musi- 
cians to  handle  platter  turners  at 
Chicago  was  later  withdrawn  but 
that  the  networks  continued  to  give 
this  jurisdiction  to  AFM. 

Should  the  networks  accede  to 
the  NABET  demands,  Mr.  Pe- 
trillo's  hold  over  platter  turning  in 
Chicago,  which  has  been  his  spring- 
board for  penetration  in  the  entire 
broadcasting  industry,  will  be  vir- 
tually broken. 

The  AFM  leader's  efforts  to  force 
additional  musicians  to  turn  rec- 
ords at  WJJD,  now  owned  by  Mar- 
shall Field,  were  resisted  by  the 
station.  A  decision  in  this  case  is 
expected  soon  by  the  Chicago  re- 
gional War  Labor  Board. 

Victory  for  NABET  on  platter 
turning  jurisdiction  in  Chicago 
would  likely  put  an  end,  for  some 
time  at  least,  to  the  elaborate  plans 
of  Mr.  Petrillo  to  take  away  control 
of  turntable  operations  from 
NABET  technicians.  The  union 
threatened  a  strike  at  all  NBC  and 
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Blue  owned  stations  when  Mr.  Pe- 
trillo attempted  to  invade  their 
jurisdiction,  resulting  in  a  WLB 
order  maintaining  the  status  quo 
[Broadcasting,  May  8,  15,  22,  29, 
June  5].  NABET  is  prepared  to 
strike  if  and  when  such  an  effort  is 
repeated. 

In  addition  to  platter  turning 
jurisdiction,  NABET  will  ask  that 
its  new  contracts  include  the  maxi- 
mum increase  in  wages  permitted 
under  the  "Little  Steel"  formula.  A 
straight  8-hour  day  will  also  be  de- 
manded, with  time  and  a  half  for  }\ 
overtime. 

NABET's  letter  to  NBC  and  Blue 
regarding  termination  of  contract, 
signed  by  Allan  T.  Powley,  presi- 
dent, dated  July  26,  follows: 

On  behalf  of  the  National  Association  of 
Broadcast  Engineers  and  Technicians.  I 
herewith  serve  upon  you  by  this  letter  a 
thirty  (30)  day  written  notice  terminating 
our  contract  with  you  as  of  thirty  (30) 
days  after  the  sei-vice  of  this  notice  upon 
you  as  provided  by  Section  9,  paragraph 
9.01. 

This  thirty  (30)  day  written  notice  of 
the  termination  of  our  contract  dated  June 
1,  1943,  is  being  sent  to  you  by  "Registered 
Mail — Return  Receipt  Requested",  and  the 
contract  shall  run  for  thirty  (30)  days 
after  the  receipt  of  this  registered  letter  by 
you,  and  shall  terminate  on  the  thirtieth 
day  after  the  receipt  of  this  letter  by  you. 

Accordingly,  we  desire  to  immediately 
begin  negotiations  for  the  signing  of  a  new 
contract  and  we  await  your  pleasure  in 
setting  a  mutual  date  for  conference  in 
New  York,  at  which  time  we  can  begin 
bargaining  negotiations. 
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MBS  Plans  Ban  of  Hitch-Hike, 
Cow-Catcher  Spots  Next  Year 

Three  Network  Clients  May  Be  Affected  by  Curb; 
McClintock  Indicates  Stations'  Approval 

ed  by  the  ban.  At  Erwin,  Wasey  & 
Co.,  New  York,  agency  handling  all 
three  accounts,  the  representative 
preferred  to  withhold  comment. 

Campaign  against  the  spots  was 
renewed  by  members  of  District  7 
of  the  CBS  planning  and  advisory 
board  last  year  [Broadcasting, 
June  21,  1943],  and  spurred  on  as 
various  CBS  affiliate  groups  and  the 
National  Assn.  of  Broadcasters 
issued  protests. 

Following  CBS  move  last  fall, 
MBS  is  the  second  of  the  major  net- 
works to  take  a  positive  stand  as  a 
network.  While  NBC  has  made  no 
outright  ruling  on  the  issue,  for  the 
past  year  and  a  half,  a  concerted 
effort  has  been  made  to  eliminate 
the  objectionable  features  of  both 
types  of  commercials  by  working 
with  both  sponsors  and  agencies, 
and  the  majority  of  such  commer- 
cials have  been  eliminated,  it  was 
said.  The  Blue  Network  has  no  rul- 
ing on  the  matter. 


MUTUAL  network  last  Tuesday 
announced  its  intention  of  eliminat- 
ing "hitch-hike"  and  "cow-catcher" 
commercials  at  a  date  not  later 
than  Jan.  1,  1945,  thus  adding  mo- 
mentum to  an  industry  move  which 
promises  to  make  the  so-called 
"simulated"  network  announcement 
soon  obsolete. 

As  far  as  could  be  learned  last 
week,  there  was  no  pressure  behind 
the  move  such  as  that  built  up  by 
various  network  affiliate  groups, 
notablj'-  CBS,  culminating  in  that 
network's  ban  on  the  two  types  of 
announcements,  effective  in  October 
of  this  year  [Broadcasting,  Sept. 
20,  1943]. 

Stations'  OJK.  Expected 

Miller  McClintock,  MBS  presi- 
dent, said  that  the  action  had  been 
taken  by  the  executive  committee 
[June  20,  21]  "after  careful  con- 
sideration of  the  improvements  in 
listening  impression  which  would 
result  from  keeping  commercial 
messages  within  the  limits  of  the 
established  commercial  programs." 
Letters  advising  agencies  and 
clients  of  the  decision  went  out  in 
the  first  part  of  the  week,  and  it 
was  still  too  early,  he  said,  to  re- 
port any  reactions.  MBS  stations 
are  expected  of  course  to  approve 
the  plan. 

Mr.  McClintock  pointed  out  that 
no  change  is  contemplated  in  the 
time  limits  for  commercials  on  ad- 
vertising programs  which  have 
heretofore  applied.  Mutual's  action, 
he  added,  is  not  designed  to  restrict 
the  number  of  products  which  a 
client  may  advertise  on  any  par- 
ticular program  within  the  time 
limits.  The  requirements  are  spe- 
cifically that  all  commercials  must 
be  within  the  recognized  format  of 
the  program  itself,  it  was  said. 

Just  to  what  extent  and  how  the 
edict  will  affect  MBS  commercials 
could  not  be  learned  last  week,  but 
it  would  be  proper  to  assume  that 
it  will  not  involve  as  many  pro- 
grams as  at  CBS,  which  in  Septem- 
ber of  last  year,  when  the  an- 
nouncement was  made,  carried 
hitchhikes  and  cowcatchers  on  20 
programs  representing  80  separate 
time  periods. 

MBS  clients  listed  according  to 
billings  include  a  substantial  rep- 
resentation of  religious  sponsors, 
insurance  companies  and  such,  and 
include  comparatively  few  of  the 
multiple-product  companies,  such 
as  General  Foods,  Lever  Bros,  and 
American  Home  Products  which 
have  tended  towards  the  use  of 
such  commercials. 

Included  among  the  top  10  MBS 
clients  however  are  three  related 
advertisers:  B.  B.  Semler,  Barba- 
sol  Co.  and  Zonite  Products  Corp., 
who  do  make  use  of  this  type  of  an- 
nouncement and  who  will  be  affect- 


Religious  Policy 

MUTUAL  last  week  announced 
changes  in  its  schedule  of  commer- 
cial religious  programs,  in  line 
with  an  MBS  policy  which  goes 
into  effect  Sept.  17,  eliminating 
all  such  programs  from  the  after- 
noon and  evening  periods  on  Sun- 
day, and  limiting  air  time  to  one 
half-hour,  in  addition  to  prohibit- 
ing appeals  for  money  [Broad- 
casting, March  6.] 

Lutheran  Layman's  League, 
sponsor  of  the  Lutheran  Hour  on 
over  200  MBS  stations  1:30-2  p.m. 


Borden  Picks  Wynn 

BORDEN  Co.,  sales  division,  New 
York,  will  sponsor  Ed  Wynn,  co- 
median, in  Happy  Island,  a  half- 
hour  musical  variety  program,  on 
the  full  Blue  network,  Fridav, 
7-7:30  p.m.,  starting  Sept.  8. 
Period  is  now  held  by  Colgate- 
Palmolive-Peet  Co.,  Jersey  City,  for 
Blondie,  which  Oct.  22  shifts  back 
to  CBS,  Sunday,  8-8:30  p.m.,  con- 
tinuing for  Supersuds.  Format  and 
supporting  talent  for  the  Ed  Wynn 
show  to  be  aired  in  behalf  of  vari- 
ous dairy  products,  were  being  lined 
up  last  week.  Borden  continues 
Fannie  Hurst  on  the  Blue,  Satur- 
day 10-10:30  a.m.,  for  Hemo.  Agen- 
cy is  Young  &  Rubicam,  New  York. 
Supersuds  aeency  is  William  Estv 
&  Co.,  New  York. 


Sunday,  will  shift  Sept.  17  to  the 
12:30-1  p.m.  period.  Program  is 
sponsored  on  the  MBS-Don  Lee 
Network  in  the  12:30  p.m.  spot  and 
will  thus  be  heard  on  the  full  Mu- 
tual network  at  that  hour,  provided 
time  clearances  go  through  as  or- 
dered by  the  sponsor,  through 
Gotham  Adv.,  New  York. 

Gospel  Broadcasting  Ass'n, 
which  sponsors  Old  Fashioned  Re- 
vival on  about  200  MBS  stations 
Sunday,  7-8  p.m.,  will  shift  to  the 
12  Noon  period  now  occupied  by 
a  sustainer.  Northwestern  U's  Re- 
vieiving  Stand,  at  the  same  time 
dropping  to  a  half-hour  program. 
Agency  is  R.  H.  Alber  Co.,  Los  An- 
geles. With  these  shifts,  Mutual 
will  have  a  total  of  three  and  one- 
half  hours  of  sponsored  religious 
programs  in  the  period  between  9 
a.m.  and  1  p.m. 

Gospel  Broadcasting  Assn.  dis- 
continued May  14  its  other  Mutual 
program  The  Pilgrim  Hour  on  over 
200  MBS  stations,  Sunday  2-2:30 
p.m. 


Radio  to  Get  Biggest  Single 
Item  of  GOP  Campaign  Fund 


RADIO  will  be  given  the  "biggest 
single  expenditure"  of  the  forth- 
coming Republican  national  cam- 
paign advertising  fund,  according 
to  Henry  R.  Turnbull,  Radio  Direc- 
tor, and  Wells  (Ted)  Church,  who 
shares  with.  Mr.  Turnbull  the  task 
of  setting  up  radio  schedules  (see 
respects  sketch  page  34). 

Coincident  with  disclosure  that 
the  "biggest  single  item"  of  the 
13,000,000  GOP  campaign  fund, 
limited  to  that  figure  by  the  Hatch 
Clean  Politics  Act,  would  go  to 
radio,  preliminary  estimates  placed 
at  $2,000,000  the  cost  to  radio  of 
covering  the  Republican  and  Demo- 
cratic Conventions  in  Chicago.  That 
figure  is  based  on  estimates  of  the 
four  major  net%vorks  and  60-odd 
stations  which  sent  correspondents 
and  commentators  to  the  conclaves. 
It  includes  revenue  lost  from  can- 
celled commercials,  rebates  to  tal- 
ent and  out-of-pocket  expenses. 

Although  radio's  allocation  of 
the  GOP  fund  will  not  be  announc- 
ed for  a  week  or  10  days,  plans  are 


to  begin  broadcasting  in  mid- 
August  and  increase  schedules  as 
the  campaign  progresses.  The  Re- 
publicans will  go  in  heavy  for  spot 
time  as  well  as  network  time,  with 
most  of  the  spot  business  to  be 
placed  by  State  committees. 

Already  in  preparation  for  dis- 
tribution to  local,  county  and  state 
groups  is  a  spot  package  to  con- 
tain a  radio  manual,  scripts,  re- 
cordings and  program  ideas.  New 
material  from  the  National  Com- 
mittee will  supplement  the  pack- 
age each  week. 

Writers  are  being  recruited  from 
network  and  station  newsrooms 
and  from  the  advertising  industry. 
Most  of  them  will  operate  on  a 
paid  basis  under  the  supervision 
of  Ford  Bond  who,  himself,  is 
contributing  his  services.  Mr. 
Church  will  coordinate  the  nation- 
wide schedules,  while  Mr.  Turnbull 
is  expected  to  devote  much  of  his 
(Continued  on  page  52) 


50%  Spent  on  Radi< 
By  General  Mill 

Company  Sold  on  IMedium  an 
Is  Interested  in  Video 


GENERAL  MILLS,  Minneapolis, 
major  user  of  radio,  at  its  secon 
annual  trade  press  and  newspapt 
conference  in  New  York  last  wee! 
announced  that  the  company  ha 
established  a  new  sales  record  fc 
the  fifth  consecutive  year,  with 
dollar  volume  of  $281,286,512,  fc 
the  fiscal  year  ending  May  31. 

Report  was  presented  by  Jame 
F.  Bell,  chairman  of  the  boarc 
who  followed  the  financial  presenta 
tion  with  a  discussion  of  the  com 
pany's  expansion  into  the  develop 
ment  of  non-food  uses  of  agricul 
tural  products  such  as  the  soy 
bean  and,  as  soon  as  wartime  pro 
duction  commitments  would  allow 
into  the  household  appliance  field 
the  latter  stemming  from  the  com 
pany's  precision  instrument  work 
largely  a  wartime  development. 

Bright  for  Media 

In  a  lighter  vein,  Bruce  Barton 
president,  BBDO,  New  York,  one  o: 
the  General  Mills  agencies,  pointec 
out  at  the  close  of  the  meeting 
that  with  companies  entering  intc 
each  other's  fields,  the  picture 
looked  bright  for  the  advertising 
agencies  and  the  various  media — 
newspapers,  magazines  and  radio. 

Advertising  expenditures  did  not 
enter  into  the  formal  report,  nor 
into  the  general  discussion,  but 
a  representative  of  General  Mills: 
told  Broadcasting  the  company 
was  "sold  on  radio"  and  that  some- 
what over  50%  of  the  advertising 
budget  was  now  allocated  to  this 
medium.  It  was  also  learned  that 
discussions  were  in  process  last 
week  regarding  the  expansion  of 
General  Mills  into  the  television 
field.  The  company,  it  was  said,  was 
interested  in  helping  establish  tele- 
vision as  a  commercial  industry. 


Full-Hour  Serial  Plan 
Augurs  Well  for  Video 

GENERAL  MILLS,  Minneapolis, 
one-hour  block  of  daytime  serials 
on  NBC  network — Today's  Chil- 
dren, Guiding  Light,  Woman  in 
White,  Hymns  of  All  Churches — 
has  proven  successful  not  onlj'  from 
a  studio  audience  full-hour  pre- 
sentation with  programs  intro- 
duced by  an  m.c.  but  also  a  televi- 
sion production.  Authoress  Irna 
Phillips  and  Producers  Guilbert 
Gibbons  and  Joe  Ainley  reported 
helpful  hints  from  audience  reac- 
tion to  shadings  of  plot  and  char- 
acter interpretation. 

Question  whether  or  not  house- 
wives would  be  able  to  take  time 
out  to  watch  favorite  serials  on  a 
television  screen,  was  settled  by 
capacity  attendance  (total  of  more 
than  15,000  throughout  series  of 
performances)  in  NBC's  Chicago 
Studio  A.  It  was  proven  that  de- 
votee of  the  daily  serials  would 
arrange  her  schedule  of  housework 
to  conform  to  broadcasts.  Actors 
turned  in  a  better  performance 
with  stimulation  of  studio  audience. 
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pec  Dumps  Sales  Policy  in  Congress  Lap 


"fISeparate  Hearings 
!  Needed,  States 
Durr  Dissent 

jtrtJNLESS  specific  instructions  are 
Eis  forthcoming  from  Congress,  the 
bjFCC  feels  it  is  its  function  to  ap- 

f'  )rove  sales  of  broadcast  stations, 
rrespective  of  whether  the  prices 
jare  "inordinately  high",  FCC 
fc  Chairman  James  Lawrence  Fly  last 
j.jweek  advised  Chairmen  Wheeler 
j^jand  Lea  of  the  Senate  and  House 
jjicommittees  identified  with  radio 
..legislation. 

The  FCC  asked  the  committees 
^j,|whether  there  was  any  policy  that 
j^lshould  be  followed  in  passing  on 
i^;the  sale  of  stations  where  prices 
i^^ar  exceed  "going  concern"  and 
J^(physical  property  values  and  there- 
Jifore  appear  to  involve  "compensa- 
"ttion  for  the  radio  facility  itself", 
^jin  violation  of  the  law. 

Durr's  Dissent 

In!  After  the  FCC  had  approved 
i.'iduring  the  past  few  weeks  more 
jjthan  a  dozen  transfers,  involving 
tcseveral  million  dollars,  Chairman 
s  Fly  sent  the  identical  letters  to  the 
17  committee  chairmen,  seeking  Con- 
-igressional  guidance.  So  far  as 
iknown,  this  was  the  first  time  the 
b  Commission  ever  had  solicited  Con- 

ressional  advice. 
Last  Wednesday,  a  day  following 
L  release  of  the  letters.  Commissioner 
'.  C.  J.  Durr,  one  of  the  members  who 
■:had  raised  the  question  about  high 
1  prices,  made  public  a  memorandum 
;  setting  forth  his  reasons  for  dis- 
t  senting  from  certain  of  the  trans- 
t  fers — including    sales    of  WINX 
:  Washington  to  the  Washington  Post 
I  for  $500,000,  WQXR  to  the  New 
■  York    Times    for  approximately 
$1,100,000  and  WJLD  Bessemer, 
Ala.,  for  $106,000  [Broadcasting, 
July  24]. 

Mr.  Durr  pointed  out  that  the  Fly 
i  I  letters  to  Chairmen  Wheeler  and 
I  Lea  indicated  there  was  "little  dis- 
'  agreement"  between  the  other  mem- 
bers of  the  Commission  and  him- 
self with  respect  to  the  seriousness 
of  the  problem,  the  main  point  of 
difference  having  been  the  present 
authority  of  the  Commission  to  deal 
with  the  situation.  Commissioner 
Paul  A.  Walker  also  is  understood 
.  to  have  raised  some  question  about 
\\  inflated  values  at  past  Commission 
[  meetings. 

!  Chairman  Fly  alluded  to  the  "tre- 
I  mendously  high  prices"  which  sta- 
tions command  in  the  present  mar- 
!  ket,  and  cited  by  inference  the  cases 
of  WINX  and  WQXR.  He  pointed 
out  that  it  was  the  Commission's 
policy  to  disapprove  transfers 
which  obviously  represent  the  ac- 
tivities of  a  promoter  or  broker 
"who  is  simply  acquiring  licenses 
and  trafficking  in  them".  Under  the 
present  state  of  the  law,  however, 
he  said  it  was  not  clear  that  the 
Commission  "has  either  the  duty  or 
the  power  to  disapprove  of  a  trans- 


fer merely  because  the  price  is  in- 
ordinately high — even  though  it 
may  well  be  deducted  that  a  sub- 
stantial value  is  placed  on  the  fre- 
quency" [see  text  of  FCC  statement 
herewith]. 

Appended  to  the  Commission's 
press  release  was  a  list  of  23  "im- 
portant transfers"  of  control  ap- 
proved in  recent  weeks.  Only  a  por- 
tion of  the  covering  letter  to  Chair- 
men Wheeler  and  Lea  was  released. 

Letter  sent  to  the  two  committee 
chairmen  carried  the  following  pre- 
liminary paragraph,  in  addition  to 
the  two  paragraphs  quoted  in  the 
press  release: 

I  hand  you  herewith  a  statement 
giving  specific  data  on  sales  of 
radio  broadcasting  stations  which 
have  come  before  the  Commission 
during  the  calendar  year  1944  to 
date.  A  number  of  these,  and  par- 
ticularly several  which  were 
passed  on  at  the  Commission's 
meeting  last  week,  involved  a  con- 
sideration overwhelmingly  in  ex- 
cess of  the  physical  value  of  the 
properties  transferred,  and  it 
seems  fair  to  deduce  that  the  con- 


Texts  of  FCC  announcement 
on  station  sales  letters  and  Com- 
missioner Durr's  dissenting 
opinion  on  pages  50,  51. 


sideration  in  a  number  of  the  cases 
appears  to  go  beyond  any  reason- 
able amount  which  could  be  as- 
signed to  the  value  of  the  physi- 
cal properties  plus  good  will,  go- 
ing-concern, etc. 

Data  with  respect  to  sales  dur- 
ing earlier  periods  may  be  found 
in  part  in  the  hearings  before  the 
House  Committee  on  Appropria- 
tions on  the  Independent  Offices 
Appropriations  Bills  (for  1945, 
following  page  1286;  for  1944, 
following  page  1248;  for  1943, 
following  page  334;  for  1942,  fol- 
lowing page  667  of  Part  I ;  for 
1940,  pocket  supplement)  and  in 
part  in  the  Congressional  Record 
86  Cong.  Record  434;  83  Cong. 
Record  112  and  81  Cong.  Rec. 
786). 

The  list  submitted  by  the  Com- 
mission to  the  committees  covered 
74  individual  transactions  approved 
since  Jan.  1,  of  which  46  were  ap- 
plications for  transfer  of  control 


Paley  Returns  for  Short  Stay  to  Confer 
On  Psychological  Warfare  Operations 


WILLIAM  S.  PALEY,  Chief  of 
Radio,  Psychological  Warfare  Divi- 
sion, SHAEF,  arrived  by  plane 
from  England  July  22  for  what  he 
termed  a  "very  short  stay."  The 
CBS  president,  who  had  just  com- 
pleted an  inspection  tour  of  the 
Normandy  peninsula,  conferred 
last  week  in  Washington  with  the 
OWI  and  the  War  Dept.  on  PWD 
radio  operations. 

As  outlined  briefly  by  Mr,  Paley 
in  a  statement  released  through 
CBS  last  week,  his  work  as  radio 
chief,  attached  to  General  Eisen- 
hower's headquarters  under  Gen- 
eral McClure,  and  as  a  member  of 
the  OWI's  overseas  staff  involves 
the  following  activity :  broadcasting 
from  the  United  Kingdom  concern- 
ing military  operations  to  enemy 
and  occupied  countries  such  as  "The 


Voice  of  SHAEF",  SHAEF  con- 
trol of  radio  units  and  public  ad- 
dress systems  in  combat  and  con- 
solidation zones;  plans  for  and 
eventual  control  and  operation  of 
radio  facilities  in  enemy  occupied 
territory  until  declared  liberated; 
and  co-ordination  with  OWI  in  the 
operation  of  American  Broadcast- 
ing Stations  in  Europe  (ABSIE). 

Mr.  Paley  left  the  United  States 
in  November,  1943.  His  first  radio 
assignment  from  the  OWI  was  with 
the  Army's  Psychological  Warfare 
Division  in  the  Mediterranean  the- 
atre. After  several  months  in  North 
Africa,  and  in  Italy,  where  he  or- 
ganized the  radio  network  now  op- 
erated under  the  Allied  Command's 
PWD,  Mr.  Paley  was  transferred 
to  London,  assuming  his  present 
post  at  SHAEF. 


and  the  balance  consent  to  assign 
licenses.  In  addition,  however,  the 
data  submitted  to  Congress  carried 
information  as  to  the  income  of  the 
stations  involved  before  Federal 
taxes,  original  costs  less  deprecia- 
tion, replacement  costs,  and  the  net 
book  value  of  the  securities  trans- 
ferred or  assigned.  Most  of  this 
data  is  not  available  for  public  in- 
spection. 

Rep.  Wigglesworth  (R-Mass.),  a 
member  of  the  House  Subcommittee 
on  Appropriations  for  Independent 
Offices,  as  well  as  of  the  Select 
Committee  to  Investigate  the  FCC, 
repeatedly  has  sought  informa- 
tion from  the  Commission  on 
station  transfers  and  assignments. 
Anticipating  such  requests,  the 
Commission  has  kept  a  continuing 
record  of  all  data  pertinent  to 
transfers,  and  virtually  automati- 
cally has  supplied  it  to  the  Appro- 
priations committees. 

Commissioner  Durr,  in  his  July 
18  memorandum  protesting  the 
transfers,  pointed  out  that  the 
prices  involved  appeared  to  him  to 
raise  serious  questions  of  law  and 
public  interest.  He  said  he  felt  the 
applications  in  each  instance  should 
have  been  set  for  hearing  to  deter- 
mine (1)  whether  any  part  of  the 
purchase  price  represents  payment 
for  a  radio  channel  in  violation  of 
the  law;  and  (2)  whether  the 
amount  being  invested  by  the  trans- 
feree "will  affect  the  operation  of 
the  station  in  the  public  interest." 


BACK  IN  THE  STATES  for  a  "very  brief  stay",  William  S.  Paley  (1), 
CBS  president  on  leave  as  Chief  of  Radio,  Psychological  Warfare  Divi- 
sion, OWI,  attached  to  Supreme  Headquarters  Allied  Expeditionary 
Forces,  confers  with  Paul  W.  Kesten,  CBS  executive  vice-president,  who 
is  in  charge  of  the  netwoi'k  during  Mr.  Paley's  leave. 


KSO,  WHOM  SALES 
APPROVED  BY  FCC 

DISPOSITION  of  another  duopo- 
ly transaction,  involving  sale  of 
KSO  Des  Moines  by  the  Iowa 
Broadcasting  Co.  and  acquisition  by 
that  company  of  WHOM  Jersey 
City-New  York,  was  completed  last 
Tuesday  with  the  approval  by  the 
FCC  of  the  sales  involving  an  ag- 
gregate of  approximately  $675,000. 

KSO,  sister  station  of  KRNT  Des 
Moines,  was  sold  by  IBC  to  Kings- 
ley  H.  Murphy,  Minneapolis  news- 
paper executive,  for  $275,000.  IBC, 
in  turn,  acquired  WHOM  from 
Paul  F.  Harron,  Joseph  Lang  and 
their  wives  for  $403,500,  including 
adjustment  of  accounts  receivable. 
Commissioner  C.  J.  Durr  opposed 
the  WHOM  purchase  but  did  not 
vote  against  the  KSO  sale  by  the 
Cowles  interests. 

Iowa  Broadcasting  Co.  also  has 
pending  before  the  Commission 
transactions  involving  exchange  of 
WMT  Waterloo  for  WOL  Washing- 
ton, and  purchase  of  WCOP  Bos- 
ton from  the  Arde  Bulova  radio  in- 
terests for  $225,000. 

KFJI  Transfer  Granted 

CONSENT  was  granted  by  the 
FCC  last  week  to  transfer  control 
of  the  licensee  corporation  of 
KFJI  Klamath  Falls,  Ore.,  from 
George  Kincaid,  executor  of  the  will 
of  John  A.  Kincaid,  deceased,  to  Mr. 
Kincaid  as  an  individual.  No  mone- 
tary consideration  was  involved. 
Station  operates  unlimited  time  on 
1240  kc  with  100  w  and  is  a  Mutual- 
Don  Lee  affiliate. 
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Petrillo  Ordered  to  End  KSTP  Strike 


'  Station  Planning  Court 
Action  to  Recover 
Damages 

I  THE    NATIONAL    War  Labor 
:  Board  late  Friday  ordered  James 
'  C.  Petrillo,  president  of  the  Amer- 
ican Federation  of  Musicians,  to 
terminate  the  musicians'  strike  at 
the  Minneapolis  studios  of  KSTP 
■  and  served  notice  that  the  dispute, 
which  is  before  the   Chicago  re- 
gional WLB,  will  not  be  further 
processed   as  long   as   the  work 
'  stoppage  continues. 
:      The  Board  telegraphed  Mr.  Pe- 
trillo as  follows: 

"The  National  War  Labor  Board 
is  informed  that  you  have  in- 
structed members  of  your  union 
employed  by  station  KSTP,  Minne- 
apolis, Minn.,  to  strike  because  of 
a  court  action  secured  by  station 
KSTP  and  that  as  a  result  a 
stoppage  of  work  is  in  progress. 
The  NWLB  is  in  receipt  of  a  wire 
from  the  attorneys  representing 
KSTP  stating  that  the  court  pro- 
ceedings, restraining  orders  and 
injunctions  against  the  musicians' 
union  have  been  dismissed. 

"The  NWLB  calls  upon  you  as 
the  responsible  leader  of  the  mu- 
sicians' union  to  instruct  these 
members  employed  by  station 
KSTP  to  return  to  work  at  once. 
The  Sixth  Regional  WLB  in  Chi- 
cago was  prepared  at  the  time  of 
the  strike  to  issue  its  panel  report 
on  case  No.  111-7662-D.  The  Board, 
of  course,  will  not  process  this  case 
further  while  the  stoppage  of  work 
continues.  When  the  members  of 
your  union  have  returned  to  work 
the  Sixth  Regional  WLB  will  re- 
t,  lease  the  panel  report.  Please  ad- 
'  vise  what  action  you  take." 

Suit  to  Be  Filed 

1}     Copies  of  the  telegram,  which 
f;  was  signed  by  Phillips  L.  Carman, 
Assistant    Disputes    Director  of 
NWLB,  were  also  sent  to  Stanley 
'  Hubbard,    president    of  KSTP; 
;  !  George  Murk,  president  of  Local 
(   73,  AFM;  Joseph  Padway,  coun- 
sel for  AFM;  and  Sam  Edes,  Dis- 
putes   Director,    Sixth  Regional 
WLB,  Chicago. 

Action  to  recover  damages  al- 
legedly caused  by  the  strike  order 
issued  by  Mr.  Petrillo,  affecting 
operations  at  KSTP's  Minneapolis 
studios,  will  be  taken  by  the  station. 
Mr.  Hubbard  said  Friday  he  Mill 
file  suit  in  Federal  court  under  the 
Smith-Connally  Act. 

KSTP  was  forced  to  cancel  a 
i  $1,000  program  Tuesday  night 
1  when  the  musicians  failed  to  appear 
;  and  in  addition  the  station  has  suf- 
I  fered  losses  to  prestige  "running 
into  six  figures",  according  to  Mr. 
Hubbard. 

Earlier,  on  petition  of  KSTP, 
a  bench  warrant  for  the  arrest  of 
Mr.  Petrillo  was  issued  by  District 
Judge  W.  W.  Bardwell,  charging 
the  union  leader  with  violating  a 
I  temporary  restraining  order  pre- 
i  venting  the  musicians  from  strik- 


ing. This  order  was  later  dismissed 
on  motion  of  the  station's  counsel, 
Mr.  Hubbard  explaining  that  the 
action  was  taken  to  protect  the 
musicians. 

"Petrillo's  order  for  a  strike," 
Mr.  Hubbard  said,  "following  is- 
suance of  the  temporary  restrain- 
ing orders  prohibiting  the  strike  in 
violation  of  State  law  and  the  or- 
ders of  the  War  Labor  Board, 
would  have  forced  our  musicians 
to  choose  between  being  labeled  as 
law-breakers  or  strike-breakers. 
They  would  have  had  to  choose  be- 
tween jail  or  dismissal  from  the 
union. 

"We  have  no  quarrel  with  these 
musicians;  they  have  no  quarrel 
with  us.  They  are  members  of  the 
KSTP  family.  They  all  are  married 
men;  most  of  them  have  families. 
Rather  than  embarrass  our  own 
employes  by  forcing  them  to  choose 
between  jail  and  Petrillo's  venge- 
ance, we  have  withdrawn  the  court 
action  on  which  the  strike's  re- 
straining order  was  granted." 

Following   Mr.    Petrillo's  order 


TIME  on  a  nationwide  basis  for 
daily  quarter-hour  transcriptions 
is  being  bought  by  the  W.  Lee 
O'Daniel  News,  publication  of  Sen. 
O'Daniel  (D-Tex.),  ardent  anti- 
New  Dealer,  to  promote  the  news- 
paper. With  musical  opening  and 
close,  the  transcription  series  con- 
sists of  talks  by  Sen.  O'Daniel  and 
solicitations  for  subscriptions,  he 
said. 

The  first  series  of  12  transcrip- 
tions already  has  been  placed  on 
some  40  stations,  although  Sen.  O'- 
Daniel asserted:  "Several  stations 


to  the  musicians,  the  Chicago  re- 
gional WLB  notified  the  local  that 
any  interruption  of  services 
"would  be  in  flagrant  violation  of 
labor's  no-strike  pledge  to  which 
your  union  was  a  party"  and 
"would  further  delay  the  orderly 
settlement  of  the  dispute  now  be- 
fore the  WLB." 

The  panel  report  in  the  case  is 
ready  for  submittal  to  the  parties, 
the  Board  said,  "but  under  no  cir- 
cumstances will  action  be  taken  un- 
til all  threat  of  an  interruption 
in  the  services  of  KSTP  is  re- 
moved". 

Mr.  Petrillo,  upon  issuing  his 
strike  order,  said,  "This  is  my 
strike  now".  He  declared  his  ac- 
tion was  taken  because  the  sta- 
tion took  the  case  to  court  and 
that  the  strike  would  continue 
until  KSTP  "decides  whether  it 
wants  the  War  Labor  Board  or 
the  courts  to  handle  this  dispute." 
Apprised  of  the  bench  warrant, 
which  can  be  issued  only  in  Min- 
nesota, Mr  Petrillo  said,  "I'm  in 
Chicago." 


have  turned  us  down.  They  tell  us 
their  time  is  sold  out.  NBC  refused 
to  carry  the  program.  So  did  the 
Texas  Quality  Network." 

Campaign  is  placed  direct  from 
the  News  headquarters  in  the 
Washington  Hotel,  Washington.  A 
branch  office  is  maintained  at  501 
East  Broadway,  Ft.  Worth,  Tex. 
Discs  are  being  cut  by  Sound  Stu- 
dios of  Washington.  Sen.  O'Daniel 
said  his  publication  had  set  aside  no 
specific  budget  but  planned  to  buy 
time  in  "every  state  of  the  Union,'/ 
whatever  the  cost. 


Fly  Will  Address 
NAB  War  Meeting 

Won't  Resign  Before  Sept.  1, 
Acceptance  Indicates 

CLEAR  indication  that  FCC  Chair- 
man James  Lawrence  Fly  does  not 
intend  to  leave  the  FCC  before  Sep- 
tember, was  seen  in  his  acceptance 
last  Friday  of  an  invitation  to  ad- 
dress the  NAB  Executives  War 
Conference  in  Chicago  Aug.  30. 

Mr.  Fly  has  declined  to  confirm 
or  deny  published  reports  that  he 
would  leave  the  FCC  to  enter  pri-  ^ 
vate  law  practice  or  join  an  estab-  I 
lished  communications  concern.  He 
has  stated  in  the  past  that  he  would 
not  resign  "under  fire"  and  recent- 
ly reiterated  that  view.  The  report 
nevertheless  persisted  that  he  has 
plans  to  leave  the  Government 
after  15  years  of  service — probably 
by  Sept.  1. 

In  a  letter  to  J.  Harold  Ryan, 
NAB  president,  Mr.  Fly  said  he 
would  be  "happy  to  meet  with  the 
members  of  the  industry  and  make 
the  talk  to  the  convention  as  sug- 
gested by  you".  Mr.  Fly  is  sched- 
uled to  address  the  Wednesday 
(Aug.  30)  luncheon  session.  "This, 
I  think",  Mr.  Fly  added,  "is  a  pe- 
culiarly appropriate  time  to  dis- 
cuss some  of  the  problems  which 
we  as  the  Commission  and  the  in- 
dustry itself  will  have  to  face  to- 
gether in  the  future  years". 


FCC  MEN  LINKED 
IN  DIES  CIO  STUDY 

NAMES  of  Charles  R.  Denny  Jr., 
FCC  general  counsel,  and  Edward 
Brecker,  special  analyst  in  the 
Commission's  Law  Dept.,  were 
among  70  to  100  Government  offi- 
cials linked  in  charges  by  Chair- 
man Dies  (D-Tex.)  of  the  House 
Special  Committee  on  Un-Ameri- 
can Activities  of  Hatch  Act'  viola- 
tions in  connection  with  the  CIO 
Political  Action  Committee  (now 
the  National  Citizens  Political  Ac- 
tion Committee). 

In  a  report  to  Committee  mem- 
bers. Chairman  Dies  late  last  week 
said  "evidence  of  a  most  serious 
character  involving  Government 
agencies  and  Government  em- 
ployees" had  been  uncovered. 

Names  of  Walter  Winchell  and 
Drew  Pearson,  Blue  commentators, 
and  Mrs.  C.  J.  Durr,  wife  of  Com- 
missioner Durrj  also  were  linked  to 
the  CIO  committee  in  telephone 
calls  and  telegrams,  records  of 
which  had  been  subpenaed.  The 
report  said  the  CIO  PAC  New 
York  office  on  four  occasions  in 
May  placed  long  distance  calls  to 
Brecker,  whose  name  figured  in 
hearings  before  the  House  Select 
Committee  to  Investigate  the 
Commission.  Mr.  Denny  was  called 
on  June  7,  the  Dies  report  stated. 

Also  introduced  was  a  telegram 
allegedly  sent  May  1  by  Verda 
Barnes,  director  of  the  Women's 
{Continued  on  page  5i) 


FIELD  TAKES  OVER  WJJD  Chicago  through  acquisition  of  the  con- 
troling  stock  July  24.  Formal  FCC  approval  however  was  granted  July 
6.  Approving  approval  are  (1  to  r)  Clem  Randeau,  new  vice-president  of 
WJJD;  Ralph  L.  Atlass,  former  president,  also  president  of  WIND  Chi- 
cago; Marshall  Field,  new  owner;  H.  Leslie  Atlass,  vice-president  of  CBS 
in  charge  of  central  division  operations,  who  had  held  an  interest  in  WJJD. 


Discs  'In  Every  State^  Are  Planned 
By  Sen,  O^Daniel  to  Promote  Paper 


Page  14    •    July  31,  1944 


BROADCASTING    •    Broadcast  Advertising 


REPORT  NO.  4 


ON  STATION  WHO'  S  HOOPERATINGS 


IOWA 


MASON  CITY 
27.080  pop.  • 
IIS  Miles 


FORT  DODGE 
22.904  pop.  4 
71  Miles 


BOONE 
12,373  pop.' 
36  Miles 


AMES 

1 2,555  pop.  MARSHALLTOWN 
32  Miles  ^i9,240pop. 
•  SO  Miles 

NEWTON 

.  •  10,462  pop. 

iT  30  Miles 

VHO  OSKALOOSA 

i  MOINES  •L'l°^.'?'""'- 
am   54  Miles 


30  Mih 

WHO  ^ 

DES  MOINES  •' 
159.819  pop.  ^ 
OTTUMWA 

3l,57Dpop. 
74  Miles 


At  Left:  The  eight  Outside  Zone 
cities  covered  by  the  Hooper  Radio 
Report  (Winter,  1944)  described  be- 
low. Airline  distances  from  Des 
Moines,  plus  1940  populations,  are 
shown. 


much  real  coverage  can  advertisers  expect  in  the 
"  :ities  and  towns  that  lie,  say,  from  30  to  100  miles  from 
;.  IV HO — especially  in  towns  which  have  their  own  local  sta- 
>'  ||ions,  and  are  also  within  range  of  other  Des  Moines  stations? 

We  asked  Hooper  that  question.  Hooper  surveyed  Des 
VIoines  and  the  eight  Outside  Zone  cities  shown  on  the  map 
,  above.  Six  of  the  eight  have  their  own  local  stations,  and 
at  least  five  are  within  range  of  our  Des  Moines  "competi- 


tion", according  to  published  reports. 

The  findings:  WHO  has  even  larger  preference  in  those 
eight  Outside  Zone  cities  than  in  Des  Moines  itself! 

You  owe  it  to  yourself  to  see  the  complete  Report.  Mean- 
while, here's  an  example:  Of  the  fourteen  hours  surveyed, 
who's  lowest  share  of  the  audience  in  the  eight  cities  was 
47.5% — who's  highest  share  for  any  single  hour  was 
77.8%. 


WHO'S  LOWEST  PERIOD  (Monday  thru  Friday) 


10  to  n  A.M. 

WHO 

Other  NBC 

All  CBS 

Blue-MBS 

All  Others 

47.5% 

20.1  % 

27.7% 

4.7% 

WHO'S  HIGHEST  PERIOD  (Monday  thru  Friday) 

1  to  2  P.M. 

WHO 

Other  NBC 

ALL  CBS 

Blue-MBS 

All  Others  1 

77.8  % 

* 

10.5% 

7.0% 

4.7% 

No  listeners  found  in  sample. 


Ask  us  or  Free  &  Peters  to  deliver  a  copy  of  the  entire 
Report.  It  is  an  innovation  among  Hooper  studies.  It  gives 
a  direct  comparison  between  WHO's  influence  in  its  home- 
city  zone,  and  its  outside  zone.  And  it  proves,  so  far  as  the 
above  eight  cities  are  concerned,  that  WHO's  outside  listen- 
ership  is  so  high  as  to  surprise  even  the  most  optimistic  of 
WHO'S  friends. 
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WHO 

^for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
B.  J.  PALMER,  PRESIDENT 
J.  O.  M ALAND,  MANAGER 

FREE  8C  PETERS,  INC.  .  .  .  National  Representatives 
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D.  E.  (Plug)  KENDRICK,  46, 
president  of  the  Kentucky  Broad- 
casting Corp.,  owners  of  WINN 
Louisville,  died  at  8  p.m.  last  Tues- 
day in  his  apartment  in  the  Tyler 
Hotel,  Louisville.  A  native  of  Nash- 
ville, where  he  maintained  a  home, 
"Plug",  as  he  was  affectionately 
known  by  his  associates  and 
friends,  had  been  one  of  radio's 
best-loved  figures  for  16  years.  He 
managed  Stations  WFIW  Hopkins- 
ville,  Ky.  and  WKBF  (now  WIRE) 
Indianapolis,  before  he  established 
WINN  in  1940. 

Mr.  Kendrick  is  survived  by  his 
wife,  Mrs.  Nell  McTigue  Kendrick; 
a  daughter,  Mrs.  T.  C.  Mahr,  and  a 
sister,  Mrs.  R.  A.  Lasseter,  all  of 
Nashville.  Services  were  held  in 
Nashville  last  Thursday  afternoon. 

Douglas  Earthman  Kendrick  was 
born  in  Nashville  May  17,  1897.  He 
was  a  graduate  of  the  U.  of  Ten- 
nessee and  a  veteran  of  World  War 
I— a  member  of  the  30th  "Old  Hick- 
ory" Division.  He  was  gassed  in 
France  and  returned  to  this  coun- 
try in  1919. 

An  athlete  at  school,  starring 
both  in  football  and  baseball, 
"Plug's"  health  was  impaired  dur- 
ing his  war  service.  The  lingering 
ailment  which  brought  his  end  had 
affected  his  throat  and  presumably 
had  some  connection  with  the  gas 
attack. 

It  was  in  1925  that  "Plug"  first 
became    interested    in    radio — -at 


WIOD  Miami,  where  he  sang  vdth 
Paul  Whiteman's  Collegians  and 
did  relief  announcing.  He  had  been 
picked  up  as  a  radio  entertainer  by 
Whiteman,  who  had  heard  him 
singing  and  playing  the  guitar.  In 
1928,  after  performing  on  Nashville 
stations,  he  went  to  WFIW  as  an 
announcer  and  did  pra<>tically 
everything  around  the  station. 

As  both  showman  and  practical 
businessman,  he  built  the  station 
from  what  amounted  to  a  one-man 
operation  to  a  1,000  w  CBS  outlet. 
He  plugged  for  fan  mail  (that's 
the  way  he  got  his  nickname)  and 
originated  the  midnight  barn  dance 
parties  from  12  to  3  a.m.  In  1933 
WFIW  was  sold  to  George  Norton 
of  Louisville  and  moved  to  that 
city,  becoming  WAVE.  The  follow- 
ing year  Mr.  Kendrick  became  man- 
ager and  part  owner  of  WKBF, 
subsequently  sold  to  Eugene  Pul- 
liam  as  WIRE. 

In  1940,  WINN  went  on  the  air 
as  a  Louisville  independent.  Under 
treatment  for  a  throat  ailment  dur- 
ing the  last  several  years,  "Plug" 
nevertheless  managed  the  station, 
although  in  recent  months  he  spent 
most  of  his  time  in  bed  in  a  suite 
adjoining  the  station  headquarters 
at  the  Tyler  Hotel.  The  station,  a 
Blue  Network  outlet,  thrived  un- 
der his  direction.  Harry  McTigue, 
associated  with  Mr.  Kendrick  in 
WINN,  has  taken  over  manage- 
ment of  the  station. 


TRIBUTE  TO  PLUG  KENDRICK 


By  GLENN  SNYDER 

Vice-President   &    General  Managfer 
WLS  Chicago 

I  WANT  to  write  the  obituary  for 
Plug.  Not  because  I  can  write — 
but  bef'ause  the  customary  obit 
would  be  too  dignified.  And  Plug- 
was  not  a  dignified  man — except 
where  a  situation  required  dignity. 
Then  he  was  in  every  sense  a 
man  and  a  gentleman — truly  the 
kind  of  man  described  as  a  gentle- 
men of  the  Old  South.  His  name 
was  Douglas  E.  Kendrick.  Few  peo- 
ple used  that  name.  I,  at  times, 
called  him  Douglas  Earthworm,  be- 
cause he  was  so  down  to  earth.  But 
to  we  who  knew  him  so  well  and 
loved  him  because  of  knowing  him 
■ — he  was  Plug. 

I  think  I  can  speak  of  him  in  the 
way  he  would  like  best,  because  I 
knew  him  so  well ;  he  was  my  kind 
of  fellow  who  could — and  did — an- 
swer a  call  for  help  or  companion- 
ship at  3  a.m.  as  readily  as  at  3 
p.m.  The  kind  of  a  guy  who,  if  you 
were  broke,  would  smile  and  say: 
"Judge — I've  got  a  dollar — now  we 
each  have  half."  The  kind  of  fel- 
low who  v/ould  say :  "You're  in 
trouble — but  you're  not  alone — 
we're  both  in  it  now." 

If  you  wanted  to  rest,  he'd  rest 
with  you.  If  you  wanted  to  laugh. 


he'd  laugh  with  you — even  if  the 
laugh  was  on  him.  He'd  even  drink 
with  you  ...  as  gentlemen  like  him 
from  the  Old  South  have  always 
done.  I  could  write  pages  about  our 
joys  and  sorrows — our  happiness 
and  our  disappointments  together. 
But  everyone  who  has  been  asso- 
ciated with  him  will  know  those 
stories — and  have  better  ones  of 
their  own.  I'd  only  like  to  repeat 
what  Strickland  Gillian  once  wrote 
(and  he  can  sue  you  for  stealing 
this — but  it  fits  too  well  to  pass). 
I  iifver  draw  diagrams  of  him 
No  maps  of  his  soul  have  I  penned. 
I  know  that  his  record's  Vermillion 
He's  far  from  a  sweet  seraphim. 
I  know  he  has  faults  by  the  million, 
i'nt  his  faults  are  a  portion  of  him. 
So  I  don't  analyze — I  just  love  him 
Because,    well,    because    he's  my 
friend. 


AAAA  Booklet 

AMERICAN  Assn.  of  Advertising 
Agencies  has  issued  a  pamphlet 
describing  its  activities  in  rela- 
tion to  its  objectives.  Released  as 
an  "Outline  of  Principal  Activities 
and  Services"  of  the  AAAA,  the 
eight-page  pamphlet  groups  the 
constitutional  aims  of  the  associa- 
tion into  four  fields,  following  each 
statement  of  purpose  with  specific 
projects  and  plans. 


VOYJSOW  PROMOTED 
TO  LIEUT.  COLONEL 

PROMOTION  of  Maj.  Edward  E. 
Voynow,  vice-president  of  Edward 
Petry  &  Co.,  to  rank  of  lieutenant 
colonel  was  announced  last  week 
at  headquarters  of  the  XX  Bomber 
Command,  B-29  Superfortress  com- 
mand that  has  been  bombing 
strategic  targets  in  the  industrial 
heart  of  Japan. 

Col.  Voynow  went  on  leave  from 
the  Petry  Co.  in  July  1942,  when 
he  entered  the  Army  Air  Forces 
as  a  first  lieutenant.  After  graduat- 
ing from  the  Officers  Training 
School,  Miami,  he  was  assigned  to 
the  Materiel  Command  at  Wright 
Field,  Dayton,  as  theatre  officer 
for  Africa,  India  and  the  Middle 
East.  In  November  1942  he  was 
transferred  to  Newark,  N.  J.  as 
shipping  expediter  for  the  African 
Task  Force,  following  which  he 
served  in  the  plans  division  at  that 
post  until  November  1943.  As- 
signed to  XX  Bomber  Command, 
Cel.  Voynow  served  briefly  with  the 
organization  at  Salina,  Kan.  before 
going  overseas.  Upon  arrival  in 
the  China-Burma-India  theatre,  he 
was  charged  with  the  duty  of  ex- 
pediting supplies  for  the  remote 
bases  of  the  command. 


Zenith  Postwar  Plans 

ZENITH  RADIO  Corp.  distribu- 
tors have  begun  dealer  surveys 
preparatory  to  handling  consumer 
demands  when  civilian  manufacture 
is  resumed,  H.  C.  Bonfig,  vice-presi- 
dent in  charge  of  household  radio, 
disclosed  last  Monday  at  a  regional 
sales  meeting  in  St.  Louis.  Edward 
R.  Taylor,  head  of  Zenith's  sales 
planning  division,  presented  a 
postwar  demonstration  register  for 
use  by  dealers  in  registering  pros- 
pective customers.  The  St.  Louis 
meeting  was  eighth  in  a  series  of 
roundtable  conferences  begun  in 
Chicago  July  7.  Messrs.  Bonfig  and 
Taylor,  accomnanied  by  Edgar  G. 
Herrman,  assistant  vice-president 
and  director  of  advertising,  held 
meetings  also  last  week  in  Atlanta 
and  Dallas. 


SCOTT  TO  MANAGE 
KECA  UNDER  BLUE 

WITH  Blue  Network  taking  ovei 
operation  of  KECA  Los  Angeles  or 
Aug.  1,  Clyde  Scott,  sales  managei 
of  KFI-KECA,  will  become  genera  i 
manager  of  the  new  Blue  ownei  i 
station,  according  to  Don  E.  Gil- 
man,  Blue  western  division  vice- 
president.  John  I.  (Bud)  Edward.- 
was  named  program  manager. 

Mr.  Scott  will  be  headouartered 
in  Hollywood  Playhouse  Bldg.,  at 
Sunset  Blvd.  and  Highland  Ave. 
Hollywood,  where  KECA  will  be 
housed  upon  completion  of  remodel- 
ing, now  underway.  Blue  Network 
recently  acquired  the  building  un- 
der five  year  lease  and  is  remodel- 
ing at  cost  of  more  than  $40,000. 

Sales  and  programming  depart- 
ments also  will  be  Quartered  there. 
Production  will  continue  from  Earle 
C.  Anthony  Inc.  studios  in  Los  An- 
geles. Blue  Network  purchased 
KECA  from  Earle  C.  Anthony  Inc., 
in  late  May  for  $800,000  [Broad- 
casting, May  291. 


MBS  Names  Puff 

RICHARD  PUFF  has  been  named 
rnanager  of  Mutual  research,  effec- 
tive immediately,  it  was  announced 
Thursday  by  Robert  A.  Schmid,  di- 
rector of  sales  promotion  and  re- 
search of  the  network.  Since  Mr. 
Puff  took  a  leave  of  absence  from 
MBS  research  in  January  1943, 
Mutual  research  personnel  has  ex- 
panded to  more  than  five  times  its 
former  number.  John  R.  Newhouse, 
former  night  supervisor  of  WOR 
New  York,  has  been  appointed 
night  program  supervisor  of  the 
Mutual  network,  it  was  announced 
by  Adolph  Opfinger,  program  di- 
rector. He  will  share  supervision 
duties  with  Floyd  Mack  and  Mel 
Vickland. 


GE  Profits  Down 

GENERAL  ELECTRIC  Co.,  Sche- 
nectady, in  a  comparative  state- 
ment of  operations  for  the  first  six 
months  of  this  year,  and  last  year, 
shows  a  decrease  in  profit  available 
for  dividends  from  $21,061,629  or 
73  cents  a  share  in  1943,  to  $20,- 
770,700,  or  72  cents  a  share  in  1944. 
G-E  earnings  were  less  in  the  first 
half  of  1944  than  in  the  same 
period  last  year  despite  an  increase 
in  production,  according  to  Gerard 
Swope,  president,  because  of  lower 
prices  on  goods  for  the  armed  serv- 


RICHARD  M.  FAIRBANKS,  60, 
president  of  the  Indianapolis  News 
Publishing  Co.  and  WIBC  In- 
dianapolis, died  at  his  home  in  In- 
dianapolis July  26.  He  had  under- 
gone a  major  operation  in  January 
and  suffered  a  relapse  a  few  weeks 
ago.  Mr.  Fairbanks  was  born  in 
Indianapolis  on  Oct.  8,  1883  and 
was  the  son  of  Charles  W.  Fair- 
banks, who  served  as  Vice  President 
under  President  Theodore  Roose- 
velt. 

Mr.  Fairbanks  acquired  WIBC 
for  the  Indianapolis  News  last  May 
for  $440,000.  The  station  is  a  Mu- 
tual outlet. 

He  is  survived  by  his  widow,  two 
children,  Richard  Jr.,  by  a  first 
marriage  and  Michael  B.,  two 
grandchildren,  a  sister  and  a 
brother. 
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OFF  the  Record  with  deValera 


During  the  last  twenty  years  Ian  Ross 
MacFarlane  has  spent  much  of  his  time 
abroad.  His  recent  tours  of  the  British 
Isles  and  Ireland,  he  considers  the  most 
important  of  his  career. 

I    Take  the  time  he  spent  with  de  Valera. 

The  ofif-the-record  facts  he  got  from  the  Irish  minis- 
ter, down  through  the  years,  made  MacFarlane's 
broadcasts  about  the  Prime  Minister's  showdown  vote 
of  confidence  the  perfect  news  broadcast.  Backed  by 
sure  knowledge  he  called  the  turn  on  de  Valera's  vic- 
tory three  weeks  ahead  of  the  vote ! 

i  MacFarlane's  predictions  have  been  uncanny.  He 
called  the  fall  of  France,  Mussolini's  Grecian  flop, 


Machek's  defection  in  Yugoslavia,  Britain's  temporary 
reverses  in  Libya. 

MacFarlane  has  been  around.  A  little  learned  here.  .  . 
a  little  more  learned  there  ...  all  this  information  drops 
into  a  pattern  that  makes  a  MacFarlane  newscast 
ahead  of  the  time. 

MacFarlane  analyzes  the  news  for  W-I-T-H  in 
Baltimore,  exclusively. 

WITH 

Baltimore,  Md. 

Tom  Tinsley,  President      *      Represented  Nationally  by  Headley-Reed 
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Shattuck  Tells  Radio-Navy  D-Day  Role 


Lt.  Shattuck 


Cledms  Film  Recorders 
Enabled  *  Wonderful 
Job'  of  Coverage 

BACK  from  London  where  he  su- 
pervised radio  coverage  of  the  in- 
vasion for  the  Navy  Dept.,  Lt. 
James  C.  Shattuck,  radio  officer  in 
the  Office  of  Pub- 
lic Relations,  said 
last  week  that 
the  documentary 
recordings  of  ac- 
tual military  op- 
erations provided 
the  highlight  of 
radio's  running 
story  of  D-Day 
to  American  lis- 
teners. 

Lt.  Shattuck  credits  the  film  re- 
corders with  helping  the  networks 
do  a  "wonderful  job"  and  he  is 
particularly  pleased  that  most,  if 
not  all,  of  the  documentary  ma- 
terial broadcast  during  the  first 
month  of  the  invasion  was  obtained 
with  Navy  film  recorders.  He  point- 
ed out  that  more  than  five  hours 
of  recorded  material  was  trans- 
mitted from  London  and  that  37 
broadcasts  incorporating  the  ma- 
terial were  sent  out,  many  of  them 
on  all  four  networks. 

Correspondents  Assembled 

In  his  capacity  as  liaison  be- 
tween Navy  public  relations  and 
radio  correspondents,  Lt.  Shat- 
tuck's  mission  was  to  give  all  pos- 
sible assistance  in  helping  radio 
tell  its  story  of  the  Navj^'s  part  in 
the  invasion.  He  related  that  sev- 
eral days  prior  to  D-Day  he  con- 
tacted each  of  the  correspondents 
and  the  technicians  assigned  to 
accompany  them,  and  directed  them 
to  appear,  with  their  equipment,  at 
the  Admiralty  offices  in  London. 
The  first  group  to  go  out  included 
six  U.  S.  network  commentators. 

Four  of  them  carried  recording 
equipment:  George  Wheeler  of 
NBC,  Charles  Collingwood  of  CBS, 
George  Hicks  of  the  Blue,  and 
Larry  Meier  of  Mutual.  The  others 
were  Stanley  Richardson  of  NBC 
and  Willard  Shadell  of  CBS  who 
were  chosen  by  lots  to  pool  their 
material  to  all  networks. 

Upon  arrival  at  the  Admiralty 
they  were  told  by  Lt.  Jay  Smith, 
press  liaison  officer,  USN,  with 
Allied  Naval  Command  of  Expe- 
ditionary Force,  that  "this  is  it." 
The  group  was  then  split  and  sent 
to  two  main  bases  where  they  were 
briefed  by  Adm.  Hall  and  Adm. 
Kirk  respectively.  They  were  then 
taken  to  the  ships  to  which  they 
were  assigned  for  the  invasion. 

George  Hicks  made  his  memor- 
able recordings  from  Adm.  Hall's 
flagship.  Lt.  Shattuck,  Ed  Murrow 
of  CBS,  and  Art  Feldman  of  the 
Blue  were  at  SHAEF  headquarters 
at  4  a.m.  June  8  (10  p.m.  June  7 
U.  S.  time)  when  the  famous  sixth 
recording,  which  included  the  Nazi 
air  attack  on  the  flagship,  was 
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brought  in  by  a  messenger.  Ac- 
companying the  film  was  a  note 
from  Hicks  to  Feldman.  It  read: 

"It's  practically  impossible  to  do 
a  good  ad  lib  of  such  a  widespread 
continuous  but  undeveloped  scene. 
Hereafter  I'll  try  to  be  more  exact 
and  try  to  polish  the  presentation 
better  because  it  sounds  like  a 
lot  of  junk  this  way — and  this  is 
far  from  a  junk  effort." 

Broadcast  Within  I'/i  Hours 

Hicks'  recording  had  been  trans- 
ferred from  his  ship  to  a  dispatch 
boat  and  taken  to  England.  Within 
an  hour  and  a  quarter  of  it's  re- 
ceipt it  was  edited,  approved  by 
censorship,  and  broadcast  over  the 
four  major  U.  S.  networks  to  reach 
American  listeners  at  11:15  p.m., 
June  7,  U.  S.  time. 

Some  of  the  other  commentators 
were  less  fortunate  than  Hicks. 
Collingwood  had  recorded  100  feet 
of  film,  the  equivalent  of  about 
three  hours,  which  he  had  dispatch- 
ed to  London  from  an  LST  boat. 
When  he  returned  to  England  sev- 


eral days  later  he  had  thought  the 
material  had  already  been  broad- 
cast'. He  had  gotten  some  "beauti- 
ful stuflf."  But  the  film  was  a  week 
late  in  arriving  and  by  that  time 
most  of  it  was  too  dated  for  broad- 
cast. 

One  of  George  Wheeler's  record- 
ings came  in  soaking  wet  after  a 
dousing  in  the  English  channel. 
The  boys  strung  up  the  film  like 
clothesline  in  SHAEF  headquart- 
ers and  applied  their  collective 
handkerchiefs  to  carefully  absorb 
the  salt  water.  The  recording  was 
broadcast. 

But  the  unluckiest  man  of  all 
was  Bob  Massell,  Blue  technician, 
who  was  to  accompany  Hicks.  He 
had  become  ill  on  a  weekend  trip 
shortly  prior  to  D-Day  notifica- 
tions. Last  minute  eff'orts  succeed- 
ed in  finding  a  substitute,  one  Joe 
Kaplan  of  the  Office  of  Strategic 
Services. 

Lt.  Shattuck  has  been  with  the 
Navy  two  and  one-half  years.  He 
was  with  CBS  for  five  years  before 
entering  the  service. 


HELPING  START  Words  at  War, 
replacing  Fibber  McGee  &  Molly 
on  NBC,  are  (1  to  r):  William  S.  i 
Connolly,  advertising  manager  of 
S.  C.  Johnson  &  Son,  Racine,  Wis.; 
John  Louis,  vice-president  of 
Needham,  Louis  &  Brorby,  Chi- 
cago; Cecil  Underwood,  Hollywood 
producer  of  the  McGee  series.  Pro- 
gram is  sponsored  by  Johnson's 
for  its  floor  wax  and  polish. 


Paid  Advertising  Ur^ed  to  Stimulate 
Interest  in  Public  Service  Programs 


MORE  MONEY  should  be  spent 
in  advertising  local  public  service 
radio  programs  to  get  the  largest 
listening  audiences,  according  to 
Prof.  Paul  F.  Lazarsfeld,  director, 
Office  of  Radio  Research,  Colum- 
bia U.,  speaking  at  a  New  York 
State  conference  on  the  use  of 
radio  in  home  and  farm  safety  edu- 
cation, at  the  Hotel  Roosevelt  in 
New  York,  July  27. 

The  public  should  be  induced 
to  listen  to  safety  programs 
through  local  advertising,  he  said, 
and  through  obtaining  the  coopera- 
tion of  local  groups  in  discussing 
the  programs  after  the  broadcast. 
"With  the  aid  of  lo^'al  effort  to  pro- 
mote safety  ideas,"  he  said,  "pro- 
grams will  be  more  effective  than 
in  the  past." 

Ryan  Speaks 

Conference,  held  jointly  by  the 
New  York  State  Dept.  of  Health 
and  the  National  Safety  Council, 
was  attended  by  between  40  and 
60  representatives  of  radio  stations 
in  New  York,  Connecticut,  Massa- 
chusetts and  New  Jersey.  Principal 
speaker  was  J.  Harold  Ryan,  NAB 
president.  Dr.  Edward  S.  Godfrey 
Jr.,  state  commissioner  of  health, 
Albany,  presided. 

Mr.  Ryan  told  the  conference 
that  since  April  1942  radio  deliv- 
ered more  than  54  billion  listener 
impressions  under  the  OWI  alloca- 
tion plans  alone  and  that  a  third  of 
this  total  has  been  accounted  for 
in  the  first  29  weeks  of  this  year. 

The  OWI  figure,  he  said,  means 
that  America's  population  has  been 
covered  completely  more  than  400 
times  with  the  various  war  mes- 


sages channeled  through  radio  fa- 
cilities. "Radio  has  sold  this  war 
and  its  responsibilities,"  he  said, 
"to  130  million  people  more  than 
400  times  since  April  of  1942." 

Through  its  ability  to  reach  every 
listener  at  least  a  few  times,  he 
asserted,  "radio  produced  a  na- 
tional consciousness  of  war  which 
is  without  parallel  in  the  history 
of  the  world". 

During  1943,  he  pointed  out,  the 
total  contribution  of  advertisers, 
stations  and  networks  to  campaigns 
carried  on  by  the  Government  in 
furtherance  of  the  war  had  a  value 
in  excess  of  $202,000,000. 

William  Fay,  vice-president  in 
charge  of  broadcasting,  Stromberg- 
Carlson  Co.,  Rochester,  said  radio 
offers  an  opportunity  to  contact  the 
citizen  in  the  home  where  most  ac- 
cidents happen;  on  the  farm  and  in 
industry.  He  believes  industry  will 
use  radio  more  and  more  to  main- 
tain the  morale  of  workers.  Mr.  Fay 
cited  a  radio  safety  campaign  in 
Rochester  that  aided  the  traffic 
safety  drive. 

Must  Be  Entertaining 

Other  speakers  included  Dr.  Ster- 
ling Fisher,  assistant  public  serv- 
ice counselor-,  NBC;  Dr.  Forrest 
Long,  National  Safety  Council,  Chi- 
cago, and  Dan  Thompson,  chief  of 
Radio  section,  NSC,  Chicago.  Mr. 
Thompson  told  the  group  that  "sta- 
tion managers  are  eager  to  assist 
and  cooperate  in  presenting  the 
best  type  of  public  service  pro- 
gram." He  added  that  farm  and 
women's  programs  offer  the  best 
means  of  conveying  messages  to 
the  public  as  they  usually  have 
good  listening  audiences  and  often 


NEW  MPPDA  GROUP 
WORKS  WITH  RADIO 

CLOSER  cooperation  by  the  film 
industry  with  radio  was  pledged 
when  Public  Information  Commit- 
tee of  the  Motion  Picture  Industry 
met  with  radio  contact  men  of  film 
studio  publicity  departments  July 
25.  Will  H.  Hays,  president  of  Mo- 
tion Picture  Producers  &  Distrib- 
utors of  America,  commended  the 
move. 

Now  organized  as  the  Radio  Sub- 
committee of  the  Public  Informa- 
tion Committee,  the  radio  group 
will  function  on  all  motion  picture 
industry  matters  relating  to  broad- 
casting. Through  the  committee  of 
publicity  directors,  radio  group  will 
set  up  standard  practices  and  pol- 
icies aimed  at  clearer  understand- 
ing and  more  frequent  cooperation 
between  the  two  entertainment  me- 
diums. Besides  film  studio  pub- 
licity .directors,  luncheon  meeting 
was  attended  by  following  radio 
contact  men:  Les  Peterson,  MGM; 
Charles  Smith,  RKO;  Sam  Taylor, 
Warner  Bros.;  Bill  Winter,  20th 
Century-Fox;  Tom  Alfred,  Colum- 
bia; Martin  Lewis,  Paramount; 
Gene  O'Brien,  Universal. 

have  opportunities,  for  guest  speak- 
ers. 

Dr.  Fisher  stated  that  there  was 
little  in  safety  radio  programming 
that  couldn't  be  made  entertaining 
and  interesting.  "And  if  your  pro- 
gram is  entertaining,"  he  continued, 
"you're  bound  to  have  a  good  audi- 
ence." Dr.  Fisher  suggested  that 
those  interested  in  doing  radio 
safety  programs  should  contact 
broadcasters,  sponsors  and  agen- 
cies to  familiarize  themselves  with 
radio  technique. 

Dr.  Long  said  that  most  of  the 
public  safety  radio  material  to  date 
has  been  as  a  whole,  very  dull  and 
usually  ineffective.  "Best  public 
service  programs  are  not  sustainers 
but  are  heard  on  commercial  pro- 
grams," he  said.  He  gave  as  an 
example  network  and  local  pro- 
grams in  the  recent  Bond  drive. 
Radio  is  willing  to  cooperate  100% 
in  presenting  good  public  service 
programs,  he  asserted. 
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NATIONAL  EDITORIAL- 
IJ^i^JiSSOCIATION 


When  it  comes  right  down  to  real  appreciation  of  the 
service  newspapers  are  rendering  to  the  reading  public, 
KLZ  in  its  Colorado  Speaks  program  each  Saturday  even- 
ing is  rendering  a  service  that  is  not  measured  in  dollars 
and  cents.  Their  comments  are  confined  entirely  to  the 
editorial  columns  of  the  press  of  the  state  and,  not  being 
sponsored  by  any  advertising  firm,  have  no  strings  at- 
tached. For  real  dissemination  of  knowledge  we  consider 
this  program  one  of  the  best  on  the  air.  For  the  busy  per- 
son, who  hasn't  time  or  opportunity  to  read  the  various 
newspapers,  this  affords  a  chance  to  hear  editorial 
opinions  expressed  from  different  sections  of  the  state. — 
Ethel  Ray,  Windsor  Poudre  Valley. 

Editor's  Note:  Mrs.  Ray  expresses  our  opinion  perfect- 
ly, in  the  above  mentioned  editorial  and  therefore  we  nod 
our  whole-hearted  approval.  Perhaps  many  are  regular 
listeners  of  this  program — if  not — Colorado  Speaks  is 
broadcast  over  KLZ  every  Saturday  evening  at  6:30 
o'clock. 


— ^Victory  in  '44 — 


EVERY  now  and  then  a  Colorado  news- 
paper says  something  nice  about 
KLZ's  weekly  program,  "Colorado 
Speaks."  Reproduced  here  are  only  two 
recent  mentions. 

"Colorado  Speaks"  is  a  half-hour  pro- 
gram presenting  the  editorial  opinion  of 
Colorado  newspaper  editors.  The  material 
is  gathered  by  KLZ's  news  editor  who 
reads  200  state  newspapers  a  week,  and 
is  broadcast  by  a  staff  of  professional  ra- 
dio actors.  The  program  serves  to  keep 
the  people  of  this  region  informed  on 
what  their  neighbors  are  thinking  and 
sasring;  it  provides  a  common  ground  for 
editorials  of  small  town  and  metropolitan 


newspapers  alike;  it  is  the  outlet  for  a 
healthful  exchange  of  ideas  and  of  the 
expression  of  both  sides  of  a  story. 

Mutual  understanding  and  good  will 
between  KLZ  and  the  newspapers  of  the 
Denver  region  have  been  earnestly  nour- 
ished over  the  years  through  this  and 
other  services  "not  measured  in  dollars 
and  cents." 

Making  people  its  loyal  friends — in- 
cluding newspaper  editors — has  been 
KLZ's  steadfast  endeavor.  The  many, 
many  friends  KLZ  has  gained  as  a  result 
make  it  the  kind  of  station  over  which 
advertisers  can  most  easily  make  friends 
for  their  products. 


mS  PUEBLO  nrDICATOB 


*  COLORADO  SPEAKS  —  is  one  of 
tue  best  news  items  over  the  radio 
put  on  by  KLZ.  it  reiers  to  snort 
taik^T  by  eUitocs  oi  the  slate  and  ii 
bi^iil>'  u^teiesiiug. 


THESE  ABE  ONLY  TWO  recent  items  from  the  Colorado 
press  commending  the  KLZ  program,  "Colorado  Speaks." 
Other  editors  have  said:  "Colorado  Speaks  is  wideb' 
listened  to,  well  worth  while";  "Colorado  Speaks  is  one 
of  the  most  popular  programs  on  the  air";  "Keep  the 
program  coming  on  this  same  high  plane,  it  is  doing 
all  of  us  a  lot  of  good." 


DENVER 


CBS  Network 


560  Kc. 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY,  Oklahoma  City 

REPRESENTED  BY  THE  KATZ  AGENCY 
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SEE  OPPOSITE  PAGE  FOR  WOW'S  OWN  M4/L-MAP 


NOTE :  The  li-millivolt  line  shown  v.'as  made  by  daytime  ii«ld  strength  tests. 


Check  and  Double  Check! 


Here  are  two  WOW  coverage  maps,  one  issued 
by  the  National  Broadcasting  Company  and 
based  on  its  1942  All-County  Survey.  The  other 
map  is  based  on  WOW  mail  from  listeners,  accord- 
ing to  a  formula  approved  by  the  membership  of 
the  National  Association  of  Broadcasters  at  its 
1943  Convention. 

As  a  time  buyer  you  may  favor  one  coverage 
formula  or  the  other.  Please  note  that  both  form- 
ulas give  WOW  a  remarkably  similar  coverage  area. 

This  similarity  proves  that  WOW's  coverage 
claims  are  sound  and  conservative.  Write  for  copies 
of  maps,  complete  circulation  and  market  data. 


RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  -  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.    GILLIN,    JR.,    PRES.    &    GEN'L.  MGR. 
JOHN    BLAIR    &    CO.,  REPRESENTATIVES 
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New  WJR  Formula  Limits  Commercials 
On  Quarter-Hour  News  to  Two  Minutes 


ENCOURAGED  by  widespread  ap- 
proval of  the  WJR  ban  on  middle 
newscast  commercials  [Broadcast- 
ing, July  17],  effective  Sept.  1, 
WJR  Vice-President  and  General 
Manager  Leo  J.  Fitzpat'rick  last 
week  set  up  a  standard  format  for 
all  WJR  day  or  night  quarter-hour 
newscasts,  designating  two  minutes 
of  advertising  as  the  maximum, 
with  an  opening  of  45  seconds  and 
a  close  of  75  seconds. 

Two  of  WJR's  local  sponsors 
were  reported  to  have  agreed  to  the 
middle  commercial  ban  even  before 
receiving  notification  of  it.  Blaks- 
lee  Adv.  Agency  informed  WJR 
Sales  Manager  Charles  Burke  that 
its  client,  Auto  Owners  Insurance 
Co.,  Lansing,  had  taken  steps  to 
eliminate  middle  commercials  im- 
mediately. 

Cunningham     Drugs,  through 


Simons-Michelson  Co.  also  told  of 
its  willingness  to  do  without  the 
middle  commercial. 

Mail  and  telegraph  response 
favoring  the  banning  of  the  middle 
commercial  was  said  to  be  heavy. 

Nathan  Straus,  president  of 
WMCA  New  York,  wrote:  "I  want 
to  express  sincere  admiration  for 
your  courageous  action."  Similar 
sentiment  was  expressed  by  C.  W. 
Myers,  president  of  KOIN  Port- 
land, Ore.  H.  V.  Kaltenborn,  NBC 
commentator  and  founder  of  the 
Assn.  of  Radio  News  Anlysts,  said : 
"Our  organization  (the  associa- 
tion) has  expressed  itself  against 
the  middle  commercial.  But  you  are 
the  first  to  make  it  a  definite  mat- 
ter of  policy." 

By  the  end  of  the  week,  the  con- 
sensus seemed  to  be  wholehearted- 
ly in  favor  of  abolishing  the  middle 
commercial. 


Pal  to  Pan  America 

PAL  BLADE  Co.,  New  York,  man- 
ufacturers of  razor  blades,  is  enter- 
ing the  Latin  American  radio  mar- 
ket for  the  first  time  starting  in 
August  in  Cuba  and  Puerto  Rico 
with  possible  expansion  to  other 
countries  at  a  later  date.  One-min- 
ute live  spot  announcements  on 
some  six  stations  in  the  U.  S.  Latin 
American  advertising  is  handled  by 
Irwin  Vladimir  &  Co.,  New  York. 
Al  Paul  Lefton  Co.,  New  York, 
handles  domestic  and  Hawaiian  ad- 
vertising. 


Harkness  on  Campaigns 

RICHARD  HARKNESS,  NBC 
Washington  commentator  who  cov- 
ered both  the  Republican  and  Dem- 
ocratic National  Conventions,  has 
been  assigned  to  cover  the  forth- 
coming Presidential  campaigns, 
William  F.  Brooks,  the  network's 
director  of  news  and  special  events, 
announced  last  week.  He  was  to  re- 
port the  Missouri  primary  elections 
July  31-Aug.  1  from  St.  Louis,  and 
will  cover  the  Republican  governors 
conference  in  St.  Louis  Aug.  2-3. 


RESULTS? 

OR 

RESULTS! 

BY  TAKING  ADVANTAGE  OF  THE  ESTABLISHED  AND 
PROVEN  SALES  INFLUENCE  OF    ...  . 

KFYR 


THAT  ^^QUESTION  MARK''  (?)  WILL  BE  REPLACED 
EASILY    .    .    .   QUICKLY    .  ~.    .  SATISFACTORILY 
WITH  AN  ^^EXCLAMATION  MARK''  (!) 

LET  US  PROVE  IT  TO  YOU! 

FOR  COMPLETE  DETAILS . . .  ASK  ANY  JOHN  BLAIR  MAN 


SHELL  GRID  SERIES 
KEYED  FROM  WJW 

SHELL  OIL  Co.  will  sponsoi 
broadcast  of  the  Ohio  State  foot 
ball  games  this  fall  over  WJW 
Cleveland  and  six  other  Ohio  sta 
tions,  according  to  E.  M.  Shelton  ol 
the  oil  company.  The  seven  statior 
network,  in  addition  to  WJW,  in- 
cludes WKRC  Cincinnati,  WING 
Dayton,  WOOL  Columbus,  WLOK 
Lima,  V/TOL  Toledo  and  WAKR 
Akron. 

In  making  the  announcement 
William  O'Neil,  president  of  WJW 
said  that  with  the  broadcast  of  the 
Ohio  State  U.  games,  and  the  ex- 
clusive rights  to  air  the  Cleveland 
Rams  games,  WJW  has  now  com- 
pleted its  plans  for  the  coming 
football  season. 

Personnel  to  handle  the  Ohio 
State  games  are  now  being  selected. 


Gunzendorfer  Is  Named 
Head  of  Record  Studios 

WILTON  GUNZENDORFER,  for- 
mer general  manager  of  KSRO 
Santa  Rosa,  Cal.  has  been  ap- 
pointed manager 
of  Associated  Re- 
cording Studios, 
newly-formed  di- 
vision of  Associa- 
ted Broadcasters 
Inc.,  San  Fran- 
cis c  o  ,  effective 
Aug.  1,  according 
to  Lincoln  Dellar, 
vice-president  and 
,  „  general  manager 
Mr.  Gunzendorfer  of  ABI.  Associ- 
ated Recording  Studios,  Mr.  Dellar 
said,  will  confine  its  activities  "to 
program  production,  and  a  com- 
plete recording  service". 

Prior  to  his  affiliation  with  KSRO, 
which  he  managed  for  six  years, 
Mr.  Gunzendorfer  was  in  produc- 
tion and  artist  management  for 
Don  Lee  Broadcasting  system  in 
Sa  Francisco.  While  KSRO  mana- 
ger, he  was  for  two  years  chairman 
of  the  Sales  managers'  division  of 
the  NAB. 


U.  S.  Recording  Expands 

EXPANSION  of  U.  S.  Recording 
Co.,  Washington,  to  cover  national 
territory  was  announced  last  week 
by  Joseph  Tait,  manager.  Full  air  i 
check  facilities,  remote  pickups  in  \ 
and  around  Washington,  cutting 
and  dubbing  all  types  of  spot  an- 
nouncements and  programs  and 
advisory  service  on  all  recording 
problems  will  be  offered  stations, 
agencies  and  advertisers.  TT.  S.  Re- 
cording transcribed  full  Democratic 
and  Republican  National  Conven- 
tion proceedings,  offering  to  small 
independents.  Promotion  of  expan- 
sion is  by  direct  mail  with  exten- 
sive advertising  campaign  planned 
for  future.  Agency  is  Henry  Kauf- 
man, Washington. 
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Pioneer  Appoints 

PIONEER  ICE  CREAM  Division 
of  Borden  Co.,  New  York,  has  ap- 
pointed Doherty,  Clifford  &  Shen- 
field,  New  York,  to  handle  advertis- 
ing for  Reid's  Ice  Cream,  effective 
Aug.  25.  Account  was  formerly 
handled  by  Pedlar,  Ryan  &  Lusk, 
New  York.  Company  sponsors  H. 
V.  Kaltenborn  Edits  the  News  on 
WEAF  New  York,  Monday,  Wed- 
nesday and  Friday,  7:45-8  p.m. 
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Beans  for  the  Bean  Bag,  or  Beans  for  your 
table — they  all  grow  in  the  Inland  Empire.  Ap- 
ples, wheat,  lumber,  potatoes,  cherries,  peas, 
beans  and  similar  crops  produced  a  farm  in- 
come of  over  $300,000,000,  playing  a  part  in 
swelling  Spokane's  bank  transactions  to  $1,256,- 
391,326  for  the  first  eight  months  of  1943— 
a  25.6%  gain  over  the  previous  year.  Your 
sales  grow,  too,  when  your  message  completely 
covers  this  area  at  one-medium  cost — KHQ. 
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SILLY.  AIN'T  IT? 


Agency  men  doii  I  think  a  fanner  wears  a  high  silk  hat.  Advertisers 
know  he  doesn't  hold  his  cane  and  gloves  in  one  hand  while  he  "makes 
hay"  with  the  other! 

But  some  stations  apparently  do.  Else  they  wouldn't  dare  program  as 
they  do.  At  KMA  we  don't  spin  jive  records  and  ha\e  night-clubbing 
announcers  "pepper"  our  loyal  farm  folk'-.  If  we  did,  our  listeners 
wouldn't  send  us  twice  as  many  letters  every  year  as  an)  other  station 
in  this  area  gets.  We  don't  import  announcers  from  the  "big  city"  to 
read  our  market  reports.  Our  farm  market  man  must  KNOW  his  live- 
stock and  his  grain.  Our  farm  editor  must  KNOW  his  farming  to  in- 
terpret new  requirements,  new  regulations  in  the  farmer's  terms. 

Yes,  the  No.  1  Farm  Market  is  worth  all  this  trouble,  for  the  average 
Iowa  farmer  made  $7,672  in  1943.  He  will  make  20%  more  in  '44,  and 
will  be  more  prosperous  yet  in  the  years  ahead.  But  to  reach  this  No.  1 
Farm  Market— to  sell  in  it— do  it  right.  Use  a  FARM  STATION.  Use 
the  No.  1  Farm  Station,  KMA. 

Check  your  copy  of  our  "Complete  Mail  Study."  Then  check  with  your 
nearest  Free  &  Peters  office  for  your  availabilities — NOW! 


KMA 


BLUE  NETWORK 

The  ISo.  1  Farm  Station  in  the  ISo.  1  Farm  Market 

152  COUNTIES  ABOUND 
SHENANDOAH,  IOWA 


Oheck  the  Hst  below  to  find  the  war  message  announcements  you  Will  broadcast  during 
the  week  beginning  Aug.  21.  All  station  announcements  are  50  seconds  and  available  fo^ 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im 
portant  war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week 

STATION  ANNOUNCEMENTS 
NET-            Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN    Aff.  Ind.  AflF.  Ind.         Live  Trans 

Don't   Travel    X 

War  Bonds    X 

Crop  Corps   '   X 

Nutrition    _^  X  X  X  X 

Merchant  Marine  Recruiting    X  X-X  X 

Careless  Talk    '     —  X  X  X 

Prepare  for  Winter      —  —  —  —  X 

Join  a  Car  Pool  -  --  X 


See  OWI  Schedule  of  War  Messages  122  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


'Companion'  Poll  Shows 
Women  Want  War  News 

AMERICAN  WOMEN  want  more 
war  news,  "straight  from  the  shoul- 
der, not  sugar  coated"  according 
to  the  monthly  "Companion  Poll" 
appearing  in  the  August  issue  of 
the  Woman's  Home  Companion. 
Out  of  a  select  group  of  2000 
"Reader  Reporters",  55%  did  not 
think  they  were  getting  all  the 
war  news  they  should  and  89',; 
felt  that  all  bad  news  should  be  re- 
leased if  it  didn't  give  information 
to  the  enemy,  the  survey  showed. 

Poll  showed  strong  disapproval 
of  release  of  Japanese  atrocities 
just  prior  to  the  4th  War  Loan 
Drive,  many  feeling  that  it  was 
a  propaganda  stunt,  according  t 
the  magazine.  Some  77%  approved 
of  the  promnt  release  of  the  high 
losses  of  life  at  Tarawa.  Strongly 
disapproved  was  the  handling  of 
the  release  of  news  on  the  shooting 
of  our  own  men  and  planes  in  Sicily 
and  the  General  Patton  face-slap- 
ping incident.  Most  of  the  women 
approved  of  the  handling  of  Afri- 
can campaign  news. 


Spot  Radio  Is  Planned 
By    O'Sullivan  Rubber 

OVER  a  quarter  of  O'Sulliva-n 
Rubber  Co.'s  1945  advertising  bud- 
get of  approximately  $400,000  will 
be  spent  in  spot  radio.  Transporta- 
tion and  newspaper  advertising 
also  will  be  used.  Reason  for  the 
switch  to  spot  radio  was  given  as 
inability  to  secure  better  network 
time  than  6:45-7  p.m.  Saturday 
on  the  Blue  for  Leon  Henderson, 
snonsored  by  O'Sullivan  with  Mil- 
ton Cross,  announcer. 

The  sponsors  expressed  pleasure 
at  the  job  Mr.  Henderson  had  been 
doing  and  were  well  satisfied  with 
his  high  rating,  it  was  learned. 
Decision  to  drop  out  of  network 
radio  is  for  the  time  being  only. 
Mr.  Henderson's  current  52-week 
contract  expires  Aug.  5.  Agency 
is  Advertising  &  Sales  Council, 
Ranson,  W.  Va. 


fHOi  

Free 

&  Peters,!!. 

National  UtpTCientativei 

Using  Fidl  Blue 

GUM  LABS.,  Clifton  Heights,  Pa. 
(Ivoryne  chewing  gum),  sponsor 
of  the  quarter-hour  Saturday  pro- 
gram 'Hello  Sweetheart  on  123 
Blue  network  stations,  will  use  the 
full  194  station  Blue  network, 
ehective  Sept.  16.  McJunkin  Adv. 
Co.,  Chicago,  services  the  Gum 
Labs,  account. 


Prize  Winners 

THROUGH  letters  sent  to  the  sta- 
tion, KDKA  Pittsburgh  took  4 
of  the  29  prizes  offered  for  the 
best  letters  on  the  subject:  "What 
I  am  Doing  in  My  Home  to 
Strengthen  the  Promise  of  a  Hap- 
pier Postwar  World,"  by  Parents 
Magazine,  in  cooperation  \vith  the 
Assn.  of  Women  Directors.  Par- 
ents Magazine  tripled  the  prize 
money  to  permit  two  first  prizes 
and  two  second  prizes.  WMT  Ce- 
dar Rapids  was  second,  with  three 
of  Libby  Vaughn's  entries  receiv- 
ing $5.00.  Broadcasters  with  two 
winners  among  their  entries  were: 
Beatrice  Waxman  of  WCHS  Port- 
land, Me.,  Norma  Lane,  WSPD  To- 
ledo, and  Marvel  Campbell,  WAIR 
Winston-Salem.  Two  New  York 
stations,  WJZ  and  WQXR,  con- 
tributed one  prize  winner  each. 
Other  one-prize  stations  were 
WTCN  St.  Paul,  KCMO  Kansas 
City  and  WDGY  Minneapolis. 


Show  Went  On 

JUST  before  the  WSM-NBC  Grand 
Ole  Opry  was  to  go  on  the  air  in 
Nashville  a  fortnight  ago,  Whitey 
Ford,  m.c.  who  also  does  the  char- 
acter "The  Duke  of  Paducah", 
received  a  telegram  that  his  father 
was  dying  at  Texarkana,  Texas. 
Whitey  said  nothing,  did  the  show, 
then  told  the  cast.  He  caught  a 
night  train  for  Texarkana,  arriv- 
ing at  the  bedside  of  his  73-year- 
old  father  just  before  he  died. 


KapraiMled  NariMKrily  by  HEADLEY-REED  CO. 
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battle  grounds  of  Chattanooga 


Chattanooga,  scenic  center  of  the  South,  is  also 
the  locale  of  great  and  hallowed  ground  in  the 
history  of  this  country's  development. 

For.  in  and  around  Chattanooga  were  fought 
some  of  the  most  decisive  battles  of  the  Civil 
War  ...  the  Battle  of  Lookout  Mountain,  the 
Battle  of  Missionary  Ridge,  the  Battle  of  Chatta- 
nooga, and  finally,  the  Battle  of  Chickamauga  it- 
self. In  this  battle  alone  approximately  1 30,000 
men  took  part. 

The  Battle  of  Missionary  Ridge  resulted  in  the 
beginning  of  Sherman's  march  to  the  sea. 


And  in  this  war,  Fort  Oglethorpe,  the  largest 
WAC  training  center  in  the  nation,  is  carrying  on 
a  military  tradition  which  Chattanooga  has  known 
since  its  very  beginnings. 

THE  AUTHENTIC  PICTURE  OF 
CHATTANOOGA'S  RADIO  STATIONS 


C.  E.  HOOPER,  INC. 

MIDWINTER  1944 

STATION  LISTENING  INDEX.  CHATTANOOGA,  TENN. 


MORNING  INDEX 

(8  TO  12  P.M.I 

AFTERNOON  INDEX 

(12  TO  6  P.M.) 

EVENING  INDEX 

(4  TO  10:30  P.M.J 


WDOD 
48.2 
45.9 
43.2 


24.1 
25.1 
35.5 


"C" 
26.6 
27.7 
19.3 


Others 
I.I 
1.3 
2.0 


T1TT1  Tl  Tl 

■              B       I     ■      I     I       I     I  FOR  CHATTANOOGA  || 

III^V        I     III       I     I  5,000  WATTS  DAY  AND  NIGHT 

H         I     III       I     I  ^^^'^^^^^  Representatives 

H    ^1       ■hi                       ■■IV  ''AUL 
WHERE  NATURE  AND   INDUSTRY  JOIN  HANDS 

  ._    .      '  .  .  .     ■_    ._         __       ..        _    _  _  :  


Machugh  Is  Named 
Sirica's  Assistant 

Veteran  Government  Counsel 

Joins  House  Probe  of  FCC 

APPOINTMENT  of  Joseph  V. 
Machugh,  Washington  attorney, 
World  War  I  veteran  and  Govern- 
ment counsel-investigator,  as  attor- 
ney-investigator of  the  House  Se- 
lect Committee  to  Investigate  the 
FCC  was  announced  last  week  by 
John  J.  Sirica,  general  counsel. 

Since  his  graduation  in  1924 
from  Georgetown  Law  School,  Mr. 
Machugh  has  been  identified  with 
various  Government  agencies  and 
Congressional  investigations,  the 
latest  being  the  Senate  Judiciary 
Committee  inquiry  into  the  Mont- 
gomery Ward  &  Co.  case.  Mr.  Mac- 
hugh organized  the  facts  for  that 
Committee  of  which  Sen.  Pat  Mc- 
Carran  (D-Nev.)  is  chairman. 

Mr.  Machugh  joined  the  Shipping 
Board,  now  the  Maritime  Commis- 


sion, as  junior  attorney  in  1924  and 
a  year  later  went  to  the  Dept.  of 
Justice  as  attorney  in  the  anti-trust 
division,  serving  more  than  six 
years  in  that  post.  For  the  next 
year  he  worked  on  the  now-famous 
telephone  investigation  and  the  suc- 
ceeding three  years  was  counsel  for 
the  Consumers  Council  of  the  Coal 
Commission.  In  1940  he  became 
counsel-investigator  for  the  Senate 
Special  Committee  to  Investigate 
Campaign  Expenditures,  headed  by 
Sen.  Guy  M.  Gillette  (D-Ia.).  Later 
he  served  Sen.  Burton's  Oil  Short- 
age Committee  and  then  became  at- 
torney for  the  Independent  Pe- 
troleum Assn.  of  America. 

On  Nov.  23,  1942,  Mr.  Machugh, 
just  a  month  under  43,  was  drafted 
as  a  private  and  spent  six  months 
at  Ft.  Belvoir  before  being  dis- 
charged as  over  age.  In  the  First 
World  War  Mr.  Machugh  enlisted 
and  at  18  was  commissioned  a  sec- 
ond lieutenant  after  graduating 
from  Officers  Candidate  School. 

Following  his  discharge  in  May 


Japanese  Employes  of  FCC^  OSS^  Grillec 
By  House  Committee  in  Surprise  Movt 

Strateg 


IN  A  SURPRISE  move  last  Tues- 
day the  House  Select  Committee  to 
Investigate  the  FCC  held  a  public 
hearing  into  the  activities  of  two 
former  Japanese  internees,  one 
now  employed  by  the  Foreign 
Broadcast  Intelligence  Service  of 
the  Commission  and  the  other  by 
the  Eastern  Research  Institute,  a 

1943  Mr.  Machugh  became  special 
counsel  for  the  Small  War  Plants 
Corp.  and  from  there  went  to  the 
Montgomery  Ward  Senate  Probe. 
He  is  single  and  has  lived  in  Wash- 
ington since  1917,  except  for  his 
Army  service.  He  entered  Catholic 
U.  in  1917  as  an  engineering  stu- 
dent and  following  his  retirement 
from  the  Army  after  the  First 
World  War,  he  completed  his  en- 
gineering studies  before  entering 
Georgetown  Law  School. 


"Worcester,  England  calling  WTAG 
Worcester,  Mass."  "London  calling 
WTAG  listeners."  These  are  established 
features  received  direct  on  WTAG's 
own  short  wave  equipment.  They  fre- 
quently include  many  noted  person- 
alities such  as  Mr.  Churchill  and  Sir 
Anthony  Eden,  and  other  outstanding 
wartime  events. 


Here  at  home  WTAG's  Mobile  Trans- 
mitter Unit  covers  news  and  makes 
news.  A  creative  force  of  Producers, 
Musical  Directors,  ,Home  Economists, 
Staff  Writers,  News  Editors,  and  a 
Publicity  Department  function  the  clock 
around.  There's  every  evidence  that 
this  is  a  Big  Station  inside  of  a  Big 
Market. 


PAUL 


RAYMER 
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branch  of  the  Office  of 
Services. 

John  J.  Sirica,  Committee  generi 
counsel  who  previously  had  take 
no  active  part  in  hearings,  conduci 
ed  the  investigation,  which  opene 
at  3  p.m.  shortly  after  Committe 
investigators,  armed  wih  subpena 
duces  tecum,  visited  FCC  and  ER 
headquarters  and  seized  paper 
froin  the  desks  of  both  men.  The; 
also  visited  an  apartment  shared  b. 
the  two  and  took  other  papers  int 
possession. 

Fred  Nitta,  who  testified  he  wa 
born  in  Japan  in  1903  and  came  t' 
America  in  1918,  told  the  Commit 
tee  he  was  interned  at  the  Postor  i 
Ariz.,  Relocation  Center  from  194: 
until  Feb.  29  this  year,  when  h'  | 
came  to   Washington  to  join  th(  : 
ERI.  He  admitted  having  digests  o 
Japanese    propaganda  shortwavi 
broadcasts,    as    compiled    by  th( 
FBIS  and  labeled  "restricted,  fo: 
Government  use  only".  He  told  th< 
Committee  he  borrowed  the  digest; 
from   John   Kitasako,    FBIS  em 
ploye  and  his  roommate,  because  he 
wanted  to  study  them  and  becaus- 
his  work  was  similar  to  that  o. 
Kitasako's.  ^ 
Mr.  Sirica  read  from  four  issue- 
of    the   Hart   Mouvtain  Seiitiml 
publication  for  the  Hart  Mountair; 
Wyo.,  Relocation  Center,  column 
written  by  Kitasako  deploring  tin 
treatment  which  he  said  was  ac- 
corded Negroes  in  Washington  and 
the  South  and  urging  race  equality. 
"That  kind  of  wi'iting  stamps  this 
man  as  an  agitator,  a  creator  of 
disunity,  doesn't  it?"  demanded  the 
Committee  general  counsel.  Nitta 
had  no  comment. 

On  the  stand  Kitasako  testified 
he  wrote  the  articles  to  show  that 
the  Japanese  have  a  "more  favor- 
able future"  in  America  than  Ne- 
groes. He  said  he  was  born  in  this 
country  and  was  interned  at  the 
Hart  Mountain  camp  until  last 
March,  when  he  was  released  to 
join  the  FBIS.  He  is  employed  in 
the  editorial  section,  reports  divi- 
sion, FBIS,  which  compiles  digests 
of  enemy  propaganda  broadcasts. 

Charles  R.  Denny  Jr.,  FCC  gen- 
eral counsel,  told  the  Committee 
that  Kitasako  had  been  checked  by 
Civil  Service  Commission  before  he 
was  employed,  that  he  didn't  ques- 
tion the  loyalty  of  either  man  and 
that  employes  of  FBIS  were  urged 
to  take  copies  of  the  restricted  di- 
gests home  to  study. 

"Do  you  intend  to  keep  this  man 
on  from  today  in  view  of  the  testi- 
mony?", demanded  Mr.  Sirica.  Mr. 
Denny  replied  that  he  was  in  the 
FCC  law  department  and  that  Kit- 
asako was  employed  by  the  FBIS. 

After  the  meeting  Chairman  Lea 
(D-Cal.),  only  Committee  member 
attending,  pressed  for  a  statement 
as  to  whether  the  investigation 
would  fold  should  Commission 
Chairman  James  Lawrence  Fly  re- 
sign [Broadcasting,  July  24],  said: 
"The  investigation  will  be  com- 
pleted. We  hope  to  finish  it  this  ses- 
sion." He  adjourned  hearings  to  re- 
convene "at  the  call  of  the  chair". 
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YOU  MAY  BE  ABLE  TO  "CAST" 


St 

mil: 


422  FEET 


iUT 


YOU  CAN'T  BROADCAST  INTO  WESTERN 
MICHIGAN  FROM  CHICAGO  OR  DETROIT! 


WKZO  has  the  AUDIENCE  in  Western  Michi- 
gan— an  audience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  Autumn  of 
1943)  proved  WKZO's  outstanding  domi- 
nance not  only  in  its  primary  market,  but 
also  in  outlying  communities  of  Western 
Michigan.  Cities  and  towns  covered  in  this 
coincidental  area  study  were,  specifically, 
Kalamazoo,  Allegan,  Byron  Center,  Dorr, 
Martin,  Moline,  Otsego,  Plainwell  and  Way- 
land. 

Here  are  the  Monday  evening  figures,  7  P.M. 
to  10  P.M.! 

WKZO   65.4% 

STATION  B  13.0% 

SIX  OTHERS  21.1% 

MISC.   0.5% 


Pardon  the  pun — bui  it  really  istiH  possible  to  throw 
a  "plug"  into  Western  Michigan,  from  ANY  outside 
station,  with  ANY  hope  of  adequate  or  consistent  per- 
formance. 

The  reason  is  an  actual  physical  barrier  in  the  matter  of 
geographical  location,  which  gives  Western  Michigan 
an  almost  impenetrable  fading  condition.  Distant  sta- 
tions simply  can't  put  a  dependable  signal  into  the  area. 
But  WKZO  can  and  does. 

WKZO  is  Western  Michigan's  favorite  station.  Read 
the  caption  at  the  left — then  ask  us  or  Free  &  Peters 
for  the  complete  Report. 


Wm.  J.  Lovely  of  St.  Louis  did  it  at  Chicago  in  Sept.,  1943! 


WKZO 


5000  Watts 
590  KC 
CBS 


Strongest  selling  force  in  Western  Michigan 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 

KALAMAZOO  and  GRAND  RAPIDS 


BR 


FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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LOAD  DAT  BARGE-^ 


-LIFT  DAT  BALE" 


Memphis  is  the  world's  largest  cot- 
ton market,  with  the  valuation  of  cotton 
and  cottonseed  grown  and  sold  in  the 
Memphis  area  totaling  two-thirds  of  a 
billion  dollars! 

WMC,  the  station  most  people  listen 
to  most  in  the  Memphis  area,  is  the  out- 
standing selling  medium  of  this  12th 
largest  trade  area  in  America. 


★  5000  WATTS  DAY  &  NIGHT 
★  NBC  NETWORK 


MISS  TRUMAN'S  RADIO  DREAMS 

Daughter  of  Vice-Presidential  Candidate  Often 
 Heard  on  Air  in  Nation's  Capital  


RADIO  career  is  one  of  the  dreams 
of  Mary  Margaret   Truman,  20, 
daughter  of  the  Democratic  vice- 
presidential  nom- 
inee. 

For  seven  or 
eight  years  she 
has  sung  fre- 
quently on  two 
programs  in  the 
Nation's  Capital 
— the  former  Blue 
network  Congres- 
sional Children 
and  the  National 
Children's  Frolic, 
on  WMAL  Washington,  Blue  key. 

According  to  "Uncle  Bud"  Ward, 
m.c.  of  both  programs,  Miss  Tru- 
man has  a  concert  type  of  soprano 
voice  though  she  prefers  to  sing 
ballads  and  selections  from  light 


Miss  Truman 


opera.  She  last  appeared  on  tht 
Frolic  several  weeks  ago. 

Besides  her  singing,  Miss  Tru- 
man is  interested  in  the  produc- 
tion end  of  radio.  She  has  taken  i 
an  active  part  in  the  Frolic  for 
many  years,  and  her  father  has  ] 
spoken  several  times  on  the  pro-  ^ 
gram. 

Both  Mr.  and  Mrs.  Ward  have  i 
taken  an  interest  in  her  vocal 
development,  and  they  describe  I 
her  as  a  capable  singer  who  is  at 
ease  before  the  mike.  Her  singing 
is  sweet  and  unaffected,  traits 
that  characterize  all  her  activity. 
She  is  a  student  at  George  Wash- 
ington U. 

The  day  after  her  father  was 
nominated  for  the  Vice-Presidency 
Miss  Truman  phoned  the  Wards 
from  the  Midwest  at  the  conclusion 
of  their  Saturday  afternoon  Frolic 
on  WMAL. 


Mr.  Jansky 


M.  M.  JANSKY  JOINS 
LOVCKS,  SCHARFELD 

MAURICE  M.  JANSKY  last  week 
left  Government  service  to  become 
associated  with  the  Washington  ra- 
dio law  firm  of  Loucks  &  Scharfeld. 

Since  1942  he  had 
been  senior  attor- 
ney, U.  S.  Bureau 
of  Reclamation, 
where  he  special- 
ized in  matters 
relating  to  the 
Bureau's  activi- 
ties in  electrical 
power. 

A  brother  of  C. 
M.  Jansky  Jr., 
head  of  the  con- 
sulting engineering  firm  of  Jansky 
&  Bailey,  Washington,  Mr.  Jansky 
will  specialize  in  communications 
law  and  power  matters.  He  is  a  na- 
tive of  Madison,  Wis.,  where  he  was 
born  in  1913,  and  holds  a  B.S.  in 
electrical  engineering  at  the  U. 
of  Wisconsin,  1935,  as  well  as 
an  LL.B.  from  Wisconsin's  law 
school  in  1937.  Mr.  Jansky  was  as- 
sociated with  the  Washington  radio 
law  firm  of  Dow  &  Lohnes  from 
1937  until  1939.  From  1939  until 
1942  he  was  with  the  Washington 
law  firm  of  Davis,  Richberg,  Beebe, 
Busick  &  Richardson. 

Philip  G.  Loucks,  former  NAB 
managing  director,  is  senior  mem- 
ber of  Loucks  &  Scharfeld.  Capt. 
Arthur  W.  Scharfeld  is  on  active 
duty  in  the  European  theatre  with 
AMG. 


McGee  Resigns 

CHARLIE  H.  McGEE,  Sr.,  of  the 
domestic  and  foreign  branch  of  the 
Radio  &  Radar  Division  of  WPB 
is  resigning  Aug.  1  to  return  to  pri- 
vate business  as 
a  manufacturers 
representative,  in 
Washington  act- 
ing as  adviser 
and  expediter.  Mr. 
McGee,  who  was 
chief  of  the 
branch's  orders 
and  appeals  sec- 
tion, entered  Gov- 
ernment service 
in  November, 
1941  in  the  con- 
tract and  distribution  branch  of  the 
Office  of  Production  Management, 
forerunner  of  WPB.  Before  his 
Government  service,  Mr.  McGee 
was  connected  with  several  national 
organizations,  including  General 
Motors,  working  on  production  and 
organizational  problems.  For  a 
number  of  years  he  was  secretary- 
treasurer  of  Hurtz  Engineering 
Corp.  Mr.  McGee's  new  offices  will 
be  in  the  Carry  Bldg.,  927  15th 
Street,  N.  W.,  Washington. 


Mr.  McGee 


WESTERN  Electric  Co.  has  leased 
the  Lane  Bryant  Bldg.,  529  W.  42d 
St.,  New  York,  to  increase  its  facili- 
ties for  the  manufacture  of  electronic 
equipment  for  the  Armed  Forces. 


Spots  for  Teel 

TEEL,  a  liquid  dentifrice,  product 
of  Procter  &  Gamble  Co.,  Cincin- 
nati is  now  promoted  on  some  40 
stations  throughout  the  country 
with  one-minute  transcribed  spot 
and  15-second  chain  break  an- 
nouncements at  varying  intervals. 
Drive  started  last  April.  Agency 
is  Blow  Co.,  New  York. 


ZENITH  RADIO  Corp.  has  received 
the  Army-Navy  Production  Award  for 
the  third  time  for  outstanding  achieve- 
ment in  producing  materials  essential 
to  the  war  effort.  A  third  white  star 
has  been  added  to  the  Award  Flag. 
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SUPER-SLEUTH  of  the  canine  clan,  the 
Bloodhound  is  EXCLUSIVE  because  of  his  un- 
failing scent  .  .  .  and  because  of  his  silent  effi- 
ciency on  the  trail,  his  nobility,  good  nature 
and  intelligence.  Deep  tan,  strong  and  mus- 
cular of  limb,  this  "hawkshaw  hound"  stands 
28  inches  at  the  shoulder  and  is  soundless  on 
the  scent,  unlike  other  hounds  that  are  gifted 
with  deep  voices. 


K-O-Z-Y  .  .  .  FM  PIONEER  in  the  Kansas  City 
Area  ...  is  EXCLUSIVE  because  of  its  pre- 
war leadership  in  the  field  of  FM  promotion, 
its  uninterrupted  wartime  proving  of  FM 
SUPER-SERVICE  and  its  preparedness,  there- 
by, for  immediate  postwar  coverage  for  your 
message.  Add  KOZY's  Rate  Card  3  to  your 
current  program  projections  and  stay  on  the 
trail  of  a  first-class  future  FIM  audience. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


EMlidiiStriioii  m  KOZY 


PORTER  DUILDING  •  KANSAS  CITY,  MISSOURI 


FM  Pioneer 


in    the  Kansas    City  Area 


GENERAL  appeal  of  a  new 
women's  program,  Visit 
With  Nancy,  heard  Monday 
through  Friday  1-1:30  p.m. 
on  WRC  Washington,  and  pre- 
sented by  Nancy  Osgood,  is  pro- 
moted through  five  window  dis- 
plays in  the  WRC  foyer.  Art  tech- 
nique used  borrows  the  freedom 
and  color  of  Disney  and  adds 
depth  and  realism  with  the  use 
of  cutouts.  Captions  on  three  of 
the  five  windows  are:  "For  All 
That's  New,  Visit  With  Nancy," 
"Meet  Famous  People"  and 
"Meet  Little  People  Behind  the 
News." 


KFBI  Map 

DONE  in  blue  and  white,  the  latest 
KFBI  Wichita,  Kan.  promotion 
piece  gives  statistics  on  the  buying 
habits  of  the  tri-state  area  (Ne- 
braska, Kansas  and  Oklahoma) 
covered  by  the  station.  Mail  map 
of  the  area  is  done  in  blue,  grey 
and  black. 


&  Ptomotion 

Windows — News  Schedule — Fact  Folder 
BuUseye — Brochure — Poems 


News  Schedule 

TO  REACH  the  scores  of  vacation- 
ists who  journey  every  summer  to 
the  Land  of  Ten  Thousand  Lakes, 
WCCO  Minneapolis-St.  Paul  has 
mailed  complete  schedules  of  news 
broadcasts  to  more  than  1900  sum- 
mer resorts  in  Minnesota.  Through 
the  cooperation  of  the  Minnesota 
State  Tourist  Bureau,  the  WCCO 
schedule,  printed  on  simulated 
birch  bark,  was  made  available  for 
posting  in  all  main  lodges  and 
guest  cabins  of  Minnesota  resorts. 
Normally,  two  million  vacationist's 
spend  $150,000,000  annually  at 
the  resorts. 


Fact  Folder 

TWO  COLOR  3%x5  inch  "Fact 
Folio  No.  1"  is  being  mailed  by 
WWNC  Asheville,  N.  C.  to  tie-in 
with  station's  current  trade  paper 
advertising.  Folder  shows  totals  for 
network,  national  and  local  active 
contracts. 

*  * 

woe  Data 

DATA  on  listening  and  figures 
from  the  Hooper  Station  Listening 
Index  are  included  in  a  promotion 
piece  being  sent  by  WOC  Daven- 
port, la.  to  agencies  and  adver- 
tisers. Piece  is  titled  "Tops  and 
Still  Going  Up." 


FORmiTOFAN 
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•  Picture  em  area  rich  in  resources — one-iifth  ol  the  nation's  oil,  the  second 
largest  known  supply  of  natural  gas,  minerals,  timber — plus  such  major 
industries  as  cotton,  livestock,  and  varied  manufacturing.  This  is  KWKH-land. 
Here  production  is  now  stepped-up  to  meet  heavy  wartime  requirements 
but  in  years  past,  and  for  years  to  come,  it  is  looked  upon  as  an  enduring 
market. 

Let  us  give  you  more  information  about  KWKH-land — that  resource-rich 
area  of  East  Texas-South  Arkansas-North  Louisiana.  A  Shreveport  Tmies 
station,  KWKH  is  represented  nationally  by  the  Branham  Company. 

KWKH 

50.000  WATTS 

A  Shreveport  Times  Station 

CBS 

Represented  by  the  Branham  Co. 
THE      SELLING      POWER      IN      THE      BUYING  MARKET 
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Bullseye 

ARCHERY  theme  is  used  in  tr 
latest  promotion  piece  of  KCK^ 
Kansas  City,  to  direct  attention  t 
station's  use  as  commercial  outld 
Inscription  is:  "For  Bullseye  sale 
results  shoot  straight  to  your  mar 
ket."  Unfolded,  the  piece  disclose 
large  target  wdth  station's  cal 
letters  in  the  bullseye.  Messag 
concerns  KCKN's  coverage  of  Kan 
sas  City  trading  area. 

^      ^  ^ 

Sears  Ad 
SEARS,  ROEBUCK  &  Co.,  Chica 
go  (mail  order),  features  a  fu! 
page  ad  on  the  company's  Everet 
Mitchell's  Town  and  Farm,  hear- 
over  WMAQ  Chicago  six-weekl' 
at  6:15  a.m.  (CWT),  in  its  fai 
catalog  to  be  distributed  to  7,500, 
000  customers.  This  is  believed  t( 
be  the  first  time  the  mail  order  con 
cern  has  used  its  catalog  for  radic 

advertisement. 

*  *  * 

Guest  Conductors 
COOKS'  TOUR  is  descriptive  o: 
the  KSTP  St.  Paul  Household  For 
um  format  while  Bee  Baxter,  con 
ductor  of  the  program,  takes  hei 
vacation,  according  to  a  promotioi 
folder  issued  by  the  station  intro 
ducing  five  well-known  home  econ 
omists  who  will  be  guest  conduc 
tors  of  the  show,  one  each  day  oi 
the  week. 

*  *  ^= 

Hallicrafters  Brochure 

HALLICRAFTERS  Co.,  Chicagc 
(radio  and  electronic  equipment) 
has  issued  a  32  page  promotior 
brochure  titled  "More  Than  68,000,- 
000  Peonle  Are  Being  Told  Aboul 
Hallicrafters  Radio."  Done  in  ful 
colors  on  heavy  stock  paper,  foldei 
displays  color  ads  and  newspapei 
promotion  on  Hallicrafters  since 
the  beginning  of  the  war. 

Yankee  Folder 

YANKEE  Network's  latest  pro- 
motion piece  "He  Fights  For  You, 
Mr.  Grocer",  features  Fulton  Lew- 
is jr..  Mutual  commentator,  who  is 
sponsored  by  Victor  coffee  on 
WNAC  Boston,  WAAB  Worcester, 
and  WLLH  Lowell,  Mass.  Promo- 
tion piece  is  in  orange,  black  and 
white. 

*  *      *  , 

Texas  Co.  Book 

TEXAS  Co.  is  distributing  "Rime 
Doesn't  Pay,"  a  second  volume  of 
the  poems  of  Falstaff  Openshaw  as 
read  by  this  "Allen's  Alley"  char- 
acter on  the  Texaco  Star  Theatre 
programs  on  CBS  during  the  last 
season. 


Station  For 

WINSTON-SALEM 
GREENSBORO 
&  HIGH  POINT 

5000  WATTS 


WS7S 
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A  QUESTION  EVERY  RADIO 
TIME  BUYER  MUST  ANSWER 


If  you  were  asked  this  question,  what  would 
your  answer  be?  Keep  this  answer  in  mind  — 
then  glance  over  the  following  facts  about 
current  coverage  of  important  sports  events  in 
and  around  St.  Louis. 
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Frankly,  on  this  evidence,  don't  you  think  that  fie 
Sports  Station  of  Greater  St.  Louis"  is  WTMV? 

This  dominance  in  sports  is  one  of  the  many 
reasons  for  the  husky  response  that  WTMV 
draws  from  the  aggressive,  prosperous,  wage- 
earners  in  the  Greater  St.  Louis  Market. 
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SEARS  AND  AVER 
New  York  •  Chicago  •  Kansas  City 


Send  for  interesting  booklet  "HOME  FOLKS 


BALTIMORE:  A 

MANUFACTURE 


/ 


WHATEVER  THE  WELL-DRESSED 
MAN  WILL  WEAR  

there's  a  good  chance  that  it  comes  from  Baltimore. 
For  Baltimore  is  an  outstanding  leader  in  the  various 
branches  of  men's  apparel  manufacturing.  L.  Greif 
fit  Bro.,  America's  largest  clothing  maker  is  a 
Baltimore  concern — so  are  such  well  known  houses 
as  Schoeneman,  Schloss  Brothers,  Lebow  and  others. 
Baltimore  makes  more  straw  hats  than  any  place 
in  the  world;  its  hat  industry  is  headed  by  Men's 
Hats,  Inc.  Nationally  known  Marlboro  Shirts, 
B  V  D  underwear  and  pajamas,  and  Smoothie  ties 
are  only  a  few  of  the  many  famous  Baltimore-made 
products  in  this  field. 


EADER  IN  THE 

MEN  S  APPAREL 

The  Baltimore  men's  apparel  industries  grow  greater  year  by  year 
--making  more  products,  employing  more  workers,  contributing 

if 

more  to  the  city's  spending  power.  But  clothing  is  just  one 
industry  of  over  100  different  classifications  that  contribute  to 
Baltimore's  great  industrial  diversification  a--healthy  diversifi- 
cation that  insures  steady  progress, 

Baltimore  is  the  fastest  growing  big  city  in  the  East.  For  more 
than  25  years  the  trend  of  growth  in  industrial  output,  in  wage 
earners  and  in  payrolls  has  outstripped  other  eastern  seaboard 
industrial  centers. 

Consider  your  advertising  in  investment  terms --and  invest  your, 
advertising  dollars  in  this  market.  Its  Number  One  advertising 
medium  is  W  B  A  L. 


WAC  War 


REGARDLESS  of  what  excuses  have  been 
given  for  leaving  radio  out  of  the  current 
advertising  campaign  for  WAC  recruiting, 
one  conclusion  is  indisputable:  radio  was  left 
out'.  It  was  no  oversight. 

Representations  had  been  made  both  from 
within  and  without  the  War.  Dept.  as  to  what 
might  be  expected  if  radio  were  excluded. 
OWI  stated  the  position  of  stations  in  unmis- 
takable terms:  That  radio  preferred  to  con- 
tribute time  to  the  campaign  but  if  paid  ad- 
vertising were  to  be  used  radio  wanted  its 
share. 

Radio  is  not  mourning  the  loss  of  whatever 
revenue  it  might  have  received  in  the  initial 
phase  of  the  WAC  campaign.  Far  from  it.  It 
is  glad.  It  is  glad  because  at  long  last,  thanks 
to  the  courageous  action  of  the  OWI  Domestic 
Radio  Bureau  in  pulling  its  WAC  allocations, 
radio  has  let  it  be  known  in  a  way  that  cannot 
be  misunderstood  that  its  generosity  wdll  not 
be  abused. 

No  other  medium — and  we  can  say  this 
without  reservation — has  given  so  magnani- 
mously and  so  effectively  in  behalf  of  the  war. 
No  other  medium  has  joined  with  our  Govern- 
ment in  a  plan  in  which  its  facilities  are 
regularly  allocated  every  day  of  the  year  for 
war  messages.  No  other  medium  can  be  relied 
upon  to  reach  so  many  people  in  so  short  a 
time  whenever  Uncle  Sam  beckons. 

To  those  who  are  responsible  for  leaving 
radio  out  of  the  initial  outlay  of  the  $5,000,000 
WAC  advertising  windfall,  despite  all  such 
talk  about  summer  listening  ratings,  network 
and  station  policies,  we  make  this  flat  accusa- 
tion: radio  was  left  out  because  it  was  expect- 
ed to  contribute  anyway.  So  why  pay  for  it? 
That's  been  the  traditional  attitude  whenever 
there  has  been  money  to  spend  for  war  cam- 
paigns. 

We  do  not  wash  to  imply  that  the  exclusion 
of  radio  was  deliberate.  But  we  do  contend  that 
the  willingness  shovm  by  advertisers,  netwoi'ks 
and  stations  to  contribute  their  facilities  for 
war  campaigns  has  resulted  in  failure  to  ap- 
preciate that  radio  lives  on  advertising.  Can 
anyone  imagine  asking  the  press  to  contribute 
free  space  for  Government  messages  which  are 
being  paid  for  on  radio? 

For  the  edification  of  the  War  Dept.  a  quick 
calculation  is  timely.  In  omitting  radio  from 
its  WAC  advertising  it  brought  upon  itself 
one  week's  loss  of  OWI  allocations  to  network 
programs  and  another  week  of  station  an- 
nouncements worth,  in  time  and  talent,  approx- 
imately $380,000. 

Who  is  going  to  pay  for  that? 

Radio  has  never  asked  for  Government  money 
for  advertising.  It  has  consistently  opposed 
advertising  subsidies  for  press  or  radio.  But  it 
rebels  against  discrimination  of  the  kind  mani- 
fest in  the  handling  of  the  WAC  account. 


What  Price  Prices? 

WONDERS  never  cease.  The  FCC,  after 
approving  some  three  dozen  station  transfers 
in  recent  weeks  involving  in  excess  of  10  mil- 
lion dollars,  out  of  a  clear  sky  asks  the  Senate 
and  House  Committees  charged  with  radio  for 
policy  guidance. 

Actually,  the  FCC  seeks  Congressional  direc- 
tion "after  the  fact".  It!  already  has  sanctioned 
the  most  controversial  of  the  transactions,  in- 
flated prices  and  all.  Moreover,  it  was  the 
FCC's  duopoly  regulation,  banning  multiple 
ownership  of  stations  in  the  same  or  overlap- 
ping areas,  invoked  during  wartime,  that  really 
provoked  the  brisk  activity  in  station  sales  and 
skyrocketed  prices. 

Agitation  over  prices  isn't  new.  Years  ago 
the  Commission  decided  against  a  "bare-bones" 
policy  on  the  ground  that  it  was  without  Con- 
gressional authority  to  do  anything  about  it. 
We  think  the  Commission  properly  interpreted 
the  law.  It  has  approved  transactions,  irrespec- 
tive of  price,  and  will  continue  to  approve  them 
unless  there  is  a  specific  Congressional  order  to 
the  contrary. 

If  the  proposed  purchaser  meets  the  require- 
ments as  to  character,  integrity  and  financial 
responsibility,  the  Commission  is  left  with  no 
recourse  but  to  grant.  Should  the  new  owner 
fail  to  meet  minimum  requirements,  the  Com- 
mission always  has  recourse  to  renewal  or  revo- 
cation proceedings. 

It  is  our  guess  that  the  request  for  legis- 
lative guidance  is  designed  to  head  off  in- 
quiries from  Congress  about  station  transac- 
tions. Rep.  Wigglesworth  (R-Mass.),  a  member 
of  both  the  Select  Committee  to  Investigate  the 
FCC  and  the  Independent  Offices  Appropria- 
tions Subcommittee,  for  years  has  asked  the 
FCC  to  supply  detailed  data  on  station  trans- 
transfers  and  has  fulminated  against  pur- 
ported "trafficking"  in  station  licenses. 

It's  refreshing  to  have  the  FCC,  hat  in  hand, 
now  ask  Congress  for  advice  on  station  trans- 
fers when  prices  appear  "inordinately  high". 
For  years,  or  in  any  event  for  the  last  five,  the 
Commission  has  gone  blithely  on  its  way  decid- 
ing important  questions  of  policy  involving 
ownership,  programs,  business  and  other  prac- 
tices without  once  seeking  Congressional  direc- 
tion. In  fact,  it  has  opposed  moves  toward  leg- 
islation which  would  define  its  authority. 

Now  that  the  Commission  has  broken  the  ice, 
we  respectfully  suggest  that  it  elicit  from  Con- 
gress its  judgment  and  guidance  on  such  mat- 
ters as  newspaper  ownership  and  operation  of 
stations;  dual  ownership  of  standard,  FM  and 
television  stations  by  the  same  licensees  before 
heavy  investments  are  made;  extent  of  its 
authority  over  business  operations  of  stations 
and  networks;  what,  if  any,  control  it  may 
exercise  over  programs;  whether  it  can  collect 
annually  statistics  on  radio  business  without 
specific  authorization,  and  a  host  of  other  con- 
troversial questions  on  which  Congress,  as  the 
creator  of  the  FCC,  should  express  itself. 

On  second  thought,  since  the  FCC  feels  on 
the  matter  of  station  transfers  that  the  law  is 
not  clear,  and  since  questions  have  been  raised 
as  to  the  Congressional  intent  on  other  even 
more  fundamental  points,  we  think  it  be- 
hooves the  Commission  to  seek  a  full-scale  set 
of  interpretations  of  the  Communications  Act 
of  1934. 

The  easier  way  would  be  to  write  a  new  radio 
law.  But  the  FCC  opposes  that. 


Out 


HENRY  RUTHERFORD  TURNBULL 

IN  1942  when  Thomas  E.  Dewey  was  run- 
ning for  Governor  of  New  York,  he  made 
18  radio  campaign  addresses.  Seventeen 
of  his  broadcasts  ended  on  the  nose;  one 
ran  over  by  18  seconds.  Gov.  Dewey  will  adhere 
to  the  same  sort  of  timing  in  his  radio  talks 
during  the  1944  Px-esidential  race,  according 
to  Henry  Rutherford  Turnbull,  who  directed 
the  Dewey  gubernatorial  radio  campaign  and 
who,  at  the  Governor's  request,  has  taken  leave 
until  Nov.  8  fi'om  his  regular  position  as 
chairman  of  the  plan  board  of  Duane  Jones 
Co.  to  serve  as  radio  director  of  the  Republi- 
can National  Committee. 

"No  broadcaster  scheduling  a  Dewey  ad- 
dress on  his  station  need  fear  that  the  Govern- 
or will  run  over  his  allotted  time,"  Mr.  Turn- 
bull  declared,  "and  the  same  applies  to  Gov. 
Bricker.  We  appreciate  the  problems  of  the 
broadcaster.  We  realize  that  in  many  cases 
he  is  cancelling  a  regularly  scheduled  com- 
mercial program  to  carry  a  campaign  broad- 
cast, so  the  latter  means  no  extra  profit  to 
him.  We  also  know  that  when  a  popular  radio 
show  is  replaced  with  a  political  broadcast 
the  change  will  not  meet  with  100%  audience 
approval. 

"Therefore,  we  consider  it  a  duty  to  do  all 
we  can  to  make  the  broadcaster's  job  of  co- 
operating with  us  as  painless  as  possible.  We 
shall  not  ask  networks  or  stations  to  clear  30 
minutes  and  then  put  on  a  speaker  who  will 
talk  for  45  minutes.  We  shall  not  ask  for  the 
same  time  period  two  weeks  in  succession  from 
any  sponsor  or  station.  We  shall,  whenever 
possible,  make  use  of  sustaining  time  instead 
of  asking  for  clearance  of  time  already  sold 
to  a  commercial  sponsor." 

Mr.  TurnbuU's  statement  comes  naturally 
from  a  key  executive  of  an  advertising  agen- 
cy which  has  majored  in  radio,  so  to  speak, 
with  about  two-thirds  of  its  total  billings  going 
into  this  medium.  It  is  also  natural  that  he 
intends  to  apply  to  his  current  task  of  pro- 
ducing votes  for  Republican  candidates  at  the 
ballot  box  the  same  radio  techniques  that  hav« 
successfully  produced  sales  of  advertised 
merchandise  over  the  counter. 

Although  Mr.  Turnbull  won't  know  his  cam- 
paign advertising  budget  for  a  fortnight 
hence,  he  asserted  that  radio  expenditures 
would  comprise  the  "biggest  single  item"  of 
the  appropriation. 

Henry  Turnbull  was  just  about  old  enough 
to  cast  his  own  first  vote  when  he  entered 

{Continued  on  page  36) 
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•th  its  emphasis 

on  goo"  ""," sure." 


r^rrresl  pleasure. 


"There  i  <5  j 
reception.    When  T    ""^^  ^^^^  ^  is  the  ^ 
^^tion  to  Which  r  ^  it       i%  ^""^ 


"I  thought  it  would  be  interesting  for  you 
to  know  that  ever  since  we  became  the  owners  of 
a  good  Frequency  Modulation  radio  receiving  set 
our  family's  preference  for  radio  music  has  * 
changed  to  the  extent  that  WMFU  is  tuned  in  prac- 
tically all  the  time." 


UJill  your 


---.-^'-''''^  T  v,ove  been  a  regur- 

*  +v*o  years  I  l^^ve  station 
^"%rtle  programs  coring  fr-^^ 

^^^r^never  seeL  to  ^ire  fj;^%,.e  tonal 
room  v<ith  you. 


beyond  ^  ^  "^o-flci       f'®^"  reaH 
— '^ecep. 


iluiaukee  Radio  Programs  lieceive 
PR  AMSE 

Likelliis? 


Milwaukeeans  are  enthusiastic  about  WMF.M,  and  they  don't  hesitate 
to  say  so.  The  WMFM  fihng  drawer  marked  "praise"  is  heaped  high 
with  documentary  proof  that  WMFM  dehvers  the  perfect  combina- 
tion of  better  programming  plus  better  reception,  through  the  miracle 
of  FM. 

Put  this  enthusiasm  to  work  for  you.  Include  WMFM  in  your  fall 
schedule.  One  of  the  outstanding  WMFM  sustaining  programs  may 
be  exactly  what  you  want.  If  not,  we  will  gladly  place  our  years  of 
experience  as  FM  pioneers  at  your  disposal  to  help  develop  a  new, 
sound  program. 

Don't  wait.  Act  now.  Write,  wire  or  phone. 


«  WMFM 

m  mmum  immi  m  sihtioh 
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WRC 


RCPR(SENT(D  BT  NBC  SPOT  S«l(S 

Washington 


Our  Respects  to 

(Continued  from  page  3^) 

advertising  as  a  cub  copywriter 
for  Joseph  Katz  Co.,  in  his  native 
Baltimore.  Born  Aug.  19,  1905,  he 
had  been  educated  at  St.  Paul's 
School,  Baltimore,  Baltimore  City 
College  ("really  a  high  school  de- 
spite its  name,"  said  Henry)  and 
Johns  Hopkins,  w^hich  awarded 
him  an  AB  degree  in  1926. 

Journalism  beckoned  and  for  a 
brief  period  Henry  chased  news  for 
the  Baltimore  Sun.  "A  reporter's 
life  looked  glamorous  to  a  young- 
ster," he  explains  his  switch  in 
careers,  'but  advertising  seemed 
to  offer  the  same  glamor — plus 
more  money."  And  so  another  ad- 
vertising man  got  his  start. 

Three  years  with  Katz,  a  couple 
more  with  Van  Sant,  Dugdale  & 
Co.  and  young  Turnbull  was  ready 
to  tackle  advertising's  major 
market.  New  York.  Starting  with 
Paris  &  Peart  as  account  ex- 
ecutive on  A  &  P  coffee,  in  1937 
he  joined  Blackett-Sample-Hum- 
mert  and  began  his  association 
with  Duane  Jones,  moving  with 
him  some  three  years  later  to 
Maxon  Inc.  and  subsequently  as- 
sisting in  the  formation  of  Duane 
Jones  Co. 

As  account  executive  on  such 
radio-active  accounts  as  Bab-0, 
Grocery  Store  Products,  Tetley 
Tea  and  the  like,  Mr.  Turnbull  be- 
came more  than  moderately  fa- 
miliar with  rehearsals,  stop 
watches,  control  rooms  and  other 
studio  phenomena.  A  term  ("of 
hard  labor,"  he  says)  as  time- 
buyer  for  Maxon  and  Jones  made 
him  master  at  rate  card  mathe- 
matics and  the  knack  of  obtaining 
the  most  listeners  per  dollar. 

These  proficiencies  are  as  valu- 
able in  political  as  in  commercial 
radio.  Mr.  Turnbull  proved  that 
in  1942,  when  he  combined  sta- 
tions of  two  networks  into  a  state- 
wide hookup  that  insured  complete 
coverage  of  New  York  for  major 
speeches  by  Mr.  Dewey.  That  cam- 
paign, and  the  equally  successful 
1943  campaign  of  Joe  R.  Hanley 
for  lieutenant  governor,  with  Mr. 
Turnbull  again  at  the  radio  con- 
trols, provided  valuable  experience 
for  the  present  nationwide  poli- 
tical battle. 

Spot  radio  played  an  important 
part  in  the  New  York  campaigns 
and  also  will  be  extensively  used 
this  year,  Mr.  Turnbull  says,  add- 
ing that  much  of  the  spot  time 
will  be  purchased  locally  by  the 
state,  county  and  city  Republican 
Committees.  The  national  radio 
staff  is  now  preparing  a  radio 
handbook  for  the  guidance  of 
these  committees  in  buying  time 
and  preparing  radio  material. 

Recalling  with  professional  pride 
a  number  of  'firsts"  in  the  use  of 
premium  offers  in  radio  advertis- 
ing— concocted  during  the  last  7% 
years  as  right-hand  man  of  Duane 
Jones,  Mr.  Turnbull  said  that  in 
a  sense  the  same  objective  lying 
behind  this  method  of  salesman- 
ship— the  intent  to  "move  people 


NOTES 


LYNNE  C.  SMEBY,  assistant  director 
(if  the  Operational  Research  Branch, 
Army  Signal  Corps,  and  former  NAB 
Director  of  Engineering,  and  Mrs. 
Smeby,  on  July  24  became  the  parents 
of  their  first  child,  Lynne  Charles  Jr. 

S.  .1.  PAUL,  assistant  advertising 
manager  of  Broadcasting  headquar- 
tered in  New  Yorlj,  and  Mrs.  Paul,  on 
July  22  became  the  parents  of  an  8  lb. 
13  oz.  daughter,  Celia  Ann — their  first 
child. 

EDWARD  T.  BATCHELDER,  for- 
mer assistant  secretary  of  the  Assn.  of 
National  Advertisers,  has  been  elected 
secretary  succeeding  George  S.  McMil- 
lan, who  resigned  to  become  public  re- 
lations director  of  Bristol-Myers  Co. 

HERBERT  KENDRICK,  manager  of 
WJLS  Beckley,  W.  Va.,  has  resigned 
preparatory  to  embarking  upon  a  sta- 
tion project  with  G.  Lester  Hash,  of 
Beckley. 

HOWARD  L.  CHERNOFF,  manag- 
ing director  of  the  West  Virginia  Net- 
work now  in  the  European  Theatre  of 
Operations  as  the  network's  corre- 
spondent, conducted  the  second  of  a 
series  of  broadcasts  July  23,  describ- 
ing conditions  as  he  found  them  after 
a  trip  through  hospitals  in  the  United 
Kingdom. 

DR.  EVERETT  R.  CLINCHY,  pre.s- 
ident  of  the  National  Conference  of 
Christians  &  Jews,  has  been  appointed 
to  the  Advisory  Board  of  Clergy  for 
Light  of  the  World,  CBS  serial  drama- 
tizing the  contents  of  the  Holy  Bible, 
and  sponsored  by  General  Mills.  Dr. 
("linchy  replaces  the  late  Dr.  James 
Moffatt. 

PAUL  MOWRY  lias  been  trans- 
ferred from  WABC  New  York,  where 
he  was  a  senior  producer,  to  the  tele- 
vision staff  of  CBS,  WABC  parent 
network,  as  assistant  to  Worthington 
Miner,  manager  of  CBS  video.  Mr. 
;Mowrv  is  a  former  member  of  the 
staff  of  WCBW,  CBS  television  outlet 
in  New  York,  having  been  assistant 
manager  of  studio  operations  during 
the  "live"  series  of  programs  on  the 
station  late  in  1942.  He  transferred  to 
WABC  when  the  live  telecasts  were 
discontinued  because  of  wartime  short- 
ages of  men  and  material. 

FLOYD  MASTERS,  since  1939  mid- 
western  district  manager  for  Stewart- 
Wiirner  Corp.,  Chicago,  has  been  ap- 
pointed manager  of  the  radio  division, 

to  action" — could  be  carried  over 
into  the  handling  of  radio  in  the 
Republican  campaign. 

The  Jones-Turnbull  team,  inci- 
dentally, was  the  first  to  put  on 
the  air  premium  offers  of  theatre 
seats  and  silk  stockings.  They 
were  first  in  the  United  States, 
he  said,  to  get  Madame  Chiang 
Kai  Shek  to  endorse  a  commercial 
product.  The  chrysanthemum  of- 
fered last  year  by  B.  T.  Babbitt 
Inc.  over  NBC  bore  the  name  of 
the  leading  lady  of  China. 

Mr.  Turnbull  lives  with  his  wife 
— the  former  Ruth  White  of  Bal- 
timore— and  his  two  children  Hen- 
ry Jr.,  7  and  John,  3%  in  that  ad- 
vertising agency  man's  retreat — 
Bronxville,  in  Westchester  County, 
N.  Y.  His  favorite  hobbies,  he  says, 
are  chess  and  recorded  music.  Not 
a  "joiner"  by  nature,  his  only  fra- 
ternal affiliation  is  the  Johns 
Hopkins  Club. 


WPB  Names  Butman 

CARL  H.  BUTMAN,  V,''ashington 
radio  consultant  and  former  secre- 
tray  of  the  old  Federal  Radio  Com- 
mission, has  been  assigned  to  han- 
dle publicity  for  the  Radio  &  Radar 
Division,  War  Production  Board. 
Mr.  Butman  has  been  in  the  WPB|i 
information  office  the  last  year. 


RICHARD  W.  HUBBELL,  who  hu> 
been  succeeded  by  Frederick  L.  Kugei; 
as  editor  of  Television  Magazine,  isj 
continuing  his  association  with  the| 
magazine  as  contributing  editor.  Mr. 
Hubbell  relinquished  the  editorship  to 
devote  more  time  to  television  produc- 
tion and  consultation  and  to  the  com- 
pletion of  a  book  on  television  program 
production. 

AL  LEARY,  commercial  manager  of 
(^KCL  for  15  years,  will  operate  his 
own  station  at  Toronto  in  the  near 
future,  and  has  opened  temporary  of- 
fices under  the  name  of  York  Broatl- 
casters  at  4.5  Richmond  St.  West,  To- 
ronto. Associated  with  him  will  be 
Commercial  Broadcasting  Service  Ltd. 

DON   McGILL   has   been  appointP<l 
manager  of  CKSO  Sudbury,  Ont.  ¥>'■ 
fore  joining  CKSO  a  year  ago  he  wh- 
with  CFCO  Chatham,  Ont.  He  su' 
ceeds  Clair  Chambers,  resigned. 

CHARLES  H.  KUERTZ.  former 
sales  representative  for  General  Mills 
in  Cincinnati,  has  joined  the  staff  <>f 
Specialty  Sales,  WLW  Cincinnati  sub- 
sidiary. 

GLENN  C.  HENRY,  former  chief  of 
the  audio  and  industrial  section  of 
WPB's  Radio  &  Radar  Division,  has 
been  appointed  to  the  staff  of  the 
Industrial  Sound  Equipment  Section 
to  R('A,  Camden,  N.  J.,  in  charge  of 
engineered  sound  systems  and  com- 
ponents. 


DON'T  SIT 
UNDER 

THE 

Tiding  f"'  "  ao«» 
ina  income!  •  •  •  ,„„  Xrea  a 


ingincon^V" Louisville  Areas 


'%Tr  loo  «^ileB  a--^^- 
^^'^^rJ  tbe  proof  nou>- 


.       tnr  1""  — 
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NOW!  A  WORKING  MODEL  OF  GATES 
POST-WAR  TRANSMITTER  DESIGNING 


BROADCAST 


MODEL  ID 
ONE  KILOWATT 
TRANSMITTER 


An  Example  of  How  Gates  Wartime  Developments 
Create  Higher  Efficiency  at  Lower  Cost .  .  . 

Here  is  "tomorrow's  transmitter — completely 
engineered  today!"  Combining  these  important 
features: 

•  Low  initial  tube  cost 

•  Low  operating  cost 

•  High  fidelity  performance 

•  Extreme  accessibility  of  all  components 

•  Modern,  streamlined  design 

•  Extremely  easy  to  install 

•  "Easy-view"  meter  panel 

Yes!  Gates  is  ready  for  your  post-war  equipment 
needs.  This  new,  1000  watt  transmitter  is  com- 
pletely designed  and  operating  under  rigorous 
conditions  .  .  .  ready  for  post-war  delivery.  The 
Model  ID  is  designed  as  a  commercial  broadcast 
transmitter,  but  is  also  available,  on  special  order, 
for  high  frequency  operation  up  to  20  megacycles. 
You  can  order  now  with  confidence,  knowing  that 
Gates  has  taken  advantage  of  every  wartime  engi- 
neering advancement  in  designing  this  efficient 
and  economical  transmitter. 

*  May  we  send  you  details  regarding  the  Gates 
Priority  System  for  prompt  postwar  delivery? 


WRITE  TODAY  FOR  COMPLETE, 
ILLUSTRATED  TECHNICAL  BULLETIN 


Model  ID  —  1000 
watt  Transmitter 
Full  front  view 
a7id  close-up  of 
front  top  with 
doors  open. 


Wartime  restrictions  do  not  allow  the  sale  of  new  broadcastinjr  equipment  without 
priority.  This  equipment  is  presented  merely  to  acquaint  you  with  Gates  developments. 

RADIO  and  Supply  CO 


9IIIICY,   ILLINOIS,  I.S.A. 


Manufacturers   of  kadio  Broadcast   Transmitters,   Speech   Equipment,  Recording  Apparatus  and  Allied  Equipment  in  the  Electronics  Field. 
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We  have 
the  right 
combina- 
tion! 

Many  years  of  ex- 
perience in  opening 
the  doors  of  radio 
homes  for  our  adver- 
tisers to  walk  in,  have 
given  us  that  deft 
touch  which  does  the 
job  where  less  skillful 
fingers  might  fumble. 

We  really  have  the 
combination  to  one  of 
America's  most  out- 
standing direct  re- 
sponse markets. 

Put  WMMN  on 
those  Fall  schedules 
coming  up  —  it  will 
pay  dividends! 

ASK  A 
JOHN  BLAIR  AAAN 

Columbia  Network 


fRmMONT,W.Yfl. 
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Maj.  Roberts  Back 

MAJ.  RANKIN  ROBERTS,  of  the 
puolic  relations  staff  of  Lt.  Gen. 
Joseph  Stilwell,  commanding  gen- 
eral of  the  China-Burma-India 
theatre,  is  back  in  the  States  to 
complete  plans  for  future  radio  ac- 
tivity in  that  theatre.  He  will  re- 
turn to  the  Orient  after  a  leave. 
Maj.  Roberts  formerly  was  a  Texas 
State  Network  nroducer.  He  was 
with  the  War  Dept.  Radio  Branch, 
Washington,  before  being  sent  to 
Chungking  two  years  ago.  He  is 
also  conferring  on  plans  for  re- 
sumption of  the  Blue  series,  Yanks 
in  the  Orient. 


New  Canada  Station 

CKSF  is  the  call  letter  of  the  new 
250  w  station  of  the  Standard 
Freeholder,  Cornwall,  Ont.,  which 
operates  on  1230  kc,  according  to  an 
announcement  of  Walter  A.  Rush, 
Controller  of  Radio,  Department 
of  Transport,  Ottawa.  The  sta- 
tion was  issued  license  No.  119. 


Emerson  PD  Quota 
Earmarks  Delivery 

Priority  System  Will  Cushion 
Huge  Postwar  Set  Demand 

EMERSON  Radio  &  Phonograph 
Corp.,  New  York,  has  set  up  a 
"Preference  Delivery  Quota"  pro- 
gram designed  to  expedite  the  de- 
livery of  the  first  post-war  radios 
to  consumers.  As  outlined  at  a 
meeting  of  Emerson  Eastern  dis- 
tributors, by  Jack  Geartner,  adver- 
tising director,  consumers  are 
asked  to  sign  a  register,  soon  to 
be  available  in  radio  stores,  en- 
titling them  to  a  "PDQ"  certifi- 
cate. Effort  will  be  made  to  deliver 
radios  when  they  become  available 
to  certificate  holders. 

Pointing  up  the  importance  of 
the  newly-installed  priority  sys- 
tem, Benjamin  Abrams,  Emerson 
president,  estimated  that  immediate 
postwar  set  demands  would  absorb 
25,000,000  radios  as  soon  as  the 
production  is  permitted,  while  the 
industry's  manufacturing  potenti- 
ality represented  between  15,000,- 
000  and  17,000,000  sets.  He  predict- 
ed that  the  demand  for  radios  and 
allied  products  would  result  in  an 
expansion  of  the  industry  into  a 
$3,000,000,000  volume  as  compared 
to  its  pre-war  volume  of  $400,000,- 
000. 

Big   Postwar  Demand 

The  Emerson  "PDQ"  plan 
will  be  promoted  on  Green  Valley, 
v.  S.  A.,  Emerson's  Mutual  pro- 
gram, as  soon  as  adequate  distri- 
bution can  be  obtained. 

Emerson  looks  forward  to  the 
development  of  small  television  sets, 
said  Mr.  Israel,  vice-president  in 
charge  of  engineering,  visualizing, 
in  place  of  the  12-inch  cathode 
tube,  a  small  revolutionary  tube 
measuring  1  to  3  inches,  coupled 
with  a  system  of  enlargement  al- 
lowing the  projectd  image  to  be 
viewed  by  many. 

William  H.  Weintraub,  head  of 
the  agency  handling  Emerson  ad- 
vertising, emphasized  the  domi- 
nant position  held  by  the  U.  S.  in 
radio  set  ownership  but  added  that 
the  industry  should  not  jump  to  the 
conclusion  that  it  had  reached  per- 
fection because  82  ^'f  of  the  families 
own  receivers. 


FOUR  TOP 
MARKETS! 

•Kentucky's  Central 

WLAP 

Lexington,  Ky, 


*  Amarillo 

KFDA 

Amarillo,  Tex, 


•The  Tri-State 

I WCM I  ^^^^""'^^ 


Huntington,  W.  Va. 


•  Knoxville 

B  I  R  Knoxville,  Tenn. 


All  four  stations  owned  and  operated  by 
Gilmore  TV.   Nunn  and  J.  Lindsay  Nunn 


Clark,  Flaig  are  Shifted 
In  WLW  Sales  Changes 

FOLLOWING  appointment  of  Wil- 
liam P.  Robinson  as  Chicago  man- 
ager of  WLW  Cincinnati  [Broad- 
casting, .luly  24]. 
Robert  E.  Dun- 
ville,  vice  -  presi- 
dent of  the  Cros- 
ley  Corp.  and 
general  manager 
of  WLW,  an- 
nounced other 
changes  in  the 
station's  sales  set- 
up. 

George  Clark, 
whom  Mr.  Robin- 
son succeeds  as  Chicago  manager, 
is  being  transferred  to  the  WLW 
New  York  office,  filling  the  vacan- 
cy created  by  the  appointment  of 
Eldon  Park   as  assistant  general 


Robinson 


Mr.  Clark 


Mr.  Flaig 


manager  of  WLW  [Broadcasting, 
July  10].  Herbert  Flaig,  WLW 
commercial  traffic  manager,  will 
be  moved  to  Chicago  to  fill  the  va- 
cancy created  by  Mr.  Robinson's 
promotion. 

Mr.  Park  took  over  as  assistant 
manager  of  WLW  on  July  24. 
Other  transfers  will  be  completed 
by  Aug.  1,  Mr.  Dunville  said. 


Lane  in  London 

WILLIAM  T.  LANE,  general 
manager  and  vice-president  of  i 
WAGE  Syracuse,  has  arrived  in  i 
London  as  the  guest  of  the  British  i 
Govei-nment.  According  to  word  i 
received  by  the  station,  he  flew  to  I 
England  in  a  British  plane  with  a  i 
group  of  U.  S.  citizens  who  are 
visiting  as  guests  and  not  cor- 
respondents. Mr.  Lane  will  file 
stories  to  WAGE  and  will  be  guest 
speaker  on  several  Blue  Network 
broadcasts  while  he  is  in  London. 
In  his  absence,  Mr.  Lane's  as- 
sistant, Aaron  Beckwith,  has  taken 
over  the  managerial  duties. 


PROBLEMS  of  world  peace  are  dis- 
cussed in  Approaches  to  World  Peace, 
by  Lyman  Bryson,  CBS  director  of 
education,  Louis  Finkelstein  of  the 
.Jewish  Theological  Seminary,  New 
York,  and  Robert  M.  Maclver  of  Co- 
lumbia U.  Book  will  be  published  Aug. 
2  (Harper  &  Bros.,  New  York,  $5  :00) . 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique —  "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


TRW  TheVoice/^/Kansas 

IDYY  //7  TOPEKA 
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The 
San  Francisco 
Radio  Picture 


Lookup 

Blue's 

m 

in  your  latest 
Hooper! 

W'slHl  Bay  Area  Buy! 


History  of  Communications.  Number  Eight  of  a  Series 


EARLY  RAILROAD  COMMUNICATIONS  BY  TELEGRAPH 


Communication  by  telegraph  was  probably  one  of  the  first  of  the  elec- 
tronic arts  which  met  with  commercial  success  in  America.  Of  constant 
interest  to  every  boy  in  a  small  town,  the  telegrapher  down  at  the  depot 
was  a  hero  —  a  man  of  great  science.  With  the  advent  of  faster  locomo- 
tives, telegraphy  was  a  speedy  method  of  traflBc  control. 

Today,  ana  for  tne  postwar  period,  the  picture  will  include  electronic 
voice  communications  for  the  streamlined  trains  which  travel  one 
hundred  miles  per  hour.  There  must  be  a  more  flexible  control  via 
electronics,  plus  the  added  possibility  of  passenger  luxury  in  radio  tele- 
phones. Universal  stands  ready  as  an  electronic  manufacturer  to  serve 
in  the  era  of  apphed  electronics. 


<  Model  1700-UB,  illustrated  at  left,  is  but  one 
of  several  military  type  microphones  now  avail- 
able to  priority  users  through  local  radio  jobbers. 


UNIVERSAL  MICROPHONE  COMPANYi 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301  CLAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA  ■•  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 


AN  OPEN  LETTER  T0_ 

LINNEA  NELSON  (J.  WALTER  THOMPSON) 
CARLOS  FRANCO  (YOUNG  &  RUBICAM) 
FRANK  SILVERNAIL  (BBDO) 

Dear  Judges : 

It  goes  without  saying  that 
we're  pleased  to  have  won  our  third 
straight  BILLBOARD  award;  but  we're 
especially  grateful  this  year  because 
we  realize  the  quality  of  competition 
was  higher  (much  higher) ,  and  the 
judges  were  the  most  eminently 
qualified  persons  who  could  be  chosen. 

So  thanks  again ! 

Sincerely 

tion 

P,S.  The  statistically-minded 

around  here  have  figured  it  out 
mathematically;  we've  now  been 
BILLBOARD  Award  winners  for  greater 
than  65%  of  WGKV's  lifetime. 


CHARLESTON,  W.  VA. 

Joseph  B.  Matthews,  Manager 
Gil  Canfield,  Promotion  Manager 

Represented  Nationally  By 
Joseph  Hershey  McGiilvra,  Inc. 

Affiliated  with 


BEHIND 

ROBERT  EWIXG,  supervisor  of  the 
Blue  sales  traffic  department  in  Chi- 
cago, has  been  added  to  the  division's 
research  department  as  assistant  to 
Research  Manager  G.  A.  Vernon.  Re- 
placing Mr.  Evsfing  in  network  sales 
traffic  is  Glad.ys  Ferguson,  in  charge 
of  the  Blue  local  and  spot  sales  traffii' 
department  for  last  two  years,  assisted 
by  Florence  AA'^alling  and  Marjory  Ma- 
son. 

C.  EDWARD  SMITH,  released  from 
the  Army,  has  joined  the  announcing 
staff  of  WPEN  Philadelphia. 

EARL  HARPER,  sports  and  special 
events  director  of  WJW  Cleveland, 
has  been  chosen  member  of  the  ad- 
visory board  of  the  Radio  Council  of 
Greater  Cleveland. 

ERNEST  SIMON,  chief  announcer 
of  WINX  Washington  and  recently 
released  from  the  British  Eighth 
Army,  has  been  elected  junior  vice- 
commander  of  the  Silver  Spring  Chap- 
ter No.  4  of  Disabled  American  Vet- 
erans. 


Cotton-Blossom 
Time 

IN 

MISSISSIPPI 

It's  cotton-blossom  time  down 
south,  and  Mississippi's  "King  Cot- 
ton" tias  brigtif  prospects  of  pro- 
ducing an  even  bigger  cash  income 
from  his  products  this  year. 

Newly  released  agricultural  fig- 
ures reveal  that  Mississippi's  cash 
income  from  cotton  alone,  in  1943, 
was  $242,456,000,  or  an  increase 
of  $28,671,000  over  the  year  be- 
fore. 

New  industrial  and  oil  develop- 
ment, coupled  with  an  increased 
agricultural  production,  is  pushing 
the  state's  cash  income  to  peaks 
never  before  reached.  Remember, 
WJDX — "The  Voice  of  Mississippi" 
— continues  to  DOMINATE  this 
profitable,  growing  market  and  can 
give  you   EXTRA  results. 


KUTA  Shifts  Personnel 
In  Program  Department 

IN  A  complete  realignment  of  the 
program  department  of  KUTA  Salt 
Lake  City,  general  manager  Frank 
Carman  announced  some  personnel 
changes:  Frank  Mclntyre,  who 
came  to  KUTA  from  WKY  Okla- 
homa City,  will  supervise  the  or- 
ganization. Mr.  Mclntyre  heads 
the  program  department  as  pro- 
gram-production director.  Bill  Agee, 
former  Los  Angeles  announcer,  will 
be  night  production  manager,  with 
Vern  Louden,  assistant  production 
manager. 

Jim  Lawrence,  former  KOVO 
Provo  program  director,  will  fill  the 
newly  created  post  of  sDorts-special 
events  director,  and  Herman  Wil- 
son, formerly  of  KFEL  Denver 
and  KFSD  San  Diego,  afternoon 
news  editor.  Dick  Eskelson  has 
joined  the  announcing  staff,  com- 
ing from  KTFI  Twin  Falls,  Ida. 
Keith  Clarke  has  been  promoted 
from  junior  announcer  to  full  time 
status,  and  Lita  Anderson,  is  new 
to  the  continuity  staff. 


ADD  PENFIELD,  former  night  news 
editor  at  WSB  Atlanta,  has  been  in- 
ducted into  the  Army  as  a  private,  sta- 
tioned at  Camp  Wheeler,  Ga. 

FRANCES  NEWELL,  former  wom- 
en's program  director  at  KGVO  Mis- 
soula, Mont.,  has  joined  the  station's 
announcing  staff  effective  Aug.  1,  re- 
placing Ginger  Cook,  who  is  leaving  to 
study  in  New  York.  Velma  Rouse  suc- 
ceeds Miss  Newell. 

NAOMI  MELENICK,  formerly  with 
W.J.JD-WIND  Chicago  in  news  and 
publicity  work,  has  joined  the  staff  of 
domestic  radio  bureau  of  the  Office  of 
War  Information  in  New  York. 

PAUL  O.  GODT,  theatre  organist  and 
program  director,  has  been  named  pub- 
lic relations  director  at  KXOK  St. 
Louis.  Mr.  Godt  was  former  program 
director  at  WTMV  East  St.  Louis, 
111..  KARK  Little  Rock,  Ark.,  and 
WKZO  Kalamazoo,  Mich. 

BILL  MELIA,  announcer  of  WWNC 
Asheville,  N.  C.  and  a  member  of  the 
production  staff  for  the  past  four 
years,  has  been  appointed  production 
manager. 

ERIC  NORMAN,  announcer,  former- 
ly of  WOR  New  York  and  the  Office 
of  War  Information,  has  joined  the 
announcing  staff  of  WBYN  Brooklyn. 

DR.  DEXTER  PERKINS,  Watson 
professor  of  history  at  the  U.  of  Ro- 
chester and  news  commentator  at 
WHEC-WHEF  Rochester,  will  be  the 
first  to  occupy  Cambridge  TTniversity's 
new  chair  of  American  history  and  in- 
stitutions. 

(Continued  on  page  i3) 


Yea!  Dis 
Is  Butch! 

Lov.'brows,  highbrows,  inbetweensJ 
They're  here,  with  money  to  burn! 
Winston-Salem  is  an  outstanding 
market — served  by  an  outstanding 
radio  station.  If  you  want  more 
sales  ond  good  v/i!l,  you  want — 

WA  IR 

V/in:ton  •  Sa'em,  North  Carolina 
Representative:   The  Walker  Company 


Owned  and  Operated  by 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON.  MISSISSIPPI 
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THE  BEST  SHOW  WINDOW  IN  THE  WORLD 


There  is  going  to  be  a  brand-new  window  in  millions 
of  homes  .  . .  the  most  exciting  window  ever  known  — 
the  television  screen!  Through  it  people  will  see  the 
whole  wide  world  in  vivid,  vibrant  panorama.  Most 
important  to  you,  Mr.  Advertiser,  is  the  fact  it  will  be 
the  best  show-window  in  the  world. 

Your  product  or  your  service  can  be  demonstrated 
with  ease  and  artistry  in  television's  show-window.  It 
will  be  friendly  selling— personal,  intimate  visits  with 
small  family  groups  in  their  own  living  rooms. 

Leading  advertisers  and  their  agencies  have  devel- 
oped new  and  effective  commercial  television  tech- 
niques through  experimental  programs  over  DuMont's 

DuMont  Television  Studios  and  Telecasting  Equipment  Div.  of  Allen 
B.  DuMont  Laboratories,  Inc.,  Station  W2XWV,  515  Madison  Ave., 
NewYork  22,N.Y.  General  Offices  andPlant,  2  Main  Ave.,Passaic,N  .J . 


New  York  City  station  during  the  past  18  months. 
These  programs  provide  eloquent  proof  that  adding 
sight  to  sound  has  multiplied  air-borne  salespower  .  .  . 
has  opened  a  new  highroad  of  magnificent  promise 
direct  to  America's  best  postwar  markets. 

DuMont  was  first  to  give  television  really  clear  re- 
ception by  creating  the  DuMont  Cathode-ray  Tube. 
And  DuMont  pioneering  in  television  station  opera- 
tion and  programming  techniques  will  help  you  realize 
the  greatest  return  from  every  penny  of  your  television 
time-buying  dollar. 

You'll  want  your  product  featured  well  down  front 
in  the  best  show-window  in  the  world! 


Copyright,  1  944,  Allen  B.  DuMont  Loborotories,  Inc. 
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THE  SudinadA  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
stt — spot  anyiouncements 
ta — transcription  announcements 

WINX  AVashington 

Macfadden  Publications,  New  York   ( True 

Story),  t  thru  Raymond  Spector  Co..  N.Y. 
Gunther   Brewing   Co.,   New  York,   24  sa 

weekly,  thru  St.  George  &  Keyes,  N.  Y. 
Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy 

soap),  30   ta  weekly,   thru  Ruthrauflf  & 

Ryan,  N.  Y. 
Wm.    Wrigley    Jr.   Co..    Chicago,  (gum). 

24  ta  weekly,   thru   Ruthrauff  &  Ryan, 

Chicago. 

Embassy   Dairy,  Washington,  sp  renewal. 

13  weeks,  thru  Lewis  E.  Ryan  Inc.,  Wash- 
ington. 

Squirt  Co.  Beverley  Hills,  Cal.  (soft  drink), 
sa  series,  thru  Kal  Inc.,  Washington. 

Rieser  Co.,  New  York  (shampoo),  2  ta 
daily,  62  weeks,  thru  E.  T.  Howard  Co.. 
N.Y. 

KHJ  Hollywood 

Ex-Lax  Mfg.  Co.,  Brooklyn  (Ex-Lax),  5 
sa  weekly,  13  weeks,  thru  Joseph  Katz 
Co.,  N.  Y. 

.Joseph  Dixon  Crucible  Co.,  Jersey  City 
(Ticonderoga  pencils),  4  sp  weekly,  13 
weeks,  thru  Federal  Adv.  Agency,  N.  Y. 

Serutan  Co.,  Jersey  City  (Serutan-Nut- 
rex),  5  sp  weekly,  52  weeks,  thru  Ray- 
mond Spector  Co.,   N.  Y. 

Gilbert  C.  Wilson  Labs.,  Denton,  Tex. 
(dehydrated  sweet  potatoes),  2  sp  week- 
ly, 13  weeks,  thru  Little  &  Co.,  Los 
Angeles. 

Gordon  Bread   Co.,   Los  Angeles  (bread), 

14  ta,  thru  The  Mayers  Co.,  Los  Angeles. 
Southwest    Food    Products,    Long  Beach. 

Cal.  (jellies,  syrup),  5  ta  weekly,  13 
weeks,  thru  Dave  Foutz  Adv.,  Long 
Beach,  Cal. 

KECA  Los  Angeles 

Southern  Pacific  Co.,  San  Francisco  (em- 
ployment). 4  sa  weekly,  13  weeks,  thru 
Foote,  Cone  &  Belding,   San  Francisco. 

American  Express  Co.,  New  York  (money 
orders),  5  sa  weekly,  13  weeks,  thru 
Caples  Co.,  N.  Y. 

Campbell  Soup  Co.,  Camden  (Beef -Noodle 
Soup),  7  ta  weekly,  6  weeks,  thru  Foote. 
Cone  &  Belding,  N.  Y. 

National  Funding  Corp.  of  Calif.,  Los 
Angeles  (Seaboard  Finance),  5  sp  week- 
ly, 52  weeks,  thru  Smith  &  Bull  Adv.. 
Los  Angeles. 


WHEB  Portsmouth,  N  H. 

Sylvania  Electric  Products,  Dover,  N.  H.. 

21  sa  weekly,  26  weeks,  direct. 
Fairmount  Hotel,  York  Beach,  Me.,  6  sa 

weekly,    13   weeks,  direct. 
Scott    Furriers,   Boston,   Mass.,    76    ea,  4 

weeks,  direct. 
Ogunquit  Playhouse,  Ogunquit,  Me.,  3  sa 

weekly,  direct. 
Salisbury  Beach   Assoc.,   Salisbury,  Mass., 

6  sa  weekly,  12  weeks,  direct. 
Plough  Inc.,  Memphis  (St.  Joseph  Aspirin), 

3  sa  weekly,  11  weeks  thru  Lake-Spiro- 

Shurman,  Memphis. 
Plough    Inc.,    Memphis    (Mexsana),  7  sa 

weekly,  11  weeks,  thru  Lake-Spiro-Shur- 

man,  Memphis. 
Hotel  Roosevelt,  New  York,  6  sa  weekly. 

13  weeks,   thru   Kelly-Nason,   N.  Y. 

WJZ  New  York 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
( Colgate  dental  cream ) ,  A  ta  weekly, 
26  weeks,  thru  Ted  Bates  Inc.,  N.  Y. 

Golden  Brand  Food  Products  Co.,  Phila- 
delphia (Cream  Wipt  salad  dressing),  5 
sa  weekly,  10  weeks  thru  J.  M.  Korn  & 
Co.,  N.  Y. 

Griffin  Mfg.  Co.,  Brooklyn  (shoe  polish), 
3  sa  weekly,  52  weeks,  thru  Bermingham, 
Castleman  &  Pierce,  N.  Y. 

Macfadden  Publications  Inc.,  New  York 
(True  Story  Magazine)  3  t,  thru  Ray- 
mond Spector  Co.,  N.  Y. 

E.  Fougera  &  Co.,  New  York  (Optrex  eye 
wash),  5  aa  weekly,  13  weeks,  thru  J.  M. 
Korn  &  Co.,  Philadelphia. 

United  Sales  &  Mfg.  Co.,  Buffalo  (division 
of  Foster  Milbum  Co.)  2  sa  weekly,  13 
weeks,  thru  Street  &  Finney,  N.  Y. 

Carter  Products  Inc.,  New  York  (Arrid), 

7  ta  weekly,  52  weeks,  thru  Small  & 
Seiffer,  N.  Y. 

Corinthia  Inc.,  New  York  (Corinthia  lip- 
stick), 4  ta  weekly,  13  weeks,  thru  Arthur 
Rosenberg  Co.,  N.  Y. 

General  Electric  Co.,  New  York  (institu- 
tional), 5  sa  weekly,  52  weeks,  thru 
BBDO,  N.  Y. 

WMAQ  Chicago 

Marlin  Firearms  Co.,  New  Haven  (razor 
blades ) ,  3  sa  weekly,  1 3  weeks,  thru 
Craven  &  Hedrick,  N.  Y. 

National  Chemical  &  Mfg.  Co.,  Chicago 
(Luminall  paints).  2  sa  weekly,  13 
weeks,  thru  J.  R.  Hamilton  A.  A.,  Chi- 
cago. 

Civic  Theater,  Chicago  ( "Wildflower" ) , 
17  sa,  11  days,  thru  M.  M.  Fisher  Assoc., 
Chicago. 

Esquire  Inc.,  Chicago  (.Coronet),  6  sa, 
6  days,  thru  Schwimmer  &  Scott,  Chi- 
cago. 

Macfadden  Publications,  New  York  (True 
Story),  3  sp,  3  days,  thru  Raymond 
Spector  Co.,  N.  Y. 


WOV  New  York 

Roma  Wine  Co..  New  York,  312  sa,  thru 
Blow  Co.,  N.  Y. 

C.  Ludwig  Bauman,  Brooklyn  (retail  fur- 
niture store),  260  ap.  thru  Luther  Bell 
Agency,  N.  Y. 

Andy  Lotshaw  Co.,  Chicago  (Body  Rub), 
26  sp,  thru  Arthur  Meyerhoff  Co.,  Chicago. 

Wm.  Wrigley  Jr.  Co.,  Chicago  (chewing 
gum),  215  to,  thru  Ruthrauff  &  Ryan, 
Chicago. 

Italian  Cook  Oil  Co.,  New  York  (Bravo 
Edible  Oil),  312  ap,  thru  Lawrence  Fer- 
tig  &  Co.,  N.  Y. 

R.  Romano  &  Son,  New  York  (wines),  156 
ap  thru  Century  Adv.,  N.  Y. 

Ronzoni  Macaroni  Co.,  New  York  (maca- 
roni), 312  sp,  thru  Emil  Mogul  Co., 
N.  Y. 

American  Health  Aids  Co.,  Newark,  N.  J. 
(Kelpidine),  78  sp,  thru  A.  H.  P.  Ad- 
vertising Co.,  Newark,  N.  J. 

S.  A.  Schonbrunn  &  Co.,  New  York  (Sava- 
rin  Coffee) ,  624  sa,  thru  Pettinella  Adv. 
Co.,  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy), 
208  ta,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Southern  Cotton  Oil  Co.,  New  Orleans 
(Tavol),  78  sp,  thru  Duane  Jones  Co., 
N.  Y. 

American  Express  Co.,  New  York  (foreign 
remittance),  39  sa,  thru  Caples  Co.,  N.  Y. 

Personal  Finance  Co..  Chicago,  III  (loans), 
234  ta,  thru  Al  Paul  Lefton  Co.,  Phila- 
delphia. 

20th  Century-Fox  Film  Corp.,  New  York 
("Wilson"  film),  184  ta,  thru  M.  H. 
Hacket  Co.,  N.  Y. 

V.  LaRosa  &  Sons,  Paseaic,  N.  J.  (La 
Peria  Macaroni),  312  sp  thru  Commer- 
cial Radio  Service  Adv.,  N.  Y. 

David  O.  Selznick  International  Pictures, 
43  ga.  New  York  ("Since  You  Went 
Away")  thru  Foote,  Cone  &  Belding, 
N.  Y. 

KFAC  Los  Angeles 

Peerless  Laundry  &  Drycleaning  Services, 
Los  Angeles  (chain),  sp  weekly,  4  weeks, 
thru  Assoc.  Adv.,  Los  Angeles. 

KPAS  Pasadena.  Cal. 

Milani  Food  Products,  Chicago  ( 1890 
French  dressing),  2  sp  weekly,  13  weeks, 
thru  Garfield  &  Guild,  Los  Angeles. 

WINN  Louisville 

Taylor's  Drug  Stores,  Louisville,  15  sa 
weekly,  13  weeks,  thru  KenyQn  &  Eck- 
hardt.  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.  (Bran 
flakes),  5  sa  weekly,  13  weeks,  thru 
Kenyon  &  Eckhardt,  N.  Y. 

Westinghouse  Electric  &  Mfg.  Co.,  Pitts- 
burgh, 3  sa  weekly,  thru  McCann-Eiick- 
son,  N.  Y. 


PORTLAND  i 


1  ^fii 


B  AHO 


The  money  saving  group  of  Pacific  North- 
west stations  deserves  your  consideration 
for  Fall  placements. 

Wythe  Walker— Eastern  Sales  Manager 
Representatives 
KXl  The  Walker  Co. 

Z  NET  The  Walker  Co. 

7fPY  The  Katz  Co. 


'Housewives'  Serie^ 
Now  in  New  York 

Galen  Drake  to  Handle  Wiley'f 
Combined  Shows  on  WJZ 

FLETCHER  WILEY'S  combina 
tion  programs  Sunrise  Salute  am 
Housewives  Protective  League 
heard  on  KNX  Los  Angeles  and  the 
CBS  Pacific  Coast  Network,  and  or 
WBBM  Chicago,  will  be  introducec 
to  Eastern  listeners  on  WJZ  Nev. 
York,  beginning  July  31. 

Galen  Drake,  who  has  been  han 
dling  the  West  Coast  show,  ha; 
gone  to  New  York  to  conduct  the 
WJZ  series,  using  the  same  for 
mula  of  ad-lib  commercials  anc 
commentary,  recorded  music  and 
guest  stars.  Mr.  Drake  will  b€ 
heard  Monday  through  Saturday, 
6-7  a.m.,  on  Sunrise  Salute,  sold  as 
a  separate  show,  and  at  1:45-2 
p.m.,  and  2:15-2:30  p.m.  on  House- 
wives Protective  League,  available 
only  with  Salute. 

How  to  Join 

The  League  is  formed  by  inviting 
women  to  become  members  of  a  ! 
group    of   2,500    housewives   who  ' 
sample  products  of  potential  spon- 
sors in  their  homes  and  report  on 
their  merits.  New  sponsors  must 
submit  their  products  to  a  mini-  i 
mum  of  50  testers,  and  must  be 
endorsed  by  807c  of  the  group  be- 
fore being  accepted. 

Fletcher  Wiley,  who  originated 
program  idea  10  years  ago  on  the 
West  Coast  has  taken  over  for 
Galen  Drake  on  the  two  daily  KNX 
broadcasts  and  on  a  third  quarter- 
hour  condensed  version  of  the  two 
shows,  heard  on  the  CBS  Pacific 
Coast  Network.  He  vsdll  continue 
until  he  finds  someone  with  a  voice  to 
as  similar  to  his  own  as  Galen  • 
Drake's.  Paul  Gibson  conducts  the  r 
WBBM  version,  in  Chicago. 


Chef  Boy-Ar-Dee  Shifts 
To  Blue  Food  Program 

CHEF  BOY-AR-DEE  Quality 
Foods  Inc.,  Milton,  Pa.,  beginning 
Aug.  19  will  promote  the  Chef  Boy- 
Ar-Dee  spaghetti  dinner  on  What's 
Cooking,  on  the  Blue  Network. 
Home  economy  suggestions  and 
foods  news  as  related  to  world 
events  will  be  presented  by  Beulah 
Kearney,  home  economist,  supple- 
mented hy  Eddie  Ballantine's  or- 
chestra and  Earl  Tanner,  singer. 
Program  will  be  heard  Saturday, 
10:30-11  a.m.  on  the  full  network, 
with  Hal  Makelim,  vice-president 
and  radio  director  of  McJunkin 
Adv.,  Chicago  agency  in  Charge, 
producing  and  directing. 

Sponsor  is  shifting  from  news 
commentary  by  Boake  Carter  on 
Mutual  Monday,  Wednesday  and 
Friday,  12  noon-12:15  p.m.  Last 
MBS  broadcast  for  Chef-Ar-Dee  is 
July  28. 


Lowell  Thomas  on  Digest 

LOWELL  THOMAS,  NBC  news- 
caster, sponsored  by  Sun  Oil  Co.,  on 
.July  30,  was  heard  on  Radio  Reader's  ] 
Digest,  on  CBS  as  the  first  of  a  series 
of  guest  program  hosts  replacing  Con- 
rad Nagel  while  the  latter  fills  a  com- 
mitment for  Monogram  Pictures  in 
Hollywood.  Digest  sponsor  is  Camp- 
bell Soup  Co. 
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DOROTHY  ALLSUP  has  been  ap- 
)omted  education  director  of  WHIO 
Dayton,  O. 

t'HILIP  STALEY,  production  man 
kger  of  WCOL  Columbus,  Ohio.,  is  the 
father  of  a  girl. 

PLWOOD  STUTZ,  formerly  of 
HTBTM  Danville,  Va.,  has  joined  the 
iunouncing  staff  of  WIBG  Philadel- 

Ijhia. 

1  ROBERTA  PATRICK,  former  as- 
i  sistant  on  the  sales  promotion  and 

merchandising  staff  of  KVOO  Tulsa, 

has  been  appointed  an   assistant  to 

Walt  Dennis,  director  of  special  events 

uid     public     relations  department, 

\\^HN  New  York.  She  replaces  Ruth 

Fulling  who  left  last  week  to  enter 

he  advertising  agency  field  in  Dallas. 

tIAL  BARKAS,  announcer  of  WCAU 
Philadelphia,  and  Ruth  Cookerly,  of 
lie  program  department  of  WFBR 
Baltimore,  are  to  be  married  Aug.  6. 

;AL  MASSCHELIN,  formerly  with 
rwGIL  Galesburg,  111.,  has  joined  the 
I  lannouncing  staff  of  WOC  Davenport, 
'la.  Mike  name  is  Ed  Masters. 

li 

fylLA  WARD  has  joined  the  con- 
inuity  staff  of  WCOS  Columbia,  S.  C. 

CHARLES  CURTIN,  former  director 

jknd  producer  for  the  CBS  production 

;pepartment,  has  joined  the  Yankee 
'Network  as  night  supervisor  of  produc- 
tion for  the  network's  key  station, 

WNAC  Boston. 

JjNAJST  Mackenzie,  former  secretary 
.to  Wynn  Wright,  national  production 
'taanager  of  NBC,  has  joined  the  pro- 
duction staff  of  WMPS  Memphis.  Kay 
allien,  formerly  with  WHBQ  Memphis, 
has  joined  WMPS  as  women's  editor. 

WALLY  KING,  formerly  of  KLX  and 
KLS  Oakland,  has  joined  KSFO  San 
Francisco  as  announcer. 

(iENE  GARRETT,  former  newspaper 
man,  is  a  new  addition  to  the  news 
and  continuity  staff  of  WHB  Kansas 
:'ity. 

A.LMA  SIOUX  SCARBERRY,  script 
writer  of  CBS  Hollywood,  has  joined 
1  )on  Lee  Broadcasting  System,  Holly- 
wood. Ed  Chandler,  formerly  of  KQW 
iSan  Francisco,  and  Burley  Smith,  for- 
luerly  of  KFVD  Los  Angeles,  have 
Seined  the  network  as  announcers. 

tolARGO  HILL  ATWOOD,  former 
borrespondent  in  Washington,  has 
tfioined  the  news  staff  of  KGO  San 
Francisco. 

'lUCILLE  HASTINGS,  former  editor 
>f  the  Brighton    (Colo.)    Blade,  has 
.  Joined  the  news  staff  of  KLZ  Denver. 

TIM  LIEMERT,  for  past  year  an- 
-jiouncer  and  newscaster  of  KNX  Hol- 
;iywood,  has  been  assigned  assistant  to 
jWebley  Edwards,  CBS  war  corre- 
?ispondent  in  Honolulu. 

iJIM  DOYLE,  announcer  of  NBC  Hol- 
-ilywood,  has  resigned  to  freelance. 

BEN  PALBY,  Hollywood  supervisor 
ijf  CBS  West  Coast  production  opera- 
Ifions,  is  in  Chicago  for  three  weeks  on 
jaietwork  business. 

iRICHARD  E.  FISCHER,  formerly 
With  WHAS  Louisville,  has  joined 
(KMOX  St.  Louis  as  newscaster.  Del 
King,  KMOX  announcer,  has  been 
named  assistant  chief  announcer. 

CLAIRE  CHAMBERS,  new  to  radio, 
has  joined  CJKL  Kirkland  Lake,  Ont. 

PHIL  DUNCAN,  writer,  and  Arthur 
Edes,  announcer,  are  new  members  of 
WLLH  Lowell,  Mass. 

OWEN  STENEHJBM,  rural  sociology 

Kpecialist,  has  been  named  assistant  to 
.Chuck  Worcester,  CBS  farm  editor 
jin  charge  of  CBS  Country  Journal. 

MARIAN  RBUTER,  former  assistant 
traffic  manager  for  WBBM  Chicago, 
has  joined  Young  &  Rubicam,  Chicago, 
as  assistant  to  the  radio  director.  Vir- 
ginia Smith,  secretary  to  Fred  Kilian. 
WBBM  production  manager,  will  re- 
,iplace  Miss  Renter. 
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Tomorrow's  history  is  being  written 
by  fighting  men  around  the  world 
today . . . 


To  keep  up  with  marching  history, 
keep  your  radio  dial  set  at  1480, 
that's  KCMO,  Kansas  City's  dominant 
news  station.  17  newscasts  daily. 


listen  to— "Raymond  Gram  Swing 
Reviews  History  on  the  March" . . . 
and  other  ace  newscasters.  For 
Kansas  City,  the  best  in  radio- 
entertainment  and  news— 


Out  ot  the  Blue,  To  You,  K-C-M-O, 
1480  on  your  dial,  your  BLUE  Net- 
work station. 


During  a  1944-45  campaign  of  "Screen 
Broadcasts,"  a  total  of  3,000,000  movie- 
fans  in  Kansas  City  will  see  and  hear  why 
it  pays  to  listen  to  KCMO. 

This  campaign  attracts  listeners  by  visual 
— audible  methods.  Thirteen  especially  pro- 
duced motion  picture  "shorts"  dramatize 
top-flight  KCMO-BLUE  program  attractions. 
Exclusive  screening  contracts  cover  the  lead- 
ing theaters  in  Kansas  City's  key  buying 
neighborhoods. 


#  Featuring: 

Walter  Winchell 

Jimmy  Fidler 

Drew  Pearson 

Baukhage  Talking 

Raymond  Gram  Swing 

KCMO  News  Bureau 

Uncle  Ezra 

Duffy's  Tavern 

Fun  Valley 

Radio  Hall  of  Fame 

Gangbusters 

Counterspy 


Breakfast  at  Sardi's 
Breakfast  Club 
My  True  Story 
Sweet  River 
The  Lone  Ranger 
Jack  Armstrong 
Dick  Tracy 

Victory  Parade  of 
Spotlight  Bands 

Guy  Lombardo 
Horace  Heldt 
Paul  Whiteman 


Melody  Ballroom  with  James  Coy 
Call  Any  Joseph  Hershey  McGillvra  Office 


5000  Watts 


Kansas  City's  Only  Basic  BLUE  Network  Station 
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SCHOENHOFEN-EDELWEISS  Co., 
Chicago  (Edelweiss  beer),  has  begun 
sponsorship  of  horse  races  from  the 
Arlington  -  Washington  Park  track, 
Saturdays,  WMAQ  Chicago.  Feature 
race  is  presented  5-5 :15  p.m.  CWT. 
Contract  is  for  8  weeks,  placed  by 
Olian   Adv.,  Chicago. 

OELWEIN  CHEMICAL  Co.,  Oel- 
wein,  la.  (Occo  mineral  compound), 
begins  sponsorship  Aug.  14  of  10-min- 
ute  newscasts,  Monday  through  Satur- 
days. WDGY  Minneapolis.  Contract  is 
for  52  weeks,  placed  by  Cary-Ains- 
worth,  Des  Moines. 

GILBERT  C.  WILSON  LABS.,  Den- 
ton, Tex.  (dehydrated  sweet  potatoes), 
in  a  13-week  campaign  ending  Oct.  5 
is  sponsoring  twice-weekly  participa- 
tion in  Norma  Young's  Happy  Homes 
on  KH.J  Hollywood.  Agency  is  Little 
&  Co.,  Los  Angeles. 

RELIABLE  Flour  Co.,  Boston,  Mass., 
has  named  Harry  M.  Frost  Adv.,  Bos- 
ton, as  advertising  representative.  Ra- 
dio plans  are  said  to  be  considered. 

SWIFT  &  Co..  Chicago,  has  renewed 
sponsorship  of  participations  for 
Bland  Lard  on  Yankee  Kitchen,  after- 
noon feature  of  the  Yankee  Network. 
Agency  is  Broadcast  Adv.,  Boston. 

GEORGIE  PORGIE  Mills,  Council 
Bluffs,  la.,  has  placed  its  account  for 
"Electrene  for  Kitchen  and  Laundry" 
with  Bozell  &  Jacobs.  Omaha.  Radio 
plans  are  said  to  be  included. 

GIMBEL  BROS.,  Pittsburgh,  has  re- 
newed sponsorship  of  the  morning 
iSiews  of  the  Neio  heard  Monday 
through  Saturday  on  WCAE  Pitts- 
burgh, 9  :15-9  :30.  Quarter-hour  is  con- 
ducted by  Franeine  who  gives  news  on 
fashions,  fiction,  and  the  arts. 


Represented  Nationally  by  GEORGE  P.  HOLLINGBERY  CO. 


Hon.  Gene  Fromberz 
Dan  cer-Fitzgerald-Sample 
Chicago,  III. 

Dear  Gene: 

The  strain  of  writing  these  letters  and 
meeting  this  book's  deadline  has  been 
too  much.  Aft- 
er all,  you 
can't  be  a  mas- 
t  e  r  of  the 
broom  and  the 
pen  as  well 
u-ithout  p  a  y- 
ing  the  price. 
But  it's  not  so 
a  IV  f  u  lly  bad 
though,  for  the 
boss  has  told 
me  to  pack  my 
bag  and  take 
a  week  off. 
Things  will 
probably  be  in 
a  mess  when  I 
get  back,  but 
I'm  just  the 
guy  who  can 
s  t  r  aighten 
them  out.  So 
here  I  go. 


Regards 


Yours, 
Algy 


WCHS 

Charleston,  W.  Va. 


WILDROOT  Co.,  Buffalo,  in  a  >,p 
campaign  for  Wildroot  hair  tonic,  hi 
started  five-weekly  quarter-hour  spoh 
sorship  on  WINN  Louisville  of  Mai 
tin  Agronsky,  Blue  Network  corr' 
spondent  offered  on  a  local  cooperati^ 
basis.  Agency  is  BBDO,  New  York. 

C.  F.  MUELLER  Co.,  Jersey  City 
promote  its  macaroni,  starts  the  Bj 
Network  quarter-hour  news  prograi  i 
Baukhage   Talking  on   a  five-weekl 
basis  on  WTRY  Troy,  N.  Y.,  beginnin  , 
Aug.  7  and  on  WARM  Scranton,  Pa  i 
beginning  Aug.  14.  Agency  is  DuaL 
Jones  Co.,  New  York. 

JOHN  E.  REED  Co.,  Hollywor' 
(Susan's  Baby  Photo  Studios;, 
Aug.  1  starts  using  an  approximai 
total  of  150  transcribed  one-minute  an 
nouncements  per  week  on  five  Los  An 
geles  area  stations.  List  includf^ 
KFVD  KRKD  KFAC  KGFJ  KIf:v 
Contracts  are  for  13  weeks.  AUie 
Adv.,  Los  Angeles,  has  account. 

FIILM  STAR  CREATIONS  In' 
Los  Angeles  (handbags,  dolls,  game- 
has  appointed  Hugo  Seheibner  1).' 
Los  Angeles,  as  agency. 

C.  C.  LOCKWOOD,  for  more  than  1" 
years  associated  with  the  advertisiu. 
department  of  Chrysler  Corp..  has  ben 
appointed   advertising   business  mai 
ager,     Chrysler     Division,     Chrysl<  i 
Corp.,  Detroit,  Mich. 

PEP  BOYS  of  California,  Los  An," 
les  (auto  accessories),  in  addition  t 
a    daily    quarter-hour    newscast  <> 
KECA,  on  July  24  started  sponsorin. 
five-weekly  Kiernan's  News  Corner  oi 
that  station  using  local  cut-in  on  t\v 
Blue   program.    Contract  is  for 
weeks.  Firm  on  July  17  for  52  week 
started  a  daily  quarter-hour  newsca-i 
on  KFAC  and  is  also  utilizing  simibn 
schedules   on   KFI   KFOX  KFX^J 
Agency  is  Milton  Weinberg  Adv.,  L.. 
Angeles. 

MICHIGAN  BULB  Co.,  Grand  Rap 
ids,  Mich,  (flower  bulbs),  has  begun 
sponsorship  of  a  test  campaign  using 
spot  announcements  and  participa 
tions,  depending  upon  availabilities 
Company  is  now  on  approximately  3( 
stations  with  more  to  be  added.  Con  ' 
tracts  are  for  13  weeks  on  a  continua-s 
tion  basis.  Agency  is  O'Neil,  Larson  & 
McMahon,  Chicago. 

IRONIZED  VITAMIN  Co.,  Chicago 
(Ironited  vitamins),  has  appointee 
Guenther-Bradford  Co.,  Chicago,  to 
handle  its  advertising.  No  radio  is 
l>lanned  at  present. 

HARTMANN  TRUNK  Co.,  Racine 
Wis.,  has  appointed  Earle  Ludgin  Inc. 
Chicago,  to  handle  its  advertising.  Nc 
radio  is  planned  at  present. 

H.  E.  BROMBERG,  account  execu- 
tive, has  joined  Advertising  Counselors 
of  Ariz.,  Phoenix.  Frances  Mae  Bal- 
lack  has  been  appointed  to  head  retail 
advertising  and  Dorothy  Tuthill  has. 
been  added  as  copywriter. 


HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


STATION 
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What,  thy,  Where  Radio? 


The  answers  ivill  be  in 


Broadcasting^  s 

NAB  War  Conference  Issue 


to  i^tihtiahpff 


AUGUST  28 


th 


AMONG  THE  FEATURES: 

FM  After  th«  Wor 
Television  Network  Plans 
Building  Television  Programs 
The  Motion  Picture  Role  in  Television 
The  War  Advertising  Council  and  Radio 
The  Agency  Appraises  Television  and  FM 
Circulation  Potentials  of  FM  and  Television 
Radio's  Future  as  Viewed  by  an  Ex-Commissioner 
An  Advertiser  Evaluates  Television's  Sales  Force 
Case  Histories  on  Television  Programming  Experiments 
Costs  of  FM  and  Television  Installation  and  Operation 
What  the  Advertiser  Wants  to  Know  About  FM  and  Television 

And  a  dozen  other  features,  aside  from  Wor  Conference  Activities 
and  the  week's  budget  of  spot  news. 

Regular  rates  prevail. 
Wire  reservations  colled  today. 
Deadline  August  15,  1944 


BROAQCI^STING 


Th«  W«ekl)^^^^New»magazine  of  Radio 

^^^dcast  Advertisingr 


7  9otfa  dafe  wifh  1000  Jeeps/ 
Ca/I  A/R  Express 

NOW/ 


■"F  AIR  EXPRESS  shipments  could  talk — and  knew 
JL  where  they  were  going  and  why — we  wouldn't 
have  to  urge  you  to  ship  when  ready,  especially  if 
you  are  a  manufacturer  of  war  materials.  For  early 
shipment  is  the  way  to  be  certain  of  earliest  possible 
delivery.  Don't  let  shipments  lie  around  for  routine 
end-of-day  pick  up.  Call  air  express  the  instant 
the  label  is  on.  No  matter  what  the  label  says, 
it  isn't  AIR  express  until  it's  on  a  plane! 


A  Money-Saving, 
High-Speed  Wartime  Tool 
For  Every  Business 


As  a  result  of  increased  efficiency  developed  to  meet  wartime 
demands,  rates  have  been  reduced.  Shippers  nationwide  are 
now  saving  an  average  of  more  than  10%  on  Air  Express 
charges.  And  Air  Express  schedules  are  based  on  "hours", 
not  days  and  weeks  — with  3-mile-a-minute  service  direct  to 
hundreds  of  U.S.  cities  and  scores  of  foreign  countries. 

WRITE  TODAY  for  "Vision  Unlimited"— an  informative  booklet 
that  will  stimulate  the  thinking  of  every  executive.  Dept.  PR-8, 
Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y., 
or  ask  for  it  at  any  local  office. 


MARIA  WHITE,  Elizabeth  Read- 
ing and  Toni  Mendez  have  joined 
the  Biow  Co.,  New  York.  Miss  White, 
former  media  director  of  Grey  Adv., 
New  York,  has  been  appointed  a  time- 
buyer  and  Miss  Reading,  formerly  on 
the  program  staff  of  Newell-Emmett 
Co.,  New  York,  has  been  named  traffic 
supervisor  in  the  program  department. 
Miss  Mendez,  former  freelancer,  has 
joined  the  production  staff. 

McCANN-ERICKSON,  New  York, 
has  taken  additional  quarters  at  730 
Fifth  Ave.,  New  York,  for  publicity 
and  accounting  departments.  Main  of- 
fice is  at  50  Rockefeller  Plaza. 

HOWARD  S.  ROUND,  former  east- 
ern sales  manager  of  the  Pepsodent 
Co.,  Chicago,  has  joined  Ivey  &  Elling- 
ton, New  York,  to  direct  merchandis- 
ing and  marketing  analysis  and  pro- 
motion, a  new  post. 

ROY  S.  DURSTINE  offices  in  Cincin- 
nati will  be  moved  from  the  Enquirer 
Bldg.  to  the  Carew  Tower. 

WALLACE  H.  GOLDSMITH  Jr.,  of 
the  foreign  department  of  MeCann- 
Erickson  Inc.,  New  York,  left  last 
week  for  Cuba,  where  on  Aug.  1  he 
will  open  up  a  new  office  for  the  agen- 
cy in  Havana,  as  manager.  Mr.  Gold- 
smith has  been  associated  in  the  past 
with  Tidewater  Assoc.  Oil  Co.,  and 
more  recently  with  the  National  Assn. 
of  Manufacturers.  Harrison  Atwood, 
vice-president  of  McCann-Erickson's 
foreign  operations,  accompanied  him  to 
Cuba.  Agency  has  branches  in  Buenos 
Aires,  Rio  de  Janeiro,  Sao  Paulo,  San 
.Tuan  and  Puerto  Rico. 

CHARLES  H.  MAYNE  Co.,  Los  An- 
geles agency,  will  continue  to  function 
as  before  death  of  its  president, 
Charles  H.  Mayne,  on  July  12.  Eu- 
gene P.  Ramsay  is  in  charge. 


SELL 

MANY  PRODUaS  FORlj) 
MANY  ADVERTISiRS 


WCAE 

Pittsburgh,  Pa. 
Selling  Meat 


J 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK.  KANSAS  CITY  6,  MO. 
IAN  ARTHUR  B.  CHURCH  PRODUCTION 


FUTURE  PROMOTION  for  the 

thrice-weekly  half-hour  adventure 
series  Red  Ryder  gets  a  going-ovei 
by  this  executive  group  prior  to 
its  shift  from  7  Blue  Pacific  sta- 
tions to  8  Don  Lee  Pacific  stations 
on  Aug.  8.  New  contract  is  for  52 
weeks.  Langendorf  United  Baker-  §.; 
ies,  San  Francisco,  is  sponsor.  Plan-  s- 
ners  (1  to  r)  are  Richard  Goebel,  i 
president  of  Pacific  Coast  Adv.  Co., 
San  Francisco,  agency  servicing  ac- 
count; Dan  J.  Donnelly,  manager 
of  KFRC,  San  Francisco  outlet  of 
Don  Lee  Network;  Ray  Rhodes, 
station  accoujit  executive. 

LESTER  G.  BARROW,  former  ad- 
vertising manager  of  Brooklyn  Edi- 
son Co.,  more  recently  in  the  advertis- 
ing department  of  Consolidated  Edi- 
son Co.,  New  York,  joins  Fuller  & 
Smith  &  Ross,  New  York,  Aug.  1 
as  an  account  executive. 

JOSEPH  K.  CLOSE,  former  public 
relations  manager  of  Owens-Illinois 
Glass  Co.,  Toledo,  has  joined  the  Over- 
seas Branch  of  the  Office  of  War  In- 
formation. 

JOHN  MITCHELL,  former  freelance 
producer  and  director,  has  joined 
Morse  International,  New  York,  as  as- 
sistant program  director. 

JOSE  DI  DONATO  and  Dave  Chris- 
tianson  last  week  joined  Compton 
Adv.,  New  York.  Mr.  di  Donato,  for- 
merly with  Wright-Sonovox,  New  York  , 
as  head  of  the  sales  contact  staff  in 
New  England,  joined  the  radio  produc- 
tion staff,  and  Mr.  Christiansen,  for- 
mer merchandising  manager  of  the  S. 
M.  News  Co.,  New  York,  is  an  execu- 
tive in  the  merchandising  department. 

LEE  GRAVES,  former  radio  director 
of  Compton  Adv.,  New  York,  has 
joined  Foote,  Cone  &  Belding,  New 
York,  as  account  executive  on  the 
Campbell  Soup  Co.  account. 

KENNETH  LAIRD,  for  'iVs  years 
manager  of  the  merchandising  depart- 
ment, Young  &  Rubicam,  Chicago,  and 
prior  to  that  vice-president  in  charge 
of  advertising  and  promotion  for  9 
years  with  Weco  Products  Co.  (Dr. 
West  Tooth  Brush),  joined  Dancer- 
Fitzgerald-Sample,  Chicago,  on  July 
24,  to  head  agency  development  work 
on  drug  products. 


^0*  250,000  PROSPECT."; 
IN  THE  SABINE  AREA  OF  TEXAS 

KFDM 

Blue  Network,  560  K.  C,  1,000  Waffs 
BEAUMONT,  TEXAS  MEANS  BUSINESS 

Represented   by  the   Howard   H.  Wilson  Company 
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\etwork  iKccovnts 

Ml  time  Eastern  Warbime  unless  indicated 


New  Business 

CHEF  BOY-AR-DEE  Quality  Foods  Inc., 
idilton,  Pa.,    (spaghetti   dinner)    on  Aug. 

i  !l  stai-ts  What's  Cooking  on  about  190 
31ue  stations.  Sat.,  10:30-11  a.  m.  Agency: 
•  icJunkin  Adv.,  Chicago. 
ILLETTE  SAFETY  RAZOR  Corp.. 
Boston  (shave  products)  on  Aug.  4,  10 
>.  m.  only,  sponsors  Bob  Montgomery- 
■^eau  Jack  bout  on  over  200  MBS  stations. 
Agrency :  Maxon  Inc.,  N.  Y. 
3ENERAL     FOODS     (Canada),  Toronto 

"  Grapenut  Flakes)  on  Sept.  1  starts  Hen- 
-7  Aldrlch  on  30  CBC  Dominion  network 
tations,  Fri.  8-8:30  p.m.;  (Post  Bran 
^''lakes,  Postum)    on  Sept.    15   starts  The 

"hin  Man  on  30  CBC  Dominion  network 
tations.  Fri.  8:30-9  p.m.;  (Maxwell  House 

^'offee),  starts  Aug.  31  Frank  Morgan  on 

.;7  CBC  Dominion  network  stations,  Thurs. 

■(-8:30  p.m.  Agency:  Baker  Adv.,  Toronto. 

■SEATTLE  BREWING  &  Malting  Co.,  Seat- 

-lle,    on    July    22   started   newscast   on  7 

fiBC   Pacific  stations.   Sat.    10-10:15  p.m. 

.;PWT).   Agency:  Western    Agency  Inc., 

■peattle. 

-HERMAN  BASCH  &  Co.,  New  York 
Hammer  Brand  fur  processing),  on  Aug. 
i  for  13  weeks,  starts  Ona  Munson  in 
^oUywood  on  7  CBS  Pacific  stations, 
phurs.,  3:15-3:30  p.m.  (PWT),  with  tran- 
cribed  repeat  on  KNX,  Thurs.,  3:30-3:45 

ip.m.    (PWT).  Agency:   Kelly-Nason  Inc., 

k.  Y. 

I  Renewal  Accounts 

jEMERSON  DRUG  Co.,  Baltimore  (Bromo- 
teltzer),  on  July  31  for  52  weeks  renews 
>'ox  Pop  on  124  CBS  stations,  Mon., 
:-8:30  p.m.  Agency:  Ruthrauffi  &  Ryan. 
>J.  Y. 

CHRYSLER  Corp.,  Highland  Park,  Mich, 
institutional),  on  Sept.  7  for  52  weeks 
tnews  Major  Bowes  Amateurs  on  128  CBS 
tations  Thurs.  9-9:30  p.m.  Agency:  Ruth- 
auff  &  Ryan,  Detroit. 

:HARLES  H.  PHILLIPS  Chemical  Co.. 
'.lenVrook,  Conn,  (toothpaste),  on  Aug. 
1  for  52  weeks  renews  Amanda  of  Honey- 

Etnoon  Hill  on  43  CBS  stations  Mon.  thru 
I  "ri.,  11-11:15  a.m.  Agency:  Dancer-Fitz- 
r-erald-Sample,  N.  Y. 
U.  L.  WATKINS  Co.,  New  York,  division 
j!f  Sterling  Drug  Inc.)  (Dr.  Lyon's  tooth 
;'Owder),  on  July  31  renews  Second  Hus- 
and  on  43  CBS  stations  Mon.  thru  Fri.. 
:  1:15-11:30  a.m.  Agency:  Dancer-Fitzger- 
i .  Id-Sample,  New  York. 

pl  Network  Changes 

■ABST  SALES  Co.,  Chicago  (beer),  has 
dded  13  CBS  stations  (WDWS  WSOY 
VTAX  WKMO  WLBC  WPAD  WHOP 
VFMD  WENT  KSJB  WHUB  WSAU 
^EYS)  to  Blue  Ribbon  Toicn,  making 
jtal  of  128  CBS  stations.  Agency:  War- 
•ick  &  Leger,  N.  Y. 

>R.  PEPPER  BOTTLING  Co.,  Dallas 
beverage),  on  Aug.  6  for  8  weeks  re- 
laces  Al  Pearce  in  Fun  Valley  with 
'arts   for   Dough    on    155   Blue  stations, 

:  un.,    4-4:30    p.m.   Agency:  Tracy-Locke- 

i:  lawson,  Dallas. 

!:iUM  LABS  Inc.,  Clifton  Heights,  Pa. 
I  Ivoryne  Peroxide  chewing  gum),  on 
>ept.  16  adds  27  Blue  stations  to  Hello 
'weetheart,  making  a  total  of  190  Blue 
'  tations.  Sat.,  5:45-6  p.  m.  Agency:  Mc- 
unkin  Adv.,  Chicago. 


HAGE 
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FREDERIC  J.  ROBINSON  has  been 
named  sales  manager  of  Sylvania  Elec- 
tric Products  Inc.  for  Latin  America. 
He  previously  had  been  export  sales 
manager  for  Latin  America  for  Gil- 
lette Safety  Razor  Co. 

PAUL  G.  ARVIDSON,  formerly  of 
WHO  Des  Moines,  has  joined  WOC 
Davenport,  la.  as  chief  engineer. 

CHARLES  R.  WEXLER.  former  as- 
sistant chief  engineer  for  Emerson  Ra- 
dio Co.,  has  been  named  chief  engi- 
neer of  the  electronic  division  of  John 
Meek  Industries,  Plymouth,  Ind. 
Homer  R.  Denius,  former  chief  pro- 
duction engineer  for  the  radio  division 
of  Crosley  Corp.,  has  been  appointed 
plant  manager  of  the  electronic  divi- 
sion of  John  Meek  Industries. 

CHARLES  W.  BRAUER,  transmit- 
ter technician  at  KDYL  Salt  Lake 
City,  has  resigned  to  devote  fulltime 
to  his  o'wn  business. 

JOE  PETERS  has  reioined  the  engi- 
neering staff  of  WMRN  Marion,  O., 
follo-ning  a  year  with  WBNS  Colum- 
Inis,  O.  Robert  Mason  Jr.,  son  of  Rob- 
ert Mason  Sr.,  station  manager,  is  a 
new  addition  to  the  engineering  staff. 

GORDON  OLIVE,  chief  engineer  of 
Canadian  Broadcasting  Corp.,  has  ar- 
rived in  England  for  an  insi^ection  of 
equipment  of  the  CBC  Overseas  Units 
now  serving  with  the  Canadian  forces 
in  Great  Britain,  Italy  and  France. 

WILLIAM  CODDING,  chief  petty 
officer.  USNR,  former  studio  engineer 
at  WLW  Cincinnati,  was  to  leave  last 
week  for  active  duty. 


^  MASS  APPEAL 


RICH  MARKET 
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BALTIMORE 

The  Bim  mW08K  Statm 


GEO.  H.  ROCa» 
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FRI£  &  PETERS,  INC 


UIOIUO 

FORT  WAYNE,  INDIANA 

A  Westinghouse  Station 

To  this  grateful  acknowledgment,  expressed  by  the 
entire  staff  of  WOWO,  we  add  our  sincerest  thanks 
to  all  those  who,  because  of  their  deep  interest  in 
advertising  and  broadcasting,  served  as  judges  and 
granted  WO  WO  the  series  of  Awards  and  Recognitions 
presented  here... 

PUBLICITY 

Billboard  1944  Radio  Publicity  Survey.  In  this 
Radio  Editors'  Poll,  WO  WO  was  first  in  its  area. 

PROMOTION 

WOWO  won  second  place  among  all  Clear- 
Channel  Stations,  Billboard  Promotion  Survey. 

PROGRAMS 

WOWO  won  First  Award  1943-1944  Institute  for 
Education  by  Radio,  Ohio  State  University,  for 
family-type  programs.  Abe  Andrews*. 

SERVICE 

Institute  for  Education  by  Radio,  Ohio  State 
University,   1943-1944   Award  —  Tom  Wheeler. 

WAR-EFFORT 

"Proudly  We  Hail"  1944  Honorable  Mention, 
Institute  for  Education  by  Radio,  Ohio  State 
University. 

MERCHANDISING 

Quaker  Oats,  Honorable  Mention,  All-Station 
Coverage. 

*From  WOWO  Cradle  Of  Stars  Audition  Transcription 
Library. 

Again,  the  staff  of  WOWO  appreciates  this  oppor- 
tunity to  call  the  foregoing  to  the  attention  of  all 
advertisers . .  and  incidentally,  if  you'd  like  to  get  in 
tune  with  some  of  the  enthusiasm  and  spirit  that 
feature  the  day-to-day  operation  of  WOWO,  listen  to 
"Hoosier  Hop."  It's  on  the  Blue,  every  Saturday  night 
at  11:00  P.M.,  E.W.T. 


WESTINGHOUSE  RADIO  STATIONS  Inc 

WOWO  •  WGL  •  WBZ  •  WBZA  •  KYW  •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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NEW  BOOK  PUTS  SALT 
ON  THE  TAIL  OF  ADVERTISING 

The  Diary  of  An  Ad  Man  by  James  Webb  Young  captures  the 
elusive  human  qualities  which  make  advertising  successful. 


When  the  material  in  this  book 
first  began  to  appear,  week  by 
week,  in  Advertising  Age,  the 
reader  response  to  it  was  immedi- 
ate, enthusiastic,  and  voluminous. 

Our  editorial  staff  itself  could 
hardly  wait  for  each  succeeding 
installment,  and  as  It  arrived  it 
was  eagerly  passed  from  hand  to 
hand  for  advance  reading. 

For  this  is  a  book  about  adver- 
tising— and  business — and  life- 
different  from  any  other  ever  pub- 
lished. In  it  one  of  the  country's 
best  known  advertising  men  has 
put  down,  day  by  day,  for  eighteen 
months,  what  he  saw,  did,  felt, 
thought, andread.  Andputitdown 
with  such  a  gift  for  words,  such 
wit  and  wisdom,  as  will  make  you 
want  to  read  and  reread  this  book 
throughout  your  life. 

As  one  prominent  agency  man* 
wrote  me:  "Once  in  a  blue  moon 
there  appears  over  the  horizon  a 
book  about  a  business  which  emits 
flash  after  flash  of  penetrating  in- 
sight. It  shoots  these  illuminating 
flashes  right  through  that  particu- 
lar business,  piercing  through  the 
murk  of  mumbo-jumbo  and  the 
underbrush  of  the  basically  unim- 
portant. 

"The  Diary  of  An  Ad  Man  does 
just  that — for  a  business  which, 
though  dealing  in  intangibles,  will 
find  tangible,  day-by-day  guid- 
ance in  these  pithy  case-history 
experiences,  acute  observations, 
and  usable  suggestions." 

About  the  Author 

Jim  Young  (as  he  is  widely  known) 
has  had  the  kind  of  career  many 
men  long  for.  He  was,  successively, 
office  boy,  stenographer,  and  mail 
order  book  salesman;  then  copy- 
writer, branch  office  manager,  and 


Vice  President  for  J.  Walter 
Thompson  Co.;  then  Professor  of 
Advertising  at  the  University  of 
Chicago,  Director  of  the  Bureau 
of  Foreign  &  Domestic  Commerce 
in  Washington,  rancher  in  New 
Mexico,  author  and  advertising 
consultant.  He  is  a  past  president 
of  the  American  Association  of 
Advertising  Agencies  and  a  founder 
and  director  of  the  War  Advertis- 
ing Council.  He  has  traveled  widely 
abroad,  and  for  thirty  years  has 
been  identified  with  many  of  the 
largest  and  most  successful  adver- 
tisers in  this  country  and  Europe. 

The  Diary  of  An  Ad  Man  brings 
you  a  distillation  of  this  experi- 
ence, and  of  the  philosophy  which 
grew  out  of  it.  It  is  a  human  doc- 
ument of  our  times,  and  will,  I 
predict,  be  ref  erred  to  in  the  future 
as  historical  source  material  on 
the  business  life  of  our  day.  It  is 
a  book  that  will  inspire  you  and 
excite  you;  that  will  make  you 
chuckle  and  make  you  mad;  that 
will  pay  you  dividends  in  usable 
ideas,  stimulated  thinking,  and 
pure  enjoyment. 

I  want  to  put  a  copy  of  this 
fruitful  book  into  the  hands  of 
every  man  who  has  anything  to 
do  with  advertising — or  hopes  to 
— because  I  know  he  will  relish 
both  its  contents  and  its  handsome 
format.  So  I  make  you  this  offer: 
Send  me  your  order  for  a  copy  of 
The  Diary  of  An  Ad  Man  today, 
and  if  you  are  not  more  than  sat- 
isfied that  it  is  worth  all  I  say,  I 
will  refund  your  money  and  you 
can  keep  the  book.  The  price  is  $3 
per  copy,  postpaid.  Send  for  it 
now.  G.  D.  Crain,  Jr.,  Publisher, 
Advertising  Age,  100  East  Ohio 
St.,  Chicago  11,  111. 

*  Victor  O.  Schwab,  of  Schwab  (i  Beatty 


JACKSON  TAYLOR,  vice-president 
of  McCann-Erickson,  New  York,  and 
general  manager  of  the  research  de- 
partment, heading  copy,  market  and 
radio  research,  has  been  appointed 
manager  of  the  agency's  Minneapolis 
office.  Recently  he  has  been  assistant 
to  the  vice-president  in  charge  of  east- 
ern operations.  Robert  B.  Donnelly 
vice-president  and  manager  of  the  Min- 
neapolis office,  has  resigned  to  join  the 
Gardner  Adv.  Co.,  St.  Louis,  where  he 
will  handle  the  Ralston  Purina  Co. 
account. 

JEAN  HARSTONE,  untU  recently 
assistant  director  of  network  promo- 
tion for  NBC,  has  joined  the  public 
relations  staff  of  Arthur  Kudner  Inc., 
New  York. 

EMERSON  FOOTE,  president  of 
Foote,  Cone  &  Belding,  has  returned 
to  New  York  after  10  days  in  Los 
Angeles  for  conferences  with  Don 
Belding,  board  chairman,  on  general 
agency  business. 

JACK  ROCHE,  producer  of  Young 
&  Rubicam,  Hollywood,  is  in  New 
York  assigned  to  summer  shows  serv- 
iced by  that  agency.  He  returns  to 
Hollywood  with  resumption  of  weekly 
Blue  Duffy's  Tavern  on  Sept.  25. 

CAROL  DAVIS,  formerly  of  Tom 
Fizdale  Inc.,  New  York  publicity  serv- 
ice, and  prior  to  that  on  NBC  Holly- 
wood publicity  staff,  has  been  appoint- 
ed West  Coast  publicity  director  of 
Benton  &  Bowles. 

LUIS  P.  DILLON,  account  executive 
in  the  Buenos  Aires  office  of  McCann- 
Erickson,  New  York,  for  10  years,  has 
gone  to  New  York  to  assume  a  special 
assignment  in  the  agency's  foreign  de- 
partment. 

HUGO  SCHEIBNER  Inc.,  Los  An- 
geles, has  started  a  monthly  open 
forum  luncheon  meeting  for  agency 
clients  with  guest  speakers  of  note  in 
various  fields  of  allied  business  inter- 
ests featured. 

OSCAR  H.  ROMAGUJ^RA,  head  of 
the  radio  department  in  the  Latin 
American  division  of  J.  Walter 
Thompson  Co.,  has  left  New  York  to 
survey  markets  and  advertising  media 
in  South  and  Central  America. 
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years  of  program-plonning, 
development  of  technical 
excellence  in  broadcasting 
these  programs ...  and  of 
selling  to  the  417,441 
people  in  the  Western 
North  Carolina  ^market's 
17  counties . . . 
that's  the  record  of 


Serving  Western  North  Carolina  M 
from  ASHEViLLE  CBj 

DON  S.  EI/AS,  fxecuffve  Director  ' 
Repretented  by  The  KATZ  AGENCY.^ 


LATllS  AMERWAiSS 
RADIO  FOLLOWERS 

SOAP  OPERAS,  audience  participa- 
tion programs  and  musical  variety 
shows  are  the  most  popular  types  of 
radio  programs  in  Latin  America,  ac- 
cording to  field  representatives  of  the 
Latin  American  radio  section  of  the 
Office  of  Coordinator  of  Inter-Ameri- 
can Affairs  who  spoke  at  a  luncheon 
given  by  the  Export  Advertisers  Assn. 
July  26  in  New  York.  Discussion  re- 
vealed that  institutional  advertising  is 
making  a  good  beginning  in  Brazil, 
Me.xico  and  Peru. 

Estimates  on  the  number  of  sets 
in  use  as  given  by  CIAA  representa- 
tives for  their  respective  countries, 
were  as  follows :  Mexico  600,000,  five 
listeners  per  set;  Ecuador  12,000-15,- 
000,  six  listeners  per  set ;  Peru  80,000- 
100,000,  five  listeners  per  set  in  pri- 
vate homes  and  15  listeners  per  set 
in  restaurants  and  bars ;  Paraguay 
15,000  sets;  Cuba  250,000  sets;  Co- 
lombia and  Uruguay  each  about  200,- 
000;  Venezuela  80,000-100,000;  Bo- 
livia 15,000-20,000;  Brazil,  about  2 
million  sets  (unofficial  estimate)  with 
most  of  them  in  the  Rio-Sao  Paula 
area.  Among  speakers  were  13  field 
men  who  have  been  conferring  the  last 
two  weeks  in  New  York,  following  a 
week's  conferences  in  Washington,  be- 
fore returning  to  their  respective  posts 
in  Latin  America.  CIAA  representa- 
tives participating  included : 

John  W.  G.  Ogilvie,  CIAA  di- 
rector in  Washington ;  Wilfred  S. 
Roberts,  associate  director.  New  York  ; 
.lack  West  Runyon,  assistant  director, 
Hollywood ;  Mrs.  Francis  McStay 
Adams,  representative  for  Ecuador ; 
Stewart  Ayres,  Peru  ;  Mrs.  Maria  de 
Burt,  Paraguay ;  Kenneth  Campbell, 
("uba  ;  Herbert  Cerwin,  director  of  in- 
formation, Mexico ;  Jaime  Garzon,  Co- 
lombia ;  Frank  Linder  and  Richard 
Phillips,  Uruguay ;  Feruey  Rankin, 
director  of  information  for  Colombia  ; 
Joseph  Ries,  Venezuela ;  Hugo  Ur- 
rutia,  Bolivia ;  John  Wiggin,  Brazil. 
Thomas  Riley,  former  television  di- 
rector of  Wm.  Esty  &  Co..  New  York, 
who  will  leave  shortly  to  serve  as 
CIAA  representative  in  Chile,  also 
attended. 


I  D 


Halifax  License 

THE  Halifax  Chronicle  is  under- 
stood to  have  been  issued  a  license 
for  a  250  w  station,  althoug-h  no 
official  announcement  has  been  made 
yet  by  the  Dept.  of  Transport,  Ot- 
tawa. The  station  has  boug-ht  equip- 
ment in  part  from  CFRN  Edmon- 
ton. The  newspaper  had  held  a  con- 
struction permit  but  allowed  it  to 
lapse  some  years  ago. 
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AVCBI  Columbus,  Miss.,  has  sold 
Arthur  Gaeth,  MBS  commentator,  lo- 
cally to  Roy's  Drug  Store,  Columbus 
Walgreen  outlet,  for  .52  weeks.  Pro- 
gram originates  at  KLO  Ogden.  Utah, 
nt  11  a.m.  EWT  Monday-Friday. 


ORIGINAL 
CUSTOM-BUILT 
RADIO  SPOTS 
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THUSIASTIC  AUDIENCE, 
omposed  of  G.  W.  (Johnny)  John- 
tone    (center),  director  of  news 
iand  special  features  for  Blue  Net- 
'  jwork,  and  Arthur  Feldman  (right) 
back  from  London  where  he  was  as- 
;  jsistant  manager  of  the  Blue  news 
.  joffice,  listen  to  Blue  war  corre- 
-i  kpondent  Clete  Roberts,  recently  re- 
■  i  [turned  from  the  Southwest  Pacific. 
'  jFeldman  will  be  transferred  to  Gen. 
iMacArthur's  headquarters. 

Stadio  to  Share  in  RKO 
ncrease  in  Advertising 

(iRKO  Radio  Pictures,  New  York, 
jwill  increase  its  use  of  radio,  mag- 
ilazines,  trade  and  daily  papers  in 
ithe  coming  season,  according  to  S. 
JBarret  McCormick,  director  of  ad- 
vertising and  publicity,  who  ad- 
Idressed  delegates  to  the  company's 
.third  annual  sales  meeting  at  the 
ijWaldorf  Astoria,  New  York,  last 
iweek. 

1  In  radio,  he  said,  the  spearhead 
Will  be  RKO's  Hollywood  Star  Time 
ion  the  Blue  Network,  which  by 
jdaily  mention  of  film  titles  on  a 
184-station  hookup  is  designed  to 
We-sell  RKO  products  to  the  pub- 
jlic.  Listening  audience  is  increasing 
constantly,  he  said.  Top  radio  tal- 
ent will  be  starred  in  at  least  eight 
ifilms  for  the  1944-45  season,  includ- 
ing Bob  Hope,  Bing  Crosby,  Fibber 
,  McGee  and  Molly,  Joan  Davis,  Den- 
Inis  Day,  Dinah  Shore,  Bob  Burns, 
Frances  Langford,  Vera  Vague, 
Wall  Brown  and  Lum  'n'  Abner. 


Blue  Meeting 

EXECUTIVE  and  management 
j  personnel  of  the  Blue  Network  Co. 
,  I  left  New  York  last  Friday  for 
:  I  Schenectady,  N.  Y.,  for  the  Thou- 
.  I'isand  Island  Club,  near  Alexandria 
J.Bay,  N.  Y.,  for  a  four-day  session. 
.  I  On  Friday  evening  and  Saturday 
J 1,  morning  the  group  were  to  witness 
I  j  demonstrations  of  television  at  the 
'  General  Electric  laboratories.  Sun- 
]  !day  and  Monday  were  to  be  de- 
.  1 1  voted  to  executive  and  management 

meetings  at  the  Thousand  Islands 

Club. 


WBRY,  Waterbury,  Connecticut 

.  .  .  think  your  Telescript  presen- 
tations are  excellent  and  most 
helpful  in  the  sale  of  the  fine 
Telescript  features  on  The  AP 
radio  wire. 

E.  J.  Frey 
Station  Manager 


available  through 

PRESS  ASSOCIATION,  ISC. 

30  Rotkefeiler  Ploio 
N-w  York,  N.  Y 


MUST  BE  ENGINEER 
TOO,  SAYS  ROBERTS 

CLETE  ROBERTS,  Blue  Network 
correspondent  recently  returned 
from  his  post  at  Gen.  MacArthur's 
headquarters,  told  trade  paper  and 
newspaper  reporters  last  week  that 
a  radio  war  correspondent  in  the 
South  Pacific  must  be  a  technician 
as  well  as  a  reporter.  Mr.  Roberts 
spoke  at  a  luncheon  given  in  his 
honor  by  the  Blue  Network,  prior 
to  his  departure  Aug.  1  for  San 
Francisco,  where  he  will  embark  on 
a  new  and  undisclosed  assignment 
in  the  Southwest  Pacific  area. 

With  Arthur  Feldman,  former 
assistant  manager  of  the  Blue's 
London  office  replacing  Mr.  Rob- 
erts at  MacArthur's  headquarters, 
the  Blue  will  be  "ready  for  stenped- 
up  operations  in  the  Pacific",  re- 
porters were  told  by  G.  W.  John- 
stone, network's  director  of  news 
and  special  features,  who  will  ac- 
company the  two  correspondents  to 
the  West  Coast  (see  photo  col.  1). 

One  of  the  most  discouraging  fac- 
tors for  the  radio  correspondent 
abroad  is  the  few  minutes  of  time 
allotted  to  overseas  pickups,  ac- 
cording to  Mr.  Roberts.  He  de- 
scribed how,  on  one  occasion,  he 
traveled  4,600  miles  and  broadcast 
a  story  which  had  to  be  condensed 
to  three  minutes.  He  said  radio  has 
won  its  spurs  as  a  competitor  of  the 
press  associations  in  the  South  Pa- 
cific. 


ATS  Expands  Activity 

AMERICAN  TELEVISION  So- 
ciety, New  York,  through  its  pres- 
ident, Dan  D.  Halpin,  announces 
expanded  activities,  including  dis- 
tribution of  a  membership  director, 
development  of  an  active  program 
laboratory,  preparation  of  a  bibli- 
ography and  review  of  current 
books  on  television  and  establish- 
ment of  a  speakers  bureau.  Charles 
Kleinman,  of  Reeves  Sound  Serv- 
ice, New  York,  is  executive  director 
of  the  laboratory.  Milton  A.  Walsh, 
of  the  engineering  staff  of  RCA, 
was  named  chairman  of  a  new 
committee  on  the  technical  coordi- 
nation and  standards.  New  chair- 
man of  the  research  committee  is 
Richard  Steiner.  The  50-week 
course  in  television,  instituted  for 
engineers  of  NBC's  eastern  staff 
last  January,  is  being  duplicated 
for  engineers  of  the  central  divi- 
sion, Chicago,  O.  B.  Hanson,  NBC 
vice-president  and  chief  engineer, 
announced  last  week. 


Rexall  Sale  to  Ayer 

UNITED  DRUG  CO.,  Boston,  has 
named  N.  W.  Ayer  &  Son,  New 
York,  to  handle  radio  advertising 
for  its  semi-annual  One-Cent  Sale 
of  Rexall  drug  products.  Fall  cam- 
paign, starting  in  November,  will 
utilize  a  series  of  four  quarter-hour 
discs,  tentatively  titled  Hollywood 
Review,  on  about  217  stations.  Tal- 
ent includes  Bob  Benchley,  Cass 
Daley,  Charles  Butterworth,  Har- 
low Wilcox  and  Lud  Gluskin. 


SHEELA.H  CARTER  started  hei  news 
commentator  career  as  a  stand-by  for  her 
brother  Boake,  and  then  made  good  with 
her  own  commentary,  five-days-a-week,over  the  nationwide  Mutual 
network.  Her  background  of  education  and  travel  in  England,  the 
European  and  African  continents  and  elsewhere,  qualifies  her  for 
making  a  keen  and  intelligent  analysis  of  the  news...  now  broad- 
cast exclusively  from  KEEL  For  a  complete  presentation  on 
the  availability  and  sponsorship  of  Miss  Carter's  broadcasts,  con- 
sult KEEL  Manager,  Gene  O  Eallon,  or  AsK  A  JOHN  BtAiR  Man. 
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IT  TAKES  4 

2200  H.P.  Motors 
to  Drive  a  [^b^^ 


#  IT  TAKES  A 

50,000 

watt  station 
in  Denver  to 
seil  this  market 
and  the  Moun- 
tain ancf  P\tx\n 
States  Region, 


s  the  famous 
NBC  Station  in  Denver 
and  the  only  one  with: 

Power  (50,000  watts) 

Top  NBC  Programs 

Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
**Ros5  Federal  Survey 


Prices  Far  Above  Stations^  Value  Cause 
Durr^s  Dissent  in  Three  Sales,  He  Asserts 


PRICES  which  appeared  to  be 
many  times  more  than  the  "net 
worth"  and  several  times  the  "net 
profits"  of  stations  involved  caused 
Commissioner  C.  J.  Durr  to  dissent 
in  the  sales  of  WJLD  Bessemer, 
Ala.,  WINX  Washington  and 
WQXR  New  York,  he  stated  in  a 
memorandum  released  last  Wednes- 
day by  the  FCC. 

In  view  of  the  speculation  and 
misunderstanding  because  of  his 
dissent.  Commissioner  Durr  said 
he  wanted  to  make  his  position 
clear.  He  said  a  letter  by  FCC 
Chairman  James  Lawrence  Fly, 
addressed  July  25  to  Chairman 
Wheeler  (D-Mont.)  of  the  Senate 
Interstate  Commerce  Committee, 
and  Rep.  Lea  (D-Cal.),  chairman 
of  the  House  Interstate  &  Foreign 
Commerce  Committee,  on  the  in- 
creasing prices  of  stations,  indi- 
cated there  was  little  disagreement 
between  Commissioners  with  re- 
spect to  the  seriousness  of  situation 
(see  page  13). 

Following  is  text  of  his  memo- 
randum : 

Memorandum ;  Re :  J.  Leslie  Doss, 
transferor,  George  Johnston,  transferee, 
Bessemer,  Ala.  (WJLD);  Lawrence  J. 
Heller,  et  al,  transferors,  Eugene  Meyer 
and  Agnes  Meyer,  d/b  as  The  Washington 
Post,  transferees,  Washington,  D.  C. 
(WINX)  ;  John  V.  L.  Hogan,  transferor. 
New  York  Times  Co.  transferees,  New 
York,   N.  Y.    (WQXR  and  WQXQ). 

My  reason  for  voting  against  approval 
of   the  above  assignments  of   license  was 


the  same  in  all  three  cases.  The  prices 
being  paid  for  the  stations  seemed  to  me 
to  raise  serious  questions  of  law  and 
public  interest,  and  I  therefore  think  that 
each  application  should  have  been  set  for 
hearing  to  ascertain: 

(a)  Whether  or  not  any  part  of  the 
purchase  price  represents  payment  for  a 
radio  channel  in  violation  of  Sections  301 
and  309  (b)  of  the  Communications  Act 
of    1934,   as    amended,  and, 

(b)  Whether  the  amount  being  invested 
in  the  station  by  transferee  will  affect 
the  operations  of  the  station  in  the  public 
interest. 

Station  WJLD,  Bessemer,  Ala.,  is  a 
250  w  station  operating  on  a  local  chan- 
nel. The  replacement  cost  of  all  its  physi- 
cal properties,  real  and  personal,  is  only 
$12,269,  and  the  original  cort  S12.019.  The 
net  worth  of  all  of  its  assets,  tangible 
and  intangible,  according  to  its  books,  is 
$14,236.  For  the  year  1943,  its  net  income 
before  Federal  taxes  and  without  deduc- 
tion of  any  salary  for  the  proprietor  was 
$4,966.  The  purchase  price  being  paid  is 
$106,000,  which  is  more  than  seven  times 
the  net  worth  of  the  station  and  more 
than  twenty-one  times  its  net  profits  be- 
fore Federal  taxes. 

Station  WINX,  Washington,  D.  C,  is 
likewise  a  2-50  w  station  operating  on  a 
local  channel  but  operates  with  a  booster 
which  serves  to  extend  its  coverage.  The 
replacement  cost  of  all  its  physical  prop- 
erties, real  and  personal,  is  only  $58,492, 
and  the  original  cost  $56,966.  The  net 
worth  of  all  of  its  assets,  tangible  and 
intangible,  according  to  its  books,  is 
$48,254.  For  the  year  1943.  its  net  income 
before  Federal  taxes  was  $20,186.  The 
purchase  price  being  paid  is  $500,000, 
which  is  more  than  ten  times  the  net 
worth  of  the  station  and  more  than 
twenty-four  times  its  net  profits  before 
taxes. 

Station  WJLD  was  first  licensed  only 
a  little  more  than  two  years  ago  and  Sta- 
tion WINX  less  than  four-and-one-half 
years  ago.  The  purchase  price  being  paid 
for  WJLD  represents  a  profit  of  nearly 
800%  on  the  cost  of  its  physical  proper- 
ties and  over  650%  on  its  net  worth.  The  • 
purchase  price  being  paid  for  WINX  rep- 


A  50,000  watt  audience 
at  a  250  watt  rate 
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resents   a   profit  of   nearly   800%   on  thf '  ' 
cost  of   its    physical  properties   and  ovei 
950%  on  its  net  worth. 

Station  WQXR,  New  York,  N.  Y.,  is  t 
10  kw  station  and  WQXQ  is  a  frequenc;- 
modulation  (FM)  station.  No  figure -'J' 
were  before  the  (Commission  as  to  the  re- 
placement cost  or  the  original  cost  of  thf 
physical  properties  involved  in  the  trans- 
fer. However,  the  net  worth  of  all  of  the 
assets  of  the  present  licensee  corporation, 
both  tangible  and  mtangale,  is  $227,037. 
For  the  year  1943,  its  net  income  before 
Federal  taxes  was  $30,320.  The  purchase 
price  being  paid  is  approximately  $1,000,- 
000,  which  is  approximately  j our-and-one- 
half  times  the  net  worth  of  the  licensee 
corporation  and  nearly  thirty-three  times 
its  net  profits  before  taxes. 

Radio  broadcasting  is  competitive  and 
it  is  not  the  function  of  the  Commission 
to  protect  either  the  buyers  or  the  sellers 
of  radio  stations  from  the  consequences 
of  the  exercise  of  their  own  business 
judgment.  However,  the  Commission  does 
have  the  responsibility  of  seeing  to  it 
that  licensees  observe  the  provisions  of 
the  Communications  Act  and  that  licenses! 
for  the  operation  of  broadcasting  stations, 
are  neither  granted  nor  transferred  un-'f"' 
less  the  public  interest  will  be  served.  Its  f 
responsibility  in  approving  transfers  is 
no  less  than  its  responsibility  in  making 
original  grants  of  licenses.  Section  310 
(b)   of  the  Act  provides: 

''The  station  licence  required  hereby, 
the  frequencies  autnorized  to  be  used  by 
the  licensee,  and  the  rights  therein  grant- 
ed shall  not  be  transferred,  assigned,  or 
in  any  manner  either  voluntarily  or  in- 
voluntarily disposed  of,  or  indirectly  by 
transfer  of  control  of  any  corporation 
holding  such  license,  to  any  person,  un- 
less the  Commiision  shall,  after  securing 
full  information,  decide  that  said  trans- 
fer is  in  the  public  interest,  and  shall  give-f" 
its  consent  in  writing."   (Italics  supplied). 

Sections  301  and  309(b)  of  the  Com- 
munications Act  provide  clearly  that  radio 
chsnnels  are  public  property  and  incap- 
able of  private  ownership.  It  follows  that 
neither  the  channels  nor  any  right  to  use 
them  is  for  sale,  either  by  private  individ- 
uals or  by  the  Government.  The  Com- 
munications  Act  provides  that  they  are  to 
be  licensed  by  the  Commission,  only  for '  - 
limited  periods  of  time,  and  only  to  those 
whom  the  Commission  finds  best  qualified, 
by  ability  and  intention,  to  use  them  in 
the  public  interest.  Ability  to  outbid  others 
in  the  price  offered  for  a  station  has  no 
relation  to  qualifications  of  this  kind. 

In  each  of  the  three  transfers  under  con-  ^ 
sideration,  the  price  being   paid  appears, 
on  its  face,  to  be  greatly  in  excess  of  any 
demonstrated  value  of  the  properties  and 
business  being  sold.  For  what  is  this  ex- 
cess   being   paid  ?   Are  there  elements  of 
value  in    the  transferor's   properties  and 
businesses   which  are   not   apparent  from 
the   information  contained  in  their  appli- 
cations,   or    are   they    selling  something 
they   do  not  own   and   have  no  right  to 
sell,  namely,  the  use  of  a  radio  channel?  ; 
Moreover,    the    new   licensees   are  taking 
on    financial    loads    many   times  greater 
than    those  of    the   old   licensees.    All  of 
these    stations     are    commercial    stations,  , 
and   it  is   reasonable  to  assume  that  the  - 
purchaser  of    a    commercial   station  buys 
with  the  expectation  of  earning  at  least  ^ 
a  reasonabe  return  on  his  investment.  - 
In  the  present  cases,  do  the  transferees  ii 
regard   their   purchases    as   business  ven-  . 
tures,   or   do  they   intend  to  operate  the  r 
stations  without  regard  to  profit?  If  the  ^ 
former,    how   do   they    expect  to  operate 
the  stations  so  that  they  will  be  self-sus-  ' 
taining  and  at  the  same  time  yield  a  fair 
business    return   on    investments    ranging  "  an 
from    four-and-one-h^lf  to  ten   times  the  u 
investments   of   the    former   licensees  ?  Is 
it  anticipated  that  profits  will  be  increased 

( Con  tinued  on  page  51 ) 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia,  to  tell 
the  time. 

— • — 

Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping  Up  the  Old  Traditions! 

Traditions,  However,  Don't  Get 
Much  Business. 

CHNS  Does— Try  It. 
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Text  of  FCC  Announcement  on  Transfers  of  Stations 


iHE  FCC  release  issued  July  25, 
i|nnouncing  that  House  and  Senate 
ommittees  had  been  asked  for  sug- 
■'lestions  on  station  transfers,  fol- 
>ws : 

■I  The  FCC  yesterday  (July  24)  asked 
"longressional  direction  as  to  the  policy 
1  should  follow  in  passing  on  the  sale 
radio  stations  where  the  sales  prices 
:pe  far  in  excess  of  the  going-concern 
.-pd  physical  property  values  of  the 
tiitions  and  appear  to  involve  consid- 
-able  compensation  for  the  radio  fre- 
;Uencies  themselves, 
-j  In  identical  letters  to  Senate  luter- 
,'|;ate  Commerce  Committee  Chairman 
iurton  K.  Wheeler  and  to  Represen- 
»tive  Clarence  Lea,  Chairman  of  the 
[ouse  Interstate  and  Foreign  Com- 
■  erce    Committee,    FCC  Chairman 
'.lames   Lawrence   Fly   suggested  the 
;iremendously  high  prices"  which  radio 
-,:ations  command  in  the  present  mar- 

■  let  indicates  the  sellers  may  be  profit- 
3ig  from  their  lien  on  a  radio  frequency 
f>hich  they  have  been  authorized  to  use 
uder    the    Communications    Act  of 

I  

(Continued  from  page  50) 

anticipated  that  profits  will  be  increased 
"irough  more  economical  and  efficient  op- 

hations  or  by  increasing  the  price  per 
ijpit  of  time  sold,  or  is  it  contemplated 
:kat  a  substantial  amount,  if  not  all,  of 
rie  increased   profits   will   have  to  come 

•om  selling  more  time  ?  If  more  time  is 
■>  be  sold,  will  a  reasonatle  amount  of 
!-»e  free  time  still  be  left  for  local  civic 
I  rograms,  educational  programs,  the  dis- 
.ussion  of  controversial  public  i.sues,  and 

:her  sustaining  programs? 
'-'  It  seems  to  me  that  the  applications,  on 
•leir  face,  point  to  the  need  of  "securing 

all  information"  before  the  Commission 
ran  decide  that  the  transfers  are  in  the 

ublic  interest. 

Far  from  the  least  important  feature 
(E  our  American  broadcasting  system  is 
c^at  the  cost  of  establishing  and  operat- 
'ig  radio  stations  has  been  within  the 
•ach  of  qualified  individuals  and  groups 
;aving  only  moderate  financial  means.  In 
lany  communities,  all  presently  avail- 
Die  standard  radio  channels  are  occupied 
:nd  the  only  way  for  a  newcomer  to  get 
ipto  the  field  is  by  the  purchase  of  an 
'listing  station.  The  present  inflationary 
••end  in  the  price  of  radio  stations,  if 
■Jntinued,  wiU  tend  not  only  to  increase 

■  ill  further  the  already  tremendous  pres- 
ilire  on  sustaining  programs  but  also  to 
ljush  radio  broadcasting  more  and  more 

ayond  the  reach  of  any  but  the  well-to-do. 
ertainly  the  inflationary  trend  should 
ot  be  encouraged  by  permitting  the  capi- 


'ilization  of  licenses. 


1934,  but  whose  ownership  under  the 
Act  is  reserved  to  the  public. 

Chairman  Fly's  letter  which  cites 
several  such  recent  transfers  of  radio 
facilities,  follows  in  part : 

The  Congress  has  had  before  it  proposals 
to  limit  the  amount  of  consideration  to  the 
value  of  the  physical  properties  (of  radio 
stations)  transferred  but  no  provision  of 
this  character  has  been  adopted.  The  sta- 
tute does  make  clear  that  the  frequencies 
are  not  in  any  way  the  property  of  the  li- 
censees. The  Commission  has  rejected  and 
is  prepared  to  reject  any  transfer  which 
on  its  face  involves  a  consideration  for  the 
frequency. 

The  Commission,  apparently  consistent 
with  Congressional  policy,  has  approved 
transfers  that  involve  going-concern  values, 
good  will,  etc. 

There  remains,  however,  a  serious  ques- 
tion of  policy  and  one  on  which  the  law  is 
not  clear,  as  to  whether  the  Commission 
should  approve  a  transfer  wherein  the 
amount  of  the  consideration  is  over  and 
beyond  any  amount  which  can  be  reasonably 
allocated  to  physical  values  plus  going-con- 
cern and  good  wiU,  even  though  the  writ- 
ten record  does  not  itself  show  an  alloca- 
tion of  a  sum  for  the  frequency. 

Our  concern  in  this  regard  is  heightened 
by  the  tresmendously  high  prices  which  ra- 
dio stations  are  commanding  in  the  present 
state  of  the  market.  This  is  illustrated  by 
the  fact  that  one  local  station  was  sold  for 
a  half-million  dollars  and  some  regional 
stations  are  selling  for  a  million  or  more. 

It  is  the  Commission's  policy  to  disap- 
prove of  transfers  which  obviously  repre- 
sent the  activities  of  a  promoter  or  broker, 
who  is  simply  acquiring  licenses  and  traf- 
ficking in  them.  Under  the  present  state  of 
the  law,  however,  it  is  not  clear  that  the 
Commission  has  either  the  duty  or  the 
power  to  disapprove  of  a  transfer  merely 
because  the  price  is  inordinately  high — 
even  though  it  may  well  be  deduced  that  a 
substantial  value  is  placed  on  the  fre- 
quency. 

In  the  absence  of  a  clear  Congressional 
policy  on  this  subject,  we  thought  best  to 
draw  the  matter  to  the  attention  of  your 
own  Committee  and  the  House  Committee 
on  Interstate  &  Foi-eign  Commerce. 
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WELI,  New  Haven,  Conn.;  960  kc,  1  kw- 
LS,  500  w  DA-N;  6/27/44;  from  Arde  Bulo- 
va  and  Harold  LaFount,  transferor,  to 
Harry  C.  Wilder  et  al,  transferee;  $185,000 
for  100%  of  stock. 

WIBC.  Indianapolis;  1070  kc,  5  kw-LS. 
1  kw-DA-N  ;  5/30/44  ;  from  H.  G.  Wall  et 
al,  transferor,  to  Indianapolis  News  Pub- 
lishing Co.,  transferee;  $440,000  for  lOO-^'f 
of  stock. 

WINX,  Washington,  D.  C;  1340  kc,  250 
w,  unlimited;  7/18/44;  from  Lawrence  J. 
Heller  et  al,  transferor,  to  Eugene  Meyer 
&  Co.,  a  partnership;  $500,000  for  100%  of 
stock. 

WJJD,  Chicago ;  1160  kc,  20  kw,  Limited- 
KSL;  7/5/44;  from  H.  Leslie  Atlass,  et  al. 
transferor,  to  Marshall  Field,  transferee; 
$696,000  for  96.6%  of  stock. 

WLBZ,  Bangor,  Me.;  620  kc,  5  kw,  un- 
limited, DA;  2/1/44 ;  from  Thompson  L. 
Guernsey,  transferor,  to  Eastland  Broad- 
casting Co.,  transferee;  $150,000  for  100% 
of  stock. 

WMAZ,  Macon,  Ga.;  940  kc,  5  kw,  un- 
limited, DA;  4/4/44;  from  E.  K.  Cargill, 
transferor,  to  George  P.  Rankin  Jr.,  trans- 
feree;  $120,999  for  41%  of  stock. 

WPDQ,  JacksonviUe,  Fla.;  1270  kc,  5  kw, 
unlimited,  DA-N;  3/14/44;  from  Ernest  D. 
Black,  transferor,  to  L.  D.  Baggs,  trans- 
feree:  8180,326  for  60%  of  stock. 

WQXR,  New  York;  1560  kc,  10  kw,  un- 
limited; 7/18/44;  from  John  V.  L.  Hogan, 
et  al,  transferor,  to  New  York  Times  Co., 
transferee;  $987,500  for  100%  of  stock. 

KECA,  Los  Angeles;  790  kc,  5  kw,  un- 
limited, DA-N;  7/18/44;  from  Earle  C. 
Anthony  Inc.;  assignor,  to  Blue  Network 
Co.,  Inc.,  assignee;  $800,000. 

KTOK.  Oklahoma  City;  1400  kc,  250  w 
unlimited;  4/18/44;  from  Oklahoma  Broad- 
casting Co.,  assignor,  to  O.  L.  Taylor,  as- 
signee ;  $150,000. 

KBIR,  Knoxville,  Tenn.;  1240  kc,  250  w 
unlimited;  1/11/44;  from  J.  W.  Birdwell, 
assignor,  to  American  Broadcasting  Corp., 
assignee;  $135,000. 

WJLD,  Bessemer,  Ala.;  1400  kc,  250  w. 
unlimited;  7/18/44 ;  from  J.  Leslie  Do;.-. 
assignor,  to  George  Johnston,  assignee 
$106,000. 

WFTL,  Ft.  Lauderdale,  Fla.;  710  kc,  1' 
kw,  unlimited,  DA-N;  2/29/44;  from  Ralph 
A.  Horton,  assignor,  to  Fort  Industry  C<i., 
assignee;  $275,000. 


'^Wf^  People  in  the  Dayton  market  are  particular,  as 
any  Daytonian  will  tell  you.  That's  why 
they  tune  most  to  WHIO ...  for  the  fine  CBS  programs, 
the  interesting  local  features  and  complete, 
reliable  news  coverage  through  U.P.,  I.N.S.  and  Reuters . 

WHIO  ^ 

THE  DAYTON  MARKET 

SOOO   WATTS   .   BASIC   CBS   .   G    P     HOU.NGBERY  CO.  Rep.esen.c.v.s 
HARRY     E      CUMMINGS.     Soo.heo..,.n    »  «  P  r  «  »  »  ' 
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time  to  personally  looking  after 
Gov.  Thomas  E.  Dewey's  speaking 
engagements. 

Members  of  the  Democratic  Na- 
tional Committee  will  meet  in  New 
York  this  week  with  Paul  Porter, 
publicity  director,  and  J.  Leonard 
Reinsch,  Radio  Director,  to  formu- 
late plans  for  the  campaign  of 
President  Roosevelt  and  Sen.  Harry 
S.  Truman.  Mr.  Reinsch,  on  leave 
as  managing  director  of  the  Cox 
stations,  WHIO  WSB  WIOD,  will 
remain  with  the  Democratic  Com- 
mittee until  after  the  November 
election. 

Programs  Cancelled 

Commercial  programs  were  can- 
celled for  both  the  Republican  and 
Democratic  Conventions  by  the 
major  networks  and  some  indivi- 
dual stations.  The  four  nets  devoted 
151%  hours  to  the  two  political 
conclaves,  with  the  GOP  broadcasts 
totaling  60%  hours.  Because  of  ex- 
tended sessions  at  the  Democratic 
Convention,  more  time  was  given. 

NBC  devoted  22  hours,  l^Vz  min- 


utes to  the  Democratic  Convention 
and  14  hours,  46  minutes  to  the  Re- 
publican. Nominations  for  Vice- 
President  and  polling  of  challenged 
delegations  took  9  hours,  48  min- 
utes. 

Mutual  carried  22  hours,  30  min- 
utes from  the  Democratic  Conven- 
tion and  16  hours,  12  minutes  from 
the  Republican. 

CBS  was  on  the  air  22  hours,  34 
minutes  from  the  Democratic  ses- 
sions, as  compared  to  14  hours,  7 
minutes  from  the  GOP  meetings. 

The  Blue  gave  26  hours,  89  min- 
utes of  broadcast  time,  including 
preview  programs,  to  the  Demo- 
cratic Convention  and  15  hours,  27 
minutes  to  the  Republican. 

Cost  to  the  four  networks  in  can- 
celled commercials,  talent  rebates 
and  out-of-pocket  expenses  was  esti- 
mated at  well  over  a  million  dol- 
lars. Coupled  with  the  cost  to  the 
individual  stations,  some  of  which 
arranged  for  direct  pickups  at 
great  distances,  the  overall  ex- 
pense to  radio  of  bringing  the  two 
Conventions  into  American  homes 


Now 


Conclusive  Survey 


Figures  according  to  a  Robert  S.  Conlan 
&  Associates  coincidental  telephone 
survey  on  radio  listening  .  .  . 


Conclusive  figures  —  figures  you  can  rely  on.  See 
Free  &  Peters  today  for  availabilities  and  market  data 
on  KTUL  With  ratings  consistently  high,  it's  a 
doggone  good  buy! 


TULSA'S  5000  WATT 
COLUMBIA  STATION 


KTUL 


FM  AND  TELEVISION  constituted  the  topics  at  a  session  of  CBS  affili-: 
ates  for  the  3d  District  held  at  the  Statler  Hotel,  Washington,  July  26' 
The  broadcasters  were  addressed  by  William  Lodge,  CBS  acting  directoi 
of  engineering,  and  Howard  Lane,  general  manager  of  station  relations 
The  meeting  was  one  of  a  series  being  held  over  the  country  to  acquaint 
the  network's  affiliates  with  CBS  policies  on  these  new  services.  C.  T*^ 
Lucy,  WRVA  Richmond,  chairman,  presided.  Participating  (seated,  1 
r)  :  Jim  Robertson,  WDBJ  Roanoke;  W.  Woods,  WRVA  Richmond;  Mn 
Lucy;  Mr.  Lane;  Mr.  Lodge;  Mrs.  Eve  Leonard,  WFMD  Frederick;  Stant 
ton  Kettler,  WMMN  Fairmont,  W.  Va.  Standing  (1  to  r)  R.  P.  Jordan  {n 
WDBJ;  George  Lewis,  WCAU  Philadelphia;  Julias  Thiel,  WFMD;  L.  W 
Milbourne,  WCAO  Baltimore;  Maj.  Laurence  Leonard,  WFMD;  John  T 
Gelder,  WKWK  Wheeling;  Odes  E.  Robinson,  WCHS  Charleston,  W.  Va.: 
Robert  Hough,  WMMN;  J.  C.  Burwell,  WMBS  Uniontown;  Carl  J.  Burk- 
land,  WTOP  Washington,  CBS  owned  station;   M.  L.  Jones,  WCAO. 


was  conservatively  estimated  at 
$2,000,000. 

Each  of  the  networks  had  sev- 
eral "firsts"  or  exclusives.  Competi- 
tion was  at  its  peak.  Through  com- 
bined facilities  the  four  major  net- 
works carried  all  general  sessions, 
but  other  broadcasts,  such  as  inter- 
views, statements  by  leading  Dem- 
ocrats and  so  on  strictly  were  on 
a  competitive  basis,  with  each  net 
getting  its  share. 

More  Shangri-La 

Details  of  how  CBS  handled  the 
pickup  of  President  Roosevelt's  ac- 
ceptance speech  and  how  the  term 
"Shangri-La"  was  used  to  iden- 
tify the  point  of  origin  were  dis- 
closed last  week.  The  White  House 
called  in  Carleton  Smith,  general 
manager  of  WRC  Washington  and 
NBC  Washington  official,  and  Clyde 
Hunt,  CBS  Washington  chief  engi- 
neer, unfolded  the  Presidential 
trip  and  asked  what  could  be  done 
to  feed  the  acceptance  speech  to 
the  Convention. 

Following  conferences  between 
network  officials  and  J.  Leonard 
Reinsch,  Radio  Director  of  the 
Democratic  National  Committee,' it 
was  decided  that  Hunt  and  Dick 
Whitman,  CBS  Washington  tech- 
nician, would  go  to  the  origination 
point.  CBS  fed  the  speech  by  direct 
wire  to  its  master  control  room  of 
WBBM  Chicago,  and  thence  to  the 
network's  master  board  at  Chicago 
Stadium,  where  it  was  distributed 


to  other  .networks  and  to  the  Sta-''- 
dium  public  address  system. 

To  maintain  secrecy  as  to  thef- 
President's   destination,  engineers^* 
referred  to  the  origination  point  as 
"Shangri-La"   in   all  communica- 
tions, i 
KSD  Claims  a  First  I 

Perhaps  the  true  story  of  "firsts" 
by  individual  stations  never  will  be 
told,  but  each  station  had  its  inn- 
ing with  exclusives  and  special  fea- 
tures, supplementing  network  and' 
news  wire  coverage.  Competition 
was  keener  than  at  any  time  in  ra- 
dio's history.  Most  of  the  broadcast- 
ing representatives  had  profited  by 
their  experience  at  the  GOP  con- 
clave and  accordingly  went  to  Chi- 
cago with  a  view  of  doing  a  top  job, 
sewing  up  exclusives  when  possible,  r- 

KSD  St.  Louis  claims  the  honor 
of  first  broadcasting  President 
Roosevelt's  approval  of  Sen.  Tru- 
man as  the  Vice-Presidential  can- 
didate. On  the  eve  of  the  Conven- 
tion and  a  day  before  the  news  be- 
came general  knowledge,  the  St. 
Louis  Post-Dispatch  station  inter- 
rupted a  program  at  8:17  p.m.! 
Tuesday  (July  18)  for  a  special 
broadcast  from  the  KSD  booth  at . 
the  Convention.  |" 

Raymond  P.  Brandt,  chief  of  the,[. 
Post-Dispatch  Washington  bureau, 
announced  that  the  newspaper  and 
KSD  had  learned  exclusively  that . 
Mr.  Roosevelt  would  be  glad  to  ac- , 
cept  Sen.  Truman  and  believed  the 
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issourian  would  add  "real 
trength"  to  the  ticket.  Combining 
jewspaper  methods  of  reporting 
rith  radio  showmanship,  KSD  and 
jne  Post-Dispatch  had  a  staff  of  12 
the  Convention,  including  the 
ation's  own  commentator  and  pro- 
L'am  director  and  members  of 
B  paper's  Washington,  state 
d  editorial  staffs.  Afternoon  and 
•ening  special  broadcasts  added  to 
lSD's  regular  NBC  coverage. 

WKY  Interviews  Kerr 

WKY  Oklahoma  City  sent  Jack 
lOvell,   chief  engineer,   and  Dow 
lirjlooney,  news  editor,  to  Chicago 
r.ibr  daily  pickups.   Preceding  the 
i-:j!onvention,  Gov.  Kerr  and  Okla- 
lifoma  delegates  were  interviewed 
ijjuly  18.  Throughout  the  Conven- 
on  WKY  broadcast  special  pro- 
;[rams  day  and  night. 
.  (j  KWK  St.  Louis  piped  in  two  spe- 
Jial  broadcasts,  8:45  a.m.  and  7:15 
i.m.,  during  the  sessions,  with  Ray 
C.  Dady,  station  manager,  handling 
(Lletails.  Mr.  Dady  also  served  with 
he  Mutual  staff. 

I  KOY  Phoenix,  Ariz.,  and  the  Ari- 
ona   Network,    comprising  KOY 
pTUC  KSUN,  had  the  services  of 
I  delegate  in    Ray   Busey,  KOY 
I'  ommentator.  Mr.  Busey  originated 
jjlaily  broadcasts  through  facilities 
i.i.lf  WLS  Chicago,  handling  the  pro- 
J^frams  when  he  wasn't  in  confer- 
jifinces  and  attending  the  convention 
J.ts  a  delegate  from  Arizona. 


Two  KMOX  Studios 

1  KMOX  St.  Louis,  with  studios 
.loth  at  the  Stadium  and  Stevens 
i.Iotel,  did  six  direct  pickups  daily, 
.eaturing  Mississippi  Valley  politi- 
[lial  leaders.   Among  the  notables 
Ijieard  over   KMOX   were  Robert 
.iannegan,    Democratic  National 
^rhairman;  Sen.  Truman,  Sen.  Ben- 
lett    Champ    Clark,    Sen.  Scott 
i  ..ucas,  Rep.  Clarence  Cannon,  Con- 
j/ention  parliamentarian,  and  Har- 
_  y  W.  Flannery  of  KNX  Hollywood, 
'ormer     KMOX     news  director. 
]<:M0X     staff     included  Francis 
jpouglas,    news    director;    W.  R. 
I^Vills,   analyst;   Katherine  Darst, 
>t.    Louis    newspaper    columnist ; 
Jordon    Sherman,    engineer,  and 
Irthur  Casey,  supervisor.  The  spe- 
jial  broadcasts  supplemented  CBS 
.overage  and  duplicated  coverage 
'if  the  Republican  Convention,  ac- 


Rajah  on  WTMV 

WTMV  East  St.  Louis,  111. 
has  signed  Rogers  Hornsby, 
onetime  star  ballplayer,  man- 
ager and  electee  to  the  Base- 
ball Hall  of  Fame,  to  pre- 
sent a  nightly  program, 
Rogers  Hornsby  Reviews  the 
Game,  during  which  he  dis- 
cusses inside  dope  on  what 
happened  on  the  diamond  and 
why  during  home  games  of 
the  league  leading  Cardinals 
and  Brovms.  Hornsby,  known 
as  the  "Rajah  of  Swat"  in 
bygone  days  when  he  estab- 
lished an  alltime  batting  rec- 
ord, was  manager  of  the  St. 
Louis  Cardinals  in  1926  and 
later  managed  the  Browns 
until  1937. 


cording  to  Merle  S.  Jones,  general 
manager. 

WING  Dayton  and  WIZE 
Springfield,  0.,  set  up  studios  in 
both  the  Stevens  and  La  Salle  Ho- 
tels, the  latter  headquarters  of  the 
Ohio  delegation,  as  well  as  the 
Stadium,  for  three  broadcasts  daily, 
beginning  July  18.  Programs  also 
were  fed  to  WKRC  Cincinnati, 
WOOL  Columbus,  WHK  Cleveland, 
and  WKBN  Youngstown.  In  charge 
of  operations  was  Lin  Mason, 
WING  program  director.  Attend- 
ing the  Convention  from  WING 
and  WIZE  also  were  Charles  Saw- 
yer, owner,  and  Pat  Williams,  gen- 
eral manager.  When  Mr.  Mason 
presented  Mrs.  Dorothy  Vreden- 
burgh,  secretary  of  the  Democratic 
National  Committee,  he  interviewed 
her  not  about  politics  alone  but 
about  her  home,  her  victory  garden 
and  how  she  keeps  up  her  political 
work  and  still  does  a  fulltime  job 
as  a  housewife.  For  that  broadcast 
WING  and  WIZE  received  scores 
of  commendations  from  interested 
women  listeners. 

The  Cowles  stations,  KRNT, 
KSO  WNAX,  claim  a  new  record 
in  on-the-spot  coverage  as  a  result 
of  direct  pickups  from  the  Demo- 
cratic Convention.  The  Des  Moines 
stations,  KRNT-KSO,  broadcast 
nine  newscasts  daily  during  the 
sessions  and  one  15-minute  inter- 
view show.  WNAX  did  five  news- 
casts and  a  quarter-hour  a  day. 
KRNT  and  WNAX  also  carried 


a  half-hour  discussion  on  Conven- 
tion eve  when  Jake  Moore,  Vice- 
President  Wallace's  manager,  an- 
nounced that  Richard  Mitchell, 
Democratic  candidate  for  Governor 
of  Iowa,  would  nominate  Mr.  Wal- 
lace for  reelection.  The  Cowles  sta- 
tions thus  claimed  a  24-hour  beat 
over  news  wires  and  networks  on 
the  Moore  announcement. 

Stanley  Dixon  handled  inter- 
views with  prominent  political  lead- 
ers. Handling  newscasts  were  Glen 
Law  of  the  Des  Moines  stations, 
Arthur  Smith  and  Whitey  Larsen 
of  WNAX  and  Joe  Ryan,  editorial 
director  of  KRNT-KSO. 

Chicago  Stations 

WBBM  Chicago,  in  addition  to 
CBS  coverage,  broadcast  12  quar- 
ter-hour periods  direct  from  Con- 
vention headquarters  at  the  Stevens 
Hotel  and  Stadium.  Most  of  the 
special  features  were  conducted  by 
Robert  F.  Hurleigh  and  Alvin  J. 
Steinkopf,  WBBM  news  analysts; 
John  Harrington,  newscaster,  and 
Val  Sherman,  chief  announcer. 

WIND  Chicago  did  a  special 
broadcast  Convention  Summmary 


British  Ad  Expense 

BRITISH  Government  spent  a 
total  of  $2,178,060  for  advertising 
in  newspapers,  magazines  and 
trade  publications  in  the  first  three 
months  of  1944,  according  to  fig- 
ures received  by  J.  Walter  Thomp- 
son Co.,  New  York,  from  its  Lon- 
don office.  The  total  is  $59,371 
less  than  the  amount  spent  during 
the  period  in  1943.  National  Sav- 
ings Committee  made  the  largest 
expenditure,  accounting  for  over 
25%  of  this  year's  for  the  first 
quarter,  followed  by  the  Ministry 
of  Food,  which  represented  about 
22%  of  the  total  advertising  out- 
lay. A  total  of  $903,942  was  spent 
in  London  newspapers  alone,  with 
$818,746  going  to  the  provincial 
and  suburban  press  and  the  bal- 
ance to  magazines,  trade  and 
tec'inical  press. 


each  night  during  the  assembly,  in- 
terviewing various  leading  Demo- 
crats, all  natives  of  Illinois. 

Reporting  the  Convention  was 
"old  stuff"  to  WGN,  according  to 
Manager  Frank  P.  Schreiber,  who 
disclosed  that  the  Chicago  Tribune 
station  has  covered  the  major  po- 
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KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
many  carloads  of  soup  and  salad-oil 
that  means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 


tal daytime  survey  made  in  Virgin- 
ia, Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows  —  and  ten  to  one 
he'll  say  "KDAL"! 


1000  WATTS    .  610  KC 


CBS 
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litical  conventions  since  1924,  when 
President  Coolidge  and  Charles 
Gates  Dawes  were  the  Republican 
nominees  at  the  Cleveland  Conven- 
tion. That  same  year  WGN  covered 
the  Democratic  Convention  in  Mad- 
ison Square  Quarden,  New  York. 

WLS  began  its  coverage  July  16 
with  a  special  broadcast  in  which 
Julian  Bentley,  news  director,  and 
William  R.  Cline  presented  the  sta- 
tion's news  policy  with  reference 
to  its  reporting.  Daily  broadcasts 
from  then  until  the  Convention 
closed  featured  prominent  Demo- 
cratic leaders,  both  men  and  women. 
WLS  personnel  taking  part  in  the 
special  features  were,  besides 
Messrs.  Bentley  and  Cline,  Martha 
Crane,  Helen  Joyce,  John  Strohm, 
managing  editor  of  the  Prairie 
Farmer;  Pat  Buttram,  comedian. 

Alva  Swain,  veteran  Colorado 
newsman  who  was  special  corre- 
spondent for  KLZ  Denver,  has  cov- 
ered both  major  political  conven- 
tions every  four  years  since  1900, 
missing  only  President  Wilson's 
nomination  in  1916  because  of  ill- 
ness. He  also  has  covered  two  Pop- 
ulist, three  Socialist  and  four  Pro- 
hibitionists national  conventions. 
Mr.  Swain  filed  direct  wires  to  KLZ. 

KCMO  Kansas  City  claimed  a 
scoop  when  its  correspondents  at 
the  Convention  phoned  a  prediction 
at  noon  Wednesday  that  Sen.  Tru- 
man would  be  nominated  for  the 
Vice-Presidency  on  the  second  bal- 
lot. KCMO  carried  the  bulletin  on 
its  1  p.m.  newscast  the  same  day. 
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33 H  RPM  transcriptions  for  broadcast  or 
audition  use. 

HOUR  SERVICE 

— packaged  and  shipped 
to  your  station  list  jrom  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  ajter  use. 
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COLUMBUS  ADDED 
TO  CROSLEY  FMs 

CROSLEY  Corp.,  licensee  of  WLW 
Cincinnati,  last  week  filed  with  the 
FCC  for  a  new  FM  station  in  Co- 
lumbus, O.,  on  46,500  kc  and  cover- 
age of  12,400  sq.  mi.  Estimated  cost 
is  $200,000  to  $225,000.  Crosley  al- 
ready has  applied  for  FM  facilities 
at  Cincinnati  and  Dayton. 

WJTN  Jamestown,  N.  Y.  re- 
quests a  new  FM  station  on  46,100 
kc  with  10,352  sq.  mi.  coverage.  A 
$39,560  estimated  cost  is  given.  The 
Globe-Democrat  Publishing  Co.,  St. 
Louis,  publisher  of  the  Globe-Dem- 
ocrat, has  filed  for  a  new  commer- 
cial television  station  on  Channel 
1.  KGER  Long  Beach,  Cal.  also 
seeks  a  commercial  television  out- 
let on  Channel  7  for  Los  Angeles. 
Channel  2  is  sought  by  WFBM  In- 
dianapolis in  its  petition  for  a  com- 
mercial television  station. 

New  standard  local  station  is 
sought  by  Reed  D.  Smith,  who  has 
been  in  the  newspaper  field  for  the 
past  15  years,  to  be  located  in 
Charleston,  W.  Va.  Facilities  asked 
are  1400  kc  with  250  w  and  unlim- 
ited time.  Dr.  Jose  M.  Rodriquez 
Quinones  and  Jose  M.  Sepulveda, 
doing  business  as  Paradise  Broad- 
casting Co.  Arecibo,  Puerto  Rico, 
have  filed  for  a  new  standard  sta- 
tion. Application  was  returned  for 
filing  on  a  new  form. 


Anthony  Files  for  FM 

E.  ANTHONY  &  SONS,  licensee  of 
WNBH  New  Bedford  and  WOCB 
West  Yarmouth,  Mass.,  last  week 
filed  for  a  new  FM  station  to  be 
located  at  Mt.  Asnebumskit,  Pax- 
ton,  Mass.  Facilities  asked  are  43,- 
400  kc  with  19,650  sq.  mi.  coverage. 
Estimated  cost  is  set  at  $141,000. 
Studios  for  the  outlet  would  be  lo- 
cated in  Boston,  according  to  the 
application.  FM  application  for  the 
New  Bedford  area  was  reinstated 
last  April. 


OWr  reported  last  week  that  en- 
listments in  the  Women's  Army 
Corps  have  shown  a  distinct  up- 
ward trend  in  recent  months.  An 
active  duty  strength  of  77,000  in 
the  WAC  as  of  July  1  was  cited 
in  War  Dept.  figures  which  showed 
an  increase  of  3,500  over  the  73,- 
435  on  active  duty  on  June  1. 
WAC  enlistments  are  currently  at 
the  rate  of  about  4,000  a  month, 
according  to  the  report. 
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by  using  the  station  that's 
heard  all  over  this  unportont 
and  otherwise  radio  isolated 
market. 
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Dies  Probe 

{Continued  from  page  lU) 

Division,  PAC,  and  formerly  o: 
the  National  Youth  Adminisi  i 
tion,  to  J.  L.  Hood,  Pocatello,  Ida. 
regarding  the  Idaho  primaries 
which  said  in  part:  "Am  working 
on  possibility  of  getting  Winchell 
Pearson  and  others  to  mention 
primaries."  > 

The  Dies  report  charged  thai 
the  PAC  was  responsible  for  the 
defeat  of  Sen.  D.  Worth  Clart 
(D-Ida.)   for  renomination. 

Among  telephone  calls  to  Gov- 
ernment agencies  listed  were  13  to 
David  K.  Niles,  Presidential  con 
fidant,  and  to  the  OWI,  WPR 
FCC  and  22  other  agencies. 


WGN-AFRA  Fee  Dispute^ 
Slated    for  Arbitration 

DISPUTE  which  arose  last  week 
between  the  American  Federatior-jbo: 
of  Radio  Artists  and  WGN,  Chi- 
cago Tribune  station,  over  paymeni 
of  commercial  fees  on  sustaining^ 
program.s  promoting  the  newspa- 
per, will  be  arbitrated  following' 
decision  on  a  site  for  hearings,  11' 
was  learned  last  week. 

Both  the  Chicago  Mutual  outlelvii 
and  AFRA  have  filed  their  reasons 
for  desiring  arbitration  in  New 
York  or  Chicago.  Should  the  dis- 
pute develop  into  an  AFRA-Mutual 
case,  the  union  would  have  to  nego- 
tiate individually  with  MBS  out- 
lets as  WGN  in  its  argument  foi 
a  Chicago  hearing  claimed  that  it 
was  not  bound  by  AFRA  and  Mu- 
tual contract  as  each  affiliate  is  in- 
dividually operated. 


Frank  A.  Eaton 


'  1=/ 


FRANK  A.  EATON,  57,  account 
executive  of  Foote,  Cone  &  Belding, 
New  York,  the  last  six  months,  died ' 
Thursday  at  his  home  in  New  York. 
A  native  of  Toronto,  Mr.  Eaton  for 
many  years  was  rotogravure  edi-: 
tor  of  the  old  ISSew  York  Tribune 
and  later  the  Herald-Tribune.  In 
1925  he  became  vice-president  of  . 
Underwood  &  Underwood.  In  re-  ; 
cent  years  he  had  served  on  vari- 
ous magazines.  Mr.  Eaton  became 
advertising  and  publicity  director^ori 
of  RKO  Radio  Pictures  in  July 
1942,  leaving  that  post  to  join 
Foote,  Cone  &  Belding.  He  leaves 
his  widow,  three  sons,  a  brother 
and  a  sister. 


fill 


"Might  I  suggest  you  turn  on 
WFDF  Flint— at  home?" 
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:m  Panel  Width 
Studied  by  RTPB 

ciifossible  Reduction  From  200 
Ho  100  kc  Is  Considered 

[aDIO  Technical  Planning  Board 
oved  closer  to  its  final  recom- 
endations   to  the   FCC  on  fre- 
s^jiuency   allocations  last  week  as 
he  result  of  two  important  panel 
:ar;peetings  held  in  New  York.  Panel  I 
"iKln  Spectrum  Utilization  met  last 
ii;Konday  under  the  chairmanship  of 
t)r.    Alfred    N.    Goldsmith,  and 
■7.. 'anel  II  on  Frequency  Allocation 
V,  onvened  all  day  Thursday  with 
:.>.Pr.  C.  B.  Jolliffe,  of  RCA  Victor 
'B.livision  of  RCA,  as  chairman. 
In  the  Monday  meeting  specific 
jroposals  on  the  width  of  the  FM 
i  :hannel  were  drawn  up  and  then 
tfft.ubmitted  to  Panel  II  at  the  Thurs- 
day meeting.  The  latter  meeting 
'Iponsidered  frequency  needs  between 
s:\itO  and   300  mc.   Services  within 
xj-  hose  frequences  include  standard 
)roadcasting,  FM,  television,  point- 
^•.o-point,  emergency  service  (police, 
Tj'ire,  etc.)  and  marine.  Representa- 
j^ives  of  all  13  RTPB  panels  pre- 
ysented  to  Panel  II  last  Thursday 
•ecommendations  of  each  panel  on 
!er  he  needs  of  the  various  ser\nres. 
-=iit  is  the  job  of  Panel  II  to  recon- 
^;ile  conflicts  of  ser\ice  needs,  and 
i\;o  present  to  the  full  board  the 
^recommendations.  These  proposals 
j..ire  expected   after  the  Panel  II 
or^.iieeting  in  New  York  Sept.  8. 
ii'    As  the  RTPB  goes  into  the  final 
"■■phase  of  its  proposals  on  frequency 
""^  allocations  to  the  FCC,  the  panel 
:neetings  are  being  watched  with 
g:reat  interest,  especially  the  final 
recommendations  on  FM  and  tele- 
rision  allocations.  One  group  feels 
"'that  the  FM  band  should  be  wid- 
|:?ned  and  television  allocated  more 
^]room   in   the   higher  frequences, 
3n^vhile  on  the  other  hand  there  is 
i- another  contingent  that  feels  the 
K^FM  band  should  be  reduced  along 
'^.^ith   a   channel   width  reduction 
'^^from  200  to  100  kc. 

The  final  draft  of  the  RTPB 
Ksrecommendations,  along  with  mi- 
r^nority  reports,  will  probablj'  be 
!l|in  the  hands  of  the  FCC  by  Oct.  1, 
"  a  little  more  than  a  j-ear  after  the 
^rRTPB  was  organized. 


NBC  Host  to  FCC 

MEMBERS  of  the  FCC  last  Wed- 
nesday night  were  guests  at  an 
informal  dinner  at  the  Mayflower 
Hotel,  Washington,  given  by  Niles 
Trammell,  NBC  president.  Present 
were  Chairman  Fly  and  Commis- 
sioners Case,  Walker,  Jett,  Wake- 
field and  Durr.  Mr.  Trammell, 
Frank  E.  Mullen,  NBC  vice-presi- 
dent and  general  manager,  and 
Frank  M.  Russell,  vice-president  in 
charge  of  Washington  activities, 
were  hosts.  NBC's  plans  on  post- 
war operation,  including  television 
and  FM  service,  were  recounted 
informally,  it  is  understood.  The 
purpose  of  the  dinner  was  to  permit 
the  NBC  executives  to  talk  to  all 
Commissioners  at  the  same  time  re- 
garding future  radio  developments. 
Both  FCC  members  and  NBC  of- 
ficials declined  comment. 


WGCM  Transfer  Asked 

APPLICATION  was  filed  with  the 
FCC  last  week  for  voluntary  as- 
signment of  license  of  WGCM  Gulf- 
port,  Miss,  from  WGCM  Inc.,  licen- 
see corporation  owned  by  Hugh  0. 
Jones  and  William  E.  Jones,  to  a 
partnership  including  their  father, 
James  0.  Jones,  for  the  sum  of 
"$10  and  other  considerations".  The 
three  also  operate  the  James  0. 
Jones  Adv.  Co.,  New  Orleans,  en- 
gaged in  newspaper  and  magazine 
advertising. 


Awarded  Citation 

NATIONAL  Federation  of  Press 
Women,  at  its  annual  convention  in 
Chicago  July  29,  voted  to  award  a 
certificate  of  merit  to  Helen  J. 
Sioussat,  CBS  director  of  talks,  for 
her  work  as  editor  of  Talks  maga- 
zine, a  digest  of  CBS  speeches. 
Federation  also  announced  awards 
for  six  network  religious  programs 
[Broadcasting,  July  17]. 


P/0  Dick  Irvine 

PILOT  OFFICER  Dick  Irvine, 
Royal  Canadian  Air  Force,  former 
announcer  at  CJKL  Kirkland  Lake, 
Ont.,  was  killed  in  action  during 
the  liberation   of  France. 


WTTM  Joins  NBC 

WTTM  Trenton,  N.  J.,  on  Aug.  1 
joins  NBC  as  a  basic  supplenien- 
tarv  outlet.  Owned  bv  Trent 
Broadcasting  Corp.,  WTTM  oper- 
ates on  920  kc  with  1,000  w. 
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AB  ME  IS,  AGENCIES 
HAIL  CAB  EXPANSION 

FAVORABLE  reaction  by  adver- 
tisers and  agencies  to  its  first  81- 
city  program  report  of  two  months 
ago  [Broadcasting,  May  8,  1944] 
was  announced  last  week  by  the 
Cooperative  Analysis  of  Broadcast- 
ing, Inc.,  New  York.  The  CAE's 
expansion  in  sample,  and  sevenfold 
expansion  in  amount  of  audience 
data  available  to  members  required 
a  great  increase  in  budget  expen- 
ditures, CAB  reported.  A  100% 
renewal  endorsement  was  received 
from  the  program  producers  and 
station  representatives  who  were 
CAB  members. 

Greatest  approval  from  members 
and  advertisers  has  been  for  the 
willingness  of  the  CAB  to  break 
with  the  past.  Three  chief  features 
of  this  change  have  been : 

1.  160%  increase  in  the  inter- 
viewing sample  (now  over  7,000,- 
000  calls  yearly). 

2.  New  list  of  81  interviewing 
centers. 

3.  Distribution  of  the  new  81-city 
sample  according  to  population  of 
all  cities  50,000  and  over. 

The  CAB  is  a  cooperative  mem- 
bership research  organization  di- 
rected by  a  Board  of  Governors 
nominated  by  the  Assn.  of  National 
Advertisers  and  the  AAAA.  Mem- 
bers of  the  Board  are:  Chairman, 
D.  P.  Smelser,  Procter  &  Gamble 
Co.,  John  L.  Bogert,  Standard 
Brands,  George  H.  Gallup,  Young 
&  Rubicam,  treasurer,  Robert  B. 
Brown,  Bristol-Myers  Co.,  Bernard 
C.  Duffy,  BBDO,  L.  D.  H.  Weld, 
McCann-Erickson,  A.  W.  Lehman, 
president,  and  George  H.  Allen, 
manager  and  secretary. 
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Postwar  FM  Wants 
Placed  at  5,000,000 

Crossland  of  GE  Tells  Music 
Group  of  $60  Price 


FIVE  MILLION  FM  receivers, 
which  will  sell  for  about  $60,  will 
be  on  the  market  within  18  months 
after  the  war,  predicted  H.  A. 
Crossland,  manager  of  sales,  re- 
ceiver division  of  the  General  Elec- 
tric Co.,  Schenectady,  N.  Y.,  in  a 
talk  before  the  National  Assn.  of 
Music  Merchants  Convention  held 
at  the  Palmer  House,  Chicago,  July 
24-26.  Commercial  color  television 
is  five  or  ten  years  away,  Mr. 
Crossland  stated,  and  maintained 
that  a  good  sound  and  picture  re- 
ceiver would  cost  approximately 
$200. 

Referring  to  General  Electric's 
future  production  plans,  Mr.  Cross- 
land  said,  "Our  plans  call  for  FM 
receivers  in  all  but  the  lower  priced 
brackets.  We  believe  that  our  first 
postwar  line,  produced  under  re- 
stricted conditions  will  consist  of 
FM  models  to  the  extent  of  ap- 
proximately 20%  by  units  and  60% 
by  dollar  volume.  While  this  may 
appear  to  be  low,  it  must  be  re- 
membered that  in  normal  times, 
judged  by  prewar  standards,  the 
small  five-and-six  tube  set  com- 
prised between  60  and  70%  of  all 
sets  produced.  Omitting  these  small 
inexpensive  sets  from  the  picture, 
we  expect  our  postwar  line  to  con- 
sist of  FM  sets  to  the  extent  of 
80  to  90%  of  all  remaining  types. 

Cheap  Sets  Too 

"This  does  not  necessarily  mean 
that  FM  will  be  confined  to  the 
higher  priced  sets.  We  believe  that 
it  is  possible  to  produce  AM-FM 
receivers  with  excellent  perform- 
ance at  the  present  time  that  would 
retail  at  $60  based  on  prewar  prices. 
To  reduce  prices  below  this  figure 
and  at  the  same  time  maintain 
high  levels  of  performance  which 
FM  receivers  must  have  is  not 
going  to  be  an  easy  job.  We  think, 
however,  that  it  can  and  will  be 
done." 


Video  Labor  Snarl 

WITH  Hollywood  Local  40  IBEW  of- 
ficials lodging  complaint  on  use  of 
lATSE  technicians  by  RKO  Radio 
Pictures  Inc.,  in  conjunction  with  ex- 
perimental television  operations  on 
W6XA0,  film  studio  has  cancelled  its 
scheduled  tests.  Tieup  with  Don  Lee 
Broadcasting  System's  television  sta- 
tion had  provided  for  weekly  telecasts 
utilizing  W6XA0  engineers,  tech- 
nicians, talent,  directors  and  writers. 
Union  officials  pointed  out  that  while 
television  station  comes  under  IBEW 
jurisdiction,  film  studio  had  planned  to 
supplement  technical  staff  with  studio 
lATSE  technicians.  RKO  has  aban- 
doned further  experimental  telecasting, 
it  was  said,  until  union  jurisdiction  has 
been  settled. 


FEDERAL  TRADE  Commission  has 
cited  two  firms,  Lewis  &  Conger  and 
C.  W.  Products,  both  in  New  York,  in 
a  complaint  charging  them  with  mis- 
representation in  the  sale  of  "Foxhole 
Pillows"  which  the  companies  adver- 
tise as  affording  soldiers  more  comfort 
than  any  article  they  may  carry  into 
combat.  Twenty  days  are  granted  the 
respondents  to  answer  the  complaint. 


15  AND  20-YEAR  members  of  the  station,  celebrating  WGN  Chicago 
20th  anniversary  this  month,  are  (seated  1  to  r):  Katherine  Roche,  day 
traffic  manager;  Edward  Carstens,  studio  engineer;  Clyde  White,  assist- 
ant chief  engineer;  Lily  Mauer,  chief  of  continuity  typists.  Standing:  G. 
William  Lang,  acting  chief  engineer;  Reed  Myers,  sales  executive;  Rob- 
ert Sibold,  studio  engineer.  Other  15  to  20  year  vets,  not  in  the  picture, 
are:  Rose  Mason,  secretary;  James  Turner,  transmitter  engineer;  Lt. 
Comdr.  Carl  Meyers,  chief  engineer  on  leave. 


Table  Products  Show 

TABLE  PRODUCTS  Co.,  Oakland. 
Cal.  (Nu-Made  mayonnaise),  on 
July  30  started  sponsoring  a  weekly 
half -hour  variety- musical  type  pro- 
gram. Star  Dust,  on  39  Don  Lee 
Pacific  stations,  Sunday,  8:30-9 
p.m.  (PWT).  Contract  is  for  52 
weeks.  Hoagy  Carmichael,  song 
writer-musical  director,  will  be  fea- 
tured with  a  17  man  specialty 
band.  Harry  Evans,  fan  magazine 
writer,  will  share  m.c.  duties.  Tal- 
ent will  include  the  Thrasher  Sis- 
ters, vocal  trio.  Walter  Snow  is 
producer  of  Foote,  Cone  &  Belding, 
Hollywood,  agency  servicing  ac- 
count. 


Board  Selects  Script 

WRITERS'  WAR  BOARD  has  se- 
lected as  script-of-the-month  for  Aug- 
ust a  radio  adaptation  by  Richard  Mc- 
Donagh,  NBC  script  manager,  of 
George  Creel's  book  War  Criminals  & 
Punishment.  Script  was  presented  on 
Words  at  War,  sponsored  on  NBC  by 
S.  C.  Johnson  &  Son,  Racine,  Wis. 


Lockheed  Change 

LOCKHEED  AIRCRAFT  Corp., 
Burbank,  Cal.  (institutional),  with 
comnletion  of  its  eight-week  con- 
tract, on  Sept.  9  shifts  the  weekly 
half-hour  mystery-comedy.  The 
Man  Called  X,  on  70  CBS  stations, 
Monday,  9:30-10  p.m.  (EWT)  to 
Blue  stations,  Saturday,  10:30-11 
p.m.  (EWT).  Firm  on  July  10  took 
over  second  half  of  Lux  Radio 
Theatre  hour  on  CBS  stations  for 
eight  weeks  during:  summer  period 
while  that  urogram  is  off  the  air. 
Herbert  Marshall,  film  and  stage 
star,  is  featured.  Gordon  Jenkins 
is  musical  director,  with  William 
N.  Robson  assigned  producer  of 
Foote,  Cone  &  Belding,  Los  Angeles, 
agency  servicing  account. 

Keystone  Adds  3 

KEYSTONE  Broadcasting  System, 
New  York,  transcription  network, 
has  added  to  its  affiliates  three  more 
stations,  WJZM  Clarkesville,  Tenn.; 
KROS  Clinton,  la.,  and  KWFC  Hot 
Springs,  Ark.,  all  250  w  outlets. 
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wo  SEEK  AM  CPs  ; 
KRBC,  KENO  FILE 

OE  L.  SMITH  Jr.,  operator  of 
^VJBK  Beckley  and  WKWK  Wheel- 
pg,  W.  Va.,  last  week  applied  to 
tie  FCC  for  a  new  standard  local 
tation  to  be  located  in  Charleston, 
y.  Va.  and  to  operate  unlimited 
me  on  1400  kc  with  250  w. 
A  new  local  outlet  is  also  sought 
pr  Sacramento,  Cal.  by  Lincoln 
Jellar,  general  manager  of  KSFO 
Ian  Francisco  and  part-owner  of 
(luzak  Co.,  San  Francisco,  which 
ervices  restaurants,  hotels,  etc. 
rith  recorded  music.  Facilities 
sked  are  250  w  on  1340  kc,  unlim- 
jjted  time. 

t  New  FM  stations  are  reauested 
jly  KRBC  Abiline,  Tex.  and  KENO 
juas  Vegas,  Nev.  Facilities  asked 
lor  Abiline  are  45,700  kc,  6,936  sq. 
!ai.  coverage.  Estimated  cost  is 
,25,000.  Frequency  of  49,5J0  kc 
,fe  asked  for  Las  Vegas.  Coverage 
,s  560  sq.  mi.  and  estimated  cost 
If  ?8,500. 

.  School  District  of  Clayton,  Mo. 
^las  applied  for  a  new  noncommer- 
,ial  educational  station. 


Ayer  Names  Sanf ord 

HERBERT  SANFORD,  assistant 
o  H.  L.  M"Clinton,  vice-president 
n  charge  of  radio  of  N.  W.  Ayer 
p  Son,  New  York,  has  been  named 
nanager  of  the  Hollywood  office, 
ji^r.  Sanford  and  Mr.  McClinton 
leave  for  the  West  Coast  Aug.  4, 
'^Ir.  McClinton  returning  east  after 
teveral  weeks. 


'         Trout  for  Rem 

:^ARYLAND  Pharmaceutical 
po.,  Baltimore,  extensive  user 
!>f  spot  radio,  adds  a  network  pro- 
l^ram  to  its  advertising  schedule  for 
^em  Sept.  23  with  sponsorship  of 
3ob  Trout  news  on  19  CBS  gta- 
Aons,  Saturday  6:55-7  p.m.  Agen- 

iiy  is  Joseph  Katz  Co.,  Baltimore. 

.1  

'    Smith  Bros.  Expands 

SMITH  BROS.,  Poughkeepsie,  N. 
if.,  in  an  expanding  campaign  for 
':ough  drops  and  cough  medicine  to 
start  Oct.  4  and  to  continue  for 
•ibout  20  weeks,  will  use  15-second 
!;hain  break  announcements  on  some 
llOO  stations  throughout  the  coun- 
i:ry.  Stations  will  have  a  minimum 
pf  five  announcements  weekly. 
Agency,  J.  D.  Tarcher  &  Co.,  New 
York,  expects  to  add  more  stations 
shortly. 


Plane  Hits  Tower 

K  H  U  B  Watsonville,  Cal. 
stayed  on  the  air  despite  hav- 
ing the  top  25  feet  of  its 
transmitter  tower  bent  dou- 
ble when  a  Navy  plane 
crashed  into  it  a  fortnight 
ago,  killing  the  pilot.  Harvey 
Degering,  chief  engineer,  was 
witness  to  the  accident. 


Egolf  Deposition  Okayed 

AN  ORDER  to  take  depositions  of 
Willard  Egolf,  NAB  public  rela- 
tions director,  with  reference  to  the 
NAB  Code,  was  granted  last  Wed- 
nesday by  Commissioner  Norman 
S.  Case,  sitting  as  motions  chair- 
man, in  the  petition  of  the  UAW- 
CIO,  alleging  that  WHKC  Colum- 
bus, O.,  was  not  operating  in  the 
public  interest.  The  CIO  was  de- 
nied a  request  for  issuance  of  a 
subpena  duces  tecum  for  Mr.  Egolf 
to  appear  Aug.  15  at  a  hearing  be- 
fore the  FCC  on  its  petition,  which 
asks  the  Commission  to  reconsider 
the  WHKC  license  grant.  Detr^si- 
tions  will  be  taken  Aug.  9.  The  CIO 
has  charged  that  WHKC,  in  delet- 
ing portions  of  a  speech  for  bi'oad- 
cast,  did  not  operate  in  the  public 
interest. 


Bolton  Joins  KTBC 

PAUL  BOLTON,  well-known  Texas 
newspaperman,  has  been  appointed 
news  editor  of  KTBC  Austin,  Tex., 
it  was  announced  last  week  by  Pat 
Adelman,  general  manager  of  the 
station.  For  the  past  several  years 
Mr.  Bolton  has  been  chief  of  the 
Austin  INS  Bureau  and  has  served 
as  Time  and  Life  correspondent  for 
Texas  politics. 


Wills  Sponsored 

DAVID  WILLS,  author  and  politi- 
cal analyst,  vnll  be  sponsored  on 
WMAL  Washington  by  Thomrison's 
Dairy,  7:45-8  a.m.  Claude  Mahoney, 
who  succeeded  Earl  Godwin  on  tne 
Thompson  period,  on  Aug.  3  joins 
the  commentator  staflf  of  WTOP 
Washington.  He  will  be  heard  7 :40- 
7 :50  a.m.  and  possibly  in  the  eve- 
ning. Thompson  agency  is  Lewis 
Edwin  Ryan,  Washington. 


IN  GREAT  BRITIAN  and  Northern 
Ireland,  where  purchasers  of  radio 
sets  pay  a  yearly  license  fee,  the 
licensees  now  total  9,500,000,  a  new 
record. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  ta  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  hurches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  thj  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  V/BNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  coll 
Melrose  5-0333. 


IN  SERVICE  AREA  THERE  ARE: 

2,45^,090  Jewish   Speaking  Persons 
1,522,946    Italian   Speaking  Persons 
1,23l6v758  German  Speaking  Persons 
%%1,170    Polish    Speaking  Persons 
200,000  Spanish  Speaking  Persons 


SOOO  WATTS  DIRECTIONAI.  OVER  NEW  YORK 


Mr.  Tuhy 


TVm  AFFILIATES 
WITH  LAW  FIRM 

STEPHEN  TUHY  Jr.,  FCC  broad- 
cast attorney,  resigned  elfective 
Aug.  4  to  become  associated  with 
the  Washington  law  firm  of  Hayes 
&  Hayes.  He  will 
join  the  firm, 
which  headquar- 
ters in  the  Mun- 
sey  Bldg.,  in  Sep- 
tember. 

A  member  of 
the  FCC's  law  de- 
partment since 
June  1936,  Mr. 
Tuhy  beoran  his 
work  with  the 
Commission 
in  January  1935  as  a  senior  clerk 
in  the  accounting  department.  He 
is  a  graduate  of  George  Washing- 
ton U.  Law  School  and  is  married 
and  has  four  children. 

Mr.  Tuhy's  duties  have  been 
in  connection  with  assignment  of 
all  types  of  broadcast  applications, 
assignment  of  licenses,  transfers  of 
control,  applications  for  construc- 
tion permits  to  ere"t  new  stations, 
and  changes  in  existing  station  fa- 
cilities. He  also  has  served  as  coun- 
sel for  the  FCC  in  broadcast  hear- 
ings. 

Mr.  Tuhy  was  admitted  to  prac- 
tice before  the  U.  S.  District  Court 
and  Court  of  Appeals  in  the  Dis- 
trict of  Columbia  in  1935  and  was 
admitted  to  the  U.  S.  Supreme 
Court  in  1940. 


But  we  have  sv^ 
better  weys  io^et 
Allania  folks  io ^ 
tune  to  YfAGA!" 


CAR  CARDS.  BILLBOARDS. 
ANN0UNCEMENT4,flElirSPAPER 
AOVERTISIMG  AMD  PUBUCITY 

AND  THE  WA-QAzcrre 


W 


T 


C 
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MINKEAPOLIS     ST.  PAUL 


WTCN    V^r  WTCN 


COVERS 


66 


MINNESOTA-WISCONSIN 

COUNTIES 

(DAYTIME) 

WTCN    -k  WTCN 

With  a  total  of 

2.352,74  2 
AVA I  LA  B  L  E 
LISTENERS 

WTCN    *  WTCN 

WRITE 
WIRE 
PHONE 

FOR  AVAILABILITIES 

WTCN    -Ar  WTCN 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JULY  22  TO  JULY  28  INCLUSIVE  


Decisions  .  .  . 

JULY  22 

KNOE  Inc.,  Monroe,  La. — Adopted  order 
continuing  hearing  scheduled  for  July  24 
to  Aug.  7  in  re  application  for  CP. 


JULY  24 

KFEQ  St.  Joseph,  Mo.— Granted  CP 
move  formerly  licensed  exciter  unit  and 
use  as  auxiliary  transmitter  with  250  w 
DA-DN. 

WENT  Gloversville,  N.Y.— Granted  li- 
cense to  cover  CP  new  standard  station. 


Crosley  Corp.,  Dayton,  O. — Placed  in 
pending  file  application  for  new  FM  sta- 
tion. 

Gannett  Publishing  Co.,  Augusta,  Me. — 
Same. 

Wylie  B.  Jones  Adv.  Agency,  Bingham- 
ton.  N.  Y.— Same. 

Pawtucket  Broadcasting  Co.,  Pawtucket, 
R.  I.— Same. 

Philadelphia  Inquirer,  Division  of  Tri- 
angle Publications,  Philadelphia — Same. 

Tampa  Times  Co.,  Tampa,  Fla. — Same. 

Times  Herald,  Washington,  D.  C. — Same. 

WMtN  St.  Paul— Same. 


l*ltOFESSI«>AL 
D  I  R  E  C  T  (»  l{  Y 


Jansky  &.  Bailey 

An  Organization  of 
Qualtfipd  Radio  Cneineen 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

national  Press  BIdg.,  Wash.,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsty  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 


66  Broad  St., 


rk   *,   N.  \. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.       •       NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  Eldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultants 
Frequency  K/loniforing 


Cemmercial  Radio  Eqoip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  C'rty,  K^o. 

•  Cross  Roads  of  the  World.  Hollywood.  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  V/ashington  5,  D.  C 


PAUL   A.   deM ARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


BUY  WAR  BONDS! 


JULY  25 

KQV-WJAS  Pittsburgh— Granted  peti- 
tion for  further  postponement  of  effective 
date  of  Sec.  3.35  to  Oct.  1,  1944. 

KMTR  Hollywood— KIEV  Glendale,  Cal. 
— Granted  30  day  extension  of  licenses. 

WSPA  Spartanburg,  S.  C— Granted  30 
day  extension  of  license. 

KFDM  Beaumont,  Tex. — Granted  license 
renewal. 

WDBJ  Roanoke,  Va. — Designated  for 
hearing   license   renewal  application. 

WCSH  Portland,  Me.— Granted  license 
renewal. 

KHJ  Los  Angeles — Same. 

KQW  San  Jose,  Cal.— Same. 

WFMD  Frederick,  Md.— Same. 

WSAZ   Huntington,  W.  Va.— Same. 

KROW  Oakland,  Cal.— Designated  for 
consolidated  hearing  license  renewal  ap- 
plication, to  be  heard  with  application  of 
KSFO   San  Francisco. 

KTMS  Santa  Barbara,  Cal. — Granted  ex- 
tension special  service  authorization  to 
permit  broadcasting  under  control  and  di- 
rection of  Pacific  Coast  Maritime  Industry 
Board  as  public  service  without  charge  of 
information  to  longshoremen,  for  period 
8-1-44  to  not  later  than  7-31-45. 

KFXD  Nampa,  Ida. — Granted  vol.  assgn. 
license  from  Frank  E.  Hurt  as  individual 
to  Frank  E.  Hurt  &  Son,  partnership.  No 
monetary  consideration. 

KJR  Seattle,  Wash. — Designated  for  con- 
solidated hearing  license  renewal  applica- 
tion with  application  of  KOMO. 

KFAB  Lincoln,  Neb. — Directed  special 
service  authorization  for  synchronous  oper- 
ation with  WBBM  Chicago  from  sunset  at 
Lincoln  to  12  midnight,  expiring  8-1-44. 
be  further  extended  upon  temporary  basis 
only  for  period  ending  not  later  than 
10-1-44  ;  conditions. 

WBBM  Ch'ca^o — Same  re  above, 

WWDC  Washington— Granted  exten- 
sion of  authority  for  waiver  Sec.  2.53  and 
13.61  of  Rules  so  as  to  permit  operation  of 
synchronous  amplifier  by  remote  control 
from  main  transmitter  for  period  8-1-44  to 
not  later  than  10-1-44  ;  conditions. 

WHOM  Jersey  City,  N.  J.— Granted 
transfer  control  from  Paul  F.  Harron, 
Joseph  Lang,  Margaret  Barron  and  Helen 
R.  Lang  to  Iowa  Broadcasting  Co. 
through  transfer  2,500  sh  (100%)  issued 
and  outstanding  capital  stock  for  approx- 
imately $403,528.63. 

KSO  Des  Moines — Granted  vol.  assgn. 
license  from  Iowa  Broadcasting  Co.  to 
Kingsley  H.  Murphy  for  $275,000. 

KFJI  Klamath  Falls,  Ore.- Granted 
transfer  control  from  George  Kincaid, 
executor  of  will  of  John  A.  Kincaid, 
deceased,  to  George  Kincaid.  No  mone- 
tary  consideration  involved. 

Georgia  Broadcasting  Co.,  Savannah, 
Ga.— Designated  for  consolidated  hearing 
application  for  new  standard  station  with 
applications  of  A.C.  NefT,  Savannah,  for 
new  station,  Chatham  Broadcasting  Co., 
Savannah,  for  new  station  and  WGPC 
All  any,  Ga.,  for  move  to  Savannah  and 
change  frequency. 

A.  C.  Neff.  Savannah,  Ga. — Same  re 
above. 

WGPC  Albany,  Ga.— Same. 

JULY  26 

WHKC  Columbus,  O.— Granted  order  for 
UAW-CIO  to  take  depositions ;  denied  is- 
suance of  subpoena  duces  tecum. 

WARC  Rochester,  N.  Y.— Granted  peti- 
tion for  leave  to  amend  application. 

James  F.  Hopkins  Inc.,  Ann  Arbor,  Mich. 
— Granted  motion  for  leave  to  amend  ap- 
plication for  new  standard  station  so  as 
to  request  1600  kc  250  w  unlimited,  subject 
to  use  of  1  kw  with  DA  when  materials 
become  available ;  also  dismissal  of  appli- 
cation, as  amended,  from  hearing  docket : 
conditions. 

Washtenaw  Broadcasting  Co.,  Ann  Arbor, 
Mich. — Adopted  order  granting  petition 
for  30  day  continuance  of  hearing  in  re 
application  for  CP;  hearing  continued  to 
Aug.  25. 

Applications  .  .  . 

JULY  22 

Crosley    Corp.,    Columbus,    O. — CP  new 

FM  station,  46,500  kc,  12,400  sq.  mi., 
$200,000  to  $225,000  estimated  cost. 

WFLA  Tampa,  Fla.— Mod.  CP  authoriz- 
ing increase  power  and  changes  in  DA-N 
for  extension  completion  date  from  8-1-44 
to  9-15-44. 

WFBM  Minneapolis— CP  new  commercial 
television  station,  Channel  2. 

KGCU  Mandan,  N.  D.— Vol.  transfer  con- 
trol from  J.  K.  Kennelly  and  T.  G.  C.  Ken- 
nelly  (joint  owners),  J.  K.  Kennelly  and 
Palace  Theatre  Co.  to  W.  S.  Russell,  H.  S. 
Russell,  W.  R.  Russell,  H.  W.  Lanterman, 
A.  M.  Femrite,  W.  H.  Walton  and  F.  M. 
Foster. 


Timlin  to  Branham 

JOSEPH  F.  TIMLIN,  radio  dire, 
tor  of  Schwimmer  &  Scott,  ChicagvJ 
assumes  charge  of  the  Branhai 
Co.,  radio  department,  with  hea 
quarters  in  New  York,  effecti\^ 
Aug.  1.  Replacing  Mr.  Timlin 
Evelyn  R.  Vanderploeg,  formt 
radio  timebuyer  with  McCani 
Erickson,  Chicago  and  Minnea] 
olis  ofRces. 


I' a. — t^ 
w  uijr 

0,  P.  rt: 


W9XLA  Denver — CP  change  from  expei , 
mental  hf  to  Temp.  Class  2  hf  statio  r 
change  25,400  kc  to  43,500  kc  or  any  f  r< 
quency  designated  by  Commission,  chant  L 
100  w  to  1  kw,  install  new  transmitter  ar!' 
change  emission  from  A3  to  special,  amentL 
ed  to  request  43,500  kc  and  change  fro/.. 
Temp.  Class  2  to  a  Developmental  statio'l" 

Reed  D.  Smith,  Charleston,  W.  Va.— C  f 
new  standard  station,  1400  kc  250 
limited    (returned,  incomplete). 

Paradise  Broadcasting  Co.,  Arecibo, 
— CP  new  standard  station,  1340  kc  250 
unlimited  (returned,  obsolete  form).  [ 

JULY  24  ' 
W9KEK  Eastwood,  Ky.— License  to  covt 

CP  authorizing  new  developmental  statior 
WRLD  West  Point,  Ga.— License  to  co\ 

er  CP  as  modified  authorizing  new  stanc 

ard  station. 

Lincoln    Dellar,    Sacramento,    Cal. — Ciifc 

new  standard  station,  1340  kc  250  w  ur,  ■. 

limited.  1^' 
JULY  26 

General    Television    Corp.,  Boston — C'ljll 

new  experimental  television  station.  Char  i 
nel  1,  formerly  licensed  under  WIXG  (re  , 
submitted).  i 

Southern  Tier  Radio  Service  Inc.,  Bins 
hamton,  N.  Y. — CP  new  standard  statioi 
1490  kc  250  w  unlimited,  facilities  of  WOL 
when  station  goes  on  1450  kc,  amended  1 1 
omit    request    for    WOLF    facilities    an  ' 
change  corporate  structure.  f]: 

United  Detroit  Theatres  Corp.,  Detroit- 
CP  new  commercial  television  statior 
Channel  4,  amended  to  change  ESR  fror 
800  to  564. 

WTAD     Quincy,    III. — Transfer  centre 
from  W.  Emery  Lancaster  to  Lee  Broadii; 
casting  Inc.  Also  vol.  assgn.  license  to  LeJ 
Broadcasting  Inc. 

KROY  Sacramento,  Cal. — License  t 
cover  CP  authorizing  increase  power  an 
install  new  transmitter. 

WBOW  Terre  Haute,  Ind.— CP  new  FrJiT 
station,  48,700  kc,  7,442  sq.  mi.,  amende 
to  change  coverage  to  7,740  sq.  mi.  (amend 
ment  incomplete). 

JULY  27 

WSAY   Rochester,  N.   Y.— Mod.   CP   a  : 
mod.    authorizing    change    frequency,    in  1 
crease  power,  install  DA,  new  transmitte 
and  move,   for  extension   completion  dat 
from  9-1-44  to  11-1-44. 

WSNJ  Bridgeton,  N.  J. — Special  servic 
authorization  to  broadcast  as  public  servic 
without  charge  work  shifts  scheduled  b:i 
Deerfleld  Packing  Corp.  and  Seabrool, 
Farms  for  period  ending  10-15-44  (resub- 
mitted). ' 

Joe  L.  Smith  Jr.,  Charleston,  W.  Va.-, 
CP  new  standard  station,  1400  kc  250  V 
unlimited. 

WTEL  Philadelphia— CP  to  reinstate  CI 
for  250  w,  changes  in  transmitting  equip 
ment. 

WGCM  Gulfport,  Miss.— Vol.  assgn.  frotu 
WGCM  Inc.  to  WGCM  Broadcasting  Co. 
partnership  composed  of  Hugh  O.  Jonesf 
Wm.  E.  Jones  and  James  O.  Jones.  Alst 
CP  install  new  transmitter  (resubmitted) 

KRBC  Abilene,  Tex. — CP  new  FM  sta 
tion.  45,700  kc,  6,939  sq.  mi.,  $25,000  esti 
mated  cost. 

National  Broadcasting  Co.,  Los  Angeles- 
CP  new  commercial  television  station 
Chanel  3,  amended  to  specify  transmittei 
site  on  Mt.  Wilson  and  ESR  of  1400. 

KENO  Las  Vegas,  Nev.— CP  new  FK 
station,  49,500  kc,  560  sq.  mi.,  $8,500  esti- 
mated cost. 

School  District  of  Clayton,  Mo. — CP  new 
noncommercial  educational  station  (re- 
turned, obsolete  form). 


JULY  28 

WJTN  Jamestown,  N.  Y. — CP  new  FK 

station,  46,100  kc,  10,352  sq.  mi.,  $39,56( 
estimated  cost. 

WILM  Wilmington,  Del.— Transfer  con 
trol  from  J.  Hale  Steinman  and  John  F 
Steinman  to  Alfred  G.  Hill  (50.5%),  alsc 
includes  transfer  of  stock  to  Julia  G.  Hil 
and  Cheater  Times. 

WNRI  Bound  Brook,  N.  J. — License  tt 
cover  CP  authorizing  new  Internationa 
station. 

National  Broadcasting  Co.,  Chicago — CI 
new  commercial  television  station,  Channe 
1,  amended  to  specify  ESR  as  2380. 

Globe-Democrat  Publishing  Co.,  St.  Lonif 
— CP  new  commercial  television  station. 
Channel  1. 

KGER  Long  Beach,  Cal. — CP  new  com- 
mercial television  station,  Channel  7. 


PC 


Page  58    •    July  31,  1944 


BROADCASTING    •    Broadcast  Advertising 


Iramer  Estimates  Television 
tation  Outlay  at  $258,500 


^ftylTOTAL  COST  of  equipping  a  first- 
'class  television   station  providing 
^'^Itomplete  program  service,  operat- 
*jlng  with  a  power  of  25  kw  video 
'  ^nd  12.5  kw  audio,  will  require  an 
initial  capital  investment  of  ap- 
"^proximately  a  quarter-million  dol- 
ij^ars,  according  to  Leonard  F.  Cra- 
fis-^Taer,  vice-president  and  advertising 
"^^^^nanager  of  the  Allen  B.  Du  Mont 
al.lLabs.,  Passaic,  N.  J.,  who  addressed 
ijjjthe  television  seminar  of  the  New 
-{:York  Radio  Executives  Club  last 
'^Thursday.  M.  A.  Trainer  of  the 
■  KRCA  engineering  staff  also  spoke 
''on  building  and  maintenance  of 
video  operations. 


Annual  Cost  $177,500 


Breaking   down   investment  as 
"well  as  maintenance  cost,  Mr.  Cra- 
-|iner  characterized  a  television  sta- 
]tion  as  "no  penny-ante  game,"  ex- 
plaining that  it  would  probably  be 
^labout  five  years  after  a  station  goes 
Son  the  air  before  any  capital  re- 
turns could  be  expected.  Total  ini- 
Jii  tial  investment  of  $258,500  was 
li  broken  down  as  follows : 
Jjj    Two   Iconoscope   cameras,  with 
push  dollies  and  studio  control  desk, 
$23,000 ;     Electrically  controlled 
H  camera  dolly,  $2,500 ;  two  special 
„j;film  projectors,  $12,000;  two  film 
ici  pickup    cameras,    $6,000;  master 
*f;  control  board,  $35,000;  studio  light- 
U'  ing  and  audio  equipment,  $10,000; 
"'•  field  pickup  equipment,  including 
two  cameras,  $24,000;  field  audio 
^;  pickup  equipment,  $1,500;  field  re- 
lay transmitter,  $8,000;  relay  re- 
ceiver, $2,000;  truck  with  genera- 
i  tors  and  antenna,  $5,000;  25  kw 
peak  video  and  12.5  kw  peak  audio 
transmitter  with  control  console, 
$65,000;  installation  cost,  $15,000; 
|t  suitable  antenna  for  above  trans- 
emitter,  located  on  same  building, 
[j;  $25,000;  fireproofing  of  film  projec- 
tion  room  $1,500 ;  spares  and  test 
Ji  equipment,  $13,000. 
I,     He  told  the  group  that  the  yearly 
.j^  operating  expenses  would  be  about 
'!]  $177,500.  This  would  include  ad- 
^  ministrative   personnel,  program- 
:fl  ming,  amortization,  and  other  ex- 
*  penditures.  Costs  assume  that  tele- 
i  5  vision  station  would  be  a  network 


affiliate  and  do  a  minimum  pro- 
gramming operation  of  approxi- 
mately six  hours  daytime  and  four 
hours  nighttime.  Figures  given  were 
based  on  a  prewar  estimate  depend- 
ing, to  a  certain  extent,  on  local 
conditions  and  other  variable  fac- 
tors. Costs  include  a  live  talent  stu- 
dio, a  film  studio  and  field  events 
department. 

Mr.  Trainer  said  that  one  of  the 
major  problems  in  erecting  a  sta- 
tion would  be  to  find  a  spacious  and 
suitable  site.  Although  a  country- 
studio  offers  some  disadvantages, 
he  said,  a  city  station  presents  prob- 
lems of  high  rent,  local  fire  laws, 
soundproof  studios,  and  installing 
equipment  that  is  not  too  bulky  for 
the  studio.  Mr.  Trainer  said  that 
those  planning  to  own  stations 
should  not  invest  too  much  in  a  sta- 
tion site  immediately,  adding,  "It 
is  better  to  wait  and  see  what  de- 
velops before  investing  large  capi- 
tal in  a  permanent  location." 


Laport  Given  Important 
RCA  International  Post 

EDMUND  A.  LAPORT,  chief  en- 
gineer for  engineering  products  of 
RCA  Victor  Ltd.,  Montreal,  Ca- 
nadian subsidiary  of  RCA,  has  been 
appointed  staff  engineer  for  inter- 
national communications  systems 
and  special  apparatus  at  Camden, 
N.  J.,  Dr.  C.  B.  Jolliffe,  chief  engi- 
neer of  RCA  Victor  Division,  RCA, 
announced  last  week.  James  B. 
Knox,  senior  engineer  under  Mr. 
Laport,  takes  over  the  Canadian 
post. 

Widely-knovsTi  for  his  installa- 
tions of  broadcasting  transmitters 
both  here  and  abroad,  Mr.  Laport, 
in  his  new  position,  will  be  respon- 
sible for  the  company's  engineering 
in  connection  with  international 
communications  systems  and  engi- 
neer products  for  sale  in  the  inter- 
national field.  Mr.  Knox  formerly 
was  with  China  Airwa-s,  Shang- 
hai; the  British  General  Elec.  Co., 
and  Standard  Tele.  &  Cables  Co., 
London.  In  1937  he  returned  to  Can- 
ada as  an  official  of  the  Radio  Di- 
vision, Dept.  of  Transport,  Ca- 
nadian Government.  He  joined  RCA 
Victor  in  1941. 


1480  Kilocycles 


Full  Time  Operotian 


WHOM 

FOR  BETTER  THAN  AVERAGE  RESULTS 

Joseph  Lang,  Gen.  Mgr. 

HeM  York  Studios:  29  West  57th  Street.  New  York  City 


Standard  Formula 
In  War  Advertising 
Adopted  by  WAC 

New  Plan  Is  Developed  by 
Media  Representatives 

PLAN  to  compile  standardized  in- 
foi-mation  on  the  volume  of  war 
theme  advertising  carried  by  ma- 
jor media  and  coordinating  such 
data  under  the  auspices  of  the  War 
Advertising  Council,  was  announced 
last  week  by  the  WAC.  Formula 
has  been  developed  by  a  special 
committee  of  representatives  from 
the  four  major  media  trade  associ- 
ations, with  J.  Harold  Ryan,  NAB 
president,  representing  radio.  For- 
mula was  approved  unanimously  by 
council  directors. 

While  the  $352,650,000  estimated 
by  the  council  as  the  volume  of  the 
1943  war  theme  advertising  should 
be  regarded  as  an  estimate  based 
on  the  best  available  information 
at  the  time,  hereafter,  the  commit- 
tee felt,  such  figures  should  be 
based  on  nioi'e  carefully  compiled 
information.  Any  recommendations, 
it  was  stated,  should  "insure  war 
advertising  data  that  will  stand  up 
under  scrutiny  at  any  time  in  the 
future." 

General  recommendations  of- 
fered by  the  committee,  approved 
unanimously  by  the  council's  direc- 
tors, include:  that  figures  sub- 
mitted by  media  and  compiled  by 
the  council  be  issued  only  in  terms 
of  home  front  information  cam- 
paigns, and  not  broken  down  ac- 
cording to  media;  that  in  all  com- 
pilations furnished  by  media  "the ' 
value  of  editorial  contributions  in 
support  of  war  themes  be  specifical- 
ly eliminated. 

Pointing  out  that  "no  single  rigid 
procedure  can  be  formulated  which 
would  be  applicable  to  all  media," 
the  committee  has  laid  dovra  specific 
procedures  to  be  followed  by  each 
measuring  war  theme  advertising. 

The  NAB,  the  report  continues, 
will  furnish  war  theme  advertising 
figures  on  the  basis  of  special  re- 
ports secured  from  stations,  and 
network  and  national  spot  alloca- 
tion reports  prepared  by  the  Office 
of  War  Information.  Average  gross 
rates  will  apply  in  computing  radio 
support  of  war  themes  on  an- 
nouncements and  programs  of  lo- 
cal origin.  In  computing  war  theme 
support  on  network  and  national 
spot  programs,  the  ratio  between 
the  time  devoted  to  a  war  message 
and  the  commercial  copy  limitations 
for  individual  length  programs  (es- 
tablished by  the  NAB)  is  to  be  ap- 
plied to  the  overall  cost.  Latter  pro- 
cedure has  been  discussed  with  the 
OWI  Radio  Bureau  and  approved 
in  principle,  and  the  details  are 
to  be  worked  out  between  the  Gov- 
ernment agency  and  the  NAB,  the 
report  states. 

Included  in  the  report  are  the 
committee's  conclusions  as  to  wheth- 
er similarities  existed  between  sus- 
taining time  contributed  by  the 
stations,  and  the  editorial  con- 
tent of  newspapers  and  magazines. 


24  Hours 


WDRC 


CONNtCTICUT  S  PIONEER  BROADCASTER 


IT  DOESN'T  TAKE 

/HA6/C 

TO  CET^RESULTS 
FROM'I^IE  MAGIC 
VALLEY 


TWIN  FALLS  •  IDAHO 
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First  in  Prestige! 
First  In  Audlencel 
First  for  Advertisers! 


I  PORTLAND,  ORIGON 

I         CBS  Affiliate 

FREE  &  PETERS  •  National  Representatives 


SERVICE 


Complete 
faci'ities  for 
•  Spot  An- 
nouncements 
«  Remote  Pick- 
ups 
«  Full  Air 
Check 
Service 


121  Vermont  Avenue 


Wdihinqton.  D.  C, 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South.- 

llfDni  5000  Watts  Day 
lyVfA  1000  Watts  Night 
llUln  950l(C  pnn 
Spartanburg,  S.  C.  uUu 
Represented  by  Hollingbery 


^  _  5000  WATTS  1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "most"  to  cover  the  great  Metro- 
politan Nev/  York  Market. 

Send  for  WHO'S  WHO  or  WCVO 
mm- 117  Wert  4t«H  Strtet  ttew  Y«riu  M.  Y. 
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Nets  Name  Bond  Committees 
As  Sixth  Loan  Plans  Develop 

Closer  WFD  Cooperation  With  Industry  Is  Shown 
In  Acceptance  by  Nets  of  New  Challenge 


INDEPENDENT  network  commit- 
tees for  the  planning  and  promot- 
ing of  War  Bond  activities  during 
the  Sixth  War  Loan  Drive  in  latter 
November  w^ere  outlined  early  last 
week  by  Robert  J.  Smith,  chief  of 
the  Treasury  War  Finance  Division 
radio  section,  in  conjunction  with 
the  OWI  and  previous  announce- 
ments by  Thomas  H.  Lane,  WFD 
director  of  press,  radio  and  adver- 
tising, for  closer  all-around  work- 
ing relationships  between  Treasury, 
OWI  and  radio  on  the  mutual  prob- 
lem of  Bond  sales. 

Networks  immediately  took  up 
the  challenge  and  began  working 
on  their  respective  plans,  with  NBC, 
Blue,  and  CBS  announcing  their 
committee  rosters. 

Lineups 

Chairman  of  the  NBC  War  Bond 
committee  is  William  S.  Hedges, 
vice-president  in  charge  of  station 
relations.  Other  15  members  of  the 
group  are  Clarence  L.  Menser,  vice- 
president  in  charge  of  programs; 
John  F.  Royal,  vice-president  in 
charge  of  foreign  relations  and  new 
developments;  Arch  Robb,  assist- 
ant to  the  vice-president  in  charge 
of  programs;  Edward  R.  Hitz,  as- 
sistant to  the  vice-president  in 
charge  of  sales;  Wynn  Wright,  pro- 
duction manager;  Garnet  Gariison, 
Bruce  Kammen  and  Wade  Arnold  of 
the  production  staff ;  John  McKay, 
manager  of  the  press  department; 
Sydney  Eiges,  assistant  to  the 
manager  of  press  department; 
Sheldon  Hickox,  manager  of  station 
relations;  James  Murphy,  station 
relations;  Dwight  Herrick,  assist- 
ant to  public  service  manager; 
Charles  P.  Hammond,  administra- 
tive assistant,  advertising  and  pro- 
motion; James  M.  Gaines,  adver- 
tising and  promotion. 

Phillips  Carlin,  Blue  vice-presi- 
dent, programs,  is  chairman  of  that 
network's  War  Bond  committee. 
Other  members  are:  Charles  C. 
Barry,  eastern  program  manager; 
B.  J.  Hauser,  sales  promotion  man- 
ager; C.  P.  Jaeger,  national  sales 
manager;  John  H.  Norton  Jr.,  sta- 
tion relations  manager;  G.  W. 
Johnstone,  director  of  news  and 
special  features;  Earl  Mullin,  pub- 
licity maanger. 

CBS  War  Bond  committee  is  un- 
der the  chairmanship  of  Douglas 
Coulter,  vice-president  in  charge  of 
programs.  Supporting  him  will  be 
William  Fineshriber,  acting  as- 
sistant director  of  broadcasts,  and 
R.  S.  Langham,  coordinator  of 
broadcasts. 

Chairmen  of  the  committees  will 
serve  on  a  joint  network  commit- 
tee which  will  consult  with  OWI 
on  policy  matters.  Although  this 
committee  will  continue  to  func- 
tion with  OWI  and  determine  poli- 
cy in  regards  to  network  promo- 


tion for  all  government  agencies. 
Treasury  will  be  represented  by 
Mr.  Smith  in  all  matters  pertain- 
ing to  War  Bonds.  Each  of  the 
independent  committees  will  assign 
network  personnel  to  work  on  spe- 
cific Bond  programs  arranged  in 
cooperation  with  WFD  and  OWI. 

A  culmination  of  experience 
gained  in  past  War  Loans,  the  pres- 
ent operation  gives  networks  op- 
portunity to  participate  in  the 
planning  for  the  Sixth  Loan  so  as 
to  minimize  demands  on  personnel 
and  facilities  which  may  be  bur- 
dened with  special  events,  military 
and  political  programming  at  that 
time. 

Possibility  that  the  Blue  Break- 
fast at  Sardi's  feature  would  con- 
duct a  six-to-eight  week  Bond 
selling  and  broadcasting  tour  for 
the  Sixth  Loan  appeared  last  week 
as  John  Masterson,  manager  of  the 
program,  conferred  in  the  East 
with  Treasury  officials  and  repre- 
sentatives of  the  program's  spon- 
sors. To  be  presented  at  local  the- 
atres with  Bonds  as  admission,  pro- 
gram would  cover  two  cities  each 
week,  it  is  proposed. 


John  E.  Pearson  Firm 
Adds  Four;  Drops  Five 

SEVERAL  major  changes  in  the 
list  of  radio  stations  nationally  rep- 
resented by  the  John  E.  Pearson 
Co.,  were  announced  last  week  by 
John  E.  Pearson,  owner.  Effective 
immediately  the  Pearson  Co.  will 
represent  KOAM  Pittsburg,  Kan.; 
KCRC  Enid,  Okla.;  WSPB  Sara- 
sota, Fla.,  and  WINK  Fort  Myers, 
Fla. 

At  the  same  time,  Pearson  is 
resigning  as  national  representative 
of  WJJD  Chicago;  WQXR  New 
York;  KGGF  Coffeyville,  Kan.; 
WCAZ  Carthage  111.,  and  KPHO 
Phoenix. 

Kathryn  Kane  and  Florence  Ab- 
lus  have  been  added  to  the  New 
York  office  staff  and  Glorie  Miller 
to  the  Chicago  office. 


BEULAH'S  BONDAGE  might  be  a 
term  applicable  to  "Beulah's"  stay 
at  WLS  Chicago,  since  she  was 
purchased  by  the  Quaker  Oats  Co., 
by  a  $525,000  War  Bond.  Beulah 
is  the  daughter  of  Borden's  famed 
Elsie.  Attempting  to  find  a  home 
for  the  calf,  WLS  broadcast  a  plea 
for  help  on"  the  National  Barn 
Dance  and  received  hundreds  of 
home  offers.  Consoling  the  home- 
less Beulah  are  (kneeling  1  to 
r)  :  Art  Page,  WLS  farm  pi'ogram 
director;  H.  A.  Jimison,  advertis- 
ing manager,  Borden  Co.  Milk  Di- 
vision. Standing:  Dr.  0.  B.  Kent, 
service  manager,  Quaker  Oats  Co.; 
William  R.  Cline,  WLS. 


JULY  HOOPER  DATA 
SHOWS  NEW  DROP 

LISTENER  DATA  included  in  the 
July  Daytime  Network  Hooperrat- 
ings  issued  by  C.  E.  Hooper  Inc., 
New  York,  show  a  downward  trend 
from  the  last  report  and  from  the 
report  for  the  same  period  a  year 
ago,  on  three  scores.  Average 
daytime  program  rating  of  3.9  is 
down  0.4  from  last  report,  and 
down  0.8  from  a  year  ago.  Average 
sets-in-use  of  13.1,  is  down  2.0  from 
last  report  and  down  0.4  from  a 
year  ago.  Average  available  audi- 
ence is  69.2  down  1.3  from  last  re- 
port and  down  2.0  from  a  year 
ago. 

Ma  Perkins  leads  the  list  of  "top 
ten",  with  Right  to  Hapjnness  sec- 
ond and  Young  Widoiv  Brown  third, 
followed  by  Pepper  Young's  Fam- 
ily, Big  Sister,  When  a  Girl  Mar- 
ries, Breakfast  at  Sardi's  (Kel- 
logg), Backstage  Wife,  Kate  Sjnith 
Speaks  and  Our  Gal,  Sunday. 


'  ht 

f: 


BROADCASTING     •     Broadcast  Advertising 


Classified  Advertisements — 


PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  yrord. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  Notional  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


^'etwork  station  in  eastern  city  looking  for 
progi-am  director  with  successful  record. 

]  Will  pay  well  for  a  man  who  can  show 
he  is  a  business  producer.  Our  staff  knows 
of  this  advertisement.  Box  487  BROAD- 
CASTING. 

Ift'ashington  Engineering  Firm  needs  drafts- 
man and  a  qualified  radio  engineer.  Must 

'  be  good.  State  starting  salar>-  desired  and 
draft    classification.   Box    209.  BROAD- 

.  CASTING. 

JAjinouncer-Operator  wanted.  Must  have 
■    first  class  radiotelephone  license  and  be 

capable  of  announcing  news  and  com- 
1  mercials.  Give  experience,  draft  status 
!   and  salary    required    first    letter.  Radio 

Station  KSEI,  Pocatello,  Idaho. 

;P50  watt  CBS  affiliate  in  South  Texas  has 
opportunity  for  hardworking  local  sales- 
man as  working  local  commercial  man- 
ager. Salary  and  bonus  arrangement  to 
enable  a  "plugger"  to  make  some  money. 
KGBS,    Harlingen,  Texas. 

Experienced  studio  director  and  announcer. 
Give  complete  details  in  application. 
KPAC,  Port  Arthur,  Texas. 


Station  Manager  Wanted — to  take  full 
charge  of  a  northern  California  re- 
gional station  50  miles  outside  of  San 
Francisco.  Good  salary  and  conditions, 
must  qualify,  give  draft  status  and  ex- 
perience. Send  photograph  and  refer- 
ences with  letter.  Write  Box  505, 
BROADCASTING. 


Wanted:  Experienced  announcer,  looking 
for  opportunity  to  step  out  and  become 
one  of  key  men  on  station  staff.  Need 
man  for  quality  program  and  morning 
shift  and  personality  sports  review. 
Write  or  wire  where  you  can  be  contacted 
by  telephone.  Our  station  is  in  desirable 
Florida  market.  Good  wages  for  the  man 
who  can  qualifv.  Box  504,  BROADCAST- 
ING. 


Wanted:  Engineer  by  1000  Watt  Station 
in  progressive  midwestern  city  of  25,000. 
This  is  fine  opportunity  as  station  plans 
immediate  and  postwar  expansion.  Want 
full  details  on  salary  required  and  ex- 
perience in  first  letter.  AU  inquiries 
confidential.  Box  50.3,  BROADCASTING. 


Program  Director — Progressive,  midwest. 
5  KW  basic  network  station  has  attrac- 
tive, permanent  opening  for  substan- 
tial, thoroughly  experienced  Program 
Director.  Preference  to  man  who  is 
qualified  by  experience  or  ability  to  func- 
tion as  station  manager.  Write  fully  in 
confidence,  giving  complete  details. 
Send  photograph  if  possible.  Box  502. 
BROADCASTING, 


.Male  Assistant  Wanted — For  one  of  radio's 
highly  respected  continuity  departments. 
Nationally  known  KMBC  of  Kansas  City 
with  FM  and  elaborate  postwar  expan- 
sion plans  offers  lifetime  of  opportunity 
to  better  oneself.  Personal  interview  will 
be  arranged  if  you  convince  Karl  Koei-per, 
managing  director,  you're  the  man  for 
the  job. 


Thoronghly  Good  Deal — For  two  mail-pull 
announcers.  Good  pay.  Non-defense 
area.  Short  hours.  Pleasant  working 
schedule.    KFNF,    Shenandoah,  Iowa. 


Situations  Wanted 


Manager:  Present  employed  network  sta- 
tion executive  planning  change.  Age  44. 
college  graduate,  21  yeai's'  comprehen- 
sive experience,  best  of  credentials  and 
contacts.  Present  employer  knows  of 
this  ad.  Your  reply  held  confidential. 
Address  Box  479,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Continunity  Editor  at  Midwest  network 
station  available  for  dramatic  script 
writing.  Box  444,  BROADCASTING. 

Experienced  annonncer,  newsman,  live 
shows,  controls,  age  27,  4F,  single,  ex- 
ecutive background  with  finest  refer- 
ences, wants  better  connection.  Give  sal- 
ary, details  first  letter.  Box  501,  BROAD- 
CASTING. 

Experienced  station  manager,  outstanding 
ten  year  record,  references,  seeks  new 
opportunity  with  future,  permanence. 
Am  prepared  and  desirous  investment 
privileges.  Full  details  upon  query.  Box 
470,  BROADCASTING. 

Manager  and  commercial  manager  of  5000 
watt  station  desires  change.  Guarantee 
increase  sales.  Eleven  years'  general 
broadcast  experience.  Good  promotional 
ideas.  Specializing  news  and  special 
events  announcing.  Audition  disc  upon 
request.  Reference.  Box  481,  BROAD- 
CASTING. 

Announcer — Outstanding  sports  play  by 
play — News — Special  Events.  Box  497. 
BROADCASTING. 

Engineer,  First  Class  License,  wants  per- 
manent position.  Midwest  or  West. 
Broadcast,  Police  Marine  experience. 
Draft  exempt.  Box  499,  BROADCAST- 
ING. 

Engineer.  Writer,  Radiotelegrapher  avail- 
able September.  Refer  mv  classified 
July  3rd  BROADCASTING.  Mario 
Wynn,    224    South  Fitzhugh,  Dallas. 

Chief  Announcer — Metropolitan  station 
wants  program  directorship,  announcing, 
newscasting.  smaller  city.  Experienced, 
reliable.  Efficient  operation  guaranteed. 
References,  Box  506,  BROADCASTING. 

Young  Executive  Available — Seven  years' 
experience  in  top  New  York  and  Cali- 
fornia advertising  agencies  and  net- 
works as  director,  writer,  timebuyer. 
Fine  appearance.  Personable.  Have  ac- 
count contacts.  Primarily  interested  in 
directing.  30  years  old,  4F,  single.  Ex- 
cellent references.  Want  a  better.-than- 
average  salarv  for  doing  a  better-than- 
a%-erage  job.  Box  507,  BROADCASTING. 

Stop  right  here!  Here's  your  sportscaster. 
Play  by  play?  Yes,  in  football,  base- 
ball, hockey,  basketball.  Excellent  daily 
sports  program.  Wait!  I'm  your  man  for 
special  events,  remotes,  record  jockeying. 
Added  attraction:  Ai-my  discharge  and 
5  years  experience.  Write  BROADCAST- 
ING,   Box  509. 

Ten  Years  background  —  Programming, 
Music  and  Promotion  on  Networks,  Want 
a  smal'er  station  and  a  permanent  posi- 
tion. Available  for  interview  at  NAB 
Convention.  Box  512,  BROADCASTING. 

Production  Director-Announcer — Musician, 
Interested  in  progressive  station  with 
plans  for  FM  and  Television.  Write 
Jules  Seidman,  11  Waverly  Place,  New 
York  City. 

Chief  Engineer — Broadcast  engineer  offers 
seventeen  years  well  rounded  experience 
mostly  as  chief  engineer  5  KW  regionals, 
also  including  two  years  FCC  monitoring 
officer  and  two  years  senior  design  and 
project  engineer  in  radio  manufacturing 
industry,  to  a  1  to  10  KW  station  seek- 
ing a  permanent  chief  engineer.  Unusual 
experience  design  and  construction  all 
types  AM  and  FM  equipment,  antennas, 
measurements,  field  work,  recording,  and 
supervision  of  personnel.  Possess  quan- 
tity engineering  test  equipment  and 
meters.  Married,  age  35,  draft  deferred. 
Box   418,  BROADCASTING. 


"KEEP  SHIPPING  MONTHLY" 

wires  Eugene  Tanner,  WSIX 

THE  SHADOW 

Avallabl*  locally  on  transcripHon— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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Situations  Wanted  (Cont'd) 

Chief  or  transmitter  engineer's  permanent 
position  desired  in  Wisconsin,  Minne- 
sota or  Michigan.  Size  of  station  un- 
important if  salary  is  adequate.  Age 
31,  family,  first-class  license,  10  years* 
broadcast  experience.  Studio  construc- 
tion, 5  KW  and  50  KW  and  network 
operation.  Can  furnish  best  of  reference. 
Box    496,  BROADCASTING. 

Continuity  Writer — Woman,  4  yeai-s'  ex- 
perience in  Midwest  station  in  writing, 
traffic,  women's  programs,  and  program- 
ming. College  degree.  Box  500,  BROAD- 
CASTING. 

Wanted  to  Buy 

Wanted  at  once — Necessary  equipment  for 
complete  5  kw  broadcast  installation. 
Transmitter,  3  towers,  termination  and 
phasing  equipment  and  crystals.  Box  492. 
BR0.4DCASTING. 

Wanted — Two  270-A  tubes,  Western  Elec- 
tric or  Amperex,  new  or  used.  Write 
Box   511,  BROADCASTING. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  Chi- 
cago, collect,   Mr.  Clifford. 

Wanted  to  buy  either  250,  500-  or  1000-watt 
approved  broadcast  transmitter.  Also  ap- 
proved modulation  and  frequency  moni- 
tors. Address  Box  260,  BROADCASTING. 


Will  purchase  radio  station.  Reliable,  ex- 
perienced, full  references.  Replies  held 
confidential.  Write  details  market,  sta- 
tion, price.  Box  469,  BROADCASTING. 

Wanted:  1  KW  transmitter,  late  model  or 
old  model  capable  of  modernization  ;  di- 
rectional phasing  and  coupling  equip- 
ment or  parts  for  three  element  sys- 
tem; state  details  and  price.  Box  510, 
BROADCASTING. 


For  Sale 

250    watt    equipment,  complete 
accessories.   Cash.  All  replies 
Box  488,  BROADCASTING 

with  a! 
answered 

^     74e  SCHOOL  < 
RADIO  TECHNII 

QUE 

f  America' i  Oldest  School  D&rotsd 
Exclusively    to    Radio  Broadcasting) 

SPECIAL  SUMMER 

6  Weeks'  Day  Course 

AUGUST  2 

8  Weeks'  Evening  Courses 

AUGUST  21 

Taught  by  ISetxcork  ProfeS' 
sionals,  for  Beginner  & 
Advanced   students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 
e   Continuity  Writing              •  Diction 

•  Commentating  •  Voice 
Co-&d.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUiLDIN&RADIO  CITY,  N.Y. 
CIRCLE  7-0193 


GEN.  FOODS  PLA^S 
CHILD  AET  SERIES 

GENERAL  FOODS  Corp.,  New 
York,  which  has  directed  its  net- 
work radio  advertising  largely  to 
the  adult  audience  through  concen- 
tration on  daytime  serial  and  so- 
phisticated nighttime  fare,  is 
branching  out  into  the  child  listener 
field  with  sponsorship  of  Hop  Har- 
rigan  on  the  full  Blue  network, 
Monday  through  Friday,  4:45-5 
p.m. 

Program  will  start  Oct.  2  in  be- 
half of  one  of  the  General  Foods 
cereal  products,  still  to  be  deter- 
mined. Agency  is  Young  &  Rubi- 
cam,  New  York,  which  handles 
Postum  Cereal,  Grape-Nuts,  Grape- 
Nuts  Flakes  and  Grape-Nuts 
Wheat-Meal.  Program  was  former- 
ly sponsored  on  the  Blue  network, 
West  Coast,  by  General  Mills  for 
Cherioats. 

Jaques  on  66 

JAQUES  MFG.  Co.  (KC  baking 
powder),  on  Aug.  5  begins  its  KC 
Jamboree  on  66  NBC  stations  in- 
stead of  six,  as  erroneously  report- 
ed in  the  July  24  Broadcasting. 
Agency  is  Leo  Burnett  Co. 


SITUATION  WANTED 

Production  Man  Available  —  Seeks 
permanent  position  in  station  or 
agency  with  exacting  standards  of 
production.  College  degree  ...  10 
years  successful,  progressive  experi- 
ence as  musician,  announcer,  actor, 
writer  and  director  .  .  .  currently 
program  director-production  mana- 
ger of  5  KW  network  affiliate.  Draft 
classification  4-F.  Will  make  only  ad- 
vantageous, well  considered  change. 
Box  508,  Broadcasting. 


Station  Equipment 
Wanted 

Complete  station  equipment, 
10-15  kw,  crystal  control,  plate 
modulation;  vertical  aerial.  Also, 
short-wave  equipment,  5-10  kw; 
frequency  6,250  kcs;  crystal  con- 
trol; plate  modulation;  vertical 
aerial.  Give  full  particulars  and 
price  for  spot  cash.  Box  498, 
BROADCASTING. 


SERVICE  DIRECTORY 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
in  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

Write  for  catalog 

THOMAS  ,1.  VALENTINO  INC. 

Transcriptions  -  Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


United  Manufacturing  Corp. 

Division  of 
LK  S.  Recording  Co, 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  V/a>h.  6,  D.  C 
District  1640 


FRITZ  BLOCKI 
PRODUCTIONS 

Writer-Producer-Director 

420  Madison  Ave.,         Plaza  9-6180 
New  York  City 


"GEARED   TO   AM-FM  EXPANSION" 
Radio    Engineering  Consulumt* 

Commercial  Radio  Equip.  Co. 

Everett  L.   Dillard,   Cm.  Mgr. 
Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 
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Majority  of  New  York  Stations 
Reject  Dewey  Soldier  Vote  Disc 


NEW  YORK  radio  stations  in  gen- 
eral failed  to  respond  to  a  request 
that  they  carry  a  recorded  message 
from  Gov.  Thomas  E.  Dewey,  and 
Republican  Presidential  candidate, 
urging  that  the  simplicity  of  the 
soldier-ballot  process  be  emphasized 
to  servicemen  in  letters  from  fam- 
ily and  friends.  The  majority  of 
the  stations  officially  attributed 
their  actions  to  technical  reasons, 
or  to  a  desire  to  avoid  duplication 
of  material,  rather  than  to  the  ob- 
jection that  the  announcement  was 
partisan  and  as  such  forwarded 
the  cause  of  the  Republican  cam- 
paign. 

Disc  was  distributed  as  a  public 
service  to  New  York  State's  53  ra- 
dio stations  by  Duane  Jones  Co., 
New  York  agency,  which  paid  for 
the  pressings  and  the  announcer, 
according  to  Henry  Turnbull,  who 
several  weeks  ago  obtained  leave  of 
absence  as  chairman  of  the  agen- 
cy's planning  board  to  serve  as 
radio  director  of  the  Republican 
National  Committee.  Mr.  Turnbull, 
as  a  member  of  the  agency,  pre- 
pared the  text  himself  and  it  was 
edited  by  the  Governor,  he  said. 

By  last  Friday  some  20  stations 
had  indicated  they  would  use  the 
material,  he  said,  and  estimated 
that  in  all  about  40  would  use  it. 
The  Governor  was  anxious  to  pub- 
licize as  widely  as  possible  the  ease 
with  which  servicemen  can  vote  in 
New  York,  he  said,  and  the  idea 
was  to  be  carried  out  through  an- 
nouncements distributed  to  news- 
papers, and  through  the  discs.  How- 
ever several  who  were  planning  to 
use  the  material  in  the  disc  as  a 
basis  for  their  own  announcements, 
were  eliminating  reference  to  the 
Republican  Governor. 

Many  Reactions 

Reactions  and  plans  of  New  York 
stations  in  regard  to  the  discs  were 
as  follows: 

WEAF,  NBC  outlet,  was  not  car- 
rying the  disc  "because  it  was  con- 
vinced that  covering  the  subject 
through  its  regular  news  periods  and 
commentaries  was  sufficient  without 
special  recording." 

WOR  was  not  using  the  transcrip- 
tion itself  because  of  a  policy  against 
carrying  recorded  public  service  mes- 
sages, but  the  text  was  being  used  in 
full,  crediting  Gov.  Dewey  as  the 
source  of  the  message,  because  the 
station  regards  Mr.  Dewey  as  the  Gov- 
ernor of  the  State,  and  as  such  entitled 
to  issue  a  message  to  its  citizens. 

WABC  stated  simply  that  it  had 
not  scheduled  the  discs,  pointing  out 
that  for  the  past  six  weeks  through 
regular  announcements,  it  has  been 
telling  servicemen  and  their  families 
how  to  go  about  getting  the  ballots. 

WNEW  said  that  it  was  carrying 
live  announcements  on  the  subject  pre- 
pared by  the  League  of  Women  Voters, 
and  saw  no  need  to  duplicate  their 
material. 

WMCA  said  that  it  would  carry  live 
announcements  on  the  subject,  and 
planned  to  use  in  some  instances  modi- 
fied live  version  of  the  text,  deleting 
partisan  material. 

WQXR  did  not  consider  the  discs 
partisan  in  character  and  had  sched- 


uled them  for  thrice-daily  airings. 

WINS  stated  Thursday  that  it  did 
not  consider  the  material  partisan,  and 
would  carry  the  discs  on  that  day,  but 
had  no  plans  for  presenting  them  on 
subsequent  days. 

WLIB  Brooklyn  stated  emphatical- 
ly, through  Elias  Godofsky,  president, 
that  the  discs  should  be  carried  on 
"paid  political  time"  and  that  the 
station  would  not  carry  them  under 
other  conditions. 

WHN  felt  the  discs  were  partisan  in 
character  and  declined  to  carry  them, 
pointing  out  that  for  the  past  two 
or  three  weeks  the  station  has  broad- 
cast public  service  announcements  of 
this  nature  on  its  own.  Live  edited 
version  of  the  material  minus  Dewey's 
name  was  being  used  however. 

WJZ  will  run  an  announcement 
once  a  day  through  August,  but  the 
Dewey  disc  will  not  be  used.  Station 
will  broadcast  live  announcement,  or 
a  specially  prepared  disc  using  its  own 
announcer,  eliminating  all  reference 
to  the  Governor. 


Wine  Promoted 

SCHENLEY  IMPORT  Corp.,  New 
York,  importer  and  distributor  of 
Gonzales  Byass  ports  and  sherries, 
is  using  one-minute  transcribed 
spot  and  15-second  chain  break  an- 
nouncements on  25  stations  in  17 
states.  Campaign  started  last  April, 
and  will  continue  through  the 
summer.  Other  stations  will  be  add- 
ed shortly.  Agency  is  the  Kleppner 
Co.,  New  York. 


Murphy  for  Bing 

KRAFT  CHEESE  Co.,  Chicago,  is 
expected  to  sponsor  George  Murphy, 
Hollywood  star,  on  a  13-week  sum- 
mer replacement  for  Bing  Crosby 
as  a  featured  artist  on  the  Kraft 
Music  Hall,  NBC  Thursday,  9-9:30 
p.m.,  starting  with  the  Aug.  3 
broadcast.  Mr.  Crosby  is  making  a 
tour  of  veterans  hospitals.  Agency 
is  J.  Walter  Thompson  Co.,  New 
York. 


British  Accent 

BRITISH  air  combat  crews 
are  unable  to  use  American 
throat  mikes,  the  Army  Sig- 
nal Corps  has  reported.  The 
tiny  microphones  can  clearly 
relay  the  words  of  flyers  of 
all  other  nationalities  except 
the  British,  it  was  learned, 
since  Englishmen  form  their 
tones  in  the  roofs  of  their 
mouths,  making  their  words 
unintelligible  over  the  newly 
developed  throat  mike. 


Control  of  WILM 
To  'Chester  Times' 

WEEU  Sold  for  $210,000; 
Both  Duopoly  Transfers 

COMPLETION  of  two  additional 
duopoly  transactions,  under  which 
WEEU  Reading  would  be  sold  for 
$210,000  to  three  individuals,  and 
control  of  WILM  Wilmington, 
would  be  sold  to  the  Chester  (Pa.) 
Times  for  $125,000,  was  announced 
last  week,  coincident  with  the  filing 
of  applications  for  FCC  approval. 

WEEU,  NBC  outlet  operating 
with  1,000  w  daytime  on  850  kc, 
would  be  sold  by  the  Berks  Broad- 
casting Co.  to  George  J.  Feinberg, 
textile  manufacturer ;  Joseph 
M.  Nassau,  veteran  Philadelphia 
broadcaster,  and  Milton  J.  Hinlein, 
owner  of  KDRO  Sedalia,  Mo.,  but 
a  native  of  Philadelphia.  Mr.  Fein- 
berg would  acquire  a  75%  interest 
in  the  station,  with  Messrs.  Nassau 
and  Hinlein  procuring  12%  each, 
for  which  they  would  pay  out  of 
subsequent  earnings.  Mr.  Nassau 
would  become  general  manager. 

Textile  Manufacturer 

Sellers  are  Clifford  M.  Chafey, 
president  and  general  manager  of 
WEEU  and  the  sister  station 
WRAW;  H.  S.  Craumer,  attorney; 
Raymond  A.  Gaul,  commercial 
manager  of  WRAW;  and  Harold  0. 
Landis,  chief  engineer  of  both  sta- 


WENT  Also  on  CBS 

WENT  Gloversville,  N.Y.,  which  ! 
went  on  the  air  for  the  first  time  | 
July  1,  broadcasting  as  a  special 
supplementary  station  of  CBS 
[Broadcasting,  July  3].  on  July 
22  started  taking  Mutual  pro- 
grams as  a  CBS-MBS  affiliate. 
Station  is  operated  by  Sacandaga 
Broadcastinp-  Corp.,  with  250  w 
on  1340  kc. 


Electric  Plans 

NEW  SHOW  for  160  electric  com- 
panies, replacing  Report  to  the  Na- 
tion on  CBS  Wednesday,  10:30-11 
p.m.  [Broadcasting,  July  241,  is 
beginning  to  take  shape,  with  Rob- 
ert Armbruster's  orchestra  signed 
to  co-feature  with  Nelson  Eddy, 
sino-er,  and  a  title  Electric  Hour, 
tentatively  selected.  Agency  is  N. 
W.  Ayer  &  Son,  New  York. 


tions.  Each  owns  25%  of  WEEU 
and  Messrs.  Chafey,  Gaul  and  Lan- 
dis own  WRAW. 

Mr.  Feinberg  now  is  in  the  tex- 
tile manufacturing  business  in 
Philadelphia  and  also  is  identified 
with  the  Hercules  Parachute-Cord 
Co.  of  New  York.  Mr.  Nassau,  a 
veteran  of  20  years  in  radio,  for- 
merly held  an  interest  in  WHAT 
and  WIBG  Philadelphia.  A  radio 
engineer,  he  served  last  year  with 
the  Army  Signal  Corps  as  a  civilian 
engineer  and  since  August  1943  has 
been  state  director  of  publicity, 
press,  radio  and  advertising  for  th« 
War  Finance  Committee  of  Penn- 
sylvania. Mr.  Hinlein,  graduate 
of  the  U.  of  Pennsylvania,  was 
in  the  textile  business  in  Philadel- 
phia until  1929,  when  he  entered 
the  real  estate  field.  In  March  1943 
he  became  sales  manager  of  KDRO 
and  acquired  the  station  last  June. 

Two-thirds  interest  in  WILM  was 
acquired  by  Alfred  G.  Hill,  editor, 
publisher  and  lessor  of  the  Chester 
Times;  his  wife,  Mrs.  Julia  G.  Hill, 
and  the  newspaper,  from  the  Del- 
aware Broadcasting  Co.  The  stock 
acquisitions  were  from  J.  Hale 
Steinman,  Pennsylvania  publisher 
and  station  owner,  and  his  brother, 
John  F.  Steinman,  who  own  six 
other  stations  in  the  Mason  Dixon 
Radio  Group.  They  would  retain 
a  third  interest  in  WILM. 

The  application  sets  forth  that 
the  station  will  be  moved  to  Chester, 
some  16  miles  distant.  It  is  pre- 
sumed application  for  the  removal 
will  be  filed  as  soon  as  approval 
is  procured  and  when  equipment  is 
available.  The  Steinmans  also  own 
WDEL  in  Wilmington. 

Mr.  Hill,  under  the  contract,  will 
acquire  304  shares  of  606  outstand- 
ing shares  of  common  stock  for 
$85,100,  giving  him  51%  of  the  com- 
mon. His  wife  will  acquire  60 
shares  of  common  and  61  shares  of 
102  shares  of  preferred  for  a  total 
of  $27,475.  The  Chester  Times  will 
acquire  40  shares  of  common  and 
seven  of  preferred  for  $12,425, 
which  would  give  the  Hill-Tmes 
group  404  shares  of  common  and 
68  shares  of  preferred,  or  two- 
thirds  of  each. 
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BROADCASTING    •    Broadcast  Advertising 


with  pride. 


following  are  excerpts  from 
The  Billboard  of  July  22,  19H: 


"In  announcing  its  Seventh  Annual  Radio  Station  Promo- 
tion Survey,  The  Billboard  said:  'It's  the  promotional 
intelligence  back  of  what  you're  doing  and  how  you  pre- 
sent it  that  will  stir  the  committee  to  vote.'  " 


"WLW  came  down  in  front  by  virtue  of  over-all  promo- 
tional excellence;  both  in  appearance  and  content  it  was 
the  superlative.  It  used  a  duo-three-pronged  approach;  pro- 
gram and  audience,  dealer  and  merchandising,  agency  and 
client.  Showmanship  and  savvy  were  superb  all  the  way," 


"When  it  came  to  dealer  promotion,  WLW  was  way  ahead 
of  the  field.  This  was  point-of-sale  promotion  with  a  bang." 


"The  same  intelligence  was  applied  to  the  agency  and 
client  promotion." 

• 

"WLW  simply  sees  its  duty  and  does  it  with  eclat,  thoro- 
ness  and  dispatch." 

CVD 

was  Charles  Munn  who  said:  "Compliments  are  like 
perfume;  to  be  inhaled,  not  swallowed".  So  we  shall  not 
permit  our  pride  to  drift  into  a  feeling  of  complacency 
over  something  achieved  .  .  .  rather  must  we  accept  the 
honor  as  an  inspiration,  and  a  challenge. 


WLW    HONOR  LIST 

1936   •  VARIETY 

"Special  Citation  for  Program  Originating  Station" 

1938  •  VARIETY 

"Special  Award  for  Program  Originating  Station" 

1939  •  VARIETY 

"Award  for  Nationally  Bxploited  Station" 

1940  •  BILLBOARD 

"Outstanding  Achievement  in  Radio  Publicity 
and  Exploitation" 

1940   •   GEORGE  FOSTER  PEABODY  AWARD 

"For  Outstanding  Meritorious  Public  Service" 

1941  •  BILLBOARD 

"Outstanding  Achievement  in  Radio  Publicity 
and  Exploitation" 

1941  •  VARIETY 

"for  Patriotic  Leadership" 

1942  •  VARIETY 

"For  Promoting  Better  Understanditig  of 
War  Issues" 

1943   •   ALFRED  I.  duPONT  AWARD 

"For  Outstanding  Public  Service" 

1943  •  VARIETY 

"Individual  Enterprise  on  War  Issues" 

1944  •  BILLBOARD 

"Outstanding  Pubtic  Relations" 

1944  •  BILLBOARD 

"C(eor  Channel  Station  Promotion  Award" 


WLW 


The  Nation's  Most  Merchandise-able  Station 

DIVISION  OF  THE  CROSLEY  CORPORATION 


IT  ALL  DEPENDS. 

If  it  happens  during  a  sustaining  program,  your 
listeners  will  tune  in  another  station. 

If  it  happens  during  a  sponsored  program,  the 
immediate  cost  may  run  high. 

But  whatever  the  real  cost  is,  RCA  engineers  know 
it  is  important.  They  constantly  guard  against  the 
danger  of  outage-producing  arc-backs  when  developing 
rectifiers. 

RCA  research  pays  dividends ...  to  you.  Take,  for 
example,  the  new  RCA  872A/872.  This  heavy-duty 
rectifier,  which  supersedes  the  earlier  872  and  872A, 
will  do  the  job  of  either  of  the  former  tubes... for  a 
longer  period  of  time. 

Why?  Because  of  important  improvements  in  design. 

These  new  design  features  mean  freedom  from  arc- 
hacks.  They  also  mean  longer,  more  dependable  per- 
formance... a  fact  that  has  already  been  well  attested 
in  reports  from  broadcasters  using  the  new  rectifier. 

The  RCA  872A/872 ...  an  improved  tube,  offering 


freedom  from  arc-backs  and  longer  service ...  is  just 
one  more  reason  why  RCA  transmitting  tubes  are  the 
standard  of  comparison  in  the  broadcasting  industry. 

The  Masic  Brain  of  all  electronic  equipment  is  a  Tube 
.  .  .and  the  fountain-head  of  modern  Tube  development 
is  RCA. 


^  An  "arc-back"  is  a  reversal  of  the  current 
flow  in  a  rectifier  tube.  In  transmitting 
equipment,  it  may  interrupt  broadcasting. 


BUY  MORE  WAR  BONDS 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION   •   CAMDEN,  N.  J. 

LEADS  THE  WAY.  .  .  In  Radio  .  .  .Television  .  .  .Tubes 
Phonographs  .  .  .  Records  .  .  .  Electronics 


what's  WOR  got 
to  do  with  sex? 


WOR 


that  power-full  station 


Let's  say  you're  a  maker  of  men's  clothing,  ciga- 
rettes, or  hair  tonic.  Or  suppose  you  sell  bustles  for 
the  ladies.  Don't  you  think  it  would  be  quite  impor- 
tant for  you  to  know  whether  your  WOR  listeners 
are  men  and/or  women?  We're  pretty  certain  that 
it  would. 

WOR  is  uniquely  equipped  to  let  you  know 
exactly  what  kind  of  listeners  it  can  deliver  during 
the  time  your  program  is  on  the  air.  For  Crossley, 
Inc.,  which  prepares  WOR's  "Continuing  Study  of 
Radio  Listening,"  has  its  personal  interviewers 
check  carefully  on  the  age  and  sex  of  the  thousands 
of  listeners  talked  to  month  in  and  month  out 
throughout  the  year. 

For  instance,  here's  a  specific  age  and  sex  break- 
down made  for  WOR  by  Crossley,  Inc.  on  one  Satur- 
day evening  show: 


IN  EVERY  10  LISTENING  HOMES,  THE 
AUDIENCE  INCLUDED  25  LISTENERS— THE 
MAJORITY  OF  WHOM  WERE  .  .  . 


MEN 
3 
5 


AGES 
16  to  35 
36  to  55 


WOMEN  AGES 

6  16  to  35 

6  36  to  55 

1  over  55 


Buying  time  today  can  be  as  scientific  and  produc- 
tively accurate  as  building  a  house,  when  you  plan 
with  the  facts  uncovered  by  WOR's  exclusive  "Con- 
tinuing Study  of  Radio  Listening."  Let  us  help  you 
make  a  greater  per-penny  profit  on  every  penny 
you  invest  in  New  York  radio.  The  number  is 
PE  6-8600.  Our  address,  1440  Broadway,  in  New- 
York. 


Advertisement  number  7  in  a 
series  designed  to  show  the 
close  relationship  between 
'WLS  listeners  and  our  staff, 
due  to  their  long  association 
with  the  station. 


Some  o/  Chicaga's  Best  Musiclaxis 
Have  Been  with  WLS  Nearly  ZO  Years 

Long  association  with  others  gives  one  a  good  insight  into  their  likes  and 
dislikes,  their  way  of  life.  Because  so  many  WLS  workers  have  been  associated 
with  the  station  for  a  long  time,  they  know  the  radio  audience  of  Midwest 
America,  their  likes  and  dislikes  in  radio  entertainment  and  service.  That's  also 
why  WLS  can  specialize  in  broadcasting  the  exact  kinds  of  music  these  listeners 
wish  to  hear.  For  Herman  Felber,  who  conducts  the  WLS  Concert  Orchestra, 
has  been  with  the  station  since  1927.  Theodore  DuMoulin,  'cellist  and  con- 
tractor with  the  orchestra,  has  been  at  WLS  since  1926.  Here  is  another 
department  at  WLS  with  the  "know  how"  to  please  and  influence  listeners, 
a  knowledge  developed  in  long  years  of  association  with  the  radio  audience. 
All  in  all,  it's  the  big  reason  why  WLS  Gets  Results! 
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FORTRMTOrA 


pta4i^et4w^  MARKET 


•  While  markets  throughout  the  nation, 
flushed  with  wartime  growth,  are  showing 
iantastic  gains  in  population,  buying  power, 
sales,  etc.,  may  we  point  out  one  that  shows 
steady,  reasonable  gains  icithout  the  obvious 
wartime  danger  signals? 

For  here  is  a  market,  rich  in  oil  and  gas, 
lumber  and  minerals,  agriculture  and  live- 
stock, whose  wartime  population  increase  is 
small,  yet  one  in  which  prosperity  is  definitely 


on  the  upswing.  Latest  figures  show  steady 
rises . . .  gains  which  have  been  repeated,  year 
after  year,  for  decades  past.  And  each  new 
increase  represents  a  long-term  investment  for 
alert  advertisers,  intent  upon  increasing  sales 
now  . . .  building  greater  sales  for  the  future. 

Only  EWKH  covers  this  prosperous  market 
completely,  efiectively.  For  further  details, 
contact  the  station  directly,  or  . . .  ask  a  Bran- 
ham  Man! 


(The  above  figures  uere  compiled  from  Sales  Management' s  1944  "Survey  of  Buying  Power.") 

KWKH 

50.000  WATTS 

A  Skreveport  Times  Statioa       V  If  |J      Represented  by  the  Branham  Co. 

THE     %  E  I  L  I  H  Q     POWER     IN     THE     B  U  Y  I  H  O  MARKET 

ADCASTING    •    Broadcast  Advertising  August  7,  1944    •  P 


INSPECTION  ON  THE  LINE 

MAKING  HISTORY  IN  COMMUNICATIONS 


FOR  FINE 
ACHIEVEMENT 


Inspection  before  assembly,  quality  control .  '.  .  more  than  that .  .  .  team 
work  from  Tnaterial  dispatcher,  assembler,  inspector,  to  the  girl  on  the 
packing  line  .  .  .  have  made  possible  the  fine  achievement  represented 
by  the  Army  and  Navy  "E"  Award  presented  to  the  men  and  women  of 
the  Universal  Microphone  Company. 

In  production  of  military  microphones  before  Pearl  Harbor,  Universal 
had  the  necessary  "know  how"  for  immediate  war  production.  The 
engineering  experience  and  production  efficiency  of  war  production  will 
be  reflected  in  the  electronic  voice  communication  com- 
ponents offered  by  Universal  to  consumers  in  the  future. 
Until  then  -  BUY  WAR  BONDS. 


UNIVERSAL  MICROPHONE  COMPANY 


INGLEWOOD,  CALIFORNIA 

FOREIGN  DIVISION:  301   CLAY  STREET,  SAN  FRANCISCO  1),  CALIFORNIA  ■■  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 
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EROR 


ffO  RE-CONVERSION  IN  PEORIA 

Keystone  Steel  and  Wire  Company,  like  many  other 
Peoria  industries,  will  have  no  reconversion  problem  when 
the  war  is  over.  The  same  machines  that  produce  for  the 
Army  and  Navy  now,  will  then  supply  civilian  needs.  The 
fabricators  who  convert  Keystone  products  will  again 
supply  the  bins  and  hardware  stocks  of  hometown  mer- 
chants. Keystone  fears  no  post-war  unemployment  period. 

WMBD  serves  the  workers  of  Keystone  —  and  all 
PeoriArea.  A  thrifty  heart-of-Illinois  section  comprising 
16  counties  bountiful  in  livestock  and  grain,  thriving  with 
industry;  PeoriArea  is  a  market  to  cultivate  for  both 
present  and  postwar  sales.  Reach  this  rich  market  area  of 
600,000  population  over  Radio  Station  WMBD. 


SALUTE  TO 

KEYSTONE  STEEL  &  WIRE  CO. 

Keystone  is  another  Peoria  plant  produc- 
ing 100%  for  the  Armed  forces.  Its  1,900 
employees  working  in  a  huge  plant  of 
over  one  million  square  feet  of  floor 
space  manufacture  billets,  rods  and  wire, 
including  high  carbon  and  special  analy- 
sis wires.  These  materials  go  to  nearly 
1000  fabricating  companies  who  convert 
Keystone's  product  into  innumerable 
vital  pieces  of  equipment  and  parts  for 
the  Armed  forces.  One  of  the  thousands 
of  important  uses  of  Keystone  wire  is  the 
cable  on  mine-sweepers,  landing  craft  and 
cargo  vessels.  Keystone  also  manufactures 
woven  wire  fence,  barbed  wire,  steel  posts, 
etc.,  used  by  farmers  in  stepping  up  food 
production. 


FREE  &  PETERS 

Exclusive  National 
Representatives 


PEORIA    BROADCASTING     COMPANY   •   PEORIA,  ILL 
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ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


HmmIUawes 

V,  P,  and  General  Manager^  McCann-Erickson^  Pacific  Coasi 

Sciys— ^^Spot  broadcasting  goes  where  we  send  it— 
and  does  the  job  we  send  it  to  do'' 


•Yes,  and  it  sounds  as  if  Mr.  Hawes  also 
means  " — with  no  ifs,  ands  or  buts"!  Which 
is  just  about  right.  You  select  the  markets 
you  want — the  stations  you  want — the  time 
you  want — the  kind  of  program  material 
you  want.  So.  if  you  know  your  stuff,  you 
naturally  get  the  kind  of  results  you  want. 
•When  it  comes  to  selecting  markets  and 
stations,  a  great  many  fairly  cagey  adver- 


tisers have  told  us  that  the  group  shown 
at  the  right  comprises  the  finest  "list"  in 
America.  Some  of  our  customers  buy 
them,  straight  across  the  board,  because 
they  are  a  beautifully  balanced  cross-sec- 
tion of  clear  channel  and  regional  stations 
representative  of  the  most  stable  and  pro- 
ductive elements  in  the  radio  industry. 
What  more  do  you  want? 


Free  &  Peters,  \u. 

Pioneer  Radio  Station  Representatives 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .   .  .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL     .......  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MO'NES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUCPUEPPUE 

KRIS   CORPUS  CHPISTI 

KX^Z  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEAHLE 

KFAR     .   .   .   .FAIRBANKS,  ALASKA 

and  WRIGHT-SONOVOX,  Inc. 


Since  May,  1932 


CHICAGO:  180  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  iii  Sutter 

HOLLYWOOD:  6551  HoUywood 

ATLANTA:  322  Palmer  Bldg. 

Franklin  6373 

Plaza  5-4130 

Sutter  4353 

Granite  3615 

Main  5667 

Page  8    •    August  7,  1944 


BROADCASTING    •    Broadcast  Advertising 


Broadcast  Advertlsingr 


|0L.  27,  No.  6 
i  


WASHINGTON,  D.  C,  AUGUST  7,  1944 


.00  A  YEAR— 13c  A  COPY 


iT&R  Assumes  Burden  in  WAC  Dispute 


prepared  to  Use 
Radio  When 
Available 

By  JACK  LEVY 
AKING  entire  responsibility  for 
^eluding  radio  from  current  WAC 
Ivertising  expenditures,  Young  & 
(ubicam  last  Friday  issued  a  for- 
lal  statement  explaining  that 
•cadcasting  industry  policies  had 
scouraged  them  from  buying  time 
the  past  but  that  the  agency  is 
^epared  "to  act  immediately  when- 
'er  efficient  coverage  can  be  pur- 
lased." 

\  In  issuing  the  statement,  which 
;|as  mailed  to  all  radio  stations, 
igurd  S.  Larmon,  president  of  Y 
R,  declared:  "I  wish  to  make  it 
iear  that  the  War  Dept.  has  re- 
ad completely  on  our  professional 
idgment.  The  media  plan  we  rec- 
nmended  early  in  June  for  the 
rst  stages  of  the  campaign  was 
ntirely  our  own,  prepared  on  our 
Bsponsibility.  The  War  Dept.  ac- 
;pted  our  recommendations." 

Speed  Was  Necessary 
Y  &  R  stated  that  its  plans 
,bard  had  discussed  possibilities  of 
sing  radio  in  June  when  it  was 
warded  the  WAC  account  for  the 
seal  year  1944-45,  and  that  hope 
fas  expressed  at  that  time  that 
!oecial  shows  and  special  appeals 
Duld  be  used  without  violating  the 


OK  With  Hobby  .  .  . 

AMONG  the  9070  of  radio 
stations  responding  affirma- 
tively to  the  NAB  survey  on 
acceptance  of  paid  WAC  ad- 
vertising is  KPRC  Houston, 
Tex.,  owned  by  W.  C.  Hobby, 
whose  wife,  Col.  Oveta  Cuip 
Hobby,  is  Director  of  the 
WAC.  In  response  to  a  query 
from  Broadcasting,  Kern 
Tips,  station  manager,  ad- 
vised that  "KPRC  is  cooper- 
ating and  will  continue  to  co- 
operate 100%  with  all  war 
agencies  without  reference 
to  paid  advertising.  If  and 
when  appropriations  are  ear- 
marked for  purchase  of  time 
KPRC  will  be  available  for 
programs  on  regular  commer- 
cial basis".  Mr.  Hobby,  for- 
mer Texas  Governor,  also  is 
owner  of  the  Houston  Post. 


radio  industry  policy  regarding 
paid  Government  advertising. 

"However,"  Y  &  R  explained, 
"because  of  this  policy  of  the  in- 
dustry we  had  no  reason  to  believe 
that  such  plans  could  proceed 
quickly.  Since  the  need  for  more 
WACS  is  an  urgent  one,  speed  in 
getting  the  campaign  started  was 
of  the  utmost  importance.  We, 
therefore,  recommended  to  the  War 
Dept.  a  program  calling  for  the  use 
of  those  media  through  which  we 
could  immediately  purchase  na- 
tional coverage." 

The  statement  took  the  NAB  to 
task,  and  particularly  Lewis  H. 
Avery,  Director  of  Broadcast  Ad- 
vertising, for  delay  in  canvassing 
stations  as  to  their  policies  on  Gov- 
ernment advertising.  Although  Mr. 
Avery  issued  his  open  letter  to  the 
agency  June  20,  the  agency  pointed 
out,  it  was  three  weeks  before  he 
conferred  with  Y  &  R  when  he 
"confessed  he  did  not  know  how 
many  stations  would  accept  WAC 
advertising." 

It  was  not  until  a  full  month 
after  his  open  letter  that  Mr.  Avery 
began  his  survey  to  determine  in- 
dustry policy,  which  he  instituted 
at  their  request,  Y  &  R  said.  "Al- 


though the  NAB  has  released  some 
information  to  the  trade  press,  the 
agency  added,  "it  has  given  us  no 
information  whatsoever  to  date  as 
to  the  number  of  its  member  sta- 
tions which  will  or  will  not  accept 
paid  Government  advertising." 

The  agency  expressed  regret  that 
some  broadcasters  might  withdraw 
WAC  messages  until  the  issue  is 
settled.  "As  we  see  it",  Y  &  R  con- 
cluded, "the  issue  must  be  re- 
solved by  the  industry  itself.  Pend- 
ing decision  by  the  industry  we  do 
not  believe  broadcasters  will  stop 
working  for  the  WAC." 

441  Favorable 

In  an  effort  to  make  its  best 
possible  showing  to  Young  &  Rubi- 
cam  on  station  willingness  to  ac- 
cept WAC  advertising,  Mr.  Avery 
sent  wires  Thursday  to  approxi- 
mately 400  stations  which  had  not 
yet  replied  to  the  NAB  question- 
naire. 

NAB's  survey  included  878  com- 
mercial stations  in  the  United 
States  and  territories.  Up  to  late 
Friday  489  had  replied,  of  which 
441  were  favorable  to  WAC  ad- 
vertising, 46  against  and  two  un- 


.  .  .  and  Macy  Too 

WFAS  White  Plains,  N.  Y., 
will  accept  WAC  advertising 
if  and  when  time  is  sought 
for  such  promotion.  Frank  A. 
Seitz,  manager,  told  Broad- 
casting the  station  has  ad- 
vised NAB  it  can  offer  three 
15-minute  periods  a  week, 
with  dramatized  spots  as  sec- 
ond choice.  The  station  is 
owned  by  Col.  J.  Noel  Macy 
who  is  in  charge  of  WAC 
recruitment  for  the  War 
Dept.  Bureau  of  Public  Rela- 
tions. Col.  Macy  also  is  owner 
of  a  string  of  newspapers  in 
Westchester  county. 


decided.  Of  those  replying  affirma- 
tively, about  350  listed  specific 
availabilities,  the  majority  offer- 
ing 15-minute  periods  five  times 
weekly  and  nearly  100  stations_ 
submitting  15-minute  periods  three  _ 
times  weekly- 
While  stations  generally  are  re- 
ceptive to  WAC  advertising,  net- 
work policies  continue  to  oppose  the 
acceptance  of  Government  money 

(Continued  on  Page  6i) 


Text  of  The  Young  &  Rubicam  WAC  Statement 


•  •  • 


ox  JUNE  20  Mr.  Avery  of  the  Na- 
tional Assn.  of  Broadcasters  addressed 
an  open  letter  to  Young  &  Rubicam, 
requesting  that  the  entire  appropria- 
tion for  WAC  advertising  for  the  com- 
ing year  be  devoted  to  radio. 

This  letter  was  released  to  the  press 
without  consultation  with  Young  & 
Rubicam.  Xo  member  of  our  staff  re- 
ceived a  call  from  the  NAB  or  from 
any  individual  broadcasting  stations 
relating  to  the  subject  discussed  in 
Mr.  Avery's  letter.  The  letter  was 
given  wide  circulation  by  the  NAB 
and  attracted  comment  in  the  trade 
press. 

The  radio  industry  knows  Touug  & 
Rubicam"s  open-door  policy.  Media 
representatives  know  that  at  Young  & 
Rubicam  they  can  secure  a  complete 
and  thorough  hearing  for  their  claims 
at  any  time.  Media  representatives 
know  that  we  welcome  their  aid  and 
their  suggestions. 

The  radio  industry  knows  Young  & 
Rubieam"s  record  of  expenditure  for 
radio  time.  The  industry  is  familiar 
with  our  pioneering  in  the  radio  field, 
and  our  belief  in  the  effectiveness  of 
radio  advertising.  It,  therefore,  seemed 
entirely  unnecessary  to  treat  this  mat- 
ter as  a  controversy  or  to  present  it 
in  such  a  way  as  to  imply  that  either 


this  agency  or  the  War  Dept.  was  dis- 
criminating against  radio  as  a  medium. 

Because  it  has  been  treated  as  a 
controversy  and  because  the  XAB  has 
so  acted  as  to  question  the  advice 
given  by  this  agency  to  the  War  Dept., 
«-e  wish  to  review  the  recommendations 
we  made  to  the  War  Dept.  and  our 
reasons  for  making  those  recommenda- 
tions. 

Young  &  Rubicam  administered  the 
WAC  advertising  appropriation  for  the 
fiscal  year  1943-44.  As  stated  in  Mr. 
Avery's  letter,  that  appropriation  was 
spent  almost  entirely  for  newspaper 
advertising — none  for  radio  time. 

It  was  not  invested  in  radio  because 
the  radio  industry  under  the  policy 
adopted  at  the  N^AB  convention  in 
April  1941  declared  its  "desire  to 
continue  its  present  practice  of  mak- 
ing its  facilities  available  at  no  cost  to 
the  Government".  Radio  facilities  were 
freely  available  to  the  Government 
under  that  policy. 

At  no  time  in  the  year  1943-44  was  any 
inkling  given  of  a  desire  to  change  this 
pohcy,  neither  was  any  question  raised  by 
the  NAB  or  by  any  group  of  broadcasters. 
Newspaper  advertising  money  was  being 
invested,  radio  facilities  were  being  do- 
nated under  the  policy  of  the  industry 
itself. 

The  non-purchase  of  radio  was  not  based 
on  any  underestimate  of  the  value  of  radio. 
Great   reliance    was   placed   on    radio  in- 
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dustry  cooperation  by  both  this  agency 
and  the  War  Dept. 

The  use  of  radio  was  discussed  by  the 
Young  &  Rubicam  Plans  Board  in  June 
immediately  following  the  award  of  the 
WAC  account  to  Young  &  Rubicam  for 
the  year  1944-45.  Hope  was  expressed 
that  ways  could  be  found  to  develop  spe- 
cial shows  and  special  appeals  for  radio 
use  without  violating  the  expressed  policy 
of  the  radio  industry  regarding  paid  Gov- 
ernment advertising. 

However,  because  of  this  policy  of  the 
industry  we  had  no  reason  to  believe  that 
such  plans  could  proceed  quickly.  Since 
the  need  for  more  WACs  is  an  urgent 
one,  speed  in  getting  the  campaign  started 
was  of  the  utmost  importance.  We,  there- 
fore, recommended  to  the  War  Dept.  a 
program  calling  for  the  use  of  those  me- 
dia through  which  we  could  immediately 
purchase  national  coverage. 

We  were  familiar  with  the  resolution 
of  June  3,  1943,  which  the  NAB  had 
passed  with  reference  to  the  Bankhead 
Bill.  We  did  not  regard  it  as  a  reversal 
of  the  poUcv  of  the  Spring  of  1941.  Neither 
did  the  NAB,  up  until  June  20,  1944.  For 
during  the  entire  period  money  was  be- 
ing invested  for  newspaper  advertising 
for  the  WACS  and  other  military  re- 
cruitment without  comment  by  the  NAB. 

Shortly  after  Mr.  Avery's  letter  of 
June  20  was  received  we  talked  to  him 
on  the  telephone.  Mr.  Carlos  Franco  of 
the  Young  &  Rubicam  staff  called  him 
and  offered  to  come  to  Washington  imme- 

(Continiied  on  Page  65) 
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Nets  Get  Largest 
Advertising  Slice 

Printed  Media  Trail;  P  &  G 
Biggest  Single  Timebuyer 

PROCTER  &  GAMBLE  Co.,  with  a 
total  network  expenditure  of  $10,- 
825,222,  was  tlie  largest  network 
timebuyer  in  1943,  according  to  an 
analysis  of  1943  advertising  ex- 
penditures of  the  100  leading  na- 
tional advertisers,  released  last 
week  by  the  CBS  Research  Dept. 

Of  a  $298,447,527  total  spent  in 
four  media,  the  major  networks  re- 
ceived the  lion's  share,  $126,097,- 
616,  while  $103,163,285  went  to 
magazines,  $61,299,500  for  news- 
papers and  $7,887,126  for  farm  pa- 
pers. This  breakdown  varies  some- 
what with  others  as  CBS  includ- 
ed advertising  in  the  American 
Weekly  and  This  Week  in  the  mag- 
azine, rather  than  the  newspaper 
column. 

P  &  G  Heaviest  Buyer 

Procter  &  Gamble  spent  $6,958,- 
500  with  NBC  and  $3,866,722  with 
CBS.  The  Cincinnati  soap  com- 
pany also  led  the  field  when  all  four 
media  are  considered,  spending  $4,- 
676,014  in  magazines,  $3,261,000 
in  newspapers  and  $8,000  in  farm 
papers  to  bring  the  company's 
grand  total  to  $18,770,236.  P  &  G's 
distribution  of  its  advertising  ex- 
penditures is  typical  of  the  entire 
group,  which  also  spent  more 
money  for  network  radio  (and  CBS 
points  out  that  these  figures  cover 
facility  costs  only)  than  for  any 
other  medium. 

Of  the  100  leaders,  76  purchased 
some  network  time,  48  using  CBS, 
36  NBC,  26  Blue  and  11  Mutual. 
(Use  of  more  than  one  network 
by  34  companies  makes  the  total 
of  the  individual  network  figures 
more  than  76.)  Of  the  42  adver- 
tisers who  bought  time  on  only  one 
network,  21  used  CBS,  10  NBC,  7 
Blue  and  4  Mutual. 

Total  network  billings  of  the 
group  for  the  year  were  divided  as 
follows:  NBC,  $49,900,514;  CBS, 
$49,061,952;  Blue,  $21,794,099;  Mu- 
tual, $5,341,051.  Including  only  76 
network  advertisers,  these  figures 
are  of  course  considerably  short  of 
the  total  billings  of  the  networks 
for  all  their  advertisers,  approxi- 
mately $151,791,000  for  the  year. 


P&G  Contest 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, will  award  500  $50-War 
Bonds  to  post  Pearl  Harbor  babies 
in  a  contest  on  behalf  of  Ivory 
Soap.  According  to  announcements 
on  P&G  programs.  Life  Can  Be 
Beautiful  (CBS)  and  Right  to  'Hap- 
piness (NBC) ,  contest  will  be  based 
on  completing  the  sentence,  "I 
think  every  wartime  baby  should 
own  War  Bonds  because  .  .  ."  Sen- 
tence is  to  be  completed  in  25 
words  or  less.  Contest  ends  Sept. 
9.  Besides  radio  promotion,  maga- 
zines, newspapers  and  store  dis- 
plays also  will  be  used.  Agency  is 
Compton  Adv.,  New  York. 
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Media  Expenditures  by  100  Leading  Advertisers^  1943 

(Compiled  by  CBS  Research  Dept.) 


Network  Expenditures 


Other  Media* 


ADVERTISER  CBS 

Procter  &  Gamble   $3 , 866 , 722 

General  Motors   450,854 

General  Foods   4,868,710 

Lever  Brothers   4.524,100 

R.J.Reynolds   2,262,210 

Sterling  Drug   2,141,801 

General  Mills   1,114,666 

Coca  Cola  Co   508,160 

Colgate-Palmolive-Peet   1, 158, 415 

Liggett  &  Myers   1 , 528 , 780 

American  Tobacco   1,024,971 

Seagram's — Distillers  

American  Home  Prods   2 , 839 , 573 

General  Electric   1 , 299 , 255 

Philip  Morris  &  Co   1 , 388 , 259 

Schenley  Distillers   890,435 

Kellogg  Co  

Standard  Brands   168,912 

Bristol-Myers  

Andrew  Jergens  

Miles  Labs  

P.  Lorillard  Co   766,458 

Chrysler  Corp   697 , 724 

Texas  Co   797,073 

Quaker  Oats  Co   832,266 

National  Distillers  

Ford  Motor  

Socony  Vacuum  Oil  Co  

Goodyear  Tire  &  Rub  

Swift  &  Co  

Campbell  Soup  Co   1 , 540 , 680 

Wm.  Wrigley  Jr.  Co   2 , 657 , 483 

Natl.  Dairy  Prods  

Brown  &  Williamson   2,212 

Westinghouse  E.  &  M.  Co  

Lambert  Co  

Armour  &  Co  

B.  F.  Goodrich   784,298 

American  Tel.  &  Tel  

H.  J.  Heinz  Co  

Vick  Chemical  Co   84,882 

Lehn  &  Fink  

Walker,  Hiram- 

Gooderham  &  Worts  .  .'  

National  Biscuit  Co  

U.  S.  Rubber  Co    796 , 731 

Firestone  T.  &  R  

Corn  Products  Ref.  Co   482,253 

Carter  Products  

Ralston  Purina  Co  

Studebaker  

Nash-Kelvinator  j  

Lamont  Corliss  &  Co   18,252 

E.  I.  DuPont  de  Nemours  

Best  Foods  

Canada  Dry  Ginger  Ale  

Owens-Illinois  Glass   1 , 047 , 467 

Pabst  Sales  Co   536 , 555 

Gospel  Broadcasting  Assn  

Philco  Corp   541,568 

Johnson  &  Johnson    239 , 949 

Wander  Co  

B.  T.  Babbitt  Inc   128,842 

Pepsodent  Co  

F.  W.  Fitch  Co  

Cudahy  Packing  Co   114 , 703 

Borden  Co  

Continental  Baking  Co   705,421 

Pepsi  Cola  Co  

Sun  Oil  Co   3,121 

Mennen  Co   206,232 

Lewis-Howe  Co   487,731 

Standard  Oil  of  N.  J  

Park  &  Tilford  

Loew's  Inc  

Radio  Corp.  of  America  

International  Cellucotton  Prod  

Chesebrough  Mfg.  Co   643,755 

E.  R.  Squibb  &  Sons   754,384 

R.  B.  Semler  Inc  

P.  Ballantine  &  Sons   220 , 191 

Libby,  McNeil  &  Libby  

Doubleday  Doran  &  Co  

Jos.  Schlitz  Brewing  Co  

Eastman  Kodak  Co  

Consol.  Vultee  Aircraft  

Gulf  Oil  Corp   524,230 

Union  Carbide  &  Carbon  

Shell  Union  Oil  Co  

Lady  Esther   779,568 

Cal.  Fruit  Growers  Ex   187,429 

Carnation  Co  

Zonite  Products  

Parker  Pen  Co   490,899 

Eversharp  Inc   752 , 695 

Prudential  Ins.  Co   574 , 697 

Cal.  Packing  Co  

Pillsbury  Flour  

S.  C.  Johnson  &  Son  

Emerson  Drug  Co   676,380 

U.  S.  Steel  

TOTALS  $49,061,952 

Network  Advertisers  

Exclusive  Advertisers  


NBC 

$6,958,500 
385,030 

"3,633,831 
1,270,470 
1,158,684 
4,586,957 
2,368,361 


Blue 


1,327,052 
2,492,840 
1,935,654 

1, 375^672 
717,612 
729,456 


2,449,510 
1,210,956 

716,484 
2,271,764 

327,360 


462,384 


1,405,815 
2,122,846 
537,402 


711,228 
648,944 
787,155 


704,508 


86,604 


608,400 


1,312,459 
728,748 
881,136 
626,428 


693,240 


572,208 


779,960 
314,856 


5,224 


937,868 
1,927,013 
3,519,851 


857,658 
' '55l34i 


Mutual  Total  Network     Magazine      Newspaper    Grand  Tot 

%   $10,825,222 

  835,884 

  8,507,765 

  5,794,570 

  3,420,894 

  7,666,626 

  5,410,040 

  4,028,011 

  2,485,467 

  4,021,620 

4,206,745 


234,980 
1,495,559 

842 ! 650 
697,693 
1,534,958 


388,462 
'418,429 


167,116 
798,325 


828,983 
884,949 


2,497,845 
1,364,481 


985,227 


144,464 
' '99!672 


760,534 

"  'ao'.iis 

' '50,251 
503,332 

'i52',3i6 
'837,146 


249,664 
295,725 


341,493 


5,880 


1,566,132 


123,660 


919,438 


583,556 


4,689,015 
2,016,867 
2,117,715 
1,292,531 
2,293,884 
2,618,422 
2,053,606 
1,414,177 
3,806,722 
1,093,818 
697,724 
1.626,056 
1,717,215 


2,497,845 
1,364,481 
462,384 
985,227 
1,540,680 
2,657,483 
1,405,815 
2,125,058 
537,402 


784,298 
711,228 
793,408 
822,037 
441,165 


796,731 
704 , 508 
482,253 
760,534 
86,604 
5,880 


18,252 
608,400 
30,715 

1,047,467 
536,555 
1,566,132 
591,819 
239,949 

  503,332 

  1,441,301 

  728,748 

  1,033,452 

  741,131 

'765;42i 

'8461267 

  206,232 

28,560  1,209,531 


373,324 
295,725 

'6431755 
754,384 
919,438 
220,191 


524,230 

'779  ,"568 
187,429 
572,208 
583,556 
490,899 
752,695 
574,697 


779,960 
991,236 


$4 , 676 

014 

$3,261 

000 

$18, 

7,944 

207 

2,574 

000 

12, 

2,774 

843 

337 

000 

12, 

2,453 

087 

2,016 

500 

10, 

2,458 

466 

3,528 

500 

9, 

1,012 

412 

828 

500 

9, 

1,665 

281 

1,023 

000 

8, 

1,009 

132 

2,784 

500 

7, 

2,805 

096 

2,467 

000 

7, 

1,826 

073 

1,566 

000 

7, 

1,446 

431 

880 

000 

6, 

3,462 

040 

2.579 

500 

6, 

1,042 

892 

305 

500 

6, 

2,856 

648 

616 

500 

5, 

1,497 

643 

1,246 

500 

4. 

2,735 

137 

904 

000 

4, 

1,231 

270 

1,200 

000 

4, 

754 

236 

1,126 

500 

4, 

2,204 

119 

87 

500 

4, 

1,876 

318 

952 

500 

4, 

251 

235 

11 

500 

4, 

713 

241 

2.210 

500 

4, 

1,227 

515 

1,528 

000 

3, 

1,115 

586 

568 

500 

3. 

546 

951 

1,130 

000 

3, 

1,977 

285 

1,485 

500 

3, 

361 

442 

351 

500 

3, 

1  293 

099 

266 

500 

3 

1,'960 

611 

245 

500 

2, 

1,740 

249 

135 

500 

2, 

1,271 

215 

21 

500 

2, 

44 

954 

40 

500 

2, 

931 

713 

346 

500 

2, 

387 

128 

160 

000 

2, 

1,597 

501 

335 

000 

2, 

1,751 

127 

596 

500 

2, 

1,450 

734 

699 

000 

2, 

1,107 

695 

175 

500 

2, 

1,305 

609 

500 

2, 

896 

248 

331 

500 

2, 

509 

380 

676 

500 

2, 

1,114 

923 

384 

000 

1, 

1  211 

887 

730 

500 

'880 

448 

916 

500 

1! 

567 

949 

312 

500 

1, 

662 

771 

131 

000 

1, 

1,037 

506 

134 

500 

1, 

298 

609 

647 

500 

1, 

625 

229 

716 

000 

1, 

820 

038 

657 

500 

1, 

1,086 

610 

559 

000 

1, 

1,275 

299 

333 

500 

1, 

595 

824 

241 

500 

1, 

566 

964 

1,029 

000 

1, 

878 

418 

718 

500 

1, 

494 

467 

50 

000 

1, 

538 

718 

509 

500 

1, 

'49I 

740 

'379 

500 

1, 
1, 

1,007 

907 

132 

000 

1, 

872 

915 

91 

500 

1, 

5 

465 

1, 

553 

040 

89 

500 

1, 

178 

,967 

184 

000 

1, 

256 

,425 

417 

500 

1, 

1,038 

040 

312 

500 

1, 

680 

500 

1, 

'383 

090 

994 

000 

1, 

503 

000 

1, 

"969 

262 

31 

500 

1, 

122 

000 

1, 

'227 

822 

1,062 

500 

1, 

469 

115 

812 

000 

1, 

725 

237 

147 

000 

1, 

762 

303 

158 

500 

1, 

1,203 

378 

29 

000 

1, 

196 

084 

388 

500 

1, 

393 

024 

10 

.000 

1, 

288 

135 

7 

000 

1, 

496 

960 

453 

500 

1, 

987 

991 

173 

000 

1, 

579 

362 

565 

500 

1, 

674 

536 

468 

500 

1, 

1,123 

122 

17 

500 

1, 

617 

262 

353 

500 

1, 

180 

451 

319 

500 

1 , 

697 

623 

232 

000 

1, 

710 

104 

372 

000 

1, 

33 

564 

251 

500 

1, 

615 

957 

217 

000 

1, 

235 

429 

262 

000 

1, 

310 

798 

142 

500 

1, 

548 

171 

22 

000 

1, 

196 

359 

89 

000 

1, 

431 

795 

24 

000 

1, 

795 

021 

232 

500 

1, 

413 

608 

503 

500 

1, 

81 

150 

152 

000 

1, 

11 

264  . 

1 

000 

1, 

573 

286 

224 

000 

1, 

$49,900,514    $21,794,099  $5,341,051  $126,097,616  $103,163,285    $61,299,500  $298,447, 


Total 

76 
42 


CBS 

48 
21 


NBC 

36 
10 


Blue 
26 
7 


MBS 

11 
4 


*  Expenditures  in  Farm  Papers  omitted.    Total  $7 ,887 , 126. 
Radio  expenditures  for  facilities  only  ;  talent  not  included. 
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^ly  Denies  Immediate  Plans  to  Resign 


IConscious  of  Personal 
Needs ;  May  Leave 
In  FaU 

lO's  favorite  topic  of  conver- 
tion — "When  will  Fly  resign" — 
iras  clarified  somewhat  last  week 

-  iirith  the  statement  by  the  FCC 

■  thairman  that  while  he  has  been 
:  iconscious  of  personal  considera- 

■  jions  which  indicate  the  wisdom  of 
;  |oy  returning  to  the  private  prac- 
"lice  of  law,"  he  had  no  plans  "at 

-  jhe  moment"  of  leaving  his  Gov- 
-•rnment  post.  He  inferred,  how- 
:;,!:ver,  in  his  first  recognition  of  re- 
;;  peatedly  published  reports,  that  he 
i-.fvould  leave  after  "a  few  jobs"  are 

pnished. 

/  Mr.  Fly  for  several  weeks  has 
^idvised  confidants  that  he  planned 
;fO  leave  the  Commission,  feeling 
;:hat  he  should  look  to  his  personal 
■cortunes  after  15  years  of  continu- 
;0us  Government  service  with  the 
i  Department  of  Justice,  the  TVA 
and,  since  1939,  the  FCC.  He  had 
pegged  no  date,  however,  though 
^  .t  was  felt  he  might  leave  by  mid- 

-  August  or  early  September.  Evi- 
;dently  aroused  by  inferences  that 

■  iie  would  quit  "under  fire,"  Mr. 
'Fly  released  a  one-paragraph  de- 
rOial  last  Monday.  It  read: 

No  Comment 

"In  view  of  the  unreliable  ru- 
:  mors  as  to  my  resignation  from  the 
■(Federal  Communications  Commis- 
;3ion,  I  should  like  to  set  this  mat- 
iter  at  rest.  I  have  been  in  the  Gov- 
■ernment  service  for  a  continuous 
period  of  15  years.  For  some  time 
:  I  have  been  conscious  of  personal 
.  considerations  which  indicate  the 
;T^isdom  of  my  returning  to  the 
:iprivate  practice  of  the  law.  How- 
'  ever,  there  are  a  few  jobs  to  finish 
;  around  here  and  I  propose  to  see 

■  them  finished.  At  the  moment  I 
:  have  no  definite  plan  except  to  re- 
main here   for   some  substantial 
period  of  time." 

Whether  the  Chairman  will  leave 
•before  the  November  elections  was 
'  problematical.  He  has  refused  to 
comment  on  reports  [Broadcast- 
IXG,  July  17,  2.4]  that  he  would 
.  return  to  private  practice  of  law 
or  become  an  executive  of  Muzak 
Corp.,  now  providing  transcribed 
service  to  hotels,  restaurants  and 
other  public  places,  but  which  as- 
pires to  establish  a  non-commercial 
.  radio  service  to  homes  on  a  subscrip- 
'  tion  basis.  William  B.  Benton,  pres- 
ident of  Muzak,  vice-president  of 
the  U.  of  Chicago  and  former  head 
of  Benton  &  Bowles,  one  of  the  top 
agencies  in  radio  placements,  like- 
wise has  declined  to  discuss  the 
reports. 

Mr.  Fly's  statement  came  a  day 
after   Drew   Pearson,   Blue  com- 

-  mentator,  reported  on  July  30  in 
his  broadcast  that  Mr-  Fly  would 
resign  in  November  to  become  affi- 
liated with  the  Benton  organiza- 
tion Mr.  Pearson  inferred  the 
White  House  was  the  source  of  his 
information.  In  informed  quarters 


it  was  reported  Mr.  Fly  had  sought 
to  submit  his  resignation  some 
weeks  ago  but  had  been  advised,  in 
substance,  by  one  of  the  President's 
closest  advisers,  that  there  was  no 
hurry. 

Three    Big  Questions 

Precisely  what  Mr.  Fly  meant  in 
asserting  there  are  "a  few  jobs  to 
finish"  was  the  subject  of  specula- 
tion. He  has  evinced  great  interest 
in  postwar  communications  and  has 
been  a  staunch  advocate  of  a  mer- 
ger of  external  communications, 
more  eff'ectively  to  compete  with 
the  British  and  other  monopolies. 
His  name  has  been  linked  with  the 
post  of  coordinator  of  communica- 
tions, but  it  is  now  doubted,  in  view 
of  his  own  statement,  that  he  would 
remain  with  the  Government  when 
he  leaves  the  Commission.  Despite 
repeated  conflicts  with  members  of 
Congress  and  officials  in  Govern- 
ment, Mr.  Fly  nevertheless  has  been 
highly  regarded  by  President 
Roosevelt  and  has  done  things  sel- 
dom achieved  by  men  below  cabi- 
net rank. 

Some  months  ago  there  were 
three  important  projects  which  Mr. 
Fly  evidently  felt  should  be  bat- 
tled to  the  end — the  1945  fiscal  year 
appropriation  for  the  FCC,  the 
White-Wheeler  bill  (S-814)  which 
would  have  reorganized  the  FCC 
and  made  the  post  of  chairman  in- 
nocuous, and  the  House  Select  Com- 
mittee investigation  of  the  Com- 
mission.  The   appropriation  issue 


was  settled  M'hen  Congress  lopped 
off  more  than  two  million  dollars 
of  the  FCC's  requested  budget.  The 
White-Wheeler  bill  was  pigeon- 
holed by  Chairman  Wheeler  CD- 
Mont.)  with  the  statement  that 
radio  wanted  no  legislation.  There 
remains,  therefore,  the  Lea  Com- 
mittee probe. 

Mr.  Fly's  resignation  would  leave 
two  posts  on  the  FCC  vacant — un- 
less the  President  fills  the  existing 
vacancy  before  then.  Commissioner 
T.  A.  M-  Craven  left  July  1  to  be- 
come a  vice-president  of  the  Iowa 
Broadcasting  Co.,  of  which  Gard- 
ner Cowles  Jr.,  is  head.  There  are 
a  number  of  candidates,  with  the 
name  of  Rosel  H.  Hyde,  assistant 
general  counsel  of  the  FCC  in 
charge  of  broadcasting,  most  fre- 
quently mentioned. 

Probe  Blocks  Way 

Talk  has  centered  around  eleva- 
tion of  C.  J.  Durr  of  Alabama  to 
the  chairmanship.  A  left-\ving  New 
Dealer,  he  would  have  strong  CIO 
support.  He  is  the  brother-in-law 
of  Associate  Justice  Hugo  Black  of 
the  Supreme  Court.  His  succession 
to  the  chairmanship  would  not 
meet  with  the  approval  of  any  of 
the  communications  fields  subject 
to  FCC  regulation. 

In  recent  weeks  there  has  been 
talk  on  Capitol  Hill  that  should 
Mr.  Fly  resign,  the  Lea  Committee 
would  consider  its  work  completed, 
file  a  report  and  ask  to  be  dis- 
missed. On  the  other  hand,  Mr. 


Fly  is  said  to  have  confided  that 
he  would  never  leave  public  office 
as  long  as  he  is  under  fire.  Should 
the  investigation  be  concluded,  then 
the  way  would  be  clear  for  his 
resignation. 

Chairman  Lea  (D-Cal.)  of  the 
House  Select  Committee  last  month 
declined  to  comment  on  persistent 
talk  that  the  investigation  would  • 
be  concluded.  He  did  say,  however, 
that  no  interim  report  would  be 
filed,  despite  the  fact  that  the  first 
phase  of  the  inquiry  is  closed. 
Veteran  Congressional  observers  ■ 
pointed  out  that  interim  reports 
are  customary  as  each  phase  of  an 
investigation  is  completed. 

Following  a  surprise  hearing 
July  25  [Broadcasting,  July  31] 
Chairman  Lea  said  that  the  inves- 
tigation "-^^ill  be  completed"  and 
that  "we  hope  to  finish  it  this  ses- 
sion." Eugene  L.  Garey,  former 
Committee  general  counsel,  had  re- 
peatedly told  the  Committee  that 
the  investigation  would  take 
"months"  to  complete  and  Commit- 
tee members  have  remarked  that 
"only  the  surface"  had  been 
scratched. 

Chairman  Lea  said  last  week, 
just  before  leaving  Washington  for 
a  brief  rest,  that  his  plans  are  to 
resume  public  hearings  in  Septem- 
ber, although  a  definite  date  has 
not  been  set.  He  scouted  the  theory 
that  pressure  might  be  brought  by 
Administration  forces  to  conclude 
the  investigation,  thus  giving 
Chairman  Fly  an  opportunity  to 
resign  without  being  under  fire. 

"Our  next  phase  will  be  alleged 
favortism  in  granting  licenses," 
said  Chairman  Lea. 


KNOW  THESE  FOLKS?  Rare  photo  is  of  the  first 
CBS  staff  party  photographed  in  April  1929  in  the 
home  of  Ernie  Naftzer,  CBS  music  clearance,  33  W. 
67th  St.,  New  York,  which  was  then  used  for  studio. 
Pioneer  Columbians  can  be  identified  by  numbers: 

1 — Rosellen   Callahan;   2— Frank   Knight.   3 — Eunice  Brokenshire, 

4 —  Mrs.  Helen  Husing   (first  wife  of  Ted  Husing.  sportseaster) ; 

5 —  Mrs.  Ralph  Wentworth;  6 — F.  Channon  CoUinge;  7 — Virginia 
Gates  and  8 — Agnes  Law,  now  CBS  librarian. 

9— Ethlyn  Baird;  10 — Helen  McCall ;  11— Harriet  Hess,  now  CBS 
supervisor  of  program  typing;  12 — Gladys  Scheel  (Mrs.  Charles 
Speer);  13 — Ruth  Gardner;  14 — Jimmy  Appell  and  15 — Julius  F. 
Seebach  Jr.  program  director,  WOR  New  York. 

16-17 — ^telephone  operators;  18 — Jimmy  Whipple;  19 — Lucille 
Singleten,  now  in  charge  of  vocalists,  auditions  and  record  library. 
CBS  music  division;   20 — Bill  Ensign,    now  CBS   network  sales; 


21 —  ;  22 — Mason  Escher.  still  at  CBS,  technician — now  in  charge 
of  CBS  technicians  training  course;  and  23 — Mary  Schultz. 

24 — Rob  Robb;  25 — Julius  Mattfeld,  now  director  of  CBS  music 
library;  26 — Nelson  Smith;  27 — Leonard  Ohl ;  28 —  ;  29 — Swenson, 
engineer;  30 — ^Whitaker,    engineer:    31 — Bailey,    engineer  ;    32 — ; 

33 —  Paul  LaPorte,  CBS  assistant  director  in  network  operations; 

34 —  Ralph  Wentworth;  35 — Helen  Nugent;  and  36 — Don  Clark. 
37 — William    A.    Schudt   Jr.,    now   Eastern    division  manager, 

CBS  station  relations  department:  38 — ;  39— Tom  Reid:  40 — Paul 
Greene;  41 — ;  42 — Nicholas  Corpulongno  ;  43 — David  Boss;  44 — 
Henry  Burbig;  45 — Ann  Honeycutt;  46 — Helene  Mueller;  47 — 
Lucille  Black  (the  Nitwits-played  Mocha  de  Polka)  :  48 — Brad 
Browne,  the  Nitwits;  49 — Minnie  Blauman,  the  Nitwitts.  played 
Prof.  Eczema  Succotash ;  50 — Peg  Young  Browne,  the  Nitwits, 
played  Patience  Bumpstead;  51 — Chester  Miller,  the  Nitwits,  played 
Lord  Algernon  Ashcart;  52 — Georgia  Backus,  the  Nitwits,  played 
Aphrodite  Godiva;  53 — Yolande  Langworthy,  Nitwits,  played  Tizzie 
Lish;  54 — Harry  Swan,  the  Nitwits,  played  Prof.  Musclebound. 


BROADCASTING    •    Broadcast  Advertising 


August  7,  1944    •    Page  11 


CIO  Set  to  Invade  Radio  on 


All  Side^ 


Complaints  to  Fly, 
FM  Stations 
Are  Urged 

EFFORTS  OF  CIO  to  batter  its 
way  into  the  nation's  political  lead- 
ership have  taken  on  a  pronounced 
radio  aspect,  reflected  in  moves  to 
pressure  stations  into  allocation  of 
free  time,  under  pain  of  complaint 
of  the  FCC  against  their  license  re- 
newals. 

This  was  brought  forcibly  into 
the  open  last  week  with  the  show- 
ering of  copies  of  the  CIO  Political 
Action  Committee's  new  Radio 
Handbook  throughout  official  Wash- 
ington, wherein  unions  are  advised 
how  to  proceed  in  getting  free  ra- 
dio time  and  what  to  do  if  they  are 
refused.  It  is  the  full-scale  sequel 
to  the  complaint  filed  by  the  United 
Automobile  Workers,  powerful  CIO 
union,  against  WHKC  Columbus, 
which  goes  to  hearing  Aug.  15  be- 
cause a  CIO  political  talk  was  ed- 
ited by  the  station. 

Urged  to  File  for  FM 

Release  of  the  Radio  Handbook 
is  but  one  phase  of  the  CIO  foray 
into  radio.  Last  week  CIO  News, 
official  mouthpiece  of  the  union,  ad- 
vised member  unions  to  file  im- 
mediately with  the  FCC  applica- 
tions for  FM  stations  to  be  built 
after  the  wax-,  lest  "commercial 
interests  sew  up  the  field".  This 
move  followed  abrupt  dismissal  of 
a  project  by  the  Detroit  UAW  to 
buy  WJBK,  standard  outlet,  for 
some  $700,000. 

With  their  own  FM  outlets,  ac- 
cording to  the  CIO  News  story, 
the  labor  groups  would  be  able  to 
present  freely  over  their  own  sta- 
tions their  views  on  political,  na- 
tional and  international  problems, 
in  keeping  with  the  functions  of 
the  PAC  which  played  such  a  dom- 
inant role  in  the  Democratic  Na- 
tional Convention  in  Chicago  last 
month. 

These  moves,  and  others  in  the 
past  few  months,  appeared  des- 
tined to  give  rado  its  most  vexa- 
tious time  clearance  problem  since 
the  birth  of  the  art. 

Release  of  the  Handbook,  copies 
of  which  were  generously  distrib- 
uted at  the  FCC,  drew  an  imme- 
diate retort  from  J.  Harold  Ryan, 
NAB  president,  who  called  atten- 
tion to  the  attack  made  on  the 
NAB  Code  of  Ethics  and  urged  all 
broadcasters  to  apply  the  provi- 
sions of  the  code  "carefully  and 
faithfully".  The  Handbook  had  been 
sent  to  many  stations,  too. 

License  Responsibility 

Mr.  Ryan  pointed  out  that  the 
decision  as  to  what  material  is 
broadcast  over  the  air  must  rest 
with  someone.  He  said  that  Con- 
gress placed  this  responsibility  di- 
rectly upon  the  licensee  of  the  ra- 
dio station,  and  that  this  responsi- 
bility cannot  be  shared  with  any- 


one— the  CIO  or  any  other  group 
or  individual. 

It  became  evident  that  the  whole 
question  of  the  NAB  Code  would 
become  a  topic  of  discussion  at  the 
forthcoming  NAB  Executives  War 
Conference  in  Chicago  Aug.  28-31. 
Mr.  Ryan  pointed  out  that  the  NAB 
adopted  the  Code  as  a  guide  in  solv- 
ing the  many  problems  that  natur- 
ally arise  in  the  exercise  of  its  re- 
sponsibility. While  the  Code  may 
not  be  perfect,  he  said  it  was  an 
"honest  attempt  on  the  part  of  the 
broadcasters  to  establish  a  sound 
policy  of  self-regulation  in  the  pub- 
lic interest". 

"In  intent  and  in  practical  ap- 
plication," he  added,  the  Code  as- 
sures labor  a  "fair  allocation  of 
Tadio  time".  It  is  the  result  "of 
many  years  of  experience  by  the 
broadcasters  in  meeting  conflicting 
demands,"  he  said.  Pointing  out 
that  the  NAB  Code  Committee  is 
constantly  giving  attention  to  mat- 
ters arising  under  its  provisions, 
Mr.  Ryan  said  that  additions  or 
deletions  may  be  made  as  circum- 
stances seem  to  dictate.  This,  he 
added,  gives  flexibility  to  the  Code. 

"Without  the  guiding  hand  of  the 
Code,  chaos  would  result,"  he  as- 
serted. "There  is  no  substitute  for 
following  its  suggestions.  Every 
station  and  every  statioi  manage- 
ment is  urged  to  carefully  and 
faithfully  apply  the  recommenda- 
tions of  the  NAB  Code." 

Strongarm  Pressure 

The  Radio  Hayidbook,  cleverly 
written  and  patterned  after  the 
most    modern     promotional  bro- 


Rumors  of  Cancellation 
Dispelled  by  Ryan; 
Others  Meeting 

DISPELLING  whispered  reports 
that  the  NAB  Executives  War  Con- 
ference scheduled  for  Chicago  Aug. 
28-31  has  been  cancelled.  President 
J.  Harold  Ryan  last  week  announc- 
ed that  plans  for  the  second  war- 
time session  are  in  their  final  stages, 
and  predicted  that  the  conference 
would  contribute  constructively  to 
the  solution  of  current  radio  prob- 
lems. 

Without  acknowledging  reports 
which  reached  broadcasters  with  in- 
creasing frequency  that  the  meet- 
ing had  been  called  off  because  of 
wartime  exigencies,  Mr-  Ryan  sim- 
ply made  the  affirmative  statement 
last  Thursday  to  his  membership 
that  conference  plans  were  prog- 
ressing. He  emphasized  that  the 
strides  in  technical  developments 
have  created  problems  which  must 
be  solved  to  insure  radio's  "con- 
tinuing wartime  efficiency". 
Other  Conventions  Held 

Rumors  of  cancellation  develop- 
ed following  notice  to  the  NAB 


chures,  nevertheless  gets  down  to 
little  short  of  strongarm  pressure 
in  advising  labor  unions  how  to 
cope  with  refusal  of  stations  or  net- 
works for  time.  Among  other 
things,  unions  were  advised  to 
"shout"  and  "make  it  loud"  by 
asking  the  station  manager  to  give 
his  refusal  and  reason  in  writing 
and  to  then  advise  the  station  in 
writing  that  the  refusal  is  "unfair" 
and  to  send  copies  to  Chairman 
Fly  of  the  FCC,  as  well  as  to"  the 
Political  Action  Committee.  Local 
newspapers  also  should  know  about 
it,  the  pamphlet  advises.  Other  ra- 
dio stations  in  the  community 
should  be  approached  for  time 
"while  your  protest  is  publicized". 

Portents  of  CIO's  all-out  plunge 
into  radio  were  evident  several 
months  ago.  The  situation  came 
out  in  the  open  last  September  when 
hearings  were  held  before  the  FCC 
on  acquisition  of  the  Blue  Network 
by  Edward  J.  Noble.  A  complaint 
was  made  by  CIO  against  network 
program  policies.  Both  Chairman 
Fly  and  Commissioner  C.  J.  Durr 
upbraided  the  NAB  Code  of  Eth- 
ics and  station  policy  which  pre- 
cluded sale  of  time  to  labor,  co- 
operative or  other  membership  or- 
ganizations. 

Then  came  the  UAW-CIO  com- 
plaint against  WHKC  which  re- 
sulted in  designation  of  the  whole 
matter  for  hearing  on  Aug.  15  on 
the  union's  petition.  The  FCC 
granted  the  petition  after  denying 
an  almost  identical  one  last  No- 
vember in  connection  with  WHKC's 
license  renewal.  CIO  News,  in  early 


Board  by  Mr.  Ryan  of  war  trans- 
portation conditions  and  of  repeat- 
ed demands  from  the  Office  of  De- 
fense Transportation  that  all  Un- 
necessai'y  conferences  or  meetings 
be  called  off  or  postponed  indefi- 
nitely. The  board's  reaction,  it  is 
understood,  was  about  equally  di- 
vided, but  members  pointed  out 
that  the  American  Newspaper  Pub- 
lishers Assn.  trade  association 
counterpart  of  the  NAB,  had  held 
its  convention  in  New  York  and 
that  problems  of  broadcasters  are 
as  vital  in  the  wartime  economy  as 
those  of  the  newspapers.  Moreover 
it  was  pointed  out  that  last  week 
1200  delegates  and  their  wives  at- 
tended the  Lions  International 
convention  in  Chicago. 

Mr.  Ryan,  under  action  of  the 
NAB  Board  some  time  ago,  can 
call  off  the  war  conference  if,  in  his 
judgment,  war  conditions  dictate 
that  course.  Attendance  at  the  meet- 
ing will  be  limited  to  active  and 
associate  NAB  members  and  a 
gross  attendance  of  not  over  600 
or  650  is  anticipated,  as  against 
twice  that  number  at  the  last  two 
annual  meetings.  Of  the  anticipat- 
ed gross  attendance,  possibly  200 


June,  urged  its  members  in  vf 
rious  cities  to  file  protests  with  th 
FCC  against  stations  that  won 
accept  their  programs.  This  inv 
tation  is  strongly  reiterated  in  th 
new  Radio  Handbook. 

CIO  Radio-Minded 

Sporadic  reports  have  been  r? 
ceived  indicating  that  CIO  alreao . 
has  made  demands  on  stations  fo 
free  time.  One  recent  demand  hs 
been  made  on  WNEW  by  CIO  Pc 
litical  Action  Committee  in  Xe^ 
York  for  discussion  of  "pending  leg 
islation."  WNEW  previously  ha 
decided  it  would  not  carry  politic? 
broadcasts  at  any  time  during  th 
campaign.  A  meeting  of  executive 
of  the  station,  owned  by  Arde  Bu 
ova,  and  its  attorneys,  has  bee 
called  for  this  week  in  the  light  o 
the  insistent  demands. 

CIO  has  had  competent  radio  ac 
vice.  Eugene  Cotton,  former  attoi 
ney  on  the  FCC  staff,  who  for 
time  handled  the  Commission' 
newspaper  ownership  inquiry,  i 
assistant  general  counsel  of  th 
union.  For  the  last  three  month; 
however,  he  has  been  in  the  Navj 
The  union  has  been  radio-minde 
for  several  years.  A  number  of  it 
locals  have  purchased  time  ove 
stations  for  labor  discussions  anc 
in  some  instances,  membership  cam 
paigns. 

CIO  News,  in  its  article  advocat 
ing  acquisition  of  FM  stations  b 
unions,  held  that  FM  costs  are  lo\ 
in  coQtrast  to  standard  stations 
Calling  attention  to  the  price  o| 

(Continued  on  page  60) 


will  be  Chicago  or  contiguous  ares 
registrants,  so  that  those  accom* 
modated  from  distant  points  prob 
ably  will  not  total  more  than  400 

Mr.  Ryan  pointed  out  that  im 
portant  Government  officials,  in 
eluding  Army  and  Navy  personnel 
have  indicated  a  desire  for  per 
sonal  consultation  with  the  broad 
casters  and  will  attend  the  confer 
ence.  FCC  Chairman  James  Law 
rence  Fly  already  has  accepted  ar 
invitation  as  a  principal  speaker, 
while  other  key  speakers  have  indi 
cated  their  acceptance  and  are  try 
ing  to  clear  schedules. 

"There  is  every  indication,'  Mr' 
Ryan  asserted,  "that  our  confer  > 
ence  will  contribute  constructivelj 
to  ironing  out  some  of  our  curreni 
industry  problems  and  laying  th{ 
foundation  for  more  helpful  co- 
ordination of  radio's  part  in  the 
war  effort  and  in  the  period  to  fol- 
low. While  broadcasting  has  per- 
formed a  most  important  functior' 
in  both  military  and  civilian  fields 
in  the  war  period,  tremendous 
strides  in  technical  development 
create  problems  which  must  be  re-i 
solved." 


NAB  War  Conference  Plans  Go  Aheadi 
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said  the  spider  to  the  fly 


There  are  many  lures  to  buying  radio  time.  Come 
into  my  house,  says  one  station,  for  power  and  coverage, 
f'l  Come  into  my  house,  says  another,  for  prestige  and 
r  fi  popularity.  Come,  says  another,  because  of  my  low  cost. 

The  shrewd  time  buyer  forgets  the  decoys  and  says, 
"Let's  look  at  all  three  sales  talks — power,  popularity, 
\-  and  cost.  Let's  find  a  common  denominator  to  see  what 
u  gives  me  most  for  my  dollar." 

In  Baltimore  your  answer  is  easy.  Using  Hooper,  the 


coverage  claimed  by  each  station,  and  the  cost  per 
actual  listener  .  .  .  and  you  come  up  with  radio  station 
W-I-T-H,  the  successful  independent,  as  the  best  buy 
in  this  6th  largest  market. 


k  W  LT  H 


Baltimore,  Md. 

Tom  Tinsley,  President    :-:    Represented  Nationally  by  Headley-Reed 


Blue  Signs  Opera 
For   Six  Seasons 

Texas  Co.  to  Sponsor  in  44-45 

With  Five  ■  Year  Option 

CONTINUANCE  of  the  Blue  Net- 
work's Saturday  afternoon  broad- 
casts of  operas  from  New  York's 
Metropolitan  Opera  House  for  the 
next  six  seasons,  with  at  least  the 
1944-45  series  sponsored  by  The 
Texas  Co.,  is  assured  by  contracts 
signed  last  week  by  Edward  J. 
Noble,  chairman  of  the  board  of 
the  Blue  Network  Co.;  W.  S.  S. 
Rodgers,  chairman  of  the  board  of 
the  Texas  Co.,  and  George  A.  Sloan, 
president,  Metropolitan  Opera 
Assn. 

Terms  of  the  contract  between 
the  Blue  and  the  Metropolitan  call 
for  exclusive  Blue  broadcasts  of 
Met  operas  through  the  1949-50 
season.  Blue-Texas  Co.  contract 
provides  for  Texas  Co.  sponsorship 
of  the  opera  broadcasts  for  the  com- 
ing winter,  with  options  for  the 
succeeding  five  years.  Broadcasts, 
starting  at  2  p.  m.  Saturday  and 
continuing  until  the  end  of  the 
opera,  will  again  this  year  feature 
the  "Victory  Rally"  intermission 
presentations. 

Coming  season  will  mark  the 
14th  year  the  Blue  has  broadcast 
the  operas  and  the  fifth  year  they 
have  been  aired  under  Texas  Co. 
sponsorship.  Each  opera  will  be 
shortwaved  abroad  as  well  as 
broadcast  throughout  the  U.  S.  and 
Canada.  Milton  Cross  will  continue 
as  announcer  and  commentator. 
Buchanan  &  Co.,  New  York,  is  the 
Texas  Co.  agency. 


WBTH,  WSIX  Transfers 
Granted  by  Commission 

CONSENT  was  granted  by  the 
FCC  last  week  to  the  Williamson 
Broadcasting  Corp.,  licensee  of 
WBTH  Williamson,  W.  Va.,  for 
voluntary  transfer  of  control  from 
George  W.  Taylor,  William  P. 
Booker  and  William  B.  Hogg  to 
Lewi;;  C.  Tierney  and  his  wife, 
Helen  S.  Tierney,  through  transfer 
of  144  shares  common  stock  (100% 
of  issued  and  outstanding)  for 
$26,000.  Mr.  Tierney  has  been  in 
the  coal  business  the  last  11  years. 
Transferors  no  longer  had  neces- 
sary time  to  devote  to  station,  ap- 
plication stated. 

WSIX  Nashville,  Tenn.,  at  the 
same  time  was  granted  consent  for 
voluntary  assignment  of  its  li- 
cense from  WSIX  Inc.  to  a  partner- 
ship composed  of  same  operators. 
Jack  M.  Draughon  and  Louis  R. 
Draughon,  doing  business  as  WSIX 
Broadcasting  station.  No  money 
was  involved. 


Powow  on  Coast 

WEST  COAST  SOAP  Co.,  Oak- 
land, Cal.  (Pow-ow  cleanser), 
utilizing  the  full  seven-station 
NBC-Pacific  Coast  chain,  on  Aug. 
5  started  sponsorship  for  52  weeks 
of  weekly  half-hour  dramatic  se- 
ries Opportunity  Theatre,  Satur- 
day, 11-11  :.30  a.m.  (PWT).  List 
includes  KPO  KGW  KFI  KMJ 
KFSD  KOMO  KQW.  \gency  is 
Brisacher,  Van  Norden  &  Staff,  San 
Francisco. 


FISHING  AND  POSTAVAR  discussions  were  mixed  by  this  trio,  attend- 
ing the  semi-annual  meeting  July  20-23  of  the  North  Central  Broadcast- 
ing System  at  the  Chase  Hotel,  Leech  Lake,  Walker,  Minn.  Displaying 
fruits  of  their  "day's  work"  are  (1  to  r)  :  Carl  Haverlin,  Mutual  station 
relations  director;  John  W.  Boler,  president  of  North  Central;  Ade  Hulte, 
Mutual  western  sales  manager.  Attending  the  conference  also  were:  Mr. 
and  Mrs.  John  Cooley,  Bill  Baker,  KLPM;  M.  J.  Reichert,  KGCU;  Bert 
Wick,  KDLR;  Lloyd  Amoo,  KSJB;  Tony  Fahy,  Harvey  Jewett,  KABR; 
Manny  Marget,  KVOX;  Harry  Linder,  KWLM;  E.  S.  Mittendorf,  WLOL; 
Max  White,  KWNO;  Ed  Hayek,  Warner  Tidemann,  KATE;  Ken  Gor- 
don, KDTH;  Morgan  Sexton,  KROS;  Earl  Peak,  KFJB;  Mr.  and  Mrs. 
Ed  Breen  and  daughter,  Dianne,  KVFD;  Mr.  and  Mrs.  Dietrich  Dirks, 
KTRI;  Walter  Huss,  WJMS;  Donn  Clayton,  Edith  Iverson,  B.  Harland 
Ohde,  North  Central;  Paul  Reed,  General  Electric  Co.,  Minneapolis;  E.  L. 
Robinson,  Howard  Perdieu,  General  Electric  Co.,  Schenectady. 

Elaborate  Television  Relay  System 
Sought  in  Petitions  by  GE  and  IBM 


JOINT  APPLICATIONS  for  spe- 
cial authority  to  construct  a  se- 
ries of  Class  2  experimental  ultra- 
high frequency  radio  relay  units 
between  Washington  and  New 
York,  New  York  and  Schenectady, 
and  Schenectady  and  other  points 
West  with  a  view  toward  provid- 
ing facilities  for  post  war  network 
television,  including  color,  and 
other  rapidly  expanding  business 
services,  were  filed  with  the  FCC 
last  week  by  International  Busi- 
ness Machines  Corp.,  New  York, 
and  General  Electric  Corp., 
Schenectady,  N.  Y.  Similar  request 
was  filed  with  the  Commission  in 
June  by  AT&T  [BROADCASTING, 
June  26]. 

Multiple  Service 

Six  bands  of  frequencies,  each 
60  mc  in  width,  are  requested  in 
the  1,900,000  kc  to  2,300,000  kc 
range.  According  to  the  IBM  ap- 
plication, the  system  would  be  able 
to  accommodate  up  to  three  tele- 
vision width  channels  "each  of 
which  will  not  only  carry  the  full 
picture  detail  of  the  present  stand- 
ards of  the  art  but  which  also  will 
be  technically  constructed  to  pro- 
vide for  carrying  color  television 
which  may  be  developed  in  the  fu- 
ture. Therefore,  each  of  these  por- 
tions of  the  relay  system  can  ac- 
commodate band  widfths  up  to  20 
mc." 

GE  stated  that  the  system  in 
addition  to  being  able  to  carry  si- 
multaneously two  television  trans- 
missions in  each  direction  also 
would  be  able  to  carry  several  fac- 


simile circuits,  several  FM  pro- 
gram cii'cuits  and  up  to  60  business 
machine  circuits. 

Both  companies  would  collabo- 
rate on  the  project,  the  IBM  peti- 
tion seeking  three  transmitters  for 
Washington  and  six  for  New  York. 
GE  requests  six  for  the  area  of 
New  Scotland,  N.  Y.,  and  two  for 
Schenectady.  With  initial  research 
to  be  conducted  on  the  New  York- 
Schenectady  link,  the  GE  commer- 
cial television  station  WRGB  is  ex- 
pected to  figure  in  the  experimenta- 
tion. 

Series  of  individual  relay  unis, 
each  about  30  miles  apart,  will  be 
used  between  the  major  terminal 
stations,  it  was  stated. 

Applications  for  IBM  were  filed 
by  J.  G.  Phillips,  secretary-treas- 
urer, with  accompanying  letter  by 
Walter  S.  Lemmon,  general  man- 
ager of  the  radiotype  division.  GE 
applications  were  signed  by  W.  R. 
G.  Baker,  vice-president. 


Koster  Manages  WAAB 

H.  WILLIAM  KOSTER,  a  radio 
veteran  of  11  years,  last  week  was 
appointed  manager  of  WAAB 
Worcester  by  Linus  Travers,  ex- 
ecutive vice-president  of  the  Yan- 
kee Network.  A  native  New  Yorker, 
Mr.  Koster  joined  WPRO  Provi- 
dence in  1933  as  head  of  the  ac- 
counting department  and  subse- 
quently worked  in  announcing,  pro- 
duction, office  management  and 
programming.  In  April  1944  he  be- 
came production  manager  of  KWK 
St.  Louis,  which  post  he  left  for 
the  WAAB  assignment. 


AAAA  Timebuyers' 
Seek  Rate  Details 

Would  Have  Cards  Shou 
What  Ads  Are  Unacceptable 

RATE  CARDS  were  the  topic  of 
discussion  at  a  luncheon  of  the 
timebuyers  committee  of  the  Amer- 
ican Assn.  of  Advertising  Agen- 
cies and  the  NAB  sales  managers 
executive  committee,  held  in  Ne.v 
York  last  Thursday 

Timebuyers  group  disclaimed 
any  desire  to  prescribe  rate 
charges  or  tima  classifications,  but 
expressed  a  strong  desire  for  de- 
tailed information  on  all  rates  and 
a  detailed  calculation  of  each  rate, 
preferably  on  a  standard  basis 
for  all  stations.  Timebuyers  also 
asked  that  the  card  show  the  rate 
actually  earned;  that  it  include 
any  special  provisions  for  time  of 
commericals  or  any  deviations 
from  the  NAB  code  time  limita- 
tions; that  talent  charges  for  news 
programs  be  shown;  that  the  card 
list  types  of  advertising  not  ac- 
ceptable to  the  station;  that  it  also 
show  the  number  of  words  per- 
mitted for  live  announcements  and 
the  number  of  seconds  for  tran- 
scribed announcements.  They  also 
asked  that  foreign  language  sta- 
tions include  on  their  rate  cards 
the  time  and  language  of  specific 
periods   and  programs. 

Rate  Card  Study 

Discussion  ended  with  the  sug- 
gestion that  a  study  of  rate  cards 
be  undertaken  to  see  how  closely 
the  cards  of  the  country's  com- 
mercial stations  agree  at  present 
and  what  changes  should  be  made 
that  will  most  effectively  meet  the 
desires  of  the  timebuyers.  Agency 
timebuyers  attending  the  luncheon 
included  Linnea  Nelson,  J.  Wal- 
ter Thompson  Co.,  Helen  Wilbur, 
Dougherty,  Clifford  &  Shenfield, 
Carlos  Franco,  Young  &  Rubicam, 
Frank  Kemp,  Compton  Adv.,  and 
Robert  Jackson,  assistant  secre- 
tary, AAAA. 

Sales  managers  executive  com- 
mittee in  the  morning  reviewed 
the  plans  for  their  part  of  the 
NAB  War  Conference.  Committee 
members  in  attendance  included 
Dietrich  Dirks,  KTRI  Sioux  City, 
la.,  chairman;  Sam  H.  Bennett, 
KMBC  Kansas  City;  Arthur  Hull 
Hayes,  WABC  New  York;  Walter 
Johnson,  WTIC  Hartford;  James 
V.  McConnell,  NBC,  New  York; 
John  M.  Outler  Jr.,  WSB  Atlanta; 
John  E.  Surrick,  WFIL  Philadel- 
phia; Lewis  Avery,  NAB,  commit- 
tee secretary. 


Continental  Places 

CONTINENTAL  Baking  Co.,  New 
York,  is  the  first  advertiser  to  sign 
for  participations  in  Cook  'n  Corn, 
starring  Phil  Cook,  to  be  broadcast 
Monday  through  Saturday,  8:15  to 
8:30  a.m.  on  WABC  New  York 
starting  Aug.  14.  Continental  will 
sponsor  participations  on  the  Tues- 
day, Thursday  and  Saturday  pro- 
gram for  Wonder  Bread.  Ted  Bates 
Inc.,  New  York  handles  the  account. 
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Read  and  judge  for  yourself! 


"Our  client  will  not  expand  his  campaign  this 
fall.  But  in  spite  of  this  we  were  able  to  get  an 
OK  for  WWVA, 

"We  will  want  something  for  September  and 
you  might  take  it  up  with  the  station  because 
their  judgment  is  pretty  sound.  Let  us  know 
what  they  can  offer." 


So  wrote  an  advertising  agency  to 
John  Blair  &  Co.,  our  national  rep- 
resentatives. The  italics  are  ours. 


Allocation  Conference  Opens  Friday 


Two-Day  Session  Called 
By  Dept.  of  State 
To  Draw  500 

POSTWAR  spectrum  allocation- 
knottiest  of  the  technical  problems 
confronting  all  radio  services — 
will  get  its  first  formal  airing  this 
week  at  the  general  conference 
called  by  the  Dept.  of  State  to  con- 
sider frequency  allocation  pro- 
posals already  drawn,  along  with 
other  preparations  for  the  expected 
postwar  world  telecommunications 
conferences.  The  session,  probably 
to  draw  an  attendance  of  over  500 
communications  executives,  engi- 
neers and  observers,  is  called  for 
Aug.  11-12,  at  10  a.m.,  at  the  In- 
terdepartment  Auditorium,  Wash- 
ington [Broadcasting,  July  24]. 

Of  greatest  interest  to  broadcast- 
ers   will    be    allocation  problems 
dealing  with  new  high  frequency 
services,  such  as  FM  and  televi- 
i  sion.  Main  point  of  consideration 
'  will  be  the  report  of  the  Interde- 
partment  Radio  Advisory  Commit- 
tee, made  up  of  radio  representa- 
tives   of    Governmental  agencies. 
This  and  other  reports  will  be  used 
I  as  a  basis  of  discussion  between 
!  Government  and  industry,  and  it 
was   emphasized  that  no  definite 
conclusions  had  been  reached. 
!  Sessions  Open  to  All 

In  addition  to  preparations  for 
'  an  anticipated  world  telecommuni- 
cations conference,  the  preliminary 
meeting  also  will  consider  proposals 
for  the  Inter-American  Radio  Con- 
ference tentatively  scheduled  to  be 
held  at  Rio  de  Janeiro  early  next 
year.  The  State  Dept.,  under  whose 
auspices  the  sessions  will  be  held, 
'  has  invited  the  entire  roster  of  the 
Radio  Technical  Planning  Board 
and  its  committees  to  attend.  The 
invitation  however,  also  is  extend- 
ed to  executives  or  observers  in  ra- 
dio, whether  or  not  on  RTPB  com- 
mittees. Formal  invitations  are  not 
necessary,  it  was  stated. 

The  conference  will  be  opened  by 
Francis  Colt  DeWolf,  chief  of  the 
State  Department's  Telecommuni- 
cations Division.  Dr.  J.  H.  Dellin- 
ger,  chief  of  the  Radio  Division, 
Bureau  of  Standards,  and  chair- 
man  of  the   State  Department's 
technical   subcommittee  in  charge 
of    the   conference,    will  preside. 
Plans  have  been  directed  by  Adolf 
'  A.  Berle  Jr.,  Assistant  Secretary 
of  State  in  charge  of  communica- 
tions, Mr.  DeWolf,  and  Harvey  B. 
Otterman,  assistant  chief  of  the 
■  Telecommunications  Division, 
j     It  is  expected  that  the  interna- 
:  tional  conferences  on  communica- 
I  tions,  notably  with  regard  to  radio, 
will  be  held  within  six  months  or  a 
year,  while  others  will  come  im- 
mediately following  the  war.  The 
1  Department  has  circulated  docu- 
ments about  which  the  Aug.  11-12 
meetings  will  principally  revolve, 
including  the  IRAC  report,  a  pro- 
;  posed  complete  revision  of  the  Mad- 
rid Conference  in  1932,  ai.d  a  revi- 
I  sion  of  the  International  General 
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Radio  Regulations  adopted  in  Cairo 
in  1938.  These  documents  are  "re- 
stricted" and  are  not  available  for 
publication  at  this  time. 

Greatest  interest  centers  around 
the  IRAC  proposals,  still  in  the  re- 
stricted category.  The  purpose  of 
the  IRAC  plan,  it  is  generally 
known,  was  to  devise  high  fre- 
quency allocations  which  would 
provide  for  new  developments 
which  have  been  created  by  mili- 
tary requirements,  covering  radio, 
radar  and  other  electronic  innova- 
tions. Throughout  the  preliminary 
conversations  it  has  been  empha- 
sized that  aviation  needs  should  be 
given  primary  consideration,  along 
with  other  safety  of  life  services. 
Anticipated  world-wide  develop- 
ment of  air  transportation  is  ex- 
pected to  entail  allocation  of  con- 
siderably increased  space  for  avia- 
tion below  200  megacycles. 

Considerable  interest  has  been 
manifested  in  the  spectrum  posi- 
tions to  be  occupied  by  FM  and 
television,  with  both  services  seek- 
ing the  lower  portion  of  the  ultra- 
high frequency  band.  While  pre- 
ponderant Government  opinion  ap- 
peared to  be  for  moving  television 
into  the  higher  bands,  where  there 
would  be  greater  room  for  develop- 
ment, certain  industry  groups  con- 
tend this  would  retard  introduc- 
tion of  the  visual  art. 

FM    broadcasters    likewise  are 


seeking  more  space  in  the  lower 
portion  of  the  band.  Certain  tech- 
nical committees  already  have 
recommended  reduction  in  the  FM 
channel  width  from  200  to  100  kc 
in  order  to  provide  a  greater  num- 
ber of  channels.  The  domestic  allo- 
cations will  be  decided  by  the  FCC, 
taking  into  account  the  recommen- 
dations of  RTPB  and  the  results 
of  the  preparatory  deliberations. 

At  the  State  Dept.  it  was  said 
that  the  documents  to  be  consid- 
ered at  this  week's  sessions  do  not 
have  the  full  approval  of  all  United 
States  Government  agencies  con- 
cerned, but  represent  an  effort  to- 
ward the  clarification  of  thinking 
within  the  Government.  It  is  the 
hope  of  the  Department,  it  was 
said,  that  not  only  these  proposals, 
but  proposals  submitted  by  mem- 
bers of  the  industry  and  by  the 
United  States  Government  agen- 
cies may  be  submitted,  looking  to- 
ward "the  most  complete  collabo- 
ration between  Government  and  in- 
dustry and  toward  the  interna- 
tional conferences  which  are 
visualized." 

Following  the  initial  conference, 
about  a  half-dozen  subcommittees 
will  be  named  to  take  up  special- 
ized study  of  the  major  subjects  of 
preparation  for  the  world  confer- 
ences. A  Government  official  will  be 
named  as  temporary  chairman  of 
each  committee. 


suing  Leaves  FCC  to  Take  RCA  Post; 
Willoughby  Heads  Broadcast  Division 


Mr.  Siling 


RESIGNATION  OF  Philip  F.  Sil- 
ing as  assistant  chief  engineer  of 
the  FCC  in  charge  of  broadcasting 
to  become  engineer  in  charge  of 
the  RCA  Fre- 
quency Bureau, 
was  announced 
last  Friday  by 
the  FCC.  Simul- 
taneously, the 
Commission  an- 
nounced the  ap- 
pointment of  John 
A  Willoughby,  as- 
s  i  s  t  a  n  t  chief, 
broadcast  divi- 
sion, as  acting 
chief,  succeeding  Mr.  Siling. 

Mr.  Willoughby,  a  veteran  in 
FCC  service,  has  been  with  the 
Commission  since  its  formation  in 
1934.  Prior  to  that,  he  was  with  the 
Federal  Radio  Commission. 

A  graduate  of  Clements  College 
in  South  Carolina,  Mr.  Willoughby 
did  radio  engineering  work  with  the 
Army  Air  Corps  in  1922-24,  and 
was  with  the  Naval  Research  Lab. 
from  1924  until  1927.  He  was  with 
the  Mantle  Lamp  Co.  from  1928  un- 
til 1930,  when  he  joined  the  Radio 
Commission  as  an  engineer.  He  is 
51  and  was  born  in  Florence,  S.  C. 

The  Commission,  in  announcing 
the  changes,  expressed  its  apprecia- 
tion of  Mr.  Siling's  services  during 
the  last  nine  years  and  stated  that 
his  "loyalty,  hard  work,  efficiency 


and  ability  to  get  things  done" 
would  be  "sorely  missed". 

Mr.  Siling  already  has  relin- 
quished his  broadcast  functions  but 
his  formal  resignation  is  not  ex- 
pected to  take  effect  until  later  this 
monh.  He  succeeds  Dr.  C.  B.  Jolliffe, 
former  FCC  chief  engineer,  as  head 
of  the  RCA  Frequency  Bureau.  Dr.' 
Jolliffe  will  devote  full  time  to  his 
duties  as  chief  engineer  of  the  RCA 
Victor  Division  in  Camden,  relin- 
quishing the  Frequency  Bureau 
post  which  he  has  held  since  he  left 
the  FCC  in  1935. 

Mr.  Siling  was  chief  of  the  In- 
ternational Division  of  the  FCC 
prior  to  his  appointment  as  acting 
assistant  chief  engineer  last  Feb- 
ruary. At  that  time  he  succeeded 
George  P.  Adair,  who  was  elevated 
to  chief  engineer.  The  appointment 
was  for  the  war's  duration,  since 
Lt.  Comdr.  Gerald  C.  Gross  of  the 
Navy  is  on  leave  as  assistant  chief 
engineer  in  charge  of  broadcasting. 

Mr.  Siling,  47,  was  with  I  &  T 
from  1929  to  1933  in  various  en- 
gineering and  executive  capaci- 
ties. He  was  assistant  deputy  ad- 
ministrator with  the  International 
Recovery  Administration,  1933- 
1935.  In  1935  he  joined  the  FCC 
as  telephone  engineer  and  in  1937 
was  made  assistant  chief  of  the  In- 
ternational Division,  becoming  its 
chief  in  1941. 


Honest  Promotion 
For  Video  Urged 

Television  Seminar  Addressed 
By  Franco  and  Winner 

THE  NECESSITY  for  honest,  sin- 
cere and  informative  advertising 
and  publicity  about  television  if 
the  public  is  to  be  firmly  and  per- 
manently sold  on  this  new  medium 
of  entertainment  and  education 
was  stressed  by  both  Carlos  Fran- 
co, manager  of  the  station  relations 
department  of  Young  &  Rubicam, 
and  Lewis  Winner,  editor  of  Com- 
munications, in  their  talks  before 
last  week's  television  seminar  of  the 
Radio  Executives  Club  of  New 
York. 

Decrying  current  published  state- 
ments which  imply  "a  proximity  of 
television,  an  availability  and  a 
quality  of  service  which  are  a  long, 
long  way  from  reality,"  Mr.  Franco 
urged  complete  candor  from  the 
very  start  as  the  best  service  to  the 
long  range  interests  of  the  whole 
industry.  "That  would  at  least  be 
novel;  it  would  be  pleasant;  it 
would  pretty  certainly  base  the  ef- 
fort of  the  industry  on  a  sound 
business  principle,"  he  said. 

Public  Demands  Best 

To  create  a  reasonable,  popular 
desire  for  television,  the  industry 
must  assure  the  public,  Mr.  Franco 
continued,  that  it  can  attain  and 
maintain  fine  picture  quality  and 
that  in  addition  to  this  continuity 
of  picture  excellence  there  will  be 
a  variety  of  editorial  pattern  that 
will  make  television  more  desirable 
than  other  attractions.  When  sets 
are  available  for  demonstration, 
the  television  stations  must  do 
their  part  to  make  the  real  picture- 
product  on  the  demonstration 
screen  so  wonderful  that  purchase 
is  almost  irresistable." 

Stressing  the  scientific  com- 
plexity of  television  as  compared 
with  sound  broadcasting,  Mr.  Win- 
ner said  that  the  early  days  of  ra- 
dio, when  the  newspapers  published 
diagrams  enabling  anyone  handy 
with  tools  to  build  his  own  receiver 
and  so  helped  to  create  an  audience 
for  programs,  will  not  be  dupli- 
cated in  television  unless  receivers 
can  be  simplified  far  below  their 
present  complexity.  Radio  service 
men  will  need  extensive  training  to 
enable  them  to  keep  television  sets 
in  operation,  he  said,  adding  that 
the  dealers  and  their  salesmen  and 
even  to  some  degree,  the  purchasers 
of  video  receivers  will  have  to  be 
educated  in  the  elements  of  televi- 
sion electronics.  This  is  necessary, 
he  explained,  because  the  eye  is  a 
more  sensitive  organ  than  the  ear 
and  a  small  fraction  of  the  distor- 
tion in  sound  that  is  accepted  with- 
out complaint  from  a  cheap  radio 
receiver  would  be  intolerable  in  a 
television  picture. 


SERIES  of  weekly  five-minute  video 
programs  based  ou  surveys  conducted 
by  the  Gallup  Poll  and  Fortune  maga- 
zine will  be  produced  by  the  Television 
Workshop  on  WABD,  the  DuMont 
station  in  New  York,  starting  in  Sep- 
tember. 
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thanks 

Radio  Stations  of  America  . . . 
for  lending  us  your  listeners! 

Yes,  War-time  Washington  is  crowded  to  capacity  with 
folks  from  every  city  and  state.  They  are  here,  many  of  them  with  their 
families,  helping  to  hasten  the  day  of  victory.  Their  radio  listening  has 
been  catered  to  by  many  fine  stations  of  America. 

NOW  .  .  .  they  are  listening  to  WINX.  It's  the  kind  of 
"hometown  station"  they  like.  It  breathes  the  air  of  individuality  .  .  . 
of  originality .  .  .  with  its  Symphony  Hours,  its  Music  Hall,  its  emphasis 
on  NEWS,  MUSIC  and  SPORTS. 

When  this  great  struggle  is  over—and  the  normal  way  of 
life  returns—many  of  these  listeners  will  return  home.  We  hope  that 
during  this  interim  we  can  contribute  to  their  listening  pleasure. 


On  WINX  they  will  hear  many  familiar  names  such  as  .  .  .  SUPERSUDS  .  .  .  GRUEN 
.  .  .  LIFEBUOY  .  .  .  VENIDA  .  .  .  KELLOGG  .  .  .  STANBACK  .  .  . 
TABASCO  SAUCE  .  .  .  SATURDAY  EVENING  POST  .  .  .  TRUE  STORY 
.  .  .  CLICQUOT  .  .  .  WRIGLEY  .  .  .and  many  others. 


WINX 

Ti^ashington  i,  Z).  C 

National  Representative:  FORJOE  &  CO.  •  New  York  •  Philadelphia  •  Chicago 
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Treasury  WFD  Information 
Service  Headed  by  Molohon 

New  Unit  to  Aid  Stations,  Networks,  Agencies 
In  War  Bond  Programming  and  Planning 


156  Million  Gross 
Reported  By  RCA 

Net  After  Taxes  Is  Less  Than 

414  MilUon,  Drop  of  8% 

CONCOLIDATED  income  state- 
ment for  RCA  and  its  subsidiaries 
for  the  first  six  months  of  1944, 
issued  last  week  by  Lt.  Gen.  J.  G. 
Harbord,  board  chairman,  shows 
a  total  gross  income  of  $156,166,- 
006,  a  lO.SVr  increase  over  the 
gross  of  $141,001,366  for  the  same 
period  of  1943. 

RCA  net,  after  provision  for 
taxes  and  charges,  was  $4,440,- 
214,  a  decrease  of  9.7%  from  the 
net  of  $4,918,794  for  the  first  half 
of  1943.  After  payment  of  pre- 
ferred dividends,  earnings  applica- 
ble to  common  stock  were  20.6 
cents  per  share,  compared  with 
23.9  cents  in  the  like  period  last 
year. 

Second  quarter  figures,  also 
shown  in  the  statement,  show  gross 
income  of  $77,357,198,  up  4.9% 
from  the  gross  of  $73,717,401  for 
the  three  months  ending  June  30 
in  1943.  Net  for  the  quarter  was 
$2,038,980,  a  2.2%  decrease  in  com- 
parison with  the  net  of  $2,323,883 
for  the  April-June  period  of  1943. 
Earnings  applicable  to  common 
{  stock  were  9  cents  this  year,  as 
■  compared  with  11  cents  last  year. 


Both  CBS,  Blue  Carry 
'Blondie'    for  Colgate 

STARTING    Aug.    13,  Colgate- 
Palmolive-Peet    Co.,   Jersey  City, 
will  have  the  Blondie  Super  Suds 
program  on  both  Blue  and  CBS. 
Blue  program  is  due  to  be  dropped 
in  mid-October,  when  the  13-week 
[  contract  expires,  and  CBS  starts 
j  the  show  next  week.  Two  different 
'■■  episodes  will  be  nresented  weekly 
on  the  networks.  Broadcast  is  now 
heard  Fridays,  7-7:30  p.  m.  on  the 
Blue  and  will  be  heard  Sundays, 
I  8-8:30  p.  m.  on  CBS. 

The  Blue  series  started  July  21, 
after  Camel  cigarettes  (R.  J.  Reyn- 
olds Tobacco  Co.)  dropped  the  pro- 
gram   [Broadcasting,   July  17]. 
'  Blondie,  which  will  use  the  same 
cast  on  both  networks,  is  produced 
By  Don  Bernard,  with  scripts  by 
Johnny  Greene.   William  Esty  & 
:  Co.,  New  York,  is  agency  handling 
I  the   account.    Spot    was  fonnerly 
i  held  by  the  Goodyear  Tire  &  Rub- 
[  ber  Co.,  Akron,  for  Star  and  the 
Story. 


Decca  Net  Up 

I  DECCA  RECORDS  Inc.,  New 
(  York,  has  reported  a  consolidated 
j  unaudited  net  profit  of  $504,620 
for  the  six  months  ending  June  30 
'  after  provision  of  $613,141  for 
;  taxes.  This  is  equal  to  $1.30  per 
:  share  and  compares  with  net  profit 
f  of  $428,348,  equal  to  $1.10  per 
■  share,  for  the  corresponding  period 
I  of  1943. 

I  

[  On  Telecine 

i  BASED  on  fairy  tales,  series  of  30- 

;  minute  television  shows  titled  Tele- 
Tales,,  on  Telecine  film,  will  be  pro- 

;  duced  by  Patrick  Michael  Cunnings 

;  Television  Productions,  Hollywood, 
starting  Aug.  11.  Forty  subjects  will 
comprise  the  series,  with  Marcia  Dral;e 

j,  assigned  producer. 
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INFORMATION  Service  of  the 
Treasury  War  Finance  Division, 
designed  to  offer  all-around  assist- 
ance to  broadcasters  and  one  of  the 
new  projects  to  be  formed  in  con- 
junction with  the  policy  expansion 
program  of  Thomas  H.  Lane,  WFD 
director  of  radio  press  and  adver- 
tising, has  been  placed  under  the 
supervision  of  Barney  Molohon, 
former  commercial  broadcaster,  it 
was  announced  last  week  by  Rob- 
ert J.  Smith,  chief  of  the  WFD  ra- 
dio section. 

Mr.  Molohon,  who  joined  Treas- 
ury just  before  the  Fifth  Loan,  was 
formerly  chief  of  the  radio  unit  of 
the  War  Food  Administration.  He 
also  set  up  and  directed  the  radio 
and  motion  picture  unit  for  the  Of- 
fice of  Defense  Health  &  Welfare 
Services  and  organized  the  radio 
unit  for  the  Army  Quartermaster 
Corps.  Before  going  to  Washing- 
ton he  had  spent  eight  years  in 
commercial  radio  in  the  East,  as 
New  York  manager  for  Viking  Ra- 
dio Corp.,  and  on  the  West  Coast, 
where  he  handled  radio  publicity, 
wrote  the  transcribed  series  Re- 
porter of  Odd  Facts  and  such  other 
features  as  The  Plainsman,S pot- 
light  on  Sports,  Rackets  Expose. 

T/Sgt.  Norman  H.  Agathon,  on 
loan  from  Lt.  Gen.  Ben  S.  Lear, 
Commanding  General,  Army 
Ground  Forces,  will  assist  Mr. 
Molohon  as  chief  of  a  radio  news 
bureau  for  the  unit  which  will  co- 
operate with  OWI  in  the  same  man- 
ner as  all  other  WFD  projects.  Be- 
fore entering  the  service  Sgt.  Aga- 
thon was  with  the  Washington  Bu- 
reau of  Trans-Radio  Press  and  had 
experience  prior  to  that  with  INS 
and  AP. 

Shirley  Burke,  who  before  join- 
ing Treasury  had  worked  under 
William  S.  Rainey,  former  NBC 
production  chief,  has  been  appoint- 
ed to  head  the  New  York  office  of 


the  Information  Service,  with 
headquarters  at  509  Madison  Ave. 
War  Finance  also  plans  to  appoint 
a  practical  broadcaster  to  head 
station  relations. 

"Our  object",  Mr.  Molohon  said, 
"is  to  put  real  sales  tools  in  the 
hands  of  broadcasters  who  are  just 
as  interested  as  we  are  in  selling 
War  Bonds.  War  Finance,  through 
this  unit,  places  its  nationwide  and 
key-positioned  facilities  at  the  dis- 
posal of  the  industry,  in  an  overall 
information  and  service  capacity." 

Functions  of  the  unit  are  to: 
(1)  initiate  and  develop  publicity 
and  promotion,  particularly  upon 
request;  (2)  obtain  answers  to  all 
questions  relating  to  Government 
agencies,  etc.,  especially  where 
they  tie  in  with  Bonds;  (3)  ar- 
range for  speakers  such  as  war 
veterans  from  all  branches  of  the 
service,  civic  figures  and  famous 
personalities,  in  addition  to  setting 
appearances  for  such  (example 
cited  was  case  of  a  local  hero  just 
returned  from  overseas — WFD 
would  be  able  to  arrange  for  an 
exclusive  War  Bond  interview  on 
the  hometown  station  should  it  be 
desired) ;  (4)  assist  writers,  pro- 
ducers and  directors  by  supplying 
any  exclusive  or  special  data  or 
suggestions;  (5)  offer  other  sup- 
port of  any  nature  as  requested  by 
individual  stations,  networks,  agen- 
cies or  advertisers  in  planning 
War  Bond  activities  and  promo- 
tion. 

The  unit  also  is  preparing  a 
breakdown  of  various  types  of  pro- 
grams— news,  drama,  comedy, 
music,  farm  service,  religious, 
variety,  women's  features,  sports 
and  others — in  order  to  channel 
services  for  these  groups  in  addir 
tion  to  suggestive  material  to  be 
prepared  by  Treasury.  Informal 
advisory  committee  for  each  group 
is  being  named. 


CBS  Gross  First 
Half  Is  42  Million 

Net  Earnings  of  21^  Million 
Are  4%  Above  1943  Figure 

CBS  and  its  subsidiaries  showed  a 
gross  income  of  $42,627,666  for  the 
first  half  of  1944,  up  20.8%  from 
the  gross  of  $35,288,315  for  the 
comparable  period  of  1943,  accord- 
ing to  a  consolidated  income  state- 
ment issued  last  week  by  Frank  K. 
White,  vice-president  and  treas- 
urer. 

Operations  Costs  Up 

Increases  in  discounts,  operating 
expenses  and  tax  provisions,  how- 
ever, give  the  network  a  net  in- 
come for  the  26-week  period  of 
$2,295,865,  only  4.1%  above  the  net 
of  $2,204,499  for  the  same  period 
of  last  year.  Earnings  for  the  first 
half  of  1944  equal  $1.34  per  share, 
compared  to  earnings  of  $1.28  per 
share  for  the  first  half  of  1943. 

Statement  was  issued  following 
a  CBS  board  meeting  at  which  the 
directors  declared  a  cash  dividend 
of  40  cents  a  share,  payable  Sept. 
1  to  stockholders  of  record  Aug.  18. 


WAIR,  KASA  ASK 
SHIFT  OF  CONTROL 

APPLICATION  was  filed  with  the 
FCC  last  week  for  assignment  of 
license  of  KASA  Elk  City,  Okla., 
from  E.  M.  Woody,  sole  owner,  to 
the  Southwest  Broadcasting  Co.,  a 
new  company,  for  $11,250.  Mr. 
Woody,  who  also  is  engaged  in  lo- 
cal business,  no  longer  is  able  to 
devote  necessary  time  to  the  sta- 
tion according  to  the  application, 
and  his  son,  who  has  been  wounded 
in  service  in  the  South  Pacific,  will 
be  unable  to  assume  part  of  the 
responsibilities. 

A  quarter  interest  in  Southwest 
Broadcasting  is  held  by  Lonnie  J. 
Preston,  president  and  director, 
who  formerly  was  manager  of 
KGKL  San  Angelo,  Tex.,  assistant 
manager  of  KABC  San  Antonio, 
commercial  manager  of  KPLT 
Paris,  Tex.,  and  now  is  representa- 
tive of  KGNC  Amarillo,  Tex.  Hoyt 
Houck,  vice-president  and  director, 
holds  50%  interest.  Walter  G.  R';.s- 
sell  is  secretary  and  director  and 
holds   remaining  interest. 

Voluntary  assignment  of  license 
of  WAIR  Winston-Salem,  N.  C. 
was  requested  last  week  from  C.  G. 
Hill,  George  D.  Walker  and  his 
wife,  Susan  H.  Walker,  to  Mr.  Hill 
and  Mr.  Walker  doing  business  as 
WAIR  Broadcasting  Co.  Mrs. 
Walker  transfers  her  one-third  in- 
terest to  her  husband  as  a  gift.  No 
money  was  involved. 


WHYN  Buys  Mt.  Tom 

MOUNT  TOM,  historic  Connecti- 
cut Valley  landmark,  1200  feet 
above  sea  level,  has  been  bought 
by  the  Hampden-Hampshire  Corp., 
operators  of  WHYN  Holyoke, 
Mass.,  for  future  development  of 
FM  and  television,  it  was  announced 
last  week.  WHYN  acquired  what 
was  described  as  a  choice  location 
for  radio  from  the  Holyoke  Street 
Railway  Co.,  which  sold  about  half 
of  the  577  acres,  formerly  owned 
by  the  Mt.  Tom  Railroad  Co. 


SIGNING  SATURDAY  SHOW  warranted  a  luncheon  get-together  of 
agency  and  net  executives  at  Chicago's  Merchants  &  Manufacturers  Club, 
when  Jaques  Mfg.  Co.,  Chicago,  makers  of  KC  Baking  Powder,  contract- 
ed sponsorship  of  the  new  Saturday  morning  variety  show  KC  Jamboree 
on  NBC.  Left  to  right:  Jack  W.  Shaw,  account  executive,  Leo  Burnett  Co., 
agency  handling  show;  John  McCormick,  NBC  account  executive;  Wil- 
lard  Jaques,  vice-president,  Jaques  Mfg.  Co.;  P.  C.  McCluer,  sales 
manager,  NBC  central  division;  J.  L.  Trojan,  general  sales  manager, 
Jaques;  Jules  Herbuveaux,  program  manager,  NBC  central  division; 
Frederic  B.  Slayton,  advertising  manager,  Jaques;  F.  W.  Ferrin,  vice- 
president,  Leo  Burnett.  Program,  started  Aug.  5,  features  Curley  Bradley. 
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SODIFFEREIT! 


Hooperatings  are  swell !  We  are  glad  that  the  radio 
industry  has  such  a  splendid  service.  Advertisers 
are  glad,  too,  that  WiRVA  changes  the  radio  picture 
in  Richmond  because  WRVA  improves  the  Hooper- 
ating*  (Hooper  Survey,  October  1943  -  -  February 
1944).  WRVA  is  "Virginia's  Premier  Radio  Sta- 
tion", serving  the  Old  Dominion  from  Richmond. 


2nd 

RICHMOND 


is  92.6%  above  the 
national  average  Hooper- 
ating* 


Richmond  and  Norfolk,Va. 
Represented    by  Raymer 


50,000 
WATTS 

Night  and 
Day 
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Dominant 

IN  SAN  ANTONIO 

\  WOArs  commanding  position  in  the  San  Antonio  market  is  shown  on  the  chart 
;j  Jbelow.    Percentages  are  from  the  C.  E.  Hooper  survey  -  Spring,  1944. 
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AFTERNOON 


NIGHT 


ALL 
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ALL 
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ALL  CBS 

6.7% 
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ALL 
OTHERS  \ 

9.1% 

ALL  CBS 

24.8% 


ALL  BLUE 
MBS  and 
BLUE-MBS 

13.8% 


WOAI 

52.3%  < 


For  WOAl's  dominance  of  the  urban  field  (nine  cities  in  the  station's  primary 
area)  be  sure  to  see  next  week's  issue  of  Broadcasting.  This  second  chart  adds  to 
the  picture  of  why  WOAI  sells  more  merchandise  to  more  people  in  Central 
and  South  Texas  than  any  other  station  -  at  a  lower  cost  per  sale! 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TQN 


DAI 


San  ^riioftUcx 


Represented  Nationally  by 
EDWARD  RETRY  6-  COMPANY 


Dreier  Predicts 

AT  THE  SAME  time  that 
the  German  radio  was  broad- 
casting news  of  the  frustrated 
attempt  on  Adolf  Hitler's 
life,  the  NBC  mail  room  was 
sending  out  "NBC  News  Fea- 
tures", containing  a  predic- 
tion by  Alex  Dreier,  NBC 
Chicago  commentator,  that 
"the  assassination  of  Hitler 
before  the  end  of  1944  is  en- 
visioned". Dreier,  frequently 
asked  for  his  quota  of  "com- 
mentators' predictions",  re- 
cently rang  the  bell  with  his 
guess  that  Russia  would  rent 
air  bases  to  the  Allies  for 
shuttle-bombing  operations 
against  German  objectives. 


NBC  Coast  News  Office 
Expands  for  Pacific  War 

ANTICIPATING  increased  activ- 
ity in  the  Pacific  war  theatre,  NBC 
completed  plans  to  augment  its 
Pacific  Coast  facilities  and  person- 
nel as  news  headquarters  for  this 
area,  according  to  William  F. 
Brooks,  network  manager  of  news 
and  special  events.  Currently  on 
the  West  Coast  to  outline  schedule 
for  a  24-hour-a-day  coverage  of 
the  Pacific  war,  he  conferred  with 
Sidney  N.  Strotz,  western  division 
vice-president;  Joseph  A.  Alvin, 
news  and  special  events  director, 
in  Hollywood.  Similar  sessions  were 
held  with  John  Elwood,  manager 
of  KPO  San  Francisco,  and  Wally 
Roe  of  RCA  Communications  in 
eai'ly  August. 

Mr.  Brooks  revealed  that  Francis 
McCall,  New  York  operations  man- 
ager of  news  department,  now  in 
London  where  he  handled  D-Day 
operations  for  NBC,  probably  will 
come  west  in  the  near  future  to  get 
the  new  plan  underway.  "We  have 
increased  our  Honolulu  staff,"  Mr. 
Brooks  stated,  "sending  John 
Cooper  from  our  international  divi- 
sion in  New  York,  and  Robert  Mc- 
Cormick  from  Washington,  to  aug- 
ment the  staff  of  KGU  newsmen 
already  covering  the  war  from  that 
base."  He  further  pointed  out  that 
NBC  planned  to  improve  war  cov- 
erage by  tape  and  wire  recorders  in 
Pacific  advance  bases  where  there 
is  no  point-to-point  transmission. 


Fibber  McGee  Renews 

UPON  SIGNING  of  a  new  radio 
contract  that  might  carry  over 
into  television,  Jim  Jordan,  the  Fib- 
ber of  NBC's  Fihher  McGee  & 
Molly,  stated  last  week  in  Chicago 
that  he  and  his  wife  were  actively 
interested  and  were  making  plans 
to  train  themselves  for  television. 
They  are  interested,  Jordan  men- 
tioned in  further  motion  picture 
work  as  a  good  preparatory  school 
for  the  problems  of  television.  New 
contract,  placed  by  Needham,  Lewis 
&  Brorby,  Chicago,  is  for  four 
years  and  was  signed  a  full  year 
in  advance  of  the  termination  date 
listed  on  the  old  contract. 


THE   POWERFUL  ADVERTISING   INFLUENCE  OF  THE  SOUTHWEST 


AL  TURNER,  freelance  publicit.v 
agent  and  for  six  years  editor  of  l^ixe 
Life,  Chicago,  has  been  appointed  di- 
rector of  publicit.v  and  advertising  of 
the  Stevens  Hotel.  Chicago,  replacing 
Fred  Joyce,  now  with  20th  Century- 
Fox  Film  Corp..  as  Chicago  field  rep- 
resentative. 


Is  your  Pacific  Coast 
Radio  Coverage 
ONLY''HALF  THERE''? 


If  the  network  you're  using  on  the  Pacific  Coast  isn't 
Don  Lee,  your  coverage — like  poor  Philbert — is  only  "half 
there."  For  half  of  the  retail  sales  on  the  Pacific  Coast  are 
made  outside  the  counties  in  which  Los  Angeles,  San  Fran- 
cisco, Oakland,  Pordand  and  Seatde  are  located — and  only 
Don  Lee  completely  covers  this  "outside"  half. 

How  so?  Markets  in  the"outside"area  are  surrounded  by 
mountains,  and  long  range  broadcasting  doesn't  work.  But 
local  broadcasting  does.  And  that's  where  Don  Lee  comes 


in...w  ith^G  local  stations  within  these  mountain-blockaded 
markets.  Largest  coincidental  survey  made  on  the  Pacific 
Coast  (C.  E.  Hooper — 276,01^  calls)  gives  Don  Lee  60  to 
100%  of  the  listeners  in  many  of  these  "outside"  markets. 

Here  are  examples  of  Don  Lee's  superior  coverage  of  the 
inside  half:  The  April  Hooper  rating  for  Jack  Benny  was 
higher  on  Don  Lee  than  on  Network  A — and  since  chang- 
ing to  Don  Lee  from  Network  B,  Point  Sublime  has  a  much 
higher  Hooper  rating. 

When  you  buy  network  radio  on  die  Pacific  Coast,  be 
sure  your  coverage  is  "all  there."  Buy  Don  Lee! 


TJu  Nation's  Greatest  Regional  Netumk 


DON  LEE 


THOMAS  S.  LEE,  President 

L  E  w  I  s  A  L  L  E  N  w  E I  s  s,  Vice-Pres.  i7  Gau  Mgr. 

5515  MELROSE  AVE.,HOLLYWOOD  38,CAI_ 

Represented  Nationally  by  Jolm  Blair  &  Co. 


Fulltime  Paid  Head  of  CBC  Is  Urged 


Law  Revision  Included 
In  Commons  Group 
Recommendations 

By  JAMES  MONTAGNES 

EECOMMENDATION  for  a  full- 
time  paid  chairman  of  the  Cana- 
dian Broadcasting-  Corp.,  the  wide 
,,  range  of  CBC  operations  and  the 
j  advisability  of  investigating  the 
f  aifairs  of  private  stations  were 
'  highlighted  in  the  report  of  the 
House  of  Commons  Committee  on 
Radio  Broadcasting,  which  was 
[  tabled  in  Parliament  at  Ottawa  on 
I    July  27. 

[|  Commenting  on  the  presentation 
1  made  before  the  Committee  by  the 
I  Canadian  Assn.  of  Broadcasters 
t  [Broadcasting,  May  1],  in  which 
the  CAB  asked  for  a  privately- 
owned  net  and  judiciary  board,  the 
i  report  stated  that  the  CAB  "have 
i  evidently  forgotten  that  private 
I'  broadcasting  stations  have  no  vest- 
[  ed  interest  in  the  radio  frequen- 
cies  they  are  allowed  to  use.  We 
f  believe  that  the  regulations  with 
[  reference  to  control  over  the  ori- 
J  vately-owned  stations  have  been 
J  exercised  with  fairness,  and  we 
(;  recommend  a  continuation  of  that 
[:  policy. 

Present  System  Approved 

"The  CAB  appear  to  be  fearful  of 
the  future  and  to  wish  to  safeguard 
their  position,  and  suggest  the  mat- 
ter of  supervision  and  regulation 
be  committed  to  an  impartial 
body."  (The  Government-owned 
CBC  is  the  regulatory  body.) 

The  Committee  pointed  out  "that 
ever  since  1928  every  parliament, 
every  political  party,  every  parlia- 
mentary committee  inquiring  into 
the  question  has  been  in  favour  of 
a  system  similar  to  the  one  we  now 
have.  Your  Committee  are  of  the 
opinion  that  nothing  would  be 
gained  for  the  public  by  having- 
an  overall  controlling-  commission, 
although  the  Board  of  Governors 
(of  the  CBC)  might  be  specially 
charged  with  the  duty  of  making  it 
clear  to  all  concerned  that  they 
are  prepared  to  encourage  co- 
operation and  concerted  action  in 
the  national  interest  following  for- 
mal hearings  of  private  broad- 
casters. 

"Your  Committee  discussed  the 
advisability  or  necessity  of  broad- 
ening the  terms  of  reference  for  fu- 
ture Committees  on  radio  broad- 
casting so  that  the  affairs  of  the 
private  broadcasters  might  be  in- 
vestigated as  well  as  those  of  the 
CBC,"  the  statement  continued. 

As  regards  the  CBC,  the  Com- 
mittee recommended  that  the  Ca- 
nadian Broadcasting  Act  of  1936 
be  amended  to  allow  for  the  estab- 
lishment of  a  salaried  chairman 
of  the  board  of  governors.  In  reach- 
ing this  conclusion  the  Committee 
pointed  out  that  there  "has  been 
a  great  expansion  of  the  service 
of  the  CBC  since  its  inception  (in 
1936).  The  activities  of  the  chief 


executive  of  the  CBC  (currently 
acting  General  Manager  Dr.  Au- 
gustin  Frigon)  embrace  two  fields 
which  are  very  wide  apart.  .  .  . 
One  function  calls  for  imagination, 
a  broad  culture,  a  comprehensive 
understanding  of  our  national 
problems,  and  an  enthusiastic  faith 
in  the  future  of  our  country. 
Whilst  for  the  other,  business  ex- 
perience, administrative  ability, 
and  a  positive  mind  are  required." 
Frigon  May  Be  Named 

The  salaried  chairman  of  the 
board  of  governors  would  be  in 
charge  of  policy,  the  general  man- 
ager responsible  for  administra- 
tion. "Each  would  have  his  own 
definite  field  of  action  and  their  re- 
spective functions  should  not  in- 
volve any  conflict.  The  authority  of 
the  chairman  must  be  predomi- 
nant," the  report  stated.  The  CBC 
board  of  governors  was  urged  to 
submit  a  recommendation  so  that 
the  position  of  general  manager 
(unfilled  since  the  resignation  of 
Dr.  S.  J.  Thompson  last  November) 
be  filled  as  soon  as  possible. 

While  no  names  were  recom- 
mended for  a  salaried  chairman  or 
general  manager,  the  report  em- 
phasized the  job  done  by  Dr.  A. 
Frigon  in  his  capacity  as  acting- 
general  manager.  Opinion  in  Cana- 
dian radio  circles  is  that  Dr.  Frigon 
likely  will  be  appointed  general 
manager  with  Ernie  Bushnell,  chief 
program   supervisor,  as  assistant. 

B.  K.  Sandwell,  recently  ap- 
pointed to  the  CBC  board  of  gov- 
ernors, a  former  university  profes- 
sor and  for  the  past  decade  editor 
of  the  influential  weekly  Toronto 
Saturday  Night,  has  been  mooted 
as  the  most  likely  choice  of  the 
Government  for  the  post  of  full- 
time  chairman  of  the  CBC  Board. 
Recently  appointed  chairman, 
Howard  B.  Chase,  Montreal,  pres- 
ident of  the  Canadian  Brotherhood 
{Continued  on  page  50) 


FOLLOWING  is  the  advance  reg- 
istration for  the  Canadian  West- 
ern Assn.  of  Broadcasters  annual 
meeting  at  Banff,  Alta.,  Monday 
and  Tuesday   (Aug.  7-8)  : 

Miss  D.  Atkinson,  CFRN  Edmonton : 
Dave  Atkinson,  Northern  Elec.  Co.,  Mon- 
treal; W.  Backhouse,  CKY  Winnipeg ; 
Glenn  Bannerman,  Canadian  Assn.  of 
Broadcasters,  Toronto;  C.  Berry,  CFGP 
Grande  Prairie;  W.  Botterill,  CJOC 
Lethbridge ;  .T.  W.  Browne,  J.  Browne 
Jr.,  CKOV  Kelowna ;  Mr.  and  Mrs.  C. 
Buchanan,  CHAB  Moose  Jaw;  Mr.  and 
Mrs.  B.  Cairns,  CFAC  Calgary;  H.  Car- 
son, All-Canada  Eadio  Facilities,  Cal- 
gary; 

Mr.  and  Mrs.  George  Chandler,  CJOR 
Vancouver;  V.  M.  Chesnut,  CJVI  Vic- 
toria ;  K.  G.  Chisholm,  RCA  Victor  Co., 
Toronto;  B.  A.  Choppen,  Canadian  Gen- 
eral Electric  Co.,  Calgary ;  Ian  Clark, 
CFJC  Kamloops;  W.  Cranston,  CKOC 
Hamilton;  H.  Crittenden,  CKCK  Regina; 
G.  Cummings,  CFGP  Grande  Prairie; 
Walter  Dales,  CJAT  Trail;  W.  Dippie. 
Radio    Representatives    Ltd.,    Montreal ; 

M.  J.  Duggan,  C.  B.  Edwards,  Press 
News  Ltd.,  Toronto;  F.  H.  Elphicke, 
CKWX  Vancouver;  J  R.  Finlay,  CBC, 
Toronto;  H.  E.  Foster,  Harry  E.  Foster 
Agcy.,  Toronto ;  V.  W.  M.  Fouracre, 
Northern  Elec  Co.,  Vancouver;  R.  W. 
Friedham,  NBC   Recording,  New  York ; 


HOWARD  B.  CHASE,  Montreal, 
chairman  of  the  Board  of  Govern- 
ors of  the  Canadian  Broadcasting 
Corp.,  is  president  of  the  Canadian 
Brotherhood  of  Locomotive  Engi- 
neers. He  was  first  appointed  to 
the  CBS  Board  of  Governors  as  a 
labor  representative  in  March  1943, 
succeeding  Rene  Morin,  Montreal, 
chairman  since  March  1940.  Mr. 
Chase  began  railroading  in  North 
Dakota  at  the  age  of  18  with  the 
Northern  Pacific  Railway,  went  to 
Canada  in  1907  with  the  Canadian 
Northern  Railway,  and  still  holds 
seniority  as  an  engineer  with  the 
Canadian  National  Railways.  He 
was  a  government  advisor  to  the 
international  labor  conference  at 
Geneva  in  1938,  was  a  director- 
general  of  the  Department  of 
Munitions  and  Supply,  Ottawa, 
from  1939  to  September  1941,  and 
for  a  year  acted  as  government 
controller  of  National  Steel  Car 
Corp.,  Hamilton,  Ont. 


DOUGLAS  SAUNDERS,  former  di- 
rector of  the  J.  Walter  Thompson  Co. 
London  office  and  now  liaison  officer 
to  the  British  Embassy  in  Washing- 
ton, has  been  promoted  to  lieutenant 
colonel. 


Dr  A.  Frigon,  CBC,  Ottawa ;  G.  Gaetz. 
CKRC  Winnipeg;  L.  Garside,  CJGX  York- 
ton;  Capt.  Paul  Hammond,  U.  S.  Army, 
Edmonton;  L.  Hawkins,  Canadian  Mar- 
coni Co.,  Vancouver ;  Gordon  Henry, 
CJCA  Edmonton  ;  G.  Herbert,  All-Canada 
Radio  Facilities  Ltd.,  Toronto;  Sgt.  Her- 
nan,    U.    S.    Armv,  Edmonton; 

C.  Jennings,  CBC,  Toronto;  C.  Lang- 
lois,  Lang-Worth  Programs,  New  York  : 
H.  G.  Love,  CFCN  Calgary;  D.  MacKay, 
CJCJ  Calgary ;  K.  MacKinnon,  CBO, 
Montreal  :  F.  Makepeace,  CFRN  Edmon- 
ton; J.  McGillvra,  J.  H.  McGillvra,  New 
York;  Mr.  and  Mrs.  E.  H.  McGuire. 
CFCN  Calgary;  H.  McMahon,  CJCA  Ed- 
monton ;  L.  Moffatt,  CKBI  Prince  Albert ; 
Chester    Moffatt,  Edmonton; 

D.  Moseley,    British   UP,   Montreal;  A. 

A.  Murphy,  CFQC  Saskatoon  ;  J.  D.  Peart. 
Northern  Elec.  Co.,  Winnipeg;  Mr.  and 
Mrs.    J.    Pilling,    CHWK    Chilliwack  ;  G. 

B.  Quinnev,  CFAR  Flin  Flon  ;  J.  Rad- 
ford, CBC,  Toronto;  G.  R.  A.  Rice,  CFRN 
Edmonton;  L.  Rogers,  British  UP,  To- 
ronto; F.  R.  Shaw,  CFAC  Calgary;  Mr. 
and  Mrs.  J.  Slater,  Radio  Representa- 
tives   Ltd.,    Toronto  ; 

W.  F.  Souch,  Canadian  Marconi  Co.. 
Winnipeg;  William  Speers,  CKRM  Re- 
gina; H.  N.  Stovin,  Stovin  &  Wright, 
Toronto:  H.  G.  Walker.  CBC,  Winnipeg  ; 
W.  Watson,  CJOC  Lethbridge;  Mr.  and 
Mrs.  J.  Weed,  Weed  &  Co.,  New  York : 
R.  White,  CFJC  Kamloops  ;  R.  H.  Wright, 
CFPA    Port  Alberni. 


Western  Canadians 
Talk  Sales,  Shows 

Havana  Treaty  Also  Subject 
Of  2-Day  WAB  Conference 

SALES  and  program  problems 
highlight  the  convention  agenda 
of  the  Western  Assn.  of  Broadcast- 
ers at  Banff  Monday  and  Tuesday 
this  week  (Aug.  7  and  8). 

Following  the  report  of  President 
G.  R.  A.  Rice,  CFRN  Edmonton, 
at  the  opening  session  on  Monday 
morning,  Keith  MacKinnon,  chief 
of  Canadian  Broadcasting  Corp. 
transmission  and  development  de- 
partment, Montreal,  was  to  deal 
with  an  analysis  of  the  Havana 
Treaty  as  it  affects  Canadian  sta- 
tions. His  talk  was  considered 
timely  in  view  of  the  CBC's  re- 
cent ruling  that  34  Canadian  sta- 
tions can  now  go  to  5  kw  under 
Havana  Treaty  rulings. 

Closed  Meeting 

A  closed  meeting  for  WAB  mem- 
bers was  scheduled  for  Monday  aft- 
ernoon, at  which  Glen  Bannerman, 
president  and  general  manager  of 
the  Canadian  Assn.  of  Broadcast- 
ers, Toronto,  planned  to  review 
CAB  activities  since  the  CAB  con- 
vention at  Quebec  in  February. 
Guest  speaker  at  the  Monday  eve- 
ning annual  WAB  dinner  was  to 
be  Capt.  Paul  Hammond,  chief  of 
Special  Services,  Northwest  Com- 
mand, U.  S.  Army. 

Opening  session  on  Tuesday 
morning  will  be  a  discussion  led  by 
Les  Garside,  CJGX  Yorkton, 
Sask.,  on  the  formation  of  a  pro- 
gram and  sales  division  of  the 
WAB.  A  discussion  led  by  Bert 
Cairns,  CFAC  Calgary,  follows  on 
the  purchase  of  time  by  national 
advertisers  through  local  reps  at 
local  rates.  The  afternoon  sessions 
Tuesday  will  include  reports  from 
committees,  election  of  officers  and 
discussion  of  delayed  broadcasts 
for  western  zone  stations. 


CKNW,  Canadian  Farm 
Outlet,  on  Air  Sept.  1 

SCHEDULED  to  begin  fulltime 
operation  on  1230  kc  with  250  w 
on  Sept.  1  CKNW  New  Westmin- 
ster, B.  C,  will  bring  new  service 
to  more  than  400,000  listeners  in 
the  Eraser  Valley  farm  area,  ac- 
cording to  an  announcement  by 
William  Rea  Jr.,  owner  and  station 
manager  and  farm  service  special- 
ist. 

E.  Ross  Mc  In  tyre,  formerly  of 
CKWX  Vancouver,  has  been  named 
chief  engineer.  Commercial  man- 
ager is  David  M.  Armstrong,  for- 
merly of  CKBI  Prince  Albert, 
Sask.  Program  director  is  Bill  Fox, 
formerly  of  CKOV  Kelowana,  B.  C. 

All  of  the  equipment  for  the 
station  is  Northern  Electric.  Tran- 
scription library  service  is  World 
Broadcasting  System  and  news 
service  is  special  wire  of  British 
United  Press.  Transmitter  site, 
while  within  the  city  limits  of 
New  Westminster,  is  located  on  an 
island  at  the  mouth  of  the  Eraser 
River.  Antenna  is  200  ft.  and  was 
constructed  by  Hamilton  Bridge 
Co. 


CWAB  ADVANCE  REGISTRATION 
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Complete  informality  translated  into 
highly  productive  salesmanship! 

Ed  Schaughency,  with  his  Man-Fri- 
day, "Rainbow"  Jackson,  are  break- 
fast guests  in  most  Pittsburgh  and 
Tri-State  homes  every  weekday. 

From  personal  appearances  over  the 
years,  in  hundreds  of  towns,  they  are 
personally  known  in  these  same  homes. 

Proof  of  extreme  popularity:  90% 
of  the  normal,  100,000  annual  visi- 
tors to  KDKA  are  women ;  house- 
wives and  homemakers  (home  pur- 
chasing-agents). Invariably  their  first 
question  is:  "Can  we  meet  Ed 
Schaughency  and  'Rainbow'  Jackson?" 

Quick  point:  This  best-known  Pitts- 
burgh Radio  Personality,  conductor 
of  the  KDKA  Musical  Clock  for 
more  than  10  years,  turns  product- 
names  into  buy-words  throughout  the 
KDKA  area.  Been  doing  it  for  some 
advertisers,  continuously,  for  eight 
years. 

Put  this  KDKA-Schaughency-"Rain- 
bow"  combination  of  Power  and 
Personality  behind  the  promotion  and 
sale  of  your  product! 


NBC  has  any  further  infor- 
mation you  might  require, 
all  based  on  Schaughency' s 
Success  at  Informal  Sales- 
manship. 


WESTINGKOUSE  RADIO  STATIONS  Inc 


K  Y  W  • 


WBZ    •    WBZA    •    WOWO    •  WGL 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


•  KDKA 


PITTSBURGH 

50,000  WATTS 
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Put  your 
Confidence 
in  WSIX-- 
^ashville 


Here's  a  market  that  won't  fold  up 
when  the  war  ends — for  the  simple  rea- 
son that  it  is  built  on  the  diversified 
industry  and  agriculture  of  the  Ten- 
nessee Valley. 

When  peace  comes,  these  same  plants 
will  be  found  making  the  same  essen- 
tial products  and  these  same  farms 
growing  the  same  hogs,  corn  and  to- 
bacco as  now. 

Let  us  give  you  the  complete  picture 
of  this  unusual  market,  covered  by 
WSIX.  Contact  this  station. 

The  Katz  Agency,  Inc.,  National  Representative 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000 
WATTS 


NAB  HONORED  BY  SIGNAL  CORPS 

Recordings  of  Award  Presentation  Available 
 For  Broadcast  by  Member  Stations  


NATIONAL  Assn.  of  Broadcasters 
has  prepared  a  recording  of  the 
presentation  ceremony  in  which  the 
Signal  Corps,  Army  of  the  U.  S., 
awarded  a  Certificate  of  Apprecia- 
tion to  the  NAB  on  Aug.  7  in  Wash- 
ington. Brig.  Gen.  Jerry  V.  Matej- 
ka,  chief  of  Personnel  and  Train- 
ing Service,  Office  of  the  Chief 
Signal  Officer,  made  the  presenta- 
tion, which  was  accepted  by  J.  Har- 
old Ryan,  NAB  president.  Record- 
ings will  be  sent  to  NAB  member 
stations  for  broadcast. 

When  making  the  award,  which 
consisted  of  a  large,  parchment- 
like scroll  signed  by  Maj.  Gen.  H. 
C.  Ingles,  Chief  Signal  Officer,  Gen. 
Matejka,  who  was  Gen.  Eisenhow- 
er's Chief  Signal  Officer  in  the  Afri- 
can campaign,  told  how  broadcast 
teams  landed  with  the  assault 
troops  and  were  soon  on  the  air  in 
Casablanca  and  Algiers. 

The  Germans  and  Italians  who 
surrendered  in  Tunis  and  Bizerte 
in  May  1943,  Gen.  Matejka  said, 
were  whipped,  physically  and  men- 
tally, though  their  equipment  was 


in  prime  condition.  "Who  can  say," 
Gen.  Matejka  said,  "how  much  the 
truth  broadcast  to  our  enemies  in 
North  Africa  influenced  them  to 
surrender?" 

Mr.  Ryan  thanked  Gen.  Matejka 
and  outlined  the  efforts  of  radio  . 
stations  to  recruit  and  train  per- 
sonnel for  the  Signal  Corps  in  the 
year  preceding  Pearl  Harbor  when 
broadcasts  were  used  to  obtain  ap- 
plicants for  courses  in  radio  in- 
struction. 

The  Certificate  of  Appreciation 
will  be  hung  in  NAB  headquarters 
in  Washington,  with  copies  sent 
to  the  NAB  members  whose  efforts 
earned  the  award.  Text  of  the  Cer- 
tificate follows: 

The  Chief  Signal  Officer,  Army  of  the 
United  States,  extends  his  appreciation  to 
the  National  Assn.  of  Broadcasters  for 
loyal  and  patriotic  services  rendered  the 
Signal  Corps  of  the  Army  of  the  United 
States  in  the  accomplishment  of  its  vital 
mission  during  a  period  of  national  emer- 
gency. 

This  acknowledgement  of  your  distin- 
guished contribution  in  furtherance  of  a 
future  world  at  peace  will  be  inscribed 
forever  in  the  annals  of  the  Signal  Corps. 


Servel  Honored 

SERVEL  Inc.,  Evansville,  Ind.,  has 
received  the  nutrition  award  by  Dr. 
R.  S.  Goodhart,  chief  of  Industrial 
Feeding  Program  division.  Civilian 
Food  Requirements  Branch,  War 
Food  Administration,  for  its  service 
in  the  "Nutrition  in  Industry"  Gov- 
ernment campaign,  through  the  Servel 
program  Fashions  in  Rations  on 
WBBM  Chicago.  George  S.  Jones  Jr.. 
Servel  vice-president  in  charge  of 
sales,  accepted  the  award. 


WISH  'Breakfast  Club' 
Promotion  Wins  Bond 

WISH  Indianapolis  won  the  $500 
War  Bond  given  by  the  Blue  Net- 
work BreoJcfast  Club  for  excel- 
lence and  initiative  in  promotion 
during  the  recent  drive  for  charter 
members. 

Chosen  by  a  board  of  judges 
composed  of  representatives  from 
Swift  &  Co.,  which  sponsors  the 
8:30-8:45  a.m.  (CWT)  segment 
of  the  Breakfast  Club,  and  J.  Wal- 
ter Thompson  Co.,  agency,  other 
awards  were:  second  prize  of  $100 
War  Bond:  WAGA  Atlanta;  $25 
War  Bonds  to  WCBS  WOWO 
KSO  WTCN  WROK;  $10  in  War 
Stamps:  WMPS  WJTN  KGO 
KTOK  WJBO  WCOS  WKIP 
WREN  KXOK  KXEL;  $5  in  War 
Stamps:  WFMJ  KABC  KFBK 
KTCK  WMFJ  WRRF  WBTM 
WBCM  WING  WSUN  KOME 
WGH  WMFD  WMOB  KGFF 
WDSM  WCHV  WSGN  KCMO 
KSCJ.  More  than  900,000  persons 
became  charter  members  during 
the  drive  promoted  by  the  Blue 
Network. 


Now  Back  Again  On 

W  J  D  X 

Jackson,  Miss. 
Selling  Flour 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  UBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  S,  MO. 
AN  ARTHUR  B.  CHURCH  PRODUCTION  


BLUE 
NETWORK 

WFM«I 

YOUNGSTOWN 
OHIO 

2Stti  METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY  REED 

New  York,  Chicago,  Detroit,  Atlanta, 
San  Francisco 
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WGN's  NEW  QUIZ  SHOW 


The  Sky  Riders — a  new  WGN  origination — is  setting  a  fast  pace  in 
Chicago  and  throughout  the  country.  Here  is  a  program  fundamental  in  its 
appeal,  modern  in  its  treatment,  and  fast  in  its  routine. 

Broadcast  from  Chicago's  famous  Servicemen's  Center,  over  WGN  and 

the  Mutual  Broadcasting  System,  this  program  attracts  a  tremendous 
crowd  of  servicemen  and  women  to  each  performance  and  holds  an 
equally  high  appeal  for  the  radio  audience. 

The  Sky  Riders  is  an  excellent  example  of  WGN's  program  building 
ability  and  policy  of  bringing  the  best  in  all  types  of  radio  entertainment 
to  Chicago  and  the  Middle  West. ' 

A  GUoA  Gkoimei  Mtaikm 


CHICAGO 

50,000  WATTS 


EASTERN  SALES  OFFICE: 

m  East  iM  Street,  New  York  17,  N.  Y. 


ILLINOIS 

720  KILOCYCLES 


PAUL  H.  RAYMER  CO, 

Los  Angeles  14,  Calif.;  San  Francisco,  Calif. 


MUTUAL  BROADCASTING  SYSTEM 


0^ 
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Tulsa  Newspapers 
Applicants  for  FM 

Three  AM,  One  Video  Sought; 

KOVO  Requests  Change 

SIX  new  FM  stations,  three  stand- 
ard outlets  and  a  commercial  tele- 
vision station  are  requested  in  new 
applications  filed  with  the  FCC  last 
week. 

World  Pub.  Co.  and  the  Tulsa 
Tribune  Pub.  Co.,  Tulsa,  Okla., 
publishers  of  the  Tulsa  World  and 
Tribune,  are  applicants  for  a  new 
FM  station  to  operate  on  45,700 
kc  with  coverage  of  23,850  sq.  mi. 
Estimated  cost  is  $112,860,  plus 
land  and  buildings. 

Shelby ville  Radio  Inc.,  Shelby- 
ville,  Ind.,  requests  a  new  FM  sta- 
tion on  46,100  kc  with  3,730  sq.  mi. 
coverage.  Cost  estimated  is  $24,870. 
Owners  of  the  new  company  are 
Emma  S.  DePrez,  president  and 
37.5%  owner;  John  C.  DePrez,  vice- 
president,  37.5%;  Marion  T.  Ayers, 
secretary-treasurer,  25%.  John  De- 
Prez also  is  director  and  24%  own- 
er of  the  Democrat  Pub.  Co.,  pub- 
lisher of  the  Shelbyville  Democrat. 
Emma  DePrez  is  secretary-treas- 
urer and  56%  owner  of  Democrat 
Pub.  Co. 

New  Altoona  AM  Asked 
WALA  Mobile,  Ala.,  seeks  an  FM 
outlet  on  46,100  kc  with  coverage 
of  10,000  sq.  mi.  Estimated  cost  is 
$75,000  to  $100,000.  Frequency  of 
45,100  kc  and  coverage  of  13,200 
sq.  mi.  is  requested  by  WIL  St. 


KHUB 

Serves  the 
'^Monterey  Bay  Area^' 

Salinas 

Watsonville 

Santa  Cruz 

Monterey 

Gilroy 

Hollister 

Reach  the 

''Market  Basket  of 
the  WesV 

with  the 


STATION 


KHUB 

Watsonville,  Calif. 
1 340  KC  •  250  Watts 


W.  S.  Grant  Co. — Rep. 


Louis  in  its  FM  petition.  Cost  is 
$25,000  to  $30,000.  WGBI  Scran- 
ton,  Pa-,  is  applicant  for  an  FM 
station  on  48,100  kc  with  19,570 
sq.  mi.  coverage  and  an  estimated 
cost  of  $49,600.  KGKL  San  Angelo, 
Tex.,  seeks  FM  facilities  of  45,300 
kc  with  coverage  of  6,936  sq.  mi. 

Altoona  Broadcasting  Co.,  Al- 
toona, Pa.,  filed  for  a  new  standard 
local  station  on  1240  kc  with  250 
w  and  unlimited  hours  of  operation. 
Company  is  composed  of  H.  T. 
Wolf,  president  and  secretary,  who 
holds  1,000  shares  common  (25%) 
and  100  shares  preferred  (33.3%) 
stock;  J.  S.  Woods,  vice-president, 
12.5%  common;  T.  C.  Matthews, 
treasurer,  25%  common  and  33.3%' 
preferred;  T.  W.  Metzger,  assistant 
secretary,  12.5%  common;  W-  J. 
Woods,  a  director,  25%  common 
and  33.3%  preferred.  Mr.  Metzger 
is  general  manager  of  WMRF  Lew- 
istown,  Pa.,  in  which  the  Messrs. 
Woods  and  Matthews  hold  owner- 
ship interest.  Mr.  Wolf  heads  the 
Wolf  Furniture  Co.  and  is  a  direc- 
tor of  the  Penn-Alto  Hotel,  both  of 
Altoona. 

A  new  standard  local  station, 
with  facilities  of  1600  kc  and  250 
w  unlimited  time,  is  sought  for  Des 
Moines  by  Capital  City  Broadcast- 
ing Co.  President  of  Capital  City 
is  George  O'Dea,  chairman  of  the 
board  of  Iowa  State  Bank  and 
president  of  O'Dea  Finance  Co.  and 
O'Dea  Chevrolet  Co.,  Des  Moines. 
Sidney  J.  Pearlman,  owner-operator 
of  Pearltone  Transcription  Studios, 
Des  Moines,  is  vice-president.  Hugh 
Gallagher,  secretary-treasury  of 
O'Dea  Finance  and  a  vice-president 
of  American  Mutual  Insurance 
Assn.,  is  secretary-treasurer  of  the 
new  company,  in  which  each  holds 
a  third  interest. 

Ernest  E.  Forbes  Jr.,  trading  as 
Magic  Carpet  Broadcasting  Co., 
Birmingham,  Ala.,  requests  a  stand- 
ard outlet  on  1490  kc  with  250  w, 
unlimited  time-  Application  was  in- 
complete. 

New  commercial  television  sta- 
tion is  sought  by  Hearst  Radio  Inc., 
Baltimore,  licensee  of  WBAL. 
Channel  6  is  assignment  asked. 

KOVO  Provo,  Utah,  requests  a 
construction  permit  to  change  fre- 
quency from  1240  kc  to  960  kc  and 
to  increase  power  from  250  w  to 
1,000  w,  using  DA-N. 


JACKSON  BUSINESS  UP 

New  Federal  Reserve  System  figures 
reveal  dept.  sto-e  sales  in  Jackson 
increased  57%  from  1940  to  1944. 
These  figures  provide  an  accurate  in- 
dex to  business  trends  in  Miss.'  big- 
gest, fastest  growing  market.  WSLl 
offers  effective  coverage  of  this  $130,- 
000,000  "Double  Return"  morket  at 
less  cost. 

BLUE  NETWORK! 


WEED  dr  COMPANY 

NATIONAL  niPKESlMTATIViS 
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WBAL  —  5^,000    Watts     .     .     .     One    of    America's  Great    Radio  Stations 

BASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry  &  Co. 
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His  Parents  call  him  "Wortheii  j 
But  he's  "BUD" 

to  SPORTS  FANS  in  MAINE! 


THE  word  "tradition"  is  not  one  to  be  used  loosely  in 
New  England,  especially  in  Maine,  but  that's  what 
Worthen  C.  "BUD"  Cornish  has  become  in  the  twenty 
years  he's  been  Sports  Editor  and  Columnist  of  the  Port- 
land Press  Herald  and  on  the  air  over  WGAN  with  his 
lively,  informative,  reliable  sports  broadcast,  "Along  the 
Maine  Stem." 

Every  weekday  from  6:05  to  6:15  p.m.  State-of-Maine 
sports  fans  take  time  out  to  hear  "Bud"  Cornish  give  the 
latest  local  and  national  sports  results,  along  with  his  own 
timely  comments  and  reports  of  the  behind-the-scene 
activities  of  his  listeners'  favorite  sports. 

If  you  want  to  make  a  home  run  in  the  Portland,  Maine, 
market  and  that  of  14  counties  in  Maine  and  one  in  New 
Hampshire,  "Bud"  Cornish  is  all  set  to  go  to  bat  for  you. 
We  suggest  you  get  in  touch  with  us  or  our  national 
representative  .  .  .  immediately! 


STATION 


5000 

Watts 


PORTLAND 


560 

Kilocycles 


Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station  National  Representative:  PAUL  H.  RAYMER  CO. 


Price  Urges  Broadcasters  Re-Survey 
Code  in  Handling  Paciiic  Area  News 


IN  HIS  customary,  six-month,  re- 
survey  of  the  voluntary  censorship 
code,  Byron  Price,  Director  of 
Censorship,  issued  a  special  request 
July  31  to  broadcasters  and  edi- 
tors urging  them  to  review  every 
Code  provision  with  their  staffs. 
Pointing  out  that  no  changes  are 
being  made  in  the  Code,  Mr.  Price 
drew  attention  to  the  necessity  for 
special  precautions  in  handling 
news  of  the  Pacific-Asiatic  area. 

"The  successes  of  the  Allied 
Forces  around  the  world,"  Mr. 
Price  stated,  "do  not  diminish  the 
need  for  voluntary  censorship.  On 
the  contrary,  it  is  more  important 
than  ever  before  that  the  Codes 
be  observed  in  spirit  and  in  detail. 
Changing  personnel  in  newsrooms 
places  an  increased  responsibility 
on  management  to  see  that  the  vital 
requirements  of  security  are  not 
overlooked.  Each  .  .  .  broadcaster  is 
urgently  requested  once  again  to 
take  affirmative  and  positive  action 
to  see  that  every  Code  provision 
is  re-read  and  impressed  upon 
every  member  of  his  staff." 

Calling  attention  to  the  special 
request  of  Jan.  19  [Broadcasting, 


Jan.  24],  Mr.  Price  asked  broad- 
casters to  remember  that  the  "need 
for  all  of  the  precautions  mentioned 
continues  unabated  with  respect  to 
operations  still  to  come  in  the 
European  theatre".  Having  in 
mind  a  i>ossible  future  invasion  in 
the  Pacific,  Mr.  Price  pointed  out 
that  the  enemy  "knows  it  is  our 
intention  to  liberate  the  Philip- 
pines and  all  the  other  territory 
now  under  Japanese  occupation  and 
to  carry  the  attack  to  the  mainland 
of  Japan  by  land,  sea  and  air.  What 
we  must  protect  at  all  hazards," 
he  continued,  "is  information  of  the 
time,  place  and  method  of  attack, 
the  sequence  of  operations,  the 
strength  of  the  attacking  forces, 
and  their  technical  makeup  and 
equipment." 

The  best  test  of  whether  ma- 
terial should  be  broadcast,  said  the 
Director  of  Censorship,  should  be: 
"Does  the  enemy  know  this?" 

"Hard  fighting  lies  ahead/'  he 
pointed  out.  "and  only  the  thought- 
less and  irresponsible  will  take 
chances  which  might  help  the  ene- 
my to  kill  Americans." 


IN  ADDITION  to  his  twice-weekly 
broadcasts  on  WOAI  San  Antonio, 
sponsored  by  Wiklroot  Hair  Tonic, 
Col.  Howard  L.  Landers,  U.  S.  Army 
Ret.,  gives  a  weekly  talk  to  300 
ambulatory  patients  at  the  San  An- 
tonio Aviation  Cadet  Center  with  a 
loud  speaker  hookup  to  40  wards  in 
the  hospital. 


Book  onRadio  Technique 
Written  by  Alice  Keith 

TECHNIQUE  of  radio  writing  and 
speaking  is  discussed  in  a  new  book 
by  Alice  Keith,  director  of  the  Na- 
tional Academy  of  Broadcasting, 
Washington,  titled  How  to  Speak 
and  Write  for  Radio  [Harper  & 
Bros.,  New  York,  $3]. 

Making  use  of  professional 
scripts  that  have  been  used  on  the 
air,  Miss  Keith  shows  every  type 
of  program  and  the  most  effective 
manner  of  presentation.  The  last 
chapter,  devoted  to  "Putting  the 
Message  on  the  Air",  deals  with 
voice  range,  inflection,  breathing 
and  the  various  methods  of  effective 
delivery. 
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KDRO  on  MBS 

KDRO  Sedalia,  Mo.,  operating  on  2.50 
w,  1490  kc,  on  Aug.  6  joined  Mu- 
tual as  a  fulltime  outlet.  WENT 
Gloversville,  N.  Y.,  operating  on  250 
w,  1340  kc,  now  affiliated  with  CBS, 
became  a  dual  affiliate  when  it  joined 
Mutual  on  July  22. 


Broadcast  Advertising 


WHY    PORTLAND,   OREGON    PEOPLE    P  ff  E  F  E  R  K6W 


L.  R.  WILSON 

M  A  N  A  G  E  R .  .  .  N  0  R  T  H  PACIFIC  SALES 
D  I  S  T  R  I  C  T.  .  .  G.  E.  LAMP  DEPARTMENT 

SAYS..  ."Naturally  we  are  pleased  that  our  candidate  from 
this  district,  Marie  Rogndahl,  was  nation-wide  winner  of  the 
General  Electric  'Hour  of  Charm'-'Undiscovered  Voice  of 
America'  contest.  Those  people  at  KGW  certainly  have  the 
'know-how'  when  it  comes  to  developing  radio  talent.  Miss 
Rogndahl  got  her  start  at  KGW  and  her  'discovery'  was  the 
logical  development  of  a  policy  emphasizing  interest,  enter- 
tainment in  public  service  programs  produced  by  the  station." 


STATION  WITH 


EAR  APPEAL 


PORTLAND 
O  R  E  G  O 


L.  R.  WILSON 

Co-operated  effeetiTely  with 
KGW  in  presenting  Miss  Marie 
Rogndahl  as  a  candidate  in  tht 
"Hour  of  Charm"  contest.  Now 
Marie  will  have  her  name  ir 
lights  —  presumably  manufac- 
tured by  the  General  Electric 


LEFT: 

Marie  Rogndahl,  blonde  beauty 
whose  thrilling  soprano  voice  wil 
now  be  heard  each  Sunday  ovei 
NBC  and  KGW  on  the  Genera 
Electric  Co.'s  "Hour  of  Charm" 


RIGHT: 

Geraldine  Peterson,  violinist  ant 
leader  of  her  own  all-girl  or 
chestra  on  KGW  won  a  contes 
conducted  in  1940  by  Leopoh 
Stokowski  and  toured  Soutl 
America  with  his  American  Youtl 
symphony  orchestra.  By  makinj 
public  service  synonymous  witi 
showmanship,  Station  KGAI^ 
consistently  develops  winners 


ftffiHatedf  irftih  tte  Na&mat  Broadcast!^  te. 
R^resenM  satioiudy  by  Edward  P^zy  8i  Co.,  inc. 


NORTH  CAROLINA 

IS  THE  SOUTH'S 

Klo  l  INDUSTRIAL 
STATE 


NORTH 
CAnoUNA 


jivMRAGe  or 

SOi/THfRNSTATfS 


WPT  F 

(CARRYING  IM.  B.C. 
WITH  50,000  WATTS 
AT  680  KC  ) 


IS  NORTH  CAROLINES 
No.  1  SALESMAN 

WPTF  •  RALEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


Pat  Williams  Is  Elected 
Vice-President  of  WING 

J.  p.  (Pat)  WILLIAMS  was  elect- 
ed vice-president  and  general  man- 
ager of  WING  Dayton  at  a  meeting 
of  the  board  of  the  Great  Trails 
Broadcasting  Co.,  station  licensee, 
last  week,  succeeding  Ronald  B. 
Woodyard,  whose  resignation  was 
accepted  at  the  same  time.  Mr. 
Woodyard  resigned  to  devote  his 
time  to  other  interests  [Broadcast- 
ing, July  17]. 

A  native  Cincinnatian,  Mr.  Wil- 
liams for  the  last  three  years  has 
been  affiliated  with  WING  and 
WIZE  Springfield,  both  owmed  by 
Charles  Sawyer,  Cincinnati  attor- 
ney and  Democratic  National  Com- 
mitteeman from  Ohio.  The  new 
vice-president  and  general  manager 
of  Great  Trails,  who  also  will 
supervise  WIZE,  started  his  radio 
career  as  a  salesman. 


Owl  on  16 

OWL  DRUG  Co.  has  returned  to 
the  air  to  promote  its  153  West 
Coast  stores  by  placing  a  five-min- 
ute transcribed  show  Sweet  Lei- 
lani  Time  on  16  stations:  KMPC 
KFWB  KNX  KSFD  KGB  KQW 
KSFO  KJBS  KPO  KGO  KFRE 
KGDM  KALE  KFIO  KOY  KHJ. 
Agency  is  Ruthrauff  &  Ryan,  San 
Francisco. 


Keystone  Adds  Six 

KEYSTONE  Broadcasting  Sys- 
tem, New  York,  has  added  to  its 
transcription  network  six  stations, 
WHBU  Anderson,  Ind.;  KXOX 
Sweetwater,  Tex.;  KTSW  Emporia, 
Kan.;  WELO  Tupelo,  Miss.;  KGEK 
Sterling,  Colo.;  KGKB  Tyler,  Tex. 


CHML  Hamilton.  Out.,  lias  iutro- 
duced  singing  station  breaks. 


Miss  Ann  Wright 
J.  Walter  Thompson  Co. 
New  York,  N.  Y. 
Dear  Ann: 

They're  the  talk  of  the  towns,  these 
broadcasts  by  Howard  L.  Chernoff,  the 
W.  Va.  Net- 
work's foreign 
war  c  o  r  r  e- 
spondent  in  the 
European  The-' 
ater.  You'll 
h  e  a  r  i  t  in 
stores,  on 
street  corners, 
during  family 
get  -  togethers 
— yes,  it's  o» 
the  lips  of 
everyone  with- 
in the  W.  Va. 
Network's  cov- 
e  r  a  g  e  —  this 
business  of 
Howard  Cher- 
noff talking  to 
service  hoys  in 
En  gland  and 
Normandy. 
We've  really 
hit  the  "jack- 
pot" of  public 
service  in 
sending  Cher- 
noff overseas 
to  bridge  the 
gap  of  war 
and  distance 
betu'een  West 
Virginiayis  and 
their  sons, 
sivcethearts  and  relatives.  We're  mighty 
proud  to  let  these  people  back  home 
hear  the  voices  of  their  loved  ones,  or  to 
let  them  know  they're  well  and  happy. 

Regards 

Yours, 
Algy 

The  W.  Va.  Network 

WCHS  Charleston  WPAR  Parkersburg 
WSAZ  Huntington   WBLK  Clarksburg 


PULLING  THE  SWITCH  to  in- 
crease the  power  of  KROY  Sac- 
ramento, Cal.  from  100  to  250  w 
is  Mrs.  Royal  Miller  (left)  manag- 
ing owner  of  the  station.  At  the 
right  is  Evangeline  Baker,  KROY 
special  events  director.  KROY  op- 
erates unlimited  time  on  1240  kc. 


Television  Associates 
Organized    in  Chicago 

NEWLY  FORMED  television 
company.  Television  Associates 
Inc.,  190  North  State  Street,  Chi- 
cago, obtained  a  certificate  of  in- 
corporation from  the  Secretary  of 
State's  office  in  Springfield,  111., 
last  week.  The  company  will  have 
22,000  shares  of  $5  par  value  stock. 

Incorporators  are :  Ann  Drobena, 
public  relations  head  of  WBKB 
Chicago;  E.  C.  Upton,  assistant 
secretary-treasurer  of  Balaban  & 
Katz  Corp.,  Chicago;  C.  V.  Cook, 
clerk  of  Balaban  &  Katz.  Organiza- 
tion will  service  everything  from 
package-shows  to  equipment  avail- 
able to  television  stations.  Com- 
pany's law  firm  is  Sonnenschein, 
Berkson,  Lautman,  Levinson  & 
Morse,  77  West  Washington  St., 
Chicago. 


Kesner  to  Clapp 

ROBERT  T.  KESNER,  assistant 
advertising  manager  of  the  Bird's 
Eye  Division,  General  Foods,  has 
been  appointed  director  of  adver- 
tising of  Harold  H.  Clapp  Inc., 
baby  food  manufacturers,  K.  E. 
Rodem,  president  of  American 
Home  Foods,  announced.  Mr.  Kes- 
ner, who  assumed  his  new  duties 
Aug.  1,  has  charge  of  advertising 
for  the  Clapp  company,  G.  Wash- 
ington Coffee  Refining  Co.,  Morris 
Plains,  N.  J.,  and  will  supervise 
advertising  of  P.  Duff  &  Sons, 
Pittsburgh,  manufacturer  of  bak- 
ing mixes. 


PAUL  H.  RAYMER  Co.,  Chicago, 
station  representatives,  as  of  Aug.  1, 
is  representing  WJJD  Chicago. 


Service 


Complete 
facilities  for 
•  Spot  An- 
nouncements 
■  Remote  Pick- 
ups 
e  Full  Air 
Check 
Service 


121  Vermont  Avenue  Wdshmqton   D-  C. 
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To  keep  the  home  fires  burning,  150  tons 
of  coal  an  hour  are  Mashed,  sized  and  loaded 
at  this  coal  mine — typical  of  many  in  the  In- 
land Empire.  They  helped  sky-rocket  Spokane 
Bank  Deposits  to  an  all-time  high  on  June  30, 
1944 — §221,723,620,  a  $15,843,044  increase 
over  April  13.  Just  another  reason  why  KHQ's 
complete  coverage  makes  it  an  outstanding  ad- 
vertising value.  (Photo  Courtesy  Bear  Creek 
Mines.) 


Ill 


As  A  CIVIC  enterprise,  WIP 
Philadelphia  now  presents 
t  thrice-weekly  program  Life 
Begins  for  Baby,  designed 
to  give  birth  data  from  Philadel- 
phia's leading  hospitals.  The  quar- 
ter-hour progi'am,  which  is  in  ef- 
fect a  "birth  announcement  col- 
umn of  the  air,"  is  at  the  dis- 
posal of  the  Council  for  Social 
Agencies,  which  use  it  to  acquaint 
Philadelphia  citizens  with  its  des- 
perate need  for  foster  homes  and 
homes  available  for  babies'  day  care 
where  parents  must  leave  their 
children  from  morning  to  night. 


Service  Series 

NEW  SERIES  of  half-hour  pro- 
grams devoted  to  the  men  and 
women  in  uniform  and  the  work 
they  are  doing  was  scheduled  to 
begin  on  CBS  today  (Aug.  7).  Se- 
ries, titled  Service  Time,  will  be 
heard  five  times  weekly  for  nine 
weeks,  featuring  a  different  branch 
of  the  service  each  day. 


WBBM  Sustainer 

CONDENSED  versions  of  the 
world's  great  novels,  interspersed 
with  dramatized  episodes  by  a  reg- 
ular cast,  make  up  the  format  of 
the  WBBM  Chicago  quarter-hour 
sustainer,  Presenting  Michael 
Scott,  Mondays  through  Fridays, 
beginning  Aug.  7.  Charles  Dickens' 
The  Tale  of  Tivo  Cities  is  the  first 
work  scheduled  on  the  program. 
Voice  of  Michael  Scott,  a  fictitious 
name,  was  chosen  from  15  appli- 
cants after  a  series  of  auditions 
by  a  jury  of  women  and  WBBM 
producers.  Hunter  Kahler,  WBDM 
assistant  conductor,  will  compose 
special  background  music  for  each 
show,  and  direct  the  ensemble.  John 
Barnes,  special  assistant  to  pro- 
gram operations  director  Walter 
Preston,  is  writing  the  scripts. 


WOW  News  Roundup 

NEW  mid-day  roundup  of  news, 
livestock  markets  and  weather  re- 
ports titled  Four  Bell  News  Round- 
up, is  heard  daily,  12-12:30  p.m. 
over  WOW  Omaha.  Livestock  mar- 
ket news  is  given  direct  from  the 
Exchange  in  South  Omaha.  De- 
partmentalization of  the  news  per- 
mits a  multiple  sponsor  policy,  giv- 
ing each  sponsor  full  "middle  com- 
mercial" benefits. 


WNEW  Recruiting 

WNEW  New  York  titles  its  WAVE 
recruiting  program  Blues  in  the 
Night,  presenting  songs  by  a 
WAVE  and  a  sailor  on  the  weekly 
quarter-hour  show. 


* 
* 
★ 
★ 
★ 
★ 
* 

DAY  AND  NIGHT 

KCKN  is  the  only  Kansas 
City  station  operating  on  a 
24-hour  schedule— day  and 
night,  aU  night. 

★ 

BASIC  MUTUAL 

At  6  P.M.  KCKN  becomes  a 
BASIC  station  of  the  Mutual 
Network  bringing  Mutual's 
outstanding  night-time 
shows  to  Greater  Kansas 
City's  in-the-money,  eager- 
to-buy  listeners. 


PAClf'C  COAST 


Except  for  Los  Angeles,  San  Francisco,  and  Seattle,  there's  no 
greater  concentration  of  effective  buying  income  in  the  entire 
western  half  of  the  United  States  than  is  to  be  found  in  Greater 
Kansas  City. 

And  directly  on  this  nine  hundred  million  dollar  market 
KCKN  concentrates  ALL  of  its  effort — no  attempt  whatever 
being  made  to  interest  the  thinly  spread  farm  and  small  town 
audience  surrounding  Greater  Kansas  City.  KCKN  is  strictly 
a  metropolitan  station  for  metropolitan  listeners. 

KCKN  offers  you  the  all-important  MASS-MARKET  BUY- 
ING POWER  of  Greater  Kansas  City  witlmut  the  rate  penalty 
of  out-state  coverage. 

Wire  or  phone  your  nearest  Capper  office  TODAY  for  availabilities. 

j 

BEN  LUDY,  GENERAt.  MANAGER,  KCKN,  KANSAS  CITY.  .  ,  WIBW,  TOPEKA  j 

ELLIS  ATTEBERRV,  manager,  kckn,  kansas  city  | 


CAPPER  PUBLICATIONS,  Inc. 


NBC  V-Discs 

AS  NAME  bands,  classical  and 
semi-classical  orchestras  and  vocal- 
ists perform  on  For  the  Record, 
weekly  half-hour  program  which 
started  on  NBC  July  31,  the  pro- 
gram will  be  recorded  on  "V-Discs" 
for  distribution  to  overseas  forces 
through  the  music  section  of  the 
special  services  division  of  Army 
Service  Forces.  The  NBC  audience 
will  in  effect  be  "listening  in"  on 
the  production  of  music  records 
which  the  ASF  is  now  shipping 
abroad  at  the  rate  of  250,000  discs 
monthly.  Musical  portions  of  the 
program  will  be  based  on  requests 
from  G.I.'s  abroad.  First  program 
presented  Benny  Goodman's  band 
and  quartet,  Perry  Como,  and  Car- 
men Miranda,  with  Deems  Taylor, 
commentator  and  composer,  as  m.c. 
*      *  * 

WMCA  Music  Feature 

SERIES  of  three  half-hour  weekly 
programs  titled  Musical  Monologues 
has  been  started  by  WMCA  New- 
York,  in  which  Anne  Seymour,  ra- 
dio actress,  traces  the  development 
of  types  of  music,  vdth  recorded 
illustrations.  Scripts  are  written 
by  Anne  Liese  Landau,  former 
music  advisor  for  the  pre-Nazi 
Berlin  State  Radio. 


WSPD  Concert  Hour 

DESIGNED  as  a  public  service, 
WSPD  Toledo  is  conducting  a  se- 
ries of  programs  titled  The  Con- 
cert Hour,  heard  Saturdays  7-7:30 
p.m.  Light  concert  music  from  the 
WSPD  recording  library  is  fea- 
tured. Highlight  of  the  program 
is  the  presentation  of  a  guest  vo- 
calist  selected   from   the  Toledo 


Answers  Offered 
LISTENERS  to  KTSM  El  Paso, 
Tex.,  now  can  have  any  question 
answered  through  the  We'll  Find 
Out  program  sponsored  by  the 
State  National  Bank.  Program  is 
in  the  form  of  a  round-table  forum 
with  a  panel  of  four  persons  par- 
ticipating to  answer  questions  sub- 
mitted. 

^  %  ^ 

Soil  Show 

WKY  Oklahoma  City  now  has  a 
new  Sunday  afternoon  half-hour 
program.  Save  the  Soil,  devoted  to 
soil  conservation.  Although  infor- 
mative, emphasis  is  on  entertain- 
ment, with  a  short  dramatization 
showing  need  for  correct  soil  care. 
Elmer  Peterson,  conservation  ex- 
pert, interviews  farmers. 


KFNF,  Shenandoah,  Iowa 

.  .  there  is  so  much  new  ma- 
terial on  the  AP  wire  we  ere 
now  able  to  give  our  listen- 
ers real  news-on-the-hour 
service. 

Frank  Stubbs 
Manager 


available  through 
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30  Rorlrefeilrr  Ploia 
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Broadcast  Advertising 


1 1  takes  a  steady,  knowing  hand  to  plow  a  straight  furrow.  And  a  good  plowman 
is  never  satisfied  ^vith  anything  short  of  perfection.    It  takes  men  of 
experience  and  judgment — men  imbued  with  quahty  ideals — to  build 

quahty  products.    The  skilled  direction  the  NEW  DETROLA 
management  now  apphes  to  the  manufacture  of  precision  war 

equipment  will  one  day  guide  the  making  of  fine  electronic 
products  for  home  and  industry.     Hasten  The  Day  Of  Victory  By 
Buying  More  And  MORE  War  Bonds. 


DETROIH  RHDIO 

DIVISION  OF  INTERNATIONAL  DHROIA  CORPORATION  •  BEARD  AT  GHATnElD,  DETROIT  i,  MICH. 

G.  RUSSELL  FELDMANN      ^  PRESIDENT 
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Nelson  Is  Jones  V-P 

JAMES  M.  NELSON,  after  two 
years  as  associate  editor  of  Amei-- 
ican  Magazine,  has  returned  to  tlie 
Ralph  H.  Jones  Co.,  Cincinnati,  as 
vice  -  president 
and  account  ex- 
ecutive to  super- 
V  i  s  e  campaigns 
for  Kroger  Gro- 
cery and  Bakery 
Co.,  one  of  the 
nation's  large 
users  of  spot  ra- 
dio, with  three 
daytime  dramatic 
programs.  Prior 
to  his  association 
with  the  American  Magazine,  Mr. 
Nelson  was  for  six  years  man- 
ager of  the  Ralph  H.  Jones  New 
York  office,  and  previously  had 
done  advertising  and  merchandis- 
ing work  with  Young  &  Rubicam; 
Sears,  Roebuck  &  Co. ;  Butler  Bros, 
and  the  Chicago  Daily  News. 


Mr.  Nelson 


YMCA  THANKS  RADIO 
FOR  PROMOTION  JOB 

IN  AN  open  letter  to  the  radio 
industry,  issued  through  Broad- 
casting, Henriette  K.  Harrison, 
national  radio  director  of  the  Na- 
tional Council  of  YMCAs,  thanked 
radio  for  its  promotion  of  the 
YMCA  centennial,  May  20-June 
20.  The  letter  to  the  industry  fol- 
lows: 

During  the  period  of  May  20th  to  June 
20th,  sponsors,  agencies,  artists,  networks, 
commentators  (both  men  and  women),  in- 
terviewers, regional  and  local  stations  all 
contributed  generously  and  graciously  of 
their  time  and  facilities  to  the  centennial 
celebration  of  the  Young  Men's  Christian 
Assn. 

As  a  result  of  the  excellent  radio  cov- 
erage given  the  YMCA,  together  with  this 
unusual  opportunity  to  interpret  its  work 
with  youth,  requests  are  coming  to  na- 
tional headquarters  to  start  new  asso- 
ciations in  communities  where  there  were 
none,  in  many  instances  remote  rural 
sections  of  the  country.  Radio  again  does 
a  job! 

To  everyone  in  the  industry  who  co- 
operated in  the  interest  of  young  people 
everywhere  during  our  centennial  cele- 
bration we  say,  thank  you. 


"IT'S  A  DEAL",  said  M.  E'.  Weiner 
(1),  vice-president  in  charge  of 
sales  of  Chef  Boy-Ar-Dee  Quality 
Foods,  Milton,  Pa.,  to  E.  R.  Bor- 
roff  (r).  Blue  central  division  vice- 
president.  Middleman  (in  fact  and 
photo)  is  Hal  Makelim,  vice-pres- 
ident and  radio  director  of  Mc- 
Junkin  Adv.,  Chicago,  who  placed 
the  Chef  Boy-Ar-Dee  What's  Cook- 
ing on  the  Blue  in  the  Saturday 
9:30-9:55  a.m.  spot,  beginning 
Aug.  19  for  52  weeks. 


SOUTHERN  Ct^UPOnMA 
REPORT  Pi^FWHS  OF  tOFCYO 
PROPA&A/srVA  BROADCASrs/ 


Southern  California  WAR  WORKERS  LISTEN  TO  KGER! 

Takahashi  isn't  the  only  one  who  has  found  out  that  working  people  in  the  Los 
Angeles-Long  Beach  area  listen  to  KGER!  Many  advertisers  who  want  to  sell  eco- 
nomically to  the  more  than  two  million  prosperous  consumers  in  this  area  use  KGER 
year  after  year — and  get  results!  There  are  good  reasons,  of  course:  KGER  gives 
you  complete  coverage  of  metropolitan  Los  Angeles  and  Long  Beach,  at  rates  that 
make  KGER  one  of  the  best  buys  in  radio. Why  not  consider  KGER  for  your  South- 
ern California  advertising  schedule? 


"THE  PEOPLE'S  STATION" 


5,000  WATTS,  DIRECTIONAL 


LOS  ANGELES 
LONG  BEACH 


KBER 


OWNED  AND  OPERATED  BY  MERWYN  DOBYNS 
REPRESENTED  NATIONMLY  BY  SPOT  SALES,  INC.  NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


World  Television 
Viewed  by  British 

Institution  of  Radio  Engineers 
Issues  a  Postwar  Forecast 

POSSIBILITY  of  international 
television  is  foreseen  by  the  Brit- 
ish Institution  of  Radio  Engineers, 
a  group  which  has  been  studying 
postwar  developments  in  radio  and 
television.  In  a  recent  report  they 
foresee,  not  only  nationwide  tele- 
vision in  England,  but  possible  ex- 
tension across  the  Atlantic. 

Other  postwar  improvements 
which  are  given  as  the  Institution's 
prognostications  of  what's  to  come, 
include:  colored  stereoscopic  televi- 
sion relayed  to  motion  picture  the- 
atres; an  increase  in  broadcasting 
by  introduction  of  shortwave  trans- 
mission; sound  films  in  the  home 
along  with  increased  popularity  for 
home  recording  of  phonograph  re- 
cords, which  may  be  used  in  con- 
junction with  cin-e-camei'as. 

Increased  Exports  Seen 

That  the  design  of  postwar  re- 
ceivers may  be  planned  well  in  ad- 
vance, the  Institution's  report 
pointed  out,  it  is  desirable  that  a 
statement  on  the  national  policy  re- 
garding use  of  transmission  sys- 
tems during  the  early  postwar 
years  be  issued  by  the  Govern- 
ment. Because  the  continent  will 
be  almost  destitute  of  good  do- 
mestic receiving  equipment,  it  was 
stated,  the  possible  scope  for  the 
expansion  of  exports  will  have  been 
enormously  increased. 

A  large  number  of  powerful 
broadcasting  stations  could  be  op- 
erated with  great  benefit  in  Asia 
and  Africa,  a  system  of  interlinked 
and  synchronized  stations  raising 
the  intellectual  standard  of  hun- 
dreds of  millions,  the  report  con- 
tinued. 


Television  Firm 


NATIONAL  TELEVISION  Corp.. 
Chicago,  will  set  up  operation  as  a 
corporation  in  the  near  future  with  of- 
fices in  Chicago  and  New  York.  Harold 
L.  Feigenholtz.  member  of  the  law 
firm  Hartford  &  Feigenholtz,  139 
North  Clark  St.,  Chicago,  is  an- 
nounced as  temporary  president. 


WDRC 


CONNECTICUT'S  PIONEER  BROADCASTER 
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It  Took  a  Sireet  Car  Strike 


to  Prove  It! 


Thumbing  Ri 

St.  Louisans  who  thumbed 
rides  to  work  found  car 
owners  generous  with  giv- 
ing lifts  to  overconte  the 
tie-up  of  local  transporta- 
tion. 


KSD 


Listeners  have  become  accustomed  to  de- 
pending upon  Radio  for  news  broadcasts  of 
national  and  international  interest,  but  it 
took  a  street  car  strike  in  St.  Louis  forcefully 
to  demonstrate  the  usefulness  of  radio  as  a 
helpful  servant  of  its  own  community. 

Radio  First  Witii  Strike  News 

Early  in  the  morning  of  Thursday,  June  1, 
thousands  of  St.  Louis  and  suburban  homes 
were  first  informed  by  radio  of  the  un- 
announced strike  and  tie-up  of  street  car  and 
bus  transportation. 

Strike  Conference  Broadcast 

For  the  first  time  in  the  St.  Louis  area,  and 
perhaps  in  the  nation,  listeners  were  enabled 
to  listen  in  on  a  strike  conference  and  hear 
the  conferees  saying  what  they  really 
thought. 

Initiated  the  Broadcast .  .  . 

This  broadcast  was  initiatedi  by  KSD  after 
obtaining  the  consent  of  Mayor  Kaufmann, 
the  Union  leaders  and  the  Public  Service 
officials.  The  broadcast  was  of  sustained  in- 
terest throughout  the  session.  There  were 
several  dramatic  incidents  and  the 
atmosphere  of  the  conference  room  was 
vividly  communicated  to  KSD  listeners. 


Again  KSD  Proved  Capable  &  Quick 


KSD  Is^  Owned  and  Operated  by  the 
ST.  LOUIS  POST-DISPATCH 

FREE  &  PETERS  •  National    Advertising  Representatives 


'  Programs 
Versus  Announcements 

We  are  all  familiar  wilh  ihe  Klondike  rush  for  spot  announce- 
ments. We  welcome  this  business,  but  as  surprising  as  it  may 
seem,  more  than  eighty  per  cent  of  the  time  we  sell  is  for 
programs  of  five  minutes  and  more.  That  is  in  dollar  volume. 

Program  selling  is  a  specialty  that  requires  more  than  quot- 
ing good  availabilities.  It  requires  the  skillful  use  of  more 
than  one  selling  device.  Personal  presentations  are  made  by 
I  men  who  devote  their  time  to  radio  selling  exclusively  — 
^  men  who  know  where  the  business  is  and  how  to  get  it. 
Programs  must  be  sold. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETr.OIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


Those  Simpler  Things 

IN  THESE  DAYS  of  battling  billions,  Treas- 
ury deficits  and  operations  generally  on  a 
grandiose  scale,  the  simpler  things  go  unno- 
ticed. 

A  fortnight  ago  Walter  J.  Neff,  veteran 
radio  sales  executive  and  for  the  last  eight 
years  president  of  NefF-Rogow  Inc.,  advertis- 
ing agency  specializing  in  radio,  called  atten- 
tion in  an  article  in  these  pages  to  the  dizzy 
radio  program  pace.  Without  saying  so,  he 
inferred  radio  has  gone  Hollywood,  with 
extravaganza  the  rule,  and  with  advertisers 
vying  for  leadership  in  talent  expenditures. 

Since  the  appearance  of  the  article,  Mr.  Neff 
reports  considerable  reaction.  Station  execu- 
tives have  written  in  vigorous  support  of  his 
view  that  the  public  likes  the  simple  broad- 
casts— solo  performances  or  string  trios  or 
those  other  earthy,  intimate  renditions  which 
draw  the  listener  closer  to  the  station  or  net- 
works. Newspaper  columnists  have  picked  up 
the  theme. 

There's  much  to  be  said  in  favor  of  the  sim- 
ple program  and  the  personality.  Bing  Crosby 
would  be  top-rated  in  15  minutes  of  straight 
singing  without  a  large  orchestra,  guest  stars 
and  comedy.  Many  independents,  competing 
with  networks,  have  found  that  string  trios 
or  standard  recordings  command  excellent 
ratings  against  much  bigger  programs. 

Mr.  Neff  calls  for  a  better  balance  of  the 
"little  and  big  programs"  whether  network  or 
station.  He  predicts  they  will  attract  additional 
listeners  who  will  listen  additional  hours. 

It's  certainly  worth  the  experiment.  And  it 
doesn't  take  a  daily  meeting  of  agency,  adver- 
tiser, station  and  outside  production  consult- 
ants to  do  it.  Or  should  we  perish  the  thought 
because  it's  too  easy? 


Ray  in  the  Kansas  City  Star 
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UNLIKE  newspapers,  broadcast  stations  or 
networks  carry  no  political  labels.  They  are 
not  Republican  or  Democratic  or  independ- 
ent. Their  owners  and  their  executives  may 
vote  any  way  they  please,  but  the  stations 
pledge  fealty  to  no  political  party. 

That's  as  it  should  be.  Long  ago  broadcast- 
ers wisely  resolved  they  should  have  no  edi- 
torial policy  and  carry  no  political  brand.  Sta- 
tions reserve  no  time  for  their  ownership  to 
project  partisan  views  or  exhort  their  listeners 
to  vote  this  way  or  that. 

But  broadcasters  are  citizens,  vitally  inter- 
ested in  the  national  welfare  and  interested 
too  in  their  own  ability  to  operate  in  the  free, 
competitive  way  guaranteed  Constitutionally. 
As  dispensers  of  public  service  they  are  per- 
haps as  sensitive  to  the  public  taste  as  any 
group. 

During  the  last  few  weeks  broadcasters  had 
their  ears  cocked  toward  Chicago.  They  had  a 
big  job  to  do  in  keeping  their  audiences  in- 
formed on  the  two  great  political  conventions, 
and  they  performed  the  task  admirably.  The 
conventions  were  covered  fully  and  dispas- 
sionately. There  was  no  editorial,  partisan 
viewpoint. 

But  broadcasters  had  another  interest — their 
own  'future.  In  latter  June  they  saw  the  Re- 
publican Convention  adopt  a  forthright  plank 
in  their  platform  pledging  a  free  radio  along- 
side a  free  press.  The  convention  came  out  for 
a  new  radio  law  which  will  define,  "in  clear 
and  unmistakable  language",  the  FCC  role. 

The  Democrats  met  less  than  a  month  later. 
They  adopted  a  shorter  platform.  The  word 
"radio"  was  ignored.  There  was  no  satis- 
factory explanation.  It  couldn't  have  been  that 
the  "free  radio"  plank  was  overlooked.  It  was 
brought  to  the  attention  of  the  Resolutions 
Committee  by  the  NAB  and  by  many  broad- 
casters. National  Chairman  Hannegan  was 
aware  of  it.  So  was  Paul  A.  Porter,  publicity 
chT.irman,  himself  formerly  an  attorney  who 
specialized  in  radio. 

Broadcasters  can  deal  only  with  the  facts 
before  them.  The  Republicans  pledged  remedial 
legislation.  The  Democrats  didn't.  Perhaps  it 
is  too  much  to  expect,  since  the  complaint 
against  regulatory  practices  has  developed 
since  the  New  Deal  took  office  and  any  black- 
and-white  commitment  for  legislation  might 
be  construed  as  a  repudiation  by  the  adminis- 
tration of  its  own  FCC,  particularly  in  a  cam- 
I'aign  year. 

We  recall,  however,  that  in  1939  President 
Roosevelt  himself  called  for  a  new  Communi- 
cations Law  in  letters  to  the  respective  chair- 
men of  the  Senate  and  House  committees  han- 
dling radio.  He  thought  then  that  substantive 
provisions  of  the  Act  required  change  and  that 
i^mbiguous  provisions  should  be  cleared  up. 
What  has  altered  that  view  we  can't  fathom. 
No  one  can  argue  that  radio  is  freer  today 
than  it  was  in  1933  or  1939,  or  that  the  statute 
is  less  ambiguous  or  antiquated. 

It  is  regrettable  that  the  Democrats  failed  to 
express  themselves.  It  is  reasonably  certain 
that  the  Dewey-Bricker  team  will  point  to  that 
omission  in  the  rigorous  campaigning  ahead. 
We  hope  that  the  ensuing  debates  will  draw 
from  the  Democrats  a  clear-cut  expression 
which  in  some  measure  will  compensate  for  the 
glaring  omission  in  its  platform. 


ARTHUR  HOWARD  CROGHAN 

THE  CHALLENGE  of  radio  as  a  new  art 
spirited  Arthur  Croghan  away  from  hif 
week-old  job  with  the  St.  Louis  Star  early 
in  1927.  He  was  21.  KWK  St.  Louis  (then 
KVFE)  was  only  30  days  old  when  he  joined 
as  salesman. 

Seventeen  years  have  passed  since  then  and 
Mr.  Croghan  still  looks  on  radio  as  a  field  tc' 
be  explored.  Now  as  vice-president  in  chargt 
of  sales  of  WJBK  Detroit,  his  energy  is  con-: 
stantly  directed  toward  new  goals  of  achieve- 
ment. '■ 
Mr.  Croghan  was  born  in  St.  Louis  on  Feb 
11,  1905,  the  grandson  of  Capt.  Arthur  James 
Croghan,  of  the  Light  Brigade,  and  one  of  the 
few  survivors  of  the  heroic  Battle  of  Bala^ 
clava.  The  younger  Croghan  attended  gram- 
mar school  in  the  usual  number  of  years,  bu1 
by  the  time  he  got  to  high  school,  his  indi- 
vidualism began  asserting  itself. 

In  his  words,  "The  principal  and  I  could  noi 
agree  on  the  internaitonal  situation  or  some 
thing,  so  I  left  high  school  after  the  first  hal: ! 
year  and  went  to  work." 

He  worked  for  the  General  Outdoor  Adver  ; 
tising  Co.,  and  the  Flexume  Electric  Sign  Co  i 
of  Buffalo  for  a  while.  Then  he  went  witli 
the  St.  Louis  Star — for  a  week.  KWK  ha^ 
barely  sent  out  its  first  signal  when  Arthuil 
Croghan  heard  they  needed  a  time  salesmanfi 
He  took  over,  and  six  months  later  becami 
sales  manager,  remaining  in  that  positioi' 
until  1929. 

The  following  year  he  opened  his  own  office 
in  St.  Louis  as  a  sales  representative.  Hi 
next  move  brought  him  to  Minneapolis  wher 
he  spent  seven  years  in  sales  work.  In  193 
he  applied  for  a  station  license  but  the  appli 
cation  was  denied.  He  still  has  an  idea  in  th  i 
back  of  his  mind,  however,  for  his  own  sta 
tion.  Southern  California  is  the  chosen  spot 
and  the  next  year  or  two  may  find  him  ther 
heading  an  independent  station. 

When  WTOL  opened  in  Toledo  in  1938,  Mi 
Croghan  saw  another  opportunity  to  try  ou 
new  ideas,  and  so  he  accepted  a  post  of  sales 
man  on  the  staff.  A  year  later,  declining  a 
offer  to  become  manager  of  WTOL,  he  joine 
WJBK  Detroit. 

At  WJBK  Arthur  Croghan  found  somethin 
unique  in  the  way  of  format  and  sales  pre 
motion  in  the  foreign  language  field  "\vit 
which  he  had  no  previous  contact.  An  inde 
pendent  station  serving  a  metropolitan  indus 
trial  audience  comprising  60'"r  of  the  popula 
tion  of  Michigan,  WJBK  devotes  an  averag 
of  5%  of  its  24-hour  day  to  broadcasting  foi 
(Continued  on  page  AO) 
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MICROPHONE  BATTLE  OF  THE  CENTURY. 


Prestige-Building,  Sales-Stimulating  Programs 

. . .  AVAILABLE  TO  YOU  ON  WMFM 


The  popularity  and  acceptance  of  such  outstanding 
WMFM  sustaining  programs  has  been  proven.  The  abihty 
of  WMFM  programs  to  build  prestige  and  stimulate  sales 
has  been  proven. 

The  proof  of  WMFM's  ability  to  deliver  results  is  seen  in 
the  fast  growing  list  of  national  and  local  advertisers. 

Tens  of  thousands  of  Milwaukee  and  Wisconsin  families 
have  eagerly  accepted  the  WMFM  schedule  of  distinctive, 


quality  programs,  keyed  to  the  wants  and  needs  of  the  com- 
munity. 

We  will  work  with  you  in  utilizing  currently  popular 
WMFM  programs  or  in  developing  a  new  show  tailored 
to  your  problems  and  to  your  budget. 
The  tihie  to  act  is  now.  Get  full  information  of  the  job 
that  WMFM  can  do  for  your  company  and  your  products 
by  writing,  wiring  or  phoning. 


WMFM 


THf  miLiyflyKff  joosoflL  fm  STfliion 


neiv  survey 

shows 

over  50%  of 

Noonfime  Listeners 
funed  fo 


IN  THE  "HEARTLAND"  KGLO 

llstenership  outranks  all  other  sta- 
tions combined,  at  noon  every  day, 
according  to  the  recent  Robert  S. 
Conlan  survey. 

YES  SIR  ...  we  have  the  listen- 
ers, and  we  know  we  can  sell  your 
products  to  these  folks  In  the 
"Heartland"  of  America.  Farmers 
here  are  working  and  spending  to- 
wards their  greatest  production 
year.  Thousands  of  workers  are 
bringing  home  overtime  pay  from 
packing  plants,  hemp  mills,  corn, 
soybean  and  sugar  beet  process- 
ing plants. 

You'll  start  sales  rolling  when  you 
buy  KGLO. 

fjFREB  —  A  copy  of  this 
! tn'""'^'^'^  1^  complete  "Shidy  of  Lis- 
tening Habits  —  Mason 
City,  Iowa  Area",  will  be 
sent  on  request.  Write 
KGLO  or  ask  any  Weed 
0  Compony  man. 


5000 


MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  AfTiliate 
WEED  &  COMPANY,  Rep. 


Our  Respects  to 

{Continued  from  page  38) 

eign  language  programs  for  15  na- 
tionality groups. 

During  the  past  4%  yearS;  the 
sales  volume  has  increased  ap- 
proximately two  and  a  half  times 
over  the  volume  of  1939  when  Mr. 
Croghan  became  associated  with 
the  station.  WJBK  todaj'  is  re- 
puted to  do  the  largest  volume  of 
business  of  any  250  wat'ter  in  the 
United  States. 

A  year  after  joining  WJBK,  Mr. 
Croghan  purchased  an  interest  in 
the  station  and  was  appointed  vice- 
president  in  charge  of  sales. 

He  is  proud  of  his  radio  career, 
and  prouder  still  of  his  son,  Ter- 
rence  who  is  to  be  inducted  into 
the  Air  Corps  on  his  18th  birthday 
this  month.  He  has  another  son, 
Dennis,  11.  In  1925,  Arthur  Cro- 
ghan married  Dorothy  Leone,  and 
they  make  their  home  in  Detroit. 

The  Detroit  and  Oakland  Hills 
Country  Clubs  know  him  as  a  pret- 
ty good  golfer.  He  also  rolls  up  a 
nice  bowling  score  with  his  team  in 
Detroit.  In  a  more  business-like 
vein,  he  belongs  to  the  Adcraft 
Club,  too. 

But  when  he  has  a  lot  of  spare 
time  on  his  hands,  he  starts  in 
planning  for  that  independent  sta- 
tion he  wants  in  Southern  Cali- 
fornia, FCC  permitting. 


HOWARD  H.  WILSON  Co..  Chicago, 
has  assumed  representation  of  KPHO 
Phoenix,  Ariz.,  and  WAIT  Chicago. 


NOTES 


EUGENE  MEYER,  publisher  of  the 
Washington  Post,  last  week  was  elect- 
ed president  of  WINX  Washington, 
recently  purchased  by  the  newspaper 
for  $.500,000.  Wayne  Coy,  assistant 
to  Mr.  Meyer  and  formerly  of  the 
White  House  secretariat,  is  vice-pres- 
ident and  secretary ;  C.  0.  Boysen. 
business  manager  of  the  Post,  vice 
president  and  treasurer.  Lawrence  J. 
Heller,  founder  of  WINX,  remains  as 
manager. 

DON  S.  ELIAS.  executive  director 
of  WWNC  Asheville,  N.  C,  has  been 
appointed  to  the  Committee  on  Federal 
Finance,  U.  S.  Chamber  of  Commerce. 

HAROLD  E.  FELLOWS,  general 
manager  of  WEEI  Boston,  has  been 
awarded  a  certificate  of  appreciation 
by  the  American  Red  Cross  Blood 
Donor  Service. 

GENE  GRANT,  account  executive  of 
the  Blue,  San  Francisco,  has  been 
shifted  to  the  network's  Hollywood 
staif.  He  succeeds  Myron  Elges.  who 
resigned  to  join  Hillman-Shane- 
Breyer,  Los  Angeles  advertising  agen- 
cy, as  account  executive. 

PAUL  F.  HARRON.  president  of 
WIBG  Philadelphia,  is  the  father  of  a 
girl. 

EUGENE  S.  THOMAS,  sales  man- 
ager of  WOR  New  York,  celebrated 
his  tenth  anniversary  with  the  sta- 
tion on  .July  31. 

CHARLES  HAMMOND.  NBC  di- 
rector of  advertising,  is  the  father  of 
a  girl. 


Nol 

in  Alabama 


WSGN  has  Alabama's 
best  coverage  by  far. 
The  NAB  mail  and 
Signal  Strength  map 
proves  it  and  so  do 
the  contours  and  the 
NBC  AU-County  Sur- 
vey. It  also  has  a 
Morning  Hooper  that 
is  bigger  than  all  other 
Birmingham  stations 


combined.  Besides,  it 
airs  seven  of  Birming- 
ham's most  popular 
programs  and  offers 
the  city's  most  valu- 
able salable  time  .  .  . 
That  combination 
makes  WSGN  the 
Number  One  Station 
in  one  of  the  South's 
toprated  markets! 


WSGN 


The  Birmingham  News-Age  Herald  Station 

Represented  Nationally  by  HEADLEY  REED 


McTigue  Heads  WINN 

HARRY  C.  McTIGUE,  production 
manager  of  WINN  and  associated 
with  the  late  D.  E.  (Plug)  Ken- 
drick  in  the  station,  last  week  was 
formally  elected 
vice-president  of 
the  Kentucky 
Broadcast- 
ing  Corp.,  owner- 
licensee,  and  ap- 
pointed station 
general  manager. 
Mr.  K  e  n  d  r  i  c  k  , 
president   of  the 
Kentucky  corpo- 
ration, died  July 
Mr.  McTigue     25  at  his  home  in 
Louisville  [Broadcasting,  July  31]. 
Before    becoming    affiliated  vrith 
WINN  Mr.  McTigue  was  assistant 
manager  of  WLOL  Minneapolis-St. 
Paul. 


DON  ROBERT,  CBS  midwest  sales 
manager,  gave  a  cocktail  party  July 
26  in  Minneapolis  in  honor  of  Bob 
Buckley,  assistant  sales  manager  of 
the  network's  midwest  division,  and 
Howard  Keefe  who  recently  joined 
the  division.  Guests  included  A.  E. 
.Toscelyn,  general  manager  of  WCCO 
Minneapolis-St.  Paul,  and  Al  Shee- 
han,    assistant    manager  of  WCCO. 

SAMUEL  CHOTZINOFF,  manager 
of  the  NBC  music  division,  on  Aug. 
left  New  York  for  a  three-week  tour 
of  NBC  branches  throughout  the  coun- 
try. Purpose  of  trip  is  to  survey  the 
local  music  scene  in  each  NBC  divi- 
sion. 

CURTIS  P.  RITCHIE,  owner  of 
KGHF  Pueblo.  Colo.,  and  State  Sen- 
ator, declined  the  Democratic  nomina- 
tion for  Congressman,  opposing  J.  Ed- 
gar Chenoweth. 

T.OUIS  YYNER,  executive  director 
of  WSBA  York,  Pa.,  is  on  an  eastern 
tour  of  radio  as  guest  of  Allen  Stock, 
general  manager  of  National  Radio 
Features,  Albany. 

WYNN  WRIGHT,  NBC  national  pro- 
duction manager,  on  Aug.  3  addressed 
the  Third  Annual  Radio  Institute. 
Chicago,  which  was  formed  in  co- 
operation with  NBC  Chicago  and 
Northwestern  U. 

WILLIAM  H.  KELLEY,  San  Fran- 
cisco regional  manager  of  RCA  and 
for  20  years  a  sales  executive  for  that 
firm,  has  resigned  to  become  genera" 
sales  manager  of  Galvin  Mfg.  Corp.. 
Chicago. 

W.  WOODBURY  (Nick)  CARTER, 
formerly  with  WSYR  Syracuse,  has 
been  named  assistant  manager  ol 
WTRY  Troy.  N.  Y. 


FOUR  TOP 
MARKETS! 

'Central  Kentucky 

WLAP  Lexington,  Ky. 

*  Amarillo 

KFDA  Amarillo,  Tex. 


•The  Tri-State 


Huntington,  W.  Va. 


•  Knoxville 

I        B  I  R  Knoxville,  Tenn. 


All  jour  stations  oxcned  and  operated  by 
Gilmore  N.   TVunn  and  J.  Lindsay  Nunn 
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DAY  and 


Monday  thru  Friday 
8  a.  ni»  to  6  p«  iti> 


I 


NBC  HAS  THE  BIG  SHARE  OF 
PACIFIC  COAST  LISTENING  TIME"^ 

^Average  Pacific  Coast  Hooperating  (June  report)  of 
all  programs  for  each  network  during  time  indicated 


It's  double-billing  for  NBC  programs  in  the  "West! 
For  NBC  is  the  leading  network  both  day  and  mghi. 
Why  this  double  popularity?  Here's  the  answer: 

NBC  Western  Division  has  its  own  Parade  of 
Stars  — 19  stellar  news,  drama,  comedy,  music  and 
variety  programs— broadcast  exclusively  to  west-coast 
listeners.  In  addition,  NBC's  bright  array  of  trans- 
continental shows  are  prime  favorites  in  the  West. 


You'll  find  the  Number  One  drama  and  music 
programs . . .  the  top  comedy  and  variety  shows  . . . 
three  out  of  four  of  the  leading  news  programs— 
heading  NBC's  roster  of  stars. 

Is  it  any  wonder  NBC  is  "The  Network  Most 
PeopleListentoMost"— day  night.' And  doesn't 
it  follow  that  advertisers  and  time  buyers  can  benefit 
from  this  double  leadership.' 


WESTERN  DIVISION 

SAN  FRANCISCO  Taylor  and  O'Farreil*  HOLlfV/OOD  Sunset  andVine 


of  the  NATIONAL 
BROADCASTING 

COMPANY,  INC. 

★  ★ 

A  SERVICE  OF  THE  RADIO 
CORPORATION   OF  AMERICA 


f  BROADCASTING 
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IT  TAKES 

4  Aces  for  a 


Winning  Poker  Hand 


I  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region, 

KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
**Ros5  Federal  Survey 


BEWNO 


EDDIE  TRUMAN,  production  man- 
ager and  music  director  of  KSO- 
KRNT  Des  Moines,  has  been  inducted 
into  tlie  Army.  Don  Miller  of  the  news 
staff  has  been  inducted  into  the  Ma- 
rines. New  addition  to  the  announcing 
statf  and  formerly  of  KVOR  Colorado 
Springs  is  Charles  Mowat.  R.  J.  Nash, 
former  manager  of  WBRW  Welch,  W. 
Va.,  has  joined  the  KSO-KRNT  news 
and  announcing  stalf. 

JAMES  MORGAN,  former  Charles- 
ton, S.  C  commercial  artist,  recently 
released  from  the  Army,  has  been 
named  merchandising  and  art  director 
of  WSPA  Spartanburg,  S.  C. 

TED  TOLL,  member  of  the  Blue 
central  division  production  depart- 
ment, has  joined  the  Marines  as  a 
second  lieutenant  and  is  stationed  at 
Quantico,  Va. 

S/SGT.  CHARLES  C.  WARREN, 
released  from  the  Marine  Cori)S,  has 
resumed  his  announcing  and  sports 
commentator  duties  at  WCMI  Ash- 
land, Ky. 

IRWIN  A.  SHANE,  director  of  the 
Television  Workshop,  New  York,  is 
the  father  of  a  boy. 

TRANCES  MARIE  LESCOE,  traffic 
manager  of  WCOP  Boston,  has  been 
married  to  Aviation  Cadet  Edward 
Murphy. 

WARREN  SAUNDERS,  m.c.  of 
WCOP  Boston,  is  the  father  of  a  girl. 


SARA  LOU  ALLRED,  formerly  in 
the  logging  department  of  BMI,  is  a 
new  addition  to  the  women's  divisiou 
of  WBIG  Greensboro,  N.  C. 

ADELE  SABBAGH,  former  NBC 
newsroom  copy  girl,  last  week  joined 
WTBO  Cumberland,  Md.,  as  script- 
writer. ^ 

JOE  GRADY,  chief  announcer  of 
WHAT  Philadelphia,  has  resigned  to 
join  the  accounting  staff  of  the  Phil- 
adelphia Electric  Co. 

JUNE  OLDHAM  is  a  new  addition 
to  the  newsroom  staff  of  WCAU  Phil- 
adelphia, which  is  now  composed  en- 
tirely of  women,  except  for  Harry 
Reinhard,  news  editor. 

MELVIN  K.  WHITELEATHER. 
former  news  commentator  of  KYW 
Philadelphia,  has  returned  from 
Europe  where  he  covered  various  bat- 
tlefronts  for  NBC  and  for  the  Phil- 
adelphia Bulletin. 

STUART  WAYNE,  announcer  of 
KYW  Philadelphia,  is  recovering  from 
an  attack  of  influenza. 

JOE  DANIELS,  announcer  of  WPEN 
Philadelphia,  and  Violet  Karen  Shu- 
man,  news  writer  of  WCAU  Phil- 
adelphia, were  married  in  Elkton,  Md., 
last  week. 

HAROLD  BRATSBERG,  program 
director  of  KFPY  Spokane,  has  re- 
signed to  become  program  director  of 
KALE  Portland. 

RALPH  ROGERS,  Blue  Hollywood 
announcer,  has  joined  the  Navy  as 
lieutenant  (j.g. ).  Terry  O'Sullivan 
has  resigned  as  Blue  announcer  to 
freelance. 

ROBERT  FREED,  announcer  of  Don 
Lee  Broadcasting  System,  Hollywood, 
is  the  father  of  a  boy. 

ROBERT  GILLEN,  announcer  of 
KEOX  Long  Beach,  Cal.,  has  joined 
KMPC  Hollywood. 


Splash ! 


BOB  DeHAVEN,  program 
director  of  WTCN  Minneap- 
olis-St.  Paul  and  stellar  bond 
salesman  ($500,000  worth), 
will  go  to  any  length  to  sell 
a  bond.  At  the  Aqua  Follies, 
part  of  Minneapolis  Aqua- 
tennial  Celebration,  Bob  told 
the  crowd  he  would  jump  off 
the  40-ft.  diving  tower  if 
someone  would  buy  a  $1,000 
bond.  He  had  two  takers, 
whereupon  210-pound  De- 
Haven  climbed  the  ladder, 
took  off  his  shirt,  pants  and 
shoes,  then  jumped  into  the 
lake. 


WRLC  Changes 

BILL  KILGORE,  former  chief  en- 
gineer of  WRLC  Toccoa,  Ga.  has 
been  named  assistant  manager  and 
program  director,  according  to 
Virgle  E.  Craig,  manager  who  has 
been  classified  lA-L  in  the  draft. 
Ernest  Church  succeeds  Mr.  Kil- 
gore  as  chief  engineer.  Sam  Gaines 
has  been  added  to  the  station's 
staff  as  salesman-announcer,  and 
Frankie  Scott  has  returned  as  di- 
rector of  women's  programs  and 
announcer. 


TOM  SW AFFORD,  former  produc- 
tion manager  of  KGB  San  Diego,  Cal.. 
has  joined  KGW  San  Francisco,  in  a 
similar  capacity. 

JOHN  KNOX,  formerly  of  CKCO 
Ottawa  and  CKMO  Vancouver,  has 
joined  the  announcing  stafE  of  CKRN 
Rouyn,  Quebec. 

STUART  GRAY  will  join  the  an 
nouueing  staff  of  WOL  Washingto 
on  Aug.  7,  shifting  from  WMAL  Wash 
ington. 

RAYMOND  PROVOST,  formerly  o 
KGB  San  Diego,  Cal.,  has  shifted  to 
KPAS  Pasadena,  Cal. 

BETRAM   WIGTIL,   released  from 
the   Army,   has    joined    KFVD  Lo 
Angeles. 

CLAUDE  HARMQN,  released  fro 
the  Army,  has  joined  KGFJ  Los  An 
geles. 

JEAN  MAXFIELD,  former  traffi 
manager  of  KYA  San  Francisco,  is  no 
with  the  OWI  in  that  city. 

HARRY  WISMER,  Blue  sportscast^ 
er.  has  been  appointed  to  the  Physical 
Fitness  Committee  of  the  Federa 
Security  Agency,  as  radio  consultant 
to  stimulate  greater  interest  in  sports 
{Continued,  on  page  ii) 
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AMERICA'S  MOST  POWERFUL  INDEPENDENT  STATION 


(Continued  from  page  42) 

JOE  RYAX,  farm  editor  of  KENT 
Des  Moines,  has  been  named  director 
of  news  and  special  events,  replacing 
Charles  Logan,  who  has  left  to  accept 
a  commission  as  lieutenant  in  the  Ma- 
rines. 

WAYNE  DAVIS,  formerly  of  WBIR 
Knoxville,  has  been  added  to  the  an- 
nouncing staff  of  WSPA  Spartanburg, 
•S.  C. 

DON  HEATH,  announcer  at  KGHF 
Pueblo.  Colo.,  will  report  today  (Aug. 
(  )  for  intluetion  into  the  Armed 
Forces. 

WARREX  MOWDER.  formerly  in 
defense  work  with  Lockheed  Aircraft, 
has  joined  the  announcing  staff  of 
KSAL  Saliua,  Kan.  Gene  Moser  has 
returned  to  the  station  as  announcer. 
Dean  Ayres.  announcer,  has  resigned 
to  accept  a  scholarship  to  a  Massa- 
chu.setts  dramatics  school. 

"WALLACE  B.  RUGGLES.  former 
radio  writer  and  producer  for  NBC 
and  the  OWL  has  been  promoted  from 
second  to  first  lieutenant  at  Ft.  Ben- 
ning.  Ga. 

AL  EILKEN  has  been  added  to  the 
news  stall'  of  KYA  San  Francisco. 


Aides  to  Services 

ROBERT  G.  SOULE,  vice- 
president  and  merchandising 
manager  of  WFBL  Syracuse 
has  given  three  secretaries  to 
the  service.  Lt.  James  E. 
Moore  is  now  in  the  South 
Pacific,  with  18  months  serv- 
ice. Lois  Stone  is  reported 
to  have  arrived  in  England 
as  an  American  Red  Cross 
staff  assistant,  and  Rita 
Muth,  a  Yeoman  3/C  in  the 
WAVES,  is  stationed  in  Pen- 
sacola. 


MARY  DAVIDSON,  formerly  of  Ot- 
tawa, is  a  new  member  of  the  an- 
nouncing staff  of  CKBI  Prince  Albert, 
Sask.,  replacing  Aline  Rousseau,  re- 
signed. 

DICK  HATTON,  announcer  of  WJW 
Cieveland,  is  the  father  of  a  boy. 

JOE  FRIBLBY,  formerly  of  WCOA 
Pensacola,  Fla.,  and  KTUC  Tucson. 
Ariz.,  is  a  new  addition  to  the  an- 
nouncing staff  of  WJW  Cleveland. 


BOB  JOHNSON  has  been  added  to 
the  announcing  staff  of  KGVO  Mis- 
soula, Mont. 

KIERMAN  BALFE,  formerly  of 
WERC  Erie.  Pa.,  has  joined  WSTV 
Steubenville,  O. 

JACK  MERDIAN,  program  manager 
of  WSTV  Steubenville,  O.,  has  been 
named  a  member  of  the  Jefferson 
County,  O.,  War  Price  &  Rationing 
Board. 

LT.  ROBERT  L.  KAUFMAN,  for- 
mer WISR  Butler,  Pa.  announcer, 
has  been  awarded  the  Air  Medal  "for 
exceptionally  meritorious  achievement 
while  participating  in  sustained  bomb- 
er combat  missions  over  Germany." 

JAMES  CASSIDY,  director  of  spe- 
cial events  and  international  broad- 
casts of  AVLW  Cincinnati,  has  ar- 
rived in  the  European  Theatre  of  Op- 
erations, the  Crosley  station  has  been 
advised. 

ERNIE  MOTT  and  Muriel  Phillips, 
both  of  CKGB  Timmins,  Ont.,  are 
to  be  married  early  in  August. 

NORMAN  PALMER  and  Winifred 
Sinclair,  both  of  CKGB  Timmins. 
Ont.,  have  announced  their  engage- 
ment, with  the  wedding  set  for  next 
year. 


WPB  Elevates  Feyling 

HAL  FEYLING,  information  spe- 
cialist of  the  Radio  &  Radar  Divi- 
sion of  WPB,  has  been  promoted  to 
news  editor  of  the  Information  Di- 
vision, it  was  announced  last  week. 
Mr.  Feyling  is  succeeded  by  Carl 
H.  Butman  [Broadcasting,  July 
31], 


Harper  to  Marines 
TRO  HARPER,  WOR  New  York 
newscaster,  last  week  resigned  to  join 
the  Marines.  Prescott  Robinson  re- 
places him  on  the  11  a.m.  newscast, 
alternately  sponsored  by  the  Serutan 
Co.,  Jersey  City,  and  the  National 
Biscuit  Co.,  New  York.  Ed  Thorger- 
sen,  newsreel  commentator,  replaces 
Mr.  Harper  on  the  11  p.m.  news 
period,  sponsored  by  Look  Magazine 
Tuesday.  Thursday  and  Saturday,  and 
by  Hoffman  Beverages  the  remaining 
three  days  of  the  week. 


DICK  GLUNS,  senior  producer  of 
CJBC  Toronto,  and  Diana  Stevens, 
secretary  to  CJBC  Manager  Spence 
Caldwell,  have  announced  their  engage- 
ment. 

DEAG  ROSSELL,  former  assistant 
program  director,  WTRY  Troy,  N.  Y.. 
has  been  promoted  to  program  diree- 1 
tor.  He  was  recently  the  father  of  a  i 
boy. 

ED  WALKER,  WTRY  Troy,  N.  Y. 
announcer  is  now  handling  publicity 
and  promotion. 

STAN  CONRAD,  former  program  di- 
rector of  WMFR  High  Point,  N.  C, 
now  with  WGBG  Greensboro  in  tht 
same  capacity.  Bob  Bean,  formerlj 
with  WAIR  Winston-Salem,  N.  C. 
has  joined  the  announcing  staff  ol 
WGBG. 

DON  BELL,  formerly  of  stations  iii 
Florida,  North  Carolina  and  Louisi 
ana,  has  joined  WAKR  Akron  as  nighi 
supervisor.  Floyd  Ryel,  formerly  witl 
WCAU  Philadelphia,  and  Walt  Hen 
rich,  released  from  the  Navy,  are  new 
additions  to  the  WAKR  anuouncin;. 
staff. 

JERRY  SMITH  has  been  added  t( 
the  announcing  staff  of  WBIG  Greens 
boro,  N,  C, 

ALFRED  LARR,  formerly  of  WASK 
Lafayette,  Ind.  and  WFBL  Syracuse 
Ted  Lee,  formerly  with  WEBC  Du 
luth  and  WCCO  Minneapolis ;  and  Bil 
Finn  are  new  members  of  the  announc 
ing  staff  of  WISH  Indianapolis. 

DON  THOMPSON,  producer  of  KPO  j 
NBC  San  Francisco,  is  the  father  o  I 
a  boy. 

JOHN  SAGE,  formerly  of  KGDl 
Stockton,  Cal.,  has  joined  KYA  Sai 
Francisco  as  announcer. 

DAVID  MOORE,  former  announce) 
of  FM  station  KALW  San  Francisco 
has  joined  KYA  San  Francisco  a; 
announcer. 

PATRICK  MICHAEL  CUNNING 
president  of  Pacific  Coast  Independ 
ent  Television  Producers  Assn.,  HoUy 
wood,  is  the  father  of  a  boy.  Mrs 
Cunning,  known  professionally  a; 
Martha  Drake,  is  a  television  produc 
er  and  writer. 

DUSTIN   RHODES,    announcer   oi  | 
KGFJ  Los   Angeles,  has   shifted  ti 
KMTR  Hollywood. 
EARL  WILD  has  rejoined  the  NB( 
music  staff  after  serving  two  year 
in  the  U.  S.  Navy. 
ANNE  RAIDABAUGH,  publicity  di 
rector  of  WDNC  Durham,  N.  C,  i  ! 
now  with   the  publicity  departmen 
of  USO  Region  IV,  Richmond.  Sh ! 
will  be  replaced  at  WDNC  by  Kath 
Johnson,  formerly  of  WDAK  Colun 
bus,  Ga. 

JACK  BINGHAM,  former  sehoc 
teacher  and  new  to  radio,  has  joine  I 
the  announcing  staff  of  OKWX  Vai] 
couver.  I 
BOB  HUTTON,  formerly  of  CFJ(I 
Kamloops,  B.C.,  has  joined  the  ar  i 
nouncing  staff  of  CKWX  Vancouvei  j' 


THE  BRAN  HAM  COMPANY 


KTHS  Hot  Springs,  Ark. 

KWKH   Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC   ......   Austin,  Texas 

KRIC  Beaumont,  Texas 

KRLD  .......  Dallas,  Texas 

WCHS  .....  Charleston,  W.Va. 

WBLK   ....   Clarksburg,  W.  Va. 

WSAZ  ....   Huntington,  W.  Va. 

WPAR  ....  Parkersburg,  W.  Va. 
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ATOP  A  FIGHTING  TANK,  CORRESPONDENT  BAYLOR  CATCHES  VOICES  OF  FIGHTING  MEN  FOR  THEIR  LOVED  ONES  BACK  HOME 


WAR  CORRESPONDENT 


David  Baylor  sends  voices  of  hometown  boys 
from  European  front  via  Cleveland's  WGAR 


A  hunting  license  presented  to  WGAR  Correspondent  David  Baylor  by 
the  United  States  Marines  became  a  good  luck  charm  for  his  European 
assignment  in  hunting  up  Ohio  service  men. 


WHEN  David  Baylor  in  June  departed  for 
Europe  as  special  war  correspondent  for 
Radio  Station  WGAR  in  Cleveland,  it  was  on  a 
definite  assignment  to  seek  out  hometown  lads 
in  the  service  and,  when  possible,  to  transmit 
their  voices  back  to  the  parents,  w^ves  and 
youngsters  who  anxiously  wait  at  home. 

Five  times  weekly  (starting  July  9th),  Cor- 
respondent Baylor's  short  wave  interviews  and 
reports  on  Cleveland  service  men  are  aired  over 
WGAR.  By  prearranged  notice  to  families  of 
men  who  will  be  interviewed,  scores  of  homes 
now  are  hearing  the  voices  of  their  fighting  men 
for  the  first  time  in  many  months.  And,  with  a 
recent  shift  to  1220  kilocycles  which  extended 
its  area  and  improved  the  strength  and  clarity 
of  its  signal,  WGAR  now  reaches  thousands  of 
additional  homes  with  its  overseas-originated 
programs,  now  totaling  twelve  weekly  broad- 
casts through  BBC  facilities. 

There  is  no  fan  mail  so  prized  at 
Cleveland's  Friendly  Station  as  the 
ever-increasing  number  of  thank-you 
letters  from  mothers  and  dads,  wives 
and  sweethearts  of  the  boys  w'hose 
A^;*'/ *  voices  have  "come  home"  over  WGAR. 


ENAMELED  Utensil  Manufactures 
Council.  Cleveland,  has  appointed 
Ruthrauff  &  Ryan,  Chicago,  to  han- 
dle its  advertising.  Radio  plans  are 
.  being  considered. 

E.  LTXX  WERNER,  formerly  with 
United  States  Adv.  Corp..  on  Aug.  1 
joined  the  Deepfreeze  Division.  Motor 
Products  Corp..  Chicago,  as  advertis- 
ing manager. 

SIDNEY  G.  ALEXANDER,  dis- 
charged from  the  Maritime  Service  as 
a  lieutenant,  has  returned  to  his  for- 
mer post  with  Columbia  Pictures  Corp., 
New  York,  in  charge  of  national  co- 
operative advertising   and  radio. 

SCALAMANDRE'S  SILKS.  New 
York,  has  named  New  Century  Adv., 
New  York,  to  handle  its  advertising 
and  has  signed  a  .">2-week  contract 
with  WOV  New  York  for  a  weekly 
half-hour  program. 


KROGER  GROCERY  &  Baking  Co., 
Cincinnati,  has  renewed  sponsorship 
of  its  two  quarter-hour  daytime  se- 
•rials  heard  Monday  through  Friday 
ou  WMAQ  Chicago.  Programs  are 
Mary  Foster,  the  Editor's  Daughter, 
11:00-11:1.5  a.m.  (Kroger  Clock 
Bread),  and  Linda's  First  Love,  11  :l.j 
to  11:30  a.m.  (Kroger  Hot-Dated 
Coffee).  Contract  is  for  52  weeks. 
Agency  is  Ralph  H.  .Jones  Co.,  Cin- 
cinnati. 

KELLOGG  Co.  of  Canada.  London. 
Ont.  (bran  flakes),  has  started  one- 
minute  spot  announcement  campaign 
on  a  large  number  of  Canadian  sta- 
tions. Account  was  placed  by  .1.  Wal- 
ter Thompson  Co..  Toronto. 

BARBARA  ANN  BAKING  Co..  Los 
Angeles  (  bread ) .  with  time  pre-empted 
on  KH.J  Hollywood  and  KFXM  San 
Bernardino.  Cal.,  on  Aug.  7  shifts 
Barbara  Ann  Pay  Day  Quiz  to  KMPC 
Hollywood.  Contract  is  for  .52  weeks. 
Placement  is  through  Scholts  Adv. 
Service,  Los  Angeles. 

THE  PHILADELPHIA  Co.  for  In- 
surance on  Lives  &  Granting  An- 
nuities, Philadelphia  banking  institu- 
tion, has  appointed  N.  W.  Ayer  & 
Son,  Philadelphia.  as  advertising 
counsel. 


MORRIS  ROSENBERG  Co.,  Los  An- 
geles (Rose  peanut  buttter),  new  to 
radio,  has  started  sponsoring  partici- 
pation five  times  per  week  on  Kitchen 
Kollege  on  KFWB  Hollywood.  Con- 
tract is  for  52  weeks.  Agency  is  Gerth- 
I'acific  Adv.,  Los  Angeles. 

MCmTON'S  Clothing  Co.,  Boston,  has 
st.irted  local  sponsorship  of  Boake  Car- 
ter on  WNAC  Boston,  Tuesdays  and 
Thursdays.  12-12 :15  p.m.  Agency  is 
Mina  Lee  Simon  Co.,  Boston. 

W.  E.  BALCOM,  member  of  the  sales 
force  of  Pepsodent  Co.,  Chicago,  has 
been  appointed  eastern  sales  manager 
of  the  Pepsodent  Division  of  Lever 
Bros.  Co..  with  headquarters  in  New 
York. 

JIM  FURLONG'S  Industrial  Bank. 
Denver,  has  started  a  number  of  one- 
minute  spot  announcements  on  KOA 
Denver.  Dupler  Art  Furriers.  Denver, 
has  renewed  its  schedule  of  one-min- 
ute announcements  on  that  station. 
Business  placed  through  Ted.  Levy 
Adv.,  Denver. 

UNITED  STATES  Time  Corp..  Wa- 
terbury.  Conn.,  has  appointed  Comp- 
ton  Adv.,  New  York,  to  handle  ad- 
vertising for  Ingersoll  watches  and 
clocks.  No  media  plans  were  disclosed 
last  week. 
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Westinghouse  Refunds 

WESTINGHOUSE  Elec.  &  Mfg. 
Co.,  through  renegotiation  with  the 
Navy  Price  Adjustment  Board,  has 
agreed  to  refund  $5,055,965  to  the 
Government,  in  addition  to  major 
voluntary  price  reductions,  A.  W. 
Robertson,  chairman,  informed  the 
board.  Actual  1943  net  income, 
after  renegotiation,  was  §21,401,- 
568,  a  reduction  after  income  and 
excess  profits  taxes  of  $953,732  un- 
der estimates  of  the  annual  report 
last  March.  War  contract  termina- 
tions are  increasing,  although  pro- 
duction the  first  six  months  this 
year  was  higher  than  any  other  six- 
month  period  in  the  company's  his- 
tory, said  Mr.  Robertson. 


KOSCH'S,  Spartanburg.  S.  C.  (jew- 
elers), has  started  sponsorship  on 
WSPA  Spartanburg  of  a  weekly  pro- 
gram of  organ  and  piano  music,  Fri- 
days 7 :15  p.m.  Contract  is  for  26 
weeks. 

PEPSI-COLA  Bottling  Co..  Atlanta, 
is  sponsoring  a  quarter-hour,  tran- 
scribed series  on  WGST  Atlanta,  titled 
Romance  d  Melody,  featuring  romantic 
string  music.  Program  is  heard  Mon- 
day through  Saturday,  10:30-10:45 
p.m. 

REMAR  BAKING  Co.,  Emeryville, 
Cal.  (bread),  has  started  sponsorship 
of  the  quarter-hour  transcribed  serial 
Hetty  (ind  Boh  on  KPO  San  Fran- 
cisco, ^londay  through  Friday,  3 :45- 
4  p.m.  (PWT).  on  a  52-week  basis. 
Agency  is  Garfield  &  Guild,  San  Fran- 
cisco. 

DR.  HESS  &  CLARK.  Ashland,  O., 
has  started  a  five-minute  musical  pro- 
gram five  weekly  on  KGVO  Missoula, 
Mont,  in  the  0:50-6:55  a.m.  period. 

THOMAS  J.  WEBB  Co..  Chicago 
(coffee),  has  renewed  its  sponsorship 
of  three  daily  spot  announcements  on 
WMAQ  WGN  WCFL  WIND,  all  of 
Chicago.  Contract  for  52  weeks  was 
placed  by  Schwimer  &  Scott,  Chicago. 

MERRIA  CHEMICAL  LAB..  (Mer- 
ria  Moth  chemicals),  Columbus.  O.. 
has  begun  participation  on  women's  co- 
operative programs  on  WMBD  WIBC 
UMR  WTIC  WBEN  WCAE.  Con- 
tracts, placed  by  First  United  Broad- 
casters, Chicago,  are  from  three  months 
to  52  weeks. 

AMERICAN  HOME  Products  Corp., 
New  York,  has  named  Thomas  H. 
Brown  Jr.  as  secretary  and  general 
counsel.  He  joined  AHP  in  1937  and 
assisted  in  organizing  the  company's 
legal  department. 

FOUR  new  sponsors  have  signed  for 
participation  on  Paul  Gibson's  House- 
irires'  Protective  League  and  Sunrise 
Salute  on  WBBM  Chicago,  and  two 
companies  have  renewed.  New  partic- 
ipants are  :  G.  N.  Coughlan  Co..  West 
Orange,  N.  J.  (Chimney  Sweep  soot 
destroyer),  for  13  weeks  beginning 
Sept.  11.  through  Roche.  Williams. 
&  Cleary.  N.  Y. ;  Grocery  Store  Prod- 
ucts Sales  Co:,  New  York  (Fould's 
Macaroni).  13  alternate  weeks  start- 
ing Sept.  18.  through  Campbell-Ewald 
Co.,  Chicago  ;  Omar.  Inc..  Omaha.  Neb. 
(Ranch  House  Pancake  Flour),  26 
weeks  beginning  Sept.  11,  through 
MacFarland-Aveyard  &  Co.,  Chicago  ; 
Good  Foods.  Minneapolis,  Minn. 
( Skippv  Peanut  Butter).  52  weeks 
starting  Sept.  4.  through  Garfield  & 
Guild  Adv..  San  Francisco.  Renewals, 
effective  Aug.  4.  are  :  Stewart  &  Ashby 
Coffee  Co.,  Chicago  (coffee  and  tea), 
Williams  &  Cleary,  Chicago ;  Beatrice 
Creamery  Co.,  Chicago  ( ^Meadow  Gold 
Butter),  52  weeks,  through  Foote, 
Cone  &  Belding.  Chicago.  Housetrives' 
Protective  League  is  broadcast  Mon- 
days through  Fridays.  4  :00-4  :30  p.m. 
(CWT)  and  Sunrise  Salute,  Mondays 
through  Saturdavs.  6:00-():55  a.m.  • 
(CWT)    on  WBBM  Chicago. 


Page  46    •    August  7,  1944 


BROADCASTING    •    Broadcast  Advertising 


It 


Having  once  learned  how  to  swim,  you'll  never  forget. 

Years  may  pass  hut  the  habit  of  proper  arm  and  leg  coordination 

will  return  the  moment  you  enter  the  water. 


Another  powerful  habit  is  that  exemplified  by  the 
people  of  Southern  New  England.  For  more  than  19 
years,  they  have  consistently  turned  to  WTIC  for  their 
radio  entertainment. 

This  habitual  listenership  is  of  prime  importance  to 
national  advertisers.  It  means  that  there  is  a  waiting 
and  attentive  audience  to  receive  your  sales  message. 
It's  a  guarantee  that  your  story  will  be  heard. 


Another  point  to  bear  in  mind  is  the  fact  that  the 
people  of  Southern  New  England  possess  an  effective 
buying  income  more  than  60%  in  excess  of  the  national 
average.  Convince  them  of  the  merits  of  your  product. 
They  have  the  money  to  buy  it. 

For  real  sales  results,  get  into  the  habit  of  using 
WTIC's  50,000  WATTS  to  reach  the  whole  of  this 
wealthy  Southern  New  England  market. 


A^RE  IN  THE 


IN  SOUTHERN  NEW  ENGLANU 


or  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  IVO.  \  MARKET 

The  Travelers  Broadcasting  Service  Cqrporafion 
Member  of  NBC  and  New  England  Regional  Network 

Repfesenled  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Delroil,  Son  Francisco  and  Hollywood 
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NEWS  REpAtER 


FULTON  LEWIS,  Jr. 

Keeps...  Happy 


DEPARTMENT  STORE  —  ".  .  .  he  is  the  one 

factor  which  has  increased  our  figures  higher 
than  any  other  outlet." 

MEN'S  CLOTHING  STORE—".  .  .  gives  a  fair 
and  convincing  analysis  .  .  .  his  listeners  are 
receptive  to  our  sales  story  and  .  .  .  refer  to  his 
broadcasts." 

SAVINGS  AND  LOAN  CO.- 
with  all  of  us  here  .  .  ." 


.  he  is  "tops" 


BAKERY—".  .  .  our  entire  organization  is  highly 
pleased  with  the  favorable  results  and  reactions 
received  from  the  trade  and  the  public  .  .  ." 

RADIO  MANUFACTURER—".  .  .  Letters  ex- 
pressing appreciation  of  Fulton  Lewis,  Jr.,  have 
poured  into  our  factory  by  the  hundreds  .  .  ." 

BANKING  CO.—".  .  .  we  feel  that  this  portion 
of  our  advertising  is  dignified,  beneficial  .  .  ." 

FULTON  LEWIS  JR  is  now  heard  on  more  than  210  Mutual 
stations  with  over  130  sponsors.  For  sponsorship  in  your  city 
call,  wire  or  write  WM.  B.  DOLPH,  WOL,  WASH.,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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FRANK  S  KENT  last  week  re- 
sumed duties  as  president  of  Tracy, 
Kent  &  Co.,  New  York,  after  receiv- 
ing a  discharge  from  the  Army  Air 
Forces.  Mr.  Kent,  who  held  the  rank 
of  a  major,  joined  the  Air  Force  in 
1942. 

OSCAR  VASQUEZ,  a  former  space- 
buyer  for  Expert  Adv.  Agency,  New 
York,  has  been  appointed  timebuyer 
for  Irwin  Vladimir  &  Co.,  New  York. 

ROGER  M.  COMBS  .Jr.,  former  ac- 
count executive  with  Erwin,  Wasey  & 
Co.,  New  York,  has  joined  Dancer- 
Fitzgerald-Sample,  New  York,  as  ac- 
count executive. 

MARTIN  A.  GOSCH,  Hollywood  pro- 
ducer of  Foote,  Cone  &  I5elding  on 
CBS  Jack  Carson  Show,  has  resigned 
that  post  effective  in  late  August  to 
devote  time  to  other  freelance  assign- 
ments. 

HENDRICK  VOLLAERTS  has 
joined  J.  Walter  Thompson  Co.,  Holly- 
wood, and  has  been  assigned  chief 
writer  of  the  CBS  Frank  Sinatra  Show 
which  resumes  Aug.  16. 

CHESTER  MeCRACKEN,  formerly 
in  charge  of  Bristol-Myers  NBC  pro- 
gram Mr.  District  Attorney  at  Ped- 
lar, Ryan  &  Lusk,  New  York,  has 
been  appointed  radio  director  of 
Doherty,  Clifford  &  Shenfield,  New 
York. 

ROBERT  FRANKLIN,  head  of  Rob- 
ert Franklin  &  Assoc.  Adv.,  has  been 
elected  president  of  the  Fresno,  Cal. 
Advertising  &  Sales  Club.  Paul  R. 
Bartlett,  manager  of  KFRE  Fresno, 
is  vice-president. 


A  50,000  watt 

\audience  dta^ 
250  watt  rate 


MORNING  INDEX 
TON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

14.2 

28.1 

33«7 

24.0 

AFTEIWOQN  INDEX 
tm.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

28o9 

27.6 

25.1 

17.5 

SLN.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

40o6 

12.6 

36.7 

9»7 

TAKE  A  LOOK  AT  THE  RECORD 

That's  AM  We  Ask! 


LOUISVILLE'S 
TRADING  AREA 

M%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


B  u  rn-  S  m  ith  '7Zz&mf£^£^a&/gl 


WILLIAM  CAYTON,  former  copy 
chief  of  Picard  Adv.  Co.,  New  York.  • 
has  been  appointed  copy  director  and 
assistant  to  the  president  of  S.  Duane 
Lyon  Inc.,  New  York. 

DAVID   G.  LYON,   former  arcount'- 
executive  of  Blow  Co.,  New  York,  ha;^  i 
been  appointed  manager  of  the  re- 
search   department    of    Walter  M. 
Swertfager  Co.,  New  York. 

-lOSBPH  YOCAM,  announcer  with 
Smith  &  Bull  Adv.,  Los  Angeles,  is 
the  father  of  a  boy. 

I 

RAY   SCHOONOVER,   formerly  on 
the  copy  staff  of  J.  M.  Mathes  Inc.. 
New  York,  has  joined  the  copy  staff  i 
of  Doremus  &  Co.,  New  York.  i 

WILLIAM  TYLER,  formerly  on  the 
copy  staff  of  Kenyon  &  Eckhardt,  j 
New  York,  has  joined  the  copy  staff 
of  Doherty,  Clifford  &  Shenfield,  New 
York.  He  was  also  previously  with 
Foote,  Cone  &  Belding,  McCann- 
Erickson,  and  Young  &  Rubicam,  all , 
of  New  York. 

MARGE  KERR,  formerly  head  of 
the  radio  publicity  department  of  Tom 
Fizdale  Inc.,  New  York,  has  joined 
the  radio  staff  of  N.  W.  Ayer  &  Son, 
New  York,  as  talent  buyer.  Miss  Kerr 
replaces  Alma  E.  Marks  who  has 
joined  the  radio  division  of  the  Over- 
seas Branch,  Office  of  War  Informa- 
tion. Prior  to  joining  the  Fizdale  staff, 
Miss  Kerr  was  a  member  of  the  NBC 
Chicago  publicity  department. 

MIRIAM  DIXON,  assistant  to  Fred 
Bell  of  the  Katz  Agency's  Atlanta  of- 
fice, is  hospitalized,  following  a  recent 
major  operation. 

ROBERT  KAHN  &  Assoc.,  Chicago 
advertising  agency,  last  week  moved 
its  offices  from  the  13th  floor  of  430 
North  Michigan  Bldg.,  to  occupy  entire 
9th  floor. 

GORDON  WALLACE  has  joined 
Spitzer  &  Mills,  Toronto,  as  account 
executive,  after  14  years  with  Mac- 
Laren  Adv.  Co.,  Toronto. 

GRANT  H.  ADAMS,  for  13  years 
with  Spitzer  &  Mills,  Toronto,  and  its 
predecessor  Lord  &  Thomas  of  Canada, 
has  resigned  to  become  sales  promo- 
tion manager  of  Canadian  Johns-Man- 
ville  Co.,  Toronto. 

FRANC  DILLON  of  J.  Walter 
Thompson  Co.,  Hollywood  publicity 
staff,  has  been  made  head  of  the  new- 
ly created  West  Coast  special  serv- 
ices department.  Her  former  assign- 
ments have  been  taken  over  by  Grace 
Wilcox. 

LEWIS  TITTERTON,  head  of  the 
radio  department  of  Compton  Adv., 
New  York,  is  the  father  of  a  boy. 

HOWARD  S.  ROUND,  former  sales 
manager  of  the  Pepsodent  Co.,  has 
joined  Ivey  &  Ellington,  Philadelphia. 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 

JOE  WEED  a:  CO. 
350  Madison  Avenue,  New  York 
Representatives 
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GENERAL  0  ELECTRIC 

wGy-i8» 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


Looking  Ahead? 

JHooJz  cii  Mia 


NORFOLK 

Metropolitan 

MARKET 


As  long  as  industry  produces  goods/  and 
moves  'em,  and  as  long  as  ships  are 
built  to  carry  'em  . . .  the  nation  needs 
NORFOLK! 


Norfolk/  Portsmouth,  Newport  News  — 
cash— heavy  concentrations,  half  a  mil- 
lion buyers— make  up  the  Norfolk  Met- 
ropolitan Market . . .  the  neatest  pack- 
age of  metropolitan  buying  power  you 
can  find  for  proving  postwar  plans. 


WTAR 


WW  I  nim  is  the  only  sta- 
tion in  this  market  With  more  lis- 
teners throughout  the  8  a.  m.-lO 
p.  m.  day  than  all  other  stations 
COMBINED. 


National  Reoresentatives:  EDWARD  PETRY  &  CO. 
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CANADA  LISTElSim 
IIS  SUMMER  DROP 

SETS  IN  USE  have  dropped  9.3 
points  to  32.6  for  the  leading  evening 
network  commercial.  Radio  Theatre, 
for  Canada,  according  to  the  July 
national  ratings  report  of  Elliott- 
Haynes  Ltd.,  Toronto.  Radio  Theatre 
leads  with  a  22.1  rating,  coming  up 
from  third  place.  Orarie  Fields  rates 
second  with  20.7  followed  by  Words 
at  War  with  an  18.0  rating, 'followed 
by  Bing  Croshy  Music  Hall,  Treasure 
Trail  (Canadian  origination),  Aldrich 
Family,  Alhum  of  Familiar  Music, 
Walts:  Time,  Big  Toicii,  Victory  Pa- 
rade (Canadian  origination).  Luin  d- 
Ahner,  Information  Please,  Green  Hor- 
net, and  That  Brewster  Boy. 

Leading  French-language  evening 
network  shows  rate  Les  Secrets  du  Dr. 
Morhanges,  at  25.5,  followed  by  French 
Radio  Theatre,  Le  Cafe  Concert,  Le 
Capitaine  Bravo,  and  La  Course  uu 
Tresor.  Sets  in  use  on  French  network 
programs  show  a  drop  of  7.4  to  39.3 
for  the  leading  program. 

Daytime  sets  in  use  have  not 
dropped  as  much,  and  leading  day- 
time program  has  dropped  2.8  points 
to  17.2.  This  is  the  Canadian  orig- 
inating serial,  Soldiers  Wife,  which 
has  a  rating  of  13.8,  and  is  followed 
for  second  place  by  Big  Sister,  with 
13.2,  Road  of  Life.  Ma  Perkins,  Vic 
d-  Sade,  Pepper  Young's  Family.  Lucy 
Linton,  Right  to  Happiness  and  Wom- 
an of  America.  Leading  daytime 
French-language  broadcasts  show  a 
drop  of  11.3  in  sets  in  use  to  30.7, 
with  Jeunesse  Doree  leading  program 
with  a  20.1  rating,  followed  by  Vie  de 
Famille,  with  a  rating  of  19.8  and 
O'lelles  Nourelles.  Grande  Soeur  and 
La  Rue  Principale. 


S.  K.  ARXOTT  has  been  appointed 
account  executive  for  Ronalds  Adv. 
Agency,  Toronto.  For  the  past  two 
years,  Mr.  Arnott  was  head  of  his 
own  public  and  industi-ial  relations 
firm  in  Kitchener  and  previously  was 
associated  with  Lord  &  Thomas,  Mc- 
Connell  Eastman  Ltd..  and  newspa- 
pers in  Toronto  and  London. 


35,530 


What's  your  potential 
audience,  when  your 
message  goes  out  over 
WWNC? 

55,530*  RADIO  HOMES 

(*CBS  6tb  Series  Markef  Data) 

are  right  in  the  primary 
and  secondary 
listening  area  of 


mm... 

Serving  Western  North  Carolina  % 
from  ASHEVILIE  5^" 

DON  S.  ELI  AS,  f  xecurive  Dirtctor  1 
Repr«tenfed  by  The  KATZ  AGENCY.^ 


Fulltime  CBC  Head 

(Continued  from  'page  22) 

of  Locomotive  Engineers,  is  consid- 
ered too  busy  with  labor  union 
work  to  take  on  the  post  of  salaried 
chairman. 

The  report  reviewed  the  25 
meetings  held  by  the  Committee 
and  dealt  in  detail  with  the  prog- 
ress of  the  CBC.  The  Committee 
recommended  that  the  interest  in 
the  CBC  of  employes  now  overseas 
be  protected  and  that  men  in  the 
armed  services,  when  they  return 
to  civil  life,  be  given  preference 
in  employment  in  the  CBC. 

Fair  News  Reporting 

After  reviewing  the  CBC  over- 
seas news  reporting,  the  Commit- 
tee was  of  the  opinion  "that  Ca- 
nadian listeners  are  receiving  a 
nev/s  service  that  is  not  surpassed 
in  any  other  country,  and  that  the 
news  is  given  with  accuracy  and 
fairness".  They  also  felt  that  the 
present  arrangement  for  free  time 
on  networks  to  political  parties  is 
a  fair  arrangement  and  be  given 
a  year's  trial  after  which  it  can 
be  revised  if  necessary. 

Insofar  as  CBC  finances  are  con- 
cerned, the  Committee  was  of  the  i 
opinion  that  the  surplus  of  $285,- 
500  should  not  be  used  on  specific 
capital  expenditures  as  voted  by  the 
CBC  board,  but  "should  be  devot- 
ed to  improving  programs  and  that 
capital  expenditures  should  be  pro- 
vided from  monies  granted  by  par- 
liament or  by  loans  rather  than 
taken  from  fees  collected  from 
(listeners)  licenses  and  commer- 
cial earnings. 

"Looking  to  the  future  of  radio, 
much  costly  preliminary  work  and 
expenditure  will  have  to  be  made 
to  develop  television,  FM  and  fac- 
simile. The  CBC  should  keep  up  to 
date  and  be  prepared  to  make  ef- 
fective any  advances  in  modern  ra- 
dio. To  meet  this  need  the  CBC 
should  have  appropriated  by  par- 
liament to  its  use  for  these  specific 
and  other  purposes  sufficient  monies 
to  meet  their  needs,  so  that  the 
general  radio  services  to  the  coun- 
try should  be  uniform." 


Hooper  proves 
It's  a  BulFs-eye! 


a    Hooper   of   91.3%    by   Day  and 


80.4%  by  Nightl 

1000  WJHL  910 

Watts  Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 


ON  SALE 


SIGN  OUT  ON  THE 
COAST  AND  IN  CHICAGO! 


ON  WJZ 


and  his  double-barrel  package! 


6  to 


1  ^tote' 


A5 


THE  PACKAGE  with  a  waiting 
list  of  sponsors  in  t%\  o  of  Ameri- 
ca's greatest  markets,,  had  its 
start  July  31  in  the  World's 
Richest  Market. 

GALEN  DRAKE 

brings  to  WJZ  one  of  the  nation's 
most  winning  personalities  and 
voices  ...  a  voice  that  breezes 
through  an  ad  lib  routine  with 
the  intimacy  of  an  across-the- 
table  companion. 


SUNRISE  SALUTE 

is  an  hour  of  music  and  chatter 
with  Galen  Drake  talking  about 
anvthing  from  De  Gaulle  to 
troubles  of  tiny  tots. 

HOUSEWIVES' 
PROTECTIVE  LEAGUE 

isn't  a  typical  service  program. 


770  JON  Y0UR 


rmrm 


It's  provocative  and  has  the  ad- 
ded salabihty  of  having  products 
approved  by  a  picked  panel  of 
housewives. 

THIS  COMBINATION 
PACKAGE 

has  a  record  of  over  72%  re- 
ne^vals  in  markets  where  Galen 
Drake  has  been  on  the  air. 

FOR  COMPLETE  DETAILS  OF  THIS 
TRIED  AND  TESTED  PROGRAM, 
CALL  W  JZ  OR  BLUE  SPOT  SALES. 


YOUR    STRaNGEST   VOICE   IN   THE   WORLD'S  «IC If ESl^^^M^^ 


KEY  STATION  OF  THE  BLUE  NETWORK 


EXPERIMENTING  with  adaptation 
of  radio  programs  for  television.  CBS 
has  selected  Reveille  Siceetheart, 
Missus  Goes  A-Shopping.  Arthur  God- 
frey, Margaret  Arlen  and  Sing  Along 
as  possible  material  to  be  tried  out 
on  future  telecasts  on  WCBW  New 
York,  network's  video  station. 


ROBERT  MAXWELL  Associates, 
New  York,  has  acquired  radio  rights 
to  "Our  Town'',  the  Thornton  Wilder 
drama.  A  five-weekly  daytime  pro- 
gram is  being  readied,  with  Maj.  Wild- 
er's  sister,  Isabel,  and  Johanna 
DeWitt  as  scriptwriters. 


In  Kansas  City 


the  Swing 


is  to  WH  B 

GET  "IN  THE  SWIM"  in  Kansas  Cit>'  by  using  WHB 
. . .  for  RESULTS  !  Here's  a  station  that's  pulling  its  head 
off,  in  mail-pull  and  in  sales  for  sponsors.  "Your  Mutual 
Friend"  is  Kansas  Citj^'s  Dominant  Dajtime  Station . . . 
delivering  the  "most  listeners  per  dollar"  throughout  the 
western  half  of  Missouri  and  the  eastern  third  of  Kansas. 
For  program  or  announcement  availabilities, 

"phone  DON  DAVIS" 

KANSAS  CITY  —  Scarritt  Building  —  HArrison  1161 
NEW  YORK  CITY-507  Fifth  Avenue-VAnderbilt  6-2550 
CHICAGO  —  333  North  Michigan  Blvd.  —  CENtral  7980 
HOLLYV/OOD-5855  Hollywood  Blvd.— Hollywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina     •     Great  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 
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HOOPER  STATION  LISTENING  INDEX 

TOTAL  COINCIDENTAL  CALLS  —  THIS  PERIOD  13,954 


MORNING 
INDEX 
MONDAY 
THRU  FRL 
8-12  A.  M. 

Station 

A 

8.0 

Station 

B 
9.^ 

Station 

c 

26.7 

Station 

D 
15.6 

WHB 
32.5 

Station 

E 
6.4 

AFTERNOON 
INDEX 
MONDAY 
THRU  FRI. 
12-6  P.M. 

Station 

A 
14.3 

Station 

B 
5.8 

Station 

c 

17.1 

Station 

D 

30.7 

WHB 
25.5 

Station 

E 
5.4 

AAAA  Issues  New  Book 
On  Newspaper  Statistics 

AMERICAN  Assn.  of  Advertising: 
Agencies  has  issued  volume  13-A  of 
Market  and  Newspaper  Statistics, 
dealing  with  the  65  cities  in  the 
U.  S.  and  Canada  of  over  100,000 
population  in  which  newspapers 
were  audited  to  Sept.  30  and  Dec. 
31.  Included  in  the  volume  are 
latest  figures  on  population,  dwell- 
ing units,  audited  newspaper  circu- 
lations, lineage,  retail  rates,  gen- 
eral rates,  and  the  differential  be- 
tween retail  and  general  rates. 

The  studies  aim  to  help  space 
buyers  determine  the  size  and  char- 
acter of  markets,  cost  of  reaching 
these  markets  vnth  newspapers, 
and  the  amount  of  circulation  con- 
nected with  inducements.  Volume 
was  compiled  under  the  dirertion  of 
the  AAAA  Committee  on  Newspa- 
pers, of  which  H.  H.  Kjmett  of  the 
Aitkin-Kjmett  Co.,  Philadelphia,  is 
chairman,  and  L.  M.  Malitz  of  War- 
wick &  Legler  Inc.,  New  York,  vice- 
chairman. 


Admiral  Promotes  Three 

ADMIRAL  Corp.,  Chicago,  has  an- 
nounced some  changes  in  its  execu- 
tive personnel,  according  to  Ross 
D.  Siragusa,  president.  J.  B.  Huar- 
isa,  foraier  vice-president  and  ra- 
dio plant  manager,  was  elected 
executive  vice-president  in  charge 
of  production  and  engineering  for 
all  divisions  of  the  company;  Ir- 
win Mendels,  former  president  of 
Radio  Products  Corp.,  Chicago, 
w-hich  was  merged  with  Admiral, 
was  elected  chairman  of  the  execu- 
tive committee;  R.  A.  Graver,  for- 
mer midwest  manager  of  Admiral, 
was  made  vice-president  in  charge 
of  the  radio  division.  J.  H.  Clip- 
pinger,  \^ce-president  in  charge  of 
sales,  will  resign  following  termina- 
tion of  all  war  contracts.  Health 
of  his  family  requires  their  removal 
to  a  different  locale,  it  was  stated. 


General  Foods  Series 

GENERAL  FOODS  Corp.,  New 
York,  last  week  signed  a  contract 
to  sponsor  Those  We  Love  on  63 
NBC  stations,  starting  Oct.  8  at 
2:30  p.m.  for  Sanka  Coffee.  The 
w^eekly  half-hour  dramatic  pro- 
gram, which  made  its  radio  debut 
on  NBC  in  1938,  is  scripted  by 
Agnes  Ridgway.  Contract  is  for  52 
weeks.  Agency  is  Young  &  Rubicam, 
New  York. 


IWENY  SHUT-IN  AID  I 
Quarantined  Elmira  Children  I 
 Hear  'Playground'  Show  

TO  HELP  entertain  children  kept 
at  home  under  voluntary  quaran- 
tine because  of  a  recent  polio  epi- 
demic in  up-state  New  York. 
WENY  Elmira  has  established  a 
program  titled  Playground  of  the 
Air,  heard  each  weekday  morning. 
10:15-10:45,  featuring  Bill  Pope, 
sportscaster,  and  Sally  Edwards, 
women's  editor,  who  reads  stories 
in  serial  form.  Program  appeal  is 
divided  into  two  age  brackets: 
5-10  and  10-16  j-ears.  Elmira's  rec- 
reational director  also  presents 
various  ideas  for  home  amusement 
on  the  broadcast. 

According  to  Dale  Taylor, 
WENY  manager,  the  program  has 
been  popular  since  its  inception 
both  with  restless,  quarantined 
children  and  their  harassed  moth- 
ers, many  of  whom  have  phoned 
and  written  the  station  their  thanks 
for  introducing  this  form  of  enter- 
tainment. 

With  more  than  150  cases  of 
polio  reported  since  June  20,  one 
of  the  nation's  most  serious  out- 
breaks of  the  disease  is  centered 
in  Elmira.  Spot  announcements  are 
used  daily  by  WENY,  warning  par- 
ents to  keep  their  young  at  home, 
away  from  other  children  during 
the  epidemic.  State  and  local  health 
authorities  are  being  interviewed 
on  the  air  as  a  means  of  keeping 
the  community  informed  as  to  the 
condition  of  the  disease  and  its 
preventive  measures. 


Republic  Starts 

REPUBLIC  RECORDING  &  Tran- 
scription Co.,  Chicago,  an  enter- 
prise of  Hilliard-Currie  Music 
Publishing  Co.,  54  W.  Randolph  St., 
Chicago,  licensed  by  the  AFM  on 
June  22,  began  operations  last 
week.  No  executive  officers  have 
been  announced.  Bill  Currie,  Hil- 
liard-Currie Co.,  and  Jimmie  Hil- 
liard.  West  Coast  sales  promotion 
executive,  will  direct  company's 
business.  Republic  will  issue  records 
under  the  name  of  Republic  Re- 
cording, using  name  bands,  and 
will  provide  a  general  library  serv- 
ice to  radio  stations. 


JOHX  F.  BLAIR  Co.,  Chicago,  sta- 
tion representatives,  are  representing 
WDSU  New  Orleans  as  of  last  month, 
according  to  Fred  Weber,  WDSU 
manager. 


1480  Kilocycles 


Full  Time  Operation 


WHOM 

FOR  BETTER  THAN  AVERAGE  RESULTS 

Joseph  Lang,  Gen.  Mgr. 

Ne^  York  Studios:  29  West  57th  Street.  New  York  City 
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BROADCASTING    •    Broadcast  Advertising 


Air-cooied  tubes  are  respondibie  for 
importAot  e<x>nomie3  in  instailaiion 
And  operatijig  costs.  Require  much 
less  space  due  io  elimination  o£ 
biilky  water  cooling  equipment. 


-Sxirgeprooi  met-al  plate  rectifiers, 
vifilh  pricticaliy  unlimited  hie,  ara 
an  important  aid  in  maintaining  un- 
interrupted service  at  iow  cost. 


CONSIDER       {  X^i^ 
WHEN    YOU     SELECT    A    NEW  TRANSMITTER 


In  selectmg  a  new  transmitter,  naturally  you  will 
take  a  good,  hard  look  at  operating  costs.  They  have 
an  embarrassing  way  of  turning  up  every  month 
where  they  have  to  be  considered. 

Westinghouse  Transmitters  are  designed  to  keep 
operating  costs  at  a  very  low  minimum.  For  example: 

1.  Air-Cooled  Tubes  —  featured  by  Westinghouse, 
eliminate  the  expense  of  water  cooling.  Air  which 
cools  the  tubefe  can  be  used  to  heat  the  building. 

2.  Metal  Plate  Rectifiers  —  also  featured  by  Westing- 
house, seldom  require  replacement.  Their  life  is 
practically  unlimited. 

3.  Conservative  Operation  of  All  Tubes — results  in 
long  life  and  low  upkeep  cost. 


4.  Class  C  Operation — of  all  radio  frequencies 
provides  higher  efficiencies  and  lower  power 
consumption  than  any  other  type  of  circuit. 

These  are  only  a  few  of  the  advantages  Westing- 
house Transmitters  offer.  Others  include:  Simplicity 
of  Control,  Continuity  of  Operation,  High 
Fidelity  Signals,  Ease  of  Maintenance. 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
transmitter,  you  assure  yourself  of  the  fastest  possible 
dehvery  following  the  lifting  of  wartime  manufactur- 
ing restrictions.  We  are  scheduling  dehveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
INB,  P.  O.  Box  868,  Pittsburgh  30,  Pa. 

J-080r6 


OUSe  RADIO  DIVISION 


PLANTS  IN  25  CITIES 


OFFICES  EVERYWHERE 


N  I 


THE  /?uiinedd  OF 

BROADCASTING 


STATION  ACCOUNTS 

BP — studio  programs 
ne — news  programs 
t — transeriptums 
sa — spot  announcements 
to — transcription  announcements 


WGY  Schenectady 

Saratoga  Assn.  Improv.  of  Horses,  New 
York  (better  breeding  appeals),  25  sa 
weekly,  4  weeks,  thru  Leighton  &  Nel- 
son, Schenectady. 

Paul  F.  Beich,  Chicago  (Whiz  candy), 
3  t  weekly,  52  weeks,  thru  Arthur 
Meyerhoff  &  Co..  Chicago. 

Benrus  Watch  Co..  New  York,  5  sa  weekly, 
52  weeks,  thru  J.  D.  Tarcher  &  Co., 
N.  Y. 

Kellogg  Co.  Battle  Creek,  Mich.  (40% 
Bran  Flakes),  162  t  series,  thru  Ken- 
yon  &  Eckhardt,  N.  Y. 

Wm.  Wrigley  Jr.  Co.,  Chicago,  sa  series, 
thru  Ruthrauff  &  Ryan,  Chicago. 

Spaulding  Bakeries,  Binghamton,  N.  Y., 
7   St  weekly,  27   weeks,  direct. 

Rex  Research  Corp.,  Toledo  (Fly-tox),  3 
ta  weekly,  13  weeks,  thru  Miller  Agency, 
Toledo. 

Grove  Labs,  St.  Louis  (vitamins),  3  ne 
weekly,  52  weeks,  thru  Donahue  &  Coe, 
N.  Y. 

Studebaker  Corp.,  South  Bend,  Ind., 
3  »e  weekly,  26  weeks,  thru  Roche,  Wil- 
liams &  Cleary,  Chicago. 

Esquire  Inc.,  Chicago  (Coronet),  sa 
series,  thru  Schwimmer  &  Scott,  Chi- 
cago. 

Gulf     Oil     Corp.,     Pittsburgh,  (livestock 

spray),    6    sa    weekly,    5    weeks,  thru 

Young  &  Rubicam,  N.  Y. 
Procter  &  Gamble  Co.,  Cincinnati  (Duz). 

2   sa   weekly,   26   weeks,  thru  Compton 

Adv.,  N.  Y. 
Macfadden  Publications,  New  York  (True 

Story),  t  series,  thru  Raymond  Spector 

Co.,  N.Y. 

Wait  &  Bond  Inc.,  Newark  (Blackstone 
cigars),  sa  weeklv,  52  weeks,  thru  BBDO, 
N.  Y. 

KFI  Los  Angeles 

Kellogg  Co.,  Battle  Creek.  Mich.  (Raisin 
Bran).  4  ta  weekly,  52  weeks,  thru  Ken- 
yon  &  Eckhardt,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Super  Suds),  ta  weeklv,  29  weeks,  thru 
WiUiam  Esty  &  Co.,  N.  Y. 

WAGA  Atlanta 

Southland  Coffee  Co.,  Atlanta  (Bailey's 
Supreme  Coffee) ,  5  tie  weekly,  52  weeks 
thru  Donahue  &  Coe,  Atlanta. 


KQW  San  Francisco 

Cracker  Jack  Co.,  Chicago,  ne  weekly,  52 
weeks,   thru  Rogers   &   Smith,  Chicago. 

National  Lead  Co.,  San  Francisco  (Dutch 
Boy  paint),  2  sa  weekly,  13  weeks,  thru 
Erwin,  Wasey  &  Co.,  San  Francisco. 

Ex-Lax  Inc.,  New  York,  5  ta  weekly,  13 
weeks,  thru  Joseph   Katz  Co.,   N.  Y. 

Lambert  Pharmacal  Co.,  St.  Louis  (Lis- 
terine  tooth  powder),  5  ta  weekly,  26 
weeks,  thru  Lambert  &  Feasley,   N.  Y. 

West  Coast  Soap  Co.,  San  Francisco,  2  sa 
weekly,  13  weeks,  thru  Brisacher,  Van 
Norden  &   Staff,  San  Francisco. 

H.  I.  Davi  Mfg.  Co..  Oakland  (Miracle 
Foam),  3  ne  weekly,  13  weeks,  thru 
Jewell   Adv.,  Oakland. 

University  Hydroponic  Service,  San  Fran- 
cisco (plant  chemicals),  sp  weekly,  13 
weeks,  thru  Gerth-Pacific  Adv.,  San 
Francisco. 

Langendorf  United  Bakeries,  San  Fran- 
cisco (bread),  7  so  weekly,  13  weeks, 
thru  Pacific  Coast  Adv.,  San  Francisco. 

San  Francisco  Life,  San  Francisco  (maga- 
zine), sp  weekly,  13  weeks,  thru  Royal 
Radio   Productions,  Oakland. 

Ben  Hur  Coffee  Co.,  San  Francisco,  5  sa 
weekly,  13  weeks,  thru  Foote,  Cone  & 
Belding,    San  Francisco. 

Macfadden  Publications,  New  York  (True 
Story),  3  t  weekly,  13  weeks  thru  Ray- 
mond Spector,  N.  Y. 

BC  Remedy  Co.,  New  York  (headache  pow- 
der), 10  t  weekly,  52  weeks,  thru  Har- 
vey-Massengale  Co.,  Atlanta. 

KTSA  San  Antonio 

Ragsdale's  Food  Co.,  San  Antonio,  5  sa 
weekly,  44  weeks,  thru  Pitluk  Adv.  Co., 
San  Antonio,  Tex. 

Lucchese  Realty  Co.,  San  Antonio  (real 
estate) ,  sa  weekly,    52    weeks,  direct. 

Ex-Lax  Inc.,  Brooklyn,  4  ta  weekly,  52 
weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

Standard  Brands,  New  York  ( Blue  Bon- 
net mai'garine),  4  ta  weekly,  104  weeks, 
thru  Ted  Bates,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati,  O. 
(Oxydol),  3  so  weekly.  105  weeks  thru 
Dancer-Fitzgerald-Sample,  Chicago. 

San  Antonio  Transit  Co.,  San  Antonio, 
so  weekly,  17  weeks,  thru  Aniol  &  Auld. 
San  Antonio,  Tex. 

WENR  Chicago 

Morton  Salt  Co.,  Chicago,  5  so  weekly, 
thru  Kenyon  &  Eckhardt,  Chicago. 

Nat'l.  Chemical  &  Mfg.  Co.,  Chicago 
(Luminal  paint).  5  so  weekly,  13  weeks, 
thru  J.  R.  Hamilton  Adv.  Agcy.,  Chicago. 

Swift  &  Co.,  Chicago  (Sunbrite  cleanser), 
3  sa  weekly,  thru  Needham,  Louis  & 
Brorby,  Chicago. 

Esquire  Inc.,  Chicago  (Coronet),  10  so 
weekly,  thru  Schwimmer  &  Scott.  Chi- 
cago. 

Paul  G.  Beich  Co.,  Chicago  (candy),  sa 
weekly,  52  weeks,  thru  Arthur  Meyerhoff 
&  Co.,  Chicago. 


WCOA  Persacola 

Harvel  Watch  Co.,  New  York,  t  weekly,  26 
weeks,  thru  A.  W.  Lewin  Co.,  Newark. 

Plough  Inc.,  Memphis  (St.  Joseph  Aspirin 
&  Mexsana),  10  ta  weekly,  39  weeks, 
thru  Lake-Spiro-Shurman,  Memphis. 

Dr.  Pepper  Bottling  Co.,  Dallas,  3  t  weekly, 
direct. 

BC  Remedy  Co.,  Durham,  N.  C.  (head- 
ache powders),  14  ne,  sa  weekly,  52 
weeks,  thru  Harvey-Massengale  Co., 
Durham,  N.  C. 

U.  S.  Tobacco  Co.,  New  York  (Rooster 
snuff).  15  sa,  26  weeks,  thru  Arthur 
Kudner  Inc.,    N.  Y. 

Swift  &  Co..  Chicago  (Jewel  shortening), 

5  so  weekly,  13  weeks,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Shuptrine  Co..  ^vannah  (Jetterine),  3  ta, 
52  weeks,  thru  Harvey-Massengale  Co.. 
Atlanta. 

Ex-Lax  Inc.,  Brooklyn,  3  to  weekly,  26 
weeks,    thru    Joseph    Katz    Co.,    N.  Y. 

Carter  Products  Inc.,  New  York  (Carter's 
Little  Liver  Pills),  5  to  weekly,  39 
weeks,  thru  Ted  Bates  Inc.,  N.  Y. 

Beech-Nut  Packing  Co.,  Canajoharie.  N.  Y. 
(gum),  2  ta  weekly,  thru  Newell-Emmett 
Co.,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Super  Suds),  15  ta  weekly,  26  weeks, 
thru   Wm.  Esty  &  Co..  N.  Y. 

Pepsi-Cola  Bottling  Co..  Long  Island  City, 
N.  Y.,  12  ta  weeklv,  39  weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

Capital  City  Products  Co.,  Columbus,  O. 
(Dixie  Margarine),  9  to  weekly,  thru 
Merrill  Kremer  Inc.,  Memphis. 

Bulova   Watch   Co.,    New   York  (watches 

6  Clocks),  7  sa  weekly,  thru  Blow 
Co.,  N.  Y. 

Burger  Brewing  Co.,  Cincinnati,  15  ta 
weekly,  thru  Midland  Advertising,  Cin- 
cinnati. 

American  Chemical  Co..  Birmingham  (Hot- 
Foot  Insecticide),  3  ta  weekly,  thru 
Cox   Agency,  Birmingham. 

Periodical  Publishers.  New  York  (pulp- 
wood  cutting  drive) ,  6  sa  weeklv,  thru 
A.  S.  Noble,  N.  Y. 

WOWO  Fort  Wayne,  Ind. 

Leaf  Gum  Co.,  Fort  Wayne,  sa,  13  weeks. 

thru  BozeU  &  Jacobs,  Chicago. 
Omar  Mills,  Fort  Wayne,  2  sp  weekly.  39 

weeks,  thru  MacFarland,  Aveyard  &  Co.. 

Chicago. 

Berghoff  Brewing  Co.,  Fort  Wavne.  6  ne 
weekly,  thru  L.  W.  Ramsey  &  Co..  Chi- 
cago. 

Spiegal  Inc.,  Fort  Wayne,  sa,  sp.  thru  J. 
L.  Stewart,  Chicago. 

WNLC  New  London,  Conn. 

Diamond  Ginger  Ale  Co.,  Waterbury.  Conn.. 

15  so  weekly,  13  weeks,  direct. 
Jacob  Ruppert  Brewery,  New  York,  iS  t 

weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 


Proprietary  Head 
Urges  Better  Copy 

Dr.  CuUen  Calls  for  Modified 
Vitamin  Air  Commercials 

AUTHENTIC  copy  in  advertising, 
particularly  radio  commercials, 
based  on  a  "careful  study"  of  the 
effects  of  vitamins  on  the  human 
system,  must  be  written  if  the 
public  is  to  accept  vitamins  for 
their  real  worth,  Dr.  Frederick  J. 
Cullen,  executive  vice-president  of 
the  Proprietary  Assn.,  said  in  the 
PA  July  28  bulletin. 

"Recently  I  have  heard  many  say 
that  they  wonder  what  is  vsnrong 
with  the  vitamin  business,"  wrote 
Dr.  Cullen.  Pointing  out  that  the 
radio  announcer  is  apt  to  place  an 
emphasis  on  certain  words  and 
phrases  "so  the  public  is  led  to  be- 
lieve they  \vA\  derive  greater  bene- 
fit from  the  use  of  the  vitamins 
than  they  actually  have  a  right  to 
expect,"  Dr.  Cullen  urged  the  Pro- 
prietary Assn.  to  give  better  super- 
vision to  its  commercial  copy  . 

Urges  Modified  Copy 
"A  person  listening  to  a  radio 
program,"  the  bulletin  said,  "may 
be  convinced  that  if  he  consumes  a 
certain  brand  named  vitamin  .  .  . 
he  will  receive  definite  benefits.  If. 
after  consuming  this  product  for  a 
period  of  time  he  does  not  enjoy 
such  benefits,  is  it  not  possible  that 
he  will  consider  this  product  not 
sufficiently  potent?" 

Dr.  Cullen  pointed  out  that  "ad- 
vertising copywritters  are  con- 
stantly objecting  to  putting  modi- 
fying phrases  in  copy,  but  if  the 
true  story  is  to  be  told  concerning 
the  effects  of  the  vitamins,  the 
copy  must  necessarily  contain 
many  modifying  phrases."  He 
urged  the  association  to  give  "care- 
ful consideration  to  the  whole  vita- 
min picture,  evaluating  the  bene- 
fits that  may  be  derived  from  con- 
suming vitamins". 

He  declared  that  such  a  study 
should  result  in  "representations  in 
labeling  and  advertising  which  can 
be  substantiated  in  court". 


Advertising  Psychology 

A  NEW  BOOK,  Practical  Psy- 
chology [Macmillan  Co.,  New  York, 
$4]  by  F.  K.  Berrien,  professor 
of  psychology  at  Colgate  U.  con- 
tains two  chapters  of  possible  in- 
terest to  radio  advertisers  and 
agencies.  The  chapters,  "Consumer 
&  Advertising  Research,"  and  "Ad- 
vertising" have  sections  dealing 
with  radio  listener  surveys,  and 
optimum  lengths  for  radio  pro- 
grams. The  book  is  well  annotated 
and  should  prove  a  helpful  refer- 
ence. 


Farmers  Union  Plans 

NATIONAL  FARMERS  Union 
Service  Corp.,  New  York,  an  or- 
ganization of  small  farm  operators, 
has  appointed  the  Wallace  Thorsen 
Organization  as  a  public  relations 
council.  Working  jointly  with  lo- 
cal farmer  cooperatives,  NFUS  is 
planning  a  fall  campaign  to  pro- 
mote the  interests  of  the  farmer 
and  the  co-ops.  Radio,  newspapers 
and  magazines  will  be  used. 


SPOKANE 


Wise  Time  Buyers   and   Time  Wise  Buy- 
ers save  money  for  their  clients  on  the 
Pacific  Northwest  Group: 
Wyriie  Walker— Eastern  Sales  Manager 
Representative* 
KXL  The  Walker  Co. 

Z  NET  The  Walker  Co. 

KFPY  The  Katz  Co. 
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EXCLUSIVE 


3IOST  MIUSING  bird,  the  Penguin  is  EX- 
CLUSIVE because  it  doesn't  fly  .  .  .  and  be- 
cause of  its  great  courage  and  "good-fisher" 
reputation.  This  below-the-equator  resident 
will  not  hesitate  to  attack  a  man.  Small,  feath- 
erless,  paddle-like  fore  limbs  are  used  like 
oars  in  the  water.  On  land,  the  bird  assumes 
an  upright  position  on  short,  stout  hind  legs. 


FIRST  to  prove  FM's  Future  in  the  Kansas 
City  Area  .  .  .  K-O-Z-Y  is  EXCLUSIVE  because 
its  services  are  well  past  the  blueprint  stage, 
Avay  over  the  hump  of  promise  and  available 
now  for  productive  programming.  Think  of 
K-O-Z-Y  in  terms  of  immediate  results,  im- 
mediately expandable  with  postwar  produc- 
tion. Remember,  Kansas  City  is  a  KOZY  Mar- 
ket! Write  today  for  Rate  Card  3. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


EMlnlioStition  IKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM  Pioneer 


BTiiAnn.. 


ill    the    Kansas    Citv  Area 


Col.  Kintner  Is  Named 
Vice  -  President  of  Blue 

LT.  COL.  ROBERT  E.  KINTNER 
has  been  elected  a  vice-president  of 
the  Blue  Network,  effective  Sept. 
15,  to  act  in  a  supervisory  capacity 
over  general  public  service  and  pub- 
lic relations,  Edward  J.  Noble, 
chairman  of  the  board,  announced 
last  Friday. 

Col.  Kintner,  in  the  service  since 
July  28,  1941,  was  recently  retired 
and  will  revert  to  inactive  status 
before  joining  the  Blue  Netwoi'k. 
He  was  previously  co-author  with 
Joseph  Alsop  of  a  nationally  syndi- 
cated Washington  news  column. 
He  was  graduated  from  Swarth- 
more  College  in  1931  and  before 
forming  his  association  with  Alsop 
was  financial  reporter  and  Wash- 
ington correspondent  of  the  New 
York  Herald  Tribune.  In  addition 
to  wi-iting  a  daily  column,  Alsop 
and  Kintner  were  authors  of 
numerous  articles  in  national  mag- 
azines and  of  several  books,  among 
which  was  American  White  Paper. 


Blue  Campaign  Setup 

POLITICAL  SALES  department 
has  been  organized  by  the  Blue 
Network  in  preparation  for  the 
fall  Presidential  campaigns  with 
Gordon  Vanderwarker,  assistant 
sales  service  manager,  as  head.  Su- 
pervising all  activities  relative  to 
the  sale  of  time  on  both  network 
and  local  basis  will  be  C.  Nicholas 
Priaulx,  vice-president  in  charge  of 
finance,  and  Charles  E.  Rynd, 
treasurer.  Mr.  Vanderwarker  was 
assistant  manager  of  the  NBC  po- 
litical sales  department  during  the 
1940  campaigns. 


WTTM  Ceremonies 

CEREMONIES  that  commemo- 
rated the  affiliation  of  WTTM  Tren- 
ton, N.  J.  with  NBC,  were  attend- 
ed last  Friday  by  William  S. 
Hedges,  NBC  vice-president  in 
charge  of  stations;  Easton  C.  Wool- 
ley,  assistant  to  Mr.  Hedges;  Shel- 
don B.  Hickox  Jr.,  manager  of  sta- 
tion relations;  Elmore  B.  Lyford  of 
the  station  relations  department. 
Morgan  Beatty,  NBC  Washington 
commentator,  was  the  principal 
speaker.  Guests  included  Trenton 
businessmen  and  officials  of  the  city 
government. 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  turntable  speed  indicator, 
complete  wHh  instructive  folder,  is  new  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  cnsist 
in  maintaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  pitch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  .^and  home  recording  components 
as  well  as  Professional  Recording  Studio  Equip- 
ment, takes  this  means  of  rendering  o  service  to 
the  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  — dealer  shelves  will 
again  stock  the  many  new  Universal  recording 
components  you  have  been  waiting  for. 


DEMOCRATS  DRIVE 
HANDLED  BY  BIOW 

APPOINTMENT  of  the  Blow  Co., 
New  York,  as  advertising  agency 
for  the  Democratic  National  Com- 
mittee, for  the  Presidential  cam- 
pagin  was  announced  last  Friday 
by  Paul  A.  Porter,  publicity  direc- 
tor. The  Blow  Co.,  which  handles 
such  accounts  as  Bulova  Watch, 
Philip  Morris  cigarettes,  portions  of 
Procter  &  Gamble  and  Schenley,  is 
one  of  the  top  agencies  in  radio 
placements. 

Radio  director  of  the  Democratic 
Committee  is  J.  Leonard  Reinsch, 
managing  director  on  leave  of  the 
James  M.  Cox  stations,  WSB  At- 
lanta, WIOD  Miami,  and  WHIO 
Dayton. 

The  Republican  Committee  has 
not  yet  named  an  agency,  but  its 
radio  department  is  headed  by 
Henry  R.  Turnbull,  executive  of 
Duane  Jones,  New  York,  and  Wells 
(Ted)  Church,  prominently  identi- 
fied with  commercial  radio  for  the 
last  decade. 

The  Republican  Committee  has 
announced  that  its  biggest  single 
item  of  expense  will  be  for  radio 
time.  The  Hatch  Act  places  a  limit 
of  three  million  dollars  on  a  Presi- 
dential campaign.  It  is  presumed 
the  Democrats  also  will  spend  the 
bulk  of  their  funds  on  radio  time 
and  that  the  maximum  of  three 
million  dollars  vAW  be  employed. 


'ARMY  HOUR'  HOISORS 
AAF  OlS  BIRTHDAY 

SALUTING  the  Army  Air  Force 
on  its  37th  anniversary,  the  Army 
Hour  on  Aug.  6  presented  Gen.  H. 
H.  Arnold,  commanding  general  of 
the  AAF,  who  called  in  his  key  air 
commanders  around  the  globe.  In- 
terviews comprised  a  distance  of 
84,698  statute  miles —  or  more  than 
three  times  around  the  world  at  the 
equator — and  included  pickups  from 
the  European,  China-Burma-India, 
Central  Pacific,  Southwest  Pacific 
and  Mediterranean  theatres. 

Speaking  from  Washington,  Gen. 
Arnold  not  only  received  first-hand 
reports  from  Generals  Kenney, 
Spaatz,  Doolittle,  Eaker,  Brereton, 
Chennault,  Douglas,  but  also  re- 
ported to  the  American  people  as 
Commanding  General  of  the  20th 
Air  Force,  which  operates  under 
the  direction  of  the  Joint  Chiefs  of 
Staff. 


KTHT  Houston,  Texas  and  KLUF 
Galveston,  on  Sept.  1  become  full- 
time  MBS  affiliates.  Both  stations 
operate  with  250  w  with  KTHT  on 
1230  kc  and  KLUF  on  1400  kc. 
KTHT  is  owned  and  operated  by 
the  Texas  Star  Broadcasting  Co. 
and  the  latter  station  by  KLUF 
Broadcasting  Co.,  Galveston.  This 
brings  the  total  number  of  Mutual 
affiliates  to  232  stations. 


Mrs.  Cooper,  W.  H.  Smith 
Named  to  WJLS  Posts 

APPOINTMENTS  of  Mrs.  Vir- 
ginia Cooper  as  manager  and  of 
William  H.  Smith  as  commercial 
manager  and  program  director  of- 
WJLS  Beckley, 
W.  Va.,  were  an- 
nounced last  week 
by  Joe  L.  Smith. 

Mrs,  Cooper, 
with  the  station 
for  the  last  five 
years  in  various 
capacities,  s  u  c- 
ceeds  Herbert 
Kendrick,  who  re- 
signed prepara- 
tory to  embark- 
ing upon  a  sta- 
tion project  with  G.  Lester  Hash 
of  Beckley  [Broadcasting,  July 
31].  She  also  serves  as  auditor 
of  WJLS  and  WKWK  Wheeling, 
in  which  Mr.  Smith  and  his  son, 
Capt.  Joe  L.  Smith  Jr.,  are  identi- 
fied. 

The  new  commercial  manager 
and  program  director — William  H. 
Smith — was  associated  with  Walk- 
er &  Downing  Advertising  Agency 
of    Pittsburgh    prior    to  joining 


Mrs.  Cooper 


BULOVA  SVBPENAED 
BY  LEA  COMMITTEE 

UNDER  SUBPENA  to  appear  last 
Monday  before  the  House  Select 
Committee  to  Investigate  the  FCC, 
Arde  Bulova,  majority  owner  of 
WOV  New  York,  and  his  attorney, 
Sanford  Cohen,  New  York,  are  un- 
derstood to  have  reported  to  John 
J.  Sirica,  Committee  general  coun- 
sel, but  were  told  to  hold  themselves 
in  readiness  for  future  appear- 
ances. 

It  was  learned  that  Committee 
investigators  had  planned  to  ques- 
tion Messrs.  Bulova  and  Cohen  in 
open  session  but  because  no  Com- 
mittee members  were  available, 
they  were  asked  to  return  on  call. 
Mr.  Bulova  is  understood  to  have 
assured  Mr.  Sirica  that  a  subpena 
was  unnecessary,  that  he  would 
gladly  appear  before  the  Commit- 
tee at  any  time. 

O'Dea  Amends  Suit 

Among  station  transfers  which 
the  Committee  is  investigating  and 
which  will  be  aired  when  public 
hearings  are  resumed  next  month 
is  that  of  WNEW  New  York  from 
Wodaam  Corp.  to  the  Greater  New 
York  Corp.  in  October  1941,  ac- 
cording to  Chairman  Clarence  F. 
Lea  (D-Cal.).  Proposed  transfer  of 
WOV  by  Mr.  Bulova  and  Maj. 
Harry  D.  Henschel  to  Murray  and 
Myer  Mester,  now  pending  before 
the  FCC,  also  may  be  viewed  by 
the  Committee. 

Meanwhile,  amended  complaint 
asking  $500,000  judgment  and/or 
rescission  of  the  Oct.  14,  1941, 
agreement  transferring  ownership 
of  WNEW  New  York  from 
Wodaam  Corp.  to  Greater  New 
York  Corp.  has  been  filed  in  the 
New  York  Supreme  Court  by  Rich- 
ard L.  O'Dea,  minority  stockholder 
in  Wodaam  Corp.,  against  Mr. 
Bulova,  said  to  control  both  com- 
panies, and  Milton  Biow,  advertis- 
ing agency  president,  charging 
breach  of  contract.  Original  com- 
plaint, filed  July  5,  was  found  to 
contain  certain  minor  inaccuracies, 
necessitating  refiling. 


K  S  T  P  Musicians 
Still  Defy  NWLE 

Back  to  Work  Order  Referrec 
To  Padway  by  Petrillo 

MUSICIANS  at  the  Minneapoli 
studios  of  KSTP  were  still  on  strik: 
late  Friday,  despite  a  request  of  th^ 
National  War  Labor  Board  t< 
James  C.  Petrillo,  president  of  th 
American  Federation  of  Musician; 
to  order  the  men  back  to  work. 

Mr.  Petrillo  advised  the  Boar 
Tuesday  he  had  referred  its  reques 
to  his  attorney,  Joseph  A.  Padway^/ 
who  would  be  in  Washington 
Friday.  Mr.  Padway  conferred  wit 
the  Board  upon  his  arrival  but  th 
Board  took  no  action. 

Asks  Union  Take-Over 

Earlier  in  the  week,  Georg 
Murk,  president  of  Local  73,  AFIV 
issued  a  statement  asserting,  "W 
are  staying  out  of  KSTP  until 
contract  is  signed  vdth  us  or  th 
President  of  the  United  State 
takes  over  the  station". 

A  request  that  the  President  tak 
over  the  union  was  made  to  th 
Board  by  Stanley  Hubbard,  KST: 
president,  who  wired  William  E 
Davis,  chairman,  on  Monday,  a 
follows : 

Petrillo  continues  to  defy  WLl 
George  Murk,  president  of  the  Minn' 
apolis  Musicians  Local  78,  announce 
in  morning  papers  union  has  no  ii 
tention  of  complying  with  WLB  d 
rective  that  KSTP  > musicians  be  sei 
back  to  work,  unless  ordered  to  do  s 
by  President  Roosevelt. 

Minneapolis  local  operates  like  an 
other  business  with  a  president,  vie 
president,  secretary  and  board  of  dire 
tors.  Local  also  operates  a  bar,  poo 
room,  and  restaurant  and  is  licenst 
by  Minneapolis  city  council  for  sue 
operations.  Under  circumstances,  fe 
you  should  request  the  President  1 
order  these  men  back  to  work  immed 
ately  and  further  request  the  Pres 
dent  should  also  be  requested  to  tal 
over  this  union  which  is  continuir 
to  defy  your  orders. 

In  the  meantime,  the  Board  coi 
tinned  to  hold  up  the  report  of  tl 
regional  panel,  which  held  hearing 
on  the  case,  until  the  strike  i 
ended. 


AMERICAN  Assn.  of  Advertisir 
Agencies  has  announced  election  i 
membership  of  Kane  Adv.,  Bloomin 
ton.  111.,  and  Mitchell-Faust  Adv..  Ch 


CHATTXII006A 


POWER 


5,000  WATTS 

DAY  AND  Nt^HT 
PAUL  H.  RAYMER  CO. 


.  UNIVERSAL 
MICROPHONE  CO. 

INGLEWOOD,  CALIFORNIA 
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WAVE 
DOESN'T 

PLAY 
TO 

WIN  iKy.r- 

co5ertbisUnyto-«^^.  Because 

bave  57.3/0  ,  gpeud  ^ '  , 
ing  P«^*''"\r  8torL  than  the 
more  in  f  state  combined.' 
rest  of  tbe  ^t^^^y  market  you 
Tbat'stbeKenmcky^^.^^^^.,,t 
vant-andWA 
lowest  cost. 


WOWO  Ft.  Wayne,  Ind.  feature 
heard  Saturday  evenings,  Hoosier 
Hop,  is  now  lieard  on  the  Blue  Net- 
work with  expanded  format  and  time. 

WCKY  Cincinnati  has  started  a  Sun- 
day night  series  of  programs  to  stimu- 
late donations  to  the  Red  Cross  Blood 
Donors  Service.  Weekly  half-hour 
show  will  include  dramatizations  from 
the  home  and  war  fronts. 

WSYR  Syracuse  aided  the  local  waste 
liaper  salvage  drive  with  the  slogan, 
■'Save  For  Sunday",  used  after  each 
station  break.  Studio  announcers 
manned  one  of  the  14.5  trucks,  helped 
gather  818  tons  of  paper.  Old  scripts 
contributed  to  the  tonnage. 

DIGEST  of  Woman's  Place,  a  pro- 
gram heard  on  the  CBS  series  Death 
Valley  Bays,  appears  in  the  August 
issue  of  The  Wontan. 

WCCO  Minueapolis-St.  Paul  enter- 
tained 175  mayors  of  Minnesota  and 
their  wives  at  an  outdoor  barbeque 
in  connection  with  the  Minneapolis 
Aquatennial  Celebration  July  26. 

WHIG  Dayton  helped  pay  tribute  to 
civilian  employes  of  Wright  Field  by 
carrying  a  program  July  26  in  which 
high  ranking  officers  of  the  AAF  par- 
ticipated. Ceremonies  were  part  of  a 
nation-wide  program  of  the  Materiel 
Command  and  other  units  to  express 
appreciation  to  employes  for  their 
assistance  in  furthering  the  war  effort. 
WHIG  pickup  was  made  with  the 
magnetic  wire  recorder. 

WGFL  Chicago  is  now  airing  daily 
quarter-hour  London  Newspaper, 
shortwaved  from  London  by  Kevin 
O'Carroll,  BBC  commentator. 


PROUDLY    DISPLAYING  his 

"grovi^in'  up"  chart  is  Bill  Mac- 
Donald,  farm  service  editor  of 
KFAB  Lincoln,  Neb.,  who  has  just 
celebrated  his  18th  birthday  in 
commercial  farm  radio.  Bill  "Mac" 
started  his  radio  career  in  1926 
with  KFNF  Shenandoah,  la.  He 
joined  KFAB  early  in  1942  and 
last  October  was  appointed  farm 
service  director.  His  department, 
known  as  Your  Neighbor,  works  in 
cooperation  with  the  many  agricul- 
tural agencies  in  the  KFAB  area. 


WIOD  Miami,  Fla.  broadcast  a  report 
on  the  Breton  Wood,  N.  H.  World 
Monetary  Conference  by  Dr.  Luis  Ma- 
chado,  head  of  the  Cuban  delegation  of 
the  conference. 

WWSW  Pittsburgh  broadcast  re-cre- 
ated game  between  the  Boston  Braves 
and  the  Pittsburgh  Pirates  on  Aug.  1 
to  war  veterans  at  Deshon  General 
Hospital,  Butler,  Pa. 

WCGV  Montgomery,  Ala.  now  pre- 
sents a  daily  Want-Ad  Program  6- 
6  :15  p.m. 

KRGW  Oakland,  Cal.,  in  three-way 
cooperative  arrangement  with  the  Red 
Cross  and  Standard  Brands  Inc.  is 
presenting  weekly  quarter-hour  pro- 
gram Food  For  All.  Through  sales  and 
merchandising  crews  of  Standard 
Brands  Inc.,  window  card  display 
pieces  are  distributed  to  bakery  and 
grocery  outlets  in  San  Francisco-Oak- 
land area,  with  Red  Cross  similarly 
servicing  banks  and  department  stores. 

KIRO  Seattle  took  listeners  back 
through  25  years  with  old  recordings 
on  a  special  isrogram  By  Transcription 
to  acquaint  the  public  with  the  mean- 
ing of  that  phrase. 

KQW  San  Francisco  has  set  up  a  news 
display  in  the  windows  of  the  down- 
town office  of  the  Union  Pacific  Rail- 
road using  a  panoramic  background 
of  world  battlefront  maps,  with  photo- 
graphs of  CBS  war  correspondents 
at  home  and  abroad.  Display  "in- 
cludes a  bulletin  board  with  late  news 
flashes. 

WRLC  Toccoa,  Ga.  has  added  WBS 
transcription  service,  giving  the  sta- 
tion LW,  NBC,  WBS,  KBS  and  BMI 
libraries. 


AHP  CORP.  FORMS 
EXPORT  COMPANIES 

AMERICAN      HOME  Products 
Corp.,  in  preparation  for  overseas 
postwar  expansion  for   its  phar-  : 
maceutical   products,   has  formed 
two  new  companies  to  handle  all  its 
U.   S.  export  business,  according ;, 
to  an  announcement  last  week  by  ' 
W.  F.  Silbersack,  executive  vice- 
president  and  general  manager.  The  \ 
new  organizations,  which  started 
operations  Aug.  1  are  under  direct : 
supervision   of   Donald  C.   Town-  • 
ley,    vice-president   in   charge    of ' 
AHP's  foreign  division.  One  com-  • 
pany,  Wyeth  International  Ltd.  will 
export  pharmaceuticals,  biologicals, , 
nutritional  products  and  vitamins- 
produced  by  Wyeth  Inc.  and  other  Jg 
AHP  subsidiaries.  Robert  C.  Hodg-J  i 
man  is  president. 

The  other  export  company,  Home 
Products    International    Ltd.,    of  f"- 
which  Mr.  Townley  is  president  and 
Elliott  Warburton  vice-president, 
will  handle   export   sales   of  the 
corporation's  food,  household,  cos-:  -,r 
metic  and  packaged  drug  products.  '  t 
Heretofore  the  overseas  sales  of/Jf 
AHP  were  carried  on  by  the  exports 
division  of  the  Kolynos  Co.,  now 
a  part  of  Home  Products  Interna-, 
tional,  it  was  stated.  Headquarters^j 
of  both  organizations  are  at  22  E. 
40th  Street,  New  York.  '-^ 

While  no  radio  plans  were  men-'' 
tioned,  AHP's  cultivation  of  for-.l( 
eign  markets  follows  closely  uponl 
the  recognition  of  the  South  Amer- 
ican market  by  other  pharma- 
ceutical firms  TBroadcasting, 
March  6]. 


Seeks  Montreal  Outlet 

J.  ARTHUR  DUPONT,  Quebec  re- 
gional commercial  manager  of  Ca- 
nadian Broadcasting  Corp.,  Mont 
real,  has  applied  for  a  1  kw  sta- 
tion on  800  kc  for  the  Montreal 
area.  It  is  understood  that  applica 
tion  has  been  approved  by  the  CBC 
Board  of  Governors,  and  now 
awaits  signature  by  Munitions  anc 
Supply  Minister  C.  D.  Howe,  Ca 
nadian  licensing  authority. 


NBC  Names  Two 

WILLIAM  ERYIN  and  Ira  Skutcl 
last  week  were  appointed  assistant 
managers  of  the  NBC  guest  relation; 
department.  Mr.  Ervin  wa"s  formerly? 
manager  of  NBC's  Vanderbilt  The 
atre  studio  and  Mr.  Skutch  previousl: 
was  supervisor  of  setup  operationi: 
and  supervisor  of  studio  and  floor  op 
erations. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  le  Matrepoli 

New  York's  racial  groMps  which  coraj 
prise  70%  of  the  population.  These  mijt 
lions,  with  millions  to  spend,  have  Ihoi; 
own  <-.hurches,  newspapers  and  radii 
stations.  They  respond  to  _  WRNX  pro 
gramming  and  public  service,  the  rea 
son  why  many  of  the  country's  larges 
advertisers  today  are  using  WBNX  con 
sistently.  If  your  products  are  merchan 
dised  in  Greater  New  York,  WBNX  shouli 
be  on  your  list.  Write  WBNX,  New  Yorl 
51,  N.  Y.  for  availabilities.  Or  caf 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


SOOO  WATTS  DIRECTIONAL  OVER  NEW  YORK 


Wetwork  ^ccovnts 

All  time  Eastern  Wdrbim&  unless  indicabed 


New  Business 

MARYLAND  PHARMACEUTICAL  Co.. 
Baltimore,  on  Sept.  23  starts  Boh  Trout- 
News  on  19  CBS  stations,  Sat.,  6:55-7  p.m. 
Agency :  Joseph  Katz  Co.,  Baltimore. 

A  GENERAL  FOODS  Corp.,  New  York, 
ij  (Sanka  Coflfee)  on  Oct.  8  for  5  weeks 
^1  starts  Those  We  Love  on  63  NBC  stations, 
^'j  Sun.,  2-:30  p.m.  Agency:  Young  &  Rubi- 
1  cam,   N.  Y. 

GILLETTE  Safety  Razor  Co.,  Boston,  on 
Sept.  S  for  52  weeks  starts  Friday  night 
loxing  broadcasts  on  full  MBS  net,  Fri.  10 
p.m.  (repeat  on  36  Don  Lee  Stations,  8 
p.m.  PWT).  Agency:   Maxon  Inc.,  N.  Y. 

'j  GENERAL  FOODS  Corp.,  New  York,  on 
•|  Oct.  2  starts  Hop  Harrigan  on  190  Blue 
I  stations,  Mon.  thru  Fri.,  4:46-5  p.m.  (re- 
',  peats  for  Central,  Mountain  and  Western 
-j  Time  Zones).  Agency:  Young  &  Rubi- 
•'  cam.    New  York. 

ij  FERRY-MORSE  SEED  Co.,  Detroit,  on 
Aug.  4  for  52  weeks  starts  Cabbages  & 
\  Kings  on  16  Don  Lee  Cal.  stations,  adding 
'jiO  Don  Lee  Pacific  stations  on  Jan.  5, 
-:Fri.,  2-2:45  p.m.  (PWT).  Agency:  Mac- 
,  Manus,    John   &   Adams,  Detroit. 

i^W.  K.  BUCKLEY,  Toronto  (cough  syrup), 
tlon  Sept.  27  to  April  18  sponsors  Le  Tour- 
,' billon  de  la  Gaiety  on  CKAC  CHRC,  Wed. 
1 9:30-10  pjn.  Agency:  Harold  Stanfield 
■j  Ltd.,  Montreal. 

'('west  coast  SOAP  Co.,  Oakland.  Cal. 
(Powow  cleanser),  on  Aug.  5  started 
for  52  weeks,  Opportunity  Theatre  on  7 

jlNBC  Pacific  stations.  Sat.,  11-11:30  a.  m. 

ij(PWT).  Agency:   Brisacher,  Van  Norden 

■|!&    Staff.    San  Francisco. 


CUDAHY  PACKING  Co.,  Chicago  (Old 
Dutch  Cleanser)  on  Aug.  7,  starts  Term 
and  Tim  on  29  CBS  stations,  Mon.  through 

I  Fri.,  3:15-3:30  p.m.  Agency:  Grant  Adv.. 

I  Chicago. 

I  Renewal  Accounts 

I  SOUTHERN  SPRING  Bed  Co.,  Atlanta, 
on  Aug.  31  for  13  weeks  renews  Robert 
St.  John,  newcaster,  on  16  NBC  stations, 
Tues.,  and  21  NBC  stations,  Thurs.,  10:15- 

i  10:30  a.m.  Agency:  Tucker  Wayne  &  Co., 
Atlanta. 

LUMBERMENS  Mutual  Casualty  Co.. 
Chicago,  on  Aug.  27  for  5  weeks  renews 
Upton  Close,  commentator,  on  97  MBS 
stations.  Sun.,  6:30-6:45  p.m.  Agency:  Leo 
Burnett   Co.,  Chicago. 

J.  A.  FOLGER  &  Co.,  San  Francisco  (cof- 
fee), on  Aug.  11  for  52  weeks  renews 
Breakfast  News  on  34  Don  Lee  Pacific 
stations,  Mon.,  Wed.,  Fri.,  7-7:15  a.m. 
(PWT)  and  on  KVEC  KHJ,  8:30-8:45 
a.m.  (PWT).  Agency:  Raymond  R.  Mor- 
gan Co.,  Hollywd. 

CANADIAN  MARCONI  Co.,  Montreal 
[  (institutional),  on  Sept.  17  renews  L  for 
j  Lanky,  adventures  of  a  Lancaster  bomber 
I  and  crew,  on  45  CBC  stations.  Sun.  7:30- 
!  8  p.m.  Agency:  Cockfield  Brown  &  Co., 
I  Toronto. 

Network  Changes 

i  ELECTRIC  COMPANIES   (160)    on  Sept. 

20  replaces  Report  to  the  Nation  on  132 
'  CBS  stations,  Tues.  9:30-10  p.m.  with 
[Electric  Hour.  Agency:  N.  W.  Ayer  &  Son. 

New  York. 


CBS  RECORDING  of  16  hours 
of  D-Day  broadcasts  were  present- 
ed to  the  National  Archives.  Read- 
ing letter  of  presentation  from 
Paul  W.  Kesten,  CBS  executive 
vice  president,  to  Dr.  Solon  J. 
Buck,  Archivist  of  the  United 
States,  are  (1  to  r)  :  Earl  H.  Gam- 
mons, director  of  CBS  Washington; 
Capt.  John  G.  Bradley,  chief.  Arch- 
ives division  of  motion  pictures 
and  sound  recording;  Dr.  Buck. 


CFPR  Direct  Lines 

CFPR  Prince  Rupert,  B.  C,  is  now 
linked  by  land  telephone  lines  of 
the  Pacific  Communications  Serv- 
ices of  the  Canadian  and  U.  S. 
armed  services,  with  Canadian 
Broadcasting  Corp.  control  at  Van- 
couver, the  CBC  has  announced. 
When  the  Alaska  Highway  was 
started  the  CBC  leased  the  station 
to  furnish  entertainment  and  news 
to  civilian  and  armed  forces  op- 
erating in  the  Pacific  defense  work. 
No  landlines  were  in,  and  the  sta- 
tion operated  with  recorded  pro- 
grams flown  from  Vancouver.  Re- 
cently the  armed  services  in  the 
area  asked  for  improvement  in  the 
service  with  relayed  programs  for 
morale  purposes  of  the  troops  sta- 
tioned in  the  area.  Landlines  are 
now  being  used  at  various  times 
during  the  day  for  a  cntal  of  five 
hours  daily  to  relay  CBC,  NBC, 
CBS,  Blue  and  MBS  and  other 
programs  from  Vancouver. 

Neuwerths  to  Coast 

O.  J.  NEUWERTH,  production  di- 
rector of  WBBM  Chicago,  and  his 
wife,  Grace,  for  20  years  secretary 
to  Judith  Waller,  NBC  central  di- 
vision director  of  public  service, 
are  leaving  Chicago  for  Hollywood: 
where  Mr.  Neuwerth  will  do  radio 
directing.  Mrs.  Neuwerth  will  be 
affiliated  with  NBC  Hollywood. 


Blue  Spot  Sales  Opens 
Coast  Office  for  KECA 

WITH  acquisition  of  KECA  Los 
Angeles  as  an  owned  and  oper- 
ated station  of  the  Blue  Network, 
national  representation  of  the  sta- 
tion has  been  taken  over  by  Blue 
Spot  Sales,  which  has  opened  an 
office  in  San  Francisco,  with  Lewis 
Lacey,  well  known  in  California  ad- 
vertising circles,  in  charge.  Blue 
Spot  Sales  also  represents  the  net- 
work's other  three  O&O  stations, 
WJZ  New  York,  WENR  Chicago, 
KGO  San  Francisco,  as  well  as 
Washington  and  the  Blue  Pacific 
Coast  Network. 

Virtually  every  big  Blue  Net- 
work show  originating  in  New 
York  and  Hollywood  participated 
in  welcoming  KECA  to  the  Blue 
in  an  hour-long  program  Saturday, 
Aug.  5  at  midnight. 


in  A 


CBS  Testing  on  KNX 

SHOWCASTING  for  sponsor  con- 
sideration and  eventual  release  over 
CBS  Pacific  stations,  group  of  half- 
hour  programs  under  title.  Six  For 
Tomorrow,  is  being  presented  on 
successive  weeks  on  KNX  Holly- 
wood. Under  supervision  of  Gordon 
T.  Hughes,  CBS  producer,  initial 
broadcast  on  Aug.  2  was  The 
Couple  Next  Door. 


On  Victory  Committee 

DONALD  W.  THORNBURGH, 
Pacific  Coast  vice-president  of 
CBS;  Sidney  N.  Strotz,  NBC  west- 
ern division  vice-president,  and 
Lewis  Allen  Weiss,  vice-president 
and  general  manager  of  Don  Lee 
Broadcasting  System,  have  been 
appointed  to  the  executive  board 
of  the  Hollywood  Victory  Commit- 
tee. Don  E.  Gillman,  Blue  western 
vice-president,  is  a  member. 
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CIO  Set  to  Invade  Radio 

(Continued  from  page  12) 
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$500,000,  paid  by  the  Washington 
Post  for  WINX,  Washington  local, 
it  stated  that  a  lower  power  FM 
station  could  be  established  at  a 
cost  of  $15,000.  Through  such  sta- 
tions, CIO  unions  could  carry  on 
organization  activities  over  the  air 
and  insure  labor  a  chance  to  tell 
its  story  in  times  of  employer-labor 
disputes  and  during  strikes.  The 
article  criticized  the  NAB  code  as 
restricting  labor  union  programs 
and,  as  does  the  Handbook,  pointed 
out  there  are  no  FCC  regulations 
banning  such  activities. 

The  Radio  Handbook  was  de- 
signed as  something  more  than  a 
guide  in  using  station  time.  It  es- 
says to  define  labor's  rights  to  use 


the  air  and  emphasizes  the  im- 
portance of  radio  as  against  the 
newspaper  in  reaching  the  people. 

Air  Belongs  to  People 

In  a  foreword,  Philip  Murray, 
CIO  president,  expresses  the  be- 
lief that  the  coming  years  will  be 
the  most  critical  we  have  ever  faced 
and  that  the  people  will  need  to  be 
kept  fully  informed  as  to  their  po- 
litical interests. 

"In  this  task,"  he  declared,  "ra- 
dio will  inevitably  play  a  very  im- 
portant part.  It  is,  therefore,  up 
to  our  labor  leaders  as  well  as  all 
those  interested  in  "freedom  of  the 
air"  to  acquaint  themselves  with 
their  rights  to  radio  time  and  how 


We  Bow-With  Thanks! 


FOR  BILLBOARD'S 
PROMOTIONAL  AWARD 


The  policy  of  constantly  publicizing  our  station 
so  as  to  benefit  both  the  listener  and  the  adver- 
tiser, has  again  paid  off.  We're  proud  to  be 
known,  through  printed  word  and  deed,  as 
"Prime  Promoters  at  the  Border"  in  this  great 
Detroit  area. 


Managing  Director 


J.  H.  McGillvra,  Inc. 
Representative 


CKLW 


5,000  WATTS 


DAY    and  NIGHT 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 


to  assure  that  the  radio  is  used  as 
intended,  namely,  to  serve  the  best 
interests  of  the  people." 

Pointing  out  that  transmitters 
and  studios  belong  to  broadcasters 
but  that  "the  air  belongs  to  the 
people",  the  handbook  explains  the 
public  responsibilities  of  stations 
as  to  educational  and  community 
activities.  Where  the_union  par- 
ticipates in  such  activities  it  is  en- 
titled to  free  time,  the  booklet  as- 
serts, adding: 

"But  you  must  supply  the  init- 
iative and  the  follow-through. 
Your  radio  station  will  not  come  to 
you  to  offer  you  free  time — ^but  in 
many  cases  you'll  find  they  won't 
close  the  door  on  you,  either,  when 
you  go  to  them  with  practical  sug- 
gestions on  how  your  union  can  con- 
tribute worthwhile  program  mate- 
rial to  their  schedules." 

As  to  paid  time,  the  handbook 
explains  that  station  policies  re- 
quiring that  written  scripts  be 
submitted  in  advance  of  broadcasts 
are  to  protect  stations.  However, 
it  declares,  some  stations  "may  use 
this  advance  scrutiny  ...  as  an 
occasion  for  a  censorship  of  ideas 
of  which  the  station  does  not  ap- 
prove. .  .  .  Don't  accept  such  cen- 
sorship. If  you  are  forced  to  sub- 
mit, send  the  script  rejected  by  the 
station  to  the  CIO  Political  Action 
Committee  for  further  protest." 

Code  Is  Attacked 

Whenever  stations  refuse  to  sell 
time  to  unions  on  the  ground  the 
program  violates  the  NAB  Code, 
the  handbook  declares:  "The  NAB 
Code  is  a  private  document  put  out 
by  some  broadcasters,  and  has  no 
standing  whatever  in  law  or  be- 
fore the  FCC;  indeed,  it  may  be 
seriously  questioned  under  the 
anti-trust  laws.  This  Code  con- 
tains many  provisions  which  vio- 
late the  more  fundamental  rights 
of  free  speech,  and  in  practice  the 
Code  has  become  a  dead  letter — 
except  in  the  hands  of  a  few  sta-  - 
tions  which  still  drag  it  up  as  an  ^ 
excuse  for  denying  labor  a  fair  • 
break  on  the  air." 

The  handbook  urges  that  unions 
demand  equal  time  to  reply  to  at- 
tacks upon  labor  and  cites  the  time 
given  Rep.  Martin  Dies  (D-Tex.) 
to  reply  to  Walter  Winchell  as  a 
recognition  on  the  part  of  the 
broadcasting  industry  of  the  right 
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of  one  side  to  reply  to  statements 
made  by  the  other. 

"The  CIO  Political  Action  Com- 
mittee," it  declares,  "proposes  to 
demand  the  right  to  reply  with 
respect  to  nation-\\ide  network  pro- 
grams. Yon  can  similarly  deinand 
it  ivith  respect  to  programs, 
whether  local  or  national,  broad- 
east  over  your  local  station  ...  A 
station  which  broadcasts  one  point 
of  view  and  refuses  to  broadcast 
opposing  points  of  view  is  in  a  pe- 
culiarly vulnerable  position,  and 
protests  should  be  promptly  filed 
and  widely  published." 

Educational  Committee 

The  handbook  contains  many 
suggestions  for  making  labor  pro- 
grams interesting.  "We  should  not 
overlook  the  fact  that  it  is  through 
entertainment  that  ideas  are  best 
sold  in  radio.  We  can  learn  a  les- 
son from  the  successful  commercial 
shows  in  that  respect.  Many  labor 
programs  in  the  past  have  been  too 
tight-laced,  too  dull,"  it  admon- 
ishes. 

However,  it  points  out,  "the  CIO 
Political  Action  Committee  is  not 
an  entertainment  committee.  It 
is  not  selling  anything.  It  is  an 
educational  organization  to  teach 
the  people  the  importance  of  polit- 
ical action". 

Then  follows  a  list  of  suggested 
topics  which  includes  "Labor's  War 
Record",  "Full  Employment  After 
the  War",  "GI  Joe  and  CIO",  "Why 
We  Are  for  FDR",  "The  Negro  in 
1944"  and  "Labor  Views  the  Peace." 
Material  on  any  of  these  subjects 
is  offered  by  the  PAC  which  ad- 
vises that  it  is  planning  to  prepare 
a  number  of  programs. 

Following  examples  of  station- 
breaks,  spot  announcements,  and 
5-minute  skits  dramatizing  the 
purposes  of  the  PAC,  the  hand- 
book requests  labor  leaders  to  send 
to  the  PAC  replies  to  a  list  of 
eight  questions.  Among  these  are: 

Have  you  encountered  any  diflBculty 
in  placing  your  program  on  your  sta'- 
tion?  (If  so,  tell  us  all  about  it). 

Is  there  a  listening  council  of  the 
National  Assn.  of  Broadcasters  iu 
your  town?  If  so,  is  labor  represented 
on  it? 

Do  you  hare  a  regular  schedule  of 
labor  broadcasts?  If  so,  on  what  day? 
What  hour?  What  station? 


5000  WATTS  •  DAY  AND  NIGHT 


Pavil  White  Wed 

PAUL  WHITE,  director  of  news 
broadcasts  for  CBS,  and  Miss  Mar- 
garet K.  Miller,  CBS  scriptwriter, 
were  married  Aug.  5  in  Washing- 
ton. Marx  Loeb,  CBS  producer- 
director,  stood  up  with  the  couple, 
who  are  taking  a  brief  honeymoon 
before  returning  to  New  York. 
Miss  Miller,  who  joined  CBS  in 
1940,  is  best  known  for  her  docu- 
mentary programs,  including  Re- 
port  to  the  Nation  and  Dateline, 
both  of  which  are  produced  by  Mr. 
White. 


Connolly  to  Blue 

JAMES  H.  CONNOLLY,  former 
vice-president  in  charge  of  radio  in 
the  New  York  offices  of  the  Bran- 
ham  Co.,  has  been  appointed  sta- 
tions contact  representative  of  the 
Blue  Network.  A  veteran  of  18 
years  in  the  radio  and  agency  field, 
Mr.  Connolly  studied  marketing 
and  advertising  at  the  U.  of  Penn- 
sylvania. He  was  associated  with 
the  Branham  Co.  for  eight  years 
and  during  the  previous  10  years 
was  with  the  media  and  radio  de- 
partments of  N.  W.  Ayer  &  Son  in 
the  Philadelphia  and  New  York 
offices. 


PHILCO  Corp..  Philadelphia,  has 
been  presented  with  its  fourth  Army- 
Xavy  "E"  award  for  production  excel- 
lence. 


WMAQ  Chicago  has  increase.d  local 
and  spot  sales  billings  by  12.8%  for 
the  first  six  months  of  1944  over  the 
same  period  a  year  ago. 


WE'VE  HAD  OUR  OWN 
''RADAR"  FOR  YEARS 

Wheaour  signals  bounce  off  the  nearest  mountain 
walls  that  surround  the  rich  agricultural  valley 
region  of  California  —  we  know  we  are  reaching 
all  our  regular  listeners  —  that  we  have  done  our 
job  . . .  for  the  ^ccUkc  brings  this  *great  area  radio 
reception  they  could  not  otherwise  enjoy. 

'Population  l,56l,254-2V2  billion  annual  retail  sales. 

WHAl  IS 

Not  a  regional  necwork  but  a 
group  of  long-established  key 
stations,  each  the  favorite  in 
its  community  .  .  .  combined' 
on  a  new  basis  for  National 
spot  business. 

'See  McClatchy  SetlUc  rate  list- 
ing first  under  Califnriiia  in 
Standard  Rate  and  Data. 


Robert  A. 
STREET 
National 
Sales  Mana 


Rapretented  NaHenolly  by  HEADLEY-REED  CO, 
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Washington 
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E.  BRUCE  McEVOY  Jr.,  released 
from  the  Army,  has  joined  the  eastern 
division  of  Sylvania  Electric  Products 
Inc..  New  York,  as  assistant  to  L. 
S.  Raynor,  radio  tube  equipment  sales 
manager.  Before  entering  the  armed 
forces.  Mr.  MeEvoy  was  on  the  sales 
staff  of  the  N^orth  American  Lamp  Co.. 
New  Y'ork,  and  the  Ken-Rad  Incande- 
scent Lamps  Division,  New  York. 

BILL  ROBINSON,  recording  engi- 
neer of  WIP  Philadelphia,  has  de- 
veloped .special  equipment  for  re- 
recording  the  paper  records  sent  home 
by  service  men. 

pre.  WILLIAM  HUNTER,  former- 
ly on  the  engineering  staff  of  WPAT 
Paterson,  N.  J.,  is  now  chief  engineer 
of  "Radio  City",  an  American  Ex- 
peditionary Force  radio  station  in  the 
South  Pacific. 

LYLE  WAHLQUIST,  chief  engineer 
of  KUTA  Salt  Lake  City,  is  recuperat- 
ing in  Southern  California  following 
a  two-week  illness.  LeRoy  Yeates, 
transmitter  engineer,  has  returned  to 
the  station  following  an  opei-ation. 
Wendell  Bell,  engineer,  is  recovering 
from  a  minor  operation.  New  to  the 
technical  staff  is  Ed  McCleary. 

.JOHN  L.  BEER  has  been  added  to 
the  engineering  staff  of  KLZ  Denver. 

WELDON  W.  SHOWS,  a  member  of 
the  engineering  staff  of  WGST.  the 
Georgia  Tech  station  at  Atlanta,  has 
been  awarded  the  Bachelor  of  Law  de- 
gree. 

ANNA  COPPINGER,  secretary  to 
Walter  Stiles  Jr.,  chief  engineer  of 
WEEI  Boston,  on  July  22  was  mar- 
ried to  Guido  Dinozzi.  electrical  en- 
gineer at  the  Boston  Navy  Yard. 
EDDIE  LUTZ,  USNR,  former  con- 
trol room  engineer  of  WFBL  Syra- 
cuse, is  the  father  of  a  girl. 
LT.  CARLTON  R.  SCHWARZ,  for- 
mer KYA  San  Francisco  technician 
now  serving  with  the  Army  Signal 
Corps  in  the  South  Pacific,  is  the 
father  of  a  boy. 

JOHN  R.  QUINN.  formerly  of  short- 
wave station  KGEI  San  Francisco, 
has  joined  KNX  Hollywood. 


Lt.  Comdr.  Elliott 

LT.  COMDR.  Douglas  A.  Elliott, 
USNR,  employed  in  the  commu- 
nications department  of  RCA  be- 
fore entering  the  Navy  in  1942, 
died  July  31  of  a  heart  attack 
at  the  Naval  Hospital  in  Brooklyn. 
Comdr.  Elliott,  a  Princeton  grad- 
uate, did  post-graduate  work  at 
Columbia  U.  before  joining  the 
Electric  Research  Products  Inc., 
a  division  of  v^'estern  Electric  Co. 
His  wife,  two  married  daughters 
and  a  son  survive. 


Robert  Peterson 

ROBERT  PETERSON,  second 
lieutenant  in  the  Army  Air  Corps 
and  former  chief  studio  engineer 
of  KYSM  Mankato,  Minn.,  was 
killed  in  a  plane  crash  near  Eglin 
Field,  Fla. 


KINGDON  TYLER,  engineer  of 
CBS  New  York  construction  depart- 
ment, has  taken  over  supervisory  du- 
ties in  building  the  new  OWI-CBS 
shortwave  station  at  Delano,  Cal. 
C.  R.  Jacobs,  who  supervised  start  of 
the  isroject,  returned  to  New  York 
in  late  July. 

JACK  REITZEN,  former  sound 
technician  of  KFI  Los  Angeles,  has 
joined  KGFJ  Los  Angeles  as  an- 
nouncer. 

JOB  B.  EVANS,  formerly  with 
KFEL  Denver,  is  now  on  the  engi- 
neering staff  of  KGHF  Pueblo, 
Colo. 

ROBERT  P.  ADAMS,  former  sales 
engineer  of  Brown  Instrument  Co.,  Los 
Angeles,  has  joined  KFAVB  Hollywood 
as  technician. 

NEIL  DAY,  former  studio  technician 
of  KFOX  Long  Beach.  Cal..  has 
shifted  to  KMPC  Hollywoo<l.  Duncan 
Caldwell,  formerly  of  KTRB  Modesto, 
Cal.,  has  also  joined  KMPC. 


UNIVERSAL  MICROPHONE  Co.. 
Inglewood,  Cal.,  received  Army  and 
Navy  "E"  awards  on  July  26.  Engaged 
entirely  on  defense  orders  previous  to 
Pearl  Harbor,  firm  has  since  been  de- 
voted to  mass  production  of  micro- 
phones for  the  armed  forces. 


RADIO-FREQUENCY  controlled 
electronic  system  to  speed  up  the 
evaporation  process  in  the  produc- 
tion of  penicillin  solutions  was  de- 
scribed by  Dr.  George  H.  Brown, 
research  engineer  of  RCA  Labs., 
who  developed  the  method,  at  a 
conference  in  New  York.  The 
evaporation  process  can  now  be 
completed  in  30  minutes  instead  of 
the  previous  24  hours.  The  equip- 
ment has  been  made  available  to 
the  nation's  penicillin  producers. 

TEA  Meet  Dec.  7-8 

FIRST  ANNUAL  conference  of 
the  Television  Broadcasters  Assn. 
will  be  held  in  New  York  Dec. 
7-8.  O.  B.  Hanson,  NBC  vice-pres- 
ident and  chief  engineer,  has  been 
named  chairman  of  the  conference 
committee,  and  J.  R.  Poppele,  sec- 
retary and  chief  engineer  of  WOR 
New  York,  will  be  conference  co- 
ordinator. Will  Baltin,  secretary- 
treasurer  of  TBA,  will  handle  press 
and  public  relations  for  the  event, 
details  of  which  vdll  be  announced 
later. 


&  MAS  Ml^Q 

1, 000  Watts - 
684,500  Primary  j 
Area  Population,  , 
f      1940  Census 
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SAN  BERNARDINO- 
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North  American  Philips 
Acquires  Amperex  Firm 

ENTRY  of  North  American  Philips 
Co.  into  the  U.  S.  radio  equipment 
manufacturing  field  was  announced 
last  week  when  the  European  firm 
purchased  A  m - 
perex  Electronic 
Products,  Brook- 
lyn. The  new  sub- 
sidiary will  con- 
tin  u  e  business 
under  the  name 
of  Amperex  Elec- 
tronic Corp.  in- 
corporated in  Del- 
aware. 

Directors  and 
officers  of  Am- 
perex are  Alexander  Senauke, 
president;  Nicholas  Anton,  vice- 
president  in  charge  of  manufac- 
turing; and  Samuel  Norris,  vice- 
president  in  charge  of  sales.  Mr. 
Senauke  and  Mr.  Anton  formerly 
were  owners  of  Amperex  Elec- 
tronic Products  along  with  N. 
Goldman,  who  has  retired  because 
of  ill  health.  There  ^vill  be  no 
changes  in  personnel,  management 
or  policies,  but  plans  for  expan- 
sion will  be  announced  in  the  fu- 
ture. 


Mr.  Norris 


Storm  Hits  W3IFD 


IItHE  ELECTRICAL  storm  which 
Iswept  along  the  North  Carolina 
coast  from  Cape  Hatteras  last  week 
forced  WMFD  Wilmington  of£  the 
air  from  6:12  p.m.,  Aug.  1  until 
10  a.m.  the  following  day,  due  to 
power  failure.  Station  equipment 
suffered  no  damage,  however.  News 
dispatches  were  that  several  sta- 
tions were  silenced. 


THE  ROOSEVELT 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  hath  from  $4.50. 

HOTEL 


AAADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT   P.    V^ILLIFORD,  General  Manager 

Other  Hilton  Motets  From  Coast  to  Coott: 


JEXAS,  Abilene,  El  Paso,  longview,  lub- 
Wk,  Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C  N.  Hilton,  Presi- 
dent. 


Inflation  Warning 

TO  TELL  graphically,  quick- 
ly and  pointedly  why  we 
should  buy  War  Bonds,  the 
W.  E.  Long  Co.,  Chicago,  is 
mailing  a  promotion  piece  in 
behalf  of  the  War  Bond 
Drive,  titled  "Buy  War 
Bonds.  Guard  Against  This". 
Below  the  boldface  type  is  a 
1923  German  postage  stamp, 
surcharged  "2  millionen", 
with  copy  telling  that  in  Ger- 
many 40,000  such  stamps 
were  needed  to  send  a  letter. 
"War  Bonds  stop  inflation," 
continues  the  graphic  warn- 
ing of  the  agency  letters. 


Video  Postwar  Job  Aid 

HOW  television  can  serve  as  a 
building  block  for  postwar  plan- 
ning through  creation  of  more  jobs 
and  a  higher  living  standard  was 
described  by  Walter  L.  Lawrence, 
field  engineer  of  the  RCA  Service 
Co.  at  a  luncheon  meeting  of 
the  Camden  N.  J.  Lions  Club. 
Quoting  Paul  Hoffman,  chairman 
of  the  Committee  for  Economic 
Development,  Mr.  Lawrence  re- 
vealed that  while  the  use  of  tel- 
evision increases  the  demand  for 
goods  and  services  by  only  1%,  the 
effective  result  would,  in  terms  of 
1940  figures,  create  460,000  new 
jobs  and  that  within  a  decade  the 
460,000  figure  would  multiply  10- 
fold,  resulting  in  4,600,000  jobs. 


I'm  just 


crowing  H 
with  Rrider 


No  joke,  we  are  proud  to  report  that  North  Dakota 
was  back  in  first  place,  the  first  quarter  of  1944,  for 
percentage  of  business  increase  over  the  same  period 
of  1943.  Our  increase  was  32.5%,  as  against  the 
national  average  of  22.4%.  Business  is  booming,  and 
WD  AY  advertisers  are,  as  usual,  getting  even  more 
than  their  share! 

WD  AY  is  the  top  station  in  the  top  section  of  the 
top  State!  That's  not  rhetoric— it's  a  fact  that  we 
can  prove  to  your  full  satisfaction,  if  you'll  just  ask 
us  (or  Free  6*  Peters)!    How  about  it  — now? 


WDAY 


FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 


N^K^  AFFILIATED  WITH  THE  FARGO  FORUM 

^^^^   FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


Exclusive  Memphis  Station 

to  Present 
ASSOCIATED   PRESS  NEWS 

News  Every  Hour  on  the  Hour 


your  MlirHAL  friend 
MEMPHIS.  TENNESSEE 


REPRESENTED  3Y  RAMBEAU 
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DO'TARM  STATIONS" 
REALLY  KNOW 
THEIR  FARMERS? 


Judging  by  some  of  the  program- 
ming we  hear,  some  alleged  "farm 
'  stations"  know  little  more  about 
farmers  than  this  photograph  sug- 
gests! 


Y  &  R  Assumes  Burden 

{Continued  from  Page  9) 


Here  at  KMA  we  do  know  farmers. 
So  we  don't  play  hot  records  for 
farmers,  and  we  don't  use  announc- 
ers who  use  broad  A's!  If  we  did, 
our  farmer-friends  and  their  fam- 
ilies wouldn't  send  us  TWICE  as 
much  mail  as  they  send  to  any 
other  station  in  this  area! 

But  they  do  send  us  tivice  as  much 
mail,  so  it  stands  to  reason  that  we 
are  THE  farm  station  around  here. 
Hence  we  figure  we  give  you  about 
twice  as  good  a  crack  at  that  aver- 
age $7,672  annual  income  that  our 
farmers  earn. 

;  KMA  is  the  No.  1  Farm  Station  in 
:.the  No.  1  Farm  Market.  If  you've 
.;  any  doubt,  write  for  a  copy  of  the 

KMA  "Complete  Mail  Study"— or 

ask  Free  &  Peters! 


KMA 

Blue  Network 

The  ISo.  1  Farm  Station 
in  the  iVo.  1  Farm  Market 


152  COUNTIES 
AROUND  SHENANDOAH,  I  A. 


for  war  messages.  NBC  advised 
NAB  last  week  that  it  does  not  de- 
sire to  accept  money  for  war  pro- 
grams but  feels  that  stations  are 
justified  in  claiming  discrimination 
when  Government  funds  are  used 
for  advertising  in  media  other  than 
radio. 

Stations'  Rights  Recognized 

Stating  the  position  of  NBC 
as  a  network  and  as  the  owner  of 
six  stations,  Frank  Mullen,  NBC 
vice-president  and  general  mana- 
ger, stated  in  a  letter  to  J.  Harold 
Ryan,  NAB  president: 

We  do  not  desire  to  accept  any 
paid  advertising  in  behalf  of  Goverii- 
mentment  activities  on  the  war  effort 
since  we  prefer  to  handle  all  such  cam- 
paigns either  through  sustaining  pro- 
grams or  by  allocation  of  announce- 
ments in  leading  commercial  programs. 

Although  this  is  the  position  of 
NBC  and  its  owned  stations,  we  be- 
lieve with  equal  firmness  in  the  com- 
plete propriety  of  any  station  accept- 
ing such  advertising.  We  simply  pre- 
fer to  handle  it  the  other  way. 

Furthermore,  we  likewise  believe 
that  if  at  any  time  there  is  evidence 
of  discrimination  on  the  part  of  any 
advertiser,  whether  such  an  advertiser 
is  financed  by  Government  funds  or  by 
his  own  funds,  that  the  NAB  is  exer- 
cising its  proper  function  in  protesting 
against  such  discrimination. 

The  situation  with  respect  to  the 
Blue  is  somewhat  different  from 
that  of  NBC  in  that  the  former  ex- 
ercises only  limited  authority  over 
its  owned  stations,  leaving  discre- 


tion over  such  matters  as  WAC 
advertising  to  the  individual  sta- 
tion manager.  John  McNeill,  man- 
ager of  WJZ  New  York,  told 
Broadcasting  that  WJZ  will  con- 
tinue to  devote  what  it  believes 
is  a  fair  share  of  time  to  WAC 
recruiting.  However,  he  pointed  out, 
should  the  WAC  want  more  time 
than  it  has  been  receiving  the  sta- 
tion will  be  glad  to  sell  such  time. 
He  added  that  NAB  is  fully  justi- 
fied in  fighting  for  radio's  share 
when  Government  money  is  being 
spent  for  advertising. 

OWI  Stands  Firm 

As  to  the  network  programs. 
Blue  executives  indicated  they 
would  state  their  position  when 
Government  advertising  is  offered. 

CBS  policy  on  acceptance  of  Gov- 
ernment advertising  is  generally 
similar  to  that  of  NBC.  Mutual  has 
not  yet  stated  its  position  to  NAB. 
The  network  owns  no  stations. 

Meanwhile,  the  OWI  Domestic 
Radio  Bureau  stated  it  was  stand- 
ing firm  on  its  decision  to  with- 
hold WAC  recruitment  allocations 
as  long  as  radio  is  left  out  of  the 
WAC  advertising  program. 

John  D.  Hymes,  deputy  chief  of 
the  Bureau,  said  he  has  received 
numerous  letters  from  stations,  re- 
gional offices  and  regional  consul- 
tants, reflecting  the  sentiment  of 
hundreds  of  stations,  which  support 
the  OWI  stand  100%.  "We  have 
not  received  one  complaint",  he  said. 


Increased  Tune  In 


A  recent  survey  by  Pulse  of  New  York  shows  that  Hsteners  turn 
on  their  radio  sets  especially  to  hear  WLIB's  programs;  and,  WLIB 
does  not  share  its  daytime  audience,  in  any  appreciable  degree,  with 
any  other  New  York  station. 

Pulse  found  that  65%  of  WLIB's  audience  did  not  listen  to  any 
other  station  for  the  quarter  hour  preceding  the  time  they  tuned 
in  WLIB;  Pulse  also  found  that  62%  of  WLIB's  audience  did  not 
listen  to  any  other  station  for  the  quarter  hour  following  the  period 
spent  hearing  WLIB's  programs. 

Thus,  WLIB  has  increased  the  tune-in  in  New  York  City! 

WLIB's  programs  have  created  a  non-duplicated  market  served 
consistently  only  by  this  station. 


T  K  E    V*Mc  E^iO^^^J  B  E  R  T  Y  " 

GleaA.  GUoHiteJ.  -  1190  oh  ifoun,  JUai 


RKO  BUILDING 


RADIO  CITY 


NEW  YORK 


Two  New  Programs 
For  Bristol -M vers 

Executive  Reaffirms  Faith 
In  Radio  as  Good  Medium 

BRISTOL-MYERS  Co.,  a  consist- 
ent user  of  radio  since  its  inception 
as  an  advertising  medium,  will 
move  near  the  top  in  leadership  this 
fall  with  five  half-hour  evening 
network  shows,  three  on  NBC  and 
two  on  the  Blue  Network,  it  was 
announced  last  week. 

Effective  Sept.  15  Ed  Gardner's 
Duffifs  Tavern,  formerly  on  the 
Blue,  will  be  switched  to  the  8:30-9 
p.m.  Friday  spot  on  NBC.  The 
Eddie  Cantor  Time  to  Smile  show 
will  return  to  its  regular  9-9:30 
p.m.  place  Wednesdays  on  NBC, 
followed  on  the  same  network  by 
Mr.  District  Attorney,  9:30-10  p.m. 

Two  new  Bristol-Myers  programs 
will  appear  on  the  Blue,  8-9  p.m. 
Tuesdays,  the  Allan  Young  Show, 
currently  aired  as  a  summer  re- 
placement for  the  Cantor  program 
Wednesday  night  on  NBC,  and 
second  show,  as  yet  unnamed,  to 
follow  on  the  same  evening.  Lee 
H.  Bristol,  vice-president  of  Bris- 
tol-Myers said:  "We  are,  of  course, 
firm  believers  in  the  efficacy  of 
radio  as  an  advertising  medium  for 
our  products,  and  have  been  on  the 
air  constantly  since  the  days  of 
the  Ipana  Troubadors  in  1925  and 
we  value  the  franchises  we  have 
built  up.  We  shall  use  the  radio  to 
advertise  Sal  Hepatica,  Ipana, 
Trushay,  Vitalis,  Mum,  Minit-Rub 
and  Ingram's  Shaving  cream." 

Mr  Bristol  explained  that  his 
firm  has  no  intention  of  dropping 
other  media,  but  will  continue  to 
use  magazines,  newspapers,  trade 
papers  along  with  radio. 

Young  &  Rubicam  handles  Duf- 
fy's Tavern,  replaced  during  the 
summer  by  Nitwit  Court  on  the 
Blue;  the  Eddie  Cantor  Time  to 
Smile  show,  and  the  Allan  Young 
Show. 

It  is  understood  that  The  Parker 
Family,  heard  on  the  Blue  Fridays, 
8:15-8:30  p.m.,  may  be  discontinued 
in  November.  Doherty,  Clifford  & 
Shenfield  handles  The  Parker  Fam- 
ily and  Mr.  District  Attorney. 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


llfOni  ^^^^  "^y 

W\  'A  1000  Watts  Night 
11 11  flsSOkc.  pnn 
Spartanburg,  S.  C.  uDO 
Represented  by  Hollingbery 
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Y  &  R  Statement 

{Continued  from  Page  9) 

iately    to    clarify   our   understanding  of 
•adio  industry  policy  and  to  describe  the 
asis  upon  which  our  selection  of  media 
ad  been  made  and  our  hopes  for  special 
booperation.      He     proposed    to    come  to 
Ivs'ashingrton  for  consultation  on  June  27. 
i   Mr.   Avery  found   it   impossible  to  con- 
sult on  June  27.    He  did  not  find  it  pos- 
sible to  meet  with  us  until  July  7  in  New 
'York. 

1  On  July  7  he  was  given  an  opportunity 
lo  present  his  position  fully  to  key  execu- 
tives connected  with  the  WAC  account. 
iHe  confessed  that  he  did  not  know  how 
iciany  stations  would  accept  Government 
pdvertising.  At  our  request,  Mr.  Avery 
lagreed  to  convass  his  membership  and 
elarify  the  policy  of  the  industry  on  that 
boint. 

I  During  the  next  two  weeks  we  queried 
JMr.  Avery  twice  on  this  matter,  but  despite 
|cur  inquiries  he  did  not  send  his  inquiry 
to  the  broadcasters  until  July  20,  a  full 
Inonth  after  his  public  letter  to  Young  & 
fRubicam, 

!  It  should  be  reiterated  that  the  need 
[for  the  recruitment  of  WACS  was  urgent, 
khat  it  was  desirable  to  get  WAC  adver- 
'tising  before  the  public  as  quickly  as  pos- 
:sible.  This  statement  is  being  prepared 
'Cn  the  third  day  of  August.  Three  news- 
paper advertisements  have  already  ap- 
Ipeared.  Although  the  NAB  has  released 
fome  information  to  the  trade  press,  it 
has  given  us  no  information  whatsoever 
jto  date  as  to  the  number  of  its  member 
stations  which  will  or  will  not  accept  paid 
iGovernment  advertising. 

Our  own  independent  inquiry  indicates 
jthat  some  radio  stations  will  accept  paid 
IGoverTiment  advertisincr  and  some  will 
not.  Public  statements  which  have  been 
made  recently  also  reveal  that  there  is  a 
-difference  of  opinion  within  the  industry 
as  to  what  policy  should  be.  We  hope  that 
these  differences  can  be  speedily  resolved 
and  a  unified  industry  policy  declared. 

Never  at  any  time  has  Young  &  Rubi- 
icam  left  radio  out  of  its  calculations  on 
i|the  WAC  campaign  or  on  any  other  ac- 
;count  which  it  serves.  The  radio  industi-y 
Iknows  this.  Not  until  Young  &  Rubicam 
is  informed  that  the  radio  industrj'  has 
changed  its  policy  and  what  coverage  it 
can  provide  on  a  paid  basis  are  we  in  a 
j  position  to  determine  what  percentage  of 
'the  appropriation  should  be  spent  in  ra- 
Idio. 

[  Meanwhile  we  are  prepared  to  act  im- 
imediately  whenever  efficient  coverage  can 
be  purchased. 

Mr.  Avery  requested  that  the  entire 
WAC  appropriation  be  devoted  to  radio. 
We  question  Mr.  Avery's  ability  to  ex- 
ercise sound  and  unprejudiced  judgment 
as  to  the  expenditure  of  any  advertisina: 
ijappropriation. 

I  Until  a  policy  decision  is  reached  Vv 
the  radio  industry — a  decision  that  wiil 
enable  us  to  evaluate  the  time  and  cov- 
erage available — we  are  unable  to  judge 
what  portion  of  the  WAC  advertising 
appropriation  might  wisely  be  invested 
in  radio. 

It  has  been  our  policy  to  select  media 
according  to  our  judgment  as  to  what  is 
the  best  investment  for  our  clients.  We 
propose  to  continue  to  operate  this  way. 
In  conclusion,  it  should  be  clear  that  the 
War  Dept.  has  relied  completely  on  our 
I  professional  judgment.  The  media  plan 
iiwe  recommended  early  in  June  for  the 
first  stages  of  the  campaign  was  entirely 


RCA  Victor  Spots 

RADIO  CORP.  of  America,  RCA 
Victor  Division,  Camden,  N.  J.  will 
start  in  September  a  series  of  30- 
second  and  1-minute  live  announce- 
ments on  32  stations  throughout  the 
country,  introducing  newly-signed 
Victor  recording  artists.  Announce- 
ments also  will  be  used  on  RCA's 
Music  You  Want  program,  carried 
by  51  local  stations  five  times  week- 
ly. Most  of  the  artists  have  been 
featured  on  RCA's  Saturday  Night 
Blue  Network  program,  Music 
America  Loves  Best.  Campaign 
will  run  through  October.  Agency  is 
J.  Walter  Thompson  Co. 


our  own,  prepared  on  our  responsibility. 
The  War  Dept.  accepted  our  recommen- 
dations. 

We  have  proceeded  on  the  assumption 
that  Congress  made  this  appropriation 
because  it  believed  that  WACS  were  im- 
portant to  the  war  effort. 

Our  own  close  association  with  the  War 
Dept.  during  the  past  15  months  has  con- 
vinced us  of  the  vital  contribution  the 
WAC  is  making  to  final  victory.  Further- 
more, it  is  our  belief  that  the  campaign 
to  enlist  more  WACs  deserves  the  sup- 
port of  all  media. 

It  is  with  regret  that  we  have  seen 
some  discussion  in  the  trade  press  which 
suggests  that  broadcasters  might  with- 
draw their  contributions  to  the  WAC  cam- 
paign until  the  issue  is  resolved. 

As  we  see  it,  the  issue  must  be  re- 
solved by  the  industry  itself.  Pending  de- 
cision by  the  industry  we  do  not  believe 
broadcasters  will  stop  working  for  the 
WAC. 

There  can  be  no  letup,  no  work  stop- 
pages in  any  part  of  the  war  effort. 
Based  on  the  splendid  record  of  the  radio 
industry  to  date  in  the  war  effort  we  be- 
lieve there  will  be  none  by  broadcasters. 


CERTIFICATES  of  merit  have  been 
awarded  The  National  Radio  Pulnit 
and  The  Catholic  Hour,  two  of  NBC's 
relisious  programs,  by  the  National 
Federation  of  Press  Women. 


NAB  READIES  PLAN 
FOR  MEASUREMENT 

A  SMASH  presentation  on  cover- 
age measurement  with  illustrated 
slides  is  being  prepared  for  the 
NAB  War  Conference  in  Chicago 
Aug.  28-31  by  the  NAB  Research 
Committee,  it  was  announced  last 
week  following  two  days  of  meet- 
ings in  New  York. 

The  full  Research  Committee  of 
which  Hugh  Feltis,  KFAB  Lincoln- 
Omaha,  is  chairman,  met  Tuesday 
at  the  Waldorf-Astoria,  New  York, 
to  receive  a  progress  report  of  its 
technical  subcommittee  on  the  study 
of  station  coverage  methods.  On 
Wednesday  the  Research  Commit- 
tee met  with  the  NAB  Board  sub- 
committee and  the  Sales  Managers' 
Executive  Committee  to  submit 
its  progress  report  on  the  station 
coverage  measurement  project.  On 
the  board  subcommittee  are :  Frank 
King,  WMBR  Jacksonville,  chair- 
man, Harry  R.  Spence,  KXRO 
Aberdeen,  Wash.,  and  Hugh  A.  L. 
Halff,  WOAI  San  Antonio. 

Following  are  members  of  the 
standing  committee : 

Research — Mr.  Feltis  ;  Roger  W. 
Clipp,  WFIL  Philadelpiha ;  John 
Churchill.  CBS,  New  York,  Edward 

F.  Evans,  WJZ  New  York;  G.  Ben- 
nett Larson.  WWDC  Washington ; 
Barry  T.  Rumple,  NBC,  New  York, 
Frank  N.  Stanton,  CBS,  New  York; 
Jack  Williams.  WAYX  Wayeross.  Ga  ; 
Richard  Puff,  guest,  MBS  New  York  ; 

G.  W.  Vernon,  guest  NBC.  Chicago; 
J.  Harold  Ryan,  NAB.  Washington ; 
Paul  F.  Peter,  NAB  Secretary ;  and 
Helen  H.  Schaefer,  assistant  to  re- 
search director,  NAB,  Washington. 


ichita  KFH 


e>e  MAKING  HAyinBomtownr 


You,  too,  can  reap  a  harvest  in  booming  Wichita  .  .  .  and  that  ain't  hay! 
Unprecedented  spending  money  is  pouring  from  these  rich  farm  lands  .  .  .  and 
from  Wichita's  fabulously  booming  aviation  industries.  With  the  second  largest 
population  increase  in  the  country  and  the  per  capita  dollar  value  of  its  war 
contracts  in  first  place,  Wichita  is  in  the  money !  Already,  this  center  of 

industry  and  agricultiire  is  laying  tangible 
plans  for  peacetime  expansion.  Today's  boom- 
ing industry,  with  its  backlog  of  agricultural 
and  oil  resources,  is  here  to  stay! 


For  record  break' 
ing  sales  note  and 
greater  sales  in  the 
future  .  .  •  stick 
to  that  selling  sta- 
tion in  Kansas* 
richest  market—' 


KFH 


WICHITA 


PACIFIC  COAST 
PROGRAM  NOTES 


Five  are  startling  news  — to 
say  the  least!— and  definitely 
something  to  shout  about! 


The  BLUE 
has  not  one 
.  ,  .  not  two 
.  .  .  not  three  or  four,  but  FIVE 
fifteen  minute  periods  available  in 
one  of  the  hottest  strips  of  the 
morning  —  10:15  to  10;30,  Mon- 
day through  Friday. 
A  glance  at  the  above  chart 
shows  this  strip  surrounded  by 
programs  sponsored  by  some  of 
the  nations  biggest  and  smart- 
est radio  buyers. 
"Glamour  Manor".  . .  if  you  know 
your  radio,  'nough  said. "Breakfast 
at  Sardi's".  .  .  you  can't  say  enough 
.  .  .  this  tremendous  show  is  the 
top  ranking  morning  show  of  the 
nation.*  The"Kellogg  News"  has 
a  consistently  high  Hooper  rating! 
RIGHT  HERE  is  where  you  come 
in  —  just  before  "My  True  Story" 
—  a  Libby,  McNeil  &  Libby  sales- 
man par  excellence.  So  don't 
waste  any  time.  Among  the  good 
times  still  available,  this  morn- 
ing strip  is  really  sparking. 

New  York  •  Chicago  •  Hollywood 
San  Francisco  •  Detroit  •  Pittsburgh 

*Jii!ie  1944  Hooper  Nalional  Report 
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50^00  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nal'l  Rep.  •  Tha  Kalz  Agency  Inc. 


Friendly,  Persuasive  per- 
sonalities, plus  enter- 
tainment and  service 
geared  to  this  six-state 
area  GET  RESULTS! 


WGAR  LOCAL  WARTIME  COVERAGE 

Work  of  Cleveland  Station's  Accreditee!  War 
■  Correspondent  in  ETO  Described  


Mr.  George 

Rhoda  Magid 
Ernest  Davis 


tut  UIOWO^ 
.iciilQRlO^ 


OPEKA 


By  CARL  GEORGE 

Director  of  Operations,  WGAR 

WITH  the  arrival  of  WGAR  Pro- 
gram Director  Dave  Baylor  in  Lon- 
don at  the  end  of  June  and  the  be- 
ginning of  his  regular  overseas 
b  r  o  a  d  c  a  sts  a 
week  later, 
WGAR's  own 
shortwave  sched- 
ule now  totals  11 
broadcasts  week- 
ly in  addition  to 
the  regular  CBS 
shortwave  fea- 
tures. 

By  special  ar- 
rangement with 
BBC,  through 
in  New  York  and 
in  London,  WGAR 
now  carries  daily  news  summaries 
by  the  BBC  commentator,  J.  B. 
McGeachy,  picked  up  in  Cleveland 
and  re-broadcast  as  part  of  Bob 
Kelley's  5:30  p.  m.  news  summary, 
Mrs.  Alice  Collins  every  Monday 
evening  interviewing  a  Cleveland 
soldier,  and  the  BBC  weekly  fea- 
ture, London  Column,  every  Sat- 
urday night. 

Baylor  Accredited 

Mr.  Baylor  has  been  assigned 
under  the  recently  announced  War 
Department  accreditation  plan,  to 
cover  "local"  news  from  the  ETO. 
This  plan,  whereby  as  many  as  12 
independent  broadcasters  can  have 
their  ow:n  representatives  in  war 
theatres  at  one  time,  bore  fruit  for 
Cleveland  listeners  who  have  been 
looking  forward  to  hearing  the 
voices  of  their  own  sons,  husbands 
and  sweethearts  for  many  months. 
WGAR  is  currently  broadcasting 
four  to  six  interviews  and  reports 
each  week. 

Fifteen  months  ago,  Cleveland's 
mayor,  Frank  J.  Lausche,  was  in- 
vited by  OWI  to  tour  the  British 
Isles  to  talk  to  Britons  about  war- 
time problems  facing  a  typical 
American  city.  At  that  time  John 
F.  Patt,  WGAR  vice-president  and 
general  manager,  had  been  cleared 
by  the  proper  Government  depart- 
ments to  accompany  the  mayor  and 
report  back  the  day  to  day  activi- 
ties of  Cleveland's  chief  executive. 
Even  before  then,  WGAR  had 
been  interested  in  sending  its  own 
correspondent  overseas  to  report 
the  news  of  Cleveland  men  in  ac- 
tion. At  no  time  did  we  consider 
trying  to  duplicate  what  the  net- 
works or  wire  services  were  doing. 

News  ot  Local  GIs 

The  only  way  Cleveland  listeners 
could  get  regular  news  of  what 
their  own  men  were  doing  was  for 
a  local  station  to  use  its  facilities 
to  get  this  mews  for  them.  Month 
after  month  of  inquiry  and  discus- 
sion resulted  in  the  final  clearance 
of  Mr.  Baylor  for  his  overseas  as- 
signment. His  job  was  to  search 
out  Cleveland  men  and  either 
bring  them  to  the  microphone  or 
bring  news  of  them  back  to  their 
families  via  WGAR's  regular 
broadcasts  from  BBC.  It  all  hap- 
pened very  quickly.  The  call  from 
the  War  Dept.  came  on  Monday 
and  before  the  end  of  the  week 


Dave  Baylor  was  in  London  setting 
up  his  broadcasts. 

Arrangements  have  just  been 
completed  to  bring  Cleveland  lis- 
teners occasional  broadcasts  from 
Australia.  Working  with  the  Aus- 
tralian News  and  Information  Bu- 
reau, WGAR  expects  to  bring  list- 
eners the  news  of  Cleveland  men 
stationed  "down  under"  on  a  reg- 
ular schedule.  We  also  have  regu- 
lar broadcasts  featuring  letters 
from  Cleveland  Red  Cross  workers 
in  India,  Hawaii,  North  Africa, 
China  and  South  America.  Army 
PROs  supply  transcriptions  made 
by  Cleveland  men  at  various  Army 
posts.  Localized  programs  from 
the  Mediterranean  Theatre  will 
soon  be  added  to  the  schedule. 

No  one,  as  yet,  has  said  to  us, 
"Is  it  worth  all  the  time  and  effort 
to  get  a  couple  of  hours  of  pro- 
grams a  week?" 

Well  Worthwhile 

All  families  are  notified  in  ad- 
vance of  their  sons*  and  husbands' 
interviews.  After  a  recent  broad- 
cast, during  which  a  Cleveland 
flyer  had  been  interviewed  by  Mr. 
Baylor  from  London,  the  flyer's 
mother  called  us  at  the  station. 
She  hadn't  received  a  letter  in 
more  than  three  weeks,  but  she  had 
heard  her  son's  voice  for  the  first 
time  in  two  years — had  just  heard 
him  say:  "Hello,  Mom,  I'm  okay!" 


Lester  E.  Swinehart 

SERVICES  were  conducted 
Philadelphia  last  Tuesday  for, 
Lester  Emmett  Swinehart,  4 
Bryn  Mawr,  Pa.,  executive  of  Lewis- 
&  Gilman,  Philadelphia,  who  died 
following  a  heart  atjiack.  He  bo^i^an! 
his  career  in  1911  as  a  messenger' 
with  Lord  &  Thomas,  Chicago,  i.nd 
rose  to  production  manager  ir 
charge  of  copy,  art  and  printing. 
Resigning  in  1917  to  enter  the 
Army,  Mr.  Swinehart  rose  from  the 
ranks  to  second  lieutenant.  After 
the  war  he  returned  to  Chicago  as 
manager  of  the  production  depart- 
ment, Henri,  Hurst  &  McDonald, 
and  subsequently  became  vice-pres- 
ident. He  joined  N.  W.  Ayer  &i 
Son,  Philadelphia,  in  1929,  remain- 
ing until  194.3,  when  he  became  af-^ 
filiated  with  Lewis  &  Gilman.  Mr.. 
Swinehart  leaves  his  wife,  a  daugh- 
ter and  his  father. 


Herbert  Edmau 

HERBERT  EDMAN,  W  T  A  G 
Worcester  announcer  for  two  years, 
died  at  his  home  July  26,  after  ar 
illness  of  several  months.  Prior  tc 
joining  WTAG  he  was  program  di- 
rector of  WMAS  Springfield,  Mass  ^ 
Mr.  Edman  is  survived  by  his- 
widow  and  a  3-year-old  son,  Bruce  i 

The  mother  apologized  for  not  be- 
ing able  to  come  in  personally  to, 
express  her  thanks.  There  were 
tears  of  joy  in  her  voice  as  she 
said  from  her  sick  bed,  "God  bless 
you!" 

There's  when  you  suddenly  real- 
ize that  the  most  radio  can  do  for' 
the  families  of  our  servicemen  will 
never  be  quite  enough. 


I 


"Your  Western  New  York  Salesman" 


ROCHESTER,  N.  Y. 

50,000  Watt .  .  .  Clear  Channel 
.  .  .  1180  on  Dial  .  .  .  Affiliated 
with  the 

NATIONAL  BROADCASTING  CO 


National  Sales  Representative: 
George  P.  Hollingbery  Co. 
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atholic  War  Veterans  Hint  at  Radio 
of  Decency^  in  Letter  to  Fly 


egion 

''i'OSSIBILITY   of  the  formation 
a  ''Radio  Legion  of  Decency"  is 

hinted  in  a  letter  -^Titten  July  29 
L.  CP  FCC  Chairman  James  Lawrence 
ihy  by  Edward  T.  McCaffrey,  na- 
■:tional  commander  of  the  Catholic 
^|t\''ar  Veterans.  As  presently  organ- 
;|zed.  Legion  of  Decency  ranks 
."piotion  pictures  as  unobjectionable 
J.pr   objectionable   for   viewing  by 

Catholics,  and  since  its  inception  in 
-1934  has  confined  its  activities  to 
cfiie  motion  picture  field. 
- '   Letter  repeats  the  organization's 
'•jcharges  of  an  "unAmerican  and 

•  pndemocratic  policy  of  Station 
"jWMCA  in  New  York  City",  origi- 

irally  made  in  a  telegram  sent  the 
iCbmmission  July  12,  following 
WMCA's  deletion  of  portions  of 
^  i.n  address  delivered  July  7  by 
jState  Sen.  Frederick  R.  Coudert, 
j.lNew  York  Republican  leader,  be- 
.tfore  the  New  York  County  Ameri- 
,;|can  Legion  convention  and  broad- 
fX-ast  by  WMCA  [Broadcastixg, 
.:July  17].  The  letter  declares:  ''The 
"matter  involved  in  our  protest  is 
-ione  which  we  sincerely  feel  comes 
'  xinder  the  legal  obligations  of  the 

•  FCC  to  investigate  and  take  ac- 
^kion". 

Fly  Suggestion  'Irrelevant' 

In  response  to  Chairman  Fly's 
suggestion  that  the  Catholic  War 
_  Veterans  file  a  petition  requesting 
the  FCC  to  review  WMCA's  pro- 


Home  front  news  is 
vital  on  the  fighting 
front.  Write  a  fight- 
ing man  today. 


4)otellllQl|fQir 

SAINT  LOUIS 

Air-conditioned  Noiseproofed 


gram  policies  [Broadcasting,  Julv 
24],  Mr.  McCaffrey  stated:  "Your 
suggestion  that  material  be  sub- 
mitted to  substantiate  the  charges, 
together  with  a  formal  complaint 
for  investigation  and.  further,  that 
a  request  for  rebuttal  time  had  been 
made  and  declined  is  entirely  irre- 
levant to  the  matter  at  hand." 

Going  on  record  as  opposing  all 
censorship  except  that  involving 
"the  safety  and  security  of  our 
armed  forces",  which  he  stated 
would  not  have  been  "jeopardized 
by  the  expurgated  remarks  which 
Sen.  Coudert  had  prepared  for  the 
American  Legion  gathering",  the 
letter  continued: 

WMCA  Criticized 

"The  Catholic  War  Veterans  do 
not  seek  rebuttal  time  because  we 
believe  that  such  an  arrangement 
is  a  mere  sop  to  encourage  the  con- 
tinuance of  the  vilification  of  a 
large  number  of  our  American  citi- 
zenry and  their  religious  belief.  We 
are  very  well  aware  of  the  inade- 
quacy of  an  attempted  rebuttal 
since  those  who  listen  to  an  objec- 
tional  broadcast  are  rarely  the 
same  audience  available  for  a  re- 
buttal. 

"The  arbitrary  action  of  the 
management  of  WMCA  certainly 
indicated  an  unAmerican  and  un- 
democratic attitude  on  the  part  of 
that  management  and  we  are  un- 
able to  discount  the  suspicion  that 
this  station  is  being  extended  the 
protection  of  form  letter  technical- 
ities. We  are  certain  the  FCC  can 
obtain  further  data  by  direct  in- 
vestigation of  the  files  and  records 
of  this  station  and  we  again  urge 
that  because  of  their  attitude  and 
policy  immediate  steps  should  be 
initiated  to  investigate  and  correct 
those  abuses  indulged  in  or  per- 
mitted by  Station  WMCA." 

Declaring  that  "the  Catholic 
War  Veterans  do  not  seek  to  cen- 
sor or  otherwise  curtail  free 
speech"  and  protesting  "against 
the  exercise  of  such  totalitarian 
prerogatives  by  the  radio  station 
in  question,"  the  letter  stated: 
"The  burning  of  books  in  Germany 
and  the  attacks  on  Catholics,  Jews 


and  Protestants  permitted  and  en- 
couraged by  the  German  Govern- 
ment were  the  forerunners  of  the 
sorry  state  in  which  the  world  finds 
itself  today.  We  do  not  relish  anti- 
Catholic,  or  anti-Jewish  or  anti- 
Protestant  tirades,  but  we  are  will- 
ing to  suffer  for  the  great  princi- 
ple of  freedom  of  speech. 

"We  reserve  the  right,  however, 
to  make  public  protest  in  the  hope 
that  the  common  decencies  of  good 
taste  and  a  sincere  interest  in  our 
national  unity  and  welfare  on  the 
part  of  all  radio  stations  will  avoid 
the  necessity  of  calling  into  being 
a  Radio  Legion  of  Decency." 

Present  Legion  of  Decency  is 
concerned  solely  with  motion  pic- 
tures, which  it  previews  and  classi- 
fies according  to  standards  of  mo- 
rality and  the  rules  of  the  Catho- 
lic Church,  a  spokesman  in  the 
Legion's  New  York  office  explained. 
Previewing  is  done  by  the  women's 
group  of  the  International  Federa- 
tion of  Catholic  Alumni,  appointed 
by  the  Bishops'  Committee  at  the 
time  the  Legion  was  organized  in 
1934. 

Pictures  are  classified  as  Al,  un- 
objectionable for  general  patron- 
age; A2,  unobjectionable  for 
adults;  B,  objectionable  in  part, 
such  as  sho\ving  divorce  and  re- 
marriage, suicide,  or  otherwise  con- 
flicting with  the  tenets  of  the 
Church  or  the  motion  picture  code; 
C,  condemned.  Occasionally  a  pic- 
ture will  be  separately  classified,  it 
was  said,  such  as  "Birth  of  a 
Baby,"  which  the  Legion  did  not 
consider  entertaining  or  suitable 
for  exhibition  at  theatres. 

Legion  publishes  a  weekly  list  of 
picture  classifications  and  also  an 
annual  booklet,  which  are  sent  to 
subscribers  and  to  churches 
throughout  the  country  for  the 
guidance  of  their  members  in  se- 
lecting motion  pictures  to  see  or  to 
avoid. 


Dunhill  Telecast 

FOR  ALFRED  DUXHILL  of  Lon- 
don, retail  tobacconist  with  U.  S.  of- 
fices in  New  York,  the  Charles  M. 
Storm  Co.,  New  York  agency,  put  on 
a  television  program  Air  Raid,  drama- 
tizing authentic  stories  of  the  London 
Blitz,  with  a  set  representing  Picadilly 
Circus.  Other  companies  assigning  the 
Storm  agency  to  stage  experimental 
telecasts  include  Esquire  Inc..  and 
Guide  Magazines  (Official  Detective 
Story  Magazine  ) .  both  of  Chicago. 


OWI  PACKET,  WEEK  AUG.  28 


Cheek  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
the  week  beginning  Aug.  28.  All  station  announcements  are  50  seconds  and  available  for 
sponsorship.  Tsll  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  im- 
portant war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 

STATION  ANNOUNCEMENTS 
NET-           Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  01  PLAN 

PLAN    Aff.  Ind.  Aff.  Ind.        Live  Trans. 

Don't  Travel    X 

Hold    Prices  Down   X  —  __  X  X 

Women  War  Workers   X             

Nutrition      X  X  X  X   

War    Bonds    __  X  X  X  X  _  — 

New  Car  Pooling  Regulations      X    X 

Christmas    Mail              X 


Domiiiofing  Its 
Commiiiiity  in 
Public  Service! 


PORTLAND,  ORIGON 

I  CBSAmiate 

1-  -     .   i 

FREE  &  PETERS  *  Natifloal  ReoresentaUves 


If  you  buy  or  plan 
advertising  for 
lowa^  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening oreas"  of  every  Iowa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 


WITH 


REX  DAVIS 

4  TIMES  DAILY 


Represented   Hitisnally  by 

John  BLAIR  &  CO. 


See  OWI  Schedule  of  War  Messages  123  for  names  and  time  of  programs 
messages  under  National  Spot  and  Network  Allocation  Plans. 


carrymg  war 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-JULY  29  TO  AUGUST  4  INCLUSIVE" 


Decisions  .  .  . 

JULY  29 

WOWO  Fort  Wayne,  Ind.— Granted  ex- 
tension of  license  to  Sept.  30,  pending 
determination  of  application  of  WGL  for 
assignment  to  Farnsworth  Television  & 
Radio  Corp. 

WDEL-WILM  Wilmington,  Del.— Grant- 
ed extension  of  licenses  to  Sept.  30  pend- 
ing determination  of  application  for  trans- 
fer WILM  to  John  F.  Steinman  and  Alfred 
G.  Hill. 


JULY  31 

WFLA  Tampa,  Fla.— Granted  mod.  CP 
authorizing  change  5  kw  D  1  kw  N  to 
5  kw  DN  and  changes  in  DA-N,  for  exten- 
sion completion  date  from  8-1-44  to  9-15-44. 

WMFM  Milwaukee — Placed  in  pending 
file  application  for  CP  change  45,500  kc 
to  43,900  kc  and  8,500  sq.  mi.  to  17,929 
sq.  mi. 

Cincinnati  Broadcasting  Co.,  Cincinnati — 
Placed  in  pending  file  application  for  new 
FM  station. 

Oregonian  Publshing  Co.,  Portland,  Ore. 
— Same. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organizatitm  of 
Qualified  Radio  Engineen 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg,,  Wash^  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAfionol  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engioeenng  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollyv/ood,  Calif. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 

"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


BUY  WAR  BONDS! 


Tentative  Calendar  .  .  . 

KNOE  Inc.  Monroe.  La.— CP  and  MP 
change  type  transmitter,  studio  location 
and  for  approval  of  antenna  and  trans- 
mitter  location    (Aug.  7). 

WGBG  Greensboro,  N.  C— CP  850  kc  250 
w  N  1  kw'D,  change  from  LS  to  SS  Den- 
ver. Participant— WHDH  Boston  (Aug.  8). 

Birney  Imes  Jr.,  Meridian,  Miss. — CP 
nevy  station,  1240  kc  250  w  unlimited  (Aug. 
10). 

WNBZ  Saranac  Lake  N.  Y. — License  re- 
newal  (Aug.  11). 


Albuquerque  Broadcasting  Co..  Albuquer- 
que, N.  M. — Placed  in  pending  file  applica- 
tion for  new  commercial  television  station. 

KLZ  Denver — Same. 

Pulitzer  Pub.  Co.,  St.  Louis — Same. 

WGAR   Cleveland— Same. 

WKY    Oklahoma    City— Same. 

Jos.  M.  Zamoiskl  Co.,  Baltimore — Same. 

AUGUST  1 

WSIX  Nashville,  Tenn. — Granted  vol. 
assgn.  license  from  WSIX  Inc.  to  Jack 
M.  Draughon  and  Louis  R.  Draughon  d/b 
WSIX  Broadcasting  Co.  No  money  involved. 

WBTH  Williamson,  W.  Va.— Granted 
transfer  control  from  George  W.  Tayor, 
William  P.  Booker  and  William  B.  Hogg 
to  Lewis  Clark  Tierney  and  Helen  Scott 
Tierney  for  $26,000. 

Nashville  Broadcasting  Co.,  Nashville, 
Tenn. ;  Nashville  Radio  Corp.,  Nashville, 
Tenn. ;  Murf  reesboro  Broadcasting  Corp., 
Murfreesboro,  Tenn. ;  Tennessee  Broadcast- 
ers, Nashville,  Tenn. ;  J.  W.  Birdwell,  Nash- 
ville. Tenn. — Granted  petitions  of  Nashville 
Broadcasting  Co.  and  Nashville  Radio  Corp. 
for  reinstatement  of  applications  for  CP 
new  station;  granted  petition  of  Murfrees- 
boro Broadcasting  Co.  for  reinstatement 
of  application  for  CP  new  station;  desig- 
nated said  applications  for  consolidated 
hearing  with  applications  of  Tennessee 
Broadcasters  and  J.  W.  Birdwell  for  new 
station. 

WJJD  Chicago — Granted  license  renewal. 

WIND  Gary.  Ind. — Granted  license  re- 
newal for  main  and  auxiliary  transmit- 
ters. 

Marietta  Broadcasting  Co.,  Marietta,  Ga. 

— Designated  for  consolidated  hearing  ap- 
plication for  new  station  with  application 
of  Chattahoochee  Broadcasters  for  new  sta- 
tion, and  WBLJ  for  make  party  to  pro- 
ceedings. 

WMT  Cedar  Rapids,  la. — Adopted  order 
denying  petition  for  rehearing  directed 
against  action  of  FCC  June  14  granting  ap- 
plication of  KSJB  for  mod.  CP. 

KJAN  Monroe,  la.  —  Adopted  order 
granting  petition  reconsideration  and  grant 
without  further  hearing  application  for 
new  station  and  mod.  CP.  conditions. 

WTEL  Philadelphia— Granted  new  CP 
for  30  days. 

Gus  Zaharis,  South  Charleston,  W.  Va. — 
Granted  CP  new  experimental  television 
station,  Channel  1,  200  w  aural  110  w 
visual. 

Jamaica  Radio-Television  Co.,  Long 
Island,  N.  Y. — Granted  CP  new  experi- 
mental television  station,  Channel  13,  400 
w   aural   100   w  visual. 

WMFM  Milwaukee — Granted  CP  new  de- 
velopmental station  to  operate  as  experi- 
mental satellite,  45,500  kc  100  w,  condi- 
tions. 

AUGUST  2 

WGBG  Greensboro,  N.  C. — Granted  peti- 
tion for  leave  to  dismiss  without  prej- 
udice application  for  CP  operate  on  850 
kc  with  250  w  N  1  kw  D,  from  LS  to  SS 
Denver. 

WRUF  Gainesville,  Fla. — Dismissed  peti- 
tion  for  leave  to  intervene  re  above. 

KMLB  Monroe,  La. — Granted  in  part  mo- 
tion for  postponement  of  hearing ;  con- 
tinued for  30  days. 

KFAB  Lincoln,  Neb.;  WBT  Charlotte, 
N.  C. — Granted  joint  motion  to  dismiss 
without  prejudice  applications  for  vol. 
relinquishment  control  of  KFAB  and  for 
vol.   assgn.   license  of  WBT. 

Blue  Network  Co.,  New  York — Granted 
request  for  withdrawal  of  application  for 
authority  to  transmit  programs  thru  KFJZ 
to  XELO  and  dismissed  said  application 
without  prejudice. 


taUijr 
of 


JULY  31 

WBAL  Baltimore — CP  new  commercial 
television  station,  Channel  6. 

E.  Anthony  &  Sons,  Boston — CP  new 
FM  station,  43,400  kc,  19,650  sq.  mi.. 
$141,000  estimated  cost. 

World  Publishing  Co.  and  Tulsa  Tribune 
Co.,  Tulsa,  Okla.— CP  new  FM  station. 
45,700  kc,  23,850  sq.  mi.,  $112,860  estimated 
cost. 

WALA  Mobile,  Ala. — CP  new  FM  sta- 
tion, 46,100  kc,  10,000  sq.  mi.,  $75,000- 
$100,000  estimated  cost. 

City   of  Sebring,    Fla. — CP   new  stand- 
ard   station,    1400    kc    250    w  unlimited, 
amended  to  change  1400   kc  to   1430   kc.  rft» 
increase  power  to  1  kw,  change  type  trans- 
mitter  and    changes    m  antenna. 

KOVO  Provo,  Utah— CP  change  7240  kc- 
to  960  kc,  increase  250  w  to  1  kw,  installi 
DA-N. 

KASA   Elk   City,   Okla.— Assignment 
license  to  Southwest  Broadcasting  Co.  (re- 
turned, incomplete). 

KGKL  San  Angelo,  Tex.— CP  new  FM 
station,  45,300  kc,  6,936  sq.  mi.  (returned, 
incomplete). 

WAIR   Winston-Salem,   N.    C— Mod.  li-.lt: 
cense  to  change  name  of  licensee  to  C.  G.e 
Hill    and   George    D.    Walker   d/h  WAIRft 
Broadcasting  Co.  (dismissed). 

AUGUST  1 

WEEU    Reading,    Pa. — Transfer  control' 
from  Clifford  M.  Chafey,  Harold  O.  Lan- 
dis,   Harry  S.   Craumer  and  Raymond  A." 
Gaul  to   George   J.   Feinberg,    Joseph   M.'  ^ 
Nassau  and  Milton  J.  Hinlein. 

Altoona  Broadcasting  Co.,  Altoona,  Pa. — :  ^' 
CP  new  standard  station,  1240  kc  250  w: 
unlimited. 

Potomac  Broadcasting  Corp.,  Alexandria,. 

Va. — CP  new  standard  station,  730  kc  250;  i 
w  unlimited,  amended  re  change  type  trans-'  i 
mitter,  corporate  structure  and  specify;  " 
studio  site. 

WMOH  Hamilton,  O. — License  to  cover'-  i 
CP   authorizing  new  standard  station. 

WGBI  Scranton,  Pa. — CP  new  FM  sta- 
tion, 48,100  kc,  19,557  sq.  mi.,  $49,600  est\-fl^ 
mated  cost. 

WIL  St.  Louis— CP  new  FM  station,  45,-' 
100  kc.  13,200  sq.  mi.,  $25,000  to  $30,000. 
estimated  cost. 

Capital  City  Broadcasting  Co.,  Des' 
Moines,  la. — CP  new  standard  station,  1600 
kc  250  w  unlimited. 

Magic   City   Broadcasting   Co.,  Birming-: 
ham,  Ala. — CP  new  standard  station,  1490(  a 
kc  250  w  unlimited  (returned,  incomplete).;  j 

AUGUST  2 
WARC  Inc.,  Rochester,  N.  Y.— CP  new  - 

standard  station,  1240  kc  250  w  unlimited,' 
amended  re  changes  in  corporate  structure. 

WLIB    Brooklyn,   N.  Y. — Transfer  con- 
trol from  Irwin  Steingut,  Elias  I.  Godofsky. 
Aaron   L.  Jacoby,   Arthur  Faske,  William 
Weisman  and  Louis  W.  Berne  to  Dorothyif- 
S.  Thackrey. 

AUGUST  3 
E.  Anthony  &  Sons,  Providence,  R.  I. — 

CP     new     commercial    television  station, 
Channel  10. 

WHBC  Canton,  O. — Mod.  CP  change  fre- 
quency, increase  power,  changes  in  equip-f 
ment  and  DA-N,  for  extension  completion, 
date  from  8-15-44  to  9-15-44.  : 

WOOD  Grand  Rapids,  Mich. — License  to; 
cover  CP  for  auxiliary  transmitter. 

WXYZ    Detroit— Same. 

Don  Lee  Broadcasting  System,  Hollywood,^ 
Cal. — Authority  to  transmit  programs  from^^ 
Mutual  or  Don  Lee  afiUiates  to  CKWX 
Vancouver,  B.  C. 

AUGUST  4 
WTIC-FM  Hartford,  Conn.— CP  change 
45.300  kc  to  43,300  kc,  6,100  sq.   mi.  to 
15,563  sq.  mi.,  install  new  transmitter  and 
antenna. 

Trustees  of  Purdue  U.,  West  Lafayette, 
Ind. — CP  new  noncommercial  educational 
station,  42,700  kc,  10  kw,  A3  emission. 

WRJN  Racine,  Wis. — CP  new  FM  sta- 
tion, 49,100  kc,  2,540  sq.  mi.,  $29,560  esti- 
mated cost. 

WMBR  Jacksonville,  Fla. — CP  change 
1400  kc  to  1460  kc.  250  w  to  5  kw,  install 
new  transmitter,  DA-N  and  move  trans- 
mitter  (petition  to  reinstate). 


Applications 


JULY  29 

WAIR  Winston-Salem,  N.  C— Vol. 
assgn.  license  to  C.  G.  Hill  and  George  D. 
Walker   d/b    WAIR  Broadcasting  Co. 

WGL  Fort  Wayne,  Ind. — Vol.  assgn. 
license  to  Farnsworth  Television  &  Radio 
Corp. 

Shelbyville  Radio  Inc.,  Shelbyville,  Ind. — 

CP  new  FM  station,  46,100  kc,  3,730  sq. 
mi.,  $24,870  estimated  cost. 

KEX  Portland,  Ore. — Vol.  assgn.  li- 
cense to  Westinghouse  Radio  Stations  Inc. 
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Canadian  Troop  Discs 

CANADIAN  BROADCASTING 
Corp-  Dominion  network  programs 
are  now  being  recorded  at  CJBC 
Toronto  for  troop  broadcasts  over- 
seas. Recordings  are  flown  overseas 
by  transport  and  broadcast  from; 
BBC  stations  for  Canadian  troops 
soon  after  they  have  been  on  the 
air  in  Canada.  Among  the  pro- 
grams now  going  over  are  Clary 
Settell's  Gazette,  a  musical  pro- 
gram, Reminiscing,  and  Latin- 
American  Serenade. 

BROADCASTING    •    Broadcast  Advertising 
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r-Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  lOe  per  werd. 
All  others,  15e  per  word.  Bold  face  caps  30e  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted 

HI—  

^(nted — Engineer  by  1000  watt  station 
h  progressive  midwestern  city  of  25,000. 

■|his  is  fine  opportunity  as  station  plans 

-mmediate  and  postwar  expansion.  Want 
jll  details  on  salary  required  and  ex- 
erience    in    first    letter.    All  inquiries 

ionfidential.  Box  503,  BROADCASTING. 

■ftion  Manager  Wanted  to  take  full 
harge  of  a  noi'thern  California  re- 
ional  station  50  miles  outside  of  San 
rancisco.  Good  salary  and  conditions, 
lUst  qualify,  give  draft  status  and  ex- 
erience.  Send  photograph  and  refer- 
mces     with    letter.     Write     Box  505, 

;  KOAJDCASTING. 

nted— Experienced  copy  writer  for  re- 

iil  accounts.  Man  or  woman.  Perma- 
-  vnt  position  with  progressive  well- 
-?tablished  agency  in  Ohio.  Send  complete 

etails  regarding  experience,  references, 
salary   requirements,   picture,  and  sam- 

les.  Our  employees  know  of  this  ad. 
...x   521,  BROADCASTING. 

1  *f  Announcer — Western  network  sta- 
tion, experienced,  mature  man,  eam- 
I  jigs  $45  per  week.  Send  details,  experi- 
i.Uce,  references.  Box  526,  BROAD- 
,  ASTING.  

fisman — For  NBC  and  Blue  outlet, 
ixperienced  man  about  30  years  or 
tder.  Salary  $37.50  per  week  plus  com- 
.  lission.  Will  give  sufficient  billing  to 
;art  earnings  at  §50  per  week.  Send 
etails,  experience,  references,  KOB, 
■  Ibuquerque,  N.  M.  

nted — Chief  Engineer  for  250  watt 
,  lue  Network  station.  Good  salary, 
i  tate  salary  and  experience.  Address 
'  '.  C.  Ewing,  WGRM,  Greenwood,  Miss. 

ii^mereial  Manager  to  develop  national 
ijtod  regional  accounts  and  hold  present 
'lusiness    that    type.    Established  farm 

cation.  Not  a  local.  Knowledge  mail 
jull  operation  helpful.  Acquaintance 
-gencies    and   farm   accounts  desirable. 

ermanent.    Central  Atlantic.   State  all 

sperienee,    education,    salary  expected. 

onfidential.  Box  529,  BROADCAST- 
.NG.  

jponncer — Good   voice   and   able  to  an- 
©unce  news.  Must  be  of  good  character 
"nd  willing  to   develop  into  all  around 
"lan.    4F   in    draft    or    honorably  dis- 
charged.   Previous    experience  unneces- 
ary  but   desired.    Progressive  250-watt 
".rkansas  MBS  station.  Good  steady  pay 
ssured.    Send   voice    transcription  and 
,  etails    pertaining    to   background.  Box 
,'30,  BROADCASTING. 

'4  

'r|es   Promotion  Manager — Midwest  clear 

|hannel  station  seeking  man  thoroughly 

rounded  in  trade  and  national  advertis- 

ig   and   advertising   agency  operations. 

;:  hould  have  good  working  knowledge  of 
:  reduction.    Send   complete   details,  edu- 

I  ifltion  and  experience,  references.  Box 
34.  BROADCASTING. 

M  

]  iHouneer-Operator    wanted.    Must  have 
,  rst  class  radiotelephone  license  and  be 
. ,  apable   of  announcing   news   and  com- 
. ,  lercials.    Give  experience,    draft  status 
Tid   salary    required   first   letter.  Radio 
tation   KSEI,  Pocatello,  Idaho. 

nted — Male  announcer,  newscaster. 
TREN,   Lawrence,  Kansas. 

iana  (local)  needs  announcer.  Excel- 
,  ;nt    opportunity.    Wire,    WHBU,  An- 


nted — Chief  announcer  for  Texas  Blue- 
,  .lutual  station.  Send  complete  details 
I  ^mediately.  Patt  McDonald,  Gen.  Mgr., 
;  ::PLT,  Paris,  Texas. 

•  ief  Engineer.  State  age,  experience, 
-  ■  ualifications  and  salary  expected, 
c  VMIS,  Natchez,  Mississippi. 

'  .nted — Experienced  announcer  who  can 
-•  '.an die  news.  Will  consider  training  in- 
j  ixperienced  man  with  possibilities.  Ex- 
^  .ellent  opportunity.  Advise  draft  status 
nd  salary  expected  to  start.  WTJS, 
;f '  ackson,  Tennessee. 

'   nonncer  wanted  at  once.   WCMI,  Mu- 
'■  cal  affiliate,  250-watt  station,  Ashland, 
Kentucky. 

jjkoADCASTING    •    Broadcast  Advertisi 


Help  Wanted  (Cont'd) 

Operator  wanted.  Apply  at  once.  WDRC, 
Hartford  4,  Conn. 

Situations  Wanted 

Do  you  need  an  experienced  dramatic 
script  writer  with  fresh  ideas  and  un- 
usual talent?  Write  Box  444,  BROAD- 
CASTING.  

Station  or  sales  manager  immediately 
available,  draft-exempt,  sixteen  years 
experience,  excellent  record  and  refer- 
ences.  Box   455,  BROADCASTING. 

Manager:  Present  employed  network  sta- 
tion executive  planning  change.  Age  44, 
college  graduate,  21  years'  compr^hen- 
sive  experience,  best  of  credentials  and 
contacts.  Present  employer  knows  of 
this  ad.  Your  reply  held  confidential. 
Address  Box  479,  BROADCASTING. 

Publicity  Director — Young  man,  25,  with 
newspaper  and  publicity  experience 
would  like  position  as  publicity  di- 
rector of  radio  station.  Now  employed 
by  a  national  welfare  service  organiza- 
tion with  outstanding  public  relations 
department.  Will  submit  outline  of  pub- 
licity program  which  might  fit  your 
needs.   Box   514,  BROADCASTING. 

Station  Manager — Eleven  years  experience 
all  phases  broadcasting.  Excellent  ref- 
erences, good  record.  Now  employed. 
Available  thirty  to  sixty  days  notice. 
Prefer  operating  agreement  with  salary 
and  bonus.  Will  give  your  station  smooth 
operation  with  maximum  profit.  South  or 
southeast  preferred.  Write  Box  515, 
BROADCASTING.  

Station  Manager — Ten  years  solidly  suc- 
cessful operation  local  channel  network 
affiliates,  major  and  secondary  markets, 
seeks  management  or  executive  situa- 
tion offering  challenge,  opportunity  for 
progress,  permanence.  Married,  36,  hon- 
orably discharged.  Good  record,  refer- 
ences, reason  for  change.  Full  details  on 
query  to  Box  516,  BROADCASTING. 

Sales  Manager — Proven  sales  record. 
Draft  exempt.  Now  employed  5  KW 
station.  Excellent  references.  Available 
30  days'  notice.  Box  917,  BROAD- 
CASTING.  

Chief  Engineer — Available  3  weeks' 
notice.  10  years'  operation,  mainte- 
nance, design.  Full  responsibility  AM- 
FM.  Airmail  data,  photo.  Box  518, 
BROADCASTING. 

Available — Radio  promotional  talent  com- 
posed of :  1.  Promotion  and  research 
experience,  network  station.  2.  A  univer- 
sity background  of  marketing  and  ad- 
vertising. 3.  Energy,  intelligence,  and 
ideas.  This  talent  is  presently  employed, 
but  now  ready  to  assume  greater  re- 
sponsibilities. Box  519,  BROADCAST- 
ING. 

Newscaster — News  Analyst.  Extensively 
traveled.  Background  of  foreign  poli- 
tics. Some  knowledge  of  French,  Ger- 
man, Russian  languages.  Slight  English 
accent.  49.  Prefer  small  station.  Box 
520,  BROADCASTING. 

Young  woman  desires  position  with  pro- 
gressive station.  12  years  experience  as 
program  manager,  announcing,  promo- 
tion, traffic,  continuity  and  office  man- 
ager in  local  station.  Employed  now. 
Write   Box  522,  BROADCASTING. 

Hold  first  class  license.  Ex-Navy  radio 
man.  No  other  previous  experience. 
Draft  classification  1  AH.  Age  39.  Mar- 
ried. Son  4  years.  State  salary.  Accept 
best  offer.  Go  anywhere.  Box  5i23. 
BROADCASTING.  

Promotion  or  program  assistant — girl,  26, 
five  years  experience.  Background  at 
well-known  regionals  also  includes  pub- 
licity, traffic,  continuity,  secretarial. 
College  graduate.  Box  524,  BROAD- 
CASTING.  

Chief  Announcer,  assistant  program  di- 
rector, metropolitan  station — wants  pro- 
gram management,  announcing,  news- 
casting — small  community.  Efficient  op- 
eration guaranteed.  Box  525,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

How  about  it?  Continuity  writer,  young 
lady.  2  years'  station  and  agency  ex- 
perience. Radio  college  background.  Ex- 
cellent references.  Box  531,  BROAD- 
CASTING. 

News  Editor  -  Announcer,  play-by-play 
sports  man,  now  employed  5,000  watt 
regional  station,  wants  change.  News- 
paper experience.  Box  532,  BROAD- 
CASTING. 

Program  Director — Production,  promotion 
and  musical  background.  Several  years 
network  experience.  Will  consider 
smaller  station.  Available  for  interview 
at  NAB  Convention.  Box  535,  BROAD- 
CASTING. 

Television  Director — Young  woman  with 
originality,  imagination,  and  comprehen- 
sive background  of  television  program- 
ming; 2  years  experience,  available  to  ac- 
tive station  or  agency.  Box  536,  BROAD- 
CASTING. 

Engineer,  Writer,  Radiotelegrapher  avail- 
able September.  Refer  my  classified  July 
3rd  BROADCASTING.  Mario  Wynn,  224 
South  Fitzhugh,  Dallas. 

Announcer — Three  years  network  experi- 
ence. 24  years.  Prefer  New  England. 
Draft  deferred.  Write  Box  528,  BROAD- 
CASTING. 

Writing — Scripts  or  publicity.  Woman 
employed  feminine  dept.  key  New  York 
seeks  part-time  assignments.  Knows  mag- 
azine and  newspaper  fashion,  food,  beauty 
editors  and  fields.  Box  537,  BROAD- 
CASTING. 

Writer — Producer,  program  director  with 
management  background,  wishes  af- 
filiation with  live  growing  station.  Prob- 
ably available  Sept.  15.  1944.  Box  538, 
BROADCASTING. 


Wanted  to  Buy 

Wanted  to  buy  either  250,  500-  Qr  1000- 
watt  approved  broadcast  transmitter. 
Also  approved  modulation  and  frequency 
monitors.  Address  Box  260,  BROAD- 
CASTING. 

250  watt  equipment,  complete  with  all 
accessories.  Cash.  All  replies  answered. 
Box  488,  BROADCASTING. 

Wanted  at  once — Necessary  equipment  for 
complete  5  kw  broadcast  installation. 
Transmitter,  3  towers,  termination  and 
phrasing  equipment  and  crystals.  Box 
492.  BROADCASTING. 

Wanted:  1  KW  transmitter,  late  model  or 
old  model  capable  of  modernization ;  di- 
rectional phasing  and  coupling  equip- 
ment or  parts  for  three  element  sys- 
tem ;  state  details  and  price.  Box  510, 
BROADCASTING. 

Wanted — Two  270-A  tubes.  Western  Elec- 
tric or  Amperex,  new  or  used.  Write 
Box  511,  BROADCASTING. 

Wanted  to  Buy — Have  cash  for  100-  or  250- 
watt  station.  Any  location  considered. 
Box  533,  BROADCASTING. 

For  Sale 

Portable  recorder.  Presto  nAodel  EA7. 
Dual  speed  12-inch  turntable.  KBUB, 
Burlington,  Iowa. 


Gillette  Sponsors  Boxing 
On  Yearly  Basis  on  MBS 

GILLETTE  Safety  Razor  Co.,  Bos- 
ton, last  week  signed  agreements 
with  MBS  to  sponsor  boxing  broad- 
casts every  Friday  at  10  p.m. 
throughout  the  year,  starting  Fri- 
day, Sept.  8.  Prior  to  this  arrange- 
ment, Gillette's  agreement  with 
Mutual  called  for  a  minimum  of  26 
fights  a  year  with  no  provision  for 
continuous  weekly  broadcasts. 

Major  part  of  the  series  will 
originate  from  New  York's  Madi- 
son Square  Garden,  but  agree- 
ment provides  for  broadcasts  from 
other  fight  centers  throughout  the 
country.  Description  of  the  bouts 
will  continue  to  be  handled  by  Don 
Dunphy  and  Bill  Corum,  MBS 
sportscasters.  Agency  is  Maron, 
Inc.,  New  York. 


Miles  Renews  Keystone 

MILES  LABS.,  Elkhart,  Ind., 
manufacturers  of  Alka-Seltzer  and 
One-a-Day  vitamins,  has  renewed 
Lum  'n'  Abner  for  52  weeks  on  Key- 
stone Broadcasting  System,  tran- 
scription network.  July  marked  the 
start  of  the  fourth  year  for  the 
program  on  Keystone.  Agency  is 
Wade  Adv.,  Chicago. 


HOURLY  nighttime  rate  of  WJR  De- 
troit goes  to  $800,  effective  Aug.  15. 
Present  rate  is  $700. 

Miscellaneous 

If  you  are  looking  for  a  250-watt  trans- 
mitter I  may  be  able  to  help  you.  Box 
513.  BROADCASTING. 


74e  SCHOOL 
RADIO  TECHNIQUE 


(America'M    Oldett    Schoal  DevoUi 

Exclutively   to    Radio   BroadeattUig ) 

SPECIAL  SUMMER 

6  Weeks'  Day  Course 

SEPTEMBER  5 

8  Weeks'  Evening  Course 

AUGUST  21 

Taught  by  Network  Profet- 
sionalt,  for  Beginaor  te 
Advanced  student$,  indudo: 

•  Announcing  •  Station  Routine 

•  Newscosting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING,RADIO  CITY  N.Y. 
ClRCiE  7-0193 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  Contultantt 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


United  Manufacturing  Corp. 

Division  of 
V.  S.  Recording  Co. 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  Wash.  6,  D.  C 
District  1640 


BOB  SHAW 
RADIO  WRITER 

Front  Page  Farrell — NBC 
Appointment  With  Life — BLUE 
340  E.  52nd  St.    Eldorado  5-4979 
New  York  City 
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FCC  May  Apply  Iron  Hand' 
Rule  to  Postwar  FM,  Video 

Justice  Department  'Vigilance'  For  Possible 

Anti-Trust  Infractions  Being  Maintained 

PROSPECT  of  rigid  application 
of  the  FCC's  network  monopoly  reg- 
ulations in  the  postwar  fields  of 
FM  and  television  is  being  empha- 
sized in  events  in  Washington. 

Supplementing  exploratory  ac- 
tivities by  the  FCC  earlier  this 
year,  in  eliciting  from  networks 
their  policies  as  to  FM  and  tele- 
vision service,  it  was  stated  at  the 
Dept.  of  Justice  Anti-Trust  Divi- 
sion that  "vigilance"  is  being  main- 
tained in  connection  with  these  de- 
velopments to  catch  up  any  possible 
infraction  of  the  anti-trust  stat- 
utes. Wendell  Berge,  Assistant  At- 
torney General  in  charge  of  the 
Anti-Trust  Division,  said  he  has  ad- 
vised his  stafi'  to  take  stock  of  FM 
and  television  network  plans  and 
policies. 


network  prograin  service  to  affili- 
ate stations  in  the  light  of  the  chain 
monopoly  regulations. 

John  J.  Sirica,  general  counsel  of 
the  House  Select  Committee  to  in- 
vestigate the  FCC,  said  last  week 
the  whole  subject  of  postwar  serv- 
ices will  be  discussed  by  the  Com- 
mittee when  it  convenes  next 
month.  Committee  members,  he 
commented,  have  evinced  consider- 
able interest  in  these  new  services 
and  possible  legislative  require- 
ments governing  provision  of  fa- 
cilities and  limitations  on  owner- 
ship. He  emphasized,  however,  that 
consideration  to  date  has  been  cas- 
ual and  that  the  course  of  the 
Committee's  study  will  depend  upon 
views  of  members  in  connection 
with  projected  radio  legislation. 


Inquiries  Made 

Declaring  he  had  no  desire  to 
"throw  a  scare  into  anyone,"  Mr. 
Berge  said  it  was  the  function  of 
his  Division  to  look  into  matters 
having  possible  anti-trust  aspects. 
He  indicated  he  would  discuss  the 
question  with  FCC  Chairma.n  James 
Lawrence  Fly,  because  his  Depart- 
ment did  not  want  to  cut  across  any 
study  or  inquiry  being  made  by  the 
Commission.  At  this  stage,  he  as- 
serted, it  isn't  even  certain  that 
the  Justice  Dept.  will  get  into  the 
matter.  He  said  inquiries  had  been 
made  at  the  Department  and  that 
the  customary  check  would  be  un- 
dertaken. 

Last  May  the  FCC,  taking  cog- 
nizance of  commitments  of  major 
networks  to  provide  regular  affili- 
ates with  network  program  service 
for  FM  stations,  requested  all  na- 
tional and  regional  networks  for 
full  statements  of  their  policy, 
present  and  future,  on  FM  pro- 
gram service.  Contracts  also  are 
being  reviewed  as  to  provisions  re- 
garding television. 

The  Commission  also  had  re- 
quested stations  to  supply  program 
data  for  a  typical  week  in  April 
1943  and  the  corresponding  week 
in  1944,  to  ascertain  the  degree  of 


"WE  WANT  CANTOR",  echoed 
45,000  members  of  the  Organized- 
Labor  Bond  Committee  (AFL, 
CIO,  American  Brotherhood)  of 
Richmond,  Va.,  and  Wilbur  M. 
Havens,  president  of  WMBG, 
wrote  the  banjo-eyed  comedian. 
Here  Mr.  Havens  (r)  greets  Eddie 
at  the  train  when  the  labor  favor- 
ite arrived  to  help  the  War  Bond 
drive.  He  brought  with  him  Nora 
Martin,  Bert  Gordon  (the  Mad 
Russian)  and  Grace  Shannon, 
pianist.  90%  of  Organized  Labor 
Committee  bought  extra  bonds. 


Conditional  CP  to  KJAN 

FCC  last  week  adopted  an  order 
granting  the  petition  of  KNOE 
Inc.,  Monroe,  La.,  for  reconsidera- 
tion and  grant  without  further 
hearing  of  its  application  for  a 
construction  permit  for  a  new 
standard  station  (KJAN)  at  Mon- 
roe. The  grant  was  made  on  con- 
dition that  the  permit  will  not  be 
issued  until  applicant  proves  he  is 
able  to  comply  with  the  Jan.  26 
WPB-FCC  Order  and  is  able  to 
complete  construction  of  KJAN 
within  a  reasonable  period  of  time. 


Harm  Promoted 

F.  G.  HARM,  for  eight  years  a 
salesman  of  WJJD  Chicago,  has 
been  appointed  sales  manager  suc- 
ceeding Arthur  Harre,  who  on  July 
24  became  manager  of  the  station 
when  Marshall  Field  took  over.  Mr. 
Harm  formerly  was  with  WCFL 
Chicago. 


Public  Wants  Live  Video 
According  to  Pulse  Data 

TELEVISION  SET  owners  in  the 
East  want  more  shows  with  live 
talent  and  "real  life  events"  such 
as  sports,  newsreels,  according  to 
the  July  15  issue  of  The  Radio 
Audience,  monthly  newsletter  of 
the  Pulse  of  New  York  Inc.  News- 
letter covers  for  the  first  time  re- 
sults of  surveys  of  both  New  York 
and  Philadelphia  audiences  since 
the  latter  city  has  been  added  to  the 
PNY  interview  area. 

Opinions  on  Trial  (WCBW  New 
York)  was  named  by  all  interview- 
ees as  the  most  interesting  pro- 
gram, according  to  the  bulletin.  In- 
cluded in  the  Newsletter  is  an  ex- 
tensive analysis  of  D-Day  listening 
showing  a  sharp  drop  in  sets-in- 
use  June  7  following  an  all  time 
high  June  6  of  an  average  53.2% 
of  sets  in  use  per  quarter-houi'. 


Milk  Bottle  News 

ESKAY  DAIRY  Co.,  Ft. 
Wayne,  Ind.  with  the  motto 
"Tell  the  World  Your  News" 
permits  its  customers  to  do 
that  by  putting  a  collar 
around  the  neck  of  each  milk 
bottle  with  space  for  custo- 
mers to  fill  in  items  of  par- 
ties, men  in  service,  oddities, 
clubs  and  lodge  news.  These 
are  collected  by  the  milkmen, 
turned  in  t'o  be  sorted  and 
arranged  for  broadcast  on 
the  dairy's  news  program  on 
WGL  Ft.  Wayne,  Monday 
through  Friday,  at  5  p.m. 


Survey  Criticizes  j 
Few  Wartime  AdsJ 

AAAA  Reports  on  Magazines 
Newspapers,  No  Radio 

A  MAXIMUM  of  80  "objectior 
able"  advertisements  of  31  advei 
tisers,  representing  less  than  2%  c 
the  5,849  newspaper  and  magazin 
ads  considered,  was  found  by  th 
War  Advertising  Survey  Commii 
tee  to  the  American  Assn.  of  Ac 
vertising  Agencies  and  the  Natioi 
al  Assn.  of  Better  Business  Bi 
reaus  in  a  recently  completed  su] 
vey. 

The  report,  excluding  radio,  co-' 
ered  the  October  and  Novembf 
1943  issues  of  leading  magazine 
and  newspapers.  The  objectionabl 
ads  that  organized  advertising  i 
seeking  to  correct  were  considere 
so  for  reasons  of  exaggeratioi 
trading  upon  war  theme  oifensiv( 
ly,  misrepresentation,  scare  appea 
over-emotionalism. 

After  each  agency  responsib' 
for  placing  one  or  more  of  the  crit 
cized  ads  had  been  notified  direc 
copies  of  the  report  were  distribu 
ed  to  agencies  throughout  the  coui 
try.  Members  of  the  boards  of  d 
rectors  of  the  85  Better  Busine; 
Bureaus  in  the  U.  S.  and  Canad 
also  have  received  copies  marke, 
confidential. 

With  respect  to  future  advertisin 
the  committee  makes  the  followir 
recommeudations : 

1.  National  advertising  with  a  wi 
connotation  should  establish  a  prope 
ly  proportioned  relationship  betwet 
the  war  product  or  services  advertise 
and  the  war  effort. 

2.  Xational  advertising  with  a  wi 
connotation  wliieh  seeks  to  promote 
product  or  service,  which  has  no  cle; 
connection  with  the  war  effort,  shou 
do  so  inoffensively. 

3.  National  advertising  with  a  wi 
connotation  should  be  free  from  fals 
misleading  or  deceptive  statements. 

4.  National  advertising  with  a  w; 
connotation  should  induce  consurQ' 
understanding  and  cooperation. 

5.  National  advertising  with  a  w; 
connotation  should  avoid  "tradii 
upon"  the  suffering  and  sacrifices 
war  to  promote  a  product  or  servic 


Drawn  for  Broadcasting  by  Sid  Hix 
"It's  the  WOOF  Roving  Reporter!" 


Satellite  FM,  Two  Vide 
CPs  Granted  by  the  FC" 

THE  JOURNAL  Co.,  publisher  < 
the  Milwaukee  Journal  and  licens' 
of  WTMJ  and  WMFM,  Milwauk. 
standard  and  FM  outlets,  last  we< 
was  granted  a  construction  permJ 
by  the  FCC  for  a  new  developmen 
al  broadcast  station  to  operate  i 
an  experimental  satellite  static 
with  WMFM.  Facilities  are  45,5< 
kc  with  power  not  in  excess  ' 
100  w.  The  special  temporary  a 
thorization  was  on  condition  th: 
the  Commission  may  at  any  tin 
terminate  the  grant,  should  su( 
need  arise. 

William  B.  Still,  trading  as  tl 
Jamaica  Radio-Television  Co.,  J 
maica,  Long  Island,  N.  Y.,  w; 
granted  a  construction  permit  fi 
a  new  experimental  television  st 
tion  on  Channel  13  with  power  ' 
400  w  visual  and  100  w  aural.  Gi 
Zaharis,  South  Charleston,  W.  Y; 
also  was  granted  a  constructic 
permit  for  a  new  experimental  tel 
vision  station  on  Channel  1,  wr 
nower  of  200  w  visual  and  110 
aural. 
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DEDICATED 

IN  BEHALF  OF 

AMERICAN 
ADCASTIN 

E  AND  THE  COMMUNIT' 


Senator  Harry  S.  Truman,  prom* 
inent  Missouri  member  of  the  United 
States  Senate  since  1935,  has  this  to  say 
of  radio,  "Radio  has  made  the  United 
States  one  great  auditorium.  In  no  other 
way  can  men  instantly  talk  to  all  of  this 
nation's  130  millions.  To  safeguard  our 
basic  democratic  principles,  radio  must 
be  utilized  to  its  fullest  extent.  Then  the 
ancient  demagogues  of  the  Old  World 
will  find  no  place  in  our  way  of  life," 


Planning  for  the  Tomorrow 

KMBC  is  preparing  itself  for  added  responsibilities.  This  station  has  at- 
tained an  enviable  position  of  public  service  to  its  area  of  operation — and 
thereby  indirectly  to  the  nation  itself.  Accomplishments  today,  how^ever, 
may  fall  far  short  of  future  responsibilities.  That  is  why  KMBC  is  giving 
practical  consideration — not  tomorrow,  but  right  now — to  radio's  place  in 
the  post-war  community.  A  national  survey  by  KMBC  of  radio's  role  in 
education  is  one  such  planning  development  already  in  the  works» 


FREE 


BC 


KANSAS  CITY 

of  course — 
KMBC  FM. 
An  extra  service 
at  no  extra  cost. 

PETERS,  INC. 


SINCE     1928  —  THE      BASIC      CBS      STATION     FOR     MISSOURI     &  KANSAS 


r  wMNftt  MD  OPEKATtO  lY  THE  OKUHOMA  PUIIISHINC  CO 
'  Oliiikts*!  »»i  Tims  it  Tbt  Fiiiiti-Stickaai 

lit  Spiiaii       KU.  Diiur  («riiti<lii  M|nl.) 


REPRESEHTED  IT 


AGENCY 


"HI  JACKSON!  WAIT'LL 
YOU  SEE  THIS  WAVE!" 


^  "Here's  something,  Jackson,  that  will  really  sling  out 
the  waves,"  you  can  imagine  the  wavy-haired  maestro, 
Phil  Harris,  saying.  "When  the  juice  is  turned  on  in 
WKY's  new  915-foot  antenna,  it'll  squirt  waves  around 
Oklahoma  that'll  lay  my  slight  hirsute  undulations  in 
the  shade!" 

Besides  being  a  structure  of  startling  size,  WKY's  new 
915-foot  antenna  is  one  of  unique  and  purposeful  design. 
It  is  one  of  the  two  highest  in  America  and  the  sixth 
highest  man-made  structure  in  the  Western  Hemisphere. 
Plans  are  already  in  the  works  to  perch  FM  and  tele- 
vision antennas  on  its  top. 

The  immediate  result  of  putting  this  tower  into  use, 
now  merely  awaiting  arrival  of  a  few  missing  links  in  a 
new  quarter-million  dollar  transmission  set-up,  will  be 
to  increase  WKY's  daytime  service  area  substantially 
and  nearly  double  its  nighttime  coverage. 

While  advertisers  have  this  to  look  forward  to,  WKY 
is  today  giving  advertisers  more  coverage  and  more  actual 
listeners  in  Oklahoma  today  than  any  other  Oklahoma 
City  station. 


attended  the  KTUC-spon- 
sored  launching  of  a  min- 
iature cruiser  Tucson  on 
the  Fourth  of  July.  Be- 
cause of  wartime  restric- 
tions, actual  launching  of 
the  Navy's  "Tucson"  can- 
not be  broadcast.  So 
KTUC  built  a  25-foot 
model,  had  it  launched 
by  the  same  woman  who 
will  send  the  real 
"Tucson"  down  the  ways 
in  San  Francisco. 


people  bought  $300,000 
worth  of  Series  E  War 
Bonds  OS  their  price  of 
admission  to  see  the 
Fourth  of  July  fireworks 
celebration  put  on  by 
KOY  in  Encanto  Park  in 
Phoenix.  The  program 
also  featured  the  WAC 
induction  of  Arizona's 
BCOIh  recruit,  music  by 
the  U.  S.  Army  Band  from 
Luke  Field. 


WHENEVER  there  is  anything  big  going 
on  in  Arizona,  the  Arizona  Network  is 
in  on  it.  Sometimes  it's  a  special  event  pick- 
up, sometimes  a  civic  enterprise  originated 
and  sponsored  by  one  of  the  stations,  like  the 
events  pictured  here.  These  are  the  things 


that  make  listeners  know^  a  station  .  .  .  and 
like  it.  Because  Arizona  Network  stations 
(KOY  Phoenix,  KTUC  Tucson,  KSUN  Bis- 
bee-Lowell)  cater  to  local  interests,  they  have 
a  loyal  and  responsive  audience.  Such  listen- 
er loyalty  predicates  advertising  results. 


KSUN 

Bisbee-Lowell 

Carl  Morris,  Manager 

1230  Kilocycles 
2  50  Watts 


Ai.L  Stations^  Afkii.i.\tki)  with  CBS 


KTUC 

TUCSON 

Lee  Little,  Manager 

1400  Kilocycles 
2  50  Watts 


KILOCYCLES 


Al  Johnson,  Manager 

MANAGEMENT    AFFILIATED    WITH    WLS,    THE    PRAIRIE    FARMER    STATION,    C  H  I  C  A  G  O  -  R  E  P  R  E  S  E  N  T  E  D    BY    JOHN    BLAIR    &  COMPANY 


WKY  Farm  Reporter 

Directed  hy  Edd  Lemons 


T  AST  week,  on  August  9,  WKY's  new  '■Farm 
Reporter"  program  made  its  bow  on  the  air. 
This  six-a-week  midday  program  dedicated  to  the 
advancement  of  farming  and  stock  raising  in 
Oklahoma  is  being  directed  by  one  of  the  South- 
west's  best  known  farm  leaders.  Edd  Lemons. 

WKY  has  always  been  conscious  of  its  large 
farm  audience  in  its  programming.  So  much  so. 
in  fact,  that  WKY  is  and  has  been  the  predomi- 
nant favorite  with  the  majority  of  Oklahoma 
farm  listeners. 

Full-Time  Farm  Service  Director 

WKY's  farm  service  programs  in  the  past 
v.  ijuld  add  up  to  an  impressive  number  of  hours. 
For  years,  WKY's  daily  farm  market  reports  have 
been  indispensable.  Many  programs,  early  morn- 
ing as  well  as  at  other  times  of  the  day,  both 
sustaining  and  sponsored,  have  been  especially 
flanted  at  farm  folk.  WKY  has  for  years  co- 
operated with  the  State  Department  of  Argicul- 
lure  in  presenting  a  weekly  farm  program. 

With  the  organization  of  its  new  farm  service 
department  under  the  full-time  direction  of  Edd 
Lemons.  WKY's  farm  service  will  be  coordinated 
and  increased  to  provide  maximum  benefits  to 
Oklahoma  farmers  and  stockmen. 


Elaborate  Plans  Set 

WKY's  new  farm  service  department  is  being 
geared  to  render  a  service  without  peer  or  paral- 
lel both  in  scope  and  practical  usefulness.  The 
daily  quarter-hour  broadcasts  will  be  supple- 
mented with  a  midday  half-hour  each  Saturday 
at  which  time  the  program  will  originate,  via 
mobile  unit,  from  a  farm,  field  demonstration, 
school  or  other  meeting  place. 

WKY  has  the  largest  farm  audience  in  Okla- 
homa today.  It  will  hold  an  even  stronger  posi- 
tion tomorrow. 


Director  Is  Recognized 

Agricultural  Leader 

EDD  LEMONS,  director  of 
WKY's  new  farm  service  de- 
partment, was  executive  sec- 
retary of  the  Future  Farmers 
of  America  organization  in 
Oklahoma  and  is  one  of  the 
best-known  men  in  agricul- 
tural circles  in  the  state.  He 
has  taught  agriculture,  edited 
farm  news  for  a  state  news- 
paper, and  directed  a  farm 
radio  council  program  over 
an  Oklahoma  radio  station 
for  four  years. 
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ANNOUNCEMENT 


KECA 

LOS  ANGELES 

—  newest  member  of  the  Blue's  family  of  oivned  and  operated 
stations,  is  now  represented  nationally  by 

^iiie  9fwi  SPa/e^ 

In  making  this  announcement,  we  wish  to  extend  a  word  of 
sincere  appreciation  to  Free  &  Peters,  Inc.,  for  their  full  and 
friendly  cooperation  in  transferring  representation  of  KECA  to 
Blue  Spot  Sales. 

Blue  Spot  Sales  is  happy  indeed  to  include  KECA,  ser\dng 
the  largest  and  richest  market  of  the  Pacific  Coast,  in  its  list  of 
represented  stations. 


NEW  YORK  •  CmCAGO  •  HOLLYWOOD  •  DETROIT  •  PITTSBURGH  •  SAN  FRANCISCO 


WJZ  .Yeit?  York,  WENR  Chicago,   KGO  San  Francisco, 
KECA  Los  Angeles,  WMAL  Washington, 
and  the  Pacific  Blue  Network. 


Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  Februarj-  by  Broadcasting   Publications,    Inc.,    870    National  Press  Building,   Washington   4,    D.  C. 
,  ,  Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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recording  equipment 


RCA  produces  the  finest  and  most  complete  line 
of  de  luxe  recording  equipment.  Included  are 
units  or  assemblies  for  every  need . . .  complete 
"packaged"  equipment  for  field  use,  a  high-quality 
recording  attachment  for  mounting  on  standard 
RCA  turntables,  and  a  de  luxe  recording  "lathe" 
for  professional-type  installations. 


All  three  are  outstanding  in  several  respects; 
first,  they  are  built  to  provide  quality  and  dura- 
bility rather  than  to  meet  a  price;  second,  they 
are  designed  specifically  for  the  unique  require- 
ments of  broadcast  use;  and,  third,  they  are  the 
result  of  many  years  of  experience  in  designing 
and  building  earlier  models. 

And  remember... as  the  units  shown  here  were 
better  than  preceding  models,  so  will  new  designs 
be  even  better!  Reserve  your  postwar  recorders 
jwiv.  For  information,  write  to  Broadcast  Equip- 
ment Section,  RCA,  Camden,  N.  J.  regarding  the 
Broadcast  Equipment  Priority  Plan. 


Portable  recording  equipmeni.  Model 
OR-1,  economical  in  price,  for  good 
recordings  in  the  studio  or  field.  A  com- 
plete recording  channel  consisting  of  a 
rim-drive  turntable  with  standard  record- 
ing and  reproducing  arms,  an  amplifier 
chain  and  a  loudspeaker  unit. 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J. 


Close-up  view  of  the  RCA  recording  model  em- 
ployed at  OWI  Headquarters.  A  professional- 
type  unit,  the  73-AX  Recorder  provides  highest- 
quality,  instantaneous  recordings  for  broadcasting 
purposes.  30  to  10,000  cycle  frequency  response. 
Records  at  SS'/s  or  78  r.p.m.,  outside-in  or  inside- 
out  at  96,  112,  120,  136  or  154  lines  per  inch. 
Speed  and  groove  adjustments  at  the  turn  of 
0  knob. 


Recording  affachment  for  fumtable  mounting.  The  Model 
72-C  Recording  Unit  for  control  room  use  with  standard 
RCA  70-C  turntable  equipment.  Cutting  head  provides 
for  a  uniform  response  from  60  to  6000  cycles. 
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NEW  ORLEANS 


The  Gractest  Selling  Power 
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50,000  WATTS 
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Hearts  throb 

in 

WestVirginia 


ANYBODY  HERE 
FROM  V/.VA.^> 


when 


our  own 


FOREIGN 

WAR  CORRESPONDENT 

goes  on  the  air 


In  cities,  villages  and  hamlets,  hearts  throb  as  avid  listeners  dial  to  hear  the  voices  of  their  service  men  from  "West 
Virginia.  Parents,  eager  for  the  sound  of  the  voices  of  their  sons  .  .  .  wives,  anxiously  awaiting  news  of  young 
husbands  . .  .  one  and  all.  West  Virginians  are  united  in  their  burning  desire  to  hear  what  their  men  in  the  European 
Theatre  of  War  have  to  say. 


The  "West  Virginia  Netvi'ork  is  proud  to  present  such  a  public  service  .  .  .  proud 
that  our  managing  director,  Howard  L.  Chernoff ,  is  on  the  spot,  in  England  and 
in  France,  to  send  back  to  homefronters  words  of  cheer  and  comfort  about 
their  loved  ones. 


^       ANOTHER  FIRST  H| 

1=  The   W.   Va.   Network   was  ^| 

1^  fhe  first  independent  radio  ^| 

organization   in  the   United  ^| 

1^  States  to  hove  its  own  cor-  =| 

'  respondent     accredited    to  =| 

'  the    European    Theatre  of 

■  War.  M\ 


BniiiiilillliiillliilllilliUillliillii 
Tiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 


As  Foreign  "War  Correspondent  for  the  West  Virginia  Network,  Chernoff 's 
only  assignment  is  to  send  folks  back  home  intimate  firsthand  news  of  "West 
Virginia  boys.  He  covers  the  personal  stories  .  .  .  news  so  dear  to  the  hearts 
of  anxious  relatives  and  friends. 

By  trans-Atlantic  broadcasts,  by  recorded  interviews,  and  by  cablegrams,  Cher- 
noff bridges  the  distance  of  war  between  service  men  and  their  folks  at  home. 
Small  wonder  it  is,  that  such  public  service  is  on  the  lips  of  thousands  of 
listeners  throughout  West  Virginia. 


The  West  Vi  rginia  Network 


JOHN  A.  KENNEDY,  President 
(On  leave,  U.  S.  Navy) 


WCHS-Charleston 
WBLK-Clarksburg 


WSAZ— Huntington 
WPAR-Parkersburs 
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are  just  like  that ! 


WA.SHINGTON-WISE  Claude  Mahoney 
—with  16  years  of  newspaper  expe- 
rience—is a  master  at  interpreting  the 
Washington  labyrinth  toWashingtonians. 

They  know  him,  too— almost  as  well  as 
he  knows  their  city.  For  two  years  his 
informal,  authoritative  newscasts  were 
heard  over  another  local  station.  His  pop- 
ularity grew.  Now,  as  a  logical  step  in  his 
expanding  career,  he's  moved  to  Washing- 
ton's only  50,000-watt  station -WTOP. 
Now,  more  people  than  ever  before  can 
hear  him  (Monday-through-Saturday, 
7:40-7:50  A.M.). 

Presenting  personalities  and  programs 
that  have  "Washington  appeal"  is  one  of 


the  things  WTOP  does  best.  In  news 
Claude  Mahoney  is  just  what  WTOP's 
Janice  Grey  is  in  the  field  of  radio  serial 
drama  .  .  .what  WTOP's  government- 
endorsed  Battle  of  the  Bureaus  is  among 
quiz  programs.  They're  top  localized  ver- 
sions of  proven  program  ideas:  the  best 
in  radio  with  brilliant  local  color  for 
Washington  audiences. 

Claude  Mahoney  has  just  started  his 
new  series  on  WTOP.  The  sponsor  w^ho 
teams  up  with  him  now  has  a  chance  to 
ride  the  same  skyrocket  to  success  with 
this  popular  newsman.  More  informa- 
tion ?  You  can  get  it  for  the  asking  from 
us  or  Radio  Sales. 


Represented  by  Radio  Sales, 
the  SPOT  Broadcasting  Division  of  CBS 


50,000  Watt  station 


.Tog-i 


Anybody  with  the  necessary  dough  can  buy  top-notch  radio  talent  and 
can  set  about  to  entertain  the  great  American  public.  But  unless  the 
same  showmanship  is  put  into  the  commercials — well,  you  know  the 


answer! 


Sonovox  is  a  proven  means  of  making  commercials  as  memorable — 
often  as  entertaining — as  the  highest-priced  stars  and  gag- writers  can 
make  your  program  itself.  Sonovox  boosts  Sponsor  Identification  as 
much  as  eleven  to  seventeen  points — as  much  as  111.8%,  in  one 
famous  network  show — and  at  a  cost  so  low  as  to  be  almost  negligible 
in  the  average  radio  budget! 

Those  figures  above,  by  the  way,  are  not  "blue  sky".  They're  from 
regular  Hooper  Sponsor  Identification  Ratings.  We'd  enjoy  an  oppor- 
tunity to  show  them  to  any  large  radio  advertiser  who  is  in  the  mood 
to  do  something  about  making  his  radio  more  effective. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRIGHT-SONOVOX.  INC 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typicol 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 
Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  CommiHee 
(Steel  Scrap  Drive) 
McCann-Erickson,  Inc. 
Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  ^ 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 
(Vel,  Palmolive) 
Ward  Wheelock  Co.  and 
Wm.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  Waatern 
Coal  Co. 

Ruthrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 

Emerson  Drug  Company  (Bromo-9eltzer) 

Ruthrauff  &  Ryan,  Inc. 
Chri  stian  Feigenspan  Brewing  Company 
(Feigenspan  and  Dobler  P.O.N. 
Beers  and  Ales) 
E.  T.  Hoiiiard  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potls-Calkins  &  Holden,Inc. 
Griesedieck-^X'estern  Brewery  Co. 
(Stag  Beer) 
Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 
(Fould's  Macaroni  Products) 
Campbell-Ervald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 
Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  <&•  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
Navy  Sea  bees  (U.S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

W arwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 
Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  Walter  Thompson  Co. 

Stance,  Inc.  (Mistol) 
McCann-Erickson,  Inc. 

U.  S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

^'Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 
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Planners  Omit  International  Shortwave 


Broader  Spectrum 
For  FM,  Video 
Suggested 

A  POSTWAR  broadcast  allocations 
plan  which  would  provide  substan- 
tially increased  spectrum  space  for 
both  FM  and  television,  with  flexi- 
bility the  guidepost,  but  which 
makes  no  provision  whatever  for 
international  shortwave  broadcast- 
ing, was  presented  to  a  joint  Gov- 
ernment-industry conference  last 
Friday,  held  under  State  Dept. 
auspices,  to  prepare  for  interna- 
tional communications  reallocation 
conferences  to  begin  as  soon  as  war 
conditions  permit. 

At  the  opening  session,  attended 
by  some  300  Government  officials 
and  representatives  of  all  branches 
of  radio  and  communications,  draft 
proposals  for  the  impending  war 
conferences  were  submitted.  Atten- 
tion centered,  however,  upon  the 
proposal  of  the  Interdepartment 
Radio  Advisory  Committee,  made 
up  of  Government  radio  officials, 
outlining  a  proposed  allocation  cov- 
ering all  communications  services 
and  utilizing  the  ultra-high  fre- 
quency ranges  which  prior  to  the 
war  were  largely  in  the  experi- 
mental category. 

Committees  Begin  Studies 

Spokesmen  for  television  and 
FM  services  did  not  openly  protest 
the  suggested  allocations  at  the  in- 
itial session  Friday.  But  the  ab- 
sence of  provision  for  direct  inter- 
national broadcast  service  follow- 
ing the  war  drew  vehement  criti- 
cism of  executives  of  World  Wide 
Broadcasting  Foundation,  Boston. 

Following  the  morning  session, 
the  conference  was  divided  into 
three  committees,  to  analyze  the 
proposed  revisions  to  the  1932  Ma- 
drid Telecommunications  Conven- 
tion and  the  1938  Cairo  radio  reg- 
ulations. It  was  expected  that  argu- 
ments for  increased  spectrum  space 
for  the  various  services  would  be 
projected  at  these  committee  ses- 
sions, in  the  hope  of  completing  a 
revised  allocation  by  December  at 
the  latest.  Work  of  the  Radio  Tech- 
nical Planning  Board  in  connection 
with  postwar  allocations  also  will 
figure  in  the  committee  delibera- 
tions. 

The  three  committees,  which  will 


carry  on  the  exploratory  work  and 
draw  up  recommendations,  are  (1) 
to  analyze  proposed  revisions  of  the 
international  conferences,  headed 
by  Harvey  B.  Otterman,  assistant 
chief.  Telecommunications  Division, 
State  Dept.  (2)  on  frequency  allo- 
cations (technical),  headed  by  Dr. 
J.  H.  Dellinger,  chief  of  the  Radio 
Section,  Bureau  of  Standards,  and 
chairman  of  the  Technical  Post- 
war Communications  Subcommittee 
of  the  State  Dept.  and  (3)  opera- 
tional matters,  headed  by  Capt.  E. 
M.  Webster,  chief  of  Coast  Guard 
communications.  Committee  mem- 
berships were  voluntary,  with  in- 
dustry and  Government  participants 
in  the  general  session  authorized 
to  select  their  own. 

Criticisms  Asked 

At  the  opening  session  Friday, 
only  a  half-dozen  of  the  partic- 
ipants spoke  on  the  proposals. 
Francis  Colt  deWolf,  chief  of  the 
State  Dept's.  Telecommunications 
Division,  opened  the  meeting  and 
turned  the  gavel  over  to  Dr.  Del- 
linger,  as  committee  chairman.  It 
was  emphasized  that  the  proposals 
submitted  were  not  definitive  and 
that  the  Department  not  only  wel- 
comed but  urged  comments  and 
criticisms.  Dr.  Dellinger  also  point- 


ed to  the  desirability  of  speed,  set- 
ting Dec.  1  as  a  deadline  for  a 
"fully  considered  setup  of  proposals 
for  the  State  Department",  but 
pointed  out  that  there  are  some 
misgivings  that  even  that  date  may 
be  too  late  because  of  war  develop- 
ments. 

Commenting  on  the  IRAC  allo- 
cations proposals  were  William  B. 
Lodge,  acting  engineering  director 
of  CBS,  who  generally  favored 
them;  Walter  S.  Lemmon,  presi- 
dent of  the  World  Wide  Broadcast- 
ing Foundation,  and  E.  K.  Cohan, 
engineering  director,  both  of  whom 
vigorously  condemned  the  absence 
of  provisions  for  international 
broadcasting;  Capt.  Donald  S. 
Leonard,  representing  the  Interna- 
tional Assn.  of  Police  Chiefs,  who 
lamented  inadequate  provision  for 
facilities  for  police  departments; 
Maj.  Gen.  J.  0.  Mauborgne,  retired, 
former  Chief  Signal  Officer,  who 
admonished  the  participants  to 
agree  on  a  viewpoint  as  quickly  as 
possible,  drawing  on  his  experience 
in  past  international  sessions;  Maj. 
E.  H.  Armstrong,  FM  inventor, 
who  urged  that  the  proposed  allo- 
cations be  left  sufficiently  fiexible  to 
accommodate  new  developments  be- 
cause it  is  impossible  to  predict 
five  years  ahead;  and  C.  B.  Aggers, 


of  the  Westinghouse  International 
Co.,  who  urged  consideration  of 
spurious  interferances  with  com- 
munications from  industrial  devices 
such  as  diathermy  instruments. 

The  IRAC  report  suggested  an 
allocation  for  broadcasting  which 
would  assign  about  61%  of  the  ra- 
dio spectrum  between  42  and  1000 
nic  exclusively  to  broadcast  services 
including  FM  and  television  as  well 
as  relays  for  the  services. 

Standards  Left  Open 

The  proposed  television  alloca- 
tion would  provide  nine  6  mc  chan- 
nels between  54  and  108  mc  and 
three  12  mc  or  six  6  mc  channels 
between  158  and  218  mc.  The  space 
between  158  and  170  mc  would  be 
shared  between  urban  television 
relay  operations  and  rural  Govern- 
ment mobile  services.  The  plan  also 
suggests  thirty  16  mc  channels  be- 
tween 460  and  956  mc  with  one  ad- 
ditional 16  mc  channel  between  508 
and  524  mc  to  be  allocated  for  tele- 
vision when  no  longer  required  for 
navigational  aid. 

In  summary,  the  IRAC  plan  pro- 
poses a  total  of  fifteen  6  mc  chan- 
nels below  300  mc  as  against  the 
present  allocation  of  18  such  chan- 
nels. Then  it  provides  for  ultimate 
use  of  thirty-one  16  mc  channels 
(Continued  on  page  66) 


WLB  Scores  AFM  Defiance  of  Order 


Petrillo    Is  Summoned 
To  Show-Cause 
Hearing 

CRACKING  down  on  James  C.  Pe- 
trillo, president  of  the  American 
Federation  of  Musicians,  for  defi- 
ance of  two  War  Labor  Board  di- 
rectives, the  Board  last  week  de- 
nounced the  strike  of  musicians  at 
the  Minneapolis  studios  of  KSTP 
and  called  the  AFM  leader  to  ap- 
pear next  Thursday  at  a  show- 
cause  hearing  to  explain  his  refusal 
to  return  to  work  for  the  Victor 
and  Columbia  recording  companies. 

The  Board  took  the  union  to  task 
at  a  brief  show-cause  hearing 
Wednesday  at  which  William  H. 
Davis,  chairman,  told  Joseph  A. 
Padway,  AFM  counsel,  that  the  ac- 
tion of  the  musicians  in  renevdng 
their  strike  after  they  had  pre- 


viously called  off  the  strike  in  com- 
pliance with  a  WLB  order  was 
"incredible"  to  him  and  was  in  vio- 
lation of  the  orderly  procedures  set 
up  by  the  Government  for  handling 
labor  disputes. 

Petrillo  Called 

Mr.  Padway  was  given  until  4 
p.m.  last  Thursday  to  notify  the 
Board  whether  Mr.  Petrillo  would 
call  off  the  strike.  After  communi- 
cating with  the  AFM  leader  he  re- 
ported that  he  had  been  instructed 
to  say  that  the  responsibility  for 
the  situation  rested  with  Stanley 
Hubbard,  KSTP  president,  and 
that  Mr.  Petrillo  could  not  order 
the  musicians  back  to  work  until 
Mr.  Hubbard  agreed  to  the  Minne- 
apolis rates  of  pay. 

It  was  learned  the  Board  is  pre- 
paring action  to  enforce  compli- 
ance. 

Indication  that  the  Board  would 
countenance  no  further  defiance  of 


its  order  to  terminate  the  record- 
ing strike  was  seen  in  the  parallel 
action  in  calling  Mr.  Petrillo  to  a 
show-cause  hearing  this  week.  It  is 
understood  that  this  proceeding  is 
being  instituted  to  give  the  union 
leader  his  last  opportunity  to  com- 
ply voluntarily,  efforts  to  negotiate 
compliance  since  the  Board  issued 
its  directive  on  June  15  having 
failed. 

May  Go  to  White  House 
It  was  expected  that  a  further 
refusal  by  Mr.  Petrillo  to  resume 
recording  operations  will  result  in 
the  Board  referring  the  case  to  the 
White  House.  Mr.  Petrillo  has  as- 
serted on  several  occasions  that  he 
would  not  order  the  musicians  back 
to  work  unless  he  is  requested  to 
do  so  by  the  President. 

The  Board's  telegram  on  the 
show-cause  hearing  summoned  the 

(Continued  on  page  62) 
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168  Low-Power  Transmitters 
Available,  Says  Creutz,  WPB 

Blue  Net  Places  Tentative  Order  for  Three; 
Critical  Parts  Are  Needed  to  Convert 


AVAILABILITY  of  168  low-power 
transmitters,  built  to  Government 
specification  for  the  Signal  Corps 
and  which  can  be  adapted  for  250- 
w  use,  was  disclosed  last  week  by 
John  Cruetz,  chief  of  the  WPB's 
Radio  &  Radar  Division. 

WPB,  Mr.  Creutz  said,  has 
granted  permission  to  Transmitter 
Equipment  Mfg.  Co.,  of  New  York, 
to  sell,  without  priority,  168  of  the 
several  hundred  low-output  trans- 
mitters it  has  on  hand.  Mr.  Creutz 
said  the  New  York  company  would 
sell  the  transmitters  to  any  buyer, 
under  the  release  granted  by  WPB. 
He  pointed  out,  however,  that  the 
buyer  should  be  mindful  of  the 
fact  that  critical  parts  are  essen- 
tial to  convert  the  Signal  Corps 
transmitters  to  meet  FCC  specifi- 
cations for  standard  broadcast  sta- 
tions. 

Sales  Arranged 

Engineers  of  the  Blue  Network 
said  they  had  placed  a  "tentative 
order"  with  TEMCO  for  three 
transmitters.  The  transmitters  are 
not  intended  for  use  by  any  exist- 
ing or  proposed  Blue  station, 
a  Blue  engineering  department 
spokesman  said,  explaining  that 
one  will  be  left  in  its  present  state 
as  a  communications  transmitter 
to  be  used  for  communications 
work.  Regarding  the  other  two,  he 
said  that  the  Blue  engineering 
staff  is  often  called  on  to  do  con- 
sulting work  and  that  the  other 
two  transmitters  have  been  or- 
dered in  connection  with  that  ac- 
tivity. In  addition,  Robert 
Kaufman,  Washington  radio  con- 
sultant and  former  station  execu- 
tive, has  negotiated  with  the  New 
York  company  for  acquisition  of  a 
number  of  the  units.  It  is  under- 
stood he  has  procured  equipment 
necessary  to  convert  about  a  score 
of  the  transmitters.  Mr.  Kauf- 
man, who  formerly  was  with  the 
Radio  &  Radar  Division,  said  a 
price  of  $1,350  each  has  been 
placed  on  the  transmitters  in  their 
present  form.  Mr.  Kaufman  gets 
another  $800  for  supplying  a  kit 
of  material  needed  for  conversion 
and  about  $350  worth  of  engineer- 
ing labor  will  be  needed,  bringing 
total  cost  of  each  transmitter  up 
to  about  $2,500  after  conversion. 

Morton  Kahn,  head  of  Trans- 
mitter Co.,  said  parts  needed  for 
conversion  include  transformers  to 
increase  the  audio  range,  No.  805 
tubes  and  crystal  ovens,  which  are 
on  the  critical  material  lists.  Other 
parts  are  readily  procurable,  he 
declared. 

Of  the  total  number  of  trans- 
mitters, some  280  were  built  to 
Signal  Corps  specifications  and 
were  declared  surplus  as  a  result 
of  a  Signal  Corps  cancellation  or- 
der.    They    are  multi-frequency 


shortwave  models  and  are  either 
phone  or  continuous  wave  types. 
Mr.  Kahn  said  they  can  be  con- 
verted into  250-w  transmitters,  as 
against  present  200-w  use. 

The  conversion  must  meet  the 
"Standards  of  Good  Engineering 
Practice"  of  the  FCC.  Mr,  Kahn 
said  he  planned  to  convert  one  unit 
and  make  measurements  necessary 
to  secure  data  that  users  will  need 
in  filing  applications  with  the  FCC, 
but  each  user  will  file  his  own  ap- 
plication. TEMCO  will  not  convert 
for  purchasers  as  its  manpower  is 
too  busy  with  war  work.  Mr.  Kahn 
said  he  would  dispose  of  the  others 
on  an  "as  is"  basis,  so  the  pur- 
chasers could  do  their  own  con- 
version. He  thought  the  bulk  of 
the  transmitters  would  be  sold  to 
broadcasters. 


GILLETTE  TO  AIR 
'44  WORLD  SERIES 

GILLETTE  SAFETY  RAZOR 
Co.,  Boston,  will  sponsor  the  1944 
World  Series,  to  be  broadcast  ex- 
clusively on  MBS  for  the  sixth 
consecutive  year.  Contracts  were 
signed  last  Thursday  by  J.  P. 
Spang  Jr.,  Gillette  president;  Mil- 
ler McClintock,  president  of  Mu- 
tual, and  Kenesaw  M.  Landis, 
Commissioner  of  Baseball. 

Dates  and  times  of  the  games 
will  be  decided  next  month,  after 
the  pennant  winners  have  been  de- 
termined. Games  will  be  broadcast 
on  more  than  250  stations  in  the 
United  States  and  Canada,  and 
will  also  be  broadcast  in  Spanish 
on  stations  in  Cuba  and  South 
America  under  Gillette  sponsor- 
ship. Plans  are  under  way  for 
shortwaving  to  American  troops 
abroad. 

Sum  paid  by  Gillette  for  the 
broadcast  rights  to  the  series  was 
not  disclosed,  but  it  is  exactly 
the  same  as  last  year,  $100,000. 
Gillette  account  is  handled  by 
Maxon  Inc.,  New  York. 


Brown  Shoes  on  NBC 

BROWN  SHOE  CO.,  St.  Louis, 
will  sponsor  Smilin  Ed  McConnell 
and  his  Buster  Brown  Gang,  for 
Buster  Brown  shoes  on  NBC  Sat- 
urday mornings  beginning  Sept.  2. 
Agency  is  Leo  Burnett  Co.,  Chi- 
cago. 


Aluminum  Co.  Resumes 

ALUMINUM  CO.  of  America. 
Pittsburgh,  on  Sept.  17  resumes 
Lighted  Windoivs  on  the  full  Blue 
network,  Sundays,  3:30-4  p.m.  The 
half-hour  dramatic  program  which 
will  feature  Ethel  Barrymore, 
went  off  the  air  for  the  summer 
on  May  27.  Format  of  the  pro- 
gram will  be  the  same  as  before. 
Ao-ency  handling  the  account  is 
Fuller  &  Smith  &  Ross,  New  York. 


John  Morgan  Davis 
As  General  Counsel 

APPOINTMENT  of  John  Morgan 
Davis,  Philadelphia  attorney  and 
vice-president  and  general  counsel 
of  WIBG,  as  general  counsel  in 
charge  of  labor  relations  of  the 
NAB  was  announced  last  Wednes- 
day by  J.  Harold  Ryan,  NAB  pres- 
ident. Mr.  Davis,  who  will  divide 
his  time  between  his  law  practice 
in  Philadelphia  and  his  NAB  du- 
ties, succeeds  Lt.  (j.g.)  Joseph  L. 
Miller  as  labor  relations  director. 
Mr.  Miller  resigned  last  December 
to  accept  a  Naval  commission 

Well-known  in  Philadelphia  ra- 
dio, Mr.  Davis'  name  has  been  men- 
tioned in  connection  with  the  va- 
cancy on  the  FCC  created  by  the 
retirement  of  Comdr.  T.  A.  M.  Cra- 
ven, now  vice-president  of  the  Iowa 
Broadcasting  Co.  The  FCC  post  re- 
mains unfilled.  It  is  understood  Mr. 
Davis  had  the  endorsement  of  the 
Democratic  leadership  in  Pennsyl- 
vania, including  Sen.  Joe  Guffey. 

To  Attend  Convention 

NAB  announced  that  Mr.  Davis 
will  retain  his  legal  connections  in 
Philadelphia  and  give  general  di- 
rection and  supervision  to  the  NAB 
labor  relations  activity.  It  is  ex- 
pected a  fulltime  assistant  will  be 
named  at  Washington  headquar- 
ters. The  new  labor  counsel  will 
be  introduced  to  the  NAB  mem- 
bership at  the  Executive  War  Con- 
ference in  Chicago  Aug.  28-31  and 


Appointed  by  NAB 
in  Charge  of  Labor 

will  outline  the  general  scope  of 
NAB  labor  policies  as  he  sees  them. 

A  graduate  of  the  U.  of  Penn- 
sylvania, Wharton  School  of  Fi- 
nance &  Commerce,  as  well  as  the 
law  school,  Mr.  Davis  has  been  in 
Broadcasting  since  1929,  announc- 
ing over  WLIT  Philadelphia  while 
attending  college.  He  later  was  em- 
ployed at  WCAU  Philadelphia  and 
returned  to  WLIT  in  1932  as  as- 
sistant to  the  general  manager.  In 
1935,  when  WFIL  was  created 
through  merger  of  WLIT  and  WFI, 
he  remained  with  the  combined  op- 
eration. Later  that  year  he  ac- 
quired a  minority  interest  in  WIBG, 
serving  as  vice-president  and  gen- 
eral counsel.  Subsequently,  he  sold 
that  interest  but  retained  the  legal 
representation. 

Mr.  Davis  was  the  first  secretary 
of  the  State  Labor  Board  of  Penn- 
sylvania and  assisted  in  the  organ- 
ization of  that  agency,  serving  for 
a  year-and-a-half.  He  has  special- 
ized in  corporation,  communica- 
tions and  labor  law,  and  is  admit- 
ted to  practice  in  the  Pennsylvania 
courts  and  the  U.  S.  Supreme  Court. 
He  is  a  member  of  the  Pennsyl- 
vania Bar  Assn.,  the  American  Bar 
Assn.  and  the  FCC  Bar  Assn.  He 
is  a  past  chairman  of  the  ABA 
Radio  Committee  and  is  at  present 
national  director.  Public  Informa- 
tion Program,  of  the  American  Bar 
Assn.  He  is  married  and  the  father 
of  two  children. 


Luft  Co.  on  MBS 

GEORGE  W.  LUFT  CO.,  Long 
Island  City,  N.  Y.,  on  Aug.  24  will 
sponsor  a  half-hour  musical  va- 
riety program  on  MBS  featuring 
Sammy  Kaye.  Program  title  and 
complete  format  of  the  show  have 
not  yet  been  decided.  Tangee  cos- 
metics will  be  promoted  on  171 
MBS  stations,  Sundays,  1:30-1:55 
p.m.  Agency  handling  the  account 
is  Warwick  &  Legler,  New  York. 


New  Hallmark  Agency 

HALLMARK  GREETING  CARD 
Co.,  Chicago,  effective  Oct.  6  has 
appointed  Foote,  Cone  &  Belding. 
Chicago,  to  handle  its  advertising. 
Company's  advertising  formerly 
was  handled  by  Henri,  Hurst  & 
McDonald,  Chicago. 


Democrats  Ready 
Midwest  Campaign 

Radio   to   Get   Major  Share 

Of   Advertising  Budget 

PLANS  to  obtain  special  farm  cov- 
erage in  the  Midwest  for  broad- 
casts by  Democratic  candidates 
were  discussed  last  week  in  several 
meetings  between  Paul  A.  Porter, 
publicity  director.  Democratic  Na- 
tional Committee;  J.  Leonard 
Reinsch,  DNC  Radio  Director,  and 
John  Hamm,  account  executive  of 
Blow  Co.,  recently  appointed  to 
place  all  advertising  for  the  Com- 
mittee [Broadcasting,  Aug.  7]. 

Mr.  Reinsch  said  that  details  of 
the  party's  radio  coverage  should 
be  fairly  well  settled  within  the 
near  future  and  he  confirmed  ear- 
lier unofficial  reports  that  the  ma- 
jor share  of  the  party  budget  will 
be  devoted  to  radio.  Republican 
National  committee  had  already  an- 
nounced that  radio  would  also  be 
its  largest  item  of  expense. 

Both  parties  ai-e  expected  to 
spend  up  to  the  $3,000,000  limit 
prescribed  by  the  Hatch  Act  for 
the  campaign  and  it  is  probable 
that  this  total  will  be  surpassed  for 
each,  with  broadcasts  and  other  ad- 
vertising sponsored  by  local  voter's 
groups  and  other  organizations  out- 
side the  party  committees. 


MR.  DAVIS 
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Keeping  FM  Free  From  Interference 


Sky  Wave  Interference 
Shown  in  Tests 
In  July 

By  WILLIAM  B.  LODGE 

Acting  Director  of  Engrinecrlng 
Colombia    Broadcasting  System 

DUEING  JULY  OF  this  year  there 
was  a  period  of  long-distance  trans- 
mission on  the  present  FM  chan- 
nels which,  if  it  were  to  re-occur 
during  an  appreciable  percentage 
of  the  time  after  wide-scale  com- 
'  mercialization  of  FM,  would  be 
very  distressing  to  both  broadcast- 
ers and  listeners. 

From  the  data  available,  it  ap- 
pears that  during  the  first  two 
weeks  of  the  month  FM  stations 
gave  very  useable  signals  (up  to 
more  than  1  millivolt  per  meter 
from  50-kw  stations)  at  distances 
of  500  to  1,500  miles.  The  distant 
signals  were  strongest  about  7  to 
8  p.m.  (EWT)  and  on  some  nights 
lasted  for  three  or  four  hours. 

Numerous  eastern  observers  re- 
ported high  grade  reception  of  mid- 
western  FM  stations  during  early 
July  (also,  in  the  New  York  area 
serious  interference  was  experi- 
enced from  a  Chicago  station) . 
During  a  period  like  this,  in  a  high- 
ly developed  FM  broadcasting  sys- 
tem, many  FM  stations  would  re- 
ceive interference  extending  in- 
ward to  their  1  or  2.-millivolt  con- 
tour instead  of  to  the  more  distant 
50-microvolt  contour  as  is  generally 
assumed. 

Spectrum  Problem 

These  recent  experiences  empha- 
size the  fact  that  the  best  interests 
of  the  listening  public  require  that 
the  greatest  care  be  exercised  in 
choosing  the  location  of  the  post- 
war FM  band  in  the  radio  spec- 
trum. The  advantages  of  FM  point 
to  the  possibility  that  five  or  six 
years  from  now  a  large  amount  of 
American  urban  radio  service  may 
be  provided  by  FM  stations  and 
that  hundreds  of  transmitters  and 
millions  of  receivers  will  be  oper- 
ating in  the  new  band. 

(Presently  licensed  stations  plus 
applications  already  filed,  alone, 
would  account  for  approximately 
250  transmitters;  set  manufactur- 
ers have  forecast  production  of  5 
million  FM  receivers  in  their  first 
year  of  all-out  civilian  production. 

It  is  therefore  apparent  that  the 
broadcasting  industry  should  do 
everj-thing  possible  in  an  effort  to 
insure  that  FM  channels  are  estab- 
lished in  a  part  of  the  frequency 
spectrum  which  will  be  free  from 
interference  between  stations  that 
are  well  separated  geographically. 

It  is  unfortunate  that  more  is 
not  known  at  present,  about  the 
likelihood  of  long-distance  interfer- 
ence in  the  present  42  to  50  mc  FM 
band.  There  are,  however,  at  least 
four  recognized  types  of  transmis- 
sion which,  for  an  unknown  per- 
centage of  time,  invalidate  the  clas- 
sical assumption  that  FM  stations 


Mr.  Lodge 

cannot  produce  interference  beyond 
the  horizon.  These  include: 

1.  Refraction  in  the  lower  atmos- 
phere. (This  is  usually  called  tropo- 
spheric  transmission,  and  in  general 
does  not  appear  to  extend  more  than 
200  to  400  miles.  Temperature  and  hu- 
midity conditions  within  a  mile  or 
two  of  the  earth's  surface  affect  this 
type  of  transmission.) 

2.  Bursts.  (The  cause  of  these  frac- 
tion-of-a-second  bursts  of  distant  trans- 
mission has  not  been  definitely  estab- 
lished.) 

3.  Sporadic  E-layer  transmission. 
(This  is  a  type  of  long-distance  trans- 
mission made  possible  by  reflection 
from  one  of  the  lower  layers  of  iono- 
sphere under  abnormal  conditions.) 

4.  F-layer  transmission.  (This  is 
the  familiar  long-distance  sky-wave 
transmission  of  short-wave  stations, 
which  is  effected  by  reflection  from  one 
of  the  upper  layers  of  the  ionosphere.  1 

Clear  Channels 

The  relative  importance  of  each 
of  these  types  of  potential  inter- 
ference from  an  FM  broadcaster's 
standpoint  is  not  yet  knov.Ti  since, 
at  the  present  time,  many  of  the 
FM  stations  are  operating  on  what 
amounts  to  a  clear  channel.  Fur- 
thermore, wartime  conditions  have 
made  it  impossible  to  carry  on  the 


extensive  program  of  measurement 
and  analysis  that  must  be  com- 
pleted before  the  extent  and  the 
duration  of  such  interference  can 
be  estimated  with  accuracy.  As  a 
result,  sufficient  experience  has  not 
been  gained  in  actual  practice  to 
indicate  how  much  interference  to 
expect  when  there  is  extensive  du- 
plication on  each  FM  channel. 

Sunspot  Activity 

The  correlation  between  sunspot 
activity  and  the  maximum  fre- 
quency transmitted  to  a  distance 
is  fairly  well  establshed  in  the 
case  of  the  "F-layer"  type  of  trans- 
mission noted  above.  These  data 
indicate  that  at  the  next  sunspot 
maximum  (1947,  1948,  1949)  in- 
terfering signals  from  distant  sta- 
tions would  cause  fairly  consistent 
interference  at  frequencies  as  high 
as  40  or  50  mc  for  several  hours 
in  the  early  afternoon.  In  connec- 
tion with  the  current  long-distance 
interference  experiences,  it  is  to  be 
noted  that  there  has  not  been  any 
observed  increase  in  sunspot  activ- 
ity and,  consequently,  the  phe- 
nomena are  generally  attributed  to 
the  "E-layer"  type  of  transmission 
mentioned  above. 

At  the  present  time,  there  is  no 
way  of  knowing  how  serious  the 
various  tjTpes  of  interference  will 
prove  fo  be,  or  how  high  in  fre- 
quency it  would  be  necessary  to 
move  the  FM  band  in  order  to 
avoid  its  effects — if,  indeed,  it  is 
possible  to  avoid  all  of  them  in  any 
useful  part  of  the  radio-frequency 
spectrum.  Undoubtedly,  the  com- 
plete story  as  to  how  serious  dis- 
tant interference  may  yet  prove  to 
be  in  FM  will  not  be  known  until 
there  has  been  extensive  operation 
throughout  one  entire  sunspot 
cycle. 

Meanwhile,  those  who  are  res- 
sponsible  for  recommendations  for 
the  postwar  allocation  of  frequen- 
cies for  FM  broadcasting  should 
give  exceedingly  careful  considera- 
tion to  all  of  the  data  available 
concerning  the  possibilities  of  long- 
distance transmission  on  the  fre- 
quencies being  considered. 


FM  as  a  higher  quality  mode  of  radio  transmission 
is  readily  acknowledged  by  the  engineering  profes- 
sion. Occasionally  there  are  reports  about  inter- 
ferences which  have  occurred  in  the  VHF  range 
which  may  have  a  bearing  on  the  scope  and  extent 
of  service.  The  latest  deals  with  long-distance  sky 
wave  transmission.  The  writer.  Acting  Director  of 
Engineering  of  CBS,  reports  on  his  findings  in  this 
field.  He  is  a  graduate  of  the  Massachusetts  Institute 
of  Technology  and  joined  CBS  in  1931.  In  Febru- 
ary 1942  he  assumed  a  special  wartime  assignment 
as  associate  director  of  the  Airborne  Instruments 
Laboratory  of  Columbia  V.,  Division  of  War  Re- 
search. He  returned  to  CBS  in  October  last  year. 


Smith  Represents 
Nets  on  FDR  Trip 

Pearl  Harbor  War  Conference 
Revealed  by  WRC  Manager 

CARLETON  D.  SMITH,  manager 
of  WRC,  Washington  NBC  station, 
and  for  many  years  the  network's 
Presidential   announcer,  accompa- 
n  i  e  d  President 
Roosevelt  to  Pearl 
Harbor  for  war 
conferences  as  the 
sole  representa- 
tive of  the  four 
major  networks, 
it  was  disclosed 
last  Thursday 
morning  when 
Mr  Smith  broad- 
Mr,  Smith       cast  over  the  com- 
bined nets  a  re- 
port of  the  President's  trip. 

At  the  same  time,  announcement 
of  the  President's  trip  to  Honolulu, 
where  he  conferred  with  Gen.  Mac- 
Arthur  and  Adm.  Nimitz,  was  re- 
leased to  the  press.  Origin  of  Mr. 
Smith's  broadcast,  scheduled  at  10 
a.m.  (EWT),  was  given  as  "some- 
where on  the  Pacific  Coast,"  al- 
though it  was  revealed  last  week 
that  President  Roosevelt  addressed 
the  Democratic  National  Conven- 
tion on  July  20  from  his  train  in- 
side the  Marine  base  at  San  Diego, 
Cal. 

Hunt  Remained 

Shortly  before  the  Democratic 
Convention  in  Chicago,  Mr.  Smith 
and  Clyde  M.  Hunt,  CBS  Washing- 
ton chief  engineer,  were  called  to 
the  White  House,  told  of  the  pro- 
posed trip  and  asked  to  make  ar- 
rangements. Mr.  Hunt  supervised 
technical  details  for  the  President's 
acceptance  speech  and  Mr.  Smith 
introduced  the  Chief  Executive. 
Mr.  Hunt  did  not  accompany  the 
Presidential  party  to  Hawaii,  but 
remained  on  the  West  Coast,  await- 
ing its  return. 

McCormick's  Cable 

Following  the  combined  network 
broadcast,  Ken  Banghart,  WRC- 
NBC  announcer,  read  over  NBC  a 
special  cabled  report  from  Robert 
McCormick,  the  network's  corre- 
spondent in  Honolulu.  Last  Thurs- 
day's broadcast,  with  which  press 
releases  were  timed,  was  the  first 
time  the  President's  activities  have 
been  reported  by  one  representative 
over  the  combined  networks.  Mr. 
Roosevelt  plans  to  personally  report 
to  the  people  on  his  trip,  presum- 
ably by  radio,  according  to  UP. 


On  40  Stations 

M.  LOUIS  PRODUCTS  Co.,  New 

York,  in  September  will  start  a 
series  of  five-minute  and  quarter- 
hour  weekly  musical  programs  on 
some  40  stations  in  New  England, 
East,  South,  and  Midwest.  Maga- 
zine and  newspaper  advertising  will 
also  be  used.  Agency  handling  ac- 
count is  Hirshon-Garfield,  New 
York. 
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Part  of  WAC  Budget  Slated  for  Radio 


Approval  of  New  Plan 
To  Get  Recruits 
Is  Awaited 

PLANS  have  been  virtually  com- 
pleted to  allot  radio  a  sizable  share 
of  WAC  advertising,  v/ith  details 
as  to  the  amount  to  be  expended 
and  the  volume  of  time  to  be  pur- 
chased now  awaiting  final  approval. 
Broadcasting  learned  last  week. 

It  is  understood  that  a  set  of  al- 
ternate proposals  has  been  sub- 
mitted by  Young  &  Rubicam  to  the 
War  Dept.  for  approval  and  that 
recommendations  for  time  purchase 
range  from  $500,000  to  $1,000,000. 
It  is  anticipated  that  the  vast  ma- 
jority of  stations  will  share  in  the 
business. 

Decision  Awaited 

Formal  decision  to  use  radio  is 
expected  early  this  week  when  Y&R 
will  issue  a  statement  on  coverage 
to  be  sought.  The  agency  announced 
last  week  that  it  was  prepared  to 
immediately  purchase  time  "when- 
ever efficient  coverage"  can  be 
bought. 


COMPLETE  elimination  of  hitch- 
hike or  secondary  announcements 
from  NBC's  sponsored  programs 
was  announced  last  Thursday  by 
Roy  C.  Witmer,  vice-president  in 
charge  of  sales.  He  stated  that, 
effective  that  day,  all  announce- 
ments at  the  beginning  and  end  of 
broadcast  periods  had  been  brought 
within  the  framework  of  the  pro- 
gram itself,  or  set  off  by  music 
or  entertainment. 

This  objective,  sought  by  NBC 
since  the  matter  was  first  dis- 
cussed nearly  a  year  ago  with  the 
networks'  Stations  Planning  and 
Advisory  Board,  was  achieved,  Mr. 
Witmer  said,  with  the  cooperation 
of  NBC  advertisers,  through  dis- 
cussions with  them  and  their  agen- 
cies "along  constructive  lines." 

>  Conversion  Completed 

,■     "In  practically  every  case,"  he 
;  said,  "advertisers  were  cooperative 
'  and  readily  agreed  to  study  the 
possibilities  of  such  a  change  and 
to  experiment  with  revised  forms 
of    announcements.    After  these 
.  consultations  it  was  felt  generally 
that  within  a  reasonable  time  all 
,  concerned  would  be  prepared  to  in- 
,  corporate  the   hitch-hikes    as  an 
I  integral    part    of    the  program 
structure.  We  are  pleased  to  an- 
nounce  that  this  conversion  has 
,  now  been  completed." 

CBS  last  September  revealed 
that  such  announcements,  "which 
pretend  to  be  divorced  from  the 


Assurance  that  broadcasters  will 
be  given  a  share  of  the  WAC  adver- 
tising appropriation  followed  a 
week  of  conferences  between  Y&R 
officials  and  the  War  Dept.  in 
which  various  presentations  call- 
ing for  use  of  radio  were  submitted 
for  consideration.  Present  from  the 
agency  were  Sigurd  Larmon,  pres- 
ident; John  F.  Reeder,  vice-pres- 
ident; A.  V.  B.  Geoghegan,  direc- 
tor of  media  and  general  produc- 
tion; Carlos  Franco,  chief  time- 
buyer;  and  Philip  S.  Broughton, 
director  of  public  relations. 

It  was  learned  that  Maj.  Gen. 
Alexander  D.  Surles,  director  of 
the  War  Dept.  Bureau  of  Public 
Relations,  conferred  with  OWI  of- 
ficials and  that  the  agency  is  ready 
to  restore  radio  allocations  for 
WAC  recruiting  as  soon  as  official 
action  is  taken  to  include  radio  in 
WAC  advertising. 

OWI  had  withdrawn  station  an- 
nouncements scheduled  for  the  week 
of  Aug.  28  and  network  program 
allocations  assigned  for  the  week 
of  Sept.  4  but  John  D.  Hymes,  dep- 
uty chief  of  the  Radio  Bureau,  told 


program,  such  as  commercials 
which  precede  the  introduction  of 
the  program  itself  or  which  follow 
its  apparent  sign-off,"  would  be 
unacceptable  on  CBS  programs, 
effective  Oct.  1,  1944,  and  invited 
its  clients  and  affiliated  stations  to 
cooperate  to  remove  this  "triple 
threat"  against  successful  radio 
advertising  by  that  date  or  earlier. 

NBC  announcement  does  not 
mention  CBS  specifically  but  it 
quotes  a  statement  made  by  Mr. 
Witmer  last  winter  in  a  closed  cir- 
cuit talk  to  NBC  stations:  "We 
decided  against  the  ultimatum 
process  in  favor  of  just  frankly 
asking  all  of  our  hitch-hiking  cus- 
tomers to  recognize  the  growth  of 
a  bad  radio  practice  and  cooperate 
with  us  by  changing  it  not  by  some 
deadline  date  but  at  their  earliest 
convenience.  We  took  the  position 
that'  if  a  hitch-hike,  as  it  has  been 
recently  done,  is  bad  on  Sept.  30, 
it  is  no  better  on  March  1,  and 
changing  it  into  an  acceptable  an- 
nouncement that  is  good  radio  and 
probably  more  effective  advertising 
does  not  require  a  year's  notice." 

There  is  no  ban  on  advertising 
more  than  one  product  on  an  NBC 
program  as  long  as  the  total  com- 
mercial time  does  not  exceed  the 
code  limits,  Mr.  Witmer  explained, 
but  all  of  these  secondary  an- 
nouncements are  now  surrounded 
with  some  sort  of  entertainment 
such  as  theme  music  which  brings 
them  within  the  framework  of  the 
program. 


Broadcastng  the  network  alloca- 
tions would  be  scheduled  for  the 
earliest  week  possible  if  radio  is 
included  in  forthcoming  WAC  ad- 
vertising. He  said  it  was  too  late 
to  restore  the  allocations  originally 
scheduled  for  Sept.  4  as  other  com- 
mitments have  since  been  made. 

He  added  that  OWI  will  prob- 
ably not  ask  stations  to  carry  tran- 
scribed spots  if  commercial  an- 
nouncements are  placed  but  that 
other  programs  in  the  interest  of 
WAC  recruiting  will  likely  be 
scheduled  through  the  Special  As- 
signment Allocation  plan. 

NAB  announced  that  despite 
Y&R's  explanation  as  to  why  radio 
was  not  included  in  the  first  phases 
of  WAC  advertising  [Broadcast- 
ing, Aug.  7]  it  "will  not  relax  in 
its  efforts  to  convince  the  agency 
that  broadcast  advertising  should 
be  used  for  this  purpose." 

As  Broadcasting  went  to  press 
late  Friday,  NAB  had  received  re- 
turns from  708  commercial  sta- 
tions of  which  90%  stated  they 
would  accept  paid  WAC  advertis- 
ing. The  breakdown  of  replies 
showed  634  in  favor,  65  against 
and  7  undecided.  Approximately 
85%  of  the  stations  agreeable  to 
WAC  advertising  submitted  speci- 
fic availabilities. 

Analysis  of  the  65  stations  un- 
favorable to  WAC  advertising 
showed  that  27  are  clear  channel, 
26  are  regional  and  12  are  local. 
They  include  24  NBC  owred  or 
affiliated  stations,  24  CBS  owned 
or  affiliated,  7  Mutual  affiliates,  5 
Blue  affiliates  and  5  non-affiliates. 

A  few  of  the  stations  which  re- 
ported they  would  accept  WAC  ad- 
vertising stated  they  would  turn 
over  any  money  received  for  such 
time  to  the  USO  or  the  Red  Cross. 


FOLLOWING  conferences  with 
officials  of  NBC  and  Blue,  the  Na- 
tional Assn.  of  Broadcast  Engi- 
neers &  Technicians  last  week 
agreed  to  continue  operations  on  a 
day-to-day  basis  after  expiration 
of  its  contract  Aug.  25,  pending  de- 
termination of  its  jurisdiction  over 
platter  turners  by  the  National 
Labor  Relations  Board.  The  union 
had  given  30  days  notice  to  the 
networks  last  month  for  reopening 
of  contracts  [Broadcasting,  July 
31]. 

NABET  has  been  advised  that 
the  NLRB  will  likely  begin  hear- 
ings within  the  next  two  weeks  to 
determine  whether  the  union  is  the 
proper  bargaining  unit  for  turn- 
table operations  at  all  NBC  and 
Blue  owned  stations  including  Chi- 
cago, where  platter  turning  func- 
tions are  being  handled  by  the 
American  Federation  of  Musicians. 

It  is  expected  that  NLRB  will 


Atlantic  Signs  Up 
Football  Schedule 

Naval  Academy  Games  Placed 

First  Time  By  Oil  Firm 

ATLANTIC  REFINING  Co.,  Phil- 
adelphia, which  for  eight  years  has 
sponsored  broadcasts  of  Eastern 
Seaboard  football  for  White  Flash 
gasoline  and  motor  oils,  is  lining 
up  for  its  ninth  season  a  schedule 
comprising  75  college  games,  11 
professional  games  and  67  high 
school  games,  to  be  broadcast  by 
over  70  stations  in  the  East. 

List  of  colleges  already  signed 
by  Atlantic  for  broadcasts  includes 
Navy,  Brown,  Dartmouth,  Georgia 
Tech,  Franklin  and  Marshall,  Vir- 
ginia, Colgate,  Duke,  Pennsylvania, 
Temple,  Holy  Cross,  Cornell,  Syra- 
cuse, Ohio  State  and  Yale,  with 
negotiations  not  yet  completed  with 
Pittsburgh,  Penn  State,  Richmond 
and  Rochester. 

Navy  sponsorship  adds  another 
first  to  Atlantic's  list,  as  this  year 
for  the  first  time  the  games  of  the 
Naval  Academy  will  be  broadcast 
commercially.  Six  home  and  two 
out-of-town  games  are  included  in 
the  schedule,  which  covers  the  Navy 
football  team's  games  with  North 
Carolina  Pre-Flight,  Penn  State, 
Duke,  Georgia  Tech,  Pennsylvania, 
Notre  Dame,  Cornell  and  Purdue. 

Play-by-play  will  be  described  by 
Bill  Slater.  Navy  game  broadcasts 
will  go  over  special  hookups  vary- 
ing from  three  stations  for  the 
opener  with  North  Carolina  Pre- 
Flight  to  25  stations  for  the  Penn- 
sylvania and  Notre  Dame  games. 
Arrangements  were  handled  by  N. 
W.  Ayer  &  Son,  Philadelphia  agen- 
cy for  Atlantic. 

In  1936,  Atlantic  signed  Yale 
and  five  years  later,  in  1941,  Prince- 
ton also  signed,  with  Harvard  sign- 
ing in  1942.  Harvard,  however, 
dropped  football  last  year  as 
Princeton  has  done  this  year. 


call  to  these  hearings  officials  of 
the  networks,  the  AFM  and  the 
International  Brotherhood  of  Elec- 
trical Workers,  which  has  jurisdic- 
tion over  platter  turners  at  CBS 
owned  stations,  and  that  NLRB 
will  decide  whether  turntable  opera- 
tions properly  falls  under  the  work 
of  technicians  or  musicians. 

NLRB  determination  of  this 
question  is  also  being  awaited  by 
the  National  War  Labor  Board 
which  ordered  the  jurisdictional 
question  in  status  quo  when 
NABET  threatened  a  strike  at  all 
NBC  and  Blue  owned  stations  last 
May.  At  that  time  AFM  attempted 
to  take  over  turntable  operations 
at  all  network-owned  stations  as 
the  spearhead  of  a  plan  by  James 
C.  Petrillo,  AFM  president,  to  in- 
stall musicians  in  every  station  in 
the  country  to  handle  records  and 
transcriptions. 


Sponsored  Programs  on  NBC 
Entirely  Free  of  Hitch-Hikers 

Witmer  Announces  Complete  Elimination  of  All 
Secondary  Announcements  From  Programs 


Hearings  Planned  by  NLRB 
On  Disc  Turning  Jurisdiction 
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REPORT  NO.  5 


pN  STATION  WHO'  S  HOOPERATINGS 


IOWA 


MASON  CITY 
Z7,080  pop.  ■ 
115  Miles 


fir. 


FORT  DODGE 
22,904  pop.  • 
71  Miles 

BOONE 
12,373  pop.< 
36  Miles 


.a 


AMES 

12,555  pop.  MARSHALLTOWN 
32Mi!es  ,i9,240pop. 
•  SO  Miles 

NEWTON 
^  •  10,462  pop. 

IT  30  Miles 

VHO  OSKALOOSA 
I  MOINES  •"i^MHes""' 


30  Mill 

WHO  ' 

DES  MOINES 

159,819  pop.  ° 
OTTUMWA 
3I,570  pop. 
74  Miles 


At  Left:  The  eight  Outside  Zone 
cities  covered  by  the  Hooper  Radio 
Report  (Winter,  1944)  described  be- 
low. Airline  distances  from  Des 
Moines,  plus  1940  populations,  are 
shown. 


FEW  days  after  issuance  of  the  new  Hooper  Report  on 
|-adio  listenership  in  WHO's  "Outside  Zone",  we  received 
an  interesting  comment  from  Free  &  Peters.  It  read: 

1 

f'The  newcomers  are  impressed,  to  say  the  least.  The  old- 
timers  say  'I  knew  it  all  the  time,  but  here  is  some  real 
^roo/.' " 

jfrhe  facts  speak  for  themselves: 


audience  in  Des  Moines,  at  most  times — but  the  Des 
Moines  listenership  must  be  multiplied,  at  most  hours, 
to  equal  WHO's  rating  in  the  eight  "Outside  Zone" 
cities  surveyed  (6  of  which  have  their  own  local  radio 
outlets ! ) . 

(2)  To  secure  adequate  coverage  in  the  "Outside  Zone"  of 
Des  Moines,  it  is  necessary  to  use  WHO  regardless  of 
what  other  stations  or  nettvorks  may  be  selected. 
Here  is  an  excerpt  which  establishes  both  points: 


1(1) 

WHO  has  an  expectedly  high  percentage  of  the  total 

DES  MOINES  CITY  ZONE— AFTERNOON  SHARE  OF  AUDIENCE— Monday  thru  Friday 


Noon  to  6  P.M. 

WHO 

STATION 
B 

STATION 
C 

OTHERS 

44.7% 

26.4% 

22.9% 

6.0% 

'OUTSIDE  ZONE"— AFTERNOON  SHARE  OF  AUDIENCE— Monday  thru  Friday 


Noon  to  6  P.M. 

WHO 

ALL  OTHER 
NBC  STATIONS 

ALL  CBS 
STATIONS 

ALL  MBS 
BLUE  STATIONS 

ALL 
OTHERS 

64.7% 

0.1  % 

14.6% 

11.2% 

9.4% 

Whether  you  "knew  it  all  the  time",  and  simply  want  some 
proof — or  have  never  yet  fully  investigated  the  radio  situa- 
tion in  Iowa — ask  us  or  Free  &  Peters  to  show  you  the  full 
Report.  It  may  save  you  severe  disappointments — will  cer- 
tainly point  the  way  to  effective,  economical  radio  usage  in 
Iowa. 
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WHO 

+  J&y  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 
B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  SC  PETERS,  INC.  .  .  .  National  Representatives 
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Radio's  11  Million  Campaign 
Cited  for  Aid  in  Bond  Drive 

Broadcasting  Contribution  Exceeds  All  Other 
Media  for  Fifth  Loan,  Treasury  Says 


THE  broadcasting  contribution  to 
the  Fifth  War  Loan  exceeded  its 
participation  in  the  Fourth  War 
Loan,  and  maintained  its  dollar 
value  leadership  over  all  other 
media  according  to  the  NAB,  even 
though  the  $11,000,000  estimate 
for  the  Fifth  Loan  on  the  record  is 
lovvrer  than  the  figure  given  in  the 
previous  drive,  the  Treasury  an- 
nounced Aug.  14.  War  Bond  ad- 
vertising in  the  Fifth  Loan  reached 
a  volume  never  before  approached, 
according  to  figures  made  available 
by  Ted  R.  Gamble,  national  direc- 
tor of  the  War  Finance  Division, 
Treasury,  and  Thomas  H.  Lane, 
director  of  advertising,  press  and 
radio,  for  the  Treasury. 

The  dollar  value  of  this  terrific 
promotion  campaign  which  enabled 
the  WFD  to  "make  the  sale"  v^^as 
put  at  $24,981,670.55,  the  Treas- 
ury revealed.  By  dollar  value,  the 
Fifth  Loan  advertising,  broken 
down  by  media  was:  Radio,  $11,- 
000,000;  daily  and  weekly  papers, 
$10,160,709.66;  daily  papers  dis- 
play, $6,656,255.66  classified, 
$972,324;  weekly  papers,  $2,532,- 
160;  general  magazines,  $1,578,- 
682.50;  outdoor,  $1,076,838.39; 
business  publications,  $789,990 ; 
and  farm  magazines,  $375,450. 

Gave  Best  Eflforts 

In  commenting  on  the  success  of 
the  Drive,  which  raised  over  $20,- 
«D00,000,000,  Mr.  Gamble  said: 
■"The  overwhelming  success  of  the 
Pifth  War  Loan  could  not  have 
heen  achieved  without  the  truly 
amazing  support  of  America's  ad- 
vertising industry  and  adver- 
tisers." 

"Our  national  goal  of  16  billion 
dollars  in  the  Fifth  War  Loan," 
Mr.  Gamble  added,  "was  oversub- 
scribed by  over  4  billion  dollars." 
All  forces  of  advertising — agen- 
cies, advertisers  in  every  media, 
newspapers,  radio  stations,  maga- 
zines and  outdoor  plant  operators 
— harnessed  their  best  eff'orts  to 
the  Fifth  War  Loan,  according  to 
Mr.  Lane. 

While  the  $11,000,000  estimate 
of  radio's  contribution  to  the  drive 
which  the  NAB  furnished  the 
Treasury  was  considerably  less 
than  the  $12,800,000  figure  repre- 
senting broadcasting's  part  in  the 
Fourth  War  Loan  [broadcasting 
April  17],  actually  the  present  fig- 
ure would  have  been  higher,  the 
Treasury  Dept.  indicated,  since  a 
new  basis  of  calculation  was  de- 
cided upon  for  the  Fifth  War  Loan. 
Had  the  old  basis  of  calculation 
been  maintained,  the  War  Finance 
Division  pointed  out,  radio's  Fifth 
Loan  contribution  would  have 
measured  slightly  above  the  $12,- 
800,000  mark  set  for  the  earlier 
loan  according  to  the  NAB  esti- 
mate. 

"Never  before  in  history,"  com- 


mented Mr.  Gamble,  "has  so  much 
of  a  product  been  sold  in  so  short 
a  time.  Americans  oversubscribed 
their  objective  by  over  25%.  Our 
record  quota  for  individuals — $6,- 
000,000,000— was  also  exceeded  by 
total  individual  sales  of  $6,351,- 
000,000,"  Mr.  Gamble  said.  "The 
'E'  Bond  quota,"  he  pointed  out, 
"was  $3,000,000,000  and  $3,036,- 
000,000  was  realized.  The  effective- 
ness of  the  job  done  by  advertising 
is  reflected  in  these  results." 

In  a  letter  praising  radio  for  its 
participation  in  the  success  of  the 
Fifth  War  Loan,  Secretary  of  the 
Treasury  Morgenthau  wrote  J. 
Harold  Ryan,  NAB  president,  as 
follows : 

"In  your  capacity  as  the  repre- 
sentative of  the  radio  industry, 
please  accept  the  sincere  thanks  of 
the  Treasury  Dept.  and  the  people 
of  America  for  the  time  and  talent 
placed  at  our  disposal  in  the  Fifth 
War  Loan  by  the  four  networks 
and  the  912  radio  stations  through- 
out the  country. 

"Radio's  contribution  in  terms  of 
money  has  been  most  outstanding, 
but  radio's  contribution  in  terms 
of  our  success  and  the  country's 
welfare  is  beyond  appraisal.  With- 
out it  we  could  not  have  raised  the 
tremendous  sum  necessary  to  pur- 
sue the  war." 


RCA  Veteran  Policy 

WITH  approximately  6,000  for- 
mer employes  serving  in  the  armed 
foi-ces,  RCA  Victor  Division,  Ra- 
dio Corp.  of  America,  last  week 
announced  a  policy  for  the  re- 
employment of  men  and  women 
war  veterans.  Policy  outlines  spe- 
cific provisions  to  protect  service- 
men's re-employment  status,  ex- 
tensive re-training  and  upgrading 
programs,  recognition  of  seniority 
rights,  insurance  privileges,  re- 
habilitation programs  and  vaca- 
tion allowances.  Veterans  who  in- 
tend to  return  to  RCA  may  take 
a  leave  of  absence  up  to  one  year 
in  order  to  take  special  training 
offered  by  the  Government.  Spe- 
cial consideration  will  also  be 
given  to  handicapped  servicemen. 


Likes  His  Job 

"I  WOULDN'T  trade  my 
present  job  for  three  radio 
stations  and  an  NBC  outlet 
included,"  was  the  recent 
comment  of  Lt.  Col.  Samuel 
R.  Rosenbaum,  former  pres- 
ident of  WFIL  Philadelphia, 
now  in  the  European  The- 
atre with  Allied  Military 
Government.  The  report 
came  to  Edgar  H.  Twamley, 
director  of  WBEN  Buffalo, 
from  Lt.  Fred  Keller,  former 
WBEN  announcer,  who  met 
Col.  Rosenbaum  at  the  Red 
Cross  Officers'  Club  in 
London. 


P.M.  LISTENING 
DOWN,  HOOPER  SAYS 

PACIFIC  NETWORK  Hooper 
ratings  for  the  June-July  period 
reports  the  average  evening  pro- 
gram rating  of  7.1  down  0.8  from 
last  report,  and  down  0.2  from  a 
year  ago.  Average  evening  sets- 
in-use  of  28.7,  is  down  1.0  from 
last  report  and  up  1.5  from  a  year 
ago.  Average  evening  available 
audience  is  73.1,  down  1.3  from 
last  report  and  down  0.7  from  a 
year  ago. 

The  average  daytime  program  ' 
rating  of  3.7,  not  changed  from 
last  report,  is  down  0.3  from  a  year 
ago.  Average  daytime  sets-in-use 
of  13.9,  is  down  0.2  from  last  re- 
port and  up  0.2  from  a  year  ago. 
Average  daytime  available  audi- 
ence of  65.9  is  up  0.5  from  last  re- 
port and  down  1.1  from  a  year  ago. 

Screen  Guild  Players  leads  the 
list  of  top  ten  programs  on  the 
Pacific  Coast,  with  Ellery  Queen 
second  and  Can  You  Top  This 
third.  They  are  followed  by  Take 
It  Or  Leave  It,  Mr.  District  At- 
torney.  Quiz  Kids,  Walter  Win- 
chell,  Mr.  and  Mrs.  North,  Sus- 
pense and  One  Man"s  Family. 


New  England  Net  Meets 

WESTINGHOUSE  station  '  WBZ 
Boston  was  host  to  the  New  Eng- 
land Regional  Network's  govern- 
ing board  meeting  at  the  Hotel 
Bradford  last  Tuesday.  Those 
attending  were:  P.  W.  Morency, 
general  manager,  and  Walter 
Johnson,  sales  manager,  of  WTIC 
Harford;  William  H.  Rines,  man- 
aging director  of  WCSH  Portland, 
Me.;  John  J.  Boyle,  station  man- 
ager of  WJAR  Providence.  C.  S. 
Young,  WBZ-WBZA  general  man- 
ager, represented  his  stations. 


Credits  for  Films 
Curtailed  by  NBC 

Other  Networks  Fail  to  Take 
Up  New  Guest  Star  Policy 

LIMITATION  of  picture  credits 
for  movie  stars  guesting  on  NBC 
broadcasts  to  pictures  in  which  they 
actually  participated  will  not  be 
duplicated  by  other  nationwide  net- 
works, in  the  immediate  future,  at 
least.  CBS  and  MBS  denied  flatly 
that  any  such  move  was  being  con- 
sidered and  Blue  said  there  were 
no  plans  for  similar  action  now  and 
that  none  would  be  originated  until 
the  return  of  Dorothy  Kemble,  con- 
tinuity acceptance  editor,  from  her 
vacation  this  week. 

NBC  action,  which  was  not  an- 
nounced by  official  written  ordf  i 
but  was  told  to  clients  and  agencies 
by  network  salesmen,  was  said  to 
have  been  under  consideration  for 
"a  considerable  period",  although 
the  network's  official  policy  code 
does  not  cover  the  extent  of  credits 
permitted  on  programs  including 
film  stars  as  guest  artists. 

'Wilson'  Incident 

Practice  of  using  credits  for  lat- 
est picture  of  the  company  to  which 
the  star  is  under  contract,  whether 
or  not  he  actually  appears  in  that 
picture,  has  been  growing  for  some 
time,  an  NBC  spokesman  said,  cit- 
ing the  numerous  plugs  given  to 
the  20th  Century-Fox  picture  "Wil- 
son" by  George  Jessel  as  the  latest 
and  one  of  the  most  extreme  ex- 
amples. 

NBC  will  continue  to  allow  guest 
stars  credits  for  pictures  in  which 
they  actually  appear,  whether  the 
picture  has  been  released  or  is  in 
the  making,  it  was  said,  but  the 
two-step  plug  from  star  to  studio 
to  studio's  new  picture  is  definitely 
out  on  NBC  programs. 


No  Audience  for  Bing 

WITH  format  changed  to  include 
more  music  and  less  chatter,  NBC 
Kraft  Music  Hall  on  return  of 
Bing  Crosby  Nov.  2  following  his 
13-week  overseas  entertainment 
tour  will  also  eliminate  studio  au- 
diences from  future  broadcasts. 
Feeling  that  the  broadcast  is  point- 
ed to  home  listening  circle  rather 
than  studio  spectators,  he  has  long 
opposed  a  laugh  and  studio  audi- 
ence program.  Kraft  Cheese  Co. 
reportedly  is  none  too  happy  with 
Crosby's  no-audience  edict.  Kraft 
dealers,  it  was  pointed  out,  have 
always  been  eager  to  view  the 
broadcast. 


Shell  Football 

SHELL  OIL  Co.,  New  York,  start- 
ing Sept.  23,  will  sponsor  11  play- 
by-play  broadcasts  of  the  mid- 
western  football  classics  over 
WBBM  Chicago,  2  p.m.  (CWT). 
Saturdays.  Gordon  Owen,  WBBM's 
New  York  representative,  placed 
the  13 -week  contract  through  New 
York  office  of  J.  Walter  Thomp- 
son, with  WBBM  Acount  Execu- 
tive Ernest  Shomo  handling  the 
Chicago  details.  John  Harrington, 
sportscaster,  will  be  at  the  mike. 


VETERANS  of  foreign  duty  as  Mutual  overseas  correspondents  were 
guests  of  honor  at  a  press  luncheon  given  by  Mutual.  Edmund  Franke 
was  the  first  technician  to  return  from  the  Normandy  invasion,  and 
Leslie  Nichols  was  MBS  correspondent  in  the  Middle  East.  Among 
those  attending  the  luncheon  wei'e  (1  to  r)  :  John  Shepard  III,  head  of 
Yankee  Network,  and  member  of  the  Mutual  board  of  directors;  Mr. 
Franke;  Mr.  Nichols;  Theodore  C.  Streibert,  WOR  vice-president  and 
executive  vice-president'  of  the  Mutual  Broadcasting  System. 
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.  . .  by  any  other  name 


Shakespeare's  line  still  stands  up.  And  applied  to 
radio  it  means  an  audience  is  an  audience  ...  no 
matter  the  call  letters  it  listens  to. 

Let's  look  at  Baltimore.  What  does  a  listener  cost  you 
in  this  6th  largest  market?  It's  very  easy  to  find  out. 

First,  you  take  a  station's  coverage.  All  stations  have 
coverage  maps. 

Then  you  find  out  how  many  people  listen  to  that 
station.  You  knov/  how  that's  done. 

Then  you  divide  the  number  of  listeners  by  the  cost 
of  the  program. 


It's  as  simple  as  that. 

Down  here  in  Baltimore  we  know  how  many  listeners 
you  get  for  your  dollar.  And  we  know,  too,  the  station 
that  delivers  the  most  listeners  for  your  dollar.  It's  the 
successful,  independent  radio  station  W-I-T-H. 


k  WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    :-:    Represented  Nationally  by  Headley-Reed 
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just 

sneaked  into  town 

. . .  with  something 
advertisers  want  for  Christmas 


THE  OLD  BOY  got  so  excited  when  he  heard  about 
two  NBC  Recorded  Christmas  Shows  .  .  .  two  of  the 
finest  ever  offered  in  the  history  of  radio  .  .  .  that,  heat  or 
no  heat,  he  headed  for  town  to  spread  the  good  news  .  .  . 
to  give  you  a  qviickie  preview  of  two  shows  that  will  do 
any  advertiser  proud. 


"Happy  the  Humbug".  .  .  the  wondrous  story  of  that 
strange,  appealing  beastie  of  the  Animal  Kingdom  named 
"Happy"  and  his  adventures  with  his  most  unusual  collec- 
tion of  animal  pals  .  .  .  adventures  that  travel 
through  children's  familiar  activities.  Love  of 
Parents!  Desire  for  Christmas  Presents!  Wonders 
of  Nature!  First  School  Days!  Learning  Colors! 
How  to  Tell  Time! 


Happy  and  his  pals.  The  Pink  Elephant,  The  Cock, 
The  BuU,  The  Bum  Steer,  Hunkey  the  Monkey,  are  all 
brought  to  life  by  a  prominent  Ust  of  radio  voices  with  Budd 
Hulick  (of  Stoopnagel  and  Budd  fame)  heading  the  impressive  cast. 

15 — quarter-hour  broadcasts  ready  to  go  on  the  air 
for  you  . . .  exclusive  in  your  city  ...  on  any  pre-Christmas 
schedule  you  elect,  carry  through  to  New  Year's  Day. 
AND  —  a  new  post-Christmas  series  of  39  programs 
of  Happy's  adventures  to  carry  on. 


The  Christmas  Window  .  .  .  Another  brand 
new  NBC-Recorded  Christmas  show  with  a 
smart  merchandising  tie-in  particularly  planned 
for  retail  advertisers.  It's  got  everything  that 
appeals  to  the  young  sprout's  imagination.  Chil- 
dren's stories  .  . .  both  old  and  new.  A  Visit  from 
St.  Nicholas  and  The  First  Christmas!  Favorite 
fairy  tales  with  a  Christmas  setting!  The  Fir  Tree 
(Andersen)  and  The  Shoemaker  and  the  Elves  (Grimm) . 

These  immortal  classics  .  .  .  with  original  scripts  written  espe- 
cially for  The  Christmas  Window  .  .  .  are  ail  NBC  Recorded  with 
a  meticulously  selected  cast  for  each  play  ...  all  ready  to  go  on  the 
air  for  you  exclusive  in  your  city.  12  quarter-hours,  recommended 
for  a  3-a-week  broadcast  four  weeks  preceding  Christmas. 


"Happy  the  Humbug"  and  "The  Christmas  Window"  are 
naturals  for  any  advertiser  with  eyes  on  juvenile  business  .  .  . 
any  product  sold  to,  for,  or  through  children  ...  to  build 
good  will  and  contribute  a  more  joyful  Christmas  season  for 
children  and  grown-ups,  too.  Ask  yoiu-  local  station  to  audi- 
tion these  shows  for  you.  Or  write  direct  for  audition  records, 
rates,  avaUability  and  complete  details. 


Doriano)  l»o  JcoUIflg  to. 


RADIO'R. 


AMCKICA'S  NUMB 


ING  DIVISION 


RCC  OF  RECOKOED  PROGRAMS 


Ctf^mitoo  of  Hmrkt 


RCA  BWg.,  Radio  City,  New  York,  N.  Y.  .  .  Merchandise  Mart,  Chicago,  III. 
Trans-lux  BIdg.,  Washington,  D.C.  .  .  Sunsel  and  Vine,  Hollywood,  Calif. 


NAB  Schedules  Important  Session 
On   Postwar  Problems   for   Aug,  31 

ONE  of  the  most  important  ses- 
sions of  the  NAB  Executive  War 
Conference  in  Chicago  Aug  28-31 


will  be  a  panel  discussion  on  the 
postwar  future  of  broadcasting, 
scheduled  for  Thursday  afternoon, 
Aug.  31,  J.  Harold  Ryan,  NAB 
president,  disclosed  last  week. 

AM,  FM,  television  and  facsimile 
will  be  the  topics  and  a  "great  deal 
of  light  will  be  thrown  on  them," 
said  Mr.  Ryan  in  urging  every  mem- 
ber to  plan  to  attend  the  closing 
session.  The  NAB  last  week  in- 
formed its  members  that  those 
planning  to  leave  prior  to  6  p.m. 
Thursday  would  "miss  one  of  the 
most  revealing  sessions  of  the  en- 
tire conference".  Notice  was  given 
that  train  reservations  for  early 
departure  might  be  changed. 

Agenda  Ready  Boon 

Promising  a  full  agenda  within 
the  next  10  days,  the  NAB  said  the 
program  for  its  War  Conference 
is  rapidly  crystallizing.  Great  care 
has  been  exercised  in  the  selection 
of  speakers  and  every  topic  has 
been  chosen  with  a  view  to  con- 
tributing constructively  to  better 
understanding  on  the  part  of  broad- 


casters of  current  problems  and 
of  possible  developments  of  the  fu- 
ture affecting  their  interests. 

"No  broadcaster  who  attends  this 
Conference  can  afford  to  miss  any 
of  the  sessions,"  said  the  NAB 
statement,  released  Saturday. 

So  far  FCC  Chairman  James 
Lawrence  Fly  is  the  only  announc- 
ed speaker.  Mr.  Fly  has  accepted 
an  invitation  of  President  Ryan  to 
address  the  NAB  on  Aug.  30.  Maj. 
Gen.  Alexander  D.  Surles,  director 
of  the  War  Dept.  Bureau  of  Pub- 
lic Relations,  who  has  been  invited 
to  participate,  last  week  designated 
Lt.  Col.  Jack  W.  Harris,  acting 
chief  of  the  Radio  Branch,  to  rep- 
resent him  at  the  Conference. 

The  vanguard  of  the  NAB  offi- 
cial staff,  headed  by  C.  E.  Arney 
Jr.,  secretary-treasurer  and  Con- 
ference director,  left  Washington 
late  last  week  to  set  up  headquart- 
ers at  the  Palmer  House  in  Chi- 
cago. Exhibits  by  stations  will  not 
be  encouraged,  although  a  few  are 
reported  preparing  displays  on  a 
curtailed  scale.  Official  parties  have 
been  banned,  the  entire  time  to  be 
devoted  to  problems  facing  broad- 
casters. 


Goodyear  Agency  Shift      CAB    Offers  Service 


GOODYEAR  TIRE  &  Rubber  Co., 
Akron,  has  shifted  its  NBC  pro- 
gram Melody  Roundup  from  N. 
\V.  Ayer  &  Son  to  Young  &  Rubi- 
cam,  New  York.  Although  soles  and 
heels  will  be  continued  to  be  pro- 
moted on  the  program,  change  does 
not  affect  Goodyear  advertising 
handled  by  the  two  agencies.  N. 
W.  Ayer  &  Son  handles  shoe  prod- 
ucts and  dealer  advertising  and 
Y&R  handles  institutional.  On  July 
30,  Goodyear  dropped  its  Walter 
Pidgeon  CBS  program,  The  Star 
And  The  Story,  handled  by  Young 
&  Rubicam.  Melody  Roundup  is 
heard  on  NBC,  Saturdays,  11:30- 
12  noon. 


KGW  Spots  on  WQXR 

SERIES  of  announcements  adver- 
tising KGW  Portland  and  the  Pa- 
cific northwest  market  start  Aug. 
14  on  WQXR  New  York,  report- 
edly the  first  time  a  western  sta- 
tion has  purchased  time  on  the 
East  Coast  and  one  of  the  rare  in- 
stances of  one  station  buying  time 
on  another.  Campaign,  placed  by 
Oregonian  Publishing  Co.,  owner 
of  the  station,  through  Showalter 
Lynch  Adv.  Agency,  Portland,  com- 
prises a  one-minute  live  announce- 
ment daily,  Monday  through  Fri- 
day, for  13  weeks. 


On  Major  Sales  Areas 

COOPERATIVE  analysis  of 
broadcasting  is  offering  advertis- 
ers, particularly  those  with  na- 
tional distribution  based  on  well- 
organized  sales  territories,  peri- 
odic CAB  ratings  on  their  network 
programs  in  each  of  their  major 
sales  areas. 

Service,  available  at  pro-rata 
costs,  is  the  first  example  of  a  na- 
tional program  rating  service  pat- 
terning its  service  to  meet  divi- 
sional needs  of  national  adver- 
tisers, the  CAB  states.  The  ex- 
panded schedule  of  interviewing, 
which  since  April  has  included  81 
cities,  makes  this  new  service  pos- 
sible. This  service  is  not  the  same 
as  the  new  CAB  ratings  for  re- 
gional or  limited  network  pro- 
grams, included  for  the  first  time 
in  the  organization's  July  report, 
CAB  said. 


Emerson  Changes 

EMERSON  RADIO  &  Phonograph 
Corp.,  New  York,  is  changing  its 
Sunday  afternoon  program  on  MBS 
from  Green  Valley  to  a  radio  adap- 
tation of  You  Can't  Take  It  With 
You.  News  series,  to  be  produced 
under  the  supervision  of  Moss 
Hart,  co-author  of  the  stage  play, 
will  start  Aug.  27,  5-5.30  P.M.,  on 
the  same  63  Mutual  stations  now 
carrying  Green  Valley.  William  H. 
Weintraub  Co.,  New  York,  is  the 
agency. 


Hymes  on  OWI  Tour 

JOHN  D.  HYMES,  deputy  chief 
of  the  OWI  Domestic  Radio  Bu- 
reau, left  Washington  last  week 
for  a  three-week  tour  of  OWI 
branch  and  regional  station  rela- 
tions offices  which  will  take  him 
to  the  West  Coast.  He  will  visit 
offices  in  San  Francisco,  Los  An- 
geles, Dallas,  Kansas  City  and 
Chicago  where  he  will  also  attend 
the  NAB  Executives  War  Con- 
ference. 
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Western  Campaign 

SOUTHWEST  FOOD  Products, 
Long  Beach,  Cal.  (jellies,  jams, 
waffle  syrup),  in  a  regional  cam- 
paign on  July  31  started  using 
daily  transcribed  announcements 
on  13  stations.  List  includes  KFRC 
KROW  KHJ  KOIN  KOL  KUTA 
KGIR  KPFA  KRBM  KTAR 
KYUM  KVOA  KGLU.  Contracts 
are  for  13  weeks.  Dave  Foutz  Adv., 
Long  Beach,  Cal.,  has  account. 
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June  $  h  i  e I m  a  n 

A  FAVORITE  OF  TODAY, 
A  STAR  OF  TOMORROW 


Heard   Exclusively  on  WMFM 


When  Maurice  Kipen,  musical  director  of  The 
Mihvaukee  Journal  radio  stations,  first  heard 
the  voice  of  youthful,  lovely  June  Shielman,  he 
knew  he  had  found  a  star  of  tomorrow. 

That  was  a  year  ago.  Since  then,  June  has  be- 
come a  favorite  of  WMFM's  family  of  listen- 
ers, through  her  regular  appearances  on  the 
Radio  City  Concert  Hour.  A  few  short  months 
ago  June  entered  the  "Hour  of  Charm"  contest 
and  was  selected  as  one  of  the  finalists,  from  the 
original  list  of  over  10,000  entrants. 


Today  June  Shielman  makes  just  one  radio 
appearance  a  week,  on  the  Radio  City  Concert 
Hour.  The  rest  of  her  time  is  spent  in  Chicago, 
studying  under  a  full  scholarship  awarded  by 
The  Milwaukee  Journal  and  The  Milwaukee 
Journal  radio  stations. 

Outstanding  personalities,  such  as  June  Shiel- 
man, are  but  one  of  the  reasons  for  planning  on 
including  WMFM  in  your  fall  schedule.  Get 
the  full  story  by  writing,  wiring  or  phoning  .  .  . 


WMFM  ; 

THE  (lllLiyflyKfE  JOOfillflL  fffl  STflTlOO 
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OWI  PACKET,  WEEK  SEPT.  4 


Check  the  list  leluw  to  Hud  the  war  message  announcements  you  will  broadcast  duriiK 
the  week  begiMiiinjf  Sep..  l.  All  ntaiiun  an  uiKe:iie!.l  ai-e  Hi  seconds  and  availaMe  for 
sponsorship.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  s  e- 
poriant  war  messages.  Each  X  stands  for  three  announcements  per  day  or  21  per  week. 


STATION  ANNOUNCEMENTS 


^  I  ^  ODAY,  as  for  the  past  two  years,  the 
Freed-Eisemann  organization  is  pouring 
its  genius,  skill  and  toil  into  the  production 
of  complex  radio  devices  for  military  use. 
Tomorrow  these  same  men  and  women  will 
create  agam  for  you  the  finest  in  radio-phono- 
graphs.Today  the  weapon— tomorrow  the  song. 

Even  the  great  pre-war  Freed-Eisemann, 
acclaimed  by  leading  musical  artists  and  fa- 
mous decorators,  will  be  surpassed  by  the 
new  instruments  we  are  planning  to  give  you. 

The  post-war  Freed-Eisemann  will  bring  you 
the  rich,  full  tone  of  FM  at  its  finest;  plus 
matchless  AM  (standard  radio)  and  magnifi- 
cent reproduction  of  recorded  music. 
Cabinets  will  be  authentic,  superbly  styled 
period  pieces  which  will  harmonize  grace- 
fully with  the  finest  of  decorative  themes. 

REMEMBER  THE  NAME 


ISmmmp 


WHEN  YOU  BUY  YOUR  POST-WAR 
RADIO-PHONOGRAPH  WITH  FM 


NET- 

Group 

Group 

NAT.  SPOT 

WAR  MESSAGE 

WORK 

KW 

Ol 

PLAN 

PLAN 

Aff. 

Ind. 

AfT.  Ind. 

Live  Trani. 

Christmas  Mail 

X 

X 

X 

X  X 

Hold    Prices  Down  _   

X 

X  \ 

New  Car  Pooling  Rules  

_  X 

Prepare  for  Winter   

X 

X 

X  X 

Wai  Bonds   

X 

X 

X  X 

V-Mail   

X 

See  OWI  Schedule  of  War  Messasre^  124  for  names  and  time  of  programs  carrying  war 
essages  under  National  Spot  and  Network  Allocation  Plans. 


WPB  Rule  Allows 
I   Model  Fabrication 

Ceiling  of  $5,000  Is  Placed 
On  Experimental  Sets 

UNDER  WPB  Priorities  Regula- 
tion 23,  issued  July  22,  radio  man- 
ufacturers liave  the  right  to  pro- 
duce exiKniniental  or  development 
models  of  electronic  products  such 
as  radios,  phonographs  and  their 
component  parts  with  the  view  to- 
ward getting-  ready  for  the  post- 
war era,  Frank  S.  Horning,  chief 
of  the  field  service  branch  of 
WPB's  Radio  and  Radar  Division 
announced  last  week.  This  was  set 
out  in  Interpretation  2  of  the  Elec- 
tronic Equipment  Order  L-26j  last 
spring,  calling  attention  to  the  fact 
that  such  experimental  models 
made  undex-  L-265  from  materials 
obtained  with  priorities  under  P-43, 
as  amended,  must  be  made  in  con- 
formity with  the  conditions  and  re- 
strictions of  the  order,  and  might 
be  transferred  only  within  the  re- 
strictions of  Orders  L-265  and  P-43 
[Broadcasting,  June  19]. 

Order  P-43,  Mr.  Horning  pointed 
out,  assigns  an  allotment  symbol 
of  V-9  to  get  controlled  materials 
(specified  forms  and  shapes  of 
steel,  copper  and  aluminum)  to 
make  experimental  models,  but  does 
not  apply  to  such  models  made  from 
parts  or  materials  available  with- 
out priority  assistance.  Necessary 
tool  equipment  for  making  the  ex- 
perimental models  themselves  may 
be  obtained  by  use  of  the  same  pri- 
orties,  but  it  was  emphasized  that 
no  production  line  could  be  set  up, 
nor  could  the  models  be  distributed 
or  displayed  to  promote  sales  or 
to  create  consumer  demand. 

$5,000  Limit 

Though  a  P-43  rating  may  be 
used  to  secure  parts  and  materials 
to  construct  such  experimental  mod- 
els as  can  be  built  within  the  $5,000 
limit  established  by  the  WPB,  such 
ratings  may  not  be  used  to  pur- 
chase an  assembled  radio  receiver 
or  transmitter  to  serve  as  a  part 
of  an  experimental  model  of  any 
type,  it  was  explained. 

It  was  revealed  also  that  the 
making  of  parts  for  an  experiment- 
al model  such  as  a  speaker  or  trans- 
former may  be  farmed  out  and  then 
transferred  to  the  original  experi- 
ment without  infringing  the  sales 


WOW  Farm  Program 
Wins    Midwest  Contest 

FIRST  PLACE  in  the  annual  mid- 
west farm  program  competition 
tiiis  year  went  to  Farm  Facts  and 
Fun,  weekly  program  originating 
irom  WOW  Omaha,  for  the  Ne- 
braska "Wireless  Network."  The 
announcement  was  made  at  the 
lanhuttan,  Kan.,  conference  of 
the  American  Assn.  of  Agricultural 
College  Editors.  Charles  A.  Bond, 
field  supervisor,  radio  service,  U.  S. 
Dept.  of  Agriculture,  praised  the 
program  for  its  production,  infor- 
mality and  "high  educational  quali- 
ties." 

Farm  Facts  and  Fun  started  in 
1938  with  Lyle  De  Moss  as  m.c. 
and  George  Round,  extension  editor 
of  the  U.  of  Nebraska's  College  of 
Agriculture,  as  con{Iuctor.  It  is 
carried  on  five  other  Nebraska  sta- 
tions including  KORN  Fremont, 
WJAG  Norfolk.  KGFW  Kearnev. 
KODY  North  Platte.  K  H  A  S 
Hastings. 


School  Listening  Up 

EDUCATIONAL  RADIO  pro- 
grams were  heard  by  5,800  class- 
rooms of  the  Chicago  Public 
Schools  February  through  June, 
1944,  via  Chicago  stations,  WIND 
WJJD  WMAQ  WBBM  WLS 
WBEZ,  according  to  a  semi-annual 
report  of  radio  listening  in  the 
Chicago  schools  just  released  by 
the  Radio  Council.  263,561  stu- 
dents in  403  schools  heard  one  or 
more  broadcasts  during  an  aver- 
age week  in  the  five  month  period. 
Survey  showed  that  the  number  of 
FM  receivers  in  the  schools  dou- 
bled in  comparison  with  the  first 
half  of  the  school  year  1943-44. 
Total  hours  of  operation  for 
WBEZ.  the  Board  of  Education's 
FM  station,  increased  from  207 
hours  for  the  first  half  of  the  year 
to  385  hours. 


promotion  or  customer  demand  re- 
strictions. In  such  case,  the  original 
experimenter  may  order  the  piece 
or  part  \vith  the  AA-3  rating  under 
P-43  and  another  person  may  in 
turn  use  similarly  the  priorities  as- 
sistance of  P-43  to  get  his  parts  and 
materials  for  the  order. 

Full  details  of  the  experimental 
model  ruling  as  it  affects  radio  may 
be  obtained  from  the  radio  and  ra- 
dar specialist  located  in  any  of  the 
WPB  field  service  branch  offices  in 
each  of  the  13  regions.  Mr.  Horn- 
ing said. 


WHY   PORTLAND,  OREGON   PEOPLE   PREFER  KGW 


HUGH  E.  ROSSON... GENERAL  chairman  PORTLAND  DIS 
SAVINGS  &  LOAN  ASSOCIATION  WAR  BONI)  ORIVE 

SAYS..  ,  "We  are  proud  and  happy  that  the  'Truth  or 
Consequences'  broadcast  from  Portland  was  responsible  for 
the  sale  of  $109,000,000  in  U.S.  War  Bonds.  This  sum  far 
exceeded  that  of  any  other  city  in  the  entire,  nation-wide  tour 
of  the  show.  The  staff  of  KGW  gave  our  Savings  &  Loan 
committee  splendid  co-operation.  Their  policy  of  putting 
interest  and  entertainment  into  all  public  service  programs 
pay  big  dividends  in  audience  interest.  It  was  an  enjoyable 
experience  to  work  with  KGW  in  furthering  the 
War  Bond  effort." 


TR  I  CT 


HUGH   E.  ROSSON 


STATION  WITH  EAR  APPEAL 


Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 


I  • 


iWbere 
to  make 
Sales 

at  a  Profit 


On  the  basis  of  sales-per-dollar,  WSIX 
is  prepared  to  do  a  job  that  will  open 
your  eyes  even  in  today's  new  apprecia- 
tion of  radio  advertising. 

Advertisers  and  agencies  who  check  re- 
turns have  consistently  found  WSIX 
a  highly  profitable  medium  for  cover- 
ing the  Nashville  market. 

Because  WSIX  has  the  listeners  .  .  . 
and  the  listeners  have  the  money  to 
spend  for  the  things  they  want. 


The  Katz  Agency,  Inc.,  National  Representatives 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5/000  ^^^^^^H^^^^ 

WATTS  ^^-^^  W»*^ 


NASHVILLE,  TENN. 
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Texas  Revocations 
Sought  by  Morris 

WFAA  WRAP  KGKO  Targets 
Of  Intervention  Petition 

CHARGING  monopolistic  practices, 
violation  of  the  U.S.  Constitution, 
the  Texas  Bill  of  Rights,  and  FCC 
regulations  and  failure  to  operate 
in  the  public  interest,  the  Rev.  Sam 
Morris,  Baptist  minister  and  asso- 
ciate editor  of  the  National  Voice, 
prohibition  publication,  has  filed 
petition  with  the  FCC  to  intervene 
in  renewal  of  the  license  of  WFAA 
Dallas,  licensed  to  the  A.  H.  Belo 
Corp.  He  seeks  revocation  of  the 
licenses  of  WFAA  WBAP  and 
KGKO. 

Renewal  of  the  WFAA  license 
has  been  designated  for  hearing 
under  petition  of  the  Belo  Corp., 
Carter  Publications,  Ft.  Worth, 
licensee  of  WBAP,  and  KGKo' 
Broadcasting  Co.,  D  a  1 1  a  s  -  F  t. 
Worth,  claiming  the  FCC  multiple 
ownership  rule  (Sec.  3.35)  is  not 
applicable  to  the  three  stations. 

Claims  Time  Refused 

Rev.  Morris,  ardent  prohibition- 
ist, charges  that  the  three  stations 
and  KRLD  Dallas,  owned  by  the 
Dallas  Times-Herald,  accept  for 
sponsorship  advertising  of  "alco- 
holic beverages"  but  refuse  to  sell 
time  to  him  to  espouse  the  cause 
of  prohibition.  He  contends  that 
the  licensee  corporations  own  the 
most  important  newspapers  in  Ft. 
Worth  and  Dallas  and  the  leading 
stations,  thereby  constituting  "al- 
most the  equivalent  of  a  practical 
monopoly  of  the  intercourse  of 
news  and  information  in  Dallas  and 
Ft.  Worth  and  its  environs". 

Petitioner  alleges  he  has  made 
application  to  buy  time  on  WBAP 
and  KRLD  "comparable  to  the 
time  sold  for  alcoholic  beverages" 
to  "answer"  the  makers  of  such 
beverages,  but  such  time  has  been 
refused.  His  petition  recites  that 
82  counties  in  the  listening  area  of 
WBAP  and  WFAA  are  dry  and  27  . 
counties  wet,  under  local  option; 
that  the  KGKO  territory  is  about 
the  same  and  that  in  the  KRLD 
region  there  are  83  dry  counties 
and  11  wet. 

The  minister  further  charges  that 
refusal  of  the  Texas  outlets  to 
accept  his  speeches  against  liquor 
is  in  violation  of  the  14th  Amend- 
ment to  the  U.S.  Constitution  and 
in  violation  of  several  sections  of 
the  Texas  Bill  of  Rights. 

Petition  makes  reference  to  a 
regulation  promulgated  by  the  old 
Federal  Radio  Commission,  dealing 
with  the  18th  and  21st  Amend- 
ments to  the  Constitution,  and 
charges  the  stations  with  violation. 

Petitioner  also  alleges  that  de- 
spite the  fact  that  WFAA  sets 
aside  a  period  at  11:15  a.m.  Satur- 
days "for  a  discussion  of  the  Sun- 
day School  lesson  by  leading  min- 
isters of  the  various  churches  in 
Dallas,  Ft.  Worth  and  vicinity", 
the  station  refused  to  permit  the 
Rev.  Wallace  Bassett,  Dallas  Bap- 
tist minister,  to  discuss  "abstaining 
of  the  drinking  of  alcoholic  bever- 


INTERNATIONAL  flavor  charac- 
terized this  Hollywood  luncheon 
when  Emilio  Azcarraga  (right), 
owner  of  XEW  Mexico  City,  dis- 
cussed station  operations  with 
Sidney  N.  Strotz,  NBC  western 
division  vice-president.  XEW  is  an 
NBC  Mexican  affiliate. 


Seminar  Finale 

WEEKLY  television  seminar  con- 
ducted  by  the   Radio  Executives 
Club  of  New  York  will  hold  its  final 
session  Aug.  17  and  as  a  recap  of 
previous  meet- 
ings will  feature 
a   discussion  on 
"The    Effect  of 
Television  on  Ad- 
vertising." Jack 
Miller,  advertis- 
ing and  sales  pro- 
motion manager 
of   Standard  Oil 
Co.  of  N.  J.,  and 
Carlos  Franco, 
Mr.  Miller       manager   of  the 
station    relations    department  of 
Young:    &    Rubicam,    New  York, 
will  discuss  the  medium  from  the 
standpoint  of  the  sponsor  and  the 
advertising  agency.  Mr.  Miller  will 
demonstrate    his    talk    with  live 
models  and  will  relate  the  experi- 
ences of  the  telecasts  of  Esso,  one 
of  the  pioneers  in  television.  Mr. 
Franco  will  attempt  to  answer  such 
questions  as  "should  an  advertiser 
feel  a  sense  of  responsibility  in  de- 
veloping the  medium  he  is  ulti- 
mately going  to  use?" 


WPB  Advisory  Meeting 

A  MEETING  of  the  WPB's  Radio 
Industry  Advisory  Committee  has 
been  set  for  Aug.  15,  according  to 
Ray  C.  Ellis,  director  of  the  Radio 
&  Radar  Division.  The  agenda  in- 
cludes equalization  of  plant  loads, 
components  recovery  plans,  region- 
al activities,  manpower,  civilian  re- 
conversion, and  general  industry 
problems.  It  was  emphasized  at  the 
WPB  that  there  is  no  prospect  of 
any  civilian  output  of  radio-elec- 
tronic equipment  authorized  until 
1945  at  the  earliest. 


New  Canada  Station 

A  NEW  250  w  broadcasting  sta- 
tion on  1340  kc  is  being  built  at 
Fort  Francis,  Ont,  by  John  M. 
Reid  of  Fort  Francis,  according  to 
word  from  the  Dept.  of  Transport, 
Ottawa. 


ages"  as  "recently  as  June  25" 
(Sunday). 

Rev.  Morris  was  indicted  in  1933 
on  charges  of  operating  an  illegal 
station  at  Stamford,  Tex.  His  first 
trial  resulted  in  a  hung  jury.  He 
later  filed  a  stipulation  promising 
not  to  broadcast  without  a  license. 
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Yes,  NBC  looks  for  needles  in  hay- 
stacks— and,  what's  more,  finds  them. 
Not  easily,  not  often— but  the  search 
is  never  ended. 

Week  after  week,  NBC  audition  men, 
with  ears  trained  to  spot  the  gifted,  listen 
to  those  who  believe  they  have  talents 
which  qualify  them  for  radio. 

Thousands  are  heard  yearly  .  .  .  bank 
clerks,  charwomen,  soldiers,  debutantes 
and  professionals  .  .  .  "Pop-Singers," 
baritones  and  coloraturas.  Regardless  of 
who  they  are  or  where  they  come  from, 
NBC  gives  every  applicant  a  try-out. 

And  not  only  does  NBC  give  a  hearing 
to  all  who  apply;  its  talent  scouts  go  out 
and  deliberately  hear  many  more — in 
theatres  and  opera,  in  cabarets  and  cathe- 


drals . . ,  and  any  other  place  where  talent, 
style  and  individuality  might  be  discov- 
ered. The  more  promising  are  sometimes 
recommended  to  instructors  or  coaches, 
re-checked  from  time  to  time  for  signs  of 
development,  and  given  air-opportunities 
to  display  their  talent.  The  result:  more 
than  one  NBC  star  has  "arrived"  in  just 
this  way.      ^        ^  ^ 

Scouting  talent  and  maintaining  an  open- 
door  policy  toward  the  hopeful  are  im- 
portant side  lights  in  the  operation  of 
this  network  . . .  demonstrating  how  NBC 
does  a  thorough  job  in  every  phase  of 
radio.  And  it  is  the  grand  total  of  these 
things  which  helps  NBC  maintain  its 
leadership,  helps  make  NBC  "J7ie  Net- 
work Most  People  Listen  to  Most." 


They  all  tune  to  the 


America's  No,  1  Netw6rk 


lational  Jroadcasting  Company 


It's  a  National  Habit 


A  Service  of  Radio 
Corporation  of  America. 
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WPB  Asks  Broadcasters  to  Join  Drive 
To  Temper  Textile^  Furniture  Claims 


ASKING  broadcasters  to  join  pub- 
lishers in  toning  down  their  ad- 
vertising appeals  for  textiles,  tex- 
tile products,  and  furniture,  the 
War  Production  Board  is  sending  a 
letter,  over  the  signature  of  W.  Y. 
Elliott,  vice-chairman.  Office  of 
Civilian  Requirements,  to  all  sta- 
tions in  the  United  States.  The 
letter  asks  radio's  support  in  the 
WPB  "Declaration  of  Policy  and 
the  Retailers'  Voluntary  Program 
.  .  .  designed  to  conserve  textiles, 
textile  products,  and  furniture." 

The  original  declaration,  issued 
over  a  year  ago  [Broadcasting, 
Aug.  2,  1943],  is  being  sent  along 
with  Mr.  Elliott's  letter.  Last  Feb- 
ruary it  was  felt  by  the  WPB  that 
I'adio,  as  well  as  the  press,  could 
help  in  the  campaign  to  conserve 
textiles  by  keeping  a  somewhnt 
closer  check  on  radio  commercials 


for  such  products,  but  no  formal 
order  was  issued  at  that  time 
[Broadcasting,  Feb.  14]. 

Enlist  NAB  Support 

In  his  letter  to  the  industry,  Mr. 
Elliott  stated  that  "present  indi- 
cations are  that  textiles,  textile 
products  and  furniture  .  .  .  wall  re- 
main in  short  supply  during  1944." 
It  was  further  indicated  by  a 
WPB  spokesman  that  even  though 
the  European  phase  of  the  war 
may  end  this  year,  we  shall  not 
return  to  normal  production  very 
soon,  and  that  a  definite  shortage 
in  these  textile  items  will  exist  for 
some  time  to  come. 

The  WPB  enlisted  the  support 
of  the  NAB  to  urge  broadcasters 
to  heed  the  Governmental  "re- 
quest", which  is  described  in  Mr. 
Elliott's  letter  as  a  "voluntary  pro- 
gram".  The  NAB,   according  to 


Lewis  H.  Avery,  Director  of 
Broadcast  Advertising,  will  send 
a  letter  to  member  stations  sup- 
plementing the  WPB  appeal. 

The  text  of  Mr.  Elliott's  letter 
follows : 

Radio  is  so  important  in  consumer  dis- 
tribution that  we  believe  the  majority  of 
retailers  in  your  community  will  welcome 
your  support  of  the  War  Production  Board 
Declaration  of  Policy  and  the  Retailers' 
Voluntary  Program  which  were  designed 
to  conserve  textiles,  textile  products  and 
furniture. 

The  policy  was  announced  only  after 
WPB  officials  and  representative  retail- 
ers, cognizant  of  war  needs  and  the  rea- 
sonable requirements  of  the  consumer, 
met  and  recommended  this  voluntary  pro- 
gram. Both  groups  wanted  to  avoid  the 
complexity  of  textile  sales  under  a  ra- 
tioning program. 

Present  indications  are  that  textiles, 
textile  products  and  fui-niture  covered  by 
the  policy  will  remain  in  short  supply 
during  1944. 

If  you  have  not  already  done  so,  may 
we  suggest  that  you  do  what  other  radio 
stations  and  advertising  media  are  doing 
to  extend  the  coverage  of  the  policy,  by 
telling  your  advertising  accounts  about 
the  program,  and  by  instructing  your 
employes  to  follow  the  policy  when  writ- 
ing commercial  announcements  for  the 
use  of  those  accounts  which  do  not  pre- 
pare   their  own  material. 

To  help  you  do  this,  we  are  enclosing  a 
copy  of  the  policy  which  explains  why 
the   program   is  necessary.    Several  inter- 


FRIENDLY  RIVALS  now,  William 
B.  Ryan  (left)  general  manager 
of  KFI  Los  Angeles,  congratulates 
Clyde  Scott,  appointed  general 
manager  of  KECA  Hollywood  out- 
let purchased  recently  by  Blue  Net- 
work. Mr.  Scott  had  previously 
been  sales  manager  of  KFI-KECA. 


pretations  of  the  policy,  approved  by  the 
WPB,  will  help  you  to  introduce  the  pro- 
gram in  your  station's  activities.  Ready 
to  advise  you,  too,  are  the  local  Better 
Business  Bureaus,  Chambers  of  Commerce, 
other  retail  associations,  and  the  repre- 
sentatives of  the  Office  of  Civilian  Re- 
quirements in  the  regional  office  of  WPB 
nearest  you. 

This  is  a  voluntary  program.  Our  letter 
is  not  to  te  construed  as  a  request  or 
authoi'ization  to  compel  compliance  with 
the  principles  of  the  policy  or  to  use  any 
measure  of  pressure.  Responsibility  for 
the  enforcement  of  the  program  rests 
with  the  WPB. 

If  you  wish  more  information,  please 
feel  free  to  write  us. 


Tourney  on  NBC 

GEORGE  S.  MAY  Co.,  Chicago, 
will  sponsor  two  on-the-scene  broad- 
casts   of   the  All-American  Golf 
Tournaments    at    Chicago's  Tam 
O'Shanter  Country  Club  Aug.  24 
and  27.  First  of  the  two  pickups 
will  be  over  WMAQ  4:30-5  p.m. 
(CWT)  Aug.  26;  second  will  be  on 
WMAQ  and  83  NBC  stations  Aug.  ; 
27,  5:30-6  p.m.  (CWT)  Bill  Stern, 
NBC  sports  director,  will  be  m.c. 
Agency  is  Jim  Duffy  Co.,  Chicago. 
Local  Loan  Co.,  Chicago,  also  will 
sponsor  two  periods  broadcast  on 
the  golf  tournament  by  Don  Elder  i 
on  Aug.  24  and  25,  on  WMAQ,  ■ 
5:40-5:45  p.m.  (CWT).  Agency  is  I 
Van  Hecker  Inc.,  Chicago.  ; 


Breck  in  New  England 

JOHN  H.  BRECK  INC.,  Spring- 
field, Mass.,  on  Aug.  2  started 
Beautiful  Music,  featuring  the 
American  Girls  Philharmonic  Or- 
chestra on  11  New  England  sta- 
tions of  the  Blue  network  in  be- 
half of  hair  preparations.  Pro- 
gram is  heard  Wednesdays, 
3:30-4  v.m.,  with  a  recorded  re- 
peat at  10:30  p.m.  on  WHDH 
Boston,  the  major  market  in  the 
area  covered  by  the  New  England 
stations.  Program  was  tested  for 
13  weeks  on  WSPR  Springfield. 
Agency  is  Charles  H.  Stielden 
Adv.  Co.,  Springfield. 


Washburn  Crosby  Study 

WASHBURN  CROSBY  CO.,  east- 
ern division  of  General  Mills,  New 
York,  has  appointed  Grant  Adv., 
New  York,  to  handle  advertising 
of  General  Mills  products  in  the 
Western  Hemisphere  export  mar- 
kets. Agency  is  making  a  study 
of  Latin  American  markets.  Radio 
is  being  considered  but  no  plans 
are  available  as  yet. 


Most  Likely  Candidate  in  1944,  and  1948! 


Hartford  already  has  more  than  its 
share  of  votes  as  this  year's  choice 
market  for  advertising  investments. 
And  the  advertising  placed  here 
today  will  continue  to  bear  divi- 
dends in  the  post-war  years  to  come. 

With  or  without  war  industry,  in 
good  times  or  bad,  Hartford  is 


always  a  leading  market! 

Invest  your  advertising  dollars  in 
Hartford.  And  invest  them  to  best 
advantage  in  radio,  on  WDRC.  Get 
effective  and  complete  coverage  of 
this  entire  trading  area— at  one  low 
cost! 

Connect  in  Connecticut  by  using  WDRC! 


WDRC 


HARTFORD  4  CONNECTICUT 


BASIC  CBS 

Connecticut's 

Pioneer 
Broadcaster 
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Tank  -  Piercing  Bombs  to  Battle  Fronts! 


•  A  three-inch  armor-piercing  pro- 
jectile, capable  of  penetrating  the 
hardest  tank  armor  plate  yet  per- 
fected by  Germany,  is  now  being 
manufactured  in  a  Denver  plant  which 
once  made  cotton  fabric.  Another 
Denver  plant  has  just  gotten  into  pro- 
duction on  a  newly  perfected  frag- 
mentation bomb  which  experts  con- 
sider the  most  efiBcient  death-dealing 
instrument  of  its  kind  in  the  world. 

These  are  just  two  of  Denver's 
newer  war  industries.  Three  score 
or  more  other  items  of  war  are  being 
manufactured  including  landing  craft, 
submarine  parts,  chemicals  and  rub- 
ber products.  Henry  Kaiser  is  now 
tooling  up  a  plant  to  begin  turning 
out  heavy  artillery  shells  about  Jan- 
uary 1. 

Throughout  the  Denver  area  today 
more  people  are  at  work  in  factories, 
fields  and  mines  making  and  spending 
more  money  than  ever  before.  Tell 
them  now  what  you  have  to  sell,  used 
to  have,  or  will  have  over  KLZ. 


^  The  new  Denver-made  anti-taxik 
sheU  weighs  15  pounds  and  can 
pierce  3-inch  tank  armor,  the 
toughest  the  Germans  have  yet  per- 
fected. 


MARKET 


Affilialeil  in  Mariageinent  with  the  Oklahoma 
f  iijiirshint  Company  and;  WKY.  Oklahoma  City 


Represented  by 
THE  KATZ  AGENCY 


Denver  Delivers 
MEAT  and  POTATOES 

Colorado  will  prodnce  the  ^eatest  potato 
crop  on  record  this  year,  almost  a  million 
bnsheU  over  the  18.703,QO0  boshels  produced 
last  year.  Volume  of  livestock  passing  through 
DenT er   s t o ck    y ards    is    fifth  in    the   U.  S> 


Denver  Delivers  MINERALS 

Colorado  is  the  nation's  chief  source  of 
molybdenum  and  other  war-vital  metals  and 
an  important  supplier  of  coal.  Mining  operations 
are   at  an  all-time  peak  of  activity. 


Denver  Delivers  SALES 

Denver  bank  clearings  during  the  first  half 
of  the  year  gained  14  per  cent  according  to 
Dun  &  Bradstreet.  People  in  cities,  villages 
and  on  farms  have  money  and  are  spending  it. 


I 


he  parade  that  never  ends . . . 


The  great  cavalcade  of  entertainment  marches  on  unceasingly.  And 
because  the  world  7ieeds  the  diversion  it  offers,  it  must  never  stop,  never 
grow  stale. 

To  help  broadcasting  companies  keep  this  procession  streaming 
from  their  own  stations,  is  a  service  of  World  Broadcasting  System. 
The  World  Library  provides  broadcasters  with  electrical  transcriptions 
of  more  than  four  thousand  selections,  from  which  every  kind  of 
program  can  be  built. 


First,  Western  Electric  Vertical  Then,  the  quality  of  the  origi-  Finally,  each  disc  is  molded  in 
Recording  System  —  the  most  nal  recording  is  captured  in  fine  grained,  flexible,  moisture 
advanced  equipment  and  metal  by  ''''sputtering^''  a  gold  proof  Vinylite,  resulting  in  high 
recording  technique  —  used  to  surface  only  2  one-millionths  of  fidelity,  elimination  of  back- 
produce  the  World  nxiax  master,  an  inch  thick  on  the  ivax  master.  ground  noise,  and  long  luear. 


World  also  helps  program  managers  to  present  this  material  in  a 
professional  manner.  As  a  World  subscriber  you  receive  78  expertly 
planned  scripts  each  week,  suitable  for  sustaining  or  sponsor  use. 

World  transcriptions  are  recorded  by  famous  artists  and  orchestras 
—  entertainers  whom  radio  audiences  know  and  want  to  hear.  Capably 
directed  in  World's  completely-equipped  studios,  these  artists  give  their 
best  on  World  transcriptions. 

As  new  numbers  —  and  new  talent — become  popular,  World 
quickly  gives  them  to  its  subscribers.  At  least  fifty  new  selections  are 
added  every  month. 

In  technical  quality,  World  transcriptions  are  the  finest  that  radio 
research  has  produced.  The  World  Vertical-Cut  Wide-Range  tran- 
scription is  recognized  everywhere  for  clarity  and  for  faithful  repro- 
duction. 

★  ★  ★ 

Full  details  on  the  services  that  World  is  rendering  to  broadcasting  stations 
will  be  sent  upon  request.  Write  to  World  Broadcasting  Svstem,  Inc.,  711 
Fifth  Avenue,  New  York  22,  N.  Y. 


Transcription  Headquarters 

WORLD  BROADCASTING 

S\STE3I,  INC. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 


NEW  YORK  .  CHICAGO  .  HOLLYWOOD  .  WASHINGTON 


1^  ^  ^iAUi^^A  n^A^^A 


WTAM 

CLEVELAND 


REPRESENTED  BY 
NBC  SPOT  SALES 


.  In  a  lighting  U\/lood 

They  can  hasten  the  day  of  VIC- 
TORY by  protecting  their  own 
health  and  the  health  of  their 
working  family  ...  by  preparing 
well  balanced,  vitamin  rich  meals 
every  day  ...  by  saving  FATS,  sal- 
vaging tins  and  buying  more 
BONDS.  They  can  remember  or 
forget  your  brand  name  .  .  .  de- 
pending on  whether  or  not  you 
keep  them  reminded  of  your  prod- 
uct by  suggesting  new  war  time 
uses  for  it.  On  WTAM  the  COST 
is  only  ^.000073  per  Housewife. 


America's  No.  1  Network 


Millions  stay  tuned  to  the 

National  Broadcasting  Company 


It's  a  National  Habit  Corporation  of  America 


EDUCATORS  PLAN 
OCTOBER  SESSION 

AGENDA  for  the  Eighth  Annual 
Meeting  of  the  School  Broadcast 
Conference  to  be  held  at  the  Mor- 
rison Hotel,  Chicago,  Oct.  23-24 
calls  for  "a  working  conference, 
with  all  delegates  attending  all  ses- 
sions," according  to  George  Jen- 
nings, director  of  the  conference. 
"Broadcasters  and  educators  will 
have  an  opportunity  to  present  and 
discuss  their  problems  so  that  the 
•educator  may  have  the  benefit  of 
the  broadcaster's  radio  experience 
and  the  broadcaster  may  have  the 
benefit  of  the  educator's  classroom 
experience,  he  said. 

Dr.  Lyman  Bryson,  CBS  direc- 
tor of  education,  will  be  permanent 
chairman. 

Fifth  SBC  annual  award  of  merit 
will  be  presented  to  the  outstand- 
ing contributor  in  radio  at  the  an- 
nual SBC  dinner,  along  with  cita- 
tions to  schools  and  stations. 

Members  of  the  Executive  Com- 
mittee in  charge  of  arrangements 
for  the  conference  are:  Judith 
Waller,  NBC  Chicago;  Florence 
Warner,  CBS  Chicago;  Myrtle 
Stahl,  WGN-Mutual  Chicago; 
David  Heifernan,  Assistant  Super- 
intendent of  Schools,  Cook  County, 
Chicago;  William  Newton,  BBC 
Chicago;  Jerry  Walker,  WLS  Chi- 
cago; Robert  Hanson,  WIND  Chi- 
cago; Dean  Douglass,  RCA,  Chi- 
cago; Elizabeth  E.  Marshall,  Radio 
Council,  Chicago  public  schools; 
George  Jennings,  Director  of  Radio 
Council;  Lt.  Col.  Harold  W.  Kent, 
former  director  of  the  Radio  Coun- 
cil and  honorary  chairman  of  the 
executive  committee. 


Stromberg-Carlson  Heatl 
Issues  Call  to  Engineers 

A  CALL  to  men  in  the  armed 
forces  or  at  school  to  take  their 
places  in  radio  engineering  "with 
the  least  possible  delay"  has  been 
made  by  Wesley  M.  Angle,  presi- 
dent of  Stromberg-Carlson  Co., 
Writing  on  "Radio  Past  and  Pres- 
ent" in  the  current  issue  of  the 
official  publication  of  the  Institute 
of  Radio  Engineers,  Mr.  Angle 
especially  pointed  out  the  oppor- 
tunities in  communications  engin- 
eering and  sketched  the  history  of 
that  branch  as  he  has  known  it  as 
head  of  the  Stromberg-Carlson  Co. 

Mr.  Angle,  also  chairman  of  the 
subcommittee  on  postwar  employ- 
ment problems  of  the  veterans'  em- 
ployment committee,  National 
Assn.  of  Manufacturers,  said  that 
with  the  experience  and  advan- 
tages of  the  Army  Signal  Corps, 
specialized  training,  men  of  this 
branch  will  be  the  "new  blood  and 
the  potential  discoverer  of  some  new 
application  of  communications' 
principles." 

WNYC's  20  Years 

WNYC  New  York  commemorated 
its  20th  anniversary  with  a  se- 
ries of  four  snecial  broadcasts  last 
week.  On  Aug.  11,  Arthur  Di 
Bonaventura,  14-year  old  pianist, 
was  heard  as  soloist  with  the  New 
York  Philharmonic  Orchestra.  The 
following  evening  the  Goldman 
Band  concert  in  Prospect  Park  was 
dedicated  to  WNYC.  On  Aug.  13, 
the  station  broadcast  a  half-hour 
dramatization  of  its  20  years  of 
broadcasting  as  a  municipal  sta- 
tion, and  on  Monday  evening  a 
special  concert  from  Central  Park 
Mall  was  to  be  dedicated  to  WNYC. 


LATEST  WAR  BULLETINS,  an- 
nouncements, music  - —  sweet  and 
swing — are  sent  out  from  this  con- 
trol room  over  a  public  address 
system  to  the  men  of  the  16th 
Armored  Division  of  Camp  Chaffee, 
Ark.  In  charge  are  two  former  ra- 
dio men.  Technician  4th  Grade  Ed 
Carder,  former  script  writer  for 
WLW  Cincinnati,  waiting  his  cue 
for  the  recording,  and  Technician 
5th  Grade  John  Cannon,  who  was 
an  announcer  for  WBBM  Chicago. 


WSYR  COMMENTATORS 

Syracuse  Hears  Pair  Who 
 Covered  War  Areas  


WSYR  Syracuse,  which  maintains 
a  correspondent  in  each  major 
theatre  of  American  operations, 
put  one  of  them,  H.  R.  Ekins,  on 
a  special  broadcast  under  the  spon- 
sorship of  the  First  Trust  &  De- 
posit Co.  of  Syracuse.  Mr.  Ekins 
recently  returned  from  the  Euro- 
pean Theatre  as  an  accredited  cor- 
respondent attached  to  Gen.  Eisen- 
hower's headquarters.  The  Corre- 
spondent spoke  before  a  crowd  of 
war  workers  in  Syracuse's  largest 
auditorium,  telling  of  action  on 
front  lines  in  the  Normandy  battle- 
ground, the  robot  and  rocket  bomb- 
ed city  of  London,  and  action  with 
the  Navy  in  the  mined  waters  of 
the  English  Channel. 

At  the  end  of  Mr.  Ekin's  report, 
Vadeboncoeur,  WSYR  commenta- 
tor, took  over  a  question  period 
and  asked  Ekins  a  series  of  ques- 
tions. Vadeboncoeur  returned  not 
long  ago  from  the  Pacific  [Broad- 
casting, July  17].  The  two  com- 
mentators covered  37,000  miles, 
each  flying  2,400  miles  on  combat 
missions. 


Blue  Withdraws  Plea 
To  Feed  Juarez  Outlet 

WITHDRAWAL  without  prejudice 
of  the  Blue  Network's  application 
to  transmit  programs  to  XELO 
Juarez,  Mex.,  150,000  w  outlet 
across  the  border  from  El  Paso,  has 
been  granted  by  the  FCC.  Pending 
since  it  was  filed  last  May,  the 
application  set  out  that  agreements 
had  been  made  with  the  Texas  State 
Network,  with  which  Col.  Elliott 
Roosevelt,  son  of  the  President,  and 
his  former  wife,  Ruth  Googins 
Roosevelt  Eidson,  are  identified, 
whereby  the  Blue  programs  would 
be  fed  to  XELO  through  KFJZ  Ft. 
Worth,  headed  by  Mrs.  Eidson 
[Broadcasting,  July  17]. 

Although  the  petition  had  been 
designated  for  hearing,  no  date  was 
set  by  the  Commission.  Speculation 
was  that  protests  would  have  been 
filed  in  view  of  FCC  restrictions  on 
super  power  in  the  U.S. 


Perfume  Plans 

NISSY  PARFUMES,  New  York, 
has  appointed  Lester  Harrison 
Associates,  New  York,  to  handle 
advertising  for  Casbah  and  Mei 
Ling  perfume  and  toilet  waters. 
Radio  is  being  considered. 
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AVERAGE  1943 
CASH  \NCOWE  PER  FAR^- 

M.I      For  U.  S.  as  a  whole:  j^^^ 

Advantage  of 
WOWLAND 
FARMER 
Over  Average 
U.S.  Farmer 


MORE  CASH  INCOME 
Than  Average  U.  S.  Farmer 


for  1943  is 


Cash  Income 


than  the  U.  S.  Average  by 


%m 


% 


(AND  1944  LOOKS  EVSN  SETTER/) 

Radio  Station  WOW  covers  the  western  third  of  Iowa; 
the  eastern  two-thirds  of  Nebraska;  half  of  So.  Dakota 
and  rich  areas  of  Minnesota^  Kansas  and  Missouri 

/IdM  y 044/1  lilaiA  Man  ^  AiMUUuLUlU 


RADIO  STATION 

WOW. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  mi  Opefdtor  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.    eilllN,    JR.,    PIES.    &    6EN-L.  MGR. 
JOHN    RLAIR    A    CO.,  REPRESENTATIVES 


Lacey  Heads  Blue  Sales 

LEWIS  LACEY,  former  radio  di- 
rector of  Pacific  Coast  Adv.  Co., 
San  Francisco,  and  sales  promotion 
manager  of  KTSA  San  Antonio, 
Tex.,  has  been  named  manager  of 
the  new  Blue  Spot  Sales  West  Coast 
office,  San  Francisco  [Broadcast- 
ing, Aug.  7] .  Byron  Nelson, 
KGO  San  Francisco  account  execu- 
tive, has  been  transferred  to  the 
Blue  in  similar  capacity,  succeed- 
ing Gene  Grant,  who  has  gone  to 
the  network's  Hollywood  staff. 


NBC  Adds  Two 

KVOL  Lafayette,  La.,  and  KPLC 
Lake  Charles,  La.,  on  Aug.  15  join 
NBC  as  supplementary  stations  to 
the  South  Central  group.  Both  out- 
lets will  be  available  only  in  com- 
bination with  WSMB  New  Orleans. 
KVOL,  owned  by  the  Evangeline 
Broadcasting  Co.,  operates  unlim- 
ited time  on  1340  kc  with  250  w. 
KPLC,  owned  by  the  Calcasieu 
Broadcasting  Co.,  onerates  unlim- 
ited time  on  1490  kc  with  250  w. 


GATHERED  FOR  SEMI-ANNUAL  sales  meeting  of  WLW  Cincinnati 
held  at  Crosley  Square  were  representatives  of  the  New  York  and 
Chicago  offices  and  station  executives.  Seated  (1  to  r) :  Harry  M.  Smith, 
general  sales  manager;  Robert  E.  Dunville,  Crosley  vice-president  and 
general  manager;  Eldon  Park,  assistant  general  manager.  Standing: 
Madison  Heartman,  Mr.  Smith's  assistant;  George  Biggar,  in  charge  of 
employe  relations;  Charles  Kennedy,  Chicago  office;  Neal  Smith,  sales 
service  representative;  Marshall  Terry,  director  of  the  newly-created 
promotion  activities  division  at  WLW;  Herbert  Flaig,  former  commer- 
cial traffic  manager,  now  a  member  of  the  WLW  Chicago  sales  office; 
Warren  Jennings,  manager,  New  York  office;  Lou  Sargent,  man- 
ager of  Specialty  Sales;  Bernard  Musnik,  New  York;  William  Robinson, 
manager,  Chicago  office;  George  Comtois,  New  York;  Virginia  Jackson, 
Chicago;  George  Clark,  assistant  manager.  New  York  office;  Evelyn 
Porter,  New  York;  Samuel  D.  White,  sales  promotion  manager. 


NO  PIPE  DREAM 


Gigantic  Building  Program  Planned 
By  48.9%  of  Kansas  Farm  Families' 


A  new  state-wide  survey  shows  almost 
50%  of  Kansas  farm  families  already  have 
"definite  plans"  to  build  homes,  barns, 
sheds  and  granaries  at  the  very  first  oppor- 
tunity. 

WIBW  can  help  you  lay  the  foundation 
for  future  sales  of  lumber,  concrete,  hard- 
ware, paint,  equipment,  and  fixtures  for 
these  buildings. 


If  you  did  not  get  your  free  copy  of  this 
exclusive  55-page  survey  with  charts  and 
complete  breakdown  of  these  planned  ex- 
penditures, a  few  copies  are  still  available. 
Then  let  the  friendly  voice  of  WIBW  get 
busy  with  some  of  the  hardest-hitting  sell- 
ing you've  ever  seen  in  this  six-state  area. 

Page  33  "Post-War  Plans  of  Kansas  Families" 
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JETT  IS  SUCCESSOR 
TO  CRAVEN  OIS  IRAC 

COMMISSIONER  E.  K.  JETT 
has  been  designated  as  the  FCC 
representative  on  the  Interdepart- 
ment  Radio  Advisory  Committee, 
succeeding  T.  A.  M.  Craven,  who 
resigned  July  1  to  become  vice- 
president  of  the  Cowles  group.  A^ 
his  last  official  act  on  IRAC  Com- 
missioner Craven  completed  an  al- 
locations study,  which  has  beer, 
submitted  to  the  FCC,  the  Board 
of  War  Communications  a  n  -i 
IRAC. 

Commissioner  Jett  was  the  FCC 
representative  on  IRAC  for  sev- 
eral years,  during  his  tenure  as 
chief  engineer  of  the  Commission. 
He  served  the  advisory  group  as 
chairman  from  April  1939  to  April 
1941.  Shortly  after  his  term  as 
chairman  expired  he  relinquished 
the  IRAC  post  to  devote  more  time 
to  the  Defense  Communications  j 
Board,  now  the  Board  of  War  Com-  ' 
munications,  and  was  succeeded  as 
FCC  representative  by  Commis- 
sioner Craven. 

Philip  F.  Siling,  FCC  assistant 
chief  engineer  in  charge  of  broad- 
casting, has  been  secretary  of 
IRAC  for  several  years  and  Com- 
mission alternate.  He  has  resigned 
effective  Sept.  1  [Broadcasting, 
Aug.  7]  to  take  a  post  with  RCA. 
His  successor  as  alternate  on  IRAC 
has  not  been  named. 


New  CIAA  Programs 

LATIN-AMERICAN  influence  in 
Hollywood  film  studios  will  be  em- 
phasized in  future  schedule  of  the 
Radio  Division  of  Office  of  the  Co- 
ordinator of  Inter- American  Affairs, 
according  to  Jack  Runyon,  West 
Coast  radio  manager,  recently  re- 
turned from  Washington  conferences 
with  CIAA  officials.  Mirroring  the 
trend  with  emphasis  on  Brazil,  three 
programs  currently  are  being  readied 
for  shortwaving  and  release  via  tran- 
scription on  I?razilian  stations.  Be- 
sides Hollywood  Visits  the  Ainericns. 
a  musical  show  featuring  interviews 
with  film  stars,  and  Hollywood  Spealcs, 
with  Louis  Olivera  as  narrator,  new 
format  and  title  is  being  arranged  for 
the  former  Hollyicood  at  War  series. 
Broadened  radio  campaign  also  in- 
cludes recorded  versions  of  Hollywood 
Bowl  Symphonies  Under  the  Stars 
as  well  as  individual  half-hour  record- 
ings to  be  contributed  by  the  film 
studios. 


Burns  &  Allen  Back 

LEVER  BROS.,  Cambridge,  Mass. 
(Swan  soap),  following  an  eight- 
week  summer  hiatus,  on  Aug.  15 
resumes  Burns  &  Allen  Show  on 
130  CBS  stations,  Tuesday,  9-9:30 
p.m.  (EWT).  George  Burns  and 
Gracie  Allen  continue  as  stars 
under  a  recently  revised  contract 
which  includes  substantial  salary 
increase.  Jimmy  Cash  is  featured 
vocalist.  Felix  Mills  continues  as 
musical  director  with  Bill  Good- 
win, announcer.  Ned  Tollinger  is 
producer  of  Young  &  Rubicam 
Inc.,  agency  servicing  the  soap  ac- 
count. 


Lee  Hats  Renewal 

FRANK  W.  LEE  Co.,  Danbury, 
Conn.  (Lee  hats),  has  renewed,  ef- 
fective Sept.  7,  Little-Kyiown  Facts 
About  Well-Kno2vn  People,  featur- 
ing Dale  Carnegie,  Thursdays, 
9:15-9:30  p.m.  (CWT).  on  30  Mu- 
tual stations  every  Thursday.  The 
52-week  contract  is  placed  by 
Bermingham,  Castleman  &  Pierce, 
New  York. 


If  V     A  WW  COLUMBIA'S    OUTLET    FOR  KANSAS 

^    I  BEN   LUDY,  Gen.  M,;^  — —  —  

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW   YORK  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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^'^IT,  with  5,000  watts  on  Iowa's  best  frequency 
(600-kc)  offers  you  the  largest  primary  (.5  Millivolt) 
area  of  any  station  in  Iowa  and  gives  you  blanket 
coverage  of  22^^  of  all  the  **Grade  One"  farm  land 
in  the  U.  S.  In  1943  the  3.3%  of  the  nation's  farms 
included  in  this  area  accounted  for  13.79c  of  all  hogs 
and  7.5%  of  the  total  cash  farm  income.  In  round 
numbers  that  income  reached  §1,475,873,000. 


War  production  is  big  business  out  here  in  the  WMT  Corn  Coun- 
try. But  it  is  overshadowed  in  importance  by  the  weahh  that 
springs  from  our  rich,  black  earth.  Overshadowed  still  further  by 
our  normal  industrial  production. 

When  the  day  for  reconversion  comes,  the  pigs  won't  stop  grow- 
ing. Nor  will  contract  cancellations  hamper  the  endless  harvests 
of  golden  yellow  corn.  Food  processors,  farm  machinery  makers 
and  hundreds  of  other  similar  plants  now  in  war  work  will  be 
freed  from  their  responsibilities  to  the  armed  forces.  Then  they'll 
turn  with  renewed  vigor  to  supplying  the  needs  of  their  long 
neglected  civilian  customers. 

Stability,  sound  steady  growth.  These  are  the  keys  to  why  alert 
advertisers  are  paying  increasing  attention  to  the  rich  WMT 
Corn  Country  market.  To  reach  buying  power  plus  for  now,  and 
post-war  too,  include  WMT  in  your  plans. 


CEDAR  RAPIDS 


5000  Watts  Day  and  Night  •  600  K. 
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THE  NEW  LIGHTHOUSE  TUBE 

New  Disc-Seal  Tube  Puts  Allies  Ahead  of  Axis 
 In  Military  Radio  Field  


McGall,  Chaplin  Home 

FRANCIS  C.  McCALL,  manager 
of  NBC's  news  and  special  events 
department,  and  W.  W.  Chaplin, 
news  commentator,  have  returned 
to  New  York  from  their  European 
assignments.  Mr.  IMcCall  went  to 
London  several  weeks  before  the  in- 
vasion to  organize  the  special  staff 
of  reporters  sent  to  that  war  area. 
Mr.  Chaplin  joined  the  staff  of  ob- 
servers and  commentators  and  cov- 
ered the  Normandy  front.  Mr.  Mc- 
Call  will  leave  shortly  for  the  West 
Coast  to  supervise  the  expansion 
of  the  NBC  newsrooms  in  Holly- 
wood and  San  Francisco  in  prep- 
aration for  increased  activity  from 
the  Pacific  war  theatre. 


KSO  Names  Rep 

KSO  Des  Moines,  recently  ac- 
quired from  the  Cowles  interests 
by  Kingsley  H.  Murphy,  has  ap- 
pointed Headley-Reed  Co.  as  its 
national  representative,  effective 
immediatelv.  Geoi'ge  H  i  g  g  i  n  s, 
formerly  of  WTCN  Minneapolis, 
is  manager  of  the  5  kw  Blue  net- 
work station  and  v/ill  assume  op- 
eration Aug.  20. 


SOUTHWESTERN  Electrical  Appli- 
ance Co.,  Amarillo,  Tex.,  has  been  ap- 
pointed distributor  for  the  Crosley 
Corp.  in  northwestern  Texas,  it  was 
announced  by  B.  T.  Roe,  Crosley  Corp. 
manager  of  distribution. 


REVOLUTIONARY  disc-seal  elec- 
tronic tube,  putting  the  Allies  far 
ahead  of  the  Axis  in  the  military 
radio  field,  has  been  developed  by 
engineers  in  the  General  Electric 
Electronics  Laboratory,  and  can 
now  be  discussed  in  more  detail 
than  previously. 

Bare  existence  of  the  tube — - 
called  the  "lighthouse"  tube  by 
military  radio  m  e  n — was  an- 
nounced in  April,  but  it  is  just  now 
that  the  Army  and  Navy  have  al- 
lowed release  of  further  informa- 
tion. 

Its  invention  makes  possible  a 
large  new  group  of  ultra-high  fre- 
quency electronic  tubes,  circuits 
and  apparatus  which  now  operate 
in  parts  of  the  spectrum  impracti- 
cal of  use  before  the  war.  For 
example,  the  megatron,  as  it  called 
by  technicians,  allows  production 
of  quick  and  high-quality  FM  ra- 
dio and  television  relay  systems, 
and  makes  possible  for  the  first 
time  the  production  of  medium  and 
high  power  'television  transmitters 
able  to  operate  in  the  very  high 
frequency  bands. 

The  compact  new  tube  is  con- 


LIGHTHOUSE  tubes  get  a 
thorough  inspection  by  engineers 
(1  to  r)  :  J.  E.  Beggs  and  R.  J. 
Bondley,  of  the  General  Electric 
Electronics  Laboratories. 


structed  in  simple,  parallel  lines 
or  layers,  with  glass  and  metal 
fused  together  in  rigid,  inseparable 
units  highly  resistant  to  shock. 
Parallel  plane  construction  makes 
possible  the  production  of  higher 
frequencies  at  sufficient  power,  and 
also  makes  available  many  high 
and  ultra-high  frequencies  from 
which  one  may  be  selected  for  a 
service  and  used  without  interfer- 
ence from  others. 

GE's  invention  has  been  made 
available  to  Allied  private  and  gov- 
ernment scientific  groups. 


ICONTROI 

1  ROOM 

•JOHN  W.  BUBBERS,  has  been  ap- 
pointed studio  engineering  supervisor 
of  WOV  New  York,  replacing  Allen 
R.  Bradley,  resigned.  Donn  Colee, 
formerly  with  WFOY  St.  Augustin", 
Fla.,  and  Sidney  Jaffe,  formerly  with 
Hamilton  Radio,  New  York,  ha\'e 
joined  the  station  as  engineers. 

THOMAS  E.  LIYERSEY,  radio  con- 
trol operator  at  Budd  Field,  Bustle- 
ton,  Pa.,  Las  joined  the  announcing 
staff  of  KYW  Philadelphia. 
ART  MILLER,  operator  of  CKWX 
Vancouver,  is  the  father  of  a  boy. 
DAVID  KEES.  engineer  of  KSFO 
San  Francisco,  is  the  father  of  a  girl. 

DALE  DWELLEY,  formerly  of  KRE 
Berkeley  (Gal.),  has  joined  the  engi- 
neering staff:  of  KSFO  San  Francisco. 

CHARLES  E.  MacFARLAND  has 
joined  CKGB  Timmins,  Ont.,  as 
transmitter  operator.  His  son,  Bruce, 
is  an  announcer  of  CKGB. 

TOMMY  RICHARDS,  former  trans- 
mitter operator  of  CKGB  Timmins, 
Ont.,  with  the  Canadian  Army  over- 
seas, was  wounded  on  the  Normandy 
beachhead,  and  is  now  in  hospital  in 
England. 

SIMEON  W.  STRAUSS,  of  Arvey 
(vorp.,  Chicago,  has  been  appointed 
midwest  sales  manager  in  charge  of 
sales  promotion  for  all  products  man- 
ufactured in  the  Chicago  plant. 


ZENITH  RADIO  Corp.,  Chicago, 
was  awarded  the  green  and  gold 
guidon  for  'Superior  War  Plant"  pro- 
tection by  officers  of  the  Sixth  Ser- 
vice Command,  Chicago. 


MBS  Bond  Group 

MBS  has  named  its  War  Bond 
Committee  to  work  with  the  Treas- 
ury's Radio  Section  and  OWI  in 
Sixth  War  Loan  promotion.  The 
committee  is  composed  of  Miller 
McClintock,  MBS  president,  as 
chairman;  Adolph  J.  Opfinger,  di- 
rector of  programming;  Robert 
Schmid,  director  of  sales  promo- 
tion and  research;  Edward  W. 
Wood  Jr.,  sales  manager;  James 
O'Bryon,  director  of  publicity;  Tom 
Slater,  director  of  special  features; 
Paul  Jonas,  assistant  director  of 
special  features.  The  Network 
Bond  Committees  [Broadcasting, 
July  31]  were  created  at  the  sug- 
gestion of  Robert  J.  Smith,  chief 
of  the  War  Finance  Division's  Ra- 
dio Section,  so  that  each  network 
would  be  able  to  plan,  publicize, 
and  produce  its  own  shows  during 
War  Loan  drives  with  a  minimum 
of  outside  interference,  but  with 
the  maximum  of  assistance  from 
the  WFD. 


He/u^orA  iKccovnts 

All  time  Eastern  Wdrbim&  unless  indicated 


New  Business 

ALUMINUM  Co.  of  America,  Pittsburgh, 
(Institutional),     on     Sept.     17  resumes 
Lighted    Windows  with   Ethel   Barrymore  ' 
on  the  full  Blue  network,  Sundays,  3:30-4  ] 
p.m.    Agency:    Fuller   &    Smith    &  Ross, 

N.  y. 

FITZSIMMONS  STORES,  Los  Angeles 
(chain  stores),  on  Aug  15  starts  for  13 
weeks  Fulton  Lewis  jr.  on  2  Don  Lee  Call 
stations  (KHJ  KFXM).  Tues..  Thurs., 
9:30-9:45  p.m.  (PWT).  Agency:  Edward 
J.  McElroy  Adv.,  Los  Angeles. 

CAMPBELL  SOUP  Co.  Ltd.,  Toronto 
(canned  soups)  on  Sept.  10  starts  Radio 
Reader's  Digest  on  25  CBC  Dominion  net- 
work stations  including  CBS  outlets  CFRB 
and  CKAC,  Sun.  9-9:30  p.m.  Agency:  Ward 
Wheelock  Co.,  Philadelphia. 

LEHN  &  FINK  (Canada),  Toronto 
(Hind's  Honey  &  Almond  Cream)  on  Sept. 
11  starts  Blind  Date  for  39  weeks  on-  21 
CBC  Dominion  network  stations,  Mon. 
8:30-9  p.m.  Agency:  Spitzer  &  Mills. 
Toronto. 

Renewal  Accounts 

AMERICAN  OIL  CO.,  Baltimore,  on  Aug. 
11  and  20  respectively  renews  CBS  World 
News,  Thurs.,  6-6:15  p.  m.,  and  Edward  R. 
Murrow,  Sun.,  1 :45-2  p.m.,  both  on  61 
CBS  stations.  Agency:  Joseph  Katz  Co., 
Baltimore. 

BORDEN  CO,  Toronto  (milk  prod- 
ucts) on  Sept.  7  renews  Canadian  Caval- 
cade on  27  CBC  Dominion  network  stations. 
Thurs.  9:30-10  p.m.  Agency:  Young  & 
Rubicam,  Toronto. 

BOWEYS  Inc.,  Chicago  (Dari-Rich  Prod- 
ucts), on  Sept.  23  renews  Stars  Over 
Hollywood,  on  49  CBS  stations.  Sat.,  12  :30- 

I  p.m.  Agency:  Sorensen  &  Co.,  Chicago. 

Network  Changes 

WM.  WRIGLEY  JR.  Co.,  Toronto  (gum), 
on  Aug  15  changes  Treasure  T-'ail  from 
the  CBC  Trans-Canada  network  prairie 
division,  to  10  CBC  Dominion  network 
prairie  division  stations,  with  show  orig- 
inating at  CKRC  Winnipeg,  Tues.  10:30- 

II  p.m.  Agency:   Jack  Murray  Ltd.,  To- 
ronto. 

PACIFIC  COAST  Borax  Co.,  New  York 
(Borax  &  Soap  chips),  on  Aug.  10  re- 
placed Death  Valley  Days  with  Death  Val- 
ley Sheriff,  on  62  CBS  stations,  Thurs. 
8:30-8:55  p.m.  ( rehroadcast— 1 1 : 30  p.m.). 
Agency :   McCann-Erickson,  N.  Y. 

EMERSON  RADIO  &  Phonograph  Corp., 
New  York,  (Institutional),  on  Aug.  20 
discontinues  Green  Valley  U.S.A.  on  63 
MBS  stations.  Sun.,  5-5:30  p.m.  Agency: 
Wm.  H.  Weintraub  &  Co.,  N.  Y. 

EMPLOYERS  GROUP,  Boston,  on  Sept. 
17  shifts  Cedric  Foster  from  Sun.  10-10:15 
p.m.  to  170  MBS  stations.  Sun.,  9:30- 
9 :45  p.m.  Agency :  H.  B.  Humphrey  Co., 
Boston  I 

CLARK  BROS.  Chewing  Gum  Co.,  Pitts- 
burgh, on  Sept.  17  shifts  Good  WM  Hour 
from  Sun.,  10:15-11  p.m.  to  Sun.,  10-10:45 
pm.  on  121  MBS  stations.  Agency:  Walker 
&  Downing,  Pittsburgh. 


PROOF 

OF  RESULTS  from  RICHMOND'S 

W    R    N  L 


Here's  a  result  story 
that  speaks  for  it- 
self. 

Advertisers  don't  re- 
new contracts  unless 
the  medium  they  use 
"pays  off"  in  results. 


70.8% 


of  the  national  advertisers 
on  this  station  are  renewals. 


88% 


of  the  local  advertisers  on 
this   station   are  renewals. 


Page  34    •    August  14.  1944  BROADCASTING    •    Broadcast  Advertising 


BROADCASTING    •    Broadcast  Advertising 


August  14,  1944    •    Page  35 


HERE  ARE  THE  FACTS 

ABOUT  "MONEY  PROGRAMS": 

We  believe  that  sound  programming  is  the  only  basis  upon 
which  a  TRUE  AUDIENCE  can  be  built  ...  an  audience  that 
listens  and  makes  your  radio  dollar  profitable. 

To  prove  our  point,  WSAI  deliberately  inaugurated  a  money- 
for-listening  campaign,  and  retained  Dr.  Herman  S.  Hettinger, 
former  dean  of  the  Wharton  School  of  Finance,  University  of 
Pennsylvania,  to  make  a  thorough  study  of  the  FACTS,  as 
gathered  by  C.  E.  Hooper,  Inc.  in  Cincinnati,  as  well  as  in 
other  cities  where  this  type  of  programming  was  being  used. 

That  report  is  now  ready.  It  is  factual  ...  it  is  revealing. 
It  tells  radio  executives,  advertisers  and  agencies  the  TRUTH 
about  listening  indices  based  on  dialing  for  dollars.  It  shows, 
through  sound,  incontrovertible  research, 

1.  The  effect  of  money-give-away  program 

on  station  ratings; 

2.  The  effect  of  money-give-away  programs 

on  audience  listening  habits; 

3.  The  inherent  dangers  in 

inflated  radio  audience  figures. 

Dr.  Hettinger's  report  is  compiled  in  the  brochure  "The 
Mirage  of  Money  Programs"  .  .  .  available  to  any  radio  sta- 
tion, advertiser,  or  advertising  agency  interested  in  this  im- 
portant, eye-opening  study. 

Copies  are  available  on  request.^ 


Division  of  The  Crosley  Corporation 
CINCINNATI    2,  OHIO 


REPRESENTED  NATIONALLY  BY  SPOT  SALES,  INC.    NBW  YORK,  CHICAGO,  SAN  FRANCISCO 


WAC  Work 

CONTROVERSY  over  exclusion  of  radio  from 
the  initial  phases  of  the  WAC  paid  advertising 
campaign  has  ended.  All  parties  involved  have 
composed  their  differences  in  the  proper  spirit. 
Radio  is  to  get  a  portion  of  the  WAC  adver- 
tising budget  and  radio  thereby  has  won  its 
point  against  discrimination. 

Question  has  been  raised  about  the  meth- 
ods employed  in  focusing  attention  on  radio's 
position.  There  have  been  bruised  feelings  and 
frayed  nerves.  Because  the  result  is  just  and 
the  cause  righteous,  the  issue  won't  be  pro- 
longed. Hundreds  of  stations — notably  the 
smaller  ones — will  benefit.  It  isn't  the  imme- 
diate revenue,  but  the  competitive  effect.  Many 
stations  have  reported  in  the  past  that  news- 
paper competitors  have  solicited  their  ac- 
counts on  the  basis  of  paid  Government  recruit- 
ing business.  They  have  told  radio  users  that 
Uncle  Sam  uses  newspapers  on  a  paid  basis 
when  it  wants  results,  while  stations  can't 
give  away  their  time. 

Lewis  H.  Avery,  NAB  director  of  broadcast 
advertising,  brought  the  issue  into  the  open 
with  his  "open  letter"  to  Young  and  Rubicam. 
Stations  got  solidly  behind  him.  OWI,  acting 
entirely  independent,  decided  to  withhold  radio 
allocations  for  the  WAC  campaign,  serving 
notice  that  the  practice  of  spending  Govern- 
ment money  for  advertising  in  other  media 
and  expecting  to  get  it  free  from  radio  had  to 
be  stopped. 

Both  actions  were  courageous  and  unortho- 
dox. But  they  were  effective.  Radio  gives  its 
thanks  to  Mr.  Avery  and  to  George  Lud- 
1am  and  John  Hymes  of  the  OWI  Domestic 
Radio  Bureau.  The  willingness  of  officials  of 
Young  &  Rubicam  to  recognize  the  validity  of 
radio's  arguments,  after  misunderstandings 
were  cleared,  also  is  worthy  of  commendation. 

Here  are  the  constructive  results  achieved : 
(1)  All  concerned  now  are  aware  of  the  poli- 
cies of  broadcasters  with  respect  to  Govern- 
ment paid  advertising;  (2)  broadcasters  have 
shown  they  can  take  a  unified  stand  in  the 
interest  of  small  and  large  stations  alike; 
(3)  radio  has  served  notice  it  won't  play  sec- 
ond fiddle  or  be  taken  for  granted. 

Now  there's  a  job  to  be  done.  The  Army 
needs  WAC  s — more  than  it  has  ever  been  able 
to  recruit  through  contributed  advertising. 
One  reason  may  be  that  OWI  announcements 
haven't  been  given  choice  time,  which  is  under- 
standable in  view  of  concentration  of  previous 
WAC  advertising  in  other  media. 

With  network  allocations  restored,  national 
advertisers  can  be  depended  upon  to  weave 
the  OWI  messages  into  their  programs  with 
punch  and  appeal.  The  networks,  preferring  to 
give  rather  than  sell  time,  will  devote  tailor- 
made  programs  to  the  cause.  Stations  will  en- 
list aid  of  local  Army  PRC's  in  staging  shows. 

The  WAC  recruiting  appeal  is  emotional. 
It  is  an  appeal  to  patriotism,  to  take  one's 
place  alongside  a  fighting  husband,  brother  or 
son. 

Radio  is  admirably  equipped  to  do  the  job. 
Radio  has  done  it  before  on  other  recruiting 
campaigns.  It'll  do  it  again. 


CIO  Radio  Action 

OPEN  SEASON  for  pot-shotting  at  radio  is 
on.  It  comes  with  the  political  campaign  year. 
The  self-anointed  star  performer  is  the  CIO 
and  its  ubiquitous  Political  Action  Committee, 
which  elbowed  its  way  into  the  political  lime- 
light at  the  Democratic  Convention  at  Chi- 
cago. There  are  other  satellites,  not  associated 
with  CIO. 

There  is  a  revival  of  the  radio  version  of 
the  Legion  of  Decency,  which  set  out  to 
"clean  up"  the  movies  years  ago  and  after- 
ward took  a  fling  at  radio.  The  spectre  of  the 
prohibition  issue  again  arises  with  a  com- 
plaint to  the  FCC  by  Rev.  Sam  Morris,  ardent 
prohibitionist  and  ex-unlicensed  broadcaster, 
against  Texas  stations  which  accept  beer  and 
wine  accounts  but  won't  take  his  gospel  in 
opposition.  There  are  letters  to  newspapers 
complaining  about  commercials. 

But  the  CIO  all-out  foray  is  one  that  bears 
watching.  It  is  an  organized  campaign.  The 
Radio  Handbook  of  its  Political  Action  Com- 
mittee is  a  brazen,  impudent  effort  to  pressure 
broadcasters  into  yielding  free  time  to  CIO 
unions.  Almost  every  pressure  method  ever  de- 
vised is  trotted  out— complaints  to  the  FCC,  to 
newspapers  and  to  union  headquarters.  A 
block-buster  is  dropped  upon  the  NAB  Code 
of  Ethics,  which  has  worked  well  in  fostering 
self-regulation  in  radio.  Unions  are  told  to 
"shout"  and  "make  it  loud";  organize  radio 
committees;  get  station  refusals  in  wi-iting. 

CIO  doesn't  stop  with  its  eflFort  to  cudgel  sta- 
tions into  allotment  of  free  time.  It  urges  its 
affiliates  to  seek  FM  stations  to  provide  their 
own  radio  voices.  Here  CIO  may  find  itself  in 
a  dilemma. 

Let's  assume  that  CIO  unions  get  their  own 
stations.  There  should  be  FM  facilities  aplenty 
with  engineers  predicting  as  many  as  3,000 
stations  under  existing  allocations.  If  these 
stations  offer  an  acceptable  program  service, 
they  will  attract  audience.  Some  unions  have 
their  own  newspapers.  Perhaps  they  can  have 
their  own  FM  stations,  too. 

But  what  about  the  contradiction  in  CIO's 
two  radio  philosophies — muscling-in  on  time 
of  existing  stations  as  against  operation  of  its 
own  outlets?  Would  the  CIO  outlet  in  Detroit 
give  equal  time  to  General  Motors  or  Ford  on 
labor  management  issues?  Would  CIO  afford 
to  AFL  time  in  which  to  solicit  membership? 
Would  it  allow  a  Father  Coughlin  to  go  on 
without  scrutiny  of  his  script?  Would  it  sell 
time  to  the  National  Assn.  of  Manufacturers? 
Would  it  stand' by  when  complaints  are  made 
because  of  alleged  "unfairness"? 

The  CIO  campaign,  geared  to  tie  into  the 
elections,  has  been  in  the  making  many  months. 
It  has  had  expert  legal  guidance,  with  a  form- 
er top  attorney  of  the  FCC  as  its  assistant 
general  counsel.  The  complaint  filed  with  the 
FCC  against  WHKC  Columbus  was  part  of 
the  efl!"ort.  Protest  against  network  and  station 
policies  in  refusing  to  sell  time  for  union  mem- 
bership campaigns,  brought  to  light  at  the 
hearing  on  the  sale  of  the  Blue  Network  nearly 
a  year  ago,  was  an  opening  gun. 

The  station  executive  must  decide  for  him- 
self whether  he  will  sell  or  allocate  time  for 
discussion  of  controversial  issues.  He  doesn't 
have  to  do  either  in  the  first  instance.  The  re- 
sponsibility for  good  radio  and  balanced  pro- 
gramming is  his.  CrO  can  shout  to  the  high 
heavens  if  it  wishes.  The  decision  still  rests 
with  station  management. 


FRANK  MARION  FOLSOM 


y  IVE  the  customers  what  they  want," 

••I  ^  is  Frank  Folsom's  Golden  Rule  of 
V-F  merchandising.  It  has  brought  him 
up  through  the  ranks  from  a  behind- 
the-counter  department  store  salesman  to  the 
vice-presidency  of  the  Radio  Coi-p.  of  America, 
in  charge  of  the  RCA  Victor  Division. 

When  he  joined  RCA  the  first  of  this  year 
he  brought  with  him  an  invaluable  knowledge 
of  "the  buying  public"  and  an  appreciation  of 
what  they  want,  and  of  how  they  want  it.  He 
feels  it  is  as  important  to  provide  pleasant 
human  relationships  as  to  produce  a  top  prod- 
uct, reaching  these  conclusions  after  long  years  j 
of  merchandising.  ; 

He  entered  the  selling  field  in  Portland,  Ore.,  ■ 
working  in  department  stores  after  school.  For 
a  while  he  was  with  Lipman  Wolfe  &  Co.,  i 
in  Portland,  next  Hale  Bros.,  San  Francisco.  ( 
An  interesting  note  on  his  connection  with 
Hale  Bros.,  is  that  he  was  vice-president  and  ; 
general  manager  of  that  company  on  the  Pa-  t 
cific  Coast  when  it  owned  KPO  and  currently 
is  a  top  executive  of  the  company  affiliated  with 
NBC,  which  now  owns  the  station. 

Shortly  after  he  joined  Weinstock  Lubin  & 
Co.,  Sacramento  department  store,  the  first 
World  War  interrupted  his  career.   He  entered 
the  Army  Air  Corps.  But  after  the  war  he  I 
returned  to  merchandising. 

In  l£r32  Frank  Folsom  joined  Montgomery, 
Ward  &  Co.  as  manager  of  the  Pacific  Coast 
operations  for  both  mail  order  and  retail 
stores.  One  year  later  he  was  named  vice- 
president  in  charge  of  merchandise  and  a  di- 
rector of  Montgomery,  Ward  with  headquarters 
in  Chicago. 

He  transferred  to  Goldblatt  Bros.,  Chicago, 
in  1940  as  executive  vice-president  and  general 
manager.  When  he  had  served  only  a  few 
months  Donald  Nelson,  then  Coordinator  of 
Purchases  in  the  National  Defense  Advisory 
Council,  called  him  to  Washington  to  become 
purchase  consultant  for  the  Council. 

When  his  work  was  done  in  Washington,  Mr. 
Folsom  returned  to  Goldblatt  Bros.  But  only 
for  a  short  time.  The  day  after  Pearl  Harbor, 
Donald  Nelson  requested  his  return  to  Wash-  i 
ington  as  Deputy  Director  of  Purchases  for  the 
Office  of  Production  Management. 

In  February  of  the  following  year  Frank  was 
honored  by  a  letter  from  the  late  Secretary  of 
the  Navy,  Frank  Knox,  appointing  him  Assist- 
ant Chief  in  charge  of  the  Procurement  Branch 
of  the  Navy. 

He  served  in  Navy  Procurement  until  Jan- 
uary 1944  when  the  position  of  vice-president 
and  director  of  the  Radio  Corp.  of  America,  in  i 
(Continued  on  page  hO) 
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22,565  Hours  of  Continuous  Service 
Since  Pearl  Harbor 


To  KOIN  wartime  means  service  24  hours  a  day.  The 
technical  staff,  the  men  behind  radio's  front  line,  make 
this  record  possible.  They  have  served  wartime  radio 
without  fanfare — this  page  acknowledges  their  service. 

Louis  Sumner  Bookwalter 

KOIN's  Technical  Director  and  Chief  Engineer 

As  one  of  the  nation's  top-ranking  engineers,  Louis 
Bookwalter  planned  and  directed  all  technical  opera- 
tion, designing  and  construction  of  all  equipment  used. 
He  came  to  KOIN  13  years  ago  from  a  position  as 
Division  Engineer,  New  York  Division,  Columbia 
Broadcasting  System.  His  construction  and  engineering 
innovations  have  established  national  patterns. 


Robert 
Hartzog 

Control  Room 
Supervisor 

Is  responsible  for  the 
efficiency  of  both 
remote  and  studio 
operation.  With 
KOIN  since  1932. 


Transmitter 
Supervisor 


One  of  the  best 
known  engineers  on 
the  Coast.  With 
KOIN  since  1939. 


Construction  and 

Maintenance 

Supervisor 

His  supervision 
insures  mechanical 
perfection.  With 
KOIN  since  1930. 


The  work  of  the  technical  staff  has  implemented  the 
wartime  public  service  voice  of  KOIN.  From  the 
roar  of  30,000  war  bond  buyers  in  Multnomah 
Stadium  to  the  falling  of  a  towering  Douglas  Fir 
in  the  heart  of  Oregon's  forests,  their  skill  and 
equipment  have  been  unfailing. 

KOIN 

PORTLAND,  OREGON 

FREE  &  PETERS,  INC.,  National  Representatives 


Over  700  men  were  trained  for  radio  technicians,  U.S.  Navy,  by  these  eiglit  KOIN 
instructors.  This  was  additional  war  effort,  swelling  their  individual  work  week  to 
an  average  of  over  70  hours.  Reading  left  to  right,  top  row:  Henry  Sturdevant, 
C  J.  McCredie,  Lloyd  Street,  Arthur  White.  Seated:  Howard  Endicott,  Wm. 
Richardson,  L.  S.  Bookwalter.  Seated  on  desk:  Earl  Denham. 


IT  TAKES 

a Long  Tom 

to  Pulverize  the  Enemy 


n 


%  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  t/ie 
Alounta/n  and 
Plain  States 
Region, 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
with:  c 

Power  (50,000  watts) 

Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
**Ross  Federal  Survey 


Our  Respects  to 

(Continued  on  page  38) 

charge  of  the  RCA  Victor  Division 
was  offered  him,  and  he  accepted. 

When  he  went  to  RCA,  he  re- 
ceived over  50,000  letters  of  con- 
gratulation from  men  and  women 
throughout  the  country.  The  then 
Undersecretary  Forrestal,  the  late 
Secretary  Knox,  and  Donald  Nel- 
son were  among  the  first  of  the 
high  Government  officials,  indus- 
trial leaders,  and  associates  who 
expressed  appreciation  for  the  solid 
contributions  Frank  Folsom  had 
made  to  wartime  America. 

In  his  present  position  Mr  Fol- 
som has  an  opportunity  to  con- 
tribute to  the  radio  industry  his 
merchandising  background,  h  i  s 
Washington  experience,  his  exten- 
sive friendship  with  big  and  little 
people  everywhere,  and  above  all 
his  down-to-earth,  human  approach 
to  every  problem. 

Born  May  14,  1894  in  Sprague, 
Wash.,  Frank  Folsom  is  American 
to  the  roots.  The  son  of  Edward 
P.  and  Anna  Folsom,  he  is  a  direct 
descendent  of  John  Folsom  who 
settled  in  Hingham,  Mass.,  in  1638. 
He  attended  public  schools  in 
Sprague  and  in  Ashland  and  Mc- 
Minnville,  Ore.  He  received  an 
LL.D  from  the  U.  of  San  Fran- 
cisco, 

His  interest  in  education  and  cul- 
tural projects  has  led  him  to  be- 
come a  trustee  of  Rosemont  Col- 
lege, a  member  of  the  Northwest- 


ern University  Associates,  Evans- 
ton,  Hi.,  and  the  University  of  San 
Francisco  Associates. 

An  even  wider  interest  in  peo- 
ple is  shown  in  his  club  member- 
ship. He  belongs  to  the  Chicago 
Club;  Glenview  Club;  Common- 
wealth Club  of  Chicago;  Board  of 
Governors  of  the  Extension  So- 
ciety, Chicago;  Penn  Athletic  Club, 
Philadelphia;  Rockefeller  Center 
Club,  New  York;  American  Legion. 

On  Aug.  5,  1917,  Mr.  Folsom 
married  Gladys  Mabel  Jordan. 
They  have  three  married  daughters, 
and  two  sons,  both  in  the  service. 

One  son  Lt.  (j.g.),  Harry  F.  Fol- 
som has  chalked  up  a  score  of  three 
Jap  planes  in  the  Pacific  and  has 
won  the  Navy  Air  Medal.  Speaking 
to  employes  at  RCA  a  few  months 
ago,  Mr.  Folsom  said,  "I  like  to 
think  that  my  son  flying  a  B-24 
bomber  somewhere  in  the  Pacific 
is  enabled  to  do  a  more  effective 
job  .  .  .  because  of  the  RCA  equip- 
ment on  the  bomber  he  is  flying 
and  in  the  ground  stations  with 
which  he  is  kept  in  contact." 

That  remark  is  something  of  a 
key  to  a  man  who  has  learned  to 
translate  the  impersonal  into  some- 
thing warmly  human — whether  it 
is  a  mail-order  spool  of  thread  or 
a  radio  control  tower. 


ARTURO  TOSCANINI  will  conduct 
the  NBC  Symphony  Orchestra  on  the 
General  Motors  Symphony  of  the  Air 
for  eight  weeks  starting  Sunday,  Oct. 
29.  He  will  conduct  all  Beethoven  con- 
certs during  the  period. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


TAKE 
A  LOOK 
AT  THE 
RECORD 

m(uA! 


MORNING  INDEX 
FDN.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

14.2 

28.1 

33.7 

24.0 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

28.9 

27.6 

25.1 

17.5 

SIN.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

40.6 

12.6 

36.7 

9.7 

LOUISVILLE'S  TRA[^ 


=  47/°  OF  KENTUCKY'S  POPULATION 


^=57^  OF  ITS  BUYING  POWER 


NOTES 


NELSON,  POYNTER,  editor  of  th. 
<St.  Petersburg  Times,  which  operates 
WTSP.  has  been  named  a  member  of 
the  National  Citizens  Political  Action 
Committee,  sponsored  by  the  CIO. 

HERMAN  S.  HETTINGER,  of  tb< 
executive  staif  of  Crowell-Collier  am: 
former  campaigns  manager  of  OWL 
has  been  elected  to  membership  on  the 
War  Advertising  Council  and  is  its 
campaign  manager  for  economic 
stabilization. 

MRS.  AURELIA  S.  BECKER,  pres- 
ident and  general  manager  of  WTBO 
Cumberland,  Md.,  has  been  elected  a 
director  of  the  Cumberland  Chamber 
of  Commerce — the  first  woman  to 
serve  on  the  board. 

C.  S.  YOUNG,  general  manager  of 
WBZ  Boston,  supervised  the  annual 
rendezvous  of  the  Boston  Power 
Squadron  to  Provincetown.  He  was 
recently  made  commodore  of  the 
Squadron.  WBZ  sales  manager  C. 
Herbert  Masse,  another  member  of 
the  Squadron,  also  was  on  the  trip. 

II.  ELLIS  SAXTON,  former  district 
traffic  maanger  Pennsylvania  Central 
Airlines,  Milwaukee,  has  been,  named 
promotion  director  of  WISN  Mil- 
waukee. 

GEORGE  H.  SMITH,  formerly  gen- 
eral sales  manager  of  Edison  General 
Electric  Appliance  Co.,  Chicago,  has! 
joined  the  Magnavox  Co.,  Fort, 
Wayne,  Ind.,  as  sales  manager  of  the 
radio  photograph  division. 

MABEL  BUTTERFIELD,  Blue 
western  division  assistant  sales  pro- 
motion manager,  has  resigned  follow- 
ing her  marriage  Aug.  6  to  Jerome 
E.  Badgley,  sales  promotion  manager 
of  Southern  California  Telephone  Co. 
in  Beverly  Hills. 

GEORGE  A.  WHITNEY,  account 
executive  of  KFI  Los  Angeles,  has 
been  named  station  sales  manager.  He 
replaces  Clyde  Scott  who  has  resigned 
to  become  general  manager  of  KECA 
Los  Angeles. 

HENRY  R.  PORTER,  statistician  in 
the  MBS  research  department,  has 
been  promoted  to  assistant  manager. 
Additions  to  the  department  include 
Fred  Schnier,  formerly  in  the  net- 
work's executive  department ;  Harriet 
Woolsey  and  Margaret  Norris,  for- 
merly with  the  U.  S.  War  Dept. 

T.  FRANK  STUBBS,  general  man- 
ager of  KFNF  Shenandoah,  la.,  is 
recuperating  from  a.n  operation. 


BURN-SMITH  '■National  Representatives 


28th 

U.  S.  METROPOLITAN  DIST. 

ilADC  LISTENERS 
IVI  V  If  C    PER  DOLLAR 


Ask  HEADLEY-REED 


New  York,  Chicago, 
Detroit,  Atlanta 
San  Francisco 


Page  40    •    August  14,  1944 


BROADCASTING    •    Broadcast  Advertising 


Meet  the 


DINAH  SHORE,  who  started  her 
meteoric  career  here  at  Nashville, 
was  honored  this  spring  by  the  Old 
Dirt  Dobber  when  he  named  a  new 
bronze-gold  Iris  for  her.  Dinah  gra- 
ciously acknowledged  the  honor  on 
her  CBS  network  program. 


IRENE  REASLEY,  singing  lady 
of  the  CBS  program,  "Neighbors," 
was  given  the  "Green  Thumb 
Award"  by  the  Old  Dirt  Dobber. 
She  devoted  half  of  one  of  her  day's 
programs  to  telling  the  country 
about  the  famed  plant  expert. 


Dirt  Doier 

(  AND  FRIEXDS  ) 

"Meet  the  Old  Dirt  Dobber"  is  the  title  of  an  imposing  spread 
on  WLAC's  Tom  Williams,  scheduled  to  appear  in  the  September 
issue  of  Better  Homes  &  Gardens.  Beautiful  full-color  pictures  of  the 
Williams'  gardens,  near  Nashville,  as  well  as  photos  of  his  radio 
cast,  are  featured.  The  Old  Dirt  Dobber  is  heard  daily,  Monday 
through  Friday,  over  this  50,000-watt  station  and  his  Saturday  net- 
work program,  carried  by  more  than  seventy  CBS  stations,  originates 
in  our  studios. 


The  name?  Tom  Williams  was  given  his  radio  name  quite  by  accident.  In  reality 
it  belongs  to  an  industrious  member  of  the  wasp  family  which  spends  its  daylight 
hours  digging  in  the  soil  and  improving  the  appearance  of  its  house.  One  day,  an 
announcer  at  WLAC  started  Williams'  program  by  saying,  "Well,  here's  that  Old 
Dirt  Dobber,  again."  The  name  stuck.  (Photo  shows  Williams  holding  a  specimen  ot 
his  Dinah  Shore  Iris,  which  was  flown  to  California  to  blossom  for  the  noted  star.) 


HELEN  JEPSON,  lovely  Metro- 
politan Opera  star,  was  recently,  the 
recipient  of  a  "Green  Thumb 
Award,"  a  recognition  given  peo- 
ple who  have  a  knack  for  growing 
things.  Miss  Jepson  is  only  one  of  a 
long  list  of  celebrities  nominated 
for  the  coveted  award, 
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Wild 


"GATEWAY  TO  THE  RICH  TENNESSEE  VALLEY" 
Represented  by  Paul  H.  Raymer  Co. 
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It  could 

Only 

Happen 

Here 
-and  Now! 


There  are  270,042  Fed- 
eral employees  in  Wash- 
ington. 5.05  per  cent 
more  than  in  1942. 

They  and  their  families 
come  from  every  city 
and  state. 

They  eat,  smoke,  use 
cosmetics,  buy  clothes 
just  the  same  as  they  did 
back  home. 

Where  else  can  you  get 
this  National  coverage 
but  here—and  now? 


The  Best  Test  Market  at 
MINIMUM  COST 


WINX 

Washington  1,  D.  C. 


Represented  Nationally  by 
FORJOE  &  COMPANY 
New  York  •  Philadelphia  •  Chicago 


THOR  L.  KROGH,  editorial  assistant 
of  Broadcasting  in  New  York,  on 
Aug.  3  became  the  father  of  an  8  lb. 
10  oz.  daughter,  Norene  Patricia- — 
the  Krogh's  first  child. 

LT.  COL.  TOM  LEW/IS,  command- 
ing officer  of  Armed  Foi'ces  Radio 
Service,  Hollywood,  is  the  father  of 
a  boy.  Mrs.  Lewis  is  known  profes- 
sionally as  Loretta  Young,  film  star. 
Lt.  Col.  Lewis  was  formerly  a  vice- 
president  of  Young  &  Rubicom. 

ERNEST  MILES,  commercial  man- 
ager of  CKCL  Toronto,  for  the  past 
15  years  has  resigned  to  join  Al  Leary, 
manager  of  CKCL,  in  the  formation 
of  a  new  Toronto  station  where  he 
will  also  be  commercial  manager. 

WILLIAM  R.  SETH,  fo  rmer  assist- 
ant program  director  at  WKBN 
Youngstown,  has  been  apointed  pro- 
motion director  of  NBC's  radio  re- 
cording department,  a  new  position. 

RAYMOND  KENNETH  BURNET, 
formerly  with  Walter  E.  Heller  & 
Co.,  banking  firm,  has  been  appointed 
to  the  radio  tube  equipment  sales  staff 
of  Sylvania  Electric  Products,  New 
York.  Mr.  Burnet  will  make  his  head- 
quarters in  the  Chicago  office. 

TOM  PEDLAR,  formerly  with  Joseph 
Hershey  McGillvra  Inc.,  New  York 
station  representative,  has  joined  the 
commercial  staff  of  WPAT  Paterson. 
N.  J. 

CHARLES  H.  GALE,  formerly  with 
Hill  «&  Knowlton,  New  York  public 
relations  firm,  has  opened  a  public  re- 
lations office  under  his  own  name  at 
515  Madison  Ave.,  New  York. 

DOROTHY  LEWIS,  NAB  coordi- 
nator of  listener  activities,  has  been 
appointed  radio  chairman  of  the  Farm 
&  Safety  Committee,  New  York  State 
Dept.  of  Health,  following  a  radio 
conference  held  by  the  department  in 
New  York  July  27  [Broadcasting, 
July  31]. 


LESLIE  C.  VAUGHAN,  formerly  in 
the  NBC  accounting  department,  has 
been  appointed  manager  of  the  net- 
work's oilicc'  services  division  and  as- 
fiistant  director  of  the  General  serv- 
ice department,  with  responsibility  for 
the  operations  in  the  stenographic, 
mail-messenger,  duplicating,  supply 
and  receiving  and  central  files  section. 

CAPT.  JOHN  M.  SHERMAN,  form- 
er FCC  radio  inspector  in  the  Twin 
Cities  and  afterward  chief  engineer 
of  WTON  St.  Paul  and  the  North 
Central  Broadcasting  System,  is  at 
Walter  Reed  Hospital,  Washington, 
recuijerating  from  a  surgical  opera- 
tion. 

ROBERT  SWEZEY,  counsel  of  the 
Blue  Network  legal  dei^artment,  is 
the  father  of  a  boy. 

BEARDSLEY  RUML,  treasurer  of 
R.  H.  Macy  Co.  and  chairman  of  the 
Federal  Reserve  Bank  of  New  York, 
has  been  elected  a  director  of  Muzak 
Corp. 

WILLIAM  C.  SPEED,  former  vice- 
president  in  charge  of  manufacturing 
for  the  Audio  Devices  Inc.,  New 
York  recording  disc  manufacturers, 
has  been  appointed  president  of  the 
firm  and  also  of  Audio  Mfg.  Corp., 
New  York.  He  succeeds  Hazard  E. 
Reeves,  resigned. 

MILLER  McCLINTOCK,  MBS  pres- 
ident, returned  to  his  office  last  Wed- 
nesday after  a  10-day  absence  fol- 
lowing a  heart  attack,  to  find  that  an 
air-conditioning  unit  had  been  in- 
stalled, the  only  one  in  Mutual's  New 
York  headquarters. 

BALDWIN  HARPER,  former  pro- 
duction suiJervisor  of  the  Office  of 
War  Information,  has  joined  CBS  as 
an  assistant  director.  Robert  Men- 
efee  and  Bernard  Bennett,  former 
announcers  of  WTOP  Washington, 
have  joined  the  announcing  staff  of 
CBS.  Don  Archer,  an  assistant  di- 
rector at  CBS,  has  been  assigned  to 
travel  with  the  ^ox  Pop  program. 


^  Quality  Audience 


While  WLIB's  musical  programs  appeal  to  all  classes  because  the 
whole  repertory  of  music,  with  the  exception  of  "jazz,  jive  and 
swing,"  is  skilfully  programmed,  yet  adults  in  the  upper  middle- 
incomed  group  make  up  the  largest  portion  of  our  audience.  Why? 
Since  higher  incomed  adults  are  generally  exposed  to  the  fine  things 
in  life  and  since  WLIB's  programs  of  familiar  good  music  are  fine 
and  down  to  earth,  these  people  naturally  gravitate  to  the  station. 
WLIB's  civilized  programs  are  definitely  in  good  taste  and  thus 
become  more  appealing  to  these  people  who  are  not  highbrow 
but  are  sensitive  to  quality. 

Is  it  any  wonder  then  that  advertisers  benefit  from  the  quality  and 
enthusiasm  of  an  audience  that  has  the  desire  and  the  means  to  buy 
products  and  services  advertised  in  good  taste  and  in  pleasant  sur- 
roundings over  WLIB? 


T  H  E    V  O  1  C  E  fo         IB  ERT  Y  " 

dial 


Dillon  Back  at  KRNT 

ROBERT  DILLON  has  just  i - 
ceived  his  medical  discharge  fron 
the  Army  and  is  returning  tc 
KRNT  Des  Moines  as  commercial 
manager.  Before 
joining  the  seiv 
ice,  20  montn 
ago,  Mr.  Dillor 
was  sales  man- 
ager for  KRNT- 
KSO.  KSO.  ha 
since  been  so> 
to  the  Kingsl;;, 
Murphy  into  i  - 
ests  of  Minneajj- 
olis.  Mr.  Dillor, 
entered  the  Army 
as  a  private  and  rose  to  a  second 
lieutenant  at  the  time  of  his  dis- 
charge, serving  in  the  public  re- 
lations department  for  the  Flyinji 
Training  Command  at  Hondo, 
Texas. 


Lt.  Dillon 


KECA  Names  Barron 

DRAWING  his  staff  primarily 
from  returned  veterans  of  the  cur- 
rent war,  Clyde  Scott,  genera', 
manager  of  KECA  Los  Angeles, 
newly-purchased  Blue  network  sta- 
tion, has  appointed  Amos  Barron 
as  sales  manager.  Mr.  Barron 
was  an  account  executive  of  KFI- 
KECA  before  going  into  the  Army. 
Other  KECA  appointees  include 
Bill  Davidson  as  production  man- 
ager with  Jimmie  McKibben  and 
Bill  Holmes  writer-producers.  Matt 
Barr,  formerly  publicity  director 
of  KFI-KECA  who  recently 
shifted  to  sales  division,  has  been 
made  an  account  executive  of  the 
latter  station.  With  exception  of 
Mr.  Barr,  all  are  returned  war 
veterans. 


Hogue's  Second  Post 

HENRY  HOGUE,  former  general 
manager  of  KWRC  Pendleton, 
Ore.,  has  been  appointed  general 
manager  at  KTKN  Ketchikan, 
Alaska,  according  to  Edwin  A. 
Kraft,  owner  of  KTKN  and  KINY 
Juneau.  Under  arrangements 
completed  with  USO,  both  Alas- 
kan stations  now  present  pro- 
grams by  actual  combat  forces  of 
Army,  Navy  and  Coast  Guard,  as 
well  as  rebroadcasts  from  Army 
shortwave  stations.  John  Felt- 
house  has  replaced  Robert  Nichols, 
now  in  the  armed  forces,  as  resi- 
dent engineer  of  KINY.  Comple- 
tion of  a  new  5,000  watt  station 
transmitter,  now  under  construc- 
tion, is  scheduled  for  Sept.  1. 


RKO  BUILDING 


RADIO  CITY 


NEW  YORK 
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Station 


j^Wf  Bbdrl^o.  —  National  Representativi 


BEfUND 


CORXELIUS  C.  O'DEA,  New  York 
Blue  news  editor,  will  be  promoted  to 
director  of  special  events.  Blue,  Chi- 
cago, replacing  Gene  Rouse,  now  pro- 
gram manager,  effective  Sept.  35. 
Mervin  Clougb,  central  division  day 
news  editor,  goes  to  New  York  Aug. 
28  to  replace  Mr.  O'Dea. 

NORMAN  OORWIN,  CBS  script 
writer,  will  handle  a  special  show  for 
the  network  following  discontinuance 
of  Columhia  Presents  Corwiii  on 
Aug.  15. 


BILL  MEREDITH  and  Bob  Maley, 
former  members  of  the  WLW  Cincin- 
nati continuity  staff,  are  now  handling 
continuity  while  stationed  at  Camp 
Crowder,  Mo. 

SANFORD  MEISNER,  New  York 
stage  director,  has  joined  the  Televi- 
sion Workshop,  New  York,  as  a  staff 
director  on  all  video  plays. 

JACK  EIGEN,  former  WMCA  New 
York  record  m.c,  on  Aug.  13  returned 
to  the  station  as  m.c.  of  the  63  Cluh 
following  a  medical  discharge  from 
the  Army. 

FRED  DAVIS,  formerly  of  WTAG 
Worcester,  has  joined  the  announcing 
staff  of  WNAC  Boston. 

RALPH  ROGERS,  announcer  with 
the  Blue  Network,  has  been  commis- 
sioned a  lieutenant  (j.g. ).  He  reports 
to  the  Naval  Officers  Indoctrination 
Center,  Tucson,  Ariz.,  Aug.  15. 


SOUTH  BEND  IS  AS  FAR 

FROM  CHICAGO 


Chlcaf<y 


SctitkBend 


—  as  Philadelphia  Is  From  New  York, 

—  as  Baltimore  Is  From  Philadelphia, 
>■  as  Louisville  Is  From  Cincinnati, 

—  as  Albany  Is  From  Hartford. 


s 


OUTH  BEND  is  an  independent  market  just  as  the  cities 
listed  above  are  independent  markets.  You  can't  adequately 
cover  South  Bend  with  a  Chicago  station.  Indeed,  this  area 
can  be  dominated  only  by  using  WSBT,  an  affiliate  of  the 
Columbia  network  This  station  reaches — in  addition  to 
South  Bend's  population  of  112,000 — 27  Indiana  and  Michigan 
counties,  with  33  towns  of  more  than  2,500  people,  having  a 
total  of  243,000  radio  homes  •  •  •  War  workers  in  this  rich 
market  are  making  big  money  and  saving  a  lot  of  it  for  Post- 
War  use.  In  every  war  bond  campaign  since  Pearl  Harbor, 
including  the  Fifth  War  Loan,  South  Bend  has  more  than 
reached  its  quota  •  •  -WSBT— 1000  watts  at  960  — is  22  years 
old,  truly  a  pioneer  station. 


PAUL  H.  RAYMER  CO. 

National  Representatives 


i 
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S  fl  U  T  H  B  E  N  D 

No  News  Lost 

PROBLEM  of  running  out  of 
teletype  paper  has  been 
solved  for  WFOY  St.  Augus- 
tine, by  Don  Richardson,  a 
staff  engineer.  Seven  hours 
before  the  paper  gets  to  the 
roll's  end  a  light  goes  on 
above  the  station's  UP  ma- 
chine. A  buzzer  rings  vsrhen 
paper  shovi^s  red  stripe.  The 
ingenious  "Mercury  Switch" 
light  attracts  the  attention  of 
the  staff  before  they  leave  at 
midnight,  so  that  no  copy  is 
missed  for  lack  of  paper  be- 
tween midnight  to  6:30  a.m. 


COLUMBIA  NETWORK 


ELMER  McLELLAN  and  Shirley 
Collins,  CBR  Vancouver,  have  an- 
nounced their  engagement. 

BOB  WILLETT  of  the  public  rela- 
tions department  of  C.JVI  Victoria, 
has  joined  the  Canadian  Broadcasting 
Corp.,  Vancouver 

VINCENT  POTE,  formerly  associate 
night  manager  of  WHN  New  York, 
has  returned  to  WMCA  New  York  as 
an  assistant  in  the  program  depart- 
ment. 

THOMAS  B.  ELLSWORTH,  for- 
mer sales  promotion  manager  of  WJZ 
New  York,  has  joined  MBS  sales 
promotion  department  as  a  presen- 
tation writer. 

EDWARD  H.  WOLFE,  released  from 
Marine  Corps,  has  rejoined  the  sales 
staff  of  WIL  St.  Louis. 

DON  SHELDON,  formerly  with  sta- 
tions in  Michigan,  West  Virginia  and 
New  York,  has  joined  the  announc- 
ing staff  of  WAAT  Newark. 

JACK  GOULD  of  the  radio  news 
staff  of  the  Neto  York  Times  has 
been  appointed  radio  editor.  He  suc- 
ceeds John  Hutchens,  transferred  to 
the  paper's  Sunday  literary  supple- 
ment. 

LESLIE  NICHOLS,  for  seven  years 
MBS  correspondent  in  Cairo,  has  re- 
turned to  the  U.  S. 

FREDERICK  HOFFMAN,  former 
military  editor  of  the  Hartford  Times, 
has  been  added  to  the  staff  of  the 
English  section  of  NBC  International 
as  a  writer-announcer. 

JOE  KING,  former  CBS  announcer, 
has  been  commissioned  a  second  lieu- 
tenant in  the  Marine  Corps. 

JACK  MATTHEWS,  war  veteran, 
new  to  radio,  has  joined  CKCK  Re- 
gina.  Other  newcomers  to  the  CKCK 
staff  are  Glen  Hjalmarson  and  Bruce 
Goldie,  both  new  to  radio. 

MAURICE  BODINGTON,  announc- 
er at  CFRB  Toronto,  has  resigned 
to  freelance. 

FLYING  OFFICER  Jack  Radford, 
son  of  R.  J.  Radford,  supervisor  of 
station  relations,  Canadian  Broad- 
casting Corp.,  Toronto,  who  was  re- 
ported missing  from  Royal  Canadian 
Air  Force  operations,  is  now  a  prisoner 
of  war  in  Germany. 

JOE  DRUKER  of  Montreal,  has 
joined  the  announcing  staff  of  CFCH 
North  Bay,  Out. 

JACK  DUNLOP,  commercial  repre- 
sentative of  the  Canadian  Broadcast- 
ing Corp.,  Toronto,  has  joined  the 
Royal  Canadian  Navy,  and  is  now 
taking  an  officer's  training  course. 

MILO  KNUTSON,  former  UP  cor- 
respondent in  Rochester,  Minn.,  and 
with  KROC  in  that  city,  has  joined 
KFBI  Wichita,  Kan.,  as  news  editor. 
He  was  formerlv  with  WMT  Cedar 
Rapids,  la..  KGLO  Mason  City,  la., 
and   WEAU  Eau  Claire,  Wis. 

GEORGE  HEIMRICK,  former  KXL 
Portland,  Ore.,  announcer,  has  joined 
KPRO  Riverside,  Cal. 


William  Barsby  Named 
RCA   Traffic  Manager 

WILLIAM  H.  BARSBY,  for  .30 
years  associated  with  the  radio  in- 
dustry, has  been  appointed  traffic 
manager  of  RCA  Communications. 
He  succeeds  John  B.  Rostron  who 
died  June  12.  Mr  Barsby,  who  has 
been  assistant  traffic  manager  with 
RCA  since  1929,  was  with  the  Mar- 
coni Wireless  &  Telegraph  Co.  of 
America  in  1914  and  dispatched 
and  received  the  first  commercial 
radiograms  between  the  U.  S.  and 
Japan. 

He  served  in  the  U.S.  Navy  dur- 
ing World  War  I,  assisting  in  or- 
ganizing the  Navy's  first  central- 
ized communications  office  in  Wash- 
ington. While  -with  the  Navy,  he 
picked  up  from  the  German  station 
at  Nauen  the  first  request  for  an 
armistice.  He  was  ordered  to  de- 
liver the  message  personally  to  the 
White  House.  Mr.  Barsby  was  su- 
perintendent of  the  Belmar  station 
of  RCA  from  1919  to  1921. 


CPL.  FRED  BARR,  program  direc- 
tor of  WWRL  New  York,  now  in  the 
Army  stationed  at  Ft.  Bliss,  Texas, 
is  doubling  by  announcing  on  KROD 
El  Paso. 

BILL  RATCLIFFB,  WSAZ  Hunting- 
ton, W.  Va.,  salesman,  has  married 
the  former  Jeanette  Owens,  also  of 
Huntington. 

RICHARD  STOCKWELL  will  com- 
bine his  duties  as  assistant  news  ed- 
itor of  WCCO  Minneapolis  -  St.  Paul 
with  a  position  on  the  editorial  staff 
of  the  Minneapolis  Star  Journal. 

EDWARD  VIEHMAN,  released  by 
the  Navy,  has  joined  the  announcing 
staff  of  WCCO  Minneapolis-  St.  Paul. 
He  was  formerly  with  KODY  North 
Platte,  Neb.,  and  was  news  editor  of 
KABR  Aberdeen,  S.  D. 

BOB  DREXLER,  former  chief  an- 
nouncer at  WSAZ  Huntington,  W. 
Va.,  has  been  commissioned  an  en- 
sign, USNR,  and  is  undergoing  indoc- 
trination training  at  Ft.  Schuyler, 
New  York. 

E.  NORMAN  BAILEY  is  new  to  the 
announcing  staff  of  WTAG  Worces- 
ter. 

WES  JONES,  formerly  with  WOW 
and  KOIL  Omaha  and  WHO  Des 
Moines,  has  joined  KRLD  Dallas  as 
an  announcer  and  newscaster. 

MRS.  VIRGINIA  MAY,  with  KXL 
Oakland  15  years,  has  been  named 
program  director. 

BOB  KENNEDY,  RM  2/c  USNR. 
and  Sgt.  Paul  La  Riviera,  ROTC  in- 
structor at  the  Missidn  School  in  San 
Francisco,  are  helping  relieve  the 
manpower  shortage  at  KLX  Oakland 
by  filling  in  for  vacationing  an- 
nouncers. 

LT.  JOE  McCaffrey,  released  by 
the  Army  last  May,  succeeds  Robert 
Lewis  in  the  WTOP  Washington  news- 
room. Mr.  Lewis  leaves  this  month 
to  accept  a  commission  as  ensign  in 
the  Navy.  Lt.  McCaffrey  prior  to  his 
Army  service  was  with  WGNY  New- 
burgh,  N.  Y. 

ALEXANDER  E.  MARSHACK,  for- 
mer national  press  director  of  the 
American  Civil  Liberties  Union,  has 
."'oined  the  production  staff  of  WTOP 
Washington. 

GIL  HICKS,  parttime  member  of  the 
WLS  Chicago  news  department,  is 
now  fulltime  on  the  news  staff.  Harold 
Heath,  formerly  with  WBAA  LaFay- 
ette.  Ind.,  will  take  over  early  morn- 
ing duties. 

OZZIE  WESTLEY,  formerly  musical 
arranger,  has  taken  over  music  librar- 
ian duties  at  WLS  Chicago  of  Phil 
Kalar,  who  plans  to  resume  his  vocal 
career. 
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Another  STAR  in  the 


^^fMSaf  through  Fnday.  If  you  s:a. 

fhe  day  with  his  -^y-^/°^^^E^cl  1 
another  reason  to  stay  tuned  toKECA... 

The  Blue  Network.  ^^^^ 

K  E  C  A 

ToYOU 

^j^H)  OWNED   AND   OPERATED  BY 


One  of  a  series  of 
NEWSPAPER  ADVERTISEMENTS 


From  the  BLUE  to  YOU  to  AMERICA! 

This  is  the  spHt-second,  triple-play  planning 
back  of  the  BLUE'S  constant  effort  to  improve 
the  network... to  assure  you  greater  service. 

It  is  for  you  that  the  BLUE  strives  for  more 
listening,  better  ratings,  more  sales,  more  value 
for  every  dollar  invested  in  the  BLUE. 

The  purchase  of  powerful,  well-liked,  Radio 
Station  KECA,  Los  Angeles,  is  another  vital 
step  in  BLUE  progress... another  reason  the 
BLUE  is  a  better  buy  for  you. 


Represented  Nationally  by  Blue  Spot  Sales 

Neio  York    Chicago    Detroit    Pittsburgh   San  Francisco  Holhjuood 


IS  THE 


NETWORK 


Str-r-r-i-ke  One! 

THIS  time  the  strike  is  on 
the  ball  team.  John  F.  Royal, 
NBC  vice-president  got  a  let- 
ter from  the  New  York  Gi- 
ants' Carl  Hubbell  last  week 
inviting  him  to  the  Polo 
Grounds  for  a  demonstration 
of  his  baseball  prowess  be- 
fore the  scouting  staff.  The 
letter  said  the  Giants  had 
heard  of  Mr.  Royal's  ability 
from  "an  old  ball  player 
whose  judgment  .  .  .  we  have 
good  reason  to  respect." 
When  Mr.  Royal  last  ap- 
peared on  a  diamond,  at  the 
trade  paper  editors-NBC 
press  department  game  July 
22,  there  appeared  opposite 
his  name  in  the  box  score: 
Two  times  at  bat,  one  hit, 
perfect  field  and  one  charley- 
horse.  Though  the  offer  with 
the  Giants  was  "$100  a  month 
if  you  qualify,"  the  NBC  ex- 
ecutive is  not  yet  convinced 
he  should  change  careers. 


The 
San  Francisco 

Radio  Picture 

changed! 


Look  up 

Blue's 

mo 

in  your  latest 
Hooper! 


If 's  THE  U^kxea  Buy! 
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JOHN  STEBBINS,  former  announc- 
er on  WGN  Chicago,  WJB  Detroit, 
has  joined  the  announcing  staff  of 
WLS  Chicago. 

BOB  ANTHONY,  former  announcer 
of  WJJD  Chicago,  has  joined  the  an- 
nouncing staff  of  WAIT  Chicago. 

CLARA  WALSH  is  continuity  editor 
of  WMBD,  succeeding  Bill  Wright, 
now  in  the  Navy. 

GENE  MILNER,  formerly  of  WHBI' 
Rock  Island,  111.,  has  joined  the  an- 
nouncing staff  and  production  depart- 
ment of  WMBD  Peoria,  111. 

ROBERT  WILLIAMS,  announcer  of 
KPO  San  Francisco,  has  shifted  to 
NBC  Hollywood. 

FRED  BRIGGS,  former  program  edi- 
tor of  KGU  Honolulu  and  KYA  San 
Francisco,  has  been  aiiuointed  program 
director  of  WSRR  Stamford,  Conn., 
succeeding  .John  Newhouse,  who  has 
joined  MBS  New  York  as  night 
supervisor. 

CLAUDE  E.  FRF'^MAN,  formerly 
with  WMRC  Greenville.  S.  C,  and 
WORD  Spartanburg,  S.  C.  has  joined 
the  announcing  staff  of  WWNC  Ashe- 
ville.  N.  C. 

EMILY  B.  FELLQWS,  formerly  of 
WISH  Ind.,  has  joined  WAIT  Chi- 
cago as  continuity  head. 

ROBERT  B.  MacDOUGALL,  di- 
rector of  radio  at  State  Teachers  Col- 
lege, Trenton,  N.  J.,  and  chairman  of 
the  radio  committee  for  the  New  Jer- 
sey Education  Assn.  has  joined 
WAAT  Newark  as  director  of  educa- 
tional activities. 

BENNETT  ORFIELD,  announcer, 
formerly  with  WWJ  Detroit,  has 
joined  the  announcing  staff  of  WENR 
Chicago. 

CHANCE  NICHOLSON,  formerly  of 
KOL  Seattle,  has  joined  KIRO  Seat- 
tle as  announcer. 

ROY  GRANDE,  formerly  of  KTKN 
Ketchikan,  Alaska,  has  joined  KGO 
San  Francisco  as  assistant  to  program 
manager  Bob  Wesson. 

HOWARD  RHINES  has  been  named 
chief  announcer  at  KMPC  Hollywood, 
with  Jack  Sherman  becoming  station 
production  manager. 

BUD  SPENCER,  night  program 
manager  of  NBC  Hollywood,  has  re- 
signed to  join  Foote,  Cone  &  Belding, 
and  is  assigned  assistant  producer  on 
the  Blue  Hollywood  Star  Time.  He 
replaces  Harry  Saz  who  takes  over 
as  assistant  producer  of  NBC  Colleqe 
of  Musical  Knoivledge. 

ROBERT  CUMMINS,  freelance 
writer-producer,  has  joined  Don  Lee 
Broadcasting  System,  Hollywood. 

DOUGLAS  PLEDGER,  former  an- 
nouncer at  KTAR  Phoenix,  has  joined 
Blue  Hollywood  staff,  succeeding 
Ralph  Rogers  who  joined  the  Navy  as 
lieutenant  (j.g.).  Harry  Waldstrum, 
former  summer  relief  announcer,  has 
replaced  Terry  O'Sullivau  who  re- 
singed  from  the  Blue  to  freelance. 

MAJ.  HAL  BERGER,  withdrawn 
from  active  duty  with  Armed  Forces 
Radio  Service,  Hollywood,  has  joined 
Don  Lee  Broadcasting  System,  Holly- 
wood, as  production  manager. 

CARL  BONAWITZ  Jr.,  has  joined 
the  transcription  department  of 
KMTR  Hollywood. 

CHARLES  R.  WERNER,  former 
announcer  at  San  Diego,  has  joined 
KFI  Los  Angeles. 

CHARLES  B.  HAASER,  announcer 
at  WDRC  Hartford,  Conn.,  is  the 
father  of  a  girl. 

WILF  SMITH,  announcer  at  CKCK 
Regina,  and  formerly  of  CKBI  Prince 
Alhert,  has  joined  the  U.  S.  Army 
Air  Force. 

CURLEY  BRADLEY,  m.c.  on  EC 
.Jamboree,  has  married  Olga  Bewon, 
formerly  with  the  Blue,  Chicago. 

JACK  PETERSON,  formerly  of  WIS 
Columbia,  S.  C,  has  joined  the  an- 
nouncing staff  of  WIND  Chicago. 


Asiatic  War  Considered 
In  Blue  News  Expansion 

THREE  top  Blue  network  news- 
men were  in  San  Francisco  during 
the  week  for  a  series  of  confer- 
ences with  Blue  Network  officials  to 
formulate  plans  which  will  make 
that  city  the  base  for  Blue  news 
coverage  operations  in  the  Pacific. 
They  were  G.  W.  (Johnny)  John- 
stone, director  of  news  and  special 
features;  Clete  Roberts,  war  cor- 
respondent recently  returned  from 
the  South  Pacific,  and  Arthur 
Feldman,  formerly  of  the  Blue's 
London  staff. 

The  trio  met  with  Don  Searle, 
manager  of  KGO-Blue;  Henry 
Orbach,  director  of  the  KGO  news 
staff ;  Robert  Wesson,  KGO  pro- 
gram manager.  Complete  details 
will  be  announced  at  the  conclu- 
sion of  the  conferences,  but  it  was 
learned  that  the  plans  include  the 
selection  of  an  experienced  and  able 
crew  for  Blue  coverage  of  the  Pa- 
cific and  for  an  on-the-scene  broad- 
cast of  the  impending  battle  for 
the  Philippines. 


Farm  Editors  Named 

CHARLEY  STOOKEY,  former 
director  of  KMOX  St.  Louis,  has 
been  appointed  farm  editor  of 
KXOK  St.  Louis,  C.  L.  Thomas, 
KXOK  general  manager,  an- 
nounced last  week.  In  his  new 
post  Mr.  Stooke"  conducts  a  2y2- 
hour  daily  program,  starting  at  5 
a.m.  and  including  music,  news, 
markets  and  information  for  rural 
areas,  as  well  as  Trading  Post,  a 
swap  service  for  farmers.  Suc- 
ceeding Mr.  Stookey  at  KMOX  is 
Ted  Mangner,  assistant  professor 
of  radio  extension,  College  of 
Agriculture,  U.  of  Illinois.  An- 
other new  addition  to  KMOX  is 
Donald  W.  Craig,  formerly  of 
WCLS  Joilet,  in.,  who  has  joined 
the  sales  staff. 


Bobby  Hough  to  Navy 

ROBERT  HOUGH,  17-year-old 
assistant  to  D.  Harold  McGrath, 
superintendent  of  the  Senate 
Radio  Gallery,  plans  to  leave 
early  next  month  to  enlist  in  the 
Navy.  Bobby,  as  he  is  known  to- 
virtually  every  radio  commen- 
tator in  the  country,  was  named 
McGrath's  assistant  in  June  1943 
after  serving  four  years  as  a 
Senate  page.  His  home  is  in 
Purcellville,  Va.  He  attends  the 
Capitol  Page  School  and  is  a 
member  of  the  Marvland  State 
Guard.    He'll  be  18  next  May  23. 


Televideo  Formed 

TELEVIDEO,  a  cooperative  pro- 
duction television  organization  was 
formed  last  week  with  offices  at  5 
East  51  St.,  New  York.  According 
to  Kenneth  Whatmore,  account  ex- 
ecutive of  J.  D.  Tarcher  &  Co.,  New 
York,  and  chairman  of  the  organiza- 
tion, members  of  the  group  will  write, 
direct  and  produce  monthly  television 
shows. 


RAY  LYON,  formerly  assistant  re- 
search manager  of  the  'New  York 
Daily  ISlews  and  prior  to  that  field 
supervisor  of  research  of  the  Amer- 
ican Assn.  of  Advertising  Agencies, 
has  ""oined  the  promotion  department 
of  WOR  New  York. 

GILBERT  CHASE,  NBC  specialist 
in  Latin  American  music  and  liter- 
ature, has  been  appointed  consultant 
to  the  music  division  of  the  Library  of 
Congress,  which  he  will  advise  in  con- 
nection with  a   library  project. 


CONGRATULATIONS  are  the  or- 
der of  the  day  at  WPTF  Raleigh, 
N.  C.  as  Richard  H.  Mason  (left), 
station  maanger,  shakes  the  hand 
of  Leo  F.  de  Sola,  WPTF  director 
of  music,  who  has  become  a  United 
States  citizen.  Although  he  has 
lived  in  the  States  since  he  was  9, 
Mr.  de  Sola  was  born  in  Havana, 
Cuba.  Most  of  the  music  programs 
on  WPTF  are  arranged,  and  pro- 
duced as  well  as  directed  by  him. 

Whitridge,  Herrington 
Join  C.  E.  Hooper  Inc. 

JOHN  C.  WHITRIDGE  Jr.,  for- 
merly director  of  the  Office  of  In- 
dustry Advisory  Committees,  War 
Production  Board,  has  bsen  elected 
vice-president  and  general  manager 
of  operations  of  C.  E.  Hooper  Inc. 
Before  assuming  his  dollar-a-year 
assignment,  which  he  held  for  18 
months,  Mr.  Whitridge  had  been 
eastern  division  manager  of  Inter- 
national Business  Machines  Corp. 
He  entered  the  research  field  in 
1929  with  Johns-Manville  Corp., 
following  his  graduation  from 
Cornell. 

William  A.  Herrington,  former 
director  of  research  for  Geyer,  Cor- 
nell &  Newell,  New  York,  and  pre- 
viously research  director  of  Leo 
Burnett  &  Co.,  Chicago,  and  in  the 
research  department  of  J.  Walter 
Thompson  Co.,  New  York,  has  also 
joined  C.  E.  Hooper  to  supervise 
the  organization's  listening  area 
measurements  supplied  to  stations. 

Correction 

A  PLAY  on  words  in  an  original 
news  release  led  to  the  erroneous  re- 
port in  Broadcasting  July  31  that 
Phil  Duncan,  writer,  and  Arthur 
Bdes,  announcer,  were  new  members 
of  WLLH  Lowell.  Mass.  Mr.  Dun- 
can hastens  to  advise  that  he  is  an 
announcer — not  a  writer,  and  that 
Mr.  Edes,  former  program  manager 
of  WEEI  Boston  and  announcing  in- 
structor at  Emerson  College,  was  his 
teacher,  and  not  a  new  announcer  at 
WLLH. 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


JOE  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 
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listening  habits.  It's  easy  to  cover  them  for  maximum  listeners  with  Spot  Broadcast- 
ing, Rural  audiences  have  their  own  timing,  too — to  be  solved  at  least  expense  with 
Spot  Broadcasting. 


Spot  Broadcasting  doesn't  mean  merely  one-minute  spots  or  chain  breaks.  It  means 
programs  of  any  length  . . .  on  any  station  ...  in  any  market — selected  by  you.  And 
the  ones  you  want — no  compulsion  about  groups,  chains  or  combinations. 

Maybe  you  ought  to  know  more  about  Spot  Broadcasting  while  there  are  still  good 
availabilities.  A  John  Blair  Man  is  a  good  fellow  to  know. 
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THE  Sudlmdi.  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
ea — spot  announcements 
to — transcription  announcements 


WHO  Des  Moines 

Vio  Bin  Corp.,  Monticello,  111.  (Rex  Oil). 
3  so.  weekly,  thru  Rogers  &  Smith,  Chi- 
cago. 

Good  Foods  Inc.,  Minneapolis,  (Skippy 
Peanut  Butter),  f  weekly,  52  weeks,  thru 
Garfield  &  Guild,  San  Francisco. 

Crow's  Hybrid  Corn  Co.,  Milford,  111. 
(hybrid  corn),  3  sv  weekly,  52  weeks, 
thru  Critchfield  &  Co.,  Chicago. 

Spiegel  Inc.,  Chicago  (mail  order  cata- 
logue) ,  3  sp  weekly,  thru  C.  Wendel 
Muench  &  Co.,  Chicago. 

Griffin  Mfg.  Co.,  Brooklyn  (shoe  polish), 
6  sp  weekly,  52  weeks,  thru  Berming- 
ham,  Castleman  &  Pierce,  N.  Y. 

Uncle  Sam  Breakfast  Foods,  Omaha,  4  ta 
weekly,  52  weeks,  thru  Buchanan-Thom- 
as, Omaha. 

Dr.  Hess  &  Clark,  Ashland,  O.  (poultry 
remedies),  5  t  weekly,  52  weeks,  thru  N. 
W.  Ayer  &  Son,  N.  Y. 

KNX  Hollywood 

RolofT  Distributing  Co.,  Los  Angeles  (H.  A. 
G.  scalp  &  hair  shampoo),  3  sp  weekly, 
direct. 

Colgate-Palmolive-Peet    Co.,     Jersey  City 

(Peet  granulated    soap),    7    sa  weekly, 

52  weeks,    thru   Leon   Livingston  Adv., 

San  Francisco. 
Marlin  Firearms  Co.,  New  Haven,  Conn. 

(razor  blades),  3  sp  weekly,  13  weeks, 

thru  Craven   &   Hedrick,    N.  Y. 
20th  Century-Fox  Film  Corp.,  Los  Angeles 

(films),    6    ne   weekly,    52    weeks,  thru 

Western  Adv.,  Los  Angeles. 
Maryland    Pharmaceutical    Co.,  Baltimore 

(Rem),  sp  weekly,  52  weeks,  thru  Joseph 

Katz   Co.,  Baltimore. 
Berkshire    Knitting    Mills.    Reading,  Pa. 

(Berkshire   hosiery).    6   sp    weekly,  13 

weeks,  thru  Geare-Marston,  Philadelphia. 
Grove  Labs,  St.   Louis   (Bromo  Quinine), 

3  ne  weekly,  52  weeks,  thru  Russell  M. 

Seeds  Co.,  Chicago. 

KFI  Los  Angeles 

Nehi  Corp.,  Columbus,  Ga.  (Par-T-Pak), 
2  ta  weekly,  26  weeks,  thru  BBDO, 
Los  Angeles. 


WNEW  New  York 

James  F.  Waters  Inc.,  Long  Island  City, 

N.  Y.  (automobile  repair),  6  sp  weekly, 
5  weeks,  thru  Harry  A  Berk  Inc.,  N.  Y. 

Casite  Mfg.  Corp.,  Hastings,  Mich,  (lub- 
ricating oil),  ta  weekly,  52  weeks,  thru 
Keeling  &  Co.,  Indianapolis. 

Hennafoam    Co.,    New    York  (shampoo), 

3  sp  weekly,  27  weeks,  thru  Arthur 
Rosenberg  Co..  N.  Y. 

Slater  Electric  &  Mfg.  Co.,  Brooklyn,  N.  Y., 

sp  weekly,  direct. 
Paragon  Oil   Co.,   Brooklyn,  6  sp  weekly, 

13  weeks,  thru  Diener  &  Dorskind,  N.  Y. 
County  Perfumery  Co.,  Bloomfield,  N.  J., 

5  ta  weekly,  18  weeks,  thru  Atherton  & 

Currier,  N.  Y. 

WBBM  Chicago 

Crowell  Publishing  Co.,  New  York  (Col- 
lier's), 6  sa  weekly,  13  weeks,  thru  Ar- 
thur Kudner,  Inc.,   N.  Y. 

Paramount  Pictures,  Chicago,  sa  weekly. 
52  weeks,  thru  M.  M.  Fisher  Assoc.,  Chi- 
cago. 

General  Electric  Co.,  Cleveland,  5  sa  weekly. 
52  weeks,  thru  BBDO,  N.  Y. 

CJBC  Toronto 

Curtis  Pub.  Co.,  Philadelphia  (Satevepost) , 

4  sp  weekly,  direct. 

Quaker  Co.  Peterborough,  Ont.  (Sparkles). 

5  t  weekly,  thru  Spitzer  &  Mills,  Toronto. 
Borden   Co.   Toronto    (milk   products),  sp 

weekly,  thru  Young  &  Rubicam,  Toronto. 
Lehn   &   Fink    (Canada),   Toronto  (honey 

6  almond  cream),  sp  weekly,  thru  Spitz- 
er &  Mills,  Toronto. 

WINN  Louisville 

Lever  Bros.,  Cambridge,  Mass.  (Lifebuoy), 

56  sa,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Crowell  Publishing  Co.,  New  York  (Col- 
lier's Magazine),  39  sa,  thru  Arthur 
Kudner  Inc.,  N.  Y. 

Cohjmbia  Pictures.  New  York,  26  sa,  thru 
Weiss  &  Geller,  N.  Y. 

WOR  New  York 

United  Wallpaper  Factories,  New  York, 
(wallpaper,  borders  &  cedar  closet  pa- 
per) ,  5  sa  weekly,  39  weeks,  thru  Mac- 
Farland,  Aveyard  &  Co.,  Chicago. 

Can  Mfgs.  Institute,  New  York,  5  sa 
weekly,  39  weeks,  thru  Benton  &:  Bowles, 
N.  Y. 

General  Motors  Corp.,  Detroit,  weekly  sp, 
13  weeks,  thru  Campbell-Ewald  Co.,  N.Y. 

KPAS  Pasadena,  Cal. 

O'Neill,  Larson  &  McMahon,  Chicago  (pro- 
prietary) 6  sp  weekly,  thru  United 
Adv.  Co.,  Chicago. 


KROW  Oakland,  Cal. 

Ben  Hur  Products,  Los  Angeles  (coffee) 
18  sa  weekly,  thru  Foo'te,  Cone  &  Bel- 
ding,  San  Francisco. 

Southwest  Food  Products,  Long  Beach, 
Cal.  (waffle  syrup,  jams,  jellies)  5  ta 
weekly,  13  weeks,  thru  Dave  Foutz  Adv.. 
Long  Beach. 

Montgomery  Ward  &  Co.,  Oakland,  Cal. 
(chain),  sa,  52  weeks,  direct. 

Darling  Shops,  New  York  (chain),  sa,  sp, 
52  weeks,  direct. 

KGHF  Pueblo,  Colo. 

Stone-Hall    Co.,    Denver    (Brite   Ize) ,  so 

weekly,   52   weeks,  thru  Lane-Freiberger 

Adv.   Agency,  Denver. 
Merchants   Biscuit  Co.,   Denver  (Supreme 

Salad  Wafers),   6  sa  weekly,  thru  Ball 

&  Davidson,  Denver, 
Ex-Lax  Inc.,  Brooklyn,  3  fa  weekly,  thru 

Joseph  Katz  Co.,  N.  Y. 

KYW  Philadelphia 

Campbell  Soup  Co.,  Camden,  N.  J.  (Beef 
Noodle  Soup),  12  sa  weekly,  52  weeks, 
thru  Foote,  Cone  &  Belding,  N.  Y. 

General  Electric  Co.,  Cleveland  (GE  Mazda 
Lamns),  5  sa  weekly,  52  weeks,  thru 
BBDO,   N.  Y. 

C.  F.  Mueller  &  Co.,  Jersey  City  (maca- 
roni), 3  ne  weekly,  52  weeks,  thru 
Duane  Jones,  N.  Y. 

Herman  Basch  &  Co.,  New  York  (Ham- 
mer Brand  Process),  2  sa  weekly,  13 
weeks,  thru  Kelly,  Nason  Inc.,  N.  Y. 

Keystone  Automobile  Club,  Philadelphia 
(auto  service),  sp  weekly,  13  weeks, 
thru  Gray  &  Rogers,  Philadelphia. 

Marlin  Firearms  Co.,  New  Haven,  Conn. 
(Marlin  Blades),  3  sa  weekly,  13  weeks, 
thru  Craven  &  Hedrick,  N.  Y. 

KTSA  San  Antonio 

Crowell  Publishing  Co.,  New  York  (Col- 
lier's) ,  4  sa  weekly,  13  weeks  ,thru  Ar- 
thur Kudner  Inc.,  N.  Y. 

Rath  Packing  Co.,  Waterloo,  la.  (food),  26 
sa  weekly,  thru  Young  &  Rubicam,  Chi- 
cago. 

Alabama  Hy-Trous  Co.,  Birmingham  (liquid 

fertilizer),  3  sa  weekly.  The  Cox  Agency, 

Birmingham. 
Colgate-Palmolive-Peet     Co.,     Jersey  City 

(dental  cream),  12  ta  weekly,  13  weeks, 

thru  Ted  Bates  Inc.,  N.  Y. 
Colgate-Palmolive-Peet    Co.,     Jersey  City 

(Supersuds),  6  ta  weekly,  thru  Wm.  Esty 

&  Co.,  N.  Y. 

KHJ  Hollywood 

Curtis  Publishing  Co.,  Philadelphia  (Sat- 
urday Evening  Post),  3  t  weekly,  J.3 
weeks,  thru  MacFarland-Aveyard,  Chi- 
cago. 
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DON  LEE  TO  BAIS 
HITCH-HIKE  SPOTS 

BAN  on  "cow-catcher"  and  "hitch- 
hike" announcements  on  Don  Lee 
Pacific  Coast  stations  will  be  en- 
forced starting  Sept.  1.  "Action 
was  taken  after  careful  considera- 
tion of  the  improvements  in  listen- 
ing impression  which  would  result 
from  commercial  messages  within 
the  limits  of  established  commer- 
cial programs,"  Lewis  Allen  Weiss, 
vice-president  and  general  man- 
ager of  Don  Lee  Broadcasting 
System,  Hollywood,  stated.  Sim- 
ilar ruling  is  scheduled  for  all 
Mutual  stations  effective  January, 
1945. 


WTNT  Begins  Increase 
Of  Exclusive  FM  Shows 

EXCLUSIVE  FM  programming 
started  Aug.  7  on  WTNT,  FM  af- 
fiiliate  of  WWSW  Pittsburgh,  as  a 
third-birthday  feature.  New  FM 
expansion  arrangements  call  for 
retention  of  the  present  12:30-1:30 
p.m.  FM  program  plus  four  hours 
of  special  FM  broadcasts,  6-10  p.m. 

Scheduled  are  New  Friends  of 
Music  Concerts,  Pittsburgh's  top 
music  societies,  special  programs 
from  Pittsburgh  public  schools. 
Definitely  set  for  FM  broadcast 
is  WTNT  String  Ensemble,  sched- 
uled to  begin  Aug.  14.  Frank  R. 
Smith  Jr.,  general  manager  of  both 
WWSW  and  WTNT,  feels  that  the 
expansion  will  stimulate  FM  listen- 
ing by  presention  of  exclusives, 
rather  than  left-over  AM  pro- 
grams and  spotty  FM  scheduling. 


Football  on  WJR 

WJR  DETROIT  will  carry  a  sched- 
ule of  10  broadcasts  of  inter-colle- 
giate football  games  this  fall, 
commencing  Sept.  30  under  the 
sponsorship  of  MacGregor-Gold- 
smith  Inc.,  Dayton,  0.,  sporting 
goods  firm.  Announcer  of  the 
series  will  be  Di'-k  Bray.  In  re- 
vealing the  schedule  of  broadcasts, 
Leo  J.  Fitzpatrick,  WJR  vice-pres- 
ident and  general  manager,  said 
that  one  of  the  major  complaints  of 
fans  in  Detroit  had  been  that  all 
Detroit  stations  carry  the  same 
game  each  Saturday  instead  of  at 
least  one  station  featuring  an  out- 
standing contest.  "In  selecting  what 
we  think  will  be  the  most  outstand- 
ing game  of  the  week  from  our 
listeners'  viewpoint,"  Mr.  Richards 
said,  "'we  are  accomplishing  what 
we  have  looked  forward  to  for  sev- 
eral years." 
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Wise  Tieme  Buyers,  representing  21 
National  Advertisers,  have  saved  their 
clients  money  by  a  combination  purchase 
on    The    Pacific   Northwest  Broadcasters. 

Wythe  Walker— Eastern  Sales  Manager 
KXL  The  Walker  Co. 

Z  NET  The  Walker  Co. 

KFPY  The  Katz  Co. 

Buy    2    markets,    save    5%;    buy    all  3 
and  save  10%. 
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Philco  Promotes  Four 

PROMOTION  of  four  Philco  Corp. 
sales  executives  to  division  man- 
agers in  the  company's  postwar 
distribution  organization  has  been 
announced  by  Thomas  A.  Ken- 
nally,  vice-president  in  charge 
of  sales.  The  four  are:  Joseph  R. 
McCoy,  former  district  manager, 
named  manager  of  Philco's  Atlan- 
tic division  with  headquai'ters  in 
Philadelphia;  Joseph  A.  Bilheimer, 
lately  St.  Louis  district  representa- 
tive, manager  of  the  central  divi- 
sion,  Chicago;  John  F.  Leahy, 
former  district  representative  in 
Boston  becomes  manaeer  of  Philco's 
Yankee  division,  remaining  in  Bos- 
ton; John  E.  Ramsey,  former  Kan- 
sas City  district  representative, 
manager  of  the  southwest  division, 
Kansas  City. 
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IRANKS  SHAVE  CREAM,  Chica- 
.  has  named  Campbell-Ewald  Co., 
uicago  to  handle  its  advertising,  as 

jf  Sept.    1.  Company  will  maintain 

]  resent  radio  schedule  in  Chicago  and 

iJew  York  markets. 

ilLY  OF  FRANCE  Corset  Co..  New 
^Tork.  on  Sept.  6  starts  thrice-weekly 
•  ■articipations  on  the  Pegeen  Fitz- 
erald  program  of  WOR  New  Tork 
or  corsets  and  brassieres.  Contract  is 
or  52  weeks.  Agency  handling  the 
ccount  is  Federal  Adv.,  New  Toi-k. 

.K'ATIONAL  INDUSTRIAL  Informa- 
lion  Committee,  promotional  aflBliate 
;»f  the  National  Assn.  of  Manufactnr- 
irs,  has  appointed  Kenyon  &  Eckhardt, 
!New  Tork.  to  handle  advertising.  Ac- 
!tount  was  formerly  handled  by  Arthur 
iKudner  Inc.,  New  York. 

■3URRUS  FEED  Mills,  Dallas,  be- 
';ins  sponsorship  of  thrice-weekly  five- 
fenute  hillbillv  program  Sept.  7  on 
:kVTAW  College  Station,  Tex.  Firm 
.is  sponsoring  six-weekly  quarter-hour 
iprogram.  featuring  the  Callahan  Broth- 
(^rs  on  KWBU  Corpus  Christi.  Tex. 
13  week  contracts  were  placed  by 
gimmonds  &  Simmonds,  Chicago. 

JPETRI  WINE  Co.,  San  Francisco, 
•Dn  July  24  renewed  sponsorship  for 
13  weeks  of  The  New  Adventures  of 
Sherlock  Holmes  on  WON  and  74  oth- 
;r  stations,  Monday,  7 :30  p.m. 
,^CWT).  Agency  is  Young  &  Rubicam. 
fean  Francisco. 

DR.  L.  D.  Le  GEAR,  (medicine)  St. 
Louis,  begins  sponsorship  Oct.  15  for 
26  weeks  of  a  series  of  spot  announce- 
ments on  approximately  225  stations. 
Agency  is  Simmons  &  Simmons,  Chi- 
cago. 

i-HRIFTY  DRUG  Co.,  Los  Angeles 
■j(  chain),  currently  is  sponsoring  a 
weekly  quarter-hour  program,  Holhj- 
<iioood  Nightclub  and  Hollyioood  Spot- 
ight,  on  KECA  Hollywood.  Contract 
s  for  2  weeks,  through  Hillman- 
'Shane-Breyer,  Los  Angeles. 


IN  URBAN  MARKETS 

The  chart  below  tells  a  convincing  story  of  WOAI's  standing  in  nine  urban 
markets -San  Antonio,  Corpus  Christi,  Austin,  Del  Rio,  Kingsville,  Laredo,  Seguin, 
Taylor  and  Victoria.  Percentages  are  from  the  C.  E.  Hooper  survey  -  Spring,  1944. 
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re.!  C.  F.  MUELLER  &  Co.,  Jersey  City, 
:■! '  has  begun  co-sponsorship  of  the  noon 
■  Z  .news  period  conducted  by  Jack  Sean- 
jlon  on  KYW  Philadelphia,  for  its 
"'jjimacaroni  products.  Starting  Aug.  15, 
-'J  j company  will  sponsor  the  quarter- 
^r.hour  news  period  on  Tuesdays,  Thurs- 
iimjStJays  and  Saturdays,  alternating  with 
atifthe  Manhattan  Soap  Co.  Contract  is 
irt  Hfor  5  weeks  placed  through  Duane 
jiatilJones  Co.,   New  Tork. 

-ii-iiRAYTHEON  Mfg.  Co.,  Newton,  Mass. 

Jhas  renewed  Five  Minutes  for  Victory. 
:!; '  transcribed  series  heard  on  WNAC 
;2t  Boston,     6:55-7     p.m.  Wednesdays. 

Agency     is     Hirshon-Garfield,  New 

I  rZork. 

'ilsPORODYNE    Co.,    Dayton,  (skin 

ilfremedy),  now  sponsors  a  weekly  quar- 

jker-hour    program    titled   Afield  and 

,  Astream  with  Lytic,  featuring  stories 
^'  on   the   out-of-doors  as   told   by  J. 

Horace  Lytle,  hunter,  author  and  gun 
^3'  dog  editor  of  Field  &  Stream  magazine. 

Contract  is  for  13  weeks.  Agency  is 
3-  Kircher,  Lytle,  Helton  &  Collet,  Day- 
;e  ton. 

^■'G.  C.  LOCKWOOD,  associated  with 

the    manufacturing    division    of  the 

Chrysler  Corp.,  Detroit,  has  been  ap- 
in  pointed  advertising  business  manager 
er.  ■  of  the  Chrysler  sales  division,  Detroit. 

WESTON'S  Biscuit  Co.  is  sponsoring 
newscasts  on  WPAT  Paterson,  N.  J., 
.•It  1  and  0  p.m.  daily,  noon  on  Sun- 
days to  promote  products  baked  in 
their  Passaic,  N.  J.,  plant. 

NORTHAM  WARREN  Corp.,  Stam- 
7.  •  ford.    Conn.,    (Cutex,    Odorono)  is 
'    sponsoring   six  quarter-hours  weekly 
*'on   WSRR    Stamford,    Conn.  Fre^ 
J  Briggs  is  in  charge  of  production. 
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For  WOAPs  dominance  of  the  rural  market  (78  counties  in 
the  station's  primary  area)  be  sure  to  see  next  week's  issue  of 
ic«>  Broadcasting.     This  coming  chart  helps 

explain  why  WOAI  sells  more  merchandise 
to  more  people  in  Central  and  South  Texas 
than  any  other  station  -  at  a  lower  cost  per  sale! 


LAREDO 


50,000  WATTS 
CLEAR  CHANNEL 


NBC-TQN 


OAI 

£iH  Unimux 


Represented  Nationally  by  EDWARD  RETRY  6-  COMPANY 
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CANADA'S 
FIRST 


FARM  STATION 


on  the  Pacific  Coast 


Licensed  to  serve 
408,804  listeners! 


CKNW 

NEW  WESTMINSTER, 
B.  C. 


CROWELL  -  COLLIER  PUB.  Co., 
New  York  (Collier's),  has  signed  for 
114  time  signal  annoimcements  and 
53  one-minute  transcribed  announce- 
ments scheduled  to  run  13  weeks  start- 
ing Aug.  4  on  WMAQ  Chicago. 
Agency  is  Arthur  Kudner,  New  York. 

LONGINES-WITTNAUER  Co.,  New 
York  (watches),  will  sponsor  World's 
Most  Honored  Music  thrice-weekly  on 
WMAQ  10:30-11:00  p.m.  CWT  for 
39  wks.  starting  Sept.  21.  Agency  is 
Arthur  Rosenberg  Co.,    New  York. 

MAX  COOK  SPORTING  GOODS 
Co.,  Denver,  has  renewed  sponsorship 
of  the  8  a.m.  newscast  of  KFEL  Den- 
ver. Contract,  which  was  for  the  sev- 
enth consecutive  year,  was  placed 
through  the  Ted  Levy  Agency, 
Denver. 

DENVER  LENS  Co.,  Denver,  has  re- 
newed sponsorship  of  the  7 :15  a.m. 
newscast  on  KFEL  Denver.  Contract 
is  for  52  weeks  and  was  placed  by 
Ted  Levy  Agency,  Denver. 

H.  E.  MacDONALD,  former  vice- 
president  and  retail  sales  manager  of 
Montgomery  Ward  &  Co.,  has  been 
elected  vice-president  of  Schenley  Dis- 
tillers Corp.  He  will  make  his  head- 
quarters in  New  York. 

JOEL  S.  MITCHELL,  former  vice- 
president  and  director  of  the  Kellogg 
Co.,  Battle  Creek,  Mich.,  has  been  ap- 
pointed a  vice-president  and  director 
of  Standard  Brands,  New  York.  It 
was  also  announced  that  Philip  S. 
Lord,  vice-president  in  charge  of  sales, 
has  been  elected  a  director  and  Arthur 
W.  Davis,  former  controller  of  the 
American  Steel  &  Wire  Co.,  Cleve- 
land, has  been  named  controller  of 
Standard  Brands. 

QUAKER  CO.,  Peterborough,  Ont., 
(Sparkies)  on  Sept.  4  started  Terry 
and  the  Pirates  as  transcription  series 
Mon.  thru  Fri.  5-5  :15  p.m.  on  a  num- 
ber of  Canadian  stations.  Account 
was  placed  by  Spitzer  &  Mills  Ltd., 
Toronto. 


LUMBERMAN'S  MUTUAL  Casualty 
Co.,  Chicago,  on  Aug.  27  renews  Up- 
ton Close's  news  commentaries  for  52 
weeks,  Sundays  5 :30-5 :4.5  p.nj. 
(CWT)  Mutual.  Agency  is  Leo  Bur- 
nett, Chicago. 

MANHATTAN  Soar)  Co.,  New  York 
(Sweetheart  Soap),  on  Aug.  7  start- 
ed their  fifth  year  as  sponsors  of  a 
thrice-weekly  quarter-hour  newscast 
on  WBZ-WBZA  Boston-Springfield. 
Nelson  Bragg  is  the  newscaster. 

VI  AVI  Cbt,  San  Francisco  (vita- 
mins) on  Aug.  7  started  sponsorship 
of  the  Voice  of  Experience  on  KSFO 
San  Francisco.  Contract  is  for  13 
weeks.  Account  is,  placed  by  Rhoades 
&  Davis  Adv.  Agency,  San  Francisco. 

RADIO  TRAINING  Assn.  of  Amer- 
ica, Beverly  Hills,  Cal.  (correspond- 
ence courses)  has  started  using  daily 
quarter-hour  musical  programs  on 
KRKD  KIEV  and  will  expand  to  in- 
clude other  Pacific  Coast  stations  in 
metropolitan  areas.  Agency  is  Pacific 
Adv.  Service,  Los  Angeles.  Vernon 
Davis  is  account  executive. 

JOSEPH  HORNE  Co.,  Pittsburgh, 
is  sponsoring  a  later  edition  of  the 
8:45  a.m.  Newsreel  on  WCAE  Pitts- 
burgh. Second  broadcast,  with  Bill 
Beall,  is  heard  12-12  :15  p.m.  Monday 
Saturday. 

FRANK  &  SEDER  department  store, 
Pittsburgh,  has  returned  School  of 
Charm  to  the  air  Monday,  Wednesday 
and  Friday  at  10:30  a.m.  on  WCAE 
Pittsburgh. 

LOEW'S  INC.,  New  York  (films) 
on  Aug.  7  started  Inside  M-G-M  on 
CFRB  Toronto,  5  times  weekly  for  52 
weeks.  Account  was  placed  by  Dona- 
hue &  Coe,  Inc.,  New  York. 

BENNETT  FOODS  Co.,  Baltimore, 
(hamburger  spread,  mayonnaise)  has 
named  Leon  S.  Golnick  &  Assoc.,  Bal- 
timore, as  advertising  representatives. 
Radio  plans  are  said  to  be  considered. 


These  Two  Stations  Provide  the  Only  Full 
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ROBERT  C.  COLESON,  Hollywood 
manager  of  N.  W.  Ayer  &  Son,  has 
resigned  to  take  over  another  assign- 
ment in  the  radio-advertising  field. 
Herbert  Sanford,  assistant  to  H.  L. 
McClinton,  vice-president  in  charge  of 
radio  for  the  agency  in  New  York, 
has  been  shifted  to  Hollywood. 

MORGAN  RYAN,  radio  director  of 
Sherman  &  Marquette,  following 
Hollywood  conferences  on  fall  plans 
for  CBS  Judy  Canova  Show,  has  re- 
turned to  his  New  York  headquarters. 

BERT  PRAGER,  for  past  two  years 
with  Foote,  Cone  &  Belding  in  various 
production  capacities  and  most  recent- 
ly agency  contact  on  CBS  Jack  Car- 
son Show,  has  resigned  to  freelance, 
effective  in  late  August.  Larry  Berns 
succeeds  Martin  Gosch,  recently  re- 
signed as  producer  of  the  Jack  Car- 
son Show. 

ANTHONY  STANFORD,  Hollywood 
producer  of  J.  Walter  Thompson  Co., 
currently  is  in  New  York  for  two-week 
conferences  with  home  Office  execu- 
tives on  writing  and  production  plans 
for  fall  resumption  of  Hollywood- 
originating  shows  serviced  by  that 
agency. 

ARTHUR  LINGE,  formerly  head  of 
the  media  department  of  Wendell  P. 
Colton  Co.,  New  York,  has  joined  the 
media  department  of  Benton  & 
Bowles,  New  York. 

JACKSON  TAYLOR,  former  head  of 
Research  Department  of  McCann 
Erickson,  N.  Y.,  became  resident  man- 
ager of  the  McCann  Erickson  Minne- 
apolis ofiice  the  latter  part  of  July. 

LT.  HOWARD  ESARY,  for  approxi- 
mately two  years  Southern  California 
public  relations  director  of  U.  S. 
Maritime  Service,  has  been  relieved 
of  actve  duty  and  has  returned  to  Al- 
lied Adv.  Agencies,  Los  Angeles  staff, 
as  account  executive. 

MRS.  SALLY  LARKIN,  former  co- 
editor  of  American  Cookery  magazine, 
has  joined  the  H.  B.  Humphrey  Co., 
Boston,  as  assistant  to  the  director 
of  radio  and  as  advisory  home  econo- 
mist. Mrs.  Larkin  is  a  member  of  the 
American  Home  Economics  Assn.  and 
the  New  England  Women's  Press  Assn. 

ROBERT  B.  DONNELLY,  former 
vice-president  and  manager  of  the 
Minneapolis  ofiice  of  McCann-Erick- 
son  Inc.  has  joined  the  Gardner  Adv. 
Co.,  St.  Louis,  in  charge  of  marketing 
and  merchandising.  Mr.  Donnelly  for 
seven  years  was  associate  advertising 
mana_ger  of  General  Foods  Corp. 

G.  M.  SOULES,  formerly  advertising 
manager  of  Drug  Trading  Co.  Ltd., 
Toronto,  has  ;oined  .the  Toronto  office 
of  Ferres  Adv.  Service,  Hamilton, 
Ont. 
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\)f\)  YOU- ML  SAX, 


JNo,  "Suh"!  Guess  it  sounds  that  way  to  the  advertisers  when 
we  talk  of  the  husky,  brawling  Savannah  Seaboard  Market 
that's  making  money  hand-over-fist.  These  people  have  more 
green-back  dollars  than  ever  before,  and  are  just  itching  to 
spend  them. 

Not  surprising  when  you  consider  big  permanent  industries 
such  as  the  Southern  Cotton  Oil  Company,  the  Savannah 
Sugar  Refining  Company  and  the  Union  Bag  and  Paper  Cor- 
poration. These,  and  other  giant  industries  contribute  mil- 
lions of  dollars  to  the  monthly  payrolls  of  Savannah  workers, 
month  after  month,  year  after  year,  wartime  or  peacetime. 
Right  now,  however,  we  must  not  overlook  the  three  ship- 
yards, six  military  centers  and  25,000  new  war  workers  that 
have  swelled  the  Savannah  Seaboard  Market.  Dynamite  for 
a  smart  advertiser  in  search  of  sure  dividends  on  his  adver- 
tising dollars. 


iUijjiy 


LIBERTY       N  A  T  I  0  N  'A  It 


B  U  l  -L  .O  l:  H.  6    •    S  A  V  A  N  N  ..A      ^  ^  E  O  R  6  1  A  " 


HARBEN  DANIEL 
General  Manager 


GEO.  P.  HOLLINGBERY  CO. 
National  Representative 


Selling  the  New  Savannah  Seaboard  Market 


Buffalo's 
Greatest  Regional 
Coverage 


DOREEN  DUNLOP,  formerly  with 
the  radio  department  of  Cockfield, 
Brown  &  Co.  Ltd.,  Toronto,  has 
joined  Young  &  Rubicam  Ltd.,  To- 
ronto, as  radio  traffic  director. 

STANLEY  PULBER,  former  sales 
service  manager  of  CiiS,  has  joined 
the  Blow  Co.,  New  York,  as  business 
director  of  radio.  John  E.  Stewart, 
formerly  with  National  Distillers 
Products  Corp.,  New  York,  has  joined 
the  agency  as  account  executive  of 
the  Schenley  Distillers  penicillin  ac- 
count. 

RAYMOND  KNIGHT,  production 
manager  of  the  Blue  network  since 
March  1943,  joins  Young  &  Rubicam, 
New  York,  Aug.  14  as  a  staff  producer 
to  handle  the  Borden  Co.  Happy  Is- 
land series  stari-ing  Ed  Wynn,  which 
will  start  on  the  Blue  Sept.  8  as  a 
Friday  evening  half-hour  series. 


ROBERT  FORSHBW,  formerly  in 
the  copy  department  of  Ruthrauff  & 
Ryan,  New  York,  has  joined  the  copy 
staff  of  Ted  Bates  Inc.,  New  York. 

R.  T.  KLAGSTAD  on  Aug.  1  as- 
sumed duties  as  director  of  media 
operations  for  the  Minneapolis  office 
of  McCann-Erickson. 

HARRY  RAUSCH,  formerly  maga- 
zine and  special  features  editor  of  the 
Blue  network,  on  Aug.  7  joined  the 
publicity  department  of  Young  & 
Rubicam,  New  York.  Mr.  Rausch  will 
specialize  in  magazine  promotion. 

JOEL  F.  JACOBS,  former  account 
executive  at  Pedlar,  Ryan  &  Lusk, 
New  York,  has  joined  Doherty,  Clif- 
ford &  Sheufield,  New  Yoi-k,  as  ac- 
count executive  on  the  Bristol-Myers 
account.  Chester  MaeCracken,  former 
radio  producer  at  PR&L,  has  also 
joined  DC&S  as  director  of  radio. 


BEAUMONT    MEANS  BUSINESS! 


Oil  Field  Tools 

POST-WAR  AND  POST-NOW 

^  The  manufacture  and  distribution  of  oil  field  tools 
"  is  only  one  of  many  industries  which  have  helped 
make  Beaumont  and  the  Sabine  area  a  prosper- 
ous and  growing  market  of  over  250,000  people. 
This  is  an  essential  industry  in  time  of  peace,  as 
well  as  in  time  of  war,  and  with  shipyards,  steel 
and  iron  works,  synthetic  rubber  plants,  rice 
mills  and  canneries,  assures  Beaumont  and  the 
Sabine  district  continued  growth  and  prosperity. 

KFDM  is  the  major  network  station  which  gives 
you  full  coverage  and  penetration  of  the  rich  Sa- 
bine area.  Located  in  Beaumont,  one  of  America's 
fastest  growing  cities,  KFDM  offers  you  a  Hooper- 
authenticated  listening  audience  such  as  no  other 
station  enjoys  in  this  great  market.  Put  KFDM  in 
your  present  and  postwar  plans.  Ask  for  the  facts 
today. 


Represented  by  Howard  H.  Wilson  Company 


BEAUMONT,  TEXAS 


BLUE  NETWORK,  560  K.C.,  1,000 WATTS 


MEANS  BUSINESS 


SERVING  THE 
"MAGNETIZED 
:  SABINE  AREA 


'♦Magnetized 


drawina  people  and  industries  from  other  sections! 


Mr.  Tyler 


Smith  &  Bull  Enter  Ne>\:^l 
Quarters  on  Radio  Ro^'  ( 

PREPARING  for  postwar  expant  ), 
sion,  Smith  &  Bull  Adv.,  Los  An  $ 
geles  agency,  moved  Aug.  12  int( 
its  own  building  on  Hollywood'il 
"radio    row"  a 
6642       S  u  n  s  e 
Blvd.  In  additior 
to  complete  pro 
duction  and  mer 
chandising  facil 
ities,   new  build 
ing   is  equippect 
with     m  0  d  e  r  1  r 
broadcast     a  n 
r  e  c  o  r  ding  stu 
d  i  o  s,  accordin, 
to  Haan  J.  Tylei 
general  manageii 
Agency  studios  are  connected  b"  ; 
■  direct  wire  with  Radio  Central  if  ' 
downtown  Los  Angeles.   Announ'  ' 
cers  of  the  agency  thus  do  thei  [ 
daily  broadcasts  direct  from  th 
new  Hollywood  building. 

Of  modern  design,  with  glas 
brick  front  and  pastel  shade  decc'' 
rations  throughout,  new  ly2-stor; 
building  represents  an  invest'men 
of  more  than  $50,000.  Agency  i 
headed  by  V.  R.  (Dick)  Smith  an'' 
Frank  Bull,  veteran  West  Coasf' 
advertising  and   radio  executives 

m 

CAB  Agency  List  ' 

FORTY-FOUR  advertising  ager 
cies  throughout  Canada,  includini 
six  U.  S.  Agencies,  have  been  er 
franchised  by  the  Canadian  Assr 
of  Broadcasters.  Agencies  wit 
head  offices  at  Halifax,  Montrea 
Toronto,  Winnipeg  and  Vancouve 
are  included  in  the  list.  Canadia: 
branches  of  United  States  advertis 
ing  agencies  enfranchised  by  th 
CAB  are:  Atherton  &  C'urrie: 
Toronto;  D'Arcy  Adv.  Agencj 
Toronto;  Ellis  Adv.  Co.,  Toronto 
Ruthrauff  &  Ryan,  Toronto;  t 
Walter  Thompson  Co.,  Montrea||| 
and  Toronto;  Young  &  Rubican^ 
Montreal  and  Toronto. 


Mrs.  Danker  Succeeds 


I  ro; 


LORENA  DANKER,  widow  o 
Daniel  J.  Danker,  former  Pacifi'f^' 
Coast  vice-president  and  a  directo' 
of  J.  Walter  Thompson  Co.,  Holly 
wood,  has  joined  that  agency  offic^ 
in  an  executive  capacity.  Faniilia 
with  Mr.  Danker's  work  in  hand 
ling  radio  tie-ups  with  film  studitf 
and  other  outlets  in  connectio 
with  CBS  Lux  Radio  Theatre,  shfi-'' 
has  assumed  those  duties. 


Cover  the  Rich  Lehigh  Volleyl 

■  ( -V 
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SHAW  RETVR^S 
fO  AGENCY  FIELD 

ONALD   S.   SHAW,   since  last 
ovember  program  sales  manager 
of  tne  Blue  l\et- 
work,    last  week 
resigneil    to  re- 
enter the  agency 
field  as  radio  di- 
rector  of  Geyer. 
Cornell  &  Newell. 
New  \ork.  Llea- 
nor  Larson,  who 
h;s  held  that 
I  i  1 1  e,  will  con- 
linue     with  the 
Mr.  Shaw        agency  as  an  as- 
|x|3ciate  of  Mr.  Shaw. 
I  Active  in  the  agency  field  since 
!J>20,  Mr.  Shaw  left  it  in  the  early 
Ps  to  spend  three  years  as  east- 
X^-n  sales  manager  of  NBC,  return- 
f.  ,fig  to  agency  work  in  1936  as  as- 
istant  to  the  president  and  radio 
lirector  of  McCann-Erickson,  New 
J  jork.  Before  joining  the  Blue,  he 
,!iad  also  served  as  vice-president 
rJid  general  manager  of  WMCA 
jlew  York  and  as  manager  of  the 
^idio  division  of  the  Office  of  the 
"oordinator  of  Inter-American  Af- 
jfiirs. 

I  No  successor  had  last  week  been 
,amed  by  the  Blue,  whose  adver- 
jsing  is  handled  by  Geyer,  Cor- 
ell  &  Newell. 


U  £ 


Hastings  Joins  Agency 

jbON  HASTINGS,  founder  of  the 
iirst  Radio  Announcers  School  o!' 

America,  in  1920, 
has  joined  the 
Roger  Eeane  Ad- 
vertising Agency, 
Indianapolis.  His 
first  radio  job 
was  with  WFi^M 
Indianapolis  i  n 
192().  He  then 
became  an  an- 
nouncer with 
WENR  Chicago, 
where  he  origi- 
nated the  blackface  skit  The  Pair 
»/  Spades.  After  a  short  time  as 
urogram  director  of  WBBM  Chi- 
I'ago,  he  returned  to  Indianapolis  to 
ppen  an  early  morning  program. 
;|LJp  until  then,  that  city's  stations 
opened  at  noon.  Three  years  later, 
,>Ir.  Hastings  bought  KUMA 
'lY'uma,  Ariz.,  and  after  two  years 
jbecame  director  of  special  events 
jfor  KFWB  Hollywood.  He  is  a 
Hdirector  of  the  American  Radio 
Academy,  Indianapolis. 


Mr.  Hastings 


WLBC,  Muncie,  Indiana 

.  .  have  subscribed  to  several 
other  news  services,  but  your 
AP  rodio  wire  is  "tops." 

W.  F.  Croig 

Commercial  Manager 


Maj.  Selby  to  Morse 

MAJ.  HERBERT  G.  SELBY,  for 
two  years  on  active  duty  with  the 
Army  Air  Forces,  has  joined 
Morse  International  Inc.,  New 
York,  as  assist- 
ant to  the  presi- 
dent Mansfield 
F.  House.  Mr. 
Selby  will  super- 
vise the  media 
d  e  p  a  r  t  m  e  n  t. 
Prior  to  entering 
the  service,  he 
was  for  12  years 
director  of  media 
for  Maxon  Inc., 
New  York. 


Maj.  Selby 


CHARLES  WEIGERT,  formerly 
with  Best  Foods,  New  York,  has 
joined  the  account  staff  of  Benton  & 
Bowles,  New  York. 


Mrs.  Erma  Perliam  Proetz 

MRS.  ERMA  PERHAM  PROETZ, 
53,  executive  vice-president  of 
Gardner  Adv.  Co.,  St.  Louis  and 
New  York,  died  Aug.  7  in  St. 
Louis  after  a  long  illness.  Called 
by  Fortune  Magazine  in  1937,  one 
of  "16  of  America's  most  repre- 
sentative business  women,"  Mrs. 
Proetz  won  the  Harvard  Adver- 
tising Award  of  1924-25-27  for 
the  Pet  Milk  Co.  advertising. 
Among  other  affiliations  she  was 
a  member  of  the  War  Advertising 
Council  and  former  director  of 
the  AFA.   

MARY  D.  CHxVSE,  freelance  producer 
and  director,  has  opened  radio-tele- 
vision production  and  sales  offices  un- 
der her  own  name  at  234  W.  44th  St.. 
New  York.  She  also  maintains  offices 
at  87-5  Fifth  Ave.,  same  city. 


WJW's  MR.  FIEDBACH 


Our  Mr.  Fiedbach  lives  in  a  deserted  transcription 
crate  back  in  the  control  room.  Never  leaves  the 
place.  He's  the  guy  who  counts  the  cue  tracks  on 
our  commercial  transcriptions,  times  our  copy  to 
the  nth  second,  tests  our  announcers'  reflexes  and 
complexes  ( they're  full  of  them )  and  generally 
keeps  things  in  the  groove. 

It  seems  like  a  silly  job,  but  Mr.  Fiedbach  doesn't 
think  so.  He  thinks  a  fluffed  transcription  or  a 
mispronounced  word  are  crimes  only  mildly  less 
reprehensible  than  eating  one's  young.  We're  in- 
clined to  agree  with  him.  In  fact,  we're  getting 
him  a  new  transcription  crate  to  live  in. 


m.k,  1520 


available  through 

PRESS  ASSOCIATION,  INC. 

3,0  Rockef  eilrr  Plaza 
N-v.  York,  N.  Y 


RAND  BUILDING,  BUFFALO,  NEW  YORK 

Notiortol  Representative: 

FREE  &  PETERS,  INC. 


■i 


BUFFALOS 

ONLY 
50,000 

WATT 
STATION 

DAY  and  NIGHT 


BASIC 


850  KC 


CLEVELAND 


REPRESENTED    NATIONALLY    BY    HEADLEY-REED  CQWRANY 


BUFFALO 
BROADCASTING 
CORPORATION 
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PAST 


21  years  of  continuous 
leadership.  Programs, 
public  service,  alertness 
.  .  .  and  of  course  .  .  . 
advertiser's  preference. 


PRESENT 


All  surveys  agree  WRC 
leads  morning,  after- 
noon and  night. 


FUTURE 


Washington  will  have 
the  first  NBC  television 
station  to  be  constructed 
after  the  war. 


A BROCHURE  composed  of  a 
letter  from  Walter  Schwim- 
mer  to  managers  with  an  en- 
closed proof  of  an  ad  to  be 
i  Lin  in  trade  papers,  and  two  pres- 
entation booklets,  has  been  pre- 
pared by  S  cliwimmer  &  Scott  foi* 
Tello-Test,  now  sponsoreii  by 
Hirsch  Clothing  Co.  in  the  Chicago 
market  over  WON  Chicago,  6:15- 
G:30  p.m.  (CVvT)  six  nights  a 
week.  Brochure  describes  the  money 
give-away  show,  as  one  that  elim- 
inates the  lottery  element  because 
radio  audiences  do  not  have  to 
listen  to  qualify  for  a  prize,  since 
it  is  merely  a  contest  of  skill. 
Presentation  has  instigated  ap- 
proximately 200  station  inquiries, 
according  to  Mr.  Schwimmev. 
Tello-Test  show  is  owned  by 
Schwimmer  &  Scott,  Chicago. 

Video  Booklet 

A  BRIEF  history  of  television 
from  its  official  debut  at  the  New 
York  World's  Fair  in  1939  to  the 
present,  with  a  look  ahead  at  its 
probable  future,  is  given  in  "Tele- 
vision, Progress  and  Promise,"  24- 
vpage  booklet  published  by  RCA. 

Nunn  Brochure 

THE  NUNN  stations— KFDA 
Amarillo,  Tex.,  WBIR  Knoxville. 
Tenn.,  WLAP  Lexington,  Ky.  and 
WCMI  Ashland,  Ky. — are  issuing 
a  market  data  brochure  in  loose- 
leaf  form  in  the  near  future,  com- 
))lete  with  data  on  each  station. 


&  Ptomotion 


Baker  Plan — Cousin 
WOW  at  War- 


Emmy — Drug  Folder 
KCKN  Brochure 


Baker  Plan 

EXTENSIVE  promotion  benefit- 
ing local  bakers,  station  and  ad- 
vertiser stems  from  the  New  Jersey 
Flour  Mills  Co.'s  sponsorship  of 
Music  a  la  Mood,  hour-long  Sunday 
program  on  WPAT  Paterson,  N.  J. 
Commercials  on  each  program  are 
courtesy  announcements  for  vari- 
ous local  customer  bakers,  with 
buildup  on  the  basis  of  the  quality 
flour  they  use.  In  turn  bakers  pro- 
mote the  program  through  posters 
and  other  display  material  pro- 
vided by  the  company.  To  3,500 
customers  in  New  England,  New 
York,  New  Jersey  and  Delaware 
the  sponsor  has  mailed  small  fold- 
ers announcing  the  new  program 
and  ui'ging  bakers  to  find  out  from 
company  representatives  how  they 
can  participate  in  tlie  program. 


Gas  Co.  Promotion 

OKLAHOMA  Natural  Gas  Co.  has 
released  a  double  fold  promotion 
piece  titled  ".  .  .  And  Now  Here's 
the  Story  of  Women  Commandos," 
designed  to  stimulate  listening  to 
the  company's  program  conducted 
on  WKY  Oklahoma  Citv  bv  Julie 
Benell. 


CORNER  DRUG  STORES... 


...  in  the  valuable  $44,542,000  drug  market  of  eastern  and  central 
New  York  and  western  New  England,  an  area  made  up  of  97 
cities*  with  over  5000  population,  which,  brought  together  as 
they  are  by  WGY,  provide  an  essential  single  market. 

And  WGY  is  the  ONLY  station  th^t  can  combine  this  vast 
market  of  1,045,717  radio  families  into  ONE  coverage  area  — 
(he  WGY  Community. 

*WGY's  primary  and  secondary  areas  contain  18  cities  of  over 
25,000  population,  39  over  10,000,  and  40  incorporated  cities  and 
villages  over  5000. 


WGY 


Schenectady,  N.  Y. 

50,000  watts  —  NBC — 22  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

GENERAL  M  ELECTRIC 


WOW  at  War' 

NEWEST  promotion  piece  ol 
WOW  Omaha  is  a  40-page  book- 
let, done  in  four  colors,  titled 
■'WOW  At  War,"  designed  to  show 
the  role  WOW  and  NBC  have  beer 
playing  in  wartime  activities.  Atj 
"Honor  Role"  shows  the  service 
records  of  members  of  the  WOW 
family.  Distributed  to  sponsor.'^ 
and  advertising  agencies,  first 
edition  copies  of  "WOW  At  War' 
will  be  given  with  the  station 
compliments  to  all  new  and  re- 
newal subscriptions  to  the  "WOW 
News  Tower,"  monthly  magazine. 
*  * 

KCKN  Folder 

KCKN  Kansas  City  has  issued  a 
folder  on  the  mass  market  buyin}; 
power  of  greater  Kansas  City 
"without  the  rate  penalty  of  out- 
state  coverage".  The  covei-  pictures 
are  contrasting  scenes  of  a  sleepy 
corner  of  a  small  town  and  a 
crowded  city  street,  with  banner 
caption  "Which  would  you  rather 
sell  to?"  Inside  copy,  against  a 
montage  of  a  dense  crowd,  tells 
story  of  how  KCKN  aims  its  cov- 
erage at  the  Greater  Kansas  Citv 
market  for  best  selling  results. 

Cousin  Emmy 

STORY  of  Cousin  Emmy,  KMOX 
St.  Louis  hill-billy  songstress,  ha.>- 
been  prepared  by  the  station  in 
the  form  of  a  brochure  entitled  "It 
Don't  Take  Book  Larnin'  to  Git 
Rich".  Booklet  gives  brief  synopsi.-- 
of  the  radio  career  of  Cousin  Emmy 
(Joy  May  Creasy)  and  states  that 
during  1943,  for  one  sponsor  she 
drew  36,888  pieces  of  mail  (of 
which  28,365  were  direct  product 
inquiries  and  8,523  personal  fan 
letters) . 

Drug  Folder 

TO  2,500  druggists  in  metropoli- , 
tan  New  York,  WNEW  New  York 
is  distributing  a  folder  informing 
them  of  four  products  of  E.  Fou- 1 
gera  &  Co.,  New  York,  now  pro- 1 
moted  on  the  station,  and  urging  [ 
retailers  to   "take    advantage  of 
this  vast  advertising  campaign  by 
following   through   in  your  own 
store"   with  proper  displays  and 
adequate  stock. 


OHIO  v»K— - 


WCK  Y  /£«  SI 


-STATION 
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^en.  Thomas  ScoflF s 
t  Censor  Charge 

jflas  No  Quarrel  With  CBS  on 
llinor  Changes  in  Speech 

■jilUCH  ADO  about  nothing  was 
ihe  manner  in  which  Sen.  Elbert 
0.  Thomas  (D-Utah)  described  a 
York  Post  story  of  Aug.  9 
.at  "three  pertinent  statements" 
pf  a  speech  he  delivered  on  CBS 
from  Washington,  Aug.  8  had  been 
(jj'pensored  by  the  network. 
'!  Although  Sen.  Thomas  said  he 
didn't  think  the  portions  he  deleted 
sv-ere  of  controversial  nature,  he 
^sserted:  "I've  never  delivered  a 
radio  speech  that  I  didn't  change 
^fter  the  advance  copies  went  out.'' 
He  explained  that  advance  copies 
of  his  speech  were  given  the  press 
^or  release  after  his  broadcast, 
which  originated  at  the  CBS  Wash- 
ington station,  WTOP. 

^!  CBS  Ofifers  Time 

In  a  statement  last  Wednesday, 
jtfollowing  the  Post  story,  Paul  W. 
iKesten,  executive  vice-president 
of  CBS,  said:  "We  wish  to  point 
'out  that  the  Neio  York  Post  story 
'on  Sen.  Thomas'  broadcast  is  in 
error  in  stating  that  CBS  officials 
■censored  any  part  of  the  Senator's 
talk.  A  thorough  check  of  the  en- 
tire organization  indicates  that  no 
CBS  official  had  any  knowledge  of 
jany  changes  which  Sen.  Thomas 
.made  in  his  speech. 

"We  have  learned  that  one  of 
our    employes    suggested  certain 
changes,  for  reasons  that  are  not 
(.  clear.  CBS  profoundly  regrets  that 
i  any  such  suggestions  were  made, 
since  our  policy  of  presenting  con- 
'  troversial   public   issues,   in  time 
provided  at  our  own  expense,  pro- 
hibits censorship  of  any  kind  other 
than  to  delete  slander,  libel,  ob- 
scenity or  inciting  to  violence.  We 
welcome  the  freest  possible  airing 

■  of  all  responsible  points  of  view, 
j  "CBS  officially  offers  time  to  Sen. 
.  Thomas  to  repeat  his  broadcast 

and  include  any  items  he  may  have 
deleted  at  the  suggestion  of  a  CBS 

■  employe." 

I  ,  Sen.    Thomas  said   he  had  no 
J  criticism  of  CBS  or  its  employes 
and  declared  the  deletion  of  the 
portion  in  question  did  not  change 
the  speech.  "The  big  idea,"  he  ex- 
plained, "was  setting  up  shelters 
and  we  got  that  across. 
^     "All  the  stations  and  networks 
|i  have  been  nice  to  me  the  last  20 


1  of  48 

12 


Oounds  like  slightly  screwy 
mathematics,  so  we'll  explain. 
The  voice  of  station  WENR 
reaches  well  into  four  states — 
Illinois,  Michigan,  Wisconsin 
and  Indiana.  Four  states — one 
twelfth  of  the  48  that  make 
up  America. 

But  because  of  the  happy 
circumstance  of  these  states 
being  thickly  populated  it  adds 
up  to  13,000,000  Americans— 
and  that's  One-Tenth  of 
the  Nation. 

This  may  be  news  to  you  but 


it's  practically  legend  to  the 
host  of  new  advertisers  who 
have  come  into  the  WENR 
fold.  And  as  far  as  we  can  make 
out,  as  happy  and  content  a 
list  of  advertisers  who  ever 
spoke  on  the  airways. 

Why  not?  Besides  spreading 
its  voice  to  One-Tenth  of  the 
Nation  WENR  does  so  at  the 
lowest  rate  per  1000  families. 

Worth  looking  into,  wouldn't 
you  say? 


with  them.  Sometimes  I've  had  15 
minutes  to  fill  and  find  my  speech 
takes  12  or  13  minutes.  I've  had 
to  rewrite  it  to  make  it  fit.  Or 
maybe  I've  had  too  much  and  had 
to  cut  it  some.  I  don't  know  who 
protested  about  my  talk  on  Colum- 
bia. I  didn't.  I  was  a  guest  of  the 
CBS,  using  free  time.  Some  sug- 
gestion was  made  that  a  part  of 
my  remarks  might  be  considered 
controversial.  I  made  some  changes. 
It  was  all  very  friendly  and  I  am 
perfectly  satisfied.  No  point  would 
be  served  in  repeating  the  original 
text.  That  would  not  be  timely." 
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Radio-Sponsored 

FIRST  organization  of  its 
kind  to  be  sponsored  by  radio, 
the  Western  Montana  Press- 
Radio  Club  is  promoting  a 
new  era  of  closer  co-operation 
between  the  two  media. 
Organized  last  Fall  by  Art 
Mosby,  general  manager  of 
KGVO  Missoula,  the  Club 
was  incorporated  in  Febru- 
ary to  admit  to  active  mem- 
bership personnel  from  daily 
and  weekly  newspapers  and 
radio  stations,  with  associate 
members  available  to  busi- 
ness and  professional  men. 
Club  facilities  include  a 
handsome  lounge,  private  bar, 
lending  library,  speakers'  hall 
and  a  game  room. 


Post- War  Plan 

MEISSNER  MFG.  Co.,  Mt.  Car- 
mel.  111.  and  Chicago,  has  created 
a  national  sales  organization  to 
distribute  the  Meissner  "super  ra- 
dio-phonograph" after  the  war  and 
to  give  the  company  direct  repre- 
sentation in  the  national  market,  it 
was  announced  by  G.  V.  Rockey, 
executive  vice-president.  Ray  R. 
Hutmacher  has  been  named  district 
manager,  with  headquarters  at  the 
Chicago  headquarters  of  the  Meiss- 
ner organization. 


Radio  Wins  Praise 
For  Role  in  Strike 

Phila.  Stations  All  Lauded  for 
Part  in  Getting  City  Rolling 

WITH  transportation  operating  at 
normal  under  Army  supervision, 
Philadelphia  stations  last  week  re- 
turned to  regular  schedules  after 
a  week  of  public  service  broadcasts 
in  which  radio  was  credited  with 
bringing  about  a  return  to  work 
at  midnight  Aug.  6  of  the  city's 
striking  transportation  workers. 

Maj.  Gen.  Philip  Hayes,  placed 
in  command  when  President  Roose- 
velt ordered  the  Arniy  to  take  over 
the  Philadelphia  Transportation 
Co.,  issued  an  ultimatum  to  the 
striking  CIO  workers  to  return  to 
their  jobs  by  midnight  Aug.  6.  The 
ultimatum  was  transcribed  and 
broadcast  by  all  of  Philadelphia's 
nine  stations. 

Radio  Wins  Praise 

From  the  moment  that  WIP,  a 
24-hour  station,  broadcast  the  first 
strike  bulletin  at  5:30  a.m.  Aug. 
1,  when  the  workers  went  out  in 
protest  to  the  upgrading  of  Negro 
employes,  until  after  normal  sched- 
ules were  resumed  by  the  city's 
trolley,  bus  and  subway  systems, 


WTAG^ 


Worcester's  largest  buyers  of  radio  time,  among 
them  department  stores,  wholesale  bakeries  with 
distribution  over  the  entire  market  area,  a  chain 
of  super  markets,  five  Savings  Banks  —  all  select 
WTAG  —  using  52  week  programs  —  one  of  them 
in  its  fourteenth  consecutive  year.  They  know  from 
repeated  experience  which  station  reaches  the 
greater  audience,  because  they  can  quickly  meas- 
ure the  response  to  offerings  of  merchandise  and 
services.  Worcester  merchants  set  an  example  easy 
to  follow:  when  you  buy  time,  buy  an  audience  — 
the  WTAG  audience. 

PAUL    H.    RAYMER    CO.    HaWonai    Sales  Represenlalives 


WORCESTER 


OWNED    AND    OPERATED    BY    THE   WORCESTER  TELEGRAM-GAZETTE 


New  KSTP  Market 

INMATE  of  the  Stillwater, 
Minn.,  state  penitentiary 
wrote  KSTP  St.  Paul  to  add 
him  to  its  mailing  list  for 
program  notes.  He  is  writing 
a  radio  column  for  the  prison 
paper,  Minnesota  Prisons 
Radio  Reporter.  The  request 
has  been  filled,  but  now  the 
sales  department  is  contem- 
plating the  coverage  from  a 
market  standpoint. 


Philadelphia's  stations  broke  into 
programs  with  bulletins  on  de- 
velopments, did  special  newscasts 
and  carried  interviews,  winning 
the  commendation  of  Mayor  Ber- 
nard Samuel,  Gen.  Hayes,  CIO 
leaders.  Government  officials  and 
the  President. 

WCAU  was  given  wide  press 
commendation  for  its  roundtable 
broadcast  Aug.  2  by  representa- 
tives of  the  conflicting  parties. 
Participating  in  the  program, 
which  was  handled  by  Katharine 
Clark,  WCAU  commentator,  were 
Frank  L.  McNamee,  War  Man- 
power Commission  regional  direc- 
tor; James  Fitzsimon,  internation- 
al vice-president  of  the  Transport 
Workers  Union  (CIO)  ;  Mayor 
Samuel,  Joseph  Sharfsin,  general 
counsel  of  the  FEPC;  the  Rev.  E. 
A.  E.  Palmquist,  secretary.  Fed- 
eration of  Churches;  Mrs.  Ruth 
Mayo,  Red  Cross  Blood  Donor 
Service  regional  director;  Theo- 
dore Spaulding,  president,  Phila- 
delphia Chapter,  National  Assn.  for 
the  Advancement  of  Colored  Peo- 
ple. Station  officials  said  Dr.  A. 
A.  Mitten,  chief  of  industrial  re- 
lations for  the  PTC,  declined  to 
participate.  WCAU  also  carried 
other  broadcasts  from  both  sides 
as  well  as  news  developments. 

Benedict  Gimbel  Jr.,  president 
of  WIP,  obtained  an  exclusive  in- 
terview with  Guy  E.  Parsons,  act- 
ing superintendent  of  police,  at  1 
a.m.  Aug.  2.  A  transcription  was 
rebroadcast  several  times  during 
the  day.  WIP  also  carried  other 
special  interviews  and  develop- 
ments, using  its  mobile  unit  for 
pickups  and  recordings. 

WIBG  installed  microphones  in 
the  editorial  room  of  the  Philadel- 
phia Daily  Neivs  for  strike  develop- 
ment broadcasts  by  station  an- 
nouncers and  commentators  and 
News  reporters. 

WFIL  mobile  unit  was  used  ex- 
tensively for  special  pickups  and 
recordings  throughout  the  strike. 
KYW  WPEN  WHAT  WDAS 
WTEL  also  gave  complete  news 
coverage.  All  of  the  stations  of- 
fered their  facilities  to  Gen.  Hayes, 
when  he  took  over,  and  previously 
to  Mayor  Samuel.  Many  workers 
were  dependent  entirely  on  radio 
during  the  transportation  tieup. 
Philadelphia  newspapers  gave  con- 
siderable space  to  radio's  coverage 
and  public  service  during  the 
strike. 


2,590,000  RADIOS  j 
LISTED  IN  BRAZIV 

AN  ILLUSTRATED  Brochure  oi 
Brazil,  third  in  a  series  of  studies  ori 
Latin  American,  market  prepared  by 
the  Readers  Digest  Assn.,  Pleasant 
ville,  N.  Y.,  with  the  assistance  of 
Irwin  Vladimir  &  Co.,  N.  Y.,  reveak 
that  radio  sets  in  Brazil  have  increased 
from  200,000  in  1928  to  2,-590,000  in 
1940.  According  to  the  report,  Brazi) 
has  76  stations,  but  no  networks. 

Daily  Government  Hour  broadcast 
8-9  p.m.,  which  must  be  transmitted 
by  all  stations,  is  telephoned  from 
Rio  de  Janeiro  to  Sao  Paulo  and 
thence  is  passed  on  by  Radiobras,  na- 
tional cable  company.  In  many  small 
towns  the  receiving  sets  can  pick  up 
only  local  broadcasts.  Most  important 
stations  in  Rio  and  Sao  Paulo  are 
PRE-8,  PRA-9,  PRG-3,  PRE-9,  FRF 
3  and  PRG-2. 

Although  the  total  listening  audience 
in  Brazil  has  never  been  exactly  meas- 
ured, the  report  continued,  it  is  known 
that  it  includes  all  classes,  and  that 
variance  in  living  habits  must  be 
borne  in  mind  when  judging  which 
broadcasting  periods  are  most  valu- 
able to  the  advertiser.  In  Sao  Faulo, 
the  best  broadcasting  time  is  between 
11  a.m.  and  2  p.m.,  when  workers 
are  home  lunching.  At  night,  preferred 
broadcasting  hours  are  from  9  p.m. 
to  midnight. 


Admiral  to  South  America 

PREPARING  for  an  expected 
large  export  postwar  trade  in 
radios  and  other  appliances,  Ad- 
miral Corp.,  Chicago,  is  sending 
Dick  Bohn,  maanger  of  the  export 
division,  on  an  extended  trip 
throughout  South  America  to  sign 
up  Admiral  distributors,  according 
to  Ross  D.  Siragusa,  firm  head. 
Mr.  Bohn  will  take  with  him  pic- 
tures and  specifications  of  the  ex- 
port models  designed  to  meet 
climatic  conditions  in  South  Amer- 
ica. In  conjunction.  Admiral  is 
starting  a  large  advertising  drive 
in  Latin  America  and  other  for- 
eign markets. 


'Canteen'  Earns  $350,000 

STARTING  ITS  third  year  on 
CBS,  Stage  Door  Canteen  has 
earned  a  total  of  $350,000  for  the 
American  Theatre  Wing,  under 
whose  auspices  the  program  is  pre- 
sented. The  money,  contributed  by 
the  program's  sponsor,  Corn  Prod- 
ucts Refining  Co.,  New  York,  goes 
towards  feeding  and  entertaining 
servicemen  in  canteens  operated 
by  the  Theatre  Wing  in  seven  cities 
throughout  the  country.  The  half- 
hour  variety  pro-am  is  heard  Fri- 
days at  10:30  p.m.  Agency  is  C.  L. 
Miller  Co.,  New  York. 
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demands  PRECISION  PERFORMANCE 
WARTIME  COMMISSION   ,   ,  , 


CRYSTALS  THAT  FIGHT 
Precision    Crystal  Grinding, 
Finishing  and  Assembly  in  Kan- 
sas  City   Plant  .  .  .  Important 
Part  of  CRECO'S  War  Job. 


.  our  PEACETIME 

Victory f  to  he  sure^ 


you  are  ready 
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to  prepare^  for  the  time  heing^  a  limited 
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COMMERCIAL 


Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


Write,  Wire  or  Call 

RADIO  EmilPMEIT  COMPAIY 


EVERETT  L.  DILLARD,  General  Manager 
Porter  BIdg. 
KANSAS  CITY,  MO. 


Crossroads-of-the-World 

HOLLYWOOD,  CAL. 


'BE  SURE  OF  TOMORROW  .  .  .  BUY  WAR  BONDS  TODAY" 


Television  Ready  for  Public  Moment 
War  Ends^  Declares  Philco  Executive 


Exclusive  Memphis  Station 

to  Present 
ASSOCIATED   PRESS  NEWS 

News  Every  Hour  on  the  Hour 
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UNLIKE  radio,  which  required  an 
entirely  new  structure  of  engineer- 
ing, manufacturing,  programming 
and  networking,  television  is  ready 
for  the  public  the  moment  the  war 
is  over  and  peacetime  manufactur- 
ing can  begin,  James  H.  Carmine, 
vice-president  in  charge  of  merch- 
andising for  Philco  Corp.,  told  last 
Thursday's  session  of  the  television 
seminar  of  the  Radio  Executives 
Club  of  New  York. 

"Probably  never  before  has  the 
product  of  a  great  new  industry 
been  so  completely  planned  and 
highly  developed  before  it  was  of- 
fered to  the  public  as  has  tele- 
vision," he  declared,  citing  the 
$25,000,000  that  has  already  been 
invested  in  television  research  and 
development. 

20,000  Trained  Experts 

Stating  that  mass  production 
facilities  are  available  to  bring 
television  receivers  to  the  public 
at  low  cost,  he  said  that  transmit- 
ters and  receivers  are  already  de- 
signed; advertisers,  agencies  and 
television  broadcasters  are  experi- 
menting with  programming,  in 
which  the  public  has  evinced  a  great 
interest;  television  networking  by 
radio  relays  has  been  proved  prac- 


Two  Promoted 

TWO  PROMOTIONS  in  the  Radio 
Branch  of  the  War  Dept.  BPR 
were  announced  last  Wednesday. 
Albert  M.  Wharfield,  officer  in 
charge,  overseas  section  of  the  Ra- 
dio Branch,  received  his  majority. 
Lansing  Lindquist,  field  producer 
for  the  Army  Hour,  was  made  a 
first  lieutenant.  A  holder  of  the  Le- 
gion of  Merit  for  his  work  as  Com- 
munications Officer  for  the  Med- 
iterranean Theatre,  Maj.  Whar- 
field was  manager  of  national  rat- 
ings reports  with  C.  E.  Hooper 
Inc.  before  entering  the  service. 
Lt.  Lindquist  was  formerly  with 
WHO  Des  Moines,  the  Iowa  Net- 
work and  was  program  director  of 
WSYR  Syracuse. 


Garment  Video  Show 

INDUSTRIAL  Undergarment 
Corp.,  Poughkeepsie,  N.  Y.,  mak- 
ers of  Stardust  Fashion  Products, 
has  arranged  for  a  video  program 
on  WARD,  DuMont  Studio  in  New 
York  on  Aug.  23.  The  telecast, 
based  on  astrology,  will  be  di- 
rected and  produced  by  Norman 
D.  Waters  &  Assoc.,  New  York 
agency  for  Industrial,  and  the 
Television  Workshop,  New  York. 


Willard  Co.  Sponsors 

WILLARD  TABLET  Co.,  Chicago 
(stomach  tablets),  begins  sponsor- 
ship October  2  of  a  series  of  five 
minute  shows,  three  times  weekly, 
on  WWVA  WMMN  WROL  KMA 
WALA  KTUL  WGBF  WSGN. 
26  week  contracts  placed  through 
First  United  Broadcasters,  Chi- 
cago. 


ARCADY  FARMS  MILLING  Co., 
Chicago,  has  begun  sponsorship  of 
thrice  weekly,  quarter-hour  farm  news 
periods,  6-6  :15  a.m.  on  WLS  Chicago, 
July  25,  for  52  weeks.  Agency  is  Pres- 
ba  Fellers  &  Presba  Adv.,  Chicago. 


tical  and  inexpensive  and  coaxial 
cables  for  networking  are  being  ex- 
tended. The  war's  end  will  see  20,- 
000  men  with  Army  and  Navy 
radio  and  high  frequency  training 
ready  to  handle  the  installation  and 
service  of  television  sets,  he  said. 

Theodore  Smith,  sales  manager 
of  communications  and  scientific 
equipment  of  RCA's  engineering 
products  department,  second  guest 
expert,  answered  questions  about 
equipment  for  video  stations.  Asked 
what  a  television  station  should 
cost,  he  replied  by  asking  how  much 
a  house  should  cost,  explaining 
that  an  exact  answer  is  possible 
only  when  all  conditions  are  known. 

He  pointed  out  that  a  station  in 
New  York  might  cost  twice  as  much 
to  construct  and  operate  as  a  sta- 
tion of  the  same  power  in  a  small- 
er city.  He  also  explained  that  its 
revenue  might  be  twice  as  much, 
so  that  the  extra  investment  would 
be  justified,  stating  that  the  kind 
of  service  required  to  serve  the 
community  and  the  potential  reve- 
nue for  such  service  are  often  the 
most  important  factors  in  determ- 
ining the  type  and  cost  of  station 
construction. 


Explains  WOV  Action 

ALLEGED  refusal  of  the  New 
York  Local  (802)  of  the  AFM  to 
permit  WOV  New  York  to  broad- 
cast a  Broadway  Barn  Dance  pro- 
gram on  cultural  grounds  was  dis- 
missed as  "poppycock"  by  William 
Feinberg,  secretary  of  the  union, 
in  a  statement  to  Broadcasting 
last  Friday.  "Hillbillies  or  sym- 
phony men,  they're  all  musicians 
and  they're  all  members  of  802," 
Mr.  Feinberg  said,  "and  we  wel- 
come employment  for  all  of  them. 
Our  reason  for  refusing  to  permit 
the  WOV  broadcasts  is  a  basic 
union  policy  against  broadcasts 
from  miscellaneous  engagements, 
such  as  dances,  from  outside  of  the 
station  studios." 


Paint  Co.  on  WLS 

AMERICAN  CHEMICAL  PAINT 
Co.,  Ambler,  Pa.,  began  sponsor- 
ship of  a  quarter-hour  garden  in- 
formation program,  Aug.  5,  on 
WLS  Chicago,  7:45-8  a.m.,  every 
Saturday.  The  52-week  contract 
was  placed  by  Brennan-Margulis 
Adv.,  St.  Louis. 


Miles  Renews 

MILES  LABS.,  Elkhart,  Ind.,  re- 
newed Liim  'n  Abner  in  July  for 
another  52  weeks  on  Keystone 
Broadcasting  System  coast  to 
coast.  Agency  is  Wade  Adv., 
Chicago. 


TEA  Meeting  Planned 

TELEVISIOX  Broadcasters  Assn. 
board  of  directors  will  meet  Aug.  25 
in  Schenectady,  with  visits  to  the 
General  Electric  video  studios  and 
transmitter  also  on  the  agenda. 


A  NEW  broadcasting  station  has 
been  authorized  for  Fort  Francis, 
Out.,  according  to  word  from  Walter 
A.  Rush,  Controller  of  Radio.  De- 
partment of  Transport,  Ottawa. 


OFFICE  ROMANCE  culminates  in  :| 
marriage.  Mr.  -&  Mrs.  Paul  White 
are  pictured   shortly   after   their  f 
marriage  in  Washington,  Sunday,  [ 
August  5  [Broadcasting,  Aug.  7]  ' 
at   the    home   of    Mrs.    Franklin  i 
Roudybush.  Mrs.  White,  the  former  | 
Margaret  Miller,  daughter  of  Mr.  | 
&  Mrs.  William  B.  Miller  of  San 
Diego,   writes  documentary  news 
programs  for  CBS.  Mr.  White  is 
director  of  CBS  news  broadcasts. 


Transfers  of  WMRN, 
WRNL  Granted  by  FCC 

CONSENT  to  transfer  control  of 
WRNL  Richmond,  Va.,  and  its  re- 
lays, WEOH  and  WAHM,  and  of 
WMRN  Marion,  0.,  was  granted 
last  Tuesday  by  the  FCC  en  banc. 
All  authorized,  issued  and  outstand- 
ing common  voting  stock  (500  sh.) 
of  the  Richmond  Radio  (]orp.,  li- 
censee of  WRNL,  is  transferred  by 
John  Stewart  Bryan  (60%)  and 
Douglas  S.  Freeman  and  D.  Ten- 
nant  Bryan  (20%  each)  to  the 
Richmond  Newspapers  Inc.,  pub- 
lishers of  the  Times-Dispatch  and 
News  Leader,  for  cancellation  of 
notes  of  the  transferors  aggregat- 
ing $25,000,  due  to  and  held  by  the 
transferee.  John  S.  Bryan  is  presi- 
dent-publisher of  the  newspapers 
and  Mr.  Freeman  is  editor.  D.  T. 
Bryan  also  is  affiliated  with  them. 

Through  sale  of  101  shares  or 
50.5  %  of  the  issued  and  outstand- 
ing capital  stock  of  the  Marion 
Broadcasting  Co.,  licensee  of 
WMRN,  for  $13,837,  sole  owner- 
ship is  transferred  to  Robert  T. 
Mason,  president  and  general  man- 
ager, by  Howard  F.  Guthery  and 
Florence  Guthery.  The  transaction 
gives  Mr.  Mason  all  of  the  200 
shares  of  outstanding  stock,  100 
of  which  are  to  be  retired,  accord- 
ing to  the  petition^ 
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NEW 
LETTER 
CONTEST 

lor  SEBinCEMEM! 


ELEVEN  1st  PRIZE  WINNERS 
IN  5  MONTHS  IN  CONTEST  #i  / 

Yes  sir,  guys,  the  hundreds  of  letters 
received  were  so  swell  that  double 
first  prize  winners  had  to  be  awarded 
each  of  the  first  four  months  and 
there  were  triple  first  prize  winners 
the  fifth  and  last  month  .  .  . 

SO -HERE  WE  GO  AGAIN! 

Get  in  on  this  NEW  letter  contest  — 
write  and  tell  us  your  first  hand  experiences  with  all  types  of  Radio  Communications  equip- 
ment built  by  Hallicrafters  including  the  famous  SCR-299! 

RULES  FOR  THE  CONTEST 

Hallicrafters  will  give  $100.00  for  the  best  letter  received  during  each  of  the  five  months 
of  April,  May,  June,  July  and  August.  (Deadline:  Received  by  midnight,  the  last  day  of 
each  month.)  .  .  .  For  every  serious  letter  received  Hallicrafters  will  send  $1.00  so  even  if 
you  do  not  win  a  big  prize  your  time  will  not  be  in  vain.  .  .  .  Your  letter  will  become  the 
property  of  Hallicrafters  and  they  will  have  the  right  to  reproduce  it  in  a  Hallicrafters  adver- 
tisement. Write  as  many  letters  as  you  wish.  V-mail  letters  will  do.  .  .  .  Military  regulations 
prohibit  the  publication  of  winners'  names  and  photos  at  present  .  .  .  monthly  winners  will 
be  notified  immediately  upon  judging. 


^  hallicrarters  radio 

BUY  A  WAR  BOND  TODAY! 


THE  HALLICRAFTERS  CO..  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT.  CHICAGO  16,  U.  S.  A. 


WHY  PAY 
A  GREAT 
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Hearing  of  CIO  Protest  Against  WHKC 
Deferred  to  Wednesday;  Egolf  Quizzed 


Natio 


1000 


■■pill 

watts  effectively  beam  the 
message  of  WWNC's 
advertisers  to  the  17 
counties  in  its  primary  and 
secondary  listening  area...  17 
counties  walled  in  by  the  Great 
Smokies  and  the  Blue  Ridge 
mountains  from  outside  radio 
influence.  To  reach  the  entire 
Western  North  Carolina 
market,  use 


tf  WIVC  570  KC 

Serving  Western  North  Carolina  '  j| 
fromASHEVILlE  CBS 

DON  S.  £11  AS,  Executive  Direttor  '  J 
Repreiented  by  The  KATZ  AGENCY.  T 
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HEARING  before  the  FCC  of  the 
•  UAW-CIO  petition  challenging 
operations  of  WHKC  Columbus, 
originally  scheduled  for  Tuesday, 
has  been  postponed  to  10:30  a.m. 
Wednesday  (Aug.  16),  by  agree- 
ment between  Ernest  Goodman, 
CIO  general  counsel,  and  Philip 
G.  Loucks  of  Loucks  &  Scharfeld, 
Washington  counsel  for  WHKC. 

On  Thursday  the  CIO  filed  pe- 
tition with  the  FCC  asking  sub- 
penas  duces  tecum  for  radio  scripts 
of  Boake  Carter,  Upton  Close, 
Fulton  Lewis  Jr.,  Sheelah  Carter, 
Col.  Robert  MeCormick,  publisher 
of  the  Chicago  Tribune,  DeWitt 
Emery,  president  of  the  National 
Small  Businessmen's  Assn.,  and 
others,  broadcast  over  the  Colum- 
bus station. 

Understanding  Cited. 

Meantime  the  CIO  last  Wednes- 
day took  depositions  of  Willard 
Egolf,  NAB  director  of  public  re- 
lations, on  the  NAB  Code,  which 
the  CIO  has  attacked.  Carl  M. 
Everson,  vice-president  and  gen- 
eral manager  of  WHKC,  in  a 
statement  of  fact  filed  with  the 
Commission,  categorically  denied 
the  CIO  allegations. 

In  his  examination  of  Mr.  Egolf, 
Mr.  Goodman  indicated  that  he  felt 
violations  of  the  NAB  Code,  which 
was  adopted  "in  the  public  in- 
terest," would  be  grounds  for  re- 
vocation of  a  license  or  refusal  of 
renewal  by  the  FCC.  He  asked 
Mr.  Egolf  if  the  NAB  planned  to 
repudiate  a  13-weeks  series  of 
transcriptions,  offered  by  the  Na- 
tional Assn.  of  Manufacturers,  as 
it  did  a  series  of  proposed  spot 
announcements  tendered  radio  a 
year  ago  by  the  CIO.  The  NAB 
witness  said  the  series  had  not 
been  submitted  to  the  Code  Com- 
mittee. Mr.  Egolf  testified  that 
the  Code  Committee  had  never 
received  any  complaints  about 
WHKC. 

In  his  statement  of  fact  Mr. 
Everson  said  the  WHKC-CIO  con- 
tract for  52  weeks  was  signed 
June  1,  1943,  only  after  confer- 
ences with  CIO  and  station  offi- 
cials, "with  the  distinct  under- 
standing that  the  main  purpose  of 
the  programs  would  be  to  foster 
better  relations  between  manage- 
ment and  labor,  the  public  and 
labor,  and  members  of  Local  927 
UAW-CIO,  and  with  the  further 
understanding  that  the  programs 
would  not  be  used  to  solicit  mem- 
berships, to  discuss  race,  religion 
and  politics  or  controversial  sub- 
jects." 

The  contract  contained  the 
clause,  "All  program  materials 
prepared  by  the  sponsor  are  sub- 
ject to  the  approval  of  the  station 
management,  both  as  to  artists  and 
as  to  program  content,"  the  state- 
ment continued.  With  reference 
to  an  Aug.  8  speech  of  Richard  T. 
Frankensteen,  vice-president  of 
the  UAW-CIO,  over  which  the 
union  has  filed  protest,  Mr.  Ever- 
son's   statement  said  it   was  re- 


written by  the  union  through 
mutual  consent. 

"The  policy  under  which  the 
station  refused  to  permit  specific 
references  to  Sen.  Robert  A.  Taft 
of  Ohio,  Sen.  Burton  K.  Wheeler 
of  Montana,  Sen.  Gerald  Nye  of 
North  Dakota,  Congressman  John 
Voorhees  of  Columbus,  0.,  has 
been  followed  generally  by  the 
station  with  respect  to  all  local 
non-political  broadcasts  and  is  not 
a  policy  invoked  specifically 
against  any  labor  organization," 
said  the  statement. 

Mr.  Everson,  denying  discrim- 
ination against  Mr.  Frankensteen, 
said,  "I  did  not  at  the  time  think 
it  proper,  code  or  no  code,  to  per- 
mit such  utterances  on  a  commer- 
cial program  unless  made  by  a 
candidate  running  for  public  of- 
fice and  speaking  in  his  own  behalf 
or  on  a  roundtable  sustaining  pro- 
gram where  all  parties  concerned 
would  have  equal  opportunity  of 
expression." 

The  CIO  had  contended  it  can- 
celled its  program  because  of  the 
station  censorship.  Mr.  Everson's 
statement  said  the  local  CIO  office 
informed  WHKC's  bookkeeping 
department  that  the  show  was 
cancelled  because  the  Curtiss- 
Wright  Corp.  was  no  longer  on 
the  air.  In  the  final  broadcast 
Nov.  28  the  CIO  script  said,  the 
statement  added,  "At  our  last 
membership  meeting  the  decision 
was  made  and  voted  upon  by  those 
present  that  Local  927's  radio  pro- 
gram to  be  discontinued  for  the 
time  being.  And  since  the  voice  of 
the  membership  is  the  ruling  power 
we  are  now  adhering  to  this  de- 
cision." 

Mr.  Everson  declared  that  al- 
though the  CIO  series  began  June 
6,  1943,  and  continued  until  Nov. 
28,  "I  have  searched  the  files  and 
was  unable  to  find  a  single  letter 
of  complaint  or  commendation  with 
respect  to  these  programs." 

Mr.  Everson  submitted  scripts 
of  Mr.  Lewis'  broadcasts  of  March 
6,  7,  13,  21,  22  and  27,  1944,  which 
had  been  attacked  by  the  CIO  pe- 
tition and  pointed  out  that  they 


77  AND  STILL  carrying  the  ball 
That's  Ben  Wolff  of  the  WEMI 
Milwaukee  sales  staff,  who  just  had 
a  birthday.  The  staff  held  a  partj 
for  the  occasion  and  gave  Mr 
Wolff  a  gift  of  a  $100  War  Bond 

'Hot  Shots'  13th  Year 

THE  HOOSIER  Hot  Shots  hav. 
signed  their  13th  consecutive  52 
week,  contract  with  Wade  Adv. 
Chicago,  for  National  Barn  Dance 
sponsored  by  Alka-Seltzer  on  NBC 
9  p.m.  (EWT)  Saturdays.  Contrac 
provides  that,  besides  their  weekl] 
broadcasts,  the  Hoosier  Hot  Shoti 
may  fulfill  recording  commitments 
make  eight  pictures  for  Columbis 
Pictures  Corp.,  and  make  a  stipu 
lated  number  of  personal  appear 
ances.  Act  will  appear  soon  on  th( 
screen  in  Paramount's  Nationa 
Barn  Dance. 


were  presented  four  months  afte]\ 
the  Frankensteen  broadcast.  He 
also  explained  that  under  network 
operations  "known  by  both  the  pe 
titioner  and  the  Commission,"  sta 
tions  affiliated  with  network; 
"must  rely  upon  the  originating 
station's  compliance  with  the  laws 
and  regulations". 
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intervener  companies  to  the  case 
as  well  as  representatives  of  the 
AFM.  Ordered  to  appear  also  were 
J.  W.  Murray,  general  manager, 
RCA  Victor  Division,  RCA;  Robert 
F.  Myers,  counsel,  NBC;  C.  Lloyd 
Egner,  vice-president  of  NBC  Re- 
cording Corp.;  Mr.  Padway  and 
Henry  A.  Friedman,  AFM  counsel. 

The  telegram  follows: 

Re  :  Electrical  Manufacturers  and 
AFM  (AFL),  Case  no.  111-2499-D. 
The  National  War  Labor  Board 
hereby  summons  the  parties  to  the 
aforementioned  case  to  a  public 
hearing  to  be  held  before  the  NWLB 
in  Room  5341,  Department  of  Labor 
Building,  14th  Street  and  Constitu- 
tion Avenue.  Washington.  D.  ('.,  on 
Thursday,  April  17,  1944  at  10:30 
a.m.  to  show  cause  why  the  union 
has  not  complied  with  the  provis- 
ions of  the  .Tune  15,  1944  order  in 
the  aforementioned  case. 

Events  Reviewed 

Mr.  Padway  appeared  in  re- 
sponse to  a  telegram  Monday  from 
Mr.  Davis  advising  him  that  he  had 
ordered  George  Murk,  president  of 
Local  73,  AFM,  Minneapolis,  to 
come  before  the  Board  to  explain 
why  the  strike  had  not  been  termi- 
nated. Neither  Mr.  Murk  nor  any 
other  members  of  the  Minneapolis 
local  appeared. 

Also  present  from  the  AFM  were 
Harry  J.  Steeper,  assistant  to  the 
president;  and  Clair  E.  Meeder. 
Appearing  for  KSTP  were  Sam  J. 
Levy  and  Paul  D.  P.  Spearman, 
attorneys. 

Mr.  Davis  opened  the  hearing  by 
reviewing  the  action  taken  by  the 
Board  early  in  May  [Brdadcast- 
ING,  May  8]  when  it  directed  that 
a  strike  of  musicians  at  the  Min- 
neapolis studios  of  the  station  be 
terminated. 

He  traced  the  sequence  of  events 
since  that  directive :  the  compliance 
of  the  union  by  returning  to  work, 
a  subsequent  poll  by  the  National 
Labor  Relations  Board  showing  the 
musicians  voting  8  to  6  against 
resuming  the  strike,  the  issuance 
of  a  restraining  order  by  the  Dis- 
trict Court  to  prevent  the  union 
from  holding  a  meeting  to  continue 
the  strike,  an  order  by  Mr.  Petrillo 
to  the  local  to  go  back  on  strike,  the 
dismissal  of  court  proceedings  by 
the  station,  a  request  by  the  Chi- 
cago regional  WLB  to  return  to 
work,  and  a  similar  order  by  the 
national  Board  to  Petrillo  which 
the  AFM  leader  referred  to  Mr. 
Padway. 

Mr.  Davis  pointed  out  that  the 
panel  appointed  by  the  regional 
Board  was  prepared  to  issue  its  re- 
port on  the  dispute  when  the  strike 
was  resumed,  interrupting  the  or- 
derly proceedings  under  which  the 
Board  operates  and  to  which  labor 
organizations  have  pledged  them- 
selves to  adhere  regardless  of  the 
provocations  of  the  dispute.  He 
demanded  to  know  why  the  men 
were  not  ordered  to  return  to  work. 

Mr.  Padway  contended  that  the 
union  is  not  striking  and  that  the 
whole  case  before  the  Board  is 
based  on  a  "technical  twist"  in- 


volving the  transfer  of  musicians 
from  the  St.  Paul  studios  of  the 
station  to  the  Minneapolis  studios. 
He  asserted  that  the  musicians  are 
still  at  work  in  St.  Paul  but  that 
the  owner  of  the  station  has  been 
trying  to  make  them  work  in  Min- 
neapolis, where  the  wage  scale  is 
higher,  at  the  St.  Paul  rates. 
Eloquent,  But! 

Mr.  Davis  interrupted  Mr.  Pad- 
way  to  remark:  "You're  making  an 
eloquent  argument  but  I  want  the 
facts".  He  asked  how  long  prior  to 
the  original  strike  the  contractual 
arrangements  under  which  the  mu- 
sicians were  employed  had  existed. 

Mr.  Padway  replied  that  the  sta- 
tion had  been  sending  its  musicians 
to  Minneapolis  for  occasional 
broadcast's  for  many  years  but  that 
this  practice  had  been  growing  in 
recent  years,  reaching  its  highest 
point  with  the  development  of 
KSTP's  Radio  City  studios.  "This 
man  (Mr.  Hubbard)  is  trying  to 
establish  himself  in  Minneapolis 
on  a  St.  Paul  basis",  he  said.  "Do 
we  have  to  work  for  him?  We  say 
no!" 

Mr.  Levy  testified  that  Mr.  Pad- 
way  had  given  a  "garbled"  state- 
ment on  the  situation.  He  said  that 
KSTP  has  operated  on  a  joint  con- 
tract with  the  Minneapolis  and  St. 
Paul  unions  covering  employment 
in  both  cities  and  cited  sections  of 
the  contract  in  support  of  his  testi- 
mony. He  said  the  union  wanted  a 
separate  contract  for  Minneapolis 
and  demanded  that  the  station  em- 
ploy eight  musicians  in  Minne- 
apolis and  be  paid  for  22  hours  a 
week  and  also  three  platter  turners 
and  a  librarian.  He  said  the  sta- 
tion did  not  have  sufficient  work 
for  these  men. 

Mr.  Davis  then  turned  to  Mr. 
Padway  and  said  he  had  not  yet 
been  given  a  satisfactory  explana- 
tion as  to  why  these  differences  over 
wage  rates  and  employment  could 
not  be  settled  under  the  orderly 
procedures  of  the  Board. 

Mr.  Padway  said  the  strike  was 
renewed  because  the  employer  "ir- 
ritated" the  union  by  taking  the  case 
to  the  courts,  issuing  press  releases, 
spending  money,  etc.  The  union  felt, 
he  said,  that  if  Mr.  Hubbard  would 


O'Dea  Motion  Granted 

MOTION  by  Richard  E.  O'Dea 
minority  stockholder  in  Wodaan 
Corp.,  licensee  of  WOV  New  York 
to  take  depositions  in  connectioi 
with  the  application  of  Arde  Bulov£ 
and  Maj.  Harry  D.  Henshel  t( 
transfer  control  of  Wodaam  Corp 
to  Murray  and  Meyer  Mester  was 
granted  last  Wednesday  by  Com 
missioner  C.  J.  Durr,  sitting  as 
motions  chairman  of  the  FCC.  Mr 
O'Dea,  through  his  attorneys,  War 
ren  &  McGroddy,  New  York,  fik( 
petition  to  intervene  in  the  pro 
posed  transfer,  hearing  for  whicl 
was  held  July  6.  The  Mester  Broth 
ers,  through  Segal,  Smith  &  Hen» 
nessey,  Washington  counsel,  previ 
ously  had  been  granted  motion  t( 
take  depositions  of  character  wi 
nesses. 


WMPS-Plough  Deal 

CONTRACT  provisions  were  bein 
completed  last  week  for  sale  o 
WMPS  Memphis,  by  Memphi* 
Broadcasting  Co.,  Scripps-Howarc' 
subsidiary,  to  Plough  Inc.,  phar 
maceutical  manufacturers.  Thi 
price  is  understood  to  be  approxi 
mately  $350,000,  with  $50,000  o 
the  price  representing  adjustmem 
on  receivables.  Plough  Inc.,  is  form 
ing  a  new  corporation  to  take  ove_ 
the  regional  [Broadcasting,  Jub' 
17]. 


1' 


KFJI  Sold  to  Miller 

SALE  of  KFJI  Klamath  Falls 
Ore.,  by  George  and  Rachel  Kin 
caid  to  Williard  D.  Miller  of  tha 
city  for  approximately  $110,000  wa, 
effected  last  week,  subject  to  FC( 
approval.  Mr.  Miller  is  head  of  i 
contracting  firm  and  lumber  yari 
and  owns  the  Willard  Hotel  ii 
Klamath  Falls,  KFJI  operates  oi 
1240  kc.  with  100  w. 


handle  the  dispute  in  this  fashioi 
it  would  "take  him  on". 

Mr.  Davis  replied  that  there  wa 
"no  reason  in  the  world"  why  thi 
union  should  not  present  the  jus 
tice  of  their  case  in  an  orderly  wa; 
before  the  Board.  He  said  the  cour 
proceedings  were  "over  the  dam' 
in  that  it  was  "incredible"  to  bin 
that  the  strike  should  be  renewe< 
after  the  union  had  originally  com 
plied  with  the  Board's  order  to  re 
turn  to  work. 

"There's  no  reason  on  earth  wh; 
the  orderly  procedures  of  thi 
Board  cannot  he  continued",  hi 
added. 


1480  Kilocyelei  Full  Time  Operation 

WHOM 

FOR  BETTER  THAN  AVERAGE  RESULTS 

Joseph  Lang,  Gen.  Mgr. 

Ne^  York  Studios:  29  West  57th  Street,  New  York  City 
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.  5  FT.  MINIMUM 
|l  9  FT.  MAXIMUM 


ADAPTERS  Any  of  your  microphones  can  be 
attached  easily  to  this  Boom  without  purchasing  addi- 
tional fittings.  l\o  tools  are  necessary  because  all  the 
adapters  are  threaded  in  order  that  they  can  be 
screiced  together.  The  fitting  attached  to  the  clevis  on 
the  end  of  the  boom  fits  a  Ys  x  24  thread  which  is  the 
thread  for  all  W.  E.  Microphones.  An  adapter  for 
microphones  using  Yo,.  inch  thread;  one  for  %  x  27; 
and  a  hook  complete  the  adapters  normally  supplied. 

CASTINGS  All  castings,  except  base  and  counter- 
weight (cast  iron),  are  strong  aluminum  alloy, 
Alumilited. 

TUBING  All  tubing  18  gauge  aluminum  alloy 
finished  by  the  Alumilite  Process  —  a  hard,  oxide 
coating. 

HANDWHEELS  All  hand  wheels  are  knurled 
and  polished  aluminum  alloy,  2Yi  inches  in  diameter. 
Operated  easily.  Will  turn  without  muscle  strain  or 
injury  to  your  hands. 

CASTERS  Three  inch  double  ball  bearing,  rubber 
tired  Darnell  Casters. 

COLOR    All  castings  platinum  gray.  Baked  enamel. 

GUARANTEE  Workmanship  and  materials 
fully  guaranteed. 


R.ECENT  priority  rulings 
have  made  George  A.  Star- 
bird  Microplione  Booms  again 
available  to  qualified  buyers. 
Radio  stations,  commercial 
sound  studios,  advertising 
agencies  and  others  entitled 
to  maintenance,  repair  and 
operating  preference  ratings 
may  secure  these  booms. 
Long  the  standard  of  this 
type,  and  widely  used  by 
leading  radio  stations  and 
networks,  these  microphone 
booms  will  deliver  years  of 
trouble-free  service  .  .  .  and 
will  reduce  set-up  time.  Ab- 
solutely silent  in  operation. 


See  your  Graybar  represent- 
ative for  descriptive  folder 
and  details  on  priority 
requirements. 


GEORGE  A.  STARBIRD 
ICROPHONE  BOOMS 


950    NORTH    HIGHLAND    AVENUE,    LOS    ANGELES    38,  CALIFORNIA 
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FOUR  TOP 
MARKETS! 

•Central  Kentucky 

IWLAP 

Lexington,  Ky. 

*  Amarillo 

IKFDA 

Amarillo,  Tex. 

•The  Tri-State 


Huntington,  W.  Va. 


'  Knox\dlle 

B  I  R  Knoxcille,  Tenn. 


All  jour  stations  ovned  and  operated  by 
Gilmore  N,   Sunn  and  J.  Lindsay  Ifunn 


GEORGIA 


Phones  on  Penn.  R.  R. 

TRAIN  TELEPHONES,  combin- 
ing: the  principles  of  radio  and 
telephone  are  to  be  installed  on  the 
two  mainline  four  track  divisions 
of  the  Pennsylvania  Railroad  be- 
tween Pittsburgh  and  Harrisburg. 
Lew  Henderson,  Railroad  Regional 
Publicity  Director,  announced  last 
week.  Contact  wil  be  maintained 
via  phone  between  moving  pas- 
senger and  freight  trains,  wayside 
towers,  and  between  moving  trains 
themselves. 

Approximately  300  passenger 
and  freight  locomotives,  90  freight 
cars  and  six  wayside  towers  along 
the  track  will  be  equipped  with 
the  phones.  New  system,  costing 
S1,000,000,  was  developed  by  the 
Union  Switch  &  Signal  Co.,  and 
the  General  Electric  Company's 
research  department.  Device  has 
been  in  experimental  use  on  the 
Trenton-Phillipsburg  branch  of 
the  road  in  New  Jersey  since  1942. 


'Real  Romance'  Series 

HILLMAN  PERIODICALS,  New 
York,  and  Kasper-Gordon,  Boston 
recording  studios,  last  week  signed 
a  two  and  a  half-year  agreement 
for  the  production  of  a  series  of 
transcribed  quarter-hour  programs 
based  on  material  taken  from  Hill- 
man's  Real  Romance  magazine. 
Recorded  dramatization,  under  the 
supervision  of  Jerry  Law,  radio  di- 
rector of  Hillman  Periodicals,  will 
be  made  available  to  stations 
throughout  the  country  for  local 
sponsorship.  Starting  in  Septem- 
ber, a  series  of  one-minute  tran- 
scribed announcements  will  be  used 
on  stations  three  times  weekly  in 
some  75  markets  to  promote  Pag- 
eant, a  Hillman  monthly  which  will 
make  its  debut  in  October.  It  will 
be  an  illustrated  general  news 
magazine.  A  gencv  handling  the  lat- 
ter is  Erwin,  Wasey  &  Co.,  New 
York. 


'Hidden  Enemy'  Drive 

CAMPAIGN  booklet  entitled  Hid- 
den Enemy,  enlisting  advertising 
support  to  spread  public  knowl- 
edge regarding  veneral  diseases, 
has  been  released  bv  the  War 
Advertising  Council,  in  coopera- 
tion with  the  Office  of  War  Infor- 
mation and  the  U.  S.  Public  Health 
Service.  Booklet,  prepared  by  War- 
wick &  Legler,  volunteer  council 
agency,  gives  information  on  back- 
ground of  the  problem  and  offers 
specific  suggestions  for  advertis- 
ing cooperation  including  raii^. 
Sample  of  30  and  43-second  and 
one-minute  spot  announcements 
are  included.  Council  advises,  how- 
ever, that  all  radio  announcements 
should  be  cleared  with  the  OWI 
and  USPHS. 


Red  Cross  Honored 

AS  A  SPECIAL  contribution  to 
the  Red  Cross,  Cresta  Blanca  Wine 
Co.,  New  Y'ork,  is  presenting  a  se- 
ries of  five  broadcasts  on  Mutual, 
12:15-12:20  p.m.,  each  Wednesday 
during  August.  Titled  Red  Cross 
in  Action,  series  describes  the  ac- 
tivities of  that  organization  on 
world  battlefronts.  Five-minute 
programs  contain  no  selling  talk 
for  the  sponsor's  products,  but  are 
devoted  entirely  to  the  Red  Cross 
except  for  a  credit  line  of  sponsor 
identification.  Series  was  placed  by 
William  H.  W^eintraub  &  Co.,  New 
York. 


"HERE'S  YOUR  OFFICE,"  explains  Hugh  Feltis,  KFAB  Omaha  e 
eral  manager,  as  he  shows  the  staff  plans  of  the  new  studies  at  Line/: 
The  KFAB  branch  has  just  moved  from  the  Lincoln  Hotel  to  the  Shar; 
Building.  Discussing  the  layout  are  (1  to  r,  seated)  :  Bill  Dietz,  salesman 
Earl  Williams,  station  manager;  Mr.  Feltis;  Paul  Dodd,  accountant  an 
office  manager.  Standing:  Don  Show-maker,  promotion;  Bill  Macdonal- 
farm  editor  and  program  director;  Mark  Bullock,  chief  engineer;  Jigg 
Miller,  continuity  editor,  all  of  the  Lincoln  office. 


OWI  Returns  to  Program  Production 
Assuming  OCD  'Hasten  the  Day^  Seriei 


SLIGHTLY  altered  to  allow  time 
for  commercial  sponsorship,  the 
Office  of  Civilian  Defense  tran- 
scribed program.  Hasten  the  Day, 
will  be  taken  over  beginning  Sept. 
10  by  the  OWI  Domestic  Radio 
Bureau,  John  D.  Hymes,  deputy 
chief  of  the  Bureau,  advised  sta- 
tions last  week. 

Now  used  by  approximately  320 
stations,  the  program,  a  15-minute 
once  a  week  daytime  serial  on  the 
life  of  the  Tucker  Family  and  its 
part  in  the  war  effort,  will  have 
its  final  broadcast  under  OCD  aus- 
pices during  the  week  of  Sept.  3. 
Suspension  ■was  made  necessary  by 
a  reduction  in  OCD  appropria- 
tions. 

OWI  will  continue  the  program 
on  the  same  stations  but  may  offer 
it  to  other  stations  later,  Mr. 
Hymes  said.  Beginning  Sept.  10 
the  program  will  be  cut  to  13  min- 
utes and  15  seconds  with  one  min- 
ute and  15  seconds  allowed  for 
sponsor  announcements.  Stations 
now  carrying  it  may  offer  it  for 
sale  subject  to  the  usual  Govern- 


ment regulations,  which  excludi 
liquor  or  proprietary  medicin' 
sponsorship. 

The  use  of  disclaimers  will  b' 
unnecessary  where  the  program  i 
sold,  Mr.  Hymes  said,  but  com 
mercial  announcements  must  bi 
worded  to  avoid  any  suggestioi 
that  the  OWI  endorses  the  produc 
or  the  business  of  the  sponsor. 

Presentation  of  Hasten  the  Da] 
by  OWI  marks  the  agency's  firs 
program  production  since  th( 
old  Uncle  Sam  series  which  wa: 
canceled  in  May  1943,  causini 
many  protests  from  stations  whicHt 
had  sold  the  program  to  sponsors;  i 
Hasten  the  Day  will,  continue  t( 
be  written  by  Pauline  Gilsdorf  anc 
directed  by  Charles  A.  Schenck  Jr 

Cost  of  the  program,  which  in 
corporates  the  use  of  various  homcjij 
front  messages,  will  be  borne  bj 
several  Government  agencies. 


WILLIAM  G.  RAilBEAU  Co.,  Chi 
cage  radio  representative,  as  of  Aug 
1   will   represent  WCLO  JanesriUe- 
AVis.    Station   operates   with  250 
on  1280  kc.  : 

! 


H  0  L  L  I  S  T  E  R 


G  R  y  S  T  fl  L  CO. 
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ke  Billions  in  Surplus 
[uipment  Is  Reported 

[riMATE  was  made  last  week 
t  with  the  end  of  European  hos- 
jties,  Government-owned  war  end 
plus  materials  will  include  $3,- 
,000,000  in  radio  equipment  and 
200,000,000  in  radar  equipment 
the  Army  alone,  out  of  a  total 
'(mated  material  surplus  of  $103,- 
5.000,000.  This  total  includes  in- 

Jjstrial  facilities,  aircraft,  ships, 
ential    civilian    raw  materials 
3  finished  products,  according  to 
'  July  28  report  of  the  Senate 
tamittee  on  Small  Business, 
communications  equipment  and 
ttronic  devices  valued  at  $1,159,- 
f  had  been  acquired  up  through 
|.y  15  by  the  Defense  Supplies 
I  ^Ip.,    it   was  reported.   It  was 
ijhasized,   however,   that  while 
vtpluses  were  mounting  at  a  fast 
ite    now    because    of  termin- 
*d  contracts  and  obsolescence,  gi- 
,titic  quanties  will  not  be  built  up 
til  the  end  of  the  war  in  Europe. 


ducation  Office  to  Air 
?ries  of  8  Broadcasts 

<GHT  weekly  half -hour  broad- 
sts  on  critical  issues  in  Amer- 
p.  education  will  be  aired  under 
s  title  "Pursuit  of  Learning"  on 
B  NBC  University  of  the  Air, 
30  p.m.  Sundays.  Series  began 
ag.  13,  according  to  John  W. 
udebaker,  U.  S.  Commissioner  of 
lucation. 

Under  joint  sponsorship  of  the 
S.  Office  of  Education,  the  Na- 
•nal  Education  Assn.,  the  Amer- 
m  Vocational  Assn.,  and  NBC, 
e  series  will  bring  Government 
id  civic  leaders  to  the  micro- 
one  to  exchange  opinions  on 
istwar  educational  problems. 
:ie  initial  broadcast  will  feature 
'ai.  Gen.  Walter  L.  Weible,  Di- 
cct'or  of  Military  Training,  ASF, 
;id  Vice  Adm.  Randall  Jacobs, 
jlief  of  the  Bureau  of  Personnel, 
javy  Dept. 

U.  S.  Manual 

UMMER  1944  edition  of  the  U. 
'(  Government  Manual,  official 
imdbook  of  the  Government,  will 
:  available  for  distribution  after 
,;pt.  21  from  the  Superintendent 
I  Documents,  Government  Print- 
g  Office,  Washington  25,  D.  C. 
bst  is  $1  a  copy  with  2.5%  dis- 
•unt  on  orders  of  100  copies  or 
ore  delivered  to  one  address.  Or- 
;rs  should  be  placed  in  advance. 


USUALLY  impeccably  attired  O. 
L.  (Ted)  Taylor,  general  manager 
of  the  Taylor-Howe-Snowden  sta- 
tions and  owner  of  KTOK  Okla- 
homa City,  was  snapped  informally 
during  his  recent  initiation  into 
the  Shriners  at  Amariilo,  Texas. 


'Cross  Town'  Winner 

WINNING  30-minute  radio  play, 
Cross  Town,  written  by  Chandler 
Harris  in  contest  conducted  by 
NBC-UCLA  Radio  Institute,  was 
announced  by  Jennings  Pierce,  net- 
work western  division  public  serv- 
ice director,  in  chai'ge  of  the  in- 
stitute, and  presented  on  NBC 
stations  Aug.  5.  Confined  to  stu- 
dents enrolled  in  institute  radio 
writing  course,  all  entries  were 
themed  to  the  recruitment  of  blood 
plasma  for  the  war.  Scripts  were 
judged  by  Radio  Institute  faculty. 
Winner  also  received  $100  War 
Bond  contributed  annonymously. 
Similar  contest  will  be  concluded  at 
NBC-Standard  (Cal.)  Radio  In- 
stitute on  Sept.  2. 

Lingerie  Series 

MISS  SWANK,  New  York,  manu- 
facturer of  lingerie  in  a  test  cam- 
paign to  start  in  September,  will 
use  radio  for  the  first  time,  with  a 
quarter-hour  transcribed  series  of 
weeklv  programs  in  some  15  mar- 
kets throughout  the  country.  Sta- 
tion list  may  be  increased  at  a  later 
date.  Contact  for  the  musical  se- 
ries is  for  13  weeks.  Agency  is 
Hirshon-Garfield,  New  York. 


A  Proven 

Sales 
Medium 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise VOVr  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  hurches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  th^  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. I'  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Molrose  5-0333 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


Potent  News 

THAT  German  soldiers  on 
the  Normandy  front  tune 
in  on  BBC  broadcasts  has 
long  been  recognized,  but 
David  Anderson  of  the  BBC 
found  a  Nazi  who  surrend- 
ei'ed  because  of  a  newscast. 
A  Nazi  in  his  foxhole  heard 
via  BBC  that  he  was  sur- 
rounded, so  he  climbed  out, 
walked  into  the  Allied  lines 
and  surrendered. 


RMA  Advertising  Group 
To  Witness  Video  Show 

A  TWO-HOUR  television  program 
was  arranged  by  James  H.  Car- 
mine, Philco  vice-president  in 
charge  of  merchandising,  for  a 
meeting  of  the  Radio  Manufactur- 
ers Assn.  Advertising  Committee 
at  Huntingdon  Valley  Country 
Club,  Philadelphia,  on  Aug.  9.  A 
progress  report  was  presented  by 
Theodore  R.  Sills  &  Co.,  Chicago 
puliiic  relations  agency,  handling 
an  extensive  promotion  program 
for  RMA  on  the  industry's  war- 
time accomplishments  and  to  dispel 
misconceptions  that  postwar  re- 
ceivers will  accomplish  "miracles". 

Members  of  the  committee,  head- 
ed by  John  S.  Garceau  of  the 
Farnsworth  Television  &  Radio 
Corp.,  Fort  Wayne,  Ind.,  are:  Mr. 
Carmine;  Charles  B.  Brown,  RCA 
Victor  Division  of  RCA,  Camden; 
John  Porter,  General  Electric  Co., 
Schenectady;  Seymour  Mintz,  Ad- 
miral Corp.,  Chicago;  S.  D.  Mahan, 
Crosley  Corp.,  Cincinnati;  Edgar 
Herrmann,  Zenith  Radio  Corp., 
Chicago;  Victor  Irvine,  Galvin 
Mfg.  Corp.,  Chicago;  Stanley  H. 
Manson,  Stromberg-Carlson  Co., 
Ro'-hester,  N.  Y.,  and  P.  G.  Gillig, 
Emerson  Radio  &  Phonograph 
Corp.,  New  York. 


New  Rome  Service 

NEW  program  transmission  serv- 
ice, linking  New  York  directly 
with  Rome  and  enabling  Ameri- 
can radio  networks  and  stations  to 
receive  reports  directly  from  the 
Italian  war  theatre,  has  been 
established  by  RCA  Communica- 
tions in  cooperation  with  United 
States  military  authorities.  Serv- 
ice, which  began  Aug.  5  with  the 
broadcast  of  a  commercial  net- 
work program  is  made  possible  by 
RCAC's  direct  radiotelegraph  cir- 
cuit which  has  been  transmitting 
press  dispatches,  government  in- 
formation, military  and  personal 
messages  from  Italy  since  June  13. 


Louis  Gilman 

LOUIS  GILMAN,  58,  president  of 
Gilman,  NicoU  &  Ruthman,  news- 
paper representative  firm,  died  last 
week  at  Stanford  U.  Hospital,  af- 
ter a  three-week  illness.  Mr.  Gil- 
man  was  on  a  business  trip  to  the 
Pacific  Coast  when  he  was  taken 
ill.  He  was  a  member  of  Temple 
Emanu-El  of  Yonkers,  and  of  Din- 
woodie  Lodge,  F.  &  A.  M. 


Games  Sponsored 

CHICAGO  MOTOR  CO.,  Chicago, 
will  start  sponsorship  of  series  of 
10  football  games  late  in  Septem- 
ber on  WGN  Chicago,  with  Jack 
Brickhouse  announcing.  Agency 
is  Agency  Service  Corp.,  Chicago. 


History 
Repeats! 

WAIR  has  not  |ust  one  but  hun- 
dreds of  outstanding  successes  to 
its  credit.  WAIR's  great  popularity 
is  due  to  its  ability  to  sense  and 
meet  public  demand.  A  rare  sta- 
tion in  a  rare  market. 

WAIR 

Winston  -  Salem,  North  Carolina 

Representative:  The  Walker  Company 


THE  MARK 
OF  ACCURACY, 

SPEED  AND 
INDEPENDENCE 
IN  WORLD  WIDE 
NEWS  COVERAGE 

United  Press 


\sm^i  MUSIC 

IN 

DOUBLE  TIME 


TWIN  FALLS  •  IDAHO 


ST.  LOUIS 

630  KC. 

A  5  0  0  0  Watts 

^^^<\- 

Full  T  i  m  » 
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BLUE  NETWORK 


Represented  by  John  BLAIR  &  CO. 
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You  Reach  'Em 
Through  WDZ 

There  are  3  times  as  many  chickens  in  Illi- 
nois as  there  ore  people  .  .  .  this  state 
ranks  3rd   in   poultry  population. 

Of  the  26  million  poultry  in  Illinois,  nearly 
half  are  located  in  WDZ's  primary  area  .  .  . 
covered  effectively  by  this  result-getting  sta- 
tion. WDZ's  "directional"  programs  appeal 
to  these  average  folks.  They  listen  .  .  . 
and  respondl  Let  us  show  you  past  results 
...  to  guide  your  future  success.  Write  .  .  . 

HOWARD  H.  WILSON  CO.,  New  York, 

Chicago,  San  Francisco,  Hollywood,  Seattle 


WBZ 


1000  WATTS 
1050  KG. 
TUSCOLA,  ILL. 


3ut  we  have  six 
better  ways  to  get 
Atlanta  folks  to 
lane  to  WAGAl" 


#  CAR  CARDS.  BILLBOARDS. 
ANNOUMCEMCNTS.NtWSPAPER 
ADVERTISING  AND  PUBLICITY 
AND  THE  WA-GAzrrTE 


Planners  Omit  International  Shortwave 

{Continued  from  page  11) 

between  450  and  1000  mc  for  high 
definition  television.  Beyond  that, 
it  proposes  that  if  20  mc  channels 
are  required,  the  ultimate  alloca- 
tion be  extended  to  960  mc  which 
would  permit  twenty-five  20  mc 
channels. 

No  suggestions  as  to  television 
standards  were  made  by  IRAC  but 
it  stated  it  believed  the  plan  suffi- 
ciently flexible  to  permit  decisions 
to  be  made  as  to  standards  and 
methods  of  their  establishment. 
Thus,  the  suggested  allocation 
would  permit  continuation  of  tele- 
vision on  prewar  standards  until 
such  time  as  new  ones  are  estab- 
lished. It  also  would  permit  opera- 
tion on  a  dual  standard  basis  here- 
tofore suggested  by  certain  manu- 
facturers and  broadcasters  and  es- 
poused by  Commissioner  E.  K. 
Jett  of  the  FCC,  when  he  was  chief 
engineer  of  that  agency. 

The  committee  expressed  a  pref- 
erence for  a  single  standard  basis 
but  concluded  that  existing  factors 
dictated  flexibility. 

Taking  into  account  the  claims 
of  FM  and  television  for  the  lower 
portion  of  the  spectrum,  IRAC  con- 
cluded that  the  requirements  of 
both  services  could  be  met  and 
the  conflict  resolved  by  allocation 
of  spectrum  space  between  42 
and  54  mc  for  FM.  Should  tech- 
nical studies  now  being  made  in- 
dicate that  FM  is  too  low  in  the 
spectrum,  the  committee  said  a 
shift  could  be  made  between  FM 
and  television  without  seriously  dis- 
turbing either  and  without  effect 
to  other  services. 


Point-to-Point  Suggested 

The  space  proposed  by  IRAC 
for  FM  would  permit  sixty  200  kc 
channels,  eighty  150  kc  channels 
or  one  hundred  twenty  100  kc 
channels,  as  against  forty  200  kc 
channels  now  provided.  Decisions 
concerning  the  width  of  the  FM 
broadcast  channels  could  be  made 
later.  If  more  than  60  channels  are 
required,  IRAC  concluded  that 
there  are  distinct  advantages  in 
utilizing  narrow  channel  widths 
rather  than  more  spectrum  space. 

Failure  to  provide  space  for  in- 
ternational broadcasting  caused 
considerable  speculation.  It  was 
believed  that  IRAC  was  motivated 
by  conflicts  as  to  how  the  service 
should  be  carried  on  in  the  post- 
war world  and  that  ultimately  pro- 
visions can  be  made  through  reas- 
signment of  other  services.  The 
IRAC  suggestion  was  that  pro- 
grams be  transmitted  by  point-to- 
point  relay  for  broadcast  on  the 
domestic  systems  of  the  world — a 
proposal  that  drew  the  fire  of 
Messrs.  Lemmon  and  Cohan. 

IRAC  pointed  out  that  it  rec- 
ognized the  present  international 
broadcast  system  is  engineeringly 
unsound  because  of  the  crowding  of 
stations  in  a  minimum  of  space. 
An  effective  international  broad- 
cast service  free  of  interference. 


it  said,  would  require  an  inordi- 
nate amount  of  spectrum  space.  In- 
stead of  about  1%,  probably  more 
than  50%  of  the  spectrum  between 
4  and  20  mc  would  have  to  be  allo- 
cated for  adequate  international 
service  which  would  impinge  upon 
space  available  for  aviation,  mari- 
time, fixed  and  other  international 
communications  of  the  world. 

It  was  pointed  out  that  about 
40%  of  the  space  between  4  and 
20  mc  would  be  required  if  Great 
Britain,  Russia  and  the  United 
States  should  operate  only  18  trans- 
mitters each  simultaneously  where- 
as the  United  States  and  Great 
Britain  now  have  36  each.  Then 
30  of  the  larger  nations  would  have 
only  two  transmitters  each  and  30 
smaller  nations  would  use  only 
one.  Four  channels  would  have  to 
be  assigned  to  each  transmitter 
because  of  the  variation  in  propa- 
gation conditions  in  the  high-fre- 
quency spectrum.  In  suggesting 
that  programs  be  transmitted  by 
point-tojpoint  relay  for  rebroad- 
cast,  IRAC  held  that  it  was  un- 
able to  effect  an  allocation  for  the 
direct  international  broadcast  serv- 
ice and  that  pending  a  decision  as 
to  the  policy  to  be  adopted,  it  had 
to  assume  that  the  relay  method 
would  be  employed. 

Rapid  Work  Urged 

In  opening  the  Friday  sessions, 
Mr.  deWolf  explained  that  about 
a  year  and  a  half  ago  President 
Roosevelt  had  asked  Secretary  Hull 
to  look  into  postwar  reconstruction. 

The  Department  has  prepared 
every  five  years  for  a  world  tele- 
communications conference.  None 
has  been  held  in  eight  years,  he 
pointed  out,  because  of  the  war. 
This  country  must  be  prepared  to 
go  to  the  next  telecommunications 
conference  at  the  earlest  possible 
date  with  an  integrated  plan.  Act- 
ing Secretary  of  State  Stettinius, 
he  said,  has  urged  all  committees 
to  work  as  rapidly  as  possible. 

Aside  from  the  IRAC  allocations 
report,  Mr.  deWolf  alluded  to  the 
need  for  "traffic  control  in  world 
radio  and  pointed  to  the  proposal 
on  radio  regulations  which  would 


■ 


create  a  central  frequency  regis'! 
tration  board.  This  board  would  b1 
composed  of  five  members  of  differT 
ent  nationalities  elected  at  the  nexT 
telecommunications  conference  anr" 
to  serve  as  custodians  of  an  inter 
national  public  trust.  It  would  pro 
vide  for  systematic  registration  < 
frequencies  by  all  nations  and  eac 
Government,  to  obtain  Internationa 
priority  for  the  use  of  f requencie  ,( 
upon  assignment  or  change  of  as 
signment,  would   notify  the  nev 
board,   according  to  a  prescribe 
procedure. 

A  'Working  Instrumeiit' 
He  pointed  out  that  the  existing 
notification  method  is  based  on  ai 
agreement  originally  reached  ii 
Berlin  in  1903,  setting  up  the  Bern 
bureau. 

Alluding  to  the  IRAC  recommen 
dations  on  allocations,  Mr.  deWol 
said  it  was  to  be  used  purely  as  ; 
working  intrument  and  was  "al 
most  like  doodling".  In  shooting  fo 
a  December  deadline  on  Americai 
proposals,  Mr.  deWolf  declared  ai 
international  conference  may  wel 
be  called  by  next  spring. 

At  such  a  conference,  he  said 
this  country  will  insist  that  Eng; 
lish  be  placed  on  a  par  with  Frencl 
as  the  official  language,  unlike  pas 
sessions.  Calling  for  a  unanimou; 
argeement  of  the  planning  com 
mittees,  Mr.  deWolf  said  sacri 
fices  inevitably  will  tiave  to  bi 
made,  because  only  limited  facil 
ties  are  available  and  the  demanc 
far  exceeds  the  supply.  The  repor 
then  will  go  to  the  postwar  plan 
ning  committee  of  the  State  Dept. 
headed  by  Secretary  Hull. 

Upon  approval  of  that  commit 
tee,  the  plan  will  become  oflScia 
and  ready  for  the  Internationa  i^s 
conference.  It  is  hoped  to  get  th( 
United  Nations  behind  the  plar 
and  he  thought  it  was  better  tc 
come  too  early  with  too  much  ratheifw 
than  too  late  with  too  little. 

Dr.  Dellings  said  postwar  plan 
ning  can  no  longer  be  safely  de? 
ferred  as  to  communications.  Worlc  ^ 
organization  of  telecommunications' 
and  particularly  radio  is  extremelj' 
delicate  and  complicated,  he  said. 

CBS  Position  'DifFerent' 

Preparations  for  the  next  con 
ference  may  present  the  last  op- 


WANTED! 


TIME  BUYERS!  

....  To  learn  the  story  of  XEMO,  the  best  dol- 
lar-for-dollar  buy  in  the  thriving  Southern 
California  market.  And  we  can  prove  it !  If  you 
have  a  critical  client  who  keeps  a  mail  check  on 
your  every  move,  tell  us  the  demands  and  we'll 
show  you  how  XEMO  can  back  you  up.  We 
know  the  size  of  the  XEMO  audience,  and  we're 
not  too  frightened  to  prove  it  to  you.  For  full 
details,  write  XEMO,  Box  584,  Hollywood,  Cali- 
fornia. 
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krtunity  to  make  majoi-  improve- 
lents  in  allocations,  Dr.  Dellinger 
pinted  out.  So  much  has  happened 
lat  a  substantially  improved  com- 
amications  structure  may  be  de- 
sed. 

CBS  Engineering  Director  Lodge 
|)inted  out  that  his  company  whole- 
artedly  endorsed  that  bearing  on 
Jljlevision  allocations,  calling  it  a 
togressive  and  practical  solution 
I  j[  a  most  difficult  and  complex  prob- 
[ira. 

;  He  reiterated   Columbia's  posi- 
bn  for  wider  band  color  television 
|id  pointed  out  that  his  network  is 
p-w  negotiating  with  three  major 
lansmitter  manufacturers  to  de- 
ign and  build  television  transmit- 
^k-s  between  400  and  900  mc.  They 
[ill  have  power  between  1  and  5 
kv,  which,  he  pointed  out,  is  equiv- 
lent  to  considerably  greater  power 
'h  the  lower  frequencies.  One  man- 
Ifacturer  says   he   can  complete 
'le  job  six  months  after  the  war. 
■  On  FM,  Mr.  Lodge  said  that  this 
'hproved  system  of  transmission, 
'  allowed  to  develop  without  un- 
ecessary  restraints,  will  permit 
!i  greatly  expanded  broadcast  ser- 
ice.  The  IRAC  proposal  to  extend 
rie  band  to    include  frequencies 
>vom  42  to  54  mc  was  hailed  as 
lost  desirable  but  only  a  partial 
Jplution. 

\  Pointing  put  this  would  provide 
nly  sixty  200  kc  channels  or  eigh- 
V  150  kc  channels,  he  said  that  in 
ijew  of  the  congestion  in  New  York 
fnd  other  metropolitan  areas,  in 
liddition  to  the  requirements  of  ed- 
i'cational  broadcasters,  he  believed 
'i  substantial  increase  in  channels 
'3  required  for  comprehensive  na- 
jional  FM  service.  An  obvious  way 
tfcb  accomplish  this,  he  saidj  is  to 
ijseserve  adjacent  channels  assigned 
lower  frequency  television  sta- 
liiions  until  such  time  as  television 
Jb  firmly  established  in  the  higher 
erequencies. 

Mr.  Lodge  also  alluded  to  data 
,ndicating  that  FM  channels  may 
J'e  too  low  in  the  spectrum  (see 
jiylined  article,  page  13).  He  ex- 
^iressed  the  hope  that  studies  by 
[he  FCC,  Bureau  of  Standards  and 
he  industry  will  throw  additional 
ight  on  this  subject  before  the  al- 
ocation  plan  is  frozen. 
Jj  On  international  shortwave 
i^Droadcasting.  Mr.  Lodge  said  his 


"WFDF  Flint  was  right  —  I 
joined  the  Navy,  and  what  do 


see 


AFL,  Networks  Discuss 
Plans  for  Radio  Series 

PRELIMINARY  conference  to  dis- 
cuss formation  of  an  AFL  radio 
plan  was  held  last  Friday  in  Wash- 
ington between  William  Green,  AFL 
president,  and  officials  of  the  four 
major  networks.  The  meeting  was 
described  as  "cordial".  Each  of  the 
networks  would  contribute  13  weeks 
during  1945  for  AFL  broadcasts. 
AFM  opposed  continuance  of  AFL- 
CIO  participation  in  the  Labor  for 
Victory  series  carried  until  recently 
by  NBC. 

Representing  the  Blue  were 
Mark  Woods,  president;  Chester  La 
Roche,  chairman  of  the  executive 
committee,  and  Kenneth  Berkeley, 
Washington  director.  Present  from 
NBC  were  Frank  E.  Mullen,  vice- 
president  and  general  manager,  and 
Frank  M.  Russell,  Washington  v.-p. 
From  CBS  were  Lyman  Bryson,  di- 
rector of  education;  and  Earl  H. 
Gammons,  director  of  Washington 
office.  Mutual  was  represented  by 
Madeline  Ensign,  Washington  pro- 
gram director,  and  Louis  G.  Cald- 
well, Washington  counsel.  Also 
present  from  the  AFL  was  Philip 
Pearl,  public  relations  director. 

company  believed  the  postwar 
world  should  see  a  free  interchange 
of  news  and  information  across 
national  borders  and  that  interna- 
tional stations  in  this  country 
should  remain  under  private  own- 
ership and  control,  even  though  the 
Government  operates  one  or  more 
shortwave  stations  for  its  official 
utterances. 

Unless  other  nations  of  the  world 
are  willing  to  forego  international 
broadcasting,  he  said,  his  company 
believed  the  United  States  must 
maintain  adequate  facilities  in  this 
field. 

Mr.  Lodge  also  commended  the 
IRAC  proposal  to  extend  the  stan- 
dard broadcast  band  downward  by 
adding  the  additional  channel  540 
kc.  KMBC  Kansas  City  is  applying 
for  that  frequency,  already  as- 
signed in  Canada.  Stations  con- 
structed in  this  country  to  operate 
on  540,  he  said,  will  undoubtedly 
provide  additional  and  improved 
radio  service.  He  pointed  out,  how- 
ever, that  possible  restrictions  on 
use  of  this  channel  within  this  coun- 
try may  limit  its  full  utilization. 
He  suggested  discussion  with  Can- 
ada on  the  possibility  of  relaxing 
these  restrictions  and  advanced  the 
proposal  that  American  stations  be 
placed  on  the  frequency  with  ap- 
propriate directional  antennas  and 
without  regard  to  the  distance  from 
the  boundary. 

Mr.  Lemmon,  in  attacking  the 
IRAC  propos'al  on  international 
broadcasting,  said  the  United  States 
should  be  a  leader  in  enlarging  and 
expanding,  rather  than  doing  away 
with  this  great  force.  He  explained 
the  work  done  during  the  last  dec- 
ade by  World  Wide  in  building  up 
a  "world  radio  university."  He 
said  he  did  not  think  the  proposed 
relaying  of  international  broad- 
casts for  local  station  distribution 
was  feasible. 

Stations  in  other  countries  are 
largely  controlled  by  national  gov- 
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ernments  and  such  programs  would 
be  subject  to  their  whim  and  cen- 
sorship. Doing  away  with  direct 
international  broadcasts  would  be 
a  challenge  to  international  free 
press  and  free  speech,  he  said. 

Urging  that  the  whole  question 
be  reopened,  Mr.  Lemmon  said  ne 
thought  that  there  should  be  as- 
signed to  international  broadcast- 
ing in  the  postwar  structure  as 
many  frequencies  as  were  used  be- 
for  the  war.  It  is  possible  also  to 
multiplex  other  services  on  these 
channels  without  interference. 
Moreover,  he  said.  Axis  facilities 
would  be  available  after  the  war. 

Mr.  Cohan,  former  engineering 
director  of  CBS  and  with  World 
Wide  for  the  last  three  months, 
said  the  IRAC  report  was  consid- 
erate of  amateurs,  who  have  60,000 
well  organized  members,  whereas 
the  seven  private  licensees  of  un- 
organized international  broadcast- 
ing are  considered  unnecessary  evils 
to  be  dealt  with  by  Government  con- 
fiscation after  the  war.  The  inevi- 
table conclusion  is  that  IRAC  feels 
that  amateurs  perform  more  vital 
functions  than  international  broad- 
casting. He  belittled  the  importance 
of  amateurs. 

Mr.  Cohan  was  critical  of  the 
practical  judgment  of  IRAC,  point- 
ing out  that  it  constitutes  a  group 
of  competent  Government  engineers 
who  spend  their  lives  on  theory  and 
research  but  have  little  imagination 
or  practical  experiences  in  the  op- 
eration of  international  broadcast- 
ing. 

Branding  the  relay  method  whol- 
ly impractical,  he  said  that  aside 
from  the  censorship  aspect,  it  is 
practically  impossible  to  beg,  bor- 
row, steal,  lease  or  buy  enough  good 
listening  hours  a  day  on  a  good 
local  station  in  a  foreign  country. 
Moreover,  he  said,  no  foreign  coun- 
try would  permit  us  to  literally 
take  over  their  local  station  for 
six  choice  hours  a  night. 

OWI  and  CIAA  have  invested 
millions  of  dollars  of  taxpayers' 
money  in  the  operation  and  expan- 
sion of  privately  owned  plants  dur- 
ing the  two  years  of  Government 
programming,  Mr.  Cohan  pointed 
out.  He  supported  Mr.  Lemmon's 
proposal  that  prewar  facilities  be 
made  available  for  direct  interna- 
tional broadcasting,  and  said  that 
by  means  of  a  technical  develop- 
ment, known  as  "frequency  shift," 
several  different  types  of  comuni- 
cations  can  be  transmitted  and  re- 
ceived simultaneously  on  the  same 
wavelength  with  speech  and  music. 

Alluding  to  the  allocation  of  300 
mc  to  the  amateur  services,  Maj. 
Armstrong  asked  that  perhaps  10 
or  20  of  those  frequencies  might  be 
provided  for  FM  relay  after  the 
war.  As  it  now  stands,  he  said, 
there  is  no  provision  for  relay  ser- 
vice to  FM  stations  around  the 
country.  His  concluding  note  was 
that  the  conferees  avoid  putting 
themselves  in  a  straight  jacket  and 
leave  themselves  free  to  take  advan- 
tage of  scientific  advantages  that 
are  sure  to  come.  ^ 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
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First  in  Alaska 

ALASKA  BROADCASTING  CO. 
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Pan  American  Broadcasting  Co. 
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National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 
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August  14,  1944    •    Page  67 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 AUGUST  5  TO  AUGUST  11  INCLUSIVE  


Decisions  ... 

AUGUST  7 

KORE  Eugene,  Ore. — Granted  additional 
30-day  extension  for  filing  application  for 
involuntary  assignment  of  license. 

Birney  Imes  Jr.,  Meridian,  Miss. — Con- 
tinued hearing  until  Sept.  8  on  application 
for  CP  for  new  station. 

AUGUST  8 
Birney     Imes     Jr.,     Meridian,     Miss. — 

Granted  petition  amend  application  for 
CP  to  change  answers  as  to  type  of  equip- 
ment proposed. 

WGST  Atlanta— Granted  CP  authorizing 
changes  in  transmitting  equipmet. 


W9XEK  Louisville,  Ky.— Granted  CP  for 
new  developmental  station,  experimental 
basis,  45,500  kc,  1  kw. 

KGHF  Pueblo,  Colo.— Granted  CP  author- 
izing power  increase  from  500  w  D/N  to 
1  kw  D,  500  w  N  and  changes  in  trans- 
mitting equipment. 

WHLN  Harlan,  Ky.— Granted  CP  author- 
izing change  in  frequency  from  1450  to 
1230  kc. 

Crosley  Corp.,  Columbus,  O. — Placed  in 
pending  file  application  for  CP  for  new 
hf  station  in  accordance  with  FCC  policy 
adopted  2-23-43. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organizatiim  of 
Qualified  Radio  Engineer* 
DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsty  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St..  New   York  4.  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Speeiolizing  in  Broodcost  and 
Allocation  Engineering 
Eai-le  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSUlTINe  RADIO  ENGINEERS 
Earle  BIcig.       •       NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 
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McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consulfantt 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo, 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

■ 


RING  SL  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •    Republic  2347 


r 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  INGINEER 
From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL   A.   deM  ARS 

Consulting  Electrical  Engineer 

"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


BUY  WAR  BONDS! 


Tentative  Calendar  .  ,  , 

WHKC  Columbus,  O.— Petition  of  Local 
927,  UAW-CIO  Columbus,  C.  set  for  Aug. 
16. 

WORL  Boston,  Mass. — License  renewal, 
hearing  set  for  Aug.  17. 

State  of  West  Va.,  Dept.  of  Public  Safety, 
Stollings,  W.  Va. — hearing  for  CP  ne^ 
land  stations  set  for  Aug.  16. 


West  Va.  Radio  Corp.,  Morgantown,  W. 
Va. — Same. 

Wooster  Republican  Ptg.  Co.,  Wooster,  O. 
— Same. 

Nevada  Broadcasting  Co.,  Las  Vegas, 
Nev. — Same. 

Fetzer  Broadcasting  Co.,  Grand  Rapids, 
Mich. — Same. 

Doughty  &  Welch  Elec.  Co.  Inc.,  Fall 
River,   Mass. — Same. 

Warner  Bros.  Broadcasting  Corp.,  Holly- 
wood, Calif. — Placed  in  pending  file  appli- 
cation for  co"^nie>-"'il  t--l°"''sinTi  station  in 
accordance  with  FCC  policy  2-23-43. 

United  Detroit  Theatres  Corp.,  Detroit — 
Sar"°. 

WFSM  Inc.,  Indianapolis — Same. 

KNET  Palestine,  Tex.— Granted  mod.  CP 
to  change  hours  of  operation  from  D  to 
unlimited. 

WRNL  Richmond  —  Granted  transfer 
control  RVhrnond  Pad'o  Corp.  and  relay 
stations  WEOH  an<^  W4HM  tro"\  .T.  S. 
Bryan,  Douglas  S.  Freeman  and  D.  Ten- 
nant  Bryan  to  R'chmnnd  Newspapers, 
Inc.,  representing  500  sh  (100%)  of  all 
outstanding  common  voting  stock  for  can- 
cellation of  notes  of  the  transferors  ag- 
grrgating  $25,000. 

WMRN  Marion.  O. — Granted  transfer  con- 
trol of  Marion  Broadcasting  Co.  fi-om  H. 
F.  Guthrey  and  Flor""""  Guthrev  to  R.  T. 
Mason  for  101  sh  (50.5%)  of  issued  and 
outstarding  capital  stock  for  $13,837. 

WDEF  Chn+tano'x'a.  Tei". — Oi-aT^t^^  as- 
sign, license  from  Joe  W.  Engel  to  WDEF 
Broadcasting  Co.  involving  transfer  from 
an  inrlividual  to  a  corporation  controlled 
by  him. 

KLBM  La  Grande,  Ore. — Granted  assgn. 
license  from  Ben  E.  Stone  to  Inland  Radio 
Inc.  for  $15,000. 

KTAR  Pi^oenix,  Ariz. — Granted  reg.  li- 
cense renewal. 

KTW  Seattle,  Wash.— Granted  license  re- 
newal for  neriod  e^'^ino-  ^-1-47. 

W.TAX  .Jacksonville,  F'a. — Same. 

WSAP  Portsmouth.  Va. — Granted  mo- 
tion to  dismiss  without  preiudice  applica- 
tion for  CP  to  change  from  1490  to 
1240  kc. 

KCRJ  Jerome.  Ariz. — Granterl  neiTni"- 
sion  cancel  outstanding  license,  delete  call 
sigral  and  close  records  of  station.  Denied 
reouest  to  reserve  call  signal. 
W2XWG  National  Broadcasting  Co.  N.  Y. 
— Granted  license  change  temporary  class 
2  experimental  f>-om  hf  fi-om  experimental 
tto  commercial  FM  operation. 

WNBZ  Saranac  Lake.  N.  Y. — Commis- 
sion on  own  motion  postponed  for  30  Havs 
hearing  scheduled  for  Aug.  11.  on  applica- 
tion renewal. 

AUGUST  9 
WHKC   Columbus,   O.— On  its  own  mo- 
tion continued  hearing  on  application  for 
license  renewal  scheduled  for  Aug.  15  to 
Aug.  16,  10:30  a.m. 

AUGUST  11 
KRNR     Roseburg,     Ore.— Granted  tlP 
move  transmitter  and  studio  from  Oak  & 
Johnson  St.  to  136  N.  Jackson  St. 

Applications  »  .  . 

AUGUST  7 
Binghamton  Press  Co.  Inc.,  Blnghamtoti, 

N.  Y. — CP  new  standard  station,  1490  kc, 
250  w  unlimited. 

Alexandria  Broadcasting  Co.  Inc.,  Alex- 
andria, La. — Mod.  CP  for  change  in  trans- 
mitter's DA. 

Ernest  E.  Forbes  Jr., — CP  for  new  stan- 
dard station,  1490  kc,  250  w  unlimited, 
d/b  Magic  City  Broadcasting  Co.,  Birming- 
ham. Ala. 

Donald  A.  Burton,  Muncie,  Ind. — CP  for 

new  FM  station,  46,500  kc,  9,600  sq.  mi. 

State  Teachers  College  West  Chester,  Pa. 
• — CP  for  new  non-commercial,  educational 
station,  42,100  kc,  1  kw  and  special  emis- 
sion,  (returned,  incomplete).. 

New  York  Times  Co.,  N.  Y.— CP  for  new 
FM  station,  45,500  kc,  8,250  sq.  mi.  (dis- 
missed at  request  of  applicant) . 


STORE  TAKES  MORE 

Georgia  Chain  Gives  Radio 
 70%  of  Ad  Budget  


FAITH  in,  radio  advertising  has* 
been  proven  by  Belk-Gallant  Co. 
department   stores  of  LaGrange, 
West  Point,  and  Newnan,  Ga.  by 
their   contract  witli  WLAG  La- 
Grange  allocating  approximately 
70%  of  the  store's  annual  adver- 
tising    appropriation     to  radio. 
The  contract  includes  sponsorship 
of  Arthur  Gaeth's  daily  MBS  com- 
mentaries,  a  daily  UP  newscast,, 
plus   56   spots  weekly.    Company « 
also  holds  an  option  on  the  holiday^ 
season  Santa  Claus  Mailbag  pro-C 
gram. 

Belk-Gallant  Co.  has  used  WLAG 
for  more  than  three  years.  "Radio 
has  proven  to  us  its  ability  to 
make  actual  sales,  and  lots  of 
them,"  James  Gallant,  head  of  firm, 
said  in  signing  the  contract  with 
Edwin  Mullinax,  WLAG  station 
manager.  "We  find  a  combination 
of  good  spot  copy  and  news  broad- 
casts unsurpassed." 


FCC  Availability  List 


ihiti 


St 

LIST  of  158  holders  of  first  and|F 
second  class  radiotelephone  li-jj! 
censes  who  have  indicated  they  are}-^ 
available  for  employment  since  last' 
month  was  released  by  the  Fed-^ 
eral  Communications  Commission? 
last  week.  Both  lists  3  and  4  have 
been  drawn  up  to  alleviate  the  cur-; 
rent  shortage  of  radio  operators  in-' 
the  industry. 


Ferry-Morse  on  Coast 

FERRY-MORSE  SEED  Co.,  De- 
troit, began  sponsorship  of  a 
quarter-hour  audience  participa- 
tion program  titled  Cabbages  and 
Queens,  conducted  by  RoUie  Lang- 
ley,  Aug.  4,  on  the  Don  Lee  Cal- 
ifornia network,  2:30-2:45  (PWT) 
every  Friday.  The  13-week  contract 
was  placed  by  MacManus,  John  & 
Adams,  Detroit,  Mich. 


WJMC  Joins  MBS 

WJMC  Rice  Lake,  Wis.,  on  Aug.  8 
joined  MBS  as  a  fulltime  affiliate  ;^ 
bringing  the  total  number  of  sta- 
tions to  233.  WJMC,  owned  and  op- 
erated  by  W.  H.  McGenty,  operates^? 
with  250  w  on  1240  kc. 


AUGUST  8 

WDOD  Chattanooga,  Tcnn. — Authoritys 
determine  operating  power  by  direct 
measurement  antenna  power,  1310  kc. 

KOMO  Seattle,  Wash.— Mod.  CP  au- 
thorizing power  increase  to  50  kw  for  ap- 
proval of  DA  system  and  transmitter  sited 
amended. 

NBC  Inc.,  New  York — Extension  of  au- 
thority transmit  programs  to  CMX  Ha-,' 
vana,  beginning  8-20-44. 

A.  G.  Beaman  and  T.  B.  Baker  Jr.,  a^. 
partnership  d/b  Capitol  Broadcasting  Co., 
Nashville,  Tenn. — CP  new  standard  sta-^ 
tion,  1450  kc,  250  w  unlimited.  [ 

AUGUST   11  s 
Central    Louisiana    Broadcasting  Corp.,' 

Alexandria,  La. — CP  for  new  standard  sta-j 

tion,  1490  kc,  250  w  unlimited. 

A  Frank  Katzentine,  Orlando,  Fla. — CP,; 

for  new  standard  station,  1400  kc,  250  w, 

unlimited. 


"ORDERING  104  MORE  SHOWS" 

advises  Fred  Cannon— ALL-CANADA  RADIO  LTD. 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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[—Classified  Advertisements— i 

"  PAYABLE  IN  ADVANCE — Minimum  $1.00.     Situation  Wanted  lOe  pt 

All  others,  15c  per  word.     Bold  face  capt  30c  per  word.     Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Deod- 
7  line  Monday  preceding  issue  date.    Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted 


•^ntcd — Combination  first-class  engineer- 
announcer,  for  southern  CBS  station ; 
non-defense  area.  S50.00.  Write  Box 
527,  BROADCASTING. 


inonncer — Experienced  newscaster,  also 
rcapable  of  routine  studio  work.  5  KW 
betwork  affiliate,  major  midwestem 
'^market.  Opportunity  for  advancement. 
Salary  commensurate  with  ability.  In- 
-clnde  all  data  in  first  letter.  Reply  confi- 
*dential.   Box  540,  BROADCASTING. 


-ansmitter  and  control  operator  for  250- 
■watt  station  located  in  Indiana.  Salary 
open.  State  education,  experience  and 
enclose  a  snapshot.  Box  544,  BROAD- 
CASTING. 


•ansmitter  Engineer  for  5  KW  Midwest 
station.  Must  hold  Radiotelephone  First 
Class  license.  Salary,  S45.00  per  week. 
Also,  control  room  operator.  Salary  $40 
per  week.  State  experience  and  educa- 
tion, and  enclose  a  snapshot.  Box  546, 
BROADCASTING. 


>icf  Engineer  for  250-watt  Midwest  sta- 
tion. Must  hold  a  Radio-telephone  first 
license,  and  be  capable  of  assuming 
complete  rssponsibOity  for  technical  op- 
erations. Salary  560.00  per  week.  En- 
close a  snapshot,  and  complete  informa- 
tion on  experience  and  education.  Box 
543  BROADCASTING. 


yon  are  a  mail-pull  announcer  and  want 
a  position  with  a  Midwest  NBC  station 
handling  some  of  the  better  mail  ac- 
counts here  is  an  opportunity  to  secure 
a  permanent  position  with  opportunity 
for  advancement.  Applicant  must  be  ex- 
perienced in  handling  talent  and  ad-lib 
shows.  All  replies  confidential.  Write 
full  information  concerning  background 
experience,  draft  status  and  salary  ex- 
;pected    to   Box    558,  BRO.\DCASTING. 


'anted — First  ajid  third  operators,  local 
southern    station    with    extensive  post- 
war   plans.   Permanent    positions.  Give 
.  fuU    details,    references,    etc.    Box  562, 
+  BROADCASTING. 


perator,  fijrst-class  license.  Experience 
with  Western  Electric  5  KW,  direc- 
tional preferred.  Permanent.  Give  ex- 
perience.   Draft   status    and    salary  re- 

5  quirements.  Gene  O'Fallon,  KFEL,  Den- 

.  ver,  Colo. 


'anted — Engineer  with  first-class  papers. 
Also  an  announcer.  Give  starting  salary 
expected  in  first  letter.  Regular  job. 
Contact  Manager  Radio  Station  WBRW, 
Welsh,  West  Virginia. 


dacational  station  needs  chief  engineer, 
production  manager  and  script  editor  by 
September  1st.  Chief  engineer  must  be 
experienced.  Others,  minimum  of  one 
-  year's  experience.  WNAD,  Norman, 
Oklahoma. 

■'anted — Experienced  announcer  who  can 

;  handle  news.  WOl  consider  training  in- 
experienced man  with  possibUities.  Ex- 
cellent opportunity.   Advise  draft  status 

■  and    salary   expected    to    start.  WTJS, 

'  Jackson,  Tenn. 

'  hief  Engineer — State  age,  experience, 
"  qualifications  and  salary  expected. 
'  WMIS,  Natchez,  Miss. 


("anted — Chief  announcer  for  Texas.  Blue- 
Mutual    station.    Send    complete  details 
-  ■  immediatelv.  Patt  McDonald,  Gen.  Mgr., 
!•    KPLT,  Paris,  Tex. 

-'  'horoughly  Good  Deal — For  two  mail-pull 
announcers.  Good  pay.  Non-defense 
area.  Short  hours.  Pleasant  working 
schedule.  KFNF,  Shenandoah,  Iowa. 

KW  Midwest  SBC  station  has  opening 
for  experienced  announcer  capable  han- 
dling newscasts  as  well  as  straight  com- 
mercial.   Applicant   must   be    draft  de- 
ferred.   This    is   a    permanent  position 
with   going   concern   under    good  man- 
agement and  with  excellent  post-war  op- 
portunity for   advancement.    Salary  ap- 
proximately $200  per  month.  Send  tran- 
scriptioB  as  well  as  letter  with  full  in- 
formation   concerning    background  and 
I    experience  to  KSOO,  Sioux  Falls,  South 
I    Dakota.  All  replies  considered  confiden- 
I  tial. 


Help  Wanted  (Cont'd) 


Announcer-Operator  wanted.  Must  have 
first  class  radiotelephone  license  and  be 
capable  of  announcing  news  and  com- 
mercials. Give  experience,  draft  status 
and  salary  required  first  letter.  Radio 
Station  KSEI,  Pocatello,  Idaho. 

Wanted — Chief  Engineer  for  250-watt 
Blue  Network  station.  Good  salary.  State 
salary  and  experience.  Address  F.  C. 
Ewing,  WGRM,  Greenwood,  Miss. 

Wanted  —  Experienced  announcer.  News 
and  ad-lib  necessary.  Location  Ohio. 
Combined  salar>-  and  extra.  Consistently 
average  better  than  $220.  per  month. 
Opportunities  for  advancement.  Give 
complete  details  first  letter.  Box  563, 
BROADCASTING. 

Assistant  Farm  Editor.  To  help  present 
farm  news,  market  and  other  agricul- 
ttiral  broadcasts.  Must  be  of  high  charac- 
ter. General  knowledge  of  agriculture 
necessary'.  Farm  background,  agricultural 
college  training  and  journalism  experi- 
ence desirable.  Prefer  midwestem  man 
with  family.  Send  qualifications,  refer- 
ences, details  of  experience,  picture,  and 
if  possible,  voice  transcription  to  Herb 
Plambeck,  WHO,  Des  Moines,  Iowa. 


Situations  Wanted 


Do  you  need  an  experienced  dramatic 
scripl  writer  with  fresh  ideas  and  un- 
usual talent?  Write  Box  444,  BROAD- 
CASTING. 

Station  Manager— Eleven  years'  experience 
all  phases  broadcasting.  Excellent  ref- 
erences, good  record.  Now  employed. 
Available  thirty  to  sixty  days'  notice. 
Prefer  operating  agreement  with  salary 
and  bonus.  WiU  give  your  station  smooth 
operation  with  maximum  profit.  South 
or  southeast  preferred.  Write  Box  515, 
BROADCASTING. 

Sports  Announcer  available — College  grad- 
uate, (4F),  now  working  key  station 
regional  network.  Three  years  NBC, 
CBS,  Blue.  Proven  ability  all  sports; 
exceptionally  good  football.  Desire  to 
locate  in  some  collegiate  sports  center. 
Will  go  almost  anywhere.  Available 
three  weeks.  Box  541,  BROADCAST- 
ING. 

Announcer — Graduate  of  radio  announcing 
school.  Have  had  announcing  experi- 
ence, can  be  ready  immediately.  $40  a 
week,  4F.  Photo  and  audition  record 
available.  Good  references  and  recom- 
mendations. Box  542,  BROADCASTING. 
ING. 

Position  chief  engineer  1  KW  or  over,  or 
transmitter  engineer  5  KW  to  50  KW. 
26,  experienced  construction,  operation 
and  4F.  Details  first  letter.  Box  545, 
BROADCASTING. 

Chief  Engineer  desires  permanent  posi- 
tion, wiU  make  good.  Married,  draft 
deferred.  First  phone,  can  get  second 
telegraph.  Prefer  broadcast  or  aircraft. 
Reply  Box  549,  BROADCASTING. 

Program  Director — Assistant  Manager, 
presently  employed  desires  change  to 
permanent  connection  with  progressive 
local  or  regional  station.  Twelve  years' 
experience  in  programming,  trafiic,  pro- 
duction, public  relation,  promotion  and 
management.  Complete  musical  back- 
ground. Family  man.  If  you  want  a 
man  that  will  produce,  show  results 
and  give  honest,  courageous  service  in 
fulfilling  his  obligation  and  stick  with 
you,  write  Box  550,  BROADCASTING. 

Program  Director — Announcer.  8  years  in 
radio;  married,  4F ;  programming-an- 
nouncing,  all  phases.  Sober,  talented. 
Salary  $50  weekly.  Box  551,  BROAD- 
CASTING. 

Program  director,  announcer-newscaster. 
Experienced,  capable,  reliable.  Box  553, 
BROADCASTING. 

Thoroughly  experienced,  dependable  an- 
nouncer-newscaster. Satisfaction  guar- 
anteed. Box  554,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


Seasoned  newscaster  available.  Any  loca- 
tion considered.  Telephone  nights.  Read- 
ing 2-3106  iPa.  I,  or  write  Box  556, 
BROADCASTING. 

Smart  girl,  with  broadcasting  and  public 
relations  experience  wants  new  post. 
Box  557,  BROADCASTING. 

Chief  Engineer  desires  change  in  South 
or  Southwest.  Over  five  years  experi- 
ence in  construction  and  maintenance. 
Prefer  station  with  living  quarters.  Box 

560,  BROADCASTING. 

Program  Director  with  musical  back- 
ground. Network  experience.  Available 
for  interi'iew  at  NAB  convention.  Box 

561,  BROADCASTING. 

Experienced  Sports  Announcer — Baseball, 
football,  basketball,  boxing  plus  50  KW 
stafE  exerience.  Age  28,  4F.  Will  go 
anywhere.  State  salarj'.  Room  625, 
Hotel  Sharon,  227  W.  46th  St.,  New 
York  City. 


Wanted  to  Buy 


Wanted  to  buy  either  250-,  500-  or  1000- 
watt  approved  broadcast  transmitter. 
Also  approved  modulation  and  frequency 
monitors.  Address  Box  260,  BROAD- 
CASTING. 

250-watt  equipment,  complete  with  all  ac- 
accessories.  Cash.  AH  replies  answered. 
Box  488,  BROADCASTING. 

Wanted:  1  KW  transmitter,  late  model  or 
old  model  capable  of  modernization;  di- 
rectional phasing  and  coupling  equip- 
ment or  parts  for  three  element  sys- 
tem ;  state  details  and  price.  Box  510, 
BROADCASTING. 

Wanted  to  Buy — Have  cash  for  100-  or 
250-watt  station.  Any  location  consid- 
ered. Box  533,  BROADCASTING. 

Cash  for  one  frequency  monitor  and  one 
modulation  monitor  for  250-watt  sta- 
tion. Box  548,  BROADCASTING. 

Wanted — Any  type  vertical  antenna 
Phone  collect  Central  6595,  Chicago,  Mr. 
Clifford. 

-Wanted — Fairchild  cutting  turntable  or 
what  have  you.  Wire  full  particulars  to 
WSAM,   Saginaw,  Michigan. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect, Chicago,  Mr.  Clifford. 


For  Sale 


FOR  SALE— MIDWESTERN  REGIONAL, 
FULL-TIME.  PROFITABLE.  EXCEL- 
LENT MARKET.  STATE  WHOM  YOU 
REPRESENT,  INDICATING  ABILITY 
TO  FINANCE.  BOX  559.  BROADCAST- 
ING. 

For  Sale — One  250-watt  transmitter.  FCC 
approved.  Nathan  Frank,  Radio  Station 
WCBT,  Roanoke  Rapids,  N.  C. 

FOR  SALE— 230-WATT  TRANSMITTER, 
COMPLETE  WITH  TUBES.  AVAIL- 
ABLE IMMEDIATELY.  CALL,  WIRE 
OR  WRITE,  JAMES  DUFF.  CHIEF 
ENGINEER,  WITH,  BALTIMORE,  MD. 


For  Sale  (Cont'd) 


For    Sale — 250-watt   late   model   broadcast  ' 
transmitter.    Cash.    Box    552,  BROAD- 
CASTING. 

For  Sale — Brand  new  five  kilowatt  broad- 
cast transmitter.  Military  operations 
have  made  impractical  install  it  at  our 
station.  What  will  vou  give  for  it?  Box 
555,  BROADCASTING. 


For  Sale:  Marconi  B  100-Plate  Modulator 

Type  88617.  This  modulator  is  capable 
of  providing  a  high  quality  audio  output 
in  excess  of  250  watts.  Nearly  new,  in 
excellent  condition.  Box  539,  BROAD- 
CASTING. 


AUDIENCE 
PROMOTION 

MAN 

Progressive  independent 
station  N.  Y.  Metropolitan 
area  has  immediate  vacancy 
for  experienced  promotion 
man  capable  of  doing  an 
outstanding  job  in  program- 
ming and  audience  rela- 
tions. Prefer  man  over  30 
or  draft  exempt.  Salary 
commensurate  with  ability. 
Write  full  details.  Reply  to 
Broadcasting,  Box  564,  250 
Park  Ave.,  N.  Y.  C. 


%  SCHOOL ''i^ 
RADIO  TECHNIQUE 


EceloJivaly    t«    Radi*    Braadetuttng ) 

SPECIAL  SUMMR 
6  Weeks'  Day  Course 

SEPTEMBER  5 

8  Weeks'   Evening  Course 

AUGUST  21 

Taught  by  Netteork  Profet- 
lionaU,  for  Beginnar  t 
Advanced  ttudentt,  induda: 

•  Announcing  •  Station  Routine  I 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.  Moderate  rate*.  Inqvirel 

Call  or  Write  for  Booklet  B. 


R.K.O.BUILDING,RADIO  CITY  N.Y. 
CiRCiE  7-0193 


SERVICE  DIRECTORY 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
in  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

W'rile   for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


United  Manufacturing  Corp. 

Division  of 
t .   S.   Recording  Co. 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  V/ash.  6,  D,  C 
District  1640 


"GEARED  TO  AM-FM  EXPANSION" 
Rudio  Engineering  C0nsultan$a 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Woshington,  D.  C.  Hollywood,  Cat. 
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WBT  KFAB  Deal 
Ordered  Dismissed 

Opposition  of  Several  FCC 
Members  to  Plan  Cited 

OPPOSITION  on  the  part  of  sev- 
eral Commissioners  to  portions  of 
a  deal  whereby  WBT  Charlotte, 
N.  C,  would  have  been  sold  by  CBS 
for  approximately  a  half-million 
dollars  to  KFAB  Broadcasting  Co., 
Lincoln,  Neb.,  and  CBS  in  turn 
would  have  acquired  45%  interest 
in  the  KFAB  company,  was  re- 
ported last  week  as  influencing  a 
joint  motion  for  dismissal  without 
prejudice,  which  was  granted 
[Broadcasting,  Aug.  7]. 

The  Commission  in  June,  how- 
ever, granted  technical  aspects  of 
the  project  whereby  KFAB  moves 
its  frequency  from  the  780  kc  chan- 
nel to  1110  kc,  same  as  WBT, 
thereby  declaring  the  780  kc  chan- 
nel for  WBBM  Chicago  [Broad- 
casting, June  12].  KFAB  now  syn- 
chronizes with  WBBM.  WJAG, 
Norfolk,  Neb.,  operating  limited 
time  on  1090  kc,  was  given  a  con- 
struction permit  to  shift  to  limited 
time  on  780  kc  with  WBBM.  Com- 
missioners C.  J.  Durr  and  Paul  A. 
Walker  dissented  from  the  techni- 
cal authorizations. 

Question  CBS'  45% 

Other  Commissioners  are  under- 
stood to  have  questioned  the  pro- 
posed financial  arangements  where- 
by ownership  of  the  KFAB  com- 
pany would  have  been  as  follows: 
CBS  45%;  Sidles  Co.  27.57o;  Star 
Printing  Co.  and  State  Journal 
Printing  Co.,  Lincoln,  each  13.75%. 
They  felt,  it  was  reported,  that  the 
network  would  have  exerted  con- 
trol in  the  operations  of  both 
KFAB  and  WBT  under  the  pro- 
posed agreement.  Some  of  the  Com- 
missioners are  said  to  have  felt 
that  the  CBS  interest  in  the  KFAB 
company  should  have  been  no  more 
than  one-third. 

Announcement  of  the  proposed 
three-way  project  was  made  by  the 
FCC  Jan.  29  after  principals  in 
the  transaction  had  conferred  with 
Chairman  James  Lawrence  Fly 
[Broadcasting,  Feb.  7].  Whether 
announced  intentions  of  the  House 
Select  Committee  to  Investigate 
the  FCC  to  probe  thoroughly  into 
station  transfers  had  any  bearing 
on  Commission  opposition  to  the 
proposed  deal  could  not  be  ascer- 
tained, but  it  was  learned  that  the 
proposed  transaction  was  among 
those  slated  for  official  scanning  by 
Committee  investigators. 

Withdrawal  of  the  petition  to 
transfer  leaves  CBS  faced  with  the 
necessity  of  disposing  of  WBT 
otherwise  under  the  FCC  network 
monopoly  regulations,  which  pro- 
hibits a  network  from  owning  fa- 
cilities in  other  than  key  station 
cities  or  where  other  stations  can- 
not acquire  facilities  in  competi- 
tion with  the  network-owned  sta- 
tion. WBT  is  one  of  three  stations 
serving  Charlotte. 

Meantime  KFAB  is  going  ahead 
with  construction  work  for  opera- 
tion on  1110  kc  with  directional 
antenna. 


INTERESTED  executives  of  the  Blue  Network  and  Time  Inc.  peer  in- 
tently at  the  television  demonstration  staged  by  WRGB  Schenectady. 
Left  to  right  are:  Richard  de  Rochemont,  producer  of  the  March  of  Time 
motion  pictures;  Mark  Woods,  president  of  the  Blue  Network;  Roy  E. 
Larsen,  president  of  Time  Inc.;  Chester  J.  LaRoche,  chairman  of  the 
executive  committee  of  the  Blue;  Robert  S.  Peare,  vice-president  of 
General  Electric  Co.  in  charge  of  advertising,  publicity  and  radio.  The 
three  girls  operate  the  controls  from  the  projection  booth. 


Executives  of  Blue  and  'Time^  Witness 
WRGB  Video  and  FM  Demonstration 


WRGB,  the  General  Electric  tele- 
vision station  at  Schenectady, 
N.  Y.,  was  host  July  28-29  to  18 
leading  executives  of  the  Blue  Net- 
work and  5  officials  of  Time  mag- 
azine when  the  guests  witnessed  a 
television  and  FM  demonstration. 
The  WRGB  studios  were  turned 
over  to  the  visitors  while  the  regu- 
lar Friday  night  program  was 
given.  Following  the  demonstra- 
tion, talks  on  video  programming 
were  given  by  GE  Vice-President 
Robert  S.  Peare  and  on  video 
equipment  by  Vice-President  W.  R. 
G.  Baker.  ' 

Many  Attend 

On  Saturday  the  visitors  were 
taken  to  the  GE  broadcasting  sta- 
tion in  South  Schenectady,  and 
later  to  the  television  and  FM 
transmitters,  located  in  the  Held- 
erberg  mountains.  Acting  as  host 
was  Owen  D.  Young,  chairman  of 
the  board  of  GE,  along  with  Mr. 


Peare  and  Dr.  Butler.  The  Blue 
Network  delegation  was  headed  by 
E.  J.  Noble,  chairman  of  the  board, 
and  included  Mark  Woods,  presi- 
dent; Edgard  Kobak,  executive 
vice-president;  Chester  J.  La  Roche, 
chairman  of  the  executive  com- 
mittee; Phillips  Carlin,  vice-presi- 
dent in  charge  of  programs;  E. 
R.  Borroff ,  vice-president  in  charge 
of  the  Chicago  division ;  Keith  Kig- 
gins,  vice-president  in  charge  of 
stations;  Robert  Swezey,  legal 
counsel  and  secretary;  Charles  E. 
Rynd,  treasurer  and  assistant  sec- 
retary; George  Milne,  chief  en- 
gineer; Eai'le  Anderson,  F.  S. 
Wood,  members  of  the  board;  C.  P. 
Jaeger,  national  sales  manager; 
John  H.  Norton,  stations  manager; 
Benjamin  Adler,  Rene  Brugnoni, 
facilities  engineers,  Frank  Marx, 
technical  engineering  adviser;  and 
M.  L.  Shoenfeld,  assistant  to  Mr. 
Borroff. 

From  Time  came  Roy  E.  Larsen, 


Drawn  for  Broadcasting  by  Sid  Hix 
"Good  Morning,  Miss  Nelson — I  Heard  You  Wanted  More  Station  Data!" 


Civilian  Receivers 
Put  Under  GMPR 

REVOCATION  OF  the  price 
schedule  governing  manufacturers' 
maximum  prices  for  consumer 
radio  receivers  and  phonographs 
and  transfer  of  the  articles  to  cov- 
erage by  the  regulation  affecting 
most  other  consumers'  durable  ; 
goods,  was  announced  by  the  OPA  j 
last  week.  ' 

This  transfer  to  coverage,  which 
becomes  effective  Aug.  16,  was 
made  because  previous  regulation 
covering  the  articles  (Revised 
Price  Schedule  83)  dealt  only  with 
price  control  problems  that  were 
acute  in  1942  before  civilian  pro- 
duction was  completely  shut  off, 
and  is  not  suited  to  present  condi- 
tions. In  particular,  it  does  not 
provide  a  method  for  pricing  new 
models  of  radio  sets  and  phono- 
graphs. 

Now  that  some  manufacturers 
are  contemplating  resumption  of 
civilian  production  at  an  undeter- 
mined date,  OPA  felt  it  necessary 
to  provide  a  category  into  which 
new  models  could  fit  under  the  price 
ceilings.  Placement  of  any  future 
civilian  sets  under  the  General 
Maximum  Price  Regulation  does 
this,  according  to  the  OPA. 

Pending  formation  of  an  indus- 
try advisory  committee  to  assist 
OPA  in  formulating  a  new  spe- 
cific regulation  covering  consumer 
type  sets  and  phonographs,  the 
pricing  formulas  of  Maximum 
Price  Regulation  188  will  be  in 
effect.  These  are  considered  more 
adequately  suited,  the  OPA  be- 
lieves, to  pricing  these  articles 
than  either  Revised  Price  Sched- 
ule 83  or  General  Maximum  Price 
Regulation.  By  this  action,  the 
OPA  establishes  what  it  believes 
is  a  satisfactory  interim  method 
for  pricing  any  new  models  that 
may  be  manufactured. 

An  industry  advisory  committee 
meeting  will  be  held  sometime  with- 
in the  next  10  days  to  discuss  all 
phases  of  the  problem,  the  OPA 
revealed. 


president;  Charles  Stillman,  vice- 
president  and  treasurer;  James  W. 
Pope,  assistant  to  Mr.  Stillman; 
Frank  Norris,  head  of  radio  pro- 
grams department;  and  Richard 
de  Rochemont,  poducer  of  "March 
of  Time"  motion  pictures. 

In  addition  to  the  representatives 
from  the  Blue  Network  and  Time 
other  guests  were:  Harold  B.  John- 
son, publisher  of  the  Watertown 
Times,  and  R.  P.  Noble,  vice-presi- 
dent of  Life  Savers  Corp. 

From  General  Electric,  in  addi- 
tion to  Mr.  Young,  Mr.  Peare,  and 
Dr.  Baker  were:  Paul  Chamber- 
lain, manager  of  sales,  transmit- 
ter division  of  the  electronics  de- 
partment; W.  R.  David,  sales  man- 
ager of  broadcast  equipment;  J.  D. 
McLean,  television  equipment  sales 
in  the  transmitter  division;  W.  J. 
Purcell,  engineer  in  charge  of 
broadcast  operations;  B.  W.  Cru- 
ger,  assistant  to  Mr.  Purcell;  R.  L. 
Gibson,  assistant  to  Mr.  Peare;  C. 
D.  Wagoner,  news  bureau;  J.  J. 
Farrell,  engineer  of  the  transmit- 
ter division;  and  C.  A.  Priest, 
manager  of  the  transmitter  di- 
vision. 
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VEVAY,   INDi  ANA  ...  "Spot  ot  Enrth" 


Calm,  unhurried,  quiescent,  serene  .  . » 
These  are  the  words  for  Vevay, 
Dozing  in  her  rocker  on  Indiana's  back  porch, 
Reliving,  in  reverie,  the  days  of  her  youth. 

Oh,  those  were  days  of  gaiety, 
\^Tien  vineyards  graced  these  rolling  hills, 
And  their  fine  Swiss  wine  flowed  from  the  casks 
At  old  Swiss  Inn, 

To  thrill  the  palates  of  distinguished  pioneers; 

Or,  when  the  Chapmans  brought  their  floating  show 

Downstream,  a  century  ago; 

Or  when  the  old  "Sensation"  or  the  "Golden  Rod" 

Tied  up  at  the  landing,  to  regale  the  town 

With  feasts  of  song  and  stirring  melodrama; 

Or  when  folks  came  from  miles  around 

To  hear  aristocratic  Mary  Wright's  recitals  every  week. 


But  now,  Vevay  is  growing  old; 

She  loves  to  close  her  eyes  and  dream. 

She  wears  her  years  with  pleasant  grace, 

A  homespun  garment,  woven  of  memories 

As  imperishable  as  the  stone-walled  ferry  house 

Which  has  withstood  a  century's  floods; 

As  enduring  as  the  stately  sycamores. 

Gleaming  white  along  the  river  bank. 

Here  is  a  spot  of  earth  so  unimportant  to  the  rest 
That  not  a  foot  of  railroad  ever  has  been  laid 
In  all  of  Switzerland  County; 

Yet  immeasurably  important  to  those  who  live  here, 
To  hundreds  fighting  that  they  might  come  back, 
And  to  us. 

WLW 

The  Nation^s  Most  Merchandise-able  Station 


DIVISION  OF  THE  CROSLEY  CORPORATION 


New  RCA  Penicillin  Process  Speeds  Production! 


o  TODAY,  when  the  wonder  drug  penicillin  is  so 
vitally  needed  on  the  fighting  fronts  and  in  home- 
front  sickrooms,  the  Radio  Corporation  of  America 
reveals  that  a  revolutionary  method  of  production 
has  been  perfected  in  RCA  Laboratories. 

Tests  at  the  new  Squibb  penicillin  production  center 
at  New  Brunswick,  N.  J.,  show  that  a  single  RCA  elec- 
tronic installation  can  concentrate  2,000,000,000 
Oxford  units  of  penicillin  in  a  24-hour  period — 
enough  for  100,000  individual  cases.  This  represents 
a  considerable  reduction  in  total  production  time. 


Besides  streamlining  the  elaborate  evaporation  meth- 
od, the  RCA  electronic  system  includes  these  impor- 
tant advantages:  reduction  of  operating  costs,  lowered 
maintenance  costs,  less  possibility  of  mechanical 
difficulties  and  production  delays,  great  savings  in 
floor  space,  and  impressive  reduction  in  initial  equip- 
ment costs. 

The  new  RCA  electronic  dehydrator  of  penicillin 
is  shown  here  in  operation  at  E.  R.  Squibb  &  Sons. 
This  apparatus  may  be  purchased  from  the  RCA  Victor 
Division,  Radio  Corporation  of  America,  Camden,N.J. 
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Listen  fo  RCA's  "The  Music  America  Loves  Best"— Saturdays,  7:30  P.M.,  E.W.T.,  over  the  Blue  Network  ★  BUY  WAR  BONDS  EVERY  PAY  DAY  * 


Tl 


PRICE  15  CENTS 


venisin 


jnoiith  after  7nonth  for  the  past  six  inonths 
10  of  the  15  highest-rated'^  local  programs 
have  been  WOR  programs . . . 


If  we  were  an  advertiser  or  an  agent  looking  for  a 
show  to  sell  a  product,  or  create  a  certain  state  of 
mind,  we'd  give  more  than  casual  consideration  to 
the  facts  mentioned  above. 

For  you  can  rest  assured  that  a  station  which 
creates  shows  that  ring  up  audiences  like  these,  has 
also  proven  repeatedly  that  it  is  equally  successful 
in  building  unusually  high  sales  for  the  advertisers 
who  sponsor  a  majority  of  the  shows. 

WOR  now  has  available  a  wide  selection  of  dra- 
matic, personality,  variety,  news  and  participating 
j>rograms  which  are  skillfully  tailored  to  entertain. 


inform  and  sell  thousands  of  people  in  the  most 
densely-populated  territory  on  the  Elastern  Sea- 
board. 


WOR 


.  that  poiver-full 


station  at  1440  Broadway,  in  New  York 


*according  to  the  Crossley  Continuing  Study 
of  Radio  Listening  in  JVew  York. 


LDTIMERS 

And  How  WLS  Listeners  Love  Them! 


Old  friends  are  the  best  friends  .  .  .  and  that's  just  the  way  radio 
listeners  in  Midwest  America  feel  about  WLS.  For  20  years  WLS  has 
been  giving  them  the  entertainment  and  friendly  counsel  they  like  and 
need.  For  that  entire  20  years,  listeners  have  been  hearing  some  of  the 
same  folks;  many  more  of  the  staff  are  ten-  and  fifteen-year  veterans. 

The  Arkansas  Woodchopper  (Arkie  to  millions  of  radio  listeners) 
has  been  singing  on  WLS  since  1929 — 15  years!  Ramblin'  Red  Foley, 
movie  as  well  as  radio  star,  first  came  to  WLS  in  1931,  is  still  with  us. 
That  same  year  saw  Mac  and  Bob,  blind  singers,  start  at  WLS.  Through 
the  years,  listeners  have  learned  to  love  them  and  know  them  as  personal 
friends.  Naturally,  such  friendly  listeners  are  loyal  to  the  station  .  .  . 
loyal  and  responsive.  That's  why  WLS  Gets  Results! 


Advertisement  number  8  in  a 
series  designed  to  show  the 
close  relationship  between 
WLS  listeners  and  our  staff, 
due  to  their  long  association 
with  the  station. 
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John  Blair  &  Compa 
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See  us  at  NAB 
War  Gjnference 


PALMER  HOUSE,  CHICAGO 
AUGUST  28  — AUGUST  31 


WITH  YOUR  OWN  3R/^A^P-/V£IV  SHOW 

Planning  Fall  Schedules'?  Want  to  build  your  campaign  around  a  brand-new  show 
boasting  top-notch  talent,  writing,  production?  Ravel  your  brain  no  more!  NBC  Radio- 
Recording  Division  brings  you  costly,  expertly  produced  shows  that  you  can  maintain  on 
a  midget  budget  through  NBC's  share-the-cost-plan  whereby  the  expenditure  is  divid- 
ed among  many  non-competing  advertisers  throughout  the  country.  THE  SHOWS . . . 


Destiny  Trails  .  .  .  brings  to  life  the  immortal 
classics  of  James  Fenimore  Cooper.  First,  The 
Deerslayer  ...  39  programs  colorfully  depicting 
the  spirit  of  adventure  that  is  our  American 
heritage.  Next,  The  Last  of  the  Mohicans  ...  39 
'  programs.  78  quarter-hours  ready  for  release 
Sept.  15  for  three-a-week  broadcast. 

Come  and  Get  it  .  .  .  first  recorded  audience 
participation  show,  radio's  newest  quiz  mixes 
food  facts  and  fun.  Bob  RiisseU,  MC,  questions 
contestants  selected  from  studio  audience  repre- 
senting all  sections  of  the  country;  then  tosses 
the  subject  to  "Board  of  Experts."  Alma 
Kitchell,  well-known  for  her  Woman's  Exchange 
program  and  Gaynor  Maddox,  whose  sjmdi- 
cated  food  articles  are  read  by  millions.  Experts 
uncover  unusual  facts  about  food  in  question. 
78  quarter-hovu:  three-a-week  quiz  shows — 
ready  for  release  about  Sept.  1. 

Ned  Jordan  — Federal  Aee  .  .  .  thriller  with  a 
new  twist  for  family  audience  .  .  .  woven  from 
swift-action  facts,  sans  fantasy  .  ,  .  facts  from 
government  agencies,  military  journals,  foreign 
office  studies,  secret  memoirs,  international 
claims  trials  and  pithy  "insides"  on  imder- 
groimd  activities  .  .  .  frequently  "beating  the 
headlines."  Produced  in  association  with  King- 
Trendle  Broadcasting  Corp.,  creators  of  Lone 
Ranger,  with  all-new  material.  52  half -hour 
shows  ready  for  release  about  Sept.  15. 

Happy  the  Humbug  .  .  .  adventures  of  that 
fanciful  hybrid  of  the  Animal  Kingdom,  named 
Happy,  and  his  fascinating  animal  pals  .  .  . 
whimsical  adventures  brimming  with  experi- 
ences of  little  boys  and  girls.  15  quarter-hours 


for  Christmas  promotions  with  a  foUow-up 
series  of  39  programs,  introducing  many  new 
characters  and  situations  to  start  Jan.  1.  Two 
series,  available  separately  or  in  combination. 

TFie  Christmas  Window  .  .  .  Dramatizing  Chil- 
dren's stories  both  old  and  new,  such  as  A  Visit 
from  St.  Nicholas  and  The  First  Christmas; 
favorite  fairy  tales  with  a  Christmas  setting, 
The  Fir  Tree  (Andersen)  and  the  Shoemaker 
and  the  Elves  (Grimm) .  Each  acted  by  a  superb 
cast  ...  all  offer  a  direct  tie-in  for  retail  dis- 
play's. 12  quarter-hours,  for  3-a-week  broad- 
cast four  weeks  preceding  Christmas. 

The  Weird  Circle  .  .  .  modem  dramatizations 
of  the  eerie  masterpieces  of  such  celebrated 
writers  as  Poe,  Balzac,  Dumas,  Hawthorne  and 
Victor  Hugo.  A  record  of  resiilts  for  wide 
varisty  of  advertisers!  13  brand-new  adven- 
tures bring  program  total  to  65  half-hours. 

Stand  By  For  Adventure  .  .  .  exciting  happen- 
ings in  far  places  among  strange  people  ...  as 
told  among  four  friends — a  retired  army  officer, 
a  star  reporter,  a  New  England  sea  captain  and 
a  South  American  scientist.  Carefully  cast  and 
expertly  produced.  52  quarter-hours  for  one- 
or-two-a-week  broadcast. 

^  ^  ^ 

Effective  promotional  material  furnished 
with  each  show  to  build  yovtr  own  audience. 
Pick  your  own  time  .  .  .  choose  your  own 
stations  .  .  .  select  an  NBC  Recorded  Pro- 
gram .  .  .  step  out  proudly  on  the  air  this  fall. 
Write,  wire,  or  phone  for  detailed  informa- 
tion and  audition  records. 


Notnnal  Broodcasting  Co. 


A  Service  of  Radio 
Corporation  of  Araerko 
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announces  the  purchase  of 

RADIO  STATION  WQXR 
AND  ITS  FM  OUTLET  WQXQ 


We  are  proud  to  acquire  a  broadcasting  medium 
which  throughout  its  history  has  consistently  main- 
tained such  high  standards  of  quality  in  its  productions. 

This  policy  we  shall  continue  and  improve  under  the 
same  management  which  successfully  built  up  Station 
WQXR  and  Station  WQXQ. 

The  best  musical  features  will  form  the  bulk  of  pro- 
grams as  before,  and  we  look  forward  to  the  time  when 
WQXR,  as  The  Times  own  station,  will  expand  its  news 
presentation  so  as  to  be  of  still  greater  service  to  its 
listeners  and  our  readers. 


WQXR  III     I  i  H  WQXQ 

1560  Kilocycles  mm      K.  J   ■   ■     u  \.  45.9  Megacycles 


Station  WQXR  730  Fifth  Avenue,  New  York  19,  N.  Y.    Circle  5-5566 


KOIL  Proudly  Presents 

"The 
Vagabond 

Dreamer" 


Stj1^SCpiPTI0N;^RldlE#    »5.00   per  year    15c   per  co^ 


Had  Hughes,  Assistant  Manager  of  KOIL,  is 
also  "The  Vagabond  Dreamer." 

On  the  air  for  SEVEN  YEARS,  this  spon- 
sored Vagabond  Dreamer  show  is  but  one  of  several 
station-produced  progiams  which  help  make  KOIL 
known  favorably  to  the  Omaha  market.  KOIL 
produces  popular  shows  for  its  listeners.  KOIL  can 
produce  for  you,  too! 


BROA^E%STING 

The  Vieekly^^^ Mewsmagazine  of  Radio 

^raadcast  Advertisingf 
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YOUR  BEST  BUY 
IN  AMERICA'S 
4th  LARGEST 


National  Representatives 
Spot  Sales,  Inc. 


Do  ybu  realise  this  market  contains  over  3Vi  million  people; 
more  than  these  14  cities  combined:-^Kansas  City,  Indianapolis, 
Rochester,  Denver,  Atlanta,,  Dallas^  Toledo,  Omaha,  Syracuse, 
Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


H.  B.  liOLDSMim  Jr. 


Says— 


In  Charge  of  Advertisings  The  Grove  Laboratories^  Inc. 

You  can't  beat  spot  radio  for  the  opportunities 
it  offers  in  selectivity  of  markets, 
programs  and  audiences." 


•No,  nor  even  approach  it,  Mr.  Goldsmith! 
And  considering  all  the  successful  spot 
broadcasting  your  company  is  doing,  we 
suspect  you  could  tell  some  interesting 
stories  about  the  sales  it  produces,  too! 
•As  a  matter  of  fact,  we've  got  some  pretty 
good  stories,  ourselves,  here  at  F&P. 
We've  been  "in  attendance"  when  some  of 
the  nation's  biggest  advertisers  were  bom. 


sa  far  as  radio  was  concerned.  And  we  re- 
member the  times  when  we  helped  literally 
dozens  of  today's  good  spot  broadcasters  to 
select  their  first  one  or  two-station  "list"! 
•Which  is  neither  here  nor  there  —  except 
to  say  that  we're  happy  at  the  opportunity 
to  work  and  grow  with  all  you  agencies 
and  advertisers,  and  with  spot  broadcast- 
ing itself. 


Free  &  Peters,  lu. 

Pioneer  Radio  Station  Representatives 


Since  May,  ic)$2 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .   .  .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUPUERQUE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR     .    .    .    .FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX.  Inc. 


CHICAGO:  i8o  N.  Michigan 
Franklin  6373 
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.         Main  5667 
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Allocations  Hearings   Ordered  by  FCC 


iSweeping  Revision 
Of  Spectrum 
Foreseen 

PROCEEDINGS  which  will 
shape  the  postwar  allocations 
kor  all  broadcast  services — pres- 
lent  and  impending — have  been 
called  by  the  FCC  to  begin  Sept. 
i28  in  what  may  go  down  in  radio 
lannals  as  the  most  sweeping  re- 
'vision  of  the  radio  spectrum 
Isince  the  ai't  began. 
I  Hard  on  the  heels  of  the  State 
iDept.  preparatory  conference 
last  week  on  postwar  allocations, 
the  FCC  last  Wednesday  issued 
its  order  for  the  hearings,  in 
keeping  with  its  legislative  man- 
idate  to  devise  frequency  alloca- 
tions for  non-governmental  radio 
iservices.  The  hearings,  which  may 
'run  several  weeks,  come  as  a  se- 
quel to  the  State  Dept's.  inaugura- 
Ition  of  discussions  Aug.  11-12  for 
proposals  on  world  allocations  to 
ibe  considered  at  the  forthcoming 
linternational  conferences  on  radio. 

AM  Also  on  Agenda 

The  Commission's  order,  fol- 
lowed last  Friday  by  a  public  no- 
tice on  procedure  and  scope,  came 
just  four  days  after  the  State 
Dept's.  sessions.  All  broadcast 
services — standard,  FM,  television, 
international  broadcast,  facsimile, 
non-commercial  educational  and 
associated  relay  services — -are  spec- 
ified in  the  orders  as  subject  to 
review.  The  entire  spectrum,  rang- 
ing from  10  to  30,000,000  kc.  will 
be  covered. 

Not  only  the  conflicts  for  spec- 
trum space  in  the  ultra-high  fre- 
quencies, in  which  such  services 
as  FM,  television  and  international 
broadcasting  are  involved,  but 
the  existing  standard  (AM) 
broadcast  allocations  will  be  cov- 
ered, with  a  view  toward  establish- 
ment of  new  policies.  Extension  of 
the  existing  broadcast  band  below 
the  present  550  kc.  limit  possibly 
down  to  520  kc,  which  would  pro- 
vide three  additional  10  kc.  chan- 
nels in  the  most  desirable  end  of  the 
band,  may  be  considered. 

In  the  standard  band  a  revival 
lof  the  issue  over  duplication  of 
clear  channels  on  the  two  coasts 
may  evolve.  It  has  been  an  open 


secret  that  FCC  thinking  has 
veered  in  that  direction,  although 
this  has  been  somewhat  offset  by 
the  postwar  blooming  of  FM  for 
urban  service  which  would  augur 
for  use  of  clear  channels  with 
high  power  to  serve  rural  and  re- 
mote areas. 

Not  since  the  FCC  v/as  created 
has  there  been  considered,  in  a 
single  proceeding,  all  allocations 
in  the  spectrum.  There  were  the 
1936  hearings  on  the  ultra-high 
frequency  allocations  and  subse- 
quent hearings  on  other  separate 
allocation  phases,  but  never  one 
running  the  full  extent  of  the 
rac'io  spectrum  up  to  33,000,000  kc. 

In  its  Wednesday  order  the  Com- 
mission stated  that  it,  other  Gov- 
ernment agencies  and  the  radio 
iiidustry  "all  recognize  that  a  com- 
plete review  of  present  allocations 
of  bands  of  frequencies  in  the 
radio  spectrum  is  necessary  as  a 
result  of  the  important  advances 
in  the  radio  art  which  have  been 
made  during  the  war  and  the 
greatly  increased  demands  for  the 
use  of  radio".  Persons  and  organ- 
izations desiring  to  testify  are  to 
notify  the  Commission  by  Sept. 
11,  giving  the  names  of  witnesses, 
the  topic  each  will  discuss  and  the 


FCC  Order  (Docket  No.  6651) 
calling  Allocations  Hearings 
on  Page  44.  FCC  Public  No- 
tice specifying  procedure  and 
scope  on  Page  54. 


time  expected  to  be  required  for 
testimony.  Exhibits  showing  re- 
quirements for  frequencies  are  to 
be  supplied  by  Sept.  20. 

17  Groups  to  Participate 

Despite  the  speed  with  which 
the  FCC  prepared  its  hearing  call, 
it  was  evident  that  the  Commis- 
sion feels  it  should  formulate  al- 
location policies  with  utmost  dis- 
patch, so  that  the  State  Dept. 
charged  with  the  handling  of  the 
international  conferences,  can  have 
the  benefit  of  its  judgment.  The 
Department  has  established  a  dead- 
line of  Dec.  1  on  its  preparatory 
sessions,  and  its  subcommittee  now 
is  functioning,  using  as  its  nucleus 
for  allocations  discussion  the  re- 
port of  the  Interdepartmental  Radio 
Advisory  Committee,  made  up  of 
Government  radio  experts. 

It  is  expected  that  all  branches 
of  radio  and  communications  will 


participate  in  the  FCC  proceed- 
ings. Broadcast  services  head  the 
list  of  the  17  different  groups  to 
be  heard,  following  only  the  pres- 
entations by  the  Radio  Technical 
Planning  Board,  created  last  Sep- 
tember to  formulate  plans  for  fu- 
ture allocations.  It  is  presumed 
that  each  of  the  RTPB  panel  chair- 
men will  be  called  upon  to  testify. 

First  on  the  list  of  services  to 
be  heard  is  standard  broadcast, 
followed  by  FM,  educational  FM, 
television,  facsimile,  international 
broadcast  and  then  other  broadcast 
services.  The  IRAC  report,  sub- 
mitted at  the  State  Dept.  con- 
ference, had  evoked  the  dissatisfac- 
tion of  a  number  of  groups,  in- 
cluding television  and  international 
broadcast,  because  of  failure  to 
provide  what  they  regarded  as 
adequate  space  in  the  desirable 
portions  of  the  spectrum  for  their 
respective  services.  The  IRAC  re- 
port made  no  provision  whatever 
for  direct  international  broadcast- 
ing, and  the  FM  allotments  were 
not  as  great  as  FM  proponents 
had  sought. 

In  its  order,  the  FCC  said  one 
of  the  prime  purposes  will  be  to 

{Continued  on  page  18) 


Four-Week  WAC  Spot  Drive  Planned 


Army  Approves  Project ; 
Stations  Asked  for 
Avaibilities 

ARRANGEMENTS  to  spend  up 
to  $500,000  for  a  four-week  spot 
radio  campaign  for  WAC  recruit- 
ing have  been  approved  by  the 
War  Dept.,  Young  &  Rubicam, 
agency  handling  the  account,  an- 
nounced last  Friday  (text  of  Young 
&  Rubicam  telegram  on  page  52). 

Future  Undecided. 

The  agency  sent  out  telegrams 
to  all  stations  in  the  country  ask- 
ing for  evening  time  availabilities 
for  one-minute  and  station  break 
transcribed  announcements  to  be 
run  five  days  a  week  for  four 
weeks  beginning  Sept.  4,  tying  in 
closely  with  advertising  in  other 
media. 

In  announcing  the  War  Dept. 
approval  of  its  recommendations, 
Y  &  R  stated  tnat  "the  introduction 


of  radio  into  the  WAC  program 
during  the  first  four  months  of 
the  campaign  completes  the  orig- 
inal recommendation  of  Young  & 
Rubicam."  Future  recommenda- 
tions for  radio  time,  it  was  indi- 
cated, will  depend  on  overall 
media  needs  for  WAC  recruiting. 

It  is  expected  that  radio  will 
figure  prominently  in  whatever 
recommendations  may  be  submitted 
for  subsequent  WAC  advertising, 
which  will  likely  be  determined  by 
military  developments. 

Y  &  R  officials  were  unable  to 
specify  the  exact  dollar  outlay 
which  will  be  represented  in  the 
radio  campaign,  pending  answers 
from  stations.  However,  it  was 
estimated,  should  all  stations 
offer  availabilities  the  total  outlay 
would  approximate  a  half  million 
dollars.  About  700  stations  have 
already  indicated  to  the  NAB  they 
would  accept  WAC  advertising. 

Y  &  R  said  its  action  in  recom- 
mending use  of  radio  in  WAC 
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recruiting  followed  the  determina- 
tion by  NAB  that  "a  substantial 
number"  of  stations  is  prepared 
to  accept  paid  WAC  advertising. 

Apprised  of  the  Y  &  R  an- 
nouncement, OWI  officials  stated 
that  the  action  of  the  War  Dept. 
in  approving  recommendations  for 
use  of  radio  means  that  the  WAC 
campaign  can  now  be  considered 
in  the  light  of  OWI's  overall  media 
plans  for  recruiting.  It  was  em- 
phasized, however,  that  no  action 
with  respect  to  radio  allocations 
can  be  taken  until  more  informa- 
tion is  available  on  the  extent  of 
radio  coverage  to  be  obtained. 

OWI  cancelled  radio  schedules 
for  network  allocations  and  sta- 
tion announcements  tentatively 
set  for  the  weeks  of  Aug.  28  and 
Sept.  4  when  the  initial  outlays 
for  WAC  advertising  excluded 
radio.  The  Radio  Bureau  has 
since  committed    these    dates  to 

{Continued  on  page  52) 
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WLB  Refers  Petrillo  Defiance  to  OES 


AFM  Bucks  Board 
Twice  Within 
A  Week 

AFTER  exhausting  all  efforts  to 
obtain  voluntary  compliance,  the 
War  Labor  Board  last  Friday  voted 
10  to  2  to  refer  its  directives  in 
the  recording  and  KSTP  disputes 
to  Director  of  Economics  Stabili- 
zation Fred  M.  Vinson  for  enforce- 
ment. Four  public,  four  industry 
and  two  CIO  members  of  the  Board 
voted  afRrmitively  while  the  two 
AFL  members  dissented. 

It  is  expected  that  the  cases  will 
reach  Director  Vinson's  office  this 
week. 

Possible  Directives 

Under  Executive  Order  9370 
which  provides  that  the  WLB  may 
report  cases  of  non-compliance  to 
the  Office  of  Economic  Stabiliza- 
tion, the  OES  director  may  issue 
directives : 

1.  Against  employers — cancella- 
tion of  Government  contracts  and 
priorities,  until  compliance  is  se- 
cured; 

2.  Against  the  unions — with- 
drawals of  privileges,  benefits,  or 
rights,  as  by  holding  of  check-off 
dues  in  escrow,  pending  compliance. 

3.  Against  individuals — modifi- 
cation or  cancellation  of  draft  de- 
ferments or  employment  privileges 
or  both. 

The  Board's  action  was  taken 
following  a  "show  cause"  hearing 
Thursday  in  which  Joseph  A.  Pad- 
way,  coimsel  for  the  American 
Federation  of  Musicians,  said  his 
organization  would  not  comply  with 
the  Board's  directive  to  withdraw 
the  ban  on  the  making  of  record- 
ings "because  the  war  effort  is  not 
involved". 

His  defiance  of  the  Board's  au- 
thority— the  second  within  a  week 
— drew  sharp  censure  from  Dr. 
George  W.  Taylor,  acting  chair- 
man, and  Frank  V.  Morley,  both 
public  members,  who  charged  the 
union  with  failure  to  cooperate  in 
the  Board's  efforts  to  prevent 
strikes.  Mr.  Padway's  position  was 
supported  by  the  two  AFL  members 
of  the  Board. 

Legitimate  Strike? 

"We  are  a  War  Labor  Board," 
said  Mr.  Morley,  "and  we  find  that 
in  time  of  war  there  is  no  dividing 
line  between  legitimate  strikes  and 
illegitimate  strikes.  We  find  there 
is  no  dividing  line — you  just  can't 
separate  them — and  we  find  equal- 
ly that  there  is  no  dividing  line  be- 
tween compliance  and  non-compli- 
ance. 

"You  claim  that  you  are  not  go- 
ing to  comply  because  it  has  no 
effect  on  the  war  effort,  but  that  is 
a  claim  which  we  find  cannot  be 
substantiated.  That  problem  of  a 
dividing  line  is  one  that  I  think  the 
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Board  is  pretty  clear  about.  The 
point  there  is  really  that  trouble 
spreads,  Mr.  Padway,  and  it 
spreads  by  example." 

When  Mr.  Morley  addressed  the 
chair  to  inquire  "whether  there  is 
any  point  in  proceeding  further  on 
that  line".  Dr.  Taylor  referred  to 
Mr.  Padway's  terse  statement  of 
defiance  on  grounds  of  jurisdic- 
tion: 

"I  don't  think  the  case  can  be 
summarily  disposed  of  by  a  state- 
ment that  you  determine,  Mr.  Pad- 
way,  that  it  doesn't  affect  the  war 
effort  and  therefore  there  will  be 
no  compliance.  As  I  understand  it, 
this  was  a  dispute  certified  to  the 
Board.  The  Board  by  unanimous  ac- 
tion decided  to  set  up  a  panel — that 
it  was  a  dispute  within  the  juris- 
diction of  the  Board — and  an  order 
was  issued.  The  Board  itself  has 
determined  that  action  on  this  case 
was  necessary  so  that  it  is  a  matter 
of  defiance  of  a  Board  order,  which 
the  Board  has  ruled  was  within  its 
jurisdiction." 

Mr.  Padway  observed  that  it 
would  serve  no  purpose  for  him  to 
reiterate  the  arguments  made  on 


previous  occasions  inasmuch  as  the 
Board  has  ruled  othervdse.  "We 
disagree  with  all  the  conclusions 
that  you  arrived  at,"  he  said,  "so 
there  is  nothing  else  we  are  con- 
fronted with  this  morning  but  to 
answer  your  question. 

"You  asked  us  to  come  here  and 
show  cause  or  answer  why  we  do 
not  comply  or  will  we  comply,  and 
the  only  answer  I  am  authorized  to 
make  or  can  make,  and  which  we 
think  is  logical  and  complies  with 
the  law,  at  least  as  we  interpret  it, 
is  the  one  I  made." 

At  this  point,  George  Meany, 
AFL  member  of  the  Board,  broke 
in  to  say:  ''I  want  to  state  for  the 
record  that  the  American  Federa- 
tion of  Labor  members  do  not  agree 
with  the  public  members  on  that 
score — that  we  do  not  think  that 
this  affects  the  war  effort. 

"We  think  this  is  a  case  of  a 
group  of  employers  attempting  to 
use  the  war  to  determine  a  com- 
mercial dispute  that  they  have  with 
the  musicians.  We  think  that  the 
duties  of  the  War  Labor  Board 
have  been  perverted  by  taking  this 
case  in  any  shape  whatsoever.  We 


NAB  War  Conference  To  Stress 
Postwar  Service  Allocations 


SENSITIVE  to  heightened  interest 
in  postwar  radio  development,  ac- 
cented by  the  swift  allocations  pace 
set  by  the  State  Department  and 
the  FCC,  the  NAB  Executives  War 
Conference  in  Chicago,  Aug.  28-31, 
will  be  highlighted  by  a  panel  dis- 
cussion on  all  postwar  services. 

Final  plans  for  the  technical 
symposium  on  the  closing  day,  Aug. 
31,  will  cover  all  broadcast  serv- 
ices— AM,  FM,  television  and  fac- 
simile. Chairman  of  the  panel  will 
be  Comdr.  T.  A.  M.  Craven,  former 
member  of  the  FCC  and  former 
chairman  of  the  Interdepartmental 
Radio  Advisory  Committee,  which 
drafted  the  State  Department's 
postwar  allocations  plan  [Broad- 
casting, Aug.  14].  Participating 
will  be  such  figures  as  Maj.  E.  H. 
Armstrong,  FM  inventor;  Niles 
Trammell  president,  or  Frank  Mul- 
len, vice-president  and  general 
manager,  NBC;  William  B.  Lodge, 
acting  director  of  engineering, 
CBS;  Paul  F.  Godley,  consulting 
radio  engineer  and  pioneer  in  FM; 
John  V.  L.  Hogan,  director  of 
WQXR  and  WQXQ  (FM),  New 
Yoi'k,  consulting  engineer,  radio  in- 
ventor and  facsimile  expert;  and 
George  Carpenter,  GE  director  of 
television  sales. 

The  war  conference  will  be  minus 
all  frills  and  furbelows  and  will  be 
geared  to  radio  problems  affected 
with  the  war  interest,  as  well  as  to 
postwar  considerations.  Key  lunch- 
eon speakers  will  be  Robert  A. 
Lovett,  Assistant  Secretary  of  War 
for  Air,  on  Tuesday,  Aug.  29,  who 
will  discuss  The  Air  Forces  Look  to 
the  Future;  James  Lawrence  Fly, 
FCC  chairman,  on  Wednesday, 
whose  topic  presumably  will  be  ra- 
dio's future  and  its  relationship 


with  Government;  and  C.  Scott 
Flatcher,  director  of  field  develop- 
ment. Committee  for  Economic  De- 
velopment, on  Thursday,  Aug.  30, 
who  will  deal  with  the  postwar 
business  outlook. 

It  is  expected  that  the  conference 
will  be  opened  with  a  message  of 
greeting  from  President  Roosevelt, 
who  traditionally  greets  the  NAB 
at  its  annual  foregatherings.  Gov, 
Thomas  E.  Dewey,  Republican 
Presidential  nominee,  also  is  ex- 
pected to  send  a  message. 

For  the  pre-convention  session, 
Aug.  28,  sixteen  NAB  committee 
meetings,  as  well  as  a  meeting  of 
the  board,  have  been  scheduled.  In 
addition,  NBC,  Blue  and  Mutual 
have  scheduled  Monday  meetings 
with  their  affiliates,  to  be  followed 
by  cocktail  parties.  The  Clear  Chan- 
nel Broadcasting  Service  also  meet's 
Monday.  Keystone  Broadcasting 
Svstem  has  called  a  dinner  meeting 
of  its  affiliates  on  Tuesday. 

Advance  registrations,  according 
to  C.  E.  Arney  Jr.,  are  in  the  neigh- 
borhood of  700.  This  compares  to 
attendance  of  as  many  as  1250  at 
prewar  conventions.  NAB  head- 
quarters has  sought  to  discourage 
attendance,  urging  members  and  as- 
sociates to  send  only  those  who  will 
actively  participate  in  the  proceed- 
ings. 

Radio  stations  or  allied  interests 
eligible  for  membership,  but  who 
are  not  members,  will  not  be  ad- 
mitted to  the  sessions,  under  the  an- 
nounced plans.  Those  affiliated 
groups,  such  as  agencies,  station 
representatives,  attorneys  and  en- 
{Continued  on  page  57) 


think  it  is  utterly  ridiculous  to 
make  the  statement  that  the  play- 
ing of  these  records,  these  tran- 
scriptions, affects  the  war  effort  in 
any  way." 

AFL  Fought  Case 

Dr.  Taylor  pointed  out  that  the 
dispute  was  brought  under  the 
jurisdiction  of  the  Board  by  the 
unanimous  action  of  July  23,  1943 
in  which  it  was  directed  that  a  tri- 
partite panel  be  appointed  to  hear 
the  merits  of  the  dispute.  When  he 
conceded  to  Mr.  Meany  that  the 
AFL  members  fought  the  case  from 
the  very  start  on  the  ground  it  did 
not  involve  the  war,  Matliew  Woll, 
vice-president  of  the  AFL,  and 
labor  member  of  the  Board,  de- 
clared : 

"Might  I  add  just  this.  This 
Board  appointed  a  panel;  the  panel 
exercised  its  authority  in  bringing 
about  agreements  between  the  con- 
tending parties.  It  succeeded  so  well 
that  approximately  80  agreements 
have  been  entered  into.  The  Board 
in  passing  judgment  upon  those  80 
agreements  stated  that  it  had  no 
jurisdiction  to  pass  upon  those 
agreements  because  the  subject  in- 
volved was  not  a  proper  subject  for 
consideration  by  the  War  Labor 
Board. 

"Thus  the  Board  itself  by  its  own 
action  has  annulled  any  jurisdiction 
it  has  over  this  particular  phase  of 
the  controversy  because  it  is  not  a 
wage  dispute  but  a  commercial  dis- 
pute and  hence  we  feel,  regardless 
of  what  may  have  transpired  before 
— although  I  support  the  conten- 
tion of  Mr.  Meany  that  we  oppose 
jurisdiction  being  taken  over  by  the 
War  Labor  Board — but  even  though 
the  majority  may  hold  otherwise, 
the  very  fact  that  the  Board  itself 
on  these  agreements  and  in  the  par- 
ticular point  at  issue  has  ruled  that 
it  has  no  authority  to  act  upon  it 
— it  is  a  matter  of  negotiation  en- 
tirely within  their  discretion,  with- 
out restriction  upon  the  War  Labor 
Board — therefore  they  have  no 
jurisdiction  over  that  particular 
phase  of  the  controversy." 

Issue  Is  Compliance 

Dr.  Taylor  said  the  public  mem- 
bers of  the  Board  did  not  want  to 
discuss  the  merits  of  the  case,  that 
the  issue  here  i^  one  of  compliance 
with  a  majority  decision  which,  he 
pointed  out,  has  never  been  consid- 
ered as  other  than  the  decision  of 
"the  whole  Board".  He  said  the 
Board  recognizes  the  "great  sup- 
port" given  its  decisions  by  man- 
agement and  labor,  that  there  have 
been  "really  very  few  non-compli- 
ance cases",  and  that  there  has  been 
"a  great  cooperation"  in  voluntarily 
accepting  the  decisions  of  the 
Board. 

"There  is  a  very  small  company 
of  people,"  he  added,  "who  have 
seen  fit  not  to  follow  that  course  of 
action.  I  think  it  is  cause  for  con- 
cern to  the  Board,  and  I  say  that 
{Continued  on  page  62) 
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(What  Kind  of  Listening  Does  Money  Buy 


CBS  Listener  Diary  Technique  Gives 
Picture  of  Audience  Hahits 

By    CHARLES    HARRIMAN  SMITH 
Supervisor  of  Research,  CBS  Owned  Stations 

MEASURING  the  patterns  of  listening  to  money  giveaway 
shows  fits  neatly  into  Mr.  Smith's  background.  Coming  to  CBS 
in  1939  after  several  years  with  commercial  research  houses 
and  an  independent  station,  he  worked  almost  exclusively  on 
the  problems  of  getting  more  and  better  information  about  lis- 
tening habits.  The  Listener  Diary  technique  has  been  Mr. 
Smith's  principal  concern  for  nearly  four  years.  At  the  sugges- 
tion of  several  broadcasters  who  saw  this  part  of  the  Diary 
Study,  Mr.  Smith  presents  it  herewith  for  their  information. 


A.  FRIEND  of  mine  in  a  nearby 

jSffice — and  many  like  him  in  this 

"  part  of  the  city — has  made  a  habit 
of  saving  scraps  of  bread  and  rolls 

Vhich  he  puts  on  his  window-sill 
;ach  day  at  the  same  hour.  And 
bach  day  at  the  same  hour,  four 

:  [pigeons  call  on  him  for  a  free 
.unch.  They  are  always,  he  says, 

::he  same  pigeons,  and  he  rarely 
sees  them  except  at  lunch  time,  al- 
though there  are  days  when  they 

.  arrive  a   few  minutes   ahead  of 

(feeding, 

'}  Whenever  the  subject  of  money 
Jeiveaway  radio  programs  is  raised 
jj— and  it  has  been  raised  rather 
often  in  recent  weeks — I  find  my- 
self thinking  of  my  friend  and  his 
pigeons.  Who  listens  to  these  pro- 
grams? What  are  their  listening 
i.abits,  as  compared  with  those  of 
;ther     audiences?    Can  stations 
juild  audiences  and  loyalty  through 
;his  type  of  program?  The  standard 
program  ratings"  cannot  answer 
;uch  questions.  C.  E.  Hooper  has, 
iimself,  publicly  expressed  dissat- 
isfaction  with   ratings  which  he 
finds   for   money   giveaway  pro- 
;grams.  And  for  good  reasons. 

]  Giveaway  Weakniess 

^  The  coincidental  telephone 
'method  of  measuring  audience  size, 
Which  is  the  technique  used  by 
'Pooper,  is  by  its  very  nature  al- 
f]Enost  certain  to  produce  a  distorted 
'Ijreport  on  programs  that  offer 
'money  or  prizes  for  listening.  In 
'the  first  place,  people  living  in  non- 
'^elephone  homes  never  get  prizes, 
•$ince  the  awards  are  made  through 
Iphone  calls. 

I'  In  the  second  place,  most  prize- 
'(winners  are  drawn  from  the  local 
idirectory  of  the  city  where  the  pro- 
gram originates.  Listeners  living 
putside  the  five-cent  toll  limit, 
'Whether  they  have  a  phone  or  not, 
jare  automatically  eliminated  from 
ithe  ranks  of  "lucky  people".  There 
*re,  of  course,  some  listeners  in 
non-telephone  homes  and  in  subur- 


ban-rural areas,  just  as  there  are 
always  a  certain  number  of  kibitz- 
ers around  a  man  playing  a  slot 
machine,  but  a  technique  that  cov- 
ers only  telephone  homes  within 
the  city  limits  is  bound  to  produce 
inflated  figures  for  this  kind  of  pro- 
gram. Mr.  Hooper  believes  addi- 
tional error  may  be  traced  to  the 
fact  that  most  of  these  programs 
award  prizes  to  people  who,  when 
called,  only  need  to  say  they  are 
tuned  to  the  proper  station.  Peo- 
ple can  fib  and,  undoubtedly,  some 
do. 

Columbia,  through  an  independ- 
ent research  organization,  has 
conducted  radio  audience  studies 
which  yield  more  information  and 
more  valid  informattion  on  this 
particular  type  of  programming 
than  is  available  anywhere  else. 
Briefly,  Columbia's  Listener  Diary 
technique  consists  in  getting  a  care- 
fully selected  cross-section  sample 
of  families  throughout  a  station's 
listening  area  to  keep  a  record  of 
their  listening,  quarter-hour  by 
quarter-hour,  24  hours  a  day  for 


seven  consecutive  days.  Thus,  it  is 
possible  to  analyze  station  audi- 
ences and  listening  habits  among 
all  classes  of  people,  in  city  and 
country,  in  telephone  and  in  non- 
telephone  homes. 

From  these  records,  a  number  of 
interesting  facts  are  revealed  con- 
cerning the  audience  who  listened 
tc  three  money  give  away  pro- 
grams broadcast  in  an  eastern  city 
during  a  week  in  mid-November, 
1943.  These  programs  were  (and 
we  use  fictitious  names) : 

Smile  of  Fortune,  Station  C,  Mon- 
day through  Friday,  10:15  to  11:00 
a.m. 

Bonanza  Bill,  Station  D,  Monday 
through  Saturday,  10  :15  to  10  :30  a.m. 
and  Sunday,  1  to  1 :30  p.m. 

Dollars  on  the  Hour,  Station  B, 
Monday  through  Friday,  every  hour 
on  the  hour  13  times  a  day  from  8  a.m. 
through  8  p.m. 

The  CBS  Listener  Diary  Study 
made  in  the  area  this  week  shows, 
as  does  Hooper,  that  each  of  these 
programs  has  a  sizeable  audience 
in  terms  of  other  daytime  audi- 
ences on  the  same  stations.  Bonan- 
za Bill  gives  Station  D  the  largest 
audience  for  its  quarter-hour  on 
weekdays.  Smile  of  Fortune  plays 
to  an  increasingly  larger  audience 
in  each  of  its  three  quarter-hours 
on  the  air,  with  the  third,  or  "pay- 
off," quarter-hour  leading  all  other 
stations  in  listeners.  Station  E 
ratings  across  the  day  trace  a  saw- 
tooth pattern,  with  "peaks"  every 
hour  on  the  hour. 

Type  of  Audience 

Since  the  Diary  gathers  data 
from  the  same  families  for  seven 
consecutive  days,  it  provides  a  rec- 
ord of  repeat  listening  and  audi- 
ence turnover  that  can  be  used  to 
determine  whether  an  audience  is 
habitual  or  casual  in  its  listening 
through  the  week.  Dividing  the  av- 
erage daily  audience  of  the  three 
programs  under  discussion  into 
their  net  weekly  audiences,  we  find: 
Weekly  Turnover 

Smile  of  Fortune,  1st  quarter-hour, 
2.3 ;  2d  quarter-hour  2.3 ;  3d  quarter- 
hour,  2.3. 

Bonanza  Bill,  1.7. 

Dollars  on  the  Hour,  highest,  2.4 ; 
lowest,  1.9. 


MR.  SMITH 


Turnover  tells  us  how  much 
greater  than  the  average  daily  au- 
dience is  the  net  audience  reached 
in  a  week.  A  turnover  ratio  of  1.7 
says  that  70%  more  families  than 
listened  on  the  average  day  heard 
the  program  sometime  during  the 
week. 

Weekly  turnover  of  2.5  or  less 
indicates  an  habitual  audience — 
one  that  tunes  to  a  program  con- 
sistently day  after  day.  (Serial- 
drama  figures  range  between  1.9 
and  2.3).  Very  few  programs  on 
these  stations  have  turnover  fig- 
ures as  low  as  shown  for  the  mon- 
ey giveaways.  There  is  little 
doubt  that  any  single  quarter- 
hour  of  these  shows  is  heard  by 
substantially  the  same  people 
every  day. 

But  how  do  they  listen  from  hour 
to  hour?  Where  does  the  "money" 
audience  come  from,  and  where 
does  it  go?  Again,  Diary  records 
supply  the  answers,  which  may  be 
studied  in  the  two  accompanying 
charts.  Let's  look  first  as  Bonhnza 
Bill's  [See  Chart  I.]. 

Chart  I  clearly  shows  the  char- 
acter of  the  Bonanza  Bill  audience. 
Only  2.4  was  "inherited"  from  the 
preceding  program  on  th?  sration. 
Of  the  new  audience,  half  was  not 
listening  to  any  station  in  the  pre- 
ceding quarter-hour;  half  came 
from  competing  stations.  About 
one-tenth  had  been  listening  to  Dol- 
lars on  the  Hour  at  10  o'clock  on 
station  E.  The  right-hand  side  of 
the  chart  shows  what  happens  after 
the  money  has  been  g'ven  away. 
About  40%  turns  off  the  radio;  the 
remainder  tunes  to  other  stations, 
7%  going  to  Smile  of  Fortune  at 
10:30. 

Chart  II  pictures  the  "average 
hour"  of  station  E's  8  a.m.  to  8  p.m. 
schedule.  Note  that  the  audience 
in  the  first  quarter-hour  is  nearly 
twice  the  size  of  the  auriience  in 
the  third  quarter-hour.  The  2.2 
rating  is  one-half  inherited  from 
the  preceding  quarter-hour,  with 
.8  coming  from  "radio  off"  and  the 
{Continued  on  page  58) 
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CHART  I 

Source  and  Destination  of  Bonanza  Bill's  Audience 
Station  D 
Mon.-Sat.  Average 
100%  =  Total  Radio  Families  in  Area 


10:15  -  10:30  AM 


RATING 
RADIO  OFF 


OTHER  STATIONS 
MONEY  SHOWS 
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CIO  Launches  Attack  on  NAB  and  Code 


NAM  Also  Target 
As  FCC  Opens 
Hearings 

FIRST  SALVO  in  a  nationwide 
battle  inspired  by  the  CIO  Politi- 
cal Action  Committee  to  "obliter- 
ate" the  NAB  and  curb  the  Na- 
tional Assn.  of  Manufacturers, 
with  radio  as  the  intermediate 
target  and  the  FCC  as  arbiter, 
was  fired  last  week  as  hearings 
got  underway  before  Commissioner 
Ray  C.  Wakefield  in  the  petition 
of  Columbus,  0.,  Local  927,  UAW- 
CIO,  charging  that  WHKC  is  not 
operating  in  the  public  interest. 

Although  the  petition  specifi- 
cally charged  that  WHKC  "cen- 
sored" portions  of  dramatic  skits 
and  speeches  prepared  for  broad- 
cast on  the  Local  927  sponsored 
'  program  on  that  station,  while 
permitting  Fulton  Lewis  jr., 
Boake  Carter  and  other  Mutual 
commentators  to  discuss  topics 
forbidden  in  the  CIO  scripts,  an 
official  of  the  union  told  the  Com- 
mission that  he  felt  badly  when 
Richard  T.  Frankensteen,  UAW- 
CIO  vice-president,  filed  charges 
against  WHKC. 

'Bound'  by  Code 

"I  would  rather  have  him  go 
after  the  NAB  Code  and  obliterate 
that  thing — or  try  to — rather  than 
have  any  trouble  with  the  station," 
declared  Richard  E.  Evans,  edu- 
cational director  of  the  Local.  He 
asserted  that  he  "never  had  any 
idea"  that  Carl  M.  Everson,  vice- 
president  of  United  Broadcasting 
J  Co.  and  general  manager  of 
WHKC,  and  John  Moses,  program 
director,  "had  any  ill-feeling  to- 
ward the  union."  He  expressed  the 
opinion  that  they  were  "bound" 
by  the  NAB  Code. 

Hearings  were  adjourned  late 
Friday  until  10:30  a.m.  Aug.  23. 
Maurice  Sugar,  general  counsel  of 
the  UAW-CIO,  attended  last  week's 
he?  rings  but  did  not  participate, 
except  in  an  advisory  capacity. 

Ernest  Goodman,  associate  coun- 
sel of  the  UAW-CIO,  who  is 
handling  the  case,  opened  the 
hearing  Wednesday  by  demanding 
subpenas  for  three  NAM  officials. 
He  charged  NAM  slants  broad- 
casts against  organized  labor  and 
that  it  "slants  broadcasts  in  favor 
I  of  the  Republican  candidate  for 
President  and  against  the  Demo- 
cratic candidate."  The  context  of 
NAM  programs  are,  he  asserted, 
i(  "almost  identical  with  the  Repub- 
lican platform." 

Philip  G.  Loucks  of  the  Wash- 
ington law  firm  Loucks  &  Schar- 
feld,  appearing  for  WHKC,  in  his 
opening  statement  reserved  the 
right  to  challenge  the  Commis- 
sion's jurisdiction  in  the  com- 
plaint, holding  that  under  the 
Communications  Act  the  FCC  shall 
exercise  no  censorship  over  pro- 
grams.    Mr.  Loucks  said  the  law 
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specifically  makes  station  licensees 
responsible  for  material  broadcast. 

Representing  the  Commission 
are  Rosel  Hyde,  assistant  general 
counsel  in  charge  of  broadcasting; 
Leonard  Marks,  senior  attorney, 
and  A.  Harry  Becker,  attorney- 
investigator  with  headquarters  in 
Chicago.  Witnesses  last  week  in- 
cluded Mr.  Everson,  who  outlined 
conferences  with  CIO  officials  re- 
garding the  program,  which  began 
June  6,  1943,  and  was  cancelled 
the  following  Nov.  28,  and  gave 
other  detailed  information. 

Testifying  out  of  turn,  that 
they  might  return  to  Columbus 
ard  their  jobs,  were  Mr.  Evans  and 
Harold  J.  Cabus,  acting  financial 
secretary  of  Local  927,  who  suc- 
ceeded Mr.  Evans  temporarily  as 
educational  director  of  the  local 
from  last  September  until  a  short 
time  ago. 

Code  Problems 

Under  re-direct  examination  Fri- 
day afternoon  Mr.  Everson  testi- 
fied that  Local  927  had  never  sent 
news  releases  to  WHKC  and  that 
the  union  had  never  sought  to  place 
news  items  of  its  activities  with  the 
station.  Neither  has  the  CIO  re- 
quested free  time,  he  added.  He 
said  he  had  "felt  for  some  time 
it  was  unfair  to  make  local  spon- 
sors adhere  to  something  the  net- 
work sponsors  don't  have  to  do," 
when  Mr.  Loucks  questioned  him 
about  difficulties  over  controversial 
matters.  He  referred  to  the  sta- 
tion's adherence  to  the  NAB  code, 
whereas  Mutual  is  not  a  member 
of  NAB. 

Mr.  Everson  told,  however,  that 
the  AFL,  American  Civil  Liberties 
Union  and  other  widely-known  or- 
ganizations hud  endorsed  the  NAB 
code.  He  enumerated  his  station's 
future  operating  policy  with  refer- 
ence to  handling  controversial  is- 
sues and  balance  of  programs. 

Cross-examined  by  Mr.  Goodman, 
Mr.  Everson  said  his  station  was 
programmed  by  types  as  outlined 
in  the  FCC  application  forms.  Re- 
quests for  free  time  are  '  so  numer- 
ous", he  asserted,  that  the  station 
does  not  solicit  organizations  to 
broadcast.  Mr.  Goodman,  by  cross- 
examination,  inferred  that  stations 


not  only  should  give  free  time  to 
labor  unions  but  should  solicit  the 
unions  to  put  programs  on  the  air. 

"You  think  labor  should  be  rep- 
resented on  the  air,"  said  Mr.  Ever- 
son. "So  do  I."  He  explciined  that 
in  programming  WHKC  he  had  in 
mind  people  rather  than  specific 
organizations  and  said  186  various 
groups  are  heard  from  time  to  time 
on  the  station,  thus  the  whole  of 
WHKC's  area,  which  he  estimated 
at  l%-2  million  population,  was 
reached. 

'Friendly'  Relations 

Mr.  Evans,  under  cross  exami- 
nation, testified  that  changes  in 
some  of  the  scripts  mado  by  Mr. 
Moses  didn't  affect  the  general 
theme,  while  others  he  said  did. 
With  reference  to  the  Franken- 
stev^n  speech,  which  was  the  basis 
of  the  original  complaint  filed  last 
August  against  WHKC,  Mr.  Evans 
said  he  rewrote  it  after  the  station 
had  turned  it  down  as  "contro- 
versial". He  admitted  that  when 
he  was  notified  the  oriiginal 
speech  could  not  go  on  the  air  he 
remarked  to  Mr.  Moses  that  he 
"didn't  think"  it  would  "get  by." 
Pressed  by  Mr.  Goodman,  the 
witness  said  he  based  his  conclu- 
sion on  "previous  experience" 
with  the  station. 

Mr.  Evans  said  the  UAW- 
CIO  asked  three  stations  to  submit 


MBS  MAPS  V.DAY 
BROADCAST  PLANS 

MUTUAL  has  announced  prelimi- 
nary broadcast  plans  for  "V-Day" 
when  the  Allied  forces  will  ha^^e 
marched  into  Berlin.  Seven  or  more 
musical,  dramatic,  narrative  and 
religious  programs  have  already 
been  lined  up  with  the  overall  aim 
to  describe  the  effects  of  the  Allied 
victory  on  both  soldiers  and  ci- 
vilians. 

Features  will  originate  from 
various  points  throughout  the  na- 
tion and  will  include  Surrender  Day 
at  an  Army  camp,  from  Fort  Sheri- 
dan, 111.  and  Main  Street,  U.  S.  A., 
bringing  pick-ups  of  mass  demon- 
strations from  seven  American 
cities.  There  will  be  a  special  me- 
morial service  broadcast,  conducted 
by  a  minister,  a  rabbi  and  a  priest. 


FRIENDSHIPS  WERE  RENEWED  when  Leonard  Callahan,  newly- 
appointed  chief  of  West  Coast  office.  Radio  Branch,  Bureau  of  Public 
Relations,  War  Dept.,  took  lunch  with  Pacific  Coast  vice-presidents  of 
the  four  major  networks  and  OWI  executives.  Welcoming  party  are 
(1  to  r)  :  Lewis  Allen  Weiss,  vice-president  and  general  manager  of  Don 
Lee  Broadcasting  System,  Hollywood;  Don  E.  Oilman,  Blue  Western 
division  vice-president;  Mr.  Callahan;  Sidney  N.  Strotz,  NBC  Western 
division  vice-president;  Donald  W  Thornburgh,  CBS  Pacific  Coast  v-p; 
T.  C.  Jackson,  Hollywood  deputy  chief  of  OWI  Domestic  Radio  Bureau. 


rates  and  coverage  when  the 
union  decided  to  go  on  the  air, 
WHKC  was  selected,  he  added, 
but  admitted  under  cross  exami- 
nation that  WOSU  was  not  ap- 
proached. He  declared  that  his 
relations  with  station  officials 
were  "very  friendly  and  cour- 
teous" but  not  "harmonious," 
although  he  testified  that  he  did 
not  object  strenuously  to  proposed 
script  changes. 

He  said,  also,  he  thought  Mr. 
Moses  was  "sincere"  when  the  pro- 
gram director  suggested  and  made 
script  changes  on  the  grounds  that 
the  original  continuities  would  not 
help  labor-management  relations  at 
the  Curtiss-Wright  plant.  He  said 
he  understood  that  "if  we  didn't 
agree  to  abide  by  the  Code  there 
wouldn't  be  any  program". 

Mr.  Hyde  questioned  the  witness 
as  to  the  relationship  between  a 
Curtiss-Wright  program  on  WHKC 
prior  to  the  CIO  program,  but  Mr. 
Evans  said  the  Curtiss-Wright 
broadcast  had  no  bearing  on  the 
union's  decision  to  go  on  the  air. 
He  said  he  and  "several  others"  : 
suggested  it.  He  testified  that  for  \  i 

(Continued  on  page  60) 


WHK-WCLE  Engineers 
Sign   NABET  Contract 

TECHNICIANS  at  WHK-WCLE 
Cleveland  have  served  notice  with 
the  IBEW  that  they  have  severed 
relations  with  the  union  and  have 
signed  NLRB  cards  certifying 
NABET  as  their  bargaining  repre- 
sentative. Allan  T.  Powley,  NABET 
president,  has  served  notice  on  the 
station  to  negotiate  a  new  contract 
beginning  Sept.  1. 

Inclusion  of  WHK-WCLE  in 
NABET  ranks  adds  approximately 
25  technicians  to  the  organization. 
It  is  believed  that  the  action  of 
the  national  IBEW  headquarters 
in  joining  with  James  C.  Petrillo, 
AFM  president,  last  May  in  a  plan 
to  surrender  platter  turning  juris- 
diction to  the  musicians  at  all  net- 
work-owned stations  and  to  force 
NABET  into  IBEW  precipitated 
the  desertion  of  IBEW  technicians  ||i 
from  WHK-WCLE. 


Can  Institute  Promotes 
Industry  on  Broadcasts 

CAN  MANUFACTURERS  Insti- 
tute, New  York,  is  making  its  first  ) 
use  of  radio  in  a  long-range  adver- 
tising and  public  relations  program 
with  participations  on  Martha 
Deane's  program  on  \.  OR  New 
York  for  39  weeks  effective  Aug. 
7,  ana  on  the  fure  Food  Hour  on 
the  same  station,  starting  Oct.  2. 

Commercials  tie  in  with  the  in- 
stitute's campaign  to  make  Amer- 
ican consumers  more  av/are  of  the 
oart  the  steel  and  tin  can  indus- 
try can  play  m  the  nation's  life  in 
war  and  peace.  Test  is  designed  to 
determine  how  effectively  the  story 
Can  be  told  on  the  air.  Agency  is 
Benton  &  Bowles,  New  Vork. 
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Like  the  rushing  of  mighty  waters 


Three  years  ago,  when  W-I-T-H  was  founded,  there 
•were  four  radio  stations  in  Baltimore.  All  four  had  net- 
work affiliations. 

In  three  short  years,  here's  the  radio  daytime  picture 
of  W-I-T-H  listening  audience  based  on  The  Robinson 
jRadio  Reckoner's  common  denominator  of  Coverage — 
\Popularity — Cost: 

W-I-T-H  leads  Station  A  25  to  3 

W-I-T-H  leads  Station  B  25  to  3 

W-I-T-H  leads  Station  C  25  to  3 

W-I-T-H  leads  Station  D  17  to  11 


W-I-T-H  leads  Station  D    25  to  3  in  trading  area. 

W-I-T-H  leads  all  stations  on  Sundays— noon  to 
six  o'clock,  except  one  period — 5 :30  to  six. 

Few  stations  in  radio  have  come  so  far,  so  fast.  If  you 
want  your  dollar  to  work  more  efficiently  in  Baltimore 
,  .  .  W-I-T-H  is  your  buy. 


WITH 

Baltimore,  Md. 

Tom  Tinsley,  President     •      Ripresented  Nationally  by  Headley-Reed 
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Easing  of  Disc  Announcement 

Kule  Is  Rejected  by  FCC  Vote 

i 

Commission  Adds  Subsection  Warning  Against 
Creating  Impression  Program  Is  'Live' 


HOPES  OF  broadcasters  for  lib- 
eralization of  the  transcription  an- 
nouncement requirement  to  permit 
identification  at  one-hour  intervals 
went  aglimmering  when  the  FCC 
last  Thursday  announced  rejection 
of  a  proposed  change  in  rules  of- 
fered last  May.  Chairman  Fly  and 
Commissioner  Jett  dissented  from 
the  dismissal,  with  Commissioners 
Case,  Wakefield,  Walker  and  Durr 
voting  to  retain  the  existing  rule. 
Then  by  unanimous  vote  the  Com- 
mission added  a  new  subsection  to 
the  existing  rules  specifying  that 
"a  licensee  shall  not  attempt  af- 
firmatively to  create  the  impression 
that  any  program  being  broadcast 
by  mechanical  reproduction  con- 
sists of  live  talent".  The  Commis- 
sion declared  this  subsection  mere- 
ly emphasizes  a  principle  which  has 
always  been  implicit  in  the  rules. 

Favorable  Statements 

Liberalization  of  the  announce- 
ment requirement  apparently  went 
almost  by  default.  Seven  parties 
submitted  comments.  While  these 
statements  generally  favored  re- 
laxation of  the  requirement  in  some 
instances  the  proposed  one  hour 
"round  up"  identification  was  re- 
gal ded  as  cumbersome  and  "un- 
workable". Presumably  because  no 
better  plan  was  submitted,  the 
Commission's  majority,  over  the 
Fly  and  Jett  dissents,  voted  to  re- 
tain the  present  I'egulation. 

Comments  on  the  proposed  rule 
were  submitted  by  the  NAB,  which 
strongly  favored  the  modification, 
Zenith  Radio  Corp.,  KLUF  Galves- 
ton, througL  Lee  Clough,  manager, 
Longines-Wittnauer  Watch  Co.,  a 
major  user  of  transcriptions; 
WTMJ  Milwaukea  through  Walter 
J.  Damm,  director;  Z-Bar  Network, 
through  E.  B.  Craney,  general 
manager,  and  KOY  Phoenix 
through  Albert  Johnson,  manager. 
The  FCC  had  set  June  16  as  the 
deadline  for  statements  and  com- 
mitments in  opposition  to  the  rule. 

The  FCC  on  May  16  released  its 
proposed  amended  regulation  and 
served  notice  that  interested  par- 
ties could  file  statements  or  briefs 
in  opposition.  It  added  that  re- 
quests for  oral  arguments  would 
be  considered. 

The  rule  was  designed  to  elim- 


Home  Products'  Change 

FIVE  subsidiaries  of  the  Packaged 
Drug  Division  of  American  Home 
Products  Corp.  have  been  brought 
into  a  single  operating  unit  named 
Whitehall  Pharmacal  Co.  General 
advertising  and  the  network  shows 
sponsored  by  the  company  will  con- 
tinue. They  are:  Easy  Aces,  Front 
Page  Farrell,  Our  Gal  Sunday, 
Just  Plain  Bill,  Friday  on  Broad- 
way, Romance  of  Helen  Trent,  Mr. 
Keen,  Tracer  of  Lost  Persons. 
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inate  the  constant  repetition  of  the 
recording  announcement.  For  ex- 
ample, in  the  case  of  transcribed 
spots  at  station  breaks  or  in  par- 
ticipating programs,  no  announce- 
ment would  have  to  be  made  ex- 
cept at  the  end  of  the  one-hour  pe- 
riod. Then  the  only  announcement 
required  would  be  a  recapitulation 
such  as: 

"During  the  past  hour  you  have 
heard  recordings,  except  for  two 
five-minute  news  broadcasts." 

FCC  Announcement 

Following  is  the  Aug.  17  an- 
nouncement of  the  FCC  on  its  ac- 
tion in  connection  with  the  trans- 
cription rule: 

(RULES   AND  REGULATIONS) 

The  FCC  on  August  15,  upon  considera- 
tion of  Order  No.  120  (Docket  No.  6600) 
proposing  to  amend  Section  3.407  of  its 
Rules  and  Regulations  governing  the  an- 
nouncement of  mechanical  records,  adopted 
a  resolution  rejecting  the  proposed  amend- 
ment (Chairman  Fly  and  Commissioner 
Jett  dissenting). 

At  the  same  time,  the  Commission 
unanimously  voted  to  clarify  the  existing 
section  by  adding  a  new  sub-section  (f) 
thereto  as  follows : 

"Section    3,407  (f):    A    licensee  shall 
not  attempt  affirmatively  to  create  the 
impression    that    any    program  being 
broadcast  by   mechanical  reproduction 
consists  of  live  talent." 
The  Commission  declared  this  subsection 
merely     emphasizes     a     principle  which 
has  always  been  implicit  in  Section  3.407. 


A  WAC  From  NAB 

BONNIE  June  Hathaway, 
21-year-old  daughter  of  Mrs. 
M.  O.  Hathaway,  NAB  au- 
ditor, has  enlisted  in  the 
WAC,  making  the  Hathaway 
children  100%  in  the  mili- 
tary services.  One  son  is  in 
the  Army  and  the  other  in 
the  Navy.  Bonnie's  choice  of 
the  WAC,  NAB  officials  say, 
proves  the  Association  has 
no  hard  feelings  against  the 
War  Department. 


Grove  Labs  Adds  MBS 
Increasing    Net  Shows 

GROVE  LABS,  St.  Louis,  drug 
manufacturer,  has  ordered  the  full 
MBS  network  Monday,  Wednesday 
and  Friday,  11:55-12  noon  effective 
Oct.  2  for  a  program  featuring  the 
singing  team  of  Lanny  &  Ginger. 
Products  have  not  been  announced. 
Business  was  placed  by  Russell  M. 
Seeds  Co.,  Chicago. 

Grove  will  have  a  total  of  six 
separate  network  shows  on  the  air, 
continuing  Ray  Dady,  and  Cedric 
Foster  as  two  separate  five-times 
weekly  programs  on  Mutual  in  ad- 
dition to  Leland  Stowe,  on  the  Blue, 
and  Reveille  Round-up  and  Okay 
for  Release  on  NBC.  Donahue  & 
Coe  shares  the  account  with  Seeds 
on  both  spot  and  network  radio. 


Safeway  Operas 

SAFEWAY  STORES,  Oakland, 
Cal.  (grocery  chain),  on  Sept.  25 
start  60-minut'e  broadcasts  of  the 
San  Francisco  opera  season  on  36 
Don  Lee  Pacific  stations.  Placement 
is  through  Foote,  Cone  &  Belding, 
San  Francisco. 


KQV  Sold  to  Pittsb 
WFEA  Manchester 

COMPLETION  of  arrangements 
for  sale  of  KQV  Pittsburgh  by 
Hugh  J.  Brennen  to  four  Pitts- 
burgh businessmen  for  a  net  figure, 
after  adjustment  of  cash  assets  and 
receivables,  of  approximately  $575,- 
000,  was  accomplished  last  week, 
subject  to  FCC  approval.  The  ac- 
tion is  the  result  of  the  FCC's 
duopoly  order,  since  Mr.  Brennen 
also  owns  WJAS  Pittsburgh  and 
WHJB  Greensburg. 

Another  transaction  completed 
last  week  and  dependent  upon  FCC 
approval  was  sale  of  WFEA  Man- 
chester, N.  H.,  by  Mrs.  Adeline 
Rines  to  Harry  F.  Bitner,  principal 
owner  of  WFBM  Indianapolis  and 
publisher  of  the  Pittsburgh  Sun- 
Telegraph,  for  $150,00  net,  after 
adjustment  of  cash  in  bank  and  ac- 
counts receivable.  The  station  oper- 
ates on  1370  kc  with  5,000  w  and 
is  an  NBC,  Yankee  and  New  Eng- 
land Network  outlet. 

Pittsburgh  Sale 

The  KQV  transaction  involves 
transfer  of  the  capital  stock  of 
KQV  Broadcasting  Co.,  in  25% 
blocks,  to  the  four  Pittsburgh  indi- 
viduals. They  are  William  S. 
Walker,  president,  Walker  &  Down- 
ing, advertising  agency;  Irwin 
Wolf,  vice-president  of  Kaufman's 
Department  Store;  Earl  F.  Reed, 
attorney;    Charles    T.  Campbell, 


urgh  Businessmen; 
Is  Sold  to  Bitner 

businessman  and  former  head  of  a 
ship  transportation  company.  Mr. 
Walker  was  formerly  identified 
with  the  Walker  &  Downing  Radio 
Corp.,  once  the  licensee  of  WWSW, 
now  owned  by  the  Post-Gazette. 
Kaufman's  once  owned  WCAE 
Pittsburgh.  KQV  operates  on  1410 
kc  with  1,000  w  is  a  Blue  outlet. 

In  another  transaction  which 
came  to  light  last  week  Clifford  M. 
Chafey,  president  and  general  man- 
ager of  WEEU  and  WRAW  Read- 
ing, disposed  of  his  42%%  interest 
in  the  latter  station  to  Col.  J.  Hale 
Steinman,  recently  appointed  direc- 
tor of  .  the  WPB  Printing  &  Pub- 
lishing Division  and  head  of  Lan- 
caster Newspapers  Inc.,  and  his 
brother  John  F.  Steinman.  The 
transaction  is  understood  to  have 
involved  $62,500.  Mr.  Chafey's  as- 
sociates in  WRAW,  H.  S.  Kraumer, 
attorney;  Raymond  A.  Gaul,  sta- 
tion manager;  and  Howard  O.  Lan- 
dis,  chief  engineer,  retain  interests. 

WEEU  has  been  sold,  subject  to 
FCC  approval,  to  George  J.  Fein- 
berg,  textile  manufacturer;  Joseph 
M.  Nassau,  broadcaster;  and  Mil- 
ton J.  Hinlein,  owner  of  KDRO  Se- 
dalia.  Mo.,  for  $210,000  [Broad- 
casting, July  31].  The  Chafey 
transaction  on  WRAW  was  report- 
ed to  the  FCC  but  does  not  require 
Commission  approval. 

BROADC 


SCHENLEY  PLACING 
NEW    WINE    SERIES  I 

CRESTA  BLANCA  Wine  Co..  Los 
Angeles  (wines),  subsidiary  of 
Schenley  Distillers  Corp.,  on  Sept. 
5  starts  for  52  weeks,  sponsoring 
a  weekly  half-hour  program,  This 
Is  My  Best,  on  CBS  stations,  Tues- 
day, 9:30-10  p.m.  (EWT).  Series 
takes  over  time  of  the  13-week  sum- 
mer run  of  Schenley's  Penicillin 
show.  The  Doctor  Fights,  which 
ends  Aug.  29. 

New  series  will  be  built  arou.nd 
America's  greatest  stories  by  Amer- 
ica's greatest  writers.  DuBonnet 
Corp.  (wines)  also  a  division  of 
Schenley's  on  Sept.  6  starts  a  stu- 
dio audience  musical-comedy  quiz 
tentatively  titled  Stop  That  Vil- 
lain, on  Mutual-Don  Lee,  Wednes- 
day, 8:30-9  p.m.  (EWT)  with  re- 
peat Thursday,  8:30-9  p.m.  (PWT). 
Joe  Reichman's  orchestra  has  been 
signed  for  latter  program.  BBDO, 
New  York  sevices  the  two  accounts. 
Roma  Wine  Co.,  San  Fancisco,  an- 
other subsidiary  of  Schenley, 
through  The  Blow  Co.,  Hollywood, 
sponsors  the  mystery  drama.  Sus- 
pense, on  78  CBS  stations,  'Thurs- 
day 8-8:30  p.m.  (EWT),  with  West 
Coast  repeat,  Monday  9-9:30  p.m. 
(PWT). 


Ll.  Ben  Orr  of  KTRH 
Is   Missing  in  Action 

FIRST  LT.  BEN  F.  O.RR  Jr.,  for- 
mer KTRH  Houston  announcer,  and 
son  of  the  manager  of  the  KTRH 
Broadcasting  Co.,  has  been  reported 
missing  over  France  since  Aug.  2, 
according  to  word  received  last 
week  from  the  War  Dept.  by  his 
parents. 

Both  script  writer  and  an- 
nouncer, Lt.  Orr  left  KTRH  to 
join  the  Air  Forces  in  November, 
1943.  He  has  completed  more  than 
175  hours  of  combat  duty  since  he 
arrived  overseas  March  9,  and  has 
been  awarded  the  Air  Medal  with 
two  oak  leaf  clusters.  Lt.  Orr's  re- 
cent letter  to  his  parents  advising 
how  to  regard  a  "missing  in  action" 
telegram  has  been  published,  and 
with  War  Dept.  permission  was 
used  on  the  Fighting  Words  pro- 
gram of  the  Texas  Quality  Net- 
work. 


Wallpaper  Sponsors 

UNITED  WALLPAPER  Factor- 
ies, Chicago,  wilL  sponsor  a  series 
of  programs,  5  and  15  minutes  and 
one-minute  spot  announcements, 
Sept.  4  for  52  weeks  on  the  follow- 
ing stations:  WEEI  WFBR  WGR 
WBBM  WLW  WTAM  KLZ  KOA 
KRNT  WTIC  WPRC  WFBM 
WPDQ  KMBC  KFAB  KNX 
WAGE  WQAM  WTMJ  WOWO 
WWL  KO.MA  KOIL  KDKA  KGW 
WEAN  WRNL  WHBF  WHAM 
KPO  WGY  KIRO  KFPY  KMOX 
KTUL  WMAL  WNAX  KOB.  Ef- 
fective Sept.  6,  on  KYW  WFIL; 
Aug.  15,  WOR;  Aug.  30,  KSL; 
Aug.  21,  WJR.  Contracts  were 
placed  by  MacFarland,  Aveyard, 
Chicago. 


Coal  Co.  Newscasts 

FREEMAN  COAL  Co.,  Chicago, 
will  begin  a  series  of  five  and  ten- 
minute  newscasts  Sept.  15  from 
three  to  six  times  weekly  on  WOC 
KBUR  WMT  WMRO  WGIL  KFVS 
WROK  WHO.  Contract  for  13 
weeks,  was  placed  by  Goldman  & 
Gross,  Chicago. 
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"COUNTRY^  Ijol"^ 


^.  STATION^ 


FULLER,: 


IT  sells  goods  •  The  "HILL  COUNTRY  JAMBOREE" 
on  WOV  nightly,  Monday  thru  Saturday,  was  never 
intended  to  be  high  brow,  but  experience  (of  satisfied 
sponsors)  proves  that  this  program  sells  hard  and  fast  .  .  . 
that  this  program  is  New  York's  best  dollar  for  dollar 
buy  •  A  few  participating  periods  are  yet  available,  three 
or  six  days  per  week  •  For  pleasing  results,  buy  a  strip 
in  the  "HILL  COUNTRY  JAMBOREE"  ...  buy  it  today! 

RALPH  N.  WEIL,  GENERAL  MANAGER 
JOSEPH  HERSHEY  McGILLVRA,  NAT'L  REP. 
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Television  Called 
Powerful  Medium 

But  It^s  Got  to  Be  Good  to 

Realize  Potentialities 

TELEVISION  is  a  "unique  combi- 
nation of  sight,  sound,  motion  and 
immediacy,"  J.  A.  Miller,  advertis- 
ing manager  of  the  Standard  Oil 
Co.  of  New  Jersey,  told  last  Thurs- 
day's concluding  session  of  the 
Summer  Television  Seminar  con- 
ducted by  the  Radio  Executives 
Club  of  New  York.  Citing  demon- 
stration as  the  basis  of  salesman- 
ship, he  declared  that  "true  demon- 
stration is  composed  of  these  same 
elements  and  demonstration  is  what 
can  make  television  sell". 

In  a  presentation  that  included  a 
spiel  by  an  oldtime  pitchman,  a  lab- 
oratory demonstration  of  the  mak- 
ing of  synthetic  rubber  and  the 
modeling  of  a  girdle  by  a  shapely 
blonde,  Mr.  Miller  showed  films  of 
his  company^  early  experiments 
with  television  advertising. 

"These  commercials  were  rough 
experiments,  to  be  sure,"  he  said, 
"but  when  an  independent  investi- 
gator, Sam  Gill,  made  a  merchan- 
dising effectiveness  survey,  the  re- 
sults showed  that  the  effectiveness 
of  television  in  getting  across  a 
sales  message  was  something  be- 
tween 10  and  11  times  more  than 
all  the  other  media  combined." 

Franco's  Views 

Carlos  Franco,  manager  of  the 
station  relations  department  of 
Young  &  Rubicam,  declared  that 
"in  order  to  compete  with  sound  ra- 
dio, television  must  offer  a  quality 
of  picture  finer  than  a  four-color 
job  in  Life  or  a  Norman  Rockwell 
poster,  in  action  a  better  job  than 
any  average  movie,  in  sound  and 
intellectual  content  a  better  job 
than  FM  at  its  best. 

"The  interests  of  the  advertiser 
and  the  interests  of  the  public  are 
identical  in  their  demand  for  the 
first  quality  of  television  picture 


,WKy  SERVES  BIGGER  AUDIENCE 

Adds  Punch-Packing  Farm  Program  to  Reach 
 Thousands  of  New  Southwest  Listeners  


WITH  its  new  $250,000  transmitter 
building  and  915-foot  tower  in  oper- 
ation, WKY  Oklahoma  City  will 
start  operation  this  autumn  with 
5,000  w  power  and  an  increased 
audience  of  thousands  of  farm 
families. 

To  serve  the  needs  of  these  new 
listeners,  WKY  had  Dr.  F.  L.  Whan 
of  the  U.  of  Oklahoma  conduct  a 
survey  to  determine  (1)  what  the 
people  listen  to,  (2)  what  they  like, 
(3)  what  they  would  like,  need,  but 
don't  get,  (4)  the  time  they  listen. 

Out  of  this  survey  has  come 
WKY's  Farm  Reporter,  a  practical, 
hard  punching  program  which 
takes  the  listener  to  the  dirt  farms, 
the  cattle  ranches,  the  state  and 
county  fairs,  and  the  agricultural 
centers  of  Oklahoma  and  tells  him 
how  to  get  the  job  done. 

Among  the  many  tributes  to 
WKY's  new  farm  program  is  one 
from  Wallace  L.  Kadderly,  chief  of 
radio  service.  Dept.  of  Agriculture, 
who  wrote  the  station :  "If  we  were 
to  prepare  a  plan  for  the  operation 
of  the  ideal  radio  station  farm  serv- 
ice department,  we  couldn't  im- 
prove on  the  layout  you  are  setting 
up.  You  haven't  overlooked  a  single 
important  detail". 

WKY  secured  the  services  of  Ed 
Lemons  as  its  Farm  Reporter.  The 
station  feels  he  has  the  ideal  back- 
ground for  the  job — experience  in 
radio   and   newspaper    work  and 


NOTABLES  from  Federal  and 
State  government  were  honored 
speakers  at  banquet  celebrating  in- 
auguration of  new  Farm  Service 
Department  of  WKY  Oklahoma 
City  which  was  attended  by  nearly 
700  Oklahoma  officials,  farm  and 
livestock  leaders,  educators  and 
county  agents  of  the  Southwest. 
Edgar  T.  Bell,  WKY  general  man- 
ager, officially  launched  new  serv- 
ice in  introducing  Ed  Lemonfe, 
WKY  farm  reporter.  Addresses 
were  given  by  Secretary  of  Agri- 
culture Claude  W.  Wickard,  Gover- 
nor Kerr  of  Oklahoma,  Undersecre- 
tary of  Agriculture  Grover  Hill, 
and  Dr.  H.  G.  Bennett,  president  of 
Oklahoma  A  &  M  College. 


former  executive  secretary  of  Ok- 
lahoma's Future  Farmers  of 
America  organization.  He  is  inti- 
mately acquainted  with  hundreds  of 
dirt  farmers  and  their  sons  and 
daughters  and  has  many  friends 
among  Oklahoma's  agricultural  of- 
ficialdom. 


that  the  combined  ingenuity  of  the 
whole  industry,  including  advertis- 
ing, can  perfect,"  he  stated.  "This 
means  first,  plenty  of  wider  chan- 
nels in  the  upper  megacycle  roads 
of  the  air  because  they  are  the  only 
channels  that  can  carry  fine-screen 


quality.  It  means  the  set  mak- 
ers have  got  to  concentrate  on  a  set 
that  will  receive  fine  quality,  price 
it  within  the  means  of  the  average 
family  and  install  it  in  a  majority 
of  the  35,000,000  homes  in  Amer- 
ica." 


WASHINGTON  RADIO  PERSONNEL  formally  met 
Henry  R.  Turnbull,  radio  director  of  the  Republican 
National  Committee,  at  a  cocktail  party  last  Monday 
at  Washington's  Statler  hotel.  Lower  row  (1  to  r)  : 
William  Vaughan,  acting  superintendent  of  the  House 
Radio  Gallery;  Leland  Chesley,  newly-appointed 
Washington  radio  director  of  the  GOP  Committee; 
Mr.  Turnbull;  Earl  Godwin,  Blue  commentator  and 
president  of  the  Radio  Correspondents  Assn.;  Wells 
(Ted)  Church,  who  shares  the  Republican  radio  re- 
sponsibilities with  Mr.  Turnbull;  Madeline  Ensign, 
program  director,  WOL,  representing  MBS;  Earl 
Qammons,  CBS  Washington  director.  Top  row  (1  to 
r)  :  Robert  Sterling,  Washington  manager,  UP  Radio 


News;  Bill  Costello,  CBS  commentator  and  treasurer 
of  the  Correspondents  Assn.;  Joe  Torbett,  Washing- 
ton manager.  Press  Assn.;  Don  Pryor,  "Iris  Coffin, 
WTOP-CBS  newscasters;  Ken  Banghart,  WRC-NBC 
announcer-newscaster;  Leif  Eid,  NBC  Washington 
commentator.  Present  but  not  in  the  picture  were: 
Richard  Harkness,  NBC  commentator  and  vice-pres- 
ident of  the  Correspondents  Assn.;  William  R.  Mc- 
Andrew,  NBC  Washington  news  director;  Robert 
Wood,  CBS  Washington  news  director;  Theodore 
Granik,  American  Forum  of  the  Air,  MBS;  D.  Harold 
McGrath,  superintendent.  Senate  Radio  Gallery;  Mil- 
dred Phillips,  executive  assistant.  Republican  Na- 
tional Committee  publicity;  Percy  Graves,  research. 


GOP  to  Use  Radio 
In  Opening  Salvo 

Dewey,  Bricker  to  Start  Drive 
With  Series  of  Talks  Sept.  7 

REPUBLICAN  RADIO  campaign 
for  the  election  of  Thomas  E. 
Dewey  and  John  W.  Bricker  will  get 
underway  with  three  coast-to-coast 
network  broadcasts  on  Sept.  7,  8 
and  9,  the  Thursday,  Friday  and 
Saturday  following  Labor  Day, 
which  has  generally  been  under- 
stood to  mark  the  beginning  of  the 
formal  campaign. 

Gov.  Dewey  will  make  the  open- 
ing broadcast  from  a  rally  in  Con- 
vention Hall,  Philadelphia,  on  Sept. 
7,  with  his  address  to  be  broadcast 
on  CBS,  10-10:30  p.m.  EWT.  The 
following  night  Gov.  Dewey  will 
speak  from  Louisville  as  the  final 
feature  of  the  two-day  convention 
of  the  National  Federation  of  Re- 
publican Women's  Clubs.  NBC  will 
broadcast  this  speech,  9:30-10  p.m. 
EWT.  On  Sept.  9,  Gov.  Bricker's 
address  before  the  Indiana  Repub- 
lican Editorial  Assn.  at  French 
Lick  Springs  will  be  carried  by 
NBC,  9-9:30  p.m. 

On  Thursday,  Gov.  Dewey's  talk 
will  take  over  the  time  of  the 
Wrigley  First  Ldne  program  on  134 
stations  and  on  Friday  the  Brovm 
&  Williamson  show,  People  Are 
Funny,  will  relinquish  its  time  on 
121  NBC  stations.  The  Bricker  ad- 
dress on  Saturday  vsdll  take  the 
National  Barn  Dance  period,  usual- 
ly sponsored  by  Miles  Labs,  for 
Alka  Seltzer  on  NBC.  Time  was 
placed  through  Duane  Jones  Co., 
New  York. 

Henry  R.  Turnbull,  radio  direc- 
tor of  the  Republican  National 
Committee,  announced  last  week 
that  Leland  Chesley,  former  news 
editor  of  KWK  St.  Louis  and  vet- 
eran newspaperman,  has  been  ap- 
pointed radio  director  of  the  Wash- 
ington GOP  office.  During  the  pre- 
Convention  period  Mr.  Chesley  was 
assigned  to  the  puglicity  staff.  Eu- 
gene Carr,  assistant  to  G.  W. 
(Dick)  Richards,  President  of 
WJR  WGAR  KMPC,  is  radio  di- 
rector for  the  West  Coast. 

At  a  cocktail  party  for  Mr.  Turn- 
bull  in  the  Statler  hotel,  Washing- 
ton, Aug.  14,  the  radio  director  and 
his  co-worker.  Wells  (Ted)  Church, 
disclosed  plans  for  close  coopera- 
tion with  newsmen  and  commenta- 
tors. A  series  of  news  conferences 
at  which  Gov.  Dewey  and  Gov. 
Bricker  will  participate,  are  to  be 
set  up. 


Rockwood  Placing 

ROCKWOOD  &  Co.,  Brooklyn,  vtdll 
resume  its  regular  fall  and  winter 
spot  radio  promotion  around  Sept. 
15  with  participations  on  women's 
interest  programs  on  26  stations  on 
a  26-week  basis.  Commercials  will 
promote  Chocloat  chocolate  bits  and 
their  various  uses  in  cooking,  and 
will  offer  recipe  booklets  in  some 
instances.  Agency  is  Federal  Adv., 
New  York. 
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tJBC  Sasie 
Network 


Amviea's  Pioneer  Broadeatting  Static  —  First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES  — 5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

Notional  Reprosonlotivot 


Associate  FM  Station 
WBNA 
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J{oom  for  Internationals  Seen 
Before  Allocation  Is  Finished 

i  Few  Departures  Expected,  However,  From  Plan 
I       Of  IRAC  Presented  at  State  Dept.  Session 


WHILE  few  radical  departures 
from  the  postwar  allocations  plan 
pf  the  Interdepartment  Radio  Ad- 
visory Committee  of  Government 
^experts  are  foreseen  following  its 
presentation  Aug.  11-12  to  a  pre- 
paratory conference  of  Government 
and  industry  representatives,  there 
were  indications  last  week  that  pro- 
vision would  be  made  for  some  form 
df  direct  international  shortwave 
broadcast  service  before  final  ap- 
proval is  given  to  U.  S.  recommen- 
dations for  the  next  international 
telecommunications  conference. 
J  Following  the  organization  meet- 
iing  Aug.  11  of  the  preparatory  con- 
fferences  for  the  international  ra- 
■;dio  and  communications  meetings, 
the  important  Allocations  Commit- 
tee met  Aug.  12  in  Washington  un- 
■der  State  Dept.  auspices  to  consider 
;in  greater  detail  the  IRAC  pro- 
iposals.  While  the  plan  proposed 
increased  spectrum  space  for  both 
!FM  and  television,  several  industry 
spokesmen  deprecated  the  proposed 
video  allocations  in  the  lower  por- 
jtion  of  the  spectrum,  on  the  ground 
(that  it  would  retard  introduction 
:of  the  medium  after  the  war.  There 
jwas  no  recorded  complaint,  how- 
tever,  in  regard  to  the  proposals 
ior  FM. 


ticipate  in  subcommitte 
Aug.  12. 

It  was  reported  that  '. 
man  James  Lawnrence  1 
also  chairman  of  the  Bo 
Communications,  felt  th 
cations  structure  should 
drafted  by  the  FCC,  r 
IRAC.  In  the  final  ar 
FCC  will  handle  the  al 
domestic  services,  thoug 
world  plan  must  be  est 
international  confere; 
American  participation 
Dept.  auspices. 

Microwave  Prog 

The  effort  of  the  St£ 
to  have  the  preparatory 
completed  by  Dec.  1  sc 
plans  may  be  formulate 
An  international  telei 
tions  conference  will  b 
as  soon  as  war  conditio 
The  last  conference  was 
years  ago  and  its  pro 
outmoded  because  of  tl 
made  in  the  microwave 
war. 

Before  such  an  intern 
ference,  an  inter-Ameri 
will  be  held  at  Rio  de  Jj 
next  year.  Upon  comph 


International  Plan 

The  television  proposal  would 
provide  nine  channels  of  6  mc  each 
in  the  lower  portion  of  the  band  be- 
tween 54  and  108  mc,  with  provi- 
sion made  for  31  channels  of  16 
inc  width  between  450  and  1000  mc. 
This  looked  toward  high-fidelity  and 
color  television  after  the  war  in  the 
upper  end  of  the  band. 

Failure  of  the  IRAC  plan  to  pro- 
vide for  international  shortwave 
broadcasting  on  a  direct  basis 
evoked  considerable  discussion. 
Aside  from  the  bitterly  critical 
statements  df  Walter  S.  Lemmon, 
president,  and  .E.  K.  Cohan,  chief 
engineer,  of  World  Wide  Broadcast- 
ing Foundation  [Broadcasting, 
Aug.  14],  others  in  Government  and 
industry  commented  oj^  .  that  ar- 
bitrary finding.  \The  IRAC  commit- 
tee, however,  to6k  the  position  that 
the  question  of  national  and  in- 
ternational policy  regarding  direct 
international  shortwave  broadcast- 
ing should  be  established  prior  to 
any  provision  of  facilities.  Spec- 
trum space  assigned  for  relay 
broadcasting  could  be  diverted  for 
the  shortwave  service  when  policy 
is  established,  it  was  pointed  out. 

Also  evident  following  the  pre- 
liminary sessions  was  a  strained 
attitude  between  the  FCC  and  the 
State  Dept.  Planning  Committee 
over  the  IRAC  report.  While  there 
Vas  no  open  comment,  the  FCC  re- 
frained from  direct  particir)ation  in 
.the  initial  committee  deliberations, 
although  FCC  personnel  did  par- 
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preparatory  committee  studies,  the 
State  Dept.  special  committee  on 
communications,  headed  by  Assist- 
ant Secretary  Adolf  A.  Berle  Jr., 
will  submit  its  recommendations  to 
the  Postwar  Planning  Committee 
of  which  Secretary  Cordell  Hull  is 
chairman.  Dr.  J.  H.  Dellinger,  radio 
chief  of  the  Bureau  of  Standards, 
is  chairman  of  the  technical  sub- 
committee. The  preparatory  work 
is  being  carried  on  under  the  di- 


secure  "a  clear  understanding  of 
the  conflicting  problems  which 
confront  the  industry  and  the  reg- 
ulatory body  in  the  application 
of  frequencies  to  the  services  of 
the  public".  It  will  consider  the 
recommendations  both  of  RTPB 
and  IRAC  and  make  recommenda- 
tions to  the  latter  with  respect  "to 
possible  conflicts  between  the  re- 
quirements of  the  non-government- 
al radio  services  and  the  proposed 
Interdepartmental  Radio  Advisory 
Committee  allocations  to  Govern- 
ment radio  services". 

Observer  From  Congress 

Finally,  the  order  said  the  FCC 
would  determine  whether  to  make 
recommendations  to  Congress  for 
"enactment  of  additional  legisla- 
tion on  the  matters  covered  by 
this  order".  In  this  respect  it  was 
anticipated  that  the  Commission 


rection  of  Francis  Colt  deWolf, 
chief,  and  Harvey  B.  Otterman,  as- 
sistant chief,  respectively,  of  the 
State  Dept.  Telecommunications  Di- 
vision. 

Following  the  Aug.  11  opening 
session,  attended  by  nearly  300 
Government  and  industry  repre- 
sentatives, the  preparatory  group 
was  divided  into  three  committees. 
Committee  1,  designated  to  deal 
with  revision  of  the  Madrid  confer- 
ence and  certain  articles  of  the  ra- 
dio regulations,  is  headed  by  Mr. 
Otterman.  Another  meeting  vdll 
be  held  in  mid-September,  it  is  un- 
derstood. 

Committee  2,  the  most  important, 
handles  allocations  and  is  headed 
by  Dr.  Dellinger.  It  met  on  the 
afternoon  of  Aug.  11  and  12,  and 
it  was  at  this  session  that  questions 
arose  regarding  the  television  allo- 
cations and  the  absence  of  provi- 
sions for  international  broadcast 
facilities.  Dr.  Dellinger  indicated 
the  committee  would  meet  shortly 
after  Labor  Day  to  ressume  its 
deliberations. 

Committee  3,  headed  by  Capt. 
E.  M.  Webster,  communications 
chief  of  the  Coast  Guard  and  as- 
sistant chief  engineer  of  the  FCC 
on  leave,  deals  with  the  operational 
phases  of  the  international  radio 
regulations,  largely  devoted  to 
safety  of  life  services.  He  has  called 
another  meeting  of  that  group  for 
Aug.  23. 

At  the  Allocations  Committee 
meeting  Aug.  12,  former  Commis- 
sioner T.  A.  M.  Craven,  who  left 
the  FCC  July  1  to  become  vice- 
president  of  the  Iowa  Broadcast- 
ing Co.,  provided  some  of  the  back- 
ground on  the  IRAC  plan.  He  had 
headed  the  IRAC  Committee  on  Al- 
locations and  was  instrumental  in 
drafting  of  the  original  plan.  In  de- 
scribing, percentage-wise,  the 
breakdowns  for  each  class  of  serv- 
ice in  the  high-frequency  spectrum, 
Comdr.  Craven  stressed  that  maxi- 
(Continued  on  page  H) 


would  invite  both  the  Senate  and 
House  Interstate  Commerce  com- 
mittees, in  which  radio  legislation 
originates,  to  have  observers  attend 
the  hearings. 

The  proceedings  will  be  formal, 
with  the  FCC  sitting  en  banc.  It  is 
presumed  FCC  General  Counsel 
Charles  R.  Denny  will  direct  the 
Commission's  examination  of  wit- 
nesses, assisted  in  the  broadcast 
fields  by  Rosel  Hyde,  and  in  the 
common  carrier  fields  by  Benedict 
P.  Cottone,  assistant  general  coun- 
sel. Chief  Engineer  George  P.  Adair 
also  will  participate  in  the  proceed- 
ings, and  probably  will  testify  as 
the  Commission's  chief  technical 
witness. 

As  soon  as  notices  of  appearances 
are  received  from  persons  and  or- 
ganizations desiring  to  testify,  the 
FCC  said  it  will  issue  a  further 
notice  indicating  the  order  in  which 


FM  Jurisdictional 
Dispute  in  RTPB 

Jansky  Charges  Overlapping 

Authority  of  Panels  1,  5 

A  JURISDICTIONAL  dispute 
within  the  Radio  Technical  Plan- 
ning Board,  created  a  year  ago  to 
formulate  plans  for  the  technical 
future  of  radio,  alleging  usurpa- 
tion of  the  functions  of  the  FM 
Panel  (Panel  5)  by  the  Spectrum 
Utilization  Panel  (Panel  1)  was 
opened  last  week  by  C.  M.  Jansky 
Jr.,  consulting  engineer  of  Wash- 
ington, chairman  of  Panel  5. 

In  a  letter  last  Wednesday  to 
W.  R.  G.  Baker,  vice-president  of 
General  Electric  Co.  and  general 
chairman  of  RTPB,  Dr.  Jansky, 
senior  member  of  the  firm  of  Jansky 
&  Eailey,  pointed  out  that  his  panel 
had  completed  its  first  report  deal- 
ing with  standards  for  FM  broad- 
casting and  that  his  panel  had 
agreed  to  retain  the  200  kc  band 
width. 

He  said  it  was  "with  consider- 
able surprise"  that  he  found  that 
Panel  1  had  devoted  much  attention 
to  the  FM  allocation  matter,  which 
Dr.  Jansky  described  as  an  issue 
"which  is  one  clearly  and  strictly 
within  the  jurisdiction  of  Panel  5", 

Such  study  as  he  had  made  of 
the  minutes  of  Panel  1,  Dr.  Jansky 
said,  show  that  the  width  of  chan- 
nel issue  is  not  only  undergoing  ex- 
tensive discussion  but  that  the  panel 
"contemplates  arriving  at  its  own 
decision  on  the  matter.  Whether 
or  not  this  decision  is  in  accord- 
ance with  that  reached  by  Panel  5 
is  immaterial.  The  basic  question 
which  I  am  raising  is  one  of  juris- 
diction with  respect  to  the  right  to 
formulate  a  decision  to  be  reported 
to  RTPB". 

He  requested  that  Dr.  Baker 
consider  the  question  at  the  earliest 
possible  date  and  a  decision  ren- 
dered on  the  question  of  jurisdic- 
tion. 


the  requirements  of  the  various 
services  will  be  considered.  An  ef- 
fort will  be  made,  it  said,  to  ar- 
range the  order  of  appearances  to 
permit  all  related .  services  to  be 
heard  as  nearly  as  possible  at  the 
same  period  of  the  hearings. 

Dependence  of  the  service  on  ra- 
dio rather  than  wire  lines  was  the 
first  of  the  seven  criteria  specified. 
Then  came  the  number  of  people  to 
benefit;  relative  social  and  economic 
importance  of  the  service;  proba- 
bility of  practical  establishment 
and  degree  of  public  support;  de- 
gree to  which  the  service  should  be 
made  available  to  the  public;  areas 
in  which  service  should  be  provided. 

There  also  are  eight  technical 
specifications  to  be  met,  such  as: 
frequency  bands  required  and  ex- 
act space  in  spectrum  sought,  along 
with  the  width  of  bands ;  suitability 
and  necessity  for  particular  por- 
tions of  the  spectrum  for  the  serv- 
ice; field  intensity  required;  num- 
ber of  stations  required;  distances 
over  which  communication  must  be 
maintained. 


FCC  Orders  Allocations  Hearings 

(Continued  from  page  9) 
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**Over  VA  Billion  Dollars  Coverage  in  200  Counties"* 


"That's  the  annual  eflFective  buying  income 
of  folks  out  here  in  this  vast  KFAB  area.  It's 
solid  income,  too... it's  based  on  cattle,  sheep, 
hogs,  poultry,  grains,  as  well  as  many  large 
industrial  plants. 


"Folks  out  here,  with  all  this  tremendous 
buying  power,  are  only  a  step  away  from  the 
BIG  FARMER  STATION.  If  there's  a  product 
you  would  like  to  tell  us  about,  you  can  reach 
us  through  our  friendly  neighbor,  KFAB." 


Sales  Management,  1944  and  CBS  Listening  Areas  Series  6,  1943 


^/?ie  BIG /a^e^ 


LINCOLN, 

780  KC- 10,000  WATTS 


OMAHA 


HUGH  mnS,  Gmnnai  Managf 
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New  Radio  Sets  for  Christmas  Unlikely 
Despite  WPB  Rule  Easing  Priorities 


DESPITE  sweeping  reconversion 
plans  for  most  industries  an- 
nounced last  week  by  the  War  Pro- 
duction Board,  it  is  extremely  un- 
likely that  radio  set  manufacturers 
will  be  permitted  to  produce  "new 
sets  for  Christmas",  according  to 
John  Creutz,  chief  of  the  WPB's 
Radio  &  Radar  Division.  In  line 
with  general  reconversion  plans, 
Ray  C.  Ellis,  Director  of  the  Radio 
&  Radar  Division,  last  week  indi- 
cated that  the  next  two  or  three 
months  in  fact  will  be  more  critical 
than  any  period  previously  faced 
by  the  electronics  industry,  and 
that  the  WPB  must  effect  the  maxi- 
mum cooperation  on  all  problems. 

Scheduled  production  and  re- 
quired deliveries  are  greater  than 
ever  before,  the  WPB  revealed, 
even  when  cancellation  of  contracts, 
reconversion  and  labor  problems 
are  taken  into  consideration.  Mr. 
Ellis  pointed  out  that  July  1944 
showed  an  increase  of  approximate- 
ly 16.4%  over  July  1943  in  the  pro- 
duction of  electronic  products. 

Priorities  Ruling 

Government  representatives  ad- 
vised the  Industrial  Instrument  Ad- 
visory Committee  meeting  last  week 
that  they  realized  the  reconversion 
problems  of  the  industrial  instru- 
ment manufacturers  included  prob- 
lems inherent  in  other  industries 
served  by  them.  It  was  announced 
that  the  committee  would  probably 
meet  again  within  the  next  month 
to  discuss  future  contract  termina- 
tions with  Government  officials. 

With  the  issuance  of  Priorities 
Regulation  25,  it  appears  that  the 
only  item  falling  under  the  jurisdic- 
tion of  the  Radio  &  Radar  Division 
is  domestic  watthour  meters.  Prior- 
ities Regulation  25,  issued  Aug.  15, 
is  designed  to  provide  "a  way  by 
which  manufacturers  may  be  au- 
thorized to  make  articles  which  are 
otherwise  restricted  or  prohibited 
by  orders  of  the  War  Production 
Board,  but  only  when  they  have  la- 
bor and  facilities  available  which 
are  no  longer  needed  for  essential 
purposes." 

Some  of  the  products  covered  un- 
der Regulation  25  and  subject  to 
the  "spot"'  authorization  procedure, 
whereby  WPB  field  offices  will  be  in 
a  position  to  authorize  production  of 
civilian  goods  now,  provided  the 
materials,  manpower  and  facilities 
are  available,  are  refrigerators, 
vacuum  cleaners,  automatic  phono- 
graphs, electrical  appliances,  elec- 
tric irons,  fountain  pens,  type- 
wrriters,  and  alarm  clocks. 

The  so-called  "spot"  authoriza- 
tion procedure  is  aimed  at  prevent- 
ing unemployment  and  idleness  of 
facilities  which  might  result  from 
termination  or  reduction  of  war 
contracts,  it  was  pointed  out.  It  is 
also  designed  to  assist  the  move- 
ment and  use  of  idle  and  excess 
material  inventories,  which  has 
been  done  to  some  extent  as  far  as 
broadcasting  equipment  has  been 


concerned  [Broadcasting,  Aug. 
14]. 

A  manufacturer  who  wants  to 
produce  any  of  the  79  items  on  the 
list  must  show:  1,  that  he  has  man- 
power available  for  this  production 
without  interfering  with  any  other 
production  in  the  plant;  or  2,  that 
he  has  access  to  manpower  that  is 
not  required  for  essential  produc- 
tion elsewhere. 

As  Mr.  Creutz  indicated  last 
month,  however,  before  the  actual 
reconversion  order  was  issued 
[Broadcasting,  July  24],  the  new 
regulation  will  have  little  effect 
on  making  available  civilian  radio 
equipment  inasmuch  as  radio  and 
radar  goods  are  still  vitally  need- 
ed by  the  armed  forces. 


Survey  Shows  Listening 
Interest  Low  in  Summer 

SURVEYS  on  the  extent  to  which 
listeners  grasp  the  meaning  of  what 
they  hear  on  the  air,  and  on  listening 
to  summer  reiilacement  programs  high- 
light the  Aug.  15  issue  of  the  Radio 
Avdie7ice,  montlily  news  letter  pub- 
lished by  the  Pulse  Inc.,  New  York. 

Pulse  states  that  the  listeners'  re- 
call to  a  political  forum  was  poorer 
than  the  usual  recall  of  audiences 
concerning  sponsor  identification  and 
commercials.  A  survey  of  audience  re- 
sponse to  summer  replacements  for  ten 
major  programs  off  the  air  in  July 
shows  that  the  usual  seasonal  de- 
crease is  sharply  accentuated  by  the 
interest  decrease  in  the  substitute,  ac- 
cording to  the  news  letter. 


New  'Time'  Series 

A  SERIES  of  52  quarter-hour  re- 
corded programs  The  World  d  Amer- 
ica, prepared  by  the  radio  programs 
department  of  Time  Inc.,  and  distribut- 
ed exclusively  through  Harry  S.  Good- 
man Radio  Productions,  New  York, 
will  be  available  for  local  sponsor- 
ship Sept.  1.  Heard  initially  over 
WQXR  New  York  imder  sponsor- 
ship of  Eagle  Pencil  Co.,  New  York, 
the  series  presents  U.  S.  history  in 
conversational  form.  Merchandising 
will  include  distribution  to  schools  of 
history  tests  based  on  the  program 
material. 


WGGA  Gainesville.  Ga..  has  become 
a  fulltime  MBS  affiliate.  Owned  by 
the  Blue  Ridge  Broadcastiug  Co., 
WGGA  operates  with  250  w  on 
1240  ke. 


New  Guinea  Station 

THE  NEV/  Guinea  station  WVTC 
of  the  Armed  Forces  Radio  Serv- 
ice has  recently  been  set  up  as  one 
of  the  series  of  informative  and 
morale-building  stations  of  the 
South  Pacific  area.  Director  of 
WVTC  is  Lt.  Graf  A.  Boepple,  for- 
mer advertising  man  from  St. 
Louis.  Newswriter  is  Pvt.  John 
Steuben,  who  was  a  news  corre- 
spondent in  the  Far  East  and  pre- 
viously an  announcer  with  WEMP 
Milwaukee  and  WINN  Louisville. 


WESTINGHOVSE  CO, 
TO  MAKE  RECEIVERS 

WESTINGHOUSE  Electric  & 
Manufacturing  Co.  has  just  formed 
a  Radio  Receiver  Division  for  the 
manufacture  of  home  radio  re- 
ceivers. Harold  W.  Schaefer,  a  vet- 
eran of  18  years  radio  and  engi- 
neering experience,  heads  the  new 
division. 

Although  Westinghouse  has  not 
manufactured  such  receivers  since 
1928,  the  company  believes  the  post- 
war period  offers  an  opportunity  to 
use  the  24  years  of  experience  of 
the  pioneering  firm. 

"Because  of  wartime  manufac- 
turing restrictions,"  Walter  Evans, 
vice-president,  said,  "a  large  por- 
tion of  the  approximately  50,000,- 
000  sets  in  use  at  the  start  of  the 
war  are  either  wearing  out  or  be- 
coming obsolete,  and  postwar  de- 
mand will  offer  a  market  far  above 
the  industry's  prewar  volume." 


KSTP  Petitions  NAB 

AN  APPLICATION  for  reinstate- 
ment in  NAB  was  filed  last  week  by 
Stanley  E.  Hubbard,  executive  head 
of  KSTP  St.  Paul-Minneapolis.  The 
station  resigned  from  the  trade  as- 
sociation in  May  1941,  following  the 
celebrated  St.  Louis  convention.  The 
application  must  be  acted  upon  by 
the  NAB  Board,  which  will  meet 
prior  to  the  opening  of  the  Execu- 
tives War  Conference  Aug.  28-31 
in  Chicago.  KSTP  at  present  is  em- 
broiled in  a  union  controversy  with 
AFM  and  its  president,  James  C. 
Petrillo,  which  has  been  carried 
through  the  courts  and  to  the  War 
Labor  Board  and  appears  ear- 
marked for  White  House  interces- 
sion. 


JOHN  E.  PEARSON  Co.,  Chicago, 
station  representative,  has  moved  to 
larger  quarters,  effective  Aug.  21, 
from  the  7th  floor  to  the  6th  floor,  suite 
number  618  in  the  360  N.  Michigan 
Bldg.,  Chicago. 


WESTERN  GLAMOUR  came  to  light  at  KLZ  Denver  during  the  sta- 
tion's program.  Highlights  of  the  Rockies,  celebrating  Cheyenne  Frontier 
Days.  Left  to  right  are :  Katherine  Smith,  Barbara  Burton,  Lois  Hoff- 
man, whose  father  pioneered  Cheyenne's  Frontier  Days,  and  Orlene  Mer- 
ritt,  Lady-in-Waiting  to  Miss  Frontier.  In  the  background  is  Hugh  B. 
Terry,  KLZ  manager,  vdth  Pete  Smythe,  production  manager,  on  the 
right,  getting  a  few  phone  numbers.  Sponsor  of  the  half-hour  show. 
Highlights  of  the  Rockies,  was  the  Public  Service  Company  of  Colorado. 


WMAM  Is  Granted 
Increase  in  Power 

Vote  of  3-1  Decides  Boost 
To  100-250  w  on  570  kc. 

BY  AN  UNUSUAL  vote  of  3  to  1, 
with  Commissioner  Jett  dissenting 
and  Commissioners  Case  and  Wake- 
field not  participating,  the  FCC 
last  Wednesday  announced  it  had 
granted  the  application  of  WMAM 
Marinette,  Wis.,  to  operate  fulltime 
on  570  kc  with  250  w  day  and  100 
w  local  sunset.  The  action  was 
unusual  in  that  WMAM  is  a  local 
(Class  IV)  station  assigned  to  a 
regional  (Class  III)  channel.  The 
station  heretofore  has  operated  with 
100  w  daytime  on  the  frequency. 

The  action  came  following  pub- 
lic hearing  and  oral  argument  be- 
fore the  Commission  en  banc,  with 
WNAX  Yankton,  protesting  the 
grant  on  interference  grounds.  The 
majority,  comprising  Commission- 
ers Fly,  Walker  and  Durr,  how- 
ever, held  that  the  action  will  pro- 
vide a  primary  nighttime  service 
to  the  area  in  and  around  Mari- 
nette and  Menominee,  Mich.,  which 
presently  receives  "no  such  service" 
from  existing  stations. 

There  is  one  vacancy  on  the  Com- 
mission and  the  vote  of  3  to  1  was 
unusual  in  that  last  week  a  ma- 
jority of  the  Commission's  normal 
complement  (four  members)  sanc- 
tioned the  grant. 

Night  Service 

The  Commission  stated  in  its  con- 
clusions that  operation  of  WMAM 
as  proposed  would  provide  a  night- 
time primary  service  to  25,042  peo- 
ple not  now  receiving  such  service. 
Although  WMAM  would  be  limited 
to  its  15.8  mv/m  contour,  it  would 
provide  adequate  service  to  the  two 
cities,  it  said.  The  proposed  opera- 
tion would  cause  an  individual  lim- 
itation to  the  1.35  mv/m  contour  of 
WNAX  involving  a  loss  to  that  sta- 
tion of  106,283  persons  in  an  area 
of  1720  square  miles.  Although  no 
single  station  renders  primary 
nighttime  service  to  this  entire  area, 
portions  receive  primary  service 
from  six  existing  stations  other 
than  WNAX,  the  Commission  con- 
tended. 

The  majority  held  that  no  local 
channel  assignment  is  available  for 
WMAM  without  reducing  it's  day- 
time service  area  and  that  since 
the  station  is  presently  assigned  on 
570  kc,  granting  of  the  applica- 
tion would  not  create  a  situation 
which  of  itself  would  prevent  estab- 
lishment of  any  Class  III  station 
on  that  channel  or  an  adjacent 
channel. 


Retailing  Tips 

DESCRIPTION  and  sample  script  of 
Kitty  Kay,  broadcast  as  a  shoppers' 
guide  for  a  quarter-hour  each  morning 
and  again  each  afternoon  by  J.  A. 
Kirvin  Co.,  Columbus,  Ga.,  and  the 
text  of  a  talk,  "Department  Store  Sell- 
ing via  Television",  delivered  by  Sam 
Cuff,  general  manager  of  the  DuMont 
television  station,  WABD,  before  the 
National  Assn.  of  Display  Industries 
[Broadcastino,  July  3],  are  included 
in  the  September  issue  of  Promotion 
Exchange,  monthly  publication  of  the 
National  Retail  Dry  Goods  Assn. 
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r  fie  NBC  Parade  of  Stc 


5 . . .  365  days  long 


e  NBC  Parade  of  Stars  is  building 
larger,  more  faithful  audiences  for 
the  greatest  programs  in  radio 

This  week  143  Parade  of  Stars  Bandboxes  are  arriving  at 
NBC  stations  from  coast  to  coast.  The  Bandboxes  contain,  and 
stations  will  use,  90  jwogram  promotion  folders  (one  for  every  spon- 
sored NBC  program)  .  .  .  65,100  recorded  star  spots  .  .  .  44,785  live 
announcements  .  .  .  14,815  newspaper  ad  and  photo  mats  .  .  .  thou- 
sands of  car  cards,  display  posters,  publicity  releases  and  photos. 
Once  again  radio's  GREATEST  programs*  launch  the  fall  season 
backed  by  radio's  most  effective  program  promotion  campaign  .  .  . 
the  NBC  Parade  of  Stars. 

For  the  first  time,  the  '^Parade"  becomes  a  continuing  operation 
.  .  designed  to  add  a  365-day-a-year  impetus  to  the  already  well- 
established  habit  of  tuning  to  NBC. 

This  year  and  nexty  and  the  year  after  that,  too,  more  people  will 
listen  to  ''The  Network  Most  People  Listen  to  Most," 

*Made  even  greater  this  faU  by  the  (tddition  of  Duffy's  Tavern,  the  new 
Rudy  Vallee  show,  Dinah  Shore  and  The  Music  America  Loves  Best. 

National  Broadcasting  Company 

America's  No.  1  Network 

A  Service  of  Radio 
Corporation  of  AmeHca 


The 


NBC 


Stations 


which  will  again  make  the  Parade  of  Stars 
radio's  most  effective  program  promotion : 


★ 


★ 


WALA 

WAML 

WAPO 

WAVE 

WAZL 

WBAL 

WBAP 

WBEN 

WBLK 

WBOW 

WBRC 

WBRE 

WBZ 

WBZA 

WCOA 

WCRS 

WCSH 

WDAF 

WDAY 

WDEL 

WEAF 

WEAU 

WEBC 

WEEU 

WENY 

WEST 

WFAA 

WFBC 

WFBG 

WFEA 

WFLA 

WFOR 

WGAL 

WGBF 

WGKV 

WGL 


WGY 

WHAM 

WHIS 

WHIZ 

WHLB 

WHO 

WIBA 

WIOD 

WIRE 

WIS 

WISE 

WJAC 

WJAR 

WJAX 

WJDX 

WKBH 

WKBO 

WKPT 

WKY 

WLAK 

WLBZ 

WLOK 

WLW 

WMAQ 

WMBG 

WMC 

WMFG 

WMRF 

WMVA 

WOAI 

WOOD 

WOPI 

WORK 

WOW 

WPTF 

WRAK 


WRAW 

WRC 

WRDO 

WROL 

WSAM 

WSAN 

WSAV 

WSB 

WSFA 

WSJS 

WSM 

WSMB 

WSOC 

WSPD 

WSYR 

WTAM 

WTAR 

WTBO 

WTIC 

WTMA 

WTMJ 

WTTM 

WWJ 

KANS 

KARK 

KDKA 

KDYL 

KELO 

KFAM 

KFI 

KFSD 

KFYR 

KGBX 

KGHL 

KGIR 

KGLU 


KGNC 

KGW 

KHQ 

KIDO 

KMED 

KMJ 

KOA 

KOAM 

KOB 

KODY 

KOMO 

KPFA 

KPLC 

KPO 

KPRC 

KRBM 

KRGV 

KRIS 

KROC 

KSD 

KSEI 

KSOO 

KSTP 

KTAR 

KTBS 

KTFI 

KTSM 

KVOA 

KVOL 

KVOO 

KWBW 

KWJB 

KYCA 

KYSM 

KYUM 

KYW 


WBAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
BASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry  &  Co. 

B     A     L     T     I     M     O     R  E 
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CBS 
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Aboida 


-BISMARCK  w 


KSJB 

* 

jjcanestown 
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SCALE  OF  MILES 


"600"  —  the  magic  numbsr  that 

will  help  you  build  more  sales  in 
North  Dakota 


KSJB  (Jamestown)  is  now  on 
600  kilocycles.  From  Fargo 
to  Bismarck,  a  rural  popula- 
tion of  250,000  plus  almost 
100,000  town  dwellers  (80,000 
families)  do  their  shopping  in 
4,477  stores  for  a  total  of  more 
than  $91,000,000!  90%  of  these 
homes  are  radio  homes  and 
46%  of  them  are  located  in 
the  KSJB  primary  area!  Music 
and  variety  shows  in  the  morn- 


ings and  afternoons  endear 
KSJB  to  the  farm  wives  of  this 
territory;  development  of  local 
talent  and  use  of  every  avail- 
able farm  service  and  informa- 
tion make  these  listeners  loyal 
to  KSJB  —  and  loyal  to  the 
sponsors  of  its  programs.  And 
.  .  .  effective,  comprehensive 
merchandising  cooperation  as- 
sures dealer  support. 


KSJB  is  affiliated  with  the  CBS,  and  is  part 
of  the  North   Central  Broadcasting  System 


Pepper  Introducs  Resolution  to  Air 
Important  Sessions  of  Senate,  House 


A  NEW  PLAN  to  have  both  House 
and  Senate  wired  for  radio  to  per- 
mit the  broadcast  of  proceedings 
by  networks  and,  via  transcription 
by  independent  stations,  was  pro- 
posed last  Tuesday  in  joint  resolu- 
tion introduced  by  Sen.  Pepper  (D.- 
Fla.),  New  Deal  stalwart  and  a 
champion  of  labor. 

Sen.  Pepper's  proposal  would  au- 
thorize the  broadcast  of  proceedings 
on  the  floor  of  either  House,  but 
no  station  or  network  would  be  "re- 
quired"' to  do  so.  Either  House 
would  be  authorized  to  withhold 
broadcasting  privileges. 

No  Connection  With  Labor 

The  resolution  would  authorize 
the  architect'  of  the  Capitol  to  make 
arrangements  for  such  broadcasts 
and  to  install  recording  or  tran- 
scription equipment  necessary  to 
make  a  continuous  recording  of  the 
proceedings.  Copies  of  recordings 
would  be  made  available  at  cost  to 
stations  and  networks  desiring  to 
broadcast  them.  The  resolution  re- 
quires action  by  both  the  Senate 
and  the  House  Rules  committees 
before  consideration  in  the  respec- 
tive House. 

On  Sen.  Pepper's  behalf,  it  was 
stated  his  resolution  had  no  con- 
nection with  petitions  submitted  to 
Congress  by  both  AFL  and  CIO 
labor  unions  seeking  nationwide 
broadcast  of  Congressional  pro- 
ceedings. Some  25  labor  unions  had 
adopted  such  resolutions  and  sub- 
mitted copy  to  the  Senate  Rules 
Committee,  the  purport  of  which 
was  to  have  Congress  enact  the  nec- 
essary measures  required  for  the 
broadcast  of  "important  debates". 
Sen.  Pepper's  proposal  would  leave 
up  to  the  networks  and  stations 
the  desirability  of  such  broadcasts. 

In  introducing  his  resolution, 
Sen.  Pepper  told  the  Senate  his 
plan  does  not  contemplate  the  set- 
ting up  of  any  Government-owned 
facilities.  He  said  he  had  been  im- 
pressed by  the  number  of  people 
who  had  told  him  of  their  interest 
in  the  broadcast  of  the  political 
conventions  and  that  millions  re- 
mained close  to  their  radios  to  hear 
the  proceedings.  He  said  the  resolu- 
tion was  not  in  perfect  form  but 
that  he  desired  to  have  it  con- 
sidered. 

Following  is  the  text  of  the  res- 
olution. 

Whereas  during  the  coming  months  and 
years  most  of  the  major  social,  economic, 
and  political  issues  of  the  United  States 
and  of  the  world  will  be  debated  by  the 
Congress  of  the  United  States;  and 

Whereas  the  interests  of  every  citizen 
are  vitally  affected  by  these  proceedings 
and    their   outcome;  and 

Whereas  there  has  been  mounting  public 
interest  throughout  the  country  in  the 
proceedings  of  the  Senate  and  the  House  of 
Representatives;  and 

Whereas  the  proceedings  of  the  Senate 
and  the  House  of  Representatives  are  of 
necessity  presented  only  in  brief  extracts 
or  summaries  by  newspapers  and  news 
broadcasters,  with  the  result  that  issues 
and  the  stands  taken  by  Senators  and 
Representatives  are  frequently  misunder- 
stood: and 

Wheereas  radio  broadcasting  makes  it 
possible  to  bring  the  proceedings  of  the 
Senate  and  the  House  of  Representatives 


directly  to  the  people  of  the  United  States; 
Therefore  be  it 

Resolved  by  the  Senate  and  House  of 
Representatives  of  the  United  States  of 
America  in  Congress  assembled:  That  radio 
broadcasting  stations  and  radio  broadcast- 
ing networks  are  hereby  authorized  to 
broadcast  any  proceedings  on  the  floor 
of  the  Senate  or  of  the  House  of  Repre- 
sentatives, provided,  however,  that  no  sta- 
tion and  no  network  shall  be  required  to 
broadcast  any  proceeding,  nor  shall  any 
proceedings  of  either  House  be  broadcast 
when  such  House  otherwise  orders ; 

That  the  Architect  of  the  Capitol  is  au- 
thorized and  directed  to  make  such  arrange- 
ments as  may  be  necessary  to  make  avail- 
able the  proceedings  of  the  Senate  and 
the  House  of  Representatives  for  broad- 
casting by  stations  and  networks;  and 

That  the  Architect  of  the  Capitol  is  fur- 
ther authorized  and  directed  to  install  such 
recording  or  transcribing  equipment  as 
may  be  necessary  to  make  a  complete 
and  continuous  mechanical  recording  of 
the  proceedings  ;  and 

That  the  Architect  of  the  Capitol  is  fur- 
ther authorized  and  directed  to  make  avail- 
able at  cost  copies  of  such  mechanical 
recordings  to  broadcasting  stations  and 
networks   desiring  to   broadcast  them. 


Mutual  Acquires  Two 
New    Mexico  Afl&liates 

MUTUAL  on  Aug.  15  acquired  two 
affiliates  in  New  Mexico,  the  net- 
work's only  stations  in  that  State, 
and  effective  Sept.  1  adds  four 
members  of  the  North  Central 
Broadcasting  System,  making  a  to- 
tal MBS  network  of  239  stations. 
Included  in  the  North  Central 
group  joining  MBS  are  the  follow- 
ing 250  watt  stations— KOVC  Valley 
City,  N.  D.,  operated  with  1490  kc 
by  KOVC  Inc.;  WHDF  Calumet, 
1400  kc  (Upper  Michigan  Broad- 
casting Co.) ;  WDBC  Escanaba, 
1490  kc  (Delta  Broadcasting  Co.) 
and  WDMJ  Marquette,  1340  kc 
(Lake  Superior  Broadcasting  Co.) 
The  latter  three,  all  in  Michigan, 
are  switching  from  the  Blue  to  full- 
time  MBS  stations. 

In  New  Mexico,  MBS  has  added 
KICA  Clovis,  operated  by  H.  D. 
Landis  with  250  watts  on  1240  kc, 
and  KTNM  Tucumcari,  operated  by 
Krasin-Krutzner  Broadcasting  Co. 
with  250  watts  on  1400  kt. 


WTCN  Football 

WTCN  Minneapolis-St.  Paul  has 
sold  its  pre-game  and  post-game 
football  broadcasts,  representing  a 
full  hour-and-a-quarter  under 
sponsorship  of  Superior  Products, 
of  the  Twin  Cities.  Rollie  Johnson, 
WTCN  sportscaster,  Al  Gowans, 
football  coach  and  band  music  will 
highlight  the  show. 


A 


TIP  FROM 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring  market.  We'll  gladly  pre- 
sent facts  aswellasfigureson  how 
American  advertisers  can  profit- 
ably use  our  network. 


M^JB 

JAMESTOWN    NORTH  DAKOTA 


eAOlO  PROGRAMAS  DE  MEXICO 

P  O   BOX  I32il     :■    MEXICO.  D  F 
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Toward  resumption  of  normalcy 


There  can  be  little  doubt  that  a  sizeable  swing  to  civilian  production  will  follow  the 

collapse  of  Germany.  Most-needed  types  of  consumers'  goods  will  reappear  in  the  marts  of  the  Nation. 

Broadcasting  is  the  most  direct  and  effective  way  of  announcing  the  advent  of  new 

products,  or  the  re-availability  of  old  and  accepted  lines.  All  the  big  and  little  things,  the 

common  and  uncommon  things,  that  the  people  long  have  lacked  in  their  daily  lives,  and  in  their  homes. 

America  needs  them,  and  needs  to  be  told  about  them . .  that  they  are  obtainable,  what 
they're  like,  what  they'll  do,  what  they  cost.  The  stations  of  Westinghouse  are  primed  for  this  job 
at  a  moment's  notice . .  ready  to  tell,  and  sell,  the  18,000,000  commodity-hungry  Americans 
in  their  primary  areas.  Consult  NBC  Spot  Sales  on  ways  and  means. 


WESTINfiHOUSE  RADIO  STATIONS  Ine 


s; 


1 
I 


Food  Test 

LIVE  FOOD  PROiDUCTS.,  Bur- 
bank,  Cal.  (health  foods),  in  a  13- 
week  test  campaign  on  Oct.  2  starts 
sponsoring  a  twice-weekly  quarter- 
hour  transcribed  program  featur- 
ing Paul  C.  Bragg,  traveler,  aii- 
thor,  and  lecturer  on  WXYZ  De- 
troit, WOL  Washington,  KYA  San 
Francisco.  Firm  will  also  sponsor 
thrice-weekly  participation  in  Ruth 
Thompson  program  on  latter  sta- 
tion with  similar  schedule  in  Lady 
of  Charm  on  WXYZ.  Agency  is  the 
Mayers  Co.,  Los  Angeles. 


Differences  Within  Union  on  Banning^ 
Of  WOV  Hillbilly  Broadcast  Explained 


Book  Test 

GREENBERG  PUBLISHERS, 
New  York,  has  appointed  Blaine- 
Thompson  Co.,  New  York,  to  handle 
its  advertising.  Spot  radio  test  cam- 
paign for  Your  Daddy  Did  Not  Die 
by  Daniel  Poling  starts  Sept.  17 
in  Atlanta  and  Nashville. 


i 


PUBLIC  SERVICE  through  the 
WSRR  Stamford,  Conn.,  American 
Veteran  Hour  Sundays  has  been 
recognized  by  the  Connecticut 
Dept.,  American  Legion,  which 
presented  the  Legion's  Distinguish- 
ed Service  Citation  to  Harold 
Meyer,  WSRR  general  manager. 
Taking  part  in  presentation  broad- 
cast are  (1  to  r)  :  Hollis  Cook, 
as  Mr.  Legionnaire;  State  Comdr. 
Herbert  Emanuelson;  Mr.  Meyer. 


Differences  between  union  of- 
ficials of  Local  802,  AFM,  on 
reasons  for  banning  a  broad- 
cast by  WOV  New  York  of  a 
Broadway  Barn  Dance  pro- 
gram are  set  forth  in  a  letter 
received  last  week  from  Ralph 
Weil,  general  manager  of  the 
station,  clarifying  a  story  ap- 
pearing in  the  Aug.  H  issue  of 
BROADCASTING.  Mr.  Weil's  let- 
ter follows: 

The  Aug.  14  issue  of  Broadcasting  car- 
ried an  item  quoting  William  Feinberg, 
Executive  Secretary  of  Local  802  of  AFM, 
on  the  subject  of  the  union's  refusal  to 
permit  WOV  to  broadcast  its  Saturday 
night  Broadway  Barn  Dance.  Mr.  Feinberg 
dismisses  as  "Eoppycock"  the  union's  re- 
fusal to  permit  the  broadcast  on  the 
grounds  that  it  isn't  "cultural." 

For  the  record,  WOV  would  like  BROAD- 


fORTRMTOFA 


MARKET 


#  This  great  East  Texas-North  Louisiana-South  Arkansas  area,  year  aiter 
year,  has  shown  a  steady,  rising  prosperity.  Therefore  these  figures  do  not 
represent  a  wartime  financial  fantasy,  that  will  disappear  with  the  coming 
of  Victory.  Fov  after  that  great  day,  its  rich  resources  will  continue  to  make 
it  a  prosperous  market . . .  one  in  which  your  advertising  dollars  will  pay 
added  dividends.  For  further  details,  contact  KWKH  directly,  or . . .  ask  o 
Branham  Man! 

(The  above  figures  were  compiled  from  Sales  Management's  1944 
"Survey  of  Buying  Power.") 

KWKH 

50.000  WATTS 


A  Shreveport  Times  Station  CSS 
THE     SELLING     POWER  IN 


CASTING  to  have  a  full  and  accurate  account 
of  events. 

On  July  27,  Arnold  Hartley,  director  of 
programs,  and  I  appeared  before  the 
Executive  Board  of  Local  802  to  obtain 
permission  to  broadcast  the  WOV  Broadway 
Barn  Dance  from  Palm  Garden  on  Satur- 
day nights.  Mr.  Jack  Rosenberg,  President 
of  Local  802,  was  present  at  the  meeting ; 
Mr.  Feinberg  was  not. 

Larger  Studio  Needed 

Mr.  Hartley  and  I  repeated  the  request 
we  had  previously  made  in  writing:  that 
WOV  wished  to  develop  greater  interest  in 
hillbilly  and  western  music  among  New 
York  audiences,  thus  enhancing  its  com- 
mercial value  as  sponsorable  radio  enter- 
tainment, and  that  it  had  no  studio  big 
enough  to  accommodate  a  large  audience. 
Local  802  had  advised  the  station  that  tmion 
policy  could  not  permit  such  broadcasts 
except  for  regular  dance  remotes  and 
broadcasts  from  regular  theatre  studios. 
At  the  meeting  Mr.  Hartley  and  I  enumer- 
ated various  broadcasts  corresponding  to 
the  category  of  the  Broadway  Barn  Dance 
— the  New  York  Philharmonic  from  Car- 
negie Hall  by  CBS,  the  Metropolitan  Opera 
from  the  Metropolitan  by  NBC  and  the 
Busch  Quartette  from  Town  Hall  by  WQXR 
— none  of  them  "dance  remotes"  and  none 
"broadcasts  from  regular  theatre  studios". 

Mr.  Rosenberg  stated  with  some  heat 
that  there  was  no  parallel,  since  these 
were  "cultural"  events.  We  replied  that, 
granting  that  there  were  vast  ditterences 
between  classical  and  hiUbilly  music,  never- 
theless hillbilly  musicians  were  members  of 
Local  802  and  should  not  be  discriminated 
against. 

Mr.  Rosenberg  replied  to  this  precisely 
as  follows:  Hillbillies  cannot  be  considered 
real  musicians.  The  only  reason  they  are 
admitted  into  Local  802  is  so  that  the 
union  can  maintain  a  closed  shop  in  New 
York. 

Before  leaving  the  Board  room,  we  re- 
quested that  we  be  informed  as  to  the 
Board's  decision  on  two  questions : 

(1)  Whether  Local  802  would  permit  the 
broadcast  of  the  WOV  Broadway  Barn 
Dance  from  Palm  Garden  as  it  was  being 
run  before  a  paid  audience. 

(2)  Whether  Local  802  would  permit 
the  broadcast  from  Palm  Garden  if  the 
audience  were  admitted  free  and  dancing 
discontinued. 

Are  Hillbillies  Musicians? 

The  reply  came  by  mail  within  a  few 
days.  The  Board  unconditionally  refused 
permission. 

It  is  patent  that  Mr.  Feinberg  and  Mr. 
Rosenberg,  both  of  Local  802,  do  not  see 
eye  to  eye.  Not  only  are  they  in  conflict 
with  each  other,  but  they  are  in  conflict 
with  the  facts. 

To  sum  up: 

1.  Mr.  Feinberg  insists  that  refusal  by 
Local  802  to  permit  WOV  to  broadcast 
the  Barn  Dance  on  "cultural"  grounds  is 
so  much  "poppycock."  Mr.  Rosenberg  stated 
explicitly  that  a  pick-up  of  hillbilly  music 
could  not  be  compared  to  a  pick-up  of 
classical  music,  because  the  former  was  not 
"cultural".  The  word  "cultural"  is  Mij. 
Rosenberg's. 

2.  Mr.  Feinberg  states:  "Hillbillies  or 
symphony  men,  they're  all  musicians  and 
all  members  of  Local  802."  Mr.  Rosenberg 
doesn't  appear  to  think' so,  since  he  stated 
that  hillbillies  are  not  musicians  ;  they  are 
permitted  to  join  Local  802  only  to  "main- 
tain the  closed  shop  for  the  union". 

3.  Mr.  Feinberg  states  that  the  reason 
for  refusing  WOV  permission  to  broadcast 
is  union  policy.  It  was  called  to  the  atten- 
tion of  the  union,  however,  that  WHN 
broadcasts  the  Gloom  Dodgers  from  the 
Hotel  Edison  every  Saturday  morning  be- 
fore an  audience,  and  WJZ  broadcasts  the 
Eddie  Condon  jazz  session  from  Town  Hall 
every  Saturday  afternoon.  Neither  of  these 
broadcasts  could  be  classified  as  "cultural" 
in  the  Local  802  sense  of  the  word. 


Represented  by  the  Branham  Co. 
THE     BUYING  MARKET 


ATS  Expands  Awards 

EXPANDING  its  award  schedule. 
American  Television  Society  will  con- 
sider awards  to  outstanding  individ- 
uals participating  in  television  broad- 
casts, organizations  producing  outstand- 
ing video  programs,  and  scientists, 
Government  officials  and  others  con- 
tributing to  the  development  of  televi- 
sion facilities  or  the  improvement _  of 
its  structure,  in  addition  to  its  station 
awards  and  the  Award  of  Service,  it 
was  announced  by  J.  Raymond  Hutch- 
inson, chairman  of  the  ATS  awards 
committee. 
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\7% 


The  Lux  Radio  Theatre  on  AO 
'Q    WRVA  is  17%  above  the  no- 
tional  average  Hooperating. 


The  "Dr.  Christian"  program  on 
^  WRVA  is  92.6% dfeove  the  na- 
tional average  Hooperating. 


23% 


"Take  It  or  Leave  It" on  WRVA 
is  23%  above  the  national 
overage  Hooperating. 


RHID,  ]L 


HAT'S  the  percentage  in  Richmond? 
The  answer  is  'way  UP  if  your  program 
is  on  "Virginia 's  Premier  Radio 
Station,"  WRVA! 

These  percentages,  from  the  Hooper 
Survey  for  October  1943  through  Feb- 
ruary 1944,  are  typical  of  WRVA's  loyal 
listening  audience.... typical  of  the  PLUS 
which  is  yours  on  WRVA,  serving 
Virginia  from  Richmond. 


50,000  WATTS  n&  DAY 


Studios  in 
Richmond  and 
Norfolk,  Va. 


Nationally 
represe  nted 
by   R  a  y  m  e  r 


The  Hit  Parade  on  WRVA  Is 
fO  8.2%   above  the  national 
average  Hooperating. 


^^Vi^u^J^ua'd-  PnmueA  Radio-  Stcdmt" 
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IsmaafYf  **"     WRVA  is 

1  ^^/O  <ibove    the  national 


average  Hooperating. 


M    Burns  and  Allen  on  WRVA  is 
I  JLWq  10.3%   above    the  national 
overage  Hooperating. 


39.8% 


The  Kate  Smith  Hour  on  WRVA 
is  39.8%  aboTje  the  national 
overage  Hoop  eroting. 


58.8% 


The  Gay  90's  Revue  on  WRVA  j 
is  58.8%  abo've  the  notional  |, 


overage  Hooperating.  j 
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How  to 
Concentrate 
on  a  M^illion 


From  Nashville,  center  of  a  trade  area 
of  over  a  million  listeners,  WSIX  broad- 
casts to  a  big,  loyal  listening  audience 
that's  ready  to  hear  what  you,  Mr.  Na- 
tional Advertiser,  have  to  say. 

Carrying  the  featured  programs  of  both 
Mutual  and  Blue  networks,  this  station 
has  the  power  and  frequency  to  deliver 
its  signal  effectively  to  this  entire  terri- 
tory. 

If  you  want  to  concentrate  your  radio 
efforts  in  this  booming  Nashville  area, 
and  at  a  coverage  cost  that  will  show 
bigger  profits^  we  will  be  glad  to  show 
you  what  WSIX  can  do. 

The  Katz  Agency,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000  ^^^^mm^^m^^ 


OWI  PACKET,  WEEK  SEPT.  11 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Sept.  11.  OWI  transcriptions  contain  six  50-second  announcements  suitable 
for  sponsorship  and  three  20-8econd  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 

STATION  ANNOUNCEMENTS 

NET-           Group  Group              NAT.  SPOT 

WAR  MESSAGE                 WORK           KW  01  PLAN 

PLAN    Aff.          Ind.  Aff.          Ind.        Uve  Trans. 

Christmas  Mail   X          XX 

War  Bonds   X  _____  XX 

New  Car  Pooling  Rules   X             

Home  Front  Pledge   __  X  X  X  X  __ 

WAVES    __  X  X  X  X  _ 

Crop  Corps       X    X 

Careless  Talk   __  __  __  __  X 

See  OWI  Schedule  of  War  Messages  125  for  names  and  time  of  programs  carrj'ing  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


Petition  to  Intervene 
Is  Denied  Rev.  Morris 

PETITION  of  Rev.  Sam  Morris, 
Baptist  minister  and  associate  edi- 
tor of  the  National  Voice,  prohibi- 
tion journal,  to  intervene  in  hear- 
ings on  applications  for  license  re- 
newals of  WFAA  Dallas,  and 
KGKO  and  WBAP  Fort  Worth,  on 
grounds  of  failure  to  serve  public 
interest,  was  denied  last  Wednes- 
day by  Commissioner  Ray  C.  Wake- 
field sitting  as  Motions  Commis- 
sioner. 

The  denial  was  without  prej- 
udice to  the  right  of  the  minister 
to  appear  at  the  hearing  scheduled 
on  Sept.  9  and  give  any  "relevant, 
material  and  competent  testimony 
he  may  desire  to  present,  and  with- 
out prejudice  to  the  right  of  peti- 
tioner to  file  within  five  days  a 
motion  to  enlarge  the  issues  in  these 
cases."  Rev.  Morris  had  sought  to 
buy  time  on  the  stations  in  fur- 
therance of  the  prohibition  cam- 
paign, on  the  grounds  that  the  sta- 
tions accepted  beer  and  wine  ad- 
vertising and  that  therefore  a  con- 
troversial issue  had  been  provoked 

[BR3ADCASTING,  Aug,  14]. 


Vitrophane  Expands 

VITROPHANE  Corp.,  Brooklyn, 
following  a  year  of  spot  radio 
tests,  is  starting  a  spot  drive  on 
more  than  14  stations  in  selected 
major  markets  on  a  52-week  basis 
for  its  household  decorating 
papers.  Campaign  calls  for  live  an- 
nouncements in  Italian  and  Polish 
on  foreign  language  stations,  and 
transcribed  one-minute  straight 
copy  commercials  in  English. 

Placed  adjacent  to  popular  mu- 
sic daytime  programs  directed  at 
women  listeners,  the  announce- 
ments will  run  at  the  rate  of  about 
100  a  week  on  all  outlets  in  mark- 
ets which  will  include  New  York, 
New  Jersey,  Boston,  Philadelphia, 
Pittsburgh,  Washington,  Detroit, 
Chicago,  St.  Louis,  Minneapolis, 
St.  Paul,  Wheeling,  Los  Angles 
-and  Milwaukee.  Agency  is  Rubin 
&  Lesser  Advi.  New  York. 


NAiNVlUE,  1IMM, 


Movies  Promoted 

BALABAN  &  KATZ  Corp.,  Chi- 
cago, began  sponsorship  of  13 
transcribed  one-minute  announce- 
ments, Aug.  14,  promoting  two 
motion  pictures,  "The  Hitler 
Gang"  and  "The  Angels  Sing,"  to 
be  shown  in  Chicago  theaters,  on 
WMAQ  WENR  WAIT  WJJD 
WIND,  all  of  Chicago.  Agency  is 
M.  M.  Fisher  Assoc.,  Chicago. 


FCC  Awards 

FELLOWSHIP  awards  for  11 
months'  study  in  the  U.  S.  under 
guidance  of  the  FCC  in  the  operat- 
ing and  regulating  fields  of  radio 
communications  were  made  last 
week  by  the  FCC.  Award  winners 
were:  Ezequiel  Martins  da  Silva  of 
Brazil  and  Daniel  Sage  Mora  of 
Chile.  Mr.  Martins  is  Chief  of  Ra- 
dio Escuta  of  Brazil,  their  equiva- 
lent of  the  FCC's  Radio  Intelli- 
gence Division  and  Mr.  Sage,  a  res- 
ident of  Santiago,  has  charge  of 
radio  broadcasts  and  amateurs  in 
the  Dept.  of  Radio  Communications 
in  Chile.  These  are  the  first  awards 
made  in  the  FCC  project  under  the 
Interdepartmental  Committee  on 
Cooperation  with  the  American  Re- 
publics. 


Walgreen  Spots 

WALGREEN  Co.,  Chicago,  will  be- 
gin Oct.  2  sponsorship  of  a  series 
of  one-minute  spot  announcements 
six  times  a  day  seven  days  a  week, 
on  KOY  KTUC  KLRA  KFEL  KLZ 
WJAX  WQAM  WFLA  WDSU 
WFBR  WJIM  WLAV  WTOL 
KOCY  KFBI  KXYZ  KTSA  KPAC 
WRAL  WDNC  WGBG  WIS  WFBC 
WTCN.  The  26-week  contracts 
were  placed  by  Schwimmer  &  Scott, 
Chicago. 


Television  Guidebook 

CALDWELL-CLEMENTS,  Inc., 
publisher  of  Radio  &  Television  Re- 
tailing and  Electronic  Industries, 
have  issued  "Get  Ready  Now  to  Sell 
Television",  a  196^page  guidebook 
for  retailers  and  distributors. 
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WHY    PORTLAND,   OREGON    PEOPLE    PREFER  KSW 


COLONEL  B.  H.  HENSLEY 

I  N  FAN  TRY    C  0  M  MA  N  D  I  N  G  OFFICER 

S  AYS  .  .  .  "During  the  past  two  years,  through  tumul- 
tuous months  of  intensive  military  recruiting  for  all 
branches  of  the  Army,  radio  station  KGW  has  key- 
noted  our  urgent  appeals.  The  unstinted  co-operation, 
the  generous  contribution  of  ideas  ~and  time  and  the 
participation  by  station  personnel  on  our  various  Army 
shows  has  been  a  vital  factor  in  the  achieving  of  oiir 
recruiting  quotas  and  in  the  maintenance  of  a  spirit 
of  understanding  with  the  general  public." 


COLONEL  HENSLEY 


ale 


ed  a 


^^^^ 


STATION  WITH  EAR  APPEAL 


Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 


NORTH  CAROLINA 

IS  THE  SOUTH'S 

lUolAGRICULTURAI,' 
STATE 


WPTF 

(CARRYING  N.  B.C. 
WITH  50,000  WATTS 
AT  680  KC) 

IS  NORTH  CARO UNAS 
No.l  SALESMAN 

WPTF  ^  RALE  I  Gil 

FREE  &  PETERS,  IMC. 

^  NATIONAL  REPRESENTATIVES 


f<^  PROGRAMS 


DRUG  STORE  Cowboy  of 
WFBL  Syracuse,  feature 
personality  on  a  program  of 
that  name  and  aired  Mon- 
day through  Friday  at  4:30  p.m., 
visits  a  local  drug  store  each  day 
before  his  broadcast  and  selects  a 
neighborhood  youngster  from  whom 
he  obtains  the  names  of  ten  other 
children.  Names  are  read  on  the 
program  with  an  invitation  to  visit 
the  drug  store  v/ithin  a  half  hour 
for  "treats  on  WFBL".  Audience 
response  to  date  has  been  1007f. 

.-H        *  * 

Food  Show 

IN  COOPERATION  with  the  Na- 
tional Wartime  Nutrition  program, 
Standard  Brands  and  the  Red 
Cross,  KROW  Oakland,  C'al.  now 
carries  a  weekly  quarter-hour  fea- 
ture. Food  for  All.  Standard 
Brands  supplies  most  of  the  mer- 
chandising and  promotional  ma- 
terial, through  a  large  window  card 
distributed  to  all  bakeries  and 
grocery  outlets  in  the  Oakland-San 
Francisco  area.  The  Red  Cross  has 
placed  the  cards  in  banks  and  de- 
partment stores.  Program  is  heard 
Tuesday,  6:15-6:30  p.m. 

WIP  Salute 

SALUTING  war  plants  in  its 
area,  WIP  Philadelphia  last  week 
began  a  new  weekly  program  en- 
titled Gimbel's  Victory  Caravan, 
using  talent  comprised  exclusively 
of  plant  employes  screened  by  the 
station's  program  production  staff. 
A  comprehensive  promotional  plan, 
including  the  use  of  payroll  en- 
velope stuffers,  announcements 
over  plant  public  address  systems, 
store  displays,  and  newspaper  ad- 
vertisements, is  employed  to  attract 
listeners. 

United  Nations  Series 
HOW  OCCUPIED  countries  are 
fighting  common  enemies  is  told  in 
a  new  series  of  programs  titled  We 
Will  Never  Forget,  started  on 
WNEW  New  York  Aug.  6,  9:45-1-0 
p.m.  Weekly  program  is  presented 
in  cooperation  with  the  United  Na- 
tions Information  Office  and  fea- 
tures interviews  with  three  repre- 
sentatives of  occupied  countries, 
each  contributing  a  four-minute 
account  of  the  winning  battle 
against  the  enemy. 

Capital  Interviews 

NEW  SERIES  of  transcribed  quar- 
ter-hour programs  entitled  Wash- 
ington Views  and  Interviews  with 
Barnet  Nover,  Washington  Post 
columnist,  has  been  prepared  by 
Frederic  W.  Ziv  Co.,  New  York. 
Program,  which  will  be  made  avail- 
able to  stations  throughout  the 
country  for  local  sponsorship,  will 
feature  the  columnist  viewing  his 
opinions  and  interviewing  promi- 
nent  American  statesmen. 

'r  *  -l^ 

WNEW  Dramatizations 

USING  material  supplied  by  the 
U.  S.  Marine  Corps,  WNEW  New 
York  now  ^iresents  a  weekly  quar- 
ter-hour program  dramatizing  the 
adventures  of  combat  correspond- 
ents, largely  inewspaper  and  radio 
men  from  the  Nev/  York  area. 


CBC  Sports 
SPORTS  show  titled  Sports  College 
of  the  Air  has  been  started  by  the 
Canadian  Broadcasting  Corp.  in 
conjunction  with  the  YMCA  as 
a  Saturday  noon-hour  network 
program,  with  famous  Canadian 
athletes  as  guest  "professors".  Any 
Canadian  youth  may  enroll  as  ra- 
dio member  and  receive  literature 
distributed  on  various  sports  mat- 
ters. Program  includes  a  sports 
clinic  to  examine  questions  sent  in 
by  members,  a  department  for 
sports  contests  between  members, 
and  the  study  of  events  famous  in 
the  sports  world. 

*  *  * 

New  WAVES  Series 
NEW  transcription  series  to  re- 
cruit WAVES,  entitled  Something 
for  the  Girls,  has  been  started  on 
KMOX  St.  Louis.  Prepared  by 
CBS  in  New  York  and  featuring 
outstanding  radio  entertainers,  the 
programs  are  carried  on  Saturdays 
at  5:30  p.m.  under  the  direction  of 
Jerry  Hoekstra,  KMOX  War  Pro- 
ductions Manager. 

*  *  * 

KTOK  Audience  Show 

QUESTION  and  answer  audience 
participation  show,  entitled  Pass- 
ing the  Buck,  is  making  a  hit  with 
listeners  of  KTOK  Oklahoma  City. 
Emanating  atlernately  from  Tul- 
sa's Air  Transport  Command  and 
Oklahoma  City's  Tinker  Field. 
Frank  Lynch,  m.c,  passes  out  the 
dollars.  Sponsored  by  Zales  Jew- 
elry Stores  which  operate  in  18 
Southwestern  cities,  it  is  the  only 
commercially  sponsored  GI  show  in 
Oklahoma. 

^"  Old  Facts 
WEEKLY  TOUR  through  the 
Prince  Albert  Museum,  reviving 
the  early  days  of  the  Old  West,  is 
the  basis  of  the  new  Forgotten 
Facts  program  on  CKBI  Prince 
Albert,  Sask. 

*  *  * 

Old  Records 
BORROWED  ancient  recordings 
are  heard  on  CJOR  Vancouver  on 
a  Sunday  evening  program  titled 
Remember  Wheni.  Listeners  from 
nearby  localities  send  recordings  of 
old  songs  to  Billy  Browne,  pro- 
ducer of  the  program. 


SERVICE 

on  all 
RECORDING 
PROBLEMS 
local  or  national 


COMfLETE 
FACILITIES 
FOR  .  .  . 

•  Spot 
Announcements 

•  Remote 
Piclt-ups 

•  Full 
Air  Check 
Service 


It  I21- Vermont.  Ave.     Waihington  5,  D.  C. 
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BOSTON  GLOBE  COLUMNIST 

I  Exclusive  WORL  commentator 

rj 

j  noted  author  and  reporter 


BOSTON,  MASS. 


1 
I 


FOUR  QUALITIES 
FOR  A  SUCCESSFUL  RADIO  PROGRAM 

. . .  and  (UniFfll  aives  you  all  of  them 


The  sales-stimulating,  prestige-building  qualities  of 
WMFM  programs  are  due  to  the  four  qualities  you  must 
have  for  a  top-flight  program. 

1  —  Technical  Facilities 

WMFM  is  housed  in  Milwaukee's  ultra-modern  Radio 
City,  America's  finest  local  radio  plant. 

2  —  Appealing  Talent 

Radio  City  talent  includes  a  large,  versatile  staff  of 
musicians,  soloists  and  actors. 

3  —  Exacting  Production 

The  WMFM  production  staff  is  composed  of  FM  program 


pioneers  who  know  how  to  produce  a  show  that  creates 
maximum  effectiveness. 
4  —  Listenership 

The  people  of  Wisconsin  have  eagerly  accepted  WMFM 
and  superior  FM  reception.  They  are  an  audience  that 
listens  and  responds. 

Put  WMFM  to  work  for  you.  Plan  now  on  including 
WMFM  in  your  fall  schedule.  One  of  the  current  WMFM 
programs  may  exactly  fit  your  needs.  If  not,  our  facilities 
are  at  your  disposal  in  planning  the  program  you  need. 
Call,  write  or  wire. 


WMFM 


m  mmm[  mmi  m  statioh 
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Are  you 
taking 

i  Advantage 
of  Washington's 
Greater  Market? 


Population  of  the  District  of 
Columbia  and  immediate  sur- 
rounding; counties — 1,228,456.* 

Federal  employees  m  Washing- 
i  ton-270,042>* 

Others  gainfully  employed  — 
306,689.** 

NOW  take  a  look  at  your 
Standard  Rate  &  Data  Book 
,   and  study  the  WINX  rate  card. 

Where  else  can  you  buy  so  much 
for  so  little  F 

That  is  the  reason  that  most  local 
advertisers  have  selected  WINX . 

Isn't  it  logical  to  follow  the  habit 
of  the  man  on  the  ground  floor? 


*  Official  Census  Estimate  of  Civilian 
Population  Nov.  1943. 
•*  Estimated  D.   C.   Metropolitan  Area 
March  1944. 


The  Best  Test  Market  at 
MINIMUM  COST 


WINX 

Washington  1,  D.  C. 


Represented  Nationally  by 
FORJOE  &  COMPANY 
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Our  Respects  to 

{Contimied  from  page  36) 

the  first  commercial  program  of 
this  type  in  America. 

In  1934  transferred  to  the  sta- 
tion relations  department  of  NBC 
in  New  York,  but  found  himself 
"just  plain  homesick"  and  re- 
turned to  California. 

He  teamed  up  with  Ralph  Brun- 
ton,  president  of  the  Pacific  Agri- 
cultural Foundation,  then  operat- 
ing KQW  San  Jose  as  an  inde- 
pendent, along  with  KJBS,  San 
Francisco,  which  recently  was 
sold.  Mac  rolled  up  his  sleeves 
and  went  to  work. 

Within  a  relatively  short  time 
he  had  established  KQW  as  the 
spot  on  the  dial  for  sports  listen- 
ing. Associated  Oil  Co.  was  spon- 
soring the  football  and  basketball 
games,  and  General  Mills  was 
putting  on  baseball  broadcasts. 
Football  games  of  St.  Mary's, 
Santa  Clara  and  the  other  paro- 
chial schools  in  the  vicinity  were 
heard  exclusively  on  KQW. 

Mac's  initiative  was  rewarded 
in  January  1942  when  KQW  be- 
came the  CBS  affiliate  in  the  San 
Francisco  Bay  area  and  he  was 
named  KQW's  vice-president  and 
manager. 

The  over  six-foot  Westerner's 
pet  hate  is  red  tape ;  his  pet  hobby 
is  boats.  Although  he  calls  Cali- 
fornia home,  Milton,  N.  D.,  is  his 
birthplace,  where  he  first  saw  the 
light  Jan.  30,  1899.  He  now  lives 
in  San  Leandro  with  his  wife 
Rozella  and  their  four  youngsters. 


CRAIG  LAWREISCE 
TAKES  WHOM  POST 

IOWA  BROADCASTING  Co., 
which  has  acquired  WHOM  as  one 
of  a  group  of  five  stations  in  the 
East  and  Midwest,  to  comprise  the 
reorganized  Cowles  radio  group  of- 
ficially took  over  operation  of  the 
New  York-Jersey  City  station  last 
week,  with  the  arrival  of  Craig 
Lawrence  to  start  his  duties  as  gen- 
eral manager,  and  as  vice-president 
of  New  Jersey  Broadcasting  Corp., 
licensee. 

Mr.  Lawrence  will  not  take 
up  permanent  headquarters  at 
WHOM's  New  York  office,  29  West 
57th  St.,  until  early  September, 
having  returned  last  weekend  to 
Des  Moines  where  he  is  winding 
up  his  business  affairs  as  vice-pres- 
ident and  manager  of  KSO  and 
KRNT.  The  WHOM  office  will  also 
be  the  headquarters  of  Ted  Enns, 
who  will  come  east  at  the  same 
time,  as  representative  of  all  Cowles 
stations  on  national  sales. 

Appointments  of  Mr.  Lawrence 
to  succeed  Joe  Lang  as  general 
manager  and  of  Karl  Haase,  assist- 
ant Treasurer  of  Iowa  Broadcast- 
ing Co.,  as  treasurer  of  New  Jer- 
sey Broadcasting  Corp.  are  the  only 
personnel  changes  indicated.  Jack 
Compter,  commercial  manager, 
Charles  Baltin,  program  manager, 
and  West  W.  Willcox,  assistant 
manager,  continuing  in  their  posts. 
According  to  Mr.  Lawrence,  the 
program  policy  will  remain  sub- 
stantially the  same. 


NOTES 


JOHN  H.  STEINMAN,  president  of 
Lancaster  Newspapers  Inc.  and  of  the 
Mason  Dixon  Radio  Group  (WDEL 
and  WILM  Wilmington;  WORK 
York,  Pa. ;  WGAL  Lancaster  ;  WAZL 
Hazelton;  WEST  Easton ;  WKBO 
Harrisburg),  has  assumed  his  new 
duties  as  director  of  the  Printing  & 
Publishing  Division  of  WPB.  He 
succeeds  Arthur  R.  Treanor,  who  has 
resigned  to  return  to  the  Booth  News- 
papers in  Michigan. 

DONALD  W.  THORNBURGH,  CBS 
Pacific  Coast  vice-president  and  a 
board  director  of  Los  Angeles  War 
Chest,  has  been  appointed  radio  di- 
vision chairman  of  Hollywood  War 
Chest  campaign. 

GEORGE  R.  JENESOX,  former  mem- 
ber of  the  sales  staff  of  WSAI  Cin- 
cinnati, has  been  named  commercial 
traffic  manager  at  WLW  Cincinnati, 
succeeding  Herbert  Flaig,  who  trans- 
ferred to  the  WLW  Chicago  office  a 
short  time  ago. 

DR.  JAMES  F.  BENDER,  autlior  of 
NBC  Handiook  of  Pronunciation  and 
director  of  the  National  Institute  for 
Human  Relations  is  conducting  a  reg- 
ular feature  in  Forhes  Magazine  titled 
"Your  Human  Relations." 

DONALD  W.  CRAIG,  formerly  sales- 
man of  WCLS  Joliet.  111.,  joined  the 
sales  department  of  KMOX  St.  Louis. 

ROBERT  J.  CLARKSON,  New 
York  manager  of  the  transcription  di- 
vision of  Columbia  Recording  Corp., 
is  the  father  of  a  boy. 

FORSTER  M.  COOPER,  for  the  past 
year  sales  manager  of  WOSH  Osk- 
kosh,  Wis.,  has  resigned  to  accept  an 
executive  position  with  WOMT  Man- 
itowoc, Wis. 

WILLIAM  S.  HEDGES.  NBC  vice- 
president  in  charge  of  stations,  Aug. 
13  became  the  grandfather  of  a  girl, 
tiorn  to  his  daughter,  Mrs.  Donald  M. 
Kidder. 

DON  SEARLE,  manager  of  KGO 
San  Francisco,  was  married  Aug.  8  in 
Reno  to  Mrs.  Dorothy  Wilcox  Wil- 
liamson, his  second  marriage. 

WESTMORE  WILCOX  Jr.,  formerly 
a  director  of  the  British  War  Materials 
Mission,  Washington,  has  been  elected" 
a  director  of  the  American  Overseas 
Advertising  Service,  New  York. 

MRS.  FRED  WEBER,  wife  of  the 
general  manager  of  WDSU  New  Or- 
leans, is  at  St.  Luke's  Hospital,  Chi- 
cago, recuperating  from  recent  sur- 
gery. 


CLAIR  CHAMBERS,  formerly  man- 
ager of  CKSO  Sudbury,  Ont.,  has 
been  appointed  manager  of  CJKL 
Kirkland  Lake,  Ont.  Mr.  Chambers 
started  his  radio  career  nine  years  ago 
on  CJRM,  now  CKRM  Regina,  as 
salesman,  announcer  and  relief  opera- 
tor. In  1937  he  was  transferred  to 
CKRC  Winnipeg,  and  in  1939  re- 
signed to  join  CKSO  Sudbury.  After 
a  year  there  he  moved  to  CKCW 
Moncton. 

DR.  AUGUSTIN  FRIGOX.  acting 
general  manager  of  the  Canadian 
Broadcasting  Corp.,  Ottawa,  is  on  a 
tour  of  western  Canadian  stations  to 
discuss  network  problems  with  private 
broadcasting  station  operators. 

G.  R.  A.  RICE,  CFRN  Edmonton, 
was  re-elected  president  of  the  Ca- 
nadian Western  Assn.  of  Broadcasters 
for  the  third  time  at  the  10th  annual 
meeting  at  Banff  this  month.  Direc- 
tors elected  were  Gerry  Gaetz,  CKRC 
Winnipeg;  A.  A.  Murphy,  CFQC 
Saskatoon ;  and  F.  H.  Elphicke. 
CKWX  Vancouver. 

LESLIE  CHOYCE.  formerly  of  Mc- 
Coll  Frontenac  Oil  Co.,  Montreal  (Ca- 
nadian subsidiary  of  Texas  Co. )  is 
understood  to  have  been  appointed 
general  manager  of  the  new  1  kw 
broadcasting  station  applied  for  l)y 
the  HaUfrix  Chronicle.  He  was  for 
some  years  a  director  of  the  Assn.  of 
Canadian  Advertisers. 

('.  E.  HOOPER,  head  of  C.  E.  Hooper 
Inc..  Aug.  11  conducted  a  class  on  the 
commercial  uses  of  radio  audience 
measurements  at  the  XBC-Xorthwest- 
ern  Radio  Institute. 

EUGENE  S.  THOMAS,  general  man- 
ager, WOR  New  York,  has  been  ap- 
pointed to  serve  on  the  Advertising 
and  Selling  Course  Committee,  for  the 
21st  year  of  the  course  under- the  aus- 
pices of  the  Advertising  Club  of  New 
York.  Herbert  L.  Stephen,  news  edi- 
tor. Printers'  Ink.  will  serve  as  chair- 
man for  the  fourth  con.secutive  year. 

HOWARD  N.  GREENLEE,  general 
manager  of  WAOV  Vincennes.  Ind. 
and  Victor  H.  Lund,  manager,  have 
been  appointed  re-employment  commit- 
teemen for  Knox  County  Draft  Board 
No.  1. 

BIRNEY  IMES  Jr..  owner  of  WELO 
Tupelo.  Miss,  and  WCBI  Colunibus, 
Miss.,  has  been  promoted  t"  ilaior  in 
the  Air  Corns,  stationed  at  Key  Field, 
Meridian,  Miss,  as  liaison  officer. 

BYRON  NELSOX^,  account  executive 
of  KGO  San  Francisco,  has  been  ap- 
pointed sales  representative  for  the 
Blue  network  in  that  city,  replacing 
Gene  Grant  who  has  been  assigned  to 
the  Hollywood  office. 

NORMAN  OSTBY,  of  the  Blue's  sta- 
tion relations  department,  returned  to 
his  desk  last  Monday,  following  bis 
recovery  from  an  appendectomy. 


A  Proven 

Sales 
Medium 


WBNX  broadcast*  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  _  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,322,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
300,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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WGN's  lumr  PAPER  PARJY- 

a  kid  s/?otv  fhcrf  has  siooof  the  fesf  of  iime 


WGN's  Funny  Paper  Party  is  one  of  the  oldest 
children's  shows  on  the  air,  but  so  excellent  is  its 
material  that  it  has  never  lost  its  freshness. 

Since  1924  the  reading  of  the  Chicago  Sunday 
Tribune  comics  section  has  been  broadcast  over 
WGN.  The  characters  are  world  famous  —  Dick. 
Tracy,  Orphan  Annie,  Terry  and  the  Pirates  and 
a  host  of  others. 


This  program  holds  a  tremendous  appeal  for  the 
thousands  of  children  throughout  WGN's  listening 
area  who  make  the  Funny  Paper  Party  a  regular 
Sunday  habit. 

The  Funny  Paper  Party  is  another  example  of 
WGN's  program  building  resourcefulness  and 
policy  of  bringing  the  best  in  all  types  of  radio 
entertainment  to  Chicago  and  the  middle  west. 


CHICAGO 

50,000  y^f^TTS 


ILLINOIS 

720  K/lOCyClES 


EASTERN  SALES  OFFICE 
220  East  42nd  S(reef 
New  York  17,  N.  y. 


PAUt  H.  CO. 
tos  Ange/es  14,  Co/. 
Son  Francisco,  Co/. 


/V\UTUAL      BROADCASTING  SYSTEM 


BROADCASTING    •    Broadcast  Advertising 


August  21,  1944    •    Page  39 


COL.  WATSON,  OlS 
LEAVE,  AT  WMBD 

LT.  COL.  BROOKS  WATSON, 
former  chief  of  the  Radio  Branch, 
Public  Relations,  European  The- 
atre of  Operations,  has  returned 
from  London  on  terminal  leave 
and  is  serving  WMBD  Peoria  as 
consultant.  He  is  scheduled  to  re- 
vert to  inactive  status  in  October. 

Col.  Watson,  former  program  di- 
rector of  WMBD,  joined  the  Radio 
Branch,  War  Dept.  Bureau  of  Pub- 
lic Relations,  Washington,  in  April 
1941,  shortly  after  its  organiza- 
tion. He  resigned  the  following 
October  to  return  to  WMBD  but 
at  the  outbreak  of  vi^ar  he  was 
recalled  to  Washington  by  Col. 
E.  M.  Kirby,  chief  of  the  Radio 
Branch. 

In  late  1942  Col.  Watson  was 
appointed  major  in  the  Army  Spe- 
cialist Corps.  When  that  branch 
was  absorbed  by  the  Army  he  was 
given  similar  rank  in  the  service. 
A  short  time  later  he  went  to  Lon- 
don on  the  radio  staff  of  the  ETO. 
He  was  promoted    to  lieutenant 


Capt.  Guthrie  Missing 

CAPT.  WALTER  RUSSELL 
GUTHRIE,  son  of  Frederick  P. 
Guthrie,  the  Washington  manager 
of  the  Radio  Corporation  of  Amer- 
ica, has  been  reported  missing  in 
action.  Capt.  Guthrie  was  en  route 
to  an  assignment  in  the  Asiatic 
Theatre  when  his  ship  was  tor- 
pedoed in  the  Indian  Ocean. 


ARTURO  TOSCANNINI  will  inter- 
rupt his  summer  vacation  to  conduct 
two  concerts  of  the  General  Motors 
S.vmphony  of  the  Air  on  NBC  Sunday, 
.^-G  p.m.  in  honor  of  the  Allied  forces 
overseas.  Broadcasts  are  scheduled  for 
Aug.  27  and  Sept.  3. 


colonel  and  made  chief  of  the  ETO 
Radio  Branch  early  this  year.  Col. 
Watson  handled  the  NBC  Army 
Hour   originations   from  London. 

Col.  Watson  has  made  no  defi- 
nite future  plans,  pending  his  re- 
tirement from  active  duty.  Until 
then  he  will  serve  WMBD  as  special 
consultant,  according  to  Edgar  L. 
Bill,  station  president. 


BEtnND 


CLARA  CROSS,  secretary  to  Helen 
Sioussat,  CBS  director  of  talks  for  the 
past  two  years,  has  been  named  as- 
sistant to  Miss  Sioussat.  Lucille  Van 
Urgg,  formerly  with  Look  magazine  as 
associate  editor  and  more  recently  as 
picture  editor,  has  joined  CBS  as  as- 
sistant producer  in  the  network's  tele- 
vision station,  WCBW. 

ALLAN  BLACK,  announcer  at 
WEVD  New  York,  has  joined  WQXR 
New  York. 

TERESA  MORGAN,  formerly  script 
writer  for  Harry  Jacobs  Productions, 
New  York,  is  serving  with  the  Ameri- 
can Red  Cross  in  the  China-Burma- 
India  theatre. 

CHARLES  HERBERT,  CBS  pro- 
ducer, is  joining  N.  W.  Ayer  &  Son,  to 
produce  from  Hollywood  The  Electric 
Hour  on  CBS  under  sponsorship  of  a 
group  of  utility  concerns. 


Joseph  Sampietro 

JOSEPH  SAMPIETRO,  Vetera, 
radio  musician  and  musical  directo 
of  KOIN  Portland,  Ore.,  since  1930 
died  of  a  heart  attack  Aug.  9  i) 
Portland.  Mr.  Sampietro  was  bori 
in  Wellington,  B.  C.  and  came  t 
Portland  early  in  life.  Later  h 
studied  in  Turin,  Italy.  A  veterar 
of  the  first  World  War,  Mr.  Sam 
pietro  served  in  the  Navy  as  a  mu 
sician. 


ALL  RECORDS  m  THIS  ALRUiU  MM  RE 
PERFORMED  U\DER  RiUI  LICEIVSE 
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LES  DAMON,  formerly  the  detectiv 
in  The  Adventures  of  the  Thin  Alan  oi 
CBS,  now  a  private  in  the  Army,  i; 
serving  as  m.c.  on  the  Army's  Visitinr 
Hour  program  on  CBS,  broadcastin;. 
from  service  hospitals  is  this  country 

DICK  DeFORRESTO,  former  NBC 
production  man,  has  succeeded  Vincent 
Pote  as  assistant  night  manager  at 
WHN  New  York.  Mr.  Pote  has  joinei 
WMCA  New  York  as  assistant  pro 
gram  manager. 

HELEN  TAYLOR,  who  has  been 
heard  on  WOR  and  WHN  New  York 
has  joined  WPAT  Paterson,  N.  J.  a- 
director  of  Women's  activities.  Shi 
conducts  a  daily  program  Luncheon 
With  Helen,  formerly  conducted  by 
Helen  Leighton. 

MAC  BUSCH,  formerly  with  WAIR 
Winston-Salem,  has  joined  the  an- 
nouncing staff  of  WPTP  Raleigh, 
N.  C  replacing  Phil  Smith,  resigned. 

STANLEY  LONERGAN,  formerly 
of  WAAF  and  WGN  Chicago  as  junior 
announcer,  has  rejoined  the  WGN 
staff  as  announcer. 

DALE  MORGAN,  announcer  at 
KRNT-KSO  Des  Moinjs  is  to  trans- 
fer to  the  New  York  headquarters  of 
the  Cowles  organization,  where  he 
will  be  an  announcer  and  handle  spe- 
cial events  at  WHOM  Jersey  City. 

CHARLES  D.  MILLER,  former  pro- 
gram director  at  KFAB  KFOR  Lin- 
coln and  at  WING  Dayton,  has  been 
named  program  director  of  KRNT  Des 
Moines,  replacing  Edmund  Linehan, 
who  has  resigned  to  join  KSO  Des 
Moines. 

VIRGINIA  WEST  has  been  named 
press  department  head  of  KECA  Los 
Angeles  recently  acquired  by  Blue 
Network.  Additional  appointments 
include  Katherine  Calvert,  continuity 
editor  and  Dorothy  Haugh,  commer- 
cial traffic  manager. 

JACK  CLEARY,  Melvin  Stewart, 
Leigh  Hunt  and  Bill  Reynolds  com- 
prise the  new  announcing  staff  of 
WHAT  Philadelphia. 

MARGARET  LABBITT,  former  an- 
nouncer of  WSUI  U.  of  Iowa,  has 
joined  WEIL  Philadelphia,  to  take 
charge  of  music  programming. 

ARCHIE  HALL,  released  by  the 
Army  Air  Forces,  has  rejoined  KMPC 
Hollywood  as  writer  and  newscaster. 

CAPT.  TOM  Mcknight,  after 
nearly  two  years  with  Armed  Forces 
Radio  Service,  Hollywood,  is  on  term- 
inal leave  until  Sept.  5  when  he  re- 
turns to  civilian  radio  production. 

JOHN  ZOLLER,  NBC  Hollywood 
producer,  is  the  father  of  a  boy. 

DON  MURPHY,  Mutual  commenta- 
tor, interviews  Lefty  Gomez,  baseball 
star,  and  Lt.  Denny  Leonard,  Marines, 
in  a  film  short  titled  "G.  I.  Sports"' 
which  will  be  released  the  last  of 
August. 

BILL  ARRINGTON.  formerly  pro- 
gram director  at  WGBE  Goldsboro, 
N.  C.  has  been  promoted  to  pharma- 
cist mate,  2/c  in  the  Navy,  attached 
to  the  Marine  Corps  overseas. 

RAY  OLSON,  WOW  Omaha  produc- 
tion manager,  is  the  father  of  a  gii-1. 

BILL  BURNETT,  formerly  at  WHAS 
Louisville,  has  ioined  the  annuoncing 
staff  of  WIS  Columbia,  S.  C.  Miss 
Maryland  Wilson  is  another  new  mem- 
ber of  the  WIS  staff. 
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THE 


^9 


Blankets  "in  the  rough."  Grown  in  the  In- 
land Empire,  they're  bound  to  be  good.  Such 
resources,  plus  cheap,  hydro-electric  power, 
make  manufacturing  increasingly  important, 
attracting  new  capital  and  people  in  this  area. 
Spokane's  population  alone  has  grown  more 
in  the  last  20  months  than  it  had  in  30  years. 
KHQ's  importance,  too,  is  growing  because  of 
its  complete  coverage  at  a  cost  of  just  one 
medium. 
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NBC  BASIC  STATION 


1150  KC 


Wilmington,  Delaware 


5000 

WATTS 
DAY  &  NIGHT 


REPRESENTED  BY 


RAYMER 


ARTHUR  MUTH  and  Gene  Martin 
are  two  new  writers  in  the  WLW  Cin- 
cinnati news  room.  Mr.  Muth  was 
formerly  with  the  Cincinnati  Post, 
while  Mr.  Martin  comes  from  WFAA 
Dallas  where  he  was  news  editor. 

HERB  (Happy)  HAY  WORTH,  an- 
nouncer at  WOWO-WGL  Ft.  Wayne, 
Ind.  in  September  celebrates  his  14th 
year  with  the  stations. 

MAG  PREUSCH  is  new  program 
director  at  KSAL  Salina,  Kans.,  re- 
placing Herb  Clark  who  has  left  to 
join   WSAI  Cincinnati. 

KEITH  SANDY,  new  to  radio,  has 
joined  CKWS  Kingston,  Ont. 

RON  DEACON  has  rejoined  CKY 
Winnipeg,  as  announcer,  after  being 
released  by  the  Canadian  Army  for 
medical  reasons. 

FLIGHT  LT.  CALVIN  PEPPLER, 
Royal  Canadian  Air  Force,  formerly 
of  CKY  Winnipeg,  has  been  reported 
a  prisoner  of  war,  following  air  op- 
erations in  northern  Italy. 

MARY  WILSON,  former  assistant, 
has  been  named  head  of  the  WBBM 
Chicago  FM  transcription  department. 

JERRY  SAXON,  former  announcer  at 
WAIT  Chicago,  has  joined  WJJD 
Chicago. 

FRANK  KORCH,  released  by  the 
Army,  has  joined  the  WBBM  Chi- 
cago news  writinsT  staff.  Prior  to  his 
army  career,  Mr.  Korch  was  sports 
editor  of  Collier's  news  bureau  in  Chi- 


DONALD  MacLEAN,  formerly  writer- 
producer  of  NBC,  has  joined  Visual 
Education  Film  Productions  as  direc- 
tor of  its  newly  organized  branch, 
Hollywood  Screen  Test  Bureau,  1717 
X.  Vine  St.,  Hollywood. 

BETTY  LAWTON,  formerly  in  the 
advertising  department  of  the  J.  C. 
Penney  &  Co.  has  joined  the  con- 
tinuity staff  of  KDYL  Salt  Lake 
City,  Utah. 

JIM  KELLY,  announcer  at  KWIL 
Albany,  Ore.  has  boen  inducted  into 
the  Army. 


Ervin  Lewis  in  Britain 
As  Radio  Correspondent 

ERVIN  LEWIS,  associate  news  edi- 
tor WLS  Chicago,  arrived  last  week 
in  Great  Britain,  where  he  will 
serve  as  a  special  correspondent  for 
WLS  Chicago, 
-C^^HKSni  K  T  U  C  Tucson, 
KSUN  B  i  sbee- 
Lowell,  KOY 
Phoenix. 

Mr.  Lewis  will 
interview  service- 
men and  women 
from    the  West 
and  Midwest,  via 
shortwave  and 
transcription  for 
Mr.  Lewis      wLS    and  the 
Arizona   Network.   He   also  will 
write  for  the  Arizona  Farmer  & 
Prairie  Farmer. 

Mr.  Lewis  formerly  was  city  edi- 
tor of  the  Daily  Current-Argus, 
Carlsbad,  N.  M.  and  for  four  years 
was  news  editor  and  announcer 
at  KTUL  Tulsa,  before  joining 
WLS  in  1938. 


Miss  Gertrude  Scanlon 

Ratten,  Barton,  Durstine  &  Osborn,  Inc. 

New  York,  N.  Y. 

Dear  Gert: 

There's  no  doubt  about  it,  Gert!  Hav- 
ing our  on'  "r  correspondent  in  the 
European  The- 
a  t  e  r  is  the 
"mightiest" 
thing  this  net- 
work has  ever 
done.  I  just 
wish  you  could 
listen  in  on 
our  switch- 
boards after 
Howard  Cher- 
noff  has  com- 
pleted one  of 
his  trans- At- 
lantic broad- 
casts, or  after 
one  of  his  re- 
corded inter- 
views with 
West  V  ir  - 
ginians  over 
there  has  been 
broadcast.  The 
calls  "roll"  in 
expressing  ap- 
preciation, ea- 
gerly seeking 
the  time  of  the 
next  broad- 
cast,  or  giving 
us  further 
names  for 
Chernoff  to 
contact  in 
England  or  tn.uce.  It's  the  "jack-pot" 
of  goodwill  we've  hit  with  this  promo- 
tion— it's  tops  in  public  service! 

Regards 

Yours, 
Algy 

The  W.  Va.  Network 

WCHS  Charleston  WPAR  Parkersburg 
WSAZ  Huntington  WBLK  Clarksburg 


Lt.  Charles  Swallow 

LT.  CHARLES  SWALLOW,  21, 
son  of  John  W.  Swallow,  head  of 
Television  Enterprises  Inc.,  Holly- 
wood, and  former  NBC  western  di- 
vision program  director,  was  killed 
Aug.  9  in  crash  of  a  B-24  near 
Kiowa,  Col. 

ROBERT  PETRANOFF,  Indiana  U. 
student  announcer  at  WAOV  Vin- 
cennes,  Ind.,  left  Aug.  15  to  return  to 
college. 

TOM  LANGAN,  formerly  in  NBC's 
script  department,  has  joined  Foote, 
Cone  &  Belding,  New  York,  as  a  con- 
tinuity writer. 

JOHN  SCOTT,  announcer,  of  WOR 
New  York,  and  Frances  Allen,  edi- 
torial writer  of  the  Ladies  Home  Jour- 
nal, will  be  married  in  New  York 
Sept.  10. 

BILL  TAYLOR  has  been  transferred 
from  the  engineering  staff  of  WOR 
New  York  to  the  production  depart- 
ment as  late  night  supervisor  and  news 
editor. 

JOHANNES  STEEL,  WMAC  New 
York  commentator,  will  go  to  Wash- 
ington this  week  to  cover  the  fouf- 
power  conference,  Aug.  23-25  in  his 
regular  broadcast  period  7  :30  p.m. 

JULES  ALBERTI,  managing  direc- 
tor of  Constance  Bennett's  business 
and  professional  activities,  has  been 
appointed  director  of  National  Radio 
Actitives  for  National  Dog  Week, 
Sept.  17-23. 


Cassidy  Pickups 

IN  THE  European  Theater  of 
Operations  as  a  WLW  war  cor- 
rpspondent,  James  Cassidy  is  now 
being  heard  Mondays  through  Fri- 
days at  10:30  a.m.  (EWT)  over 
the  Cincinnati  station  in  programs 
of  special  interest  to  midwestem 
listeners.  Cassidy,  director  of  in- 
ternational broadcasts  and  special 
events  for  WLW,  is  discussing 
such  things  as  civilian  morale  and 
robot  bombings  on  the  broadcasts, 
which  are  being  shortwaved  to 
WLW  by  the  BBC. 


BILL  BALDWIN,  special  features 
reporter  of  KGO  San  Francisco,  has 
been  assigned  to  the  overseas  staff  of 
the  Blue's  news  and  special  features 
division  for  service  in  the  Pacific. 

CARYL  COLEMAN,  effective  with 
appointment  of  a  successor,  has  re- 
signed as  Blue  western  division  as- 
sistant program  director  and  will  es- 
tablish his  own  Hollywood  radio  pro- 
duction unit. 

PETER  HARKINS,  writer  and  pro- 
ducer, has  joined  the  script  division  of 
NBC  as  comedy  writer.  He  was  at  one 
time  with  the  Office  of  Education  in 
Washington. 

ARNOLD  LOWE,  formerly  at 
WWRL  Woodside,  L.  I.,  has  joined 
the  announcing  staff  of  WNOX  Knox- 
ville,  Tenn. 

THERESA  WATSON,  formerly  with 
Ruthrauff  &  Ryan  in  Houston,  Texas, 
has  joined  the  publicity  staff  of 
WFBL  Syracuse. 

JIM  DeLINE,  chief  announcer  at 
WFBL  Syracuse,  has  been  promoted 
to  assistant  program  director. 

JAMES  H.  GARRETT,  announcer  of 
WDBC  Hartford,  married  Helen  Des- 
sereau  of  New  Haven  on  Aug.  1.  Rev. 
Charles  Graves,  WDRC  public  serv- 
ice counsellor  officiated. 


WLW  Names  Two 

MAJ.  GEN.  E.  Edmonds  (Ret.)  and 
former  managing  editor  of  the  New 
Orleans  Times-Picayune  has  been 
added  to  the  staff  of  WLW  Cincin- 
nati, as  military  news  analysis,  con- 
ducting the  weekly  Sunday  evening 
feature.  It  Happened  There.  Rob- 
ert Parker,  European  war  corre- 
spondent, author  of  Headquarters 
Budapest,  is  another  newcomer  to 
the  WLW  news  commentator  staff. 
Mr.  Parker  will  be  heard  on  the 
WLW-NBC  World  Front  news  dis- 
cussion Sundays  at  noon  and  on  his 
own  program  Mondays  through 
Fridays,  7:15  p.m.  and  Saturdays 
5:30  p.m. 


TOWERS  OVER  AKROH 


1 1 


5000  WATTS  •  DAY  &  NIGHT 


WfEO  fi.   CO..  '-i:- 


I 
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The  dollar  sign  is  the  answer.  It  completes  the 
well-used  television  formula  S  +  S,  or  Sight  plus 
Sound,  and  it's  a  rather  dramatic  way  of  saying 
that  television  will  bring  profit  to  you. 

S  +  S  =  $  has  been  just  a  promise  for  a  long 
time.  But  it's  due  to  become  a  reality  now. 

You're  informed  on  television,  of  course,  or 
you  wouldn't  be  reading  this  publication.  But  is 
"being  informed"  enough  Isn't  it  high  time  for 
action... for  constructive  planning? 

DuMont  will  fill  this  need  for  planning— with 
the  DuMont  Equipment  Reservation  Plan.  There 


are  other  prospective  telecasters  in  your  area,  so 
send  for  this  plan.  It  contains  cost  estimates... 
offers  our  arrangement  for  reserving  your  equip- 
ment, custom-building  your  transmitting  set-up 
and  training  your  personnel. 

The  demand  for  television  time  will  soar  after 
victory.  There'll  be  a  peacetime  scramble  to  be 
"first  with  television,"  because  S  +  S  =  $. 

DuMont's  extensive  specialized  experience  in 
precision  electronics,  in  television  station  construc- 
tion and  management  is  at  your  command... in 
the  DuMont  Equipment  Reservation  Plan. 


Copyrighl  Allen  B.  DuMont  Laborolories,  Inc.,  1944 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC,  N.  J. 
TELEVISION    STUDIOS    AND    STATION     WABD,     515    MADISON   AVENUE,    NEW   YORK    22,    NEW  YORK 
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FCC  Orders  Allocation  Study 

(Continued  from  page  18) 


for 


placing 

Coodluck 
Margarine 


on  a 


mum  demands  or  requirements  of 
the  various  radio  services  could  not 
be  met  through  allocation  of  the 
present  usable  spectrum. 

He  reiterated  reasons  cited  by 
IRAC  for  elimination  of  direct 
shortwave  broadcasting  in  the  plan, 
pointing  out  that-  in  the  3.5  to  18 
mc  range,  useful  for  long  distance 
communication,  the  present  assign- 
ments of  the  United  States,  Great 
Britain  and  Russia  would  absorb 
most  of  that  span.  He  thought  that 
from  18  to  25  mc  might  be  assigned 
for  shortwave  if  engineers  felt  ef- 
ficient operation  could  be  main- 
tained. 

Apropos  of  television,  Comdr. 
Craven  thought  the  IRAC  plan  of 
providing  nine  6  mc  channels  be- 
tween 54  and  108  mc  was  adequate, 
in  view  of  the  proposal  that  thirty 
16  mc  channels  between  460  and 
956  mc  are  provided  for  color  tele- 
vision and  that  eventual  use  of  an 
additional  16  mc  channel  between 
508  and  524  mc  is  indicated  when 
that  band  no  longer  is  required  for 
navigational  aid.  He  asserted  that 
the  lower  portion  of  the  spectrum 
was  only  temporarily  earmarked  for 
television  and  that  the  RTPB  panel 
expects  video  to  go  to  the  higher 
ranges. 

Dr.  B.  E.  Shakelford,  of  RCA, 
and  Robert  Shelby,  of  NBC,  com- 
mented that  the  meager  space  al- 
lotted to  television  in  the  lower  por- 
tion might  tend  to  prevent  introduc- 
tion of  full-scale  television  after  the 
war.  Previously  William  B.  Lodge, 
acting  director  of  engineering  of 


GOOD 
STATION 


here  in  Memphis 


Exclusive  Memphis  Station 

to  Present 
ASSOCIATED   PRESS  NEWS 
News  Every  Hour  on  the  Hour 


One  Market... 200,000  Pop.! 

Just  as  the  fingers  form  the  hand  to 
make  one  unit,  Rock  Island,  Moline,  and 
Davenport,  joined  together,  form  one 
big  market  .  .  .  larger  than  Nashville, 
Des  Moines,  or  Grand  Rapidsl  TRI- 
CITIES  is  a  sales  leader,  too  .  .  .  here 
families  spend  23%  more  than  the 
U.  S.  average  .  .  .  factory  payrolls  total 
nearly  a  BILLION  dollars  annually.  So 
get  "next"  to  these  prosperous  people 
with  your  sales  message.  Call  on  this 
popular  "righf-at-home"  salesman.  .  .  . 


5000  WATTS     1270  KC 

BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  island  ARGUS 


Howard  H.  Wilton  Co.,  Nafl  Representative* 


CBS,  had  applauded  the  IRAC  plan, 
pointing  out  that  his  company  was 
interested  in  development  of  high- 
definition  color  television  in  the  up- 
per portion  of  the  spectrum. 

Mr.  Cohan,  who  had  vehemently 
protested  the  IRAC  plan  because 
of  failure  to  provide  for  direct 
international  broadcasting,  stated 
following  the  Aug.  11-12  sessions 
that  in  his  judgment  IRAC  '  not 
only  fell  down  dangerously  on  its 
job,  but  if  its  report  had  been 
accepted  by  broadcasters  without 
the  strong  arguments  of  only  two 
of  them  (Mr.  Lemmon  and  him- 
self), IRAC  would  have  caused 
the  confiscation  and  wreckage  of  a 
ten  million  dollar,  ten-year-old 
potent  and  forceful  industry." 

Text  of  the  FCC  order  follows: 

WHEREAS,  the  Commission  is  author- 
ized and  required  by  Section  303(c)  of 
the  Communications  Act  of  1934,  as  amend- 
ed, to  "assign  bands  of  frequencies  to  the 
various   classes   of    stations" ;  and 

WHEREAS,  the  Commission  is  further 
authorized  and  required  by  Section  4  and 
303  of  the  Communication  Act  of  1934, 
as  amended,  to  "classify  radio  stations" 
and  "prescribe  the  nature  of  the  service  to 
be  rendered  by  each  class  of  licensed  sta- 
tions"; "assign  frequencies  for  each  in- 
dividual station  and  determine  the  power 
which  each  station  shall  use  and  the  time 
during  which  it  may  operate";  "determine 
the  location  of  classes  of  stations  or  in- 
dividual stations"  ;  "regulate  the  kind  of 
apparatus  to  be  used  with  respect  to  its 
external  effects  and  the  purity  and  sharp- 
ness of  the  emissions  from  each  station"; 
"make  such  regulations  not  inconsistent 
with  law  as  it  may  deem  necessary  to 
prevent  interference  between  stations"; 
"study  new  uses  for  radio,  provide  for  ex- 
perimental uses  of  frequencies,  and  gener- 
ally encourage  the  larger  and  more  effec- 
tive use  of  radio  in  the  public  interest": 
"establish  areas  or  zones  to  be  served  by 
any  station";  "make  such  rules  and  reg- 
ulations and  prescribe  such  restrictions  and 
conditions  *  *  *  as  may  be  necessary  to 
carry  out  the  provisions  of"  the  Communi- 
cations Act,  "or  any  international  radio 
or  wire  communications  treaty  or  conven- 
tion" ;  and,  "for  the  purpose  of  obtaining 
maximum  effectiveness  from  the  use  of 
radio  *  *  *  in  connection  with  safety  of 
life  and  property  *  *  ♦  investigate  and 
study  all  phases  of  the  problem  and  the 
best  methods  of  obtaining  the  cooperation 
and  coordination  of  these  systems";  and 

WHEREAS,  the  Commission,  the  other 
interested  Government  departments,  and 
the  radio  industry  all  recognize  that  a 
complete  review  of  present  allocations  o1 
bands  of  frequencies  in  the  radio  spectrum 
is  necessary  as  a  result  of  the  important 
advances  in  the  radio  art  which  have  been 
made  during  the  war  and  the  greatly  in- 
creased demands  for  the  use  of  radio;  and 

WHEREAS,  it  is  essential  in  the  interest 
of  orderly  planning  that  frequency  allo- 
cations be  determined  before  the  manpow- 
er, materials  and  manufacturing  facilities 
now    devoted    to    war  production  become 


available  for  the  production  of  civilian 
equipment;  and 

WHEREAS,  the  Commission,  the  Inter- 
departmental Radio  Advisory  Committee, 
and  the  radio  industry,  represented  chiefly 
and  the  Radio  Technical  Planning  Board, 
have  for  some  time  been  conducting  studies 
looking  toward  the  reallocation  of  fre- 
quencies to  the  various  services  operating  in 
the    radio   spectrum;  and 

WHEREAS,  the  Department  of  State  has 
recently  held  conferences  with  interested 
agencies  and  parties  and  has  announced 
that  it  desires  that  recommendations  with 
respect  to  international  agreement  for  the 
allocation  of  radio  frequencies  be  available 
by  Decemi  er  1,  1944;  and 

WHEREAS,  it  is  essential  that  the  fre- 
quency requirements  of  the  United  States 
be  determined  before  appropriate  recom- 
mendations can  be  made  looking  toward 
international  agreements;  and 

WHEREAS,  the  Commission  is  of  the 
opinion  that  the  most  effective  manner  of 
discharging  its  responsibility  for  securing 
the  data  necessary  to  determine  the  fre- 
quency requirements  of  the  United  States 
non-governmental  radio  services  is  to  hold 
formal  hearings  at  which  all  interested  per- 
sons may  present  their  views; 

NOW,  THEREFORE,  IT  IS  ORDERED 
this  15th  day  of  August,  1944,  that  a 
hearing  be  held  before  the  Commission 
en  banc  commencing  at  10:30  a.m.  on  Sep- 
tember 28,  1944,  at  the  offices  of  the  Com- 
mi  sion  in  Washington,  D.  C.  for  the  pur- 
pose of: 

(1)  Determining  the  present  and  fu- 
ture needs  of  the  various  classes  of  non- 
governmental services  for  frequencies  In 
the  radio  spectrum  from  10  kilocycles  to 
30,000,000  kilocycles  with  the  view  of  ul- 
timately assigning  bands  of  frequencies  to 
such  services  ; 

(2)  Securing  for  the  public  and  the 
Commission  a  clear  understanding  of  the 
conflicting  problems  which  confront  the 
industry  and  the  regulatory  body  in  the 
application  of  frequencies  to  the  service 
of   the   public : 

(3)  Encouraging  experimentation  along 
such  lines  as  may  be  justified  from  the 
evidence  presented  at  the  hearing; 

(4)  Considering  the  allocation  of  fre- 
quencies to  be  proposed  by  the  Radio  Tech- 
nical Planning  Board ; 

(5)  Considering  the  proposed  allocation 
of  the  Interdepartmental  Radio  Advisory 
Committee  dated  June  15,  1944,  insofar 
as  it  pertains  to  allocations  to  non-govern- 
mental services;  and  to  obtain  full  infor- 
mation as  to  what  recommendations  the 
Commission  should  make  to  the  Inter- 
departmental Radio  Advisory  Committee 
with  respect  to  possible  conflicts  between 
the  requirements  of  the  non-governmental 
radio  services  and  the  proposed  Interde- 
partmental Radio  Advisory  Committee  allo- 
cations to  the  Government  radio  services; 

(6)  Assisting  the  Government  in  its  prep- 
arations for  future  International  Confer- 
ences; 

(7)  Determining  what  recommendations, 
if  any,  the  Commission  should  make  to  the 
Congress  for  the  enactment  of  additional 
legislation  on  the  matters  covered  by  this 
order. 

IT  IS  FURTHER  ORDERED,  that  per- 
sons or  organizations  desiring  to  appear 
and  testify  shall  notify  the  Commission 
of  such  intention  on  or  before  September 
11,  1944,  stating  the  names  of  all  wit- 
nesses who  will  appear,  the  topic  each 
will  discuss  and  the  time  expected  to  be  re- 
quired for  the  testimony.  Persons  who 
intend  to  testify  at  the  hearing  should  pre- 
pare exhibits  which  show  the  requirements 
for  frequency  bands  and  positions  in  the 
frequency  spectrum  for  the  service  to  which 
their  testimony  is  directed  and  five  copies 
of  each  exhibit  should  be  furnished  the 
Commission   on  or  before  Sept.  20,  1944. 


your  MUTUAL  friend 
MEMPHIS,  TENNESSEE 
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IT'S  A  WIZE  ADVERTISER  WHO  USES  THE 

.       SPRINGFIELD,  O.  MARKET 
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The  above  letter  is  typical  of  many  we  have  in  our  files  telling  of  the 
performance  of  WIZE  as  an  advertising  medium.  Stories  of  advertisers 
using  WIZE  exclusively  and  doing  an  outstanding  job  economically 
and  effectively.  Remember,  WIZE,  is  the  advertising  voice  of  Spring- 
j  field  ...  no  other  medium  or  outside  station  can  fully  reach  this  market. 
Write  today  for  availabilities. 


WIZi 


WEED    &    CO.,    NATIONAL  REPRESENTATIVES 
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LITTLE  CROW  MILLING  Co.,  War- 
saw, Ind.,  will  begin  sponsoring  quar- 
ter-hour program,  OV  Timers,  featur- 
ing Hal  O'Halloran  and  Joe  Rock- 
hold,  Oct.  2,  five  times  weekly,  7  :45-8 
a.m.,  on  WLS  Chicago.  Contract,  for 
26  weeks,  was  placed  through  Rogers 
&  Smith  Adv.,  Chicago. 

ATLANTIC  BREWING  Co.,  Chi- 
cago (Tavern  Pale  Beer),  renewed 
sponsorship  of  thrice-weekly,  quarter- 
hour  program.  Just  for  Fun,  featur- 
ing the  Vagabonds,  for  13  weeks,  ef- 
fective Aug.  7,  on  WMAQ  Chicago. 
Agency  is  Campbell-Mithum,  Chicago. 

EMBASSY  DAIRY  Co.,  Washington, 
has  renewed  Once  Upon  a  Time,  live 
dramatic  children's  show,  on  WINX 
Washington  for  13  weeks.  Program  is 
heard  Saturdays  12:45-1  p.m.  Agency 
is  Lewis  Ryan  Adv.,  Washington. 

COOLERATOR  Co.,  Duluth,  Minn, 
(refrigerators)  has  appointed  Ruth- 
rauff  &  Ryan,  Chicago,  to  handle  its 
advertising.  Radio  plans  are  said  to  be 
considered. 


THf  vOlCf  Of  MISSISSIPPI 

ILIdJDX 


MISSISSIPPI 

BUSINESS  UP 

223% 


Using  1939-40  as  TOO  per  cent, 
or  normal,  Mississippi  business  is 
up  223  per  cent^-averoging  13 
per  cent  better  each  month  during 
the  12-nionth  period  ending  June 
30,  1944.* 

There  are  many  reasons  behind 
this  constant  upward  trend  of  busi- 
ness in  the  "Magnolia  State". 
Three  of  them  are:  Increased  agri- 
cultural production,  industrial  ac- 
tivity, and  the  new  sensational  oil 
development.  This  latter  promises 
to  make  Mississippi  one  of  the 
greatest  oil  producing  states  in  the 
Union. 

Business  in  Mississippi  will  con- 
tinue good,  during  and  after  the 
war.  And  WJDX — "the  voice  of 
Mississippi"— continues  to  DOMI- 
NATE this  profitable  and  growing 
market. 


'Mississippi  Business  Review. 


Omit  Flowers 

"OMIT  THE  flowers  .  .  . 
but  remember,  WWJ,  Amer- 
ica's pioneer  broadcasting 
station,  is  beginning  its  25th 
year  as  Detroit's  first  sta- 
tion," runs  copy  of  an  ad  of 
WWJ  Detroit,  which  shows 
a  basket  of  flowers  with  a 
congratulatory  card  attached. 
George  P.  Hollingbery  Co., 
a  d  V  e  r  tising  representative 
for  WWJ,  also  is  mentioned 
in  the  copy. 


WESTERN  UNITED  DAIRY,  Chi- 
cago, started  sponsoring  39  time  sig- 
nals, thrice-weekly,  Aug.  14,  for  52 
weeks  on  WMAQ  WGN  Chicago. 
Agency  is  Olian  Adv.,  Chicago. 

CHICAGO  BOARD  OF  Underwriters, 
Chicago,  on  July  29  began  one  25-word 
announcement,  Saturdays  6 :30  p.m. 
(CWT)  on  WLS  Chicago.  Contract, 
for  26  weeks  was  placed  by  Cunnyng- 
ham  Adv.  Co.,  Chicago. 

CALrWESTERN  MFRS.,  Los  An- 
geles (liquid  cleaner),  in  a  test  cam- 
pa'ign,  on  Aug.  8  started  using  weekly 
station  break  announcements  on 
KECA  Los  Angeles.  Agency  is  Pa- 
cific Adv.    Service,    Los  Angeles. 

HIRAM  WALKER  Inc.,  Detroit  (Im- 
perial whisky)  has  appointed  Foote, 
Cone  &  Belding,  Chicago,  to  handle  its 
advertising  as  of  August  4th.  No  radio 
is  planned  at  present. 

SERVEL  INC.  has  appointed  Gilbert 
Schade  to  the  advertising  and  sales 
promotion  department.  Sir.  Schade 
was  formerly  with  United  Aircraft, 
Silex  Coffeemaker  Co.  and  the  John 
B.  Fairbairn  Agency  of  Hartford. 

BRYS,  Memphis  department  store  is 
sponsoring  two  programs,  Spotlight  on 
Rhythm  heard  Monday  through  Fri- 
day and  a  weekly  evening  show, 
Wednesday  Evening  at  Home  on 
WHBQ  Memphis.  Perel  &  Lowen- 
steen,  Memphis  jewelers,  is  sponsoring 
the  Voice  of  Experience  weekly  quar- 
ter-hour transcribed  show  and  J. 
Goldsmith  &  Sons  is  sponsoring 
Betty  d  Bob. 

M.  LOUIS  PRODUCTS  Co.,  New 
York  (Eggnog  Shampoo),  has  named 
Hirshon-Garfield,  Inc.,  New  York  as 
advertising  representatives.  Plans  are 
said  to  include  radio. 

STANDARD  RADIO,  Hollywood, 
arranged  1177  transcriptions  of  ani- 
mated cartoon  artist,  Walt  Disney's 
musical  score,  "The  Three  Caballeros 
for  distribution  to  radio  stations 
throughout  North  and  South  America, 
and  versions  in  English,  Spanish  and 
Portuguese,  are  being  shipped  to  Eng- 
land, Australia,  India,  Spain  and  Por- 
tugal. 


General  Foods  Lineup 

GENERAL  FOODS  Corp.,  New 
York,  in  resuming  Maxwell  House 
Coffee  Time  on  NBC  Thursday,  8- 
8:30  p.m.  Aug.  31,  with  Frank 
Morgan  as  star  will  present  a  show 
built  around  "The  Mighty  House  of 
Morgan,"  with  Robert  Young  as 
m.c.  and  supporting  cast  includ- 
ing Cass  Daley,  as  Morgan's  niece, 
Eric  Blore,  as  butler,  and  Carlos 
Ramirez,  baritone,  as  a  Latin- 
American  protege.  Al  Sack's  or- 
chestra will  supply  the  music,  with 
Miss  Daley  and  Mr.  Ramirez  doing 
the  vocals.  Harlow  Wilcox  continues 
as  announcer.  Title  of  General 
Foods  new  CBS  program  featuring 
Fanny  Brice,  formerly  starred 
with  Frank  Morgan  on  NBC  will  be 
Toasties  Time,  and  will  be  heard  on 
CBS  6:30-7  p.m.,  starting  Sept.  17. 
Agency  is  Benton  &  Bowles,  N.  Y. 

HISTEX  Corp.,  Chicago,  on  Aug.  14 
started  46  spot  announcements  for 
three  weeks  on  WLS  Chicago  through 
Roche,  Williams  &  Cleary,  Chicago. 

PABST  SALES  Co.,  Chicago,  has 
changed  the  title  of  its  CBS  program 
from  Blue  Ribbon  Town  to  The  Ken- 
ny Baker  Program,  following  selection 
of  the  singer  as  star  of  the  show  to 
succeed  Groucho  Marx. 

ORANGE  CRUSH  Co.,  Chicago,  has 
named  J.  Walter  Thompson  Co.'s  of- 
fice in  Santiago,  Chile,  to  handle  ad- 
vertising in  that  country  for  Orange 
Crush,  soft  drink. 

FORD  MOTOR  Co.,  Detroit,  has  ap- 
pointed the  Buenos  Aires  office  of  J. 
Walter  Thompson  Co.,  New  York,  to 
handle  its  Argentinian  advertising,  ef- 
fective Oct.  1. 

CALTEX  KNITTING  MILLS,  Los 
Angeles,  has  appointed  John  H.  Rior- 
dan  Co.,  Los  Angeles,  to  direct  its  ad- 
vertising. 

McCALL  Corp.,  New  York,  has  ap- 
pointed Grant  Adv.,  New  York,  to 
handle  advertising  for  Redbook. 

CAMPBELL  SOUP  Co.,  Camden 
N.  J.,  as  part  of  a  spot  campaign  for 
its  soup  products,  has  signed  a  52-week 
contract  with  WQXR  New  York  for 
a  total  of  63  station  breaks  weekly, 
effective  Oct.  1.  Agency  is  Ward 
Wheelock  Co.,  Philadelphia. 

GENERAL  FOODS  Corp.,  New 
York,  has  signed  a  contract  with 
WQXR  New  York  for  a  thrice-weekly 
quarter-hour  luncheon  concert  to  pro- 
mote Bakers  Cocoa  starting  Oct.  30. 
Future  radio  advertising  plans  for  the 
product  have  not  been  determined. 

SHART  &  SHEARER,  Reading,  Pa., 
has  appointed  Blaine  Thompson  Co., 
New  York,  to  handle  advertising  for 
Sharp's  Cough  Drops.  National  Spot 
campaign  starts  Oct.  21. 


1480  Kilocycles 


Full  Time  Operation 


WHOM 

FOR  BETTER  THAN  AVERAGE  RESULTS 

Joseph  Lang,  Gen.  Mgr. 

Ne*  York  Studios:  29  West  57th  Street,  New  York  City 
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Owned  ar-d  Opeoted  by  13^^ 

LAMAR  ^^fl 
LiFE  INSURANCE  ,1^ 


COMPANY 


L  iiliL 


YOU  CAN  BE 

TOP  mi 

IN  A  MARKET 
OF  A  MILLION ! 


There  is  an  easy  way  to  get  the  kind  of  rating  you 
like  with  the  kind  of  audience  you  want.  Use  WFBR 
.  . .  with  confidence! 

Our  solid  standing  with  the  Baltimore  radio  audi' 
ence  wasn't  handed  to  us  on  a  silver  platter.  22  years 
of  sincere  public  service  did  it .  .  .  and  the  kind  of 
programming  that  makes  Baltimoreans  feel  that 
WFBR  is  their  own  station. 

But  that  isn't  all . . .  our  audience  has  also  come  to 
know  the  station  personally.  Over  75,000  visit  our 


big,  comfortable,  modern  studios  every  year.  No  other 
Baltimore  station  can  make  this  statement/ 

Our  public  relations  job  is  tops,  too.  So  good  that 
Baltimore  Radio  Editors  and  "Billboard"  magazine 
recently  rated  us  first  in  Baltimore!  Yes,  our  audience 
believes  in  us.  That  is  why  you  can  be  "top  kick"  in 
this  market  of  a  million  .  .  .  when  you  use  WFBR. 

• 

RADIO  CENTRE,  BALTIMORE- 2,  MARYLAND 
NATIONAL  REPRESENTATIVE:  JOHN  BLAIR  &  CO. 


*ANOTHEIl  GOOD  REASON  WHY 


WFBR 


IS  YOUR  BEST  BALTIMORE  BUY! 
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NOT 
THIS! 


Time  is  not  bought  by  the 
flip  of  a  coin,  nor  do  lis- 
teners tune  in  their  radio 
programs  by  that  method. 
It's  the  flip  of  the  dial, 
rather  than  the  coin,  that 
makes  or  breaks  radio 
campaigns. 

SO  WHAT? 

Just  this!  That  experience, 
rather  than  chance,  has 
madeWMMN  the  favorite 
radio  station  among  a 
million  or  more  people 
who  make  up  one  of 
America's  Greatest  Direct 
Response  Audiences. 

WE  GET  RESULTS! 

ASK  A  BLAIR  MAN 

Columbia  Network 


fRITlMONLW.Yn. 


E.  L.  BAUMILLER,  assistant  media 
director  of  Pedlar,  Ryan  &  Lusk, 
New  York,  for  the  past  two  years,  has 
been  appointed  media  director,  in 
charge  of  all  radio  and  publication 
media  buying.  Before  joining  PR&L, 
Mr.  Baumiller  was  associated  for  11 
years  with  McCann-Erickson  Inc., 
New  York,  where  he  spent  most  of  his 
time  as  buyer  in  the  media  department. 
Agency's  radio  executive  setup  now  in- 
cludes, in  addition  to  Mr.  Baumiller, 
Ted  Sisson,  as  radio  director,  and 
Mary  Dunlavey,  as  chief  timebuyer. 

MIGUEL  DE  LA  CRUZ,  formerly  a 
writer  at  NBC  and  associated  at  one 
time  with  the  Chilean  Line,  has  joined 
J.  Walter  Thompson  Co.,  New  York. 
He  has  left  for  the  agency's  Chilean 
office  where  he  will  serve  as  assistant 
manager.  Robert  T.  Lund,  account 
representative  in  the  agency's  inter- 
national department,  left  last  week  for 
Cuba  and  Central  America,  where  he 
will  confer  with  distributors  of  prod- 
ucts handled  by  .TWT  on  advertising 
activities,  and  will  make  a  general  sur- 
vey of  markets  and  media  including 
radio. 

PERSONAL  PRODUCTS  Corp.,  New 
York,  has  appointed  N.  W.  Ayer  & 
Son,  New  York,  to  handle  advertising 
for  Loress  Facial  Tisues. 

NEC  MOONETT,  former  San  Fran- 
cisco writer-ijroducer,  has  joined  Dan 
B.  Miner  Co.,  Los  Angeles  agency, 
as  continuity  head  and  producer. 

LYNNE  IVERSON  CARNELL,  for- 
merly with  Donald  K.  Morrison  and 
J.  R.  Hamilton  agencies,  Chicago,  re- 
cently joined  the  copy  staff  of  Law- 
rence   I.    Everling,  Philadelphia. 


A  50,000  watt 
audience  dta^ 
250  watt  rate 


MOWING  IN0E3< 
MON.  THRU  FRI. 
SjOO  -  12:00  A.M. 

A 

WGRC 

B 

C 

14.2 

28.1 

33.7 

24.0 

AFIOWOQN  INDEX 
H3N.  THRU  FRI. 
|2;00  -  6:00  P.M. 

A 

WGRC 

B 

C 

28.9 

27.6 

25.1 

17.5 

SIN.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

A0.(> 

12.6 

36.7 

9-7 

TAKE  A  LOOK  AT  THE  RECORD 
That's  All  We  Ask! 


I 


LOUISVILLE'S 
TRADING  AREA 

M%  OF  KENTUCKY'S  POPULATION 
.57%  OF^ITS  BUYING  POHIER 


Burn-Smith 


PORING  OVER  promotion  presentations  submitted  by  Blue  Network 
stations  for  the  Breakfast  Club  contest,  in  which  first  prize  of  $500  in 
war  bonds  was  awarded  to  WISH  Indianapolis,  are  (1  to  r)  judges  Joh'.i 
Urice,  account  executive  of  J.  Walter  Thompson  Co.;  E.  J.  Huber,  sales 
promotion  manager  of  the  Blue  central  division;  William  Kutsch,  adver- 
tising manager  of  the  Hammond,  Ind.  bacon  division  of  Swift  &  Co.; 
Don  McNeill,  m.c.  of  the  Breakfast  Club;  E.  R.  Borroff,  vice-president 
in  charge  of  the  Blue  central  division;  Merritt  R.  Schoon'ell.  assistant 
general  manager  of  the  Blue  central  division;  Joe  Hartenbower,  sales 
manager  of  central  division  of  the  Blue  Network. 


WINIFRED  LEXIHAN,  producer  at 
the  Blue  Network,  is  joining  the  day- 
time radio  program  division  of  Young 
&  Rubieam,  New  York,  in  a  story-edi- 
tor capacity.  She  will  serve  as  assistant 
to  Car  Irwin,  director  of  daytime 
radio. 

ROBERT  NYE.  Hollywood  producer 
of  Foote,  Cone  &  Belding  and  son  of 
Senator  Gerald  Nye,  married  Betty 
Brewster  of  that  agency  in  Glendale, 
Cal..  Aug.  11. 

NEAL  NYLAND,  formerly  advertis- 
ing manager  of  Nash  Motors  Corp., 
previously  in  charge  of  advertising  and 
public  relations  of  the  Plymouth  divi- 
sion of  Chrysler  Corp..  has  joined  Ben- 
ton &  Bowles,  New  York,  as  an  ac- 
count executive.  He  will  work  on  the 
Bituminous  Coal  Institute  account. 

ERIC  AINSWORTH,  formerly  in 
charge  of  merchandising  and  research 
operation.s  of  Benton  &  Bowles,  New 
York,  more  recentl.v  associate  adver- 
tising manager  of  Schenley  Distillers 
Corp.,  New  York,  has  joined  Duane 
Jones  Co.,  New  York,  as  merchandis- 
ing director. 

EDWARD  M.  CHAFFEE,  representa- 
tive of  N.  W.  Ayer  &  Son,  has  trans- 
ferred from  the  agency's  Philadelphia 
office  to  the  Detroit  office. 

ART  DALY,  West  Coast  manager  of 
AVi'liam  H.  Weintraub  &  Co.,  is  the 
father  of  a  boy. 

DOXN  DeESSEE  has  succeeded  Jay 
Hulhert  as  account  executive  of 
McCann-Erickson,  Portland,  Ore.  Lat- 
ter resigned  to  become  associated  with 
advertising  department  of  Safeway 
Stores  Inc. 


I 


NEW  ORLEANS 


50,O00  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 
Nal'l  R«p.  .  Th*  Katz  Agency  Inc. 


Y  &  R  Names  Two 

YOUNG  &  RUBTCAM,  New  York 
has  named  Harold  E.  Weinholtz, 
formerly  in  the  Philadelphia  office 
of  N.  W.  Ayer  &  Son,  as  space 
buyer  and  forwarder.  In  his  new 
post  Mr.  Weinholtz  will  devote  his 
entire  efforts  to  handling  and  plac- 
ing of  export  advertising.  At  the 
same  time,  Young  &  Rubieam  ap- 
pointed William  D.  McCuaig  to 
the  international  division  as  con- 
tact man  and  consultant  on  Latin 
American  radio.  Mr.  McCuaig 
comes  directly  from  the  Algiers 
outpost  of  the  OWI. 

KANSAS  CITY  branch  of  Abbott 
Kimball  Co.,  New  York,  which  took 
over  the  David  B.  Mindlin  Advertising 
Agency  [Broadcasting,  July  17], 
will  be  known  as  the  Abbott  Kimball 
Co.  Inc.  of  Missouri,  with  Mr.  Mind- 
lin serving  as  president.  Accounts  arid 
l)ersonnel  of  the  Kansas  City  agency 
remain  the  same.  Abbott  Kimball 
moves  its  Chicago  offices  from  144.3 
Merchandise  Mart  to  333  N.  Michigan 
Ave. 

MRS.  PEARL  B.  CAMERON,  for- 
merly in  charge  of  all  advertising  pro- 
duction for  Union  Oil  Co.  of  Califor- 
nia, has  been  appointed  production 
manager  of  West-Marquis,  Los  Ange- 
les agency.  She  succeeds  Dorothy  Free- 
man, now  production  manager  of  Hill- 
man-Shane-Breyer. 

JOHN  M.  LUPTON,  formerly  adver- 
tising and  sales  promotion  manager  of 
Associated  Business  Papers,  has  or- 
ganized the  John  Mather  Lupton  Co. 
as  an  agency  specializing  in  industrial 
accounts. 

JOHN  PEARSON  Co.,  Chicago,  has 
assumed  representation  of  KWNO 
Winona,  Minn.,  250  w,  1230  kc,  and 
KWLM  Willmar,  Minn.,  250  w.,  1340 
kc. 


630  KILOCYCLES 
5000  WATTS  Full  Time' 
BLUE  NETWORK 


Represented  Nationally  by 
John  BLAIR  &  CO. 
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Philip  Laeser  Is  Named 
To   New  WMFM  Post 

PLANNING  for  Postwar  televi- 
sion, the  Milwaukee  Journal  has 
appointed  Philip  Laeser  as  FM- 
Tele\'ision  Engineering  Supervisor. 
Mr.  Laeser  is  a  former  WMFM 
transmitter  supervisor  for  the  Jour- 
nal. Alva  Van  AlstjTie,  who  was 
previously  a  WMFM  transmitter 
engineer  is  now  WMFM  chief 
transmitter  engineer. 

The  Journal  started  experiments 
with  television  in  1931,  on  the  top 
floor  of  a  Milwaukee  hotel.  In  Feb- 
ruary, 1941,  an  experimental  tele- 
vision license,  W9XMJ  was  granted. 
A  tele\ision  tower  was  added  to  the 
Journal's  Radio  City  in  1942,  with 
complete  facilities  for  control  room 
and  studios. 


I*H«C  I'' 

iCONTROr 
ROOM 


DONALD  1.  MASSEY,  formerly  of 
j  the  transmitter  maintenance  staff  of 
'  WPTF  Raleigh,  N.  C,  has  been  added 

to  the  station's  control  room  staff. 

JULIAN  BRUCE  MYERS,  for  the 
past  several  years  a  monitoring  officer 
for  the  FCC,  has  joined  CBS  techni- 
cal operations  department  as  a  main- 
tenance and  construction  technician. 
He  was  formerly  with  the  U.  S.  Army 
Signal  Corps,  from  which  he  received 
'  an  honorable  discharge. 

I  WILLIAM  VASSAR,  for  three  years 

I  with  Crosley  Corp.,  Cincinnati,  as  sup- 
plier contact  engineer  and  more  recent- 
ly as  chief  engineer  of  engineering 

I  services,  has  returned  to  Emerson  Ra- 
dio &  Phonograph  Corp.,  New  York, 
as  administrative  assistant  to  Dorman 
D.  Israel,  vice-president  in  charge  of 

I  engineering  and  production. 

MILTON  BRITTAIN,  formerly  with 
the  Indiana  Highway  Comm.,  has 
joined  WAOV  Yincennes,  Ind.  as 
transmitter  operator.  Jaclc  Flory  of 
the  transmitter  staff  expects  to  be  in- 
ducted shortly. 

CLARK  SANDERS  field  engineer  of 
KGO  San  Francisco  has  been  appoint- 
ed to  the  Blue  Network's  overseas 
staff.  He  wUl  leave  shortly  for  duties 
in  the  Pacific. 

BILL  HANSON,  operator-announcer 
at  KWIL  Albany.  Ore.  has  taken  over 
the  duties  of  Herb  Davidson,  chief  en- 
I  gineer,  who  has  left  to  enter  the  Navy. 

DIBBS  WOODS,  formerly  control  op- 
erator of  CKY  Winnipeg,  is  now  with 
the  Canadian  Army  Overseas. 

XEPHI  SORENSEN  and  Jim  Mc- 
Graw,  technicians  at  KDYL  Salt 
Lake  City,  Utah  have  formed  their 
own  firm.  Radio  &  Television  Engi- 
neering Co.,  Salt  Lake  City,  with  a 
view  to  alleviating  the  radio  service 
situation  there. 


New  Zealand  Scheme 

ADVERTISING  agencies  and  national 
advertisers  of  New  Zealand  are  ex- 
pressing alarm  over  the  plan  of  the 
Government  controlled  broadcasting 
service  (commercial  division)  to  pur- 
chase direct  from  the  producers  all 
transcribed  features  to  be  broadcast 
over  the  Government  controlled  net- 
works. It  is  assumed  that  the  Service 
is  building  up  an  extensive  library  of 
features  to  be  available  to  sell  to  spQn- 
sors,  and  simultaneously,  to  reduce 
sponsor  costs  by  eliminating^  agency 
commissions.  New  Zealand  agencies 
and  advertisers  fear  a  monopoly  will 
grow  out  of  the  plan. 


Dominani 

IN  THE  RURAL  MARKET 

Both  day  and  night,  WOAl  is  first  preference  with  more  than  50%  of  the  rural 
audience,  in  78  counties  in  the  station's  primary  area.  Percentages  are  from  a 
postcard-questionnaire  survey  conducted  by  Ernst  «Si.  Ernst  -  Spring,  1944. 


DAYTSME 


ALL  OTHERS  / 

7.4%  \ 

OTHER  NBC 

18.2% 


ALL  CBS 

12.6% 

ALL  BLUE 
MBS  and 
BLUE-MBS 

9.4% 


{ 


NIGHTIME 


WOAl 

52.4% 


W  II 


ALL  OTHERS 

4.3% 

OTHER  NBC 

21.5% 


ALL  CBS 

14.8% 

ALL  BLUE  V 
MBS  and  / 
BLUE-MBS  > 

5.3% 


WOAl 

54.1% 


For  the  overall  picture  of  WOAI's  dominance  of  its  market 
(metropolitan,  urban  and  rural)  be  sure  to  see  next  week's  issue 
of  Broadcasting.  These  charts  make  it  crystal- 
clear  why,  year  after  year,  WOAl  sells  more 
merchandise  to  more  people  in  Central  and 
South  Texas  than  any  other  station  *  at  a  lower 
cost  per  sale! 


50,000  WATTS 


CLEAR  CHANNEL 


WOAl 

NBC-TQN  ScmuntonUj' 

Represented  Nationally  by  EDWARD  RETRY  6-  COMPANY 


THE   POWERFUL  ADVERTISING   INFLUENCE   OF  THE  SOUTHWEST 
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THE  SudineA±  OF 
BROADCASTING 


STATION  ACCOUNTS 

BP — stitdio  programs 
ne — 7iewe  programs 
t — transcriptions 
so — spot  announcements 
ta — transcription  announcements 


WPTF  Raleigh,  N.  C. 

Wm.  B.  Reilly  Co.,  New  Orleans  (Luzi- 
anne  Coffee),  9  sa  weekly,  52  weeks,  thru 
Walker-Saussy,  New  Orleans. 

Southern  Bell  Telephone  Co.,  Atlanta,  5  sa 
weekly,  52  weeks,  thru  Robert  H.  Seott 
Co.,  Atlanta. 

W.  B.  Caldwell  Co.,  Monticello,  111.  (syrup 
of  pepsin),  10  ta  weekly,  52  weeks,  thru 
Sherman  &  Marquette,  Chicago. 

Brock  Candy  Co.,  Chattanooga,  Tenn. 
(candy  bars),  7  sa  weekly,  52  weeks,  thru 
Liller,  Neal  &  Battle,  Atlanta. 

Mentho-Mulsion  Co.,  Atlanta  (mentho-mul- 
sion),  3  £  weekly,  26  weeks,  thru  Dillard 
E.    Jacobs    Agency,  Atlanta. 

Progressive  Farmer  Ruralist  &  Publishing 
Co.,  Birmingham  (magazine),  5  t  week- 
ly, thru  Albert  Sidney  Noble  Inc.,  N.  Y. 

Vick  Chemical  Co.,  Greensboro,  N.  C,  5  ne 
weekly,  26  weeks,  thru  Morse  Interna- 
tional, N.  Y. 

Smith-Douglas  Co.,  Norfolk,  Va.  (fertil- 
izer) ,  5  >!e,  39  weeks,  thru  Courtland 
D.   Ferguson  Inc.,  Richmond. 

WFIL  Philadelphia 

Brentwood  Sportswear  Co.,  Philadelphia 
(sportswear) ,  3  sa  weekly,  thru  Harry 
Feigenbaum,  Philadelphia. 

Winfield  Donat  Co.,  Philadelphia  (Zenith 
Hearing  Aid),  7  so  weekly,  13  weeks, 
thru    Charles    Cassidy,  Philadelphia. 

Swift  &  Co.,  Chicago  (Bland  Lard),  3  sa 
weekly,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

General  Electric  Co.,  Cleveland  (Mazda 
lamps),  2  sa  weekly,  52  weeks,  thru 
BBDO,  N.  Y. 

United  Wallpaper  Industries,  Chicago 
(Trimz),  3  sa  weekly,  52  weeks,  thru 
MacFarland-Aveyard,  Chicago. 

MacDorald  &  Camptell,  Philadelphia 
(men's  store),  so  weekly.  52  weeks,  thru 
H.   M.   Dittman,  Philadelphia. 

Blauner's,  Philadelphia  (department  store), 
3  sa  weekly,  13  weeks,  thru  Stewart-Jor- 
dan, Philadelphia. 

Dr.  D.  Jayne  &  Son,  Philadelphia  (Dr. 
Jayne's  Chough  Syrup),  6  ne  weekly,  26 
weeks,  thru  J.  M.  Korn,  Philadelphia. 

Erlanger  Brewing  Co.,  Philadelphia,  3  sp 
weekly,  52  weeks,  thru  J.  M.  Korn,  Phila- 
delphia. 


WOAI  San  Antonio 

Crowell  Publishing  Co.,  New  York  (Col- 
lier's), sa,  thru  Arthur  Kudner  Inc., 
N.  Y. 

Marlin  Firearms  Co.,  New  Haven  (razor 
blades)  t  weekly,  13  weeks,  thru  Craven 
&  Hedrick,  N.  Y. 

Rit  Products,  Chicago  (dye),  t  weekly, 
26  weeks,  thru  Earle  Lud^ii  &  Co.,  Chi- 
cago. 

Campbell  Cereal  Co.,  Minneapolis  (Malto- 
meal),  sp,  thru  Campbell-Mithun,  Minne- 
apolis. 

Byer-Rolnick  Co.,  Garland,  Tex.  (hats), 
sa,   39   weeks,  direct. 

Planters  Nut  Co.,  Wilkes-Barre,  Pa.  (pea- 
nuts), 7ie,  52  weeks,  thru  Goodkind, 
Joice  &  Morgan,  Chicago. 

Humble  Oil  &  Refining  Co.,  Houston,  sp, 
thru  Franke-Wilkinson-Schiwetz,  Hous- 
ton. 

KHJ  Hollywood 

Sweets  Co.  of  America.  New  York  (Tootsie 
Rolls),  5  sp  weekly,  52  weeks,  thru 
Duane    Jones    Co.,    N.  Y. 

Wilbert's  Products,  New  York  (floor 
wax).  3  sp  weekly,  13  weeks,  thru 
Duane  Jones    Co.,   N.  Y. 

Colonial  Dames  Corp.,  Los  Angeles  (cos- 
metics) 2  sa  weekly,  52  weeks,  thru 
Glasser-Gailey   &  Co.,    Los  Angeles. 

Telex  California  Co.,  Los  Angeles  (hearing 
aids),  sp  weekly,  26  weeks,  thru  Henry 
W.  Welch  Adv.,  Lns  Angeles. 

Victory  Packing  Co.,  Los  Angeles  (Meat- 
Y-Fresh  dog  fo'^d) .  5  sp  weekly,  13  weeks, 
thru  David  Dans,  Los  Angeles. 

KNX  Hollywood 

Bekins  Van  &  Storage  Co.,  Los  Angeles 
(moving,  storage),  sa,  52  weeks,  thru 
Brooks  Adv.,  Los  Angeles. 

Fox  West  Coast  Theatres,  Los  Angeles 
(motion  pictures),  sa,  52  weeks,  thru 
Western   Adv.,  Los  Angeles. 

Kerr  Glass  Mfg.  Corp.,  Los  Angeles  (Ma- 
son jars ) ,  6  sp  weekly,  thru  Raymond 
R.   Morgan   Co.,  Hollywood. 

KECA  Los  Angeles 

Cal-Western  Mfgrs.,  Los  Angeles  (clean- 
er), sa  weekly,  13  weeks,  thru  Pacific 
Adv.,    Los  Angeles. 

Daily  Made  Pet  Food  Mfg.  Co.,  Los  An- 
geles (dog  food),  2  sa  weekly,  13  weeks, 
thru  Pacific  Adv.,  Los  Angeles. 

Loew's  Inc.,  New  York  (institutional).  13 
sa  weekly,  52  weeks,  thru  Donahue  & 
Coe,    N.  Y. 

KRGV  Weslaco,  Tex. 

H.  L.  Shaw  &  Sons,  New  York  (soapless 
suds),  9  so,  thru  L.  H.  Hartman  Co., 
N.  Y. 

Rath  Packing  Co.,  Waterloo,  la.  (luncheon 
meat),  18  ta,  thru  Young  &  Rubicam, 
Chicago. 


KYW  Philadelphia 

Curtis  Publishing  Co.,  Philadelphia  (Satur- 
day Evening  Post),  416  ta  yearly  to  May 
31,  1946,  and  156  t,  thru  MacFarland- 
Aveyard,  N.  Y. 

Morton  Salt  Co.,  Chicago  (Morton  Salt),  5 
so  weekly,  thru  Kenyon  &  Eekhardt,  N.  Y. 

Musterole  Co.,  Cleveland  (Musterole),  30  so, 
thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Crowell-CoUier  Publishing  Corp.,  New  York 
(Collier's),  39  to,  130  so,  13  weeks,  thru 
Arthur  Kudner  Inc.,  N.  Y. 

Appalachian  Peach  Council,  Washington, 
D.  C,  2  ta  weekly,  thru  Lewis  Edwin 
Ryan.  Washington,  D.  C. 

Lever  Bros,  Cambridge,  Mass.  (Rinso),  8 
ta  weekly,  thru  RuthraufI  &  Ryan,  N.  Y. 

Great  Atlantic  &  Pacific  Tea  Co.,  New 
York  (peaches),  14  so,  thru  Paris  & 
Peart,  N.  Y. 

Taylor  Reed  Corp.,  Mamaroneck,  N.  Y. 
(Coco-Marsh  Chocolate  Mix),  sp  weekly, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

United  Wall  Paper  Factories,  Chicago 
(Trimz),  3  sa  weekly,  52  weeks,  thru 
MacFarland,    Aveyard,  Chicago. 

KGER  Long  Beach,  Cal. 

Crowell  Publishing  Co.,  New  York  (Col- 
lier's), 52  sa,  thru  Arthur  Kudner  Inc., 
N.  Y. 

Chattanooga  Medical  Co.,  Chattanooga 
(Black  Draught),  65  sa,  thru  Nelson 
Chesman  Agency,  Chattanooga. 

William  Wrigley  Co.,  Chicago  (chewing 
gum),  192  sa,  thru  Ruthrauff  &  Ryan, 
Chicago. 

KFI  Los  Angeles 

Food  Service  Management  Co.,  Los  An- 
geles ( ice  cream ) ,  5  sp  weekly,  52  weeks, 
thru  Advertising  Arts  Agency,  Los  An- 
geles. 


RCA  Honored 

RCA  LABS  at  Princeton  were  hon- 
ored by  the  Industrial  Incentive  Di- 
vision of  the  Navy  last  week  for 
their  development  of  radio  devices 
which  "at  first  checked  and  then 
started  the  enemy  down  the  road 
to  total  defeat".  Ceremonies  were 
broadcast  on  WCAU  Philadelphia 
during  A  Salute  to  Uncle  Sam's 
Industries  program.  Representing 
RCA  were  E.  W.  Engstrom,  re- 
search director  of  the  RCA  Labs; 
Dr.  W.  D.  Hershberger,  shortwave 
radio  and  radar  expert;  Johh 
Evans,  radar  division. 


CHICAGO  RESUMING 
FM  SCHOOL  OUTLET 

WBEZ,  FM  station  owned  and  op- 
erated by  the  Radio  Council  of  the  - 
Chicago  Public  Schools,  returns  to 
the  air  Sept.  18,  operating  from 
9:30  a.m.  to  3:15  p.m.  each  school 
day,  according  to  George  Jennings, 
station  manager  and  acting  di- 
rector of  the  Radio  Council. 

Programs  are  designed  for  gen- 
eral    and     classroom  listening. 
Broadcasts  will  be  released  over 
WIND  and  WJJD  Chicago  for  the 
eighth    consecutive    year.  Tran- 
scriptions will  be  made  for  later 
broadcasts  throughout  the  day  on  i 
WBEZ.    News  commentators  from  I 
Mutual,  schooltime  programs  from  J 
WLS  Chicago,  selected  shows  from  I 
the  Blue,  NBC,  CBS,  BBC  will  sup-  j 
plement  the  Council  broadcasts.  | 

Audiences  of  230,000  children 
listen  to  the  station  in  the  class- 
rooms of  the  Chicago  schools  dur- 
ing an  average  week  of  the  school 
year.  The  station's  staff  under  the 
direction  of  George  Jennings  is 
comprised  of  Elizabeth  E.  Mar- 
shall, program  director;  Robert  R. 
Miller,  production  hea(i;  Emil  H. 
Andersen,  chief  engineer. 

Luft  Co.  Sponsors  Shows 
On  Blue,  Mutual  Nets 

GEORGE  W.  LUFT  Co.,  New 
York,  manufacturers  of  Tangee 
cosmetics,  will  sponsor  Paul  Win- 
ched, ventriloquist,  and  his  dum- 
my "Jerry  Mahoney"  as  co-star 
with  Sammy  Kaye,  band  leader,  : 
in  a  new  program  starting  Aug. 
24  on  80  MBS  stations  Thursday, 
8:30-9  p.m.  Company  will  be  di- 
recting its  sales  messages  through  i 
two  separate  programs,  both  fea- 
turing the  same  star,  with  Sammy 
Kaye's  Tangee  Serenade  continu- 
ing for  Luft  on  171  Blue  stations, 
Sundav,  1:55-2  p.m. 

As  a  variety  show  the  Mutual 
program  will  aim  at  a  different 
audience  from  the  Blue  Sunday 
period  of  popular  music.  Top 
satisfaction  with  Kaye  was  said 
to  be  the  reason  for  doubling  up 
on  talent  for  two  network  audi- 
ences. Talent  on  the  Tangee  Pro- 
gram on  MBS  will  include  a  quar- 
tet, the  Xaye  Choir,  and  the  "Three 
Kaydets".  Tangee  satin-finish  lip- 
stick will  receive  primary  promo- 
tion on  the  Mutual  series,  while 
Tangee  petal-finish  face  powders 
will  continue  to  be  highlighted  on 
the  Blue.  Agency  is  Warwick  & 
Legler,  New  York. 


Blue  Denies  Libel 

BLUE  NETWORK  Co.  filed  an 
answer  in  the  United  States  Dis- 
trict Court  last  week,  denying  it 
had  committed  libel  or  slander 
against  George  Washington  Rob- 
nett,  executive  secretary  of  the 
Church  League  of  America,  who 
had  filed  a  $1,000,000  libel  suit 
against  the  network  naming  the 
Andrew  Jergens  Co.  and  Walter 
Winchell.  The  answer  also  con- 
tended that  Robnett  had  not  re- 
quested a  retraction  of  the  alleged 
libel  or  slander,  and  therefore  is 
not  entitled  to  maintain  his  court 
action.  The  network  stated  the 
broadcasts  were  transmitting  "a 
fair  and  accurate  report  of  facts 
and  conditions  that  had  already 
taken  place  and  with  no  intent  of 
libeling  or  slandering  Robnett." 
Suit  was  based  on  Mr.  Winchell's 
broadcast  on  the  book  Under  Cover. 
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II 


Have  you  Explored 


Canada? 


AT  the  dawn  of  Canada's  history,  dreams  of  wealth 
•^^^  brought  trappers  and  fur-traders  who  scoured  this 
vast  new  territory.  They  coursed  unmapped  waterways, 
trod  uncharted  land,  opening  up  new  frontiers  of  trade 
and  commerce.  And  so  was  passed  the  first  milestone  on 
Canada's  road  to  industrial  prominence. 

Today,  Canada  ranks  high  in  the  world  of  business — her 
natural  and  financial  resources  are  almost  unlimited.  In 


peacetime  tomorrow  will  come  developments  beyond  any 
yet  dreamed  of.  Those  who  lay  the  foundation  now  will 
reap  the  greatest  rewards  in  the  years  to  come. 

Canada's  richest  market  can  best  be  reached  through 
CFRB,  Toronto.  This  station  has  a  listenership  that  is  con* 
sistently  higher,  on  a  daily  average,  than  any  of  the  three 
other  stations  in  this  important  area.  Those  who  know 
Canada  select  CFRB — basing  their  choice  on  results. 


it's 


cheaper 


to 


sell 


Dnrhaih 


with 


COLUMBIA  NETWORK 


NORTH  CAROLINA 


Represented  by  Howard  H.WilsonCo. 
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WAC  Drive 

{Continued  from  page  9) 

other  campaigns  but  other  alloca- 
tions will  lil<ely  be  arranged 
should  War  Dept.  needs  justify 
them. 

News  of  the  War  Dept.  action 
was  greeted  with  expressions  of  de- 
light in  broadcasting  circles,  the 
consensus  of  opinion  being  that  in 
obtaining  a  slice  of  the  WAC  ad- 
vertising budget  radio  was  given 
its  proper  and  deserved  recognition 
as  a  major  advertising  medium. 
Particular  satisfaction  was  felt  in 
many  quarters  that  small  stations 
especially  will  benefit  from  pur- 
chase of  time  by  the  Government'. 

Lewis  H.  Avery,  NAB  Director 
of  Broadcast  Advertising,  whose 
efforts  to  have  radio  included  in  the 
WAC  advertising  program  received 
wholehearted  support  of  stations, 
told  Broadcasting  he  wanted  to  be 
"among  the  first  to  urge  all  radio 
stations  to  support  this  important 
Government  program  as  they  have 
never  supported  it  before — regard- 
less of  how  well  they  have  pre- 
viously cooperated. 

"There  is  a  big  job  to  be  done," 
he  added,  ''and  I  know  that  radio 
can  do  it." 


EXPERIENCES  ou  battlefronts 
throughout  the  world  are  related  by 
Tom  Treaner,  NBC  war  correspondent, 
m  a  new  book  entitled  One  Damn 
Thing  After  Another.  [Donbleday, 
Doran  &  Co.,  New  York,  $2..50]. 


^  MASS  APPEAL 


^  «  RICH  MARKET 


ujcem 

BALTIMORE 

Ih  BtUE  NETWORK  Statha 


tOHH  ELMER  H,  ROn>ER 

FREE  &  PETEBS.  INC 


TEXT  OF  Y&R  STATEMENT 


YOUNG  &  RUBICAM  is  today  (Aug. 
18)  sending  the  following  telegram  to 
all  radio  stations  in  the  United  States : 

"War  Dept.  approved  Young  & 
Rubicam  WAC  recommendation  for 
four  weeks  schedule  starting  Sept.  4 
for  one  one-minute  and  one  station 
break  transcribed  announcement  be- 
tween 6  and  10  p.m.  local  time  five 
days  per  week  Mondays  through  Fri- 
days cancellable  on  two  weeks  notice. 
If  you  accept  paid  Government  adver- 
tising please  wire  us  today  best  times 
you  can  make  available  with  preceding 
and  following  programs  and  hold  pend- 
ing our  selection.  Representatives  be- 
ing told  about  this  wire  sent  you  in  in- 
terest of  speedy  action  required."  Car- 
los A.  Franco,  Young  &  Rubicam. 

The  schedule  was  approved  by  the 
War  Dept.  following  recommendations 


made  by  Young  &  Rubicam. 

Under  the  plans  one  15-second  break 
and  one  one-minute  spat  announce- 
ment, five  days  a  week,  Monday 
through  Friday,  will  be  scheduled  for  a 
period  of  four  w.  eks  beginning  Sept.  4. 
The  spots  and  breaks  are  recorded  and 
tie  in  closely  with  newspaper,  maga- 
zine and  outdoor  advertising  already 
announced. 

The  introduction  of  radio  into  th 
WAC  program  during  the  first  foui 
months  of  the  campaign  completes  thf 
original  recommendation  of  Young  & 
Rubicam.  The  action  follows  the  find- 
ing that  a  substantial  number  of  broad 
casters  are  ready  to  accept  paid  Gov 
ernment  advertising.  No  curtailment  oi 
advertising  in  other  media  is  contem 
plated. 


HEARINGS  AUG,  28 
ON  DISC  TURNERS 

THE  NATIONAL  Labor  Relations 
Board  will  begin  hearings  Aug.  24 
in  New  York  to  determine  the  ques- 
tion of  jurisdiction  over  platter 
turners  in  NBC  and  Blue  owned 
stations  by  the  National  Assn.  of 
Broadcast  Engineers  &  Technicians. 
Sessions  will  take  place  at  120  Wall 
Street.  James  Paradise,  examiner, 
will  preside. 

NLRB  will  inquire  into  NABET's 
jurisdictional  claims  in  two  net- 
work-owned stations  in  Chicago 
where  members  of  the  AFM  are 
now  operating  turntables.  NABET 
contends  the  networks  violated  their 
contracts  with  the  technicians  in 
giving  platter  turner  functions  to 
the  musicians. 

It  is  expected  that  ofl5cials  of  the 
networks,  the  AFM  and  the  IBEW, 
which  has  jurisdiction  over  turn- 
tables at  CBS  owned  stations,  will 
be  called  to  the  hearings. 


Blue  Affiliates  Meet 

EDWARD  J.  NOBLE,  board  chair- 
man, Blue  Network;  Mark  Woods, 
president;  Chester  J.  Laroche, 
chairman  of  the  executive  commit- 
tee; and  Edgar  Kobak,  executive 
vice-president,  will  address  the 
meeting  of  Blue  affiliates  to  be  held 
at  the  Palmer  House,  Chicago,  Aug. 
28.  In  the  morning  the  Blue  station 
planning  and  advisory  committee 
will  meet  and  in  the  evening  Mr. 
Noble  will  entertain  the  network's 
affiliates  at  a  dinner. 


C  H  N 

Halifax 
NoviA  Scotia 
The  Busiest 
Commercial 
Radio  Station 

of  the  Maritimes 


JOS.  WEED  &:  CO. 
350  Madison  Avenue,  New  York 


Stringer  Honored 

THE  CERTIFICATE  of  Appre- 
ciation of  the  Chief  Signal  Officer 
will  be  awarc'ed  Arthur  Stringer 
of  the  NAB  headquarters  staff  at 
the  NAB  Executives  War  Confer- 
ence in  Chicago  next  week  for 
his  efforts  in  recruiting  Signal 
Corps  Reserves.  A  citation  was  re- 
ceived from  Maj.  Gen.  H.  C.  Ingles, 
Chief  Signal  Officer.  The  Certificate 
will  be  formally  awarded  Mr. 
Stringer  by  Col.  Leland  H.  Stan- 
ford, Chief  Signal  Officer,  6th  Serv- 
ice Command. 


Fly  to  Address  AFRA 

FCC  CHAIRMAN  James  Lawi-ence 
Fly  on  Aug.  26  will  address  a  din- 
ner meeting  of  the  Annual  Conven- 
tion of  the  American  Federation  of 
Radio  Artists  to  be  held  Aug.  25-27 
at  the  Hotel  Collier,  Cleveland, 
Chief  convention  business  will  be  a 
discussion  of  the  unions'  codes  for 
network  commercial  and  sustaining 
programs  and  for  transcriptions,  all 
of  which  will  come  up  for  renewal 
Nov.  1. 


U.  S.  Steel  Considers 

U.  S.  STEEL  Corp.,  New  York,  is 
negotiating  for  a  network  program 
featuring  past  and  current  produc- 
tions of  the  Theatre  Guild,  New 
York,  according  to  the  theatrical 
production  organization,  -  Neithei 
U.  S.  Steel  nor  BBDO,  New  York, 
agency  in  charge,  would  comment 
on  the  report,  however. 


RADIOMARINE  Corp.  of  America 
has  received  fiom  the  Maritime  Com- 
mission a  third  gold  star  to  be  added 
to  its  maritime  "M"  pennant,  for  con- 
tinued achievement  in  production 
Charles  J.  Pannill,  president,  was  noti- 
fied of  tbe  award  last  week. 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


BROADCASTING    •    Broadcast  Advertising 


SHOWIEST  gadabout  of  the  insect  domain, 
the  Butterfly  is  EXCLUSIVE  because  of  its 
brilliant  coloring  .  .  .  and  because  of  its  va- 
riety of  appearance.  Its  rainbow  hues  are  due 
to  a  covering  of  scales,  overlapping  like 
shingles  on  a  roof,  protecting  as  well  as 
beautifying.  Flying  by  day,  with  wings  held 
vertically,  the  Butterfly  lays  claim  to  10,000 
species  in  the  United  States  alone. 


EVERETT  L.  DILLARD 

Qpneral  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


CONSTANT  champion  of  FM  .  .  .  the  Voice 
of  Tomorrow  Today  ...  in  the  Kansas  City 
Area,  K-O-Z-Y  is  EXCLUSIVE  because  it  is  an 
"already-tested"  outlet,  in  a  top  market, 
capable  now  of  proving  that  .  .  .  FM-wise  .  .  . 
"Everything  is  KOZY  in  Kansas  City".  Do 
you  want  PLUS  COVERAGE  of  people  who 
think  in  terms  of  PLUS  VALUES?  Write  for 
Rate  Card  3! 


FMKodioStnfionlKOZY 


fOmtR  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM    P  i  o  n  e  e  y\}S^       i  n   the   Kansas    City  Area 
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Duncan  to  WLW 

J.  R.  DUNCAN,  television  engineer 
since  1931,  has  rejoined  the  staff  of 
WLW  Cincinnati  as  chief  televi- 
sion engineer.  Shortly  after  gradu- 
ation from  Oklahoma  A&M  College 
he  was  employed  by  RCA  Camden 
engineering  laboratories.  He  is  the 
inventor  of  the  blocking  tube  oscil- 
ator.  He  later  worked  with  Philco 
Radio  &  Television  Corp.,  and  the 
Midland  Television  Co.,  of  Kansas 
City  as  chief  television  engineer. 


Public  Notice  on  Sept.  28  Hearing 


KEYSTONE  Broadcasting  System  has 
acquired  three  additional  affiliates, 
KPLT  Paris,  Tex.,  KRIC  Beaumont, 
Tex.,  and  WDWS  Champaign,  111.— 
making  a  total  of  206  KBS  stations. 


FOLLOWING  is  the  full  text  of 
the  FCC's  Public  Notice  on  pro- 
cedure to  be  follov/ed  at  the  Sept. 
28  hearing  of  frequency  allocation: 

No.  77289 
PUBLIC  NOTICE 
Docket   No.  6651.  August  17,  1944 

In  the  Matter  of  allocation  of  Fre- 
quencies to  the  Various  Classes  of  Non- 
governmental services  in  the  radio  spec- 
trum from  10  kc,  to  30,000,000  kc: 

Notice  is  hereby  given  of  the  procedure 
to  be  followed  at  the  hearing  of  the  Com- 
mission to  be  held  in  the  offices  of  the 
Commission  in  Washington,  D.  C,  be- 
ginning at  10:30  a.m.  Sept.  28,  1944. 
pursuant  to  the  order  of  the  Commission 
dated  Aug.   15,  1944,  in  Docket  No.  6651. 

1.  As  stated  in  the  Commission's  or- 
der of  Aug.  15,  persons  or  organizations 
desiring    to    appear    and   testify    at  the 


UNITSD  NATIONS  • 
UNITED  STATIONS 

In  today's  far  flung  conflict,  many  nations 
had  to  combine  to  prosecute  a  global  war.  In 
California's  extensive  Central  Valleys  and  Wes- 
tern Nevada  it  takes  five  stations  to  achieve 
eflGident  radio  coverage. 

The  ^eeiiKC  takefs  the  responsibility  for  keep- 
ing this  Al  county  area  properly  instructed, 
properly  advised. 

WHAT  IS 

Not  a  regional  network  but  a 
group  of  long-established  key 
stations,  each  the  favorite  io 
its  community  . .  .  combined' 
on  a  new  basis  for  National 
spot  business. 

*See  McClatchy  'Seeiine  rate  I i sl- 
ing first  under  California  in 
Standard  Rate  and  Data. 


Paul  H. 
RAYMER  CO. 
National 
Representative 


McClatchy 
Broadcasting 
Company 

Sacramento,  California 


KOH 

SJOCKlOH-mQ 

tRssNO-mm 

BAKmSFIUO  -  KIRN 


hearing  shall  notify  the  Commission  of 
such  intention  on  or  before  Sept.  11,  1944, 
stating  the  names  of  all  witnesses  who  will 
appear,  the  topic  each  will  discuss  and  the 
time  expected  to  be  required  for  the  tes- 
timony. Persons  who  intend  to  testify 
at  the  hearing  should  prepare  exhibits 
which  show  the  requirements  for  frequency 
bands  and  positions  in  the  frequency  spec- 
trum for  the  service  to  which  their  testi- 
mony is  directed  and  five  copies  of  each 
exhibit  should  le  furnished  the  Commission 
on  or  before  Sept.  20,  1944.  In  addition, 
parties  should  be  prepared  to  present  20 
additional  copies  of  all  exhibits  at  the  time 
when  they  are  offered  for  the  record. 

2.  The  Commission  will  first  receive  tes- 
timony from  the  Radio  Technical  Plan- 
ning Board  as  to  its  proposal  for  the  al- 
location of  frequencies  to  the  non-govern- 
mental  radio  services. 

3.  The  Commission  will  then  proceed  to 
receive  testimony  with  respect  to  the 
needs  of  the  various  individual  services 
both  from  the  Radio  Technical  Planning 
Board  representatives  and  from  all  inter- 
ested parties.  For  purposes  of  convenience 
of  presentation  only,  the  radio  services  are 
divided  as  follows: 

(1)  Standard  Broadcast 

(2)  High  Frequency    (FM)  Broadcast 

(3)  N  o  n  -  Commercial  Educational 

Broadcast 

(4)  Television  Broadcast 

(5)  Facsimile  Broadcast 

(6)  International  Broadcast 

(7)  Other  Broadcast  Services  (includ- 

ing relay,  pick-up,  and  studio- 
transmitter-link) 

(8)  Fixed  Public  Services  (other  than 

Alaskan ) 

(9)  Coastal,  Marine  Relay,  Ship,  Mobile 

Press,  and  Fixed  Public  Service 
in  Alaska 

(10)  Aviation  Sei-vices 

(11)  Police,  Fire  and  Forestry  Services 

(12)  Special  Emergency,  Provisional 
and  Motion  Picture  Services 

(13)  Special  Services  (geophysical,  re- 
lay press) 

(14)  Amateur 

(15)  InduFtria!,  Scientific,  and  Medi- 
cal Services 

(16)  Relay     System     (Program  and 

Public  and  Private  Communica- 
tion) 

(17)  New  Radio  Services — In  addition 
to  receiving  testimony  on  the 
above  established  radio  services, 
the  Commission  will  receive  tes- 


ISow  Back  Again  On 

W  G  B  I 

Scranton,  Pa. 


Selling  Dairy  Products 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO. 
AN  ARTHUR  B.  CHURCH  PRODUCTION  — 


timony  on  the  queBtlon  of  wheth- 
er any  new  radio  services  not 
heretofore  recognized  should  be 
provided  for  in  any  frequencj 
allocation. 

4.  As  soon  as  notices  of  appearances  art 
received  from  persons  and  organ  izationt 
desiring  to  present  testimony,  the  Commis- 
sion will  issue  a  further  notice  indicating 
the  order  in  which  the  requirements  of  the 
various  above-named  services  will  be  con- 
sidered. An  effort  will  be  made  to  arrange 
the  order  of  appearances  so  as  to  permit 
all  related  services  to  be  heard  as  nearly 
as  possible  at  the  same  period  of  the  hear- 
ing. 

5.  Persons  appearing  before  the  Com- 
mission at  the  hearing  in  behalf  of  a  par- 
ticular service  should  be  prepared  to  fur- 
nish information  at  least  on  the  following 
subjects : 

Evaluation    of    Services   from   the  Stand- 
point of  Public  Need   and  Benefit 

(a)  The  dependence  of  the  service  on 
radio  rather  than  wire  lines. 

(b)  The  probable  number  of  people  who 
will  receive  benefits  from  the  service. 

(c)  The  relative  social  and  economic  im- 
portance of  the  service,  including  safety 
of  life  and  protection  of  property  factors. 

(d)  The  probability  of  practical  estab- 
lishment of  the  service  and  the  degree  of 
public  support  which  it  is  likely  to  receive. 

(e)  The  degree  to  which  the  service 
should  be  made  available  to  the  public, 
that  is,  whether  on  a  limited  scale  or  on 
an   extended  competitive  scale. 

(f)  Areas  in  which  service  should  be 
provided  and,  in  general,  the  points  to 
which  communication  must  be  maintained. 

(g)  When  it  is  proposed  to  shift  a  service 
from  its  present  location  in  the  spectrum, 
data  should  be  presented  showing  the  feasi- 
bility and  cost  of  the  shift,  particularly 
with  respect  to  the  technical,  economic 
and  other  considerations  involved,  and  the 
length  of  time  and  manner  for  completing 
the  shift. 

Technical 

(a)  The  frequency  bands  required  for  a 
given  service  and  the  exact  position  there- 
of in  the  radio  frequency  spectrum;  also 
the  width  of  communication  bands  or  chan- 
nels within  each  portion  required  for  station 
frequency  assignments. 

(b)  Suitability  and  necessity  for  par- 
ticular portions  of  the  spectrum  for  the 
service  involved.  This  includes  propaga- 
tion characteristics  and  reliable  range  data. 

(c)  Field  intensity  required  for  reliable 
service. 

(d)  The  number  of  stations  required 
to  enable  efficient  service  to  be  rendered. 

(e)  The  distance  over  which  communica- 
tion must  be  maintained. 

(f)  The  relative  amount  of  radio  and 
other  electrical  interference  likely  to  be 
encountered. 

(g)  The  relative  amount  of  noise  which 
may  be  tolerated  in  the  rendering  of  serv- 
ice. 

(h)  Apparatus  Limitations,  both  trans- 
mitter and  receiver. 

6.  The  Commission  wiU  endeavor  to 
make  available  through  its  own  witnesses 
any  information,  particularly  of  a  techni- 
cal nature,  which  may  be  helpful  in  con- 
nection with  the  proposed  use  of  particular^ 
frequencies  by  specific  services. 


i 


Tost'  Takes  Over  WINX  ^ 

CONTROL    of    WINX    Wa.shingtont  i 
was  assumed  on  Aug.  1  by  the  Wash-^  ^' 
iiigton  Post.  The  management  contem- 
plates no  changes  in  station  personnel 
or    in    its    national    representative,  |r, 
Forjoe  &  Co. 


No.  1  Station  in 
a  No.  1  Market  | 


PORTLAND,  OREGON 

I         CBS  Affiliate 
FREE  &  PETERS  •  National  Representative^ 
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yBC  PLANS  RADIO 
LABS  IIS  CHICAGO 


)iBC  RADIO  laboratory,  designed 
;o  investigate  new  channels  of 
jroadcasting,  and  television  tech- 
liques  is  planned  to  start  in  about 
1  month  in  Chicago,  according  to 
Barry  C.  Kopf,  NBC  vice-president 
md  general  manager  of  the  central 
,  iivision. 

;    The  lab  will  work  out  experi- 
■aiental  ideas  and  provide  the  local 
aetwork  staff  with  a  "showcase"  of 
ictual  productions  for  prospective 
:lients.  Presentations  will  be  aired 
before  station  executives,  writers, 
production  men,  agency  radio  per- 
sonnel and  representative  listeners. 
Included  in  the  set-up  are  plans 
iJ'Cio  train  casts  and  production  men 
nl  for  television.  NBC  engineers  are 
already    attending   the  television 
course  given  in  Chicago. 


pot  Campaign  Promotes 
astop   Reclosures  Co. 

0   PROMOTE    "Fastop  Reclo- 
sures", sanitary  bottle  caps  for  use 
'  after  removal  of  the  original  tops, 
;  Fastop  Inc.,  New  York,  a  new  com- 
pany, on  Sept.  12  starts  a  spot  ra- 
:l  dio  campaign  which  will  include  24 
stations  in  the  New  England  and 
Eastern  Seaboard  area  by  late  Oc- 
;;  tober  or  early  November.  Fastop 
.  will  use  participations  on  women's 
;  interest  programs   three  to  four 
times  weekly  on  independent,  non- 
network  stations  only.  Advertising 
: ;  will  extend  to  other  areas  as  fast  as 
'   distribution  is  achieved.  In  addition 
Mto  radio,  which  is  the  primary  me- 
fldium,  Fastop  will  use  newspaper  ad- 
^  vertising  directed  at  consumers,  and 
i  grocers  and   independent  dealers. 
.  Space  will  be  used  in  part  to  pro- 
mote the  local  programs  carrying 
'f  Fastop  commercials.  Agency  is  F. 
*fj.  Low  Inc.,  New  York. 


WJNO  Staff  Changes 

SEVERAL  staff  changes  have  been 
made  at  WJNO  West  Palm  Beach, 
:  Fla.  Whitt  MacDowell,  chief  en- 
gineer, has  resigned  to  devote  full 
time  to  his  own  business  and  has 
ij  been   succeeded   by  Otis  Wright, 
I  veteran  member  of  the  WJNO  en- 
gineering   staff.    Frank  Browne, 
I  former  program  director  of  KTHS 
j  Hot  Springs,  Ark.,  recently  recov- 
[j  ered  fom  a  long  illness,  has  been 
I  appointed  promotion  and  publicity 
;  director.  Rebecca  Frazier   of  the 
production  staff,  is  now  program 
!  director. 


WDHC 


iCONNtCTICUT  S  PIONEER  BROADCASTER 


NO  FOOUN' 


think 


on 

Coi 


Mgf 


V/  D  C  R 


by 


imercio' 


YOU  WON'T  BE  STUCK 
IF  YOU  BUY 


THIS  BROOKLYN  BRIDGE! 


WHY 

IS  "MINUTE 
PROGRAMMING 
SO  POPULAR? 

Because  of  the  minute 
spotting  of  A.P.  and  I.N.S. 
war  news  —  exclusive  rac- 
ing results  —  late  sports  — 
local  news  between  pleas- 
ant music  all  day  long. 


WBYN  TELLS  ITS  STORY  TO 
NEW  YORKERS  IN  A  BIG  WAY! 
On  the  sports  and  radio 
pages  of  daily  papers 
WBYN  tells  its  "Minute  Sta- 
tion" story  daily  through  its 
ads. 


For  Availabilities:  WLLIAM  NORINS 
Gen.  Mgr.  WBYN.  I  Nevins  St..  Bklyn. 


Those  "in  the  know"  hove  found  the  way 
to  "bridge"  Brooklyn.  A  population  almost 
as  big  as  Detroit  and  Boston  together— 
certainly  bigger  than  Los  Angeles  or  Phil- 
adelphia—it deserves  a  most  thorough 
radio  coverage.  The  one  bridge  that 
gives  you  access  to  all  of  Brooklyn  is 
WBYN  —  Brooklyn's  only  full  time  radio 
station.  WBYN  also  gives  you  added 
coverage  by  reaching  out  to  all  the  other 
boroughs,  too. 

Its  unique  "minute  programming"  assures 
a  listenership  that  includes  all  the  family! 


WBYN 


THE 

stat"on^  BROOKLYN'S  ONLY  FULL  TIME  RADIO  STATION 


Write  for  our  1944  Brochure!  You'll  be  surprised  at  the  coverage  per  dollarl 
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THREE  APPLICANTS 
ASK  mW  OUTLETS 

APPLICATIONS  for  three  new 
local  outlets  were  filed  last  week 
with  the  FCC.  Herbert  Kendrick, 
former  general  manager  of  WJLS 
Beckley,  W.  Va.,  and  G.  L.  Hash,  a 
partnership  doing  business  as  Har- 
risburg  Broadcasting  Co.,  seek  the 
1400  kc  facilities  for  a  250  w  full- 
time  outlet  in  Harrisburg,  Pa. 

Glens  Falls  Broadcasting  Corp. 
seeks  a  fulltime  station  of  250  w 
on  1230  kc  at  Glens  Falls,  N.  Y. 
Officers  are  Lt.  H.  Scott  Kilgore, 
now  on  Navy  duty,  president ;  Wil- 
liam F.  Rust  Jr.,  Leesburg,  Va., 
vice-president;  E.  Arthur  Hunger- 
ford  Jr.,  also  on  duty  in  the  Navy, 
treasurer;  L.  B.  Griffin,  president 
of  the  Griffin  Lumber  Co.,  Glens 
Falls,  director;   Alfred  D.  Clark, 


New  Englander  Show 

ENGLANDER  Co.,  Brooklyn,  effec- 
tive Sept.  15  will  replace  How  We 
Dream  on  CBS  Friday,  7:15-7:30 
with  a  mystery  program  centering 
around  a  member  of  the  police  un- 
dercover squad.  Max  Marcin,  who 
originated  the  program,  vnW  direct 
and  produce.  Agency  is  Biow  Co., 
New  York. 

attorney,  secretary.  Each  has  one 
share  of  stock  and  each  will  acquire 
29  additional  shares,  according  to 
the  application. 

Dixie  Broadcasting  Co.  seeks  a 
250  w  fulltime  station  on  1400  kc 
at  Montgomery,  Ala.  Officers  are 
Dr.  S.  B.  Shuggs,  physician,  presi- 
dent (135  sh);  Thomas  W.  Sewell, 
secretary-treasurer  (65  sh) ;  Fran- 
ces Shugg  Sewell,  his  wife,  vice- 
president  (50  sh). 


CONSTABLE, 


wcky,  't  "  _  Trading 

.,  ,ne  to  «»"=  1^"'"  ,  „e  around  prac"^"? 

.  and  Bke  and  nobody 

.eeonn.  of  Wre 


^  :     ^BC  lond  enoug. 
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,h  to 


WAVE 
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m  RADIO  CHANGES 
IN  TREASURY  SHIFT 

DESPITE  a  sweeping  reorganiza- 
tion of  the  Treasury's  War  Finance 
Division,  the  radio  section  under 
the  direction  of  Robert  J.  Smith  re- 
mains unchanged,  according  to  an 
announcement  last  week  by  Thomas 
H.  Lane,  director  of  advertising, 
press  and  radio  activities,  WFD. 
The  organizational  changes  involve 
the  newspaper  section  and  outdoor 
and  graphics  section. 

While  plans  for  the  Sixth  Loan 
are  underway,  the  latest  interim 
drive  promotion  via  radio  is  a  pro- 
gram scheduled  for  Sept.  2  over 
WEEI  Boston,  titled  Youth  on  Pa- 
rade, which  will  be  carried  on  71 
CBS  stations. 

Part  of  the  program,  aired  from 
10-10:30  a.m.,  will  be  dramatiza- 
tion of  a  presentation  to  Phillip 
Weaver,  9,  son  of  Mr.  and  Mrs.  G. 
E.  Weaver  of  Whiteville,  N.  C,  who 
will  receive  an  award  for  offering 
his  cocker  spaniel  in  a  Bond  auc- 
tion. The  puppy,  which  was  bought 
by  Josiah  Maultsby,  for  $50,000  in 
War  Bonds,  was  returned  to  Phillip 
by  Mr.  Maultsby.  The  broadcast 
will  be  in  the  nature  of  a  special 
salute  by  CBS  to  the  Schools-at- 
War  Program,  and  will  be  directed 
by  Dolphe  Martin. 


Correction 

WJMC  Rice  Lake,  Wis.,  which  re- 
cently became  affiliated  with  MBS, 
also  is  a  member  of  the  Arrowhead 
Network  which  comprises,  in  ad- 
dition, WEBC  WMFG  WHLB 
WEAU.  The  Rice  Lake  station  is 
licensed  to  Walter  C.  Bridges  and 
is  operated  under  the  name  of  the 
Indianhead  Broadcasting  Co.  H.  E. 
Westmoreland  is  director  of  opera- 
tions of  WJMC  and  the  Arrowhead 
Network.  Leonard  G.  Anderson  is 
local  manager  of  WJMC.  In  the 
Aug.  14  Broadcasting  it  was  er- 
roneously reported  that  WJMC  was 
operated  by  W.  H.  McGenty.  Con- 
trol passed  to  Mr.  Bridges  last 
April  18. 


Cities  Service  Audition 

CITIES  SERVICE  Co.,  New  York, 
is  auditioning  a  program  with  Law- 
rence Tibbett,  Lynn  Murray  and 
Chorus  as  a  possible  successor  to 
the  current  Cities  Service  Concert 
heard  on  NBC  Fri.,  8-8:30  p.m. 
New  show  would  probably  be  moved 
in  at  the  start  of  the  next  13-week 
cycle  for  the  time  in  October.  Agen- 
cy is  Foote,  Cone  &  Belding,  New 
York. 


"He  says  whatever  WFDF  Flint 
is  broadcasting  —  /  should  be 
listening." 


JFrank  31.  fHilUr  ^r. 


FRANK  J.  MILLER  Sr.,  54,  sec- 
retary-treasurer of  the  Augusta 
Broadcasting  Co.,  which  owns  and 
operates  WRDW,  died  Aug.  11  at 
the  University  Hospital  in  Augusta, 
Ga.  after  an  illness  of  several 
weeks. 

President  and  general  manager 
of  Augusta  Amusements,  Inc., 
in  addition  to  his  radio  affiliations, 
Mr.  Miller's  forte  was  the  enter- 
tainment of  others.  He  started  his 
career  as  a  program  boy  in  Au- 
gusta where  he  was  born  on  Dec. 
23,  1889.  From  there  he  went  up 
both  sices  of  the  ladder  to  the  top, 
both  as  head  of  his  own  vaudeville 
show  and  as  theatre  owner.  He  and 
his  associates  opened  four  theatres 
in  Augusta,  one  of  which  is  the 
Miller  Theatre,  named  for  him. 

Mr.  Miller  was  also  active  in  civic 
affairs,  being  a  past  director  of 
the  Augusta  Chamber  of  Commerce, 
and  the  Y.M.C.A.,  past  president  of 
the  Augusta  Rotary  Club,  vice-pres- 
ident of  the  Augusta-Richmond 
Tuberculosis  Assn.,  director  of  the 
Salvation  Army,  member  of  the 
advisory  board  of  the  Wilhenford 
Children's  Hospital,  and  member 
of  the  Civil  Service  Commission. 


Col.  Bum  Returns 

COL.  WALTER  P.  BURN,  presi- 
dent of  Walter  P.  Burn  &  Assoc., 
New  York,  vnW  soon  resume  active 
participation  in  the  research  firm, 
following  his  re- 
tirement from  ac- 
tive Army  serv-  . 
ice.  Col.  Burn  was  ! 
awarded  the  Le- 
gion of  Merit  for 
his  work  as  chief 
of  Training,  Of- 
fice of  Civilian 
Defense.  At  his 
request  he  was 
later  transferred 
to  the  II  Corps  as 
Chemical  Officer.  He  received  the 
Bronze  Star  Medal  and  a  second 
Legion  of  Merit  for  his  combat  rec- 
ord in  Algeria,  Tunisia,  Sicily  and 
Italy.  Col.  Bum  was  called  to  ac- 
tive  duty  in  1941. 


Col.  Burn. 


Katzentine  Seeks  Second 

APPLICATION  for  a  new  local  at 
Orlando,  Fla.,  to  operate  on  1400  ; 
kc  with  250  w  fulltime  was  sought  , 
last  week  by  Lt.  Col.  A,  Frank 
Katzentine,  owner  of  WKAT  Mi- 
ami Beach.  Col.  Katzentine  now  is 
on  active  duty  in  the  Army. 

In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


"       DIRECT  ROUTE  TO 
AMERICA'S  NO.  1  MARKET 

The  Travelers  Breadcasling  Service  Corporation 
•  Member  of  NBC  and  New  Bngland  R.gfclio/ 
Network  •  Represented  by  WEED  &  COM- 
PANY, New  York,  Boiton,  Chicago,  Defroll, 
San  Franciico  and  Hollywood  , 
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NAB  War  Conference  Plans 


{Continued  from  page  10) 

gineers  who  are  not  eligible  for 
membership  will  be  admitted. 

Considerable  attention  will  attach 
to  the  activities  of  the  NAB  Code 

I  Committee,  in  view  of  the  all-out 
attack  by  CIO  on  the  code  at  the 
FCC  proceedings  involving  the  re- 
newal of  the  license  of  WHKC  Co- 
lumbus. This  proceeding  is  regarded 

c  simply  as  a  symbol  of  CIO's  quest 
for  free  time  on  stations  to  present 
what  it  portrays  as  the  labor  view- 
point. The  voluntary  code  bars  sale 

^!of  time  to  labor  unions  for  member- 

-  ship  campaigns  or  solicitation  of 

:  funds. 

The  formal  conference  gets  un- 
der way  Tuesday  morning  at  the 

II  Palmer  House.  The  morning  session 
jwill  be  highlighted  by  a  broadcast 
•■1  advertising  clinic,  which  will  cover, 
-iamong  other  things,  the  highly  sig- 
l^nificant  retail  promotion  plan.  Par- 
^iticipants   include   Dietrich  Dirks, 

KTRI,  chairman,  NAB  Sales  Man- 
agers  Executive  Committee,  who 
will  preside;    Paul   W.  Morency, 
WTIC,  chairman,  Retail  Promotion 
Committee ;     Llewellyn  Harries, 
sales  promotion  manager,  NRDGA; 
Paul   McCarthy,   advertising  and 
'^promotion  director,  J.  N.  Adam  & 
Co.,  Buffalo;  John  M.  Cutler  Jr., 
.jWSB,  who  will  discuss  participa- 
j;tion  in  the  Proprietary  Assn.  adver- 
•jtising  clinic;  and  Lewis  H.  Avery, 
iiDirector  of  Broadcast  Advertising 
■jof  the  NAB,  who  will  cover  future 
ijplans  on  industry  advertising  ex- 
'ploitation,   with  particular  refer- 
ence to  the  building  and  housing 
'lindustries. 

1          Study  Public  Relations 

1  At  the  afternoon  session  Tuesday, 
,a  public  relations  clinic  will  be 
iopened  by  Edgar  Bill,  WMBD, 
ichairman  of  the  NAB's  Public  Re- 
nations  Executive  Committee. 
Speakers  include  Charles  Francis 
Coe,  vice-president  and  general 
icounsel,  Motion  Picture  Theatre 
Owners  of  America ;  Dorothy  Lewis, 
NAB  Coordinator  of  Listener  Ac- 
itivity;  Gov.  Bourke  B.  Hickenloop- 
)er,  of  Iowa;  Karl  Koerper,  KMBC; 
Fred  S.  Siebert,  U.  of  Illinois,  who 
will  discuss  the  Council  on  Radio 
Journalism;    Miss    Ruth  Chilton, 


1/  you  buy  or  plan 
advertisinfi  for 
linca,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  lowo  station, 
programs  that  appeal  to  urban,  vll 
lage,  and  farm  families,  and  listening 
habits.  Illustrated  with  pictographs  fo' 
quick  and  easy  reading.  You  con  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
913  Walnut  St.,  Oes  Moines,  Iowa 


WCAU,  president;  NAB  Assn.  of 
Women  Directors;  Harold  Fair, 
WHO;  Clarence  Menser,  NBC  vice- 
president;  E.  L.  Hayek,  KATE,  di- 
rector of  the  NAB  11th  district; 
John  J.  Gillin  Jr.,  WOW,  director 
of  the  NAB  10th  district;  William 
B.  Quarton,  WMT,  chairman,  NAB 
Code  Compliance  Committee;  Kolin 
Hager,  WGY,  director,  2nd  NAB 
district;  and  F.  C.  Sowell,  WLAC, 
who  will  discuss  "Youth  Interests." 

The  Wednesday  morning  session 
will  be  devoted  to  station  coverage 
methods.  This  will  be  highlighted 
by  a  report  of  Hugh  M.  Feltis, 
KFAB,  chairman,  NAB  Research 
Committee,  along  with  a  report  of 
the  sales  managers  by  Mr.  Dirks. 
Principal  speaker  will  be  Freuenc 
R.  Gamble,  president  of  the  AAAA 
who  will  project  the  advertising 
agency  view.  Presented  will  be  the 
NAB  proposals  for  a  bureau  of 
standards  for  audience  measure- 
ment, to  be  followed  by  a  panel  dis- 
cussion. 

Small  Markets 

Concluding  the  NAB  business  ses- 
sion Weanesday  morning  will  be 
the  nomination  and  election  of  di- 
rectors-at-large,  along  with  consid- 
eration of  three  proposed  amend- 
ments to  the  by-laws  having  to  do 
with  nomination  of  directors-at- 
large  by  individual  ballot  as  well 
as  from  the  floor,  to  permit  elec- 
tions by  mail  referendum,  and  to 
classification  of  dues  by  station  in- 
come. 

Following  the  luncheon  address 
Wednesday  by  Chairman  Fly,  the 
conference  will  take  up  small  mar- 
ket station  problems.  Marshall 
Pengra,  KRNR  Roseburg,  Ore., 
chairman  of  the  special  NaB  com- 
mittee, will  open  the  discussion, 
with  other  aspects  of  station  cov- 
erage to  be  covered  by  Howard  S. 
Frazier,  NAB  director  of  engineer- 
ing, and  Paul  F.  Peter,  NAB  direc- 
tor of  research.  Mr.  Avery  will  dis- 
cuss group  selling  and  William  B. 
Smullin,  KIEM,  will  speak  on  the 
small  market  station  as  a  training 
ground. 

Winding  up  the  Wednesday  ses- 


7^  SCHOOL  V 
RADIO  TECHNIQUE 


( America*s  Oldest  School  Devoted 
Exclusively    to    Rtidio    Broadcasting ) 

6  Weeks'  Oay  Course 

SEPTEMBER  5 

8  Weeks'  Evening  Course 

SEPTEMBER  19 

Taught  by  Nettxork  Profem- 
Bi4>nal»,  for  Bfginner  A 
Advanced  studenlaf  includet 

•  Announcing  •  Station  Routine 

•  Newscosting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.  Moderate  rate*.  Inquiral 

Call  or  Write  for  Boolclel  B. 


R.K.O.BUILDING.RADIO  CITY,N.Y. 
CIRCLE  7-0193 


sion  will  be  a  discussion  of  the  mu- 
sic situation  by  Campbell  Arnoux, 
chairman,  NAB  Music  Committee, 
and  the  status  of  BMI  by  Merritt 
Tompkins,  vice-president  and  gen- 
eral manager. 

The  Thursday  morning  session 
will  be  given  over  to  the  labor  front. 
John  Morgan  Davis,  recently  ap- 
pointed NAB  general  counsel  for 
labor  relations,  will  lead  the  dis- 
cussion. The  AFM  recording  ban, 
still  in  force  with  respect  to  RCA, 
NBC  and  Columbia  Recording 
Corp.,  will  be  covered  by  Sydney 
M.  Kaye,  NAB  special  counsel. 
There  will  be  a  report  on  the  AFM 
platter  turner  situation.  William  J. 
Friedman,  Chicago  attorney  prom- 
inent in  radio  matters,  will  discuss 


From  Labrador 

FIRST  broadcast  from  Goose  Bay, 
Labrador  was  heard  on  the  Army  Hour 
Sunday,  Aug.  20.  Goose  Bay  is  an 
anchor  of  the  North  Atlantic  Wing  of 
the  Air  Transport  Command.  Person- 
nel there,  including  WACs  were  on  the 
program. 

the  AFRA  "Pay-Within-Pay"  plan. 

A  report  of  the  NAB  Legisla- 
tive Committee  will  be  given  by 
Don  S.  Elias,  WWNC,  chairman. 
He  is  expected  to  project  plans 
looking  to  the  remedial  legislation 
at  the  next  session  of  Congress. 
The  closing  session  Thursday  will 
cover  the  "Postwar  Future  of 
Broadcasting"  to  be  led  by  Comdr. 
Craven. 


Don'i  nobody  laugh  at  J 
us  farmers  no  more!  m 


t" 


Shush>  Silas— 
you  farmers 
don'i:  deserve 
ALL  the 
Credit! 


1 


No,  that's  right!  Red  River  Valley  farmers  didn't  pr  >- 
duce  all  the  wealth  that  made  North  Dakota  the  No.  I 
State  for  the  first  quarter  of  19^4.  But  they  ce*-- 
tainly  did  a  big  part  of  the  job,  because  the  Red  River 
Valley  actually  is  the  cream  of  our  crop  out  here! 

Do  you  know  the  fu[l  story  as  to  WHY  the  area 
around  Fargo  is  tops  in  this  section?  It's  a  result  of 
the  Ice  Age  — and  one  of  the  most  interesting  sagas 
of  America.  Next  time  you  see  anybody  from  Free 
&>  Peters,  ask  about  it.  It  will  give  you  some  new 
ideas  for  I9A4  profits. 


WDAY 


%       FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

^^^V,  AFFILIATED  WITH  THE  FARGO  FORUM 

FREE  &  PETERS,  NATIONAL  REPRESENTATIVES 
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FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 
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I 


IT  TAKES 
POWER  to  Propel 

the  USS  North  Carolina 


I  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region, 


KOA;  s  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
with: 

Power  (50,000  watts) 

Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

•NBC  Tale  of  412  Cities 
"Ross  Federal  Survey 


ro.  1  ^'"^ 
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Listening 

(Continued  from  Page  11) 

remainder  from  competing  sta- 
tions. After  the  money  is  given 
away,  the  station  holds  60%  of  its 
audience,  with  a  third  turning  off 
the  radio,  and  the  remainder  tun- 
ing to  other  programs.  No  particu- 
lar activity  is  found  during  the 
other  three  quarter-hours.  The  rel- 
atively high  level  of  the  fourth 
quarter-hour  is  probably  brought 
about  by  people  anticipating  the 
next  money  giveaway,  when  the 
cycle  begins  all  over  again. 

Traffic  Created 

Thus,  money  giveaways  seem  to 
create  very  considerable  "traffic" 
through  their  something  -  for  - 
nothing  appeal.  A  large  part  of 
the  audience  turns  on  its  radios  to 
hear  the  show;  a  large  part  turns 
them  ojf  after  the  show.  This  is  not 
true  of  programs  broadcast  during 
these  hours  on  other  stations, 
where  audiences  tend  to  continue 
listening,  either  to  the  same  sta- 
tion or  to  competing  stations. 

Just  how  large  a  total  audience 
do  these  programs  reach?  The 
three  examples,  during  the  week 
under  discussion,  were  on  the  air 
for  a  total  of  22  hours.  Diary  rec- 
ords show  that  only  36.1%  of  all 
families  in  this  area  heard  any 
part  of  them.  This  is  a  smaller 
audience  than  listens  to  such  once- 
a-week  shows  as  Jack  Benny  or 


(3  Qj  Q  €)  e 


RADIO  OFF 


OTHER  STATIONS 


RATING 


CHART  II 


Source  and  Destination  of  Dollars  on  the  Hour  Audience 
Station  E 
Average  Hour  Monday-Friday 
100%  =  Total  Radio  Families  in  Area 


Fanny  Brice,  and  only  slightly 
larger  than  the  net  weekly  Lowell 
Thomas  audience. 

Thus  it  appears  that  in  this  area 
it  is  entirely  possible  to  "buy"  a 
fair-sized  rating,  consistently  re- 
cruited from  about  one-third  of  the 
total  families  in  the  area.  These 
families  will  stay  with  the  sta- 
tion just  as  long  as  the  money 
stays.  It  is  largely  a  non-competi- 
tive audience  in  that  few  of  these 
families  tune  from  other  stations 
when  the  cash  register  rings,  but 
rather  had  been  in  the  "radio  off" 
group  and  nobody's  audience. 


Y 

A  MUTUAL  Station 


Ask  the  Walker  Co 


Stan-B  Account  To  Shift 
To  H.  W.  Kastor  in  Fall 

STANDARD  BRANDS,  New  York, 
which  has  placed  advertising  for 
its  two  vitamin  products,  Stams 
and  Stan-B  through  Ted  Bates  Inc., 
New  York,  since  their  introduction 
last  year,  will  shift  the  Stan-B  ac- 
count to  H.  W.  Kastor  &  Sons,  Chi- 
cago, Oct.  1.  The  change  is  in  line 
with  a  plan  to  use  different  agen- 
cies for  the  products  as  soon  as 
both  attain  national  distribution 
and  become  in  effect  competitors. 

Present  radio  plans  call  for  con- 
tinuation of  current  advertising 
which  is  limited  to  a  cut-in  an- 
nounced on  This  Changing  World, 
five-times  weekly  program  spon- 
sored on  CBS  for  Standard  Brands 
Coffee,  and  Royal  Desserts.  Series 
is  handled  by  Ted  Bates  Inc.  Radio 
promotion  for  Stams  includes  net- 
work program  cut-ins  and  spot  ad- 
vertising. 


Cough  Drop  Spots 

SHARP  &  SHEARER,  Reading, 
Pa.,  through   it's  newly-appointed 
agency,  Blaine-Thompson  Co.,  New  _ 
York,  on  Oct.  21  starts  a  spot  cam- . 
paign  on  26  stations  to  promote 
Sharp's  Cough  Drops,  using  tran- ' 
scribed  musical  jingles  from  five  to' 
seven  times  weekly.  Product  is  said  ■" 
to  be  new  to  radio.  - 


FOSIR  TOP 
MARKETS! 

•Central  Kentucky 

W  L  A  P  Lexington,  Ky. 


*  Amarillo 

KFDA 

Amarillo,  Tex. 


•The  Tri-State 


Huntington,  W.  Va, 


Knoxville 

1^  B  I  R  Knoxville,  Tenn. 


All  four  Btationm  owned  and  operate  by 
Gilmore  N.  flunn  and  J.  Lindtay  Nunn 
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Transmitter  Accompanies  First  Wave 
Vf  Allied  Troops  in  Southern  France 


|\'EWS  of  the  second  European  D- 
,  Day  was  sped  to  this  country  in 
record  time  by  means  of  the  porta- 
ole  transmitter  and  its  crew  that 
went  in  among  the  first  waves  of 
Allied  troops  reaching  the  beachss 
along  the  Southern  Coast  of 
France. 

I  Announcement  of  the  Allied 
iandings  was  broadcast  simul- 
Caneously  by  the  four  nationwide 
networks  at  6:10  Tuesday  morning 
in  a  pooled  broadcast  in  which 
^]hester  Morrison,  NBC  corre- 
spondent, reported  from  one  of  the 
Landing  craft,  his  words  being  re- 
layed \ia  Rome  and  Algiers.  From 
then  on  all  the  networks  broadcast 

, frequent  news  bulletins,  commen- 
taries and  special  pick-ups  from  the 
European  theatres,  but  vrith  little 

'interruption  of  normal  commercial 

jschedules. 

Experienced  Crews 

Following  their  experience  of  D- 
;Day,  just  10  weeks  before,  the  net- 
works handled  the  second  invasion 
•story  smoothly  and  without  undue 
'excitement.  Newsroom  crews,  sum- 
.moned  after  the  receipt  of  informa- 
'tion  that  an  important  military 
announcement  was  imminent,  put 
.dn  an  all-night  vigil  before  the 
news  broke,  and  CBS,  NBC  and 
■the  Blue  kept  their  networks  open 
•through  the  night.  Mutual  shut 
'down  at  its  usual  time  but  reopened 
at  6  a.m.  EWT,  four  hours  earlier 
.than  usual,  to  carry  the  6:10  pooled 
.ijroadcast. 

At   8:51   a.m.   Merrill  Mueller, 
NBC    correspondent    attached  to 
■'Gen.  Eisenhower's  headquarters  in 
Normandy,  was  heard  in  a  pooled 
•hroadeast,  at  10:38  a.m.  BBC  Cor- 
respondent  Geoffrey  Talbot,  who 
had  been  in  the  plane  towing  gliders 
.«f  invasion  troops,  reported  from 
'Algiers  in  another  pooled  broad- 
'icast,  and  still  another  at  12:30  p.m. 
"brought  eye-^itness   invasion  ac- 
I'COunts  from  Eric  Sevareid  of  CBS 
..and  Vaughn  Thomas  of  BBC.  Each 
i network  also  broadcast  individually 
reports  of  its  own  correspondents 
abroad. 


BBC  service  to  independent 
American  stations  as  well  as  the 
networks  is  continuing  on  a  reg- 
ular five-times-a-day  schedule,  with 
an  eyewitness  report  from  Mr.  Tal- 
bot included  in  the  BBC  morning 
special  at  10:30  a.m.,  being  broad- 
cast by  many  U.  S.  stations  a  few 
minutes  before  his  report  on  the 
pooled  broadcast  went  out  over  the 
networks.  Networks  all  signed  off 
at  their  usual  time  Tuesday  night 
(Wednesday  morning)  in  the  ab- 
sence of  news  of  sufficient  volume 
or  importance  to  warrant  night- 
through  operation. 

First  direct  radio  program 
transmission  service  from  France 
to  the  American  network  audience 
since  the  beginning  of  the  inva- 
sion in  June  occurred  Aug.  14, 
when  John  McVane  reported  on 
NBC's  iVett's  of  the  World  program, 
sponsored  by  Miles  Labs.,  for  Alka- 
Seltzer,  7:15-7:30  p.m.  This  broad- 
cast inaugurated  direct  program 
service  to  the  United  States  from 
France  via  Press  Wireless  station 
PX,  whose  mobile  transmitter  has 
been  sending  news  dispatches  di- 
rect from  battle  line  areas  since 
June  13. 

CBS  is  resuming  this  fall  its  policy 
of  using  the  11  p.m.  to  12  midnight 
period  as  a  show-case  for  sustaining 
programs  of  all  types.  During  the  sum- 
mer the  sustainers  are  moved  into  va- 
rious earlier  spots  as  replacements. 


IMBS  Chicago  Meeting 

MUTUAL  directors,  shareholders 
and  executive  committee  will  hold 
their  third  meeting  of  the  year  at 
the  Drake  Hotel,  Chicago,  begin- 
ning Aug.  25,  with  network  officials 
remaining  in  Chicago  for  the  NAB 
War  Conference  the  following 
week.  Executive  committee,  chair- 
manned  by  W^  E.  MacFarlane, 
WGX,  will  meet  Friday.  Directors 
and  shareholders  will  hold  their 
meeting  on  Saturday,  and  on  Sun- 
day network  and  affiliate  executives 
will  gather  at  the  network's  con- 
vention headquarters  at  the  Palmer 
House,  where  the  NAB  sessions 
Mill  be  held.  Immediately  follow- 
ing the  NAB  business  meeting  on 
Monday  (Aug.  28)  Mutual  v,ill  hold 
an  affiliates  meeting  in  the  Palmer 
House,  to  be  followed  by  a  cocktail 
party  for  MBS  stations. 


New  Campbell  Show 

CAMPBELL  SOUP  Co.,  Camden, 
N.  J.  is  signing  up  Olsen  &  Johnson 
for  a  network  program  which  will 
go  into  one  of  the  company's  two 
CBS  periods.  Final  deal,  however, 
is  contingent  on  whether  program 
and  time  are  mutually  satisfactory 
to  both  sponsor  and  talent,  with  the 
comedy  team  willing  to  conform 
their  humor  to  the  tastes  of  the 
sponsor.  Tentative  starting  date 
has  been  set  for  Sunday,  Dec.  10, 
indicating  that  the  new  show  will 
probably  replace  Radio  Reader's  Di- 
gest, sponsored  by  Campbell  9-9:30 
p.m.,  rather  than  the  Jack  Carson 
Show,  heard  Wednesday,  9:30-10 
p.m.  Agency  is  Ward  Wheelock 
Co.,  Philadelphia. 


THE  BRANHAM  COMPANy 
IS  PLEASED  TO  ANNOUNCE 
THE  APPOINTMENT  OF 

Joseph   F.  Timlin 

AS  MANAGER  OF  THE  RADIO 
DEPARTMENT  OF  THE  NEW  yORK  OFFICE 

THE  BRANHAM  COMPANY 

CHICAGO     NEW  yORK  DETROIT 
ATLANTA     DALLAS  CHARLOTTE 
ST.  LOUIS       A4EMPHiS       KANSAS  CITy 
SAN  FRANCISCO      LOS  ANGELES 
SEATTLE 


-  UprMMitMl  Notioiially  by  HEADLEY<ftEED  CO. 
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'  ACTIVE 
SALT  LAKE 
MARKET 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio    listening  market. 

• 

National  Representative 
JOHN  BLAIR  &  CO. 
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WFM«I 

YOUNOSTOWN 
OHIO 


CIO  Attacks  NAB  and  Code 

{Continued  from  page  12) 


METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 

New   York,   Chicago,    Detroit,.  Atlanta, 
San  Francisco 


The  CBS  Station  for  a 
million  peoplHn  22 
counties  of  3  states:.  , 
the  heart  of  the « 
Textile  South. 


I|f(|||i  5000  Watts  Day 
W\  'A  1000  Watts  Night 
llU  nSSOkc.  pnn 
Spartanburg.  S.  C.  uDu 
Represented  by  HollinEbery 


w  * 

H  *  N 

/  50,000  ^ 
/  WATTS 

KLX,  Oakland,  California 

.  .  .  May  I  commend  you  on  the 
excellent  idea  of  individual 
sales  presentations  for  AP 
Telescripts. 

Adriel  Fried 
General  Manager 


two  years  he  had  conducted  a  CIO 
program  on  WPAY  Portsmouth,  0., 
and  had  "difficulty"  because  of 
script  changes. 

"We  didn't  do  anything  about  it," 
he  explained.  "I  didn't  even  know 
at  that  time  there  was  a  Commis- 
sion." 

Mr.  Cabus  testified  that  "the  idea 
of  a  radio  program  was  encouraged 
by  our  president,  Winfield  Hutchin- 
son". He  said  the  union  made  no  at- 
tempt to  get  free  time  because  its 
officials  didn't  know  stations  had 
"free  time  for  educational  pro- 
grams". 

He  told  the  Commission  that  Al- 
bert J.  Lussheim,  former  labor  lead- 
er in  Germany  and  a  native  of  Ger- 
many, took  over  the  program  when 
Mr.  Evans  went  to  the  Army  last 
September,  but  that  members  ob- 
jected to  Lussheim's  programs  be- 
cause they  dealt  with  "interna- 
tional" problems. 

That  WHKC  is  the  "guinea  pig" 
of  the  CIO  campaign  against  the 
NAB  Code  and  against  station 
operations  in  general  was  indicated 
in  a  letter  from  the  Political  Ac- 
tion Committee  to  all  PAC  re- 
gional directors,  instructing  all 
local  unions  to  "immediately  apply 
for  radio  time  needed  between  now 
and  November"  and  to  report  to  the 
National  HDG  PAC  "all  refusals 
to  grant  or  sell  the  PAC  a  fair 
share  of  time  and  also  to  report  all 
cases  of  censorship".  The  avowed 
purpose,  as  set  forth  in  the  Hell- 
diver,  Local  927  publication,  was 
"to  coordinate  all  such  cases  as 
may  arise"  with  last  week's  hear- 
ing. 

NAM  Attacked 

Commissioner  Wakefield  denied 
a  petition  filed  by  Mr.  Goodman  on 
behalf  of  Mr.  Frankensteen,  as  the 
hearing  opened  Wednesday,  to  sub- 
pena  Alfred  P.  Sloan  Jr.,  chairman 
of  the  board  of  General  Motors  and 
a  director  of  the  Dupont  interests; 
James  S.  Adams,  president  of 
Standard  Brands,  and  William  S. 
Rainey,  radio  director  of  the  NAM. 
When  Commissioner  Wakefield  in- 
quired as  to  how  the  CIO  proposed 
to  "bring  this  home  to  WHKC",  Mr. 
Goodman  said  "WHKC  has  accept- 
ed three  programs  of  NAM  mem- 
bers". 

He  charged  that  the  NAM  broad- 
casts are  "slanted  against  organ- 
ized labor"  and  "in  favor  of  the  Re- 
publican candidate  for  President 
and  against  the  Democratic  candi- 
date". Louis  G.  Caldwell,  Washing- 
ton counsel  for  WGN  and  Mutual, 
delivered  several  scripts  of  Fulton 
Lewis  jr.,  Boake  Carter  and  Col. 
Robert  McCormick,  publisher  of  the 
Chicago  Tribune,  who  participated 
in  Chicagoland,  a  Mutual  program 
originating  at  WGN.  He  said  other 
scripts,  subpenaed  by  the  CIO,  were 
"'on  the  way". 

Although  Mutual  and  WGN  were 
not  involved  in  any  of  the  issues, 
Mr.  Caldwell  said  he  wanted  to 
make  it  plain  that  he  felt  the  "'is- 
sues being  raised  are  in  flat  con- 
tradiction  of  Section  326   of  the 


Communications  Act  and  in  viola- 
tion of  the  first  amendment  to  the 
Constitution,  which  prohibit  the 
Commission  from  exercising  censor- 
ship." 

Opening  for  WHKC  Mr.  Loucks 
declared  that  '"both  the  order  it- 
self and  the  procedure  are  unusual". 
Mr.  Everson  told  of  a  conference 
on  June  1,  1943,  with  CIO  officials 
at  which  time  a  contract  was  signed 
for  the  52-week  series  and  an 
amicable  agreement  was  reached  as 
to  the  type  of  program  to  be  pre- 
sented. He  said  the  UAW-CIO  pro- 
gram was  the  first  ever  sold  to  a 
labor  organization  by  the  station. 

Denies  Station  Deleted 

He  denied  that  the  station  de- 
leted any  portions  of  Mr.  Franken- 
steen's  speech,  hut  that  the  UAW- 
CIO  had  been  notified  that  the 
speech,  as  submitted,  would  have 
to  be  rewritten.  "We,  ourselves,  did 
not  delete  these,"  said  Mr.  Everson, 
referring  to  portions  of  the  original 
speech  which  the  CIO  had  charged 
were  deleted  by  the  station.  "We 
hadn't  the  slightest  idea  what  was 
taken  out  until  10  days  later.  I  ob- 
jected to  the  general  tenor  of  the 
speech." 

Mr.  Everson,  manager  of  WHKC 
since  1935,  declared  that  the  present 
protest  was  the  only  criticism  the 
station  had  heard  in  the  nine  years 
he  had  guided  it.  He  said  that  "up 
to  Frankensteen  the  programs  were 
constructive  and  informative. 
Frankensteen  came  to  town  and 
wanted  to  do  just  the  opposite." 


Kintner  Honored 

LT.  COL  ROBERT  E.  KINTNER, 
who  becomes  Blue  v-p  Sept.  15, 
on  terminal  leave  from  the  Army, 
was  awarded  the  Legion  of  Merit 
last  week  for 
"outstanding  abil- 
ity and  devotion 
to  duty  in  inter- 
preting the  mis- 
sion of  the  Army" 
in  his  assignment 
with  the  War 
Dept.  Bureau  of 
Public  Relations. 
The  citation  fur- 
ther stated,  "His 
sympathetic  and 
cooperative  attitude  toward  repre- 
sentatives of  the  press  .  .  .  contrib- 
uted materially  to  the  prestige  of 
the  Army."  Col.  Kintner  was  in  the 
Bureau  of  Public  Relations  from 
late  1942  to  May  28,  1944. 


Col.  Kintner 


W,  A.  WINTERBOTTOM,  vice-pres- 
ident and  general  manager  of  RCA 
Communications,  Inc.,  New  York,  who 
died  July  8.  on  Aug.  1  was  posthu- 
mously awarded  the  Signal  Corps' 
Certificate  of  Appreciation  and  cited 
for  "services  of  immense  value"  to 
the  Army  Signal  Corps. 

He  asserted  that  Mr.  Franken- 
steen had  never  asked  for  free  time 
to  discuss  controversial  issues.  He 
testified  that  the  programs  of 
Messrs.  Lewis,  Carter,  Close  and 
McCormick,  to  which  the  CIO  has 
objected  as  being  "biased"  and 
"one-sided",  were  network  origina- 
tions. 

Mr.  Everson  opposed  any  rule 
which  would  require  stations  to  pro- 
vide "equal  time"  to  answer  so- 
called  controversial  issues  on  the 
grounds  that  it  would  disrupt  pro- 


1 


THE  MIRAGE 
OF  MONEY 
PROGRAMS 


Here  ure  Hooperatings 
for  the  8:00-12:00  AM, 
Monday  through  Friday 
period  before  and  during 
the  WSAl  "Man  With 
the  Money"  program. 


BEFORE  "MONEY  MAN" 

DURING  "MONEY  MAN" 

STATION 

RATING 

STATION 

RATING 

WSAl 

24.0 

WSAl 

31.8 

A 

16.5 

A 

17.8 

B 

13.0 

B 

13.3 

C 

12.2 

C 

10.9 

WSAl  believes  today,  as  it  always  has,  that  only  sound 
programming  can  produce  sound  station  ratings. 
Figures  like  the  above,  plus  the  report  of  Dr.  Herman 
S.  Hettinger  in  our  brochure  "The  Mirage  of 
Money  Programs"  substantiate  our  point  of  view. 


Division  of  tlie  Crosley  Corp. 
CINCINNATI    2,  OHiO 

REPRESENTED  NATIONAltr  BY  SPOT  SALES,  INC.  NEW  YORK,  CHICAGO,  SAN  fRANCJSCO 


available  through 

PRESS  ASSOCIATION,  ISC 

90  Rockefeiirr  Ploio 
N-»  York,  N.  Y 


iram  service  and  result  in  nothing 

at  speeches  on  the  air. 

V  ''We  do  not  seek  the  right  to  an- 

|Rrer,"  interposed  Mr.  Goodman, 
t  [tVe  contend  we  were  refused  time 
!  k  speak  on  a  subject  which  Lewis 
.  jas  permitted  to  speak  on.  We 
1  lake  no  objection  or  opposition  to 

•  .lewis  even  now.  We  refer  to  his 

•  iscrimination  with  reference  to  la- 
'  ibr." 

'  :j  Mr.  Everson  testified  that  WHKC 

•  '^s  never  refused  time,  commercial 
'  |-  sustaining,  to  any  labor  organi- 

■  ktion.  He  added  that  between  July 
;  ;  1943,  and  June  30,  1944,  WHKC 
i  Bve  time  to  186  civic  and  kindred 
'  pganizations  which  "represent  the 
[  'hole  population  of  Columbus". 

i  i  Using  a  copy  of  the  station's  log 
!  pr  the  week  of  June  1,  Mr.  Ever- 
'  pn  cited  what  he  termed  a  "typi- 
kl"   week's   program,   which  in- 
luded     four    morning  religious 

■  coadcasts,   several   of   the  same 
rpe  on  Sundays,  a  dozen  or  more 

[  o-called  public  ser\-ice  features  in 
:hich  various  civic  organizations 
'  lok  part,  and  several  children's 
rograms.  He  mentioned  one  par- 
<:ular  broadcast  in  which  the  CIO 
I  ras   represented   along   ^\ith  the 
J  FL  and  other  organizations. 
iljMr.   Everson  asserted  that  all 
'l^wscasters  on  WHKC  were  in- 
||  'ta.-ucted  to  read  the  news  as  it  came 
;  k  on  the  special  radio  wire  which 
lUrves  the  station  without  "inter- 
.iolation,    comment    or  analysis". 

jcripts  of  many  Mutual  commen- 
i !  ators  and  newscasters  carried  by 
.  1/HKC  were  submitted,  although 
,  .bme  of  them  had  not  been  sub- 
;  enaed  by  the  CIO.  Under  direct 
.  xamination  by  Mr.  Loucks,  Mr. 
verson  asserted: 

Friend  of  Labor 

"I  can  truthfully  say  my  atti- 
1  ude  towards  organized  labor  has 
leen  very  friendly.  I  have  never 
jrned  down  a  labor  organization 
n  my  station  since  I  have  been 
aanager."  He  mentioned  that  the 
tation  carried  a  portion  of  the 
Inited  Shoe  Workers  of  America 
CIO)  convention  last  May  14  as 
■  sponsored  program  at  the  request 
(!f  the  union. 

I  Mr.  Evans,  testified  out  of  turn 
"hursday  afternoon  in  order  to  re- 
am to  his  work  at  the  Curtiss- 
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WHAS  Scholarship 

MUSICAL  scholarship  contest  is 
being  conducted  by  WHAS  Louis- 
ville, opening  Aug.  21,  to  determine 
the  best  young  voice  in  Kentucky 
or  Southern  Indiana.  The  winner 
will  get  a  four-year  scholarship  to 
the  U.  of  Louisville,  plus  a  paid 
job  on  a  regular  program  on 
WHAS.  The  contest,  in  cooperation 
with  the  Rotary  Club,  is  open  to 
graduates  of  high  schools  in  1942, 
'43,  or  '44.  The  finals  will  be  broad- 
cast over  WHAS  during  the  week 
of  Oct.  9. 


Wright  Corp.  Columbus  plant  as 
soon  as  possible.  He  identified  vari- 
ous scripts  which  had  been  changed 
before  broadcast  and  in  each  in- 
stance he  said  the  changes  were 
suggested  by  station  officials  on  the 
■'general"  ground  that  they  were 
controversial  and  might  not  be  good 
relations  between  management  and 
labor  at  the  Curtiss- Wright  plant. 

Loucks  Objects 

He  also  said  station  officials  had 
told  him  that  certain  speeches  and 
parts  of  dramatic  skits  were  con- 
troversial and  couldn't  be  broad- 
cast under  the  station's  standards. 
At  one  point  Mr.  Loucks  objected 
to  CIO  counsel's  questioning  which 
the  station  attorney  termed  "lead- 
ing questions".  Mr.  Goodman  ad- 
mitted they  might  be  leading,  but 
also  said  Mr.  Loucks  had  used  simi- 
lar tactics  with  Mr.  Everson. 

Mr.  Evans  testified  that  the  pur- 
pose of  the  dramatic  skits  was  "to 
illustrate  to  the  public  the  under- 
handed methods  of  some  employers 
to  undermine  unions".  He  said  the 
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dramatizations  were  "imaginary" 
but  that  Mr.  Moses  had  pointed  out 
"they  would  not  be  conducive  to 
good  management-labor  relations  at 
Curtiss-Wright". 

When  Mr.  Loucks  asked  the  wit- 
ness to  state  the  general  objections 
by  WHKC  to  his  scripts,  Mr.  Evans 
replied:  "Mr.  Moses  said  relations 
between  the  union  and  Curtiss- 
Wright  at  that  time  were  good,  and 
if,  by  this  program,  we  accused  the 
company  of  these  kind  of  tactics, 
it  would,  in  effect,  constitute  an  ac- 
cusation against  Curtiss-Wright." 

Mr.  Loucks  objected  to  an  "ap- 
parent discrepancy"  between  the 
scripts  identified  by  Mr.  Evans  and 
submitted  by  Mr.  Goodman  and 
those  submitted  from  the  station's 
files  which,  he  said,  were  "scripts 
used  in  the  production"  of  the  pro- 
gvams. 
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WLB  Refers  PetriUo  Defiance  to  OES 


(Continued 

very  sincerely,  that  your  organiza- 
tion, Mr.  Padway,  has  seen  fit  to 
join  that  very  small  company  of 
those  who  have  not  accepted  the  de- 
cisions of  the  War  Labor  Board." 


ELECTRICAL  AND  RADIO 
ENGINEER  OR  PHYSICIST 
for 

TELEVISION  WORK 


LARGE  AMUSEMENT  ENTER- 
PRISE requires  the  services  of 
electrical  engineer  with  knowl- 
edge high  frequency  and  elec- 
tronic circuits.  Location  New 
York  but  must  be  free  to  travel 
to  carry  on  field  tests. 
EXCELLENT  PRESENT  AND 
POST  WAR  OPPORTUNITY. 
Give  complete  details  and  if 
now  employed  in  war  industry 
state  condition  of  availability 
Our  organization  knows  of  this 
ad  and  replies  will  be  strictly 
confidential. 

Box  592,  BROADCASTING 


from  page  10) 

Mr.  Padway  argued  that  the 
present  case  is  not  the  same  one 
which  was  before  the  Board  when 
it  voted  to  appoint  a  panel,  that  the 
transcription  companies  who  were 
the  only  employers  before  the  Board 
at  that  time  are  now  out  entirely, 
and  that  the  recording  companies 
came  into  the  case  later.  "We  don't 
consider  ourselves  bound",  he  said, 
"by  the  inferences  of  implications 
contained  in  your  first  vote  to  set 
up  a  panel,  that  that  determined 
jurisdiction". 

He  said  the  Board  took  the  case 
on  prima  facie  showing  that  it  was 
a  labor  dispute  but  that  the  record 
now  shows  that  it  was  improper 
for  the  Conciliation  Service  on  the 
basis  of  law  to  transfer  the  case 
to  the  Board.  He  contended  that  in 
order  to  take  jurisdiction  the  Board 
must  have  a  dispute  involving  an 
employer-employe  relationship  but 
that  there  is  no  employment  rela- 
tionship in  this  case. 

"You  have  designated  something 
to  be  a  strike  which  isn't  a  strike", 
he  asserted,  and  he  reminded  the 
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Board  that  at  the  outset  of  the  case 
he  told  William  H.  Davis,  its  chair- 
man, that  "we  don't  care  if  we 
never  make  another  record  for  these 
or  any  other  employers.  We  don't 
want  employment  with  them  now  or 
at  any  time". 

"  r  repeat  that  statement  to  you 
now",  he  continued,  "in  case  there 
may  have  been  any  misunderstand- 
ing respecting  it,  that  we  do  not 
want  to  work  for  RCA  or  Columbia 
in  the  making  of  records.  We  don't 
want  to  work  for  them  under  any 
terms  or  under  any  conditions.  We 
want  it  considered  that  there  is  a 
complete  severance  of  relationship 
and  will  not  exert  any  economic 
pressure  upon  these  companies  at 
all.  We  want  this  Board  to  let  us 
alone.  .  .  . 

"You  are  putting  us  in  the  posi- 
tion of  saying,  'Lift  your  ban,  the 
effect  of  which  is  that  your  people 
go  back  to  work.  If  they  dont,  we 
will  transfer  the  case,  in  all  proba- 
bility, I  presume,  to  the  President 
and  he  will  make  you  go  back  to 
work'. 

"In  other  words,  you  are  start- 
ing in  motion  the  train  of  events 
that  would  impose  upon  us  involun- 
tary servitude." 

He  said  that  the  decision  in  this 
case  was  "one  of  the  worst  that  has 
been  rendered  by  the  Board,  wholly 
outside  your  powers,  not  within 
your  jurisdiction,  and  doing  some- 
thing which  Congress  has  refused 
to  do;  namely,  conscript  man- 
power". 

Simple  Issue 

Lloyd  K.  Garrison,  public  mem- 
ber, reminded  Mr.  Padway  that  his 
arguments  on  the  merits  of  the  case 
were  fully  explored  by  the  panel 
and  that  "the  question  is  purely  and 
simply  whether  your  organization 
is  going  to  abide  by  the  decision  of 
the  Board.  You  told  us  that  it  is 
not,  and  I  think  myself  that  that 
is  about  all  we  need  to  hear". 

Mr.  Padway  replied  that  he  went 
into  the  merits  of  the  case  "because 
jurisdiction  runs  like  a  thread 
throughout  every  proceeding  ffom 
it's  commencement  to  the  end".  He 
said  the  panel  '  pushed  and  pushed 
and  pushed  and  got  us  to  make  con- 
tracts" with  Decca  and  the  tran- 
scription companies  and  that  if  the 
AFM  gives  anyone  a  better  con- 
tract it  will  have  to  change  the  80 


KJAN  to  NBC 

KJAN    Monroe,    La.,    owned  by 
KNOW  Inc.,  and  operating  with  i 
250  w  on  1,450  kc,  about  Oct.  1  will 
become  affiliated  with  NBC  as  ai 
supplementary  station  to  the  south- 
western group. 


contracts  it  now  has  to  conform  to 
the  new  contract. 

He  said  the  Board  was  putting 
his  organization  in  the  position  of 
working  for  an  employer  for  $25 
even  though  80  other  companies  are 
paying  $35.  '"I  don't  think  there  is  ■ 
any  moral  right  in  any  tribunal  to 
subject  us  to  that  position,  and  I : 
don't  think  the  AFM  should  treat? 
the  80  employers  in  a  matter  of' 
competitive  advantage  in  that  sort  : 
of  commercial   dispute   and  give 
them  the  better  break;  and  I  don't 
think  you  by  your  order  should  ask 
them  to  weigh  the  terms  in  80  con- 
tracts to  yield  to  the  whim  or  the 
desire  of  two  companies  who  are 
living  in  the  pre-Victorian  age  with 
respect  to  what  constitutes  good 
labor  relations". 

Representing  the  AFM,  in  addi- 
tion to  Mr.  Padway,  were  A.  Rex 
Riccardi  and  Harry  J.  Steeper,  as- 
sistants to  the  president. 

Attending  for  the  companies  were 
Ralph  F.  Colin,  general  counsel, 
Columbia  Recording  Corp.;  C. 
Lloyd  Egner,  vice-  president,  NBC; 
J.  H.  McConnell,  general  counsel, 
RCA  Victor  Division  of  RCA;  Rob-i 
ert  P.  Myers,  assistant  general' 
counsel,  RCA  and  NBC;  J.  W.  Mur- 
ray, general  manager,  Record  Di- 
vision, RCA;  Edward  Wallerstein, 
president,  CRC;  and  Frank  White,, 
in  capacity  as  vice-president  and 
treasurer  of  CRC. 
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New  Business 

liAMPBELL  CEREAL  Co.,  Minneapolis, 
in  Sept.  12  starts  for  52  weeks,  Graham 
vUtcher — News,  on  7  NBC  stations,  Mon., 
jred.,  Fri.,  7-7:15  a.m.  (PWT).  Agency: 
jkymond  R.  Morgan  Co.,  Hollywood. 

jjoLGATE-PALMOLIVE-PEET  Co.,  Jer- 
iW  City  (Super  Suds),  on  Aug.  13  started 
iSondie  on  131  CBS  stations  Sun.,  8-8:30 
iTra.  and  Oct.  13  discontinues  Blondie  on 
!fl  Blue  stations  Fri.,  7-7:30  p.m.  Agency: 
fm.  Esty  &  Co.,  N.  Y. 

lEVER  BROS.,  Cambridge  (Swan  Soap), 
i  resuming  George  Burns  &  Grade  AUen 
I'ug.  15,  Tues.,  9-9:30  p.m.,  will  add  8  CBS 
Jiations  (WFMD  WJLS  KTBC  KEYS 
.(GBS  WSAU  KSJB  KTTS),  making  a 
-ttal  of  137  CBS  stations.  Agency:  Young 
f  Ruticam,  N.  Y. 

SiENERAL  FOODS  Corp.,  New  York 
[Post  Toasties) ,  on  Sept.  17  starts  Fanny 
price  in  Toasties  Time  on  113   CBS  sta- 

iions.  Sun.,  6:15-7  p.m.  Agency:  Benton  & 
lowles,  N.  Y. 

ciROWN  SHOE  Co.,  St.  Louis,  on  Sept.  2 
egins    Smilin    Ed     McConneU    and  his 

=  uster  Brown  Gang  on  52  NBC  stations, 
Bt.,   10-10:30  a.m.  Agency:   Leo  Burnett 

0.  ,  Chicago. 

''ORDEN  Co.,  Sales  division.  New  York 
dealers,  distributors),  on  Sept.  8  starts 
ifappv  Island  on  182  Blue  stations,  Fri., 
-7:30  p.m.  Agency:  Young  &  Rubicam, 
IpT.  Y. 

;|EORGE  W.  LUFT  Co.,  New  York  (Tan- 
lee  Lipstick),  on  Aug.  24  starts  Tangee 
Program    with    Sammy    Kaye    and  Paul 

tjs^inchell  on  80  MBS  stations,  Thurs.,  8:30-9 
.m.  Agency :  Warwick  &  Legler  Inc.,  N.  Y. 
'RED  HOUSER  FOR  SENATOR,  Los 
f.ngeles  (political),  on  Sept.  11  starts  for 
weeks.  Political  Talk,  on  16  Don  Lee  Cal. 
ations,     Mon.,     6:45-7     p.m.  (PWT). 

'  ■  gency:   Lockwood-Shackelford  Adv.,  Los 

>  .  .ngeles. 

ELAWARE  Lackawanna  &  Western 
"  cal  Co.,  New  York  (blue  coal)  on  Sept. 
■  1  resumes  for  about  26  weeks  The  Shad- 
.   (  on  29  MBS  stations  Sun.,  5:30-6  p.m. 

gency:  Ruthrauff  &  Ryan,  N.  Y. 
-  ENERAL  FOODS  Corp.,  New  York 
:  Maxwell  House  Coffee) ,  on  Aug.  31  re- 
imes  Maxwell  House  CojSee  Time,  with 
rank  Morgan  on  130  NBC  stations, 
hurs.,  8-8:30  p.m.  Agency:  Benton  & 
owles,  N.  Y. 

ROCTER  &  GAMBLE  Co.,  Cincinnati 
iDuz),  on  Sept.  9  resumes  Truth  or  Con- 
'.guences  on  129  NBC  stations.  Sat.,  8:30-9 
.m.  Agency:  Compton  Adv.,  N.  Y. 
-EVER  BROS.,  Cambridge,  Mass. 
Vimms),  on  Aug.  16  resumes  The  Frank 
inatra  Show  on  132  CBS  stations.  Wed., 
-9:30  p.m.  Agency:  J.  Walter  Thompson 
N.  Y. 

ROVE  LABS.,  St.  Louis  (drugs),  on 
■ct.  2  starts  Lanny  &  Ginger  on  approxi- 
lately  220  MBS  stations  Mon.,  Wed.  & 
'ri.,  11:55  a.m.  to  12  noon.  Agency:  Rus- 
=1  M.  Seeds  Co.,  Chicago. 
IMERSON  RADIO  &  Phonograph  Corp., 
few  York,  on  Aug.  27  replaces  Green  Vil- 
nj,  USA,  on  63  MBS  stations.  Sun.,  5-5:30 
.m.  with  You  Can't  Take  it  With  You. 
igency:    William    H.    Weintraub    &  Co., 

1.  Y. 
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Balliett  to  Retire 

CARL  J.  BALLIETT  retires  this 
week  as  active  chairman  of  the 
board  of  Morse  International  Inc., 
New  York,  and  is  moving  his  resi- 
dence to  Pennsylvania.  He  will  re- 
tain his  present  title  and  will  par- 
ticipate in  certain  agency  business. 
Russell  Wertz,  sales  manager  of 
the  printing  division,  C.  E.  Shep- 
pard  Co.  has  been  named  chairman 
of  the  war  activities  council  of  the 
Advertising  Club  of  New  York, 
position  formerly  held  by  Mr. 
Balliett. 


Network  Changes 
p.  LORILLARD  Co.,  New  York  (Old  Gold 
cigarettes),  on  Aug.  13  shifted  Old  Gold 
Show  on  126  NBC  stations.  Sun.,  10:30-11 
p.m.,  from  Hollywood  to  New  York. 
Agency:  J.  Walter  Thompson  Co.,  New 
York. 

AMERICAN  DAIRY  Assn.,  Chicago  (butter 
&  dairy  products),  has  added  KOA  Denver, 
KDYL  Salt  Lake  City,  KSEI  PocateUo,  Ida., 
KTFI  Twin  Falls,  Ida.,  to  the  approximate 
50  NBC  stations  broadcasting  Voice  of  the 
Dairy  Farmer,  a  quarter  hour  news  show 
featuring  Clifton  Utley  and  Everett  Mitch- 
ell, heard  on  Sundays.  Agency:  Campbell- 
Mithun,  Chicago. 

EVERSHARP  Inc.,  Chicago  (pens,  pen- 
cils), on  Aug.  13  added  to  Take  it  or  Leave 
It  Sun.,  10-10:30  p.m.,  17  CBS  stations 
(WJLS  WDWS  WD  AN  WSOY  WTAX 
WFMD  WENT  WWNY  WHOP  WPAD 
WLBC  KTBC  KEYS  KGBS  KSJB  WSAU 
WHUB),  making  a  total  of  141  CBS  sta- 
tions. Agency:  Blow  Co.,  N.  Y. 
GULF  OIL  Corp.,  Pittsburgh  (motor  oil, 
gas),  has  added  to  We,  the  People,  Sun., 
10:30-11  p.m.,  6  CBS  stations  (KGGM 
KVSF  WJLS  WHUB  WERC  WMBC), 
making  a  total  of  102  CBS  stations.  Agen- 
cy :  Young  &  Rubicam,  N.  Y. 
STANDARD  BRANDS,  New  York  (Ten- 
derleaf  Tea) ,  on  Sept.  4  will  add  to  'Mary 
Marlin,  Mon.  thru  Fri.,  3-3:15  p.m.,  8  CBS 
stations  (KSJB  WKMO  KTTS  KGBS 
KEYS  WHUB  WENT  WSAU),  making  a 
total  of  141  CBS  stations.  Agency:  J. 
Walter  Thompson  Co.,  N.  Y. 


J.W-T  PRODUCERS 
SHIFTED  ON  COAST 

ROBERT  BREWSTER,  Hollywood 
producer  of  J.  Walter  Thompson  Co. 
on  NBC  Kraft  Music  Hall,  has  been 
shifted  to  CBS  Frank  Sinatra  Show 
succeeding  Earl  Ebi.  Writing  staff  un- 
der direction  of  Hendrick  Vollaerts 
consists  of  Bill  Telack,  Jerry  Gollard 
and  Virginia  Radcliffe. 

Mr.  Ebi  takes  over  production  of 
NBC  Chase  &  Sanborn  Show  when 
the  program  resumes  on  Sept.  3.  He 
succeeds  Tony  Stanford.  Under  Vic 
McLeod,  writers  of  that  program  are 
Alfred  Johansen,  Alan  Smith  and  Bob 
Mosher.  Al  Rinker,  former  Hollywood 
producer  of  NBC  Old  Gold  Show  as- 
sumes that  post  on  NBC  Kraft  Music 
Hall,  with  Dave  Gregory  as  chief 
writer,  assisted  by  Stanley  Davis,  Elon 
Packard,  Chet  Castellaw,  Fred  Fox, 
Rupert  Prey  and  Leo  (Ukie)  Sherin. 

With  no  successor  named  for  the 
late  Daniel  J.  Danker,  vice-president, 
who  died  on  July  5,  Norman  Black- 
burn is  handling  talent  buying  for  all 
programs  and  administrative  end  of  the 
agency's  Hollywood  radio  business. 
Anthony  Stanford,  as  senior  producer, 
will  act  in  a  supervisory  capacity  on 
programs  originating  from  Hollywood 
and  New  York. 

Carroll  Carroll,  withdrawing  as 
writer  on  NBC  Kraft  Music  Hall,  will 
supervise  writers  and  create  new  pro- 
gram ideas.  Stanford  and  Carroll  will 
be  on  a  shuttle  basis  between  the 
agency's  New  York  and  Hollywood 
offices.  Evelyn  Finnie,  for  many  years 
secretary  to  Mr.  Danker,  and  for  the 
last  six  months  handling  contacts  on 
CBS  Lux  Radio  Theatre,  will  continue 
to  book  talent  for  that  program. 


FIRST  direct  radio-telegraph  service 
between  New  York  and  Bombay,  said 
to  be  the  longest  direct  circuit  in  the 
world,  was  put  into  operation  by  RCA 
Communications  Inc.,  last  Tuesday  at 
12:01  a.m. 


Low.est  New  York  Rate  Card 


WLIB's  rate  is  from  60%  to  310%  less  than  that  of  any 
other  New  York  independent  station  on  a  dollar  basis. 

Projeaed  against  Hooperatings,  WLIB  compares  most 
favorably  with  the  other  stations  purely  on  a  cost-per-listener 
basis.  But  when  the  quality  of  the  WLIB  audience  is 
considered  simuhaneously  with  the  cost-per-listener,  WLIB 
stands  out  as  a  "must"  to  complete  your  coverage  of  the  New 
York  market. 


RKO  BUILDING 


RADIO  CITY 


NEW  YORK 


$15,000.00  AI\D  VP 
RADIO  SALES 
MANAGER 

WANTED 

The  man  we  want  is  a  most  un- 
usual guy.  He's  never  made  $4,- 
000  a  year.  He's  never  been  an 
executive.  He  probably  doesn't 
know  all  the  best  New  York 
Agency  people. 

The  guy  we  want  is  probably 
between  20  and  30  years  of  age 
and  until  recently  at  least  he 
had  a  patch  in  his  pants.  He  may 
be  working  at  some  jerkwater 
station  or  on  starvation  salary  at 
some  high  class  network  outlet. 
Or  he  may  have  had  that  ex- 
perience before  he  went  into 
Uncle  Sam's  Army  or  war  work. 
If  so,  he's  now  released  and  ready 
to  go. 

He's  got  to  know  radio  and 
how  radio  is  sold.  He's  got  to 
know  he's  the  best  damn  Sales- 
man that  ever  lived.  He's  got  to 
have  the  ants  in  his  pants  that 
will  make  him  work  from  24  to 
48  hours  a  day  till  he  gets  what 
he  wants  .  .  .  till  HE  GETS  IT! 
.  .  .  and  not  on  any  silver  platter. 

HERE'S  THE  SET-UP 
The  station  that  wants  this 
man  is  one  of  the  smartest  run, 
250-watt,  full-time  independent 
stations  in  the  country,  owned 
and  operated  by  two  guys  who 
came  up  in  radio  the  hard  way. 
The  station  is  located  in  a  top 
eastern,  metropolitan  county  of 
250,000  population.  There  is  no 
competition  for  the  local  retail 
merchants'  radio  dollars. 

The  station  has  been  success- 
ful from  its  start  two  years  ago. 
Now  making  good  gross  and  net 
profits.  Only  a  guy  with  the 
"itch"  can  take  it  a  lot  higher. 

HERE'S  THE  PAY-OFF 
The  guy  we  want  will  come  in 
first  as  a  salesman  on  straight 
commission  ...  no  drawing  ac- 
count. He'll  only  get  15%  of 
total  sales  until  his  weekly  bill- 
ings go  to  $300.  Then  he'll  get 
20%.  When  his  sales  are  up  to 
$600  per  week,  he'll  get  25% 
overall  and  on  everything  over. 

That  plan  is  based  on  the  con- 
viction of  the  guys  who  run  the 
station  that  the  man  who  won't 
get  off  his  fanny  isn't  worth 
much  but  that  the  guy  who'll  get 
out  and  slug  deserves  a  break  .  . 
with  NO  ceiling  on  earnings. 

The  man  who  proves  himself 
in  this  way  can  have  just  about 
anything  he  wants  including  the 
sales-managership  and  a  swell 
job  for  life  under  friendly,  ideal 
working  conditions.  (We  don't 
believe  in  driving  ...  just  pay- 
ing off  to  the  man  who  drives 
himself.) 

HOW  TO  GET  THE  JOB 
Just  write  for  traveling  direc- 
tions and  come  on  if  you  can  tell 
by  this  ad  that  we're  not  kid- 
ding. If  you  want  more  facts 
and  details  you're  probably  not 
the  man.  However,  if  you've  got 
a  family  and  just  want  to  be 
sure  we're  on  the  level,  then 
write  and  ask  us.  We'll  give  you 
a  guarantee  that  the  opportunity 
is  just  as  stated.  YOU'LL  have 
to  figure  out  what  you  can  do 
with  it. 

IF  mTERESTED  JUST  WRITE 
Box  590,  BROADCASTIISG 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 AUGUST  12  TO  AUGUST  18  INCLUSIVE  


Decisions  .  .  . 

AUGUST  14 
WFOR  Hattiesbnrg,  Miss. — Granted  con- 
sent assign,  license  of  WFOR  from  Forrest 
Broadcasting  Co.  to  C.  J.  Wright,  B.  M. 
Wright,  and  C.  J.  Wright  Jr.,  partnership 
d./lj  as  Forrest  Broadcasting  Co.  No  money 
involved. 

U.  of  Southern  California,  Los  Angeles, 
Calif. — Granted  CP,  for  new  non-commer- 
cial, educational  station  operate  on  42,900 
kc,  1  kw,  special  emission  for  FM,  subject 
approval  of  site  by  CAA. 

WGTC  Greenville,  N.  C. — Granted  renewal 
license  for  period  ending  12-1-45. 


KIUL  Garden  City,  Kans.— Granted  CP 
to  increase  power  from  100  to  250  w  and 
make  changes  in  transmitting  equipment, 
subject  condition  that  permittee  will  install 
antenna  which  will  comply  with  regulations 
when  materials  become  available  and  sub- 
ject FCC  Supplemental  Statement  of  Policy 
of  1-26-44. 

Elm  City  Broadcasting  Corp.,  New  Haven, 
Conn. — Granted  CP,  for  new  station  to 
operate  on  1340  kc,  250  w  unlimited,  subject 
approval  of  transmitter  site,  antenna  by 
CAA  and  in  accordnce  with  FCC  procedure 
under   1-26-44  policy. 


l>ltOFE<«SIO-\AL 
I»  I  It  E  C  T  O  It  Y 


Jansky  &  Bailey 

An  Organization  of 
Qualified  R  wdio  Rnginpen 
DEnirATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg„  Wash.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO 2-7859   


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsfy  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communicatiuns,  Inc. 

66   Broad   St..   ^rl.   \  urk   4.  N.  \. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  BrooHcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       D! -.trict  82 1  5 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R,  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


.  _^  .  Radio  Engineering  Consultantt 
^**?nnrnV  Frequency  Monitoring 

Cemmercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  32 1  E.  Gregory  Boulevard,  Kantai  Cty,  Mo. 

•  Cross  Roadi  of  Hie  World,  Hollywood,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St„  N.W.,  Washington  5,  D.  C 


PAUL    A.  deMARS 

Consulting  Electricol  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  M.  Mcintosh 

Consulting  Radio  Engineers 
Shorcham  BIdg.         ME.  4477 
Washington,  D.  C. 


AUGUST  16 

Air  Waves,  Inc.  and  Louisiana  Comma- 
nications.  Inc.,  Baton  Rouge,  La. — Granted 
petitions  permit  reinstatement  applications 
for  CPs  for  new  stations  and  ordered  ap- 
plications be  designated  for  further  con- 
solidated hearing,  both  applications  re- 
quest 1400  kc,  250  w  unlimited. 

WCLE  Cleveland — Granted  30  days  ad- 
ditional time  satisfy  cond.  grant  of  May 
16  authorizing  frequency  change,  increase 
in  power  and  hours  of  operations  and  move 
of  station   from    Cleveland    to  Akron. 

KFXD  Nampa,  Ida.;  Queen  City  Broad- 
casting Co.,  Boise,  Ida. ;  Frank  C.  Carman, 
David  G.  Smith,  Jack  L.  Powers  and  Grant 
R.  Wrathall,  d/b  as  Idaho  Broadcasting 
Co.,  Boise — Designated  for  consolidated 
hearing  application  of  KFXD  for  CP 
change  from  1230  to  580  kc,  from  250 
w  to  1  kw,  install  new  transmitter  and 
DA,  move  transmitter  site  and  establish 
main  studio  at  Boise,  with  application  of 
Queen  City  Broadcast  Co.  for  new  station 
on  600  kc,  1  kw,  DA-N,  unlimited,  and 
application  of  Idaho  Broadcasting  Co.  for 
new  station  1340  kc,  250  w.  unlimited. 

WGKV  Charleston,  W.  Va.— Granted  pe- 
tition for  order  to  take  depositions  re  ap- 
plication for  license  renewal  and  relin- 
quishment of  control.  Hearing  postponed 
to  Sept.  15. 

WJLS  Beckley,  W.  Va.— Granted  mo- 
tion change  date  of  oral  argument  from 
Aug.  30  to  Sept.  6  re  application  for  CP. 

Sam  Morris,  San  Antonio,  Tex. — Denied 
petition  intervene  in  hearing  on  applica- 
t'ons  of  KGKO  and  WBAP  Ft.  Worth  and 
WFAA  Dallas  for  license  renewal,  without 
prejudice  to  right  of  petitioner  to  appear 
at  hearing  Sept.  9  to  give  any  testimony 
he   mav  desire. 

WORL  Boston — Continued  to  Aug.  24 
hearing  scheduled  for  Aug.  17  on  appli- 
cation re  license  renewal. 

WMAM  Marinette.  Wis.— Granted  CP 
charge  hours  on  570  kc  from  250  w  D,  to 
100  w  N,  250  w  LS. 

KWG  Stockton,  Calif.— Granted  CP  au- 
thorizing power  increase  from  100  to  250  w 
and  changes  in  transmitter  and  antenna. 

KOW  Sai  Jose.  Calif.— Granted  CP  au- 
thorizing installation  of  new  ground  system. 

KROY  Sacramento.  Calif  .—Granted  CP 
authorizing  power  increase  to  250  w  and 
instal'at'on    of   new  transmitter. 

WDAK  Columbus,  Ga.— Granted  CP  au- 
thorizing move  of  studio  and  transmitter 
and  installation  of  new  antetina. 

WOOD  Grand  Rapids.  Mich. — Granted 
CP  authorizing  mo%'e  of  500  w  transmitt°r 
to  site  of  present  main  transmitter  to  be 
operated  as  auxiliary  transmitter  with  500 
w,  DA.  nght. 

WXYZ  Detroit— Granted  CP  authorizing 
move  of  auxiliary  transmitter  to  site  of 
main  transmitter  with  DA,  night. 

AUGUST  16 

WGKV  Charleston,  W.  Va.— Deferred 
consideration  on  petition  amend  application 
for  transfer  control  in  Doc.  No.  6581  until 
consideration  of  said  applications  on  their 
merits,  and  ordered  that  hearing  notice 
re  above  be  amended  to  add  an  additional 
issue. 


Applications  .  .  . 

AUGUST  14 

WTEL  Philadelphia — License  for  CP  in- 
creased  power  and   change  equipment. 

KASA  Oklahoma  City— Vol.  assign,  li- 
cense  to    Southwest   Broadcasting  Co. 

Greenville  News,  Greenville,  S  C. — CP  for 
new  hf  station  oh  44,100  kc  with  coverage 
of  23.687   sq.  mi. 

KFJI  Klamath  Falls,  Ore. — Transfer  con- 
trol of  licensee  corporation  from  George 
Kinca'd  and  Rachel  J.  Kincaid  to  Willard 
D.    Miller,  100%. 

Granite  District  Radio  Broadcasting  Co., 
Salt  Lake  City — CP  for  new  standard  sta- 
tion 1400  kc,  250  w,  unlimited,  amended  re 
change  in  transmitter  site. 

AUGUST  17 
Connecticut    Television    Co.,  Greenfield 
Hill,  Conn. — CP  for  new  commercial  tele- 
vis '..n   station  on  channel   8,  162.000-168,- 
000  kc. 

NBC,  Bound  Brook,  N.  J, — CP  for  new 
international  station. 

Glens  Falls  Broadcasting  Corp.,  Glens 
Falls,  N.  Y. — CP  for  new  standard  station, 
1230  kc,  250  w.  unlimited. 

WCMI  Ashland,  Ky. — Authority  determine 
operating  power  by  direct  measurement 
antenna  power,    1340  kc. 

Herbert  Kendrick  and  G.  L.  Hash,  part- 
nership d/Tj  Harrisburg  Broadcasting  Co., 
Harrisburg,  Pa. — CP  for  new  standard 
station  on    1400   kc,   250   w,  unlimited. 

Dixie  Broadcasting  Co.,  Montgomery, 
Ala. — Same. 

WATW  Ashland,  Wis. — CP  change  trans- 
mitter type,  increase  power  from  100  to 
250  w. 

KONP  Port  Anteles,  Wash.— Mod.  CP 
for  new  standard  station  for  change  in 
transmitter,  antenna,  and  approval  of 
transmitter   and  studio  sites. 


DC&S  Changes 

VELMA  CQATES,  for  more  than 
seven  years  in  charge  of  radio  com- 
mercial traffic  of  Benton  &  Bowles, 
New  York,  has  been  appointed  to  a 
similar  post  at  Doherty,  Clifford  & 
Shenfield,  New  York.  Ruth  Love- 
aire,  with  Benton  &  Bowles  the  last 
three  years,  and  previously  with 
MacFadden  Publications,  has  been 
appointed  radio  commercial  writer 
at  DC&S.  Agency  has  named  Marie 
L.  Brennan,  assistant  account , 
executive  on  Bristol-Myers  at  Fed-  • 
lar,  Ryan  &  Lusk,  New  York,  for 
the  past  19  years,  as  assistant  secre- 
tary of  the  corporation. 


AUGUST  18 

CBS,  New  York — CP  for  new  experi- 
mental te'evision  sta'ioi  on  470.000-486.000 
kc,  1  kw  and  special  emission  change 
frequencies  to  460.000  to  476,000  kc. 

The  Philadelphia  Inquirer,  div.  of  Tri- 
angle Publications  Inc..  Philadelphia,  Pa. — 
CP  for  new  FM  stat'on  on  48,100  kc, 
15,500  sq.  mi.  coverage  amended  change 
coverage  to  12,850  sq.  mi.  and  changes  in 
antenna. 

WHB   Kansas   City,  Mo.— CP   new  FM 

stat-oi  on  46.900  kc.  9,200  sq.  mi. 

KGY  Olympia,  Wash.- Vol.  assgn.  li- 
cense to  Tom  Olsen  from  coi-poratlon  to 
ind'vidurl  to  simplify  administration  of 
station  by  eliminating  formal  board  meet- 
ings and  other  details.  No  money  involved. 

Calendar  .  .  . 

WORL  Boston — License  renewal,  hear- 
ing set  for  Aug.  24. 


Sick's  on  NBC-Coast 

SEATTLE  BREWING  &  Malting 
Co.,  Seattle,  has  .started  a  weekly  1.5- 
minute  news  period.  Sat.  10-10  rl.o'p.m. 
(PWT)  on  XBC-Pacific  Coast  chain 
for  Sick's  Beer.  Contract  is  for  52 
weeks.  Placed  thro'isrh  Pacific  Na- 
tional Adv.  Agency,  Seattle. 


''Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVELT" 

When  you  stop  o\  The  Roosevelt* 
you  don't  risk  getting  marooned= 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  al 
The  Roosevelt  liquidates  a  lot  o\ 
bother. 

Rooms  tvith  bath  from  $4^0. 

HOTEL 


MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-  A  HILTON  HOTEL  - 
ROBERT   P.    V^ILLIFORD,   General  Manage 

Other  Hilton  Hotets  From  Coast  to  Coost 

TEXAS,  Abilene,  EI  Paio,  Longview,  lub 
bock,  Plainview;  NEW  MEXICO,  Albuquerque 
CALIFORNIA,  Long  Beach,  Lot  Ar<gelet,  Th 
Town  House;  MEXICO,  Chihuahua,  The  Palo 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi 
dent. 
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Help  Wanted 


[Lnted — Combination   first-class  engineer- 
-Lnnouncer,    for    southern    CBS  station, 
lon-defense   area.   $50.    Write  Box  527, 
BROADCASTING. 

ynouncer.  Experienced  newscaster,  also 
japable  of  routine  studio  work.  5  KW 
'Network  affiliate,  major  midwestern  mar- 
-set.  Opportunity  for  advancement.  Sal- 
'iry  commensurate  with  ability.  Include 
■'kll  data  in  first  letter.  Reply  confiden- 
:jial.  Box  540,  BROADCASTING.  

jfief  Engineer  for  250-watt  Midwest  sta- 
tion. Must  hold  a  Radio-telephone  first 
license,  and  be  capab.e  of  assuming 
feomplete  responsib.Lty  for  technical  op- 

iferations.    Sa  ary    S60.00   per    week.  En- 

tlose  a  snapshot,  and  complete  informa- 
ion  on  experience  and  education.  Box 
543,  BROADCASTING. 

•ansmitter  and  control  operator  for  250- 
cratt  stat.on  located  in  I-diana.  Salary 
bpen.  State  education,  experience  and 
•nelose  a   snapshot.   Box   544,  BROAD- 

■CASTING. 


^nsmitter  Engineer  for  5  KW  Midwest 
Station.  Must  hold  Radiotelephone  First 
Class   license.   Salary,   S45.00  per  week. 

-fe.lso,  control  room  operator.  Salary  $40 
per  week.  State  experience   and  educa- 

ifcion,  and  enclose  a  snapshot.  Box  546, 
BROADCASTING. 


;iyou  are  a  mail  pull  announcer  and  want 
a  position  with  a  Midwe  t  NBC  station 
.handling  some  of  the  better  mail  ac- 
counts here  is  an  opportunity  to  secure  a 
■  permanent  position  with  opportunity  for 
^advancement.  Applicant  must  be  expe- 
rienced in  handling  talent  and  ad-lib 
shows.  AH  replies  confidential.  Write 
pull  information  concerning  background 
experience,  draft  status  and  salary  ex- 
pected  to    Box    553,  BROADCASTING. 


anted — First  and  third  operators,  local 
Southern  station  with  extensive  post-war 
plans.  Permanent  positions.  Give  full  de- 
bails,  references,  etc.  Box  562,  BROAD- 
CASTING. 

anted — Chief  engineer  250  watt  midwest 
-  'station     Mutual    affiliate.    Cost    of  liv- 
--ing  low.   Permanent  position   for  draft 
..Exempt   man.    Box    574,  BROADCAST- 
ING. 

anted — Top-flight  announcer  for  5.000 
-iW  New  York  state  NBC  station.  Good 

basic   and   unusual  talent  opportunities. 
,i  Fine    opportunity    of    announcing  with 
''  this  progressive  key  station.  Apply  now 
'>Jio  Box  576,  BROADCASTING. 
A    . 

1  anted — Radio  engineers  with  experience 
Qin  frequency  modulation  transmitting 
yand  receiving  equipment.  Familiarity 
I  with  FCC  rules  and  field  operation  of 
P]  equipment  desirable.  Please  give  complete 
"^experience  and  education  in  letter  of 
application,  and  state  salary  desired.  Com- 
,  pany  located  in  the  midwest  where  liv- 
j  ing  conditions  are  good,  and  expenses 
fbelow  average.  Box  578,  BROADCAST- 
/^f^ING. 

'  anted — Experienced  radio  salesman,  also 
capable  of  assuming  local  sales  manager- 
ship. Permanent  position  with  an  NBC 
affiliate  in  a  Western  State.  Furnish  ref- 
erences and  background  in  first  letter. 
iBox  581,  BROADCASTING. 

slj'ianted — Man  experienced  in  radio  pro- 
'  I  motional  and  publicity  work  for  an  NBC 
set  affiliate  in  a  Western  state.  Furnish  ref- 
1  erences  and  Vaekground  in  first  letter. 
Box  582,  BROADCASTING. 

d-i  ■  : 

ianted — Two  first  class  transmitter  engi- 
9"l!neers.  Modem  living  quarters  furnished 
iLjermanent  operators.  Write,  giving  full 
'"^  ^details,  family,  affiliations  ard  history  of 
Q*[iemployment.  Box  588,  BROADCASTING. 

Oat'anted — Salesman  with  "ants  in  his  pants" 
Ito  become  salesmanager.  See  full  col- 
umn ad,  page  63  this  issue. 

«ief  Engineer.  State  age,  experience, 
^qualifications  and  salary  expected. 
WMIS,  Natchez,  Mississippi. 

noronghly  good  deal.  Wanted  two  first  or 

r' second  class  engineers.  Good  pay.  Short 
hours.  Pleasant  working  schedule. 
KFNF,    Shenandoah,  Iowa. 

•4)  

aening  for  capable  young  lady.  Combina- 
tion program  and  mike   work.  WEGO, 
^„  Concord,  N.  C. 


nnouncer-Operator  wanted.  Must  have 
first  class  radiotelephone  license  and  be 
capable  of  announcing  news  and  com- 
mercials. Give  experience,  draft  status 
and  salary  required  first  letter.  Radio 
Station  KSEI,  PocateFo.  Idaho. 


i — Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  SI. 00.  Situation  Wanted  10c  p«r  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  oil  bold  face  caps.  Count  3  words  for  blind  box  number.  'Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  Notional  Press  BIdg.,  Washington  4,  D.  C 


iperienced  announcer  wanted.  All  around 

man  for  permarent  position  with  good 
opportunity.  KILO,  Grand  Forks,  N.  D. 


Help  Wanted  (Cont'd) 

Announcer — Must  have  experience.  State 
complete  qualifications  and  salary  ex- 
pected. Write  or  phone  Radio  Station 
WSAM,    Saginaw,  Michigan. 

Busy  WHEB  seeks  qualified,  all-around 
announcer,  preferably  discharged  veteran, 
with  good  voice,  good  nature  and  gump- 
tion. Progressive  management,  with 
sound  id-as  both  today  and  tomorrow. 
Transcription,  and  your  story,  please. 
Wire  or  write  Program  Director, 
WHEB,  Portsmouth,  New  Hampshire. 

News  Editor-Newscaster.  Opening  for 
qualified  man  with  experience  and  back- 
ground for  dominant  news  station  in 
central  Kansas.  Good  salary  and  work- 
ing conditions.  Permanent.  Wire  col- 
lect your  qualifications.  KFH,  Wichita, 
Kansas. 

Wanted — Transmitter  engineer  for  five  kilo- 
watt regional.  Must  have  first  phone 
license.  Permanent  position  not  draft 
vacancy.  Anyone  without  previous 
broadcast  experience  need  not  apply. 
Give  complete  details  first  letter.  Harold 
Beckholt,  Chief  Engineer,  WSPA,  Spar- 
tanburg,  South  Carolina. 

Excellent  positions  open  for  electrical, 
electronic  engineers;  first,  second,  third 
class  radio  engineers;  production  men; 
junior,  senior  announcers  ;  station  execu- 
tives; news  editors  ;  time  salesmen  ;  ra- 
dio telephone,  telegraph  operators.  Wilson 
Employment  Service,  Inc.,  Union  Com- 
merce Building,  Cleveland.  Ohio. 

Wanted — Experienced,  capable  first  class  en- 
gineer. Give  full  particulars.  KTHS,  Hot 
Springs,  Arkansas. 

Wanted  at  Once.  Operator  or  operator- 
announcer  holding  restricted  telephone 
permit.  Give  experience,  draft  status 
and  salary  required  in  first  letter.  WPAD, 
Paducah,  Kentucky. 

Wanted — Chief  Engineer  for  250  watt 
Blue  Network  station.  Good  salary.  State 
salary  and  experience.  Address  F.  C. 
Ewing,  WGRM,  Greenwood,  Miss. 

Wanted — Engineer  with  first  class  papers. 
Also  an  announcer.  Give  starting  salary 
expected  in  first  letter.  Regular  job.  Con- 
tact Manager,  Radio  Station  WBRW. 
Welch.  West  Virginia. 

5  KW  Midwest  NBC  station  has  opening 
for  experienced  announcer  capable  han- 
dling newscasts  as  well  as  straight  com- 
mercial. Applicant  must  be  draft  de- 
ferred. This  is  a  permanent  position  with 
going  concern  under  good  management 
and  with  excellent  post-war  opportunity 
for  advancement.  Salary  approximately 
§200.00  per  month.  Send  transcriptions  as 
well  at  letter  with  full  information  con- 
cerning background  and  experience  to 
KSOO,  Sioux  Falls,  South  Dakota.  All 
replies    considered  confidential. 

Salesman  who  can  make  $15,000  and  np. 

Turn  to  page  63  this  issue. 

Large  Washington,  D.  C.  advertising  agen- 
cy has  an  opening  in  radio  department 
for  experienced  copy  writer.  In  applying, 
stale  age,  experience,  and  background. 
Salai-y  of  S200  monthly  to  start.  Excel- 
lent opportunity.  Box  593,  BROADCAST- 
ING. 

Situations  Wanted 

Do  you  need  an  experienced  dramatic 
script  writer  with  fresh  ideas  and  un- 
usual talent?  Write  Box  444,  BROAD- 
CASTING. 

Station  Manager — Eleven  years  experience 
all  phases  broadcasting.  Excellent  ref- 
erences, good  record.  Now  employed. 
Available  thirty  to  sixty  days  notice. 
Prefer  operating  agreement  with  salary 
and  bonus.  WiU  give  your  station  smooth 
operation  with  maximum  profit.  South  or 
southeast  preferred.  Write  Box  515, 
BROADCASTING. 

Newspaperman  seeks  position  with  radio 
news  department.  Radio  experience  lim- 
ited. Forceful  writer  who  can  put  pep 
into  newscasts.  Years  of  experience  in 
i,,rl~-'-o-  "Pws  values.  Box  567,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

Script  Writer — Young  woman,  college 
graduate,  ambitious,  imaginative,  hard 
working.  Box  586,  BROADCASTING. 

Station  Manager  or  commercial  manager. 
Excellent  management  record  with  local 
independent  and  with  network  affiliate. 
Desires  change.  6  years  radio,  6  years 
newspaper,  sales  representative  national 
concerns  5  years.  Available  for  interview 
at  N.A.B.  Convention.  Box  656,  BROAD- 
CASTING. 

Announcer — Chief  announcer  of  large  mid- 
western  station  desires  a  change  to  a 
more  progressive  organization.  Box 
568,  BROADCASTING. 

Newsman — Seven  years'  broadcasting  ex- 
perience, network  for  two  years.  Col- 
lege graduate,  extensive  historical  back- 
ground, lecturer.  Desires  affiliation  with 
east  or  west  coast  station  as  news 
editor,  newscaster,  and  commentator. 
Must  be  good  proposition.  Box  569, 
BROADCASTING. 

Radio  Engineer  age  34  with  over  a  years' 
experience  as  chief  engineer  of  a  5 
kw  hroadcast  Ftation,  one  year  as  chief 
engineer  of  500  W  police  radio  station 
and  several  years  design  and  develop- 
ment work,  wants  position  on  west 
coast.  Is  able  to  do  design  work  for 
new  construction  including  antennas. 
Box    571,  BROADCASTING. 

Young  man,  28,  draft  exempt,  six  years' 
announcing  and  sales  experience.  Single, 
so' er,  and  interested  in  be;t  offer  any- 
where in  United  Slates.  Audit. on  tran- 
scription. Available  one  week's  notice. 
Address    Box     572,  BROADCASTING. 

Salesman  —  Desires  change  permanent 
managerial  future.  Young,  experienced 
national,  regional  accounts,  background 
announcing  production.  "Plugger",  mar- 
ried, non-drinker,  civic  activities.  Box 
575,  BROADCASTING. 

Program  Director — Honorably  discharged 
Marine  with  six  years  programming- 
announcing-writing  wishes  permanent 
PD  position.  Network  experience.  Now 
w;th  5  kw  Ohio  station.  Will  go  any- 
where but  south.  Available  for  inter- 
view at  NAB  Convention  in  Chicago 
latter  part  of  month.  Box  577,  BROAD- 
CASTING. 

General  or  sales  manager.  Eleven  years 
local,  regional  and  clear  channel  sta- 
tion operation,  writing,  announcing, 
production,  programming,  selling  and 
management.  Will  be  at  NAB  Con- 
vention. Inquire  at  BROADCASTING 
suite  or  write  Box  579,  BROADCAST- 
ING. 

Read  this  if  you  want  someone  with  real 
experience  in  writing,  producing,  pro- 
gramming promotion  and  publicity.  Draft 
exempt  married  man  with  family  desires 
permanent  position  with  progressive 
eastern  station.  Eight  years  experience. 
Executive  ability.  Plenty  of  ideas  to  boost 
s'at-on  and  sales.  Complete  inforrna*ion 
on  request.  Box  583,  BROADCASTING. 

Newscaster-Commentator — Must  also  have 
opportunity  serve  in  executive  capacity, 
public  relations.  Box  584,  BROADCAST- 
ING. 

Transmitter  Engineer — First  class  license. 
Five  years  experience.  Will  only  accept 
permanent  position.  Box  585,  BROAD- 
CASTING. 

Engineer  available  November  1.  Will  re- 
ceive B.S.  degree  in  Electrical  Engineer- 
ing from  Ga.  Tech.  Oct.  23,  majoring  in 
radio.  Have  had  special  courses  in  Ultra- 
High-Frequency  Techniques  and  Tele- 
phony in  addition  to  regular  Radio  Cur- 
riculum. Have  been  broadcast  operator 
since  1938  at  WTOC.  WSAV.  WILL, 
WATL,  and  now  at  WGST.  Ham.  W4EST, 
since  1936.  Also  have  2nd  Telegraph 
Ticket.  Well-versed  in  design,  instal  a- 
tion,  and  maintenance.  Age  25,  4F  in  se- 
lective. Your  correspondence  is  invited. 
WUliam  E.  Behnt-en.  727  Williams  St., 
N.  W.,  Atlanta,  Georgia. 


IROADCASTING    •    Broadcast  Advertising 


Situations  Wanted  (Cont'd) 

Commentator  in  farm  field,  news  analyst. 
Wide  farm  and  newspaper  experience. 
Box    570.  BROADCASTING. 


Draft  or  no  draft,  run-of-the-mill  help  is 
still  the  ten-cent  class.  But  if  you  are 
looking  for  a  star-bright  combination  of 
brains,  personality,  and  down-to-earth 
business  and  radio  experience,  featuring 
writing  and  secretarial  background,  write 
today  to  Box  587,  BROADCASTING. 


Program  Director — Production,  promotion 
and  musical  background.  Ten  years  net- 
work experience.  Want  smaller  station. 
Available  for  interview  at  NAB  Conven- 
tion. Box  591,  BROADCASTING. 


 Wanted  to  Buy  

Wanted — Hammond  organ.  Must  be  in  good 
condition.  Wire  price  and  full  particu- 
lars to  WBIG,  Greensboro,  North  Caro- 
lina. 


Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect, Chicago,  Mr.  Clifford. 

Wanted  to  Buy — Have  cash  for  100  or  250 
watt  station.  Any  location  considered. 
Box  533,  BROADCASTING. 

Cash  for  one  frequency  monitor  and  one 
modulation  monitor  for  250  watt  station. 
Box  548,  BROADCASTING. 

Wanted — Full  or  part  interest  in  local  sta- 
tion. Box  589,  BROADCASTING. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

For  Sale 

For  Sale:  Marconi  B  100  Plate  Modulator 
Type  88617.  This  modulator  is  capable  of 
providing  a  high  quality  audio  output  in 
excess  of  250  watts.  Nearly  new.  in  ex- 
cellent condition.  Box  539,  BROADCAST- 
ING. 

RCA  72A  Recording  attachment  with  in- 
side out  and  outside  in  head  screws. 
§95.00.  Box  580,  BROADCASTING. 

1,000  watt  Western  Electric  Transmitter 
complete  with  spares.  Box  602,  Church 
Street  Annex,  New  York. 

For  sale:  Will  sell  my  interest  in  WJBK, 
Detroit.  For  full  particulars  write  Arthur 
H.  Croghan. 

For  immediate  sale — 1  kw  REL  AM  trans- 
mitter, excellent  condition.  Humberto  D. 
Gonzalez,  220  W.  42nd  St.,  New  York 
City.  Wisconsin  7-1166. 

Miscellaneous 

If  yon  are  looking  for  a  250-watt  trans- 
mitter I  may  be  a'  le  to  help  you.  Box 
513,  BROADCASTING. 

Two  broadcasters,  young,  aggressive,  with 
$10,000,  desire  additional  financial  back- 
ing in  application  for  new  station,  rural 
area  200,000  population.  One,  manager ; 
other,  chief  engineer.  Reply  stating  full 
details  yourself,  financial  status.  Confi- 
dential. Box  573,  BROADCASTING. 


Adv. 

CROGHAN'S  INTEREST  IN 
WJBK  DETROIT  FOR  SALE 
Determined  to  leave  Detroit 
in  a  year  to  make  his  home 
near  Los  Angeles  where  he 
wiU  try  to  secure  controlling 
interest  in  an  independent 
station,  Art  Croghan,  vice- 
president  in  charge  of  sales  at 
WJBK,  is  offering  his  minor- 
ity interest  for  sale.  The  sta- 
tion is  reputed  to  do  a  larger 
vo'ume  of  business  than  any 
250-watter  in  the  country.  For 
full  particulars  write  Arthur 
H.  Croghan. 

Adv. 
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Chicago  Radio  Group  Writes  NAB 
On  Minute  Announcements,  Surveys 


FCC  Grants  FM, 
Standard  Permits 

Also  Allows  Power  Increase, 
Transfer  of  License 

CONSTRUCTION  permit  for  a 
new  standard  outlet  in  New  Haven, 
Conn.,  another  for  a  non-commercial 
educational  FM  station  in  Los  An- 
geles, an  increase  in  power  for  a 
western  Kansas  station  and  volun- 
tary transfer  of  Rcense,  one  in  Mis- 
sissippi were  granted  last  week 
by  the  FCC. 

Patrick  Goode  Director 

The  Elm  City  Broadcasting 
Corp.,  New  Haven,  of  which  Patrick 
J.  Goode,  New  Haven  postmaster 
and  former  stockholder  of  WE  LI 
New  Haven  and  WNBC  Hartford, 
is  a  director,  was  granted  a  con- 
struction permit  for  a  new  local 
in  New  Haven  to  operate  on  1340 
kc  with  250  w  power  unlimited  time, 
subject  to  approval  of  the  trans- 
mitter site  and  antenna  system  by 
the  Civil  Aeronautics  Authority 
and  in  accordance  with  the  Com- 
mission's Jan.  26  policy  on  crit- 
ical materials. 

Officers  of  the  Elm  City  corpora- 
tion, in  addition  to  Mr.  Goode,  who 
holds  40%  of  the  stock,  are:  Perlie 
H.  Vining,  sales  manager  of  the 
New  Haven  Tobacco  Co.,  president 
(10%);  Capt.  Garo  W.  Ray,  now 
on  duty  with  the  Signal  Corps, 
vice-president  (10%);  Aldo  DeDo- 
minicis,  salesman  of  WELI,  sec- 
retary-treasurer ( 40  % ) . 

Mr,  Goode,  with  William  J.  San- 
ders, ovnied  controlling  interests 
in  WELI  and  WNBC  until  a  year 
ago  when  they  sold  their  interests 
to  Arde  Bulova. 

Consent  for  voluntary  assign- 
ment of  the  license  of  WFOR  Hat- 
tiesburg.  Miss.,  from  the  Forrest 
Broadcasting  Co.,  to  C.  J.  Wright, 
B.  M.  Wright  and  C.  J.  Wright 
Jr.,  as  a  partnership  doing  busi- 
ness as  Forrest  Broadcasting  Co., 
was  granted.  No  money  was  in- 
volved, the  change  being  from  a  cor- 
poration to  partnership. 

Other  Grants 

Frank  D.  Conard,  trading  as 
Radio  Station  KIUL,  licensee  of 
KIUL  Garden  City,  Kan.,  was 
granted  a  construction  permit  to 
increase  power  from  100  to  250  w 
and  make  changes  in  transmitting 
equipment,  subject  to  the  condition 
that  permittee  will  install  antenna 
that  complies  with  regulations  when 
materials  become  available,  and 
subject  to  the  FCC  Supplemental 
Statement  of  Policy,  Jan.  26. 

The  U.  of  Southern  California 
was  granted  a  CP  for  a  non-com- 
mercial educational  FM  outlet  in 
Los  Angeles,  to  operate  on  42,900 
kc  with  1  kw  power,  subject  to  ap- 
proval of  the  proposed  site  by  the 
CAA  and  compliance  with  marking 
specifications,  and  subject  to  pro- 
cedure announced  in  the  FCC  April 
27,  1942,  Memo  Opinion. 


IN  TWO  letters  addressed  to  the 
NAB  last  week,  the  Chicago  Radio 
Management  Club,  composed  of  ra- 
dio, agency  and  station  executives, 
sought  the  Association's  assistance 
in  investigating  the  problem  of  a 
standard  for  the  "one  minute"  live 
and  transcribed  announcement,  and 
in  the  second  letter,  asking  for  re- 
search on  an  acceptable  standard  of 
both  rural  and  urban  audience 
measurement.  The  letters  were  sent 
to  the  NAB  through  Harry  Oilman, 
secretary  of  the  Chicago  Radio 
Management  Club.  Following  are 
the  texts  of  the  two  letters : 

At  the  present  time  there  is  much  va- 
riation and  confusion  concerning  the  length 
of  spot  announcements,  especially  for  the 
so-called  "one-minute"  announcements,  on 
the  different  stations.  "One-minute"  live 
announcements  may  vary  as  much  as  50% 
in  the  number  of  words  allowed  by  dif- 
ferent stations.  Even  on  "one-minute" 
transcribed  announcements  that  are  care- 
fully timed,  some  stations  count  the  words 
and  refuse  to  use  the  announcements  unless 
the  "number  of  words"  are  cut  to  their 
arbitrary  requirements. 

This  situation  causes  needless  confusion 
and  unnecessary  expense  to  both  advertiser 
and  agency.  Therefore,  the  Chicago  Radio 


Trimount  Resumes 

TRIMOUNT  Clothing  Co.,  Rox- 
bury,  for  Clipper  Craft  Clothes  will 
resume  sponsorship  of  Dorothy 
Thompson  on  the  Blue  Network 
Sept.  24  following  a  13-week  lay- 
off. Miss  Thompson  will  be  heard 
Sunday,  8:15-8:30  p.m.  (repeat 
11 :15  p.m.) ,  her  former  period  Sun- 
day, 7:15  p.m.,  having  been  taken 
by  Serutan  Co.  Trimount  agency 
is  Emil  Mogul  Co.,  New  York. 


Manhattan  Names  Jones 

MANHATTAN  SOAP  Co.,  New 
York,  manufacturer  of  Sweetheart 
Soap,  has  appointed  Duane  Jones 
Co.,  New  York,  effective  Sept.  1  to 
handle  advertising,  which  includes 
at  present  Scramby  Amby,  weekly 
half-hour  on  169  Blue  stations,  and 
an  extensive  spot  radio  schedule  on 
over  100  outlets.  Future  media 
plans  have  not  been  determined. 


Management  Club  requests  that  this  mat- 
ter be  taken  up  with  the  members  of  your 
association,  and  that  they  set  up  stand- 
ards for  spot  announcements,  especially 
on  what  constitutes  a  "one-minute"  live 
and  "one-minute"  transcribed  announce- 
ment, and  that  such  standards  be  indicated 
in  the  station's  rate  card. 

The  second  letter  to  the  NAB 
follows : 

Realizing  that  there  are  certain  inade- 
quacies and  shortcomings  in  present  radio 
survey  material,  especially  with  those  ap- 
plying to  listening  audiences  in  individual 
markets,  the  members  of  the  Chicago  Radio 
Management  Club  feel  that  now  is  the  ad- 
vantageous time  for  the  NAB  seriously  to 
consider   the  problem. 

It  is  our  recommendation  that  your  as- 
sociation appoint  a  joint  committee  to  rep- 
resent stations,  agencies  and  advertisers  to 
review  the  situation.  Suggest  acceptable 
standards  of  audience  measurement  for 
both  city  and  rural  markets  and  make  due 
recommendations. 

In  Washington  it  was  indicated 
by  an  NAB  spokesman  that  the 
question  posed  in  the  first  letter 
is  being  studied  by  the  sales  man- 
agement executive  committee,  and 
the  problem  raised  in  the  second 
is  under  study  by  the  NAB  research 
committee.  Both  questions  will 
probably  be  taken  up  at  next  week's 
War  Conference,  NAB  said. 


Bob  Lewis  to  Navy 

BOB  LEWIS,  WTOP-CBS  Wash- 
ington newscaster  heard  on  the 
CBS  8  a.m.  World  News  for  the 
last  two  years,  leaves  the  air  this 
week  for  a  brief  rest  before  report- 
ing Aug.  28  to  Ft.  Schuyler,  N.  Y., 
as  Ens.  Lewis  W.  Shollenberger 
(his  real  name)  USNR.  He  will  be 
assigned  to  communications  duty. 
Before  joining  CBS  two  years  ago 
he  was  with  the  UP  Washington 
bureau. 


Loewi  Joins  DuMont 

COMDR.  Mortimer  W.  Loewi,  for- 
mer vice-president  of  Allen  B.  Du- 
Mont Labs.,  who  has  been  on  leave 
of  absence  for  three  years  to  serve 
with  the  Navy,  has  rejoined  Du- 
Mont as  assistant  to  the  president, 
in  charge  of  the  licensing  division. 


Evening  Net  Show 
Ratings  Are  Down 

August  Average  5.3;  Leader 
Is  'Mr.  District  Attorney' 

AVERAGE  rating  of  evening  net- 
work shows  for  the  first  week  of 
August  is  5.3,  down  0.3  from  a 
month  ago  and  down  0.9  from  a 
year  ago,  according  to  the  Aug. 
15  Hooper  ratings.  Report  shows  ^ 
average  sets-in-use  during  evening 
hours  of  18.8,  down  0.4  from  a 
month  ago  and  down  0.8  from  a  year 
ago.  Average  available  audience  is 
71.3,  up  1.1  from  last  month,  down  ■ 
2.1  from  last  year. 

Most  listened  to  program  waS' 
Mr.  District  Attorney,  followed  by 
Your  Hit  Parade,  Screen  Guild 
Players,  Phil  Harris  (second  half- 
hour),  Mr.  and  Mrs.  North,  Man 
Called  X,  Gabriel  Heatter  (MWF), 
Walter  Winchell,  Take  It  or  Leave 
It,  Phil  Harris  (first  half -hour). 
Thanks  to  the  Yanks,  Dr.  I.  Q., 
Album  of  Familiar  Music,  Gabriel 
Heatter  (Sunday). 

Guy  Lombardo  had  the  most  lis- 
teners per  set,  3.14,  with  Palmo- 
live  Party  second,  2.77,  and  Your 
All-Time  Hit  Parade  and  the  Tele- 
phone Hour  tied  for  third  with 
2.76  each. 

Highest  sponsor  identification 
rating  of  any  subscriber  program 
was  that  of  Your  Hit  Parade,  with 
83.6.  Lowest  figure  in  this  classifi- 
cation was  that  of  Take  It  or  Leave 
It,  with  13.6. 


Smith  to  Hollingbery 

LOUIS  A.  SMITH,  formerly  man 
ager  of  KOWH  Omaha,  and  for  the 
past  year  Plough  Inc.  account-mai 
for     Lake-Spiro-Shurman  Adv. 
Memphis  has  joined  the  George  Pi 
Hollinbery  Co.,  station  representa  i 
tives,  as  director  of  FM  and  tele; 
vision.    Mr.  Smith  vidll  act  in  ai ; 
advisory  capacity  to  all  radio  sta  ! 
tions  represented  nationally  by  th' 
Hollingbery  Co.,  and  at  present  i  ' 
studying   operational   methods  a 
Balaban  &  Katz  television  studios 
Chicago,  and  plans  further  studie  | 
at  the  GE  Labs.  Schenectady,  be  I 
fore  joining  the  company  in  Ne\  I 
York. 


Storm  Interruptions 

A    SEVERE   electrical   storm  i 
Texas  caused  several  momentar  . 
interruptions  in  the  American  T( 
bacco  Co.  College  of  Musical  Know  i 
edge  on  NBC  last  Wednesday,  10-1 
p.m.    The  same  evening  lightnin  ' 
hit  the  tower  of  WEAF  New  Yor] 
inflicting  no  permanent  damage  bi  f 
producing    interruptions    in  Do 
Hollenbeck's  6-6:15  p.m.  news  ca; 
on   WEAF   and    to  Serenade 
America,    6:15-6:40    p.m.,    NB  | 
sustainer.  ; 


KGHF  Power  Increase 

KGHF  Pueblo,  Colo.,  is  now  o; 
erating  on   1,000  w  day,  500 
night,  an  increase  from  500  w  dr 
and  night  which  was  granted  I , 
the  FCC  effective  Aug.  7.  Static 
had  been  operating  on  increase 
power  by  temporary  permit  sin 
July  13.  ; 
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The  Shape  of  Things 
To  Come  Rests  On 
Accomplishments  Today 

Widely  acclaimed  is  radio's  proced- 
ure to  maximum  effectiveness  in 
support  of  this  nation's  war  effort. 
KMBC  as  one  component  part  of 
America's  great  broadcasting  system 
has  accepted  each  responsibility, 
large  or  small,  first  finding  out  for 
itself  the  needs  of  its  peoples,  of  its 
communities  and  of  its  industries — 


then  doing  something  about  it!  The 
reputation  of  KMBC  has  been 
wholehearted  cooperation  with  all 
deserving  home  front  projects  and 
constant  striving  for  the  betterment 
of  radio's  service  in  behalf  of  all 
mankinds 

Of  course  — 

KMBC-FM 


DEDICATED 

IX  BEHALF  OF 

AMERICAN 
BROADCASTING 

TO  THE  HOME  AND  THE  CO*:- 'C>"T f 


An  extra  service 
at  no  extra  cost. 


KMBC 

OF  KANSAS  CITY 
FREE       &      PETERS,  INC. 


SINCE     1  9  2  8    THE    BASIC    CBS    STATION    FOR    MISSOURI    AND  KANSAS 


BY  THE  AUTHOR 
OF  THE  WELL 
KNOWN  IOWA 
AND  KANSAS 
RADIO  STUDIES 


An  Encyclopedia  of  Oklahoma  Listening 
Information  for  Radio  People,  Time  Buyers 


•  It's  on  the  press  now  .  .  .  the  first 
statewide  radio  audience  survey,  cover- 
ing cities,  villages  and  farms,  ever  made 
in  Oklahoma.  It  follows  the  pattern 
set  by  two  separate  series  of  studies  in 
Iowa  and  in  Kansas,  begun  by  Dr.  H. 
B.  Summers  of  Kansas  State  College 
and  carried  on  in  recent  years  by  Dr. 
F.  L.  Whan  of  the  University  of 
Wichita. 

In  its  86  pages  are  the  facts  and  fig- 
ures gathered  from  Oklahoma's  77 
counties  on  what  stations  people  listen 


to  morning,  afternoon  and  night;  when 
they  listen;  what  type  of  programs  they 
like  best;  the  effect  of  age,  place  of 
residence,  education  and  standard  of 
living  on  listening  hours  and  habits; 
and  dozens  of  other  important  facts  of 
interest  to  radio  people  and  time  buy- 
ers. 

If  you  are  on  WKY's  mailing  list, 
you'll  receive  a  copy.  If  not,  mail  your 
reauest  for  a  copy  at  once.  The  supply 
is  limited. 


REPRESENTED  BY 
THE  KATZ  AGENCY 


Would  you  believe  that  any  radio  station  could  so 
dominate  its  outside  zone  as  to  win  as  much  as 
66.9%  of  the  audience  in  eight  "Outside  Zone" 
cities  ranging  from  30  to  115  airline  miles  away? 

That's  what  WHO  does!  From  8  a.m.  to  6  p.m. 
(Monday  through  Friday)  the  figure  is  60.0%. 
From  6  to  10  p.m.  (Sunday  through  Saturday) 
it's  66.9%!  And  those  figures  aren't  "blue  sky" — 
they're  from  an  actual  Hooper  Survey! 

Space  on  this  front  cover  doesn't  permit  tabula- 
tion of  the  details.  But  either  we  or  Free  8C  Peters 
would  be  glad  to  show  you  the  full  report.  You'll 
be  missing  something  if  you  don't  see  it.  Write  or 
telephone  for  the  proof  that  "Iowa  loves  WHO"! 


WHO 

^for  TOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 


FREE  &  PETERS,  INC. 


National  Representatives 


NAB  WAR  CONFERENCE  NUMBER 


SIGNIFI 


•  We've  been  busy  here  at  KLZ  .  .  . 
busy  with  business  .  .  .  busy  with  all  the 
familiar  wartime  operational  problems 
.  .  .  busy  with  questionnaires  and  reports 
.  .  ,  busy  .  .  .  busy.  Yet,  not  too  busy  to 
fulfill  our  obligation  as  a  public  servant  .  ,  .  not  too  busy 
to  continue  creating  good  programs  of  local  flavor  and  in- 
terest .  .  .  not  too  busy  to  keep  promoting  KLZ  programs 
among  Rocky  Mountain  listeners  .  .  .  not  too  busy  to  at- 
tend to  our  public  relations  in  this  area  .  .  .  not  too  busy 
to  continue  making  friends  and  influencing  people. 


RECEIVED  BY  KLZ 
DURING  THE  FIRST 
7  MONTHS  OF  1944 


It  is  satisfying  and  encouraguig,  therefore,  tliat  four 
times  in  recent  months  impressive  recognition  has  rewarded 
our  efforts  in  these  fields.  It  is  indicative,  too,  of  the  kind 
of  station  KLZ  is,  and  the  job  if  is  doing  for  advertisers 
as  well  as  for  listeners. 


THE  EIGHTH  AMERICAN  EXHIBIT  OF 
EDUCATIONAL  RADIO  PROGRAMS 


S  ^OIO  FftODUCTKtN 


PRESENTS  THIS 


1944  ^ 
Public  Relations  Survey 

KLZ 

First  in  Denver 


HONORABLE  MENTION 

TMF  UX;aI  station  CLASSinCATION  FOR  AM  aCRICULTUHAL  FROCKam 

STATION  KLZ 

FOR  THE  PROGRAM  SERIES 

KLZ  FARM  SERVICE  PROGRAM 


THE  INSTITUTE  FOR  EDUCATION  BY  RADIO 
THE  OHIO  STATE  UNIVERSITY 


1141  IKI 

li.  Mm  Auvertisim:  Uiub 

KAUHI  STATION  Kl/ 

/,,  mJ:,,  «,„7    J.,.i:.:,.f  /..-Lj:...,.  .J  .,.,.:p.Jl^  i. 
THE  All  IIF  THl  UAII 

SILMflCA^I  rO^IHIHUIimS  HIill  tItUf  HI. 


'2>.i,l  ,i  ^  C.L.I.-  iL    i3'.''         ,/   AU,^  ,,,j4 


jf(>f>r»f>f»/»f»r»f>ii»i>f>f*r»ftr»p««««««^«««»t>f>PAfH»t>f'iY< 


BillB&ard 

T^a6io  publicity  Survey 

fi.vhibir  jSccUoii 

In  recojjiiilion  at' cutatanAinj)  achievement 
in  raMo  publicity.bnseft  upon  eihibits  from 
the  United  ^tatee  an&  Canaba. 


(tations  flocking  to 
tello-test;  radio  s  most 
sensational  local  show! 


rogram's  Freedom  from  Lottery  Angle, 
Ugh  Hooper  Rating  and  Big  Results  for 
onsor  Stimulate  Terrific  Station  Response 

CENT  ANNOUNCEMENT  that  "Tello-Test"  was  for  sale  to  one  station  in  each  market 
brought  a  flood  of  requests  from  broadcasters  all  over  the  country.  During  the  first 
ek,  over  150  stations  wired  or  wrote  Schwimmer  &  Scott,  many  urgently  asking  for 
tions  pending  sale  to  a  local  sponsor.  Many  inquiries  were  expected,  but  response  has 
far  beyond  our  highest  expectations.  Quick  action  is  urged  if  you  want  to  secure 
elusive  rights  to  this  remarkably  successful  program. 


is  a  resume  of  "Tello-Test"  facts  for  those 
missed  our  first  advertisement: 

TELLO-TEST"  is  a  telephone  quiz  money  give- 
program  with  a  unique  formula  that  insures 
mendous  audience  appeal  without  lottery  head- 
le  for  the  station. 

Originated  and  produced  by  Schwimmer  & 
'X  for  their  client,  the  Hirsch  Clothing  Com- 

-  ■,  operators  of  a  chain  of  neighborhood  stores, 
;LL0-TEST"  went  on  the  air  for  the  first 
5  last  November. 

t^henomenal  Listener  Interest 

i  program  proved  a  smashing  success  almost 
iraight— not  only  in  audience  appeal  but  in 
es  results  for  the  sponsor. 

Its  rating  has  been  climbing  steadily  ever  since, 
jdiree  months'  average,  just  completed,  gives  the 
to  gram  an  amazing  10.3  Hooper!  This,  mind 
,u,  for  a  local  program  facing  stiff  competition 
'  im  three  other  major  stations — two  of  them 

th  excellent  network  shows. 

Here's  the  breakdown: 

Comparative  Hooper  Ratings— 
Chicago-6:15-6:30  P.M. 

ibM-HiRSCH  mio-rfsr  (mbs  locd) .  .  .  10.3* 

lAUQ-NEWS  OF  THE  WORLD  (NBC  COM.)  .  4.7 
3BM-NESBITT  PASSING  PARADE  (CBS  COM.)  4.5 
ENR-HAPPY  JACK  TURNER  (BN  Local)  .  .  1.4 


Unlike  Any  Other  Money 
Give-Away  Program  Idea 

Basically,  "TELLO-TEST"  seems  like  all  the  old 
sure-fire  money  give-away  telephone  quiz  pro- 
grams. But  don't  confuse  it  with  any  other  program 
of  this  type.  It  is  absolutely  original,  miique,  dif- 
ferent! The  idea  may  be  the  same.  But  the  method 
makes  the  BIG  DIFFERENCE! 

"TELLO-TEST"  differs  from  all  others  in  three 
important  respects: 

1.  Nobody  has  to  listen  in  order  to  qualify  for  a 
prize.  No  consideration  is  involved.  That  makes 
it  entirely  a  contest  of  skill.  Therefore  .  .  . 

2.  The  lottery  angle  is  eliminated. 

3.  A  smart  "gimmick,"  deftly  planted  in  the  pro- 
gram, impels  the  audience  to  tune  in  even  though 
listening  is  not  necessary  or  required.  What  this 
is,  how  it  operates  and  other  confidential  pro- 
duction details  will  be  revealed  only  to  interested 
prospective- purchasers. 

Most  programs  of  this  type  offer  little  of  interest 
aside  from  the  lure  of  the  money  give-away.  At 
last  here  is  one  so  smartly  produced,  so  packed 
with  showmanship,  so  interesting  as  a  quiz  alone. 


that  thousands  listen  to  it  for  entertainment.  Proof 
of  this  is  the  flood  of  letters  received  from  out- 
side of  Chicago  where  no  one  can  hope  to  win  a 
prize  because  telephone  calls  are  not  made  there. 

A  Package  of  Sales  Dynamite 
for  Sponsor! 

The  Hirsch  Clothing  Company  has  long  been  one 
of  Chicago's  leading  local  radio  advertisers.  But 
nothing  they  have  ever  sponsored  approaches 
"TELLO-TEST"  in  results. 

The  selling  impact  of  this  program  is  so  imme- 
diate, so  terrific,  that  Hirsch  seldom  dare  adver- 
tise their  usual  special  sales  events  over  the  air. 
Almost  every  such  announcement  has  resulted  in 
long  lines  waiting  to  get  into  the  stores;  entire 
stocks  have  been  cleaned  out  before  noon.  The 
power  of  the  program  to  bring  people  from  all 
over  the  city  and  suburbs  flocking  to  the  three 
Hirsch  neighborhood  stores  is  something  that  has 
to  be  seen  to  be  believed ! 

Act  Fast  if  You  Want  "Tello-Test" 
for  Your  Station ! 

What  it  has  done  in  Chicago — as  a  station  listen- 
ership  booster,  as  a  powerful  sales  producer  for 
the  sponsor — can  easily  be  duplicated  in  your 
market. 

The  "TELLO-TEST"  program,  with  all  rights 
fully  protected,  is  owned  by  Schwimmer  &  Scott. 
It  is  for  sale  to  one  station  in  each  market  through- 
out the  United  States  on  an  exclusive  franchise 
basis. 

With  the  program  rights  go  complete  produc- 
tion instructions,  the  benefit  of  Schwimmer  & 
Scott's  experience  and  all  other  assistance  neces- 
sary to  insure  resale  to  a  local  sponsor  and  imme- 
diate success  on  your  station. 

For  Price  and  Further  Details,  Including  a 
Sample  Recording  of  an  Actual  Broadcast^ 
Wire  or  Write  — (Don't  Phone) 


■■S%  of  all  radio  sets  are  in  use  at  this  time.  Based  on  this  fig- 
'.  the  program  has4i'5%  of  all  listeners  tuned  in  at  6:15. 


SCHWIMMER  &  SCOTT 

^yldvertising  regency 
75  Eaist  ^^cker  Drive  •  Chicago 
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MORNING 


SAN  ANTONIO 

AFTERNOON 


ALL 
OTHERS  < 
20.9% 


ALL  CBS  , 
10.6% 


ALL  BLUE 
MBS  and  < 
BLUE-MBS 

29.6% 


WO  A I  I 
38.9%  <' 


ALL 
OTHERS 

13.7% 

ALL  CBS 

6.7% 

ALL  BLUE 
MBS  and  < 
BLUE-MBS 

16.4% 


NIGHT 


MORNiN< 


ALL 
OTHERS  ' 

9.1% 

Al  1  ATHITOC  f 
ALL  UinClfd  1 

14.1%  i 

ALL  CBS  , 
24.8%  ' 

OTHER  NBC  ( 

9.8%  < 

f 

ALL  BLUE  1 
MBS  and  J 
BLUE-MBS  I 

13.8%  1 

ALL  CBS  1 

22.6%  S 

WOAI 

52.3%  ' 

ALL  BLUE 
MBS  and  . 
BLUE-MBS 

25.2% 

WOAI  , 
28.3%  ^ 

I. 

With  these  charts  before  you,  it  is  easy  to  see  why — 
year  in  and  year  out — WOAI  sells  more  merchandise  to 
more  people  in  Central  and  South  Texas  than  any  other 
station — at  a  lower  cost  per  sale! 


THE  POWERFUL  ADVERTISING  INFLUENCE  OF  THE  SOUTHWEST 


N  CENTRAL  AND  SOUTH  TEXAS 


OAPs  enviable  position  in  its  market  is  graphically  portrayed  by  the  three  sets  of  charts  below, 
iercentages  for  San  Antonio  (left)  and  for  San  Ar»tonio  and  eight  other  cities  within  a  radius  of 
\54  miles  (center)  are  from  the  C.  E.  Hooper  survey — Spring,  1944.  Percentages  for  the  rural  field 
irlght)  were  compiled  from  a  postcard-questionnaire  survey  covering  78  counties,  which  was  con- 
lljucted  by  Ernst  &  Ernst — Spring,  1944. 


URBAN  CENTERS 

AFTERNOON 


NIGHT 


ALL  CBS 

16.3% 


ILLBLCE  f 
i'MBSand  J 
iLBE-MBS  \ 

17.1%  [ 


ALL  OTHERS/ 

7.7%  \ 

OTHER  NBC  / 

5.9%  \ 


ALL  CBS 

24.1% 


ALL  BLUE 
MBS  and 
BLUEMBS 

15.1% 


WOAI  , 
47.2%  < 


ALL  OTHERS  / 

7.4%  \ 


OTHER  NBC 

18.2% 


ALL  CBS 

12.6% 

ALL  BLUE 
MBS  and 
BLUE-MBS 

9.4% 


WOAI  ; 

52.4%  ^ 


OAI 


RURAL  FIELD 

DAYTIME  NIGHTIME 


ALL  OTHERS/ 

4.3%  ^ 


OTHER  NBC 

21.5% 


ALL  CBS 

14.8% 

ALL  BLUE 
MBS  and 
BLUE-MBS  / 

5.3% 


WOAI 


50,000  WATTS 
CLEAR  CHANNEL 


NBC-TQN 


Represented  Nationaily  by  EDWARD  RETRY  &  COMPANY 


Throu^  the  pages  of  the  past... 

and  the  record 


Western  Electric  looks  to  the  future!  Out  of  its  wartime  job 
as  the  nation's  largest  producer  of  communications  equipment 
for  the  armed  forces,  has  come  an  invaluable  storehouse  of 
experience  in  electronic  research  and  development. 

This  knowledge  plus  improved  manufacturing  techniques 
and  increased  production  facilities  will  assure  still  finer 


Western 

ARSENAL  OF  COMMUNICATIONS 


BUY  ALL  THE  WAR  BONDS  YOU  CAN  ★ 


of  the  present 

apparatus  for  your  use  in  the  broadcasting  field  tomorrow. 

Full  application  of  our  new  knowledge  to  peacetime 
products  will  take  time.  However,  in  the  orderly,  post-war 
progress  that  lies  ahead,  count  on  Bell  Laboratories  develop- 
ment and  Western  Electric  manufacture  to  continue  to  lead 
the  way! 


Electric 


t  \  ^  1 

SBSB           .///^           .  ^ 

EQUIPMENT 


k  KEEP  ALL  THE  WAR  BONDS  YOU  BUY 


ADVANCE  REGISTRATION  FOR  NAB  WAR  CONFERENCE 


R4'^isiraii(Mie  at  Palmer  House  nnl-ess 
oth^u'ise  specified. 


Adams,  Ernest,  WHIO  Dayton. 

Adams,  Mort,  Keystone  Broadcasting  Sys- 

AJburtr,  Mr.  &  Mrs.  E.  A..  WHBQ  Mem- 
Alexander,  John,  KODY  North  Platte,  Neb. 
Allman,    Frederick  L..    WSVA  Harrison- 
burg, Va.  .  „ 
Amey  Jr.,  Mr.  &  Mrs.  C.  E.,  NAB. 
Aschenhurst.   John,   Edward  Petry  &  Co. 
Ashby,  A.  L.,  NBC  New  York. 
Atteberry,  Ellis,  KCKN  Kansas  City.  Kan. 

B 

Backer.  Ljle.  Fed.  TeL  &  Radio  Corp.. 
Newark.  ,  . 

Bailey.  Bill,  Bboadoastinc,  Washington. 

Balch,  Owen  H.,   KSAL  Salina,  Kan. 

Baldwin,  John  M.,  KDYL  Salt  Lake  City. 

BaUard,  John  G.,  WLAP  Lexington. 

Baltimore,  A.  C,  WERE  Wilkee-Barre,  Pa- 

Bannerman,  Glenn,  Canadian  Assn.  of 
Broadcasters,  Toronto. 

Barbe,  Charles,  SESAC.  New  York. 

Barnes.  John  L..  WGAC  Augusta,  Ga. 

Barnes,  Wade,  NBC  Radio  Recording  Div., 
New  York.  _  _ 

Barrere,  Claude,  NBC  Radio  Recording 
Div..  New  York. 

Bartley.  Robert  T..  NAB. 

Bateman,  Ralph.  Katz  Agency,  Detroit- 
Beaver,  C.  K..  KARK  Little  Rock. 

Beavers,  Wally,  WCOL  Columbus,  O. 

Becker,  Mrs.  Aurelia  S.,  WTBO  Cumber- 
land, Md- 

Beier,  Leroy  W.,  Presto  Recording  Corp., 
Chicago. 

Bell,   John  C,   WBRC  Birmingham. 
Bennett,  Andrew  W.,  WWPG  Palm  Beach. 
Berk,  Mri  &  Mrs.  Bernard,  WAKR  Akron. 
Berr.  Edwin,  WHB  Kansas  City. 
Bill,   Mr.  ;&  and  Mrs.    Edgar  L..  WMBD 
Peoria, 

Binne,  F.  D.,  WLAC  Nashville. 

Bishop,  Frank,  KFEL  Denver. 

Blair,  John  P.,  John  Blair  &  Co.,  Chicago, 

Blink,  Milton,  Standard  Radio,  Chicago. 

Bochman,  W.  C  WCOS  Columbia,   S-  C. 

Bockhoven,  L.  F.,  Western  Elec. 

Boice  Jr.,  Hugh  K.,  WMBD  Peoria. 

Boiling,  George  W.,  John  Blair  &  Co- 
New  York. 

Bondurant,  Hale,  WHO  Des  Moines. 

Born,  H.  H.,  WHBL  Sheboygan,  Wis. 

Borton,  Mr.  &  Mrs.  F.  W.,  WQAM  Miami. 

Bowie,  G.  D.,  WLAP  Lexington. 

Bowles.  R.  L.,  WGKV  Charleston,  W.  Va. 

Brackett,  Quincy  A..  WSPR  Springfield. 
Mass. 

Bradham,  Mr.  &  Mrs.  Robert  E.,  WTMA 

Charleston,  S.  C. 
Brazeal,  R.  W.,  KFPY  Spokane. 
Brett,  George,  Katz  Agency,  New  York. 
Broderick,  Mrs,   Gertrude  G.,  Fed.  Radio 

Educ   Committee,  Washington. 
Brown   Jr.,    Faster  H..   KFRU  Columbia, 

Mo. 

Brown.  Thomas  L.,  WHDL  Allegany.  N.  Y. 
Brown,  Kenyon,  KOMA  Oklahoma  City. 
Bruce,  Charles,  WSOY  Decatur.  111. 
Brunton,  Ralph  R.,  KQW  San  Jose,  Cal. 
Buckley,  Richard,  John  Blair  &  Co. 
Bnford,    Paschal,  KHBG  Okmulgee,  Okla. 
Bulian,  Reed,  KVNU  Logan,  Utah. 
Burbach.  Mr.  &  Mrs.  George  M.,  KSD  St. 
Louis. 

Burke,   Charles,  WJR  Detroit. 
Burke,  Frank,  Radio  Daily,  New  York. 
Burton,  Mr.  &  Mrs.  Don.  WLBC  Munele. 
Ind. 

Burwell,  Joseph  C,  WMBS  Uniontown,  Pa. 
C 

Cagle,  Gene  L.,  KFJZ  Fort  Worth. 

Caldwell,  R.  W„  Graybar  Elec.  Co.,  Kan- 
sas City. 

Camp.  Harry.  WGAR  Cleveland. 

Campbell,^  Don.  D.,  WBRC  Birmingham. 

Camiitell,  Martin,  WFAA-KGKO  Dallas- 
Fort  Worth. 

Cannan,  Mrs.  Charles  C,  WOW  Omaha, 

Cannan,  Luella  Ruth,  WOW  Omaha. 

Carlson,  Leonard  T.,  WKBB  Dubuque. 

Carpenter,  David,  WKNE  Keene,  N.  H. 

Carpenter,  H.  K..  WHK  Cleveland. 

Carpenter,  Mr.  &  Mrs.  James  D.,  WKBB 
Dubuque- 

Carpenter,  Ollie  L.,  WPTF  Raleigh,  N.  C. 
Carr,  Eugene.   KMPC  Hollywood. 
Carrigan.  Joe    B.,    KWFT   Wichita  Falls. 
Tex. 

Carter,  Hervey,  WMUR  Manchester,  N.  H. 
Carter.  N.  L.,  WSMB  New  Orleans. 
Case,  E.  M.,  WRAK  Williamsport.  Pa. 
Cashman,  L.  P.,  WQBC  Vicksburg,  Miss. 
Gate.  Mr.  &  Mrs.  William  H.  &  daughter. 

KBTM  Jonesboro.  Ark. 
Chafey.  Mr.  &   Mrs.   Clifford  N..  WEEU 

Reading.  Pa. 
Chamberlln.   Paul  R,,  GE.  Schenectady. 
Chapean.  Ted,   WJHP  Jacksonville,  Fla. 
Chilton,  Ruth,  WCAU  Philt  ielphia. 
Clark.   Plez,   KFH  Wichita.  : 
Clayton,  Donn,  KSJB  Jamestown,  N.  D. 
Clifford,  Marie  E.,  WHFC  Cicero.  IIL 
Clipp.  Roger  W.,  WFIL  Philadelphia. 


Clough.  Reginald,  Tide,  New  York. 
Cobb,  W.  E.,  WMAZ  Macon,  Ga. 
Coffman,  L.  Dale,  WGY  Schenectady. 
Cohen,  I.  T.,  ASCAP,  Atlanta. 
Cole,   Herbert,   Fed.    TeL  &   Radio  Corp., 
Newark. 

Coleman,  George  D.,  WGBI  Scranton. 
Collins,  Sam,  WCED  DuBois,  Pa. 
Cook.  Nathan  W.,  WIBX  Utica, 
Coon,    Richard    B..    WKIP  Pooghkeepsie, 
N.  Y. 

Cote,  Emile,  Lang-Worth  Transcriptions, 
New  York. 

Cottington,  C.  H..  Erwin,  Wasey  &  Co., 
New  York. 

Craig,   Edwin   W..  WSM  NashviUe. 

Craig.  W.  F..  WLBC  Muncie.  Ind. 

Crandall,  Mark,  KFEL  Denver. 

Cranston,  George,  WBAP-KGKO  Dallas- 
Fort  Worth. 

Crecelius,  Mr.  &  Mrs.  Guy.,  WGBF  Evans- 
ville,  Ind. 

Crew,  S.  E.,  WCBT  Roanoke  Rapids,  N.  C. 
Cribb,  Wayne  W.,   KHMO   Hannibal,  Mo. 
Croft,  John  M.,  WJPA  Washington,  Pa. 
Crowther,  Frank,  WMAZ,  Macon,  Ga. 
Culmer,  Claude  C.  J.,  SESAC,  New  York. 
Gushing.   George,  WJR  Detroit. 


Dahl,    Mr.    &    Mrs.   Howard,  WKBH  La- 

Crosse,  Wis. 
Daniel,  Harben,  WSAV  Savannah. 
Davenport,  J.  A.,  WATL  Atlanta. 
David,  W.  R.,  GE,  Schenectady. 
Davis.  Donald  D.,  WHB  Kansas  City. 
Davis.  Mr.  &  Mrs.  John  M.  and  daughter, 

NAB. 

Dean,   Lorraine,    Advertiser,  Cincinnati. 

Decker,  R.  R.,  GE,  Schenectady. 

Denny,  Mr.  &  Mrs.  Herbert,  Standard 
Radio,  Dallas. 

DePue,  George.  World  Broadcasting  Sys- 
tem. New  York. 

Dettman.  Robert.  KDAL  Duluth. 

Devine.  Ottis,   WSM  Nashville. 

Dirks,  Dietrich,  KTRI  Sioux  City. 

Dobyns,  Merwin,  KGER  Long  Beach,  CaL 

Doheny,  C.  W.,  Standard  Rate  &  Data. 
Chicago. 

Doran,  Dorothy,  WAKR  Akron. 
Dorrell,  W.  Ward,  C.  E.  Hooper  Inc..  New 
York. 

Dorman,    Wm.    K.,    WJHP  Jacksonville, 

WCOA  Pensacola. 
Drake,   Melvin,    KFOR  Lincoln.  Neb. 
Dunbar.  Willis.  WKZO  Kalamazoo. 
DuvaU,  T.  W.,   KGBX  Springfield.  Mo. 


Eddy,   Maxine,  KGFF  Shawnee,  Okla. 

Edholm,  W.  O.,  KOIL  Omaha. 

Egner,  Lloyd,  NBC  Radio  Recording  Div. 

New  York. 
Egolf,  Willard,  NAB. 
Ekrem,  T.  C,  KVOD  Denver. 
Elias,  Don  S.,  WWNC  Asheville,  N.  C. 
Elmer,  John,  WCBM  Baltimore. 
Elvin,  Ralph  G.,  WSPD  Toledo. 
Elwood,  John,  KPO,  San  Francisco. 
Enns,   Ted,    KRNT    Des    Moines,  WNAX 

Yankton,  S.  D. 
Esau,  John,  KTUL  Tulsa. 
Etherton,   James,   WCBI  Columbus,  Miss. 
Evans,    C.    Arthur,    Canadian    Assn.  of 

Broadcasters,  Toronto. 
Evans,  Haydn  R..  WHBY  Green  Bay.  Wis. 
Everson.  Carl  M.,  WHKC  Columbus.  O. 


Fair,  Harold,  WHO  Des  Moines. 

Fantle,    Mr.    &    Mrs.    Sam,    KSOO  Sioux 

Falls,  S.  D. 
Fay.    William,    WHAM   Rochester,    N.  Y. 
Feltis,    Mr.    &    Mrs.    Hugh    M.,  KFAB 

Lincoln,  Neb. 
Fetzer,  John  E.,  WKZO  Kalamazoo. 
Fifer,  C.  Arthur,  WTAD  Quincy,  IIL 
Fishman,    Milton,    Transradio-Prees,  New 

York. 


Fitzpatrick,  Leo,  WJR  Detroit. 
Fitzsimonde,   F.  E.,  KFYR  Bismarck,  N. 
D. 

Flanigan,  E.  Y.,  WSPD  Toledo. 
Fontelieu,  T.  J.,  WSMB  New  Orleans. 
Foster.  Ralph  D.,  KWTO  Springfield,  Mo. 
Fox,  S.  S.,  KDYL  Salt  Lake  City. 
Frazier,  Howard,  NAB. 
Friedenthal,  Andrew,  WJR  Detroit. 
Fritschel,  E,  H.,   GE,  Schenectady. 
Fuller,  Mrs.  Mildred.  KFXJ  Grand  Junc- 
tion, Colo. 
Fulton,  John,  WGST  Atlanta. 
Fuqua.  J.  B.,  WGAC  Augusta,  Ga. 


Gaines,  James,  NBC  New  York. 
Gaither,  Frank,  WGST  Atlanta. 
Gallagher,  J.  L.,  WHBY  Green  Bay,  Wis. 
Garber,   Milton  B.,  KCRC  Enid.  Okla. 
Gaul,   Mr.   &   Mrs.  Raymond  A.,  WRAW 

Reading,  Pa. 
Gaynor,  Sims,  Transradio-PresB.  New  York. 
Gentling.  David  G..  KROC  Rochester,  Minn. 
Gentling,    Mrs.    G.   P..    KROC  Rochester. 

Minn. 

George,  Carl,  WGAR  Cleveland. 
Gerbel  Jr.,  Arthur,  KJR  Seattle. 
Gilchrest.    Marjorie    L..    Treasury  Dept.. 

Boston. 
Giles.  Ted,  WMBD  Peoria. 
Given.  Mr.  &  Mrs.  Ken,   WLBJ  Bowling 

Green,  Ky. 
Glasgow,  Lee.  KABC  San  Antonio. 
Gleeson.  W.  L.,  KPRO  Riverside,  Cal. 
Goan,  W.  H.,  WAYS  Charlotte,  N.  C. 
Godwin,  Charles,  MBS  New  York. 
Gordon.  Mr.  &  Mrs.  James,  WNOE  New 

Orleans. 

Gough.  E.  J..  SESAC.  New  York. 
Graham.  Walter,  WMAZ  Macon,  Ga. 
Grant,  Mr.  &  Mrs.  Douglas  B.,  WMT  Cedar 

Rapids,  la. 
Gray,  Gordon,  KOIL  Omaha. 
Green.  Abel,  Variety,  New  York. 
Green,  Ken,  NBC  New  York. 
Gregory,    Sherman   D.,   Schenley  Distillers 

Corp. 

Grimes,  Mr.  &  Mrs.  Harold,  KOME  Tulsa, 
Grubb,  Gayle  V.,  WKY  Oklahoma  City. 
Gunst,    Gerald,   Katz  Agency.  Chicago. 
Guyer,  R.  Sanford,  WBTM  DanviUe,  Va. 

H 

Haas.   Frank,   Erwin,  Wasey  &  Co.,  New 
York. 

Hackathorn,  K.  K.,  WHK  Cleveland. 
Hagenah,  Gus,  Standard  Radio,  Chicago, 
Hager,  Kolin,  WGY  Schenectady. 
Hagman.  C.  T.,  WTCN  Minneapolis. 
Hahn,  George,  KSOO  Sioux  Falls,  S.  D. 
Haid,  Allen,  WHIZ  ZanesviUe,  O. 
Hallett,  A.  W.,  Graybar  Elec.  Co.,  Cincin- 
nati. 

Hammond,  Charles,  NBC  New  York. 
Hanna,  Michael  R.,  WHCU  Ithaca,  N.  Y. 
Hanson,  Elmer,  KDAL  Duluth. 
Harris,  H.  H.,  Graybar  Elec.  Co.,  St,  Louis. 
Harris,  Lt.  Col.  Jack  W.,  War  Dept., 

Washington. 
Harris,  Wiley  P.,  WJDX  Jackson,  Mies. 
Hart,  John  P.,  WLAP  Lexington. 
Hartley.  Arnold,  WCOP  Boston. 
Harvey,     Hardy.     KABC     San  Antonio, 

KNOW  Austin.  Tex. 
Hathaway,  Mrs.  M.  O..  NAB. 
Havens.    Wilbur.   WMBG  Richmond.  Va. 
Haverlin.  Carl.  MBS  New  York. 
Hayek,  E.  L.,  KATE  Albert  Lea,  Minn. 
Havford,     Beecher,     WJHP  Jacksonville. 

Fla. 

Hecker.  Con.  KVOD  Denver. 
Hedges.  William  S..  NBC  New  York. 
Heinecke,  Paul,  SES.\C,  New  York. 
Henkin,  Ruth.  KSOO  Sioux  Falls.  S.  D. 
Henkin.  Joseph.  KSOO  Sioux  Falls.  S.  D. 
Henkin,  Mr.  &  Mrs.  Morton,  KSOO  Sioux 

Falls,  S.  D. 
Herdti,   L.  A.,  KVNU  Logan,  Utah,  KID 

Idaho  Falls,  Ida. 


NAB  CONVENTION  DATA 

Late  Registrations 
Page  40 

CMficial  Agenda  NAB  Executives  War  Conference 
Page  41 

List  of  Exhibitors  at  War  Conference 
Page  40 

Annual  Reports  of  NAB  Departments 
Page  22 


Herman,     A.     W.,     WBAP-KGKO  Fort 
Worth. 

Herrin,  Weldon,  WRBL  Columbus,  Ga, 
Heslop,   Stanley  N.,  WNBF  Binghfimton. 
N.  Y. 

Heyer.    Clair,    Armour's    Livestock  Bur.. 
Chicago. 

Hickox,  Sheldon,  NBC  New  York. 
Hill,  Edward  E.,  WTAG  Worcester.  Mass. 
Hinkle,   Mr.   &   Mrs.    Felix,   WHBC  Can- 
ton, O. 

Hirsch,  Oscar  C,  KFVS  Cape  Girardeau, 
Mo. 

Hoffman,   Philip,  KRNT   Des  Moinee. 

WNAX   Yankton,   S.  D. 
HoUingsworth,  Raymond,  KGNC,  AmariUo, 

Tex. 

HoUister,  Herb,  KANS  Wichita. 
Holt,  Thad,  WAPI  Birmingham. 
Hooper,  C.  E.,  C.   E.  Hooper  Inc.,  New 
York. 

Hough,  Harold,  WBAP-KGKO  Dallas-Fort 
Worth 

Howell,   Rex  G.,   KFXJ  Grand  Junction, 
Colo. 

Hunt.  William.   Variety,  Chicago. 
H.vatt,  F.  Marion,  WJHO  Opelika,  Ala. 


Irvin,   Bill,   Radio  Daily,  Chicago. 


Jackson,  A.  H.,  Blaw-Knox  Co. 
Jackson,  George  M.,  WBOW  Terre  Haute, 
Ind. 

Jackson,    Lowell,    Katz   Agency,  Chicago. 
Jadassohn,   K.  A.,   StSAC,   New  York. 
Jarman,  J.  Frank,  WDNC  Durham,  N.  C. 
Jaspert,    George    H.,    WLAW  I,awrence. 

Jayne,  Dan  E.,  WELL  Battle  Creek. 
Jeffrey  John  Carl,  WKMO  Kokomo,  Ind. 
Johnson.  Mr.  &  Mrs.  Albert.  KOY  Phoe- 
nix, Ariz. 

Johnson,  Jay  A.,   WTAX   Springfield,  IIL 
Johnson,   Leslie   C,    WHBF  Rock  Island, 
111. 

Johnson,  Walter  C,  WTIC  Hartford,  Conn. 
Johnston,   George,   SESAC,   New  York. 
Jones,  B.  N.,  WBAP-KGKO  Fort  WortJi. 
Jones,    Frank,  WCOL  Columbus,  O. 
Jones,  Mr.  &  Mrs.  Hugh  O.,  WGCM  GuK- 
port.  Miss. 

Jones,  Richard  E.,  CKLW  Detroit-Windsor. 
Jonker,  W.  E.,  Western  Elec. 
Jordan.    C.   B..  KFJZ-WRR   Fort  Worth- 
Dallas. 

Joy.  George  E..  WRAK  Williamsport,  Pa. 


Kane.  Harold  P..  WJTN  Jamestown.  N.  Y. 
Kaye.  Sydney  M..  BMI  New  York. 
Katz.  Eugene.  Katz  Agency,  New  York. 
Keith,   Maxine,  Caples  Co.,  Chicago. 
Kellam,   Mr.   &    Mrs.   K.   K.,    KTHS  Hot 

Springs,  Ark. 
KeUey  Jr..  George  F..  WCSH  Portland,  Me. 
Kelly,  Jack,  WCOL  Columbus,  O. 
Kenkel,  Fred  H.,  C.  E.  Hooper  Inc.,  New 

York. 

Kennon,  Leslie  L.,  KWTO  Springfield,  Mo. 
Kesler,  Frank  E.,  WDBJ  Roanoke,  Va. 
Kettler,    Stanton    P.,    WMMN  Fairmont. 
W.  Va. 

Kiggins,  Keith,  Blue  Network,  New  York. 

King,  Gerry,   Standard  Radio,  Hollywood. 

King,  Mr.  &  Mrs.  Frank  M.,  WMBR  Jack- 
sonville, Fla. 

Kirsch,   Marvin.  Radio  Daily,  New  York. 

Knodel.  J.  W.,  Free  &  Peters. 

Koenig,  Albert  A.,  KFOR  Lincoln,  Neb. 

Krelstein,  Harold   R.,  WMPS  Memphis. 

Kroen,  Edward  J.,  WKPA  New  Kensing- 
ton, Pa. 

Krueger,  Herbert  L.,  WTAG  Worcester, 
Mass. 


Lackey,  F.  E.,  WPAD  Paducah,  Ky. 
Lackey,  P.  E.,  WPAD  Paducah,  Ky. 
Lacy,  C.  A.,  WJDX  Jackson,  Miss. 
Lafount,  Harold  A.,  WCOP  Boston. 
Laird,  Ben  A.,  WOSH   Oshkosh,  Wis. 
La    Marque,    J.    W.,    Graybar    Elec.  Co., 

New  York. 
Lancaster,  W.  Emery,  WTAD  Quincy,  111. 
Landis,  De  Witt,  KFYO  Lubbock,  Tex. 
Lane,  Tom,  Treasury  Dept.,  Washington. 
Lanford,  Mr.  &  Mrs.  T.  B.,  KRMD  Shreve- 

port.  La. 

Langlois,    C.    O.,   Lang-Worth  Transcrip- 
tions, New  York. 

Laub,  H.  F.,  KID  Idaho  Falls,  Ida. 

Laubengayer,  R.  J.,  KSAL  Salina,  Kan. 

Laux,  John  J.,  WJPA  Washington,  Pa. 

Lawrence,   Craig,  KRNT   Des  Moines, 
WNAX   Yankton.   S.  D. 

LeGate,  James  M.,  WIOD  Miami. 

Leich,  Clarence,  WGBF  Evansville,  Ind. 

LeMasurier,  Dalton,   KDAL,  Duluth. 

L,evy,  Jack,   Broadcasting,  Washington. 

Lewis,    C.    M.,    RCA    Victor   Div.  RCA. 
Camden,  N.  J. 

Lewis,  Mrs.  Dorothy,  NAB. 

Linder,  Harry  W.,  KWLM  WiUmar,  Minn. 

Lindsay,  Edward,  WSOY  Decatur,  IIL 

Lindsey,  Lou,  KCRC  Enid,  Okla. 

Lindsley.  R.  K.,  KFBI  Wichita. 

(Continued  on  page  12) 
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BROADCASTING    •    Broadcast  Advertising 


BATTEN,  BARTON,  DURSTINE  &  OSBORN,  Inc. 

Advertising 

NEW  tOBK  •  BOSTON  •  BUFFALO  •  CHICAGO  •  CLEVELAND  •  PITTSBUKCB 
MINNEAPOLIS     •     SAN  FRANCISCO     •     HOLLYWOOD     •     LOS   ANGELES     •  DETBOIT 


SOME  PEOPLE  MAY  NOT  LIKE  IT  but 
the  "Finger  Nail  Test"  developed 
for  Wildroot  is  a  tested  theme 
that  helps  sell  new  Wildroot 
Creao-Oil  to  an  awful  lot  of  people. 
Incidentally,  Wildroot  is  one  of 
the  fastest  growing  national 
advertisers. 


WHAT  COLORS  ate  best  for  3-sheet 
posters?  Should  copy  balloons 
be  used?  Should  a  product's 
trade-mark  be  used  in  motion? 
The  answers  to  these  and  other 
important  questions  help  make 
Bond  Bread  3-sheets,  posted  outside 
1090  groceries,  do  a  last-minute 
selling  job  that  pays  off! 


ACCIDENTS  COST  AMERICA  enough 
working  time  to  build  60  battle- 
ships each  year.  To  destroy  this 
home  front  enemy.  Liberty  Mutual 
has  campaigned  steadily  against 
the  "7th  Column  of  Carelessness" 
. . .earned  the  respect  of  millions 
of  insurance  buyers... won  two 
wartime  advertising  awards. 


wnwS.  to 


CURRENT  RATINGS  show  that  Du  Font's 
Cavalcade  of  America  out-ranks 
nineteen  other  radio  programs 
which  have  a  similar  institutional 
job  to  do.  Same  show. . .same  adver- 
tiser... same  agency  for  10  consec- 
utive years.  That's  the  record 
of  Cavalcade! 


"WHY  DOESN'T  SOMEBODY  do  something 
about  automobile  advertising?"  (This 
chorus  of  groans  has  been  heard  for 
years.)  Now  De  Soto  does  something. 
They  can't  show  post-war  cars. . .but 
they  can  show  pre-war  De  Sotos,  many 
of  which  have  run  up  200,000  miles 
without  a  whimper.  A  refreshing  change 
among  the  "nothing  to  sell"  group. 


MAKE-UP  MEN  CAN'T  BURY  these  140- 
line  ads  for  Wings  cigarettes  no 
matter  where  they  put  them  on  a 
newspaper  page.  These  ads  put 
across  their  story  aloud  any- 
where. Just  another  example  of 
how  small  space  can  be  made 
to  work. 


THE  DANCE  PARADE 
DF  lfl44 


TOMMY  DORSEY 
VAUGHN  MONROE 
RLISS  MORGAN 
FRANKIE  CARLE 
COUNT  BASIE 
TOMMY  TUCKER 
TONY  PASTOR 
BOBBY  SHERWOOD 
SONNY  DUNHAM 
JAN  GARBER 
AL  TRACE 
DEL  COURTNEY 
DEAN  HUDSON 
NEIL  BONDSHU 
BOYD  RAEBURN 

From  November  '43  through  September  '44  (11  months), 
Lang-Worth  will  have  delivered  400  NEW  recordings  of  the 
15  Name  Bands  listed  above.  Also  114  NEW  tunes  by  light 
rhythm  groups — an  average  of  nearly  47  dance  tunes  per 
month. 

LA\li-WnitTII,  Inc. 

113  WEST  57fh  STREET  (Stemway  Hall)   NEW  YQAK  19.  N.  Y. 


848  NEW  TUNES 

since 

NOVEMBER  '43 

From  November  '43  through  September 
'44  (11  months),  Lang-'VX'orth  will  have 
produced  and  released  to  its  affiliates 
848  NEWLY  RECORDED  musical  selec- 
tions— an  average  of  77  NEW  tunes  per 
month.  - 

Breakdown  of  these  848  tunes,  together 
with  contributing  artists,  follows: 


NAME  DANCE  BANDS:  400  selections, 
together  with  opening  and  closing 
themes,  featuring  the  15  NAME  bands 
listed  in  right-hand  column.  NOTE: 
Basic  Library  contains  over  300  addi- 
tional dance  tunes  featuring  Charlie 
Barnet,  Neil  Bondshu,  Larry  Clinton,  Del 
Courtney,  Ray  Herbeck,  Harry  Horlick, 
John  Kirby,  Johnny  Long,  Russ  Morgan, 
Tony  Pastor,  Teddy  Powell,  Joe  Reich- 
man  and  Tommy  Tucker. 
LIGHT  RHYTHM  UNITS:  114  selections 
featuring  Merle  Pitt's  "5  Shades  Of 
Blue,"  "The  4  Aces,"  Evalyn  Tyner  and 
"Sweet  Corn  Combo."  NOTE:  Basic  Li- 
brary contains  over  200  additional  light 
rhythm  selections. 

SONG  STYLISTS:  63  selections  featuring 
Dick  Brown,  Lanny  and  Ginger,  Jean 
Collins,  and  Cliff  Edwards.  NOTE:  Basic 
Library  contains  64  additional  cuts  of 
Joan  Brooks,  Gertrude  Niesen  and  others. 
CONCERT  MUSIC:  36  selections  featur- 
ing 60-piece  Symphony  Orchestra,  under 
the  direction  of  Erno  Rapee;  Szath-Myri  s 
"Symphonic  Swing"  Orchestra  and  the 
Lang-Worth  Concert  Orchestra.  NOTE: 
Basic  Library  contains  326  additional  full 
concert  selections. 

.DINNER  MUSIC:  104  selections  featuring 
Lew  White  (pipe  organ);  Bertrand  Hirsch 
(violin);  Maurice  Brown's  string  ensem- 
ble; Al  and  Lee  Reiser  (piano);  Harp 
and  Piano  Interludes.  NOTE:  Basic  Li- 
brary contains  300  additional  selections 
of  the  same  and  similar  artists. 
VOCAL  CHORUS:  30  separate  selections 
by  the  Emile  Cote  Glee  Club.  NOTE: 
Basic  Library  contains  136  additional 
selections  by  the  Emile  Cote  Glee  Club 
and  the  Lang-Worth  Choristers. 
HILLBILLY  AND  WESTERN:  4 1  selections 
featuring  Elton  Britt  and  Dickson's  Mel- 
ody Mustangs.  NOTE:  160  additional 
Hillbilly  and  Western  tunes  in  the  Basic. 
CHURCH  MUSIC:  23  hymns  by  Leonard 
Stokes  (baritone),  accompanied  by  pioe 
o^-gan.  NOTE:  Basic  Library  contains  120 
additional  hymns  featuring  Lew  White 
on  pipe  organ  and  vocal  groups. 
MOOD  MUSIC:  34  original  compositions 
featuring  Jack  Shaindlin  and  his  "March 
Of  Time"  Concert  Orchestra.  NOTE: 
Basic  Library  contains  163  additional 
selections  especially  composed,  arranged 
and  produced  for  Studio  Production  aids 
— fanfares,  openings,  closings,  bridges, 
neutrals,  battle  music,  etc.,  etc. 
The  Full  Basic  Library  has  been  "stream- 
lined" to  3000  separate  selections.  '"Dated  " 
dance  tunes,  harmonicas,  ukuleles,  etc., 
have  been  eliminated.  Besides  the  2600 
selections  in  the  departmentsi  listed 
above,  the  Basic  Library  contains  ad- 
ditional music  by  Military  Bands,  Hawai- 
ian groups,  Latin  American,  Novelty 
bands.  Vocal  Rhythm  groups,  Negro 
Quartette,  Vocal  and  Instrumental  solos. 
• 

If  you  are  attending  the  NAB  War  Con- 
ference, drop  into  Lang-Worth"s  head- 
quarters (Palmer  House)  and  hear  these 
new  tunes  by  Tommy  Dorsev,  Vaughn 
Monroe.  Russ  Morgan,  Frankie  Carle, 
Count  Basic  and  other  Lang-Worth  ar- 
tists. If  you  are  not  attending  the  Con- 
ference, write  our  New  York  office  for 
full  details. 


If 


Oidif 

HOME  CREDITS 

When  "home  credits"  run  high  a 
station  attracts  both  Hsteners  and  adver- 
tisers. For,  radio,  after  all,  is  a  local 
medium— a  part  of  the  local  community 
throughout  which  its  signal  is  heard. 
And  in  spite  of  the  great  attraction  of 
its  network  programming,  it  can  be  a 
complete  success  only  if  it  is  united  with 
its  listeners  in  a  common  bond  of  local 
community  interests. 

Without  exception,  the  nation's  great  sta- 
tions can  attribute  their  greatness  to  the 
esteem  with  which  they  are  regarded  in" 
their  own  community. 

Leadership  in  purposeful  local  program- 
ming plus  its  NBC  affiliation  accounts' 
for  KFI's  dominant  position  in  the  Los 
Angeles  Market. 


KFI 


NBC 


for  LOS  ANGELES 


PUBLIC  SERVICE,,. 

AN  OBLIGATION 

A  PRIVILEGE 

AN  OPPORTUNITY 


Se.eOO  WATTS  •  clear  channel  •  640  KILOCYCLES 


EDWARD     PETRY     AND     COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 


ADVANCE  REGISTRATIONS  FOR  WAR  CONFERENCE 


Exclusive  Memphis  Station 

to  Present 
ASSOCIATED   PRESS  NEWS 

News  Every  Hour  on  the  Hour 


your  MUTUAL  friend 
MEMPHIS,  TENM  ESSEE 


REPRESENTED  BY  RAMBEAU 
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Little,  Lee.   KTUC  Tucson,  Ariz. 

Locke,  C.  B.,  KFDM  Beaumont.  Tex. 

Loeb,  Mr.  &  Mrs.  Howard  M.,  WFDF 
Flint.  Mich. 

Long,  Maury,  Broadcasting,  Washington. 

Lord,  Mr.  &  Mrs.  Nathan  and  three  sons. 
WAVE  Louisville. 

Ix)ttridge,  Mr.  &  Mrs.  Buryl,  WOC  Daven- 
port, la. 

Lowe,  Alfred,  WBML  Macon,  Ga. 

Loyet,  Paul,  WHO  Des  Moines. 

Lucy,  C.  T.,  WRVA  Richmond,  Va. 

Luther,  Clark,  KFH  Wichita. 

Lynch,   J.  P.,  Graybar  Elec.   Co.  Boston. 

M 

MacGregor,   C.    P.,   Los  Angeles. 

MacPherson.  James,  KOA  Denver. 

McAlister,  R.  B.,  KICA  Clovis,  N.  M. 

McConnell,  James,  NBC  New  York. 

McCreery,  Walter,  KFAC  Los  Angeles. 

McCullough,  T.  O.,  WIOD  Miami. 

McDermott,  J.  A.,  WDWS  Champaign,  111. 

McDermott,  Mr.  &  Mrs.  G.  B.,  KBUR  Bur- 
lington, la. 

McDonnell,   Mrs.  Jean,   WSPD  Toledo. 

McGillvra.  Mr.  &  Mrs.  Jos.  H.,  KVOD 
Denver. 

McKechnie,  Mr.,  Fed.  Tel.  &  Radio  Corp., 

Newark. 
McLean,  J.  D.,  GE. 

McMurry,  Emmet  H.,  WJPR  Greenville, 
Miss. 

McRaney.  Bob,  WCBI-WELO  Columbus- 
Tupelo,  Miss. 

Mackin,  Robert  L.,  WHLS  Port  Huron, 
Mich. 

Madson,  Arch  L.,  KSL  Salt  Lake  City. 
Maland,   J.    O.,    WHO   Des  Moines. 
Mangold,  Mary,  KBUR  Burlington,  la. 
Marget,    Manuel    M.,    KVOX  Moorhead, 
Minn. 

Marshall  Jr.,  Glenn,  WMBR  Jacksonville, 
Fla. 

Mason,  Richard  H..  WPTF  Raleigh,  N.  C. 
Mason,  Robert  T.,  WMRN  Marion,  O. 
Massie,  William  S.,  WRBL  Columbus,  Ga 
Mastin,    Cecil    D.,    WNBF  Binghamton, 
N.  Y. 

Mathews,  Frank,  KFH  Wichita. 
Matthews,   J.    B.,   WGKV  Charleston,  W. 
Va. 

Meagher,  John  F.,  KYSM  Mankato,  Minn. 
Mendelsohn,  Ray,  WAKR  Akron. 
Merdian,  Jack.  WJPA  Washington,  Pa. 
Metzger,   Thomas  W.,   WMRF  Lewistown. 
Pa. 

Meyer,  Harold  H.,  WSRR  Stamford,  Conn. 

Meyer,  P.  J.,  KFYR  Bismarck,  N.  D. 

Myerson,  James  I.,  WKY  Oklahoma  City. 

Michaels,  Bill.   KABC  San  Antonio. 

Miller,  Mr.  &  Mrs.  Allen  H.,  Allen  H.  Mil- 
ler Prods.,  Toledo. 

Mills,  Frank  R.,  WDWS  Champaign,  111. 

Milsten,  David  R.,  KOME  Tulsa. 

Mitchell,    Franklin,  WJR  Detroit. 

Mitchell,  M.  R.,  WJR  Detroit. 

Mitchell.  R.   E.,   WMBG  Richmond,  Va. 

Molohon,  Barney,  Treasury  Dept.,  Wash- 
ington. 

Moody,  Robert  H.,  WHIO  Dayton. 
Moore.     Herbert,    Transradio-Press,  New 
York. 

Moore.  James  H.,  WSLS  Roanoke. 
Morency,  Paul  W.,  WTIC  Hartford. 
Morgan,  Clem,  KVGB  Great  Bend,  Kan. 
Moroney,    Jim,    WFAA-KGKO  Dallas-Ft. 
Worth. 

Mosby,  A.  J.,  KGVO  Missoula,  Mont. 
Muschany,  Elmer,  KXOX  Sweetwater,  Tex. 
Myers,  Frank  O.,  KCMC  Texarkana,  Tex. 


Nance  Jr.,  Oran,  C.  P.  MacGregor,  Los 
Angeles. 

Nax,  Mr.  &  Mrs.  Charles  W.,  Globe-Demo- 
crat, St.  Louis. 

Nelson,  Mrs.  Ella.  NAB. 

Nelson,  Linnea,  J.  Walter  Thompson  Co.. 
New  York. 

Newman.  L.  D.,  WLAP  Lexington. 

Nimmons,  Ralph,  WFAA-KGKO  Dallas- 
Ft.  Worth. 

Nolte,  Vernon,  WMBD  Peoria. 

Norton,  Ed,  WAPI  Birmingham. 

Norton,  John.  Blue  Network,  New  York. 

Nunn,  J.  Lindsay,   WLAP  Lexington. 


O  Fallon,   Gene,    KFEL  Denver. 
O'Harrow,    John    W.,    WKZO  Kalamazoo. 
Olin  Jr.,   Bruff  W.,  WKIP  Poughkeepsie. 
N.  Y. 

Outler  Jr.,  John  M.,  WSB  Atlanta. 
Ownby,  James  T.,  WJHO  Opelika,  Ala. 


Palmer,  Fred  A.,  WCKY  Cincinnati. 
Palmer,  Mrs.   George  B.,  Minneapolis. 
Parham,   Carter  M.,  WDOD  Chattanooga. 
Parish,  Howard,  GE. 

Parsons,  Willis  B.,  NBC  Radio  Recording 

Div.  New  York. 
Patt,  John  F.,  WGAR  Cleveland. 
Paul,  Sol,  Broadcasting,   New  York. 
Pengra,   Marshall,   KRNR    Roseburg,  Ore. 
Perdue,  Howard,  GE. 


Peter,  Paul  F.  NAB. 
Peterson,  G.  S.,  GE,  Chicago. 
Peter.son,  Maj.  Howard  O.,  AUS. 
Pickens,  William,  Transradio-Press,  Wash- 
ington. 

Pittman,  Charles  W.,  WBML  Macon,  Ga. 
Pixley,  L.  A.,  WCOL  Columbus,  O. 
Piatt  Bernard,  Broadcasting,  Washington. 
Porter,  J.  G.,  GE. 
Powell,   C.  S.,   Graybar  Elec.  Co. 
Powell,  Ralph  C,  Presto  Recording  Corp., 
New  York. 

Pratt,  Stanley  R.,  WSOO  Sault  Ste.  Marie, 
Mich. 

Pribble,    Vernon,    WTAM-NBC  Cleveland. 

Price,  Thomas,  WWSW  Pittsburgh. 

Prosser,  Mr.  &  Mrs.  John  I.,  WKAT 
Miami  Beach. 

Provol.  George  A.,  KDYL  Salt  Lake  City. 

Pryor,  E.  J.,  WRRN  Warren,  O. 

Pugliese,  Norma,  Broadcasting,  Washing- 
ton. 

Purcell,  W.  J..  WGY  Schenectady. 
Pyle,  K.  W.,  KFBI  Wichita. 
Pyle,  W.  D.,  KVOD  Denver. 


Quentin,   Charles,   KRNT  Des  Moines, 
WNAX  Yankton,  S.  D. 


Ramsland,  Odin,  KDAL  Duluth. 
Rapp,  J.  C,  KMA  Shenandoah,  la. 
Rathbun,  Mr.  &  Mrs.  Jack,  WCOA  Pen- 
sacola. 

Reed.   Vernon,   KFH  Wichita. 

Reed,  W.  L..  IBEW  Washington. 

Rees,  E.  J.,  Transradio-Press,  New  York. 

Reinsch,  J.  Leonard,  WSB  Atlanta. 

Revercomb,  Everett  E.,  NAB. 

Reynolds,   George,   WSM  Nashville. 

Reynolds,  R    O.,  KMPC   Los  Angeles. 

Rheinhardt  Jr.,  Paul  C,  Fed.  Tel.  &  Radio 
Corp.,  Newark. 

Richards,  E.  V.,  WSMB  New  Orleans. 

Richards,  G.  A.,  WJR  Detroit. 

Richardson,   Jack,  Standard  Radio. 

Richmond,  R.  W.,  WHK  Cleveland. 

Rine,  William  E..  WWVA  Wheeling. 

Rines,  William   H.,   WRDO  Augusta,  Me. 

Rintoul,   Steve,  Katz  Agency,   New  York. 

Ripley,  Fred  R.,  WPRO  Providence,  R.  I. 

Rivers,  John  M.,  WCSC  Charleston,  S.  C. 

Roberson,   Howard,  WLAP  Lexington. 

Robinson,  E.  L.,  GE. 

Roeder,   George  H.,  WCBM  Baltimore. 

Rogers,  Joy,  KADA  Ada,  Okla. 

Rosen,  George,  Variety,  New  York. 

Rosenblum,  Mr.  &  Mrs.  Davis,  WISR  But- 
ler, Pa. 

Ross.  Cecil  C,  Western  Elec. 
Roth,  Mr.  &  Mrs.  Eugene  J.,  KONO  San 
Antonio. 

Rothschild,  Walten  J.,  WTAD  Quincy,  111. 
Rowan,   B.   J.,   WGY  Schenectady, 
Rumple,  Barry,  NBC  New  York. 
Runchey,  Oliver,  KOL  Seattle. 
Rupard,  J.  Nelson,  KTSW  Emporia,  Kan. 
Ryan,   J.   H.,   WSPD  Toledo. 
Ryan,   Mr.  &  Mrs.  William  B.,   KFI  Los 
Angeles. 

Ryder,  Les,  WCED  DuBois,  Pa. 


Saddler,  Owen,  KMA   Shenandoah,  la. 
Sanders.  Wayne,  KTUC  Tucson. 
Saumenig,  J.  D.,  WIS  Columbia,  S.  C. 
Scarr,  H.  F.,  Western  Elec. 
Schilling,  John  T.,  WHB  Kansas  City. 
Schilplin,  Fred,  KFAM,  St.  Cloud,  Minn. 
Sepaugh.  L.  M.,  WSLI  Jackson,  Miss. 
Seville,  Mr.  &  Mrs.  H.  A.,  WJEJ  Hagers- 
town,  Md. 

Shaffer,  C.  W.,  Pittsburgh  Convention  Bur., 
Pittsburgh. 

Shafto,  G.  Richard,  WIS  Columbia,  S.  C. 

Sharp,  Ivor,  KSL  Salt   Lake  City. 

Sharp,  Thomas  E.,  KFSD  San  Diego. 

Shaw,  Glenn  C,  KLX  Oakland. 

Shawd,  Mr.  &  Mrs.  Arch,  WTOL  Toledo. 

Sherwood,  Alex,  Standard  Radio. 

Shouse,  James  D.,  WLW  Cincinnati. 

Sillerman,  Michael  M.,  Keystone  Broad- 
casting System. 

Slaybaugh,  Chester  C,  Morse  International. 

Smith,  Calvin  J.,  KFAC  Los  Angeles. 

Smith,  Frank  R.,  WWSW  Pittsburgh. 

Smith,  George  W.,  WWVA  Wheeling. 

Smith,  Robert,  Treasury  Dept.,  Washing- 
ton. 

Smith,  T.  A.,  RCA,  Camden,  N.  J. 
Smithgall,  Charles   A.,   WAGA  Atlanta. 
Smullen,   William  B.,   KIEM  Eureka,  Cal. 
Sowell,  F.  C,  WLAC  Nashville. 
Soule,  O.  P.,  KTFI  Twin  Falls,  Ida. 
Sparks,  E.  L.,  KHMO  Hannibal,  Mo. 
Spence,  Harry  R.,  KXRO  Aberdeen,  Wash. 
Sperry,  E.  J.,  WLAY  Muscle  Shoals  City. 
Ala. 

Spight,  Lindsey,  John  Blair  &  Co.,  San 
Francisco. 

Spokes,  A.  E.,  WJTN  Jamestown,  N.  Y. 
Springgate,   Vess  N.,   KXOX  Sweetwater, 
Tex. 

Stamps,  Mr.  &  Mrs.  Weldon,  KADA  Ada, 
Okla. 

Staubitz,  E.  J.,  Blaw-Knox  Co.,  Pittsburgh. 
Steere,    Howard,    CKLW  Windsor-Detroit. 


Stevens,  Mr.  &   Mrs.  Harmon  L.,  WHLS 

Port  Huron,  Mich. 
Stewart,  Elliott,  WIBX  Utica.  N.  Y. 
Stone,   Harry,  WSM  Nashville. 
Stringer,  Arthur  W.,  NAB. 
Stuart,   Charlee   T.,  KFOR   Lincoln,  Neb. 
Stubbs,  T.  Frank,  KFNF  Shenandoah.  la. 
Stuht,  W.  B.,  KOMO  Seattle. 
Surrick.    Jack.   WFIL  Philadelphia. 
Sylvester,  R.,  WJDX  Jackson,  Miss. 


Taishoff,   Sol,   Broadcasting,  Washington. 
Taylor,  Archie  J.,  KRGV  Weslaco.  Tex. 
Taylor,  Dale,  WENY  Elmira,  N.  Y. 
Thomas,  C.  L.,  KXOK  St.  Louis. 
Thomas,  P.  M.,  WJR  Detroit. 
Thoma,son,  Mims,  UP  Assns.,  Chicago. 
Thompson,  Roy  F.,  WFBG  Altoona.  Pa. 
Thorns,  Harold  H.,  WISE  AshcvUle,  N.  C. 
Thornley,  Mr.  &  Mrs.  Howard  W.,  WFCI 

Pawtucket,  R.  I. 
Tibbett.  Gene,  WELO  Tupelo,  Miss. 
Tippett,  Marvilyn,  WMAZ  Macon,  Ga. 
Tips,  Kern,  KPRC  Houston. 
Todd,  Jack,  KANS  WichiU. 
Tolboe,    Clifton    A.,  KOVO   Provo,  Utah. 
Tompkins,  Merritt,  E.,  BMI  New  York. 
Trenkmann,  R.  A.,  Standard  Rate  &  Data. 
Tully,  J.  C,  WJAC  Johnstown,  Pa. 

U 

Ulmer,  Dr.  James  G.,  KGKB  Tyler,  Tex. 
Upson,  Dean  R.,  WSM  NashviUe. 
Uridge,   Owen,  WJR  Detroit. 


Vadeboncoeur,  E.  R.,  WSYR  Syracuse. 
Vance,    H.    C,    RCA    Victor    Div.,  KCA 
C^imden. 

Van   Konynenburg,  F.,  WTCN  Minneapo- 
lis. 

Van  Person,  W.,  WRAK  Williamsport,  Fa. 
Venn.  Robert  G.,  WAGA  Atlanta. 
Vogeler,   Mr.,   Fed.    Tel.   &    Radio  Corp., 
Newark. 


Wagner,    Rev.    James    A.,   WHBY  Greer 
Bay,  Wis. 

Wagner,  Paul,  WPAY  Portsmouth,  O. 
Wagstaff,  Walter,  KIDO  Boise,  Ida. 
Walker,  Sidney  C,  KMBC  Kansas  City. 
Walker,  Wallace  A.,  WFCI  Pawtucket,  R.  I 
Walsh,  Don,  Variety,  New  York. 
Warden,    J.    Gordon,    KGBX  Springfield 
Mo. 

Ware,  Mr.  &  Mrs.  William  E.,  KWFC  Hoi 

Springs,  Ark. 
Watson,  Lt.  Col.  &  Mrs.  Brooks,  WMBI 

Peoria, 

Watson,  Loren  L.,  Spot  Sales,  New  York 
Watson,  M.  V.,  WMBD  Peoria. 
Way,  WiUiam  B.,  KVOO  Tulsa. 
Weaver.    Arthur    J.,    Arthur   J.  Weavei 

Adv.  Agency. 
Weed,  J.  J.,  Weed  &  Co.,  New  York. 
Weil,   Paul  S.,  Bryan   Davis   Pub.  Co. 
Weintz,  Jacob  F.,  Tide,  New  York. 
Wentworth,   Col.   Ed,    Armour's  Livestocl 

Bur.,  Chicago. 
Werner,  A.  Matt,  WHBL  Sheboygan,  Wis 
Westlund,  Arthur,  KRE  Berkeley,  Cal. 
Wheelahan,   Harold  M.,  WSMB  New  Or 

leans. 

Wheeler,  Chet,  KWIL  Albany,  Ore. 
Wheeler,  Clarence,  WHEC  Rochester,  N.  Y 
Whitehead,  Elizabeth,  KOZY  Kansas  City 
Whiting,    Lee    L.,    WDGY  Minneapolis. 
Whitmire,  Bevo,   WFBC  Greenville,  S.  C 
Whitmore,  W.,  Western  Elec.  Co. 
Whitten,   L.   H.,   Graybar   Elec.  Co. 
Wilkins,  J.  P.,  KFBB  Great  Falls,  Mont 
Willets,  H.  N.,  Western  Elec.  Co. 
Williamson  Jr.,  Warren  P.,  WKBN  Youngs 

town,  O. 
Willis,  J.  E.,  WLAP  Lexington. 
Willson,  Early.  KABC  San  Antonio. 
Wilson,   Howard  H.,    Howard    H.  Wilsoi 

Co.,  Chicago. 
Wilson,  L.  B.,  WCKY  Cincinnati. 
Wilson,  W.  A.,  WOPI  Bristol,  Tenn. 
Wing  Jr.,  A.  K.,  Fed.  Tel.  &  Radio  Corp. 

Newark. 

Wing,   Jerry,  KROC   Rochester,  Minn. 
Wingard.   Lloyd,  WGAR  Cleveland. 
Winger,   Earl  W.,   WDOD  Chattanooga, 
Winner,  Mr.   &   Mrs.   Lewis,  Communica 

tions  Magazine,  New  York. 
Woods,  James  S.,  WMRF  Lewistown,  Pe 
Woods,  Woody,  WHO  Des  Moines. 
Worden,  Ralph,   WGAR  Cleveland. 
Wright,  Mr.  &  Mrs.  C.  J.,  WFOR  Hattief 

burg.  Miss. 
Wright,  O.  R.,  KOZY  Kansas  City. 
Wylie,  Margaret,  J.  Walter  Thompson  Cc 
Wynn,  Lee,   KGER    Long  Beach,  CaL 
Wyse,  William,  KWBW,  Hutchinson.  Kar 


Young,  C.  S.,  WBZ-WBZA  Boston-Sprins 
field. 

Young,  Dr.  George  W.,  WDGY  Minneapolis 


Zimmerman,  G.  E.,  KARK  Little  Rock. 


BROADCASTING  • 


INVINCIBLE 

IN  ST.  LOUIS 


A  DISTINGUISHED  TRIO 

wkick  combines  A  me r teds  No.  1  Network  and 
St.  Louis  distinguisked  broadcasting  station  with, 
the  world's  greatest  news  gathering  organization. 


RADIO  STATION  KSD 

OWNED  AND  OPERATED  BY  THE 

ST.  LOUIS  POST-DISPATCH 


•  This  is  the  end  of  the  Sylvania  Radio  Tube 
production  line. 

Here  trained  operators  begin  a  series  of  tests 
designed  to  safeguard  high-quality  manufac- 
ture from  any  bit  of  human  error. 

Standardized  precision  testing  instruments 
enable  them  quickly  to  determine  basic  radio 
tube  fitness.  The  slightest  defect  dooms  a  tube 
to  instant  destruaion. 


Then  come  more  exhaustive  and  specialized 
tests  for  any  deviation  at  all  from  specification 
in  the  quality  inspection  and  customer  inspec- 
tion departments. 

Every  Sylvania  Radio  Tube  must  pass  these 
rigorous  tests  —  and  pass  them  with  a  perfect 
score  —  before  shipment  from  the  factory. 
This  painstaking  precision  test  system  is  your 
insurance  for  Sylvania  quality  that  you  can 
sell  with  complete  confidence. 


Quality  That  Serves  the  War  Shall  Serve  the  Peace 


RADIO  DIVISION  \  EMPORIUM,  PENNSYLVANIA 

SYLVANIA 

ELECTRIC  PRODUCTS  INC. 

RADIO  TUBES,  CATHODE  RAY  TUBES,  ELEC- 
TRONIC DEVICES,  INCANDESCENT  LAMPS,  FLUO- 
RESCENT LAMPS,  FIXTURES  AND  ACCESSORIES 


©he  finest  operas  presented 
in  their  entirety  to  d  ready-made 


^  yj  music  hungry  audience  ,  .  .  at  an 
hour  when  they  are  completely  relaxed... 
and  in  a  listening,  fully  receptive  mood. 
An  ideal  program  opportunity  for  a  wide- 
wake  sponsor.  For  further  information 
ding   "OPERA   IN   BED",   contact  . 


WBNX 


NEW  YORK  51,  N.  Y. 
MElrose   5-03  3  3 


IS  MORE  THAN 


Because  the  radio  industry  needed 
an  unrestricted  reservoir  of  copy- 
righted music  to  insure  free  compe- 
tition in  the  field  of  performing 
rights,  BMI  was  instituted. 

Today  more  than  600,000  titles  are 
available  under  BMI  license.  More 
than  30,000  records  may  be  used. 
Scores  of  thousands  of  titles  are  in- 
cluded in  the  libraries  of  the  elec- 
trical transcription  companies. 

But  BMI  has  gone  farther! 

In  addition  to  the  mighty  catalog  of 
music  now  available  through  BMI, 
your  company  provides  an  outstand- 
itig  iscript  service,  a  research  depart- 


FULFILLING  THE 
INDUSTRY'S  MANDATE 


ment,  friendly  counsel  of  field  rep- 
resentatives, and  many  other  serv- 
ices not  originally  contemplated. 

AND  YET  THE  COST  OF  MUSIC  TO  THE 
INDUSTRY  TODAY  -  INClUDiNG  ALL 
SOURCES  -  IS  LESS  THAN  BEFORE  THE 
INAUGURATION  OF  BMII 

Yes,  BMI  is  doing  an  infinitely 
greater  job  than  was  ever  dreamed 
for  it  by  its  founders! 


1 


In  addition  to  the  numerous  albums  available  under  your  BMI 
license,  there  are  more  than  30,000  listed  recordings  which  you 
may  perform.  These  range  from  hottest  swing  to  great  classical 
works.  BMI  music  on  record  will  fill  your  every  programming 
need. 


rMUSTCV. ; 
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According  to  a  station's  needs,  it  regularly  receives  popular,  con- 
cert, hillbilly  and  other  music  for  its  library.  Under  the  recently- 
signed  agreement  with  the  American  Composers  Alliance,  the 
scores  and  parts  of  contemporary  serious  music  may  be  ob- 
tained without  fee.  BMI  is  currently  conducting  a  contest  for 
writers  of  serious  music.  The  winning  works,  written  especially 
for  radio,  will  add  to  the  industry's  store  of  superb  music. 


r 


SCRIPTS  THAT  SELL! 


Scripts  to  fill  every  need  are  produced  by  the  BMI  script  depart- 
ment. Stations  coast  to  coast  find  that  sponsors  snap  up  these 
shows.  Whether  you  want  a  five-minute  program  or  a  30-minute 
production,  you'll  find  precisely  the  thing  you  need  in  the  BMI 
script  service.  Enthusiastic  letters  from  station  managers  attest 
the  commercial  value  of  these  scripts. 


THATS  NOT  ALL! 


To  keep  station  and  program  managers  abreast  of  the  latest 
tunes,  to  help  them  make  the  most  of  their  BMI  license,  field 
representatives  cover  the  country.  It  is  our  intention  personally 
to  cover  every  station  at  least  once  a  year. 

The  PIN  UP  SHEET  belongs  in  every  music  library.  Monthly  it 
shows  top  tunes  and  coming  tunes.  By  referring  to  it,  every 
station  can  know  what  tunes  are  "hot"  and  deserve  heavy 
scheduling. 

The  ALMANAC  is  a  chatty  forecaster  produced  chiefly  to  assist 
those  concerned  with  planning  recorded  programs.  It's  packed 
with  tips  on  forthcoming  tunes  and  suggestions  for  emphasizing 
those  presently  on  top. 

The  NEWSLETTER  is  planned  to  keep  station  managers  and 
program  directors  aware  of  what  BMI  can  do  for  them.  Music 
trends  of  particular  interest  to  the  program  director  and  musical 
director  are  emphasized  in  this. 

THESE,  AND  ALL  OTHER  BMI  SERVICES,  ARE  YOURS 
WITHOUT  ADDITIONAL  COST  UNDER  YOUR  BMI  LICENSE 


o  o 


SEEMS  LIKE 
TELEVISION 
IS  HERE 


People  in  our  program  and  production 
departments  walk  around  our  studios 
muttering  strange  new  terms.  Now  we're 
quite  used  to  the  usual  radio  language 
but  when  we  hear  "camera  angles"  .  .  . 
"mercury  vapor  lamps"  .  .  .  "strike  the 
set"  .  .  .  "move  in  for  a  close-up"  .  .  . 
"more  eye  shadow  on  the  ingenue"  we 
begin  wondering  if  we  are  in  Holly- 
wood or  in  Philadelphia. 

But  it  seems  that  the  television  bug  has 
bitten  these  good  people — and  they're 
eating  it  .  .  .  sleeping  it  .  .  .  drinking  it. 
Even  the  engineering  department  re- 
ports that  they  can't  keep  any  books 
on  the  technical  side  of  this  new  art .  .  . 
the  programeers  take  them  as  soon  as 
they  come  in. 

It  all  started  when  WFIL  made  on  ar- 
rangement to  broadcast  from  the  Plays 
and  Players  Playhouse.  This  is  the  first 
time  in  Philadelphia  radio  history  that 
a  station  has  originated  a  regularly 
scheduled  series  of  broadcasts  from  a 
real  theatre  stage.  And  we're  doing  it 
because  the  folks  who  run  WFIL  are  a 
progressive,  forward-looking  group. 
They  are  doing  this  because  they  real- 
ize that  in  this  way  many  problems  in 
visual  presentation  will  be  solved  before 
we  actually  go  on  the  air  with  a  video 
broadcast. 

in  "telecasting,"  as  in  audio  broadcast- 
ing, Philadelphians  will  refer  to  WFIL  as 
"Philadelphia's  Most  Progressive  'Tele- 
casting' Station." 


A  BLUE  NETWORK  AFFILIATE 

Philadelphia's 
Most  Progressive 
Radio  Station 


REPRESENTED  fclATIONALLY  BY  THE  KATZ  AGENCY 
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Television  Stations  Authorized 
by  the  FCC 

(As  of  August  15,  1944  in  accordance  with  Rules  4.61-4.79) 
CHANNELING  SYSTEM 


Chanel 
No. 

1  50,000-56,000  ke. 

2  60,000-66,000  kc. 


GROUP  A 

Channel 
No. 

3  66.000-72,000  kc. 

4  78 , 000-84 , 000  kc. 

5  84,000-90.000  kc. 


Channel 
No. 

6  96,000-102,000  kc. 

7  102,000-108,000  kc. 


GROUP  B 


Channel 
No. 

8 

9 
10 
11 


162,000-168,000  kc. 
180,000-186,000  kc. 
186,000-192,000  ke. 
204,000-210,000  kc. 


Channel 
No. 
12 
13 
14 


210,000-216.000  kc. 
230,000-236.000  kc 
236,000-242,000  kc. 


Channel 
No. 

15 
16 
17 
18 


258.000-264,000  kc. 
264,000-270.000  kc. 
282,000-288,000  ke. 
288,000-294,000  kc. 


GROUP  C 

Any  6,000  kc.  band  above  300,000  kc,  excluding  band  400,000-401,000  kc. 


COMMERCIAL 

Call 

Channel 

Effective  Signal 

Licensee  and  Location 

Letters 

No. 

Radiated 

Balaban  &  Katz  Corp., 

WBKB 

2 

550 

Chicago,  111. 

Columbia  Broadcasting  System  Inc., 

WCBW 

2 

1,000 

New  York  City 

Don  Lee  Broadcasting  System, 

tKTSL 

1 

5,600 

Hollywood,  Cal. 

Allen  B.  DuMont  Laboratories,  Inc., 

WABD 

4 

New  York,  N.  Y. 

General  Electric  Co., 

WRGB 

3 

3,100 

Schenectady,  N.  Y. 

The  Journal  Co.,  Milwaukee,  Wis. 

tWMJT 

3 

1,200 

National  Broadcasting  Co.  Inc. 

WNBT 

1 

1,800 

New  York  City 

Philco  Radio  &  Television  Corp., 

WPTZ 

3 

500 

Philadelphia,  Pa. 

Zenith  Radio  Corp.,  Chicago,  III. 

tWTZR 

1 

1,270 

 t  Under  construction. 

J 

EXPERIMENTAL 

Call 

Channel 

Power 

in  Watts 

Licensee  and  Location 

Letters 

No. 

Visual 

Aaral 

Balaban  &  Katz  Corp., 

W9XBK 

2 

4,000 

2,000 

Chicago,  III. 

Balaban  &  Katz  Corp., 

W9XPR 

Group  C 

10 

Chicago,  111. 

The  Crosley  Corp.,  Cincinnati,  Ohio 

tW8XCT 

1 

1,000 

1,000 

Allen  B.  DuMont  Laboratories,  Inc., 

W2XVT 

4 

60 

50 

Passaic,  N.  J. 

Allen  B.  DuMont  Laboratories,  Inc., 

W2XWV 

4 

1,000 

1.000 

New  York,  N.  Y. 

Allen  B.  DuMont  Laboratories,  Inc., 

tW3XWT 

1 

1,000 

1,000 

Washington,  D.  C. 

Don  Lee  Broadcasting  System, 

W6XA0 

1 

1,000 

150 

Los  Angeles,  Cal. 

Metropolitan  Television,  Inc., 

W2XMT 

8 

50 

50 

New  York,  N.  Y. 

Philco  Radio  &  Television  Corp., 

W3XE 

3 

10,000 

11,000 

Philadelphia,  Pa. 

P.ard  ie  University, 

tW9XG 

3 

750 

750 

West  Lafayette,  Ind. 

State'University  of  Iowa, 

W9XUI 

1  &  12 

100 

Iowa  City,  Iowa 

Wm.  B.  Still,  tr/as  Jamaica  Radio 

tW2XJT 

13 

400 

100 

Television  Co.,  Jamaica,  L  I.,  N.  Y. 

Television  Productions,  Inc., 

W6XYZ 

4 

.  4,000 

1,000 

Los  Angeles,  Cal. 

Gus  Zaharis, 

tWSXGZ 

1 

200 

110 

South  Charleston,  W.  Va. 

Zenith  Radio  Corp.,  Chicago,  111. 

W9XZV 

1 

1,000 

1,000 

t  Under  construction. 


Pending  Applications  for  Experimental 
Television  Broadcast  Stations 

(As  of  August  15,  1944) 


Channel 


Power 


Location 

Applicant 

No. 

Visual 

Aural 

Illinois 

Chicago  

Indiana 

IncUanapolis.  .  .  . 

Columbia  Bcstg.  System,  Inc. 
(WBBM) 

P.  R.  Mallory  &  Co.,  Inc 

4 
2 

Ikw  Ikw 
loOw  (600w  peak)  lOOw 

Massachusetts 

General  Television  Corp. 

1 

400w  (peak) 

200w 

Minnesota 

Minneapolis.  .  . . 

Industrial  Tool  &  Die  Works,  Inc.  4 

5kw  (peak) 

3kw 

New  Jersey 

Camden  

Radio  Corp.  of  America 

5 

30kw 

30kw 

New  York 

Utah 

Salt  Lake  City. . . 

Columbia  Bcstg. -System,  Inc. 
(WABC) 

Intermountain  Bcstg.  Corp. 

Group  C 
1 

lOOw  (400w) 

Ikw 
200w 

(KDYL) 

BROADCASTING 


(peak) 

Broadcast  Advertising 


The  dollar  sign  is  the  answer.  It  com- 
pletes the  well-used  television  formula 
S  +  S,  or  Sight  plus  Sound,  and  it's  a 
rather  dramatic  way  of  saying  that  tele- 
vision will  bring  profit  to  you. 

S  +  S  =  $  has  been  just  a  promise 
for  a  long  time.  But  it's  due  to  become 
a  reality  shortly  after  victory. 

Television  is  "personal  call"  sales- 
manship...  showing  your  actual  mer- 
chandise in  its  most  favorable  light  to 
small  family  groups  at  home . . .  demon- 


strating your  products  in  use  while  the 
persuasive  voice  of  a  master  salesman 
delivers  a  polished  and  perfected  sales 
talk.  This  is  the  most  successful  selling 
known.  And  you'll  be  using  it— not  in 
one  home  at  a  time— but  in  millions! 

Enterprising,  quick-acting  advertisers 
and  their  agencies  are  now  learning  the 
technique  and  the  tremendous  poten- 
tial of  television  by  producing  their 
experimental  programs  at  DuMont's 
pioneer  Television  Station— WABD. 


DuMoni  Television  Studios  and  Telecasting  Equipment 
Department  of  Allen  B.  DuMont  Laboratories,  Inc.,  Sta- 
tion WABD,  515  Madison  Ave.,  Netv  York  22,  N.  Y. 
General  Offices  and  Plant,  2  Main  Ave,,  Passaic,  N.  J. 


Copyright  Allen  B.  DuMoni  loborolories.  Inc.,  1944 


TELEVISION 

STATION  WABD 


DCASTING    •    Broadcast  Advertisin g 
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KATE  SMITH  HOUR 

34.3 


VOX  POP 

33.3 


DR.  CHRISTIAN 
31.8 


BURNS  AND  ALLEN 
31.0 


BIG  TOWN 
27.4 


CRIME  DOCTOR 
25.1 


THANKS  TO  THE  YANKS 
24.5 


BLUE  RIBBON  TOWN 
23.6 


WE  THE  PEOPLE 

23.4 


JACK  CARSON  SHOW 
21.2 


I  LOVE  A  MYSTERY 
20.8 


MAJOR  BOWES 
20.2 


Check  This  I 


10  MORE  f 

or  GOOD  MEASURE 

•k  Lux  Radio  Theatre 

36.0 

^  Death  Valley  Days  20.0 

*  Texaco  Star  Theatre 

25.1 

Dinah  Shore  Show  20.0 

Helen  Trent 

24.6 

*  Easy  Aces  19.9 

^  Big  Sister 

21.3 

Inner  Sanctum  19.9 

^  American  Melody  Hour  20.5 

^  Suspense  19.4 

All  Hooper  Ratings  from  Winter-Spring  Index  1943-1944 


UDY  CANOVA  SHOW 
30.7 


BLONDIE 
30.7 


HIT  PARADE 
29.1 


pi 

GAY  NINETIES  REVUE 
28.7 


=ATE  SMITH  SPEAKS  OUR  GAL  SUNDAY 
I  23.3  22.6 


MR.  KEENE 
22.4 


THAT  BREWSTER  BOY 
22.2 


WTAG  »RATE  CARD'^ 


Sure,  these  Hooper  ratings  are  terrific 
—  but  WTAG,  in  a  big  market,  does 
things  in  a  big  way!  —  Remember? 
Most  advertisers  know  the  advantages 
of  covering  (and  we  do  mean  covering 
Central  New  England  from  the  inside. 


After  reading  this  advertisement,  you 
too,  must  realize  that  the  one  sure 
way  to  this  big,  high-wage-level  audi- 
ence is  through  the  station  with  the 
local  appeal  and  the  high  Hoopers  — 
WTAG. 


PAUL    H.    RAYMER    CO.    Naf/ona/    Sa/es    Re  pr  ese  ni  ai'iy  e  s 


REVIEW  OF  1943-1944  ACTIVITIES  OF  THE  NAB 


SECRETARY- 
TREASURER 

C.  E.  Arney  Jr. 


PREPARATION  of  this  report  is 
made  somewhat  complicated  by 
events  which  have  occurred  since 
the  War  Conference  in  Chicago  in 
April  1943.  The  complications 
arise  out  of  changes  which  have 
taken  place  Wxthin  the  organiza- 
tion, resulting  in  the  assumption 
of  addititonal  duties  by  the  Seci-e- 
tary-Treasurer's  office. 

Chronologically,  changes  are  as 
follows:  On  June  1,  1943,  Russell 
Place,  Director  of  the  Legal  Dept., 
resigned  to  accept  an  important 
civilian  post  with  the  Office  of 
Strategic  Services.  Since  that  time 
the  bulk  of  the  legal  work  has  de- 
volved upon  the  Secretary-Treas- 
urer. On  Jan.  1,  1944,  Joseph  L. 
Miller,  Director  of  Labor  Relations, 
became  a  lieutenant  in  the  Navy. 
Since  that  time  the  labor  relations 
work  has  been  handled  in  the  office 
of  the  Secretary- Treasurer. 

Supreme  Court  Decision 

On  March  1,  1944,  Neville  Miller 
terminated  his  presidency  and  for 
the  period  from  March  1-April  15, 
when  Harold  Ryan  assumed  his 
presidential  duties,  the  Secretary- 
Treasurer,  as  Acting  Managing  Di- 
rector, discharged  some  of  the  du- 
ties of  the  presidency.  To  further 
complicate  the  situation  Neville 
Miller  left  for  his  new  duties 
abroad  without  having  had  time 
to  prepare  a  report  of  the  presi- 
dential activities  from  May  1,  1943, 
until  his  departure  on  March  1, 
1944. 

The  Supreme  Court  on  May  10 
handed  down  the  decision  uphold- 
ing the  right  of  the  FCC  to  en- 
force the  so-called  network  rules. 
The  broad  language  used  by  the 
Court  in  sustaining  the  Commis- 
sion's position  aroused  intense  feel- 
ing throughout  the  industry.  There 
was  spontaneous  editorial  comment 
in  the  press  calling  for  revision  of 
the  law  in  the  interests  of  preser- 
vation of  free  speech. 

There  was  a  very  definite  feel- 
ing of  anxiety  that  the  law,  as  in- 
ternreted  by  the  Court,  gave  to 
the  Commission  powers  over  the 
operation  of  licensees,  including 
programs  and  business  policies, 
which  would  lead  ultimately  to  the 
serious  impairment  of  the  Ameri- 
can System  of  Broadcasting.  Ef- 
forts were  immediately  undertaken 
to  hasten  consideration  of  the  legis- 
lation then  pending  in  Congress. 

War  Services:  Throughout  the 
entire  period,  the  major  portion  of 
NAB  staff's  time  has  been  devoted 
to  cooperative  activity  with  the 
many  governmental  agencies  which 
deal  directly  with  our  war  effort. 
All  stations  have  been  kept  abreast 
of  developments  in  selective  serv- 
ice procedure  directly  affecting 
their  interests. 

As  a  further  aid  to  broadcasters 
in  meeting  personnel  problems  aris- 
ing out  of  withdawals  of  techni- 
cal personnel  by  the  armed  serv- 
ices, NAB  cooperated  with  the 
FCC  in  compiling  a  list  of  tech- 
nicians available  for  employment 
and  many  of  these  were  placed. 
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Action  of  James  C.  Petrillo  AFM  and  a  great  deal  of  our  time  has  National  Labor  Relations  Board, 
president,  in  continuing  his  ban  on  been  devoted  to  that  development.  This  document  is  of  great  value 
recordings  has  caused  a  consider-  The  WMAL  case  now  pending  be-  to  all  broadcasters, 
able  amount  of  activity  on  the  part  fore  the  War  Labor  Board  for  final  in  many  individual  cases  as 
of  NAB.  At  the  instance  of  some  decision  is  of  extreme  importance  sistance  has  been  rendered  to  sta- 
of  the  recording  companies  the  and  has  been  carefully  watched  and  tions  in  connection  with  the  negotia- 
matter  was  taken  before  the  War  appropriate  assistance  has  been  tion  of  labor  contracts  and  in  in- 
Labor  Board  and  referred  to  a  rendered  counsel  representing  the  terpreting  provisions  of  the  Wage 
panel  which  held  a  long  series  of  station  in  that  case.  Likewise,  we  Stabilization  formula  and  Wage 
hearings.  All  of  these  develop-  have  conferred  with  the  attorneys  and  Hour  Act.  The  War  Man- 
ments  were  followed  very  closely  representing  the  Class  B  stations  power  Commission  rules  and  regu 
by  NAB  and  a  full  report  of  them  in  Chicago  with  reference  to  their  lations  respecting  job  referral  anc 
will  be  made  at  this  Conference  by  case  which  involves  this  principle  employment  ceilings  have  been  in 
our  special  counsel,  Sydney  Kaye.  and  a  full  report  of  that  will  be  terpreted  upon  individual  reques' 

The   activity   of  the  American  made  before  this  Conference.  and  made   available  through  th( 

Federation    of    Radio    Artists    in  Prior  to  his  departure  from  the  Reports. 

seeking  an  extension  of  the  prin-  NAB  staff,  Joseph  L.  Miller  com-  „  ,        ,  „ 

ciple  of  assigned  announcers  fees  piled   and  made  available  to  all  Code  and  rrogrammmg 

has    caused    considerable  concern  broadcasters  the  Decisions  of  the  Considerable  time  has  been  de 

^   voted  to  bringing  about  better  un 

derstanding  of  the  NAB  Code  anc 

NAB  Membership  Totals  624,  Largest  £  ttvisTons'^'seTS^s  "atS 

f       -gv*                  T  rw    le  TkM»ii»  have  been  made  upon  the  Code 

In  History:  Income  Over  Halt-Mulion  certain  organized  groups  and  nai 

has  sought  constructively  to  mee 

AN   INCREASE   of  98  members  Ontonagon  and  Gogebic  counties)  this  challenge.    As  another  mean; 

since  April  15,  1943,  has  brought  and   District   15    (California,   ex-  of  aiding  the  broadcasters  in  mon 

the  total  NAB  membership,  as  of  eluding     10    counties)     remained  adequately  and  completely  servm; 

Aug.  8  to  624,  largest  in  its  his-  static.  All  other  districts  showed  ^^^6  w\s  or^Sed  a^^^^^^^^^^ 

tory,  the  annual  report  of  C.  E.  increases  from  one  up.  functioned  effectively  in  laying  th. 

Arney  Jr.,  secretary-treasurer,  to  NAB  membership  is  divided  as  foundation  work  for  constructivi 

be  presented  to  the  NAB  War  Con-  follows:  In  U.  S.,  579  commercial  improvement  in  the  programminj 

ference  this  week,  disclosed.  Of  the  stations,  2  non-commercial  stations;  field. 

total   membership,   greatest   since  territories  7 ;   construction  permit  Broadcast  Advertising 

May   1,   1941,  when  it  was  547,  stations  4;  networks,  CBS,  NBC; 

standard  stations  comprise  592,  FM  associate  members  26,  an  increase  The  work  of  the  Dept.  of  Broad 

outlets  4,  networks  2  and  associate  of  7  since  April  1943.  sTa^dingJ  UndS^he'chah4"an^hi 

members  26.  j^^^^^  ^^^^  „f  p^^l         Morency  the  Retai 

Station  membership  now  totals  Promotion      Committee  carrier 

64.1%  of  the  924  standard  stations  On  the  financial  side  Mr.  Arney  through  a  project  conceived  by  th 

in  the  U.  S.  and  territories.  Of  a  reported  a  total  income,  between  Dept.  of  Broadcast  Advertising  anj 

total  of  656  network  affiliates,  484  April  1,  1943,  and  June  30,  1944,  of  a^PPl^Y?^  ^Yu-^^^  ^.-^^  } 

or  73.8%   are  members,  as  com-  $526,587.67,    including    $27,363.80  ^'on^^^the  i^'aUv'^r^^^^^^^ 

pared  to  370,  or  54  7%  of  the  net-  cash  on  hand  April  1,  1943.  Total  Ltf  made  by  a  traS  ass^^^^^^^ 

work  affiliates  m  April  1943.  Mu-  receipts  for  the  previous  period,  as  a  measure  of  direct  service  t 

tual  has  the  largest  number  of  af-  April  1,  1942,  to  March  31,  1943,  its  membership, 

filiates  carrying  membership  in  the  were  $315,628.55.  Pursuant  to  the  action  of  th 

NAB,  with  147  or  65.9%.  of  the  223  Cash  on  hand  as  of  June  30,  plus  membership  at  the  1943  meeting 

MBS  stations.   The  Blue  is  next  accounts  payable  on  the  same  date  a  Small  Market  Stations  Commit 

with  140  or  71.8%  of  its  195  affili-  totaled  $85,784.75,  as  compared  to  tee  was  created, 

ates;  NBC  is  third  with  118  of  its  $36,998.49  as  of  April  1,  1943.  The  increase  in  the  number  o 

142  stations  belonging,  while  of  the  Expenses   for   the   NAB    ftom  Qpestionnaires  sent  out  by  the  va 

142  CBS  stations.  115  are  NAB  April  1943  to  June  30,  1944,  aggre-  Sstrt^J^f  T  kiJ^rS^  i: 

members.  gated    $448,300.30,   of   which   the  the  creation  early  in  1943  of  th 

District  13  Leads  largest  item  of  $175,377.43  was  for  Committee   on   Government  Ques 

general  adininistration.   Second  tionnaires,  upon  which  all  impoi 

Of   the   total   network   affiliate  largest  expenditure  of  $66,340.75  tant  industries,  are  represented, 

members,  36  are  duplicates,  leaving  was  for  the  New  York  office,  while  Radio  News  :  The  Radio  New 

a  grand  total  of  448  network  af-  the   President's    Dept.   listed    ex-  Committee  of  NAB  was  create 

filiates.  A  total  of  26  of  the  31  sta-  penses  of  $57,774.96.  Following  is  with  the  primary  wpose  of  bring 

tions  carrying  both  Blue  and  MBS  a  tabulation  of  expenses  for  the  ^rS^re^^'^Z  'Soad'ca?t^"?d"i 

are  NAB  members;  five  ai'e  affili-  period  April  1,  194.:5,  to  June  30,  ^ews.  As  a  first  step  a  cooperativ 

ates  of  NBC  and  MBS;  4  of  CBS  1944:  enterprise    has    been  undertake 

and  MBS  and  1  of  the  Blue  and     President's  Dept.  $  57,774.96  with  the  American  Assn.  of  School 

NBC.  Of  the  268  stations  without     Treasurer's  Dept.              31,556.17  and    departments    of  journalisr 

network  affiliation,  108  or  40.3%=     Research    _                       21,532.28  looking  to  the  establishment  of 

are  members  of  NAB.                       Public  Relations                25,644.16  '^^^^^''^  curriculum  of  radio  ,om 

District  13   (Texas)    of  which     Labor  Relations                  6,720.58  technical   Developments:  I 

Hugh  A.  L   Halff  of  WOAI  San    Legislative                       24,644.35  1943  president  Millei 

Antonio,  is  director,  since  the  1943     Engineering                      10,419.14  ^j^ji  the  Director  of  Engineerinj 

War  Conference  has  turned  in  17  Broadcast  Advertising-    16,933.65  met  with  representatives  of  tect 

new  members,  the  largest  increase     Promotion                         11,856.83  nical  organizations  such  as  the  Ir 

of  any  district.  Second  was  District     New  York  Office                66,340.75  stitute  of  Radio  Engineers,  Radi 

7  (Kentucky  and  Ohio),  headed  by  General  Administrative  175,377.43  Manufacturers   Assn.   and  ofhei 

Nathan  Lord  of  WAVE  Louisville,    ^nd  perfected  the  organization  an 

.,v  in                .           u-1    T~>-  (PAAoonnon  financing  of  the  Radio  Technics 

with  10  new  members,  while  Dis-  $448,300.30  planning  Board.  This  Board  is  on 

trict   3    (Delaware,   Pennsylvania     Balance  $  78,287.37  of  the   most  important  agencie 

and  Maryland),  under  the  leader-  Accounts  Payable,  in  the  field  of  postwar  planning  fo 

ship  of  Roy  F.  Thompson  of  WFBG     June  30  1944  '     7  497.38  out  of  it  will  come  the  basic  recom 

Altoona,    listed    nine    additional                '   !  '. —  mendations  which  will  govern  teeli 

members.  Membership  in  District  8  Cash  on  Hand,  "^^^^  standards  for  the  broadcasi 

(Indiana  and  Michigan  excluding     June  30,  1944  $  85,784.75  {Continued  07i  page  26) 
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Of  these,  the  interest  of  Brockton,  Mass.,  is  centered  principally  on  shoes.,  manufacturing 
shoes.  Likewise,  skilled,  highly  paid  workers  build  ships  in  Quincy,  make  wax  in  Fram- 
ingham.  Dozens  of  similar  towns,  diverse  as  to  their  industries,  uniformly  prosperous,  are 
tucked  into  the  primary  areas  of  WBZ,  Boston,  and  WBZA,  Springfield. 

The  needs  of  the  folks  in  these  towns  are  as  varied  as  the  things  they  manufacture.  They, 
as  well  as  the  rural  population  of  New  England  from  Martha's  Vineyard  to  Canada,  look 
chiefly  to  WBZ  and  WBZA  for  their  radio  entertainment. 

The  NBC  Parade  of  Stars,  and  meritorious  local  programs,  projected  with  the  power  of 
50,000  watts,  will  not  be  denied.  Your  message  is  assured  of  this  vast  receptive  audience, 
at  single-station  cost.  Consult  NBC  Spot  Sales  for  availabilities. 


WBZA 


BOSTON  -  SPRINGFIELD 


— WESTINGHOUSE  RADIO  STATIONS  Inc  

WOWO     •     WGL     •     KYW     •     KDKA     •     WBZ     •  WBZA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


WESTINGHOUSE  PRESENTS 


John  Charles  Thomas  on  Sun.  2:30  EWT.,  NBC;  also  "Top  of  the  Evening"  on  Mon.,  Wed..  FrL.  10:15  EH'T..  Blue  Network. 


NO  BIGGER  THAN  A  MINUTE 


Extraordinary  power  takes  the  familiar  bum- 
blebee over  a  wide  area,  across  fields  and  hills, 
to  every  flower  that  has  what  it  takes  to  make 
honey.  Though  "no  bigger  than  a  minute," 
the  bumblebee  does  a  tremendous  job. 

Power  (over  three  times  that  of  any  other 
combination  here)  makes  NERN  stations  fa- 
miliar to  .  .  .  and  strongest  in  the  receivers  of  .  .  . 
over  8  million  New  Englanders  who  have  what 
it  takes  to  make  sales. 

Top-rated  programs  (all  NERN  stations  are 
NBC  affiliates)  turn  this  power  into  a  honey- 
gathering  proboscis  for  NERN  advertisers, 
who  find  that  a  commercial  message  "no  bigger 
than  a  minute"  does  a  tremendous  job  on 


NERN.  A  15-minute  daytime  period  that  car- 
ries such  a  message  over  the  entire  New  Eng- 
land Regional  Network  costs  only  $312  at 
the  one-time  rate.  When  you  buy  NERN,  you 
buy  a  network. 

NERN  STATIONS 


Frequency 

Watts 

WBZ 

1030 

50,000 

Boston,  Mass. 

WCSH 

970 

5,000 

Portland,  Maine 

WJAR 

920 

5,000 

Providence,  R.  I. 

WLBZ 

620 

5,000 

Bangor,  Maine 

WTIC 

1080 

50,000 

Hartford,  Conn. 

WFEA 

1370 

5.000 

Manchester,  N.  H. 

WRDO 

1400 

250 

Augusta,  Maine 

Nationally  represented  by 
WEED  &  COMPANY 

New  York,  Boston,  Chicago,  Detroit. 
San  Francisco,  Hollywood 


YOU  MAY  BE  ABLE  TO  LIFT  370  POUNDS 


BUT  —YOU  CAN'T  THROW  A  RADIO  CAMPAIGN  INTO 

WESTERN  MICHIGAN  FROM  "OUTSIDE"! 


WKZO  has  the  AUDIENCE  in  Western  Mich- 
igan— an  audience  greater  thon  that  of  all 
other  stations  COMBINED.  The  latest 
Hooper  Special  Report  (made  in  the  au- 
tumn of  1943)  proved  WKZO's  outstanding 
dominance  not  only  in  its  primary  market, 
but  also  in  outlying  communities  of  West- 
ern Michigan.  Cities  and  towns  covered  in 
this  coincidental  orea  study  were,  specifi- 
cally, Kalamazoo,  Allegan,  Byron  Center, 
Dorr,  Martin,  Moline,  Otsego,  Ploinwell  and 
Wayland. 

Here  are  the  Friday  evening  figures,  7  P.  M. 
to  10  P.  M.: 

WKZO   59.3% 

STATION  B    13.5% 

SIX  OTHERS  26.6% 

MISC.    0.6% 


Many  a  radio  advertiser  draws  a  200  or  300-mile  circle 
around  Chicago  or  Detroit — and  kids  himself  that  he 
is  getting  full  coverage  throughout  that  circle. 

But  no  user  of  any  "outside"  station  gets  even  adequate 
coverage  in  Western  Michigan.  We  won't  go  into  the 
technical  reasons  here — it's  just  that  "outside"  stations 
fade  too  much  for  satisfactory  listenership. 

If  you  really  want  to  cover  Western  Michigan,  the  an- 
swer is  WKZO.  Recent  Hooper  Surveys — an  excerpt 
from  which  is  at  the  left — prove  that  WKZO  is  by  long, 
long  odds  the  most  popular  station  in  this  territory. 
Write  for  all  the  facts — or  ask  Free  &  Peters. 


*  An  Estonian  named  Lubaar  set  the  world's  record  at  that  weight — 
"two  hands  clean  and  jerk." 


WKZO 


5000  Watts 
590  KC 
CBS 


FREE  &  PETERS. INC 
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Strongest  selling  force  in  Western  Michigan 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 

KALAMAZOO  and  GRAND  RAPIDS 


EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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Get  valuable,  experienced 
help  In  selecting  your 

MARKETS 
STATIONS 
TIME  and 
PROGRAMS 


Yours  for  the  asking  is  14  years  intimate,  personal  knowledge 
of  U.  S.  and  Canadian  markets,  stations,  distribution  facilities 
and  buying  power. 

Take  tiie  guesswork  out  of  your  next  campaign  by  getting 
in  toucli  with  the  nearest  office  shown  below. 

HOWARD  H.  WILSON  CO. 


NEW  YORK 
551  Fifth  Avenue 
Murray  Hill  6-1230 

SAN  FRANCISCO 
681  Market  Street 
Douglas  4475 


CHICAGO 

75  East  Wacker  Drive 
Central  8744 


HOLLYWOOD 
6362  Hollyv/ood  Blvd. 
Granite  6113 

SEATTLE 
2102  Smith  Tower 
Elliott  7417 


{Continued  from  page  22) 
ing  industry  in  the  years  lying 
ahead.  Howard  Frazier,  NAB  Di- 
rector of  Engineering,  serves  on  all 
panels  of  the  Board  and  is  chair- 
man of  the  Standard  Broadcasting 
Panel. 

Research:  In  the  field  of  re- 
search. NAB  activities  during  the 
past  several  months  have  been 
many.  A  special  committee  was 
created  to  give  preliminary  study 
to  an  industry  formula  for  station 
coverage.  Following  this  the  Re- 
search Committee  perfected  the 
plan  and  the  industry  seems  finally 
to  be  in  a  position  to  adopt  a  uni- 
form standard  for  station  cover- 
age maps  and  presentations.  Audi- 
ence measurement  has  also  been 
given  a  great  deal  of  attention  and 
a  program  for  future  activity  will 
be  submitted. 

Music  Committee:  Following  a 
year  and  a  half  of  operation  un- 
der the  revised  ASCAP  contracts 
which  grew  out  of  the  consent  de- 
cree, it  became  quite  apparent  that 
some  steps  to  protect  the  interest 
of  per-program  licensees  was  nec- 
essary. A  strong  committee  was 
created  in  the  fall  of  1943  headed 
by  Campbell  Arnoux.  Too  much 
credit  cannot  be  given  this  commit- 
tee for  the  splendid  results  which 
it  has  accomplished  in  clarifying 
the  respective  rights  and  obliga- 
tions of  ASCAP  and  the  broad- 
casters. 

.  Educational  Activities 

FREC  has  been  constructively 
active.  The  previous  quarterly  meet- 
ings which  the  committee  had  held 
were  abandoned  and  semi-annual 
meetings  were  substituted. 

The  NAB  staff  has  been  repre- 
sented at  meetings  of  the  School 
Broadcast  Conference  at  Ohio  State 
U.  and  at  the  conference  of  the 
Assn.  for  Education  by  Radio. 

District  Meetings:  Since  our 
last  report  a  total  of  15  District 
meetings  has  been  held  at  all  of 
which  one  or  more  members  of  the 
NAB  staff  were  present.  In  addi- 
tion officials  from  various  Govern- 
ment agencies  and  associate  mem- 
bers also  attended.  These  District 
meetings  have  grown  to  be  increas- 
ingly important  as  a  means  where- 
by members  of  the  staff  may  obtain 
a  better  perspective;  acquaint 
themselves  with  the  industry's 
thinking  and  bring  home  to  broad- 
casters the  importance  of  the  work 
which  NAB  is  doing.  All  meetings 
have  been  well  attended  and  the 
discussions  have  been  constructive. 
Dates  and  places  of  these  meetings 
follows : 

District  7 — July  23,  1943,  Cincinnati: 
11 — Aug  4-5,  1943,  Minneapolis;  15 — Aug. 
6,  1943,  San  Francisco;  4 — Sept.  3,  1943, 
Asheville,  N.  C;  2 — Aug.  24,  1943,  Syra- 
cuse; 5 — Sept.  10,  1943,  Atlanta;  8— Feb. 
1,    1944.  Indianapolis. 

District  10— Feb.  4-5.  Omaha;  14— 
Feb.  7-8,  Denver  ;  16 — Feb.  11,  Los  Angeles  : 
13— Feb.  13,  Dallas;  12— Feb.  21,  Tulsa; 
6— Feb.  24-25,  Memphis;  2 — March  2-3, 
New  York;  3 — March  6-7,  Pittsburgh. 

Contact  With  Membership 

The  weekly  NAB  Reports  con- 
stitute the  principal  medium 
through  which  NAB  maintains 
general  and  regular  contact  with 
the  membership.  In  addition  to 
these  Reports  many  special  bulle- 
tins have  been  issued — to  carry 
to  broadcasters  complete  informa- 
tion on  important  developments  in 
the  many  fields  in  which  the  Asso- 
ciation is  active. 

Resignations:    We   have  pre- 
viously indicated  the  resignations 
of  Russell  Place,  Director  of  the 
Legal  Department;  Joseph  L.  Mil- 


ler, Director  of  Labor  Relations; 
and  the  leave-taking  of  Neville  Mil- 
ler. In  addition,  Everett  E.  Rever- 
comb,  who  in  point  of  service  was 
the  veteran  on  the  NAB  staff  and 
served  as  auditor  and  comptroller, 
resigned  on  June  1,  1943,  to  accept 
a  commission  as  Ensign  in  the 
Navy.  He  is  now  serving  with  the 
Division  of  Naval  Communications 
in  Washington.  Walt  Dennis,  who 
served  from  March  1943  as  Chief 
of  the  NAB  News  Bureau,  resigned 
in  November  to  become  Public  Re- 
lations Director  of  WHN  New 
York. 

Replacement  and  Additions: 
The  task  of  replacing  these  effi- 
cient and  experienced  staff  execu- 
tives in  normal  times  would  have 
presented  a  problem  of  major  pro- 
portion, but  under  wartime  condi- 
tions it  proved  to  be  an  almost 
impossible  task.  No  replacement 
was  obtained  for  either  Mr.  Place 
or  Joseph  Miller  until  almost  co- 
incident with  this  writing,  when 
John  Morgan  Davis  was  named  by 
President  Ryan  to  the  position  of 
General  Counsel  with  specific  au- 
thority over  labor  relations.  In 
September  1943  Robert  T.  Bartley 
joined  the  NAB  staff  as  Director 
of  War  Activities.  Mr.  Bartley  acts 
as  liaison  between  the  NAB  and 
the  several  departments  of  Govern- 
ment and  acts  as  secretary  to  the 
Legislative  Committee.  Harold 
Ryan  succeeded  Neville  Miller  as 
President  effective  April  15.  Mrs. 
M.  0.  Hathaway  became  auditor 
on  June  1,  1943.  No  replacement 
was  secured  for  Mr.  Dennis. 


DEPARTMENT  OF 
BROADCAST 
ADVERTISING 

Lewis  H.  Avery,  Director 


Quite  properly,  a  review  of  the 
Dept.  of  Broadcast  Advertising 
begins  with  a  report  of  the  RetaQ 
Promotion  Plan.  But,  with  equal 
propriety,  no  report  on  this  activ- 
ity can  begin  without  a  tribute  to 
the  untiring  energy  and  unselfish 
work  of  the  chairman  of  the  Re- 
tail Promotion  Committee.  Despite 
a  maze  of  complications  and  diffi- 
culties, he  steered  the  project  to 
completion  and  through  117  show- 
ings before  nearly  25,000  retailers. 
The  whole  industry  owes  an  ex- 
ceptional debt  of  gratitude  to  Paul 
W.  Morency,  who  devoted  more 
than  half  of  his  time,  without 
thought  of  compensation  or  re- 
ward, to  the  stewardship  of  the 
pledges  of  subscribing  stations 
and  the  funds  loaned  by  NAB. 
From  early  May  to  mid-December 
1943  Mr.  Morency  carried  the  ma- 
jor burden  of  the  greatest  promo- 
tion ever  undertaken  by  any  adver- 
tising medium. 

Mr.  Morency  appointed  the  fol- 
lowing Committee  in  1942,  which 
carried  through  to  the  completion 
of  the  project:  Robert  E.  Baus- 
man,  WISH  Indianapolis;  Gene  L. 
Cagle,  KFJZ  Ft.  Worth;  William 
Crawford,  WOR  New  York;  Die- 
trich Dirks,  KTRI  Sioux  City; 
John  Esau,  KTUL  Tulsa;  Ken- 
neth K.  Hackathorn,  WHK-WCLE 
Cleveland;  Arthur  Hull  Hayes, 
WABC  New  York;  Walter  John- 
son, WTIC  Hartford;  C.  L.  Mc- 
Carthy, KQW  San  Francisco; 
James  V.  McConnell,  WEAF  New 
(Continued  on  page  30) 
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FEATURE  ATTRACTION 

Scuf      S^c^icntA^         ^Hm/^  ^utct  'Pa^-cmn. 


It 


"BEYOND-  (/U 
WETROPOUTAN 


Department  of  Commerce  Chief 
Miller  warns  marketers  to  bring 
"Beyond-Metropolitan"  areas  ac- 
tively into  marketing  plans  before 
post-war  race  starts.  Bring  these 
important,  remote,  hard-to-get-at 
areas  into  your  "main  show"  with 
the  KEYSTONE  coast-to-coast 
transcription  network. 


w»  ^  5J 


TSew  York  Times 
June  24,  1944 


K 


'^HOOPER  Reveals  Something  SUPER" 

Send  for  new  Hooper  Survey  of  significant  Keystone  "Beyond- 
Metropolitan"  markets.  It  proves  conclusively  that  the  vast  majority 
of  people  in  these  markefs  listen  predominantly  to  their  own  local 
stations,  rather  than  to  stations  coming  in  from  the  outside. 


EYSTONE  BROADCASTING  SYSTEM,  inc 


580  Hfth  Avmwe,  New  York  19,  N.  Y.   •   134  N.  laSoil*  Street,  OUcago  2, 


6331  Hollywood  Blvd.,  Hollywood  28,  Col 


BROAD 
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What  happened  to  the  Candles? 


THE  baker  was  surprised  too.  A  birthday  cake  with 
daisies  instead  of  candles?  What's  the  idea? 

It's  freshness,  Alphonse.  The  freshness  of  the  big  time 
program  material  that's  getting  more  listeners  and  clients 
for  ASSOCIATED  subscribers. 

The  news  is  getting  around  .  .  .  fast. 

Associated  has  gained  more  new  subscribers  in  the 
past  few  months  than  in  any  comparable  period  in  its 
history ! 

Ten  years  old  this  month,  the  associated  library 


has  been  kept  excitingly,  usefully  ^^e^l'. 

Selections  that  have  gone  stale  are  constantly  deleted 
—to  make  room  for  the  new  hits,  new  arrangements  of 
the  old  favorites,  today's  top  radio  talent. 

Unlike  any  other  library,  over  85%  of  our  original 
basic  library  has  been  refreshed  this  way  —  replaced 
with  sparkling,  timely  program  power.  . .  an  investment 
of  more  than  $1,000,000! 

Investigate  associated  now.  Comparison  proves  it's 
America's  finest,  most  useful  program  service! 


Associated  Program  Service 

25  West  45th  Street,  New  York  19,  N.  Y. 
MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  Nationally  by  SPOT  SALES,  Inc, 


Maurice  Tkompson 
Hewscafter 


Ted  Haas 

Newscaster 


These  newscasters,  together  with  KOIL's 
newswriters  and  news  services,  are  jointly 
responsible  for  OMAHA'S  HIGHEST  DAY- 
-TIME NEWS  RATING. 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 


(Continued  from  page  26) 
York;  John  M,  Outler  Jr.,  WSB 
Atlanta;    Oliver    Runchey,  KOL 
Seattle. 

Preliminary  discussions  and  in- 
vestigations revealed  two  factors 
that  retarded  the  increased  use  of 
broadcast  advertising  by  depart- 
ment stores  and  other  leading  re- 
tailers; (1)  A  definite  lack  of  un- 
derstanding of  the  retailers'  prob- 
lems on  the  part  of  broadcasters. 
(2)  Too  little  knowledge  of  the 
uses  of  broadcast  advertising  on 
the  part  of  retailers. 

Sheldon  Coons  Retained 

Need  for  outside,  professional 
counsel  became  apparent.  After  a 
careful  examination  of  the  field, 
Sheldon  R.  Coons,  nationally  fa- 
mous retailer  and  business  coun- 
sel, was  selected.  Mr.  Coons 
worked  with  Dr.  Julius  Hirsch, 
senior  consultant  to  OPA  and  for- 
mer price  administrator  for  the 
German  Reich. 

Dr.  Paul  F.  Lazarsfeld,  Office 
of  Radio  Research,  Columbia  U., 
was  retained  to  make  a  new  and 
original  analysis  of  the  use  of 
broadcast  advertising  by  retailers. 
He  and  his  staff  prepared  the  most 
complete  study  that  has  ever  been 
undertaken  in  this  field.  The  plan- 
ning and  production  of  the  pres- 
entation in  its  final  dramatic  form 
was  supervised  by  W.  H.  Knowles, 
vice-president  of  the  Jam  Handy 
organization. 

The  so-called  Master  Showing 
of  the  Retail  Promotion  Plan  was 
presented  in  five  parts :  "Air  Force 
and  the  Retailer",  "Looking  For- 
ward", "America  Takes  to  the 
Air",  "Why  Radio  Works",  "The 
Commercial".  While  the  Master 
Sho\ving  was  in  production,  the 
Director  undertook  the  preparation 
of  the  How  To  Do  It  booklets,  de- 
signed to  supplement  the  presen- 
tation. These  booklets  included 
Radio  and  Retailing  in  19^3,  How 
To  Buy  Radio  Time,  The  Elements 
of  A  Successful  Radio  Program, 
How  To  Measure  Radio.  Audiences. 
The  concluding  booklet.  How  To 
Promote  Your  Program,  will  be 
issued  shortly. 

Volunteer  M.  C.'s 

During  production  of  the  Plan, 
C.  E.  Arney  Jr.,  NAB  secretary- 
treasurer,  prepared  the  tour  sched- 
ules and  handled  the  thousand  and 
one  details  of  the  showings  in  111 
cities.  As  the  presentation  neared 
completion,  14  leaders  in  the 
broadcasting  industry  were  se- 
selected  to  act  as  masters  of  cere- 
monies at  the  showings  through- 
out the  country.  They  included: 
M.  F.  (Chick)  Allison,  WLW  Cin- 
cinnati (now  Lieut.,  j.g.,  USNR); 
Mr.  Arney;  Lewis  H.  Avery,  NAB 
Washington;  Harry  Burke,  WOW 
Omaha;  James  Gaines,  NBC  New 
York;  Arthur  Hull  Hayes,  CBS 
New  York;  Kingsley  F.  Horton, 
WEEI  Boston;  Walter  Johnson, 
WTIC  Hartford;  Robert  T.  Mason, 
WMRN  Marion,  0.;  John  M.  Out- 
ler Jr.,  WSB  Atlanta;  Clyde  Pem- 
berton,  KFJZ  Fort  Worth;  Wil- 
liam C.  Roux,  NBC  New  York; 
Frank  V.  Webb,  KDKA  Pitts- 
burgh; Frank  Parke  Wright,  San 
Francisco  Retail  Radio  Bureau. 

Starting  at  the  Hotel  Statler  in 
Washington  on  Oct.  12,  1943,  the 
Plan  was  shown  in  111  cities  be- 
fore more  than  23,000  retailers  up 
to  and  including  the  presentation 


in  Detroit  on  Dec.  7,  1943.  Since 
Jan.  1,  1944,  it  has  been  presented 
in  six  additional  cities,  so  that  it 
has  now  been  seen  by  nearly  25,000 
retailers  in  117  cities.  One  addi- 
tional showing  is  even  now  booked 
for  sometime  after  Sept.  1. 

Sales  Managers 

Under  the  vigorous  leadership  of 
Dietrich  Dirks  of  KTRI  Sioux 
City,  the  Sales  Managers  Execu- 
tive Committee,  selected  following 
the  NAB  War  Conference  in  Chi- 
cago in  April  1943,  proved  to  be 
one  of  the  strongest  and  most  pro- 
ductive committees  in  the  history 
of  the  Sales  Managers  Division. 
Since  the  last  convention,  the 
Committee  has  held  five  meetings, 
two  of  which  were  booked  in  con^ 
junction  with  conventions  of  the 
National  Retail  Dry  Goods  Assn. 
and  the  Proprietary  Assn.  of 
America,  providing  excellent  rep- 
resentation for  the  broadcasting 
industry  at  those  meetings.  Mem- 
bers of  the  Sales  Managers  Exec- 
utive Committee,  in  addition  to 
Chairman  Dirks:  C.  K.  Beaver, 
KARK  Little  Rock;  Sam  H.  Ben- 
nett, KMBC  Kansas  City;  Arthur 
Hull  Hayes,  CBS  New  York;  Wal- 
ter Johnson,  WTIC  Hartford; 
James  V.  McConnell,  NBC  New 
York;  John  M.  Outler  Jr.,  WSB 
Atlanta;  W.  B.  Stuht,  KOMO-KJR 
Seattle;  John  E.  Surrick,  WFIL 
Philadelphia. 

Through  presentation  of  the 
Retail  Promotion  Plan  in  San 
Antonio  the  broadcasting  industry 
had  been  offered  an  opportunity  to 
conduct  a  clinical  test  of  retail 
advertising  with  Joske's  of  Texas, 
leading  San  Antonio  department 
store  and  a  unit  of  Allied  Stores 
Corp.  Plans  are  now  in  prepara- 
tion for  a  comprehensive  study  of 
the  application  and  use  of  broad- 
cast advei'tising  to  every  phase  of 
department  store  advertising  and 
merchandising. 

NRDGA  SALES  PROMOTION 
CLINIC:  The  National  Retail  Dry 
Goods  Asso.  invited  NAB  to  par- 
ticipate in  its  Sales  Promotion 
Clinic  at  the  Netherland  Plaza 
Hotel,  Cincinnati,  on  April  4-6, 
1944.  The  first  day  was  devoted  to 
general  advertising  and  newspa- 
pers, the  second  to  display  and  the 
third  to  radio  advertising.  On 
Thursday,  April  6,  Broadcast  Ad- 
vertising Day,  panel  discussion  of 
advantages  and  use  of  broadcast 
advertising  by  retailers  was  led  by 
Dietrich  Dirks,  KRTI  Sioux  City, 
and  B.  Lewis  Posen,  Publicity  and 
Sales  Director,  Hochschild,  Kohn  & 
Co.,  Baltimore,  co-chairman.  Panel 
members  were:  Thomas  D.  Con- 
nolly, CBS  New  York;  Walter 
Johnson,  WTIC  Hartford;  John 
M.  Outler  Jr.,  WSB  Atlanta;  Paul 
McCarthy,  Publicity  Director,  J. 
N.  Adams  Co.,  Buffalo;  E.  Davis 
McCutchon,  Publicity  Director,  D. 
H.  Holmes  Co.,  New  Orleans; 
Richard  G.  Maybohm,  Publicity 
Director,  J.  W.  Robinson  Co.,  Los 
Angeles. 

PROPRIETARY  ASSN.  AD- 
VERTISING CLINIC:  At  the  in- 
vitation of  the  Proprietary  Assn. 
of  America,  the  Committee  pre- 
pared a  combination  talking  mo- 
tion picture  and  transcribed  pres- 
entation. The  Committee  feels 
that  this  presentation  to  the  PAA 
should  be  the  forerunner  of  like 
promotions  by  the  broadcasting  in- 
(Continued  on  jMgel72) 
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ilRegardless  of  whether  you  employ  television,  FM 
lor  AM  transmission  to  tell  your  story  in  the  postwar 
lyears,  one  fact  will  remain  the  same.  Markets  will 
istill  be  comprised  of  people  .  .  .  people  you  will  have 
to  convince;  people  who  will  decide  to  buy  or  not  to 
buy  your  product. 

In  the  Southern  New  England  market,  dominated  by 
WTIC's  50,000  WATTS,  there  are  3,500,000  people 
who  possess  a  buying  income  that  is  more  than  60% 


in  excess  of  the  national  average.  For  more  than  19 
years,  these  people  have  relied  upon  WTIC  for  their 
radio  entertainment  and  enlightenment.  The  sales 
results  of  advertisers  using  WTIC's  facilities  prove  the 
responsiveness  of  these  friendly  listeners. 

Increase  jyowr  sales  in  Southern  New  England.  Reach 
people  by  using  WTIC  . .  .  both  now  and  in  the  post- 
war future. 


t^EOPLE  AMUE  IN  THE 


IN  SOUTHERN  NE  W  ENGLAlNH 

OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  IVO.  1  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boslon. 
Chicago,  Delroir,  San  Francisco  and  Hollywood 
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for  FM— Television— AM 


The  various  G-E  studios,  stations,  equipment  and  regularly  scheduled  broadcasts  represent 
the  greatest  concentration  of  proving-ground  activities  in  the  world  for  the  development 
and  demonstration  of  FM,  television,  and  standard  and  shortwave  AM.  All  are  located  in 
the  Schenectady  area — and  virtually  next  door  to  the  engineering  laboratories  and  fac- 


WGFM  .  .  .  . 


WRGB . . . 


•  Tune  in  General  Electric's  "The  World  Today" 
and  hear  the  news  from  the  men  who  see  it  happen, 
every  evening  except  Sunday  at  6:45  E.W.T.  over 
CBS  network.  On  Sunday  evening  listen  to  the  G-E 
"All  Girl  Orchestra"  at  10  E.W.T.  over  N.B.C. 


W6E0  and  WGEA 


STATION  AND  STUDIO  EQUIPMENT 
TRANSMITTERS  •  ANTENNAS 
ELECTRONIC   TUBES    •  RECEIVERS 


largest  proving  ground 


tones  in  which  most  of  the  equipment  has  been  designed  and  built.  So,  make  it  a  point 
to  come  to  General  Electric  at  Schenectady.  .  .  .  Here  is  the  place  to  study  the  newest 
methods  and  equipment;  to  get  a  picture  of  the  future  of  commercial  broadcasting — in  all 
three  fields;  and  to  plan  soundly  for  post-war  station  operation.* 


The  first  FM  station  licensed!  (1)  The  ultra-modem  WGY  studio,  in  Schenectady,  where  WGFM  also  is  located  and  from 
which  programs  are  relayed — without  wires — to  the  FM  transmitter  atop  the  Helderberg  Mountains  12  miles  away.  (2)  G-E 
S-T transmitter.  (3)  G-E  high-gain  S-Trelay  antenna.  (4)  FM  broadcast  transmitter  at  right,  and  50-kw  experimental  transmitter. 
(5)  G-E  FM  circular  broadcast  antenna. 


Most 
From 
away, 
relays 


powerful  and  best  equipped  television  station  in  the  world!  (1)  G-E  workshop  television  studio  in  Schenectady, 
here,  through  G-E  television  relay  equipment,  programs  are  beamed  to  the  giant  transmitter  on  a  mountain- top  12  miles 
(2)  A  studio  interior  view.  (3)  G.E.'s  pioneer  television  relay  station  which  picks  up  programs  from  New  York  City  and 
them  to  the  main  transmitter.  (4)  G-E  directional  relay  anteima.  (5)  The  G-E  40-kw  television  transmitter. 


Two  of  the  most  powerful  international  shortwave  broadcast  sta- 
tions! (1)  Aerial  view  of  transmitter  station,  and  partial  view  of  antenna 
arrays.  (2)  G-E  high-powered  AM  transmitter  and  control  console.  (3) 
G-E  shortwave  broadcast  panel  antenna.  (4)  G-E  antenna  switchyard  for 
the  selection  of  beam  antennas  for  broadcasts  to  different  parts  of  the  world. 


GENERAL  ®  ELECTRIC 

^^3^  I60.CI0-69I2-89U 


Write  for  any  of  this  informative  printed  material: 
Book,  "Radio  Broadcasting  Post-war" ;  book,  "Tele- 
vision Broadcasting  Post-war";  pamphlets  on  F^f 
systems  and  equipment  ...  as  well  as  the  "G-E 
Equipment  Reservation  Plan"  which  will  enable  you 
to  obtain  quick  post-war  delivery  on  equipment  you 
need.  Write  also  for  any  special  information  desired; 
or  to  make  a  date  to  come  to  Schenectady  for  a  tour 
of  inspection  and  study  of  G-E  facilities.  Address 
Electronics  Department,  General  Electric,  Schenee- 
lajy.  New  York. 


With  Pude 


etvina 

902  AMERICAN  RADIO  STATIONS 

AMERICAN  MUSIC  FOR  TODAY  AND  TOMORROW 

^tom  it6  5to'cekou5c       mote  titan 

100,000  COPYRIGHTED  COMPOSITIONS 

AMERICA'S  FINEST  PUBLICATIONS 

A 


THE  BEST 


1 


Answer  to  your  music  problems 

SESAC  PROGRAM  BUILDER! 
In  mails  ^moll  Watch  for  it!! 


475  FIFTH  AVENUE, 
NEW  YORK  17,  N.  Y. 


Over  600  SESAC  tunes  re- 
corded on  commercial  and 
library  transcriptions  in  one 
month. 
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"The  Road  Ahead''  

. . .  WILL  BE  A  BUSY  ONE 

Yet,  "the  road  aliead"  holds  a  real  challenge  for 
broadcasters.  The  personnel  of  The  Nunn  Stations 
know  that  every  turn  of  the  road  will  unfold  new,  pro- 
gressive ideas,  methods  of  operation  and  stream-lined 
research  methods.  Today,  however,  members  of  these 
stations  are  giving  current  broadcasting  activities 
the  most  careful  attention  and  supervision.  Intelli- 
gent programming  and  sound  promotion  are  two  of 
the  main  factors  responsible  for  the  listener  loyalty 
enjoyed  by  this  group.  Tomorrow,  when  a  new  world 
looms  in  sight  "around  the  corner",  the  Nunn  Sta- 
tion will  be  ready  to  meet  it  .  .  .  aggressively,  wisely. 


REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  COMPANY 

THE  NUNN  STATIONS 

OWNED  AND  OPERATED  BY  GILMORE  N.  NUNN  AND  J.  LINDSAY  NUNN 


=NUNN  STATIONS=r- 

WLAP 

LEXINGTON,  KENTUCKY 

WBIR 

KNOXVILLE,  TENNESSEE 

WCMI 

ASHLAND,  KENTUCKY 
HUNTINGTON,  W.  VA. 

KFDA 

AMARILLO,  TEXAS 
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When  You 
Think  of 


WWL  Advt. 
Feb.  I  1941 


NEW  ORLEANS 


...  You  Think  of 

PAN  AMERICAN  CLIPPER 

FLYING  IN  FROM  LATIN  AMERICA 


1 


...AND 


NEW  ORLEANS 


The  Grectest  Selling  Power 
In  The  South's  Greatest  City 

50,000  WATTS 
CLEAR  CHANNEL 


SUBSCRIPTION  ^RIC^^    $5.00   per  year    15c   per  co^V 


BROAI^STINC 

The  Weeklv^^^ewsmagazine  of  Radio 

^rdadcast  Advertisingr 

Copyright  1944  by  BrotulcastinK  Pnblie«tioiu,  Inc. 
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Reasons  Why  KFOR  has 
The  ^^Juvenile  Audience^^ 
in 


Nebraska's  Capital  City  Area 


DICK  TRACY 
LONE  RANGER 
HOP  HARRIGAN 


TERRY  &  THE  PIRATES 
ADVENTURE  HOUR 
JACK  ARMSTRONG 


RKPRESENTED  NATIONALLY   BY  EDW.  PETRY   &  CO. 


WWL  Dominafes  the  NEW  Deep  South- 
Headed  for  PERMANENT  Prosperity 


as  AFFILIATE  — REPRESkNTED   NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 


Blue  and  Mutual  Networks 

KFOK 


L.  tivmi"'"" 


iletSboi     Mm.  M  \W  MM^  Hebraska 


■mM      ''Nebraska 's  Capital  City  Station  " 
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puild  For  The  Future 


Where  the  Future  is  assured 


VVSDC/  "the  voice  of  Nashville",  covers  a  market  where  after-the-war  as  well  as 
present-day  business  prospects  are  as  high  as  anywhere  in  America. 

This  Nashville  market,  a  large  segment  of  the  Tennessee  Valley  that  has  grown  by  leaps  and 
bounds  in  recent  years,  has  the  potentialities  for  even  greater  prosperity  in  the  future. 
Through  WSIX  you  can  cover  this  market  both  for  today  and  tomorrow. 

Member  Station 
The  Blue  Network  and  Mutual  Broadcasting  System 
The  Katz  Agency,  Inc.,  National  Representatives 


5000 

WATTS 


II 


980 

KILOCYCLES 


NASHVILLE,  TENN. 

Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting   Publications    Inc     870    National  Press  Building,    Washington   4.    D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  Maich  3,  1879. 
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ONE  OF  A  SERIES  PRESENTING   THE   MEN    WHO   MAKE   FREE  &  PETERS  SERVICI 


Seriouslj, 
men,  it's 


Frmr  X.  Fitzpitrick! 


All  business  and  no  monkey-business — 
that's  the  word  for  Frank  Fitzpatrick.  Give 
him  a  job  to  do,  and  it's  ah  eady  half  finished. 
Which  is  no  mean  talent  in  this  day  of  our 
Lord,  and  many  advertisers  and  agencies 
have  acknowledged  it  by  giving  Frank  their 
unqualified  confidence  and  respect. 

Yes,  with  Frank  as  with  all  the  rest  of  our 
"F&P  Colonels",  work  is  the  answer.  Most 


of  us  can  always  find  time  for  a  lot  of  fun 
in  our  jobs,  and  none  of  us,  we  hope,  is  a 
sour-puss.  But  search  as  you  will,  we  think 
you'll  not  find  many  organizations  in  which 
honest-to-goodness  hard  work  is  more  vigor- 
ously or  consistently  practiced. 

That,  we  think  is  one  of  our  "priceless  in- 
gredients", here  in  this  group  of  pioneer 
radio-station  representatives. 


One  year,  Georgetown  University 
Two  years,  New  York  Sun 
Three  year?.  New  York  Times 
Five  years,  Parish-Burnham  Adver- 
tising Agency 
Two  years,  The  Sportsman  Magazine 
Four  years,  Advertising  Manager. 

The  Druggists'  Circular 
Three  years,  J.  P.  McKinney  &  Son 
Free  &  Peters  (  New  York  Office 
since  January,  1944 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE   LOUISVILLE 

WTCN  .    .    .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD   .  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM   BALTIMORE 

WCSC   CHARLESTON 

WIS   COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRIST! 

KXYZ  HOUSTON 

KOMA    ....  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEATTLE 

KFAR     .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


Free  &  Peters,  i'h. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.    SAN  FRANCISCO:  11 1  Sutter    HOLLYWOOD:  6331  HoUywood    ATLANTA:  322  Palmer  Bldg. 
.  Franklin  6373  .  Plaza  5-4130  ¥  5utt^r4353  Granite  3615  Main  5667  V 
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FDR  and  Dewey  Hail  Radio's  War  Service 


Tell  NAB  FM,  Video  Promise  Bright 
Future;  1,000  Register  at  Chicago 

(Messages  from  President  Roosevelt  and  Gov.  Detvey  on  Pages  JfO  &  4-1) 
By  SOL  TAISHOFF 

ENCOURAGED  by  messages  from  President  Roosevelt  and  Gov. 
Dewey  commending  radio  for  its  superb  war  job,  and  inspired  by 
tlfe  imminent  European  victory  and  the  brilliant  successes  in  the 
Pacific,  some  1,000  broadcaster-delegates  to  the  NAB  Executives 
War  Conference  in  Chicago  this  week  will  blue-print  their  postwar 
plans,  but  only  after  they  have  devised  means  of  pressing  every  watt 
of  energy  they  possess  in  the  drive  toward  victory. 

From  President  Roosevelt  came  something  more  than  a  pro  forma 
greeting.  In  a  letter  to  President  J.  Harold  Ryan  he  envisioned  a 
future  for  broadcasting  "as  bright  as  its  past  has  been  distin- 
guished". He  pointed  to  FM,  television  and  facsimile  broadcasting 
as  offering  great  fields  for  developments  which  will  enable  radio  not 
only  to  hold  its  own  "but  rather  to  expand  and  flourish". 

Gov.  Dewey,  in  his  first  public 

open  the  floodgates  to  establish- 
ment of  scores,  if  not  hundreds,  of 
additional  stations  in  all  classes 
during  the  next  year,  along  with 
the  concomitant  problems  of  return- 
ing military  personnel  and  broad- 


utterance  on  radio  since  his  nomi- 
nation at  the  Republican  Conven- 
tion last  June,  stood  solidly  behind 
the  "free  radio"  plank  in  the  Re- 
publican platform,  and  lashed  out 
against  "unnecessary  governmental 
domination".  He  lauded  radio  not 
only  for  its  "valiant  war  service", 
but  for  its  "equally  valiant  fight 
against  those  in  our  midst  who 
would  subordinate  American  radio 
to  Federal  wish.  .  .  ." 

Any  misgivings  broadcasters  may 
have  had  about  holding  the  war 
sessions  in  lieu  of  their  22nd  con- 
vention, because  of  transportation 
and  housing  conditions,  were  dis- 
pelled with  the  Aug.  16  action  of 
the  FCC  in  calling  spectrum-wide 
hearings  beginning  Sept.  28  to 
shape  new  allocations.  These  hear- 
ings, the  most  momentous  since  ra- 
dio began,  will  supply  the  broad 
technical  base  upon  which  standard, 
FM,  television  and  facsimile  broad- 
casting ultimately  will  stand.  The 
FCC  hearing  call  catapulted  tech- 
nical radio  into  the  forefront  of 
conference  topics. 

The  Aug.  28-31  sessions,  how- 
ever, run  the  whole  course  of  broad- 
,  east  operations — in  a  wartime  as 
well  as  in  a  peacetime  economy. 
Anticipating  the  war's  end  before 
another  membership  meeting  is 
held,  President  J.  Harold  Ryan  de- 
veloped a  program  which  covers 
the  return  toward  more  normal 
operations,  the  reintroduction  of 
competitive  selling,  and  the  lifting 
of  war-imposed  freezes,  which  will 


ening  of  the  radio  operating  base. 

Last  week  advance  registrations 
had  reached  approximately  800  at 
the  Palmer  House,  War  Conference 
headquarters,  and  it  was  estimated 
that  possibly  a  gross  attendance  of 
1,000  would  be  recorded,  with  a 
minimum  of  200  of  the  registrants 
Chicago  residents  in  station,  agency 
or  advertiser  fields.  In  keeping  with 
the  war  tempo,  there  will  be  no 
equipment  or  merchandising  dis- 
plays, but  companies  in  the  manu- 
facturing field  will  be  represented, 
anticipating  substantial  business  in 
new  standard  equipment,  as  well  as 
in  FM  and  television. 

Geared  to  Business 

There  was  considerable  reaction 
against  holding  of  a  conference 
this  year — the  third  in  wartime — 
because  of  the  attitude  of  the  Office 
of  Defense  Transportation  against 
such  meetings.  This  feeling,  how- 
ever, appeared  to  evaporate  as  the 
war  picture  in  the  European  the- 
atre brightened  and  as  Government, 
as  well  as  industry,  fostered  plan- 
ning toward  reconversion  and  re- 
turn to  peacetime  pursuits. 


SPECIAL  FEATURES  IN  THIS  ISSUE 


Pages 

Advance  Registrations   8 

Television  Stations  Authorized  by  FCC   18 

Annual  Reports  of  NAB  Departments   22 

NAB  Executives  War  Conference  Agenda   40 

Executives  War  Conference  Exhibitors   40 

Radio's  Crying  Need  Is  New  Law — By  J.  Harold  Ryan  ,   41 

Wanted:  Experts  to  Sell  Television — Robert  S.  Peare  54-D 

AM-FM  Sets  Planned  by  Manufacturers   56 

Role  of  a  Film  Company  in  Television — Ralph  B.  Austrian   58 

Present  and  Future  of  Broadcasting — Ray  C.  Ellis   64 

What's  Needed  for  a  Television  Station— T.  A.  Smith   70 

How  Much  Does  a  Television  Station  Cost — William  C.  Eddy   74 

An  Ex-Commissioner  Peers  Into  Future — Harold  A.  Lafount   76 

Extension  of  the  Frequency  Spectrum — Dr.  C.  B.  Jolliffe   78 

How  a  Television  Station  Is  Operated — Allen  B.  DuMont   82 

Facsimile's  Place  in  Postwar  Picture — John  V.  L.  Hogan   84 

Estimating  Cost  of  Television  Stations — Bruce  Robertson   86 

It's  Too  Soon  for  a  Television  Price  Tag — Raymond  E.  Nelson  125 

Transfers  of  Control  Authorized  by  FCC  126 

Assignment  of  Licenses  and/or  CPs  Authorized  by  FCC  132 

Applications  Pending  for  Transfer  of  Control  134 

Applications  Pending  for  Assignment  of  Licenses  144 

Directory  of  FM  Stations  146 

Pending  Applications  for  FM  Stations  I  190 

Opening  New  Vistas  in  Broadcasting — Frederic  R.  Gamble  202 


As  at  the  past  two  conferences, 
broadcasters  will  talk  shop  with 
Washington  officials  identified  with 
the  war  effort,  to  learn  at  first  hand 
how  they  can  best  aid  in  the  job 
immediately  ahead.  While  the  war 
flavor  will  be  present  throughout 
the  sessions,  postwar  planning  and 
development  will  constitute  the  pri- 
mary topic.  The  entire  agenda  is 
geared  to  radio  business — minus 
frills  or  entertainment. 

Kudos  for  the  job  radio  has  done 
can  be  expected — possibly  direct 
from  the  fighting  fronts. 

Heading  the  list  of  speakers  will 
be  FCC  Chairman  James  Lawrence 
Fly,  who  has  selected  as  his  topic 
"Broadcasting  Faces  the  Future". 
A  speaker  at  every  annual  assem- 
bly save  one  since  he  assumed  the 
FCC  helm  in  1939,  Chairman  Fly's 
appearance  has  aroused  interest, 
because  of  the  significance  of  im- 
pending postwar  allocations  and  the 
hearings  ahead.  He  will  address  the 
second  day's  luncheon  session — on 
Wednesday. 

The  first  day's  luncheon  speaker 
will  be  Assistant  Secretary  of  War 
Robert  A.  Lovett,  whose  topic  is 
"The  Air  Forces  Look  to  the  Fu- 
ture". Aviation  as  an  industrial 
twin  of  radio,  both  having  had 
their  commercial  onsets  in  the  same 
generation,  will  be  covered. 

Ryan  In  First  Appearance 

Headlining  the  third  day's  lunch- 
eon session  will  be  Paul  G.  Hoff- 
man, president  of  the  Studebaker 
Corp.  and  chairman  of  the  Commit- 
tee for  Economic  Development,  and 
C.  Scott  Fletcher,  director  of  field 
development  of  CED,  who  will  deal 
with  "The  Challenge  to  Postwar 
Broadcasting".  An  inspirational 
speaker,  Mr.  Hoffman's  economic 
prognostications  have  become  a  by- 
word in  business. 

Mr.  Ryan,  who  makes  his  first 
appearance  before  a  general  NAB 
meeting  since  he  assumed  the  presi- 
dency four  months  ago,  will  deliver 
a  progress  report  covering  the  16 
months  that  have  elapsed  since  the 
1943  War  Conference.  Drafted  for 
the  NAB  helm  as  the  successor  to 
Neville  Miller,  who  had  served 
since  1938,  Mr.  Ryan  accepted  the 
call  to  serve  only  until  July  1. 
1945.  At  that  time  he  intends  to  re- 
turn to  his  post  as  vice-president 
and  operating  head  of  the  Fort  In- 
dustry Co.,  and  will  return  to  his 
(Continued  on  page  16i) 
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PROGRAM  OF  NAB  EXECUTIVES  WAR  CONFERENCE 

Palmer  House,  Chicago,  Aug.  28-31 


MONDAY,  AUG.  28 

9  a.m.  to  to  5  p.m.  Registration,  4th  Floor 

10  a.m.  to  12  noon  Committee  Meetings: 
Legislative  Committee,  Room  1.  Sales 
Managers  Committee,  Room  17.  Account- 
ing Committee,  Room  2.  Public  Relations 
Committee,  Room  8.  Engineering  Com- 
mittee, Room  7.  Radio  News  Committee, 
Room  3. 

11  a.m.  Broadcast  Music  Inc.  Board  of  Di- 
rectors Meeting,  Room  5 

12:30  to  2  p.m.  Committee  Luncheon  Meet- 
ing: Public  Relations  Executive  and  Code 
Compliance  Committee,  Room  11.  Sales 
Managers  Executive  Committee,  Room  6. 
Research  Committee,  Room  4.  Clear  Chan- 
nel Group,  Room  9.  (Business  session  to 
follow ) 

2  to  5  p.m.  Committee  Meetings:  Code  Com- 
pliance Committee,  Room  2.  Labor  Execu- 
tive and  AFM  Steering  Committees, 
Room  5.  Music  Committee,  Room  1.  Small 
Market  Station  Committee,  Room  3 

4  p.m.  NAB  Association  of  Women  Direc- 
tors, Room  7 

7  p.m.  Dinner  Meetings.  NAB  Board  of  Di- 
rectors, Rooms  8-9.  Program  Directors 
Committee,  Room  4 

TUESDAY,  AUG.  29 

9  a.m.  Registration 

9:30  a.m.  to  12  noon  General  Session,  Red 
Lacquer  Room  Call  to  Order.  "Radio 
Broadcasting  and  the  War  Effort" — Pres- 
ident Harold  Ryan.  Appointment  of  Con- 
ference Committees.  Announcements 

Broadcast   Advertising  Clinic 

Dietrich  Dirks,  KTRI,  Chairman,  NAB 
Sales  Managers'  Executive  Committee, 
Presiding. 

Review  of  the  Retail  Promotion  Plan,  Paul 
W.  Morency,  WTIC,  Chairman,  Retail 
Promotion  Committee. 

What  the  Program  Was  Designed  to  Ac- 
complish. 

What  It  Has  Achieved. 

Subsequent  Developments  in  Retail  Radio 
Advertising.  What  NRDGA  Is  Doing, 
Llewellyn  Harries,  Sales  Promotion  Man- 
ager, National  Retail  Dry  Goods  Associa- 
tion, New  York.  Introduction  of  Assistant 
Director  of  Retail  Radio  Advertising.  Clin- 
ical Test  for  Joske's  of  Texas,  in  San 
Antonio. 

"If  I  Were  Selling  Department  Stores" — 
Paul  McCarthy,  Advertising  and  Promo- 
tion Director,  J.  N.  Adams  &  Co.,  Buf- 
falo, 

Participation  in  the  Proprietary  Association 
Advertising  Clinic,  Purpose  of  Presenta- 
tion, John  M.  Outler,  Jr.,  WSB  Atlanta, 
Ga. 

"Post  War  Opportunities  and  Problems" — 
T.  A.  M.  Craven,  Vice-President,  Iowa 
Broadcasting  System. 

Future  Plans  of  the  Sales  Managers'  Ex- 
ecutive Committee  and  the  NAB  Depart- 
ment of  Broadcast  Advertising.  Study  and 
Presentation  to  the  Building  and  Housing 
Industries.  Lewis  H.  Avery,  NAB  Direc- 
tor of  Broadcast  Advertising,  General  Dis- 
cussion. 

12  noon  Recess 

12:30  p.m.  to  2  p.m.  General  Luncheon, 
Grand  Ball  Room.  "The  Air  Forces  Look 
to   the    Future" — Honorable    Robert  A. 


NAB  DISPLAYS 

ALTHOUGH  there  will  be  no  for- 
mal displays  at  the  NAB  Execu- 
tives War  Conference,  exhibitors  as- 
signments at  the  Palmer  House  are : 

Amperex  Electronic  Corp  704 

Blaw-Knox   Co.   701 

Broadcasting  Magazine  728-729 

Chicago  Radio   Executive  Club  727 

Federal  Tel.  &  Radio  Corp.  752-754 

General  Electric  Co.  742-743-744 

Keystone  Broadcasting  System  ^  736 

Langworth  Recording   705 

NBC  Recording  Co.  739-740 

Presto  Recording  Co.  702-703 

Radio  Engineering  Laboratories   706 

RCA  Mfg.  Co.  733-734 

Schwimmer  &  Scott  747-748 

Standard  Radio   731-732 

Western  Electric  Co.  736-738 


Headquarters  of  BROAD- 
CASTING Magazine  will  be 
maintained  in  the  Palmer 
House  during  the  NAB  Ex- 
ecutives War  Conference. 
Suite  728-729. 


Lovett,  Assistant  Secretary  of  War  for 
Air. 

2:15  p.m.  to  5  p.m.  Public  Relations  Clinic. 

Edgar  Bill,  WMBD,  Chairman  NAB  Public 
Relations  Executive  Committee,  Presiding. 

Presentation  of  "Certificate  of  Apprecia- 
tion" by  the  U.  S.  Signal  Corps  to  Arthur 
Stringer,  NAB  director  of  promotion  and 
circulation. 

Colonel  Leland  H.  Stanford,  Signal  Officer 
Sixth  Service  Command. 

"Broadcasters'  Public  Relations" — Charles 
Francis  Coe,  Vice-President  and  General 
Counsel,  Motion  Picture  Producers  and 
Distributors  of  America,  New  York. 

"Radio — Our  Newest  Freedom" — Honorable 
Bourke  B.  Hickenlooper,  Governor  of 
Iowa. 

Report  of  NAB  Radio  News  Committee — 
Karl  Koerper,   KMBC,  Chairman. 

"The  Council  on  Radio  Journalism" — Fred 
S.  Siebert,  President  American  Associa- 
tion of  Schools  and  Departments  of  Jour- 
nalism, University  of  Illinois. 

"Women"s  Role  in  Radio" — Miss  Ruth  Chil- 
ton, WCAU,  President  NAB  Association 
of  Women  Directors. 

Report  of  NAB  Program  Directors  Com- 
mittee.   Harold   Fair,   WHO,  Chairman. 

"Programming" — Clarence  Menser,  Vice 
President  in  charge  of  Programs,  Na- 
tional Broadcasting  Company. 

"The  Radio  Council  Plan" — A  Symposium — 
Mrs.  Dorothy  Lewis,  NAB  Coordinator  of 
Listener  Activities,  presiding.  'Prestige 
for  Radio,"  E.  L.  Hayek.  KATE.  Direc- 
tor NAB  11th  District.  W.  O.  Wiseman, 
WOW  promotion  director.  'Program  Pro- 
motion,' 'Free  Time  Requests,'  William 
B.  Quarton,  WMT,  Chairman,  NAB  Code 
Compliance  Committee.  "Radio  Educa- 
tion,' Kolin  Hager,  WGY,  Director  NAB 
2nd  District.  'Youth  Interests,'  F.  C. 
Sewell,  WLAC.  Resource  Panel:  C.  S. 
Young,  WBZ,  Gene  O'Fallon,  KFEL, 
Ralph  Hardy,  KSL,  I.  R.  Rosenhaus. 
WAAT,  Craig  Lawrence,  WHOM. 

5  p.m.  Adjournment 

WEDNESDAY,   AUG.  30 

9:30  to  11  a.m.  Station  Coverage  Method: 
Report  of  NAB  Research  Committee, 
Hugh  M.  Feltis,  KFAB,  Chairman.  Re- 
port of  NAB  Sales  Managers  Executive 
Committee,  Dietrich  Dirks,  KTRI,  Chair- 
man. Advertising  Agency  View,  Frederic 
R.  Gamble,  President,  American  Associa- 


tion of  Advertising  Agencies.  Discussion: 
Panel  of  Radio  Station  and  Advertising 
Agency  Executives  headed  by  Roger  Clipp, 
WFIL.  Bureau  of  Standards  for  Audience 
Measurement:  Progress  Report,  Hugh  M. 
Feltis,  KFAB,  Chairman  NAB  Research 
Committee.  Discussion. 

11  a.m.  to  12  noon  Business  Session  of  Na- 
tional Association  of  Broadcasters:  Nom- 
ination and  Election  of  Directors  at  Large. 
Consideration  of  Proposed  Amendments  to 
NAB  By  Laws.  Recess. 

12:30  to  2  p.m.  General  Luncheon,  Grand 
Ball  Room.  Honorable  James  Lawrence 
Fly,  Chairman  Federal  Communications 
Commission- — "Broadcasting  Faces  the  Fu- 
ture." 

2:15  to  3:15  p.m.  Small  Market  Station 
Panel :  "What  We've  Learned  About  the 
Problems  and  Possibilities  of  Small 
Market  Stations"  —  Marshall  Pengra, 
KENR,  Chairman  NAB  Small  Market 
Station  Committee. 

"What  About  National  Spot  Business,"  a 
Chart  Presentation  of  the  Coverage 
Study  by  the  NAB  Engineering  and  Re- 
search Departments. 

"The  Determination  of  %  mmv  Contour 
Lines,"'  Howard  S.  Frazier,  NAB  Di- 
rector of  Engineering. 

"The  Estimation  of  Primary  Coverage," 
Paul  F.  Peter,  NAB  Director  of  Research. 

"Summary  and  Suggestions  for  Group  Sell- 
ing," Lewis  H.  Avery,  NAB  Director  of 
Broadcast  Advertising. 

"A  Small  Market  Station  as  a  Training 
Ground,"  William  B.  Smullin,  KIEM. 

"The  Opportunity  and  Responsibility  of 
Small  Market  Station  Managers,"  a  "Tran- 
scribed Presentation. 

Discussion. 

3:15  to  3:35  p.m.  "The  Sixth  War  Loan— 

What  Radio  Can  Do  to  Better  Help,"  Ted 
R.  Gamble,  National  Director,  War  Fi- 
nance Division,  Treasury  Dept. 

3:35  to  4:50  p.m.  Music  Clinic:  Report  of 
the  NAB  Music  Committee,  Campbell  Ar- 
noux,  WTAR,  Chairman. 

Broadcast  Music  Inc.,  Merritt  Tompkins. 
Vice  President  and  General  Manager. 

Discussion. 

Adjournment 

THURSDAY,  AUG.  31 

9:30  to  11  a.m.  Labor  Clinic:  "NAB  La- 
bor Relations — A  Look  Ahead,"  John 
Morgan  Davis,  NAB  General  Counsel  for 
Labor  Relations. 


Roosevelt  Message  to  Ryan 

DEAR  MR.  RYAN:  A"^'  ^^^^ 

I  send  my  hearty  greetings  to  the  executives  of  the  radio 
broadcasting  industry  who  are  conferring  in  Chicago  on  the  war- 
time functions  of  broadcasting  and  on  post-war  plans.  Certainly, 
broadcasting  is  to  be  congratulated  on  its 
contributions  to  the  winning  of  the  war, 
and  I  know  that  you  will  not  diminish  your 
efforts  in  even  the  slightest  degree  until 
the  final  victory  is  ours. 

Careful  planning,  too,  will  ensure  a 
future  for  broadcasting  as  bright  as  its 
past  has  been  distinguished.  Out  of  this 
war  have    come  technical  improvements, 
now  being  utilized  by  the  armed  forces, 
which  will  most  favorably  affect  the  peace- 
time broadcasting  of  the  future.  FM,  tele- 
vision and  facsimile  broadcasting  offer  great 
fields  for  developments  which  will  enable 
your  industry  not  merely  to  hold  its  own 
during  the  period  of  conversion  and  de- 
mobilization,  but   rather   to   expand  and 
flourish.  I  confidently  trust  that  you  will  plan  soundly  for  the 
maintenance  of  all  broadcast  services  on  a  plane  which  will  be  bene- 
ficial to  the  public  and  successful  for  the  industry. 

Very  sincerely  yours, 

/s/    Franklin  D.  Roosevelt 

Mr.  J.  H.  Ryan, 
National  Association  of 

Broadcasters  War  Conference, 
The  Palmer  House, 
Chicago,  Illinois. 


"The  AFM  Recording  Ban,"  Sydney  Kay<?, 

NAB  Special  Counsel. 
"The  AFM  'Platter-Turner'   Situation,"  a 

Report. 

"The  AFRA  'Pay-Within-Pay'  Principle," 
William  J.  Friedman,  Attorney  for  Chi- 
cago Class  B  Stations. 

Discussion. 

11  a.m.  to  12  noon  Legislation:  Report  of 
the  NAB  Legislative  Committee,  Don  S. 
Elias,  WWNC,  Chairman. 

Recess 

12:30  to  2  p.m.  General  Luncheon,  Grand  j 
Ball  Room.  "The  Challenge  to  Post-Wai 
Broadcasting."  Paul  G.  Hoffman,  Chair- 
man, and  C.  Scott  Fletcher,  Director  of 
Field  Development,  Committee  for  Eco- 
nomic  Development,    New  York. 

2:15  to  4:45  p.m.  "The  Post  War  Future 
of  Broadcasting" — A  Symposium:  Com- 
mander T.  A.  M.  Craven,  Presiding. 

A  Factual  Discussion  of  AM,  FM,  Televi-:  I 
sion  and  Facsimile  designed  to  bring  be- 
fore the  broadcasters  data  which  will  bi 
of  value  in  determining  post-war  expan- 
sion. 

Each  of  the  following  will  speak  for  fifteen 
minutes:  Paul  Chamberlain,  General 
Electric  Co.  Thomas  F.  Joyce,  Radio  Cor- 
poration of  America.  William  B.  Lodge 
Columbia  Broadcasting  System.  Frank  E. 
Mullen,  vice-president,  NBC,  "The  Chal- 
lenge of  Post-War  Broadcasting."  M.-i.i 
Edwin  H.  Armstrong.  Paul  F.  Godley 
Consulting  Engineer.  John  V.  L.  Hogan 

General  discussion:  Any  member  of  thi 
panel  is  privileged  to  direct  questions  t< 
any  other  member.  Questions  may  bt 
asked  from  the  floor  Statements  from  the 
floor  shall  not  be  longer  than  three  ( :i ) 
minutes. 

Adjournment. 

FRIDAY,  SEPT.  1 

10  a.m.  NAB  Board  of  Directors. 


Late  Registrations 


Ackerberg,   Herb,   CBS  New  York. 
Adair,  George  P.,  FCC,  Washington. 
.4delman,  Pat,  KTBC  Austin,  Tex. 
Andrew,  Dr.  Victor  J.,  Victor  J.  Andrew 

Co.,  Chicago. 
Allen,  Walter  H.,  KALB  Alexandria,  La. 
Atlass,   Leslie,  WBBM  Chicago. 
Atlass,  Ralph  L.,  WIND  Chicago. 
B 

Baillie,  George,  WSMB  New  Orleans. 

Bartlett,  Betty,  KFRE  Fresno,  Cal. 

Bartlett,  Paul  R.,  KFRE  Fresno,  Cal. 

Bausman,  Robert,  WISH  Indianapolis. 

Baylor,  Ben,  WMAL  Washington. 

Bennett,  Samuel  H.,  KMBC   Kansas  Citv. 

Blackwell,    George,    WBLK  Clarksburg. 

Boler,  John  W.,  North  Central  Broadcast- 
ing System,  St.  Paul. 

Bookwalter,  L.  S.,  KOIN  Portland,  Ore. 

Borrah,  Judge  Wayne  G.,  WSMB  New  Or- 
leans. 

Bowman,  Georgia,  American  Red  Cross. 
Brandborg,  Gustav  A.,  KVOO  Tulsa. 
Bratton,  Verl,  WREN  Lawrence,  Kan. 
Burkland,  Carl,  WTOP  Washington. 
C 

Caldwell,  S.  W.,  CVBC  Toronto. 
Campbell,  Martin,  WFAA  Dallas. 
Capellini,  E.  R.,  KALB  Alexandria,  La. 
Carey,   John   T.,   WIND  Chicago. 
Chamberlain,    Howard,    WLW  Cincinnati. 
Chilton,    A.    L.,    KSKY  Dallas. 
Church,  Arthur  B.,  KMBC  Kansas  City. 
Church,  Wells  (Ted),  Republican  National 
Committee. 

ClaringbuU,     D.,     Canadian  Broadcasting 

Corp.,  Toronto. 
Clinton,  Mr.  &  Mrs.  George,  WPAR  Park- 

ersburg,  W.  Va. 
Connolly,  James,  Blue  New  York. 
Connolly,  Tom,  CBS  New  York. 
Conrad,    Frank,   Blue   New  York. 
Coombs,  Clyde  F.,  KARM  Fresno,  Cal. 
Coulter,  Douglas,   CBS  New  York. 
Coulson,  Charles  W.  L.,  WHAS  Louisville. 
Crandall,    George,    CBS    New  York. 
Curtis,  James  R.,  KFRO  Longview,  Tex. 
D 

Davis,   Harold,  WCAU  New  York. 
Dawson,  William  M.,  WARM  Scranton,  Pa. 
DeHority,  W.  C,  WAML  Laurel,  Miss. 
Denny,    Charles    R.,    Radio  Engineering 

Labs.,  Chicago. 
Diethert,    R.,    Radio    Engineering  Labs., 

Chicago. 

(Contivued  on  page  41) 
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Radio's  Crying  Need  Is  New  Law  —  Ryan 


Future  of  American  System  Must  Be 
Assured  by  Clarifying  Rights 

By    J.    HAROLD  RYAN 

President,  National  Association  of  Broadcasters 


JOHN  HAROLD  RYAN 


Late  Registrations 

(Continued  from  page  AO) 

Dillard,    Everett    L.,     Commercial  Radio 

Equip.    Co.,  Washington. 
Dunn,  Jack,  WDAY  Fargo,  N.  D. 
Dunville,   Robert  E.,   WLW  Cincinnati. 
E 

Eaton,   Tom  WTIC  Hartford. 
Endriss,  Mr.  &  Mrs.  Paul,  WMAN  Mans- 
field, O. 

Ethridge,  Mark,  WHAS  Louisville. 
Evans,  Edveard,  Blue  New  York. 
Evans,   Mr.   &   Mrs.   Flem,    WSAZ  Hunt- 
ington, W.  Va. 

F 

FeUows,  Harold,  WEEI  Boston. 

Fletcher,  Fred,  WRAL  Raleigh,  N.  C. 

Floyd,   Quinn,  KFFA  Helena,  Ark. 

Forster,  MaJ.  Ralph,  Joint  Liaison  Com- 
mittee,   British    Embassy,  Washington. 

Frechette,  George  T.,  WFHR  Wisconsin 
Rapids,  Wis. 

G 

Gammons,  Earl,  WTOP-CBS  Washington. 
Grabhorn,  M.  B.,  Blue  New  York. 
Grinalds,    Archie,    Blue    New  York. 
H 

Hance,  Kenneth,  KSTP  Minneapolis-St. 
Paul. 

Hanson,  O.  B.,  NBC  New  York. 
Hardv,  Ralph,  KSL  Salt  Lake  City. 
Hawks.  Stanley,  KRNT  Des  Moines. 
Hayes,  Arthur  Hull,  CBS  New  York. 
Heinecke,  Paul,  SESAC,  New  York. 
Hillis,    Mrs.    Hazel,    Radio    Council,  Des 
Moines. 

Hover,    Fred    R.,    WFIN    Findlay,  O. 
Huffman,  W.  F.,  WFHR  Wisconsin  Rapids, 
Wis. 

Hutchinson,  W.  E.,  WAAF  Chicago. 
J 

Jeffery,  Kent  L.,  WFIN  Findlay,  O. 
Jones,   Merle,   KMOX   St.  Louis. 
Joscelyn,    Austin   E.,  WCCO  Minneapolis. 
K 

Karol,    John,   CBS   New  York. 
Kean,    Walter,    Victor    J.    Andrew  Co., 
Chicago. 

Kendrick,  Herbert,  Beckley,  W.  Va. 
Knight,   Ivor,   Blue  New  York. 
Knight  Jr.,  W.  T.,  WTOC  Savannah,  Ga. 
Knodel,  J.  W.,  Free  &  Peters,  Chicago. 
Koerper,  Karl,  KMBC  Kansas  City. 
L 

Lane,  Mr.  &  Mrs.  Howard,  CBS  New  York. 
Lodge,  William,  CBS  New  York. 
M 

Matison,  D.  A.,  WAML  Laurel,  Miss. 
McBride,  W.  G.,  WDBO  Orlando,  Fla. 
McCarty,  Rhea,  WCOL  Columbus,  O. 
McConnell,  Bruce,  WISH  Indianapolis. 
Meighan,   Howard,   CBS   New  York. 
Memolo,  Martin  F.,  WARM  Scranton,  Pa. 
Midgley,  Ned,  CBS  New  York. 
Milne.  James,  WATR  Waterbury,  Conn. 
Morelock,  Vernon,  Anfenger  Adv.  Agency, 

St.  Louis. 
Morency,    Paul,    WTIC  Hartford. 
Moroney,   Jim,    WFAA  Dallas. 
MuUin,  Earl,  Blue  New  York. 
MuUinax,  Edwin,  WLAG  LaGrange,  Ga. 
Myers,  C.  W.,  KOIN  Portland,  Ore. 


WHEN  the  war  came  to  the 
United  States  it  furnished  the 
American  System  of  Broadcasting 
an  unequalled  opportunity  for 
service.  American  Radio  accepted 
it  as  a  command.  The  technique  of 
radio  news  service  had  been  stead- 
ily improving  since  its  introduc- 
tion a  scant  10  years  ago.  Its  ex- 
pansion was  most  noticeable  after 
America  entered  the  war,  cul- 
minating in  the  superb  perform- 
ance on  the  Normandy  beachheads, 
wither,  through  radio  the  Amer- 
ican public  practically  accompan- 
ied their  forces   as   the  invasion 
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Nimmons,  Ralph,  WFAA  Dallas. 
Norris,     S.,    Amperex     Electronic  Corp., 
Brooklyn. 

O 

O'Hara.  Mr.  &  Mrs.  J.  M.,  WMAN  Mans- 
field, 0. 

P 

Park,   Eldon,  WLW  Cincinnati. 
Part,    John,    Mason    United  Advertisers, 
Toronto. 

Powell,  Hugh  J.,  KGGF  Coffeyville,  Kan. 
Q 

Quarton,  William  B.,  WMT  Cedar  Rapids. 


started  and  as  it  continued  on  its 
way. 

Never  before  has  the  world  been 
given  such  a  closeup  and  veritable 
account  of  the  progress  of  a  battle 
as  has  been  furnished  in  the  course 
of  the  fighting  in  France.  All  the 
sounds  of  a  modern  battle  have 
been  brought  home  to  the  people  in 
their  horrible  reality.  Tales  of  hero- 
ism have  been  recounted  before  our 
very  ears.  It  has  been  a  wonderful 
job,  superlatively  done. 

54  Billion  Impressions 

With  the  country  at  war,  the 
Government  had  need  to  carry  the 


R 

Ream,  Joseph,  CBS  New  York. 
Ring,  A.  D.,  Ring  &  Clark,  Washington. 
Roberts,  Don,  CBS  Chicago. 
Rockwell,  R.  J.,  WLW  Cincinnati. 
Ross,  Cecil  C,  Radio  Research  Lab.,  Cam- 
bridge, Mass. 

S 

Sample,  H.  Gene,  Rich's,  Atlanta. 
Schloss,   Pete,  Blue  New  York. 
Schudt,  William,  CBS  New  York. 
Schwimmer,  Walt,  Schwimmer  &  Scott. 
Shannon,  Ray,  WHAS  Louisville. 
Siegel,  Walter,  WTOP  Washington. 
Slates,   Mr.   &   Mrs.   William,   KFPW  Ft. 
Smith,  Ark. 


story  of  its  requirements  to  the  peo- 
ple, and  there  again  radio  stepped 
in,  and  acquitted  itself  well.  During 
the  campaigns   conducted  by  the 
Government  covering  recruitments 
of  various  kinds,  Bond  sales,  con- 
servation of  many  materials,  ex- 
planations of  regulations,  etc.,  it 
is   conservatively   estimated  that 
radio  gave  the  American  public 
over  54,000,000,000  listener-impres-  '< 
sions — in    other    words,    that    it  ■ 
reached  every  person  in  the  entire  j 
population  400  times  with  its  war  I 
messages.  In  a  monetary  way,  it  is  | 
figured  that  in  1943  alone,  adver- 
tisers over  the  air,  plus  networks 
and  radio  stations  themselves,  con- 
tributed over  $200,000,000  worth 
of  time  on  the  air  to  war  messages. 

While  covering  these  war  phases, 
the  American  System  of  Broadcast-  ■ 
ing  continued  to  furnish  the  best 
all-around  radio  programs  in  the 
(Continued  on  page  160) 


Smith,   Harry  M.,  WLW  Cincinnati. 
Stanton,  Frank,  CBS  New  York. 
Street,  R.  A.,  McCIatchy  Stations,  Sacra- 
mento. 

Swezey,  Robert,  Blue  New  York. 

T 

Talbot,  A.  H.,  Times-Picayune  Pub.  Co., 
New  Orleans. 

Terry,   Marshall,    WLW  Cincinnati. 

Thompson,  Dr.  W.  H.,  KFAB  Omaha. 

Thornburgh,  Don,   KNX   Los  Angeles. 

TurnbuU,  Henry,  Republican  National  Com- 
mittee. 

V 

Van    Volkenberg,  J.   L.,   WBBM  Chicago 
Vaughn,  Carl,  KPAC  Port  Arthur,  Tex. 
Vosse,  Fred,  Schwimmer  &  Scott,  Chicago. 
W 

Wagman,  Muriel,  Sorenson  &  Co.,  Chicago. 
Walker,   L.    E.,  Graybar  Elec   Co.,  Rich- 
mond, Va. 

Wehrmann,  H.  F.,  Times-Picayune  Pub. 
Co.,  New  Orleans. 

Weiland,  Jonas,  WFTC  Kinston,  N.  C. 

Welsh,  Josephine,  WSAR  Evanston,  111. 

White,    Frank,   CBS   New  York. 

White,    Paul,    CBS    New  York. 

Whitlock,  E.  S.  WRNL  Richmond,  Va. 

Willard  Jr.,  A.  D.  (Jess),  WBT  Charlotte. 

Williams,  Benjamin  B.,  WTOC  Savan- 
nah, Ga. 

Wirth,  Don,  WFHR  Wisconsin  Rapids,  Wis. 
Wiseman,   William,  WOW  Omaha. 
Wolfskin,    Robert   F.,    Commercial  Radio 

Equip,  Co.,  Kansas  City. 
Woodward,  Milton   W.,  Commercial  Radio 

Equip.   Co.,  Kansas  City. 

Y 

Yarbrough,   J.    E.,    WDBO  Orlando,  Fla. 
Yocum,  Ed,  KGHL  BiUings,  Mont. 
Z 

Ziv,  Mr.  &  Mrs.  Frederic  W.,  Frederic  W. 
Ziv  Co.,  Cincinnati. 


GROUP  MEETINGS 


MONDAY 

2  p.m. — Blue  Network  affiliates  business  I 
meeting.  Red  Lacquer  Room.  I 

3  p.m. — Columbia  Broadcasting  System  dis-1 
tricts  2  and  6  business  meeting.  Roomi 
15-16.  ; 

4  p.m. — National  Broadcasting  Co.  Parade! 
of  Stars  meeting.  Room  14.  Mutual  Broad-  > 
easting  System  affiliates  business  meet-i 
ing.  CiTStal  Ball  Room. 

5  p.m. — NBC  affiliates  cocktail  party. ! 
Room  18.  Blue  Network  affiliates  cocktail  j 
party.  Red  Lacquer  Room.  CBS  affiliates 
cocktail  party.  Grand  Ball  Room,  Drake 
Hotel.  Mutual  Broadcasting  System  affili- 
ates cocktail  party.  Crystal  Ball  Room. 

7  p.m. — Blue  Network  affiliates  dinner.  Red 
Lacquer  Room. 

TUESDAY 

4  p.m. — Keystone  Broadcasting  System  affi- 
liates business  meeting.  Room  17. 

B  p.m. — Columbia  Broadcasting  System  ad- 
visory board  dinner.  Rooms  8-9.  Keystone 
Broadcasting  system  affiliates  dinner. 
Crystal  Ball  Room. 


Dewey  Message  to  NAB 

TO  THE  OFFICERS  and  membership  of  the  National  Assn.  of 
Broadcasters : 

American  broadcasters  in  war  conference  in  Chicago  may, 
with  full  justification,  look  with  pride  upon  the  part  they  are 
playing  in  the  winning  of  the  war  which 
now  engages  us. 

From  the  commentator  who  speaks  with 
\  mental  caution  into  his  microphone  while 
i  under  fire  on  the  battlefields  of  France, 
I  to  the  hard-headed  salesman  who  sells  his 
:  client  a  war  bond  appeal  announcement  in- 
!  stead  of  a  regular  commercial  appeal,  you 
i  have  all  held  the  industry  record  high. 

Your  war  service  has  been  given  under 
\  the  banner   of  free  radio,   and  radio  in 
I  America  must  always  be  free  of  unnecessary 
S  governmental  domination.  Particularly  your 
I  industry  must  be  free  of  Administration  in- 
I  terf erence    so   that    you    may   carry  out 
1  the  modern  form  of  the  traditional  town 
meeting.  Just  as  political  questions  of  early 
days  were  settled  at  town  meetings,  so  the  political  questions  of 
today  must  have  full  discussion  on  the  air. 

To  that  end,  the  Republican  Party,  in  its  platform  adopted 
at  Chicago  last  June,  stands  for  freedom  of  radio. 
That  plank  in  my  party's  platform  I  heartily  endorse. 
On  this  occasion  of  your  war  conference,  let  me  salute  you  of 
the  radio  industry  for  your  valiant  war  service,  for  your  equally 
valiant  fight  against  those  in  our  midst  who  would  subordinate 
American  radio  to  Federal  wish,  and  for  the  part  I  know  you  will 
play  in  the  future  in  the  establishment  of  a  truly  great,  new,  peace- 
time America. 

Albany,  N.  Y.  /s/    Thomas  E.  Dewey 

Aug.  23,  1944 
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I  Lea  Urges  Definitive  Radio  Legislation 


Questions  Supreme  Court  Decision; 
Advocates  Longer  Licenses 

By  REP.   CLARENCE  F.  LEA 

Chairman,  House  Interstate  &  Foreign  Commerce  Committee 
Chairman,  House  Select  Committee  to  Investigate  the  FCC 


(  OUR  ORIGINAL  radio  law  was  en- 
acted in  1927 ;  that  Act  was  not 

I  substantially  changed  by  the  Com- 
munications  Act  of  1934.  So  in  ef- 

.;  feet  the  Federal  Communications 
Commission  is  operating  under  an 
Act  passed  17  years  ago. 

f-;  Since  that  time  revolutionary 
changes  have  occurred  in  the  de- 

;    velopment  and  discovery  of  methods 

'    of   radio  transmission.   We  have 

!|   also  had  17  years  of  experience  in 

If  .  governmental  regulation. 

f;  FCC  Powers  Uncertain 

It  is  my  belief  that  our  radio 
legislation  needs  reconsideration 
i,;  and  revision  to  give  it  practical 
Jji  adaptation  to  the  changed  condi- 
p  tions  and  experience  since  the  orig- 
S'  inal  Act  was  passed. 
f  Experience  has  developed  impor- 
ts   

I  War  Fund  Drive 
I  To   Utilize  Radio 

'%  Committee  Named  Includes 
fe  Ryan,  Busk  and  Robinson 

I  NATIONAL    WAR    FUND  last 
l|i  week  set  in  motion  plans  for  radio 
||f  support    of    the    1944  campaign, 
k  Jesse  Butcher,  radio  director,  dis- 
1^  tributed  to  networks,  local  stations 
|i  and  local  community  or  war  chests 
a  radio  kit,  containing  organization 
fc'  hints,    station    breaks,    spot  an- 
§i  nouncements,  feature  material  and 
■    an  outline  of  available  recorded  pro- 
motion. Drive  starts  Sept.  20  and 
will  run  for  about  seven  weeks. 
I      Early  in  the  week,  at  a  meeting 
I  of  the  New  York  War  Fund,  attend- 
V;  ed  by  representatives  from  the  ra- 
|,  dio,  advertising  and  entertainment 
I  fields,  Harold  A.  Lafount,  presi- 
|;  dent,  Atlantic  Coast  Network,  and 
|-  chairman  of  the  NYWF  radio  divi- 
|,  sion,   said   that   he  had  received 
1i  pledges  of  full  industry  participa- 
3  tion  in  the  local  phases  of  the  drive. 
Allen  Roberts,  assistant  radio  di- 
rector of  the  New  York  War  Fi- 
nance Committee,  Treasury  Dept., 
.J  is  radio  director  for  the  New  York 
campaign. 

^  Committee  Named 

*      The  radio  kit  was  prepared  in 
%  cooperation  with  the  radio  bureau 
of  the  Office  of  War  Information 
and   the  NWF  radio  advertising 
V  committee,  headed  by  Joseph  R. 
•'  Busk,  of  Ted  Bates  Inc.,  New  York. 
Committee  includes  Hubbell  Robin- 
son, Young  &  Rubicam,  New  York; 
S.   Caldwell   Swanson,  J.  Walter 
V.  Thompson  Co.;  S.  Heagen  Bayles, 
ft  Ruthrauff  &  Ryan  Inc.,  and  Harold 
■•  Wengler,  Ted  Bates  Co.  J.  Harold 
Ryan,  NAB  president,  heads  the 
'    NWF's  network  and  local  stations 
committee,    which    comprises  the 
presidents  of  the  four  major  net- 
works and  16  station  executives.  In- 
cluded in  the  kit  is  a  personal  let- 
ter from  Mr.  Ryan  to  station  oper- 
ators, urging  their  support. 


tant  uncertainties  as  to  the  powers 
and  duties  of  the  Commission. 
There  has  been  widespread  criti- 
cism of  the  Commission  on  the 
gi'ound  that  it  has  unduly  exercised 
powers  of  doubtful  authority.  In 
some  instances,  these  powers  were 
probably  not  in  the  contemplation 
of  Congress  when  the  original  Act 
was  passed.  Proper  disposal  of  the 
legislative  problems  as  to  such  mat- 
ters involves  a  consideration  of 
not  only  what  the  present  law  may 
be  but  also  what  policy  should  be 
established  by  Congress  in  defining 
and  limiting  such  powers  in  view 
of  the  developments  and  experi- 
ences of  the  last  17  years. 

It  is  generally  conceded  that  leg- 
islation is  needed  to  improve  the 
legal  procedure  for  conducting 
hearings  by  the  Commission  and 
the  disposal  of  applications  by  it. 

The  recent  Supreme  Court  deci- 
sion confirming  the  broad  authority 
of  the  Commission  to  regulate  the 
networks  was  contrary  to  a  com- 
monly accepted  view  of  the  powers 
of  the  Commission  held  by  many 
members  of  the  legal  profession. 
In  view  of  this  definition  of  author- 
ity given  by  the  Supreme  Court, 
there  is  a  necessity  for  Congress 
to  consider,  clai'ify  and  define  the 
authority  of  the  Commission  in  re- 
lation to  this  and  other  important 
activities  of  the  Commission. 

This  decision  leaves  further 
doubts  as  to  the  powers  of  the 
Commission.  I  think  experience 
shows  that  any  Commission  estab- 
lished by  Congress  should  be  reluc- 
tant to  exercise  powers  of  doubtful 
legal  authority.  In  case  of  such 
doubts,  the  matter  better  be  deter- 


REP.  LEA 

mined  by  recommendations  to  Con- 
gress for  appropriate  legislation  to 
define  the  powers  and  duties  of  the 
Commission. 

There  are  also  instances  in  which 
powers  properly  belonging  to  the 
Commission  deserve  to  be  definitely 
limited  and  restrained  by  legislative 
enactment. 

Longer  Licenses  Needed 

The  broadcasting  industry  has 
become  one  of  the  great  institutions 
of  the  country.  It  is  now  largely 
dependent  for  the  continuation  of 
its  licenses  or  permits  on  the  more 
o  less  undefined  discretion  of  the 
Federal  Communications  Commis- 


sion. This  seems  to  be  a  proper 
subject  for  consideration  and  legis- 
lation with  a  view  of  more  clearly 
defining  the  duties  of  the  Commis- 
sion as  to  the  granting  and  regula- 
tion of  licenses. 

Consideration  might  also  be  given 
to  the  question  of  giving  a  greater 
degree  of  stability  to  the  industry 
by  the  granting  of  more  extended 
licenses  and  of  establishing  a  more 
judicial  system  for  disposing  of 
complaints  involving  the  penaliza- 
tion or  revocation  of  licenses.  The 
extent  and  purposes  of  regulatory 
controls  might  also  be  considered 
and  defined. 

The  war  period  and  its  problems 
have  laid  heavy  burdens  upon  the 
members  of  Congress.  It  has  been 
a  difficult,  if  not  impractical,  time 
to  expect  Congress  to  give  proper 
attention  to  these  subjects  that 
have  no  direct  relation  to  war  prob- 
lems. 

I  do  believe  that  our  military  sit- 
uation will  be  such  that  the  next 
Congress  should  and  will  give  that 
degree  of  attention  to  the  need  of 
improvement- of  our  radio  communi- 
cation legislation  that  is  necessary 
to  meet  the  needs  of  the  industry 
at  this  time;  to  provide  proper 
methods  of  procedure  before  the 
Commission;  and  to  define  and  limit 
the  purposes  and  extent  of  its  reg- 
ulatory powers.  This  should  be 
done. 


ARMY  LIBERALIZES 
RADIO  RESTRICTIONS 

REVISED  instructions  have  been 
issued  by  the  War  Dept.  liberaliz- 
ing the  amendments  to  Title  V  of 
the  Servicemen's  Voting  Law,  con- 
cerning dissemination  of  radio  pro- 
grams, moving  pictures,  books, 
magazines,  newspapers  to  the 
armed  forces. 

The  only  legal  restriction  placed 
on  broadcasts  or  rebroadcasts  is 
the  stipulation  that  "if  the  Army 
rebroadcasts  a  'political  address'  it 
must  give  equal  time,  if  requested 
for  such  purpose,  to  representatives 
of  each  political  party  having  a 
Presidential  candidate  in  at  least 
six  States". 

Educational  programs  of  the 
Army  are  unrestricted.  News  pro- 
grams originated  by  the  Army  must 
be  "impartial  and  nonpartisan". 
However,  if  "time  is  allotted  to  edi- 
torials or  columns  supporting  a 
political  party  which  has  a  Pres- 
idential candidate  in  at  least  six 
States,  an  equal  amount  of  space 
or  time  shall  be  allotted  in  the 
same  .  .  .  presentation  to  similar 
matter  concerning  each  such  other 
political  party,"  according  to  the 
War  Dept. 


Morrell  Continues 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food) ,  effective 
Sept.  30  renews  sponsorship  of 
quarter-hour  news  show,  featuring 
Alex  Dreier,  on  the  full  NBC  net- 
work, Saturdays,  9:45-10  a.m.  with 
a  repeat  11-11:15  a.m.  Contract  is 
for  52  weeks  through  Henri,  Hurst 
&  McDonald,  Chicago. 


DESPITE  shattered  hopes  for  radio  legislation  when  the 
White-Wheeler  Bill  (S-814)  died,  Rep.  Clarence  F.  Lea 
(D-Cal.)  chairman  of  the  House  Interstate  &  Foreign 
Commerce  Committee  and  the  Select  Committee  to  In- 
vestigate the  FCC,  is  convinced  it's  time  not  only  for  a 
new  radio  law,  but  one  that  will  define  the  FCC's  powers, 
rights  of  broadcasters  and  stabilize  radio  through  long- 
term  licenses.  A  native  Calif ornian,  the  70-year-old  law- 
maker has  been  in  Congress  since  1917  and  13  of  14 
terms  he  was  the  nominee  of  both  major  parties  from 
the  First  California  District.  As  chairman  of  the  stand- 
ing committee  since  1937  and  as  head  of  the  Select  Com- 
mittee since  last  October,  Mr.  Lea  studied  the  Communi- 
cations Act;  has  watched  radio's  rapid  growth.  In  light 
of  the  White- Wheeler  Bill's  demise.  Rep.  Lea's  views 
give  added  importance  to  radio  legislation  prospects. 
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The  Pattern  of  Postwar  Broadcasting 


IN  SCHEDULING  a  panel  discus- 
sion of  postwar  problems  as  a 
major  part  of  its  War  Conference, 
the  NAB  is  displaying  no  lack  of 
patriotism  but  is  taking  positive 
action  in  the  public  interest.  The 
pattern  of  wartime  broadcasting 
has  long  been  set  and  successfully 
been  followed;  radio  will  continue 
to  follow  that  pattern  as  long  as  it 
will  contribute  to  an  Allied  vic- 
tory over  Germany  and  Japan. 

Peace  Problems 

But  the  war  will  not  last  forever 
and  the  problems  of  peace  are  not 
so  small  that  they  can  be  settled  in 
the  few  hours  between  V-day  and 
the  resumption  of  a  peacetime  econ- 
omy. Like  other  great  American 
arts  and  industries,  broadcasting- 
must  be  ready  to  provide  jobs  for 
it's  former  employes  returned  from 
military  service — about  25  9o  of  all 
radio  station  personnel — and  to 
provide  the  public  with  the  best 
possible  program — aural  programs 
by  both  AM  and  FM,  picture  serv- 
ice via  television  and  facsimile, 
utilizing  for  all  these  services  the 
improved  equipment,  skills  and 
techniques  developed  for  military 
purposes. 

Already  the  War  Production 
Board  has  indicated  that  if  the 
war  in  Europe  is  pushed  to  a  suc- 
cessful culmination  this  fall,  ma- 
terials will  be  released  next  year 
for  full-scale  production  of  radio 
receivers  for  civilian  use. 

Practically  all  receiver  manu- 
facturers are  planning  to  provide 
for  FM  as  well  as  AM  reception 
in  their  postwar  lines  and  many  in- 
tend to  produce  television  receivers 
as  well.  And  already  many  broad- 
casters are  planning  to  supply  the 
services  which  will  make  the  pub- 
lic want  to  own  these  new  receivers. 
There  are  46  FM  stations  now  li- 
censed and  210  applications  before 
the  FCC.  In  television,  24  stations 
are  now  licensed  and  68  applica- 
tions have  been  filed. 


FM,  Television   and  Facsimile  Offer 
Challenge  to  Stations,  Networks 

By   BRUCE  ROBERTSON 


But  before  stations  can  be  erect- 
ed and  sets  built,  standards  must 
be  set  and  allocations  made.  In- 
dustry, through  the  Radio  Tech- 
nical Planning  Board,  and  Govern- 
ment, through  the  Interdepartment 
Radio  Advisory  Committee,  have 
long  been  studying  the  many  tech- 
nical problems  involved  in  provid- 
ing for  the  best  possible  service 
in  the  immediate  postwar  era  with- 
out blocking  the  way  for  the  intro- 
duction of  future  improvements. 

Channel  Width 

While  some  major  considerations, 
such  as  the  proper  width  of  trans- 
mission channels  for  FM  and  tele- 
vision and  the  place  of  these  serv- 
ices in  the  frequency  spectrum,  are 
still  being  hotly  debated,  definite 
and  rapid  progress  has  been  made. 
It  can  be  confidently  expected  that 
unless  political  considerations  are 
allowed  to  supersede  engineering 
knowledge  the  questions  of  stand- 
ards and  allocations  will  be  settled 
in  time  to  enable  broadcasters  and 
manufacturers  to  go  ahead  as  soon 
and  as  rapidly  as  military  consid- 
erations permit'. 

What  About  FM? 

The  settling  of  the  technical 
problems,  however,  marks  only  the 
beginning  of  the  questions  which 
the  broadcaster  must  answer. 
Should  he  devote  himself  exclusive- 
ly to  continuing  his  present  AM 
service — a  good  service  for  public 
and  advertiser  and  a  profitable  op- 
eration for  the  broadcaster — which 
now  reaches  more  than  90%  of  the 
homes  in  the  country? 

Should  he  invest  $30,000  (or 
$130,000)  in  an  FM  station,  plus 


operating  costs?  If  he  does  not  enter 
this  new  field  of  broadcasting,  will 
he  be  inviting  competition  utiliz- 
ing a  better  technical  service  that 
may  some  day  supplant  AM  en- 
tirely? If  he  does  go  into  FM,  is 
he  prepared  to  provide  good  pro- 
gram service  to  the  purchasers  of 
FM  receivers  for  an  indeterminate 
period  of  operation  at  a  loss? 

Industry  estimates  indicate  that 
FM  set's  will  go  into  some  20,000,- 
000  homes  within  five  years  after 
the  resumption  of  manufacture,  but 
as  most  of  those  will  be  combina- 
tion AM-FM  sets,  AM  will  still 
at'  that  time  provide  the  major 
program  service  for  the  public  and 
the  major  medium  for  national  ad- 
vertisers. 

Costs  Are  Higher 

Much  the  same  type  of  questions 
must  be  answered  about  television, 
except  that  here  the  investment 
and  operating  costs  are  much  high- 
er than  for  FM,  and  a  completely 
new  type  of  program  service  must 
be  developed.  The  selling  force  of 
television  is  such  that  commercial 
rates  will  undoubtedly  be  much 
higher  per  home  than  in  sound 
broadcasting,  but  the  higher  price 
of  receivers  will  probably  make 
television  a  class  rather  than  a 
mass  medium  for  years  to  come. 

Facsimile,  Too 

Facsimile  is  another  new  field 
available  for  exploitation  by  broad- 
casters in  the  postwar  era,  off'ering 
the  public  a  text-and-picture  serv- 
ice on  paper,  like  a  newspaper  or 
magazine,  but  delivered  by  radio. 
The  novelty  appeal  of  facsimile  and 
the  anticipated  low  cost  of  receiv- 


ers, plus  its  ability  to  provide  a 
visual  and  permanent  advertising 
medium,  have  already  aroused  the 
interest  of  a  number  of  station  op- 
erators. 

Technically  these  new  services 
are  ready  to  go  the  minute  the 
green  light  of  Victory  is  flashed. 
But  they  represent  opportunities 
which  must  be  grapsed,  not  inher- 
ent rights  which  will  automatically 
fall  to  the  broadcasters  just  be- 
cause they,  like  present  day  radio, 
are  electrically  transmitted  through 
the  air  from  station  to  home. 

Newspaper  publishers,  ruefully 
recalling  the  missed  opportunities 
to  get  in  on  the  ground  floor  of 
radio  20  years  ago;  motion  pic- 
ture producers,  determined  not  to 
allow  others  to  control  new  forms 
of  entertainment  offering  a  poten- 
tial threat  to  theater  attendance; 
deparment  store  operators,  visual- 
izing the  possibilities  of  displaying 
their  merchandise  in  the  home ;  oth- 
er far-seeing  business  men,  alert 
to  new  opportunities — all  are  eying 
FM,  television,  facsimile  with  more 
than  casual  interest. 

Must  Pioneer 

If  today's  broadcasters  are  going 
to  continue  to  supply  the  nation 
with  its  radio  entertainment  and 
information  they  must  resume  the 
pioneering  role  they  fulfilled  so 
successfully  a  score  of  years  ago, 
when  they  took  the  radio  develop- 
ments of  World  War  I  and  turned 
them  from  military  communica- 
tions into  a  great  peacetime  service. 

Broadcasting  urges  every  broad- 
caster to  read  with  care  the  ar- 
ticles in  this  special  NAB  War 
Conference  edition,  and  to  attend 
the  postwar  session  of  the  Confer- 
ence. Then  start  thinking,  as  well 
and  as  earnestly  as  you  ever 
thought  about  anything  else  in  your 
life,  about  your  place  in  the  post- 
war broadcasting  picture.  Don't  de- 
lay. The  time  is  now. 


RADIO  TECHNICAL  PLANNING  BOARD  group  which  met  at  New  York's  Hotel  Roosevelt  July  27  [Broadcasting,  July  31]  to  study  the  possible 
reduction  of  the  FM  panel  band  are,  clockwise  around  table  (outside)  :  D.  J.  MacFarlane,  Herb  A.  Friede,  Frank  W.  Walker,  Capt.  D.  S.  Leonard, 
George  H.  Osborne,  E.  K.  Cohan,  C.  J.  Young,  C.  W.  Hansell,  W.  W.  Markel,  Comdr.  A  L.  Budlong,  Lt.  Col.  Alva  G.  Simson,  Lt.  Comdr.  P.  D.  Miles, 
Austin  Bailey,  F.  M.  Ryan,  C.  B.  Jolliffe,  Mrs.  Nina  Harrison,  W.  C.  Lent,  Dr.  A.  N.  Goldsmith,  Dr.  W.  R.  Baker,  L.  C.  F.  Horle,  W.  C.  White,  A.  W. 
Baker,  C.  E.  Pfautz,  R.  E.  Shelby,  W.  B.  Lodge.  Inside  table:  L.  J.  Boss,  E.  C.  Denstaedt,  D.  E.  Noble,  Donald  FoUand,  D.  G.  Little,  H.  B.  Marvin,  J.  P. 
Veatch,  P.  F.  Siling,  Haraden  Pratt,  Howard  Frazier,  P.  D.  Andrews;  T.  T.  Goldsmith,  A.  F.  Murray,  Mr.  Brown,  Mr.  Moore.  Standing:  (1  to  r), 
G.  F.  Leydorf,  K.  A.  McKinnon,  K.  M.  Hoover,  G.  Brown,  K.  B.  Warner,  Maj.  Gen.  J.  O.  Mauborgne,  V.  C.  Chappell,  J.  L.  Niesse,  A.  J.  Costigan,  B.  E. 
Shackelford,  L.  J.  A.  van  Lieshout,  0.  M.  Black,  J.  E.  McCormick,  D.  L.  Christmal,  A.  C.  Holt,  Mr.  Totterton,  G.  H.  Underbill,  Maj.  C.  M.  Clothier, 
Maurice  L.  Levy,  G.  G.  Langdon,  H.  E.  Kent.  The  group  discussed  plans  for  development  of  FM  broadcasting  after  the  war. 
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Three-Fourths  of  All  Stations 
Respond  to  WAC  Air  Schedule 


BETWEEN  75  and  80%  of  the  na- 
tion's stations  have  responded  to 
the  four-week  ten-a-week  announce- 
ment schedule  for  the  Women's 
Army  Corps  offered  last  week  to  all 
stations  and  many  contracts  have 
been  placed  by  Young  &  Rubicam, 
New  York,  agency  in  charge  of 
WAC  advertising,  it  was  learned 
last  week.  Agency,  however,  up  to 
the  weekend  declined  to  issue  a  box 
score  of  acceptances  and  refusals  or 
a  list  of  those  stations  which  will 
definitely  carry  the  spots,  stating 
that  this  information  will  not  be 
released  until  the  placement  is  com- 
plete. Approximately  $500,000  is 
earmarked  for  radio,  if  all  stations 
should  accept, 

Carlos  Franco,  manager  of  the 
Y  &  R  timebuying  department,  ex- 
plained that  a  great  many  stations 
have  complied  with  the  original 
specifications  drawn  up  by  the 
agency  and  approved  by  the  War 
Dept. — one  one-minute  recorded  an- 
nouncement and  one  station  break, 
five  night  a  week,  Monday  through 
Friday,  between  the  hours  of  6  and 
10  p.m. — but  others  have  not.  Some 
stations,  he  said,  quoted  availabili- 
ties for  station  breaks  but  not  for 
announcements.  Others  quoted  them 
for  announcements  only.  Some  of- 
fered times  after  10  p.m.  or  before 
6  p.m.  and  some  off'ered  time  on 
Saturday  and  Sunday.  Some  mere- 
ly said  they  have  no  availabilities 
between  6  and  10  p.m.  Some  ex- 

FCC  CHANGES  RULE 
ON  TRANSMITTERS 

AMENDMENT  of  the  rules  gov- 
erning standard  broadcast  stations 
to  permit  a  station  operating  with 
different  power  day  and  night  to 
obtain  a  license  authorizing  the 
use  of  alternate  transmitters  of 
different  power  was  adopted  by  the 
FCC  last  Tuesday.  Desirability  of 
the  change  arose  in  the  case  of 
a  station  using  5000  w  day  and 
1000  w  night,  and  which  desired 
to  employ  its  1000  w  auxiliary 
transmitter  for  nighttime  use  be- 
cause of  greater  efficiency.  Here- 
tofore, the  rule  has  covered  the 
use  of  identical  transmitters  and 
now  is  made  more  flexible  to  cover 
alternate  transmitters.  Following 
is  the  text  of  the  amended  rule: 

Section  3.64,  as  amended  reads: 
Alternate  main  transmitters. — The  li- 
censee of  a  standard  broadcast  station  may 
be  licensed  for  alternate  main  transmitters 
provided  that  a  technical  need  ^  for  such 
alternate  transmitters  is  shown  and  that  the 
following  conditions  are  met : 

(a)  Both  transmitters  are  located  at  the 
same  place. 

(b)  The  transmitters  have  the  same  povp- 
er  rating  except  at  stations  operating  with 
different  daytime  and  nighttime  power  when 
it  shall  be  permissible  to  employ  transmit- 
ters of  power  ratings  appropriate  to  either 
the  licensed  daytime  or  nighttime  power. 

(c)  The  external  effects  from  both  trans- 
mitters are  substantially  the  same  as  to  fre- 
quency stability,  reliability  of  operation, 
radio  harmonics  and  other  spurious  emis- 
sions, audio  frequency  range  and  audio  har- 
monic generation  in  the  transmitter. 

-■^  Such  as  licensees  maintaining  24-hour 
schediJe  and  needing  alternate  operation  for 
maintenance,  or  where  developmental  work 
requires  alternate  operation. 
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plained  they  are  daytime  stations 
which  leave  the  air  at  sunset. 

Some  stations  said  they  were  un- 
willing to  accept  payment  from  the 
Government  and  certain  of  these 
offered  to  carry  the  WAC  announce- 
ments on  a  sustaining  basis.  Many 
stations,  Mr.  Franco  said,  which 
had  told  the  NAB  they  would  ac- 
cept the  WAC  advertising,  said 
"no"  to  Young  &  Rubicam. 

NBC  and  CBS  reported  that  no 
Government  advertising  will  be  ac- 
cepted on  a  commercial  basis  by 
their  owned  and  operated  orations. 
The  same  policy  applies  to  West- 
inghouse  stations.  The  Blue's  four 
owned  and  operated  stations  will 
not  accept  pa.vment  for  Government 
c  ampaigns,  but  the  network  has  no- 
tified Y  &  R  that  its  stations  will 
carry  tl.e  WAC  spots  regularly  on 
a  sustaining  basis.  Blue  also  is 
planning  to  broadcast  a  special  net- 
work program  in  support  of  the 
WAC  enlistment  drive. 


ARC  Radio  Surveys 

AUDIENCE  RESEARCH  Corp., 
New  York,  one  of  the  Dr.  George 
Gallup  enterprises,  already  is  serv- 
icing stations  and  agencies  with 
data  on  the  makeup  of  radio  audi- 
I'nces  in  relation  to  programs  and 
talent;  it  was  learned  iast  v/oek. 
Applying  the  principle  of  its  estab- 
lished method  of  analyzing  movie- 
patron  groups,  ARC  is  set  up  to  ob- 
tain qualitative  as  w.;ll  as  ouanti- 
tative  surveys  of  audiences  broken 
down  according  to  age,  sex.  eco- 
nomic status  and  other  cuvegories. 


Network  Delegates 


ALL  FOUR  networks  will  have 
large  delegations  at  the  NAB  War 
Conference  in  Chicago  this  week. 

NBC — Niles  Trammell,  president;  Frank 
E.  Mullen,  vice-president  and  general 
manager;  William  S.  Hedges,  vice-presi- 
dent in  charge  of  stations;  James  V. 
McConnell,  manager  of  spot  sales :  Barry 
T.  Rumple,  head  of  research ;  Kenneth 
E.  Greene,  research;  Clarence  L.  Menser, 
vice-president  in  charge  of  programs: 
O.  B.  Hanson,  vice-president  and  chief 
engineer;  Charles  Hammond,  director  of 
advertising  and  promotion;  James  M. 
Gaines,  assistant  director  of  advertising 
and  promotion;  C.  Lloyd  Egner,  vice- 
president  in  charge  of  radio  recording ; 
Sheldon  B.  Hickox  Jr.,  manager  of  station 
relations ;   Carl  Watson,   station  relations. 

MUTUAL — Miller  McClintock,  president; 
Carl  Haverlin.  director  station  relations, 
and  Charles  Godwin,  assistant:  Adolph 
Opfinger,  program  director;  Ed  Wood, 
general  sales  manager ;  James  E.  Wallen, 
comptroller ;     Emmanuel     Dannett,  New 


K  &  E  Names  Swallow 

JOHN  W.  SWALLOW,  president 
of  Television  Enterprises  Inc.,  has 
been  named  director  of  West  Coast 
radio  operations  for  Kenyon  &  Eck- 
hardt.  He  will  divide  his  time  be- 
tween the  two  positions.  J.  A. 
Briggs  continues  as  West  Coast 
manager. 


York  legal  adviser ;  James  O.  Bryon, 
director  of  publicity,  and  Peter  Zanthir, 
assistant  director  of  sales  promotion  and 
research. 

CBS — New  York  headquarters,  Paul  W. 
Kesten,  executive  vice-president:  Joseph 
H.  Ream,  vice-president  and  secretary; 
Frank  Stanton,  vice-president;  H.  V. 
Akerberg,  vice-president  in  charge  of  sta- 
tion relations  ;  Douglas  Coulter,  vice-presi- 
dent in  charge  of  programs :  Thomas  D. 
Connolly,  director  of  program  promotion: 
George  Crandall.  director  of  press  infor- 
mation ;  Arthur  Hull  Hayes,  general  man- 
ager of  WABC;  John  J.  Karol,  assistant 
sales  manager  and  market  research  coun- 
sel; Robert  L.  Kennett,  manager  of  pro- 
gram relations  division:  Howard  Lane, 
director  of  station  relations ;  William  B. 
Lodge,  acting  director  of  engineering; 
Howard  S.  Meighan,  manager  of  eastern 
division  sales ;  Charles  E.  Midgley  Jr., 
sales  service  manager;  William  A. 
Schudt  Jr.,  eastern  division  manager  of 
station  relations:  Walter  Seigal,  manager 
of  photographic  division ;  Paul  W.  White, 
director  of  public  affairs  and  news  broad- 
casts. 

BLUE — Edward  J.  Noble,  chairman  of 
the  board;  Mark  Woods,  president;  Chester 
J.  La  Roche,  chairman  of  the  executive 
committee ;  Edgar  Kobak,  executive  vice- 
president;  Keith  Kiggins,  vice-president : 
Robert  Kintner,  vice-president ;  Robert 
Swezey,  secretary;  John  Norton,  station 
relations  manager ;  Edward  Evans,  research 
n-.arager;  Stanley  Florsheim,  manager  of 
cooperative  program  division;  Ivor  Kenway, 
special  assistant  to  the  executive  vice- 
president;  Archie  Grinalds,  James  Con- 
nolly, Oscar  Schloss  Jr.,  Frank  Conrad, 
contact  men  for  station  relations. 


Agency  Executives  Approve 
NAB  Plan  for  Measurement 


GENERAL  acceptance  of  the  NAB 
standard  coverage  plan  was  voiced 
by  advertising  agency  executives 
last  Friday,  following  a  preview 
presentation  of  the  plan  to  the  ra- 
dio, research  and  timebuyer  com- 
mittees of  the  American  Assn.  of 
Advertising  Agencies  at  the  Wal- 
dorf-Astoria, New  York.  Presen- 
tation was  made  by  Hugh  Feltis, 
KFAB  Omaha,  chairman  of  the 
NAB  Research  Committee,  and 
Roger  W.  Clipp,  WFIL  Philadel- 
phia, chairman  of  the  Technical 
Subcommittee  on  Station  Coverage. 

Based  on  a  controlled  mail  ballot, 
the  plan  will  be  presented  to  the 
NAB  membership  at  the  Wednes- 
day morning  session  of  the  Execu- 
tives War  Conference  in  Chicago 
for  consideration  and  adoption.  De- 


tails of  the  organization  and  oper- 
ation of  the  standard  measurement 
system  were  withheld. 

Present  at  the  Friday  session 
were:  Frederic  R.  Gamble,  Herald 
Beckjorden,  A  AAA;  Leonard  T. 
Bush,  Frank  Kemp,  Compton  Adv. ; 
Linnea  Nelson,  Arno  H.  Johnson,  J. 
Walter  Thompson  Co.;  Beth  Black, 
Joseph  Katz,  Co.;  Richard  Dunne, 
Kenyon  &  Eckhardt;  Gordon  Mills, 
Arthur  Kudner  Inc.;  Harry  Wood- 
worth,  BBDO;  Carlos  Franco, 
Young  &  Rubicam;  Helen  Wilbur, 
Doherty,  Clifford  &  Shenfield; 
Frank  Conrad,  Ed  Evans,  Blue; 
Richard  Puff,  MBS;  Barry  Rumple, 
NBC;  Frank  Stanton,  CBS;  Paul 
Peter,  Lewis  H.  Avery,  Helen  Cor- 
nelius, NAB. 


AFRA  Loses  Plea 
For  Assignetl  Fees 

NWLB   Decision   for  WMAL 

Sets  Industry  Precedent 

ASSIGNED  FEES  for  announcers 
whose  schedules  include  commercial 
broadcasts  were  ruled  out  by  a  Na- 
tional War  Labor  Board  precedent- 
setting  decision,  released  last  Fri- 
day in  the  case  of  the  American 
Federation  of  Radio  Artists  and 
WMAL  Washington,  owned  by  the 
Evening  Star  Broadcasting  Co. 

In  its  decision,  reached  on  Aug. 
10  but  made  public  only  last  week, 
the  NWLB  approved  a  request  of 
the  station  to  increase  announcers' 
salaries  $50  per  month,  retroactive 
to  Oct.  15,  1943,  date  when  the  case 
was  certified  to  the  Board.  Request 
of  AFRA  for  a  schedule  of  fees  for 
assigned  commercial  broadcasts  was 
denied. 

Berkeley  Offered  Increase 

Scores  of  stations  and  the  net- 
works, whose  contracts  with  AFRA 
are  up  for  renewal,  will  be  affected 
by  the  ruling.  In  many  instances 
stations  have  bowed  to  AFRA's  de- 
mands for  the  assigned  fees.  Ken- 
neth Berkeley,  manager  of  WMAL, 
however,  refused  to  sign  a  contract 
beginning  Aug.  22,  1943,  and  con- 
taining the  assigned  fee  clause. 

Instead  he  offered  to  increase  the 
base  pay  of  announcers  from  $200 
per  month  to  $250  per  month. 
AFRA  rejected  that  offer  and  the 
case  went  before  a  conciliator,  who 
recommended  it  be  certified  to  the 
NWLB.  Both  parties  agreed  to 
abide  by  the  board's  decision. 

In  a  hearing  before  Royal  Mont- 
gomery last  December,  WMAL 
challenged  AFRA's  demand  on  the 
grounds  that  announcers  are  paid 
to  do  their  jobs  and  because  one's 
assignment  included  some  commer- 
cial announcements,  he  shouldn't  be 
paid  an  extra  bonus. 

Mr.  Montgomery  recommended 
against  the  station  and  in  favor  of 
the  assigned  fee.  Voting  against  the 
assigned  fee  were  the  public  mem- 
bers, Lewis  N.  Gill  and  Frank  P. 
Graham  and  the  two  industry  rep- 
resentatives, Fred  C.  Climer  and 
Charles  S.  Roberts.  The  labor  mem- 
bers, J.  A.  Brownlow  and  Carl  J. 
Shipley,  dissented.  Following  is  text 
of  the  directive  order : 

By  virtue  of  and  pursuant  to  the  powers 
vested  in  it  by  Executive  Ordtr  9017  of 
Jan.  12,  1942,  the  Executive  Orders,  Di- 
rectives and  Regulations  issued  under 
the  Act  of  Oct.  2,  1942,  and  the  War  Labor 
Disputes  Act  of  June  25,  1943,  the  Na- 
tional War  Labor  Board  hereby  decides 
the  dispute  between  the  parties  and  ordei-s 
that  the  following  terms  and  conditions 
of  employment  shall  govern  the  relations 
between  the  parties: 

I.  The  base  salary  for  staff  announcers 
shall  be  increased  by  $50  per  month,  retro- 
active to  Oct.  15,  1943. 

II.  The  request  of  the  Union  for  a  sched- 
ule of  fees  for  assigned  commercial  broad- 
casts is  hereby  denied. 

The  foregoing  terms  and  conditions 
shall  be  incorporated  in  a  signed  agree- 
ment reciting  the  intention  of  the  parties 
to  have  their  relations  governed  thereby  as 
ordered  by  the  National  War  Labor  Board. 


ENGAGEMENT  of  Aime  Davis, 
daughter  of  OWI  Director  Elmer 
Diivis  and  Mrs.  Davis,  to  Lt.  Morris 
Kaplan,  former  WOR  New  York 
iiewswriter,  was  announced  last  week. 
Lt.  Kaplan,  now  on  terminal  leave 
l)endiug  medical  discharge,  was  with 
the  Transportation  Corps  in  England. 
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Poem  courtesy — Macmillan  Co. 


Who  has  seen  the  wind? 


\      A  lovely  old  nursery  rhyme,  it  seems  to  us,  pictures 
fl  the  power  and  mystery  of  a  "radio  audience"  far  better 
f  than  a  slide  rule  calculation  ...  a  thumb-tack  on  a  map 
...  or  what  a  time  buyer  reads  in  a  data  book. 

The  nursery  rhyme  goes  like  this: 

Who  has  seen  the  wind? 
Neither  you  nor  I 

But  when  the  trees  bow  down  their  heads 
The  wind  is  passing  by. 
\  — Christina  G.  Rosetti 

There's  something  about  a  "radio  audience"  that  you 
can't  pick  up  in  your  hands  and  examine  under  a  micro- 
scope or  with  a  micrometer. 


It's  an  intangible  made  up  of  a  lot  of  qualities.  All 
we  know  for  sure  about  our  W-I-T-H  audience  is  that 
it  produces  more  results  for  advertisers  at  the  lowest 
cost,  than  any  other  station  in  town.  We  have  the 
facts  on  that! 

It's  not  a  slogan,  but  the  truth,  when  we  say,  "W-I-T-H 
is  the  people's  voice  in  Baltimore." 


k  WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    :-:    Represented  Nationally  by  Headley-Reed 
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CIO  May  Foster  Law  for  Free  Time 


Legislative   Project  Is 
Disclosed  at  FCC 
Hearing 

By   BILL  BAILEY 

DISCLOSURE  that  the  CIO  plans 
to  revive  a  di'ive  for  legislation  re- 
quiring a  fixed  percentage  of  time 
on  all  stations  be  allotted  to  or- 
ganized labor  should  the  FCC  fail 
to  provide  relief  w^as  made  last 
Thursday  by  Maurice  Sugar,  UAW- 
CIO  general  counsel,  at  the  con- 
clusion of  Commission  hearings  in 
the  CIO's  protest  against  WHKC 
Columbus,  0.,  at  which  Carl  M. 
Everson,  vice-president  of  United 
Broadcasting  Co.  and  station  gen- 
eral manager,  repudiated  the  NAB 
Code  with  reference  to  the  sale  of 
time  for  controversial  issues  and 
solicitation  of  membership. 

The  UAW-CIO  protest,  admitted- 
ly a  test  case  in  the  CIO  Political 
Action  Committee's  campaign  to 
give  that  labor  union  free  time 
"between  now  and  November"  and 
to  challenge  every  station  which 
broadcasts  anything  deemed  by  the 
CIO  as  "unfavorable",  was  heard 
by  Commissioner  Ray  C.  Wake- 
field. Each  side  was  granted  30 
days  in  which  to  file  briefs  con- 
currently and  leave  to  file  reply 
briefs  within  an  additional  10  days. 
Both  Philip  G.  Loucks,  Washing- 
ton counsel  for  UBC,  and  Ernest 
Goodman,  special  counsel  for  the 
UAW-CIO,  requested  oral  argu- 
ment before  the  Commission  eit 
banc. 

'Want  Time  on  Air' 

Mr.  Sugar  said  his  organiza- 
tion had  no  quarrel  with  WHKC 
but  that  inasmuch  as  Richard  T. 
Frankensteen,  vice-president,  had 
given  orders  to  "go  after  radio" 
and  since  Mr.  Frankensteen's 
speech  scheduled  for  delivery  in 
August  1943  over  WHKC  was  "cen- 
sored" by  the  station,  that  in- 
cident presented  a  basis  on  which 
to  open  a  test  case. 

"We  want  time  on  the  air  and 
we're  going  to  get  it,"  said  the 
UAW-CIO  general  counsel.  "If  we 
can't  get  it  here  (the  FCC)  we'll 
get  it  elsewhere."  He  indicated  the 
CIO's  next  move,  if  the  Commis- 
sion fails  to  acquiesce  to  its  de- 
mands, would  be  legislation  re- 
quiring stations  to  allot  a  certain 
portion  of  time  to  labor  organiza- 
tions. 

A  petition  signed  by  25  citizens 
of  the  17th  Michigan  District  (in- 
cluding Detroit)  demanding  that 
Congress  enact  legislation  to  "pre- 
vent the  interference  with  the 
broadcasting  of  noncommercial  pro- 
grams" by  educational  institutions 
was  presented  in  the  House  last 
Thursday  by  Rep.  Dondero  (R- 
Mich.),  who  said  it  was  the  sixth 
he  had  received.  Whether  they 
were  sponsored  by  the  CIO  or  citi- 
zens indignant  because  James 
Caesar  Petrillo,  AFM  president,  re- 
fused to  permit  broadcasts  from  the 
Interlochen  Camp,  could  not  be  as- 
certained.    The  petition  was  re- 


ferred to  the  Interstate  &  Foreign 
Commerce  Committee. 

Throughout  his  examination  of 
witnesses,  Mr.  Goodman  implied 
that  the  CIO  wanted  "equal  time" 
to  answer  commentators  and  speak- 
ers whose  views  are  not  in  sym- 
pathy with  the  union  and  that  it 
felt  stations  should  be  required 
"in  the  public  interest"  to  give 
time  to  organized  labor  as  repre- 
sentative of  a  large  segment  of  the 
people. 

Under  cross-examination  last 
last  Wednesday  Mr.  Everson  told 
the  FCC  that  his  station  would,  in 
the  future,  "consider  each  request 
for  time  solely  on  its  individual 
merits  without  discriminations".  He 
elaborated  on  a  statement  of  fact 
filed  with  the  Commission  before 
hearings  opened  on  Aug.  16,  which 
asserted:  "With  respect  to  public 
issues  of  the  controversial  nature 
the  station's  policy  will  be  one  of 
open-mindedness  and  impartiality." 
Forbidden  Programs 

He  said  time  would  be  made 
available  "consistent  with  the  pres- 
ent laws  and  regulations".  Sev- 
eral CIO  scripts  which  were 
changed  by  the  station  under  pro- 
visions of  the  NAB  Code  relating 
to  controversial  issues  now  would 
be  broadcast  without  change,  Mr. 
Everson  said.  He  denied,  however, 
that  the  CIO  did  not  have  an  op- 
portunity to  present  its  side  under 
the  Code.  He  reiterated  that  no 
request  ever  had  been  made  for 
time  by  Local  927,  UAW-CIO,  in 
whose  name  the  petition  was  filed. 

Programs  which  the  station  will 
not  accept  under  its  new  policy 
include  lottery,  obscene  language, 
justice  obstruction,  offense  to  re- 
ligious beliefs,  those  inspiring  po- 
litical district  and  civic  discard, 
immorality,  information  inimical 
to  the   public  health   and  safety, 


statements  tending  to  provoke  a 
breach  of  the  peace  or  incite  to 
riot,  defamation  of  character,  will- 
ful fraud  o  rdeceit  through  mis- 
representation of  material  facts, 
those  which  disparage  goods  or 
services  of  a  competitor. 

"We'll  take  anything  that  doesn't 
violate  the  law,"  said  Mr.  Ever- 
son. 

John  Moses,  WHKC  program  di- 
rector, told  of  conferences  with 
Richard  E.  Evans,  educational  di- 
rector of  UAW-CIO  Local  927  re- 
garding proposed  scripts  in  the 
series  of  commercial  programs 
sponsored  by  the  local  on  WHKC 
from  June  6  to  Nov.  28,  1943.  He 
corroborated  Mr.  Evans  testimony 
that  he  and  the  union  leader  at 
all  times  had  been  friendly.  He  ex- 
plained why  he  had  made  several 
changes   in  scripts. 

Milton  Stewart,  who  identified 
himself  as  a  "content  analyst"  of 
the  Bureau  of  Applied  Social  Re- 
search, Columbia  U.,  explained 
how  he  analyzed  scripts  of  Fulton 
Lewis  jr.,  Upton  Close,  Arthur 
Hale,  Stanley  Dixon,  DeWitt 
Emery,  Cedric  Foster,  Henry  Glad- 
stone, Ray  Dady,  Royal  Arch  Gun- 
nison, Charles  Hodges,  Col.  Robert 
R.  McCormick,  publisher  of  the 
Chicago  Tribune,  Billy  Repaid, 
Woiid's  Front  Page,  American 
Forum  of  the  Air  and  Walter 
Compton,  all  heard  on  Mutual  and 
carried  by  WHKC. 

His  analysis  showed,  he  said, 
that  comments  unfavorable  to  la- 
bor were  predominant  in  several 
broadcasts.  By  "unfavorable"  he 
said  he  included  all  remarks  or 
comments  not  favorable  to  the 
CIO.  He  explained  that  should  an 
issue  arise  between  the  AFL  and 
CIO  and  an  AFL  statement  crit- 
icized the  CIO,  that  would  be 
{Continued  on  page  165) 


License  Hearings 
To  Begin  Sept.  5 

Committee  to  Investigate  FCC 
Alleged  Abuse  of  Power 

A  THOROUGH  inquiry  into  al- 
leged abuse  of  its  licensing  powers 
by  the  FCC  will  be  conducted  by 
the  House  Select  Committee  to  In- 
vestigate the  Commission,  with  pub- 
lic hearings  scheduled  to  begin 
Sept.  5,  Chairman  Clarence  F. 
Lea  (D-Cal.),  announced  late  last 
week. 

John  J.  Sirica,  general  counsel 
who  was  appointed  last  April  two 
months  after  Eugene  L.  Garey 
resigned,  will  conduct  the  hearings, 
Mr.  Lea  said.  The  general  counsel 
is  assisted  by  Joseph  Machugh, 
veteran  Washington  attorney-in- 
vestigator, and  Robert  Barker,  in- 
vestigator. 

Surprise  Hearing  Deferred 

Since  the  FCC  concluded  its  re- 
buttal to  the  first  phase  of  the  in- 
vestigation last  June,  Mr.  Sirica 
and  his  staff  have  been  working  oii 
station  transfers  over  the  past. 
Chairman  Lea  said  charges  had 
been  made  that  the  FCC  had 
abused  its  privilege  of  issuing  li- 
censes by  favoritism  in  some  in- 
stances and  through  political  pres- 
sure in  others. 

"We  intend  to  go  to  the  bottom 
of  the  entire  license  proceedings 
to  determine  whether  the  Commis- 
sion has  been  adhering  to  the  law," 
he  asserted. 

Meanwhile  a  surprise  hearing- 
called  for  10  a.m.  last  Thursday 
was  postponed  indefinitely  after  a 
4.5-minute  wait  when  Chairman  Lea 
announced  that  Rep.  Louis  E.  Mil- 
lev  (R-Mo.),  Committee  member, 
had  requested  the  hearing  to  ques- 
tion FCC  Chairman  James  Law- 
rence Fly.  Mr.  Lea  said  that 
through  a  misunderstanding  Rep. 
Miller  was  informed  the  hearing 
had  been  postponed. 

Chairman  Fly,  flanked  by  Charles 
R.  Denny  Jr.,  FCC  general  coun- 
sel; Peter. Shuebruk,  assistant  gen- 
eral counsel;  Leonard  Marks,  chief 
of  the  new  facilities  section,  and 
Earl  Minderman,  publicity  direc- 
tor, was  at  the  heai'ing  chamber 
ahead  of  the  appointed  time.  Rep. 
Lea  planned  to  postpone  the  hear- 
ing until  9  a.m.  Friday  but  Mr. 
Fly  informed  him  he  would  be  out 
of  the  city. 


CYNOSURE  of  four  pairs  of  admiring  eyes  is  Eleanor  Lyons,  adver- 
tising director  of  Roos  Bros,  (department  store),  sponsor  of  Lies  From 
Tokyo  as  she  met  with  representatives  of  sponsor,  agency  and  KYA 
San  Francisco.  Seated  beside  Miss  Lyons  is  Mark  Buckley,  account 
executive  of  Foote,  Cone  &  Belding.  Standing  (1  to  r),  Don  Fedderson, 
KYA  manager;  Herb  Reynolds,  Bill  Haberman  of  Foote,  Cone  &  Belding. 


Theatre  Returns 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Lux  soap),  on  Sept.  4  fol- 
lowing an  eight-week  summer  rest, 
resumes  for  eleventh  consecutive 
season,  Lux  Radio  Theatre,  on  136 
CBS  and  26  CBC  stations,  Monday, 
9-10  p.m.  (EWT).  Cecil  B.  De- 
Mille  continues  as  producer-direc- 
tor. Fred  MacKaye  is  assigned 
Hollywood  director  of  J.  Walter 
Thompson  Co.  on  the  series.  San- 
ford  Barnett  and  Sam  Carter  write 
the  radio  adaptations  of  film  plays 
and  framework  material.  Louis  Sil- 
vers has  been  re-signed  as  musical 
director,  with  John  Kennedy,  an- 
nouncer. 
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First  a  Weed  &  Company       the  line  that  advertisers 
man  was  there  with  data       and  time  buyers  know 
on  the  market,  the  sta-       means  business  —  and 
tion,  and  the  time.  And       that  you  know  means 
the  Weed  &  Company       more  business  —  ''Na- 
man  was  there  first,  too.       tionally  represented  by 
Put  on  your  letterhead       Weed  &  Company/^ 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   •   BOSTON   •   CHICAGO   •   DETROIT   •   SAN  FRANCISCO   •  HOLLYWOOD 
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The  Place  of  FM  In  Postwar  Radio 


Mr.  Loucks 


FM  is  the  next  big  step  in  enter- 
tainment radio.  The  war,  which 
inteiTupted  the  commercial  de- 
velopment of  this 
vastly  improved 
system  of  broad- 
casting, has  at 
the  same  time 
built  up  stores  of 
planning  and  en- 
thusiasm which, 
when  released  by 
the  peace,  are 
certain  to  sharp- 
ly accelerate  the 
tempo  of  the  pre- 
dicted AM-to-FM  evolution. 

Public  acceptance  of  a  radio  sys- 
tem free  from  the  technical  handi- 
caps tolerated  in  the  past  is  a  per- 
fectly natural  conclusion.  Confi- 
dence that  the  return  to  civilian 
production  will  bring  FM  quickly 
to  the  front  is  apparent  every- 
where. 

46  Licensed 

Given  an  opportunity  to  develop 
on  its  merits,  the  Annstrong  sys- 
tem of  -wdde-band  Frequency  Modu- 
lation can  bring  to  America,  %iathin 
a  few  short  years,  a  broadcasting 
system  befitting  the  greatest  of 
nations. 

FM  has  enjoyed  some  concrete 
expansion  in  the  face  of  wartime 
restrictions.  As  this  is  written  46 
FM  stations  are  licensed  and  serv- 
ing approximately  500,000  FM  re- 
ceivers kncKTi  to  be  in  the  hands 
of  the  public.  Four  stations  have 
been  licensed  this  year.  These  were 
built  before  the  war  but  were  ope- 
rating under  authority  other  than 
commercial  license. 

The  reaction  of  listeners  to  these 
stations  is  strong  proof  that  the 
post-war  receiver  buying  public  will 
demand  FM.  This  audience  and 
those  it  has  permitted  to  hear  FM 
broadcast  overwhelmingly  declare 
that  FM  is  a  "must"  in  the  receiv- 
ers they  will  buy  after  the  war. 

Abstract  expansion  of  FM  during 
the  war  is  best  measured  by  the 


New  Medium  Expected  to  Make  Fast 
Growth  When  Bars  Are  Lifted 

By  MYLES  L.  LOUCKS 
Managing  Director,  FM  Broadcasters  Inc. 


210  requests  for  FM  stations  now 
on  file  with  the  FCC.  These  appli- 
cations represent  141  different  com- 
munities located  in  all  but  nine  of 
the  less-densely  populated  states. 
Their  total  coverage  runs  well  over 
2,000,000  square  miles. 

100,000,000  Potential 

There  has  been  no  attempt  to  de- 
termine exactlj'^  the  percentage  of 
the  population  of  the  United  States 
to  which  these  applicants  and  the 
stations  now  on  the  air  will  bring 
FM  service.  But  a  rough  check  in- 
dicates strongly  that  the  figure  will 
pass  100,000,000.  Certainly  this 
promised  FM  expansion  will  cover 
a  majority  of  the  nation's  buying 
power. 

An  indication  of  the  seriousness 
with,  which  the  broadcast  industry 
approaches  the  FM  future  is  con- 
tained in  the  fact  that  all  but  a  few 
of  the  applications  are  accompanied 
by  engineering.  This  is  true  even 
though  the  FCC  has  been  accept- 
ing FM  requests  in  "skeleton" 
fonn. 

An  interesting  comparison  which 
denotes  the  strength  of  FM  think- 
ing may  also  be  drawn  from  all 
requests  for  new  broadcast  serv- 
ices which  have  been  reaching  the 
FCC.  On  Jan.  1  there  were  62  FM, 
21  AM  and  9  television  applications 
on  file.  On  Aug.  1  there  were  210 
FM,  67  AM  and  59  television  re- 
quests on  record.  The  demand  for 
FM  has  maintained  a  3  to  1  ratio 
over  the  two  other  services  in  the 
time  intervening. 

It  is  natural  that  the  commer- 
cial standard  broadcasters  have 
shouTi  the  wav.  More  than  half  of 


ESTIMATED  CONSTRUCTION  COSTS 
FOR  FM  STATIONS 

(As  prepared  by  FM  Broadcasters  Inc.) 


ITEM                                          1.000  IV  3,000  !(■  m.OOO  u-  50,000  u- 

Filing   S  2,500  $  2,500  $  2,500  $  2,500 

Transmitter   ^                    10,000  13.750  25,000  75,000 

Antenna                                                        6,000  7,500  12,500  17,000 

Studio  Control                                              4,000  5.000  5.000  10,000 

Installation                                                    2.500  .3,000  7,500  15,000 

Measuring  Equipment                                  2,000  2,000  3,000  3,000 

Proof  of  Performance                                  2,500  2,500  2,500  2,500 

Miscellaneous                                                 1,000  2,000  3,000  5,000 

Totak    30,500  38,250  61.000  130,000 

These  average  estimates  assume  that  transmitter  and  antenna  are  located  at  the 
point  from  which  programs  originate,  a  condition  which  may  well  obtain  up  to  ten 
kw.  Where  the  locations  differ  it  is  necessary  to  rent  high  fidelity  telephone  lines 
or  install  an  STL  (studio-transmitter)  link.  Telephone  rentals  vary  greatly  but  one 
22-mile  link,  capable  of  15,000-cj'cle  transmission,  costs  approximately  ?345  per 
month.  A  complete  STL  link  costs  approximately  $11,530  and  can  be  remotely  con- 
trolled, eliminating  an  extra  operating  staff.  No  provision  has  been  made  for  control 
equipment  such  as  microphone  amplifiers.  Pick-up  equipment  for  programs  outside  the 
studio  should  cost  approximat  ^ly  $800.  Studio  construction  costs  will  depend  upon  whether 
a  remodeling  job  or  an  entirely  new  structure  is  intended.  The  simplest  kind  of  remodel- 
ing job,  allowing  for  a  minimum  of  studio,  control  and  transmitter  space  (not  over 
ten  kw.)  should  cost  approximately  $12,000.  This  would  cover  some  sound  isolation 
and  acoustical  treatment. 


the  FM  requests  are  from  con- 
cerns alreaciy  established  in  the 
field.  But  the  list  also  includes  pub- 
lishers, department  stores,  univer- 
sities and  other  groups  not  previ- 
ously identified  with  the  art.  Labor 
unions  and  farmers  cooperatives 
are  showing  interest.  These  latter 
groups  are  harbingers  of  the  freer 
competition  which  the  FM  system 
makes  possible. 

Dependable  Coverage 

For  these  newcomers  in  broad- 
casting, FM  is  the  wide-open  por- 
tal to  a  better  house  just  next 
door  to  the  one  that  was  closed. 
But  the  standard  broadcaster  goes 
FM  for  other  reasons.  He  knows 
that,  power-for-power,  FM  will 
give  him  a  larger  and  more  de- 
pendable day-night  coverage  which 
he  can  sell  to  the  advertiser.  He 
wants  the  satisfaction  that  comes 
with  the  realization  that  he  is  giv- 
ing his  listeners  a  better  quality 
signal.  He  would  be  rid  of  the 
seasonal  slashes  in  listening  due  to 
natural  interference  such  as  elec- 
trical storms.  He  seeks  freedom 
from  the  man-made  interference 
that  turns  off  so  many  standard 
sets  each  morning  and  evening. 

He  has  been  watching  with  grow- 
ing calm  the  technical  advances 
that  will  solve  FM  problems.  Eco- 
nomical transmission  of  high-fidel- 
ity FM  network  programs  is  about 
to  be  accomplished  by  radio  relay 
circuits.  American  Telephone  and 
Telegraph  Companj^  has  permis- 
sion to  construct  such  a  circuit  be- 
tween Boston  and  Washington. 
General  Electric  and  International 
Business  Machines  jointly  plan 
such  circuits  between  Schenectady, 
New  York  and  Washington. 

Relay  Projects 

The  present  and  future  FM 
broadcaster  may  confidently  watch 
experimentation  with  the  use  of 
economical,  unattended  satellite 
stations  to  assure  and  extend  his 
coverage.  He  notes  with  interest 
the  versatility  of  this  new  system 
as  a  West  Virginia  applicant  pro- 
poses use  of  two  "boosters"  to  as- 
sure dependable  service  to  Pitts- 
burgh and  Wheeling  inside  a  cover- 
age area  of  -33,244  miles.  The  re- 
laying possibilities  of  the  clear  FM 
signal  presents  numerous  oppor- 
tunities. 

No  radio  frequencies  are  known  to 
be  entirely  free  from  transmission 
vagaries.  It  naturally  cannot  be 
said  that  the  FM  band  is  the  ex- 
ception. But  to  date  the  record  is 
quite  clear  of  serious  complaints 
from  actual  FM  listeners  concern- 
ing the  propagation  phenomena  to 


which  students  of  the  ether  waves 
have  given  some  recent  publicity. 

There  are  other  assurances  tha'. 
the  disturbances  are  nothing  to  b' 
excited  about.  The  FCC,  reporting; 
on  one  type  of  phenomena,  found 
that  few  of  them  were  "sufficient 
to  cause  serious  interference  to  a 
receiver  operating  within  the  pro- 
tected area  of  an  FM  station  under 
present  FCC  standards."  Dr.  J.  H. 
Bellinger,  radio  chief  of  the  Na- 
tional Bureau  of  Standards,  assur- 
ed RTPB  Panel  5  that  another  va- 
riety was  not  "so  great  as  to  seri- 
ously impair  the  usefulness  of  these 
frequencies  for  broadcasting." 

The  arrival  of  200  FM  requests 
since  the  first  of  the  year  has  had 
a  marked  reaction  in  related 
branches  of  the  industry.  This  dis- 
play of  confidence  on  the  part  of 
the  investor  has  had  its  effect  upon 
manufacturers.  Hardly  a  set  manu- 
facturer now  speaks  of  the  post- 
war market  without  revealing  ex- 
panded FM  plans.  Equipment  peo- 
ple need  only  to  contemplate  re- 
sultant files  of  reservations. 

Agencies  Interested 

Advertising,  life-blood  of  the  art, 
is  looking  up.  The  agencies,  their 
accounts  currently  cramped  into  a 
medium  restricted  both  by  dearth 
of  channels  and  the  minutes  of  the 
day,  discern  in  the  FM  future  a 
better  choice  of  outlets,  a  sharper 
definition  of  coverage,  a  generally 
higher  quality  of  programming  and 
(Continued  on  page  1.5iB) 


ESTIMATED  ANNUAL 
OPERATING  COST 

1,000  w  FM  Station 
Six  Hours  Daily 
(As  prepared  by  FM  Broad- 
casters Inc.) 


Rent   $6,000 

Station  Manager   5,000 

Announcer   3,000 

Stenographer   1,800 

Telephone — Office  Supplies   1,000 

Operators  (3)   :  8,500 

Promotion   2,400 

Power  and  Light   1,200 

Tube  Replacements   450 

Social  Security  &  Compensation 

Taxes   1,000 

Apparatus  Maintenance   750 

Depreciation   6,000 

Insurance    350 

Taxes    ??? 

Program  Production   6.000 

Transcription  Service   2,500 

News  Service  3.335 

FMBI  Dues    300 

Misc.    Program   Material   1,400 

Copyright   Fees    ??? 

Transmitter   Site  Rent    ??? 

Total   $52,585 

Above  estimates  assume  operation  from 
"scratch."  If  there  is  an  existing  operation 
oertain  costs  naturally  will  be  eliminated. 
Likewise  as  power  increases  items  snch 
as  power,  light,  tube  replacements,  oper- 
ator salaries  and  depreciation  will  grow. 
Other  items  such  as  rent,  taxes,  deprecia- 
tion, insurance  and  transmitter  site  ex- 
pense will  depend  upon  the  type  of  oper- 
ation under  consideration — whether  studio 
and/or  transmitter  sites  are  leased  or 
whether  land  is  purchased  and  buildings 
constructed.  The  program  production  item 
is  mainly  coverage  for  transcription- 
library  service  and  provides  little  for  tal- 
ent. Copyright  fees  are  tasually  assessed 
on  a  percentage-of-station-revenue  basis. 
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HEADLEY-REED  (OMPMY 


CHICAGO  DETROIT        •  ATLANTA 


BiGGSR 

AND 

BSTTen 

IN 


\    TWIN  FALLS  •  IDAHO 


HER  FRIENDLY  ADVICE, 
C\  WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


STATION 


"A  Good  Place  to  Eat" 


the  static  club 

116  E.  Walton 
Chicago,  III. 


Bill  Simmons,  Mgr. 


GOP  Is  Mapping 
State  Radio  Plans 

TurnbuU  and  State  Directors 
In  First  Meeting  of  Series 

HENRY  R.  TURNBULL,  Radio 
Director,  Republican  National  Com- 
mittee, held  a  meeting  last  Thurs- 
day with  the  state  radio  directors 
in  the  New  England  and  North  At- 
lantic area  to  discuss  radio  plans 
for  the  forthcoming  presidential 
campaign.  Held  at  the  Committee's 
New  York  headquarters,  the  meet- 
ing was  the  first  of  a  series  of  such 
gatherings  Mr.  TurnbuU  hopes  to 
hold  with  state  radio  directors  early 
in  the  campaign. 

Attending  the  session  were:  Jack 
Morgan,  Bangor,  Me.;  Harold  K. 
Davison,  state  chairman,  Wood- 
ville,  N.  H.;  John  W.  Queen,  Bos- 
ton; Milton  Myers,  Hartford, 
Conn.;  Harold  Adonis,  Newark; 
Lee  H.  Greenhouse,  Philadelphia; 
James  F.  Dewey,  state  chairman, 
Quechee,  Vt.;  C.  J.  Killoran,  Wil- 
mington, Del.;  Galen  L.  Tait,  state 
chairman,  Baltimore;  T.  F.  Allen, 
Providence. 

Governors'  Series 

As  a  prelude  to  broadcasts  by 
the  Republican  Presidential  nom- 
inee, the  party  has  a  series  of 
scheduled  three  quarter-hour  na- 
tionwide broadcasts  in  which  nine 
Republican  governors  will  partic- 
ipate to  present  a  "grass  roots  sur- 
vey" of  campaign  issues.  First 
broadcast,  on  the  Blue,  Aug.  29, 
10:15-10:30  p.m.  (EWT),  will  pre- 
sent Gov.  Earle  Warren  of  Cali- 
fornia, picked  up  from  KFBK  Sa- 
cramento; Gov.  Raymond  E.  Bald- 
win of  Connecticut,  from  WMAT 
Bridgeport. 

Second  of  this  series,  on  NBC, 
Sept.  1,  10:30-10:45  p.m.,  EWT, 
will  include  Gov.  Edward  Martin 
of  Pennsylvania,  from  WJDO  Har- 
risburg;  Gov.  Andrew  Schoettel 
of  Kansas,  from  WDAP  Kansas 
City,  and  Gov.  Edward  J.  Thye 
of  Minnesota,  from  KAST  Min- 
neapolis. Third  broadcast,  with  net- 
work and  time  as  yet  undetermined, 
will  feature  Gov.  Leverett-  Salton- 
stall  of  Massachusetts,  Gov.  Harry 
F.  Kelly  of  Michigan  and  Gov.  Ar- 
thur B.  Langlie  of  Washington. 

Republicans  will  also  present 
Rep.  Everett  Dirksen  of  Dlinois  on 
MBS,  Aug.  30,  8:15-8:30  p.m., 
EWT.  Retention  of  this  period 
for  regular  weekly  broadcasts  by 
Republican  spokesmen  discussing 
current  issues  continuing  up  to 
election  week,  is  under  considera- 
tion by  the  committee.  All  broad- 
casts are  placed  through  Duane 
Jones  Co.,  New  York.  Virginia  But- 
ler is  on  loan  from  the  agency  to 
serve  as  timebuyer  for  the  com- 
mittee. 

Mai'k  Larkin,  veteran  radio  and 
movie  publicist,  has  been  appointed 
radio  publicity  director  for  the 
Dewey-Bricker  campaign,  Mr. 
TurnbuU  has  announced.  Mr.  Lar- 
kin, who  resigned  as  field  represen- 
tative for  the  Hays  office  to  accept 


Emerson  Shifts  Agency 

EMERSON  DRUG  Co.,  Baltimore, 
has  named  McCann-Erickson,  New 
York,  to  handle  its  advertising. 
Appointment  will  entail  the  shift 
of  the  company's  two  network  pro- 
grams from  Ruthrauff  &  Ryan, 
New  Yoi'k.  Programs  are  spon- 
sored on  CBS  in  behalf  of  Bromo- 
Seltzer,  and  Ellery  Queen,  for  the 
same  product  on  NBC.  Date  for  the 
transfer  has  not  been  disclosed. 


ALLEGHENY  STEEL 
SWITCHES  TO  MBS 

ALLEGHENY  Ludlum  Steel  Corp., 
Brackenridge,  Pa.,  Oct.  1  will 
switch  networks  and  change  from 
daytime  drama  to  music  with  the 
start  of  Steel  Horizons  on  MBS 
Sunday,  9-9:30  p.m. 

Borrowing  its  title  from  the 
company  house  organ,  show  will 
star  John  Baker,  Met.  baritone  and 
Frederick  Dvonch's  orchestra. 
There  vdll  be  a  female  guest  vo- 
calist each  week,  selected  through 
auditions  conducted  locally  by  MBS 
stations,  and  brought  to  New  York, 
with  all  expenses  paid  by  the  spon- 
sor. Keyes  Perrin,  WOR  New  York, 
will  announce  and  produce. 

Show  was  tailor-made  by  WOR- 
Mutual  to  meet  requirements  out- 
lined by  the  agency,  Walker  & 
Downing,  Pittsburgh,  on  the  basis 
of  a  survey  of  ALS  dealers  on 
what  sort  of  program  they  would 
like.  ALS  discontinues  Sept.  23 
Mother  and  Dad  on  CBS  Saturday, 
5:30-6  p.m. 


Televiewers  Panel 

CHARLES  M.  STORM  Co.,  New 
York,  is  setting  up  a  televiewers 
panel,  comprising  most  television 
set-owners  in  the  New  York  area, 
which  will  be  polled  by  postcard  for 
their  reactions  to  the  video  pro- 
grams broadcast  in  behalf  of  the 
agency's  clients.  Panel  will  be  used 
for  the  first  time  in  connection  with 
the  Boys  from  Boise,  two-hour 
musical  comedy  to  be  broadcast 
Sept.  28  on  WARD  New  York 
under  the  sponsorship  of  Esquire 
magazine. 


Renoir  Test 

RENOIR  PARFUMS  Ltd.,  New 
York,  makers  of  Chichi  and  My 
Alibi  perfume,  is  entering  radio  for 
the  first  time  with  test  campaigns 
beginning  the  week  of  Sept.  25  on 
WQXR  New  York,  using  five- 
times  weekly  quarter-hour  concert 
programs,  and  on  WCFL  Chicago 
using  three  news  shows  weekly. 
Agency  is  Abbott  Kimball  Co.,  New 
York. 


his  new  post,  has  handled  publicity 
for  network  programs  and  movie 
and  radio  personalities.  He  also 
served  for  three  years  as  first  press 
relations  director  for  the  motion 
picture  industry. 

Godfrey  Hammond,  president  of 
Popular  Science  Publishing  Co., 
publisher  of  Outdoor  Life  and  Pop- 
ular Science  Monthly,  has  taken 
leave  from  those  duties  to  accept 
the  appointment  of  publicity  di- 
rector of  the  committee,  in  charge 
of  press  relations. 


Searle 


Blue  West  Coast  ;j 
Directed  by  Searle 

Successor  to  Be  Named  for 
Gilman,  Now  at  Oil  Group 

DON  SEARLE,  for  a  year-and-a- 
half  general  manager  of  KGO,  Blue 
Network  owned  and  operated  sta- 
tion in  San  Francisco,  has  been  ap- 
pointed general 
manager  of  the 
network's  western 
division.  He  will 
continue  his  su- 
pervision of  KGO 
and  add  that  of 
KECA  Los  An- 
geles, recently  ac- 
quired by  the 
Blue,  as  well  as 
all  network  op- 
erations   of  the 

division. 

Appointment  was  announced  last 
week  by  Mark  Woods,  Blue  pres- 
ident, as  the  first  of  a  series  of 
executive  moves  designed  to 
strengthen  the  network's  manage- 
ment and  operation  of  the  division. 
Next  move,  Mr.  Woods  stated,  will 
be  the  appointment  of  a  Pacific 
Coast  vice-president  to  succeed  Don 
E.  Oilman,  who  has  resigned  that 
position  to  become  executive  vice- 
president  of  the  California  Gas  & 
Oil  Assn. 

Veteran  Broadcaster 

Active  in  radio  since  1924  when 
he  became  manager  of  KOIL 
Omaha,  built  by  Mona  Motor  Oil 
Co.,  then  owned  by  the  Searles  fam- 
ily, to  promote  its  petroleum  prod- 
ucts, Don  Searle  was  subsequently 
general  manager  of  WIBW  To- 
peka  and  KOIL-KFAB  Omaha-Lin- 
coln, leaving  that  position  to  join 
the  Blue  as  general  manager  of 
KGO  on  AprU  5,  1943.  With  Herb 
HoUister  he  owns  KANS  Wichita 
and  KMMJ  Grand  Island,  Neb. 

A  pioneer  in  western  radio,  Mr. 
Oilman  helped  organize  NBC  on  the 
West  Coast.  He  was  vice-president 
of  NBC  western  division  for  14 
years  and  largely  responsible  for 
the  development  of  Hollywood  as  a 
network  center.  During  his  long 
and  successful  tenn  of  office  he 
guided  the  destinies  of  both  the 
Red  and  Blue  networks  of  NBC  on 
the  western  slope.  When  the  Blue 
separated  from  NBC  Mr.  Oilman 
was  named  to  head  the  former  net- 
work on  the  West  Coast,  taking  , 
over  as  western  division  vice-pres- 
ident in  Februai-y  1942. 


Scripto  on  Blue 

SCRIPTO  MFG.  Co.,  Atlanta,  man- 
ufacturers of  pencils  and  pencil 
lead,  will  sponsor  George  Hicks,  Blue 
network  overseas  war  correspond- 
ent and  manager  of  the  London 
newsroom  for  the  network.  Pro- 
gram which  starts  Sept.  17  on  190 
Blue  stations,  will  be  heard  as  a 
transcription  Sundays,  1:15-1:30 
p.m.  With  this  program,  Scrip- 
to, which  has  previously  used  spot 
radio,  will  venture  into  the  net- 
work radio  advertising  for  the  first 
time.  Agency  is  Tucker  Wayne  & 
Co.,  Atlanta. 
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NEW  WKY  TRANSMITTER  HEARS  COMPLETION 


•  Dominating  the  scene  at  WKY's  new 
quarter-million  dollar  transmitter  in- 
stallation, shown  in  scale  model  photo 
above,  is  the  vertical  antenna  whose 
breath-taking  height  is  topped  by  only 
live  other  man-made  structures  in  the 
known  world  today. 

The  signal  from  this  radiator  will 
also  assuredly  dominate  the  Oklahoma 
listening  scene,  adding  substantially 
r-^  the  more  than  a  million  persons 
who  now  listen  regularly  to  WKY 
morning,  afternoon  and  night  ("Okla- 
homa Radio  Audience  of  1944"). 


Included  in  the  original  blueprints 
for  post-war  completion,  and  even  now 
getting  the  studied  attention  of  WKY's 
engineering  staff,  is  the  addition  of 
FM  and  television  for  which  antennas 
will  be  located  at  the  tip  of  the  915- 
foot  antenna. 

The  same  combination  of  foresight- 
edness  and  enterprise  which  has  kept 
WKY  the  foremost  station  in  Okla- 
homa for  more  than  two  decades  will 
keep  it  out  in  front  in  the  years  to 
come. 


REPRESENTED  BY 
THE  KATZ  AGENCY 
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KXOK  IS  THE  STATION  TO  WATCH  ...  the  station  to  LISTEN  TO  .  .  . 
the  station  to  USE  for  economical  and  effective  selling  in  St,  Louis  and 
surrounding  territory.  Sponsors  say  so.  Listeners  say  so.  Surveys  prove 
their  good  judgment! 

Surveys  prove,  too,  that  KXOX  is  grov/ing  fast.  Furthermore,  a  v/ell- 
balanced  schedule  and  an  unusually  high  percentage  of  contract  re- 
newals are  testimonial  to  the  success  of  KXOK  which  reaches  more  than 
870,000  radio  listening  homes  ...  an  area  where  the  population  is  more 
than  3,700,000  and  retail  sales  exceed  $1,000,000,000.00  annually. 

Recognizing  that  it  is  the  listeners  who  "make  the  station,"  KXOK's 
management  and  experienced  staff  members  endeavor  at  all  times  to 
exercise  constant  vigilance  in  order  that  listeners  may  continue  to  enjoy 
both  the  outstanding  local  shows  and  the  Blue  Network  programs 
brought  to  them  regularly  over  KXOK. 

In  less  than  6  years,  KXOK  listeners — the  consumers  you  want  to 
reach  in  this  area — have  helped  to  build  KXOX  to  its  present  high  com- 
petitive position  in  Greater  St.  Louis. 

That's  why  we  say  again,  that  out  this  way  KXOK  IS  THE  STATION 
TO  WATCH! 

KXOK 


SAINT  LOUIS  (1),  MISSOURI  . 

^CK      '  630  KILOCYCLES  •  5000  WATTS  — FULt  TIME  •  BASIC  BLUE  NETWOftfe^*^'^ 

yO^  •  „   '  Owned  and  Operated  by  the  St.  Louis  Star-Tinies  "  i«i  tl* 


IS 


flfTiUatel  With  KFRU,  Columbia,  Missouri  .  Repre$ented^.B|;^4?hn  Bfair  and  Co.,  New  York .  Chicago  .  SI.  louis  .  Los  Angele^|f 


^ »/  IS 


Walter  Damm  Replies  to  Lodge  Article 

Editor's  Note:  Considerable  discussion  has  been  aroused 
in  radio  reports  of  long-distance  skywave  transmission 
in  the  UHF  range,  where  FM,  television  and  other  post- 
war broadcast  services  aspire  to  operate.  In  the  Aug.  14 
issue  William  B.  Lodge,  acting  director  of  engineering 
of  CBS,  reported  on  his  findings.  In  this  issue,  the  presi- 
dent of  FM  Broadcasters  Inc.,  and  head  of  radio  opera- 
tions of  the  Milivaukee  Journal's  stations  (WTMJ  & 
WMFM),  answers.  The  writer  is  not  only  a  pioneer  stand- 
ard broadcaster,  but  has  been  in  the  forefront  of  FM 
virtually  from  the  day  Maj.  Edwin  H.  Armstrong  pro- 
nounced it  of  age.  He  was  president  of  the  NAB  in  1931- 
32,  and  always  has  been  in  the  leadership  of  radio-news- 
paper affairs.  He  joined  the  Journal  in  1916,  and  has 
been  identified  with  its  radio  operations  since  1923. 


j.  Head  of  FMBI  Is  Critical 

Of  Attention  Given 
h  Tiny  Flaws 

■f  Editor  Broadcasting: 

The  prominent  display  you  have 
given  to  Mr.  Lodge's  article,  "Keep- 

t'  ing  FM  Free  From  Interference" 
published  in  the  Aug.  14  number  of 
Brdadcasting,  prompts  me  to  sug- 
gest  that  you  present  to  your  read- 

(i  ers  more  fully  and  completely  the 
knowledge  available  with  respect  to 

^-i  any  possible  effect  of  skywaves 
upon  FM  broadcast  service. 

The  writer  is  not  an  engineer,  but 
it  does  not  take  an  engineer  to  see 

h'  through  the  desperate  attempts  of 
those  who  have  a  vested  interest  in 

'  the  maintenance  of  the  status  quo 
in  broadcasting  to  hamper  the  ap- 
plication of  Major  Armstrong's  in- 
vention to  the  improvement  of  the 
broadcasting  art.  As  the  revolution- 
ary effect  of  the  noise  and  interfer- 
ence reducing  properties  of  FM  are 
gradually  becoming  apparent  to 
those  who  sit  in  the  seats  of  broad- 

^  casting's  mighty,  the  attempts  to 
-'^  produce  smoke  screens  which  pre- 

■Sl  vent  a  proper  view  of  the  future  be- 

.J'  come  almost  ludicrous. 

Lodge  Motion 

Mr.  Lodge  is  a  member  of  Panel 
5  on  FM  Broadcasting  of  the  Ra- 
I"  dio  Technical  Planning  Board.  The 
writer,  as  President  of  FM  Broad- 
casters Inc..  is  also  a  member  of 


this  panel.  At  the  Chicago  meeting 
of  the  Panel  held  on  April  11,  1944, 
Mr.  Lodge  (who  at  an  earlier  meet- 
ing voted  in  favor  of  the  present 
position  in  the  radio  spectrum  for 
the  FM  broadcasting  system)  ex- 
pressed much  concern  over  the  pos- 
sible disastrous  effects  of  develop- 
ing FM  broadcasting  at  that  por- 
tion of  the  radio  spectrum  where 
it  is  now  located,  namely  in  the 
vicinity  of  550  mc.  The  panel  mem- 
bers listened  with  much  respect  to 


the  fears  of  Mr.  Lodge,  whose  earn- 
est search  for  the  truth  was  so  evi- 
dent. As  a  result  of  the  discussions, 
Mr.  Lodge  made  a  motion  which 
reads  as  follows: 

I  would  like  to  move  that  the  Chairman 
be  requested  to  ask  Dr.  Dellinger  to  render 
an  opinion  as  to  the  lowest  frequency  that 
can  possibly  be  used  with  safety  by  FM, 
without  danger  of  long-distance  skywave 
interference. 

The  Panel's  desire  to  accommo- 
date Mr.  Lodge  in  his  obviously  sin- 
cere desire  to  secure  the  facts  re- 


MR.  DAMM 

suited  in  the  adoption  of  his  mo- 
tion by  a  vote  of  20  to  4. 

It  is  important  to  note  the  reason 
why  this  matter  was  referred  to  Dr. 
Dellinger.  He  happens  to  be  Chief 
of  the  Interservice  Radio  Propoga- 
tion  Laboratory  of  the  United 
States  Government  established  un- 
der the  joint  Communications 
Board  of  the  Joint  Chiefs  of  Staff. 
In  this  capacity  Dr.  Dellinger  had 
available  to  him  all  of  the  known 
information,  both  classified  and  un- 
classified, with  respect  to  radio 
propagation  phenomena.  Therefore, 
Mr.  Lodge  very  properly  chose  the 
highest  authority  not  only  in  the 
United  States  but  in  the  world. 
Record  Available 

In  following  the  wishes  of  the 
Panel,  Mr.  Jansky,  its  chairman,  , 
did  not  attempt  to  state  the  issue  i 
in  his  own  words  but  sent  to  Dr. 
Dellinger  the  entire  record  of  the 
Chicago  meeting  with  the  sugges- 
tion that  Dr.  Dellinger  read  those  I 
portions  of  the  verbatim  minutes 
which  covered  this  issue,  and,  if  i 
possible,  give  the  Panel  the  benefit  \ 
of  his  advice.  Therefore,  Dr.  Del-  : 
linger  had   available  to   him  the  ; 
complete  record  which  led  up  to  Mr.  | 
Lodge's  motion. 

Dr.  Dellinger's  reply  [May  1] 
shows  such  thorough  consideration 
of  the  issue  referred  to  him  and  the 
opinion  he  gives  is  so  positive  that 
it  should  be  printed  in  full : 

Dear   Mr.  Jansky: 

I  have  your  letter  of  April  20  requesting 
any  information  I  can  give  on  item  2  of  the 
agenda  for  the  April  11  meeting  of  RTPB 
Panel  5.  I  read  pages  13  to  60  of  the  pro- 
ceedings of  the  meeting  as  you  suggested, 
and  noted  in  particular  that  the  motion 
on  page  44  read  "I  move  you  that  subject 
to  any  information  to  the  contrary  from 
Dr.  Dellinger,  that  this  Panel  adopt  the 
recommendations  of  the  Committee  with  re- 
spect to  item  2  of  this  agenda."  The  Com- 
mittee recommendation  referred  to  was  *'Be 
it  hereby  Resolved  that  it  is  the  consensus 
of  this  Committee  that  the  present  posi- 
tion of  FM  broadcasting  in  the  spectrum 
should  not  be  changed." 

The  point  in  Question  is  that  the  fre- 
Quencies  concerned  are  sometimes  affected 
by  long-distance  interference,  contrary  to 
an  expectation  that  was  widely  held  at 
one  time,  and  there  is  a  fear  that  this 
interference  may  he  so  great  as  to  seriously 
impair  the  usefulness  of  those  frequencies 
for  broad<:astin!j.  Essentially  the  Panel  ap- 
pears to  request  that  I  inform  it  whether 
that  fear  is  well  founded.  I  believe  I  may 
with  propriety  respond  to  this  request,  : 
and  the  answer  is  that  the  fear  is  not. 

During  certain  years  of  the  sunspot 
cycle  F2-layer  transmission  at  these  fre- 
quencies occurs  over  long  distances  for 
.=;hort  parts  of  the  day,  and  sporadic-E 
transmission  occurs  at  irregular  times  in 

{Continued  on  page  130) 


WHICH  AUDIENCE 
CHOOSE? 


ALL 


OF 

118,921 


YOU 


Suppbsin'  you  have  two  radio  sta- 
tions— one  with  four  times  as  large 
a  potential  audience  as  the  other, 
but  which  splits  that  audience  with 
three  either  stations. 

Which  i  would  you  choose  ?  We'd 
say  the  smaller — because  using 
that  one,  you'U  probably  buy  more 
listenei^s  per  dollar  of  time-cost. 

Here  in  Southwest  Virginia,  WDBJ 
is  the  ONLY  station  that  covers  the 
entire  market.  You  get  118,921 
actual  daytime  listening  homes, 
and  the  cost  for  a  Class  B  quarter- 
hour,  once,  is  actually  only  $30! 
How  about  talking  it  over  with 
Free  &  Peters? 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 

TIMES-WORLD  CORPORATION 
^\)  i 

FREE  &  PETERS,  Inc.,  Natl.  Representatives 
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Dave  Baylor  of  wgar,  first  radio  war  correspondent  representing  a  single,  independent 

station  to  broadcast  from  the  European  theatre,  faces  the  BBC  North  American  mike 
several  times  weekly.  More  recently  his  broadcasts  have  come  from  France. 


A.P.O.  CLEVELAND 

Radio  preserves  personal  touch  between  men 
in  service  and  iiome  through  Cleveland's  WGAR 


[HEN  Ohio's  own  37th  division  joined  the  Louisi- 
ana maneuvers  in  1941,  WGAR  staff  men,  tran- 
scription trucks  and  microphones  went  along.  Before 
Pearl  Harbor,  special  correspondents  of  Cleveland's 
Friendly  Station  had  visited  13  army  camps  and 
naval  bases,  sending  back  stories  of  what  hometown 
boys  were  doing,  often  transmitting  their  voices. 

Today,  the  WGAR  microphone  brings  messages 
from  England,  France,  Australia,  India,  Hawaii, 
Alaska,  Italy  and  many  distant  Pacific  isles.  It 
brings  special  direct  broadcasts  and  interviews  from 
Dave  Baylor,  the  station's  own  war  correspondent 
on  the  European  front.  It  carries  the  voices  of  Ohio's 
fighting  men  back  to  their  famiHes  and  friends.  Six 
special  correspondents  report  for  WGAR  from  the 
war  fronts  in  more  than  fifteen  weekly  programs. 


It  has  been  WGAR'S  aim  to  be  a  live  link 
between  the  boys  in  ser\'ice  and  the  folks 
at  home.  And  this  all  dates  back  to  that 
ili.     day  in  1941  when  the  station  pledged  itself 
^'"hukt^  "in  ser\dce  of  home  and  nation". 


t 


Top  OffiCBr  of  Ohio's  "Fighting  37th"  which  later  served  at  Guadalcanal,  Bougainville 
and  Munda,  Major  General  Robert  S.  Beightler  told  WGAR  listeners  that  "your  boys 
are  good  soldiers." 


Field  Work  by  wgar  engineers  and  mikemen  tas  created  outstanding 
wartime  programs  for  Cleveland's  Friendly  Station.  Two  of  these  five 
men  now  are  in  Europe. 


Ohio  pn  crew  welcomes  the  WGAR  radio  correspondent  as  he  unlimbers  the 
microphone  to  catch  messages  for  friends  and  relatives  back  home,  stages  inter- 
views behind  gun  breech. 


Familiar  voices  came  to  famUies  of  men  in  Ohio's  37th  when  WGAR  staged  a 
get-together,  by  special  permission  played  transcriptions  of  interviews  made  at 
an  undisclosed  Pacific  base. 


Potent  Weapon  the  M-16  antiaircraft  half-track  first  spoke  over  the  radio  through 
WGAR  when  former  tankman,  now  announcer  Arthur  Hannes,  covered  initial 
firepower  tests. 


].  B.  McGeacliy,  famed  BBC  commen-  Mary  Alice  Collins  transmits  human 
tator,  featured  daily  on  WGAR  news  interest  interviews  with  Ohio  boys  to 
broadcasts.  WGAR  via  BBC. 


Herbert  D.  Laronge  with  Red  Cross  in  Florence  M.  Griffin,  former  Cleveland 

the  Pacific,  reports  on  local  boys  ad  executive,  sends  news  of  Ohio  men 
through  WGAR.  from  India. 


A.P.O.  Cleveland -Tuesdays  10:30  P.  M.  Most  every  local  family 

with  a  man  in  service  has  a  date  Tuesday  night  at  WGAR's  1220  on  the 
dial,  for  the  program  "A.P.O.  Cleveland"  is  one  of  their  closest  contacts 
with  the  lads  over  there.  Reports  from  WGAR  correspondents,  actual  inter- 
views with  service  men  around  the  globe,  features  by  Dave  Baylor  from 
France  and  a  full  orchestra  make  this  program  a  WGAR  schedule  highlight. 

London  Column— Saturdays  10:45  P.  M.  The  European  war  front 

comes  to  Cleveland  every  Saturday  evening  in  WGAR's  "London  Column". 
In  recent  broadcasts,  Ohio  listeners  have  visited  with  American  troops 
throughout  the  British  countryside,  gone  to  the  spots  where  robot  bombs 
have  dropped,  been  there  as  men,  supplies  and  fighting  equipment  set  out 
for  France.  Many  local  families  via  this  program  have  felt  a  bit  closer  to 
their  sons,  have  come  to  know  our  British  allies  better,  have  heard  authentic 
invasion  news. 


Mary  Alice  Collins— Sundays  1:15  P.  M.  Things  that  mothers  and 

sweethearts  back  home  would  like  to  know  are  the  things  Mary  Alice 
Collins,  popular  American-born  BBC  commentator,  asks  Ohio  fighting  men 
in  her  special  interv^iews  for  WGAR, 

World-Wide  Extra -Daily  5:30  P.M.  Not  simply  another  news- 
cast, "World-Wide  Extra"  presents  a  roundup  of  global  war  news  taken 
from  WGAR's  own  wires,  prepared  by  a  full-time  editorial  staff,  broadcast 
by  newsman  Bob  Kelley.  This  program  also  features  J.  B.  McGeachy  in  a 
daily  pickup  from  BBC  in  London. 

Dave  Baylor's  Commentaries —Mon.  Wed.  Fri.  6:05  P.  M. 

One  of  the  few  independent  U.  S.  radio  stations  to  send  its  own  war  cor- 
respondent abroad,  WGAR  airs  "Dave  Baj'lor's  Commentaries"  from 
France  three  times  weekly,  gives  home  folks  a  vivid  picture  of  Cleveland 
men  in  modern  warfare. 


iWanted-— Experts  to  Sell  Television 


IT  IS  HIGHLY  probable  that  com- 
'  ing  months  will  witness  a  bumper 
crop  of  television  "expert's".  And 
if  there  is  anything  that  we  who 
find  ourselves  in  the  television  busi- 
ness, by  virtue  of  our  developmen- 
tal and  commercial  activities,  can 
do  to  condition  the  soil  or  advance 
the  art  of  "experting",  we  should 
do  it.  For  next  year — right  now,  in 
fact — television  has  a  great  need 
dov  these  experts — as  hard-work- 
ing, enthusiastic,  and  open-minded 
irjmissionaries. 

■;•  For  several  years  General  Elec- 
tric Co.  has  operated  its  television 
;transmitter  WRGB  in  Schenectady 
as  a  proving-ground  station.  In 

■  the  last  2  years  we  have  telecast 
■over  700  different  live-talent  pro- 
grams in  30  some  classifications. 

.  Our  audience  was  necessarily  small, 
because  wartime  restrictions  on 
consumer  goods  were  clamped  down 
just  when  the   demand  for  tele- 

..vision  receivers  began  to  soar.  But 

;,Vwe  have  studied  that  audience,  its 
preferences  and  prejudices,  thor- 
oughly. 

Know  About  'Nets' 

'•  In  the  end  we  have  probably 
learned  more  about  what  television 
programs  should  not  consist  of  than 
about  the  positive  factors.  It 
seems  to  us  now  that  the  most  im- 
portant faculty  that  any  potential 
expert  can  bring  to  television  pro- 
gramming is  an  open  mind,  com- 
pletely innocent  of  preconceived 
notions  stemming  from  radio,  mo- 
tion pictures,  and  the  theatre. 
This  is  no  reflection   on  these 

,  longer-established  entertainment 
■fields;  just  the  contrary.  Television 

,  has  drawn  on  them  in  the  past,  and 
"will  do  so  even  more  in  the  future. 

■•But  because  television  combines 
elements  of  each,  because  it  re- 


.^•JOING  WAY  UP  to  get  an  angle 
•iihot  of  sportsmen  discussing  Rem- 
^jngton  Arms  cartridges  during  a 
■  Commercial    program    on  WRGB 
jchenectady,    the  cameraman 
■earns  his  lens  at  Gail  Evans  (1) 
portsman,    and    Oliver  Rodman, 
lublisher   of   Outdoors  magazine, 
^ote  the  guns  on  the  table. 


Missionary^Minded  Men  Needed  to 
Do  Job  on  Man  Who  Pays 

By    ROBERT    S.  PEARE 

Vice-President 
General  Electric  Co. 


moves  some  of  the  traditional  limi- 
tations, it  provides  them  with  a  new 
starting  point.  And  it  should  be 
approached  without  prejudice. 

I  could  repeat  here  some  of  the 
facts  elicited  by  surveys  which  we 
carry  on  continuously  with  our 
audience.  They  have  appeared 
elsewhere.  But  more  important  to 
the  problem  of  television  program- 
ming are  certain  other  conclusions 
that  have  grown  upon  us. 

Up  to  Audience 

We  used  to  say  that  the  future 
of  television  depended  not  on  the 
engineers,  who  are  far  along  on 
their  job,  but  on  the  receiving  audi- 
ence. That  is  true  as  a  generaliza- 
tion, but  we  are  now  past  the  gen- 
eralizing stage.  Technical  prog- 
ress is  very  important,  but  is  defi- 
nitely assured.  Constant  improve- 
ment in  the  forms  of  entertainment 
and  education  to  be  offered  by  tele- 
vision is  very  important,  but  in  that 
field  of  development  I  belive  we  can 
expect  great  things. 

There  is  a  third  and  most  im- 
portant condition — the  fact  that 
there  will  be  no  opportunity  for  the 
engineer,  the  manufacturer,  the 
station  operator,  or  the  entertainer 
to  progress  unless  and  until  we 
have  a  telecasting  system  that  can 
stand  on  its  feet  as  a  going  busi- 
ness. That  time  will  come  only 
when  advertisers  recognize  what 
television  as  a  medium  can  do  for 
their  business,  when  they  begin  to 
use  television  as  an  advertising 
medium,  and  when  this  results  in 
an  assured  revenue  for  the  station. 

Stations  to  Come 

For  that  reason  our  interest  goes 
far  beyond  WRGB  and  the  other 
existing  pioneer  stations,  which 
have  a  special  reason  for  their  ex- 
istence, and  whose  support  can  be 
justified  on  experimental  grounds. 
All  of  us  have  a  vital  interest  in 
the  many  stations  to  come,  stretch- 
ing across  the  country,  depending 
for  their  life  on  sound  local  support 
as  a  unique  advertising  medium.  In 
this  sense,  then,  television's  future 
depends  immediately  on  the  efforts 
and  knowledge  of  the  experts  and 
missionaries  mentioned  earlier. 
While  it  may  not  seem  so  at  first 
glance,  this  is  closely  related  to  our 
present  programming  activities. 

We  must  learn  now  not  just  what 
constitutes  good  television  enter- 
tainment, and  the  technique  of  pro- 
ducing it  in  the  studio.  We  must 
learn,  too,  the  companion  technique 
of  making  television  a  good  selling 
medium — of  blending  with  enter- 
tainment the  science  of  selling  and 


the  commercial  presentation,  that 
highly  important  ingredient  which 
is  represented  in  radio  by  the  "com- 
mercial". What  a  "commercial"  will 
be  in  television  we  have  only  the 
faintest  notion,  but  we  are  working 
on  it. 

Role  of  Films 

We  must  consider  that  each  indi- 
vidual home  television  audience  is 
small,  selective,  and  intense.  Tele- 
vision, which  is  inherently  more  ex- 
pensive than  radio  to  produce,  will 
have  far  fewer  hours  in  a  day  in 
which  to  appeal  to  an  audience  that 
is  essentially  local  in  character, 
and  that,  while  watching  a  pro- 
gram, cannot  stray  from  the  room 
in  which  the  receiver  is  located. 
But  to  that  smaller  audience,  in 
those  fewer  hours,  television  can 
present  a  story  in  a  way  that  radio 
and  motion  pictures  will  never  ap- 
proach. 

Those  are  parts  of  the  problem 
to  be  faced  by  the  advertiser,  and 
his  advertising  agency.  That  prob- 
lem cannot  wait  for  its  solution  un- 
til the  stage  is  set  for  network  tele- 
vision. That  stage  will  never  be 
fully  set  until  afterwards.  The  real 
customer  in  the  television  market 
is  not  the  ultimate  listener-seer — 
but  the  man  with  something  to  sell, 
whether  it  be  goods  or  an  idea. 

Extra  Income 

It  is  quite  possible  that  specially 
produced  short  films  will  be  to  tele^ 
vision  what  today's  recorded  pro- 
grams and  spots  are  to  broadcast- 
ing— supplementary  revenue — pro- 
ducing material  which  will  in  turn 
support  more  ambitious  and  more 
expensive  presentations.    We  need 


MR.  PEARE 


no  special  talent  today  to  produce  a 
football  game,  or  the  opera,  or  a 
Broadway  hit.  Those  exist.  But 
they  will  exist  in  television  only  if 
the  local  advertisers  in  Dubuque  or 
Altoona  or  Billings  are  enthusiastic 
users  of  their  local  television  sta- 
tion. 

Agency  Interest 

There  are  great  American  indus- 
tries that  broadcasting  has  never 
adequately  served,  such  as  styles 
and  fashions,  fabrics  and  decorat- 
ing, cosmetics  and  furniture.  These 
are  meat  for  television — when  we 
learn  how.  Now  is  the  time  to 
learn. 

Several  advertising  agencies  and 
manufacturers  have  come  to  Schen- 
ectady in  the  past  months  because 
they  recognized  this  problem. 
Others  have  shown  an  interest.  We 
have  welcomed  them  and  will  con- 
tinue to  do  so,  because  General 
Electric  wants  to  do  everything  in 
its  power  to  help  build  the  best  tele- 
vision technique  in  the  world. 


'1  |K 


RIGHT  AND  WRONG  way  to  apply  makeup  in  a  television  production 
was  demonstrated  not  long  ago  to  the  women  in  the  Troy-Albany- 
Schenectady  area  over  WRGB,  General  Electric's  video  station.  Mary 
Stuyvesant,  Pond's  beauty  expert,  displays  charts  before  the  television 
camera — with  plenty  of  Pond's  products  on  the  table  in  a  video  layout. 
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WDEL 

WEAL 

WRC  :^ 

WGY 

'  WIBA 

WSYR 

WKBH 

KDKA 

WIRE 

WCSH 

WTAM 

WSPD 

WW  J 

W  LW 

WEAU 

WE  NY 

WOW 

WAVE 

WLOK 

WKB0 

WM  AQ 

WTMJ 

KODY 

KSTP 

WSJS 

WS  AN 

WBEN 

W  J  AC 

,  WGAL 

WEBC 

WMBG 

W  F  E  A 

W  L  B  Z  ' 

WRAK 

WCRS 

WERE 

WDAF 

W  M  F  G 

WHLB 

W  J  A  R 

WGKV 

WEEU 

WRAW  • 

WRDO 

WIOD 

WHIZ 

WSOC 

KELO 

WBLK 

WSAM 

WFBG 

WMRF 

WHIS 

KOAM 

KVOO 

KFAM 

WFBC 

WTMA 

W  B  O  W 

WTIC 

WTBO 

W  G  B  F 

KYUM  . 

WSAV 

,  WALA 

KANS 

WBZA 

KYSM 

WTAR 

WOPI 

WFLA 

WAML 

WROL 

KPRC 

KGU 

KTFI 

KGW 


ft 

cJ 


WHO  WO  O  D  K  I  D  O 

KOB  KTSM  CBL 

KOMO  KHQ  ,  KDYL 


KMED 
WTTM 

WA  Z  L 

WEST 

W  M  VA 

KSD 

KSOO 

KPO 

KFSD 

KOA 


WSM 

WBRC 

WSFA 

WFAA 

WBAP 


WCOA 
WMC 
WHAM 
WSB 

o 

WORK 


KWBW 
KGNC 
KGHL 
KGIR 
KPFA  ; 


WBZ 

WEAF 

WOAI 

WPTF 

WSMB 


WDAY 

WIS 

KRBM 

WKPf 

KRIS 

KTBS 

KYCA 

WFOR 

KTAR 

CBM 

KGLU 

WKY 

KVOA 

K  YW 

KW  J  B 

WLAiC 

KFI 

CBF 

KRGV 

WGL 

What  makes  this  network  work? 


•  These  146  stations,  woven  into  a  blanket 
to  cover  the  3,026,789  square  miles  of 
.  the  United  States  ... 

•  These  146  stations,  interlaced  into  an 
extensive  pattern  of  clear  channels,  re- 
gional and  locals  ... 

•  These  146  stations,  affiliates  of  the 
National  Broadcasting  Company  . . .  are 
what  make  this  network  work. 

NBC  salutes  its  associated  stations  for 
their  individual  and  collective  contribu- 
tions to  the  war  effort;  salutes  them  for 
the  role  they  are  playing,  both  nationally 
and  locally,  in  building  morale,  educat- 
ing, informing  and  entertaining  Amer- 


ica's millions  under  stress  of  war;  salutes 
them  for  their  loyalty  and  belief  in  the 
American  system  of  network  broadcast- 
ing which  is  founded  on  the  principle  of 
free  enterprise  devoted  to  the  service  of 
a  free  people. 

Their  leadership  in  the  past,  their  con- 
stant willingness  and  ability  to  render 
public  service  during  the  war,  their  keen 
awareness  of  the  challenge  of  the  future 
which  promises  newer  and  even  greater 
service  to  the  people,  these  are  the  most 
important  factors  which  give  NBC  its 
leadership  as  a  network,  which  make 
NBC  ''The  Network  Most  People  Listen 
to  Most:' 


A  Service  o(  Radio 

Corporation  of  flmenca 


lational 


roadcasting  Oompany 

America's  No.  1  Network 


Television^  Combination  AM-FM  Sets 
Planned  by  Majority  of  Manufacturers 


i 


MOST  of  America's  set  manu- 
facturers plan  to  make  television 
sets  and  combination  AM-FM  re- 
ceivers in  the  postwar  period,  a 
survey  conducted  by  Radio  &  Tele- 
vision Retailing  Today  disclosed. 
Questionnaires  went  to  54  manu- 
facturers. Only  three  didn't  reply. 

Television  sets  will  ran^e  in 
price  from  $79  to  $1,000,  according 
to  replies  of  45  firms.  Of  that 
number  42  definitely  plan  to  make 
video  receivers,  two  do  not  and  one 
was  uncertain.  Six  failed  to  an- 
swer the  question:  "Do  you  expect 
to  make  television  sets?"  Average 
pri'-e  will  range  between  $175- 
$250,  according  to  the  survey.  An- 
drea Radio  Corp.  quoted  the  low- 
est estimate,  $79,  while  Fada  es- 
timated its  top  price  at  $1,000. 

Of  those  planning  television  set 
manufactui-e,  22  said  they  will 
make  projection  type  receivers.  One 
answei-ed  "no";  one,  "probably". 


On  broadcast  sets  43  replied 
that  standard  receivers  will  in- 
clude FM  equipment.  Five  plan  to 
make  "some"  combination  sets,  one 
is  making  plans  for  FM  and  tele-' 
vision  sets  while  another  will  turn 
out  special  FM  sets. 

Only  13  firms  plan  to  manufac- 
ture auto  radios,  34  answering 
"no".  One  will  turn  them  out  on  a 
contract  basis  only  and  the  other 
for  manufacturers  only. 

There'll  be  more  home  recording 
sets  after  the  war,  the  survey  in- 
dicated. Of  34  manufacturers  who 
have  plans  for  making  recording 
units,  24  will  specialize  in  home 
sets.  Two  will  handle  only  profes- 
sional recording  apparatus,  while 
six  other  firms  said  they  plan  to 
make  both  professional  and  home 
sets.  One  replied  recording  sets 
would  be  made  as  required  for  com- 
bination units. 


Types  &  Price  Ranges  of  Postwar  Receivers 

{Compiled  by  Radio  &  Television  Retailing  Today) 


Television 


Radio 


Manufacturer's 
Name 


Admiral  Corp. 
Air  King  Products  Co, 
Andrea  Radio  Corp 
Ansley  Radio  Corp. 
Automatic  Radio  Mfg.  Co. 
Belmont  Radio  Corp. 
Browninp  Labs. 
Colonia'  Radio  Corp. 
Crosley  Corp. 
Delco-Radio 

DeWald  Radio  Mfg.  Corp. 

Allen  B.  DuMont  Labs. 
Eckstein  R.  &  Tele.  Co. 
Electrical  Research  Labs. 

Electronic  Corp.  of  America 
Emerson  R.  &  Phono.  Corp. 
Espey  Manufacturing  Co. 
Fada  Radio  &  Electric  Co. 
Farnsworth  Tele.  &  R.  Corp. 

Freed-Eisemann  Radio 
Calvin  Mfg.  Corp.  , 
Gared  Radio  Corp. 
General  Electric  Co. 
General  Tele.  &  R.  Corp.* 
GilfiUan  Bros.,  Inc. 
Hallicrafters  Co. 
Hamilton  Radio  Corp. 

Hammarlund  Mfg.  Co.* 
Hoffman  Radio  Corp. 
Howard  Radio  Co. 
International-Detrola  Corp. 
Magnavox  Co. 
Majestic  R.'&  Tele.  Corp. 
Meissner  Mfg.  Co. 
National  Co.  Inc.* 
Noblitt-Sparks  Industries 
Packard-Bell  Co. 
Philco  Corp. 

Philharmonic  Radio  Corp. 
Pilot  Radio  Corp. 
RCA  Victor  Div.,  RCA. 

Remler  Co. 
Setchell-Carlson  Co. 
Sonora  R.  &  Tele.  Corp. 
Sparks- Withington  Co. 
Stewart- Warner  Corp. 
Stromberg-Carlson  Co. 
Templetone  Radio  Co. 
Trav-Ler  Karenola  R.  &  T.  Co. 
Warwick  Mfg.  Corp. 
Watterson  Radio  Mfg.  Co. 
Westinghouse  Elec.  &  Mfg. 
Wilcox-Gay  Corp. 
Zenith  Radio  Corp. 
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yea  $175-$ toO 

yes  $250-$750 

yes  $79-$700 

yes 

yes 

yes 

yes 

yes  $125-$200i 


yes 
yes 
yes 


yes 

yes 
no 
yes 


yes 
yes 

prob- 
ably 
yes 


yes 

yes  $200-$500 

yes  $300-$1000 
yes 


yes 
yes 


yes  $600  up  yes 
yes 

yes  yes 

yes  $200  up  yes 


yes  $375-$750 
yes 

possibly  $400-$600 


yes 
yes 

yes  $150-$300 

yes 

yes  $200  up 
yes 

yes 

yes  $200-$500 


yes 
yea 
yes 
yes 
yea 
yes 
yes 
yes 
sonre 
yes 
yes 


some 
yes 

yes 
yes 
yes 
s 

yea 

yes 
yes 
yes 
yes 


yes 
yes 


$500 


yes  $200-$400 

yes  $150-$300 
yes 


yea 
yes 
yes 
yes 

no 
yes 
yes 

yes 


$125-$495 
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no 
no 
no 
no 
yes 
yes 
no 
yes 
no 
yes 
no 

no 
yes 
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yes 
yes 
no 
no 

yes 
no 
yes 
yes 

yes 

no 

yes 


no 
no 
yes 

no 

yes 


yes 
yes 
yes 
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prob- 
ably 
yes 
yes 
yes 
yes 


pro. 
home 


home 


home 
home 


home 


home 


home 
both 
home 


home 
home 
home 
both 


yes 

yes 

no 

yes 

home 

no 

yes 

no 

no 

yes 

yes 
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yes 

no 

yes 

home 

yes 

no 

yes 

home 

some 

yes 

yes 

no 

yes 

both 

yes 

no 

yes 

home 

yes 

yes 

no 

yes 

home 

yes 

no 

no 

yes 

yes 

no 

yes 

home 

yes 

yea 

yes 

yes 

home 

yes 

no 

yes 

yes 

yes 

no 

no 

no 

yes 

yes 

7 

yes 

pro. 

yes 

yes 

no 

yes 

home 

yes 

yes 

yes 

yes 

yes 

yes 

home 

yes 

yes 

yes 

home 

yes 

no 

yes 

home 

yes 

some 

no 

yes 

home 

yes 

yes 

no 

yes 

both 

yes 

yes 

yes 

home 

yes 

no 

no 

some 

no 

yes 

both 

yes 
yes 

no 

yes 

both 

♦Indicates  that  no  reply  to  questionnaire  was  received  at  the  time  of  going  to  press.  '  and  up — 
2  FM  in  Television  Sets — '  Special  FM  Sets — «  Only  as  required  for  Combination  units — '  On 
contract  basis — ^  Table  Models — '  for  Manufacturers  only — ^  Phono.  Combination. 
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«  m  ft  t  *     *  ^  ,    avvasoneof  I5e*t-;':  Bon*  s^ov,^  J^^«  Porttand^KOW 

;:^-f  ^^^^^^ 


AARON  M.  FRANK,  president  of  meier  &  frank  co. 


SAYS..  ."While  Portland  has  long  had  the  reputation  for  all-out 
participation  in  furthering  the  war  effort,  the  success  of  the  Four 
Freedoms  War  Bond  show  has  been  a  revelation.  The  whole-hearted 
co-operation  of  the  staff  of  radio  station  KGW  was  an  important 
factor  in  making  possible  the  establishment  of  two  national  records 
in  connection  with  the 


show.  It  is  a  pleasure  to 
pay  this  tribute  to  KGW 
for  the  patriotic  job  in 
public  service  the  station 
is  doing  for  war  effort." 


n- 


STATION  WITH  EAR  APPEAL 
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Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &^fl|.,lnc. 
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The  Role  of  a  Film  Company  in  Television 


1 

Medium  Declared 
To  Be  Ready 
For  Public 

By  RALPH  B.  AUSTRIAN 

Executive  Vice-President 
RKO  Television  Corp. 

.  .  "WHY  is  RKO  interested  in  tele- 
fV;  vision?"  The  answer  is  simple,  logi- 

■    Television,  an  accomplished  fact, 
;  is  really  talking  pictures  projected 
i  ^  by  a  new  and  different  means  from 
I     that  employed  by  the  cinema.  The 
•    business  of  RKO  and  its  affiliated 
,  .  companies  is  the  production,  dis- 
f  •■  tribution  and  exhibition  of  talking 
•  pictures.  The  parallel  is  obvious. 
The  present  talking  motion  pic- 


ture is  thrown  upon  the  screen 
from  film  in  a  nearby  projector. 
Television  talking  pictures  are 
thrown  on  the  screen  of  a  home  re- 
ceiver from  actual  live  events  or 
films  projected  over  the  airwaves 
from  a  bradcasting  station  many 
miles  distant.  The  result  in  either 
case  is  practically  identical.  The 
end  product  is  a  talking  motion  pic- 
ture— and  talking  motion  pictures 
of  all  kinds  are  RKO^'s  business. 

Has  television  reached  a  point  in 
its  development  where  it  can  be  em- 
ployed as  a  practical  form  of  en- 
tertainment? As  an  advertising 
medium?  As  a  public  service  me- 
dium? As  an  educational  asset? 

The  answer  is,  yes.  True,  televi- 
son  today  has  not  yet  reached  a 
state  of  perfection,  but  then  the 
word  perfection  is  only  a  relative 


term.  Automobiles,  electric  re- 
frigerators, radios  are  not  yet  per- 
fect, but  they  do  perform  satisfac- 
torily enough  to  afford  untold  con- 
venience, comfort  and  entertain- 
ment for  millions.  The  shortcom- 
ings any  of  these  great  modern  in- 
ventions may  have  are  more  than 
offset  by  the  fact  that  they  do  give 
the  user  his  money's  worth. 

RKO  believes  that  television  has 
reached  such  a  point  in  its  develop- 
ment that  today  it  stands  at  the 
very  threshold  of  being  able  to 
place  in  the  homes  of  America  an 
entertainment  and  educational  me- 
dium that  will  definitely  give  the 
user  his  money's  worth: 

While  television  is  generally  re- 
garded as  primarily  the  concern  of 
radio  broadcasting  companies,  it  is 
most  definitely  a  field  which  can- 


not be  ignored  by  the  motion  picture 
industry. 

Anything  which  bids  for  the  leis- 
ure time  of  the  public — from  base- 
ball to  magazines — is  in  competition 
with  the  movies,  but  television, 
which  has  the  appearance  of  "mo- 
tion pictures  in  the  home"  may 
seem  to  be  a  potent  threat  to 
tlieatre  exhibition. 

It  is  believed  that  the  most  suit- 
able types  of  television  programs, 
as  they  are  evolved  through  experi- 
ence, will  be  far  different  in  char- 
acter from  the  feature  motion  pic- 
tures created  in  Hollywood  for 
theatre  exhibition.  In  the  evolving 
of  such  programs,  however,  motion 
picture  techniques  may  play  an 
even  greater  part  than  existing 
radio  techniques  and  the  use  of 
film  will  probably  be  more  impor- 
tant in  television  broadcasting  than 
the  electrical  transcription  disc  is 
today  in  radio. 

Rather  than  stand  aside  while 
others  preempt  the  field  it  would 
seem  to  be  in  the  best  interests 
of  the  entire  motion  picture  indus- 
try that  producer-distributor  com- 
panies should  participate  in  tele- 
vision, not  only  to  protect  them- 
selves but  the  exhibitors  as  well,  by  I 
directing  television  programming 
into  fields  which  would  be  far  re- 
moved  from  feature  pictures 
created  for  the  theatre.  Unless  this 
is  done,  there  will  be  a  tendency 
for  television  to  become  dependent 
upon  the  showing  of  feature  pic- 
tures made  primarily  for  theatre 
exhibition. 

There  are  still  those  who  believe 
that  television  will  seriously  hurt 
tlie  motion  picture  business.  It  is 
now  pretty  well  established  that 
radio  has  not  hurt  the  motion  pic- 
ture business  and  yet  it  is  a  device 
designed  to  keep  people  in  their 
homes.  Properly  used,  radio  has 
helped  the  picture  business. 

During  the  past  few  months 
many  inquiries  from  prospective 
advertisers  and  prospective  tele- 
casting station  operators  have  been 
made  which  indicate  that  while  they 
have  great  faith  in  the  ultimate 
future  of  television,  they  are  rather 
puzzled  as  to  how  they  can  program 
their  stations  in  the  early  days. 
Sooner  or  later  the  discussion  has 
veered  to  the  use  of  programs  on 
film  or,  as  RKO  refers  to  them, 
"Telereels"  (trade -mark  regis- 
tered). 

The  average  station  operator,  the 
word  "average"  here  meaning  one 
located  at  a  distance  from  one  of 
the  major  metropolitan  disti'icts,  is 
now  dependent  upon  programs  that 
reach  him  from  talent  centers. 
Ordinary  radio  broadcasting  has 
shovra  us  that  local  talent  cannot 
supply  more  than  a  fraction  of  the 
needed  program  material. 

It  is  quite  evident  that  telecast- 
ing stations  will  be  in  operation 
considerably  sooner  than  network 
programs  viall  become  available 
and  it  is  here  that  the  film  tran- 
(Continued  on  page  68) 

Broadcast  Advertising 

'lA, 


MARKET 


•  Spendable  wealth  is  on  the  increase  in  this  region  today.  Yet  it  is  not 
merely  prosperity  accelerated  by  war  for  it  has  long  been  looked  upon  as 
o  well-to-do  market,  showing  steady  gains  year  alter  year.  And,  after  Vic- 
tory is  won,  its  rich  resources  such  as  oil  and  gas,  lumber  and  minerals,  agri- 
culture and  livestock,  will  continue  to  make  it  a  prosperous  market.  It's  an 
area  worth  investigating — to  SELL  now  and  BUILD  sales  for  the  future. 
(The  above  figures  were  compiled  from  Sales  Management's  1944 
"Survey  of  Buying  Poiver.'  ) 

KWKH 

50,000  WATTS 


THE 


A  Shr»vepert  Times  Station 
SELLING  POWER 


CBS 

I  N 


Represented  by  the  Bronham  Co. 
THE      BUriNG  MARKET 
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it  works  for  me  lik 

1  MAGIC... 


If  you're  like  me,  you're  one  of  several  hundred  time 
buyers  who  are  faced  every  day  with  buying  stuff  on 
stations  where  they  get  results  fast — or  else. 

Maybe  I'm  prejudiced  about  WOR.  You  see,  it  was 
my  first  successful  buy  when  I  was  just  a  raw  recruit  in 
this  agency  business.  But  in  ten  years  I've  placed  more 
than  $450,000  worth  of  business  on  WOR,  and  it  let  me 
I     down  only  once — That  was  when  a  client  turned  a  blank 
ear  on  my  recommendation  that  he  should  put  more 
time  into  product  development  before  having  WOR  start 
a  stampede  to  dealers'  stores. 

I  don't  care  whether  it's  a  spot,  a  participation, 
or  a  WOR-created  show  I  pick,  that  station  works  for  me 
like  magic.  Sure,  I  know  it's  powerful,  and  that  it 
covers  33  cities  and  trading  areas  of  more  than  100,000 
people  each.  But  let  me  tell  you,  WOR's  got 
<^     more  than  just  these  things. 
J|  For  instance,  it  has  a  knack  for  creating  shows  that  become  sort  of  part  of  the  family.  Don't  ask 

me  how  it's  done.  It's  the  sort  of  thing,  I  suppose  that  makes  great  magazines,  movies,  or  song  hits. 
Whatever  it  is,  you  can  bet  that  when  your  message  is  piloted  into  hundreds  of  thousands  of  homes 
on  shows  run  by  WOR  people  like  John  Gambling,  Pegeen  Fitzgerald,  Joe  Bier,  Uncle  Don,  Bessie 
Beatty,  Stan  Lomax,  Martha  Deane  and  others,  you  can  just  about  estimate  your  sales  increase 
before  the  orders  start  coming  in. 


Optimist?  You  mean  me?  Nothing  of  the  kind.  Fve  been  too  long  on  this  side  of  the  fence  to  lean 
hard  on  just  guessing.  Take  it  from  me,  WOR's  got  an  uncanny  way  of  packing  sales  dynamite  into 
simple,  sure-fire  programs  that  keep  hundreds  of  thousands  of  listeners  close  to  where  the  sounds 
come  from. 

—  that  power-full  station, 

at  1440  Broadway 

in  New  York 

NOTE:  We  doubt  whether  anything  could  more  emphatically  underline  the  words  above  than  the 
list  which  appears  below  and  on  the  following  pages.  Here  in  black  and  white  are  the  names  of  262 
sponsors  who  have  used  WOR  during  the  first  6  months  of  1944.  The  messages  of  the  majority  of 
them  were  carried  on  WOR-created  shows. 


WOR 


COMPANY 

AMUSEMENTS 

Bamberger,  Theron 
Columbia  Pictures  Corp. 


Loew's  Inc. 

Metro-Goldwj-n-Mayer 
Metro-Goldwyn  Picture  Corp 


Meyer  Davis 
Paramount  Pictures,  Inc. 


Playland  Holding  Corp. 
Republic  Pictures  Corp. 
Ringling  Bros.  & 

Barnum  &  Bailey 
R.K.O.  Pictures,  Inc. 


Select  Theatres  Corp. 


Twentieth  Century  Fox 
Film  Corp. 


United  Artists  Corp. 


PRODUCT 


"Tomorrow  The  World" — show 
"None  Shall  Escape" — movie 
"Cover  Girl" — movie 
"Address  Unknown" — movie 
"Song  of  the  Open  Road" — movie 

Pictures 
"Madame  Curie" — movie 
"Bridge  of  San  Luis  Rey" — movie 
"Lost  Angel" — movie 
"Lady  and  The  Monster" — movie 
"See  Here  Private  Hargrove" — movie 
"Tunisian  Victory" — movie 
"Follow  The  Boys" — movie 
"White  Cliffs  of  Dover" — movie 
"  Wallflower" — show 
"The  U ninvited" — movie 
"Standing  Room  Only" — movie 
"Lady  in  the  Dark" — movie 
"For  Whom  The  Bell  Tolls" — movie 
"Dr.  Wassell" — movie 

Rockaway  Playland  Park 
"Fighting  Seabees" — movie 

Circus 

"Higher  and  Higher" — movie 

"Up  In  Arms" — movie 

"Snow  White  and  the  Seven  Dwarfs" 

— movie 
"Desert  Song" — movie 
"Ziegfeld  F ollies" — show 
"Mrs.  January  &  Mr.  X" — show 
"Ten  Little  Indians" — show 
'Life  Boat" — movie 
"Song  of  Bernadette" — movie 
"The  Sullivans" — movie 
"Purple  Heart" — movie 
Film  Productions 
"A  Voice  in  the  Wind" — movie 
"Up  in  Mabel's  Room" — movie 
"Knickerbocker  Holiday" — movie 
"Hairy  Ape" — movie 


COMPANY 
AMUSEMENTS  (Cont.) 
Universal  Pictures 

Warner  Bros.  Pictures,  Inc. 


PRODUCT 


"Gung  Ho" — movie 
"Christmas  Holiday" — movie 
Film  Productions 
"Desert  Song" — movie 
"Adventures  of  Mark  Twain" — movie 


AUTOMOBILES 

General  Motors  Corp. 

BEVERAGES 

Dubonnet  Corp. 
Edelbrau  Brewery,  Inc. 
Gambarelli  and  Davitto 

Great  Northern  Wine  Co. 
Hoffman  Beverage  Co. 
Petri  Wine  Company 
Piel  Brothers 

Renault  and  Sons,  Inc.,  L.  N. 
Ruppert  Brewery,  Jacob 
Schaefer  Brewing  Co..  F.  &  M. 
Trommer,  Inc.,  John  F. 


Institutional 


Dubonnet  Wine  and  Vermouth 

Edelbrew  Beer 

Swiss  Colony  Wines  and 

G&D  Vermouth 
Gallo  Wines 

Hoffman  Beer  and  other  beverages 

Wine 

Piel's  Beer 

Wines,  Champagne  and  Vermouth 
Ruppert's  Beer  and  Ale 
Schaefer  Beer 

Trommer' s  White  Label  Beer 


CLOTHING  AND  APPAREL 


Bali  Brassiere  Co. 
Davidson  Bros.  Corp.,  The 
Douglas  Shoe  Co.,  W.  L. 
Goodall  Co.,  The 
Gotham  Hosiery  Co. 
Lee  Co.,  The  Frank  W 
Minor  and  Son,  Inc..  P~W. 


Bali  Brassieres 
"Mary  Barron"  slips 
Shoes 

Palm  Beach  Suits 

Hosiery 

Lee  Hats 

Treadeasy  Shoes  for  Women 


CONFECTIONS  AND  SOFT  DRINKB 


Abbott's  Dairies,  Inc. 
American  Chicle  Co. 
Association  of  Manufacturers 

of  Confectionery  and 

Chocolates 


Jane  Logan  DeLuxe  Ice  Cream 
Chewing  Gum 


Confections 


^OR  sponsors  (continued) 


COMPANY 


PRODUCT 


CONFECTIONS  AND  SOFT  DRINKS  (Cont.) 


Beech-Nut  Packing  Co. 
Borden  Co.,  Pioneer  Brands 

Div.  of  The 
Breyer  Ice  Cream  Co. 
Clark  Brothers  Chewing  Gum 

Co. 

Mason,  Au  and  Magenheimer 

Confectionery  Mfg.  Co. 
Paul  Inc.,  Peter 
Philadelphia  Dairy  Products 

Rockwood  and  Co. 
Wrigley,  Jr.  Co.,  William 


Gum  and  Confections 

Morton's  Ice  Cream 
Breyer' s  Ice  Cream 

Clark's  Teaberry  Gum 

"Dots"  and  "Black  Crows"  candy 
Candy  and  Chewing  Gum 
Dolly  Madison  Ice  Cream  and 

Aristocrat  Ice  Cream 
Rockwood' s  Chocolate  Bits 
Gum 


DRUGS  AND  PHARMACEUTICALS 


B  C  Remedy  Co. 
Bauer  &  Black  Co. 
Beaur  ont  Co. 
Block  Drug  Co. 
Briggs  Co.,  C.  A. 
Carter  Products,  Inc. 
Ex-Lax,  Inc. 
Foster  Milburn  Co. 
Grove  Laboratories,  Inc. 

Humphrey's  Homeopathic 

Medicine  Co. 
Lanteen  Medical  Laboratory 
Lever  Brothers  Co. 
Lewis-Howe  Co. 
Luden's,  Inc. 

Maryland  Pharmaceutical  Co. 
McKesson  and  Bobbins,  Inc. 
Mentholatum  Co.,  The 
Miles  Laboratories,  Inc. 
Musterole  Co. 
Pfunder,  Inc.,  F.  H. 
Pharmaco,  Inc. 
Pinex  Co.,  The 
Piso  Co. 
Plough  Inc. 

Purepac  Corp. 
Serutan  Co. 
Stanback  Co.,  Ltd. 
Vick  Chemical  Co. 


FOODSTUFFS 

Agash  Refining  Co. 
American  Dietaids  Co. 
Ams,  Inc.,  Max 
Atlantic  Macaroni  Co. 
Beardsley's  Sons,  J.  W 
Best  Foods,  Inc.,  The 


Blue  Moon  Foods  Inc. 
Borden's  Farm  Products 

ofN.Y. 
Brick  Oven  Bakers,  Inc. 
Brill  Co..  H.  C. 
Campbell  Soup  Co.,  The 
Chef  Boy-Ar-Dee  Quality 

Foods  Inc. 
Continental  Baking  Co. 
Dannon  Milk  Products,  Inc. 
Davis  Sales  Co.,  R.  B. 
Delapenha  and  Co.,  R.  U. 
Duff  and  Sons  Inc.,  P 
Duffy-Mott  Co.,  Inc. 

Dugan  Brothers,  Inc. 
Durkee  Famous  Foods 
Eppens  Smith  Co.,  Inc 


B  C  Remedy 

Blue  Jay  Foot  Products 

Beaumont  4-Way  Cold  Tablets 

Gold  Medal  Capsules 

H-B  Cough  Drops 

Carter's  Little  Liver  Pills 

Ex-Lax  and  Jests 

Doan's  Pills 

Grove's  Bromo-Quinine,  Vitamins 

and  Cold  Tablets 
Humphrey's  "77",  "15",  or  other 

acceptable  product 
Vi-Teens  ( vitamin  tablets) 
Vimms 

Tums  and  NR  Remedy 
Mentholated  Cough  Drops 
Rem  and  Rel 
Beiel 

Mentholatum  Salve 

One-A-Day  Vitamins  and  Nervine 

Musterole 

Pfunder' s  Tablets 

Feen-A-Mint  and  Chooz 

Pinex  Cough  Syrup 

Piso  Cough  Syrup 

St.  Joseph  Aspirin  and  Penetro 

Nose  Drops 
Flemex 

V-Bev,  Serutan  and  Nutrex 
Stanback  Headache  Powder 
All  Vick  Products 


Royal  Cook  Salad  Oil 
Souplets 

Airline  Prune  Juice 
Caruso  Brand  Food  Products 
Peanut  Butter 

Hellmann's  Mayonnaise  and  Nucoa, 

Hecker's  Flour,  Force 

and  Presto 
Cheese  Specialties 

Milk 

Brick  Oven  Bread  and  Rolls 

Spaghetti  Sauce 

Soup 

Spaghetti  Dinner 
Wonder  Bread 
Dannon  Yogurt  Milk 
Cocomalt 
Marmalade 

Duff's  Waffle  Mix  and  Muffin  Mix 
Mott  Apple  Prod,  and  Sunsweet 

Prune  Juice 
100%  Whole  Wheat  Products 
Durkee  Salad  Dressing 
Holland  House  Coffee  and 

Challenge  Tea 


COMPANY 

FOODSTUFFS  (Cont.) 

Fischer  Baking  Co. 
Flako  Products  Co. 

Florida  Citrus  Exchange 
General  Baking  Co. 
Goodman  and  Sons,  Inc.,  A. 
Grass  Noodle  Co.,  I.  J. 

Grocery  Store  Products 

Sales  Corp. 
Gulden  Co.,  Inc.,  Charles 
Hansen's  Laboratories,  Inc., 

Chr. 

Hawaiian  Pineapple  Co.  Ltd. 
Heinz  Co..  H.  J. 
Indian  Biver  Canners,'Inc. 
Isbrandtsen-MoUer  Co.,  Inc. 
Kellogg  Company 
Lever  Bros.  Company 
Maggi  Co.,  Inc. 
Maine  Development  Comm. 
Martinson  and  Co.,  Joseph 
Mattlage  Sales  Co.,  C.  F. 
Megowen  Educator  Food  Co. 
National  Oats  Co. 
Newark  Cheese  Company 

Pan  American  Coffee  Bureau 
Paton  Company,  John  G. 
Penick  and  Ford,  Ltd.,  Inc. 
Phillips  Packing  Co. 
Pure  Food  Co. 

Purity  Bakeries  Service  Corp. 
Quaker  Oats  Company 
Ralston  Purina  Co. 
Richmond-Chase  Company 


Ritter  Company,  P.  J. 
S  &  W  Fine  Foods  Inc. 
Schonbrunn  and  Co.  Inc.,S.A 
Seeman  Bros. 
Sheffield  Farms  Co.,  Inc. 
Skinner  Manufacturing  Co. 
Smith  Co.,  Allen  B. 
Soy  Food  Mills,  Inc. 

Stahl-Meyer  Inc. 

Stokeley  Inc. 

Straub  &  Co.,  William  F. 

Swift  and  Co. 

Taylor  Reed  Corp.,  The 

Uco  Food  Corp. 

Walker's  Austex  Chili  Co. 

Wander  Co.,  The 

Ward  Baking  Co. 

Washington  Coffee 

Refining  Co.,  G. 
Wheatena  Corp.,  The 
Williams  Co.,  R.  C. 


PRODUCT 


Fischer  Bread  and  Cake 
Flako  Pie  Crust,  "Cuplets"  and 

Flakorn  Corn  Muffin  Mix 
Oranges  and  Grapefruit 
Bond  Bread 

Noodles,  Vegetable  Noodle  Soup 
Mrs.  Grass'  Veg.  Noodle  Soup 
and  Genuine  Egg  Noodles 


Kitchen  Bouquet 
Mustard 

Junket  Rennet  Powder  and  Tablets 
Dole  Pineapple  Products 
Heinz  Mustard  &  "57"  Sauce 
Grapefruit  Juice 
"26"  Coffee 
Pep,  "All-Bran" 
Spry  _ 

Maggi  Bouillon  Cubes  and  Seasoning 

Maine  Potatoes 

Martinson's  Coffee 

You-All  French  Dressing 

Educator  Crax 

3-Minute  Oat  Flakes 

Sante  Cheese  or  other 

acceptable  products 
Pan  American  Coffee 
Golden  Blossom  Honey  and  Yuban  Coffee 
My-T-Fine  Desserts 
Soups  and  Vegetables 
Herb-Ox-Bouillon  Cubes 
Taystee  Bread 

Quaker  Oats  and  Mother's  Oats 
Cereal  F oods 

Heart's  Delight  Canned  Fruit 
( peaches,  apricots,  prunes  and 
whole  fruit  nectars) 

Tabasco  Catsup 

Apple  Juice 

Savarin  Coffee 

White  Rose  Tea 

Dairy  Products 

Raisin-Bran 

Smith's  Split  Peas 

Golden  Mix  for  Griddle  Cakes 
and  Muffins 

Meat  Food  Products 

Tenderoni 

Lake  Shore  Prune  Juice 

All  Sweet  Margarine 

Tumbo  Puddings 

Uco  Coffee 

Maxene 

Ovaltine 

Tip-Top  Bread 

G.  Washington  Instant  Coffee 

Wheatena 

Royal  Scarlet  Coffee 


GAS,  OIL  AND  ACCESSORIES 

Richfield  Oil  Co.  of  N.  Y.  Gasoline  and  Oil 

Sinclair  Refining  Co.  Gasoline  and  Oil 

HOUSEHOLD  EQUIPMENT  &  FURNISHINGS 

General  Electric  Co.  Mazda  Lamps 

INSURANCE  AND  FINANCIAL 

Employers'  Group  Insurance 

Companies  of  Boston,  The  Insurance 
Loyal  Order  of  Moose  Insurance  Benefits 

Lumberman's  Mutual 

Casualty  Co.  Jnsurance 


COMPANY 


PRODUCT 


COMPANY 


PRODUCT 


INSURANCE  AND  FINANCIAL  (Cont.) 

Mutual  Benefit  Health  & 

Accident  Assoc. 
North  American  Accident 

Insurance  Co. 
Savings  Banks  Ass'n  of  N.  Y. 

State 


Insurance 
Accident  Insurance 
Savings  Banks 


RETAIL  ESTABLISHMENTS 


Ackerman  Clothes,  Inc., 

Simon 
Adam  Hat  Stores 
Bloomingdale  Bros.  Inc.. 
Bond  Stores,  Inc. 
Cascade  Laundry,  Inc. 
Conformal  Footwear  Co, 
Fox,  Inc.,  I.  J. 
Hearn  Dept.  Store 
Howard  Clothes  Corp. 
Macy  and  Co  .  R.  H. 
Lorstan  Studios 
McCue  Brothers  and 

Drummond,  Inc. 
Shattuck  Co.,  Frank  G. 
Willoughby  Camera  Stores, 

Inc. 


Men's  Clothing 
Men's  Hats 
Department  Store 
Men's  Clothing  Stores 
Laundry  Service 
Women's  and  Men's  Shoes 
Fur  Storage  and  Furs 
Department  Store 
Howard  Clothes 
Department  Store 
Photographic  Studios 

Men's  Hats 
Schrafft's  Restaurants 

Cameras 


SOAP  AND  HOUSEHOLD  SUPPLIES 


Armour  Soap  Works 
Automatic  Paper  Machinery 
Co. 

Barco  Laboratories,  Inc. 
Colgate-Palmolive-Peet  Co. 
Coughlin  Co.,  G.  H. 
Glidden  Co. 

Griffin  Manufacturing  Co.,  Inc. 
Gulf  Oil  Corp. 
Hudson  Pulp  and  Paper  Co., 
The 

Kirkman  and  Sons,  Inc. 
Larvex,  Division  of 

Zonite  Products  Corp. 
Lever  Bros.  Co. 
O'Cedar  Corp. 
Opitz,  Inc.,  John 
Radbill  Oil  Co. 
Seeman  Bros. 
Simoniz  Co. 
Wilbert  Products  Co. 
Williams  Co.,  R.  C. 


Chiffon  Soap  Flakes 

Cut-Rite  Waxed  Paper 
Barcolene  Household  Cleanser 
Palmolive  Soap  and  Supersuds 
Chimney  Sweep 
Spred  Paint 
Griffin  Shoe  Polish 
Gulf  Spray 

Paper  Towels  and  Facial  Tissues 
Soap  and  Soap  Flakes 

Larvex  Moth  Products 

Rinso,  Lifebuoy 

Furniture  Polish,  etc. 

J-O-Insecticide 

Renuzit  French  Dry  Cleaner 

Air  Wick  ( deodorizer) 

Simoniz  tf-  Simoniz  Kleener 

Wilbert' s  Floor  Wax  and  Shoe  Cleaner 

OD-30 


TOBACCO  PRODUCTS 

American  Cigarette  and 

Cigar  Co. 
Axton-Fisher  Tobacco  Co., 

The 

Bayuk  Cigars,  Inc. 
Benson  and  Hedges 
Consolidated  Cigar  Corp. 
Frieder  &  Sons,  Co.,  S. 
General  Cigar  Company 
Morris  and  Company  Ltd., 

Philip 
Waitt  &  Bond  Inc. 


Pall  Mall  Cigarettes 

Fleetwood  Cigarettes 
"Phillies"  Cigars 
Virginia  Round  Cigarettes 
Harvester  Cigars 

Garcia  Grande  &  Habanello  Cigars 
White  Owl  Cigars 
Dunhill  and  Philip  Morris 

Cigarettes 
Blackstone  Cigars 


TOILET  GOODS  AND  COSMETICS 


Artra  Cosmetic?  Inc. 
Barbasol  Co. 
Campana  Sales  Co. 

Carter  Products 
Colgate-Palmolive-Peet  Co. 
Conti  Products,  Inc. 
Gillette  Safety  Razor  Co. 


Sutra 

Barbasol  Shaving  Cream 

Campana  Balm,  Hand  Cream,  Old  South 

Toiletries,  Dreskin  Coolies 
Arrid 

Colgate  Dental  Cream 
Shampoo  and  Soap 
Gillette  Razors  and  Blades 


TOILET  GOODS  AND  COSMETICS  (Cont.) 


Hudnut  Sales  Co.,  Richard 
Johnson  and  Johnson 

Jordeau  Inc.,  Jean 
Lamont  Corliss  and  Co. 
Manhattan  Soap  Co. 
Marlin  Firearms  Co. 
Noxzema  Chemical  Co. 

Potter  Drug  and  Chemical 

Corp. 
Resinol  Chemical  Co. 
Roger  and  Gallet 
Semler,  Inc.,  R.  B. 
Web  Distributing  Co. 
Wildroot  Co. 
Zonite  Products  Corp. 


MISCELLANEOUS 

American  Express  Co. 
American  School 
Boots  Aircraft  Nut  Corp. 
Buknore  Farm 
Bulova  Watch  Co.,  Inc. 
Cafe  Zanzibar 
Consolidated  Products  Co. 

Coxhead  Corp.,  Ralph 

Curtis  Publishing  Co. 

Delaware,  Lackawanna  and 
Western  Coal  Co. 

Dixon  Crucible  Co.,  Joseph 

Dumont  Laboratories,  Inc., 
Allen  B. 

Emerson  Radio  and  Phono- 
graph Corp. 

Esquire  Inc. 

Fada  Radio  and  Electric  Co. 
Fear  and  Co.,  Fred 

Flex-O-Glass  Mfg.  Co. 
Grumman  Aircraft 

Engineering  Corp. 
Hamilton  Ross  Industries 
Hartz  Mountain  Products  Co. 
Helbros  Watcli  Co. 
Hotel  Stevens  * 
Kerr  Chickeries,  Inc. 
Longines-Wittnauer  Co.,  Inc. 
Long  Island  Acres  Inc. 
Look,  Inc. 

National  Radio  Institute 
National  Small  Business 

Men's  Asso. 
New  Jersey  Council 
New  York  Central  System 
New  York  Herald  Tribune 
New  York  Journal  American 
New  York  Post 
New  York  Telephone  Co. 
Painters'  Association 
Port  of  New  York 

Authority,  The 
Quaker  Oats  Co. 
Resort  Hotels  of  Sullivan 

County 
Salsbury  Laboratory,  Dr. 
Sperry  Corp.,  The 
Thermoid  Co. 
Vitality  Mills  Inc. 
Waste  Paper  Consuming 

Industries,  The 
Waterman  Co.,  L.  E. 
Western  Electric  Co. 
Wilson  Sporting  Goods,  Inc. 
Wool  Novelty  Co.,  Inc. 
Wright  Aeronautical  Corp. 


Salon  and  Beauty  Preparations 
Tek  Toothbrushes,  Baby  Powder  and 
Red  Cross  Surgical  Dressings 

Zip 

Pond's  Cream 
Sweetheart  Soap 
Marlin  Razor  Blades 
Noxzema,  Shaving  Cream  and 

Sunburn  Cream 
Cuticura  Soap  and  Ointment  and 

Cuticura  Preparations 
Resinol  Soap  and.  Ointment 
Lip  Pomade 

Kreml  Hair  Tonic  and  Shampoo 
Pyrozide  ( toothpowder ) 
Wildroot  Cream  Oil 
Forhan's  Toothpaste 


Travelers'  Cheques 
Correspondence  Courses 
Aircraft  Parts 
Grass  Seed 
Bulova  Watches 
Night  Club 

Buttermilk  and  Vitamin  Products 

"£"  Emulsion  and  Chick  Emulsion 
Vari-Typer  Composing  Machine 
Saturday  Evening  Post 

'blue  coal' 
Dixon  Pencils 

Army-Navy  "E"  Award 

Radios 

Coronet  Magazine 
Fada  Radios 
"Chick  Chick"  and  "Presto" 
Easter  Egg  Dyes 
Flex-O-Glass 

Aircraft 

Children's  Book  of  Rhymes 

Bird  Food  and  Joy  Dehydrated  Dog  Food 

Watches 

Institutional 

Baby  Chicks 

Longines  Watches 

Real  Estate 

Look  Magazine 

Radio  Course 

Institutional 
Real  Estate 
Help  Wanted 
Newspaper 
Newspaper 
Newspaper 
Telephone  Service 
Institutional 

Help  Wanted 
Ful-O-Pep  Feeds 

Hotels 

Poultry  Remedies 
Institutional 
Help  Wanted 

Vita-Fier  ( poultry  feed  fortifier) 

Campaign  to  Conserve  Waste  Paper 
Ink,  Pens  and  Pencils 
Institutional,  Employee  Solicitation 
Sports  Equipment 
Woolfoam 
Help  Wanted 


I 


The  Present  and  Future  of  Broadcasting 


MUCH  of  the  credit  for  maintain- 
ing civilian  broadcasting  under  dif- 
ficult wartime  conditions  must  go 
to  the  broadcasting  industry  for  its 
■fine  cooperation  with  the  War  Pro- 
.  duction  Board  in  following  the 
Government  regulations  and  re- 
strictions which  have  been  made 
necessai'y  by  military  requirements 
for  electronic  equipment.  The  WPB 
recognizes  the  fine  spirit  shown  by 
broadcasters  in  maintaining  a  high 
level  of  service  to  the  public  under 
these  difficult  circumstances. 

On  the  question  of  whether  more 
equipment  will  be  available  for 
broadcasting  stations  in  the  near 
future,  it  must  be  recognized  that 
the  military  electronics  program 
being  carried  out  by  the  WPB 
Radio  &  Radar  Division,  calls  for 
v-a  50%  increase  in  1944  over  the 
stupendous  electronics  production 
in  1943,  and  every  effort  is  being 
■  expended  toward  the  maintenance 
of  existing  radio  broadcast  stations. 
These  stations  have  an  AA-1  rating, 
which  is  on  a  par  with  the  mili- 
'tary,  for  maintenance  purposes. 

Recognition  of  the  importance  of 
meeting  military  requirements  and 
maintaining  existiag  broadcast  sta- 
.  tions  does  not  yet  allow  the  produc- 
tion of  equipment  for  new  stations, 
nor  an  increase  in  power  for  exist- 
ing stations.  The  FCC  and  the 
,WPB  have  jointly  approved  con- 
struction of  a  very  small  number  of 


Neiv  Developments  Coming  Out  of  War 
To  Be  Utilized  by  Stations 

By   RAY   C.  ELLIS 

Director,  Radio  &  Radar  Division,  War  Production  Board 

deemed  desirable  in  the  public 
interest. 

A  procedure  segregating  the 
functions  of  WPB  and  FCC  in  act- 
ing on  applications  for  new  or  ex- 
panding facilities  for  radio  broad- 
casting stations  was  announced  on 
Jan.  26,  1944. 

This  procedure  provides  that 
upon  approving  an  application  FCC 
will  give  the  applicant  a  conditional 
grant,  subject  to  WPB  approval, 
for  construction  or  modification  of 
facilities.  A  permit  will  be  granted 
by  FCC  after  WPB  has  reviewed 
and  approved  the  application.  The 
procedure  defines  more  clearly  the 
field  of  operation  of  the  two  agen- 
cies and  is  the  product  of  mutual 
study  of  problems  of  handling  ap- 
plications for  new  facilities. 

Concerning  the  types  of  equip- 
ment which  have  been  made  avail- 
able in  recent  months  for  broadcast 
stations,  it  may  t«  said  that  the 
MR   ELLIS  tubes  needed  for  broadcasting  are 

more  readily  available  than  they 
new  stations  where  required  equip-  were  six  months  or  a  year  ago.  A 
ment  was  on  hand.  These  are  of  few  types  are  still  in  very  tight 
low  power,  mostly  250  w,  and  were     supply,  such  as  893,  833-A,  862 


RAY  C.  ELLIS  is  admirably 
suited  by  virtue  of  both  business 
and  Government  background  to 
talk  authoritatively  about  postwar 
possibilities  facing  broadcasters. 
Mr.  Ellis,  who  has  completed  two 
years  of  Government  work  as 
head  of  the  Radio  8C  Radar  Divi- 
sion, in  private  life  was  manager 
of  the  Delco  Division  of  General 
Motors  Corp.  Prior  to  his  asso- 
ciation with  Delco  and  the  WPB, 
Mr.  Ellis  did  engineering  and 
sales  work  with  Midwest  Engine 
Co.,  Anderson,  Ind.,  following 
his  graduation  from  Massachu- 
setts Institute  of  Technology. 


and  810.  Practically  all  of  the  other 
smaller  tubes  and  rectifier  tubes 
are  more  available  for  maintenance 
and  repair  purposes.  These  may  be 
obtained  on  an  AA-1  MRO  rating, 
as  provided  by  Preference  Rating 
Order  P-133. 

Studio  equipment  has  been  in 
tight  supply  and  is  likely  to  con- 

iContinued  on  page  154) 
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BROADCASTING    •    Broadcast  Advertising 


Announcing  the  forthcoming  publication  of 

RADIO  ADVERTISING 
FOR  RETAILERS 


by  C.  H.  SANDAGE 

Visiting  Professor  of  Business  Research,  Harvard  University  Graduate  School 
of  Business  Administration  to  he  published  by  the  Harvard  University  Press 


j  The  study  which  this  report  summarizes  was  undertaken  in  1942 
'  and  continued  through  the  first  half  of  1944.  It  is  an  impartial  case- 
analysis  of  the  experience  of  more  than  1,000  typical  local  and 
regional  business  houses  throughout  the  United  States  which  have 
used  radio  advertising. 

i  In  the  foreword,  Professor  Melvin  T.  Copeland,  Direaor  of 
Research  of  the  Harvard  Business  School,  says,  in  part: 

"Radio  advertising,  as  one  of  the  newer  developments  in  the 
j  field  of  business  administration,  presents  a  timely  and  fertile  field 
'  for  constrictive  research.  This  is  particularly  true  of  local  radio 
advertising;  although  considerable  research  has  been  conducted  on 
the  use  of  radio  for  national  advertising,  heretofore  few  studies  have 
;  been  made  of  the  problems  and  experience  of  local  advertisers  in 
the  use.  of  radio.  It  was  with  special  interest,  therefore,  that  the 
Harvard  Business  School  accepted  a  grant  from  the  Columbia  Broad- 
casting System  for  a  study  of  the  use  of  radio  advertising 
'  by  retailers  and  other  local  advertisers. 

"...When  industry  again  becomes  dependent  on 
civilian  demand  ...a  large  volume  of  production  and  a 
high  degree  of  employment  can  be  maintained  only  if 
distribution  and  sales  promotion  are  effective.  Then  the 


result  of  such  studies  as  this  one  on  local  advertising  will  be  ej/i 
daily  useful . . ." 

The  study  and  report  were  completed  by  Prof.  Sandage  imd 
the  guidance  of  an  Advisory  Committee  consisting  of  Professoj 
Neil  H.  Borden,  Harry  R.  Tosdal,  Malcolm  P.  McNair,  and  Stanl 
F.  Teele,  all  of  the  Harvard  Business  School.  The  book  will  be  pui 
lished  about  November  1.  Its  price  will  be  between  $4  and  |i 
Printing  conditions  are  such  that  it  may  be  advisable  for  those  wl 
wish  early  copies  to  write  their  reservations  to  Division  of  Researd 
Harvard  Business  School,  Soldiers  Field,  Boston  63,  Massachusett 
The  format  and  typography  of  the  book  have  been  conceiv< 
and  directed  by  Mr.  W.  A.  Dwiggins.  It  is  profusely  illustrated  wi 
charts  which  summarize  the  findings.  | 
The  topics  discussed  are  implied  in  the  following  chapter-titld 
Extent  and  Character  of  Radio  Use  by  Local  Business  Firms  *  Rad 
as  a  Medium  for  Selling  Specific  Merchandise  *  Radio  aj 
Builder  of  Goodwill  and  Store  Traffic  *  Faaors  Makii 
for  Success  or  Failure  *  The  Radio  Audience  *  The  Rad 
Program  *Spot  Announcements  ★The  Commercial  Me 
sage  ★  The  Radio  Station  ★  Advertising  Agencies  ai 
Other  Service  Organizations  *  The  Regional  Advertis< 
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FREDDIE  MILLER 


HARMONICA  JOE 


THE  TOOTHPICKS 


Have  you  ever  actually  seen  a  person  whose  eyes 
were  propped  open  with  toothpicks?  Neither  have 
wc'-'but  we  have  seen  the  same  purpose  accomplished 
right  here  with  air^fare  that  is  made  to  order  for  the 
majority  of  dialers  seeking  their  morning  eye-opener 
in  entertainment.  More  of  them  turn  to  WJW  than 
to  any  other  regional  station  in  Ohio. 

And  this  WJW  audience  picture  is  opening  the  eyes 
of  advertisers  who  pride  themselves  on  seeing  clearly 
at  any  time  of  the  day. 


Biggest  mo 
of  any  region 


rning  audience 
al  station  in  Ohio 


Film  Company's  Television  Role 


t^'CHINESE  HOOPER- 

(Free  Translation): 
''C.  E.  Hooper,  Inc.,  has 
proved  again  and  again 
that  WMC,  Memphis, 
Tenn.,  IS  the  station  most 
people  listen  to  most  in 
the  Memphis  area." 


ilr  5000  WATTS  DAY  &  NIGHT 
^  NBC  NETWORK 

OWNED  AND  OPERATED  BY 

ilr  THE  COMMERCIAL  APPEAL 


REPRESENTED  NATIONALLY  BY  THE  BRANHAM  CO. 


{Continued  from  page  58) 


scription  will  prove  to  be  the  back- 
bone of  the  programming  system. 
Of  course,  when  there  are  only  one 
or  two  stations  operating  in  the 
country,  a  live-talent  program  is 
the  economical  way  to  put  on  cer- 
tain types  of  presentations,  but 
simple  mathematics  will  dictate 
when  it  becomes  right  and  proper 
to  film  practically  all  programs. 
For  example,  if  it  costs  $10,000 
for  a  15-minute  film  program  for 
one  station,  the  answer  would  un- 
doubtedly be  "No";  but  if  we  have 
100  stations — commercial  applica- 
tions for  over  50  stations  have 
already  been  filed — the  cost  per 
station  is  well  within  the  bounds 
of  good  economic  principles. 

RKO  is  considering  making  syn- 
dicated sustaining  programs  avail- 
able as  soon  as  station  construc- 
tion starts. 

Even  after  national  or  large  re- 
gional networks  are  established, 
the  film  transcription  will  remain 
an  important,  if  not  the  most  im- 
portant factor  for  all  programs 
with  the  exception  of  course  of 
sporting  events  and  news  events 
which  are  always  hot  flash  news. 

In  the  postwar  period  when  tele- 
vision will  flourish,  the  advertising 
dollar  will  be  scrutinized  more  care- 
fully than  it  is  today  and  national 
advertisers  will  not  be  so  ready  to 
buy  a  15-minute  or  half-hour  spot 
on  a  network  between  the  East  and 
West  Coasts  and  perhaps  be  in  com- 
petition with  a  top-rating  program 
carried  by  another  network. 

Advertising  managers  and  mar- 
ket analysts  will  lean  heavily  on 
the  spot  type  of  telecasting.  They 


MR.  AUSTRIAN 

will  pick  the  markets  in  order  of 
their  desirability,  concentrate  their 
appropriations  on  selected  terri- 
tories and  make  it  a  point  to  cover 
them  at  the  best  possible  hours.  Per- 
haps they  might  even  give  a  repeat 
show. 

Obvious,  indeed,  would  be  the 
great  saving  in  land  line  charges 
and  taxes  by  the  use  of  film  tran- 
scriptions, and  obvious,  too,  how 
much  greater  a  percentage  of  the 
rate  card  a  local  station  operator 
would  be  able  to  retain  by  catering 
to  this  spot  type  of  advertising. 


U.  S.  SPONSORS  EYE  BRITAIN 

Commercial  Radio,  Television  Chief  London 
 Topics;  $100  Color  Sets  Predicted  


DISCLOSURE  that  American 
manufacturers  already  have 
cabled  their  London  agents  to  re- 
serve time  should  Britain  adopt 
a  commercial  system  of  broadcast- 
ing when  the  British  Broadcasting 
Corp.  charter  expires  in  1946,  plus 
assurances  that  within  a  year  after 
the  war  television  sets  will  be 
available  for  85%  of  British 
homes,  are  important  topics  of 
conversation  and  newspaper 
comment  in  London,  according  to 
Howard  L.  Chernoff,  managing  di- 
rector of  the  West  Virginia  Net- 
work, now  war  correspondent  in 
the  European  Theatre  of  Opera- 
tions. 

BBC  recently  began  a  survey  of 
500  persons  to  ascertain  reactions 
to  commercial  broadcasting.  That 
survey,  writes  a  London  news- 
paper correspondent,  "was  mys- 
teriously cancelled".  Advertisers 
already  have  held  meetings  look- 
ing to  commercial  radio,  similar 
to  the  American  system.  Some 
favor  retention  of  the  Govern- 
ment-controlled BBC.  Others  want 
the  commercial  method,  while  still 
another  group  would  introduce  the 


Australian  system,  which  has  both 
a  national,  or  Government-con- 
trolled network,  and  a  commercial 
network. 

Meantime  the  seven  governors 
of  BBC  keep  an  ear  attuned  to 
both  broadcasts  and  public  re- 
action, Mr.  Chernoff  advised.  He 
referred  to  a  published  story  that 
the  governors  decided  the  broadcast 
of  controversial  questions  would 
in j  art  a  new  life  into  broadcast- 
ing. Tentative  plans  are  to  try  it 
out  in  the  fall. 

A  member  of  the  British  Insti- 
tution of  Radio  Engineers  was 
quoted  in  the  Sunday  Graphic  as 
saying  that  Britain  will  have  the 
finest  television  service  of  any 
country  after  the  war  and  pro- 
duction will  begin  immediately  on 
color  receivers,  to  cost  about  25 
pounds  ($100  American  mon6y). 
The  screen,  which  will  be  "in- 
finitely clearer  than  in  the  prewar 
days,  will  be  about  12  inches 
square",  said  the  engineer.  He 
predicted  sound  films  in  the  home 
in  color  within  five  years  after 
the  war  and  television  newscasts 
in  theatres. 
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Whafs  Needed  for  a  Television  Station 


Studio  and  Technical  Facilities  Must  Be 
Adapted  to  Each  Operation 

By   T.   A.  SMITH 

Engineering  Products  Dept. 
RCA  Victor  Division,  RCA 


WHAT  SORT  of  station  would  I 
need  to  broadcast  television? 
This  is  a  question  of  considerable 
interest  to  those  contemplating 
entering  the  visual  broadcasting 
field.  It  is  also  a  question  which 
is  not  too  easy  to  answer  because 
of  the  multitude  of  factors  v^hich 
influence  the  layout  and  hence, 
the  cost. 

However,  let's  look  for  a  mo- 
ment at  the  standard  broadcast 
situation  and  see  what  can  be 
learned.  It  is  obvious  that  no  two 
of  the  900-odd  stations  on  the  air 
are  exact  duplicates.  There  are 
stations  designed  to  serve  small 
communities,  larger  stations  in 
metropolitan  centers,  and  network 

■  origination  stations  in  New  York, 
iChicago  and  Los  Angeles.  Sta- 
tions are  equipped  with  transmit- 
ters ranging  in  power  from  100  to 
50,000  w.     Stations  have  studios 

.  of  various  sizes,  shapes  and  num- 
bers. 

Special  Needs 

j  If  a  station  is  to  perform  a  pub- 
lic service,  it  must  conform  to  the 
demands  for  service  in  its  com- 
munity and  market.  It  is  uneco- 
nomical to  exceed  the  requirements 

;  by  too  wide  a  margin;  it  is  short 

■  sighted  to  try  to  operate  on  a  scale 
:  which   will   not  permit  adequate 

service.     This  means  that  facili- 
'  ties  must  be  keyed  to  the  particu- 
;  lar  situation.     Over  a  period  of 
time,  most  broadcast  stations  have 
■'■  attuned    their    facilities    to  the 
service  requirements  of  their  lo- 
calities. 

I!  A  good  many  broadcasting  sta- 
■jtions  started  with  small  installa- 

itions.  They  grew  as  the  demands 
'jfor  service  grew,  expanding  their 

{facilities  to  do  the  kind  of  job 
'Iwhich  was  required.    It  is  doubt- 

■  :ful  whether  an  independent  sta- 
ition  could  have  afforded  five  stu- 
dios in  1923.  Today  many  inde- 
ipendent  stations  have  at  least  this 
number. 

Will  it  be  possible  for  television 
to  grow  as  sound  broadcasting  has 
i.a:rown,  or  will  the  public  expect 
initial  visual  service  at  the  same 
[degree  of  perfection  as  1944  broad- 
casting?    This  question  must  be 
iinswered  if  facilities  are  to  fit  the 
iemands  for  service. 
i'l   The  answer,  of  course,  involves 
isconomic    problems.    First,  sta- 
];ions  should  have  adequate  facili- 
i^es  to  do  a  first-rate  job  of  enter- 
:i;ainment  for  a  limited  number  of 
lours  weekly.    As  more  transmit- 
;ing  time  is  required,  the  station 
;hould  be  prepared  to  expand  its 
'acilities  to  permit  more  service. 
.n  other  words,  television  should 
)ut  its  best  foot  forward  at  the 
itart,  limiting  the  number  of  hours 
■;)f    programming    which    can  be 
•'justified  economically. 

Experience  has  already  shown 
hat  one  hour  of  good  'irogram 
ervice  per  day  is  to  be  preferred 
0  two  or  more  hours  of  poor  pro- 
gram   service.      High  entertain- 


ment quality  must  be  the  tele- 
vision watchword.  Secondly,  sta- 
tions should  permit  their  facilities 
to  expand  and  grow  as  the  tech- 
niques of  use  are  developed.  At 
present,  it  is  possible  to  produce 
interesting  and  entertaining  pro- 
grams without  large  costs,  exten- 
sive lighting  facilities  or  unusually 
complicated  equipment  layouts. 

Need  Not  Be  Fancy 

Let's  look  at  some  parallel  cases; 
for  example,  the  summer  circuit 
of  "barn"  theaters  is  able  to  pre- 
sent first-rate  entertainment  with 
excellent  actors.  They  do  not  use 
a  big  chorus,  extensive  costuming 
or  trick  lighting  effects.  They  are 
able  to  key  their  entertainment  to 
their  economic  circumstances  by 
selecting  the  proper  vehicle  for 
presentation. 

In  radio,  for  many  years,  Amos 
'n'  Andy  were  one  of  the  most 
popular  shows,  yet  they  required 
no  large  casts  or  extensive  produc- 
tion facilities.  Similarly,  tele- 
vision may  present  a  good  show 
by  the  use  of  ingenuity  in  pro- 
gramming. When  economic  con- 
ditions permit,  stations  should  ex- 
pand beyond  the  limitations  im- 
posed initially  both  as  to  hours  of 
operation  and  scope  of  programs. 
It  must,  however,  be  emphasized 
again  that  television  will  have  to 
entertain  the  audience  or  it  can- 
not hope  to  succeed. 

The  suggestion  is  offered,  there- 
fore, that  television  stations  grow 
with  the  art,  doing  a  good  job 
learning  how  to  use  the  new  me- 
dium and  not  attempting  those 
things  which  cannot  be  done  ade- 
quately. There  are  many  program 
possibilities  which  fall  within  this 
field,  including  studio  presenta- 
tions, films  and  outside  pickups  of 
current  events. 

It  is  perhaps  wise  for  the  sta- 
tion to  install  simplified  initial  fa- 
cilities which  can  be  used  to  good 
advantage  immediately,  deliberate- 
ly planning  on  a  program  of  ex- 
pansion over  a  period  of  years. 

How  would  a  medium  power 
television  station  in  a  metropoli- 
tan area  start  operations?  The 
studios  could  be  located  either  in 
an  existing  building  within  the 
city  limits  or  in  a  specially  built 
structure  on  the  outskirts  of  town. 
In  either  case,  the  one  essential  i? 
plenty  of  area  and  height. 

The  more  remote  location  will 
provide  opportunities  for  expan- 
sion since  land  will  not  be  ex- 
pensive. The  location  should  be 
chosen  to  avoid  extraneous  traffic 
or  airplane  noise.  A  relatively  in- 


expensive construction  can  be  used, 
still  providing  protection  from 
the  elements,  with  soundproofing 
and  fireproof  construction. 

There  is  little  necessity  for  elab- 
orate treatment  of  the  interior.  At 
this  point,  a  television  studio  had 
best  be  considered  a  workshop.  Mo- 
tion picture  studio  technique  has 
demonstrated  the  flexibility  of 
using  "sets"  within  the  studio 
rather  than  attempting  formalized 
layouts. 

Studio  Equipment 

Studios  should,  of  course,  be 
adequately  equipped  with  lights 
and  ventilating  arrangements. 
HolljTvood  lighting  fixtures  which 
have  been  evolved  over  a  period 
of  time  are  also  useful  for  tele- 
vision purposes.  It  may  reason- 
ably be  expected  that  more  sensi- 
tive television  cameras  will  be- 
come available  and  naturally  this 
factor  will  reduce  the  amount  of 
light  required  in  the  studio  as  well 
as  the  ventilation  problem. 

Two  studios  would  be  desirable 
although  one  large  studio  together 
with  a  small  "speaker's"  room 
may  suffice  at  the  start.  T'wo  or 
three  cameras  can  be  used  to  ad- 
vantage to  present  varied  camera 
angles.  A  film  projection  booth 
containing  35  mm,  16  mm  and 
slide  projectors  will  be  required. 
A  single  camera  can  be  used  in 
the  "speaker's"  room.  Control 
room  equipment  must  provide  for- 
handling  of  each  camera,  moni- 
toring, switching  and  supervisory 
functions  of  the  program  director. 

Sound  equipment  should  include 
high  output  directional  micro- 
phones mounted  on  boom  stands 
or  slung  so  as  to  be  outside  the 


THIS  ISN'T  a  fuzzy  picture  or  a 
bad  engraving.  It's  a  photograph 
of  a  television  shot  of  the  vsriter, 
made  at  Atlantic  City  in  May 
1939,  dui'ing  the  NAB  convention. 
At  that  time  the  wr-iter  was  in 
charge  of  RCA  television  trans- 
mitter sales.  That  operation  is 
still  under  his  direction,  in  ad- 
dition to  his  other  dvities. 


picture.  Separate  control  room 
sound  apparatus  will,  of  course, 
be  needed. 

Since  field  events  offer  unique 
and  interesting  program  sources, 
without  serious  production  prob- 
lems and  at  relatively  low  cost, 
field  pickup  apparatus  will  form 
an  important  part  of  the  station 
equipment.  Such  apparatus,  built 
in  suitcase  form,  has  been  used  to 
good  advantage  by  a  numter  of  the 
existing  television  stations.  A 
light  truck,  equipped  to  carry  the 
apparatus,  is  desirable. 

Serious  consideration  has  been 
given  to  the  use  of  field  equip- 
ment as  initial  studio  apparatus. 
While  this  apparatus  does  not 
offer  the  flexibility  of  a  standard 
layout  of  studio  units,  it  will  serve 
admirably  during  the  period  when 
techniques  of  use  are  being  de- 
veloped. Equipment  can  be  mount- 
ed on  a  control  desk  in  such  a 
manner  that  monitors  and  controls 
are  conveniently  reached.  The 
cameras  are,  of  course,  used  in  the 
studio  in  the  conventional  way. 

At  such  time  as  the  station  is 
ready  for  the  installation  of  per- 
manent studio  apparatus,  the  field 
equipment  need  not  be  discarded  i 
but  can  be  used  to  supplement  the 
i-emote  pickup  facilities.  •  « 

Dual  Transmitters 

Television  stations  require  trans- 
mission of  both  picture  and 
sound.  Hence  dual  transmitters 
are  needed.  The  picture  trans- 
mitter for  a  medium  power  station 
will  probably  be  a  5  kw  set.  The 
transmitter  location  selected  vsdll 
depend  upon  the  choice  of  a  stu- 
dio site.  For  example,  if  the  stu- 
dio is  centrally  located  within  the 
city,  the  transmitters  may  well  be 
placed  near  the  top  of  a  tall  build- 
ing with  the  antenna  on  the  roof. 

If  the  studio  is  outside  the  city, 
the  antenna  may  be  supported  by 
a  steel  tower  to  gain  height,  with 
the  transmitters  in  a  building  at 
the  base  on  the  same  plot  as  the 
studios.  Of  course,  the  studio  and 
transmitters  may  be  physically 
separated  by  greater  distances 
although  this  will  necessitate  the 
use  of  either  radio  or  cable  links 
between. 

To  sum  up,  it  would  appear  that 
a  medium  power  television  sta- 
tion, located  in  mid-city),  should 
consist  of  a  large  studio,  at  least 
two  stories  tall,  equipped  with 
lighting  and  ventilation,  sound 
treated  but  not  necessarily  with  a 
decorative  finish.  A  control  room 
raised  above  the  floor  level  would 
house  the  control  equipment. 
Nearby,  a  projection  stur  io  would 
contain  film  and  slide  projectors. 
A  small  auxiliary  studio  would 
complete  the  initial  facilities.  The 
transmitters  would  be  placed  in  a 
penthouse  on  the  roof  of  the  same 
or  an  adjacent  tall  building.  The 

(Contimied  on  page  12^) 
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SHAKESPEARE,  THE  TEMPEST,  ACT  11,  SC.  I 


THE    RECORDS    OF    THE  PAST 


ARE    RUT    A    CHALLENGE    FOR    THE  FUTURE, 


TO    RENDER    AN    EVEN    GREATER  SERVICE 


TO    WI.  W  LISTENERS 
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DIVISION  OF  THE  CROSLEY  CORPORATION 


THE  NATION'S  MOST  MERCHANDISE- ABLE  STATION 


A  Radio  Audit  Bureau  of  Circulations 


Common  Base  to  Qive  Answers  Wanted 
By  Advertisers  Is  Advocated 

By    FRANCIS    N.  McGEEHEE* 


^ITH   increasing  frequency  one 
lears  the  comment,  "Radio  needs 
•in  Audit  Bureau  of  Circulations", 
j:    There  is  no  generally  accepted 
-^nethod  of  identifying  the  areas 
;~:.Bdthin   which   individual  stations 
:an  be  heard.  There  is  no  equally 
icceptable   system   of  measuring 
Jie    relative   popularity   of  pro- 
jrams  broadcast   to  possible  lis- 
^ners  residing  in  those  areas, 
i, ;.    And  with  the  arrival  of  FM  and 
r' '.television,  and  their  radically  dif- 
ferent patterns  of  territorial  cov- 
;rage,  the  timebuyer's  problem  in 
iscertaining  who  can  listen  to  a 
jiven  program,  or  to  a  radio  sta- 
:ion,  on  AM  and/or  FM — to  say 
lothing  of  the  measurement  of  the 
lumber  who  do  listen — will  indeed 
3e  "something." 

After  the  War? 

In  radio's  adolescence  the  lack 
)f  exact  information  about  its  po- 
:ential   audience,   and   its  actual 
iudience,  was  forgiven. 
It  was  enough  to  see  sales  cui'ves 

'  iuom,  to  count  the  stacks  of  mail, 
Dox  tops,  coupons,  and  to  note  the 
)ther  surface  reactions  to  what 
ivas  then  a  novel,  dramatic,  and 

.  5ometimes  highly  productive  form 

:  )f  advertising. 

.  But  it  is  now  20  years  since  the 
crystal  set,  and  there  are  occa- 

;  jional  indications  that  the  law  of 
iiminishing  returns  is  beginning 
to  work  against  radio,  that  its 
;  phenomenal  ability  to  produce  re- 
sults may  not  continue  to  sky- 
rocket at  its  pre-Pearl  Harbor  i-ate 

jiafter  the  war. 
;*  •[  Neil  McElroy,  vice-pesident  of 
f*roctor  &  Gamble  Co.,  alluded  to  a 

•  .possible  approaching  saturation 
point  in  radio  advertising  produc- 

:];ivity  at  a  meeting  of  the  New 
>'ork  Newspaper  Representatives 
j^ssn.  recently. 

He  said.  "Radio  advertising  will 
loubtless  continue  to  increase  un- 
11  the  economics  of  the  medium 
thange  either  because  of  increased 
ime  and  talent  costs  or  because 
.he  increase  in  number  of  networks 
l-educes  the  attainable  coverage  of 
iny  individual  program." 
^,-.1  Before  that  time  arrives,  or  be- 
;  Tore  radio's  economic  position  is 
'seriously  or  generally  challenged, 
t  is  indeed  advisable  that  the  in- 
j  Ijlustry  and  its  advertisers  find  a 

Jl^mmonly  acceptable  statistical 
^ase  for  an  accurate  answer  to 
-hese  questions: 

-  (a)  What  are  justifiable  time  and 
-.ilcnt  costs  in  relation  to  the  number 


•  *Francis  N.  McGeehee  for  many  yeai-s 
-ras   connected   with   the  Scripps-Howard 
-.'ewspapers  in  research,  advertising  sal^^, 
•nd  executive  capacities.  As  general  sales 
/^janager  of  the  principal  sales  organiza- 
.  'Uon   in  the  outdoor   advertising  industry, 
I'j'e  has  had  a  unique  experience  in  both 
.'Vstems  of  circulation  measurement  in  the 
,,isual  advertising  field,  the  Audit  Bureau 
^f  Circulations  and  the  Traffic  Audit  Bu- 
-au.  He  is  the  originator  of  several  re- 
-arch  technics   now   used   widely   in  ad- 
■rtising,    three    having    won  i. 'cognition 
the  Annual  Advertising  Awards.  Recent- 
associated  with  Crossley  Inc.,  he  is  es- 
ibli-shing   his    own    business   as    a  sales 
riomotion  consultant. 


of  persons  actually  listening  to  the 
program? 

(b)  What  is  the  attainable  cov- 
erage of  a  program  in  relation  to  the 
potential  coverage  provided  by  radio 
stations? 

(c)  To  what  degree  is  the  time 
seller  (the  station),  and /or  the  time- 
buyer  (the  advertiser)  responsible  for 
the  success  or  failure  of  a  radio  ad- 
vertising effort? 

In  radio,  possibly  because  of  the 
intensity  of  competition,  there 
seems  to  have  grown  up — deliber- 
ately or  otherwise — a  great  confu- 
sion between  cause  and  effect,  be- 
tween what  circulates  a  program, 
and  what  makes  interest  in  that 
program,  between  the  basic  func- 
tion and  responsibilties  of  program 
broadcasters  and  program  pro- 
ducers. 

Fact  or  Fiction 

In  20  years  practically  every  kind 
of  research  has  been  used  in  an 
effort  to  separate  fact  from  fiction. 
There  are  those  who  say — and  with 
some  justification — that  the  medium 
is  "over-researched",  and  there  is 
a  possibility  that  what  radio  needs 
is  not  more  research  but  better  re- 
search, a  reorientation  of  thought 
on  (a)  what  information  is  needed 
to  make  radio  an  even  more  effec- 
tive sales  instrument,  (b)  what  is 
required  to  emphasize  the  advan- 
tages of  radio  advertising  by  put- 
ting it  on  a  statistically  compar- 
able basis  with  other  media,  and 
(c)  how  to  get  it',  at  reasonable 
cost. 

In  all  forms  of  advertising,  there 
are  two  basic  forces  which  produce 
an  "audience"  for  visual  or  oral 
commercial  announcements : 

1.  Creation  of  an  advertising  mes- 
sage interesting  to  those  who  have 
need  for  the  product  or  service  to  be 
advertised.  In  newspaper,  magazine, 
outdoor  or  other  visual  advertising  this 
is  called  the  "copy".  lu  radio,  it  is 
the  "program". 

2,  Disirihution  of  that  message  in 
the  areas  where  the  goods  are  on  sale, 
or  where  the  advertiser  wants  to  put 
them  on  sale. 

The  Audit  Bureau  of  Circula- 
tions— and  the  Traffic  Audit  Bu- 
reau, in  the  outdoor  advertising 
field — are  concerned  only  with  the 
distribution  of  the  message. 

The  evaluation  of  advertising- 
copy,  the  measurement — or  super- 
vision of  the  measurement — of  copy 
efficiency,  "observation",  "reader- 
ship", before  or  after  it  is  distrib- 
uted, is  not  a  function  of  the  ABC 
or  TAB.  That  is  the  province  of  the 
Advertising  Research  Foundation, 
the  Continuing  Study  of  Newspa- 
per Readership,  the  Starch  or 
Clark  Magazine  Reports,  and  other 
private  and  commercial  organiza- 
tions specializing  in  the  study  of 
advertising  copy. 

If  radio  is  ever  to  have  an  in- 
strument comparable  with  the  ABC 
or  TAB,  it  must  confine  its  func- 


tion strictly  to  a  measurement — or 
supervision  and  authentication  of 
the  measurement — of  the  facilities 
for  the  distribution,  the  "circula- 
tion", the  "broadcasting"  of  the 
advertising  message. 

It  must  measure  the  medium,  the 
advertising  %'ehicle,  the  carrier  of 
the  advertising  message — not  the 
message  itself. 

What  the  ABC  Shows 

There  is  a  popular  misconception 
in  the  radio  industry  about  the  sta- 
tus of  the  ABC  and  what  is  con- 
tained in  an  ABC  report. 

The  ABC  measures  nothing. 
Briefly,  its  function — and  practi- 
cally it's  only  function — is  to  audit 
the  circulation  records  of  news- 
papers and  magazines  periodically 
(usually  once  a  year)  to  substan- 
tiate the  circulation  statements  of 
publishers,  which  in  the  newspaper 
field  are  released  to  advertisers,  on 
forms  provided  by  the  ABC,  twice 
a  year. 

The  annual  ABC  newspaper 
Publishers  Report,  for  instance, 
does  not  "guarantee"  any  specified 
number  of  readers  of  either  the 
paper  or  any  advertisement.  It 
merely  states  that,  in  a  period  of 
12  months,  the  publisher  sold  a 
specified  number  of  copies  on  an 
average  day.  In  substance,  it  im- 
plies that  any  advertisement  which 
the  paper  publishes  has  an  aver- 
age daily  expectancy  of  being  dis- 
tributed to — and  therefore  avail- 
able to  be  read  by — a  specified  num- 
ber of  newspaper  purchasers  in  the 
territory  in  which  the  newspaper 
circulates. 

There  is  no  basic  reason  why  a 
radio  station  cannot  guarantee  to 
make  a  radio  program  available  to 
a  specified  number  of  possible  lis- 
teners, within  a  specified  area,  on 
an  average  day. 


MR.  McGEEHEE 


It  is  a  radio  station's  (1)  power, 
(2)  frequency,  (3)  tone  quality, 
(4)  antenna  location,  and  (5)  rep- 
utation, or  "listener  popularity", 
which  provide  the  facilities  for  the 
"circulation"  of  an  advertising 
message. 

It  is  fundamentally  these  facil- 
ities— and  these  facilities  only — 
upon  which  time  rates  are  or  should 
be  based.  It  is  fundamentally  the 
service  which  the  station  sells  the 
advertiser.  The  program  —  the  | 
"copy" — is  basically  the  advertiser's 
responsibility. 

The  Audit  Bureau  of  Circula-  I 
tions  certifies  to  the  average  daily 
number  of  copies  of  the  publication 
able  to  be  read  by —  aspecified  num-  i 
SOLD  in  12  months. 

It  does  not  attempt  to  report  the 
number  of  readers  of  these  publi- 
cations. 

It  does  not  attempt  to  measure,  | 
study,  record,  certify  or  report  the 
"observation"  of  advertising  copy, 
or  the  "readership"  thereof. 

It  is  generally  recognized  that  | 
"ABC  figures"  are  averages.  It  is 
known  that  newspaper  circulations, 
like  radio  audience  potentials,  flue-  i 
tuate  (sometimes  violently)  day  by 
day,  week  by  week,  season  by  sea- 
son and  that  today's  newspaper 
purchasers  are  not  the  same  as  • 
tomorrow's  purchasers.  |i 

Basis  for  Comparisons  I 

The  ABC  is  eminently  satisfac- 
tory to  most  advertisers  within  the 
limits  of  its  function,  i.e.,  the  cer- 
tification of  the  average  number  of 
opportunities  which  the  advertiser 
buys  from  the  publisher  to  get  his 
copy  read. 

It  is  satisfactory  because  practi- 
cally every  daily  newspaper  in  the  ■ 
country  is  measured  and  can  be  ( 
compared  on  an  identical  and  there- 
fore, comparable  basis,  i.  e.,  the 
ability  of  a  newspaper  to  distribute 
an  advertisement  into  a  given  area  | 
to  a  given  average  number  of  news-  ' 
paper  purchasers. 

Why  then  should  the  radio  indus- 
try continue  to  experiment  %\dth  re- 
search methods  in  an  effort  to  find 
a  way  to  measure  simultaneously 

(1)  the  number  of  potential  listen-  j 
ers  provided  by  each  radio  station,  | 

(2)  the  number  of  these  listeners 
"available"  in  each  hour  of  each 
day,  of  each  of  52  weeks,  and  (3) 
the  number  of  these  who  actually 
listen  to  each  program? 

Particularly,  why  should  the  in- 
dustry attempt  to  cover  so  much  i 
ground  at  one  time  when  all  that 
is  necessary  to  put  radio  broad-  | 
casting  facilities  on  a  comparable 
basis  viith  publication  facilities  is 
to  provide  a  simple,  numerical 
count  of  the  number  of  possible 
listeners  to  programs  broadcast  by 
a  station  within  a  defined  signal 
area? 

Why  should  the  industry  and  j 
advertisers  not  adopt  a  standard  ' 
for  the  measurement,  on  an  iden- 
tical basis,  of  the  areas  in  which 
{Continued  on  page  122) 
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*'KFAB  is  a  Member  of  Our  Family  Circle 


"We  are  like  most  Nebraska  farm  fam-  KFAB- advertised  products.  I  use  them  in 

ilies,  Iguess — depending  on  KFAB  for  both  my  work  on  the  farm — and  my  wife  uses 

entertainment  and  instruction.  them  in  her  work  around  the  house.  That 

"I  don't  listen  to  all  the  programs,  but  includes  quite  a  variety  of  articles ...  every- 

I  pay  close  attention  to  the  news  and  the  ^^^^^  ^^"^"^  machinery  to  breakfast 

market  reports  especially.  My  wife  works  food... from  hand  lotion  to  seed  corn...aU 

and  Hstens  at  the  same  time— doing  her  necessities  and  many  of  the  luxuries  the 

mending  while  she  listens  to  Jessie  Young's  modern  farm  family  requires, 

home-making  talks.  And,  of  course  the  "If  you  have  a  product  you'd  like  for 

youngsters  have  their  favorite  programs  us  to  know  about,  you  can  advertise  on 

which  they  always  tune  to.  kFAB  with  confidence  that  we'll  hear  what 

"So  it  is  no  wonder  that  we  use  so  many  you  have  to  say." 


HUGH  reiTIS,  General  Manager  Aepresenfed  hy  CDWAUD  PtTRY  COMPANY 


How  Much  Does  a  Television  Station  Cost? 


JLANY  station  owners  have  of  late 
:  leen  casting  interested  side  glances 
ttt  the  video  business  as  a  possible 
,ine  of  postw^ar  development.  Lpg- 
.-cally  they  see  in  this  business  of 
■pictures  through  the  air"  a  nev? 
ind  extremely  important  phase  of 
broadcasting  but  in  many  cases,  the 
eported  price  tag  has  left  them  in 
■he  category  of  wnndow  shoppers 
■ather  than  customers. 
I  will  not  argue  that  it  has  not  al- 
■ '^ady  cost  large  sums  of  money  to 
Jevelop  and  operate  our  present  ex- 
perimental outlets  nor  will  I  dis- 
pute the  fact  that  television  can 
continue  to  be  expensive  if  the  ex- 
travagances of  the  past  are  con- 
,inue4. 

Integrated  Units 

Today  it  is  possible  for  the  po- 
ential  video  broadcaster  to  by-pass 
nany  of  the  expensive  research  and 
levelopment  costs  of  the  past  by 
:  luying  packaged  television  equip- 
.  nent.  These  integrated  units  can 
ie  obtained  in  many  combinations 

0  fit  the  problems  of  each  locality. 
■  For  instance,  a  complete  camera 
'hain  vsdth  amplifiers,  signal  gen- 
•rators  and  control  quipment  can 
low  be  had  for  prices  ranging  up- 
vard  of  $20,000  with  subsequent 

;  ihains  running  somewhat  cheaper. 

;  jikewise  a  video-audio  transmitter 
apable  of  servicing  the  average 
bcal  market  with  which  television 

,  s  concerned  can  be  picked  up  for 
iround  $20,000. 

1  The  average  studio  must  have  at 
east  two  and  preferably  three  cam- 
!ra  chains  which  will  list  at  around 

I  i60,000.  Sound,  lighting,  and  other 
»ntributory  apparatus  should  be 

•  Easily  obtainable  for  under  $10,000 

.  )ro\iding  the  buyer  knows  what  he 
wants  and  is  willing  to  limit  his 

i^urchases  to  a  minimum, 
i  A  tele-film  chain,  equipped  for 


Less 


Than 
Used 

By 

Balaban 


1,000  Needed  if  Care  Is 
in  Buying  Equipment 

WILLIAM  C.  EDDY* 

Director  W9XBK 
&  Katz  Television  Station,  Chicago 


Mr.  Eddy  Builds  a  Seacoast  in  Miniature 


*  The  opinions  and  views  of  the  author 
iKpressed  herein  are  personal,  not  offic.al, 
p,nd  in   no  way  represent  the  policies  of 
be  V.  S.  Navy  Dept. 


both  film  and  slide  projection  will 
probably  cost  another  $20,000  and 
will  be  a  necessity  in  the  produc- 
tion of  a  balanced  program.  Allow- 
ing a  generous  $10,000  for  installa- 
tion and  incidentals,  the  equipment 
cost  of  a  two  camera-one  film  studio 
and  transmitter  vdll  run  close  to 
$80,000  installed  and  operating. 

This  combination  at  $80,000 
would  in  all  probabilitj'  be  the  min- 
imum required  for  successful  oper- 
ation. Vai-iations  of  the  basic  se- 
lection can  be  had  which  will  en- 
large both  the  scope  of  the  opera- 
tion as  well  as  the  cost  but  it  is 
generally  conceded  that  a  single 
studio  station  can  be  had  for  under 
$100,000. 

Unluckily  the  average  radio  sta- 
tion owner  who  is  today  pricing 
television  can  be  compared  v/ith 


^.N  RADIO,  he's  Bill  Eddy.  In  the  ISavy  he's  Comdr. 
^illiam  C.  Eddy,  USN  (Retired),  recalled  to  active 
lluty,  as  commanding  radio  officer  in  the  Chicago  Naval 
District.     A  former  submarine  officer,  he  was  retired 
•yhysically  because  of  deafness  in  1934 — the  result  of 
^^e€trs  of  service  in  submersibles.    Upon  retirement  he 
Coined  Philo  T.  Farnsworth  in  Philadelphia,  pioneering 
n  television.   In  1937  came  a  tour  with  NBC's  television 
iepartment  in  New  York,  and  in  1940  he  journeyed  to 
Chicago  to  head  Balaban  &  Katz  television.  When  the 
Taps  committed  the  Pearl  Harbor  atrocity,  he  donned 
he  Navy  Blue  again  and  transformed  the  B&K  station 
i  -nto  a  school  to  train  Navy  radio  technicians.    He  has 
'4o  his  credit  numerous  inventions  related  to  video,  such 
fs  a  unique  focusing  device,  a  new  camera  design,  the 
nicrometer  drop  and  a  projection  kaleidoscope. 


the  play-boy  camper  who  goes  to  a 
sporting  goods  store  and  asks  to 
be  outfitted  for  a  camping  trip  to 
the  north  woods.  Besides  the  bare 
essentials  he  is  generally  billed  for 
many  interesting  but  extraneous 
prices  of  equipment  which  will  later 
be  discarded  in  the  light  of  experi- 
ence. Possibly  this  over-enthusiasm 
of  the  tele-salesman  already  has 
indicated  a  price  tag  of  well  over 
the  hundred  thousand  mark  for 
equipment. 

Studio  Problems 

The  equipment  cost  is  above  and 
beyond  the  expense  of  the  property 
on  which  the  station  will  be  oper- 
ated. Many  radio  broadcasters 
plan  to  convert  existing  studio- 
space  into  television  stages,  a  plan 
not  without  precedent  and  definitely 
the  logical  procedure  if  cost  is  to 
be  considered. 

The  average  radio  studio  with  a 
ceiling  height  of  better  than  14  feet 
can  handle  better  than  50%  of 
all  the  shows  that  will  be  brought 
in  for  staging.  In  addition  this 
space  will  normally  be  satisfactory 
from  the  acoustical  standpoint  and 
will  be  wired  for  the  necessary 
sound  channels.  Control  room 
space  will  also  be  available  result- 
ing in  a  further  cut  in  cost  of  the 
installation. 

Normally  the  transmitter  for 
television  will  be  located  close  to 
the  center  of  the  service  area 
rather  than  in  the  outskirts  of  the 
city.  This  change  in  location  is 
dictated  by  many  factors  among 
which  is  the  necessity  of  creating 
maximum  signal  where  the  maxi- 
mum local  interference  exists  which 
is,  of  course,  the  downtown  com- 
mercial section. 

This  will,  no  doubt,  require  a  new 
transmitter  site  which  may  or  may 
not  add  to  the  cost  of  operation. 


The  practice  today  has  been  to  lo- 
cate ihe  transmitter  as  close  as  pos- 
sible to  the  studio  to  reduce  both 
the  cost  of  duplicate  personnel  and 
the  extremely  high  expense  of  co- 
axial interconnections. 

At  WBKB  in  Chicago  as  well  as 
WARD  in  New  York,  'V^PTZ  in 
Philadelphia,  and  W6XA0  and 
W6XYZ  in  Hollywood  the  trans- 
mitters are  installed  in  the  same 
space  that  houses  the  studio  facili- 
ties. Experimentation  has  proved 
that  the  problems  of  shielding  the 
cameras  and  studios  from  re-radi- 
ation is  neither  complex  nor  expen- 
sive. 

In  addition  to  the  studio,  space 
will  be  required  for  dressing  rooms 
and  prop  storage.  Apparently  two 
dressing  rooms  for  each  studio  in 
operation  is  a  reasonable  and  work- 
able standard.  It  is  also  a  neces- 
sity to  provide  some  space  for  pre- 
camera  rehearsals.  Radio  stations 
can  many  times  divert  empty  sound 
studios  for  this  purpose  and  thus 
again  reduce  the  overhead  of  op- 
erational costs. 

The  problem  of  manpower  is  one 
that  will  today  vary  from  a  mini- 
mum of  8  operators  to  well  over  20 
for  each  studio  in  work.  It  can  be 
assumed,  however,  that  eventually 
this  wide  variation  will  be  reduced 
by  reason  of  operational  codes  and 
that  both  the  personnel  and  cost  of 
operation  will  become  standardized 
on  a  "per  studio"  basis. 

Prodaction  Costs 

The  cost  of  television  program- 
ming remains  the  one  variable  that 
cannot  be  predicted.  Above  and 
beyond  the  cost  of  talent,  a  scale 
that  has  as  yet  not  been  set,  is  the 
production  budget.  This  figure, 
which  takes  into  consideration  the 
procurement  of  story  material  for 
dramatic  presentation  and  the 
costs  of  scenery,  props,  and  effects, 
can  vary  between  wide  limits.  The 
costs  of  simple  programming,  news, 
educational  interviews,  simple  plays 
and  novelty  acts  can,  however,  be 
covered  with  a  reasonable  opera- 
tional budget.  In  many  ways  this 
problem  is  not  as  baffling  as  it  may 
seem. 

Like  radio,  a  simple  sustaining 
show  will  generally  return  its  cost 
to  the  broadcaster  and  as  the  cost 
of  production  rises  the  value  of  the 
spot  normally  increases  in  direct 
{Continued  on  page  154 A) 
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~  ^^me  ijpoiv  CLtime  tfiere  w^s  a  member 
of  a  great  family  whose  fame  traveled 
to  the  far  corners  of  the  land.  Now  it 
came  to  pass  that  one  day  he  was  beset 
upon  #very  side  by  loud  words  of  praise. 
His  was  a  kingly  influence  among  the 
peoples.  Yet,  in  these  days  of 
plenty,  he  tried  not  to  forget  that 
in  his  family  rested  the  true  strength 
of  his   position.    That  family  is 


lOO  CtOSE  TO  THE  T^fES 
\JO  SEE  THE  ^JHEST 


broadcasting —that  member  of  the  fam- 
ily, KMBC.  Through  advertising  columns 
KMBC  is  telling  the  story  of  thTf indus- 
try's service  to  a  nation  in  war  as  in 
peace,  bringing  to  American  enterprise 
testimonials  of  those  in  all  walks  of 
life.  Further  evidence  that  KMBC 
seeks  constantly  a  position  of  op- 
eration NEVER  TOO  CLOSt  TO 
THE  TREES  TO  SEE  THE  FQgEST. 


FREE    &  PETERS, 


SINCE  1928  THE  Tkiic  CBS  STATION  fFOR  MISSOURF /TJ^P  KANSAS^ 


ij  4 


57-7 


Of -cour^e^— j  >  "'./y 

KM  BC  -  F  / 

An  extra  service 

at  no  extra  cost.  -  , 
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5000  Watts,  deliver- 
ing 20,000  Watts  in 
the  populated  areas 
of  South  Louisiana 

Only  New  Orleans 
station  with  botn 
PA  and  UP  News 
Services 

Occupies  a  central 
dialing  position 

Is  affiliated  with  the 
Blue  Network 

Emphasizes  local 
programming 


V 


Most  Powerful 
Southern  Station 
24  Hour  Operation 


^X'Qommissiomr  Peers  Into  Future 


Important  Radio  Role 
Seen  in  Postivar 
World 

By  HAROLD  A.  LAFOUNT 

RADIO  has  a  role  in  the  postwar 
world  that  challenges  the  imagi- 
nation. Along  with  television,  mo- 
tion pictures  and  the  press,  it  is 
the  instrument  that  will  carry  the 
messages  of  hope,  reconstruction 
and  democracy  to  men  and  women 
who  are  once  more  free.  It  can  be- 
come a  bond  that  will  hold  free 
peoples  together  in  the  pursuit  of 
common  aims.  In  a  very  real  sense, 
therefore,  the  future  of  the  world 
will  be  influenced  by  the  develop- 
ment and  control  of  these  modern 
means  of  communication. 

Used  by  Dictators 

Looking  backward,  I  sincerely 
believe  that  with  free  and  intelli- 
gent use  of  radio  this  war  might 
have  been  avoided.  But  we  didn't 
have  free  and  intelligent  use  of 
radio  in  the  prewar  years.  The  dic- 
tators prostituted  radio  to  their 
own  aggessive  purposes.  They  pro- 
hibited free  communication  with 
the  world  beyond  their  own  bor- 
ders and  used  the  ether  waves  to 
spread  their  vicious  propaganda 
both  at  home  and  abroad.  Radio 
was  thus  diverted  from  its  great 
mission  of  spreading  human  un- 
derstanding around  the  globe. 

Likewise  motion  pictures  and 
newspapers  from  democratic  lands 
were  excluded  from  the  Fascist 
countries.  There  was  no  sponta- 
neous and  unbossed  exchange  of 
information  and  ideas.  The  Ger- 
mans and  Italians  were  not  al- 
lowed to  know  what  we  were  think- 
ing and  doing.  If  they  had  been 
well  informed  about  our  determi- 
nation to  remain  free  and  to  pre- 
vent the  world  from  being  over- 
run by  dictators,  I  cannot  believe 
that  they  would  have  acquiesced 
in  the  war-making  policies  of  their 
leaders. 

Nor  should  we  forget  that  we, 
too,  were  poorly  informed  as  to 
what  was  taking  place  in  Ger- 
many, Italy  and  Japan.  World- 
wide freedom  of  communications 
would  have  increased  our  aware- 
ness of  the  Grangers  growing  out  of 
the  dictatorial  systems  that  were 
determined  to  spread  their  vicious 
doctrines  over  the  earth.  It  is  an 
ironic  thought  that  the  very  pe- 
riod which  gave  the  world  its  most 
marvelous  medium  for  the  ex- 
change of  ideas  also  brought  a 
global  war  because  of  hatred,  sus- 
picion, lack  of  information  and 
lack  of  understanding  among  men. 

Our  peacemakers  should  be  dou- 
bly impressed,  therefore,  by  the 
necessity  of  insuring  free  radio, 
free  television  and  free  exchange 
of  motion  pictures  in  the  postwar 
world.  If  we  expect  to  attain  last- 
ing peace,  we  must  put  first  things 
first.  That  means  we  must  start 


HAROLD  A.  LAFOUNT  is  one  of  four  former  members  of 
the  Federal  Radio  Commission  and  its  successor  FCC  still  active 
in  radio.  Others  are  Judge  E.  O.  Sykes,  practicing  radio  attor- 
ney in  Washington;  O.  H.  Caldwell,  editor  of 
Electronics  Industries;  and  Comdr.  T.  A.  M. 
Craven,  who  left  last  July  to  become  vice-prcM- 
dent  of  Iowa  Broadcasting  Co.  All  told,  19  men, 
aside  from  those  now  incumbent,  have  served  on 
M^^^W       those  Commissions  since  1927.  Mr.  Lafount, 
^■l/^I^    named  to  the  original  FRC  in  1927,  served  until 
1934.  He  is  now  vice-president  of  WNEW  and 
Mr.  Lafount  j^jgw  York,  WPEN  PhUadelphia,  and 

WNBC  Hartford,  and  president  of  WCOP  and  WORL  Boston  J 
— all  identified  with  the  Bulova  radio  interests.  He  was  chairman 
of  the  Radio  Committee  of  the  New  York  City  War  Fund  in 
1943  and  is  chairman  again  this  year.  He  is  also  a  member  of  the 
National  Radio  Committee  of  the  National  War  Fund. 


by  disarming  the  heart  and  the 
mind — by  centering  the  energies 
of  mankind  on  constructive  enter- 
prises and  better  ways  of  living  in 
place  of  war. 

We  must  help  the  peoples  of  all 
lands  to  see  the  advantages  of  the 
democratic  way  of  life.  Obviously 
this  will  entail  a  free  flow  of  in- 
formation and  ideas.  Our  peace 
will  rest  on  a  very  insecure  basis 
indeed  if  free  radio  and  free  ex- 
change of  films  are  not  made  car- 
dinal principles  in  the  relations 
among  all  nations. 

Adjustment  Periods 

It  is  too  much  to  expect  that 
peace  can  be  attained  by  merely 
signing  peace  treaties.  Long 
periods  of  adjustment,  gradual  de- 
velopment of  new  institutions  and 
extension  of  understandings  be- 
tween peoples  will  be  necessary. 
If  radio  and  television  are  to  play 
their  part  in  this  process,  the  in- 
dustry responsible  for  their  develop- 
ment must  also  have  opportunity 
to  grow  and  expand  and  to  improve 
its  services.  Much  better  radio  serv- 
ice in  many  lands  will  be  needed  as 
well  as  constant  enrichment  of  pro- 
grams and  improvement  of  tech- 
niques in  our  own  country.  The 
American  genius  for  making  an 
enterprise  click  will  be  in  constant 
demand.  For  radio  itself  has  to  be 
progressive  and  successful  before 
it  can  attain  any  great  usefulness 
in  the  cause  of  peace  and  human 
advancement. 

Now,  of  course,  this  relation  of 
radio  to  world  peace  does  not  mean 
that  the  ether  waves  should  be 
burdened  with  much  oratory  on 
how  to  avoid  war,  advice  to  our 
neighbors  or  propaganda  about 
the  glories  of  American  democ- 
racy. Radio's  contribution  is  much 
more  basic  than  that.  Radio  is  an 


instrument  that  enables  people  of 
different  lands  to  share  a  laugh,  to 
hear  a  concert  or  drama  or  listen 
in  on  advertising  of  innumerable 
products.  Through  its  programs  at 
almost  every  hour  and  every  day 
of  the  year  our  neighbors  come  to 
know  the  things  we  eat  and  drink, 
the  gadgets  we  use,  the  entertain- 
ment we  have — in  short,  the  way 
we  live. 

Such  incidental  information 
about  American  life  stimulates  the 
demand  abroad  for  American 
goods.  It  tends  to  lift  standards  of 
living  both  here  and  abroad  by 
promoting  an  exchange  of  products 
that  each  country  is  especially 
equipped  to  grow  or  make.  It  gives 
our  neighbors  an  awareness  of 
what  our  democratic  civilization 
has  been  able  to  produce.  Likewise 
it  brings  to  us  a  keener  apprecia- 
tion of  the  music,  customs  and 
problems  of  other  lands. 

Perhaps  the  simplest  way  of  put- 
ting it  is  to  say  that  free  radio 
promotes  a  reaching  out  to  lands 
and  peoples  that  have  been  vir- 
tually unknown  to  us.  That  reach- j 
ing  out  creates  new  wants,  newj 
ideas,  new  opportunities  and  new 
understandings.  It  does  not  force 
the  customs  of  one  people  on  an- 
other, but  it  does  give  all  a  better 
chance  to  know  the  world  in  which 
they  are  living  and  more  opportu- 
nity of  moving  toward  ways  of  liv- 
ing that  have  proved  to  be  the 
most  satisfying. 

In  many  respects,  then,  free  ra-, 
dio  becomes  an  expression  of  the 
dynamic  age  in  which  we  are  liv- 
ing. I  find  it  impossible  to  visual- 
ize a  peaceful  world  after  the  war 
has  been  won  without  widespread 
operation  of  this  great  medium  of 
communications  free  from  the  in- 
fluences that  debauched  it  in  some 
countries  during  the  prewar  years. 
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GEORGE  WASHINGTON  SAID^ 

"The  spirit  of  encroachment  tends  to  consolidate  the  powers 
of  all  (governmental)  departments  into  one  and  thus  create, 
whatever  the  form  of  government,  a  real  despotism." 


ABRAHAM  LINCOLN  SAID  — 

*'l  want  every  man  to  have  the  chance  ...  in  which  he  can 
better  his  condition." 


BENJAMIN  FRANKLIN  SAID— 

"Whoever  would  overthrow  the  liberty  of  a  nation  must 
begin  by  subduing  the  freeness  of  speech." 


To  avoid  despotism  ...  to  give  every  man  a  fair  chance  ...  to 
maintain  the  "freeness  of  speech"— to  these  three  golden  goals 
WJR  dedicates  the  vast  power  of  "Michigan's  greatest  advertising 
medium"  so  that  our  returning  heroes,  their  sons  and  their  grand- 
sons may  glory  in  the  fruits  of  democracy,  which  include  free 
speech  through  the  free  air  of  a  free  land. 


7}uU 

Listen  to 
'VICTORY  F.O.B." 

Every  Saturday  on 
WJR—CBS  Network 
3:00  p.m.  E.W.T. 


BASIC  STATION,  Cdumbio  BroodeosHng  System...©.  A.  RICHARDS,  Pres....  LEO  J.  FITZPATRICK,  Vice-Pres.  and  Gen.  Mgr. ...  EDWARD  RETRY  &  CO.,  INC,  Nahonol  Repr. 


•■I 
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Extension  of  the  Frequency  Spectrum 


;  Are  you 
getting  that 
!  exfra  in  this 
i  all-important 
I  market? 

f  Many  advertisers  are 
:!|  adding  WINX  to  their 
present  schedules  in 
Washington,  D.  C. 

I  They  appreciate  the  loyal- 
•  j|  ty  and  confidence  oi  the 
; '  WINX  listenership.  The 
'  intimate,  hometown  re- 
lationship between  station 
and  public. 

i;:  They  feel  that  their 
produiCt  will  find  ready 
acceptance  among  this 

i|   inspired  audience.  And 

'  //  will. 

I 

'  Follow  the  lead  of  the 
local  merchant.  He  is 
buying  Most  on  WINX. 

,1 

t  The  Best  Test  Market  at 

i|         MINIMUM  COST 


WINX 

Washington  1,  D.  C. 

Represented  Nationally  by 
FORJOE  &  COMPANY 
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New  Services  Foreseen 
From  Allocation 
Revision 

By  C.  B.  JOLLIFFE 

Chief  Engineer 
RCA   Victor  Division 
Radio   Corporation   of  America 

SINCE  1920  there  have  been  two 
major  extensions  of  the  frequency 
spectrum.  Each  has  made  possible 
the  development  of  new  services, 
and  new  industries  have  been  cre- 
ated by  provision  of  adequate  and 
suitable  frequency  space. 

In  order  to  find  room  for  broad- 
casting, it  was  necessary  to  use 
the  part  of  the  spectrum  above  500 
kc,  in  which  previously  the  mari- 
time services  had  used  a  few  fre- 
quencies for  spark  transmitters. 
This  extended  the  useful  range  of 
the  spectrum  to  1500  kc  and  by 
that  means  provided  room  for  the 
development  of  the  broadcast  in- 
dustry. This  industry  has  flour- 
ished since  sufBcient  space  was 
allocated  to  provide  a  national 
service. 

At  about  the  same  time  explora- 
tion started  in  the  frequencies 
above  1500  kc  and  it  was  found 
that  frequencies  in  this  part  of  the 
spectrum  were  suitable  for  long- 
distance communication  services, 
also  that  the  lower  portion  of  this 
frequency  spectrum  was  suitable 
for  short-distance  communication 
service.  Out  of  this  exploration 
there  came  an  allocation  which 
recognized  the  peculiarities  of  prop- 
pagation  and  provided  space  for 
worldwide  communication  service 
and,  later,  short-distance  communi- 
cation service  used  largely  by  po- 
lice departments  to  inaugurate  po- 
lice communications.  This  portion 
of  the  spectrum  also  provided  safe- 
ty communications  for  aircraft 
and  made  possible  safety  communi- 
cations for  this  service  during  the 
early  development  of  air  transpor- 
tation. 

New  Industries 

This  extension  of  the  spectrum 
resulted  in  several  new  industries, 
for  example,  worldwide  communi- 
cations, international  broadcasting, 
emergency  services,  aei'onautical 
communications,  and  several  others. 

In  general,  these  services  grew 
without  much  planning  of  the  fre- 
quency spectrum.  It  was  not  un- 
til late  in  the  1920's  that  this  por- 
tion of  the  spectrum  started  to  be- 
come crowded.  Attention  to  this 
crowding  of  the  spectrum  was 
brought  to  a  focus  at  the  time  of 
the  International  Radiotelegraph 
Convention  of  Washington,  D.  C, 
in  1927.  During  this  convention 
worldwide  agreement  was  obtained 
on  an  orderly  allocation  to  services 
in  the  entire  frequency  band  from 
10  to  30,000  kc.  This  was  a  com- 
plete organization  of  allocation  on 
the  basis  of  which  the  new  services 
obtained  permanence  and  were  able 
to  develop  with  assurance  of  pro- 
tection from  interference  through- 


out the  world.  Adequate  frequency 
space  permitted  logical  develop- 
ment of  these  sei*vices. 

During  the  period  since  1928  ex- 
ploration of  the  possible  use  of  fre- 
quencies above  30,000  kc  has  been 
going  on,  services  have  been  de- 
veloping using  these  frequencies, 
and  information  has  been  obtained 
on  the  propagation  characteristics 
and  possible  uses  of  these  frequen- 
cies. An  allocation  covering  pub- 
lic services  to  be  rendered  in  the 
band  from  30,000  to  80,000  kc  was 
adopted  by  the  Federal  Radio  Com- 
mission in  1931.  By  1937  this  plan 
was  outmoded  due  to  the  tremen- 
dous growth  of  domestic,  emer- 
gency and  miscellaneous  broadcast- 
ing, including  television  services 
on  frequencies  above  30  mc. 

Interference  conditions  and  the 
needs  of  newly-developed  radio 
services  culminated  in  adoption  by 
the  FCC  in  1939  of  a  revised  allo- 
cation plan  covering  public  service 
use  of  frequencies  up  to  300  mc. 
The  orderly  development  of  these 
services  in  accordance  with  this  al- 
location set  up  by  the  FCC  was 
interrupted  by  the  war. 

The  rapid  development  of  new 
services,  new  uses  and  new  tools, 
brought  about  by  the  war,  has  ex- 
tended the  useful  part  of  this  fre- 
quency service  far  beyond  any- 
thing that  was  contemplated  a  few 
years  ago  and  much  knowledge  has 
been  obtained  concerning  the  uses 
to  which  these  frequencies  may  be 
put  when  the  war  is  concluded. 

In  the  formation  of  the  Radio 
Technical  Planning  Board,  the 
FCC  and  the  sponsors  of  RTPB 
recognized  that  the  allocation  that 
had  been  made  prior  to  the  war 
needed  to  have  a  complete  review 


and  a  new  allocation  made  which 
would  recognize  the  information 
which  had  been  accumulated  dur- 
ing the  war  and  carry  the  alloca- 
tion to  a  much  higher  frequency. 

Propagation  in  this  part  of  the 
frequency  spectrum  limits  the 
services  in  general  to  relatively 
short-distance  communications,  but 
it  is  recognized  that  these  frequen- 
cies are  extremely  useful  for  such 
services  as  emergency  commuilica- 
tions,  television,  FM  broadcasting, 
radio  aids  to  aviation,  radio  instru- 
ments and  many  other  sei-vices 
which  now  can  only  be  considered 
to  be  in  the  formative  stages. 

The  FCC  has  realized  that  the 
help  of  engineers  working  in  the 
field  would  be  useful  in  formu- 
lating a  proper  allocation  for  these 
frequencies  and  the  work  of  Panel 
2  of  RTPB  is  designed  to  provide 
a  recommendation  which  RTPB 
can  make  to  the  FCC  concerning 
an  orderly  allocation  to  services  of 
this  band  of  frequencies. 

As  is  now  common  in  all  parts 
of  the  spectrum  there  are  more 
people  who  desire  to  use  frequen- 
cies than  there  are  frequencies  | 
available.  It  is  also  recognized 
that  there  is  not  complete  infor- 
mation available  on  the  propaga- 
tion characteristics  of  these  fre- 
quencies or  sufficient  information 
to  determine  which  frequencies  are 
most  useful  for  a  particular  serv- 
ice. This  is  complicated  by  the 
fact  that  development  of  tubes  and 
apparatus  is  not  complete  in  the 
field,  and  study  of  the  service  and 
apparatus  possibilities  is  not  such 
that  definite  engineering  determi- 
nations can  be  made. 

Consequently,  recommendations 
on   frequency   allocations  in  this 
{Continued  on  page  122) 


THE  fundamental  job  of  postwar  allocations  of  new  ser- 
vices, including  FM  and  television,  is  in  the  hands  of 
Panel  2  of  the  Radio  Technical  Planning  Board,  which 
will  submit  overall  recommendations  to  the 
FCC.  Chairman  of  the  Panel  is  Dr.  C.  B. 
Jollifife,  engineer  and  allocations  authority, 
now  chief  engineer  of  RCA  Victor  Division, 
Camden.  From  1917  through  1922  he  was 
an  instructor  at  West  Virginia  U.  and  Cor- 
nell. He  was  a  physicist  in  the  Radio  Sec- 
tion of  the  Bureau  of  Standards  from  1922 
to  1930,  when  he  was  named  chief  engineer 
of  the  Federal  Radio  Commission.  When  the  FCC  was 
created  in  1934,  he  carried  on  and  resigned  in  1935  to 
become  an  engineering  executive  of  RCA.  He  has  at- 
tended many  international  radio  conferences  as  a  dele- 
gate or  expert.  From  1940  until  last  April  he  was  chief, 
Electrical  Communications  Division  of  the  National  De- 
fense Research  Committee.  He  is  secretary  of  Industry 
Advisory  Committee  of  Board  of  War  Communications. 


Dr.  Jollifife 
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C^OVERINC  THE  IHlW*? 


Cfivers  Like  a  Gentle  Rain 

•  lO  Counties  in  Eastern  Washington 

•  lO  Counties   in  Northern  Idaho 

•  Counties  in  Western  Montana 

•  3  Counties  in  Northeastern  Oregon 
In  Its  Primary  Coverage  Area  Alone 


5000  Watts— 590  Kiloeycles 

Owned  and  Operated  by 

LOUI^  WASMKll,  II¥C. 

RADIO  CENTRAL  BUILDING 
Spokane,  Wasb. 

National  Representatives:  Edward  Petry  &  Co.,  Vac 
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.  .  .  among  all  Blue  Network  Stations 

in  the  Nation  (194  Blue  affiliates  and  scores  of  others)  io 


/^/-PROM 


m  m 


10  N 


wMERCHANDISING 


WISH  wins  FIRST  PRIZE  among  all  Blue  stations  for 
outstanding  promotion  and  publicity  in  the  recent 
BREAKFAST  CLUB  membership  drive.  This  award  is 
tangible  evidence  of  the  accuracy  of  the  WISH  creed, 
'*WISH  never  Out-Promises  but  Always  Out-Performs." 

That  is  the  way  WISH  will  Merchandise 
and  Publicize  Your  Programs  in  Indiana 


WISH 


Aar^&^JllBd  NationalLv  bv  Free  and  Peters.  Inc. 


How  a  Television  Station  Is  Operated 


Visual  Medium  More  Complicated; 
Many  Production  Problems 

By    ALLEN    B.  DuMONT 

President,  Allen  B.  DuMont  Laboratories  Inc. 
President,  Television  Broadcasters  Assn. 


I 

ANY  discussions  on  television  sta- 
';ion  operation  must  necessarily  be 
livided  first  into  two  main  catego- 
nes  and  then  again  into  several 
sub-categories. 

First  of  the  two  main  categories 
s  to  differentiate  between  televi- 
sion station  operation  and  radio 
station  operation  and  to  mark  sim- 
larities  and  differences.  In  organ- 
zational  setups,  there  are  a  large 
lumber  of  practices,  standard  in 
'radio,  which  will  be  adopted  by  tel- 
jvision.  In  this  respect  it  might  be 
iaid  that  television,  unlike  I'adio 
vhen  it  was  launched,  has  certain 
precedents,  standard  practices,  and 
a'ade  terminology  which  gives  it 
listinctive  advantages. 

Not  as  Simple 
Apart,  however,  from  the  organ- 
-zational  setup,  there  is  very  little 
n  television  that  is  like  radio.  Ra- 

■  Jio  is  very  much  more  simple  to 
)perate  than  television.  To  illus- 
Tate  this,  I  select  merely  one  point 
lut  of  a  basket  full.  Let  us  assume 
;hat  on  relatively  short  notice  a 
certain  sponsored  program  is  can- 
celled. In  radio,  on  network  opera- 
ion,  a  staff  orchestra  can  be  as- 
lembled  and  in  a  matter  of  an  hour 
)r  so  fill-in  can  be  devised.  This 
)rchestra  can  rehearse  anywhere — 
t  walks  into  the  studio  for  its 
)roadcast,  microphones  ai-e  set  up, 

'^md  it's  on  the  air. 
,   In  a  local  station  operation  it's 

; iven  more  simple  than  this.  An  an- 
iiouncer  or  production  man  reaches 
,nto  the  record  library,  pulls  out 
;n  album  of  popular  or  classic  mu- 

;|jic,  and  the  program  is  ready.  Tim- 
ing is  no  problem  because  any  gen- 

'  :  ral  musical  selection  whether  live 
r  recorded  can  be  faded  off  when 

'  he  period  is  up. 

■  Consider  such  an  event  however 
i  n  television.  In  the  first  place,  tal- 
\  nt  has  to  be  cast  and  lines  have  to 
[  e    memorized.    Then  rehearsal 

,  |eriods  of  at  least  four-to-one  ratio 
ave  to  be  set  up  and  every  single 

(ne  of  these  rehearsals  has  to  be 
•  larried  out  in  the  studio  and  with 
Mtie  crew  used  for  the  telecast. 
: :  icenes  and  settings  have  to  be  de- 

iised,  title  cards,  credits,  etc.,  have 
^  i  J  be  drawn.  Timing  has  to  be  more 
;:r  less  exact  because  you  can't  fade 
ijff  a  television  show  in  the  middle 
jjf  anjrthing,  and,  you  can't  stretch 
'  television  show  by  merely  repeat- 
ig  a  few  bars  of  music. 

ir         Two  Main  Categories 
-  ■  Films,  of  course,  can  be  used  but 
until  such  time  as  films  are  made 
.^)ecifically  for  television,  it's  rather 
^"lifficult  to  acquire  any  kind  of  film 
^  itertainment  for  emergency  show- 
ig  on  short  notice.  It's  possible 
pwever  that  special  films  will  be 
^|ade  and  held  as  standbys. 
*j  These  then  generally  are  the  two 
lain  categories  into  which  televi- 
|on  programming  falls,  foremost 
piong  the  secondary  categories  are 
lat    in    television  programming 
virtensive  rehearsal  periods  are  re- 
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quired,  and  most  important,  a  four- 
to-one  in  air  time  ratio  has  to  be 
maintained  wherein  the  show  must 
be  rehearsed  in  the  studio  from 
which  the  telecast  will  take  place 
and  with  "the  identical  crew.  In  a 
television  program  it  is  just  as  im- 
portant to  rehearse  the  crew  as  it 
is  to  rehearse  the  cast. 

REHEARSALS:  Rehearsals  for 
maior  television  programs  are  a 
rather  complicated  affair.  First 
there  is  the  memorizing  of  the  lines 
by  the  actors;  then  there  are  the 
settings;  the  effects;  the  plotting 
of  the  show,  showing  camera  action 
mth  the  proper  distances  to  indi- 
vidual scenes  for  closeups  and  long 
shots,  and  the  exits  and  entrances 
of  the  various  actors  onto  the  sets: 
then  the  costuming  and  finally  the 
whole  is  put  together  into  dress 
rehearsals. 

Must  Memorize  Lines 

Taking  these  various  aspects  of 
the  rehearsal,  one  at  a  time,  there 
is  first  the  memorizing  of  the  lines 
by  the  actors.  This  can  be  done  any- 
where and  until  it  is  completed  and 
a  few  preliminary  line  rehearsals 
are  held  it  is  not  necessary  to  come 
into  the  studio  which  will  be  used 
for  airing  the  show.  During  this 
period  the  art  director  has  set  up 
his  scenery  and  the  show  is  plot- 
ted so  that  cameras  can  move  about 
without  getting  in  each  other's  way. 
Costumes,  color,  and  design  con- 
trast are  then  set  up  and  finally 
the  program  is  ready  for  its  first 
camera  rehearsal. 

It  usually  develops  that  during 
this  first  camera  rehearsal  a  large 
number  of  changes  are  made  in 
scenery  and  costumes  so  that  there 
is  the  perfect  color  contrast.  Vari- 
ous types  of  lights  are  used,  each 
having  their  own  color  contrast  ef- 
fect. For  example,  when  incandes- 
cent lights  are  used,  reds  become 
white;  orange  pink  and  kindred 
tints  become  gi-ay;  blue  turns  to 
black.  When  mercury  vapor  lights 
are  used  reds  become  black.  With 
this  lighting,  red  lipstick  and  ordi- 
nary makeup  is  satisfactory.  With 
incandescent  lights  the  lipstick  has 
to  be  either  brown  or  blue  and 
rouge  has  to  be  eliminated  and 
brown  pancake  makeup  substituted. 

In  the  show  itself  there  is  the 
"focal"  problem.  Greater  light  gives 
greater  focal  depth,  thus  strong 
light  is  very  desirable.  Yet  regard- 
less of  the  quantity  of  light  all  ac- 
tion has  to  be  planned  so  that  there 
is  a  relatively  small  amount  of 
forward  and  backward  movement 
on  the  part  of  the  actors.  And  when 
this  movement  does  occur  it  must 
be  slow  so  that  the  camerman  can 


keep  his  subject  in  constant  clear 
focus.  Motion  picture  technique  in 
this  respect  is  the  proper  one  here. 
A  certain  amount  of  slightly  out- 
of-focus  "shooting"  is  permissible 
when  panning,  bvit  in  dolly  shots 
the  focus  must  be  absolutely  per- 
fect. 

EDITING  SCRIPT:  No  standard 
practice  has  been  adopted  with  re- 
gard to  the  editing  of  scripts  but 
since  television  is  like  radio  in  that 
it  is  designed  for  home  entertain- 
ment, scripts  are  edited  down  to 
radio  standards.  Language  used  on 
the  legitimate  stage  and  cabarets 
is  definitely  tabu  for  television. 
Even  certain  lines  which  might  be 
satisfactory  in  the  movies  have  to 
be  deleted.  There  is  however,  this 
one  point  in  television  broadcast- 
ing which  does  not  hold  true  in  ra- 
dio. Television  has  sight,  and  the 
language  can  be  more  elastic  when 
it  describes  an  action  which  the 
audience  sees  than  would  be  the 
case  when  the  audience,  being 
blind,  as  it  is  in  a  radio  program,  is 
supposed  to  image  the  action  that 
is  taking  place. 

Actions,  Too 

Editing  action  and  costumes  in 
television  are  actually  more  im- 
portant than  editing  the  script  it- 
self— for  a  perfectly  innocuous 
statement  could  conceivably  be  ac- 
companied by  a  certain  action 
which  would  give  it  an  entirely  dif- 
ferent meaning.  Likewise,  costumes 
have  to  be  carefully  edited.  We  have' 
found  that  when  costumes  fit  natu- 
rally into  the  story  almost  any 
amount  of  undress  is  not  objection- 
able. You  can't  do  a  strip-tease  nor 
any  suggestion  thereof.  Nor  in  fact 
can  you  put  a  singer  in  a  bathing 
suit  but  you  can  display  both  bath- 
ing suit  and  hosiery  with  perfect 
grace. 

It  has  been  our  observation  at 
Station  WABD  that  radio  directors 
have  very  little  trouble  vrith  editing 
because  they  are  naturally  conser- 
vative, having  been  basically 
trained  in  programming  for  home 
reception.  Non-radio  directors  quite 
frequently  have  a  great  deal  of 
trouble  in  editing  and  the  station 
management  has  had  to  take  a  hand 
in  this  task.  This  has  so  far  not 
been  necessary  when  programs 
are  directed  by  radio  men, 

HOW  A  SHOW  IS  PUT  ON:  It 
is  not  the  purpose  of  this  narration 
to  discuss  any  of  the  engineering 
aspects  of  television  broadcasting. 
Rather  station  management  and  a 
little  bit  of  programming.  Thus  in 
describing  the  method  in  which  a 
program  is  aired  only  the  program 
aspects  will  be  discussed. 


Television,  like  radio  has  a  stu- 
dio control  room  except  t'hat  in 
television  the  studio  control  room 
is  much  larger  and  contains  very 
much  more  equipment.  Television 
cameras,  as  the  reader  has  prob- 
ably observed,  are  always  referred 
to  as  camera  chains,  "The  reason 
for  this  is  that  the  studio  televi- 
sion camera  unlike  tlie  motion  pic- 
ture camera  is  not  a  complete  unit 
in  itself.  Let  me  explain.  The  stu- 
dio part  of  the  television  camera 
consists  of  a  "dolly"  upon  which  is 
mounted  the  camera  head,  lens, 
iconoscopes  and  a  focusing  screen. 

Can  Select  Shots 

DuMont  cameras,  unlike  all 
others,  are  equipped  with  a  minia- 
ture television  receiver  so  that  the 
cameramen  constantly  sees  the  pic- 
ture from  his  camera  as  it  actually 
goes  on  the  air.  The  advantages  of 
this  are  that  the  cameramen  sees 
not  the  entire  stage  but  only  the 
exact  portion  that  his  own  camera 
is  picking  up.  He  therefore  can  cut 
his  lines  both  vertically  and  hori- 
zontally down  to  the  finest  point 
possible.  He  knows  for  example 
just  exactly  how  much  head  room 
he  has  and  just  exactly  how  much 
space  he's  showing  on  the  sides. 
Incidentally  it  is  this  aspect  of  the 
DuMont  camera  which  has  enabled 
directors  to  put  on  elaborate  shows 
in  a  very  small  space.  The  camera- 
man can  cut  into  his  set  without 
any  fear  of  picking  up  anything 
else  and  sets  can  be  arranged  one 
right  beside  the  other. 

Stringing  back  from  the  studio 
portion  of  the  camera  is  a  heavy 
cable  which  extends  back  into  the 
studio  control  room  to  the  other  end 
of  the  camera  chain.  Here,  at  the 
other,  or  rear  end  of  the  chain  is 
a  monitor  mounted  upon  a  rack 
over  the  control  panel.  Thus  in  a 
studio  where  there  are  two  cam- 
eras the  director  can  select  his 
shots  in  advance.  In  such  a  setup 
there  would  be  two  monitors,  one 
for  each  camera  in  the  studio  con- 
trol room  and  then  a  third  showing 
the  picture  which  is  on  the  air. 
Cameramen,  light-men,  micro- 
phones and  studio  directors  and  as- 
sistants all  wear  earphones. 

The  director  sitting  in  the  studio 
control  room  can  see  his  studio 
and  he  can  talk  to  every  single  per- 
son in  the  studio  except  the  actors 
without  being  heard  on  the  air.  He 
thus  previews  his  shot,  tells  camera 
exactly  what  he  wants,  and  when 
camera  has  it  to  his  complete  satis- 
faction he  puts  it  on  the  air.  In  the 
meantime  camera  which  has  been 
on  the  air  previously  is  ordered  to 
change  position,  focus  on  anything 
else,  and  then  goes  on  the  air  and 
makes  still  further  changes.  The 
system,  though  it  sounds  compli- 
cated, in  reality  is  relatively  sim- 
ple to  operate  and  it  is  fool-proof 
in  the  sense  that  every  picture  is 
seen  before  it  is  aired.  No  picture 
{Continued  on  page  15iD) 
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Jo?„'Sa=rS  Thomas  7.',  s.. 

o£  Radio  Listening.  ^  ^„„,We  Hooperat- 


HOOPERATINGS  PROVE  that 
WOW  has  a  larger  percentage  of  the 
available  Omaha  audience  than  the 
average  NBC  station  has  of  its  audi- 
ence. 

SO  WHAT? 

There  must  be  a  reason.  There  IS 
—and  it's  a  reason  that's  important 
to  advertisers: 

For  21  years  Omaha  listeners  have 
always  been  able  to  get  the  "mostest 
of  the  bestest"  in  radio  by  tuning  to 
WOW.  They've  got  the  WOW 
HABIT— a  habit  that  pays  off  big 
to  advertisers  who  want  the  most 
circulation  for  their  money. 


RADIO  STATION 


It  is  also  important  to  note  that  the  Hooper  City  Zone 
(Omaha)  station  listening  index  for  May  and  June,  1944, 
gives  WOW: 

34.4%  of  the  MORNING  audience; 
49.0%  of  the  AFTERNOON  audiencc;- 
52.6%  of  the  EVENING  audience. 


WOW. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  -  5000  WATTS 

Owner  and  Operator  of 

KODYnbc  in  north  platte 


JOHN    J.    GILIIN.    JR..    PRES.    &    GENl.  M6R 
JOHN    BLAIR    &    CO.,  REPRESENTATIVES 
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Facsimile's  Place  In  Postwar  Picture 


Improved  Performance  Achieved  and 
Medium  Is  Ready  for  Go-Ahead 

Based  on  an  Interview  With 
JOHN  V.  L.  HOGAN 

Chairman  of  Panel  7,  (Facsimile)  Radio  Technical  Planning  Board 


THE  NAME  of  John  Vincent  Lawless  Hogan  is  one  of  the 
best-known  in  radio.  An  engineer,  he  was  the  inventor  of  the 
"gang  condenser"  or  single  dial  control,  which  transformed 
the  radio  receiver  in  the  20's  from  a  mass  of  tuning  gadgets  to 
a  single  operation.  He  was  there  with  DeForest  as  far  back  as 
1907  and  in  1910  was  with  the  great  Fessenden.  A  pioneer  also 
in  facsimile,  he  developed  his  own  system.  An  avocation  was 
his  establishment  of  WQXR  in  New  York  in  1927  as  a  high 
fidelity  station.  The  station  recently  was  sold  by  Mr.  Hogan  and 
his  associates  to  the  New  York  Times,  but  he  remains  with  it 
under  a  five-year  contract.  Engineer  Hogan  has  worked  with 
the  National  Defense  Research  Committee,  the  Signal  Corps 
and  the  Army  Air  Forces,  and  his  laboratory  in  Long  Island 
City  is  working  fuUtime  on  war  communications  developments. 
He  is  a  director  of  FMBI  and  has  filled  the  position  of  chair- 
man of  the  Executive  Engineering  Committee  of  NAB. 


IVCSIMILE,  greatly  improved 
;er  its  prewar  performance  both  as 
speed  and  definition,  is  ready 
Vht  now — or  as  soon  as  conditions 
[11  permit  the  manufacture  of 
ansmitters  and  receivers  —  to  be- 
<  me  a  public  service.  At  the  touch 
a  switch  a  facsimile  recorder, 
jobably  housed  in  the  same  cabinet 
.  the  sound  radio  receiver,  will 
ovide  news  stories  and  pictures, 
I  cipes,  road  maps,  comic  strips, 
iort  stories  and  serials,  any  and 
l|ery  kind  of  printable  material,  in- 
ading  advertising,  which  as  in 
iidio  will  undoubtedly  pay  the 
1  i^ight  for  the  service  rendered  to 
e  set  owner. 

'But  the  field  of  facsimile  is  much 
:'ger  than  that  of  broadcasting. 

communications,  facsimile  will 
rve  police,  railroads,  aviation, 
iritime  and  a  wide  variety  of 
int-to-point  services  as  well  as 
i  Oadcasting  to  the  world  at  large. 

I  business,  facsimile  will  offer  a 
'  {)roducing  service  of  photostatic 

ality  with  far  less  expenditure  of 
'  fie  and  money.  In  industry,  it 

II  provide  an  immediate  and  con- 
^uous  record  in  an  office  of  plant 
rerations — ^the  speed  of  a  motor 

.  ferating    in    a    factory    or  the 
Aount  of  liquid  in  a  storage  tank 
'.  low  ground. 

j         Permanent  Record 

However,  it  is  in  broadcasting 
'  |4t  facsimile  will  probably  find  its 
I  iest  use  and  its  greatest  public 
,^vice.  Like  television,  facsimile 
\h.   transmit  pictures   and  text 
|iher  as  a  purely  visual  service  or 
f;ompanied  by  sound.  Facsimile 
ii'ks  television's  ability  to  trans- 
mit motion,  but  it  can  provide  a 
:'manent  record  of  what  it  trans- 
;ts,  which  television  cannot,  so 
'  tt  the  two  media  will  be  comple- 
ntary  rather  than  competitive. 
Television,  more  spectacular,  will 
i)bably  get  off  to  a  head  start  in 
postwar  era,  but  facsimile,  able 
offer   satisfactory   service  at 


i  MR.  HOGAN 

I 
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modest  cost  from  the  outset,  may 
be  expected  in  a  brief  period  to 
overtake  and  pass  television  on  the 
basis  of  number  of  sets  in  homes 
and  of  service  rendered. 

The  home  facsimile  recorder, 
about  the  size  of  a  typewriter  and 
weighing  five  or  six  pounds,  can 
receive  copy  eight  inches  wide  (the 
paper  is  nine  inches  wide,  allow- 
ing for  a  half-inch  margin  at  either 
side,  and  the  copy  will  probably  be 
sent  in  four  columns  of  slightly  less 
than  two  inches  each)  at  a  speed 
of  three  to  five  inches  a  minute, 
well  above  good  reading  speed,  but, 
when  text  and  pictures  are  mixed, 
probably  averaging  a  speed  which 
the  eye  can  comfortably  follow. 

This  is  a  tremendous  improve- 
ment over  the  half-inch-a-minute 
prewar  transmission  speed,  which 
kept  the  observer  constantly  and 
annoyingly  waiting  for  the  next 
line  to  appear.  The  quality  of  the 
transmission  has  similarly  improv- 
ed, with  recent  samples  showing 
none  of  the  irregularities  so  com- 
mon a  few  years  ago.  Costing  hun- 
dreds of  dollars  to  make  on  an 
individual  custom-built  basis,  these 
recorders  will  be  cut  in  cost  to  tens 
of  dollars  when  mass  production 
methods  can  be  applied. 

Will  Use  FM 

Facsimile  will  be  broadcast  by 
FM,  which  has  the  same  advantages 
for  this  service  that  it  has  for 
sound,  providing  clearer  reception 
and  permittting  simultaneous 
transmission  by  a  number  of  sta- 
tions on  the  same  frequency  sepa- 
rated by  relatively  short  distances. 
Question  of  band  width  has  not  yet 
been    settled    by    the  Facsimile 


Panel  (7)  of  the  Radio  Technical 
Planning  Board,  which  is  still  de- 
bating the  comparative  advantages 
of  40-kc  (15-kc  deviation  and  10-kc 
guard  band)  and  200-kc  (75-kc  de- 
viation and  50-kc  guard  band).  The 
wider  channel  gives  a  better  sig- 
nal-to-noise ratio ;  the  narrower  one 
will  permit  more  stations  to  ope- 
rate in  whatever  space  is  allocated 
to  facsimile. 

Multiplexing  of  sound  and  fac- 
simile simultaneously  on  the  same 
channel  is  possible,  but  it  is  con- 
sidered undesirable  because  it  de- 
grades the  sound  to  some  extent 
and  because  at  present  it  is  gen- 
erally considered  that  it  would  ne- 
cessitate equipping  all  sound  re- 
ceivers with  filters  to  eliminate 
facsimile  interference  whether  or 
not  the  set  owners  also  own  fac- 
simile recorders. 

Chicken  and  Egg 

Because  of  the  many  advantages 
of  coincidental  facsimile  and  sound 
broadcasting,  however,  RTPB  Pan- 
el 7  will  probably  request  the  FCC 
to  permit  facsimile  to  be  broadcast 
in  the  regular  FM  band  as  well  as 
in  a  special  facsimile  band  of  20 
continuous  channels  in  the  region 
between  100  and  200  mc.  Trans- 
mission on  both  bands  could  be 
received  in  the  same  receiver  with 
no  more  difficulty  than  standard  and 
shortwave  broadcasts  are  received 
on  an  all-wave  AM  set. 

Since  facsimile  can  be  broadcast 
on  any  FM  channel,  the  thought 
has  been  advanced  that  any  FM 
licensee  should  be  permitted  to 
broadcast  either  sound  or  fac- 
simile programs  as  he  wishes,  with 
no  distinction  made  in  the  alloca- 


tion or  licensing.  An  objection  rais- 
ed to  this  plan  is  that  in  major 
metropolitan  centers  all  of  the 
available  channels  might  be  de- 
voted to  sound  broadcasting  as 
more  immediately  profitable,  thus 
blocking  the  development  of  the 
newer  service  of  facsimile  in  the 
places  where  it  will  otherwise  have 
the  best  opportunity  for  rapid 
growth. 

Faced  with  the  chicken-egg  prob- 
lem of  all  new  media — advertisers 
demanding  circulation  before  pur- 
chasing the  service,  the  public  de- 
manding program  service  before 
purchasing  receivers,  the  broadcast- 
er requiring  advertising  revenue  to 
enable  him  to  provide  the  program 
service — it  is  probable  that  fac- 
simile will  get  its  start  through 
the  pioneering  efforts  of  a  present 
broadcaster  who  is  willing  to  risk 
some  of  his  income  from  sound 
broadcasting  in  this  new  field. 

A  dozen  or  so  broadcasters  ex- 
perimented with  facsimile,  chiefly 
in  the  early  morning  hours  when 
they  were  not  offering  sound  serv- 
ice, in  the  prewar  days  and  re- 
sponse to  a  letter  by  RTPB  Panel 
7  sent  to  all  broadcasters  indicates 
a  considerable  interest  in  the  field 
today. 

In  addition  to  his  transmitter, 
which  will  cost  approximately  as 
much  as  a  sound  transmitter,  the 
facsimile  pioneer  will  also  buy  a 
number  of  recorders,  which  he  will 
install  in  clubs,  hotels  and  theatre 
lobbies  and  other  places,  where  a 
lot  of  people  congreeate,  as  demon- 
stration sets.  He  will  then  provide 
the  best  program  service  he  can 
buy  or  create — for  example,  a  good 
comic  strip  not  carried  in  any  local 
newspaper  but  available  only  by 
his  facsimile  service  could  create  a 
juvenile  demand  that  might  force 
parent  purchase. 

Who  Will  Pay? 

Set  manufacturers  can  help  by 
including  facsimile  recorders  in 
their  console  sound  receivers  and 
by  offering  kits  such  as  were  mar- 
keted in  the  early  years  of  radio, 
with  which  any  man  or  boy  at  all 
handy  with  tools  can  construct  his 
own  receiver.  And  the  first  adver- 
tiser to  offer  a  discount  to  any  cus- 
tomer presenting  a  facsimile  cou- 
pon would  not  only  win  many  cus- 
tomers among  facsimile  set  owners 
but  would  help  to  increase  the  sale 
of  recorders  as  well. 

To  those  who  are  worried  as  to 
whether  the  facsimile  set  owner 
will  be  able  to  insert  a  new  roll  of 
paper  without  calling  in  a  service- 
man the  answer  is  that  anyone  who 
can  put  film  into  a  camera  can  put 
paper  in  a  facsimile  receiver.  And 
will  he  be  willing  to  pay  for  the 
paper  ?  Well,  the  paper  cost  might 
be  in  part  defrayed  by  the  set 
manufacturer  or  the  broadcaster, 
or  advertising  might  be  sold  along 
the  margin  of  the  paper,  but  the 
real  answer  will  depend  on  what  he 
thinks  of  the  service  he  gets  from 
his  set. 


BROADCASTING    •    Broadcast  Advertising 


"as  long  as  our  government  is  administered 


for  the  good  of  the  people,  and  is  regulated 


by  their  will;  as  long  as  it  secures  to  us  the 


rights  of  persons  and  of  property,  liberty 


of  conscience  and  of  the  press,  it  will  be 


worth  defending." 


ANDREW  JACKSON 


FREE  SPEECH 


HEAR 

"VICTORY  FOB" 

CBS    COAST   TO  COAST 

Saturdays  3:00  PME.W.T. 


RADIO  STATIONS 

WJR  *  WGAR  * 

DETROIT  CLEVELAND  LOSANGELES 
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Estimating  Cost  of  Television  Stations 


(tough  Figures  on 

■  Needed  Items 
ii  Listed 

?  By  BRUCE  ROBERTSON 

■pW  MUCH  does  a  television  sta- 
;)n  cost? 

lAny  broadcaster  knows  that  the 
st  of  a  radio  station  rendering 

■  !<tisf actory  service  in  a  city  of 
:  If.OOO  population  is  not  the  same 

that  of  another  station  serving 
•fCity  of  500,000  people,  and  that 
; ifither  of  these  approaches  the  cost 
'i;  a  network  key  station  in  New 
;  tiprk  or  Hollywood. 
'VThe  same  variations  are  found  in 
wspaper  plants,  in  department 
,•  i)re8  and  in  other  businesses  and 
i  ilustries.  And  television  is  no  ex- 
'  [ption.  The  cost  of  installing  and 


operating  a  sight-and-sound  broad- 
casting station  depends  largely 
upon  the  kind  of  service  to  be  ren- 
dered and  the  size  of  the  market  to 
be  served. 

Taking  Reservations 

But  with  all  these  variables, 
there  are  still  some  figures  which 
may  be  quoted  to  give  the  potential 
video  broadcaster  some  basis  for 
estimating  his  investment.  Com- 
panies definitely  planning  to  manu- 
facture and  sell  television  trans- 
mitting equipment  as  soon  as  the 
military  situation  will  permit  the 
resumption  of  peacetime  manufac- 
ture for  civilian  use  are  already 
accepting  reservations  if  not  defi- 
nite oi'ders  from  prospective  tele- 
vision broadcasters.  These  are 
DuMont,  General  Electric  and. 
RCA.  Farnsworth  and  other  com- 
panies may  enter  the  field,  but  they 


have  made  no  announcements  to 
date. 

Reservations  are  based  on  dol- 
lars-and-cents  price  schedules,  al- 
though the  companies  emphasize 
that  the  prices  are  prewar  figures 
and  should  be  taken  as  estimates 
only,  since  at  that  time  every  video 
transmitter  was  a  custom-built 
proposition  while  after  the  war 
quantity  orders  should  permit  some 
savings  through  quantity  produc- 
tion methods.  Postwar  costs  of  ma- 
terial and  labor  will  also  affect  the 
eventual  prices  of  television  station 
equipment,  as  of  everything  else. 

With  those  factors  understood, 
we  are  now  ready  to  proceed  with 
the  problem  of  television  station 
costs.  While  one  could  take  almost 
any  kind  of  station  set-up  as  a  hy- 
pothetical example,  the  easiest  ap- 
proach seems  to  be  to  start  with  the 
simplest  type  of  video  operation. 


WEEK 


MUTUAL  NETWORK 


IN  BUFFALO 

to  apply  for  both  TELEVISION 
FM  transmission  licenses... 

W  E  B  the  Courier  Express  station,  has  found  that  LEADERSHIP  pays 
dividends  in  larger  listening  audiences,  keener  audience  interest,  and 
greater  returns  for  its  advertisers.  WEBR's  policy  has  been  to  offer  the 
people  of  Buffalo  the  best  things  in  radio  FIRST.  WEBR  is  the  FIRST  and 
ONLY  radio  station  in  Buffalo  to  apply  for  BOTH  television  and  FM 
transmission  lic&nses. 

Nationally  Represented  by  WEED  AND  COMPANY 
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what  General  Electric  engineers 
call  a  "satellite"  station. 

This  is  a  station  which  originates 
no  programs  of  its  own,  but  serves 
merely  as  an  outlet  for  network 
programs  received  by  radio  relay 
or  coaxial  cable  for  local  broadcast. 
It  is  a  transmitter  and  little  else, 
with  its  power — and  price — de- 
pendent upon  the  area  to  be  served. 

This  problem  is  simplified  in  that 
television  will  not  duplicate,  at  least 
in  the  immediate  postwar  period, 
the  wide  range  of  sound  broadcast- 
ing transmitters  that  run  from  100 
w  to  50  kw.  GE  is  offering  only  two 
transmitters,  4  kw  and  40  kw.  Du- 
Mont is  concentrating  on  5  kw  and 
25-kw  models. 

Those  powers  are  for  the  visual 
transmitters;  the  aural  transmit- 
ters in  each  instance  have  just  half 
as  much  power. 

Service  area  of  the  television 
transmitter  depends  on  the  location 
of  the  transmitting  antenna — pos- 
sibly atop  a  high  ofiBce  building  in 
the  center  of  town  or  on  a  hill  or 
mountain  outside  the  city — as  much 
as  it  does  on  the  station's  power, 
which  serves  more  to  increase  the 
strength  of  the  signal  laid  down 
than  to  extend  the  range  of  the  sta- 
tion. For  satellite  service,  probably 
a  4  kw  or  5  kw  transmitter  would 
be  used,  costing  in  the  neighbor- 
hood of  $50,000  for  the  sight  and 
sound  transmitters,  monitors,  an- 
tennas and  the  other  apparatus 
necessary  for  the  pick-up  and  re- 
broadcast  of  the  network  programs. 

Higher  powered  transmitters 
would  increase  the  cost  radically — 
to  about  $80,000  for  a  25  kw  satel- 
lite station  and  $175,000  for  a  40 
kw  setup.  But  since  satellites  will 
probably  be  chiefly  used  to  serve 
markets  too  small  to  support  a  com- 
plete station  operation,  25  kw  or  40 
kw  stations  of  this  type  are  im- 
probable. 

Other  Equipment 

Even  a  satellite  station  will  prob- 
ably be  obliged  to  identify  itself 
periodically  with  sight-and-sound 
announcements.  This  calls  for  a 
monoscope  unit  ($1,000),  a  syn- 
chronous pulse  generator,  mixer, 
amplifier  and  power  suppliers 
($4,500),  and  an  audio  amplifier, 
microphone,  control  panel,  plugs 
and  cables  ($1,500),  or  an  outlay  of 
an  additional  $7,000  (GE  figures). 

Legal  and  engineering  expenses 
in  connection  with  filing  an  appli- 
cation with  the  FCC  and  other  mis- 
cellaneous items  bring  the  cost  of  a 
4  kw  or  5  kw  satelite  video  sta- 
tion to  roughly  $60,000,  not  includ- 
ing erecting  a  transmitter  house 
and  running  power  lines  to  it,  costs 
which  vary  too  much  vnth  individ- 
ual locations  to  be  estimated  on  a 
g;eneral  basis.  Two  engineers — 
three  would  be  better — could  oper- 
ate such  a  station,  which  originates 
no  programs  locally.  Their  wages, 
which  with  power  and  replacement 
costs  constitute  the  operating  ex- 
(Continued  on  page  150) 
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l"  .  .  .  this  is  characteristic  of  the  tine  spirit 
of  progress  and  service  which  WLAC  is 
maniiesting  from  day  to  day". 

W.  H.  Swiggart,  Gen.  Counsel 

H.  C.  t  St.  I.  Railway 


"  .  .  congratulate  you  upon  your  very  great 
piece  of  public  relatjons  work.  This  is  the 
finest  I've  seen". 

Charles  Nelson,  President 
Nashville  Trust  Company 


"I  thank  you  very  much.  It  is  a  privilege 
to  avail  myself  of  your  courteous  offer" 

Thos.  L.  Cummings,  Mayor 

City  of  Nashville 

*  * 

Congratulations  to  you  for  your  very 
practical,  imaginative  and  purposeful 
idea". 

F.  W.  Ziegler,  Dir.  Public  Relations 
Chamber  of  Commerce 


.  and  we  plan  to  put  it  on  all  our 
house  radios  immediately  upon  notifica- 
tion. It  IS  a  swell  idea!" 

Howard  Baughman,  Manager 

Hotel  Hermitage 


"...this  IS  a  fine  thing  for  you  to  do. 
It  goes  to  show  that  you  are  thinking 
ahead  of  the  hounds '. 

T.  A.  Springfield,  Manager 

Nashville  Auto  Club 

*  * 

"I  deeply  appreciate  this  outstanding 
thing  your  station  is  doing." 

Carlton  Loser 

District  Attorney-General 


"I  appreciate  very  much  your  suggestion 
of  notification  of  news  on  the  invasion. 
Thanks  very  much  for  this  unusual  service 

Maxey  Jarman,  President 

General  Shoe  Corp. 

*  * 

"This  IS  a  great  service  and  I  congratulate 
you  and  your  station  on  this  very  torward 
step." 

Litton  Hickman 
County  Judge 


"I  think  your  idea  is  -swell  and  I  would 
very  much  like  to  be  one  of  those  noti- 
fied". 

S.  W.  Berger,  President 
Loveman,  Berger  &  Teitlebaum 


"I  want  to  congratulate  you  upon  this 
very  thoughtful  arrangement  on  yo-r  part 

F.  M.  Fariss,  President 

Third  National  Bank 

*  * 

"I  wish  to  commend  your  station  on  this 

special  public  service". 

J.  E.  Carnes,  Manager 
Nashville  Electric  Service 

*  * 

"May  1  compliment  you  for  the  service 
you  are  rendering  at  all  times,  a  sample 
of  which  is  your  kind  offer". 

Wm.  Gupton,  Postmaster 

*  * 

"I  appreciate  very  much  the  service  you 
have  offered  me,  and  would  be  grateful 
if  you  would  call  me". 

Joel  B.  Fort,  Mg.  Director 

Federal  Reserve  Bank 


"I  am  grateful  to  you  for  your  letter  in 
which  you  outline  plans  for  your  coverage 
of  'D'  Day." 

Bascom  Jones,  Exec.  Secrty. 

Tenn.  R.  R.  Ass'n. 


"Thank  you  very  much  for  your  offer  to 
call  me  when  the  news  breaks — day  or 
night". 

Chas.  Pearson,  Dist.  Mgr. 
Southern  Bell  Tel.  Co. 

*  * 

"This  is  indeed  an  excellent  plan.  1  ap- 
preciate you  writing  me." 

T.  P.  Kennedy,  Jr.. 

O'Bryan  Bros.,  Inc. 


EVEN  A  50,000  WATT 
RENDER 


STATION  MUST 


(Jommunity  i^ervice 


On  Apfril  21,  1944.  WLAC  dispatched  the  following  "confU 

dential"  note  to  a  highly-select  list  of  Nashville  business  and  professional 

nnen:.  _  _ 

"The  Columbia  Broadcasting  System  has  made 
elaborate  plans  to  give  American  listeners  full  cover- 
age of  the  'Invasion.' 

In  anticipation  of  this  important  turn  in  the 
progress  of  the  war,  WLAC '  s  engineering  staff  has  been 
placed  on  24-hour  duty.  Should  the  news  break  at  a  time 
when  we  are  off  the  air,  we  shall  resume  broadcasting 
immediately. 

Now  when  this  happens,  would  you  like  for  us  to 
notify  you  by  telephone? 

...  and  in  order  that  our  system  for  handling 
the  job  maybe  completed  just  as  quickly  as  possible, 
v;e  must  request  an  immediate  reply." 

More  than  100  affirmative  replies  were  received,  and  it  is 
conservatively  estimated  that  each  of  these  people  telephoned  at  least 
ten  friends  to  tell  them  to  "Tune  in  WLAC  for  the  Invasion  broadcast". 
From  then  on  the  news  spread  like  wildfire  and  lights  in  thousands  of 
Nashville  homes  blinked  on  during  the  early  hours  of  dawn,  June  7,  1944. 

* 

For  this  outstanding  example  of  public  service  we  are  indebted 
to  CBS  —  as  well  as  all  the  other  networks  —  without  whose  magnificent 
attention  to  the  needs  of  the  hour  we  could  have  not  followed  the  Yanks 
to  Normandy. 


mm 

"THE  GATEWAY  TO  THE  RICH  TENNESSEE  VALLEY 

Represented  By  Paul  H.  Raymer  Co. 


Ralston  to  Award 
Promotion  Prizes 

Exploiting  of  Youth  Series  by 

^BS  Stations  to  Be  Cited 

:tRIZES  totaling  $1,000  in  War 
I  Bonds  will  be  awarded  by  Ralston 
Purina  Co.,  St.  Louis,  to  Mutual 
■network  affiliate  stations  for  the 
pest  promotion  of  juvenile  programs 
'ibetween  Sept.  1,  1944  and  March  1, 
11945. 

I  Winners  will  be  determined  by  a 
i5»mmittee  from  the  editorial  staff 
pf  Broadcasting. 

Awards  consist  of  a  $500  War 
Bond  first  prize,  $250  second,  $100 
J^hivd,   $50  fourth,   $25  for  fifth, 
i'sixth,  seventh  and  eighth  prizes. 
'(The  awards  will  be  based  on  (a) 
the  most  effective,  consistent  and 
(Complete    promotion    of  Mutual 
i-juvenile  programs  carriad  by  Mu- 
,'tual  stations  throughout  the  six- 
^month  period,  and  (b)  the  greatest 
i/olume  of  promotion  consistent  with 
bhe  size  and  population  of  the  com- 
aiunity  in  which  the  station  is  lo- 
cated. 

f  Eligible  to  enter  are  any  pro- 
piiotion  manager,  publicity  director, 

.  ||,5tation  manager,  program  director 

;  j  )r  other  individual  employed  by  a 
Mutual  affiliate  station  who  has 
Jjeen  entrusted  by  that  station  with 

^  ,;he  work  of  general  program  or 
inerchandising  promotion, 
j   Entries  are  to  be  sent  in  the  form 
|>f  a  scrapbook  to  Harold  M.  Coul- 

;,l;er,  manager,  audience  promotion, 
laBS,  1440  Broadway,  New  York 
!^8,  N.  Y.  Entries  must  be  post- 
inarked  before  midnight  April  1, 

i  fl945,  and  become  the  property  of 


Duffy's  Shifts 

BRISTOL-MYERS  Co.,  New  York 
(Ipana,  Minit  Rub),  on  Sept.  15, 
shifts  Duffy's  Tavern  from  Blue 
stations,  Thursday,  8:30-9  p.m. 
(EWT),  with  West  Coast  repeat, 
to  NBC  stations,  Friday,  8:30-9 
p.m.  (EWT),  with  West  Coast  re- 
peat, 8:30-9  p.m.  (PWT).  With 
exception  of  Florence  Robinson  who 
will  portray  Miss  Duffy,  talent  line- 
up remains  the  same.  Ed  Gardner 
continues  as  Archie,  with  Eddie 
Green  and  Charles  Cantor,  comed- 
ians. Jack  Roche  is  producer  of 
Young  &  Rubicam  agency,  servic- 
ing account. 


Vets'  Opportunity 

SERVICEMEN  returning  to  civil- 
ian life  will  have  the  opportunity 
of  three  programs  of  studv  offered 
to  them  by  the  Henry  W.  Grady 
School  of  journalism,  U.  of  Geor- 
gia. There  will  be  a  special  one- 
year  course,  a  four-year  course 
leading  to  a  B.A.  in  journalism,  a 
graduate  course  for  an  M.A.  The 
term  "journalism*  as  used  in  the 
Grady  School  includes  radio  re- 
porting as  well  as  magazine  and 
newspaper  journalism. 

Ralston  Purina  Co.  No  entries  will 
be  returned.  Opinion  of  the  judges 
will  be  final.  Winners  will  he  an- 
nounced about  July  1,  1945. 

Representing  Ralston  Purina  Co. 
in  the  contest  is  Hal  Chase.  Claire 
Cari-Cari  represents  the  radio  de- 
partment of  Gardner  Adv.  Co.,  Ral- 
ston Purina  agency.  Acting  for  Mu- 
tual are  Robert  Schmid,  director  of 
sales  promotion,  and  Mr.  Coulter. 


.RECT-C«"  Cppie, 


OF  YOUR  RECORDINGS 

33K  RPM  transcriptions  for  broadcast  or 
audition  use. 


HOUR  SERVICE 

— packaged  and  shipped 
to  your  station  list  Jrom  Chicago. 


Aluminum  based  material  available 
where  transcriptions  can  be 
returned  after  use. 


L.  S.  TOOfiOOD 

RECORDING  COMPANY 
221  N.  LA  SALLE  ST.    CHICAGO  1 


BELIEVED  TO  BE  LAST  PHOTO  of  Tom  Treanor,  NBC  war  corre- 
spondent killed  in  France  Aug.  19,  is  this  picture  of  Mr.  Treanor  and 
radio  co-workers,  gathered  around  a  camouflaged  radio  truck  "some- 
where in  France".  Top  row  are  George  Hicks,  Blue  (1) ;  Frank  McCall, 
NBC;  (Standmg,  1  to  r):  Charles  Shaw,  CBS,  who  suffered  a  fractured 
leg  in  the  accident  that  took  Mr.  Treanor's  life;  Larry  Lesueur,  CBS; 
Mr.  Treanor.  Seated  is  Bill  Chapman  of  NBC. 
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THOMAS  STANLEY  TREANOR, 
35,  correspondent  with  Gen.  Pat- 
ton's  Third  Army  for  NBC  and  the 
Los  Angeles  T ivies,  was  fatally  in- 
jured Aug.  19  in  France  when  a 
jeep  in  which  he  was  riding  with 
Charles  Shaw  of  CBS  and  another 
correspondent  was  crushed  by  an 
American  tank.  Mr.  Treanor  died 
10  hours  later  in  a  front-line  hos- 
pital. Mr.  Shaw  received  a  frac- 
tured leg. 

News  of  his  death  was  announced 
on  NBC  last  Monday  by  Joha 
MacVane  in  a  broadcast  from  the 
American  sector  in  France.  Mr. 
Treanor's  ambition  was  to  be  the 
first  radio  correspondent  to  reach 
Paris  and  send  the  word  back  home, 
said  Mr.  MacVane.  At  the  time  of 
his  death  the  correspondent  was  at 
the  tip  of  American  Third  Army 
units,  pushing  toward  Paris. 

Enroute  to  Seine 

"Tom's  loss  will  be  great,"  said 
MacVane,  his  voice  breaking.  "He 
was  greatly  loved  by  his  fellow  cor- 
respondents— ever  ready  and  en- 
thusiastic— ever  ready  to  help." 
William  F.  Brooks,  NBC's  director 
of  news  and  special  events,  also 
paid  tribute  to  Mr.  Treanor,  who, 
true  to  the  tradition  of  newsgather- 
ing,  "sacrificed  his  life  in  the  never- 
ending  quest  for  news  and  in  his 
desire  to  get  it  first." 

Mr.  Treanor  was  enroute  to  the 
Seine  River  front  with  two  other 
correspondents  (one  whose  name 
has  not  been  disclosed).  As  their 
jeep  swung  out  to  pass  a  column  of 
tanks,  a  Sherman  tank  also  swung 


out  and  ran  over  the  small  car. 
The  driver  and  three  correspond- 
ents were  injured.  Mr.  Treanor 
received  severe  scalp  injuries,  a 
crushed  foot  and  internal  injuries. 

He  was  given  10  pints  of  blood. 
Until  he  became  unconscious,  he 
joked  with  the  Army  doctors  and 
fellow  correspondents.  To  a  photog- 
rapher he  called  out:  "Did  you  get 
a  picture  of  me  under  that  tank?" 

A  native  of  Los  Angeles,  where 
he  was  born  in  1908,  Mr.  Treanor 
was  graduated  from  the  U.  of  Cali- 
fornia. He  worked  for  the  Los  An- 
geles Express  and  later  the  Times. 
He  went  overseas  in  1940  and  had 
covered  the  battlefronts  in  the  Far 
East,  Africa,  Sicily  and  Italy.  He 
went  to  England  in  March  1944 
and,  in  addition  to  his  newspaper 
work,  was  correspondent  for  NBC. 
He  had  written  a  book,0?ie  Damn 
Thing  After  Another,  based  on  his 
experiences. 

Tom  Treanor  was  one  of  the  first 
radio  correspondents  to  cross  the 
English  Channel  on  D-Day,  and 
was  among  the  first  to  return  to 
England  with  eye-witness  stories 
of  the  early  fighting.  In  recent 
weeks  he  had  been  assigned  to  Gen. 
Patton's  Third  Army. 

Mr.  Treanor  leaves  his  widow, 
the  former  Eleanor  Stimson,  and 
three  children.  He  was  buried  in  an 
Army  cemetery  near  LeMans. 


DR.  EDWARD  J.  BYNG,  who  set  up 
the  European  continental  services  of 
the  UP  and  served  as  general  man- 
ager for  a  number  of  years  has  started 
a  twice-weekly  commentary  on  WEVD 
New  York. 
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FLORAL  PRESENTATION  is 
made  by  G.  Bennett  Larson  (r), 
manager  of  WWDC  Washington,  to 
Venus  Ramey,  winner  of  the 
'  Miss  Washington"  contest  spon- 
sored locally  by  the  station. 


TRAISSFERS  FILED 
FOR  WORD,  KEEW 

TRANSFER  applications  were  filed 
with  the  FCC  last  week  for  KEEW 
Brownsville,  Tex.  and  WORD  Spar- 
tanburg, S.  C,  the  latter  resulting 
from  the  Commission  ban  on  dual 
operation  of  standard  stations  in 
the  same  or  over-lapping  areas. 

T.  Frank  Smith,  manager  of 
KXYZ  Houston  and  KRIS  Corpus 
Christi.  joins  the  present  operators 
of  the  Brownsville  outlet  in  a  part- 
nership doing  business  as  KEEW 
Ltd.  Mr.  Sm.th,  to  hold  a  60%  in- 
terest for  which  he  agrees  to  pay 
approxir.:ately  $8,^03  plus  other 
considerations,  according  to  the  ap- 
plication, would  be  general  partner, 
with  the  other  individuals  as  spe- 
cial partners,  each  with  a  20%  in- 
terest. Provision  for  adequate 
financing  for  future  expansion  was 
given  as  reason  for  shift. 

Application  was  also  filed  to 
transfer  WORD  from  the  Spartan- 
bur?  Adv.  Co.,  which  also  operates 
WSPA  Spartanburg,  to  J.  M. 
Bryan,  general  manaorer  of  WBIG 
GreeT'sboro,  N.  C.  and  Smith  Davis, 
president  and  sole  owner  of  Smith 
Davis  &  Co.,  Cleveland  newspaper 
financing  firm,  doing  business  as 
Spartanburg  Broadcastin<?  Co.,  a 
partnership  in  which  each  has  equal 
interest.  Consideration  is  $58,500. 


Truman  on  All  Nets 

ACCEPTANCE  speech  of  Sen. 
Harry  S.  Truman  of  Missouri.  Dem- 
ocratic Vice-Presif'ential  nominee, 
will  be  broadcast  on  all  four  net- 
works from  Lamar,  Mo.,  Sen  Tru- 
man's birthplace,  on  Aug.  31, 
10:30-11  p.m.  EWT.  Broadcast  will 
be  carried  as  a  nu^lic  service  fea- 
ture, in  accordance  with  custom 
regarding  the  acceptance  speeches 
of  candidates  for  President  and 
Vice-President,  and  not  as  a  Dem- 
ocratic commercial  program.  Sen. 
Tom  Connallv  of  Texas  will  offi- 
cially notify  Sen.  Truman  of  his 
nomination. 


Survey  Technique 

TO  DEMOSTRATE  the  technical 
handling  of  coinci^'ental  telephone 
interviews  C.  E,  Hooper  Inc.  has 
prepared  a  transcription  of  30 
minutes  of  actual  interviewing 
which  will  be  played  during  the 
NAB  War  Conference. 


TELEVISION  STIRS  RETAILERS 

Advertisers  Display  Keen  Interest  in  WBAL 
 Tests;  Demonstrations  Projected  


By  N.  P.  SULLIVAN 

PIONEERING  in  the  Baltimore 
area,  WBAL  Aug.  13-2)  capture  J 
the  interest  of  advertisers  and 
agency  executives  in  a  10-day  stu- 
dio clinic  des'gned  to  biing  force- 
fully to  their  attention  the  com- 
mercial potentialities  of  postwar 
television. 

Daily  demonstrations  in  WBAL's 
studios,  where  a  tele-camera,  con- 
trol equipment  and  three  receivers 
were  set  up,  were  well  attended  by 
department  store  advertising  man- 
agers, agency  representatives  and 
others  in  the  retail  advertising 
field.  Harold  C.  Burke.  WBAL 
r^anager,  arranged  the  tele  show 
in  cooneratlon  with  RCA  and  NBC. 
and  as  host  to  the  advertisers  re- 
ceived much  favorable  comment. 

Advertisers  Interested 

The  projections  brought  to  the 
audience  from  an  adjoining  room 
where  special  backdrops  were 
erected,  the  images  and  music  of 
a  pianist,  vocalists  and  an  accor- 
dionist. Later  a  narrated  film  de- 
picting the  development  and  the 
mechanics  of  television  was  run 
off  in  the  studio. 

The  keen  intere«;t  of  advertisers 
was  noted  especially  in  a  question 
and  answer  period  during  whi;h 
Mr.  Burke  explained  the  limita- 
tions of  prewar  equipment  with 
which  the  demonstration  was  ma<le 
f8  by  10  inch  pictures  of  the  411 
line  type)  and  outliied  more  re- 
cent developments  and  future  pos- 
s'bilities.  Asked  about  c-^lor  in 
future  projections,  Mr.  Burke  said 
that  color,  just  as  in  motion  pic- 
tures, would  require  development, 
but  undoubtedlv  would  be  a  factor 
in  television's  future. 

Queries  concerning  the  necessity 
of  darkening  rooms  for  reception, 
the  radius  of  proiection  and  others 
further  indicated  the  interest  of 
the  audience  from  the  local  adver- 
tising: standpoint. 

Many  left  the  stUfMos  with  the 
announced  intention  of  preparing 
an  act  or  skit  for  the  presentation 
o^'  their  products  over  the  tele- 
vision annaratus  while  it  r^main^ 
at  the  WBAL  studios.  Several 
such  dpinonstrations  wee  definitely 
scheduled  during  the  week. 

A  la^ge  Baltimore  department 
store.  Hochschild,  Kohn  &  Co..  was 
among  those  who  t^'^k  advantasre 
of  the  television  facili^^ies  to  stage 
a  fashion  show,  gaining  prelim- 
in'irv  edu^-ation  in  the  art  of  nro- 
ducing  effective  television  adver- 


'Collier's'  in  53 

CROWELL  PUBLISHING  Co., 
New  York,  on  Aug.  4  started  a  13- 
week  spot  campaign  on  behalf  of 
Collier's  magazine  in  53  markets 
throughout  the  countrv.  During  the 
period,  between  11,000  and  12.000 
chain  break  and  one-minute  spot 
announcements  will  be  used  on  114 
stations  on  Fridays  and  Saturdays 
only,  with  each  station  averaging 
some  10  announcements  per  dpy. 
Campaign  may  continue  beyond  the 
13-week  cycle.  j4gency  is  Arthur 
Kudner  Inc.,  New  York. 


tising  and  in  its  future  possibili- 
ties and  advantages. 

The  Baltimore  demonstrations 
were  the  first  of  a  series  to  be 
made  with  the  apparatus  which 
is  on  tour  of  various  cities.  One 
of  these  i«  Oklahoma  City  where 
station  WKY  will  stage  experi- 
ments. 

The  Baltimore  clinic  furnished 
advertisers  their  first,  long-awaited 
opportunity  to  stur'y  radio's  revo- 
lutionarv  advancement  as  a  future 
advertising  medium  for  the  local 
retailer.  'The  demonstrations  were 
of  particular  significance  to  Bal- 
timoreans  because  they  are  aware 
that  their  city  is  on  the  circuit  of 
the  coaxial  cable  for  television 
which,  by  late  1945,  is  expected  to 
be  completed  between  New  York 
and  Washington. 

WBAL  alreadv  has  made  appli- 
cation to  the  FCC  for  permission  to 
operate  a  television  station. 


Borden  Promotes 

BORDEN  CO.  grocery  products  di 
visirn.  New  York,  on  Sept.  11  (o( 
18)  will  start  promotion  of  Star- 
lac,  a  powdered  skim  milk,  on  th( 
Make  Believe  Ballroom  program  o4 
WNEW    New    York,  Monda^ 
through  Friday,  10-10:45  a.m.  ami 
Saturdays,    10:30    to   10:45  a.m 
Product,  new  to   the  New  Yorli: 
marlcet,  was  previously  promoted  or! 
radio  in  southern  markets.  Contrac 
is  for  26  weeks.  Borden  is  also  pro 
moting    Evaporated    Milk  thri"! 
weskly   cn    Meet    the   Missus  oi 
WBBM  Chicago.  Agency  is  Younj 
&  Rubicam,  New  York. 


KRLD  Agreement 
A  XKW  \V.\OE  <<>iiti:ioi  has  bpfi 
aiiiHiivcd  by  the  War  I.ahor  Bn-iro; 
b  twceii  I'.f  local  '11. '"in  ami  KTILI  ' 
Dallas.  I,(.<-al  I'liion  TJ'T  II'.KW  ha; 
aiiiuiiiiicpil.  WayjH  has  Ikm'Ii  i'>frfase( 
from  $1.10  p.-r  hour  to  .S1.2."  for  f 
4(l-hour  wcfk.  retroactive  to  Juue  4 


riTTLIP  M.  rKITCIl.XUI).  salpsmai 
in  the  radio  division  of  Sylvania  Elee 
tri<-  I'rotliicts.  has  been  pronioTed  ti 
manager  of  c(]iii|imeiii  tube  sales  fo 
the  east  cenfral  division,  with  head 
qu.irters  in   New  York.  : 


IF  YOU  SELL 

DRUCI 


COR  DRILL! 
OR  DyE> 


A 


SK  YOUR  DlfTRIBUTOI 


ABOUT 


KDAL 


DULUTI 


Duluth  is  among  the  iirst  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ?  130,000,- 
000  annually.  You  figure  out  how 
much  toothpaste  and  Tanglefoot  that 
means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 


tal daytime  survey  made  in  Virgii 
ia,  Minnesota  (60  miles  from  Di 
luth,  and  with  an  NBC  station  « 
its  own)  showed  that  KDAL  hi 
more  than  nine  times  the  audien 
of  the  other  Duluth  station,  wr 
more  than  70%  as  large  an  av< 
ence  as  the  local  Virginia  N£ 
station! 

KDAL,  Duluth,  is  the  buy  for  tl 
Head-of-the-Lakes.  Don't  take  o 
word  for  it.  Ask  your  local  distri 
utor.  He  knows  —  and  ten  to  o 
he'U  say  "KDAL"! 


1000  WATTS    .   610  KC  .CI 

FREE  &  PETERS,  INC.,  Exclusive  Represenfcrti^ 
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Sponsors  and  Agencies 
Big  Contributors  in  Blue's  Growth 
to  Man-Size  in  Three  Years 


Recent  Mailing  by  Network  Recounts  1944  Progress;  Acknowl- 
edges Cooperation  from  Many  Sources;  Pledges  to  Make  it 
Easier  "To  Do  Business  with  Blue.''  Below  are  Excerpts  from 
Letter  by  Edgar  Kobak,  Executive  Vice-President 


RIGHT  after  D-Day,  Blue  stations  began 
wiring  and  writing  us  about  the  invasion 
ne'w  s  programs  Ave  were  feeding  them.  One  sta- 
tion, judging  us  from  our  service,  said:  "The 
Bhie  is  now  a  mature  network."'  AlloAong  for 
bias  in  our  favor,  M  e  like  to  think  our  station  is 
right — that  we  are  now  man-size. 

Let  us  see  how  the  Blue  measures  up  to 
"man-size" — from  all  the  aspects  of  broad- 
casting. ^Te  believe  such  a  review  will  interest 
you,  because  if  you  are  a  sponsor  it  is  good  to 
knoAV  that  the  horse  on  which  you  put  your 
money  is  paving  out;  and  if  vou  are  not  yet  an 
advertiser,  \sell — here's  a  medium  that  may 
soon  fit  into  your  marketing  plans. 

Big  Handling  of  Big  News 

Man-size,  w  e  believe,  describes  the  job  we  did 
on  D-Day  news:  if  you  were  tuned  to  a  Blue 
station,  we  need  not  go  into  it.  No  one  ^si\l 
forget  that  famous  George  Hicks  broadcast 
from  the  gun-turret  of  a  L  .  S.  warship:  Hicks 
emerged  from  it  a  "name,"  and  now  has  a  pro- 
gram of  his  own — Tuesdays  and  Thursdavs  at 
10:1.5  P.  M.,  EWT. 

Memorable,  too,  'ss  as  the  work  of  our  other 
foreign  correspondents  covering  the  invasion: 
Arthur  Feldman,  Thomas  Grandin,  Herbert 
Clark,  Harold  Peters  and  Ted  Malone,  all  of 
\\hom  turned  in  great  stories.  ^Te  want  to 
thank  the  editors  of  Time  and  Life  ("Time 
Views  the  News"  program);  AP,  UP  and  INS; 
also  BBC;  and  the  Navy  and  ^Tar  Depart- 
ments— for  their  cooperation;  and  thanks  to 
our  contemporaries,  NBC  and  CBS  and  MBS, 
for  being  together  in  the  pool  broadcasts. 

Man-size  was  our  coverage  of  the  Repubhcan 
National  Convention  in  Chicago.  Listeners  to 
Blue  stations  got  not  merely  the  speeches; 
they  got  a  running  picture  of  proceedings  from 
Ray  Herde,  on  the  speakers'  platform;  Martin 
Agronsky  and  Harry  Wismer  on  the  conven- 


tion floor;  William  Hillman  talking  from  the 
Blue  booth;  as  well  as  Earl  Godwin,  Henry  J. 
Taylor,  Baukhage,  Leon  Henderson.  Bryson 
Rash,  Patricia  Doughertv,  and  the  editors  of 
Time  and  Life.  They  also  got  a  carefuUv 
reasoned  smnmary  every  night  by  no  less  a 
personage  than  Mark  Sullivan.  No  wonder 
Variety  said  that  the  Blue  had  the  "best  all- 
around  coverage"  of  the  Republican  Conven- 
tion of  any  net\\  ork. 

The  Democratic  Convention  was  covered 
■\dth  equal  thoroughness  and  news-flair;  not 
only  was  the  same  battery  of  Blue  commenta- 
tors again  on  hand,  but  their  ranks  were  aug- 
mented by  Walter  Kiernan  and  by  Clete 
Roberts,  Blue  war  correspondent  for  the 
Southwest  Pacific,  attached  to  General  Mac- 
Arthur's  headqp^iarters — who  served  at  the 
convention  as  a  special  roving  reporter.  Ernest 
K.  Lindley,  famed  Washington  correspondent 
for  Newsweek,  did  the  summarv  after  each 
session  exclusivelv  for  the  Blue. 

More  Stations^  More  Coverage 

From  the  viewpoint  of  stations  and  coverage, 
we  believe  the  man-size  fits.  The  most  recent 
development  has  been,  of  course,  the  purchase 
by  the  Blue  of  Station  KECA  in  Los  Angeles. 
Other  developments  include  the  moving  of 
WJZ  to  Lodi.  N.  J.,  so  that  this  station  now 
blankets  the  New  York  market;  and  the  addi- 
tion of  21  stations  to  the  Blue  since  January  1, 
1944. 

Progress  in  Programming 

Our  Daytime  Programming  philosophy  (based 
on  survey  findings  that  listeners  want  more 
than  serials,  they  -w  ant  variety)  is  proving  out. 
We  believe  we  are  now  man-size  in  listening. 
Hooper,  who  should  know,  says  that  taking 
the  morning  hours — 9  to  12 — the  Blue  has  been 
in  top  position,  i.e.  ahead  of  all  other  networks. 


every  month  fiom  January,  1944,  on.  That 
didn't  happen  by  virtue  of  one  program  which 
pushed  up  the  average,  but  by  virtue  of  con- 
sistent performance  all  through  the  morning. 
(Incidentally,  we  do  have  the  No.  1  rating 
morning  program  on  the  Blue — "Breakfast  at 
Sardi's.") 

And  it  begins  to  look  as  though  in  the  after- 
noon, we  are  going  to  duplicate  oiu*  morning 
performance. 

Another  program  point:  Since  January,  1942, 
the  Blue  has  originated,  produced  and  sold 
more  programs  than  an-s"  other  network.  We 
believe  the  reason  is  not  that  the  Blue  has  a 
corner  on  program  brains  or  ability  or  even 
money;  but  simply  that  we  are  honest  enough 
to  admit  we  haven't  such  a  corner  and  ^velcome 
brains  -when  thev  appear. 

Advertisers  Find  Net  Man-Size 

NoM'  comes  the  crircial  question:  do  advertisers 
think  we  have  grown  to  man-size?  Let  us  judge 
Avhat  thev  think  bv  Mhat  thev  do.  When  they  ■ 
bought  BLLE,  part  of  the  reason  may  have 
been  that  there  ^\'as  no  time  elsewhere;  but 
when  thev  renew  and  stav  on  the  Blue,  then  it 
must  be  because  the  Blue  delivers  audiences 
at  a  profitable  figure. 

In  the  2>eriod  Januarv-July,  1944,  we  added 
23  new  advertisers  to  our  roster  and  have  sold 
11  new  programs  to  old  advertisers.  When  vou 
turn  to  our  list  of  new  and  old  advertisers.  M  e 
invite  your  attention  to  two  factors: 

1 —  the  importance  of  the  advertisers  who  are  on  the 
BLUE  (figure  for  yourself  whether  they  are  the 
sort  who  wouhl  l>uy  a  network  because  they  like 
the  salesman's  hair-cut.  or  because  they  went 
results) 

2 —  the  type  of  program  and  the  caliber  of  the  artists 
|](more  and  more,  advertisers  are  investing  enough 

money  to  insure  good  shows  —  knoudng  that 
people  listen  to  programs,  not  to  kilocycles) 

Another  important  point  about  BLL^E  adver- 
tisers is  the  consistency  %\"ith  which  they  order 
the  full  BLL  E.  At  this  witing  there  are  36 
sponsors  whose  45  programs  were  so  ordered. 
Man-size  networks,  so  to  speak. 

Never  Too  Young  or  Too  Old 

In  addition  to  all  this  a\  e  believe  a\  e  are  doing 
a  man-size  job  of  covering  listeners'  interest. 
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They  are  (almost)  never  too  young  or  too  old 
to  get  pleasure  out  of  tuning  to  the  BLL  E. 

For  kids  of  pre-school  and  school  age,  we 
have  the  biggest  block  of  children's  programs 
of  any  network;  for  the  "bobby  sox"  age  we 
have  the  top  name  bands  of  the  country,  Spot- 
hght  Bands;  for  the  serious  minded  we  have 
the  Metropolitan  Opera,  the  Boston  Sym- 
phony, and  Town  Meeting  of  the  Air.  Check 
the  Blue's  summer  schedule — the  ne^v  comedy 
shows  make  us  perhaps  the  No.  1  comedy  net- 
work in  the  summer  with  a  challenge  to  old 
time  comedy  programs  retiu-ning  in  the  fall. 
Man-size?  You  be  the  judge. 

Now,  ho^v  about  the  part  our  net>\ork  is 
plaA  ing  in  the  industry:  let  us  be  content  with 
citing  the  fact  that  at  the  Conference  of  Edu- 
cation by  Radio,  held  in  May  at  Columbus,  O., 
our  representatives  were  far  from  silent.  We 
have  also  been  vocal  about  the  rating  service 
picture.  And  we  think  that  we  -were  pioneering 
for  all  radio  when  we  entered  the  International 
field  through  our  affiliation  with  a  group  of 
leading  stations  in  Brazil.  Also,  the  Blue  has 
its  eyes  and  its  mind  on  Television  and  FM. 

An  Industry  Job 

Our  national  advertising  campaign  is  man-size, 
too,  we  think.  We  have  long  beheved  that  the 
radio  industry  needed  and  would  benefit  from 
a  broad-gauge  advertising  campaign — a  year- 
round  "listener-relations"  project  designed  to 
dramatize  for  the  people  exactly  what  broad- 
casting was  doing  to  serve  them;  what  radio 
meant  in  terms  that  were  at  the  same  time 
broad  and  intimate.  In  other  words,  a  job  for 
the  industry's  leader.  That  job,  we  undertook. 

The  doing  of  so  many  things  in  ways  bigger 
than  we  have  ever  done  them  before  has  re- 
quired more  people — we  have  more  people. 
When  we  started  out,  February  1,  1942,  we 
had  407  people.  On  July  1,  1944,  our  payroll 
totaled  769.  Meantime,  138  of  our  men  and 
^\'omen  are  in  the  Armed  Forces  of  our  country. 

Living  Up  to  A  Slogan] 

One  final  remark:  you  might  think  from  what 
we  have  said  that  we  are  pretty  pleased  with 
ourselves.  Well,  we  are  not.  We  aren't  satisfied 
that  we  can't  do  better  -  and  we  are  going  to 
try  and  try  hard.  For  example,  we  have  under 
way  a  Blueprint  of  future  operations — to 
assure  the  best  possible  all-round  post'war 
service  to  listeners  and  advertisers.  Our  slogan 
is  "It's  easy  to  do  business  with  the  Blue." 
Sometimes,  we  are  sure,  it  isn't  so  easy- and 
realizing  the  fault  is  ours,  we  are  going  to  con- 
tinue Morking  and  improving  so  that  our 
slogan  will  be  true  in  every  sense  of  every  word. 


AMERICAN  BROADCASTING  SYSTEM.  INC. 


NEW  COAST-TO -COAST  ADVERTISERS  ON  THE  BLUE 

(Added  Since  January  J,  1944) 


ADVERTISER 

American  Cyanamid  Co. 

American  Meat  Institute 

Borden  Company 
*Bristol-Myers 
*Cummer  Products 

Elgin  \^  atch  Company 

Esquire,  Inc. 


Eversharp,  Inc. 
Falstaff  Brewing 
*Ford  Motor  Co. 


Co. 


Hastings  Mfg.  Co. 
Hires,  The  Chas.  E.  Co. 
Kem-Tone 

Larus  &  Brother  Co.,  Inc. 
Lockheed  Aircraft 
Manhattan  Soap  Company 
McKesson  &  Bobbins,  Inc. 
National  Board  of  Fire  Underwriters 
Owens-Illinois  Glass  Co. 
*Philco  Corp. 
Reader's  Digest 

**Serutan  Company 
Westinghouse  Electric] 


Aluminum  Co.  of  America 

Borden  Company 

Chatham  Blankets 

Chef  Boy-Ar-Dee  Foods 
*Clark,  D.  L.  Co. 

Curtis  Publishing  Co. 

General  Foods 

Grove  Laboratories 

Libby,  McNeill  &  Libby 

Luft  Co.,  George  W. 
*Pepper,  Dr.,  Co. 

Procter  &  Gamble 

**Ouaker  Oats 
RKO  Radio  Pictures,  Inc. 
Scripto  Mfg.  Co. 
*Sher\vin  Williams 
**Sweets  Co.  of  America 


Welch  Grape  Juice  Co. 

*New  program  for  old  advertiser  (change  or  replacement  > 
**AdditionaI  program  for  old  advertiser 


EVENING 

PROGRAM 

The  Doctor  Talks  It  Over 

Life  of  Riley 

Ed  Wynn 

Nit  Wit  Court 

My  Best  Girls 

Keep  Up  With  the  World 

Coronet  Story  Teller 

Coronet  Quick  Quiz 

Let  Yourself  Go 

Falstaff  Sho^v  (central  zone) 

Greenfield  Chapel  Service 

Early  American  Dance  Music 

Earl  Godwin 

Heidt  Time  for  Hires 

Dunninger  (formerly  sust.) 

Musical  Autographs 

The  Man  Called  X 

Scramby  Amby 

Joe  E.  Brown — Stop  or  Go 

Leland  Stowe  (formerly  sust.) 

Fred  Waring  &  His  Pennsylvanians 

Phiico  Summer  Hour 

America's  Town  Meeting  of  the  Air 

(formerly  sust.) 
Monday  Morning  Headlines 
Ted  Malone 

DAYTIME 

Ethel  Barrymore 

Fannie  Hurst  Presents 

(Women's  Service  Program) 

What's  Cookin"? 

Mary  Small  Revue 

The  Listening  Post 

Hop  Harrigan 

Leland  Stowe — Commentator 
My  True  Story  (formerly  sust.) 
Sammy  Kaye's  Tangee  Serenade 
Darts  for  Dough 
Breakfast  at  Sardi's 
Glamour  Manor 
The  Aunt  Jemima  Show 
Hollywood  Star  Time 
George  Hicks 
World  of  Song 
Kiernan's  News  Corner 
(East-Central  only) 

Time  Views  the  News  (formerly  sust.) 


DAY  &  TIME 


Fri. 

Sun. 

Fri. 

Tues. 

Wed. 

Sun. 

M-Fri. 

Sat. 

Tues. 

M-W-F 

Sun. 

Sat. 

Fri. 

Mon. 

Wed. 

Sat. 

Sat. 

Wed. 

Thurs. 

Sat. 

Thurs. 

Sun. 


10:30. 

10:00- 
7:00- 
8:30- 
8:30. 

10:30; 
9:55- 
9:55; 

10:30- 

11:00. 
8:00- 
8:00. 

10:00. 
7:00. 
9:00. 

10:00. 

10:30. 
7:00 

10:30 
7:15 
7:00 
6:00 


10:45 
10:30 
7:30 
9:00 
9:00 
11:00 
10:00 
10:00 
11:00 
11:15 
8:15 
8:.30 
10:15 
7:30 
9:30 
10:30 
11:00 
.  7:30 
11:00 
.  7:30 
•  7:30 
.  7:00 


Thul-s.  8:30-  9:30 
Sun.  7:15-  7:30 
M-W-F  10:15-10:30 


Sun. 

Sat. 

Sat. 

Sat. 

Sun. 

Tu.-Fri. 

M-F 

Sun. 

M-F 

Sun. 

Sun. 

M-F 

M-F 

M-F 

M-F 

Sun. 

Sun. 

M-W-F 


3:30- 
10:00- 
11:00- 
10:30- 
5:00- 
10:45- 
4:45- 
1:55- 
10:00- 
1:30- 
4:00- 
11:00- 
12:00- 
10:25: 
3:15- 
1:15- 
4:30- 
2:00- 


4:00 
10:30 
11:15 
10:55 
5:30 
11:00 
5:00 
2:00 
10:25 
1:55 
4:30 
11:15 
12:30 
10:30 
3:30 
1:30 
5:00 
2:15 


M-W-F    4:30-  4:45 


OLD  BLUE  ADVERTISERS  CONTINUING 

(Day  and  Evening) 


ADVERTISER 

Allis- Chalmers  Mfg.  Co. 
Bristol-Myers  Co, 
Carter  Products 


Clipper  Craft  Clothes 
Coca-Cola  Co. 

Ford  Motor  Co. 
General  Mills,  Inc. 

Gum  Laboratories 
Hall  Brothers 
Harvel  Watch  Co, 
Jergens,  Andrew,  Co, 


Kellogg  Co. 


Lehn  &  Fink 

Mail  Pouch  Tobacco  Co. 

Miles  Laboratories,  Inc. 

O'Cedar  Corp. 
Quaker  Oats  Co. 
Senitan  Company 
Sloan.  Dr.  Earle  S.,  Inc. 
Socony  \  acuum  Oil  Co. 
Sweets  Co.  of  America 
Swift  &  Company 
\i  antier  Co. 
\\  illiamson  Candy  Co. 


PROGRAM 

The  Boston  Symphony 
Parker  Family 
Keepsakes 
Deadhne  Dramas 
Jimmie  Fiddler 
Dorothy  Thompson 
Spotlight  Bands 
Morton  Downev 
Watch  the  World  Go  By 
Lone  Ranger 
Jack  Armstrong 
Hello  Sweetheart 
Meet  Your  Navy 
John  B.  Kennedy 
Walter  Winchel! 
Basin  Street 
Breakfast  Club 
Breakfast  at  Sardi'e 
Gil  Martyn — News 
Blind  Date 
Counterspy 
Quiz  Kids 
Lum  'N'  Abner 
Hot  Copy 

Terry  &  the  Pirates 
Drew  Pearson 
Gangbusters 
Raymond  Gram  Swing 
Dick  Tracy 
Breakfast  Club 
Capt.  Midnight 
Famous  Jury  Trials 


DAY  &  TIME 

STARTED 

Sat. 

8:30- 

9:30  PM 

Dec. 

25,  1943 

Fri. 

8:15- 

8:30  PM 

Oct. 

1,  1939 

Sun. 

8:30- 

9:00  PM 

Sept. 

5,  1943 

Sun. 

12:00-12:30  Mid. 

Dec. 

26,  1943 

Sun. 

9:45-10:00  PM 

Mar. 

2,  1942 

Sun. 

8:15- 

8:30  PM 

Mar. 

19,  1942 

M-Sat. 

9:30- 

9:55  PM 

Sept. 

21,  1942 

M-Fri. 

3:00- 

3:15  PM 

Feb. 

8,  1943 

M-Fri. 

8:00- 

8:15  PM 

July 

12,  1942 

M-W-F 

7:30- 

8:00  PM 

May 

4,  1942 

M-W-F 

5:30- 

5:45  PM 

Aug. 

31,  1942 

Sat. 

5:45- 

6:00  PM 

Dec. 

18,  1943 

Fri. 

8:30- 

9:00  PM 

Aug. 

21,  1942 

Sun. 

1:00- 

1:15  PM 

Dec. 

19,  1943 

Sun. 

9:00- 

9:15  PM 

Sept. 

2,  1934 

Sun. 

9:15- 

9:45  PM 

April 

4,  1943 

M-Fri. 

9:45-10:00  AM 

July 

5,  1943 

M-Fri. 

11:15-11:30  AM 

May 

3,  1943 

M.Fri. 

11:30-11:45  AM 

Aug. 

9,  1943 

Mon. 

8:30- 

9:00  PM 

Oct. 

25,  1943 

Mon. 

9:00- 

9:30  PM 

Sept. 

28,  1942 

Sun. 

7:30- 

8:00  PM 

Sept. 

4,  1940 

M -Thurs. 

8:15- 

8:30  PM 

Sept. 

29,  1941 

Sun. 

5:30- 

6:00  PM 

Aug. 

29,  1943 

M-Fri. 

5:00- 

5:15  PM 

Feb. 

1.  1943 

Sun. 

7:00- 

7:15  PM 

Oct. 

12,  1941 

Fri. 

9:00- 

9:30  PM 

Oct. 

14,  1940 

M-Thurs. 

10:00-10:15  PM 

Sept. 

2»,  1942 

M-Fri. 

5:15- 

5:30  PM 

Mar. 

15,  1943 

M-Sat. 

9:30- 

9:45  AM 

Feb. 

8,  1941 

M-Fri. 

5:45- 

6:00  PM 

Sept. 

28,  1942 

Tues. 

9:00- 

9:30  PM 

Nov. 

11,  1940 
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KRLD,  Daihs,  Texas 

.  .  .  You  have  perfected  AP  fo 
an  all-time  high  in  radio  news 
service:. 

Clyde  Remberf 
Managing  Direc'c 


available  through 

PRESS  ASSOCIATION,  INC 

30  Botketeifif  r  Ploia 
N-w  Ycrk,  N.  Y 


^0'  250,000  PROSPECT!; 
IN  THE  SABINE  AREA  OF  TEXAS 

KFDM 

Blue  Network,  560  K.  C,  1,000  Watts 
BEAUMONT,  TEXAS  MEANS  BUSINESS 

lepresented  by  the  Howard   H.  Wilson   Company  * 


GEORGIA 


Peabody  Awards 
Chairmen  Chosen 

NAB  Releases  List  of  Local 
Committee  Heads  for  1944 

THE  NAB,  through  Dorothy  Lewis, 
coordinator  of  listener  activity,  last 
week  leleasei  a  list  of  the  local 
chairmen,  who  will  set  up  com- 
mittees to  select  and  bring  radio 
prog,  ams  to  the  attention  of  the 
1944  Peabody  Awards  (National) 
Committee. 

L'st  of  chairmen  follows,  with 
areas  indicated  in  parenthesis: 

George  Jenning?,  director,  Chicago  Ra- 
dio Council  (Chicago):  Mrs.  G.  B.  Pal- 
mer, regional  d. rector,  listener  interests, 
Minnesota  Rad,o  Council,  Minneapolis 
(Minn.)  :  Mrs.  Hazel  Hillis,  director,  Di-s 
Moines  Radio  Council  (Des  Moines);  Mrs. 
W.  F.  Ottman,  pres.  Omaha  Radio  Coun- 
cil (Omaha)  :  Sherman  Lawton,  radio  di- 
rector, Stephens  College  (Columbia,  Mo.); 
Mrs.  R.  O.  Baker,  pres.  Kan  as  City  Ra- 
dio Council  (Kansas  City)  :  Mrs.  A.  E. 
Galaway,  American  Legion  Auxiliary 
(Tulsa);  Mrs.  N.  B.  Will. ams,  League  of 
Women  Voters,  O.ilahoma  City  (Okla. ): 
Mr.  John  Gunstream,  direci-or.  radio- 
visual  education.  State  Dept.  of  Educa- 
tion, Austin  (Tex.);  Mrs.  M.  T.  Lirse, 
Intermountain  Rj.dio  Council,  Salt  Lake 
City  (Utah). 

E.  T.  Anderson,  Great  Falls  High 
School  (Great  Falls,  Mont.)  :  Mrs.  D.  J. 
Marble,  Seattle  Radio  Council  (Wah.); 
Mrs.  A.  V.  Overman,  pres.,  Sp  jkane 
Radio  Council  (Spokane)  :  Mrs.  George 
Struve.  pres.,  Sacramento  Radio  Council 
(Sacramento)  ;  Mrs.  R.  H.  Marvin,  re- 
gional director,  NAB  listener  a:"tivity 
(Los  Angeles)  :  Mrs.  Margaret  Girdier, 
San  Francisco  Public  Library  (San  Fran- 
cisco) . 

Mrs.  Clifford  Weiden,  Maine  Federation 
of  Women's  Clubs  (Me.);  Mrs.  Marguerit 
Clifford,  Frarklin  (N.  H.)  ;  Mrs.  Dorotny 
Kraus,  vice-pre?.,  Boston  Radio  Council 
(Boston);  Mrs.  Edwin  W.  Malmros  (Buf- 
falo) ;  Mrs.  George  Howard,  'ational  ndio 
chairman,  D.iughters  of  the  Araeri'-an 
R  volution  (Rochester);  Kenneth  Bart- 
lett,  (Syracuse);  Mrs.  Adelaide  Navais. 
Northe  stern  Radio  Council  ( Schenectadv  ) ; 
Mrs.  R  bert  Cornelison,  pr^s.,  N.  J.  Ra- 
dio Council  (N.  J.)  ;  Prof.  Herb- rt 
Oiander,  Pitts' urgh  U.  (Pittsburgh);  Mrs. 
F.  H.  Linkenberg,  pres.,  Louisville  Riilio 
Council  (Louisville)  :  Mrs.  Arch  Trawick, 
pres..  Middle  Tennessee  Radio  Council 
(Na  hville). 

Mrs.  Gertrude  Broderick,  sect..  Federal 
Radio  Education  Committee,  U.  S.  Office 
of  Education  (Washington):  Mrs.  J.  D. 
Robirson,  Federation  of  Women's  Clubs, 
Wallace  (Eastern  N.  C.)  ;  Mrs.  Herman 
Warren,  pres.,  Winston-Salem  Radio  Coun- 
cil (Winston-Salem,  N.  C.)  :  Mrs.  Paul 
M.  Munro,  Columbus  Public  Schools  (Co- 
Imbus.  Ga.);  Mr.  Theodore  R.  Wright. 
Board  of  Education  (Birmingham,  Ala); 
Mrs.  Henry  C.  Chri  tian,  pres..  Radio 
Council,  Greater  Cleveland  ( Clev-laid ) ; 
Mrs.  J.  P.  Duncan,  Akron  U.  (Akron); 
Harry  Lamb,  rad"o  div'sion,  Toledo  Pub- 
lic Schools  (Toledo):  Mrs.  F.  L.  Batkin, 
Irdiana  Federation  of  Women's  Clubs 
(Muncie,  Ind. )  ;  Blanche  You^g,  radio 
director,  Indianapolis  Public  Schools  (In- 
dianapolis) :  Mrs.  C.  C.  Wil-y.  Parent- 
Teacher   Assn.,   Champaign  (111.). 


710  kc  Case  Opened 

TWO  LONG  pending  applica- 
tions for  assignment  on  the  710  kc 
channel  were  reopened  by  the  FCC 
last  week  on  petitions  from  WHB 
Kansas  City  and  WTCN  Minne- 
apolis. The  Commission  reopened 
the  record  for  further  hearing  on 
the  WHB  request  for  a  shift  from 
880  kc  with  1,000  w  daytime  only, 
to  710  kc  with  5,000  w  fulltime, 
using  a  directional.  The  station 
has  sought  fulltime  for  a  decade. 
WTCN  has  asked  for  further 
hearing  on  its  application  to 
change  its  frequency  from  1280  kc 
with  5,000  w  day,  1,000  w  night, 
to  710  kc  with  10,000  w  fulltime. 
using  a  directional  antenna  at 
night. 


WESTINGHOUSE  RADIO  WORKSHOPS^ 

End  of  Second  Year  Train:ng  Sessions  Finds 
 StaHons  Ready  to  Expand  Course  


ON  COMPLETION  of  the  Workshop  course  offered  by  WBZ  Bostoi 
in  cooperation  with  the  Boston  U.  Summer  School,  Ethel  L  Parker, 
teacher  of  the  blind  employed  by  the  Massachusetts  Dept.  of  Educatior 
recei\es  a  certificate  frcm  C.  S.  Young,  general  manager  of  the  Westing 
house  station.  Interested  participants  are  W.  B.  McGill,  supervisor  o 
advertising  for  Westinghouse  in  Philadelphia,  and  Mrs.  Doris  Corwltk 
assistant  to  the  NBC  Public  Service  Counselor. 


AT  THE  CONCLUSION  of  its 
second  year,  plans  are  now  be'ng 
formulated  in  both  Philadelphia 
and  Boston  for  an  extension  of  the 
course  through  the  fall  and  winter 
Tvo'ifhs  of  the  Westinghouse  Rai  io 
Stations'  "Radio  Workshop",  it  was 
announced  a  short  time  ago  after 
the  testimonial  dinner  given  sta- 
tion officials  July  27  which  brought 
to  a  close  the  second  annual  West- 
inghouse Summer  Workshop  at 
KYW  Philadelphia.  Special  in- 
struction by  station  personnel  will 
be  given  in  script  writing  and 
radio  production  methods  this  fall. 

Tested  Elsewhere 

The  workshop  plan  for  training 
school  teachers,  principles  and  sup- 
ervisors in  the  techniques,  utiliza- 
tion and  evaluation  of  radio  for 
educational  purposes  wts  ori?- 
inated  at  KYW  Philadelphia  by 
Gordon  Hawkins,  program  super- 
visor of  Westinghouse  Stations,  in 
cooperation  with  the  Philadelphia 
Board  of  Public  Education.  A  num- 
ber of  universities  have  sent  repre- 
sentatives to  Philadelphia  to  study 
the  plan  which  brings  the  edu- 
cators into  direct  contact  with  pro- 
fessional workers  in  all  phases  of 
radio  activities  for  demonstration 
and  instructions  in  radio  procedure 
and  techniques. 

Patterns  evolved  during  1943  at 
KYW  were  applied  this  year  in 
the  Pittsburgh  and  Boston  Work- 
shops. The  Boston  Radio  Work- 
shop, conducted  by  WBZ,  was  di- 
rected throughout  its  11  sessions 
by  George  Slade  of  the  station's 
staff,  and  ended  Aug.  11.  The 
KDKA  Pittsburgh  Workshop  was 
r'irected  by  Robert  White,  program 
manager  and  ran  through  10  ses- 
sions until  Aug.  4, 

An  interesting  experiment  was 
conducted  during  the  Workshop 
Session  in  Philadelphia  with  the 
addition  to  the  adult  classes  of  a 
special  group  of  school  pupils  of 
varying   ages   taking  a  parallel 


course  with    the   teachers.  Th( 
froup  took  part  in  actual  educa 
tional  broadcasts  and  served  als: 
to   interpret  to   their   school  in 
structors  the  attitude  and  the  need: 
of  teen  age  students  in  relation  t(t 
radio.    Arrangements    are  mad(l 
wherebv  Philadelphia  school  teach  ' 
ers     attending    these  Workshop 
classes  may  elect  to  receive  coUegt 
credits  for  the  work. 

Guest  speakers  during  the  1944  i 
Philadelphia  Workshop  compriseci 
the  following: 

L.  W.  Joy,  KYW  manager:  J.  E.  Ban 
dino,  KDKA  Pittsburgh  manager:  Dont 
Bennett,  KYW;  W.  E.  Galleher.  KYW 
educational  director:  Joseph  Derbyshire 
KYW  ;  Robert  Heckert,  news  commenlaloi 
and  foreign  correspondent,  KYW  ;  Edwarc 
Skotch.  program  department,  KYW;  Marj 
Margaret  Kearney.  Philadelphia  Catholit 
Schools :  J.  P.  Begley,  pro-jram  manager, 
KYW;  A.  L.  Boss,  program  department, 
KYW:  Betty  Jordan,  home  econnmiiit, 
KYW;  Ernest  Gager,  chief  ergineer.  KYW; 
James  W.  Gantz,  pu'  licity  director,  KYW; 
Eleanor  Ulmer,  promotion  manager,  KYW  ; 
Dorothy  L'jwis,  coordinator  of  listener  ac- 1 
tivities.  NAB:  Walter  Evans,  vice-president' 
Westinghouse  Electric  &  Mfg.  Co.:  B.  A.  | 
McDonald,  ge-'eral  sales  manager.  WRS  i 
Ipc.  :  F.  P.  Nelson,  manager  shortwave  and' 
television,  WRS  Inc.;  Don  Lerch.  U.  S. 
Dept.  of  A<'riculture;  Rnt'n  Wells,  home 
economist,  KYW ;  Gertrude  Broderick,  U. 
S.  Dept.  of  Edu"atio->  •  Gordon  H-'wki-s, 
program  supervisor.  WRS  Inc.;  F.  P.  Nel- 
son, shortwave  a'^d  television  manager, 
WRS  Inc.:  1-ee  B.  Wailes,  p^neral  manager, 
WRS  I"".:  C.  E.  Ar-ev.  NAB:  D-^ris  Cor- 
w  th.  NBC:  W.  B.  M'-G'll.  advertising  niid 
promotion  manager,  WRS  Inc.;  LeRoy  Mil- 
ler, KYW. 
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Sateveposl  on  70 

CURTIS  PUB.  CO.,  Philadelphia, 
which  recently  added  KYW  Phil- 
adelnhia  to  its  list  of  stations  pro- 
moting Saturday  Evening^  Post,  is 
using  one-minute  transcribed  spot 
announcements  at  varying  intervals 
on  some  70  stations  in  17  markets 
throughout  the  country.  Promotion 
on  these  stations  will  extend 
through  1945.  Curtis  also  sponsors 
The  Listening  Post  on  77  Blue  Net- 
work stations,  Tuesdays  and  Fri- 
days, 10:45-11  p.m.  Agency  is  Mac- 
Farland,  Aveyard  &  Co.,  New  York. 
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national  names  sponsored  LOCALLY 
. .  .make  WXYZ  a  Sreat  station! 


Broadcastins;  Leaders  Us< 


WMFM  (Mihvaukee). 
Licensed  to  the  Journal 
Company  (WTMJ). 


WEN  A  (Detroit)  FM  tower  atop  the  Pen- 
obscot Bidlding.  Licensed  to  the  Evening 
News  Association  (WW J). 


WNBF-FM  (Binghamton,  New  York). 
Licensed   to    Wylie   Jones  Advertising 
Agency. 

In  1938  when  frequency  modulation 
first  caught  the  attention  of  the  broad- 
casting field,  Radio  Engineering  Lab- 
oratories had  already  collaborated 
with  Major  E.  H.  Arnnstrong,  the  in- 
ventor of  FM,  in  installing  the  first  FM 
transmitter  (W2XMN,  Alpine,  N.  J.). 

Practically  all  the  broadcasting 
leaders  since  1938,  to  the  advent  of 
World  War  II,  who  were  interested  in 
FM,  installed  REL  FM  transmitters.  Since 
the  war,  all  FM  transmitter  orders  for 
commercial  use  have  been  frozen,  but 
when  peace  comes  REL  will  be  ready 
to  serve  the  broadcasters  in  all  their 
FM  needs.  REL  has  kept  abreast  of 
every  FM  development,  and  its  war 
orders  have  added  years  of  experience 
that  will  prove  valuable  to  prospective 
owners  of  post-war  FM  stations. 


RADIO  ENGINES 


anc 


REL-FM  EQUIPMENT 


WMTW fM/.  Washington -Boston).  Li- 
censed  to    the   Yankee  Netivork,  Inc. 

REL  INSTALLATIONS 

|W2XMN     50KW   Major  Armstrong's  Station 

I  (Alpine,  N.  J.) 

50KW   Yankee  Network 

(Boston) 


WGTR 
WENA 
WMFM 
WMTW 


50KW    Evening  News  Assoc. 

(Detroit) 


50KW   Milwaukee  Journal 

(Milwaukee) 

lOKW   Yankee  Network 

(Mt.  Washington,  N.  H.) 

WFIL-FM    lOKW   WFIL  Broadcasting  Co. 

(Philadelphia) 

I  WELD        lOKW  WBNS  Inc. 

(Columbus,  O.) 

WNBF-FM  3  KW   Wylie  B.  Jones  Adv. 

(Binghampton,  N.  Y.) 

WHFM       3  KW    Stromberg  Carlson  Co. 

(Rochester,  N.  Y.) 

WHEF        3  KW   WHEC,  Inc. 

(Rochester,  N.  Y.) 

WQXQ      1   KW   N.  Y.  Times 

(New  York  City) 

WNYE        1   KW    City  of  New  York 

( Educational ) 

WBOE        1   KW    City  of  Cleveland 

'  (Educational) 


WGTR  (Paxton-Boston). 
Licensed  to  the  Yankee 
Network,  Inc. 


WFIL-FM  (Philadelphia).  Licensed  to  WFIL 
Broadcasting  Company. 


RING  LABS.,  INC 

<?itu.  A/.  ' 


Radio  On -the -Spot  Coverage 
Takes  Long  Stride  Forward 

Army's  299  Transmitter  Is  Used  for  Combined 
Network  Broadcast  of  Landings  in  France 


RAPID,  on-the-spot  war  coverage 
by  radio  took  a  long  stride  for- 
ward last  week  when  the  initial 
announcement  from  Rome  of  Al- 
lied landings  in  Southern  France 
was  followed  immediately  by  a 
brief  broadcast  from  aboard  a 
landing  craft  lying  just  a  few  hun- 
dred yards  off  the  invasion  shore. 

The  Ariiiy's  public  relations 
transmitter  with  the  assault  forces 
first  contacted  headquarters  in 
Rome  at  3:35  EWT  Tuesday  morn- 
ing. Brief  service  messages  were 
exchanged  in  which  final  plans 
for  the  dramatic  announcement 
and  broadcast  were  made. 

Transmitter  Moved  Ashore 

At  6:10  a.m.  EWT  the  Army 
in  Rome  flashed  the  news  of  the 
landings  and  switched  immediately 
to  the  beachhead  from  which  point 
Correspondent  Chester  Morrison 
spoke,  representing  the  combined 
American  networks.  The  Army 
transmitter  was  operated  with 
only  a  whip  antenna,  but  the  sig- 
nal was  picked  up  in  Rome  and 
relayed  to  New  York. 

At  11:30  the  morning  of  D-Day, 
Capt.  Frederick  0.  Wickham,  Oiti- 
cer  in  Charge,  moved  the  transmit- 
ter ashore.  It  was  set  up  in  a  pine 
grove  near  the  beach,  a  tempo- 
rary double  antenna  erected  in 
double  time,  and  an  hour  and  a 
half  after  the  Army  radio  men  first 
stepped  ashore  a  broadcast  began 
in  which  Eric  Sevareid  and  Ches- 
ter Morrison,  U.  S.  network  rep- 
resentatives, and  Vaughn  Thomas 
of  the  British  Broadcasting  Corp., 
voiced  their  eyewitness  accounts  of 
the  invasion.  The  broadcasts  were 
heard  in  America  with  almost 
perfect  claritv. 

The  Army  Public  Relations 
transmitter  which  was  moved  in 
D-Day  is  a  standard  Army  Signal 
Corps  "299"  transmitter,  a  small, 
compact,  mobile  250-watter.  It  op- 
erates on  either  code  or  voice  and 
is  now  being  used  for  both — press 
copy  :s  moved  on  CW  and  radio 
material  by  voice.  Throughout 
T'-Day  morning  and  thereafter, 
the  transmitter  was  sending  press 
copy  when  not  in  use  for  voice. 

Overall  planning  for  the  radio 
operation  in  Southern  France  was 
under  the  direction  of  Capt.  Law- 
rence G.  Hoover,  Communications 
Officer  for  PRO  AFHQ.,  and  Lt. 
Robert  Eckhouse,  Radio  Officer, 
PRO  AFHQ.  Both  were  in  Rome 
"sweating  out"  the  initial  broad- 
casts from  the  Riviera. 

The  general  plan  for  radio  cov- 
erage of  all  important  Army  op- 
erations are  coordinated  by  the 
theater  public  relation.,  staff  with 
Radio  Bran2h,  Bui-eau  of  Public 
Relations,  War  Dept.,  Washing- 
ton, The  Radio  Branch  then  coor- 
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dinates  plans  with  the  networks, 
giving  them  sufficient  advance  no- 
tice to  make  practicable  broad- 
casting plans,  but  at  the  same  time 
preserving  the  required  security 
for  the  operations  themselves. 

Wire  Recording  Heard 

In  addition  to  the  transmitter, 
portable  wire  recorders  were  cai'- 
ried  in  D-Day  by  three  members 
of  the  public  relations  staff  of  Al- 
lied Force  Headquarters  for  the 
Mediter  anean.  They  were  Lt. 
Carl  Zimmerman,  who  was  program 
director  of  WEMP  Milwaukee;  Lt. 
Daniel  Sutter,  former  NBC  pro- 
ducer; and  Corp.  Jay  McMullen, 
previously  with  the  Princeton  U. 
station  of  "Gaspipe  Netwoik"  lame. 

Their  job  was  to  record  graphic 
descriptions,  interviews  and  im- 
pressions of  the  landing  assault 
and  subsequent  operations. 

A  feature  recorded  by  Lt.  Zim- 
merman was  used  by  the  Army 
Hour  Aug.  20,  received  by  short- 
wave from  Rome.  In  it  Lt.  Zim- 
merman did  ad  lib  interviews  with 
two  parachutists  who  had  partici- 
pated in  the  ussault.  The  record- 
ing was  made  on  a  hillside  com- 
mand post  inside  France  just  a 
few  moments  after  the  seaborne 
forces  had  broken  thru  to  the  area 
held  by  the  airborne  units.  The 
participants  had  just  captured  300 
Germans. 

The  wire  recorder  permitted  the 
int3rview  to  take  place  while 
scenes  and  impressions  were  still 
vivid  in  the  minds  of  the  para- 
chutists. 

This  eyewitness  coverage,  by 
both  direct  shortwave  and  wire  re- 
corder, was  the  culmination  of 
years  of  effort  on  the  Army's  part 
to  speed  news  of  new  operations 
to  the  soldiers  of  the  home  front. 
With  each  succeeding  campaign 
the  radio  reporters  have  spoken 
from  points  closer  and  closer  to 
the  battle  front. 

RCA  Sets  Up 

First  successful  broadcasts 
from  Italy  came  from  Naples, 
when  the  Allied  armies  were  fight- 
ing just  a  few  miles  to  the  north. 
There  a  1  kw  transmitter  was  in- 
stalled and  operating  a  few  days 
after  the  Nazis  had  been  driven 
from  the  city.  Naples  was  at  that 
time  the  closest  point  to  the  land 
fighting  from  which  radio  men  had 
spoken. 

As  the  situation  consolidated  in 
Italy,  RCA  Communications  in- 
stalled a  transmitter  in  Naples  and 
opened  a  voice  circuit  direct  to 
New  York.  Prior  to  that  time  all 
transmissions  from  Italy  had  been 
relayed  through  the  Army-oper- 
ated French  transmitter  in  Algiei'S. 
a  10  kw  shortwave  station  which 


A  SCRIPT  for  the  Armed  Forces 
Network,  the  broac'casting  service 
designed  to  entertain  and  inform 
the  European  invasion  forces 
[Broadcasting,  June  12]  gets  a 
last-minute  check  from  (1  to  r, 
standing)  Sgt.  Vick  Knight,  former 
producer  of  the  Army  Hour  and 
previous  to  that  head  of  radio  for 
Foote,  Cone  &  Beldinp",  and  Sgt. 
Casper  S.  Kuhn,  former  NBC  an- 
nouncer known  on  the  air  as  Dick 
Dudley.  Maj.  John  S.  Hayes  (seat- 
ed), was  assistant  director  of  pro- 
gram operations  of  Mutual,  New 
York,  before  being  called  to  duty. 


had  been  taken  over  on  Nov.  8, 
1942.  Before  the  Naples  operation 
all  voice  transmissions  from  the 
Western  Mediterranean  had  been 
of  necessity  restricted  to  Algiers 
origination. 

After  the  opening  of  RCAC  in 
Naples,  the  Army  moved  its  oper- 
ation forward,  beginning  transmis- 
sion direct  from  the  Anzio  beach- 
head. That  continued  until  the  tri- 
umphant march  into  Rome. 

In  planning  for  the  m.ove  into 
Rome  Army  radio  men  developed 
a  means  of  broadcasting  from  the 
Italian  capital  the  day  of  occupa- 
tion. It  was  by  use  of  Signal  Corps 
299  transmitter,  same  as  the  one 
which  was  used  again  last  week 
in  the  Southern  France  operation. 
The  transmitter  was  mounted  in 
a.  2V2  ton  truck,  a  collapsible  an- 
tenna constructed  for  beaming 
either  to  Naples  or  Algiers,  a  GI 
generator  mounted  in  a  trailer  at- 
tached to  the  truck,  and  the  car- 
avan moved  ofi^  to  join  the  spear- 
head for  the  attack  toward  Rome. 
With  this  transmitter  radio  cor- 
respondents broadcast  from  a  hill 
on  the  outskirts  of  Rome  a  few 
hours  before  the  city  was  actually 
occupied,  and  from  within  the  city 
just  a  few  hours  later. 

The  Army  transmitter  which 
had  been  used  in  Naples  first  was 
then  moved  to  Rome  to  establish 
a  more  satisfactory  day-to-day  cir- 
cuit with  New  York  via  Algiers. 
Now  RCAC  is  beginning  opera- 
tions in  Rome  and  the  Army  trans- 
mitter is  bein^j  freed  for  move- 
ment to  forward  areas  where  the 
correspondents  speak  simultane- 
ously with  the  guns. 


FOR  THE  SECOND  successive  year 
Mutual  will  pre.?ent  weekly  concerts 
by  the  Cleveland  Symphony  Orchestra 
from  WHK  during  the  fall  and  winter 
starting  Oct.  1.5  in  -the  Sunday  7-8 
p.m.  period. 


Radio  installation 
Aid  Pacific  New 

Navy  Sets  Up  Pearl  Harbo  1 
And    Guam  Facilities 

INSTALLATION  of  radio  facil 
ties  to  expedite  news  from  t; 
Central  Pacific  was  announc; 
last  week  by  the  Navy  Dept.  Tv; 
new  studios  will  be  erected,  or, 
at  Makalapa,  Pearl  Harbor,  usin 
the  available  RCA  facilities,  th 
other  at  Guam,  where  a  Nav 
transmitter  will  form  the  base  c 
operations  for  radio  coverage. 

The  Pearl  Harbor  studio  wi 
permit  radio  correspondents  t 
broadcast  the  news  immediate! 
after  it  has  been  received  an 
passed  on  by  the  censor  at  head 
quarters.  The  studios  will  hav 
disc  recording  equipment  and  wii 
be  prepared  at  all  times  to  censo 
and  edit  film  record.ngs  as  s«o: 
as  they  are  received.  Two  pro 
grams  can  be  fed  simultaneous!; 
over  the  RCA  facilities. 

Available  to  BBC 

The  first  radio  in  the  Centra 
Pacific  designed  specifically  fo 
the  conveyance  of  combat  news 
the  Guam  transmitter  can  be  usee 
for  voice  broadcast,  for  filing  pres 
copy  and  for  radio  picture  trans 
mission.  Its  source  of  power  is  ; 
Diesel  generator.  Facilities  will  bi 
available  to  both  Amarkan  anc 
BBC  radio  correspondents,  anc 
network  recording  teams  will  hi 
based  there.  The  station  also  make; 
poss.ble  the  immediate  broadcas' 
of  Marine  combat  recordings,  here- 
tofore flown  to  the  States. 

Planes  will  be  provided  to  fl^ 
back  on-the-scene  accounts  of  ac- 
tion to  be  broadcast  from  the  Guait 
station.  The  equipment  will  recorc 
film  up  to  5,00J  cycles  as  compared 
with  the  3,500  cycles  used  in  Eu- 
ropean operations. 

In  addition  to  the  two  stations 
the  Navy  has  agreed  to  allow  live 
broadcasts  to  originate  from  flag- 
ships in  the  center  of  action,  sub- 
ject to  the  tactical  commander's 
approval.  From  the  ship's  radio, 
the  broadcasts  will  be  shortwaved 
to  Guam  and  relayed. 

Staffing  the  Guam  radio  will  be 
the  team  that  handled  the  Navy 
radio  coverage  of  the  Normandy 
landings  in  June:  Lieut.  James  C. 
Shattuck,  USNR  -  radio  officer; 
Lt.  Marvin  F.  Royston,  USNR 
engineer  in  charge;  Radio  Techni- 
cian 1st  Class  Charles  Chrismon, 
assisted  by  other  personnel.  Lt. 
Comdr.  J.  Harrison  Hartley,  USNR 
Officer-in-Charge,  Radio  Section, 
Navy  public  relations  vnll  super- 
vise installation  and  the  start 
operations. 

Arrangements  for  the  Pacific 
news  coverage  were  made  two 
weeks  ago  by  Rear  Ad^'.  A.  S.  Mer- 
rill, USN,  director  of  public  rela- 
tions, who  made  a  tour  of  the  area 
accompanied  by  Lt.  Comdr.  Hart- 
ley; Comdr.  Walter  Karig,  USNR, 
officer  in  charge  of  the  magazine 
and  book  section;  Comdr.  A.J.  Bol- 
ton, USN  (ret.),  assistant  direc- 
tor of  public  relations.  West  Coast; 
Maj.  John  H.  Dillon,  USMC,  spe- 
cial assistant  to  the  Secretary  of 
the  Navy;  Lt.  Royston;  George 
W.  Healy,  OWI;  Ray  Mackland, 
Life  Magazine,  representing  the 
Roto-Photo  pool. 


BROADCASTING    •    Broadcast  Adrertising 


CHAIN  television  is  liere!  With  the  recent 
dedication  of  the  new  Philco  Relay  Trans- 
mitter at  Mt.  Rose,  N.  J.,  the  first  Television 
Network,  linking  Philadelphia,  New  York 
and  Schenectady,  is  in  actual  operation  today. 
Now  Philadelphians  enjoy  clear  reception  of 
programs  from  New  York  through  their  local 
Philco  television  station.  Thus  the  first  step 
has  been  taken  through  which  millions  will 
eventually  witness  events  that  take  place  thou- 
sands of  miles  away  .  .  .  by  television. 

HOW  PHILCO  RESEARCH  SPEEDS 
THE  ADVANCE  OF  TELEVISION 

This  first  television  network  is  an  example 
of  bow  Philco  research  is  working  to 
establish  transmission  principles  which 
can  extend  chain  television  broadcasting  from 
coast  to  coast.  At  the  same  time,  Philco  re- 
search is  improving  the  clarity,  sharpness  and 
detail  of  the  television  picmre  ...  so  that  future 
television  sets  will  have  the  greatest  possible 
sales  appeal.  Thus  in  two  ways ...  by  helping  to 
broaden  the  market  for  television,  and  by  de- 
signing a  more  saleable  product  for  that  market 
.  .  .  Philco  leads  toward  the  goal  of  television 
as  tomorrow's  "billion  dollar  industry." 

Radio  Hall  of  Fame  Orchestra  and  Chorus. 
Tune  in  Sundays,  6  P.M.,  E.  W,  T.,  Blue  Network 

★ 

BACK  THE  ATTACK— BUY  WAR  BONDS 


WITH  PROGRAMS  UKE  THESE, 
«  mWISlON  STATION  WPTX 
PHILCO              "^^.^.^N  BROADCASTING 
HAS  PIONEERED  IN  TEtEVISlO^^   

10^2  Philco  has 
ired'and  operated  its 
::;n  television  station  a 

rich  laboratory  of  re 
search  and  experience 
S  television  progress. 

  The  Philco  station  has 

Revised  football,  boK- 
U,  wrestling  and  other 

SSrdirlcffrom  the 
scene  of  action. 


Movies,  variety  acts,  dra- 
Sc  sketches,  illustrated 

oew5  talks  and  civic  pro- 
grSs  have  been  te  evised 

from  the  Philco  studios. 


\Jive  them  what  they  want 

Ask  a  veteran  showman  how  to  attract  audiences,  and  he'll  probably 
answer,  "Giv^e  them  what  they  want!"  But  with  radio  audiences, 
that's  a  pretty  big  order.  They  want  everyt /zing —  and  they  want  the 
SesL  Few  stations  could  hope  to  hll  this  order  without  help.  World 
Broadcasting  gives  them  that  help. 

The  World  Library  ot  electrical  transcriptions  puts  into  the 
hands  of  stations  exactly  what  the  public  wants.  The  four  thousand 
individual  selections  cover  everything  needed  for  balanced  program- 
building.  This  basic  library  is  constantly  kept  fresh  by  the  addition 
of  fifty  or  more  new  selections  each  month. 

But  variety  is  only  the  Jirst  requirement.  Radio  listeners  want 
to  hear  the  artists  and  orchestras  they  have  voted  tops.  So  World  gives 
them  such  talent  as  Jimmy  Dorsey,  The  Andrews  Sisters,  Duke 


First,  Western  Electric  Vertical 
Recording  System  —  the  most 
advanced  equipment  and 
recording  technique  —  is  used  to 
*>roduce  the  W orld  nvax  master. 


Then,  the  quality  of  the  origi- 
nal recording  is  captured  in 
metal  by  sputtering^''  a  gold 
surface  only  2  one-millionths  of 
an  inch  thick  on  the  luax  master. 


Finally,  each  disc  is  molded  in 
fine  grained,  flexible,  moisture 
proof  Vinylite,  resulting  in  high 
fidelity,  elimination  of  back- 
ground noise,  and  long  luear. 


.  .  A  LARGE  ORDER! 


Ellington,  Dorothy  Lamour,  Kenny  Baker,  Wood)^  Herman  — and 
scores  of  others  with  tremendous  followings.  In  World's  own  studios, 
these  stars  have  every  advantage  of  sympathetic  direction  and  the 
world's  finest  technical  facilities. 

World  takes  over  a  further  part  of  the  program  manager's  burden 
with  the  Continuity  Service.  This  consists  of  seventy-eight  complete 
continuities  each  week,  in  quarter-  and  half-hour  periods.  Written  by 
World's  staff  of  experts,  these  shows  make  first-class  sustaining  or 
sponsored  programs. 

The  high  fidelity  of  World  recordings  is  famous  among  radio  men. 
In  a  recent  poll,  a  large  majority  of  radio  engineers  voted  the  World 
Vertical-Cut  Wide-Range  transcriptions  the  highest  quality  I'eproduction. 

A  ★  * 

For  a  detailed  explanation  of  World  services,  write  to  World  Broadcasting 
System,  Inc.,  711  Fifi:h  Avenue,  New  York  22.  New  York. 

Transcription  Headquarters 

WORLD  BROADCASTING 

S  Y  S  T  E  31  .  INC. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 


NEW  YORK  .  CHICAGO  .  HOLLYWOOD  .  WASHINGTON 


THE  BLUE  BEETLE 

THRILLING  DRAMA 
OF  THE 
AVENGING  GANG  SMASHER 

TWICE  A  WEEK --15  MINUTE 
TRANSCRIBED  RADIO  PROGRAM 

THE  BL  UE  BEETLE 


Baker  Brochure — Trade  Deal — Tele  Book 
Tasty  Promotion — Food  Talks 


MERCHANDISING 

I.  Free  promotion  and  publicity  in  Fox  Comic  Group  Mog- 
|,3zines  with  net  paid  circulation  of  1,800,000. 

|j2.  Press  releases — mats  for  newspaper  ads,  etc. 

3.  Tie-in  with  exclusive  16  page  give-away  booklet  "Radio 
lomics." 

4.  Big  time  promotion  ideas  for  listening  audience. 

5.  Free  distribution  of  truck  banners,  display  cards,  window 
3nd  counter  cards. 


SEE  HARRY  S.  GOODMAN 
AT  N.A.  B.  CONVENHON 

HEADQUARTERS  AT  PALMER  HOUSE 


A" 


BROCHURE  entitled  Men 
With  Plans,  presented  by 
Chapman  &  Smith  Co.,  Chi- 
cago bakery  supply  house, 
inviting  retail  bakers  all  over 
the  country  to  partake  in  a 
localized  advertising  and  marketing 
program  designed  to  help  bakers 
retain  the  bulk  of  their  wartime 
sales,  describss  a  full  year's  prod- 
uct and  sales  promotion  plan  stress- 
ing the  use  of  local  radio  station 
spots  and  newspaper  ads.  Cam- 
paign, to  start  in  September,  will 
be  made  available  to  retail  bakers 
in  three  four-month  units.  A  book- 
let presenting  a  specific  product 
and  sales  nlan  wnll  be  sent  out  each 
month.  John  P.  Garrow,  vice-presi- 
dent and  director  of  sales  for 
Chapman  &  Smith,  is  tVe  author  of 
the  plan.  MacDonald-Cook  Co.,  Chi- 
cago, is  the  agency. 

*  *  * 

Trade  Deal 
NORMAN  DRAPER,  public  rela- 
tions director  of  American  Meat  In- 
stitute, Chicago,  is  in  Hollywood 
supervising  details  of  trade  deal 
involving  United  Artists  film, 
"Abroad  with  Two  Yanks",  starr- 
ing William  Bendix,  who  is  also 
featured  in  weekly  Blue  program, 
The  Life  of  Riley.  American  Meat 
Institute  sponsors  the  radio  series. 
Motion  picture  trailer  will  carry 
credit  lines  advertising  program, 
network  and  br'-adcast  t:me.  Pro- 
mot'on  for  t'^^e  film  will  be  inserted 
in  forthcoming  broadcasts. 

^  ^  ^ 
Promotion  Kit 
TO  ASSIST  the  more  than  500 
stations  which  have  scheduled 
Something  for  the  Girls,  all-star 
Wave  recruiti-^g  transcription  ser- 
ies produced  by  the  Navy  for  a 
mid-summer  campaign  begun  in 
July  [Broadcasting,  July  3],  the 
Navy  distributed  press  books 
including  complete  stories  on  each 
program,  mats,  thumbnail  descrio- 
tions  of  programs  and  stars,  news- 
paper ads.  instruction  sheets  and 
provision  for  glossy  photos. 

*  ■   *  * 

Flour  Promotion 

BRIEF  HISTORY  of  durum 
wheat  produced  in  the  United 
States  and  how  Pillsbury,  now  cel- 
ebrating its  75th  anniversary  year, 
through  the  enterprise  of  John  S. 
Pillsbury,  chairman  of  the  board 
of  directors,  pioneered  in  finding 
an  American  market  for  durum 
wheat  and  its  products,  is  told  in 
a  booklet  titled  From  Wheat  Field 
to  Macaroni  Products,  published 
by  Pillsbury  Flour  Mills  Co.,  Min- 
neapolis. 

^  ^  >)< 

Grey  Tele  Book 

GREY  ADV.,  New  York,  to  show 
its  interest  in  television  as  an  ad- 
vertising medium,  is  cistributing 
to  prospective  clients,  station  man- 
agers, and  other  radio  executives 
Television  Grey  Matter,  a  monthly 
four-page  bulletin  showing  how 
video  is  affecting  advertising  and 
merchandising.  Booklet  is  edited 
by  Stanley  Graham,  director  of 
publications. 


Tasty  Promotion 

SAMPLE  jar  of  Ma  Johnson's 
wild  plum  jelly  along  with  a  pro- 
motion letter  boosting  the  farm 
family  of  Johnsons  has  been  sent 
out  by  WBT  Charlotte,  from  which 
station  the  Johnsons  broadcast. 
The  letter  closes  with  "May  a  taste 
of  the  Carolina  wild  plum  jelly 
forever  remind  you  that  Carolina 
radio  tastes  are  just  as  different. 
Ask  us  ...  to  tell  you  more  about 
them." 

*     *  * 
WMCA  Map 

WMCA  New  York,  in  a  brochure 
featuring  a  coverage  map,  includes 
data  on  population,  number  of  fam- 
ilies, telephone  homes,  passenger 
cars  and  annual  retail  sales,  with 
the  latter  broken  down  according  to 
various  industry  groups  including 
drugs,  food  and  "eating  and  drink- 
ing places."  Map  also  indicates 
those  cities  and  towns  in  the  East 
where  dally  newspapers  carry 
WMCA  program  scheduels. 


WBIG  Chart 

IN  HONOR  of  the  forthcoming 
political  campaign,  WBIG  Greens- 
boro, N.  C,  has  issued  a  wall  chart 
picturing  past  U.  S.  presidents  and 
the  present  candidates,  together 
with  their  biographies.  Tabulation 
of  past  electoral  votes  is  given, 
with  resumes  of  both  party  plat- 
forms. Top  of  the  chart  is  a  pic- 
ture of  the  White  House,  with  an 
unfurled  American  flag  in  a  mon- 
tage effect,  held  by  Columbia, 


Video  Brochure 
HOW  television  tears  a  picture  in- 
to 350,000  parts  at  the  transmitter 
and  puts  them  back  together  again 
at  the  receiver  is  told  in  words 
understandable  to  the  non-scienti- 
fic reader  in  a  brochure,  "The  Story 
of  Electronic  Television,"  published 
bv  Farnsworth  Television  &  Radio 
Corp.  Booklet  is  illustrated  with 
full-color  photographs,  drawings 
and  diagrams. 


KNX  Booklet 
DESIGNED  to  show  that  KNX 
Oakland  will  sell  goods  at  any  hour 
in  Southern  California,  the  station 
has  issued  a  promotion  piece  in 
booklet    form    titled  "Everybody 
Here  Sees  Kelley",  which   is  the 
story  of  how  one  R.  L.  Kelley  of  . 
Los  Angeles,  dealer  in  used  cars, ' 
profited   by   using   midnight  and 
early  morning  hours  on  KNX  to 
catch  the  swing  shifters. 


Food  Talks 

TEXT  of  Elizabeth  J.  Odames' 
talk  during  a  panel  discussion  at 
the  War  Food  Conference  of  the 
New  York  State  Food  Merchants 
Assn.,  Saratoga  Springs.  N.  Y., 
Aug.  6-9,  has  been  distributed  by 
WIBX  Utica.  Miss  Odames  is  a 
home  economist,  whose  Household 
Chats  program  is  heard  Mondays, 
Wednesdays  and  Fridays  on 
WIBX. 


19  EAST  53rd  STREET  at  Madison  Avenue ..  .NEW  YORK  CITY 


'age  100    •    August  28,  1944 


BROADCASTING    •    Broadcast  Advertising 


does  a  BIG  JOB  in  Texas! 


BALTIMORE:  a  < 

■LECTRONICS  AND  COM 


BIG  NAMES  IN  COMMUNICATIONS:  WESTINGHOUSE,  BENDIX,  LOCKE 
INSULATOR,  WESTERN  ELECTRIC-ALL  HAVE  PLANTS  IN  BALTIMORE 

Today  these  plants  are  engaged  in  vital  and,  in  some  cases,  highly  secret  war  work. 
But  the  very  same  type  of  operations  can  produce  eagerly  awaited  peace  time  articles 
with  practically  no  "time  out"  for  conversion.  When  you  enjoy  television,  frequency 
modulation,  radar,  electronics  after  the  war,  chances  are  that  part  or  all  of  the  equip- 
ment that  contributes  to  your  pleasure  will  be  made  in  Baltimore. 


REAT  CENTER  OF  THI 
k/IUNICATIONS  INDUSTR\ 


You  can't  talk  about  life  in  post-war  America  without  referring  to  radio,  radar, 
electronics,  frequency  modulation,  television,  improved  telephone  and  telegraph 
service  and  all  the  other  wonders  of  electronics  and  communications. 

And,  in  Baltimore,  communications  is  represented  by  the  factories  and  research 
laboratories  of  the  leaders  of  the  industry! 

The  growth  of  this  new  industry  in  Baltimore  is  typical  of  what  is  happening  in 
more  than  100  different  industrial  classifications  in  Baltimore — the  fastest  grow- 
ing big  city  in  the  East.  The  present  boom  is  simply  continuing  and  accelerating 
the  trend  of  the  last  25  years — a  steady  growth,  an  expansion  in  industrial  out- 
put, in  wage  earners  and  in  payrolls.  Baltimore's  great  diversification  of  industry 
insures  continued  progress.  Now,  and  in  the  peace  to  come,  Baltimore  is  one  of 
America's  great  markets — and  Baltimore's  number  one  advertising  medium 
is  WBAL. 


NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


1 1      Beyond  Victory 

|IADI0  GOES  to  its  third  annual  meeting  in 
-rartinie;  its  22nd  since  the  organization  of  the 
I  ^AB.  All  signs  are  that  it  will  be  the  last  war 
■  onference  and  that  when  broadcasters  fore- 
ather  again  in  1945,  victory  will  have  been 
urs  with  the  reconversion  well  under  way. 

That's  why  this  meeting  is  transcendental, 
'he  agenda  can't  be  trimmed  to  a  single  issue 
r  to  a  group  of  related  ones.  Of  topmost  im- 
ortance  is  how  radio,  in  this  home  stretch 
ward  victory,  can  contribute  most  by  short- 
^  ning  the  war  a  month,  a  day,  an  hour;  by 
'  paving  a  life  or  helping  avert  a  casualty.  That, 
|adio  is  poised  to  do. 

;  ij;  Then  broadcasters  must  peer  beyond  victory. 

•  I'here's  FM  and  television  and  facsimile. 
I  |here's  the  bid  for  business  on  a  normal  plane 

•  s-when  advertisers  aren't  spending  institution- 
ply.  There's  the  regulatory  tug-of-war  which 
I'ill  be  intensified  in  the  new  peacetime  econ- 
imy. 

':  "  The  pressure  groups  haven't  waited  for  hos- 
;  ilities  abroad  to  cease.  They've  already  begun 
'  ^ring.  Jimmy  Petrillo  had  his  campaign  strat- 
;  Igy  all  worked  out  by  trying  to  invoke  in 

wartime  his  private  WPA  for  relief  of  non- 
j  jxistent  unemployment.  CIO  has  unveiled  its 

Ill-front  campaign  to  cudgel  radio  into  giving 
I  |r  selling  time  to  labor  unions  and  will  ring 
;  station  doorbells  from  now  on  demanding  time 

to  answer  almost  anybody  on  anything. 
The  broadcaster  must  deal  in  fundamentals. 

the  basic  ingredient  with  which  he  works  is  his 
,  'anchise — his  assignment  in  the  ether.  Thdi 
ij  issignment  is  dictated  by  the  Congress,  for  it 
I'  f  the  licensing  authority.  It  can't  burden  itself 
'  Hth  details  of  allocation  and  regulation,  so  it 
delegates  that  authority  to  an  independent 
!|igency— the  FCC. 

,\  I  Both  of  these  fundamentals — allocation  and 
j  fegislation — are  ahead.  The  FCC  has  called  an 
ill-encompassing  allocations  hearing  Sept.  28. 
|he  State  Dept.,  looking  toward  the  imminent 
Inding  of  the  war,  has  begun  its  own  prepara- 
tory sessions  for  world  conferences.  The  second 
I  lindamental — new  legislation — is  ever-pi*esent. 
'he  latest  expression  is  from  Chairman  Lea  of 
tie  House  committees  charged  with  radio,  in 
is  article  in  this  issue.  He  calls  for  revision  of 
lie  existing  law  (see  page  42). 

On  allocations  for  new  services,  there  are 
ndercurrents  and  travail.  Much  is  being  with- 
eld  about  technical  developments — because  of 
^ar  restrictions.  Yet  a  sound  allocation  can't 
e  projected  without  that  knowledge.  How  FM 
nd  television  should  be  accommodated  in  the 
Itra-high  spectrum,  and  how  much  properly 
hould  be  allotted  each,  requires  full  informa- 
ion  as  to  the  needs  of  other  services,  including 
rovernment  departments. 
The  FCC  wisely  has  called  the  allocations 
earing.  It  has  the  responsibility  under  the  law 
3  devise  the  allocations.  It  is  seeking  informa- 
ion  from  every  service  and  source  to  enable  it 
'  etter  to  reappraise  the  entire  spectrum  and 
j  etermine  the  needs  of  noii-governmental  serv- 
I  ;es.  Broadcast  services  will  be  given  a  full 
,^  earing.  But  they  are  shooting  in  the  dark 
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because  of  the  rigid  restrictions  placed  upon 
wartime  developments  by  the  military. 

The  NAB  agenda  covers  these  postwar 
broadcast  operations.  All  of  them — FM,  tele- 
vision and  facsimile — are  the  heritage  of  the 
standard  broadcaster.  He  is  best  equipped  by 
experience,  background,  public  service  and 
know-how,  to  do  the  job.  He  knows  the  hazards, 
too. 

A  new  law  is  the  umbrella  under  which  post- 
war radio  can  develop  and  thrive  and  continue 
to  give  to  the  American  people  the  world's  best 
broadcast  service.  All  these  problems  can  be 
met  under  a  good  statute — the  kind  Chairman 
Lea  bespeaks. 

The  time  to  start  the  ball  rolling  is  this  week 
in  Chicago. 


Can  Radio  Sell  Radio? 

THERE  IS  something  new  under  the  sun.  En- 
terprising Arden  X.  Pangbarn,  manager  of 
KGW  Portland,  has  launched  a  13-week  spot 
announcement  campaign  over  WQXR  New 
York  and  its  FM  affiliate  WQXQ  to  acquaint 
sponsors,  timebuyers  and  an  exclusive  eastern 
audience  with  the  station  and  the  Pacific  North- 
west area  it  serves. 

The  idea  is  new  for  radio,  but  not  for  other 
media.  Newspapers  advertise  in  other  news- 
papers for  the  same  business  objectives.  The 
experiment  will  be  watched  by  others  in  the 
advertising  field. 

Radio  sells  everything  from  peanuts  to  pol- 
itics. Then  why  can't  it  sell  radio? 


CIO's  Heat  Wave 

RADIO  has  come  to  grips  with  the  greatest 
pressure  campaign  in  its  short  but  turbulent 
history — against  its  own  Code  of  Ethics. 

CIO  is  forcing  the  issue.  It  has  brought 
license  renewal  proceedings  against  WHKC 
Columbus,  because  the  station  edited  its  radio 
scripts,  refusing  to  permit  a  labor  spokesman 
to  atta''k  political  candidates  for  public  office. 
But  that  is  only  a  test — the  CIO  goal  is  to 
"obliterate"  the  NAB  Code  and  to  force  sta- 
tions to  carry  its  "educational"  programs  or 
face  the  alternative  of  revocation  proceedings. 

It  is  obvious,  too,  that  this  is  only  one  fa^et 
of  the  all-out  CIO  campaign  to  toss  about  its 
political  weight.  The  Radio  Handbook  of  the 
Political  Action  Committee  made  that  evident. 
Unions  were  told  to  shout  to  the  high  heavens 
in  their  quest  for  free  radio  time  and  report 
to  Chairman  Fly  when  stations  refuse. 

The  NAB  code  inveighs  against  sale  of  time 
for  controversial  issues  or  for  membership 
causes.  That  provision  of  the  code  largely  was 
drafted  to  curb  the  C'oughlins.  It  is  a  valid 
tenet  of  self-regulation. 

But  the  code  is  not  frozen.  It  can  be  changed 
by  majority  vote  of  the  NAB's  membership.  If 
events  indicate  the  desirability  of  change,  the 
NAB  membership  can  act.  The  opportunity  is 
presented  at  the  Executives  War  Conference 
this  week. 

The  WHKC  proceedings  laid  bare  the  CIO 
quest.  It  wants  the  Commission  to  force  sta- 
tions to  carry  CIO  answers  to  programs  spon- 
sored by  manufacturers  where  anything  smack- 
ing of  a  labor  issue  is  involved. 

Since  the  Commission  has  no  censorship 
power  and  proposes  to  assume  none  (according 
to  its  own  statements) ,  it  seems  to  us  CIO  has 
gone  to  the  wrong  forum. 


JAMES  UALE  STEINMAN 

THROUGHOUT  the  wartime  emergency, 
the  Government  has  dravsm  heavily  on 
radio  and  newspaper  executives  to  fill 
key  posts.  The  latest  is  James  Hale 
Steinman  of  Lancaster,  Pa.,  named  Director  of 
the  Printing  &  Publishing  Division,  War  Pro- 
duction Board,  succeeding  Arthur  R.  Treanor 
who  resigned  Aug.  5  to  return  to  Saginaw, 
Mich.,  as  vice-president  of  the  Booth  News- 
papers. 

Rated  as  one  of  the  country's  top  newspaper 
and  radio  executives.  Col.  Steinman  is  head  of 
the  stations  of  the  Mason  Dixon  Radio  Group 
and  the  Lancaster  Newspapers  Inc.,  publishers 
of  the  Lancaster  New  Era,  Intelligencer- Jour- 
nal and  Sunday  News.  In  both  enterprises  he 
is  50%  owner  with  his  brother,  John  F.  Stein- 
man, holding  the  other  50%. 

Three  generations  ago  the  Steinman  broth-, 
ers'  grandfather  was  born  in  Lancaster  in  1789*, 
during  Washington's  first  term  as  President. 
Their  father,  the  late  Andrew  Jackson  Stein- 
man, was  a  native  of  Lancaster  and  the  two 
boys  also  were  born  there — James  Hale  on  Oct. 
22,  1886,  and  John  F.  on  Aug.  21,  1884. 

Andrew  Jackson  Steinman  was  in  the  iron 
business  and  a  prominent  lawyer,  but  in  1866 
he  was  persuaded  by  his  friends  to  take  over 
oneralion  of  the  Daily  Intelligencer.  At  his 
death  in  1917  his  property  went  to  his  two  sons 
and  in  1921  they  bought  the  interest  of  Charles 
Steinman  Foltz,  who  had  been  their  father's 
partner. 

Hale  studied  to  be  a  lawyer.  He  was  gradu- 
ated with  an  A.B.  degree  from  Yale  in  1903,  in 
the  same  class  with  J.  Harold  Ryan,  president 
of  the  NAB.  Col.  Steinman  received  his  LL.B. 
from  the  U.  of  Pennsylvania  in  1911.  He  was 
admitted  to  the  Pennsylvania  Bar  soon  after 
graduation,  but  he  confesses  that  his  prime 
interests  were  centered  in  journalism.  That's 
why  he  rolled  up  his  sleeves  and  went  to  work 
on  the  Intelligencer,  which  on  June  17  was  150 
years  old. 

Early  in  the  First  World  War,  Hale  enlisted 
and  subsequently  served  as  assistant  adjutant, 
division  adjutant  and  lieutenant  colonel,  his 
rank  at  retirement.  Col.  Steinman  was  in 
Fran-^^e  from  July  1918  until  August  1919.  In 
1922  he  married  Louise  McClure  Tinsley  of 
Baltimore. 

Meanwhile  the  world  was  hearing  about 
"wireless"  and  the  Steinman  brothers  decided 
they  should  do  something  to  better  serve  their 
readers  and  community.  In  1923  1;hey  started  a 
25  w  station  as  the  Voice  of  the  Intelligencer. 
John  Hale  and  John  F.  took  turns  at  the  micro- 
phone. They  interspersed  wisecracks,  markets 
{Continued  on  page  108) 
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Iiijo  Great  Stations  uiith  One  Single  Purpose 

. .  SERVING  THE  PEOPLE  OF  MILWAUKEE 


WTMJ,  The  Milwaukee  Journal  Station,  and  WMFM,  The  Mil- 
waukee Journal  FM  Station  are  different  in  many  ways.  They  are 
programmed  entirely  separately  and  run  independently.  But  both 
stations  have  one  common  denominator  .  .  .  serving  the  people  of 
Wisconsin. 

On  the  air  since  1927*,  WTMJ  is  unquestionably  Wisconsin's  num- 
ber one  radio  station.  It  delivers  a  lion's  share  of  the  audience  mor- 
ning, noon  and  night.  Its  programming  to  local  tastes,  its  dial  posi- 
tion (620),  its  outstanding  local  and  NBC  network  personalities,  all 
contribute  to  WTMJ's  overwhelming  popularity. 


WMFM,  The  Milwaukee  Journal  FM  Station,  is  the  first  FM  statior 
to  be  built  west  of  the  Alleghenies.  Its  four  years  of  pioneering,  o 
keen  programming,  have  produced  a  schedule  that  is  an  integral  par 
of  the  lives  of  thousands  of  Milwaukee  and  Wisconsin  families. 

As  soon  as  equipment  is  available,  WMJT,  The  Milwaukee  Jouma 
television  station,  will  take  to  the  air  to  add  another  link  to  the  i^di< 
services  of  The  Milwaukee  Journal  radio  stations. 

When  planning  your  Wisconsn  radio  programs,  remember  the  cal 
letters  of  WMFM  and  WTMJ  .  .  .  keys  to  success  to  Wisconsin. 

*The  Journal  Company's  Radio  Service  to  Wisconsin  People  Began  in  lSt2 


THE  inilUlflUKEE  JoyiiniiL  STiiiions 


WMFM    WTMJ  WMIT 
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More  than  a  network  signature  .  .  .  more  than  an  engineer's  cue  .  .  . 
''this  .  .  .  is  MUTUAL"  .  .  .  has  come  to  mean  exciting  progress  in 
programming  for  milhons  of  Hsteners,  profitably  delivered  by  the 
largest  number  of  stations  ever  affiliated  with  one  network. 

Here  is  an  abbreviated  cross-section  of  Mutual  programming  today : 


GABRIEL  HEATTER,  top-rated  commentator,  heard  six  nights  a  week. 
WORLD'S  FRONT  PAGE,  with  850  world  correspondents  on  daily  call. 
FULTON  LEWIS.  JR..  most  widely  sponsored  of  all  news  analysts. 

CECIL  BROWN,  veteran  of  many  years"  observation  of  overseas  action. 
CEDRIC  FOSTER,  and  other  aces  on  the  largest  news  roster  in  radio. 

DOUBLE  OR  NOTHING,  perennial  favorite  of  listening  millions. 
SKYRIDERS,  novelty  show  for  military  personnel  and  the  folks  at  home. 
QUICK  AS  A  FLASH,  fastest-paced  program  on  the  airwaves  today. 
STOP  THAT  VILLAIN  .  uncorking  a  bright,  new  idea  in  quiz  shows. 
WHAT'S  THE  NAME  OF  THAT  SONG?  hilarious  and  nostalgic. 

THE  SHADOW,  most  popular  daytime  show  in  radio,  year  after  year. 
WALTER  HAMPDEN,  veteran  stage  star  in  his  first  radio  series. 


d  shows 


plus 


YOU  CAN'T  TAKE  IT  WITH  YOU,  adapted  from  the  great  Mt 

FIRST  NIGHTER  ,  presenting  "The  Little  Theater  off  Times  Square". 
SHERLOCK  HOLMES  J  the  master-detective  solves  new  mysteries. 
BULLDOG  DRUMMOND,  another  ageless  character  comes  to  life. 

SUPERMAN,  super-enthralling  the  nation's  j'oung  five  nights  a  week. 
TOM  MIX,  rides  to  new.  straight-shooting  conquests  of  all  juveniles. 
CHICK  CARTER,  protege  of  the  immortal  Nick,  glues  kids  to  the  diaL 
SAFETY  LEGION  ■  Colleen  Aloore's  popular  safety  stories  and  songs. 

BOXING,  from  ringside  seats  in  Madison  Souare  Garden  Fridav  nights. 

GOOD  WILL  HOUR,  radio's  oldest  program  oi  friendly  counsel. 

JANE  COWL  J  lintimate  dajtime  chats  with  the  stage's  first  lady. 

SCREEN  TEST,  unprecedented  talent  hunt  by  a  top  Holl\~^vood  studio. 

A  M  E  R I  DA  N  WOMAN  S  JURY;  a  womens  panel  rules  on  women's  problems. 

MEDIATION   BOARD;  featuring  the  original  A.  L.  Alexander  as  conductor. 

TANGEE  VARIETIES,  Samm.v  Kave  for  music,  Mahonev  and  'Winchell  for  fun. 
WORLD'S  SERIES,  in  its  sixth  annual  one-network  triumph  for  M'QTUAL. 


You  can"t  compress  all  that  Mutual  offers  into  the  space  available 
here.  So  ^we  close  this  tabulation  with  the  simple  statement  that 
Mutual  stations.  Mutual  listeners  .  .  .  and  Mutual  advertisers  are 
happily  in  accord-they  all  approve  our  progress  in  programming. 


We  plan  to  perpetuate  that  approval. 


THIS  IS  MUTUAL 


T  TAKES  a 


2  TO 


Slock  Buster  to' 

1 

I  smash  enemy 

i'  BLOCKHOUSES  r 


I  IT  TAKES  A 

50.000 

watt  station  to 
sell  the  Denver 
market  andthe 
Mountain  and 
Plain  States 
Region, 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
with : 

Power  (50,000  watts) 

Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
*Ro5S  Federal  Survey 
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Our  Respects  to 

(Continued  from  2^1  ff^  lOi-) 

and  news  with  recordings. 

"We  didn't  know  what  to  do  with 
a  radio  station,  so  we  finally  s"ld 
it,"  remarked  Col.  Steinman.  Then 
followed  radio's  meteoric  develop- 
ment and  the  Steinman  brothers 
concluded  they  had  made  a  mistake 
in  letting  their  25-watter  go. 

In  1929  they  returned  to  radio 
when  they  established  WGAL  Lan- 
caster, in  what  was  the  beginning 
of  the  Mason  Dixon  group.  Two 
years  later  they  bought,  for  $24,000, 
a  struggling  small  outlet  in  Wil- 
mington, Del.,  WiLM.  They  planned 
to  move  it  to  Lancaster  iDut  the 
Federal  Radio  Commission  wouldn't 
approve.  So  the  Steinman  brothers 
found  themselves  with  stations  in 
two  communities,  as  well  as  their 
newspapers. 

"We  spent  another  $24,000  trying 
to  make  something  out  of  WILM 
and  finally  concluded  the  only  way 
to  get  back  our  investment  was  to 
buy  the  opposition,"  said  Col.  Stein- 
man. Thev  acquired  WDEL  also,  in 
1931.  Wilmington  didn't  need  two 
stations  at  the  time,  they  thought, 
so  they  broadcast  half  the  time  with 
one  station  in  Wilmington  and  half 
the  time  in  Hazelton,  Pa. 

In  March  1932  they  built  WORK 
York,  Pa.,  and  in  December  the 
same  year  they  acquired  the  full- 
time  WAZL  Hazleton.  Early  in 
1936  they  hon%ht  a  small  outlet  in 
Lancaster  and  moved  it  to  Easton 
as  WEST.  Three  years  later  the 
Steinman  brothers  acquii-ed  WKBO 
Harrisburg  from  the  Harrisburg 
Telegraph  and  only  a  few  weeks 
ago  they  bought  a  minority  interest 
in  WRAW  Reading,  Pa.,  [Broad- 
casting, Aug.  21]. 

District  Operations 

W^hen  they  started  WGAL  the 
Steinman  brothers  transferred  CHir 
R.  McCullough,  who  had  been  with 
the  Steinman  family  in  the  news- 
paper field  since  1915,  to  their  radio 
interests.  He  is  executive  vi"e-presi- 
dent  of  each  station  and  general 
manager  of  the  Mason  Dixon  group. 

Under  the  FCC  duopoly  rule  the 
Steinmans  had  to  dispose  of  WILM. 
They  have  sold  two-thirds  interest 
to  the  Chester  (Pa.)  Times,  subject 
to  FCC  approval.  Plans  are  to  move 
WILM  to  Chester.  In  the  meantime 
the  Steinman  brothers  had  built  it 
from  a  struggling  station  to  a 
thriving  outlet. 

In  all  their  operations  the  Stein- 
man brothers  never  have  associated 
their  newspaper  and  radio  inter- 
ests, believing  each  has  a  distinct 
field.  Their  newspapers  and  stations 
are  operated  as  two  entirely  sep- 
arate enterprises.  They  have  always 
insisted  that  each  station  do  a 
highly  localized  job  and  to  that  end 
the  Mason  Dixon  outlets  have 
gained  nationwide  reputations  for 
public  service. 

In  addition  to  their  newspaper 
and  radio  interests  the  Steinman 
brothers  owti  the  Steinman  Coal 
Corp.  Col.  Steinman  also  is  direc- 
tor of  the  Hamilton  Watch  Co.  Of 


JOHN  F.  STEINMAN 


all  his  business  enterprises,  he  likes 
radio  because,  he  said,  "radio,  as 
the  newspaper,  deals  with  human 
interests  and  the  public".  In  the 
newspaper  field  he  learned  journal- 
ism. In  radio  he  has  learned  a  new 
type  of  journalism. 

"Newspapers  and  radio  go  hand 
in  hand,"  philosophized  Col.  Stein- 
man. "Newspapers  are  informative, 
educational  and  entertaining.  So  is 
radio.  Both  deal  with  the  public." 

Civic  Activities 

Mr.  and  Mrs.  Steinman  live  with 
their  three  daughters,  Louis  Tins- 
ley,  Caroline  Morgan  Hale  and 
Beverly  Randolph,  in  a  country 
home  on  Marietta  Pike,  just  outside 
of  Lancaster.  They  have  leased  a 
house  in  Washington,  however,  and 
plan  to  move  to  the  capital  in  the 
fall  for  the  duration. 

When  Col.  Steinman  isn't  looking 
after  his   business   interests  and 
family  he  takes  time  out  for  horse- 
back riding,  duck  shooting  and  bird, 
hunting.  He  has  six  riding  horses. 

His  interest  in  civic  affairs  is 
more  than  passing.  He's  a  member 
of  the  Pennsylvania  State  Planning 
Board,  is  chairman  of  the  Lancas- 
ter County  Defense  Council  and 
commander  of  the  Citizens  Defense 
Corps.  He  is  a  member  of  the  So- 
ciety of  Colonial  Wars  and  the 
Pennsylvania  Sons  of  the  Revolu- 
tion. 

Col.  Steinman  maintains  mem- 
bership in  the  Lancaster  Bar  Assn. 
His  fraternity  is  Psi  Upsilon  and 
his  clubs  include  Yale,  Racquet  and 
Hamilton.  He  is  president  of  the 
latter. 


NOTES 


STEl'IlEN  A.  VEITER  has  left  his 
post  as  jjeneral  manas^'r  of  WFTL 
Fort  I.ainlenlale-Miami,  Fla.  Charles 
S- niitliK:ill.  general  luauaf^er  of  WAd.V 
Atlanta,  also  in  the  Fort  Industry 
Kioui).  tetaporarily  is  supervising 
operations. 

WILLIAM  B.  YODER,  assistant  to 
the  treasure-  of  the  Phileo  Corp., 
Philadelphia,  has  heeu  named  con- 
troller of  the  compan.v.  Mr.  Yoder  was 
associated  with  Mathieson.  Aitken  & 
Co.,  I'hiladeliJhin  public  accountants, 
from  1929  to  lOii  when  he  joined 
Philco. 

HUGH    KENDALL    P.OICE.  vice- 
president  in  charge  of  sales  of  WQXR 
■gtv?      New  York,  is  heading  radio  promo- 
^^^J     tion  for  the  Travelers  Aid  Society  of 
New  York  in  its  current  fund  drive. 

MRS.  L.  R.  UPHAM  of  Minneapo- 
lis has  been  elected  i)resident  of  the 
Minnesota  Radio  Council  which  now 
has  a  repr'  sentative  membershp  of 
nearly  300,000. 


Zenith  Preparing 

ENGINEERING  has  been  almost 
completed  on  post-war  radio  models 
for  civilian  use  and  the  company 
has  not  encountered  any  reconver- 
sion problem,  Comdr.  E.  F.  Mo- 
Donald,  Jr.,  president  of  Zenith 
Radio  Corp.,  said  in  a  statement  to 
stockholders  last  week.  He  added 
that  production  on  the  new  models 
can  be  started  in  60  days  if  ma- 
terials are  made  available. 


LT.  COL.  KEN  R.  DYKE,  former 
director  of  advertising  and  t)n>motion 
of  iN'HC.  now  is  on  duty  in  Now 
(iuinea  as  information  and  education 
ofiic.'r,  U.  S.  Army  P'orces  in  the  Far 
Ea..t.  Among  other  activities  is  the 
SWPA  ".Juugle  Network,"  compris- 
ing stations  in  the  area. 

LT.  THOMAS  P.  LITTLEPAGE 
Jr..  on  active  duty  in  the  N'avy  since 
November  1942,  on  Aug.  21  was  hon- 
orably discharged  at  his  own  request 
anil  has  returned  to  active  radio  legal 
practice  with  the  law  firm  of  Little- 
page  &  Littlepage.  Washington,  in 
which  he  is  a  partner.  An  aviation 
volunteer  specialist,  Lt.  Littlepage 
served  in  the  Navy  Bureau  of  Ships, 
Radio  Division,  Design  Section,  Air- 
borne Radio  &  Radar. 

FRANK  FLYNN,  salesman  of  KMYR 
Denver,  and  .leanette  Gross,  of  the 
station's  traffic  department,  recently 
were  married. 

EVERETT  PARKER,  assistant  man- 
ag^T  of  NBC's  public  service  depart- 
ment, has  been  api)ointed  by  the 
Board  of  Missions  of  the  Congrega- 
tional Chirstian  Churches.  New  York, 
to  head  a  projected  radio  committee 
set  up  to  work  for  the  improvement 
of  eligious  broadcasting.  He  will  as- 
sume his  new  post  Oct.  1. 

ALLEN  B.  DuMO:.i'.  president,  Al- 
len B.  DuMont  Labs.,  Passaic,  N.  J., 
on  Aug.  2(t  received  from  the  Rensse- 
laer i  olytechiiic  Institute  the  honor- 
ary degn  e  of  Doctor  of  Engineering, 
with  a  citation  for  his  achievements 
in  the  science  an  1  art  of  telavision 
anrl  in  the  develoi)ment  of  the  cathode- 
ray  tube.  Occasion  was  the  12()th 
commencement  ceremony  of  the  In- 
stitute, of  which  Mr.  DuMont  is  a 
graduate. 

COMDR.  F.  O.  -WILLENBUCHER, 
chief  of  the  Special  Studies  Section, 
I'lans  Division.  Office  of  the  Director 
of  Naval  Communications,  last  week 
passed  the  District  of  Columbia  bar 
after  having  taken  a  competitive  ex- 
amination. He  has  been  a  member 
of  the  New  York  bar  since  1934. 

EDGAR  KOBAK,  executive  vice- 
president  of  the  Blue  Network,  fol- 
lowing the  NAB  convention  in  Chi- 
cago, will  leave  on  an  extensive  trip 
of  the  South  and  Southwest,  return- 
ing around  Sept.  13.  Present  plans 
call  for  visits  to  Blue  affiliates  and 
clients  in  St.  Louis,  Fort  Worth, 
Dallas.  New  Orleans  and  Atlanta. 

KEMPLER     WILKENS.  WOWO- 

WGL  Fort  Wayne  salesman,  is  the 
father  of  a  boy. 
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The  Pacific  Coast,  too, 


HAS  TWO  TO  WOO! 


The  Pacific  Coast  is  divided  in  half,  and  to  successfully 
woo  both  halves  with  radio,  you  have  to  use  the  Don 
Lee  Network.  For  half  the  retail  sales  are  made  outside 
the  counties  containing  Los  Angeles,  San  Francisco, 
Oakland,  Pordand  and  Seattle,  and  only  Don  Lee  com- 
pletely covers  this  OUTSIDE  HALF. 

Most  markets  in  the  "outside  half'are  surrounded  by 
mountains,  and  long-range  broadcastingwon't  work.  But 
Don  Lee,  with  36  local  stations^  broadcasts  from  within 
each  of  these  mountain-surrounded  markets.  A  special 
Hooper  sur\'ey  (276,019  calls  in  33  cities)  showed  60  to 


100%  of  the  listeners  in  many  of  these"outside"markets 
are  tuned  to  Don  Lee  stations. 

Here's  some  interesting"inside" information:  When 
Jack  Benny  added  a  Don  Lee  release  recendy,  he  got  a 
higher  Hooper  rating  on  Don  Lee  than  on  Ne^vo^k  A,the 
netw  ork  he's  been  on  for  years.  Point  Sublime's  Hooper 
rating  jumped  from  8.9  to  12.4  since  switching  to  Don  Lee 
from  Network  B.  When  Lowell  Thomas  changed  from 
Network  C  to  Don  Lee,  he  got  a  higher  Hooper  in  3  weeks. 

If  you  want  to  woo  and  win  both  halves  of  the  Pacific 
Coast,BUY  DON  lee! 


The  Nation^s  Greatest  Regional  Network 


DONLEE 


THOMAS  s.  LEi,Presid£ni 

LEWIS  ALLEN  WEISS,  Vice-Pre^.  &  GeiuMgr. 

5515  MELROSE  AVE.,HOLLYWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 


ncreased  Power  (Effective  Sep- 
mber    1st    5000    Watts):  In- 

sased  signal  strength  and  cov- 
age  will  give  an  additional 
i)0,000  radio  homes  in  Canada's 
srgest    and    wealthiest  buying 

:  ea. 

.istener  Promotion:  Effective  sta- 
•  )n   promotion   in  Toronto  and 

■  strict  .  .  .  newspaper  ads,  street 
r  cards,  signs  .  .  .  mike  promo- 

■  )n  .  .  .  attracting  attention  to 
ler  block  programming  and  cre- 
iing  more  regular  CJBC  listeners. 

)ominion    Network:    The  KEY 
'  ATION  offering  you  the  facil- 
es  of  numerous  studios,  origin- 
Ijing  the  majority  of  programmes 
j'jord  on  the  Dominion  Network 
:  'roughout  Canada. 


ill  I 


Hue  Network:  "The  Best  From 
e  Blue"  both  sponsored  and 
staining — America's  aggressive 
itwork  leaders. 


■Jews:  Prompt,  accurate  and  im- 
'  irtial  from  the  CBC  newsroom 

.  .  CP  and  BUP  plus  our  over- 
,  as  units.  Also  news  and  fea- 
Ijjres  from  BBC  and  U.  S.  network 
"  porters. 


! 


vJBC  Features:  Including  such 
fogrammes  as  Bob  Hope,  Infor- 
mation Please,  the  Ronald  Col- 
:an  Show,  Frank  Morgan,  Ser- 
jiade  to  America  and  many 
'  hers. 


CJBC  COMMERCIAL  DEPT. 
55  York  St.,  Toronto,  Canada 


JOE  SMOCK,  former  assistant  ad- 
vertising manager  of  the  Times  Re- 
corder, Zanesville  Signal,  ZanesviUe 
Sunday  Times  Signal,  Zanesville,  O. 
has  .ioined  the  sales  department  of 
WWVA  Wheeling,  W.  Va. 

WILTON  E.  HALL,  owner  of  WAIiNI 
Anderson.  S.C.  and  pnblisher  of  the 
.\nderson  Independent  and  Daily  Mail. 
has  been  elected  to  professional  mem- 
bership in  Sigma  Delta  Chi,  profes- 
sional journalism  fraternity,  upon 
recommendation  of  the  Henry  W. 
Grady  chapter,  U.  of  Georgia. 

•JOHN  SALT.  North  American  direc- 
tor of  the  BBC,  returned  to  his  desk 
last  week,  having  recovered  from  a 
serious  illness. 

DAVE  ROBERTS,  released  by  the 
Coast  Guard  and  formerly  with 
KGFW  Kearney,  Neb.,  has  been  added 
to  the  sales  department  of  KVAK 
Atchison,  Kans. 

SHELTON  BARP,  former  assistant 
manager  of  KROY  Sacramento,  Cal.. 
has  joined  KECA  Los  Angeles,  as  ac- 
count executive. 

MILTON  OTTE,  formerly  on  the 
sales  stafe  of  F.  S.  Moseley  Co.,  Chi- 
cago, has  joined  the  sales  staff  of 
W.J.JD  Chicago. 

LT.  M.  K.  VICKERT,  USNR,  in 
civilian  life  president  and  general 
manager  of  WMSL  Decatur,  Ala., 
returned  home  on  leave  last  week  and 
visited  the  station.  Lt.  Vickery  has 
been  in  the  Navy  since  the  spring 
of  1942,  serving  in  the  South  Pa- 
cific. 


Stewart  Leaves  KCMO 

JACK  STEWART,  general  man- 
ager of  KCMO  Kansas  City  for  five 
years,  last  week  announced  his  res- 
ignation. He  has  not  disclosed  his 
future  plans.  Mr.  Stewart,  who 
joined  KCMO  on  Aug.  8,  1939,  pre- 
viously had  been  national  sales 
manager  of  WFIL  Philadelphia, 
and  prior  to  that  had  been  man- 
ager of  WCAE  Pittsburgh,  WFBR 
Baltimore,  and  WC'AO  Baltimore. 
Tom  L.  Evans,  president  of  KCMO 
and  of  the  Crown  Drug  Co.,  has  not 
announced  Mr.  Stewart's  successor. 


Joseph  Mansfield 

JOSEPM  (Joe)  MANSFIELD, 
23,  announcer  of  WNBC  Hartford, 
died  of  a  heart  attack  late  last 
month.  Prior  to  his  position  with 
WNBC,  he  was  an  announcer-engi- 
neer of  WBTA  Batavia,  N.  Y.,  fol- 
lowing his  attendance  at  Clarkson 
College  of  Technology  and  the  Blue 
Network's  Announcers  School.  He 
is  survived  by  his  parents  and  a 
sister,  living  in  West  Hempstead, 
L.  I. 


Announcers'  Fight 

SAM  BROWN,  announcer  of 
WINX  Washington,  last  week  was 
arrested  and  held  for  $1,000  bond 
on  a  charge  of  striking  a  fellow 
employe,  Tony  Wakeman,  sports- 
caster,  with  the  leg  of  a  piano  stool 
while  the  latter  was  on  the  air. 
Reportedly  Mr.  Brown  "scooped" 
Mr.  Wakefield  by  broadcasting 
race  track  results  traditionally 
handled  by  the  sport'scaster,  who 
showed  his  objection,  it  is  said,  by 
slapping  the  announcer  just  before 
the  end  of  the  program.  Mr.  Bro"vn 
is  then  said  to  have  returned  the 
blow  during  Mr.  Wakeman's  sports 
program.  Mr.  Wakeman  was  i;aken 
to  Emergency  Hospital  where  ten 
sitiches  were  taken  in  his  head 
wound.  Hearing  against  Mr.  Brown 
is  scheduled  Sept.  7. 


BEWND 


W.  W.  CHAPLIN,  NBC  correspond- 
ent who  returned  earlier  this  month 
from  assignment  in  Normandy,  be- 
ginning Aug.  28  takes  over  the  World 
Neivs  Round-up  on  NBC  Monday 
through  Saturday,  8  a.m.  Elmer 
Peterson,  who  has  been  handling  the 
series,  has  been  transferred  to  the 
West  Coast,  in  line  with  expansion  of 
NBC's  oflBees  there  to  handle  antic- 
ipated increase  in  the  volume  of  Pa- 
cific area  news  TBeoadcasting,  Aug. 
71.  Mr.  Peterson  will  work  out  of 
KPO,  NBC's  San  Francisco  office. 

MAJ.  MEL  WILLIAMSON,  former 
chief  of  the  West  Coast  office,  radio 
branch.  Bureau  of  Public  Relations, 
War  Dept.,  and  now  on  terminal  leave 
until  Oct.  25,  is  to  return  to  civilian 
radio  production. 

HENRY  ORBACH,  in  charge  of 
the  KGO  San  Francisco  news  bureau, 
has  been  appointed  Blue  western  divi- 
sion news  and  special  events  director 
effective  Sept.  1.  He  replaces  John 
C.  Robb,  resigned. 

BOB  HIESTAND,  production  man- 
ager of  KFI  Los  Angeles,  is  the  fa- 
ther of  a  boy. 

JANE  GLENN,  of  the  CBS  Holly- 
wood publicity  department,  has  been 
shifted  to  New  York  and  assigned 
to  the  network  fashion  editor  staff. 

PAUL  HUEBNER,  released  from  the 
Marines,  has  joined  KWG  Stockton, 
Cal.,  as  announcer.  Connie  Slater  has 
been  added  as  station  traffic  manager. 

JOHN  BOYLAN,  former  producer 
of  Don  Lee  Broadcasting  System, 
Hollywood,  has  joined  the  publicity 
department  of  Paramount  Pictures  as 
assistant  to  Martin  Lewis,  in  charge 
of  radio. 

LOUISE  BOOSE,  formerly  of  WHK 
Cleveland,  has  joined  the  publicity 
department  of  KH.J  Hollywood,  suc- 
ceeding   Helene    Himburg,  resigned. 

LOWELL  SMITH,  announcer  of 
KFWB  Hollywood,  and  Nancy 
Deshon,  secretary  to  the  KFWB  pro- 
gram director,  were  to  be  married  in . 
San  Bernardino  Aug.  26.  Mr.  Smith  is 
resigning  his  station  post  to  become 
program  director  of  Allied  Adv.  Agen- 
cies,  San  Francisco,  on  Oct.  1. 

CHARLES  GRANVILLE,  former 
chief  announcer  of  KFMB  San  Diego, 
Cal.,  has  joined  KFAC  Los  Angeles 
as  announcer.  Jack  Ellsworth  of 
Miami  has  also  joined  KFAC. 


WLW  Promotions 

THREE  promotions  are  announced 
by  WLW  Cincinnati.  Edward  G. 
Feinthel,  formerly  in  charge  of 
WLW  copy  production,  has  been 
appointed  assistant  sales  promotion 
manager.  John  Gilbert  is  nov/  copy 
production  manager,  and  previous- 
ly was  field  representative  for  the 
station's  merchandising  dept.  in 
the  Huntington,  W.  Va.  area.  Ru- 
dolph Prihoda,  who  has  been  with 
WLW's  art  dept.  for  six  years, 
was  promoted  to  art  director. 

BYRON  POSSEN,  announcer  of 
KSFO  San  Francisco,  has  joined 
KYA  San  Francisco. 

BOB  SWEENEY,  chief  announcer 
of  KYA  San  Francisco,  has  resigned 
to  freelance.  Lenn  Curley  succeeds 
him. 

JANET  POMEROY,  formerly  with 
United  Press,  Chicago,  has  joined  the 
news  staff  of  WENR  Chicago. 

MARIE  INGRAM  has  left  OWI  to 
join  the  writing  staff  of  KFRC  San 
Francisco. 

CHARLES  MURPHY  has  joined  the 
announcing  staff  of  WDAY  Fargo. 
N.  D. 

ROLAND  (RoUie)  FURMAN,  for- 
mer announcer  and  war  program  di- 
rector of  WSYR  Syracuse,  last  week 
became  program  director  of  WELI 
New  Haven. 

DON  SHERWOOD,  released  from 
the  Navy,  has  joined  -KFRC  San 
Francisco  as  announcer. 

JACK  PETERSON,  former  an- 
nouncer of  WIND  Chicago,  has  joined 
the  WBBM  Chicago  production  de- 
partment as  a  producer. 

FRAN  WEIGLE,  formerly  of  WLAV 
Grand  Rapids,  has  joined  the  an- 
nouncing staff  of  WJJD  Chicago. 

ARTHUR  KANE,  formerly  of  WESX 
Salem,  Mass.  and  WMEX  Boston, 
has  joined  the  announcing  staff  of 
WTAG  Worcester,  replacing  Bill 
Fariss. 

JEANNE  BREWER,  former  writer- 
announcer  at  WDWS  Champaign,  lU. 
has  joined  KGKB  Tyler,  Tex. 

GEORGE  MULVIHILL  has  re- 
placed Eugene  Smith  as  announcer 
at  KGVO  Missoula,  Mont. 

ROGER  KING  has  returned  fpr  part- 
time  announcing  at  KOMA  Okla- 
homa City.  He  is  an  instructor  at 
the  Naval  Aviation  Training  Center  at 
Norman,  Okla. 

JIM  DELINE,  former  senior  an- 
nouncer with  WFBL  Syracuse,  has 
been  promoted  to  assistant  program 
director.  L.  F.  Wylie  has  been  named 
merchandising  manager. 


ADVERTISING 


AUG.  12,  1Q44 


'1;  ge  110    •    August  28,  1944 


ANNOUNCE 

^O&lj  Ll/OVvi  28,  Codifo^ulUOL 

"on  HOLLYWOOD'S  RADIO  ROW" 
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Where  to  go 
this  fall.. 


for  your  new  headlmer  show 


GO  where  most  astute  advertisers  inevitably  wind  up  ...  at  NBC's 
Radio-Recording  Division  .  .  .  advertisers  who've  discovered  that  NBC's 
syndication  plan  of  sharing  a  show's  cost  among  many  non-competing 
advertisers  all  over  the  co\intry  is  the  most  economical  means  of  getting 
an  expertly  produced  show  that  does  a  real  sales  job  against  tough  com- 
petition. Here's  a  digest  on  some  real  finds: 

Destiny  Trails  .  .  .  recreates  immortal  classics  of  James  Fenimore  Cooper. 
First,  The  Deerslayer  ...  39  programs  depicting  the  spirit  of  adventure 
that  is  our  American  heritage.  Next,  The  Last  of  the  Mohicans,  39  programs. 
78  quarter-hours  ready  for  release  September  15  for  three-a-week  broadcast. 

Come  and  Get  It .  .  .  first  recorded  audience  participation  show,  radio's 
newest  quiz  mixes  food,  facts,  and  fun.  Bob  Russell,  MC,  questions 
contestants  selected  from  studio  audience  representing  aU  sections  of 
the  coimtry;  then  tosses  the  subject  to  "Board  of  Experts."  Alma  Kitchell, 
well-known  for  her  Woman's  Exchange  program  and  Gajrnor  Maddox,  for  food 
articles  read  by  millions.  Experts  imcover  unusual  facts  about  food  in  question. 
78  quarter-hour  three-a-week  quiz  shows — ready  for  release  about  September  1. 


-FOR  CHRISTMAS  PROMOTION- 


^  Happy  the  Humbug  .  .  .  adventures  of  that  strange  breed  of  the 
Animal  Kingdom  and  his  fascinating  menagerie  of  animal  pals  .  .  . 
whimsical  adventures  fabricated  into  a  rib-tickling  fantasy.  15  quar- 
ter-hours for  Christmas  promotions  with  a  foUow-up  series  of  39 
programs,  introducing  many  new  characters  and  situations,  to  start  Jan. 
1.  Two  series  available  separately  or  in  combination. 

The  Christmas  Window  .  .  .  dramatizing  children's  stories  both 
^^^g  old  and  new ...  A  Visit  from  St.  Nicholas  and  The  First  Christmas; 

favorite  fairy  tales  with  a  Christmas  setting.  The  Fir  Tree  (Ander- 
sen) and  The  Shoemaker  and  the  Elves  (Grimm).  Each  acted  by  a 
superb  cast  .  .  .  aU  offer  direct  tie-in  for  retaU  displays.  12  quarter- 
hours,  for  3-a-week  broadcast  foiir  weeks  preceding  Christmas. 


Ned  Jordan — Federal  Ace  .  .  .  thriller  with  new  twist  .  .  .  woven  from 
swift-action  facts,  sans  fantasy  .  .  .  from  "inside"  sources  on  \mder- 
groimd  activities.  Produced  in  association  with  King-Trendle  Broad- 
casting Corp.,  creators  of  Lone  Ranger.  52  half-hours  for  release  about  Sept.  15. 


The  Weird  Circle  .  .  .  modern  dramatizations  of  the  eerie  classics  .  .  . 
by  such  celebrated  writers  as  Poe,  Balzac,  Dvmias,  Hawthorne,  and 
Victor  Hugo.  13  brand-new  adventures  bring  program  total  to  65  half -hours. 

Stand  By  for  Adventure  .  .  .  stories  of  exciting  happenings  in  far  places 
among  strange  people  ...  as  told  among  four  friends — a  retired  army 
officer,  a  star  reporter,  a  New  England  sea  captain  and  a  South 
American  scientist.  52  quarter-hours  for  one-  or  two-a-week  broadcast. 

If  in  planning  your  fall  schedule  you  had  in  mind  a  definitely  different 
type  of  show  from  those  listed  above,  remember  NBC  Radio-Recording 
Division  has  myriads  of  other  first-ranking  shows  from  which  to  choose. 
Remember,  too,  that  complete  facilities  are  available  to  produce  your  own 
custom-built  show— from  idea  to  finished  pressings.  Write,  phone,  or  wire  for 
detailed  information  and  audition  records. 


Notionol  Broadcasting  Co. 


RADIO-RBC 

AMERICA'S  NUMB  hi 


ING  DIVISION 


CE  OF  RECORDED  PROGRAMS 


A  Service  of  Radio 
Corporation  of  America 
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RCA  BWg.,  Radio  City,  New  York,  N.  Y  Merehaadise  Mart,  Chicago,  III. 

Trans-Lux  BIdg.,  Washington,  D.  C.  .  .  .  Sunset  and  Vine,  Hollywood,  Calif. 
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ANN  CARLEY.  iipw  to  rariio.  has 
joined  the  WBBAI  Chicago  transcrip- 
tion department. 

HAL  MOORE,  following;  honorable 
discharse  from  the  Army.  i«  to  ro- 
sume  as  m.  c.  of  Start  the  Dn>i 
Right  on  WNEW  New  York.  Post 
is  relinquished  l\v  Boh  Lewis  who 
took  over  from  Mr.  Moore  two  years 
afro  when  the  lattor  entered  the  serv- 
ice. Mr.  Lewis  had  just  heen  dis- 
charged from  the  Army  at  the  time. 

BILL  JEFFERAY.  former  announc- 
er of  WOL  Washington  and  prior 
to  that  with  Geyer,  Corn;^ll  &  Newell, 
and  Ted  Lingo,  who  was  m.  e.  of  the 
Musicnl  Steelmakers  show  at  WKWK 
Wheeling.  W.  Va.,  have  joined 
WTOP  Washington  as  announcers. 

HELEN  KING,  former  radio  editor 
of  the  Biiffnlf)  Evening  Newx  and  nre- 
viously  publicity  and  promotion  direc- 
tor of  WBEN  and  WEBR  Buffalo, 
has  joined  the  WOR  New  York  pub- 
licity staff. 

CONNIE  GREEN,  former  assistant 
to  Alma  Kitchell,  commentator  of 
W.TZ  New  York,  has  joined  WNEW 
New  York  as  writer. 

BEN  YOST,  organizer  and  director 
of  choral  units,  this  week  joins  NBC 
as  choral  director  and  supervisor  of 
choral  music  activities. 

NAT  HERZ,  formerly  with  Life 
magazine,  ;oins  the  Blue  Network 
around  Sept.  1  as  photo  editor  in  the 
publicity  department. 

DONALD  E.  GILLIS,  NBC  Chicago 
director,  has  transferred  to  XBC  New 
York  to  direct  General  Motors  Sym- 
phony  of  the  Air.  Edward  Bailey,  XBC 
Chicago  sound  effects  man,  succeeds 
Mr.  Gillis. 

MILDRED  BRADSHAW,  former 
school  teacher,  has  joined  WBBM 
Chicago  as  assistant  to  Florence 
Warner,   educational  director. 

EDWARD  STOCKMAR.  network 
sales  traffic  manager  of  NBC  central 
division,  is  the  father  of  a  girl. 

BOB  KEARNS,  formerly  of  KVAK 
Atchison.  Kans..  has  joined  WIBW 
Tonekn.  He  is  replaced  at  KVAK  by 
Dick  McFhail. 

CHARLES  DUERKES  is  a  new  an- 
nouncer at  WFTL  Ft.  Lauderdale, 
Fla. 

ALEXANDER  S.  GIBSON,  an- 
nouncer at  WFTL  Ft.  Lauderdale, 
Fla.,  is  the  father,  of  a  bov. 

PAUL  PRICE,  formerly  with  WAOV 
Yinc.°nnes.  Ind..  has  joined  WKMO 
Kokomo,  Ind.  as  announcer. 

YERN  LOUDEN,  former  assistant 
production  manager  of  KT''TA  Salt 
Lake  City,  has  "oined  the  KYA  San 
Francisco  announcing  staff. 

J-ITA  ANDERSON,  of  the  KUTA 
Salt  Lake  City  continuity  staff,  was 
married  to  Dean  .Jones  on  Aug.  10. 

JOHN  SINCLAIR,  discharged  vet- 
eran who  recently  joined  KUTA  Salt 
Lake  City,  has  returned  to  the  station 
after  a  long  illness. 

PATRICK  F.  KRONE,  form-rly  of 
the  1st  Marine  Division  of  Guadal- 
canal, is  now  an  announcer  at  KVEC 
San  Luis  Obispo,  Cal. 

BILL  MARLOWE,  former  news- 
caster of  WMC  Memi)his,  has  joined 
KOIN  Portland  as  news  editor. 

WALLY  KING,  formerly  at  WRRF 
Washington.  N.  C,  is  now  on  the  an- 
nouncing staff  of  WOLS  Florence, 
S.  C. 

CARLTON  MILLER,  former  an- 
nouncer with  stations  in  the  South, 
has  joined  WPEN  Philadelphia. 

FRANK  BARTON,  formr-r  assistant 
personnel  director  and  editor  of  the 
house  organ  for  Wilson  &  Co.,  Chi- 
cago, has  joined  the  newswriting  staff 
of  WBBM  Chicago. 


WELCOMING  SMILES  for  Lt. 
Fort  Pearson,  former  NBC  Chi- 
cago announcer  now  stationed  in 
Anacostia,  D.  C,  with  the  Navy's 
Photo-Science  Lab.,  come  from 
Jules  Herbuveaux,  NBC  ,  central 
division  program  manager,  and  his 
secretary,  Vera  Fitzsimmons. 


Lester  E.  Swinehart 

LESTER  EMMETT  SWINE- 
HART,  49,  an  executive  of  Lewis 
&  Gilman,  Philadelphia,  died  recent- 
ly of  a  heart  attack.  Mr.  Swinehart 
started  his  career  as  an  office  boy 
with  Lord  &  Thomas,  Chicago  in 
1911.  By  1917  he  had  become  pro- 
duction manager  in  charge  of  copy, 
art  and  printing.  After  the  war. 
in  which  he  served  as  a  second 
lieutenant,  he  became  manager  of 
the  production  dept.  of  Henri, 
Hurst  &  McDonald,  Chicago.  He 
was  appointed  vice-president  of  the 
firm,  and  later  joined  N.  W.  Ayer 
&  Son.  Philadelphia.  In  1943  he 
went  with  Lewis  &  Gilman.  Mr, 
Swinehart  is  survived  by  his  widow 
and  daughter. 


EDWARD  SOBOL,  NBC  television 
director,  has  taken  leave  until  Oct.  1 
So  supervise  a  series  of  stage  produc- 
tions for  USO  Camp  Shows. 

DON  FRANK,  senior  announcer  of 
WPEN  l^hiladelphia,  has  been  named 
manager  in  charge  of  night  operation. 

INTARTAN  ELLIS,  formerly  of 
WKMO  Kokomo.  Ind.,  has  joined  the 
transcription  d:'partment  of  WOWO- 
WGL  Fort  Wayne. 

AL  LARR,  formerly  with  WISH  In- 
dianapolis, is  now  an  announcer  at 
WSYR  Syracuse. 

DONALD  McCRAIG,  KLZ  Denver- 
traffic  manager  and  lientenant  in  the 
Civil  Air  Patrol,  is  now  on  active 
duty  at  Lowry  Field,  Col.,  undergoing 
special  Army  Air  Forces  training. 

MARK  SCHREIBER,  sports  an- 
nouncer of  KMYR  Denver,  has  been 
elected  president  of  the  U.  of  Colo- 
rado Alumni  Assn.,  succeeding  Gov. 
Ralph  L.  Carr. 

MARGARET  W.  SIMPSON  re- 
places H.  C.  Goble  as  continuity  writ- 
er of  WWNC  Asheville,  N.  C. 

WALTER  A.  KLOZAR.  former  an- 
nouncer and  promotion  manager  of 
WMRN.  Marion,  O.,  is  now  with 
W^.JW  Cleveland,  announcing  under 
the  name  of  Walter  Kay. 


Awards  to  Stuhlman 

CAPT.  FRANK  W.  STUHLMAN, 
USMC,  former  announcer  of  WTIC 
Hartford,  recently  received  the 
Distinguished  Flying  Cross  and  a 
citation  from  Admr.  William  Hal- 
sey,  for  his  combat  record  as  a 
torpedo  bomber  pilot  with  the  "Red 
Devil"  Sluadron.  He  has  taken 
part  in  44  missions,  operating  from 
bases  on  Guadalcanal,  Munda  ana 
Bougainville.  He  is  now  stationed 
at  Cherry  Point,  N.  C. 


A.  R.  WHITMAN,  a  vice-president 
of  Benton  &  Bowles,  New  York,  re- 
turned to  the  agency  following  an  18 
month  leave  of  absence  to  serve  as 
deputy  director  of  the  Office  of  War 
Jnformation  and  more  roently  as 
director  of  the  fuel  rationing  division 
of  the  Office  of  Price  Administration  ' 
in  Washington,  D.C. 

ED  SILVER,  formerly  with  Con- 
stance Hope  Assoc.,  New  York  pub- 
licity office,  has  joined  Young  &  Ru- 
bicam.  New  York,  in  charge  of  pub- 
licity department  copy. 

CHARLES  LEVITT.  West  Coast  ad- 
vertising executive,  has  completed  his 
OWI  Washington,  D.  C,  assignment 
and  re-established  the  Charles  Levitt 
Adv.  Agency  at  412  West  Sixth  St., 
Los  Angeles.  Telephone  is  Vandyke 
0372. 

A.  M.  SEMONES,  vice-president  of 
Uenri,  Hurst  &  McDouald,  Chicago, 
has  been  elected  to  the  board  of  di- 
rectors. 

E.  F.  (Bud)  HASCALL  Jr.,  account 
executive  with  Young  &  Rubicam,  Chi- 
cago, on  Sept.  15  is  to  join  Henri, 
Hurst  McDonald,  Chicago. 

LT.  JOHN  R.  MONTGOMERY  Jr., 
after  18  mpnths  of  Army  service,  has 
joined  the  copy  department  of  Geyer 
Cornell  &  Newell.  New  York.  He  was 
formerly  advertising  and  sales  manager 
for  Packard  Motor  Car  Co.,  New  York, 
and  promotion  manager  of  'Newsweek. 

DAVE  ELTON  and  Arthur  Moore, 
Hollywood  producers  of  Young  &  Ru- 
bicam. have  been  shifted  to  the  agen- 
cy's New  York  staff. 

TED  WICK.  Hollywood  producer  of 
Foote,  Cone  &  Belding.  has  joined 
Myron  Selznick  Agency.  Hollywood 
talent  service,  as  radio  department 
head.  He  succeeds  .Toe  Donahue. 

LESLIE  N.  DANIELS  Jr.,  formerly 
of  Blackett-Sample-Hummert,  Chicago, 
and  Benton  &  Bowles,  New  York,  has 
joined  the  copy  staff  of  Duane  Jones 
Co.,  New  York. 

CAMPBELI.rEWALD  Co.  has  re- 
established Ix)s  Angeles  offices  at  714 
W.  Olympic  Blvd.,  with  Robert  H. 
Crooker.  executive  vice-president  and 
a  director,  in  charge  of  Pacific  Coast 
op'^rations.  Telephone  is  Richmond 
0204.  Richard  C.  Francis  has  rejoined 
the  agancy  as  assistant  to  Mr.  Crock- 
er. Functioning  primarily  as  a  service 
ofTce  in  the  past,  agency  will  now 
handle  local  accounts  as  well  as  those 
of  national  advertisers. 

ALBERTO  P.  NORIEGA,  in  the 
foreign  trade  fir-Id  for  over  20  years, 
has  joined  Irwin  \'ladimir  Co.,  New 
York. 

Ruthrauff  &  Ryan  Opens 
Video  Talent  Auditions 

RUTHRAUFF  &  RYAN,  New 
York,  has  set  up  regular  weekly  au- 
ditions for  commercial  television 
talent,  building  a  classified  cata- 
logue of  available  talent  and  obtain- 
ing actors  for  experimental  shows 
for  R&R  clients.  According  to  Lee 
Cooley,  R&R  television  director,  the 
catalogue  is  similar  to  one  he  built 
up  for  Don  Lee-Mutual  on  the  West 
Coast. 

Agency  has  set  aside  the  4-5  p.m. 
period  every  Tuesday  for  auditions, 
conducted  under  the  supervision  of 
Mr.  Cooley,  with  the  assistance  of 
Betty  McCarthy,  who  handles  de- 
tails of  talent  casting  and  ari-ang- 
ing,  and  Tom  Vietor,  program  di- 
rector. 
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surrounding  towns.  The  way  to  cover  this  entire 
market— economically  and  effectively— is  to  take  to 
the  air,  on  WDRC. 

As  the  Basic  Columbia  Network  Station  for  Connec- 
ticut, WDRC  gives  your  advertising  message  wings— 
to  reach  a  million  people  in  the  station's  Primary 
Listening  Area. 

Use  WDRC  to  connect  in  Connecticut 

Write  Wm.  Malo,  Commercial  Mgr., 
WDRC,  Hartford  4,  Conn.,  for  market 
study,  and  spot  availabilities. 


Every  trading  area  in  the  country  has  a  high  Effective 
Buying  Income  today.  In  selecting  markets,  however, 
judge  their  relation  to  the  rest  of  the  country— their 
pre-war  status— and  their  likely  post-war  level. 

On  all  these  counts,  the  Hartford  Trading  Area  de- 
serves first  consideration  on  advertising  schedules. 
Its  pre-war  leadership— present  rating— and  constant 
stability  make  it  a  better  investment  for  advertising 
dollars. 

In  selecting  media  to  cover  this  market,  remember 
that  the  Hartford  Trading  Area  fans  out  into  26 
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NGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
I  "most"  to  cover  the  great  Metro- 
>olitan  Nev/  York  Market. 

Senrf  for  WHO'S  WHO  en  WEVO 
VCVD- 117  West  46th  Street  Hew  Vw*-  M.  Y. 


ERNEST  A.  HOLMES,  former  as- 
sistant manager  of  research  of  Arthur 
Kudner  Inc.,  New  York,  and  previ- 
ously with  the  Kenyon  Research 
Corp.,  a  division  of  Kenyon  &  Eck- 
hardt.  New  York,  has  joined  Abbott 
Kimball  Co.,  New  York,  as  director 
of  the  research  and  marketing  divi- 
sion. 

RAYMOND  SPECTOR,  president, 
Raymond  Spector  Co.,  New  York,  is 
recovering  from  virus  pneumonia.  He 
is  expected  back  at  his  office  Sept.  10. 

EARLE  BARTEAU  L'HOMME- 
DIEU,  formerly  with  the  American 
Citv  Bureau,  Chicago,  has  joined  the 
public  relations  staff  of  N.  W.  Aver 
&  Son,  New  York. 

MITCHELL-FAUST  Adv.,  Chicago, 
and  Kane  Adv.,  Bloomington,  111., 
have  been  elected  members  of  the 
American  Assn.  of  Adv.  Agencies. 

CHARLES  O.  PUFFER,  former  ac- 
count executive  of  BBDO,  Chicago,  has 
joined  Goodkind,  Joice  &  Morgan, 
Chicago,  as  account  executive. 

HOWARD  B.  KETTING,  account 
executive ;  Haakon  Groseth,  in  charge 
of  merchandising,  and  Albert  R. 
Callies,  head  of  the  media  depart- 
ment, of  Ruthrauuff  &  Ryan,  Chi- 
cago, have  been  elected  vice-presi- 
dents. 

.TOHN  W.  SWALLOW,  acting  pres- 
ident of  Television  Enterprises,  Los 
Angeles,  and  formerly  program  di- 
rector for  NBC  in  Hollywood,  Has 
joined  Kenyon  &  Eckhardt,  Holly- 
wood, as  director  of  the  Pacific  coast 
radio  operations. 


Y  &  R  LISTS  NEW 
FALL  ASSIGNMENTS 

NEW  producer  assignments  for 
Young  &  Rubicam's  radio  pro- 
grams starting  this  fall  have  been 
announced  as  follows: 

HOLLYWOOD  SHOWS: 

New  Adventures  of  Sherlock  Holmes, 
Glenhall  Taylor;  Dinah  Shore  Program, 
Walter  Bunker;  Eddie  Cantor  Program, 
Ted  Bliss;  Adventures  of  Ozzie  and  Har- 
riet, AI  Scalpone ;  'Melody  Roundup,  Fran- 
cis Van  Hartesvelt;  Duffy's  Tavern,  Jack 
Roche ;  George  Burns  and  Grade  Allen 
Show,  Ned  ToUinger ;  Those  We  Love, 
Tony  Hardt. 

NEW   YORK  SHOWS: 

Hop  Harrigan,  Harry  Ingram;  We  Love 
and  Learn,  Mary  Harris;  Two  on  a  Clue, 
Ralph  Butler ;  BuUdoo  Drummond,  John 
Martin;  Happy  Island  (starring  Ed  Wynn), 
Raymond  Knight;  World  Today,  Cy  Pitts; 
Kate  Smith  Hour,  Ted  Collins  (agency 
producer  unassigned)  ;  The  Aldrich  Fam- 
ily, Ed  Duerr;  Great  Moments  in  Music, 
(producer  as  yet  unassigned)  ;  Alan 
Young  Show,  Dave  Elton;  March  of  Time, 
Lester  Vail;  We,  the  People,  Joe  Hill ; 
Edwin  C.  Hill,  Mary  Harris ;  My  Best 
Girls,  Wes  McKee;  Mystery  Theater,  Frank 
Telford;  Fannie  Hurst  Presents,  Eric 
Pinker;  Bright  Horizon,  Day  Tuttle ;  Paul 
Manning,  Ed  Downs ;  Joyce  Jordan,  M.D., 
Ralph  Butler;  Kate  Smith  Speaks,  Day 
Tuttle ; 

Hari-y  Ackerman  will  be  asso- 
ciate director  in  charge  of  all  pro- 
duction. The  supervisors  are 
George  McGarret,  Joe  Hill,  Ed 
Duerr  and  Glenhall  Taylor. 


Compton  Expands 

COMPTON  ADV.,  New  York,  is 
adding  four  new  members  to  its 
radio  copy  department,  including 
Ruth  Brooks,  former  NBC  scripter, 
and  Mildred  Kearney,  formerly  of 
H.  B.  Humphrey  Co.,  Boston.  Other 
additions  are  Don  Rivers,  formerly 
of  Knox-Reeves  Adv.,  Minneapolis, 
where  he  worked  on  space  and  ra- 
dio copy  for  General  Mills,  and  Bob 
Kuhn,  who  joins  the  West  Coast  of- 
fice of  Compton  as  commercial 
writer  on  Crisco.  Mr.  Kuhn  was 
associated  with  Ruthrauff  &  Ryan 
in  New  York,  and  later  in  Holly- 
wood, where  he  worked  on  copy  for 
Lever's  Bob  Burns  show  on  CBS. 
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MELVILLE  SHOE  Corp.,  New  York 
(Thom  McAn  shoes),  has  renewed 
its  52-week  contract  with  WLS  Chi- 
cago for  Something  to  Talk  Alout, 
thrice-weekly,  7:30-7:45  a.m.  (CWT). 
Agency    is    Neff-Rogow,    New  York. 

FORD-HOPKINS  Co.,  Chicago 
(Eight-in-One  cold  tablets),  on  Sept. 
25  begins  a  thrice  weekly  quarter- 
hour  program  10 :45-ll  :00  p.m. 
(CWT)  on  WMAQ,  Chicago.  Contract 
is  for  26  weeks  through  H.  W.  Kastor 
&  Sons  Adv.,  Chicago. 

WM.  WRIGLEY  Co.,  Chicago,  on 
Sept.  16  is  to  change  the  time  of 
America  in  the  Air  from  Sundays  5  :30- 
6 :  -  >  p.m.  CWT  to  Saturdays  6  :30- 
6:55  p.m.  CWT  over  WBBM  Chi- 
cago. Agency  is  .J.  Walter  Thompson 
Co.,  Chicago. 

PHILIPS  do  Brazil  S.  A.,  Brazilian 
distributor  of  Philips  radios  and  oth- 
er products,  and  a  branch  of  North 
American  x  hilips  Co.,  New  York,  has 
a-^cointed  the  Rio  de  Janiero  office 
of  McCann-Erickson,  New  York,  to 
handle  its  advertising.  Agency  already 
handles  Philips  advertising  in  the 
Argentine. 

CALIFORNIA  POTATO  Chip  Co., 
Oakland,  has  named  Garfield  &  Guild, 
San  Francisco,  to  direct  its  advertis- 
ing. Schedule  of  dramatized  spot  an- 
nouncements is  being  released  on 
Northern  California  stations  on  be- 
hali  of  Betty  Lou  potato  chips. 

CORY  GLASS  Coffee  Brewer  Co., 
Chicago,  has  appointed  Weiss  &  Geller. 
Chicago,  to  handle  its  advertising. 

UNION  PACIFIC  Railroad  is  spon- 
soring spot  announcements  on  KOA 
Denver  in  the  interest  of  the  com- 
pany's unclaimed  and  refused  freight 
auction. 

BERNARD  M.  KLIMAN,  former  ad- 
vertising and  promotion  manager  of 
I.  Schneierson  &  Sons,  New  York,  has 
been  appointed  advertising  director  of 
the  Gruen  Watch  Co.,  Cincinnati.  He 
replaces  Don  Hall  who  recently  en- 
tered the  armed  forces. 

GIMBEL  BROS.,  Inc.,  New  York 
(department  store)  Sept.  9  starts  on 
WNEW  New  York,  Saturday  9:45- 
10  a.m.  Calling  All  Girls,  tran- 
scribed feature  produced  in  con- 
junction with  the  magazine  of  the 
same  name  and  packaged  by  Frederic 
W.  Ziv,  New  York.  Series  is  de- 
signed for  department  store  advertis- 
ing.   Business  is  placed  direct. 

ADMIRAL  Corp.,  Chicago,  has  re- 
appointed McClain  Distributing  Co., 
Charlotte,  N.  C,  as  distributor  for 
all  Admiral  products  in  the  Char- 
lotte district. 


CHICAGO  •  TRANSFORMER  Corp.. 
Chicago,  has  begun  sponsorship  on 
WGN  Chicago  of  a  quarter-hour  mu- 
sical variety  program  featuring  Dick 
(Two  Ton)  Baker,  Monday  through 
Saturday  8:15-8:30  a.m.  (CWT). 
Contract  was  placed  through  Lieber 
Adv.,  Chicago. 

MORRIS  E.  SACHS  CLOTHING 
Co.,  Chicago,  started  sponsorship, 
Aug.  28,  of  a  quarter-hour  program, 
But  Not  Forgotten,  featuring  Herbie 
Mintz,  Monday  through  Friday  10  :15- 
10:30  p.m.  (CWT)  on  WENR  Chi- 
cago. Contract  for  39  weeks  was 
placed  by  Wade  Adv.,  Chicago. 

DAVID  .1.  MAXIN,  former  drug 
merchandising  director  of  H.  W. 
Kastor  &  Sons  Co.,  Chicago,  has 
joined  Assoc.  Distributors  &  Dana 
Perfumes  Inc.,  Chicago,  as  director 
of   merchandising  research. 

CLAIR  HBYER,  formerly  in  the  ad- 
vertising department  of  Armour  Co., 
Chicago,  has  been  promoted  to  assist- 
ant to  Edward  N.  Wentworth,  direc- 
tor. Mr.  Heyer's  principal  duties  in 
his  new  position  will  relate  to  radio. 

GILBERT  C.  WILSON  Labs.,  Den- 
ton, Tex.  (de-hydrated  sweet  pota- 
toes), augmenting  its  schedule  on  Aug. 
21  started  daOy  transcribed  one-min- 
ute announcements  on  6  stations  in 
Montana.  Contiacts  are  for  5  weeks. 
Station  list  includes  KGHL  KFBB 
KGVO  KGIR  KPFA  KRBM.  Place- 
ment i.s  through  Little  &  Co.,  Los  An- 
geles. 

BLACKHAWK  BREWING  Co., 
Davenport,  la.  (Blackhawk  Topping), 
has  begun  sponsorship  of  a  quarter- 
hour  news  show  10  :'5-10 :30  p.m. 
(CWT)  Monday  through  Friday  on 
KSO  Des  Moines.  Contract  placed  by 
H.  W.  Kastor  &  Sons,  Chicago,  is 
"tiU  forbid"  and  is  said  to  mark  the 
first  time  a  beer  program  has  been 
sponsored  in  Des  Moines. 

SO-GRAPE  Co.,  Peoria,  lU.,  newly 
organized,  has  acquired  from  judge  & 
Dolph,  Chicago,  rights  to  manufac- 
ture and  sell  Ho-Grape.  Mace  Adv. 
has  been  appointed  to  handle  the 
advertising.  No  radio  is  planned  at 
present. 

FAIR  STORE,  Chicago,  (department 
store)  on  Sept.  11  begins  a  five-minute 
news  show,  Monday  through  Friday 
5-5:05  p.m.  (CWT)  over  WMAQ  Chi- 
cago. Contract  is  for  52  weeks  through 
Ivan   Hill  Adv.,  Chicago. 


N.  W.  Ayer  Expands 

N.  W.  AYER  &  Son,  HoUywood,  has 
taken  additional  office  space  at  1680 
N.  Vine  St.  Charles  Herbert,  former 
CBS  New  York  producer,  has  joined 
the  agency's  Hollywood  staff  and  is  as- 
signed to  CBS  Electric  Hour  starting 
Sept.  20.  H.  L.  McClinton,  agency 
vice-president  in  charge  of  radio,  has 
returned  to  New  York  following  con- 
ferences with  Herbert  Sanford,  Hol- 
lywood manager. 
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D-DAY...V-DAY...%,% 


Cheers  like  these  for  U.  P.'s  superb  coverage  of  all  the  fighting 
fronts  are  heard  every  day. 

What  especially  has  brought  forth  bravos  from  broadcasters  is 
I  U.  P.'s  unprecedented  advance  supply  of  background  material  — 
as  much  as  45,000  v/ords  of  it-for  use  vsrith  spot  nev^s  flashes. 
This  enables  U.  P.  clients  not  only  to  seize  listeners'  interest 
but  to  hold  it. 

The  service-plus  job  yy^hich  U.  P.  has  turned  in  it  will  repeat  on 
V-Day— and  every  day  before  and  thereafter  when  big  news  is 
on  the  brink  of  breaking.  In  addition  to  the  fastest  news,  U.  P. 
will  continue  to  provide  the  fullest  news  background. 

i  U.  P.  is  foremost  in  radio  news,  with  more  clients  than  all  other 
services  combined.  The  reason  why  it  is  foremost  is  that  it 
offers  most. 
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STATION  ACCOUNTS 


If  sp — studio  programs 

')|  7ie — news  programs 

^1  t — transcriptions 

hi  sa — spot  announcements 

iljl  ta — transcription  announcements 

\i   ^  — 

lj|  WMAL  Washington 

i;i.|Marlin  Firearms  Co..  New  Haven,  (Marlin 

M    bladei),    3   so    weekly,    13    weeks,  thru 

'j:      Craven  &  Hedrick.  N.  Y. 

:i  Metro-Goldwyn-Mayer  Pictures  Corp.,  N.  Y., 
( "Canterville  Ghoit"),  9  sa,  thru  Dona- 
hue  &  Coe,  N.  Y. 
:  School  of  Speed  Writing,  N.  Y.,  3  si  wetk- 
i     Jy,    26    weeks,    thru    Kaplan,    Seisel  & 
\     Bruck,  N.  Y. 

\  \  Procter  &  Gamble  Co.,  Cincinnati,  (Teel), 

•  i     sa  weekly,  thru  Blow  Co.,  N.  Y. 

' :  Wildroot    Co.,    Buffalo,    6    sa    weekly,  52 

l  _     weeks,  thru  BBDO,  N.  Y. 

,  '  Lever  Bros.  Co.,  Cambridge,  (L-febuoy),  10 

^      sa  weekly,  thru  Ruthrauff  &■  Ryan,  N.  Y. 

KPO  San  Francisco 

Ben  Hur  Products,  Los  Angeles  (Ben  Hur 
j     coffee),  5  sp  weekly,  thru  Foote,  Cone  & 
'  \     Belding,  San  Francisco. 
,j  Wilbert  Produots  Co.,  New  York  (floor  and 
furniture  polish),  3  ve  weekly,  thru  Duane 
I      Jone;  Co..  N.  Y. 

Miller  Products  Co.,  Portland  (insecticides), 
j      ta  weekly,  52  weeks,  direct. 
\  Crowell-Collier  Publishing  Co.,  New  Yor'c 
,!      (Collier's),  si  weekly,  thru  Arthur  Kud- 
i      ner  Inc.,  N.  Y. 

;  Marlin  Firearm  Co.,  New  Haven.  (Marlin 
I  blades),  ta  weekly,  thru  Craven  &  Hed- 
rick, N.  Y. 
k  Kerr  Manufacturing  Co.,  Los  Angeles  (fruit 
J  jars,  lids  and  caps).  5  sa  weekly,  thru 
I     Raymond  R.  Morgan  Co.,  Hollywood. 

KM  PC  Hollywood 

I  Daily   Bros.   Shoe  Co.,   New   York  (Daily 

shoe),  sa  weekly,  26  weeks,  thru  Norman 

D.  Waters  &  Assoc.,  N.  Y. 
Prest-O  Lite  Battery  Division,  Indianapolis 

(batteries),  6  ta  weekly,  thru  Ruthrauff 

&  Ryan,  N.  Y. 
F.  H.  Pfunder  Inc.,  Minneapolis  (Pfunder"s 

tablets),  6  t  weekly,  thru  Sorenson  &  Co., 

Chicago. 

Seeck  &  Kade,  New  York  (Pertussin),  10 
ta  weekly,  thru  Erwin  Wasey  &  Co., 
N.  Y. 

WAIT  Chicago 

K.  Arakelian  Inc.,  Madera,  Calif.  ("Mission 
Bell"  wine«).  6  «p  weekly,  52  weeks,  thru 
Max  Jacobs  Adv..  N.  Y. 


WHO  Des  Moines 

Paul  F.  Beieh  Co.,  Bloomington,  111.  (Whiz 
candy  b  r).  2  tn  weekly.  5"  weeks,  thru 
Arthur  Meyerhoff  &  Co.,  Chicago. 

Kaiser  Co.,  Port'and.  Oip.  (lalor  recruit- 
ing), 14  sa  weekly,  direct. 

Joh"soi  &  Johnson,  New  Brunswick,  N.  J. 
(TEK),  5  to  weekly,  thru  Ferry-Hanly 
Co..  N.  Y. 

Ne'  raska  Consolidated  Mills  Omaha  (Dixi- 

anna  Parcake  Mix),  5  sa  weekly,  thru 

Allen  &  Reynolds,  Om-h<i. 
Wm.  Wri?!ey  Jr.   C^o.,   Chicapo  (rhewing 

gum),   13  fa   weekly,  thru  Ruthrauff  & 

R/an,  Chicago. 
Reid  Nat'l  Corn  Co.,  Anamosa.  la.  (hybr'd 

corn),  3  sa  weekly,  thru  Fairall  &  Co., 

Des  Moine5=. 
Crowe'l-Collier  Publishing  Co.,   New  York 

(Collier's),   17    sa    weekly,   thru  Arthur 

Kudner  Inc.,  N.  Y. 

WMAQ  Chicago 

Western  United  Dairy,  Chicago.  .'I  «n  we-k- 
ly,  13  weeks,  thru  Olian  Advertising  Co., 
Chicago. 

Balaban   and   Kitz  Corp.,  Chicago,   13  to 

thru  M.  M.  Fisher  Assoc.,  Chi.  a\?o. 
Ford-Hopkins    Co.,    Chicago    ( eighl-in-ore 

cold  tab'ets)  3  sp  weekly.  26  weeks,  thru 

H.  W.  Kastor  &  Sons  Adv.,  Chicago. 
Park  &  Ti  ford.  New  York   (Tirtex  Dye), 

3  sa  weekly,  13  weeks,  thru  Charles  M, 

Storm  Co..  New  Y-  rk. 
Sunwqy     Fruit      Products     Co.,  Chicago 

("Freshie"  soft  drink),  7  sa  weekly,  thru 

Sorenson  &  Co.,  Chicago. 

WOLS  Florence.  S.  C. 

Reader's  Digest  A^sn.,  Pleasantville,  N.  Y. 
sa  weekly,  thru   BBDO,   N.  Y. 

Plough  Inc.,  Memphis  (Mexsana),  5  la 
wf'ekly,  thru  Lake-Spiro-Sherman,  Mem- 
phis. 

Plough  Inc.,  Memphis  (St.  Joseph),  5  ta 
we'-kly,  thru  Lake-Spiro-Sherman,  Mem- 
phis. 

Electric  Auto-Lite  Co.,  Toledo  (Presto- 
Lite).  5  tn,  weekly,  through  Ruthrauff  & 
Ryan,  Chicago. 

WQXR  New  York 

Genera)  Foods  Corp.,  New  York  (Paker's 

Cocoa ) ,    6    sp    weekly,   thru    Benton  & 

Bowles,  N.  Y. 
Reioir    Parfums,    New    York     (Chi  Chi, 

My    Alibi    perfumes)    5   sp    weekly,  13 

weeks  thru  Abbott  Kimball  Co..  N.  Y. 
Fastop    Inc.,    New    York    ( Fa.itop  bottle 

caps),  3  sp  weekly,  52  weeks,  thru  F.  J. 

Low   Inc.,  N.  Y. 
Campbell  Soup  Co.,  Camden,  N.  H.  (soups), 

63    SI    weekly,    26    weeks,    thru  Ward 

Whtelock  Co.,  Philadelphia. 


WAOV  Vincennes,  Ind. 

Sterling  Brewers,  Evansville,  I-d.,  6  ne 
weekly,  5d  weeks,  thru  Ruthrauff  &  R.van, 
Chicago. 

Central  Fibre  Co.,  Vincennes,  Ind.  (wa?te 
paper   collection),    3    si    weekly,  direct. 

Pomerov  B"X  Co.,  Vincenres.  Ind.  (waste 
paper  collection).  30  s-i  weekly,  direct. 

Terre  Hnite  PrPwinT  Co.,  Terre  Haute, 
Ind.  (Champagne  Velvet,  beer,  ale).  12 
ve  weekW.  26  weeks,  thru  Pollyea  Adv., 
Terre  Haute,  Ind. 

W.IZ  New  York 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.,  4  sii  weekly,  thru  Badger,  Brown- 
ing &  HTs'y,  New  York. 

Presto-O-Lite  Battery  Co.,  Indianapolis,  30 
sa,  thru   Ruthrauff  &  R -an.   N.  Y. 

Lever  Bros.  Co..  Cambridge,  (Lifebuoy 
soap),  8  sa  weekly,  thru  Ruthrauff  & 
Ryan.  N.  Y. 

Alfred  A.  Knop'  Inc..  N.  Y.  (books)  4  sa 
weekly,  tnru  Denhard,  Pfeiffer  &  Wells, 
New  York. 

Dou'^lpday,  Doran  &  Co.,  N.  Y.  (Dollar 
B'lnk  Club).  3  sn  weekly,  thru  HuUer 
Hoge  &  Sons,  N.  Y. 

WCBI  Columbus.  Miss. 

Chattanooga  Medicine  Co..  Chattflnnoga 
(Black  Draught),  10  sa  weekly,  thru 
Nelson  Chi^sman  &  Co.,  Chattanooga. 

Morton  Salt  Co.,  Chicago,  3  WPekly.  thru 
Klau-Van  Pieterxim  Du^lap.  Milwaukee. 

Sinclair  Refining  Co.,  Atlanta,  ne  daily, 
direct. 

Miles  Labs,  Elkhart.  Ind..  (Alka  Seltzer),  4 
sp  weekly,  52  weeks,  thru  Wade  Adv.. 
Chicago. 

KNX  Hollywood 

Paramount  Picture^,  New  York  (films),  sa. 

52  weeks,  thru  Buchanan  &  Co.,  N.  Y. 
Bank  of  America  National  Trust  &  Savings 

Assn.,  San    Francisco,  3   ne  weekly.  52 

weeks,  thru  Charles  R.  Stuart  Adv.,  San 

Francisco. 

Dr.  Hanson  Labs.  Little  Falls.  N.  Y.  (Ren- 
net tablets),  6  sp  weekly,  thru  MitcheU- 
Faust  Adv.,  Chicago. 

KTSA   San  Antonio 

Electric  Auto-Lite  Co.,  Toledo  (Presto- 
Lite),  6  ST  weekly,  36  weeks,  thru  Ruth- 
rauff &  Ryan,  N.  Y. 

Bu-Tay  Products  Co.,  Huntington  Park, 
Cal.  (Raindrops  Detergent),  5  ta  weekly, 
thru  Glasser-Gailey  &  Co..  Los  Angeles. 

WENR  Chicago 

Lever  Bros.  Co.,  Cambridge,  (Lifebuoy 
soap),  3  sa  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 


IHWEST 


'IB  ABLO 

 - 


W¥€> 


Wise  Time  Buyers,  representing  21 
National  Advertisers,  have  saved  their 
clients  money  by  a  con'  ination  purchase 
on   The   Pacific    Northwe't  Broadcasters. 

Wvthe  Walker— Eastern  Sales  Manager 
KXL  The  Walker  Co. 

Z  NET  The  Walker  Co. 

KFPr  The  Kati  Co. 

Buy   2  markets,    save   5%;   buy   all  3 
and  save  10%. 


KMYR  Drops  Middle 
Newscast  Commercialfe 

KMYR  Denver  eliminated  all  mid- 
dle commercials  in  it.s  newscasts; 
effective  Auj.  6,  and  reports  that 
not  a"  sponsor  balked.  A  bro'hurt 
is  being  prepared  for  agen-'ies,  lo- 
cal accounts  and  advertisers. 

First  station  to  eliminate  middle 
commercials  in  nsws  broad"asts 
was  KSD  St.  Louis,  NBC  outlet, 
The  station  alsT  established  a  pol- 
icy of  not  accenti'^g  news  sponsor-: 
ship  from  medical  advertisers  or 
from  sponsors  who  use  time  exclu-j 
sivelv  for  the  sale  of  vitamins! 
WJR  Detroit  last  month  announcec 
elimination  of  middle  commercialf 
in  news  broadcasts. 


WJR  Clients  Stay 

WJR,  Detroit,  has  not  lost  an 
advertiser  because  of  its  n°w  nol- 
icv  re=-tricting  newscast  advertis-; 
ing,  Charles  Burke.  WJR  sales 
manager,  announced  last  week. 

The  new  policy,  effective  Sent, 
1.  as  announced  by  WJR  Vice 
President  Leo  J.  Fitzpatrick.  elim- 
inates the  middle  commercial  anc 
adopts  a  format  providing  for  not 
more  than  45  seconds  of  opening 
and  75  seconds  of  closing  an- 
nouncements on  quarter  hour  news- 
casts. 

Burke  said  the  follov/ing  spon- 
sors will  be  conforming  with  the 
new  WJR  policv  beginning  Sept.  1: 

McKesson-Robbins  Co.,  Groves 
Laboratories,  B.  C.  Remedv.  Autc 
Owners'  Insurance  Co.,  Cracker 
Jack  Co.,  Sinclair  Refining  Co. 
Cunningham  Drugstores  of  De- 
troit, Foster-Milburn  Co..  Penn 
Tobacco  Co.,  Atlantic  and  Pacific 
Tea  Co.,  Planters  Nut  and  Choco- 
late Co.,  Peter  Paul  Inc.,  DeFall 
Agricultural  Association  and  Rich- 
man  Brothers  Co. 


Fuel  Firms  to  Use  Radio 
In  Oil  Conservation  Plari 

A  PUBLIC  relations  program  f'e-j 
signed  to  create  an  understanding 
of  the  need  for  fuel  oil  rationing 
and  win  friends  for  the  industry 
has  been  inaugurated  among  35, 
000  fuel  oil  distributors  by  the  Pe- 
troleum Industry  War  Council 
headed  by  J.  W.  Connolly,  of  the 
Standard  Oil  Co.  of  New  Jersey. 

Campaign  material  includes  i 
portfolio  of  advertising  tools  witl 
suggestions  for  radio  commercials 
McCann-Erickson,  New  York,  as 
sisted  in  preparatinn  of  the  pro 
gram.  In  a  letter  seeking:  coopera 
tion  from  members  of  the  fuel  oi 
industry,  Mr.  Connolly  stated  thai 
$35,000,000  will  be  spent  by  alliec 
industries  in  the  promotion  of  c^n 
servation  of  all  fuels,  for  insulation 
weather-proofing  and  fuel  conser- 
vation methods. 


Roesler  Rep  Firm 

GEORGE  ROESLER,  account  ex 
ecutive  at  First  United  Broad 
casters,  Chicago,  has  resigned  tc 
reenter  the  radio  representative 
business  effective  last  week.  Offices 
will  be  in  Chicago  at  360  N.  Michij 
gan,  suite  615,  telephone  Randolpl" 
9034,  New  firm  will  represent 
WINN  Louisville. 
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marks  the  spot 


BVRK -SMITH  *NatMonal  Representatives 

I 


TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

C  H  N  S 

Halifax,  Nova  Scotia 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


REACH  mJlcU0 
SALT  LAKE  MARKET 


m^^m  THROUGH 

KDVL 

UIAHS  NBC  STATION 


Utoh  has  one  of  the  highest  per  capita 
rot'ngs    as    a    radio    listening  market. 

iOHN  BLAIR  &  CO.  National  Representative 


MONEY  TO  BURN 
Farmers  in  this  six- 
s^a^e  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 


WIBW»te 
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FASHIOIS  PROGRAM 
TO  BE  SYNDICATED 

DEPARTMENT  stores  will  have 
a  new  vehicle  for  radio  advertising 
with  Tobe's  Topics,  program  of  com- 
mentary on  fashion,  beauty  care 
and  similar  subjects  with  contest 
tie-in,  to  be  available  as  a  syndi- 
cated live  and  transcribed  feature 
beginning  Sept.  4.  Stores  in  30 
cities  had  already  contracted  for 
the  series  of  13  weeks  with  renewal 
options  last  week,  according  to, 
Tobe,  New  Yox'k,  fashion  and 
beauty  authority,  owner  and  origi- 
nator of  the  program.  Show  is 
heard  live  on  WOR  New  York  un- 
der sponsorship  of  Bloomingdale's, 
New  York. 

Outstanding  feature  is  a  contest 
inviting  listeners  to  submit  topics 
for  discussion  by  Tobe  to  the  local 
sponsoring  store,  which  awards 
prizes  of  $5  in  merchandise  for  the 
best  entries.  Stoi'e  forwards  win- 
ning ideas  to  Tobe  who  makes  two 
awards  of  $10  each  in  store  mer- 
chandise for  the  best  of  all  national 
entries,  and  includes  them  in  her 
programs  each  week. 

Disc  is  set  up  as  a  twice-weekly 
quarter-hour  feature  with  openings 
for  live  copy  by  the  sponsor  to  pro- 
mote merchandise  and  announce 
contest  news.  Miss  Tobe,  in  addi- 
tion to  discussing  fashion  and 
beauty  problems  and  various  topics 
suggested  by  her  listeners,  presents 
Hollywood  gossip  and  other  news 
items  in  "signposts",  brief  conclud- 
ing feature.  Disc  is  cut  and  dis- 
tributed by  WOR  Recording  Divi- 
sion, New  York. 


OWI  PACKET,  WEEK  SEPT.  18 


CKCL  Toronto  Control 
Acquired  by  J.  K.  Cooke 

ANNOUNCEMENT  was  made  last 
week  that  Jack  Kent  Cooke,  presi- 
dent of  the  Toronto  Broadcasting 
Co.,  officially  would  take  over  con- 
trol of  CKCL  Toronto  on  Aug.  28, 
the  station  to  be  thereafter  identi- 
fied as  CKEY  and  to  operate  on  a 
24  hour  schedule  of  new  program- 
ming and  policy.  Purchase  price  for 
the  1,000  w  metropolitan  outlet  on 
580  kc,  previously  operated  by 
Henry  Gooderham,  was  not  dis- 
closed. 

Mr.  Cooke,  long  associated  with 
independent  broadcasting  in  Can- 
ada, had  up  to  the  first  of  this  year 
served  as  general  manager  of 
Northern  Broadcasting  Co.  and  is 
identified  with  the  organization  and 
operation  of  such  Canadian  sta- 
tions as  CKRN  Rouyn,  CKVD  Val 
d'Or  and  CHAD  Amos,  Que.  He 
also  has  been  associated  with  the 
installation  and  management  of 
CKWS  Kingston  and  CHEX  Peters- 
borough,  Ont.  Mr.  Cooke  joined 
Northern  Broadcasting  in  1935 
when  that  organization  operated 
CKGB  Timmins,  CJKL  Kirkland 
Lake  and  CFCH  North  Bay,  Ont. 
He  was  appointed  general  manager 
in  1938. 


Jackson  Local  Granted 

NEW  STANDARD  station  on  1490 
kc  with  250  w  and  unlimited  time, 
for  Jackson,  Miss.,  was  granted 
by  the  FCC  last  week  to  Ewing 
Broadcasting  Co.,  a  partnership 
composed  of  P.  K.  Ewing,  owner 
of  WORM  Greenwood,  Miss.,  and 
F.  C.  Ewing,  general  manager  of 
the  station.  Transmitter  and  studio 
locations  for  the  new  outlet  are 
still  to  be  determined. 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  thf 
week  beginning  Sept.  18.  OWI  transcriptions  contain  six  50-second  announcements  snitab)< 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  client? 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 

STATION  ANNOUNCEMENTS 
NET-            Group  Group  NAT.  SPOT 

WAR  MESSAGE  WOKK  KW  OI  PLAN 

PLA.\    Aff.  Ind.       Aff.  Ind.        Live  Tran*. 

Christmas  Mail   X 

War  Bonds   X 

Red  Cross  Home  Nursing  -X 

V-Mail   ._  X  X  X  X 

WAVES    -  X  —  X  _ 

Crop  Corps           -  X 

Careless  Talk   „       '  X  X 

Play  Square  with  Gasoline  _  __          X  X 

See  OWI  Schedule  of  War  Messages  126  for  names  and  tim.e  of  programs  caiTjing  wai  , 
messages  under  National  Spot  and  Network  Allocation  Plans. 

W.  E,  Long  Co.  Tells  FCC  Its  Programs 
Are  Entirely  Free  of  Lottery  Inference 


"TELEPHONE  MONEY"  shows 
sold  by  the  W.  E.  Long  Co.,  Chi- 
cago, are  free  of  lottery  inference, 
the  FCC  is  informed  in  a  letter  sent 
by  E.  J.  Sperry,  director  of  radio 
for  Long.  Copies  of  the  letter  were 
sent  to  a  long  list  of  Commission 
members  and  legal  personnel  and 
to  trade  journals. 

Accompanying  the  letter  is  a  48- 
page  book  prepared  by  W.  E.  Long 
Co.,  titled  Telephone-Money  Shows. 
The  book  presents  in  question- 
answer  form  a  digest  of  legal 
thought  on  the  subject  of  giveaway 
and  money  shows. 

Attached  to  the  letter  are  copies 
of  two  articles  in  Broadcasting, 
dealing  with  giveaway  programs. 


The  letter  from  Mr.  Sperry  ex- 
plains how  the  Long  telephone  pro- 
grams are  operated.  He  explains 
that  the  firm  has  spent  large  sums 
to  aid  radio  stations  in  eliminating 
lottery  from  their  programs,  re- 
gardless of  whether  they  are  clients. 

The  Long  telephone  shows  ac- 
tually are  quiz  programs,  it  is 
stated.  Every  effort  is  made  to 
avoid  bad  taste  and  violations  of 
FCC  regulations  or  lottery  laws. 
Many  of  the  programs  are  described 
as  educational  in  motif,  requiring 
knowledge  and  skill  in  answering. 
No  person  is  forced  to  listen  to  the 
station  to  become  eligible  for  a  re- 
ward, it  is  explained  and  product- 
purchase  is  not  a  requirement. 


Dept.  Stores  Sponsor 

TWO  Washington  department 
stores  have  been  added  to  the  list 
of  sponsors  by  WTOP.  Claude  Ma- 
honey,  who  recently  moved  to 
WTOP  from  WMAL  Washington, 
now  has  his  7:40  a.m.  newscast 
sponsored  by  Lansburgh  Bros.  De- 
partment Store  and  Vick  Chemical 
Co.,  each  thrice  weekly.  His  6  p.m. 
period  is  sponsored  by  Arcade 
Laundry  on  Tuesdays,  Thursdays 
and  Saturdays.  Elmer  L.  Kayser, 
Dean  of  George  Washington  U.  and 
head  of  the  university's  history  de- 
partment has  a  quarter-hour  his- 
torical program  following  Joe  Mc- 
Caffrey's 12  noon-12:15  newscast 
Sundays  which  is  sponsored  by  the 
Hecht  Co.,  Washington  department 
store. 


N.  Y.  Ad  Course 

THE  ADVERTISING  and  Selling 
Course  of  the  Advertising  Club  of 
New  York  opens  its  21st  year  Oct. 
9,  with  a  series  of  Monday  and  Fri- 
day night  lectures,  to  be  held  this 
year  at  the  headquarters  of  the 
Engineering  Society,  29  W.  39th 
St.  Radio  clinics  starting  in  Feb- 
ruary under  the  chairmanship  of 
Eugene  S.  Thomas,  a  vice-chairman 
of  the  Advertising  and  Selling 
Course  Committee,  and  sales  man- 
ager of  WOR  New  York. 


KEYSTONE  Broadcasting  System 
now  has  a  total  of  209  affiliates,  witb 
the  recent  addition  of  three  Ken- 
tucky stations — WHOP  Hopkinsville  : 
WSON  Henderson  and  WPAD  Padu- 
cah. 
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CONSIDER 


WHEN    YOy    SELECT    A    NEW  TRANSMITTER 


Easy  to  put  on  tiie  air,  easy  to  keep  on  the  air  .  .  . 
that's  what  you  want  in  a  transmitter,  and  that's  what 
Westinghouse  eqviipment  assures. 

Specificcilly,  here  are  some  of  the  features  that 
make  for  operating  simphcity  in  Westinghouse 
Transmitters: 

L  One  Master  Control  puts  the  transmitter  on  the 
air  and  cuts  the  power  off  at  the  end  of  the  broad- 
cast period.  It  is  impossible  for  power  to  be 
appHed  in  the  wrong  sequence. 

2.  Individual  Tuning  and  Adjustment  Controls  are 
mounted  on  the  front  panel,  easily  accessible. 

3.  Indicator  Lights  Flash  Circuit  Conditions  to 
Operator,  indicating  instantly  which  circuit  re- 
quires attention. 

4.  Simplified  Circuits — require  a  minimum  of  tubes 
...  no  tricky  wiring. 


5.  "De-ion"  Breakers  Show  Outage  Location,  pro- 
viding fuseless  protection  for  the  low-voltage 
power  circuits. 

Simplicity  of  Control  is  only  one  feature  of  Westing- 
house Transmitters.  Others  equally  important  are: 
Low  Operating  Cost,  Continuity  of  Operation, 
High  Fidelity  Signals,  Ease  of  Maintenance. 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
trcoismitter,  you  assure  yourself  of  the  fastest  possible 
delivery  following  the  lifttng  of  wartime  manufactur- 
ing restrictions.  We  are  scheduling  dehveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
INB,  P.  O.  Box  868,  Pittsburgh  30,  Pa. 
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OUSe  RADIO  DIVISION 


OFFICES  EVERYWHERE 


...AM      «      £LECTR     OHICS      •      F  M 
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MINHEAPOUS-ST.  PAUL 
50,000  Watts  •  830  ke 


Touchdown  Time  with  Halsey  Hall,  an  expert  wise  in 
the  ways  of  Northwest  sports,  is  a  new  series  of  WCCO 
broadcasts  that  will  follow  the  1944  football  fortunes  of 
Minnesota's  own  Golden  Gophers.  There's  room  at  Hall's 
microphone  —  part  of  the  time— for  some  smart  sponsor. 
Football  in  the  Northwest  is  like  baseball  in  Brooklyn 

—  and,  up  here,  the  Golden  Gophers  are  football.  Yet 
they  might  as  well  play  without  goal  posts  as  without 
Halsey  Hall  at  the  mike.  He's  reported  their  deeds,  via  radio 
and  newspapers,  for  20  years  now.  Never  missed  a  game. 

His  actual  play-by-play  descriptions  of  Minnesota's 
Saturday  battles  this  fall  can't  be  sponsored.  But  half  an 
hour  before  each  one  starts,  WCCO  will  offer  Toiichdmvn 
Time  —  a  25-minute  preview  of  the  day's  football  high- 
lights across  the  country,  transcribed  by  Hall,  plus  live 
college  melodies  and  songs  by  The  Backfield  Men. 

Five  minutes  before  game-time.  Hall  comes  on  the  air 
from  the  stadium ;  keeps  up  a  swift  play-by-play  account 
(non-sponsored)  until  the  final  whistle.  Then,  when  it's 
all  over,  WCCO  listeners  get  Part  2  of  Touchdown  Time 

—  a  game  review  appraising  every  aspect  of  the  after- 
noon's contest. 

These  before -and -after  summaries  are  available  ^ 
singhj  or  as  a  pair.  They'll  be  heard  by  a  large,  enthusi- 
astic audience  of  Northw^est  fans  who  follow  Halsey  Hall 
as  faithfully  as  they  do  the  Golden  Gophers. 

Giving  our  listeners  the  best  in  football  broadcasters 
is  one  more  plus-mark  in  WCCO's  long  rec- 
ord  as  "Good  Neighbor  to  the  Northwest." 
\       If  you  want  to  get  into  a  huddle  with  Halsey 
^       Hall  and  do  some  sales-scoring  of  your  own 
I       in  the  Northwest,  just  call  on  us  or  the  near- 
est Radio  Sales  Office. 


Good  Neighbor  to  the  Northwest 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting:  Division  of  CBS. 
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that  spell 

"RADIO 
AUDIENCE" 

in  the 

EI  Paso  Southwest 


The  CBS  Station  in  BPasoJex. 

DofTonce  Rcxierick.  Owner  Vol  Lawrence.  Mgi. 

HOWARD  H.  WILSON  CO^  National  Reps. 


CSON  ARIZONA 

CBS 


1400KC 
250  WATTS 

REPRBENTEO  BY  JOHN  BLAIR  &  CO. 

AFftUATED  WITH  THE  ARIZONA  NETWORK;. 
KOY,  Phoenix  •  KSUN,  Sisbee-Lowell  , 


AFFILIATED  STATION  WIS  CHICAGO 


Jingle! 
Jangle! 

Above-average  incomes  with  no 
lay-offs,  that's  WIncton-Salem.  A 
thriving  city  in  the  heart  of  a  rich 
region.  This  great  market  is  re- 
sponsive to  the  brand  of  program- 
ming and  salesmanship  emanating 
from — 

WAX  R 

Winston-Salem,  North  Carolina 
Repretsntotive:  The  Walker  Company 


McGeehee 

{Continued  from  page  72) 

each  radio  station  can  be  heard 
clearly  by  those  who  live  in  those 
areas? 

With  these  contour  lines  estab- 
li.shed,  the  total  population  avail- 
able to  hear  the  signal  is  readily 
obtained. 

That  information  is  fundamen- 
tally what  advertisers  want  to 
know;  that  is  what  is  needed  to 
compare  the  opportunities  for  ad- 
vei-tising  to  be  read  in  newspapers, 
and  magazines — and  heard  in  ra- 
dio— on  a  comparable  basis. 

List  of  Functions 

Why  not,  then,  an  "Audit  Bureau 
of  Radio  Circulations",  organized 
and  controlled  by  advertisers,  ad- 
vei'tlsing  agents,  and  statvon  ovm- 
ers,  to  do  for  the  radio  industry 
one  "research"  job,  and  one  re- 
search job  only,  by  performing 
these  functions: 

1.  To  establish  the  jrirocefUire 
ihrough  which,  by  generally  accepted 
.iiid  universally  applicable  engineering 
standards,  the  average  i^rimary  and 
secondary  contours  of  each  radio  sta- 
tion can  be  ascertained,  the  areas  in 
which  each  radio  .station's  signal  can 
he  heard  clearly. 

2.  Seek  to  induce  all  radio  stations 
to  measure  their  signals  in  conform- 
ity with  this  standard  procedure,  pub- 


Jolliffe 

{Continued  from  page  78) 

band  must  be  made  without  com- 
plete information.  Assumptions 
must  be  made  which  ai'e  based  on 
the  best  information  available  and 
decisions  made  which  seem  to  be 
technically  sound.  This  is  not  a 
situation  which  is  new  to  allocation 
engineering.  Allocation,  to  be  ef- 
fective, must  always  precede  com- 
plete use. 

Because  of  the  large  number  of 
claims  for  use  of  frequencies  and 
the  lack  of  complete  information 
as  to  what  is  possible,  it  will  be 
necessary  to  make  compromises 
and  it  will  be  impossible  to  meet 
all  the  requests  of  the  claimant 
services.  In  the  past  it  has  been 
possible  to  make  assumptions  and 
arrive  at  compromises  and  con- 
clusions which,  through  the  years, 
have  been  found  to  be  fairly  satis- 
factory. It  is  expected  that  in  the 
present  discussions,  compromises 
will  be  agreed  to  and  the  best  en- 
gineering answers  detei-mined. 

The  present  extension  of  the 
frequency  spectrum  will  produce 
many  new  services  and  much  im- 
provement in  many  existing  serv- 
ices. Much  depends  on  the  ability 
of  engineers  to  look  ahead  and 
make  reasonable  predictions  of 
things  to  come.  The  future  suc- 
cessful operation  and  expansion  of 
many  radio  services  will  depend 
on  decisions  and  recommendations 
made  now  as  to  the  orderly  ar- 
rangement of  this  spectrum.  It  is 
expected  that  all  engineers  engaged 
in  this  work  will  realize  their  re- 
sponsibilities to  the  engineers  of 
the  future  who  must  make  this 
allocation  work. 


lishing  tliis  information  periodically 
for  the  interest  of  advertisers,  together 
with  a  calculation  of  the  number  of 
persons  residing  in  these  areas,  i.e.. 
the  numb'jr  of  persons  who  have  an 
opportunity  to  hear  the  station's  pro- 
grams. 

.3.  Auditing  and  certifying  to  the 
measurements  and  statements  of  the 
station  owners. 

Mechanical  Methods 

Of  all  research  methods,  the  tech- 
nic least  subject  to  debate,  differ- 
ence of  opinion,  argument  or  distor- 
tion is  that  which  relies  upon  me- 
chanical methods  of  measurement. 
Few  dispute  the  validity  of  a  meter 
reading  or  tape  recording.  Many 
deny  the  absolute  accuracy  of  any 
research  which  involves  the  human 
and  psychologically  uncontrollable 
elements  in  personal  interviewing, 
manual  tabulating,  and  interpreta- 
tion. 

There  can  be  little  dissension  over 
the  accuracy  of  station  signal  areas 
measured  by  proper  mechanical 
means. 

And  there  is  little  debate  over 
the  essential  reliability  of  the  U.  S. 
Census,  and  interim  population  es- 
timates derived  from  Government 
and  other  reputable  sources. 

Once  these  two  absolute  factors 
are  combined,  on  an  identical  and 
therefore  comparable  basis,  in  the 
measurement  of  audience  potentials 
for  every  radio  station  in  the  coun- 
try, the  succeeding  steps  in  a  fur- 
ther refinement  of  radio's  ABC  are 
obArious : 

(a)  Measurement  of  the  areas  with 
in   the   primary  and  secondary  con- 


Farmers'  Aid 

CJKL  Kirkland  Lake,  Ont., 
broadcasts  a  resume  of  the 
day's  programs  every  morn- 
ing for  rural  listeners.  Be- 
cause these  listeners  do  not 
have  their  sets  on  all  day  to 
conserve  hard-to-get  batter- 
ies, the  station  broadcasts  its 
program  resume  so  that  lis- 
teners may  know  when  their 
favorite  programs  will  be 
broadcast  by  the  station. 


tours  iu  which  station  signals  fall 
lielow  the  established  basis  of  eon- 
tour  il'-linitiou — and  the  elimination  of 
po])ulation  residing  within  these  areas 
from  the  total  credited  to  the  station 
wiihiu  its  contours. 

(b)  Separation  of  daytime  and 
nighttime  contours,  with  proper  popu- 
lation adjustments. 

(c)  Study  of  seasonal  variations  in 
territorial  coverage. 

( d )  Analysis  of  age,  sex,  economic, 
iiiti^llectual  and  other  poimlation 
characteristics    within    the  station'e 

CdUtOUl'S. 

(e)  Exploration  of  the  amount  and 
character  of  each  station's  potential 
audience  which  is  available,  by  hours, 
days,  seasons. 

Pointed  questions  are  beginning 
to  be  asked  about  radio's  actual 
audience.  More  questions  will  be 
asked  when  advertisers  have  goods 
to  sell  again,  when  war  contracts 
are  terminated,  when  every  dollar 
of  advertising  expense  must  be 
justified  by  facts. 


f  Wichita  KFH  \^ 

A  selling  job  is  smooth  work,  too 
In  booming  Wichita!  For  Wichita 
has  the  perfect  set-up  for  record- 
breaking  sales  today  and  tomor- 
rov/l  Wichita's  doubled  popula- 
tion has  likewise  doubled  its  buy- 
ing power  per  family.  This  lush 
spendable  income  is  reflected  in 
$16,000,000  in  retail  sales 
monthly,  topping  every  city  in  the 
great  Southwest;  in  second  place 
for  sales  increases  in  the  entire 
Nation!  Booming  Wichita  is  an 
aircraft  center  today  .  .  .  and 
Aviation  is  here  to  stay!  Backed 
by  its  basic  wealth  in  agriculture 
and  oil,  Wichita  will  remain  your 
easiest  'push-over'  market. 


Miss   June   Craft,   who   paints   fuselages  for 
Cessna    Aircraft    Company,    does    a  smooth 
liquid    stocking   Job   for   Miss   Betty  Sooby, 
Cessna  office  worker. 

Cessna  photo. 


Your  sales  in- 
creases in  Wichita 
will  stick  if  you 
stick  to  that  Sell- 
ing Station  in 
K  a  n  s  a  s'  Richest 
Market— 


KFH 


CBS 


WICHITA 

5000  WATTS  DAY  &  NITE      ASK  ANY  PETRY  OFHCE 


WATER  ond  AIR  COOLED 
TRANSMITTING  AND 
RECTIFYING  TUBES 

Even  for  small  Amperex  tubes,  extraordinary 
processing  temperatures  are  specified  by  our 
engineers.  To  achieve  these,  we  employ  high 
frequency  induction  heating  with  high 
power  water  c6t)led  tube  generators.  This 
"Amperextra"  drives  the  ocluded  gases  from 
the  tube  elements^  after  which  they  are  pumped 
out  in  an  operation  for  which  specific  and  unique 
equipment  was  devised  in  our  own  tool  shop. 
A  better  Amperex  tube  is  the  result ...  as 
substantiated  by  operating  economy  and  an 
increased  number  of  working  hours  per  tube. 


AMPEREX  ELECTRONIC 


79  WASHINGTON  STREET  BROOKLYN  1,  N.Y. 

EXPORT  DIVISION;  13  EAST  40)h  STREET.  NEW  YORK  16.  N.  Y.,  CABLES:  "ARLAB" 


^ttfULVOUR  BLOOD  WITH  A  WOUNDED  SOLDIER . . .  VISIT  YOUR  BLOOD  BANK  TODAY 
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THE  BRAN  HAM  COMPANY 


Smith  on  Video 

(Continued  from  page  70) 


KTHS   .....   Hot  Springs,  Ark. 


KWKH ......   Shreveport,  Lc^ 


KTBS  Shreveport,  La. 


WCPO  ......  Cincinnati,  Ohio 


WTJS  Jackson,  Tehn. 


WNOX  Knoxville,  Tenn. 


WMC  Memphis,  Tenn. 


KTBC    ......     Austin,  Texas 


KRIC    .  .    .    Beaumont,  Texas 


KRLD   ,  Dallas,  Texas 


WCHS  Charleston,  W.  Va. 


WBLK  .   .    .   ,    ,  Clarksburg,  W.  Va. 


WSAZ  ....    Huntington,  W.  Va. 


WPAR  ....   Parkersburg,  W.  Va. 


antenna  would  be  anchored  to  the 
building  framework. 

A  station  on  the  outskirts  of  the 
city  would  be  located  so  as  to  pro- 
vide satisfactory  signals  to  resi- 
dential areas.  It  would  be  placed 
in  a  locality  free  from  noise.  The 
plot  would  be  large  enough  to 
contain  studio  and  transmitter 
buildings  and  provide  room  for  ex- 
pansion. One  large  studio,  one 
smaller  studio,  a  control  room, 
dressing  room,  storage  space,  film 
projection  room  and  offices  would 
comprise  the  operating  portion  of 
the  building.  The  transmitters 
could  be  placed  in  the  same  struc- 
ture or  perhaps  preferably  in  a 
smaller  building  at  the  other  side 
of  the  plot.  A  tall  steel  tower 
would  support  the  antenna. 

Truck  Needed 

The  video  equipment  would  con- 
sist of  three  studio  cameras,  two 
film  cameras,  associated  control 
equipment,  monitors,  etc.  Audio 
equipment  would  comprise  direc- 
tional, high  gain  microphones 
slung  or  mounted  on  boom  stands 
together  with  control  room  ap- 
paratus. 

In  either  studio  location,  the  use 
of  portable  type  video  equipment 
for  initial  installation  is  a  possi- 
bility. 

A  light  truck  equipped  with 
portable  television  pickup  equip- 
ment is  practically  a  "must"  for 
any  television  station. 

The  factors  which  will  vary 
widely  with  each  situation  are  in- 
stallation cost,  rent  or  buildings, 
antenna  support  (roof  modifica- 
tions or  supporting  tower),  trans- 
mission line,  video  studio  to  trans- 
mitter connection  and  accessory 
items. 

The  planning  of  a  television 
station  is,  of  course,  far  beyond 
the  scope  of  a  brief  article  such 
as  this.  The  prospective  station 
owner  should  avail  himself  of  the 
best  advice  in  considering  the 
problems  in  detail.  However,  it 
is  hoped  that  this  material  will 
indicate  the  possibilities  of  getting 
started  in  television,  of  the  neces- 
sity of  growing  with  the  art  and 
of  the  wisdom  of  starting  on  a 
reasonable  basis  and  planning  for 
future  expansion. 


Fighting  Tropics 

GOOD  NEWS  for  fighters  in 
the  Pacific  is  the  disclosure 
that  the  new  research  labora- 
tory at  the  Belmont  Radio 
Corp.,  Chicago,  is  undertak- 
ing intensive  studies  in  tropi- 
calization,  the  prevention  of 
fungus  growth  in  electronic 
equipment.  When  the  Signal 
Corps  recently  released  infor- 
mation on  tropicalization  in 
connection  with  battle  equip- 
ment in  the  South  Pacific, 
Belmont's  part  in  the  work 
was  revealed  to  the  public. 


If  s  Too  Soon  for  a  Television  Price  Tag 


ONE  of  the  earliest  recorded  ex- 
amples of  snap  judgment  was  set 
by  an  anonj'mous  v;oman  who  never 
got  to  be  knowTi  as  anybody  but 
■  Jack's  mother.  She  was  the  lady,  if 
;you  haven't  forgotten  your  "Jack 
!  and  the  Beanstalk",  who  berated 
'her  son  soundly  for  winding  up  a 
series  of  transactions  with  a  hand- 
ful of  beans.  The  point  is  that  said 
beans  turned  out  to  be  a  most  for- 
tuitous investment,  what  with 
I  golden  eggs  and  all,  and  the  fair 
dame  might  have  withheld  her  fire 
until  she  knew  a  little  bit  more 
about  the  potentialities  of  the  bean 
business. 

I    Television  has  its  short-sighted 
! '  parents,  too ;  and  they're  attempt- 
ing to  evaluate  the  medium  with- 
out taking  into  consideration  what 
must  be,  to  an  advertising  man,  its 
most  important  aspects — its  selling 
; ;  possibilities.  After  over  a  year  of 
'  exploring  this  extremely  vital  ave- 
nue, I'd  like  to  recommend  a  revi- 
1  sion  of  the  figure  on  the  teleWsion 
price  tag.  In  fact,  it  seems  to  me 
I  that  it  might  be  an  excellent  idea 
"to  leave  the  thing  blank  until — well, 
until.  There's  going  to  be  a  lot 
more  money  in  the  television  bean 
business  than  most  people  seem  to 
:  realize. 

A  Dynamic  Force 

During  a  commercial  television 
I 'career  that  has  serviced  such  varie- 
gated clients  as  Park  &  Tilford, 
Tintex,  Official  Detective  Magazine, 
Alfred  Dunhill  of  London,  Click 
Magazine;  Harvey  Wines,  Real 
Story  Magazine  and  Casual  Clothes 
Inc. — such  services  as  WAC  re- 
cruiting, the  Fat  Salvage  Cam- 
paign, and  the  AWVS,  we've  had  a 
chance  to  explore  the  drawing  pos- 
sibilities of  the  medium.  This  ex- 
perimentation has  convinced  us 
that  television  is  destined  to  be  the 
most  dynamic  selling  force  in  his- 
.jtory. 

jl,  For  example,  there  is  the  classic 
I  i story  of  the  Yale  professor  and  the 

'folding  globe.  His  demonstration  of 
■  a  $1  ai-ticle  drew  over  200  letters — 

this,  at  a  time  in  television's  de- 
I  velopment  when  the  known  maxi- 
'  mum  is  somewhere  around  5,000 

sets  available  to  receive  an  adver- 


Ability  to  Sell  Should  Be  Criterion 
Of  Dynamic  New  Medium 

By    RAYMOND    EVERETT  NELSON 

Vice-President 
Charles  M.  Storm  Co.,  New  York 


tising  message.  Those  of  us  with 
radio  background  know  that  this 
would  be  an  astounding  percentage 
of  direct  sale,  even  accepting  the 
highly  impossible  circumstances 
that  100%  of  the  receivers  were  in 
working  condition — which  isn't  very 
likely — and  that  every  listener  was 
at  his  post — which  is,  to  say  the 
least,  improbable. 

Then  there  was  the  Casual 
Clothes  fashion  show.  Several 
women  called  to  inquix-e  about  the 
price  of  costumes  displayed  im- 
mediately after  the  telecast,  and 
several  sales  of  expensive  gai'ments 
were  made.  This,  again,  at  a  tele- 
vision time  when  there  is  neither 
color  nor  sharp  detail. 

The  WAC  show  deserves  men- 
tion here,  too,  since  it  had  its  sell- 
ing job  to  do,  too.  Its  effect  on  the 
viewing  audience  was  potent — 
so  much  so  that  one  girl  in  the 
42d  floor  viewing  room  at  WABD 
was  so  moved  that  she  took  advan- 
tage of  a  five-minute  film  inter- 
lude to  come  into  the  studio  and 
volunteer — and  was  sworn  in  over 
the  air  before  the  show  was  over! 

Too  Expensive! 

Yes,  television  will  sell  merchan- 
dise, and  sell  it  dramatically.  As  a 
department  store  executive  said  to 
me  after  a  recent  telecast,  "Our  in- 
dustry spends  millions  of  dollars 
primarily  to  get  women  down  to 
our  stores  for  demonstrations  and 
sales  talks.  With  television,  you  ac- 
complish the  most  difficult  part  of 
the  selling  job  for  us,  convincingly 
and  graphically."  And  he  was 
right;  your  television  salesman  can 
do  just  about  everything  short  of 
putting  the  fountain  pen  between 
the  prospect's  fingers. 

This  whole  situation  isn't  espe- 
cially new,  incidentally.  I  remem- 


RAYMOND  E.  NELSON  blames  his  entry  into  television 
on  the  mistaken  idea  that  a  director  of  daytime  programs 
didn^t  have  anything  to  do  evenings.  At  any  rate,  Ray  was 
director  of  daytime  programs  at  WOR  New  York  when 
that  station  began  experimenting  with  television  by  put- 
ting on  a  weekly  telecast  at  WABD,  Du  Mont  video  sta- 
tion,  and  Ray  was  assigned  to  supervise  production.  The 
anticipated  chore  turned  out  to  be  a  challenging  experi- 
ence and  after  nearly  ttvo  decades  in  radio  as  actor,  an- 
nouncer,  sportscaster,  program  director  and  production 
manager,  Ray  found  himself  an  enthusiastic  television 
pion^r.  Since  joining  Charles  M.  Storm  Co.,  in  charge 
of  radio  and  television,  he  has  produced  several  score 
^sight-and-sound  programs  for  the  agency's  many  clients. 


ber  sitting  in  on  a  conference  of 
space  salesmen  almost  20  years  ago, 
a  meeting  called  by  the  advertising 
manager  of  a  midwestern  newspa- 
per, to  discuss  the  potential  threat 
radio  offered  to  newspaper  adver- 
tising. The  conclave  broke  up  on 
an  optimistic  note;  rumor  had  it, 
it  seemed,  that  half-hour  radio  pro- 
grams were  going  to  cost  as  much 
as  $500  apiece,  and  it  was  the 
unanimous  opinion  of  the  seasoned 
advertising  men  present  that  no 
advertiser  in  his  right  mind  could 
be  induced  to  waste  THAT  kind 
of  money! 

A  year  of  commercial  television 
convinces  me  that  today's  estimates 
of  tomorrow's  television  costs  are 
largely  fallacious.  Oh,  I'm  not 
quarreling  with  the  estimates  as 
such,  although  in  many  cases  I'm 
pretty  sure  that  they're  overly  pes- 
simistic. As  a  matter  of  fact,  I've 
had  a  lot  of  experience  budget-wise 
too,  and  I  know  a  lot  of  television 
corners  that  are  ripe  for  the  cut- 
ting. 

Two-fold  Objection 

My  objections  are  two-fold :  First, 
of  all,  I  think  that  there's  alto- 
gether too  much  invidious  compari- 
son with  the  radio  budget.  Radio 
has  long  been  in  the  fantastic 
stage;  soaring  talent  costs,  based 
on  what  are  often  quite  nebulous 
values,  are  rapidly  becoming  the 
aircasting  norm. 

I  feel  that  the  television  budget 
is  going  to  be  affected  favorably  by 
an  influx  of  show  people,  for  tele- 
vision is  simply  show  business 
turned  into  mass  communications. 
Those  show  people  have,  for  many 
years,  been  accustomed  to  working 
under  restricted  financial  condi- 
tions. I  think  that  if  you  contrast 
the  thinking  which  has  developed 
half-hour  radio  programs  loaded 
with  $15,000  to  $25,000  talent  fees 
— and  there  are  at  least  several  in 
that  category — ^with  the  practical 
showman's  spending — the  kind  that 
turned  out  a  two-hour  "Oklahoma" 
for  $50,000  to  $60,000  and  dramatic 
shows  for  a  fraction  of  that — you 
will  get  the  general  idea. 

What  Can  It  Do? 

My  other  objection  to  premature 
pricing  is  the  total  impracticability 
of  attempting  to  set  a  figure  on  a 
racehorse  until  you've  found  out 
how  fast  it  can  run.  A  sponsor, 
aside  from  being  a  mysterious  indi- 
vidual, is  a  hardheaded  business 
man.  He's  primarily  interested  in 
the  sale  of  shoes,  or  toothpaste,  or 
what  have  you.  He's  far  less  inter- 
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ested  in  the  expenditure  than  he  is 
in  the  income;  in  other  words,  he 
hasn't  any  objection  to  investing 
a  dollar  that  comes  back  to  him 
with  interest.  That's  why  I  say 
that  you  can't'  put  a  price  tag  on; 
television  until  you  know  how  much 
toothpaste  it  will  sell.  If  a  telecast 
sells,  let's  say,  four  times  as  much 
toothpaste  as  its  radio  counterpart, 
isn't  it  conceivable  that  a  talent 
budget  of  two  to  three  times  the 
cost  of  the  radio  show  may  still  be 
within  the  realm  of  economic  com- 
mon sense? 

Let's  not  forget  today's  radio 
lost  motion,  either.  Half-hour  net- 
work commercials  rehearse — and 
expensively — from  several  hours  to 
several  days.  Television  isn't  going 
to  need  much  more  time — or  much 
more  money.  It'll  be  a  matter  of 
using  your  time — and  your  money 
— to  better  advantage.  | 

Learning  the  Hard  Way 

Commercial  television,  it  goe= 
without  saying,  has  a  long,  hard 
pull  ahead.  We're  making — and  cor- 
recting— mistakes  almost  weekly.j 
And  we're  stowing  away  a  lot  of) 
invaluable — and  pertinent — facts  asj 
we  go.  We're  experimenting  withj 
expensive  shows  and  inexpensive! 
ones,  long  commercials  and  shorti 
commercials,  commercials  that  arei 
partly  visual  and  partly  oral,  com- 
mercials that  are  part  of  the  basicj 
action  and  commercials  that  are  en-j 
tirely  separate.  We're  working  with  : 
large  casts  and  small  casts,  variety; 
shows  and  dramatic  shows,  educa-J 
tional  programs  and  shows  that  are: 
purely  entertainment. 

And,  through  it  all  shines  the  im- 
portant fact  that  brings  me  right 
back  to  my  starting  point:  Let's  do 
a  little  more  considered  thinking 
about  the  television  beanstalk.  It's 
going  to  justify  a  liberal  expendi- 
ture of  the  advertiser's  "Jack". 
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Transfer  of  Control  of  Licensee  Corporations  Authorized 

by  FCC  Since  January  1,  1944 


(Asof  Avg.  15,  1944) 


■a 


LICENSEE,  LOCATION  AND  ASSIGNMENT 
OF  STATION 

win  City  Broadcasting  Co.  (WCOU) 

Lewiston,  Maine 

1240  kc,  250  w,  U 
ascade  Broadcasting  Co.  (KTYW) 

Yakima,  Wash. 

1460  kc,  500  w,  U 
7HEB,  Inc.  (WHEB) 

Portsmouth,  N.  H. 

750  kc,  1  kw,  LT 
rent  Broadcast  Corp.  (WTTM) 

Trenton,  N.  J. 

920  kc,  1  kw,  U 
mNE  Corporation  (WKNE) 

Keene,  N.  H. 

1290  kc,  5  kw,  U 
•alestine  Broadcasting  Co.  (KNET) 

Palestine,  Texas 

1450  kc,  100  w,  Day 


fentral  Broadcasting  Co.  (WHO) 
Des  Moines,  Iowa 
1040  kc,  50  kw,  U 


Lnderson  Broadcasting  Corp.  (WHBU) 

Anderson,  Ind. 

1240  kc,  250  w,  U 
klaine  Broadcasting  Co.,  Inc.  (WLBZ) 

Bangor,  Maine 

620  kc,  5  kw,  U 
ndependence  Broadcasting  Co.,  Inc.  (WHAT) 

Philadelphia,  Penna. 

1340  kc,  100  w,  S-WTEL 
Cingston  Broadcasting  Corp.  (WKNY) 

Kingston.  N.  Y. 

1490  kc,  250  w,  U 


TRANSFEROR 

Jean  B.  Couture,  Deceased 

Dr.  J.  R.  Binyon 
L.  E.  Wallgren 

R.  G.  LeToumeau 
A.  Harry  Zoog 


Bert  Horswell— 34% 

Beverly  Gordon  Horswell — 33% 

Pauline  Mayer  Gordon  Estate — 33% 


TRANSFEREE 

Faust  O.  Couture 

(Son  of  Jean  B.  and  Mgr.  of  station 

A.  W.  Talbot 

(Owner  KGEZ  and  KEVR) 

Charles  M.  Dale 

(Atty.  and  Mayor  of  Portsmouth) 


CONSIDERATION  AND  DATE 
AUTHORIZED 

350  shares  bequeathed  to  son  by 
wUI. 

1-4-44 

125  shares— 100%,  $27,500.00. 

1-11-44 

750  sharca— 100%,  $60,000.00. 
1-11-44 


Elmer  H.  Wene  43  1/8  shares— 11%,  $6,468.75. 

(Wene  now  has  173  shares — 46%)  Chicken  Hatchery  1-11-44 

business  and  Congressman) 

M.  S.  Wilder  and  son  H.  C.  Wilder  By  issuance  of  preferred  stock. 

(Also  own  interest  in  WSYR  and  WTRY)  1-11-44 


Jagtnaw  Broadcasting  Co.  (WSAM) 
Saginaw,  Mich. 
1400  kc,  250  w,  U 


Daniel  David  Palmer 


Roy  E.  Blossom — 499  shares 
Daisy  B.  Blossom — 1  share 

Thompson  L.  Guernsey 


Philadelphia  Record  Co. 


Benjamin  F.  Feiner,  Jr.— 500  shares 
Morris  S.  Novik— 125 
Louis  J.  Furman — 125 


Adolph  Greenebaum,  Deceased — 35  shares 


BiUy  A.  Laurie— 49% 

Leita  Moye  Laurie — 1%  (wife  of  Billy) 

Ben  A.  Laurie— 50%  (father  of  Billy) 

(Billy  A.  has  served  various  broadcast  stations  as 
announcer,  producer.    Ben  A.  is  Sales  representative) 

B.  J.  Palmer,  Mabel  Palmer,  Daniel  David  Palmer 
and  Wm.  M.  Brandon 


L.  M.  Kennett   

(Part  owner  and  Mgr.  WHBU) 


Eastland  Broadcasting  Co. 


William  A.  Banks  - 

(Employed  Station  WIP) 

Myer  Wiesenthal — 107 
Chas.  C  Swaringen— 107 
John  J.  Laux — 107 
Richard  Teitlebaum — 108 
Jack  N.  Berkman — 107 
Alex  Teitlebaum — 107 
Louis  Berkman — 107 
Milton  L.  Grtenebaum 
(Son  01"  Adolph) 


100  sharra— 100%,  $7,800.00. 
1-18-44 


No  money  involved.  Trust 
agreement  to  father,  mother, 
son  and  friend  to  keep  stock 
in  family. 

1-18-44 
500  shares— 50%,,  $10,000.00. 

1-  25-44 

100%— $150,000.00. 

2-1-44 

200  shares— 100%,  $22,500.00. 
2-8-44 

750  shares — 50%.  $15,000.00. 

2-  17-44 


Oral  agreement. 

2-17-44 


(Continued  on  page  128) 


ON 


★THE  SOUTH  FLORIDA 
STATION  MOST  PEOPLE 
LISTEN  TO  MOST 


5000  Watts* 610  KC 

N  B  C 


National  Representotives 
GEORGE  P  HOUINGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMINGS 
JA>AES  M.  UGATE.  General  Manager 
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These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


lit* 


Bellweed* 


»  *                  Ktra^    •Ainloto  » 

.  V  I  / 

Ebensburg  I  I         » Gollrtiio         "  ALTOONA  W 

^  •Cresson 

f x  Hellidoysburg*  > 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE  , 
FOR  NET\^0RK'^  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  Son  Frontisco 
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on  deck 


to  greei  you 


Drop  anchor  at  Standard  Radio  Headquarters  In  the 
Palmer  House  during  the  NAB  Convention — and  spin  a 
yarn  with  those  well-known  "sale-ers"  JERRY  KING, 
MILT  BLINK,  ALEX  SHERWOOD,  JACK  RICHARDSON, 
HERBERT  DENNY,  and  GUS  HAGENAH.  You'll  find  it 
a  mighty  friendly  harbor — and  maybe  we  can  help 
you  set  your  course  for  the  Port  of  Postwar  Prosperity! 


ROOM  NO. 
731  -732 


,  .  and  of  course— 
another  of  STANDARD'S 
famous  SOUVENIR  RECORDS 


"THE     MOST     POPULAR     OF    THE     L  I  B R A R Y    S E  R V  I  C  E  S  " 


NEW     Y  O  R  K 


CHICAGO 


HOLLYWOOD 


DALLAS 


LICENSEE,  LOCATION  AND  ASSIGNMENT 
OF  STATION 

.ehigh  Valley  Broadcasting  Co.  (WSAN) 
AUentown,  Penna. 
1470  kc,  500  w,  U 


nland  Radio,  Inc.  (KBKR) 
Baker,  Greg. 
1490  kc,  250  w,  U 

)regon  Radio,  Inc.  (KSIM) 
'  Saleni,  Oree. 
1390  kc,  1  kw,  U 

Springfield  Broadcasting  Co.  (KGBX) 
Springfield,  Mo. 
1260  kc,  5  kw,  U 

)zarks  Broadcasting  Co.  (KWTO) 
Springfield,  Mo. 
560  kc,  1  kw  5kw-LS,  U 


^KBH,  Inc.  (WKBH) 
La  Crosse,  Wise. 
1410  kc,  1  kw,  U 


acksonNalle  Broadcasting  Corp.  (WPDQ) 
Jacksonville,  Fla. 
1270  kc,  5  kw,  U 

^'homas  Patrick,  Inc.  (KWK) 
!  St.  Louis,  Mo. 
1380  kc,  1  kw  5  kw-LS,  U 

miner's  Broadcasting  Station,  Inc.  (KMLB) 

Monroe,  La. 
k  1230  kc,  250  w,  U 


[tOVC,  Inc.  (KOVC) 
V I   Valley  City,  N  Dak. 
IS    1490  kc,  250  w,  U 

;j]  'oughkeepsie  Broadcasting  Corp.  (WKIP) 
•    Poughkeepsie,  N.  Y. 
,il  5  1450  kc,  250  w,  U 


lildreth  and  Rogers  Co.  (WLAW) 
Lawrence,  Mass. 
680  kc,  5  kw,  U 

.outheastern  Broadcasting  Co.,  Inc.  (WMAZ) 
'  Macon,  Ga. 
940  kc,  5  kw,  U 

lentral  States  Broadcasting  Co.  (KOIL) 

Omaha,  Nebr. 
■  1290  kc,  5  kw,  U 

iornbelt  Broadcasting  Co.  (KFOR) 
Lincoln,  Nebr. 
1240  kc,  250  w,  U 

'acoma  Broadcasters,  Inc.,  (KTBI) 
Tacoma,  Wash. 
1490  kc,  250  w,  U 

:MTR  Radio  Corp.  (KMTR) 
Los  Angeles,  Calif. 
570  kc,  1  kw,  U 

1  FDSM,  Inc.  (WDSM) 
Superior,  Wise. 
1230  kc,  250  w,  U 


ilack  Hills  Broadcast  Company  of  Rapid  City  (KOBH) 
Rapid  City,  S.  Dak. 
1380  kc,  5  kw,  U 


J 

j  ndiana  Broadcasting  Corp.  (WJ.BC) 
I  Indianapolis,  Ird. 
5|   1070  kc,  5  kw,  U 

Ij  wcetwater  Radio,  Inc.  (KXOX) 
ii  weetwater,  Tex. 
i  1240  kc,  250  w,  U 


rkansas  Broadcasting  Co.  (KISRA) 
Little  Rock,  Ark. 
1010  kc,  5  kw  10  kw-LS,  U 

;COL,  Inc.  (WCOL) 
Columbus,  Ohio 
1230  kc,  250  w,  U 

ID  Broadcasting  Co.  (KID) 

Idaho  Falls,  Idaho 

1350  kc,  500  w  5  kw-LS,  U 


Iver  Broadcasting  Co.  (KWAL) 
Wallace,  Idaho 
1450  kc,  250  w,  U 

aim  Beach  Broadcasting  Corp.  (WWPG) 
Palm  Beach,  Fla. 
1340  kc,  250  w,  U 
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TRANSFEROR 
AUentown  Call  Publishing  Co. — 495  shares 


Glenn  E.  McCormick — 40 
Paul  V.  McElwain— 130 


H.  B.  Read — 150  shares 


Lester  E.  Cox— 118 

Ralph  D.  Foster— 84 '/z 

C.  Arthur  Johnson — 40'/4 

L.  M.  Magruder — 7 

Springfield  Newspapers,  Inc. — 496 

H.  S.  Jewell— 1 

T.  W.  Duvall— 1 

Tarns  Bixby,  Jr. — 1 

Jeanne  Bixby — 1 

Harry  Dahl 


Ernest  D.  Black— 28.4% 
E.  G.  McKenzie— 30% 
Mrs.  Margaret  Curtis — 1.6% 


Grace  C.  Convey 


J.  C.  Liner,  Jr. 

(Relinquishment  of  control) 


Milton  Holiday— 37 
Herman  Stern — 38 
E.  J.  Pagg— 37 

Richard  E.  Coon 


Alexander  H.  Rogers,  Deceased 


E.  K.  Cargill 


Sidles  Co.— 500 

State  Journal  Printing  Co.— 250 
Star  Printing  Co.— 250 

Sidles  Co.— 501 

State  Journal  Printing  Co.— 250 
Star  Printing  Co.— 249 

C.  C.  Cavannaugh 


Reed  E.  Callister 

(Relinquishment  of  Control) 


Victoria  B.  Conroy 


Tri  State  Milling  Co.— 46 
C.  A.  Quarnberg — 14 
E.  F.  Gronert— 10 
P.  R.  Quarnberg— 10 
Geo.  E.  Bruntlett— 10 
Wm.  McNulty— 10 
H.  G.  Wall 
Margaret  B.  Wall 
Thelma  M.  Lohnes 

George  Bennitt— 37  Vi 
Russell  Bennitt— 37'/i 
Jas.  H.  Beall,  Jr.— 15 
Joe  H.  Boothe— 2!/2 
R.  M.  Simmons — 10 
H.  M.  Rogers— 15 
C.  R.  Simmons — 10 
Harley  Sadler— 10 

Maynette  Doscher,  Executrix  of  Estate  of 

J.  H.  Doscher,  deceased — 12 '/i 
A.  L.  Chilton 


Kenneth  B.  Johnston 


Jack  W.  Duckworth 


Clarence  Berger 


Charles'E.  Davis 


TRANSFEREE 

Royal  W  Weiler— 50 

J.  Calvin  Shumberger,  Sr. — 165 

David  A.  Miller— 15 

Fred  W.  Weiler— 115 

Samuel  W.  Miller— 50 

Donald  P.  Miller— 50 

Miller  Associates — 50 

(Interest  in  newspaper) 
Marshall  E.  Cornett— 150  (State  Senator) 
Lee  W.  Jacobs — 20.    Was    Promotion  Mgr. 

temporarily  employed  at  newspaper. 


KFJI, 


CONSIDERATION  AND  DATE 
AUTHORIZED 

495  shares  for  $44,^06.40. 
2-29-44 


170  shares— 100%  $20,000.00. 
2-29-44 


Paul  V.  McElwain — 130  shares- 
owned  part  KBKR. 

Glenn  E.  McCormick — 20  shares, 
selling  interest  in  KBKR' 

Springfield  Newspapers,  Inc. — 250  shares,  in  addition 
to  246  now  holds. 


Automobile  Dealer, 
Mgr.  KBKR  but 


1.50  shares— 100%,  $69,000.00. 
2-29-44 


Lester  E.  Cox— 472 
Ralph  D.  Foster— 338 
C.  Arthur  Johnson — 162 
L.  M.  Magruder — 28 

(Above  amount  of  shares  each  will  have  after  sale) 
Howard  Dahl 
Kenneth  Dahl 
Dorothy  Dahl 
Catherine  Dahl  Wood 

(100  shares  each) 
L.  D  Baggs 

Macon,  Ga. 

(Public  accountant ) 

Robert  T.  Convey 
(Pres.  Treas.  KWK) 
(Will  have  84  shares) 

Mrs.  Melba  Liner  Gaston  (Sister  of  J.  C.  Liner,  Jr.) 
(Will  have  49.9%) 


250  shares- 


500  shares- 


-50%,  $25,000.00. 
2-29-44 


-50%,  $100,000.00. 
2-29-44 


400  shares— gift  from  father  to 
children. 

a-7-44 


18  shares  out  of  30-60%, 
$180,325.75. 

3-14-44 

$105,950  for  52%. 

3-21-44 

498  shares  or  49.8%  being  ex- 
changed for  498  shares  of 
common  stock  of  Liner's 
Laundry,  Inc. 

3-21-44 

112  shares  or  56%,  for  $3,920.00 
or  $50  per  share  if  taken  out 
in  advertising  over  station. 
3-21-44 

Poughkeepsie  Newspapers,  Inc.  480  shares  common'  60%  and  80 

(Interest  in  WGN Y,  KDON,  and  KFBC )  shares,  20%  preferred,  $10,600. 

Now  has  39%  common  and  78.75%  preferred,  will  3-21-44 
have  99%  common  and  98.75%  preferred. 

Irving  E.  Rogers,  Harold  B.  Morrill  and  National    501  shares  or  83'/i% — no  money 
Shawmut  Bank  of  Boston,  co-executors  under  the  involved, 
will  of  Alexander  H.  Rogers,  deceased.  3-21-44 

Southeastern  Brd.  Co.,  Inc.  to  purchase  279  shares    279  shares  or  41%  $120,000.00. 
from  Cargill  to  be  held  in  treasury.    Will  leave  4-4-44 
George  P.  Rankin,  Jr.,  in  control. 


Robert  E.  Ingstad 

(Now  owns  12  shares- 


-will  have  124  shares  or  62  % ) 


Charles  T.  Stuart 
James  Stuart 

(Stuart  Investment  Co.) 

Charles  T.  Stuart 
James  Stuart 

(Stuart  Investment  Co. ) 

Harold  S.  Woodworth 

(General  Construction  Contractor.)  (Now  owns 
10  shares  and  will  own  119  out  of  200.) 

Gloria  Dalton 
Secty.  KMTR 

(Now  has  none  but  will  get  337'/4  from  Callister  and 
162'/2  from  K.  L.  Banning  making  50%) 
Roland  C'  Buck 
(Engineer) 

Robert  J.  Dean 

(Now  has  47.5  shares,  will  have  147.5  (5ut  of  150) 


Indianapolis  News  Publishing  Co.,  Inc. 
(Publisher)  . 

Wendell  Mayes — 75   

(Brownwood,  Tex.,  Mgr.  KBWD) 

J.  S.  McBeath— 38 

(Sweetwater,  Tex.    Editor  Sweetwater  Reporter) 

Mittie  Agnes  McBeath — 37 

(Sweetwater,  Tex.  Adv.  Mgr.  Sweetwater  Re- 
porter) 


1,000  shares  or  100%,  $250,000. 
4-18-44 


1,000  shares  or  100%,  $100,000. 
4-18-44 

109  shares  common  out  of  200, 
$13,080  00. 

4-  25-44 

3371/2  shares  or  33.75%  Court 
Order. 

5-  16-44 

45  shares  or  45%,  $18,000.00. 


100  shares  common  and 
preferred,  $32,000.00. 
5-23-44 
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Gazette  Publishing  Co. 

(Now  owns  599  shares,  will  own  2,999) 


Lloyd  A.  Pixley  and  Martha  P.  Pixley— 51% 

Milton  A.  Pixley  and  Grace  M.  Pixley— 49% 

(Lloyd  &  Milton  in  Wholesale  Electric  Supply  busi- 
ness.   Lloyd  is  Gen.  Mgr.  of  Fort  Industry  Co.) 

Walter  Bauchman— 33  1/3% 
Idaho  Falls,  Idaho 

H.  F.  Laub— 33  1/3% 
Logan,  Utah 

L.  A.  Herdti— 33  l/37c> 
Ogden,  Utah 

(All  engaged  in  electrical  work.  Laub  owns  40% 
KVNU) 

J.  R.  Binyon 
Seattle,  Wash. 
(Optometrist  30  years) 


Ajax  Corp. 

Cleveland,  Ohio 
(Brewing  business- 


-James  A.  Bohannon,  Pres. 


1,000   shares   common — 100%, 
$440,000.00. 

5-30^ 

150    shares  Common — 100%, 
$15,000.00. 

5-30-44 


2,400  shares  out  of  3,720— 

64.5%,  $275,000.00. 
See  Al  for  KGHI. 

5-30-44 

250  shares  or  100%,  $250,000.00. 

5-30-44 


250  shares  or  100%,  $100,001.00. 
6-6-44 


500  shares  or  50% — Decree  of 
Superior  Court  of  State  of 
Wash. 

6-13-44 

125  shares  or  50%.  $12,500.00 
plus  $17,500  worth  of  mort- 
gages for  $17,500. 

6-13-44 


{Continued  on  page  132) 
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Damm  Replies  to  Lodge 

(Continued  from  page  5i) 


MISSISSIPPI 


in 


a 

study 
extremes 


The  Mid-South  Network  (World's  Small- 
est), affiliated  with  The  Mutual  Network 
(World's  Largest),  points  with  pride  to  this 
picture  of  listening  in  Columbus,  Miss.,  as 
recorded  by  C  E.  Hooper,  Inc.,  for  the 
Spring  of  1944: 


INDEX 

WCBI 

STA. "B" 

STA.  "C" 

STA.  "D" 

OTHERS 

8:00  AM-12:00  NOON 
MON.  thru  FRI. 

84.8 

1.9 

8.2 

1.9 

3.2 

!2  NOON-6:00  PM 
MON.  thru  FRI. 

85.6 

6.7 

7.7 

0.0 

0.0 

6:00  PM-10:00  PM 
SUN.  thru  SAT. 

61.9 

11.8 

11.3 

5.6 

9.4 

MARKET  DATA,  COLUMBUS  AND  TUPELO: 


Population 
Radio  Homes 
Retail  Sales 


Birney  Imes  Jr.,  Owner 


over  800,000 
over  80,000 
over  $65,000,000 


WCBI  ^ 


'    Bob  McRaney,  Gen.  Mgr. 


COLUMBUS 


TUPELO 


all  years.  The  phenomenon  of  very  short 
bursts  of  long  distance  interference  ap- 
pears to  be  closely  associated  with,  and 
possibly  a  manifestation  of,  sporadic-E 
transmission.  The  extent  of  these  effects, 
however,  is  not  such  as  to  seriously  impair 
the  value  of  these  frequencies.  H  may  also 
he  stated  that  no  radio  frequencies  are  free 
from  transmission  vagaries. 

I  surmise  that  a  general  statement  of 
this  kind  is  all  that  the  Panel  wishes.  If  it 
desires  specific  propagation  data  so  as  to 
go  into  the  subject  quantitatively  I  shall 
be  glad  to  take  up  the  request  with  the 
military  committee  which  controls  the 
work  of  m.v  laboratory. 

Note  particularly  the  portions  of 
Dr.  Bellinger's  letter  which  I  have 
italicized.  It  would  seem  that  this 
opinion  coming  from  a  man  who  ob- 
viously has  more  accumulative  in- 
formation on  this  subject  available 
than  anyone  else  should  settle  this 
issue  once  and  for  all.  It  did  in  so 
far  as  the  membership  of  Panel  5 
was  concerned  and  for  the  time 
being  it  did  for  Mr.  Lodge  too.  Aft- 
er Mr.  Jansky  had  submitted  Dr. 
Bellinger's  reply  to  the  Panel  for 
its  information,  the  Panel  voted  27 
to  11  in  favor  of  keeping  the  FM 
band  at  that  portion  of  the  spec- 
trum where  it  now  is  located,  name- 
ly in  the  vicinity  of  550  megacycles. 
Mr.  Lodge  voted  with  the  majority 
on  this  issue. 

Scope  of  Data 

Now,  a  diligent  search  for  truth 
on  the  part  of  the  Acting  Chief  En- 
gineer of  CBS  is  to  be  highly  com- 
mended. However,  there  is  a  differ- 
ence between  a  presentation  of  all 
of  the  facts  and  emphasis  of  or.ly 
those  which  substantiate  a  given 
conclusion.  Why  does  Mr.  Lodge  re- 
fuse to  accept  the  verdict  of  the 
high  and  competent  authority  to 
which  he,  himself,  desired  this  ques- 
tion referred?  Why  do  we  have 
widely  publicized  in  your  magazine 
this  attempt  based  upon  what  is 
obviously  a  limited  amount  of  data 
to  find  fault  with  the  present  posi- 
tion of  FM  when  even  a  layman 
like  myself  knows  that  FM  is  bet- 
ter able  to  overcome  interference 
and  noise  than  any  other  type  of 
modulation? 

If  we  cannot  use  this  portion  of 
the  spectrum  for  an  FM  modula- 
tion _  service,  in  the  name  of  all 
that's  fair  and  reasonable,  what 
kind  of  a  service  can  we  use  it  for? 
Certainly  not  television  as  is  inti- 
mated by  the  Interdepartmental  Ra- 
dio Advisory  Committee,  because 
in  accordance  with  the  Television 
Panel's  own  report,  television  is  25 
to  50  times  as  vulnerable  to  inter- 
ference as  FM.  In  the  light  of  all 
available  facts,  what  better  place 
in  the  radio  spectrum  is  there  for 
FM  broadcasting?  Is  thorough  en- 
gineering being  used  to  guide  the 
proper  development  of  the  radio  art 
or  is  engineering  data  limited  in 
scope  being  used  to  substantiate 
conclusions  already  reached? 

The  marked  superiority  of  FM 
broadcasting  over  anything  now 
possible  in  the  AM  band  has  been 
amply  demonstrated  and  is  ad- 
mitted by  all.  No  portion  of  the 
radio  spectrum  possesses  ideal 
characteristics  for  any  service.  As 
Dr.  Dellinger  has  so  succinctly  put 
it:  "It  may  also  be  stated  that  no 
radio  frequencies  are  free  from 
transmission  vagaries",  therefore, 
until  someone  adequately  and  com- 
pletely proves  that  when  all  of  the 
facts  are  considered  there  is  a  bet- 
ter place  for  FM  broadcasting  than 


in  the  vicinity  of  50  mc,  let's  quit 
trying  to  focus  a  microscope  upon 
minute  flaws  in  the  ether  which 
everyone  admits  exist  and  direct 
our  honest  and  sincere  attention  to 
the  development  of  the  kind  of  a 
radio  broadcasting  structure  which 
the  people  of  the  United  States  are 
entitled  to  and  which  takes  the  full- 
est possible  advantage  of  the  tre- 
mendous noise  and  interference  re- 
duction properties  of  Frequency 
Modulation. 

First  we  had  to  dispel  the  smoke 
screen  of  automobile  ignition  inter- 
ference— that  this  bugaboo  would 
forever  make  an  FM  broadcast  sys- 
tem impossible.  Now  it's  the  smoke 
screen  of  bursts.  Now  it's  sun  spots. 
Each  in  its  turn  was  proven  just 
what  it  is — a  poorly  conceived 
argument  against  the  almost 
miraculous  acceptance  of  FM  by 
the  majority  of  not  only  engineers 
but  that  part  of  the  public  which' 
had  a  fair  contact  with  FM  broad- 
casting. 

Walter  J.  Damm, 
President 

FM  Broad-casters  Iv->:. 

Milwaukee, 
Aug.  18. 


Surprises  in  Television 
Seen  by  Dr.  De  La  Rosa 

DR.  LUIS  DE  LA  ROSA,  of  Mexico 
City,  chairman  of  the  National 
Chamber  of  the  Radio  Broadcasting: 
Industry,  Mexico,  and  a  member 
of  the  Consultative  Commission  on 
Radio  of  the  Dept.  of  Communica- 
tions &  Public  Works  of  Mexico, 
who  recently  came  to  this  country 
to  study  radio  and  television  devel- 
opments, shortwaved  a  talk  to 
Mexico  through  the  facilities  of 
NBC's  international  department. 

In  his  address,  re-broadcast  by 
XEW,  NBC  Pan-American  Net- 
work affiliate  in  Mexico  City,  Dr. 
De  La  Rosa  predicted  that  in  the 
not-too-distant  future,  radio,  before 
any  other  medium,  will  announce 
the  complete  victory  of  our  arms 
and  ideals. 

Television,  which  will  soon  be 
within  the  reach  of  the  most  hum- 
ble, he  said,  "reserves  for  us  really 
incalculable  surprises  .  .  .  and  will 
become  a  very  important  factor  in 
the  raising  of  the  cultural  level  of 
the  people." 

There  are  172  stations  in  Mexico 
this  year  as  compared  to  one  in 
1923,  and  there  are  more  than  1,- 
800,000  radio  sets  in  the  Republic 
of  which  200,000  are  in  Mexico  City 
and  its  environs,  he  stated. 


Spots  for  Thieves 

THIEVES— WTAG  Worces- 
ter has  a  message  for  you! 
Keep  your  radios  tuned  in 
and  hear  the  daily  announce- 
ments on  that  station  telling 
you  that  those  War  Bonds  you 
have  been  lifting  from  their 
owners  are  redeemable  only 
by  those  to  whom  thev  are 
issued.  WTAG  also  tells  the 
owners  to  record  bond  serial 
numbers. 
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The  Atlantic  Refining  Company  has 
made  a  great  many  friends  in  Pittsbur 
during  the  last  seven  years 


And  isn't  making  friends  after  all  the  goal  that  every  business  house  having  some- 
thing to  sell  to  people,  strives  (or  should  strive)  constantly  to  achieve.  It's  that 
intangible  and  yet  most  precious  element  without  which  no  business  can  succeed 
.  .  .  good  will.  So  for  seven  years  .  .  .  since  1937*  the  Atlantic  Refining 
Company  has  sponsored  the  broadcasts  of  big  league  baseball  and  football 
games  (college  and  professional)  over  WWSW.  There's  no  way  of  telling  or  show- 
ing just  how  many  friends  .  .  .  how  much  good  will  Atlantic  Refining  has 
created  for  itself  and  how  much  acceptance  it  has  gained  for  its  products  but 
when  10,000  requests  are  made  for  admission  tickets  to  a  ''Sunday 
Afternoon  Party"  at  Carnegie  Hall  and  7500  letters  and  postcards  are  received 
registering  listener  votes  for  their  favorite  crooner  (one  announce- 
ment) and  the  Nixon  Theatre  was  packed  to  its  2300  capacity  for  16 
successive  Sundays  on  the  broadcast  of  War  Workers  Victory  Varieties  .  .  . 
all  WWSW  productions  .  .  .  it's  fair  to  assume  that  Atlantic  Refining 
Company  has  made  many,  many  thousands  of  friends  and  custom- 
ers in  the  last  seven  years.  WWSW  can  help  any  and  every  merchant 
and  manufacturer  to  build  good  will  and  sell  what  they  have  to 
>sell  .  .  .  efficiently,  effectively  and  economically. 


*WWSW  has  been  broadcasting 
Pittsburgh  Pirates  National  League 
games  since  1932 


ATOP  THE  KEYSTONE  HOTEL 


WWSW 


1490  ON  YOUR  DIAL 


REPRESENTED  NATIONALLY  BY  FOR  JOE  AND  COMPANY 


UCENSEE,  LOCATION  AND  ASSIGNMENT 
OF  STATION 

Julius  Bninton  &  SonB  Co.  (KJBS) 
San  Francisco,  Calif. 
1100  kc,  500  w,  Liniit-ed 


City  Broadcasting  Corp.  (WELD 
New  Haven,  Conn. 
960  kc,  500  w  1  kw-LS,  U 


TRANSFEROR 


WJJD,  Inc.  (WJJD) 
Chicago,  111. 
1160  kc,  20  kw,  Limited 


Interstate  Broadcasting  Co.,  Inc.  (WQXR  and  WQXQ) 

New  York,  N.  Y. 

1560  ke,  10  kw,  U 
KTAR  Broadcasting  Co.  (KTAR) 

Phoenix,  Ariz. 

620  kc,  5  kw,  U 
Yuma  Broadcasting  Co.  (KYUM) 

Yuma,  Ariz. 

1240  kc,  250  w,  U 
WINX  Broadcasting  Co.  (WINX) 

Washington,  D.  C. 

1340  kc,  250  w,  U 

Southwest  Broadcasting  Co.  (KYCA) 

Prescott,  Ariz. 

1490  ke,  250  w,  U 
KTJI  Broadcasters,  Inc.  (KFJI) 

Klamath  Falls,  Oreg. 

New  Jersey  Broadcasting  Corp.  (WHOM) 
Jersey  City,  N.  J. 
1480  ke,  500  w  1  kw-LS,  U 

Williamson  Broadcasting  Corp.  (WBTH) 

Williamion,  W.  Va. 

1400  ke,  250  w,  U 
Richmond  Radio  Corp.  (WRNL) 

Richmond,  Va. 

910  ke,  5  kw,  U 


The  Marion  Broadcasting  Co.  (WMRN) 
Marion,  Ohio 
1490  kc,  250  w,  U 


Mott  Q.  Brunton 
Sherwood  B.  Brunton 
Ralph  R.  Brunton 
Mary  Brunton 


Arde  Bulova 
Harold  A.  LaFount 
Herman  Stutz 
F.  V.  Goldstein 
H.  Leslie  Atlass 
Ralph  L.  Atlass 
Ralph  Louis  Atlass 


John  V.  L.  Hogan 
Arizona  Publishing  Co. 


R.  N.  Campbell— 5,850 

D.  Morgan  Campbell — 3,750 

Eleanor  McCoy— 2,750 

Lawrence  J.  Heller 

Agnes  W.  Heller 

Agnes  W.  Heller  as  Trustee 

Richard  K.  Lyon 

Albert  Stetson 


George  Kincaid,  Executor  of  the  Last  Will 
and  Testament  of  John  A.  Kincaid, 
Deceased. 

Paul  F.  Harron 

Joseph  Lang 

Margaret  Harron 

Helen  R.  Lang 

George  W.  Taylor 

Wm.  P.  Booker 

Wm.  B.  Hogg 

John  Stewart  Bryan — 60% 

Douglas  S.  Freeman— 20% 

D.  Tennaut  Bryan— 20% 


TRANSFEREE 

WiUiam  B.  Dolph— 15% 
Hope  D.  Pettey— 25% 
Elizabeth  N.  Bingham— 20% 
D.  Worth  Clark— 10% 
Helen  S.  Mark— 5%, 
Glenna  G.  Dolph— 10% 
Edwin  P.  Franklin— 10% 
Alice  H.  Lewis — 5% 
Harry  C.  Wilder— 22.8% 

(Syracuse,  N.  Y.,  Mgr.  WSYR) 
Central  N.  Y.  Brd.  Corp.— 38.6%,  Syracuse,  N.  Y. 
Troy  Broadcasting  Co.— 38.6%,  Troy.  N.  Y. 
Marshall  Field 

(Sole  Proprietor  of  The  Chicago  Sun) 


The  New  York  Times  Co. 


John  J.  Louis  • ' 

(Advertising  Executive) 

John  J.  Louis 

(Has  24,500  shares  out  of  25,000) 

Eugene  Meyer  &  Co.  a  partnership  composed  of 
Eugene  Meyer  and  Agnes  Meyer  d/b  as  The 
Washington  Post 

KTAR  Broadcasting  Co. 

(Licensee  KTAR — now  has  121  shares  or  48.4%, 

this  makes  186  out  of  250) 
George  Kincaid 

(Pres.-Treas.  KFJI) 

Iowa  Broadcasting  Co. 

(Licensee  KRNT  and  WMT) 


CONSIDERATION  AND  DATE 
AUTHORIZED 

275  shares  or  100%,  $200,000.00 
6-20-44 


1007o  stock  for  $220,000.00  in- 
cludes $35,000.00  for  stock  of 
Halco  Realty  Co.,  Inc. 

6-  27-44 

15,000  shares  common  or  100%, 
$660,000.00  and  360  shares 
preferred  out  of  900  for 
$36,000.00,  Total  $696,000.00. 
7-5-44 

100%  stock— $987,500.00. 

7-  18-44 

50,000  shares  out  of  64,706  or 
77.3%— $375,000.00. 
7-18-44 

12,350  shares  out  of  25,000— 
$15,437.50. 

7-18-44 
100%— $500,000.00. 

7-18-44 


Lewis  C.  Tierney 
Helen  S.  Tierney 

(Bluefield,  W.  Va.  Lewis  C.- 
Richmond Newspapers,  Inc. 

(Publisher) 


coal  business) 


Howard  F.  Guthery 
Florence  Guthery 


R.  T.  Mason 

(Already  has  99  and  this  will  make  200  or  100% — 
Pres.  and  Treas.  WMRN) 


65  shares  out  of  250  shares, 
$6,500.00. 

7-18-44 

64  shares  or  64% — Will  and 
Court  Order. 

7-25-44 
2,500  shares  or  100%, 
$403,528.63. 

7-25-44 

144  shares  or  100%,  $26,000.00. 
8-2-44 

500  shares  or  100% — Cancel- 
lation of  $25,000  notes  of 
Transferors  held  by  Trans- 
feree. 

8-8-44 

101  shares  or  50.5%,  $13,837.00. 
8-8-44 


Assignment  of  Licenses  and/or  Construction  Permits 
Authorized  by  FCC  Since  January  1, 1944 


(As  0/  Avg.  15,  1944) 


ASSIGNOR.  LOCATION  and 
ASSIGNMENT  OF  STATION 


M.  C.  Reese  (KPHO) 
Phoenix,  Ariz. 
1230  kc,  250w,  U 

J.  W.  Birdwell  (WBIR) 

Kno.x\-iLle,  Tenn. 

1240  kc,  250w,  U 
WDSU,  Inc.  (WDSU) 

New  Orleans,  La. 

1280  kc,  5kw,  U 
Donald  C.  Treloar  (KGEZ) 

KalispeU,  Mont. 

1340  kc,  lOOw,  U 


Ralph  A.  Horton  (WFTL) 

Miami,  Fla. 

710  kc,  lOkw,  U 
The  Yankee  Network,  Inc.  (WAAB) 

Worcester,  Mass. 

1440  kc,  5kw,  U 

The  Yankee  Network,  Inc.  (WEAN) 
Pro\-idence,  R.  I. 
790  ke,  5kw,  U 

The  Yankee  Network,  Inc.  (WICC) 
Bridgeport,  Conn. 
600  kc,  500w  Ikw-LS,  U 
The  Yankee  Network,  Inc.  (WNAC) 
Boston,  Mass. 
1260  kc,  5kw,  U 
Enrique  Abarca  Sanfeliz  (WIAC) 
Hato  Rey,  Puerto  Rico 
580  kc,  5kw,  U 

J.  D.  Falvey  (KBIZ) 

Ottumwa,  Iowa 

1240  kc,  250w,  U 
L.  J.  Duncan,  Leila  A.  Duncan,  Josephine  A.  Keith,  Effie  H. 

Allen,  Aubrey  Gay,  d/b  as  Valley  Broadcasting  Co. 

(WDAK) 

Columbus,  Ga. 

1340  kc,  250w,  U 
Knox  Radio  Corporation  (WKBV) 

Richmond,  Ind. 

1490  kc,  250w,  U 
Walter  H.  McGenty  (WJMC) 

Rice  Lake,  Wise 

1240  kc,  250w,  U 
Oklahoma  Broadcasting  Co.,  Inc.  (KTOK) 

Oklahoma  City,  Okla. 

1400  kc,  250w,  U 


ASSIGNEE 

Phoenix  Broadcasting,  Inc.   

(Rex  Schepp,  Pres..  33  1/3%— Mgr.  WIRE  and  25%  stock  WPAT;  Geo.  E.  Wood,  V.P.,  Atty., 
Phoenix;  J.  P.  Mason,  Secty.  Treas.,  was  Program  Director  WIRE  and  KOB;  Gene  Autry — 20% — 
Sergt.  U.  S.  Army;  Eugene  Pulliam — 32% — Pres.  of  Central  Newspaper,  Inc.) 

American  Broadcasting  Corp. 
(Licensee  of  WLAP) 

E.  A.  Stephens,  Fred  Weber  and  H.  G.  Wall,  d/b  as  Stephens  Broadcasting  Co. 


A.  W.  Talbot 

(Owner  KEVR  and  KTYW) 


The  Fort  Industry  Company 
The  Winter  Street  Corp 


CONSIDERATION  and 
DATE  AUTHORIZED 

$60,000.00 
1-11-44 


$135,000.00 

1-  11-44 

Change  from  a  corporation  to 
a  partnership  only. 

2-  17-44 
Lease  agreement  for  20  years — - 

$100  for  6  mos.  option  to 
lease,  $15,000  for  first  3  yrs. 
rent,  lease  to  rim  for  20  yrs. 
at  $5000  per  yr  ,  option  to  buy 
for  $16,000  after  first  156 
mos. 

2-29—44 
'  $275,000.00 
2-29-44 

No  money  involved. 

2-29-44 


Radio  Station  WIAC,  Inc. 

(Enrique  Abarca  Sanfeliz — Pres.  20% — 2  shares  however  1440  more  shares  to  be  issued  to  Sanfeliz 
upon  approval) 

Four  other  stockholders  each  have  2  shares. 
KBIZ,  incorporated 

(James  J.  Conroy,  Superior,  Wis. — Pres.  and  99.6% — Lawyer  and  part  owner  of  WDSM). 

L.  J.  Duncan,  Leila  A.  Duncan,  Josephine  A.  (Keith)  Rawls  and  Effie  H.  Allen,  d/b  as  Valley 
Broadcasting  Co. 


Central  Broadcasting  Corp. 


Walter  C.  Bridges 

(Owns  interest  in  WEBC,  WHLB,  WMFG  and  WEAU) 

0.  L.  Taylor 

(Owns  interest  in  KRGV,  KTSA  and  KFMB) 
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$144,000.00  paid  by  issuing 
Sanfeliz  1440  shares. 

2-  29-44 

$60,000,00 

3-  28-44 

Aubrey  Gay  sold  5%  interest 
in  partnership  to  Leila  Dun- 
can for  $1  and  other  con- 
sideration not  mentioned. 

3-28-44 

No  money  involved.  Assignee 
is  parent  corp. 

3-  28-44 
$17,500.00 

4-  11-44 

$150,000.00 
4-18-44 
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(PATENT  PENDING) 

lAMMtxlt 


FITS  PERFECTLY  Into 
High  Frequency  Design 

At  last  designers  of  tomorrow's  high  frequency  appa- 
ratus have  an  improved  type  of  glass-bonded  mica  in- 
sulation to  specify  where  new  advancements  in  low- 
loss  characteristics  are  desired,  as  in  ultra  high  fre- 
quency applications. 

Just  as  the  original  MYCALEX  was  a  vast  improvement  over  other 
ceramics,  so  the  new  MYCALEX  400  is  a  comparable  advance- 
ment over  all  early  forms  of  glass-bonded  mica. 

MYCALEX  400  meets  government  specifications  for  L-4  char- 
acteristics, by  virtue  of  its  pronounced  low-loss  factor  of  0.013 
at  1  megacycle,  and  its  surface  resistivity  of  300,000  megohms. 
Its  power  factor  is  0.0018  at  1  megacycle,  in  accordance  with 
American  War  Standard  C-75.1  -1943  (Jan.  1-10).  Its  dielectric 
constant  is  unchanged  from  50  kilocycles  to  10  megacycles. 
MYCALEX  400  can  be  machined  with  greater  precision  .  .  . 
drilled,  tapped,  milled,  sawed,  turned  and  threaded. 

Improved  postwar  h  f  equipment  deserves  this  newly  refined  and 
perfected  electronic  insulation.  Let  us  supply  your  stock  requir- 
ments  in  sheets  and  rods;  or  have  us  fabricate  component  parts 
to  your  specifications.  Write  for  full  details  and  samples. 


MYCALEX  CORPORATION 
OF  AMERICA 

.     "OWNERS  OF  'MYCALEX'  PATENTS" 

CLIFTON,  Executive  Of tices:  30  ROCKEFELLER  PLAZA 

NEW  JERSEY  NEW  YORK  20,  N.  Y. 


ASSIGNOR,  LOCATION  and 
ASSIGNMENT  OF  STATION 

Capital  Broadcasting  Co.,  Inc.  (WCOV) 
Montgomery,  Ala. 
1240  kc,  260w,  U 


Paducah  Broadcasting  Co.,  Inc.  (WHOP) 
Hopkinsville,  Ky. 
1230  kc,  250w,  U 

Paducah  Broadcasting  Co.,  Inc.  (WSON) 
Henderson,  Ky. 
860  kc,  500w,  Day 

The  Garden  City  Broadcasting  Co. 

(Homer  A.  Ellison  and  Frand  D.  Conard)  (KIUL) 

Girden  City,  Kansas 

1240  kc,  lOOw,  U 
Fred  O.  Grimwood  (KLCN) 

BIytheville,  Ark. 

900  kc,  Ikw,  Day 
Southern  California  Broadcasting  Co.  (KWKW) 

Pasadena,  Calif. 

1430  kc,  Ikw,  Day 

Oshkosh  Broadcasting;  Co.  (WOSH) 

Oshkosh,  Wise 

1490  ko,  250w,  U 
Arkansas  Broadcasting  Co.  (KGHI) 

Uttle  Rock,  Ark. 

1230  kc,  250w,  U 
Ruth  W.  Finley,  Executrix  of  the  Estate  of  E.  L.  Finley, 

Deceased,  (KSRO)  ' 

Santa  Rosa,  Calif. 

1350  kc,  Ikw,  U 
Baylor  University  and  Carr  P.  Collins  (KWBU) 

Corpus  Christi,  Texas 

1010  kc,  50kw,  Day 

J.  E.  Richmond,  Percy  M.  Whiteside,  Homer  W.  Wood  and 
Visalia  Publishing  Co.,  d/b  as  Tulare-Kings  Counties 
Radio  Associates  (KTKC) 
Visalia,  Calif. 
940  kc,  5tw,  U 


South  Carolina  Broadcasting  Co.,  Inc.  (WCSC) 

Charleston,  S.  Car. 

1390  kc,  500w  Ikw-LS,  U 
Radio  Station  KRMD,  Inc.  (KRMD) 

Shreveport,  La. 

1340  kc,  250w,  U 
J.  Leslie  Doss  (WJLD) 

Bessemer,  Ala. 

1400  kc,  250w,  U 
Earle  C.  Anthony,  Inc.  (KECA) 

Los  Angeles,  Calif. 

190  kc,  Bkw,  V 
lowi  Broadcasting  Co.  (KSO) 

Des  Moines.  Iowa 

1460  kc,  5kw,  U 
Frank  E.  Hurt,  (KFXD) 

Nampa,  Idaho 

1230  kc,  2o0w,  U 
WSIX,  Inc.  (WSIX) 

Nashville,  Tenn. 

980  kc,  5kw,  U 
Ben  E.  Stone  (KLBM) 

LaGrande,  Oregon 

1450  kc,  250w,  U 
Joe  W.  Engel  (WDEF) 

Chattanooga,  Tenn, 

1400  kc,  250w,  U 
Forrest  Broadcasting  Co.,  Inc.,  Hattiesburg,  Miss.  (WFOR) 

1400  kc,  250w,  U 


ASSIGNEE 

G.  W.  Covington,  Jr. 

(Now  owns  196 Vi  out  of  250  shares  and  is  Pres.  of  WCOV) 


Hopkinsville  Broadcasting  Co.,  Inc. 
(Same  officers  as  previous) 


Henderson  Broadcasting  Co.,  Inc. 
(Same  officers  as  previous) 


Frand  D.  Conard  tr/as  Radio  Station  KIUL 


Harold  L.  Sudbury 
(Mgr.  of  KLCN) 

Marshall  S.  Neal,  Paul  Buhlig,  E.  T.  Foley  and  Edwin  Earl,  d/b  as  Southern  California  Bcstg.  Co. 
(Neal — Pres.  KWKW  and  with  Douglas  Aircraft  Corp.  in  special  capacity;  Foley— Contractor; 
Buhlig — employed  by  Foley;  Earl — Orange  grove  owner  and  operator). 
(Neal  &  Buhlig  to  be  general  partners  and  Earl  &  Foley  limited  partners). 

Myles  H.  Johns,  Wm.  F.  Johns,  Jr.,  Wm.  F.  Johns  and  Frederick  W.  Renshaw,  d/b  as  Oshkosh 
Broadcasting  Co. 

A.  L.  Chilton  and  Leonore  H.  Chilton,  d/b  as  KGHI  Broadcasting  Service. 
(Interest  in  KGHI,  KLRA  and  KSKY) 

Ruth  W.  Finley 

(Owner  Press  Democrat  Publishing  Co.) 

The  Century  Broadcasting  Co. 

Baylor  University — 750  shares,  Carr  P.  Collins  to  pay  for  same  and  Baylor  to  pledge  shares  as 
security;  James  M.  Collins  (son  of  Carr)  100  shares;  Crazy  Water  Co. — 250  shares;  Fidelity  Union 
Life  Ins.  Co.  of  Dallas — 140  shares;  Pat  O'Daniel — 130  shares;  Mike  O'Daniel — 130  shares. 

J.  E.  Richmond,  Homer  W.  Wood,  Percy  M.  Whiteside,  Morley  M.  Maddox  and  Charles  A.  Whit- 
more,  d/b  as  Tulare-Kings  Counties  Associates. 


John  M.  Rivers 
(Mgr.  WCSC) 

T.  B.  Lanford,  R.  M.  Dean,  Mrs.  T.  B.  Lanford,  Sr.  and  Mrs.  R.  M.  Dean,  d/b  as  Radio  Station 
KRMD 

George  Johnston,  Birmingham,  Ala. 
(Industrial  banking  business) 

Blue  Network  Co.,  Inc. 

Kingsley  H.  Murphy 
(Newspaper  executive) 

Frank  E.  Hurt  and  Son 

(Frank  E.  Hurt — now  licensee,  his  son  Edw.  P.  Hurt  has  been  Chief  Engr.  KFXD  for  8  yrs.) 
Jack  M.  Draughon,  Louis  R.  Draughon,  d/b  as  WSIX  Broadcasting  Station. 

Inland  Radio,  Inc.,  Baker,  Oregon 
(Licensee  of  KBKR) 

WDEF  Broadcasting  Co. 

C.  J.  Wright,  B.  M.  Wright  and  C.  J.  Wright,  Jr.,  d/b  as  Forrest  Broadcasting  Company 


CONSIDERATION  and 
DATE  AUTHORIZED 

Remaining  63 Vi  shares  trans- 
ferred to  Covington  and 
Covington  to  assume  all 
liabilities. 

4-  25-44 

Paducah  Broadcasting  Co.,  Inc. 
to  have  66  2/3%  of  stock 
plus  $1,500.00. 

5-2-44 

Paducah  Broadcasting  Co.,  Inc. 
to  have  59%  of  stock  plus 
$8,251.35. 

5-2-44 

?1.00  and  other  considerationE. 

5-  16-44 


$15,865.12 
6-6-44 

$64,000.00  plus  pay  off  any 
indebtedness. 

5-16-44 

Change  from  corp.  to  partner- 
ship, only. 

5-30-44 

348  shares  of  KLRA  traded'for 
KGHI.   See  TC  for  KLRA. 

5-  30-44 

Court  Order. 

6-  13-44 


1500  shares — $100  par  value. 

6-13-44 


Visalia  Publishing  Co.  is  volun- 
tarily dissolving  and  Uquidat- 
ing  and  transferring  its 
interest  in  kind  to  its  stock- 
holders, Maddox  and  Whit- 
more  taking  its  place  as 
partners. 

6-27-44 

$1,200.00  per  month  rent  for 
12  years. 

6-  27-44 
Change  from  corp.  to  partner- 
ship only. 

7-  11-44 
$106,000.00 

7-18-44 

$800,000.00 
7-18-44 

$275,000.00 
7-25-44 

No  money  involved. 

7-  25-44 

Change  from  Corp.  to  partner- 
ship only. 

8-1-44 
$15,000.00 
8-8-44 

From  individual  to  corporatioD 
controlled  by  him. 

8-8-44 

No  money  involved.  Change 
from  corp.  to  a  partnership 
only. 

8-  15-44 


Applications  Pending  Before  FCC  for  Transfer  of  Control  ol 

Licensee  Corporations 


LICENSEE  AND  LOCATION 
(With  Date  of  Filing) 

North  Jersey  Broadcasting  Co.,  Inc.  (WPAT) 
Paterson,  N.  J. 
2-10-43 

930  kc,  1  kw.  Daytime 

Kanawha  Valley  Broadcasting  Co.  (WGKV) 
Charleston,  W.  Va. 
12-10-43 
1490  kc,  100  w,  U 

WODAAM  Corp.  (WOV) 
New  York,  N.  Y. 

2-  8-44 

1280  kc,  .5kw,  Shares  with  WHBI 

Upstate  Broadcasting  Corp.  (WNBZ ) 
Saranac  Lake,  N.  Y. 

3-  27-44 

1320  kc,  100  w,  Daytime 
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(As  of  Aug.  15,  1944) 


TRANSFERORS 

Frank  Falknor  and  Rex  Schepp 


Worth  Kramer 

(Now  has  100  shares— 40%). 


Arde  Bulova  and  Harry  D.  Henshel 


Carl  F.  Woese 


TRANSFEREES 

Donald  Flamm,  New  York,  N.  Y. 


Eugene  Custer,  Charleston,  W.  Va.  (movie  theatre 
owner)  (Now  has  75  shares  and  buying  14  more). 

Richard  M.  Venable,  Charleston,  W.  Va.  (Structural 
steel  business)  (Now  has  75  shares  and  buying  14 
more). 

Murray  Mester  and  Meyer  Mester  .(Pr«ducers-ati3.'.'i  ■ 
Distributors  of  Balboa  Oil — BrookljTi  Food 
manufacturers  and  distributors). 

John  F.  Grimes 

(Mgr.  WNBZ — also  contributing  writer  to  Syracuse 
Post  Standard  and  New  York  Times. 


CONSIDERATION 

50%  of  stock  $49,000.00. 


Kramer  selling  28  shares  for  fair 
market  value  at  time  of  sale. 


-•§0%"  of  Class  A  and  80%  of 
Common  stock  $300,000.00. 


250  shares— 100%  $2,400.00. 


(Continued  on  page  136) 
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STATION  FOR 
NORTH  CAROLINA'S 


NUM 


ONE  MARKET 


OF  THE 
PIEDMONT 


WSJS 

im.  liimiton-Saim. 
5000  lUflTTS-600  KC. 


Represented  by 

HEADLEY-REED  COMPANY 

(FM)  AFFILIATE  WMIT 
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LICFNSFE  AND  LOCATION 
(With  Date  of  Filing) 

Puerto  Rico  Advertising  Co.  (WPRA) 
Mayaguez,  P.  R. 

3-  7-^4 

990  kc,  1  kw  5  kw-LS,  U 

Muscle  Shoals  Brd.  Corp.  (WUVY) 
Muscle  Shoals  City,  Ala. 

4-  18-44 

1450  kc,  250  w,  U 

Radio  Broadcastine,  Inc.  (KTHS) 
Hot  Springs  National  Park,  Ark. 

5-  18^4 

1090  kc,  1  kw,  10  kw-LS,  U 

Neptune  Broadcastipg  Corp.  (WFPG) 
Atlantic  City,  N.  J. 
5-23-44 

1450  kc,  250  w,  U 


STebraska  Broadcasting  Corp.  (KORNJ 
Fremont,  Nebr. 

5-  25-44 

1400  kc,  250  w,  U 

Wm.  Penn  Broadcasting  Co.  (WPEN) 
Philadelphia,  Penna. 

6-  10-44 

950  kc,  5  kw,  U 

State  Broadcasting  Corp.  CWNBC) 
Hartford,  Conn. 
6-10-44 

1410  kc,  5kw,  U 

Southern  Utah  Broadcasting  Co.  (KSUB) 
Cedar  City,  Utah 
6-21-44 

1840  kc,  100  w,  XJ  (CP-250  w) 

rwin  City  Broadcasting  Corp.  (KWLK) 
Longview,  Wash. 
6-13-44 

1400  kc,  25t)  w,  U 

Hildreth  &  Ro?ers  Co.  (WLAW) 
Lawrence,  Mass. 
680  kc,  5  kw,  U 
6-24-44 

Tacoma  Broadcasters,  Inc.  (KTBI) 
Tacoma,  Wash. 
1490  kc,  250  w,  U 
6-26-44 

Anderson  Broadcasting  Corp.  (WHBU) 
Anderson,  Ind. 
1240  kc,  250  w,  U 
6-26-44 


Massachusetts  Broadcasting  Corp.  (WCOP) 
Boston,  Mass. 
1150  kc,  500  w,  U 
6-27-44 


Radio  Industries  Broadcast  Co.  (WCAP) 
Asbury  Park,  N.  J. 

1310  kc,  500  w,  Shares  with  WTNJ  and  WCAM 
6-30-44 


KALE,  Inc.  (KALE) 
Portland,  Oreg. 
1330  kc,  5  kw,  U 
7-5-44 

KVOX  Broadcasting  Co.  (KVOX) 
Moorhead,  Minn. 
1340  kc,  250  w,  U 
7-8-44 

Mandan  Radio  Assn,  (KGCU) 
Mandan,  N.  Dak. 
1270  kc,  250  w,  U 
7-20-44 


Delaware  Broadcasting  Co.  (WILM) 
Wilmington,  Del. 
1450  kc,  250  w,  U 
7-26-44 

Berks  Broadcasting  Co.  (WEEU) 
Reading,  Penna. 
850  kc,  1  kw,  D 
7-26-44 


WLIB,  Inc.  (WLIB) 
Brooklyn,  N.  Y. 
1190  kc,  1  kw,  LT 
7-31-44 


Ea«  Texas  Broadcasting  Co.  (KGKB) 
T/ler,  Tex. 
1490  kc,  250  w,  U 
8-5-44 


KFJI  Broadcasters,  Inc.  (KFJI) 
Klamath  Falls,  Oreg. 
1240  kc,  lOOw,  U 
8-10-44 


TRANSFERORS 

Ralph  Perez  Perry 


Joseph  Wiers  Hart, 
Joseph  Car!  Russell 
(each  own  333^%) 

John  C.  McCormack 
Allen  D.  Morris, 
P.  E.  Furlow, 
George  D  Wray 

All  stockholdres 

(No  one  stockholder  has  control) 


Llovd  C.  Thomas — 54 
Fari  J.  Lee— 40 
S.  P  Sidner— 31 
A.  C.  Sidner— 10 
H.  A.  Gunderson — 4 

Arde  Bulova 


Arde  Bulova 
Harold  A.  LaFount 


Leiand  M.  Perry 


TRANSFEREES 

Andres  Camara 
Mayague^.  P.  R. 
(Pres.  WPRA) 

Frank  Mitchell  Farris,  Jr. 
Nashville,  Tenn. 
(Attorney — now  in  Navy) 

Tri-State  Broadca-'ting  System,  Inc. 
(Licensee  of  KTBS) 


John  J.  Laux.37V4  shares  (M<^.  WSTV  &  WJPA) 
Richa'd  Teitlebaum — 39  shares. 
Alex  Teitlebaum — 39  shares  (Retail  Ladies'  Wear 
business ). 

Myer  Wiesenthal — 39  shares  (Owner  retail  furniture 
store). 

Louie  Berkman — 39  shares  (Iron  and  steel  brokeragel 
Jack  N.  Berkman — 39  shares  (Iron  and  steel 

brokerage). 
Charles  C.  Swarineen — 39  shares  (Gen.  Mgr. 

Montgomery  Ward  Store  at  Steubenville). 
Joseph  Troesch  &  John  L.  Merdian — 4  shares  each. 

Arthur  Ba'dwin,  Fremont,  Nebr.  (now  owns  12 
shares— 6.18%  of  KORN)  (Real  estate  and 
Insurance  business). 


Marjory  M"Clung,  Executrix  Estate  of 

Ray  MrC'ung,  85  shares 
Hugh  McClung  (55  shares) 

Irving  E.  RoTers,  Haro'd  B.  Morrill  and 
National  Shawmut  Bank  of  Boston, 
Fxecutors  under  will  of  Alexander  H. 
Rogers. 

Harold  S.  Woodworth  (owns  179  shares 
out  of  200  and  is  selling  150). 


L.  M.  Kennett — 501  shares 
Cora  C.  Kennett — 498  shares 


Arde  Bn'ova — 3,000  shares  Common  and 

416  Preferred. 
Harold  A.  LaFount — 1,950  shares  Common 

and  84  Preferred. 
Geo.  Cohen — 50  shares  Common. 


Georgia  A.  Burley 


Bulletin  Company 


The  Yankee  Network,  Incorporated 


Radio  Service  Corp.  of  Utah — Licensee  of  KISL, 
Salt  Lake  City,  Utah. 


C.  O.  Chatterton,  Mgr.  KWLK 


Irving  E.  Rogers 


H.  J.  QuiUiam  (Mgr.  of  KIRO  since  1935),  Seattle, 
Wash. 


C.  Bruce  McConnell — 509  shares 
Earl  H.  Schmidt — 470  shares 
Robt.  E.  Bausraan — 20  shares 

(McConnell  &  Bausman  connected  with  WISH  and 

WHOT,  Schmidt  with  WISH). 

Iowa  Broadcasting  Co. 


Charms  Company  (Manufacturer  of  Candy) 


C.  W.  Myers — 400  shares 

Mrs.  Josephine  Hunt— 400  shares 


David  C.  Shepard— 68  shares 
Howard  S.  Johnson — 9  shares 


J.  K.  Kennelly  and  T.  G.  C.  KenneUy 

(joint  owners), 
J.  K.  Kennelly  and  Palace  Theatre  Co. 


J.  Hale  Steinman 
John  F.  Steinman 


Clifford  M.  Chafey— 25% 
Harold  O.  Landis— 25% 
Harry  S.  Craumer— 25% 
Raymond  A.  Gaul— 26% 


Irwin  Steingut 
Elias  I.  Godofsky 
Aaron  L.  Jacoby 
Arthur  Faske 
William  Weisman 
Louis  W.  Berne 

J.  G.  Kretsinger 


George  Kincaid 
Rachel  J.  Kincaid 


CONSIDERATION 

77  shares  Common — out  of  236 
shares— $30,000.00.  Camara 
now  owns  115  shares. 

666^  shares  out  of  1,000— 
66?^%  $16,000.00.  Farrif 
now  owns  ZZH'yc- 

400  shares — 80%.  In  exchange 
fo'  a'!signment  of  License  of 
KTBS. 


279Vi  shares— 100%  $83,775.00. 


Journal  Publishing  Co.  (now  has  400  stares  in  KATiW 
and  owns  25%  of  stock  in  KOIN). 


John  W.  Boler — 49 
M.  M.  Marget— 3 
R.  S.  Felhaber— 16 


W.  S.  Russell— 271/2 
H.  S.  Russell— 271/2 
W.  R.  Russell— 271/2 
H.  W.  Lanterman- 27Vi 
A.  M.  Femrite— 12-2/9 
W.  H.  Walton— 12-2/9 
F.  M.  Foster— 12-2/9 

(All  interested  in  Blue  Ribbon  Hatchery  & 

Supply  Co.) 

Alfred  G.  Hill — 304  shares  common — 50.5% 
Julia  G.  Hill— €0  shares  common,  61  preferred 
Chester  Times — 40  shares  common,  7  preferred 
(Two  Hills  lease  Chester  Times). 

George  J.  Feinberg — 75% 
Joseph  M.  Nassau — 121/2% 
Milton  J.  Hiniein— 121/2% 

(Feinberg  is  m'gr.  of  textiles. 

Nassau  State  Director  of  Publicity  will  be  Mgr. 

WEEU. 

Hiniein  is  licensee  KDRO,  Sedalia,  Mo. 

Dorothy  S.  Thackrey 

(Owner  and  publisher  New  York  Post) 


James  G.  Ulmer 

(Acquisition  of  Control  by  James  G.  Ulmer  and 
Mrs.  Minne  B.  Ulmer  thru  purchase  of  12  shares 
common  stock).    Ulmer  will  have  49.2%  and 
Mrs.  1.6%. 

Willard  D.  Miller 

(General  Construction  Contractor  for  20  years  and 
hotel  operator  10  years. 


139  shares  out  of  189— $8,754.70 


60*^  shares  common — 100% — 
$620,000.00. 


5,000  shares  common  and  500 
shares  nref erred  stock — 100% 
$220,000.00. 

1,280  shares  common  stock — 
51.2%,  1,005  shares  for 
$3,'in0.00,  250  shares  for 
$1,250.00,  and  price  of  other 
25  shares  not  given. 

85  shares  from  Marjory  Mc 
Clung  for  $6,070.70  and  55 
shares  from  Hugh  McClung 
for  $3,929.30. 

($26,687.03)  337  shares  at  $79  19 
per  share.  Irving  E.  Rogers 
already  has  14  making  a  total 
of  351  out  of  700. 

150  shares  for  $18,000.00  (Total 
of  200  shares  outstanding) 


$45,000.00  (John  R.  Atkinson  is 
VP  and  has  1  share  and  wil) 
retain  same). 


5,000  shares  Common  and  500 
shares  Preferred  for  $150,000. 
Also  buying  all  stock  Sanfont 
Realty  Co.  which  owns  land 
on  which  WCOP  Transmitter 
located  for  $75,000.00. 

21  shares — 55.3%  $6,078  cash, 
$16,288.80  (two  promissory 
notes  held  by  Georgia  Bur- 
ley),  $11,000  unpaid  bills, 
$6,394.91  due  son  (Thos.  F.  ■ 
as  salary. 

No  money  involved  as  exchange 
of  stock.  Journal  Co.  to  re- 
release  stock  of  KOIN  for 
KALB. 

No  money  involved.  Stock 
given  as  compensation. 


Transfer  of  146-2/3  shares— 
66.6%.    Price  not  given. 


66-2/3%  of  all  stock  for 
$125,000.00. 


$210,000.00. 


100%— $250,000.00. 


12  shares  at  $25.00  per  share. 


100  shares— 100%,  $115,000.00. 
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BROADCASTING... 


RCA  Transmitters  have  long  been  recognized  as  the  finest  that 
money  can  buy. 

Evidence  is  the  fact  that  for  ten  years  RCA  Transmitters  have 
outsold  all  others. 

This  record  includes  large  and  small  stations— among  them  a  large 
proportion  of  the  most  notable  installations  made  during  this 
period. 

During  these  ten  years  nearly  all  major  advances  in  transmitter 
design  appeared  first  in  RCA  Transmitters.  These  improvements 
include: 

High-Level  Class  B  Modulation  Air-cooled  High-Power  Tubes 
Mercury  Vapor  Rectifiers  Front-of-Panel  Access 

Streamlined  Styling 

RCA  earned  its  leadership  in  this  field,  and  will  maintain  it. 


BUY  MORE  WAR  BONDS 


RADIO  CORPORATION  OF  AMERICA 

*  RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 

LEADS  THE  WAY  .  .  In  Radio  .  .  Tc!ovision  .  .  Tubes  .  .  Phonom-achs  .  .  records   .  Electronic 


HIGH  EFFICIENCY? 


RCA 
Transmitters 
have  had  it 
for  years! 


le  n.\^j\     KW  transmitter  shown  below 
employs  high-level  modulation. 

This  high-efficiency  system  was  first  introduced 
by  RCA  some  ten  years  ago. 

All  RCA  transmitters  sold  in  recent  years  have 
been  high-level  modulated. 

They  have  high  efficiency  NOW. 


RCA  Type  50-E  transmitter  at  Station 
WCAU,  CBS  affiliate  in  Philadelphia. 
This  50  KW  transmitter  is  high- 
level  modulated,  uses  air-cooled  tubes 
throughout,  has  front  access  to  all 
parts,  employs  beam  power  tubes  in 
low-level  stages  and  incorporates  such 
new  .features  as  cathode-follower 
circuits. 


IN 


•IS 


BROADCASTING 


RCA  has  been  and  will  continue  to  be  an  active  leader  in  FM 
development. 

A  considerable  number  of  FM  Transmitters  designed,  built  and 
installed  by  RCA  are  in  service... including  five  10  KWs,  one  of 
which  is  shown  at  the  right. 

RCA  engineers  have  had  more  experience  in  building  (and  operat- 
ing) radio  transmitters  than  any  other  group. 

And  the  truth  is  that  FM  Transmitters  do  not  differ  very  greatly 
from  other  transmitter  installations,  particularly  Television. 

RCA  has  always  pioneered  in  development  of  high-frequency 
antennas . . .  and  is  now  building  many  different  models  for  the 
armed  services. 

RCA  will  continue  to  offer  top-rank  transmitting  equipment  for 
e^ry  broadcast  need  ...  in  AM,  in  FM,  in  Short  Wave,  and  in 
Television. 


TRANSMITTERS  BUILT  LIKE  DE  LUXE  TRANSMITTERS 


The  10  KW  FM  Transmitter,  shown  below,,  looks  like  a 
de  luxe  broadcast  transmitter. 

It  should. 

Like  all  RCA  FM  Transmitters,  it  is  built  to  the  high  stand- 
ards of  the  best  AM  Transmitters,. » RCA  quality  standards 
which  broadcast  engineers  know  and  appreciate. 

It  Is  built  the  way  broadcast  engineers  want  it  built. 

it  incorporates  such  proven  RCA  features  as  ^ont  access 
doors,  verticoi  chassis  construction,  and  stylized  design. 


RCA  pioneered  the  development  of  electronic  television. 

RCA  engineers  developed  the  Iconoscope,  the  Kinescope  and  the 
Orthicon,  as  well  as  circuits  for  their  use. 

NBC,  a  member  of  the  RCA  family,  operates  a  commercial  television 
station  which  has  pioneered  program  development — a  station  whose 
programs  are  rebroadcast  by  other  stations. 

RCA  had  developed  a  full  line  of  commercial  television  transmitting 
equipment  before  the  war  and  had  offered  it  to  broadcasters. 

RCA  is  now  utilizing  its  engineering  experience  by  building  for  the 
armed  forces  a  large  quantity  of  electronic  equipment. 

RCA  will  be  prepared  to  offer  for  postwar  service  a  full  line  of  new  and 
improved  television  equipment,  including  studio  equipment,  film  equip- 
ment, portable  equipment,  relay  equipment,  studio-transmitter-link 
equipment,  and,  of  course,  audio  and  video  transmitters. 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  .  CAMDEN,  N.  J. 

LEADS  THE  WAY  . .  In  Radio  . .  Television  . .  TL'bcs  . .  Phonographs  . .  Records  . .  Electronics 


RCA  installations  now  in  operation 


The  de  luxe -type  installation  shown  below  is 
one  of  several  RCA  Television  Transmitters 
installed  before  the  war. 

All  of  tliese  installations  are  standard  trans- 
mitter models,  designed  and  constructed  to 
broadcast  specifications  and  installed  for  regu- 


lar television  stations. 

They  are  in  addition  to  a  number  of  experi- 
mental and  relay-type  television  installations 
made  by  RCA  as  part  of  its  own  television 
development  program. 

RCA's  experience  in  this  field  is  unequaled. 


De  luxe  television  installation 
including  audio  and  video  trans- 
mitters of  matching  design.  Note 
unified  front-type  construction 
and  styling  similar  to  that  of  RCA 
de  luxe  transmitters  for  AM  and 
FM  broadcasting. 


Applications  Pending  Before  FCC  for  Assignment  of  Licenses 

(As  of  Aug.  15,  1944) 


LICENSEE  AND  LOCATION 
(With  Date  of  Filing) 

Gene  T.  Dyer,  Evelyn  M.  Dyer,  John  A.  Dyer  and 
Elizabeth  M.  Hinzman  d/b  as  Raflio  Station  WSBC, 
Chicago,  III. 
1240  kc,  260w.  S.  H. 
3-22-44 


Julio  M.  Conesa  (WPRP) 
Ponce,  P.  R. 
1420  kc,  250w,  U 
1-29-44 

Tri-State  Broadcasting  System,  Inc.,  (KTBS) 
Shreveport,  La. 
1480  ke,  Ikw,  U 
5-18-44 

Barney  Hubbs,  A.  J.  Crawford,  Jack  Hawkins,  Harold 
Miller,  d/b  as  Carlsbad  Broadcasting  Co.,  (KAVE) 
Carlsbad,  N.  Mexico 
1240  kc.  250w,  U 
5-22-44 

Ben  T.  Wilson,  R.  A.  Corbett  &  Thomas  W.  Baker  d/b  as 
Red  Lands  Broadcasting  Assn.,  (KRBA) 
Lufkin,  Texas 
1340  kc,  250w,  U 
10-22-42 

The  Herald  Publishing  Co.  (WALB) 
Albany,  Ga. 
1590  kc.  Ikw,  U 
7-1-42 

Doughty  &  Welch  Electric  Co.,  Inc.  (WSAR) 
Fall  River,  Mass. 
1480  kc.  Ikw,  U 

5-  10-40 

Glenn  D.  Roberts,  Melva  F.  Roberts,  Wellwood  Nesbit, 
Robert  M.  LaFollette,  Jr.,  Evalyn  H.  Dolph,  Hope  D. 
Pettey,  Leo  T.  Crowley  &  James  E.  Markham,  d/b  as  the 
Milwaukee  Broadcasting  Co.  (WEMP) 
Milwaukee,  Wise. 
1340  kc,  250w,  U 

6-  16-44 

The  Crosley  Corp.  (WSAI) 
Cincinnati,  Ohio 
1360  ke,  5kw,  U 
6-29-44 

Gene  T.  Dyer,  Evelyn  M.  Ringwald,  Elizabeth  M.  Hinzman, 
Adele  Moulds,  Vivian  Christoph  and  Wm.  F.  Moss,  d/b 
as  Radio  Station  WAIT 
Chicago,  III. 
820  kc.  5kw,  LT 
6-29-44 

Gene  T.  Dyer,  Vivian  I.  Christoph,  Gene  T.  Dyer,  Jr., 
F.  A.  Ringwald,  Louis  E.  Moulds,  Grace  V.  McNeill, 
Wm.  F.  Moss,  d/b  as  Radio  Station  WGES 
Chicago,  111. 
1390  kc.  5kw,  U 

6-  29-44 

Julius  Brunton  &  Sons  Co.,  (KJBS) 
San  Francisco,  Calif. 
1100  ke.  500w,  LT 

7-  1-44 

Lake  Region  Broadcasting  Co.  (WLAK) 
Lakeland,  Fla. 
1340  kc.  250w,  U 
7-5-44 

American  Broadcasting  Co.,  (WOL) 
Washington,  D.  C. 
1260  kc,  Ikw,  U 
7-10-44 

Iowa  Broadcasting  Co.,  (WMT) 
Cedar  Rapids,  Iowa 
600  kc,  5kw,  U 
7-10-44 

WCOL,  Inc.  (WCOL) 
Columbus,  Ohio 
1230  ke.  250w,  U 
7-11-44 

WGCM,  Inc.  (WGCM) 
Gulfport,  Miss. 
1240  kc,  250w,  U 
7-25-44 

Westinghouse  Radio  Stations,  Inc.,  (WGL) 
Fort  W  ayne,  Ind. 
1450  kc,  250w,  U 
7-28-44 

The  Oregonian  Publishing  Co.  (KEX) 
Portland,  Ore. 
1190  kc,  5kw,  U 
7-27-44 

C.  G.  Hill,  George  D.  Walker  and  Susan  H.  Walker  (WAIR) 
Winston-Salem,  N.  Car. 
1340  kc,  250w,  U 
7-27-44 


ASSIGNEE 

Julias  Miller,  Oscar  Miller,  Bertha  X<.  Miller,  Gertrude  Miller  and  Arnold  B.  Miller  d/b  as 

Radio  Station  WSBC,  Chicago,  III. 
(Julius  Miller — Radio  Advertising  &  Production,  Oscar  Miller — Son  of  Juliua — Radio  Broadcasting 

Production,  Bertha  L.  Miller — Wife  of  Julius — Radio  Broadcasting  Production,  Gertrude  Miller — 

Wife  of  Oscar — Artist  of  Radio  Programs,  Arnold  B.  Miller — Son  of  Julius — Artist  &  Mosician  on 

Radio  Programs). 

Voice  of  Porto  Rico,  Inc.,  Ponce,  P.  R. 

(Francisco  Susoni,  V.P.  20% — Atty.  Andres  Grillasca,  Pres.  20% — Mayor  of  Ponce,  Fernando 
Sanche-,  Secty.  20% — Chemist  Felipe  Segarra,  Treas.  20% — Dry  Goods  and  Furniture  Stores, 
Real  Estate  Julio  M.  Conesa— 20%— Now  owner  WPRP). 

George  D.  Wray,  Allen  D.  Morris,  P.  E.  Furlow  and  John  C.  McCormack,  d/b  as  Radio  Station 
KTBS,  Shreveport,  La. 


Carlsbad  Broadcasting  Corp.,  Carlsbad,  N.  Mexico. 

(Val  Lawrence,  Pres.— 52  6%— Mgr.  KROD,  V.P.  of  El  Paso  Times;  Gene  Rethmeyer,  Treas.— 
21.1% — Adv.  Salesman;  Norman  R.  Loose,  V.P. — 10.5% — Newspaper  Advertising  Business; 
Edward  P.  Talbott,  Secty.  15.8%— Chief  Engr.  KROD) 

Darrell  E.  Yates,  Lufkin,  Texaa 
(Mgr.  KBRA.) 


Albany  Herald  Broadcasting  Co.,  Albany,  Georgia 

(Herald  Publishing  Co.— now  licensee  WALB  58.79%) 


Fall  River  Broadcasting  Co.,  Inc.,  Fall  River,  Mass. 

(Fall  River  Herald  News  Publishing  Co.  owns  100%  stock) 


Glenn  D.  Roberts,  Melva  F.  Roberts,  Wellwood  Nesbit,  Robert  M.  LaFollette,  Jr.,  Evalyn  H. 
Dolph,  Hope  D.  Pettey  and  Rachel  Young  LaFollette,  d/b  as  the  Milwaukee  Broadcasting  Co. 


Illinois  Broadcasting  Corp.  (WTAD) 
Quincy,  111. 
930  kc,  Ikw,  U 
8-4-44 

E.  M.  Woody  (KASA) 
Elk  City,  Okla. 
1240  kc,  lOOw,  U 
8-11-44 
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Marshall  Field 


Gene  T.  Dyer,  Evelyn  M.  Dyer,  Gene  T.  Dyer,  Jr.,  Adele  Moulds,  Louis  E.  Moulds  and  Grace  V. 
McNeill,  d/b  as  Radio  Station  WAIT 

(New  partnership — Grace  V.  McNeill  is  daughter  of  Adele  Moulds) 


John  A.  Dyer,  Vivian  I.  Christoph,  Elizabeth  M.  Hinzman,  F.  A.  Ringwald,  and  Wm.  F.  Moss,  d/b 
as  Radio  Station  WGES 
(New  partnership) 


KJBS  Broadcasters,  a  partnership  consisting  of  Wm.  B.  Dolph,  Hope  D.  Pettey,  Elizabeth  N. 
Bingham,  D.  Worth  Clark,  Helen  S.  Mark,  Glenna  G.  Dolph,  Edwin  P.  Franklin  and  Alice  H. 
Lewis. 

S.  O.  Ward  tr/  as  Radio  Station  WLAK 


Iowa  Broadcasting  Co. 


American  Broadcasting  Co. 


Lloyd  A.  Pixley,  Martha  P.  Pixley,  Milton  A.  Pixley  and  Grace  M.  Pixley,  d/b  as  The  Pixleys 


CONSIDERATION 
$100,000.00 


$30,000.00 


In  exchange  for  transfer  of  400 
shares— 80%  stock  of  KTHS. 
See  TC  on  KTHS. 


$22,000.00 


$10.00   and  other  good  and 
valuable  considerations. 


$68,000.00 


$175,000.00 


Crowley  and  Markham  selling 
their  interest  to  Rachel  Young 
LaFollette.     Crowley  1/32 
and  Markham  3/32  for 
$12,500.00. 


$550,000.00 


$100,000.00 


$100,000.00 


No    money    involved — change 
from  corp.  to  partnership. 


Dissolution  of  corporation. 
S.  O.  Ward  owned  all  stock 
In  corp. 


$38,367.41 


$35,081.55 


No  money  involved.  Change 
from  corp.  to  partnership. 


WGCM  Broadcasting  Co.,  a  Co-partnership  composed  of  Hugh  O.  Jones,  William  E.  Jones  and    $10    and    other    good  con- 
James  O.  Jones.  siderations  not  mentioned. 
(Hugh  &  Wm.  E.  now  own  all  stock  in  WGCM,  in  partnership  to  have  each  1/3.  James  O.,  is  father) 


Farnsworth  Television  and  Radio  Corporation 


Westinghouse  Radio  Stations,  Inc. 


C.  G.  Hill  and  George  D.  Walker,  d/b  as  WAIR  Broadcasting  Co. 


Lee  Broadcasting,  Inc. 
(Licensee  KGLO). 


Southwest  Broadcasting  Co. 

(Lonnie  J.  Preston— Pres.  25%  Formerly  M?r.  KGKL  and  Asst.  Mgr.  KABC  and  Mgr.  KPLT, 
now  station  representative  KGNC.    Hoyt  Houck,  V.  P.— 50%;  Walter  G.  Russell  Sec— 25%) 


$235,000.00 


$400,000.00 


No  money  involved — gift  by 
Susan  H.  Walker  of  her  1/3 
interest  to  her  husband  and 
brother. 

$487,410.00 


$11,250.00 


BROADCASTING    •    Broadcast  Advertising 


Always  in  Step  with  Progress  and 
as  usual  leading  the  procession  in 
Virginia  •  Richmond's  WMBG  will 
be  out  in  front  with  F*      and  Telc" 


vision^ 


Wilbur  M.  Havens 
Pres^  '  General  Manager 


WMRfi.  The  First  in  Virginia  To  Apply  For  a  Frequency  Modula- 
tion  License  

WMBG-         Only  Virginia  Station  To  Apply  For  a  Television 
License 

WMBG'  S  Prewar  Policy  "  Vision-Decision- Accomplishment  ] 
S  Postwar  Policy  -  Decision-Television-Accomplishment 


WMBG 


BRINGING  TO  VIRGINIA  THE  LAST  WORD  IN 
RADIO.   THE  FIRST  WORD  OF  TELEVISION 
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DffiECTORY  OF  COMMERCIAL  FM  BROADCASTING  STATIONS  IN  U.  S. 

(Corrected  to  August  15,  1944) 

Frequency  is  Given  in  Megacycles;  Service  Area  in  Square  Miles.  V\  nere  Station  is  Connected  With  a  Standard  Broadcast  Station, 

Affiliation  is  Shown  in  Parentheses  Except  Where  Call  Letters  Are  Identical 


CALIFORNIA 


KH.T-FM,  LOS  ANGELES— Licensed 
to  Don  Lee  Broadcasting  System.  Fre- 
quency :  44.0  mc. 

KTLO.  LOS  AXOELES— Cr  isstiwi 
to  Metro-Goldwyn-Mayer  Stiulios  Inc. 
Fre<iuency :  4U.1  mc.  Service  Area : 
7,000  sq.  mi. 


CONNECTICUT 


WDRC-FJr,  nARTFOnn— Licensed 
to  WDRC.  Inc.  Frenuency :  4(!..'i  mc. 
Service  Area  :  0.100  sq.  mi.  Personnel : 
Franklin  M.  Donlittle.  director;  Carl- 
ton Brown,  transmitter  engineer. 


WTIC-FM.  HARTFORD  — Licensed 
to  Tlie  Travelers  Broadcasting  Serv- 
ice Corp.  Frequency :  4."».;5  rac.  Service 
Area :  6,100  sq.  mi.  Personnel :  Paul 
W.  Morency,  general  manager ;  Leon- 
ard J.  Patricelli,  program  manager. 


ILLINOIS 


WBBM-FM.  CHICAGO— Licensed  to 
Coliimitia  Broadcasting  System  luc. 
Frequency :  4(J.7  mc. 

WDLM.  CHICAGO  —  Licensed  to 
Moody  Bible  Institute  of  Chicago 
(WMBI).  Frequency:  47..^  mc.  Per- 
sonnel :  Henry  C.  Crowell.  manager ; 
Wendell  P.  Loveless,  director ;  Robert 
Parsons,  ass't  director. 

WKHS.  CHICAGO— CP  i.'^'^ued  to 
WHFC.  Inc.  (WHFC).  Frequency: 
4S.3  mc.  Service  Area:  10.S00  sq.  mi. 

Personnel :  Richard  W.  Hoffman,  pres- 
ident ;  George  M.  Ives,  chief  engineer. 


WGXB.  CHICAGO  —  Licensed  to 
WGN  Inc.  (AVGN).  Frequency:  4.'.9 
mc.  Personnel  :  Frank  P.  Schreiber, 
director;  Estelle  Barnes,  assistant 
manager. 

WWZR.  CHICAGO— Licensed  to  Ze- 
nith Radio  Corporation.  Frequency : 
4.".1  mc.  Service  Area  :  10,800  sq.  mi. 
Personnel :  Commander  E.  F.  Mac- 
Donald,  president ;  Edgar  Hermann, 
manager. 


INDIANA 


WMLL.  EVAXSVILLE— Licensed  to 
Evansville  On  The  Air  Inc.  (WROA- 
WGBF).  Frequency:  44.5  mc.  Serv- 
ice Area :  8.4O0  sq.  mi.  Personnel : 
Clarence  Leich.  director;  Erwin 
Schoeny,  chief  engineer. 


WOWO-FM.  FORT  WA YXE  —  Li  I 
censed  to  Westinghouse  Radio  Station: 
Inc.     (  WO  WO  -  \VG  L ) .  Frequency 

44.9  mc.  Service  Area :  GlOO  sq.  mi 
Personnel :  J.  B.  Conley,  director 
Eldon  Campbell,  program  manager 
Bruce  Ratts,  chief  engineer. 

WABW.  IXDIAXAPOLIS— CP  i£ 
sued  to  Associated  Broadcasters  Inc 
Fretjuency :  47.3  mc.  Service  Area 
8,400  sq.  mi. 

WSBF.  SOUTH  BEXD— Licensed  t^ 
South  Ben.l  Tribune  (WSBT).  Frtr 
quency:  47.1  mc.  Personnel:  F.  D 
Schurz.  director;  R.  U.  Swintz,  com 
mercial  manager;  U.  C.  Cole,  chiel 
engineer. 


LOUISIANA 


WBRL.  BATON  ROUGE— Licensed 
to  Baton  Rouge  Broadcasting  Co.  Int. 
(WJBO).  Frequency:  4-i.'}  mc.  Serv- 
ice Area :  8.100  sq.  mi.  Personnel : 
J.  Roy  Dabadie,  director. 


0lH  Radio  Research  Methods 
Show  Value  of  Local  Stations 


A  new,  sound  techn'que  in  radio  research 
now  shows  actual  listening  in  homes  of  all 
income  classes.  This  method  reaches  all 
types  of  set  owners  because  it  does  not 
employ  telephone  interviewing.  It  also 
measures  the  audience  in  both  telephone 
and  non-telephone  homes. 

PERSONAL  INTERVIEW— CON- 
TROLLED SAMPLE  METHOD 

All  information  on  listening  is  gathered 
at  the  homes  by  trained  field  investigators 
who  call  in  person  and  conduct  face-to- 
face  interviews.  This  method  is  more  effi- 
cient and  more  dependable  than  telephone 
interviewing  because  it  reaches  a  truly 
representative,  selected  sample  of  all  ra- 
dio homes.  In  some  markets  there  is  c 
much  higher  percentage  of  listening  in 
non-telephone  homes  than  in  telephone 
homes.  Incomes  of  homes  without  tele- 
phones have  shot  up  rapidly.  The  old 
methods  of  radio  research  do  not  reflect 
this  listening. 

MANY  STATIONS  UNFAIRLY  RATED 

Pre-war  methods  of  radio  research  may 
have  given  your  station  an  unfair  rating 
because  the  non-telephone  homes  were 
never  interviewed.  Also,  "samples"  have 
usually  been  too  small  to  give  a  fair 
rating. 


COSTS  LESS 

The  Personal  Interview-Controlled  Som- 
ple  method  of  rating  programs  and  sta- 
tions is  less  expensive  than  the  telephone 
interviewing  method.  At  the  same  time,  it 
is  more  efriclent  and  more  dependable. 

LOCAL  STATIONS  BEAT 
50,000  WAHERS 

Many  of  our  radio  audience  surveys  made 
for  a  full  week  in  secondary  markets, 
show  that  the  local  or  regional  station 
has  a  bigger  audience — on  the  average — 
than  any  50,000  watt  station  heard  in 
that  same  market.  This  principle  has  been 
found  true  in  almost  every  city  surveyed. 
During  many  periods  of  the  day  and  eve- 
ning, the  local  station  has  more  listeners 
in  its  market  than  all  the  50,000  watt  sta- 
t'ons  combined  thai  are  located  in  nearby 
big  cities. 

•  You  are  cord'ally  hvi'od  to  s^e 
the  reports  on  many  stations  simi'ar 
to  you's,  in  co'ored-cha-t  form,  at 
the  NAB  Convention  Chicago  Au- 
gust 28-31.  Ask  the  Irfonrafion  Desk 
at  the  Pal-"er  House  for  the  numbei 
of  our  Display  Room. 

C.  C.  Chapelle  Company 

MARKETING  CONSULTANTS 

500  North  Dearborn  Street 

Chicago  10,  Illinois 
Telephone:  Whitehall  7731 


MASSACHUSETTS 


WBZ-FM,  BOSTOX— Licensed  to 
Westinghouse  Radio  Stations  Inc. 
Frequency :  46.7  mc.  Personnel :  C.  S. 
Young,  manager. 

"WGTR.  BOSTOX— Licensed  to  The 
Yankee  Xetwork  Inc.  FrHiineucv  :  44.3 
mc.  Service  Area:  10.000  sq.  mi.  Per- 
sonnel :  .John  Shepard  3(1.  Chairman 
of  the  Board ;  staff,  see  Yankee  Net- 
work. 

WMTW.  BOSTOX— Licensed  to  The 
Yankee  Network  Inc.  Frequency: 
43.9  mc.  Service  Area  :  Sl.OOrt  sq.  mi. 
Personnel:  John  Shepard  3cl.  Chair- 
man of  the  Board;  staff,  see  Yanl;ee 
Network. 

WBZA-FM,  FPRIXGFIELD  —  Li- 
censed to  Westinghouse  Radio  Sta- 
tions Inc.  Fretiuency :  4R.1  mc.  Per- 
sonnel:  C.  S.  Young,  manager. 

W  T  A  G  -  FM.  WORCE  STER— Li- 
censed to  Worcester  Telegram  Publish- 
ing Co.  Inc.  Frequency :  46.1  mc. 


MICfflGAN 


WEXA.  DETROIT— Licensed  to  The 
Evening  News  As-sociation  (WW.IL 
Frequency:  44.."  mc.  Service  Area; 
6.f*f>0  sq.  mi.  Personnel  :  Edwin  K. 
Wheeler,  director;  Carl  Wesser,  chief 
engineer;  F.  P.  Wallace,  business  man- 
ager. 

WLOU.  DETROIT— Licensed  to  .John 
Lord  Booth  (W.ILB).  Frecinency: 
44.9  mc.  Per.sonnel :  .John  I^.  Booth, 

dirrctor ;  Hugh  M.  Gray,  manager; 
Erie  Hay,  commercial  manager;  Rich- 
ard Pavy,  chief  announcer. 


MISSOURI 


KMBC-FM,  KANSAS  CITY— Li- 
censed to  Midland  Broadcasting  Co. 
Frequency :  46.5  mc.  Personnel :  Ar- 
thur B.  Church,  president ;  Karl  Koer- 
per,  managing  director ;  A.  Ray  Moler. 
chief  engineer ;  G.  L.  Taylor,  vice- 
president  in  charge  of  technical  re- 
search. 

{Continued  on  page  148) 
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KOZY,  KANSAS  CITY— Licensed  to 
Commercial  Radio  Equipment  Co.  Fre- 
quency :  44.9  mc.  Personnel :  Everett 

I  L.  Dillard,  chief  owner;   Robert  F. 

'  Wolfskin,  general  manager ;  O.  R. 
Wright,  commercial  manager ;  Eliza- 

'  both  M^hitehead,  stn.  director ;  Milton 
Woodward,  chief  engineer. 


NEW  JERSEY 


WFMX,  ALPINE — Licensed  to  Ed- 
win H.  Armstrong.  Frequency :  43.1 
mc. 

WAAW,  JERSEY  CITY-NEWARK 
— CP  issued  to  Bremer  Broadcasting 


Corp.  (WAAT).  Frequency  49.5  me. 
Service  Area  :  6.200  sq.  mi. 


NEW  YORK 


WNBF-FM,  BINGIIAMTON  —  Li- 
censed to  Wylie  B.  Jones  Advertising 
Agency.  Frequency :  44.9  mc.  Service 
Area  :  6,500  sq.  mi.  Personnel :  C.  D. 
Mastin,  general  manager ;  E.  Ray  Mc- 
Closkey,  program  director. 

WABC-FJI.  NEW  YORK— Licensed 
to  Columbia  Broadcasting  System  Inc. 
Frequency :  46.7  mc.  Personnel :  Ar- 
thur IIull  Hayes,  director. 

WABF,  NEW  YORK— Licensed  to 
Metropolitan  Television  Inc.  Fre- 
quency :  47.5  mc.  Personnel :  L.  L. 
Thompson,  manager;  Theodore  B. 
Grenier,  chief  engineer 

WBAM,  NEW  YORK— Licpn.<?ed  to 
Biiml)erger  Broadcasting  Service  Inc. 
(WOR).  Frequency:  47.1  mc.  Person- 
nel :  Theodore  C.  Streibert,  manager. 

WEAF-FM,  NEW  YORK— Licensed 
to  National  Broadcasting  Co.  Inc. 
Frequency  :  45.1  me.  Personnel :  C.  L. 
Menser,  vice-president  in  charge  of 
programs ;  Ernest  LaPrade,  program 
director ;  O.  B.  Hanson,  vice-president 
and  chief  engineer;  Robert  Shelby, 
development  engineer ;  T.  J.  Buzalski, 
FM  station  engineer. 

WFGG.  NEW  YORK— CP  is.sned  to 
William  G.  II.  Finch.  Frequency:  45.5 
mc.  Service  area  :  8.."00  sq.  mi. 

WGYN,  NEW  YORK— Licensed  to 
Muzak  Radio  Broadcasting  Station 
Inc.  Frequency :  44.7  mc.  Personnel : 
C.  .1.  Schaefer.  executive  in  charge. 

WHNF.  NEW  YORK— Licensed  to 
Marcus  Loew  I'.onking  Agency 
(WIIN).  Frequency:  40.3  mc.  Per- 
sonnel :  Herbert  L.  Pettey,  director. 

WNYC-FM.  NEW  YORK— Licensed 
to  City  of  New  York.  Municipal  P.io;id- 
casting  System.  F>e(|uency :  43.9  mc. 
Fervice  Area  :  3.000  sq.  mi.  Personnel : 
M.  S.  Xovik,  director;  John  De 
Prospo.  Bertrand  Arnow. 

WQXQ.  NEW  YORK— Licensed  to 
Interstjite  Broadcasting  Co.  Inc. 
(WQXR).  Freqiienc.v:  45.9  me.  Per- 
sonnel :  Arthur  Hays  Sulzberger,  chair- 
man of  the  board  ;  John  V.  I.,.  Hogan, 
president ;  Nicholas  Roosevelt,  vice- 
president  ;  Elliott  M.  Sanger,  exec, 
vice-president ;  Hugh  K.  Boice,  vice- 
president  in  charge  of  sales;  Russell  D. 
Valentine,  chief  engineer. 

WHEF.  ROCHESTER— Licensed  ro 
WHEC  Inc.  Frequency :  44.7  mc. 
Service  Area  :  3.200  «q.  mi.  Personnel : 
Giinnar  Wiig.  director;  Bernard 
O'Brien,  chief  engineer:  W.  O. 
Adams,  program  director;  Ken.  Spar- 
non,  music  director. 

WHF^r,  ROCHESTER— Licensed  to 
Stromberg-Carlson  Co.  (WHAM). 
Frequency :  45.1  mc.  Service  Area : 
3.200  sq.  mi.  Personnel  :  William  Fa.v, 

director ;  Kenneth  J.  Gardner,  techni- 
cal supervisor. 

WBCA.  SCHENECTADY— Licensed 
to  Capitol  Broadcasting  Co.  Inc.  Fre- 
quenc.v :  44.7  mc.  Network — MBS. 
Personnel  Leonard  L.  Asch,  director. 

WGF:M.  SCHEXECT.VDY— Licensed 
to  General  Electric  Companv  (WGY). 
Frequency :  4S.5  mc.  Service  Area : 
fi  fiOO  sq.  iTii.  Personnel :  G.  Emerson 
Markham,  manager. 


NORTH  CAROLINA 


WMIT,  WTXSTOX-SALE^I  —  Li- 
censed to  Gordon  Gray  (WSJS).  Fre- 
quency :  44.1  mc.  Personnel  :  Gordon 
Gray,  owner;  Harold  E.ssex.  manag- 
ing director:  X'orris  O'Xeill.  business 
m;inager;  Robert  C.  Estes,  program 
director ;  Paul  Dillon,  chief  engineer. 


OHIO 


AVELD,  COLUMBL'S— Licensed  to 
WBXS,  Inc.  (W'BXS).  Frequency: 
44.5  mc.  Personnel :  Leater  11.  Xafz- 
ger,  manager  and  chief  engineer; 
Herbert  Welch,  program  director. 


PENNSYLVANIA 


KYW-FM,  PHILADELPHIA  —  Li- 
censed to  Westiughouse  Radio  Sta- 
tions Inc.  Frequency :  4.5.7  mc.  Per- 
sonnel:  Leslie  Joy,  director;  James 
Begley,  program  manager;  Eleanor 
Ulmer,  continuity  &  program  plan- 
ning. 

WCAU-FM,  PHILADELPHIA— Li- 
censed to  WCAU  Broadcasting  Co. 
Frequency :  46.0  mc.  Service  Area : 
9.30()  sq,  mi.  Personnel :  Norris  West, 
program  director. 

WFIL-FM,  PHILADELPHIA- Li- 
censed to  WFH.1  P>roadcasting  Co. 
Frequency :  45.3  mc.  Service  Area : 
9.300  sq.  mi.  Personnel :  R4»ger  Clipp, 
director;  Edward  C.  Obriat,  pr()gram 
director ;  L.  E.  Littlejobn,  chief  engi- 
neer. 

WIP-FM,  PHILADELPHIA  —  Li- 
censed to  Pennsylvania  Brojidcastiug 
Co.  Frequency:  44.0  mc.  Personnel: 
James  M.  Tisdale,  director. 

WLBG.  PHTLADELPIII.V— 4T  is- 
sued to  Seaboard  Radio  ISroadcasting 
Corp.  (WIBG).  Frequency:  46.5  mc. 
Service  Area :  9,300  sg.  mi. 

WPEN-FJI,  PHILADELPHIA— Li- 
censed to  Wm.  I'enn  Broadcasting  Co. 
Frequency :  47.3  mc.  Personnel :  Ar- 
thur Simon,  general  manager ;  Lew 
London,  ass't  director ;  Charles  W. 
Burtis,  chief  engineer. 

KDKA  -  FM.    PITTSBURGH  —  Li- 

censed  to  Westinghoiise  Radio  Stations 
Inc.  Frequency :  47.5  me.  Personnel : 
Patti  Littell,  director. 

WTNT.  PITTSBT'RGH- Licensed  to 
WWSW.  Inc.  (WWSW).  Frequency: 
44.7  mc.  Service  Area  :  8,400  sq.  mi. 
Personnel.  Frank  R.  Smith  Jr..  di- 
rector; Marie  Wilk,  program  director. 


TENNESSEE 


WSM-FM.  NASHVILLE  —  Licensed 
to  X'ashville  Life  &  Accident  Insur- 
ance Co.  Frequency :  44.7  me.  Service 
Area:  16.000  sq.  mi.  Personnel:  Mar-- 
jorie  C/Ooney,  director. 


UTAH 


KSIv-FM,  SALT  LAKE  CITY— CP 
issued  to  Radio  Service  Corporation 
of  Utah.  Frequency :  44.7  me.  Service 
Area  :  700  sq.  mi. 


WISCONSIN 


WMFM,  MILWAUKEE— Licensed  to 
The  Journal  Company  (WTMJ). 
Frequency :  45.5  mc.  Service  Area : 
8,.500  sq.  mi.  Personnel :  Walter 
Damm,  general  manager;  L.  W.  Her- 
zog.  station  manager ;  R.  G.  Winnie, 
ass't  manager ;  D.  W.  Gellerup,  chief 
technical  supervisor  (on  leave)  ;  Phil- 
lip Laeser,  FM-Television  engineering 
supervisor.  ; 

WDUL,  SUPERIOR— Licensed  to  j 
Head  of  The  Lakes  Broadcasting  Co.  ' 
(WEBC).  Frequency:  4-1.5  mc.  Wal-  ; 
ter  C.  Bridges,  general  manager ;  H.  i 
E.  Westmoreland,  national  sales  man-  j 
ager ;  John  Miller,  program  director;  [ 
C.  B.  Persons,  chief  engineer. 


In  Kansas  City 


the  Swing 

is  toWHB 

GET  "IN  THE  SWIM"  in  Kansas  City  by  using  Y7HB 
. . .  for  RESULTS !  Here's  a  station  that's  pulling  its  head 
ofif,  in  mail-pull  and  in  sales  for  sponsors.  "Your  Mutual 
Friend"  is  Kansas  City's  Dominant  Daytime  Station . . . 
delivering  the  "most  listeners  per  doLar"  throughout  the 
western  half  of  Missouri  and  the  eastern  third  of  Kansas. 
For  program  or  announcement  availabilities, 

"phone  DON  DAVIS" 

KANSAS  CITY  —  Scarritt  Building  —  HArrison  1161 
NEW  YORK  CITY-507  Fifth  Avenue— VAnderbilt  6-2550 
CHICAGO  —  333  North  Michigan  Blvd.— CENtral  7980 
HOLLYWOOD-5855  Hollywood  Blvd.-HOIIywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina    •    Great  Bend    •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 


MONTHS:  APRIL-MAY,  1944 — KANSAS  CITY 

HOOPER  STATION  LISTENING  INDEX 

TOTAL  COINCIDENTAL  CALLS  —  THIS  PERIOD  13,954 


MORNING 
INDEX 
MONDAY 
THRU  FRi. 
8-12  A.M. 
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A 
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B 

9.9 
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c 

26.7 
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D 
15.6 
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32.5 
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E 
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AFTERNOON 
INDEX 
MONDAY 
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12-6  P.M. 
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A 
14.3 
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B 
5.8 
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c 

17.1 

Station 

D 
30.7 

WHB 
25.5 

Station 

E 
5.4 

HIGHLIGHTS 


piom  TELEVISION  DIARY 

1926  E.  F.  W.  Alexanderson,  G-E  engineer,  developed  a  mechanical  method  of 

television. 

|^2Z    Experiments  using  a  rotating  perforated  scanning  disk  proved  successful. 

1928  J^^^^^7 — First  public  demonstration  of  television  in  Dr.  Alexanderson's  home. 

May — ^WGY,  G-E  radio  station  in  Schenectady,  became  pioneer  television  station, 
with  regular  schedule — three  afternoons  a  week. 

August — First  remote  pickup,  Governor  Alfred  E.  Smith  making  acceptance 
speech  at  Albany,  N.  Y. 

September — First  play  presented  on  television — "The  Queen's  Messenger" — over 
WGY. 

1929  ^"-^  engineers  produced  television  images  by  means  of  cathode-ray  tube — ^fore- 
runner of  modern  picture  tube. 

1930  -^^y  — ^Television  projected  on  a  large  screen,  before  a  theater  audience,  for  the 
first  time,  at  Proctor's  Theater,  Schenectady. 

1939  J^^^  — First  long-distance  reception  of  modern  high-definition  television,  in 
Helderberg  Mountains,  129  miles  from  New  York,  of  King  George  and  Queen 
Elizabeth  touring  the  New  York  World's  Fair. 

1940  ]^^^^^Y  1^ — First  television  network  put  into  service  with  G-E  relay  station  and 
television  transmitter  WRGB,  rebroadcasting  to  upstate  New  York  area  programs 
originating  at  WNBT,  NBC  in  New  York  City. 

1941  WRGB  moved  to  new,  modern,  fully  equipped  studios,  where  G-E  engineers 
continued  research  on  engineering  problems  and  the  program  staff  experimented 
with  staging,  lighting,  and  programming  techniques. 

In  the  last  two  years  more  than  700  live-talent  programs,  ranging  from  pure 
entertainment  to  advertising  commercials,  have  been  produced  in  this  program 
laboratory.  Analysis  and  classification  of  audience  reactions  to  these  programs 
provides  not  only  a  basis  for  further  program  experiments  but  also  an  invaluable 
fund  of  information  for  the  guidance  of  everyone  interested  in  the  further  develop- 
ment of  television  programming. 

Write  to  WRGB,  General  'Electric  Television  Station,  60  Washington  Ave., 
Schenectady  5,  N.  Y.  Jor  the  free,  illustrated  book,  "Television  at  WRGB". 


WRGB 


television 

SCHENECTADY, 


Station 


N  EW  YORK 


GENERAL  m  ELECTRIC 
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THREE  BIG 
BULL'S-EYES 

®  Bull's-eye  No.  1 — 

50,000  Watts  means  always  a  good  signal 
to  power  your  campaign. 

•  Bull's-eye  No.  2 — 

Coverage  of  123  primary  area  counties  in 
Olilo,  Pennsyivan'a,  West  Virginia,  Mary- 
land and  Virginia;  140  good  secondary 
area  count^ei  in  19  Stales. 

®  BuJI's-eye  No.  3 — 

One  of  America's  most  higlily  personalized 
radio  broadcasting  operations.  Is  produc- 
ing pFienomenal  results  for  many  adver- 
tisers. 

ASK  A  JOHN  BLABR  MAN 


Basic  Blue  Network 


WHEELIM6,W*VA. 


IF  IT  S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT  . :  . 


Estimating  Television  Costs 

(Continued  from  page  86) 


penses,  again  vary  too  widely  from 
place  to  place  for  a  general  esti- 
mate to  mean  anything,  but  the  fig- 
ures can  easily  be  supplied  locally. 

Network  Service 

This  simplest  type  of  video  oper- 
ation presupposes  the  existence  of 
network  program  service.  AT&T 
has  promised  a  rapid  extension  of 
its  coaxial  cable  facilities  and  sev- 
eral companies  have  developed  ra- 
dio relays  they  expect  to  install  on 
a  network  basis  after  the  war,  but 
it  will  be  years  before  video  net- 
works become  truly  national  and 
the  prospective  television  broad- 
caster should  be  reasonably  certain 
that  network  service  will  be  avail- 
able to  his  community  before  plan- 
ning a  purely  satellite  type  of  oper- 
ation. 

Present  thinking  is  that  video 
programs  will  also  be  distributed  on 
a  national  basis  by  film,  compara- 
ble to  the  transcription  in  sound 
broadcasting,  and  that  this  method 
of  distribution  will  probably  be 
fairly  well  developed  before  video 
networks  attain  nation-wide  pro- 
portions. So  the  next  step  for  the 
telecaster  is  the  installation  of 
movie  telecasting  equipment.  A 
complete  16  mm  setup  costs  in  the 
neighborhood  of  $15,000,  plus  con- 
struction of  an  operating  room  and 
film  storage  space,  fireproofed  and 
sprinkler  equipped  in  accordance 
with  fire  regulations.  On  the  operat- 
ing end,  a  projection  operator  and 
an  audio  engineer  must  be  added, 
bringing  the  total  to  a  minimum  of 
four  or  five  men  to  handle  network 
and  film  programs. 

Ready  for  Service 

The  television  station  is  now 
equipped  for  national  program 
service,  either  by  network  or  film. 
And,  with  the  addition  of  a  16  mm 
silent  movie  camera  and  a  portable 
recording  unit,  it  is  also  prepared 
to  enter  the  local  program  field, 
making  and  broadcasting  filmed  re- 
ports of  parades,  baseball  and  foot- 
ball games,  fires  and  other  local 
events. 

Merchandise  for  sale  in  local 
stores  can  also  be  filmed,  on  the 
shelves  or  in  use,  and  telecast  un- 
der the  sponsorship  of  the  local 
merchants.  A  camera  operator  and 
a  sound  recording  engineer  have 
now  been  added  to  the  television 


Simple  as  A  B  C 

A  CANADIAN  motorist, 
rushing  home  to  dinner  one 
night  last  week,  had  his  car 
radio  tuned  to  the  ABC  Show 
(Always  Be  Careful)  on 
CJCA  Edmonton,  Alta.  He 
became  so  interested  in  the 
program  that  he  ignored  a 
traffic  light  and  crashed.  Aft- 
er the  accident,  the  radio  con- 
tinued to  give  advice  on  how 
to  drive  carefully.  Program 
reviews  traffic  accidents  tak- 
en from  the  files  of  the  Ed- 
monton Journal. 


technical  staff,  as  well  as  a  filn 
editor,  although  for  limited  p  o 
gramming  of  this  type  these  fur 
tions  may  be  performed  by  men  al 
ready  on  the  payroll. 

Good  Programming 

The  next  step  is  the  addition  o: 
live  local  programming  to  thf 
recorded  service.  The  local  de 
partment  store  may  have  an  in- 
ternal video  setup  for  displaying 
merchandise  demonstrations,  fash- 
ion shows  and  the  like  to  store 
visitors  and — through  window  re 
ceivers — passersby,  and  may  offei 
to  buy  time  to  send  such  demon- 
strations into  the  homes  of  cus- 
tomers as  well.  An  intra-stort 
video  setup,  incidentally,  will  cosv 
the  store  from  $25,000  up,  depend 
ing  on  the  number  of  carnert 
channels  used  and  on  the  numbe. 
of  receivers  setup  throughout  the 
stcre. 

Possibly  the  broadcaster  and 
store  management  can  work  out 
an  arrangement  whereby  the 
store's  studios  could  be  available 
to  the  station  for  live  programs  in 
the  evening  hours  when  the  store 
is  closed.  But  in  any  event,  if 
programs  from  the  store's  stu- 
dios are  to  be  broadcast  into  the 
homes  of  the  community,  the  sta- 
tion must  have  studio-to-trans- 
mitter relay  equipment  or  coaxial 
cable  connection,  which,  with  in- 
stallation, will  add  a  maximum  of 
$15,000  to  his  capital  investment. 

Perhaps  a  national  advertiser 
is  willing  to  sponsor  a  play-by- 
play dally  telecast  of  the  local  ball 
club's  home  games,  but  insists  on 
coincidental  broadcasts,  rather 
than  a  delayed  filmed  version.  To 
get  this  business  the  broadcaster 
must  invest  another  $40,000  or 
more  in  a  truck  with  antennas 
and  a  gas-driven  power  supply, 
which  will  carry  two  camex'as  and 
associtvted  video  and  sound  equip- 
ment. 

Mobile  Unit 

This  mobile  unit  will  be  manned 
with  a  crew  of  six  or  eight  man: 
Two  cameramen  with  at  least  one 
helper  and  relief  operator,  an 
audio  and  a  video  engineer,  a 
technical  or  production  director  or 
both,  and  there  really  should  be 
at  least  one  extra  man  to  help  out 
at  the  truck. 

The  unit  may,  of  course,  also 
be  used  for  pickups  from  interior 
locations,  such  as  radio  studios, 
school  auditoriums  and  gymnasi- 
ums, halls,  theaters,  churches,  etc. 
It  can  and  will  be  used  to  televise 
studio  shows  where  these  are  not 
broadcast  often  enough  to  justify 
a  permanent  television  setup. 
There  is  some  basis  for  belief  that 
for  many  local  stations  a  mobile 
unit  is  all  that  is  needed  to  handle 
whatever  programs  are  apt  to  be 
produced. 

It  is  probable,  however,  that  the 
usual  television  station,  like  the' 
usual  radio  station,  will  have  its 
own  studio  or  studios.  Here  are 
some  estimated  capital  investments 
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1 


at  work  at  war! 


TVA  has  created  a  new  power  empire  in  the 
Tennessee  Valley.  It  has  brought  new  indus- 
t-ries,  new  capital,  and  incalculable  new  pros- 
perity to  this  great  region,  now  actively  engaged 
in  war  work. 

Tomorrow  this  water  will  work  at  the  more 
pleasant  pursuits  of  peace,  stabilizing  the  indus- 
trial economy  of  the  TVA  region,  making  it  a 
vast  new  and  potent  force  in  the  ever  growing 
development  of  the  South. 

(JJ^JHl  GREAT  LAKES  OF  THE  SOUTH 
(J^JHE  HEART  OF  THE  TVA  POWER  EMPIRE 


This  water,  too,  will  be  devoted,  in  and 
around  Chattanooga,  to  the  more  relaxing  ac- 
tivities of  the  vacation-minded. 

LATEST  HOOPER  FIGURES  PROVE 
WOOD  CONTINUES  TO  DOMINATE 
IN  CHATTANOOGA! 

C.  E.  HOOPER,  Inc. 

MIDWINTER  1944 

STATION  LISTENING  INDEX,  CHATTANOOGA,  TENN. 


MORNING  INDEX 

WDOD 

"B" 

"C" 

Others 

(8  TO  12  P.M.) 

48.2 

24.1 

26.6 

I.I 

AFTERNOON  INDEX 

45.9 

(12  TO  4  P.M.) 

25.1 

27.7 

1.3 

EVENING  INDEX 

(4  TO  10:30  P.M.) 

43.2 

35.5 

19.3 

2.0 

> — 


WNAB, 

Bridgeport,  Conn. 

WOCB, 

Cape  Cod,  Mass. 

WJEJ, 

Hagerstown,  Md. 

WJTN, 

Jamestown,  N.  Y. 

WNBH, 

New  Bedford,  Mass. 

WHN, 

New  York 

WELI, 

New  Haven,  Conn. 

WJAS, 

Pittsburgh 

WFCI, 

Providence-Pawtucket 

WHEB, 

Portsmouth,  N.  H. 

WRAW, 

Reading,  Pa. 

WATR, 

Waterbury,  Conn. 

KBUR, 

Burlington,  la. 

WTAW, 

College  Station,  Tex. 

KMYR, 

Denver 

WCLO, 

Janesville,  Wise. 

WHBQ, 

Memphis 

WDGY, 

Minneapolis-St.  Paul 

KBON, 

Omaha 

KBIZ, 

Ottumwa,  la. 

WIL, 

St.  Louis 

WDSM, 

rv     1     ■  1      ^  * 

Duluth-Superior 

KTKC, 

Fresno-Visalia 

KFWB, 

Los  Angeles 

KFMB, 

San  Diego 

KJBS, 

San  Francisco 

KEVR, 

Seattle 

REPRESENTED  BY  RAMBEAU 

Radioes  First  Special  Representative 

for  complete  stations,  offering  pick-up  programs,  with  all  pric 
studio,  motion   picture   and   field     on  a  prewar  basis : 


DuMont  25-kw  Television  Station 

(Studio  Euipment)  (Prewar  Cost 

2  Du  Mont  Iconoscope  Cameras  with  electronic  viewfinders  and  mounted  on  push 

dollies   

Du  Mont  studio  Control  desk  

Electrically  Controlled    Camera  Dolly  

2  Special  Film  Projectors  

2  Du  Mont  Iconoscope  Film  Pickup  Cameras  

Du  Mont  Master  Control  Board  

Du  Mont  25  kw  Video — 12,5  kw  Audio  Transmitter  with  control  console- 
Suitable  antenna   


1^ 


Basi' 

23,00 

2.51 
12.0  I 

e.O'i 

35.0*1 
65,0il 

Total   $153,511 

(Field  Pickup  Equipment) 

2  Du  Mont  Field  Pickup  Cameras  with  control  equipment  S  24, no 

Du  Mont  Relay  Transmitter  -   8,00 

Du  Mont  Relay  Receiver   2.0ii 

Field  Audio  Equipment    1.50 

Truck   with   generator    and   antenria   5,0'i 

Total   S  40,50 

(Installation,  Sound,  Lighting,  etc.) 

Studio    Installation   $  15,00 

Structural  Alterations,  soundproofing,  electrical  wiring,  etc.    25,00 

Studio  lighting,  sound  equipment  and  intercommunication  system   10,00 

Fireproofing    film    studio    1.50 

Equipment  spares  and  test  instruments   13,00 


Total   %  64,50 


GRAND   TOTAL   .  $258.50 

General  Electric  40-kw  Television  Station 

2 — Studio  Camera  Channels  at  $14,850  each  S  29.70- 

2 — Motion  Picture  (35  mm.)  Channels  at  $24,200  each   48,40i 

1 — Basic  Studio  Equipment  at  $10,900  each   10.90 

1 — Sound  (20  kw)   and  Picture  (40  kw)   Transmitter  150, OOi 

1 — Installation  engineering  and   Antennas  *   16, DO 


Prewar  Selling  Price   $255,00' 


*  Installation  done  by  electrical  contractors  under  supervision  of  G-E  engineer- 
$16,000   covers   antennas   and   supervision,   not  installation. 


The  production  of  studio  televi- 
sion programs  requires  far  more 
personnel  than  are  needed  in  radio. 
A  typical  dramatic  show,  for  ex- 
ample calls  for  an  audio  and  a 
video  engineer,  a  technical  director 
and  a  program  director  in  the  con- 
trol room,  while  in  the  studio,  in 
addition  to  the  performers,  are: 
A  production  director,  a  stage  di- 
rector, three  stage  hands,  a  prop- 
erty man,  a  makeup  man,  three 
cameramen,  a  dolly  operator  and 
his  assistant,  a  boom  microphone 
man,  a  lighting  engineer.  This 
does  not  include  the  costumer  and 
the  scenery  designer  and  their 
crews  and  the  others  whose  work 
is  done  before  the  program  goes 
on  the  air. 


With  rehearsals,  a  studio  cviw 
can  probably  handle  only  three  oi 
four  hours  of  programming  c 
week,  so  for  an  extensive  scheduV 
several  full  crews  would  be  neces 
sary.  Their  activities  would  re- 
quire rehearsal  studios  in  additior 
to  the  main  studios  and  almost  a.- 
well  equipped,  dressing  rooms  anc 
store  rooms,  carpenter  shops,  draft- 
ing rooms  and  the  like,  with  tht 
offices  for  executives  and  the  cleri- 
cal staff,  the  plant  of  a  major  tele- 
vision station  begins  to  resemble 
that  of  a  motion  picture  studio,  and 
so  do  the  expenses.  But  if  televisiori 
is  half  as  good  an  advertising 
medium  as  most  television  men  be- 
lieve it  will  be,  the  revenue  will 
be  commensurate  with  the  costs. 


VIDEO  SEMINAR 

WPDQ  Gives  Jacksonvill 
 Television  Preview- 


'  I 

ille  I 


POSSIBILITIES  of  television  as 
a  revolutionary  means  of  enter- 
tainment and  advertising  were  vis- 
ually described  to  Jacksonville 
(Fla.)  businessmen  during  Televi- 
sion Seminar  Week  conducted 
nightly  Aug.  7  through  Aug.  11  by 
WPDQ.  The  station  has  a  video 
application  pending  before  the 
FCC. 

Department  store  personnel,  lead- 
ing retail  merchants  and  civic  lead- 
ers were  shown  the  GE  film  "Sight- 
seeing at  Home",  demonstrating 
television  in  use  at  WRGB  Schen- 
ectady, and  two  RCA  films,  "Tele- 
vision" and  "Magic  in  the  Air", 
showing  television  in  operation  at 
NBC  in  New  York.  Discussions 
were  led  by  Robert  Feagin,  general 
manager  of  WPDQ. 

Interest  in  television  in  the 
Southeast  has  mounted  since 
WPDQ  filed  an  application  for_a 
station  costing  approximately  $25,- 
000  of  300  w  power  which  would 
include  both  sound  and  sight  trans- 


mission and  incorporating  FM- 
broadcasting  over  an  area  within 
30  miles  of  Jacksonville. 

Mr.  Feagin  expects  that  televi- 
sion presentations  in  Jacksonville 
probably  will  be  limited  to  local 
programs  at  the  outset  but  he  be- 
lieves that  network  programming' 
will  reach  the  area  by  way  of  di-' 
rect  video  lines  and  relay  stations; 
v/ithin  four  years. 


Program  Previews 

CALLING  attention  to  pro- 
grams following  within  the 
next  two  hours,  WNAX 
Yankton,  S.  D.,  is  now  car- 
rying 10-second  promotion 
announcements  at  every 
station  break.  The  announce- 
ments have  already  brought 
a  good  response  from  listen- 
ers as  well  as  sponsors  and 
will  be  continued  at  an  av- 
erage of  68  breaks  daily. 
All  breaks  for  two  weeks 
prior  to  WNAX's  big  "Mid- 
west Farmer  Day"  were 
devoted  to  its  promotion. 
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SCALE  MODEL  of  new  $250,000 
-  -pransmitter  building,  together 
vith  915-foot  tower  and  smaller 
directional  towers  of  WKY  Okla- 
koma  City  shows  complete  160- 
*cre  tract  on  which  the  plant  is 
ocated.  Created  by  Joe  Taylor  of 
the  U.  of  Oklahoma  Art  Dept. 
md  Gene  Lyons,  WKY  technician, 
;he  model  will  be  displayed  at  NAB 
Sxecutives  War  Conference  in 
.Dhicago  this  week  and  will  later 
oe  on  permanent  display  in  WKY 
studios.  Idea  of  using  detailed 
-nodel,  scaled  to  one  inch  for  30 
^eet,  to  picture  the  plant  was  con- 
l:eived  by  J.  I.  Meyerson,  Sales  and 
promotion  Manager  for  Oklahoma 
Publishing  Co.,  owner  of  station. 


ON  CUCAMONGA  PEAK 

Mountain  Sife  Picked  for  Two 
 Proposed  Outlets  


1' 

ii 

IT'S  A  LONG,  long  trail-a-wind- 
'.ng — ^but  at  present  this  wearing 
'like  of  three  hours  round  a  moun- 
■;ain  trail  is  the  only  accessible 
means  of  reaching  the  site  of  KPOR 
and  KARO,  FM  radio  and  televi- 
sion stations  applied  for  by  the 
Broadcasting  Coi"p.  of  America. 

W.  L.  Gleeson,  president  of  the 
applicant  corporation,  is  one  of  the 
few  persons  other  than  Forest  Ran- 
'gers  who  have  stood  at  the  top  of 
-:he    9,000-foot    Cucamonga  Peak 
/near  Ontario,  to  survey  the  greater 
-ipart  of  Southern  California.  Some 
sngineers  are  estimating  the  sta- 
itions  will  cover  in  excess  of  93,000 
square  miles  and  a  population  of 
:7, 000,000  with  the  coverage  extend- 
:!ng  from  North  of  Fresno  to  San 
Diego,  and  East  and  West  from 
the  western  portion  of  Arizona  to 
Los  Angeles. 

Mr.  Gleeson  wonders  whether 
.  .heliocopter,  cable  or  pack  horses 
will  be  more  practicable  for  deliv- 
ery of  equipment  and  building  ma- 
terials. The  lease  on  the  peak  is 
for  about  30  acres  of  ground. 


'Telecom' 

■  "TELECOM"  is  entry  of  Wil- 
liam Pine  and  William  Thom- 
as, Hollywood  film  producers, 
in  new  dictionary  of  televi- 
sion. The  producers,  first 
major  lot  film  unit  to  set  up 
a  television  advertising  or- 
ganization, predict  that  "tele- 
com" will  become  accepted 
slang  for  the  new  phrase 
"television  commercial". 


Lightning  ^"l^j^  strikes  in  the  same 
place  again  and  again  when  the  lightning 
is  W .  Haas  Bros,  made  that  discovery 
by  offering  booklets  on  the 


8  a.  m.  "Date  at  Eight."  Last  year' 

/T^^ — ^^^^  jf^ 

requests    "'^    '  ' 
which  is  pretty 


averaged  824  per  day, 
terrinc.  This  year 


it  was  terrificer — 1128  daily— with 
mail  coming  in  from  50  counties 
in  California,  plus  four  far  away  states. 
Again  proving  KPO's  influence  is 
outstanding  —  even  at  "Q^ "  8  a.  m. 


KPO's  the  only  50,000  watter  west 
of  Salt  Lake,  north  of  Los  Angeles, 
south  of  Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represented  by  NSC  SPOT  SALES 
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USING  FILMS  IN  TELEVISION 

Eight  Methods  Suggested  by  Dr.  Goldsmith; 
 Production  Techniques  Discussed  


Ellis  on  Future  Broadcasting 

(Continued  from  page  GIf) 


THE  eight  ways  in  which  film  may 
best  be  used  in  television,  as  listed 
by  Dr.  A.  N.  Goldsmith,  radio  en- 
gineering consultant  and  vice-chair- 
man of  the  Radio  Technical  Plan- 
ning Board,  in  an  address  on  the 
contributions  of  motion  pictures  to 
television  delivered  before  the 
Television  Producers  Assn.  meet- 
ing in  New  Yorlc,  are  as  follows: 

1.  For  eveuts  outside  the  range  of 
coaxial  cable  or  radio  relay,  such  as 
the  telecasting  by  a  New  York  station 
of  highlights  of  the  political  conven- 
tions in  Chicago. 

2.  For  repeating  events  or  perform- 
ances previously  telecast. 

3.  For  syndication  of  programs 
were  network  connections  are  not 
available. 

4.  For  syndication  where  time  differ- 
ences are  to  be  avoided. 

5.  For  introduction  of  stock  shots 


costly  or  impossible  to  televise  directly, 
such  as  a  train  traveling  through  the 
Rockies. 

6.  For  production  of  commercials 
demonstrating  a  process,  such  as  the 
baking  of  a  cake,  where  the  time  con- 
sumed in  the  process  is  too  long  to 
televise  directly.  Movies  also  permit 
a  retake  if  the  process  should  not  work 
out  successfully  on  the  first  trial. 

7.  For  outdoor  scenes  in  a  television 
drama.  Same  actors  are  used  and  au- 
dience can't  tell  where  movies  leave 
off  and  live  telecast  begins. 

8.  For  introduction  of  especiall.v 
elaborate  program  features,  to  which 
the  producer  may  want  to  give  more 
time  in  production  and  editing  than 
the  live  telecast  permits. 

Most  of  Dr.  Goldsmith's  talk  was 
devoted  to  the  similarities  and  dif- 
ferences of  movies  and  television, 
particularly  as  they  affect  produc- 
tion techniques. 


tinue  so,  but  in  general  the  con- 
servation measures  practiced  by 
broadcasting  stations  have  made  it 
possible  for  manufacturers  to  meet 
most  of  the  essential  needs  of  sta- 
tions without  interfering  with  the 
war  effort. 

Microphones  are  available  in 
limited  quantities.  Simpler  types 
of  speech  amplifier  equipment  can 
be  procured  where  a  station  demon- 
strates that  it  is  necessary  for  con- 
tinued operation.  Here  again  the 
supply  does  not  permit  expansion 
of  existing  facilities. 

Turntables  Scarce 

Turntables  and  recording  equip- 
ment continue  in  very,  very  tight 
supply  and  probably  will  remain  so 
for  some  time.  Applications  for 
such  equipment  should  be  made  on 
Form  WPB-541.  It  is  impossible  to 
predict  when  production  of  broad- 
casting equipment  may  be  increased 


Two  Records  To  Remember— 

KFNF 

"The  Friendly  Farmer  Station^^ 

SHENANDOAH,  IOWA 


1.  In  One  Month,  March  26th  thru  April  26th,  1944,  started 
or  accepted  contracts  caHins  For  production,  before  May  1st, 

1945  of  up  to-  3958 

Commercial  Quarter  Hours. 


2.  Increased  Net  Time  sales  by  more  than 

278% 

In  24  months— May  1944  against  June  1942. 

Proof  beyond  question  that  KFNF  dominates  an  inriiportant  portion  of  the  nation's 
richest  farm  market.  Yes!  You  can  spend  more  to  reach  fewer  farm  folks — but  why? 

In  the  Heart  of  the  Missouri  Valley— It's 

KFNF 

1000  Watts  Shenandoah  -  Iowa  920  KC. 

For  availabilities  write  or  wire  direct  to  Frank  Stubbs,  Mgr., 
KFNF,  Shenandoah,  Iowa 


to  a  point  where  it  will  be  availabl' 
to  new  stations  under  present  mili- 
tary schedules  and  because  of  un- 
predictable war  developments. 

Video,  FM  Omitted 

Concerning  the  policy  on  appli- 
cations for  new  or  expanded  broad- ' 
casting  facilities,  WPB  did  not 
have  television  and  frequenc\' 
modulation  (FM)  in  mind  when 
this  policy  was  stated  and  no  new 
authorizations  are  being  made  for 
television  and  FM  broadcasting. 

The  postwar  picture  of  broad- 
casting is  difficult  to  predict.  Un- 
doubtedly, the  radio  field,  includinji 
both  the  broadcasting  stations  and 
the  home  listeners,  will  be  able  to 
make  use  of  many  new  develop- 
ments coming  out  of  this  war. 
Equipment  for  standard  broadcast- 
ing vdll  be  more  efficient  and  easier 
to  maintain  and  operate. 

Television  and  FM  probably  will 
come  into  their  own.  Walkie-talkies 
and  mobile  broadcasting  and  receiv- 
ing equipment  will  be  more  widely 
used,  not  only  in  broadcasting,  but 
by  many  other  public  services  and 
in  many  other  industries  for  short- 
range  communication. 

FM  is  going  to  be  of  greater 
value  to  broadcasting  and  may  per- 
mit many  new  stations  in  towns 
now  having  too  few  outlets  and 
will  also  provide  other  important 
services. 

Television  Future  Good 

Television  had  demonstrated  be- 
fore the  war  that  it  was  to  have  a 
permanent  place  in  the  broadcast 
picture.  New  technical  developments 
resulting  from  war  experience  prob- 
ably will  bring  the  price  of  tele- 
vision receivers  to  within  the 
reach  of  almost  any  pocketbook. 
American  mass  production  methods 
will  assist  in  this  development.  Ad- 
vances in  radio  relaying  and  the 
use  of  coaxial  cables  will  allow 
wider  dissemination  of  television 
programs  than  were  possible  be- 
fore the  war. 

O'n  the  whole,  the  broadcasting- 
industry  may  look  forward  to  im- 
portant development  and  growth 
and  wider  public  service  in  the 
postwar  era. 


DICK  BROWN 

records  for 

LANG-WORTH 

m 
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Eddy  on  Costs 

{Continued  from  page  7U) 

■oportion.  This  same  index  of  re- 
'ijirn  apparently  holds  true  in  tele- 

sion  making  the  problem  of  pro- 

iction  cost  one  that  can  be  regu- 
;ted  by  company  policy  and  local 
nmpetition. 

Based  on  actual  experience  at 
"■BKB,  it  can  be  shown  that  a  tele- 
jsion  station  not  only  will  not  cost 
jillions  to  construct  and  operate 

at  in   contradiction  to  this  as- 

miption  can  be  built,  staffed,  and 
.rogrammed  for  less  than  $200,000 

year.  Necessarily  these  figures 
ire  taken  from  a  pre-war  experi- 
J.ental  operation  based  on  the  min- 
jaum  of  five  hours  a  week  but  on 
,|ie  other  hand  these  costs  repre- 
!|3nt  expenditures  over  a  period 
jhere  no  income  was  received  from 
Jay  program  and  the  costs  of  equip- 
"lent  were  in  many  cases  double 
pat  of  today. 

i  It  further  represents  the  cost  of 
Ijnverting  space,  tower  construc- 
jon,  mobile  unit  and  other  experi- 
mental costs  of  a  developmental 
jature.  Although  this  figure  does 
lOt  take  into  consideration  either 
jilent  cost  or  union  operation  it  is 
.elived  that  postwar  stations  can 
'b  built  and  operated  at  well  under 
lais  figure  of  $200,000. 


Outdoor  Map 

GIANT  OUTDOOR  relief 
war  map,  constructed  in  two 
sections,  showing  progress  in 
the  European  and  Pacific 
areas,  has  been  erected  in 
CBS  Hollywood  studio  build- 
ing fore-court.  Allied  front 
lines  are  changed  with  each 
news  flash,  while  loud  speak- 
ers keep  passersby  informed 
of  latest  battle  bulletins.  In 
addition,  last  minute  flashes 
are  posted  in  an  outside  glass- 
enclosed  bulletin  board.  Bat- 
tle lines  on  relief  portion  of 
map  are  indicated  by  a  series 
of  arrows  on  movable  pins. 
James  Cantwell,  CBS  Holly- 
wood art  director,  designed 
the  map  with  display  con- 
structed under  direction  of 
Ralph  Taylor,  sales  promo- 
tion. Overall  size  of  map  is 
approximately  23  by  9  feet. 


via  WMAQ 


WMAQ 

CHICAGO 


From  London  and  the  French  invasion  towns,  Rome, 
the  Karelian  Isthmus,  from  Yunnan  Province  and 
the  South  Pacific  islands,  accurate  news  is  IN- 
STANTLY brought  to  Chicago's  milHons  by  WMAQ. 

The  expert  commentators,  analysts  and  reporters 
who  serve  WMAQ,  command  the  attention  of  the  vast 
radio  audience  in  the  rich  Chicago  market — second 
largest  in  the  United  States.  To  them  belongs  much 
of  the  credit  for  making  WMAQ  the  CHICAGO 
STATION  MOST  PEOPLE  LISTEN  TO  MOST. 

The  great  news-hungry  mass  of  people  who  in- 
stinctively tune  to  WMAQ  for  the  latest  happen- 
ings both  at  home  and  abroad  is  another  reason 
why  WMAQ  is  the  logical  choice  for  local  and  spot 
campaigns.  Astute  advertisers  have  learned  that 
their  campaigns  on  this  station  do  reach  and  in- 
fluence millions  of  people  and  that  increased  sales 
and  profits  are  the  result. 

In  Chicago  it's  WMAQ. 


America's  No.  1  Network 


They  all  tune  to  the 


lational  Broadcasting  Company 


It's  I  National  Habit 


A  Service  of  Radio 
Corporation  of  America 
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THESE  charts,  prepared  by  FM  Broadcasters  Inc.,  geographically  depict 
the  increase  in  FM  applications  from  60  last  Jan.  1  to  upwards  of  210  now. 


Loucks  on  FM 

(Continued  from  page  48) 

an  opportunity  to  utilize  a  new 
localized  type  of  copy — tailored  to 
fit  the  area  in  which  it  must  ac- 
complish its  purpose. 

Government  may  well  recognize 
in  FM  an  opportunity  to  build  an 
improved  public  service  and  a  demo- 
cratic competition  at  the  same  time. 
FM's  freedom  from  interference — 

■  both  natural  and  man-made,  its  f  ull- 

'  fidelity  potential  and  its  inherent 
spectrum  economy  are  factors 
which  can  contribute  to  this  goal. 

'  FCC  Commissioner  Durr  has  ap- 
propriately defined  FM  as  "a  whole 
new  radio  kingdom." 

FM  will  rate  high  among  the  job 

i  providers  after  the  war.  Thousands 
will  be  needed  to  staff  the  numer- 

'  ous  stations  it  will  make  possible. 

•  Still  more  thousands  will  find  their 
ways  into  related  industi'ies  whose 

'  demands  for  personnel  will  grow  be- 
cause of  FM.  A  whole  new  horizon 
of  opportunities  should  be  opened 
for  entertainment  talent. 

How  long  will  it  take  FM  to 
develop  to  its  full  height?  In- 
dustry leaders  have  predicted  that 
FM  will  fully  replace  AM  within 
8  to  10  years  after  the  war.  It 
has  been  estimated  that  5,000,000 
FM  receivers  will  be  sold  within 
one  year  and  20,000,000  within 
four  years  when  they  again  be- 
come available.  Dr.  W.  R.  G.  Baker, 
General  Electric  vice-president  and 
chairman  of  the  Radio  Technical 
Planning  Board,  has  predicted  500 
FM  stations  within  five  years  after 
the  war.  Recent  events  tend  to 
make  all  of  these  forecasts  appear 
conservative. 

Actually  the  rapidity  with  which 
FM  can  develop  need  depend  only 
upon  how  swiftly  and  how  thoi*- 
oughly  the  public  receives  and  ab- 


sorbs its  message.  Surveys  show 
that  nearly  all  who  will  buy  ra- 
dios after  the  war  desire  some 
or  all  of  the  features  which  FM 
can  provide.  Not  all  of  them,  un- 


fortunately know  that  there  is  a 
new  radio  system  which  makes 
these  features  available. 

Investors  appear  daily  who  are 
fully  aware  of  the  FM  commercial 


potential.  They  seek,  howe.  < 
qualified  guidance  into  the  field 
information  which  will  help  th': 
set  their  FM  plans  in  motion. 

FMBI,  the  new  industry's  trao 
association,  has  been  serving  a 
a  clearing  house  and  dissemina 
tion  point  for  FM  information 
From  its  Washington  headquarter- 
711  Colorado  Bldg.,  it  endeavor; 
to  tell  the  FM  story  to  all  con 
cerned.  As  a  contributing  spon 
sor  of  the  Radio  Technical  Plan 
ning  Board  it  is  active  in  the  plan 
ning  which  will  recommend  th( 
freedom  of  development  FM  is  ti 
be  afforded.  It  strives  for  the  kinc, 
of  freedom  FM  deserves.  f 

The  organizers  of  the  trade  asl 
sociation  helped  lay  the  very  foun ■  ' 
dations  of  the  new  art.  It  wa 
active  at  the  commercial  launch 
ing.  Begun  by  an  interested  few 
its  membership  has  grown  thi- 
year  from  73  to  126.  It  fully  de 
serves  the  participation  of  all  thost 
who  now  and  hereafter  associate 
themselves  with  the  commercial  anil 
educational  aspects  of  FM  broad 
casting. 

Construction  Costs 

No  timely  discussion  of  FM  can 
be  complete  without  some  venture 
into  the  prediction  of  costs.  Ques- 
tions which  potential  FM  broad- 
casters want  answered  seem  to 
present  themselves  in  the  follow- 
ing order :  How  much  coverage  can 
I  get?  How  much  will  it  cost?  What 
will  my  operating  costs  be?  When 
I've  decided  what  I  want,  where 
do  I  go  to  get  it? 

The  successful  FM  broadcaster 
will  be  guided  more  by  his  needs 
than  by  his  wants.  Within  reason 
he  can  usually  get  the  coverage 
he  wants  but  he  will  be  wiser  to 
determine  the  area  which  he  can 
most  profitably  serve.  That  will 
generally  be  his  own  or  his  city's 
sphere  of  social  and  economic  in- 
fluence, the  area  from  which  the 
city  draws  its  trade. 

Estimates  of  construction  cost 
must  be  carefully  qualified  if  they 
are  not  to  be  misleading.  They  nat- 
urally cannot  take  into  considera- 
tion the  mass  production  econ- 
omies which  will  be  learned  from 
the  war.  Nor  can  they  contemplate 
correctly  the   purely  local  items 


" — but  remember,  Dad,  Harry 
Heilmann  announces  over  WFDF 
Flint." 


ST  WAR  OKLAHOMA 


^  market  will  still  be  the 

MAGIC  EMPIRE 

and  the  station  to  sell  it 


5000  WATTS  •  CBS 


write 

Free  & 
Peters 


for  ^ 
COMPLETE' 
MARKET 
DATA 
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MAH      APR.      MAY       JUN.     JUL.  AUG. 


'HART  depicting  status  of  Television,  Standard  and  FM  applications 
jnding  before  FCC  as  of  Aug.  1,  prepared  by  FM  Broadcasters  Inc.  FM 
>plications  have  increased  from  approximately  60  in  Jan.  1944  to  210 
of  Aug.  1.  Virtually  all  applications  automatically  go  to  the  pending 
qies  under  war-time  restrictions.  Note  sharp  incline  of  FM. 


WHV  is  a  farmer? 


ich  as  studio  and  transmitter 
res  and  buildings. 
The  same  is  true  of  operating 
list  estimates.  This  expense  will 
ippend  in  large  part  upon  the 
lalitj'  of  the  operation  intended. 
■  In  both  instances  some  items  can 
1';  roundly  estimated.  FMBI  has 
■"epared  such  round  and  carefully 
'iialified  estimates  for  the  guidance 
'  prospective  FM  broadcasters, 
hey  appear  elsewhere  on  these 
>ges. 

The  shortest  cut — and  perhaps 
'He  most  economical  move  in  the 
-ad — is  to  secure  the  counsel  of 
good  attorney  and  the  talent  of 
competent  engineer   who  will, 
advisable,  prepare   and  prose- 
ate  the  application. 


GRISOPHER  CROSS,  assistant 
|jad  of  the  Mutual  publicity  depart- 
eiit,  will  collaborate  with  Brig.  Gen. 
Villiam  R.  Arnold,  chief  of  U.  S. 
"rmy  chaplains,  in  writing  "Soldiers 
i  God."  the  story  of  the  work  of  all 
;rmy  chaplains  in  World  War  II. 
olume  is  scheduled  for  publication  in 
'e  spring  of  1045  by  E.  P.  Button 
:  Co..  New  Torli, 


TONY  PASTOR 

records  for 

UNG-WORTH 


FDR-Dewey  Appeals 

SHERMAN  H.  DRYER,  WGN  Chi- 
cago writer-producer,  is  the  author  of 
an  article  comparing  the  radio  appeal 
of  Roosevelt  and  Dewey,  soon  to  ap- 
pear in  This  Week,  syndicated  news- 
paper magazine  section.  According  to 
Dryer,  Dewey  is  the  only  competitor 
possessing  a  good  radio  voice  and  ef- 
fective delivery  that  Roosevelt  has 
faced  since  1932. 


3tdwe  have  six 
better -ways  hfel 
AilanU  £»Jks  io. 
lime  io  WAGAh 


CAR  CARDS.  BII.I.BOAROS 
AMNOUNCCMENTS.  NEWSmkKR 
AOVCRTISINO  AND  PUOLICITy 
AND  TWe  WA-GAZCTTS 


Why  is  a  farmer  expected  to  love  metropolitan  stations  which  conde- 
scend to  one  farm  program  a  day?  He  can't  be. 

A  farmer  wants  market  reports  when  he  needs  them.  And  he  wants 
them  given  by  a  fellow  who  knows  his  livestock  and  his  grain.  He  likes 
farm  news  and  USDA  requirements  interpreted  by  a  farm  editor  who 
knows  his  farming.  He  likes  live-talent  shows  em-ceed  by  a  friendly 
chap  who  can  personalize  entertainment.  He  gets  all  this  from  KMA. 

And  there  you  have  the  secret  of  KMA  programs — the  reasons  why 
KMA  is  the  No.  1  Farm  Station  in  the  No.  1  Farm  Market.  No  other 
station  in  this  area  gets  more  than  half  the  listener  mail  KMA  gets  each 
year.  No  other  station  in  this  No.  1  farm  region  is  a  full-time  farm 
station.  ] 

Everyone  knows  the  average  Iowa  farmer  made  $7,672,  in  1943.  That's 
why  everyone  is  learning  that  KMA  is  your  best  buy — in  1944 — in  the 
No.  1  Farm  Market.  Call  Free  &  Peters  today.  To  set  your  availabilities, 
the  time  is  NOW. 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


Exdttiive  National  RepreiCTtotivei 
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NOW!  More  Than  Ever- 

WFMJ 

The  BEST  RADIO  BUY  In 


Hooper  Station  Listening  Index — Oct.  '43 — Feb.  '44 

WFMJ 

B 

c 

D 

Mon.  thru  Fri. 
8  to  12  A.  M. 

46.9 

18.2 

11.7 

14.5 

Men.  thru  Fri. 
12  to  6  P.  M. 

30.8 

19.2 

15.2 

24.5 

Sun.  daytime 
12  to  6  P.  M. 

37.4 

19.1 

12.1 

22.1 

Sun.  thru  Sat. 
6  to  10  P.  M. 

23.2 

35.4 

32.1 

Ask  Headley-Reed 

New  York       Chicago       Detroit       Atlanta       San  Francisco 

WFMJ 

^'Youngstown's  Blue  Network  Station^* 


Dumont  on  Television  Stations 

{Continued  from  page  82) 


WHAT  ARE  YOUR 

POST-WAR 

POSSIBILITIES 


THEY'RE  DEFINITELY  GOOD!  And  the  best  way  to  assure 
yourself  a  healthy  slice  of  profits  from  America's  Third 
Market  after  the  war  is  to  hool<  up  with  CKLW  now!  Let 
us  show  you  how  5000  watts  at  800  kc.  gives  you  the 
largest  concentrated  coverage  at  the  lowest  dollar  cost 
and  will  help  make  your  post-war  plans  sure-fire! 
Time  schedules  at  present  are  jammed,  but  we  can,  occa- 
sionally, squeeze  in  a  new  advertiser.  Let's  talk  it  over! 

Union  Guardian  Bldg.,  Detroit 


].  H.  McGillvra,  Inc. 
Representative 


CKLW 


5,000  WATTS 


DAY    and  NIGHT 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 
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Sitting  on  one  side  of  the  direc- ■ 
tor  is  an  engineer  who  shades  the 
pictures  as  they  come  up  for 
proper  light  contrast.  Sitting  on  the 
other  side  is  a  technical  production 
assistant  who  pushes  buttons  put- 
ting cameras  on  and  off  the  air  at 
the  director's  command.  Still  fur- 
ther away  is  a  sound  man  with 
turntables  who  superimposes  off- 
stage sound  effects  and  music,  if 
and  when  the  director  wants  them. 
The  director  is  likewise  in  constant 
interphone  communication  contact 
with  a  projectionist  in  the  film  stu- 
dio. A  studio  scene  can  be  dissolved 
from  camera  to  camera  or  it  can  be 
flashed  from  camera  to  camera  at 
the  director's  discretion.  Likewise 
the  studio  scenes  can  be  faded  into 
and  out  of  film  sequences. 

Sequences 

An  illustration  of  this  technique 
•was  a  program  known  as  "Televi- 
sion Roof".  Studio  cameras  picked 
up  a  couple  sitting  in  the  liv- 
ing room  listening  to  a  radio  pro- 
gram. The  radio  program  ends 
— the  wife  says  to  the  husband, 
"let's  go  to  a  night  club" — ^where 
to — Television  Roof — the  husband 
gets  up,  turns  off  the  radio,  the 
wife  puts  on  her  wrap  and  the 
two  of  them  exit  on  a  fade.  The 
film  sequence  dissolves  into  a  couple 
entering  a  taxicab.  The  taxicab 
pulls  away  from  the  curb  and 
drives  through  city  streets  at  night- 
time. The  cab  pulls  up  to  a  curb, 
and  the  couple  emerges.  Studio 
cameras  pick  up  a  marquis  of  a 
building,  dolly  into  an  elevator  with 
the  door  closing,  dollies  back  and 
slowly  pans  up  the  face  of  a  sky- 
scraper. At  this  point  film  camera 
dissolves  into  a  regular  juke  box 
type  film  of  a  band  in  a  night-club. 
After  about  35  or  40  seconds  there 
is  another  dissolve  back  to  the  stu- 
dio where  an  m.c.  thanks  the  orches- 
tra and  goes  into  his  routine  of  in- 
troducing entertainers. 

Films  Used 

In  a  program  of  this  sort  which 
is  interspersed  with  short  films  of 
dance  bands  coming  back  constant- 
ly from  live  studio  to  film  studio 
the  audience  is  never  aware  of  a 
change  from  one  to  the  other.  Just 
like  on  a  transcribed  radio  program 
the  announcer  at  the  end  says  "Or- 
chestra and  taxicab  sequences  were 
film  presentations".  But  apart  from 
this  the  audience  has  never  been 
aware  of  this  fact.  We  have  had 
guests  in  viewdng  rooms  at  WABD 
who  after  the  program  have  wanted 
to  know  if  it  was  possible  to  get 
the  orchestra  leader's  autograph. 
And  when  told  that  the  orchestra 
leader  had  been  present  on  film, 
have  insisted  indignantly  that  they 
were  being  given  the  brush-off. 

It  has  been  said  that  the  tech- 
nique of  television  programming 
more  closely  resembles  that  of  mo- 
tion picture  production  than  of  ra- 
dio programs.  This  is  only  partly 
true  since  there  is  undoubtedly  a 
great  similarity  between  the  two. 
The  big  difference,  however,  is  that, 


'^-whereas,  in  motion  pictures  many 
scenes  wind  up  on  the  cutting  roon 
floor — in  television  there  is  no  cut- 
ting room  floor.  The  actor  can't 
make  a  mistake  and  feel  that  aftei 
all  the  public  won't  see  it.  Televi- 
sion is  instantaneous  and  every- 
thing the  camera  takes  goes  on  the 
air.  The  "fluff"  of  a  line,  the  em- 
barrassed expression  are  seen  and 
heard  and  as  a  result  of  this  it  has 
been  found  that  those  shows  built 
around  more  informality  where 
errors  can  be  covered  make  for 
better  television  entertainment. 


NEW  FEMALE  FIELD 

WRGB  Discovers  Video  Takes 
 Well  to  Charm  


WOMEN  may  find  themselves  lead- 
ers in  the  field  of  television  when 
the  medium  gets  fully  under  way 
after  the  war^  according  to  the  ex- 
periences of  the  GE  television  sta- 
tion, WRGB  Schenectady.  Over  a 
year  ago  they  hired  Helen  Rhodes, 
U.  of  Michigan  graduate  of  1942, 
with  an  A.B.  degree  in  speech,  and 
one  semester  completed  toward  her 
master's  degree.  She  is  now  chief 
announcer. 

Combining  a  natural  charm  with 
genuine  ability,  she  has  proven  the 
value  of  a  woman  before  a  video 
camera,  not  only  as  an  announcer, 
but  also  on  the  production  end.  She 
plans  programs,  from  operettas  to 
military  drills,  supervises  produc- 
tion, does  scriptwriting,  in  addi- 
tion to  being  chief  announcer. 


Sponsored  Column 

A  SPONSORED  morning  news- 
paper radio  column  starts  in  the 
Toronto  Globe  &  Mail  on  Aug.  22, 
a  new  departure  in  department 
store  advertising  to  gain  reader 
attention.  Robert  Simpson  Co., 
Toronto  and  Montreal  department 
store  and  mail  order  house,  will 
use  an  800-word  cohimn  of  friendly 
radio  program  news  and  anec- 
dotes of  radio  artists  in  its  regu- 
lar full-page  space  in  the  morn- 
ing newspaper  thrice-w  e  e  k  1  y, 
Tuesday,  Thursday  and  Saturday. 
The  column  is  kno\vn  as  Frank 
Chamberlain's  Radio  Column. 


Under  One  Roof 

FORT  BENNING,  Ga.,  has 
now  combined  its  PRO  radio 
and  newspaper  activities  in 
a  new  office  at  the  post.  There 
is  a  soundproof  studio  locat- 
ed with  the  newspaper  Bayo- 
net, in  one  wing  of  Post 
Headquarters.  T/Sgt.  Owen 
J.  Remington,  former  Min- 
neapolis and  St.  Paul  news- 
paperman, is  chief  of  the  ra- 
dio branch,  directing  eight 
radio  programs  originated 
on  WRBL,  WDAK  Columbus. 
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RSPORt  PAFWnS  OF  TOKYO 
PHOPA&AtTDA  BROAOCASts/ 


ISouthern  California  war  workers  listen  to  kger! 


Takahashi  isn't  the  only  one  who  has  found  out  that 
working  people  in  the  Los  Angeles-Long  Beach 
area  listen  to  KGER!  Many  advertisers  who  want 
to  sell  economically  to  the  more  than  two  million 
prosperous  consumers  in  this  area  use  KGER  year 
after  year — and  get  results!  There  are  good  reasons, 


of  course:  KGER  gives  you  complete  coverage  of 
metropolitan  Los  Angeles  and  Long  Beach,  at  rates 
that  make  KGER  one  of  the  best  buys  in  radio.  Con- 
sider KGER  when  planning  your  Southern  Cali- 
fornia advertising  schedule! 


"THE  PEOPLE'S  STATION"        5,000  WATTS,  DIRECTIONAL 

KGER 


LOS  ANGELES 
LONG  BEACH 


OWNED  AND  OPERATED  BY  MERWYN  DOBYNS 


REPRESENTED  NATIONALLY  BY  SPOT  SALES,  INC.  NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 
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WAVE 
DOESN'T 

JUMP 
FOR 

jOYlKy.)' 

WAVE  doesn't  eveu 
Chances  are,  ^  A     ^  ^^^^  ^^ss 

for.  But  don  t  let  ^^^r 
S  W^^^SeSngArea, 

^bicb,vnth  57.5  /0  ^^^^  ^„„„t« 

buying  P«^f 't^^  gladden  yonr 
intbis  State -^^  VE  gives  yo« 
heart  fnrtber'^^  cost^get* 
this  market  at  lo-e 

'"'^'^^^'-T^tlinlOO  miles. 
for  joy'- 


CoUingwood  Report  of  Paris 
Liberation  Brings  Confusion 


quarter-hours  every  week 
beam  the  messages  of 
local  and  national  spot 
advertisers  into  the 
homes  of  17  counties— 
the  entire  Western  North 
Carolina  market— over 


CONFUSION  over  premature  re- 
ports on  the  liberation  of  PaPris  de- 
veloped last  w^eek  following  radio 
and  published  reports  Aug.  23  that 
the  French  capital  had  been  retaken 
and  a  subsequent  denial  from 
SHAEF  Headquarters  in  London. 

Charles  CoUingwood,  CBS  coi'- 
respondent  in  France,  had  dis- 
patched to  London  last  Wednesday 
(Aug.  23)  the  first  report  of  the 
French  capital's  self -liberation 
from  the  Nazis. 

Translation  Error? 

At  CBS  it  was  explained  that 
the  story  had  reached  London  by 
courier  plane  in  typewritten  form 
and  on  film  recording  and  that  it 
had  been  assumed  the  script  had 
passed  Army  field  censorship.  CBS 
editors  who  handled  the  dispatch 
for  press  distribution  concludeid 
that  the  context  indicated  the  dis- 
patch came  from  Paris  and  had 
placed  the  Paris  dateline  on  it. 
The  CBS  New  York  office  had 
asked  the  London  office  of  the 
origin  of  the  dispatch  and  the 
answer  was  Paris. 

From  London  came  a  United 
Press  report  that  possible  explan- 
ation of  what  caused  the  prem- 
ature announcement  by  the  French 
may  have  been  an  error  in  trans- 
lation from  French  to  English. 
Reference  to  "the  City  of  Paris", 
it  was  pointed  out,  could  also  refer 
to  the  island  city  in  the  Seine,  as 
well  as  the  entire  French  capital. 
The  FFI  did  seize  the  island. 

After  the  CoUingwood  dispatch, 
Gen.  Eisenhower's  headquarters 
last  Thursday  described  as  a  "pure 
but  serious"  error  the  manner  in 
which  the  Paris  dateline  dispatch 
reached  the  air  Wednesday  with- 
out having  been  passed  by  or  sub- 
mitted to  Supreme  Command  cen- 
sorship. 

Story  of  the  entrance  into  Paris 
of  the  French  Second  Armored 
Division  on  order  of  Lt.  Gen.  Omar 
N.  Bradley  was  sent  by  Mr.  Col- 
lingwood  to  London  and  read  from 
there  by  Richard  Hottelett.  It  was 
subsequently  picked  up  by  news- 
papers and  press  associations  and 
appeared  under  a  CoUingwood  by- 
line on  the  front  pages  of  morning 
papers  Aug.  24. 

Questioned  for  details  about  the 
story,  CBS  on  Thursday  said:  "It 
was  in  typewritten  form  and  with 
it  was  a  film  recording  made  by 
CoUingwood.  It  was  the  first  time 
in  the  experience  of  our  London 
office  that  such  a  record  had  been 
accompanied  by  a  script  and  it 
was  assumed,  it  now  appears  er- 
roneously, that  the  script  had 
passed  Army  field  censorship.  The 
radio  censor  in  London  passed  the 
script  in  time  for  delivery  on  the 
air  at  12:45  a.m.,  London  time, 
upon  the  statement  of  CBS  men 
there  that  they  assumed  such  prior 
censorship  had  taken  place. 

"Both  the  CoUingwood  story  and 
the  film  recording,  which  was 
played  later  and  which  proved  to 
parallel  the  script,  contained  these 


words : 

"  'The  people  of  Paris  rose  in 
their  might  and  drove  the  Germans 
out  and  then  we  came  in  with  the 
French  Second  Armored  Division 
proudly  leading  the  way  into  the 
city  which  is  the  spiritual  home  of 
all  Frenchmen.' 

"CoUingwood  is  an  able  and  ex- 
perienced war  reporter  whose  cov- 
erage of  the  Allied  invasion  of 
North  Africa  won  him  both  the 
Peabody  and  National  Headliners 
awards  in  1943." 

With  a  script  prepared  in  ad- 
vance for  the  occasion,  Coca-Cola 
Co.  was  ready  to  go  on  the  air  at 
3  p.m.  Wednesday  on  its  regular 
Songs  by  Morton  Downey  program 


with  a  special  show  featuring  ap- 
propriate   songs — "The  Marseil 
laise,"  "Pack  Up  Your  Troublen' 
and  "Mademoiselle  From  Armen- 
tiers,"  with  no  commercials. 

Mutual  the  same  evening  broad- 
cast at  8:30  p.m.  Salute  to  Paris, 
a  special  musical  tribute  with  Mar- 
tial Singer,  Abritone,  and  Enny 
Devries,  formerly  of  the  Paris 
Opera.  NBC  at  6:15  p.m.  put  on 
a  special  musical  with  Mr.  Singer 
and  Lily  Pons,  with  pongs  includ- 
ing "Le  Chant  de  la  Liberation," 
and  a  message  by  M.  Richard 
Rochmont,  president,  "France  For- 
ever." At  10 :30  p.m.  CBS  broadcast 
Paris  Is  Free,  documentary  story 
of  the  city  from  the  time  of  Nazi 
conquest  to  its  liberation. 

The  Blue  put  on  a  special  fea- 
ture Thursday — Bench  on  the  Quai, 
narrated  by  a  fictional  blind  man 
who  had  lived  in  Paris  under  Nazi 
rule. 


White  House  Decision  Through  Byrnes 
Expected  Soon  in  AFM  Recording  Ban 

been  directed  by  WLB  to  advise 


DISPOSITION  of  James  C.  Pe- 
trillo's  defiance  of  the  War  Labor 
Board's  directive  ordering  AFM 
musicians  to  return  to  their  record- 
ing work  now  rests  on  the  White 
House  doorstep,  with  the  transmit- 
tal last  week  by  WLB  to  Director 
of  Economic  Stabilization  Fred  M. 
Vinson  of  the  two-year-old  contro- 
versy. 

Should  the  precedent  of  the  Mont- 
gomery Ward  case  be  followed,  the 
White  House  could  order  the  Gov- 
ernment to  take  over  the  RCA-NBC 
and  Columbia  Recording  Corp. 
operations,  and  thus  order  the  AFM 
strikers  to  return  to  work.  While 
there  are  other  alternatives  to 
force  compliance,  the  extreme 
course  of  Government  take-over 
was  looked  upon  as  most  likely. 

Vice-Chairman  George  W.  Tay- 
lor, in  his  letter  released  last  Fri- 
day, advised  Justice  Vinson  of  the 
Board's  decision  the  preceding  week 
to  refer  the  issue  pursuant  to  es- 
tablished wartime  procedures.  The 
dispute  involving  KSTP  St.  Paul 
and  the  musicians  union,  however, 
which  also  was  ordered  referred  to 
OES,  was  not  transmitted  to  Jus- 
tice Vinson,  but  action  by  WLB  is 
expected  momentarily. 

Mr.  Taylor  explained  that  he  had 


OES  of  the  failure  of  AFM  to  "ac- 
cept the  directive  order  of  the 
Board  determining  a  labor  dispute" 
between  the  electrical  transcription 
manufacturers  and  the  union.  Com- 
panies remaining  in  the  dispute  are 
NBC  Radio  Recording  Division, 
Columbia  Recording  Corp.  and  RCA 
Victor.  The  union.  Justice  Vinson 
was  told,  had  refused  to  lift  its  ban 
on  members  working  for  these  com- 
panies as  ordered  by  the  Board. 
Previously,  other  transcription  and 
record  firms  had  come  to  terms  with 
AFM.  The  Board  had  voted  10-2, 
with  the  two  AFL  members  dissent- 
ing, to  refer  both  the  recording  and 
KSTP  cases. 

Justice  Vinson,  under  OES  pro- 
cedure, vsdll  consider  the  evidence 
in  the  dispute  and  determine 
whether  to  recommend  to  the  Pres- 
ident that  punitive  action  be  taken. 
It  is  expected  that  the  ruling  will 
come  through  Justice  James  F. 
Byrnes,  Director  of  War  Mobiliza- 
tion, in  his  unofficial  capacity  as 
"assistant  President."  An  official 
noted  for  speedy  action,  Justice 
Vinson  may  transmit  his  recom- 
mendations to  the  White  House 
within  a  fortnight,  it  was  thought. 


H  0  1  I  I  S  T  E  R 


G  R  y  S  T  fl  L  CO. 


Serving  Western  North  Carolina  '  I! 
from  ilSHEVILlE  M 

DON  5.  ELIAS.  Executive  Direttor  ^ 
Repretenfed  by  The  KATZ  AGEljICY.'i' 
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SAUCIEST  of  the  "gnawing"  mammals,  the 
Squirrel  is  EXCLUSIVE  because  of  its  thrift 
.  .  .  and  because  of  its  scolding  bark,  its 
blithe  spirit.  Gray,  black  or  reddish  brown, 
living  mostly  in  trees  in  evergreen  forests, 
building  its  nest  of  leaves  and  twigs  in  tree 
cavities,  the  Squirrel  feeds  on  grain  and 
nuts  which  it  stores  away  and  saves  up  for 
the  winter. 


EVERETT  L.  DILLARD  ELIZABETH  WHITEHEAD 

General  Manager  Station  Director 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM    Pioneer   m^SMl  in 
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K-O-Z-Y  .  .  .  FIRST  FM  VOICE  in  the  Kansas 
City  Area  ...  is  EXCLUSIVE  by  right  of 
its  Pioneering  Spirit,  its  Proven  Ability,  its 
Practical  Potentialities.  KOZY  is  not  just 
Dreaming  it  Out  for  the  Duration  ...  it  is 
Building  and  Bettering  its  Service  Assets  to 
You  and  the  PEOPLE  YOU  WANT  TO 
REACH!  Do  you  want  to  know  more?  Write 
for  Rate  Card  3. 


the   Kansas    City  Area 
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FCC  Approves  Seven  Station  Sales 
Involving  More  Than  $700,000  Total 


siu 

MANY  PRODUCTS  FOR^ 
MANY  ADVfRTISERS 


J 


KFYO 

Lubbock,  Tex. 
Selling  Flour 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO 
^^tCSAN  ARTHUR  B.  CHURCH  PRODUaiONSii?^ 


VUlTH 

Ittnss 


JOHN  tl-»AW  e^ne-ol  »Aon<.9e' 


ENJOYING  ANOTHER  transfer 
field  day,  the  FCC  at  its  meeting 
last  Tuesday  granted  seven  sta- 
tions sales  transactions  involving 
an  aggregate  of  $700,000.  At  the 
same  time  it  approved  some  two 
dozen  other  broadcast  items,  in  an 
effort  to  clear  its  docket  prepara- 
tory to  the  all-embracing  spectrum 
reallocation  hearings  to  get  under 
way  Sept.  28. 

Heading  the  transfer  approvals 
was  the  assignment  of  WSAI  Cin- 
cinnati, regional  on  the  Blue, 
by  the  Crosley  Radio  Corp.  to  Mar- 
shal Field,  Chicago  department 
store  owner,  newspaper  publisher 
and  broadcaster,  for  $550,000.  Mr. 
Field  had  acquired  WJJD  Chicago 
for  approximately  $750,000  and  is 
understood  to  be  considering  at 
least  one  other  station  acquisition. 
He  publishes  the  Chicago  Stin  and 
PM. 

Also  approved  was  an  exchange 
arrangement  whereby  66%%  of 
KALE  Portland,  Ore.,  was  trans- 
ferred from  C.  W.  (Chuck)  My- 
ers, former  NAB  president,  and 
Mrs.  Josephine  Hunt,  to  the  Port- 
land (Ore.)  Journal  Publishing 
Co.  in  exchange  for  25 ?o  of  the 
stock  held  in  KOIN  by  the  news- 
paper. This  transaction,  growing- 
out  of  the  FCC's  "duopoly"  regu- 
lation, gives  Mr.  Myers  and  Mrs. 
Hunt  full  ownership  of  KOIN  (Mr. 
Myers  holding  control)  and  the 
newspaper  1009  c  ownership  of 
KALE. 

WLAW  Acquisition 

Acquisition  of  control  of  WLAW 
Lawrence,  Mass.,  by  Irving  E. 
Rogers  for  $26,687.03  was  ap- 
proved by  the  FCC  in  another 
transfer  transaction  growing  out 
of  a  settlement  of  the  estate  of 
Alexander  H.  Rogers.  The  acquisi- 
tion covered  337  shares,  or  56.17% 
of  issued  and  outstanding  stock 
from  Irving  E.  Rogers,  Harold  B. 
Morrill  and  National  Shawmut  of 
Boston,  executors  under  the  elder 
Rogers'  will. 

Sale  of  WFPG  Atlantic  City,  by 
21  stockholders  to  a  group  of  nine, 
several  of  whom  are  interested  in 
WSTV  Steubenville,  Pa.,  WKNY 
Kingston,  N.  Y.,  and  WJPA  Wash- 
ington, Pa.,  for  $83,775,  also  was 
approved  by  the  Commission.  The 
new  stockholders  are  John  J.  Laux, 
general  manager  of  WSTV,  Richard 
Teitlebaum,  Myer  Wiesenthal,  Alex 
Teitlebaum,  Louis  Berkman,  Jack 
N.  Berkman,  Charles  C.  Swarin- 
gen,  Joseph  Troesch,  chief  engi- 
neer of  WSTV,  and  John  L.  Mer- 
dian,  program  director  of  WSTV. 

Sale  of  KAVE  Carlsbad,  N.  M., 
by  Barney  Hubbs,  A.  J.  Crawford, 
Jack  Hawkins,  and  Harold  Mil- 
ler, doing  business  as  Carlsbad 
Broadcasting  Co.,  a  partnership,  to 
Carlsbad  Broadcasting  Corp.  for 
$22,000  also  was  approved.  New 
owners  are  Val  Lawrence,  presi- 
dent (52.6%),  general  manager  of 


KROD  El  Paso;  Gene  Rethmeyer, 
treasurer  (21.1%),  KROD  sales 
manager;  Norman  R.  Loose,  vice- 
president  (10.5%),  advertising 
man;  and  Edward  W.  Talbott, 
secretary  (15.8%),  chief  engineer 
of  KROD.  Messrs.  Hubbs  and 
Hawkins  are  owners  of  KIUN 
Pecos,  Tex.,  and  are  selling  their 
KAVE  interests  to  devote  their 
time  to  that  station. 

WEMP  Switch 

Transfer  of  control  of  KSUB 
Cedar  City,  Utah,  from  Leland  M. 
Perry  to  Radio  Service  Co.  of 
Utah,  licensee  of  KSL  Salt  Lake 
City,  for  $5,061,  was  approved  at 
the  same  meeting.  The  purchase, 
involving  50.2%  of  the  stock, 
leaves  Mr.  Perry  with  the  minority 
ownership.  He  will  remain  as  sta- 
tion manager.  Ivor  Sharp,  vice- 
president  of  KSL,  said  the  acqui- 
sition was  to  provide  better  pro- 
gram service  to  Cedar  City  under 
the  joint  operation.  The  station  is 
on  1340  kc  with  100  w. 

Sale  of  WNBZ  Saranac  Lake, 
N.  Y.,  by  Carl  F.  Woese  to  John 
F.  Grimes,  general  manager,  for 
$24,000,  also  was  approved.  Mr. 
Grimes  is  also  a  writer  for  the 
New  York  Times  and  the  Syracuse 
Post-Standard. 

The  FCC  approved  voluntary  as- 
signment of  the  license  of  WEMP 
Milwaukee,  from  Glenn  D.  Rob- 
erts, his  wife  and  several  other 
partners,  doing  business  as  Mil- 
waukee Broadcasting  Co.,  to  a  new 
partnership,  wherein  Leo  T.  Crow- 
ley, director  of  the  Foreign  Eco- 
nomic Adm.,  and  James  E.  Mark- 
ham,  Alien  Property  Custodian, 
sold  their  one-eighth  interest  for 
$12,500  to  Rachel  Young  LaFol- 
lette,  wife  of  Sen.  Robert  M. 
LaFollette  Jr.  Other  partners,  in 
addition  to  those  named,  are  Wel- 
wood  Nesbitt,  Sen.  LaFollette, 
Evelyn  H.  Dolph,  wife  of  William 
B.  Dolph,  executive  vice-president 
of  WOL  Washington;  and  Hope 
D.  Pettey,  wife  of  Herbert  L.  Pet- 
tey,  director  of  WHN  New  York. 

Voluntary  assignment  of  the 
license  of  KJBS  San  Francisco, 
from  Julius  Brunton  &  Sons  to 
KJBS  Broadcasters,  a  newly 
formed  partnership,  also  was  ap- 
proved. There  was  no  considera- 
tion involved,  since  the  new  part- 
nership recently  acquii-ed  the  sta- 
tion from  the  Brunton  family,  op- 
erating KQW  San  Francisco,  for 
approximately  $250,000.  They  are 
Mr.  and  Mrs.  Dolph,  Mr.  and  Mrs. 
Pettey,  Sen.  D.  Worth  Clark  (D- 
Idaho),  Helen  S.  Mai'k,  president 
of  WOL;  Glenna  G.  Dolph,  Mr. 
Dolph's  sister-in-law;  Edwin  P. 
Franklin,  general  manager  of 
KJBS;  Elizabeth  N.  Bingham, 
wife  of  Herbert  M.  Bingham, 
Washington  attorney;  and  Alice 
H.  Lewis,  wife  of  Fulton  Lewis 
jr.,  radio  commentator. 


Mr.  Couche 


Couche  Is  Named 
As  Head  of  KALE 

APPOINTMENT  of  Charles  E. 
Couche,  advertising  and  promotion 
manager  of  KOIN  and  KALE  Port- 
land, Ore.,  as  general  manager  of 
KALE,  upon  its 
acquisition  by  the 
Portland  Journal, 
was  announced 
last  week  by  P.  L. 
Jackson ,  publish- 
er of  the  Journal 
and  president  of 
KALE.  The  FCC 
last  week  ap- 
proved  an  ex- 
change of  stock 
interest  whereby 
KALE  became  the  property  of  the 
Journal  in  its  entirety,  in  exchange 
for  a  minority  interest  held  by  the 
newspaper  in  KOIN  [see  story  at 
left]. 

Since  1935  KALE,  a  Mutual  out- 
let, had  been  operated  in  conjunc- 
tion with  KOIN,  the  latter  a  CBS 
outlet,  the  Journal  having  had  mi- 
nority ownership  in  both  stations. 
C.  W.  (Chuck)  Myers  had  been  di- 
recting head  of  both  stations  and 
now  will  devote  his  entire  time  to 
KOIN,  which  he  controls. 

Mr.  Jackson  also  announced  the 
election  of  S.  R.  Winch  as  KALE 
vice-president.  Mr.  Couche  an- 
nounced that  Norman  A.  Davis,  for 
years  a  member  of  the  KOIN- 
KALE  commercial  department,  has 
been  named  commercial  manager 
of  KALE.  A  full  staff  already  has 
been  assembled.  New  m  o  d  e  r  n 
studios  for  KALE  are  in  process  of 
completion  on  the  ninth  floor  of  the 
newspaper  building,  in  do^vntown 
Portland.  Operation  from  the  new 
location  took  place  promptly  upon 
FCC  approval,  but  formal  opening 
of  the  new  quarters  will  not  take 
place  until  alterations  are  com- 
pleted. 


KJAN  Signs  NBC  Pact; 
Gordon  Named  Manager 

AN  AGREEMENT  whereby  KJAN 
Monroe,  La.,  new  250  w  outlet  on 
1450  kc,  will  become  an  NBC  affili- 
ate when  it  goes  on  the  air  shortly 
was  announced 
last  week  by 
James  A.  Noe, 
president  of 
KNOE  Inc.,  to 
which  a  construc- 
tion permit  has 
^  «  "^"m^H    been  granted 

Ha"  "■•*■"■"" 


Mr.  Gordon 


Aug.  7],  and  pres- 
ident of  WNOE 
Inc.,  license  of 
WNOE  New  Or- 
leans. 

At  the  same  time  Mr.  Noe,  for- 
mer Governor  of  Louisiana,  an- 
nounced that  James  E.  Gordon,  vice- 
president  and  general  manager  of 
WNOE,  also  will  manage  KJAN. 
The  FCC  on  Aug.  1  granted  petition 
for  reconsideration  and  grant  with- 
out further  hearings  of  the  KJAN 
construction  permit,  subject  to  the 
WPB-FCC  Order  of  Jan.  26.  Sta- 
tion has  cleared  the  WPB  and  con- 
struction is  underway. 


Page  158    •    August  28,  1944 


BROADCASTING    •    Broadcast  Advertising 


We  at  WING  are  "going  to  town"  for  the  Conven- 
tion .  .  .  Just  to  chin  a  little,  have  some  fun  and  learn 
all  we  can. 

Figure  wise   (a  good  convention   thought)    and  fact 
conscious,  we  at  WING  have  been  going  to  town  for 
a  long  time.  Reasons,  .  .  .  Plenty  .  .  .  55,855  popula- 
tion increase,  .  .  .  one  of  the  highest  per  capita  incomes 
in  the  United  States  ...  an  excellent  postwar  future. 
For  proof  of  what  WING  can  do  in  "going  to  town"  for 
your  products  in  Dayton  write  or  wire  today. 


WEED  &  COMPANY  NATIONAL  REPRESENTATIVES 
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DAYTON.  OHIO 


 mm^:':- 
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MORNING? 


New  Law  Needed — Ryan 

{Continued  frcnn  page  ^1) 
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REPRESENTING  LEADING  RADIO  STATIONS 


'Qep  Qn  da  biL itij 

Lehigh  vertical  radiators  give 
unexcelled  coverage  and 
top  performance.  That's  why 
Lehigh  vertical  radiators  are 
preferred  by  hundreds  of 
engineers  in  radio  stations 
the  country  over. 
Lehigh  Is  now  producing  for 
Victory.  After  Victory,  for 
AM,  FM  and  television. 

BUY  LEHIGH 
Radio  Division 

LEHIGH 

STRUCTURAL  STEEL  COMPANY 

17  BATTERY  PL.,  NEW  YORK  4,  N.  Y. 
Plant  at  Allenlown,  Penn. 
Offices  in  Principal  Cities 


world  today,  and  so  aided  in  keep- 
ing up  morale  on  the  home  front, 
in  the  camps  and  on  the  battle- 
fronts.  In  addition  to  providing  ra- 
dio entertainment  for  servicemen, 
radio  entertainers  made  personal 
appearances  at  the  camps  and  at 
the  fronts. 

The  result  of  all  this  was  in- 
creased listening.  When  it  is  re- 
called that  before  the  war  between 
85  and  90  homes  out  of  every  100 
in  this  country  were  radio-equipped, 
this  result  appears  the  more  ex- 
traordinary. It  was  accomplished 
in  the  face  of  considerable  di.^R- 
culty  in  getting  replacement  tubes, 
parts,  etc. 

Radio  Is  First 

When  the  last  shot  is  fired,  what 
will  be  the  trend  of  radio  listening? 
While  it  is  true  that  the  news  will 
not  have  the  same  world-changing 
quality,  the  problems  connected 
with  the  making  of  the  peace  will 
hardly  be  of  less  impoi'tance  than 
the  news  which  today  we  receive 
through  our  radios. 

Almost  every  important  thing  is 
heard  first  by  means  of  radio, 
whether  it  be  strictly  in  the  line 
of  news,  the  expression  of  opinion 
of  statesmen  and  politicians,  the 
presentation  of  a  new  Shostakovich 
Symphony,  the  criticism  of  a  new- 
book,  or  the  thousands  of  programs 
that  are  presented  for  entertain- 
ment and  amusement.  Everyone 
will  continue  to  talk  about  yester- 
day's radio  programs. 

It  is  no  news  to  the  public  that 
radio  stations  are  currently  en- 
joying a  good  business.  Most  of 
them  are  operating  on  the  profit 
side.  For  many  station  managers, 
next  to  trying  to  maintain  an  ade- 
quate staff  under  present  manpower 
shortages,  the  greatest  difficulty 
has  been  to  find  enough  time  on 
the  air  to  satisfy  all  demands. 

What  will  be  the  trend  of  ad- 
vertising after  the  war?  Total  ra- 
dio advertising  volume  had  been 
steadily  increasing  before  1942. 
and  would  undoubtedly  have  shown 
substantial  increases  in  1942,  1943 
and  1944  without  the  added  im- 
petus that  the  war  undoubtedly 
gave.  There  are  a  few — a  very  few 
— advertisers  on  the  air  today  who 
may  discontinue  their  advertising 
when  peace  comes,  and  more  who 
may  curtail  the  amount  of  air  ad- 
vertising they  are  now  using. 

On  the  other  hand,  many  new 
advertisers,  or  old  friends  now  tem- 
porarily off  the  air,  will  turn  to 
radio  as  a  means  of  assistance  in 
moving  their  product.  This  is  es- 
pecially true  of  dealers  in  auto- 
motive lines  and  in  household  ap- 
pliances. 

New  business  can  be  expected 
from  department  stores  and  spe- 
cialty shops  as  the  advantages  of 
radio  advertising  are  brought  home 
to  these  merchants.  All  in  all,  it 
seems  to  me,  that  while  there  may 
be  a  slight  momentary  falling  off 
in  advertising  volume  after  the 
war,  it  will  be  rapidly  overcome. 


and  the  present  pace  will  for  the 
most  part  continue. 

What  of  the  form  that  broad- 
casting will  take  after  the  war? 
There  we  have  a  tough  question. 
What  about  FM,  television,  facsim- 
ile? Will  frequency  modulation  sup- 
ersede amplitude  modulation  as  the 
means  by  which  the  radio  programs 
of  the  future  are  brought  to  the 
public?  Is  FM  as  free  of  all  im- 
perfections as  some  feel?  Can  AM 
be  so  improved  as  to  make  unnec- 
essary a  switch  to  other  frequen- 
cies with  consequent  scrapping  of 
hundreds  of  millions  of  dollars 
worth  not  only  of  transmitting 
equipment  but  of  receiving  equip- 
ment in  the  hands  of  the  publio? 
Is  television  as  near  as  it  seems 
to  some?  Will  facsimile  prove  up 
to  the  high  expectations  that  were 
held  for  it  some  years  ago? 

Without  being  able  to  appraise 
two  factors,  these  are  difficult 
questions  to  answer  with  any  as- 
surance. The  first  factor  is  the 
progress  that  has  been  made  in  the 
laboratories  during  the  war.  What 
stupendous  changes  will  come  from 
this  direction  when  the  curtain  of 
secrecy  is  raised  that,  of  national 
necessity,  had  to  be  drawn  while 
the  war  was  going  on?  We  can  only 
guess  at  some  of  these  changes  and 
improvements. 

FCC  Rules  a  Factor 

The  other  factor  has  to  do  with 
the  rules  and  regulations  that  may 
be  established  by  the  FCC.  Without 
a  more  accurate  knowledge  of  these 
two  variables,  it  is  rather  useless 
to  try  to  speculate.  We  can  only 
surmise  that  the  future  of  radio 
broadcasting  will  be  even  more  ex- 
citing and  fascinating. 

And  what  about  international 
shortwave  broadcasting?  When  the 
war  came,  there  were  11  shortwave 
stations,  owned  and  operated  by 
seven  companies.  Through  the 
Office  of  War  Information  and  the 
Coordinator  of  Inter-American  Af- 
fairs the  programming  was  taken 
over  completely  by  the  Govern- 
ment, although  the  technical  oper- 
ation remained  in  the  hands  of  the 
owners.    In  addition,  these  same 


owners  serve  as  contract  operators 
of  the  new  international  stations 
built  by  the  Government,  making 
a  total  of  30. 

What  is  to  be  done  with  them 
when  the  war  is  over?  Will  the 
new  stations  be  dismantled,  sold  to 
private  ownership,  operated  by  the 
Government,  or  will  there  be  a 
combination  of  operating  methods? 
Will  there,  indeed,  be  any  inter- 
national shortwave  broadcasting 
in  the  postwar  world? 

The  crying  need  of  Amei-ican 
broadcasting  for  the  present  and 
the  future  is  a  new  radio  law 
which  shall  be  more  definite  in 
marking  out  the  limits  of  the 
rights  and  the  obligations  of  the 
nine  hundred  odd  licensees,  on  the 
one  hand,  and  the  rights  and  obli- 
gations of  the  regulatory  body, 
the  FCC,  on  the  other.  Very  few 
industries  have  experienced  the 
rapid  growth  that  has  marked 
commercial  broadcasting  in  the 
period  1920-1944.  Not  many  arts 
have  passed  through  such  engi- 
neering changes  and  improvements 
as  has  radio  during  this  quarter 
of  a  century.  Yet  broadcasters 
are  operating  under  a  law  origi- 
nally passed  by  the  Congress  17 
years  ago  and  revised  10  years 
ago. 

The  record  of  the  licensees,  by 
and  large,  in  their  development  of 
this  means  of  mass  communication 
for  the  public  good,  has  been  so 
meritorious  that  they  deserve  to 
know  more  exactly  the  rules  under 
which  they  are  operating.  Who 
can  better  appraise  the  "public  in- 
terest, convenience  and  necessity" 
than  the  average  station  operator 
with  his  daily  public  contacts  and 
his  knowledge  of  the  likes  and  dis- 
likes of  his  immediate  public? 

I  have  such  an  abiding  faith  in 
the  broadcasters  of  this  nation 
that  I  feel  they  are  entitled  to 
know  definitely  all  the  rules  of  the 
game  before  they  are  asked  to 
invest  the  hundreds  of  millions  of 
dollars  that  will  be  necessary  in 
the  development  of  radio  in  the 
postwar  world. 

Broadcasting  is  an  intriguing 
occupation.  If  at  some  times  it 
seems  to  you  to  be  slightly  "wacky", 
it  is  only  because  it  is  spinning  so 
fast  on  its  way  to  the  future! 


1480  Kilocycles  Full  Time  Operation 

WHOM 

FOR  BETTER  THAN  AVERAGE  RESULTS 

Joseph  Lang,  Gen.  Mgr. 
Ne^  York  Studios:  29  West  57th  Street.  New  York  City 
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RADIO  SYSTEMS  ENGINEERING 


RADIO  SYSTEMS  ENGINEERING  is  the  co- 
ordinated application  of  the  principles  of  engineer- 
ing and  economics  to  the  formation  of  plans  for  the 


future  which  will  be  in  the  public  Interest. 


With  its  extensive  background  of  experience, 
JANSKX  a  BAILEY  is  pioneering  the  application  of 
Radio  Systems  Engineering  to  the  Frequency  Modula- 
tion (FM)  Broadcasting  field . 

•  •  • 

Owner  and  Operator  of  Washington's  Experimental 
'  F  M  Broadcast  Station  W3X0 


Jansky  a  Bailey 


CONSULTING    RADIO  ENGINEERS 


NATIONAL  PRESS  BUILDING 


WASHINGTON,    D.  0, 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 
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Murphy  Assumes 
Operation  of  KSO 

H.  F.  Holm  Named  Controller ; 

Headley-Reed  Appointed 

WITH  THE  sale  of  KSO  Des 
Moines  consummated  last  week,  the 
station  is  now  operating  under  new 
ownership  and  management,  ac- 
cording to  an  announcement  last 
week  by  Kingsley  H.  Murphy,  mid- 
west newspaper,  radio  executive 
and  new  owner  of  the  station 
[Broadcastng,  May  8]. 

In  addition  to  the  appointment  of 
George  J.  Higgins,  formerly  of 
WTCN  St.  Paul,  as  general  man- 
ager [Broadcasting  May  15],  Her- 


Mr.  Murphy  Mr.  Higgins 


bert  F.  Holm,  formerly  of  the  Min- 
neapolis Tribune  newspapers,  will 
be  new  controller  of  KSO,  while  Ed 
Linehan,  who  has  been  with  KSO 
since  1934,  will  continue  as  program 
director.  Floyd  Bartlett  will  join 
the  station  as  studio  supervisor; 
Dick  Burris,  veteran  newscaster, 
will  be  director  of  the  newsroom 
and  Max  M.  Friedman  and  Mort 
Lane  of  Des  Moines  have  been 
added  to  the  KSO  sales  staff.  Other 
KSO  personnel  will  continue  with 
the  new  management  in  various 
capacities. 

Name  Headley-Reed 

Under  the  new  management,  KSO 
will  be  represented  nationally  by 
Headley-Reed  Co.,  replacing  the 
Katz  Agency. 

Mr.  Murphy,  who  for  many  years 
was  principal  owner  and  executive 
of  the  Minyieapolis  Tribune,  later 
branched  out  into  the  radio  field, 
becoming  affiliated  with  the  reor- 
ganization of  WTCN  in  the  Twin 
Cities,  with  which  he  is  still  asso- 
ciated as  vice-president.  Referring 
to  his  plans  as  the  new  owner  of 
KSO,  Mr.  Murphy  said: 

"We  are  going  to  continue  the 
very  fine  service  given  by  KSO'  in 
the  past.  As  technical  improvements 
are  made  and  when  such  technical 
improvements  are  available,  we  will 
incorporate  them  at  KSO  so  as  to 
give  our  listeners  the  benefit  of  all 
new  and  improved  facilities.  We 
have  plans  for  new  studios,  and 
these  plans  call  for  the  latest  and 
up-to-date  material  in  both  con- 
struction and  engineering.  We  be- 
lieve that  our  studios  will  be  the 
finest  in  the  midwest."^ 

KSO  now  shares  quarters  with 
KRNT.  Both  stations  will  continue 
to  use  the  same  transmitter  site 
and  antenna,  until  such  time  as  es- 
sential materials  are  released. 


20th  for  WFBG 

WFBG  Altoona,  Pa.,  affiliated  with 
the  NBC  and  Quaker  networks, 
on  Aug.  24  celebrated  its  20th  an- 
niversary on  the  air.  Operating  on 
1340  kc  with  250  w  power  and 
unlimited  time,  station  is  managed 
by  Roy  F.  Thompson. 


Reinsch  Names  Merrifield 


Public  to  Be  Told 


JOHN  MERRIFIELD,  farm  di- 
rector of  WHAS  Louisville  since 
1940,  has  been  granted  a  leave  by 
the  station  to  accept  the  appoint- 
ment of  farm  di- 
rector of  the  Ra- 
dio Division, 
Democratic  Na- 
tional Committee, 
J.  Leonard 
Reinsch,  radio 
chairman, 
announced  last 
week.  A  graduate 
of  Iowa  State  Col- 
lege, Mr.  Merri- 
field started  in 
radio  at  WLS 
Chicago  and  subsequently  served  as 
farm  director  of  WLW  Cincinnati 
before  joining  WHAS.  He  will  de- 
velop special  farm  programs  for 
the  Democratic  National  Commit- 
tee to  be  broadcast  in  the  Midwest. 


Merrifield 


HOOPER  RATING  VP 
FROM  LAST  REPORT 

C.  E.  HOOPER  Inc.,  New  York,  in 
a  report  on  August  daytime  net- 
work Hooper  ratings,  shows  aver- 
age program  rating  at  4.0,  up  0.1 
from  the  last  report,  down  0.6  from 
a  year  ago.  Rating  on  average  sets- 
in-use  of  13.5  also  shows  an  in- 
crease over  the  last  report,  regis- 
tering a  rise  of  0.4,  but  showing  a 
decrease  of  0.2  from  a  year  ago. 
Average  available  audience  is  68.9, 
down  0.3  from  the  last  report,  down 
2.4  from  a  year  ago,  according  to 
the  current  report. 

When  a  Girl  Marries  leads  the 
list  of  "Top  Ten"  with  Ma  Perkins 
second  and  Oiir  Gal  Sunday,  fol- 
lowed by  Big  Sister,  Romance  of 
Helen  Trent,  Life  Can  Be  Beauti- 
ful, Stella  Dallas,  Young  Widder 
Brown,  Kate  Smith  S2)eaks  and 
Breakfast  at  Sardi's  (Kellogg). 
Top  ranking  Saturday  daytime 
shows,  not  included  in  the  weekday 
list  are  Theatre  of  Today,  first,  and 
Grand  Central  Station,  second. 


Hearing  Deferred 

HEARING  before  the  National 
Labor  Relations  Board,  to  determ- 
ine jurisdiction  over  platter  turners 
in  NBC  and  Blue  owned  stations 
has  been  postponed  from  Aug.  24 
to  Sept.  20.  Action  was  taken  at  the 
request  of  Joseph  A.  Padway,  AFM 
counsel.  Sessions  will  be  held  at 
120  Wall  St.,  New  York,  before 
James  Paradise,  examiner.  NLRB 
will  investigate  claims  of  the  Na- 
tional Assn.  of  Broadcast  Engin- 
eers &  Technicians  to  jurisdiction 
over  disc  turners  at  network- 
owned  stations  in  Chicago,  w^here 
AFM  members  now  operate  turn- 


Nunn  Stations  Rep 

JOHN  E.  PEARSON  Co.,  Chicago 
radio  representatives,  is  represent- 
ing the  Nunn  stations  WLAP 
WCMI  WBIR  KFDA  according  to 
an  announcement  by  Lindsey  Nunn 
and  John  G.  Ballard. 


WCOL  Names  Renick 

JAMES  L.  RENICK  has  been  ap- 
pointed by  WCOL  Columbus,  O.,  to 
head  the  outlet's  publicity  and  pro- 
motioH  department  which  has  been 
expanded  to  include  merchandising. 
Mr.  Renick  for  the  i^ast  10  years 
has  been  director  of  the  athletic  news 
service  of  Ohio  State  U. 


Of  NBC  Tarade' 

SPECIAL  network  programs  will 
be  used  to  stimulate  public  inter- 
est in  the  NBC  "Parade  of  Stars" 
promotion,  one-time  seasonal  proj- 
ect which  now  is  to  be  used  the 
year  around.  In  addition,  NBC 
plans  displays  throughout  the 
country  of  its  Bandbox,  containing 
promotion  material.  New  England 
and  other  key  cities  will  get  the 
displays. 

Preceding  the  project  will  be  an 
intensive  campaign  in  radio  and 
advertising  trade  publications, 
supplemented  by  posters,  stickers 
and  mailing  pieces. 

In  closed  circuit  talks  last  Tues- 
day, Niles  Trammel,  NBC  presi-  ' 
dent;  William  S.  Hedges,  vice-pres- 
ident in  charge  of  stations;  Roy 
C.  Witmer,  vice-president  in  charge 
of  sales,  and  Charles  P.  Hammond, 
NBC  director  advertising  and  pro- 
motion, introduced  the  "Parade  of 
Stars"  project  to  station  managers. 

Immediately  following  the  talks, 
distribution  of  the  1944-45  edition 
of  "Parade  of  Stars"  to  140  affil- 
iated stations  began.  I 

Recordings  by  NBC  stars  again  | 
form  the  backbone  of  the  promo- 
tion set,  with  a  large  number  of 
transcribed  spots,  many  of  them 
shorter  than  heretofore.  The  12- 
inch  recordings  as  well  as  scripts,  || 
editorial,  photos  and  other  promo-  ■  | 
tion  aids  covering  NBC's  list  of 
some   90    sponsored    shows,  were 
shipped  out  to  NBC  stations  last 
week    in   brightly    colored  Band-  . 
boxes. 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  turntable  speed  indicator, 
complete  with  instructive  folder,  is  now  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  assist  ( 
in  maintaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  pitch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  and  home  recording  components 
as  well  as  Professional  Recording  Studio  Equip- 
ment, takes  this  means  of  rendering  a  service  to 
fhe  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  — dealer  shelves  will 
again  stock  the  many  new  Universal  recording 
components  you  have  been  waiting  for. 


UNIVERSAL 
MICROPHONE  CO. 

INGLEWOOD,  CALIFORNIA 
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We  Ask  You 


SHOULD  ALL  VETERANS  WORK? 

Every  part  of  the  Nation  from  Capitol  Hill  to  the  small- 
est American  Legion  and  VFW  Post  is  talking  and  plan- 
ning on  "Jobs  for  Service  Men."  What  we  have  yet  to  see 
ballyhooed  is  the  fact  that  for  many  of  these  service 
men  a  job  immediately  upon  their  discharge  when  hos- 
tilities are  concluded  is  perhaps  the  last  thing  those  men 
should  have.  Uncle  Sam  was  the  first  regular,  full- 
time  'employer'  that  thousands  of  the  men  in  uniform 
had.  For  the  j'^oung  fellow  who  left  high  school  or  col- 
lege to  become  a  GI,  the  immediate  job  is  possibly  not 
the  best  for  him.  Completion  of  his  educational  program 
might  be  more  important,  not  only  to  him,  but  to  the 
future  of  America.  World  War  I  veterans  know  it.  Yet 
in  most  instances,  World  War  I  reemployment  com- 
mitteemen have  not  been  able  to  sell  that  idea  on  even 
a  part-time  basis  to  returning  'teen  lads  and  fellows  in 
their  20's.  We  think  radio  should  take  a  look  at  the 
picture  and  slap  the  page  of  continuing  education  in  its 
post-war  planning  book.  We  think  that  said  service  by 
stations  will  pay  off  plenty  15  years  from  now. 

SHOULD  RADIO  ADOPT  AAF? 

Aviation  is  the  new  'baby',  now  and  post  war.  The  field 
of  aeronautics  cannot  absorb  all  of  those  men  now  in 
the  air  force.  We  think  radio  broadcasting  should  make 
a  concerted  effort  to  employ  the  returned  AAF  man.  We 
don't  care  whether  he  ever  saw  a  broadcast  studio  or 
not.  Train  him,  and  again  fifteen  years  from  now,  radio 
with  radio-air  personnel  will  be  a  still  more  solid  industry. 

•   •  • 

THE  VOICE  OF  THE  REDWOODS 

KIEM 

Located  at  Eureka,  California  in  heart  of  Redwoods 
is  1000  watt  full  time  affiliate  of  Mutual  Don  Lee. 
Has  highest  day-night  Hooper.  Service  facilities  in- 
clude shortwave  stations  KRED  and  KIDN,  UP  and 
INS  news,  MacGregor,  World  and  Standard  tran- 
scriptions and  48  local  remote  outlets.  Strong  sig- 
nal serves  Northwestern  California  and  Southwest- 
ern Oregon.  John  Blair  has  immediate  availabilities. 


DON'T  MANAGERS  AND  CHIEFS  NEED  HELP? 

A  lot  of  good  guys  from  broadcast  field  went  to  war 
from  1940  to  date.  While  they  have  been  gone,  a  lot  of 
other  guys  (and  gals)  have  kept  the  programs  rolling. 
During  the  interim,  years  of  radio  scientific  research  and 
development  have  been  jammed  into  a  few  months.  Yet 
results  of  that  research  being  completely  military  have 
not  been  open  for  civilian  surveillance.  Likewise,  so  vast 
has  been  the  development  that  correlation  of  the  ma- 
terial has  been  impossible.  When  the  war  is  over,  this 
vast  fund  of  scientific  radio  knoM'ledge  becomes  available. 
What  we  propose  and  suggest  is  that  in  each  NAB  dis- 
trict tw^o  courses  be  set  up  with  some  major  college  or 
university  for  chief  engineers  and  station  managers. 
The  course  for  the  engineers  could  cover  a  six  months 
period.  The  course  for  managers  could  perhaps  be  handled 
in  two  months.  Not  because  managers  are  any  smarter 
than  chief  engineers,  but  because  their  knowledge  can  be 
more  superficial  and  not  so  exhaustive.  The  president 
of  Stanford  University  and  the  engineering  department 
of  that  institution  have  already  indicated  their  interest 
in  such  a  plan.  Radio  men  who  have  stayed  with  the 
home  kilocycles  we  think  are  just  a  little  bit  tired  and 
need  a  shot  in  the  arm  with  new  ideas.  The  radio  men 
who  became  GFs  will  be  tickled  to  death  to  take  over. 
This  idea  has  been  presented  to  or  discussed  with  five 
men :  Four  Stanford  officials  and  our  chief  engineer. 
Result?  Reaction  thus  far  favorable.  If  consummated,  we 
think  net  result  would  again  be  one  of  enlarged  and  more 
intelligent  service  to  radio  listeners. 


THE  VOICE  OF  SOUTHERN  OREGON 

KUIN 

Located  in  Grants  Pass,  Oregon  at  northern  end 
of  Redwood  Empire  is  a  250  watt  full  time  station 
serving  that  rich  area  of  Oregon.  Mutual-Don  Lee 
affiliate,  KUIN  is  completely  modern  in  equipment 
with  management  under  a  six  foot  six  individual 
who  is  rather  proud  of  the  job  the  station  Is  doing. 
Hooper  ratings  are  available. 
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When  It's 
Towers 
Go  to  TOWER 


For  years  the  West's 
largest  Distributor 
of   Radio  Towers 


Erection  -  Lighting 
Painting  -  Ground 
System 

• 

TOWER  SALES  & 
ERECTING  CO. 

6100  N.E.  COLUMBIA  BLVD. 
PHONE  TRINITY  1697 
PORTLAND,  OREGON 


FDR,  Dewey  Hail  Radio 

(Continued  from  page  39) 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  turntable  speed  indicator, 
complete  with  instructive  folder,  is  now  crvailable 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  assist 
in  maintaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  prtch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  and  home  recording  components 
as  well  as  Professional  Recording  Studio  Equip- 
ment, tokes  this  means  of  rendering  a  service  to 
the  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  —  dealer  shelves  wilt 
again  stock  the  many  new  Universal  recording 
components  you  have  been  waiting  for. 


old  headquarters  at  WSPD  Toledo. 

Mr.  Ryan  is  expected  to  tell  the 
Conference  that  he  will  shortly 
name  a  committee  of  three  or  five 
board  members  to  consider  the  se- 
lection of  a  new  paid  president, 
subject  to  board  approval.  At  this 
date,  no  names  have  been  men- 
tioned. Return  to  peace  by  next 
summer  would  make  available  a 
number  of  key  public  figures  for 
the  NAB  helm. 

Avid  interest  in  postwar  services 
has  been  evident  among  broadcast- 
ers for  many  months.  With  up- 
wards of  200  applications  pending 
for  new  FM  stations,  and  with  some 
60  applications  for  television  on 
hand  at  the  FCC,  interest  in  these 
new  services  has  heightened  week 
by  week.  Practically  all  standard 
broadcasters  are  giving  more  than 
cursory  thought  to  these  new  serv- 
ices but  are  withholding  actual 
prosecution  of  applications  until 
they  get  first-hand  information  at 
the  Chicago  session. 

Code  to  Be  Aired 

In  addition  to  the  normal  budget 
of  radio  operating  problems,  there 
is  injected  at  the  conference  reap- 
praisal of  the  NAB  Voluntary  Code 
of  Ethics.  Under  sharp  attack  by 
the  CIO'  at  hearings  involving 
WHKC  Columbus,  the  Code  will  be 
studied  with  a  view  to  modification 
of  certain  of  its  provisions  regard- 
ing sale  of  time  in  the  light  of  pre- 
vailing conditions.  The  Code  itself 
specifies  that  it  must  be  the  result 
of  a  continuous  evolution  of  inter- 
pretations and  policy  to  meet 
changing  conditions  of  taste  and 
circumstance.  It  was  drafted  origi- 
nally in  1939  by  the  NAB  Compli- 
ance Committee. 

The  formal  opening  of  the  con- 
ference on  Tuesday  will  be  pre- 
ceded by  meetings  of  17  NAB  com- 
mittees on  Monday,  as  well  as  af- 
filiate sessions  of  the  major  net- 
works. 

Removed  from  the  sphere  of 
strict  war  topics  will  be  a  broad- 
cast advertising  clinic,  at  the  open- 
ing session  Tuesday,  covering  the 
entire  field  of  broadcast  business 
and  programming  activities.  This 


will  be  highlighted  by  several  panel 
discussions  on  phases  of  station 
sales  and  programming  activities. 

At  the  Wednesday  session  there 
will  be  unveiled  a  discussion  of  sta- 
tion coverage  methods.  Long  a  bone 
of  contention  among  stations  and 
their  clients,  this  discussion  is  ex- 
pected to  touch  off  considerable  de- 
bate on  establishment  of  standard- 
ized methods  of  measuring  cover- 
age. Once  agreement  is  procured  on 
that  knotty  issue,  machinery  will 
be  set  in  motion  toward  establish- 
ment of  a  standard  method  of 
audience  measurement,  likewise 
perennial  topic  at  NAB  conven- 
tions. 

Another  lively  topic  will  be  the 
music,  centered  around  the  bom- 
bastic activitiy  of  James  C.  Pe- 
trillo,  AFM  president.  Scheduled 
for  discussion  at  the  Thursday 
morning  session  will  be  the  AFM 
recording  ban,  still  in  force  insofar 
as  the  RCA-NBC  and  CBS  record- 
ing companies  are  concerned,  and 
the  platter-turner  situation,  where- 
in Mr.  Petrillo  proposes  unioniza- 
tion of  all  record  turners  at  sta- 
tions as  members  of  AFM.  That 
proposal  touched  off  a  controversy 
which  has  spread  in  union  ranks 
and  has  caused  consternation  among 
broadcasters.  Cal  J.  Smith,  general 
manager  of  KFAC  Los  Angeles,  a 
vigorous  critic  of  what  he  has  char- 
acterized "appeasement"  of  the  na- 
tional networks  is  expected  to  pre- 
cipitate the  Petrillo  platter-turner 
debate. 

The  concluding  session  Thursday 
will  be  given  in  its  entirety  to  a 
postwar  seminar  on  the  future  of 
broadcasting.  Comdr.  T.  A.  M. 
Craven,  former  member  of  the 
FCC,  will  preside  over  a  panel  in 
which  a  number  of  outstanding  en- 
gineers identifified  with  FM,  tele- 
vision and  commercial  broadcasting 
will  participate.  They  include  Maj. 
Edwin  H.  Armstrong,  FM  inventor ; 
John  V.  L.  Hogan,  WQXR,  a  pio- 
neer in  the  facsimile  field,  and 
Frank  E.  Mullen,  vice-president 
and  general  manager  of  NBC. 

Inevitably  entering  this  discus- 
sion will  be  plans  of  broadcasters, 
under  the  aegis  of  the  NAB,  to 
present  an  overall  case  to  the  FCC 
on  postwar  allocations  at  the  FCC 
hearings.  Such  matters  as  extension 
of  the  standard  broadcast  band  be- 
low 550  kc  to  encompass  the  chan- 
nels 540,  530  and  possibly  520  kc 
will  enter  the  discussions. 

The  precise  nature  of  the  testi- 
mony to  be  adduced  at  the  FCC 
hearings  will  not  be  known  until 
appearances  are  filed  on  Sept.  11. 


Meyer  Drug  Series 

MEYER  BROS.  DRUG  Co.,  St. 
Louis,  has  bought  Speaking  oi 
You,  a  five-minute  transcribed  se- 
ries of  oddities  and  stories  pro- 
duced by  Neblett  Radio  Produc- 
tions, for  broadcast  effective  Sept, 
11  on  these  14  stations:  KCMC 
KPLC  WGCM  WJDX  KALB 
WJPR  KMLB  KARK  KWTO 
WDSU  WMC  WCBS  WJDO 
KRMD.  Contract  is  for  52  weeks 
and  was  placed  by  Anfenger  Adv. 
Agency,  St.  Louis. 


Hosiery  Spots 

NEUMODE  HOSIERY  Co.,  Chi- 
cago, has  signed  for  260  time  sig- 
nal announcements  five  times  week- 
ly starting  about  Aug.  28  on 
WMAQ  WGN  WBBM  WCFL 
WLS,  all  of  Chicago,  for  52  weeks. 
Agency  is  George  H.  Hartman  Co., 
Chicago. 


The  FCC  intention,  however,  is  to 
limit  the  testimony  to  broad  alloca- 
tions policies,  rather  than  to  plead- 
ing of  particular  causes,  such  as 
East-West  Coast  duplication  on 
clear  channels,  or  individual  appli- 
cations for  facilities  in  any  branch 
of  the  spectrum.  Proposals  of  FM, 
television  and  other  licensees  or 
prospective  licensees  for  such  serv- 
ices should  be  designed  to  cover 
overall  allocations,  rather  than  in- 
dividual situations,  according  to 
FCC  spokesmen. 

It  was  indicated  that  special 
pleas  would  be  rejected  by  the 
Commission,  since  it  hopes  to  com- 
plete its  allocations  hearings  within 
a  month,  giving  it  time  to  prepare 
recommendations  to  meet  the  State 
Dept's.  deadline  of  Dec.  1  for  data 
to  be  used  in  United  States  pro- 
posals at  the  forthcoming  inter- 
national conferences  on  telecom- 
munications. 

Any  case  presented  by  broadcast- 
ers, through  the  NAB,  it  was  felt, 
should  be  developed  with  regard  to 
provision  of  sufficient  space  in  the 
spectrum  to  accommodate  the  maxi 
mum  needs  of  the  post-war  serv 
ices.  With  allocations  set,  manu 
facturers  then  would  be  in  a  posi-: 
tion  to  design  receivers  to  cover 
these  new  services  in  a  minimum 
of  time. 

This  procedure  presages  later 
hearings,  probably  covering  each 
service  to  be  accommodated  in  the 
enlarged  spectrum,  ranging  up  to 
30,000,000  kc— the  span  to  be  cov 
ered  at  the  FCC  hearings  for  all 
types  of  services,  including  aviation, 
ship,  government,  amateur  and  in- 
dustrial electronics  uses,  aside  from 
broadcasting. 

NAB  participation  in  the  Sept. 
28  as  well  as  in  the  subsequent  al 
locations  hearings  will  be  considered 
by  the  new  board  of  directors  which 
will  convene  Friday,  Sept.  1,  upon 
conclusion  of  the  War  Conference. 


"PHOENIX  AND  TUCSON 

WILL  TAKE  ALL  PRODUCED" 

THE  SHADOW 

Availabl.  locally  on  tranicription— s«»  C.  MICHELSON  67  W.  44  St..  N.Y.C.  \ 
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CIO  Plans  Drive  for  Time 


(Continued  fr 
rfcoded"  as  unfavorable,  but  if  the 
opposite  were  true  and  the  CIO 
iiticized  the  AFL,  he  would  con- 
■  ider  it  "favorable". 
Under  cross-examination  he  said 
e  had  never  testified  before  as  an 
jxpert  witness,  that  he  formerly 
ijjvorked  for  the  Office  of  Facts  Si 
figures  and  later  the  Office  of 
|Var  Information,  leaving  OWI  in 
leptember  1943.  Mr.  Loucks  object- 
d  to  all  of  his  testimony. 

Mr.    Sugar,   who    was  present 
5^roughout  the  hearings  which  be- 
an Aug.  16,  took  no  active  part, 
ther  than  to  advise  with  Mr.  Good- 
^  jMan.  Eepercussions  of  the  CIO's 
\  (lampaign  to  force  radio  into  giv- 
pg  time  were  heard   on  Capitol 
4.Hill  last  week  when   Rep.  Clare 
kofFman    (R-Mich.),    in    a  floor 
Speech    assailed    the  UAW-CIO 
j^eneral  counsel  as  "the  same  Mau- 
iice  Sugar  who,  in  1917,  in  a  United 
,ptates  Federal  District  court,  en- 
tered a  plea  of  guilty  to  a  charge 
r"  conspiracy  to  induce  persons  to 
use  to  register   in  accordance 
vith  the  Conscription  Act  then  in 
"orce".  Rep.  Hoffman  also  charged 
hat  Mr.  Sugar  had  been  a  can- 
lidate  for  Detroit  City  Council  on 
'She  Communist  ticket  and  had  been 
supported  by  a  Communist  Party 
campaign    document   which  said: 
'Vote  for  Comrade  Sugar  who  is 
che   friend  of   the    foreign  born 
:.  ,4nd  he  will  aid  in  making  the  rev- 
Dlution.  Comrade  Sugar  has  come 
out  definitely  against  the  church." 

At  Thursday's  closing  session 
(Mr.  Goodman  introduced  a  deposi- 
';ion  of  Willard  D.  Egolf,  NAB 
oublic  relations  director,  in  which 
che  NAB  official  said  there  were 
,10  provisions  for  enforcing  the 
Hode,  although  member  stations 
were  expected  to  abide  by  its  pro- 
]A,irisions. 

Would  Give  Time 

Taking   the   stand  Wednesday, 
Mr.    Everson    testified    that  had 
:Local    927   refused   to   buy  time 
Under  conditions  in  keeping  with 
:he  NAB  Code,  the  station  would 
lave  suggested  "we  get  together 
bn  a  sustaining  basis".  Mr.  Good- 
Tian  questioned  Mr.  Everson  about 
-  'lis  obligation  in  the  public  inter- 

» -2St. 


RUSS  MORGAN 

records  for 

LANG-WORTH 


om  page  i6) 

"I  feel  that  as  a  manager  of  a 
radio  station,  I  should  see  that  my 
programs  are  well  balanced,"  re- 
plied Mr.  Everson.  "As  to  the 
legal  standpoint,  I'll  leave  that  to 
my  lawer."  He  declared  that  the 
fact  that  organized  labor  was  not 
on  WHKC  was  "purely  labor's 
fault". 

■'We  are  not  going  out  at  the 
present  time  and  seeking  sustain- 
ing programs,"  he  asserted.  "But 
should  labor  come  to  us  with  an 
educational,  informative  and  in- 
structive program,  I  shall  be  glad 
to  give  them  time." 

Mr.  Goodman  questioned  the 
witness  about  Mutual's  coverage 
of  the  Democratic  National  Con- 
vention. Counsel  Loucks  ques- 
tioned the  Convention  coverage  as 
to  what  "Mutual  is  going  to  do  or 
has  done.  That's  not  our  responsi- 
bility," he  asserted. 

"Insofar  as  what  went  over  this 
station  (WHKC)  it  is."  interposed 
Commissioner  Wakefield. 

How  Policy  Works 

Reverting  to  the  scripts  which 
the  CIO  alleges  had  been  changed 
by  the  station,  Mr.  Everson  said 
that  under  WHKC's  future  policy 
the  scripts  would  be  permitted  "if 
that's  what  the  CIO  wants  to  say". 
With  reference  to  changes  in  one 
script,  Mr.  Everson  said: 

"If  the  union  wants  to  present  a 
script  that  is  belligerent  towards 
management,  to  use  an  old  saying, 
it's  no  skin  off  my  nose."  He 
added,  however,  with  reference  to 
certain  alterations,  that  the  sta- 
tion still  felt  portions  were  not  in 
"good  taste". 

As  to  the  controversial  issues, 
he  said  the  station  now  would  ac- 
cept them  for  broadcast  on  com- 
mercial time.  He  declared,  too, 
that  if  a  controversial  issue  were 
discussed  on  MBS  and  the  network 
refused  time  to  opposing  sides, 
WHKC  would  grant  such  time  if 
the  station  carried  the  program  in 
question. 

Mr.  Everson  was  cross-examined 
at  length  on  the  station's  future 
policy  as  set  forth  in  a  statement 
of  fact  filed  with  the  FCC  before 
the  hearings  began.  Mr.  Goodman 
referred  to  an  NAB  bulletin  which 
advised  against  members  accept- 
ing from  the  UAW-CIO  a  series  of 
programs  on  the  rollback  of  prices. 
"Do  you  still  feel  you'd  be  guided 
by  the  NAB?"  asked  the  CIO  coun- 
sel. 

"You  know  darn  well  wf 
wouldn't,  Mr.  Goodman,"  replied 
Mr.  Everson.  "We'll  take  anything 
that  doesn't  violate  the  laws." 

"Under  the  Code  you  couldn't  do 
that?"  questioned  CIO  counsel. 
"No,"  was  the  answer.  Mr.  Ever- 
son said  he  did  not  object  to  the 
solicitation  of  memberships  on  the 
air,  nor  did  he  oppose  the  discus- 
sion of  race,  religion  and  politics. 
Then  he  asserted  that  "labor  has 
been  very  backward"  in  public  re- 
lations and  in  making  its  wants 
(Continued  on  page  166) 


WE  ARE  NOW 

BUYING  TIME 

FOR  FALL  SCHEDULES 


We  represent  a 
product  that  has  a 
phenomenal  sales 
record  in  Radio. 
You've  probably 
heard  of  "THE 
WEATHERMAN"  and 
the  Weather  House 
Forecaster  pictured 
on  this  page. 

"THE  WEATHERMAN'S"  story  reads  like  a  novel.  For  more 
than  2  years,  one  15-minute  program  on  one  50  KW 
siai'ion  once  a  week  has  averaged  1500  orders  per 
broadcast!  Other  stations  also  have  done  phenomenal 
selling  jobs. 

"THE  WEATHERMAN"  is  literally  going  to  town  It's  a 
highly  reputable,  remarkably  successful,  low-cost,  high- 
volume  product . . .  and  it  is  filling  a  nation-wide  demand. 

We're  not  on  every  Radio  Station  in  the  country,  by  any 
means.  We've  nursed  "THE  WEATHERMAN"  along,  picking 
our  spots  pretty  carefully.  Your  Radio  Station  may  have 
what  we  want.  We  know  that  "THE  WEATHERMAN"  is 
going  to  work  out  additional  schedules  with  a  great  many 
new  stations.  Some  of  them  will  be  large  ones,  and  some 
of  them  will  be  quite  small.  Sincerely,  we're  interested  in 
any  Radio  Station  that  can  carry  "WEATHERMAN"  time  to 
the  mutual  advantage  of  "WEATHERMAN"  and  station. 
If  your  station  can  sell  a  product  of  this  kind,  a  product 
that  has  already  sold  over  many  radio  stations  and  is 
still  selling,  we  want  to  know  about  it. 

Maybe  it's  unusual  for  an  advertising  agency  to  ask 
Radio  Station  Representatives  or  stations  to  Sell  it  radio 
time  in  this  manner.  That's  one  reason  why  we're  doing  it. 
We  want  immediate  response.  Maybe  you  have  some 
ideas  we  haven't  thought  about.  Maybe  you  have  a  station 
that's  an  absolute  MUST  for  us. 

We  want  to  buy! 

We  suggest  that  you  get  in  touch  with  your  Representative, 
give  us  a  ring  or  write  us  a  letter  —  or  better  still,  visit  us 
during  the  NAB  convention. 

ROBERT  KAHN  &  ASSOCIATES 

430  North  Michigan  Avenue 
Telephone  Delaware  5480 
CHICAGO  11,  ILLINOIS 
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WE  CAI¥ 

HELP 

YOU 

WITH  YOUR 
PRIORITY 
REQUIREMENTS 
for 

RADIO  PARTS 
• 

TUBES 

• 

ELECTRONIC 
EQUIPMENT 


SEND  for  this 
FREE  CATALOG! 

A  Complete 
Centralized  Source  of  Supply 

Save  precious  time!  If  you  are  having  diffi- 
■  culty  procuring  essential  radio-electronic 
items  we  can  help  solve  your  problems.  Hun- 
dreds of  leading  nationally  -  advertised 
brands  are  carried  in  stocks— ready  for  im- 
mediate  shipment   on  suitable  priorities. 


i(  INSTANT  SERVICE 
if  10,000  ITEMS  IN  STOCK 
if  TRAINED  TECHNICAL 
STAFF 

if  22  YEARS'  EXPERIENCE 


Available  to 
p  u  r  e  h  a  sing 
agents  and  en- 
gineers, who 
write  on  firm 
letterhead.  Ad- 
dress Box  B.C. 


 Telephone  BArclay  7-1840  


SUN  RADIO 

&  ELECTRONICS  CO. 

212  Fulton  Street.  New  York  7.  N.  Y. 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  lumlabte  speed  indicator, 
complete  with  instructive  folder,  is  now  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  assist 
in  maintaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  pilch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  and  home  recording  components 
as  well  as  Professional  Recording  Studio  Equip- 
ment, takes  this  mecms  of  rendering  a  service  to 
the  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  — dealer  shelves  will 
ogain  stock  the  many  new  Universal  recording 
components  you  hove  been  waiting  for. 


UNIVERSAL 
MICROPHONE  CO. 

INGLEWOOD,  CALIFORNIA 


known  with  reference  to  radio 
time. 

Referring  to  an  editorial  in  the 
Aug.  14  Broadcasting,  Mr.  Good- 
man asked  the  witness  if  he  read 
the  magazine,  then  commented : 
"That  is  the  outstanding  magazine 
of  the  broadcasting  industry,  isn't 
it?"  Mr.  Everson  replied:  "Yes,  it 
is  one  of  the  best." 

Mr.  Goodman  then  read  from 
Broadcasting:  "But  the  CIO  all- 
out  foray  is  one  that  bears  watch- 
ing. It  is  an  organized  campaign. 
The  Radio  Handbook  of  its  Poli- 
tical Action  Committee  is  a  brazen, 
impudent  effort  to  pressure  broad- 
casters into  yielding  free  time  to 
CIO  unions.  Almost  every  pressure 
method  ever  devised  is  trotted  out 
— complaints  to  the  FCC,  to  news- 
papers and  to  union  headquarters. 
A  block-buster  is  dropped  upon 
the  NAB  Code  of  Ethics,  which  has 
worked  well  in  fostering  self-regu- 
lation in  radio.  Unions  are  told  to 
'shout'  and  'make  it  loud';  organize 
radio  committees;  get  station  refus- 
als in  writing." 

Then  he  asked:  "Would  you  con- 
sider it  proper  for  labor  unions  to 
take  steps  expressed  in  this  edi- 
torial?" 

Hyde  Objects 

Commissioner  Wakefield  said  he 
thought  that  line  of  questioning 
was  "going  pretty  far  afield"  and 
Mr.  Goodman  asked  if  Mr.  Ever- 
son thought  it  proper  for  a  labor 
union  to  instruct  its  members  as 
to  how  to  go  about  getting  radio 
time. 

"I  think  labor  unions  should  do 
it  and  do  it  fast,"  replied  the  wit- 
ness. "You've  been  backward." 
There  was  considerable  questioning 
as  to  why  labor  unions  should  get 
refusals  in  writing  (as  directed  in 
the  CIO  Radio  Handbook  which  ad- 
monished members  to  send  the  re- 
fusals to  FCC  Chairman  Fly). 

Mr.  Hyde  interposed:  "It  seems 
to  me  this  has  become  an  examina- 
tion of  labor  and  not  of  the  issue." 
Mr.  Goodman  dropped  the  subject 
when  Mr.  Loucks  interjected:  "I'll 
tell  you  why  they  want  it  in  writ- 
ing." 

Mr.  Hyde  questioned  the  witness 
as  to  Sec.  317  which  provides  that 
sponsored  or  furnished  programs 
must  be  identified  as  to  source. 

Mr.  Moses  testified  as  to  pro- 
cedure with  reference  to  the  CIO 
scripts.  He  failed  to  recognize  a 
copy  of  a  speech  by  Richard  T. 
Frankensteen,  UAW-CIO  vice-pres- 
ident, written  for  broadcast  Aug. 
8,  1943,  as  the  copy  which  he  said 
had  been  submitted.  The  CIO  had 
introduced  the  script  as  the  one 
used  by  Messrs.  Moses  and  Evans 
at  first  reading  by  the  station. 


Bristol-Myers  Plans 

BRISTOL-MYERS  Co.,  New  York 
is  understood  to  be  considering 
Gracie  Fields,  comedienne,  for  the 
Tuesday  9-9:30  p.m.  spot  it  has 
secured  on  the  Blue  network.  Audi- 
tions are  continuing  for  other  pro- 
gram ideas.  Firm  discontinues  Nov. 
3  The  Parker  Family  for  Mum  on 
the  Blue  Friday,  8:15-8:30  p.m. 
Agency  is  Doherty,  Clifford  & 
Shenfield,   New  York. 


CHATTING  at  an  office  party  wel- 
coming personnel  of  the  recently 
organized  agency,  Doherty,  Clif- 
ford &  Shenfield,  New  York,  are 
(1  to  r)  Joseph  P.  Hardie,  sales 
manager,  Bristol-Myers  Co.,  for 
which  DC&S  handles  three  networlc 
periods  ;  Chester  MacCracken, 
agency's    radio   program  director. 


Roselaar  Diamond  Spots 

LOUIS  ROSELAAR  &  Co.,  New 
York  diamond  dealers,  in  promot- 
ing multi-facet  diamonds,  has  made 
available  a  series  of  transcribed 
and  live  one  -  minute  spot  an- 
nouncements and  quarter-hour  mu- 
sical program  for  local  sponsor- 
ship to  jewelers  throughout  the 
country.  Some  75  jewelers  are  now 
using  about  100  stations,  with  new- 
stations  being  added  frequently. 
Majority  of  records  are  cut  by 
Muzak  Transcriptions  Inc.,  New 
York.  Partial  station  list  follows: 
WKRO  KPVS  KORN  WDB.T 
WFBM  WMBD  WADC  WEET 
KTAR  WEAN  KPQ  WSTV  WKBZ 
WJTN  WORM  WBNY  WSLS. 


Wilshire  Idea 

WILSHIRE  OIL  Co.,  Los  Angeles, 
on  Sept.  2  starts  weekly  quarter- 
hour  program,  That's  a  Good  Idea, 
on  5  CBS  California  stations  (KNX 
KQW  KARM  KROY  KGDM),  Sat- 
urday, 6:30-6:45  p.m.  (PWT). 
Series  will  dramatize  ideas  submit- 
ted by  listeners  on  solution  of  com- 
mon problems,  with  $5  award  for 
each  idea  that  is  used.  Contract  is 
for  52  weeks.  Dan  B.  Miner  Co., 
Los  Angeles,  has  the  account. 

Sheaffer  Renews 

W.  A.  SHEAFFER  PEN  Co.,  Ft. 
Madison,  la.,  renews  the  Scheaffer 
World  Parade  for  52  weeks  on  the 
full  NBC  network,  Sunday  2:00- 
2:30  p.m.  (CWT),  effective  Sept. 
17.  Agency  is  Russel  M.  Seeds  Co., 
Chicago. 
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•  Full 
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MC^^/  CO. 

1 121' Vermont  Ave.     Washington  5,  D.  C. 

Goldsmith  Defends 
Panel  1  Activities 

Says  RTPB  Group  Is  Acting 
Within  Its  Authority 

REPLYING  to  the  accusation  of 
C.  M.  Jansky  Jr.,  chairman  of  Panel 
5  (FM  Broadcasting)  of  the  Radio 
Technical  Planning  Board,  that  in 
dealing  with  the  question  of  FM 
band  width,  Panel  1  (spectrum  util- 
ization )  was  usurping  the  functions 
of  Panel  5  [Broadcasting,  Aug. 
21],  Panel  1  Chairman  Alfred  N. 
Goldsmith,  consulting  radio  engi- 
neer, has  written  V/.  R.  G.  Baker, 
general  chairman  of  the  RTPB, 
that  "Panel  1  is  acting  strictly 
within  its  proper  scope." 

Pointing  out  that  the  official  scope 
of  his  panel  is  "the  analytical  study 
of  the  factors  pertinent  to  the  most 
effective  use  of  the  transmission 
medium,"  Dr.  Goldsmith  states: 
"This  means  that  this  panel  must 
know  what  services  desire  to  use 
any  band  of  frequencies,  in  what 
way  such  services  propose  to  use 
the  band  in  question,  what  carrier 
frequencies  are  available  for  each 
type  of  transmission,  and  what  are 
the  operating  characteristics  of 
each  such  band  of  frequencies.  This 
is  precisely  what  Panel  1  has  prop- 
erly been  doing." 

Tells  of  Questionnaire 

Dr.  Goldsmith  reports  that  his| 
panel  sent  a  questionnaire  to  all  the 
RTPB  service  panels,  most  of  whom 
furnished  "reasonable,  complete  and 
helpful"  answers,  but  that  Panel  5 
submitted  no  such  engineering  data, 
indicated  "by  implication  and  omis- 
sion that  the  statements  of  con- 
clusions of  Panel  5  represented 
what  was  essentially  a  final  mat- 
ter and  one  which  should  be  accept- 
ed without  questioning  as  to  its  en- 
gineering bases." 

While  Panel  5  has  no  obligation| 
to  give  it  material  unless  it  wants? 
to,  "'Panel  1  must  draw  its  conclu- 
sions on  the  basis  of  the  best  engi- 
neering information  available  to  it,"; 
he  declares,  adding  that  if  it  does' 
not  get  such  information  from 
Panel  5  it  will  have  to  develop  what 
it  needs  itself.  "It  cannot  utilizei 
assertions  unsupported  by  an  avail-1 
able  engineering  data."  ' 
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The  North  Central  Broadcasting  System  covers 
this  rich  and  profitable  market  fully  and  effec- 
tively. NCBS  offers  you  a  wired  network  of 
modern,  progressive  stations  ,  .  .  the  most 
frequently  tuned-in,  most  consistently  listened- 
to  stations  in  this  productive  territory.  Mass 
and  class  coverage  in  rural  and  urban  homes 
available  at  amazingly  low  cost  .  .  .  exclusive 
or  participating  sponsorship  on  full  network 
or  individual  stations.  Retail  and  jobbing  mer- 

Wed  like  to  give  you  full  details 


chandising  service  that  pays  dividends  cheer- 
fully and  efficiently  rendered  gratis! 
WeVe  particularly  proud  of  KSJB  (Jamestown, 
N.  D.)  whose  sensational  mail  returns  prove 
its  impressive  productivity.  Morning  and  after- 
noon music  and  variety  shows  plus  use  of  all 
available  farm  services  and  information  make 
KSJB  the  favorite  of  250,000  rural  dwellers 
and  100,000  town  dwellers  who  buy  more 
than  $91,000,000  worth  of  merchandise 
annually! 

and  show  what  ive  can  do  for  you! 


North  Central  Broadcasting  System,  INC. 

New  York  JOHN  W.  BOLER.  President  Chicago,  Illinois 

8  East  4 1  St  Street  St.  Paul,  Minnesota  360  North  Michigan  Av6nue 

Lexington  2-6892  First  National  Bank  BIdg.      Cedar  8579  State  4214 
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'Misa  Evelyn  R.  Vanderploeg 
Schwimmer  &  Scott 
Chicago,  III. 

Dear  Evelyn: 

Sure  I'm  still  talking  about  this  net- 
work's otvn  foreign  war  correspondent, 
because  it's  the 
finest  t  hi  n  g 
'tve've  ever  done 
from  a  good- 
will and  public 
service  stand- 
point. Just  ask 
any  West  Vir- 
ginian 10  hat 
he's  listening 
to  on  the  radio 
these  days,  and 
he'll  not  hesi- 
tate in  saying, 
"Howard  L. 
Chernoff  from 
the  European 
Theater."  Peo- 
ple here  at 
home  absolute- 
ly "eat  up" 
Chernoff's 
trans  -  Atlantic 
andrecorded  in- 
terview broad- 
casts. You  can 
imagine  what  a 
thrill  it  must 
be  for  listeners 
to  hear  the 
voice  of  some- 
one dear  to 
them  coming 
from  England 
or  France.  And 
can't  you  just  imagine  what  this  means 
to  the  prestige  of  each  of  these  stations 
to  perform  such  a  worthy  public  service! 

Regards 

Yotirs, 
Algy 

The  W.  Va.  Network 

WCHS  Charleston  WPAR  Parkersburg 
WSAZ  Huntington  WBLK  Clarksburg 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 AUGUST  19  TO  AUGUST  25  INCLUSIVE  


Decisions  .  .  . 


Available  from 
local  dealers  or 
by  writing  fac- 
tory direct. 


UNIVERSAL 
STROBOSCOPE 

This  handy  phonograph  lomtable  speed  indicator, 
complete  with  instructive  folder,  is  now  available 
gratis  to  all  phonograph  and  recorder  owners 
through  their  local  dealers  and  jobbers.  As  a 
recorder  aid  the  Universal  Stroboscope  will  assist 
in  maintaining  pre-war  quality  of  recording  and 
reproducing  equipment  in  true  pitch  and  tempo. 
Universal  Microphone  Co.,  pioneer  manufacturers 
of  microphones  and  home  recording  components 
OS  well  as  Professional  Recording  Studio  Equip- 
ment, takes  this  means  of  rendering  a  service  to 
the  owners  of  phonograph  and  recording  equip- 
ment. After  victory  is  ours  — dealer  shelves  will 
again  stock  the  many  new  Universal  recording 
components  you  have  been  waiting  for. 


UNIVERSAL 
MICROPHONE  CO. 

INGLEWOOD,  CALIFORNIA 


AUGUST  21 

Cincinnati  Times  Star  Co.,  Cincinnati — 
Placed  in  pending  file  application  for  new 
FM  station. 

Palladium  Pub.  Co.,  Benton  Harbor,  Mich. 
— Same. 

Racine  Broadcasting  Corp.,  Racine,  Wis. 

— Same. 

Seaboard  Radio  Broadcasting  Corp.  Phil- 
adelphia— Placed  in  pending  file  application 
for  new  commercial  television  station. 

Tlie  Travelers  Broacasting  Service  Corp., 
Hartford,  Conn, — Placed  in  pending  file  ap- 
plication for  CP  change  frequency,  service 
area,  and  install  new  transmitter  and  an- 
tenna. 

AUGUST  22 
Murfreesboro  Broadcasting  Co.,  Murfrees- 
boro,   Tenn.-- Granted   petition   to  dismiss 
v/ithout  prejudice  application  for  CP  new 
station. 

WACO  Waco,  Tex.— Granted  motion  for 
continuance  of  hearing  now  set  for  Sept, 
11  to  Oct,  11, 

WSAR  Fall  River,  Mass.— Granted  motion 
to  accept  as  part  of  record  in  hearing  on 
application  for  vol.  assgn.  license.  Exhibits 
A  and  B  ;  opened  record  and  these  exhibits 
made  part  of  record,  conditions. 

Valley  Broadcasting  Co.,  Pomona,  Cal. — 
Granted  petition  for  leave  to  amend  appli- 
cation for  CP  and  removed  from  hearing 
docket  application  as  amended. 

WORL  Boston — Granted  petition  for  con- 
tinuance of  hearing  now  set  for  Aug.  24 
to  Sept.  11. 

Washtenaw  Broadcasting  Co.,  Ann  Arbor, 
Mich. — Granted  petition  for  continuance  of 
hearing  now  set  for  Aug.  25  to  Sept.  2.5. 

Columbia  Broadcasting  System,  New  York 
— Granted  extension  of  authority  transmit 
programs  to  CFRB,  CKAC  and  other  CBC 
stations   for   period   9-15-44   to  9-15-45. 

Southern  Tier  Radio  Service,  Binghamton 
Press  Co.,  Binghamton  Broadcasting  Co., 
Binghamton,  N.  Y. — Designated  for  consoli- 
dated hearing  applications  for  CP  new 
standard  station. 

WRAL  Raleigh,  N.  C. —Denied  without 
prejudice  petition  for  reinstatement  and 
grant  of  application  for  CP  change  fre- 
quency, increase  power;  denied  request  for 
special  service  authorization  operate  on 
850  kc  250  w  unlimited  for  period  ending 
4-1-45. 

WNBZ  Saranac  Lake,  N.  Y.  Granted 
vol.  transfer  control  by  transfer  250  sh 
(100%)  from  Cai-1  F.  Woese  to  John  F. 
Grimes  for  $2,400;  set  aside  assignment  for 
hearing  on   renewal  application. 

WFPG  Atlantic  City,  N.  J.  Granted  vol. 
transfer  control  by  transfer  100%  issued 
and  outstanding  stock  from  present  21 
stockholders  to  John  J.  Laux,  Richard 
Teitlebaum,  Myer  Wiessenthal,  Alex  Teitle- 
baum,  Louis  Berkman,  Jack  N.  Berkman, 
Charles  C.  Swaringen,  Joseph  Troesch  and 
Johnv  L.  Meridian  for  $83,775. 

KSUB  Cedar  City,  Utah^Granted  trans- 
fer control  by  transfer  1,256  sh  (50.2%) 
from  Leland  M.  Perry  to  Radio  Sei"vice 
Corp.  of  Utah  for  $5,061. 

WLAW  Lawrence,  Mass. — Granted  ac- 
quisition of  control  by  transfer  337  sh 
(56.17%)  from  Irving  E.  Rogers,  Harold 
B.  Morrill  and  National  Shawmut  Bank 
of  Boston,  executors  under  will  of  Alexander 
H.  Rogers,  to  Irving  E.  Rogers  for  $26,- 
687.03. 

WLW  Cincinnati — Granted  license  re- 
newal, 

WGBF-WEOA  Evansville.  Ind.— Desig- 
nated for  hearing  petition  requesting  find- 
ing that  multiple  ownership  rule  is  not  ap- 
plicable; designated  for  hearing  WGBF  li- 
cense renewal  application. 

Ewing  Broadcasting  Co.,  Jackson,  Miss. — 
Granted  application  for  CP  new  standard 
station,  1490  kc  250  w  unlimited. 

Birney  Imes  Jr.,  Meridian,  Miss. ;  Missis- 
sippi Broadcasting  Co.,  Jackson  and  Macon, 
Miss. — Denied  petition  requesting  FCC  to 
reconsider  action  designating  for  hearing 
application  of  Birney  Imes  Jr.  for  new 
standard  station  and  requesting  grant  of 
same;  designated  Imes  application  for  con- 
solidated hearing  with  applications  of  Mis- 
sissippi Broadcasting  Co.  for  new  standard 
stations. 

WOPI  Bristol,  Tenn. — Designated  for 
hearing  application  for  CP  change  operat- 
ing assignment. 

WHB  Kansas  City — Adopted  order  re- 
1  opening  record  for  further  hearing  re  ap- 
plication for  CP  change  operating  assign- 
ment. 

WTCN      Minneapolis  —  Adopted  order 
reopening  record  for  further  hearing  re  ap- 
plication for  CP  change  operating  assign- 
'  ment. 


Tentative  Calendar  .  . 

Utica  Observer  Dispatch,  Utica,  N.  Y. 
CP  new  standard  station  (Aug.  28). 
Midstate    Radio   Corp.,    Utica,    N.  Y. 

Same. 


WABl  Bangor,  Me. — Adopted  order  grant- 
ing petition  for  leave  to  amend  applica- 
tion for  mod.  CP  so  as  to  request  910  kc 
1  kw  unlimited  DA-N;  cancelled  hearing 
heretofore  scheduled;  granted  mod.  CP  sub- 
ject to  condition  that  5  kw  will  be  re- 
quested when  equipment  becomes  available  : 
granted  petition  to  reconsider  and  grant  li- 
cense renewal  application,  license  to  ex- 
pire 2-1-45. 

KALE  Portland,  Ore. — Granted  trans- 
fer control  from  C.  W.  Myers  and  Mrs. 
Josephine  Hunt  to  Journal  Pub.  Co.  thru 
transfer  800  sh  (66-2/3%)  in  consideration 
of  transfer  to  Mr.  Myers  and  Mrs.  Hunt, 
share  alike,  of  2550  sh  (25%)  of  Class  A 
voting  stock  and  250  sh  (25%)  Class  B 
non-voting  common  stock  of  KOIN,  ovv'ned 
by  Journal  Pub.  Co. 

KAVE  Carlsbad,  N.  M.— Granted  vol. 
assgn.  license  from  Barney  Hubbs,  A.  J. 
Crawford,  Jack  Hawkins,  Harold  Miller  d/b 
Carlsbad  Broadcasting  Co.  to  Carlsbad 
Broadcsting  Corp.  for  $22,000. 

WSAI  Cincinnati — Granted  vol.  assgn. 
license  from  Crosley  Corp.  to  Marshall  Field 
for  $550,000. 

WEMP  Miilwaukee — Granted  vol.  assgn. 
license  from  Glenn  D.  Roberts,  Melva 
F.  Roberts,  Wellwood  Nesbit,  Robert  M. 
LaFoUette  Jr..  Evalyn  H.  Dolph,  Hope  D. 
Petty,  Leo  T.  Crowley  and  James  E, 
Markham  d/b  Milwaukee  Broadcasting  Co. 
to  Glenn  D.  Roberts,  Melva  F.  Roberts. 
Wellwood  Nesbit,  Robert  M.  LaFollette  Jr.. 
Evelyn  H.  Dolph.  Hope  D.  Pettey  and 
Rachel  Young  LaFollette  d/"b  Milwaukee 
Broadcasting    Co.    for  $12,500. 

KJBS  San  Francisco  —  Granted  vol. 
assgn.  license  from  Julius  Brunton  &  Sons 
Co.  to  KJBS  Broadcasters,  a  partnership. 
No  monetary  consideration. 

WBEN  Bugalo — Granted  license  renewal 
for   period   ending  5-1-47. 

WKY    Oklahoma    City— Same. 

WAPO  Chattanooga,  Tenn. — Same. 

WCOC  Meridian,  Miss. — Same. 

WHN  New  York — Granted  license  re- 
newal   for   period    ending  5-1-45. 

WATL  Atlanta — Granted  license  re- 
newal for  period  ending  8-1-45. 

KGFX  Pierre,  S.  D.— Granted  license 
renewal  for  period  ending  5-1-46. 

WKAQ  San  Juan,  P.  R.  Same. 


Applications  . 


AUGUST  21 

National  Broadcasting  Co.,  New  York — 

Extension  of  authority  to  transmit  pro- 
grams to  CHL,  CBM  and  other  CBS  sta- 
tions for  period  beginning  9-15-44. 

National  Broadcasting  Co.,  New  York — 
Extension  of  authority  to  transmit  recorded 
programs  to  all  CBC  stations  that  may  be 
consistently  heard  in  U.  S.,  for  period  be- 
ginning 9-15-44. 

WBCM  Bay  City,  Mich.— CP  new  FM 
station,  46,100  kc,  8,157  sq.  mi.,  $40,000 
estimated  cost. 

KEEW  Brownsville,  Te.\. — Assgn,  license 
from  Eagle  Broadcasting  Co.  to  KEEW 
Ltd. 

WORD  Spartanburg,  S.  C. — Assgn.  license 
from  Spartanburg  Adv.  Co.  to  J.  M.  Bryan 
and  Smith  Davis  d/b  Spartanburg  Broad- 
casting Co. 

KGKL  San  Angelo,  Tex.— CP  new  FM 
station,  resubmitted. 

E.  Anthony  &  Sons,  Boston — CP  new 
commercial  television  station,  Channel  2. 

WOOL  Columbus,  Ohio— CP  new  FM 
station,  48,500  kc,  12,500  sq.  mi.,  $81,100 
estimated  cost. 

Moline  Broadcasting  Co.  Moline,  III. — 
CP  new  standard  station,  1230  kc  250  w 
unlimited. 

WGGA  Gainesville,  Ga. — Acquisition  of 
control  by  Charles  Smithgall  through  pur- 
chase of  20  sh  common  (11.43%)  from 
Austin  F.  Dean  (retui-ned,  incomplete). 

AUGUST  24 
Filene's  Television,  Inc.,  Boston,  Mass. — 
CP    new    FM    station,    43,100   kc,  21,709 
sq.  mi. 

WSAV  Savannah,  Ga.— CP  install  new 
transmitter,  change  1340  kc  to  630  kc,  in- 
crease 250  w  to  1  kw  D  500  w  N,  DA-N. 


Network  ^ccomfs 

All  time  Eastern  Wartime  unless indicabtd 


New  Business 

ARMOUR  &  Co.,  Chicago  (meats),  on  Oct. 
2  for  .52  weeks,  starts  Hedda  Hopper's 
Hollywood  on  CBS  stations,  Mon.  7:1.5- 
7:30  p. 11.  (EWT),  with  West  Coast  repeat, 
8:15-8:30  p.m.  (PWT).  Agency:  Foote, 
Cone  &  Belding,  Chicago. 
AMERICAN  SCHOOLS,  Los  Angeles  (cor- 
respondence), on  Aug.  5  for  13  weeks, 
started  Show  Tunes  on  2  Don  Lee  Cal.  sta- 
tions (KHJ  KDB),  Sat.  5:15-5:30  p.m. 
(PWT).  Agency:  Earl  Gulp  Co.,  Los  An- 
geles. 

TRIMOUNT  CLOTHING  Co.,  Roxbury, 
Mass.  (Clipper  Craft  Clothes),  on  Sept.  24 
for  13  weeks  starts  Dorothy  Thompson  on 
177  Blue  stations.  Sun.  8:15-8:30  p.m. 
(repeat  11:15  p.m.).  Agency:  Emil  Mo- 
gul  Co.,   N.  Y. 

WILSHIRE  OIL  Co.,  Los  Angeles  (in- 
stitutional), on  Sept.  2  for  52  weeks  starts 
That's  a  Good  Idea  on  5  CBS  Cal.  sta- 
tions. Sat.  6:30-6:45  p.m.  (PWT).  Agen- 
cy: Dan  B.  Miner  Co.,  Los  Angeles. 
ALLEGHENY  Ludlum  Steel  Corp.,  Brack- 
enridge.  Pa.  (institutional),  on  Oct.  1 
starts  Steel  Horizons  on  undetermined 
number  of  MBS  stations.  Sun.  9-9:30 
p.m.,  plans  to  discontinue  Sept.  23  Mother 
and  Dad  on  40  CBS  stations.  Sat.  5:30-6 
p.m.  Agency :  Walker  &  Downing,  Pitts- 
burgh. 

SCRIPTO  MFG.  Co.,  Atlanta  (pencils  & 
leads),  on  Sept.  17  for  13  weeks  starts 
George  Hix,  commentator,  on  190  Blue 
stations.  Sun.  1:15-1:30  p.m.  Agency: 
Tucker  Wayne  &  Co.,  Atlanta. 
ELECTRIC  LIGHT  &  Power  Companies, 
New  York  (institutional),  on  Sept.  20 
starts  Electric  Hour  with  Nelson  Eddy 
on  133  CBS  stations,  Wed.  10:30-11  p.m. 
Agency:  N.  W.  Ayer  &  Son,  N.  Y. 

Renewal  Accounts 

MODERN  FOOD  PROCESS  Co.,  Phil- 
adelphia (Vigt's  Philadelphia  Scrapple), 
on  Sept.  10  for  52  weeks  renews  The 
Little  Betsy  Ross  Girl  on  8  NBC  stations. 
Sun.  11:45-12  Noon.  Agency:  Clements 
Co.,  Philadelphia. 

MILES  LABS.,  Elkhart,  Ind..  on  Sept.  24 
renews  Quiz  Kids  and  on  Sept.  25  Lum. 
and  .Abner.  Quiz  Kids  is  on  140  Blue  sta- 
tions, Sunday  6:30-7:00  p.m.  (CWT)  and 
Lum  and  Abner  will  be  heard  over  124  Blue 
stati  ons,  Mon.  thru  Fri.  7 : 15-7 : 30  p.nn. 
(CWT).  Agency:  Wade  Adv.,  Chicago. 
WANDER  Co.,  Chicago  (Ovaltine),  on 
Sept.  25  renews  Capt.  Midnight,  Mon.  thru 
Fri.  4:45-5:00  p.m.  (CWT)  on  85  Blue 
stations.  Agency:  Hill-Blackett  Co.,  Chi- 
cago. 

ELECTRIC  AUTO-LITE  Co.,  Toledo  (in- 
stitutional), on  Sept.  19  for  13  weeks  re- 
news Everything  for  the  Boys  on  128  NBC 
stations,  Tues.  7 :30-8  p.m.,  with  West 
Coast  transcribed  repeat,  9-9:30  p.m. 
(PWT).  Agency:  Ruthrauff  &  Ryan,  N.  Y. 
W.  A.  SHEAFFER  PEN  Co.,  Fort  Madi- 
son, la.,  on  Sept.  17  for  52  weeks  re- 
news World  News  Parade  on  130  NBC 
stations,  Sun.  3:3:30  p.m.  Agency:  Rus- 
sel   M.  Seeds    Co.,  Chicago. 


Macon  Telegraph  Pub.  Co.,  Macon,  Ga. — 

CP  new  FM  station.  46,700  kc,  12,000  sq. 
mi.,  $100,000  estimated  cost. 

Greater  Peoria  Radio-broadcasters  Inc.. 
Peoria,  111. — CP  new  standard  station.  12S0 
kc  250  w  unlimited. 

KCMO  Kansas  City,  Mo.— Mod.  CP  au- 
thorizing power  increase  and  ground 
changes  for  extension  completion  date 
from  9-4-44  to  12-5-44. 

AUGUST  25 
Home  News  Pub.  Co.,  New  Brunswick. 

N.  J.— CP  new  FM  station,  49,900  kc,  3,420 
sq.  mi.,   $46,000  estimated  cost. 

The  Evening  Leader,  Corning,  N.  Y. — 
CP  new  FM  station,  49,700  kc,  5,213.7  sq. 
mi.,  $21,360  estimated  cost. 

The  Advocate  Printing  Co.,  Newark,  O. 
—CP  new  FM  station,  45,700  kc,  $80,000 
estimated  cost. 

National  Broadcasting  Co.,  Cleveland — 
CP  new  commercial  television  station, 
Channel  1,  amended  to  specify  ESR  8,120. 
change  antenna,   specify  transmitter  site. 

Courier  Broadcasting  Service  Inc..  Bir- 
mingham, Ala. — CP  new  standaid  sta- 
tion, 1260  kc  250  w  unlimited. 

WRBL  Columbus,  Ga. — CP  install  new 
synchronous  amplifier  250  w. 

Robert  W.  Rounsaville.  Cleveland,  Tenn. 
-  CP  new  standard  station,  1450  kc  250  w 
unlimited. 
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UJCLO 


Serving  a  Diversified  Market  Without  Parallel  in  the  U.  S. 


Dairying-Income 

Located  in  the  very  heart  of  the  nation's  rich  dairy  and  Swiss  cheese 
center,  WCLO's  market  has  16,000  of  the  best  dairy  farms  in  the 
U.  S.  with  an  "Effective  Buying  Income"  in  farm  dollars  of  $60,- 
320,000.  Close  to  90%  of  these  farms  are  served  with  electric  power; 
92%  have  radios;  all  offer  a  tremendous  post  war  market  for  types 
of  consumer  goods. 
Vacation  Area 

Because  Southern  Wisconsin  has  been  endowed  with  a  myriad  of 
lakes  and  other  recreational  advantages,  WCLO's  market  has  become 
a  mecca  for  vacationers  from  nearly  every  state.  It  is  estimated  that 
over  6,000,000,  or  twice  our  State's  normal  population,  come  into 
Wisconsin  yearly.  A  "vacation  hungry"  horde  of  war  workers  and  re- 
turning veterans  will  find  Southern  Wisconsin's  "Land  of  Blackhawk" 
a  real  haven  of  rest. 
Twin  City  Market 

WCLO  serves  the  only  Wisconsin  county  boasting  two  important 
cities.  Beloit  and  Janesville  with  a  combined  population  of  52,000 
are  within  a  7-miIe  radius  of  WCLO's  transmitter.  Programs  origi- 
nating from  each  of  these  cities  and  complete  local  news  coverage 
assure  advertisers  of  the  lion's  share  of  the  potential  audience.  Both 
cities  are  growing  and  expanding  toward  each  other. 
Diversified  Industry 

C.  E.  D.  surveys  made  among  the  industries  in  WCLO's  area  reveal 
that  more  people  will  be  employed  in  the  post  war  period  than  dur- 
ing the  war.  Fairbanks,  Morse  &  Co.,  Beloit's  major  industry,  is  the 
first  to  go  into  post  war  production  with  its  first  Diesel  locomotives 
delivered  to  RR  officials  August  8.  Other  industries,  long  established 
in  WCLO's  market,  are  ready  for  quick  conversion  to  peacetime  goods. 
The  average  weekly  industrial  wage  is  $51.56,  ranking  high  among 
Wisconsin  cities.  WCLO  area  is  the  home  of: 
Parker  Pen  Co.  Moe  Bros.  Borg  Industries 

Cfievrolet-G.  M.  Plant         Freeman  Shoe  Warner  Electric  Brakes 

Rock  River  Woolen         Taylor  Freezer  Baker  Manufacturing 

Oilman  Engineering         James  Manufacturing 
Sta-Rite  Products  B.  P.  Yates  Co. 

(Space  limits  complete  listing.) 


Mills 

Highway  Trailer  Co 


Newspaper  AfFiliation 

The  Gazette  Printing  Company,  publisher  of  the  Janesville  Daily 
Gazette,  owns  and  operates  WCLO.  The  newspaper  has  an  ABC  net 
paid  circulation  of  17,230  as  of  August  1,  1944,  which  with  the 
exception  of  Beloit  and  Northern  Illinois  covers  the  station's  primary 
area.  All  programs  sustaining  and  commercial  are  publicized  in  ad- 
vance. News  releases,  photos  and  exploitation  copy  are  published  in 
advance  of  new  radio  campaigns  thus  providing  advertisers  with  a 
ready-built  audience. 

Audience-Coverage 

WCLO's  primary  market  boasts  57,181  families  with  53,928  radio 
sets.  Janesville  and  Beloit  are  the  shopping  centers  of  this  3  5 -mile 
radius  comprising  36  cities  and  towns.  The  Gazette  staff  of  85  South- 
ern Wisconsin  news  correspondents  feed  all  local  news  to  both  the 
newspaper  and  radio  station.  Remote  broadcasts  of  special  events, 
pickups  from  spots  in  the  famous  "Land  of  Blackhawk"  resort  region 
and  rural  programs  keep  the  audience  tuned  to  WCLO. 

Educational  institutions 

The  fine  school  systems,  colleges  and  nearby  University  of  Wiscon- 
sin are  responsible  for  a  very  minimum  percentage  of  illiteracy  (less 
than  of  1  % ) .  Janesville's  school  system  is  recognized  throughout 
the  country  as  is  its  city  manager  form  of  government.  Educational 
institutions  within  WCLO's  primary  area  are  Beloit  College,  Milton 
College,  Whitewater  State  Teachers  College  and  the  Wisconsin 
School  for  the  Blind. 
Population-Income 

WCLO's  primary  area  has  a  population  of  201,000  consumers  with 
an  "effective  buying  income"  of  over  $182,000,000.  Retail  sales  were 
$97,145,300  with  the  difference  representing  liquidation  of  debts, 
purchase  of  War  Bonds  and  other  savings  which  will  pour  forth  after 
the  war  to  create  a  tremendous  local  demand  for  merchandise  and 
equipment.  The  "effective  buying  income"  in  Janesville  is  placed  at 
$1,236,  a  figure  well  above  the  $1,103  per  person  in  the  nation  and 
the  $1,071  of  Wisconsin. 

*  Source  1940  U.  S.  census  of  Business,  1942  Sales 
Management  Survey  of  Buying  Power  of  May  10,  1943. 
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Help  Wanted 


Transmitter  and  control  operator  for  250- 
watt  station  located  in  Indiana.  Salary 
open.  State  education,  experience  and 
enclose  a  snapshot.  Box  544,  BROAD- 
CASTING. 

Transmitter  Engineer  for  3  KW  Mi.hvttt 
station.  Must  hold  Radiotelephone  First 
Class  license.  Salary  $45.00  per  week. 
Also,  control  room  operator.  Salary  $40 
per  week.  State  experience  and  educa- 
tion, and  enclose  a  snapshot.  Box  546, 
BROADCASTING. 

If  You  Are  a  mail  pull  announcer  £:nd 
want  a  position  with  a  Midwest  NBC 
station  handling  some  of  the  better  mail 
accounts  here  is  an  opportunity  to  secure 
a  permanent  position  with  opportunity 
for  advancement.  Applicant  must  be  ex- 
perienced in  handling  talent  and  ad-lib 
shows.  All  replies  confidential.  Write  full 
information  concerning  background  ex- 
perience, draft  status  and  salary  expected 
to  Box  558,  BROADCASTING. 

Wanted — First  and  third  operators,  local 
Southern  station  with  extensive  post-war 
plans.  Permanent  positions.  Give  full  de- 
tails, references,  etc.  Box  562,  BROAD- 
CASTING. 

Chief  Announcer  for  midwest  regional.  Un- 
usual opportunity  for  experienced  man 
well-gi-ounded  in  news  and  staff  work. 
Successful  applicant  must  be  sober  and 
able  to  accept  responsibility.  Make  no 
mistake.  This  is  a  good  job  for  a  good 
man.  Send  full  details  including  reference 
and  photo  to  Box  595,  BROADCASTING. 

Announcer,  versatile  and  seasoned.  Network 
traffic  and  commercial  copywriting  ex- 
perience desirable.  NBC  station  in  fair 
sized  and  pleasant  eastern  city.  Salary 
forty  dollars  plus  talent  and  overtime. 
Give  details  first  letter.  Send  photo  and 
recording.  Box  597,  BROADCASTING. 

Wanted.  Experienced  announcer  for  Ohio 
station.  Not  interested  in  training  inex- 
perienced men.  Salary,  opportunities  ex- 
cellent. Please  give  full  details  regarding 
experience.  Advise  if  audition  record 
available.  Box  600,  BROADCASTING. 

Transmitter  control  room  operator  first 
class  license.  Needed  immediately.  Duel 
network  affiliate  upstate  New  York.  Per- 
manent position  with  post  war  plans. 
State  qualifications  and  salary  required. 
Box  604,  BROADCASTING. 

Announcer — Outstanding  local  network  af- 
filiate wants  all-around  announcer  of 
proved  ability  and  experience.  Offer 
$175.00-$225.00  monthly  'depending  on 
qualifications.  Tell  everything  with  first 
letter.  Box  605,  BROADCASTING. 

Versatile  announcer — If  you  are  experienced 
and  capable  on  general  announcing  will 
start  you  at  $175.00  monthly.  If  you  are 
also  adequate  on  sports  and  some  play  by 
play  we  wiU  raise  the  ante.  Send  full 
details  with  reply.  Box  606,  BROAD- 
CASTING. 

Announcer,  capable  of  handling  early 
morning  fun  show  and  straight  announc- 
ing. A  real  opportunity  for  some  ambi- 
tious man.  Give  full  details  and  expected 
starting  salary  in  first  letter.  Write 
Box  608,  BROADCASTING. 

Wanted — Announcer  experienced  in  sports 
and  commercials.  Give  experience  and  ref- 
erences in  first  letter  of  application.  Ad- 
dress KPAC,  Drawer  511,  Port  Arthur, 
Texas. 

Announcer — Fluent  ad-lib  versatile  person- 
ality announcer  with  continuity  and  pro- 
duction ability.  KTFI,  Twin  Falls,  Idaho. 
Located  in  non-defense  farming  area 
with  post  war  stability.  Send  photo,  draft 
status.  Reference,  transcription. 

Wanted — First  class  operator,  program  di- 
rector, announcer.  Good  opportunity  for 
right  men.  Non-defense  area.  Replies  con- 
fidential. WTMC,  Ocala,  Florida. 

Announcer — An  opportunity  to  develop 
original  ideas  in  production  and  pro- 
gramming. Long  experience  not  neces- 
sary. A  permanent  position  with  oppor- 
tunity to  grow  with  a  growing  station. 
KLO,  Ogden,  Utah. 

Thoroughly  good  deal.  Wanted  two  first 
or  second  class  engineers.  Good  pay. 
Short  hours.  Pleasant  working  schedule. 
KFNF,  Shenandoah,  Iowa. 

Busy  WHEB  seeks  qualified,  all-around  an- 
nouncer, preferably  discharged  veteran, 
vTith  good  voice,  good  nature  and  gump- 
tion. Progressive  management,  with 
sound  ideas  both  today  and  tomorrow. 
Transcription,  and  your  story,  please. 
Wire  or  write  Program  Director,  WHEB, 
Portsmouth,  New  Hampshire. 
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—Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  ba  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Moga- 
zine,  870  Notional  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted  (Cont'd) 

Wanted — Transmitter  engineer  for  five 
kilowatt  regional.  Must  have  first  phone 
license.  Permanent  position  not  draft 
vacancy.  Anyone  without  previous  broad- 
cast experience  need  not  apply.  Give  com- 
plete details  first  letter.  Harold  Beckholdt, 
Chief  Engineer,  WSPA,  Spartanburg, 
South  Carolina. 

Excellent  positions  open  for  electrical, 
electronic  engineers ;  first,  second,  third 
class  radio  engineers;  production  men; 
junior,  senior  announcers;  station  execu- 
tives ;  news  editors  ;  time  salesmen;  radio 
telephone,  telegraph  operators.  Wilson 
Employment  Service,  Inc.,  Union  Com- 
merce Building,  Cleveland,  Ohio. 

Announcer-Operator  wanted.  Must  have 
first  class  radiotelephone  license  and  be 
capable  of  announcing  news  and  com- 
mercials. Give  experience,  draft  status 
and  salary  required  first  letter.  Radio 
Station  KSEI,  Pocatello,  Idaho. 

Wanted — Experienced,  capable  first  class 
engineer.  Give  full  particulars.  KTHS, 
Hot  Springs,  Arkansas. 

Wanted  at  Once.  Operator  or  operator-an- 
nouncer holding  restricted  telephone  per- 
mit. Give  experience,  draft  status  and 
salary  required  in  first  letter.  WPAD, 
Paducah,  Kentucky.  

Wanted — Chief  Engineer  for  250  watt  Blue 
Network  station.  Good  salary.  State  sal- 
ary and  experience.  Address  F.  C.  Ewing, 
WGRM,  Greenwood,  Miss.  

5  KW  Midwest  NBC  station  has  opening 
for  experienced  announcer  capable  hand- 
ling newscasts  as  well  as  straight  com- 
mercial. Applicant  must  be  draft  defer- 
red. This  is  a  permanent  position  with  go- 
ing concern  under  good  management  and 
with  excellent  post-war  opportunity  for 
advancement.  Salary  approximately  $200 
per  month.  Send  transcription  as  well 
as  letter  with  full  information  concern- 
ing background  and  experience  to  KSOO, 
Sioux  Falls,  South  Dakota.  All  replies 
considered  confidential. 

Situations  Wanted 

Play  by  play,  all  sports  :  Baseball,  football 
basketball,  hockey,  fights.  Plenty  experi- 
ence on  news,  personality  shows  and  in- 
terviews. Am  employed,  but  not  enough 
sports.  First  class  man.  Box  603,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

News  editor,  newscaster,  considerabe  press 
association  and  radio  experience;  fine 
voice  and  delivery.  Prefer  network  affi- 
liated station  on  Atlantic  seaboard.  Avail- 
able September  18;  just  past  draft  age 
limit ;  highly  recommended.  Box  607, 
BROADCASTING. 

News  Announcer — Ten  years  experience. 
Am  also  experienced  program  director. 
Will  consider  combination  job  for  right 
salary.  Prefer,  high  dry  climate  and  large 
station.  Box  609,  BROADCASTING. 

Announcer — News,  m.c,  programming.  Im- 
mediate availability  to  good  production 
station.  2  yrs.  experience.  4F.  $60  min. 
Bill  Dillner,  3748  Sheffield  Ave.,  Chicago  3. 

Available — station  manager.  8  years  radio 
experience;  now  in  fifth  year  as  station 
manager.  Age  30,  4F  draft  status,  B.  A. 
degree.  Familiar  with  all  phases  broad- 
casting including  sales,  production,  man- 
agement, continuity  and  on-the-air  work. 
Single.  Eastern  or  midwest  location  pre- 
ferred. Want  permanent  affiliation,  pre- 
ferably with  station  planning  television. 
Box  598,  BROADCASTING. 

Newspaperman  seeks  position  with  radio 
news  department.  Radio  experience  limit- 
ed. Forceful  writer  who  can  put  pep 
into  newscasts.  Years  of  experience  in 
judging  news  values.  Box  567,  BROAD- 
CASTING. 

General  or  Sales  Manager.  Eleven  years 
local,  regional  and  clear  channel  station 
operation,  writing,  announcing,  produc- 
tion, programming,  selling  and  manage- 
ment. Will  be  at  NAB  Convention.  In- 
quire at  BROADCASTING  suite  or  write 
Box  579,  BROADCASTING. 

Sales  position  with  opportunities,  perma- 
nent. Acquainted  national  accounts,  mail- 
pull.  5  years  all  phases  radio.  Young: 
college:  civic-minded,  married.  Box  594, 
BROADCASTING. 

Experienced  radio  writer  desires  New  York 
City  connection  with  advertising  agency, 
manufacturer's  advertising  division,  or 
radio  station.  New  York  University  grad- 
uate. Now  draft  free.  Weekly  salary,  $60 
to  $75.  Box  596,  BROADCASTING. 

Experienced  radio  time  salesman  desires 
change.  Draft  deferred.  Prefer  position 
with  major  market  station.  Box  599, 
BROADCASTING. 


SERVICE  DIRECTORY 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
in  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

Write  for  catalog 
THOMAS  J.  VALENTINO  INC. 
Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


United  Manufacturing  Corp. 

Division  of 
V,  S.  Recording  Co, 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  \7a.h.  6,  D.  C 
District  1640 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  Contultantt 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


YOUR  CANADIAN  distribution 

ts  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion  Sq.  Bldg. ,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


....  BERNARD  DUDLEY  .  .  . 

Fr«e  Lance  Announcer 
New  York  Philharmonic-Symphony,  Drew 
Pearson,  Alexander's  Mediation  Board,  We 
Love  &  Learn,  Linda's  First  Love,  Treasure 
Hour  of  Song,  Starlight  Serenade,  Para- 
mount News,  Transcriptions 

Radio  Registry — LAckawanno  4-1200 
Telephone   Exch. — LExinglon  2-1100 


BUY 
WAR  BONDS 


Situations  Wanted  (Cont'd) 

Announcer  recently  classified  4F.  Childhood 
leg  injury  does  not  caiise  limp.  8  years 
experience  including  Atlantic  Refining 
and  General  Mills  play  by  play  baseball, 
football,  basketball.  Available  after  Sep- 
tember 3rd.  Employers  know  of  this  ad. 
Dick  Altman,  WKAT,  Miami  Beach, 
Florida. 

Wanted  to  Buy 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect. Chicago,  Mr.  Clifford. 

Wanted  to  Buy — Have  cash  for  100  or  250 
watt  station.  Any  location  considered. 
Box  533,  BROADCASTING. 

Wanted — Full  or  part  interest  in  local  sta- 
tion. Box  589,  BROADCASTING. 

Wanted— Two  3  inch  0-3  ampere  RF  am- 
meters, internal  thermo-couple:  prefer 
Weston  model  425  with  e^lbration  cer- 
tificate.  Box  601,  BROADCASTING. 

Will  pay  cash  for  150  foot  antenna  with 
coupling  unit  and  lightning  system.  One 
frequency  monitor  and  one  modulation 
monitor.  Interested  in  all  or  part.  Box 
602,  BROADCASTING. 

Wanted  to  buy — Interesting  New  England 
AM  or  FM  station  with  or  without  serv- 
ices as  engineer.  Box  610.  BROADCAST- 
ING. 

Wanted — Communications  receiver  in  good 
condition,  similar  to  HQ-120-T.  Also  good 
quality  preselector  of  any  well  known 
make.  Wire  details  and  prices  to  WLOG, 
Logan,  W.  Va. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clifford. 

Miscellaneous 


If  you  are  looking  for  a  250-watt  trans- 
mitter I  may  be  able  to  help  you.  Box 
513,  BROADCASTING. 

Two  broadcasters,  young,  aggressive,  with 
.$10,000,  desire  additional  financial  back- 
ing in  application  for  new  station,  rural 
area  200,000  population.  One,  manager ; 
other,  chief  engineer.  Reply  stating  fuU 
details  yourself,  financial  status.  Confi- 
dential. Box  578,  BROADCASTING. 


SITUATION  WANTED 

Production  Man  Available  —  Seeks 
permanent  position  In  station  or 
agency  with  exacting  standards  of 
production.  College  degree  ...  10 
years  successful,  progressive  experi- 
ence as  musician,  announcer,  actor, 
writer  and  director  .  .  .  currently 
program  director-production  mana- 
ger of  5  KW  network  affiliate.  Draft 
classification  4-F.  Will  make  only  ad- 
vantageous, well  considered  change. 
Box  508,  Broadcasting. 


7^  SCHOOL  «^ 
RADIO  TECHNIQUE 


(America'!  Oldest  School  Devoted 
Exclusively   to   Radio  Broadcasting) 

6  Weeks'  Day  Course 

SEPTEMBER  5 

8  Weeks'  Evening  Course 

SEPTEMBER  19 

Taught  hy  Network  Profes. 
tioTutU,     for     Beginntr     4  . 
Advanced  students,  include: 
m  Announcing         •  Station  Routine 

•  Newscosfing  •  Acting 

•  Continuity  Writing  •  Diction 
m  Commentating  * 

Co-ed.  Moderata  rate*.  InquiFel 
Call  or  Write  far  Booklet  B. 


R.K.O.  BUILDINCRADiO  CITY,  N.Y. 
CIRCLE  7-0193 


BROADCASTING    •    Broadcast  Advertising 


0 


A  Cuban  affiliate  of  one  of  the  largest  United  States  manufacturers 
surveyed  Cuban  listening  habits.  And  this  is  what 
was  found:  65%  of  all  Cuban  listeners  pre- 
ferred R.  H.  C.  Cadena  Azul  programs. 
Only  15%  voted  for  those  of 
the  nearest  competitor ! 


Complete  results  ^^H^!W^^^^^  '  <  ^ 

of  the  survey 
on  file  in  the 
NewYork  office  t 


REVIEW  OF  194344  ACTIVITIES  OF  THE  NAB 


(Continued  from  page  30) 

dustry  to  many  othei-  trade  asso- 
ciations. 

JOINT  MEETINGS  WITH 
RESEARCH  COMMITTEE:  Fol- 
lowing the  rejection  by  the  Ameri- 
can Assn.  of  Advertising  Agencies 
of  the  Recommended  Standards 
for  the  Determination  of  Coverage 
Maps,  adopted  at  the  NAB  War 
Conference  in  Chicago  in  Apr. 
1943,  the  Committee  Held  a  joint 
meeting  with  the  NAB  Research 
Committee  at  Cincinnati  on  Apr. 
4,  1944,  to  examine  the  CBS  and 
NBC  methods  of  coverage  deter- 
mination. Following  this  meeting 
and  a  separate  discussion  of  the 
subject  within  the  Committee,  a 
resolution  was  adopted  expressing 
complete  confidence  in  the  studies 
then  about  to  be  undertaken  by  a 


Technical  Subcommittee  of  the 
Research  Committee. 

To  hear  the  interim  repoi't  of 
the  Technical  Subcommittee,  the 
Sales  Managers  group  again  met 
in  joint  session  with  the  Research 
Committee  in  New  York  on  Aug. 
2,  1944.  The  Sales  Managers  Exec- 
utive Committee  is  very  enthusi- 
astic about  the  recommendations 
of  the  Research  Committee  and 
equally  anxious  to  have  them  be- 
come industry  standards. 

Promotion  Activities 

CO-OPERATION  WITH 
OTHER  TRADE  GROUPS:  Dur- 
ing the  year,  the  Committee  held 
two  joint  luncheons  with  the  time- 
buyers  subcommittee  of  the  Amer- 
ican Assn.  of  Advertising  Agen- 
cies. At  the  second  of  these,  the 
AAAA  group  presented  recommen- 
dations for  the  preparation  of  a 


standard  rate  card  format,  which 
would  list  all  of  the  radio  station 
rates  in  complete  detail.  This  sub- 
ject will  be  studied  by  the  Direc- 
tor in  the  near  future,  and  the 
Committee  is  expected  to  develop 
standards  for  presentation  to  the 
industry.  In  addition  to  the  par- 
ticipation of  this  group  in  the 
NRDGA  Sales  Promotion  Clinic 
at  Cincinnati,  executives  of 
NRDGA  have  met  with  the  Com- 
mittee from  time  to  time  to  ex- 
plore the  further  development  of 
retail  radio  advei-tising. 

PROMOTION  OF  BROADCAST 
ADVERTISING:  During  the  year 
the  Committee  as  a  whole,  as  well 
as  individual  members,  actively 
promoted  the  increased  use  of 
broadcast  advertising  by  many 
logical  trade  groups  and  indus- 
tries. Formal  resolutions  adopted 


TODAY  AND  TOMORROW 


ON 


WCSG 


TODAY  WC SC  serves  Charleston, 
as  it  has  for  14  years,  with  a  well- 
balanced  schedule  of  the  best  in 
radio.  Serves  more  of  Charles- 
ton's husky  audience  than  any 
other  radio  station  in  town. 


TOMORROW  WCSC  will  con- 
tinue  serving  the  Charleston,  S.C., 
market . . .  ranked  as  A-1*  in  its 
prospects  for  retaining  war-time 
business  gains ...  after  the  war! 

*  Survey  by  Dr.  Hauser,  Bureau  of  Census 


Represented  Nationally  by  Free  &  Peters 


Charleston,  S.C. 

COLUMBIA 
NETWORK 
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by  the  Committee  urged  network, 
national  spot  and  local  adver- 
tisers to  eliminate  so-called  "cow- 
catcher" and  "hitch-hike"  an- 
nouncements; urged  stations  to 
restrict  the  number  and  length  of 
announcements  in  participating 
programs  to  improve  showmanship 
and  listenership ;  urged  stations  to 
adhere  closely  to  the  NAB  Code 
of  Ethics  on  length  of  commercial 
continuity,  especially  in  the  case 
of  five-minute  programs,  and  urged 
stations  to  discourage  and  ulti- 
mately to  deny  to  network,  national 
spot  and  local  advertisers  the 
privilege  of  calling  attention  on 
one  program  to  another  program 
on  a  competing  station  or  network. 

PROMOTION  OF  THE  AMER- 
ICAN SYSTEM  OF  BROAD- 
CASTING: The  experience  of  sev- 
eral Committee  members  in  the 
presentation  of  the  Retail  Promo- 
tion Plan  and  the  report  of  the 
annual  meeting  of  the  Institute  for 
Education  by  Radio  at  Ohio  State 
U.,  Columbus,  clearly  indicated 
the  need  and  opportunity  for  more 
widespread  promotion  of  the  Amer- 
ican system  of  broadcasting.  To 
achieve  that  goal,  the  Committee 
passed  unanimously  two  formal 
resolutions,  addressed  to  the  NAB 
Board  of  Directors.  The  first  re- 
quested the  Board  to  appoint  a 
committee,  consisting  of  members 
of  both  the  Sales  Managers  Exec- 
utive Committee  and  the  Public 
Relations  Committee  to  investigate 
the  possibility  of  making  a  talk- 
ing motion  picture  or  some  other 
suitable  presentation  to  tell  the 
story  of  broadcasting  and  broad- 
cast advertising.  The  other  re- 
quested the  Board  to  plan  to  par- 
ticipate in  all  institutes  or  meet- 
ings having  for  their  purpose  edu- 
cation by  radio,  to  the  end  that  the 
American  system  of  broadcasting 
is  fairly  and  fully  explained. 

CONTINUING  DISCOUNT 
CLAUSE:  In  accordance  with  in- 
structions from  the  NAB  Board 
of  Directors,  at  its  meeting  in  Chi- 
cago immediately  follovdng  the 
NAB  War  Conference  in  Apr. 
1943,  the  Committee  has  given  ex- 
tended consideration  to  the  pro- 
posal for  the  inclusion  of  a  so- 
called  continuing  discount  clause 
in  the  NAB-AAAA  Standard  Con- 
tract for  Station  Facilities.  As  a 
result  of  these  discussions  and  in- 
vestigations, the  following  clause 
was  accepted  unanimously  by  the 
Committee  and  referred  to  the 
Board  for  further  action: 

If  this  contract  is  renewed  for  identical 
service,  without  interruption,  beyond  a 
fifty-two  (52)  week  period,  the  same  earned 
rate  will  be  allowed  for  the  duration  of  such 
extended,  continuous  service  as  the  rate 
earned  for  the  original  fifty-two  (52) 
week  term.  This  provision  shall  not  apply, 
however,  for  more  than  fifty-two  (52) 
weeks  from  the  effective  date  of  any  revi- 
sion of  rates  or  discounts. 

At  the  meeting  of  the  Board  in 
Washington  in  May,  the  proposed 
clause  was  approved  and  referred 
to  the  membership  for  action  at 
the  NAB  Executives  War  Confer- 
ence. 

Following  the  NAB  War  Con- 
ference in  Apr.  1943,  during  which 
a  preliminary  meeting  of  small 
market  station  managers  was  held, 
the  President  of  NAB  appointed 
{Continued  on  page  17 U) 
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INSISTED 


THAT  WIBX  AWARD 


SUPER  PUBLIC  SERVICE 


THE  BILLBOARD  IN  ITS  ISSUE  OF  JULY  29,  1 944  USED  THE  ABOVE  PARAGRAPH  IN  ITS 
AWARDS  CITATION— REASONS  WHY,  AND  WE  AT  WIBX  SINCERELY  APPRECIATE 
THIS  SIGNAL  HONOR  FOR  A  SERVICE  SO  WILLINGLY  GIVEN  TO  ITS  CLIENT,  THE 
SOCONY-VACUUM  OIL  COMPANY,  SPONSORS  OF  MOBILGAS  NEWS  ON  ITS  AIR- 
WAYS FOR  THE  PAST  SIX  YEARS,  AND  SAYS  JUST  "THANK  YOU"  TO  THE  JUDGES 


Miss  Linnea  Nelson— of  j.  walter  Thompson  company 

Frank  Silvernail'"'OF  batten  barton  durstine  &  osborn,  inc. 
Carlos  Franco-"  OF  young  &  rubicam,  inc. 


LOU  FRANKEL,  radio  editor  of  billboard,  and  ROBERT  SEIDEL,  PROMOTION 

MANAGER  OF  THIS  SURVEY 


COVERING  A  MAYORALTY  ELECTION" 


AND  TO 


1230  K.C. 


WIBX 


The  Voice  of  the  Mohawk  Valley' 
Utica,  N.  Y. 


Margaret  Potter  Bowen,  President 


Helen  Wood,  Rep.  in  N.  Y. 


Nathan  Winston  Cook, 
Nat'l.  Sales  &  Mdse.  Mgr. 
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(Continued  from  page  172) 
a  Small  Market  Stations  Commit- 
tee, including  Marshall  H.  Pengra, 
KRNR  Roseburg,  Ore.,  chairman; 
James  R.  Curtis,  KFRO  Longview, 
Tex.;  Robert  T.  Mason,  WMRN, 
Marion,  0.;  Fred  Schilplin,  KFAM 
St.  Cloud,  Minn.;  William  B. 
Smullin,  KIEM  Eureka,  Cal.; 
James  W.  Woodruff  Jr.,  WRBL 
Columbus,  Ga.  Before  attending 
the  first  meeting  in  Washington  on 
June  9  and  10,  1943,  members  of 
the  Committee  queried  other  small 
market  station  managers  in  their 
areas  and  urged  them  to  report  on 
their  problems.  After  examining 
the  many  problems  reported  by 
these  station  executives,  the  Com- 
mittee concluded  that  there  were 
•three  basic  difficulties:  (1)  Lack 
of  new  revenue.  (2)  Lack  of  man- 
power. (3)  Need  for  full  exploita- 
tion of  small  market  potentials. 

To  solve  the  first  problem,  the 
Committee  requested  NAB  to 
study  the  possibility  of  group  sell- 
ing of  small  market  stations.  The 
second  problem  is  extremely  diffi- 
cult because  small  stations  have 


long  served  as  preparatory  schools 
for  the  personnel  of  larger  sta- 
tions and  networks.  But,  the  source 
of  new  personnel  for  small  stations 
has  virtually  disappeared  through 
the  operation  of  the  Selective 
Service  Act. 

The  Committee  recommended  a 
two-fold  approach  to  the  third 
problem.  It  urged  every  small  mar- 
ket station  to  key  its  program- 
ming to  the  tempo  of  the  commu- 
nity in  which  it  is  located,  to  the 
end  that  the  station  becomes  an 
integral  part  of  the  life  of  the 
community.  When  that  goal  is  ac- 
complished it  is  the  further  re- 
sponsibility of  the  station  to  see 
that  news  of  its  service  to  the  com- 
munity, together  with  mai'ket  data 
on  its  coverage,  is  constantly  and 
completely  exploited. 

A  small  market  station  was 
defined  as  one  in  a  community  of 
less  than  50,000  population  and 
operating  with  less  than  5,000  w 
power.  Using  this  definition  as  a 
base,  Howard  S.  Frazier,  NAB 
Director  of  Engineering,  calculated 
the    mechanical    coverage,  while 


Paul  F.  Peter,  NAB  Director  of 
Research,  estimated  the  market 
data  for  the  379  so-called  small 
market  stations.  The  Committee 
has  decided  to  present  this  detailed 
study  at  the  NAB  Executives  War 
Conference. 

The  Committee  also  explored 
developments  in  FM  and  television 
as  they  are  likely  to  affect  small 
market  stations.  To  gain  a  com- 
prehensive picture  of  this  problem, 
the  Committee  met  with  James 
Lawrence  Fly,  Chairman  of  the 
FCC.  Although  the  Committee  had 
discussed  at  some  length  the  ad- 
visability of  a  Small  Market  Sta- 
tions Director  on  the  NAB  staff, 
it  decided  to  defer  a  request  for 
such  representation  until  a  later 
date. 

Other  Activities 

ASSISTANT  DIRECTOR  OF  RE- 
TAIL RADIO  ADVERTISING  :  Un- 
der a  supplementary  budget  approved 
by  the  NAB  Board  of  Directors  and 
President  Ryan  at  a  meeting  in  Wash- 
ington in  May,  an  assistant  director 
of  broadcast  advertising  will  shortly 
be  employed  to  concentrate  on  the  fur- 


ther development  of  retail  radio  adver- 
tising. 

COOPERATION  WITH  NRDGA: 
Through  the  generous  c-ooperation  of 
the  National  Retail  Dry  Goods  Assn., 
the  Retail  Promotion  Plan  received 
the  enthusiastic  and  unanimous  en- 
dorsement of  the  Board  of  Directors 
of  the  Sales  Promotion  Division.  Real- 
izing the  growing  interest  of  depart- 
ment store  and  other  leading  retail 
executives  in  the  use  of  broadcast  ad- 
vertising, the  Director  has  continuous- 
ly tried  to  build  increasingly  valuable 
contacts  with  this  important  trade 
association.  Perhaps  the  following 
statement  from  Llewellyn  Harries, 
Manager  of  the  Sales  Promotion  Divi- 
sion of  NRDGA,  sums  up  the  results 
of  this  cooperation : 

The  Sales  Promotion  Division  of  NRDGA 
will  send  out  10  times  each  year  to  its  mem- 
bers and  to  the  members  of  the  National 
Assn.  of  Broadcasters  a  new  magazine  to 
be  called  Promotion  Exchange.  This  pub- 
lication will  have  all  of  the  pertinent  in- 
foi-mation  of  that  month  regarding  out- 
standing radio  programs  now  being  used 
by  different  stores  throughout  the  country. 

NRDGA  ADVERTISING 
SCHOOL :  One  of  the  most  important 
projects  ever  undertaken  to  educate  re- 
tail advertising  personnel  and  dis- 
charged service  men  on  the  fundamen- 
tals of  advertising  is  being  sponsored 
jointly  by  the  Newspaper  Advertising 
Executives  Assn.,  Life  magazine,  the 
Xeio  York  Times,  Metro  Associated 
Services  and  the  NAB.  The  school  will 
be  presented  in  any  community  where 
the  advertising  manager  of  a  depart- 
ment store,  the  advertising  manager  of 
a  newspaper  and  the  sales  manager  of 
a  radio  station  get  together  and  ar- 
range for  a  series  of  six  4-hour  classes. 
Each  student  will  be  supplied  with  a 
comprehensive  textbook  on  retail  ad- 
vertising. 

DISTRICT  MEETINGS:  In  com- 
pany with  Mr.  Arney  and  Williard  D. 
Egolf,  NAB  Director  of  Public  Rela- 
tions, the  Director  attended  eight  of 
the  nine  District  meetings,  starting  in 
Indianapolis  on  Feb.  1  and  concluding 
in  New  York  on  March  3.  For  this 
series  of  meetings,  two  booklets  were 
prepared.  One  contained  the  following 
charts :  "Radio  Sets  in  Use  in  the 
United  States",  "Growth  of  Broadcast 
Advertising",  "Growth  of  National 
Advertising",  "Growth  of  Local  Ad- 
vertising". The  other  booklet  con- 
tained eight  suggested  topics  for  dis- 
cussion at  the  sales  managers  sessions 
held  in  conjunction  with  these  District 
meetings.  In  all  of  the  districts,  these 
sales  sessions  were  held  as  a  part  of 
the  general  meeting. 

SALES  CONTACTS  :  Through  con- 
tacts already  established,  as  well  as 
those  newly  developed,  the  Director 
has  continued  the  campaign  to  gain 
greater  recognition  of  broadcast  adver- 
tising in  fields  in  which  the  medium  is 
used  to  only  a  limited  extent. 

REPRINTS  :  By  reading  the  adver- 
tising, broadcasting  and  retailing  trade 
publications  as  frequently  as  possible, 
the  Director  has  endeavored  to  keep  in 
touch  with  developments  in  those  fields 
affecting  broadcast  advertising. 

TALKS :  Since  the  last  Annual  Re- 
port, the  Director  has  delivered  talks 
on  broadcasting  or  broadcast  advertis- 
ing before  the  retail  advertising  class 
of  Ohio  State  U.,  the  Assn.  of  Women 
Directors  at  the  Institute  for  Educa- 
tion by  Radio,  the  Denver  Advertising 
Club,  the  Publicity  Club  of  New  York, 
the  Graphic  Arts  Assn.  of  Washing- 
ton, the  Sales  Promotion  Luncheon  at 
the  NRDGA  Annual  Convention,  the 
Annual  Convention  of  the  National 
Men's  Wear  Assn.,  the  Sales  Man- 
agers Club  of  Rochester  and  the  Ra- 
dio Executives  Club  of  Toronto. 

COOPERATION  WITH  OTHER 
TRADE  GROUPS:  Since  the  NAB 
War  Conference  last  year,  the  Direc- 
tor has  continued  the  efforts  begun 
earlier  to  cooperate  with  and  enlist  the 
active  support  of  various  trade  asso- 
ciations and  groups  in  the  promotion 
of  broadcast  advertising.  In  addition, 

{Continued  on  page  176) 


IT  TAKES  KNOW-HOW  AND  PRESTIGE 


TO  SELL  even  in  this  market — WBIG  centers  the 
richest  and  most  populous  area  in  all  the  southeast. 

5000  W.     WBIG  CBS 


GREENSBORO,  N.  C. 

Represented  by  Hollingberry 
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OUTHERN 


C  A  L  I  F  0  R  N  I  A'S 


LEADING  INDEPENDENT 


NEWS 


Naturally,  news-minded  Southern  Californians  dial  KMPC  — for 
NEWS  on  the  hour  every  hour  —  nineteen  times  a  day. 

KMPC  has  its  own  exclusive  News  Department  of  writers, 
editors,  and  newscasters;  direct  U.  P.  and  A.  P.  Wire  service;  its 
own  Washington  News  Bureau  and  an  exclusive  arrangement 
with  the  Los  Angeles  Times  for  complete  local  coverage. 


The  New  Home  of  KMPC 
on  Radio-Row  -  Hollywood 


REPRESENTED    NATIONAllY    8Y    PAUL    H.    RAYMER  COMPANY 


G.   A.   RICHARDS,  President 


R.  O.  REYNOLDS,  Vice  Pres.  &  Gen.  Mgr 


{Continued  from  page  17 U) 

the  Director  has  prepared  several  ar- 
ticles for  advertising  trade  papers  and 
ghost-written  several  others  for  vari- 
ous publications  in  the  retail  field. 

COOPERATION  WITH  GOV- 
ERNMENT AGENCIES  AND  DE- 
PARTINIENTS:  In  active  support  of 
the  Government  program  of  vsfar  in- 
formation, the  Director  has  worlied 
closely  with  the  Office  of  War  Infor- 
mation and  the  War  Advertising  Coun- 
cil. To  i^romote  a  better  understand- 
ing of  the  part  radio  has  played  in  the 
promotion  of  the  various  war  loans, 
the  Director  served  on  the  following 
Special  Committee  to  prepare  plans 
for  the  Fourth  War  Loan  :  Irving  G. 
Abeloff,  WRVA  Richmond,  Va. ;  Stan- 
ton P.  Kettler,  WMMN  Fairmont,  W. 
Va. ;  Edward  C.  Obrist,  WFIL  Phila- 
delphia ;  Willard  D.  Egolf,  NAB, 
Washington ;  Arthur  C.  Stringer, 
NAB,  Washington. 

This  Committee  recommended  that 
quarter-hour  and  five-minute  programs 
and  announcements  of  various  lengths 
be  made  available  for  local  sponsorship. 
The  acceptance  of  this  recommenda- 
tion by  the  Treasury  Dept.  resulted 
in  a  substantial  increase  in  the  amount 
of  broadcast  advertising  devoted  to  the 
promotion  of  War  Bonds. 

In  connection  with  the  Fifth  War 
Ijoan,  the  Director  issued  a  special 
Broadcast  Advertising  Bulletin  with 
which  was  enclosed  a  Sales  Portfolio 
to  help  radio  stations  sell  local  adver- 
tisers on  the  use  of  broadcast  adver- 
tising in  support  of  the  nationwide 
drive  to  sell  Bonds. 

Other  contacts  have  included  the 
FCC,  F.ederal  Trade  Commission  and 
Dept.  of  Commerce.  Several  execu- 
tives of  the  last-named  department 
supplied  valuable  information  in  con- 
nection with  special  activities  of  this 
department. 

WAC  RECRUITMENT  ADVER- 
TISING: Having  learned  that  the 
War  Dept.  had  appropriated  approxi- 


ENGINEERING 

Hoivard  S.  Frazier,  Director 


WARTIME  operation  has  now  be- 
come what  we  might  call  the  nor- 
mal practice  instead  of  the  new 
and  untried.  Problems  of  equip- 
ment maintenance  and  the  train- 
ing of  replacement  personnel  have 
been  met  with  little,  if  any,  de- 
terioration in  service  to  the  Amer- 
ican public.  Until  recently,  the 
work  of  the  Engineering  Dept.  has 
consisted  almost  entirely  of  assist- 
ance to  the  industry  and  to  in- 
dividual stations  in  adjusting  tech- 
nical operations  to  a  wartime  basis. 
This  assistance  can  be  broadly 
divided  into  problems  of  manpow- 


mately  $5,000,000  for  WAC  recruit- 
ment advertising,  the  Director  made 
presentations  to  both  the  War  Dept. 
and  Young  &  Rubicam,  seeking  to 
have  part  of  these  funds  invested  in 
broadcast  advertising.  Shortly  there- 
after a  questionnaire  was  sent  to  all 
radio  stations,  asking  them  to  vote  on 
the  acceptance  of  paid  WAC  recruit- 
ment advertising,  soliciting  their  pref- 
erences for  the  type  of  broadcasting  to 
l>e  employed  over  their  stations  and 
inviting  the  submission  of  availabili- 
ties. 

SUMMARY  :  The  need  for  revenue 
in  the  operation  of  a  commercial  broad- 
casting station  is  both  paramount  and 
obvious.  With  adequate  revenue,  wise 
management  increases  public  service, 
develops  greater  listener  interest  and 
makes  the  station  living  proof  that  ra- 
dio is  the  greatest  means  of  mass  com- 
munication the  world  has  ever  known. 


er,  materials  and  cooperation  with 
Government  agencies. 

Since  the  1943  War  Conference, 
there  have  been  two  meetings  of 
the  NAB  Executive  Engineering 
Committee,  the  members  of  which 
follow:  John  V.  L.  Hogan,  chair- 
man, WQXR;  Franklin  M.  Doo- 
little,  WDRC;  G.  Porter  Houston, 
WCBM;  William  B.  Lodge,  CBS; 
O.  B.  Hanson,  NBC;  Howard  S. 
Frazier,   NAB,  ex-officio. 

Technical  Manpower 

Through  the  NAB  Technician 
Pool,  this  department  has  recruit- 
ed more  than  700  licensed  techni- 
cians. A  survey  of  licensed  radio- 
telephone operators,  to  determine 
those  available  for  placement  with 
stations,  has  been  conducted  joint- 
ly by  the  FCC  and  NAB.  The  Ex- 
ecutive Engineering  Committee 
meeting  in  Chicago  during  the  1943 
NAB  War  Conference  approved  an 
experimental  program  for  the 
training  of  women  as  studio  op- 
erators. Thirteen  women  were  se- 
lected from  more  than  1,000  orig- 
inal applicants  and  12  were  grad- 
uated after  a  parttime  instruction 
period  of  12  weeks.  Nearly  all  are 
now  employed  by  broadcast  sta- 
tions. In  recent  months  the  mili- 
tary, through  the  Selective  Serv- 
ice System,  has  concentrated  on  the 
induction  of  younger  men.  This 
fact,  together  with  regulations  of 
the  War  Manpower  Commission, 
has  tended  to  stabilize  technical 
employment  in  the  industry. 

MATERIALS:  Due  to  the  adop- 
tion by  the  industry  of  conservation 
measures,  work  of  the  Radio  and 
Radar  Division  of  WPB,  repair- 
ing of  power  tubes  and  the  ex- 
change of  surplus  items  between 
stations  through  the  SWAP  Bulle- 


tin, we  can  say  that  no  static 
has  been  off  the  air  longer  thai- 
a  brief  period,  because  of  the  lacj' 
of  replacement  tubes  and  parts.  Wf 
expect  replacement  tubes,  parts  ani' 
equipment  gradually  to  becomt 
available  in  greater  quantities. 

It  is  also  anticipated  that  withit 
the  next  few  months  many  itemi 
of  capital  equipment,  such  as  turiii 
tables,  microphones,  recorders,  etc^ 
will  again  become  available  to  thosf 
stations  who  have  equipment  need 
ing  replacement. 

NAB  took  an  active  part  in  the 
formation  of  the  Radio  Technical 
Planning  Board  and  was  one  of  the 
original  contributing  sponsors.  The 
Director  of  Engineering  is  the  NAB 
representative  on  the  RTPB  and 
the  Administrative  Committee  of 
the  Board.  He  also  is  a  member 
of  each  of  the  13  panels  of  RTPH 
and  chairman  of  Panel  4  on  Standi 
ard  Broadcasting. 

It  is  anticipated  that  Panel  4 
will  recommend  the  extension  of 
the  standard  broadcast  band  from 
550  to  530  kc.  This  proposal,  if 
adopted,  would  make  available  to 
the  broadcast  industry  two  addi- 
tional channels  ideally  suited  for 
rural  coverage. 

Allocation  Problems 

Postwar  allocation  of  radio  fre- 
quencies to  the  various  services 
using  the  spectrum  is  a  complex 
problem  of  the  utmost  importance 
to  Government  and  commercial  or- 
ganizations. The  radio  industry 
through  the  RTPB  and  its  various 
panels  is  now  attempting  to  deter- 
mine the  allocations  required  for 
non-Government  use  and  effect 
compromise  where  conflicting 
(Continued  on  page  178) 


MAYBE  WE  AIN'T  THE  BESTi 

BUT  WE  ARE  — 

A  Good  CBS  Station 
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(Alfred  I.  duPont  Award  Winner,  1943) 
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C.  E.  BURNS 
Religious  Co-ordinator 


ROUND  THE 
CALENDAR  .  .  . 
will  ever  be 


.  .  our 


.  ROUND  THE 
sustaining  program 
PUBLIC  SERVICE. 


PETE  FRENCH 
Public  Events  MC 


TED  CRIZZARD 
Man-on-the-Street 


Prog 


A  continuous  bro^idlc 
power  of  50,000 
.  .  .  day  and  ni 

NETNMORK 
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lagcr 


GEORGE  PARTRIDGE 
Special  Events  Producer 


ast  backed  by  the 

.  .  .  clear  channel 

over  a  BASIC  CBS 
? 


CISSY  GREGG 
Home 
Consultant 


-J  .If, 


CBS 

LOUISVILLE 
KENTUCKY 
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It  was  Lewis  who  helped  ease  the  sugar  situation 
2  years  ago. 

It  was  Lewis  who  investigated  the  synthetic  rubber 
problems.  12  pages  of  the  Congressional  Record 
were  devoted  to  his  discoveries. 


It  was  Lewis  who  got  the  farmers  gasoline,  tires  and 
essential  equipment  in  furtherance  of  war  produc- 
tion. 

It  was  .  .  .  and  is  .  .  .  Lewis  who  speaks  for  the 
people  .  .  .  works  for  the  people  .  .  .  champions  the 
people. 

Listen  to  Mutual's  famous  News  Reporter, 
now  heard  on  over  210  Mutual  stations,  spon- 
sored by  over  130  different  sponsors.  A  few 
cities  still  available  .  .  .  call,  wire  or  write 
WM.  B.  DOLPH,  WOL,  WASHINGTON,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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claims  originate   within  industry 
from  the  various  radio  services. 

There  is  now  every  indication 
that  the  FCC,  Dept.  of  State,  IRAC 
and  RTPB  will  cooperate  for  the 
common  purpose  of  securing  the 
best  possible  postwar  allocation  of 
radio  frequencies.  Already  the  de- 
mand for  frequencies  below  400 
mc  far  exceeds  the  space  available 
in  this  portion  of  the  spectrum. 
The  best  that  can  be  hoped  for  is 
an  allocation  which  will  provide 
frequencies  for  the  minimum  re- 
quirements of  each  radio  service. 

Within  the  RTPB  there  are  al- 
ready conflicting  claims  for  that 
portion  of  the  spectrum  between 
50  and  60  mc.  The  No.  1  television 
channel  is  now  in  this  region  to- 
gether with  an  amateur  band  be- 
tween 56  and  60  mc.  The  FM  broad- 
casters also  have  requested  nearly 
all  of  this  portion  of  the  spectrum. 
The  Allocation  Panel  of  the  RTPB 
is  now  attempting  to  effect  compro- 
mise between  these  services. 

Standard  broadcasters  are  as- 
signed three  bands  of  supplemen- 
tary frequencies,  the  lowest  begin- 
ning at  1606  kc  and  the  high- 
est ending  at  161.925  mc.  Al- 
ready other  services,  both  Govern- 
ment and  commercial,  are  request- 
ing these  frequencies.  Broadcasters 
are  therefore  faced  with  the  prob- 
lem of  substantiating  their  claims 
for  frequencies  in  this  portion  of 
the  spectrum  needed  for  relay- 
pickup  and  other  supplementary 
purposes.  The  Engineering  Dept. 
is  keeping  in  close  touch  with  allo- 
cation developments  as  this  work 
promises  to  be  of  major  impor- 
tance during  the  period  of  post- 
war readjustment. 

A  Word  of  Caution 

During  the  years,  just  before  this 
nation  entered  the  war,  two  new 
methods  of  broadcasting,  television 
and  FM,  were  introduced  in  this 
country.  With  the  entry  of  this  na- 
tion into  the  war  commercial  ex- 
pansion in  these  new  fields  came  to 
a  standstill.  However,  with  the 
closing  of  laboratory  doors  behind 
a  veil  of  military  secrecy  technical 
developments  of 'far-reaching  im- 
portance have  been  made.  While 
nothing  of  a  factual  nature  regard- 
ing these  developments  is  avail- 
able at  this  time,  it  seems  certain 
that  they  are  likely  to  effect  major 
changes  on  the  future  of  the  broad- 
cast industry. 

It  would  therefore  seem  to  be  a 
prudent  course  for  broadcasters 
to  withhold  extensive  plant  ex- 
pansion until  more  conclusive 
technical  information  is  available. 


RESEARCH 

Paul  F.  Peter,  Director 


IN  REVIEWING  the  many  re- 
search activities  since  the  War 
Conference  in  Chicago  April  27-29, 
1943,  station  coverage  has  been  the 
most  important  topic  for  discus- 
sion, study,  and  action  of  the  Re- 
search Committee.  At  the  NAB 
War  Conference  last  year,  the  NAB 
Research  Committee  reported  a 
recommended  standard  coverage 
measurement  method.  The  report 


was  accepted  and  the  method  at 
proved  by  a  resolution  which 
tained    a    proviso    of  America 
Assn.  of  Advertising  Agency  or 
dorsement. 

It  developed,  however,  that  r 
official  approval  of  the  AAAA  ha 
been  given.  A  formal  submissior, 
was  made  following  personal  calli 
by  the  NAB  Directors  of  Bro?/ 
cast    Advertising    and  Researc 
upon  AAAA  officials  in  New  Yori 
The  decisions  of  the  AAAA  wert 
transmitted  to  NAB   in  a  lettei 
dated  Oct.  1,  1943. 

Meeting  With  AAAA 

The  Research  Committee  chaii- 
man  and  NAB  president,  J.  Harold 
Ryan,  decided  that  some  furthei 
consultation  vnth  the  AAAA  was  | 
desirable.  A  meeting  was  held  Jan.  j 
20.  1944  with  Abbott  Spencer 
chairman  of  the  AAAA.  Radio  CoiTi- 
mittee;  Carlos  Franco,  chairman 
of  the  AAAA  Timebuyers  Com- 
mittee; L.  D.  H.  Weld,  chairman  oJ 
the  AAAA  Research  Committee; 
Robert  C.  Jackson,  AAAA  assistant 
secretary;  and  Fred  Gamble,  rep- 
resenting the  AAAA.  The  NAE 
representation  was  J.  Harold  Ryan: 
Dietrich  Dirks,  chairman  of  th( 
Sales  Managers  Executive  Commit- 
tee; Lew  Avery,  Director  of  Broad- 
cast Advertising  and,  Paul  Peter, 
Director  of  Research. 

It  was  generally  agreed  that 
some  physical  measurement  of  cov- 
erage should  be  made.  However,  it 
was  apparent  that  the  agency  view 
would  place  little  significance  in 
such  a  measurement  and  would  not 
favor  it  if  no  other  coverage  meas- 
urement were  offered.  The  thought 
was  that  physical  coverage  would 
be  acceptable  if  paired  with  a 
measurement  of  "people  listening 
to  stations".  The  pattern  for  the 
last-mentioned  measurement  up- 
permost in  the  minds  of  the  agency 
people  present  was  the  method  em- 
ployed by  CBS. 

In  Febnaary,  President  -  elect 
Ryan  and  Paul  Peter  attended  the 
annual  conference  of  the  Canadian 
Assn.  of  Broadcasters  and  wit- 
nessed the  adoption  of  the  standard 
coverage  plan  by  the  Canadian 
broadcasters  and  the  creation  of 
the  Bureau  of  Broadcast  Measure- 
ment. The  entire  project  was  de- 
veloped in  3-way  participation  be- 
tween the  Canadian  Assn.  of  Broad- 
casters, Canadian  Assn.  of  Adver- 
tising Agencies  and  Assn.  of  Cana- 
dian Advertisers. 

A  meeting  of  the  Research  Com- 
mittee was  called  for  April  4-5, 
1944,  in  Cincinnati.  Pursuant  to  a 
resolution,  the  Research  Commit- 
tee chairman  appointed  Roger  W. 
Clipp  chairman  of  a  technical  sub- 
committee with  Messrs.  Churchill, 
Evans,  Greene,  Rumple  and  Stan- 
ton, to  serve  on  the  committee  with 
Paul  Peter  as  secretary.  MBS  was 
asked  to  appoint  a  representative 
to  sit  with  the  committee.  Sidney 
Fishman  was  guest  of  the  commit- 
tee in  all  of  its  deliberations  until 
he  resigned  from  MBS  July  15. 
Richard  Puff  has  represented 
Mutual  since  that  time.  Mr.  Ryan 
appointed  a  board  committee,  con- 
sisting of  Frank  King,  chainnan: 
Hugh  Halff,  Barney  Lavin  and 
Harry  Spence.  Mr.  Lavin's  enlist- ; 
ment  in  the  Marine  Corps  left  a 
vacancy  which  was  filled  by  Leslie 
Johnson. 

The  Technical  subcommittee  ex- 
{Continued  on  page  180)  * 
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BY  WNEW 


102,000 


WORTH  OF  BOOKS 

(17,000  Sets  at  $5.96) 


{KNEW  Impact  Breaks  All  Records  in  Amazing  8  Week  Campaign! 


Imagine  it!  17,000  2 -volume  sets  of  a  pictorial  history  sold  in  eight 
short  weeks !  That's  what  we  mean  by  WNEW  IMPACT  .  .  .  the 
ability  to  make  sales  from  the  beginning  without  the  cumulative 
influence  of  repetition. 

And  here  was  no  specially  built  series  of  shows.  Books  were  adver- 
tised on  regularly  scheduled  WNEW  programs ! 

What's  the  name  of  the  book What  time  of  day,  how  many  days  a 
week  was  it  mentioned.'*  We'll  gladly  give  you  complete  details  of 
this  absolutely  unprecedented  radio  sales  record  if  you're  interested. 

But  even  without  them,  it's  easy  to  see  that  WNEW  has  the  "listener 
confidence"  that  makes  people  buy,  sight  unseen,  the  products  ad- 
vertised on  this  station . . .  the  IMPACT  to  move  such  products  fast/ 

Remember,  too,  that  more  people  listen  to  WNEW  than  to  any 
other  non-network  station  in  the  country. 

*This  campaign  is  still  on  the  air  . . .  still  pulling  strong. 


WNEW 


NEW  YORK  22,  NEW  YORK 


ITEN  THOUSAND  WATTS-II30  ON  THE  DIAL-ON  THE  AIR  TWENTY-FOUR  HOURS  A  DAY 

I  REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  AND  COMPANY 
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The  Emblem  of 
Public  Service 

Important  events  of  real  public 
interest  in  busy,  prosperous 
KROWLIFORNIA  are  brought  to 
all  the  people  through  KROW 
microphones  .  .  .  just  one  bit  of 
evidence  that  KROW  is  "The 
Home  Interest  Station".  Advertis- 
ers in  the  KNOW  use  KROW. 


KROW 


Philip  G.  Lasky, 
General  Manager 
Radio  Center  BIdg. 
19th  St.  at  Brdwy. 


OAKLAND   12,  CALIF 


(Continued  from  page  178) 

amined  all  coverage  methods  avail- 
able from  published  sources  and 
existing  files.  It  also  examined  the 
proposals  made  by  research  organ- 
izations, engineering  firms  and 
others.  A  return  conference  meet- 
ing with  the  AAAA  was  held  July 
31,  1944.  Repi-esenting  the  AAAA 
were:  Mr.  Spencer,  Mr.  Franco. 
D.  E.  Robinson  of  the  AAAA  Re- 
search Committee;  Linnea  Nelson, 
of  the  Timebuyers  Committee;  Mr. 
Jackson,  Mr.  Gamble.  NAB  was 
represented  by  Hugh  Feltis  and 
Roger  Clipp  of  the  Research  Com- 
mittee, Dietrich  Dirks,  chairman  of 
the  Sales  Managers  Executive  Com- 
mittee, with  Harold  Ryan,  Lew 
Avery  and  Paul  Peter  of  NAB. 

On  Wednesday,  Aug.  30,  at  the 
morning  business  session,  the  rec- 
ommended coverage  method  will  be 
presented  to  the  membership  for 
discussion  and  approval. 

Excess  Profits  Tax 

Requests  from  numerous  stations 
indicated  the  need  for  a  more  de- 
tailed analysis  of  average  income 
of  stations  than  was  published  in 
the  NAB  Tax  Bulletin  of  Feb.  12, 
1943.  The  Research  Dept.  compiled 
average  figures  bv  class  of  station 
and  city  size  for  1937-42  by  the  fol- 
lowing breakdown  for  stations  with 
net  sales  of  $25,000  or  more:  Time 
Sales  by  Network,  Local  and  Na- 
tional Spot;  Total  Time  Sales;  Tal- 
ent and  Misc.  Sales;  Gross  Sales; 
Commissions;  Net  Sales;  Total  Ex- 
pense; Broadcast  Service  Income. 
This  breakdown  is  not  available  for 
stations  with  net  sales  of  less  than 
$25,000.  However,  Net  Sales,  Total 
Expense,  and  Broadcast  Service 
Income  have  been  included  for  all 
commercial  stations.  This  analysis 
has  not  been  generally  released  be- 
cause the  FCC  has  not  as  yet  re- 
leased the  1938  breakdown. 

WAR  EFFORT:  The  NAB  Re- 
search Dept.  has  analyzed  and  tab- 
ulated the  monthly  War  Effort  re- 
ports received  from  stations  and 
has  calculated  the  advertising  value 
of  the  contributions  of  radio  broad- 
casting by  advertisers  and  broad- 
casters to  the  war  effort.  The  War 
Advertising  Council  appointed  a 
Media  Committee  consisting  of  ,a 
representative  from  Outdoor  Ad- 
vertising, Periodical  Publishers 
Assn.,  NAB  and  the  American 
Newspaper  Publishers  Assn.,  with 
an  ex-officio  member  representing 
the  Council,  to  recommend  a  for- 
mula satisfactory  to  all  media  for 
compiling  the  expenditure  figures 
on  war  effort  advertising.  J.  Harold 
Ryan  represented  the  NAB.  The 
committee  was  convinced  that  no 
single  rigid  procedure  could  be  for- 
mulated which  would  be  applicable 
to  all  media.  The  section  which  has 
particular  reference  to  radio  fol- 
lows in  part : 

Radio  Market  Data  Handbook 

"Radio  support  of  war  themes 
will  be  computed  as  follows:  (a) 
Announcements  and  programs 
which  originate  locally,  apply  aver- 
age gross  rates,  (b)  Network  and 
national  spot  programs,  apply  to 
the  overall  cost  of  the  program 
(time  and  talent)  the  ratio  between 
the  time  devoted  to  a  war  message 
and  the  commercial  copy  limita- 
tions for  individual  length  pro- 
grams established  bv  the  NAB 
Code." 

The  NAB  Radio  Market  Data 
Handbook  was  released  in  October 
1943.  Factors  included  are:  Popula- 
tion, Retail   Trade   (Food  Group, 


Recruited 

LARGE  percentage  of  har- 
vest workers  obtained  by  the 
Kansas  Farm  Labor  Office  at 
Great  Bend,  Kan.,  responded 
to  radio  appeals,  according 
to  a  letter  received  by  WIBW 
Topeka  from  Harold  B. 
Lewis,  assistant  farm  labor 
supervisor.  Mr.  Lewis  inter- 
viewed many  of  the  workers 
and  found  they  had  been  in- 
fluenced by  hearing  spot  an- 
nouncements. He  said  WIBW 
played  "a  very  important 
part  in  saving  the  wheat  har- 
vest in  Kansas." 


General  Merchandise  Group,  Ap- 
parel Group  and  Drug  Stores ) 
Families,  Percent  Radio  and  Radio 
Families  by  County  (with  Urban. 
Rural  Non-farm  and  Rural  Farm 
sub-totals  for  each  County)  and  by 
Cities  of  2,500  population  or  more 
for  all  states  and  the  District  of 
Columbia;  the  United  States  total- ; 
totals  for  the  140  Metropolitan  Dis- 
tricts. The  handbook  also  includes  a 
chart  and  statistics  on  the  Growth 
of  Radio  from  January  1,  1922 
through  January  1,  1943. 

ESTIMATED  RADIO  FAMI- 
LIES: The  Jan.  1,  1944,  estimate  of 
radio  families  was  prepared  by  a 
special  committee  of  the  Research 
Committee  consisting  of  Ed  Evans, 
WJZ;  John  Churchill,  CBS;  Ken- 
neth Greene,  NBC;  Barry  Rumple, 
NBC;  Frank  Stanton,  CBS;  Paul 
Peter,  secretary,  as  follows:  Radio 
families  (having  one  or  more  sets), 
32,500,000;  Extra  sets  in  homes  and 
sets  in  places  of  business,  18,500,- 
000;  Auto  radios,  9,000,000;  Total 
Radio  Receiving  Sets,  60,000,000.  In 
compiling  the  estimate  the  Commit- 
tee used  figures  from  manufactur- 
ing sources  and  from  a  special  sur- 
vey conducted  by  the  Bureau  of  the  (. 
Census  for  the  Office  of  Civilian  ' 
Requirements  of  the  War  Produc- 
tion Board. 

ADVISORY  COMMITTEE:  At 
the  call  of  the  Budget  Bureau  to 
industry  for  counsel,  an  Advisory 
Committee  on  Government  Ques- 
tionnaires was  created.  A  broadcast 
subcommittee  was  appointed  with 
the  Director  of  Research  acting  as 
secretary. 

ACCOUNTING:  The  NAB  Ac- 
counting Committee,  of  which  the 
Director  of  Research  acts  as  secre- 
tary, has  had  but  one  meeting  since 
the  War  Conference  of  last  year. 
The  Committee  reviewed  the  FCC 
Financial  and  Employe  Data  form 
and  submitted  recommendations  for 
revision  to  the  broadcast  subcom- 
mittee of  the  Advisory  Committee 
on  Government  Questionnaires.  The 
committee  also  discussed  the  Pro- 
gram and  Transmitter  Log  require- 
ments of  the  Commission. 

On  the  Accounting  Committee 
are  H.  K.  Carpenter,  WHK,  chair- 
man; John  B.  Conley,  WOWO  Ft. 
Wayne;  Charles  C.  Leonard, WAVE 
Louisville;  Jess  Swicegood,  WKPT 
Kingsport ;  Lloyd  C.  Thomas, 
KGFW  Kearney,  Neb.;  Samuel  R. 
Dean,  CBS  New  York;  Harry  F. 
McKeon,  NBC  New  York;  Paul  F. 
Peter,  secretary. 

The  Research  Committee  is  com- 
posed of  Hugh  Feltis,  KOIL  Oma- 
ha, chairman;  Roger  W.  Clipp, 
WFIL  Philadelphia;  Edward  F. 
Evans,  WJZ  New  York;  G.  Ben- 
nett Larson,  WWDC  Washington; 
{Continued  on  page  182) 
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•  The  Philadelphia  Market -including  all  the  suburbs -all  the 

vast  and  prosperous  trading  area— is  the  WIBG  Market.  With  a 
clear  and  powerful  signal -with  10,000  Watts,  Day  and  Night, 

there  isn't  a  home  in  this  great  area  that  can  miss  WIBG  — 
Philadelphia's  Most  Powerful  Independent  Station! 
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John  C.  McCormack,  KTi3S  Shreve- 
port;  Barry  Rumple,  NBC  New 
York;  Frank  N.  Stanton,  CBS 
New  York;  Jack  Williams,  WAYX 
Waycross,  Ga.;  Paul  F.  Peter,  sec- 
retary. Working  guests  of  the  Re- 
search Committee  are  John  Church- 
ill, CBS  New  York;  Kenneth 
Greene,  NBC  New  York;  Richard 
Puff,  MBS  New  York. 


PROMOTION  AND 
CIRCULATION 

Arthur  Stringer,  Director 


AMERICA'S  listening  audience  is 
located  in  33,716,000  radio  homes, 
a  new  high  mark  in  radio  history. 
The  new  figure  was  determined  in 


April  1944,  through  field  research 
by  the  Bureau  of  the  Census  for 
the  Office  of  Civilian  Require- 
ments, War  Production  Board. 

On  the  average  there  are  1.4 
radio  sets  located  in  each  home — a 
total  of  46,300,000.  In  addition 
there  are  9,000,000  automobile  re- 
ceivers and  4,700,000  other  sets  in 
places  of  business,  institutions  of 
various  kinds,  hotels,  etc. 

Daily  instantaneous  mass  com- 
munication by  radio  is  thus  pro- 
vided to  90%  of  U.  S.  families; 
128,000,000  people  have  direct  ac- 
cess to  listening  in  their  own  homes 
to  the  programs  of  one  or  more 
stations.  Population  without  re- 
ceiving sets,  however,  is  not  ex- 
cluded from  radio  listening  since 
such  individuals  hear  in  their 
friends'  homes,  in  stores,  riding  in 
car  pools,  etc. 


Though  radio  set  manufacture 
was  discontinued  in  April  1942, 
listeners  experienced  no  serious 
inconvenience  through  inability  to 
purchase  new  receivers.  In  con- 
firmation is  the  fact  that  sets  for 
3,000,000  new  radio  homes,  created 
since  the  1942  manufacturing 
freeze  order,  came  largely  from 
dealers'  stocks  and  from  multi- 
radio  homes. 

During  the  wartime  period  radio 
tubes  have  been  in  insufficient 
supply  to  keep  all  primary  and  sec- 
ondary sets  in  operation.  But  at 
no  time  did  the  shortage  material- 
ly reduce  the  number  of  operating 
sets. 

Indeed,  the  same  survey  which 
revealed  the  33,716,000  radio  fami- 
lies indicated  that  the  ravages  of 
wartime  conditions  had  rendered 
only  ISS-c  of  radio  sets  temporarily 
out  of  order,  awaiting  tubes  or 
other  repairs.  A  large  percentage 
of  these  were  in  homes  having 
more  than  one  set. 

Due  to  restricted  civilian  supply, 
radio  tube  black  market  operations 
developed  in  many  sections  of  the 
country.  Currently  these  are  be- 
ing dealt  a  heavy  blow  by  increased 
shipments.  It  now  seems  reason- 
able to  expect  that  18-20  million 
tubes  will  be  made  available  for 
home  radios  in  the  six  months 
period,  July  to  December. 

Tube  Threat  Gone 

It  is  likely  that  all  black  market 
tube  operations  will  disappear  en- 
tirely early  in  1945,  if  not  befoi'e. 
Even  now  a  number  of  large  legiti- 
mate merchants  have  been  solicited 
by  black  market  operators  to  take 
over  their  entire  tube  stocks,  at 
list,  less  40%. 

Tube  threat  to  radio  circulation 
no  longer  exists.  Moreover,  manu- 
facturers are  poised  to  begin  set 
production  as  soon  as  WPB  thaws 
the  freeze  order.  The  quality  of 
sets  in  all  price  ranges  is  expected 
to  show  improvement  over  prewar 
models.  Many  sets  retailing  from 
$60  and  $65  up  will  cover  the 
standard,  FM  and  one  or  more 
shoi'twave  bands.  It  is  also  re- 
ported that  many  manufacturers 
will  have  at  least  one  "super-radio" 
model  in  their  line  capable  of  pass- 
ing 8,000  cycles  on  the  AM  band. 

Because  of  the  nature  of  work 
done  by  this  department,  rela- 
tions must  be  maintained  with 
many  Government  departments 
and  agencies  in  addition  to  those 
concerned  with  the  maintenance  of 
broadcasting  and  receiving.  These 
seek  the  support,  participation  or 
understanding  on  the  part  of  the 
public. 

In  Julv  of  this  year,  the  Chief 
Signal  Officer  of  the  Army  of  the 
United  States  awarded  NAB  a 
"Certificate  of  Appreciation"  in 
recognition  of  loyal  and  patinotic 
services  rendered  the  Signal  Corps 
by  broadcast  stations  in  recruit- 
ment and  training  of  military  per- 
sonnel. 

Broadcasting  continues  its  usual 
superlative  support  of  the  na- 
tions' recurring  war  loans.  The 
dollar  value  of  the  contribution  of 
radio  and  its  advertisers  to  the 
5th  War  Loan  was  a  minimum  of 
$11,000,000,  according  to  NAB  Re- 
search Dept. 

Education  Committee 

Dr.  John  W.  Studebaker,  Com- 
missioner, U.  S.  Office  of  Educa- 
tion, appointed  a  committee  early 
in  January  to  explore  the  possi- 
bility of  establishing  minimum  re- 
quirements in  vocational  and  teach- 


er training  courses  in  radio  at  th» 
college  level.  Initial  meeting  was 
held  at  NAB  headquarters,  fol- 
lowed  by  several  more  in  Colum- 
bus. By  submitting  findings  to  a 
large  cross-section  of  representa- 
tive educators  and  industry  repre- 
sentatives at  each  successive  stage, 
the  work  is  more  than  well  under- 
way. 

Besides  the  Director,  committee 
members  are:  Kenneth  Bartlett, 
Syracuse  U.,  chairman;  Lloyd  E. 
Blauch,  U.  S.  Office  of  Education; 
Lyman  Bryson,  CBS;  Elizabeth 
Goudy,  U.  S.  Office  of  Education; 
Miller  McClintock,  MBS;  H.  B, 
Summers,  Blue  Network;  Judith 
C.  Waller,  NBC;  Gertrude  G. 
Broderick,  FREC,  secretary. 

The  present  intense  interest  in 
radio,  on  the  part  of  public  schools 
and  colleges,  crystalized  about  the 
time  of  WPB's  equipment  freeze 
and  the  U.  S.  Office  of  Education 
called  a  conference  of  manufac- 
turers, educators  and  broadcasters 
in  Cleveland  on  June  26-27.  Recom- 
mendations of  the  committee  are 
in  process.  The  Director  is  a  mem- 
ber of  the  subcommittee  on  Secur- 
ing Acceptance  for  Recommended 
Standards  by  Manufacturers  and 
Educators. 

As  nart  of  its  wartime  activity, 
the  American  Red  Cross  is  vig-- 
orouslv  promoting  better  health 
through  better  and  pi'oner  meals 
NAB  began  co-operating  with  the 
Red  Cross  in  this  campaign  in  194:1 
at  the  initial  stage.  To  July  27, 
1944,  the  nine  15-minute  transcrip- 
tions in  the  Food  for  All  series 
had  been  played  on  80  stations, 
were  currently  being  broadcast  on 
20  more  and  were  booked  firm  oa 
40  others. 


LEGISLATIVE 
COMMITTEE 

Robert  T.  Bartley,  Secretary 


DUE  TO  the  White-Wheeler  Bill- 
hearings  in  the  Senate  and  to  the- 
importance  of  immediate  action  or 
a  moment's  notice  in  an  ever- 
changing  situation.  Legislative 
Committee  members  were  "on  call' 
during  the  entire  spring  session  oi 
Congress,  and  from  the  commence- 
ment of  the  Senate  hearings  unti 
June,  when  Chairman  Wheelei 
called  off  further  consideration  oi 
the  Bill,  the  Legislative  Committee 
held  six  meetings. 

Members  of  the  Legislative  Com' 
mittee  are:  Don  S.  Elias,  WWNC 
Asheville,  N.  C,  chairman;  Nathai 
Lord,  WAVE  Louisville;  Clair  R 
McCollough,  WGAL  Lancaster 
Pa.;  Joseph  H.  Ream,  CBS  Nefl 
York;  J.  Leonai'd  Reinsch,  WSI 
Atlanta;  Frank  M.  Russell,  NBC 
Washington;  G.  Richard  Shafto 
WIS  Columbia,  S.  C;  James  W 
Woodruff  Jr.,  WRBL  Columbus 
Ga.;  Ed.  Yocum,  KGHL  Billings 
Mont. 

WHITE-WHEELER  BILL:  A 
of  October  1943,  there  was  pendinf 
in  the  Senate,  a  Bill  to  amend  tb 
Communications  Act,  introduce! 
jointly  by  Sens.  White  (R-Me.' 
and  Wheeler  (D-Mont.)  the  previ 
ous  March.  Chairman  Wheele' 
called  Committee  hearings  for  Nov 
3,  1943.  The  hearings  ran  for  21 
sessions  to  Dec.  16,  1943.  Chairmai 
Wheeler  took  the  Bill  under  advise 
ment  and  on  March  1,  1944,  pre 
sented  to  a  full  meeting  of  the  NAI 
Legislative  Committee  a  proposer 
(Continued  on  page  184) 
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YOU'D  LISTEN  TO  KFQD,  TOO! 


because  KFQD — thanks  \o  its  direct  short-wave  connections  with 
the  U.  S.  A. — is  the  station  that  l<eeps  Alaskans  in  touch  with 
the  rest  of  the  world.  Brings  its  eager  listeners,  by  specially 
transcribed  rebroadcasts,  hourly  news  from  the  States,  along 
with  over  50  "cream-of-the-air"  hours  a  week.  Take  advantage 
of  this  listening  loyalty.  Get  into  America's  newest,  u-ndevel- 
oped  market  through 


790  KC 


KFQD 


1000  W 


ANCHORAGE,  ALASKA 
ALASKA    BROADCASTING  CO. 

NAT'L  REP.:  PAN  AMERICAN  BROADCASTING  COMPANY 
New  York  17,  N.  Y. 
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BROADCASTING    •    Broadcast  A dvertism 


WRITE  FOR  A  COPY  OF 

"The  Story  of  Electronic  Television" 
—  a  new  brochure  for  which  you'll 
have  many  uses. 


FARMSWORTH 


FARNSWORTH  TELEVISION  &  RADIO  CORPORATION,  FORT  WAYNE  1,  INDIANA.    FARNSWORTH  RADIO 
AND    TELEVISION    TRANSMITTERS    AND    RECEIVERS;    AIRCRAFT    RADIO    EQUIPMENT;  FARNSWORTH 
TELEVISION  TUBES;  THE  FARNSWORTH  PHONOGRAPH-RADIO;  THE  CAPEHART;  THE  CAPEHART-PANAMUSE. 
BROADCASTING    •    Broadcast  Advertising 


ou  can  call  on  a  wide  range  of 
experience  in  the  Farnsworth  engineer- 
ing staff.  This  outstanding  organization 
includes  specialists  in  television  .  .  .  FM 
and  AM  reception  and  transmission  .  .  . 
Radar  .  .  .  phonograph  reproduction  .  .  . 
acoustics  .  .  .  record-changers. 

War  keeps  these  men  busy  today.  To- 
morrow they  will  be  the  background  for 
Farnsworth  radio,  phonograph  and  tele- 
vision equipment  .  .  .  drawing  upon  a 
rich  experience  of  more  than  19  years 
in  electronics  research  ...  a  guarantee 
of  leadership. 

.  .  .  And  they  will  welcome  your  ques- 
tions regarding  all  phases  of  radio  and 
television  transmission  and  reception. 
You'll  find  these  Farnsworth  engineers 
leading  in  more  and  more  fields  .  .  .  one 
important  reason  why  Farnsworth  ex- 
perience and  Farnsworth  equipment 
belong  in  your  plans  for  the  future. 
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(Continued  from  page  182) 
new  Bill  for  consideration.  Follow- 
ing a  two  weeks'  study  your  Legis- 
lative Committee  submitted  to 
Chairman  Wheeler  its  comments 
and  recommendations.  Almost  three 
months  later  he  called  an  executive 
session  of  the  Senate  Interstate 
Commerce  Committee  and  present- 
ed his  proposed  amendment's  to  the 
original  White-Wheeler  Bill. 

The  NAB  Legislative  Committee 
was  supplied  with  a  copy,  consid- 
ered the  proposals  thoroughly  and 
submitted  to  each  member  of  the 
Senate  Committee  its  conclusions 
and  recommendations,  stressing 
again  the  desire  for  Committee 
consideration.  When  this  report  was 
submitted  to  him  formally  by  an 
NAB  Delegation,  Chairman  Wheel- 
er cancelled  further  Senate  Inter- 


state Commerce  Committee  meet- 
ings. 

W'^ithin  a  short  time  after  con- 
clusion of  hearings  on  the  White- 
Wheeler  Bill,  the  FCC  extended  the 
license  terms  for  Standard  Broad- 
cast Stations  to  the  full  statutory 
period  of  three  years. 

INEWSPAPER  DECISION: 
During  the  course  of  the  Senate 
hearings  on  the  White- Wheeler 
Bill,  Interstate  Commerce  Commit- 
tee members  pressed  for  specific 
answers  from  each  member  of  the 
FCC  who  testified,  as  to  when  a 
decision  would  be  handed  down.  On 
Jan.  6,  1944,  shortly  after  conclu- 
sion of  the  Senate  hearings,  the 
FCC  issued  its  decision,  closing  the 
record  and  dismissing  Order  79, 
dated  March  20,  1941. 

HOLMES'  BILL:  Rep.  Holmes 


You  must  use  KFSD  to 
get  complete  coverage 
of  the  San  Diego  orea| 
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Represented  Nationally 
by 

Paui  H.  Raymer  Co. 


New  York  •  Chicago  •  Detroit 
San  Francisco    •    Los  Angeles 


(R-Mass.),  on  Jan.  2,  1943,  intro- 
duced a  bill  to  amend  the  Communi- 
cations Act,  which  was  referred  to 
the  House  Committee  on  Interstate 
and  Foreign  Commerce.  A  subcom- 
mittee composed  of  Reps.  Bulwinkle 
(D-N.  C),  chairman;  Chapman 
(D-Ky.),  Martin  J.  Kennedy  (D- 
N.  Y.),  D'Alesandro  Jr.  (D-Md.), 
Sadowski  (D-Mich.),  Reece  (R- 
Tenn.),  Brovra  (R-Ohio),  Leonard 
W.  Hall  (R-N.  Y.),  was  named.  In 
view  of  the  hearings  in  the  Senate, 
the  subcommittee  held  up  hearings 
on  the  Holmes  Bill  until  the  Senate 
had  acted.  Furthermore,  the  House 
is  conducting  an  investigation  of 
the  FCC  through  its  Select  Com- 
mittee, under  the  chairmanship  of 
Rep.  Lea  (D-Cal.).  There  is  no  in- 
dication that  the  subcommittee  will 
hold  hearings  pending  definite  Sen- 
ate action  or  before  completion  of 
the  investigation  by  the  Select 
Committee. 

HOUSE  SELECT  COMMIT- 
TEE TO  INVESTIGATE  THE 
FCC:  By  October  1943,  the  Select 
Committee  of  the  House  had  be- 
come so  involved  in  personalities 
that  little  actual  progress  was  be- 
ing made.  Chairman  Cox  (D-Ga.) 
resigned  and  Rep.  Lea  was  named 
to  succeed  him.  Soon  thereafter 
Eugene  L.  Garey,  general  counsel 
for  the  Committee,  rasigned,  and 
the  FCC  was  given  an  opportunity 
to  present  its  testimony.  This  por- 
tion of  the  investigation  has  been 
concluded  and  the  Committee,  with 
John  J.  Sirica  as  general  counsel, 
is  proceeding  with  its  investigation 
into  the  licensing  powers  under  the 
Act,  as  exercised  by  the  FCC,  with 
a  view  to  determining  the  necessity 
for  remedial  legislation. 

NEWSPAPER  ADVERTISING 
BILL:  Sen.  Bankhead  (D-Ala.), 
secured  passage  through  the  Sen- 
ate of  a  bill  requiring  Government- 
paid  War  Bond  advertising  in 
newspapers.  NAB  appeared  before 
the  Senate  Banking  and  Currency 
Committee  in  opposition  to  the  bill, 
stressing  the  discriminatory  effect 
it  would  have  on  broadcasting  sta- 
tions, particularly  those  in  the 
smaller  markets.  Rep.  Cannon  (ID- 
Mo.),  introduced  a  companion  bill 
in  the  House,  on  which  hearings 
were  held  before  the  House  Ways 
and  Means  Committee.  By  majority 
vote  of  the  Committee,  the  bill  was 
shelved  but  subsequently  a  new 
vote  was  taken  and  the  bill  report- 
ed favorably.  The  Rules  Committee, 
however,  denied  a  rule.  It  now  rests 
in  Committee. 

Effective  and  intelligently  organ- 
ized support  for  the  legislation  has 
been  spearheaded  by  the  small-town 
newspapers.  By  working  individual- 
ly with  members  of  the  Senate  and 
House  from  their  home  States  and 
Districts,  members  of  the  National 
Editorial  Assn.  have  acquainted 
their  members  of  Congress  with 
their  arguments  for  the  legislation. 

FEDERAL  TAXATION:  The 
major  tax  development  affecting 
radio  was  the  enactment  of  Sec. 
123  of  the  Revenue  Act  of  1943, 
which  provides  for  the  nonrecogni- 
t'ion  of  gain  upon  the  sale  or  ex- 
change of  property  (including  cor- 
porate stock)  where  the  transaction 
is  certified  by  the  FCC  to  be  neces- 
sary or  appropriate  to  effectuate  its 
policies.  Radio  is,  of  course,  in  com- 
mon with  other  corporate  taxpay- 
ers, affected  by  many  of  the  gen- 
eral changes  made  by  the  Revenue 
Act  of  1943,  conspicuous  among 
which  are  the  increase  in  the  ex- 
cess profits  tax  rates  to  95%  and 
the  raising  of  the  specific  exemption 
for  excess  profits  tax  purposes  from 


$5,000  to  $10,000.  This  latter 
change  v/ill  have  an  especially 
beneficial  effect  upon  small  stations 
whose  hope  for  future  expansion 
depends  in  large  part  upon  being 
allowed  to  retain  a  sizable  portion 
of  their  current  earnings.  It  is  also 
to  be  noted  that,  in  the  general  in- 
crease of  excise  tax  rates,  nothing 
was  done  to  affect  the  exemption  of 
news  wires,  etc. 

Stations  which  have  applied  for 
relief  from  excess  profits  tax  under 
Sec.  722  of  the  Internal  Revenue 
Code  will  be  interested  to  know 
that  a  complete  set  of  instructions 
has  now  been  issued  to  the  Internal 
Revenue  Agents  in  the  Field  and 
the  auditing  of  such  cases  ought 
therefore  to  proceed  with  somewhat 
greater  dispatch.  On  the  other  hand, 
it  is  understood  that  the  Bureau  is 
taking  a  very  strict  attitude  to- 
ward the  administration  of  Sec. 
722,  particularly  on  commitments 
to  capacity  increases  not  effected 
until  after  1939  and  regarding  the 
use  of  post-1939  experience  in  es- 
tablishing the  taxpayer's  construc- 
tive average  base  period  net  in- 
come. Taxpayers  should,  therefore, 
be  prepared  to  measure  up  to  a 
high  standard  of  proof  both  as  to 
eligibility  and  as  to  the  amount  of 
relief. 

STANDARD  TIME  PROPOS- 
ALS PENDING:  Bills  are  before 
Congi-ess  and  hearings  have  been 
held  but  not  concluded. 

ET  ANNOUNCEMENT  RE- 
LIEF SOUGHT:  In  recognition  of 
the  ET  announcement  burden  on 
stations,  as  set  forth  in  a  resolu- 
tion of  the  North  Carolina  Broad- 
casters Assn.,  the  Commission,  on 
Feb.  1,  1944,  proposed  a  revision  in 
its  rule,  which  would  have  afforded 
little  relief  and  would  have  re- 
quired other  burdensome  and  un- 
necessary announcements.  We  filed 
our  comments  and  suggestions  with 
the  Commission  on  March  16,  1944. 
To  the  present  no  further  action 
has  been  taken  by  the  FCC. 

CONTRACT  DISCLOSURE 
PROPOSAL  OFFERED:  Since 
Jan.  18,  1944,  there  has  been  pend- 
ing before  the  Commission  its  pro- 
posed rule,  which  opens  to  public 
inspection  many  station  contracts, 
agreements  and  understandings. 
Pursuant  to  the  direction  of  the 
Board  of  Directors,  we  filed  with 
the  Commission  a  memorandum 
brief,  reciting  the  practical  busi- 
ness objections  to  requiring  such 
disclosure  and  pointing  out  that 
there  was  no  public  necessity  for 
such  disclosure. 


PUBLIC  RELATIONS 

Willard  D.  Egolf.  Director 


UNDER  the  able  chairmanship  of 
Edgar  Bill,  president  of  WMBD 
Peoria,  the  industry's  first  Public 
Relations  Committee  has  in  the  past 
year  and  four  months  developed  and 
placed  in  operation  a  complete  pub- 
lic relations  plan  for  the  NAB. 
Members  of  the  Public  Relations 
Committee  are:  Craig  LawTence, 
KSO;  Kern  Tips,  KPRC;  John  F. 
Patt,  WGAR;  Lawrence  W.  Mc- 
Dowell, KFOX;  Leslie  W.  Joy, 
KYW;  Edgar  H.  Twamley,  WBEN; 
Frank  M.  Russell,  NBC;  Frank 
Stanton,  CBS. 

Acting  on  the  plan's  first  princi- 
ple, that  the  burden  of  public  rela- 
tions for  the  broadcasting  industry 
(Continued  on  page  186) 
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. .. 1944  STYLE 


BLAZING  NEW  TRAILS  TO  FREEDOM.  ..The  covered  wagon  1944  style  is  the 
SCR-299  —  the  famous  piece  of  mobile  radio  equipment  built  by  Hallicrafters.  It  is  blazing  new 
trails  to  freedom  in  all  corners  of  the  world,  wherever  men  fight;  and  by  extending  Allied  lines  of 
communications,  it  is  playing  an  important  part  in  saving  American  lives  and  in  shortening  the  war. 
Just  as  the  pioneers  faced  new  frontiers  with  courage  and  strength,  the  men  and  women  who  make 
Hallicrafters  equipment  face  the  post  war  period  solid  in  the  conviction  that  they  are  helping  to 
stake  out  exciting  new  territories. 

You  can  win  yourself  a  share  of  these  new  lands  with  short  wave 
communications  equipment.  Hallicrafters  were  famous  before  the 
war  as  the  makers  of  the  ham's  "ideal  radio."  They  earned  a  repu- 
tation for  the  development  of  "the  radio  man's  radio"  and  that 
reputation  was  solidified  in  war  time.  In  peace,  out  of  this  inten- 
sive experience  and  realistic  know-how  they  will  continue  to  make 
the  finest  that  can  be  made.  There  will  be  a  Hallicrafters  set  for 
you  in  our  post  war  line. 


^  hallicrarters  radio 


Hallicrofters  short  wave  com- 
munications receivers  like  this 
will  help  push  back  the  hori- 
zons of  tomorrow  and  moke 
new  radio  history.  This  is  a  15 
tube,  6  band  receiver  of  amaz- 
ing range  and  performance. 
BUY  A  WAR  BOND  TOOAYt 


THE  HALLICRAFTERS  COMPANY,  MANUFACTURERS  OF  RADIO 
AND     ELECTRONIC     EQUIPMENT,    CHICAGO     16,    U.    S.  A. 


{Continued  from  page  18i) 
rests  on  station  management,  ap- 
proximately 400  station  managers 
have  declared  their  willingness  to 
cooperate.  Their  efforts  soon  will 
result  in  the  publication  of  a  book 
entitled  Management  in  the  Public 
Interest,  which  tells  radio's  public 
relations  story  in  pictures — real 
life  photos  of  station  operation  in 
the  public  interest. 

During  the  past  year  radio  was 
given  well-earned  recognition  in 
the  change  of  "press  conferences" 
to  "press-radio"  or  "news  confer- 
ences". Friendly  and  understanding 
Army  and  Navy  public  relations  of- 
ficers saw  fit  to  discontinue  the  re- 
quirement that  "disclaimer"  an- 
nouncements be  inserted  in  com- 
mercial programs  originating  at 
camps,  post's  or  stations  or  on 
which  military  personnel  appeared. 

Radio's  public  service  on  D-Day, 
June  6,  stands  apart  as  the  great- 
est public  relations  achievement  in 
the  history  of  the  medium.  In  no 
way  connected  with  radio's  war  cov- 
erage but  in  recognition  of  radio's 
war  service,  the  same  month 
brought  an  award  from  the  Chief 
Signal  Officer  to  the  NAB,  a  Cer- 
tificate of  Appreciation  for  services 
rendered  in  the  recruitment  and 
training  of  military  personnel.  In 
addition  to  the  procurement  and 
training  of  technical  personnel, 
which  was  a  station  project,  NAB 
regularly  has  provided  the  War 
Dept.  with  information  on  former 
station  personnel  with  program- 
ing and  administrative  skill,  with 
the  result  that  many  have  been 
transferred  for  duty  in  such  fields. 
Recognition  of  radio's  contribution 
to  the  war  effort  has  come  in  many 
forms. 

The  NAB  Public  Relations  Dept. 
has  maintained  a  continuous  flow 
of  information  to  the  public  on 
"Radio  in  the  War,"  by  means  of 
news  I'eleases,  speeches,  pamphlets, 
recordings,  etc.  What  is  called  the 
"Working  Plan  of  Public  Relations 
for  the  NAB"  was  adopted  by  the 
Public  Relations  Committee  in  Sep- 
tember 1943. 

RADIO  NEWS  COMMITTEE: 


A  Radio  News  Committee  was  ap- 
pointed and  met  in  New  York  Sept. 
15-16,  1943,  members  being:  Karl 
Koerper,  KMBC,  chairman;  L. 
Spencer  Mitchell,  WDAE;  Paul 
White,  CBS;  William  Brooks, 
NBC;  William  Dowdell,  WLW; 
Rex  Howell,  KFXJ;  Tom  Eaton, 
WTIC.  This  committee  went  to  the 
heart  of  radio's  news  problem, 
proper  training  of  news  personnel. 
A  subcommittee  was  authorized  to 
take  up  the  matter  with  represent- 
atives of  America's  educational  in- 
stitutions. First  response  came 
from  the  National  Assn.  of  State 
Universities,  which  furnished  a 
special  committee  to  meet  with  the 
Radio  News  subcommittee,  NASU 
representatives  being  Dr.  I.  Keith 
Tyler,  Director  of  Radio,  Ohio 
State  U.;  Mitchell  V.  Charnley, 
Professor  of  Journalism,  U.  of  Min- 
nesota, and  Wilbur  Schramm,  Di- 
rector, School  of  Journalism,  U.  of 
Iowa. 

Preliminary  plans  laid  by  these 
two  committees  resulted  in  the  en- 
try of  the  American  Assn.  of 
Schools  and  departments  of  jour- 
nalism into  the  deliberations,  under 
the  leadership  of  AASDJ  President, 
Frederick  S.  Siebert,  Director, 
School  of  Journalism,  U.  of  Illinois. 
In  Chicago  June  23-24,  1944,  the 
combined  committees  met  and  out- 
lined a  proposed  Council  on  Radio 
Journalism,  a  permanent  group  to 
formulate  standards  and  install 
full-time  courses  in  radio  journal- 
ism in  schools  and  colleges.  Mr. 
Siebert  was  joined  at  this  meeting 
by  AASDJ  members,  Paul  H.  Wag- 
ner, Dept.  of  Journalism,  Indiana 
U.;  Richard  W.  Beckman,  Dept.  of 
Technical  Journalism,  Iowa  State 
College  and  Frank  E.  Schooley, 
Executive  Secretary,  National 
Assn.  of  Educational  Broadcasters 
and  program  director  of  WILL,  U. 
of  Illinois.  Under  the  direction  of 
Richard  Beckman,  a  survey  of  sta- 
tion newsroom  manpower  needs 
was  undertaken  immediately. 

PROGRAM  MANAGERS'  EX- 
ECUTIVE COMMITTEE:  The 
Program  Managers'  Executive 
Committee  was  appointed  and  met 


first  in  March  of  1943.  Two  meet- 
ings have  been  held  since,  the  per- 
sonnel now  being:  Harold  Fair, 
WHO,  chairman;  Clarence  L.  Men- 
ser,  NBC;  Doug  Coulter,  CBS;  Ray 
Shannon,  WHAS;  William  J. 
Adams,  WHEC;  J.  Robert  De- 
Haven,  WTCN;  Irvin  G.  Abeloff, 
WRVA;  Robert  Evans,  WSPD. 

Main  objectives  of  this  Commit- 
tee are  maintenance  of  high  pro- 
gram standards,  education  of  pro- 
gram personnel  and  close  coopera- 
tion with  station  management.  On 
Jan.  11-12,  1944,  in  New  York,  spe- 
cial attention  was  given  to  labor 
programming,  when  more  than  a 
score  of  AFL  and  CIOi  representa- 
tives met  with  the  Committee  and 
discussed  the  ways  and  means  of 
presenting  labor  to  the  public 
through  radio. 

At  the  same  meeting  a  series  of 
articles  was  outlined  for  NAB  Re- 
ports which  could  be  bound  into  a 
program  manager's  handbook. 

NAB  CODE  COMPLIANCE 
COMMITTEE:  The  NAB  Code  has 
been  under  the  administration  of 
the  following  Code  Compliance  Com- 
mittee for  the  past  year:  William 
B.  Quarton,  WMT,  chairman; 
Grant  F.  Ashbacker,  WKBZ;  Wil- 
liam S.  Hedges,  NBC;  Felix  Hinkle, 
WHBC ;  Herbert  Kendrick,  WJLS ; 
Eugene  O'Fallon,  KFEL;  Arden 
X.  Pangborn,  KEX;  Jan  Schimek, 
CBS;  Lee  B.  Wailes,  KYW. 

On  June  16-17,  1943,  labor's  posi- 
tion under  the  Code  was  given 
thorough  study  by  the  Committee 
and  representatives  of  the  Ameri- 
can Civil  Liberties  Union.  A  clear 
and  satisfactory  conclusion  was 
reached.  Since  that  time,  no  prob- 
lem of  significance  has  been  pre- 
sented to  the  Committee,  activity 
having  been  limited  to  occasional 
interpretations  for  the  benefit  of 
station  managers. 

Recently  the  Political  Action 
Committee  of  the  CIO  issued  and 
distributed  widely  a  "Radio  Hand- 
book". This  book  contains  a  strong 
denunciation  of  the  NAB  Code.  The 
challenge  was  met  by  a  statement 
from  President  Harold  Ryan  which 
appeared  in  NAB  Reports. 


LISTENER  ACTIVITY 

Dorothy  Lewis,  CoordAnator 


MEASUREMENT  of  accomplish- 
ment in  public  relations  is  always 
difficult,  but  if  a  great  increase  in 
prestige,  activity,  correspondence, 
public  appearance  and  consultant 
services  spells  progress,  the  Listen- 
er Activity  Dept.  can  so  report.  The 
work  is  carried  on  under  several 
divisions,  as  follows: 

ASSN.  OF  WOMEN  DIREC- 
TOiRS:  This  organization  with  an 
accredited  membership  of  650  wom- 
en on  staffs  of  NAB  stations  has 
completed  several  studies  concern- 
ing the  character  of  local  women's 
service  programs  and  of  the  re- 
leases received  from  commercial  or- 
ganizations. Several  AWD  commit- 
tees function  regularly.  A  Rural 
Committee  has  been  set  up  to  co- 
operate with  the  Dept.  of  Agricul- 
ture, Government  agencies,  and  the 
Assn.  of  Farm  Directors.  An  Ad- 
visory Stephens  College  Committee 
has  been  established  to  aid  in  the 
new  course  to  train  women  direc- 
tors and  broadcasters.  The  out- 
standing event  of  the  year  was  the 
editorial  campaign  on  the  "Ameri- 
can Home"  which  was  conducted 
during  the  spring  months  with  the 
cooperation  of  25  national  women's 
organizations  representing  over 
20,000,000  persons. 

RADIO  COUNCILS:  Develop- 
ment of  Radio  Councils  continues 
both  through  new  organizations  and 
strengthening  of  and  expansion  of 
older  ones.  Thirty  Radio  Councils 
in  key  cities,  with  a  combined  po- 
tential membership  of  over  2,000,- 
000,  are  aiding  local  stations 
through  program  promotion,  dis- 
tribution of  material  on  radio,  eval- 
uation, radio  education,  survey,  chil- 
dren's programs,  free  time  re- 
quests, etc. 

CHILDREN'S  PROGRAMS: 
NAB  maintains  the  largest  file  of 
children's  programs  in  the  world. 
This  source  material  is  constantly 
used  by  broadcasters,  lay  groups, 
newspapers  and  magazines.  A  ses- 
sion on  Children's  Programs  will  be 
conducted  at  the  Stephens  College 
Radio  Conference,  November  1944. 
A  brochure,  giving  a  resume  of  va- 
rious types  of  children's  programs 
adaptable  to  local  station  produc- 
tion, is  in  process.  At  the  request 
of  the  Children's  Bureau,  Dept.  of 
Labor  and  with  the  cooperation  of 
NAB  station  managers,  a  survey 
was  made  of  radio's  efforts,  national 
and  local,  in  the  reduction  of  juve- 
nile delinquency.  A  full  report  will 
be  available  to  the  industry,  to- 
gether with  suggested  scripts. 

NATIONAL  ORGANIZATIONS: 
Close  contact  is  maintained  vdth 
most  national  organizations  on  the 
local,  state  and  national  levels.  Our 
services  include  cooperation  in 
planning  yearly  objectives  and  rep- 
resentation of  radio  on  convention 
agendas,  as  consultant  on  radio 
prolslems,  in  distribution  of  radio 
material,  in  guiding  use  of  radio 
time  and  educating  in  proper  lis- 
tening habits  and  program  evalua- 
tion. Several  national  organizations 
passed  resolutions  endorsing  the 
'•freedom  of  the  air"  industry  issue. 
Mrs.  Lewis,  representing  NAB,  was 
invited  to  a  White  House  confer- 
ence called  by  four  major  women's 
groups  and  Mrs.  Roosevelt,  on  wom- 
en's postwar  role.  Radio  was  the 
only  industry  present. 
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Paul  Godley  Co< 

^071  suiting  ^^adio  Sngineers 


Phone 
Montclair  (N.J,)  2^7859 


BROADCASTING    •    Broadcast  A dvertisin g 


August  28,  1944    •    Page  187  ' 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
since  1935 
plus  1 1  years  previous  experience 
in  Government  Communications 


Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


ChecU  These  Facts 


You'll  find  all  the  factors  needed  to  complete  your  coverage  of  the 
New  York  market. 

Intensive  coverage  of  the  world's  richest  market. 

V  Unusual  audience  strength,  loyalty  and  quality. 

V  Distinctive  programs  unavailable  consistently  elsewhere. 
\/  A  non-duplicated  market. 

\/  Lowest  rate  of  any  New  York  station. 

V  A  market  of  higher-incomed  adults. 

\/  Most  favorable  cost-per-listener  comparisons. 

V  New  York's  fastest  growing  station. 


**THE    VOICE    OF  LIBERTY" 

QUoA.  QUa4i>4^  -  7 J90  04^  ifOnA,  died 


RKO  BUILDING 


RADIO  CITY 


NEW  YORK 


Pending  Applications  for  Commercial 
Television  Broadcast  Stations 

{Corrected  to  Aug.  15,  1944) 


Location 


Applicant 


Channel 
No. 


California 

Fresno.  .  .  . 
Hollywood. 
Los  Angeles 
Los  Angeles 


J.  E.  Rodman  (KFRE) 
Warner  Bros.  Bcstg.  Corp. 
Earle  C.  Anthony,  Inc.  (KFl) 
Consolidated  Bcstg.  Corp.  Ltd. 

(KGER) 
Hughes  Productions,  Division  of 

Hughes  Tool  Co. 
National  Bcstg.  Co.,  Inc. 
The  Bcstg.  Corp.  of  America 
(KPRO) 

The  Associated  Broadcasters,  Inc. 
(KSFO) 

San  Francisco          Don  Lee  Bcstg.  System  (KFRC) 

San  Francisco..  .  .    National  Bcstg.  Co.,  Inc.  (KPO) 
San  Mateo  County  Hughes  Productions,  Division  of 
Hughes  Tool  Company 
E.  F.  Peffer  (KGDM) 


Los  Angeles .  .  . 

Los  Angeles.  .  . 
Riverside  

San  Francisco. . 


Stockton  

Colorado 

Denver  

Denver  

Connecticnt 

Darien  

Hartford  

District  of  Columbia 

Washington  

Washington  

Washington  

Washington  

Washington  

Florida 

Jacksonville  

linois 

Chicago  

Chicago  

Indiana 

Indianapolis  

Louisiana 

New  Orleans .... 

New  Orleans  

Maryland 

Baltimore  

Baltimore  

Baltimore  

Massachusetts 

Boston  

Boston  

Michigan 

Detroit  

Detroit  

Detroit  

Detroit  

Detroit  

Missouri 

St.  Louis  


St.  Louis  

St.  Louis  

Nebraska 

Omaha  

New  Jersey 

Newark  

New  Mexico 

Albuquerque.  .  . 

New  York 

Buffalo  

New  York  

New  York  

New  York  

New  York  

Rochester  

White  Plains.  .  . 
Ohio 

Cleveland  

Cleveland  

Oklahoma 

Oklahoma  City. 
Pennsylvania 

Philadelphia. .  . 

Philadelphia. .  .  . 


Philadelphia. .  .  . 

Philadelphia. .  .  . 
Philadelphia. .  .  . 

Philadelphia. .  .  . 

Philadelphia. .  .  . 
Pittsburgh  

Rhode  Island 

Providence  

Utah 

Salt  Lake  City. . 


Virginia 

Richmond . 
Washington 

Spokane.  .  . 


KLZ  Bcstg.  Co.  (KLZ) 
National  Bcstg.  Co.,  Inc.  (KOA) 

The  Connecticut  Television  Co. 
The  Travelers  Bcstg.  Service  Corp. 
(WTIC) 

Bamberger  Bcstg.  Service,  Inc. 
Capital  Bcstg.  Co.  (WWDC) 


Allen  B.  DuMont  Laboratories,  Inc.  1 

National  Bcstg.  Co.,  Inc.  (WRC)  2 

Philco  Radio  and  Television  Corp.  4 

Jacksonville  Bcstg.  Corp.  (WPDQ)  1 

National  Bcstg.  Co.,  Inc.  (WMAQ)  1 

WGN,  Inc.  (WON)  4 

WFBM,  Inc.  (WFBM)  2 

Loyola  University  (WWL)  6 

Maison  Blanche  Company  1 

Hearst  Radio,  Inc.  (WBAL)  6 

The  Tower  Realty  Co.  4 

Jos.  M.  Zamoiski  Co.  6 

Allen  B.  Du  Mont  Laboratories,  Inc.  4 

Westinghouse  Radio  Stations,  Inc.  5 
(WBZ  &  WBZA) 

International  Detrola  Corp.  2 

The  Jam  Handy  Organization,  Inc.  1 

King  Trendle  Bcstg.  Corp.  (WXYZ)  2 

United  Detroit  Theatres  Corp.  4 

WJR,  The  Goodwill  Station  (WJR)  6 

Michael  Alfend,  Truman  L.  Brown,  4 
Samuel  I.  Berger  and  Sidney  J. 
Heiman  d/b  as  ALFCO  Co. 

Globe-Democrat  Publishing  Co.  1 

The  Pulitzer  Publishing  Co.  1 

Radio  Station  WOW,.Inc  (WOW)  1 

Bremer  Bcstg.  Corp.  (WAAT)  5 

Albuquerque  Bcstg.  Co.  (KOB)  1 


WEBR,  Inc.  (WEBR)  1 

Bamberger  Bcstg.  Service,  Inc.  6 
(WOR) 

Metropolitan  Television,  Inc.  8 

News  Syndicate  Co.,  Inc.  11 

Philco  Radio  and  Television  Corp.  9 

Stromberg-Carison  Co.  (WHAM )  1 

Westchester  Bcstg.  Corp.  (WFAS)  13 

National  Bcstg.  Co.,  Inc.  (WTAM)  1 

The  WGAR  Bcstg.  Co.  (WGAR)  3 

WKY  Radiophone  Co.  (WKY)  1 

Bamberger  Bcstg.  Service,  Inc.  7 

The  Philadelphia  Inquirer,  a  Di-  4 

vision  of  Triangle  Publications, 

Inc. 

Seaboard  Radio  Bcstg.  Corp.  18 
(WIBG) 

WCAU  Bcstg.  Co.  (WCAU)  5 

WDAS  Broadcasting  Station,  Inc.  9 
(WD  AS). 

Westinghouse  Radio  Stations,  Inc.  7 
(KYW) 

WFIL  Bcstg.  Co.  (WFIL)  7 

Westinghouse  Radio  Stations,  Inc.  1 
(KDKA) 

E.  Anthony  &  Sons,  Inc.  10 

Frank  C.  Carman,  Davie  G.  Smith,  2 
Jack  L.  Powers  and  Grant  R. 
Wrathall  d/b  as  Utah  Bcstg.  Co. 
(KUTA) 

Havens  &  Martin,  Inc.  (WMBG)  3 

Louis  Wasmer,  Inc.  (KHQ)  1 


Effective 

Signal 

A  pproximft  t  ^ 

Radiated 

Cost 

717 

$169,250.00 

688 

342,500.00 

7 ,654 

4,882 

97,500.00 

500 

207,450.00 

14 ,000 

202 , 500 . 00 

104,500.00 

118.000.00 

202 . 500 . 00 

740 

217!450!00 

96,000.00 

1,750 

194,000.00 

202,500.00 

1,810 

207,250.00 

1,210 

209,400.00 

274,900.00 

1^646 

139,000.00 

to  144,000.00 

155 
910  Aural 
1,222  Visual 


423,875.00 

842 

2,380 

202,500.00 
450,000.00 
to  500,000.00 

152,000.00 

44,450 
1,430 

167,000.00 
151,000.00 

1.800 
2,160 

229,500.00 
135,000.00 
423,875.00 

1 ,610 

168,500.00 
241 ,000. 00 

995 
1,940 
1,546 

664 

207,200.00 
135,000.00 
200,000.00 
181,200.00 
250,000.00 

168,500.00 

1,705 
1,570 

194,500.00 
225,000.00 

1,500 

174 , 000 . 00 

794  Aural 
1 , 588  VUual 

164,500.00 

483  Aural 
492  Visual 

68,500.00 

1,690  . 
1,246 

175,000.00 

721 

845 
1,063 

450,000.00 
to  500,000.00 
423,875.00 
154,575.00 
189,200.00 

202,500.00 
250,000.00 

2,160 

194,000.00 

1,830 

274,900.00 
210,500.00 

1,081 

197,500.00 

1,128 
341 

120,000.00 

1,420 

236,000.00 

1,925 
2,260 

289,500.00 

1,215 

241,500.00 

3,560 

104,500.00 

1,520 

106,500.00 

760.2 

190,000.00 
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resto  is  taking  Orders  for  Post-War  Deliveries 


■"1 


NOW  YOU  CAN  PLAN  AHEAD 


As  a  station  manager,  you  have  probably  been  getting  reports  from 
^your  engineers  saying  that  your  transcription  recording  and  play- 
ack  tables  are  nearing  the  end  of  their  useful  life. 


ike  your  car  and  other  pre-war  mechanical  equipment  they  are  show- 
igthe  effects  of  four  or  more  years  of  hard,  continuous  service  during 
mes  when  replacement  parts  have  been  hard  to  get,  some  of  them  in- 
jrior  substitute  materials,  and  when  skilled  personnel  has  not  been 
vailable  for  proper  operation  and  maintenance. 

OU  CAN  BE  AMONG  THE  FIRST  to  get  your  station  equipment  back 
n  shape  if  you  place  your  order  for  new  turntable  equipment  now. 
*resto  will  assign  your  order  a  preference  number  based  on  the  date 
nd  time  of  the  postmark  on  your  order.  This  number  will  appear  on 
»ur  acknowledgement. 

iO  PRIORITY  NEED  BE  FURNISHED  as  no  shipments  will  be  made  until 
he  military  demand  for  equipment  is  completely  satisfied  and  priority 
estrictions  are  removed.  When  that  time  comes,  your  Presto  prefer- 
snce  number  will  take  the  place  of  a  government  priority  in  determin- 
ng  the  delivery  of  Presto  equipment. 


^O  DEPOSIT  IS  REQUIRED.  Simply  fill  out  the  Presto  post-war  order  form, 
[f  you  need  more  information,  send  for  the  complete  Presto  catalog. 
Be  assured  that  any  improvements  that  may  be  added  in  our  post-war 
products  will  be  included  in  the  equipment  you  receive.  There  will  be 
no  major  changes  in  Presto  equipment  during  the  first  year  or  two  after 
the  war  because  until  that  time  our  engineering  department  will  be 
devoted  entirely  to  war  work.  The  fully  developed  equipment  designs 
lhat  gave  you  service  during  the  long  war  period  should,  we  believe,  be 
adequate  for  the  time  immediately  after  the  war.  You  will,  however, 
(receive  the  benefit  of  our  experience  in  manufacturing  recording  and 
(reproducing  equipment  for  military  service  which  we  have  gained 
ilduring  wartime. 

|WHY  ARE  WE  TALKING  ABOUT  "POST-WAR"  NOW? 

|It  may  seem  premature  until  you  know  these  facts: 

\  Since  early  in  1942,  Presto,  like  all  other  electronic  equipment  man- 
ufacturers, has  been  100%  in  war  work.  This  has  meant  manufacturing 
I  a  variety  of  equipment  needed  more  critically  than  recording  equipment. 

2  At  the  same  time,  the  military  demand  for  sound  recording  and  re- 
producing equipment  has  been  far  beyond  any  prudent  estimate  we 
could  have  made. 


3  Shortages  have  occurred  continually  in  parts,  principally  motors, 
rubber  parts  and  aluminum  castings,  as  well  as  in  labor,  which  have 
further  impaired  our  efforts  to  keep  shipments  of  our  standard  record- 
ing equipment  up  to  date. 

4  As  a  result,  our  backlog  of  orders  is  such  that  many  orders  received 
now,  even  those  bearing  AA-1  priorities,  may  not  be  shipped  for  eight 
to  twelve  months.  By  that  time,  government  priorities  may  not  be 
necessary. 

Your  order  now  will  help  us  to  plan  our  prochjt- 
tion  schedule  in  advance  for  various  types  of 
equipment,  resulting  in  speedier  deliveries  for  you. 

Your  order,  placed  today,  will  not  become  binding  on  either  of  us  until 
we  give  you  firm  price  and  delivery  quotations  based  on  post-war  ma- 
terial costs  and  labor  conditions.  If  your  plans  should  change  after 
you  have  placed  your  order,  simply  cancel  the  order  and  release  your 
preference  number  to  the  next  in  line.  That's  all  there  is  to  it. 

WHEN  YOU  ORDER  BROADCASTING  EQUIPMENT  FOR  NEW  STATIONS, 
AM,  FM  OR  TELEVISION,  specify  Presto  transcription  recording  and 
playback  tables.  Many  manufacturers  of  high  grade  radio  transmitters 
and  studio  input  equipment  do  not  make  turntable  equipment.  There- 
fore, ask  the  transmitter  manufacturer  to  include  Presto  tables.  They 
will  pass  your  requirements  on  to  us.  We  will  deliver  when  they  do. 

WRITE  TODAY  FOR  THE  PRESTO  POST-WAR  ORDER  FORM 

Complete  cafalog  senf  on  request 


PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK  19,  N.Y.,  U.S. A. 

Walter  P.  Downs  Ltd.,  in  Canada 
BACK  THE  ATTACK  — BUY  WAR  BONDS 
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PENDING  APPLICATIONS  FOR  FM  STATIONS 


B  L  AW  -  K  N  O  X 

FM  AND  TELEVISION 

RADIATORS 


LOCATION 


ALABAMA 
Birmingham 


Birmingham 
Mobile 

Montgomery 


Montgomery 

CALIFORNIA 
Alameda 
Fresno 
Hollywood 

Hollywood 
Los  Angeles 
Los  Angeles 
^  Los  Angeles 

Los  Angeles 
Los  Angeles 
Oakland 

Riverside 

San  Bernardino 


San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
Stockton 

COLORADO 
Denver 


Denver 


CONNECTICUT 
Hartford 


New  London 

DELAWARE 
■  Wilmington 


DISTRICT  OF 
COLUMBIA 
Washington 
Washington 


Washington 

Washington 


FLORIDA 
Jacksonville 
Miami 
Tampa 
Tampa 


GEORGIA 
Atlanta 


ILLINOIS 
Bloomington 


Chicago 


Chicago 
Chicago 
Chicago 


Chicago 
Chicago 


Chicago 
Decatur 


Peoria 
Quincy 
Rock  Island 


Rockford 


APPLICANT 


APT'TOI 

Frequency  Coverage  mate 
(KC)     (Sq.  Mi.)  Cost  (( 


The  Birmingham  News  Co.  (WSGN) 
(95%  of  stock  owned  by  Victor 
Hanson,  publisher  of  The  Birming- 
ham News  and  Age-Herald)    44,500  17,700 

Voice  of  Alabama,  Inc.  (WAPI)    45,900       17,200  78,7( 

W.  O.  Pape  tr/as   Pape  Broadcasting  46,100        10,000         75, 0( 
Co.,  (WALA)    l.j  100,0( 

Montgomery  Broadcasting  Co.,  Inc. 
(WSFA)  (1/3  interest  owned  by  R. 
F.  Hudson,  publisher  of  Montgomery 

Advertiser)    43,500       17,299  47,4C 

G.  W.  Covington,  Jr.   (WCOV)   45,500         4,761  44,7E 

Times-Star  Publishing  Co.  (Publisher)  49,100  0,450  27,0,. 

J.  E.  Rodman  (KFRE)                            44,100  24,752  64,9, 

Columbia    Broadcasting     System  Inc. 

(KNX)                                                  43,100  34,000  194,90 

Warner  Bros.  Broadcasting  Corp           44,900  -3,118  65,00 

Earle  C.  Anthonv   Inc.    (KFI)   4.'?, 700  34,000  103, OG 

Blue  Network  Co.,  Inc.  (KECA)            43,100  21,024  9J<,7-j 

Consolidated  Broadcasting  Corp. 

(KGER)   45,700  7,000  .53,86 

National  Broadcasting  Co.,  Inc              44,100    190,00 

Standard  Broadcasting  Co.  (KFVD)__  45,300  7,000  46,01 

Tribune  Bldg.  Co.  (KLX)  (Interlock- 
ing  ownership    Oakland    Tribune)        46,500  1,215  17,75 

The    Broadcasting    Corp.    of  America 

(KPRO)                                              43,500  48,000  14,00i 

The  Sun  Company  of  San  Bernardino, 
Cal.  (Publisher  of  San  Bernardino 
Sun  and  Telegram,  daily  news- 
papers)  44,100 

Associated  Broadcasters.  Inc.   (KSFO)  43,100 

Hearst  Publications  Inc.    (Publisher)  44,300 

Don  Lee  Broadcasting  System  (KFRC)  43,500 

National  Broadcasting  Co.  Inc  (KPO)  43,900 

E.   F.   Peffer    (KGDM)    45,900 

KLZ  Broadcasting  Co    (KLZ).  Officers 

are  Directors  or  Stockholders  in  the 

Oklahoma  Publishing  Co.,  publ  shers 

of  The  Daily  Oklahoman,  Oklahoma 

City  Times  and  Farmer-Stockman)  43,500 
National  Broadcasting  Co.  Inc.  (KOA)  43,900    190,O0C 


17,101  24,241 
  36,0Ci( 

18,050  113,861 

  190,001 

19,696  25,001 


31,400 


The    Hartford    Times,   Inc.  (WTHT) 
(Publisher  Hartford   Times,  73.58% 

stock  owned  by  Gannett  Newspapers)  43,700  21,900  192,001 
Tham.es  Broadcasting  Corp.   (WNLC)  44,500 


WDEL  Inc.  (WDEL)  (Ownership  af- 
filiated with  Lancaster  Newspapers 
Inc.)    44,500 


Capital  Broadcasting  Co.    (WWDO—  46,700 
The   Evening    Star    Broadcasting  Co. 
(WMAL).    (Applicant  is  subsidiary 

of  the  Washington  Star)    47,100 

National  Broadcasting  Co.  Inc.  (WRC)  44,300 
Eleanor    Patterson   tr/as    The    Times  46,300 
Herald  (Publisher)   

Florida  Broadcasting  Co.    (WMBR)—  44,700 

Miami  Broadcasting  Co.  (WQAM)   46,-500 

Tampa  Times  Co,  (WDAE)  (Publisher)  45,300 
The     Tribune     Company  (WFLA). 

( Publisher   of   Tampa  Tribune)  

The  Constitution  Publishing  Co.  (Pub- 
lisher of  the  Atlanta  Constitution).  45,300 


3,500 

21,06( 

6,400 

41,000 

8,020 

50,000 

5,600 

27,000 

190,000 

75,00il 

to  100,000 

11,700 

68,500 

3,630 

50,000 

8,100 

7.380 

32,860 

6,660 

14,800 

10,624 

130,600. 

ll.OOO 

122,000 

10,800 

30,405 
■1 

10,800 

63,500 

10,800 

66,000  ' 

10,800 

104,000 

10,800 

80,860 

Arthur    Malcolmn    McGregor.  Dorothy 

Charlotte  McGregor  &  Hugh  L.  Gately 

d/b  as  Radio  Station  WJBC  (WJBC)  45,300 
Agricultultural  Broadcasting  Co.  (WLS) 

(Owned  by  Prairie  Farmer  Publish- 
ing Co.)    44,700 

Blue  Network  Co.  Inc.  (WENR)  48,700 
Chicago  Federation  of  Labor  (WCFL)  47,900 
Drovers      Journal      Publishing  Co. 

(WAAF).     (Publishers    of  Chicago 

Daily  Drovers  Journal  and  owners  of 

Omaha  Journal-Stockman)    -  48,700 

National       Broadcasting       Co.  Inc. 

(WMAQ)    46,300 

Oak  Park  Realty  and  Amusement  Co. 

(Subsidiary  of  Loew's  Inc.,  producers 

and  distributors  of  motion  pictures)  47,900 

WJJD  Inc.    (WJJD)   44,700 

Commodore  Broadcasting,  Inc.  (WSOY) 

(99.6%  of  stock  owned  by  Decatur 

Newspapers  Inc.,  publisher  of  De- 
catur   Herald    and    Review ;  same 

ownership      as  Champaign-Urbana 

(111.)    Evening   Courier)    46.500 

Peoria  Broadcasting  Co.  (WMBD)..-  48.700 
Illinois  Broadcasting  Corp.  (WTAD)  44,100 
Rock  Island  Broadcasting  Co.  (WHBF) 

(Controlling     stockholders,  officers 

and  directors  own  all  stock  of  J.  W. 

Potter  Publishing  Co.,   publisher  of 

Rock  Island  Argus)      44,500 

Rockford  Broadcasters  Inc.  (WROK) 

(100%  of  stock  owned  by  Rockford 

(Consolidated  Newspapers,  Inc.,  pub- 
lishers of  Rockford  Morning  Star  and 

Rockford  Register  Republic)    47,100         3.900  23,510 

(Continued  on  page  192) 


15,708  47.800 
11,613  53.865 
15,300  53,360 


3,000 
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CHART  SHOWING 
APPROXIMATE  COVERAGE  1000  WATT  FM  STATION 

ESTIMATED  BY 

McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

FM  -  AM  -  TELEVISION 

CONSULTING  AND  FIELD  ENGINEERING  SERVICES 
NATIONAL  PRESS  BUILDING       WASHINGTON  4,  D.  C. 
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For  faster  handling 


PENDING  APPLICATIONS  FOR  FM  STATIONS 


divide  bulimy  shipments 


into  smaller  units 


THE  handling,  loading,  and  unloading  of  air  express  shipments  is 
a  speedy  operation.  Crews  are  well-trained  and  skillful.  They 
1-  low  and  appreciate  the  importance  of  making  connections,  quick 
delivery.  That  is  why  a  big  bulky  shipment  that  could  have  been 
broken  into  smaller  units  is  a  disservice  to  shipper  and  receiver 
alike.  It  simply  cannot  be  handled  with  the  same  speed 
^  given  to  ordinary  shipments.  So  to  expedite  your  own 
shipments  be  sure  they're  made  up  in  easily- 
handled  units  whenever  possible. 


A  Money-Saving, 
High-Speed  Wartime  Tool 
For  Every  Business 


As  a  result  of  increased  efficiency  developed  to  meet  wartime  demands, 
rates  have  been  reduced.  Shippers  nationwide  are  now  saving  an 
average  of  more  than  10%  on  Air  Express  charges.  And  Air  Express 
schedules  are  based  on  "hours",  not  days  and  weeks — with  3-mile- 
a-minute  service  direct  to  hundreds  of  U.S.  cities  and  scores  ol 
foreign  countries. 

V^RITE  TODAY  for  ''North,  East,  South,  West'"— an  informative 
booklet  that  will  stimulate  the  thinking  of  every  executive.  Dept. 
PR-9,  Railway  Express  Agency,  230  Park  Ave.,  New  York  17,  N.  Y.. 
or  ask  for  it  at  any  local  office. 

Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 


Springfield 
Springfield 


INDIANA 
Hammond 


Indianapolis 
Indianapolis 


Indianapolis 


Muncie 
Shelbyville 


Terre  Haute 


IOWA 

Cedar  Rapids 


Davenport 


Des  Moines 
Dubuque 


Waterloo 


KENTUCKY 
Ashland 
Lexington 

Louisville 


l/ouisville 
Owensboro 


LOUISIANA 
New  Orleans 

New  Orleans 


MAINE 
Augusta 


Portland 


MARYLAND 
Baltimore 

Baltimore 
Baltimore 

Baltimore 
Baltimore 
Baltimore 
Olney 


Salisbury 


MASSACHUSETTS 
Boston 


Boston 


Boston 
Boston 


Fall  River 
Holyoke 


Lawrence 
New  Bedford 


Pittsfield 
Worcester 


(Continued  from  page  190) 

Commodore  Broadcasting  Inc.  (Same 
as    above    46,900 

WCBS,  Inc.  (WCBS)  (49%  of  stock 
owned  by  Ira  C.  Copley  publisher  of 
the  Springfield  111.  State  Journal,  1% 
by  A.  W.  Shipton  Gen.  Mgr.  of  111. 
State  Journal   46,100 

O.  E.  Richardson,  Fred  L.  Adair,  Ro- 
bert C.  Adair  d/1)  as  Radio  Station 
WJOB  (WJOB)    49,900 

Capitol  Broadcasting   Corp.    (WISH)  48,700 

Indianapolis  Broadcasting  Inc.  (WIRE) 
(100%  of  stock  owned  by  Central 
Newspapers    Inc.)    45,300 

WFBM,  Inc.  (WFBM)  (Chief  owners 
are  Harry  M.  Bitner  and  family : 
Mr.  Bitner  is  publisher  of  Pittsburgh 
Sun-Telegraph,  Hearst  newspaper)  47,700 

Donald    A.    Burton    (WLBC)   46.500 

Shelbyville  Radio,  Inc.  (Officers  and 
stockholders  are  interested  in  Demo- 
crat Publishing  Co.)   46,100 

Banks  of  the  Wabash,  Inc.   (WBOW)  48,700 

The  Gazette  Co.  (Owner  and  Pub- 
lisher of  The  Gazette,  daily)   44,700 

Tri-City  Broadcasting  Co.    (WOO-..  46,300 

Central    Broadcasting    Co.    (WHO)_-  46,100 
Telegraph     Herald     (KDTH)  (Pub- 
lisher of  Telegraph  Herald)    46,500 

Josh  Higgins  Broadcasting  Co.  (KXEL)  44,300 


Ashland  Broadcasting  Co.  (WCMI)  46,100 
American   Broadcasting  Corp.   of  Ky. 

(WLAP)   45,100 

Courier-Journal  and  Louisville  Times 
Co.  (WHAS)  (Publisher  of  Courier- 
Journal  &  Times)    45,700 

Northside  Broadcasting  Corp.(WGRC)  46,300 
Owensboro     Broadcasting     Co.,  Inc. 
(WOMl)  (stock  owned  by  three  stock- 
holders of  Owensboro  Publishing  Co.)  47,900 


Loyola   University    (WWL)   44,900 

The    Times    Picayune    Publishing  Co. 

(Publisher)    44,300 

Gannett  Publishing  Co.,  Inc.  (Pub- 
lisher)   49,100 

Portland  Broadcasting  System  Inc. 
(WGAN)  (495  out  of  500  shares 
owned  by  Gannett  Publishing  Co. 
Inc.  (Guy  P.  Gannett),  publisher  of 
Portland  Press  Herald  and  Portland 
Express;  Augusta  Kennebec  Journal 
and  Waterville  Sentinel)   47,100 

The  \.  S.  Abell  Company  (Publisher 

of  the  Baltimore  Sun)    46.300 

Baltimore  Broadcasting  Corp.  (WCBM)  48,300 
The      Baltimore     Radio      Show  Inc. 

(WFBR)    45,900 

Hearst   Radio,  Inc. (WBAL)  ( publisher)  43,700 
Maryland   Broadcasting   Co.    (WITH)  48,900 
The  Monumental  Radio  Co.  (WCAO)__  47,900 
Edwin   H.   Armstrong,   C.   M.  Jansky 
Jr.  and  Stuart  L.  Bailey  d/b  as  FM 

Development  Foundation   43,900 

The      Peninsula      Broadcasting  Co. 

(WBOC)    48,900 

E.  Anthony  &  Sons.  Inc.  (WNBH) 
(Publisher  of  New  Bedford  Mercury. 
New  Bedford  Standard-Times  and 
Cape  Cod  Standard  Times)    43,300 

Columbia    Broadcasting    System  Inc. 

(WEED    43,500 

Matheson  Radio  Co.  Inc.   (WHDH)_-  47,700 

Worcester  Telegram  Publishing  Co.,  Inc. 
(WTAG  and  WTAG-FM)  (Publisher 
Worcester  Telegram  and  The  Evening 
Gazette)    45,300 

Don-'V'tv   &    Welch   Electric   Co.,  Inc. 

(WSAR)    47,300 

The  Hampden-Hampshire  Corp. 
(WHYN)  (All  stock  of  station 
owned  by  owners  of  Holyoke  Tran- 
script-Telegram and  Daily  Hampshire 
Gazette,  Northampton,   Mass.)   44,100 

Hildreth  &  Rogers  Co.   (WLAW)   44,900 

E.  Anthony  &  Sons  Inc.  (WNBH) 
(Publisher  of  New  Bedford  Mercury. 
New  Bedford  Standard-Times  and 
Hyannis  (Mass.)  Cape  Cod  Standard 
Times)    -    45,700 

Monroe  B.  England  (WBRK)    45,700 

Worcester  Telegram  Publishing  Co..  Inc. 
(WTAG)  (WTAG-FM)  (WTAG-FM 
to  be  surrendered)  (PuHishei-  Wor- 
cester Telegram  and  The  livening 
Gazette)    43,500 

{Continued  on  page  19i) 


8,030 


47.80'J 


12.918  .3!>..55<J 


2,241 
14,120 


12,860 
60,000 


13,640  155,000 


15,430 

93,00{i 

9,600 

41,577 

3,730 

24.870 

7,440 

25,200 

7,400 

40,900 

10,600 

50,000 

125,000  to 

18,200 

150,000 

8,060 

44,010 

26,943 

94,500 

4,160 

11,300 

6,800 

ll.SOO 

13,200 

11,690 

8,665 

41,000 

7,250 

40,000 

8,478 

44,000 

3.968 

31,333 

3.980 

25,000 

6,040 

63.300 

3,600 

18,.360 

5,600 

32,650 

8,857.6 

65,000 

2,904 

14,310 

4,520 

16,660 

18344 

133,500 

25,000  to 

6,000 

40,000 

19,650 

141,000 

20,200 

198,000 

3,600 

45,000 

7,000   

2.120  33,000 


14,340  80,000 
2,970  19,060 


1,787  17,350 
960  23,400 


20,437  167,500 
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unlimited 

frequenci] 

selection 


—  avez  two  critical  ranges:  20  to  100  cycles;  4,000  to  10,000 
cycles  with  an  available  boost  of  0  to  20  db. 

Unlimited  frequency  selection  —  an  unusual  operational  ad- 
vantage offered  by  the  equalizer  unit  of  the  Fairchild  Amplifier- 
Equalizer  —  compensates  for  brilliance-loss  at  the  slower  33.3 
speed  and  for  response-deficiencies  of  cutterhead,  disc  material, 
pickup,  or  speaker  by  electronically  boosting  the  higher  frequen- 
cies from  4,000  on  up  to  10,000  cycles  —  with  a  negligible  effect 
on  volume  and  without  loss  in  the  bass. 

With  a  Fairchild  Amplifier-Equalizer  and  two  No.  539  Fair- 
child  Recorders,  it  is  possible  to  record  or  play  back  continuously; 


No.  540  AMPLIFIER 
EQUALIZER 


to  make  duplicate  records;  or  to  "dub"  from  one  table  to  the 
other.  Wherever  extreme  flexibility,  low  noise  level,  low  distor- 
tion content  and  fine  frequency  response  are  professional  require- 
ments, the  one  answer  is  the  Fairchild  Amplifier-Equalizer. 

All  Fairchild  sound  instruments  are  built  to  meet  the  exacting 
professional  requirements  of  the  radio  and  communications  fields. 
To  electronic  skill  Fairchild  has  added  the  plus  of  exceptional 
mechanical  skill  —  skill  long  practised  in  .0002"  tolerance  pro- 
duction of  aerial  and  gun  cameras,  and  aircraft  computing  gun- 
sights.  Descriptive  and  priority  data  are  available. 


CAMERA 


EQUIPMENT 


AND    INSTRUMENT  CORPORATION 

88-06  Van  Wyck  Boulevard,  Jamaica  1,  N.  Y.  •  Neii'  York  Office:  475  Tenth  Avenue,  New  York  18,  N.  Y. 


SOUND  Bi^VIVMB^T^  rRECISIOJVIZEn  -  mechanically  and  electronically  -  FOR  FIISER  PERFOR3tA]\  CE 
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THE  VAN  EPS-DUOTONE 
CUTTING  HEAD 


Available  for  Immediate  Delivery 

THE  VAN  EPS-DUOTONE  CUTTING  HEAD  is  designed  for 
highest  type  cutting,  giving  a  clean  and  undistorted  cut  on 
complex  waves.  It  has  but  a  single  resonant  point  which  is 
easy  to  equaliae.  The  output  of  this  head  does  not  vary 
from  day  to  day  but  is  constant  under  all  temperatures 
and  humidity  conditions.  This  head  has  high  output,  thus 
requiring  less  power  to  drive,  and  is  available  in  15  and 
500  ohm  impedances.  It  is  designed  for  9/16  inch  stylus. 

RECORD  COMPANIES,  RECORDING  STUDIOS,  GOVERNMENT  AGENCIES 
note  these  features : 

1  •  It  has  a  reed  armature,  ^vhich  is  rugged,  and  acts  as  its  own  damper, 
eliminating  rubber  and  other  deteriorating  materials  which  usually 
cause  cutting  heads  to  change  from  day  to  day. 

2.  Measured  distortion  is  1.8%  at  400  cps. 

3«  Impedance  of  the  cutter  is  actually  500  ohms  at  400  cps. 

4.  Requires  only  plus  20  db  level  (6  milliwatts  in  500  ohms)  for  normal 
amplitude — less  than  1  watt  of  power. 

5.  Easily  installed.  The  head  comes  equipped  with  an  extra  mounting 
plate  for  instant  mounting  and  is  easily  interchanged  where  other 
heads  are  used. 

6.  Carefully  tested  at  our  laboratory  and  a  graph  accompanies  each  cut- 
ter, giving  the  frequency  response  characteristics. 

7.  The  head  is  hermetically  sealed  and  guaranteed  if  the  seal  is  not  broken. 

DiiBishe 

For  further  information  ask  your  jobber  or  write  to 

THE  DUOTONE  COMPANY  •  799  Broadway,  New  York  3,  N.  Y. 


MICHIGAN 
Battle  Creek 


Benton  Harbor 


Dearborn 

Detroit 

Detroit 

Detroit 
Grand  Rapids 


Grand  Rapids 

Grand  Rapids 
Jackson 
Lansing 
Muskegon 
Port  Huron 

Saginaw 

MINNESOTA 
St.  Paul 

MISSOURI  _ 
Kansas  City 
St.  Joseph 


St.  Louis 

St.  Louis 

St.  Louis 

St.  Louis 

St.  Louis 
St.  Louis 


NEBRASKA 
Omaha 


NEVADA 
Las  Vegas 


NEW  HAMPSHIRE 
Manchester 


NEW  JERSEY 
Ewlng  Twp. 


Newark 
Paterson 

NEW  YORK 
Albany 


Brooklyn 


Buffalo 
Buffalo 

Ithaca 
Jamestown 
New  York 


New  York 
New  York 


New  York 

New  York 

New  York 

New  York 
New  York 
Ogdensburg 

Poughkeepsie 

Syracuse 

Syracuse 
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Federated  Publications  Inc  (WELL) 
( Publishers  of  Battle  Creek  Enquirer 
&  News,  Grand  Rapids  Herald  and 

Lansing  State  Journal)                         48,100  4,100         13,001  . 

The  Palladium  Publishing  Co.  (Pub- 
lishes The  News  Palladium,  a  daily 
paper  at  Benton  Harbor  and  owns 
substantially  all  of  The  Herald  Press 

at  St.  Joseph,  Mich.)                            46,100  1,825  81,45( 

Herman  Radner   (WIBM)    49,500     

James  F.  Hopkins  Inc.  (WJBK)               46,500  6,790  14,00{ 

King-Trendie       Broadcasting  Corp. 

(WXYZ)                                                47,300  6,750  33,46{ 

WJR,  The  Goodwill  Station  (WJR)-_  45,300  6,800  100,20C 
John  E.  Fetzer     and  Rhea  Y.  Fetzer 

d/b     as     Fetzer     Broadcasting     Co.  ; 

(WKZO  &  WJEF)                                43,900  18,250  93,00r 

King-Trendle       Broadcasting  Corp. 

(WOOD)                                            46,900  6,300  41,646 

Leonard  A.  Versluis   (WLAV)                  46,100  6,460  28,000 

WIBM   Inc.    (WIBM)    49.500     

WJIM  Inc.  (WJIM)                                 47,700  3,800  11,860 

Ashbacker  Radio  Corp.  (WKBZ)  45,700  2,290  12,000 
The  Times  Herald  Co.    (Publisher  of 

Times    Heraid)                                     47,700  5,600  44,300 

Saginaw  Broadcasting  Co.  (WSAM)-_  45,500  2,100   

WMIN  Broadcasting  Co.   (WMIN).._  45,700  13,273  51,360 

I 

WHB  Broadcasting  Co.  (WHB)  46,900  9,200  50,000 
KFEQ,  Inc.  (KFEQ)    (42.8%  of  stock 

owned  by  the  News  Corp.,  publisher 

of  the  St.  Joseph  News-Press  and  St. 

Joseph  Gazette)    46,900     , 

Columbia     Broadcasting     System  Inc. 

(KMOX)                                            45,900  13,400  83,000 

Globe-Democrat  Publishing  Co.  (Pub- 
lisher  of   Globe-Democrat)                    46,300  13,083  148.000 

Missouri  Broadcasting  Corp.  (WIL)--  45,100  13,200  25.000 

to  30,000 

Pulitzer  Publishing  Co.  (KSD)  (Pub- 
lisher of  St.  Louis  Post-Dispatch)  —  45,500  13,891  84,610 

St.  Louis  University   (WEW)     -_   —  45,100  13,000  38,200 

Star-Times    Publishing    Co.  (KXOK) 

(Publisher  of  St.  Louis  Star-Times)  44,700  12,480  35,100 

World  Publishing  Co.  (KOWH)  (Pub- 
lisher of  Omaha  World-Herald)           45,600  11,660  39,000 

Nevada  Broadcasting  Co.  (KENO)  49,500  560  8,500 

The  Radio  Voice  of  New  Hampshire 
Inc  (WMUR)  (5%  of  stock  owned 
by  Edward  J.  Gallagher  who  is 
50%  owner  of  common  stock  and 
managing  editor  of  Citizen  Publish- 
ing Co.  which  publishes  the  Citizen)  43,500  31,630  61,600 

Mercer    Broadcasting    Co.     (100%    of  j 

stock  owned  by  Trenton  Times  Corp.,  ; 

publisher  of  Trenton  Evening  Times,  • 
Morning  State  Gazette  and  Trenton 

Sunday  Times- Advertiser)                     49,900  3,200  20,460 

New      Jersey      Broadcasting  Corp. 

(WHOM)   -                      49,100  6,200  36,600 

North    Jersey    Broadcasting    Co.  Inc. 

(WPAT)                                             49,900  4.928  45,000 

WOKO,  Inc.  (WOKO)    (25%  of  stock  ' 
owned  by  the  Press  Co.  Inc.,  publisher 

of  Albany  Knickerbocker  News) —  46,100  7,164  19,200 

Frequency  Broadcasting  Corp.  (100% 

of  stock  held  by  Yarrum  Inc.  who 

owns  25%  of  stock  of  Metropolitan 

Engineering  Co.  which  is  engaged  in 

manufacture     of     steel  stampings, 

electric    welded    products    and  fin 

tubes  for  steam  boilers)                   43,700  14,400  30,500 

WBEN,   Inc.    (WBEN)                           43,300  21,830  193,530 

WERB  Inc.   (WEBR)    (75%  of  stock  46,500  3,420  100,000 

owned    by   Buffalo    Courier-Express)  to  125,000 

CorneU  University  (WHCU)   43,300  15,000  35,000 

James  Broadcasting  Co.,  Inc.  (WJTN)  46,100  10,352  39,560 
The  American  Network  Inc.   (50%  of 

stock  owned  by  five  separate  newspa- 

paper  publishing   corporations — The 

Journal  Co.,  WCAE  Inc.,  Indianap- 
olis   Broadcasting    Inc.,  Star-Times 

Publishing  Co.  and  The  Constitution 

Publishing  Co.)                                     47,900  8,840   

Blue  Network  Co.  Inc.    (WJZ)              47,900  8,950  41,750 

Debs     Memorial     Radio     Fund  Inc. 

(WEVD)  (Among  co-operative  back-   

ers  are  directors  of  the  Jewish  Daily 
Forward;  the  newspaper  company  it- 
self has  no  interest  or  control)          48,700  8,600  46,100 

Greater      New      York  Broadcasting 

Corp.    (WNEW)                                   48,700  8,500  37,600 

Hearst    Radio     Inc.     (WINS)  (See 

Hearst    Newspapers)                            48,700  8,570  65,000 

News  Syndicate  Co.,  Inc.  (Publisher  of 

New  York  DaUy  and  Sunday  News)  47,900  8,600  86,600 

WBNX  Broadcasting  Co.   (WBNX)__  48,300  8,730  30,700 

WMCA   Inc.                                          48,300  8,560 

St.     Lawrence     Broadcasting  Corp. 

(WSLB)        IWM 

Poughkeepsie  Newspapers,  Inc  (Pub- 
lisher)                                                 44,300  10,198.5  46,000 

Central  New  York  Broadcasting  Corp. 

(WSYR)                                             46,300  6,800  22,000 

Onondaga   Radio   Broadcasting   Corp.  „ . 

(WFBL)                                             45,900  6,746  28,614 
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NEW  HORIZONS  

The  technical  advances  in  radio,  stimulated  by  the  needs  of  war, 
have  extended  the  horizons  of  peacetime  broadcasting. 

New  methods  and  new  equipment  will  bring  a  nev.-  perfection  to 
every  field  of  broadcasting — AM,  FM,  Television,  Facsimile. 

The  Wilmotte  Laboratory  through  its  intensive  war  time  work 
has  kept  apace  with  radio  engineering  developments. 

With  its  fully  equipped  laboratory  and  experienced  staff,  this  or- 
ganization is  ready  iioii  to  plan  for  you  every  phase  of  your  peace  -  * 
time  operations.    Available  to  clients  is  a  complete  engineering 
planning,  designing,  and  installation  supervision  service,  from 
FCC  application  to  the  start  of  operations,  in  the  fields  of 

Amplitude  Modulation  Broadcasting 
Frequency   Modulation  Broadcasting 
Television  Va^  simile 

THE  VilLMOTTE  LABORATORY 

1469  Church  Street,  N.  W. 
Washington  5,  D.  C. 

,RAYMOND   M.   WILMOTTE,  DIRECTOR 

Designer  of  First  Directional  Antenna 
Cdntrolling  Interference 
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PROVING 

NORFOLK 

Metropolitan 

MARKET 


Half  a  million  busy  people  in  a  compact,  easily 
covered,  easily  supplied,  efficiently  industrial- 
ized market ...  surrounded  by  a  substantial 
agricultural  section  . .  .  one  of  the  GREAT 
naval  bases . . .  one  of  the  GREAT  gateways 
of  foreign  trade  . . . 

Yes,  with  a  BIG  job  ahead  . . .  you'll  find  Nor- 
folk, Portsmouth,  Newport  News  (the  Norfolk 
Metropolitan  Market)  getting  ready  for  it 
right  now  . . . 

No  time  THERE  for  wishful  thinking  . . .  for  as 
long  as  industry  must  produce  goods  and 
move'em,  and  as  long  as  ships  are  built  to 
carry'em  . . .  the  nation  NEEDS  NORFOLK! 

...  A  solid  package  of  metropolitan  buying 
power  you  can  depend  on,  for  proving  post- 
war plans. 


...  Yes,  metropolitan  buying  power 
you  can  depend  on  as  your  test  market, 
because  WTAR  is  your  ideal  test  station 
.  .  .  with  more  listeners  throughout  the 
8  a.  m.  -  10  p.  m.  day  than  all  other 
market  area  stations  COMBINED,  which 
means  practically  no  "outside"  listen- 
ing .  .  .  your  test  is  accurate. 

5,000  WATTS  DAY  AND  NIGHT 
NBC  NETWORK 


PENDING  APPLICATIONS  FOR  FM  STATIONS 


Nationol  Representatives:  EDWARD  PETRY  &  CO. 


Utiea, 
Watertown 

White  Plains 


NORTH  CAROLINA 
Durham 


Greensboro 
Raleigh 

Winston-Salem 


OHIO 
Akron 
Ashland 


Ashtabula 


Canton 


Cincinnati 


Cincinnati 

Cincinnati 

Cincinnati 
Cleveland 

Cleveland 


Cleveland 
Columbus 


Columbus 
Columbus 


Dayton 

Stenbenvllle 
Toledo 

Wooster 

Yonngstown 


OKLAHOMA 
Oklahoma  City 
Oklahoma  City 


Tulsa 
Tulsa 


OREGON 
Portland 


Portland 

PENNSYLVANIA 
Bethlehem 

Harrisburg 

Lancaster 
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WIBX    Inc.      45,700 

The  Brockway  Co.  (WWNY)  (Owned 

&  operated  by  Watertown  Times)   47,300 

Westchester  Broadcasting  Corp.  (WFAS) 
(Controlled  by  Valentine  E.  and  J. 
Noel  Macy,  publishers  of  Yonkers 
Herald-Statesman,  Tarrytown  News, 
Port  Chester  Item,  Ossining  Citizen- 
Register,  Mt.  Vernon  Argus,  New  Ro- 
chelle  Standard-Star,  Mamaroneck 
Times,  all  in  New  York)    49,900 

Durham  Radio  Corp.  (WDNC)  (100% 
owned  by  Durham  Herald  Co.,  pub- 
lisher of  Durham  Morning  Herald 
and  Sun)     

North  Carolina  Broadcasting  Co.,  Inc. 

(WBIG)    43,900 

WPTF  Radio  Co.    (WPTF)   43,300 

Piedmont  Publishing  Co.  (WSJS) 
(Publisher  of  Winston-Salem  Jour- 
nal and  Twin  City  Sentinel)   46,700 

Summit  Radio  Corp.    46,500 

Robert  M.  Beer  and  Edgar  Koehl,  d/b 
as  Beer  and  Koehl.  ( Beer  &  Koehl  each 
own  48.75<^  of  stock  of  Ashland 
printing  Co.,  publisher  of  Ashland 
Times  Gazette.  Koehl  is  also  50% 
owner  of  Inquirer  Printing  Co.,  pub- 
lisher of  Gallon  Inquirer,  Gallon,  48,900 
Ohio   

WICA  Inc.  (WICA)  (94%  of  stock 
owned  by  C.  A.  Rowley,  publisher  of 
of  the  Ashtabula  Star-Beacon,  Ge- 
neva Free  Press,  Painesville  Tele- 
graph, Conneaut  News-Herald,  all 
Ohio    dailies)      48,900 

Ohio  Broadcasting  Co.  (WHBC)  (Sub- 
sidiary of  Brush-Moore  Newspapers, 
Inc.)    46,100 

Cincinnati  Broadcasting  Co.  (100% 
owned  by  The  John  Shillito  Co.  which 
is  controlled  by  F.  &  R.  Lazarus  & 
Co. — Department  Store)   

The  Cincinnati  Times  Star  Co 
(WKRC)  (Publisher)   

The  Crosley  Corp.  (WLW)  


National 


Broadcasting 


Co. 


Inc. 


10.290 
4.145 


436 


13,200  :i 
23.348  11» 


4.600 


9,S5) 


8,494 


4,116         31. 0») 


8,499 


43,700 

19,100 

104, 4I» 

46,700 

13,700 

76,50') 

45,500 

13,700 

225,00'} 

to  250,000 

45,900 

13,700 

150,000 

43,700 

190.044 

United  Broadcasting  Co.  (WCLE) 
(WHK)  (756  6/24  out  of  1,000 
shares  owned  by  Forest  City  Pub- 
lishing Co.,  publishers  of  Cleveland 
Plain  Dealer  and  chief  owner  of 
Cleveland  News)    48,500  8,420 

WGAR  Broadcasting  Co.    (WGAR)__  45,600  8,6«0 

Central  Ohio  Broadcasting  Co.  {100% 
owned  by  F.  and  R.  Lazarus  and  Co., 
Columbus,  Ohio,  operating  a  retail  de- 
partment store)    43,100  21,010 

The  Crosley  Corp   46, .500  12,400 

United  Broadcasting  Co.  (WHKC) 
(756-6 '24  out  of  1.000  shares  owned 
by  Forest  City  Publishing  Co.,  pub- 
lishers of  Cleveland  Plain  Dealer  and 

chief  owner  of  Cleveland  News)...  48,100  12,400 

Crosley  Corp.                                           46,100  8,000 

The  Valle>-  Broadcasting  Co.  (WSTV)   

The  Toledo  Blade  Co.    (Publisher  of 

The  Toledo  Blade)                               44,600  8,400 

The  Wooster  Republican  Printing  Co. 

(Publisher  of  Wooster  Daily  Record)  49,300  7,780 

The  WFMJ  Broadcasting  Co.  (WFMJ) 
(Controlled  by  William  F.  Maag,  Jr., 
publisher    of    Youngstown  Vindica- 
tor)                                                      44,100  15.610 

Plaza  Court  Broadcasting  Co.  (KOCY)    16^94 

WKY  Radiophone  Co.  (WKY)  (Same 
stock  owners  as  Oklahoma  Publish- 
ing Co.,  publisher  of  Oklahoma 
City  Oklahoman,  Oklahoma  City 
Times  and  The  Farmer  Stockman)  44,500  21,000 

Fred  Jones  and  Mary  Eddy  Jones  d  b 

as    Fred    Jones    Broadcasting  Co. 

(.Automobile    dealer)    45,-300  22,000 

World  Publishing  Company  and  Tulsa 

Tribune  Company  (Publishers)  


130.000 
150,000  to 
176,000 


102,88-1 
200,000 
to  225,00") 


150,000 
to  160,000 


72,605 


113. SO-" 
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Stanley  M.  Goard,  Geo.  W.  Phillips. 
Robert  T.  Zabelle,  James  L.  Murray 
co-partners  d/b  as  Broadcasters 
Oreg.,  Ltd.  (Goard — Radio  Technician. 
Phillips — Insurance  Agent  &  Loan 
Broker.  ZabeUe — Sales,  rentals  & 
operation  of  Public  address  equip- 
ment. Murray — Sales  representative 
&  Office  Equipment  Specialist)  

Oregonian  Publishing  Co.  (KGW)  Pub- 
lisher  Portland   Oregonian)  46,100 

Associated  Broadcasters  Inc  (WEST) 
(Ownership  affiliated  with  Lancaster 
Newspapers,   Inc.)    48,500 

Keystone  Broadcasting  Corp.  (WKBO) 
( Ownership  affiliated  with  Lancaster 
Newspapers  Inc.)   

WGAL  Inc.  (WGAL)  (Ownership  af- 
filiated with  Lancaster  Newspapers 
Inc.)    45,500 

(Continued  on  page  198) 
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45,700 

23,850 

112,36- 

plus  land  &  buildin'^ 

48,500 

5.S26 

25,000 

46.100 

13,382 

64.23* 

48,500 

2.800 

43.900 

44,700 

4,000 

60,000 

45,500 

1,200 

40,900 

AM  FM 
TELEVISION 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
MUNSEY  BUILDING 
WASHINGTON  4,  D.  C. 

PHONE  DISTRICT  8215 


PENDING  APPLICATIONS  FOR  FM  STATIONS 


i  I 


MORE 
LISTENERS 

rhon  any  other  Dayton  station 


...and  we  can 

PROVE  IT 

Ask  u$.»» 
Ask  Hooper 

TXiE  DAYTON  MARKET 

SOQO  WATTS  •  BASIC  CpS 
0.   r.  HOlLiNGBEtV  CO.,  R«|>r«««nlati«B( 
t|tr  f.   CUMMtiNQS,   $«tft{i«ott»rn   I «pr« s en letiv* 


Philadelphia 
Philadelphia 

Philadelphia 
Pittsburgh 


Pittsburgh 
Pittsburgh 
Reading 


Scranton 
Sharon 


Uniontown 

Wilkes-Barre 

Williamsport 


York 
York 


RHODE  ISLAND 
Pawtucket 
Providence 
Providence 


Providence 

SOUTH  CAROLINA 
Charleston 


Greenville 

Spartanburg 

TENNESSEE 
Knoxville 
Nashville 


TEXAS 
Abilene 


Amarillo 
Beaximont 

Dallas 

Dallas 

Harlingen 
Houston 

Houston 


San  Antonio 
Wichita  Falls 


UTAH 
Salt  Lake  City 

VIRGINIA 
Norfolk 


Richmond 

Richmond 


WASHINGTON 
Spokane 

WEST  VIRGINIA 
Charleston 
Morgantown 


WISCONSIN 
Green  Bay 

Oshkosh 
Racine 


Wauaati 
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Gibraltar  Service  Corp.  (100%  of  stock 

owned  by  Bulletin  Company  publisher  50,260  to 

of  The  Evening  Bulletin)    46,100        9,818  66,260 

The  Philadelphia  Inquirer,  a  Division 
of  Triangle  Publications,  Inc.  (Pub- 
lisher)   48,100       15,500  150,500 

WDAS     Broadcasting     Station  Inc. 

(WDAS)    47,700        9,800  42,850 

J.  J.  Laux,  R.  Teitlebaum,  Meyer 
Wiesenthal,  Alex  Teitlebaum,  Louis 
Berkman,  Jack  N  Berkman,  C.  C. 
Swaringen,  J.  Troesch  &  J.  L.  Mer- 
dian,  partners,  d/b  as  Liberty  Broad- 
casting Co.  (Some  of  partners  have 
interest     in    WKNY,    WSTV  and 

WJPA)         

Pittsburgh      Radio      Supply  House 

(WJAS)    46,500        8,400  21,860 

WCAE,  Inc.  (WCAE)  (Same  Owner- 
ship as  Pittsburgh  Sun-Telegraph)      45,500         8,650  33,5Sij 

Hawley  Broadcasting  Co.  (Stockholders 
are  owners  of  Reading  Eagle  Co., 
publisher    of    Reading    Times  and 

Eagle)    46,600        4,275  26,100 

Scranton  Broadcasters,  Inc.  (WGBI)  48,100  19,557  49,600 
Sharon     Herald     Broadcasting  Co. 

(WPIC)      (One    stockholder  holds 

stock   in   Sharon  Herald  Publishing 

Co.)    45,900      11,080  66,110 

Fayette  Broadcasting  Corp.    (WMBS)  48,100       10,240  22,060 

Louis  G.  Baltimore  (WBRE)        

WRAK,  Inc.  (WRAK)  (66.6%  owned 
by  Sun  Gazette  Co.  publisher  of  Wil- 
liamsport   Gazette    &    Bulletin  and 

Williamsport  Sun)    47,700       11,675  35,060 

Susquehanna        Broadcasting  Co. 

(WSBA)    44,600        8.060  29460 

York     Broadcasting     Co.  (WORK) 

(Ownership  affiliated  with  Lancaster 

Newspapers  Inc.)    45,100        1,660  40,900 

Pawtucket  Broadcasting  Co.  (WFCI) --  45,100  3,760  37,360 

Maj.   A.   A.   Schechter   46,100  8,950   

Cherry  &  Webb  Broadcasting  Co. 
(WPRO)    (Department  store  aflSli- 

ated)                                                  47,600  6,207  90.000 

The  Outlet  Co.  (WJAR)  (Department 

store)                                                  48,600  6,412  41,000 

Atlantic  Coast  Broadcasting  Co. 
(WTMA)  (Affiliated  with  Charleston 
News    &    Courier    and  Charleston 

Post)                                              —  47.700  6.400  45,700 

Greenville  News-Piedmont  Co.  (WFBC)  44,100  23,687  122,100 
(Publisher) 

Spartanburg  Advertising  Co.  (WSPA)  150,000  to 
  43,500  26,600  176.000 

American  Broadcasting  Corp.  (WBIR)  45.100  3,230  14,860 
Nashville  Radio  Corp.  (Owned  by  The 
Nashville  Banner  Publishing  Co.  and 

Tennessean  Newspapers  Inc.)              46,500  16,000  200,000 

The  Reporter  Broadcasting  Co.  (KRBC) 
(50%  of  stock  owned  by  M.  Bernard 
Hanks,  director  and  stockholder  in 
Reporter  Publishing  Co.,  Big  Spring 
Herald,  Inc.,  North  Texas  Publishing 
Co.,    Denison    Herald    and  Marshall 

Publishing  Co.,  aU  of  Teras)               45,700  6,936  25,000 

Amarillo  Broadcasting  Corp   (KFDA)  45,100  5,600  11,026 

KRIC  Inc.  (KRIC)  (Owned  by  Beau- 
mont Enterprise  and  Journal)   43,100  6,660  23,600 

A.  H.  Belo  Corp.  '(WFAA)  (Publisher 

of  The  Dallas  Morning  News)            43,700  22,700  98,300 

KRLD  Radio  Corp.  (KRLD)  (subsidiary 

of  Times-Herald  Printing  Co.,  pub-  45,700  20,000  150,000 

lisher  of  Dallas  Times  Herald)   to  175,000 

Harbenito      Broadcasting      Co.,  Inc. 

(KGBS)      2,400   

Houston  Printing  Corp.  (KPRC)  (Pub- 
lisher of  Houston  Post;  97%  of  stock 

owned  bv  Houston  Post  Co.)               46,600  10,600  29,986 

KTRH  Broalcasting  Co.  (KTRH)  (Sub- 
sidiary of  Houston  Chronicle  Pub- 
lishing   Co.,    publisher    of  Houston 

Chronicle)                                              47,700  14,300  91,860 

Southland  Industries  Inc.    (WOAI)—  44,600  16,600  260,000 
Rhea  Howard  (Owns  stock  and  is  offi- 
cer of  Times  Publishing  Co.  which 
publishes    the  Wichita    Daily  Times 

and  Wichita  Record  News)                46,500  12,800   

Intermountain      Broadcasting  Corp. 

(KDYL)    46,700  800  19,360 

WTAR  Radio  Corp.  (WTAR)  (Subsi- 
diary of  Norfolk  News-Papers,  Inc.. 
publisher  of  Norfolk  Ledger-Dispatch 

and  Norfolk  Virginia-Pilot)   46,500         5,702  39,805 

Havens  &  Martin  Inc.   (WMBG)          46,100       12.130  40.425 

Richmond  Radio  Corp  (WRNL) 
(Owned  by  Richmond  Newspapers, 
Inc.,  publishers  of  Richmond  News 
Leader  and  Richmond  Times  Dis- 
patch)   46,300       11,269  46,000 

Louis  Wasmer  Inc.  (KHQ)    45,700       12.609  40,860 

Charleston  Broadcasting  Co.  (WCHS)   43,500  11,525  75,000 

W.    Virginia    Radio    Corp.    (WAJR)  43,500  33,244  218,200 

(Stockholders  own  stock  in  W.  Va.  49,900  344  (Satellite) 

Newspapers   Publishing  Co.)               49,900  1,620  (Satellite) 

Green  Bay  Newspaper  Co.  (Publisher 

of  Green  Bay  Press-Gazette)      

Oshkosh  Broadcasting  Co.  (WOSH)—  44.600  3,810  17,660 
Racine   Broadcasting   Corp.  (WRJN) 
(Principal  stockholders   are  officers 

of  the  Journal  Times  (3o.)—  -  49,100  2.540  29.660 

Record-Herald  Company  (Publisher 
Wausau  Daily  Record-Herald)   46,600     


ENGINEERS 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

Am  Orgtnizalion  of 
Qnalifiad  Radio  EnginMn 

DEDICATED  TO  TBI 

SERVICE  OP  BROADCASTING 

Ifattoaal  Prea  BUm-t  Wuik^  D.  C 


PAUL  600LEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  S'7859  


GEORGE    C.  DAVrS 

Coniulling  Radio  EngtnMr 
Mun*«y  Mdg.  DittricI  1494 

Waihlngton,  0.  C. 


Frequencj  Measaring 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAT 
RCA.  Coram  unicatioiis.  Inc. 

•«  Broad  Su.  New  York  4,  N.  T. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Sp*cial(z!i>g  in  lroodc«st  «nd 
Alfbcation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
TeUpbeoe  tiAfienal  77S7 


WOODWARD  &  KEEL 

CONSUITING  KAOIO  ENGINEERS 
iarU  RIdg.      •      NAtleiMl  «513 
Wathingten  4,  D.  C 


LOHNES  &  CULVER 

CONSUITING  RADIO  ENGINEERS 
Munsey  aidg.      •      District  8215 
Washington  4,  D.  C. 


NATIONAL  DESIGN  SERVICE 

Engineers  and  Designers 

TELEVISION 

Now  Designing  for  Post  War 

96  Liberty  St.,  N.Y.C.  Beekman  3-0207 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HEaOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Contultanti 
Frequency  Monitoring 


Csmmiielfll  Rodio  Eqnip.  Co. 


•  Evening  Ster  Buildiag.  WaihiagtoR,  D.  C. 

•  321  E;  Gregory  Boulevard^  Kansas  City,  Mo. 

•  Creu  Reads  of  the  World,  Hollyweod,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Munsey  Bld^.  •  Repnblie  2347 


RAYMOND  M.  WILMOHE 

COMSUmNO  RADIO  UMINEOI 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  Aiclntosh 
Consulting  Radio  Engineers 
Shorcham  BIdg.        ME.  4477 
Washington,  D.  C. 


BUY 
WAR  BONDS 


RADIO'S  WARTIME  SERVICE 

Chief  Engineers,  Managers  of  78%  of  Stations 
 Leave  for  Doty,  Says  DeAAare  Article  


CHIEF  ENGINEERS  and  general 
managers  of  78%  of  the  stations  in 
the  U.  S.  are  in  the  armed  services 
or  doing  other  Government  work  in 
connection  with  the  war,  according 
to  an  article,  "Broadcasting  Fights 
Its  First  War,"  in  the  September 
issue  of  the  Western  Electric 
Oscillator  which  replaces  Pick-Ups. 

Written  by  George  DeMare,  the 
article  covers  in  detail  radio's  con- 
tribution to  the  war,  pointing  out 
that  a  typical  station  has  lost  30% 
of  its  technical  force,  either  to  the 
armed  services  or  to  Government 
agencies  engaged  directly  with  the 
war  program.  A  study  by  Broad- 
casting Yearbook  disclosed  that 
more  than  23%  of  radio's  entire 
personnel  was  in  the  military 
forces  alone  [Broadcasting,  Jan. 
31]. 

Radio  Takes  Lead 

"  'For  exceptionally  meritorious 
and  distinguished  service  in  a  posi- 
tion of  great  responsibility  .  .  .'  is 
the  way  the  citation  for  one  of 
America's  highest  decorations  con- 
ferred on  Capt.  Charles  Hunter, 
formerly  of  KPRO,  reads,"  chroni- 
cles Mr.  DeMare.  "In  many  in- 
stances this  might  be  the  citation 
for  the  record  of  all  broadcasting 
itself  in  this — its  first  war." 

Mr.  DeMare  points  out  that  radio 
has  taken  the  lead  as  a  communica- 
tions arm  of  the  military  forces,  it 
holds  the  center  of  the  stage  as  a 
propaganda  medium  and  at  home 
the  people  "depend  greatly  upon 
broadcasting  for  the  news  of  their 
fighting  men  and  the  dissemination 
of  vital  home-front  information". 

The  author  lists  many  top-rank- 
ing executives  and  employes  now  in 
key  posts  in  the  Army,  Navy,  Ma- 
rines, Army  Air  Forces,  OWI  ajid 
other  Government  agencies.  He 
tells  of  the  manpower  drain  on  ra- 
dio— how  scores  of  managers  saw 
their  engineers  go  to  the  armed 
services,  how  they  pitched  in  and 
operated  transmitters  and  studio 
control  boards  several  hours  daily 
in  addition  to  their  executive  duties. 

Mr.  DeMare  writes  of  the  inten- 
sive training  program  radio  has  be- 
gun— training  women  and  the  in- 
experienced available  men  for  im- 
portant technical  jobs.  The  ingenu- 
ity of  stations  in  keeping  on  the 
air  despite  acute  manpower  short- 
ages is  brought  out  by  the  author, 
who  discovered  that  WRAK  Wil- 
liamsport.  Pa.,  is  using  policemen 
as  parttime  operators,  that  other 
stations  near  Army  and  Navy  posts 
are  gratefully  accepting  the  part- 
time  services  of  technicians  in  the 
armed  forces.  He  tells  how  other 
stations  are  using  war  plant  em- 
ployes on  a  partial  basis. 

Only  One  Staff  Intact 

Iti  cases  where  help  cannot  be 
found,  Mr.  DeMare  concludes  the 
only  solution  lies  in  four  categories : 
Longer  hours  and  harder  work, 


doubling  up,  joining  the  major  net^ 
works  (in  the  case  of  smaller  stai 
tions)  and  mechanical  reorganiza< 
tion  to  enable  one  man  to  do  two 
three  or  four  men's  jobs. 

Only  one  station,  WSFA  Mont- 
gomery, Ala.,  was  found  to  hava  i 
kept  its  key  staff  intact,  according  i 
to  the  DeMare  article,  which  brings  ' 
out  that  fortunately  many  return- 
ing war  veterans,  discharged  for 
physical  reasons,  are  finding  their 
way  back  to  broadcasting. 

Despite  the  handicaps,  however, 
radio  has  done  an  outstanding  job  , 
of  public  service,  Mr.  DeMare  cow  j 
dudes.  He  lists  several  instances — 
other  than  the  war — in  which  radio 
played  important  parts  in  the  sav- 
ing of  lives  and  property.  He  also 
cites  the  profession's  cooperation 
with  the  Treasury,  OWI  and  other 
Government  agencies  in  promotinj- 
campaigns. 

Reprints  of  Mr.  DeMare's  artick 
which  deals  with  all  phases  of  ra 
dio's  public  service  in  wartime,  wil 
be  furnished  on  request  to  Wil 
Whitmore,  editor  of  the  Westen 
Electric  Oscillator,  195  Broad 
way.  New  York. 


RADIO  BARRAGE 

Used  by  Japs  to  Scare 
— Marines  at  Hebrides — 


INTENSIVE  radio  propagands 
was  used  by  the  Japanese  in  ai 
effort  to  scare  the  America: 
Marines  as  they  invaded  the  Nev 
Hebrides  Islands,  according  U 
Maj.  Robert  D,  Heinl,  Jr.,  USMCi^ 
son  of  the  Washington  radio 
news  writer.  Writing  in  the 
August  issue  of  National  Geogra- 
phic, Maj.  Heinl,  who  was  at  Pear 
Harbor  when  the  Japs  bombed  th« 
base  and  later  was  ordered  to  th( 
New  Hebrides  near  the  Solomons 
which  was  one  of  the  first  advance 
bases  taken  by  the  U.  S.,  relates 

"The  Marines'  welcome  to  the 
New  Hebrides  came  neither  from 
colonial  civilians  nor  cannibals,  bul 
from  Japan — via  radio.  Incessant 
enemy  propaganda  broadcasts 
signalized  our  arrival  by  announc 
ing  that  invincible  Nippon  would 
give  the  Americans  72  hours  ii 
which  to  clear  out  of  the  New 
Hebrides. 

"Later  we  were  informed  that 
our  installations  had  been  'heavily 
bombed',  an  occurrence  which  had 
not  yet  come  to  our  attention. 
Nevertheless,  as  our  shore  parties 
disembarked  from  their  landing 
boats,  many  a  Marine  expected  to 
be  under  enemy  attack  in  a  mat- 
ter of  hours." 


HALLICRAFTERS  Co.,  Chicago, 
management  and  employes,  presented 
$5,000  to  the  Army's  new  Vaughan 
General  Hospital  at  Hines,  111.  The 
gift  represented  wages  earned  by  em- 
ployes who  worked  an  extra  two  hours 
on  European  D-Day.  Company  also 
has  established  servicemen's  depart- 
ment, which  urges  present  employes  to 
write  former  fellow  workers  in  armed 
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opening  New  Vistas  in  Broadcasting 


Television  a  Challenge 
To  Creative  Skills 
Of  Specialists 

By  FREDERIC  R.  GAMBLE 

President,   American  Assn.   of  Advertising 
Agencies 

FM  AND  TELEVISION  seem  to 
be  running  neck  and  neck  in  the 
race  of  postwar  development  in 
radio.  Of  course,  television  is  more 
glamorous  and  vfill  require  a  far 
greater  development  of  creative 
skills,  but  it  also  seems  somevv^hat 
farther  from  commercial  applica- 
tion. 

Receivers  First 

FM  offers  more  than  simply  an 
improved  method  of  broadcasting, 
if  the  reports  about  it  are  true. 

Equal  and  increased  night  and 
day  coverage  by  low-powder  stations 
will  greatly  increase  the  possibili- 
ties'and  effectiveness  of  spot  broad- 
casting. The  chief  changes  to  ex- 
pect, it  seems  to  me,  are  in  the  buy- 
ing department  where  agencies  will 
be  quick  to  take  advantage  of  this 
new  way  of  reaching  audiences 
through  radio. 

Television,  on  the  other  hand. 


Postwar  Sets  to  Reflect 
War  Changes,  Says  Hardy 

POSTWAR  radio  business  will  be 
exceptionally  good,  according  to 
Larry  F.  Hardy,  vice-president  of 
Philco  Corp.  in  charge  of  the  home 
radio  division,  who  feels  that 
known  radio  brands  will  lead  in 
sales  after  the  war.  As  to  the  kinds 
of  radios  dealers  would  need  to 
meet  this  huge  postwar  demand, 
Mr.  Hardy  predicted  that  consoles, 
phonographs,  table  models,  com- 
pacts, portables  and  farm  sets  for 
rural  areas  would  all  be  in  de- 
mand. 

Despite  numerous  and  diverse 
improvements  in  console  radios  and 
phonograph  combinations,  Mr.  Har- 
dy said,  it  is  probable  that  table 
models  and  compacts  will  be  first 
to  show  the  immediate  effects  of 
war  developments.  New  and  differ- 
ent kinds  of  components  will  give 
these  smaller  sets  greater  sensitiv- 
ity, greater  output  and  better  per- 
formance and  will  reflect  the  tre- 
mendous strides  made  in  the  past 
three  years  in  the  plastics  field,  Mr. 
Hardy  said. 

ATS  Series  Planned 

AMERICAN  TELEVISION  So- 
ciety's program  laboratory  vsrill  pre- 
sent a  series  of  non-commercial 
shows  on  television  stations  in  the 
New  York  area  shortly,  it  was  an- 
nounced last  week.  First  programs 
will  be  presented  on  WRGB,  Gen- 
eral Electric  station  in  Schenectady. 
Assisting  Charles  H.  Kleinman, 
executive  director  of  the  laboratory, 
are  Ted  Huston,  director  of  pro- 
duction; John  Flory,  director  of 
scripts ;  Jean  Rosenthal,  director  of 
station  and  agency  relations.  ATS 
will  produce  the  shows  for  selected 
charitable,  civic  and  social  service 
activities. 


opens  up  much  wider  vistas;  the 
combination  of  sight  and  sound  in 
broadcasting  will  revolutionize  stu- 
dio techniques,  of  course.  There  will 
have  to  be  scenery  in  many  cases, 
memorizing  of  parts,  costuming  and 
make-up,  and  other  changes  the 
experimenters  are  now  discovering. 
I  have  no  doubt  the  technical  prob- 
lems of  broadcasting  television  will 
be  solved  in  due  course,  but  what 
about  the  audience?  Can  television 
hold  audiences  for  comparable 
lengths  of  time  requiring,  as  it 
will,  much  more  concentration? 
This  seems  doubtful.  Successful 
television  with  large  audiences  may 
be  limited  to  certain  times  of  day. 

But  before  there  is  any  great 
development  of  commercial  televi- 
sion, the  public  •  must  be  supplied 
with  receivers  in  the  millions.  This 
will  take  time,  not  only  to  solve  the 
problems  of  the  kind  of  screen  and 
broadcast  band,  but  also  to  make 
and  sell  the  sets.  It  seems  probable 
that  agencies  will  produce  commer- 
cial television  shows  just  as  they 
have  come  to  produce  most  of  the 
radio  shows,  unless  television  com- 
mercials are  restricted  to  hitch- 
hikers. 

Long  ago,  the  older  advertising 
media  found  that  they  could  not 
very  successfully  create  advertising 
for  two  or  more  competing  adver- 
tisers. The  advertising  agency  was 
originally  set  up  to  meet  this  need 
of  an  independent  organization  to 
convert  the  publisher's  white  space 
into  advertising  influence.  Radio 
soon  found  that  this  principle  like- 
wise applied  to  the  conversion  of 
blank  time  and  that  it  is  best  done 
by  an  independent  creative,  special- 
ist organization,  compensated  by  a 
percentage  of  the  medium's  rate, 
and  devoting  this  compensation  to 
the  service  and  development  of  suc- 
cessful advertising. 

No  better  method  has  ever  been 
suggested,  or  seems  likely  to  be. 
Advertising  has  succeeded  as  this 
method   has    been  conscientiously 


MR.  GAMBLE 


followed.  Most  of  its  difficulties 
have  arisen  from  attempts  to  "beat 
the  game"  in  one  way  or  another. 
Successful  radio  advertising  post- 
war seems  most  likely  if  these  prin- 
ciples, underlying  successful  oper- 
ation, are  realized  and  adhered  to. 


Ton  of  Radio 

ARMY'S  B-29  Superfortresses  car- 
ry approximately  a  ton  of  radio 
equipment,  or  almost  double  the 
weight  on  other  heavy  bombers  in 
actual  operation,  according  to  a 
War  Dept.  announcement.  Com- 
munications instruments  in  the 
B-29's  vary  from  V2  to  550  lbs. 
and  provide  for  conversations  be- 
tween aircraft  in  flight,  between 
the  bombers  and  their  far-distant 
bases,  and  between  crew  members 
within  the  plane.  There  are  also 
radio  navigational  instruments  and 
devices  to  guide  rescuers  in  case  of 
emergency.  The  equipment  is  of  a 
type  that  had  been  in  use  for  some 
time,  but  at  present  the  makers, 
Signal  Corps  Aircraft  Radio  Lab. 
at  Wright  Field,  are  working  on 
"development  of  even  superior  re- 
placement devices". 


Meetings  on  Coast  | 
Are  Staged  by  GE 

Television,  AM  and  FM  Plans 
Are  Discussed  at  Meetings 

TO  KEEP  West  Coast  broadcast- 
ing, theatre  and  merchandising  ex- 
ecutives abreast  of  its  post-war 
plans  on  AM,  FM  and  television, 
General  Electric  Co.  technical  and 
merchandising  experts  staged  series 
of  three  one-day  meetings  in  Seat- 
tle, San  Francisco  and  Los  Angeles, 
Aug.  11,  15  and  17,  respectively. 
Plans  and  designs  for  post-war 
master  television  stations  and  pos- 
sible networks,  as  well  as  details 
and  prices  on  post  war  receiving 
sets  were  discussed. 

Predicting  a  large  increase  in  | 
West  Coast  FM  broadcasting — a  I 
trend  already  well  under  way  in  the 
East  and  Middle  West— W.  E. 
David,  GE  transmitter  sales  man- 
ager, said  standard  AM  broadcast- 
ing would  undoubtedly  show  a 
steady  decline  after  the  war.  Point- 
ing out  that  there  are  53  FM  sta- 
tions in  the  country,  he  stated  this 
number  will  increase  while  the  pres- 
ent 900  or  more  standard  stations 
v/ill  show  a  corresponding  decrease. 
Film,  "The  Story  of  FM"  outlined 
development  of  that  aspect  of 
broadcasting. 

Network  Projects 

During  afternoon  session,  de- 
voted to  television,  J.  D.  McLean, 
GE  sales  manager  of  television 
transmitters,  discussed  simple  me- 
chanics of  television  and  outlined 
operation  of  proposed  television 
networks,  using  as  example  the  one 
in  use  now  between  New  York  and 
Schenectady.  He  explained  use  of 
master,  supplementary  and  satellite 
television  stations.  "The  perfection 
of  television  in  color,  as  well  as  ef- 
ficient television  broadcasts  for  pro-|||| 
jection  on  a  large  screen  similar  to 
a  movie  theatre  screen,  is  yet  to 
come,"  he  said.  Second  film,  "Sight- 
seeing at  Home,"  covered  broadcast- 
ing and  receiving  of  television  pro- 
grams. Also,  use  of  a  magnetic  wire, 
now  used  almost  exclusively  for 
military  purposes,  was  demon- 
strated. 

In  outlining  postwar  plans  for 
production  of  home  television  re- 
ceiving sets,  W.-  M.  Boland,  GE 
western  manager  of  electronics  de- 
partment, stated  an  eflScient  small 
receiver  would  retail  at  about  $200, 
with  projection  models  utilizing  an 
18x24-inch  screen  priced  between 
$300  and  $350.  He  had  previously 
addressed  the  morning  meeting  on 
"Radio  Receivers  and  Radio  Adver- 
tising." Question  and  answer  period 
followed  both  sessions.  ' 


RCA  LABS.,  Princeton,  N.  J.,  has  de- 
veloped an  electronic  time-interval 
counter  for  American  Army  and  Navy 
guns  of  all  sizes.  The  device  makes  pos- 
sible amazingly  accurate  muzzle  ve- 
locity measurements,  as  precise  as 
1 /100,000th  of  a  second.  The  instru- 
ment has  been  in  use  for  more  than  a 
year  at  arsenals  throughout  the  coun- 
try. 


Paga  202    •    August  28^  1944 


;B4lOADCASTING    •    Broadcast  Advertising 


WASHINGTON,    KY.  .  •  '^''Charming  Little*  Place'' 


"Now,  what  is  this  charming  little  place?" 

Would  you  say  it  once  was  known  throughout  the  land 

As  "center  of  fashion  and  education", 

And  second  largest  town  in  all  the  state? 

More  seemly  are  the  antique  covered  wells 

Along  the  walks; 

Or  the  old  log  house  on  Main  Street, 

Protected  now  from  ravages  of  time  by  clapboard. 

Where  once  the  mails  for  all  the  Northwest  Territory 

Were  cleared  and  passed  along. 

It  makes  you  think,  somehow,  of  Indians, 

And  of  Simon  Kenton's  hardy  little  band 

Foregathering  here  to  thwart  their  treacherous  raids. 

Yet  everywhere  are  monuments  to  days  of  grandeur, 


Like  Marshall  Key  Place,  where  slaves  were  sold. 
And  Cedar  Hill,  its  wide  Colonial  veranda 
Peering  down  through  wise  old  evergreens 
Upon  the  town. 


Yes,  Washington's  importance  long  has  fled; 

But  something  of  it  still  remains  alive 

For  the  eager  youth  and  their  memory-mellowed  elders 

Who  live  their  lives  here  .  .  .  and  for  us. 

WLW 

The  Nation's  Most  Merchandise-Able  Station 

DIVISION  OF  THE  CROSLEY  CORPORATION 


\  1 

i 


W  BimR  BROAOCASrm 


1  Filament  Posts 

2  Exhaust-tube  Protective  Cap 

3  Metal  Exhaust  Tube 

4  Filament  Lead  Seal  (metai-to- 

glass) 

5  Low-inductance  Grid  Terminal 

6  Entrant  Metal  Header 

7  Grid  Seal  (metal-to-glass) 

8  Corona  Ring 

9  Filament  Terminal  Blocks 
10  Filament  Support  Rods 

1  1   Hard-glcss  Bulb 
1  2  Grid  Support  Rods 

13  Anode  Seal  (metal-to-glass) 

14  Filament  Heat  Shield  and  Rod 

Reinforcement 

1 5  Electrostatic  Shield 

16  Anode  Flange 

1 7  Anode  (Vi-inch  thick  copper) 

18  Grid  Welded  to  Supports 

19  Tie  Wires  for  Self-Supporting 

Filament  Assembly 

2Q   Filament  Strands 

21    Common  Tie  of  Self-Support- 
ing Assembly 


m 


THIS  IS  the  story  of  a  new  tube  design  that 
"rewrites  the  rule  book." 
The  tube  is  the  new  RCA  9C21,  a  high-power, 
water-cooled  triode  .  .  .  which,  together  with  its 
air-cooled  twin,  the  9C22,  offers  important  advan- 
tages to  broadcasters.  In  designing  these  tubes, 
RCA  engineers  have  established  new  concepts 
of  high-power,  high-frequency  tube  design. 

Their  goal  was  higher  frequency  performance 
for  tubes  of  high-power  design.  Drawing  upon 
their  years  of  experience  in  designing  and  build- 
ing tubes,  they  worked  out  unique  innovations 
that  produced  the  results  they  sought. 

For  example,  one  of  these  innovations  is  an 
entrant  metal  header  which  allows  short,  internal 
filament  leads,  and  a  short,  low-inductance  path 
to  the  grid  .  .  .  highly  important  factors  in  im- 
proving high-frequency  performance.  For  indus- 
trial oscillator  service  these  new  design  features, 
shown  here  in  an  '"X-ray"'  view,  give  the  9C21  a 
50  kw  output  at  a  maximum  frequency  of  25  Mc, 
and  a  100  kw  output  at  5  Mc  or  below.  In  high- 
level  modulated  service  (at  5  Mc  or  below)  the 
9C22  provides  38  kw  maximum  output.  Thus  a 
pair  of  9C22  tubes  may  be  used  conservatively  as 
a  tube  complement  for  the  output  stage  of  a 
50  kw  transmitter. 

A  better  tube,  for  better  broadcasting  .  .  .  and 
another  example  of  the  engineering  leadership 
that  makes  RCA  transmitting  tubes  the  standard 
of  comparison  in.the  broadcasting  industry. 

Remember,  the  Magic  Brain  of  all  electronic 
equipment  is  a  Tube  .  .  .  and  the  fountain-head  of 
modern  Tube  development  is  RCA. 


RCA  9C22,  air-cooled  twin  of 
9C21,  offers  high  perform- 
ance to  broadcasters. 


RCA  VICTOR  OfViSION  >  CAMDIN.  N.  J. 

LEADS  THE  WAY  , .  h  Radio  . .  Television .  .  Twbes  , 
Phonographs . .  Records  .  .  Electronics 
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A  cat  can  look  at  a  king 


Big  name  radio  call  letters  don't  mean  a  thing 
in  some  markets.  The  audience  often  can  look 
at  the  king  .  .  .  and  look  away,  too. 

Take  Baltimore.  Down  here  an  independent 
station .  .  .  W-I-T-H  .  .  .  gets  the  look  and  listen 
from  an  audience  that  delivers  more  sales  results 
per  dollar  spent. 

That's  not  a  bit  of  advertising  puffery.  You 
can  pick  up  the  facts  .  .  .  and  hold  them  in 
your  hand. 


If  you  want  to  do  a  sales  job  in  Baltimore . . . 
get  big  results  at  the  lowest  cost  .  .  .  you'll  want 
to  use  Radio  Station  W-I-T-H. 


kWIT'H 

BALTIMORE,  MD. 


Tom  Tinsley,  Pres.  *  Represented  Nationally  by  Headley-Reed 


They  Know  What  Women  Wish  to  Know 


RADIO  LISTENERS  in  Midwest  America  naturally  feel 
friendly  toward  WLS  personalities;  most  of  them  have 
been  heard  on  the  station  for  so  long  that  listeners  regard 
them  as  old  friends.  For  instance,  Martha  Crane,  of  the  WLS 
"Feature  Foods"  program,  has  been  with  the  station  since 
Prairie  Farmer  bought  it  in  1928,  16  years.  Her  associate, 
Helen  Joyce,  is  a  comparative  newcomer  —  since  1935,  nine 
years.  Betrveen  them,  through  their  long  association  with  the 
station  and  listeners  (they've  met  more  than  100.000  of  them 
at  club  meetings  they  attend),  Martha  and  Helen  have 
learned  to  know  what  homemakers  wish  to  hear  and  need 
to  know.  That's  why  they  have  been  eminently  successful  in 
selling  foods  and  other  kitchen-used  products  on  WLS.  They 
know  what  will  move  listeners  to  act  and  buy.  That's  whv 
WLS  Gets  Results! 


Advertisement  number  9  in  a 
.  series  designed  to  show  the 
close  relationship  between 
WLS  listeners  and  out  staff, 
due  to  their  long  association 
with  the  station. 


represented  by 
John  Blair  &  Company 


CHICAGO  7 


FARMER 

STATION- 

BUBRIDCE  D.  BUTLEH 
President 

Glenn  Snyder 
Af  onager 

* 

MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *   KTUC  TUCSON   *   KSUN  EISBEE-LOWELL 
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OU  can  putter  around  trying  a 
medium  here,  testing  a  market 
there,  getting  nowhere  fast  —  or  you  can 
put  your  effort  into  one  healthy  smash  and 
ring  the  gong. 

New  Eng  land 's  tremendous  buying  power 
is  well  distributed.  It  cannot  be  reached  by 
concentrating  on  two  or  three  cities.  It  can 
be  reached  by  going  directly  to  the  twenty- 
one  cities  and  their  trading  zones  which 
comprise  better  than  90  per  cent,  of  New 
England's  consumer  market. 


STROKE 

The  Yankee  Network  gives  you  home- 
town, "home-delivered"  coverage  of  this 
area  in  a  way  that  cannot  be  duplicated 
by  any  other  group  of  stations. 

It  is  the  kind  of  coverage  that  produces 
for  the  local  merchant ...  the  kind  that  can 
be  merchandised  effectively  to  the  trade 
because  it  is  the  only  coverage  that  will 
deliver  the  full  impact  of  your  selling  — 
to  do  the  most  good  for  the  greatest  num- 
ber of  dealers  throughout  the  area  whose 
cooperation  you  seek. 


/4cccftt€Utcc      THE  YANKEE  NETWORK'S  'PwMcUtcM. 

THE  YANKEE   NETWORK,  inc. 

Member  of  fhe  Mufuo/  Broadcasting  System 
21  BROOKLINE  AVE.,  BOSTON  15,  MASS.  EDWARD  RETRY  &  CO.,  INC.,  National  Representative 

Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting   Publications,    Inc.,    870   National  Press    Building-,   Washington    4,    D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C.,  under  act  of  March  3,  1879. 
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PREMIUM  merchandising,  we  are  told,  will 
come  back  bigger  than  ever  after  the  war. 
NERN  listeners,  we  know,  will  then  be  more 
important  than  ever. 

That's  because  NERN  listeners  —  6.2%  of 
U.  S.  total  population  —  have  bought  over 
billion  in  War  Savings  Bonds  —  7.5%  of  U.  S. 
total;  already  have  planned  500  million  in  post- 
war public  works  projects;  have  11%  of  the 
nation's  capita!  resources  in  U.  S.  banks. 

NERN  listeners  comprise  over  2,164,000  New 
England  families.  They  are  NERN  listeners 
because  NERN  puts  into  their  radio  sets  three 
times  the  power  of  any  other  regional  combina- 
tion and  gives  then  NBC's  top-rated  programs 
in  addition  to  the  most  favored  local  shows. 


You  can  get  NERN  listeners  to  buy  your 
boxes  for  only  $312  for  a  daytime  quarter-hour 
at  the  one-time  rate,  with  free  studio  facilities 
in  New  York,  Boston,  and  Hartford  —  and  no 
line  charges.  When  you  buy  NERN,  you  buy  a 
network. 

NERN  STATIONS 

Watts 
50,000 
5,000 
5,000 
5,000 
50,000 
5,000 
250 

Nationally  represented  by 

WEED  &  COMPANY 

New  York,  Boston,  Chicago,  Detroit, 
San  Francisco,  Hollywood 


WBZ 

WCSH 

WJAR 

WLBZ 

WTIC 

WFEA 

WRDO 


Frequency 

1030 
970 
920 
620 
1080 
1370 
1400 


Boston,  Mass. 
Portland,  Maine 
Providence,  R.  I. 
Bangor,  Maine 
Hartford,  Conn. 
Manchester,  N.  H. 
Augusta,  Maine 
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1914! 


The  Kaiser  is  plot- 
ting to  rule  the  world 
...Americans  are  happily  whistling  Victor 
Herbert's  new  "Sweetheart"  arid  the 
lively  hit  "When  You  Wore  A  Tulip."  In 
New  York,  116  song  writers  and  18  pub- 
lishers are  gathered  to  study  the  future  of 
their  craft... in  terms  of  production,  distri- 
bution and  use.  They  find  that  their  inter- 
ests, aims  and  problems  are  similar.  They 
form  an  American  Society  of  Composers, 
Authors  and  Publishers... inviting  their 
fellow  craftsmen  to  join  them. 

The  fact  that,  today,  it  is  THE  American 
Society  of  Composers,  Authors  and  Pub- 
lishers is  glowing  evidence  of  thirty 
vigorous  years  of  intelligent  service  to  its 


members  and  to  a 
music-loving  Amer- 
ica. The  problems  of 
radio,  sound-pictures 
. . .  and  now  the  tremendous  field  of  indus- 
trial music... have  been  met,  in  turn,  with 
considered  workable  solutions.  New  public 
services  have  been  developed.  New  uses  of 
music  encouraged.  Of  the  more  than  900 
ASCAP-licensed  radio  stations  in  this 
country,  600  are  using  ASCAP's  Radio  Pro- 
gram Service,  made  available  without  cost. 

Music  has  grown  in  these  thirty  years.  So 
has  ASCAP.  More  than  1800  members  are 
freely  associated  in  its  work  today,  provid- 
ing musical  pleasure  through  more  than 
28,000  licensed  establishments. 


AMERICAN  SOCIETY  OF  COMPOSERS, 
AUTHORS  and  PUBLISHERS 


THIRTY  YEARS  OF  SERVICE  TO  THE  AMERICAN  PUBLIC 
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KOIL'S 
STABILITY 

in 

Is  Proven 

hy 

the  Continuous 
Appearance  on  the  Air  of 
Belle  West  as  'Tolly  the  Shopper 

for 

7  YEARS! 


Year  in  and  year  out,  from  10:45  to  1  1 :00  A.M.,  five  days 
a  week,  the  housewives  of  Omaha  have  tuned  to  KOIL  and 
"Polly  the  Shopper".  It  is  as  much  a  part  of  their  lives  as 
washing  the  breakfast  dishes  and  getting  Johnny  off  to  school! 
Belle  West's  program  is  a  "what-where-how"  for  housewives 
and,  as  she  was  raised  in  Omaha,  the  women  of  Omaha  place 
explicit  confidence  in  her  messages.  She  has  sold  everything 
from  moth-killers  to  vitamins — and  the  proof  of  her  program 
is  the  fact  that  it  is  sold  out! 

Her  nose  for  news  in  the  merchandising  field  is  outstand- 
ing, with  a  resultant  following  that  is  unsurpassed  by  any 
other  radio  personality  in  Omaha.  Among  the  prominent  ad- 
vertisers whom  she  has  served  for  the  last  several  years,  five 
have  bought  "Polly"  for  the  full  seven  years. 


KOIL  produces  popular  programs  and  can  produce  for  you, 


too. 


Represented  Nationally  by  Edward  Petry  Co.,  Inc. 


SUBao^IFTION  .J'RIC'E*    $5.00   per  year     15c    per  co^y 
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'Petnoieum. . . 

Record-breaking  have  been  the  achievements  of  the  oil  industry  in  pro- 
ducing and  supplying  vast  quantities  of  petroleum  and  related  products 
needed  to  power  America's  military  machine. 
During  the  last  three  years,  natural  center  for  much  of  this  activity  has 
been  the  East  Texas-South  Arkansas-North  Louisiana  area  from  which 
comes  one-fifth  of  the  nation's  known  supply  of  oil  and  the  second  largest 
supply  of  natural  gas. 

From  this  same  area  will  come  new  products  of  peace  increasing  the  spend- 
able wealth  of  its  people  whose  buying  habits  are  constantly  influenced 
by  the  50,000-watt  station,  KWKH. 


CBS  ★  5  0,0  0  0  UJflTTS 


;4  S^neoc^icnt  VoiHC^  St<ztco*t 
SHREVEPORT,  LOUISIANA 

Repiesented  by  The  Branham  Co. 


crop  report  on. . , 

acres  in  the  air 


Get  the  gleam  in  this  farmer's  eye . . .  the  happy  mixture  of  pride  and  awe. 

He  is  a  sales  cultivator;  an  advertiser  who  began,  four  years  ago,  trans- 
planting his  crops  to  network  radio  acreage.  He  has  just  reckoned  up  the 
yield  of  his  fields  during  this  period.  Hence  his  pleased  expression. 

Prior  to  1940,  his  harvests  were  only  so-so.  Up  one  year;  down  the  next. 
Then  he  sampled  the  soU  of  network  radio.  Every  year  since,  he  has  pros- 
pered mightily.  By  1943,  his  sales  had  risen  324%;  profits  were  up  775%! 


Over  all,  he's  been  sowing  lots  more  seed  every  year,  with  more  and  more 
and  MORE  of  it  in  radio— and  every  network  penny  of  it  in  MUTUAL.  First 
a  small  hookup,  then  more  and  more  and  MORE  stations.  Up  to  182  today. 

And  here,  in  tabxilar  form,  are  the  reasons  for  that  pleased  gleam  in  his 
eye.  (All  four  years  showed  gains,  and  1944  is  producing  even  better) . 


1940 

1943 

NATIONAL  ADVERTISING 

$388,000 

$892,000 

PERCENT  IN  MUTUAL 

39%* 

65% 

NUMBER  OF  STATIONS 

10 

178 

NET  SALES 

$991,000 

$4,206,000 

NET  PROFIT  ffaeforefox; 

$209,000 

$1,831,000 

HOOPERATINGS  fsame  period  each  year) 

4.4 

10.3 

♦including  non-MUTUAL  spot  campaigns  in  two  cities  in  1940;  the  entire  radio  dollar  has  been  devoted  to  MUTUAL  since  1942 

We're  withholding  this  man's  name  at  his  request.  But  we  can  tell  you  this: 
he's  not  really  a  farmer  (except  in  the  sense  of  raising  profitable  sales; ;  he's 
not  a  war  baby  (no  war  contracts,  and  a  scant  tenth  of  his  goods  go  over- 
seas); he's  not  unhke  other  MUTUAL  cUents  who  have  found  "the  more 
MUTUAL,  the  more  sales"  (you  should  see  the  happy  ghnt  in  their  eyes,  too) ! 

There's  more  to  this  story  than  fits  this  space.  The  rest  of  the  facts  would 
fill  a  book.  So  we're  filling  such  a  book  now.  Watch  for  it  —  and  learn  what 
you  can  raise  from  MUTUAL'S  air  acres. 


This,.,  is  MUTUAL 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTING 


Arthur  W.  Uddelmis 


Says— 


Account  Executive^  Barton  A,  Stebhins  Agency,  Los  Angeles 


Agencies  placing  Spot  Broadcasting  usually  have 
Si  job  to  do— and  it's  usually  done!'' 


•That's  hitting  it  right  on  the  head  of  the 
brass  tack,  Mr.  Gudelman,  and  what  you've 
said  "between  the  hnes"  is  just  as  true  as 
your  words  themselves. 
•For  verily,  spot  broadcasting  is  ditch  dig- 
ging advertising.  Ninety-nine  times  out  of 
a  hundred  it's  expected  to  sell  merchan- 
dise, or  get  the  heck  off  the  air.  It  has  a 
measurable  job  to  do.  The  agencies  who 
place  it  know  in  advance  that  they  can't 
fall  back  on  the  arguments  usually  ad- 


vanced in  behalf  of  "institutional"  advertis- 
ing. The  only  institution  awaiting  an 
unsuccessful  spot  broadcasting  campaign 
is  the  poor-house. 

•When  we  of  F&P  sell  spot  broadcasting, 
we  know  it  must  perform — or  else — for 
all  you  agencies  and  advertisers.  Since  we 
understand  that  fact,  you  can  probably 
guess  how  carefully  we  try  to  "sell"  you 
only  the  kind  of  time  you  really  need.  Do 
you  want  any  of  that  kind — now? 


Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  ig}2 


EXCLUSIVE  REPRESENTATIVES: 

WSR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   ........  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .   .  .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  . .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

. . . SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ    •   ROANOKE 

 SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .'PACIFIC  COAST  .  .  . 

KOIN  PORTLAND 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEAHLE 

KFAR     .    .    .    .FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  i8o  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  iii  Sutter 

HOLLYWOOD:  6331  HoUywood 

ATLANTA:  322  Palmer  Bldg. 

-Franklin  6373  " 

Plaza  5-4130 

Sutter  4353 

Granite  3615 

Main  5667 
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FM,  Television  Hold  Conference  Spotlight 


S.  Action  Urged  in  Recording  Ban; 
Coverage  Measurement  Adopted 


CONFRONTED  with  prospects  of 
bhe  war's  end  any  week  or  month, 
1,100  broadcasters  and  other  radio 
pen  who  attended  the  NAB  Execu- 
tives War  Conference  in  Chicago 
last  week  absorbed  a  brand  of 
■cnowledge  which  convinced  most  of 
them  they  should  plan  immediately 
X)  get  into  FM  and  to  look  toward 
reasonably  prompt  introduction  of 
i:elevision — ^but  in  the  higher  por- 
liion  of  the  high  frequency  spectrum. 

From  topflight  experts — led  by 
J'CC  Chairman  James  Lawrence 
?ly  and  former  Commissioner  T. 
A.  M.  Craven — the  delegates  to 
"adio's  third  annual  session  during 
wartime  heard  about  what's  ahead. 
•Little  time  was  spent  on  the  past, 
■,he  present  was  appraised,  but  the 
postwar  future  held  the  spotlight, 
IS  to  Govei'nment  philosophy,  tech- 
nical development  and  business  out- 

ook. 

FM  Seen  First 

From  the  drop  of  President  J. 
3arold  Ryan's  gavel  to  open  the 
Ilonference  Tuesday  morning,  to 
idjournment  Thursday  evening,  the 
broadcasters  pursued  an  agenda 
;hat  covered  radio's  every  problem, 
rhey  realized  that  their  medium 
las  only  scratched  the  surface  and 
;hat  the  new  services  will  broaden 
ts  scope  in  every  way  many  fold. 

Chairman  Fly  and  Comdr.  Crav- 
en, often  at  loggerheads  when  they 
served  together  on  the  FCC,  found 
;hemselves  in  substantial  agree- 
Tient  on  the  new  services.  Both 
;hought  FM  would  get  off  to  a 
'aster  start  than  television  on  a 
lational  basis,  and  both  strongly 
inferred  they  thought  television 
should  go  above  100  mc  for  high- 
idelity,  wideband  service.  With  FM 
ind  most  of  the  prewar  television 
;ompanies  vying  for  the  lower  por- 
;ion  of  the  high  frequency  spec- 
rum,  the  observations  of  Chairman 
^ly  were  regarded  as  significant. 
The  issue,  however,  won't  be  re- 
solved until  new  allocations  are 
"ormulated  by  the  FCC,  to  be  based 
ipon  the  general  allocation  hear- 
ngs  to  begin  in  Washington  Sept. 
28. 

'  Comdr.  Craven,  now  vice-presi- 
lent  of  the  Iowa  Broadcasting  Co., 
;  bought  it  would  take  10  years  for 
jhe  evolutionary  development  of 
Iselevision  and  FM  and  the  related 


high  frequency  broadcast  services. 
Chairman  Fly  speciiied  no  time 
table,  but  looked  to  rapid  develop- 
ment of  FM  as  soon  as  the  war- 
imposed  "freezes"  are  thawed. 

The  newly  constituted  board  of 
directors  at  a  four-hour  conference 
meeting  Thursday  night  handled 
several  matters  directly  tied  into 
the  War  Conference  developments. 
A  committee  to  nominate  a  new 
president  who  would  succeed  Mr. 
Ryan  was  authorized,  with  Mr. 
Ryan  himself  as  chairman.  The 
incumbent  plans  to  return  to  his 
post  as  vice-president  and  direct- 
ing head  of  the  Fort  Industry  Co. 
next  summer. 

The  Board  also  considered  the 
Sept.  28  general  reallocation  hear- 
ings before  the  FCC  and  decided 
its  position  would  be  that  it  is  con- 
cerned with  the  allocation  of  suffi- 
cient frequencies  to  broadcast  serv- 
ices to  ensure  the  finest  system  of 
mass  communications  possible.  It 
avoided  any  specifications  as  to 
how  much  spectrum  space  should 
be  allocated  to  particular  services 
— such  as  FM  and  television. 

Chairman  Fly,  in  what  may  be 
his  last  address  to  an  NAB  meeting 
as  a  Government  official,  was  given 
a  thunderous  ovation  following  his 
address  at  the  Wednesday  lunch- 
eon session.  (See  text  on  Page  16). 
He  told  900  luncheon  guests  and 
some  200  in  the  balcony  that  the 
future  of  FM  seems  assured,  and 
brushed  aside  talk  of  "bursts"  and 
secondary  FM  interference,  as 
"growing  pains". 

In   his   well-organized  address, 


Chairman  Fly  picked  no  quarrels 
with  any  groups  in  radio.  He  fore- 
saw eventual  "international  tele- 
vision networks".  He  doubted  any 
setback  for  radio  when  the  emer- 
gency is  over,  and  felt  it  would 
retain  its  gain  as  well  as  expand 
into  these  new  fields. 

Mr.  Fly  recently  stated  he  had 
given  thought  to  leaving  the  Gov- 
ernment after  15  years,  but  set  no 
time  and  did  not  indicate  what  he 
would  do.  Speculation  has  been  that 
he  would  either  enter  private  prac- 
tice of  law  or  join  some  communi- 
cations organization  in  an  executive 
capacity. 

FM  and  television  development 
permeated  the  meetings  of  the  ma- 
jor networks  with  their  affiliates  in 
Chicago  during  the  NAB  Confer- 
ence to  ponder  carefully  their  plans 
for  television.  But  the  emphasis  ob- 
viously was  on  the  new  aural  broad- 
cast service,  rather  than  the  visual. 

In  the  non-technical  line,  the  con- 
ference accomplished  much.  It  voted 
unanimously  in  favor  of  establish- 
ment of  a  Bureau  to  measure  sta- 
tion circulation,  proposed  by  its 
research  committee,  headed  by  Hugh 
M.  Feltis.  The  plan  was  based  large- 
ly on  a  formula  originally  project- 
ed by  Dr.  Frank  Stanton,  CBS  vice- 
president,  who  was  named  a  mem- 
ber of  the  NAB  board  for  that  net- 
work at  the  Chicago  meeting. 

The  NAB  Board  Thursday  night 
formed  a  subcommittee  of  its  mem- 
bership to  maintain  contact  with 
the  Research  Committee  on  the 
circulation  project.  Mr.  Feltis  was 
named  chairman,  with  Dr.  Stan- 
ton; Frank  King,  WMBR  Jackson- 
ville, and  Hugh  Terry,  KLZ  Den- 
ver, as  committee  members. 

Mr.  Feltis,  manager  of  KFAB 
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CONVENING  his  first  NAB  an- 
nual meeting  is  J.  Harold  Ryan, 
interim  president  at  the  opening 
session  Tuesday  morning,  Aug.  29. 

Lincoln,  also  was  elected  to  the 
board.  It  is  expected  they  will 
carry  forward  the  audit  bureau 
project,  which  requires  coordination 
with  the  Assn.  of  National  Adver- 
tisers and  the  American  Assn.  of 
Advertising  Agencies.  Both  have 
cooperated  with  the  NAB  in  the 
evolutionary  stages. 

AFM  Strike  Aired 

Punching  hard  at  AFM's  con- 
tinued defiance  of  the  WLB  man- 
date that  the  two-year-old  record- 
ing strike  be  called  off,  the  confer- 
ence adopted  a  resolution  urging 
the  Government  to  take  "appropri- 
ate steps  to  compel  immediate  com- 
pliance" by  Petrillo. 

Sydney  M.  Kaye,  vice-president 
and  general  counsel  of  BMI  and 
NAB  music  counsel,  warned  that 
"acquiescence  in  false  principles 
do  not  lead  to  peace  in  our  times". 

The  platter- turner  issue,  wherein 
Mr.  Petrillo  seeks  jurisdiction  over 
record  turners  in  all  stations  as  a 
purported  "musical  function",  was 
outlined  by  President  Ryan,  who 
mentioned  the  exorbitant  rates 
AFM  is  invoking  for  this  type  of 
work.  That  issue,  however,  he  point- 
ed out,  will  be  resolved  by  the  War 
Labor  Board  following  hearings  to 
begin  Sept.  22  in  a  proceeding  be- 
fore the  National  Labor  Relations 
Board,  brought  about  by  the  Na- 
tional Assn.  of  Broadcast  Engi- 
neers &  Technicians  against  the 
AFM  move. 

ASCAP,  long  a  burning  NAB  is- 
sue, broke  into  the  proceeding  just 
once,  with  Campbell  Arnoux, 
WTAR  Norfolk,  chairman  of  the 
Music  Committee,  reporting  that 
Wendell  Berge,  Assistant  Attorney 
General  of  the  Dept.  of  Justice,  had 
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Toward  Victory  and  New  Frontiers — A  n  Editorial 


LAST  week  in  Chicago  there  evolved  a  sort 
of  Renaissance  of  American  Radio.  The  na- 
tion's broadcasters  went  to  a  War  Conference 
and  they  were  soberly  mindful  of  it. 

There  were  no  arguments  of  serious  conse- 
quence, no  bickering,  no  frolicking.  They 
came  to  handle  serious  business  and  they  did. 
The  lack  of  controversy  was  so  marked  that 
it  was  disquieting  to  those  accustomed  to  the 
brisk  debate  of  other  years. 

No  time  was  wasted  reflecting  upon  the 
bitter  past.  Broadcasters  wanted  to  learn 
what's  to  be  done  until  victory  is  won. 
They  wanted  guidance  on  FM  and  television 
and  on  regulatory  aspects.  Those  ends  were 
achieved  to  the  satisfaction  of  all. 

When  the  NAB  next  convenes — probably  in 
New  Orleans  next  summer — chances  are  it 
won't  be  a  war  conference.  It  is  likely,  too, 
that  FCC  Chairman  James  Lawrence  Fly  won't 
be  there  as  the  principal  speaker,  for  he  has 
indicated  he  plans  to  return  to  private  life,  of 
his  own  volition,  after  15  years  in  Government. 

In  Mr.  Fly's   case,  too,   the   attitude  ap- 


peared to  be  contagious.  His  address  was 
forthright  and  direct.  There  were  none  of  the 
old  hates.  He  admonished  broadcasters  to 
guard  carefully  their  mandate  to  operate  in 
the  public  interest,  and  he  encouraged  them 
to  participate  in  the  new  dimensions  of  radio — 
FM  and  television.  He  was  given  a  rousing 
ovation.  It  was  an  unusual  spectacle. 

From  a  host  of  speakers,  broadcasters  heard 
of  the  big  things  in  store,  and  what  was  ex- 
pected of  them.  But  they  also  were  aware  of 
the  risks  and  the  pitfalls.  They  know  that  the 
fundamental  job  is  to  get  a  radio  law  that  Is 
foolproof  and  not  susceptible  to  the  wrong 
kind  of  interpretation. 

The  NAB  Board  is  the  strongest  in  its  22 
years.  In  the  short  four  months  of  his  in- 
cumbency. President  Harold  Ryan  has  per- 
formed most  commendably.  He  has  not  en- 
gaged in  controversies.  He  has  charted  a 
course  of  action  and  is  pursuing  it,  insistent 
as  he  is  upon  leaving  the  NAB  helm  next  July 
to  return  to  his  private  business  as  a  broad- 
caster. 

The  addition  of  Comdr.  T.  A.  M.  Craven  to 


the  Board  is  noteworthy.  He  is  fresh  from  a 
seven-year  tenure  as  a  member  of  the  FCC. 
He  is  an  engineer  of  repute  and  perhaps  the 
nation's  foremost  allocations  expert.  His  coun- 
sel and  guidance  will  be  invaluable. 

When  the  next  convention  is  held,  most  of 
radio's  6,000-odd  fighting  men  will  be  back  in 
new  or  better  jobs  which  they  richly  deserve. 
Some  of  them  will  not  return  to  any  jobs — vic- 
tims of  this  most  devastating  of  all  wars. 

Those  who  return  have  ideas.  What  do  they 
think  about  radio?  They  have  now  been  on  the 
other  side  of  the  mike. 

We  hope  that  at  the  next  convention  these 
returned  fighting  men  will  be  heard — generals 
and  G.  I.'s  alike,  those  who  now  serve  in  civil- 
ian garb  as  well  as  in  uniform.  Let's  set  aside 
a  day  to  heard  from  Bill  Paley  and  David 
Sarnoff,  Luther  L.  Hill  and  E.  Klauber, 
Barney  Lavin  and  Jimmy  Woodruff,  Harry 
Butcher  and  Ed  Kirby,  and  others  who  have 
taken  a  direct  part  in  the  war. 

Let's  hear  what  broadcasters  think  abouti 
their  business  after  having  been  on  the  other}! 
side  of  the  fence. 


ruled  on  July  29  that  efforts  of 
ASCAP  to  collect  percentage  of 
revenues  derived  from  spot  an- 
nouncements or  programs  contain- 
ing no  ASCAP  music  which  are  ad- 
jacent to  a  program  or  which  occur 
between  programs  using  ASCAP 
music  would  be  a  "direct  violation" 
of  the  ASCAP  consent  decree  of 
1941. 

Fly  Warns  About  Politics 

With  general  election  campaign- 
ing now  going  on,  and  with  radio 
carrying  the  brunt  of  that  load, 
Chairman  Fly  admonished  station 
nianagement  that  the  political  sec- 
tion of  the  act  requires  "absolute 
fairness  and  scrupulous  impar- 
tiality". This  goes  beyond  candi- 
dates, he  warned,  mentioning  the 
matter  of  programs  on  behalf  of 
candidates  by  "responsible  organ- 
izations other  than  official  cam- 
paign committees".  He  mentioned 
also  the  vastly  increased  prestige 
and  influence  of  commentators 
since  1940,  and  more  than  inferred 


that  prudent  management  should 
guard  closely  against  infraction 
of  the  "equal  time"  rule. 

There  was  no  mention  of  the 
NAB  Code  of  Ethics  by  any  speaker 
in  regard  to  the  running  fight  with 
the  CIO  on  sale  or  donation  oi 
time  for  discussion  of  controver- 
sial issues.  The  NAB  Code  Com- 
mittee, however,  has  called  a  meet- 
ing for  latter  September  at  which 
the  whole  subject  of  code  interpre- 
tation will  be  reviewed,  in  the 
light  of  current  conditions.  The 
complaint  of  CIO  against  WHKC 
Columbus,  which  had  refused  to 
permit  a  UAW-CIO  executive  to 
use  its  facilities  for  a  political 
attack  upon  men  in  public  life,  now 
is  pending  before  the  FCC  in  re- 
newal proceedings  on  which  hear- 
ings were  held  last  month.  The 
circumstances  of  that  incident  will 
be  appraised  by  the  Code  Com- 
mittee preparatory  to  drafting  its 
recommendations. 

When  the  NAB  board  convened 
for  its  session  at  the  close  of  the 


Conference  last  Thursday,  there 
were  eight  new  faces.  In  addition 
to  Dr.  Stanton,  who  succeeded 
Paul  W.  Kesten,  CBS  executive 
vice-president,  and  Mr.  Feltis, 
who  succeeded  James  D.  Shouse, 
vice-president  of  the  Crosley  Corp., 
Cincinnati,  Comdr.  Craven  was 
elected  to  the  board  as  a  medium 
station  representative,  succeeding 
Barney  Lavin,  WDAY  Fargo,  now 
in  the  Marine  Corps.  He  joined 
the  Iowa  Broadcasting  Co.  last 
July  after  seven  years  on  the  FCC 
as  a  member  and  after  two  years 
as  chief  engineer. 

Ryan's  Final  Meeting 

Other  new  board  members  are 
Campbell  Arnoux,  WTAR  Norfolk, 
who  succeeded  G.  Richard  Shafto, 
WIS  Columbus;  John  C.  Bell, 
WBRC  Birmingham,  who  suc- 
ceeded James  W.  Woodruff  Jr., 
WRBL  Columbus,  who  resigned  to 
enter  the  Army;  Hugh  Terry,  KLZ 
Denver,  who  succeeds  Ed  Yocum, 
KGHL   Billings,  who  resigned  to 


SALES  MANAGERS'  EXECUTIVE  COMMITTEE  en- 
tertains Chicago  Radio  Management  Club  at  War  Con- 
ference confab.  Seater'  are  (1  to  r):  Harlow  Roberts, 
Goodkind,  Joice  &  Morgan,  Chicago;  Helen  Cornelius, 
NAB,  Washington;  Jack  North,  Aubrey,  Moore  &  Wal- 
lace, Chicago;  David  Dole,  Henri,  Hurst  &  McDonald, 
Chicago;  Mark  Smith,  Presba-Fellers  &  Presba,  Chi- 
cago; H.  Templeton,  WLS  Chicago;  M.  L.  Goodkind, 
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Goodkind,  Joice  &  Morgan,  Chicago;  William  Mc- 
Guineas,  WGN  Chicago.  Standing  left  to  right  are: 
Dietrich  Dirks,  KTRI  Sioux  City,  Iowa;  Arthur  Hayes, 
WABC  N.  Y.;  Lew  Avery,  NAB,  Washington;  Wal- 
ter Johnson,  WTIC  Hartford,  Conn.;  C.  K.  Beaver, 
KARK  Little  Rock,  Ark.;  Jack  Surrick,  WFIL  Phila- 
delphia; John  McConnell,  NBC,  N.  Y.;  W.  B.  Stuht, 
KOMO  Seattle;  J.  M.  Outler,  WSB  Atlanta. 


become  Washington  station  rela-f' 
tions  director  for  CBS;  William  B 
Ryan,  KFI  Los  Angeles,  who  suc- 
ceeds Calvin  J.  Smith,  KFAC  Los 
Angeles;  Dietrich  Dirks,  KTRI 
Sioux  City,  la.,  who  succeeds  Herb 
Hoilister,  KANS  Wichita. 

Mr.  Ryan  presided  at  his  first 
annual  meeting  since  taking  over 
last  April  from  Neville  Miller  to 
serve  as  interim  president.  His 
handling  of  the  Conference  was 
enthusiastically  applauded.  Vice-: 
president  and  operating  head  of  the 
Fort  Industry  Co.  stations,  Mr. 
Ryan  agreed  to  serve  only  until; 
next  July  when  the  board  drafted' 
him  from  his  wartime  post  of 
assistant  director  of  censorship  im 
charge  of  radio. 

Mayor  Kelly  of  Chicago  officiallj 
welcomed  the  delegates  at  the  open- 
ing session  Tuesday  morning. 

President  Ryan  read  letters  to  the 
War  Conference  from  President 
Roosevelt  and  Gov.  Thomas  E 
Dewey  of  New  York,  the  major  can- 
didates for  President  [Broadcast 
ING,  Aug.  28]. 

Radio's  Part  in  War 

In  his  opening  address,  Mr.  Ryar 
briefly  reviewed  radio's  part  in  the 
war.  Quoting  from  his  annual  re 
port,  he  said:  "In  all  campaign; 
conducted  by  the  Government  .  .  J 
the  Association  has  been  active  ii 
suggesting,  handling  and  directini 
the  radio  part  of  these  campaign: 
and  the  Association  has  been  hand 
somely  and  effectively  supported  b; 
every  radio  station  in  the  country 
member  and  non-member  alike. 

"As  we  face  after  the  war  ou: 
obligations  to  the  public,  the  val 
uable  experience  of  these  war  day; 
cannot  but  condition  us  to  furthe 
service  to  the  ideals  to  which  broad 
casting  has  devoted  its  energies,  it, 
capabilities  and  its  opportunities. ' 

Mr.  Ryan  appointed  the  follow 
ing  committees,  to  report  at  th 
close  of  the  Conference :  Elections- 
Felix  Hinkle,  WHBC  Canton,  0. 
{Continued  on  page  7A) 
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Facsimile,  FM  Seen  as  Next  Services 


Engineers  Predict 
Rapid  Postwar 
Development 

THE  WHAT,  why  and  when  of  FM 
and  television,  along  with  an  added 
starter,  facsimile,  which  may  be 
in  the  same  postwar  radio  league, 
held  the  attention  of  the  NAB 
Executives  War  Conference  in  Chi- 
cago last  Thursday  in  a  panel  dis- 
cussion of  postwar  radio  services. 

Some  700  broadcasters — as 
against  the  1,100  gross  attendance 
— were  regaled  with  statements  and 
predictions  by  a  panel  array  in 
which  seven  prominent  radio  fig- 
ui-es  participated.  Comdr.  T.  A.  M. 
Craven  presided. 

Immediate  FM  Urged 

Participants  were  Paul  Cham- 
berlain, GE;  Thomas  Joyce,  RCA, 
Victor  Division;  William  B.  Lodge, 
director  of  engineering,  CBS;  Wil- 
liam S.  Hedges,  NBC  vice-president 
in  charge  of  stations;  Maj.  Edwin 
H.  Armstrong,  FM  inventor;  Paul 
F.  Godley,  consulting  engineer; 
John  V.  L.  Hogan,  president  of 
WQXR  and  WQXQ  New  York,  who 
has  been  in  the  forefront  of  fac- 
simile development. 

While  diverse  views  were  ad- 
vanced on  television,  with  certain 
speakers  contending  for  immediate 
introduction  of  the  art  on  prewar 
standards  and  others  advocating 
high-definition  color  television  later 
on,  there  was  substantial  unanimity 
on  an  immediate  start  for  FM.  But 
even  in  the  case  of  FM,  there  were 
varying  views  as  to  the  scope  and 
extent  of  the  service. 

Facsimile,  described  by  Mr. 
Hogan  as  the  "cinderella  of  the 
broadcasting  industry",  is  ready 
now  as  the  home  printing  press  or 
the  magic  typewriter,  capable  of 
producing  a  newspaper  or  maga- 
zine in  the  home  on  an  attachment 
to  the  regular  receiver  at  high 
speeds. 

He  ventured  that  within  five 
years  after  the  war  facsimile  will 
be  a  "more  important  and  economi- 
cally   sounder    broadcast  service 

,  than   its   more   glamorous  sister, 

I  television". 

'  Each  panel  participant  was  al- 
j  lowed  15  minutes  to  discuss  the 
I  "postwar  future  of  broadcasting". 

Then  there  was  a  question-answer 
[  period     for     panel  participants, 
which  lasted  only  a  few  moments. 
The  surprising  thing  was  that  only 
one  question  was  asked  from  the 
floor.  Comdr.  Craven  attributed  this 
to  the  comprehensive  nature  of  the 
'  original  presentations. 
\     Mr.  Godley,  who  cut  across  all 
"  postwar  services  with  a  view  "to- 
ward helping  broadcasters  in  their 
thinking  about  postwar",  lamented 
the    "confusions"    which  have 
cropped  up  from  "aggressive  sales 
promotion    on    new  broadcasting 
services"  and  create  the  impression 
that  the  present  AM  system  might 
become  obsolete  the  day  after  X- 


day,  asserting  he  had  no  doubt  all 
these  confusions  will  be  resolved 
and  replaced  by  "new  confusions". 
He  predicted  that  it  would  be  at 
least  10  years  before  AM  broad- 
cast service  would  be  affected  and 
that  AM  stations  will  be  augmented 
by  many  FM  stations  which  may 
finally  replace  a  number  of  sta- 
tions in  the  local  class,  some  sta- 
tions in  the  regional  class,  and  a 
few  stations  in  the  clear  channel 
class. 

Should  Have  Listened 

Maj.  Armstrong  pointed  out  that 
aside  from  the  advantages  of 
quality  inherent  in  FM,  it  will  be- 
come possible  for  every  community 
to  have  a  voice  on  the  air,  provided 
it  can  support  the  service.  He  gave 
lavish  credit  to  Philip  G.  Loucks, 
Washington  attorney  and  former 
NAB  managing  director,  who  was 
the  first  to  foresee  in  the  develop- 
ment of  FM  an  opportunity  for 
introduction  of  free  competition  in 
radio  with  thousands  of  stations 
to  be  licensed.  He  said  Mr.  Loucks 
saw  this  and  made  it  plain  "to  the 
Congress  and  to  the  FCC  and 
everyone  now  accepts  it  as  a 
commonplace". 

Radio,  Maj.  Armstrong  felt, 
would  have  been  much  better  off  if 
it  had  listened  to  such  men  as 
Paul  A.  Demars,  C.  M.  Jansky. 
Stuart  Bailey  and  Mr.  Hogan,  engi- 
neers who  early  recognized  the  po- 
tentials of  FM,  and  such  men  as 
John  Shepard  3rd,  chairman  of  the 
Yankee  Network;  Franklin  M.  Doo- 
little,  owner  of  WDRC  Hartford 
and  its  FM  adjunct;  and  Walter 
J.  Damm,  director  of  the  Milwaukee 
Journal  stations,  WTMJ  and 
WMFM,  and  president  of  FM 
Broadcasters  Inc.,  who  pioneered 
the  new  aural  broadcast  service 
among  station  executives. 

Mr.  Chamberlain  predicted  that 


within  a  short  time  following  the 
war,  FM  stations  will  be  built  in 
most  cities  now  having  AM  sta- 
tions. Moreover,  he  said,  it  would 
prove  economically  sound  in  cities 
which  have  not  previously  sup- 
ported stations.  He  alluded  to  FM 
as  the  solution  to  the  problems  of 
fading,  interference  and  static. 

Expansion  of  FM  will  show  a 
reduction  in  AM  stations  as  low 
powered  and  medium  powered  sta- 
tions shift,  he  predicted,  with  pos- 
sibly 500  kw  and  even  1,000  kw 
AM  stations  to  be  operated  to  pro- 
vide long-range  coverage. 

In  GE's  postwar  plans,  FM  will 
dominate  product  design  and  mer- 
chandising and  advertising,  with 
FM  receivers  in  all  but  the  lower- 
priced  brackets.  He  estimated  that 
five  million  FM  receivers  will  be 
produced  by  the  radio  industry  in 
the  first  full  year  of  unrestricted 
production  and  in  the  following 
four  or  five  years  the  total  will 
grow  to  about  20  millions.  It  should 
be  possible  to  produce  AM-FM  re- 
ceivers with  excellent  performance 
to  retail  at  $60,  based  on  prewar 
prices. 

Unlike  Mr.  Godley,  but  agreeing 
with  the  oft-expressed  view  of  Maj. 
Armstrong   and  other  FM  advo- 


cates, Mr.  Chamberlain  said  it 
seemed  reasonable  that  FM  event- 
ually will  supplant  all  local,  most 
regional  and  some  high-powered 
stations. 

As  to  television,  the  GE  director 
of  transmitter  sales  said  there 
would  be  two  major  applications — 
industrial,  where  pictures  and 
sound  will  be  carried  by  wire  or 
radio  for  various  private  commer- 
cial uses  (theatre)  and  the  second 
"broadcast  television",  which  adds 
a  new  dimension  to  home  enter- 
tainment and  provides  one  of  the 
most  powerful  mass  advertising 
media  ever  developed. 

He  predicted  that  within  five 
years  after  the  war  there  will  be 
at  least  100  master  television  sta- 
tions in  the  country  (in  larger 
cities)  capable  of  originating  pro- 
grams such  as  musical  comedies 
and  plays.  In  their  service  areas 
will  be  67  million  people.  Smaller 
areas  which  can  be  covered  by 
satellite  stations  and  network  tele- 
vision stations  were  not  included 
in  his  estimate. 

Ill  a  presentation  graphically 
illustrated  with  slides  and  tran- 
scribed records,  Mr.  Joyce  brought 
home  the  point  that  the  public 
(Coyitiniied  on  Page  80) 


AMONG  THE  HONOR  GUESTS  at  the  Tuesday  luncheon  session 
(1  to  r)  :  Hon.  Robert  A.  Lovett,  assistant  secretary  of  war  for  air, 
principal  speaker.  President  J.  Harold  Ryan,  and  T.  A.  M.  Craven,  vice- 
president,  Iowa  Broadcasting  Co.,  key  speaker  at  Tuesday  meeting. 


NAB  Votes  Radio  Circulation  Bureau 


Agrees  Unanimously  on 
Standard  Plan  of 
Measurement 

{Outline    of    Coverage    Plan  on 
Page  86) 

BY  UNANIMOUS  vote  the  NAB 
Executive  War  Conference  last 
Wednesday  authorized  the  Board  of 
Directors  to  create,  in  cooperation 
with  the  American  Assn.  of  Adver- 
tising Agencies  and  the  Assn.  of 
National  Advertisers,  a  Radio  Bu- 
reau of  Circulation  which  would 
utilize  a  standard  method  of  cover- 
age measurement,  recommended  by 
the  NAB  Research  Committee. 

At  the  same  time  the  NAB  voted 
unanimously  to  make  full  disclos- 
ure of  results  to  all  subscribers  of 
the  Bureau.  President  J.  Harold 
Ryan,  commenting  on  the  unani- 
mous action,  said: 

"I  think  this  is  really  an  historic 
occasion.  Broadcasters  have  gotten 


together  and  unanimously  agreed. 
This  is  a  big  step  forward." 

All  opposition  to  the  proposed 
plan,  which  had  been  obstinate  in 
recent  weeks,  faded  as  one  broad- 
caster after  the  other  spoke  in  favor 
of  the  method.  There  was  disagree- 
ment, though,  as  to  disclosure  of 
facts.  The  Research  Committee 
favored  a  limited  disclosure  to  sta- 
tion members  only.  A  majority  of 
the  Board,  in  a  three-hour  session 
Monday  night  with  the  Committee, 
favored  full  disclosure  to  all  sub- 
scribers, including  advertisers  and 
agencies. 

Cost  Set  at  $65,500 

Estimated  cost  of  the  bureau  was 
placed  at  $65,500  the  first  year, 
with  a  managing  director  at  a  sal- 
ary of  $12,500,  and  an  assistant  at 
$6,000.  Remainder  of  the  cost  would 
be  absorbed  by  office  furniture, 
rental,  secretarial  help,  printing, 
executive  committee  meetings,  etc. 


Under  the  plan  adopted  by  the 
NAB,  a  controlled  mail  ballot  will 
be  used.  Tentative  plans  are  to 
conduct  a  ballot  every  two  years, 
using  1,000,000  ballots  at  a  cost  of 
$1  each,  thus  making  total  cost  of 
the  biennial  survey  $1,000,000.  That 
cost  will  be  absorbed  by  station 
members. 

Hugh  Feltis,  KFAB  Lincoln, 
chairman  of  the  NAB  Research 
Committee,  submitted  the  complete 
plan  with  illustrations.  He  explain- 
ed that  the  cost  per  thousand  bal- 
lots to  member  stations  would  be 
based  on  station  rates. 

Dietrich  Dirks,  president  of 
KTRI  Sioux  City  and  chairman  of 
the  NAB  Sales  Managers  Execu- 
tive Committee,  pointed  out  that 
for  22  years  the  NAB  has  been 
meeting  annually  to  pool  ideas,  but 
that  an  acceptable  method  of  meas- 
uring coverage  had  been  "conspicu- 
ous by  its  absence".  He  said  the 

(Continued  on  Page  72) 
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Fly  Would  Keep  Radio  in  Active  Hands    Australian  Commercials 

Rather  Than  Banks,  Trusts,  Estates        '^aid  On  so  Thick' 


THE  VOICE  of  the  dead  will  not 
control  radio  in  the  United  States 
under  the  FCC's  present  attitude, 
Chairman  James  Lawrence  Fly  de- 
clared last  Wednesday  afternoon  in 
a  news  conference  at  the  Palmer 
House,  Chicago,  following  his  ad- 
dress at  the  NAB  Executives  War 
Conference. 

In  his  prepared  speech  at  noon 
Mr.  Fly  had  said:  "The  Commission 
in  certain  decisions  has  already  in- 
dicated a  reluctance  to  see  broad- 
casting operations  move  from  the 
hands  of  competent,  specialized  per- 
sonal management  into  the  toils  of 
a  legally  mechanized  impersonal 
trust  estate." 

Questioned  at  his  "won't  talk  pol- 
itics" news  conference,  Mr.  Fly  said 
that  should  a  station  licensee  die 
and  leave  his  property  in  a  trust 
for  a  son,  the  Commission  would 
not  grant  a  license  to  the  bank  or 
trust  company  named  by  the  de- 
ceased. Elaborating  on  his  prepared 
statement  the  FCC  Chairman  said 
the  Commission  would  not  permit 
broadcasting  to  pass  into  the  hands 
of  banks  or  trust  companies  as  "ac- 
count numbers". 

Ill  Will  Unjustified 

Another  reporter,  referring  to 
the  Chairman's  speech  about  polit- 
ical campaigns,  started  to  say: 
"The  Republicans  have  charged — ." 
Mr.  Ely  cut  him  off  with:  "Noth- 
ing doing.  Stay  off  of  that."  An- 
other reporter  remarked:  "You 
seemed  to  imply  a  warning  that  ra- 
dio commentators  couldn't  go  over- 
board on  politics."  "Couldn't  they?" 
grinned  the  Chairman. 

Pressed  for  FCC  regulations  gov- 
erning political  broadcasts  the 
chairman  said  he  didn't  want  to 
discuss  it  further.  He  refused  to 
comment  on  the  CIO's  campaign  to 
force  free  time  on  stations,  con- 
tending that  the  CIO-WHKC  case 
still  is  pending  before  the  Commis- 
sion and  that  such  a  question  was 
unfair  to  him,  as  one  of  the  judges 
who  must  decide  the  case. 

A  reporter  asked  if  rumors  that 
the  industry  generally  was  dissat- 
isfied with  the  Commission  and  par- 
ticularly with  the  Chairman,  Mr. 
Fly  smiled  and  remarked :  "They're 
entitled  to  their  opinions,"  then 
added:  "There's  no  justification  for 
the  ill-feeling  towards  the  FCC  or 
me.  I  might  say  that  there's  a  bet- 
ter feeling  today  in  the  industry 
towards  the  Commission  and  in  the 
appraisal  of  me."  He  said  that  bet- 
ter relationship  was  brought  about 
by  a  "better  acquaintanceship." 

Mr.  Fly  said  one  of  the  Commis- 
sion's No.  1  projects  is  to  see  that 
there  are  adequate  facilities  for  the 
transmission  of  news  in  the  post- 
war period. 

On  an  international  basis  speak- 
ing on  the  overall  communications 
picture  for  America,  he  said:  "If  we 
get  the  best  possible  for  this  coun- 
try well  have  to  move  out  interna- 
tionally and  do  it  by  treaty."  Mr. 
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Fly  added  that  the  future  depends 
much  on  the  findings  of  both  the 
Commission  and  the  State  Dept.  in 
their  respective  allocations  inves- 
tigations. 

Sees  Unified  Service 

The  FCC  Chairman  visioned  a 
"unified  service"  after  the  war,  with 
one  set  to  receive  television,  FM, 
facsimile  and  AM  and  said  such 
could  be  accomplished  if  the  "public 
will  demand  it."  He  also  spoke  of 
interferences,  such  as  diathermy 
machines,  and  said  the  Commission 
had  been  studying  the  question,  al- 
though at  present  it  has  no  author- 
ity to  act. 


COMMERCIALS  are  not  "laid  on 
so  thick"  in  Australian  programs, 
sponsored  newscasts  are  voluntarily 
prohibited  by  stations  and  spot  an- 
nouncements have  practically  dis- 
appeared from  night  programs  R. 
E.  Lane,  deputy  general  manager 
of  the  Macquarie  Network  in  Aus- 
tralia, who  attended  the  NAB 
Executives  War  Conference,  said. 

Some  of  the  American  programs 
have  become  familiar  to  Australian 
listeners  through  operations  of  the 
U.  S.  Army  Network  which  broad- 
casts network  programs,  with  com- 
mercials deleted,  over  Common- 
wealth stations  for  the  benefit  of 
American  troops.  Mr.  Lane  said 
the  Australians  are  especially  fond 
of  Fibber  McGee  &  Molly  but  Amer- 
ican humor  as  a  rule  "goes  over 
the  heads"  of  listeners. 


NAB  Board  of  Directors  194445 


J.  Harold  Ryan,  president. 

C.  E.  Arnev  Jr.,  secretary-treasurer. 

Paul  W.  Moreney,  WTIC  Hartford, 
District  1. 

Kolin  Hager,  WGY  Schenectady,  Dis- 
trict 2. 

Roy  F.  Thompson,  WFBG  Altoona, 
Pa.,  District  3. 

♦Campbell  Arnoux,  WTAR  Norfolk, 
District  4. 

*John  C.  BeU,  WBRC  Birmingham, 
District  5. 

Hoyt  B.  Wooten,  WREC  Memphis, 
District  6. 

Nathan  Lord,  WAVE  Louisville,  Dis- 
trict 7. 

John  E.  Fetzer,  WKZO  Kalamazoo, 
District  8. 

Leslie  C.  Johnson,  WHBF  Rock  Is- 
land, 111.,  District  9. 

John  J.  GUlin  Jr.,  WOW  Omaha,  Dis- 
trict 10. 

E.  L.  Hayek,  KATE  Albert  Lea,  Minn., 
District  11. 

William  B.  Way,  KVOO  Tulsa,  Dis- 
trict 12. 


Hugh  A.  L.  Halfif,  WOAI  San  An- 
tonio, District  13. 

♦Hugh  B.  Terry,  KLZ  Denver,  Dis- 
trict 14. 

Arthur  Westlund,  KRE  Berkeley,  Gal., 

District  15. 
♦William  B.  Ryan,  KFI  Los  Angeles, 

District  16. 
Harry  R.  Spenee.  KXRO  Aberdeen, 
Wash.,  District  17. 

Directors  at  Large 
Large  Stations 
Hugh  Feltis,  KFAB  Lincoln. 
J.  O.  Maland,  WHO  Des  Moines. 

Medium  Stations 
*T.  A.  M.  Craven,  WHOM  New  York. 
Don  S.  Elias,  WWNC  AsheviUe,  N.  C. 

Small  Stations 
♦Dietrich  Dirks.  KTRI  Sioux  City,  la. 
Frank  King,  WMBR  Jacksonville,  Fla. 
Network 

♦Dr.  Frank  Stanton,  CBS  New  York. 
Frank  M.  Russell,  NBC  Washington. 


♦New  members. 


RTPB  Prepares 
For  FCC  Hearings 

Full  Board  Meeting  Planned 

In  New  York,  Sept.  14 

W.  R.  G.  BAKER,  chairman  of  the 
Radio  Technical  Planning  Boards 
has  called  a  meeting  of  the  full 
board  for  Sept.  14,  at  the  Biltmort 
Hotel,  New  York,  in  preparation 
for  the  FCC  hearings  on  alloca^ 
tion  to  begin  Sept.  28  in  Washing 
ton,  in  which  the  RTPB  will  tak< 
an  active  part. 

Panel  Reports 

Meeting  will  convene  at  10:30 
a.m.  and  will  include  reports  of  the 
panel  chairmen  on  the  allocation 
requirements  of  their  pai-ticular 
service  and  a  report  by  Dr.  C.  B. 
Jolliffe,  chairman  of  Panel  2,  on 
allocations,  who  will  present  a 
tentative  overall  allocation  pro-, 
posal. 

To  complete  the  preparation  of 
this  general  allocation  plan.  Dr. 
Jolliffe  has  called  a  meeting  of  his 
panel  on  Sept.  7  and  8  at  the  Com- 
modore Hotel,  New  York.  Panel 
1,  on  spectrum  utilization,  will 
meet  at  the  Biltmore  Sept.  13  to 
prepare  its  recommendations,  with 
its  chairman,  Dr.  A.  N.  Goldsmith, 
warning  panel  members  that  the 
magnitude  of  the  task  will  prob- 
ably carry  the  meeting  into  the 
late  evening  hours. 

D.  E.  Noble,  chairman  of  Panel, 
13,  on  police  and  emergency  serv- 
ices, has  called  a  meeting  of  his, 
panel  on  Sept.  18  at  the  Commo- 
dore Perry  Hotel,  Toledo,  to  con- 
sider approval  of  all  completed 
reports.  An  evening  session,  the 
meeting  will  be  the  panel's  final, 
one  before  the  FCC  hearing,  thf 
notice  states. 


1,000  DELEGATES  ATTEND  OPENING 
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WLB  Panel  Favors  Denial 
Of  Petrillo  WJJD  Demand 

No  Justification  for  Forcing  Station  to  Use 
AFM  Platter  Turners,  Says  2-1  Decision 


IN  A  2  TO  1  decision  the  National 
War  Labor  Board  regional  panel  on 
the  WJJD  Chicago  dispute  has 
recommended  that  the  demand  of 
the  American  Federation  of  Mu- 
sicians to  force  the  emplojTnent  of 
additional  musicians  for  platter- 
turning  operations  be  denied.  Join- 
ing in  the  affirmative  vote  were 
John  K.  Kyle,  public  member,  and 
A.  0.  Lampland,  industry  member. 
Dissenting  from  the  majority  opin- 
ion was  John  Heil,  labor  member. 

The  panel  found  that  the  present 
staff  of  musicians  at  the  station 
does  not  have  sufficient  work  to  fill 
in  the  minimum  of  25  hours  per 
week  called  for  in  the  contract  with 
the  union.  It  declared  that  it  could 
see  no  justification  in  view  of  the 
manpower  shortage  in  the  Chicago 
area  for  giving  the  musicians  ex- 
clusive jurisdiction  over  record- 
turning  operations. 

Petrillo  Cited 

The  majority  decision  cited  the 
testimony  of  James  C.  Petrillo, 
AFM  president,  before  a  Senate 
committee  admitting  that  the  prin- 
ciple of  employing  musicians  as 
record  turners  exclusively  was  not 
sound. 

The  panel  refused  to  pass  on  the 
merits  of  the  quota  system  under 
which  WJJD  is  required  to  employ 
10  staff  musicians  and  which  the 
station  requested  be  abolished.  On 
this  question  the  panel  unanimous- 
ly agreed  that  the  contractual  ar- 
rangements   between    the  station 


and  the  union  setting  a  minimum 
of  10  musicians  "should  not  be  dis- 
turbed by  governmental  directive 
order  in  the  absence  of  a  strong 
showing  of  the  need  for  such 
change".  It  recommended  that  the 
quota  clause  in  the  present  contract 
be  continued  for  the  current  year. 

In  view  of  the  acquisition  of 
WJJD  by  Marshall  Field,  the  panel 
made  no  decision  on  the  union  de- 
mand for  a  $90  per  week  wage  rate 
in  the  event  WJJD  furnished  musi- 
cal programs  to  WIND  Chicago, 
controlled  by  Ralph  Atlass,  who 
formerly  o^\Tied  WJJD. 

Regarding  union  demands  for  a 
three-year  contract,  modified  later 
follomng  the  transfer  of  the  sta- 
tion, the  panel  ruled  that  since  the 
same  corporation  is  the  owner  of 
the  station  and  there  has  merely 
been  a  change  in  the  ownership  of 
the  corporate  stock  the  original 
agreement  be  continued  except  those 
questions  in  dispute  and  that  the 
contract  be  for  one  year  from  the 
date  of  expiration  of  the  last  con- 
tract. 

The  panel  report  is  the  outgrowth 
of  a  WLB  directive  of  Maj^  1  termi- 
nating a  strike  of  musicians  called 
on  April  14  when  the  station  re- 
fused "make-work"  demands  of  the 
union.  The  Board  referred  the  dis- 
pute to  the  regional  WLB  for  hear- 
ings into  the  merits  of  the  case. 
Hearings  were  held  by  the  panel 
on  May  17  and  July  7. 

A  decision  on  the  panel  recom- 
mendations is  expected  soon. 


A  DUAL-CONTROL  multi-purpose 
television  station,  exhibited  in 
working  model  last  week  at  the 
NAB  War  Conference,  fascinates 
B.  J.  Palmer  (c),  president  of 
WHO  Des  Moines  and  WOC  Dav- 
enport. Designed  by  the  Austin  Co. 
in  collaboration  with  General  Elec- 
tric, station  provides  flexible  studios 
with  all  equipment  concentrated  at 
one  point  in  center  of  two-story 
building.  Large  studio  is  in  fore- 
ground. Sponsors  and  public  are 
seated  in  separate  lounges  on  either 
side  of  control  room.  Smaller  stu- 
dios extend  to  right  and  left  of 
pivoting  control  room,  directly  be- 
jiind  that  serving  large  studio.  Re- 
ception lobby,  upper  left,  leads  to 
public  observation  corridor  over- 
looking two  smaller  studios.  Dress- 
ing rooms,  workshops,  offices  and 
storage  facilities  are  on  the  ground 
floor  with  second  floor  devoted  to 
control  rooms,  broadcasting  equip- 
ment, lounges  and  public  observa- 
tion areas.  Explaining  studio  at  the 
GE  Palmer  House  headquarters  are 
J.  D.  McLean  (1),  sales  manager, 
GE  television  broadcasting  equip- 
ment division,  and  P.  C.  McCabe 
(r),  sales  manager,  Austin  Co. 


SESSION  OF  NAB  WAR  CONFERENCE 


WAC  SPOTS  TAKEN 
BY  712  STATIONS 

YO.UNG  &  RUBICAM  announced 
last  Friday  that  791  stations  had 
accepted  the  WAC  advertising 
schedule  for  a  four-week  period 
beginning  Sept.  4.  Of  these  712 
accepted  the  schedule  on  a  straight 
commercial  basis  and  79  will 
broadcast  the  announcements  as  a 
public  service,  because  of  policies 
against  accepting  paid  Govern- 
ment advertising. 

WAC  radio  schedule — five  live 
station  breaks  and  five  transcribed 
one-minute  announcements  weekly, 
to  be  broadcast  one  of  each  daily, 
Monday  through  Friday,  between 
6  p.  m.  and  10  p.  m. — was  offered 
by  Y&R  to  866  stations.  The  75 
which  have  not  yet  accepted,  the 
agency  reported,  include  some 
with  whom  negotiations  are  still 
going  on. 

Some  of  these  stations  will  not 
accept  the  spots  on  a  paid  basis 
but  did  not  offer  to  carry  the 
schedule  gratis.  Others  had  no 
availabilities  during  the  6-10  p.  m. 
period,  or  could  give  only  spots  but 
not  breaks,  or  vice-versa.  Some 
are  trying  to  shift  present  commer- 
cial schedules  to  accommodate  the 
WAC  schedule,  and  a  few  stations 
have  not  answered  Y&R's  wire. 
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Taylor  Organizes 
Radio  Sales  Firm 

Taylor-Howe-Snowden  Stations 
And  Others  Represented 

FORMATION  of  the  Taylor-Howe- 
Snowden  Radio  Sales,  a  national 
sales  organization  representing 
southwestern  stations,  was  an- 
nounced last  week  by  O.  L.  (Ted) 
Taylor,  general  manager  of  the 
four  Texas  stations,  KGNC  Ama- 
rillo,  KFYO.  Lubbock,  KTSA  San 
Antonio,  KRGV  Weslaco  and  owner 
of  KTOK  Oklahoma  City.  In  addi- 
tion to  these  stations  the  new  or- 
ganization will  represent  KFDM 
Beaumont  and  KRMD  Shreveport 
and  the  Lone  Star  Chain  of  seven 
Texas  stations. 

Offices  have  been  set  up  in  New 
York,  Chicago  and  Dallas  with  gen- 
eral offices  in  Amarillo  under  the 
direction  of  Alex  Keese,  general 
manager  of  the  newly  formed  com- 
pany. Mr.  Keese  was  formerly  as- 
sociated with  WFAA  Dallas. 

Executives  Named 

Jack  Keasler,  former  commercial 
manager  of  WOAI,  San  Antonio, 
has  been  appointed  New  York  man- 
ager with  offices  at  19  West  44th 
Street.  Telephone  number  is  Mur- 
ray Hill  2-2485.  Tom  Peterson,  for 
the  past  10  years  in  the  national 
advertising  department  of  Scripps- 
Howard  newspapers  in  Dallas,  has 
been  appointed  Chicago  manager 
with  the  offices  at  360  N.  Michigan 
Ave.,  while  Clyde  B.  Melville  re- 
cently transferred  to  inactive  status 
in  the  Army,  is  to  be  in  charge  of 
the  Dallas  offices  which  are  located 
at  806  Tower  Petroleum  Bldg.  The 
new  firm  officially  got  under  way 
Sept.  1. 
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Looking  Into  the  Future  of  Broadcasting 


THE  history  of  radio  broadcasting 
since  its  static-ridden,  squeaky- 
voiced  beginnings  in  1920  has  been 
one  of  uninterrupted  improvement 
and  uninterrupted  expansion.  Reve- 
nues and  profits  have  grown  year 
after  year;  technical  improvements 
have  been  introduced  in  a  continu- 
ous procession;  and,  subject  per- 
haps to  a  few  minor  qualifications, 
program  quality  has  kept  step  with 
the  onward  and  upward  progress 
of  the  art.  The  question,  therefore, 
which  now  faces  broadcasters  is 
this:  Can  that  march  of  progress 
continue  unabated  through  the 
years  of  readjustment  which  lie 
ahead?  I  should  like,  in  brief  digest 
form,  to  suggest  some  answers  to 
that  question  on  all  three  levels — 
commercially,  technically,  and  with 
respect  to  programs. 

First,  the  commercial  aspects. 
Two  years  ago,  many  broadcasters 
faced  the  future  vnth  fear  and  fore- 
boding. The  war,  rationing,  full 
employment,  overtime,  night  shifts, 
a  sellers'  market,  censorship  re- 
strictions, and  the  wholly  unwar- 
ranted bogeyman  of  Government 
operation,  which  was  never  even 
dreamed  of  by  anyone  in  authority 
— these  and  other  fears  and  fore- 
bodings were  widespread. 

Prosperous  Year 

We  all  know  the  sequel.  The  year 
1942  was  the  most  prosperous  in 
the  history  of  broadcasting;  and 
1943,  as  shown  by  figures  just  com- 
piled by  the  FCC,  topped  even  1942 
by  a  tremendous  margin. 

In  1942,  for  example  the  stand- 
ard broadcast  stations  and  net- 
works reporting  to  the  FCC  had  net 
time  sales  of  about  $164,000,000. 
In  1943  these  revenues  had  increas- 
ed to  nearly  $196,000.000— an  in- 
crease of  approximately  20%. 

This  increase  in  revenues  result- 
ed in  an  even  greater  increase  in 
profits.  Net  income  from  broadcast- 
ing in  1942,  after  all  expenses  ex- 
cept Federal  income  tax,  amounted 
to  about  $45,000,000.  In  1943  net 
income  expanded  by  almost  50  per 
cent,  reaching  over  $66,000,000. 

The  networks,  of  course,  account- 
ed for  a  considerable  portion  of  this 
increase,  but  even  exluding  the  net- 
works and  their  owned  and  operat- 
ed stations,  the  1943  picture  was 
phenomenal.  Indeed,  it  appears  that 
the  smaller  the  station,  the  greater 
the  percentage  of  improvement. 
Thus  the  net  income  from  broad- 
casting of  the  50,000-watt  clear- 
channel  stations  increased  in  1943 
by  about  22%  over  1942;  the  5,000 
to  25,000-watt  stations  increased  by 
56%  ;  the  regional  stations  by  51%  ; 
and  the  local  unlimited-time  sta- 
tions by  188%. 

Last  year,  I  devoted  considerable 
time  to  a  discussion  of  "losers" — 
those  stations  which  showed  a  net 
operating  loss  for  the  year.  In  1942 
there  were  194  such  stationSj  and 
it  was  feared  that  many  of  them 
would  go  off  the  air  altogether.  I 


Rapid  Growth  in  Television,  FM  Seen; 
Fairness  in  Campaign  Urged 

By    JAMES    LAWRENCE  FLY* 

Chairman,  Federal  Communications  Commission 


am  glad  to  report  that  not  even  a 
handful  have  actually  ceased  broad- 
casting; indeed,  the  mortality  rate 
among  broadcasting  stations  is  phe- 
nomenally low.  And  the  number  of 
"losers"  declined  from  194  to  94,  a 
further  sign  of  commercial  health. 

The  number  of  stations  affiliated 
with  the  major  networks  in  1942 
totalled  572.  This  increased  to  604 
during  1943,  perhaps  in  part  as  a 
result  of  the  reduction  in  telephone 
line  charges  initiated  by  the  Com- 
mission, and  to  some'  degree  as  a 
result  of  the  Chain  Broadcasting 
Regulations  and  the  separation  of 
the  Red  and  Blue.  Thus  more  than 
two-thirds  of  the  nation's  standard 
broadcast  stations  are  now  affiliated 
with  the  nationwide  networks.  It 
remains  true,  however,  that  the  net- 
works do  not  yet  serve  the  entire 
country,  and  that  some  unaffiliated 
stations  serve  areas  not  presently 
served  by  one  or  more  of  the  four 
networks.  There  is  thus  still  room 
for  a  further  expansion  of  network 
coverage,  and  a  further  affiliation 
of  independent  stations. 

But  what  of  the  future?  Several 
of  the  factors  which  made  broad- 
casting so  profitable  in  1943  and 
so  far  in  1944  will  not  last  forever 
— the  newsprint  shortage,  for  ex- 
ample, and  the  present  tax  ratio. 


Will  these  changes  result  in  a  set- 
back for  broadcasting? 

I  venture  to  doubt  it.  For  at  the 
precise  moment  when  war-engend- 
ered revenues  are  withdrawn,  new 
factors  viill  arise  to  take  their 
place.  Countless  manufacturers  will 
have  to  re-educate  the  entire  pub- 
lic to  the  use  of  their  products,  and 
they  will  inevitably  turn  to  radio. 
Not  only  will  products  long  with- 
drawn from  consumers  because  of 
the  war  be  back,  but  new  products 
will  be  marketed,  with  a  resulting 
necessity  for  advertising  them. 

Much  depends,  of  course,  upon  the 
direction  taken  by  our  entire  econ- 
omy. If  industry.  Government,  and 
labor  cannot  get  together  to  engi- 
neer a  smooth  transition  from  war 
to  peacetime  production  and  dis- 
tribution, if  full  production  and  full 
employment  cannot  be  achieved 
through  our  economy,  if  segments 
of  our  society  are  to  battle  with 
one  another  rather  than  work  to- 
gether in  harness  towards  the  com- 
mon goal,  then  difficulties  may  lie 
ahead.  But  the  experience  of  the 
war  years  has  certainly  shown  that 
there  is  no  need  for  such  internal 
strife.  We  can  all  pull  together; 
and  if  we  do,  we  can  all  benefit. 
A  decade  of  full  production  and 
full  employment  would  certainly 
open  up  to  the  American  people  a 
great  future — not  merely  in  terms 


*  Text  of  speech  delivered  Aug.  30  at  NAB 
Executives  War  Conference  in  Chicago. 
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CBS  HIGH  COMMAND  at  NAB  War  Conference,  top  photo  (1  to  r) : 
Douglas  Coulter,  vice-president  in  charge  of  programs;  Joseph  H.  Ream, 
vice-president  and  secretary;  Donald  W.  Thornburgh,  vice-president 
(West  Coast);  Paul  W.  Kesten,  executive  vice-president  and  director; 
Frank  Stanton,  vice-president.  CBS  family  circle  (lower  photo,  first  row)  : 
Harold  E.  Fellows,  WEEI  Boston;  Jack  L.  Van  Volkenburg,  WBBM 
Chicago;  Arthur  Hull  Hayes,  WABC  New  York;  J.  Kelly  Smith,  Radio 
Sales,  Chicago;  second  row,  Howard  S.  Meighan,  Radio  Sales,  New  York; 
A.  D.  Willard  Jr.,  WBT  Charlotte;  Donald  W.  Thornburgh,  KNX  Los 
Angeles,  Columbia  Pacific  Network  vice-president;  Merle  S.  Jones,  KMOX. 


Chairma.n  Fly  addressing  NAB. 

of  a  perpetually  rising  standard  of 
living,  but  also  in  terms  of  a  sue 
cessful  solution  to  the  social  strif 
which  characterizes  depressions 

Broadcasting  is  in  a  peculiarl 
favorable  position  to  contribute  its 
share  to  this  postwar  goal  of  full 
production  and  employment  be- 
cause, at  the  very  moment  when  re- 
turning soldiers  are  coming  back 
for  jobs,  and  manufacturers  are 
turning  from  war  to  peace  produc- 
tion, broadcasting  will  be  launch-i 
ing  vast  new  projects  for  public 
service.  FM  and  television,  the  two 
great  ventures  which  lie  ahead,  en- 
sure that  broadcasting  will  do  its 
share  to  see  that  the  postwar  era  is 
one  of  expansion  and  prosperity. 

With  respect  to  FM,  the  future 
seems  assured.  Manufacturers  are 
estimating  that  5,000,000  FM  re- 
ceivers will  be  marketed  a  year  dur- 
ing the  four  years  immediately  fol- 
lowing resumption  of  civilian  pro- 
duction. The  average  radio  receiver 
today  must  be  at  least  five  or  six 
years  old — ready  and  eager  for  re- 
placement, and  it  seems  likely  that 
a  large  proportion  of  radio  owners 
will  replace  their  prewar  sets  with 
receivers  which  provide  for  FM  as 
well  as  AM  reception. 

The  marketability  of  FM  receiv 
ers  is  already  well  established.  H 
takes  no  great  memory  to  recal 
that  during  1941  the  only  practica 
limit  to  the  number  of  FM  receiv- 
ers which  could  be  sold  was  tht 
number  that  could  be  manufacturer 
— and  that  was  true  despite  the  fad 
the  FM  program  transmission  w£  ^ 
barely  under  way.  With  sever  a 
hundred  FM  transmitters  ready  ic 
go  on  the  air  as  soon  as  the  "freeze' 
is  off,  and  additional  hundreds  wel 
along  in  the  planning  stage,  the  i  : 
ceiver  market  will  move  right  alot  £ 
in  step.  To  take  a  more  pessimistic 
view  would  be  to  fly  in  the  face  oi 
(Continued  on  page  34) 
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REPRESENTED   NATIONALLY   BY   NBC  SPOT  SALES 


WGY 


50,000  WATTS— NBC 
22    YEARS   OF  SERVICE 


FROM  IKE  TO  TED  all  well  fed.  (left  photo  1  to  r)  I.  R.  Lounsberry, 
WGR-WKBW  Buffalo;  Howard  Lane,  CBS  station  relations  manager; 
Murray  Grabhorn,  Blue  spot  sales;  Frank  King,  WMBR  Jacksonville;  O.  L. 
(Ted)  Taylor,  Taylor-Howe-Snowden  group.  Envy  of  his  auditors  was 
James  MacPherson  (center  photo,  right),  manager  of  KOA  Denver  who 


displayed  his  Colorado  sheriff's  badge  to  Vernon  Pribble,  WTAM  Cleveland 
(center)  and  E.  R.  Borroff,  Blue  Central  Division  vice-president.  General 
counsel  was  given  (right  photo)  by  the  FCC's  general  counsel,  Charles  R. 
Denny  (right)  to  (from  right  to  left)  A.  N.  (Bud)  Armstrong  Jr.,  WCOP 
Boston;  George  Jaspert,  WLAW  Lawrence;  Arthur  Simon,  WPEN  Phila. 


Small  Market  Stations  Advised 
To  Cooperate  for  Mutual  Aid 


A  TRANSITION  period  of  compe- 
tition in  the  smaller  markets  is  im- 
minent in  the  postwar  era,  Marshall 
Pengra,  KRNR  Roseburg,  Ore., 
chairman  of  the  NAB  Small  Mar- 
ket Station  Committee,  brought  out 
at  the  Wednesday  afternoon  session 
of  the  Conference.  As  a  result  of 
this  competitive  factor,  small  mar- 
ket radio  stations  should  stream- 
line their  operation,  strengthen 
their  programming,  step  out  and  do 
an  aggressive  sales  job,  Mr.  Pengra 
told  the  session.  The  FCC  attitude 
toward  granting  licenses  to  sta- 
tions in  small  markets  coupled  with 
the  potential  in  certain  towns  is  all 
the  more  reason  for  the  present 
operators  to  do  an  aggressive  job 
thereby  strengthening  their  com- 
petitive position,  Mr.  Pengra  said. 

The  Small  Market  Station  Com- 
mittee is  asking  the  FCC  to  change 
the  technical  operator  requirements 
so  that  the  emergency  regulation 
91-C,  which  provides  for  the  use  of 
technicians  with  restricted  licenses 
will  be  made  permanent.  The  com- 
mittee is  also  petitioning  the  FCC 
to  review  the  location  in  the  local 
channels  with  reference  to  inter- 
ference. 

Lewis  H.  Avery,  NAB  Director 
of  Broadcast  Advertising,  suggest- 
ed that  small  market  stations  band 
"together  to  offer  their  facilities  on 
a  package  basis  and  urged  broad- 
casters to  provide  needed  informa- 
tion to  enable  station  representa- 
tives to  better  serve  them. 

Mr.  Pengra  reported  on  a  series 
of  questions  which  the  committee 
determined  are  of  most  concern  to 
small  market  stations:  postwar  de- 
velopments in  FM  and  television, 
the  problem  of  increasing  revenue, 
how  to  attract  national  business, 
manpower. 

William  B.  Smullen,  KEIM  Eure- 
ka, Cal.,  a  committee  member,  re- 
ported on  the  committee's  studies 
to  provide  capable  personnel  for 
small  stations.  "Today,"  he  said, 
"the  industry  perhaps  faces  the 
need  for  more  men  than  ever  be- 
fore despite  the  many  formerly  in 
radio  who  will  be  returning  from 
military  service. 


"The  advent  of  FM,  television 
and  addition  of  AM  stations  will 
create  need  of  more  men.  To  this 
need  is  added  the  growth  of  exist- 
ing station  staffs  and  of  possible 
make-work  brought  about  by  mass- 
es of  men  available  for  general 
employment." 

Pointing  out  that  a  large  pool  of 
technically  trained  men  soon  will 
be  available  for  the  industry  to 
draw  upon,  Mr.  Smullen  advocated 
that  radio  make  its  selection  from 
the  best  members  of  that  pool  and 
train  them  intelligently.  The  com- 
mittee recommended  that  veterans 
be  chosen  on  the  basis  of  general 
education  and  personality  'back- 
ground rather  than  on  strictly  tech- 
nical training  alone. 

"Perhaps  the  controlling  factor 
in  the  use  of  your  station  by  na- 
tional advertisers",  he  said,  "is  the 
cost  of  reaching  a  thousand  homes, 
not  the  result  obtained  by  dividing 
the  cost  for  some  unit  of  time  by 
the  number  of  radio  homes  in  the 
area  you  serve  but  the  cost  of  a 
specific  period  divided  by  the  known 
audience  that  can  be  reached  dur- 
ing that  period.  The  problem  is 
yours  to  explore  and  resolve." 


New  Raleigh  Series 

BROWN  &  WILLIAMSON  To- 
bacco Corp.,  Louisville  (Raleigh 
cigarettes),  is  replacing  Beat  The 
Band  on  NBC,  Wednesdays  8:30- 
9  effective  Sept.  13,  with  a  new 
half-hour  variety  program  titled 
Carton  of  Smiles.  Program  features 
Henny  Youngmah  and  Carol  Bruce, 
with  Tom  Shirley  as  announcer  and 
will  originate  in  New  York.  The  26- 
week  contract  was  placed  by  Rus- 
sel  M.  Seeds  Co.,  Chicago. 


S  &  M  Names  Alsop 

CARLTON  ALSOP  has  been 
named  radio  director  of  Sherman  & 
Marquette,  Chicago.  For  the  past 
year  he  has  produced  for  the  agen- 
cy's Judy  Canova  Show,  sponsored 
on  CBS  by  Colgate-Palmolive-Peet 
Co.  currently  replaced  by  Romance. 
Morgan  Ryan,  former  radio  direc- 
tor, becomes  account  executive  on 
C-P-P  continuing  with  headquar- 
ters in  New  York. 


CAMERA  CATCHES  MBS  execu- 
tives (top)  in  informal  chat  at  the 
network  party  at  the  Palmer  House 
(1  to  r):  T.  C.  Streibert,  WOR  New 
York;  Louis  G.  Caldwell,  Washing- 
ton counsel;  and  Carl  Haverlin, 
station  relations  manager.  MBS 
President  Miller  McClintock  chats 
(second  from  top)  with  Mrs.  Myr- 
tle Goulet,  manager  of  the  Chicago 
traffic  office,  at  the  network's  party 
at  the  Palmer  House.  Charles  God- 
win (third  photo,  second  from 
left),  Mutual's  assistant  director 
of  station  relations,  welcomes 
James  G.  Ulmer  (right),  president 
of  KGKB  Tyler,  Tex.,  to  the  net- 
work. The  station  joined  Mutual  on 
Sept.  1.  Looking  on  are  Charles 
L.  Harris  (left),  manager,  WGRC 
Louisville,  and  Allen  Wannamaker, 
general  manager,  WGTM  Wilson, 
N.  C.  Mrs.  Claire  Cari-Cari,  as- 
sistant radio  director,  Gardner 
Adv.  Co.,  St.  Louis,  meets  Mark 
Crandall  (center),  commercial 
manager,  and  Frank  Bishop,  direc- 
tor, KFEL  Denver,  at  MBS  party. 


KTBS-KTHS  Swap 
Granted   by   FCC  j 

KTBI    Interest    to  Quilliam 
Also    Is  Approved 

EXCHANGE  of  KTBS  Shreveport, 
La.,  sister  station  of  KWKH,  by 
the  John  D.  Ewing  newspaper  in- 
terests to  a  group  headed  by  John 
C.  McCormack,  former  general 
manager  of  both  stations,  for  KTHS 
Hot  Springs,  Ark.  was  authorized 
by  the  FCC  last  week.  Considered 
the  first  "swap"  stemming  from 
the  Commission's  ban  on  dual  own- 
ership of  standard  stations  in  the 
same  or  overlapping  areas,  no 
money  was  involved  in  the  transac- 
tion. 

KWKH  and  KTBS  have  been 
jointly  operated  by  the  Evdng  in- 
terests, publisher  of  the  Shreveport 
Times,  which  takes  over  KTHS. 
KTBS,  under  the  agreement,  as  i 
authorized  will  be  taken  over  in 
about  a  month  by  Radio  Station 
KTBS,  a  partnership  headed  by 
Mr.  McCormack.  Others  participat- 
ing in  the  four-way  equal  partner- 
ship are  Allen  Morris,  George  D. 
Wray,  and  P.  E.  Furlow. 

At  the  same  action  Harold  S. 
Woodworth,  treasurer  of  KTBI  Ta- 
coma.  Wash.,  was  granted  his  re- 
quest for  sale  of  150  of  his  179 
shares  common  stock  in  KTBI  to 
H.  J.  Quilliam,  manager  of  KIRO 
Seattle,  for  $18,000.  Mr.  Quilliam, 
who  is  to  relinquish  his  minor  hold- 
ings in  KIRO,  will  assume  addi- 
tional duties  as  manager  of  KTBI, 
application  stated.  Mr.  Woodworth 
had  become  major  stockholder  in 
the  Tacoma  outlet  several  months  ' 
ago. 

Commission  approval  was  also 
granted  for  transfer  of  control  of 
WLAK  Lakeland,  Fla.,  from  Lake 
Region  Broadcasting  Co.,  licensee 
corporation,  100%  owned  by  S.  0. 
Ward,  to  Mr.  Ward  as  an  indivi- 
dual, trading  as  Radio  Sation 
WLAK. 


TOXY  WAKEMAN  Washington 
sports  announcer,  will  join  WWDC, 
independent,  Oct.  IS.  G.  Bennett  Lar- 
son, general  manager,  announced  last 
week.  Mr.  Larson  said  Mr.  Wakeman 
had  signed  his  contract  with  WWDC 
— prior  to  the  Tony  Wakeman-Snm 
iBrown  altercation  Aug.  15. 


Be  IB 


_Set>tember  4,  1944 
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MORE  CASH  INCOME 
Than  Average  U.  S.  Farmer 


for  1943  is 


Cash  Income 


than  the  U.  S.  Average  by 


% 


(and  f944  LOCKS  SVSN  BSTTSRf) 

Radio  Station  WOW  covers  the  western  third  of  Iowa; 
the  eastern  two-thirds  of  Nebraska;  half  of  So.  Dakota 
and  rich  areas  of  Minnesota,  Kansas  and  Missouri 

/IdA  y 044/1  UlcuA.  Ma^jfi/i  AiMULMi^ 


RADIO  STATION 

WOW. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  mi  Operafer  of 

KODY  AT  NORTH  PLATTE 


JOHN    J.    CILLIN,    JR.,    PRES.    Ik    GEN'L.  MGR. 
JOHN    BIAIR    &    CO.,  RIPRESENTATIVES 


Proven 
Producers 
for  Particular 
People 

Long  rated  as  the  No.  1  station  with 
local  advertisers,  WSIX  delivers  for 
national  accounts  the  same  intensive 
coverage  that  makes  it  first  choice  of 
Nashville  retailers  and  distributors. 

Not  only  in  power  and  frequency  (5,000 
watts  on  980  kc)  but  also  in  proven 
listener  preference  does  this  station 
meet  the  requirements  of  the  most  par- 
ticular time-buyers. 

We  shall  be  glad  to  give  you  full  in- 
formation about  the  Nashville  market 
and  this  station's  coverage,  rates  and 
availabilities. 

The  Katz  Agency,  Inc.  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


GENERALS  LAUD  WARTIME  RADIO 

Marshall,  Eisenhower,  MacArthur  Transmit 
 Thanks;  Lovett  Ask  Suggestions  


PLAUDITS  for  radio's  wartime 
job  and  expressions  of  confidence 
in  its  future  as  a  news  and  enter- 
tainment medium  were  expressed 
by  America's  top-ranking  generals 
at  the  NAB  War  Conference  last 
week.  At  the  same  time  Robert  A. 
Lovett,  Assistant  Secretary  of  War 
for  Air,  told  the  nation's  broad- 
casters that  in  the  postwar  period 
radio  and  aviation  must  work 
hand-in-hand  to  preserve  a  lasting, 
prosperous  peace. 

Coming  as  a  surprise  feature  at 
the  first  luncheon  session  last  Tues- 
day, the  voices  of  Gen.  George  C. 
Marshall,  Chief  of  Staff;  Gen. 
Dwight  D.  Eisenhower,  Supreme 
Commander,  Allied  Expeditionary 
Forces,  Gen.  Douglas  A.  MacAr- 
thur, Commander-in-Chief,  Allied 
Forces,  Southwest  Pacific  Area, 
Adm.  Ernest  J.  King,  Commander- 
in-Chief,  U.  S.  Fleet,  and  Adm. 
Chester  J.  Nimitz,  Commander,  Pa- 
cific Area,  were  heard  by  tran- 
scription, flown  to  Chicago  for  the 
occasion. 

Radio's  Opportunity 

Assistant  Secretary  Lovett,  de- 
claring that  the  nation  "which  com- 
mands the  air  can  command  its 
own  fate",  told  the  broadcasters 
that  the  Army  Air  Forces  goal  is 
"to  maintain  at  all  times  in  the 
future  the  finest  quality  air  force 
in  the  world".  He  paid  high  tribute 
to  America's  flying  men,  who  make 
up  the  Air  Corps  and  asserted  that 
the  future  of  aviation  must  be 
maintained  on  a  high  plane  with  the 
Nation's  best  men. 

Radio  can  help  to  preserve  the 
air  force,  both  military  and  civil- 
ian, by  presenting  facts  about  avia- 
tion, he  said.  "All  of  us  have  a 
heavy  responsibility  to  see  that 
this  is  done  "  he  asserted,  "but  as 
the  investigators  of  fact  and 
moulders  of  thought,  an  unusual 
degree  of  responsibility  would  ap- 
pear to  rest  on  radio  and  the  press." 
He  urged  access  to  the  sources  of 
facts,  outlined  the  Army  Air 
Forces  plans  for  the  postwar  period 
and  declared: 

"We  are  anxious  that  the  public 
should  give  these  matters  thought- 
ful and  informed  consideration. 
.  .  .  How  to  bring  the  facts  to 
their  attention  causes  us  much  con- 
cern. We  would,  therefore,  welcome 
your  impartial  study  of  the  situa- 
tion, your  conclusions  and  any 
suggestions.  It  is,  I  think,  clearly 
a  problem  we  must  Share. 

"We  must  find  the  right  answer 
to  the  riddle  of  the  airborne  age 
that  lies  before  us.  On  these  an- 
swers from  an  informed  and  alert 
public  depends  the  re-establish- 
ment  of  a  world  of  decency  and 
order." 

Said  Gen.  Marshall:  "Conspicu- 
ous among  the  developments  un- 
known to  the  first  World  War  is 
the  increasing  dependence  of  the 
American  public  on  radio  broad- 


casts. The  industry  exerts  a  tre- 
mendous influence  on  public  opin- 
ion and  it  must  therefore  bear  the 
burden  of  a  heavy  responsibility." 

Gen.  Marshall,  asserting  that  ra- 
dio  "renders  an  important  service" 
for  troops  overseas,  particularly 
in  the  isolated  stations  of  the  Pa- 
cific, in  Africa  and  the  Far  East, 
thanked  radio  on  behalf  of  the 
Army  for  its  service.  He  em- 
phasized the  importance  of  "keep- 
ing the  radio  service,  at  least  so 
far  as  it  pertains  to  the  soldiers 
in  our  overseas  forces,  on  a  very 
high  plane". 

"We  have  come  to  regard  the  ra- 
dio reporters  in  the  field  as  staff 
members "  said  Gen.  Eisenhower. 
"They  have  measured  up  in  the 
fullest  sense  to  the  high  standards 
of  courage,  coolness  and  initiative 
demanded  of  the  men  in  our  armed 
forces.  No  commander  can  fail  to 
comprehend  the  vital  importance 
of  an  informed  and  understand- 
ing civilian  population.  .  .  . 

"Official  communiques  must  of 
necessity  be  brief  and  formal.  It 
remains  for  your  correspondents 
to  give  them  substance  and  per- 
spective; to  transmit  the  fury  of 
the  battlefront,  its  problems  and 
demands,  intact  and  promptly  to 
your  millions  of  listeners.  This 
task  they  have  most  ably  performed. 

"We  soldiers,  too,  are  well  aware 
of  the  great  part  radio  has  played 
in  the  double  battle  of  production 
and  morale  on  the  home  front.  The 
inspirational  programs,  the  dra- 
matic presentations  of  our  needs 
overseas,  the  time  allotted  to  the 
various  arms  and  services  of  our 
vast  military  organization  for 
the  clarification  of  their  tasks — 
all  these  are  contributions  whose 
value  cannot  be  measured  in  terms 
of  their  commercial  cost." 

Gen.  MacArthur,  declaring  that 
"news  is  almost  as  fundamental  as 
food",  said  that  "the  breath-taking 
development  of  radio  has  filled  the 
yawning  gap  caused  by  man's  in- 
satiable thirst  for  information.  It 
furnishes  leaven,  which  more  per- 
haps than  any  other,  will  ulti- 
mately tend  to  bind  men  together  in 
universal  understanding."  \ 

Thanking  the  NAB  and  radio 
as  a  whole  for  its  service  in  the 
war    Gen.  MacArthur  said:  "You 
have  brought  to  the  soldiers  of  thisf 
far-flung  front  a  breath  of  remem-J 
brance,  and  to  those  left  behind  i 
the  comfort  of  the  knowledge  of) 
what  we  do  .  .  . 

"We  know  that  in  the  eventful 
days  ahead,  we  can  count  on  the 
broadcasters  for  full  support."  I 

Adm.  King  and  Adm.  Nimitz,  on  | 
behalf  of  the  Navy,  also  greeted 
the  NAB  and  paid  their  respective 
compliments  for  the  splendid  jobj 
radio  is  doing  for  American  sea- 
men and  Marines.  Adm.  Nimitz  re- 
ferred to  the  drive  on  Japan  as  the 
"biggest  commercial  show  of  all". 
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MUWAt  AFFtUATe  PROMOTION  MANAGiRS! 

»1, 000.00 

IN  "E  "  WAR  BONDS 

FOR  YOU 


In  The  Biggest  Juvenile  Program  Promotion  Contest  Ever  Held! 

Eight  Prizes  Totaling  $1000.00  in  War  Bonds  Given  Away! 
Winning  Promotion  Managers  and  Their  Stations  to  Receive 
Nationwide  Recognition!  Any  Mutual  Affiliated  Station  Can 
Enter!  Contest  Starts  September  1^.  Start  Your  Promotion  Now! 


 PRIZES  

FIRST  PRIZE  $500  WAR  BOND 

SECOND  PRIZE    •  $250  WAR  BOND 

THIRD  PRIZE  $100  WAR  BOND 

FOURTH  PRIZE  $50  WAR  BOND 

FIFTH,  SIXTH,  SEVENTH  AND  EIGHTH  PRIZES  •  $25  WAR  BONDS 

Series  "E"  Maturity  Values 


CONTEST  RULES 


In  the  case  of  ties,  duplicate  prizes  will  be  awarded.  The 
eight  wiiming  stations  will  receive  national  recognition  and 
special  certificates  of  merit. 

Prizes  will  be  awarded  to  the  promotion  managers  who,  in 
the  opinion  of  the  judges,  have  produced  the  most  effective, 
consistent  and  complete  promotion  of  Mutual  juvenile  pro- 
grams carried  over  their  stations  throughout  the  six-month 
period  from  September  1st,  1944  to  March  1st,  1945.  All 
Mutual  stations,  irrespective  of  size  or  established  mer- 
chandising facilities  have  an  equal  opportunity  to  win. 
Awards  will  be  made  on  the  basis  of  consistency  and  origi- 
nality of  each  station's  campsiign — taking  into  consideration 
merchandising  facilities  available  to  each  entrant. 

WHO  IS  ELIGIBLE  TO  ENTER  THE  CONTEST? 

Any  promotion  manager,  publicity  director,  station  manager, 
program  director,  or  other  individual  employed  by  a  Mutual 
network  affiliated  station,  who  has  been  entrusted  by  that 
station  with  the  work  of  general  program  or  merchandising 
promotion. 

WHERE  SHOULD  THE  ENTRIES  BE  SENT? 

All  entries  should  be  sent  in  the  form  of  a  scrap  book  to 


Mr.  Harold  M.  Coulter,  Manager,  Audience  Promotion, 
Mutual  Broadcasting  System,  Inc.,  1440  Broadway,  New 
York  18,  N.  Y.  AU  entries  must  be  postmarked  before  mid- 
night April  1st,  1945,  and  become  the  property  of  the  Ralston 
Purina  Company,  of  St.  Louis.  No  entries  will  be  returned. 

WHAT  WILL  CONSTITUTE  JUVENILE  PROGRAM 
PROMOTION? 

Radio  spot  announcements,  newspaper  ads,  editorials,  pub- 
licity stories,  hsmd-bills,  direct  mail,  billboards,  window 
streamers,  store  displays,  movie  trailers,  or  stunts  designed 
to  promote  an  increased  listening  audience  for  Mutual's  chil- 
dren's shows  and/or  to  promote  the  sale  and  distribution  of 
products  advertised  by  clients  of  these  children's  progreuns. 

WHO  WILL  JUDGE  THE  CONTEST? 

Mr.  Sol  Taishoff,  editor  and  publisher  of  Broadcasting 

Magazine,  and  a  committee  selected  or  designated  by  him 

from  the  editorial  staff  of  Broadcasting. 

The  opinion  of  the  judges  wiU  be  final. 

WHEN  WILL  THE  AWARDS  BE  MADE? 

Winners  wiU  be  announced  on  or  about  July  1st,  1945. 


I 


ii 


Sponsored  by  the   RALSTON    PURINA   COMPANY   of  St.  Louis 

For  additional  information  write: 
HAL  COULTER,  MUTUAL  AUDIENCE  PROMOTION,  1440  BROADWAY,  NEW  YORK  18,  OR  BROADCASTING  MAGAZINE 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

Mo.l  AGRICULTURAL 
STATE 


A  V BRACE  OF^ 

sotrmsR/v  states 


WPTF 


(CARRYING  N.  B.C. 
WITH  5 0,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROLIiy/VS 
No.  1  SALESMAN 

•J 

WPTF  •  R/VLEICH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


Terry,  Bell  Named  District  Directors; 
Yocum  Resigns^  Joins  CBS  Washington 


HUGH  B.  TERRY.  KLZ  Denver, 
and  John  C.  Bell,  WBRC  Birming- 
ham, were  elected  district  directors 
of  the  XAB  by  the  board  of  direc- 
tors at  a  pre-war  conference  meet- 
ing in  Chicago  last  Monday  night. 
Mr.  Terry  succeeds  Ed  Yocum, 
KGHL  Billings,  Mont.,  who  re- 
signed both  his  Billings  post  and  the 
district  directorship  to  join  CBS  as 
director  of  station  relations  in  the 
Washington  office.  Mr.  Terry  will 
serve  until  the  XAB  annual  meet- 
ing in  1946,  filling  the  unexpired 
portion  of  Mr.  Yocum's  term.  He 
will  represent  the  14th  district, 
comprising  the  states  of  Colorado, 
Idaho,  Utah,  Wyoming,  Montana, 
and  a  portion  of  South  Dakota. 

Mr.  Bell  succeeds  James  W. 
Woodruff,  Jr.,  president  of  the 
Georgia  Broadcasting  Co.  (WRBL 
Columbus,  WATL  Atlanta,  WGPC 
Albany),  who  recentlv  was  induct- 


ed into  the  Armj-.  He  will  serve 
until  next  year,  completing  Mr. 
Woodruff's  unexpired  term,  and 
•will  represent  District  5,  compris- 
ing Alabama,  Florida,  Georgia 
and  Puerto  Rico. 

Mr.  Yocum,  who  had  been  re- 
elected to  the  board  earlier  this 
year,  will  join  CBS  in  Washington 
Xov.  1,  according  to  an  announce- 
ment by  Joseph  H.  Ream,  vice- 
president  and  secretary.  The  ap- 
pointment was  made  in  anticipa- 
tion of  the  increased  importance 
of  Washington  operations  in  the 
light  of  the  forthcoming  hearings 
on  spectrum  allocations,  as  well 
as  other  Washington  contact  func- 
tions necessitated  by  the  network 
monopoly  regulations.  Before  join- 
ing KGHL  ten  years  ago,  Mr. 
Yocum  was  manager  of  KGEZ  Kal- 
ispell,  Mont. 


Mutual  to  Offer 
Series   to  Others 

New  Policy  Announced;  Net 

\ffiUates  Total  246 

WORLD  SERIES  baseball,  exclu- 
sive on  MBS  for  several  years,  will 
be  a%'ailable  this  year  to  stations 
not  affiliated  with  the  network  in 
localities  not  served  by  Mutual,  in 
accordance  with  the  policy  of  Com- 
missioner K.  M.  Landis  and  the 
sponsors,  Gillette  Safety  Razor  Co.. 
Boston,  it  was  disclosed  at  a  meet- 
ing of  the  Mutual  board  of  direc- 
tors last  week  at  the  Drake  Hotel, 
during  the  X'AB  War  Conference. 

Directors  approved  in  principle 
establishment  of  a  standard  method 
for  the  measurement  of  radio  cov- 
erage, as  projected  by  the  XAB  re- 
search group. 

Symphony  Continues 

According  to  Miller  McClintock, 
president,  MBS  now  comprises  246 
stations,  chosen  not  only  for  their 
ability  to  provide  thorough  home- 
town coverage  on  the  present  broad- 
cast bands  but  for  frequency  modu- 
lation whenever  available. 

Announcement  also  was  made  of 
arrangements  to  continue  during 
the  coming  season  the  Cleveland 
Symphony  Orchestra  Sunday  night 
broadcasts. 

Benedict  Gimbel,  Jr.,  WIP  Phila- 
delphia, was  elected  to  the  board. 
Present  were:  Alfred  J.  McCosk- 
er,  WOR  Xew  York,  chairman,  w^ho 
presided;  W.  E.  Macfarlane,  WGX' 
Chicago,  head  of  the  executive 
committee;  E.  M.  Antrim,  WGX; 
H.  K.  Carpenter,  WHK  Cleveland; 
Mr.  McClintock;  John  Shepard  3d, 
Yankee  Xetwork,  Boston;  T.  C. 
Streibert.  WOR  Xew  York;  Lewis 
Allen  Weiss,  Don  Lee  X'etwork, 
Hollywood;  H.  W.  Batchelder, 
WFBR  Baltimore;  J.  E.  Campeau, 
CKLW  Detroit-Windsor;  Leonard 
Kapnar,  WCAE  Pittsburgh. 

Mutual  last  week  announced  the 


Marshall  Field  Spots 

MARSHALL  FIELD  &  Co.,  Chi- 
cago department  store,  on  Sept. 
13  starts  an  11-week  spot  cam- 
paign on  WGN  Vv^LS  WJJD 
WIXD  WGES  to  recruit  helpers 
for  the  Christmas  buying  rush. 
Present  schedule  calls  for  94  to 
100  transcribed  and  live  announce- 
ments weekly,  on  all  five  stations. 
Consideration  is  being  given  to  ex- 
panding the  drive  to  other  sta- 
tions in  the  Chicago  area.  Agency 
is  Abbott  Kimball  Co.,  X'ew  York 
and  Chicago. 


Filene  Fete  on  WWS 

FILEXE'S  Department  Store,  Bos- 
ton, has  purchased  a  quarter-hour 
on  WHX'  X^ew  York  Sept.  5  only 
to  present  Bill  Cunningham's  Com- 
mentary, transcription  of  a  pro- 
gram highlighting  the  36th  anni- 
versarj-  of  the  store's  automatic 
bargain  basement.  Progi-am  will  be 
heard  live  the  preceding  day  on 
the  Yankee  X'etwork  and  recorded 
at  W^CC  Bridgeport,  Yankee  affil- 
iate, for  airing  on  WHX  as  supple- 
mentary Xew  England  coverage. 
Business  placed  direct. 


Vallee  f  or  P  &  G 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Drene),  on  Sept.  9  starts 
the  Drene  Show  on  X'BC  Saturday, 
8 — 8:30  p.  m.  (EWT),  vdth.  West 
Coastrepeat,  8:30— 9p.  m.  (PWT). 
A  package  deal  by  Music  Corp.  of 
America,  the  musical-variety  series 
stars  Lt.  Rudy  Vallee  of"  U.  S. 
Coast  Guard,  now  on  inactive  duty. 
H.  W.  Kastor  &  Sons  Adv.,  Chi- 
cago, is  agency. 

addition  of  seven  affiliates,  bring- 
ing the  total  number  to  246.  KGKB 
Tyler,  Tex.,  and  KSWO  La-n-ton, 
Okla.,  will  join  as  soon  as  line  facil- 
ities are  completed.  Two  stations 
joining  as  members  of  the  basic  op- 
tional group  of  the  Don  Lee  net- 
work, MBS  regional  affiliate,  are 
KUJ  Walla  Walla  and  KRLC  Lew- 
iston,  Ida.  Effective  Sept.  15,  MBS 
will  add  WATX  Watertown,  X.  Y., 
and  WSLB  Ogdensburg.  KPDN 
Pampa,  Tex.,  joined  Aug.  18. 
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A  GREAT  EDUCATOR 
SPEAKS  OF  YOU,  OF  US, 
AND  OF  DUTY 


"America  is  fortunate  today  In  having  compara- 
tively well  developed  the  four  great  educational 
agencies — the  school,  the  church,  the  press,  and  the 
radio.  Every  day  and  almost  every  hour,  free  and 
essentially  uncensored  .  .  .  not  only  is  the  news 
spread  far  and  wide  throughout  the  world,  but  the 
cause  of  freedom  and  the  advantage  of  popular 
government  are  kept  before  our  citizens." 

/ 

ALEXANDER  G.  RUTHVEN 

President,  University  of  Michigan 

speaking  on  "Victory  F.O.B."— WJR,  Detroit 


VJR,  as  a  member  of  one  branch  of  "the  four  great  educational  agencies," 
accepts  this  challenge  eagerly,  aggressively,  as  part  of  its  previously 
dedicated  purpose  pledging  all  the  power  of  "Michigan's  greatest  adver- 
tising medium"  to  establishing  and  maintaining /ree  speech  through  the  free 
air  of  a  free  land. 


Listen  to 
'TOTORY  F.O.B." 

Every  Saturday  on 
JTJR—CBS  Xetivork 
3:00  p.m.  E.W.T. 


BASIC  STATtON.  Cotumbio  BroaiicasKna  System  •  G.  A.  MCHARDS,  Pres. ...  LEO  J.  FITZPATRICK.  Vice-Pres.  and  Gm.  Mgr.  •  B>WAU>  PETRY  &  CO.,  INC.,  NaKonal  ftaprewntaliv* 
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Proposed  Merger  of  FMBI 
With  NAB  Appears  Remote 

Invitation  of  President  Ryan  Accepted  Only 
In  Part;   Meeting  with  Board  Rejected 


PROSPECTS  of  immediate  steps 
toward  affiliation  of  FM  Broad- 
casters Inc.  with  the  NAB  as  the 
overall  trade  association  of  radio 
appeared  remote  following  a  meet- 
ing of  the  FMBI  board  in  Chicago 
last  Monday,  held  in  conjunction 
with  the  NAB  Executives  War  Con- 
ference. 

An  invitation  from  J.  Harold 
Ryan,  NAB  president,  to  the  FMBI 
board  to  have  a  delegate  meet  with 
the  NAB  board,  ostensibly  to  dis- 
cuss a  possible  fusion  of  the  new 
trade  group  with  NAB,  was  accept- 
ed only  in  part.  The  FMBI  board 
instructed  President  Walter  J. 
Damm,  WTMJ-WMFM  Milwaukee, 
to  meet  with  Mr.  Ryan  and  explore 
the  matter,  but  failed  to  approve  a 
session  with  the  NAB  board  at  this 
time. 

IRAC  Report  Cited 

Some  concern  has  been  evinced 
over  the  separate  evolution  of 
FMBI  as  a  trade  association.  NAB 
spokesmen  feel  that  FM,  television 
and  other  new  radio  developments 
all  are  identified  with  broadcast 
service  and  that  all  should  fall  un- 
der the  a^gis  of  the  NAB.  On  the 
other  hand,  the  founders  of  FMBI 
are  represented  as  feeling  that 
greatest  benefits  can  accrue  to  the 
new  broadcast  service  through  a 
separate  organization.  Moreover, 
certain  members  influential  in 
FMBI  are  opposed  to  certain  as- 
pects of  NAB  organization  and 
policy. 

The  FMBI  board  also  adopted  a 
resolution  calling  attention  to  the 
failure  of  the  Interdepartmental 
Radio  Advisory  Committee,  in  its 
allocation  plan,  to  provide  spectrum 
space  for  FM  relay  service.  Presi- 
dent Damm  was  instructed  to  direct 
to  the  attention  space  for  FM  re- 
lay service.  President  Damm  was 
instructed  to  direct  to  the  attention 
of  appropriate  groups  and  authori- 
ties the  need  of  FM  service  for 
adequate  relay  facilities.  Copies  of 
the  resolution  were  ordered  sent 
Panel  19  of  the  Radio  Technical 
Planning  Board,  the  FCC,  IRAC, 
and  the  State  Dept. 

Tentative  plans  for  a  general 
FMBI  meeting,  to  be  held  the  week 
of  Jan.  22  at  the  Commodore  Hotel, 
New  York,  also  were  discussed  by 
the  board.  Definite  action  on  the 
proposed  meeting  will  be  taken 
later,  in  the  light  of  war  conditions 
and  developments  at  the  general 
allocations  hearing  called  by  the 
FCC  to  begin  Sept.  28.  Last  Janu- 
ary FMBI  held  its  first  general 
meeting  and  drew  an  attendance  of 
750. 

First  copies  of  a  new  FMBI  pro- 
motional booklet,  designed  for  pub- 
lic consumption  as  an  FM  primer, 
were  presented  to  the  board.  The 
initial  printing  order  is  200,000  and 
copies  will  be  distributed  through 


dealers,  station  and  equipment  com- 
panies. Space  for  imprint  of  the 
distributing  company  is  provided. 

With  the  admission  of  23  new 
members,  FMBI  membership  now 
totals  137.  New  active  members  ad- 
mitted by  the  board  are: 

Atlantic  Coast  Broadcasting  Co. 
(WTMA),  Charleston,  S.  C;  Banks  of  the 
Wabash  Inc.  (WBOW),  Terre  Haute,  Ind. : 
Beckley  Newspapers  Inc.,  Beckley.  W.  Va.: 
A.  H.  Belo  Corp.  (WFAA)  Dallas :  Con- 
solidated Broadcasting  Corp.  (KGER), 
Long  Beach,  Cal. ;  Gannett  Publishing  Co., 
Portland,  Me. ;  The  Gazette  Co.,  Cedar 
Rapids,  la.;  Hartford  Times  (WTHT). 
Hartford,  Conn.;  James  F.  Hopkins 
(WJBK),  Detroit;  Khea  Howard,  Wichita 
Falls,  Tex. 

William  Penn  Broadcasting  Co.. 
(WPEN)  Philadelphia;  Peoria  Broadcast- 
ing Co.  (WMBD),  Peoria,  111.:  Maj.  A. 
A.  Schechter,  New  York ;  Susquehanna 
Broadcasting  Co.,  (WSBA)  York,  Pa.: 
Times  Picayune  Publishing  Co.,  New 
Orleans;  WCBS  Inc.,  Springfield,  111.: 
WIBX  Inc.,  Utica;  WPTF  Radio  Co., 
Raleigh,  N.  C. :  Times  Herald  Co.,  Port 
Huron,  Mich. ;  West  Virginia  Radio  Corp. 
(WAJR),    Morgantown,    W.  Va. 

Admitted  as  associate  members  were 
Indiana  U.,  Bloomington,  Ind,  and  West- 
ern Michigan  College  of  Education,  Kala- 
mazoo, Mich.  As  an  affiliate  member  Har- 
vey Radio  Labs.,  Cambridge,  Mass.,  was  . 
admitted. 

Officers  and  members  present 
were,  besides  Mr.  Damm: 

T.  C.  Streibert,  Bamberger  Broadcast- 
ing Service,  New  York,  vice-president; 
L.  W.  Herzog,  WTMJ-WMFM,  secretary- 
treasurer;  Franklin  Doolittle,  WDRC-FM 
Hartford;  Lee  B.  Wailes,  Westinghouse 
Radio  Stations:  Arthur  B.  Church,  KMBC 
and  KMBC-FM,  Kansas  City;  George 
Lang,  WGN  and  WGNB  Chicago.  John 
V.  L.  Hogan,  WQXR-WQXQ  New  York, 
was  absent. 

Others  attending  were  Myles  L.  Loucks. 
FMBI  managing  director;  Philip  G. 
Loucks,  Washington  attorney  and  FMBI 
general  counsel;  C.  M.  Jansky  Jr.  and 
Stuart  Bailey,  consulting  engineers  ana 
FMBI   engineering  counsel. 


STRINGER  HONORED 

NAB  Promotion  Director 
 Wins  Army  Acclaim  


HIGH  TRIBUTE  to  Arthur  String- 
er, NAB  director  of  promotion 
and  circulation  for  conceiving,  or- 
ganizing and  completing  the  tech- 
nical training  program  for  the 
Army  Signal  '^orps  was  paid  in  a 
formal  ceremony  at  the  NAB  Ex- 
ecutives War  Conference  in  Chi- 
cago last  Tuesday  with  the  presen- 
tation of  the  Signal  Corps'  "Cer- 
tificate of  Appreciation"  to  the 
NAB  department  head. 

Speaking  for  Maj.  Gen.  H.  C. 
Ingles,  Chief  Signal  Officer,  Col. 
Leland  H.  Stanford,  Signal  Officei- 
of  the  Sixth  Service  Command,  pre- 
sented the  award  together  with  a 
symbolic  badge,  after  having 
praised  Mr.  Stringer's  efforts.  Col 
Stanford  credited  the  NAB  promo- 
tion director  ^vith  initiating  the 
campaign  in  1941,  which  resulted 
in  the  training  of  some  50,000  en- 
listed reservists  in  technical  radic 
schools.  The  high  level  of  Signn" 
Corps  personnel  efficiency,  he  said 
in  no  small  measure  can  be  at 
tributed  to  this  training,  which 
reached  its  peak  in  the  1941-194: 
period. 

In  accepting  the  award,  to  en- 
thusiastic applause,  Mr.  Stringei 
modestly  gave  the  credit  to  th( 
"900  stations"  and  their  execu- 
tives. 
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A  Natural  in  New  York.... 


You  can  "fade"  your  competition  with  confidence  if  your  New 
York  sales  promotion  includes  a  WOV  schedule.  WOV  has  the 
combination  that  makes  this  important  station  a  natural  for  a  con- 
tinuous listener  audience  .  .  .  night  and  day.  In  the  daytime,  WOV 
overwhelmingly  dominates  metropoUtan  New  York's  Italian-speaking 
audience  of  520,000  radio  homes.  And  in  the  evening,  between  the 
Hooper  hours  of  BfOO  and  10:00  p.m.,  WOV  covers  more  metro- 
politan homes  than  any  other  New  York  independent  station  ...  at 
less  than  half  the  cost  of  the  next  ranking  station.  Around-the-clock, 
WOV  is  a  natural  in  New  York. 

_  RALPH  N.  WEIL,  General  Manager 

JOSEPH  HERSHEY  McGlLLVRA,  Naf'l  Rep. 


New  York 


Woods  Urges  All  Blue  Affiliates 
I  Map  Plans  for  FM  Expansion 

13  Blue  Stations  Receive  Awards  for  Audience 
Promotion;  Kobak  Resignation  Denied 


f.  WORD  OF  mouth  reports  that  a 
f  Blue  Network  executive  shakeup 
I   was  imminent,  with  executive  vice- 
*    president  Edgar  Kobak  slated  to 
leave,  were  emphatically  denied  last 
'    Wednesday  in  Chicago  by  Mark 
Woods,  Blue  president.  Other  net- 
work officials — Edward  J.  Noble, 
chairman  of  the  board,  and  Ches- 
ter   LaRoche,    chairman    of  the 
executive  committee — branded  the 
reports  as  wholly  fallacious. 

Mr.  Kobak  stated  he  was  not 
':  aware  of  any  change  in  his  status, 
j:  He  denied  concurrent  reports  that 
u  he  would  become  the  executive  ope- 
;■    rating  head  of  Mutual.  A  stockhold- 


er in  the  Blue  and  the  dynamic 
force  in  its  sales  operations,  Mr. 
Kobak  has  worked  closely  with  Mr. 
Woods  on  the  network's  executive 
direction  since  it  was  separated 
from  NBC  more  than  two  years 
ago.  He  has  been  in  the  forefront 
of  the  network's  operations  since 
Mr.  Noble  formally  took  over  last 
October. 

There  was  no  confirmation  at  Mu- 
tual headquarters  of  any  arrange- 
ment with  Mr.  Kobak.  It  is  known, 
however,  that  the  network  is  look- 
ing for  an  executive  operating  offi- 
cial, to  work  under  President  Miller 
McClintock. 


Urging  Blue  affiliates  to  "get 
in  on  the  ground  floor  of  FM",  Mr. 
Woods  told  the  executives  of  195 
Blue  stations  at  a  meeting  during 
the  NAB  War  Conference  at  the 
Palmer  House  last  Monday  that 
while  replacement  of  AM  by  FM 
will  be  gradual,  a  complete  change- 
over can  be  expected  from  within 
five  to  ten  years. 

Mr.  Woods,  in  advising  the  affili- 
ates to  file  immediately  for  FM  li- 
censes, and  place  orders  with  man- 
ufacturers of  FM  transmitting 
equipment,  estimated  that  some 
20,000,000  FM  sets  will  be  in  oper- 
ation within  four  years  after  the 
conclusion  of  the  war,  and  pre- 
dicted that  radio  audiences  will 
turn  to  FM  because  of  better  re- 
ception. For  the  station  operator, 
FM  will  solve  the  problem  of  allo- 
cation, provide  uniform  day-and- 
night  coverage,  irrespective  of 
place  on  the  dial. 

Stating  that  Blue  program  serv- 


'CHIEF'  ANNOUNCER  goes  oi. 
warpath!  Victim  is  Karl  Jansseu, 
KTUL  Tulsa  program  directoi, 
caught  in  the  grip  of  KTUL  an- 
nouncer Chief  Shunatona,  full 
blood  chief  of  the  Otoes,  Oklahoma 
tribe.  Shunatona,  in  addition  to  his 
announcing  and  strangle-hold 
prowess,  also  produces  a  program 
of  early  days  of  Tulsa  for  KTUL. 


ice  is  available  to  the  FM  adjuncts 
of  Blue  affiliate  stations,  Mr.  Woods 
revealed  that  the  Blue  Network  will 
file  for  FM  licenses  in  San  Fran- 
cisco next  week,  and  that  the  net- 
work has  licenses  on  file  with  the 
FCC  for  FM  stations  in  New  York, 
Chicago,  Los  Angeles. 

Awards  were  made  at  the  meet- 
ing to  13  Blue  stations  for  out- 
standing audience  promotion  on 
Blue  Network  programs,  based  on 
a  poll  of  advertising  account  execu- 
tives who  have  programs  on  the 
Blue.  The  winners  were  WFIL 
Philadelphia,  KXOK  St.  Louis, 
WTCN  Minneapolis  in  the  group 
of  stations  in  cities  of  500,000  or 
over;  WOWO  Fort  Wayne, 
WISH  Indianapolis,  WRNL  Rich- 
mond in  the  group  of  stations  in 
cities  of  100,000  to  500,000;  WCBS 
Springfield,  111.,  WIZE  Springfield, 
Ohio,  WROK  Rockford  in  the  cate- 
gory of  cities  50,000  to  100,000; 
KGGF  Coffeyville,  Kans;  WKIP 
Poughkeepsie ;  WBCM  Bay  City, 
Mich.,  and  KPQ  Wenatchee,  Wash, 
in  the  group  of  stations  in  cities 
under  50,000. 

The  meeting,  presided  over  by 
Keith  Kiggins,  vice-president  in 
charge  of  station  relations,  was  also 
addressed  by  Edward  J.  Noble, 
chairman  of  the  board;  Edgar  Ko- 
bak, Blue  executive  vice-president, 
and  Chester  J.  La  Roche,  chairman 
of  the  executive  committee,  who 
along  with  Lt.  Col.  Robert  E.  Kint- 
ner,  newly  appointed  vice-president 
in  charge  of  public  service  and  pub- 
lic relations,  were  introduced  to  the 
Blue  station  managers  and  owners. 


Giants  to  Old  Golds 

FOR  THE  fifth  consecutive  year, 
WHN  New  York  will  cover  the  at 
home  and  away  games  of  the  New 
York  Giants  professional  football 
games,  broadcasting  10  games  this 
year  under  sponsorship  of  P.  Lor- 
illard  Co.,  New  York,  for  Old 
Golds,  starting  Oct.  8.  Red  Barger 
and  Connie  Desmond  will  cover. 
Agency  is  J.  Walter  Thompson  Co., 
New  York. 

Blue  Pacific  Feature 

CLETE  ROBERTS  and  Arthur  Feld- 
man  will  be  heard  on  the  Blue's  Sun- 
day Weekly  War  Journal,  following 
their  arrival  at  General  MacArthur's 
headquarters  to  cover  Pacific  action. 


A  Letter  Worth  Reading! 


O'Neil.  Larson  &  M^Mahon 

*S^^€^V'€'*'/ii^n^        t.y^ie'»'^^4t4u/u/tt^  t^y^i^ei^'^^/^^ 


230    NORTH    MICHIGAN  AVENUE 


CHICAGO      I,  ILLINOIS 


July  7,  1944. 


Ur.  Charlie  Cllcher 
John  Blair  &  Cosgpany, 
520  N.  Ulehigan  Arenue, 
Chicago,  Illinois. 


Tear  Ur.  Dileber: 


Znelosed  is  a  new  contreict  for  Station 
K  7  T  B,  Bismarck,  No.  Sak.,  continuing  the  advertising 
of  the  Uichigan  Bulb  Coo^any,  Grand  Bapids,  Michigan. 

I  thou^t  you  might  be  interested  in 
knowing  that  Z  F  T  H  has  produced  exceptionally  well  for 
this  client.    Jrtm  a  list  of  approiinately  40  stations  used, 
E  7  T  R  produced  double  the  orders  needed  to  tnnVo  this 
cas^ign  a  success. 

£  T  7  B  heads  the  list  as  Itaniber  One  Station. 


Cordially  yours, 
Oi^ISIL.  USSOH  &  UCUAEON 


i.  J.  McUahon 


Yes  . . .  it's  worth  taking 
a  moment  or  two  to  thor- 
oughly read  over  this 
unsolicited  letter,  for  it 
goes  to  prove  that 
KFYR,  located  in  the 
"Heart  of  the  rich  North- 
west market."  lives  up 
to  its  claims  of  outstand- 
ing "sales  ability." 

This  is  just  one  of  the 
many  satisfied  adver- 
tisers who  have  found 
that  .  .  . 

KFYR 
Facilities 
Yield 
Results 

After  having  read  the 
letter,  you,  too,  should 
agree  that  the  service 
offered  by  KFYR  is 
worth  looking  into. 

Better  not  delay!  Our 
list  of  availabilities  is 
getting  smaller  every 
day. 

For  the  Complete  KFYR 
Story . . .  Drop  Us  a  Line 
or 

Ask  Afiji 
John  ^\a\f  Man 


m3  ^   —J  it^*7  BI3MARCK.N.D. 
I    Cn*-'    %  \7/     I       I  50OOVBTT3 
I    fcJ  \    /       I  J  550  KILOCVCL&S 
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ISQiv 
MA-O  kc 


Spring— 1944— Beckley.  W.  Va. 
CITY  ZONE  STATION  HOOPERATINGS 
Total  Colnddcnial  Calls  3,637 


WJLS 

WCHS 

,WLW 

OTHERS 

TIME 

SET3- 
IN-USE 

Rating 

Share  of 
Audience 

RaUne 

Share  of 
Audience 

Rallne 

Share  ol 
Audience 

Ralins 

Share  of 
Audience 

HOMES 
CALLED 

MORNING 
Monday  thru  Friday 
8:00  a.  ra.— 12;00  Noon 

16.2 

15.6 

96.0 

0.3 

1.7 

O.I 

0,6 

0.3 

1.7 

1272 

AFTERl^OON 
Monday  thru  Friday- 
12:00  Noon~-6:00  p.  m. 

17.2 

16.0 

93.2 

0.6 

3.4 

0,3 

1.7 

0,3 

1.7 

803 

EVENING 

Sunday  thru  Saturday 

6:00  p.  m.— 10:00  p.  m. 

17.9 

15.0 

84.0 

0.6 

2.8 

0.9 

4.9 

1.5 

8.3 

939 

SUPPLEMENTARY 

AFTERNOON 

12:00  Noon— 1:30  p.  ra. 

21.0 

20.4 

97.0 

0.3 

1.5 

0,3 

1.5 

0,0 

0.0 

723 

SUPPLEMENTARY 

EVENING 

6:00  p.  m.— 7:30  p.  m. 

17.5 

16.7 

95.3 

0.3 

1,9 

0,2 

0.9 

0,3 

1.9 

690 

Represented  Nationatty  by  BURN-SMITH  CO.,  INC. 


TOTAL  RETAIL  STORES   5.S93    ★    TOTAL  RETAIL  SALES  #  I49>82, 000.00 


Affiliated    With    The    COLUMBIA    BROADCASTING  SYSTEM 


Inter-State  Population  Shifts 
Shown  in  Census  Bureau  Data 

Western  Region  Shows  Biggest  Gain  Despite  Loss 
Of  1,091,621   to  Armed  Forces 


OWI  PACKET,  WEEK  SEPT.  25 


TREMENDOUS  shifts  in  popula- 
tion from  state  to  state  are  re- 
vealed in  a  Bureau  of  the  Census 
report  prepared  by  Dr.  Hope  T. 
Eldridge  of  the  Bureau's  popula- 
tion division,  which  shows  esti- 
mates of  population  gains  and 
losses  through  inter-state  migra- 
tion during  the  3V2  years  from 
April,  1940  to  November,  1943. 

From  1940-1943  30  states  suf- 
fered a  net  loss  in  population 
through  the  inter-change  of  civil- 
ian migrants  with  other  states, 
the  total  of  their  net  loss  amount- 
ing to  3,400,000  persons.  The  Unit- 
ed States  as  a  whole  lost  9,740,000 
civilians  to  the  armed  forces,  while 
enjoying  a  natural  increase  of 
5,261,586,  or  a  net  decrease  of 
4,173,302  for  the  3y2-year  period, 
the  report  shows. 

Of  the  four  regions,  northeast- 
ern, north  central,  south  and  west, 
the  only  region  to  show  a  net  gain 
in  population  was  the  west.  Al- 
though the  Pacific  division  was  the 
only  one  with  a  net  increase  in 
civilian  population,  several  other 
divisions  gained  through  migration, 
while  decreasing  in  civilian  popula- 
tion. The  New  England  Division, 
although  sustaining  a  net  loss  of 
over  300,000  in  civilian  population 
because  of  the  excess  of  inductions 
over  natural  increase,  actually  had 


a  net  in-migration  of  more  than 
100,000,  the  report  stated. 

The  analysis  of  population 
changes  among  the  states  shows 
to  what  extent  the  wartime  change 
in  population  is  the  result  of  mi- 
gration and  perhaps  permanent; 
to  what  extent  it  is  the  result  of 
inductions,  and  perhaps  temporary; 
and  to  what  extent  it  is  due  to 
natural  increase  and  perhaps 
presages  a  change  in  the  size  of 
the  child  population. 

The  estimates  of  civilian  popu- 
lation presented  in  the  Bureau's 
table  have  been  revised  on  the 
basis  of  new  information  on  the 
armed  forces  in  1940  and  on  births 
and  deaths  after  1940.  The  esti- 
mates for  Nov.  1,  1943  are  based 
on  registrations  for  War  Ration 
Book  IV  and  are  independent  of 
data  on  natural  increase  and  in- 
ductions except  that  state  registra- 
tion figures  adjusted  to  add  to  the 
total  number  qualified  to  register 
in  the  U.  S.  as  estimated  from  the 
1940  census  and  from  data  on 
births,  deaths  and  armed  force 
strength  for  the  country  as  a 
whole. 

The  special  report  is  No.  17  of 
Series  P-44  of  the  Bureau  of  the 
Census  and  may  be  obtained  upon 
application  to  J.  C.  Capt.  Director 
of  the  Census,  Washington,  D.  C. 


Check  the  Ust  below  to  find  the  war  message  announcements  you  will  broadcast  daring  the 
week  beginning  Sept.  25:  OWI  transcriptions  contain  six  50-second  announcements  suitable 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 

STATION  ANNOUNCEMENTS 
NET-            Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN    AS.  Ind.       Atf.  Ind.        Live  Trans. 

Cfcristmas  Mail   X  X  X 

War  Bonds    X 

National  War  Fund   XX  X  __  „ 

Prepare  for  Winter   X           

Paper  Conservation         —    X 

Eat  Wisely   „  —  —             —  —  __  X 

Better  Breakfast  and  Lunch                                                    —  _  X 

See  OWI  Schedule  of  War  Messages  127  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 

NBC  Unfolds  Parade  of  Stars  Plans 
Before  Affiliates  at  NAB  Conference 


COORDINATED  audience  promo- 
tion embracing  all  media  in  the 
third  annual  NBC  Parade  of  Stars 
was  previewed  by  NBC  affiliates 
last  Monday  at  the  NAB  Execu- 
tives War  Conference  at  the  Pal- 
mer House  in  Chicago.  Details  were 
released  by  Niles  Trammell,  NBC 
president;  William  S.  Hedges,  vice- 
president  in  charge  of  stations;  and 
Charles  P.  Hammond,  director  of 
advertising  and  promotion. 

The  promotion  will  include  mo- 
tion picture  trailers,  composed  of 
existing  film  footage  of  stars  and 
keyed  to  run  in  approximately  117 
NBC  affiliated  station  cities.  There 
will  be  one  new  trailer  a  week  over 
a  period  of  four  weeks,  starting  in 
mid-October,  and  the  trailer  por- 


'K'XC'K  Station  U  TOate^..  .  the  station  to  LISTEN  TO  . .  .  the  station 

to  USE  for  economical  and  effective  selling  in  St.  Louis  and  surrounding  territory.  Sponsors  say 
so.  Listeners  say  so.  Surveys  prove  their  good  judgment! 

Purveys  prove,  too,  that  KXOK  is  growing  fasti  Built  to  its  present  high  competitive  position 
in  Greater  St.  Louis  in  less  than  6  years,  KXOK,  with  its  well-balanced  schedule,  unusually  high 
percentage  of  contract  renewals  and  steadily  rising  listener  interest  IS  the  station  to  watch. 

That's  why  the  above  illustrated  outdoor  board,  posted  throughout  the  St.  Louis  area,  points 
out  effectively  and  emphatically  that  KXOK  is  "WORTH  REPEATING." 


tion  of  the  campaign  will  be  under- 
written by  NBC. 

A  large  bandbox  of  promotional 
material,  shipped  to  affiliates,  in- 
cludes a  packet  on  every  NBC  com- 
mercial show,  with  recorded  spot 
announcements  and  short  skits,  live 
announcements,  publicity  releases, 
glossy  prints,  mats,  as  well  as  gen- 
eral material  such  as  newspaper  ad 
mats,  scripts  on  a  behind-the-mike 
series  called  "Your  Radio  Re- 
porter", layouts  for  window  dis- 
plays, car  cards,  billboards,  stick- 
ers for  mail,  etc.  [Brdadcasting, 
Aug.  28]. 

A  booklet  on  how  to  use  the  NBC 
Parade  of  Stars,  covering  all  of  the 
promotion  material,  is  included  in 
the  bandbox.  Tying  in  with  the  in- 
dividual station  efforts,  NBC  on 
Sept.  19  is  starting  a  series  of  seven 
half-hour  Parade  of  Stars  broad- 
casts featuring  NBC  talent  heard 
in  both  its  daytime  and  nighttime 
program  schedules. 


Kraft  Resumes 

KRAFT  CHEESE  Co.,  Chicago 
(Parkay  margarine) ,  on  Sept.  3  fol- 
lowing a  nine-week  summer  hiatus 
resumed  The  Great  Gildersleeve,  on 
69  NBC  stations,  Sunday,  6:30-7 
p.m.  (EWT),  with  West  Coast  re- 
peat, 8-8:30  p.m.  (PWT).  Harold 
Peary  stars  in  half -hour  comedy 
series.  With  exception  of  Louise 
Erickson  who  will  replace  Lurene 
Tuttle,  remainder  of  talent  line-up 
continues  to  include  Walter  Tetley, 
Earle  Ross,  Shirley  Mitchell,  Bee 
Benadaret.  Richard  LeGrand,  Lil- 
lian Randolph.  John  F.  Whedon  and 
Sam  Moore  write  the  show.  Claude 
Sweeten  is  musical  director.  Ken 
Carpenter  announces.  Cecil  Under- 
wood is  Hollywood  producer  of 
Needham,  Louis  &  Brorby. 


More  Tubes  Soon 

INCREASED  tube  allotments  for 
civilians  will  mean  the  elimination 
of  the  radio  tube  black  market  by 
early  1945,  if  not  before,  Arthur 
Stringer,  director  of  circulation  for 
the  NAB,  said  last  week  at  Chicago 
conference.  He  added  that  although 
15%  of  receivers  have  been  put  out 
of  commission  because  of  lack  of 
tubes,  the  listening  audience  has 
not  been  reduced. 
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Sales  for  avadabu 


WE^TINGHOUSE  RADIO  STATIONS  Inc 


WBZ     •     WBZA     •     KDKA     •     WOWO     •     WGL     •  KYW 

REPRESENTED  NATIONAllY  BY  NBC  SPOT  SALES 
WESTINGHOUSE  PRESENTS  .  .  .  John  Charles  Thomas  on  Sun.  2:30  EWT.,  NBC;  also  "Top  of  the  Evening"  on  A/on.,  Wed.,  Fri.,  10:15  EWT.,  Blue  Network. 
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i  Retail  Promotion  Film  Boosts  Billings 


I  Revenue  Up  40%^ 
I     NRDGA,  NAB 
I  Cooperate 

I  Bv  BILL  BAILEY 

INCREASED  revenue  to  the  tune 
of  31  million  dollars  as  a  result,  in 
part  at  least,  of  the  NAB  Retail 
Promotion  Plan,  was  predicted  for 
1944  by  Paul  W.  Morency,  chairman 
of  the  NAB  Retail  Promotion  Gom- 
mittee  at  a  broadcast  advertising 
clinic  opening  the  NAB  War  Con- 
ference in  Chicago  last  Tuesday. 
I        At  the  same  time  Llewellyn  Har- 
I    ries,  sales  promotion  manager,  Na- 
f.    tional  Retail  Drv  Goods  Assn.,  and 
I     Paul    McCarthv,    advertising  and 

¥ 

i 

i 
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promotion  director  of  J.  N.  Adam 
&  Co.,  Buffalo,  N.  Y.,  told  the  broad- 
casters that  retailers  are  using 
radio  successfully  and  will  use 
more,  but  radio  must  deliver  an 
audience  through  good  programs. 
Payoff  26-1 

Mr.  Morency,  whose  committee 
was  dissolved  after  the  motion  pic- 
ture presentation  "Air  Force  and 
the  Retailer"  was  completed,  re- 
ported that  the  committee  spent 
$111,000,  largely  subscribed  by  sta- 
tions, to  present  the  promotion  in 
117  cities  before  more  than  25,000 
retailers.  In  the  first  six  months 
this  year  50  stations  reported  in- 
creases of  more  than  55'/c  in  retail 
radio  advertising,  he  said. 

"This  year's  budget  should  be  in 


the  neighborhood  of  100  million  dol- 
lars," said  Mr.  Morency.  "That  is 
an  increase  of  about  31  million  dol- 
lars or  40  ^f.  If  that  estimate  is  cor- 
rect, the  Plan  would  have  paid  off 
in  its  first  year,  about  26  to  1."  He 
said  the  stations  which  used  '"en- 
ergy and  showmanship"  in  promot- 
ing the  Retail  Plan  and  followup, 
showed  the  largest  increases  in 
business. 

As  a  result  of  cooperation  be- 
tween the  NAB  and  NRDGA,  a 
monthly  bulletin  Promotion  Ex- 
clmnge  is  being  issued  to  all  NAB 
members  by  the  NRDGA,  Lewis  H. 
Avery,  NAB  Director  of  Broadcast 
Advertising,  informed  the  member- 
ship. In  addition  a  lending  library 
of  recorded  successful  programs 
used  by  retailers  is  available. 


Mr.  Harries,  declaring  that  radio 
must  educate  the  retailer  as  to  its 
ability  to  sell,  said:  "If  we  are 
fully  and  sincerely  informed  as  to 
radio,  we'll  flock  to  the  bandwagon." 
Results  of  a  survey  conducted  by 
the  NRDGA  disclosed,  he  said,  that 
53.8%  of  the  325  retailers  replying 
to  a  questionnaire  (sent  to  500 ) ,  use 
institutional  advertising  exclu- 
sively. The  survey  results  were 
enumerated  by  the  speaker  as 
follows : 

Tyiies  of  program.s — SCl^c  use 
recordings ;  42.4%  use  news  ex- 
clusively ;  20%  miscellaneous. 

Type  of  advertising — .^3.8%  in- 
stitutional exclusively ;  31.4%  gen- 
eral store ;  14.8%  .specific  mer- 
chandise items. 

Time  segments — ^2.5.9%  use  S-!t 
a.m.;  18..-)%  use  9-10  a.m.;  .9% 
from  10-11  a.m. ;  20.3%  in  the  11 
a.m.-l  p.m.  bracket;  12.2%^  from 
2-4  p.m.;  3.8%t  (station  breaks) 
4-6  p.m. ;  18.4%c  in  the  "best" 
hours.  6-9  x>.m. 

Frequency  of  programs — 7().3'^/( 
had  i)rograms  across  the  board ; 
.7%  each  Saturday  and  Sunday ; 
28.3%c  Mondays,  Wednesdays. 
Fridays. 

Time  on  the  air — 30.3%f  on  the 
air  less  than  a  year  ( indicating, 
said  Mr.  Harries,  that  the  Retail 
Pnimotion  Plan  was  effectivej  : 
34.7  on  the  air  1  year  ( part  of 
which  attributed  to  Retail  Promo- 
tion Plan)  ;  12%c  on  for  two 
years  ;  7%  each  on  3  and  4  vears ; 
5%  on  10  years;  2%.  12  vears; 
2%.  16  years. 

More  than  90%  reported  listener 
reactions  to  their  programs  and 
commercials. 

Mr.  Harries  bluntly  told  the 
broadcasters  that  "one  of  the  most 
important  links,  advertising  pro- 
motion and  exploitation,  w  a  s 
'lousy'. 

"Only  1%:  of  the  retailei's  used 
newspapers  for  advance  publicity," 
he  declared.  "There  were  very  few 
releases  to  radio  editors."  Window 
displays  were  used  by  .8%,  while 
4%  reported  using  counter  cards. 
Only  .2%  used  general  mailing. 

Promotion  Necessary 

A  total  of  95 %f  of  the  retailers 
using  radio  bought  spots  in  addi- 
tion to  regular  programs,  but  Mr. 
Harries  deplored  the  fact  that 
"only  one-tenth  of  one  percent  pro- 
moted their  programs.  Only  one- 
fourth  of  one  percent  of  store  per- 
sonnel knew  about  their  own  pro- 
grams. The  most  important  link 
has  been  muffed." 

Mr.  Harries  said  he  didn't  know 
who  was  to  blame,  but  that  to  suc- 
cessfully advertise  by  radio,  a  re- 
tailer must  get  behind  his  own  pro- 
gram with  proper  promotion. 

"This  survey  proves  that  radio 
and  retailing  has  a  road  to  travel; 
a  road  that  does  not  bear  the  traffic 
of  high  pressure  selling  but  a  road 
on  which  customer  information  has 
to  be  the  most  important  vehicle — 
the  road  to  results." 

Mr.  McCarthy  related  the  J.  N. 
Adam  &  Co.  experiences  in  radio, 
how,  at  the  end  of  the  first  year, 
his  firm  discovered  it  had  an  au- 
dience rating  of  0.5.  "Nobody  was 
listening,"  he  said.  "Then  we  did 


DAY    and  NIGHT 

KCKX  is  the  only 
Kansas  City  Sta- 
tion broadcasting 
day  and  night — all 
night. 

"THIS  is  MUTUAL" 

At  6  P.M.  KCKX 
becomes  a  BASIC 
station  of  the  Mu- 
tual Broadcasting 
System. 
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BEN   LUDY,  GENERAL.  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manager,  kckn,  kansas  city 
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Day  in  and  day  out — year  after  year — WGN  brings  the  best 
in  news  broadcasts  to  the  people  of  Chicago  and  the  middle  west. 

ese  news  broadcasts  are  written  by  an  experienced  staff 
trained  in  the  task  of  clear,  concise  and  factual  news  reporting.  They  are 
broadcast  by  competent  announcers  who  have  a  highly  developed  sense  of 
news  values.  The  broadcasts  are  so  spaced  that  the  pubHc  is  continually  in- 
formed of  all  the  latest  news  events. 

Consistently  the  highest  rated  news  programs  in  Chicago, 
these  broadcasts  are  typical  of  WGN's  program  building  abiHty  and  re- 
sourcefulness. 
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EASTERN  SALES  OFFICE: 

220  East  42nd  Street,  New  Yozk  17,  N.  Y. 
PAUL  H.  RAYMER  CO. 
Los  Aziffeles  14,  Calif.;  San  Francisco,  Calif. 
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Good  News  to  Broadcasters-. 

LINGO 

VERTICAL  TUBULAR 
STEEL  RADIATORS 

are  now  back  in  production  and 
can  be  supplied  promptly, 
subject  to  existing  regulations. 

Now,  after  two  years  of  producing 
thousands  of  tubular  towers  for 
the  Armed  Forces,  Lingo  is  again 
ready  to  serve  the  Broadcasting 
Industry.  From  the  earliest  days 
of  "wireless"  to  the  threshold  of  a 
new  era  in  broadcasting.  Lingo 
has  been  constructing  and  erect- 
ing vertical  structures  that  have 
been  setting  outstanding  effi- 
ciency and  performance  records. 
Vertical  tubular  radiators  are 
available  in  standardized  heights 
from  100  to  500  feet.  Lingo  also 
produces  tubular  steel  supporting 
poles  for  the  accomnnodation  of 
FM,  Television  and  o+her  UHF 
antennas. 

Our  staff  li'ill  be  pleased  to  pro- 
vide you  with  the  complete  story 
as  it  applies  in  your  own  case. 
In  zvriting,  please  give  location, 
power,  frequency  of  station,  and 
indicate  radiator  height  desired. 

lOHN  E.  LINGO  &  SON,  INC. 

EST.  1897  CAMDEN,  NEW  JERSEY 
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what  we  should  have  done  in  the 
first  place — we  called  in  the  radio 
boys  and  said:  'Boys,  get  us  an 
audience'." 

That  audience  was  reached,  he 
explained,  through  a  10  a.m.  news- 
cast 7  days  a  week;  Betty  &  Bob 
at  3:15  p.m.  5  days  a  week;  Calling 
All  Girls,  11  a.m.  Saturdays;  Bull- 
dog Drummond,  Sunday  evenings; 
26  half-hour  special  events  evening 
programs  "to  be  used  as  we  see 
fit"  and  spot  announcements. 

"Radio  has  given  to  me  the  most 
potent  public  relations  weapon  ever 
given  to  a  store,"  declared  Mr.  Mc- 
Carthy. He  related  various  public 
service  broadcasts  which  were  spon- 
sored by  Adam,  including  War 
Bond  rallies.  Navy  Day  celebration 
and  a  mock  air  attack  on  Buffalo. 

"Transactions  are  the  life  blood 
of  a  store,"  he  said.  "You've  got  to 
have  people  in  your  store  to  do 
business.  Radio  has  done  a  good  job 
for  us  in  our  departments.  It  has 
increased  our  transactions.  Radio  is 
a  medium  that  can  stand  by  itself. 
People  will  listen  to  good  programs. 
You  don't  need  ballyhoo,  but  you  do 
need  some  ballyhoo  at  the  start." 

He  told  of  a  sewing  school  con- 
ducted by  radio  by  the  Adam  store. 
It  didn't  get  anticipated  results  so 
the  class  was  held  in  the  store  and 
radio  was  used  to  promote  it.  As  a 
consequence  1,500  women  appeared 
at  the  first  class  and  bought  an 
average  of  $10  worth  of  materials 
each.  "More  important  than  the 
$15,000  they  spent  was  the  fact 
that  radio  brought  in  1,300  more 
transactions,"  said  the  speaker. 
"Radio  is  a  medium  that  can  help 
any  store  in  that." 

Key  to  Market 

Mr.  McCarthy  referred  to  a  paint 
campaign  in  which  radio  boosted 
sales  150%.  He  cited  several  other 
concrete  examples,  then  asserted: 

"Radio,  we  think,  is  the  key  to 
the  dominant  market  coverage.  It's 
the  one  little  key  that  opens  the 
door  that  we  never  had.  To  me  ra- 
dio is  a  keyboard  on  my  desk.  We've 
got  the  money  to  spend.  You've  got 
to  give  us  night  time.  That's  the 
biggest  market.  We  were  asleep 
when  the  night  time  was  sold,  but 
you've  got  to  help  us  to  get  some  of 
it  when  it's  available.  You  have  a 
medium  that's  the  greatest  public 
relations  medium  ever  given  a  de- 
partment store.  You've  got  the 
lightning-fast  medium  to  do  a  job 
right  now. 

"Raise  your  sights.  Come  in  and 
get  20%  of  my  money  and  you're 
getting  a  big  piece  of  it."  He  said 
his  firm  is  spending  about  $100,000 
annually  on  radio  advertising. 
Others  will  spend  it,  too,  when  radio 
can  deliver  the  audience. 

In  an  off-the-record  portion  of 
his  talk  Mr.  McCarthy  cited  an  ex- 
ample where  a  national  manufac- 
turer was  about  to  start  a  network 
program  and  asked  his  retail  cus- 
tomers to  help  "bear  the  expense" 
at  the  rate  of  $182  a  week.  The  deal 
was  cancelled  when  J.  N.  Adam  & 
Co.  protested. 

Referring  to  the  proposed  pro- 
gram and  deal  as  a  "racket,"  Mr. 


Arrid  on  200 

CARTER  PRODUCTS,  Inc.,  Ne» 
York,  with  the  addition  of  KEC| 
Los  Angeles  to  list  of  stations  prd 
moting  Arrid,  a  deodorant  creaiB 
is  now  using  one-minute  tran 
scribed  spot  and  chain  break  aa 
nouncements  at  varying  interval 
on  more  than  200  stations  througB 
out  the  country.  More  stations  ma; 
be  added  in  the  near  future.  Ac 
count  is  handled  by  Small  &  Seiffei 
New  York.  Carter  also  promote 
Arrid,  on  Jimmie  Fidler  and  Dead 
line  Dramas  on  the  Blue  network 
with  Ted  Bates  Inc.,  New  Yorl 
handling  the  latter  program. 


McCarthy  called  upon  network 
and  stations  alike  to  "investigat 
these  things  before  you  go  int 
them."  While  radio  would  hav 
been  "innocent"  in  the  particula 
case,  "radio  would  have  bee 
blamed,"  he  said. 

Dietrich  Dirks  of  KTRI  Siou 
City,  la.,  chairman  of  the  Sak 
Managers  Executive  Committei 
told  his  fellow-broadcasters  th; 
"because  of  the  philosophy  of  tl 
American  system,  advertising  ui 
der  the  American  system  of  broai 
casting  has  an  opportunity  to  c 
a  great  service." 

How  radio  collaborated  with  tl 
Proprietary  Assn.  at  its  conventio 
in  New  York  May  16  in  influencin 
proprietary  manufacturers  to  uj 
good  taste  in  their  commercials  an 
attempt  to  sell  by  understatemei 
rather  than  overemphasis  was  ou 
lined  by  John  M.  Outler,  Jr.,  WS 
Atlanta,  in  closing  the  broadca: 
advertising  clinic.  A  recording  i 
the  presentation  made  to  the  Pr 
prietary  Assn.  was  performed,  d 
picting  how  manufacturers  wei 
advised  of  the  necessity  of  broai 
casters  in  controlling  commercl 
copy  and  of  the  benefits  that  wou 
accrue  to  the  advertisers  throug 
use  of  restraint.  The  proprietai 
field,  Mr.  Outler  pointed  out,  spei 
some  $30,000,000  on  radio  in  19' 
and  is  maintaining  that  pace. 

Instead  of  using  pie  charts  ar 
surveys,  a  recorded  interview  b 
tween  a  broadcaster  representii 
the  NAB  and  an  official  of  the  Pr 
prietary  Assn.,  interspersed  wi 
comic  sequences  from  the  Fred  A 
len  program  and  other  improvis 
tions,  was  employed.  The  perfori 
ance  ran  the  gamut  of  ever 
thing  from  the  old  medicine  she 
cureall  advertisement?  as  th 
would  sound  on  the  air  to  the  cha 
acter  of  copy  now  regarded  as  ide 
and  in  keeping  with  minimum  rad 
standards.  Commercials  that  wou 
offend  the  audience,  it  was  broug 
out,  would  hurt  stations  and  d 
credit  the  advertisers. 

Mr.  Outler  concluded  with  a  1( 
ter  from  Morris  Mermey,  pub 
relations  director  of  the  Propr 
tary  Assn.,  stating  that  the  N.^ 
transcription  presentation  alrea 
had  served  to  improve  standar 
of  proprietary  advertising  and  tn 
it  was  the  high  spot  of  the  com  e 
tion  last  May.  Mr.  Outler  said  tl 
presentation  was  another  effort 
NAB's  sales  managers  committ 
which  had  "produced  results"  f 
all  radio. 
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WHY   PORTLAND,   OREGON    PEOPLE  PREFER  K6W 


DAVID  B.  SIMPSON 

PRESIDENT  OF  THE  PORTLAND 
CHAMBER  OF  COMMERCE  ...SAYS... 

"The  news  flashes  furnished  by  station  KGW  are 
always  welcomed  by  our  members.  This  special 
service,  in  these  fast-changing  war 
time  days  is  another  example  of 

KGW  s  progressive  v.^Ji^  ^    „  ^  ^  p  y  N.ANDERSON 

service  policies. 

PRESIDENT  OF  THE  PORTLAND  REALTY  BOARD 

S  AYS  .  .  ."KGWs  summary  of  the  news,  broadcast  direct 
to  our  Realty  Board  meetings,  is  a  timely  addition  to  our 
programs.  We  appreciate  the  co-operative  spirit  of  the  staff,  as 
evidenced  in  these  newscasts." 


^■■fe  gap- 


SIDNEY  F.  WOODBURY 

PRESIDENT  OF  THE  PORTLAND 
ROTARY  CLUB  .  .  . SAYS  .  .  . 

"Many  thanks  to  KGWS  public-service- 
minded  staff.  Our  members  always  look 
forward  to  hearing  up-to-the-minute  news 
developments  during  our  Rotary  luncheons." 


News  by  wire  direct  to  Portland's  most  influential  civic 

organizations — another  example  of  the  progressive  public 
service  policies  that  have  made  KGW  the  radio  station  the 
people  of  Portland,  Oregon  PREFER.  And  again 

KGW  has  proved  that  public  service  programs  can 
be  interesting  and  entertaining. 


n- 


MEMBERS  OF  PORTLAND'S  CHAMBER  OF  COMMERCE  FORUM  HEAR  THE 
LATEST  NEWS  FROM  ONE  OF  KGWS  ANNOUNCERS,  GORDON  BAMBRICK 


STATION  WITH  EAR  APPEAL 


^  OREGON 


Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 
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(Continued  from  jmge  16) 
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common  sense  and  of  the  actual  ex- 
perience of  1941. 

Technically,  there  are  still  a  few 
FM  problems  to  be  solved.  One 
has  to  do  with  "bursts,"  or  sud- 
den program  interruptions,  which 
may  last  a  fraction  of  a  second 
or  longer — just  long  enough  to  be 
a  nuisance.  A  second  is  the  in- 
creasing evidence  of  secondary  FM 
service,  so  that  stations  in  Wis- 
consin and  Massachusetts,  for  ex- 
ample, are  audible  for  hours  at  a 
time  in  Kentucky.  But  these  are 
obviously  the  growing  pains  of  an 
important  new  venture;  and  engi- 
neers are  already  at  work  to  get 
the   right  answers. 

So  that  the  Commission  may 
be  as  informed  as  possible,  it  has 
drawn  and  still  is  drawing  on  all 


available  resources  for  the  latest 
and  most  accurate  information.  To 
complement  other  sources  the  Com- 
mission, through  the  cooperation 
of  its  Field,  Technical  Information 
and  other  Divisions  has  long  been 
engaged  in  the  collection  of  ex- 
tensive field  data;  propagation 
characteristics  have  been  observed 
particularly  in  the  critical  40  odd 
megacycle  band.  FM  and  televi- 
sion stations  here,  as  the  broadcast- 
ing industry  has,  as  elsewhere, 
have    cooperated  wholeheartedly. 

Within  a  few  days  our  engi- 
neers will  begin  experimental  op- 
eration in  the  Washington  area 
with  a  small  FM  transmitter  in 
the  40  mc  band  in  order  to  gain 
first-hand  information  with  respect 
to  the  same  and  adjacent  channel 


THEY  RANG  THE  BELL  for  WE,  Graybar  and  Bell  Labs,  at  the  NAB 
War  Conference.  Seated,  (1  to  r)  R.  H.  Lindsay  (Bell);  C.  S.  Powell 
(Graybar);  L.  E.  Walker  (Graybar);  F.  R.  Lack  (WE);  H.  H.  Harris 
(Graybar).  Second  row:  W.  E.  Jonker  (WE);  L.  H.  Whitten  (Graybar); 
R.  E.  Coram  (Bell);  H.  F.  Scarr  (WE);  J.  C.  Herber  (Bell);  L.  F.  Bock- 
oven  (WE).  Third  row:  J.  W.  LaMarque  (Graybar);  R.  B.  Uhrig  (Gray- 
bar); H.  W.  Hallett  (Graybar);  H.  N.  Willets  (WE). 


interference,    and   other  practical 
operating  characteristics  for  sev- 
eral values  of  frequency  swing. 
With  the  continued  cooperation 


ALL  RECORDS  IN  THIS  ALBUM  MAY  BE 
PERFORMED  UNDER  BMI  LICENSE 
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of  the  industry,  we  should  approach 
the  important  Sept.  28  hearings 
with  much  useful  information. 

The  Commission,  as  you  know, 
is  concerned  that  the  growth  of 
network  broadcasting  on  FM  shall 
be  along  sound  lines.  The  appear- 
ance of  network  operations  in  the 
FM  field  point  to  a  rapid  growth 
of  FM  network  broadcasting.  Sound 
forethought  is  especially  needed  t,o 
prevent  FM  from  becoming  a  mere 
replica  of  AM,  thus  sacrificing 
FM's  inherent  advantages  and  im- 
proved program  structure.  This 
does  not  mean  that  the  simul- 
taneous broadcasting  of  programs 
over  FM  and  AM  is  always  or 
necessarily  an  evil;  but  it  does 
mean,  and  the  FCC  rules  so  pro- 
vide, that  stations  must  be  on  the 
alert  to  provide  programs  specially 
suited  to  FM's  wider  capabilities 
as  well  as  AM  programs  of  estab- 
lished merit. 

Build  From  Scratch 

After  all,  broadcasting  has  here 
an  opportunity  to  build  from 
scratch.  Any  errors  which  have 
through  the  years  become  imbedded 
in  the  program  structure  can  be 
eliminated  from  the  new  FM 
structure  without  a  major  opera- 
tion. On  our  end  the  Commission 
and  its  engineers  are  endeavoring 
to  avoid  the  pitfalls  of  AM  in 
the  composition  and  distribution 
of  the  traffic.  You  yourselves  can 
make  comparable  improvements 
in  the  quality  of  programs,  e.g., 
reducing  the  long  agonizing  hours 
of  the  drip,  drip,  dripping  of  the 
suds,  seems  to  be  beyond  the  cour- 
age of  the  AM  industry.  But  low 
quality  and  m.ajor  program  un- 
balance need  never  arise  in  the 
FM  band. 

At  still  another  point  the  public 
interest  requires  that  certain  mini- 
mum standards  be  established  and 
adhered  to  lest  the  benefits  in- 
herent in  better  broadcasting  be 
lost — i.e.  in  the  design  of  receivers. 
This  is  neither  my  job  nor  yours — 
but  it  is  one  which  the  manufac- 
turers should  face  collectively. 

Side  by  side  with  FM  we  have 
the  coming  of  television,  which 
affords  unlimited  potentialities  for 
postwar  expansion.  As  you  know, 
the  Commission  has  already  li- 
censed nine  commercial  television 
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ON  STAGE  EVERYBODY! 


!>9 


The  Blue  Network's  Sensational  Opportunity 

Show  now  opens  even  wider  the  doors 
to  Fame  and  Fortune  for  Radio  and  Screen 
^^Big  Names"  of  tomorrow  through  a 

GREAT  26-WEEK  CONTEST 


EVER  since  the  Blue  Network  Company 
was  formed,  it  has  been  the  opportunity 
network  for  radio  artists.  One  important  con- 
tribution has  been  the  program,  "On  Stage 
Everybody!",  which  during  the  last  30  weeks 
has  provided  opportunity  for  countless  pro- 
fessional singers,  actors,  and  other  artists  to 
air  their  talents  coast  to  coast. 

Beginning  October  7th,"0n  Stage  Everybody!" 
proposes  to  give  aspiring  talent  an  even  more 
profitable  opportunity  by  staging  a  unique 
26-week  contest  which  offers  the  winners  oppor- 
tunity not  only  in  radio  but  on  the  screen  as  well ! 


HERE  IS  HOW  THE  CONTEST 
WILL  OPERATE: 

1.  Each  week  for  26  weeks,  "On  Stage  Every- 
body!" will  present  a  group  of  "acts"  .  .  .  care- 
fully and  impartially  auditioned  from  pro- 
fessional talent. 

2.  The  ten  most  talented  acts  will  be  given 
contracts  to  appear  in  the  full-length  picture, 
"On  Stage  Everybody!",  to  be  produced  by 
Universal  Pictures,  one  of  Hollywood's  top 
five  studios. 

3.  All  professional  talent  is  eligible.  Anyone 
desiring  to  enter  this  contest  should  contact 
the  Blue  Network's  Program  Department  for 
complete  details. 


"On  Stage  Everybody!"  emphasizes  the  Blue  Network's  policy  that 
radio  must  discover  and  develop  talent  of  its  own.  We  believe  that  this 
new  contest  feature  of  "On  Stage  Everybody!"  is  an  even  bigger  step  in 
the  right  direction. 

''ON  STAGE   EVERYBODY!''  is  for  sale! 

The  inherent  commercial  strength  of  this  program,  combined  with  the 
possibilities  of  the  contest  feature,  provide  an  unusual  vehicle  for  the  alert 
advertiser,  for  further  information:  Blue  Program  Sales  or  National 
Concert  and  Artists  Corporation. 


AMERICAN  BROADCASTING 


SYSTEM. 


INC. 


BROADCASTING    •    Broadcast  Advertising 


September  4,  1944    •    Page  35 


stations;  60  applications  are  pend- 
.'ing,  and  many  more  are  in  the 

•  planning  stage.  The  major  task  now 
■  is  to  complete  the  basic  research 

projects  which  were  left  incom- 
•iplete  at  the  outbreak  of  the  war, 
J  and  to  assimilate  the  vast  technical 

progress  which  has  been  made  dur- 

•  ing  the  war.  I  am  confident  that 
as  soon  as  the  practical  applica- 

,  tions  of  wartime  advances  have 
been  worked  out  in  television,  it 
will  be  ready  to  move  ahead  on  a 
tremendous  scale. 

I  Timing  Is  Vital 

Much  will  depend  upon  the  tim- 
ing of  television  advance.  After  all, 
it  would  have  been  possible  to  erect 
:  television  transmitters  and  to  sell 
television  receivers  at  high  prices 

•  as  far  back  as  1929.  In  the  stage 
''of  the  art  then  reached,  however, 

the  public  reaction  would  almost 
; certainly  have  been  negative,  and 
i  the  investment  of  the  industry  and 
:i  of   the   public   alike  would  have 


BURRIDGE  BUTLER  WLS  Chicago  and  KOY  Phoenix  (second  from  left) 
told  about  his  trip  from  Arizona  to  Illinois  on  $2.50  when  he  caught 
the  wrong  train,  but  still  made  the  conference  on  time.  (1  to  r)  Frank 
Haas,  Erwin,  Wasey  &  Co.  New  York;  Mr.  Butler;  Charles  Burke  WJR 
Detroit  and  C.  H.  Cottington,  Erwin,  Wasey  &  Co.,  New  York. 


been  wiped  out.  Again  in  1939,  there 
was  the  danger  of  "freezing"  tele- 
vision progress  at  the  level  then 
reached.  Today,  the  television  out- 
look is  clearer  and  more  hopeful 
than  ever  before  in  history.  The 
opening  up  of  the  new  very  high 


frequencies  points  the  way  to  a 
place  on  the  air  for  television  where 
a  moving  image  technically  far 
superior  to  any  known  before  will 
be  possible,  and  where  there  will  be 
plenty  of  room  for  competitive  ex- 
pansion. By  harnessing  this  new 


KTHS  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  ......  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KRLD   .  Dallas,  Texas 

WCHS  .....  Charleston,  W.Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  .  Huntington,  W.  Va. 
WPAR  ....  Parkersburg,  W.  Va. 


knowledge  of  television  immedi- 
ately, it  may  be  possible  really  to 
live  up  to  the  slogan  of  the  future: 
"You're  there  with  a  television  re- 
ceiver." 

One  application  already  filed  with 
the  Commission  calls  for  a  televi- 
sion image  far  clearer  than  any 
heretofore  known,  and  it  is  con- 
templated to  put  it  on  the  air  with- 
in a  matter  of  months  after  the 
"freeze"  is  off. 

In  a  recent  report,  the  British 
Institution  of  Radio  Engineers 
makes  this  observation: 

It  is  suggested  that  the  immediate 
postwar  television  standard  will,  in 
fact,  be  permanent ;  it  is,  therefore, 
desirable  that  these  standards  should 
not  be  'frozen'  at  a  level  that  is  below 
the  technical  and  economic  limits  of 
the  present  time. 

Where  improvement  is  so  needed, 
and  where  respectable  enginering 
opinion  indicates  its  attainability,  it 
is  obviously  of  the  utmost  import- 
ance that  the  fullest  possible  experi- 
mentation be  undertaken  as  rapid- 
ly as  possible,  in  order  to  get  the 
right  answers  and  to  get  them 
promptly.  Neither  the  broadcasting 
industry  nor  the  public  can  afford 
a  false  start. 

The  Commission  is  prepared  to 
encourage  such  experimentation  on 
the  higher  frequencies  to  the  fullest 
extent  possible,  in  order  that  the 
final  decision  on  postwar  television 
standards  can  be  made  in  the  light 
of  all  the  facts  at  the  earliest  feas- 
ible date. 

The  war  has  produced  something 
in  the  nature  of  a  beneficent  stale- 
mate; television  has  not  been  locked 
down  to  the  pre-war  standards. 
From  the  war-time  research  labora- 
tories have  come  many  develop- 
ments which  soon  can  be  applied  to 
the  improvement  of  television.  It 
is  reasonable  to  expect  that  the 
military  restrictions  on  much  of 
this  information  will  be  lifted  at  an 
early  date. 

Meanwhile,  leading  research  en- 
gineers of  the  industry  think  that 
it  may  be  feasible  to  develop  tubes 
to  broadcast  in  the  frequency  range 
above  500  megacycles;  that  the 
propagation  characteristics  here 
give  promise  of  affording  a  better 
plan  of  allocation  than  can  be 
achieved  in  the  present  television 
bands  below  100  megacycles;  and 
that  the  "ghosts,"  or  reflections, 
which  were  so  greatly  feared  here- 
tofore can  be  slain  by  scientific 
methods. 

High  Frequencies 

What  can  be  achieved  in  the  very 
high  frequencies?  Primarily,  the 
spectrum  will  be  less  crowded  in 
that  region  and  there  will  be  room 
to  spread  out  and  do  an  effective 
job.  The  bandwidth  may  be  easily 
three  times  that  of  the  prewar 
standard.  A  comparably  greater 
number  of  scanning  lines  may  be 
utilized  and  a  thoroughly  satisfac- 
tory picture  with  great  clarity  and 
much  detail  can  be  delivered  to  a 
large  screen  in  the  receiver  at 
home. 

This  is  the  minimum  which  we 
require  if  we  are  to  have  the  wholly 
successful  and  enduring  system. 
Color  television  will  give  marked 
improvement.  It  is  in  the  making 
now  and  at  some  reasonably  early 
date  color  television  broadcasting 
will  be  feasible.  The  greater  band- 
width will  give  the  needed  space  for 
this  development. 

We  thus  have  the  greatest  oppor- 
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A  "Jam  Session"  in  the  Northwest.  A  thrill- 
ing moment  contributing  to  the  production  of 
1,087,816  M  board  feet  of  lumber  for  the  first 
four  months  of  1944 — an  increase  of  8.7% 
over  the  previous  year.  KHQ,  too,  produces, 
because  of  its  complete  coverage,  its  choice 
programs  and  its  consumer  acceptance.  Invest 
in  KHQ's  complete  coverage.  (Photo  Courtesy 
Potlatch  Forests,  Inc.) 


1  1 

i  1 


By  actual  count  48.7%  of  WIP 
hours  on  the  air  are  devoted  to 
MUSIC ...  for  music  is  what  the 
8,000,000  potential  listeners  of  WIP  want 
Use  the  Station  that  gives  its  listeners  what 
they  want  and  your  sales  results  are  assured ! 
Represented  Nationally  by 
GEORGE  P.  HOLUNGBERY  CO. 

MUTUAL  BROADCASTING  SYSTEM 


tunity  for  the  development  of  an 
enduring  system  of  television.  Re- 
search has  achieved  so  much  that 
the  interests  of  all  concerned,  in- 
cluding those  of  the  manufacturer, 
the  broadcaster  and  the  public,  may 
best  be  served  by  the  industry's 
concentration  on  research  and  ex- 
perimentation. It  is  desirable  that 
the  research  men  concentrate  on 
this  job  and  that  experimental  sta- 
tions be  erected  at  an  early  date  to 
develop  and  publicly  demonstrate 
the  system  and  iron  out  the  kinks. 
This  is  an  immediate  task  and  it  is 
television's  most  significant  task. 

Another  important  problem  in  the 
offing  is  to  afford  the  means  for  the 
successful  operation  of  television 
networks.  The  vision  of  important 


portant  points  of  program  origin. 
The  Commission  is  giving  extensive 
consideration  to  an  adequate  meth- 
od of  relay  transmission.  Unlike 
radio  programs,  a  television  pro- 
gram cannot  be  satisfactorily  trans- 
mitted along  an  ordinary  telephone 
line;  special  "coaxial  cables"  are 
needed  to  connect  television  sta- 
tions into  netvi^orks  by  v/ire  and 
these  are  both  expensive  and  diffi- 
cult to  construct  or  install. 

Serious  consideration  is  being 
given  radio  highways,  linking  tele- 
vision stations  into  networks.  Such 
radio  highways  may  be  wide  enough 
to  be  capable  of  carrying  a  multi- 
plicity of  programs,  plus  numerous 
point-to-point  telegraph  or  tele- 
phone circuits  as  well,  and  may  thus 


WISCONSIN  NETWORK  officials,  whose  stations  are  affiliated  with 
MBS,  chat  with  Ed  Wood  (seated,  second  from  left).  Mutual  sales  man- 
ager, at  Mutual's  party  at  the  Palmer  House  Aug.  28.  Seated  next  to 
Mr.  Wood  is  William  F.  Huffman  of  WFHR  Wisconsin  Rapids,  and  presi- 
dent of  the  Wisconsin  Network.  Standing  (1  to  r)  are  W.  H.  Boi-n,  busi- 
ness manager,  WHBL  Sheboygan;  Don  C.  Wirth,  managing  director, 
Wisconsin  Network,  Wisconsin  Rapids;  J.  L.  Gallagher,  general  manager, 
WHBY  Appleton;  George  Frechette,  general  manager,  WFHR  Wisconsin 
Rapids;  Ralph  O'Connor,  commercial  manager,  WIBU  Poynette-Madison. 


★ 


events  must  be  carried  over  the  dis- 
tances. Moreover,  the  costs  of  pro- 
gramming will  be  such  that  few 
local  stations  will  be  able  to  do  the 
job  effectively  without  network  af- 
filiation. 

Here  the  large  motion  picture  in- 
terests may  cut  across  the  bow  of 
television  network  broadcasting.  It 
is  wholly  feasible  to  project  televi- 
sion pictures  on  a  motion  picture 
screen.  Moreover,  the  record  or 
transcription  of  the  local  television 
station  is  likely  to  be  a  motion  pic- 
ture reel,  shipped  in  from  a  dis- 
tance. It  is  conceivable  that  this 
form  of  local  television  broadcast- 
ing may  be  quite  interesting  and, 
hence,  quite  successful. 

We  have  proceeded  on  the  as- 
sumption, however,  that  network 
broadcasting  of  television  programs 
is  to  be  desired.  For  example,  the 
important  sporting  event,  the  Pres- 
idential Inauguration,  and  many 
other  current  news  and  entertain- 
ment events  have  only  one  locale. 
A  network  can  transmit  these  to  the 
public  throughout  the  country.  If  ef- 
ficient means  are  set  up  to  accom- 
plish this  result,  then  live  talent 
shows  of  high  entertainment  quality 
can  likewise  be  transmitted  from 
the  point  of  origin. 

Provision  has  been  made  to  per- 
mit networks  to  acquire  television 
transmitting   stations   at  all  im- 


become  an  economic  method  of  long- 
distance transmission. 

There  is  still  another  reason  why 
television  networks  are  to  be  de- 
sired. Postwar  television  need  not 
be  limited  to  a  local  station,  or,  for 
that  matter,  to  any  one  nation.  It 
is  to  be  hoped  that  in  the  course  of 
years  it  may  be  feasible  to  transmit 
television  programs  among  the  con- 
tinents of  the  woi'ld.  Modern  indus- 
try could  make  few  greater  contri- 
butions toward  a  better  world  than 
in  thus  bringing  the  peoples  of  na- 
tions so  closely  together  by  means 
of  international  television. 

Let  me  turn  from  these  long  vis- 
tas to  the  immediate  future — 
broadcasting  between  now  and  the 
Tuesday  in  November.  As  you 
know,  the  Communications  Act  is 
quite  explicit  with  respect  to  broad- 
casts by  candidates  for  public  office. 
Section  315  of  the  Act  provides: 

If  auy  licensee  shall  permit  any  per- 
son who  is  a  legally  qualified  candi- 
date for  any  public  office  to  use  a 
broadcasting  station,  he  shall  afford 
equal  oi>portunities  to  all  other  such 
candidates  for  that  office  in  the  use  of 
such  broadcasting  station.  Provided, 
That  such  licensee  shall  have  no  power 
of  censorship  over  the  material  broad- 
cast under  the  provisions  of  this  sec- 
tion. No  obligation  is  hereby  imposed 
upon  any  licensee  to  allow  the  use  of 
its  station  by  any  such  candidate. 

It  might  be  worth  your  while  also 
to  reread  the  Commission's  regula- 
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ED  CARLSON 
...  THE  NEWS 

. . .  and  YOU ! 


When  Ed  Carlson  analyzes  the  news  twice  a 
week  over  Radio  Station  WGAN  in  Portland, 
thousands  of  down-easters  tune  in.  His  large  and 
growing  listening  audience  likes  Ed  Carlson's 
forthright  personality  —  respects  his  keen-minded 
news  analyses  which  reflect  so  clearly  the  years 
he's  spent  in  newspaper  work!  Born  in  China, 
Carlson  quit  college  to  ship  out  on  a  freighter, 
authored  the  colorful  book,  "We're  Sailing  in  The 
Morning,"  then  became  a  newspaperman  the  hard 
way,  working  up  from  legman  to  his  present  job — 
Editor  of  the  Portland  Evening  Express. 

If  you  want  complete  coverage  of  Maine's 
richest  market  —  the  city  of  Portland,  fourteen 
counties  in  Maine,  and  one  in  New  Hampshire  — 
you  can  count  on  Ed  Carlson  to  get  it!  Right  now 
his  news  broadcast,  at  12:05  p.m.  Tuesdays  and 
Thursdays,  is  open  for  sponsorship  —  or  if  you 
prefer,  he'll  build  you  a  special  radio  program 
based  on  your  particular  needs  (as  he's  already 
done  successfully  for  one  large  public  utility  com- 
pany). We  suggest  you  write  us  or  our  national 
representative  at  once! 


STATION 


5000 

Watts 


PORTLAND 


560 

Kilocycles 


Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station  National  Representative:  PAUL  H.  RAYMER  CO. 


tions  pursuant  to  that  section  of 
the  Act. 

As  far  as  broadcasts  by  actual 
candidates  are  concerned,  I  think 
the  broadcasting  industry  has  a 
very  clear  picture  of  its  duties  and 
responsibilities.  The  disputes  aris- 
ing with  respect  to  broadcasts  by 
candidates  in  recent  years  have 
been  few  and  far  between.  But  I 
think  we  would  all  agree  that  ab- 
solute fairness  and  scrupulous  im- 
partiality in  an  election  year  can- 
not be  limited  merely  to  fulfilling 
the  provision  with  respect  to  candi- 
dates. That  is  an  irreducible  mini- 
mum of  fairness;  actually,  much 
more  is  involved. 

For  example,  there  is  the  mat- 
ter of  programs  on  behalf  of  can- 
didates by  responsible  organizations 
other  than  official  campaign  com- 
mittees. 

Fairness  Needed 

Also,  there  is  the  treatment  of 
the  issues  which  are  involved  in 
the  campaign.  It  goes  without  say- 
ing that  there  is  an  affirmative  duty 
to  practice  as  rigorous  fairness  with 
respect  to  organizations  and  is- 
sues as  with  respect  to  candidates 
themselves. 

One  feature  of  the  present  cam- 
paign is  the  vastly  increased  pres- 


and  it  stands  poised  to  move  on  to 
greater  things. 

Another  evidence  of  maturity  is 
the  appearance  of  some  second  gen- 
eration broadcasters.  Some  broad- 
casters have  taken  steps  to  guide 
the  future  disposition  of  their  in- 
terests just  in  case.  I  know  that 
some  of  you  may  want  to  be  broad- 
casters in  the  next  world.  But  you 
are  going  to  be  in  a  hell  of  a  state 
if  you  don't  get  yourself  a  fre- 
quency up  there. 

Down  here  we  have  already  seen 
minor  indications  of  efforts  to  con- 
trol by  the  dead  hand.  It  cannot  be 
done.  It  should  be  borne  in  mind 
that  broadcasting  is  a  highly  sig- 
nificant public  service;  that  it  is 
highly  personal  in  character,  and 
that  the  burden  of  the  public  opera- 
tions devolves  upon  certain  out- 
standing individuals.  Licenses  are 
granted  upon  the  assumption  that 
the  individuals  involved  can  assume 
the  attendant  responsibilities.  The 
law,  of  course,  explicitly  contem- 
plates radio  licenses  shall  not  be 
treated  as  property.  The  Commis- 
sion in  certain  decisions  has  al- 
ready indicated  a  reluctance  to  see 
broadcasting  operations  move  from 
the  hands  of  competent,  specialized 
personal  management  into  the  toils 


EDGAR  T.  BELL,  WKY  Oklahoma  City,  told  them  (top  photo)  a  tall  one 
about  the  new  915  foot  tower.  Ow&n  Balch  KSAL  Salina  Kansas,  Gayle 
V.  Grubb  WKY,  Mr.  Bell,  Gorden  Gray,  KOIL  Omaha  and  KFOR  Lincoln, 
J.  I.  Myerson  WKY.  Other  St.  Louis  conferees  were  (bottom  photo) 
Elmer  Mushany  KXOK,  Chet  L.  Thomas  KXOK-KFRU,  George  M. 
Burbach  Sr.,  KSD,  V.  N.  Springgate,  KXOK. 


tige,  influence,  and  time  on  the  air 
of  the  commentators.  Their  position 
has  grown  tremendously  since  1940; 
and  accordingly  their  role  in  elec- 
tion campaigns  has  become  increas- 
ingly important.  News  and  com- 
ment, coming  as  they  do  from  hu- 
man sources  are  pecularily  signifi- 
cant at  critical  stages  in  history. 

We  must  bear  in  mind  that  for 
the  first  time  in  history  the  peo- 
ple's basic  right  of  free  speech  has 
a  practical  working  mechanism. 
Yours  the  task  to  see  that  it  is 
wholly  adequate  to  the  needs  of  a 
free  people.  You  are  the  trustees 
of  this  powerful  mechanism,  hold- 
ing it  and  guiding  its  operations  in 
the  interest  of  the  public.  This  is 
an  awe-inspiring  responsibility. 
Basic  principles  of  fairness  and  ade- 
quacy are  controlling.  So  long  as 
you  fully  and  consciously  assume 
this  responsibility,  you  can  stand 
secure  against  all  the  ill  winds  of 
doctrine  and  conflict.  Radio  has 
been  preserved  as  a  free  institu- 
tion. It  has  done  a  grand  job  in 
most  difficult  times.  Today  it  has 
reached  a  fair  degree  of  maturity 


of  a  legally  mechanized  impersonal 
trust  estate. 

It  has  particularly  frowned  upon 

the  effort  to  make  the  management 
of  a  broadcasting  station  simply 
another  account  number  in  a  bank 
or  a  trust  company.  I  venture  to 
suggest  that  it  will  be  wiser  for 
the  individual  broadcasters  to  see 
that  their  radio  properties  pass 
both  beneficially  and  legally  into 
the  hands  of  individuals  who  can 
be  relied  upon  fully  to  assume  the 
responsibilities  of  licensees  and  who 
may  have  some  special  competence 
in  that  field. 

In  lenvoi — May  I  repeat  the 
thought  expressed  at  the  San  Fran- 
cisco Convention — the  faith  I  then 
held  I  still  hold.  Wars  may  come 
and  political  campaigns  will  go. 
The  years  like  great  black  oxen 
will  thunder  down  the  trail  of  un- 
ending time.  But  a  free  radio  must 
ever  stand  as  a  basic  cornerstone 
of   our  democratic  institutions. 
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P3tt6rn  for  WAC  recruiting,  created  by  Cleveland  Ad  Club,  was 
backed  by  WGAR,  helped  swell  enlistments  in  Fifth  area. 


PEOPLE 

Interesting  Americans  brouglit  to 
m\k  by  Cleveland's  friendly  WGAR 

PEOPLE  want  to  hear  people,  believes  Cleve- 
land's WGAR — their  aims,  ideas  and 
opinions.  And  the  people  who  have  faced  its 
microphone  are  evidence  of  WGAR's  policy  of 
well-rounded  public  service  programing. 

On  politics,  religion  and  topics  of  varying 
public  opinion,  the  station  presents  all  sides, 
all  beliefs,  all  issues.  There  is  a  simple,  yet 
meaningful,  phrase  by  which  every 
broadcast  is  measured.  It  is  the  WGAR 

in  service  of  home 


^     pledge  to  operate 

Free-Speech 

and  nation". 


Bill  JACK  OF  JACK  &  HEINTZ  GOVERNOR  CANDIDATE  LAUSCHE  OHIO'S  OWN  JOHN  W.  BRICKER  CHINA-ENVOY  DONALD  M.  NELSON 


Air  C3detS  with  talent  were  coached  and  aired  by  WGAR  to  build      Street  Car  IHOtOrette  with  coast  guard  hubby  in  France  aids  in  • 
j  enlistments  through  programs  dramatizing  cadet  life.  USCG  154th  anniversary  program  produced  by  WGAR. 
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THE  PULSE,  11. 


announces 


The  First  Report 

(July'August  Listening) 


in 


Its  Co-operative,  Continuing  Study 
Of  Radio  Listening  In  The  Phila- 
delphia Area. 

Stations  Suhscrihing  Include 

WCAU  •  WDAS  •  WFIL  •  WIBG 
WIP  •  WPEN 


THE  PULSE,  INC. 

Dr.  Sydney  ROSLOW,  Director 

500  Fifth  Avenue 
New  York  City 


GE's  GI's  at  NAB  War  Conference.  Seated  (1  to  r)  E.  L.  Robinson;  E.  H. 
Fritschel,  Claudia  Holmin,  W.  R.  (Russ)  David,  J.  H.  Douglas.  Second 
row:  T.  P.  Begy,  F.  P.  Barnes,  L.  Peine,  R.  R.  Decker.  Third  row:  G.  S. 
Peterson,  James  D.  McLean  (known  as  Carpenter),  P.  G.  Caldwell,  Paul 
Chamberlain  (also  known  as  Carpenter),  H.  L.  Perdiue,  R.  E.  Burrows. 


Mr.  Krug 


KRUG  APPOINTMENT 
WON'T  AFFECT  RADIO 

APPOINTMENT  of  Julius  Albert 
Krug  by  President  Roosevelt  to  the 
chairmanship  of  the  War  Produc- 
tion Board  last  week  will  have  no 
immediate  effect 
on  WPB  policy 
concerning  broad- 
casting, radar 
and  electronic 
equipment,  it  was 
indicated  last 
Tuesday  by  Bruce 
C  a  t  t  o  n,  Mr. 
Krug's  informa- 
tion chief.  Mr. 
Krug  relinquish- 
ed his  commis- 
sion as  a  lieutenant  commander  in 
the  Navy  to  accept  the  new  post 
as  successor  to  Donald  M.  Nelson. 
For  the  next  few.  weeks  Mr.  Krug 
expects  to  feel  his  way  along  until 
he  becomes  familiar  again  with  the 
agency  he  left  last  spring. 

No  stranger  to  the  WPB,  "Cap" 
Krug,  as  he  is  affectionately  called 
by  his  close  associates,  has  had 
considerable  experience  for  a  man 

36  years  old,  having  been  the  pub- 
lic utilities  exnert  on  the  FCC  from 
1936-37,  later  becoming  chief  potver 
engineer  for  TVA  in  1938.  In 
1941  Mr.  Krug  was  made  chief 
power  consultant  for  the  old  Office 
of  Production  Management,  the 
agency  which  later  evolved  into 
WPB,  at  which  time  he  was  made 
director  general  for  priorities. 

From  1942-43  Mr.  Krug  served 
as  program  vice-chairman  of  the 
WPB  and  chairman  of  the  all- 
important  requirements  committee 
which  passed  on  requisitions  for 
lend-lease  aid  to  England,  Russia, 
China  and  other  countries  eligible 
for  lend-lease  aid.  In  February, 
1943,  he  was  appointed  director  of 
the  Office  of  War  Utilities,  where  he 
served  until  he  accepted  his  com- 
mission in  the  Navy  in  April  of  this 
year. 

The  new  WPB  Chairman  will  be 

37  next  November  23.  He  was  born 
in  Madison,  Wise,  later  attending 
the  University  of  Wisconsin,  from 
which  he  received  his  A.B.  degree 
in  1929  and  his  M.A.  a  year  later. 
In  1930-31  he  was  a  research  sta- 
tistician with  the  Wisconsin  Tele- 
phone Co.  and  from  1932-35  was 
chief  of  the  depreciation  section  of 
the  Wisconsin  Public  Service  Comm. 
Mr.  Krug  is  married  and  has  two 
children. 


BENDIX  WILL  ENTER 
HOME  RADIO  FIELD 

BENDIX  Aviation  Corp.  will  entei 
the  home  radio  field,  it  was  an 
nounced  last  week  by  Ernest  R 
Breech,  Bendix  president,  who  re 
vealed  that  the  company,  one  o. 
the  world's  largest  producers  o: 
precision  radio,  radar  and  othe: 
communications  equipment  for  air 
craft  and  military  uses,  will  for  thi 
first  time  manufacture  and  marke 
a  line  of  home  radio  sets  as  soon  a: 
the  military  situation  permits. 

More  than  70  per  cent  of  th 
highly  precise  radio  equipment  re 
quired  and  used  by  American  am 
world  airlines  was  being  producei 
by  the  company's  Baltimore  radi 
plants  before  the  outbreak  of  WorL 
War  II,  it  was  explained  by  W.  I 
Hilliard,  general  manager  of  th 
Bendix  radio  division. 

The  decision  to  enter  the  horn 
radio  field,  Mr.  Breech  said,  was  i 
line  vv^ith  the  company's  policy  t ' 
manufacture  certain  consume 
products  which  will  represent 
real  contribution  to  the  America 
public  in  point  of  engineering  ac 
vancement  and  at  prices  mad 
possible  by  low-cost  productio 
methods.  Current  production  of  th 
company's  radio  division  recentl 
reached  a  $200,000,000-a-year  leve 
it  was  announced.  i 


Lt.  Shattuck  Commended 
For  Invasion  Radio  Worl 

FOR  the  "planning  and  executic 
of  radio  coverage  of  U.  S.  Nav: 
activities"  prior  to  and  during  tl 
Normandy  invasion,  Lt.  James  < 
Shattuck,  USNR,  was  commende 
last  week  by  Admr.  Harold  1 
Stark,  USN,  Commander,  U.  S.  N: 
val  Forces  in  Europe.  "In  makin 
arrangements  for  the  first  use,  ui 
der  operational  conditions  of  fil 
recording  equipment  provided  I 
the  Navy  Dept.,  and  in  results  yc 
achieved,  you  drew  extensive  prai; 
from  the  radio  industry,"  the  con 
mendation  further  states. 

During  the  invasion  and  prepar; 
tions,  Lt.  Shattuck,  formerly 
commercial  editor  of  CBS,  Wf 
assistant  public  relations  officer  fc 
radio  attached  to  SHAEF.  He  hi 
just  been  assigned  to  the  new  Nav 
radio  station  at  Guam  [Broa) 
CASTING,  Aug.  28]  where  he  wi 
be  radio  officer  in  chai'ge. 
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While  all  radio  stations  use  audience  promotion, 
the  one  radio  station  in  Philadelphia  which  does 
the  most  in  the  promotion  of  its  clients'  programs  is 
WFIL. 

In  1944,  among  other  things,  WFIL  will  use  more 
than  50,000  trolley  and  bus  cards  . .  .  more  than 
75,000  magazine  inserts  .  .  .  more  than  20,000 
lines  of  newspaper  advertising  .  .  .  more  than 
4,000  spot  announcements  ...  all  calling  attention 
to  the  programs  of  our  advertisers. 

WF/L  was  Philadelphia's  ONLY  broadcaster  io 
rate  an  award  in  The  Billboard  Seventh  Annual 
Radio  Station  Promotion  Survey.  WFIL  was  cited 
for  "doing  a  thorough  home  market  promotion." 

A  BLUE   NETWORK  AFFILIATE 


^  5  60  KG 


Represented  nationally  by  The  Katz  Agency 

PHILADELPHIA'S    MOST    PROGRESSIVE    RADIO  STATION 
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NOT  WITHOUT 
REASON 


For  eleven  years  steady, 
consistent  annual  increase 
is  never  less  than 
twenty  per  cent. 


1933      1934  1935 


1936 


1937 


1938 


1939 


1940 


194 


1942 


^ 


1943 


1944 


Radio's  New  ABC 


RADIO  PUT  its  best  business  foot  forward 
last  week  in  Chicago.  By  unanimous  vote,  the 
NAB  set  in  motion  machinery  which  will  pro- 
vide a  uniform  yardstick  of  radio  coverage — 
the  radio  counterpart  of  the  Audit  Bureau  of 
Circulations  in  the  publishing  field. 

It  was  with  fear  and  trepidation  that  the 
NAB's  Research  Committee,  headed  by  Hugh 
Feltis,  KFAB  Lincoln-Omaha,  presented  its 
plan  after  having  gone  through  the  wringer 
at  the  preceding  session  of  the  NAB  Board. 
Every  previous  effort  to  get  together  with  the 
agency  and  advertiser  groups  on  a  uniform 
method  had  fizzled. 

I;  But  the  obvious  benefits  that  would  accrue, 
;the  sincerity  and  force  of  Hugh  Feltis  and 
■Roger  Clipp,  of  WFIL  Philadelphia,  chairman 
of  the  Technical  Subcommittee,  the  stalwart 
{support  of  George  Burbach  of  KSD  St.  Louis 
.;With  his  40  years  of  advertising  experience  and 
'the  enthusiasm  of  agency  spokesmen,  melted 
j;all  opposition. 

I  {This  is  the  first  step.  It  doesn't  mean  there 
'.will  be  uniform  coverage  reports  next  week  or 
j'tiext  month.  The  NAB  Board  now  has  been  em- 
;' powered  to  move  in  cooperation  with  the  Ameri- 
i:;;an  Assn.  of  Advertising  Agencies  and  the 
?Assn.  of  National  Advertisers.  The  pattern  has 
[been  cut  and  the  material  ordered.  But  the  suit 
jiasn't  been  stitched  or  paid  for. 
i  There's  work  aplenty  ahead.  There  are  kinks 
sjbo  be  flattened.  But  the  project  is  in  excellent 
''lands,  as  demonstrated  at  the  Chicago  meeting. 
'•.  Program  ratings  won't  be  affected.  This 
jneans  simply  that  standards  will. 

Under  the  plan  a  scientific  medium  will  use 
cientific  methods  in  determining  circulation. 

It  marked  the  first  time  broadcasters  had 
unanimously  agreed   on  so  controversial  an 
'Jssue,  the  embodiment  of  competitive  selling. 
3ut  it  also  was  the  first  time  that  a  common- 
>;ense,  integrated  plan  had  been  presented. 


Broadcasters'  Choice 

'WHEN  is  Fly  going  to  resign?"  "Who'll  suc- 
;eed  him?" 

Those  are  the  twin  questions  popped  where- 
?ver  broadcasters  meet.  But  the  real  question 
s:  What  are  broadcasters  doing  about  it? 

Mr.  Fly  has  more  than  inferred  that  he  is 
(thinking  about  leaving  the  Government  after 
is  years  of  continuous  service.  It  is  entirely 
'inderstandable.  Whatever  one  may  think  of 
lis  philosophies  and  his  methods,  he  certainly 
las  been  an  aggressive,  hard-working  Govern- 
nent  official.  It  is  his  privilege  to  seek  the  re- 
vards  of  private  law  practice  or  business. 
Jhances  are  he  will  leave  after  the  November 
elections,  though  he  won't  admit  that. 

There  is  this  great  concern  about  the  im- 
pending Fly  vacancy,  but  practically  no  atten- 
ion  is  being  paid  to  an  actual  vacancy  on  the 
^CC,  created  with  the  retirement  of  Commis- 
ioner  T.  A.  M.  Craven.  There  has  been  spo- 
adic  talk  about  a  successor,  but  thus  far  noth- 
ng  has  jelled.  More  important,  no  one  is  aware 
if  any  effort  by  broadcasters  to  urge  the  ap- 


pointment of  one  qualified  to  fill  that  vacancy. 

Each  Commissioner  has  one  vote.  Chairman 
Fly,  a  strong  and  vigorous  personality,  has 
dominated  the  Commission  more  than  has  any 
other  chairman.  But  his  successor  (and  he 
might  well  be  the  man  named  to  the  Craven 
post)  may  not  be  disposed  to  wield  that  sort 
of  power  or  be  able  to  get  away  with  it  if  he 
were  so  inclined. 

Broadcasters,  as  citizens,  have  a  right  to 
espouse  appointments  to  the  FCC.  Beyond  that, 
we  think  it  is  their  duty,  based  on  past  per- 
formances. The  FCC  devotes  perhaps  90%  of 
its  energies  to  broadcasting  and  related  serv- 
ices. Yet  not  one  member  of  that  agency  is 
schooled  in  practical  broadcasting  or  in  adver- 
tising. That  doesn't  mean  they  are  not  good 
men.  But  it  does  mean  that  all  save  possibly 
■the  neophyte  member,  E.  K.  Jett,  who  is  a 
practical  engineer,  and  Gov.  Norman  S.  Case, 
who  has  had  executive  business  experience,  are 
steeped  in  the  public  utility-common  carrier 
concept  of  regulation.  That  doesn't  apply  to 
broadcast  service. 

When  a  postmaster  is  appointed  for  Hick- 
ville,  USA,  there  are  endorsements  from  mem- 
bers of  Congress,  chambers  of  commerce,  citi- 
zens associations  and  other  civic-minded  groups. 
The  White  House  takes  into  account  the  char- 
acter of  sponsorship  for  candidates  for  appoin- 
tive posts,  in  addition  to  qualifications. 

Broadcasters  should  agree  upon  the  kind  of 
man  or  men  who  should  serve  on  the  FCC — 
not  men  who  would  bow  to  radio's  every  wish, 
but  men  who  are  conversant  with  business  and 
operating  problems.  The  President  can't  be  ex- 
pected to  make  such  appointments  if  recom- 
mendations are  not  forthcoming. 

The  immediate  job  is  the  Craven  vacancy. 
If  another  merit  promotion  from  the  FCC  staff 
is  preferred  (and  the  recent  Jett  promotion 
won  universal  approbation)  then  broadcasters 
should  so  say.  If  a  practical  broadcaster  is  pre- 
ferred, then  let's  decide  upon  the  man  and  get 
behind  him. 


^Air  Force'  Results 

RADIO  NOW  is  selling  retail  advertising  whole- 
sale. The  1944  department  store  radio  budget 
will  run  about  $100,000,000  which  would  be 
$31,000,000  or  40%  ahead  of  last  year. 

That's  the  story  of  the  NAB's  Retail  Promo- 
motion  Plan  as  unfolded  to  the  Executives  War 
Conference  in  Chicago  last  week.  It  is  an  elo- 
quent one.  There  may  have  been  other  factors 
to  which  this  healthy  increase  can  be  ascribed. 
But  the  plan,  which  caused  so  much  of  a  dither, 
worked.  Retail  store  executives  at  the  Chicago 
session  reported  more  radio  time  will  be  used. 

Paul  W.  Morency,  WTIC  Hartford,  who 
sparked  the  retail  drive  as  chairman  of  the 
Committee,  reported  that  the  plan,  which  cost 
stations  about  $110,000  to  put  over,  has  paid  off 
about  26  to  1  in  its  first  year.  The  ratio  actually 
is  much  greater  because,  for  the  first  time,  a 
really  great  coordinated  selling  job  for  radio 
was  done.  Selling  radio  in  one  field  inevitably 
sells  the  medium  as  a  whole. 

The  New  York  Newspaper  Advertising  Man- 
agers have  wailed  long  and  loud  over  radio's 
retail  campaign.  They  conducted  a  survey.  The 
results  have  been  widely  publicized.  But  they 
haven't  held  water. 

The  Morency  report,  we  believe,  provides  the 
answer.  Department  store  results  and  dollars 
speak  louder  than  biased  words. 


RUSSEL  WOODWARD 

WHEN  Russel  Woodward  received  his 
A.B.  degree  from  Columbia  U,  his 
friends  declared  that  the  letters  really 
stood  for  Able  Bodied  seaman.  Raised 
on  the  Eastern  seaboard,  Woody  had  spent 
half  his  young  life  on  a  houseboat;  at  the 
university  he  won  a  varsity  letter  for  swim- 
ming and  he  was  both  coxswain  and  coach  of 
his  class  crew. 

As  vice-president  of  Free  &  Peters,  Woody 
worried  more  about  time  than  tides,  but  it 
was  no  great  surprise  to  his  associates  when, 
a  few  months  after  Pearl  Harbor,  he  walked 
into  the  office  in  a  blue  uniform  with  two 
stripes  'round  the  cuffs  and  said  goodbye  for 
the  duration.  Whenever  a  shore  leave  comes 
along,  though,  you'll  find  an  officer's  cap  on 
the  hatrack  at  the  nearest  F  &  P  office,  and 
there  will  be  the  lieutenant,  catching  up  on 
latest  developments. 

His  Navy  experience  has  made  him  familiar 
with  many  of  the  electronic  gadgets  which 
are  as  yet  military  secrets  to  most  of  us,  and 
he  knows  how  they  may  be  applied  to  the 
technical  end  of  broadcasting.  But,  he  figures, 
unless  the  underlying  philosophy  of  American 
broadcasting  is  completely  altered,  there  will 
still  be  time  to  be  sold  and  there  will  still  be 
station  representatives  to  sell  it,  which  brings 
Woody  back  to  Free  &  Peters  as  soon  as 
Hitler  and  Tojo  have  hollered  quits  and  the 
Navy  lets  him  go. 

Russel  Woodward  started  life  in  Westfield, 
N.  J.,  on  Nov.  4,  1902,  and  at  the  same  time 
started  causing  trouble  for  teachers,  billing- 
clerks  and  all  other  record  keepers  by  getting 
himself  christened  Russel  without  the  cus- 
tomary second  "1"  and  also  with  no  middle 
initial. 

Brought  to  New  York  City  at  an  early  age, 
he  divided  most  of  his  boyhood  between  the 
houseboat  and  Suffield  School- in  Connecticut. 
His  collegiate  career  was  also  divided — two 
years  at  Colgate,  where  he  played  football 
with  the  freshman  squad,  and  two  at  Colum- 
bia, where  he  swam  and  rowed  and  studied 
enough  to  receive  a  degree  in  1924. 

After  graduation.  Woody  spent  three  years 
in  the  hotel  business  in  New  York,  serving 
as  assistant  manager  of  several  hotels,  before 
entering  advertising  with-  the  old  George  H. 
Batten  Co.  At  the  time  of  the  merger  with 
Barton,  Durstine  &  Osborn,  Woody  was  as- 
sistant account  executive  on  the  Continental 
Baking  account,  a  position  he  continued  with 
BBDO.  It  was  then  that  he  made  his  first 
business  contact  with  commercial  radio,  in 
which  Continental  was  pioneering  as  sponsor 
{Continued  on  Page  Jt8) 
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Four  years  of  FM  pioneering  have  given 
WMFM  an  insight  into  the  future  of  this 
miraculous,  vastly  superior  form  of 
broadcasting. 

To  the  advertisers  and  listeners  who  have 
so  kindly  and  frequently  praised 
WMFM,  we  make  this  pledge  • 

1.  WMFM  shall  continue  its  aggressive 
policy  of  setting,  rather  than  following 
the  pace  for  FM  stations. 

2.  WMFM  shall  continue  to  offer  its 


family  of  listeners  distinctive  quality 
programs,  keyed  to  the  wants  and 
needs  of  the  people  of  Wisconsin. 

3.  WMFM  shall  continue  to  encourage 
"production"  type  musical  and  dra- 
matic programs  on  both  commercial 
and  sustaining  shows. 

4.  WMFM  shall  continue  to  cultivate 
the  growing  audience  that  makes  it 
Wisconsin's  prestige-building,  sales- 
promoting  station. 


,    WM  FM 

m  miLniflUKEt  JOURfiflL  fn  sifliion 
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li:  There  has  to  be  a  FIRST 
I;  time  that  a  young  child 
1  walks  alone  to  school. 

IThere  is  that  FIRST 
I  time  when  the  soldier 
I  sees  the  horrors  of  war. 
I 

is?.  There  was  a  successful 
^  FIRST  Bond  Drive. 

k 

1  Also  a  very  satisfactory 
I  FIRST  call  for  Blood 
Donors. 

%  If  there  is  going  to  be  a 
^  FIRST  time  that  your 
i  client  buys  a  local  chan- 
^inel  station,  the  FIRST 
I  city  should  be  Washing- 
k  ton  D.  C.  -  -  -  and  the 
I  FIRST  Station  WINX. 

I  Because  WINX  is 
f^'  FIRST  with  local  adver- 
tisers because  it  GIVES 
:.S0  MUCH  FOR  SO 
i  LITTLE. 


WINX 

Washington  1,  D.  C. 

Represented  Nationally  by 

FORJOE  &  COMPANY 

1 


1^^^^^^^^^^  ^^^^ 
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Our  Respects  to 

{Continued  from  page  46) 

of  the  Happy  Wonder  Bakers. 

At  BBDO,  he  worked  closely 
with  Chester  Bowles  and  when 
Benton  &  Bowles  was  organized 
in  1929  Woody  left  BBDO  to  be- 
come the  first  employe  of  the  new 
agency,  a  connection  which  the 
depression  brought  to  an  abrupt 
termination.  Woody's  versatility 
brought  him  to  a  variety  of  oc- 
cupations from  deck-hand  on  a 
freighter  to  a  customer's  man  for 
a  Palm  Beach  brokerage  house, 
from  which  he  returned  to  New 
York  to  a  position  in  the  advertis- 
ing department  of  the  Wall  Street 
firm  of  Penner  &  Beane. 

Joined  F&P 

In  1934,  "appropriately  enough, 
on  Labor  Day,"  Woody  says  he 
joined  the  New  York  sales  staff  of 
Free  &  Peters.  Woody  served  as 
manager  of  the  F&P  offices  in 
Atlanta  and  Detroit.  Then  in  1939, 
he  was  made  sales  manager  of 
the  eastern  division,  and  in  1941 
was  elected  a  vice-president  of 
the  company.  In  April  1944,  he 
was  also  elected  a  director,  a  move 
that  is  indicative  of  his  standing 
with  the  firm,  as  at  the  time,  he 
had  been  on  leave  with  the  Navy 
for  almost  two  years. 

Commissioned  a  full  lieutenant 
and  assigned  to  the  anti-submarine 
warfare  branch  of  the  Navy,  Lt. 
Woodward  spent  several  months 
at  the  Submarine  Chaser  Train- 
ing Center  at  Miami  and  at  Key 
West's  Sound  School,  following 
which  he  was  given  command  of  a 
new  PC  boat,  a  173-foot  submarine 
chaser.  For  most  of  the  next  year 
he  was  on  convoy  duty  in  the  At- 
lantic and  Caribbean. 

Taciturn  about  his  experiences, 
Woody  will,  under  proper  urging, 
admit  that  with  the  assistance  of 
the  specially  built  Scott  receiver 
with  which  his  ship  is  equipped 
he  has  made  a  careful  study  of 
the  programs  and  signal  strength 
of  the  broadcasting  stations  of  the 
Atlantic  Coast,  particularly  those 
represented  by  Free  &  Peters. 

It  seems  that  radio,  as  well  as 
salt  water,  gets  into  one's  blood 
stream. 


Radar  Men  Honored 

WESTINGHOUSE  Electric  &  Mfg. 
Co.,  Baltimore,  has  awarded  the 
company's  highest  honor,  the  Or- 
der of  Merit,  to  two  men  from 
the  radio  division.  Frank  E.  Tighe, 
superintendent  of  the  Lansdowne, 
Md.  plant,  was  cited  "for  his  abil- 
ity as  a  supervisor,  and  his  pro- 
ficiency in  organizing  a  new  and 
large  plant,  developing  its  person- 
nel to  the  high  standards  necessary 
for  the  manufacture  of  radar  ap- 
paratus for  the  Signal  Corps".  For- 
rest S.  Mabry,  section  engineer, 
received  the  award  for  "his  re- 
sourcefulness in  bringing  to  satis- 
factory solution  many  unusual  de- 
sign problems,  especially  in  the 
field  of  airborne  and  shipborne 
radar.  .  .  ." 


NOTES 


KEN  PARKE,  member  of  the  sales 
stafE  at  WIL  St.  Louis,  has  been 
named  commercial  manager.  Mel 
Kampe,  assistant  program  director  at 
WIL.  has  been  promoted  to  program 
director.  He  has  been  with  the  station 
eight  years  as  announcer,  continuity 
writer  and  assistant  program  director. 

DR.  E.  F.  W.  Alexandersou,  con- 
sulting engineer  for  GE,  has  been 
awarded  the  Cedergren  gold  medal 
by  the  Royal  Technical  U..  Stockholm, 
in  recognition  of  his  prominence  as  an 
author  in  electro  technics.  The  award 
is  made  only  once  every  five  years. 

MA.J.  .TOHX  THORWALD,  former 
manager  of  WRR  Dallas,  will  go  on 
inactive  status  at  his  own  request  about 
Oct.  1,  after  three  years  of  Army  serv- 
ice. He  has  been  assigned  to  the  Spe- 
cial Service  Division,  Army  Air  Forces, 
and  has  headquartered  at  the  Central 
Flying  Training  Command,  Randolph 
Field,  Tex.  He  has  not  announced  fu- 
ture plans. 

FRANK  SAMUELS,  sales  manager  of 
K60  San  Francisco,  is  the  father  of 
a  boy. 


AIR-O-MAGIC  SHOES 
USES  VIDEO,  SPOTS 

PRELIMINARY  to  its  first  radio 
promotion  for  Air-O-Magic  Shoes 
for  men  [Broadcasting,  June  26], 
Marion  Shoe  Division,  Daly  Bros. 
Shoe  Co.,  Boston,  on  Aug.  30  pre- 
sented on  WABD  New  York,  the 
DuMont  television  station,  a  visual 
quiz  produced  by  Norman  D.  Wat- 
ers, assisted  by  the  Television 
Workshop. 

Program  was  to  have  Dr.  Sig- 
mund  Spaeth  as  m.c,  with  partici- 
pants including  Jessica  Dragon- 
ette,  singer;  Elizabeth  Janeway, 
author;  Walter  D.  Teague,  indus- 
trial designer,  and  Jerome  S.  Mey- 
er, author  of  books  on  home  enter- 
tainment. 

Spot  radio  schedule  gets  under 
way  Sept.  10  with  a  transcribed  five-' 
minute  program  The  Magic  Answer 
Box.  starring  Mr.  Meyer  and  Len 
Sterling.  Discs,  cut  by  Muzak 
Transcriptions,  will  be  aired  on  a 
weekly  basis  on  16  stations  in  se- 
lected markets— WAGA  WCBM 
WORL  WIND  WJW  WXYZ  KGKO 
WISH  KMPG  WPAT  WDAS 
WWSW  WRAV  KXOK  KJR 
WINX.  Agency  is  Norman  W.  Wat- 
ers &  Associates. 


Armand  List 

ARMAND  Co.,  Des  Moines,  (cos- 
metics), Aug.  23  started  sponsor- 
ship of  four  to  five  chain  break  an- 
nouncements weekly  on  the  follow- 
inT  stations:  KSL  Salt  Lake  City; 
KGW  Portland;  KGA  Spokane; 
KHQ  Spokane;  KPO.  San  Fran- 
cisco; KJBS  San  Francisco;  KOA 
Denver;  KIRO  Seattle;  KGHL 
Billings,  Mont.  Agency  is  Ivan 
Hill  Co.,  Chicago. 


Carl  Nissen 

CARL  NISSEN,  56,  one  time  com- 
mercial manager  of  KNX  Holly- 
wood, died  Aug.  24  at  his  home  in 
Berkeley,  Cal.  Surviving  are  his 
widow  and  three  daughters. 


Pat  Smith  Named 
Manager  of  WINX 

Heller  Is  Placed  in  Charge 
Of  Developmental  Activity 

APPOINTMENT  of  John  Patrick 
Smith,  assistant  general  manager 
of  WCPO  Cincinnati,  which  orig- 
inated the  "news  and  music" 
formula  for  independent  stations, 
as  general  manager  of  WINX 
Washington,  was  announced  last 
week  by  Eugene  Meyer,  president 
and  publisheer  of  the  Washington 
Post,  licensee  of  the  station. 

Mr.  Smith,  who  will  assume  his 
duties  about  mid-September,  suc- 
ceeds Lawrence  Heller,  founder  of 
WINX,  who  sold  the  station  to  Mr. 
Meyer  last  month  for  a  record 
$500,000  figure  for  a  local  inde- 
pendent outlet.  Mr.  Heller  will 
take  charge  of  station  develop- 
mental activity. 

Worked  Under  Waiters 

A  veteran  of  18  years  with  the 
Scripps-Howard  organization,  32- 
year-old  Mr.  Smith  joined  the  or- 
ganization as  an  office  boy  in  New 
York.  He  formerly  was  secretary 
to  Karl  A.  Bickel,  as  president  of 
Scripps-Howard  Radio,  and  joined 
WCPO  in  1937  as  a  salesman.  He 
was  named  commercial  manager  in 
1940  and  afterward  became  assist- 
ant general  manager  under  Morti- 
mer C.  Watters,  general  manager 
of  the  station  and  vice-president 
and  general  manager  of  Scripps- 
Howard  Radio  Inc. 

William  Gold,  former  news  edi- 
tor of  WCPO,  has  been  appointed 
to  that  post  at  WINX.  A  graduate 
of  the  Ohio  State  U.  School  of 
Journalism,  Mr.  Gold  was  pre- 
viously affiliated  with  the  Cox 
papers  in  Springfield  and  Dayton 
and  the  Scripps-Howard  papers  in 
Columbus  and  Cincinnati. 

Wayne  Coy,  former  assistant  to 
the  president  and  now  assistant  to 
Publisher  Meyer,  was  a  visitor  in 
Cincinnati  recently  to  observe  the 
operation  of  WCPO,  presumably 
with  a  view  toward  making  WINX 
the  WCPO  of  Washington.  He  met 
with  Messrs.  Watters  and  Smith. 
It  is  believed  recent  personnel 
difficulties  at  WINX,  which  re- 
sulted in  the  dismissal  of  two  staff 
announcers,  who  had  engaged  in 
an  altercation  while  the  station 
was  on  the  air  [Broadcasting, 
Aug.  28],  may  have  motivated  the 
decision  for  a  prompt  change  in 
management.  Mr.  Heller  was 
under  contract  for  a  year  as 
manager. 


Bender  Joins  F&P 

CHARLES  ROBERT  BENDER  on 
Sept.  5  joins  Free  &  Peters,  station 
representative,  as  account  execu- 
tive. With  considerable  experience 
in  advertising  and  newspaper  work, 
Mr.  Bender  for  the  past  six  years 
has  been  associated  with  Playbill, 
theatre  program  publication.  He 
will  be  located  in  the  New  York 
office. 
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A  NEW  STATION 

And  a  New  Opportunity'to  Sell  Canada's  Richest  Market 

August  28th  inaugurated  a  new  deal  for  radio  listeners  in  the  Toronto  area.  On 
that  day  CKEY  began  operating  on  an  entirely  new  type  of  program  schedule,  con- 
ceived after  24  months  of  intensive  research  in  both  United  States  and  Canada. 
Everything  is  new  from  mikes  to  management,  with  a  capable  staff  that  is  second 
to  none  in  Canada. 

Operating  on  a  frequency  of  580  kc's  (Toronto's  top  frequency)  CKEY's  1  000  watts, 
(soon  to  be  5000)  transmits  a  strong  signal  24  nours  a  day  to  over  2,000,000*  radio 
listeners  in  the  richest  market  in  Canada. 

Present  bookings  indicate  the  enthusiasm  with  which  advertisers  are  responding  to 
CKEY's  program  plans  but  there  are  still  a  few  choice  opportunities.  For  full  details 
contact  National  Broadcast  Sales,  Toronto  or  Montreal.  Weed  &  Co.  New  York  & 
Chicago. 


*  Estimate  based  on  survey  methods  as  adopt' 
ed  by  the  Bureau  of  Broadcast  Measurement* 


THIS  IS  CKEY'S  GUARANTEE  TO  THE  ADVERTISER: 

Every  quarter  hour  period  will  be  14:40  seconds  in  length. 
No  spot  announcements  will  be  allowed  between  programs. 
Chain  breaks  or  flash  announcements  only  will  be  per- 
mitted between  programs. 

Special  programs  under  the  direction  of  their  exclusive 
master  of  ceremonies  will  afford  a  vehicle  for  a  maximum 
of  three  spot  announcements  per  quarter  hour. 
Each  special  feature  will  have  its  own  master  of  ceremonies. 
This  M.C.  will  not  be  heard  on  any  other  program  on 
CKEY  or  any  other  radio  station  while  in  the  employ 
of  CKEY. 


/.  K.  Cooke,  President  and  Gen.  Mgr. 


■ 


TORONTO 
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\  SALT  LAKE 
1  MARKET 


Y 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio    listening  market. 


National  Representative 
JOHN  BLAIR  &  00. 
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BEWND 


ROXALD  V.  COCHRAX,  formerly 
Avith  the  Iowa  Network,  KWK  ^t. 
Louis  and  more  recently  with  the 
Dept.  of  Justice  in  Washington,  and 
Ray  Cole,  formerly  with  KWK  and 
the  Salt  Lake  City  and  New  York  bu- 
reaus of  U.P.,  have  joined  the  pub- 
licity staff  of  the  Washington  (D.  C.) 
office  of  the  Republican  National  Com- 
mittee. In  charge  of  the  Washington 
office  radio  and  publicity  staff  is  Lee 
Chesley.  f(u-mer  news  editor  of  KWK. 

ALLAN  H.  KALMUS  and  Jane  Caro- 
lyn Waring,  both  writers  in  NBC's 
press  department,  are  to  be  married 
Sept.  9. 

JULIAN  A.  FLINT,  former  program- 
production  manager  of  WAGA  At- 
lanta, has  .ioined  WSGN  Birmingham, 
as  trafBc  manager  and  national  sales 
manager.  New  members  of  the  WSGN 
announcing  staff  include  Shirley  Can- 
tor, former  relief  announcer ;  .Jack 
Davis,  former  manager  of  W.JHL 
Johnson  City :  Otis  Henley,  former 
newscaster  of  WJRD  Tuscaloosa.  Ala., 
and  commentator  of  WCBI  Columbus, 
Miss. 

WILLIAM  SHADEL,  CBS  corre- 
spondent attached  to  London  headquar- 
ters, has  returned  to  this  country.  He 
has  been  covering  the  advance  of  the 
Allies  in  France.  Future  assignment 
has  not  been  announced. 

FLEETWOOD  LAAYTON.  former 
commentator  and  war  correspondent, 
is  in  the  South  Pacific  recording  news 
and  making  on-the-spot  observations 
with  a  soundscriber  which  he  carries 
with  him  on  behalf  of  NBC.  He  is 
doing  his  work  under  the  auspices  of 
the  Army  and  Navy. 

KEN  NELSON  has  returned  to 
WJJD  Chicago  as  head  of  the  musical 
department,  suceeding  Leland  Gillette, 
who  has  joined  Capitol  Record  Record- 
ing Company,  Hollywood.  Mr.  Nelson 
has  received  a  medical  discharge  from 
the  army. 

CARL  ZIEGLER,  released  from  the 
Army  and  formerly  with  KGGF  Cof- 
feyville,  Kan.,  has  joined  KFOR  Lin- 
coln, Neb.,  as  newscaster.  Bob  Sin- 
clair, also  released  from  the  Army,  is 
neAV  continuity  writer  for  KFOR. 
Patricia  Maryot,  graduate  of  Leland 
Power's  Theater  &  Radio  School.  Bos- 
ton, is  now  with  KFOR's  continuity 
department. 

BOB  BINGETAM.  former  program  di- 
rector at  WSLB  Ogdensburg,  N.  Y., 
has  joined  WFBL  Syracuse,  where  he 
is  in  charge  of  commercial  program- 
ming. 

CRAIG  C.  LEE.  released  by  the  Navy 
after  service  in  the  South  Pacific  and 
formerly  of  KXO  El  Centro,  Cal..  has 
joined  the  announcing  staff  of  KYUM 
Yuma,  Ariz. 

GEORGE  BARKLEY,  announcer- 
commentator  of  KFI  Los  Angeles,  and 
Patricia  Hill  of  Pasadena,  Cal.,  were 
married  Aug.  24. 

JOE  GOTTLIEB,  production  mana- 
ger of  AVCAU  Philadelphia,  leaves  the 
station  this  month  to  join  the  produc- 
tion staff  of  AVMCA  New  York. 

PETE  ARNELL,  formerly  of  AVPEN 
Philadelphia,  has  joined  AVAAT 
Newark. 

TIM  LIEBERT,  CBS  West  Coast 
newscaster  and  announcer,  has  been 
accredited  as  a  CBS  war  correspondent 
in  the  Pacific  area  and  will  work  with 
Webley  Edwards  from  Pearl  Harbor, 
broadcasting  on  World  News.  He  re- 
places Curtis  Butler,  now  in  the  Army. 

HAROLD  STUBBS,  announcer  of 
CJBC  Toronto,  has  resigned  to  free- 
lance. 

PHIL  KITLEY  has  joined  CBR  Van- 
couver as  school  broadcasts  chief. 


THE  ABC  of  New  York  radio  was  expounded  by  Arthur  Hull  Hayes  (cen- 
ter), WABC  general  manager,  to  this  group  of  Westerners.  (1  to  r)  Clif- 
ton Tolboe,  KOVO  Provo,  Utah;  Richard  F.  Connor,  Associated  Broad- 
casting Co.,  (formerly  of  Los  Angeles);  Mr.  Hayes;  R.  W.  Brazeal, 
KFPY  Spokane;  Arch  Madsen,  KSL  Salt  Lake  City 


W.  ^Y.  BLAIR,  night  traffic  super- 
visor of  the  Blue  Network  central  divi- 
sion, was  to  marry  Elise  Tudor  of  Nor- 
folk, Va.,  September  3  in  Norfolk. 

BERNARD  BERG,  former  script 
writer  at  WTMJ  Mihvaukee,  has 
joined  the  NBC  central  division  con- 
tinuity department. 

BUD  LYNCH,  former  sports  an- 
nouncer of  CKLW  AA^indsor-Detroit.  is 
reported  as  having  been  wounded  in  the 
fighting  in  France  with  the  Canadian 
Army. 

ISABEL  STEAA^ART  has  been  ap- 
15ointed  promotion  manager  of  C.JA"I 
Victoria,  succeeding  Bob  AA'illett  who 
has  joined  CFPR  Prince  Rupert,  as 
production  manager. 

FRAX'K  SEGEE  of  the  news  bureau 
of  the  Canadian  Broadcasting  Corp.. 
Halifax,  has  been  transferred  to  CBC, 
Montreal  to  edit  the  new  CBC  staff 
magazine  to  be  issued  in  October.  Ed- 
die Dix  of  the  CBC  news  bureau. 
Montreal,  replaces  Mr.  Segee  at  Hali- 
fax. 

TED  PEGG,  former  traffic  chief  of 
Canadian  Broadcasting  Corp.,  A'ancou- 
ver,  is  now  in  the  Royal  Canadian 
Corps  of  Signals,  at  Barriefield,  Ont. 

BETTY  LANG,  continuity  writer  of 
CKAA'X  A^ancouver,  recently  was  mar- 
ried to  Dick  Williams,  operator  of 
CJvAYX. 

TED  WEBBE,  program  director, 
AA'PAT  Paterson,  N.  J.,  has  been  ap- 
pointed chairman  of  the  speakers 
committee  of  the  Community  AA'ar 
Chest  drive  in  North  .Jersey,  and  Dave 
Golden,  the  station's  publicity  director, 
has  been  named  chairman  of  the  spe- 
cial events  committee. 


MARCIA  AY  ALTON,  formerly  of  the 
KPO  San  Francisco  press  staff,  has 
joined  KLS  Berkeley  (Cal.)  as  an- 
nouncer. 

NAXCY  HIT)SPETH,  new  to  radio, 
has  joined  the  continuitv  department 
of  AVIXX  Louisville. 

GIL  SAXDERS,  formerly  of  AYFBM 
Indianapolis,  has  joined  AA'KZO  Kala- 
mazoo as  announcer.  Francs  Badley 
is  a  new  AVKZO  continuity  writer.  . 

JOHXXY  LYXX  has  joined  WSPD 
Toledo  as  announcer. 

DALORIS  XIHART  is  a  new  mem- 
ber of  the  continuity  staff  of  KBIZ 
Ottumwa,  la. 

PAUL  CLARK.  previously  with 
AA'AJLL  Evansville,  Ind..  FAI  station, 
and  KARK  Little  Rock.  Ark.,  is  now 
announcing  at  AA^HAS  Louisville. 

EDAVARD  EGEX,  for  the  past  three 
yeai's  associated  with  Reptil/lic  and 
Gazette.  Phoenix  (Ariz.)  newspapers, 
has  bes'u  named  Blue  Hollywood  sales 
promotion  manager.  Elmer  Pederson, 
who  has  been  dividing  his  time  be- 
tween that  post  and  sales  dei)artment, 
assumes  duties  as  contact  man  with 
network  clients.  Clara  Groves  of  the 
XBC  Hollywood  sound  department  has 
joined  the  Blue  Hollywood  continuity 
staff. 

HEXRY  AVEAVER.  former  Blue  Hol- 
lywood announcer  now  with  the  Ma- 
rines, has  been  aiipoint^'d  Marine 
Corps  combat  correspondent  and  ele- 
vated to  sergeant. 

FRAXK  AXDERSOX.  pianist-vocal- 
ist, has  joined  KLX  Oakland,  Cal.,  as 
announcer. 


THEY  LOOKED  UP  (top  photo),  all  except  six-foot-six  John  T.  Hopkins 
III,  WJAX  Jacksonville,  when  the  photographer  called  "birdie".  (1  to  r) 
Jack  Draughon,  WSIX  Nashville;  Lee  B.  Wailes,  Westinghouse  Radio 
Stations,  Philadelphia;  Beth  Black,  Joseph  Katz  Co.,  New  York;  Mr. 
Hopkins;  Gene  O'Fallon,  KFEL  Denver.  A  Nor'wester  blew  up  figura- 
tively with  the  invasion  of  this  troupe  (1  to  r)  :  Arthur  Bright,  KFPY 
Spokane;  Lt.  Col.  J.  Elroy  McCaw,  Army  Air  Forces  Communications 
officer  and  in  civil  life  owner  of  KELA  Centralia,  Wash.;  Harry  R. 
Spence,  KXRO  Aberdeen;  Tom  Olsen,  KGY  Olympia;  Milton  Fritsch 
KFPY  Spokane;  Maj.  Louis  Wasmer,  AAF  Communications,  owner  of 
KHQ-KGA  Spokane. 

BROADCASTING    •    Broadcast  Advertising 


ACCURACY 


IS 


BUSINESS 


IX  WAR  IX  PEACE 


VICTORY  ANGLES 

X  -  Ray  Exactness,  Essential  to 
CRECO'S  Crystals-for-War  Out- 
put, Determines  Precision  An- 
gles, to  the  Smallest  Fraction,  for 
Accurate  Orientation. 


.-m 
mmmm 


'Vital  Instruments  of  Victory 


our  WARTIME  COMMISSION 


demand  EXTREME  EXACTNESS 


PEACETIME  PERFORMANCE. 


NO.   1  ASSIGNMENT 


you  are  ready  to  plan  for  peace 


a 


Write,  Wire  or  Call 


COMMERCIAL  RADIO   EQUIPMEIT  COMPAM 


Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


EVERETT  L.  DILLARD,  General  Manager 
Porter  BIdg. 
KANSAS  CITY,  MO. 


Crossroads-of-the-World 

HOLLYWOOD,  CAL. 


"BE  SURE  OF  TOMORROW  .  .  .  BUY  WAR  BONDS  TODAY" 
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WORSE  THAN  Selective  Service  was  the  plaintive  wail  of  this  group 
waiting  registration  turn  at  the  Palmer  House.  (1  to  r)  George  Lasker 
WORL  Boston,  Ashley  Robinson  WORL,  R.  J.  Laubengayer  KSAL  Salina, 
George  Boiling,  John  Blair  &  Co.  New  York,  Lindsay  Spight,  John  Blair 
&  Co.  San  Francisco,  Hugh  Feltis,  KFAB  Lincoln,  Fritz  Synder,  Blow 
Co.,  New  York,  R.  E.  Bausman  WISH  Indianapolis. 


I  RAT  BAKER,  program  director  of 
i]  WITH  Baltimore,  is  the  father  of  a 
f  Iboy. 

JAMES  T.  MAHONET,  formerly  of 
XBC  New  York  and  more  recently 
with  the  OWI,  has  joined  WITH  Balti- 
■|"    more  as  production  manager. 

I;    JOHN    HALLOBAN,    formerly  at 
'€    WBAL  Baltimore,  has  joined  the  an- 
nouncing  staff  of  WITH  Baltimore. 

I  BUSS  HODGES,  sportscaster  at 
I;  WOL,  Washington  Mutual  outlet,  has 
•5;'  been  named  sportscaster  for  the  entire 
I  Mutual  network  with  the  special  as- 
':][  signment  of  covering  leading  college 
'  games  during  the  coming  football  sea- 
,,!;  son. 

i  BILL  HUMBERT,  formerly  of  the 
iv  WSAP  Portsmouth,  Va.  announcing 
ii.  staff,  has  been  named  program  director 
I'  of  the  station,  succeeding  John  G.  Mau- 
ff  pin.  New  members  of  the  WSAP  an- 
nouncing staff  are  Tommy  Searls,  and 
Ja-ek  Quigley. 

ALBERT  GROBE,  chief  announcer 
at  WQXB  New  York,  has  completed 
commentary  on  a  film  for  the  Provi- 
sional French  Government  in  America. 

I  MARTIN  AGBONSKY  Blue  Network 
^'  news  commieBtator  is  the  father  of  a 
jf;  girl. 


t 


NICK  DRAKELICH  has  joined  KMJ 
Fresno,  Cal.,  as  announcer.  Mrs.  Sibyl 
Silverthorn,  formerly  of  KFI-KECA 
Los  Angeles,  has  assumed  station  con- 
tinuity and  traf&e  duties. 


WILLIAM  L.  WEISSEL,  released 
from  the  Army  and  previously  asso- 
ciated with  W.  Colston  Leigh,  concert 
booking  bureau,  has  been  appointed 
night  supervisor  of  WQXR  New  York. 


DON  YEAGER  has  joined  the  an-  j 
nouncing  staff  of  WSAZ  Huntington, 
W.  Va. 

<LT.  GORDON  BURWASH,  Royal 
Canadian  Navy  radio  liaison  officer, 
after  action  on  the  Canadian  destroyer 
tiioux  at  Le  Havre  and  off  Brest, 
France,  is  returning  to  Canada  to  a 
take  part  in  British  American  Oil  Co.'s 
Fighting  Islavy,  Canadian  network 
program. 

BILL  EDWARDS,  former  announcer 
of  WLW  Cincinnati,  has  joined  KMTR 
Hollywood. 

HERBERT  J.  ANTOINE,  junior  an- 
nouncer at  NBC,  has  been  promoted  to 
senior  announcer. 

HAL  MOON,  formerly  with  KQW  San 
Francisco  as  news  analyst  and  com-  fJ 
mentator,  is  now  program  director  of  I 
KFMB  San  Diego.  | 

MURRAY   FISHER   has    joined  | 
WCHS   Charleston,  W.  Va.,  as  an- 
nouncer. 

BALDWIN  SULLIVAN,  for  past  two 
years  Los  Angeles  bureau  manager  of 
International  News  Photos,  has  joined 
NBC  Hollywood  publicity  department  i 
as  photo  editor.  He  succeeds  Leslie  \ 
Raddatz,  who  has  assumed  duties  as  , 
news  editor. 

A.  R.  STOVER  is  a  new  addition  to 
the  announcing  and  production  staff 
of  WHBY  Appleton,  Wis. 

PFC.  WALTER  E.  SICKLES,  former 
program  director  at  WWSW  Wheel- 
ing, W.  Va.,  now  an  assistant  to  the 
Chaplain  at  the  117th  General  Hos- 
pital in  England,  is  working  with  the  : 
psycho-neurotic  patients  from  the  front.  1 

JACQUELINE  WILSON,  new  to  ra-  \ 
dio,  has  joined  KFRC  San  Francisco 
as  publicity  director. 


Magazine  Resumes 

PROGRESSIVE  Farmer,  Birming- 
ham, is  resuming  its  regular  fall 
and  winter  radio  promotion  of  The 
Progressive  Farmer  magazine  on  a 
schedule  which  is  expected  to  be 
similar  to  last  year's,  when  14 
Southern  outlets  vsrere  used.  Pub- 
lisher will  continue  to  sponsor  Pro- 
gressive Farmerettes,  a  quarter- 
hour  musical  disc  featuring  two  girl 
singers  and  announcer,  and  aired 
six-times  weekly.  Sponsor  remained 
on  four  stations  during  the  sum- 
mer to  protect  time.  Agency  hand- 
ling the  account  is  Albert  Sidney 
Noble,  New  York. 


WENT  Appointments 

GEORGE  BISSELL,  president  of 
Sacandaga  Broadcasting  Co.,  licen- 
see of  WENT  Gloversville,  N.  Y., 
has  assumed  general  manager- 
ship of  the  outlet,  it  was  reported 
last  week.  New  appointments  in- 
clude Art  McCracken,  sales  man- 
ager, to  assistant  manager;  Bill 
Carpenter,  formerly  with  WNBZ 
Saranac  Lake,  N.  Y.,  as  program 
director ;  Bob  Mooney  as  announcer 
and  production  supervisor.  Bob 
Robinson,  new  to  radio,  has  been 
added  to  the  WENT  engineering 
staff. 


W6XAO  Damaged 

AFTER  an  alleged  attempt  to  chop 
down  five  doors  of  W6XA0,  tele- 
vision station  owned  and  operatec 
by  Don  Lee  Broadcasting  System, 
Hollywood,  with  fire  ax  and  a  heavj'  i 
timber,  Alfred  Corte,  designing  en-  | 
gineer  of  Lockheed  Aircraft  Corp., 
Burbank,  Cal.,  was  taken  into  cus- 
tody on  Aug.  23  and  booked  on  i| 
suspicion  of  burglary.  I 


—  /i^d  O fiend 


•  when  they  listen  to  the  A's  and 
Phillies  Home  Games-it's  over  WIBG!  Q 

•  When  they  listen  to  Collegiate,  and 
Professional  Football-it's  over  WIBGI 

•  When  they  listen  to  Sport  News  — 
World  News  — Local  News— it's 
over  WIBGI  § 

•  When  they  listen  to  Doug  Arthur's 
Danceland— it's  over  WIBG! 

§11^  They  listen  to  WIBG 
—  and  they  buy! 


Philadelphia's 


10,000  WATTS 


Most  Powerful  Independent 


990  KILOCYCLES 


Page  52    •    September  4,  1944 


BROADCASTING    •    Broadcast  Advertising 


and  either  sex:  . .      ;  -  ■ 


.np.    As  summer  tenont  of  this  time  period, 

^^f^^,„:"e. ...... .o-^=p=--- 


5:15-5:30 

CHICK_CARTER. 

Nick,  he  has 
which  would 


..Boy-detective 
already  won  r« 
delight  many  a 


protege  of  the  immortal 
3tings-as  a  sustainer- 
network  advertiser. 


"'°tx    Veteran  straight-shooters  exploits  return  to 


movie  favorite,  he  soared 
^y...Newspapera.dma.e 

*       5  to  6  Two  of  these 
There  ,s  how  M..ual  keep,  .he  «*'  ears  ope.  W  ^  ^ 


RALPH  H.  SINCLAIR,  copy  director, 
and  Wilson  J.  Main,  director  of  re- 
search. Ruthraiiff  &  Ryan.  Xew  Tork, 
have  been  elected  vice-presidents. 

D.  PETER  BOWLES,  released  by  the 
Army  Air  Forces  and  formerly  with 
William  EsTv  Co..  has  lieen  added 
to  the  radio  dciiartnu'iit  of  Dohertv. 
Clifford  Shenlield.  New  York,  as 
commercial  writer.  E.  Blaney  Harris, 
formerly  of  Pedlar.  Ryan  &  Lusk.  Xew 
York,  has  also  been  added  to  the  staff 
of  DC&S. 

ROBERT  KrHX.  formerly  of  Ruth- 
rauff  &:  Ryan.  Hollywood,  has  been 
named  head  of  the  commercial  coijy 
department  of  the  Hollywood  ofiBee  of 
Compton  Adv..  Xew  York. 


.1.  W.  MILLARD,  director  of  the  War 
Food  Administration's  office  of  mate- 
rials and  facilities,  resigned  Sept.  1  to 
form  his  own  advertising  agenc.v  in 
Xew  York. 

JOHX  HIRAM  McKEE.  program  pro- 
ducer in  the  advertising  agency  field, 
has  joined  the  radio  department  of 
Warwick  &  Legler,  New  York,  as  pro- 
ducer. 

H.  DUDLEY  KELLOGG,  released 
from  the  Army,  has  .ioined  the  copy- 
writing  staff  of  Fray  &  Rogers.  Phila- 
delphia. 

.lOE  KAPLAN  has  returned  to  Sterl- 
ing Adv..  New  York,  as  account  execu- 
tive, after  several  years  in  the  U.  S. 
Maritime  Service. 

ROBERT  LEARY.  formerly  with 
Young  &  Rubicam.  New  York,  and 
Ann  !Murphy.  formerly  with  Pedlar. 
Ryan  &  Lusk.  New  York,  have  joined 
the  copywriting  staff  of  Doherty,  Clif- 
ford &  Shenlield.  New  York. 


RADIO  UNLIMITED  in  this  group.  (1  to  r)  Larry  Keller,  UP  New  York, 
John  Norton,  Blue  New  York,  Murray  Carpenter,  Compton  Advertising, 
New  York,  C.  T.  (Swannee)  Hagman,  WTCN  St.  Paul,  Frank  Kemp, 
Compton,  New  York,  F.  E.  Fitzsimonds,  KFYR  Bismark,  Creighton 
Gatchell,  WGAN  Portland,  Me.,  caught  in  corridor  by  cameraman. 


CECELIA  BRODIE.  formerly  of  the 
Chicago  office  of  Edward  Petry  &  Co., 
station  representative,  on  Aug.  30 
joined  L.  W.  Ramsey  Co..  Chicago,  as 
time  buyer,  succeeding  Mercedes  Le- 
det.  who  is  leaving  radio. 

BRUCE  EELLS.  Hollywood  business 
manager  of  Young  &  Rubicam.  cur- 
rentl.v  is  in  New  York  for  two-week 
conference  with  home  office  executives. 
Fran  Van  Hartesfeldt.  New  York 
agenc.v  iJrodueer,  has  been  transferred 
to  Holl.vwood  and  assigned  to  the 
weekly  XBC  MeJodij  Roundup.  Hub- 
bell  Robinson,  agency  vice-president  in 
charge  of  radio,  during  a  West  Coast 
\isit  in  mid-September  will  confer  on 
fall  program  plans  with  Glenhall  Tay- 
lor. West  Coast  radio  director. 

ERNEST  A.  HOLMES,  formerly  with 
Arthur  Kudner  Inc..  and  Kenyon  Re- 
search Corp..  has  been  appointed  di- 
rector of  research-marketing  division 
of  Abbott  Kimball  Co..  serving  agency's 
Chicago  and  Kansas  City  offices. 

CLIXTOX  B.  CLARK,  former  dis- 
l>lay  director  and  store  designer  of  the 
P)Oston  Stcire.  Milwaukee,  has  joined 
W.  L.  Stensgaard  &  Assoc..  Chicago, 
as  account  executive. 

X0R:\IAN  WATSON,  formerly  with 
Ks<iinre.  Chicago,  and  Vogue-Wright. 
Chicago,  has  beeu  appointed  art  di- 
rector of  Jim  Duffy  Co.,  Chicago. 

VICKI  JACQUES  has  been  appointed 
director,  media  and  research,  of  Gold- 
man &  Gross,  Chicago. 

SAM  CARTER.  New  York  writer  of 
•T.  Walter  Thompson  Co..  has  been 
shifted  to  agency's  Hollywood  oflBce 
and  is  assigned  to  CBS  Luj-  Radio 
Theafre.  He  succeeds  Harr.y  Kerr,  now 
in  the  Navy. 

J.  A.  MacTAGGART  has  joined  J.  J. 
Gibbons  Ltd..  Toronto,  as  an  account 
executive.  He  was  previously  with  R. 
C.  Smith  &  Son,  Toronto. 

L.  S.  McMAHON.  account  executive 
of  A.  McKim  Ltd..  Toronto,  has  joined 
the  Royal  Canadian  Navy  and  is  now 
training  at  London.  Out. 

STANLEY  RESOR.  president  of  J. 
Walter  Thompson  Co.,  currently  is 
conferring  with  agency  West  Coast 
executives  on  fall  program  plans. 

SGT.  T.  H.  MOORE  .Jr..  formerly  of 
the  radio  department  of  J.  Walter 
Thompson,  X'ew  York,  has  been  ap- 
pointed program  director  of  all  ai-med 
forces  radio  stations  in  the  Southwest 
Pacific. 

PATSY  MURPHY,  former  continuity 
writer  of  CJBC  Toronto,  has  joined 
the  Toronto  office  of  Young  &  Rubi- 
cam as  head  of  the  commercial  copy 
staff. 

PATSY  KEXT,  former  traffic  man- 
ager for  WDSU  Xew  Orleans,  has 
joined  Mel  Washburn  Radio  Agency. 
New  Orleans,  as  continuity  and  copy 
writer. 


Join  Olian 

NEW  ADDITIONS  to  the  executive 
staff  of  Olian  Adv.  Co.  were  an- 
nounced last  week  by  Irwin  A. 
Olian,  part-o^vner  of  the  agency. 
Joining  the  St.  Louis  office  are 
Harold  A.  Thomas,  former  man- 
ager of  packaged  products  for  the 
Shell  Oil  Co.;  Jean  Sacks,  former 
fashion  advertising  manager  of  the 
Famous  Barr  Co.,  St.  Louis,  and 
Betty  Smith,  former  advertising 
manager  of  Jaccard's,  St.  Louis. 
Added  to  the  Chicago  office  is  Janet 
Jenkins  McCoy,  former  fashion  nar- 
rator, "Nancy  Dixon"  on  the  Cluett, 
Peabody  program. 


Fried  Agency  Opens 

ADRIEL  FRIED,  former  general 
manager  of  KLX  Oakland,  Cal.,  has 
organized  his  own  advertising  agen- 
cy, located  at  201  Easton  Bldg., 
Oakland.  Former  agency  and  news- 
paper man,  Mr.  Fried  has  been  in 
advertising  work  since  1931,  fol- 
lowing graduation  from  the  U.  of 
San  Francisco,  where  he  majored 
in  journalism.  Starting  in  1935  he 
devoted  fulltime  to  radio  sales  and 
production,  working  at  a  number 
of  California  stations. 


New  GE  Plant 

PURCHASE  of  155  acres  near 
Syracuse,  N.  Y.,  for  the  erection 
of  a  new  plant  to  serve  as  head- 
quarters for  the  Electronics  Dept. 
of  General  Electric  Co.,  was  an- 
nounced by  Gerard  Swope,  GE  pres- 
ident, at  a  dinner  of  the  Syracuse 
Chamber  of  Commerce,  Aug.  24. 


Rspresenled  Nationally  by  HEADLEY-REED  CO. 


Out  here  In  the  Red  River  Valley,  we're  accustomed 
to  leading  the  nation.  So  It's  pretty  satisfactory  to 
know  that,  for  the  first  quarter  of  1944,  North 
Dakota  again  was  tops  In  percentages  of  business  In- 
crease for  the  U.  S.-up  32.5%  from  1943! 

North  Dakota  jeads  the  nation -WD  AY  leads  North 
Dakota!  So  strong  Is  this  leadership  that  thousands 
upon  thousands  of  North  Dakota  families  virtually 
never  tune  to  any  other  station.  And  that's  a  fact 
that  we  can  prove  to  you.  If  you'll  let  us!  How  about 
asking  us— or  Free  &•  Peters— right  now? 


WDAY 

FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 
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PROGRAM  FAIR 


RE-UNITE  US,  PLEASE  -Through  broadcast  appeals,  this  program 
.    actually  locates  missing  friends,  relatives,  loved  ones  of  service- 
1^  men.  "Brings  untold  happiness"  .  .  .  "tremendous  service"  .  .  . 
"a  godsend",  say  officials.  Considered  New  York's  most  out- 
standing radio  service.  2 :03  to  3 :00  p.m.  Sundays. 

VERY  TRULY  YOURS— Norman  Jay,  popular  commentator,  whose 
pertinent  broadcast  letters  to  world  personalities  bring  critical 
events  into  sharp  focus.  A  highly  significant  news  show! 
9:30  to  9:45  p.m.,  Monday,  Wednesday,  Friday. 

GRANGE  HALL— Popular  square  dances,  starring  Ed  Durlacher, 
noted  "caller",  and  the  "Top-Hands".  Western  songs  by  Elton 
Britt.  Listeners  invited  to  dance  at  home!  An  hour's  fun  and 
music  for  entire  family.  9:30  to  10:30  p.m.  Saturdays. 

LABOR  ARBITRATION-Real-life  labor  and  business  disputes  set- 
tled by  Samuel  R.  Zack  and  group  of  prominent  business  men. 
Alive  with  human  interest  since  jobs  and  careers  are  affected 
by  the  board's  decisions.  9:03  to  10:00  p.m.  Sundays. 

THE  CALLAHANS— New  comedy  riot !  Zany  radio  boarding  house 
with  daffiest  gang  of  ex-vaudevillians  ever  gathered  under  a 
mortgaged  roof.  Clever  story  plot,  professional  cast,  good  in- 
cidental music.  9:30  to  10:00  p.m.  "Tuesdays. 

lErS  LISTEN  TO  A  STORY -Welcome  children's  program  based 
on  ageless  story-telling  technique.  Jane  Evans  pinch-hits  for 
busy  parents  by  narrating  famous  juvenile  tales.  No  blood-and- 
thunder!  Recommended  by  the  United  Parents  Associations. 
9:03  to  9:30  a.m.  Sunday  mornings. 

SHOOT  THE  WORKS-Roll  dem  bones!  Jumbo  dice  star  in  the 
year's  most  unusual  quiz  show.  Funny  to  watch,  funnier  to 
hear.  Plenty  of  smart  patter,  questions  and  music.  Complete 
package.  9:03  to  9:30  p.m.  Saturdays. 


^REUNITE  US. PLEASE 


otter  seasons     ,  «,uoc*Vons 


ArOS^*  ^  »  c  office, 


.fid  and 
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METRO-GOLDWTN-MAYER,  New 
York,  early  in  September  began  spon- 
sorship on  WBZ-WBZA  Boston- 
Springfield  of  a  twice-weekly  musical 
program  featuring  Vince  Ladell,  WBZ- 
WBZA  siiiger.  Contract  is  for  52 
weeks.  C.  A.  Briggs  Co.,  Boston  (cough 
drops),  on  Sept.  12  starts  sponsorship 
for  26  weeks  of  Geoffrey  Harwood,  com- 
mentator, on  a  thrice-weekly  10-minute 
news  program.  C.  P.  Mueller  &  Co. 
(macaroni)  on  Sept.  4  for  52  weeks 
starts  sponsorship  of  Marvin  Behrens, 
commentator,  in  a  thrice-weekly  noon- 
time news  program. 


GENERAL  FOODS  CORP.,  New 
York,  coincident  with  shift  of  The 
Thin  Man  from  NBC  Friday,  8.30-9 
p.m.  to  CBS  Friday,  same  time,  and 
change  in  products  promoted,  will 
transfer  handling  of  the  program  from 
Benton  &  Bowles  Inc.,  New  York,  to 
Young  &  Rubicam  Inc.,  New  York. 
Shifting  from'  Post  Toasties,  GF  will 
promote  Grapenuts  and  Grapenuts 
Flakes  on  the  major  segment  of  the 
network,  with  announcements  for  Max- 
well House  Coffee  handled  by  Benton 
&  Bowles,  west  of  Chicago. 

MAGGI  CO.,  New  York,  is  expanding 
radio  advertising  with  the  addition  of 
participating  announcements  on  the 
Yankee  Kitchen  program  on  14  Yankee 
stations  starting  Sept.  18  for  bouillon 
cubes.  Firm  continues  participations 
on  WOR  New  York  and  WBZA 
Springfield,  Mass.,  for  seasoning  and 
bouillon  cubes.  Agency  is  Needham 
&  Grohmann,  New  York. 


,  - — -  —  - —    \  \  )       Magnified  Illustradoa 
^/////j//^M'  of  A  Bee's  Eye 

IN  A  SSE'S  EYE 

The  power  of  extraordinary  vision  rests  in  a 
bee's  eye  because  of  the  many  combined  seg- 
ments that  make  up  this  wonderful  orb. 

The  ^eeUite  stations,  operating  as  a  group, 
combine  to  make  this  same  principle  work 
in  bringing  efl&cient  broadcasting  coverage  to 
California's  rich  Central  Valley  area  and  West- 
ern Nevada.  No  other  station  or  combination 
of  stations  can  properly  cover  this  area.  ' 

IS 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations,  ^ 
each  the  favorite  in  its  ^ 
community  ...combined* 
on  a  new  basis  for  Na- 
tional  spot  business. 

'Set  McClatcby  ^eeUmt  rate  list- 
ing first  under  California  in 
)  Standard  Rate  and  Data 


1 


Paul  H. 
RAYMER  CO. 
National 
Representative 


McClatcfiy 
Broadcasting 
Company 

Sacramento,  California 


|54CMMf/VrO-KFIK 
VOCKlON-mQ 

nmo-nm 

BAKOISFIUO  '  KERN 


IGE  Names  Grant 

INTERNATIONAL  General  Elec- 
tric Co.,  New  York,  GE  subsidiary, 
has  named  Grant  Adv.,  New  York, 
to  handle  its  entire  1945  advertis- 
ing program  in  Latin  America. 
Grant  already  handles  advertising 
for  GE  companies  in  Argentina, 
Cuba  and  Brazil.  Radio  w\\l  be 
among  media  to  be  used  in  an  ex- 
tensive drive  stressing  fluorescent 
lighting,  and  veering  from  empha- 
sis on  electronics  institutional  copy 
to  straight  selling  of  radio  sets  and 
other  products. 


CHARLES  E.  HIRES  Co.,  Philadel- 
phia (root  beer),  has  started  Heidt 
Time  for  Hires,  Blue  network  program, 
on  C.IBC  Toronto.  Account  was  placed 
by  Sheldon,  Quick  &  McElroy,  New 
York. 

COOK  CLOTHING  Co.,  Toronto 
(overcoats),  on  Sept.  15  started  a 
transcribed  series  with  Gordon  Sin- 
clair as  narrator  of  Canadian  histori- 
cal events,  on  a  number  of  Canadian 
stations.  Account  was  placed  direct. 

F.  W.  FITCH  Co.,  Toronto  (hair 
tonic),  has  started  spot  announcements 
thrice  weekly  on  19  Canadian  sta- 
tions, while  CKEY  Toronto  and  CFCF 
Montreal  will  carry  The  Fitch  Band- 
wagon. Account  was  placed  by  L.  W. 
Ramsay  Adv.,  Davenport. 

YOUNG'S  HATS,  New  York,  starting 
Sept.  6  will  use  radio  for  the  first  time 
with  sponsorship  of  Stan  Lomax, 
WOR  New  York  sportscaster,  thrice 
weekly.  Contract  is  for  52  weeks. 
Agency  is  Neff-Rogow,  N.  Y. 

ILLINOIS  COMMERCIAL  Men's 
Assoc.,  Chicago,  on  Aug.  20  renewed 
Nate  Gross  Toicn  Tattler  for  quarter- 
hour  on  WBBM  Chicago,  Sunday. 
Contract  is  for  52  weeks  and  was 
placed  by  L.  W.  Ramsey  Adv.,  Chicago. 

0-CEDAR  Corp.,  Chicago,  began  spon- 
sorship Aug.  21  for  13  weeks  of  one- 
minute  spot  announcements  and  par- 
ticipation shows  on  approximately  48 
stations  to  advertise  fall  house  cleaning 
schedule.  Company  in  addition  will 
sponsor  spot  announcements  for  4 
weeks  introducing  a  $10,000  contest 
effective  Sept.  18.  Contracts  placed  by 
Aubrey,  Moore  &  Wallace,  Chicago. 

ANDY  LOTSHAW  &  Co.,  Chicago,  on 
Sept.  9  will  begin  sponsorship  for  50 
weeks  of  a  5-minute  news  show,  Sat- 
urday, and  as  of  Aug.  20  renewed 
quarter-hour  John  Harrington  and  the 
News  for  52  weeks  on  WBBM  Chicago, 
Sunday.  Contracts  were  placed  by 
Arthur  Meyerhoff  Adv.,  Chicago. 

GOLDENROD  ICE  CREAM  Co.,  Chi- 
cago, renewed  station  break  announce- 
ments, seven  times  weekly,  on  WBBM 
WMAQ  Chicago  Aug.  20.  Contracts  are 
for  52  weeks,  through  Goodkind,  Joice 
&  Morgan,  Chicago. 

FELTMAN  &  CURME  Shoe  Stores, 
Chicago,  began  sponsorship  Aug.  29  of 
the  quarter-hour  Air  Adventures  of 
Jimmie  Allen,  Mondav  through  Fri- 
day on  WGN  Chicago.  Contract  for  39 
weeks  was  placed  through  Russel  C. 
Comer  Adv.,  Kansas  City,  Mo. 

EUGENE  L.  STRASSER,  formerly 
with  Naz-Dar  Co.,  Chicago,  has  joined 
National  Brands,  Chicago,  as  assistant 
and  art  director  in  the  advertising 
department. 

CANADIAN  SHREDDED  WHEAT 
Co.,  Niagara  Falls.  Ont.  (cereal),  on 
Sept.  IS  starts  Today's  Adventvre, 
five-minute  transcribed  program,  six 
weekly  on  13  Canadian  stations.  Ac- 
count was  placed  by  Cockfield  Brown 
&  Co.,  Toronto. 

INTERNATIONAL  HARVESTER 
Co.  of  Canada,  Hamilton,  Ont.,  has 
appointed  Russell  T.  Kelley  Ltd.,  Ham- 
ilton, as  Canadian  agency. 

CANADIAN  LACO  LAJMPS,  Toronto, 
has  appointed  McCounell  Eastman  & 
Co.,  as  agency. 


REUNION  IN  CHICAGO  reunite 
Nathan  Lord  (right),  WAV: 
Louisville,  and  Harry  Kopf,  NB 
vice-president,  central  division. 


ROBERT  SIMPSON  Co.,  Toron 
(national  department  store),  on  Au 
28  started  Simpson's  Musical  Cloc 
two-hour  early  morning  program,  si 
times  weekly  on  CKEY  Toronto,  ai 
Woman's  World,  ten  minute  news  pr 
gram,  five-times  weekly  on  CFRB  T 
ronto.  In  September  the  company  w 
start  two  other  five-weekly  progran 
Musical  Nightcap,  on  CFRB,  ai 
Sunny  and  Sue,  juvenile  program,  < 
CJBC  Toronto.  Account  was  placed  I 
Harry  E.  Foster  Agencies,  Toronto. 

W.  K.  BUCKLEY  Ltd.,  Toron 
(proprietary),  has  started  twice  dai 
spot  announcements  on  50  Canadii 
stations  as  well  as  6  weekly  10-minu 
programs  on  CKEY  Toronto  and  t\ 
quarter-hour  shows  weekly  on  CFK 
Toronto.  On  Oct.  1  quarter-hour  shoi 
will  be  started  weekly  on  four  mo 
Canadian  stations.  Account  was  plae 
by  Walsh  Ady.  Co.,  Toronto. 

BITUMINOUS  CASUALTY  Co.  D 
venport,  111.,  on  Aug.  20  renewed  f 
52  weeks  quarter-hour  program  W 
Experts  Answer,  Sunday,  on  WBB 
Chicago.  Agency  is  L.  W.  Ramsey  O 
Chicago. 

GASSMAN  BROS.,  Chicago  (depai 
ment  store)  ^  on  Aug.  20  renewed  que 
ter-hour  news  show  featuring  Robe 
F.  Hurleigh,  Sunday,  on  WBBM  CI 
cago.  Contract  is  for  52  weeks  throu 
Newby,  Peron  &  Flitcraft  Chicago. 

CAPITOL  DAIRY  Co.,  Chicago 
Aug.  22  renewed  for  52  weeks  Music 
Clock  quarter-hour  show  heard  Tue 
Thurs.-Sat.  over  WBBM  Chica; 
Agency  is  Kuttner  &  Kuttner,  CI 
cago. 

EDWIN  FUNK,  formerly  with  IS 
tional  Oil  Products  Co.,  Harrison, 
J.,  has  been  named  sales  promotion  a 
advertising  manager  of  Sheffield  Fan 
Co.,  New  York,  spot  radio  advertis' 

HUNT   STROMBERG  Productioi 
Hollywood,    appointed  Ruthrauff 
Ryan  to  handle  its  advertising.  Rac 
is  said  to  be  considered. 


WDRC 


HARTFORD  4  CONNECTICUT 


WDRC 


F  M  S 


ONE  STOP  or  26? 


you 


.We  26  separate  U.ps 
_  the 


;*::;;;C  cove,  .we  en. 
CONNECT   IN   V.  _ 
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What  is  a  Watt? 


For  that  matter  "What  is  50,000  Watts?"  We 
have  50,000  Watts,  which  is  quite  a  lot  of 
Watts  as  Watts  go  in  radio.  Quite  a  few  other 
stations  also  have  50,000  Watts,  but  we  like  to 
think  our  50,000  Watts  are  a  special  kind. 

You  see,  some  Watts,  like  robot  bombs,  are 
"directed"  in  their  flight  and  go  only  in  one 
direction.  On  the  other  hand,  our  Watts  are 
unleashed  freely  and  spread  out  in  every  direc- 
tion, over  a  vast  circular  area.  Besides  deliver- 
ing a  signal  of  utmost  strength  throughout  the 


entire  Philadelphia  area,  WCAU  gives  a  vast 
"plus"  coverage.  Residents  of  Brooklyn  report 
that  they  hear  WCAU  clearly.  Listeners  in 
Maryland  and  Maine  reply  to  WCAU  pre- 
mium offers. 

The  "free  and  unfettered"  nature  of 
WCAU's  50,000  Watts  is  one  of  the  reasons 
why  WCAU  is  Philadelphia's  leading  radio 
station. 


WCAU 


CBS  AFFILIATE 


'ymbrella  Coverage 


99 


50,000  "Free  Watts/'  surging  out  in  a  great  tidal  wave  of  Power  in  all 
Directions  giving  ''Umbrella  Coverage/'  over  a  Clear  National  Channel 

PHILADELPHIA'S    LEADING    RADIO  INSTITUTION 


BROADCASTING    •    Broadcast  A dverlising 


September  4,  1944 


Page  5 


T.  P.  :\IAXXIOX  lias  been  appointed 
'ailvertisiiig  manager  of  the  Skelly  Oil 

Co.  Kansas  City.  Mo. 
j.GROVE  LABS  has  signed  a  26-week 
i;:;Contract  to  sponsor  thrice-weekly  quar- 
',"'ter-hour  newj  program  by  John  Gam- 
.'bling  on  WOR  New  York,  beginning 
-'Sept.  12  in  behalf  of  Grove  Cold  Tab- 
y'lets.  Agency  is  Russell  M.  Seeds  Co., 
..V  Chicago. 

.:;.STAHL-MEYER  IXC.  Xew  York,  is 
^-placing  advertising  for  meat  products 
'.through  Blaker  Adv..  Xew  York,  and 
'.  will  start  twice-weeklv  sponsorship  of 
I  Morgan  Beatty  on  WEAF  Xew  York 
!  ':Oct.  3.  continuing  Pure  Food  Hour  on 
■VWOR  Xew  York.  Distribution  is  lim- 
fi'ited  at  present  to  the  eastern  area. 
^■:M0XIE  CO..  Roxbnry.  Mass..  a  spot 
'tradio  advertiser,  has  appointed  Kelly. 
,  Xason  Inc.  Xew  York,  to  handle  pro- 
,.:.motion  for  Moxie  and  Pureoxia  bever- 

ages.   Radio   campaign   plans  are  in 

formation. 


BAXK  OF  AMERICA,  San  Francisco 
( institutional ) .  on  Sept.  4  starts  spon- 
soring a  thrice-weekly,  five-minute 
transcribed  series,  (jrlaiiiorous  Ycstcr- 
(hii/s  in  Old  California,  on  13  ('alifurnia 
stations.  Based  on  true  epismlt-s  in 
State  histm-y.  prcigram  is  written  V)y 
Louise  E.  Talii'f.    Station  list  includes 

KERX  Kxo  kie:\i  KDoX  kfbk 
KQW  kt:ms  kwg  km.i  kxx 

KMYC  KPRO  KFSD.  Placement  is 
through  Charles  R.  Stuart  Adv.,  San 
Francisco.  ^ 

E.  W.  EDWARDS  Department  Store. 
Syracuse,  starts  its  13th  year  on  the 
air  Sept.  16  with  the  Edwards 
Juvenile  Hour  on  WFBL,  Syracuse. 

PURITY  BAKERY  Corp..  Chicago, 
on  Sept.  11  begins  sponsorship  of  liec- 
ord  Reveille  over  WGX  Chicago, 
Mondav  through  Saturday  7  :4.5-S  a.m. 
(  C WT ) .  Contract  is  for  13  weeks, 
through  Campbell-ilithnn,  Chicago. 


OPPDITPITV  KNOCKS 


Sell  America's  New 
Industrial  Frontier 
With 

WROL 

+  WROt  primary  area  covers  some  of 
world's  greatest  industrial  opera«ot>s- 
TVA,  CEW,  ALCOA. 
J,  WROL  for  14  years  has  been  the  home 
town  station  for  KnoxviUe,  now  mo. 
than    200,000    population.  KnoxvtUe 
continues  first  in  U.  S.  business  activ.^ 
according  to  Sales  Management  and  has 
topped  all  S-M  High  Spot  Gties  for  seven 

consecutive  months. 
J,WROL's  620kc.,  low  frequency  coverage 

,„d  20  hour  daily  schedule  offers  greatest 
opportunity  for  national  advertisers  to 
reach  this  fabulous  market. 


WHiuli  ^^^^^ 

item  m  TEPESSEE 


CANADA'S  AFFINITY  for  Amei'ican  radio  is  depicted  in  this  group. 
(L  to  r)  Joseph  Hershev  McGillvra,  New  York  station  representatives, 
William  F.  Craig,  WLBC  Muncie,  Ind.;  Guy  Herbert,  All-Canada  Radio 
Facilities  Ltd.,  Toronto;  David  Rosenblum,  WISE  Butler,  Pa.;  Arthur 
Evans,  secretary-treasurer,  Canadian  Association  of  Broadcasters. 


THE  LAW  stepped  in  to  NAB  the  peach — or  at  least  that's  what  some 
wag  said  when  this  group  consorted.  Seated  (1  to  r)  Paul  F.  Peter,  NAB 
research  director;  Wilton  E.  Cobb,  general  manager,  WMAZ  Macon 
("Doing  a  Peach  of  a  Job  in  Georgia");  Ben  S.  Fisher,  president.  Federal 
Communications  Commission  Bar  Assn.  Standing  (1  to  r)  Red  (Cross) 
Crowther,  WMAZ;  Ensign  Everett  E.  Revercomb,  USNR,  NAB  auditor 
on  leave;  Walter  Graham,  WMAZ;  Robert  T.  Bartley,  NAB. 


WILBERT  PRODUCTS  Co.,  Xew 
York  ( floor  polish ) ,  will  sponsor  a 
five-weekly  Quarter-hour  program. 
Todd  Williams  Local,  on  WHX  Xew 
York  starting  Oct.  2.  Todd  Williams, 
advertising  and  publicity  manager  of 
Broadcast  Music  Inc.,  X.  Y.  will  con- 
duct human  interest  type  program. 
Duane  Jones  Co.,  N.  Y.  is  agency. 

LOUIS  K.  LIGGETT  Co..  Toronto, 
(chain  drug  stores),  will  start  a  quar- 
ter hour  transcribed  program  Doctors 
Courageous  on  eight  western  Canadian 
stations.  Account  was  placed  by  Ron- 
alds Adv.  Agency,  Toronto. 

H.  AV.  LAY  &  Co.,  Atlanta  (food 
products),  has  placed  its  account  with 
Liller.  Xeal  &  Battle.  Atlanta.  Radio 
is  said  to  be  considered. 

LUCKY  AUTO  Supply  Stores.  Los 
Angeles  ( chain ) .  on  Aug.  28  started 
sponsoring  twice-weekly  quarter-hour 
commentary.  Baiter's  Sports  Book, 
featuring  Sam  Baiter,  on  KECA  Los 
Angeles.  Contract  for  52  weeks  placed 
through  Hillmaii-Shane-Breyer,  Los 
Angeles. 

WESTHEIMER  &  CO..  St.  Louis  ad- 
vertising agency,  made  its  first  experi- 
mental venture  into  television  Sept.  3 
with  the  presentation  of  a  half-hour 
program  in  behalf  of  International 
Shoe  Co.,  St.  Louis,  Winthrop  Shoe 
Division,  on  the  DuMont  station, 
WABD  Xew  York. 


WFBL  Fellowship 

FIRST  award  of  the  WFBL  Syra- 
cuse radio  fellowship  has  been 
made  to  Ralph  R.  Williams  of  At- 
lanta, senior  at  Syracuse  U.  Under 
the  plan,  a  fellowship  is  awarded 
to  the  best  qualified  Syracuse  U. 
senior  as  a  result  of  competition 
during  the  junior  year. 


SIX  more  stations  have  contracted 
for  the  special  AP  radio  wire  through 
Press  Assn.  Thev  are  :  WJE.I  Hagers- 
town.  Md. ;  WALL  Middletown, 
X.  Y. ;  WAYS  Charlotte,  X'.  C. ; 
WGBR  Goldsboro,  X.  C. ;  KVOP 
Plainview.  Tex.;  KSJC  Sioux 
City,  la.  ' 


UP  Radio  Wire 

ADDITIOX  of  25  new  clients  for  the 
I'nited  Press  radio  wire,  bringing  the 
total  to  over  600.  was  reported  last 
week  by  A.  F.  Harrison,  UP  radio  sales 
manager.  X'ew  stations  are :  KOY 
KROY  WXAB  KID  W.IJD  WWDC 
KFAB  WKBB  WFEC  KMLB  WFBR 
WJR  WKPA  WKXY  WIBX  WAKR 
AVMOH  KBWD  KHTH  KRBA 
KXET  WHA  WLBL  KSO  WTCX. 


28th 

U.  S.  METROPOLITAN  DIST. 

LISTENERS 
PER  DOLLAR 


MORE 


Ask  HEADLEY-REED 


New  York,  Chicago, 
Detroit,  Atlanta 
San  Francisco 
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7  million  more  people  now  live  icithin 
the  dominant  50  millivolt  signal  range 
of  the  strongest  voice  in  the  world's 
richest  market. 


Around  the  first  of  the  year  WJZ 
began  broadcasting  from  a  new  site— 
23  miles  closer  to  Greater  New  York 
in  point  of  distance  —  infinitely  closer 
in  point  of  clarity,  audibility,  reso- 
nance and  all  the  other  new  strengths  of  a  vastly 
stronger  and  clearer  signal. 

This  means  that  no  less  than  seven  million  more  folks 
are  now  next  door  neighbors  to  WJZ  and  the  program 
and  sales  messages  you  want  to  bring  to  their  ears. 

This  increased  audience  is  all  included  within  the  50 
millivolt  signal  of  WJZ.  There  are  milHons  more — 11 
millions  more — within  the  range  of  WJZ's  now -lusty 
voice — daytime  and  nighttime  alike. 

In  terms  of  Hooper  ratings,  this  adds  up  to  a  nice 
round,  healthy  increase  for  the  jfirst  six  months  of  1944 
compared  to  the  first  six  months  of  1943. 


Your  strongest  voice  in  the  World's  Richest  Market 

770  ON  YOUR  DIAL 

KEY      STATION      OF      THE      BLUE  NETWORK 
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IT  TAKES  a 

200-in.  Lense 

to  see  whiskers  on  the 
MOON! 


I  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region. 

mmmmmmmmmmtm^mmm 

KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 

Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
'*Ro5S  Federal  Survey 
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CY  SIGHED  and  Terry  tarried  for  this  one  taken  dur- 
ing the  NAB  Chicago  War  Conference:  (left  photo, 
1  to  r)  Cy  Langlois,  Lang-Worth  Inc.,  Marjorie 
Spriggs,  publicity  director,  Massachusetts  War 
Finance    Committee;   Haydn    Evans,  WTAQ  Green 


Bay,  Wis.;  Hugh  Terry,  KLZ  Denver.  Visiting  old 
haunts  was  Sherman  Gregory,  radio  director  of 
Schenley  and  former  NBC  and  Westinghouse  execu- 
tive: Mr.  Gregory,  Gertrude  Scanlan,  0.  W.  Pres- 
brey,  and  Frank  Silvernail,  BBDO. 


AFRA  Cleveland  Meeting  Stresses 
Welding  Entertainers  Into  One  Union 


AMERICAN  Federation  of  Radio 
Artists  will  present  a  united  front 
on  the  revision  of  their  contracts 
with  networks  for  sustaining  pro- 
grams; with  networks,  advertising 
agencies  and  production  companies 
for  commercial  programs;  with 
transcription  companies  for  re- 
corded programs  and  with  networks 
for  staff  contracts,  following  an 
agreement  of  terms  and  condi- 
tions among  AFRA  locals  reached 
at  the  Utaion's  annual  national 
convention  held  Aug.  25-27  in 
Cleveland. 

Elect  Officers 

Five  sessions  of  the  three-day 
meeting  were  devoted  to  this  sub- 
ject, one  of  the  two  major  con- 
vention topics.  The  other,  the  pro- 
posal that  AFRA  and  the  other 
entertainment  unions  merge  into 
a  single  body,  was  unanimously 
endorsed  by  the  convention,  which 
authorized  its  representatives  to 
push  the  merger  forward  as  rap- 
idly as  possible. 

Lawrence  Tibbett  was  reelected 
president  for  the  fifth  successive 
term,  maximum  permitted  by  the 
AFRA  constitution.  Other  officers 
are:  vice-presidents:  Virginia 
Payne,  Chicago  (reelected)  ;  Ben 
Grauer,  New  York;  John  B. 
Hughes,  Los  Angeles;  Gunnar 
Back,  Washington ;  Ken  Carpen- 
ter, Los  Angeles  (reelected).  Re- 
cording secretary:  Alex  McKee, 
New  York  (reelected).  National 
treasurer:  George  Heller  (re- 
elected). Emily  Holt  remains  as 
national  executive  secretary  under 
appointment  of  the  Union's  na- 
tional board. 

Among  the  36  resolutions  adopt- 
ed by  the  convention  are  a  plan 
cancelling  any  back  dues  owed  by 
members  now  in  the  armed  serv- 
ices, who  will  receive  special  mem- 
bership cards  keeping  them  in  good 
standing  until  their  reemployment; 
a  request  that  all  locals  set  up 
funds  to  aid  in  the  rehabilitation  of 
all  members  returning  from  the 
war,  such  as  are  already  established 
in  New  York,  Chicago  and  Los  An- 
geles; appointment  of  a  new  stand- 
ing committee  on  labor  legislation, 




with  a  series  of  resolutions  sup- 
porting pro-labor  and  condemning 
anti-labor  laws,  including  support  of 
the  Miami  local  in  its  fight  against 
the  state  amendment  outlawing 
the  closed  shop  in  Florida;  a 
series  of  resolutions  condemning 
discriminatory  labor  practices. 
Convention  also  asked  the  legal 
department  to  supply  a  definition 
of  "commercial  programs"  that 
would  eliminate  future  misunder- 
standings. 

Meetings  on  the  revised  national 
contracts  to  succeed  present  ones, 
all  expiring  Oct.  31,  are  expected 
to  start  the  latter  part  of  Sep- 
tember, following  the  return  to 
New  York  of  Mrs.  Holt,  who  is 
currently  vacationing  at  Sea 
Island,  Ga. 


Chase  &  Sanborn  Back 

STANDARD  BRANDS  Inc.,  New 
York  (Chase  &  Sanborn  coffee),  on 
Sept.  3  after  a  13-week  summer  lay- 
off resumed  Chase  &  Sanborn  Show 
on  135  NBC  stations,  Sunday,  8- 
8:30  p.m.  (EWT).  Series  continues 
to  feature  Edgar  Bergen  who  will 
introduce  a  new  character,  Effie 
Clinker.  Ray  Noble  has  been  re- 
signed as  musical  director.  Judy 
Garland  is  scheduled  guest  star  on 
initial  broadcast.  Vic  McLeod  heads 
writing  staff  comprising  Alfred 
Johansen,  Alan  Smith,  Bob  Mosher. 
Bill  Forman  announces.  Earl  Ebi 
is  assigned  producer  for  J.  Walter 
Thompson  Co.,  agency  servicing 
foods  account. 


AFTC  Show  Moves 

CHANGING  time  and  expanding 
to  30  minutes,  weekly  program, 
Soldiers  With  Wings,  on  Blue  sta- 
tions, on  Sept.  9  will  shift 
from  Thursday,  11:30-11:55  p.m. 
(EWT),  with  West  Coast  repeat, 
9-9:25  p.m.  (PWT),  to  Saturday, 
6:30-7  p.m.  (EWT),  with  West 
Coast  repeat,  9-9:30  p.m.  (PWT). 
Series  originates  from  West  Coast 
Air  Forces  Training  Center,  Santa 
Ana,  Cal.  Larry  Robertson  is  net- 
work producer,  with  Sgt.  Hal  Gib- 
ney,  announcer. 


Travel  Request 

THE  FCC  and  the  Board  of  War 
Communications  have  been  added 
to  the  list  of  Government  depart- 
ments and  agencies  complying  with 
the  Office  of  Defense  Transporta- 
tion's request  for  curtailment  of 
travel  to  conventions.  The  agen- 
cies are  asked  to  restrain  offi- 
cials and  employes  from  attending 
conventions  requiring  inter-city 
travel. 


Don  Lee  Adds  Two 

EFFECTIVE  Sept.  1,  KUJ  Walla 
Walla,  Wash.,  and  KRLC  Lewiston, 
Ida.,  joined  Don  Lee  Broadcasting 
System,  Hollywood,  bringing  net- 
work outlets  total  to  38  stations. 
Owned  by  KUJ  Inc.,  KUJ  op- 
erates on  1420  kc  with  1000  w.  I 
Owned  by  H.  E.  Studebaker,  KRLC 
operates  on  1400  kc  with  250  w. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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Building  a  quality  product  calls  for  skilled  engineering,  superior  materials  and 
extra-fine  craftsmanship.  Building  a  quality  product  in  quantity  calls  for  all 
these  things,  plus  a  plant  laid  out  and  organized  for  maximum  production 
efficiency.  The  streamlined  and  efficient  assembly  lines  which  have  poured 
forth  unrevealable  numbers  of  the  SCR  299  and  399  Mobile  Radio  Stations, 
Mine  Detectors,  Aircraft  Radio  Receivers  and  transmitters  and  other  equipment 
are  International  Detrola's  promise  of  great  quantities  of  the  best  in  radio, 
television  and  electronics  for  a  world  at  peace. 


THE  AUiineii  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — t  ranscriptions 
sa — spot  announcements 
ta — transcription  announcements 


KDKA  Pittsburgh 

Scholl  Mfg.  Co.,  Chicago  (foot  powder), 
2  sa  weekly,  thru  Donahue  &  Coe,  N.  Y. 

Procter  &  Gamble,  Cincinnati  (Duz),  6  sa 
weekly,  26  weeks,  thru  Compton  Adv., 
N.  Y. 

Curtiss  Publishing  Co.,  Philadelphia 
(Saturday  Evening  Post),  sa  weekly,  52 
weeks,  thru  MacFarland,  Aveyard  Co., 
N.  Y. 

Carter  Products,  New  York  (Little  Liver 

Pills),  7  sa  weekly,  52  weeks,  thi-ii  Ted 

Bates   Inc.,   N.  Y. 
Swift    &   Co.,    Chicago    (Sunbrite),    3  sa 

weekly,  thru  Needham,  Louis  &  Brorby, 

Chicago. 

American  Chicle  Co.,  New  York  (gum),  sa 
weekly,  thru  Badger,  Browning  &  Her- 
sey,  N.  Y. 

RKO  Pictures,  Pittsburgh  ("Up  In 
Arms"),  sa,  direct. 

United  Wallpaper  Co.,  Chicago  (wallpaper) , 
5  sa  weekly,  52  weeks,  thru  MacFar- 
land,   Aveyard   Co.,  N.    Y.  ' 

Rockwood  &  Co.,  Brooklyn,  N.  Y.  (Choco- 
late bits),  2  so  weekly,  13  weeks,  thru 
Federal  Adv.,  N.  Y. 

Marlin  Firearms  Co.,  New  Haven,  Conn. 
(Marlin  blades),  sa  weekly,  13  weeks^ 
thru  Craven   &    Hedrick,   N.  Y. 

Campbell  &  Woods  Co.,  Pittsburgh  (Break- 
fast Cheer  Coffee),  sp  weekly,  26  weeks, 
thru   Wiltman   &  Pratt,  Pittsburgh. 

WJJD  Chicago 

Quaker  Stretcher  Co.,  Kenosha,  Wis.,  5  t 
weekly,  52  weeks,  thru  United  Broad- 
casting, Chicago. 

RKO  Pictures,  Chicago,  26  sa  weekly,  6  ta 
weekly,  direct. 

Willard  Tablet  Co.,  Chicago,  6  t  weekly, 
52  weeks,  thru  First  United  Broadcasters, 
Chicago. 

Crowell-Collier  Publishing  Co.,  New  York, 
4  sa  weekly,  Arthur  Kudner  Inc.,  N.  Y. 

CFRB  Toronto 

Wm.    H.    Comstock    Co.,    Brockville,  Ont. 

(proprietary)     sp    weekly,    thru  Jack 

Murray    Ltd.,  Toronto. 
Roberts    Biological     Laboratory,  Toronto 

(medicinal)   3  t  weekly,  thru  MacLaren 

Adv.    Co.,  Toronto. 


WHO  Des  Moines 

Skinner  Mfg.  Co.,  Omaha  (Raisin  Bran), 
2  ta  weekly,  52  weeks,  thru  Bruce  B. 
Brewer  &  Co.,   Kansas  City. 

Oelwein  Chemical  Co.,  Oelwein,  la.  (Occo 
Feeds),  2  sp  weekly,  52  weeks,  thru 
Cary-Ainsworth    Co.,    Des  Moines. 

Thompson  Hybrid  Co.,  Belmond,  la.  (Hy- 
brid Corn),  ne  weekly,  52  weeks,  thru 
Cary-Ainsworth  Co.,  Des  Moines. 

Iowa  Packing  Co.,  Des  Moines  (Old  Home- 
stead Meat  products),  3  ne  weekly,  52 
weeks,  thru  Blackmore  Co.,  Des  Moines. 

Hulman  &  Co.,  Terre  Haute,  Ind.  (Clab- 
ber Girl),  4  sa  weekly,  52  weeks,  thru 
Pollyea    Adv.   Co.,    Terre  Haute. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(baby  powder),  5  ta  weekly,  13  weeks, 
thru  Young  &  Rubicam,  N.  Y. 

Tidy  House  Products  Co.,  Des  Moines 
(cleaners  &  polishes),  3  sa  weekly,  52 
weeks,  thru  Cary-Ainsworth  Co.,  Des 
Moines. 

Lambert  Pharmacal  Co.,  St.  Louis  (Lis- 
terine  toothpaste) ,  sp  weekly,  52  weeks, 
thru  Lambert  &  Feasley,  N.  Y. 


WPDQ  Jacksonville,  Fla. 

Miss  Swank  Slips,  New  York  City,  t 
weekly,  13  weeks,  thru  Herschon-Gar- 
field,   N.  Y. 

Southern  Bell  Telephone  &  Telegraph  Co.. 
Atlanta,  5  sa  weekly,  52  weeks,  thru 
Tucker  Wayne  Co.,  Atlanta. 

United  Wallpaper  Factories,  Chicago, 
(Trimz),  5  sa  weekly,  52  weeks,  thru 
McFarland,   Aveyard,    Chicago.  ' 

KYA  San  Francisco 

Bu-Tay  Products,  Los  Angeles  (soap),  6 
sa  weekly,  thru  Glasser-Gailey,  Los 
Angeles. 

Foster-Milburn  Co.,  Buffalo  (Doan's  pills). 

5  ta  weekly,  thru  Street  &  Finney,  N.  Y". 
Ben  Hur  Products,  San  Francisco  (coffee), 

5  7ie  weekly,  thru  Foote,  Cone  &  Belding, 

San  Francisco. 

WLS  Chicago 

Chris  Hansen  Lab.,  Little  Falls,  N.  Y.,  5 

sa  weekly,  13  weeks,  thru  Mitchell-Faust 

Adv.,  Chicago. 
Histex  Corp.,  Chicago,  15  sa  weekly,  thru 

Roche,  Williams  &  Cleary,  Chicago. 
Arcady  Farms  Milling  Co.,  Chicago,  3  ne 

weekly,  52  weeks,  thru  Presba,  Fellers  & 

Presba,  Chicago. 

KHJ  Hollywood 

Scudder    Food    Products,    Monterey  Park, 
Cal.    (food   products),    5  sa  weekly,  52 
weeks,  thru  Davis  &  Beaven  Adv.,  Los 
Angeles. 


WLBJ  Bowling  Green,  Ky. 

Cat's  Paw  Rubber  Co.,  Baltimore  (rubber 
heels  &  soles ) ,  6  ta  weekly,  52  weeks, 
thru   S.    A.    Levyne   Co.,  Baltimore. 

Plough  Inc.,  Memphis  (Mexsana,  St. 
Joseph  Aspirin),  18  ta  weekly,  thru  Lake- 
Spiro-Shurman,  Memphis. 

Pepsi-Cola  Bottling  Co.,  Long  Island  City, 
N.  Y.,  20  ta  weekly,  52  weeks,  thru 
Newell-Emmett    Co.,    N.  Y. 

Stantack  Co.,  Salisbury,  N.  C,  6  ta  week- 
ly, 52  weeks,  thru  J.  Carson  Brantley 
Adv.    Agency,   Salisbury,    N.  C. 

Mid-Continent  Petroleum  Corp.,  Tulsa,  6 
ne  weeklj',  52  weeks,  thru  R.  J.  Potts 
Co.,   Kansas  City. 

Kellogg  Sales  Co.,  Cincinnati,  5  t  weekly, 
39    weeks,  direct. 

B.  C.  Remedy  Co.,  Durham,  N.  C.  (B.  C. 
headache  powders),  7  ta  weekly,  52 
weeks,  thru  Harvey-Massengale  Co., 
Durham. 

Gattis  Chemical  Co.,  Nashville,  6  sa  week- 
l.v,  direct. 

Miles  Labs,  Elkhart,  Ind.  (Alka  Seltzer), 
4  t  weekly,  52  weeks,  thru  Wade  Adv., 
Chicago. 

Miles  Labs,  Elkhart,  Ind.  (Nervine  & 
Anti-pain  pills),  5  ta  weekly,  52  weeks, 
thru  Wade.  Adv.,  Chicago. 

DeKalb  Agricultural  Assn.,  DeKalb,  111., 
DeKalb  Hybrid  Corn),  5  sp  weekly,  13 
weeks,  thru  Western  Adv.  Agency,  Chi- 
cago. 

Pioneer  Hi-Bred  Corn  Co.,  Des  Moines 
(Hi-Bred  Corn),  3  sa  weekly,  thru  Comp- 
ton Adv.,  N.  Y. 

Field  Packing  Co.,  Bowling  Green,  Ky. 
(Chesterfield  hams  and  lard),  5  me,  sa 
weekly,  thru  M.  R.  Kopmeyer  Co.,  Louis- 
ville. 

WOAI  San  Antonio 

Musterole    Co.,    Cleveland,    t,  thru  Erwin 

Wasey   &  Co.,   N.  Y. 
Cook  Paint  &  Varnish  Co.,  Kansas  City,  t 

thru  Bruce  B.  Brewer  Co.,  Kansas  City. 
Seeck  &  Kade,  New  York    (Pertussin),  f, 

26  weeks,  thru  Erwin  Wasey  &  Co.,  N.  Y. 
Chattanooga,   Medicine    Co.,  Chattanooga, 

sp,  13  weeks,  thru  Nelson  Chesman  Co., 

Chattanooga. 
Consolidated   Royal   Chemical    Corp.,  Chi- 
cago, sp,  26  weeks,  thru  O'Neil,  Larson 

&   McMahon,  Chicago. 
O'Cedar  Corp.,  Chicago  (Perma  Moth),  sa, 

thiu  Aubrey,  Moore  &  Wallace,  Chicago. 
Wildroot  Co.,  Buffalo  (shampoo  &  hair  oil), 

sp,  52  weeks,  thru  BBDO,  N.  Y. 

KGO  San  Francisco 

Newspaper  Institute  of  America,  N.  Yy,  2 
ne  weekly,  5  sa  weekly,  52  weeks,  thru 
Kaplan,  Siesel  &  Bruck,  N.  Y. 

Wildroot  Co.,  Buffalo,  6  sa  weekly,  52  weeks, 
thru  BBDO,  N.  Y. 


PUREPAC  EXPANDS 
RADIO  SCHEDULES 

PUREPAC  Corp.,  New  York,  man- 
ufacturer of  over  300  drug  prod- 
ucts, which  is  embarking  on  a 
policy  of  continued  expansion  of 
radio  advertising,  is  increasing  its 
spot  radio  schedule  the  middle  of 
September,  and  is  considering  a 
network  program. 

If  the  New  York  schedule  goes 
through  as  planned,  Purepac  plans 
to  have  approximately  125  live  spot 
announcements  weekly  on  the  air 
on  WHN  WJZ  WOR  WMCA  and 
another  independent  station  be- 
ginning around  Sept.  17,  in  addi-  i 
tion  to  news  programs,  many  to  be 
added  at  a  later  date.  Firm  has 
signed  a  26-week  contract  with 
WHN  New  York  effective  in  Oc- 
tober for  sponsorship  of  Sidney 
Walter,  news  analyst,  on  a  six-times 
weekly  quarter-hour  basis,  and  in 
addition  has  taken  five  five-minute 
newscasts  daily  on  a  six-times 
weekly  basis,  and  spot  announce- 
ments. 

Purepac  will  devote  commercials 
to  Flemex  cough  medicine  with  tie- 
ins  for  some  of  its  vitamin  prod- 
ucts. Radio  "signature"  will  be  a 
cough  followed  by  the  announce- 
ment: "Pardon  Me!  That's  the  sign 
it's  Flemex  time."  There  will  also 
be  institutional  copy  on  the  romance 
of  the  drug  industry,  highlighting 
the  service  of  the  pharmacist  in  the 
community  and  telling  the  historj 
of  vitamins. 

Purepac  has  appointed  Ken1 
Adv.,  New  York,  as  agency. 


WALL  to  Davis 

ACQUISITION  OF  controlling  in- 
terest in  WALL  Middletown,  N 
Y.,  from  Martin  and  L.  C.  Karig 
Sr.  by  John  Morgan  Davis,  attor- 
ney of  Philadelphia  who  recentb 
became  general  counsel  in  charge 
of  labor  relations  of  the  NAB,  is 
provided  in  a  contract  entered  las1 
week  subject  to  FCC  approval.  The 
transaction  is  understood  to  in- 
volve $30,000  to  be  paid  by  Mr 
Davis  to  the  Karigs,  for  60%  oJ 
the  stock  with  the  balance  of  the 
stock  to  be  held  by  the  Karigs 
Martin  Karig  Jr.,  would  remair 
with  the  station  in  an  executiv( 
technical  capacity.  Mr.  Davis  i: 
vice-president  and  general  counse 
of  WIBG  Philadelphia  but  hold: 
no  interest  in  the  station.  WALI ' 
operates  on  1340  kc  with  250  w. 


General  Foods  Plans 

GENERAL  Foods  Sales  Co.,  Nev 
York,   on   Aug.   31   returned  th. 
NBC  Maxwell  House  Coffee  Tim. 
to  its  regular  spot,  Thursdays,  S 
30  p.m.   with   Frank  Morgan  s 
featured  star.  Those  We  Love,  no\ 
in  that  period,  shifts  to  Sundav 
2-2:30  p.  m.  on  NBC.  Minus  Fan  ' 
ie  Brice  (Baby  Snooks),  who  th 
fall  starts  her  own  General  Fooo 
program  Sunday  evenings  on  CBS 
Mr.  Morgan  will  carry  the  half  ; 
hour  variety  show  with  HollywooiJ 
stars  as  guests.  Agency  handlinji 
the  account  is  Benton  &  Bowlesl 
New  York.  | 


Tobacco  Net  Signs  Two 

TWO  NEW  accounts,  American  Cyan 
amid  Co.  and  Wildroot  Co.,  have  beei 
.signed  by  Tobacco  Network,  regions 
Xorth  Carolina  hookup.  American  Cj 
anamid  has  a  thrice-weekly  agriculturo 
news  program.  Wildroot  Co.  sponsor 
three  quarter-hour  newscasts. 
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SALUTE  TO 
PEORIAREA 

From  dawn  to  dusk,  through 
weather  fair  or  foul,  the  Peoriarea 
Farm  Army  goes  unwaveringly 
about  its  job  of  food  production. 
A  well-fed  army  fights  better.  A 
well-fed  worker  works  better. 
Peoriarea  farmers  fight  for  freedom 
through  production  of  grain,  live- 
stock and  other  farm  commodities. 


|40  RECONVERSION 
IN  PEORIAREA 

Like  Peoria  industry,  Peoriarea  agriculture  is 
diversified.  And  like  the  products  of  Peoriarea 
factories,  the  produce  of  Peoriarea  farms  is  the 
same  in  war  or  peace. 

Farm  prosperity  is  important  in  making  Peoriarea 
an  outstanding  market  now  and  a  better  market 
when  the  war  is  won.  Manufacturers  who  culti- 
vate this  rich  thriving  market  now  will  continue 
to  realize  substantial  returns  on  investment. 
Peoriarea's  future  is  bright. 

WMBD  blankets  rich,  responsive  Peoriarea — one 
medium,  one  low  cost — complete  coverage. 


;i  FREE  &  PETERS 
^ilioiMl  Representatives 


PEORIA  BROADCASTING  CO. 

PEORIA  2,  ILLINOIS 
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To  maintain  unfailing  communication  between  airports  and  from  field  to 
plane  inside  the  Arctic  Circle,  requires  the  use  of  low  frequency  transmitters 
that  will  operate  reliably  far  from  service  facilities. 

Federal,  pioneer  in  both  low  and  high  frequency  radio  communication, 
provides  the  solution  with  its  10  KW  low  frequency  transmitter,  consisting 
of  an  exciter,  rectifier,  RF  transmitter  and  antenna  tuning  equipment,  housed 
as  separate  units.  Compact,  light  in  weight,  they  may  ■■HMBHH 
be  transported  in  a  cargo  plane  without  dismantling.  ^^^^^^^^^ 

Through  blinding  storms  and  almost  perpetual  night,  B^S'^li^^^^ 
pilots  in  the  Far  North  stake  their  lives  on  the  dependa-  ff  /  ^^Ifc 
biiity  of  these  Federal  radio  transmitters.  nj^-^t^^' 

Your  transmitting  equipment  may  never  be  called  upon  "  "'^ 

to  meet  such  rigorous  demands.  But,  whatever  your  p"o*w'e^"lnd'^corx'ia^i 
requirements  are  in  low  or  high  frequency  transmis-  manufactured 

c   J        I  1-1  ■  II        •  by  Federal,  meef  every 

sion,  hederal,  with  its  technical  experience  and  leader-  construction  and  p.r- 
ship  in  radio  communication,  is  prepared  to  solve  your     *°""<""«  requirement 

I  I  '       '  'of  the  most  exacting 

problem.  specifications. 


Intelin  High  Frequency 
Power  and  Coaxial 
Cables  manufactured 
by  Federal,  meet  every 
construction  and  per- 
formance requirement 
of  the  most  exacting 
specifications. 


0te  and  Radio^rpomtion 


Neworlr  \,  N.  J. 


ii 


int 


i  WITH  A  WOMAN'S 
I  PROdMM  TH/n*  HAS 
i  ggNERAL  APPEAL... 


ii;  Good  cook  or  sportswoman  .  . 

|:  young  mother  or  spinster  .  . 

I  Nancy's  daily  program  holds 

f  them  all.  And  even  men! 


.  Bur  THIS  ismi/!fm 

STORV  FOR  WRC 
i«  mr  CONTINUOUSLY 


SINCE  1923 


WRC 


REPRESENTtO  IT  NIC  SMT  S«IE$ 

Washington 
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Coe  Says  Service  Is  Bulwark 
Against  Government  Control 

Movie  Official  Urges  Closer  Station-Civic  Relations; 
Deplores  'Commercial  Greed' 


AS  LONG  AS  radio  steadily  strives 
to  achieve  its  highest  potentialities 
and  as  long  as  the  public  is  aw^are 
of  industry  efforts  in  that  direction, 
radio  will  receive  a  favorable  pub- 
lic opinion  which  will  serve  as  an 
effective  bulwark  against  Govern- 
ment control,  Charles  Francis 
(Sockey)  Coe,  vice-president  and 
general  counsel,  Motion  Picture 
Producers  and  Distributors  of 
America,  told  the  NAB  Executives 
War  Conference  at  the  General 
Session  last  Tuesday. 

The  public  will  turn  against  ra- 
dio "only  when  radio  ceases  to  per- 
form for  it  in  a  measure  reasonably 
close  to  its  potential,  Mr.  Coe  de- 
clared. It  will  "also  turn  against 
any  force  which  would  assault  ra- 
dio, so  long  as  radio  performs  in 
that  manner. 

Hits  'Commercial  Greed' 

"Don't  worry  about  'a  fickle 
public',"  he  added.  "Let  your  worry 
be  given  to  the  merit  of  your  per- 
formance. That  is  the  best  public 
relations." 

Citing  his  experience  in  the  mo- 
tion picture  industry  that  !'the  sur- 
est and  quickest   way  to  empty 


theatres  is  to  put  propaganda  on 
the  screen,"  Mr.  Coe  expressed  the 
opinion  that  the  "over-commercial- 
izing" of  programs  would  have  an 
equivalent  effect  on  radio.  The  ad- 
vertiser who  insists  on  more  and 
more  commercial  time,"  he  said, 
"will  find  that  his  greed  is  turn- 
ing out  a  large,  and  perhaps  the 
most  discerning,  portion  of  the  au- 
dience he  pays  for." 

Mr.  Coe  advocated  a  closer  rela- 
tionship between  station  operators 
and  their  respective  communities. 
Theirs  is  a  high  responsibility,  he 
said,  and  the  more  active  they  can 
be  in  the  civic  welfare  the  more 
radio,  as  such,  "comes  to  a  treas- 
ured and  assured  place  in  the  pub- 
lic esteem. 

"Everyone  will  admit,"  he  con- 
tinued, "that  the  community  with- 
out radio  is  unlighted  in  the  mod- 
ern sense.  No  matter  how  much 
wcrld  and  nationwide  service 
reaches  into  every  nook  of  the 
land,  there  is  ever  the  desire  for 
local  color,  local  news,  local  com- 
munity life.  There  is  begging  op- 
portunity for  every  local  station  to 
serve  abundantly. 

"The  local  radio  station  has  a 


hi 


MH-mcfiargS^Toas  are  «f '?3r;;"orsiationAM'^«^ 


from  Maine  ; 

^om  cross  "^"^^l^^ 
fteprofit-mndedm'"^*'-  \ 


very  definite  part  to  play  in  local 
forums,  sports  events,  educational 
and  charitable  events,  drives,  in- 
spirational helpfulness,  as  well  as 
in  its  normal  functions.  Every  lo- 
cal station  has  the  opportunity  of 
being  a  local  clearing  house  for 
civic  betterment.  Every  station  op- 
erator has  the  genuine  chance  to 
meet  with  community  leaders,  fit 
into  their  plans,  move  hand  in  hand 
with  them  in  the  effectuation  of 
community  purposes.  .  .  .  Radio 
must  be  indispensable  to  modern 
life,  no  matter  where  that  life  is 
lived.  To  have  it  so  is  excellent 
public  relations." 

Sees  Radio-Press  Cooperation 

The  end  of  the  war,  in  Mr.  Coe's 
opinion,  will  bring  to  radio  its 
"greatest  triumph,"  and  will  bring 
balance  and  cohesion  in  keeping 
with  the  "dignity  and  power"  of 
the  medium.  In  the  conversion  to 
peacetime  economy,  radio  will  co- 
ordinate its  facilities  to  guide  the 
nation  back  to  normal  activity.  It 
will  "befriend  the  masses  as  it 
never  has  before"  and  the  masses 
will  turn  more  and  more  to  radio. 

Mr.  Coe  foresees  a  close  work- 
ing together  of  the  "two  mighty 
mediums"  of  radio  and  the  press  in 
the  postwar  future.  He  urged  sta- 
tion operators  to  cement  their  re- 
lations with  the  press.  "Broadcast- 
ing," he  said,  "does  not  harm  the 
printed  word.  It  supplements  it. 
All  the  broadcasting  in  the  world 
never  will  turn  me  from  my  daily 
newspaper.  That  would  be  like 
working  with  one  hand.  No  news- 
paper will  keep  me  from  my  radio. 
The  two  are  compensatory." 

Mr.  Coe  welcomed  the  advent  of , 
television  "as  a  new  feature  in  the 
vast  industry  of  entertainment  and 
education,"  and  added:  "I  think  I 
am  safe  in  saying  that  if  televi- 
sion is  to  bring  about  a  wedding 
between  certain  motion  picture  and 
radio  functions,  each  can  be  a  proud 
and  happy  spouse." 

The  public,  he  warned,  will  be  i 
"entirely  tolerant"  of  errors  which  ■ 
attend  the  incipient  stages  of  tele- 
vision but  "it  does  not  want  tele- 
vision, radio,  motion  pictures  or  any 
other  medium  so  vital  to  its  wel- 
fare, retarded  by  internal  squab- 
bling over  trade  practices.  .  .  ".  , 
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iWMOH  in  Hamaton,  O. 
I  Takes  the  Air  on  1450 

IWMOH  in  Hamilton,  0.,  went  on 
I  the  air  for  the  first  time  last  Tues- 
day at  2  p.m.,  with  250  w  on  1450 
Ike.  The  station  is  located  in  the 
iSecond  National  Bank  Bldg.  The 
i  staff  of  18  will  keep  the  station 
Ion  the  air  17  hours  a  day,  from 
|6  a.m.  until  11  p.m.  except  Sundays 
|when  air  time  will  be  7  a.m.  to 
]11  p.m. 

t  Don  loset,  formerly  executive  di- 
■rector  of  WIND  Chicago  and  for 
10  years  with  Fort  Industry  Co., 
(Chicago,  is  executive  director  of 
'jWMOH.  Herbert  G.  Pabst  is  pres- 
iident;  John  C.  Slade,  vice-president 
land  general  manager;  Robert  P. 
iPabst,  secretary-treasurer;  J.  E. 
Humbach,  chairman  of  the  board 
of  directors. 

The  staff  includes:  Robin  Thom- 
as, program  director;  Mrs.  Luella 
j|Engel  farm  program  director; 
■'Joseph  E.  True,  commercial  and 
'Ipromotion  manager;  W.  Don  Ur- 
iton,  commercial  dept.;  Mrs.  Edwin 
sjBelow,  continuity.  Announcers  are 
tpaul  Henson,  Robert  Furginson, 
•jSam  Steiger,  Wallace  Stern,  Fi- 
ner Hinkle.  Andrew  Bruck  is  chief 
engineer,  with  Robert  Kitchener, 
|Mrs.  Jean  Gwaltney,  Jean  Merrill 
land  Anne  Campbell  on  the  engi- 
jneering  staff. 


JBlackley  WSVA  Interest 
•Is  Acquired  by  Allman 

''i\PPLICATION  was  filed  with  the 
\?CC  last  week  for  acquisition  of 
i'ontrol     of     Shenandoah  Valley 
Broadcasting    Corp.,    licensee  of 
A-'SVA  Harrisonburg,  Va.,  by  Fred- 
rick L.  Allman,  president,  through 
)urchase  of  50  shares  common  stock 
I  16.66%)  from  Charles  P.  Blackley 
'or  $7,000.    Mr.  Blackley  wishes  to 
il'ilevote  full  time  to  the  development 
f  the  new  standard   station  at 
[itaunton,  Va.,  for  which  he  has 
jiled  application,  it  was  stated.  Mr. 
i.llman  now  holds  105  shares  com- 
iion  stock  (35%)  in  WSVA. 
i  Filing  was  also  made  last  week 
[,f  the  application  for  the  "duopoly" 
j^ale  of  WMPS  Memphis  by  Mem- 
his    Pub.    Co.    to    Plough  Inc. 
Broadcasting,  July  17].  Consid- 
ration  is  $350,000.    Memphis  Pub. 
'o.  also  owns  and  operates  WMC 
llemphis,  through  Memphis  Broad- 
asting  Co.,  licensee  of  both  sta- 
ions. 


NBC  Conversion  Plan 

ViLLIAM  F.  BROOKS,  director 
]lf  news  and  special  events  of  NBC, 
ist  week  announced  creation  of  a 
ipecial  news  staff  to  cover  major 
[lews  of  the  nation's  reconversion  to 
acetime  economy.    NBC  report- 
fs  comprising  the   staff  include 
>i;'on  Goddard,  New  York;  Richard 
1  darkness    and    Morgan  Beatty, 
i/ashington,  and  Louis  P.  Lochner, 
ollywood.  Network  plans  a  series 
I'  special  broadcasts  by  the  four 
I  the  near  future. 


My-T-Fine  Contracts 

ENICK  &  FORD,  New  York,  in 
ling  up  a  fall  campaign  for  My- 
-Fine  desserts,  has  signed  52- 
eek  contracts  with  WJZ  New 
liork  and  WMAL  Washington  for 
Ipt  transcribed  chain  breaks  week- 
:!.  A  number  of  stations  will  be 
lided  according  to  BBDO,  New 
iiork,  agency  in  charge. 


ARE  YOU  A  BROOKLYN 

"DODGER"? 


WHY  IS  "MINUTE  PROGRAMMING" 
SO  POPULAR? 

Because  of  the  minute  spot- 
ting of  A.P.  and  I.N.S.  war 
news— exclusive  racing  results 
—late  sports— local  news  be- 
tween pleasant  music  all  day 
long. 

YES,  WBYN,  TELLS  ITS  STORY  TO 
ALL  NEW  YORKERS  IN  A  BIG  WAY 

On  fhe  sports  and  radio  pages  of 
daily  papers  WBYN  tells  its  "Min- 
ute Station"  story  daily  through  its 
ads. 

For  Availabilities: 

WM.  NORINS.  Gen.  Mgr.,  WBYN. 

I  Nevins  Street,  Brooklyn,  N.  Y. 

Write  for  our  1944  Brochure!  You'll 
be  surprised  at  the  coverage  per 
dollar! 


Don't  "dodge"  Brooklyn!  —  Make  or 
"fiomerun."  With  WBYN  as  your  bat 
you're  bound  to  hit  a  "homer"  every 
time  you  broadcast.  We  mean  you 
reach  all  the  family.  WBYN  gets  them 
by  the  ear  with  its  practical  "minute 
programming." 

Don't  dodge  Brooklyn's  major  cover- 
age solution.  WBYN  is  Brooklyn's  only 
full-  time  radio  station.  Brooklyn  is  too 
big  not  to  be  covered  individually.  Its 
three  million  population  is  greater 
than  Boston,  Los  Angeles  and  even 
Philadelphia  . . .  And  as  added  cover- 
age WBYN  reaches  out  to  all  the  other 
Boroughs,  too. 


THE 
MINUTE 
STATION 


WBVN 

BROOKLYN'S  ONLY  FULL-TIME 
RADIO  STATION 


ROADCASTING    •    Broadcast  Advertising 


September  4,  1944    •    Page  67 


new  survey 

shows 

over  50%  of 

Noontime  Listeners 
tuned  to 


I 


IN  THE  "HEARTLAND"  KGLO 
llstenership  outranks  all  other  sta- 
tions connbined,  at  noon  every  day, 
according  to  the  recent  Robert  S. 
Conlan  survey. 

YES  SIR  ...  we  have  the  listen- 
ers, and  we  know  we  can  sell  your 
products  to  these  folks  in  the 
"Heartland"  of  Annerlca.  Farmers 
liere  are  working  and  spending  to- 
wards their  greatest  production 
year.  Thousands  of  workers  are 
bringing  home  overtime  pay  from 
packing  plants,  hemp  mills,  corn, 
soybean  and  sugar  beet  process- 
ing plants. 

You'll  start  sales  rolling  when  you 
buy  KGLO. 

FREE  —  A  copy  of  this 
complete  "Study  of  Lis- 
tening Habits  —  Mason 
City,  Iowa  Area",  wi/l  be 
jent  on  request.  Write 
KGLO  or  ask  any  Weed 
&  Company  man. 


sooo 


MASON  CITY,  IOWA 

F.  C.  Elghmey,  Gen.  Mgr. 

CBS  Affiliate 
WEED  &  COMPANY,  Rep. 
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Craven  Sees  10- Year  Growing  Period 


New    Services  Depend 
On  Coordinated 
Cooperation 

PREDICTING  an  evolutionary  de- 
velopment of  10  years  before  the 
new  broadcast  services — FM,  tele- 
vision, facsimile  and  related  radio 
relays — become  full  blown,  T.  A.  M. 
Craven,  vice-president  of  Iowa 
Broadcasting  Co.,  in  a  keynote  ad- 
dress before  the  NAB  Executive 
War  Conference  in  Chicago  last 
Tuesday  called  for  "coordinated 
cooperation"  between  Government, 
radio  manufacturers  and  broad- 
casters to  achieve  sound  postwar 
development. 

The  former  FCC  member,  depict- 
ing both  the  opportunities  and 
problems  confronting  radio  imme- 
diately after  the  war,  pointed  to 
the  technical  developments  stimu- 
lated by  the  conflict  which  will 
have  a  "profound  effect  upon  the 
entire  radio  broadcasting  indus- 
try." 

Cites  Future  Course 

After  propounding  questions 
which  had  arisen  among  broad- 
casters because  of  contradictory 
views  as  to  development  of  postwar 
radio,  Comdr.  Craven  said  that  the 
questions  were  not  susceptible  of 


precise  answers.  In  attempting  to 
estimate  the  situation,  he  said,  at 
least  five  distinct  groups  are  in- 
volved in  the  ultimate  decision.  He 
enumerated  these  as  the  public, 
which  must  purchase  receivers  in 
sufficient  quantities  to  justify  ad- 
vertisers' support  of  the  new 
media;  the  radio  manufacturer, 
who  must  have  receivers  of  stand- 
ard design  in  sufficient  quantities 
and  at  prices  which  will  attract  the 
public;  the  broadcaster,  who  must 
employ  the  personnel,  install  the 
necessary  equipment  and  under- 
write the  investment;  fourth,  the 
advertiser;  and  last,  the  Govern- 
ment, which  must  recognize  the 
economics  in  such  a  way  as  to  en- 
courage private  industry  in  enter- 
ing these  fields. 

Comdr.  Craven  predicted  each 
of  the  five  essential  participants 
would  do  his  part  in  the  coordi- 
nated development,  though  risks 
must  be  taken.  He  deprecated  past 
lack  of  cooperation  between  the 
manufacturer  and  the  broadcaster. 

Advertising  support  will  come  to 
these  new  radio  media  when  suffi- 
cient numbers  of  modern  trans- 
mitters are  linked  to  render  service 
on  a  national  as  well  as  regional 
and  local  scales  with  program  serv- 
ices which  meet  the  public  ap- 
proval, Comdr.  Craven  asserted. 
But  the  media  first  must  earn  gen- 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


TAKE 
A  LOOK 
AT  THE^ 
RECORD 

maiA! 


MORNING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

14.2 

28.1 

33.7 

24.0 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

S 

C 

28.9 

27.6 

25.1 

17.5 

SU^.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

40.6 

12.6 

36.7 

9.7 

LOUISVILLE'S  TRAEifflfe 


j^=477.  OF  KEMTUCKY'S  POPULATION 
^=57^  OF  ITS  BUYING  POWER 


BURN-SMITH  "National  Representatives 


MR.  CRAVEN 

eral  public  acceptance,  he  added 

The  broadcaster,  he  declared^ 
will  either  modernize  his  facilitie: 
by  entering  these  new  fields  "or  h* 
will  cease  to  broadcast  to  the  pub 
lie  in  the  future.  Newcomers  wil 
take  the  place  of  a  non-progressivi 
broadcaster.  The  history  of  al 
technological  development  shouh 
convince  us  that  this  is  an  axiom 
Therefore,  all  progressive  broad^ 
casters  will  decide  to  go  aheac' 
Their  only  question  is  how  an 
when." 

Urges  Caution 

There  should  be  resolved  a 
quickly  as  possible  differences  o 
engineering  opinion  as  to  FM  an 
television,  Comdr.  Craven  urgec 
so  that  construction  and  operatic 
can  proceed  without  delay.  If  wa 
developments  make  high  definitio  . 
color  television  very  imminent,  hj 
declared,  "we  should  resolve  th£ 
question  by  either  moving  the  pre; 
ent  band  in  its  entirety  to  anothe 
portion  of  the  spectrum,  or  w 
should  expand  the  present  FM  ban 
considerably  to  overcome  potenti; 
poor  results  from  the  standpoint  c 
interference.  One  of  these  course 
should  be  decided  upon  before  it 


In  Southern  New  Eng 
land  People  are  in  ih 
Habit  of  Listening 
to  WTIC 


7^ 

m 

DIRECT  ROUTE  TO 
AMERICA'S  NO.  1  MARKE' 

The  Travelers  Broadcasting  Service  •Corporclioi 
•  Meml>er  of  NBC  and  New  England  Regie  no 
Nelworic  •  Represented  by  WEED  &  COM 
PANY,  New  York,  Boilon;  Chicago,  Detroil 
San  Franciico  and  Hollywood 
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;jtoo  late,  lest  we  lose  the  potential 

'Ijadvantages  of  FM." 

While  advocating  speedy  action, 
iComdr.  Craven  admonished  broad- 

jicasters  not  to  be  "too  impetuous, 

!  ilest  capital  be  wasted".  It  seems 
opportune,  he  said,  to  formulate 
plans  and  make  decisions  as  to  how 
and  when  to  execute  them,  but  this 
'does  not  mean  there  should  be  such 
haste  as  to  "stampede  the  Commis- 
sion with  applications  for  new 
srations". 

"I  believe  that,  as  an  industry, 
we  should  make  a  basic  decision  to 
go  ahead.  Individually,  after  com- 
mitting ourselves  to  the  basic  prin- 
ciple, we  can  proceed  as  soon  as 
the  economics  of  the  local  situation 
justify  positive  action.  We  should 
make  the  basic  decision  today  be- 
cause the  solution  of  the  radio 
problem  itself  constitutes  one  of 
tiie  many  steps  necessary  to  solve 
tile  vast  social  and  economic  prob- 
lems which  "will  arise  in  the  post- 

hiwar  era. 

[     "Specifically,  let  us  agree  to  pro- 
I  vide  as  soon  as  possible,  the  best 
I  radio  broadcasting  service  which 
modern  inventions  make  possible," 
iisaid  Comdr.  Craven.  "Let  us  deter- 
mine to  go  ahead  both  boldly  and 
wisely.    However,  let  us  not  be 
stampeded  into  illogical  action  by 
ithe  pressure  of  equipment  sales- 
men who  are  not  aware  of  the  mar- 
velous developments  of  this  war. 
,    "Finally,  let  us  cooperate  whole- 
heartedly with  the  radio  manufac- 
„turers  and  the  FCC  in  getting  the 
■;initial  problems  solved  as  quickly 
ps  possible.    I  know  this  sounds 
easier  to  do  than  is  actually  the 
case.    It  can  be  done,  however.  In 
reality,  it  is  not  so  much  of  a  prob- 
lem as  those  which  were  conquered 
by  the  radio  industry,  particularly 
:in  the  scientific  phases  during  this 
war.  Therefore,  let's  go  ahead  and 
tackle  the  problem." 

j  AM  Here  to  Stay 

i;'  Drawing  upon  his  background  as 
j(an  engineer,  allocations  expert, 
r'Iformer  member  of  the  FCC  and 
broadcaster,  Comdr.  Craven  ana- 
lyzed each  of  the  broadcast  services 
of  the  future  in  the  following  way : 

We  shall  certainly  have  frequency  modu- 
llation  hroadcasting.  In  simple  terms,  and 
^if  properly   engineered,   this   merely  pro- 
vides a  better  broadcast  service,  both  as 
to  quality  and  freedom  from  interference 


j  Cover  fhe  Rich  Lehigh  Volley 


Heavy  'Sugar' 

THERE  WERE  a  lot  of  dice, 
but  no  money  on  'em  at  the 
NAB  War  Conference  in 
Chicago  last  week.  Over  500 
pair  of  magic  bones  that  roll- 
ed only  sevens  were  distrib- 
uted in  a  cubical  promotion 
by  WOV  New  York.  Each 
pair  of  dice  bore  the  WOV 
imprint  and  were  enclosed  in 
a  small  sack  for  mailing  with 
a  tag,  "a  natural  in  New 
York". 


than  is  possible  today  by  the  usual  re- 
gional or  local  channel  stations  in  the 
congested  population  areas  of  the  country. 
Frequency  modulation  will  also  make  pos- 
sible the  establishment  of  stations  in  com- 
munities not  now  adequately  ser\'ed.  Every 
existing  amplitude  modulation  broadcaster, 
particularly  those  in  large  cities,  may  have 
to  provide  an  FM  service  in  the  future. 
Ultimateb',  FM  may  become  the  principal 
method  of  broadcasting  by  the  present 
regional  and  local  stations  in  the  thickly 
populated  areas  of  the  country.  This  does 
not  mean  that  AM  broadcasting  will  dis- 
appear. We  must  remember  that  the 
farmer  will  always  desire  a  choice  of  pro- 
grams. Therefore,  the  present-day  standard 
AM  broadcasting  may  change  for  the  better, 
in  the  form  of  stations  serving  rural  areas 
remote  from  metropolitan  centers. 

Television  broadcasting  is  certain  to  ex- 
pand. It  is  a  new  service.  It  adds  to  what 
AM  and  FM  will  do.  The  cost  of  construc- 
tion and  programming  will  be  relatively 
high.  Therefore,  television  broadcasting 
will  be  slow  in  achieving  profitable  opera- 
tion. It  will  appear  in  the  larger  cities 
before  it  becomes  a  reality  in  smaller 
communities.  We  should  not  underestimate 
the  potential  power  of  television  broadcast- 
ing as  a  valuable  medium  for  the  adver- 
tiser. Profitable  operation  is  inevitable 
when  facilities  are  provided  on  a  national 
scale. 

Television  theatre  service  may  become  a 
necessary  corollary  to  television  broadcast- 
ing to  the  home.  Experience  in  foreign 
countries  indicates  that  the  public  may 
become  interested  in  viewing  television  in 
a  theatre.  This,  in  turn,  indicates  potential 
commercial  possibilities  for  such  service. 
If  television  receivers  are  costly  as  com- 
pared to  the  pocketbook  of  the  average 
person,  it  seems  almost  inevitable  that  tele- 
vision theatres  will  become  a  reality.  The 
broadcaster  should  be  ready  to  undertake 
this  service.  If  not,  someone  else  will.  Ways 
and  means  to  coordinate  broadcasting  to 
the  home  as  well  as  to  the  theatre  must 
be  planned.  Such  plans  need  not  be  un- 
feasible. 

Facsimile  broadcast  service,  as  well  as 
multiple  address  facsimile  service  to  the 
home  and  office,  cannot  be  overlooked.  The 
public  in  the  electronic  era  of  the  future 
will  not  be  denied  instantaneous  news  on  a 
printed  record  if  such  service  can  be  ren- 
dered at  a  reasonable  cost.  Many  persons 
already  subscribe  to  news  printer  services. 
This  is  considered  costly  today.  Tomorrow, 
the  cost  may  be  reduced  if  radio  methods 
are  employed.  Today,  however,  the  future 
of  this  new  radio  service  cannot  be  deline- 
ated with  precision.  No  one  has  yet  pro- 
duced a  sufficiently  practical  plan  of  organi- 
zation and  operation  as  a  profitable  service. 
This  may  be  done  some  day.  Therefore, 
we  cannot  afford  to  neglect  its  potentiali- 
ties. 

A  new  broadcast  service  of  the  future 
cannot  achieve  full  economic  success  until 
it  is  operated  on  a  national  scale.  There- 
fore, costs  for  interconnecting  stations  in 
a  network,  so  as  to  make  available  all 
sources  of  news  and  talent  to  the  nation  as 
a  whole,  must  be  reasonable.  If  the  tele- 
graph and  telephone  carriers  of  the  nation 
will  not  provide  this  service  at  reasonable 
costs,  the  broadcaster  must  be  prepared  to 
organize  radio  systems  which  will  be  ade- 
quate for  the  purpose.  This  can  be  done  if 
necessary.  However,  it  is  my  belief  that  the 
telephone  and  telegraph  carriers  will  pro- 
vide this  linking  service  by  both  radio  and 
land  lines  at  costs  which  are  reasonable. 
However,  this  is  a  complex  problem  in- 
volving public  interest  to  the  widest  extent. 
It  will  require  the  exercise  of  great  wisdom 
on  the  part  of  the  FCC. 


Tube  Booklet 

ROGERS  ELECTRONIC  Tubes  Ltd.. 
Toronto,  has  published  a  34-page  Data 
Book  on  Rogers  L'ltrou  receiving  and 
transmitting  tubes.  Company  is  at  pres- 
ent engaged  entirely  on  production  for 
the  armed  services.  Booklet  gives  data 
on  the  tubes  produced  by  the  company, 
which  previously  was  known  as  Rogers 
Radio  Tubes  Ltd. 


AUDITION  THESE  3  SHOWS  NOW 

They  have  Proved  their 
Audience-Pulling  Power! 


1 

2 
3 


All  People  of  All  Time  have  been  Fascinated  by  Stories  and 
the  Great  Human  Appeal  of  these  Three  Programs  is  Based 
on  that  Universal  Truth. 

The  Highest  Audience  Rating  in  Chicago! 

SO  THE  STORY  GOES   Pi-"ents  JOHNNIE  NEBLETT,  tell- 

odd,  little-known  quirks  of  fate,  culled  from  a  background  of  science, 
history,  art,  literature  and  sports,  that  hove  changed  the  destiny  of 
mankind  and  shaped  the  events  of  the  world.  A  pre-tested  transcribed 
series  based  on  the  current  live  show  (WBBM)  commands  the  highest 
audience  rating  of  any  locally  produced  quarter-hour  program  pre- 
sented on  all  Chicago  stations  .  .  .  and  tops  many  network  shows. 
Still  available  for  a  few  markets. 

A  New  Show  with  Tremendous  "Woman  Appeal" 
Tuic  I  BELIEVE  ^^^'""^  ^^^^  "^of^ i^o^^'i  ^s's^^i 

of  fame,  glory  and  fortune  stands  a  woman 
— and  ANGELINE  ORR,  whose  appealing  delivery  personalizes  and 
lends  charm  to  the  authentic  facts,  and  assisted  by  an  excellent  cast, 
tells  their  stories.  Each  fifteen-minute  program  dramatically  presents 
two  complete  episodes  timed  to  allow  for  middle  as  well  as  opening 
and  closing  commercials.  Now  ready  for  live  network  broadcast,  or 
we  will  record  with  custom-tailored  commercials  for  sponsor  who 
desires  transcriptions. 

At  Last!  A  Brand-New  "Guest-Star"  Twist 

C.UBTAIN  CALL  A  unique  half-hour  program  of  proved  audi- 
ence  appeal  made  up  of:  I.  Orchestra; 
2.  A  true  life  story-behind-the-story  of  the  guest  star  dramatically 
and  suspensefully  told  by  JOHNNIE  NEBLEH,  with  the  identity 
undisclosed  until  the  end  when  3.  the  star,  in  person,  steps  from  the 
wings  to  take  a  Curtain  Call.  The  music  complements  the  story — the 
story  complements  the  music — and  both  complement  the  guest  star. 
With  a  Plus  of  audience  participation.  Now  available  for  live  network 
sponsorship. 


LET  US  SEND  YOU  FULL  PARTICULARS  TODAY 
ASK  US  ABOUT  THESE  &  OTHER  PROSRAM  IDEAS 


IMEBLETT  RADIO  PRODUCTIOIVS 

360  N.  MICHIGAN  AVE.,  CHICAGO  1,  ILL. 
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BMI  Music  Saves 
$750,000  for  Radio 

Tompkins  Says  Cost  Locally 

50%  Under  Nearest  Rival 

MORE  and  more  music  for  less  and 
less  cost  again  was  the  story  of 
BMI,  radio-owned  music  subsidiary, 
during  the  last  fiscal  year,  the  NAB 
Executives  War  Conference  in  Chi- 
cago was  told  last  week  by  M.  E. 
Tompkins,  BMI  vice-president  and 
general  manager. 

Despite  material  increase  in 
broadcasting  revenue,  stations  paid 
less  for  BMI  licenses  in  1944  than 
the  preceding  year,  paralleling  the 
history  of  the  year  before.  During 
the  fiscal  year  ended  July  31,  BMI 
authorized  licensees  to  withhold 
some  37%  of  amounts  contractu- 
ally specified,  resulting  in  a  sav- 
ing of  approximately  $750,000  to 
the  industry.  This  was  possible  be- 
cause BMI  operated  at  less  than 
the  maximum  amount  specified  in 
its  contracts. 

600,000  Songs  Listed 

BMI  claimed  that  the  cost  of  lo- 
cal performance  of  BMI  music  is 
approximately  50%  less  than  the 
cost  of  a  performance  of  music  li- 
censed by  its  "nearest  competitor'*. 
The  total  cost  of  music  licenses  to 
radio,  including  BMI,  "is  much  less 
than  the  total  cost  of  music  li- 
censes to  broadcasters  before  BMI 
came  into  existence'". 

More  than  600,000  titles  are  list- 


WFA  Changes 

SEVERAL  shifts  in  personnel  are 
taking  place  in  the  radio  division  of 
the  War  Food  Administration,  effec- 
tive this  week.  Joe  Tonkin,  head 
of  radio  activities  in  the  midwest 
for  WFA,  joins  the  Washington 
office  Sept.  4,  as  assistant  to  E.  J. 
(Mike)  Rowell,  chief  of  radio  and 
market  news,  formerly  of  WBZ 
Boston.  Mr.  Tonkin  was  with 
WOWO  Ft.  Wayne  and  WHP  Har- 
risburg,  Pa.,  before  joining  WFA. 
Jim  Chapman,  who  was  with  WHO 
Des  Moines,  takes  Mr.  Tonkin's 
place  in  Chicago.  Taking  charge 
of  the  Southern  regional  office  in 
Atlanta  effective  Sept.  15,  is  Jim 
Romine,  of  WAPI  Birmingham. 
Harold  Bryson  has  been  appointed 
regional  radio  man  of  the  Dallas 
area. 

ed  as  available  for  use  in  the  latest 
BMI  catalog.  The  corporation's 
new  record  catalog  will  list  ap- 
proximately 3,000  phonograph  rec- 
ords performable  with  no  license 
other  than  BMI,  Mr.  Tompkins 
said.  During  the  last  few  months 
six  or  seven  of  the  25  most  fre- 
quently performed  compositions 
have  been  BMI  licensed,  he  de- 
clared. 

"BMI  flourishes  as  a  result  of 
the  joint  effort  and  cooperation  of 
the  broadcasting  industry,"  Mr. 
Tompkins  said.  "BMI  is  of  the  in- 
dustry, by  the  industry,  and  for 
the  industry.  More  and  better  use 
of  BMI  music  by  you  vdll  succeed 
in  making  still  more  and  better 
BMI  music  available  for  your  use." 


NETWORK  SCHEDULE 
SET  FOR  GOP  TALKS 

FOLLOWING  up  the  Aug.  29  and 
Sept.  1  network  broadcasts  made 
on  the  Blue  and  NBC  respectively 
by  Republican  Governors,  which 
last  week  inaugurated  the  radio 
campaign  for  the  election  of  the 
Dewey-Bricker  ticket,  the  Repub- 
lican National  Committee  has  lined 
up  the  following  broadcasts,  all 
full  networks  (all  time  EWT). 

Sept.  5,  9:15-9:30  p.m.  MBS.  Third  and 
last  of  the  gubernatorial  series,  with  Gov- 
ernors Langlie  of  Washington,  Kelly  of 
Michigan  and  Edge  of  New  Jersey. 

Sept.  7,  10-10:30  p.m.  NBC  and  CBS: 
Gov.  Dewey's  first  radio  address  of  the 
campaign,  from  Philadelphia. 

Sept.  8,  9:30-10  p.m.  CBS  and  NBC. 
Gov.  Dewey,  from  Louisville. 

Sept.  9,  10:30-11  p.m.  CBS,  MBS,  NBC. 
Gov.  Bricker's  speech  accepting  the  vice- 
presidential  nomination,  from  French 
Lick  Springs,  Ind.  Like  the  similar  ac- 
ceptance speech  of  Sen.  Truman,  Demo- 
cratic vice-presidential  nominee,  broadcast 
Aug.  31,  10:30-11  p.m.,  this  is  being  car- 
ried as  a  public  service  broadcast  on  a 
sustaining  basis.  Other  broadcasts  in  this 
list  are  in  time  purchased  by  the  GOP. 

Sept.  14,  9:30-10  p.  m.  Blue. 

Sept.  18,  10:30-11  p.  m.,  CBS,  Gov. 
Dewey,   from  Seattle. 

Sept.  19,  10:30-11  p.m.  NBC.  Gov. 
Dewey,  from  Portland,  Ore. 

Sept.  21,  11-11:30  p.  m.  NBC,  Gov. 
Dewey,    San  Francisco. 

Sept.  22,  11-11:30  p.  m.  NBC,  Gov. 
Dewey,  Los  Angeles. 

At  a  luncheon  meeting  last  Tues- 
day, representatives  of  the  Repub- 
lican National  Committee  and  of 
the  publicity  departments  of  the 
major  networks  worked  out  an  ar- 
rangement for  the  release  of  pub- 
licity regarding  times  of  broadcasts 
to  prevent  the  confusion  which 
arises  from  uncoordinated  release 
of  information  from  a  variety  of 
sources.  In  the  future,  as  each  con- 
tract for  time  is  confirmed,  the 
sal'es  department  of  the  network 
will  notify  the  publicity  department, 
which  will  then  contact  Mark  Lar- 
kin,  radio  publicity  director  of  the 
RNC,  insuring  the  joint  release  of 
each  broadcast. 

Luncheon  was  attended  by  Earl 
Mullin,  Blue;  Edward  Greif,  NBC; 
Arthur  Perles,  James  Kane,  CBS; 
George  Levns,  MBS;  Wells  Church, 
William  Wight,  Mr.  Larkin,  RNC. 


General  Foods  Sponsors 

YOUNG  &  RUBICAM,  New  York, 
has  purchased  Two  on  a  Clue,  a 
half-hour  mystery  drama  for  Gen- 
eral Foods  Corp.,  New  York,  to 
start  in  September.  No  decision  had 
been  reached  last  week  on  network 
time  nor  product. 


"Never  mind  what  WFDF  Flint 
said  about  the  cost  of  the  war — 
start  firing!" 


your  MUTUAL  friend  ^ 
M  E  M  P  H  I  S,  TEN  N  ESS  E  E 
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It  was  all  right  with  us  when  your 
industry  organized  the  big  drive  for  the 
retail  advertising  dollar  (even  if  it  was 
synchronized  with  our  inability,  because 
of  newsprint  shortages,  to  accept  all  the 
retail  advertising  offered  us).  We're  for 
anything  that  might  help  the  retailer — 
whose  interesting  presentation  of  news 
about  wanted  merchandise  makes  our 
papers  more  interesting  to  our  readers. 

Because  we  wanted  to  know  some- 
thing about  the  value  of  a  package  being 
offered  at  such  a  time,  we  commissioned 
Crossley,  Inc.,  one  of  the  most  highly 
respected  names  in  radio,  to  make  a  thor- 
ough and  exhaustive  study  of  the  impact 
on  New  York  families  of  programs  spon- 
sored by  New  York  retail  stores.  Crossley 
used  the  coincidental  telephone  method, 
endorsed  by  the  National  Association  of 
Broadcasters  and  regularly  used  by  both 
the  Crossley  and  C.  E.  Hooper  organiza- 
tions to  determine  radio  ratings. 

Since  then  you  have  attempted  to 
discredit  our  presentation  based  upon 
the  Crossley  research  and  that  of  two 
other  research  organizations  of  estab- 
lished reputation. 

Let  us  expose  your  criticism  to  the 
facts. 

You  say :  We  shouldn't  have  projected 
coincidental  telephone  ratings  to  total 
radio  homes. 

The  facts:  You,  yourselves,  have  en- 
dorsed such  procedure. 

Listen  to  this  from  page  13  of  your 
booklet,  "How  to  Measure  Radio  Audi- 
ences," prepared  by  your  Retail  Promo- 
tion Committee.  "Basically  a  'rating'  is 
the  percentage  of  families  who  heard  a 
particular  program  on  some  specified 
day  or  days  with  the  radio  families  in  the 
area  surveyed  taken  as  100%." 

And,  in  the  next  succeeding  para- 
graph on  the  same  page  of  this  booklet 
your  Committee  states,  "The  coincidental 
•     telephone  method  is  the  simplest  technique 


and  is  undoubtedly  the  most  widely 
used." 

Furthermore,  radio  research  has 
shown  that,  in  the  great  majority  of  cases, 
there  are  no  essential  differences  between 
ratings  based  upon  telephone  homes  and 
those  based  on  a  cross-section  of  alL 
homes. 

*         *  * 

You  say:  "The  sample  was  insuffi- 
cient." 

The  facts :  Crossley  made  from  599  to 
1 ,230  dialings  for  each  of  the  21  programs 
checked.  The  number  of  dialings  was  left 


What  it's  all  about .  .  . 

(.Events  leading  up  to 
Radio's  criiicism  of  the  study 
"Newspaper  Readers  and  Radio  Listeners" 
sponsored  by  New  York  newspapers.) 

JANUARY  1943. The  rationing  of  news- 
print forces  New  York  newspapers  to  dis- 
cuss rationing  of  advertising  space  with 
their  retail  accounts. 

NOVEMBER  1943.  The  radio  interests 
jointly  sponsor  and  present  their  case  for 
retail  advertising,  as  conceived  by  Sheldon 
Coons. 

MAY  1944.  The  New  York  newspapers 
release  the  results  of  studies  made  by  im- 
partial research  organizations. 

(1)  FACT  FINDERS,  INC.  determined 
the  attitude  toward  newspaper  and  radio 
advertising  of  10.636  men  and  women 
shoppers  at  21  large  New  York  City  retail 
stores. 

RESULT— 86.4%  of  the  shoppers  wanted 
newspaper  advertising;  69.6  %  would  prefer 
radio  programs  without  advertising. 

(2)  CROSSLEY,  INC.  checked  listening 
to  21  radio  programs  sponsored  by  New 
York  retail  stores. 

RESULT— 13  of  the  21  programs  were 
listened  to  by  less  than  1  %  of  the  600  or 
more  homes  checked.  For  13  out  of  21 
programs.no  one  of  the  600  or  more  families 
checked  could  name  the  sponsor. 

(3)  COST  study  based  on  the  Crossley 
radio  checks  and  readership  checks  made 
by  B.  H.  Grant  Research  Associates. 

RESULT — The  median  cost  of  reaching 
1 ,000  women  through  retail  advertisements 
i  n  New  York  newspapers  $1.16:themedian 
cost  of  reaching  1 .000  radio  homes — $4.57. 
CBased  on  time  costs  only.) 


by  us  to  Crossley  who  wrote  us  on  June 
30,  1943,  "we  recommend  600  dialings 
for  each  time  period."  (This  is  more  than 
the  number  they  make  in  New  York  in 
their  continuing  studies  for  the  Coopera- 
tive Analysis  of  Broadcasting.) 

You  say:  "The  newspaper  data  are 
not  comparable.  Newspaper  readership 
studies  were  made  by  Clark  and  some  of 
them  date  back  to  1939;  whereas  the 
radio  figures  represent  a  spot  test  of 
current  programs." 

The  facts:  We  used  studies  made 
between  1939  and  1943  in  order  to  include 
as  many  New  York  newspapers  as  pos- 
sible. But  since  the  Continuing  Study  of 
Newspaper  Readership,  sponsored  by  the 
ANA  and  AAAA,  shows  that  readership 
of  newspaper  news  stories  and  advertising 
has  increased  since  Pearl  Harbor,  we  have 
placed  newspapers  at  a  disadvantage  by 
using  the  earlier  studies. 

You  say:  "OWI  can  tell  about  a 
dozen  war  campaigns  tried  in  newspapers 
and  which  failed.  Then  radio  did  the  job." 

The  facts:  Editor  and  Publisher  re- 
ports that  OWI  does  not  know  of  one 
such  campaign. 

You  say :  "The  size  of  the  sample  used 
on  the  sponsor  identification  portion  of 
the  survey  presumably  is  too  small." 

The  facts:  The  sponsor  identification 
sample  was  small,  simply  because  from 
600  to- 1,200  dialings  failed  to  turn  up,  in 
most  instances,  more  than  a  dozen  listen- 
ers per  program.  When  only  a  handful  of 
people  listen  to  a  program,  the  number 
identifying  the  sponsor  is  not  very 
important. 

*  *  * 

You  say:  "Why  attempt  to  judge  the 
efficacy  of  a  program  sponsored  by  a 
credit  jeweler  from  data  culled  from  a 
telephone  survey." 

The  facts:  The  program  referred  to  is 
called  "Shoot  the  Works"  competing,  on 
Saturday  evenings  at  9:00  p.m.,  with  the 
Lucky  Strike  Hit  Parade  and  other  net- 
work shows.  Crossley  found  exactly  three 
out  of  602  homes  listening  to  "Shoot  the 
Works."  This  just  about  judges  the 
■  efficacy  of  the  program,  doesn't  it !  (Inci- 
dentally, at  this  writing,  this  particular 
program  is  no  longer  sponsored.) 

There  is  also  that  amazing  article  by 
one  Cecile  Robinson  in  Broadcasting,  July 
3rd,  in  which  "observation  per  dollar" 
figures  are  quoted  for  spot  announce- 
ments and  compared  with  "observation" 
figures  for  national  advertisements  in  two 
New  York  newspapers,  although  no 
national  ads,  but  only  retail,  were  in- 
cluded in  our  study. 

Although  the  article  specifically  states 
that  "Hooper  ratings  (are)  used  as  a  basis 
for  this  study,"  careful  investigation  fails 
to  find  any  instance  where  Hooper  ever 
determined  ratings  for  spot  announce- 
ments. 

The  New  York  Newspapers 
Advertising  Managers 


NAB  Votes  Survey  Plan 

(Continued  from  page  13) 
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Sales  Managers  Committee 
ily  approves  this  method". 

Frank  King  of  WMBR  Jackson- 
ville, Fla.,  chairman  of  a  Board  of 
Directors'  subcommittee  which 
w^orked  with  the  Research  group, 
told  the  NAB  "the  fundamental 
plan  should  be  approved".  Serving 
on  the  subcommittee  with  Mr.  King 
were  Hugh  A.  L.  Halff,  WOAI  San 
Antonio;  Harry  Spence,  KXRO 
Seattle;  Les  Johnson,  WHBF  Rock 
Island,  HI. 

Bannerman  Speaks 

Glen  Bannerman,  president  and 
general  manager  of  the  Canadian 
Assn.  of  Broadcasters,  told  the 
NAB  "our  fundamental  problems 
in  broadcasting  are  identical.  We 
too,  have  had  to  struggle  with  cov- 
erage to  give  the  advertiser  an  idea 
as  to  how  his  advertising  dollar 
will  be  spent.  We  have  adopted  a 
method  almost  identical  to  yours. 
There  is  value  in  the  method  which 
has  been  suggested.  I  think  in  the 
days  to  come,  when  the  advertising 
dollar  may  not  be  quite  so  free, 
when  advertising  managers  and 
agencies  have  to  justify  their  ad- 
vertising dollar,  the  real  value  of 
this  method  will  become  evident." 

Frederic  R.  Gamble,  president  of 
the  AAAA,  traced  the  history  of 


Hilltop  High! 

On  Birmingham's  highest  peak, 
stands  Vulcan's  statue  —  trade- 
mark of  the  Pittsburg  of  the 
South  and  a  future  symbol  of  to- 
day's seething  activity  in  Birm- 
ingham and  the  whole  of  Ala- 
bama .  .  .  Here's  a  radio-minded 
market  that's  covered  best  by 
WSGN — Contour  line  compari- 
son proves  it;  so  does  the  NBC 
All-County  Survey  Method  and 
the  NAB  Mail  and  Signal 
Strength  Map  ...  In  addition, 
WSGN's  morning  Hooper  is 
greater  than  all  other  Birming- 
ham stations  combined;  it  car- 
ries seven  of  the  ten  top-rated 
daytime  programs ;  and  offers  the 
best  salable  time  in  the  State 
.  .  .  Yes,  WSGN  is  Alabama's 
Best  BUY  Far! 


WSGN 


Represented  Nationally  by  Headley-Reed  Company 


measurement  to  1912  when  ike 
Audit  Bureau  of  Circulations  was 
established.  He  told  of  the  doubts 
and  objections  of  its  early  days  but 
said,  "We  consider  that  the  ABC 
is  the  very  foundation  of  confidence 
on  the  part  of  the  advertiser  in  the 
printed  media.  We  have  thought 
that  something  similar  in  your  in- 
dustry was  needed." 

He  told  of  meetings  between  the 
NAB  Committees,  and  those  of  the 
AAAA  and  ANA,  of  disagreements 
and  compromises,  then  declared: 
"It  is  our  hope  the  proposed  bureau 
will  contribute  to  a  more  successful 
radio  advertising,  that  it  will  enable 
you  to  give  more  service  to  the 
public  and  produce  a  more  integral 
part  in  the  free  enterprise  system 
of  America." 

The  following  motion  was  sub- 
mitted by  Mr.  Feltis  and  seconded 
by  Clarence  Wheeler  WHEC  Roch- 
ester : 

Whereas,  the  NAB  in  Convention 
assembled,  has  approved  the  plan  out- 
lined by  the  Research  Committee  for 
a  determination  of  uniform  standard 
station     circulation  measurement. 

Therefore  be  it  resolved  that  the 
Board  be  authorized  and  instructed  to 
proceed  in  the  formation  of  the  neces- 
sary bureau  and  the  activation  of  such 
uniform  standards  as  proposed  by  the 
Committee. 

Roger  W.  Clipp  of  WFIL  Phila- 
delphia, chairman  of  a  technical  re- 
search subcommittee,  named  to 
work  with  the  other  groups,  urged 
adoption  of  the  plan. 

George  M.  Burbach  of  KSD  St. 
Louis,  veteran  newspaper-radio  ex- 
ecutive, who  took  the  floor  to  en- 
dorse the  plan,  declared  that  for  40 
years  he  had  been  selling  news- 
paper advertising  and  for  several 
years  served  on  the  Board  of  Direc- 
tors of  the  ABC,  in  addition  to  com- 
mittees of  the  AAAA. 

"As  I  became  more  and  more  in- 
terested in  radio,  the  thing  that 
nettled  me  was  the  weakness  of  the 
method  of  selling  radio  to  the  ad- 
vertiser. I  have  kept  track  of  devel- 
opments of  this  plan  only  general- 
ly. The  basic  idea,  I  think,  is  sound. 
There  is  room  for  improvement  in 
it,  apparently..  The  financing  doesn't 
disturb  me  one  bit  because  there's 
many  millions  of  dollars  involved. 
Let's  go  boys.  This  is  it — as  a 
beginning." 

William  B.  Way  of  KVOO  Tulsa, 
posed  this  hypothetical  question: 
Assuming  the  population  is  38  mil- 
lion families  in  the  U.  S.  and 
KVOO  has  a  coverage  of  380,000 
families,  or  10%  of  the  total  popu- 
lation, would  KVOiO  have  to  pay 
the  full  $10,000  for  the  circulation 
measurement  in  its  area?  Mr.  Clipp 
said  the  cost  would  be  participated 
in  by  stations  in  the  area  in  pro- 
portion to  the  station  mentions.  For 
example,  if  there  were  four  sta- 
tions mentioned,  it  could  be  as- 
sumed the  cost  would  be  about 
$2,500  to  each. 

"On  that  basis  I  say  that  it's 
very  cheap,"  commented  Mr.  Way. 

The  vote  was  taken  on  adoption 
of  the  resolution. 

Mr.  Feltis  moved  that  reports  be 
handled  on  a  limited  disclosure 
basis,    after   explaining   that  the 


Gov.  Hickenlooper  Hit^ 
At  Capricious  Regulatioi 

CAPRICIOUS  regulatory  powe 
over  radio,  in  some  cases  well-ir 
tentioned  and  in  others  deliberat< 
was  scored  by  Gov.  Bourke  E 
Hickenlooper  of  Iowa  at  the  Wed 
nesday  afternoon  session  of  th- 
NAB  Executives  War  Conferenc 
in  Chicago  last  week.  Mincing  r\< 
words,  he  stated  that  "when  th- 
radio  industry  or  any  other  indus 
try  literally  shivers  in  its  boots  fo 
fear  some  normal  or  apparentl: 
proper  act  may  arouse  the  ire  of  ai 
all-powerful  board,  holding  the  arbi 
trary  power  of  life  and  death,  thei 
regulation  has  changed  into  whim 
sical  control  and  free  enterprise 
has  suffered". 

He  added  that  radio  should  b< 
free  in  the  broadest  sense  and  tha 
legislation  passed  to  correct  cer 
tain  conditions  should  not  be  dis 
torted  by  a  regulatory  body.  H( 
paid  tribute  to  both  radio  and  thi 
press  for  their  support  of  th( 
emergency  war  campaign  witl 
particular  reference  to  an  outstand 
ing  job  done  in  the  recruiting  o 
emergency  crop  employes  in  low; 
this  year. 

Committee  favored  the  limitations 
while  a  majority  of  the  Board  fa 
vored  full  disclosure. 

Vote  Full  Disclosure 

"In  order  for  this  thing  to  b( 
successful  we  want  tremendous  ac? 
ceptance,"  he  said.  "We  thought  iji 
we  developed  a  plan  whereby  oui 
own  circulation  figures  would  be  re  ' 
turned  to  you,  to  be  used  as  yov 
see  fit,  maybe  more  people  woulc 
be  interested  in  the  plan." 

Edward  Breen  of  KVFD  Fori 
Dodge,  la.,  suggested  full  disclos- 
ure. Mr.  Burbach  offered  a  substi- 
tute motion  to  adopt  the  full-dis- 
closure method.  Several  spontane- 
ous remarks  were  made  from  the 
floor,  indicating  the  membership: 
favored  full  disclosure.  Mr.  Feltis 
withdrew  his  motion  and  Mr.  Bur- 
bach's  was  adopted  without  dissent  - 
Action  of  the  NAB  last  weeW 
marks  the  termination  of  years  of 
wrangling  over  a  proposed  standard 
method  of  measurement.  Each  time 
the  question  has  come  up,  various' 
interests  have  locked  horns.  The 
networks  favored  one  method,  in- 
dependents another,  still  others 
wanted  something  else. 

The  Board  of  Director:;  last  Oc- 
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tober  authorized  the  Research  Com- 
!  mittee  to  investigate  every  knovs^n 

method  of  coverage  measurement 
'  with  a  view  of  recommending  a 
:  standard   system.   The  committee 

was  instructed  to  approach  the 
J  AAAA  and  ANA,  to  work  with  all 
"I  groups.  In  April  the  Research  Com- 
2  mittee  and  technical  subcommitee 
J  met  in  Cincinnati  during  the 
„|  NRDGA  Sales  Promotion  Clinic. 
o|  Invited  to  assist  in  the  studies 
'I  were  Dr.  Paul  Lazarsfeld,  head  of 
ll  the  Office  of  Radio  Research,  Co- 
!  lumbia  U. ;  Dr.  Raymond  Franzen, 
j  research  consultant,  and  Dr.  George 
j  Gallup,  president,  American  Insti- 
i  tute  of  Public  Opinion.  These  ad- 
J  visors  served  as  the  Committee  on 
j  Sample  and  agreed  that  the  over- 
f_  all  sample  requirement  would  be 
8  1,000,000  ballots  mailed. 

I  No  Immediate  Results 

X 

I  President  Ryan,  concluding 
r  Wednesday's  session  which  was  well 
"  attended,  cautioned  the  broadcast- 
ers  not  to  expect  something  imme- 
1  diately.  "You  have  authorized  the 
)  Board  to  proceed,"  he  said.  "It  will 

I  take  time  to  do  the  job." 

■ii  Members  of  the  Research  Com- 
'|j  mittee,  which  followed  through  and 
came  up  with  the  plan,  are,  besides 
jl  Chairman  Feltis :  Mr.  Clip,  Edward 
p.  Evans,  WJZ  New  York;  G.  Ben- 
inett  Larson,  WWDC  Washington; 
c|john  McCormack,  KTHS  Hot 
3!  Springs;  Barry  T.  Rumple,  NBC 
il  New  York;  Frank  N.  Stanton,  CBS 
ijNew  York;  Jack  Williams,  WAYX 
IWaycross,  Ga. 

'1  Serving  on  the  technical  subcom- 
|; mittee  with  Mr.  Clipp  have  been; 
'John  Churchill,  CBS  New  York; 
!  Edward  Evans,  Blue  New  York; 
.'  Kenneth  Greene,  NBC  New  York; 

Barry  Rumple,  NBC  New  York; 
r  Prank  Stanton,  CBS  New  York; 
h  Richard  Puff,  MBS. 
I;'    Seated  at  the  head  table  during 

II  Wednesday's  session  were:  Presi- 
Ij  dent  Ryan,  Messrs.  Feltis,  Dirks, 
Lj  Gamble,  Clipp,  Halff,  King,  John- 
>  son,   Evans,  Larson,  McCormack, 

i  Rumple,  Stanton,  Williams,  Ban- 
iJnerman;  Carlos  Franco,  Young  & 
[f  Rubicam ;  Paul  Peter,  NAB  Di- 
ij  rector  of  Research ;  Lewis  H. 
![  Avery,  NAB  Director  of  Broadcast 
L  Advertising;  Elizabeth  Black, 
I  Katz  Agency;   Linnea  Nelson,  J. 

Walter  Thompson ;  Frank  Kemp ; 
!  Harry  Spence,  KXRO;  John  M. 
:'j  Cutler  Jr;,  WSB  Atlanta;  Harlow 

Roberts,  Chicago  advertising  execu- 
litive. 


I  Frequency  Allocations 
Topic  of  RTPB  Panel  2 

'  panel  2  of  the  RTPB,  of  which 
|Dr.  C.  B.  Jolliffe,  chief  engineer, 
;RCA  Victor  Division,  Camden,  is 
[chairman,  at  its  meeting  in  New 
liYork  last  July  27  considered  allo- 

II  cation  of  frequencies  to  all  serv- 
lices,  in  accordance  with  the  as- 
signed  procedure  set  up  under 
,RTPB. 

In  the  Aug.  28  Broadcasting,  p. 
ij43,  was  published  a  picture  of  the 
RTPB  panel,  along  with  a  cutline 
which  ascribed  to  that  panel  dis- 
icussion  of  plans  for  development  of 
jiFM  broadcasting  after  the  war. 
Broadcasting  regrets  error. 


ATTENDING  her  first  NAB  conference  was  Mrs. 
Ben  Ludy,  wife  of  the  general  manager  of  WIBW 
Topeka  and  KCKN  Kansas  City,  Kan.  Left  photo 
(1  to  r):  Leo  Fitzpatrick,  WJR  Detroit;  Mrs.  Ludy, 
Mr.  Ludy.  Standing:  Clyde  Rembert,  KRLD  Dallas; 
Kenyon  Brown,  KOMA  Oklahoma  City;  Joe  Carrigan, 
KWFT  Wichita  Falls,  Tex.  CBS  station  executives 


huddle  with  Tom  Connolly,  director  of  program  pro- 
motion for  the  network.  (Right  photo,  seated) :  Herbert 
Krueger,  Edward  E.  Hill,  WTAG  Worcester,  Mass.; 
Mr.  Connolly;  Creighton  Gatchell,  WGAN  Portland, 
Maine.  Standing:  William  Mallo,  WDRC,  Hartford; 
George  Jaspert,  WLAW  Lawrence,  Mass.;  Dave  Car- 
penter, WKNE  Keene,  N.  H. 


1 


JOE'S  JUST  AN  ORDINARY  GUY 


He's  typical  of  the  1,000,000  or  more  "ordinary  guys" — men  and  women — wlio  v/ork  in  the 
factories  of  the  war-vital  Los  Angeles-Long  Beach  area  .  .  .  and  who  listen  to  the  radio 
every  day! 

ONE  SOUTHERN  CALIFORNIA  STATION  IS  MADE  FOR  FOLKS  LIKE  JOE! 

IT'S  KGER — "The  People's  Station"  .  .  .  whose  programs  are  "tailor-made"  primarily  for  the 
enjoyment  of  working  people.  Offering  complete,  intensive  coverage  of  the  Los  Angeles- 
Long  Beach  area  {population  now  around  3,000,000  .  .  .  Effective  Buying  Income  setting 
national  records!)  at  extraordinarily  low  rates,  KGER  belongs  on  every  radio  schedule  for 
Southern  California!    Write  for  complete  information. 


'THE  PEOPLE'S  STATION  "        5,000  WATTS,  DIRECTIONAL 


LOS  ANGELES 
LONG  BEACH 


KGER 

OWNED  AND  OPERATED  BY  MERWYN  DOBYNS 


REPRESENTED    NATIONALLY    BY    SPOT    SALES,    INC.,    NEW  YORK 


CHICAGO    •    SAN    FRANCISCO    •    LOS  ANGELES 
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FM,  Video  Hold  NAB  Spotlight 

{Continued  from  Page  12) 
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to  support  their  bravery  and 
skill  that  will  win  the  Peace. 
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chairman;  J.  E.  Baudino,  KDKA 
Pittsburgh;  Earl  W.  Winger, 
WDOD  Chattanooga.  Resolutions — 
H.  K.  Carpenter,  WHK  Cleveland, 
chairman;  William  Fay,  WHAM 
Rochester,  N.  Y. ;  Wiley  P.  Harris, 
WJDX  Jackson,  Miss.;  Rev.  James 
A.  Wagner,  WHBY  Green  Bay, 
Wis. 

Broadcast  Advertising 
Clinic  Hears  Harris 

The  NAB  president  said  that  the 
Foreign  Language  Radio  Wartime 
Control  Committee,  set  up  in  Cleve- 
land in  1942,  had  completed  its 
w^ork  and  turned  over  $500  in  re- 
maining funds  to  the  American  Red 
Cross. 

Reports  were  heard  from  Dietrich 
Dirks,  KTRI  Sioux  City,  la.,  chair- 
man of  the  Sales  Managers  Execu- 
tive Committee;  Paul  W.  Morency, 
WTIC  Hartford,  chairman  of  the 
Retail  Promotion  Committee,  and 
Lewis  H.  Avery,  Director  of  Broad- 
cast Advertising.  Mr.  Morency  said 
funds  for  the  Retail  Promotion  Plan 
were  spent  as  follows:  Committee 
meetings,  $6,800;  research  and 
counsel,  $26,500;  printing,  $7,800; 
motion  picture  filming,  $56,000; 
travel  expenses  for  masters  of  cere- 
mony, $8,900;  incidentals,  $4,300. 
Of  $111,000  raised,  325  stations 
contributed  $81,000  and  $29,000  was 
provided  by  the  NAB. 

In  a  Broadcast  Advertising  Clinic 
Llewellyn  Harries,  manager  of  the 
sales  promotion  division.  National 
Retail  Dry  Goods  Assn.,  gave  re- 
sults of  a  survey  conducted  among 
500  leading  retailers  using  radio. 
Paul  McCarthy,  promotion  and  ad- 
vertising director  of  J.  N.  Adam 
&  Co.,  Buffalo,  N.  Y.,  spoke  on  "If 
I  Were  Selling  Department  Stores" 
(see  page  30). 

Mr.  Avery  introduced  Helen  Cor- 
nelius, new  assistant  director  of 
Retail  Radio  Advertising  of  the 
NAB. 

In  introducing  Comdr.  T.  A.  M. 
Craven,  vice-president  of  the  Iowa 
Broadcasting  Co.  and  former  Fed- 
eral Communications  Commissioner, 
President  Ryan  referred  to  the 
Commander  as  a  man  "to  whom  this 
industry  owes  much".  Comdr.  Crav- 
en spoke  on  "Postwar  Opportunities 
and  Problems"  (see  page  68). 

'Socfeer'  Coe 
Socks  'em  'Good' 

The  Tuesday  afternoon  session 
was  presided  over  by  Edgar  Bill, 
WMBD  Peoria,  chairman  of  the 
NAB  Public  Relations  Executive 
Committee.  Col.  Leland  H.  Stan- 
ford, Signal  Corps,  presented  a 
Certificate  of  Appreciation  to  Ar- 
thur Stringer,  NAB  director  of 
promotion  and  circulation,  and  was 
followed  by  Charles  Francis  (Sock- 
er)  Coe,  vice-president  and  gen- 
eral counsel.  Motion  Picture  Pro- 
ducers and  Distributors  of  Amer- 
ica, and  former  agency  executive 
and  well  known  author. 

Mr.  Coe  gave  the  conference  his 
views  on  public  relations  problems 
of  radio  based  on  his  experience  in 
the  film  industry  and  pulled  no 
punches  in  expressing  his  convic- 
tions on  the  "over-commercializa- 
tion" of  programs  and  the  possible 


effects  on  listener  attitudes.  He 
warned  that  only  as  long  as  radio 
exerts  its  united  efforts  steadily  ro 
improve  its  medium  will  it  receive 
a  favorable  public  reception  and 
maintain  its  freedom  (see  story 
page  66). 

At  the  conclusion  of  his  address, 
Chairman  Bill  thanked  Mr.  Coe  for 
"socking  us  good",  adding  that 
radio  is  a  young  industry  and  can 
benefit  from  good  advice. 

Karl  Koerper,  KMBC  Kansas 
City,  Mo.,  chairman  of  the  NAB 
Radio  News  Committee,  reported 
on  the  recommendations  of  his 
group  for  a  Council  on  Radio  Jour- 
nalism to  bring  about  better  trained 
personnel  to  prepare  and  broadcast 
radio  news.  Plans  for  the  Council 
were  outlined  by  Fred  S.  Siebert, 
U.  of  Illinois,  president  of  the 
American  Assn.  of  Schools  and  De- 
partments of  Journalism. 

Mr.  Siebert  told  the  Conference 
of  a  survey  being  made  by  Richard 
Beckman  of  Iowa  State  College, 
which  will  show  that  more  than  500 
additional  newsmen  will  be  needed 
by  radio  during  the  coming  year 
and  that  these  men  cannot  come 
from  the  newspaper  field  which 
already  has  hit  rockbottom  as  far 
as  personnel  is  concerned. 

Aims  of  Radio 
Journalism  Outlined 

The  purposes  of  the  Council  on 
Radio  Journalism,  he  pointed  out, 
are:  (1)  to  serve  as  a  liaison 
agency  between  schools  of  journal- 
ism and  broadcasters  in  training 
personnel  for  radio;  (2)  to  estab- 
lish acceptable  minimum  standards 
for  education  in  radio  journalism; 
(3)  to  study  problems  in  educating 
radio  journalists  referred  to  it  by 
the  schools  or  by  the  industry;  (4) 
to  establish  itself  eventually  as  the 
accredited  agency  for  education  in 
the  field  of  radio  journalism. 

Subject  to  approval  by  the  new 
NAB  Board  of  Directors,  the  Coun- 
cil hopes  to  get  under  way  imme,di- 
ately,  Mr.  Siebert  reported.  He 
asked  for  the  cooperation  of  sta- 
tions in  establishing  training 
grounds  for  educational  institutions 
and  in  presenting  news  broadcast- 
ing problems.  One  of  the  Council's 
early  activities,  he  said,  would  be 
to  help  returning  veterans  train 
for  radio  jobs. 

Mrs.  Dorothy  Lewis,  NAB  Co- 
ordinator of  Listener  Activities, 
outlined  the  important  role  of 
women  as  buyers  in  the  nation's 
markets  and  pointed  out  that 
"women  form  the  largest  segment 
of  radio's  listeners".  She  urged 
that  proper  recognition  be  shown 
of  these  facts  by  giving  women  di- 
rectors a  greater  influence  in  pro- 
gram development. 

The  role  of  women  in  radio  was 
described  by  Rhea  McCarty,  WOOL 
Columbus,  treasurer  of  the  NAB 
Assn.  of  Women  Directors,  who 
spoke  in  the  absence  of  Ruth  Chil- 
ton, WCAU  Philadelphia,  presi- 
dent of  the  AWD.  Miss  McCarty 
traced  the  growth  of  the  AWD 
since  its  formation  in  1942  to  a 
present  membership  of  650  and 
pointed  out  that  it  is  the  first  or- 
ganization of  women  broadcasters 
in  radio. 

As  an  illustration  of  its  activi- 


STRAIGHT  from  the  shoulder, 
wartime  operational  problems  come 
in  for  an  airing  by  this  group  of 
executives  (1  to  r),  Niles  Tram- 
mell,  NBC  president;  Frank  W. 
(Scoop)  Russell,  NBC  vice-presi- 
dent; John  J.  Gillin,  WOW  Omaha; 
Walter  Damm,  WTMJ  Milwaukee. 


ties,  she  cited  the  American  Home 
campaign  conducted  last  February 
in  which  more  than  $12,000  was 
spent  by  25  women's  organizations 
in  a  spot  announcement  contest. 

Miss  McCarty  reported  on  the 
results  of  a  survey  last  year  by  the 
AWD  v/hich  provided  valuable  in- 
formation on  the  types,  hours, 
length  and  sponsorship  of  women's 
programs.  The  findings  revealed,- 
she  pointed  out,  that  41  women's 
programs  have  department  store 
accounts.  A  study  of  this  field  and 
its  relation  to  women's  programs- 
is  contemplated  in  cooperation  with 
the  NAB  Dept.  of  Broadcast  Ad- 
vertising. Findings  will  be  avail- 
able to  all  broadcasters,  she  said. 

Miss  McCarty  said  the  AWD 
aims  for  the  coming  year  will  be 
"to  increase  areas  of  service  to  in- 
dustry and  their  listeners  through 
more  sponsorship  and  improved 
public  relations  activities,"  to  ob- 
tain for  women  broadcasters 
greater  participation  in  the  broad-' 
casting  schedule,  "to  preserve  foi 
America  some  of  the  sterner  vir- 
tues developed  by  our  people  in 
wartime",  to  anticipate  postwar 
adjustments,  and  to  strive  "to  con- 
dition our  segment  of  American 
listeners  to  a  new  appreciation  oi 
our  world  neighbors." 

Menser  Urges 

Expert  Programming  I 

Harold  Fair,  WHO  Des  Moines 
chairman  of  the  NAB  Progran- 
Directors  Committee,  reportec 
briefly  on  the  work  of  his  grouj:" 
and  introduced  Clarence  L.  Menser 
NBC  vice-president  in  charge  oJ 
programs,  who  gave  the  Confer 
ence  his  views  on  "Programs  oJ 
Tomorrow".  In  the  postwar  world 
he  said,  it  vdll  be  the  duty  of  thf 
program  manager,  whether  net- 
Work  or  local  station,  to  see  that  th( 
expertness  necessary  to  produce 
good  programs  is  employed  in  pro-^ 
gramming  operations. 

"There  is  a  great  need  for  pro 
fessional  attitude  in  all  aspects  c: 
programming,"  he  asserted.  "I  f  eai 
that  such  an  attitude  does  not  exis' 
at  the  present  time.  The  progran 
people  themselves  are  responsible 
but  management  is  also  responsible , 
And  most  important  of  all,  the  atti 
tude  reflected  by  these  two  group; 
is  shared  by  the  many  performeri 
who  are  completely  dependent  upoi 
radio  for  their  livelihood. 

Wiseman  Reports 

On  Council  Plan 

On  Wednesday  morning  the  Con 
ference  resumed  with  a  symposiun 
on  "The  Radio  Council  Plan".  W 
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RCA  ALL  THE  WAY  at  NAB.  Seated  (1  to  r)  Al  Josephsen,  C.  M.  (Buck) 
!.ewis,  Harold  C.  Vance,  Harry  Sadenwater.  Standing:  Jack  Frost, 
(J.  Keachie,  T.  A.  (Ted)  Smith  and  Henry  Rhea. 


3.  Wiseman,  WOW  Omaha,  speak- 
ng  on  "Program  Promotions",  said 
;he  work  of  the  Councils  has  been 
particularly  effective  in  Cleveland, 
,:;he  Twin  Cities,  Denver,  Boston, 
;Oes   Moines,  Portland,  Ore.,  and 
.  3edar  Rapids,   Iowa.  In  each  of 
::hese   cities   the  Councils  publish 
1  -egular  listener  guides  which  are 
listributed    in    large    volume  to 
■schools,  colleges,  libraries  and  in- 
lividuals. 

[    Radio  Councils  everywhere  act  as 
>;  'ecommending  agencies  for  Peabody 
■iwards,  several  promote  public  ap- 
jpearances  of  radio  shows,  one  drew 


an  audience  of  2,000  to  a  show  pro- 
duced by  WOW  for  the  NBC  net- 
work. 

E.  L.  Hayek,  KATE  Albert  Lea, 
Minn.,  Director,  NAB  11th  District, 
outlined  the  operation  of  a  Radio 
Council  and  defined  the  objectives 
of  the  Councils  as  follows: 

1.  To  interpret  the  problems  of 
the  industry  to  the  public  and  bring 
the  wishes  of  the  listeners  to  the 
broadcasters. 

2.  To  provide  a  meeting  ground 
for  the  industry,  lay  participants 
in  radio  and  the  listening  public. 

3.  To  develop  and  maintain  high- 


MOOPER  REPORTS 

On  AUGUSTA,  Georgia 

MIDSUMMER  1944 


TIME 

WGAC 

STATION 

"B" 

ALL 
OTHERS 

Morning 
9-12 

62.3 

37.3 

0.4 

Afternoon 
12-6 

57.3 

42.4 

0.3 

Evening 
6-10 

54.8 

44.3 

0.9 

C.  E.  HOOPER,  INC. 

Delivering  a  loyal  audience  for  nnore  advertisers 
who  spend  more  money  on  WGAC  than  on 
any    250    Watt    station     in    the  Southeast. 


THE    BLUE  OUTLET 


AUGUSTA 


WGAC 


GEORGIA 


J.  B.  FUQUA,  Vice-President  and  General  Manager 
HEADLEY-REED  CO.,  National  Representatives 


est  individual  standards  of  radio 
appreciation. 

4.  To  utilize  radio  as  an  educa- 
tional medium  for  the  benefits  of 
adults  and  children. 

Sowell  of  WLAC 

Tells  of  Youth  Interest 

Another  aspect  of  the  work  of 
Radio  Councils,  "Youth  Interests", 
was  given  the  conference  by  F.  0. 
Sowell,  WLAC  Nashville.  He 
pointed  out  that  a  study  of  pro- 
grams of  some  400  stations  by  Mrs. 
Lewis  in  1939-40  showed  that  1500 
programs  were  directed  to  juvenile 
audiences. 

Mr.  Sowell  said  there  is  a  press- 
ing need  for  encouraging  parents 
and  teachers  to  adopt  for  them- 
selves an  intelligent  plan  for  radio 
listening  to  the  end  that  they  may 
be  in  a  better  position  to  direct  the 
listening  habits  of  their  children. 
Work  in  this  direction,  he  said  has 
been  undertaken  by  the  Radio 
Council  of  New  Jersey. 

Hager  Points  Out 
Educational  Value 

Kolin  Hager,  WGY  Schenectady, 
director  of  the  NAB  2nd  District, 
told  the  Conference  of  the  contri- 
butions to  radio  education  made  by 
the  Councils.  "Radio  education," 
he  said,  "is  gradually  taking  its 
place  as  an  important  community 
activity  all  over  the  nation  but  it 
is  still  in  the  infant  stage."  He 
estimated  that  25%  of  American 
schools  are  equipped  with  at  least 
one  receiver  but  that  not  over  10% 
of  our  teachers  are  utilizing  radio. 

William  B.  Quarton,  WMT  Cedar 
Rapids,  chairman  of  the  NAB  Code 
Compliance  Committee,  told  of  the 
work  of  the  councils  in  allocating 
fairly  the  available  time  to  com- 
munity organizations.  In  Cedar 
Rapids  the  Council  has  instilled 
into  its  membership  groups  a  genu- 
ine appreciation  of  radio — its  re- 
sponsibilities as  well  as  its  op- 
portunities. "It  sifts  requests  for 
time,"  he  said,  "much  finer  than 
we  ever  would  have  dared,  and  it 
isn't  afraid  to  say  no.  If  the  YWCA 
wants  to  put  on  a  straight  com- 
mercial type  program  appealing 
for  contributions,  the  script  com- 
mittee shows  the  YWCA  how  to  in- 
ject showmanship  into  the  program. 
The  production  committee  provides 
experienced  voices.  Organizations 
have  learned  what  rehearsal  mean 
— many  of  them  for  the  first  time." 

FCC  Chairman  Fly 
Given  Huge  Ovation 

FCC  Chairman  James  Lawrence 
Fly  was  given  one  of  the  greatest 
ovations  ever  accorded  him  by  the 
NAB  when  he  addressed  the  Wed- 
nesday luncheon  session  on  "Broad- 
casting Views  the  Future."  In  pre- 
senting Mr.  Fly  President  Ryan 
quipped  that  radio  was  a  highly 
controversial  business  so  the  NAB 
had  called  on  the  "Controversial 
Mr.  Fly." '(See  text  page  16). 

Before  one  of  the  largest  crowds 
to  attend  the  conference,  Hugh 
Feltis,  KFAB  Lincoln-Omaha, 
Chairman  of  the  NAB  Research 
Committee,  presented  a  far-reach- 
ing plan  to  measure  coverage  by 
standard  method  (see  page  13). 

Briefly  the  plan  calls  for  a  con- 


Hon.    Wm.  DekJcer 
McCann-Ericlcson,  Inc. 
New  York,  N.  Y. 
Dear  Bill: 

You  can  believe  me.  Bill,  the  people 
around  this  network  are  leaving  no 
stone  unturn' 
ed  in  making 
the  most  of 
our  own  for- 
eign war  cor- 
r  e  s  p o  n  dent 
broadcasts. 
For  example, 
over  in 
France  How-* 
ard  L.  Chern- 
off  takes  roll 
after  roll  of 
film  of  the  W. 
Va.  boys  he 
meets  and  in- 
terviews. We 
see  that  every 
family  gets  a 
photo  of  their 
loved  ones, 
and  boy  do 
these  people 
love  it.  Every 
family  is  also 
notified  by  a 
personal  let- 
t  er  when 
someone  dear 
to  them  is 
going  to  be 
interviewed  or 
mentioned  on 
C  h  er  n  o  fPs 
overseas  broad- 
casts. We  leave  no  loose  ends  whatso- 
ever in  rendering  this  "better  than 
ever"  public  service. 

Regards 

Yours, 
Algy 

The  W.  Va.  Network 

WCHS  Charleston  WPAR  Porkersburg 
WSAZ  Hurttinglon  WBLK  Clarksburg 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states  .  .  ; 
the  heart  of  the 
Textile  South. 

Wn HI  5000  Watts  Day 

Spartanburg,  S.  C.  uDu 
Represented  by  Hollingbery 
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What's  a  radio  station's 
best  testimonial? 
RENEWALS 

And  91%  of  WWNC's  local 
advertisers  renewed 
1942  contracts 
during  1943 


Serving  Western  North  Carolina  'Jj 

from  ASHEVILIE  CBS" 

DON  5.  ELIAS,  Ixecutive  Director  ' 
Represented  by  The  KATZ  AGEN 


Oominciting  Its 
Community  in 
Public  Service! 


PORTLAND,  OREGON 

CBS  Amiiate  ^ 
FREE  &  PETERS  •  NatiflDal  Reoresentatives 


WMIN,  St.  Paul,  Minn. 

.  .  .  without  question  AP  is  the 
best  news  service  which 
WMIN   has  ever  usecJ. 

Frank  M.  Devoney 
Ass't.  General  Manager 


available  through 

PRESS  ASSOCIATiON,  INC. 

30  tofWefeiler  Plaza 
Ycrli,  N.  T 
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trolled  mail  ballot,  1,000,000  to  be 
mailed  every  two  years  at  a  cost 
of  $1  per  ballot.  Initial  cost  of 
setting  up  a  bureau  of  radio  cir- 
culation was  estimated  at  $65,500 
the  first  year. 

Following  considerable  discus- 
sion, the  NAB  membership  unani- 
mously adopted  a  motion  authoriz- 
ing the  Board  of  Directors  to  cre- 
ate such  a  bureau.  Then  followed 
unanimous  adoption  of  a  second  mo- 
tion to  release  results  of  the  bien- 
nial surveys  to  all  subscribers  on  a 
full-disclosure  basis. 

Gov.  Hickenlooper  Addresses 
Wednesday  Session 

Gov.  Bourke  B.  Hickenlooper,  of 
Iowa,  speaking  at  the  Wednesday 
afternoon  session,  warned  of  the 
tendency  in  public  regulation  to  op- 
press and  hamper  initiative  and 
enterprise  and  progress  by  willful 
domination  and  control.  While  ac- 
knowledging the  necessity  for  reg- 
ulation, he  stressed  the  importance 
of  keeping  radio  free  and  not  sad- 
dling it  with  political  control. 

Nominations  for  directors-at- 
large  at  the  afternoon  session 
Wednesday  found  three  broadcast- 
ers placed  in  nomination  for  each 
of  the  three  station  classes.  Frank 
King,  WMBR  Jacksonville;  Diet- 
rich Dirks,  KTRI  Sioux  City;  and 
J.  B.  Fuqua,  WGAC  Augusta,  Ga., 
were  nominated  in  the  small  sta- 
tion category.  Mr.  King  was  re- 
elected and  Mr.  Dirks  chosen  to 
succeed  Herb  Hollister,  KANS 
Wichita. 

In  the  medium  station  group, 
T.  A.  M.  Craven,  WHOM  Jersev 
City;  Roger  W.  Clipp,  WFIL  Phila- 
delphia; and  Don  S.  Elias,  WWNC 
Asheville,  were  nominated.  Mr. 
Elias  was  reelected  while  Comdr. 
Craven  was  chosen  to  succeed  Bar- 
ney Lavin,  WDAY  Fargo,  who  re- 
signed recently  upon  being  com- 
missioned a  lieutenant  in  the  Ma- 
rine Corps. 

Large  Station  Group 
Nominates  Directors 

In  the  large  station  group,  Joseph 
0.  Maland,  WHO  Des  Moines; 
Hugh  M.  Feltis,  KFAB  Lincoln; 
and  James  D.  Shouse,  WLW  Cincin- 
nati, were  nominated.  Mr.  Maland 
was  reelected  and  Mr.  Feltis  was 
named,  succeeding  Mr.  Shouse. 

Network  directors  nominated  and 
elected  without  opposition  were  F. 
M.  Russell,  NBC  Washington,  vice- 
president  and  incumbent  on  the 
board,  and  Dr.  Frank  N.  Stanton, 
CBS  vice-president.  New  York,  des- 
ignated to  succeed  Paul  Kesten,  ex- 
ecutive vice-president.  Dr.  Stanton, 
a  research  expert,  is  expected  to 
figure  prominently  in  the  new  sta- 
tion coverage  project. 

Three  amendments  to  the  by- 
laws were  adopted  by  the  Confer- 
ence in  rapid  succession.  The  first 
gives  the  Board  authority  to  estab- 
lish the  schedule  of  dues  to  be  paid 
by  stations  from  time  to  time  as 
against  the  existing  provision  which 
freezes  dues  in  each  bracket  of  sta- 
tion income. 

The  second  and  third  amendments 
dealt  with  elections  of  officers  and 
directors.  One  permits  ballotting  for 
directors-at-large  by  referendum 
vote  in  instances  where,  because  of 
abnormal  conditions,  an  annual 
meeting  may  not  be  held.  The  other 
liberalizes  the  nominating  of  di- 
rectors-at-large to  permit  nomina- 


NBC  GENERALS  view  the  Parade  of  Stars  at  an  NBC  affiliates  mee^ 
ing  last  Monday  (1  to  r)  :  James  Gaines,  assistant  director  of  prom 
tion;  Niles  Trammell,  NBC  president;  Charles  P.  Hammond,  director 
promotion;  Frank  Mullen,  executive  vice-president. 


tions  in  advance.  The  existing  by- 
law requires  nominations  from  the 
floor  exclusively. 

Ted  R.  Gamble,  director  of  the 
War  Finance  Division  of  the  Treas- 
ury Dept.,  in  a  rapid-fire  ad  lib  ad- 
dress, paid  high  tribute  to  the  con- 
tribution of  radio  in  the  War  Loan 
campaigns.  Without  using  a  single 
note,  he  reeled  off  astronomical  fig- 
ures on  the  Fifth  War  Loan  Drive 
both  as  to  amounts  and  numbers  of 
securities  sold.  He  tossed  about  fig- 
ures on  the  public  debt  with  the 
ease  of  a  Joel  Kupperman. 

The  Sixth  War  Loan  coming  up, 
Mr.  Gamble  said,  presents  a  real 
challenge  as  each  successive  drive 
becomes  more  difficult.  He  asked  the 
broadcasters  for  continued  whole- 
hearted support,  declaring  it  would 
be  a  "shame  if  we  relaxed  in  the 
financing  of  this  war." 

It  will  require  better  selling,  bet- 
ter organization  and  more  ingenu- 
ity, he  declared,  and  promised  that 
the  reorganized  War  Bond  staff  will 
do  its  part.  The  War  Bond  Cam- 
paign, Mr.  Gamble  said,  had  cre- 
ated a  tremendous  savings  reservoir 


— the  greatest  in  history — excec' 
ing  95  billions.  "This  is  the  greal 
est  insurance  policy  that  we  ha^ 
when  we  emerge  from  this  war, 
he  asserted.  Of  over  !?24,866,000  i 
time  and  space  donated  to  Wa 
Bond  selling,  radio  has  given  1 
millions,  he  declared.  That  is 
magnificent  contribution,  he  said. 

The  work  of  NAB's  younger 
standing  committee,  the  Small  Mai 
ket  Station  Committee,  receive 
praise  from  Mr.  Ryan  at  the  aftei 
noon  session. 

Marshall  Pengra,  KRNR  Rose 
burg.  Ore.,  Committee  chairma; 
gave  the  Conference  an  overall  pic 
ture  of  the  problems  and  possibili 
ties  of  small  market  stations  an 
appealed  to  the  broadcasters  t 
bring  their  problems  to  the  NAT 
"We  want  your  support,"  he  sai' 
and  promised  vigorous  and  con 
certed  action  by  the  committee  i 
the  approach  and  solution  of  the^- 
problems. 

Others  who  participated  in  th 
panel  discussions  were  Howard  £ 
Frazier,  NAB   Director  of  Engi' 


Nothing  like  it  in 
Recorded  Radio! 

COME  AND  GET  IT 

A  BANQUET  OF  INFORMATION 
A  FEAST  OF  FACT  AND  FABLE 
—  on  the  timeless  subiect  of  food 


•  Radio's  newest  audience-participation  quiz  .  .  .  mixing 
food  facts  and  fun  ...  is  the  first  of  its  kind  ever  to  be 
recorded.  Bob  Russell,  MC,  questions  contestants  selected 
from  studio  audience  representing  all  sections  of  the  coun- 
try, then  tosses  subject  to  "Board  of  Experts":  Alma 
Kitchell,  well-known  for  her  Woman's  Exchange  program 
.  .  .  and  Gaynor  Maddox  whose  syndicated  food  articles 
are  read  by  millions !  Experts  uncover  unusual  facts  about 
food  in  question.  78  quarter-hour  3-a-week  shows  ...  all 
set  to  go  for  some  lucky  food  sponsor.  COME  AND  GET 
IT  ...  or  send  for  audition  records  now. 
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RCA  B/dg.,  Radio  City,  N.  Y.  .  .Merchandise  Marl,  Chicago,  III. 
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jneering,  Paul  F.  Peter,  NAB  Di- 
•  rector  of  Research,  Lewis  H.  Avery 
NAB  Director  of  Broadcast  Adver- 
Itising,   and   William   B.  Smullin, 
•KIEM  Eureka,  Cal.  A  transcribed 
i  program,  pressings  of  which  will 
jbe  sent  out  by  NAB  for  use  in  all 
districts,  was  presented  to  the  Con- 
ference to  dramatize  "the  oppor- 
tunity and  responsibility  of  small 
jmarket  station  managers". 
I    To  close  the  Wednesday  session 
■khe  Conference,  without  a  dissent- 
kng  voice,  adopted  a  series  of  reso- 
fiutions  presented  by  H.  K.  Car- 
Ipenter,  WHK  Cleveland,  perennial 
jchairman  of  the  Resolutions  Com- 
mittee. Most  important  were:  (1) 
■[That  the  NAB  urge  the  Govern- 
tlment  to  take  appropriate  steps  to 
jicompel  immediate  compliance  with 
'  jthe  order  of  the  WLB  on  the  Pe- 
I'ltrillo-invoked  recording  strike;  (2) 
That    the    "continuing  discount 
clause"  be  submitted  to  the  NAB 


jHow  can  qou 
sell  Cuba? 


A  Cuban  affiliate 
of  one  of  the  largest  manufac- 
Iturers  in  the  United  States  set 
ut  to  find  the  answer.  They  made 
1^  thorough,  impartial  survey  of 
the  listening  habits  of  Cubans, 
and  this  is  what  they  found: 


65%  of  all  Cuban  listeners 
tune  to 

R  H  C 
CADENA  AZUL 
Its  nearest  competitor 
among   local   or  foreign 
stations  had  only  15%  of 
the  listeners. 


^rom  this  impartial  survey,  you 
(lave  the  answer  to  your  own 
luban  advertising  problem.  Use 

RHC  CADENA  AZUL 


Catle/ta. 


4    Cuba's  only 
network 
affiliated  with 


CBS 


U.  S.  Representative 
iUMBERTO  D.  GONZALEZ 

0  West  42nd  St.,  New  York  City 
Wisconsin  T-1166 
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membership  at  its  next  annual  meet- 
ing for  approval  or  rejection  and, 
if  approved,  be  incorporated  in  the 
NAB-AAAA  standard  contract; 
(3)  That  the  Board  consider  New 
Orleans  as  the  site  for  the  1945 
convention,  transportation  and 
housing  facilities  being  favorable. 

Thursday  Session 
Hears  Arnoux 

Opening  the  conference  Thurs- 
day morning,  Campbell  Arnoux  of 
WTAR  Norfolk,  Va.,  chairman  of 
the  NAB  Music  Committee,  cre- 
ated last  December,  told  the  broad- 
casters that  "no  station  need  fear 
a  financial  sword  of  Damocles 
hanging  over  its  head",  with  ref- 
erence to  demands  for  per-program 
contracts  by  ASCAP. 

Following  its  organization  the 
Music  Committee  solicited  from 
members  complaints  regarding 
ASCAP  demands.  More  than  100 
were  filed.  The  committee  took  up 
the  demands  with  the  Dept.  of  Jus- 
tice and  on  July  29  was  advised  by 
Wendell  Berge,  Assistant  Attorney 
General,  that  charges  for  an- 
nouncements adjacent  to  or  be- 
tween programs  using  ASCAP 
music  would  be,  in  the  Depart- 
ment's opinion,  "a  direct  violation 
of  .  .  .  the  consent  decree"  of  May 
1941,  entered  into  in  the  Southern 
District  Court  of  New  York.  That 
decree  prohibits  collection  by 
ASCAP  of  a  percentage  of  income 
received  by  the  broadcaster  from 
programs  in  which  no  musical  com- 
position licensed  by  ASCAP  is  per- 
formed. 

Mr.  Arnoux  pledged  the  full 
support  of  NAB  to  "any  station" 
which  becomes  involved  in  diffi- 
culty on  music  matters,  provided 
the  problem  has  an  overall  effect 
on  radio.  On  the  Music  Committee 
with  him  are  James  P.  Begley, 
KYW  Philadelphia;  Arthur  B. 
Church,  KMBC  Kansas  City;  Rob- 
ert Enoch,  KTOK  Oklahoma  City; 
C.  W.  Myers,  KOIN  Portland, 
Ore.;  Frank  R.  Smith  Jr.,  WWSW 
Pittsburgh;  John  R.  Wahlstedt, 
WHB  Kansas  City;  Warren  Wil- 
liamson, WKBN  Youngstown,  O.; 
Thomas  H.  Belviso,  NBC  New 
York;  Frank  K.  White,  CBS  New 
York. 

In  his  annual  report,  Merritt  E. 
Tompkins,  vice-president  and  gen- 
eral manager  of  BMI,  disclosed 
that  866  American  stations  now 
are  licensed  by  BMI.  He  told  of 
new  services,  including  a  proposed 
classified  catalog,  a  catalog  of  30,- 
000  recorded  titles  licensed  by 
BMI,  and  55  programs  weekly  now 
being  sent  to  more  than  700  sta- 
tions. (See  page  70.) 

At  a  well  attended  session  on  the 
labor  clinic,  John  Morgan  Davis, 
NAB's  new  general  counsel  for 
labor  relations,  appealed  to  the 
broadcasters  to  bring  their  prob- 
lems to  him  and  to  submit  their 
labor  contracts  for  examination  to 
enable  NAB  to  compile  informa- 
tion of  importance  to  the  industry. 

He  warned  that  any  revision  of 
the  "Little  Steel"  formula  will  af- 
fect all  future  negotiations  between 
stations  and  unions.  Pointing  to 
WLB  decisions  requiring  employ- 
ers to  negotiate  with  unions  on  all 
labor  matters,  he  said  that  nego- 
tiations with  individual  employes 
can  no  longer  be  carried  on  where 
a  union  exists. 

Efficient  supervision  of  opera- 
tions, he  said,  is  the  best  guaran- 
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NEW  YORK  OFFICE 


TOM 

PETERSON 


MANAGER  OF  OUR  NEW 

CHICAGO  OFFICE 

These  men  know  the  markets  and  radio  in  Texas 
and  the  Southwest.  They  are  ready  to  give  you  the 
benefit  of  their  knowledge  of  this  area.  Let  them 
supply  you  with  first-hand  information  about  this 
rich  market  and  its  radio  facilities.  There's  no 
obligation,  of  course. 
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WILL  YOU 
SPONSOR 
DEMOCRACY  ? 


V^N  ELECTION  day  in 
1940  more  than  30,000,000 
Americans  stayed  away 
from  the  polls. 

Another  election  year 
is  here.  It  is  a  year  when 
Americans  are  laying  down 
their  lives  for  the  right 
to  vote.  There  must  be 
no  repetition  of  the  dis- 
graceful performance  of 
1940. 

Every  American  must 
realize  that  in  a  democracy 
all  citizens  have  not  only 
the  privilege  but  the  duty 
to  vote.  There  is  no  more 
sacred  obligation  of  citi- 
zenship. 

You  believe  in  America. 
You  believe  in  "the  way  of 
the  ballot  box."  You  have 
a  responsibility. 

Will  you  sponsor  democ- 
racy? Will  you  use  your 
programs  to  awaken  our 
fellow  citizens  to  their  re- 
sponsibility? Will  you  tell 
them  where  and  when  to 
register?  Will  you  urge 
them  to  get  out  and  vote? 


Our  Radio  Division  will 
he  happy  to  provide  non- 
partisan material — scripts, 
transcriptions,  music — for 
your  programs.  If  there 
is  anything  we  can  do  to 
help  you  get  this  message 
across,  let  us  know.  We 
want  to  help.  We  want 
help. 

NATIONAL  CITIZENS 
POLITICAL  ACTION 
COMMITTEE 

Hon.    George  W.  Norris, 

Honorary  Chairman 
Sidney  Hillmon,  Chairman 
James  Potfon,  Vice-Chairman 
Freda  Kirchwey,  Vice-Chairman 
Clark   Foreman,  Secretary 

R.  J.  Thomas,  Treasurer 
James  McGill,  Comptroller 

205  East  42nd  Street 
New  York  17,  N.  Y. 


tee  against  labor  difficulties. 
Through  cooperative  eflfort  we  can 
avoid  many  of  the  pitfalls  which 
have  attended  stations  relations 
with  unions,  he  concluded. 

Sidney  Kaye,  NAB  special  coun- 
sel, reviewed  the  history  of  the 
AFM  recording  ban  and  subse- 
quent developments.  The  most  im- 
portant thing  in  the  situation  af- 
fecting broadcasters,  he  said,  was 
the  report  of  the  WLB  panel  on  the 
dispute  which  found:  (1)  there  is 
no  important  unemployment  of 
musicians,  (2)  two  out  of  three 
AFM  members  are  not  profes- 
sional musicians;  (3)  radio  broad- 
casting has  not  diminished  employ- 
ment of  musicians. 

Discussing  the  agreements  made 
by  record  companies  with  the 
AFM,  resulting  in  resumption  of 
record  production,  he  declared  the 
principle  of  the  World-Decca  con- 
tracts would  be  applicable  to  all 
industry  if  it  is  upheld  by  the  Gov- 
ernment. He  asserted  that  broad- 
casting has  fostered  love  and  ap- 
preciation of  music  which  has  made 
America  the  acknowledged  leader 
of  music  among  all  nations. 

Kaye  Criticizes 
WLB  Directive 

Mr.  Kaye  criticized  that  part  of 
the  WLB  directive  on  the  dispute 
which  calls  for  payments  in  escrow 
to  the  union,  but  he  pointed  out 
that  it  was  the  union  and  not  the 
employers  which  refused  to  comply 
with  the  order.  "Not  in  the  history 
of  the  WLB  has  there  been  a  more 
flagrant  disregard  of  a  Government 
order,"  he  said.  Regarding  the 
Petrillo  contention  that  the  case 
does  not  involve  the  war  effort, 
Mr.  Kaye  declared  that  music  not 
only  helps  morale,  but  that  the  his- 
tory of  the  world  shows  it  is  vital 
to  civilization.  "If  entertainment 
does  not  contribute  to  the  war  ef- 
fort, then  the  motion  picture  and 
the  use  which  radio  makes  of  music 
are  of  no  value,"  he  said. 

Praising  the  broadcasting  indus- 
try for  setting  a  model  in  its  rela- 
tions with  labor,  he  declared  that 
"broadcasters  do  not  owe  a  tribute 
to  a  union  as  distinguished  from 
its  members.  The  duty  which  the 
broadcaster  owes  is  not  to  the 
AFM  majority  which  is  not  com- 
posed of  professional  musicians, 
but  to  the  minority  of  real  profes- 
sional artists." 

He  promised  that  broadcasters 
will  continue  to  repel  any  efforts  of 
unions  to  force  unsound  demands 
upon  them.  "Acquiescence  in  false 
principles  do  not  lead  to  peace  in 
our  time,"  he  declared. 

Mr.  Kaye  received  an  ovation 
from  the  conference  at  the  con- 
clusion of  his  presentation. 

Mr.  Ryan  delivered  the  NAB 
report  on  the  AFM  platter  turning 
situation,  reviewing  the  events 
leading  to  the  Petrillo  effort  to  in- 
stall musicians  in  all  stations  for 
platter  turning,  and  the  reverbera- 
tions of  that  effort. 

He  revealed  that  under  an 
agreement  made  between  Petrillo 
and  the  networks  on  January  27, 
1944,  NBC  agreed  to  recognize  the 
right  of  the  AFM  to  represent 
platter  turners,  that  Blue  agreed 
to  employ  platter  turners  in  New 
York  and  Los  Angeles  beginning 
June  1,  that  CBS  agreed  to  extend 
its  arrangements  in  Chicago  and 
St.  Louis  to  its  other  owned  sta- 
tions   provided    no  jurisdictional 


BLUE  BRASS-HAT  BRIGADE  (top  photo,  1  to  r)  Ed  Kobak,  executive 
vice-president;  Ed  Noble,  chairman  of  the  board;  Chester  H.  LaRoche, 
chairman  of  the  executive  committee;  Mark  Woods,  president;  Lt.  Col. 
Robert  E.  Kintner,  newly-appointed  vice-president  in  charge  of  public 
service  and  related  activities.  Small  station  selling  seance  (second  photo) 
Lewis  H.  Avery,  NAB;  Marshall  Pengra  KRNR  Roseburg,  Ore.,  Chair- 
man, Small  Market  Station  Committee;  William  B.  Smullin,  KIEM  Eu- 
reka, Cal.;  Robert  T.  Mason,  WMRN  Marion,  0.;  Fred  Schilplin,  KFAM 
St.  Cloud,  Minn.;  James  R.  Curtis,  KFRO  Longview,  Tex.  Blue  Bettle 
buzzes  broadcasters  Herbert  Kendrick,  former  manager  of  WJLS  Beck- 
ley,  W.Va.;  Ralph  Elvin,  WLOK  Lima,  O.;  Miss  Bettle  (Harry  S.  Good- 
man, New  York);  George  Smith,  Fort  Industry  Co.;  William  E.  Rine, 
WWVA  Wheeling.  Spot  shot  of  hot  shots  Ted  Enns,  Cowles  Group; 
Carlos  Franco,  Young  &  Rubicam;  Arden  X.  Pangborn  KGW-KEX; 
Ralph  Weil,  WOV. 


question  was  involved,  that  Mutual 
made  no  agreement  but  that  Bam- 
berger and  Don  Lee  both  agreed  to 
employ  platter  turners  subject  to 
the  ironing  out  of  jurisdictional 
disputes. 

Since  the  agreement  of  January 
27,  he  explained,  contracts  have 


been  made  for  New  York  key  sta- 
tions of  all  networks  with  Local 
802,  AFM.  These  contracts  were 
accompanied  by  a  letter  containing 
an  agreement  to  employ  members 
of  the  local  as  platter  turners 
whenever  the  NLRB  certifies  the 
local   as    the    proper  bargaining 
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ili.nit.  Platter  turnei'S  are  to  receive 
jtioO  per  week  during  the  first  year, 
i  60  per  week  during  the  second 
i;-ear,  and  $70  during  the  third  year 

if  a  three-year  contract  for  a  40- 

l.our  week. 

']  The  rate  in  Chicago  where  mu- 
^iicians  handle  turntable  operations, 
'k  $90  a  week  for  a  25-hour  week. 

pelegates  Hail 
4^tlass  Resistance 

'  Conference  delegates  whistled 
then  Mr.  Ryan  cited  the  wage 
lates  specified  in  the  Petrillo  con- 
racts  with  Chicago  stations.  In 
oncluding  his  presentaiton,  Mr. 
•yan  congratulated  Ralph  Atlass, 
ormer  president  of  WJJD  Chicago 
nd  owner  of  WIND  Chicago,  for 
as  successful  resistance  to  Pe- 
Tillo's  demands  to  force  employ- 
:nent  of  musicians  exclusively  as 
latter  turners  at  WJJD. 
William  J.  Friedman,  attorney 
lor  Chicago  Class  B  stations,  re- 
newed the  issues  involved  in  the 
vFRA  dispute  with  Chicago  sta- 
ions  over  the  "pay-witihin-pay" 
■rinciple,  concerning  demands  of 
Ihe  union  for  separate  fees  to  staff 
.nnouncers  for  commercial  an- 
f.ouncements. 

If  the  AFRA  demands  were 
'•ranted,  he  said,  it  would  have  far 
caching  implications  which  would 
ffect  relations  with  all  employes 
f  stations.  The  AFRA  demands, 
le  brought  out,  would  impose  extra 
iosts  of  $6,000  to  $19,000  on  each 
'lass  B  station  in  Chicago. 

He  expressed  "hope  that  the 
Chicago  panel  handling  the  dis- 
*'Ute  will  follow  the  decision  laid 


U  N^*^^^  '''''' 


RICH  NiARKEt 

p^adent 


down  in  the  V/MAL  Washington 
case  in  which  the  WLB  refused  to 
approve  the  "pay-within-pay" 
principle,  which  he  declared  is  one 
of  the  most  important  problems 
affecting  broadcasters. 

AFRA's  success  so  far,  he  de- 
clared, has  been  due  to  division 
among  broadcasters  in  resisting 
the  union's  demands.  "The  entire 
industry  must  unite  in  fighting 
this  principle",  he  concluded. 

In  closing  the  session,  Mr.  Ryan 
praised  the  management  of 
WMAL  for  its  opposition  of  AFRA 
demands  and  declared  the  decision 
in  the  case  will  benefit  the  entire 
industry. 

Don  Elias  Reviews 
Legislative  Activity 

Don  S.  Elias  of  WWNC  Ashe- 
ville,  N.  C,  chairman  of  the  Legis- 
lative Committee,  in  an  informal 
report  Thursday  morning,  told  the 
NAB  that  his  committee  had  done 
"a  lot  of  work  the  past  year"  but 
that  "we  went  into  the  fight  con- 
scious that  we  wouldn't  get  any 
legislation  this  year. 

"It's  not  our  plan  to  try  to  get 
any  legislatnon  until  the  new  Con- 
gress," he  said.  "What  we  want  is 
definite  legislation  that  you  and  I 
.  can  understand  and  we  don't  want 
a  Supreme  Court  decision  to  tell  us 
how  to  run  our  business." 

Mr.  Elias  urged  every  broadcast- 
er, when  the  time  comes,  to  "edu- 
cate" his  respective  Congressmen 
and  Senators  as  to  radio's  needs 
legislatively.  He  added  that  there 
was  a  "lack  of  interest"  in  radio  in 
Congress,  which  he  attributed  to 
radio's  failure  to  make  its  needs 
known  to  enough  Congressmen. 

At  the  Thursday  luncheon  session 
Paul  G.  Hoffman,  president  of  the 
Studebaker  Corp.,  and  chairman  of 
the  Committee  for  Economic  De- 
velopment, and  C.  Scott  Fletcher, 
field  director  of  the  CED,  called 
upon  broadcasters  to  help  educate 
the  public  as  to  the  big  postwar 
job  ahead. 

Postwar  Discussion 

Concludes  Session 

The  War  Conference  wound  up 
with  a  highly  informative  panel 
discussion  on  the  postwar  service 
of  FM,  television  and  facsimile, 
which  found  the  differences  which 
have  been  evidenced  during  recent 
months  on  television  and  FM  still 
present.  Glowing  predictions  were 
made  for  these  services  and  the 
broadcasters  listened  with  avid  in- 
terest, (story  on  page  13). 


Benny  for  Luckies 

JACK  BENNY,  scheduled  to  start 
his  NBC  program  Oct.  1,  Sun., 
7-7:30  p.m.,  for  Pall  Mall  (Ameri- 
can Cigarette  &  Cigar  Co.),  in- 
stead will  promote  Lucky  Strikes 
for  the  parent  company,  American 
Tobacco  Co.  Agency  for  Luckies 
is  Foote,  Cone  &  Belding,  New 
York,  but  Ruthrauff  &  Ryan  will 
handle  the  Jack  Benny  show  as 
originally  planned.  Your  All  Time 
Hit  Parade,  shifted  to  the  Sun.  7 
p.m.  NBC  period  for  the  summer, 
will  be  discontinued  Sept.  24  for 
Luckies.  Programs  for  Luckies  in- 
clude Kay  Kyser's  College  of  Mu- 
sical Knowledge,  NBC  Wed.,  10-11 
p.m.,  and  Your  Hit  Parade,  CBS, 
Sat.,  9-9:45  p.m.  There  are  no 
immediate  plans  for  Pall  Mall. 


WFTL  Sale  Probed 

SALE  of  WFTL  Ft.  Lauderdale, 
Fla.,  to  the  Fort  Industry  Co.  will 
be  probed  by  the  House  Select  Com- 
mittee to  Investigate  the  FCC  when 
hearings  are  resumed  Tuesday 
(Sept.  5),  Rep.  Clarence  F.  Lea, 
chairman,  announced  last  Friday. 
"We  plan  to   investigate  several 


transfers  to  ascertain  whether  the 
Commission  showed  favoritism," 
said  the  Committee  chairman.  At 
the  same  time  he  announced  the 
resignation  of  Harry  S.  Barger  as 
chief  investigator  and  the  appoint- 
ment of  Robert  Barker  to  succeed 
him.  Mr.  Barger,  whose  work  was 
commended  by  Rep.  Lea,  resigned 
to  accept  another  post. 


Meet  WHB's  Don  DoWs- 

of  Kansas  City,  Hollywood,  Chicago  and  New  York! 


Here's  a  gent  who  lives  on  a  merry- 
go-round,  the  better  to  serve  WHB 
advertisers!  WHB  is  the  only  sta- 
tion in  America  whose  president 
travels  as  its  national  advertising 
representative.  He  can  be  reached 
through  any  of  the  offices  listed  be- 
low; and  time  clearances  are  made 
the  same  day,  by  telegraph,  telephone 
or  air  mail  letter,  from  headquarters 
in  Kansas  City! 


Ten  years'  experience  as  an  adver- 
tising agency  account  executive 
preceded  Davis'  appointment  as 
WHB's  president,  in  1931.  He's 
had  lots  of  fun  in  radio  ever  since,, 
operating  WHB  as  "the  station  with 
agency  point-of-view". .  where  every 
advertiser  is  a  client  who  must  get 
his  money's  worth  in  results.  If  you 
want  to  sell  the  Kansas  City  mar- 
ket, WHB  is  yovLt happy  medium! 


For  WHB  Availabilities, 'Phone  DON  DAVIS 

KANSAS  CITY  —  Scarriff  Building  —  HArrison  1161 
NEW  YORK  CITY-507  Fifth  Avenue— VAnderbilt  6-2550 
CHICAGO  — 333  North  Michigan  Blvd.  —  CENtral  7980 
HOLLYWOOD-5855  Hollywood  Blvd.-HOIIywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina     •     Great  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 
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Facsimile,  FM  Next  Services 

(Continued  from  Page  13) 


If  you  buy  or  plan 
advertising  for 
lotcOf  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  Iowa  slatioa, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictographt  for 
quick  and  easy  reading.  You  con  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Wclnui  St.,  Das  Moines,  Iowa 


JACKSON  AND  MONEY 

Mississippi's  cash  income  from  farm 
crops  amounted  to  5270,677,000  in 
1943.  Livestock  and  livestock  prod- 
ucts added  S76,421,000  to  the  cash 
money  farmers  made  during  the  year. 
Jackson,  the  Capitol  city,  is  the  center 
of  all  agricultural  and  industrial  busi- 
ness. V/SLI  offers  effective  coverage 
of  this  "center  morket  of  Mississippi" 
— ot  less  cost. 

BLUE  NETWORK! 


WEED  &  COMPANY 

f/ATIONAL  JtlPHESlMTAT/yEt 


wants  television  and  wants  it 
promptly.  A  number  of  surveys 
made  on  most  desired  postwar  pur- 
chases indicate  television  sets  as 
number  one  or  two  on  the  list. 

Mr.  Joyce  predicted  television 
receivers  would  be  available  in  the 
$200  price  range  and  that  a  very 
high  percentage  of  the  homes  of 
the  country  will  be  ready  for  re- 
ceivers as  soon  as  service  is  avail- 
able to  them.  In  approximately 
five  years  after  resumption  of  com- 
mercial television,  transmitters 
serving  157  key  cities  should  be 
making  television  service  available 
to  a  primary  market  of  more  than 
72  million,  or  61.5%  of  the  U.  S. 
purchasing  power.  An  additional 
10  million  people  should  have  tele- 
vision program  service  available  by 
secondary  television  network  de- 
velopments. 

Alluding  to  television  standards 
and  whether  they  are  satisfactory, 
Mr.  Joyce  recited  an  experience  of 
his  company  in  attempting  to  re- 
purchase television  receivers  pre- 
viously sold  in  the  New  York  area. 
Despite  a  very  liberal  offer  of  ap- 
proximately $200  for  television  sets 
which  originally  cost  only  $395, 
he  said  only  one  set  was  repur- 
chased from  36  owners  and  that 
one  was  out  of  order. 

If  present  owners  of  receivers  in 
these  times  of  severely  limited 
broadcasting  conditions  and  meager 
program  fare  place  such  a  high 
evaluation  on  the  prewar  instru- 
ments they  possess,  "how  much 
more  eager  will  they  be  and  how 
much  more  eager  will  be  the  great 
public,  under  the  vastly  more  fa- 
vorable conditions  that  will  soon 
prevail?" 

Sees  AM  Backbone 

Mr.  Lodge,  while  envisioning  a 
bright  future  for  the  new  broadcast 
services,  emphasized  that  AM 
broadcasting  will  remain  the  back- 
bone of  the  industry  and  that  tele- 
vision and  FM  will  not  be  effective 
competitors  until  they  have  a  simi- 
lar circulation  appeal.  The  stand- 
ard band  will  remain  the  broad- 
casters' breadwinner  and  chief 
source  of  income  "for  a  consider- 
able number  of  years,"  he  said.  It 
is  also  doubtful  if  the  high-pow- 
ered clear-channel  AM  station  will 
be  replaced  within  the  "foreseeable 
future  as  a  means  of  providing 
widespread  rural  service." 

Although  the  future  of  FM  is 
still  beset  with  involved  problems 
of  allocation  and  propagation,  Mr. 
Lodge  said  he  believed  the  service 
has  such  real  advantages  that  be- 
fore too  long  it  may  rival  AM. 

The  story  on  television,  he  said, 
is  quite  different.  He  reiterated 
the  CBS  position  in  favor  of  higher 
definition  pictures  and  color — 
which  is  largely  consistent  with 
the  recent  recommendations  of  the 
Interdepartmental  Radio  Advisory 
Committee. 

Disclaiming  an  alarmist's  view, 
he  said  it  must  be  assumed  that 
television  will  not  roll  merrily  along 
on  the  same  road  as  sound  broad- 
casting.   The  greatest  handicap  for 


television  would  be  to  start  opera- 
tion on  the  present  six  mc  band — 
which  RCA,  NBC  and  a  number 
of  manufacturing  companies'  sup- 
port. He  urged  use  of  wide  bands 
in  the  higher  frequency  region  from 
500  to  1,000  mc. 

Those  requesting  the  lion's  share 
of  the  frequencies  between  50  and 
300  mc  for  television,  he  declared, 
completely  ignore  the  informed 
opinion  of  the  IRAC  experts. 

Competition  Seen 

Mr.  Hedges  admonished  the  NAB 
members  that  for  the  present  only 
the  broadcaster  has  an  inside  track 
in  the  race  to  establish  FM  and 
television  services.  But  no  broad- 
caster should  delude  himself  with 
the  idea  that  he  can  maintain  a 
position  of  watchful  waiting  indefi- 
nitely. No  turtle  is  going  to  win 
the  race  for  television,  he  said. 

Pointing  out  that  FM  provides 
places  for  many  new  broadcasters, 
Mr.  Hedges  said  the  AM  broad- 
caster would  be  well  advised  not 
to  take  these  new  competitors  too 
lightly.  Some  of  them  will  not 
stay,  but  plenty  of  them  will  have 
money  ideas  and  initiative  and  will 
be  in  the  market  for  an  audience 
and  for  network  connections. 

Television  provides  a  more  diffi- 
cult problem  for  the  broadcaster 
than  FM,  because  it  is  not  just  a 
technological  change,  but  in  many 
respects  a  new  business,  calling 
for  a  substantial  capital  outlay. 
Contending  that  television  is  here 
to  stay,  Mr.  Hedges  said  the  art 
has  powerful  friends  and  backers 
outside  radio  who  would  like  noth- 
ing better  than  to  take  over  tele- 
vision by  default.  Moreover,  he 
said  the  public  wants  the  service. 

Summing  up,  Mr.  Hedges  said: 
"We  do  not  believe  in  the  principle 
of  withholding  a  practical  four- 
cylinder  automobile  from  the  pub- 
lic because  a  theoretical  eight-cyl- 
inder engine  is  about  to  be  de- 
veloped." 

Maj.  Armstrong  traced  the  his- 
tory of  FM  from  the  first  success- 
ful transmission  over  his  station 
on  June  9,  1934.  Actually  that 
terminated  20  years  of  experi- 
mentation. 

He  agreed  with  Mr.  Hogan  that 
if  bursts  or  E  layer  interference 
persist,  the  problem  could  be  han- 
dled by  a  new  allocation  in  the 
existing  band  with  less  complica- 
tion than  has  been  occasioned  in 
standard  broadcasting.  He  fore- 
saw no  serious  difficulties. 

Mr.  Godley  urged  extension  of 
the  present  AM  band  down  to  540, 
530  and  520  kc  and  suggested  that 
the  assignments  be  used  in  small 
city,  town  and  rural  communities 
heretofore  without,  but  now  able 
to  support  their  own  services. 

Touching  upon  television  only 
briefly,  Mr.  Godley  said  he  thought 
it  greatly  broadens  the  horizons  of 
broadcasting  and  it  seemed  to  him 
"the  desirable,  ultimate  medium". 
But  he  did  not  believe  that  it, 
within  the  foreseeable  future,  will 
spell  "quietus  for  sound  broadcast- 
ing". 


Mr.  Hogan  unfolded  to  broad- 
casters a  detailed  picture  of  fac- 
simile after  the  war  [Broadcast- 
ing, Aug.  28]. 

Today  facsimile  can  deliver  a 
picture  of  48  square  inches  or  1,000 
words  of  text  in  a  minute,  or  a  60,- 
000-word  book  could  be  printed  in 
the  home  in  an  hour.  This  can  be 
accomplished  at  low  cost  on  stand- 
ard AM  or  FM  channels.  Though 
he  preferred  FM  because  of  its 
noise-free  characteristics. 

Facsimile,  he  said,  would  open 
up  tremendous  opportunities  for 
advertising,  making  possible  deliv- 
ery of  package  configurations. 
Facsimile  also  can  be  networked 
or  syndicated. 

The  only  obstacles  to  the  growth 
of  facsimile  service  are  the  exist- 
ing FCC  regulations,  the  stan- 
dardization of  service  and  WPB  re- 
strictions on  manufacturing.  He 
said  standardization  and  assign- 
ment of  channels  are  well  under 
way  and  that  the  production  re- 
strictions will  depend  on  the  war. 

WBNS-WELD,  in  its  prewar 
facsimile  transmissions,  found 
that  facsimile  in  the  home  would 
be  demanded  by  nearly  80%  of 
broadcast  listeners,  provided  such 
improvements  as  higher  recording 
speed,  a  four-column  newspaper 
width  and  visual  printing  were 
added.  All  these  have  been  at- 
tained, so  that  a  magazine  about 
the  pattern  of  Broadcasting  can 
be  transmitted,  he  said.  The  post- 
war service  probably  will  use  a 
nine-inch  paper  on  a  continuous 
roll.  The  speed  probably  will  be 
32  to  40  inches  per  minute,  or  600 
to  800  words  of  text  per  minute. 
A  number  of  newspaper  broad- 
casters are  investigating  the  pos- 
sibilities of  modern  facsimile. 


Hartenbower  Heads  KCMO 

JOE  HARTENBOWER,  sales 
manager  of  the  central  division 
of  the  Blue  Network,  has  been  ap- 
pointed manager  of  KCMO  Kan- 
sas City,  succeeding  Jack  Stewart, 
resigned.  Mr.  Hartenbower  was 
formerly  in  sales  promotion  and 
research  of  NBC  Chicago,  local 
Blue  sales,  and  a  former  research 
director  of  Chicago  office  of  Mc- 
Cann-Erickson.  He  assumes  his 
new  post  Oct.  1.  Mr.  Stewart  has 
not  announced  his  future  plans. 


24  Hours  a 


Day- 


Major  Resolutions  at  NAB  War  Conference 


VHEREAS,  the  continued  defiance  by 
American  Federation  of  Musicians  of 
National  War  Labor  Board,  ordering 
members  of  that  Union  to  resume  the 

King  of  records  and  transcriptions  for 
principal  recording  companies,  is  im- 

ing    the    war    effort    in    the    field  of 

adasting  for  the  armed  forces,  and 

V  HERE  AS,  such  defiance  nullifies,  to 
^rge  extent,  the  contribution  which  re- 
ided  music  could  make  to  the  general 
■ale,  and,  as  the  longest  strike  in  war- 
le  America,  constitutes  a  dangerous 
imple  to  all  parties  whether  employer 
labor,  whose  controversies  are  properly 
iject  to  the  orders  of  the  National  War 
■or  Board. 

OW,  therefore,  be  it  resolved,  that  the 
cional  Association  of  Broadcasters  in 
vention  assembled  earnestly  urges  that 

proper  governmental  officials  promptly 
?  all  appropriate  steps  to  compel  im- 
iiate  compliance  by  the  American  Fed- 
,ion  of   Musicians    with   the   order  of 

National  War  Labor  Board. 

V  HERE  AS  the  NAB  Sales  Managers 
,-cutive  Committee  has  investigated  the 
antages  and  disadvantages  of  the  se- 
ed continuing  discount  clause  and  be- 


lieves that  its  inclusion  in  the  NAB- 
AAAA  standard  contract  for  station  fa- 
cilities would  be  advantageous  alike  to 
broadcasters   and  advertisers, 

AND  WHEREAS  the  provision  of  a 
continuing  discount  is  believed  to  be  the 
practice  of  a  majority  of  broadcasting 
stations. 

NOW,  THEREFORE,  be  it  resolved  by 
the  NAB  Board  of  Directors  that  the  fol- 
lowing continuing  discount  clause  be  sub- 
mitted to  the  NAB  membership  at  its 
next  annual  meeting  for  approval  or  re- 
jection, and,  if  approved,  be  incorporated 
in  the  NAB-AAAA  standard  contract  for 
station  facilities  as  a  new  paragraph  (D) 
under  section  5 : 

"Lf  this  contract  is  renewed  for  identical 
ser\'ice,  without  interruption,  beyond  a 
fifty-two  (52)  week  period,  the  same 
earned  rate  will  be  allowed  for  the  dura- 
tion of  such  extended,  continuous  service 
as  the  rate  earned  for  the  original  fifty- 
two  (52)  week  term.  This  provision  shall 
not  apply,  however,  for  more  than  fifty- 
two  (52)  weeks  from  the  effective  date  of 
any  revision  of  rates  or  discounts. 

"In  which  event,  present  paragraph 
(D)   will  become   (E),  etc." 


WHEREAS,  New  Orleans,  La.,  has 
heretofore  been  selected  as  the  location 
for  holding  the  annual  convention  of  the 
National  Association  of  Broadcasters, 
which  was  not  accomplished  due  to  war- 
time transportation  difficulties,  and 

WHEREAS,  it  is  the  sense  and  ex- 
presesd  wish  of  a  large  majority  of  the 
members  of  the  National  Association  of 
Broadcasters  that  a  convention  be  held 
in  New  Orleans.  La. 

NOW,  THEREFORE,  be  it  resolved 
that  this  convention  instruct  its  board  to 
give  due  consideration  to  the  selection  of 
New  Orleans,  La.,  as  the  site  for  the  1945 
convention  of  NAB,  transportation  and 
housing  facilities   being  favorable. 

RESOLVED  THAT  the  music  commit- 
tee express  its  gratification  at  the  action 
of  the  BMI  board  in  increasing  its  station 
relations  staff  and  further  recommends 
that  in  view  of  the  great  value  to  the 
stations  from  the  activities  of  such  sta- 
tion relations  staff,  that  the  station  rela- 
tions staff  be  further  increased  as  soon  as 
competent  men  can  be  obtained  and  if 
necessary  to  finance  such  increase  in  staff 
that  percentages  of  reduction  in  station 
fees  be  discontinued  or  decreased. 


[^iSEMBLED  at  Blue  network  headquarters  in  the  Palmer  House,  Chi- 
:::o,  last  Wednesday  were  these  affiliates,  who  were  given  awards  for 
l-i-standing  audience  promotion  on  the  network's  programs.  Sitting  (1 
■r)  :  Steve  Conlev,  WOWO  Fort  Wayne;  C.  T.  Hagman,  WTCN  St. 
•j1;  William  R.  Traum,  WROK  Rockford;  Chet  Thomas,  KXOK  St. 
.His;  W.  J.  Moll,  Geyer,  Cornell  &  Newell,  N.  Y.;  Keith  Kiggins,  Blue 
twork,    N.   Y.    Standing:    J.    R.    Montgomery,    Geyer,    Cornell  & 
well;  Morey  Owens,  WROK  Rockford;  John  J.  Dixon,  WROK  Rock- 
d;  Hugh  J.  Powell,  KGGF  Coffeyville;  Ivor  Kenway,  Blue  N.  Y.; 
P.  Williams,  WING-WIZE  Dayton-Springfield;  C.  W.  Fields,  WCBS 
ringfield,  111. 


IPSTEAD  &  JOHNSON  Ice 
lies  have  bought  the  11:30-12 
jlnight  (EWT)  period  on  34 
^tual  Stations,  Sept.  21  to  broad- 
jt  the  Hollywood  premiere,  and 
'  -  sponsor  a  playback  Sept.  22  on 
of  the  same  stations. 


FOUR  TOP 
>  MARKETS! 

Central  Kentucky 

WLAP 

Lexington,  Ky. 


Amarillo 
KFDA  Amarillo,  Tex. 


The  Tri-State 


Huntington,  W.  Va. 


Knoxville 

IWBIR 

Knoxville,  Tenn. 


I  four  stationt  ouned  and  operated  by 
fmore  N,  Nunn  and  J.  Lindtay  Nunn 


Am.  Net  Meets 

A  BUSINESS  meeting  was  held  by 
the  board  of  directors  of  the  Amer- 
ican Network  last  Thursday  at  the 
Ambassador  Hotel,  Chicago.  Pres- 
ent at  the  meeting,  presided  over  by 
William  B.  Lewis,  president  of  the 
FM  network,  were:  John  Shepard 
3d,  Yankee  Network;  Walter 
Damm,  WMFM-WTMJ  Milwau- 
kee; Eric  Hay,  WLOU-WJLB  De- 
troit; Harry  F.  Stone,  WSM  Nash- 
ville; 0.  L.  (Ted)  Taylor,  manager 
of  the  Taylor-Howe-Snowden  sta- 
tions and  owner  of  KTOK;  and 
Carlisle  Bethel,  WSJS-WMIT,  Win- 
ston-Salem. Represented  bv  proxy 
were  the  A.  H.  Belo  Corp.  ( WFAA) 
Dallas  and  the  Tulsa  World  and 
Tribune  Publishing  Co.,  Tulsa.  A 
subsequent  meeting  of  the  board  of 
directors  will  be  held  shortly,  it  was 
announced. 


Southland  Coffee  Test 

SOUTHLAND  Coffee  Co.,  Atlanta, 
through  its  newly  appointed  agen- 
cy, Donahue  &  Coe  Inc.,  Atlanta, 
will  start  a  fall  campaign  on  sta- 
tions and  in  newspapers  in  south- 
ern cities  to  promote  Bailey's  Su- 
preme Coffee. 


Urges  Line  Programs 


FCC  CHAIRMAN  James  Lawrence 
Fly,  first  outsider  to  address  an 
AFRA  convention,  told  the  dele- 
gates meeting  in  Cleveland  Aug. 
26  that  in  the  postwar  era  tele- 
vision and  FM  should  provide  a 
great  field  for  the  employment  of 
radio  performers,  but  he  declared 
that  today  local  stations  could  em- 
ploy more  talent  than  they  do 
by  originating  more  local  programs. 
He  scored  the  dependence  of  many 
stations  on  networks,  transcrip- 
tions, advertising  agencies  and 
news  agencies  and  news  services 
for  their  program  material,  stating 
that  as  little  as  10 'a-  of  all  radio 
time  is  devoted  to  live  local  pro- 
grams. (See  story  on  page  60). 


Airhne  Spots 

WESTERN  AIRLINES,  air  travel 
service,  is  successfully  utilizing 
brief  travel  spot  announcements  re- 
garding seat  availabilities.  Timed 
to  approximately  IV2  hours  before 
flight  time,  spots  are  currently 
being  used  on  KENO  Las  Vegas, 
Nev.,  and  KSEI  Pocatello,  Ida. 
When  flights  are  filled  to  capacity, 
institutional  copy  replaces  the  bul- 
letin announcements.  Ted  Cate,  ad- 
vertising manager,  pointed  out  that 
similar  schedule  would  be  set  up 
in  cities  wherever  air  traffic  merit- 
ed it.  The  scheme  has  met  with  pub- 
lic approval  where  it  has  been  used 
and  has  been  successful  in  educat- 
ing the  public  as  to  the  actual  pos- 
sibilities of  flying  non-priority,  ac- 
cording to  Mr.  Cate. 


Kellogg  Change 

KELLOGG  Co.,  Battle  Creek,  Mich., 
has  ordered  the  full  Blue  network, 
Monday  through  Friday,  11:45-12 
noon,  beginning  Oct.  2,  to  present 
Jack  Berch  and  His  Bot/s  for  All 
Bran.  Program  will  be  discontinued 
Sept.  29  on  Mutual  Monday  through 
Friday,  1:15-1:30  p.m.  on  the  same 
date  Kellogg  is  discontinuing  on 
Mutual  Supernmn,  heard  Monday 
through  Friday,  5:45-6  p.m.  with 
the  possibility  of  returning  the  pro- 
gram to  the  air  in  January  on  one 
of  the  networks.  Agency  is  Ken- 
yon  &  Eckhart,  New  York. 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 
CHNS  •  Lord  Nelson  Hotel 
Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


1 

SERVICE 

on  all 
RECORDING 
PROBLEMS 
local  or  national 

COMPLETE 
FACILITIES 
L    FOR  .  .  . 

•  Spot 
Announcements 

•  Remote 
Picfe-ups 

•  Full 
Air  Check 
Service 

nic^^  CO. 

1 121-  Vermont  Ave.     WSJhington  5.  D.  C. 

Hooper  proves 
It's  a  Bull's-eye! 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a    Hooper   of   91.3%    by   Day  and 
80.4%  by  Nighfl 

1000  WJHL  910 

Watts  Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 
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5,000  WATTS 

DAY  AND  Nt^&HT 
PAUL  H.  RAYMER  CO. 


KSEI 

POCATELLO  •  IDAHO 


FRIVOLOUS  FOURSOME  fiolicks 
for  fotogi-apher — (1  to  r)  Hugh  Fel- 
tis  KFAB  Lincoln,  Linnea  Nel- 
son, J.  Walter  Thompson  Co.,  New 
York,  Margaret  Wylie,  J.  Walter 
Thompson  Co.,  Chicago  and  Hal 
Winter,  Raymond  Specter  Co. 


Network  ^ccovnb 

All  time  Eastern  Wartime  unless  imlicabed 


New  Business 

McGAVIN  BAKERIES  Ltd.,  Vancouver 
(chain  bakers),  on  Sept.  1  started  Operet- 
ta Time  on  11  CBC  Dominion  network 
western  stations,  Fri.  11 :30-12  midnight. 
Agency :  Cockfield  Brown  &  Co.,  Van- 
couver. 

KELLEY  DOUGLAS  Ltd.,  Vancouver 
(food  products),  on  Sept.  11  starts  Har- 
mony House  on  11  CBC  Trans-Canada 
western  stations,  Mon.  11:30-12  midnight. 
Agency:  Stewart  Loviek  &  Co.,  Van- 
couver. 

DELAWARE,  LACKAWANA  &  Western 
Coal  Co.,  Buffalo  (Blue  coal)  on  Sept. 
24  starts  for  26  weeks  The  Shadow  on 
10  CBC  Ontario  stations.  Sun.  5:30-6 
p.m.  Agency :  Vickers  &  Benson,  Toronto. 
GILLETTE  SAFETY  RAZOR  Co.  of  Can- 
ada, Montreal,  on  Sept.  8  starts  Cham- 
pionship Fights  on  22  CBC  Dominion 
network  stations,  Fri.  10-11  p.m.  Agency: 
Maxon  Inc.,  New  York. 
CRESTA  BLANCA  Wine  Co.,  Los  An- 
geles (Dubonnet  Wine),  on  Sept.  6  for 
52  weeks  starts  Stop  That  Villain  on  basic 
MBS  stations.  Wed.  8:30-9  p.m.  Agency: 
BBDO.  N.  Y. 

READERS  Digest  Assn.,  Pleasantville,  N. 
Y.  (Magazine,  services),  on  Sept.  7  starts 
America's  Town  Meeting  of  the  Air  on 
170  Blue  stations,  Thurs.,  8:30-9  p.m. 
Agency:  BBDO,  N.  Y. 

Renewal  Accounts 

GENERAL  FOODS  Corp.,  New  York 
(Sanka,  Sure-Jell),  on  Sept.  25  for  52 
weeks  renews  Kate  Smith  Speaks  on  116 
CBS  stations,  Mon.  thru  Fri.  12  Noon- 
12:15  p.m.  Agency:  Young  &  Rubicam. 
N.  Y. 

WHITEHALL  PHARMACAL  Co.,  New 
York  (subsidiary  of  American  Home 
Products  Corp.),  on  Sept.  18  for  52  weeks 
renews  The  Romance  of  Helen  Trent 
(Kolynos,  Bisodol)  on  182  CBS  stations, 
Mon.  thru  Fri.  12:30-12:45  p.m.,  and 
Our  Gal  Sunday  (Anacin)  on  131  CBS 
stations,  Mon.  thru  Fri.  12:45-1  p.m. 
Agency :  Dancer-Fitzgerald-Sample,  N.  Y. 
EVERSHARP  Inc.,  Chicago  (pens,  pen- 
cils), on  Sept.  17  for  52  weeks  renews 
Take  It  or  Leave  It  on  123  CBS  stations. 
Sun.  10-10:30  p.m.  Agency:  Biow  Co., 
N.  Y. 

CAMPBELL  Soup  Co.,  Camden,  N.  J.  on 
Sept.  10  for  52  weeks  renews  Radio  Read- 
er's Digest  on  122  CBS  stations.  Sun.  9- 
9:30  p.m.  Agency:  Ward  Wheelock  Co., 
N.  Y. 

HUDSON  Coal  Co.,  Scranton,  Pa.  ("D  & 
H"  Anthracite  Coal) ,  on  Sept.  17  renews 
CBS  News  of  the  World  on  21  CBS  stations. 
Sun.  9-9:15  a.m.  Agency:  Clements  Co., 
Philadelphia. 

CREAM  OF  WHEAT  Corp.,  Minneapolis 
(cereal),  on  Sept.  23  for  52  weeks  renews 
Let"s  Pretend  on  122  CBS  stations.  Sat. 
11:05-11:30  a.m.  Agency:  BBDO  Min- 
neapolis. 

F.  G.  VOGT  &  Sons,  Philadelphia  (Scrap- 
ple, food  products),  on  Sept.  10  for  52 
weeks  renews  Little  Betsy  Ross  Girl  on  6 
NBC  stations.  Sun.  11:45-12  noon.  Agency: 
Clements  Co.,  Philadelphia. 
WILDROOT  Co.,  Buffalo,  N.  Y.  (Cream- 
Oil  Formula),  has  renewed  for  52  weeks 
Rex  Miller — News  on  36  Don  Lee  Pacific 
stations,  Tues.,  Thurs.  9:15-9:30  p.m. 
(PWT).  Agency:  BBDO  Buffalo. 
MILES  LABS.,  Elkhart,  Ind.  (Alka-Seltz- 
er,  One-A-Day  Vitamin  Tablets)  on  Sept. 
30  for  52  weeks  renews  The  National  Barn 
Dance  on  63  NBC  stations.  Sat.  9-9:30  p.m. 
Agency:  Wade  Adv.,  Chicago. 
LEVER  BROS.,  Cambridge,  Mass.  (Pep- 
sodent),  on  Sept.  12  for  52  weeks  renews 
and  resumes  Bob  Hope  on  full  NBC  net- 
work. Tues.  10-10:30  p.m.  Agency:  Foote, 
Cone  &    Belding,   N.  Y. 


RTPB  PANEL  PLANS 
NEW  VIEDO  CHANNEL 

PROPOSAL  that  the  present  tele- 
vision channel  No.  1,  50-56  me,  be 
assigned  to  FM,  but  that  television 
be  allocated  nine  6-mc  channels 
between  60  mc  and  114  mc  and  17 
additional  6-mc  channels  below  250 
mc,  has  been  unanimously  agreed 
on  by  a  subcommittee  of  Panel  2 
(Allocation)  of  the  Radio  Techni- 
cal Planning  Board. 

Committee,  appointed  by  Dr.  C. 
B.  Jolliffee,  RCA,  chairman  of 
Panel  2  and  chairman  of  the  com- 
mittee, included  C.  M.  Jansky, 
Jansky  &  Bailey,  chairman  of 
Panel  5  (FM),  K.  B.  Warner, 
American  Radio  Relay  League, 
representing  radio  amateur  opera- 
tors; R.  E.  Shelby,  NBC,  represent- 
ing Panel  6  (television);  Dr.  W.  R. 
G.  Baker,  General  Electric  Co., 
RTPB  chairman.  Proposal  follows: 

Educational  FM  broadcasting,  41-43  mc  : 
commercial  FM  broadcasting,  43-56  mc: 
amateurs,  56-60  mc  and  a  4  mc  band  be- 
tween 114-150  mc;  commercial  television, 
nine  6-mc  channels  60-114  mc  and  17 
additional  6  mc.  channels  below  250  mc. 
Present  licensees  of  television  below  108 
mc.  are  to  be  kept  in  approximately  the 
same  relative  position  in  the  60-114  mc. 
band  as  they  now  occupy  in  the  50-108  mc. 
band. 


Lederle  on  Blue 

LEDERLE  LABS,  New  York, 
manufacturer  of  biological  and 
pharmaceutical  products  and  a 
unit  of  American  Cyanamid  Co., 
will  pioneer  in  the  use  of  commer- 
cial network  radio — as  a  means  of 
conveying  technical  information  to 
a  specific  professional  group — with 
the  sponsorship  of  The  Doctor-  Talks 
It  Over  on  about  160  Blue  network 
stations  Friday,  10:30-10:45  p.m. 
with  delayed  broadcasts,  starting 
Oct.  6.  Agency  is  Hazard  Adv., 
New  York,  agency  handling  insti- 
tutional advertising  for  AGO. 


Bresson  to  Ellis 

EUGENE  L.  BRESSON  has  been 
named  radio  director  of  the  New 
York  office  of  Sherman  K.  Ellis 
Co.,  effective  Sept.  15,  working  in 
association  with  Palmer  Clark, 
radio  chief  of  the  Chicago  office. 
In  1941  he  joined  Young  &  Rubi^ 
cam,  New  York,  as  radio  producer 
and  supervisor,  a  post  he  has  held 
until  the  present. 


LEVER  Bros.,  Cambridge  (Lux  Toilet 
Soap),  on  Sept.  4  resumes  Lux  Radio  The- 
atre on  142  CBS  stations,  Mon.  9-9:30 
p.m.  Agency:  J.  Walter  Thompson  Co., 
N.  Y. 

SWEETS  CO.  of  America,  Hoboken  (Toot- 
sie  V-M),  on  Sept.  11  resumes  Dick  Tracy 
on  447  Blue  stations,  Mon.  thru  Fri.  5:15- 
5:30  p.m.  Agency:  Duane  Jones  Co.,  N.  Y. 
KRAFT  CHEESE  Co.,  Chicago  (Pabsett  & 
Parkay),  on  Sept.  3  resumed  The  Great 
Gildersleeve  on  69  NBC  stations.  Sun.  6:30-7 
p.m.  Agency :  Needham,  Louis  &  Brorby, 
Chicago. 

Network  Changes 

PRUDENTIAL  INSURANCE  Co.  of 
America,  Newark,  N.  J.,  on  Aug.  27  added 
35  CBS  stations  to  The  Family  Hour. 
making  a  total  of  122  CBS  stations.  Sun. 
5-5:30  p.m.  Agency:  Benton  &  Bowles, 
N.  Y. 

GENERAL  ELECTRIC  Co.,  Schenectady 
(institutional),  on  Aug.  28  added  7  NBC 
stations  (KEYS  RGBS  WENT  WD  AN 
WDWS  WLBC  WKMO)  to  The  World 
Today,  making  a  total  of  129  CBS  stations, 
Mon.  thru  Sat.,  6:45-6:55  p.m.  Agency: 
Maxon   Inc.,   N.  Y. 


LOQUACIOUS  L.  B.  Wilson  (cei 
ter,  top  photo)  had  his  usual  pn 
fundity  of  ribald  rheotoric.  At  le; 
G.  E.  (Pete)  Wasser  KQV  Pittr 
burgh,  and  Chester  Slaybaug] 
Morse-International,  New  Yor' 
Blink  blinked  when  Ralph  Powe 
(second  photo,  right)  Presto  Ri 
cording,  unleashed  his  tall  stor; 
Milt  Blink,  Standard  Radio  (centei 
Frank  Gunther  Radio  Eng.  Labs, 
left.  Pushing  buttons  is  no  novelt 
to  Dr.  Franklin  M.  Doolittle  (thir- 
photo)  owner  of  WDRC  Hartfor- 
in  his  own  right  a  distinguishe 
radio  engineer,  who  performs  on  tl 
elevator  button  to  the  delight  of  < 
Lloyd  Egner,  NBC  radio  recordir 
vice-president.  Uncensored  sa: 
the  censor  (bottom),  E.  Y.  Flar 
gan,  WSPD  Toledo,  Roger  Clii 
WFIL  Philadelphia  and  John  :| 
Fetzer,  WKZO  Kalamazoo,  noj 
assistant  director  of  censorshi 
broadcast  division,  Washington. 


WAXING  enthusiastic  were  the 
Keystone  Broadcasting  System  e 
ecutives  over  the  new  Hooper  Sv 
vey  "Beyond  Metropolitan  Mi 
kets"  study  (1  to  r)  Naylor  Roge 
Western  manager;  Mort  Adan 
New  York,  Michael  M.  Sillerms 
president.  New  York;  Sidney 
Wolf,  seeretary-treasvirer. 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Not'l  R*p.  -  Th«  Katz  Agancy  Inc 


The 
San  Francisco 

Radio  Picture 


Look  up 

Blue's 

in  your  latest 
Hooper ! 

W'imiin^  kittt  Buy  I 


REVIEW  OF  RECOMMENDED  standards  for  the 
'etermination  of  station  circulation  drafted  by  the 
jJAB  was  afforded  the  Radio  Research  &  Timebuyers 
'ommittee  of  the  American  Assn.  of  Advertising 
Lgencies  Aug.  25  in  New  York,  preparatory  to  its 
resentation  to  the  NAB  War  Conference  last  Wednes- 
ay.  The  project  in  broad  outline  was  wholeheartedly 
ndorsed  by  the  AAAA  committee.  Presentation  was 
lade  by  Hugh  Feltis,  KFAB  Lincoln-Omaha  chairman, 
JAB  Research  Committee  (standing  at  easel).  From 
eft  to  right  around  table — outside  circle:  Frank  N. 
ftanton,  CBS;  Helen  A.  Cornelius,  NAB;  Herald  Beck- 


jorden,  AAAA;  Arno  H.  Johnson,  J.  Walter  Thompson 
Co. ;  Beth  Black,  Joseph  Katz  Co. ;  Frank  Kemp,  Comp- 
ton  Advertising  Inc.;  Carlos  Franco,  Young  &  Rubi- 
cam;  Frederick  Gamble,  AAAA;  Harry  Woodworth, 
BBDO;  Francis  Conrad,  Blue;  Richard  Puff,  Mutual. 
Around  the  table,  Lewis  H.  Avery,  NAB ;  Gordon  Mills, 
Arthur  Kudner  Inc.;  Richard  Dunne,  Pedlar  &  Ryan; 
Linnea  Nelson,  J.  Walter  Thompson  Co. ;  Paul  F.  Peter, 
NAB  research  director;  Mr.  Feltis;  Leonard  T.  Bush. 
Compton  Adv.;  Helen  Wilbur,  Doherty,  Clifford  & 
Shenfield;  Roger  W.  Clipp,  WFIL  Philadelphia; 
Edward  F.  Evans,  Blue;  Barry  Rumple,  NBC. 


;irard  Sees  Powerful  Bsrge  Letter  Sajs  ASCAP  Fees  Out 
stations  Aid  to  Peace  j^j^      Society's  Music  Is  Not  Played 

rOWERFUL     shortwave     trans-  ^ 


iiitters,  similar  to  those  used  by 
he  OWI  on  the  West  Coast  for 
sychological  warfare  in  the  Asiatic 
heatre,  may  become  a  vital  factor 
;i  promoting  world  peace  and  of- 
fer  America    the  opportunity  of 
scuring  supremacy  in  world  com- 
jiunications,   E.   J.   Girard,  sales 
^lanager,  radio   division.  Federal 
,'  elephone  &  Radio  Corp.,  Newark, 
J.  J.,  said  in  an  interview  at  the 
lAB  War  Conference. 

Mr.  Girard  proposed  a  highpower 
"orld  system  using  12  stations  of 
€0  kw,  with  signals  beamed  from 
highly  directive  antennas  "thus  fo- 
using  the  energy  sharply  into 
jiven  zones  with  maximum  signal 
trength — about  the  strength  for 
lach  beam  which  a  500,000  w 
jroadcaster  would  give  forth  with 
conventional  non-directive  an- 
Isnna. 

?(  "Equipment  of  this  nature,"  he 
kplained,  "would  give  the  U.  S. 
jeadership  in  shortwave  broadcast- 
jig.  Rebroadcasting  of  programs 
^,nd  commercial  communications  of 
ther  countries  over  such  a  net- 
'^ork,  or  the  extension  of  the  net- 
<^ork  into  other  countries,  would 
^   entirely   practicable.    For  re- 
Toadcasting,  there  would  be  no 
ther  channels  nearly  so  efficient." 


.OW  DOWN  on  high  frequencies 
/as  given  J.  F.  Neary,  Lehigh 
■tructural  Steel  Co.,  New  York 
left),  by  Edward  J.  Girard,  Fed- 
ral  Telephone  &  Radio  Corp., 
llewark. 


DISCLOSURE  that  Wendell  Berge, 

Assistant  Attorney  General,  had 
ruled  that  collection  by  ASCAP  of 
a  percentage  of  revenues  derived 
from  spot  announcements  or  from 
programs  containing  no  ASCAP 
music  is  a  "direct  violation"  of  the 
1941  consent  decree  was  made  to 
the  NAB  Executives  War  Confer- 
ence last  Thursday  by  Campbell 
Arnoux,  WTAR  Norfolk,  chairman 
of  the  Music  Committee.  Moreover, 
Mr.  Berge  advised  Mr.  Arnoux  on 
July  29  that  collection  of  such  fees 
would  be  considered  a  violation  of 
the  "spirit"  of  the  decree,  "since 
they  discourage  broadcasters  from 
taking  out  per-program  licenses 
and  drive  them  to  a  blanket  license 
contract." 

Following  is  the  text  of  Mr. 
Berge's  letter: 

This  acknowledges  your  letter  of  July 
25,  1944,  in  which  you  inform  us  that 
ASCAP  insists  upon  collecting  a  per- 
centage of  the  revenues  derived  from  spot 
announcements  or  from  programs  contain- 
ing no  ASCAP  music,  which  are  adjacent 
to  a  program  or  which  occur  between 
programs  utilizing  ASCAP  music.  Your 
letter  indicates  that  this  claim  is  made 
despite  the  fact  that  the  provisions  of  the 
local  staion  per-program  commercial  con- 
tract executed  by  the  stations  provides 
specifically  that  payment  is  to  be  made 
of   net  receipts   from    sponsors   after  de- 


Pacific  News  Pool 

AGREEMENT  between  the  Navy 
and  the  four  major  networks  on 
coverage  of  Pacific  operations  was 
announced  in  a  letter  sent  by  net- 
work representatives  to  Lt.  Comdr. 
J.  Harrison  Hartley,  USNR,  officer- 
in-charge,  radio  section,  Navy  Pub- 
lic Relations.  Details  were  decided 
upon  at  a  recent  meeting  in  New 
York.  Pooling  arrangements  have 
been  made  similar  to  those  of  the 
Normandy  invasion  [Broadcasting, 
March  20].  Each  network  will  be 
represented  by  a  reporter  and  en- 
gineer. All  recordings  made  aboard 
ship  will  be  pooled,  as  well  as  the 
first  broadcast  from  the  first  avail- 
able transmitter. 


ductions  on  local  commercial  programs 
which  use  any  of  the  compositions  licensed 
thereunder. 

This  is  to  advise  you  that  such  a  charge, 
in  the  opinion  of  the  Department,  is  a  di- 
rect violation  of  paragraph  11  (3)  (A)  of 
the  consent  decree  entered  on  March  4. 
1941,  in  the  Southern  District  of  New 
York  (United  States  v.  American  Society 
of  Composers,  Authors  and  Publishers, 
et  al.,  Civil  No.  13-95,  which  prohibits 
collection  by  ASCAP  of  a  percentage  of 
income  received  by  the  broadcaster  from 
programs  in  which  no  musical  composi- 
tion licensed  by  ASCAP  is  performed. 
Further  the  Department  considers  collec- 
tion of  such  fees  a  violation  of  the  spirit 
of  paragraph  11  (3)  (2)  of  the  decree, 
since  they  discourage  broadcasters  from 
taking  out  per-program  licenses  and  drive 
them  to  a  blanket  license  contract.  We 
have  advised  ASCAP  of  our  attitude  and 
asked  for  an  explanation.  We  will  keep 
you  advised  as  to  developments. 


New  Army  Policy 
On  Campaign  Talk 

PRELIMINARY  arrangements  for 
allocation  of  Army  shortwave  radio 
time  to  the  five  major  political 
parties  in  the  Presidential  cam- 
paign were  to  be  made  in  New 
York  last  Saturday.  The  Repub- 
lican, Democratic,  Socialist,  and  So- 
cialist-Labor parties  had  accepted 
the  invitation  of  Maj.  Gen.  F.  H. 
Osborn,  director  of  the  information 
and  education  division  of  the  Army 
Service  Forces,  when  Broadcasting 
went  to  press.  The  Prohibition 
Party  had  not  replied. 

Army  policy  was  announced 
last  Sunday  after  a  brief  flurry 
raised  by  the  Socialist  party's  con- 
tention that  Roosevelt's  Aug.  12 
speech  at  Bremerton,  Wash.,  was  a 
"political  address"  and  that  the 
party  was  entitled  to  equal  time  on 
the  Armed  Forces  Radio  Service  fa- 
cilities. The  War  Dept.  announced 
that  time  had  been  granted  and 
then  withdrew  the  offer.  Acting 
Secretary  of  War  John  J.  McCloy 
declared  the  President's  address 
was  a  "report"  from  the  Com- 
mander-in-Chief and  not  a  politi- 
cal speech. 


TWO  WEEKS 
NOTICE 
REQUIRED 
FOR  CHANGE 
OF  ADDRESS 


BRGAIICASTINC 

Th«  We«kly^^'Now»niagaiine  of  Radio 


^Qadcast  Advertising 


•ROADCASTING    •    Broadcast  Advertising 


September  4,  1944    •    Page  83 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 AUGUST  26  TO  SEPTEMBER  1  INCLUSIVE  


Decisions  .  .  . 


AUGUST  28 

KALB  Alexandria,  La. — Granted  i*od. 
CP  authorizing  change  assignment  to 
change  type  of  transmitter,  make  changes 
in  DA  and  extend  commencement  and 
completion  dates  to  30  days  after  grant 
and  180   days   thereafter,  respectively. 

WHOT  South  Bend,  Ind.— Granted  mod. 
CP  authorizing  new  standard  station,  for 
extension  completion  date  from  8-31  to 
10-15-44. 


E.  Anthony  &  Sons,  Boston — Placed  in 
pending  file  application  for  CP  new  FM 
station. 

Greenville  News-Piedmont  Co.,  Green- 
ville, S.  C— Same. 

WEEN  Buffalo— Same. 

WHB  Kansas   City — Same. 

National  Broadcasting  Co.,  Los  Angeles — 
Placed  in  pending  file  application  for 
new  commercial  television  station. 

AUGUST  29 

KFXD  Nampa,  Ida. — Granted  petition  to 
amend  application  for  CP  change  1230  kc 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineen 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

Natisnal  Press  BIdg.,  Wash.,  D.  C. 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2 -7859  . 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Coniultantt 
Frequency  t^onitoring 


Cemmerciol  Radio  Equip.  Co. 


•  Evening  Star  Building,  Wasliington,  D.  C. 

•  32 1  E.  Gregory  Boulevard,  Kansas  City,  K/lo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H  M 

cintosh 

Consulting  Radio 

Engineers 

Shorcliam  BIdg. 

ME.  4477 

^X^ashington, 

D.  C. 

to  580  kc,  250  w  to  1  kw  unlimited  DA, 
so  as  to  change  applicant  from  Frank  E. 
Hurt  to  Frank   E.  Hurt  &  Son. 

KSOO  Sioux  Falls,  S.  D.— Granted  mo- 
tion to  postpone  hearing  re  license  re- 
newal application  from  Sept.  14  to 
Sept.  21. 

WLOL  Minneapolis — Granted  petition  for 
leave  to  amend  application  for  CP  change 
1  kw  to  5  kw  DA,  so  as  to  propose  new 
DA  and  transmitter  site,  for  removal  of 
application  from  hearing  docket  and  for 
cancellation  of  hearing  now  set  for  Sept.  12. 

Centennial  Broadcasting  Co.,  Northeast- 
ern Radio  &  Television  Corp.,  Portland, 
Me. — Designated  for  consolidated  hearing 
applications    for    new    standard  stations. 

KPLC  Lake  Charles,  La.— Designed 
for  hearing  application  for  CP  change 
1490  kc  250  w  unlimited  to  1470  kc  1 
kw  unlimited,  install  new  transmitter 
and  make  antenna  changes. 

KXA  Seattle — Designated  for  hearing 
application  for  mod.  license  to  change 
operation  from  limited  to  WJZ  to  un- 
limited. 

KTBS  Shevrcport,  La.,  KTHS  Hot 
Springs,  Ark. — Granted  consent  to  vol. 
assgn.  license  of  KTBS  from  Tri-State 
Broadcasting  System  to  George  D.  Wray, 
Allen  D.  Morris,  P.  E.  Furlow  and  John 
C.  McCormack,  partnership  d/b  Radio 
Station  KTBS,  in  return  for  transfer 
400  sh  (80%-book  value  $35,000)  of  Radio 
Broadcasting  Inc.,  licensee  of  KTHS. 

KTBI  Tacoma,  Wash.— Granted  trans- 
fer control  from  Harold  S.  Woodworth 
to  H.  J.  Quilliam  by  transfer  150  sh 
(75%)    for  $18,000. 

WLAK  Lakeland,  Fla. — Granted  assgn. 
license  from  Lake  Region  Broadcasting 
Co.  to  S.  O.  Ward  (sole  stock  owner) 
tr/as  Radio  Station  WLAK. 

KORE  Eugene,  Ore. — Granted  request 
for  further  30-day  extension  in  which  to 
file  application  for  involuntary  assgn.  li- 
cense. 

WINN  Louisville,  Ky. — Granted  request 
for  waiver  Sec.  1.364 ;  granted  additional 
60  days. 

WBTH  Williamson,  W.  Va.— Granted 
30-day  extension  to  complete  transfer  of 
control. 

KRKD  Los  Angeles — ^Granted  license  re- 
newal for  period  ending  5-1-47. 

KEX  Portland,  Ore.— Granted  further 
extension  of  license  on  temporary  basis 
only. 

KGW  Portland,  Ore.— Same. 

KIEV  Glendale,    Cal.— Same. 

KMTR    Los    Angeles— Same. 

WSPA  Spartanburg,   S.  C— Same. 

National  Broadcasting  Co. — Dismissed 
without  prejudice  at  request  of  applicant, 
applications  for  CP  new  commercial  tele- 
vision stations  at  San  Francisco  and  Den- 
ver and  ordered  that  petition  filed  by 
NBC  to  amend  Sec.  4.226  be  considered 
withdrawn. 


Applications  .  .  . 


AUGUST  28 
Commercial  Radio  Equipment  Co.,  Wash- 
ington, D.  C. — CP  new  developmental  sta- 
tion, 44,700  kc  250  w,  special  FM  emis- 
sion; CP  new  satellite  developmental  sta- 
tion, 44,700  kc  100  w,  special  FM  emis- 
sion 

Board  of  Education,  Toledo  City  Schpol 
District,  Toledo,  O. — CP  new  noncommer- 
cial educational  station,  42,100  42,300  42,- 
500  42,700  42,900  kc  250  w,  special  FM 
emission  (resubmitted). 

WKEY  Griffin,  Ga.— License  to  cover 
CP  increase  power  and  install  new  antenna. 

WMLL  Evansville,  Ind.— CP  change  44,- 
500  kc  to  43,100  kc,  coverage  from  8,400 
to  17,458  sq.  mi.,  move  transmitter  and 
install  new  transmitter  and  antenna  (re- 
submitted). 

Herald  Pub.  Co.  of  Klamath  Falls,  Kla- 
math Falls,  Ore. — CP  new  standard  sta- 
tion,  1450  kc  250  w  unlimited. 

AUGUST  29 

WSVA  Harrisonburg,  Va. — Acquisition 
of  control  by  Frederick  L.  AUman  through 
purchase  50  sh  common  (16.66%)  from 
Charles    P.  Blackley. 

WHK  Cleveland — CP  new  commercial 
television    station,    Channel  2. 

WSAP  Portsmouth,  Va.— CP  new  FM 
station,  47,300  kc,  6,000  sq.  mi..  $36,500 
estimated  cost. 

WKPT  Kingsport,  Tenn.— CP  change 
operating  assignment  amended  to  change 
type  of  transmitter  and  change  trans- 
mitter location. 

J.  W.  Birdwell,  Nashville,  Tenn.— CP 
new  commercial  television  station,  Chan- 
nel 1. 

Mutual  Broadcasting  System,  Chicago — - 
Extension  authority  to  transmit  pro- 
grams to  Mexican  Radio  Mil  network 
for    period    beginning  9-28-44. 

AUGUST  30 

WHDH  Boston — CP  new  developmental 
station,  47,700  kc  1  kw,  special  FM  emis- 
sion. 

WHBC  Canton,  O.— License  to  cover  CP 
authorizing   change  assignment. 

WMPS  Memphis — Transfer  control  from 


.JONES  P.  TALLEY  Jr.,  former  con- 
trol operator  at  WJDX  .Jackson, 
Miss,,  is  now  on  the  transmitter  sta£E 
of  KRI^D  Dallas. 

JOHN  T.  DOWDELL,  chief  engineer 
of  WIBX  Utica,  N.  T.,  has  been  ap- 
pointed consulting  engineer  and  adviser 
for  the  Utica  police  radio  system.  He 
will  continue  at  WIBX. 

FRANK  J.  McCLOSKEY,  formerly 
associated  with  Gross  Distributors, 
New  York,  distributors  of  Stromberg- 
Carlson  radios,  has  been  appointed 
region  radio  sales  representative  of 
Stromberg-Carlson  Co.,  Rochester. 

LEE  ROY  KOPP,  released;  from 
the  Navy,  has  joined  technical  staff 
of  KWG  Stockton,  Cal. 

VELMA  SATHER  is  a  new  member 
of  the  control  room  staff  of  WDAY 
Fargo,  N.  D. 

BILL  PARKER,  chief  engineer  at 
KVAK  Atchison,  Kans.,  expects  to 
take  time  off  this  winter  to  attend 
St.  Benedict's  College. 

RUDOLPH  W.  RAABE,  for  the 
past  two  years  chief  engineer  of 
WRNL  Richmond,  has  returned  to 
WRVA  Richmond  as  control  op- 
erator. 

GLENN  SAMUEL  COLLINS  Jr.. 
previously  wth  KOME  Tulsa,  has 
joined  the  engineering  staff  of  KOMA 
Oklahoma  City. 

HARRY  PANCHOT,  formerly  at 
KRJF  Miles  City,  Mont.,  has  joined 
the  engineering  staff  of  KGVO  Mis- 
soula, Mont. 

WINSTON  CHILTON,  former  engi- 
neer of  WAGA  Atlanta,  has  joined 
technical  staff  of  KMTR  Hollywood. 

RAYMOND  PROVOST,  former  engi- 
neer of  KGB  San  Diego,  has  shifted  to 
KPAS  Pasadena,  Cal. 

DUNCAN  CALDWELL,  former  en- 
gineer of  KMPC  Hollywood,  has 
shifted  to  CBS  Hollywood  technical 
staff. 

R.  W.  BRIGGS,  new  to  radio,  has 
joined  technical  staff  of  Radio  Central, 
Los  Angeles. 

JACK  JONES,  chief  engineer  of 
WCBI  Columbus,  Miss.,  and  mainte- 
nance engineer  for  the  Mid-South  Net 
work,  is  the  father  of  a  boy. 


Memphis  Pub.  Co.  to  WMPS  Inc. 

Maison  Blanche   Co.,  New  Orleans — CP 

new  commercial  television  station,  Chan- 
nel 1. 

Famsworth  Television  &  R.^dio  Corp., 
Ft.  Wayne,  Ind. — CP  new  experimental 
television   station,   Channel  3. 

KRSC  Seattle — CP  new  FM  station  44,- 
300  kc,  8,200  sq.  mi.,  $31,000  estimated 
cost. 


WANTED ! ! 
SALES  REPRESENTATIVES 
P  O  S  T-W  A  R 

Prominent  manufacturer — Frequen- 
cy modulation  transmitters  and  as- 
sociated equipment  has  open  ter- 
ritories for  capable  representatives 
widely  acquainted  in  broadcast 
field.  Engineering  background  pre- 
ferred. 

Must  have  good   financial  .stand- 
ing. Write  giving  full  particulars, 
territory  desired. 
Box  628,  BROADCASTING 
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^Classified  Advertisements — 

I  PAYABLE  IN  ADVANCE — Minimum  $1.00.    Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.    Bold  face  caps  30c  per  word.    Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.    Send  box  repKes  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted 


ansmitter  and  control  operator  for  250- 
n-att  station  located  in  Indiana.  Salary 
3pen.  State  education,  experience  and 
lenclose  a  snapshot.  Box  544,  BROAD- 
iPASTING. 

lansmitter  Engineer  for  5  KW  midwest 
litation.  Must  hold  Radiotelephone  First 
,31ass  license.  Salary,  $45.00  per  week. 
[Also,  control  room  operator.  Salary  $40 
iper  week.  State  experience  and  educa- 
tion, and  enclose  a  snapshot.  Box  546, 
jpROADCASTING. 

II  ■  1^ 

rsatile  announcer — If  you  are  experi- 
enced and  capable  on  general  announc- 
ng  will  start  you  at  $175.00  monthly, 
[f  you  are  also  adequate  on  sports  and 
kome  play  by  play  we  will  raise  the 
mte.  Send  full  details  with  reply.  Box 
506,  BROADCASTING. 


Lnouncer — Outstanding  local  network  af- 
Jfiliate    wants    all-around    announcer  of 
>ioved    ability    and    experience.  Offer 
;i75.00-$225.00    monthly    depending  on 
lualifications.  Tell  everything  with  first 
!etter.    Box    605,  BROADCASTING. 

dium  sized  Chicago  advertising  agency 

vants  intelligent,  experienced  girl  with 
lookkeeping  background  to  handle  bill- 
Ti'j;  and  paying.  Prefer  girl  with  expe- 
ii  nee  handling  radio  contracts.  Box 
.13,  BROADCASTING. 

f\  

.knted — Announcer  that  is   good  enough 

I  (O  draw  top  pay  with  Blue  affiliate.  In- 

iillude  all  information  yourself  first  let- 
iler  and  when  can  report  for  duty.  Box 
tJU,  BROADCASTING. 

|Lnted:  Experienced  promotion  man  for 
MBC  affiliate  near  New  York  City. 
'iRox   621,  BROADCASTING. 

ntlnulty  Writer,  man  or  woman,  for 
jrowing  independent  regional  western 
crennsylvania  station.  Good  salary,  op- 
jlortunity  for  advancement.  Send  sam- 
Ijle  copy  to  Box  630,  BROADCASTING. 

inted — Man  with  restricted  or  second 
lass  operator's  license  as  transmitter 
jiperator.  Young,  alert,  ambitious  to 
lo  ahead.  Must  get  first  class  license  on 
pb,  study  and  learn  entire  station 
maintenance  and  technical  operation  with 
iew  to  eventually  becoming  chief  en- 
ineer.  Must  be  able  to  get  along  well 
lith  associates  in  small,  friendly,  suc- 
lessful  eastern  station.  Start  for  re- 
n.ricted  license  $25,  second  class  $30. 
j/ill  receive  $40  start  with  first  class 
cket,  $50  start  as  chief  engineer.  Fre- 
lUent  raises  for  right  man  and  secure 
lost-war  situation.  Write  full  details 
jrst  letter  to  Box  631,  BROADCASTING. 

■lager  wanted,  capable  of  exploiting  na- 
onally  known   name.  If  you  have  the 
[intacts    and    know    your    stuff,  com- 
municate   with    Nick    Dragonette,  Box 
'  !4,  BROADCASTING. 

ly  writer,  experienced.  Good  position 
ith  1,000  watt  midwest  station.  Good 
lary,  based  on  your,  experience,  for 
an  who  can  produce  salable  commer- 
al  copy.  Send  full  particulars  and  sam- 
e  scripts  with  first  letter,  to  Elmer 
nopf,   WFDF,    Flint,  Michigan. 


•f  engineer  wanted  for  250  watt  Mu- 
al  station.  Permanent  position  in  non- 
fense  area.  Give  experience,  salary 
quirements  first  letter,  KFFA,  Helena, 

fkansas. 


ouncer-Operator  wanted.  Must  have 
St  class  radiotelephone  license  and  be 
pable  of  announcing  news  and  com- 
;rcials.  Give  experience,  draft  status 
d  salary  required  first  letter.  Radio 
ation  KSEI,    Pocatello.  Idaho. 


>unt  Executive  to  join  recognized  me- 
\im  size  Chicago  agency  in  a  new  busi- 
jSs  development  capacity.  Must  have 
iiency  experience,  excellent  references, 
'od  contacts  and  strong  sales  ability, 
ilve  complete  information  in  first  let- 
'".  Our  executive  staff  is  familiar  with 
IS  advertisement.  All  applications  will 
kept  in  strictest  confidence.  Box  612, 
ilOADCASTING. 


Help  Wanted  (Cont'd) 

Wanted — Announcer  experienced  in  sports 
and  commercials.  Give  experience  and 
references  in  first  letter  of  application. 
Address  KPAC,  Drawer  511,  Port  Ar- 
thur, Texas. 

Announcer — Fluent  ad-lib  versatile  per- 
sonality announcer  with  continuity  and 
production  ability.  KTFI,  Twin  Falls, 
Idaho.  Located  in  non-defense  farming 
area  with  post  war  stability.  Send  photo, 
draft    status.    Reference,  transcription. 

Wanted — First  class  operator,  progam  di- 
rector, announcer.  Good  opportunity  for 
right  men.  Non-defense  area.  Replies 
confidential.   WTMC,   Ocala,  Florida. 

Wanted  at  Once.  Operator  or  opera- 
tor-announcer holding  restricted  tele- 
phone permit.  Give  experience,  draft 
status  and  salary  required  in  first  let- 
ter.   WPAD,    Paducah,  Kentucky. 

Announcer— KTHT,  a  new  250  watt  Mu- 
tual station,  of  Houston,  Texas,  will  pay 
$175.00  per  month  basic  salary,  for  an 
experienced  announcer.  The  man  who 
fills  this  position  must  be  capable,  am- 
bitious and  willing  to  grow  and  ad- 
vance with  the  station.  Contact  Fred 
Alexander,  Program  Director,  KTHT, 
Fifth  floor.  Southern  Standard  Building, 
Houston  2,  Texas. 

Wanted — Associate  chief  engineer.  Perma- 
nent. Some  announcing.  Free  apartment. 
Forty-five  dollars.  Wire  or  write  J.  C. 
McCoy,    WAIM,    Anderson,    S.  C. 

Wanted — Chief  engineer  by  station  plan- 
ning expansion.  Sixty  dollars  per  week. 
If  desire,  job  also  includes  service  on 
police  and  sheriff  department  stations, 
which  pays  additional  revenue.  Write 
WICA,    Ashtabula,  Ohio.  

Situations  Wanted 

Announcer — Experienced  news,  sports,  com- 
mercials, ad-lib.  Draft  exempt.  Go  any- 
where. Available  two  weeks.  Box  616, 
BROADCASTING.  

Writer-producer-director.  Diversified  script 
experience  50,000  watt  key  network 
station;  top  agency  commercials;  15 
years  writing  experience,  newspapers, 
magazines,  publicity,  radio.  Free  lance 
assignments  considered.  Age  36.  Married. 
Family.  Draft  deferred.  Available  Sep- 
tember  22.   Box  617,  BROADCASTING. 

Station  Manager  or  chief  engineer,  now 
employed  available  four  to  six  weeks. 
Age  38  with  fifteen  years  success  in  these 
two  positions.  Familiar  with  and  ex- 
perienced in  FCC  regulations  and  hear- 
ings. Left  broadcast  field  past  three 
years  to  do  specialized  radio  work  as 
civilian  for  Armed  Forces.  Now  em- 
ployed by  large  radio  company.  Perma- 
nent forward  looking  connections  in 
west  preferred.  Box  625,  BROADCAST- 
ING. 


Situations  Wanted  (Cont'd) 

Television  Director — Young  woman  with 
originality,  imagination,  and  comprehen- 
sive background  of  television  program- 
ming ;  2  years  experience,  available  to  ac- 
tive station  or  agency.  Box  536,  BROAD- 
CASTING. 

Available — station  manager.  8  years  ra- 
dio experience ;  now  in  fifth  year  as 
station  manager.  Age  30,  4F  draft  status, 
B.  A.  degree.  Familiar  with  all  phases 
broadcasting  including  sales,  production, 
management,  continuity  and  on-the-air 
work.  Single.  Eastern  or  midwest  loca- 
tion preferred.  Want  permanent  affilia- 
tion, preferably  with  station  planning 
television.    Box    598,  BROADCASTING. 

Successful  editor-newscaster  presently  em- 
ployed by  50  KW  station  desires  change. 
State  salary.  Box  615,  BROADCAST- 
ING. 

Producer-Writer.  You.ig  woman,  25.  Wom- 
en's and  children's  programs.  Can  dou- 
ble in  announcing.  Available  now.  Box 
618,  BROADCASTING. 

Special  events  announcer.  Play  by  play 
sports.  Name  bands,  also  some  commer- 
cial announcing  and  newscasting.  Draft 
deferred.  College  background.  Ex-ath- 
lete and  newspaper  sports  writer  now 
employed,  but  seeking  field  of  larger 
opportunity.  For  disc  send  best  offer. 
Box   619,  BROADCASTING. 

Comedy  writer  with  originality.  Have 
network  credits.  Also  producer,  writer, 
actor  and  creator  of  shows,  supporting 
two  fathers,  three  mothers,  and  four 
stepbrothers,  all  cripples  and  starving. 
Open  to  offers  before  joining  Foreign 
Legion.  Box  620,  BROADCASTING. 

Chief  Engineer,  radio  broadcasting,  com- 
munications, ten  years  diversified  expe- 
rience. Specialist  audio  facilities.  Ref- 
erences exchanged.  Draft  status  im- 
probable. Salary  $100  week.  Box  622, 
BROADCASTING. 

Sales  Manager,  12  years  sales  and  promo- 
tional experience,  programming,  ideas, 
aggressive,  but  not  high  pressure,  capa- 
ble taking  charge  station  or  assisting 
general  manager.  Married,  exempt,  ref- 
erences.   Box   624,  BROADCASTING. 

Radio  Engineer.  First  class  license.  Pre- 
fer connection  with  station  in  midwest. 
Fifteen  years  broadcasting.  Please  give 
complete  information  first  letter.  Box 
626,  BROADCASTING. 

Are  you  looking  for  a  woman  with  all- 
round  radio  experience?  Women's  and 
general  program  work  BBC,  CBC.  Free- 
lance and  agency  copy-writing,  maga- 
zines and  newspaper  writing.  Whole- 
sale, retail,  space,  and  idea  direct  sales- 
contacts. Well-traveled.  Friendly  voice. 
Unusual  food  experience  makes  me 
"missing  link"  between  one-to-'three 
generation  homes: — and  domestic  scien- 
tists. Free,  go  anywhere.  For  detailed 
information  write  Box  627,  BROAD- 
CASTING. 

Senior  announcer — Seeking  junior  execu- 
tive position  in  program  department  of 
progressive  station.  Solid  radio  back- 
ground with  emphasis  on  newscasting, 
announcing  personnel,  studio  supervi- 
sion. Complete  details  upon  request.  Box 
632,  BROADCASTING. 

Salesman — Well-experienced.  Hard  worker. 
Could  direct  sales  or  station.  Seeks 
change.  Box  633,  BROADCASTING. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radia  Engineering  C»ntullml§ 

Commercial  Radio  Equip.  Co. 

Kansos  City,  Mo. 
Washington,  D.  C.  Hollywood,  Col. 


United  Manufacturing  Corp. 

Division  of 
V,  S,  Recording  Co. 

Gistom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  Wa.h.  6,  D.  C 
District  1640 


NATIONAL  DESIGN  SERVICE 

Engineers  and  Designers 

AM-FM 
TELEVISION 

Now  Designing  for  Post  War 

96  Liberty  St.,  N.Y.C.  Beekman  3-0207 


/Advertising  /Agencies 

Witliout  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING 
FACILITIES      •    .      FRENCH  AND  ENGLISH 

Write  Us 


Situations  Wanted  (Cont'd) 

Program  Director-Chief  Announcer.  Draft 
exempt,  experienced,  neat,  ambitious. 
Out  for  permanent  position  in  pleasant 
community  where  I  can  build  for  the 
future.  Write  Box  635,  BROADCAST- 
ING. 

Announcer — College  graduate,  3  years  ex- 
perience, one  as  chief.  Want  position 
with  progressive  station  with  oppoi'- 
tunity  for  advancement.  Write  Box  636, 
BROADCASTING. 

News  writer — Also  acting,  announcing  ex-  | 
perience.   Prefer   eastern  city.  Box  637, 
BROADCASTING. 

Woman  continuity  writer — Experienced 
commercial,  music  continuity,  announc- 
ing in  metropolitan  station.  Box  638, 
BROADCASTING. 

Experienced  football  announcer — Plus  base- 
ball, basketball,  boxing.  Six  years  staff 
experience,  4-F.  Box  639,  BROADCAST- 
ING. 

Football  announcer.  Thoroughly  experi- 
enced. Live,  reconstructions.  Available 
Fridays,  Saturdays  or  Sundays.  Box  640, 
BROADCASTING. 

Production    director,  announcer-musician, 

interested  in  progressive  station  with 
plans  for  FM  and  television.  Write 
Jules  Seidman,  11  Waverly  Place,  N. 
Y.  C. 

Young  lady,  20,  educated  in  Switzerland, 
speaks  French,  German.  Previously  an 
announcer  for  French  Hour,  WBNX 
in  New  York.  Your  correspondence  is 
invited.  Joan  Klaus,  4213  Forley  St., 
Elmhurst,  L.  I.,  N.  Y. 

Wanted  to  Buy 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect,  Chicago,  Mr.  Clifford. 

Wanted — Full  or  part  interest  in  local 
station.    Box    589,  BROADCASTING. 

Will  pay  cash  for  150  foot  antenna  with 
coupling  unit  and  lighting  system,  one 
frequency  monitor  and  one  modulation 
monitor.  Interested  in  all  or  part.  Box 
602,  BROADCASTING. 

Wanted — Full  or  part  interest  in  small 
station.  Box  611,  BROADCASTING. 

Wanted — Communications  receiver  in  good 
condition,  similar  to  HQ-120-T.  Also 
good  quality  preselector  of  any  well 
known  make.  Wire  details  and  price  to 
WLOG,   Logan,   W.  Va. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

For  Sale 

Sell — Supreme  No.  585  diagometer.  Su- 
preme No.  571  generator.  Other  goods. 
Box  623,  BROADCASTING. 

For   Sale — One   Blaw   Knox   330   foot,  27 
ton  tower,   40  foot  base,  no  insulators, 
ready  for  shipment,  ideal  for  FM,  make  ' 
offer.  Box  629,  BROADCASTING. 

Miscellaneous 

If  you  are  looking  for  a  250-watt  trans- 
mitter I  may  be  able  to  help  you.  Box 
513,  BROADCASTING. 


%  SCHOOLS 
RADIO  TECHNIQUE 


(America's    Oldest    School  Devoted 
Exclusively    to    Radio    Broadcasting)  J 

8  Weeks'   Evening  Course 

SEPTEMBER  19 

6   Weeks'   Day  Course 

OCTOBER  2 

Taught  by  IVeticork  Profes' 
sionals„  for  Beginner  & 
Advanced   students*   include : 

#  Announcing  #  Station   Routine  i 

#  Newscasting  #  Acting  ■ 

#  Continuity   Writing  #  Diction  ^ 

#  Commentating  #  Voice 
Co-ed.   Moderate   rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING.RADIO  CITY,  N. Y. 

CIRCLE  7-0193  J 
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Weekly  Cycle  of  Broadcasting 
Basis  of  New  Coverage  Plan 

Operating  Method  of  Project  Adopted  by  the 
War  Conference  in  Chicago  Is  Described 


PROPOSED  method  of  a  uniform 
yardstick  by  which  to  measure 
radio  coverage,  as  adopted  unani- 
mously last  Wednesday  by  the  NAB 
Executives  War  Conference,  is  de- 
signed to  ascertain  station  circula- 
tion on  the  basic  premise  that  the 
cycle  of  broadcasting  is  one  week. 
Questions  are  formulated  on  the 
proposed  controlled  mailed  ballot 
to  measure  station  circulation  in  a 
week's  cycle. 

Survey  Breakdown 
The  survey  would  be  broken  into 
station  circulation  areas,  delineated 
by  counties  and  possibly  by  cities 
and  portrayed  by  three  levels  of 
circulation  percentages  of  radio 
families:  Primary,  50%  or  more; 
secondary,  25-50%;  tertiary,  10- 
25%.  Ballots,  to  be  titled  "1945 
Radio  Station  Ballot",  will  contain 
the  following: 

(1)  Explanation  of  the  survey;  (2)  ap- 
peal for  cooperation  ;  ( 3 )  news  of  a  token 
gift  (of  small  monetary  value)  attached, 
to  create  incentive  to  complete  and  return 
the  ballot;  (4)  general  instructions  for 
filling  out  the  ballot  and  mailing  it. 

Introductory    question   is :    "What  radio 

stations  do  you  listen  to?  at  night  : 

in  the   daytime  ;   how   often  each 

week?  Please  answer  1,  2  and  3." 

Question  1 — List  below  :  The  call  letters 
of  all  radio  stations  which  you  or  some- 
one in  your  family  listens  to  in  your  home 
— at  any  time. 

Question  2 — Check:  x,  in  the  proper 
column,  the  number  of  nights  a  week 
(after  dark)  each  of  these  stations  is 
listened  to  in  your  home.  There  must  be 
one  check  for  each  station. 

Question  3 — Check  below :  x,  in  the 
proper  column,  the  number  of  days  a  week 
(before  dark)  each  of  these  stations  is 
listened  to  in  your  home.  There  must  be 
one  check  for  each  station. 

Questions  2  and  3  are  designed  to  dis- 
close listening  in  the  weekly  cycle  as 
follows:  3-7  nights  or  days  per  week;  1  or 
2  nights  or  days  per  week ;  occasionally, 
less  than  1  night  or  day  a  week;  never  at 
night  or  never  at  day. 

At  the  bottom  of  the  three  major  ques- 
tion columns  is  this  final  appeal: 

"Did  you  answer  1,  2  and  3  above,  com- 
pletely and  fully  ?  Remember  that  for  every 
station  that's  listed  in  1  there  must  be  a 
check  in  one  of  the  squares  on  that  same 
line  for  question  2  and  another  for  ques- 
tion 3." 

Statistical  questions  are  (1)  How  long 
have  you  lived  in  your  present  neighbor- 
hood? (2)  How  many  radios  do  you  have 
in  working  order?  (3)  Does  your  family 
have  an  automobile?  (4)  Do  you  have  a 
telephone?  (5)  How  many  people  are  there 
in  your  household? 

A  final  appeal  on  the  folded,  gummed- 
edge  and  stamped  ballot,  is:  "Before  seal- 
ing and  mailing  your  ballot,  please  check 
to  see  that  all  questions  have  been  an- 
swered completely." 

Space  is  provided  for  remarks.  Respond- 
ents may  sign  their  names  if  they  wish. 

A  hypothetical  tabulation,  listed  for 
NAB  members,  of  WGGG  a  1,000  w  station 
in  Philadelphia  operating  on  1,000  kc,  was 
posed  as  follows: 

Total  ballots  from  Philadelphia  county, 
1,000;  checks  in  3-7  plus  1  or  2  columns, 
600;  checks  in  less  than  1  plus  never  col- 
umns plus  ballots  where  WGGG  was  not 
listed,  400 ;  divide  600  by  1,000  for  60%, 
which  is  applied  to  radio  families  to  arrive 
at  circulation. 

Philadelphia  county  has  487,715  radio 
families  and  60%  circulation  is  292,629 
radio  family  circulation.  Night  circulation 
is  estimated  at  454,000  listening  families 
and  daytime  circulation  at  390,000  listen- 
ing families.  Detail  is  available  by  county 
showing  not  only  the  circulation  for  each 
county,  but  also  the  present  circulation. 

Counties  will  be  the  basic  units  and 
certain  cities  will  be  separately  measured, 
according  to  Mr.  Feltis.  Economic  levels 
of  families  will  be  a  basic  element  with 
three  classifications:  Upper,  midtUe  and 
lower  thirds  of  each  of  the  following 
census  groups  of  radio  families:  (1)  urban  : 

(2)  rural  non-farm;  (3)  rural  farm. 
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Cost  of  the  measurement,  which 
would  be  taken  every  two  years 
under  the  proposed  plan,  is  esti- 
mated at  $1,000,000,  based  on  a 
per-ballot  cost  of  $1  and  1,000,000 
ballots.  Mr.  Feltis  told  the  NAB 
Board  of  Directors  Monday  night 
that  it  is  estimated  radio  now 
spends  $700,000  every  two  years  on 
various  types  of  measurement. 

Frederic  R.  Gamble,  president  of 
the  American  Assn.  of  Advertising 
Agencies,  cited  the  importance  of 
proper  research  measurements  for 
advertising  as  the  nation  ap- 
proaches the  postwar  period. 

Agency  Comments 

At  the  Board  meeting  Dietrick 
Dirks,  president  of  KTRI  Sioux 
City  and  chairman  of  the  NAB 
Sales  Managers  Executive  Commit- 
tee, cited  the  following  comments 
of  agency  executives: 

Leonard  Bush,  Compton  Adv. — It's  swell! 
This  will  give  more  definition  of  radio 
circulation  than  the  ABC  did  of  newspaper 
circulation  in  its  beginning. 

Helen  Wilbur,  Doherty,  Clifford  &  Shen- 
field — Briefly,  I'm  all  for  it — the  sooner 
the  better! 

Harry  Woodworth,  BBDO— A  definite 
step  forward  in  clearing  up  confusion  in 
the  whole  radio  industry. 

Beth  Black,  Joseph  Katz  Co. — You  have 
heard  me  speak  out  often  enough  about 
the  present  confused  and  confusing  data 
to  know  that  I  think  the  plan  outlined  is 
a  tremendous  advance  and  would  be  of 
the  greatest  value  to  agencies. 

Carlos  Franco,  Young  &  Rubicam — I 
have  promulgated  this  plan  for  a  long 
time  an<i  I'm  all  for  it. 

Arno  Johnson,  J.  Walter  Thompson  Co. — ■ 
I  consider  this  the  most  forward  step  yet 
proposed  by  the  radio  industry.  It  is  fun- 
damentally sound  and  will  fill  a  gap  that 
has  seriously  hindered  agencies  and  ad- 
vertisers in  scientific  use  of  radio  as  a 
medium. 

Richard  Dunne,  Kenyon  &  Eckhardt — I 
completely  endorse  the  object  of  this  plan. 

Frank  Kemp,  Compton  Adv. — the  adop- 
tion of  the  proposed  NAB  coverage  and 
circulation  method  would  be  a  great  step 
forward.  It  is  something  that  has  been 
needed  for  years. 

Linnea  Nelson,  J.  Walter  Thompson  Co. 
— This  seems  to  be  the  answer  to  what  we 
have  been  seeking  for  years.  I  only  hope 
that  it  is  approved  and  adopted  while 
those  of  us  who  have  pleaded  for  it  are 
still  around  to  use  it. 


United  Drug  Discs 

UNITED  DRUG  Co.,  New  York, 
has  completed  recording  of  four 
quarter-hour  transcriptions  titled 
"Rexall  Review"  for  November  re- 
lease on  217  stations  in  connection 
with  Rexall's  national  one-cent  sale. 
Transcribed  in  Hollywood,  the  re- 
cordings feature  Robert  Benchley, 
Charles  Butterworth,  Cass  Daley, 
Ray  Eberle  and  Lud  Gluskin's  or- 
chestra. Harlow  Wilcox  is  announc- 
er. Sam  Hartford,  advertising  man- 
ager of  United  Drug  Co.  and 
executive  in  charge  of  sales,  and 
Arthur  White,  account  executive 
of  N.  W.  Ayer  &  Son.,  agency  serv- 
icing drug  account,  supervised  cut- 
ting of  transcriptions.  Phil  Cohan 
was  assigned  Hollywood  agency  di- 
rector. 


HOOPER  REPORTS 
PM  LISTEmm  VP 

HOOPER  report  of  Aug.  30  issued  by 
C.  E.  Hooper  Inc.,  shows  an  increase 
over  the  last  report  on  three  counts, 
but  continues  to  show  lower  ratings 
than  those  for  the  same  period  a  year 
ago.  Average  evening  program  rating 
of  5.8  is  up  0.5  from  the  last  report, 
down  0.9  from  a  year  ago.  Average 
sets-in-use  of  20.1  is  up  1.3  from  last 
report,  down  1.0  from  a  year  ago. 
Average  available  audience  is  71.4,  up 
0.1  from  last  report,  down  2.3  from  a 
year  ago. 

Take  It  or  Leave  It  leads  the  hst 
of  the  first  15,  with  Mr.  District  At- 
torney second  and  Your  Hit  Parade 
third.  The  list  continues  as  follows : 
Gracie  Fields,  Phil  Harris  (2d  half- 
hour),  Phil  Harris  (1st  half-hour), 
Man  Called  X.  Gabriel  Heatter  (Tues. 
&  Thurs.),  Walter  Winchell,  Screen 
Guild  Players,  Mayor  of  the  Town,  Ed- 
ward Everett  Horton,  Can  You  Top 
This,  Frank  Sinatra  and  Gabriel 
Heatter  (Mon.,  Wed.  &  Fri.). 


Carter  Drops  Series 

CARTER  PRODUCTS,  Inc.,  New 
York,  on  Sept.  24  will  drop  the 
Carter's  Little  Liver  Pills  program. 
Keepsakes,  on  the  Blue,  Sundays, 
8:30-8:55  p.m.  Although  Carter  is 
not  renewing  the  time,  it  is  under- 
stood that  Ted  Bates,  agency  hand- 
ling the  account,  is  working  on 
another  program  for  the  company. 
Carter,  on  behalf  of  Arrid,,a  de- 
odorant, is  currently  sponsoring 
Deadline  Dramas  and  Jimmie  Fid- 
ler,  on  the  Blue,  with  the  latter 
program  handled  by  Small  & 
Seiffer,  New  York. 


00  ioo  GeT  you«  / 

N£W5  fROM  THt  RAOtO  \ 


NAB  Ad  Post  Got 
To  Helen  Corneliu 

Director  of  OCR  Surveys  Wi 
Assist  Lewis  H.  Avery 

HELEN  CORNELIUS,  appoint 
Assistant  Director  of  Retail  Rad 
Advertising  of  the  NAB,  w 
formally  introduced  to  the  mei 
bership  la: 
Tuesday  at  t\ 
opening  sessii 
of  the  War  Co 
ference. 

Miss  Corneli 
has  been  surv 
director  of  t 
Office  of  Civili 
R  e  q  u  i  r  emen 
War  Producti 
Board.  Her  ( 
Helen  Cornelius  ^eer  began  on 
newspaper  and  she  subsequen 
served  various  retail  stores 
merchandising  consultant  and  mt 
ager.  For  several  years  she  v 
merchandising  editor  of  Harpe 
Bazaar.  She  also  operated  1 
own  merchandising  and  promot 
bureau. 

Headed  OCR  Survey 

When  the  War  Production  Boj 
asked  her  to  head  its  OCR  sur> 
division,  she  closed  her  own  bv 
ness  to  take  the  Government  p< 
In  her  new  position  with  NAB 
will  supervise  a  year's  retail  t, 
with  Joske's  of  Texas,  San  i 
tonio,  and  will  work  with  Le 
H.  Avery,  Director  of  Broadc 
Advertising. 

In  her  introductory  speech  ]V 
Cornelius  told  the  NAB  that 
"retailer    must  merchandise 
advertising,  especially  radio", 
cited  results  of  surveys  which  ii 
cate  that  when  the  war  is  c 
housewives   are  prepared  to 
appliances    and   other  necessi 
now  off  the  market.    Radio  n, 
and  will  play  an  important  par 
helping  to  sell  new  merchanc ! 
she  added.  i 


Jenkins  Retires 

ALEXANDER  T.  JENKINS,  d 
Security  Section  of  the  Engir 
ing  Dept.  of  the  FCC,  is  reti 
from  the  (Government  after  30  y 
continuous  service  with  the  Ir 
state  Commerce  Conimission 
the  FCC,  it  was  reported  last  ^^ 
Joining  the  Commisison  in  193 
senior  telephone  and  telegraph 
gineer  in  the  Common  Carrier 
vision,  Mr.  Jenkins  was  appoi 
principal  engineer  in  January  1 
A  graduate  of  Iowa  State  Co 
in  1902,  he  had  worked  with 
Telephone    in    various  capai 
prior  to  his  Government  affili;!  '' 
with  ICC  in  1914.  Mr.  Jenkiil 
also  a  veteran  of  the  Spanish-A 
ican  War. 


Ebling  to  Use  Air 

EBLING    BREWING    Co.,  6 
York,  through   Street   &   Fii  ?' 
New  York,  has  appropriated  : 
able  radio  budiet  for  a  fall 
for  Premium  Beer,  distributi 
the  East,  marking  its  first  t 
the  medium. 


Drawn  for  Broadcasting  by  Sid  Hix 
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HIGH  SCHOOL  STUDENT  Dorothy  Poindexter 
says  of  radio,  "Gosh,  radio  is  simply  out  of  this  world. 
Harry  James  or  the  Radio  Theatre  or  Frankie  Sinatra 


—we  like  them  all.  You  should  see  the  kids  when  the 
loudspeakers  are  on  in  the  classrooms.  It's  fun  to 
learn  that  way.  That's  for  me!" 


Reading  Rifm\  Rithmetic  — and  Radio 

What  is  the  mental  age  of  an  average  American?  The 
broadcasting  industry  is  aware  that  its  influence  alone 
during  the  past  twenty  years  has  been  greatly  instru- 
mental in  advancing  this  nation's  I.  Q.  KMBC  has  al- 
ways set  aside  a  generous  portion  of  sustaining  radio 
time  for  pure  educational  purposes.  Its  Classroom  of 
the  Air,  the  Big  Brother  Club  and  wholehearted  parti- 
cipation on  the  American  School  of  the  Air  are  all  widely 
known.  At  present  KMBC  at  its  own  expense  is  com- 
pleting a  personal  interview  survey  with  radio  stations 
throughout  the  country  to  prepare  itself  for  even 
broadened  responsibilities  in  the  postwar  world. 

Of  course  — KMBC-FM— An  exfra  service  af  no  ex/ra  cosf.' 


DEDICATED 


IN  BEHALF  OF 


BROADCASTING 

TO  THE  HOME  AND  THE  COMMCNj'l 


KMBC 

OF        KANSAS  CITY 

FREE        &        PETERS,  INC. 


SINCE     1  92  8     THE     BASIC     CBS     STATION     FOR     MISSOURI  AND 


KANSAS 
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EDD  LEMONS,  WKY  -FARM  REPORTER" 


9  Speaking  from  Washington  on  August  8  to  more  than  600  of 
Oklahoma's  leading  agricultural,  business,  financial  and  educational 
leaders  assembled  in  Oklahoma  City  to  dedicate  WKY's  new  farm 
service  program,  the  Honorable  Claude  H.  Wickard,  Secretary  of 
Agriculture,  repeated  the  credo  of  WKY's  "Farm  Reporter"  with 
the  comment,  "I  don't  see  how  you  could  improve  on  that  as  a 
charter  for  the  Farm  Service  Department."  Present  at  the  dedi- 
catory program  were  Undersecretary  of  Agriculture  Grover  Hill, 
Oklahoma's  Governor  Robert  S.  Kerr,  President  Henry  G.  Bennett 
of  Oklahoma  A.  &  M.  College,  and  scores  of  prominent  farm- 
conscious  Oklahomans  who  echoed  Mr.  Wickard's  praise. 

Inauguration  of  this  new  farm  service  program  under  the 
direction  of  Edd  Lemons,  long  a  leader  in  Oklahoma  farm  affairs, 
immediately  sparked  widespread  interest  in  Oklahoma  soil  and 
farm  improvement  which  already  is  rapidly  being  fanned  into  a 
plan  of  statewide  action. 
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D  E  N  V  E  XI  is  one  of  the  nation's 


A 


PL  U  S'H  MARKETS 


Denver  is  22nd  in  Population 


Denver  is  19th  in  Retail  Sales 


Denver  is  15th  in  Drug  Sales 


Denver  is  25th  in  Food  Sales 


Among  Cit'ies  East  of  the  Rockies 


Are  YOU  putting 
Major  Market 
Sales  Effort  in 
the  Denver  Market? 


niAAKET 


Affiliated  in  Management  with  tlie  OKIatioma 
PublisliinK  Company  and  WKY,  Oklaiioma  City 


Represented  by 
THE  KATZ  AGENCY 


The  Inland  Empire  A  Few  Comparisons 

Nation's  Bright  Spot  1943  Buying  Income 

1943  Effective  Buying  Income  ^908,942,000  Spokane  Trade  Area  ^908,942,000 

1943  Farm  Income   301,104,000  Newark,  N.  J   868,191,000 

1943  Retail  Sales   482,999,000  Cincinnati,  Ohio   859,868,000 

'1943  Per  Capita  Buying  Income...  2,252  Minneapolis,  Minn   850,267,000 

National  Per  Capita  Average   1,103  Buffalo,  N.  Y   724,400,000 

*  Second  Highest  in  the  Nation — Sales  Management  Magazine,  May,  1944. 


5000  Watts— 590  Kilocycles 

Owned  and  Operated  by 

LOIJIS  WASMER,  fiV€. 

Radio  Central  Bldg.        Spokane,  Wa»h. 
National  Representatives:  Edward  Petry  &  Co.,  Inc. 

T|ije  Only  Single  Medium  Compteteiy  Covering  tlie  Inland  Empire 


ARE  YOU 
LISTENIN 


5,000  WATTS 
980  KILOCYCLES 

NASHVILLE  people  listen 
to  WSIX.  Surveys  prove 
how  much  more  they  lis- 
ten morning  and  after- 
noon. Night  audiences 
too  are  increasing  to  an 
amazing  extent. 

WS  I  X  '  s  listening  area  closely  parallels  the 
true  trading  area  of  Nashville  —  marketing, 
distributing  and  shipping  center  of  a  wealthy 
market.  Within  WSIX's  Primary  Area  live 
803,981  people  (1940  Census)  who  transact- 
ed a  total  retail  business  of  $200,558,000  for 
the  year  ending  9-30-43  (Sales  Management). 
WSIX's  Primary  and  Secondary  Areas  to- 
gether h  ave  a  total  population  of  1,249,962. 
For  \ov/  cost  and  high  coverage  it  will  pay 
you  to  use  WSIX. 


BLUE 


The  top  netv/ork  programs  in  news  and  entertainment  are 
skimmed  from  BLUE  and  MUTUAL  for  W  S  1  X  broadcasts. 

WHO  WOULDN'T  LISTEN  TO  - 


Ear!  Godwin 
Bocke  Carter 
John  B.  Kennedy 
Upton  Close 
Gil  Martyn 


Cedric  Foster 
Walter  Compton 
Leon  Henderson 
Arthur  Hale 
Drew  Pearson 


Walter  Winchell 
Fulton  Lewis,  Jr. 
Martin  Agronsky 
Raymond  Gram  Swing 
Paul  Neilson 


THE   KATZ  AGENCY,  National  Representatives 
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making  a  fortune 
with  Fortescue... 


IN  suburban  Stoneham,  outside  Boston, 
t^vo  New  Englanders  named  Eldred 
and  Barbo  make  and  sell  good  furniture. 
The  other  day  they  signed  a  contract 
renewing  their  participation  on  Priscilla 
Fortescue'sWEEI  program,  Gocxi  Morn- 
ing, Ladies,  for  52  more  weeks. 

Twenty-seven  months  ago  Eldred  & 
Barbo  were  just  furniture-makers.  They 
decided  to  open  their  own  retail  store  in 
Stoneham.  All  they  needed  to  get  ahead 
in  this  pleasant  town-out-of-town  was 
some  customers.  Tough  problem.  Against 
gravity,  you  might  say.  Ten  miles  out  by 
bus  or  by  trolley. . . 

Then  they  heard  about  Priscilla  For- 
tescue and  her  daily  Good  Morning, 
Ladies  program.  They  bought  a  partici- 
pation. People  began  to  "come  out  to 
Stoneham"  to  see  the  furniture  she  talked 
about.  Eldred  &  Barbo  upped  their  adver- 
tising budget.  Then  upped  it  some  more. 

Represented  by  Radio  Sales, 
the  SPOT  Broadcasting  Division  of  CBS 


Now  they're  on  Priscilla's  program  6  days 
a  week . . .  every  week. 

Why,  some  evenings  nowadays  their 
sales  run  into  the  tliousands . . . 

Priscilla's  formula  is  simple,  direct. 
Plain  philosophy;  friendly  chats  each  day 
with  a  guest— maybe  a  seamstress,  maybe 
a  movie  star.  Good  Morning,  Ladies  is 
selling  11  different  products  and  services 
a  week.  ( In  one  recent  week  three  spon- 
sors renewed  for  a  soHd  year. ) 

Sooner  or  later  there'll  be  a  chance  to 
put  your  product  or  service  on  her 
counter.  But  the  right  time  to  fix  this— 
with  us,  or  witli  Radio  Sales— is  now. 


i: 

"  ~1 

ColuBJlJia's  friemlff  Votee  in 

BOSTON  «  580  Kc  M 

When  You 
Think  of 


NEW  ORLEANS 

...  You  Think  of 

549,281  RATION  BOOKS  NO.  4 


..AND 


NEW  ORLEANS 


The  Grv'sctest  Selling  Power 
In  The  South's  Greatest  City 

50,000  WATTS 
CLEAR  CHANNEL 


WWL  Dominates  fhe  NEW  Deep  Soo'h- 
Headed  for  PERMANENT  Prospenfy 


CBS  AFFILIATE— REPRESBNTED   NATIONALLY  BY   THE  KATZ  AGENCY,  INC. 


SUBSCRIPTION  ^RICEf    $5.01  per  rear    15e   per  eo^y 
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Dewey  Asks  Free  Radio,  Revised  Law   11 

Fall  Brings  31  New  Net  Shows   12 

Political  Air  Time  Schedided  by  Army   12 

Democrats  Buy  10-11  Election  Eve   12 

1200  Years  of  Broadcast  Announcing 

— By  James  F.  Bender   13 

'Conspiracy'  in  WFTL  Sale  Alleged   14 

Byrnes  Urges  40-Hour  Week,  Price  Ceilings   14 

American  Network  Dissolved   14 

RTPB  Panel  Asks  FM- Video  Harmony   14 

Assigned  Fees  Actually  Double  Pay 

— By  K.  H.  Berkeley   16 

AFRA  Seeks  WMAL  Rehearing   16 

Durr- Walker  Oppose  KWBU  Action   18 

Tidewater  Oil  Airs  Football  on  Coast   20 

Keystone  Stresses  Small  Market  Promotion   24 

CBS  Seeks  Four  New  Tele  CPs   28 

OWI  Returns  WAC  to  Allocation  Packet   55 

Treasury  Plans  Loan  Disc  Scries   57 

Frigon  New  CBC  General  Manager   61 

Release  of  Equipment  Awaits  Reconversion   63 

CIO  Monitors  Net  Local  Programs   63 
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Nebraska's  Capital  City  Area  is 
^^LAUGH  HAPPV 
because  oi  our 
THIRTEEN  COMEDY  PROGRAMS! 


BREAKFAST  AT  SARDI'S 
LADIES,  BE  SEATED 
ETHEL  &  ALBERT 
GLAMOUR  MANOR 
BREAKFAST  CLUB 
STOP  OR  GO 


MILTON  BERLE 
LOWER  BASIN  STREET 
MARY  SMALL'S  REVUE 
BLIND  DATE 
LIFE  OF  RILEY 
NIT  WIT  COURT 


ED  WYNN'S  NEW  SHOW 


Blue  and  Mutual  Networks 


UHCOLH 

Nebraska 


''Nebraska's  Capital  O'ty  Station" 
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Above — Hotvard  L.  Chernoff,  War  Cor- 
respondent  for  the  W.  Va.  Network,  pauses 
somewhere  in  France  during  his  visits  to 
W.  Va.  hoys  in  the  European  Theatre  of 
War. 


Pictures  tell  the  story  of 

PUBLIC  SERVICE 

by  the  West  Virginia  Network  and  its  own 

WAR  CORRESPONDENT 


The  distance  of  war  can't  help  but  seenn  shorter  to  West  Virginia 
homefronters  when  they  hear  the  voices  of  their  loved  ones  via  Howard 
L.  ChernofF's  trans-Atlantic  and  recorded  broadcasts.  We're  mighty 
proud  to  be  able  to  render  such  appreciated  public  service,  by  having 
our  own  war  correspondent  in  France  with  our  own  West  Virginia  boys. 

Not  only  does  Chernoff  enable  the  folks  back  home  to  hear  their  loved 
ones  by  radio  broadcasts,  but  he  also  pictorializes  his  meetings  with 
these  boys.  We  at  this  network  see  to  it  that  every  mother,  wife  or 
family  get  a  photograph  of  these  meetings. 

It  is  our  opinion  that  at  this  time  there  is  no  finer  way  to  serve  our  lis- 
teners. In  doing  this,  we've  established  a  bond  of  friendship  that  will 
carry  on  through  the  years. 


The  West  Virginia  Network 


JOHN  A.  KENNEDY,  President 
(On  leave,  U.  S.  Navy) 


WCHS-Charleston 
WBLK-Clarksburg 


WSAZ— Huntington 
WPAR-Park  ersburg 


Represented  by  the  Branham  Company 
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MODERN'  broadcast  stations  are  so  efficiently  oper- 
ated that  the  advertiser  seldom  thinks  about 
the  studio  and  transmitter  equipment  making  it  all  possible. 
Yet,  the  whole  success  of  his  radio  advertising  depends  on 
the  ability  of  that  equipment  to  do  justice  to  his  program. 

For  over  a  decade  RCA  has  made  the  finest  broadcast 
equipment  available.  The  station  that  uses  RCA  equipment 
does  not  gamble  on  results. 

If  you  are  planning  to  build  a  broadcasting  station,  or 
to  sponsor  a  radio  show,  remember  that  you  are  staking 
your  dollars  on  equipment. 

RCA  Broadcast  Equipment  in  the  station  you  own,  or  the 
stations  you  use,  will  give  you  the  kind  of  support  you  want 
—  support  you  can  depend  on  —  whether  your  program  goes 
out  via  AM,  FM  or  Television.   

RCA  makes  them  all. 


BUY  MORE  WAR  BONDS 


i 


Turnstile  antennae 
for  FM  and  Television. 


AM,  FM  and  Television  Trans- 
mitters —  RCA  makes  them  all. 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION   •   CAMDEN,  N.  J. 

LEADS  THE  WAY. .  In  Radio . .  Television . .  Tubes 
Phonographs . .  Records . .  Electronics 


H  UTTbE 


Okay,  Bulch — if  you're  a  little  robin,  why  don't  you  use  Sonovox,  and 
talk  in  a  robin's  voice? 

Sonovox  can  make  birds  talk  in  words — can  articulate  in  almost  any 
sound  But  you  have  only  scratched  the  surface  of  Sonovox  possibil- 
ities when  you  use  such  elementary  ideas  as  having  Towser  bark  a 
commercial,  in  words,  for  Woof-Woof  Dog  Biscuits!  Many  of  the 
most  effective  Sonovox  applications  are  the  ones  where  there's  no 
obvious  "tie-in" — where  there's  merely  a  good  commercial  spoken  in 
the  sweet  voice  of  a  violin,  or  the  hum  of  a  motor,  or  in  any  other 
unusual,  memorable  voice  that's  different! 

Your  imagination  is  the  only  limiting  factor  to  what  Sonovox  can  do 
for  )ou.    It's  a  rare  opportunity  for  creative  minds. 

Sono-iox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  \ork,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRIGHT-SONOVOX,  INC 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  JSational  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 

Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  Committee 

(Steel  Scrap  Drive) 

McCann-Erickson,  Inc. 
Buick  Motors  Division,  General  Motor* 

Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  &• 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 
(Vel,  Palmolive) 
JVard  IVheelock  Co.  and 
IVm.  Esty  &  Co.,  Inc. 

Delaware,  Lackawanna  Western 
Coal  Co. 

Ruthrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  ( Bromo-Seltzer) 

Ruthrauff  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 

(Feigenspan  and  Dobler  P.O.N. 

Beers  and  Ales) 

E.  T.  Ho-ward  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden,Inc. 
Griesedieck-Western  Brewery  Co. 

(Stag  Beer) 

Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 

(Fould's  Macaroni  Products) 

Campbell- Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 

Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  6-  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
NavySeabees  (U.S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

Wanvick  &  Legler,Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service"  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 
/.  IValter  Thompson  Co. 

Stanco,  Inc.  (Mistol) 

McCann-Erickson,  Inc. 

U.S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brorvn  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 
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Dewey  Demands  Free  Radio,  Revised  Law 


Asserts  FCC's  Role  Should  Be  Limited 
To  Technical  Regulation 

By  SOL  TAISHOFF 

Copyright  1944'  Broadcasting  Publications,  Inc. 

HOW  DOES  Gov.  Thomas  E.  Dewey,  the  Republican  Presiden- 
tial nominee,  stand  on  radio?  Does  he  go  beyond  the  "free 
radio"  plank  of  the  Republican  platform  adopted  last  June? 
Is  he  opposed  to  rigid  Governmental  restraints  ?  Does  he  favor 
a  ban  on  sponsorship  of  news  and  commentators  ? 

Through  arrangements  made  by  the  Republican  National 
iCommittee,  I  interviewed  Mr.  Dewey  last  Wednesday  in  New 
jYork — just  before  his  departure  for  his  first  nationwide  cam- 
ipaign  trip.  I  found  him  un-   


iiisually  well  informed  on  all 
jaspects  of  radio.  His  answers 
ivvere  brisk  and  direct. 
I  The  views  of  Franklin  D.  Roose- 
jrelt,  the  Democratic  nominee,  are 
ijArell  documented  and  are  reflected 
In  the  policies  and  philosophies  of 
he  FCC  during  the  last  dozen 
ijrears  of  the  President's  incum- 
bency. Mr.  Dewey's  views,  aside 
Trom  his  thumping  endorsement  of 
jhe  "free  radio"  plank  in  the  GOP 
)latform  and  his  praise  for  the  war 
ob  radio  has  done,  heretofore  have 
iiot  been  expressed.  He  pulled  no 
jtunches  in  answering  my  questions. 

Role  of  FCC 

Like  President  Roosevelt,  Gov. 

t)ewey  knows  radio  and  is  an  ac- 
omplished  radio  speaker.  He  is 
elying  heavily  upon  radio,  both 
letwork  and  spot,  to  carry  his 
licket  to  victory  in  November. 

The  Republican  Platform  calls 
lor  a  "new  radio  law  which  will  de- 
|  ne  in  clear  and  unmistakable  lan- 
'iuage,  the  role  of  the  FCC".  I 
sked  Gov.  Dewey  to  elaborate  on 
hat.  In  a  twinkling  he  responded: 
"I  believe  that  the  FCC  should 
ave  no  right  of  censorship,  that  it 
hould  not  control  the  content  of 
ladio  programs.  It  should  stay  in 
lie  field  of  regulating  technical  fa- 
ilities.  And  when  the  FCC  starts 
)  control  program  content,  free  ra- 
io  goes  out  the  window." 

Gov.  Dewey  made  it  clear  that 
jie  thought  of  Government  owner- 
lip  or  operation  of  stations  is  ab- 
prrent  to  him  and  to  his  party. 
|Radio  in  this  country,"  he  said, 
las  made  its  great  development  as 
irt  of  our  American  enterprises, 
he  Government  no  more  belongs  in 
lis  field  than  in  the  field  of  the 
jwspaper  and  the  magazine." 


What  about  the  proposal  of  Sen- 
ator Wheeler  (D-Mont.)  that  spon- 
sorship of  news  and  commentators 
be  banned,  I  inquired. 

"It  is  as  bad  for  Congress  to 
legislate  in  this  field  as  it  is  for  the 
FCC  to  regulate  program  content," 
was  the  rejoinder. 

Taking  cognizance  of  the  activi- 
ties of  the  CIO  Political  Action 
Committee  in  seeking  to  force  radio 
into  giving  CIO  free  radio  time. 
Gov.  Dewey  said  he  felt  radio  should 
present  all  points  of  view  and  that 
it  should  "guard  free  speech  zeal- 
ously".   But  he  quickly  added: 

"No  organization  that  is  a  rump 
part  of  one  wing  of  a  political  party 
has  a  right  to  demand  radio  time  on 


GOV.  DEWEY 

behalf  of  its  activities  for  that 
party." 

Keenly  aware  of  the  impending 
development  of  both  FM  and  tele- 
vision. Gov.  Dewey  feels  they  offer 
"great  potentials  for  service  to  the 
public  and  to  the  stimulation  of 
business".  Then  he  observed: 

"The  role  of  the  Government  in 
assisting  industry  to  advance  should 
be  one  of  cooperation  and  encour- 
agement rather  than  attempting  to 
apply  new  social  concepts  that 
would  hamstring  such  develop- 
ments. 

"The  development   of   FM  and 


Highlights  of  Dewey  Interview 

THE  FCC  should  stay  in  the  field  of  regulating  technical  facili- 
ties. When  it  starts  to  control  program  content,  free  radio  goes 
out  the  window. 

Radio  in  this  country  has  made  its  great  development  as  part 
of  our  American  enterprises.  The  Government  no  more  belongs 
in  this  field  than  in  the  field  of  the  newspaper  and  the  magazine. 

I  think  it  is  highly  important  that  the  personnel  of  all  Govern- 
ment commissions  should  be  of  the  highest  calibre  and  these  are 
the  kinds  of  appointments  I  will  make. 

It  is  as  bad  for  Congress  to  legislate  in  this  field  [banning  of 
sponsorship  of  news  and  commentators]  as  it  is  for  the  FCC  to 
regulate  program  content. 

No  organization  [such  as  CIO  Political  Action  Committee]  which 
is  a  rump  part  of  one  wing  of  a  political  party  has  a  right  to  de- 
mand radio  time  on  behalf  of  its  activities  for  that  party. 

The  development  of  FM  and  television  is  up  to  private  enter- 
prise ....  But  when  the  Government  steps  in  to  decide  who  is 
going  to  develop  what  and  how,  it  is  outside  the  province  of  Gov- 
ernment. 

Radio  provides  the  only  means  by  which  a  candidate  for  office 
can  speak  directly  to  the  whole  people.  I  have  always  believed  in 
going  on  the  radio  on  matters  affecting  the  people's  interest. 

I  would  be  in  favor  of  friendly  arrangements  being  made  among 
all  nations  to  permit  international  broadcasting  to  achieve  real 
usefulness. 


television  is  up  to  private  enter- 
prise. The  role  of  the  Government 
is  one  of  reasonable  regulation.  But 
when  Government  steps  in  to  decide 
who  is  going  to  develop  what  and 
how,  it  is  outside  the  province  of 
Government." 

In  the  course  of  the  half -hour  in- 
terview in  his  hotel  suite,  Gov. 
Dewey  talked  intimately  about  his 
own  use  of  radio,  and  again  com- 
plimented the  nation's  broadcasters 
for  their  "splendid  war  service". 
He  said  he  was  relying  heavily 
upon  radio  in  his  campaign  because 
it  affords  a  direct  means  of  reach- 
ing the  electorate.  With  us  was 
Henry  R.  Turnbull,  chairman  of 
the  planning  committee  of  Duane 
Jones  Co.,  advertising  agency  which 
is  handling  the  GOP  account  and 
Mr.  Dewey's  radio  a'^visor  sin^-e  his 
campaign  for  the  Empire  State's 
governorship  two  years  ago. 

"Radio,"  said  the  Governor,  "pro- 
vides the  only  means  by  which  a 
candidate  for  office  can  speak  di- 
rectly to  the  whole  people.  It  pro- 
vides the  only  way  to  get  person- 
ally acquainted  with  the  people.  I 
have  always  believed  in  going  on 
the  radio  on  matters  affecting  the 
people's  interest." 

World  Problem 

When  I  asked  the  GOP  nominee 
about  his  reputation  as  a  "radio 
precisionist",  he  smilingly  turned  to 
Mr.  Turnbull.  "Why  don't  you  an- 
swer that  one,  Henry?" 

Mr.  Turnbull  pridefully  observed 
that  Mr.  Dewey  had  made  18  fif- 
teen-minute speeches  in  the  last 
gubernatorial  campaign,  and  had 
run  over  "just  20  seconds  in  one  of 
them".  During  his  tenure  as  Go- 
ernor  he  has  never  run  overtime. 

Gov.  Dewey  has  no  set  ideas  on 
the  FCC's  operations.  He  said  his 
views  on  "efficient  Government"  are 
well  known.  "I  think  it  is  highly 
important,"  he  added,  "that  the 
personnel  of  all  Government  com- 
missions should  be  of  the  highest 
calibre  and  these  are  the  kinds  of 
appointments  I  will  make." 

International  broadcasting,  Gov. 
Dewey  feels,  is  an  important  job 
ahead,  and  one  to  be  worked  out  by 
mutual  agreement  among  nations. 
On  this  score,  he  commented: 

"The  dissemination  of  news,  in- 
formation, knowledge  and  culture 
among  the  nations  of  the  world  is 
one  of  the  most  important  tasks 
{Continued  on  page  52) 
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Nets  Carry  31  New  Sponsored  Shows 


Commercial  Programs 
Now  Total  321 
For  Season 

WITH  31  commercial  programs 
starting  on  the  nationwide  net- 
woi'ks  this  fall  and  28  resuming 
after  summer  vacations,  network 
commercial  schedules  show  a  total 
of  321  sponsored  program  series 
for  the  autumn  season.  No  partic- 
ular program  trend  is  noticeable 
among  the  new  programs,  which  in- 
clude news,  dramatic,  musical,  com- 
edy, quiz  and  variety  shows,  as 
well  as  household  programs  and 
daytime  serials. 

This  season  marks  the  return  to 
commercial  radio  of  Ed  Wynn  after 
an  absence  of  seven  years  and  of 
Rudy  Vallee,  after  a  shorter  ab- 
sence while  on  active  duty  with  the 
Navy.  It  also  marks  the  beginning 
of  a  commercial  career  for  Toivn 
Meeting  of  the  Air,  one  of  the  fore- 
most forum  programs,  which  last 
week  did  its  first  broadcast  under 
the  sponsorship  of  Reader's  Digest. 

Fannie  Brice  and  Frank  Mor- 
gan, co-starred  for  several  years, 
have  their  separate  programs  this 
season.  Harriet  Hilliard  and  Ozzie 
Nelson,  who  as  singer  and  orchestra 
leader  have  supported  other  stars 
for  years.  Red  Skelton  most  re- 
cently, also  get  a  chance  at  star- 
ring on  their  own  program.  Jack 
Benny  returns  to  his  old  time  and 
network,  but  for  a  new  sponsor, 
after  ten  years  with  the  old  one. 
He  also  gets  a  new  competitor  as 
General  Foods,  his  former  sponsor, 
is  placing  Kate  Smith  on  CBS  op- 
posite the  Benny  spot  on  NBC  at 
7-7:30  Sunday  evenings. 

Of  the  321  commercial  series  on 
the  networks  this  fall,  184  are 
broadcast  in  the  evening  and  137 
during  the  daytime  hours,  the  latter 
figure  including  20  Saturday  and 
39  Sunday  morning  and  afternoon 
programs  in  addition  to  the  usual 
across-the-board  serial  drama  and 
news  programs.  Reversing  the 
trend  of  a  couple  of  years  ago,  this 
fall  will  see  seven  programs  of  an 
hour  or  longer  on  the  air:  New 
York  Philharmonic  Symphony  for 
U.  S.  Rubber,  Kate  Smith  'Hour 
for  General  Foods  and  Lux  Radio 
Theatre  for  Lever  Bros,  on  CBS; 
General  Motors  Symphony  and  Kay 
Kyser's  Kollege  for  American  To- 
bacco on  NBC;  Toivn  Meeting  for 
Reader's  Digest  on  the  Blue,  and 
the  boxing  bouts  for  Gillette  Razor 
and  the  Old  Fashioned  Revival 
Hour  on  MBS. 

The  list  of  new  programs  taking 
the  air  this  fall  and  those  resuming 
their  schedules  follows: 

BLUE 

Allis-Chalmers  Mfg.  Co.,  Milwaukee  (in- 
stitutional), Oct.  7,  Boston  Symphony,  Sat.. 
8:30-9:30  p.m.,  181  stations,  Compton  Adv.. 
N.  Y. 


Aluminum  Co.  of  America,  Pittsburgh 
(institutional),  Sept.  17,  presents  Ethyl 
Barrymore  as  Miss  Hattie*,  Sun.,  3:30-4 
p.m.,  187  stations.  Fuller  &  Smith  &  Ross, 
N.  Y. 

Borden  Co.  Sales  Division,  New  York 
(dealers,  distributors),  Sept.  8,  Happy 
Island*.  Fri.,  7-7:30  p.m.,  182  stations. 
Young  &  Rubicam,  N.  Y. 

Chef  Boy-Ar-Dee  Quality  Foods,  Inc., 
Milton,  Pa.  (spaghetti  and  foods),  Aug.  19, 
What's  Cookin*.  Sat.,  10:30-10:55  a.m., 
(repeat:  1:30-1:55  p.m.),  189  stations, 
McJunkin  Adv.  Co.,  Chicago. 

General  Foods  Corp.,  New  Yoi-k  (product 
to  be  announced),  Oct.  2,  Hop  Harrigan, 
Mon.  thru  Fri.,  4:45-5  p.m.  (repeats  for 
central,  mountain  and  western  time  zones), 
190  stations.  Young  &  Rubicam,  N.  Y. 

Kellogg  Co.,  Battle  Creek,  Mich.  (All 
Bran),  Oct.  2,  Jack  Berch  and  the  Three 
Sons*.  Mon.  thru  Fri.,  11:45-12  noon,  170 
stations,  Kenyon  &  Eckhardt,  N.  Y. 

Lederle  Labs.,  New  York  (institutional). 
Oct.  6,  The  Doctors  Talk  It  Over*.  Fri., 
10:30-10:45  p.m.,  183  stations.  Hazard  Adv. 
Co.,  N.  Y. 

Lockheed  Aircraft  Corp.,  Burbank.  Cal. 
(institutional),  Sept.  9,  A  Man  Named 
"A'"*,  Sat.,  10:30-11  p.m.,  149  stations, 
Foote,  Cone  &  Belding,  N.  Y. 

Owens-Illinois  Glass  Co.,  Toledo  (institu- 
tional), Sept.  7,  Fred  Waring  Program*. 
Thurs.,  7-7:30  p.m.  (repeat,  11:30-12  mid- 
night), 187  stations,  J.  Walter  Thompson, 
N.  Y. 

Philco  Corp.,  Philadelphia  (institutional). 
Oct.  1,  Radio  Hall  of  Fame.  Sun.,  6-7  p.m., 
195  stations,  Hutchins  Adv.  Co.,  Rochester. 

Readers  Digest  Assn.,  Pleasantville,  N.  Y. 
(magazine,  services),  Sept.  7,  America's 
Town  Meeting  of  the  Air.  Thurs.,  8:30-9 
p.m.,  170  stations,  BBDO  N.  Y. 

Scripto  Mfg.  Co.,  Atlanta  (pencils  and 
mechanical  pencil  lead).   Sept.   17,  George 


Hix*,  Sun.,  1:15-1:30  p.m.,  190  stations. 
Tucker  Wayne  &  Co.,  Atlanta. 

Sweets  Co.  of  America,  Hoboken  (Toot- 
sie  V-M),  Sept.  11,  Dick  Tracy,  Mon.  thru 
Fri.,  5:15-5:30  p.m..  47  stations,  Duane 
Jones  Co.,  N.  Y. 

Trimount  Clothing  Co.,  Roxbury,  Mass. 
(Clipper  Craft  Clothes),  Sept.  24,  Dorothy 
Thompson,  Sun.,  8:15-8:30  p.m.,  177  sta- 
tions (repeat,  11:15-11:30  p.m.),  Emil  Mo- 
gul Co..  N.  Y. 

Wander  Co.,  Chicago  (Ovaltine),  Sept- 
25,  Captain  Midnight,  Mon.  thru  Fri.,  5:45- 
6  p.m.,  84  stations  (repeat,  ^:45,  7:45, 
8:45  p.m.).  Hill  Blackett  &  Co.,  Chicago. 

CBS 

Armour  &  Co.,  Chicago  (meats),  Oct.  2, 
Hedda  Hopper's  Hollywood*,  Mon.,  7:15- 
7:30  p.m.  (repeat,  8:15-8:30  p.m.,  station 
line-up  not  set),  Foote,  Cone  &  Belding, 
N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Super  Suds),  Aug.  13,  Blondie,  Sun.,  8- 
8:30  p.m.,  131  stations,  William  Esty  &  Co., 
N.  Y. 

Cresta  Blanca  Wine  Co..  Los  Angeles 
(wines),  Sept.  5,  This  Is  'My  Best*.  Tues., 
9:30-10  p.m.,  123  stations,  BBDO,  N.  Y. 

Cudahy  Packing  Co..  Chicago  (Old  Dutch 
Cleanser) ,  Aug.  7,  Tena  and  Tim*.  Mon. 
thru  Fri.,  3:15-3:30  p.m.,  29  stations,  Grant 
Adv.,  Chicago. 

Electric  Light  &  Power  Cos.,  New  York 
(institutional),  Sept.  20,  Nelson  Eddv  in 
Electric  Hour*,  Wed..  10:30-11  p.m.,  133 
stations,  N.  W.  Ayer  &  Son,  N.  Y. 

Englander  Co.,  Brooklyn  (springs,  mat- 
tresses), Sept.  15,  Undercover  Carrigan*. 
Fri.,  7:15-7:30  p.m.,  45  stations,  Biow  Co., 
N.  Y. 

(Continued  on  page  .56) 


Democrats  Buy  10-11  Hour 
Election  Eve  on  Maj  or  Nets 

Special  Radio  Series  Aimed  at  Farmers  Planned; 
Plan  to  Ease  Time  Problem  of  Nets  Offered 


*  Means  new  program  I  n  that  sponsor 
on  that  network. 

**  Means  new  time  for  program,  but 
same  network  and  sponsor. 

Programs  not  marked  are  resuming  after 
summer  hiatuses. 


THE  Democratic  National  Commit- 
tee last  week  announced  several 
major  developments  in  its  radio 
campaign  plans,  having  purchased 
the  10-to-ll  hour  on  election  eve  on 
all  four  major  networks,  and  time 
for  President  Roosevelt's  first  cam- 
paign address  Sept.  23  on  NBC. 
Committee  also  revealed  plans  for 
a  special  radio  series  directed  to 
farmers  and  highlighting  the  bene- 
fits they  have  derived  from  the  pres- 
ent Administration. 

Time  secured  on  the  full  net- 
works of  NBC,  CBS,  Mutual  and 
the  Blue  is  the  10-11  p.m.  period, 
Nov.  6.  Nature  of  the  program  and 
the  speakers  will  be  made  public 
later. 

President's  Talk 

The  President  will  be  heard  on 
NBC,  and  possibly  on  other  net- 
works, Sept.  23,  9:30-10  p.m.  as  he 
addresses  a  dinner  of  the  Interna- 
tional Brotherhood  of  Teamsters 
(AFL)  at  the  Statler  Hotel  in 
Washington. 

The  committee  had  already  pro- 
posed to  the  networks  that  it  would 
not  request  half-hour  evening 
periods  for  any  speaker  except  the 
President,  if  the  networks  would 
agree  to  clear  five-minute  spots  be- 
tween popular  evening  programs. 
The  idea  is  to  secure  the  widest 
audience  with  the  minimum  inter- 
ference with  normal  commercial 
schedules. 

This  plan,  as  explained  by  John 


E.  Hamm  of  Biow  Co.,  agency  in 
charge  of  the  Democratic  radio  time 
arrangements,  will  permit  the  party 
to  reach  maximum  audiences  with 
its  campaign  messages  and  in  the 
way  most  acceptable  to  listeners, 
sponsors  and  broadcasters — neither 
displacing  popular  evening  pro- 
grams from  their  accustomed  spots 
nor  competing  with  them  for  "lis- 
teners. 

The  committee  has  held  meetings 
with  CBS  and  NBC  to  discuss  the 
plan  and  both  networks  have  agreed 
to  it  in  principle,  and  are  working 
on  it  with  sponsors  and  agencies. 

The  committee's  program  for 
farmers  recalls  Roosevelt  Sunrise 
Hour  broadcast  as  a  special  net- 
work show  during  the  1936  pre- 
election period,  handled  by  Paul 
Porter,  now  Democratic  publicity 
director. 

The  1944  version,  which  may 
possibly  have  the  same  title,  will 
be  a  series  of  quarter-hour  tran- 
scriptions to  be  broadcast  five  times 
weekly  beginning  Sept.  18  and  con- 
tinuing up  to  Election  Day.  It  will 
be  placed  in  early  morning  time  on 
a  "farm  group"  of  35  stations.  John 
Merrifield,  on  leave  from  WHAS 
Louisville,  where  he  serves  as  agri- 
cultural authority,  will  both  pro- 
duce the  series  and  participate  in 
them,  conducting  interviews  with 
farmers  from  various  agricultural 
areas,  bringing  out  stories  on  how 
they  have  benefited  under  the  Demo- 
cratic regime. 


Army  Scheduler 
Political  Air  Time 

AFRS  Sends  Parties  ConditioiiB 
For  Broadcasting  to  Troops 

ARMED  FORCES  RADIO  Service 
last  week  sent  to  political  parties 
a  schedule  of  proposed  broadcasts 
of  political  material  to  American 
troops  overseas,  together  with  con- 
ditions for  such  broadcasts,  requir- 
ing the  material  to  be  cleared  by 
censor,  to  be  submitted  in  the  form 
of  aluminum  base  recordings  six 
days  in  advance  of  the  scheduled 
date  of  broadcast,  and  to  be  a  record 
of  a  "political  address  or  addresses 
or  portions  thereof  as  broadcast  tc 
the  public  in  continental  United 
States". 

"The  material  may  include  mat- 
ter other  than  a  political  address 
only  to  the  extent  necessary  to  in- 
troduce, close  or  provide  explana- 
tory continuity,"'  the  notice  reads.i 
"Choice  of  material  submitted  will 
be  conclusively  made  for  each  qual- 
ified political  party  by  the  designat- 
ed representative." 

Schedule  calls  for  five  series  ol 
shortwave  broadcasts,  each  run- 
ning Monday-through-Friday  anc 
arranged  so  that  the  Democrats 
start  the  first  series,  the  Socialist 
Labor  party  the  second,  the  Prohi 
bition  party  the  third,  the  Socialis' 
party  the  fourth  and  the  Republi 
cans  the  fifth,  with  the  order  un 
changed  so  that  each  party  has  one 
broadcast  on  each  weekday.  Firs 
series,  Sept.  18-22,  and  the  seconc 
one,  Sept.  25-29,  will  be  half-hou: 
programs,  the  others,  Oct.  16-20 
Oct.  23-27  and  Oct.  30-Nov.  3,  wil 
be  15  minutes  each. 

Programs  will  be  broadcast  by  i: 
United  States  shortwave  stations 
each  beaming  the  transmission  to  ; 
particular  part  of  the  globe  at  th 
time  best  suited  for  reception  b; 
troops  there.  In  addition,  if  the  par 
ties  wish  to  supply  recordings  o 
unbreakable  composition  of  its  firs 
two  broadcasts,  the  AFRS  will  shi; 
66  packages  of  these  political  broad 
casts  to  Army  expeditionary  sta 
tions  abroad  for  local  rebroadcasi 
No  Army  station  is  required  to  us 
these  recordings',  the  only  rule  bein 
that  if  it  uses  any  it  must  broadca; 
all  the  discs  in  the  package. 


Intl.  Salt  Drive 

INTERNATIONAL  Salt  Cc 
Scranton,  starts  its  annual  fa 
and  winter  campaign  for  Sterlin 
Salt  in  mid-September.  Schedu 
calls  for  one-minute  recorded  ai 
nouncements  combining  jingles  ar 
straight  copy  at  varying  frequei 
cies  on  15  stations  east  of  the  Mi 
sissippi  with  the  exception  of  tl 
Arthur  Godfrev  programs 
WABC  New  York  and  WTO 
Washington,  where  live  announc 
ments  will  be  used.  Agency  is  J.  J 
Mathes  Inc.,  New  York. 


WSAI  Names  Raymer 

PAUL  H.  RAYMER  Co.,  static 
representative,  as  of  Oct.  30,  w 
represent  WSAI  Cincinnati,  n 
cently  sold  to  Marshall  Field  b 
Crosley  Corp.  for  $550,000. 
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iZOO  Years  of  Broadcast  Announcing 


now  DOES  one  get  a  job  as  ra- 
io  announcer?  What  are  the  in- 
ucements?  How  will  television  af- 

ect  the  job,  What's  the  best  kind 
f  preparation?  These  and  similar 
uestions  were  kept  uppermost  in 

■jiind  when  we  prepared  a  six-page 
uestionnaire  and  distributed  it  to 
17  American  radio  stations. 

Despite  the  length  of  the  ques- 
ionnaire,  which  requires  the  man- 
ger of  the  station  and  the  senior 
-s  well  as  the  freshman  announcers 

0  answer,  204  completed  ques- 
ionnaires  were  returned  without 
ny  follow-up,  and  these  question- 
aires  form  the  basis  of  this  pre- 

,:;minary  report  to  Broadcasting. 

Total  Experience 

The  total  announcing  experience 
eported  by  the   announcers  an- 
■  wering  the    questionnaire  totals 
-219.5  years,  the  baby  announcer 
,  aving  had  his  job  ten  days  and  two 
eterans  each  reporting  16  years  of 
:ontinuous  service  before  the  mike. 
Jetween  two  extremes  there  is  an 
verage  of  18  months  of  service  for 
iiie  freshmen  and  six  years  nine 
nonths  for  the  seniors.  Let  us  see 
v-hat  their  experience  has  to  offer 
s. 

Education — While  98'vc  of  all  an- 
:  ouncers    are   high   school  grad- 
lates,  roughly  50  "^c  attended  col- 
;ege,  41 '/c  ha\ang  been  granted  the 
i-.B.  or  some  other  baccalaureate 
egree.  It  is   unusual  to   find  a 
;  on-college  man  or  woman  among 
he  freshman  announcers.  Both  in 
igh  school  and  college  the  sub- 
ects  of  major   interest  for  both 
roups  were  English,  speech  and 
ramatics,  and  music.  Closely  al- 
ed  to  their  class  work  in  these 
abjeets  was  their  wide  participa- 
on  in  extra-curricular  activities 

1  public  speaking,  debating,  dra- 
latics,  glee  club  singing  and  ath- 
•tics — all  these  being  most  often 
lentioned  in  the  order  given. 

Hoiv  They  Broke  Into  Radio  An- 
ouncing — Here  the  veterans  pre- 
;nt  a  more  varied  story.  Sometimes 
ley  were  acquainted  with  the  man- 
ger of  a  station  and  indicated  to 
im  that  they  would  like  to  have  a 
■y  at  announcing.  Frequently  they 
ere  theatrical  musicians  v/hom  the 
dkies  threw  out  of  work.  Others  of 
lem  were  salesmen  who  envisaged 


Inducements)  Requirements^  Problems 
Of  Announcers  Are  Reviewed 

By    JAMES    F.  BENDER 

National  Institute  for  Human  Relations 


announcing  chiefly  as  a  salesman's 
job.  Most  of  them  began  as  part- 
time  announcers.  Those  who  have 
reached  the  top  of  their  profession 
almost  invariably  began  with  small 
stations  and  arose  to  national  hook- 
up stature  by  going  from  smaller 
to  larger  stations. 

Many  of  the  freshman  announcers 
obtained  their  first  experience  on  a 
college  or  university  station.  Others 
wrote  letters  of  application  to  their 
local  stations  asking  for  an  inter- 
view. During  the  interview  they  ex- 
pressed their  hopes  to  become  radio 
announcers  and  were  taken  on  as 
substitutes,  once  the  manager  was 
satisfied  the  candidate's  voice  and 
diction  passed  muster. 

Salaries — Aside  from  the  rates  of 
the  American  Federation  of  Radio 
Artists,  which  are  paid  by  the  net- 
works for  commercial  programs, 
the  compensation  varies  consider- 
ably. The  poorest  paid  of  the  fresh- 
man group  receive  50  cents  an  hour 
and  go  as  high  as  $85  a  week.  The 
average  weekly  salary  for  this 
group  is  $35.50.  This  figure  rep- 
resents a  $10.25  increase  over  their 
average  beginning  salary. 

Extra  Fees 

The  veterans  began  at  a  similar 
average  salary  ($25  per  week)  and 
are  receiving  $55.25  on  the  average 
exclusive  of  additional  fees  paid  by 
sponsors.  Approximately  26%  of 
the  veteran  announcers  report  that 
they  receive  fees  from  sponsored 
programs  over  and  beyond  their 
base  pay. 

The  highest  annual  salary  report- 
ed was  "$10,000  plus  a  year".  This 
scale  of  salaries  does  not  include 
the  compensation  received  by  a 
number  of  big-time  announcers  who 
are  "written  into  the  script".  Ap- 
proximately 40'';-  of  the  independ- 
ent stations  report  that  their  an- 
nouncers are  given  periodic  pay  in- 
creases. Several  of  the  managers 
added  notes  that  in  their  opinion 


—  
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present  salaries  for  beginning  an- 
nouncers were  excessive  and  would 
doubtless  be  revised  downward  with 
the  termination  of  the  war. 

Duties  of  Radio  Amiouncer — The 
usual  job  of  radio  announcer  en- 
tails many  more  duties  than  just 
announcing.  It  seems  that  only  the 
large  stations  specialize  in  this  re- 
spect. The  other  stations  require 
their  announcers  to  be  jacks  of  all 
trades.  They  must  aid  in  produc- 
tion, newscasting,  handle  sound  ef- 
fects, do  some  occasional  acting, 
write  scripts  and  continuity,  con- 
duct platter  programs,  and  even 
hustle  up  accounts  and  do  some 
promotional  work. 

Few  Standards 

To  be  sure,  not  all  announcers 
are  required  to  do  all  these  things, 
but  the  more  adaptable  the  young 
announcer  is,  the  better.  Such 
duties  hold  for  both  the  senior 
as  well  as  the  freshman  announcers 
on  the  smaller  stations.  On  the 
other  hand,  the  more  announcers  a 
station  has  the  more  opportunity 
the  seniors  have  for  concentrating 
their  efforts  on  announcing  only. 

Few  stations  distribute  printed 
material  that  defines  the  duties  of 
their  announcers  or  indicates  what 
their  standards  of  selection  are. 
One  notable  exception  to  this  rule  is 
WNYC,  owned  and  operated  by  the 
City  of  New  York.  Since  its  an- 
nouncers obtain  their  positions  by 
competitive  examination  under  the 
direction  of  the  New  York  City 
Civil  Service  Commission,  informa- 
tion is  available  upon  request  from 
that  body. 

Objectives  of  Radio  Announcers 
— A_lmost  unanimous  is  the  wish  of 
both  freshman  and  senior  announc- 
ers to  remain  in  the  field  of  ra- 
dio, but  about  50  "vf  of  both  groups 
indicate  that  they  would  like  other 
positions.  The  most  often  mentioned 
of  these  is  that  of  station  man- 
ager. Then  follow  in  order  of  pref- 
erence— production  manager  and 
head  of  sales  department. 

Announcers'  Announcers — A  tab- 
ulation of  the  most  popular  an- 
nouncers with  both  the  freshman 
and  the  senior  groups  puts  Henry 
Von  Zell  first,  Don  Wilson  sec- 
ond, Hugh  James  third.  Ken  Car- 
penter fourth,  and  Bill  Goodwin 
and  James  Wallington  tie  for  fifth 
place.  Lowell  Thomas  is  their 
favorite  newscaster  and  Ted  Hus- 
ing  is  placed  first  among  sports- 
casters. 

Pronunciation  and  Voice — Ap- 
proximately 66%  of  the  announcers 
favor  the  adoption  of  a  single 
standard  of  pronunciation  and  rec- 
ommend most  frequently  General 


American,  which  is  sometimes  called 
Middle  Western,  dialect  as  the  most 
useful  for  nationwide  network 
broadcasting.  Only  12  find  Oxford 
English,  the  standard  of  the  Brit- 
ish Broadcasting  Corp.,  suitable  for 
American  stations.  They  also  rec- 
ommend, almost  unanimously,  that 
announcers  on  local  stations  use 
the  dialect  that  is  spoken  by  the 
local  educated  listeners.  The  grav- 
est phonetic  sin  an  announcer  can 
commit,  according  to  the  vast  ma- 
jority, is  affection  of  voice  and  pro- 
nunciation. 

Personality  Traits — The  senior 
announcers  mention  certain  traits 
of  personality  that  make  for  suc- 
cess in  their  vocation  both  on  and 
off  the  air.  These,  in  order  of  fre- 
quency mentioned,  are  friendliness, 
sincerity,  self-confidence,  fairness, 
and  enthusiasm.  They  feel  that 
egotism  is  the  most  frequent  cause 
of  failure  to  succeed  as  an  an- 
nouncer, so  far  as  personality  is 
concerned. 

Women  Announcers — The  man- 
agers indicate  that  one  of  the  di- 
rect results  of  the  war  has  been 
the  great  increase  in  women  an- 
nouncers. The  ratio  at  present, 
based  on  the  results  of  the  ques- 
tionnaire, is  one  woman  announcer 
for  every  12  of  the  opposite  sex. 
While  most  of  the  managers  be- 
lieve that  the  ratio  will  become 
greater  after  the  war,  they  stress 
that  the  female  announcer  has 
proved  her  worth  and  will  continue 
to  find  her  place  in  radio  announc- 
ing and  increasingly  so  as  com- 
mentators. 

Management's  Point  of  View — 
While  some  of  the  station  man- 
agers point  out  that  announcers' 
salaries  are  abnormally  high  be- 
cause of  war  conditions,  the  ma- 
jority feel  that  staff  announcers 
(Continued  on  page  53) 
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Crkn^r^Waov   in    Sflltf^  of  WFTT.   AMERICAN  NETWORK 

l^onspiracy  m  :^aie  oi  nrii^  ^^^^^^  operation 
Is  Alleged  at  House  Inquiry 


Committee  Members,  Counsel  and  Others  Clash 

As  Conflict  Develops  During  Testimony 

By  BILL  BAILEY  Stephen  A.  Vetter,  former  manager 

of  WFTL;  Robert  Barker,  chief  in- 
vestigator of  the  Committee;  Rosel 
H.  Hyde,  FCC  assistant  general 
counsel  in  charge  of  broadcasting; 
George  B.  Porter,  Washington  at- 
torney; George  W.  Hill,  FCC  senior 
attorney;  Carl  T.  Hoffman,  Miami 
attorney;  Dr.  Emil  G.  C.  Hilde- 
brand,  Mr.  Bennett's  physician; 
P.  W.  Seward;  Mr.  Horton,  James 
A.  Dixon,  Miami  attorney;  Mr. 
Pixley;  Charles  R.  Denny  Jr., 
FCC  general  counsel;  Emmett  C. 
Choate,  Miami  attorney. 

Presided  over  by  Chairman  Clar- 
ence F.  Lea  (D-Cal.),  the  hearings 
were  attended  by  Reps.  Magnuson, 
Miller  and  Richard  B.  Wiggles- 
worth  (R-Mass.).  Rep.  Edward  J. 
Hart  (D-N.  J.)  was  absent. 

Testimony  and  documents  last 
week  brought  out  the  following: 

On  Dec.  30, 1942,  Mr.  Horton  bor- 
rowed $50,000  from  Mr.  Hoffman, 
and  signed  an  agreement  giving  Mr. 
Hoffman  and  Mr.  Vetter,  station 
manager,  options  to  acquire  mi- 
nority interests  in  WFTL;  that 
Mr.  Horton  was  told  the  contract 
was  "illegal". 

That  in  April  1942  while  Chair- 
man Fly  was  a  guest  at  the  Atlanta 
Biltmore,  his  hotel  bill  of  $17.30 
was  transferred  to  the  Fort  Indus- 
try account.  Both  Mr.  Fly  and 
C'omdr.  Storer  vigorously  denied 
that  Fort  Industry  paid  the  bill. 

Testimony  by  Mr.  Horton  and 
Comdr.  Storer,  supported  by  cor- 
respondence, indicated  that  Mr. 
Bennett  was  retained  by  Mr.  Hor- 
ton at  $1,200  annually  plus  travel- 
{Contiyiued  on  page  58) 


AMERICAN  NETWORK  Inc., 
founded  in  1941  to  provide  network 
service  for  FM  stations  only,  has 
been  dissolved  by  unanimous  vote 
of  the  stockholders,  following  a 
series  of  meetings,  the  most  recent 
in  Chicago,  Aug.  31. 

Effective  Oct.  1  the  network's 
executive  vice-president  and  gen- 
eral manager,  William  B.  Lewis, 
becomes  vice-president  and  radio 
director  of  Kenyon  &  Eckhardt, 
supervising  activities  in  New  York, 
Chicago  and  Hollywood  offices. 

With  the  outbreak  of  the  war, 
resulting  in  a  halt  on  all  manufac- 
ture of  FM  sets  and  transmitters, 
and  the  FM  picture  changing 
rapidly  since,  the  stockholders 
found  the  original  corporate  struc- 
ture inadequate  to  support  the  aug- 
mented service  an  independent 
postwar  FM  network  will  require, 
according  to  the  announcement. 
Although  voting  to  dissolve  the 
present  corporation,  the  stockhold- 
ers reaffirmed  their  steadfast  faith 
in  the  future  of  FM  and  their 
belief  that  eventually  an  FM  net- 
work on  a  greatly  broadened  base 
will  be  organized  and  successfully 
in  operation. 

Mr.  Lewis  takes  over  at  Kenyon 
&  Eckhardt  from  Dwight  'Mills, 
executive  vice-president  and  acting 
director  of  radio. 


IN  A  DRAMATIC  session  of  the 
House  Select  Committee  to  Investi- 
gate the  FCC  John  J.  Sirica,  Com- 
mittee general  counsel,  last  Friday 
charged  that  "the  evidence  shows 
there  was  a  conspiracy"  to  get 
WFTL  Miami  from  Ralph  A.  Hor- 
ton into  the  hands  of  the  Fort  In- 
dustry Co. 

His  declaration  came  just  before 
the  noon  recess  of  hearings  into  the 
sale  of  WFTL  to  the  Fort  Indus- 
try Co.,  which  opened  last  Tues- 
day and  resulted  from  an  interrup- 
tion by  Rep.  Warren  G.  Magnuson 
(D-Wash.),  during  cross-examina- 
tion of  Lt.  Comdr.  George  B. 
Storer,  president  of  Fort  Industry. 
Rep.  Magnuson  objected  to  a  ques- 
tion by  Mr.  Sirica  as  "leading". 

'Victim  of  Scheme' 

'  If  you  had  been  here  and  heard 
the  evidence,"  the  general  counsel 
addressed  the  Congressman,  "I'm 
sure  you  would  come  to  the  con- 
clusion that  I  have  reached.  There 
was  a  conspiracy,  and  I'll  name 
the  conspirators  —  Chairman  Fly, 
Comdr.  Storer,  Andrew  W.  Ben- 
nett, L.  A.  Pixley  and  James  Dixon. 
The  object  of  the  conspiracy  was  to 
get  this  station  through  certain 
means.  The  how  and  why  have 
been  told  in  evidence. 

"I  contend  that  Horton  is  the 
victim  of  a  preconceived  plan  and 
scheme." 

Although  the  hearings  had  been 
punctuated  by  disagreements  be- 
tween   witnesses    and   by  verbal 

clashes  between  Committee  mem-   ; — 

bers,  the  general  counsel  and  cer-  -gw  -rvr       ¥  *t*  l      ^  *T 

tain  witnesses,  it  didn't  reach  dra-     40-HOUr    W  SSK^  LlVlliaTl   ixOOCLS  LeilingS 
matic  portions  until  Rep.  Magnu- 
son's  objection.  Rep.  Louis  E.  Mil- 
ler (R-Mo.)  defended  the  counsel. 

Hearings  were  adjourned  until 
10  a.  m.  Tuesday  (Sept.  12)  when 
Robert  M.  Tigert,  former  manager 
of  WFTL  when  it  was  in  Ft.  Lau- 
derdale, will  be  called.  Plans  are 
to  call  Mr.  Bennett,  now  in  a  Wash- 
ington hospital  with  a  foot  infec- 
tion, if  his  condition  permits. 
Since  the  House  plans  to  adjourn 
Tuesday  or  Wednesday,  Chairman 
Lea  said  night  sessions  may  be 
held  to  conclude  the  WFTL  sale 
probe  before  adjournment. 

Circumstances  surrounding  the 
sale  of  WFTL  to  the  Fort  Indus- 
try Co.  for  $275,000,  recited  last 
week  by  16  witnesses,  disclosed  that 
in  April  1943  Chairman  James 
Lawrence  Fly  of  the  Commission 
conferred  regarding  the  sale  in  the 
Atlanta  (Ga.)  Biltmore  Hotel  with 
Comdr.  Storer,  Mr.  Bennett,  Wash- 
ington attorney,  and  Mr.  Horton. 

Witnesses  examined  included : 
Chairman    Fly,    Comdr.  Storer, 


Fly  Cancels  Speech 

UNDER  SUBPENA  to  appear  be- 
fore the  House  Select  Committee 
to  Investigate  the  FCC,  Chairman 
James  Lawrence  Fly  of  the  Com- 
mission late  Friday  was  forced  to 
cancel  a  speaking  engagement, 
scheduled  for  Tuesday  (Sept.  12) 
in  Chicago.  Mr.  Fly  was  to  have 
addresed  the  Transportation  & 
Communications  Committee  of  the 
American  Bar  Assn.  on  "Postwar 
Communications"  but  the  House 
Committee  declined  to  excuse  him. 


After  German  Defeat  Urged  by  Byrnes 


RETURN  to  the  40-hour  week,  re- 
laxation of  existing  manpower  con- 
trols and  establishment  by  OPA  of 
new  ceiling  prices  on  civilian  goods 
which  will  become  available  via  re- 
conversion, including  radio  receiv- 
ers, are  among  the  recommenda- 
tions made  to  President  Roosevelt 
last  Saturday  by  James  F.  Byrnes, 
Director  of  War  Mobilization,  to 
become  effective  after  Germany's 
collapse. 

Anticipating  the  return  to  civil- 
ian production  when  Germany  sur- 
renders, which  he  described  as 
"V-E"  day,  Justice  Brynes  included 
in  his  report  the  status  of  vari- 
ous reconversion  programs  and  rec- 
ommendations as  to  future  action. 

Highlights  of  his  recommenda- 
tions of  immediate  interest  to  the 
radio  and  advertising  fields  in- 
cluded: 

Abandonment  of  controls  on  manpower 
to  facilitate  the  transfer  of  manpower  from 
the  curtailed  war  programs  to  civilian  pro- 
duction.   This  should  mean  return  of  tech- 


nical and  specialized  men  to  various  radio 
pursuits. 

Reduction  of  the  work  week  from  48  to 
40  hours,  to  give  jobs  to  those  who  are 
left  without  employment,  except  in  those 
industries  were  production  necessary  to  the 
continued  war  against  Japan  is  needed, 
and  in  some  specially  tight  labor  areas. 

Fixing  of  prices  for  civilian  goods  not 
now  produced,  such  as  automobiles,  radios 
and  refrigerators,  probably  at  prices  some- 
what above  those  prevailing  in  1941  when 
civilian   production   was  stopped. 

Suggestion  that  OPA  establish  a  gen- 
eral ceiling  at  a  fixed  percentage  above 
the  prices  charged  before  civilian  produc- 
tion ceased,  computed  on  the  basis  of  in- 
creased material,  labor  and  other  costs. 

Termination  of  excess  profits  taxes, 
which  cannot  be  done  upon  V-E  day  be- 
cause there  still  will  be  war  production 
and  war  profits.  Recommendation  that 
Administration  and  Congressional  leaders 
announce  an  intention  to  urge  elimination 
of  excess  profits  taxes  when  the  war  with 
Japan  ends. 

Recommendation  that  there  be  consid- 
ered the  advisability  of  allowing  manufac- 
turers to  depreciate  new  machinery  sub- 
stantially in  the  years  in  which  such  ma- 
chinery is  purchased.  This  would  induce 
many  companies  to  hazard  new  ventures, 
thereby  increasing  employment.  Such  a 
provision,  it  was  thought,  would  be  highly 
beneficial  to  broadcasters  who  plan  to  in- 
vest in  FM  and  television  and  otherwise 
to  expand  plant  equipment  and  investment. 


RTPB  Panel  Asks  [ 
FM,  Video  Peace 

Group  Would  Resolve  Conflict 
Over  Allocation  of  Channels  f 

RECOMMENDATION  that  the 
conflict  between  television,  FM  and 
amateur  broadcasters  be  resolved 
by  the  allocation  of  41-43  mc  to 
educational  FM;  43-56  mc  to  com- 
mercial FM ;  56-60  mc  to  amateurs, 
as  well  as  a  4-mc  band  between  114  kJ 
and  150  mc,  and  nine  6  mc  chan- 
nels, 60-114  mc  to  commercial  tele- 
vision, as  well  as  17  additional  6-mc 
channels  below  250  mc,  was  ap- 
proved last  Thursday  by  Panel  2, 
allocation,  of  the  Radio  Technical 
Planning  Board. 

Seeks  Compromise 
Approval  of  the  compromise  plan 
worked  out  earlier  by  representa- 
tives of  the  three  groups  [Broad- 
casting, Sept.  4]  followed  an  ex- 
tended debate  during  which  Paul 
Ware  of  the  Allen  B.  DuMont  Tele- 
vision Labs,  objected  to  the  sacri- 
fice of  television's  present  No.  1 
channel  to  the  FM  broadcasters. 
Most  vigorous  opposition,  however, 
came  from  D.  W.  Rentzel  of  Aero- 
nautical Radio,  Inc.,  chairman  of 
RTPB  Panel  11,  aeronautical  ra- 
dio, who  stated  that  the  extension 
of  the  television  band  from  108  to 
114  mc  would  take  from  aviation 
frequencies  used  by  Canada  and 
Great  Britain  as  well  as  the  United 
States,  upsetting  an  essential  in- 
ternational arrangement  as  well  as 
necessitating  the  replacement  of 
radio  apparatus  now  in  use  at  hun- 
dreds of  landing  fields. 

Two-day  session  of  Panel  2,  held 
at  the  Commodore  Hotel,  New  York, 
and  attended  by  about  50  members, 
made  considerable  progress  in 
charting  the  frequencies  requestec 
by  the  various  users  of  radio  anc 
in  eliminating  conflicts  betweer 
these  requests,  so  that  as  complets 
a  report  as  possible  on  allocatioi 
may  be  presented  to  the  full  RTPI 
when  it  meets  at  the  Hotel  Bilt 
more.  New  York,  on  Thursday 
(Sept.  14)  to  prepare  for  th( 
presentation  of  its  recommenda 
tions  to  the  FCC  during  the  alio 
cation  hearings  to  start  Sept.  21 
in  Washington. 

Effort  was  made  to  avoid  conflict' 
with  the  allocations  proposed  by  th 
government's  Interdepartmentt 
Radio  Advisory  Committee  whei 
ever  possible  but  Dr.  Jolliffe  and  D] 
W.  R.  G.  Baker,  RTPB  chairmai 
outlined  the  main  objective  c 
Panel  2  as  to  present  the  needs  c 
industry  if  it  is  to  fulfill  its  respor 
sibilities  of  public  service  and  pre 
vide  employment  in  the  immediat 
postwar  era.  It  was  stated  th£ 
many  of  the  IRAC  proposals  ai 
based  on  information  not  availabJ 
to  RTPB  for  military  reasons  an 
that  RTPB  must  make  its  recon 
mendations  on  the  basis  of  its  ow 
information  concerning  industr 
needs,  leaving  the  responsibility  fc 
resolving  conflicts  to  the  high< 
authority  which  in  the  end  wi 
make  the  official  allocations. 


I 
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Some  shoot  into  the  air 

,  .  :  AND  LAND  THEY  KNOW  NOT  WHERE! 


THAT  can  be  said  again  and  again  .  .  .  particularly 
in  radio!  Do  you  as  a  user  of  time  know  exactly 
liWhere  your  messages  land  ?  Do  you  know  exactly  how 
many  people  actually  hear  your  messages?  Do  you 
%now  exactly  what  your  cost  per  listener  is  ? 

There's  one  town  we  know  of  where  you  can  get  all 
(ifacts  to  enable  you  to  buy  time  on  the  one  radio  sta- 
'Ition  that  produces  more  listeners  for  your  dollar. 


The  town  is  Baltimore 


the  station  is  W-I-T-H. 


Based  on  the  Robinson  Radio  Reckoner  .  .  .  (the 
'isound  principle  of  combining  coverage,  popularity,  and 


cost  to  get  homes  per  dollar)  .  .  .  W-I-T-H  leads  all 
stations  in  the  Baltimore  trading  area  by  a  wide  day- 
time margin.  And  is  second  to  only  one  station  on  one 
program  on  a  Sunday  afternoon! 

The  safe,  sure  buy  in  Baltimore,  based  on  facts  alone, 
is  W-I-T-H,  the  independent  station. 


Ir  WITH 

Baltimore,  Md. 


Tom  Tinsley,  President     :-:    Represented  Nationally  by  Headley-Reed 
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Assigned  Fees  Actually  Double  Pay 


Berkeley  Says  AFRA 
System  Would  End 
Merit  Boosts 

By  K.  H.  BERKELEY 

General   Manager,  WMAL 
Washington 

THE  FOLLOWING  was  the  posi- 
tion taken  by  WMAL  in  the  recent 
Evening    Star   Broadcasting  Co.- 

:  American  Federation  of  Radio  Ar- 
tists case  before  the  War  Labor 
Board  which  made  public  a  decision 
favorable  to  the  station  on  Aug. 
24,  1944. 

When  AFRA  demanded  that 
WMAL  adopt  the  "assigned  fee" 
principle  of  compensating  its  an- 
nouncers, the  company  refused  to 
acquiesce,  but  at  the  same  time  ex- 
pressed its  entire  willingness  to  in- 

i  crease  the  compensation  of  its  staff 
announcers  to  an  amount  compar- 
able to  the  average  sum  which 
would  have  been  earned  under  the 

\  union's  plan  and  in  line  with  the 

'  level  .of  pay  in  the  area. 

Double  Pay  Claimed 

Under  the  assigned  fee  principle 
the  employer  would  have  to  pay  its 
i  staff  announcers,  in  addition  to  a 
:  base  salary,  a  set  fee  for  each  an- 
nouncement made  by  the  individual 
announcer  on  a  local  commercial 
'  program  as  distinguished  from  a 
1  local  sustaining  program.  Where 
a  sponsor  singles  out  an  announcer 
!  and  especially  requests  his  services, 
'.  the  station  has  always  recognized 
:  that  announcer  as  "selected"  and 
;  has  never  challenged  his  right  to 
;■  receive   a   "selected  fee"  for  his 
i  services  since,  in  effect,  he  is  "tal- 
i  ent"  hired  by  the  sponsor. 
I      The  demand  here,  however,  was 
I  that  the  announcer  be  paid  sep- 
arately for  every  word  of  commer- 
■  cial  copy  handed  him  by  his  em- 
ployer to  read  into  the  microphone 
without  regard  to  any  question  of 
selection  or  direction  by  the  spon- 
sor.   He  was  to  be  paid  an  addi- 
tional  fee,   in    other   words,  for 
doing  the  very  thing  for  which  he 
was  hired  in  the  first  place.  Pre- 
sumably, if  an  individual  staff  an- 
nouncer has  a  tour  of  duty  which 
includes   nothing   but  commercial 
announcements,  his  base  pay  is  a 
mere  gratuity  for  which  he  renders 
no  services  to  the  station  as  he 
would  be  separately  compensated 
for  every  appearance  before  the 
microphone. 

WMAL  challenged  AFRA's  de- 
mand for  assigned  commercial  fees 
because  of  its  firm  belief  that  so 
long  as  it  agrees  to  compensate  its 
staff  fairly  and  adequately  and  to 
provide  suitable  working  condi- 
tions, it  should  not  be  subjected 
to  dictation  as  to  the  manner  in 
which  it  shall  operate  its  business. 
In  requesting  this  Board  to  ignore 
and  reverse  the  reccmmendation 
of  its  hearing  officer,  WMAL  did 
so  in  the  conviction  that  neither 
this  Board  nor  any  other  govern- 
mental agency  should,  by  its  order, 


WHEN  the  American  Federation  of  Radio  Artists  demanded  an 
"assigned  fee"  contract  for  announcers  at  WMAL  Washing- 
ton, Kenneth  H.  Berkeley,  general  manager,  balked.  He  of- 
fered to  raise  anouncers'  salaries  ^50  a  month 
and  to  give  other  promotions  as  their  work 
merited.  AFRA  stood  pat.  Mr.  Berkeley  saw  in 
the  system  not  only  double  pay  for  announcers 
but  the  possibility  of  similar  demands  from  all 
having  to  do  with  commercial  programs.  The 
War  Labor  Board  denied  the  AFRA  demands, 
sustained  the  station.  Here  Mr.  Berkeley,  who 
also  is  Washington  director  of  the  Blue  Network,  explains  his 
station's  stand.  The  WLB  decision  is  significant  in  view  of  the 
scores  of  AFRA  contracts  which  come  up  for  renewal  this  fall. 


Mr.  Berkeley 


coerce  an  employer  to  adopt  a 
method  of  compensation  bearing  no 
rational  relationship  to  the  amount, 
quality,  or  character  of  work  done 
but  which,  on  the  other  hand,  is 
based  on  the  lone  and  unwarranted 
assumption  that  an  employe's  com- 
pensation must  be  made  relative  to 
the  amount  of  gross  profits  earned 
by  the  employer  even  though  his 
work  has  nothing  to  do  with  the 
securing  of  commercial  accounts. 

Implications  Far-Reaching 

While  it  was  recognized  that  an 
employer  might  see  fit  voluntarily 
to  offer  certain  or  all  of  its  em- 
ployes a  bonus  or  extra  compensa- 
tion based  upon  earnings  or  in- 
creases in  earnings,  it  was  incon- 
ceivable that  an  employer  could  be 
forced  into  the  adoption  of  such  a 
plan  merely  because  the  national 
representatives  of  its  employes  de- 
sired its  adoption. 

The  implications  of  AFRA's  de- 
mands were  far-reaching.  In  effect, 
it  was  that  if  one  station  in  a  com- 
munity agrees  to  a  principle  pro- 
posed by  AFRA,  the  remaining  com- 
petitive stations  ultimately  will 
have  to  fall  in  line,  and  thus,  one's 
competitors  could  exercise  control 
over  the  business  practices  of  each 
other. 

The  Union  proposal  would  have 
imposed  upon  WMAL  a  system  of 
compensating  its  staff  announcers 
which  is  in  no  way  reflective  of 
value  received.  The  company  no 
longer  would  be  permitted  to  use 
value  of  services  as  the  gauge  for 
determining  compensation.  The 
only  circumstance  which  would 
bring  about  changes  in  the  pay  of 
each  individual  would  be  an  uncon- 
trollable one.  The  announcer  who 
had  the  good  fortune  of  being  as- 
signed to  a  tour  of  duty  during 
which  the  greatest  number  of  local 
commercial  programs  were  broad- 
cast would  receive  the  largest  com- 
pensation. He  had  no  part  in  the 
securing  of  these  commercial  ac- 
counts, and  his  particular  talents 
played  no  part  whatever  in  the  de- 
termination by  the  sponsor  to  buy 
the  program,  since  the  sponsor,  un- 


der the  assigned  fee  method,  does 
not  select  the  announcer. 

WMAL  strenuously  urged  the 
War  Labor  Board  to  give  considera- 
tion to  the  fact  that  if  it  were  re- 
quired to  adopt  the  assigned  fee 
principle  in  connection  with  its  an- 
nouncers, it  inevitably  would  be 
faced  with  demands  by  its  other 
employes  for  comparable  provisions 
in  their  employment  agreements. 
In  order  to  put  a  program  on  the 
air,  commercial  or  sustaining,  it 
is  necessary  to  have  transmitter 
engineers,  control  engineers,  pro- 
duction men,  sound  effects  men, 
news  editors,  scriptwriters,  and  ad- 
ministrative help. 

Many  Others  Involved 

If  an  announcer  is  entitled  to 
extra  compensation  every  time  a 
commercial  program  is  put  on  the 
air,  there  is  no  sound  reason  why 
the  studio  engineer,  sound  effects 
man,  or  any  other  employe  of  the 
station  cannot  assert  a  similar 
right.  It  is  all  too  clear  that  if 
the  National  War  Labor  Board, 
by  its  decision  in  this  case,  had 
required  the  station  to  negotiate 
with  AFRA  on  this  basis  of  fees 
for  all  assigned  commercials, 
WMAL  would  soon  lose  its  charac- 
ter as  a  unified  broadcasting  sta- 
tion and  would  be  relegated  to  the 
position  of  a  mere  concessionaire 
with  many  little  businesses  and 
private  contractors  using  its  fa- 
cilities for  their  own  personal  busi- 
ness ventures. 

WMAL  wishes  to  state  that  its 
dealings  with  AFRA  have  always 
been  on  an  entirely  friendly  and 
cooperative  basis.  It  also  wishes 
to  state  that  in  its  opinion  the 
War  Labor  Board  ,  considered  this 
case  expeditiously  and  thoroughly 
under  difficult  wartime  conditions 
when  so  many  other  cases  were 
pressing  for  attention  involving  so 
many  more  persons.  It  also  wishes 
to  thank  Lester  Cohen  and  Edmund 
Jones,  of  the  law  firm  of  Hogan  & 
Hartson,  for  their  able  assistance 
in  the  above  proceeding. 


WMAL  Rehearing 
Sought  by  AFRA 

Petition  Asks  WLB  to  Recon- 
sider; Wants  Open  Hearings 

AMERICAN  FEDERATION  of 
Radio  Artists  has  filed  a  petition 
with  the  National  War  Labor 
Board  asking  for  reconsideration 
of  the  Board's  rejection  of  AFRA's 
plea  for  the  assignment  of  commer- 
cial fees  to  staff  announcers  at 
WMAL  Washington  [Broadcast- 
ing, Aug.  28].  Union  petition  also 
requests  an  open  hearing  before 
the  NWLB. 

Case  went  before  the  NWLB 
Oct.  15,  1943,  after  the  station  had 
refused  to  sign  a  contract  calling 
for  the  assignment  to  announcers 
of  commercial  fees  for  commercial 
programs  broadcast  by  these  an- 
nouncers during  their  regular 
hours  of  duty.  Instead,  the  station 
offered  to  increase  the  base  pay 
of  announcers  from  $200  to  $250 
monthly. 

Acceptable 

This  offer  was  acceptable  to  the 
NWLB,  which  overruled  the  recom- 
mendation of  the  trial  examiner  in 
favor  of  the  assigned  fees  and  ap- 
proved the  $50-a-month  increase  in 
base  pay,  retroactive  to  October 
15,  1943. 

Question  has  been  asked  as  to 
the  reasoning  of  the  Board  in 
granting  a  flat  25%  increase, 
which  apparently  violates  the  Lit- 
tle Steel  formula  limiting  increases 
to  15%  above  the  Jan.  1,  1941  level. 
Decision  is  also  said  to  be  at  va- 
riance with  the  NWLB  practice  of 
applying  national  standards  rather 
than  local  ones  to  such  cases,  as 
many  AFRA  station  contracts  in- 
lude  the  assigned  fee  clause  ob- 
jected to  by  WMAL  with  the  objec- 
tion upheld  by  the  Board. 


New  NABET  Members 

PETITIONS  have  been  filed  by 
National  Assn.  of  Broadcast  Elec- 
tricians &  Technicians  with  re- 
gional War  Labor  Board  offices  for 
certification  of  the  union  as  bar- 
gaining agent  for  engineers  at  sev- 
eral stations.  The  stations  are 
WW  J  Detroit;  WHK  and  WC'LE 
Cleveland;  WGY  WGFM  and; 
WRGB  Schenectady.  In  additior, 
NABET  has  filed  for  ce^-tificatior 
as  bargaining  agent  for  engineers 
at  the  New  York  recording  divi 
sion  of  RCA,  according  to  th( 
union. 


Big  Consolidated  Schedule 

CONSOLIDATED  Royal  Chemica 
Corp.,  Chicago  (Peruna,  Kolor 
Bak,  Zymole  Trokeys)  will  sponsoi 
one  hour  a  day,  six  days  weekly,  oi 
eleven  stations :  half -hour  a  day 
six  days  weekly,  on  26  stations 
quarter-hour  a  day,  six  days  week 
ly,  on  nine  stations.  Stations  are 

WAPI  WSB  KMMJ  WCHS  WBT  WJD: 
WWL  WKN  KPAS  KXL  KFEO  WOA 
WJJD  WALA  KLCN  KTHS  KMPC  KSFi 
WMBR  WDBO  KSO  KOAM  WJW  WHKi 
KM  A  WSPA  KWTO  KVI  KWFT  KMO 
WHAS  WLW  WGN  WISH  KWBU  WRL 
WKRC  WCAU  WNOX  WREC  WLA 
WSIX   WMMN    KSKY  WHO  WSYR. 

Twenty-six-week  contracts  wei 
placed  by  O'Nei.;  Larson  &  Mi 
Mahon,  Chicago. 
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. . .  but  he  seldom  goes. 

Organists  in  NBC's  stand-by 
studios  are  constantly  ready  and 
waiting  to  go  on  the  air  at  a  sec- 
ond's notice  if  a  power,  mechani- 
cal or  production  failure  should 
interrupt  a  scheduled  broadcast. 

True,  NBC  programs  have  a 
habit  of  going  on  as  scheduled  and 
running  from  start  to  finish  with- 
out interruptions.  But  just  once  in 
a  while  something  does  go  wrong. 
Then  the  red  light  flashes  in 
"stand-by"  and  the  organist,  all 
set  for  such  emergencies — goes. 

But  goes  with  what?  The  first  tune 
that  pops  in  his  head?  Hardly. 


Day  after  day,  he  listens  to  every 
program,  and  selects  music  appro- 
priate to  play  should  it  be  inter- 
rupted. That's  why  NBC  listeners 
aren't  apt  to  hear  ''Mairzy  Doats " 
during  an  emergency  break  in  a 
symphony  program. 


Selecting  appropriate  music  for  network 
emergencies  is  but  a  small  part  of  a 
network's  job.  But  it  illustrates  the 
manner  in  which  NBC  plans  details  in 
every  department,  overlooks  nothing  in 
building  smoothness  of  presentation.  A 
combination  of  all  these  little  things 
done  well  helps  give  NBC  its  leader- 
ship, helps  make  NBC  "T/?e  Netivork 
Most  People  Listen  to  Most.''"' 


A  Service  of  Radio 
Corporation  of  America 


National  Broadcasting  Company 


America's  No.  1  Network 
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As  "Scotch"  as  you  may  be 
with  your  advertising  dol- 
lar. If  it's  a  Fort  Industry 
Co.  station  .... 

YOU  CAN 
BANK 
ON  IT! 

WWVA  is  a  Fort  Industry  Station  with  a  primary  service 
area  of  1,747,945  radio  homes  and  a  good  secondary 
area  of  1,381,977  radio  homes.  Its  operation  is  pow- 
ered by  capable  men  and  women  who  understand  the 
needs  of  these  3,129,932  radio  homes  and  that,  plus  a 
real  buying  power  in  the  market  served,  make  WWVA 
one  of  the  Nation's  truly  great  radio  stations.  At  your 
service — and  you  can  bank  on  us! 

ASK  A  JOHN  BLAIR  A/IAN 


r 


WHEELING.W.VA. 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Walker  and  Durr  CELAISESE  CORP. 


Oppose  FCC  Grant 
In  Corpus  Christi 

Criticize  Limiting  Hearing  to 
Question   of  Interference 

A  NEW  SPLIT  on  the  FCC,  pit- 
ting Commissioners  Paul  A.  Walker 
and  C.  J.  Durr  against  the  major- 
ity developed  last  week  when  the 
FCC  designated  for  hearing  the 
application  of  the  new  50,000  w 
KWBU  Corpus  Christi,  Tex.,  for 
a  regular  license,  upon  protest  of 
KLRA  Little  Rock  that  undue  in- 
terference is  being  caused  through 
simultaneous  operation  of  the  sta- 
tions on  1010  kc. 

Whereas  the  FCC  majority  de- 
signated the  license  application 
{following  program  tests)  for 
hearing  on  interference  grounds, 
Commissioners  Walker  and  Durr 
in  a  simultaneous  statement  said 
their  vote  in  favor  of  the  hearing 
was  not  on  the  technical  issues 
alone. 

"It  seems  to  us,"  they  said,  "that 
the  past  record  of  the  president 
[Carr  P.  Collins,  head  of  the  Crazy 
Water  Crystals  Co.]  and  certain  of 
the  other  officials  and  stockholders 
of  the  station  in  the  operations  of 
XEAW  Reynosa,  Mexico,  and  the 
programs  which  Station  KWBU 
has  carried  while  on  program  tests 
raise  a  serious  question  as  to  the 
qualifications  of  Century  Broad- 
casting Co.,  as  now  constituted,  to 
operate  in  the  public  interest. 

University's  Status 

"Moreover,  the  circumstances 
under  which  this  station  was  re- 
moved from  Mexico  to  the  United 
States,  together  with  the  programs 
carried  while  it  was  on  program 
tests,  raise  a  question  as  to  Baylor 
University's  actual  position  in  the 
arrangements  under  which  the 
station  was  established  and  is  to 
be  operated.  In  view  of  all  the 
past  circumstances,  it  seems  to  us 
that  before  the  station  is  granted 
a  regular  license,  the  Commission 
should  be  assured,  after  a  full  hear- 
ing, that  Baylor  University  will 
assume  its  full  share  of  responsi- 
bility for  the  operation  of  the  sta- 
tion and  bring  to  bear  upon  its 
policies  the  influence  to  be  reason- 
ably expected  of  an  educational  in- 
stitution." 

KLRA,  which  operates  fulltime 
on  1010  with  10,000  w,  as  against 
the  50,000  w  daytime  operation  of 
KWBU,  contended  that  daytime 
skywave  interference  is  caused 
exceeding  the  limit  specified  in  the 
FCC's  engineering  standards. 
Moreover,  it  was  held  that  thou- 
sands of  listeners  would  be  deprived 
of  service. 

Considerable  furore  was  caused 
when  the  FCC  granted  the  Collins- 
Baylor  U.  application  last  July. 
The  contention  was  made  that  the 
action  violated  the  '  freeze  order" 
of  the  Commission  against  expendi- 
tures for  equipment  or  manpower 
in  wartime.    The  equipment  used 


BEGINS  SPOT  DRIVE 

CELANESE  Corp.,  New  York, 
Sept.  11  starts  a  16-week  spot 
campaign,  using  participation  pro- 
grams on  35  outlets  supplementing 
Great  Moments  in  Music,  spon- 
sored on  137  CBS  stations  Wed., 
10-10:30  p.m. 

Anticipating  increased  consumer 
goods  production  for  the  near  post- 
war future,  the  company  wants  to 
acquaint  the  consumer  with  the 
qualities  of  Celanese  yarns  and 
fabrics. 

Schedule  calls  for  participations 
on  an  average  of  five  or  six  times 
weekly  on  musical  shows,  and 
women's  interest  programs  on  the 
following  stations:  WABC  WNEW 
WBBM  WWJ  WXYZ  KNX  WGAR 
WHK  WTOP  WKBW  WCKY  KOA 
WWL  KSTP  WFIL  WFBR  KWK 
WEEI  WCAE  WTOP  KGO  WISN 
KMBC  WFBM  KXYZ  KOMO 
WHAM  WHAS  WBNS  KOIN 
WSB  WFAA  WBAP  WREC 
WTOL.  Agency  is  Young  &  Rubi- 
cam.  New  York. 


WHBU  Transfer 

CONSENT  was  granted  by  th< 
FCC  last  week  for  transfer  of  con- 
trol  of    WHBU    Anderson,  Ind.t 
from  L.  M.  Kennett  (50.1%)  to  C' 
Bruce   McConnell,    president  anci 
part  owner  of  WISH  Indianapolis: 
Robert  E.  Bausman,  WISH  licensee 
business    manager,   and   Earl  H 
Schmidt,  a  minor  interest  holdeij 
in    WISH.    Transaction  involvec! 
sale  for  $45,000  for  999  of  1,00( 
shares    issued    and  outstandinji 
stock    in    Anderson  Broadcastinj 
Co.,  WHBU  licensee.  Stock  divisioi 
is   Mr.    McConnell,   509   sh;  Mi 
Bausman,  20  sh;  Mr.  Schmidt,  47i 
sh.   Remaining  share  is  held  b; 
John  R.  Atkinson,  WHBU  commer 
cial  manager.  Mr.  Kennett  relin 
guishes  his  WHBU  responsibilitie 
because  of  poor  health,  applicatioi 
said. 


Frank  Bull  Honored 

FRANK  BULL,  sports  comments 
tor  and  co-owner  of  Smith  &  Bu 
Adv.,  Los  Angeles,  has  receive 
Harvard  U.  English  Dept.  awar 
for  promotion  of  better  speed 
Award  was  made  on  basis  of  "di 
tinct  enunciation  and  ready  choic 
of  words". 


was  that  of  XEAW,  operated  as 
border  station  by  Mr.  Collins  an 
his  associates.  The  1010  kc  chai 
nel  is  a  Canadian  1-A.  Under  tl 
transaction,  Baylor  was  to  acquii 
50%  of  the  capital  stock  of  tl 
company  operating  the  static 
with  the  money  advanced  by  M 
Collins.  Two  sons  of  W.  L 
O'Daniel,  Texas  Senator,  each  w 
to  acquire  130  shares  of  the  15( 
shares  issued  [Broadcasting,  Ju 
19,  1943]. 

A  year  ago,  upon  the  origin 
petition  of  KLRA  seeking  rehea 
ing,  the  FCC,  by  a  4-1  vote,  denii 
the  Little  Rock  station's  plea.  T) 
Commission  then  held  that  tl 
KLRA  allegation  that  the  grant 
contrary  to  the  April  27  mem 
randum  opinion  was  "net  merit 
rious."  Chairman  James  La" 
rence  Fly  was  absent  and  Comi 
sioner  Durr  dissented,  as  he  h 
from  the  original  grant. 
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'There  Are  Millions  of  'CORN  DOLLARS' 

in  the  Vast  KFAB  Area" 


"Growing  corn  is  a  big  business  with  us  out 
here.  It's  a  business  that  grows  bigger  every 
year,  too,  because  we're  planting  more  and 
more  high  yielding  hybrid  corn.  Yes  sir,  'Corn 
Dollars'  represent  a  lot  of  buying  power  to  folks 
in  the  KFAB  area. 

"We  don't  depend  on  corn  alone  for  our 
income,  though ...  we're  diversified  out  here. 
Cattle,  sheep,  hogs,  poultry,  grain . . .  those  are 
the  things  our  income  is  based  on. 


"So  we  have  the  cash  to  buy  the  things  we 
need.  Maybe  that's  why  there  are  so  many  radios 
in  this  area... and  just  about  all  of  them  tuned 
to  KFAB,  THE  BIG  FARMER  STATION. " 


NEBRASKA'S  1943  CORN  CROP 
RANKS  3rd  IN  THE  U.  S. 

Last  year,  Nebraska  produced  a  record  of 
216,632,000  bushels  of  corn.  Nebraska  is  but  a 
part  of  the  vast  KFAB  area. 


LINCOLN, 

780  KC- 10,000  WATTS 


OMAHA 


HUGH  mm,  Generaf  lAmaget 


BASIC  COLUMBIA 

Represenfed  by  EOWASO  FETRY  COMPANr 


Tidewater  Oil  to  Air  Football 
For  19tli  Season  on  West  Coast 


SPONSORSHIP  of  western  war- 
time football  for  the  19th  consecu- 
tive season  has  been  arranged  by 
Tide  Water  Associated  Oil  Co.,  San 
Francisco,  which 
on  Sept.  8  began 
i  t  s  Associated 
Football  Sport- 
casts,  according 
to  an  announce- 
ment by  Harold 
R.  Deal,  advertis- 
ing and  sales  pro- 
motion manager 
of   the  oil  firm. 

A  total  of  55 
stations  through- 
out the  Pacific  states  will  carry 
football  broadcasts  from  Canada  to 
Mexico.  All  MBS  stations  in  Ore- 


Mr.  Deal 


gon,  Washington,  Idaho  and  Cali- 
fornia will  air  Associated  Sport- 
casts  and  a  number  of  independent 
stations  are  signed  for  Sunday  and 
night  games.  To  carry  broadcasts 
to  home  fans  when  leading  teams 
play  out  of  town,  a  series  of  sta- 
tions have  been  linked  together  in 
a  special  Associated  network,  as  in 
the  U.  of  Southern  California-U. 
of  Washington  game  at  Los  An- 
geles Oct.  23  which  will  originate 
through  KMPC  Los  Angeles  and 
will  also  be  released  through 
KROW  Oakland,  KWJJ  Portland 
and  KVI  Tacoma,  thus  affording 
complete  coast  coverage.  Arizona 
listeners  will  be  able  to  hear  the 
games  over  a  special  chain,  includ- 
ing  KWJB    Globe-Miami,  KYCA 


Prescott,  KGLU  Stafford,  KTAR 
Phoenix,  KVOA  Tucson  and  KYUM 
Yuma. 

Key  games  on  the  mainland  will 
be  aired  weekly  through  KHBC 
Hilo  and  KGMB  Honolulu. 

In  commenting  on  the  series,  which 
will  run  approximately  three 
months,  Mr.  Deal  said  the  games 
will  be  made  available  to  service- 
men in  dozens  of  huge  Army  and 
Navy  posts  in  the  Pacific  area, 
such  as  Fleet  City,  Alameda  Coast 
Guard,  St.  Mary's  Pre-Flight,  San 
Diego  Navy  Training  Center, 
March  Field,  and  2nd  Air  Force. 
A  number  of  these  centers  have 
top-flight  teams  whose  stars  were 
national  favorites  in  peacetime. 

This  year's  half-time  entertain- 
ment will  be  devoted  to  a  new  fea- 
ture titled.  Where  Are  They  Now? 
consisting  of  brief  reports  on  the 
whereabouts  and  current  activities 
of  former  football  heroes  now  in 
the  service  written  by  their  former 


(jtiminff  fist 


The  Blue  Network  .  .  .  top-flight  local  and  national  news  commen- 
tators .  .  .  outstanding  sports  coverage  .  .  .  well  balanced  popular 
and  classical  music  .  .  .  enthusiastic  participation  in  community 
activities  .  .  .  all-out  merchandising  co-operation — these  are  among 
the  factors  which  have  combined  to  earn  for  KABC  its  reputation 
as  "The  Fastest  Growing  Radio  Station  in  San  Antonio!" 


KABC 


SAN  ANTONIO'S 
BLUE  NETWORK 
STATION 


Wadhams  on  WMFM 

WMFM  Milwaukee,  WTMJ's  FM 
outlet,  will  broadcast  a  comple'e 
season  of  football  under  sponsor- 
ship of  Wadhams  Oil  Co.,  a  di- 
vision of  Socony-Vacuum  Oil  Co. 
and  for  16  consecutive  years  spon- 
sor of  play-by-play  broadcasts  o: 
Wisconsin  U.  and  the  Green  Baj 
Packers,  professional  team,  oe 
WTMJ.  Russ  Winne  will  start  hif 
16th  consecutive  season  broadcast- 
ing games  for  Wadhams.  WTM.) 
also  will  carry  the  games  foi 
Wadhams. 


coaches.  Sunday  games  won  a  wid. 
listening  audience  last  year,  accord 
ing  to  Mr.  Deal,  due  to  war  worl 
which  kept  fans  from  their  radio; 
on  Saturdays.  This  year's  breal 
from  the  traditional  Saturday 
afternoon  competition  is  the  sched 
uling  of  a  number  of  night  games 
Finding  sufficient  air  time  avail 
able  during  the  highly  valuabli 
night  hours  posed  some  problems 
but  after  considerable  maneuver 
ing,  these  difficulties  were  over 
come  and  a  series  of  night  contest; 
will  be  broadcast. 

A  crew  of  experienced  sports 
casters  will  air  the  games.  Thi 
list  includes  such  favorites  a; 
Frank  Bull,  Ernie  Smith,  Johnn; 
Carpenter,  Ted  Bell,  Harrv  Mitch 
ell. 

Interviews 

Following  its  program  of  sup 
porting  the  war  effort,  there  wil 
be  half-time  interviews  on  behal: 
of  various  campaigns  conducted  b}  1 
the  local  Victory  Advertising  Com 
mittees  in  conjunction  with  the  Pa 
cific  Advertising  Assn.  and  thi 
War  Advertising  Council. 

The  1944  Associated  Sportcast; 
^\^ll  be  supported  by  a  complet( 
merchandising  program  through 
out  the  company's  marketing  terri 
tory.  Football  schedules  in  pocket 
size,  will  be  given  away  at  Asso 
ciated  filling  stations. 

Stations  on  which  Sportscast: 
will  be  carried,  follow: 

ARIZONA:  KWJB  KYCA  KGLU  KTAJ 
KVOA  KYUM. 

CALIFORNIA:  KPMC  KHSL  KXC 
KIEM  KMJ  KFRE  KHJ  KMPC  KMYC 
KYOS  KDOM  KROW  KVCV  KPRO  KFXW 
KGB  KGRC  KSFO  KVEC  KVOE  KDI 
KWG. 

HAWAII:   KHBC  KGMB. 

IDAHO:   KIDO  KWAL  KRLC. 

OREGON:  KWIL  KAST  KBND  KORI 
KUIN  KFJI  KOOS  KALE  KWJJ  KRNI 
KSLM. 

WASHINGTON:  KXRO  KELA  KRKC  i 
KWLK  KGY  KOL  KFIO  KMO  KVI  KUJ 
KIT. 


WEED  &  COMPANY,  National  Representatives 


Voting  Urged  on  Air 

THE  NATION'S  stations  were 
called  upon  last  week  by  the  NAI 
to  "get  out  the  vote  this  fall  as  j 
public  service."  Upon  adjourn- 
ment of  the  NAB  Executive  Wai 
Conference  in  Chicago,  Edgar  Bill 
WMBD  Peoria,  said  that  radio  hac 
brought  politics  closer  to  the  peo- 
ple. 
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Sorel,  Que.,  Station 

A  LICENSE  has  been  issued  t( 
Henri  Gendron  and  Arthur  Pre 
vost,  Sorel,  Que.,  for  a  250  w  sta- 
tion for  Sorel.  The  station  will  ui 
nationally  represented  by  Radic 
Representatives  Ltd.,  Montreal  anc 
Toronto. 

BROADCASTING    •    Broadcast  A dvertisint 


That  is  a  WMFM  microphone.  It  differs  from  every  micro- 
phone in  Milwaukee,  and  almost  every  microphone  in  the 
country. 

The  difference  lies  in  the  programs  this  microphone  picks  up. 

Through  the  WMFM  microphones  in  Milwaukee's  ultra- 
modem  Radio  City  comes  a  rich  assortment  of  distinctive, 
quality  programs  keyed  to  the  wants  and  needs  of  its 
audience.  These  programs  include  a  rich  supply  of  quality 
music,  fine  dramatic  programs,  «ews,  and  all  the  other 
factors  that  go  into  a  well-balanced  program  schedule. 


By  combining  outstanding  programming  with  the  miracles 
of  crystal-clear,  static-free  FM  broadcasting,  WMFM  de- 
livers hour  upon  hour  of  entertainment  that  has  found  an 
eager  reception  in  Milwaukee. 

Remember  this,  when  making  your  fall  radio  plans.  Re- 
member the  story  of  WMFM's  distinctive  programs  and 
enthusiastic  reception. 

Get  all  the  information  on  how  your  products  can  benefit 
from^WMFM's-prestige  building,  sales-promoting  programs. 
WMFM  can  do  a  mighty  job  for  you. 


WMFM 


THE  mmuii  mmi  m  sieiioo 
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Listeners  depend  upon  hei 
of  food  stuffs  .  .  .  her  acci 
best  "buys' ! 

Heard  at  11:45  each  morning,  JV 
Friday,  Virginia  Davis,  "THE  FOOD 
"must"  with  thousands  of  busy  house, 
St.  Louis  and  the  entire  KXOK  area. 

Prepared  and  presented  by  Miss  Davis,  "THE  FOOD  SC 
a  veritable  gold  mine  of  authentic  information  on  the  purely 
preparation  of  each  day's  best  food  selections  .  .  . 
on  rationing  and  point  values.  Miss  Davis,  an  expert  broadcasteri 
daily  and  is  an  authority  on  her  subject.  No  wonder  thousai 
throughout  the  rich,  Mid-Mississippi  Valley  area  blanketed  by  KXOI 
listen  to  "THE  FOOD  SCOUT, "  Monday  through  Friday. 

So — if  you're  interested  in  bringing  your  product  before  a  tailor-made  aui 
of  women  ...  of  housewives  ...  of  buyers,  look  to  Virginia  Davis  an 
her  solidly  established,  top-notch,  attention-getting  women's  progran 
that  can  and  does  reach  and  sell  housewives  effectively  and  fast! 

That's  why  we  say  that  Virginia  Davis  is  a  "natural"  to  help  you  sell  this 
vast  field  of  women  listeners.  Her  program  is  one  that  has  real  home 
acceptance  —  available  Mondays  through  Fridays. 

"THE  FOOD  SCOUT"  can  stimulate  sales  for  you  in  this  area.  Ask  a 
KXOK  or  JOHN  BLAIR  Representative  for  complete  details  —  NOW. 


630  KILOCYCLES  •  5000  WATTS  — FULL  TIME  •  BASIC  BLUE  NETWORK  —  _ 

Owned  and  Operated  by  the  St.  Louis  Star-Times 

Affiliated  With  KFRU,  Columbia,  Missouri  •  Represented  By  John  Blair  and  Co.,  New  York  •  Chicago  •  St. Louis  •  Los  Angeles  •  SanFrancisco 
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O.  B.  Capelle^  Miles  Labs^  Stresses 
Advantages  of  Small  Market  Promotion 


ADVANTAGES  of  small  market 
promotion  and  mai'keting  were  ad- 
vanced by  O.  B.  Capelle,  sales  pro- 
motion manager  of  Miles  Labs., 
Elkhart,  Ind.,  and 
Robert  H.  Perry, 
regional  business 
consultant  of  the 
Dept.  of  Com- 
merce, at  an  af- 
filiates meeting  of 
the  Keystone 
Broadcasting  Sys- 
tem Tuesday  eve- 
ning during  the 
NAB  Executives 
War  Conference. 
Due  primarily  to  radio  promo- 
tion, the  sales  of  One-A-Day  vita- 
mins in  the  less  populous  areas  are 
comparatively  ahead  of  the  sales 
in  the  metropolitan  markets,  Mr. 
Capelle  told  the  affiliates.  A  potent 


Mr.  Capelle 


factor  in  the  small  town  acceptance 
of  the  Miles  product  resulted  from 
the  transcribed  Lum  &  Abner  pro- 
gram on  KBS.  A  Hooper  in  Key- 
stone cities  reveals  a  rating  for  the 
program  of  10.2,  he  said. 

"The  druggist  in  a  small  market 
is  entitled  to  our  advertising  co- 
operation just  as  much  as  if  his 
store  were  in  a  metropolis,"  Mr. 
Capelle  said. 

"He  tries  to  push  our  product 
just  as  hard  as  the  large  city  drug- 
gist and  he  deserves  our  support. 
We  believe,  therefore,  it  is  our 
duty  to  advertise  in  these  smaller 
centers  as  a  matter  of  square  deal- 
ing with  the  retail  trade  and  as  a 
service  to  the  consumer. 

"I  see  no  reason  why  it  is  not 
likewise  the  duty  of  every  manu- 
facturer of  any  grocery  or  drug 
store  product  to  extend  his  adver- 


tising into  the  smaller  markets,  and 
I  predict  that  the  postwar  battle 
for  business  will  see  many  manu- 
facturers concentrating  as  much  in 
the  smaller  communities  as  in  the 
larger  cities." 

Mr.  Capelle  said  the  statistical 
services  to  which  Miles  subscribes 
show  that  8  out  of  every  10  fami- 
lies with  sets  hear  one  of  the  Miles 
broadcasts  "in  spite  of  the  fact 
that  we  have  no  million-dollar  stars 
on  our  programs,  which  include  the 
National  Barn  Dance,  Lum  &  Ab- 
ner', The  Quiz  Kids,  News  of  the 
World,  Lady  of  the  Press,  and  Rob- 
ert St.  John." 

Mr.  Capelle  warned  the  affiliates 
"not  to  try  to  emulate  the  boys  with 
spats  and  boutonnieres.  Be  the 
friendly,  regular  fellows  you  are, 
serving  your  communities  and 
counting  all  your  advertisers  near 
and  far  as  friends,"  he  counselled. 

The  vast  marketing  possibilities 
that  exist  in  the  small  towns  and 
rural  sections  of  the  country  were 


Contributing  Factor . . . 


The  production  of  oil  and  natural  gas  in  the  bi-state  area  served  by 
KWKH  provides  a  steady,  uninterrupted  flow  of  spendable  wealth  for 
the  thousands  of  persons  engaged  in  this  vital  industry.  Alert  adver^ 
tisers  are  giving  their  attention  to  this  rich,  resourceful  market .  .  .  arc 
using  powerful,  50,000-watt  KWKH  to  influence  the  buying  habits  of 
these  oil  workers  whose  incomes  have  reached  a  new  high. 


CBS  *  5  0,0  0  0  UIRTTS 


/4  S^nevefro^  lime^  Statout 
SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


SATISFIED  SMILES  are  in  order 

after  the  successful  debut  of  the 
new  MBS  show,  Quick  As  a 
Flash,  sponsored  by  Helbros  Watch 
Co.,  heard  Sundays,  6-6:30  p.m.  In 
the  usual  order  are:  Dick  Lewis,  di- 
rector of  the  show;  William  Hel- 
bien,  president  of  Helbros  Watch 
Co.;  Mrs.  Helbein;  Bernie  Prock- 
ter,  producer.  Agency  is  William 
H.  Weintraub  &  Co.,  New  York. 


supported  with  Dept.  of  Commerce 
statistics  by  Mr.  Perry.  The  cities 
of  5,000  population  group  have  40% 
of  the  retail  stores  and  do  23%  of 
the  total  retail  business,  though 
these  towns  contain  only  11%  of 
the  population.  The  advertising 
and  promotional  effort  in  the  small 
markets  should  be  directed  in  full 
proportion  to  their  sales  potential, 
Mr.  Perry  said,  advising  manufac- 
turers to  overhaul  their  selling  pro- 
grams to  hit  these  markets  while 
there  is  still  time  before  the  post- 
war selling  race  starts. 

The  meeting  was  presided  over 
by  M.  M.  Sillerman,  president  of 
KBS.  Other  speakers  were  Murray 
Carpenter,  Compton  Adv.,  New 
York,  and  Lewis  H.  Avery,  NAB. 


Heileman  Breaks 

HEILEMAN  BREWING  CO.,  La 
Crosse,  Wis.  (Old  Style  Lager),  on 
Sept.  1  began  sponsorship  of  three 
to  six  chain  break  announcements 
weekly,  for  52  weeks,  on  WJJD 
Chicago,  KWNO  Winona,  Minn., 
KFYR  Bismark,  KABR  Aberdeen, 
S.  D.,  KOBH  Rapid  City,  KELO 
Sioux  Falls,  WSAU  Wausau, 
WIBA  Madison,  and  a  quarter- 
hour  show,  3  times  weekly  on  WOC 
Davenport.  Heileman  also  will  re- 
new chain  breaks  on  WDAY  Fargo, 
effective  Sept.  23;  a  quarter-hour 
show  thrice  weekly  on  WOW 
Omaha  beginning  Sept.  16;  a  quar- 
ter-hour show  six  times  weekly  on 
WLOL  Minneapolis  effective  Sept. 
23;  and  a  half -hour  show  once  a 
week  on  WCFL  Chicago  starting 
Sept.  23,  all  52-week  renewals. 
Agency  is  L.  W.  Ramsey  Co.,  Chi- 
cago. 


Gilberton  Tests 

GILBERTON  Co.,  New  York,  pub- 
lishers of  children's  books,  starts 
a  radio  test  as  sponsor  of  Let's 
Listen  to  a  Story  on  WMCA  New 
York,  to  promote  classic  comics, 
monthly  cartoon  versions  of  classi- 
cal works.  If  test  is  successful,  the 
firm  acquires  radio  rights  to  the 
program,  and  plans  to  use  it  na- 
tionally as  a  transcription,  or  as  a 
life  network  program.  Contract  for 
13  weeks  with  renewal  options 
calls  for  the  Sunday,  9-9:30  a.m. 
period  on  WMCA,  beginning  Sept. 
10.  Child-audience  is  invited  to 
studio  broadcasts  and  receives  at 
the  openeing  program  an  illus- 
trated gift  book.  Agency  is  H.  C. 
Morris  &  Co.,  New  York. 
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.  5  LEADim  DEPARTMENT  STORES  USE  50  ^ -HOURS  PER  WEEK  ON  WLAC  ,  NASHVILLE'S  50  KW  CBS  STATION  |: 


I 


1 


Represented  Nationally  by  the  Paul  H.  Raymer  Co. 


From  The  Secretary  of  Agriculture: 

"I  want  to  add  my  hearty  congratulations 
on  the  inauguration  of  this  Farm  Service 
department.  I  am  sure  that  the  rural  i)eople 
of  Oklahoma  look  upon  the  launching  of  this 
public  service  with  a  great  deal  of  i)ersonal 
interest  and  keen  anticipation." 

CLAUDE  R.  WICKARD 

From  The  Federal  Communications  Commission: 

"Under  such  auspices,  it  should  render  a 
valuable  service  to  the  station's  many  lis- 
teners." 

PAUL  A.  WALKER 
Commissioner 

From  U.  S.  Dept.  of  Agriculture: 

"If  we  were  to  prepare  a  plan  for  the 
operation  of  the  ideal  radio  station  farm 
service  department,  we  couldn't  improve  on 
the  layout  you  are  setting  up.  You  haven't 
overlooked  a.  single  important  detail." 

WALLACE  L.  KADDERLY 
Head,  Radio  Section 


From  U.  S.  Department  ot  Agriculture: 

"I  believe  that  the  'Farm  Reporter'  pro- 
gram can  render  a  very  fine  service  to  the 
farm  people  of  Oklahoma  and  bring  them 
stories  about  the  accomplishments  of  farmers 
throughout  the  state. 

LIPPERT  S.  ELLIS 
Regional  Agricultural  Analyst 
Little  Rock,  Ark. 


From  U.  S.  Department  of  Agriculture: 

"Truly  WKY  is  to  be  commended  upon  the 
undertaking  of  getting  the  success  stories 
from  one  farmer  to  another." 

CHARLIE  KILPATRICK 
Soil  Conservation  Service 
Chandler,  Okla. 


From  U.  S.  Department  of  Agriculture: 

"I  am  glad  to  learn  that  even  though  you 
are  located  in  the  heart  of  one  of  the  greatest 
oil  producing  centers  in  the  world,  you  are 
interested  in  improving  agricultural  condi- 
tions." 

LOUIS  P.  MERRILL 
Soil  Conservation  Service 
Regional  Conservator 
Ft.  Worth,  Texas 


Fr«i  OUahMi's  Govniir: 

■  I  predict  that  the  'Farm  Reporter'  will 
make  an  indelible  mark  on  the  progress  of 
agriculture  in  Oklahoma  that  will  be  long 
remembered." 

ROB  T  S.  KERR 

FrM  a  Still  Ritiit: 

"Please  accept  my  congratulations  on  the 
great  service  you  have  inaugurated." 

M.  A.  XASH, 

Oklahoma  State  Regents 

for  Higher  Education 

FrM  Tki  rmiinl  a(  OUakMa  A.  &  M.: 

"The  farm  hour  inaugurated  by  WKY  will 
be  of  incalculable  value.  Its  function  will  be 
to  challenge,  to  encourage  and  to  inform. 
All  Oklahoma  should  be  grateful  to  this  grreat 
facility  jfor  the  conception  and  effectuation 
of  this  splendid  public  service." 

DR.  H.  G  BEN?;JSTT 


^^ITH  the  cheers,  blessings,  congratula- 
tions, and  encouragement  of  high  gov- 
ernment and  state  officials,  and  of  business, 
financial,  educational  and  farm  leaders  of 
Oklahoma,  WKY's  new  farm  service  pro- 
gram was  bom  auspiciously  on  August  9. 

Actually,  the  destiny  of  WKY's  new 
service  to  Oklahoma's  No.  1  industry  was 
settled  18  hours  before  its  bow  on  the  air, 
at  the  dedicatory  dinner  attended  by  the 
most  representative  cross-section  of  Okla- 
homa citizens  ever  assembled  in  Oklahoma 
City.  With  the  common  interests  of  the 
more  than  600  persons  at  this  gathering 
focused  in  one  direction,  the  spark  of 
WKY's  leadership  ignited  spontaneously  a 
giant  program  of  action  in  the  interest  of 
soil  and  farm  improvement  which  almost 
overnight  has  spread  statewide. 

From  business  men,  bankers,  merchants, 
farmers  and  stockmen  throughout  the  state 
have  come  encouragement  and  promises  of 
co-operation. 

WKY's  "Farm  Reporter"  program,  there- 
fore, was  launched  in  high  speed,  initiating 
at  the  very  outset  a  plan  and  a  program  for 
immediate  statewide  action  whose  ultimate 
benefits  in  soil  conservation  and  agricultural 
advancement  are  incalculable. 

WKY  believes  it  could  render  no  greater 
service  to  its  state  and  its  listeners  than  in 
promoting  and  executing  such  a  program. 


a  Stall  FarBir  Repriseotative: 

"I  wish  to  express  a  profound  appreciation 
•  r  the  understanding  attitude  of  your  organi- 
ition  relative  to  the  real  problems  facing 
rie  farmers  of  this  state  and  nation."  , 
BOB  BARR 
Kingfisher  County 

raa  Tin  OUahMi  Baikirs  Au'i: 

"I  want  to  congratulate  you  on  this  new 
ijrogram  and  the  work  your  company  doing 
to  improve  the  farming  conditions  in  this 
state." 

R.  W.  HUTTO.  President 

fnm  a  iNk  PiUisker: 

"The  public  service  value  of  WKY's  new 
program  is  inestimable." 

SAVOIE  LOTTINVILLE 
University  of  -  Oklahoma  Press 


Ftm  a  Niwspapir  Eiitar: 

"The  new  department  should  be  most  help- 
ful in  the  development  of  agriculture  which, 
after  all,  is  Oklahoma's  Xo.  1  natural 
resource." 

JOE   X.  CROOM 
Okmulgee  Daily  Times 


FrM  i  Stall  Corperatiii  CininissiHif : 

"I  am  glad  to  see  your  organization  spon- 
soring this  great  cause.  You  can  and  will 
render  a  real  service  to  the  people  of  this 
state." 

WM.  J.  ARMSTRONG 


FrM  a  Pmu  City,  Okla.,  Baikw: 

"I  am  sure  all  of  our  farmer  customers 
will  benefit  by  these  broadcasts." 

W.  D.  PFEIFFER. 
Executive  Vice  Pres. 
The  Security  Bank 

FrM  OklahMa  Picai  Grawirs'  Ass'i: 

"  There  will  bfe  no  doubt  about  soil  conser- 
atitfn  and  improvement  when  men  of  your 
calibre  and  your  great  WKY  and  your  pub- 
lications continue  your  efforts." 

V  L.  KIKER.  President 


EDD  LEMONS,  WKY  "Farm  Reporter,"  set  the 
pattern  of  daily  programs  on  his  first  broadcast, 
interviewing  outstanding  state  farmers  on  various 
phases  of  farm  operation. 


FROM  CHANDLER,  OKLA.,  WKY's  'Tarm 
Reporter"  originated  the  first  of  a  series  of  on- 
the-sjmt  broadcasts.  Farmers  from  this  area  were 
heard  in  a  program  originating  in  the  town's  public 
square.  On  succeeding  Saturdays,  programs  origi- 
nated from  Pauls  Valley  and  Clinton,  Okla. 


Frm  a  CnbIit  Aient: 

"I  am  very  much  interested  in  this  new 
department  ...  I  think  a  farmer  who  has 
done  something  different  and  has  been  suc- 
cessful with  it  is  entitled  to  be  recognized 
on  the  air.  This  will  make  your  program 
more  popular  each  month." 

C.  R.  HUMPHREY 
Okfuskee  County 

FrM  Tbi  Prisiiiit  a1  WHsai  fc  Co.: 

"Sincere  congratulations  upon  initiating 
the  splendid  WKY  farm  service  program.  I 
am  confident  that  this  service  will  be  of 
great  value  to  the  farm  people  of  your  good 
state." 

THOMAS  E.  WILSON 

FrM  ai  OklabMa  City  Baikir: 

"You  are  certainly  to  be  commended  on 
your  foresight  in  offering  this  timely  service." 

HUGH   L.  HARRELL. 
Vice  Pres.  First  Xatl.  Bank 

FrM  ai  Atriciltard  lislrietor: 

"I  am  sure  that  your  splendid  efforts  to 
render  a  real  agricultural  service  to  Okla- 
homa will  prove  most  successful." 

CLYDE  M.  REED 
Frederick,  Okla. 

FrM  a  McAlislir,  Okla.,  Baiktr: 

"A  program  of  this  kind  has  been  needed 
in  the  State  of  Oklahoma  for  a  long,  long 
time." 

C.  L.  PRIDDY, 
Vice  Pres.  Xatl.  Bank  of  Mc.\lest 


TM  a  Caddi,  Okla.,  Baakir: 

^^'^^y  hat  is  off  to  WKY  for  this  fine  pro- 
gram known  as  the  'Farm  Reporter.*  This 
will  benefit  all  the  farm  group  organizations 
as  well  as  business  and  professional  men  of 
this  great  state." 

T.  D.  CALL,  Pres. 
First  State  Bank 


iM  a  PiUit  Utilities  Exccative: 


i  "1  wish  to  extend  my  sincerest  good  wishes 

for  the  success  of  your  F'arm  Service  De- 
r  partnient  and  I  know  that  it  will  be  an  out- 
I  standing  contribution  to  the  agricultural 
i^^^terests  of  the  state." 

[  Fro( 
I  rea 

Fit 


J.  H.  WARDTJX,  Gen,  Sales  Mgr. 
Oklahoma  Natural  Gas  Co. 


FrM  a  Tfllsa  Baakir: 

"Yoiu-  radio  program  will  certainly  do  a 
real  service  to  all  of  rural  Oklahoma." 

VERSB:R  HICKS,  Vice  Pres. 
The  Fourth  National  Bank 


FrM  ai  iRsaraaci  CMpaiy  Prisitfcil: 

VI  want  to  commend  you  for  taking  these 
constructive  steps  in  the  building  of  Okla- 
homa." 

R.  T.  STUART,  President 
Mid -Continent  Life 
Insurance  Company 

FrM  Till  OkiahMa  Fara  Bareai: 

"Congratulations  on  the  foresight  of  this 
new  service  and  it  will  be  a  pleasure  to  as- 
sist in  any  way  possible  its  success." 

JOHX  I.  TAYLOR,  President 
Mountain  View,  Okla. 


FrM  a  KMawa,  Okla.,  Baaker: 

"Glad  to  see  this  good  work  going  on." 

F.  P.  SWAX.  President 
The  First  Natl.  Bank 


REPRESENTED  BY 
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CBS  Files  for  Four  Additional  16  mc  NAB  Board  Names 
Ultra-High  Frequency   Video  Outlets 


Exclusive  Memphis  Station 

to  Present 
ASSOCIATED  PRESS  NEWS 
News  Every  Hoar  on  the  Hour  « 


mm 


your  MUTUAL  friend 


MEMPHIS,  TENNESSEE 


CBS  LAST  WEEK  indicated  a 
willingness  to  back  up  its  faith  in 
wideband  ultra-high  frequency 
television  as  a  reality  in  the  imme- 
diate postwar  era  by  filing  appli- 
cations with  the  FCC  for  licenses 
to  operate  television  stations  in 
Boston,  Chicago,  Los  Angeles,  and 
St.  Louis,  using  a  16-mc  channel 
located  between  460  and  476  mc. 
On  June  29  CBS  applied  for  a  New 
York  station  on  that  same  operat- 
ing channel. 

Dual  Operation  Planned 

Applications  are  in  line  with  the 
CBS  proposals  of  last  April  that 
television  be  moved  upstairs  in  the 
radio  spectrum  as  soon  as  possible 
after  the  war,  without  allowing  the 
new  medium  to  become  established 
on  present  standards  which  CBS  be- 
lieves not  good  enough  for  success- 
ful commercialization,  a  view  which 
recently  received  support  from  the 
recommendations  of  the  interde- 
partmental Radio  Advisory  Com- 
mittee  [Broadcasting,  Aug.  14]. 

Although  the  CBS  applications 
for  ultra-high  frequency  video  sta- 
tions total  five,  the  maximum  per- 
mitted by  the  FCC  for  commercial 
operation,   the   network   does  not 


plan  on  discontinuing  its  sight- 
and-sound  broadcasting  on  its  pres- 
ent video  station,  WCBW  New 
York,  which  operates  on  the  60-66 
mc  channel,  until  such  time  as 
service  in  the  higher  frequencies 
is  established.  It  is  expected  that 
dual  operation  in  New  York  will 
provide  a  chance  to  demonstrate 
the  advantages  of  the  system  advo- 
cated by  CBS  over  the  present  nar- 
row-channel service  at  lower  fre- 
quencies. 

No  action  on  the  applications  is 
likely  until  after  the  conclusion  of 
the  FCC  allocation  hearings,  start- 
ing Sept.  28  in  Washington,  which 
are  expected  to  be  followed  by  the 
assignment  of  definite  operating- 
channels  for  all  radio  services,  in- 
cluding standard  broadcasting,  FM 
communications  and  the  others  as 
well  as  television. 

Even  then  the  FCC  will  retain 
all  applications  for  new  services  in 
a  suspended  file,  pending  lifting  of 
a  materials  freeze  order. 


SMITH  &  BULL  Adv.,  Los  Angeles, 
to  enable  staff  to  hear  all  agency  pro- 
Ki-ams  as  they  are  broadcast,  has 
equipped  its  new  quarters  with  loud- 
speakers connected  with  master  con- 
trol room. 


Stability  is  Worcester's  middle  name.  Twice  now,  for 
the  first  five  months  of  1943  and  1944,  Worcester's 
Average  Industrial  Wage  has  reached  $47.22*.  This 
all  time  high  figure  is  enough  to  indicate  the  tre- 
mendous, steady,  buying  potential  of  this  important 
Central  New  England  Market.  Watch  for  WTAG's 
ratings  to  show  you  how  BIG  this  station  is,  inside 
of  a  BIG  Market. 
*  JVorccstcr  Chamber  of  Commerce, 

PAUL   H.    RAYMER    CO.    National    S  al  e  s    R  e  pr  eien  tal  i  y  e  i 
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Allocations  Group 

Craven  Heads  Subcommittee 
To  Plan  Part  in  FCC  Study 

NAB  participation  in  the  general 
allocation  hearings  called  by  the 
FCC  to  begin  Sept.  28  will  be  drawn 
by  a  subcommittee  of  its  Board  of 
Directors,  headed  by  T.  A.  M.  Ci'a- 
ven,  former  member  of  the  FCC  and 
now  vice-president  of  the  Iowa 
Broadcasting  Co.  Other  members 
of  the  committee  are  Kolin  Hager, 
WGY  Schenectady,  and  John  E. 
Fetzer,  WKZO  Kalamazoo,  now 
serving  in  Washington  as  assistant 
director  of  censorship  in  charge  of 
radio. 

The  Board,  at  a  meeting  Aug.  31 
following  the  close  of  the  NAB  Ex- 
ecutives War  Conference,  concluded 
that  the  NAB  should  urge  adequate 
provision  for  all  types  of  broadcast 
service,  present  and  future,  in  the 
new  allocations,  but  without  sup- 
porting the  individual  claims  of  any 
particular  service  [Broadcasting, 
Sept.  4]. 

Mr.  Craven,  elected  to  the  Board 
by  what  was  understood  to  be  a 
virtually  unanimous  vote  (the  bal- 
loting was  not  made  public),  will 
draw  upon  his  comprehensive  back- 
ground as  an  engineer,  a  Naval  offi- 
cer and  a  member  of  the  FCC  in 
formulating  the  NAB's  plans.  The 
Board  subcommittee  will  work  with 
the  NAB's  Engineering  Executive 
Committee  in  drafting  the  appear- 
ance, due  to  be  filed  by  Sept.  11. 

Members  of  the  Engineering  Ex- 
ecutive Committee  are:  John  V.  L. 
Hogan,  WQXR  New  York,  chair- 
man; 0.  B.  Hanson,  NBC;  William 
B.  Lodge,  CBS  New  York;  G.  Por- 
ter Houston,  WCBM  Baltimore;  Dr. 
F.  M.  Doolittle,  WDRC  Hartford. 


Block  Drug  Promotes 

BLOCK  DRUG  CO.,  Jersey  City, 
is  using  one-minute  live  and  tran- 
scribed announcements  on  some  10 
stations  in  the  east  for  Dentu- 
Grip,  a  dentrifice.  Stations  will  be 
added  as  distribution  is  extended. 
Agency  is  Cecil  &  Presbrey,  N.  Y. 


RADIOMARINE  Corp.  of  Ameiica 
has  earned  a  third  star  for  its  Army- 
Navy  E  flas',  for  "continued  outstand- 
ing in-oduction". 


"He's  been  listening  to  rationing 
news  on  WFDF  Flint,  and  he  goes 
home  on  a  furlough  tomorrow" 
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The  Washington  Post 
assumes  control  ^/ WINX 


EUGENE  MEYER,  PUBLISHER  OF  THE  WASHINGTON 
POST,  AUTHORIZED  THE  FOLLOWING  STATEMENT 
UPON  COMPLETION  OF  THE  TRANSFER: 


"When  I  took  possession  of  The  Wash- 
ington Post  in  June,  1933,  I  stated  in  the 
first  edition  that : 


"  'It  will  he  my  aim  and  purpose  stead- 
ily to  improve  The  Post  and  make  it  an 
even  better  paper  than  it  has  been  in  the 
past.  It  will  be  conducted  as  an  indepen- 
dent paper  devoted  to  the  best  interests  of 
the  people  of  Washington  and  vicinity, 
and  hopes  to  have  their  interest  and 
support.' 

★  ★  ★ 

"Every  effort  has  been  made  by  the 
management  and  staff  to  adhere  through- 
out the  years  to  the  ideals  announced  on 
the  first  day  of  the  present  ownership  and 
management.  The  progress  of  The  Post 
reflects  a  sympathetic  understanding  by 


the  public  of  the  purposes  and  policies 
which  have  been  pursued. 

"In  the  same  way,  it  will  be  the  aim 
and  purpose  steadily  to  improve  WINX 
and  make  it  an  even  better  radio  service 
than  it  has  been  in  the  past.  It  will  be 
conducted  as  'Washington's  Home  Sta- 
tion,' devoted  to  the  best  interests  of  the 
peoDle  of  Washington  and  vicinity,  and 
hopes  to  have  their  sympathetic  interest 
and  support.  I  indulge  the  hope  that 
WINX,  guided  by  the  same  sense  of  re- 
sponsibility to  the  public,  will  gradually 
win  its  way  in  a  program  of  service  to 
the  community.  A  radio  station,  like  a 
newspaper,  must  be  a  cooperative  institu- 
tion and  its  value  will  be  established  by 
its  success  in  understanding  and  meeting 
the  interest  and  the  needs  of  its  con- 
stituency." 


WINX 

Washington  7,  D.  C, 


md... 


National  Representative:  FORJOE  &  CO.  •  New  York  •  Philadelphia  •  Chicago 


fof^  PROGRAMS 


HISTORY,  literature  and 
music  of  the  Jewish  people 
ivill  serve  as  source  material 
for  The  Eternal  Light, 
weekly  half-hour  Sunday  series  to 
be  presented  on  NBC  in  cooperation 
with  the  Jewish  Theological  Sem- 
inary of  America,  beginnino;  Oct.  8. 
Over-all  purpose  will  be  to  show 
Judaism  as  a  moral  force  in  the  im- 
portant moments  of  history.  Dram- 
atizations will  be  followed  by  choral 
music  and  a  short  talk  by  rabbis 
and  laymen.  Program  will  be  pre- 
sented under  the  supervision  of  a 
radio  committee  of  lay  and  rab- 
binical representatives  of  all 
branches  of  Jewry  in  the  United 
States,  with  Rabbi  Louis  Finkel- 
stein,  Jewish  Theological  Seminary, 
president,  as  chairman. 


Highschools  on  Air 

ARRANGEMENTS  have  been 
made  by  WASK  Lafayette,  Ind., 
to  broadcast  each  Thursday  after- 
noon from  a  different  high  school 
in  that  area  a  new  program  called 
High  Schools  on  Parade.  Partic- 
ipating on  the  hour  program  are 
students,  campus  organizations 
and  groups  and  school  officials.  Lo- 
cal merchants  sponsor  the  program 
each  week  which  is  conducted  as  a 
student  assembly  feature,  with 
school  held-over  for  the  show.  Idea 
was  originated  by  Bill  Warren, 
WASK  program  director. 


New  Service  Show 

A  PUBLIC  service  program,  Open 
House,  offering  opportunity  of  ex- 
pression to  individuals  and  organi- 
zations with  messages  of  public  im- 
portance, started  Sept.  7  on  WMCA 
New  York  under  sponsorship  of 
Abe  Stark,  Brooklyn  clothing  mer- 
chant. Edward  Bobley  serves  as 
moderator  of  series  which  will  be 
heard  two  evenings  a  week.  Robert 
Edwards  Co.,  New  York,  is  pro- 
ducer. 


Reception 

RECEPTIONS  for  returning  Ca- 
nadian war  veterans  at  Exhibition 
Park  railway  station  are  being 
broadcast  by  CKCL  Toronto  on  a 
Welcome  Home  program  sponsored 
by  the  Assoc.  of  Toronto  Hotel 
Proprietors.  Recorded  as  the  boys 
come  home,  program  is  broadcast 
at  set  times  weekly.  Walsh  Adv. 
Co.  Ltd.,  Toronto,  is  handling  the 
account. 


Plays  on  NBC 

THREE  WINNING  one-act  plays 
submitted  in  a  contest  for  enlisted 
men  of  the  Navy,  Coast  Guard  and 
Marine  Corps  will  be  broadcast  ex- 
clusively on  NBC  in  a  series  of 
weekly  programs  starting  Sept.  14. 
Contest  was '  sponsored  jointly  by 
the  Third  Naval  District  and  John 
Golden,  theatrical  producer. 


3  KEYS  For  Your  Spots 

WDRC  gives  you  not  one  —  but  three  keys  to 
successful  spot  radio  advertising.  In  the  Hartford 
Market,  WDRC  has  the  winning  combination 
of  1)  coverage,  2)  programs  and  3)  rate! 


WDRC 


HARTFORD  4  CONNECTICUT 


BASIC  CBS 

Connecticut's 

Pioneer 
Broadcaster 


MBS  Magazine  Tieins 

MUTUAL  Network,  in  presenting 
sustaining  programs  with  magazine 
tieins,  has  two  such  shows  sched- 
uled to  start  Sept.  11  and  a  third  in 
the  negotiating  stage.  In  addition 
to  Real  Stories  From  Real  Life,  now 
presented  in  conjunction  with  a 
broadcast  of  Voice  of  Movieland, 
based  on  a  Hillman  magazine  of  the 
same  name  and  featuring  Gerry 
Larson,  songstress,  Monday  through 
Friday,  4:30-4:4.5  p.m.  Another  new 
show.  Monday  through  Friday, 
11:15-11:30  a.m.  will  have  the  title 
and  material  of  a  column  "Do  You 
Need  Advice"  appearing  in  True 
Romance,  a  Macfadden  publication, 
with  the  writer,  Joan  Porterfield,  as 
star.  The  Handy  Man,  starring 
Jack  Creamer,  will  be  moved  into 
the  4:45-5  p.m.  spot  and  may  tie 
in  with  the  True  Experiences,  of 
the  Macfadden  women's  group. 

14th  for  Medical  Series 

ACCORDED  the  oldest  continu- 
ously produced  medical  program  in 
the  world,  Rochester's  Medical 
Broadcast ,  conducted  weekly  over 
WHAM  Rochester  by  the  Medical 
Society  of  the  County  of  Monroe, 
enters  its  14th  year  on  the  air  this 
fall  with  presentation  of  medical 
advice  and  counsel,  including  guest 
speakers  and  roundtable  discus- 
sions, of  interest  to  the  public. 
National  and  local  speakers,  from 
al!  fields  of  medical  education  and 
practice,  as  well  as  Government, 
are  among  those  featured. 

Arts  of  Canada 

DISCUSSION  series  »n  the  arts 
in  Canada,  Art  In  Living,  was 
started  by  the  CBC  Sept.  5  as  a 
weekly  feature.  Leading  Cana- 
dians are  heard  on  the  series  and 
Arthur  L.  Phelps  acts  as  chairman. 
Series  deals  with  the  visual  arts, 
drama,  music  and  literature. 


NAB  Thanks  OWI 

COINCIDENT  with  the  NAB  Ex- 
ecutive War  Conference  in  Chicago 
last  week,  program  managers  of 
American  stations  formally  ex- 
pressed their  thanks  to  the  Do- 
mestic Radio  Bureau  of  OWI.  The 
Bureau  stated  an  announcement 
had  shown  an  excellent  understand- 
ing of  radio's  problems,  and 
through  its  efficiency  the  thousands 
of  messages  of  government  agen- 
cies moved  smoothly  and  swiftly 
through  studios  to  millions  of  lis- 
teners. 


FOUR  TOP 
MARKETS! 

*  Central  Kentucky 

WLAP 

Lexington,  Ky. 


*  Amarillo 

KFDA  Amarillo,  Tex. 


•The  Tri-State 

WCMI 


Huntington,  W.  Va. 


*  Knoxville 

I        D  I  R  Knoxville,  Tenn. 


All  Jour  stations  owned  and  operated  by 
Gilmore  S,  Sunn  and  J,  Lindsay  Nunn 
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To  Time-Buyers  Who  Wani" 


^1 


COMPmO  WITH  HATlOHftU  „,„^..^.,,<|^, 

■_.Moi>.  thru  Sun.)  .j         33.0  , 

B*"°£f.r,ee  andMoUy   43.5        31.8  "-^ 

Fibber  McGM    9  8.5 

«s«W  Attorney  '  /  .  fo.  ".5 

TOch  Bandwagon     23.0        15.7  j 

f ni'FC^^-'--  -  ^  n 

RiTht'^io  Happiness    .  .  .  •  ■  •  ;   13.7         '^^3  ,.4 

X^'^^-  4 

RMdofUfe-.^   12.8  9.9 

today's  CtaW«"    W  » 

jrSarl-Thomas.  ..   ;;        .  7.7 

'rv,n<?e  We  Love   -  ..  12.9  1.6 

^»ws  Parade .,      .  .  ■    ;  6.7  J.l 

NBC  symphony  •  ■  _  ,„„.™  w 

»*  From  December, 

of  Radio  Hooperat- 
Hooper.  Inc.  winter  Comprehensiv  .^,iews 

-5rom.the  g^^^t.^n"  H^Wf r^f%^rU^       cities  over 
"tie!:  a  cross-section  o£  aU 
Ts  000  population. 


HOOPERATINGS  PROVE  that 
WOW  has  a  larger  percentage  of  the 
available  Omaha  audience  than  the 
average  NBC  station  has  of  its  audi- 
ence. 

SO  WHAT? 

There  must  be  a  reason.  There  IS 
— and  it's  a  reason  that's  important 
to  advertisers: 

For  2 1  years  Omaha  listeners  have 
always  been  able  to  get  the  "mostest 
of  the  bestest"  in  radio  by  tuning  to 
WOW.  They've  got  the  WOW 
HABIT— a  habit  that  pays  off  big 
to  advertisers  who  want  the  most 
circulation  for  their  money. 


RADIO  STATION 


It  is  also  important  to  note  that  the  Hooper  City  Zone 
(Omaha)  station  listening  index  for  May  and  June,  1944, 
gives  WOW: 

34.4%  of  the  MORNING  audience; 
49.0%  of  the  AFTERNOON  audience; 
52.6%  of  the  EVENING  audience. 


WOW. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODYnbc  in  north  platte 


JOHN    J.    GILIIN,    JR.,    PRES.    &    GEN'l.  MGR. 
JOHN    BLAIR    &    CO.,  REPRESENTATIVES 


Leading  Stores  Plan  to 
View   GE   Video  Show 

GENERAL  Electric's  invitation  to 
department  stores  to  attend  a  tele- 
vision program  to  be  held  at 
WRGB  Schenectady  Friday,  Sept. 
29,  has  been  widely  accepted. 
Among  stores  planning  to  attend 
are : 

Abraham  &  Straus,  Brooklyn ;  L.  S. 
Ayres  &  Co.,  Indianapolis ;  Bloomingdale 
Bros,  New  York  ;  Milwaukee  Boston  Stores, 
Milwaukee ;  Bullocks,  Los  Angeles. 

Burdine's,  Miami;  H.  C.  Capwell  Co., 
Oakland,  Cal.;  The  Dayton  Co.,  Minne- 
aiailis;.  Eniporium,  -  San  Francisco;  Wniiam 
Filene's  Sons  Co.,  Boston;  B.  Forman. 
Rochester,  N.  Y.;  Joseph  Horne  Co.. 
Pittsburgh;  J.  L.  Hudson  Co.,  Detroit; 
Hutzler  Brothers  Co.,  Baltimore;  F.  &  R. 
Lazarus  &  Co.,  Columbus,  O.  ;  Rich's  Inc., 
The  John  Shillito  Co.,  Cincinnati,  O.: 
Atlanta  ;  The  Rike-Kumler  Co.,  Dayton,  O. : 
Stix,  Baer  &  FuUer  Co.,  St.  Louis;  Straw- 
bridge  &  Clothier.  Philadelphia;  The  Wil- 
liam Taylor  Son  &  Co.,  Cleveland;  Thal- 
himer  Brothers,  Richmond;  R.  H.  White 
Co..  Boston. 


A  NEW  book  ou  training  the  speak- 
ing and  singing  voice  by  Dr.  Franklin 
D.  Lawson  has  been  jjublished  by 
Harper  &  Bros.,  New  York,  ,$2..50. 


INTRODUCING  Ted  Mangner 
(left),  new  director  of  farm  pro- 
grams for  KMOX  St.  Louis,  is 
Wendell  Campbell,  assistant  sta- 
tion manage'r.  Mr.  Mangner  is  a 
former  assistant  professor  of  ra- 
dio extension  in  the  College  of  Ag- 
riculture at  the  U.  of  Illinois,  and 
has  been  broadcasting  farm  pro- 
grams from  WILL  Urbana,  111.,  in 
addition  to  writing  his  farm  col- 
umn which  is  used  by  38  stations. 


Lorillard  Pro  Grid 

p.  LORILLARD  &  SONS,  New 
York  (Old  Golds)  is  sponsoring 
the  latest  news  flashes  on  horse 
races  plus  human  interest  stories 
on  the  sport,  on  a  six-weekly  quar- 
ter-hour program,  conducted  by 
Clem  McCarthy  on  WHN  New 
York.  Series  will  run  52  weeks. 
Firm  also  sponsors  professional 
football  games  of  the  New  York 
Giants  [Broadcasting,  Sept.  4] 
Sundays  from  2:15  p.m.  to  con- 
clusion of  game.  J.  Walter  Thomp- 
son Co.,  New  York,  is  agency. 


Correction 

PACIFIC  NATIONAL  Adv.,  Seattle, 
does  not  handle  the  account  of  Seattle 
Brewing  &  Malting  Co.  as  incorrectly 
stated  in  the  Aug.  21  issue  of  broad- 
casting. Seattle  Brewing  agency  is 
Western  Adv.,  Seattle. 


CBS  has  issued  the  fourth  in  a  series 
of  pocket-size  booklets  listing  j)rograms 
available  for  sponsorship. 


ROBERT  ST.  JOHN,  NBC  commen- 
tator and  veteran  war  correspondent, 
has  written  a  novel  about  a  foreign 
correspondent,  It's  Always  Tomorrow, 
to  be  published  this  fall  by  Doubleday, 
Doran  &  Co. 


/o  ike  JQadio  Undu^ttu 

After  twenty  years  in  the  broadcasting  industry, 
I  have  transferred  Radio  Station  CKCL,  Toronto,  to 
new  owners,  Mr.  J.  K.  Cooke  and  his  associates. 

Looking  back  over  my  many  years  in  the  industry, 
I  appreciate  the  fact  that  I  have  had  very  loyal  support 
and  consideration  from  the  radio  industry. 

On  passing  the  ownership  of  CKCL  to  Mr.  Cooke 
and  his  associates,  I  feel  that  I  am  transferring  my  re- 
sponsibility to  a  group  of  men  who  will  continue  to  op- 
erate the  franchise  in  the  best  interest  of  you,  the  radio 
industry.  They  are  a  keen  group  of  business  men  who 
are  bringing  new  and  fresh  ideas  which  I  feel  sure  will 
be  to  everyone's  benefit.  My  sincere  thanks  to  you  for 
your  kindness  in  the  past,  and  my  request  you  pass  your 
loyal  support  to  the  new  owners  of  the  radio  station. 

HENRY  S.  GOODERHAM, 

President. 

CKCL 

TORONTO 


Nets  to  Start  Grid 
Broadcasts  on  16th 

Line-up  Includes  Ted  Husing,  1 
Hodges,  Wismer,  Stern 

NETWORK  coverage  of  the  1944 
football  season  gets  under  way 
Sept.  16  with  CBS,  NBC  and  the 
Blue  Network  covering  the  contest 
between  Iowa  Pre-Flight  and  Mich- 
igan U.,  all  networks  covering  se- 
lected games  each  Saturday. 

Ted  Husing  will  be  assisted  by 
Jimmy  Dolan  in  handling  the  CBS 
report.  CBS  will  cover  the  follow- 
ing games:  Sept.  23,  Purdue-Great 
Lakes;  Sept.  30,  Army-Carolina  \ 
U.;  Oct.  1,  Notre  Dame-Tulane, 
with  others  to  be  announced. 

Blue  Schedule 

With  Harry  Wismer,  handling 
the  play-by-play  description,  and 
Joe  Wilson,  Chicago  staff  an- 
nouncer, doing  the  "color,"  the 
Blue  has  also  scheduled  the  Pur- 
due-Great Lakes  game,  future 
schedules  to  be  announced. 

NBC's  football  broadcasts  will 
he  handled  by  Bill  Stern,  director 
of  sports,  and  will  be  heard  each 
Saturday  concluding  with  the  Rose 
Bowl  classic  on  New  Year's  Day. 

Russ  Hodges  will  again  handle 
play-by-play  descriptions  for  Mu- 
tual, with  Tom  Slater,  Mutual  di- 
rector of  special  feaures  and 
sports,  handling  the  color.  First 
football  broadcast  on  MBS  will  b( 
Sept.  23.  Events  will  not  be  sched- 
uled until  several  days  before  tht 
game,  and  whenever  possible,  th« 
latter  portions  of  both  games  ir 
the  Central  and  Pacific  time  zones 
will  be  broadcast,  allowing  mor{ 
than  one  game  to  be  carried  on  th( 
same  day. 


Gen.  Foods  Show 

GENERAL  FOODS  Corp,  Nev 
York,  will  star  Fanny  Brice,  a: 
"Baby  Snooks"  in  her  own  shov 
Toasties  Time  on  CBS  Sunda; 
6:30-7  p.m.  with  a  supporting  cas 
including  Hanley  Stafford  a: 
"Daddy";  Danny  Thomas, night  clu 
and  radio  comic  Carmen  Dragon': 
orchestra  and  a  vocalist  "to  b^ 
known  only  as  The  Voice  of  Eloise. 
Miss  Brice  will  deviate  occasion 
ally  from  her  familiar  role  to  por 
tray  various  characters  she  ha 
represented  as  a  Ziegfeld  Follie 
comedienne.  Al  Kaye  will  product 
Agency  for  Post  Toasties  is  Bento 
&  Bowles,  New  York. 


CBC  to  Air  Benny 

JACK  BENNY,  whose  sponsore 
program  for  American  Tobacct 
will  not  be  carried  in  Canada,  ma 
be  carried  by  the  Canadian  Broat 
casting  Corp.,  on  its  Trans-Canad 
network  as  a  sustaining  progran 
with  Government  war  messages  i 
place  of  the  commercials,  it  is  ur 
derstood.  The  CBC  is  negotiatin 
vfith  the  agency  for  the  use  of  th 
Jack  Benny  show  as  a  sustainei 
since  the  program  is  as  much  a 
institution  in  Canada  as  in  the  I 
S.  Final  dec.jion  will  rest  wit 
Benny,  to  assure  that  no  plugs  wi 
be  carried  in  the  show  aside  froi 
regular  commercials. 
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WHY    PORTLAND,    OREGON    PEOPLE   PREFER  K6W 


Shipyard  workers  at  the  Wil- 
lamette Iron  &  Steel  corpora- 
tion, Portland's  largest  navy 
shipyard,  listen  to  the  KGW 
lunch-time  news  broadcasts 
by  special  direct  wire  from 
the  KGW  newsroom.  Thou- 
sands of  workers  in  other 
Portland  shipyards  also  listen 
to  this  service,  which  is  pro- 
vided as  a  morale  booster  in 
cooperation  with  the  Indus- 
trial Incentive  division  of  the 
U.S.  Navy,  proving  once  more 
that  KGW  takes  public  serv- 
ice where  and  when  it  will  be 
most  effective. 


Glenn  Howard,  KGW  news  editor, 
checks  copy  coming  "hot"  off  the 
teletype. 


AUSTIN  F.  FLEGEL,  JR  executive  vice  president  of  Portland's 

WILLAMETTE  IRON  AND  STEEL  CORPORATION 

SAYS.. 

,  "Portland's  shipyard  workers  have  hung  up  national  records  in  war  production 
and  they're  not  going  to  stop  until  the  war  is  won.  KGW,  by  bringing  its  lunch  hour  news  of 


the  progress  of  the  fighting  to  the  men  and 
women  who  are  building  the  materials  of  war, 
is  helping  to  keep  up  production  tempo.  We're 
grateful,  indeed,  to  KGW  for  the  fine  job  it's 
doing,  and  its  high  sense  of  public  responsibility 
in  its  service  programs  ..." 


STATION  WITH  m  APPEAL 

<S  W 


Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  inc. 
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?  vEVER  SINCE  the  political  conventions  last 


June  and  July,  broadcasters  have  hungered  for 
information  on  the  position  of  the  respective 
,  Presidential  candidates  on  radio.  The  Republi- 
cans adopted  a  "free  radio"  plank.  The  Demo- 
.:rats  ignored  radio  in  their  platform. 
I;    In  this  issue  we  report  an  interview  with 
?  ;?Gov.  Dewey,  the  Republican  candidate.  In  frank 
h  fund  forthright  fashion  he  calls  for  an  unfet- 
.1  ibered  system.  He  is  against  FCC  incursions 
;  .into  fields  beyond  regulation  of  technical  fa- 
'    nlities.  He  opposes  Government  ownership,  or 
Danning  of  sponsorship  of  news.  He  condemns 
CIO  Political  Action  Committee  demands  for 
^  ;''fadio  time  as  the  demands  of  a  "rump  part  of 
jt:  |Dne  wing  of  a  political  party".  He  wants  FM 
is  "jand  television  developed  by  private  enterprise 
^  ^Without  undue  restraint. 

'i  §  Mr.  Dewey's  expressions  put  the  Republican 
li  Iparty  on  record.  In  this  campaign  there  have 
■  Deen  no  statements  whatever  from  the  incuni- 
Dent  Democratic  party.  Broadcasters  want  to 
;  inow. 

' '  . :   We  have  said  before  that,  unlike  newspapers, 
broadcast   stations   carry   no   political  label. 
,  rhey  do  not  pledge  themselves  to  this  party  or 
,:hat.  They  take  no  editorial  position.  That  is 
I  ^jood  radio  and  sound  operation. 

The  Republicans  have  committed  themselves 
"  'Dy  party  resolution,  now  buttressed  by  the  clear 
I  ;'  ;ut  views  of  their  candidate,  in  favor  of  reme- 
dial legislation  and  rule  by  law.  We  are  hope- 
ful that  before  the  campaign  ends,  the  Demo- 
crats will  come  forth  with  renewed  and  explicit 
.jxpressions  for  a  free  radio  and,  as  Mr.  Roose- 
D  fvelt  in  1939,  for  a  new  radio  law. 

'This  Is  Radio' 

RADIO'S  war  hall  of  fame  will  contain  many 
lames  of  broadcasters  who  have  performed 
)utstanding  service.  High  on  the  list  will  be 
, .Edward  R.  Murrow,  CBS  European  director, 
■{i  ^>  Tribute  to  Ed  Murrow  has  just  been  paid  by 
'  '  :he  Assn.  of  American  Correspondents  in  Lon- 
don. The  association  has  elected  him  president 
for  the  coming  year,  first  time  the  honor  has 
.    ?one  to  a  broadcaster. 

J; Those  who  have  followed  Ed's  handling  of 
f  -'Columbia's  European  news  setup  know  how 

I  richly  he  has  earned  this  recognition  from  an 
i  ..organization  that  has  been  dominated  by  news- 

;-'paper  and  press  association  members.  Not  yet 

tj'told  in  adequate  manner  is  the  job  Ed  did  on 
D-Day. 

'  '  There  are  many  other  untold  chapters  about 
Ed  Murrow's  coverage  of  World  War  II.  His  in- 
aate  modesty,  his  sensitive  touch,  his  descrip- 
tive genius,  his  almost  poetic  insight  will  be 
heralded  when  the  radio  history  of  this  war  is 
written.  It  was  during  the  German  air  blitz  of 
•  -London  that  his  phfase  "Orchestrated  Hell" 
was  coined.  He  has  been  on  the  European  scene 
^ince  1937. 

Murrow's  "This  Is  London,"  is  now  an  Amer- 
ican by-word.  Ed  Murrow  epitomizes  American 
radio  at  its  best. 


Will  to  Fight 

THANKS  to  the  courage  and  foresight  of  two 
independent  station  owners,  radio  in  the  last 
fortnight  has  won  two  labor  test  cases  of  vast 
importance. 

WMAL  Washington,  in  a  proceeding  insti- 
tuted after  the  American  Federation  of  Radio 
Artists  had  insisted  upon  an  "assigned  fee"  or 
"pay-within-pay"  principle  for  staff  announcers 
handling  commercial  spots,  carried  its  case  to 
the  War  Labor  Board.  Its  victory  is  all  the 
more  significant  because  other  Washington  sta- 
tions had  accepted  the  "assigned  fee"  mandate, 
and  many  AFRA  contracts  are  due  for  negoti- 
ation and  renewal  this  fall. 

WJJD  Chicago,  while  under  the  ownership 
of  Ralph  L.  Atlass  (the  station  since  was  sold 
to  Marshall  Field)  went  to  the  mat  on  the  plat- 
ter-turner issue  with  Jimmy  Petrillo's  AFL, 
after  the  major  networks  had  agreed  to  rec- 
ognize the  right  of  AFM  to  represent  record- 
turners  as  "musicians".  The  NWLB  regional 
panel  in  Chicago  has  ruled  in  favor  of  Mr. 
Atlass'  contention — that  WJJD  did  not  re- 
quire additional  musicians  to  change  records, 
and  that  in  view  of  the  manpower  shortage  the 
board  could  see  no  justification  for  giving 
AFM  exclusive  jurisdiction  over  record-turning 
operations. 

The  latter  decision  isn't  a  conclusive  one,  and 
does  not  decide  finally  the  jurisdictional  dispute 
between  AFM  and  NABET  or  even  IBEW.  But 
it  does  make  a  shambles  of  the  Petrillo  unem- 
ployment argument  and  the  "make-work"  issue. 
The  Atlass  opposition  is  a  refreshing  depart- 
ure from  the  position  of  the  networks  acquiesc- 
ing to  the  Petrillo  demands,  even  after  the 
AFM  head  had  told  a  Senate  Committee  he  had 
never  meant  to  pursue  the  platter-turner  issue 
seriously  and  that  it  was  just  a  windfall.  With 
jurisdiction  over  platter-turners,  plus  his  abil- 
ity to  "pull-the-plug"  on  network  programs 
using  music,  Jimmy  would  have  a  strangle-hold 
on  music  performances  over  affiliated  and  inde- 
pendent stations  alike. 

The  AFRA  ruling  is  more  conclusive.  Ken- 
neth H,  Berkeley,  general  manager  of  WMAL, 
tells  the  story  in  this  issue.  (See  page  16). 

By  paying  staff  announcers,  in  addition  to 
base  salary,  a  set  fee  for  each  commercial  an- 
nouncement without  regard  to  selection  by  the 
sponsor,  the  announcer  would  get  extra  pay  for 
doing  the  precise  thing  for  which  he  was  hired. 
The  announcer  with  the  trick  in  which  most 
such  spots  fall  would  benefit  over  his  colleagues. 
Individual  merit  wouldn't  be  recognized  and 
incentive  would  be  reduced,  for  the  announcer 
wouldn't  have  to  show  proficiency  to  be  selected 
by  the  advertiser  as  "talent"  to  get  an  extra 
fee. 

The  most  telling  point  Mr.  Berkeley  cites  is 
that  if  the  assigned  fee  principle  is  approved 
for  announcers,  the  station  inevitably  would 
be  faced  with  similar  demands  from  other 
employes.  Engineers,  production  men,  sound 
effects  men,  news  editors,  scriptwriters  and 
administrative  help  all  are  essential  to  station 
operation.  The  implications  are  obvious.  The 
station,  as  Mr.  Berkeley  points  out,  would  be- 
come a  mere  concessionaire. 

All  in  radio  should  be  thankful  there  are 
independent  broadcasters  with  the  will  to  fight 
these  important  issues  which,  if  left  uncon- 
tested, could  well  undermine  the  whole  economy 
and  independence  of  the  medium. 


JOHN  CREUTZ 


WHEN  a  boy  13  starts  to  take  an  active 
interest  in  radio,  gets  a  job  in  the 
industry,  follows  it  up  through  col- 
lege, and  remains  in  the  radio  field  for  23  years, 
you  can  be  certain  that  radio  is  both  his  voca- 
tion and  avocation.  Such  a  man  is  John  Creutz, 
new  (June  1)  chief  of  the  Domestic  &  Foreign 
Branch  of  the  WPB's  Radio  &  Radar  Division. 

He  was  born  in  1908  in  Beaver  Dam,  Wis.,  a 
town  of  about  6,000  souls,  but  no  radio 
station.  The  closest  station  is  WIBU,  a  250- 
watter  in  Poynette,  Wis.,  which  occasionally 
originates  programs  at  Beaver  Dam. 

John  Creutz  first  got  into  radio  while  attend- 
ing Monroe  (Wis.)  High  School  when  he  built 
his  own  set.  Entering  the  U.  of  Wisconsin  at 
Madison  after  graduation  from  Monroe  High, 
he  "tinkered  a  good  bit  with  radio"  as  he  puts 
it,  working  at  WHA,  the  college  station,  and 
incidentally  one  of  the  oldest  in  the  country. 
That  was  in  1927.  At  the  university  he  nearly 
ruined  his  health  because  of  his  interest  in 
radio — he  worked  at  WHA  in  the  afternoons 
and  at  WIBA  Madison  nights.  Sometimes  he 
had  to  keep  standing  to  prevent  himself  from 
falling  asleep. 

After  taking  his  B.  S.  in  electrical  engineer- 
ing at  Wisconsin  in  1931,  he  did  graduate 
work  there,  keeping  radio  importantly  in  mind. 
There  he  did  some  of  the  early  pioneering  on 
directional  antennas.  In  the  early  30's  he  be- 
came chief  engineer  at  WIBA  where  he  was 
instrumental  in  putting  on  a  three-element,  di- 
rective tower. 

Anyone  who  peruses  the  FCC  records  can 
find  some  of  John  Creutz's  handiwork  in  the 
Commission's  files,  for  in  1936  he  entered  the 
consulting  business  with  E.  C.  Page,  a  radio 
engineer.  While  he  was  chief  engineer  at  WIBA, 
Mr.  Creutz  built  one  of  the  first  AC  operated 
5  kw  transmitters  that  used  no  rotating  ma- 
chinery, considered  then  quite  an  innovation. 

A  year  later — 1937 — Mr.  Creutz  moved  to 
Washington  when  Mr.  Page  went  into  part- 
nership with  G.  C.  Davis,  Washington  consult- 
ing engineer.  After  five  years  in  the  capital, 
John  Creutz  came  to  his  present  Government 
post  in  the  Radio  &  Radar  Division  in  1942, 
serving  as  assistant  chief  of  the  branch  under 
Frank  Mcintosh.  When  Mr.  Mcintosh  resigned 
last  June,  John  Creutz  was  the  logical  suc- 
cessor. 

He  enjoys  his  work  with  the  Government, 
says  it  brings  him  into  contact  with  many  of 
{Continued  on  page  38) 


Page  36    •    September  11,  1944 


BROADCASTING    •    Broadcast  Advertising 


How  Big  is  a  Community? 


To  these  five  governors  ^community'  means 

...the  Pacific  Northwest 


#  Portland,  Oregon  is  a  wartime  city... vital  and  alive.  It  would  be  easy  to  limit 
KOIN's  Public  Service  to  Portland's  metropolitan  522,000  people.  But  Public  Service 
means  responsibility  to  a  community.  Our  community  is  also  the  Northwest.  KOIN  is 
firmly  a  part  of  the  Pacific  Northwest's  vibrant  present  and  inevitable  future. 


est. 
IN: 
g- 


Jypical  of  KOIN's 
many  community- 
wide  services  are  the 
''War  Bond  Drive 
Kick-off"  prograrns 
released  to  all 
stations  in  Oregon. 


KOIN 

PORTLAND,  OREGON 


:  'i 
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FREE  &  PETERS,  INC.,  National  Representatives 
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WHAT'S  WRONG 


PICTURE? 


!■     If  farmers  customarily  wore  silk 


\.  ^.  hats  and  carried  canes,  you  might 
I  ,^  expect  them  to  like  "farm  stations" 
'■■  ^.  which  carry  perhaps  one  farm  pro- 
f  gram  a  day  —  might  even  expect 
:' 'I,  them  to  like  "farm  editors"  with 

1'  f,:.  deep  Oxonian  accents ! 

!. 

^  But  farmers  want  and  need  a  very 
;|,  *i  different  radio  diet  than  appeals  to 
}[ urban  people.  A  good  farm  station 

^  is  as  vital  to  a  farmer  as  "Broad- 
r  ||l  casting"  is  to  a  radio  advertiser! 
;  p  And  farmers  can  detect  a  phoney 
ii  ff.  radio  farmer  just  as  easily  as  you 
I  |.;  detect  a  phoney  radio  trade-paper ! 

?!  I  That's  why  KMA  is  the  No.  1  Farm 


Station    in    this    No.    1  Farm 


^!  Market — why  KMA  gets  more  than 
;i  p  ttvice  as  much  listener-mail  as  any 
(.^^  other  station  in  this  area.  KMA  is 
j;  jfl;  a  true  farm  station — devotes  hours 
J  |;  daily  to  the  specific  needs  of  its 
5ji'/arm  audience. 

;■!  h  Let  us  send  you  the  whole  amazing 
story.  Until  you  hear  it,  you'll 
never  know  what  a  real  farm  sta- 

|;  :';'tion  can  do  for  you.  Write! 

I  KMA 

|;  f|  Blue  Network 

The  No.  1  Farm  Station 

I     in  the  No.  1  Farm  Market 

t 

\       152  COUNTIES 
^AROUND  SHENANDOAH,  lA. 


■"•aj)  

Free&Petern,!!. 

EadHiivr  Narional  R«t>T(MBiatk>ff* 

Our  Respects  to 

{Continued  from  page  36) 

his  old  friends  and  former  business 
associates.  In  addition  to  his  official 
duties  as  chief  of  the  WPB  Domes- 
tic &  Foreign  Branch  of  the  Radio 
&  Radar  Division,  Mr.  Creutz  is 
"chief"  of  the  five-man  car  pool 
which  carries  him  and  four  asso- 
ciates the  20  miles  over  to  Virginia 
and  back  every  day. 

In  1932  Mr.  Creutz  married  the 
former  Ardel  Trier  of  Hurley, 
Wis.,  a  former  classmate  at  the 
university  whom  he  met  for  the 
first  time  on  vacation  when  he  was 
guest  of  his  roommate.  Mr.  &  Mrs. 
Creutz  live  near  McLean,  across 
the  Potomac  from  crowded  Wash- 
ington, where  there  is  lots  of  sun- 
shine and  open  space  for  their  two 
children,  both  boys — aged  6  years 
and  6  months.  His  hobbies — home 
and  radio. 

Speaking  of  ages — Mr.  Cruetz 
will  be  36  Sept.  26. 


Johnson  a  Candidate 

WALTER  JOHNSON,  former  FCC 
attorney  and  Washington  radio 
lawyer,  is  campaiening  for  Con- 
gress in  the  First  Virginia  District 
as  the  Republican  nominee  opposed 
to  the  Democratic  incumbent,  S. 
Otis  Bland.  Mr.  Johnson  lives  in 
Heathsville,  Northumberland  Coun- 
ty. 


VjZAyiCtyLoS. 
NOTES 


("APT.  JAMES  B.  ROCK,  formrT 
KDKA  Pittsburgh  manager,  and  Capt. 
("iiil  O.  Wyman,  former  engineer  of 
KDKA,  recently  met  in  the  Pacific 
iirea.  Both  are  now  in  the  Marine 
Corps. 

ORVILLE  LAWSON,  member  of  the 
KRNT  Des  Moines  sales  staff,  has 
been  named  sales  promotion  manager 
iif  the  station,  replacing  John  Drake, 
who  has  joined  WLS  Chicago. 
SAMUEL  R.  WHITE,  former  sales 
]ii-omotion  manager  of  WLW  Cincin- 
nati, has  joined  the  Indianapolis  Star 
and  its  station,  WIRE,  as  manager  of 
sales  promotion  and  merchandising. 
'I  ROY  McDANIEL.  for  the  past  two 
A  'ars  treasurer  of  KGBS  Harlingen. 
Tex.,  has  l)een  named  manager  of  the 
station,  rejilacing  I.  S.  Roberts,  who 
lias  joined  KBWD  Brownwood,  Texas. 
VALGHN  P.  (Serg)  UTT.  released 
liv  tlie  Marines,  has  joined  the  sales 
staff  of  WJW  Cleveland, 
HOWARD  J.  LONDON,  radio  direc- 
tor of  the  National  Foundation  for  In- 
fantile Paralysis,  is  in  Hollywood  ar- 
ranging for  the  194.5  "March  of 
Dimes"  campaign. 

PHIL  POCOCK,  London.  Ont.,  has 
ioined  the  sales  staff  of  CKSO  Sud- 
liury,  Ont. 

DAN  CARR.  manager  of  CJKL  Kirk- 
land  Lake.  Out.,  has  joined  the  To- 
ronto office  of  National  Bro"'lcast  Sales 
as  director  of  research,  and  Ted  Mor- 
row, manager  of  CK(tB  Timmins, 
Ont..  has  joined  NBS  as  a  salesman. 


•A 


Ae 


ROCHESTER,  N.  Y. 

50,000  Watt .  .  .  Clear  Channel 
. . .  1180  on  Dial . . . 
Affiliated  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative: 
George  P.  Hollingbery  Co. 


KTBS  Names  Petry 

KTBS  Shieveport,  La,  has  ap- 
pointed Edward  Petry  &  Co.  as 
national  representatives,  the  sta-  i 
tion  announced  last  week.  Author- 
ization was  granted  by  the  FCC  a 
fortnight  ago  for  swap  of  the  NBC 
affiliate,  sister  station  of  KWKH, 
with  KTHS  Hot  Springs,  Ar. 
[Broadcasting,  Sept.  4],  the  ex- 
change resulting  from  the  FCC's 
"duoply"  ban. 


New  NAB  Members 

WKRC  Cincinnati,  and  WROL 
Knoxville,  Tenn.,  were  admitted  to 
membership  in  the  NAB  by  the 
Board  of  Directors  at  a  meeting  i 
held  Aug.  31,  bringing  its  active 
membership  up  to  617.  Harry  S. 
Goodman,  Radio  Productions,  New 
York,  was  admitted  to  associate 
membership,  bringing  the  associate 
total  to  32. 


Author  Honors  Radio 

.\.MOX(jJ  32  company  presidents  used 
as  examples  of  possessing  the  essential 
(lualities  of  big  executives,  in  a  new 
book  titled  the  Technique  of  BuUdimj 
I'erxonai  Lenderghip,  two  Chicago  ra- 
dio officials,  (jeorge  A.  Eastwood,  i)res- 
ident  of  Armour  &  Co.,  and  Eugene 
F.  McDonald  Jr.,  president  of  Zenitli 
Radio  Corp.,  were  mentioned. 


HAROLD  S.  SOLDERLUND,  former 
account  executive  for  Buchanan- 
Thomas  Adv..  Omaha,  is  now  in  charge 
of  contacts  in  the  Omaha  area  for 
KFAB  Lincoln. 

BOB  ]>OOLEY.  formerly  with  KOIL 
KFOR  and  KFAB,  since  the  split  in 
n.anagement  of  the  three  stations,  has 
been  named  manager  of  national  sales 
for  KFAB  Lincoln. 

BILL  EDHOLM,  salesman  of  KOIL 
Omaha,  has  l)een  named  manager  of 
the  sales  department.  Margaret  Crog- 
Iiaii  and  Don  Paffeurath  handle  local 
and  regional  accounts. 

HILL  AVALKER.  in  CBS  network  op- 
erations since  1942.  formerly  with 
I>ynn  Murray's  chorus.  World  Broad- 
casting System  and  WAAT  .Jersey 
City,  has  been  named  sales  service  man- 
ager of  WABC.  CBS  key  station  in 
.\ew  York.  He  replaces  Jim  Brown. 
wIki  now  handles  production  for  Missus 
does  A-KIioppin/j,  on  WABC, 

KARL  STREUBER,  for  ten  years  in 
export  sales  of  theatre  equipment,  has 
lieen  named  theatre  equipment  sales 
manager  fcjr  the  international  depart- 
ment of  RGA-Victor  Division  of  RCA, 

XED  CALMER,  CBS  news  analyst, 
will  leave  shortly  for  England  and 
France  as  a  CBS  war  correspondent. 
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The  Brands  that 
sell  are  those 
advertised  on 

WBAL 


WBAL  —  5  0,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
BASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry   &  Co. 


B  A 


I 


M 


O  R 
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.  . .  another  of  the  Nation's 
Leaders  Using  The  Blue  Network! 

A  leader  in  its  field,  Philco's  "Summer 
HourJ'  starring  Paul  Whiteman,  gives  its 
Hallmark  of  Quality  to  The  Blue  Network. 

HOW  YOU 

JOIN  THE  "BLUE  BOOK" 

OF  RADIO 

At  the  moment  it's  easy.  Ask  us  for  informa- 
tion on  any  one  of  several  daytime  fifteen 
minute  strips  now  open.  Surrounded  by  pro- 
grams sponsored  by  some  of  the  nation's 
biggest  and  smartest  radio  buyers,  these 
strips  deserve  immediate  action. 

NEW  YORK  •  CHICAGO  •  HOLLYWOOD 
SAN  FRANCISCO  '  DETROIT  •  PITTSBURGH 


'Info  Please'  Changes 

H.  J.  HEINZ  CO.,  Pittsburgh,  in 
resuming  Sept.  11  hiformation 
Please  on  NBC  Monday  9:30-10 
p.m.,  will  present  as  guest  experts 
Wendell  Willkie,  former  candidate 
for  Republican  presidential  nomi- 
nation, and  Alexander  Knox,  lead 
in  "Wilson"  RKOfilm.  Program  in- 
novations for  the  1944-45  series 
include  opening  and  closing  news 
flashes,  and  an  additional  award — 
a  $500  war  bond  plus  a  set  of  the 
Encyclopedia  Britannica  —  to  the 
person  who  submits  a  questions 
only  in  part  by  the  "experts." 
Agency  is  Maxon  Inc.,  New  York. 


WOR's  New  Lineup 

WOR  New  York  has  rescheduled 
programs  in  the  period  between  1 
and  5  p.m.  to  eliminate  long  se- 
quences of  any  single  type  of  radio 
material  such  as  music  or  drama, 
in  favor  of  variety  and  change  of 
material  every  quarter-hour  and 
half-hour.  New  schedule,  which 
goes  into  effect  Sept.  11  and  in- 
volves several  shows  on  the  Mutual 
network,  entails  time  changes  for 
about  seven  programs. 


New  Research  Service 

BENNETT  ASSOCIATES,  a  market- 
ing research  service,  has  been  formed 
at  512  Fifth  Ave.,  New  York,  to  eon- 
duct  national  consumer  and  dealer 
studies  in  over  400  cities.  Firm  is 
equipped  to  handle  area  checking  of 
radio  programs  thru  the  coincidental 
or  conscious  recall  method,  according 
to  the  director,  Archibald  S.  Bennett. 
Mr.  Bennett  has  served  as  director  of 
Paul  Cornell  Avd.,  Geo.  L.  Dyer  Adv., 
Jackson  Y.  Babitt,  and  recently  as  di- 
rector of  market  research  for  Welcome 
Wagon  Service  Co. 


BEHIND 


CLETE  ROBERTS  and  Arthur  Feld- 
man,  Blue  war  correspondents,  have 
arrived  at  Gen.  MacArthur's  headquar- 
ters in  the  Southwest  Pacific  and  will 
soon  resume  broadcasting.  Bill  Bald- 
win is  now  at  Pearl  Harbor. 

DEAN  LINGER  and  Edward  Skotch 
have  joined  the  Blue's  central  division 
in  Chicago.  Mr.  Linger,  former  syndi- 
cated Hollywood  columnist  and  report- 
er, has  joined  the  publicity  department 
and  Mr.  Skotch,  formerly  with  KYW 
Philadelphia  and  WSLS  Roanoke,  Ya., 
has  joined  the  production  department. 

SGT.  MORTON  C.  WARNOW,  waist 
gunner  on  a  B-17  who  had  been  re- 
ported missing  in  action  July  20,  is  a 
German  prisoner,  having  been  shot 
down  during  a  bombing  raid  over  Ger- 
many. He  is  the  son  of  Mark  Warnow, 
conductor  heard  on  CBS. 

O.  GRADY  COOPER  Jr.,  formerly 
with  WMAZ  Macon  and  WMJM  Cor- 
dele,  Ga.,  has  joined  the  announcing 
stafe  of  WGOV  Valdosta. 

ART  FORD,  m.c.  of  WNEW  New 
York,  has  been  named  associate  editor 
of  Orchesira  World. 

LT.  BOB  (Red)  HEITOFF,  formerly 
in  the  CBS  traflBc  department,  was  re- 
ported missing  over  Germany  Aug.  3. 

SANDY  BECKER.  CBS  New  York 
announcer,  is  the  father  of  a  girl. 

CLINT  JOHNSTON,  former  director 
of  CBS'  School  of  the  Air,  is  now  a 
lieutenant  at  the  Air  Corps  Gunnery 
School.  Kingman,  Ariz. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


PACIFIC  BLUE  NETWORK 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


INTERVIEW  with  Lt.  Gen.  Win. 
S.  Knudsen,  Commanding  General 
of  Army  Air  Forces  Materiel  and 
Services,  was  conducted  over 
WHIG  Dayton  by  Les  S^jencer  (1), 
assistant  manager  of  the  Ohio 
station.  Wire  recordii.g  of  the 
event  was  handled  by  R.  D.  Higgs 
(r),  WHIO  engineer. 


Conrad's  Blue  Post 

FRANCIS  CONRAD,  station  con- 
tact representative  in  the  New 
York  office  of  the  Blue  Network, 
effective  Oct.  1  will  be  transfererd 
to  Hollywood,  to  serve  as  station 
relations  manager  of  the  western 
division  there.  The  post  is  a  new 
one. 


MORTIMER  DANK,  senior  staff  writ- 
er of  CBS'  shortwave  news  depart- 
ment, and  Barbara  Allman.  Brookline, 
Mass.,  are  to  be  married  Oct.  1. 

INOCENCIO  RODRIGUES,  an- 
nouncer-writer-translator, of  Rio  de 
•Janeiro,  has  Joined  the  Brazilian  sec- 
tion of  CBS'  shortwave  department, 
replacing  Luis  Jatoba,  who  leaves  this 
month  for  Brazil. 

LISA  SERGIO,  commentator  of 
WQNR  New  York,  became  a  U.  S. 
citizen  last  Tuesday  at  U.  S.  District 
(^uurt  in  New  York,  Judge  John  C. 
Knox  presiding.  From  1933  to  1937 
Miss  Sergio  was  on  the  broadcasting 
staff  of  the  Italian  Ministry  of  Propa- 
ganda. She  came  to  America  in  July 
1937.  and  has  since  been  a  severe 
critic  of  Fascism. 

HARVEY  MARLOWE,  producer- 
director  of  dramatiee  shows  for  WOR 
New  York,  has  joined  the  Television 
Workshop,  New  York,  as  an  associate 
producer.  He  will  direct  several  pro- 
grams on  WRGB  Schenectady  in  Oc- 
tober. Whiting  Thornton,  display  artist 
at  R.  H.  Macy  &  Co.,  New  York,  de- 
jiartment  store,  and  former  stage  set 
designer,  has  been  placed  in  charge  of 
all  scenic  design  and  construction  at 
the  Workshop. 


BLUE 
NETWORK 

WFM«I 

YOUNOSTOWN/ 
OHIO  / 


METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 

New  York,  Chicago,  Detroit,  Atlanta, 
San  Francisco 


The  Idventures  of 
Sinbad  the 


■  ( 

■  \ 


In  Bagdad-on-the-Cuyahoga,  which  is  called  Cleveland, 
lived  a  boy  named  Sinbad.  His  was  the  ambition  to  become 
a  great  Merchant  Prince.  And  to  this  end  he  set  forth 
upon  a  life  of  voyaging  to  famed  marts  of  the  world,  seek- 
ing his  fortune. 


Yet,  in  all  the  lands  that  touch  the  Seven  Seas,  Sinbad 
failed.  In  far  Cathay,  the  subjects  of  the  great  Khan  ig- 
nored him.  In  the  bazaar  of  Samarkand,  he  tended  his 
booth  in  penniless  idleness.  And  in  the  streets  of  Chandi- 
pur,  Sinbad  was  just  another  bum. 


Sinbad  returned  to  the  city  of  his  birth.  And,  lo!  it  was  a 
paradise  for  merchants.  Sinbad  asked,  "Wherefore  is  this 
felicity?"  And  a  merchant  replied,  "Look,  Chum — if  you 
stayed  home  you'd  know  what  makes  mazuma  in  Cleve- 
land— the  fantastic  selling  power  of  Station  WHK!" 


Cleveland  merchants  buy  more  time  over 
WHK  than  over  any  other  leading  station 


WHK 


IS 

Retailers'  Choice  in  Cleveland 

Represented  by  Paul  H.  Rayiiier  Co. 
United  Broadcasting  Co.,  Operators  of 
WHK-WCLE,  Cleveland;  WHKC,  Columbus 


■  t 


Buffalo's 
Greatest  Regional 
Coverage 


IS 

NOW 

BUFFALO'S 

BLUE 

NETWORK 
STATION 

5000  WATTS  BY  DAY 
1000  WATTS  BY  NIGHT 
★ 

BUFFALO 
BROADCASTING 
CORPORATON 


RAND  BUILDING,  BUFFALO,  NEW  YORK 

National  Represenlattva  : 

FREE  &  INC. 
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ANNE  DIRECTOR,  sales  promotiou 
manager  of  KQW-CBS  San  Francisco, 
has  resigned  to  become  home  economics 
counselor  for  the  Roma  Wine  Com- 
pany. 

ELMER  W.  PETERSON.  NBC  com- 
mentator recently  returned  from  cov- 
erage of  the  European  war  front,  has 
joined  KPO  San  Francisco  as  com- 
mentator on  European.  Inter-Ameri- 
can and  domestic  affairs.  Prior  to  his 
association  with  NBC,  he  had  served 
as  bureau  chief  for  the  AP  in  Scanda- 
navia,  covering  German's  invasion  of 
Denmark  and  Norway. 

ARTHUR  SCOTT,  news  editor  at 
KGVO  Missoula,  Mont.,  resigned 
Sept.  10  to  continue  his  education.  He 
is  a  veteran  of  World  W^ar  II. 

JOHN  C.  DUVALL,  new  to  radio  and 
former  professor  at  Syracuse  U.,  has 
joined  WFBL  Syracuse  as  news 
analyst. 


Blue  Names  Bryson 

JOHN  BRYSON,  special  features 
reporter  and  announcer  of  the 
Blue  Network  central  division, 
has  been  appointed  a  war  corre- 
spondent for  the  Blue  Network, 
accredited  by  the  Army  and  Navy 
to  the  European  theatre,  according 
to  G.  W.  (Johnny)  Johnstone,  di- 
rector of  news  and  special  features. 
Bryson,  who  spent  a  year  overseas 
before  the  war,  plans  to  leave  for 
London  about  Sept.  15.  He  was 
formerly  with  WCLS  Joliet,  111.; 
KGDM  San  Francisco,  and  KFFY 
Spokane. 

:MITCHELL  B.  DbGROOT  Jr..  pub- 
licity director  at  WCAE  Pittsburgh, 
on  Sept.  0  in  Chicago  was  to  marry 
Louise  Bloch  of  Chicago.  They  will 
live  in  I'ittsburgh. 


BEAUMONT  MEANS  BUSINESS! 


LUMBER 

POST-WAR  AND  POST-NOW 


The  manufacture  and  distribution  of  lumber  has 
long  been  an  important  industry  which  has  con- 
tributed and  is  contributing  to  the  growth  and 
prosperity  of  Beaumont  and  the  Sabine  area  ...  a 
prosperous  and  growing  market  of  over  250,000 
people.  In  addition  to  the  essential  lumber  in- 
dustry, shipyards,  steel  and  iron  works,  synthetic 
rubber  plants,  oil  refineries,  rice  mills  and  food 
canneries  also  assure  the  continued  growth  and 
prosperity  of  Beaumont  and  the  Sabine  district. 

KFDM  is  the  major  network  station  which  gives 
you  full  coverage  and  penetration  of  the  rich 
Sabine  area.  Located  in  Beaumont,  one  of 
America's  fastest  growing  cities,  KFDM  offers  you 
a  Hooper-authenticated  audience  not  matched  by 
any  other  station  in  this  important  market.  Put 
KFDM  in  your  selling  plans — now  and  postwar. 
Get  the  facts  today. 

Represented  by  Howard  H.  Wilson  Company 


BEAUMONT,  TEXAS 


SERVING  THE 
A^AGNETIZED 
SABINE  AREA 


'Magnetized  .  .  .  drawing  people  and  tndustrici  from  other  tectlens! 


.TOE  MABRY,  former  announcer  and 
writer  of  WHUB  Cookeville,  Tenn., 
has  been  promoted  to  pharmacist's 
mate,  2d  class,  USNR.  He  is  now  at- 
tached to  the  Marine  Corps  and  sta- 
tioned at  Camp  Le.leune,  N.  C. 

BILL  BABCOCK,  announcer  of 
KDKA  Pittsburgh,  and  Betty  Bissett 
of  Xt-w  Freeport,  Pa.,  have  announced 
their  engagement. 

DON  VICTOR,  formerly  with  KLX 
San  Francisco,  has  joined  the  con- 
tinuity .staff  of  KQW  San  Jose,  Cal. 

YVONNE  M.  BERGE.  script  writer 
;it  WBZ  Boston,  has  resigned  to  ac- 
cept a  Red  Cross  appointment  as  rec- 
reational worker. 

.lOHX  ADAMS,  announcer  at  WORL 
Boston,  has  resigned  to  accept  an  en- 
sign's commission  in  the  Navy. 

KEN  ARDILL  and  Judy  Brainard, 
new  to  radio,  have  joined  the  announc- 
ing staff  of  CKSO  Sudbury,  Ont. 

LILLYAN  SWAIN,  new  to  radio,  has 
been  appointed  women's  editor  of 
CKSO  Sudbury,  Ont. 

YVONNE  LAPLANTE  has  joined 
CHEX  Peterborough,  Ont. 

CARL  E.  ROTH  Jr.,  former  publicity 
director  and  newscaster  at  WKRC 
Cincinnati  and  now  a  yeoman  in  the 
X^avy.  is  taking  his  recruit  training  at 
the  X'ava]  Training  Center,  Farragut, 
Ida. 

SGT.  STERLIXG  TRACY  of  Armed 
Forces  Radio  Service,  Hollywood,  and 
former  CBS  producer,  and  Lynn  But- 
ler of  Hollywood  were  married  Sept.  1. 

ALLAX  MORRIS,  former  announcer 
of  KIEV  Gleudale,  Cal.,  has  joined 
KXX  Hollywood,  replacing  Bill  Kelso, 
resigned. 

PAUL  BERXARD,  CBS  Hollywood 
staff  writer,  has  resigned  to  join  Re- 
])nblic  Pictures  Inc.  as  radio  exploita- 
tion director. 

ERXEST  FELIX,  former  auditor  of 
KFI-KECA  Los  Angeles,  has  joined 
the  Blue  Hollywood  accounting  staff. 

WALTER  KAY,  form^-rly  in  charge 
of  publicity  and  promotion  at  WMRN 
Marion.  O..  has  joined  the  announcing 
staff  of  WJW  Cleveland. 

LOTTE  TULL,  formerly  of  the  pro- 
motion department  of  Phillip  Morris 
Co.,  has  joined  WCKY  Cincinnati  as 
assistant  to  Wells  F.  Bruen.  promo- 
tion manager.  Miss  Tull  succeeds 
Hazel  Kerns,  resigned.  . 

HENRY  VISCARDI.  formerly  en-, 
gaged  in  special  surveys  and  research 
on  rehabilitation  for  the  U.  S.  Army, 
has  joined  MBS  as  assistant  to  Tom 
Slater,  director  of  special  features  and 
sports. 

LAVERNE  COLTON  has  been  added  • 
to  the  announcing  staff  of  WDRC ; 
Hartford. 


37 

CARRYING  ALL  CBS  MAJOR  PROGRAMS 


BROADCASTING 


Broadcast  Advertising 


t'EARNIN'  for  learnin'  marked 
Lhis  after-class  session  of  the 
VBC  and  Northwestern  Summer 
Radio  Institute  as  William  Mur- 
Dhy,  continuity  editor  of  NBC's 
entral  division  and  instructor  in 
onttauity  wTiting  during-  the  sum- 
|ner  school,  explained  a  few  things 
'o  (1  to  r)  :  Margaret  Mellor,  assist- 
ind  program  director  of  KVOD 
Denver,  Ellen  King,  continuity 
vriter  for  WKPT  Kinsport, 
renn.,  and  Barbara  Draper,  who 
Has  been  a  member  of  the  copv 
taff  of  WLOF  Orlando,  Fla. 

pRAXK     LATOURETTE.  former 
enior  writer  of  the  Blue  newsroom  at 
\.G0  San  Francisco,  on  Sept.  1  was 
ppointed  manager  of  the  station's  de- 
itartment  of  news  and  special  features. 
He  succeeds  Henry  Orback,  now  head 
f  the  news  and  special  features  de- 
partment of  the  Blue  in  Hollywood. 
^ROBERT  CHRISTOPHER,  formerlr 
t  WHIZ   Zanesville,    O.,   has  been 
amed  program  director  of  WMAX 
Jansfield,  O.   Harold  Robinson,  foi'- 
Jner  editor  of  the  Ohio  State  U.  news- 
laper,  has  joined  the  WMAX  announc- 
ing stafiE. 

'lART  LIXXON,  formerly  of  the 
'VATT  Xewark  public  relations  staff, 
jn  Sept.  5  was  sworn  in  as  a  member 
■If  the  WAC  during  the  station's  Cof- 
«t>  Club  program. 

(lARSHALL  DAXE.  former  Xew 
L'ork  freelance  announcer,  has  joined 
TOO  Davenport,  la.  as  program  di- 
;*ctor. 

f5ILL  MADOXE,  formerly  at  WOWO 
"t.  Wayne,  Ind.,  has  joined  the  pro- 
■lotion  department  of  KOIL  Omaha. 

.■^LARK  HAYDEX,  former  announcer 
t  woe  Davenport,  la.,  has  resigned 
3  become  program  director  at  KUMA 

■  fuma,  Ariz. 

:  IM  MATTHEWS,  new  to  radio,  has 
Dined  the  announcing  staff  of  WMAZ 
lacon,  Ga. 

iALPH  J.  GLEASOX',  former  news 
nd  picture  editor  of  the  London  and 
^'ortugal  staff  of  the  Overseas  Branch 
"f  the  OWI.  has  joined  the  Blue  Xet- 
;.-ork  publicity  department  as  a  staff 
p.Titer.  Prior  to  his  association  with 
^h<^  OWI.  Mr.  Gleason  was  trade  news 
■ditor  of  CBS.  Harold  Strickland, 
Ifurrently  teaching  music  at  Hunter 
College,  Xew  York,  has  been  appointed 

■  Slue  music  editor. 


Wohd  CoxJl'Vecfunil 


Capt.  Clifford  McCarthy 

CAPT.  CLIFFORD  McCARTHY 
28,  member  of  the  Washington  bu- 
reau of  Transradio  Press  on  leave 
of  absence,  was  killed  in  action 
Aug.  5  as  a  result  of  machine 
gun  fire  in  Normandy.  Capt.  Mc- 
Carthy, who  was  awarded  the  Sil- 
ver Star,  went  on  active  duty  in 
1940  as  a  reserve  officer.  Surviving 
is  his  widow,  Mrs.  Ruth  McCarthy, 
New  Britain,  Conn. 


Radio  Men's  Articles 

DR.  .TAMES  F.  BEXDER,  author  of 
the  AiJC  Handbook  of  Pronunciution 
is  the  writer  of  "Do  You  Know  Some- 
one Who  Stutters?"  in  the  September 
issue  of  Scientific  Monthly.  Also  fea- 
tured in  the  same  issue  is  an  article  on 
"Electronic  Microscopy"'  by  Drs.  V. 
K.  Zworykin  and  James  Hillier  of 
RCA. 


CBC  Lifts  Ban 

CANADIAN  Broadcasting  stations 
originating  sustaining  and  commer- 
cial programs  for  the  Canadian 
Broadcasting  Corp.  network  are  al- 
lowed, since  Sept.  1,  to  include  in 
the  closing  announcement  the  name 
and  city  of  the  originating  station. 
"Payment  by  the  CBC  of  fees  for 
program  originations  from  sta- 
tions, other  than  those  owned  and 
operated  by  the  CBC,  will  cease 
as  of  Sept.  1,  1944  provided,  how- 
ever, charges  may  be  accepted  by 
the  CBC  for  special  facilities  and 
services  not  normally  available 
when  such  charges  are  established 
and  accepted  by  the  program  divi- 
sion or  its  representative  prior  to 
the  origination,"  according  to  Jack 
Radford,  CBC  supervisor  of  sta- 
tion relations. 


HERE'S    HOW   YOU  CAN 

DOMINATE 


THE   SOUTH   BEND  AREA 


TIME  WSBT 


MORNING 

MON.  THRU  FRI.  50.0  17.5 
8:00-12:00  A.M. 


AFTERNOON 

MON.  THRU  FRI.  41.9  14.1 
12:00-6:00  P.M. 


EVENING 

SUN.  THRU  SAT.     46.0        4.1  12.4         8.6         27.6  1.3 

6:00-10:00  P.M. 


HOOPER  LISTENING  INDEX! 
MAY-JUNE,  1944 


Here  is  a  Hooper  showing  that  proves  you  cannot  cover  the 
South  Bend  area  from  Chicago — or  any  place  else  except  South  Bend. 
It  is  a  showing  which  cannot  be  duplicated  and  one  which  should 
mean  much  to  anyone  interested  in  the  Northern  Indiana  and  South- 
em  Michigan  market. 

Think  it  over  —  an  average  of  almost  half  the  radio  listeners, 
morning,  noon  and  night!  Also  compare  the  WSBT  figures  wdth  the 
other  stations  indicated.  Nothing  more  need  be  said! 

WSBT— 1,000  watts  at  960— is  22  years  old.  WSBF,  our  FM 
station,  has  already  been  operating  16  months. 


COLUMBIA  NETWORK 


PAUL  H.  RAYMER  CO. 
National  Representatives 


BUFFALOS 
ONLY 

50,000 
WAn 
STATION 

DAY  and  NICHT 


ROADCASTING 


Broadcast  Advertising 


BUFFALO 
BROADCASTING 
CORPORATION 

RAND  BUILDING,  BUFFALO,  NEW  YORK 

National  Representative  : 

FREE  &  PETERS,  INC. 
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Thinking  of 
Expanding 
to  Cuba? 

To  sell  Cuba,  use 
the  radio  network 
which  hlankets  the 
country  

CADE.^A  AZUL! 

^  In  a  recent  survey 
conducted  by  the  Cuban  aflBliate 
of  a  large  U.S.  manufacturer, 
K.H.C.  CADENA  AZUL  was 
chosen  by  65%  of  all  Cuban 
listeners  .  .  .  their  nearest  com- 
petitor scoring  only  15% ! 

Ask  to  see  the  complete  survey 
on  file  in  the  New  York  offices. 

RHC  CADENA  AZUL 


Cuba's  only 

network 
affiliated  with 

CBS 


U.  S.  Representative 
HUMBERTO  D.  GONZALEZ 

220  West  42nd  St.,  New  York  City 
.  jfji  Wisconsin  T-1166 


In  the  NORFOLK  Metropolitan 
Morket  WTAR  has  more  listeners 
throughout  the  8  a.m. -10  p.m.  day 
than  all  other  market  area  sta- 
tions COMBINED  .  .  . 


NBC  NETWORK 

5.000  WATTS 
DAY  AND  NIGHT 

Nal'l  Representatives; 
EDW,  RETRY  A  CO 


,1% 

[NORFOLK 


DINAH  DENKE,  former  assistant 
timebuyer  of  Pedlar,  Ryan  &  Lusk, 
New  York,  has  joined  tlie  media  de- 
partment of  Doherty,  Clifford  &  Shen- 
field,  New  York,  as  assistant  magazine 
buyer.  Ann  O'Connor,  also  formerly 
with  PR&L,  has  .joined  the  department 
as  general  assistant. 

DAVID  W.  CUMMINGS  and  Thomas 
C.  MacKay  have  organized  the  firm  of 
Cummings  &  MacKay,  general  adver- 
tising and  public  relations  agency,  with 
offices  in  the  Russ  Bldg.,  San  Fran- 
cisco. 

.JOSEPH  D.  PROBST,  former  sal«s 
promotion  manager  of  Chek-Chart 
Corp.,  Chicago,  has  joined  Henri, 
Hurst  &  McDonald,  Chicago,  as  service 
manager. 

BUDD  GETSCHAL.  formerly  in  the 
advertising  department  of  Warner 
Bros.,  has  joined  Blaine-Thompson  Co., 
New  York,  as  copy  chief,  replacing  R. 
Mitcheltr?e. 

S.  .JAMES  ANDREWS,  radio  director 
and  talent  buyer  of  Lennen  &  Mitchell, 
New  York,  has  been  named  a  vice- 
president.  Programs  under  his  super- 
vision at  L.  &  M.  include  Jergens 
Journal,  Chamher  Music  Society  of 
Lower  Basin  »Sf//-ee?  and  Mr.  &  Mrs. 
North. 

MAE  McCAIN,  head  of  McCain  Adv. 
Agency  for  12  years,  has  joined  Kutt- 
ner  &  Kuttner,  Chicago,  as  account 
executive  and  cosmetic  and  fashion 
consultant. 

CLARENCE  B.  GOSHORN,  vice- 
president  of  Benton  &  Bowles,  and 
.John  K.  Evans,  vice-president  of  Gen- 
eral Foods  Corp.,  have  returned  to 
New  York  from  Hollywood. 
H.  PAUL  WARWICK,  president  of 
Warwick  &  Legler,  has  returned  to 
New  York  from  Hollywood. 

.JAYNES,  HARSHBERGER  &  Mar- 
tin Adv..  has  opened  offices  at  639  S. 
Spring  St.,  Los  Angeles.  Oliver  B. 
Janes,  George  Harshberger,  promo- 
tional director  of  U.  S.  Treasury  Dept. 
for  Southern  California,  and  .John  F. 
Martin,  formerly  with  Douglas  Air- 
craft Co.,  head  the  organization,  de- 
voted entirely  to  radio  advertising. 

MAURIE  CONDON,  formerly  with 
WGAR  Cleveland,  and  recently  medi- 
cally discharged  from  the  Army,  has 
joined  Roy  L.  Durstine,  Inc..  Cincin- 
nati branch,  as  an  account  executive. 

HOWARD  RICHMAN,  upon  release 
from  the  armed  forces  shortly  will  be- 
come head  of  the  postwar  television 
scenic-designing  department  of  Rich- 
man-Sanford  Radio  Productions,  New 
York. 

MARVIN  SHERRES,  former  adver- 
tising manager  of  the  copy  staff  of 
Haire  Pub.  Co.,  New  York,  has  opened 
advertising  offices  under  his  own  name 
at  55  W.  42d  Street,  New  York.  Tele- 
phone is  Lackawanna  4-2315. 

STANLEY  JOSELOFF,  radio  pro- 
ducer at  Young  &  Rubicam,  New  York, 
and  former  assistant  to  Paul  Ricken- 
backer,  head  of  the  talent  department 
of  the  agency,  succeeds  Mr.  Ricken- 
backer  who  has  resigned.  Mr.  Joseloff 
also  will  assist  .Joseph  A.  Moran,  as- 
sociate director  of  radio. 

E.  .J.  (Al)  EISENMENGER,  studio 
engineer  with  NBC  Chicago  for  the 
past  14  years,  has  joined  Dancer-Fitz- 
gerald-Sample to  handle  management 
and  technical  direction  of  agency's  ra- 
dio recording  studio  in  Chicago. 

LANE-FRBIBERGER  Agency,  Den- 
ver, dissolved  partnership  Sept.  1.  Curt 
Freiberger  is  forming  an  agency  under 
his  own  name  with  offices  in  Denver's 
Cooper  Bldg. 

ROBERT  SANFORD,  a  member  of 
the  radio  department  of  Music  Corp. 
of  America,  where  he  has  been  han- 
dling talent  for  guest  appearances,  has 
been  placed  in  charge  of  commercial 
transcription   activities,  now  expand- 


PRESENTING  a  united  front  on  the  matter  of  television  allocations. 
Television  Broadcasters  Association  directorate  unanimously  adopted  a 
resolution  advocating  that  30  contiguous  six-mc  channels  starting  at 
about  40  me  and  30  more  16-mc  channels  between  400  me  and  2,000  mc. 
with  adequate  relay  channels,  be  allocated  for  video  broadcasting.  Pic- 
tured are  (1  to  r)  :  Paul  Raibourn,  Television  Productions;  F.  J.  Bingley 
Philco;  Robert  L.  Gibson,  General  Electric;  Allen  B.  DuMont,  DuMonl 
Labs.;  Worthington  Miner,  CBS;  B.  W.  Cruger,  GE;  J.  R.  Poppele,  WOE 
New  York:  Will  Baltin,  secretary-treasurer,  Television  Broadcasters  Assn. 


Sta£E  Changes  Effected 
In  Hollywood  Net  Shows 

AL  SCALPONE,  commercial  writer 
of  Young  &  Rubicam,  Hollywood, 
has  been  assigned  producer  of  the 
new  CBS  Adventures  of  Ozzie  & 
Harriett,  which  starts  Oct.  8.  Writ- 
ing staff  includes  John  P.  Medbury 
and  Harvey  Helm.  Ted  Bliss  re- 
places Dave  Elton  as  agency  pro- 
ducer on  the  NBC  Time  To  Smile 
show,  with  Tony  Hardt  assistant 
producer.  Bobby  O'Brien,  Izzy  Elin- 
son  and  Johnny  Quillan  collaborate 
on  script.  Walter  Bunker  has  taken 
over  production  Dinah  Shore  Pro- 
gram on  NBC. 

Jack  Roche  continues  as  agency 
producer  of  NBC  Duffy's  Tavern 
with  Abe  Burrows  and  Bill  Manoff, 
writers.  Frank  Van  Hartesfeldt, 
previously  producing  CBS  Kate 
Smith  Hour,  has  been  shifted  to 
Hollywood  and  now  is  handling 
NBC  Melody  Roundup.  Jim  Blood- 
worth,  Warner  Bros,  contract 
writer,  writes  the  show.  Tony  Hardt 
continues  as  producer  of  NBC 
Those  We  Love,  with  Agnes  Ridg- 
way,  writer.  Ned  Tollinger  is  pro- 
ducer of  CBS  Burns  &  Allen  Shoiv 
with  Willie  Burns,  Paul  Henning, 
Hank  Garson  and  Aaron  Ruben  as 
writers.  Glenhall  Taylor,  agency 
Hollywood  manager,  takes  over  pro- 
duction post  on  Adventures  of  Sher- 
lock Holmes,  replacing  Ned  Tol- 
linger. Edna  Best  is  assistant  with 
Dennis  Green  and  Bruce  Taylor 
writers.  Mr.  Taylor  also  acts  in  su- 
pervisory capacity  on  Hollywood 
originating  agency  shows. 


McClinton  a  Director 

HAROLD  L.  McCLINTON,  vice 
president  in  charge  of  radio  foi 
N.  W.  Ayer  &  Son,  has  been  electee 
a  director,  filling  a  vacancy  ere 
ated  by  the  death  of  Adam  Kessle^ 
in  June.  A  former  newspaper 
man,  Mr.  McClinton  joined  the 
agency  in  December  1929.  In  193& 
he  was  made  vice-president  ir 
charge  of  all  radio. 


Mayflower  Dresses  Tes] 
Radio   Fashion  Driv( 

MAYFLOWER  DRESS  Co.,  Ne- 
York,  dress  manufacturer,  enterei 
radio  for  the  first  time  Sept, 
with  a  13-week  test  campaign  o 
WHN  New  York,  as  sponsor  o 
Adrienne  Ames'  Hollywood  Gossi 
column,  thrice-weekly  quarter-hou 
evening  series.  A  national  advei 
tiser  in  other  media,  Mayflower  i 
experimenting  in  fashion  radio  pre 
motion  as  a  possible  preliminar 
to  regular  use  of  the  media  i 
major  markets  according  to  Ster 
ling  Adv.,  New  York. 

Commercials  on  WHN  alternat 
each  week  between  promotion  o 
Mayflower  Dresses,  with  credit  t 
Lord  &  Taylor,  local  departmer 
store  distributor,  and  the  con 
pany's  line  of  Nan  Scott  dressei 
with  credit  to  Arnold  Constabl 
Co.,  also  of  New  York. 


PHILADELPHIA  Orchestra,  Sept.  S 
Saturday,  5-6  p.m.,  will  begin  its  se' 
ond  season  of  weekly  broadcasts  o 
CBS  under  direction  of  Eugene  O: 
raandy. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  lo  Metropolitc 
New  York's  racial  groups  which  cor 
prise  70%  of  the  population.  These  mi 
lions,  with  millions  to  spend,  have  the 
own  churches,  newspapers  and  rod 
stations.  They  respond  to  WBNX  pr 
gramming  and  public  ser/ice,  the  re 
son  why  many  of  the  country's  large 
advertisers  today  are  using  WBNX  co 
sistently.  If  your  products  are  mercha 
dised  in  Greater  New  York,  WBNX  shou 
be  on  your  list.  Write  WBNX,  New  Yo 
51,  N.  Y.  for  availabilities.  Or  cc 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


AL  OVER  NEW  Y( 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORf 
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*  The  Philadelphia  Market— including  all  the  suburbs  — all  the 

vast  and  prosperous  trading  area  — is  the  WIBG  Market.  With  a 
clear  and  powerful  signal— with  10/000  Watts,  Day  and  Night, 

there  isn't  a  home  in  this  great  area  that  can  miss  WIBG- 
Philadelphia's  Most  Powerful  Independent  Station! 

10,000  WATTS  •  990  KILOCYCLES 
DAY  and  NIGHT 
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HILLS  I'.r..>..  Co..  Xcw  V..,k.  in  pni- 
iii'Miii;;  J 'i'"!]!!'"!:!  i-y  .Mi.\,  .-i  Ui'n\  jirdducl . 
liu.s  .-iildcii  KCO  S,-iii  iicisco,  u.^iiiiK 
thricf-\v("'Kl.\  ri  iciiJ.-it  inns.  Finn  is 
'incTPasin;;  r.iili.p  |)i-Min<niou  for  the 
IHoilnrt.  iisiiiL-  niic-niiiiuli'  livf  spill  iin- 
iiniiiii  .■111.  i]i>  and  icirticipatiiif;'  ]iro- 
uu!iii>  "n  .111  undclcrniined  ininilici'  id' 
-kiii.iHs.  A;;i'ncy  is  Itiow  ('n..  X.  V. 
UM(;KLi  f^LKMIX(;.  fur  morf  llnui 
:i  y.':ir  n-iiional  iliri'ctiir  of  tln'  di'ii.irl 
mrnl  'd'  |)iililii-  ndulioiis  of  (Jnirr.-il 
.\l..i.)i>  ('iii'i...  Indianaiiolis,  has  hri'ii 
appointed  dii'i-rfor  of  advi'rtisi)!.;  and 
]iiildii-  i-idatioiis  for  llii'  Allison  di\i- 
siiiii  of  (;:'n('ral  .Motors. 


CHOSSLAXI)  Mff;.  Co..  Toli'do.  is 
starling  a  proniotioi)  ilrivf  for  its  nmv 
product  Ya-De  Motliproof.  Radio  will 
be  vised.  Xo  agency  has  bi'cii  selected. 

JACK  IL\XI)I-EV.  exjiorl  advcrtis- 
iiij;  niaiia^i'i-  of  J'ordi'ii  ('ii..  lias  joincil 
(Jj-anI  Aih'..  X'cw  York  as  account 
c.xecuti\e  ou  Lilcruatioiial  (general 
Klectric  ("o..  wliiili  ])lans  a  J>atiii 
Aniei-ican  cain)jai;;n. 

IXSTI'ITTK  OF  ]>IFF  Lisurance. 
X'i'W  York,  has  ci-catcd  a  women's  di- 
vision iind-r  the  direction  of  Mrs. 
^L-irioii  Stcii'us  Flii'i'ly  which  will  co- 
opiM-alc  with  local  woiucn's  clubs 
tlii-onj;liont  the  counlr.\'  in  jilanniu}; 
proKi'ain.s  and  prepai-irig  radio  shows. 
J.  Walter  Thompson  has  been  appoint- 
ed to  write  radio  material. 

AXDP.FA  KADK^  Corp.,  Long  Island 
(jly.  X.  Y.,  has  appointed  John  A. 
Finneran  Inc..  X'ew  Yoi'li.  to  handle 
.■id\ eri  isins;  for  its  radio  sets.  X'o  radio 
considered  at  present. 


You  must  use  KFSD  to 
get  complete  coverage 
of  the  Scfn  Piepo  oreaj 
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Represented  Nationally 
by 

Paul  H.  Raymer  Co. 


New  York  •  Chicago  •  Detroit 
San  Francisco    •    Los  Angeles 


Bentlix  Names  Two 

BENDIX  Aviation  Corp.,  which  a 
foitnight  ago  anounced  its  plans  to 
enter  the  home  radio  field  [Broad- 
casting, Sept.  4],  has  named  two 
district  managers  to  handle  radio 
sales.  H.  L.  Baumgardner,  former 
vice-president  of  George  W.  Borg 
Corp.,  has  been  appointed  district 
manager  for  the  Bendix  central 
metropolitan  district,  with  head- 
quarters in  Chicago,  while  Jack  C. 
Wilson,  former  senior  administra- 
tive officer  of  the  U.  S.  Signal  Corps, 
will  be  in  charge  of  the  Bendix  ra- 
dio division  on  the  West  Coast,  as 
district  manager  with  headquarters 
in  San  Francisco. 

HAMILT()X  Radio  Corii..  X'ew  York, 
has  appointed  Buth'r  Adv..  Xe\y  York, 
to  handle  advertising'  for  radios  and 
television  receivers.  Although  space 
adxei-tisin^  is  now  bein'_'  used,  iilans 
are  bein^'  made  for  r.-iilio  advertising. 
CAKSOX.  I'IRIF  SCOTT  .V  Co..  Chi- 
cajTo  (department  store),  on  Sept.  :i 
i-esnmed  sjionsiirshili  of  'fli<  IHxtiii- 
i/iiishcd  (jKCxt  Jloiir.  quart  'r-lionr 
show.  Sundays,  on  WGN  Chicago. 
Contract  is  for  13  weeks  throuu'h 
Smith.  I'enson  &  ^McClui-e.  Cliicano. 
SCHOFXHOFKX  -  KI)FL\VEISS 
Co..  Cllica^o  (  I-Melweiss  I'.ee]-).  on 
Se))t.  11  will  liejiin  sponsoriuK  a  10- 
niinnte  show.  Monday  throtisli  Friday, 
f.n-  ."li  weeks,  on  W.MAQ  Cliiia-o.  Fol- 
lowing the  \Voi-ld-S 'ries  ]n-o;;i-am  will 
expand  to  l."i  niiniites.  Agency  is  Olian 
Adv.  Co..  Chicago. 

SIMOX  ACKEK.MAX  Clothes.  Xew 
York,  is  using  on"-niiiiute  spot  iin- 
nouncements.  five-minute  ami  ipiarter- 
hour  live  and  transcribed  jirogriinis  on 
WMCA  WP.YX  W<»K  WIXS  WLUl 
and  W.IZ  Xew  York.  Agency  is  Elir- 
lisch  (.V  Xeuwirth.  Xew  York. 
LEWIS  (;.  I)F'i"'l"()X  former  sales 
comptroller  of  Harold  11.  Clai)p  Inc.. 
artiliate  .d'  American  Homes  Foods 
Inc..  Xew  York,  has  been  uam.'d  as- 
sistant to  H.  W.  Roden,  president  of 
the  latter  company. 


Covers  a  Rich 
Livestock  Area 


More  than  27  national  advertisers  of  farm 
products  used  V/DZ  last  year  because  this 
station  is  in  the  heart  of  Illinois'  prosperous 
grain-livestock  area.  Illinois  ranks  2nd  in 
hogs,  7th  In  cattle,  and  6th  in  horses  .  .  . 
nearly  30%  of  Illinois'  livestock  farmers  ore 
located  in  WDZ's  primary  area!  WDZ  reaches 
em,  too,  because  all  programs  are  directed 
to  farmers  and  factory  v/orkers.  Ask  for 
evidence  of  WDZ's  "pulling  power":  Write— 

HOWARD  H.  WILSON  CO.,  New  York, 
Chicago,  San  Francisco,  Hollywood,  Seattle 


mz 


1000  WATTS 
1050  KC. 

TUSCOLA,  ILL 


CLIXTf)X  \VATCII  Co..  Chicago,  has 
started  sjiol  announcement  weeiil.v  for 
~>2  weeks  on  WE^XR  Chicago.  Agencj' 
is  Alalcoln)  Howard  Adv.,  Chicago. 

DAD'S  Rf^OT  REER  Co.,  Chicago, 
has  j-enewed  for  o'J.  weeks  KiKjusorshiij 
of  eight  spot  announcements  weekly 
on  WE.X'R  (Chicago.  Agency  is  ilal- 
coim  Howard  Adv.,  Chicago. 

I',LAXKE-HAER  E.xtract  &  Preserv- 
ing Co..  St.  I>ouis,  makers  of  Win- 
Yoii  brand  peanut  butter  and  pre- 
serves, has  named  .linini  Daugherty 
Inc..  St.  Louis,  as  iidvertising  counsel. 

FOLIO  Y  cV:  ("o.,  Chicago  (cough 
s\rup).  begins  s))onsorship  of  a  five- 
weekly  iiuartei'-honr  fransci-ibed  show 
Oct.  2  on  \YD(iY  -Minneapolis,  for  52 
wer'ks.  Agency  is  Ijaiiesen  &  Salomon. 
( 'hieago. 

.MOXT<;oMERY  WARD  &  Co.,  Chi- 
cago, on  Se|)t.  4  began  sponsorship  of 
;i  qiiarter-liour  record  show.  The 
\iirclfii  Shoj).  Monday  through  Satur- 
ila.\  on  WGX  ('hicago.  Contract  tor  13 
weeks  was  placed  ))y  Foote.  Cone  & 
I'elding.  (.'hicago. 

KASTERX  COLUMRIA.  Los  Angeles 
I  chain  department  store),  on  Sept.  1 
for  .~)2  weeks  renewed  nightly  three- 
hour  jirogram  of  recorded  music  and 
news  inserts,  ^eivnical  Time,  ou 
KFVD  Los  Angeles.  Firm  .sponsors  a 
six-weekly  half-hour  morning  program. 
(liiK.  on  KMPC  Hollywood.  Agency  is 
The  Mayers  Co.,  Los  Angeles. 

LARFS  .!t  BROS.  Co.,  ]{ichmond,  Va. 
I  Edgeworth  toliacco  ) .  on  Sei)t.  2  start- 
ed Blue  network  show  Miixical  Auio- 
uriiplis  on  ('.|H(,'  T(U'onto.  first  time  on 
Canadian  radio.  Account  was  placed 
l)y  AVarwick  &  Legler.  X.  Y. 

SHIRRIFF'S  Ltd.,  Toronto  (marma- 
lade, desserts),  has  started  Fun  J'liradi 
weekly  on  four  (^'anadian  stations.  Ac- 
count was  placed  by  Cocklielil.  Brown 
«.Vc  Co..  1'oronto. 

LYMAX  S  A(;EXC1ES.  Toronto  ( Fac 
([uiii  hand  cream),  has  stjirted  tran 
sciibed  musical  programs  on  CKRC 
CKCO  CHXS  CFAC  CFCF  C.IOR 
CFl'L  CK\VX  CKEY.  Account  was 
lilaci'd  by  Ronalds  Adv.,  Toronto. 

FRFITATIYES  Products  Toronto 
I  priijirietary  ),  on  (Jet.  2.S  starts  Douhlr 
Of  yotliiii;/  quiz  show  on  (JFRB  To- 
i-onto.  .-Lnii  CIIMTj  Hamilton.  Account 
placed  by  .Mi  ( 'oniiejl.  ICastman  &  Co., 
Toronto. 

PROCTER  &  (iAMBLE  Co.  of  Can- 
ada. Toronto  (Drene),  on  Sept.  !i 
started  Rudy  Vnllee  Blue  network 
show  on  C.IP>C  Toronto,  marking  first 
time  Drene  has  been  advertised  on  aii 
in  Canada.  Account  was  placed  by  H 
W.  Kastor  &  Sons,  Chicago. 

.lESS  II.  CLOFD.  former  chief  copy 
writer  of  Oakite  Pi-oducts.  Xew  York, 
lias  been  transferred  to  the  San  Fran- 
cisco ofhce.  assigned  to  r.'idio  ani 
visual  advertising. 
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II  NBC  Recoided 


.  :  .  awakens  immortal  classics  of 
James  Fenimore  Cooper . . .  drama- 
tizing the  spirit  of  adventure  of 
frontier  America.  First,  The  Deer- 
slayer  ...  39  programs.  Next,  The 
Last  of  the  Mohicans  ...  39  pro- 
grams. 78  3-a-week  quarter-hours. 


\r  THE  NAME 
YOU  WILL  REMEMBER 


...  names  that  mean  news !  The  "low- 
down"  on  the  men  and  women 
who  make  the  headlines  .  .  .  vivid, 
fascinating  human-interest  stories 
.  .  .  told  in  a  graphic,  punchy  style 
by  William  Lang.  260  five-minute 
sketches  for  3-a-week  broadcast. 


.  .  .  modern  dramatizations  of  the 
eerie  masterpieces  of  such  cele- 
brated writers  as  Poe,  Balzac, 
Dumas,  Hawthorne  and  Victor 
Hugo.  Casts  of  finest  talent.  Record 
results  for  wide  variety  of  adver- 
tisers. 65  half-hours. 


STAND  BY 
FOR  ADVENTURE 


.  .  .  stories  of  exciting  happenings 
in  far  places  ...  as  told  among 
four  friends — a  retired  army  officer, 
a  star  reporter,  a  New  England  sea 
captain  and  a  South  American  sci- 
entist. 52  quarter-hours  for  1-  or 
2-a-week  broadcast. 


.  .  .  fun  quiz  on  food!  Bob  Russell, 
MC,  questions  studio  audience 
contestants,  then  tosses  subject  to 
Board  of  Experts — Alma  Kitchell, 
homemaking  authority,  and  Gaynor 
Maddox  whose  articles  reach  mil- 
lions. 78  3-a-week  quarter-hours. 


.  .  .  true-to-life  love  stories  from 
the  pages  of  one  of  America's  most 
popular  magazines  ,  .  .  expertly 
dramatized  .  .  .  excitingly  acted  .  .  . 
skillfully  produced.  156  quarter- 
hours  women  love  .  .  .  find  helpful 
...  in  the  tempo  of  today. 


.  .  .  people  like  your  neighbors  but 
they  live  exciting  lives  .  .  .  convinc- 
ingly portrayed  by  Arlene  Francis 
(Betty),  Carl  Frank  (Bob)  an- 
nounced by  Milton  Cross  . . .  mem- 
orable theme  music  by  Allen  Roth. 
390  5-a-week  quarter-hours. 


.  .  .  starring  Stella  Unger  whose 
hints  on  beauty  and  charm  .  .  . 
drawn  from  her  personal  acquaint- 
ance with  the  great  of  stage,  screen 
and  radio . . .  appeal  to  every  woman 
.  .  .  young  and  not  so  young.  156 
quarter-hours  fori-,  2-  or  3-a-week. 


Want  to  catch  the  ears  of  the  entire  family.'*  Or  do  you  want  to  capitalize  on  a 
special  audience-— WOMEN!  Whichever  .  .  .  NBC  Radio-Recording  has  the 
right  answer  .  .  .  right  in  the  collection  of  shows  briefed  above  .  .  .  tip-top 
shows  that  you  can  buy  within  your  budget  for  the  cost  is  pooled  among  many 
non-competing  advertisers  all  over  the  country.  Write,  wire,  or  phone  for  com- 
plete information  and  audition  records  today! 


National  Broadcasting  Co. 


G  DIVISION 


A  Service  of  Radio 
Corporation  of  America 
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AMERICA'S  NUMBBR    1    SOURCE  OF  RECORDED  PROGRAMS 


RCA  BIdg.,  Radio  City,  New  York,  N.Y  Merchandise  Mart,  Chicogo,  ///. 

Trans-lux  BIdg.,  Was/i/ngfon,  D.C  Sunset  and  Vine,  Hollywood,  Calif. 
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50,000  watt 
^  audience  attb 
250  watt  rate 


MOWING  INDEX 
HON.  THRU  FRI. 
8:00  -  12:00  A.M. 

A 

WGRC 

B 

C 

14.2 

28.1 

33.7 

24.0 

AFTEWWQN  INDED( 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

B 

C 

28v9 

27.6 

25.1 

17.5 

SLN.  THRU  SAT. 
EVENING  INDEX 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

c 

40.6 

12.6 

36.7 

9.7 

TAKE  A  LOOK  AT  THE  RECORD 
That's  All  We  Ask! 


IIS  LOUISVILLE'S 
TRADING  AREA 

47%  OF  KENTUCKY'S  POPULATION 
57%  OF  ITS  BUYING  POWER 


Burn-Smith 
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REPRESENTING  LEADING  RADIO  STATIONS 
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IN  COOPERATION  with  the  United 
Nations  Information  Offices  in  New 
York  and  Great  Britain,  CBS  and 
BBC  are  planning  independent  series 
of  broadcasts  devoted  to  such  inter- 
national questions  as  colonies,  pre- 
vention of  future  wars,  food  for  all 
peoples,  etc.  CBS  series  will  comprise 
six  People's  Platform  programs, 
broadcast  on  alternate  Saturdays  with 
the  intervening  Saturday  programs  de- 
voted to  domestic  issues. 

WEEKLY  luncheon  meetings  of  the 
Oklahoma  City  Junior  Chamber  of 
Commerce  and  the  Kiwanis  Club  are 
now  supplied  with  a  five-minute  news 
summary  from  KOMA  Oklahoma  City 
to  keep  the  business  men  abreast  of 
latest  developments. 

CKSO  Sudbury,  Ont.,  has  received 
permission  to  increase  its  power  from 
1  kw  to  5  kw,  it  is  learned  from  man- 
ager Don  McGill. 

CFJC  Kamloops,  B.  C,  recently  inaug- 
urated its  new  1  kw  Northern  Electric 
transmitter,  with  appropriate  ceremo- 
nies, including  a  dramatized  Story  of 
CFJ C  program. 

CHLT  Sherbrooke,  Que.,  has  been  given 
permission  by  the  Dept.  of  Transport 
Ottawa,  to  increase  its  power  from 
250  watts  to  1  kw. 

OVER  302  stations  throughout  the 
country  are  presenting  One  Nation 
Indivisihle,  a  dramatic  series  of  13 
quarter-hour  transcribed  programs  pre- 
pared by  the  Institute  for  Democratic 
Education.  IDE  board  of  governors 
includes  Dr.  James  Rowland  Angell, 
public  service  counsellor  of  NBC ; 
Paul  Lazarsfeld,  director  of  office  of 
radio  research,  Columbia  U. ;  William 
D.  Boutwell,  director  of  information 
service,  U.S.  Office  of  Education,  and 
Norman  Corwin,  radio  writer.  Organ- 
ization is  currently  preparing  another 
program  to  follow  the  present  series. 

ADOPTING  firm  name,  Patrick  Mich- 
ael Cunnings  Teleproductions,  recent- 
ly organized  Hollywood  television  film 
production  group,  has  dropped  its  for- 
mer title  to  avoid  possible  confusion 
with  Television  Productions  Inc., 
Paramount  Pictures  Inc.  subsidiary 
and  owner-operator  of  W6XYZ  Holly- 
wood. Firm  in  addition  has  set  up  an 
experimental  television  cartoon  studio 
under  Robert  Clampett,  supervisor- 
director  of  Warner  Bros,  cartoon  pro- 
ductions. 

ASSOCIATED  Radio-Television  Pro- 
ductions Inc.  has  opened  offices  at 
489  Fifth  Ave.,  New  York,  to  pro- 
duce radio  and  video  programs,  spe- 
cializing in  "Singing  Commercials." 
Firm  is  headed  by  Jay  E.  Kashuk,  son 
of  Lew  Kashuk,  I.  J.  Fox  advertis- 
ing director. 

WQBC  Vicksburg,  Miss,  has  acquired 
the  special  AP  radio  wire  through 
Press  Assn.  Inc. 

TO  AID  in  obtaining  harvest  help  in 
the  Prince  Albert,  Sask.,  area,  CKBI 
Prince  Albert  has  used  spot  announce- 
ments throughout  the  daily  schedule 
as  well  as  a  number  of  five-minute 
playlets.  In  addition  the  CKBI  staff 
went  out  harvest  helping  on  a  number 
of  occasions. 

FIRST  meeting  of  the  1944-45  Tele-- 
vision  Seminar  of  the  Radio  Executives 
Club,  New  York,  will  be  held  Oct.  5, 
and  will  meet  on  the  first  and  third 
Thursdays  of  each  month  at  the  Hotel 
Roosevelt. 

COMMITTEE  of  judges  consisting  of 
representatives  of  the  Blue  network 
and  Universal  Pictures  will  select  the 
10  most  talented  performers  to  appear 
on  the  Blue  On  Stage  Everyhody 
program.  During  the  next  three 
months.  Six  winners  will  appear  in 
a  Universal  picture  of  the  same  name. 


CONGRATULATIONS  are  extend- 
ed by  KDKA  Pittsburgh  women 
program  directors,  Evelyn  Gardi- 
ner (1)  and  Janet  Ross  (r)  to  Mrs. 
LeRoy  Frederick  of  Leetonia,  0., 
first  prize  winner  in  national  con- 
test conducted  by  Parents  Maga- 
zine and  the  Assn.  of  Women  Di- 
rectors of  all  NAB  member  sta- 
tions. For  her  letter  telling  what 
she  is  doing  to  help  make  a  better 
postwar  work  world,  top  award 
was  presented  to  Mrs.  Frederick. 


COLLEGE  scholarships  totaling  $2,- 
000  annually  will  go  to  the  winners  of 
a  quiz  session  to  be  sponsored  on 
WMCA  New  York  by  Alexanders,  an 
uptown  department  store,  started 
Siept.  8  and  open  to  Bronx  high  school 
seniors  only. 

DIRECT  MAIL  ADVERTISING 
Assn.,  New  York,  announces  the  1944 
"Fifty  Direct  Mail  Leaders  Contest'' 
for  the  best  direct  mail  and  mail  order 
produced  between  Sept.  1,  1943  and 
Aug.  31,  1944.  Theme  of  the  contest 
will  be  "Value  to  the  War  Effort". 


WHEN  GERMANY  surrenders,  the 
L.  B.  Wilson  station,  WCKY  Cincin- 
nati, will  flash  the  news  to  patrons  of 
five  RKO  theatres  in  Cincinnati,  di- 
rect from  the  WCKY  news  room.  If 
news  of  tha  surrender  comes  during 
the  night,  WCKY  will  notify  persons 
in  the  Greater  Cincinnati  area  by  tele- 
phone, if  they  have  requested  the 
service. 

WTSP  St.  Petersburg,  Fla.  staff  has 
organized  a  morale  show  to  play 
Army  camps  along  the  Florida  Coast. 
Production  Jlanager  .'^ack  Dadswell  is 
director. 


Clapp  Appointments 

HOWARD  S.  COOK  and  Edward 
F.  Schmidt  have  been  named  as- 
sistant advertising  managers  of 
Harold  H.  Clapp,  Inc.,  an  Ameri- 
can Home  Foods  affiliate,  it  was 
announced  last  week.  Mr.  Cook 
will  head  copy,  media,  point  of 
sale  displays  while  Mr.  Schmidt 
will  assist  generally  in  the  formu- 
lation of  advertising  policies,  spe- 
cializing in  creative  art  and  mer- 
chandising. He  will  also  handle 
agency  contact.  Both  have  been 
with  the  Clapp  organization  for 
several  years.  Announcement  was 
also  made  that  American  Home 
Products  had  acquired  a  new  affil- 
iate company,  Marietta  Dyestuffs 
Co.,  Marietta^.  0.,  manufacturer  of 
colors  and  intermediates  for  the 
dye  industry,  and  certain  war  pro- 
ducts. 


FLORIDA'S  MOST  POWERFUL  STATION 
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Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


Write,  Wire  or  Call 

RADIO   GOnPME^T  COMPAM 


EVERETT  L.  DILLARD,  General  Manager 
Porter  BIdg. 
KANSAS  CITY,  MO. 


Crossroads-of-the-World 
HOLLYWOOD,  CAL. 


'BE  SURE  OF  TOMORROW 


BUY  WAR  BONDS  TODAY" 


[|BR0ADCASTING    •    Broadcast  Advertising 


September  11,  1944    •    Page  49 


if 


STATION  ACCOUNTS 

sp — studio  programt 
ne — news  proorama 
t — transcriptions 
sa — spot  announcements 
to — transcription  announcements 


WMAL  Washington 

Great  Atlantic  &  Pacific  Tea  Co.,  New 
York  (A  &  P  peaches),  8  sa,  thru  Paris 
&  Peart.  N.  Y. 

Olive  Tablet  Co.,  Columbus,  O.  (Dr.  Ed- 
ward's Olive  Tablets),  5  sa  weekly,  26 
weeks,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Penick  &  Ford,  New  York  (My-T-Fine  des- 
serts), 6  8a,  weekly,  52  weeks,  thru 
BBDO,  N.  Y. 

Seeck  &  Kade,  New  York  ( Pertussin ) ,  5 
sa  weekly,  26  weeks,  thru  Erwin,  Wasey 
&   Co.,    N.  Y. 

WHO  Des  Moines 

Reader's  Digest  Assn.,  Pleasantville,  N.  Y.. 

3  sa  weekly,  13  weeks,  thru  BBDO,  N.  Y. 
O'Cedar   Corp.,   Chicago,  5  sa  weekly,  13 

weeks,  thru   Aubrey,   Moore  &  Wallace, 

Chicago. 

I  Cook  Paint  &  Varnish  Co.,  Kansas  City, 

12  8a  weekly,  thru  Bruce  Brewer  &  Co., 

Kansas  City. 
Seeck  &  Kade,  New  York   (Pertussin),  4 

sa  weekly,  26  weeks,  thru  Erwin,  Wasey 

&  Co.,  N.  Y. 
Omar  Inc.,   Omaha    (flour),   t  weekly,  39 

weeks,  thru  MacFarland,  Aveyard  &  Co., 

Chicago. 

Freeman    Coal   Mining   Corp.,  Chicago,  3 

ne  weekly,   13  weeks,   thru   Goldman  & 

Gross,  Chicago. 
Beech-Nut      Packing      Co,  Canajoharie, 

N.  Y.  (gum),  ta  weekly,  52  weeks,  thru 

Newell-Emmett,  N.  Y. 
Gamble  Stores,  Minneapolis,   6  sa  weekly, 

52  weeks,  thru  BBDO,  N.  Y. 
Wildroot  Co.,  Buffalo  (Cream  Oil  Formula), 

6  to  weekly,  52  weeks,  thru  BBDO,  N.  Y. 

KROW  Oakland 

Crowell-Collier  Publishing  Co.,  New  York 
(Collier's),  10  sa  weekly,  thru  Arthur 
Kudner  Adv.  Agency,  N.  Y. 

Colbourn  Studios,  Oakland  (photographs), 
6   sa  weekly,    52    weeks,  direct. 

KNX  Hollywood 

Armand  Co.,  Des  Moines,  la.  (leg-make- 
up), sa,  52  weeks,  thru  Ivan  Hill  Adv., 
Chicago. 


THE  KuAin.Q.A±  OF 
BROADCASTING 


WSPR  Springfield,  Mass. 

W.    F.    Young,    Inc.,    Springfield,  Mass. 

(AVsorbine  Jr.),  18  ta  weekly,  52  weeks, 

thru  J.  Walter  Thompson  Co.,  N.  Y. 
Carter     Products,    New     York  (Carter's 

Little    Liver    Pills),    5    ta    weekly,  13 

weeks,  thru  Ted  Bates  Inc.,  N.  Y. 
Colgate-Palmolive-Peet    Co.,     Jersey  City 

(Super  Suds),   15  ta  weekly,  39  weeks, 

thru  William   Esty  Co.,  N.  Y. 
Crowell      Publishing     Co.,      New  York 

(Collier's),  11  sa  weekly,  13  weeks,  thru 

Arthur  Kudner  Inc.,  N.  Y. 
Continental     Baking     Co.,      New  York 

(Wonder  Bread),  13  ta  weekly,  52  weeks, 

thru  Ted  Bates  Inc.,  N.  Y. 
Foster-Milburn  Co.,  Buffalo  (Doan's  Pills), 

3  ta  weekly,  52  weeks,  thru  Spot  Broad- 
casting Co.,  N.  Y. 
General    Baking    Co.,    New    York  (Bond 

Bread,    14    sa   weekly,    52    weeks,  thru 

BBDO.  N.  Y. 
Gruen   Watch   Co.,   Cincinnati,    21    fa,  sa 

weekly,   thru  McCann-Erickson,  N.  Y. 
Metro-Goldwyn-Mayer.  New  York,   ne,  sa, 

ta  weekly,  thru  Donohue  &  Coe,  N.  Y. 
Pepsi-Cola   Co.,  Long  Island  City,  N.  Y.. 

12    ta   weekly,    26    weeks,  thru  Newell- 
Emmett,  N.  Y. 
Plough  Inc.,  Memphis  (St.  Joseph  Aspirin. 

Mexsana),   3  ta   weeklyi   52   weeks,  thru 

Lake-Spiro-Shuman,  Memphis. 
RKO  Pictures,  New  York,  5  sa  weekly,  52 

weeks,  thru  Foote,  Cone  &  Belding,  Los 

Angeles. 

Jacob  Ruppert  Brewery,  New  York,  6  ta 
weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Walgreen  Drug  Stores,  Chicago,  42  ta 
weekly,  39  weeks,  thru  Schwimmer  & 
Scott,  Chicago. 

WBOC  Salisbury,  Md. 

Harold    Mangels    Co.,   Baltimore  (King's 

Talle    Syrup),   5   sa,    6  sjj    weekly,  13 

weeks,  direct. 
Gospel   Broadcasting   Assn.,   Los  Angeles, 

tp  weekly,  52  weeks,  thru  R.  H.  Alber 

Co..    Los  Angeles. 
Rumfoxd  Chemical  Works,  Rumford,  R.  I. 

(Hearth    Club    Baking    Powder),    3  so 

weekly,  13  weeks,  thru  H.  B.  Humphrey 

Co.,  Boston. 
Wilmington     Provision     Co.,  Wilmington 

(Tower    brand    meat    products),    4  so 

weekly,  13  weeks,  direct. 
Pepsi-Cola  Co.,   Long   Island  City,  N.  Y. 

28  sa   weekly,  thru  Newell-Emmett  Co., 

N.  Y. 

Consolidated  Products  Co.,  Danville,  111. 
(semi-solid  buttermilk  feeds),  6  sp 
weekly,  13  weeks,  thru  Bert  S.  Gittins, 
Milwaukee. 

WBBM  Chicago 

Andy  Lotshaw  &  Co.,  Chicago,  ne  weekly, 
thru    Arthur  Meyerhoff    Adv.,  Chicago. 

Beaumont  Co.,  St.  Louis  (4-way  cold 
tablets),   sp    weekly,    thru    Donahue  & 


WOAI  San  Antonio 

Longines-Wittnauer  Co.,  New  York 
(watches),  3  t  weekly,  39  weeks,  thru 
Arthur  Rosenburg,  N.  Y. 

Crowell  Publishing  Co.,  New  York 
(Collier's) ,  13  sa  weekly. 

Sterling  Drug  Co.,  New  York  (Dr.  Cald- 
well medicines),  4  t  weekly,  thru  Sher- 
man &  Marquette,  Chicago. 

Marlin  Firearms  Co..  New  Haven  (razor 
blades),  3  ta  weekly,  13  weeks,  thru 
Craven  &  Hedrick,  N.  Y. 

Miami  Margarine  Co.,  Cincinnati  (Nu- 
Maid  Margarine),  5  fa  weekly,  52  weeks, 
thru  Ralph  H.  Jones  Co.,  Chicago. 

Byer-Rolnick  Co.,  Garland,  Tex.  (hats), 
sa  weekly,  52  weeks,  thru  Jack  N.  Pit- 
luk,  San  Antonio. 

Planters  Nut  &  Chocolate  Co.,  Wilkes- 
Barre,  Pa.  (peanuts),  5  ne  weekly,  52 
weeks,  thru  Goodkind,  Joice  &  Morgan, 
Chicago. 

Humble  Oil  Co.,  Houston,  13  sp,  thru 
Franke-Wilkinson-Schiwetz,  Houston. 

WENR  Chicago 

Olive  Tablet  Co.,  Columbus,  O.  (Olive 
tablets ) ,  5  sa  weekly,  26  weeks,  thru 
Erwin,  Wasey  &  Co.,  N.  Y. 

Esquire  Inc.,  Chicago  (Coronet),  10  sa 
weekly,  thru  Schwimmer  &  Scott,  Chi- 
cago. 

Prest-O-Lite-Battery  Co.,  Indianapolis, 
( Prestolite) ,  4  sa  weekly,  thru  Ruth- 
rauff &  Ryan,  Detroit. 

Clinton  Watch  Co.,  Chicago,  so  weekly, 
52  weeks,  thru  Malcolm  Howard  Agency. 
Chicago. 

Omar  Flour  Co.,  Omaha,  5  sa  weekly,  26 
weeks,  thru  MacFarland,  Aveyard  Co., 
Chicago. 

Park  &  Tilford,  New  York  (Tintex),  3 
sa  weekly,  13  weeks,  thru  Chas.  M.  Storm 
Co..  N.  Y. 

Maggi  Co.,  N.  Y.  (Maggi  Seasoning),  3 
so  weekly,  39  weeks,  thru  Needham  & 
Grohmann,   N.  Y. 

Sun  way  Fruit  Products,  Chicago  (Freshie). 
7  .sa  weekly,  thru  Sorenson  &  Co.,  Chi- 
cago. 

KFI  Los  Angeles 

Luer  Packing  Co.,  Vernon,  Cal.  (meat 
products),  4  sa  weekly,  52  weeks,  thru 
Mays    &    Bennett,   Los  Angeles. 

American  Utilities  Co.,  Los  Angeles 
(jewelry),  6  sa  weekly,  thru  N.  J.  New- 
man Adv.,  Los  Angeles. 

KGO  San  Francisco 

Musterole  Co,  Cleveland,  5  so  weekly, 
thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Triangle  Pub.,  New  York  (Seventeen 
magazine),  .so,  thru  Al  Paul  Lefton  Co.. 
N.  Y. 


Electronic  Device 
Analyzes  Audience 

New  York  Firm  Offers  Survey 

Service  to  Radio  Industry 

AUDIENCE  ANALYSIS  CORP.. 
New  York,  which  has  been  testing 
audience  measurement  techniques 
for  the  past  year,  is  now  offering 
to  radio,  television  and  similar  en- 
tertainment industries,  audience 
reaction  data,  obtained  through 
two  new  electronic  devices,  the 
Audience  Reactograph  and  the  Re- 
actrograph  Totalizer,  combined 
with  a  "psychological  interview". 

The  Reactrograph  is  a  push- 
button device  registering  audience 
likes  and  dislikes,  comparable  to 
the  CBS  program  analyzer,  but 
different  in  that  it  can  measure  as 
many  as  50  people  at  a  time,  ac- 
cording to  AAC.  Dr.  Paul  Lazars- 
feld,  director,  Office  of  Radio  Re- 
search, Columbia  U.,  who  is  identi- 
fied with  the  CBS  analyzer,  has  been 
closely  associated  with  the  AAC  in 
the  development  of  its  measurement 
services,  according  to  a  company 
spokesman. 

Individual  Account 

Outstanding  new  feature  in  au- 
dience measurement,  according  to 
the  AAC,  is  its  Reactograph  Total- 
izer, which  automatically  totals  up 
individual  reactions  as  they  are  re- 
corded, so  that  the  minute  a  pro- 
gram is  finished,  a  preliminary 
chart  of  the  entire  audience  re- 
action can  be  obtained.  Device  is 
particularly  useful  in  auditions,  en- 
abling the  producer  to  spot  over-all 
specific  reactions  to  various  sec- 
tions of  the  program,  and  to  spot 
for  example  exactly  which  gags  fall 
flat,  it  is  said.  Inventors  of  both 
machines  are  Bernard  Cirlin  and 
Norman  Chalfin,  who  have  been 
working  on  the  devices  for  the  past 
five  years.  The  psychological  inter- 
view is  used  to  bring  out  the  rea- 
sons for  the  reactions,  as  recorded 
for  each  individual  and  the  group 
as  a  whole. 

Firm  is  expected  to  announce 
next  week  its  full  executive  person- 
nel set-up  and  expansion  plans. 
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Letter  by  Walter  Damni 
Contained   Two  Errors 

EDITOR,  Broadcasting: 

Unfortunate  circumstances  led  to 
two  errors  in  the  reproduction  of 
my  recent  letter  to  you  relative  to 
the  Lodge  article  [BROADCASTING, 
Aug.  28,  pp.  54].  The  first  error 
was  in  connection  with  the  vote  on 
the  resolution  for  keeping  the  FM 
band  at  the  present  portion  of  the 
spectrum.  The  original  vote  was 
27  to  1,  whereas  your  printer  de- 
cided it  was  27  to  11. 

The  other  error  was  in  connec- 
tion with  the  frequency  position 
in  the  spectrum,  namely,  50  mega- 
cycles, instead  of  550  megacycles 
as  the  printed  story  shows. 

I  have  been  asked  by  the  board 
of  directors  of  FMBI  to  request 
a  correction — particularly  in  con- 
nection with  the  error  regarding 
the  vote,  as  a  27-to-ll  vote  would 
not  indicate  the  general  acceptance 
which  a  27-to-l  vote  indicates. 

(s)  Walter  J.  Damm 

Sept.  2. 

Broadcast  Advertisitii; 
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New  England 


STATION  WELI  of  New  Haven,  Conn,  (basic  Blue),  has  been 
purchased  by  Harry  C.  Wilder  and  Associates. 

It  becomes  the  latest  unit  in  the  group  with  WSYR  (Syracuse), 
WTRY  (Troy-Albany-Schenectady),  and  WKNE  (Keene,  N.  H.). 

Under  its  new  banner  as  New  Haven's  Voice  From  The  Blue, 
WELI  will  be,  in  effect,  a  7te\v  "square  deal"  station— justifying  the 
sjTnbol  above. 

Many  changes  in  policy  wiW  soon  be  announced. 

Two  important  promotional  campaigns— one  to  build  an  entirely  new 
listenership,  the  other  to  give  WELI  its  rightful  place  in  the  national 
radio  scene— will  go  into  action  early  in  the  fall. 


New  Ha\'en  is  an  amazing  market.  It  is  capable  of  tremendous  de\'el- 
opment.  Many  other  stations  were  given  consideration;  but  New 
Haven  offered  the  greatest  opportunity  for  our  kind  of  management. 
So  WELI  does  not  intend  to  "go  places."  We  intend  to  stay  right 
here  in  town. 
The  job  is  a  big  one. 
We  are  going  to  do  it. 

(signed) 


*  PRESIDENT 


VICE-PRESIDENT 


Station  WELI,  New  Haven     •    Now  Associated  with  WSYR,  WTRY,  WKNE 
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Dewey  Demands  Free  Radio 


(Cmitinued  from  page  11) 


Don't  Miss  Reading  These 

FREE  RADIO  MANAGEMENT 

OPINION  BULLETINS 

Time  Buyers  and  Advertisers  Tell 
How  Broadcasters  Help  and  Hinder 
Commercial  Time  and  Program  Sales. 


Here  for  the  first  time,  is  a  reporting  of  the  unbiased, 
uninhibited,  ofif-the-record  kind  of  talk  you  have  always 
wanted  to  lay  your  hands  on.  Here  are  the  opinions  of 
your  accounts  and  prospects  on  the  way  you  do  business. 

These  bulletins  are  offered  free  of  charge — no  strings 
attached.  They  were  prepared  in  an  effort  to  give  radio 
people  a  first-hand  view  of  the  thinking  of  their  adver- 
tisers and  prospects.  In  them,  we  hope  you  may  find 
an  opportunity  to  increase  the  effectiveness  of  station 
or  network  promotion  in  whatever  medium  you  prefer. 
All  you  need  do  to  receive  the  Planters'  Ink  Radio 
Bulletins  is  to  ask  for  them.  Just  drop  us  a  note. 

The  material  contained  in  the 
Printers^  Ink  Radio  Bulletins 
is  highly  controversial  and 
occasionally  inflammatory  so 
ice  must  restrict  its  distribu- 
tion to  those  who  are  actually 
in  the  broadcasting  business 
and  who  make  their  requests 
on  company  letterheads.  We 
are  extremely  sorry,  but  no 
other  requests  can  be  filled. 
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ahead  of  us.  International  broad- 
casting should  play  an  important 
role  in  this  field. 

"I  believe  that  no  nation  should 
try  to  impose  its  ideologies  on  any- 
one against  the  wishes  of  its  neigh- 
bors. Consequently,  international 
broadcasting  should  be  on  a  high 
plane  to  insure  understanding  and 
peaceful  relations. 

"I  would  be  in  favor  of  friendly 
arrangements  being  made  among 
all  nations,  to  permit  international 
broadcasting  to  achieve  real  use- 
fulness." 

Following  our  interview,  Gov. 
Dewey  and  several  members  of  his 
staff  had  dinner  with  a  score  of  ra- 
dio commentators.  The  dinner  ses- 
sion was  off-the-record  and  ran 
nearly  three  hours.  Afterw^ard,  Gov. 
Dewey  departed  for  the  Empire 
Recording  Studios  to  record  his  por- 
tion of  addresses  with  the  Gover- 
nors of  24  States,  to  be  used  in  the 
intensive  spot  radio  campaign. 
These  will  be  interspersed  with  the 
heavy  schedule  of  network  ad- 
dresses. Thursday  morning  he  left 
on  his  campaign  tour  that  will 
carry  him  into  21  States. 

Attending  the  Wednesday  night 
dinner  at  the  Roosevelt  Hotel,  in 
addition  to  Gov.  Dewey  and  Mr. 
Turnbull,  were  Herbert  Brownell, 
chairman  of  the  GOP  Committee; 
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Paul  Lockwood,  executive  secretary 
to  the  Governor;  Wells  (Ted) 
Church,  assistant  radio  director; 
Ford  Bond,  in  charge  of  spot  radio 
activities  and  recording,  and  Mark 
Larkin,  director  of  radio  publicity. 
Commentators  and  other  radio  peo- 
ple present  were,  for  CBS:  Quincy 
Howe,  Bob  Trout,  Maj.  George 
Fielding  Eliot,  John  Charles  Daly, 
William  L.  Shirer,  Everett  Holies, 
Jesse  Zousmer,  and  Don  Prvor; 
NBC:  Don  Hollenbeck,  H.  V.  Kal- 
tenborn,  John  Vandercook,  Carleton 
Smith;  MBS:  Paul  Schubert,  Royal 
Arch  Gunnison,  Arthur  Hale, 
Charles  Hodges,  Sydney  Moseley, 
Fulton  Lewis  jr.;  Blue:  Walter 
Kiernan,  Leland  Stowe,  John  B. 
Kennedy,  Bruno  Shaw,  H.  R.  Bauk- 
hage,  Henry  J.  Taylor;  Yankee  ' 
Network:  Don  Kimball;  WMCA: 
Alice  Hughes,  Norman  Jay;  WHN: 
Sid  Walton,  William  S.  'Gailmor; 
Broadcasting  Magazine:  Sol  Tais- 
hoff. 

Radio  Commitments 

Of  the  aggregate  three-million- 
dollar  GOP  campaign  fund,  the 
maximum  permitted  by  law,  com- 
mitments already  made  indicate 
that  upwards  of  one  million  dollars  . 
will  go  to  radio,  and  of  that 

national  budget  will  be  network. 
The  State  Republican  Committees, 
however,  are  committed  to  spendj 
about  $500,000  for  spot  time,  usingi 
transcriptions  supplied  by  the  Na-, 
tional  Committee. 

Mr.  Turnbull  and  Mr.  Church, 
both  old  heads  in  radio,  have  a  staff 
of  about  a  dozen  assisting  them  in 
the  radio  work.  Mr.  Bond,  also  a 
radio  veteran  in  the  announcing 
and  production  end,  is  supervising 
all  spot  and  transcription  produc- 
tion. Virginia  Butler,  of  Duane 
Jones,  is  handling  the  spot  time- 
buying  for  the  committee.  Mr. 
Turnbull  was  assigned  by  his  agen- 
cy to  devote  his  full  time  to  the 
GOP  campaign  and  is  using  a  num- 
ber of  members  of  his  staff  in  the 
work.  Mr.  Church  was  radio  direc- 
tor of  the  Republican  Committee 
prior  to  the  Chicago  convention,  and 
has  had  a  dozen  years  in  network , 
and  station  news,  program  and  spe-  j 
cial  events  work. 


REST  lOUERMt 
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1200  Years  of  Announcing 

{Continued  from  page  13) 


frho  do  not  have  the  opportunity 
ifo  receive  additional  compensation 
irom  sponsors  deserve  higher  sal- 
.iries  and  there  should  be  periodic 
fay  increases.  They  also  believe 
jhat  rigid  standards  of  selecting 
Announcers  are  impossible  to  apply 
,^nd  that  each  manager  should  have 
good  deal  of  leeway  in  exacting 
tandards  and  changing  them  from 
landidate  to  candidate. 

Irregular  Hours 

Most    frequently   mentioned  of 
'things  looked  for"  in  an  appli- 
ant  for  the  job  of  announcer  are 
.  xperience,  good  speech,  ability  to 
A-ork  well  with  others,  wide  cul- 
ural    background — especially  in 
Music — adaptability,    and  robust 
lealth  that  can  withstand  irreg- 
'*lar  working  hours. 
.    What  About   Television? — Both 
:roups  of  announcers  as  well  as  the 
oanagers  are  in   agreement  that 
television  will  present  many  nevv 
lU'oblems  to   the  announcer,  that 
(he  job  of  radio  announcer  will 
iiot  become  extinct  as  the  result  of 
*ielevision.  Moreover,  they  believe 
•  hat  radio  announcing  offers  an 
excellent  means  of  '  breaking  into" 
adio,  that  the  rewards  that  ac- 
■ompany  top-flight  success  are  so 
:arge  that  they  are  w-orth  trying 
-  or  even  under  adverse  conditions. 
They  also  conceive  of  the  job  of 
'  adio  announcer  as  one  that  offers 
■much  in  the  way  of  public  service. 

Veto-ans'  Advice  to  the  Beginner 
—The  senior  group  was  generous 
^ind  helpful  with  its  avuncular  ad- 
■ice.  A  digest  of  it  reads  like  this: 
"Get  a  good  general  education — 
^ .ample  the  field  of  the  liberal  arts. 
Oon't  go  into  radio  announcing 
"vith  the  expectation  of  making  a 
■«t  of  money;  it  can  be  done,  but 

doesn't  happen  often.  Be  sure  you 
'lave  good  speech  before  you  try  to 
'ret  a  job.  Once  you  land  a  job, 
'  oractice  daily  to  improve  your  voice 
ind  diction.  Keep  your  w-eather  eye 
■jpen  for  good  contacts.  Take  your 
junch  with  the  right  people.  When 
'■:ou  get  a  job,  do  it  well  and  make 
l^ith  a  larger  station.  Keep  up  with 
'  "adio  news.  Don't  be  a  prima  donna. 
j'Keep  your  temper  even.  Your  col- 


PHOENIX 

550 

KC 


leagues  and  the  boss  like  it  that 
way,  especially  if  it  is  evenly  ami- 
able. 

If  your  station  is  located  in  a 
small  or  medium  sized  town,  ac- 
cept as  many  outside  speaking  en- 
gagements as  you  can  get.  Appear 
before  women's  clubs,  service  or- 
ganizations like  the  Kiwanis  and 
Rotary,  and  parent-teacher  associa- 
tions. They'll  help  to  build  up  your 
following  and  thus  make  your  serv- 
ices more  valuable.  Develop  indi- 
viduality of  style  \\ithout  being  af- 
fected. One  successful  oldster  ob- 
served :  "If  the  boss'  daughter  isn't 
too  homely,  marry  her.  It  probably 
will  help"'. 


PEABODY  AWARDS 
OPEN  FOR  ENTRIES 

1944  George  Foster  Peabody 
Awards  will  again  give  recogni- 
tion to  programs  and  stations,  it 
was  announced  last  week  coinci- 
dent with  the  announcement  that 
listening  post  committees  have 
been  set  up  in  cities  and  colleges 
throughout  the  United  States. 

Awards  are  to  be  made  on  seven 
counts : 

1.  That  program  or  series  of  programs 
inaugurated  and  broadcast  during  1944  by 
a  regional  station  (above  1000  watts) 
which  made  an  outstanding  contribution 
to  the  welfare  of  the  community  or  region 
the  station  serves. 

2.  That  program  or  series  of  programs 
inaugurated  and  broadcast  during  1944 
by  a  local  station  (1000  watts  or  under) 
which  made  an  outstanding  contribution 
to  the  welfare  of  the  community  the  sta- 
tion serves. 

3.  Outstanding  reporting  and  interpre- 
tation of  the  news. 

4.  Outstanding  entertainment  in  drama. 

5.  Outstanding  entertainment  in  music. 

6.  Outstanding  educational  program. 

7.  Outstanding    children's  program. 

Listening  posts  are  under  the 
direction  of  Dorothy  Lewis,  NAB 
coordinator  of  listener  activity. 
Closing  date  for  1944  entries,  which 
should  be  sent  to  Dean  John  E. 
Drewry,  Henry  W.  Grady  School 
of  Journalism,  U.  of  Georgia, 
Athens,  Ga.,  is  Jan.  10,  1945. 


Buckendahl  Appointed 

HARRY  H.  BUCKENDAHL,  di- 
rector of  commercial  relations  for 
KOIN  Portland,  has  been  appoint- 
ed vice-president, 
C.  W.  (Chuck) 
Myers,  president 
of  the  station, 
announced  last 
week.  He  suc- 
ceeds Simeon  R. 
Winch,  who 
served  in  that  po- 
sition until  the 
Oregon  Journal 
acquired  KALE, 
while  releasing 
its  interest  in  KOIN.  Before  join- 
ing KOIN  in  1940,  as  national  sales 
manager,  Mr.  Buckendahl  was  Pa- 
cific Coast  manager  of  the  adver- 
tising firm  of  Oilman,  Nicoll  & 
Ruthman. 


Mr.  Buckendahl 


NeM'  Fairchild  Cutterhead 

FAIRCHILIt  CAMERA  &  Instru- 
ment Corp..  New  York.  h;is  annoiiiu-ed 
a  new.  magnetic  ciitterheail.  known  as 
I'uit  •j41.  is  now  in  production  and 
will  be  standard  equipm -nt  on  Fair- 
chikVs  latest  portable  recorder. 


Fulton  Lewis  jr.  is  now  heard  on  over  225  statons  .  .  . 
with  130  sponsors.  For  list  of  available  cities,  call,  wire 
or  write  WM.  B.  DOLPH,  WOL,  WASHINGTON.  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  0. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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New  Business 

CAMPANA  SALES  Corp.,  Batavia,  111. 
(Campana  Balm),  on  Oct.  8  for  52  weeks 
starts  Winner  Take  AU  on  8  CBS  Pacific 
stations,  Sun.  4:30-5  p.m.  (PWT).  Agen- 
cy:  Wallace-Ferry-Hanley   Co.,  Chicago. 

SIGNAL  OIL  Co.,  Los  Angeles  (institu- 
tional), on  Sept.  4  for  13  weeks  started 
Lies  From  Tokyo  on  6  Don  Lee  Pacific 
stations,  Mon.  thru  Fri  9:45-10  p.m. 
(PWT).  Agency:  Barton  A.  Stebbins  Adv.. 
Los  Angeles. 

KNOX  Co.,  Los  Angeles  (Cystex),  on  Oct.  1 
starts  What's  the  Name  of  That  Song  on 
80  MBS  stations.  Sun.  4:30-5  p.m.  Agency: 
Raymond  R.  Morgan   Co.,  Hollywood. 

AMERICAN  TOBACCO  Co.,  New  York 
(Lucky  Strike  cigarettes),  on  Oct.  4  starts 
Jack  Benny  on  136  NBC  stations.  Sun., 
7-7:30  p.m.  Agency:  Ruthrauffi  &  Ryan, 
N.  Y. 

Renewal  Accounts 

SKELLY  OIL  Co.,  Kansas  City,  effective 
Sept.  11  renews  quarter-hour  newscast  fea- 
turing AIpx  Dreier  on  24  NBC  midwest 
stations,  Mon.  thru  Sat.  Contract  is  for 
52  weeks.  Agency:  Henri,  Hurst  &  Mc- 
Donald, Chicago. 

MINNEAPOLIS-Honeywell  Regulator  Co., 
Minneapolis,  (temperature,  air  conditioning 
and  industrial  controls),  on  Oct.  8  renews 
Blue  Jacket  Choir  on  122  CBS  stations. 
Sun.,  11  :05-11:30  a.m.  Agency:  Addison, 
Lewis  &  Assoc.,  Minneapolis. 

PET  MILK  Sales  Corp.,  St.  Louis  (Pet 
Evaporated  Milk),  on  Oct.  7  renews  Satur- 
day Night  Serenade  on  68  CBS  stations. 
Sat.,  9:45-10:15  p.m.  Agency:  Gardner 
Adv.  Co.,  St.  Louis 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City,  on  Sept.  29  renews  Colgate  Sports 
Newsreel  on  67  NBC  stations,  Fri.  10:30- 
10:45  p.m.  Agency:  Sherman  &  Marquette, 
N.  Y. 


"YOU  CAN  take  it  from  me,"  Ben 
Abrams  (r),  president  of  Emerson 
Radio  &  Phonograph  Corp.,  tells 
Everett  Sloane,  "you  did  a  good  job 
as  Grandpa  Vanderhof."  Everett 
Sloane  (center)  played  that  part 
in  the  radio  adaptation  of  You 
Can't  Take  It  With  You,  premiered 
on  Mutual,  under  Emerson  spon- 
sorship. William  H.  Weintraub, 
president  of  the  agency  handling 
the  account,  joins  in  the  praise. 


MAPLE  LEAF  MILLING  Co.,  Toronto 
(flour)  on  Oct.  11  renews  Jolly  Miller  on 
26  CBC  Dominion  network  stations.  Wed. 
8-8:30  p.m.  with  repeat  to  western  sta- 
tions 11:30-12  midnight.  Agency:  Cock- 
field  Brown  &  Co.,  Toronto. 
CANADIAN  IRONIZED  Yeast  Co.,  Wind- 
sor, Ont.  (ironized  yeast),  on  Oct.  3  re- 
news Big  Town  from  CBS  on  26  CBC 
Trans-Canada  network  stations,  Tues.  8- 
8:30  p.m.  Agency:  Pedlar,  Ryan  &  Lusk, 
N.  Y. 

KELLEY  DOUGLAS  Ltd.,  Vancouver 
(coffee),  on  Sept.  11  renewed  Nabob 
Coffee  Time  on  3  eastern  Canadian  sta- 
tions, Mon.  thru  Fri.  8:15-8:30  a.m. 
Agency:  Cockfield  Brown  &  Co.,  Mon- 
treal. 

RCA  VICTOR  Ltd.,  Montreal  (institu- 
tional), on  Sept.  21  renewed  The  Voice 
of  Victor  to  June  14,  1945  on  21  CBC 
Trans-Canada  network  stations,  Thurs. 
8-8:30  p.m.  Agency:  Spitzer  &  Mills,  To- 
ronto. 


RADIO  STATION  KTBS 

Shreveport,  La. 


NBC  AFFILIATE 


Edward  Petrg  &  Companu 


AS  NATIONAL  REPRESENTATIVES 


EMERSON  DRUG  Co.,  Baltimore  (Bromo- 
Seltzer) ,  on  Oct.  5  for  52  weeks  renews 
Ellery  Queen  on  14  NBC  stations.  Sat. 
7:30-8  p.m.  (repeat,  7  NBC  stations,  12  :.30 
a.m.).  Agency:  Ruthrauff  &  Ryan,  N.  Y. 
PHARMACO  Inc.,  Newark,  N.  J.  (Feen- 
A-Mint),  on  Sept.  15  for  52  weeks  renews 
Double  or  Nothing  on  198  MBS  stations. 
Fri.  9:30-10  p.m.  Agency:  Ruthrauffi  & 
Ryan,   N.  Y. 

HUDSON  BAY  Co.,  Winnipeg  (chain  de- 
partment stores  and  fur  posts),  on  Oct.  28 
renews  Red  River  Barn  Dance  on  6  CBC 
Prairie  region  stations.  Sat.  11-11 :30  p.m. 
Agency:  Cockfield  Brown  &  Co.,  Winnipeg. 
BUTAY    PRODUCTS    Inc.,    Los  Angeles 

(Raindrops-detergent),  on  Sept.  13  for  13 
weeks  renews  World  of  Tomorrow  on  15 
Blue  Pacific  stations.  Wed.  1:45-1:50  p.m. 

(PWT).  Agency:  Glasser-Gailey  &  Co. 
Los  Angeles. 

UNION  OIL  Co.,  Vancouver  (gasoline), 
on  Aug.  30  renewed  for  13  weeks  Grand 
Old  Songs  on  5  CBC  western  stations.  Wed. 
11:30-12  midnight.  Agency:  Stewart-Lovick, 
Vancouver. 

BRITISH-AMERICAN  OIL  Co.,  Toronto 
(gasoline),  on  Sept.  7  renewed  Fighting 
Navy  on  25  CBC  Trans-Canada  stations, 
Thurs.  8-8:30  p.m.  Agency:  J.  Walter 
Thompson  Co.,  Toronto 

COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto (Palraolive  shave  cream.  Cue),  on 
Sept.  9  renewed  Share  the  Wealth  on  25 
CBC  Trans-Canada  stations.  Sat.  8:30-9 
p.m.  Agency  :  Spitzer  &  Mills,  Toronto. 

LAMONT  CORLISS  &  Co.,  Toronto  (Ponds 
Cream),  on  Sept.  19  renews  John  &  Judy 
on  24  CBC  Dominion  network  stations, 
Tues.  9-9:30  p.m.  Agency:  J.  Walter 
Thompson    Co.,  Toronto. 

Network  Changes 

H.   J.   HEINZ  Co.,   Pittsburgh,   on  Sept.' 
11   resumes   Information  Please,  replacing 
Vacation  Serenade,  on  137  NBC  stations, 
Mon.    9:30-10    p.m.   Agency:    Maxon  Inc., 
N.  Y. 

GENERAL  FOODS  Corp.,  New  York! 
(Post  Toasties),  on  Sept.  8  discontinued  J 
The  Thin  Man  on  120  NBC  stations,  Fri. 
8:30-9  p.m.  and  on  Sept.  15  starts  pro- ^ 
gram  on  122  CBS  stations,  Fri.  8:30-9  p.m.j 
Agency:  Benton  &  Bowles,  N.  Y. 

LOCKHEED  AIRCRAFT  Corp.,  Burbank, 
Cal.  (Institutional),  on  Sept.  9  shifted  A 
Man  Named  "X"  from  72  CBS  stations, 
Mon.  9:30-10  p.m.  to  181  Blue  stations. 
Sat.  10:30-11  p.m.  Agency:  Foote,  Cone  & 
Belding,   Los  Angeles. 

GENERAL    FOODS    Corp.,    New  York 
(Postum),  on  Sept.  1  shifted  The  Aldrich 
Family    from    130    NBC    stations,    Thurs.  ■ 
8:30-9  p.m.  to  122  CBS  stations,   Fri.  8- 
8:30  p.m.  Agency:  Young  &  Rubicam,  N.  Y. 

R€A   Camden,    N.  -  J. ^iastitirtioBal ) ,  on 
Sept.  3  shifted  Music  America  Loves  Best  ■ 
from  159  Blue  stations.  Sat.  7 :30-8  p.m.. 
to  full  NBC  network.  Sun.  4:30-5  p.  m. 
Agency:   J.  Walter  Thompson  Co.,  N.  Y. 

NOXZEMA  CHEMICAL  Co.,  Baltimore 
( Noxzema  cream ) ,  on  Sept.  2  shifted 
Mayor  of  the  Town  on  57  CBS  stations' 
from  Mon.  9-9:30  p.m.  to  Sat.  10:15- 
10:45  p.m.  Agency:  Ruthrauffi  &  Ryan. 
N.  Y. 

RAINIER    BREWING   Co.,    Los  Angeles' 
(leer),  on  Sept.  5  shifted  Club  Good  Cheer 
on  11  Blue  Pacific  stations  from  Sat.,  8:30- 
9  p.m.  (PWT)  to  Tues.  9-9:30  p.m.  (PWT).  ' 
Agency:   Buchanan  &  Co.,  Los  Angeles. 


YOUR  MARKETS 
ARE  MOVING 

Souik  I 


We  sell  the  new  Savannah 
Seaboard  Market— at  the  low- 
est peT'person  cost  of  any 
modiuTTi. 


ulsiiy 

SAVANNAH 


GIOICI     P.    HOLLINCIIIT  CO. 
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OWI  PACKET,  WEEK  OCT.  2 


I  Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
'week  beginning  Oct.  2.  OWT  transcriptions  contain  six  50-second  announcements  suitable 
[for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 


XET- 

I  WAR  MESSAGE  WORK 
I  PLAN 

I  Paper  Conservation    X 

I  Merchant   Marine    X 

National  War  Fund   X 

Prepare  for  Winter  

Eat  Wisely   

Better  Breakfast  and  Lunch 

Home  Front  Pledge   

War  Bonds   

;  Christmas  Mail  


Aff, 


STATION  ANXOUXCEirENTS 
Group  Group  NAT.  SPOT 

KW  01  PLAN 

Ind-  Aff.  Ind.        Live  Trans. 


See  OWI  Schedule  of  War  Messages  128  for  names  and  time  of  programs  earrj-ing  war 
I  messages  under  National  Spot  and  Network  Allocation  Plans. 


HeUer  WiU  Direct 
WINX  Developing 

Smith    Assumes  Managerial 

Duties  of  Capital  Outlet 

INTENSIVE  development  of  all 
aspects  of  broadcast  service  by  the 
Washingtoti  Post,  which  recently 
acquired  WIXX  Vrashington,  were 
foreseen  with  the 
recent  appoint- 
ment of  Lawrence 
J.  Heller,  found- 
er and  former 
owner  of  the  sta- 
tion, to  direct  ra- 
dio developmental 
activities.  John 
Patrick  Smith,  as- 
sistant general 
manager  of 
W  C  P  0  Cincin- 
nati, has  been  named  manager 
[Broadcasting,  Sept.  4]. 

While  there  were  no  details  as  to 
immediate  plans  of  Eugene  3Ieyer, 
president  and  publisher  of  the  Post, 
it  is  known  that  consideration  has 
been  given  to  launching  of  FM,  fac- 
simile and  possibly  television  oper- 
ations, in  addition  to  WINX.  More- 
over, it  is  presumed  that  Mr.  Hel- 
ler will  explore  prospects  of  im- 
proving the  facilities  of  the  stand- 
ard outlet. 

Mr.  Keller,  an  attorney,  estab- 
lished V7INX  in  December  1940. 
When  he  sold  the  station  to  Mr. 


Mr.  Heller 


SERVICE 

on  all 
RECORDING 
PROBLEMS 

local  or  national 
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•  SpOT 
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•  Full 
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Meyer,  it  commanded  the  record 
figure  of  8500,000  for  a  local,  non- 
network  outlet.  Mr.  Heller  con- 
tinued in  his  capacity  as  manager 
until  the  appointment  of  Mr.  Smith, 
which  relieves  the  former  of  oper- 
ating details  and  permits  him  to 
devote  his  time  to  expansion  opera- 
tions and  to  counsel  with  Mr.  Meyer 
and  WajTie  Coj',  former  State 
Dept.  assistant  to  President  Roose- 
velt and  now  3Ir.  Meyer's  assistant. 


A  NEW  magnetic  -wire  recorder,  de- 
veloped by  Armour  Research  Founda- 
tion and  said  to  be  used  for  the  first 
time  in  the  U.  S.  on  a  commercial  sta- 
tion, -was  used  b.v  Larry  Haeg.  farm 
editor  of  WCCO  Minneapolis,  to  record 
a  series  of  programs  at  the  Minnesota 
State  Fair. 


OWI  Will  Resume 
W  A  C  Placements 

FINIS  was  written  to  the  War 
Dept. -OWI  controversy  over  WAC 
recruitments,  insofar  as  the  latter 
agency  was  concerned,  with  the  an- 
nouncement last  Friday  by  John  D. 
Hymes,  chief  of  station  relations, 
OWI  Domestic  Radio  Bureau,  that 
the  Bureau  now  is  prepared  to  issue 
radio  clearances 

In  a  memorandum  to  station  re- 
tions  regional  chiefs,  to  be  dispatch- 
ed to  all  stations,  Mr.  Hymes  point- 
ed out  that  since  the  War  Dept. 
has  announced  its  complete  plans 
for  the  present  phase  of  the  WAC 
campaign,  including  use  of  com- 
mercial radio,  OWI  now  could  re- 
sume WAC  placements  under  its 
allocation  plan. 

The  last  announcement  by  Young 
&  Rubicam  was  that  712  stations  of 
791  which  had  accepted  the  WAC 
advertising  schedule  for  the  four- 
week  period  beginning  Sept.  4  did 
so  on  a  straight  commercial  basis. 
The  remainder  said  they  would 
broadcast  the  announcements  as  a 
public  service,  because  of  policies 
against  accepting  paid  Government 
advertising.  Text  of  memorandum : 

Since  the  War  Dept.  has  now  announced 
its  complete  plans  for  the  present  phase  of 
the  WAC  recruiting  campaign,  including 
the  use  of  commercial  radio,  and  since  it 
has  clarified  its  relationship  with  the  radio 
industiT.  we  wish  to  advise  you  that  the 
OWI  Domestic  Rsdio  Bureau  is  now  pre- 
pared to  issue  radio  clearance  on  WAC  re- 
cruiting both  for  policy  and  for  time  pri- 
ority on  any  and  all  OWI  plans,  whenever 
such  action  is  justified  by  existing  condi- 
tions and  comparative  urgencies. 


CLAIM 
STAKE 


Dade  County  (Miami)  Real  Estate  Sales 
For  1st  6  months,  1944:  $71,716,930.00* 
For  1st  6  months,  1943:  $30,541,760.00* 

*  As  compiled  by  The  Keycs  Co..  Rcjltors    Mnmi  Fij 

Thai$^1  Million  increase 

is  incontestable  PROOF 


of  faith  in  Miami's  future! 


National  Represenrcfives 
GEORGE  P.  HOLLINGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMINGS 
JAMES  M.  LeGote,  Gen.  Manager 


i  1 2 1- Vermont  Ave.     Washington  5,  D.  C. 


[ 


One  of  a  series  on  the 
"WHO,  WHAT,  WHEN, 
WHERE,  WHY" 
of  station  WTCN 


] 


Why  They  Choose 
Neivs 

ON 

WTCN 

EXPERTS  LIKE  THESE 

Raymond  Gram  Swing 
^Walter  Kiernan 

Henry  J.  Taylor 
Westbrook  Van  Vorhees 
*  Walter  Winchell 

^  Boukhage 
Gil  Martin 
^  Leon  Henderson 
^  Dorothy  Thompson 
^  George  Hicks 
^Ted  Malone 
^  Drew  Pearson 

*  AND  OTHER 

BIG  NAMES 
IN  NEWS 

PLUS  LOCAL  NEWS  COVERAGE 
BASED  ON  BOTH 
ASSOCIATED  PRESS 
AND  UNITED  PRESS 
NEWS  SERVICES  ! 


MINNEAPOLIS  ■  ST.  PAUL,  MINNESOTA 
FREE  AND  PETERS 
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Up  in  Power  from 
1,000  to  5,000  watts 
increasing  tlie  range  of 
your  program  to  in- 
clude 100,000  addi- 
tional Radio  homes  in 
Canada's  largest  and 
wealthiest  market. 

Up  in  Signal  Strength 

giving  Toronto  area  lis- 
teners an  effective 
power  equivalent  to 
lOkws  due  to  the  con- 
centration of  our  di- 
rectional array. 

Up  With  The  Best  pro- 
grams from  the  Blue 
.  .  .  NBC  ...  and  BBC 
as  well  as  originating 
the  majority  of  pro- 
grams for  the  CBC  Do- 
minion Network  in 
Canada. 


Consult  CJBC  Commer- 
cial Department 
55  York  Street 

Toronto    Affiliate  of 
the  Blue  Network 


CJBC 

Key  Station  of  the  Dominion  Network 

TORONTO 


Fall  Brings  31  New  Net  Shows 

{Continued  from  page  12) 


General  Foods  Corp.,  New  York  (Post- 
um),  Sept.  1,  Aldrich  Family*,  Fri.,  8-8:30 
p.m.  (repeat,  12  midnight),  122  stations. 
Young  &  Rubieam,  N.  Y. 

General  Foods  Corp.,  New  York  (Jell-0, 
Sanka).  Sept.  17,  Kate  Smith  Hour,  Sun., 
7-8  p.m.**,  141  stations,  Young  &  Eubicam, 
N.  Y. 

General  Foods  Corp.,  New  York  (Grape 
nuts,  Grapenuts  Flakes,  Maxwell  House 
Coffee),  Sept.  15,  Thin  Man.  Fri.,  8:30-8:55 
p.m.,  (repeat,  12:30-1  a.m.),  136  stations. 
Young  &  Rubieam,  N.  Y. 

General  Foods  Corp.,  New  York  (Post 
Toasties),  Sept.  17,  Fanny  Brice  in  Toast- 
ies  Time*,  Sun.,  6:30-7  p.m.,  113  stations, 
Benton  &  Bowles,  N.  Y. 

International  Silver  Co.,  Meridan,  Conn. 
(Sterling  and  silverplate) ,  Oct.  8,  Adven- 
tures of  Harriet  and  Ozzie*,  Sun.,  6-6:30 
p.m.,  63  stations.  Young  &  Rubieam,  N.  Y. 

Lever  Bros.,  Cambridge  (Swan  Soap), 
Aug.  15,  Burns  and  Allen,  Tues.,  9-9:30 
p.m.,  137  stations.  Young  &  Rubieam,  N.  Y. 

Lever  Bros.,  Cambridge  (Vimms),  Aug. 
16,  Frank  Sinatra  Show,  Wed.,  9-9:30  p.m., 
132  stations,  J.  Walter  Thompson  Co.,  N.  Y. 
Lever  Bros.,  Cambridge  (Lux),  Sept.  4, 
Lux  Radio  Theatre,  Men.,  9-10  p.m.,  142 
stations.  J.  Walter  Thompson  Co.,  N.  Y. 

Maryland  Pharmaceutical  Co,  Baltimore 
(Rem),  Sept.  23,  Bob  Trout — News*,  Sat., 
6:55-7  p.m.,  19  stations,  Joseph  Katz  Co., 
Baltimore. 

Pacific  Coast  Borax  Co.,  New  York 
(Borax),  Aug.  10,  Death  Valley  Sherijf*, 
Thurs.,  8:30-8:55  p.m.  (repeat,  ll:30-mid- 
night),  62  stations,  McCann-Erickson,  N.  Y. 

MBS 

Allegheny  Ludlum  Steel  Corp.,  Bracken- 
ridge,  Pa.  (institutional),  Oct.  1,  Steel 
Horizons*.  Sun.,  9-9:30  p.m.,  stations  not 
determined.  Walker  &  Downing,  Pittsburgh. 

Conti  Products  Corp.,  Brooklyn  (toilet 
products),  Nov.  9,  Treasury  Hour  of  Songs, 
Thurs.,  9:30-10  p.m.,  32  stations,  Berm- 
ingham,  Castleman  &  Pierce,  N.  Y. 

Cresta  Blanca  Wine  Co.,  Los  Angeles 
(Dubonnet  Wine),  Sept.  6,  Stop  That  Vil- 
lain*, Wed.,  8:30-9  p.m.,  59  stations,  BBDO. 
N.  Y. 


Delaware,  Lackawanna  ■  &  Western  Coal 
Co.,  New  York  (Blue  Coal),  Sept.  24. 
The  Shadow,  Sun.,  5:30-6  p.m.,  30  sta- 
tions, RuthraufE  &  Ryan,  N.  Y. 

Emerson  Radio  &  Phonograph  Corp., 
New  York,  Aug.  27,  You  Can't  Take  It 
With  You*,  Sun.,  5-5.30  p.m.,  63  stations, 
William  H.  Weintraub  &  Co.,  N.  Y. 

Gillette  Safety  Razor  Co.,  Boston,  Sept. 
8,  boxing  matches,  Fri.,  10  p.m.,  full  net- 
work (repeat,  12  midnight,  36  Don  Lee 
Stations),  Maxon,  Inc.,  N.  Y. 

Grove  Labs.,  St.  Louis  (drugs),  Oct.  2, 
Lanny  and  Ginger*,  Mon.,  Wed.  and  Fri.. 
11:55-12  noon,  246  stations,  Russel  M. 
Seeds  Co.,  Chicago. 

Knox  Co.,  Los  Angeles  (Cystex),  Oct.  1, 
What's  the  Name  of  That  Song,  Sun.,  4:30- 

5  p.m.,  80  stations,  Raymond  R.  Morgan 
Co.,  Hollywood. 

George  W.  Luft  Co.,  New  York  (Tangee) , 
Aug.  24,  Tangee  Varieties*,  Thurs.,  8:30-9 
p.m.,  80  stations,  Warwick  &  Legler,  N.  Y. 

Union  Pacific  R.  R.,  Omaha,  Oct.  8, 
Your  America*,  Sun.,  4-4:30  p.m.,  stations 
not  determined,  Caples  Co.,  Chicago. 

NBC 

American  Tobacco  Co.,  New  York  (Lucky 
Strike  Cigarettes),  Oct.  1,  Jack  Benny*, 
Sun.,  7-7:30  p.m.,  136  stations,  Ruthrauff 

6  Ryan,  N.  Y. 

Bristol-Myers  Co.,  New  York  (Ipana, 
Minit  Rub),  Sept.  15,  Duffy's  Tavern*, 
Fri.,  8:30-9  p.m.,  129  stations.  Young  & 
Rubieam,  N.  Y. 

Bristol-Myers  Co.,  New  York  (Ipana, 
Sal  Hepatica),  Sept.  27,  Eddie  Cantor,  Wed., 
9-9:30  p.m.,  127  stations.  Young  &  Eubi- 
cam, N.  Y. 

Brown  &  Williamson  Tobacco  Corp., 
Louisville,  Ky.  (Raleigh  Cigarettes),  Sept. 
13,  Carton  of  Smiles*,  Wed.,  7:30-8  p.m., 
52  stations,  Russel  M.  Seeds  Adv.,  Chicago. 

Brown  Shoe  Co.,  St.  Louis,  Sept.  2, 
Smilin'  Ed  McConneU*,  Sat.,  10-10:30  a.m., 
52  stations,  Leo  Burnett  Co..  Chicago. 

General  Foods  Corp.,  New  York  (Bird's 
Eye  Foods),  Oct.  5,  Dinah  Shore,  Thurs., 
8:30-9  p.m.,  127  stations.  Young  &  Rubi- 
eam. N.  Y. 


20,226  NEIGHBORHOOD  FOOD  STORES... 


eastern  New  Yo^,^^"^:;^^  and 
New  EngJanH  K^^^^^t- 

—only  WGV  '^^ties* 

them  inTo  a  T  ^^^^^^^ 
munity.        ^  ^'""Sle  com- 

of  over  10  onn      i'^  ^5,000,  30 
of  over  SOOO. 


SPECK 


WGY 


GENERAL  ®  ELECTRIC 


SCHENECTADY,  N.  Y. 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


HAPPY  BIRTHDAY!  Celebration 
is  the  10th  birthday  of  the  Associ- 
ated Library  of  the  Associated 
Music  Publishers,  transcription  li- 
brary service  firm.  Loren  Watson, 
left,  sales  representative,  and  Ben 
Selvin,  right,  vice  president  and 
recording  director,  wait  eagerly  as 
"Clint"  Finney,  president,  cuts  the 
big,  mouth-watering  birthday  cake. 


General  Foods  Corp.,  New  York  (Max- 
well House  CoSEee),  Aug.  31,  Maxwell  House 
Coffee  Time,  Thurs.,  8-8:30  p.m.,  130  sta- 
tions, Benton  Bowles,  N.  Y. 

H.  J.  Heinz  Co.,  Pittsburgh  (food  prod- 
ucts), Sept.  11,  Information  Please,  Mon., 
9:30-10  p.m.,  137  stations.  Maxon  Inc.. 
N.  Y. 

S.  C.  Johnson  &  Son.,  Inc.,  Racine,  Wis. 
(floor  wax),  Oct.  3,  Fibber  McGee  and 
'Molly,  Tues.,  9:30-10  p.m.,  133  stations. 
Needham,  Louis  &  Brorby,  Chicago. 

Kraft  Cheese  Co.,  Chicago  (Pabstett  and 
Parkay ) ,  Sept.  3,  The  Great  Gildersleeve. 
Sun.,  6 :30-7  p.m.,  69  stations,  Needham, 
Louis  &  Brorby,  Chicago. 

Lever  Bros.  Co.,  Cambridge  (Rinso), 
Sept.  22,  Amos  'n'  Andy,  Fri.,  10-10:30 
p.m.,  132  stations,  Ruthrauff  &  Ryan,  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (Lifebuoy), 
Oct.  5,  Bob  Burns,  Thurs.,  7:30-8  p.m.,  75 
stations,  (repeat:  9:30-10  p.m.),  Ruthrauif 
&  Ryan,  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (Pepsodent), 
Sept.  12,  Bob  Hope,  Tues.,  10-10:30  p.m.. 
129  stations,  Foote,  Cone  &  Belding,  N.  Y. 

P.  Lorillard  Co.,  New  York  (Old  Gold 
Cigarettes),  Aug.  18,  Jackie  Gleason  and 
Les  Tremayne,  Sun.,  10:30-11  p.m.,  129 
stations,  J.  Walter  Thompson  Co.,  N  Y. 

Procter  &  Gamble  Co.,  Cincinnati 
(Drene),  Sept.  9,  Drene  Show*,  Sat.,  8- 
8:30  p.m.,  124  stations,  H.  W.  Kastor  & 
Sons,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
Sept.  9  Truth  or  Consequences,  Sat.,  8  :30-P 
p.m.,  129  stations,  Compton  Adv.,  N.  Y. 

RCA,  Camden,  N.  J.  (Institutional). 
Sept.  3,  Music  America  Loves  Best*,  Sun., 
4:30-5  p.m.,  110  stations,  J.  Walter  Thomp- 
son Co.,  N.  Y. 

R.  J.  Reynolds  Tobacco  Co.,  Winston- 
Salem.  N.  C.  (Camel  Cigarettes),  Oct.  5. 
Abbott  &  Costello,  Thurs.,  10-10:30  p.m.. 
135  stations,  William  Esty  &  Co.,  N.  Y. 

Sealtest,  Inc.,  New  York  (milk  and  ice 
cream),  Aug.  31,  Joan  Davis  Show,  Thurs.. 
9:30-10  p.m.,  72  stations,  McKee  &  Albright. 
Inc.,  Philadelphia. 

Standard  Brands,  New  York  (Chase  & 
Sanborn  Coffee),  Sept.  3,  Chase  <&  Sayiborri 
Program,  Sun.,  8-8:30  p.m.,  135  stations. 
J.  Walter  Thompson  Co.,  N.  Y. 


WHBQ,  Memphis,  Tenn. 

.  .  .  this  will  express  our  appre- 
ciation for  the  individual 
soles  presentations  on  The 
AP  Telescript  programs. 

E.  A.  Alburty 
AAanager 


available  through 

PRESS  A$SOCIATION,iNc 

50  Bock«f0lUr  PIdia 
New  York.  N.  Y. 
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{Treasury  Considers  6th  Loan  Discs; 
Station  Advisory  Group  Recommended 


FOLLOWING  discussions, held 
with  industry  representatives  at 
the  NAB  Executives  War  Confer- 
ence in  Chicago  on  plans  for  the 
forthcoming  Sixth  War  Loan,  Rob- 
ert J.  Smith,  chief  of  the  Treasury 
War  Finance  Division's  Radio  Sec- 
tion, last  week  stated  that  proposed 
recording  activities  for  the  next 
drive  call  for  a  schedule  of  24  quar- 
ter-hour Treasury  Sabites,  six 
quarter-hour  programs  featuring 
Horace  Keidt's  orchestra,  a  series 
of  short  musical  jingles,  a  series  of 
War  Bond  Briefs  and  other  new 
disc  series  still  in  skeleton  form. 

He  emphasized  that  as  much  of 
the  material  as  possible  will  be  ar- 
ranged suitable  for  sponsorship. 

j  Localized  Discs 

!  The  Salutes,  to  feature  war  he- 
roes, will  stress  the  importance  of 
investing  in  War  Bonds  to  assure 
security  for  returning  troops.  A 
transcribed  series  of  musical  jingle 
station  breaks,  patterned  after 
those  used  by  WWDC  Washington 
during  the  Fifth  Loan,  is  being  pro- 
duced by  G.  Bennett  Larson  of 
WWDC  and  leaturinr;-  the  Lynn 
]\Iurraj'  Chorus,  for  proposed  na- 
tional use  during  the  Sixth  Loan. 
The  Bond  Brief  series,  to  consist 
of  discs  approximately  2^2  to  3 
minutes  long,  -will  feature  outstand- 
ing Americans  from  all  fields  and 
will  be  distributed,  according  to 
their  adaptability,  for  use  on  pro- 
grams of  ev3ry  type.  Special  one- 
minute  discs  featuring  Bond  ap- 
peals by  prominent  citizens  and  na- 
tional figures  are  planned,  to  be 
suitable  also  for  easy  insertion  in 
regular  programs. 

Treasury  plans  to  continue  War 
Bond  promotion  discs  on  a  reduced 
schedule  during  the  interim  period 
following  the  Sixth  Loan,  it  was 
stated. 

Recordings  of  two  "localized"  pre- 
Sixth  Loan  quarter-hour  programs 
prepared  by  the  WFD  Information 
Service  already  have  been  distrib- 
uted to  all  stations  in  Virginia  and 
North  Carolina  and  are  being  used 
■  as  part  of  Bond  activities  being 


5000  WATTS  •  DAY  AND  NIGHT 


staged  by  local  committees  in  con- 
nection with  the  tobacco  auctions. 
One  disc  features  servicemen  of  the 
region  who  participated  in  the 
fighting  in  Normandy.  The  other 
presents  Maj.  Gen.  Roger  B.  Col- 
ton  of  North  Carolina,  Brig.  Gen. 
W.  F.  Tompkins  of  Virginia  and 
Robert  Coyne,  WFD  field  director, 
discussing  heroism  of  the  unlisted 
men  in  the  first  record. 

Membership  for  the  committee 
representing  small,  medium  and 
large  stations  to  advise  Treasury 
on  War  Bond  program  selections 
was  named  last  week  by  Treasury 
in  cooperation  with  Arthur  Stringer 
and  Lewis  Avery  of  NAB.  Recom- 
mendations are:  Kern  Tips,  KPRC 
Houston;  Ted  Hill,  WTAG  Worces- 
ter; John  Rivers,  WCSC  Charles- 
ton; Chester  Wheeler,  KWIL  Al- 
bany, Ore.;  William  Cline,  WLS 
Chicago;  John  Hjines,  OWL 

Music  Activities 

Chairman  of  the  network  Bond 
committees  are  scheduled  to  meet 
with  Treasury  and  OWI  this  week 
to  discuss  general  policy  on  Sixth 
Loan  planning.  Detail  program  and 
promotion  plans  are  to  be  devel- 
oped by  each  committee  for  its  re- 
spective net.  Nets  are  also  consid- 
ering designation  of  representatives 
to  work  in  liaison  with  WFD  dur- 
ing the  planning  period. 

Dance  orchestrations  of  the  song 
"Dear  Friend,"  written  for  Treas- 
ury by  Richard  Rogers  and  Oscar 
Hammer  stein  II,  have  been  sent  by 


DALTOIS  IS  NAMED 
TO  SUCCEED  HEALY 

NEIL  DALTON,  assistant  chief  of 
the  OWI  domestic  news  bureau 
since  April  1,  1944  when  he  took 
leave  of  absence  from  his  post  as 
assistant  to  Mark  Ethridge,  pub- 
lisher of  the  Louisville  Courier 
Jourjial  and  Titnes  and  owner  of 
WHAS,  has  been  named  by  Elmer 
Davis,  OWI  director,  to  succeed 
George  W.  Healy  Jr.  as  director  of 
the  domestic  branch  when  Mr. 
Healy  returns  to  the  New  Orleans 
Times-Picayune  in  November. 

Other  OWI  personnel  changes 
include  the  naming  of  Willett 
Kempton,  former  regional  chief  of 
station  relations  for  OWI  in  At- 
lanta, as  assistant  chief  of  OWI 
station  relations  division  with 
headquarters  in  Washington.  Re- 
placing Mr.  Kempton  in  Atlanta 
on  Sept.  15  will  be  Madellin  Chace, 
former  regional  radio  director  for 
the  Office  of  Civilian  Defense  in 
Atlanta  and  previously  in  the  pro- 
gram department  of  WSB.  Both 
latter  appointments  were  an- 
nounced last  week  by  John  D. 
Hymes,  chief  of  the  OWI  station 
relations  division. 


the  WFD  Music  Promotion  Unit  to 
the  429  stations  having  studio  or- 
chestras. In  cooperation  with  the 
Army  Ground  Forces,  WFD  has 
arranged  for  the  presentation  of 
Irving  Berlin's  newest  Infantry 
song,  "There  Are  No  Wings  on  a 
Foxhole,"  on  regular  Treasury  net- 
work programs — Little  Jack  Little, 
Blue,  weekdays  1:45-2  p.m.;  Shep 
Fields,  MBS,  weekdays  12:30-1 
p.m. 


Represenfed  Nationally  by  HEADIEY-REED  CO. 

BROADCASTING    •    Broadcast  Advertising 


THE  DfS  MOmS  AUDIENCE  FOR 
*  /  LOVE  A  MYSTERY  '  IS  ENLARGED 


When  Jack  Packard  and  his  cohorts  go  into  action  for 
Procter  &  Gamble,  they  earn  a  Des  Moines  rating  nearly 
three  times  their  national  Hooper.  In  fact,  48  CBS  com- 
mercial evening  shows  on  KRNT  average  27.4%  higher 
in  Des  Moines  than  nationally  (ratings  for  u'intcr-s{>ring 
'44).  No  wonder  more  than  150  national  and  regional 
advertisers  use  KRNT  in  Iowa's  No.  1  tnasket,  Des  Moines. 
KRNT.  DES  MOINES   •  CBS  •   A  COWLES  STATION 


Affiliated  with 
Des  Moines  Register. Tribune 
Represented  by  Kat2 


IT  TAKES  a 
16-inch  Rifle 

to  PULVERIZE  enemy 
coastal  defense  guns! 


I  IT  TAKES  A 

50.000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region. 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

♦NBC  Tale  of  412  Cities 
*'Ross  Federal  Survey 
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Conspiracy  in  WFTL  Sale  Alleged 

{Continued  from  page  H) 


M  MASS  APPEAL 


itt  « 


RICH  MARKET 


ujCBm 

BALTIMORE 

7^  Bim  mWORK  Station 


fREE  &  PETIeRS,  INC 


THE  ROOSEVELT'' 


% 


ft 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk^ 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

_  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT   P.    ^ILLIFORD,   General  Manager 

Other  Hilton  Hoteli  From  Coast  to  CoatI: 

TEXAS,  AbFlene,  El  Pato,  Longview,  Lub- 
bock, Plolnview;  NEW  MEXIC^,  Albuquerque; 
CALIFORNIA,  long  Beach.  Loi  Angele«,  The 
Town  House;  MEXICO,  Chihuahuo,  The  Pola- 
elo  Hilfon.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


ing  and  incidental  expenses  until 
February  1944,  while  on  the  other 
hand  he  entered  into  an  agreement 
in  April  1943  to  represent  Fort  In- 
dustry in  the  sale,  for  which  he  re- 
ceived a  $10,000  fee,  plus  expenses. 

Mr.  Horton  testified  that  to  re- 
lease Messrs.  Hoffman  and  Vetter 
from  his  contract  of  Dec.  30,  1942, 
he  paid,  out  of  the  sale  receipts, 
$60,000  to  Mr.  Hoffman  and  $23,000 
to  Mr.  Vetter.  He  added  that 
Comdr.  Storer  promised  to  "take 
care  of  Steve  Vetter".  On  the  stand 
Thursday  afternoon,  Comdr.  Storer 
testified  he  paid  Vetter  $10,000 
which,  in  fact,  made  the  station 
cost  $285,000,  and  addressing  Mr. 
Horton,  added:  "If  I  made  an 
agreement  I'll  pay  all  of  it." 

That  $17.30  Hotel  Bill 

Throughout  the  hearing  Rep. 
Miller  and  Counsel  Sirica,  in  ad- 
dressing Chairman  Fly,  made  ref- 
erence to  "your  friend,  Storer  and 
your  friend  Bennett".  Mr.  Fly  ad- 
mitted friendship  but  denied  he 
gave  any  favors.  And  he  vigorously 
denied  that  Comdr.  Storer  paid  his 
hotel  bill.  "No  radio  broadcaster 
has  paid  any  such  bill  for  me,"  he 
declared. 

"Here  you  were,  the  chairman  of 
the  FCC,  accepting  a  gratuity  from 
a  licensee  of  several  radio  stations," 
said  Counsel  Sirica,  after  question- 
ing Chairman  Fly  about  the  $17.80 
hotel  bill.  "The  evidence  now  con- 
clusively shows  that  you  accepted 
a  gratuity  from  the  licensee  of  sev- 
eral radio  stations." 

"It  does  not,"  retorted  Mr.  Fly. 
"If  I  were  going  to  accept  a  gra- 
tuity it  wouldn't  be  any  $17.30." 

Reading  correspondence  into  the 
record  regarding  the  National  In- 
dependent Broadcasters,  Mr.  Sirica 
inferred  that  Chairman  Fly  was 
behind  the  organization  to  combat 
the  NAB.  Rep.  Miller  demanded  to 
know  if  Mr.  Fly  didn't  foster  the 
NIB  in  "opposition  to  the  NAB  and 
Neville  Miller".  The  witness  de- 
clared he  had  always  felt  the  inde- 
pendent broadcasters  needed  an  or- 
ganization representative  of  their 
interests,  but  that  he  did  not  take 
any  active  part  in  the  NIB  organi- 
zation. 

"I  thought  the  controls  of  the 
NAB  were  very  unfortunate  for  the 
radio  industry  in  general,"  said  Mr. 
Fly.  "I  was  interested  in  any  or- 
ganization that  would  give  the 
small  independent  station  a  voice." 

Referring  to  a  meeting  of  the 
American  Communications  Assn. 
(CIO)  which  Mr.  Fly  attended  in 
Atlanta,  Rep.  Miller  brought  up  the 
250,000  fingerprints  which  the  FCC 
declined  to  turn  over  to  the  FBI 
until  six  months  after  Pearl  Har- 
bor, according  to  testimony  before 
the  Committee  last  December. 

"Didn't  you  put  your  feeling  for 
your  friend  Selly  (Joseph  P.  Selly, 
ACA  president)  above  your  coun- 
try?" demanded  Rep.  Miller. 

"I  think  that's  an  unfair  state- 
ment. The  answer  is  no,"  replied 
Mr.  Fly.  He  added  that  it  was  "im- 


portant to  bear  in  mind"  that  the 
fingerprints  involved  members  of 
"all  labor  unions,  the  AFL,  inde- 
pendent organizations  and  the 
CIO." 

No  Obligation 

Rep.  Miller  shot  one  question 
after  the  other  regarding  Mr.  Fly's 
Atlanta  visit  with  Comdr.  Storer 
and  when  the  Congressman  re- 
marked: "George  Storer  has  fared 
quite  well  before  this  Commission, 
hasn't  he?"  the  chairman  snapped: 
"He  hasn't  gotten  a  thing  from  this 
Commission.  ...  I  have  no  obliga- 
tion to  anybody  in  the  industry." 

Rep.  Miller  asked  Mr.  Fly  to 
"look  up  your  records  and  see  if 
you  have  done  any  favors  for 
Harold  Lafount,  George  B.  Storer, 
Walter  Damm,  John  Shepard  3d, 
Eugene  Pulliam,  Gordon  Gray,  John 
Fetzer,  John  A.  Kenendy  and 
Scoops  (F.  M.)  Russell.  I  want  to 
ask  you  some  questions  about 
them." 

Comdr.  Storer  testified  that  he 
had  played  considerable  golf  with 
Mr.  Fly,  but  denied  he  paid  his  ho- 
tel bill.  He  added  "Mr.  Fly  is  so 
maticulous  about  paying  the  bills 
it  is  embarrassing  to  me." 

With  reference  to  his  purchase 
of  WFTL,  Comdr.  Storer  related 
details  of  conferences  with  Mr. 
Bennett  and  later  Mr.  Horton  and 
Chairman  Fly.  He  said  he  advised 
Mr.  Horton  his  contract  with 
Messrs.  Hoffman  and  Vetter  should 
have  been  filed  with  the  FCC  30 
days  after  it  was  signed,  inasmuch 
as  transfer  of  stock  was  involved. 

Mr.  Fly  also  testified  that  he  ad- 
vised Mr.  Horton  to  "go  to  the 
Commission  and  make  a  clean 
breast  of  everything".  Chairman 
Fly  denied  that  he  told  Mr.  Horton 
the  contract  was  "illegal." 

Both  Mr.  Horton  and  Mr.  Vetter 
testified  that  under  their  contract 
Mr.  Horton  would  retain  majority 
control  of  WFTL  although  Mr. 
Horton,  under  cross-examination, 
pointed  to  a  clause  in  the  contract 
which  said  the  station's  affairs 
would  be  guided  by  a  majority  of 
the  board  of  directors.  He  named 
as  the  board  himself  and  Messrs. 
Hoffman  and  Vetter. 


Well-Sworn  Fly 

FCC  CHAIRMAN  James 
Lawrence  Fly  holds  the  rec- 
ord of  being  sworn  three 
times  as  a  witness  before  the 
House  Select  Committee  to 
Investigate  the  Commission. 
When  he  appeared  last  Tues- 
day in  the  probe  of  the  sale 
of  WFTL  Ft.  Lauderdale, 
Fla.,  to  Fort  Industrv  Co., 
Mr.  Fly  raised  his  right  hand 
as  Rep.  Lea  (D.-Cal.),  Com- 
mittee chairman,  for  the  sec- 
ond time  administered  the 
oath.  Chairman  Fly  previ- 
ously had  been  sowrn  in  by 
Rep.  Cox  (D.-Ga.),  former 
Committee  chairman. 


Mr.  Sirica  introduced  a  letter 
signed  by  Mr.  Bennett  and  ad-, 
dressed  to  T.  J.  Slowie,  FCC  secre- 
tary, dated  Aug.  26  which  included' 
a  copy  of  a  letter  dated  April  19* 
and  a  copy  of  the  Horton-Hoffman- 
Vetter  contract.  Nobody  knew  why 
it  hadn't  been  filed  earlier. 

Mr.  Hyde  testified  that  "about 
April  19"  Mr.  Benentt  came  to  his^ 
office  with  a  letter  "or  copy  of  a 
letter"  setting  forth  details  of  the 
agreement  between  Messrs.  Horton 
Hoffman  and  Vetter.  Attached  was 
a  copy  of  the  Dec.  30,  1942,  con- 
tract. Mr.  Hyde  said  he  considerec, 
that  presentation  as  "filed"  wit! 
the  Commission.  Pressed  by  Mr 
Sirica,  the  assistant  general  coun 
sel  said  he  "kept  it  around  my  of- 
fice a  while  and  then  gave  it  tcj 
Judge  Seward".  Mr.  Sirica  brough 
out,  however,  that  the  usual  FCC 
"received"  stamp  in  the  secretary's 
office,  as  fixed  to  papers  which  ar< 
filed,  was  dated  Aug.  27,  1943,  foui 
months  later. 

Horton's  Agreement 

Mr.  Fly  asserted  that  to  the  bes1 
of  his  recollection  he  never  dis 
cussed  the  contract  with  Mr.  Ben 
nett.  "Mr.  Bennett  never  told  mf 
he  represented  Fort  Industry,"  h< 
said.  "As  far  as  I  know  he  repre 
sented  Mr.  Horton."  Again  Rep 
Miller  questioned  Mr.  Fly  and  th< 
FCC  chairman  declared:  "Seeming 
ly  there  had  been  a  transfer  of  con 
trol  without  the  Commission's  con 
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lent.  I  told  him  (Horton)  he'd  have 
L  better  standing  with  the  Commis- 
lion  if  he'd  put  all  this  before  the 
Commission  above  board". 

"Why  didn't  you  tell  Mr.  Bennett 
0  bring  the  contract  to  the  Com- 
nission  and  file  it  so  the  law  de- 
)artment  could  pass  on  it?"  asked 
kir.  Sirica. 

"That's  precisely  what  I  told  Mr. 
lorton,"  replied  Chairman  Fly.  "I 
^id  not  give  any  opinion  as  to  the 
alidity  of  this  contract.  I  don't 
hink  I  ever  saw  that  contract  up 

0  this  minute." 

"Isn't  it  a  fact  that  you  went  to 
Ltlanta  to  help  your  friend  Bennett 
nd  your  friend  Storer  get  that  sta- 
ion?"  demanded  Mr.  Sirica. 

"I  resent  that  question — no,"  was 
ne  reply.  Mr.  Fly  said  he  was  "sur- 
rised"  to  learn  that  Mr.  Benentt 
epresented  both  the  seller  and 
[uyer,  as  the  testimony  had  brought 
bt. 

Mr.  Horton  told  of  his  financial 
dfficulties,  of  borrowing  $50,000 
Irom  Mr.  Hoffman  and  of  execut- 
|ig  the  agreement  with  Mr.  Hoff- 
uan  and  Mr.  Vetter.  He  said  when 
tr.  Benentt  told  him  Fort  Indus- 
I'y  wanted  to  buy  he  "told  them  I 
id  not  see  how  I  could  sell  because 

had  a  contract  which  might  ma- 
!?re  into  an  interest  in  the  sta- 
ion".  He  added  that  Mr.  Bennett 
i'dvised  him  the  contract  was  "very 
'fid"  and  a  "violation  of  rules  of 
U  FCC". 

Mr.  Horton  testified  that  while 
tr.  Fly  didn't  read  the  contract  in 
,s  presence  at  the  Atlanta  meet- 
■|g,  the  FCC  chairman  "was  fa- 
-liliar  with  the  salient  features" 
id  indicated  "that  it  should  have 
ken  filed.  I  got  the  impression 
''r.  Fly  believed  certain  phases  of 

were  violative  of  the  rules  of  the 
•iommission,"  he  added. 
'  "I'm  confident  Mr.  Fly  didn't  say 

1  was  totally  illegal,"  continued 
I  jr.  Horton.  "He  said,  'What  do  you 

ant  to  do?'  and  I  told  him  my  sta- 
Lbn  had  been  a  source  of  trouble 
Ijjad  I  wanted  to  sell."  Mr.  Horton 
yded  that  he  had  made  up  his  mind 
jj  sell  to  Fort  Industry  before  go- 

ig  to  Atlanta  to  meet  with  Mr. 


iMr.  Hoffman  related  details  of 
js  agreement  with  Mr.  Horton  and 
3  a  night  visit  by  Mr.  Horton  and 
j.mes  A.  Dixon,  Miami  attorney 
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WPB  Orders  Revoked 

TWO  limitation  orders,  one  for 
tubes,  the  other  for  replacement 
parts,  have  been  revoked  by  the 
WPB,  it  was  announced  last  week. 
Order  L-76  covering  tubes,  which 
was  originally  issued  in  the  spring 
of  1942  to  stop  production  of  several 
hundred  different  types  of  tubes  is 
no  longer  needed,  WPB  officials 
said.  The  other  order,  L-293,  cov- 
ering replacement  parts  for  home 
radios,  has  been  repealed  to  allow 
production  of  home  replacement 
parts  on  the  same  production  lines 
as  are  running  for  other  purposes, 
the  WPB  revealed.  Distribution  and 
production  of  these  items  are  now 
being  scheduled  under  General 
Scheduling  Order  M-293,  according 
to  WPB. 


representing  Comdr.  Storer,  with 
an  armored  truck  and  $55,000  in 
cash  to  pay  his  notes.  He  rejected 
the  payment  but  later  settled  for 
$60,000.  Mr.  Hoffman  said  he  did 
not  construe  the  contract  as  violat- 
ing the  Communications  Act. 

Reps.  Magnuson  and  Miller  en- 
gaged Mr.  Denny  in  a  lengthy  ex- 
change regarding  Commission  reg- 
ulations and  Sec.  310B  of  the  Com- 
munications Act  of  1934,  as  amend- 
ed. Mr.  Denny  declared  that  section 
should  be  amended  to  make  it  man- 
datory for  licensees  to  file  with  the 
Commission  any  transfer  of  stock, 
as  low  as  1%.  The  section  now  has 
to  do  with  control  of  a  station. 

Tells  of  Contract 

Emmett  C.  Choate,  Miami  at- 
torney who  represented  Mr.  Vet- 
ter in  litigation  after  the  sale  of 
WFTL  to  Fort  Industry,  testified 
he  examined  the  contract  of  Dec. 
30,  1942,  and  studied  the  Communi- 
cations Act  and  could  find  no  viola- 
tion. He  told  the  Committee  he  also 
studied  FCC  regulations,  and  said 
that  in  his  opinion  the  regulations 
called  for  "more  than  the  Com- 
munications Act  requires". 

Mr.  Choate  outlined  details  of 
hi  court  fights  and  told  how  the 
Federal  court  remanded  the  case  to 
State  court  on  the  grounds  that  the 
Communications  Act  was  not  in- 
volved. 

Comdr.  Storer,  recalled  to  the 
stand  Friday,  said  it  was  his 
opinion  that  under  FCC  regulations 
the  contract  of  Dec.  30,  1942,  should 
have  been  filed  with  the  Commis- 
sion. Questioned  closely  regarding 
Mr.  Bennett's  status,  Comdr.  Storer 
said  he  was  under  the  impression 
that  Mr.  Bennett  was  '  free  to  rep- 
resent us",  although  he  said  he  had 
known  that  Mr.  Bennett  at  one 
time  did  represent  Mr.  Horton. 

Under  cross-examination  Friday 
Comdr.  Storer  said  he  wasn't  pres- 
ent at  the  Atlanta  conference  be- 
tween Mr.  Fly  and  Mr.  Horton, 
that  he  felt  "it  was  a  matter  be- 
tween Mr.  Horton  and  the  Com- 
mission". He  added  that  although 
he  and  Mr.  Horton  had  made  an 
oral  agreement  for  the  sale  of 
WFTL  he  felt  that  Mr.  Horton 
"should  make  a  complete  disclosure 
to  the  Commission". 

"Would  you  prefer  to  have  the 
opinion  of  your  friend.  Fly,  rather 
than  the  opinion  of  the  whole  Com- 


mission?" asked  Rep.  Miller.  "No," 
replied  the  witness,  "as  a  matter 
of  fact  it  would  have  to  be  decided 
by  the  whole  Commission." 

Pressed  on  Thursday  as  to  why 
he  wanted  to  buy  WFTL  Comdr. 
Storer  said  he  had  a  home  in 
Florida  and  "wanted  an  excuse  to 
go  there  in  the  wintertime".  He 
estimated  Fort  Industry's  "present 
book  value"  at  "some  900  thousand 
dollars".  Asked  what  the  sale  price 
would  be,  he  said  he  didn't  know  and 
when  Mr.  Sirica  suggested  "three 
or  four  million  dollars",  Comdr. 
Storer  replied:  '  It  might  well  be". 

Messrs.  Denny  and  Hyde  and 
Walter  W.  White,  administrative 
assistant  to  the  FCC  general  coun- 
sel, all  testified  that  they  had 
searched  Commission  files  and 
could  not  locate  the  original  of  a 
letter  dated  April  19,  1943,  and 
delivered  to  Mr.  Hyde  by  Mr. 
Bennett. 

Mr.  Dixon  of  the  Miami  law  firm 
of  McKay,  Dixon  &  DeJarnette, 
who  represented  Fort  Industry  in 
the  transaction,  said  he  under- 
stood Mr.  Bennett  represented  both 
Mr.  Horton  and  Fort  Industry 
"with  the  knowledge  and  consent 
of  both  parties".  Attorneys  said 
this  was  a  common  and  accepted 
practice. 

Mr.  Pixley  took  the  stand  briefly 
to  relate  details  of  employing  Mr. 
Dixon.  He  denied  there  was  ever 
any  intention  of  "breaking"  the 
Dec.  30,  1942,  contract. 
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years  of  program-planning, 
development  of  technical 
excellence  in  broadcasting 
these  programs ...  and  of 
selling  to  the  417,441 
people  in  the  Western 
North  Carolina  market's 
17  counties  . . . 
that's  the  record  of 


Debut  Is  Delayed 
By   Bricker  Talk 

Other  Broadcasts  Scheduled 
By  Republican  Candidates 

PREMIERE  of  the  new  Lockheed 
Aircraft  Corp.  program,  A  Man 
Named  X,  has  been  postponed  from 
Sept.  9  to  Sept.  16  in  order  that 
the  Blue  can  join  the  other  nation- 
wide networks  in  broadcasting  the 
speech  of  Gov.  John  W.  Bricker  of 
Ohio,  accepting  the  Republican 
vice-presidential  nomination.  The 
Bricker  address,  scheduled  to  be 
made  before  the  Indiana  Repub- 
lican Editorial  Assn.  at  French 
Lick  Springs,  Ind.,  was  broadcast 
as  a  sustaining  public  service  fea- 
ture by  all  networks,  which  a  week 
earlier  had  broadcast  the  accept- 
ance talk  of  Sen.  Harry  S.  Truman 
of  Missouri,  Democratic  vice-presi- 
dential candidate,  also  on  a  sus- 
taining basis.  Gov.  Bricker  was 
to  have  been  heard  from  10.30- 
11  p.m. 

Other  Talks 

In  addition  to  the  addresses  of 
the  Republican  presidential  nom- 
inee, to  be  broadcast  during  his 
western  trip — Sept.  18  from  Seat- 
tle on  CBS,  Sept.  19  from  Port- 
land, Ore.,  on  NBC,  Sept.  21  from 
San  Francisco  on  NBC,  and  Sept. 
22  from  Los  Angeles  on  NBC 
[Broadcasting,  Sept.  4] — Gov. 
Dewey  will  also  broadcast  Sept.  25 
from  Oklahoma  City,  10-10.30  p.m. 
on  NBC. 

Republican  National  Committee 
has  also  scheduled  a  broadcast  for 
Sept.  14,  with  network,  time  and 
speaker  to  be  announced,  and  one 
for  Sept.  15,  9-9.30  p.m.  on  NBC, 
with  the  speaker  to  be  announced. 


Present  the  Facts^  Nimitz  and  King  Tell 
Broadcasters,  and  Aid  in  Pacific  War 


CBS  Coast  Additions 

CBS  has  increased  its  news  staffs 
in  the  Pacific  and  West  Coast  in 
preparation  for  impending  increase 
in  the  tempo  of  operations  against 
Japan.  CI5S  correspondent  James 
Fleming,  back  from  Moscow',  and 
Eugene  Rider,  formerly  CBS 
technician-reporter  in  London,  have 
been  assigned  to  duty  in  the  Pacific. 
In  addition  to  doing  on-the-spot 
broadcasts  they  will  also  make  re- 
cordings of  action  on  Navy  porta- 
ble film  recording  equipment.  Tim 
Liemert,  also  of  CBS,  has  arrived 
at  Pearl  Harbor  to  work  with 
Webley  Edwards.  Philip  Wood- 
yatt,  former  CBS  news  manager 
in  New  York,  and  prior  to  that  head 
of  CBS  San  Francisco  news  bu- 
reau, has  been  appointed  to  direct 
the  news  bureau  in  San  Francisco. 
CBS  correspondents  already  in  the 
Pacific  Theater  include  William  J. 
Dunn,  assigned  to  Gen.  MacAr- 
thur's  command,  and  Glen  Akins 
at  Chungking. 


Sterling  Ins.  Test 

STERLING  Insurance  Co.,  Chi- 
cago, will  begin  sponsorship  of  5 
and  15-minute  musical  and  news 
shows  on  approximately  60  stations 
October  16.  26-week  contracts  were 
placed  by  Neal  Advertising,  Chi- 
cago. 


RADIO  CAN  do  much  toward  win- 
ing the  war  with  Japan,  after  Ger- 
many falls,  by  broadcasting  the 
facts,  the  Navy's  two  highest  rank- 
ing oflScers,  told  the  NAB  Execu- 
tives War  Conference  in  Chicago 
late  last  month  [BROADCASTING, 
Sept.  4]. 

Speaking  on  transcriptions  which 
were  flown  to  the  Conference,  Adm. 
Ernest  J.  King,  USN,  Commander- 
in-Chief  of  the  U.  S.  Fleet  and 
Chief  of  Naval  Operations,  and 
Adm.  Chester  W.  Nimitz,  Com- 
mander-in-Chief, U.  S.  Pacific  Fleet 
and  Pacific  Ocean  Areas,  assured 
broadcasters  that  the  Navy  soon 
will  provide  facilities  for  the  orig- 
ination of  newscasts  from  the  far- 
flung  Pacific  areas. 

Adm.  King  warned  against  over- 
optimism  and  declared  the  "fanati- 
cism of  the  military"  of  Japan  "sur- 
passes anything  that  Germany  has 
to  off'er.  ...  To  defeat  them  will 
be  one  thing;  to  force  them  to  sur- 
render will  be  another.  These  ir- 
refutable facts  must  be  repeated 
again  and  again.  If  they  are  pre- 
sented fully  and  freely,  we  need 
have  no  further  concern  about  the 
current  wave  of  over-optimism. 

"The  broadcasting  industy  is  per- 


forming and  can  continue  to  per- 
form a  most  important  public  serv- 
ice by  presenting  the  war  in  proper 
perspective.  Your  services  are 
needed,  and  will  be  increasingly 
when  the  conflict  in  Europe  ends 
and  the  spotlight  is  focused  on  the 
war  in  the  Pacific." 

Adm.  Nimitz,  couching  his  talk  in 
the  vernacular  of  broadcasting,  said 
"the  United  States  has  forcibly  ex- 
tended its  primary  coverage  thou- 
sands of  miles  to  the  West  and  our 
prograin  featuring  the  combined 
forces  of  the  Army,  Navy  and  Ma- 
rine Corps  has  been  heard  clear  and 
loud  in  the  Aleutians,  the  Gilbert 
Islands,  Marshall  Islands,  in  the 
Carolines,  Marianas  and  Bonin 
Islands." 

"The  program  to  bring  Japan  to 
unconditional  surrender  will  be 
heard  with  ever  increasing  volume 
in  Japan  itself,"  he  continued. 
"There  will  be  no  fading  in  our 
resolve  to  carry  it  through  and  we 
are  prepared  to  deal  with  such  in- 
terference as  may  be  encountered*' 
.  .  .  We  will  not  remain  static  in 
producing  and  presenting  this  pro- 
gram for  victory  in  the  Pacific.  Wc 
are  confident  that  we  will  have  the 
cooperation  and  support  of  the  en-, 
tire  radio  industry." 


NBC  Pacific  News 

PLANS  for  expanding  NBC's  news 
staff  and  technical  facilities  for 
covering  the  Pacific  area  were  an- 
nounced last  Thursday  by  William 
F.  Brooks,  NBC  director  of  news 
and  special  events,  on  his  return 
from  the  West  Coast  [Broadcast- 
ing, Aug.  7].  Francis  C.  McCall, 
manager  of  operations  of  NBC's 
news  division,  recently  returned 
from  London  where  he  set  up  NBC 
coverage  for  D-Day,  has  been  as- 
signed to  a  similar  task  for  the 
Pacific,  operating  from  CINCPAC, 
Honolulu.  Owen  Pat  Flaherty, 
since  1943  attached  to  the  American 
Red  Cross,  Australia,  formerly 
with  WOAI  San  Antonio  and 
KXYZ  Houston,  has  been  added  to 
NBC's  Southwest  Pacific  staff.  El- 
mer Peterson,  NBC  commentator, 
has  been  transferred  to  the  West 
Coast,  working  out  of  KPO  San 
Francisco.  The  four  networks  have 
worked  out  a  pooling  agreement  for 
certain  types  of  Army  and  Navy 
news,  he  stated. 


Knox  on  MBS 

KNOX  Co.,  Los  Angeles,  will  pro 
mote  Cystex  Tablets  on  80  Mutua 
stations  Sun.,  4:30-5  p.m.  as  spon 
sor  of  What's  the  Name  of  Tha 
Song,  audience  participation  pro 
gram.  Originating  from  the  Wes 
Coast,  with  Dud  Williamson  as  m.c 
Program  invites  contestants  t 
identify  old-time  songs,  awardini 
cash  prizes  for  ability  to  give  th 
titles,  recite  first  line  of  chorus  an 
sing  first  two  lines.  Audience  join 
with  the  m.c.  in  singing  the  song; 
Program  was  originated  at  the  Do 
Lee  Network,  where  it  has  bee 
sponsored  by  a  shampoo  firm,  late 
expanding  to  the  full  Mutual  ne1 
work  as  a  sustainer.  Agency  is  Ra> 
mond  R.  Morgan  Co.,  Hollywood. 


Hits  Radio  Plugs 

C.  A.  ELVEHJEM,  professor  of 
biochemistry  at  the  U.  of  Wisconsin, 
speaking  before  the  Harris  Founda- 
tion Institute  at  the  U.  of  Chicago 
last  week  told  his  audience  that  ra- 
dio had  done  more  to  destroy  faith 
in  nutrition  research  than  any  other 
element  in  American  life.  "We  have 
with  us  continuously,"  Mr.  Elveh- 
jem  complained,  "the  pernicious 
type  of  commercial  advertising  and 
statements  and  articles  by  pseudo- 
nutritionists."  Future  research,  the 
professor  concluded,  should  deal 
with  total  nutrition  and  the  total 
fitness  and  efficiency  of  an  indi- 
vidual. 


Hope  Resumed 

PEPSODENT  CO.,  Chicago  (tootl 
paste,  powder),   on   Sept.  12  r' 
sumes  Bob  Hope  Show  on  129  NB 
stations,    Tuesday,    10-10:30  p.ril 
(EWT).    Series  stars  Bob  Hop  ! 
recently  returned  from  entertaii 
ment  tour  of  South  Pacific  wi 
theater,  with  Jerry  Colonna,  com 
dian,  and  Frances  Langford,  fe 
tured  vocalist,  of  the  radio  pr 
gram.    Barbara   Jo  Allen  (Vei 
Vague)    completes  talent  line-u 
Skinnay  Ennis  has  been  assignt 
musical    director.     Writing  sta 
comprises   Albert  Schwai"tz,  No 
man  Sullivan,  Glenn  Wheaton,  R; 
Allen,  Fred  Fox,  Paul  Laven,  Rog 
Price,  Chester  Castellaw.  Al  Ca 
staff  is  producer  of  Foote,  Cone 
Belding,  agency  servicing  the  £i 
count.    With  initial  broadcast 
Mohave   (Cal.)  Marine  Air  Ba; 
troupe  moves  to  Camp  Borden,  T 
ronto,   Canada,   on    Sept.   19  f 
opening  of  annual  Canadian  W 
Stamp  drive. 


ServinK  Western  North  Carolina  '|{ 
from  ASHEVILIE  CB| ' 

DON  5.  ELIAS,  executive  Director  ' 
Repretenfed  by  The  KATZ  AGENCY. 
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N'OT  BORED  in  the  least  are  the  newly-elected  board  of  directors  of  the 
Canadian  Western  Assn.  of  Broadcasters,  elected  at  the  Banff,  Alberta, 
Tieeting.  They  are  (1  to  r),  Dick  Rice,  CFRN  Edmonton,  president  for 
;he  third  time;  Gerry  Gaetz,  CKRC  Winnipeg;  A.  A.  Murphy,  CFQC 
Saskatoon;  Frank  "Tiny"  Elphicke,  CKWX  Vancouver. 


frigon  Is  New  CBC 
I^eneral  Manager 

Vppointments  of  Manson  and 
Sushnell  Also  Announced 

bANADIAN  Broadcasting  Corp. 
ast  week  announced  the  appoint- 
pent  of  Dr.  Augustine  Frigon  as 
eneral  manager,  with  Donald 
■lanson  assistant  general  man- 
iger.  Ernest  Bushnell  has  been 
iiromoted  to  director  general  of 
rogramming. 

When  the  CBC  displaced  the 
'•anadian    Radio    Commission  in 


:    Dr.  Frigon  Mr.  Bushnell 

'936,  Dr.  Frigon  became  assistant 
'eneral  manager.    As  a  member 
the  three-man  royal  Commis- 
sion which  investigated   radio  in 
-airope  and  the  United  States,  Dr. 
jiiigon   recommended  nationaliza- 
lon  of  broadcasting  while  also  al- 
rwing  the  operation  of  privately- 
5vned  stations.    For  ten  years  he 
[|as  chairman  of  the  Quebec  Elec- 
■  ,ic  Commission,  and  is  an  engineer 
profession. 
Mr.  Manson,  who  was  formerly 
ecutive   assistant  of  CBC,  was 
xretary  of  the  1929  Broadcast- 
'g  Commission.     Before  joining 
3C  in  1936,  he  was  assistant  con- 
oiler  of  radio  for  Canada. 


General  Foods'  Shifts 

5NERAL  FOODS  Corp.,  New 
rk,  on  Oct.  2  will  start  Two  on  a 
le,  a  mystery-drama,  on  CBS, 
pnday  through  Friday,  2:15-2:30 
11.,  for  Postum,  LaFrance  and 
^tina.  In  a  reshuffling  of  Gen- 
al  Foods'  daytime  shows,  program 
places  Joyce  Jordan,  M.  D.  (Post- 
1,  LaFrance,  Satina,  Post's  Rai- 
a  Bran),  which  shifts  to  the  CBS 
;2:15  p.m.  period,  now  occupied  by 
r'tia  Faces  LAfe  (Grape  Nuts 
"ekes,  Wheatmeal).    Latter  show 

Oct.  2  replaces  We  Love  and 
<cjirn   (Post's  40%  Bran  Flakes) 

the  Monday  through  Friday 
15-5:30  p.m.  period  on  87  NBC 
itions.    We  Love  and  Learn  will 

discontinued  by  General  Foods 

Sept.  29.  Agency  is  Young  & 
ibicam,  N.  Y. 

1 


Vc  Transcripton  Sales 
Levy  Imposed  by  Canada 

A  SALES  TAX  license  and  an  8% 
sales  tax  are  being  levied  on  Ca- 
nadian transcription  companies,  ad- 
vertising agencies  developing  their 
own  radio  programs,  independent 
producers,  sponsors  who  do  their 
own  recording,  and  stations  making 
transcriptions  for  broadcasting,  it 
was  learned  recently.  The  ruling 
was  received  by  Hal  Williams,  Do- 
minion Broadcasting  Co.,  Toronto, 
from  the  Dept.  of  National  Rev- 
enue, Ottawa,  after  representations 
had  been  made  to  the  department 
earlier  in  the  summer. 

To  have  gone  into  effect  Sept. 
1,  a  delay  'til  Oct.  1  was  requested 
to  allow  all  companies  affected  to 
become  informed  of  the  operation. 
It  is  expected  the  ruling  will  cause 
considerable  difficulty  of  a  techni- 
cal nature,  and  may  bring  the 
cost  of  certain  types  of  recordings 
out  of  line  with  their  commercial 
values. 


National  Peanut  Council 
Plans  3-Year  Campaign 

NATIONAL  PEANUT  Council, 
Atlanta,  in  a  proposed  three-year 
campaign  for  the  peanut  industry, 
has  appropriated  a  yearly  $300,000 
budget  to  include  research,  public- 
ity and  advertising.  Largest  allo- 
cation will  be  $230,000  to  be  spent 
in  radio  and  publications.  Re- 
search and  publicity  work  is  al- 
ready financed  for  the  balance  of 
1944. 

According  to  a  booklet  issued  by 
the  Peanut  Council,  radio  plans 
call  for  sponsorship  of  women  com- 
mentators on  daytime  programs  in 
major  markets  throughout  the 
country.  Regarding  radio,  book- 
let states  "to  be  effective,  the  plan 
must  be  a  continuous  one  for  at 
least  three  years."  To  finance  the 
campaign,  funds  will  be  raised  by 
members  of  the  NPC,  with  allied 
business  and  organizations  contrib- 
uting. Agency  is  J.  Walter  Thomp- 
son Co.,  N.  Y. 


Republic  Promotion 

REPUBLIC  Pictures  Corp.,  New 
York  Sept.  11  concludes  a  five-day 
campaign  in  connection  with  the 
Sept.  9  premiere  in  New  York  of 
"Storm  over  Lisbon."  Schedule  call- 
ed for  from  two  to  eleven  announce- 
ments and  chain  breaks  weekly  on 
each  of  the  follovdng  stations: 
WJZ  WBYN  WHN  WEAF  WABC 
WINS  WOR  WMCA  WOV 
WNEW.  Agency  is  Donahue  &  Coe, 
New  York. 


RECORD  CKCL  PRICE  ; 
STAFF  ASSIGNMENTS 

SAID  to  be  the  highest  sum  ever 
paid  for  a  Canadian  station,  con- 
sideration of  $500,000  was  reported 
last  week  as  the  amount  involved  in 
the  purchase  of  CKCL  Toronto 
(now  CKEY,  Broadcasting,  Aug. 
28),  by  a  group  of  Canadian  finan- 
ciers headed  by  Jack  N.  Cooke, 
former  general  manager  of  North- 
ern Broadcasting  &  Pub.  Co.,  who 
is  said  to  hold  controlling  interest 
in  the  1,000  w  outlet  and  is  presi- 
dent of  Toronto  Broadcasting  Co., 
partnership  formed  to  take  over 
operations  of  the  station. 

Vice-president  is  Edward  W. 
Bickle,  broker.  Directors,  all  of 
Toronto,  are  Kenneth  Haywood, 
lawyer;  A.  W.  Carr,  mining  pro- 
moter; D.  E.  McLean,  insurance 
broker.  Shareholders  include  C.  L. 
Burton,  president  of  Robert  Simp- 
son Co.,  department  store  chain; 
Arthur  Cobban,  Wood,  Gundy  & 
Co.,  investment  firm;  J.  P.  Bickell, 
mining  promoter  and  international 
financier;  W.  H.  Englebright,  min- 
ing company  president;  N.  C. 
Urquhart,  broker;  W.  Zimmerman, 
lawyer;  R.  A.  Leslie,  National 
Broadcast  Sales,  Toronto. 

Eddie  Guest  of  CKCL  has  been 
apointed  production  and  traffic 
chief,  and  Don  Insley,  former  pro- 
gram director  of  CHEX  Peterbor- 
ough, is  director  of  continuity.  John 
Stinson,  formerly  of  WLW  WIOD 
and  CKLW,  is  producer  and  news- 
caster. Other  newscasters  are  Lorne 
Greene,  former  chief  announcer  of 
Canadian  Broadcasting  Corp. ; 
Michael  Fitzgerald,  Toronto  free- 
lance, and  Ann  Abbott,  women's 
news,  formerly  of  CKPC  Brantford, 
Ont.  Anouncers  are  Jack  Thompson, 
formerly  of  CHEX  and  CKCL;  Roy 
Dunn,  formerlv  of  CKWS  Kingston 
and  CHEX;  Phil  Sandv,  formerly 
of  CHEX.  Hal  Stubbs,  former 
farm  broadcaster  of  CBC  Toronto, 
heads  the  farm  program  depart-, 
ment.  Block  program  m.c.'s  are 
Mickey  Lester, .Toronto  free-lance; 
Larry  Kent,  formerly  of  CBC;  Joe 
Crysdale,  CKCL.  Bruce  Tremeer, 
formerlv  of  CKWS,  is  librarian. 
Ernie  Swan  of  CKCL  remains  as 
chief  engineer.  Sonva  Barnett,  sec- 
retary to  Jack  Cooke  at  Northern 
Broadcasting,  has  moved  to  the 
same  position  at  CKEY. 


Church  Radio  Plan 

A  PROPOSAL  for  an  extensive 
program  of  broadcasting,  which 
may  reach  $100,000  a  year,  is  made 
in  a  report  of  a  commission  on 
church  and  radio  presented  Sept.  6 
to  the  General  Council  of  the 
United  Church  of  Canada  meeting 
at  London,  Ont.  The  commission  is 
headed  by  Dr.  James  S.  Thomson, 
president  of  the  U.  of  Saskatchewan 
and  former  general  manager  of  the 
Canadian  Broadcasting  Corp.  The 
report  recommended  spending  $15,- 
000  on  broadcasting:  in  1945.  Other 
recommendations  include  the  ap- 
pointment of  "radio  pastors"  in 
specified  areas;  establishment  of  a 
central  office  of  supervision  and 
direction  of  "an  aggressive  pro- 
gram of  evangelization  and  educa- 
tion through  broadcasting";  in- 
struction of  radio  technique  for 
ministers  who  broadcast.  The  CBC 
Board  of  Governors  was  asked  to 
provide  funds  for  a  permanent  sec- 
retary for  the  National  Religious 
Advisory  Council. 


SALT  LAKE  MARKET 


mm^m  through 

UTAH  S  NBC  STATION 


Utah  has  one  of  the  highest  per  capita 
ratings    as    a    radio    listening  market. 

jOHN  BLAIR  &  CO.  National  Representative 


if  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of  "lis- 
tening areas"  of  every  \owa  station, 
programs  that  appeal  to  urban,  vil- 
lage, and  farm  families,  and  listening 
habits.  Illustrated  with  pictogrophs  for 
quick  and  easy  reading.  You  can  get 
a  copy  free  by  writing  to 

CENTRAL  BROADCASTING  CO. 

912    Walnut  St.,  Des   Moines,  Iowa 


WHN   WHN  WHN  WHN 


¥IIHN 


DIAL  1050-50,000  WATTS 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique —  "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 
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The  CBS  Station  for  a 
miliion  people  in  22 
counties  of  3  states. V: 
the  heart  of  the 
Textile  South. 


5000  Watts  Day 
1000  Watts  Night 
950  kc.  nnn 
Spartanburg,  S.  C.  huo 
Represented  by  Hollingbery 


C  H  N  S 

The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 


Stovin 
Wright 

RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  .  WINNIPEG 
TORONTO 


Cassidy's  Looli 

NBC  last  week  claimed  a  first 
for  James  Cassidy,  NBC  com- 
mentator, who,  in  a  broadcast 
from  France  Sept.  6  revealed 
himself  to  be  the  first  radio 
reporter  to  look  into  Germany 
and  return  to  the  transmitter 
to  tell  about  it.  "At  the  very 
moment  I  was  looking  across 
the  border,"  he  said,  "I 
realized  that  it  w^as  the  final 
one  to  be  crossed  before  the 
end  of  this  war.  ...  I  felt  a 
chill  running  up  and  down 
my  spine." 


NET  ALLOCATIONS 
PROVE  SUCCESSFUL 

TWO-THIRDS  of  the  programs 
participating  in  the  Network  Allo- 
cation Plan  of  the  OWI  (wreekly 
"packet")  are  presenting  their  war 
messages  interestingly  and  effec- 
tively, according  to  an  OWI  Do- 
mestic Radio  Bureau  analysis  of 
550  monitoring  reports  submitted 
by  staff  members  and  volunteers 
between  July  10  and  Aug.  6. 

The  survey,  the  first  to  be  re- 
leased, covered  257  network  pro- 
grams, representing  72%  of  all 
OWI  allocations  scheduled  on  com- 
mercial shows  during  the  four- 
week  period.  13%  of  the  messages 
were  rated  "excellent"  and  53% 
"good",  with  daytime  shows  having 
a  slight  edge  over  evening  pro- 
grams. 

Tabulation  of  the  answers  to  the 
four  questions:  (1)  where  the  mes- 
sage was  placed — opening,  middle, 
closing,  or  within  script;  (2)  by 
whom  given;  (3)  technique;  (4) 
length — revealed  that  the  majority 
of  war  messages  is  delivered  by  an- 
nouncers at  the  close  of  the  pro- 
gram. 65%  of  the  257  programs 
spotted  allocations  in  the  closing; 
13%  in  the  middle;  9%  in  the  open- 
ing and  5%  repeated  throughout 
the  broadcast.  Announcers  deliv- 
ered 68%;  program  stars  25%; 
guests  4%  and  unidentified  actors 
2%  of  the  allocations. 


FARM  FESTIVAL  of  WNAX  Yankton,  S.  D.,  honoring  wartime  farmers 
was  a  great  success,  as  these  smiles  prove.  Military  men,  radio  men,  farm- 
ers and  interested  spectators  crowded  into  Yankton  for  the  second  annual 
Midwest  Farmer  Day.  Highlight  of  the  celebration  was  announcement 
on  the  Vox  Pop  program  of  the  typical  1944  Midwest  Farmer.  Among, 
industry  men  attending  were  (1  to  r,  seated)  :  Don  Inman,  station  man- 
ager- Ted  Enns,  national  sales  executive  of  the  Iowa  Broadcasting  Co.. 
N  Y.;  Roy  Wliller,  Katz  Agency,  Chicago.  Back  row  (1  to  r)  are:  Paul 
Blakemore,  Blakemore  Agency,  Des  Moines;  Mike  Flynn,  Morris  Kell  ' 
ener,  Katz  Agency,  N.  Y.;  Jack  Paige,  WNAX  pubhc  relations;  Phil- 
Hoffman,  vice-president  of  the  Iowa  Broadcasting  Co.,  and  station  man- 
ager of  KRNT  Des  Moines;  William  Bailey,  Katz  Agency,  Kansas  City  ; 
David  Decker,  Katz  Agency,  Chicago. 


ANACIN  CO.  CITED 
IN  FTC  COMPLAINT 

ANACIN  Co.,  Jersey  City  (propri- 
etary) has  been  charged  in  a  Fed- 
eral Trade  Commission  complaint 
with  disseminating  false  advertise- 
ments in  newspapers,  periodicals, 
pamphlets,  circulars  and  other  lit- 
erature which  misrepresents  the 
therapeutic  properties  of  Anacin 
tablets  and  fails  to  reveal  their  po- 
tential danger  to  health  when  self- 
administered  indiscriminately. 
Complaint  did  not  mention  radio 
advertising. 

The  former  Blackett-Sample- 
Hummert,  Anacin  agency,  was  also 
cited  in  the  complaint.  The  respond- 
ents have  been  granted  20  days  to 
answer. 


^  _  5000  WATTS  1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

Nationol  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  hr  WHO'S  WHO  on  WCVO 
WtVD-  UT  Wett  4601  Street  Itew  Yori'-  W- 1- 
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NAB  Kit  Mailed 

NAB  has  mailed  to  all  stations  a 
copy  of  the  radio  kit  to  be  used  in 
the  National  War  Fund  Campaign, 
accompanied  by  a  letter  from  J. 
Harold  Ryan,  NAB  president.  The 
OWI  Radio  Section  has  designated 
Sept.  25-Nov.  1  for  all  War  Fund 
radio  allocations.  The  NAB  kit  con- 
tains material  on  radio  information 
such  as  station  breaks,  live  spots, 
and  human  interest  stories  on  the 
National  War  Fund  services.  It  is 
arranged  as  a  file,  and  gives  direc- 
tions for  securing  radio  material. 


Cuba  Honors  Newsmen 

FOR  FAIR  and  impartial  coverage  of 
the  Sept.  4,  1933  revolt  of  the  Cuban 
Army  sergeants  and  privates,  lead 
by  President  Fulgencio  Batista,  the 
Cuban  president  several  weeks  ago, 
honored  14  Cuban  and  American  news- 
men, three  of  them  now  with  CBS. 
Decorations  went  to  Edmund  A. 
Chester,  CBS  director  of  Latin  Ameri- 
can Relations,  then  chief  of  the' Latin 
American  Department  of  Associated 
Press ;  Lawrence  S.  Haas,  CBS  di- 
rector of  shortwave  news,  then  man- 
ager of  the  United  Press  Caribbean 
Division,  Havana ;  and  Alex  Garcia, 
CBS  Havana  correspondent,  then  as- 
sistant to  Mr.  Haas. 


Colgate  Stipulation 

STIPULATION  by  Colgate-P'alm- 
olive-Peet  Co.,  Jersey  City,  that  it 
will  cease  certain  claims  for  its 
Palmolive  line  is  not  expected  to 
affect  materially  the  sponsor's  radio 
advertising  claims.  Prior  to  the 
Federal  Trade  Commission  an- 
nouncement of  the  stipulation  last 
week  the  company  is  understood  to 
have  adjusted  its  claims  by  remov- 
ing certain  superlatives.  Most  of 
the  FTC  charges  were  based  on 
out-dated  advertising,  it  is  under- 
stood. The  company's  stipulation 
permits  it  to  retain  the  Palmolive 
trademark  though  other  oils  than 
palm  and  olive  are  said  to  be  used 
in  manufacture  of  products  carry- 
ing the  name. 


Russell  Joins  Probe 

APPOINTMENT  of  Louis  J.  Rus 
sell,  veteran  FBI  investigator,  a: 
attorney-investigator  to  the  staf 
of  the  House  Select  Committee  ti 
Investigate  the  FCC  was  announcec 
last  week  by  John  J.  Sirica,  genera 
counsel.  A.  native  of  Louisville 
Mr.  Russell's  career  began  as  ; 
professional  ballplayer  when  he  wa 
18  with  the  Louisville  team  of  th 
American  Assn.  In  1934,  whil 
attending  Columbus  U.,  Washing 
ton,  he  went  to  work  for  the  FB 
and  subsequently  served  as  supei 
visor  of  criminal  accounting  vdt 
the  Newark,  Indianapolis,  Okl£ 
homa  City  and  Hartford  field  office 
and  in  Washington.  In  1941  h 
resigned  to  become  chief  of  detei 
tion  for  the  Thos.  A.  Edison  Cc 
West  O^range,  N.  J.,  but  after  si 
months  returned  to  the  FBI.  M 
Russell  has  a  daughter,  6.  H 
wife  died  a  few  years  ago.  E 
lives  in  Washington. 

Transit  Radio 

CAPITAL  TRANSIT  Co.,  Was 
ington,  D.  C,  last  week  was  grar 
ed  a  construction  permit  for 
new  special  emergency  land  st 
tion  and  30  portable  mobile  uni 
for  essential  two-way  communic- 
tion  between  the  central  dispatc 
er's  office  and  emergency  rep£ 
units.  Although  this  type  of  sei 
ice  has  been  in  extensive  use 
light  and  power  companies, 
has  only  been  recently  that  meti 
politan  transportation  compan: 
have  requested  similar  faciliti 
Similar  grant  was  made  a  fo 
night  ago  to  the  Cincinnati  Sti' 
Railway  Co. 


FM  Station  for  FCC 

W3FXC  are  the  call  letters  of  an 
FM  station  the  FCC  will  establish 
in  Washington  to  secure  technical 
data  on  FM.  Station  will  be  oper- 
ated by  engineers  in  the  FCC  field 
division,  on  50  w  on  any  frequency 
between  42,000  and  50,000  kc,  with 
both  wide  and  narrow  band  trans- 
missions. FCC  hopes  that  some 
data  will  be  obtained  in  time  for 
use  at  the  FCC  allocations  hearings 
Sept.  28. 


PEP  UP  YOUR  ADS 

With  These  Gorgeous 

EYEFULLS 

In  Full  Color 

Set  of  20  girl  beauty  pic- 
tures   in    striking  poses 
4x5  to  6x8  wi.h  Picture 
Catalog  listing  300  full- 
color     reproductions  of 
original  paintings  by  well  known  art 
ists  (all  sizes)— girls,  babies,  floral,  re 
iigious.    Inspirational,   effective.  Sen 
postpaid  for  $1.00. 

FRANK  MATTHEWS 
Dept.  BC 

111  W.  Washington  St.  Chicago 


BROADCASTING    •    Broadcast  Adverti , 


pelease  of  Radio  Equipment  CIO  to  Monitor 
Awaits  General  Reconversion 


Production  Cutbacks  May  Open  Manufacturing 
Facilities  to  Their  1939  Level 


ELEASE  of  transmitters  and 
ither  equipment  vital  to  broadcast- 
jig  will  have  to  wait  until  the 
ipeeping  reconversion  "blueprint" 
ji  put  into  effect  and  it  is  learned 
low  the  40%  production  cutbacks 
■111  affect  radio,  it  was  learned  last 
jeek  from  Ray  C.  Ellis,  director 
f  the  WPB  Radio  &  Radar  Divi- 
jon.  As  far  as  radio  receiver  sets 
!^e  concerned,  cutbacks  estimated 
jost  recently  as  30%  by  Radio  & 
adar  officials  would  take  civilian 
st  production  facilities  back  to  the 
gh  1939  level. 

Restrictions  will  be  removed 
tter  V-Day  in  Germany,  Mr.  Ellis 
lid,  but  it  is  impossible  to  tell  at 
lis  time  just  what  restrictions. 

General  Cutback  Effect 

As  to  how  the  general  reconver- 
Dn,  which  is  planned  after  the 

feat  of  Germany,  would  affect 
joadcasters'  needs  generally,  offi- 
jlals  of  the  Radio  &  Radar  Divi- 
pn  indicated  that  the  production 
(tbacks  planned  in  the  "blueprint" 
jpuld  open  up  civilian  manufac- 
iilring  facilities  to  their  1939  level, 
me  "reconversion  blueprint"  was 
!|veloped  by  Charles  E.  Wilson's 
'pduction  executive  committee  be- 
te he  resigned  as  executive  vice- 
lairman. 


According  to  John  Creutz,  chief 
of  Domestic  &  Foreign  Branch  of 
the  Radio  &  Radar  Division,  it  will 
be  necessary  to  wait  and  see  how 
the  cutbacks  in  component  parts 
will  operate  once  the  reconversion 
plan  is  made  effective,  which  will  be 
after  the  defeat  of  Germany. 

Meanwhile  the  Components  Re- 
covery Section  of  WPB  took  action 
giving  distributors  the  right  to 
obtain  stocks  to  meet  emergency 
requirements  of  contractors  from 
idle  and  excess  component  stocks. 
The  action  was  in  the  form  of  a 
letter  from  Mr.  Ellis  to  the  in- 
dustry giving  a  rating  floor  of 
AA-5  or  better  for  all  wholesale 
distributors.  Component  and  ma- 
terial manufacturers  will  be  en- 
couraged to  require  war  contractors 
and  subcontractors  with  whom  they 
deal  to  place  orders  for  compo- 
nents and  materials  long  enough 
in  advance  to  give  protection  dur- 
ing the  necessary  period  of  produc- 
tion, WPB  officials  said. 

It  was  indicated  that  the  recon- 
version plan,  due  to  be  submitted 
soon  to  James  F.  Byrnes,  director 
of  the  Office  of  War  Mobilization, 
would  "retain  manpower  regula- 
tions until  the  labor  supply  is  large 
enough  to  have  them  removed." 


IBS  Service  Program 
rjf>  Have  'Host'  Sponsors 

'PROGRAM  designed  to  smooth 
5  way  for  the  wounded  service- 
in  returning  to  civilian  life  will 
presented  on  245  Mutual  sta- 
lls Tuesday,  8:30-9  p.m.,  under 
£|!  joint  auspices  of  the  Army, 
pvy  and  American   Red  Cross, 
;h  different  commercial  firms  as 
Bsts"  each  week,  paying  time, 
Snt  and  production  costs. 
Tentatively  titled  We  Live  Again 
i9  expected  to  start  in  mid-Octo- 
t;,  the  program  will  originate  in 
iiKous    service    hospitals.  Bob 
he  and  Joe  E.  Brown,  co-chair- 
jn  of  the  "performers  commit- 
I''  speaking  from  Holrywood  will 
two-way  radio  conversations 
combat  casualties.    In  addi- 
k  guest  stars  will  join  the  men 
I  the  hospitals   in   staging  the 
pdcasts.  Format  of  this  part  of 
program  will  be  flexible  and 
Ipted  to  the  talents  of  the  visit- 
celebrity. 

n  approved  list  of  acceptable 
!nsors  has  been  dravni  up  and 
n  invited  to  take  over  one  of  the 
kly  broadcasts.  Series  is  slated 
un  52  weeks.  Sponsors  are  not 
3cted  to  be  released  until  the 
j  13  broadcasts  are  accounted 


Schechter  to  Australia 

MAJ.  A.  A.  SCHECHTER,  former 
director  of  news  and  special  events 
of  NBC,  has  assumed  his  new 
duties  as  officer  in 
charge  of  radio, 
Army  Public  Re- 
lations Bureau, 
Southwest  Pacific 
area,  commanded 
by  Gen.  Douglas 
Mac  Arthur.  Maj. 
3che  c  h  t  e  r  was 
head  of  the  radio 
office  of  Army  Air 
Forces  from  May 
1943  until  June  Maj.  Schechter 
1944.  Before  entering  the  Army 
he  was  attached  to  the  news  bu- 
reau of  the  OWI  Domestic  Branch. 


UOPWA  Eyes  Radio 

THE  UNITED  Office  and  Profes- 
sional Workers  of  America,  CIO', 
which  held  its  fifth  convention  in 
Philadelphia  last  week,  on  Sept.  7 
announced  nationwide  plans  to  ex- 
tend organizing  activities  into  of- 
fices of  the  radio  industry.  The 
resolution  adopted  by  the  conven- 
tion listed  as  one  of  the  minimum 
organizing  aims  of  the  union,  ex- 
tension to  those  employed  in  the 
field  of  radio. 


•SRICAN  TELEVISION  Labora- 
s  has  appointed  J.  Frank  Shea 
ic  relations  director  in  Hollywood. 


jOADCASTING    •    Broadcast  Advertising 


Magazine  on  75 

AMERICAN  Poultry  Journal,  Chi- 
cago, will  begin  sponsorship  Oct. 
30  of  a  thrice-weekly  five-minute 
transcribed  program  on  75  sta- 
tions, 52  weeks.  Simmonds  &  Sim- 
monds,  Chicago,  is  agency. 


Labor  News  Trend 

CIO  POLITICAL  Action  Commit- 
tee, in  New  York,  this  week  puts 
into  operation  a  radio  monitoring 
system  to  determine  how  labor  news 
and  news  of  the  PAC  itself  is  being 
handled.  Where  unfair  and  con- 
sistently unfavorable  treatment  is 
reported,  the  PAC  will  ask  co- 
operation of  stations  in  more  im- 
partial handling — where  balanced 
coverage  is  found,  stations  will  be 
publicly  commended,  according  to 
Leila  Sussman,  who  is  heading  the 
new  "Radio  Monitoring  Service"  as 
radio  content  analyst. 

Both  network  and  local  news  pro- 
grams will  be  monitored.  Miss  Suss- 
man said.  A  selected  list  of  30  net- 
work news  programs  with  the  larg- 
est audience,  will  be  covered  from 
New  York  by  Miss  Sussmann  and 
various  volunteers,  who  will  be  as- 
signed to  one  or  more  periods.  PAC 
regional  directors  are  being  asked 
to  set  up  committees  to  cover  local 
news  programs  throughout  the 
country.  It  was  still  too  early  last 
week  to  determine  how  wide  local 
coverage  would  be. 

News  monitoring  system  will  be 
uniform  for  both  groups.  Each 
monitor  will  be  supplied  with  a 
code  check  sheet,  listing  15  dif- 
ferent topics  relating  to  labor,  and 
including  the  PAC.  Monitors  while 
listening  merely  have  to  check  after 
any  subject  that  is  mentioned 
whether  treatment  was  favorable, 
unfavorable,  neutral,  or  balanced. 

All  sheets  will  be  turned  in  each 
week  to  New  York  headquarters, 
where  results  will  be  tabulated  and 
summarized  by  Miss  Sussmann. 
Findings  will  be  made  public  from 
time  to  time,  and  they  will  be  avail- 
able for  study  at  any  time  to  any- 
one. Sheets  and  results  will  be  re- 
turned to  local  monitoring  commit- 
tees for  their  own  use. 


WOSH  BOYCOTT 

Station  Will  Not  Broadcast 
 Roosevelt  Speeches-——— 


WOSH  Oshkosh,  Wis.  has  refused 
to  carry  any  of  President  Roose- 
velt's speeches  "until  after  the 
forthcoming  election",  because  of 
the  so-called  "political"  nature  of 
the  President's  Bremerton  address, 
according  to  a  letter  sent  Stephen 
Early,  secretary  to  the  President, 
by  Myles  H.  Johns,  WOSH  presi- 
dent, on  Sept.  7.  The  text  follows: 

Dear  Mr.  Early:  This  letter  is  to  notify 
you  that  after  careful  consideration,  I  have 
decided  that  this  radio  station  will  be  un- 
able to  carry  any  of  President  Roosevelt's 
speeches  until  after  the  forthcoming  Presi- 
dential election.  This  decision  has  been 
reached  because  I  honestly  believe  that 
the  President's  recent  much  publicized  ad- 
dress was  "political"  in  its  entirety.  Our 
station  is  carrying-  a  number  of  campaign 
speeches  in  behalf  of  or  by  candidates  for 
both  Presidential  and  other  federal  and 
local  offices,  all  of  which  are  being  paid 
for  at  our  regular  advertising  rates.  Con- 
sequently, in  order  to  comply  with  sections 
3.421,  3.422,  3.423  and  3.424  of  the  FCC 
Rules  and  Regulations  for  Broadcast  Serv- 
ices, I  have  decided  it  is  necessary  for  our 
station  to  not  accept  future  political 
speeches  of  Mr.  Roosevelt's  except  at  regu- 
lar published  advertising  rates.  In  this  way 
we  will  not  only  be  complying  with  the 
FCC  Regulations  but  also  operating  under 
a  policy  fair  and  just  to  all  political  as- 
pirants. Sincerely  yours.  Miles  H.  Johns. 


Vocal 
Security 

Two  speakers  might  make  the  same 
speech;  one  depress— one  impress. 
How  it's  said  makes  all  the  differ- 
ence in  how  they  respond.  WAIR 
talks  the  language  of  its  listeners 
In  the  manner  that  Its  listeners 
understand  and  like. 

WAIR 

Winston  -  Sal  em,  North  Carolina 
Representative:  The  Walker  Company 


FIRST  IN  ALASKA 


790  KC 


KFQD 


lOOO  w 


ALASKA  BROADCASTING  CO. 


Njfc.Rep.;  Pan  American  Broadcasting  Compit 
342  /Vtadison  Ave.,  N.  Y.  C. 


\esults 
^ut  distances 

COMPETITION 

^II/IDENDS  FflOM 
ISOLATION 

The  popular  CBS  Station 

EL  PASO,  Texas 

Dorrimce  Roderick,  Owner       Vol  Lawrence,  Mgr, 

HOWABD  H.  WILSON  CO.,  NaHonal  Reps. 


September  11,  1944 


Page  63 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

_______SEPTEMBER  2  TO  SEPTEMBER  8  INCLUSIVE   


Decisions  .  .  . 


SEPTEMBER  4 

WTEL  Philadelphia — Granted  license  to 
cover  CP  increase  power  and  changes  in 
equipment. 

WSON  Henderson,  Ky. — Granted  license 
to  cover  CP  authorizing  increase  power, 
changes  in  equipment. 

KTYW  Yakima,  Wash. — Granted  mod. 
CP  for  extension  completion  date  from 
9-11-44  to  10-11-44. 


KCMO  Kansas  City— Granted  mod.  CP 
authorizing  power  increase  for  extension 
completion  date  from  9-4-44  to  12-5-44 ; 
conditions. 

Filene's  Television  Inc.,  Boston — Placed 
in  pending  file  application  for  new  FM 
station. 

Home  News  Pub.  Co.,  Brunswick,  N.  J. 

— Same. 

KGKL  San  Angelo,  Tex.— Same. 

Macon  Telegraph  Pub.  Co.,  Macon,  Ga. — 

Same.  „.  .  .  t 

The  Philadelphia  Inquirer,  a  Division  ot 
Triangle  Publications,   Phladelphia — Same. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineen 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Prens  Bldg.,  Wash.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2 -7859   -  


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 

Service 
EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R,C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broodcast  and 
Allocation  Engineering 
Earle  Building,  Woshington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultantt 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 


•  Evening  Star  Building.  Washington,  D.  C. 

•  32 1  E.  Gregory  Boulevard,  Kansas  Gty,  Mo. 

•  Crest  Roads  of  the  World,  Hollywood.  Calif. 


RING  at  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 
1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank 
Consulting  Radio  Engineers 
Sliorcham  Bids.         ME.  4477 
Washington,  D.  C. 


Times  Picayune  Pub.  Co.,  New  Orleans — 

Same. 

Times   Star   Pub.   Co.,   Alameda,   Cal. — 

Same.  xt  , 

The  Evening  Leader,  Corning,  JN.  J. — 
Same.  ^,  , 

E.  Anthony  &  Sons  Inc.,  Boston — Placed 
in  pending  file  application  for  new  com- 
mercial television  station. 

Connecticut  Television  Co.,  Greenfield 
Hill,  Conn. — Same. 

The  Philadelphia  Inquirer,  a  Division  of 
Triangle   Publications,    Phladelphia — Same. 

WDAS  Philadelphia — Same. 

SEPTEMBER  5 
WHBU  Anderson,  Ind. — Granted  trans- 
fer control  from  Leo  M.  Kennett  and  Cora 
C.  Kennett  to  C.  Bruce  McConnell,  Robert 
E.  Bausman  and  Earl  H.  Schmidt  for 
$45,000. 

WCAR  Pontiac,  Mich. — Granted  special 
service  authorization  operate  from  7  a.m. 
to  local  sunrise  from  9-1-44  to  4-1-45. 

National  Broadcasting  Co.,  New  York — 
Granted  extension  of  authority  to  transmit 
programs  to  CBM  CBL  and  oher  CBC  sta- 
tions ;  likewise  recorded  programs  to  all 
CBC   stations  consistently  heard  in  U.  S. 

Don  Lee  Broadcasting  System,  Holly- 
wood— Granted  authority  to  transmit  pro- 
grams to  CKWX. 

WFDF  Flint,  Mich. — Granted  license  re- 
newal for  main  and  auxiliary  transmit- 
ters for  period  ending  5-1-47. 

WJBO  Baton  Rouge,  La.-— Granted  li- 
cense renewal  for  period  ending  5-1-47. 

WRRF  Washington,  N.  C.  Same. 

KPQ  Wenatchee,  Wash. — Granted  appli- 
cation for  reinstatement  of  CP  as  mod.  for 
increase  250  w  to  1  kw,  install  DA,  extend 
completion  date  to  11-1-44. 

WGOV  Valdosta,  Ga. — Denied  without 
prejudice  petition  to  reinstate  application 
for  CP  change  frequency  and  for  1  kw  D 
250  w  N  unlimited. 

KONP  Port  Angeles,  Wash. — Granted  30 
day  extension  time  to  comply  with  CP. 

KLRA  Little  Rock,  Ark. — Upon  consider- 
ation of  KLRA  petition  to  cancel  authority 
for  program  tfests  and  designate  for  hearing 
applicaion  of  KWBU  Corpus  Christi,  Tex., 
for  license,  and  because  of  interference  to 
KLRA,  said  KWBU  application  designated 
for  hearing  on  engineering  conditions  set 
forth   in  KLRA  petition. 


CONTRO 
ROO 


Applications  .  .  . 

SEPTEMBER  5 

WSNJ  Bridgeport,  N.  J. — Mod.  license 
move  main  studio. 

WJXN  Jackson,  Miss.— Mod.  CP  author- 
izing new  standard  station  for  approval 
antenna,  transmitter  and  studio  locations. 

WCRS  Greenwood,  S.  C— CP  new  FM 
station.  44,700  kc  5,305  sq.  mi.,  $20,860 
estimated  cost. 

WLOL  Minneapolis — CP  make  changes  in 
equipment,  increase  power,  amended  to 
change  transmitter  location. 

KVSO  Ardmore,  Okla. — Vol.  assgn.  li- 
cense from  The  Ardmoreite  Pub.  Co.  to 
John  F.  Easley  (returned,  incomplete). 

SEPTEMBER  8 

WQAN  Scranton,  Pa. — Involuntary  assgn. 
license  from  The  Scranton  Times  ((fo-part- 
nership-E.  J.  Lynett.  Wm.  R.  Lynett, 
Elzabeth  R.  Lynett  and  Edward  J.  Lynett 
Jr.)  to  The  Scranton  Times  (co-partner- 
ship-Wm.  R.  Lynett,  Elizabeth  R.  Lynett 
and  Edward  J.   Lynett  Jr.). 

KQV  Pittsburgh — Transfer  control  from 
H.  J.  Brennen,  H.  K.  Brennen.  Sara  A. 
Brennen,  Margaret  M.  Brennen  and  Thel- 
ma  B.  Bregenser  to  Allegheny  Broadcast- 
ng  Corp.  , 

WKAT  Miami  Beach,  Fla.— CP  change 
1360  kc  to  820  kc,  increase  1  kw  to  50  kw, 
install  new  transmitter,  DA.  and  move 
transmitter. 

WGGA  Gainesville,  Ga. — Acquisition  of 
control  by  Charles  Smithgall  through  pur- 
chase 20  sh  (11.43%)  from  Austin  F. 
Dean  (resubmitted). 

Sun  Pub.  Co.,  Jackson,  Tenn.— CP  new 
FM  station,  47.100  kc,   13,400  sq.  mi. 

Farnsworth  Television  &  Radio  Corp., 
Fort  Wayne,  Ind. — CP  new  FM  station, 
46,100  kc,  8,500  sq.  mi.,  $40,000  estimated 
cost.  , 

KORE  Eugene,  Ore. — Involuntary  assgn. 
license  from  Frank  L.  Hill  and  Violet  G. 
Hill  d/b  Eugene  Broadcast  Station,  to  Vio- 
let G.  Hill,  individually  and  as  adminis- 
tratrix of  estate  of  Frank  L.  Hill,  deceased, 
d/b    Eugene    Broadcast  Station. 


FRx^lNK  PATTERSON  has  joined  tL. 
transmitter    staff    of    CHEX  Pete 
borough,  Ont. 

HARL  HOCKEBORN  of  the  WFBi 
S.vraeuse  control  room  staff,  has  r- 
ported  for  induction  into  the  Arm< ' 
Forces. 

C.  F.  SCHULTZ.  former  engineer  n 
WGN  Chicago,  has  joined  KH.J  Holl> 
wood. 

.7.  A.  MAYER,  suppl.v  sales  manage 
of  Graybar  Electric  Co.,  New  Yorl 
has  been  appointed  Atlantic  distric 
manager,  succeeding  A.  L.  Hallstroi 
who  is  retiring.  Mr.  Mayer  has  beei 
with  the  firm  31  years. 

CARL  B.  DeLAT,  chief  engineer 
WFOT   St.   Augustine,  Fla.,   is  tl 
father  of  a  boy. 

WALTER  H.  DYER,  formerly  wil 
RCA,  will  head  Zenith's  automotr: 
set  division,  Chicago,  it  was  announcn' 
last  week  by  J.  J.  Nance,  vice-pref 
dent  and  director  of  sales. 

RUSSELL  B.  STURGIS,  NBC  enj 
neer  on  leave  with  U.  S.  Army,  h 
been  promoted  to  major. 

BOB  DOWNEY,  honorably  discharg 
from  the  Navy,  is  now  a  control  opi 
ator  with  WCOP  Boston. 
PINCKNEY  REED,  field  engineer 
the  RCA  Service  Co.,  is  back  in  t 
U.  S.  after  nearly  a  year's  assignm< 
in  Brazil.  Mr.  Reed  will  be  assigi 
to  the  Naval  Research  Lab.,  Wa 
ington. 

DR.   A.   M.   SKELLBTT  has  b( 

named  chief  engineer  in  charge  of 
search    at   the   National   Union  1 
search  Labs.,  Newark,  N.  .J. 

RICHARD  KLEEMAN,  released 
the  Marines,  has  joined  the  engineer 
staff  of  KOIL  Omaha. 

ANITA  BLOSSER  is  the  newest  ac 
tion  to  the  engineering  staff  of  WW 
Asheville,  N.  C. 

RAYMOND  (Bud)  CHELL,  assist 
chief  engineer  at  WITH  Baltim.^ 
has  joined  the  Navy.  His  suceesso 
George  McGuigan,  who  has  been  ' 
the  WITH  engineering  staff  for  ^ 
years.  i- 


I.  B.  Sparks 

L  B.  SPARKS,  50,  vice-presid; 
of  Gilfillan  Bros.,  manufacturers 
radio  receiving  sets,  died  Aug. 
following    five-week  illness, 
Pasadena,  Cal.    He  had  been  a 
ciated  with  that  firm  since  192' 


Blue  Special 

BLUE  network  will  open  at  ( 
a.m.  (EWT),  an  hour-and-a- 
before  the  usual  opening  t 
Thursday,  Sept.  14,  to  presei 
special  quarter-hour  program  i 
brating  the  130th  anniversary 
the  writing  of  the  "Star  Span 
Banner"  by  Francis  Scott 
Network  will  close  at  the  end  ol 
program  and  re-open  again  at  8  ' 
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"FIRMAGE'S  RENEWING  AS  USUAL 

writes  ARCH  MASDEN— KOVO 

THE  SHADOW 

Available  loca  My  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N. 

BROADCASTING    •    Broadcast  Adver 


Help  Wanted 


■nnouncer.  Experienced  newscaster,  also 
capable  of  routine  studio  work.  5  KW 
network  affiliate,  major  midwestern  mar- 
ket. Opportunity  for  advancement.  Sal- 
ary commensurate  with  ability.  Include 
all  data  in  first  letter.  Reply  confiden- 
tial. Box  540,  BROADCASTING. 

ransmitter  engineer  for  5  KW  midwest 
station.  Must  hold  Radiotelephone  First 
Class  license.  Salai-y  $45.00  per  week. 
Also,  control  room  operator.  Salary  $40 
per  week.  State  experience  and  educa- 
tion, and  enclose  a  snapshot.  Box  546, 
BROADCASTING. 

ccount  Executive  to  join  recognized  me- 
dium size  Chicago  agency  in  a  new  busi- 
ness development  capacity.  Must  have 
agency  experience,  excellent  references, 
good  contacts  and  strong  sales  ability. 
Give  complete  information  in  first  let- 
ter. Our  executive  staff  is  familiar  with 
this  advertisement.  All  applications  will 
be  kept  in  strictest  confidence.  Box  612, 
BROADCASTING. 

edium   sized  Chicago  advertising  agency 

wants  intelligent,  experienced  girl  with 
bookkeeping  background  to  handle  billing 
and  paying.  Prefer  gii-1  with  experience 
handling  radio  contracts.  Box  613, 
BROADCASTING. 

anted — Announcer  that  is  good  enough 
to  draw  top  pay  with  Blue  affiliate.  In- 
clude all  information  yourself  first  letter 
and  when  can  report  for  duty.  Box  614, 
BROADCASTING. 

■noancer,  5  KW  progressive  NBC  affiliate 
in  major  market.  $45.00  for  40  hours 
plus  talent  fees.  Our  good  men  make 
rSSO.OO  to  $100.00  weekly.  Box  650, 
BROADCASTING. 

anted — First  class  operator,  some  experi- 
-nce.  Radio  Station  WMFF,  Plattsburg, 
i.Vew  York. 

I  

ipywriter — If  you  are  a  good  radio  copy- 
n-riter,  particularly  with  retail  experience, 
and  want  a  permanent  position  with  a 
•veil  established  agency  where  there  is 
jeal  opportunity,  write,  outlining  your 
Experience  and  qualifications.  Give  com- 
I'lete  information  in  first  letter,  including 
<ge  and  salary  desired.  Send  samples  of 
«py.  Jessop  Advertising  Company,  21st 
floor.  First  Central  Tower,  Akron  8, 
phio. 

ef  engineer  wanted  for  250  watt  Mu- 
i.ial  station.  Permanent  position  in  non- 
efense  area.  Give  experience,  salary  re- 
uirements  first  letter,  KFFA,  Helena, 
.rkansas. 

tnted — Announcer  experienced  in  sports 
nd  commercials.  Give  experience  and  ref- 
-ences  in  first  letter  of  application.  Ad- 
less  KPAC,  Drawer  511,  Port  Arthur, 
;exas. 

^^ted — First  class  operator,  program  di- 
fctor,  announcer.  Good  opportunity  for 
,«ht  men.  Non-defense  area.  Replies  con- 
,aentiaL  WTMC,  Ocala,  Florida. 

ated  at  Once.  Operator  or  operator-an- 
mncer  holding  restricted  telephone  per- 
it.  Give  experience,  draft  status  and 
jlary  required  in  first  letter.  WPAD, 
aducah,  Kentucky. 


•ted — Associate  chief  engineer.  Perraa- 
|nt.  Some  announcing.  Free  apartment, 
orty-five  dollars.  Wire  or  write  J.  C. 
=Coy,   WAIM,  Anderson,   S.  C. 

ouncer-operator  wanted.  Must  have 
St  class  radiotelephone  license  and  be 
pable  of  announcing  news  and  com- 
srcials.  Give  experience,  draft  status 
,'d  salary  required  first  letter.  Radio 
'ation  KSEI,  Pocatello,  Idaho. 


^  announcer,  NBC  regional  affiliate  fine 
ji'rking  living  conditions.  Submit  full  ap- 
jication  education,  experience,  family, 
tges  desired.  KGHL,  Billings,  Montana. 


WANTED 

'rogram  Director  who  is  commer- 
iolly  minded,  who  has  successfully 
oped  with  high-rated  competitive 
!  chedules  on  major  network  sta- 
•)ons.  Must  be  able  to  handle  trof- 
Jc,  supervise  announcers  and  pro- 
,lirction.  Columbia  regional  station 
E«  southwest  hos  permanent  place 
Kith  bright  future.  Submit  experi- 
ince,  qualifications,  present  salary, 
.fiotograph,  when  available  and 
ji"!!  particulars  In  first  letter. 

OX  653,  BROADCASTING 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE— Minimum  $1.00.  Situation  Wanted  lOe  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  repMes  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C 


Situations  Wanted  (Cont'd) 


Help  Wanted  (Cont'd) 


Copy  writer,  experienced.  Good  position 
with  1,000  watt  midwest  station.  Good 
salary,  based  on  your  experience,  for 
rnan  who  can  produce  salable  commer- 
cial copy.  Send  full  particulars  and  sam- 
ple scripts  with  first  letter,  to  Elmer 
Knopf,  WFDF,  Flint,  Michigan. 

Aggressive,  young  news  editor  with  flair 
for  promotion  and  publicity.  Announcing 
experience  helpful.  Give  full  details  in  ap- 
plication. KGHL,  Billings,  Montana. 

Announcer — Fluent  ad-lib  versatile  per- 
sonality announcer  with  continuity  and 
production  ability.  KTFI,  Twin  Falls, 
Idaho.  Located  in  non-defense  farming 
area  with  post  war  stability.  Send  photo, 
draft  status.  Reference,  transcription. 

Situation  Wanted 


Available — station  manager.  8  years  radio 
experience;  now  in  fifth  year  as  station 
manager.  Age  30,  4F  draft  status,  B.  A. 
degree.  Familiar  with  all  phases  broad- 
casting including  sales,  production,  man- 
agement, continuity  and  on-the-air  work. 
Single.  Eastern  or  midwest  location  pre- 
ferred. Want  permanent  affiliation,  prefer- 
ably with  station  planning  television.  Box 
598,  BROADCASTING. 

Chief  engineer,  radio  broadcasting,  com- 
munications, ten  years  div_ersified  experi- 
ence. Specialist  audio  facilities.  References 
exchanged.  Draft  status  impi-obable.  Sal- 
ary $100  week.  Box  622,  BROADCAST- 
ING. 

Station  manager  or  chief  engineer,  now  em- 
ployed available  four  to  six  weeks.  Age 
38  with  fifteen  years  success  in  these  two 
positions.  Familiar  with  and  experienced 
in  FCC  regulations  and  hearings.  Left 
broadcast  field  past  three  years  to  do 
specialized  radio  work  as  civilian  for 
Armed  Forces.  Now  employed  by  large  ra- 
dio company.  Permanent  forward  looking 
connections  in  west  preferred.  Box  625, 
BROADCASTING. 

Radio  engineer.  First  class  license.  Prefer 
connection  with  station  in  midwest.  Fif- 
teen years  broadcasting.  Please  give  com- 
plete information  first  letter.  Box  626, 
BROADCASTING. 

For  play-by-play  football  this  fall:  Sports- 
caster,  two  years'  NBC  5000  watt  season- 
ing. Michigan  graduate  with  Big  Ten 
athletic  background.  Presently  employed 
as  chief  announcer.  Free  to  go  anywhere 
Box  541,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

West  coast  woman  director  and  announcer, 
who  has  had  considerable  experience,  de- 
sires directing,  producing  or  announcing 
position  in  network  station  at  the  most 
300  miles  from  New  York  City.  Details 
and  transcription  upon  request.  Box  642 
BROADCASTING. 

Two  young  men,  thoroughly   trained,  de- 
pendable, single,  4F,  desire  connections  as 
"  announcers  in  same  station.  Will  go  any- 
where. Box  643,  BROADCASTING. 

Sports  announcer — Six  years  experience  all 
sports,  including  championship  fights, 
football,  basketball,  baseball.  Present  em- 
ployers unable  to  carry  football  this  fall. 
I'd  like  to  broadcast  schedule  of  games 
on  a  free-lance  basis,  on  an  eastern  sta- 
tion. Having  successfully  handled  na- 
tional accounts  on  network  stations,  I 
know  I  can  do  a  top-notch  job  for  you. 
Box  644,  BROADCASTING. 

Station  manager  or  assistant.  10  years  radio 
experience  successfully  filling  every  posi- 
tion from  announcer  to  news  editor  and 
night  manager.  8  years  present  location, 
key  eastern  network-operated  station. 
Complete  knowledge  broadcasting,  includ- 
ing sales,  production,  programming,  mu- 
sic, etc.  Plenty  of  selling  and  executive 
experience  before  entering  radio. 
Equipped  by  training  and  study  to  de- 
velop personnel.  An  idea  man,  natural 
organizer,  capable  of  acquiring  the  neces- 
sary sales  connections.  40  years  old,  mar- 
ried, one  child,  draft  exempt.  Box  646. 
BROADCASTING. 


Production  man — 11  years  experience;  now 
program  director  of  5000  watt  NBC  sta- 
tion. Desires  position  with  larger  station 
or  reputable  agency.  Knows  all  phases 
of  broadcasting.  4F,  married,  college  edu- 
cation. Background  includes  acting,  writ- 
ing, producing  for  stage  as  well  as  radio. 
Showmanship  a  specialty.  Box  648, 
BROADCASTING. 

Platter  jockey!  Not  just  another  record 
spinner,  but  a  real  personality,  able  to 
produce  A-1  morning  show.  Five  years 
experience  announcing,  writing,  produc- 
tion and  engineering.  Now  employed 
metropolitan  midwestern  station.  Box  654, 
BROADCASTING. 

Program-production  manager.  Seven  years 
experience  large  and  small  station  opera- 
tion  as  musician,  announcer,  actor,  pro- 
ducer, program  manager.  Prefer  major 
market.  Box  657,  BROADCASTING. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 

Radio   Engineering  Contultantt 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


United  Manufacturing  Corp. 

Division  of 
V,  S,  Recording  Co, 

Custom  Buift  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  V/a-h.  6,  D.  C. 
District  1640 


NATIONAL  DESIGN  SERVICE 

Engineers  and  Designers 

TELEVISION 

Now  Designing  for  Post  War 

96  Liberty  St.,  N.Y.C.  Beekman  3-0207 


YOUR  CANADIAN  distribution 

t's  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion  Sq.  Bldg. ,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
In  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

Write  for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


,f)ADCASTING    •    Broadcast  Advertising 


FOR  YOUR  PROGRAMS 
in 

CANADA 

"asfe  Adaskin" 

JOHN  ADASKIN  PRODUCTIONS 

Montreal  Trust  Bldg.,  67  Yonge  St.,  Toronto 


Woman  with  broad  experience  in  sales,  of- 
fice worit,  including  stenography,  wishes 
permanent  position  radio  advertising  field 
in  Chicago,  agency,  station  rep.  or  radio 
stati  on.  Already  has  limited  experience 
field.  Box  661,  BROADCASTING. 

Announcer  with  3rd  class  ticket  and  twelve 
years  in  radio.  Prefer  west  coast  or 
mountain  states.  Available  October  1st. 
Known  on  the  air  as  Si  Perkins,  Osborn, 

_Ohio. 

Station  or  sales  manager  available.  Back- 
ground newspaper,  chamber  of  commerce. 
Excellent  references.  Top-notch  sales,  pro- 
motion and  producing  ability.  Thoroughly 
experienced.  Married.  Over  draft  age.  Pre- 
fer southeast  or  southern.  Box  660, 
BROADCASTING. 

Newscaster-announcer,  educated,  traveled, 
business  background.  Medical  discharge 
36.  Box  647,  BROADCASTING. 

Attention,  western  stations!  Two  young  in- 
dustrious women  with  good  training  in 
announcing,  all  phases,  continuity  and 
script  writing,  programming  and  radio 
technique  desire  positions  together.  Write 
Box    658,  BROADCA.STING. 

Woman,  college  experienced  in  announcing, 
continuity,  dramatic  writing,  control 
board,  turntable,  directing,  journalism. 
Will  go  anywhere.  Box  659,  BROAD- 
CASTING. 

Wanted  to  Buy 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clifford. 

Wanted— Full  or  part  interest  in  local  sta- 
tion.  Box  589,  BROADCASTING. 

Wanted— RCA  MI-4856  Lateral  pickup  head, 
with  or  without  arm.  Will  buy  or  swap 
equal  value  in  copper  ground  "wire.  Box 
652,  BROADCASTING. 

Wanted  to  buy— Frequency  and  modulation 
monitors.  Also  100,  250,  1000  watt  equip- 
ment. Cash  deal.  Wire  or  write.  Box  656 
BROADCASTING. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect.   Chicago.   Mr.  Clifford. 

For  Sale 

For  sale:  Presto  8K,  Box  645,  BROAD- 
CASTING. 


For  sale— RCA  250  watt  transmitter  in 
good  condition  for  immediate  sale.  Box 
649,  BROADCASTING.  

Will  sell  250  watt  local  full-time  network 
station.  New  York  State.  Write  Box  651. 
BROADCASTING. 

For  sale.  250  watt  network  affiliate,  south- 
ern  state.  Box  655,  BROADCASTING. 

Miscellaneous 

If  you  are  looking  for  a  250-watt  trans- 
mitter I  may  be  able  to  help  you.  Box 
513,  BROADCASTING. 

Qualify  for  promotion ;  study  at  home : 
management,  writing,  traflSc,  newscasting, 
production,  television.  Free  student  place- 
ment service.  Course  prepared  by  net- 
work executives.  Chicago  Institute  of 
Broadcasting  &  Television.  Suite  B818,  32 
West  Randolph,  Chicago,  Illinois. 

Federal  or  RCA  Field  Intensity  Measuring 
Set  for  sixty  or  ninety  days  use.  Amer- 
ican Broadcasting  Corp.,  Radio  Bldg., 
Lexington,  Kentucky. 


74e  SCHOOL  ^ 
RADIO  TECHNIQUE 


( America's  Oldest  School  Devoted 
Exclusively    to    Radio    Broadcasting ) 

8  Weeks*   Evening  Course 

SEPTEMBER  19 

6    Weeks'  Day  Course 

OCTOBER  2 

Taught  by  Network  Profes- 
sionals^ for  Beginner  & 
Advanced  students,  include; 

•  Announcing  •  Station  Routine 

•  Newscasting  «  Acting 

•  Continuity   Writing  «  Diction 

•  Commentating  e  Voice 
Co-ed.   Moderate  rotes.  Inquire! 

Cal!  or  Write  for  Booklet  B. 


R.K.O.  BUiLDING,RADIO  CITY,  N.Y. 
CiRCLE  7-0193 
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NAB  Plans  Drive 
To  Revise  Statute 

Committee  to  Inform  Congress 
Of  Legislative  Problems 

FORTIFIED  with  the  knowledge 
that  Rep.  Clarence  F.  Lea  (D-Cal.), 
chairman  of  the  House  Interstate  & 
Foreign  Commerce  Committee,  ad- 
vocates new  radio  legislation 
[Broadcasting,  Aug.  28],  the  NAB 
Legislative  Committee  plans  to  go 
all  out  for  a  definitive  law  early  in 
the  next  session  of  Congress. 

That  disclosure  was  made  by  Don 
S.  Elias,  WWNC  Asheville,  N.  C, 
Legislative  Comittee  chairman,  fol- 
lowing his  anual  report  a  fortnight 
ago  at  the  NAB  Executives  War 
Conference  in  Chicago.  At  that  time 
he  said  that  because  of  the  war  and 
election  this  year  the  Committee 
had  abandoned  hopes  for  legislation 
this  session,  but  would  follow 
through  early  next  year. 

"We  went  into  the  fight  conscious 
we  couldn't  get  any  legislation  this 
year,"  said  Mr.  Elias.  "The  Com- 
mittee worked  hard,  spent  a  lot  of 
time  in  Washington,  but  we  found 
a  lot  of  lack  of  interest  in  legisla- 
tion in  Congress."  Few  members 
seemed  to  know  anything  about  ra- 
dio's problems,  he  added. 

To  Provide  Facts 
Under  plans  of  the  NAB  Legisla- 
tive Committee,  pertinent  informa- 
tion about  the  need  of  legislation 
tuned  to  radio's  growth  will  be 
placed  in  the  hands  of  every  NAB 
member.  In  turn  the  members  will 
be  asked  to  counsel  their  own  Sen- 
ators and  Representatives  and  to 
invite  them  to  their  respective  sta- 
tions to  learn  the  whys  and  where- 
fores of  broadcasting. 

"What  we  want  is  definitive  leg- 
islation that  broadcasters  can  un- 
derstand without  a  Supreme  Court 
decision,  to  tell  us  how  to  run  our 
business,"  said  Mr.  Elias.  "If  regu- 
lations are  necessary — and  they 
are — then  they  should  be  made  and 
not  shifted  on  us.  If  the  FCC  has 
no  idea  of  controlling  programs— 
and  they  tell  us  they  don't— then  it 
should  be  written  into  the  law  that 
they  shall  not.  Regardless  of  who 
is  on  the  Commission,  we  need  to 
have  it  in  the  law.  That's  just  one 
of  the  things  we  want  clarified." 

Mr.  Elias,  referring  to  Rep.  Lea's 
article  in  the  Aug.  28  BROADCAST- 
ING, declared:  "Congressman  Lea 
has  come  out  flat-footedly  and  says 
we  need  a  new  radio  law.  He  has 
had  a  chance  to  study  the  Act  and 
the  Commission.  We  hope  to  inform 
other  Congressmen  as  to  our  prob- 
lems. It's  a  long  time  since  we've 
had  any  legislation.  It's  time  Con- 
gress acts." 


FRENCH  DRAMA  MEETS  RADIOMEN 

Eyewitness  Account  of  Riviera  Landings  Sent 
 'Broadcasting'  by  Maj.  Pellegrin  


ABOARD  one  of  the  first  LST's  to 
hit  the  Riviera  beach  in  the  recent 
landings  in  Southern  France  was 
Maj.  Frank  E.  Pellegrin,  executive 
officer  in  charge  of  operations,  and 
former  NAB  director  of  broadcast 
advertising,  and  KOIL  Omaha 
commercial  manager.  He  and  sev- 
eral other  radio  officers  [BR dad- 
casting,  Aug.  28]  went  in  with  a 
mobile  299  radio  transmitter. 

They  did  several  recordings 
aboard  the  boat,  and  then  within 
an  hour  and  a  half  of  H-Hour  they 
were  sending  press  and  radio  copy 
to  Rome,  "where  it  was  held  for  re- 
lease of  the  communique  and  then 
pooled  for  the  world  press".  The 
communique  on  the  landings  was 
released  at  12:10  and  at  12-10:30 
Chester  Morrison  of  NBC,  who  had 
won  first  place  in  the  pool  of  cor- 
respondents there,  went  on  the  air 
from  the  299  transmitter. 

Five  Spools  to  Rome 

"Five  spools  [of  wire  record- 
ings] went  back  to  Rome  that 
night  by  courier  plane,"  Maj.  Pel- 
legrin writes.  "We  hit  the  beach 
about  two,  drove  inland,  set  up  in  a 
grove  of  trees,  and  Wickham  had 
the  transmitter  going  great  guns 
late  that  afternoon,  filing  press  and 
radio  copy.  .  .  .  Late  that  first 
evening  [Lt.  Carl]  Zimmerman 
set  up  another  transmission  period 
and  Morrison,  Vaughn  Thomas 
[BBC]  and  Eric  Sevareid  [CBS] 
all  got  through  with  D-Day  beach- 
head reports." 

The  major  tells  of  an  especially 
dramatic  encounter  with  one  of 
the  captured  German  generals.  "A 
couple  of  nights  ago,"  he  writes, 
"Gen.  Tupper  and  I  were  called 
to  Gen.  Patch's  headquarters; 
there,  in  a  dark  little  office,  lit 
only  by  two  candles,  a  German 
major  '^-eneral,  our  first  important 
captive,  was  brought  in.  He  was 
Maj.  Gen.  Ludwig  Bieringer,  the 
Nazi  "administrator"  for  this  dis- 
trict. 

"He  sat  down  in  the  eerie  candle 
light  with  us  in  the  shadows — a 
regular  Hollywood  setting,  accent- 
uated by  his  monocle,  graying  hair, 
cigarette,  gorgeous  uniform  of  pale 


blue  with  red  slashes  down  the 
legs,  complete  with  shining  boots, 
an  Iron  Cross  and  a  row  of  rib- 
bons. He  spoke  with  unusual  f  rank- 
ness; only  a  portion  of  the  inter- 
view could  be  released. 

".  .  .  Immediately  on  news  of  our 
landing  the  French  patriots  had 
taken  after  him,  beseiged  him  in  a 
hospital  where  he  had  taken  ref- 
uge, and  French  bullets  were 
cracking  through  the  windows  at 
the  very  moment  when  our  troops, 
like  the  old  Cavalry  column  in  the 
movie  serials,  came  charging  into 
the  town  for  a  nick -of -time 
rescue." 

He  writes  of  the  magnificent 
French  resistance  and  aid  given  Lo 
our  forces — "by  the  Maquis  as  well 
as  by  gentle  old  ladies  in  fragile 
shawls.  .  .  .  These  are  a  magnifi- 
cent people,"  he  continues,  "they 
have  never  lost  their  pride,  their 
self-respect,  their  fierce  loyalty 
and  their  frightening  hatred  of  the 
Nazis.  .  .  .  The  way  these  French 
people  say  'Les  Boches'  and  spit, 
leaves  little  for  the  imagination." 


GF  Expands  Talent 

GENERAL  FOODS  Corp.,  New 
York,  in  starting  the  Kate  Smith 
Hour  program  on  CBS  Sept.  17,  7 
— 8  p.m.,  has  lined  up  Harry  Savoy, 
comedian,  and  Jack  Miller  and  his 
orchestra  as  permanent  talent  for 
the  show.  Ted  Collins,  producer  of 
program,  will  act  as  m.c.  Agency  is 
Young  &  Rubicam,  N.  Y. 


WPB  Names  Folger 

JAMES  A.  FOLGER,  former  presi- 
dent of  the  J.  A.  Folger  Co.,  San 
Francisco  (coffee,  tea),  has  been 
named  chief  deputy  vice-chairman 
for  field  operations  of  the  WPB,  it 
was  announced  last  week  by  WFB 
vice-chairman  Donald  D.  Davis. 


HOARD  of  Directors  of  Deccii  Rec- 
ords, Inc..  at  its  meeting  held  Sept.  -5 
deoliired  a  regular  quarterly  dividend 
of  .$0.30  per  share,  payable  on  Sept. 
:{0  1944,  to  stockholders  of  record  on 
Sept.  18.  1944. 


Doughnut  Spots 

DOUGHNUT  CORP.  of  America, 
New  York,  in  promoting  Downy- 
flake  for  the  first  time  on  radio,  last 
week  started  a  13-week  campaign 
in  five  markets.  OiiC-minute  tran- 
scribed spot  announcements  are 
used  at  varying  frequen'^'ies  on 
WMUR  WSIX  KOL  WMAM 
WIBX.  Agency  is  Grey  Adv.,  N.  Y. 

Page  66    <»    September  11,  1944 


Whan  Survey  Sees 
Okla.  Listening  Up 

Number  of  Battery  Sets  Shov 
Decrease  Over  Year  Ago 

BATTERY  scarcity  is  becoming  a 
.  less  important  factor  in  Oklahoma 
listening,  according  to  a  survey 
conducted  in  the  State  by  Dr.  F. 
L.  Whan,  U.  of  Wichita.  The  sur- 
vey is  published  by  WKY  Oklahoma 
City.  Conditions  of  the  batteries, 
with  the  effect  of  such  conditions 
on  listening,  is  brought  out  in  the 
survey  which  shows  that  of  fam- 
ilies listening  more  than  a  year 
ago,  only  15.7%  utilized  batteries 
sets,  and  41.7%  used  high-line;  oi 
families  listening  less  than  a  yeai 
ago,  only  15.7  utilized  batteries 
while  17.7%  had  high-line  powerec 
sets.  This  reveals  that  the  num- 
ber of  battery  sets  is  diminishing 
and  battery  scarcity  will  become  i 
diminishing  problem. 

Radio  ownership  by  type,  con 
dition  of  set,  and  classification  o 
listeners  by  living  standards,  geo 
graphical  location,  age,  sex  an 
education  are  given  in  Dr.  Whan' 
exhaustive  survey. 

Better  than  1943 
The  spiral  bound  booklet,  tat 
indexed  for  ready  reference,  cor 
tains  classifications  of  the  6,42 
Oklahoma  families  interviewed,  d 
viding  them  geographically  accorc 
ing  to  population.  Of  the  familit 
reached  in  Dr.  Whan's  stud; 
96.9%  have  sets  in  their  homes,  < 
which  4.7  families  reported  se 
not  in  working  condition.  Mornin; 
afternoon  and  night  listening 
shown  pictorially  on  maps  done  : 
four-color,  which  break  the  sta 
up  into  counties  and  show  listen 
preferences  at  different  times 
the  day. 

One  section  of  the  survey  is  c 
voted  to  a  comparison  of  1944  1 
tening  habits  to  those  of  1943,  wi 
43.1%  of  families  reporting  th 
spent  more  time  listening  to  ra( 
in  1944  than  in  1943.  Only  17.1 
reported  spending  less  time  list( 
ing  in  1944. 

The  survey  concludes  with  a  t; 
ulation  showing  the  frequency  a 
reasons  for   listeners  writing 
radio  stations  over  a  three-moi 
period.     Largest  percentage 
those  virriting   came   from  the 
both  of  low  and  high  income  grou 
who  wanted  to  make  a  purchj 
Next  reason  for  writing  a  stat 
was  "to  enter  a  contest,"  follo-v 
by  response  to  a  station  offer, 
sponse  to  a  station  plea,  and  1 
unsolicited  letters. 


Drawn   for  Broadcasting  by  Sid  Hi.x 
"It's  Called  a  'Hitch-Hiker'— I  Got  the  Idea  From  Radio. 


Latins  Tour  GE 

A  BRILLIANT  future  fov  televi: 
in  South   America  was  forecast 
three  Latin  American  engineers 
visit  to  the  GE  plant  in  Scheneci 
where  they   inspected  the  compa 
broadca-stiiig    facilities  recently. 
New  York  on  a  scholarship  are  N 
ter  Heininger,  native  of  Brazil ;  L>  jj 
Mujica.  of  Peru,  and  Jose  Vallads 
of  Cuba.   Their  tour  through  the 
plant    was    under    the  guidanc;' 
Charles  Feah,  who  formerly  livecj 
Guatemala    before    joining  the 
electronics  department. 
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VINCENNES,    INDIANA...   ''Spirits  Among  Spires 


By  night,  in  picturesque  Vincennes, 
Heroic  ghosts  walk 

Among  the  long  moon-shadows  of  familiar  spires 
That  once  probed  through  forest  roof. 
To  pierce  the  darkness  of  a  pagan  wilderness. 
And  grope  for  day's  last  lingering  glow  of  sunset. 

From  statues  wrought  in  bronze. 

From  granite  crypts  and  graves  of  common  clay. 

They  venture  forth — 

Some  clad  in  priestly  black. 

Some  in  soldierly  buckskin. 

Some  in  the  bright  garb  of  Creole  peasants, 

Some  few  in  beaded  loin-cloths — 

To  walk  beside  the  lyrical  Wabash. 

There's  Clark,  Vigo,  Father  Gibault, 
And  legendary  Alice  of  Old  Vincennes; 


There's  Bishop  Brute,  Madame  Godare, 

Tecumseh,  in  the  shadow  of  Old  Treaty  Tree. 

Meeting  with  William  Henry  Harrison; 

Upstairs  in  Old  Legislative  Hall. 

Spectral  lawmakers  line  the  hard  benches  .  .  . 

While  modern  Vincennes  rests, 

A  quiet,  serene  town,  in  an  age  of  mighty  cities. 

Yet,  there  are  those  to  whom  the  glory  of  the  pajt 
Is  still  a  living  heritage  for  the  present, 
A  challenge  hurled  into  the  face  of  the  future — 
Folks,  for  instance,  to  whom  the  heritage  means  Home, 
And  folks  like  us,  who  admire,  and  second,  the  challenge. 

WLW 

The  Nation^s  Most  Merchandise-able  Station 

DIVISION  OF  THE  CROSLEY  CORPORATION 


COPIES   ON   REQUEST  I   Many  readers  have  expressed  a  desire   to  have  copies  of   this  series.    They  be  available 

Boon,   in   brochure.     To   help   us   make   our  print   order  accurate  and   conserve   paper,  please   make   your  request  at  once. 
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25  YEARS  OF  PROGRESS 


IN 


RADIO  AND  ELECTRONICS 


From  1919  to  1944. .  .RCA  has  pioneered  in  the  science  of 
radio  and  electronics . . .  from  world-wide  wireless  to  national  net- 
work and  international  short-wave  broadcasting . . .  from  electron 
tubes  to  electron  microscopes  and  radiothermics  .  .  .  from  tele- 
vision to  radar. 

Twenty-five  years  of  service  to  the  Nation  and  the  public  have 
made  RCA  a  symbol  of  achievement  and  progress  ...  it  is  a  mono- 
gram of  quality  in  radio-electronic  instruments  and  dependability 
in  communications  throughout  the  world. 


RADIO  CORPORATION  OF  AMERICA 

LEADS  THE  WAY.  .  .  in  Radio  .  .  .  Television  .  .  .  Phonographs  .  .  .  Records  .  .  .  Tubes  .  .  .  Electronics 
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PRICE  15  CENT< 
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WOR  is  like  a  ponY. . . 

We  mean— WOR  can  take  you  today  for  a  smodth  and  economical  canter  into  16  of 
the  nation's  greatest  war-active  cities  of  more  than  100,000  people  each. 

WOR,  to  be  quite  explicit  about  it,  will  hoof  along  blithely  with  your  message 
into  Jersey  City  and  Camden  and  New  Haven.  It  will  pad  gaily  down  the  road  to 
Bridgeport  for  you,  too.  Not  to  mention  Hartford  and  even  Wilmington— which  is  in 
Delaware— and  ten  other  dynamic  eastern  war  centers  which  we  will  be  delighted  to 
rattle  off  for  you  at  the  drop  of  a  request. 

WOR  may  even  sell  your  product  for  you  in  Boston— though  WOR  does  not  attempt  to 

cover  Boston.  It  just  so  happens  that  WOR  did 
IS^^^H  sell  a  lot  of  a  product  called  "Press-On"  in 

^  ^W'  Boston;  or  so  the  maker  tells  us. 

We  hate  to  sound  vain  about  it,  but  this  WOR 
is  an  extraordinary  proposition.  At,  we  might 
add,  an  extraordinarily  low  price. 


our  address  is— 


WOR 

—that  power-full  station 

at  1440  Broadway 
in  New  York 

v;OR  does  not  argue  the  point  that  each  of  the 
cities  mentioned  is  served  in  a  very  special 
way  by  one  or  more  local  stations.  Their  job 
is  an  important  and  unique  one.  So,   too,  we 
feel  is  WOR's  collective  16-city  impact. 

MEMBER  OF  THE  MVTVAL  BROADCASTING  SYSTEM 


HROUGH  THE  YEARS  .  .  . 

Th  ese  Entcftaincfs  Have  Been  Friends 


The  longer  you  know  a  man  ...  or  a  group  of  people  .  .  .  the  more  you 
will  know  about  him  ...  or  them;  That's  the  way  with  the  folks  pictured  here; 
they  have  been  broadcasting  on  WLS  for  so  long  that  they  know  the  likes  and 
needs  of  the  WLS  audience. 

Ted  Morse,  famed  on  WLS  for  his  comedy  characters  of  Otto  and  Little 
Genevieve,  has  been  with  WLS  since  1931.  The  Prairie  Ramblers,  novelty 
instrumental  and  vocal  quartet,  started  on  WLS  also  in  1931.  And  Jennie  Lou 
Carson,  one  of  the  original  Three  Little  Maids  of  National  Barn  Dance  fame, 
joined  the  staff  in  January,  1932. 

Because  many  of  the  WLS  staff,  like  those  pictured  here,  have  known  the 
Midwest  America  radio  audience  a  long  time,  they  know  what  the  audience 
like  to  listen  to,  what  approach  will  stimulate  listeners  to  act  .  .  .  and  to  buy. 
That's  why  WLS  Gets  Results! 


MANAGEMENT  AFFILIATED  WITH  KOY.  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   *   KTUC  TUCSON   *   KSUN  BISBEE-LOWEI 


PHILADELPHIA  •  PA* 
950  ON  THE  DIAL  •  5000  WATTS 


li'/o  of  the  population  of  New  York  State  could  be  covered  by  this  regional  network 
of  five  master  television  stations  and  nine  satellite  stations. 


A  television  network  relay  station. 


Satellite 


L  H^f\MOfk  Television 

nue 


G-E  developments  will  make  it  possible  to 
provide  television  program  service  in  small 
and  interjnediate  markets  as  well  as  large 
cities. 

Master  television  stations,  capable  of  orig- 
inating television  shows  of  network  calibre, 
will  be  located  in  the  larger  centers  of  popu- 
lation. These  master  stations  can  be  linked 
together  in  regional  networks  by  G-E  ultra- 
high frequency  radio  relay  stations.  Coast- 
to-coast  hook-ups  of  regional  networks 
logically  will  follow. 

SATELLITE  STATIONS  THE  NEXT  STEP 

From  this  broad  framework  will  stem  still 
other  stations  —  hundreds !  ...  to  bring  tele- 
vision to  the  smaller  communities  —  to  make 
it  a  still  more  attractive  advertising  medium 


for  concerns  doing  a  regional  or  nation-wide 
business. 

Known  as  satellite  stations,  these  smaller 
community  stations  will  tie  in  with  their 
respective  regional  networks  by  taking  net- 
work .programs  from  the  nearest  relay  sta- 
tion, and  rebroadcasting  them  over  the  local 
area.  The  satellite  station  can  also  produce 
and  televise  its  own  film  programs,  under 
local  sponsorship,  independently  of  the 
networks. 

SATELLITE  STATIONS  ECONOMICAL 
TO  BUILD  AND  OPERATE 

A  satellite  television  station  will  be  relatively 
inexpensive  to  install  and  operate  —  and  will 
require  a  minimum  of  operating  personnel. 

The  illustration  at  the  far  right,  above,  shows 
equipment  required  for  a  satellite  television 


STATION  AND  STUDIO  EQUIPMENT    •  TRANSMITTERS 

GENERAL  ft  ELECTRIC 


The  G-E  disk-seal  tub«  —  a  development  that 
'makes  ultra-high  frequency  relaying  possible. 


Antenna 


Equipment  for  a  G-E  satellite  television  station. 
14-mm  projector  Transmitter  Receiver-monitor 


^1  commymties 
to  lo€al  station  owners 


station  of  the  future.  A  simple  building  houses 
the  equipment  and  a  lattice  tower  supports 
both  the  broadcasting  antennas  and  the  antenna 
which  picks  up  the  picture  and  sound  signals 
from  the  nearest  relay  station.  The  small  trans- 
mitter will  have  sufficient  power  to  cover  the 
local  market  area.  A  receiver-monitor  unit,  an 
amplifier  unit,  and  a  16-mm  motion  picture 
projector  and  film  pick-up  camera  complete  the 
essential  station  equipment. 

For  local  revenue,  a  16-mm  silent  motion 
picture  camera  will  be  used  by  the  satellite 
station  operator  to  take  pictures  of  products  or 
demonstrations  local  merchants  may  wish  to 
advertise.  A  G-E  magnetic  wire  recorder  will 
add  background  sound  and  commentary.  Local 
happenings— parades,  fires,  dedications,  sports, 
and  social  events— can  be  filmed  in  similar  man- 
ner to  provide  other  local  sponsored  programs. 
For  on-the-spot  broadcasts  of  events  as  they 
happen,  a  small  truck  may  be  equipped  as  a 
mobile  unit. 


ANTENNAS 


FM- 


Let  General  Electric  help  you  with  your  pre- 
liminary plans.  Let  General  Electric  provide 
your  complete  television  broadcasting  sys- 
tem. Benefit  from  G.E.'s  experience  in  oper- 
ating WRGB  —  the  nation's  most  powerful 
television  station. 

If  you  are  interested  in  television  broad- 
casting, plan  your  visit  to  Schenectady  now 
—  Thursdays  and  Fridays  are  our  "open 
house"  days  at  WRGB.  If  you  have  not  re- 
ceived the  G-E  brochure,  "Television 
Broadcasting  Post-w^ar,"  write  Electronics 
Department,  General  Electric,  Schenectady, 
New  York. 


•  Tune  in  General  Electric's  "The  World  Today"  and 
hear  the  news  from  the  men  who  see  it  happen,  every 
evening  except  Sunday  at  6:45  E.W.T.  over  CBS  net- 
work. On  Sunday  evening  listen  to  the  G-E  "All  Girl 
Orchestra"  at  10  E.W.T.  over  N.B.C. 
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Byron  Head 
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"the  "Coffee  ^lub" 

DAILY  7:15  to  8:00  A.  M. 

On  the  -f?/*       SIX  YEARS 


PARTICIPATING  FEATURE 
MUSIC— GAGS 


One  hymn  set  off 
by  bells 


TIME 
TEMPERATURE 
WEATHER 


15  minutes  available 
7:15  to  7:30  A.M. 
at 

Rate  Card  Rate 
plus 

$7.50  daily  production 


Participations  at 
rate  card  rate 


Represented  Nationally  by  Edward  Retry  Co.,  Inc. 


SUBSCRIPTION    PRICE:     *5.00   per  year     15c    per  copy 
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One  Time-Buyer  Tells  Another: 

"DOLLAR  FOR  DOLLAR 
YOUR  BEST  BUY 
IN  AMERICA'S 
4^  LARGEST 


MARKET! 


National  Representatives:  Spot  Sales,  Inc. 


NEW  JERSEY'S  FIRST  RADIO  STATION 
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ILLUSTRATION,  courtesy  of  National  Cash  Register  Co. 

ACTION,  courtesy  of  Nern  Listeners 


Why  Nern  Listeners? 

Because  Nern  listeners  are  New  England' 
ers,  and  because  New  Englanders  have  7.7% 
of  the  nation's  spending  money.* 

Yes,  but  who  says  that  New  Englanders  listen 
to  Nem? 

Well,  Nem  stations  offer  a  combined  pri- 
mary coverage  that  blankets  New  England 
with  more  than  three  times  the  power  of  any 
other  combination  here.  And,  because  they 
are  all  NBC  affiliates,  Nem  stations  carry 
the  nation's  biggest-audience  programs.  Each 
Nem  station  is  dominant  in  its  own  area. 

H'm  .  .  .  Expensive? 

Never!  You  can  get  cash  register  action 
from  8,298,472  Nem  listeners  for  only  $312 
for  a  daytime  quarter-hour,  with  no  line 


WBZ 

WCSH 

WJAR 

WLBZ 

WTIC 

WFEA 

WRDO 


Frequency 

1030 
970 
920 
620 
1080 
1370 
1400 


REGIONAL  NETWOR 


charges  and  with  free  studio  facilities  in 

New  York,  Boston  and  Hartford.  Wien  you 

buy  Nem,  you  buy  a  network 

♦Copyright  SALES  MANAGEMENT,  May  10,  1944, 
Issue. 

NERN  STATIONS 


Watti 
50,000 
5,000 
5,000 
5,000 
50,000 
5,000 
250 

Nationally  represented  by 
WEED  &  COMPANY 

New  Vorfej  Boston,  Chicago,  Detroit 
San  Francisco,  Hollywood 
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Calif*'"***"'* 


Southern  ^^"'J- 
jk«ricttlture 


Agrie 

depends  on 


this  ironsmitlef- 


Its  50,000  watt,  clear-channel 
signal  carries  KFI  to  Southern  Cali- 
fornia's eleven-county  agricultural 
population . . .  and  its  intelligently- 
planned  Public  Service  program- 
ming to  agriculture  brings  this  in- 
dustry to  depend  upon  it. 

Instantaneous  mass  communica- 
tion from  one  source  to  growers 
and  stockmen  throughout  the  en- 
tire Southern  California  region  is 
vitally  necessary  to  this  specialized 
1 V2  billion  dollar  industry. 

Hence  KFI's  public  service  obli- 
gation ...  its  privilege ...  its  oppor- 
tunity to  build  rural  listener  loyal- 
ties. 

Local  programming  in  the  par- 
ticular interests  and  welfare  of  local 
listeners . . .  plus  the  popularity  of 
its  NBC  offerings ...  accounts  for 
KFI's  leadership  in  not  only  the 
Hooper-surveyed  metropolitan  dis- 
trict but  in  the  rural  areas  of  ap- 
proximately a  million  people. 


K.FM 


NBC 


fvr  LOS  ANGELES 


50.000  WATTS  •  CLEAR  CHANNEL  •  «40  KILOCYCLES 


PUBLIC  SERVICE  PROGRAMS  FOR  THE  AGRICULTURE  INDUSTRY 


The  KFI  Noon  Farm  Reporter,  aired  daily  from  12  noon  until 
12:15  RM.,  is  built  upon  a  constant  supply  of  up-to-the- 
minute  information  received  from  authoritative  sources.  It 
presents  :  news,  information  on  grower-practice,  market  quota- 
tions, weather  forecasts. 

Through  the  winter  season  KFI  interrupts  Its  commercial  pro- 
grams to  bring  nightly  frost  warnings  (8:00  EM.,  November 
1 5  through  February  1 5  j  to  growers  of  citrus  and  other  frost- 
tender  crops  throughout  California  and  Arizona.  KFI  is  the 
only  station  broadcasting  this  regional  service  and  it  is  the 
only  station  needed  to  cover  all  of  the  frost  areas  in  these  states. 


EDWARD     PETRY     AND     COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 


ONE     OF     A     SERIES     FEATURING     OUTSTANDING     USERS     OF     SPOT  BROADCASTIN( 


Bruce  B. 


•    Partner^  Bruce  B,  Brewer  &  Co.^  Kansas  City 

Says— ^^l^ol  broadcasting  gets  sales  increases 
at  low  cost,  so  we  like  spot!" 


•Yes,  and  Mr.  Brewer  is  right — the  final 
payoff  on  spot  broadcasting  really  is  that  it 
does  get  sales  increases  at  low  cost.  We 
can  all  talk  our  heads  off  about  selectivity, 
flexibility,  and  the  rest  of  the  details.  But 
in  the  end,  it  all  boils  down  to  sales  in- 
creases at  low  cost. 

•Here  at  F&P,  we've  concentrated  over 
twelve  years'  effort  into  helping  make  spot 


broadcasting  as  economical  for  agencies 
and  advertisers  to  handle  as  it  is  to  use.  .  If 
you  will  take  the  trouble  to  tell  us  frankly 
about  your  problems  and  needs,  we  believe 
we  can  free  you  from  most  of  the  details 
which  do  exist,  we  confess,  in  this  medium. 
And  do  it  as  conscientiously  and  as  tire- 
lessly as  though  we  were  a  department  in 
your  own  organization. 


Free  &  Peters,  iii!. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .    .  .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB   ALBU<?UER(?UE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KOIN  PORTLAND  ( 

KROW  .  OAKLAND-SAN  FRANCISCO 

KIRO   SEAHLE  i 

KFAR     .    .    .    .FAIRBANKS,  ALASKA  f 
and  WRIGHT-SONOVOX.  Inc.  ' 


CHICAGO:  180  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  iii  Sutter 

HOLLYWOOD:  6331  HoUywood 

ATLANTA:  32:2  Palmer  Bla 

Franklin  6373 

Plaza  5-4130 

Sutter  4353 

Granite  3615 

Main  5667 
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Boom  Predicted  in  Equipment  and  Sets 


Transmitter  Ban 
I  May  Be  Lifted 
I       This  FaU 

j  By  JACK  LEVY 

WITH  RECONVERSION  time  fast 
approaching  as  the  Allied  armies 
advance  into  Germany,  the  radio 
Luanufacturing  and  broadcasting 
industries  are  preparing  for  the 
■greatest  boom  in  equipment  produc- 
tion and  station  construction  in  the 
•history  of  radio.  Likelihood  of  a 
lifting  of  the  WPB  freeze  on  ci- 
vilian transmitter  production  is 
seen  this  fall. 

The  end  of  the  European  war,  ex- 
pected now  by  Oct.  31  at  the  latest, 
as  revealed  last  week  as  the  basis 
for  substantial  restoration  of  gen- 
eral civilian  production,  will  result 
an  at  least  a  309c  cutback  in  mili- 
ttary  orders  for  radio  equipment, 
War  Production  Board  officials  told 
{Broadcasting. 

j         Equipment  Boom  Seen 

This  cutback,  it  was  indicated, 
rwill  mean  much  more  than  a  cor- 
Tesponding  resumption  of  receiver 
i  and  broadcast  equipment  inasmuch 
{ as  the  radio  industry  is  now  pro- 
.ducing  at  a  rate  10  times  greater 
than  the  prewar  volume.  In  addi- 
tion, the  release  of  manpower  re- 
suiting  from  cutbacks  in  other  in- 
i-dustries    will    likely    solve  radio 
;imanufacturers'  most  pressing  cur- 
5  rent  problem.  It  is  expected  that 
jpmaterials  will  be  generally  avail- 
Jable  in  adequate  supply, 
i    It  is  quite  conceivable,  in  the 
jiopinion  of  John  Creutz,  chief  of 
9  the  Domestic  &  Foreign  Branch  of 
I  the  Radio  and  Radar  Division,  that 
bthe  collapse  of  Germany  will  be  fol- 
lowed  by  an  almost  immediate  re- 
turn to  prewar  civilian  production 
u  volume  without  disrupting  the  flow 
jiof  needed  military  equipment  for 
[the  war  against  Japan. 
I     In  the  field  of  broadcasting  equip- 
'  ment,  the  manufacturing  industry 
I  wiU  be  confronted  with  the  heaviest 
j  demands  it  has  ever  experienced, 
-  deman^is  which,  if  filled,  will  mean 
a  transmitter  output  alone  in  the 
first  reconversion  year  of  at  least 
■  five  times  any  prewar  year.  As  of 
.  Sept.  14  there  were  pending  or  on 
file  with  the  FCC  a  total  of  250  ap- 
plications for  FM  stations  and  70 
applications  for  television  stations. 
With  the  prospect  that  the  vast 
\  majority  of  these  will  be  granted 
and  that  the  WPB  freeze  on  con- 


struction will  be  lifted  coincident 
with  the  30%  cutback,  radio  manu- 
facturers will  have  on  hand  orders 
to  equip  stations  costing  in  the  ag- 
gregate approximately  $30,000,000. 
This  does  not  take  into  account  ap- 
plications for  new  stations  still  to 
be  received,  which  are  coming  in  to 
the  FCC  at  an  increasing  rate,  nor 
does  it  include  the  accumulated  de- 
mands of  existing  AM  stations  for 
replacement  equipment. 

Radios  for  Christmas? 

In  the  production  of  transmitters 
and  other  major  broadcast  equip- 
ment, demands  for  which  are  re- 
stricted to  specialized  uses,  manu- 
facturers will  be  able  to  plan  their 
schedules  for  gradual  reconversion 
to  normal  operations.  The  time  re- 
quired for  making  transmitters — 
nine  months  to  a  year — will  make 
possible  an  orderly  and  controlled 
step-up  in  this  branch  of  the  in- 
dustry. 

Always  allowing,  of  course,  for 
military  developments  which  may 
prolong  the  European  war  beyond 
its  expected  duration,  there  is  a 
good  chance  that  a  limited  number 
of  1944  model  sets  may  be  avail- 
able for  Christmas  gifts  this  year. 


although  it  will  be  90  days  before 
any  substantial  number  of  sets 
are  available.  There  is  a  tremend- 
ous backlog  of  consumer  demand, 
existing  and  susceptible  to  artificial 
sales  stimulus,  which  many  manu- 
facturers will  not  pass  up.  They 
are  in  a  position  to  effect  a  speedy 
reconversion  to  capture  the  market. 

Distribution  will  be  the  govern- 
ing factor  in  the  speed  with  which 
manufacturers  can  get  sets  into 
dealers'  shelves.  In  some  areas, 
where  factories  are  located  close  to 
large  markets,  the  problem  should 
be  simple.  Where  markets  are  far 
from  the  source  of  production,  war- 
time controls  over  shipping  and 
transportation  will  no  doubt  delay 
deliveries. 

The  goal  for  the  first  year's  pro- 
duction after  reconversion,  Mr. 
Creutz  believes,  will  be  based  on 
1941  demands  and  will  mean  an 
output  of  from  10  to  15  million 
sets.  The  largest  bulk  of  these  will 
go  into  homes — as  replacements  of 
inefficient  and  old  sets  and  as  extra 
receivers.  The  automobile  will  pro- 
vide the  next  largest  market,  as 
standard  or  optional  equipment, 
when  new  car  production  resumes 
and  through  increased  use  of  cars 


when  gasoline  rationing  is  relaxed. 

Other  markets  will  be  found 
among  offices,  restaurants  and  other 
business  establishments ;  foreign 
countries,  particularly  South  Amer- 
ican nations  which  formerly  pur- 
chased sets  from  Germany;  public 
services,  notably  police  depart- 
ments which  are  expected  to  double 
their  use  of  radio;  and  aviation,  in 
which  radio  requirements  will  rise 
in  proportion  to  postwar  expansion. 
FM  Sets  Later 

The  lag  in  transmitter  produc- 
tion is  almost  certain  to  delay  the 
introduction  of  FM  receivers,  Mr. 
Creutz  predicts.  Although  there  are 
now  53  FM  stations  in  operation  or 
under  construction  and  perhaps  200 
more  which  will  be  broadcasting 
within  a  year  after  reconversion, 
he  finds  that  few  manufacturers 
plan  to  resume  receiver  production 
with  combination  AM-FM  sets. 
Many  plants,  particularly  the 
smaller  ones,  are  anxious  to  get 
back  into  civilian  production  as 
soon  as  possible  and  do  not  wish 
to  delay  their  operation  to  incor- 
porate FM.  They  feel,  he  explained, 
that  there  is  sufiicient  market  for 
{Continued  on  page  61) 


How  Army  Will  Handle  an  Armistice 

Modern  Setup  to  Avoid 
Tragic    Hours  of 
Delay  in  1918 

By  MARY  ZURHORST 


CEASE  FIRING!  Less  than  25 
minutes  after  that  order  goes  out 
from  some  meeting  place  of  the 
Allied  and  German  high  commands, 
the  airwaves  will  carry  it  to  the 
farthest  advance  unit,  to  the  fast- 
est plane  and  to  the  remotest  ship 
at  sea.  By  radioteletype,  Washing- 
ton, London,  Moscow,  Chungking, 
Brisbane,  Pearl  Harbor,  New  Delhi 
will  hear  the  message  within  3^2 
minutes  of  transmission. 

But  it  is  equally  important  that 
the  Nazi  army  hear  it,  too. 

An  official  at  the  War  Dept. 
speculated  last  week  that,  "If  Ger- 
man field  radio  facilities  nearly 
approximate  ours,  or  if  we  can 
reach  them  by  radio  or  by  front 
line  PA  systems,  then  there  is  a 
strong  possibility  that  the  time  be- 


tween the  signing  of  the  uncondi- 
tional surrender  terms  and  notifi- 
cations of  troops  can  be  set  at  a 
considerably  shorter  period  than 
in  the  last  war." 

At  5  a.  m.  in  1918  the  Armistice 
was  signed  in  Paris,  and  six  hours 
were  allowed  for  word  to  reach 
the  men  in  the  field,  so  that  hos- 
tilities did  not  cease  until  11  a.m. 
In  those  hours  hundreds  of  men 
died. 

How  It  Works 

A  hypothetical  ■  situation  will 
trace  the  line  of  communications 
for  such  a  message: 

An  official  German  spokesman 
wishes  to  meet  with  the  Allied 
command  for  surrender.  As  the 
quickest  facility  available,  he  uses 
radio  to  contact  Allied  headquar- 
ters. 

Within  the  hour,  listeners 
throughout  the  world  will  know  of 
the  situation — not  only  civilians 
but  also  fighting  men  via  short- 
wave   relays.    Thus,  authenticity 
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will  be  lent  to  the  moment  when 
the  German  Army  in  the  field  is 
notified  of  surrender  either  by  its 
own  radios  or  by  ours. 

Then,  the  meeting  held,  terms 
agreed  upon,  the  end-of-war  mes- 
sage goes  out  in  code  over  the 
Signal  Corps  communications  fa- 
cilities. If  the  negotiations  take 
place  at  theatre  headquarters,  the 
order  to  lay  down  arms  is  trans- 
mitted to  a  network  comprising 
army  headquarters  {1st  Army,  3d, 
etc.),  and  the  corps  whose  radios 
are  on  the  same  frequency.  Corps 
headquarters,  after  passing  the 
coded  order  through  the  message 
center  and  passing  inspection  of 
the  commanding  officer,  relays  it 
on  another  frequency  to  the  di- 
vision network. 

The  same  process  continues  on 
dowTi  through  the  regiment,  bat- 
talion, company,  and  on  out  into 
the  individual  units — tanks,  jeeps, 
planes,  walkie-talkies. 

In  less  than  a  half-hour  after 
{Contmued  on  page  65) 
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Lennen  &  Mitchell  Richards  Is  Named  Editorial  Director 


Gets  All  Lorillard 

Major  Changes  Are  Planned 
In  Net  Program  Lineup 

P.  LORILLARD  Co.,  New  York, 
effective  Nov.  30  shifts  advertising 
of  Old  Gold  cigarettes  to  Lennen 
&  Mitchell,  New  York,  and  the 
following  month  puts  into  effect  a 
major  change  in  its  network  adver- 
tising with  two  new  shows  replac- 
ing current  programs  on  NBC  and 
CBS.  To  handle  these  and  other 
programs  for  Andrew  Jergens  Co., 
the  agency  is  opening  a  Hollywood 
office. 

With  the  new  appointment,  L&M, 
agency  for  Lorillard's  Beechnut 
cigarettes  and  various  cigar  and 
pipe  tobacco  brands,  will  again  be 
handling  all  the  company's  adver- 
tising. Agency  handled  Old  Golds 
for  15  years  up  until  January,  1941 
when  the  product  went  over  to  J. 
Walter  Thompson  Co.,  New  York. 
Current  radio  under  latter  agency 
has  included  seasonal  sponsorship 
of  baseball  games  in  New  York  and 
Chicago.  Network  programs  in- 
clude Allan  Jones  and  Woody  Her- 
man's orchestra  on  CBS  Wednes- 
days, 8-8:30  p.m.;  and  Jackie  Glea- 
son-Les  Tremayne  show  on  NBC 
Sundays,  10:30-11  p.m. 

The  two  Old  Gold  shows  will  be 
Comedy  Theatre,  weekly  dramas  of 
stage  and  film  comedies,  with  stars 
reenacting  their  original  roles  in 
most  cases,  and  an  audience  partici- 
pation show  titled  Which  Is  Which. 
Studio  audience  for  the  latter  pro- 
gram will  be  asked  to  guess  wheth- 
er the  voices  of  six  guest  celebrities 
hidden  behind  screens  are  those  of 
the  person  himself,  or  an  imitation. 
Money  prizes  will  be  awarded. 
Richard  Himber's  orchestra  has 
been  signed. 

Lorillard  has  taken  the  Wednes- 
day 9:30-10  p.m.  period  on  CBS 
for  one  of  the  programs,  beginning 
Oct.  25,  and  will  continue  to  use 
its  NBC  Sunday  9:30-10  p.m.  spot 
beginning  Oct.  29  for  the  other, 
with  decision  pending  as  to  which 
program  will  occupy  which  spot. 
Lorillard  thus  discontinues  Alan 
Jones  in  the  Wednesday  8-8:30  p.m. 
spot  on  CBS  following  the  Oct.  18 
broadcast,  and  Jackie  Gleason  on 
NBC  the  following  Oct.  22. 

Travis  Wells,  radio  time  buy- 
er and  assistant  to  S.  James  An- 
drews, radio  director  and  talent 
buyer  in  New  York,  will  go  out  to 
Hollywood  to  head  the  new  office. 
Edith  Hophan,  now  talent  agent  in 
the  radio  department  of  the  Wm. 
Morris  Agency,  New  York,  will 
serve  as  business  manager.  Offices 
have  not  yet  been  selected. 

In  addition  to  handling  the  two 
Old  Gold  shows,  L&M's  Hollywood 
office  will  handle  two  programs  for 
Andrew  Jergens  Co.:  Mystery 
Time,  which  replaces  Chamber  Mu- 
sic Society  of  Lower  Basin  Street 
on  160  Blue  stations  Sunday  9:15- 
9:45  p.m.,  beginning  Oct.  8  in  be- 
half of  Woodbury  soap.  Former 
program  now  on  the  CBS  Pacific 
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In  'Broadcasting' 

APPOINTMENT  of  Robert  K. 
Richards,  newspaperman  and 
broadcaster,  as  editorial  director, 
and  promotion  of  several  depart- 
ment heads  is  announced  by  Broad- 
casting. 

The  realignment  was  reported  to 
the  board  of  Broadcasting  Publica- 
tions Inc.  at  a  meeting  last  week, 
by  Sol  Taishoff ,  editor  and  publish- 
er, and  becomes  effective  Oct.  16. 

J.  Frank  Beatty,  managing  edi- 
tor for  the  last  ten  years,  continues 
in  that  capacity  at  Washington 
headquarters.  Bruce  Robertson,  as- 
sociate editor  in  New  York  for  a 
decade,  becomes  New  York  editor 
in  charge  of  the  New  York  bureau. 
John  N.  (Bill)  Bailey,  who  joined 
Broadcasting  a  year  ago,  is  as- 
sociate editor  in  Washington. 

Maury  Long,  advertising  man- 
ager for  the  last  four  years,  takes 
over  duties  as  business  manager, 
and  will  continue  his  supervisory 
activities  over  advertising.  He  has 
been  with  Broadcasting  since  1936. 
S.  J.  Paul,  assistant  advertising 
manager,  headquartered  in  New 
York,  becomes  New  York  advertis- 
ing manager.  He  joined  Broadcast- 
ing in  1940. 

Bernard  Piatt,  circulation  man- 
ager, takes  over  a  newly  established 
Service  Bureau,  which  includes  su- 
pervision of  the  production  of  the 


Staff  Realignment 

Broadcasting  Yearbook.  Functions 
of  the  Service  Bureau  will  be  ex- 
panded when  wartime  limitations 
are  lifted.  Mr.  Piatt  joined  Broad- 
casting in  1932. 

Mr.  Richards,  since  early  1942 
has  been  Assistant  Chief  Radio 
Censor  in  Washington.  A  native 
of  Urbana,  0.,  and  a  graduate  of 
Ohio  State  U.  in  1934,  Mr.  Rich- 
ards is  32.  He  was  editor  of  his 
school  paper  in  his  senior  year. 

In  1934-35,  Mr.  Richards  was  a 
copywriter  with  Campbell-Ewald, 
Detroit.  He  then  served  successively 
as  continuity  editor,  WAIU  Colum- 
bus (now  WHKC),  1935-36;  re- 
porter, rewrite  man  and  copyread- 
er,  Cincinnati  Post,  1936-38,  during 
which  time  he  also  was  a  newscaster 
on  WCPO;  production  director, 
WSPD  Toledo,  1938-42.  When  J. 
Harold  Ryan,  president  of  NAB, 
left  WSPD  in  December  1941  to 
become  assistant  director  of  censor- 
ship in  charge  of  radio,  Mr.  Rich- 
ards came  to  Washington  as  his 
aide  in  January  1942.  Subsequently 
he  became  chief  assistant  to  Mr. 
Ryan  and  served  in  that  capacity 
under  John  E.  Fetzer,  WKZO  Kal- 
amazoo, who  succeeded  Mr.  Ryan 
last  April. 

Mrs.  Richards  is  the  former  Bet- 
ty Greene  of  Urbana.  They  have  a 
six-year-old  daughter. 


AAAA  and  A^A  to  Pass  on  NAB  Plan 
For  Neiv  Radio  Bureau  of  Circulations 


ANOTHER  step  in  the  project  to- 
ward creation  of  a  Radio  Bureau  of 
Circulations  occurs  next  Friday  in 
New  York  with  presentation  of  the 
full  plan  by  the  NAB  to  radio  com- 
mittees of  the  American  Assn.  of 
Advertising  Agencies  and  the  Assn. 
of  National  Advertisers.  Hugh  Fel- 
tis,  KFAB  Lincoln,  former  chair- 
man of  the  Research  Committee 
and  now  a  member  of  the  NAB 
Board,  will  make  the  presentation 
to  the  joint  meeting  at  the  Bilt- 
more,  with  ANA  the  host. 

Simultaneously,  NAB  President 
J.  Harold  Ryan  announces  appoint- 
ment of  Roger  Clipp,  WEIL  Phila- 
delphia, as  the  new  chairman  of  the 
Research  Committee.  He  served  as 
chairman  of  the  technical  subcom- 
mittee in  formulating  the  coverage 
plan.  Messrs.  Ryan  and  Clipp  and 
Paul  F.  Peter,  research  director  of 
the  NAB,  also  will  participate  in 
the  presentation. 

The  plan,  proposing  a  standard 
method  of  coverage  measurement 
for  all  radio,  was  unanimously  ap- 
proved by  the  NAB  Executives  War 

Coast  network  Thursday  9-9 : 30  p.m. 
will  be  discontinued  on  that  net- 
woi'k  Oct.  5. 

Beginning  Oct.  20  the  company 
will  promote  Jergens  Lotion  in  the 
Friday  6-6:15  p.m.  spot  on  the  CBS 
Pacific  network  with  a  new  pro- 
gram Tonight  in  Hollywood. 


Conference  in  Chicago  last  month. 
A  permanent  bureau  would  be  set 
up  to  operate  the  project,  which 
would  entail  a  controlled  mail  bal- 
lot every  two  years  to  one  million 
families  at  an  estimated  cost  of  $1 
each.  The  cost  would  be  absorbed 
by  subscribing  stations. 

Before  the  plan  can  be  effectu- 
ated, approval  of  both  ANA  and 
AAAA  is  required.  The  AAAA  Ra- 
dio Committee  already  has  indi- 
cated its  approval  [Broadcasting, 
Aug.  28,  Sept.  4]. 


New  GF  Series 

GENERAL  FOODS  Corp.,  New 
York,  on  Oct.  2  starts  a  13-week 
promotion  for  Jell-0  with  five-min- 
ute newscasts  and  quarter-hour 
transcriptions  on  three  New  York 
stations.  Schedule  calls  for  a  thrice- 
weekly  quarter-hour  musical  show 
on  WOR  and  WNEW  and  five- 
minute  newscasts  thrice  weekly,  on 
WQXR  and  WNEW.  Agency  is 
Young  &  Rubicam,  New  York. 


CBS  Election  Plans 

CBS  is  understood  to  be  planning  re- 
arrangement of  its  entire  program 
schedule  after  8  p.  m.  (EWT)  election 
night,  Nov.  7,  indicating  cancellation 
of  at  least  part  of  its  commercial 
schedule.  Paul  White,  CBS  director 
of  news  and  special  events,  has  called 
O&O  news  chiefs  to  New  York  for  a 
meeting  Sept.  24. 


NOW  A  PIN-UP  is  the  July  3 
Broadcasting  cover,  depicting  ra 
dio  at  war,  viTites  Sgt.  Ralph  S.  . 
Durkin,     program     manager  ol 
WXLO  "on  the  Northern  route  tc  i 
Tokyo".  It's  an  Army  station  which  ' 
broadcasts  transcriptions  from  th^. 
Armed  Forces  Radio  Service  and  , 
five  newscasts  daily,  received  vis 
shortwave  from  the  West  Coast  ! 
Sgt.  Durkin  in  civilian  life  was  with  i 
KMBC  Kansas  City.  "Radio's  news- 
magazine," writes  Sgt.  Durkin  oi 
Broadcasting,  "is  almost  as  wel- 
come around  these  parts  as  a  let- 
ter from  the  folks  at  home." 


Welles'  Postwar  Series 
For  Waltham  Watch  Co. 

SUMNER  WELLES,  former  Un- 
der Secretary  of  State  will  be 
heard  on  Mutual  Wednesday  10 
10:15  p.m.  under  commercial  spon- 
sorship beginning  Oct.  11,  in  a  se 
ries  of  talks  on  world  peace  and 
postwar  policies.  With  no  products 
to  sell  at  present,  Waltham  Watcl: 
Co.,  Waltham  Mass.,  will  sponsoi 
the  program  for  institutional  pur 
poses  omitting  all  middle  commer 
cials  out  of  deference  to  the  im 
portance  of  Mr.  Welles'  topic. 

Program  represents  Waltham's 
first  major  advertising  effort  in  re- 
cent years,  and  its  first  network 
series.  The  basic  Mutual  network 
of  75  outlets  has  been  ordered  and 
other  stations  are  being  added 
Tentatively  titled  Time  For  De- 
cision, also  the  title  of  Mr.  Welles' 
recently  published  book,  the  pro-i 
gram  will  originate  from  Washing-: 
ton.  Palm  Beach  or  Maine,  wher- 
ever Mr.  Welles  is  located.  Con- 
tract, for  52  weeks,  was  placed 
through  H.  B.  Humphrey  Co.,  Bos- 
ton and  New  York. 


Palmer  Named  Manager 
of  KGO;  Follows  Searle 

T.  B.  (Bev)  PALMER,  who  has 
been  chief  engineer  of  KGO  and 
the  Blue's  San  Francisco  operations 
since  the  formation  of  the  Blue 
Network  Co.  in  Februarv  1942,  has 
been  appointed  manafer  of  KGO, 
Blue  O&O  station.  He  takes  of- 
fice immediately,  replacing  DoiLj 
Searle,  who  moves  to  Hollywood 
Sept.  18  to  take  over  his  duties  as 
general  manager  of  the  Blue's 
western  division. 

Mr.  Palmer  joined  NBC  in  1943 
as  studio  field  engineer  serving 
successively  as  control  relief  su- 
pervisor, junior  supervisor  and,  one 
week  before  he  j  oined  the  Blue,  field 
supervisor. 
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No,  2  Candidates  Show  Radio  Flaws 


Prof.  Foley 


AXD  HOW  about  the  runners  for 
Xo.  2  position?  Both  Roosevelt  and 
Dewey  have  been  discussed  in  these 
columns  as  radio  personalities,  but 
there  remains 
something  to  be 
said  concerning 
the  nominees  for 
vice-  president. 
They  are  promi- 
nent enough  in 
their  own  right. 

In  that  s  a  m  3 
fall  of  1942,  when 
Thomas  E.  Dew- 
ey's election  to 
the  governorship 
of  New  York  broke  a  20-year  span 
of  Democratic  governors  in  the  Em- 
pire State,  John  W.  Bricker  was 
breaking  a  record  in  Ohio  by  being 
elected  governor  for  a  third  con- 
secutive term.  Harry  S.  Truman 
cannot  qualify  to  make  it  a  gover- 
nors" foursome,  but  he  has  gained 
national  distinction  as  chairman  of 
an  important  committee  in  the 
Senate. 

Truman's  Speech 

At  the  close  of  the  Democratic 
convention  in  Chicago,  there  were 
reports  to  the  effect  that  Senator 
Truman,  the  nominee  for  Vice- 
President,  would  campaign  exten- 
sively, while  the  President  would 
give  most  of  his  time  to  the  war. 
The  Missouri  Senator  appeared 
quite  willing  to  undertake  what- 
ever might  be  expected  of  him. 

The  strategj'  of  the  Republican 
camp  does  not  call  for  just  such  a 
di\'ision  of  labor.  It  seems  a  fairly 
safe  guess,  however,  that  Gov. 
Dewey  will  be  too  wise  to  enter 
upon  the  kind  of  over-ambitious 
speaking  tour  conducted  by  Willkie 
four  years  ago.  At  any  rate,  in  Gov. 
Bricker  he  has  a  partner  who  has 
already  earned  considerable  repu- 
tation outside  of  his  own  State,  and 
who  will  surely  be  ready  to  do  his 
part.  So  it  seems  likely  that  Tru- 
man and  Bricker  will  figure  promi- 
nently in  the  contest  now  shaping 
up.  Probably  they  will  both  be  heard 
increasingly    often    on    the  air. 


Truman  Reveals  Nasal  Tone  Quality; 
Bricker  Has  ^Relaxed^  Manner 

By    LOUIS  FOLEY 
Professor  of  English  and  Language  Consultant 
Western  Michigan  College  of  Education,  Kalamazoo 

A  VERITABLE  "presidential  campaign  of  the  air"  is  ahead. 
FDR  is  the  past-master  of  the  microphone.  Gov.  Dewey  for 
voice  appeal  bids  fair  to  run  him  a  tight  radio  race.  What  about 
the  No.  2  men?  That  question  was  posed  to  Prof.  Louis  Foley 
by  the  editors  of  BROADCASTING.  His  critical  analysis  of  the 
FDR-Dewey  radio  techniques  [BROADCASTING,  May  15] 
have  been  widely  quoted.  Radio  observers  in  recent  days 
have  detected  a  decided  improvement  in  the  radio  de- 
livery of  Sen.  Truman,  presumably  resulting  from  the  tutelage 
of  J.  Leonard  Reinsch,  radio  director  of  the  Democratic  Nation- 
al Committee,  on  leave  from  his  post  as  director  of  radio  of 
the  Cox  stations  (WSB  WIOD  WHIO). 


What  sort  of  performance  may  we 
expect  of  them?  From  their  pre- 
vious public  utterances  we  may 
form  some  notion  of  what  they  will 
have  to  offer. 

Senator  Truman's  speech  of  ac- 
ceptance at  the  convention  in  Chi- 
cago was  brief  enough  that  we  can 
easily  review  it  here: 

"You  don't  know  how  very  much  I 
ai3i3reeiate  this  very  great  honor  which 
has  come  to  the  great  state  of  Mis- 
souri. (Applause)  There  is  also  con- 
nected with  it  a  very  great  responsi- 
bility, which  I  am  perfectly  willing  to 
assume.  It's  been  my  privilege  to  be  a 
United  States  Senator  for  the  past 
nine-and-one-half  years,  and  I  expect 
to  continue  the  effort  which  I  have 
been  making  in  that — uh — capacity 
as  a  United  States  Senator  to  help 
shorten  the  war  and  win  the  peace  im- 
der  the  direction  of  the  great — our 
great  leader  Franklin  D.  Roosevelt. 
(Applause)  There's  not  much  more 
that  I  can  say  to  you.  except  that  I 
accept  the  honor  with  all  the  humility 
that  a — uh — uh — uh — citizen  of  the 
United  States  can  assume  in  this  po- 
sition. Thank  you  very  much." 

Now  of  course  it  will  be  said  at 
once  that  this  was  an  impromptu 
speech,  and  that  it  is  unfair  to 
judge  a  man's  speaking  ability  in 
such  circumstances.  With  all  due 
allowance,  however,  it  may  also  be 
said  that  the  true  inward  quality 
of  a  person's  speech  is  best  revealed 
when  he  is  caught  off  guard.  Then 
any  pose  which  he  may  have  culti- 
vated will  drop  off,  and  he  will  just 
be  his  really  natural  self.  More- 
over, there  is  no  need  to  insist  too 
strongly  upon  the  "impromptu"'  as- 
pects of  Truman's  remarks  at  Chi- 
cago. After  all,  the  Missouri  Sena- 
tor is  60  years  of  age,  he  has  been 
prominent  in  politics  for  a  good 
while,  and  he  must  surely  have 
envisaged  his  nomination  as  at  least 
a  possibility  for  which  to  be  slight- 
ly prepared  in  advance. 

Senator  Truman  has  been  de- 
scribed as  very  "practical"  in  poli- 


tics. As  we  listened  to  the  conven- 
tion by  radio,  it  was  easy  to  recog- 
nize in  his  voice  and  manner  the 
personality  of  a  man  who  is  force- 
ful in  going  after  what  he  wants, 
and  is  not  lacking  in  shrewdness. 

We  may  well  imagine,  however, 
that  he  produces  a  better  total  im- 
pression by  his  physical  presence 
than  he  can  with  his  voice  alone. 
To  make  friends  and  influence  peo- 
ple in  committee  meetings  or  even 
in  the  open  Senate,  one  can  give  a 
general  impression  that  offsets, 
covers  up,  or  reduces  the  effect  of 
things  that  are  shown  up  in  all 
their  rawness  by  the  merciless 
mike. 

Vocal  Mechanics 

In  fact,  the  microphone  at  Chi- 
cago revealed  more  than  the  actual 
text  as  we  have  reproduced  it  here. 
It  registered  a  certain  nasality  of 
tone  which  might  soon  become  un- 
pleasant to  listen  to;  it  marked  the 
lip-laziness  of  enunciation  in  such 
words  as  "privlege",  "uhsoom", 
and  "it's  been"  which  sounded  ex- 
actly like  "spin'".  But  there  is  more 
in  this  matter  than  mere  vocal  me- 
chanics in  pronouncing  words. 
Though  Mr.  Truman  spoke  for  only 
one  minute,  his  speech  is  noticeably 
wordy  or  repetitious.  An  experi- 
enced public  speaker  might  be  ex- 
pected to  say  quite  as  much  in  even 
less  time,  besides  saying  it  better. 

In  the  few  words  of  that  accept- 
ance speech,  there  is  obvious  em- 
phasis upon  the  idea  of  his  per- 
sonal humility.  His  tone  of  utter- 
ance, however,  did  not  strike  us  as 
being  noticeably  humble.  He  sound- 
ed indeed  like  a  person  rather  well 
pleased  with  himself  and  quite  con- 
fident of  his  complete  worthiness. 
He  was  "perfectly  willing"  to  as- 
sume  the    "responsibility'",  along 


with  the  "honor"'  which  he  "ac- 
cepted"'. 

There  may  appear  to  be  a  certain 
relationship  between  these  remarks 
and  something  else  which  he  had 
said  a  good  while  ago.  He  was,  he 
said,  not  a  lawj-er — '"just  a  farmer 
who  happens  to  be  in  the  Senate. 
But  I  understand  words."  So  again 
what  ostensibly  begins  as  a  modest 
self-abasement  turns  out  to  be  more 
like  a  boast.  Perhaps  he  did  not 
fully  realize  how  much  of  a  boast 
it  was.  At  any  rate,  an  impartial 
observer  may  be  permitted  to  doubt 
whether  he  really  does  "understand 
words"  well  enough  to  warrant  any 
particular  boastfulness. 

Greats  That  Grate 

He  said  that  he  accepted  the 
"honor".  He  was  not  called  upon, 
in  fact,  to  do  anything  of  the  sort. 
Even  if  he  had  refused  to  be  a  can- 
didate, the  honor  of  having  been 
nominated  was  already  forever  his. 
Then  he  spoke  of  his  willingness  to 
assume  the  "responsibility".  That, 
however,  he  need  not  and  cannot  do 
unless  and  until  he  is  elected;  he 
can  only  seek  to  have  that  respon- 
sibility entrusted  to  him. 

Moreover,  in  considering  him  as 
a  speaker,  it  is  pertinent  to  notice 
that  his  "understanding  words" 
does  not  involve  knowing  how  to 
handle  them  easily  without  unpleas- 
ant combinations  of  sound,  as  in 
"except  to  accept"",  especially  with 
the  two  words  practically  identical 
in  pronunciation  as  "uksept". 

Explain  it  as  one  will,  astonish- 
ingly often  this  phenomenon  of 
sound-combinations  which  annoy 
or  pointlessly  attract  attention  -^-ill 
reveal  upon  analysis  a  misuse  of  a 
word  or  an  inexactness  of  gram- 
mar. And  he  does  not  "understand 
words"  well  enough  to  realize  that 
using  great  no  less  than  five  times 
in  those  few  sentences  makes  it  de- 
tract from  the  intended  effect  in- 
stead of  heightening  it. 

On  the  opposing  side.  Gov.  Brick- 
er shows  up  less  well  in  some  re- 
{Continued  on  page  54) 
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Republicans  Styling  Programs 
In  Commercial  Show  Pattern 

Ford  Bond,  as  'The  Republican  Reporter',  Acts 
As  Special  Events  Man  on  GOP  Broadcasts 


RADIO  STAFF  of  the  Republican 
National  Committee  has  developed 
a  new  technique  in  political  broad- 
casting by  adapting  the  common 
practice  in  commercial  broadcasting 
of  using  a  special  announcer,  dis- 
tinct from  the  one  who  identifies  the 
station  or  network,  to  give  the 
sponsor's  sales  messages. 

Where  the  usual  political  broad- 
cast opens  with  an  announcer  at 
the  scene  of  the  meeting  announc- 
ing the  speaker  and  describing  the 
hall  and  the  excitement  of  the 
crowd,  the  Republican  technique 
eliminates  the  special  events  an- 
nouncer and  substitutes  "The  Re- 
publican Reporter,"  speaking  from 
New  York.  Following  the  network 
identification  and  the  courtesy  an- 
nouncement on  behalf  of  the  spon- 
sor whose  program  was  displaced 
by  the  political  speech,  "The  Re- 
publican Reporter",  Ford  Bond, 
veteran  network  announcer,  states 
the  nature  of  the  program,  includ- 
ing the  speech,  in  a  style  designed 
as  an  audience-building  operation 
instead  of  a  simple  description. 

True  Commercial 

When  this  "opening  commercial" 
concludes,  usually  after  about  20 
seconds,  program  is  switched  to  the 
scene  of  the  meeting  where  the 
dignatory  who  is  to  introduce  the 
Republican  Presidential  candidate 
steps  to  the  microphone  and,  after 
a  few  seconds  of  applause,  intro- 
duces Gov.  Dewey  in  a  single  sen- 
tence: "Ladies  and  gentlemen,  I 
have  the  pleasure  to  present  the 
next  President  of  the  United 
States,"  leaving  virtually  the  entire 
broadcast  period  for  the  main  ad- 
dress. 

If  the  speech  should  not  fill  the 
broadcast  time,  instead  of  switching 
to  a  network  studio  for  two  or  three 
minutes  of  organ  music  the  pro- 
gram goes  back  to  Ford  Bond  who 
is  standing  by  with  a  sheaf  of  Re- 
publican news  items  which  he  reads 
until  the  time  is  almost  up,  always 
concluding  the  broadcast  with  an- 
nouncement of  the  next  scheduled 
Republican  talk. 

Developed  by  Radio  Director 
TurnbuU,  Assistant  Radio  Director 
Wells  (Ted)  Church,  and  Mr.  Bond, 
this  new  political  radio  format  is 
believed  by  the  party  leaders  to 
make  political  broadcasts  true  com- 
mercial programs. 

Special  Programs 

Revamping  last  week's  broadcast 
schedule,  the  Republican  National 
Committee  added  a  broadcast  by 
Congressman  Everett  Dirksen  of 
Illinois  on  MBS,  Sept.  13,  8:15-8:30 
p.m. ;  canceled  the  broadcast  sched- 
uled for  Sept.  14,  and  added  a  spe- 
cial program,  Governo"  Dewey's 
Neighbors,  on  NBC,  9-9:30  p.m., 


Sept.  15.  This  broadcast  comprised 
two  pickups,  one  from  Pawling,  N. 
Y.,  with  a  group  of  Gov.  Deweys' 
neighbors  giving  their  estimates  of 
him,  and  one  from  Owosso,  Mich., 
where  his  boyhood  friends  and  ac- 
quaintances did  likewise. 

During  the  coming  week,  the  Re- 
publican candidate  will  be  heard 
Sept.  18  on  CBS  and  Sept  19,  21 
and  22  on  NBC  as  he  addresses 
meetings  in  Seattle,  Portland,  San 
Francisco  and  Los  Angeles.  Next 
Monday,  Sept.  25,  he  will  broadcast 
on  NBC  from  Oklahoma  City. 


SOCIALIST  PARTY 
BUYS   WQXR  TIME 

SOCIALIST  Party  is  sponsoring 
talks  by  Norman  Thomas  and  Dar- 
lington Hoopes,  Presidential  and 
Vice-Presidential  candidates  of  the 
party,  on  WQXR  New  York,  Sept. 
17,  5:30-6  p.m.  These  talks  are 
to  be  recorded  for  submission  to 
the  Army  for  shortwaving  to  the 
troops  on  Sept.  20,  according  to  a 
spokesman  at  the  party's  New 
York  headquarters  last  week. 

Transcriptions  of  these  talks 
will  also  be  broadcast  on  39  stations 
throughout  the  country,  it  was 
stated,  and  this  plan  will  probably 
be  followed  for  the  four  remaining 
programs  to  be  sent  to  the  troops 
overseas.  Plans  also  are  being 
made  for  other  domestic  broadcasts 
for  the  Socialists,  but  are  not  yet 
completed,  it  was  said. 


SECOND  radio  campaign  speech 
of  Democratic  Presidential  Candi- 
date Franklin  D.  Roosevelt  will  be 
broadcast  on  the  full  Mutual  net- 
work, Oct.  5,  10-10:30  p.m.  EWT, 
J.  Leonard  Reinsch,  radio  director 
of  the  Democratic  National  Com- 
mittee, announced  last  week. 

Talk  to  Teamsters 

Broadcast  will  also  include  talks 
by  Democratic  National  Chairman 
Robert  E.  Hannagan  and  Mrs. 
Gladys  A.  Tillett,  assistant  na- 
tional chairman,  and  following  the 
President's  speech  the  network  will 
be  broken  up  into  State  groups 
for  brief  messages  from  state  Dem- 
ocratic candidates  for  governor  and 
senator.  Approximately  125,000 
voting  precinct  meetings  will  be  ar- 
ranged for  listening  to  the  broad- 
cast, with  a  party  worker  in  each 
district  responsible  for  arranging 
a  meeting  of  at  least  10  of  hs 
neighbors. 

First  Roosevelt  broadcast,  on 
Sept.  23,  9:30-10  p.m.,  as  he  ad- 
dresses the  convention  of  the  In- 


Blue  Names  Berry 

GIL  BERRY,  assistant  sales  man- 
ager for  the  central  division  of  the 
Blue  Network,  has  been  anpointed 
sales  manager,  succeeding  Joe 
Hartenbower,  who  became  man- 
ager of  KCMO  Kansas  City 
[Broadcasting,  Sept.  4],  accord- 
ing to  Ed  Borroff,  vice-president  of 
the  Blue  central  division.  Mr. 
Berry  was  formerly  sales  manager 
of  WENR  Chicago  spots  sales  and 
prior  to  that  associated  with  NBC 
spot  sales.  Robert  McKee,  sales- 
man, will  take  over  Mr.  Berry's 
duties. 

NAB  Code  Committee 
Plans  Oct.  12  Meeting 

TO  CONSIDER  possible  changes 
to  the  NAB  code  of  ethics,  to  which 
most  of  the  country's  stations  vol- 
untarily subscribe,  the  NAB  Code 
Compliance  Committee  will  meet 
at  the  Roosevelt  Hotel,  New  York, 
Oct.  12-13.  Previously,  a  meeting 
had  been  scheduled  for  Sept.  25, 
following  informal  consideration  of 
cod3  provisions  by  the  NAB  Board 
of  Directors  in  Chicago  Aug.  31 
after  the  Executives  War  Confer- 
ence. 

Richard  Frankensteen,  vice- 
president  of  UAW-CIO,  has  been 
invited  to  address  the  meeting. 
Interest  attaches  to  his  appear- 
ance, in  view  of  the  lively  contro- 
versy over  efforts  of  CIO  to  "ob- 
literate" provisions  of  the  code 
which  ban  the  sale  of  time  for  the 
discussion  of  controversial  issues. 

Members  of  the  code  compliance 
committee  are:  William  B.  Quar- 
ton,  WMT  Cedar  Rapids,  chair- 
man; William  S.  Hedges,  NBC 
New  York;  Felix  Hinkle,  WHBC 
Canton,  O.;  Eugene  P.  O'Fallon, 
KFEL  Denver;  Arden  X.  Pang- 
born,  KGW  Portland,  Ore.;  Jan 
Schimek,  CBS  New  York;  Lee  B. 
Wailcs,  Westinghouse  stations. 


ternational  Brotherhood  of  Team- 
sters in  Washington,  will  be  broad- 
cast on  both  CBS  and  NBC.  Party 
has  also  purchased  the  11-11:15 
p.m.  period  on  the  Blue  Network 
Sept.  20,  for  a  talk  by  Quentin 
Reynolds,  and  the  7-7:30  p.m.  spot 
on  the  Blue,  Sept.  27,  for  a  special 
women's  program. 

Party's  farm  series  of  quarter- 
hour  programs  to  be  broadcast  in 
the  early  morning  hours,  chiefly  be- 
tween 6  and  7  a.m.,  on  more  than 
30  stations  from  New  York  to  the 
Dakotas,  gets  under  way  this  morn- 
ing on  a  Monday-through-Friday 
basis  and  continues  right  up  to  the 
end  of  the  campaign,  concluding  on 
election  day,  Nov.  7.  Series  will 
feature  interviews  with  Sen.  Harry 
S.  Truman,  Vice-President  Henry 
Wallace,  Secretary  of  Agriculture 
Claude  Wickard;  James  Patman, 
president.  National  Farmers  Union 
and  other  party  leaders  as  well  as 
farmers,  conducted  by  James  Mer- 
rifield,  farm  director  of  the  Com- 
mittee. Programs  are  transcribed 
by  NBC  Radio  Recording  Division. 


Free  Time  Granted 
Socialist  -  Laborites 

Buy  Quarter-Hours  on  WQXB 
KYA  WABY;  $100,000  Fund 

AVAILING  itself  of  the  privilege 
of  demanding  free  time  equivalent 
to  that  granted  candidates  of  othei 
parties  for  acceptance  speeches,  the 
Socialist  Labor  Party  has  secured 
quarter-hour  periods  on  the  four 
major  networks.  The  official  ac- 
ceptance speech  of  Edward  A. 
Teichert,  Presidential  candidate, 
was  broadcast  on  CBS  Aug.  27. 
Vice-Presidential  Candidate  Aria  A. 
Albaugh's  acceptance  was  carried 
simultaneously  on  Blue  and  Mutual 
Sept.  16,  7-7:15  p.m.  Technically 
not  an  original  acceptance  speech, 
a  similar  broadcast  is  scheduled  on 
NBC  Sept.  22,  10:45-11  p.m.,  with 
a  talk  by  Mr.  Albaugh  on  the  CIO 
Political  Action  Committee,  titled 
"Socialism  Versus  Hillmanism." 

Considers  Net  Time 

Party  is  considering  buying  one 
or  two  netv/ork  broadcasts  towards 
the  close  of  the  campaign.  In  the 
meanwhile,  time  has  been  pur- 
chased on  WABY  Albany,  KYA 
San  Francisco  and  WQXR  New 
York  for  regular  weekly  quarter- 
hour  broadcasts,  with  the  KYA 
series  already  running  and  WQXR 
slated  to  start  Sept.  29  each  Fri- 
day, 10:30-10:45  p.m.,  continuing 
till  Nov.  3.  In  addition,  the  party 
has  or  will  have  broadcast  on  com- 
mercial time  talks  by  Mr.  Teichert 
as  he  continues  in  a  cross-country 
tour  heading  east,  or  by  Mr.  Al- 
baugh on  KSTP  Minneapolis-St. 
Paul  (and  state  network)  Sept. 
14;  WHO  Des  Moines,  Sept.  15; 
WGN  Chicago,  Sept.  23;  WSBT 
South  Bend,  Sept.  24;  WOWO  In- 
dianapolis, Sept.  25;  WLEU  Erie, 
Pa.,  Oct.  4.  Party  will  present, 
Eric  Haas,  editor  of  Weekly  People 
and  U.  S.  Senate  candidate,  on 
WQXR,  10:30-11  p.m.,  Sept.  18, 
in  a  talk  on  "Socialism  Means  Jobs 
for  All." 

Latter  broadcast  and  a  previous 
half-hour  on  the  same  station  by 
Mr.  Haas  were  two  of  five  pro- 
grams the  party  has  selected  to 
have  rebroadcast  overseas.  The 
others  are  the  Blue-Mutual  pro- 
gram, the  CBS  and  the  NBC  broad- 
casts. 

The  party's  overall  campaign 
budget  is  $100,000,  with  radio  al- 
location undisclosed. 


Carey  Salt  Places 

CAREY  Salt  Co.,  Hutchins_on, 
Kan.,  begins  sponsorship  Oct.  16 
of  a  five-minute  transcribed  pro- 
gram titled  Nothing  But  the  Truth, 
featuring  Alexander  McQueen, 
five  times  weekly  on  the  following 
stations:  WAPI  WALA  WSFA 
WRUF  WMBR  WIOD  WFLA 
WALB  WGST  KWLM  KMMJ 
WRDW  WMAZ  WTOC  WJDX 
WFBC  WIS  WTJS  WSM  KVOD 
WOAI  KFAB  WOW  WBAP  KGHF 
KFXJ  KLRA  KFBI  KTUL  WHO 
KMA  KFAM  KXOK  KGNC.  Con- 
tract for  26  weeks  placed  by  Mc- 
Junkin  Adv.,  Chicago. 


Voting  Precinct  Meetings  Arranged  By- 
Democrats  for  Political  Broadcasts 
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REPORT  NO.  6 

ON  STATION  WHO'  S  HOOPERATINGS 


At  Left:  Tha  eight  Outside  Zone 
cities  covered  by  the  Hooper  Radio 
Report  (Winter^  1944)  described  be- 
low.  Airline  distances  from  Des 
Moines,  plus  1940  populations,  are 
shown. 


ES  MOINES  is  the  only  city  in  Iowa  with  population  over 
'00,000 — has  less  than  7%  of  Iowa's  total  people— con- 
ains  only  5%  of  WHO's  potential  audience  in  daytime  pri- 
mary coverage  area. 

lence  Hooperatings  for  Des  Moines  may  be  practically 
worthless  for  evaluating  WHO's  influence  outside  the  Des 
iloines  City  Limits. 

i 

WHO  OUTSIDE  ZONE- 
Share  of  Audience- 


To  get  the  facta  for  you,  we  asked  Hooper  to  survey  Des 
Moines  AND  several  other  cities  30  to  115  airline  miles  from 
Des  Moines.  Eight  were  selpcted  —  five  of  the  eight  being 
within  range  of  other  Des  Moines  stations,  and  six  of  the 
eight  having  their  own  radio  outlets. 

The  results  are  such  as  to  amaze  even  the  most  enthusiastic 
of  who's  proponents.  An  excerpt: 

-EVENING  HOOPERATINGS 
-Sunday  thru  Saturday 


1  '  i 

i\ 
[| 

WHO 

OTHER  NBC 
STATIONS 

ALL  CBS 
STATIONS 

ALL  MBS- 
BLUE  STATIONS 

ALL 
OTHERS 

6  - 

7 

P.M. 

69.2% 

* 

18.1% 

9.7% 

3.0% 

7  - 

8 

P.M. 

75.2% 

* 

14.8% 

6.0% 

4.0% 

1 

8  - 

9 

P.M. 

61.0% 

1.3% 

20.2% 

9.0% 

8.5% 

9  - 

10 

P.M. 

63.2% 

0.8% 

21.0% 

8.6% 

6.4% 

6  - 

10 

P.M. 

66.9% 

0.6% 

19.6% 

8.4% 

5.5% 

No  listeners  found  in  sample. 


Please  note  that,  in  the  above  Hooperatings,  WHO  was  not 
^compared  with  any  one  "competitive"  station.  WHO  was 
stacked  up  against  all  other  groups  and  combinations  of  sta- 
tions. The  evidence  is  that  even  if  you  use  all  other  network 
stations  in  Iowa,  and  omit  WHO,  you  cannot  expect  to  get 
adequate  coverage — you  cannot  secure  as  much  listenership 
jas  if  you  had  used  WHO  alone! 

Ask  us  or  Free  &  Peters  to  show  you  the  complete  Report. 
Without  it,  no  fully  informed  evaluation  of  the  Iowa  radio 
l^ituation  is  possible. 
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WHO 

+  jftr  IOWA  PLUS!  -f- 

DES  MOINES  .  .  .  50,000  WATTS 
B.  J.  PALMER,  PRESIDENT 
J.  O.  M ALAND,  MANAGER 

FREE  8C  PETERS,  INC.  .  .  .  National  Representatives 

September  18,  1944    •    Page  15 


Scope  of  House  FCC||ProbelWidened 


Fly    Interference  With 
War  Charged;  Inquiry 
Now  in  Recess 

By  BILL  BAILEY 

TWICE  leaving  the  current  topic — 
investigation  into  the  sale  of 
WFTL  Miami  by  Ralph  A.  Hor- 
ton  to  the  Fort  Industry  Co. — 
the  House  Select  Committee  to 
Investigate  the  FCC  last  w^eek 
branched  out  into  a  three-phase 
probe  which  included,  besides  the 
WFTL  case,  charges  that  Com- 
mission Chairman  James  Lawrence 
Fly  "interfered"  with  the  war's 
progress,  and  inquiry  into  business 
transactions,  dating  as  far  back  as 
1932,  of  Arde  Bulova,  head  of  the 
Bulova  Watch  Co.  and  owner  of 
several  stations. 

Chairman  Fly  was  summoned  be- 
fore the  Committee  Friday  morn- 
ing for  further  examination  by 
Rep.  Louis  E.  Miller  (R-Mo.)  on 
secret  testimony  given  the  Com- 
mittee in  executive  session  by  two 
"high-ranking  Naval  officers".  Ac- 
companying the  FCC  chairman 
were  Commissioners  Clifford  J. 
Durr  and  Norman  S.  Case.  Also 
present  was  former  Commissioner 
T.  A.  M.  Craven,  who  had  been  sub- 
penaed. 

Minority   Demands  Action 

When  the  Committee  assembled 
Rep.  Miller  announced  he  had 
learned  that  "certain  possible  re- 
sults" detrimental  to  the  "career 
of  a  high-ranking  Naval  officer" 
might  come  about  if  he  questioned 
Mr.  Fly.  "Because  of  the  future 
career  of  the  Naval  officer  I  feel 
it  best  not  to  continue,"  he  said. 

Following  the  meeting  Reps. 
Miller  and  Richard  B.  Wiggles- 
worth  (R-Mass.),  minority  mem- 
bers, in  a  public  statement  called 
•for  Committee  action  demanding 
that  President  Roosevelt  lift  an 
executive  ban  against  Army  and 
Navy  personnel  appearing  before 
the  Committee. 

In  a  news  release  late  Friday 
Mr.  Fly  renewed  the  old  feud  be- 
tween himself  and  Rep.  E.  E.  Cox 
(D-Ga.),  the  Committee's  first 
chpirman;  Eugene  L.  Garey,  for- 
mer general  counsel,  and  Commit- 
tee minority  members,  by  assert- 
ing the  Milier-Wigglesworth  state- 
ment "follows  the  same  pattern  of 
unfairness  and  cheap  political 
trickery  established  in  the  Cox 
heyday".  He  referred  to  Rep.  Mil- 
ler as  "the  St.  Louis  politician"  and 
Mr.  Garey  as  the  "sometime  coun- 
sel for  this  Committee". 

Charging  that  Rep.  Miller  "chose 
to  run  out"  after  calling  him  for 
investigation.  Chairman  Fly  said, 
"he  continues  to  build  up  a  con- 
tinuous record  which  can  only  re- 
sult in  the  degradation  of  the 
great  congressional  power  of  inves- 
tigation". 

Chairman  Lea,  meantime,  ad- 
journed hearings  until  mid-Novem- 
ber. 

"During  the  recess  the  staff  will 
investigate  several  trxnsfers,  in- 
cluding the  Bulova  stations,  and 


when  the  Committee  meets  again 
we'll  take  up  the  most  important 
ones,"  said  Rep.  Lea.  When  hear- 
ings into  the  WFTL  sale  opened 
Sept.  5  John  J.  Sirica,  Committee 
general  counsel,  announced  his 
staff  was  investigating  station 
transfers  to  ascertain  whether  the 
Commission  was  showing  favorit- 
ism and  whether  FCC  actions  were 
within  the  Communications  Act  of 
1934,  as  amended. 

The  WFTL  phase  was  highlight- 
ed by  the  appearance  of  Andrew 
W.  Bennett,  Washington  attorney, 
on  a  stretcher.  Mr.  Bennett,  re- 
covering in  Garfield  hospital, 
Washington,  from  an  operation  on 
an  infected  foot,  was  brought  to 
the  New  House  Office  building 
by  ambulance. 

First  inkling  that  the  Commit- 
tee plans  to  air  the  Bulova  radio 
transactions  came  last  Thursday 
morning  when  Russell  M.  Arundel, 
Washington,  who  described  himself 
as  a  representative  of  several  firms, 
including  Bulova  Watch  Co.,  was 
questioned  by  Chief  Investigator 
Robert  Barker  regarding  his  for- 
mer association  with  Mr.  Bulova. 

Chairman  Fly  heard  himself  ac- 
cussed  of  "interfering"  with  the 
military,  prior  and  subsequent  to 
Pearl  Harbor,  when  Rep.  Mil- 
ler read  into  the  record  parts  of 
confidential  testimony  given  the 
Committee  by  Rear  Adm.  Stanford 
C.  Hooper,  USN,  retired,  former 
Chief  of  Naval  Communications, 
and  another  "high-ranking  Naval 


'X'^^^^^^E''    

officer"  whom  Rep.  Miller  declined 

to  identify. 

Chairman  Fly  branded  the  vari- 
ous charges,  as  read  by  Mr.  Miller, 
as  "utterly  false".  He  frequently 
clashed  with  the  Congressman  and 
at  one  point  Rep.  W.  G.  Magnuson 
(D-Wash.)  declared:  "If  this  doesn't 
stop  I'll   move  to  adjourn." 

Mr.  Fly  challenged  the  identity 
of  the  second  "high-ranking  Naval 
officer"  and  Rep.  Miller  retorted: 
"I  can't  divulge  his  identity,  for 
fear  he  might  be  given  detached 
duty  or  some  other  reprisals  might 
be  visited."  He  charged  Chairman 
Fly  with  instigating  Adm.  Hooper's 
"detached  duty". 

WMCA  Sale  Revived 

Echoes  of  the  1940  sale  of  WMCA 
New  York  by  Donald  Flamm  to 
Edward  J.  Noble,  now  Blue  Net- 
work board  chairman,  were  heard 
last  week  when  Rep.  Miller,  dur- 
ing questioning  of  Mr.  Fly,  de- 
clared he  would  ask  the  Committee 
to  subpena  the  income  tax  records 
of  Thomas  G.  Corcoran,  former  con- 
fidant of  President  Roosevelt,  and 
Charles  G.  Guthrie,  both  attorneys 
for  Mr.  Noble  at  the  time  of  the 
sale. 

The  FCC  chairman  declared  he 
was  ready  "now  or  any  time"  to 
go  into  the  WMCA  sale.  It  was 
a  majority  vote  of  the  Committee 
to  defer  further  inquiry  after  hear- 
ing two  days'  testimony  from  Mr. 
Flamm  last  February  that  led  to 
the  resignation  of  Eugene  L.  Garey, 
{Continued  on  vage  62) 


Fly  Reveals  FCC  to  Limit 
Ownership  of  AM  Stations 


FCC  REGULATIONS  limiting 
the  number  of  AM  stations  any  one 
individual  or  corporation  may  own 
are  not  far  distant.  Chairman 
James  Lawrence  Fly  disclosed  last 
week  before  the  House  Select  Com- 
mittee to  Investigate  .the  FCC. 

His  assertion  came  in  answer  to 
a  question  by  John  J.  Sirica,  Com- 
mittee general  counsel,  during  in- 
quiry into  the  sale  of  WFTL  Mi- 
ami by  Ralph  A.  Horton  to  Fort 
Industry  Co.  In  answer  to  the  ques- 
tion: "Is  there  any  rule  or  regula- 
tion of  the  Commission  that  limits 
the  number  of  AM  or  standard  sta- 
tions one  corporation  may  own?". 
Chairman  Fly  replied  in  the  nega- 
tive, then  elaborated  as  follows: 

"The  Commission  has  been  sensi- 
tive to  the  problem  of  monopoly 
and  overconcentration  of  control. 
I  shouldn't  be  surprised  but  that 
at  some  early  date  there  will  be 
a  limitation  to  the  number  of  sta- 
tions in  the  AM  field  any  corpora- 
tion can  own. 

Mr.  Fly  explained  that  the  Fort 
Industry  Co.  owns  seven  stations 
and  that  "both  big  networks  own 
that  number,  but  most  of  their  sta- 
tions are  50,000  watts."  He  said 


Commission  regulations  have  limit- 
ed the  number  of  FM  stations  to 
six  and  television  outlets  to  five  and 
added : 

"There  may  be  something  compa- 
rable in  the  AM  field."  Pressed  by 
Mr.  Sirica  as  to  why  the  FCC  set 
a  policy  in  the  FM  and  television 
fields  and  didn't  in  standard  broad- 
casting, the  FCC  chairman  de- 
clared: "Because  we  got  in  the  FM 
and  television  fields  in  the  begin- 
ning." 

Asked  by  Rep.  Magnuson  (D- 
Wash.),  whether  the  Commission 
contemplates  such  a  limiting  reg- 
ulation "in  the  near  future"  and 
whether  the  FCC  had  discussed 
"that  subject  recently",  Chaii-man 
Fly  asserted: 

'  Yes,  the  Commission  has  had 
some  informal  discussions  when 
the  issue  has  come  up.  It  came  up 
when  the  question  of  CBS  divest- 
ing itself  of  the  Charlotte  station 
(WBT)  was  before  the  Commis- 
sion. Columbia  would  have  divested 
itself  of  the  Charlotte  station  but 
would  have  retained  a  substantial 
interest  and  also  a  substantial  in- 
terest in  Lincoln  (KFAB). 

"We  have  informally  discussed 


TRANSPORTED  BY  AMBC 
LANCE  from  Garfield  Hospital 
Washington,  where  he  is  recove) 
ing  from  an  operation  on  his  le] 
foot,  Andrew  W.  Bennett,  Wash 
ington  attorney,  spent  more  thai 
3%  hours  before  the  House  Selec 
Committee  to  Investigate  the  FC( 
last  Tuesday,  as  a  witness  in  th 
WFTL  Miami  sale  by  Ralph  A 
Horton  to  Fort  Industry  Co.  Re 
dining  on  a  mobile  stretcher.  Mi 
Bennett  identifies  an  exhibit  hami 
ed  him  by  John  J.  Sirica,  Commit 
tee  general  counsel.  Seated  in  cer 
ter  background  is  Mr.  Horton. 

something  applicable  in  the  AlV 
field,  comparable  to  that  in  the  FJ 
and  television  fiields." 

During  the  noon  recess  Mr.  Fl 
said  that  while  no  definite  polio 
has  been  reached  by  the  Commis 
sion,  there  was  a  general  feelin 
that  AM  station  ownership  shoul 
be  limited  to  the  "present  maxi 
mum".  Pressed  further  to  explai 
the  "present  maximum",  Mr.  Fl 
said  CBS  owns  eight  stations;  For 
Industry  owns  seven,  NBC  "tha 
number"  (NBC  owns  six  stations) 
then  commented:  "I  doubt  whethe 
Columbia  would  want  to  cut  back.' 

He  indicated,  however,  that  h 
felt  the  maximum  should  be  basei 
on  the  present  gross  number  o 
stations,  which  would  be  eight- 
owned  by  CBS.  He  declined  to  com 
ment  as  to  minority  interests,  othe 
than  to  refer  to  his  testimony  be 
fore  the  Committee  which  gave  ris^ 
to  the  speculation  that  Columbia' 
pi-oposed  45%  interest  in  KFAI 
Broadcasting  Co.  was  looked  upoi 
by  the  Commission  as  too  big  fo 
a  minority  holding. 

"I  wouldn't  vote  now,'  said  Mr 
Fly  when  asked  by  Broadcastin( 
for  further  details.  "I'd  have  ti 
study  the  situation.  The  Commis 
sion  would  hold  hearings,  I  pre 
sume,  and  give  it  serious  study  be 
fore  any  action  is  taken. 

Fear  of  Control 

"Unless  we  place  a  limitation  oi 
the  number  of  stations  in  the  AlV 
field,  one  of  these  days  a  handfu 
of  big  corporations  will  contro 
radio." 

There  was  speculation  that  thi 
Commission  might  be  considering 
limiting  the  number  of  stations  ti 
be  owned  to  six,  in  view  of  Mr 
Fly's  statement  that  the  AM  lini 
(Continued  on  page  67) 
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The  Navy  Calls  It  "Recognized  Risk 


55 


(  The  Navy  will  take  a  chance  on  losses  .  .  if  the  chance 
:Tor  gain  is  big  enough.  In  war  that  seems  to  pay  off. 

\  But  there  is  no  need  for  any  risk-taking  in  Baltimore 
radio  time  buying. 


You  have  a  safe  bet .  .  .  when  you  choose  your  station 
on  the  three-way  basis  so  many  shrewd  time  buyers  are 
adopting  these  days.  Choose  your  station  on  the  combi- 
nation of  .  .  .  Coverage,  Popularity,  Cost-per-listener. 

This  sound  principle  proves  that  W-I-T-H  produces 


more  listeners  for  less  money  than  any  of  the  four 
other  Baltimore  stations. 

If  you  have  a  job  to  do  in  this,  the  6th  largest  market 
of  the  country,  when  you  choose  radio  .  .  .  choose 
W-I-T-H,  the  successful  independent  station. 

WITH 

Baltimore,  Md. 

Tom  Tinsley,  President     •      Represented  Nationally  by  Headley-Reed 
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FCC  Hearings  on  Allocations 
Expected  to  Run  Full  Month 

Appearances  Filed  by  60,  Including  21  From 
Broadcast  Groups;  Daily  Sessions  Probable 


WITH  THE  filing  of  appearances 
last  week  by  60  parties  in  all  phases 
of  radio  and  communications  as 
well  as  a  substantial  number  of 
newcomers,  public  hearings  to  run 
at  least  a  month  from  Sept.  28  are 
foreseen  by  FCC  officials  in  the  un- 
precedented proceedings  destined 
to  shape  the  postwar  allocations 
for  all  radio  services. 

While  many  of  the  companies  did 
not  specify  time  to  be  consumed, 
quick  estimates  were  that  the  pro- 
ceedings unquestionably  would  run 
through  most  of  October.  The  hear- 
ings probably  will  be  held  from 
10:30  a.m.  to  5  p.m.,  Mondays 
through  Fridays,  with  the  Commis- 
sion sitting  en  banc.  Customary 
practice  has  been  for  a  luncheon 
recess  between  12:30  and  2. 

Entire  Spectrum  Embraced 

Of  the  60  appearances,  21  are 
from  groups  or  interests  identified 
with  broadcasting  or  in  related  tele- 
vision or  FM  fields.  From  the  ra- 
dio standpoint,  testimony  dealing 
with  the  new  broadcast  services 
will  predominate.  Testimony  also 
will  be  adduced,  however,  for  pro- 
posals to  extend  existing  broadcast- 
ing band  below  the  present  550  kc 
limit  to  provide  three  additional 
10  kc  channels  (540,  530  and  520 
kc). 

Basic  technical  evidences  will  be 
by  the  Radio  Technical  Planning 
Board,  created  a  year  ago  by  in- 
dustry groups  in  cooperation  with 
the  FCC,  to  devise  recommended 
allocations  looking  toward  postwar 
developments.  The  entire  spectrum, 
ranging  from  10  to  30,000,000  kc, 
will  be  covered.  RTPB  had  not  filed 
its  formal  appearance  last  Friday 
when  Broadcasting  went  to  press 
but  had  received  permission  to  sub- 
mit it  after  the  Sept.  11  deadline 
had  expired. 

The  FCC  is  expected  to  issue 
shortly  a  statement  on  the  order 
in  which  testimony  will  be  heard 
from  groups  and  the  estimated 
time  of  appearances.  The  Commis- 
sion is  shooting  for  a  Dec.  1  dead- 
line in  preparing  its  recommenda- 
tions in  compliance  with  the  sug- 
gestion from  the  State  Dept.  that 
plans  be  whipped  into  final  shape 
for  forthcoming  postwar  interna- 
tional telecommunications  confer- 
ences on  allocations. 

The  Commission  already  has  in- 
dicated the  order  in  which  services 
will  be  heard,  listing  the  broadcast 
services  at  the  top  of  the  17  dif- 
ferent categories  to  testify.  This 
testimony  will  include  the  reports 
of  each  of  the  RTPB  Panel  chair- 
men [Broadcasting,  Aug.  21].  Ap- 
proximately 10,000  licensees,  as 
well  as  other  interested  groups,  are 
receiving  notices  of  the  proceed- 
ings. 

The  plan  is  to  have  the  exami- 


nation conducted  by  Charles  R. 
Denny,  FCC  general  counsel,  and 
George  P.  Adair,  chief  engineer.  It 
is  presumed  both  technical  and  eco- 
nomic testimony  will  be  offered  by 
the  Commission  through  its  own 
witnesses. 

J.  Harold  Ryan,  NAB  president, 
pursuant  to  action  of  his  board, 
notified  the  FCC  that  NAB  would 
testify  on  the  importance  of  all 
broadcast  services  to  the  social  and 
economic  life  of  the  nation.  Wit- 
nesses will  include  Paul  F.  Peter, 
research  director. 

FM  Broadcasters  Inc.,  through 
Philip  G.  Loucks,  general  counsel, 
notified  the  FCC  that  President 
Walter  J.  Damm  will  testify  on 
various  aspects.  His  testimony  will 
include  estimated  requirements  for 
FM  broadcasting  on  a  nationwide 
basis  and  subsidiary  services  such 
as  relay,  pickup  and  studio  trans- 
mitter link.  Representatives  of  re- 
ceiving set  manufacturers  will  of- 
fer technical  testimony  on  set  de- 
sign problems  and  their  effects  up- 
on allocation.  This  will  cover  stu- 
dies made  jointly  by  GE,  Strom- 
berg-Carlson  and  Zenith.  C.  M. 
Jansky  Jr.,  consulting  engineer,  will 
testify  as  chairman  of  RTPB  Panel 
5  on  FM  broadcasting. 

Other  broadcast  groups  and  their 
witnesses  include: 

CBS:  Paul  W.  Kesten,  standard,  FM, 
television,  international  broadcast;  Frank 
Stanton,  all  aspects  except  international; 
William  B.  Lodge,  all  aspects  except  inter- 
national ;  Peter  C.  Goldmark,  television  and 
relay  systems. 

Iowa  Broadcasting  Co.,  Des  Moines:  T. 
A.  M.  Craven,  former  member  of  the  FCC, 
and  Worthington  C.  Lent,  consulting  engi- 
neer, on  allocations  for  FM  and  television. 

Don  Lee  Network:  Lewis  Allen  Weiss, 
Frank  M.  Kennedy  and  Harry  R.  Lubcke, 
on  FM  and  television  allocations  and  ex- 
perience as  licensees. 

NBC,  including  RCA,  RCA  Communica- 
tions and  Radiomarine:  all  phases  with 
Thomas  E.  Harris  and  G.  B.  Margraf  as 
attorneys.  Witnesses  not  specified. 

Stromberg-Carlson  (WHAM  Rochester)  : 
W.  F.  Cotter,  on  standard  and  FM ;  Dr. 
G.  R.  Town,  television,  and  Dr.  R.  H.  Man- 
son.  RTPB  and  FM  Broadcasters  Inc. 

Television  Broadcasters  Assn.,  through 
Allen  B.  DuMont  and  William  A.  Roberts. 

Allen  B.  DuMont  Labs.  (WABD)  :  Dr. 
T.  T.  Goldsmith. 

Finch  Telecommunications  Inc.,  on  fac- 
simile, with  the  following  witnesses:  Paul 
Loyet,  WHO  ;  J.  R.  Poppele,  W.  H.  Singer, 
WOR  ;  G.  W.  Lang,  WGN;  R.  J.  Rockwell. 
WLW;  H.  K.  Carpenter,  WHK ;  H.  E. 
Smith,  WOKO;  A.  D.  Ring,  KSTP. 

Balaban  &  Katz  Television  Productions, 
through  Paul  Raiborne. 

WNYC  New  York,  through  M.  S.  Novik 
on  allocations  for  facsimile  use  by  munici- 
pal agencies  and  departments. 

Raytheon  Mfg.  Co.,  all  phases,  through 
Joseph  Pierson,  former  president  of  Press 
Wireless;  James  B.  Ferguson,  Percy  L. 
Spencer,  and  John  C.  Trump. 

Also  in  the  broadcast  line,  the  National 
Assn.  of  Educational  Broadcasters,  through 
Carl  Menzer,  stated  it  desired  to  be  heard 
on  further  needs  of  education  in  the  FM 
spectrum.  The  LT.  of  Michigan,  Interlochen, 
through  Joseph  Moddy,  professor  of  radio 
and  music  instruction,  said  it  desired  to 
show  the  need  for  additional  channels  for 
educational  networks  and  would  defend  the 
200  kc  channel  for  FM. 

The  American  Vocational  Assn.,  through 
William  D.  Boutwell,  will  present  testimony 
on  postwar  needs  of  vocational  education. 

Other  educational  groups  include  State 
Dept.  of  Education,  Baltimore,  through  four 
witnesses;  National  Assn.  of  State  Universi- 
ties, Columbus;  National  Congress  of  Par- 
ents &  Teachers,  Chicago;  Dept.  of  Educa- 


tion, Columbus.  The  National  Education 
Assn.,  writing  for  the  Georgetown  Gradu- 
ate School,  said  it  wanted  to  explore  the 
possibility  of  a  network  for  Jesiut  colleges 
in  the  U.  S.  using  FM.  The  witness  will  be 
Rev.  Hunter  Guthrie,  dean,  Georgetown 
Graduate  School. 

World  Wide  Broadcasting  Corp.,  which 
protested  failure  to  allocate  for  direct  in- 
ternational broadcasting  in  the  recommen- 
dations of  the  Interdepartment  Radio  Ad- 
visory Committee,  at  hearings  last  month 
by  the  State  Dept.,  asked  to  be  heard  on 
that  subject  through  Walter  S.  Lemmon, 
president ;  E.  K.  Cohan,  technical  director, 
and  Mark  MacAdam.  On  the  same  subject, 
the  CIAA  asked  to  be  heard  through  John 
W.  G.  Ogilvie,  director  of  the  Radio  Division 
of  the  Government  wartime  agency.  OWI, 
through  Llewellyn  White,  will  testify  on 
international  broadcasting  and  worldwide 
distribution  of  news  and  pictures. 

Associated  Broadcasters  Inc.,  licensee  of 
KSFO  and  several  West  Coast  international 
shortwave  transmitters,  also  filed  an  ap- 
pearance on  international  allocations  to  be 
covered  by  J.  E.  Patt,  director  of  engineering. 

Several  city  and  state  groups,  as  well  as 
telephone  companies  and  utilities,  filed  ap- 
pearances on  use  of  facilities  for  non- 
broadcast  services,  such  as  police,  fire  and 
forestry  protection,  geophysical  and  emer- 
gency communications. 

RCA,  Press  Wireless,  Tropical  Radio, 
Mackay,  AT&T  and  Western  Union  asked 
to  be  heard  on  various  communications  as- 
pects. Western  Union  specified  it  wanted 
to  be  heard  on  plans  for  an  ultra-high  fre- 
quency network  of  radio  relay  stations,  pre- 
sumably to  compete  with  AT&T. 

John  V.  L.  Hogan,  president  of  WQXR 
New  York  and  a  consulting  engineer,  filed 
an  appearance  for  the  Research  Council, 
Academy  of  Motion  Picture  Arts  &  Sci- 
ences, Hollywood.  Dr.  A.  N.  Goldsmith,  con- 
sulting radio  engineer  identified  prominent- 
ly with  RTPB,  filed  a  separate  appearance. 

Radio  Manufacturers  Assn.  said  it  would 
send  one  representative,  to  testify  on  data 
of  general  interest  to  Association  members. 

Among  other  appearances  are:  American 
Radio  Relay  League,  through  K.  B.  War- 
ner, managing  secretary,  on  amateur  re- 
quirements ;  D.  W.  Lentzel,  president  of 
Aeronautical  Radio  Inc.,  on  aviation  re- 
quirements, and  Raymond  M.  Wilmotte, 
consulting  radio  engineer,  on  railroads  and 
allocations   for  communications  services. 

Miscellaneous  appearances  included  those 
of  the  American  Trucking  Assn.,  Interna- 
tional Municipal  Signal  Assn.,  Edison  Elec- 
tric Institute  and  Edison  Illuminating  Co., 
H.  G.  Fisher  &  Co.,  Chicago,  on  shortwave 
diathermy ;  Assn.  of  Taxicab  Owners,  on 
use  of  two-way  shortwave  communication 
for  taxicab  control;  American  Surgical 
Trade  Assn.,  Chicago;  Parker  Bros.  &  Co., 
Houston,  tugtoat  owners,  XELO  Chihua- 
hua, Mexico,  which  desired  to  send  a  rep- 
resentative to  observe  the  proceedings. 


BREAKDOWN  of  the  880  kc  clear 
channel  is  proposed  in  a  petition 
and  accompanying  application  filed 
with  the  FCC  last  week  by  Maj. 
Louis  Wasmer,  operator  of  KHQ 
and  KGA  Spokane,  in  which  modi- 
fication of  Sec.  3.25  (a)  of  the 
Commission's  Rules  and  Regula- 
tions is  requested  to  permit  simula- 
taneous  nighttime  operation  by 
KGA  with  WABC,  CBS  key  station 
in  New  York. 

Application  also  seeks  to  increase 
the  power  of  KGA  to  50,000  w, 
but  would  operate  with  its  present 
10,000  w  equipment  "for  the  dura- 
tion". KGA  is  now  assigned  to  1510 
kc  with  a  directional  antenna.  Maj. 
Wasmer  is  now  on  active  duty  in 
Washington  with  Army  Air  Forces 
in  communications. 

No  Effect  on  WABC 

In  view  of  the  fact  that  the 
"applicant  has  been  informed,  and 
upon  such  information  alleges  that 
the  ultimate  use  of  this  amount  of 
power  upon  the  frequency  880  kc, 
may  be  authorized  at  the  location 
proposed,  or  some  other  suitable 
site  to  be  selected,  petitioner  be- 
lieves that  the  operation  of  KGA 


RTPB  NAMES  BAKEH 
FOR  ANOTHER  YEAR 

W.  R.  G.  BAKER,  vice-president  oj 
General  Electric  Co.,  was  reelecte( 
chairman  of  the  Radio  Technica 
Planning  Board  for  another  year 
as  were  all  other  officers  of  the  or 
ganization,  at  a  meeting  held  las 
Thursday  at  the  Hotel  Biltmorc 
New  York.  Meeting,  attended  b; 
about  35  members,  also  discussei 
plans  for  the  presentation  of  th 
findings  and  recommendations  o 
various  Panels  to  the  FCC  durini 
the  allocation  hearings  to  start  ii 
Washington  on  Sept.  28. 

Reelected  officers,  in  addition  t- 
Dr.  Baker,  are:  Dr.  Alfred  N.  Gold 
smith,  consulting  radio  engineer 
vice-chairman;  Bond  Geddes,  execu 
tive  vice-president.  Radio  Manufac 
turers  Assn;  treasurer,  L.  C.  P 
Horle  (consulting  engineer),  co 
ordinator;  W.  B.  Cowilich,  assis 
tant  secretary.  Institute  of  Radi 
Engineers,  secretary,  Mrs.  Marth 
McKinzie,  General  Electric  Co.,  as 
sistant  secretary. 

Question  of  RTPB's  continuanc 
following  the  completion  of  the  FC< 
hearings  was  discussed,  with  a  gen 
eral  agreement  that  even  after  allc 
cations  have  been  made  there  wi! 
still  be  a  lot  of  work  needed  b 
some  if  not  all  RTPB  panels,  pai 
ticularly  those  dealing  with  prot 
lems  of  services  operating  in  th 
higher  radio  frequencies  which  hav 
not  as  yet  been  fully  explored,  an 
so  the  RTPB  should  continue  t, 
function  during  the  immediai 
future  at  least. 


Now  Col.  Marcy 

LT.  COL.  ALFRED  R.  MARC\' 
former  chief  engineer  at  WFBl 
Syracuse,  now  stationed  in  Ha 
waii,  has  been  promoted  to  Colo 
nel.  He  was  the  first  member  o 
the  WFBL  staff  to  enter  the  serv 
ice. 


at  its  present  location  and  with  th 
present  equipment  and  power  . . . 
will  not  in  any  respect  adverse! 
affect  the  service"  of  WABC.  En 
gineering  data  is  offered  to  sub 
stantiate  the  KGA  case  for  10  k\ 
and  also  at  the  increased  power. 

It  is  also  pointed  out  that  uii 
der  the  "duopoly"  ruling  of  Sec 
3.35,  the  applicant  is  faced  ■wit 
the  necessity  of  disposing  of  on 
of  his  two  stations.  License  renewi 
hearings  for  the  two  outlets  ai 
scheduled  for  Oct.  10.  KHQ  is  a 
NBC  outlet,  while  KGA  is  on  tli 
Blue. 

The  modification,  to  make  possij 
ble  the  proposed  operation  of  KGA| 
involves  shifting  of  the  frequenc 
880  kc  from  part  (a)  of  Sec.  3.2 
to  part  (b).  Those  channels  liste 
in  part   (a)   provide  for  class 
stations,  and  also  "one  or  more 
class  II  stations  operating  limite 
time  or  daytime  only.  Part  (b)  ii: 
eludes  both  class  I  and  II  stations 


DON  DUNPHY  and  BiU  Slater  wi 
do  play-by-play  and  Bill  Corum  tb 
color  on  1944  World  Series  on  MBS 
beginning  Oct.  4,  sponsored  by  Gilletl 
Safety  Razor  Corp.,  Boston. 


Breakdown  of  880  kc  Clear  Channe 
Is  Proposed  in  KGA-Wasmer  Petitior 
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BROADCASTING    •    Broadcast  Advertisin 


Building  audience  for  the  strongest  line-up  of  network  radio  ever 
offered,  the  stations  of  the  Columbia  Broadcasting  System  are  firing 
today  the  opening  guns  of  the  strongest  campaign  of  program  pro- 
motion ever  undertaken. 

Powerful  and  novel  use  of  radio  itself,  as  well  as  of  newspapers, 
of  posters  and  cards  and  collateral  media,  combine  to  present  to  the 
American  public  the  most  attractive  and  pressing  invitation  to  head- 
line entertainment  ever  offered.  The  CBS  night-time  line-up  is 
indeed  "The  Biggest  Show  in  Town"  throughout  the  United  States 
—and  this  campaign  presents  it  proudly— urging  early  and  constant 
listening  purely  on  the  merits  of  its  superb  entertainment. 

The  following  pages  give  you  a  glimpse  of  the  skilfully  planned 
"arms"  of  the  campaign  for— 

"T/ie  Biggest  Show  in  Town!'" 
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LiV&  Announcements  —  in  which  CBS  stations  remind  tteir 
audiences  constantly  of  new  and  pleasant  listening  "coming 
right  up"— at  a  conservative  average  rate  of  1400  a  day. 


2 


tt^r  ITecordings  by  CBS  Evening  Headliners  —  The  audience  of  each 

CBS  station  hears  the  actual  voices  of  the  stars  in  informal  teaser-invitations 
to  listen  to  their  next  regular  programs. 


I. 


I.  SPECIAL  RADIO'GUEST  CRITICS"- The  Mg-u^e. 

—Fred  Allen,  Kate  Smith  and  Ted  Collins,  Fanny  Brice,  Jimmy  Durante 
and  Garry  Moore,  George  Burns  and  Gracie  Allen,  and  others,  take 
turns  (in  a  surprise  series  of  special  daily  recordings)  in  telling  the  audi- 
ence frankly  not  about  their  own  programs— but  about  their  friendly 
rivals  on  the  CBS  "Biggest  Show  in  Town.' 


FANNY  BRiCE 


Big  1000-line  and  1200-line  advertisements  to  proclaim  the  best-of -listening  for 
every  evening  of  the  week— in  over  200  cities  and  to^ms  throughout  the  nation 
—bought  and  paid  for  jointlv  bv  CBS  stations  and  the  Network. 

The  amazing  illustrations  are  from  the  pen  of  the  dean  of  American  theatrical 
illustrators- Al  Hirschfeld  of  The  A  eir  York  Times,  Composed  in  the  true  spirit 
of  big-time  entertainment,  the  advertising  sharks  tell  us  that  these  advertise- 
■cnt-  mil  reach  new  highs  in  readership.  Certainly  they'll  make  "list enershipr' 


PROGRAM-PRODUCT  POSTERS  uke  those  sh»wn 

here  in  miniature — and  postcards  reproducing  them— are  flying 
out  over  the  land  to  focus  attention,  especially  at  the  point-of-sale, 
to  the  70  sponsored  products  of  the  brilliant  pageant  of  CBS 
programs. 


TAKE  JLOR  lEIlVE  IT 


COIUMIU 
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Akron  WADC 

Albany,  Ga  WGPC 

Albany,  N.Y  WOKO 

Albuquerque  KGGM 

Anderson  WAIM 

Asheville   WWNC 

Athens  WGAU 

Atlanta  WGST 

Atlantic  City  WBAB 

Augusta  WRDW 

Austin  KTBC 

Baltimore   WCAO 

Bangor   WABI 

Beckley  WJLS 

Binghamton  WNBF 

Birmingham  WAPI 

Bisbee  KSUN 

Boston  WEEI 

Buffalo  WKBW 

Burlington   WCAX 

Cedar  Rapids  WMT 

Champaign  WDWS 

Charleston,  S.  C  WCSC 

Charleston,  W.Va  WCHS 

Charlotte  WBT 

Chattanooga  WDOD 

Chicago  WBBM 

Cincinnati  WCKY 

Cleveland  WGAR 

Colorado  Springs  KVOR 

Columbus,  Ga  WRBL 

Columbus,  Ohio  WBNS 

Cookeville  WHUB 

Corpus  Christi  KEYS 

Dallas  KRLD 

Danville  WDAN 


Dayton  WHIG 

Decatur   WSOY 

Denver  KLZ 

Des  Moines  KRNT 

Detroit   WJR 

Du  Bois  WCED 

Duluth  KDAL 

Durham  WDNC 

El  Paso  KROD 

Erie   WERC 

Evansville  WEOA 

Fairmont  WMMN 

Fort  Myers  WINK 

Frederick  WFMD 

Fresno  KARM 

GloversviUe  WENT 

Grand  Forks  KILO 

Great  Falls  KFBB 

Green  Bay  WTAQ 

Greensboro   WBIG 

Harlingen  KGBS 

Harrisburg   .  WHP 

Hartford  WDRC 

Hopkinsville  WHOP 

Houston  KTRH 

Indianapolis  WFBM 

Ithaca   WHCU 

Jacksonville  WMBR 

Jamestown  KSJB 

Kalamazoo- 
Grand  Rapids  WKZO 

Kansas  City  KMBC 

Keene   WKNE 

Knoxville  WNOX 

Kokomo  WKMO 

Lawrence  WLAW 


Lincoln  KFAB 

Little  Rock  KLRA 

Los  Angeles  KNX 

Louisville   WHAS 

Macon  WMAZ 

Mason  City  KGLO 

Memphis  WREC 

Meridian   WCOC 

Miami  WQAM 

Milwaukee  WISN 

Minneapolis-St.  Paul.  .  .WCCO 

Missoula   KGVO 

Montgomery  WCOV 

Muncie  WLBC 

Nashville  WLAC 

New  Orleans   WWL 

New  York  WABC 

Oklahoma  City  KOMA 

Omaha  KOIL 

Orlando  WDBO 

Paducah  '.  WPAD 

Parkersburg   WPAR 

Peoria  WMBD 

Philadelphia  WCAU 

Phoenix   KOY 

Pittsburgh  WJAS 

Portland,  Me  WGAN 

Portland,  Ore  KOIN 

Providence   WPRO 

j  Quincy  WTAD 

I  Richmond  WRVA 

Roanoke  WDBJ 

Rochester  WHEC 

Sacramento  KROY 

St.  Augustine  WFOY 


St.  Louis  KMOX 

Salt  Lake  City  KSL 

San  Antonio  KTSA 

San  Francisco  KQW 

Santa  Fe  KVSF 

Sarasota   WSPB 

Savannah  WTOC 

Scranton  WGBI 

Seattle  KIRO 

Shreveport  KWKH 

Sioux  City-Yankton  . .  .  WNAX 

South  Bend  WSBT 

Spartanburg  WSPA 

Spokane  KFPY 

Springfield,  111  WTAX 

Springfield,  Mass  WMAS 

Springfield,  Mo. .....  .  .KTTS 

Sljockton  KGDM 

Syracuse  WFBL 

Tampa  WDAE 

Topeka  WIBW 

Tucson  KTUC 

Tulsa  KTUL 

Uniontown  WMBS 

Utica  WIBX 

Washington  WTOP 

Waterbury   WBRY 

Watertown  WWNY 

Wausau   WSAU 

West  Palm  Beach  WJNO 

Wheeling  WKWK 

Wichita  KFH 

Wichita  Falls  KWFT 

Worcester  WTAG 

Youngstown  WKBN 


This  is  CBS... the  Columbia  Broadcasting  System 


iZampaigns  for  Cold  Weather  Remedies 
Planned  as  Autumn  Season  Approaches 


VIOST  RADIO  campaigns  for  med- 
cines  to  fortify  against  cold 
yeather  are  now  under  way,  with 
i  few  starting  in  early  October. 

Smith  Bros.,  Poughkeepsie,  N.  Y., 
n  a  26-week  campaign  for  cough 
irops,  starting-  about  Sept.  18  will 
ise  one-minute  live  and  transcribed 
spot  and  chain  break  announce- 
ments on  some  100  stations  in  the 
Smith  Bros,  markets  throughout 
;he  country.  Agency  is  J.  D.  Tar- 
;her  &  Co.,  New  York. 

Pierces'  Proprietaries,  Buffalo, 
in  a  38-week  campagin  that  started 
Sept.  5,  is  using  five  minute  and 
jquarter-hour  news  programs  and 
pne-minute  transcribed  spot  an- 
inouncements  on  some  120  stations 
lat  the  rate  of  approximately  six 
jannouncements  per  week  for  Dr. 
iPierces'  Favorite  Prescription, 
(Vitamins,  Pellets  and  Golden  Med- 
jical  Discovery.  Agency  is  Duane 
•Jones  Co.,  New  York. 

Grove  Active 

Grove  Labs.,  St.  Louis,  which  has 

Eilready  started  some  radio  promo- 
ion  of  4-Way  Cold  Tablets,  begins 
ts  major  efforts  early  in  October, 
[using  five,  ten  and  quarter-hour 
jnews  and  musical  programs  on 
[about  100  stations.  One-minute  live 
land  transcribed  spot  and  chain- 
ibreak  announcements  at  varying 
lintervals  will  also  be  used.  Tablets 
tare  advertised  on  the  Leland  Stowe 
iprogram,  Sunday  1:55-2  p.m.  on  the 
plue  network.  Agency  is  Donahue 
|&  Coe,  New  York.  Product  will 
also  be  promoted  on  a  new  pro- 
gram, Lanny  and  Ginger,  starting 
Oct.  2,  Monday,  Wednesday  and 
iFriday,  11:55-12  noon,  on  MBS. 
^Agency  on  latter  show  is  Russel 
!M.  Seeds  Co.,  Chicago, 
j  Ludens  Inc.,  Reading,  Pa.,  around 
ISept.  1  for  26  weeks,  started  about 
tfour  transcribed  announcements 
•weekly  on  140  stations  for  cough 
drops.  Agency  is  J.  M.  Mathes 
Inc.,  New  York.  ■ 

Musterole  Co.,  Cleveland  (Mus- 
Iterole) ;  Seeck  &  Kade,  New  York 
•  (Pertussin)  and  Olive  Tablet  Co., 
Columbus  (Dr.  Edward's  Olive 
.Tablets),  all  handled  by  Ervdn, 
■Wasey  &  Co.,  New  York,  in  addition 
to  using  transcribed  chain  break 
land  one-minute  spot  announce- 
|jments  at  varying  frequencies  on  a 
jmumber  of  stations  in  their  respec- 
tive markets  throughout  the  coun- 
jltry,  are  also  using,  or  planning, 
inews  and  five-  and  ten-minute  pro- 
Igrams. 

Vick  Chemical  Co.,  New  York, 
itwo  weeks  ago  began  its  fall  and 
jwinter  drive  for  VapoRub,  Va-tro- 
nol,  Nose  and  Throat  Drops,  Cough 
Drops  and  Vicks  Inhaler.  Tran- 
scribed and  live  spot  and  chain 
Ibreak  announcements,  five-  and 
iten-minute  and  quarter-hour  news 
and  programs  are  being  used  on 
an  undetermined  number  of  sta- 
tions. Vicks  maintained  a  spot 
schedule  throughout  the  summer, 
dividing  promotion  equally  be- 
tween cold  products  and  Vitamin 
Plus.    Approximately    the  same 


schedule  is  now  being  used  to  pro- 
mote the  Vick  cold  products  Vapo- 
Rub and  Va-tro-nol  will  be  adver- 
tised on  programs  while  cough 
drops  and  the  inhalor  are  being 
promoted  with  chain  break  and 
spot  announcements.  All  Vick 
products  are  being  advertised  on 
the  CBS  program.  Dangerously 
Yours,  Sunday,  2-2:30  p.m.  Agency 
is  Morse  International,  New  York. 


Local  Pegler  Spots 

KING  FEATURES  Syndicate,  New 
York,  in  releasing  promotion  ma- 
terial on  its  new  columnist,  West- 
brook  Pegler,  suggested  to  147 
newspaper  subscribers  the  use  of 
local  spot  announcements  to  pro- 
mote the  column,  which  made  its 
first  appearance  for  King  Features 
last  Monday.  In  New  York,  the 
New  York  Journal  American  last 
week  sponsored  six  chain-break  an- 
nouncements for  a  three-day  pe- 
riod on  each  of  the  following — 
WEAF  WJZ  WOR.  Placed  direct. 


Pinex  on  100 

PINEX  Co.,  Fort  Wayne,  Ind.  (Pi- 
nex cough  remedy) ,  will  begin  spon- 
sorship, Oct.  9,  of  one-minute  an- 
nouncements, quarter-hour  pro- 
grams and  chain  breaks  on  approxi- 
mately 100  stations  for  22  weeks. 
Agency  is  Russel  M.  Seeds  Co., 
Chicago. 


New  Pearson  Office 

OPENING  of  Kansas  City  offices 
by  John  E.  Pearson  Co.,  station 
representatives,  effective  Oct.  2, 
was  announced  last  week  by  John 
E.  Pearson,  owner.  Owen  H.  Balch, 
formerly  general  manager  of  KSAL 
Salina,  Kan.,  will  manage  the  new 
offices. 


IT  DIDN'T  HAPPEN  IN  CHICAGO 

Failure  of  Ryan  and  Damm  to  Discuss  Merger 
 Charged  to  Conference  Distraction  


WHO  STOOD  up  whom  apparent- 
ly was  the  post-NAB  Executives 
War  Conference  question  on  dis- 
cussions looking  toward  a  possible 
fusion  of  FM  Broadcasters  Inc., 
with  the  NAB. 

In  a  letter  to  Broadcasting  on 
Sept.  7,  Walter  J.  Damm,  presi- 
dent of  FMBI  and  directing  head 
of  the  Milwaukee  Journal  stations, 
explained  that  he  had  made  an  en- 
gagement with  J.  Harold  Ryan, 
NAB  president,  to  discuss  the  mat- 
ter of  "cooperation"  between  the 
two  trade  associations  but  that  Mr. 
Ryan  had  failed  to  appear.  His 
letter  to  the  editor  stated: 

"In  accordance  with  the  resolu- 
tion of  the  Board  of  Directors  of 
FMBI,  adopted  at  its  meeting  in 
Chicago,  111.,  on  Aug.  28,  1944,  ac- 
cepting the  NAB's  invitation  to 
confer  on  cooperation  between  the 
NAB  and  FMBI,  I  arranged  with 
Mr.  Ryan  that  afternoon  to  meet 
with  him  at  5  p.m.  on  Wednesday, 
Aug.  30,  in  my  suite  at  the  Ambas- 
sador Hotel.  I  was  in  my  rooms,  or 
within  telephone  reach  in  the  hotel, 
from  7:30  p.m.  Tuesday  until  3 
p.m.  Thursday.  Mr.  Ryan  did  not 
keep  the  appointment,  nor  was  any 
message  received  cancelling  or 
postponing  it." 

Call  Not  Returned 

When  queried  last  Tuesday,  Mr. 
Ryan  asserted  that  he  had  made  an 
engagement  with  Mr.  Damm  but 
that  he  could  not  recall  whether  it 
was  for  Wednesday  or  Thursday 
of  the  War  Conference  week.  He 
said  he  had  attempted  to  contact 
Mr.  Damm  on  Wednesday  and  had 
left  his  name  but  that  the  call  was 
not  returned.  Then,  in  the  helter- 
skelter  of  War  Conference  activity, 
he  had  no  occasion  to  check  again 
until  Thursday  afternoon,  only  to 
find  Mr.  Damm  had  checked  out. 

Upon  his  return  to  Washington 
Sept.  7,  Mr.  Ryan  declared  he 
wrote  Mr.  Damm  in  detail  assert- 
ing he  did  not  know  who  stood  up 
whom  on  the  engagement  and  that 
if  he  had  been  at  fault,  he  desired 
to  apologize.  He  set  forth  in  his 
letter  the  proposal  that  the  respec- 
tive spheres  of  activity  of  the  two 


trade  groups  be  explored  and 
pointed  out  that  as  long  as  FMBI 
had  a  nromotional  or  propaganda 
aspect,  some  barrier  would  be  set 
up  toward  a  total  fusion.  Mr.  Ryan 
explained  that  the  NAB  was 
equipped  to  handle  overall  industry 
problems  and  that  NAB  and  FMBI 
in  effect  represented  two  methods 
of  doing  the  same  thing.  It  was  evi- 
dent. Mr.  Ryan  stated  last  Thurs- 
day he  had  talked  with  Mr.  Damm 
and  had  arranged  to  confer  with 
him  in  Washington  during  the  al- 
location hearings  before  the  FCC, 
which  begin  Sept.  28. 


WEST  COAST  HOOPER 
SHOWS  SUMMER  DIP 

C.  E.  HOOPER  Inc.,  New  York, 
in  a  report  on  the  Pacific  network 
Hooper  ratings  for  July-August, 
shows  Can  You  Top  This  heading 
the  list  of  "Top  Ten"  programs, 
followed  by  Mr.  District  Attorney, 
in  second  place,  and  Crime  Doctor, 
third.  The  list  continues  with  El- 
lery  Queen,  fourth,  followed  re- 
spectively by  Take  It  or  Leave  It, 
Phil  Harris,  Thanks  to  Yanks,  Mr. 
&  Mrs.  North,  Your  Hit  Parade, 
and  Manhattan  Merry-Go-Round. 

There  is  a  drop  in  rating  from 
the  last  report,  and  the  report  of 
a  year  ago  in  average  audience, 
sets-in-use,  and  available  audience. 
Evening  listening  shows  a  greater 
decrease  than   daytime  listening. 

For  the  evening,  the  audience 
rating  is  6.4,  down  0.7  from  last 
report,  down  1.0  from  a  year  ago; 
sets-in-use  rating  is  25.9,  down  2.8 
from  last  report,  down  0.9  from  a 
year  ago;  and  available  audience 
is  72.3,  down  0.8  from  last  report, 
down  1.6  from  a  year  ago. 

The  daytime  ratings  are  as  fol- 
lows: Audience,  3.6,  down  0.1  from 
last  report,  down  0.6  from  a  year 
ago;  sets-in-use,  13.1,  down  0.8 
from  last  report,  down  1.1  from  a 
year  ago;  available  audience,  65.3, 
down  0.6  from  last  report,  down 
2.1  from  a  year  ago. 


Consolidated  Adds 

CONSOLIDATED  PRODUCTS 
Co.,  Danville,  111.  has  announced 
the  addition  of  four  stations  to  its 
advertising  schedule  for  promoting 
sales  of  Semi-Solid  Buttermilk 
Emulsions.  The  four  new  stations 
are  WCCO  Minneapolis,  KFEQ  St. 
Joseph,  KFAB  Lincoln,  and  KPAS 
Pasadena.  Agency  is  Bert  S.  Git- 
tins  Adv.,  Milwaukee. 


Still  Resting  From  Conference? 


HEXED  BY  HIX!  C.  E.  (Bee)  Arney  Jr.,  NAB  secretary-treasurer, 
(reclining)  got  his  inspiration  at  the  NAB  Executives  War  Conference 
from  Sid  Hix,  cartoonist  for  Broadcasting,  who  portrayed  the  NAB 
executive  asleep  on  a  park  bench  because  the  Palmer  House  had  no 
rooms  left  [see  page  202,  Broadcasting,  Aug.  28].  Finger  pointers  are 
(1  to  r)  :  Leslie  C.  Johnson,  general  manager  of  WHBF  Rock  Island, 
111.,  and  Al  Harrison,  radio  sales  manager,  United  Press  Assns.,  New 
York.  Reporters  have  it  Arney  liked  the  idea  so  well  he  has  moved  a 
settee  into  his  office  to  "catch  up"  on  his  rest,  after  War  Conference. 


jBROADCASTING    •    Broadcast  Advertising 


September  18,  1944    •    Page  27 


British  Advertisers  Disclose  Desire 
To  Employ  Radio  on  Commercial  Basis 


Straus  Advocates 

!•  Congress  on  Radio 

f  Says  WMCA  Plans  Coverage 
As  Soon  as  Made  Available 

•  PLANS  of  WMCA  New  York  to 
broadcast  sessions  of  Congress  as 
soon  as  they  are  made  available 

ii .  were  disclosed  last  week  in  a  letter 

M  written  by  Nathan  Straus,  pres- 

;  ident  of  WMCA,  to  Sen.  Claude 

|:  Pepper    (D-Fla.),   supporting  his 

'.  resolution    to    air  Congressional 
proceedings.  Copies  of  the  letter, 

'  which  revealed   that  Mr.  Straus 

'.■  has  tried  without  success  to  get 

.  permission  to  broadcast  Congres- 

;  sional  debates  since  his  purchase 

;  of ,  WMCA  last  November,  were 
sent  to  the  NAB   and  to  station 

'  owners  throughout  the  Country  in 

•'  an  attempt  to  poll  industry  opinion 

*  on  the  subject. 

("  Informal  station  reaction  has 
■  been  against  the  Pepper  plan. 
.  l'  Moreover,  Speaker  Sam  Rayburn 
^  f  of  the  House  stated  following  in- 
[  troduction  of  the  Pepper  resolu- 
\  ]]  tion  that  he  was  unalterably  op- 
[  '•:  posed  to  it  and  that  he  doubted 
i  I'  whether  it  would  get  anywhere, 
i  Another  legislator  told  Broadcast- 
;  \i  ING  that  if  members  of  Congress 
I  ",  wanted  to  try  out  the  broadcast 
\  »,  plan,  they  should  air  a  typical 
;  1;  day's  activity  in  the  office  of  each 
I  J,  Congressman.  He  predicted  that  not 
i  t'  a  single  legislator  would  be  re- 
s' turned  to  office  at  the  next  election. 

\  Letter  Hits  Incompleteness 

»  !■  Objection  that  the  installation 

:  of  radio   equipment   in  Congress 

I  • !  would  violate  privacy  could  be  over- 

>•  i :  come  by  the  installation  of  a  switch 

I  j  at  each  seat  so  a  member  could 

I  '  disconnect  the  microphone  when  he 

^  !  rose  to  speak,  the  letter  explains. 

5  ;  The  claim  that  "as  it  would  be 

I  impossible   to   broadcast  all  con- 

f  ;  gressional  debate,  the  incomplete- 

^  !  ness  of  what  the  radio  audience 

;  would  hear  might  convey  a  false  or 

f  \'.  misleading  impression",  the  letter 

|;  continued,    "seems    to   have  little 

.^■  i  validity.  If  it  were  sound  it  would 

f  apply  with  equal  force  to  the  print- 

i  ■  '  ing  in  the  daily  papers  of  quota- 

K  ■  tions  or  parts  of  speeches  of  mem- 

I  ".  bers  of  Congress." 

t'  i  Mr.     Straus     stated  further: 

I  "There  is  no  justification  for  ex- 

I  V  eluding  from  the  radio  arguments 

I  'I  on  which  legislators  base  their  de- 

§  y  cisions.  To  assert  the  contrary  is 

I  y  to  give  enemies  of  the  democratic 

|:  •  process  the  opportunity  to  say  that 

:  there  is  something  to  conceal.  Radio 

f_  ''^  can   perform   no   greater  service 

f  •■.  than  to  bring  the  deliberations  of 
those  who  make  our  laws  and  guide 
our  national  destiny,  into  every 
American  home." 


NATIONAL  advertisers  in  Great 
Britain  are  deeply  interested  in  use 
of  radio  on  a  commercial  basis,  ac- 
cording to  a  census  taken  by  the 
Incorporated  Society  of  British 
Manufacturers. 

In  sending  a  questionnaire  to  450 
national  advertisers,  the  society 
found  that  103  of  the  205  replying 
firms  expressed  readiness  to  regard 
themselves  as  potential  users  of 
commercial  radio  after  the  war.  Of 
the  remaining  102,  63  were  in  cate- 
gories which  could  not  be  expected 
to  use  commercial  radio. 

The  bulk  of  pre-war  radio  users 
deemed  their  participation  again  as 
likely  and  showed  preference  for  a 
British  operated  station,  though 
not  by  a  large  margin.  Before  the 
war  a  number  of  European  stations 
with  strong  signals  carried  com- 
mercial programs  which  reached  the 
British  audience. 

Of  125  non-users  of  radio,  40  re- 
plied that  they  would  use  commer- 
cial radio,  67  that  they  would  not. 
Among  these  non-users,   64  said 


Diamond  Co.  Spots 

KING  CUT  DIAMOND  Co.,  New 
York,  has  appointed  Hirshon-Gar- 
field,  New  York,  to  handle  advertis- 
ing. In  line  with  an  apparent  trend 
within  the  diamond  industry  to- 
wards use  of  radio.  King  Cut  is 
planning  a  spot  radio  campaign 
this  year,  using  transcribed  30- 
second  discs  on  an  undetermined 
number  of  stations  national,  and 
may  use  network  radio  in  1945. 
A  recent  member  of  the  same  in- 
dustry to  enter  the  radio  field,  Louis 
Roselaar  &  Co.,  New  York,  dia- 
mond dealers,  last  August,  made 
available  transcribed  and  live  spots 
and  quarter-hour  musical  programs 
for  placement  locally  by  jewelers. 

NAB-Net  Conference 

A  MEETING  to  plan  for  a  pro- 
jected radio  education  conference, 
sponsored  by  the  NAB  and  the  four 
networks,  was  held  Sept.  14  at  New 
York  U.  with  Robert  MacDougall, 
regional  director,  as  chairman.  Co- 
operation of  60  stations  in  the 
northeast  has  been  secured  through 
the  NAB's  listener  activities  divi- 
sion. Conference  is  to  be  held  some- 
time in  December  to  discuss  radio 
as  an  educational  medium. 


they  would  favor  opening  one  or 
more  BBC  stations  for  commercial 
sessions,  with  45  replying  in  the 
negative.  Asked  if  they  would  use 
a  British  commercial  station,  40  of 
the  non-users  said  yes  and  61  said 
no. 

Asked  if  they  had  any  "rooted 
objections"  to  radio  advertising,  5 
of  the  pre-war  users  said  yes,  68 
no;  21  of  non-users  said  yes,  80 
said  no. 

Era  of  Salesmanship 

POST-WAR  growth  will  require  in- 
ternational perspective,  with  an  age 
of  salesmanship  heavily  based  on 
radio  as  a  main  factor,  according 
to  an  article  by  Howard  Thomas  in 
the  London  Star.  The  writer  points 
out  that  America,  with  its  bolder 
and  more  expensive  radio  policy, 
has  led  the  world  in  radio  service. 
Therefore,  he  writes,  radio  must 
convey  the  prestige  of  Britain,  the 
merits  of  British  goods  to  the  rest 
of  the  world. 


WAVE  Recruiting  Series 
Adds  12  New  Programs 

NAVY  program  Something  for  the 
Girls,  a  WAVE  recruiting  cam- 
paign, will  be  extended  to  include 
12  more  shows,  following  arrange- 
ments on  the  Coast.  Recording  for 
a  series  of  14  has  been  completed. 
Shows  are  recorded  either  as 
broadcast,  as  portions  of  the  actual 
broadcast  with  the  rest  of  the  pro- 
gram rewritten  and  narrated  for 
the  discs,  or  they  are  programs 
made  especially  for  the  series 

Programs  being  cut  in  New  York 
for  the  latest  series  are:  Hour  of 
Charm,  Stage  Door  Canteen,  An- 
dre Kostelanetz  and  Lily  Pons, 
Sammy  Kaye,  U.  S.  S.  Hunter  (a 
special  show  from  a  WAVE  train- 
ing center),  Allan  Jones  and 
Woody  Herman.  Tentative  shows 
from  the  West  Coast  are:  Bergen 
&  McCarthy,  Ginny  Simms,  Bui:ns 
&  Allen,  Kay  Kyser,  Bing  Crosby, 
Johnny  Mercer. 


THE  KATZ  AGENCY  has  been  ap- 
pointed representative  of  WHOM  Jer- 
sey City,  eifective  immediately.  Station 
previously  had  no  national  representa- 
tive. 


Free  Time  Offered  j 
Dewey  on  WOSHi 

Candidate  Given  37  Minutes 
For  Answer  to  Roosevelt 

FOLLOWING  his  letter  of  Sept.  'i 
to  Stephen  T.  Early,  secretary  tc 
President  Roosevelt  [Broadcasting 
Sept.  11],  announcing  that  his  sta  l 
tion  would  carry  no  more  sustain  - ' 
ing  broadcasts  of  the  President  un- ; 
til   after   the  November   election ' 
Myles    H.    Johns,    president  ol| 
WOSH  Oshkosh,  Wis.,  wrote  Govi 
Thomas  E.  Dewey,  Republican  can  ' 
didate  for  President,  offering  hin 
37  minutes  free  time  "to  be  use^ 
at  any  time  between  now  and  th( 
first  week  in  November,  at  youi 
convenience". 

Mr.  Johns  informed  Gov.  Dewej 
that  under  Sees.  3.421,  3.423  anc 
3.424  of  FCC  Rules  &  Regulation; 
for  Broadcast  Services,  the  statior 
felt  bound  to  give  the  Republicai 
candidate  equal  time  to  answei 
President  Roosevelt's  address  fron 
Bremerton,  Wash.,  which  the  sta 
tion  construed  as  a  political  talk 

"This  offer  is  being  made  not  be 
cause  of  any  political  beliefs  or  in 
clinations  on  my  part,  but  rather  ti 
promote  fairness  and  to  compli 
with  the  FCC  Rules  &  Regulations,' 
Mr.  Johns  wrote  Gov.  Dewey.  Thi 
station  president  sent  copies  of  hi; 
letters  to  Mr.  Early  and  Gov 
Dewey  to  T.  J.  Slowie,  FCC  secre 
tary,  advising  the  Commission 
"This  action  has  been  taken  not  t< 
raise  any  political  issue,  but  rathe 
to  be  sure  that  at  no  time  will  then 
be  any  question  of  my  willingnes; 
to  adhere  to  the  FCC's  Regulation; 
and  Practices." 

A  White  House  spokesman  saic 
the  letter  to  Mr.  Early  had  been  re 
ferred  to  the  Democratic  Nationa 
Committee,  since  the  Committei 
would  be  paying  for  all  of  the  Pres 
ident's  time  between  now  and  No 
vember.  The  Bremerton  speech  wa; 
not  construed,  however,  as  political 
but  rather  as  a  report  of  the  Pres 
ident  to  the  people  on  his  trip  tc 
Hawaii  and  Alaskan  waters. 

WRGB  Video  Test 

WRGB  Schenectady,  the  GE  tele 
vision  station  there,  will  promote 
five  different  products  on  Sept.  2i 
as  a  test  demonstration  of  how; 
department  stores  can  utilize  tele 
vision  on  either  a  coaxial  cable  in- 
tei-nal  system  or  for  general  adver- 
tising on  a  regular  telecast  station 
Representatives  from  approximate- 
ly 25  leading  department  stores  wil 
be  guests  of  GE.  Arranged  in  co- 
operation with  the  Associated  Mer 
chandising  Corp.,  program  will  in- 
clude commercials  by  Carters  Un- 
derwear, Textron  (new  synthetic 
fabric),  Elizabeth  Arden's  cosmet- 
ics; McCall's  patterns  and  fash- 
ions; and  the  U.  S.  Time  Corp. 
makers  of  Ingersoll  watches.  Co- 
operating with  the  station  in  pro-; 
gram  preparation  are:  Ted  Lon^ 
and  Jo  Lyons,  of  BBDO,  who  are' 
working  on  the  Carter  spot;  Jean 
Kuhne  of  J.  Walter  Thompson 
Textron  agency;  A.  M.  Behrens  anci: 
Mrs.  A.  Winslow  of  Elizabeth 
Arden;  S.  Cunningham  and  W.  J. 
Boyle  of  McCall's;  and  Edith  Dunn 
of  U.  S.  Time  Corp. 


OWI  PACKET,  WEEK  OCT.  9 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Oct.  9.  OWI  transcriptions  contain  six  50-second  announcements  suitable 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 


Big  Nyal  List 


NYAL  PRODUCTS  Co.,  Windsor, 
Ont.  (drug  products),  has  started 
sijot  announcement  campaign  on  a 
large  number  of  Canadian  stations, 
and  weekly  quiz  show  on  CFRB 
Toronto.  Account  was  placed  by  A. 
J.  Denne  Co.,  Toronto. 


WAR  MESSAGE 


NET-  Group 
WORK  KW 
PLAN    Aff.  Ind. 


STATION  ANNOUNCEMENTS 


Group 
OI 


Aff. 


Ind. 


Fuel  Conservation   X 

Christmas  Mail    X 

National  War  Fund   X 

Paper  Conservation  

Careless  Talk   

Don't  Travel    __ 


X 

X 


X 

X 
X 


X 
X 


X 

X 
X 


NAT.  SPOT 
PLAN 
Lire  Trans. 


See  OWI  Schedule  of  War  Messages  129  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 
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BROADCASTING    •    Broadcast  Advertising 


BLUE  NETWORK  PROGRAMS 


...  so  reads  the  citation  which  was  awarded  to  WFIL,  by  The  Blue 
Network,  as  a  result  of  a  recent  poll  among  Advertising  Agency  Account  Executives. 

Through  the  individual  stations  which  comprise  it.  The  Blue  Network  fulfills  its 
obligations  of  service  to  the  public  and  to  the  advertiser.  The  network  and  the  stations 
fine  work  in  acquainting  the  public  with  the  programs  broadcast  over  their  facilities 
has  merited  the  accolade  of  all  advertisers.  While  all  the  stations  on  The  Blue  Network 
have  done  a  magnificent  job  in  the  promotion  of  programs,  WFIL  is  justifiably  proud 
that  its  work  has  been  cited  outstanding. 

We  feel  grateful  to  The  Blue  Network  and  to  the  advertising  agencies  using  The  Blue 
Network  for  their  clients  .  .  .  for  singling  out  WFIL  for  doing  a  job  which  we  have 
always  felt  our  duty  to  perform  without  any  special  recognition. 


WFIL 

560  KC 


PHILADELPHIA'S  MOST  PROGRESSIVE  RADIO  STATION 


TO 

ADVERTISERS 

WHO 

ARE 

LOOKING 


STORER  LETTER  TO  CHAIRMAN  LEA 


SOUTH 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line — or 
ask  Free  &  Peters. 


WIS 


COLUMBIA 
SOUTH  CAROLINA 


5000  WATTS 


560  KC 


FREE  &  PETERS,  Inc.,  National  Representatives 


TEXT  of  the  letter  from  George 
B.  Storer,  president  of  Fort  Indus- 
try Co.,  to  Chairman  Lea  of  the 
House  FCC  investigating  commit- 
tee, dated  Sept.  11,  follows: 

Dear  Mr.  Lea : 

In  order  that  the  record  before  your 
Committee  might  be  full  and  complete  and 
the  position  of  the  Fort  Industry  Co.  made 
perfectly  clear,  I  should  like  to  submit 
the  following  comments  in  connection  with 
testimony  heretofore  taken  before  your 
Committee  involving  the  acquisition  by  my 
company  of  Station  WFTL  Ft.  Lauder- 
dale, Fla. 

Was  The  Price  Paid  For  WFTL  Unfairly  Low? 

The  purchase  price  we  offered  Mr.  Hor- 
ton  was  $275,000.  He  accepted  the  offer 
six  or  seven  days  before  he  talked  to  Mr. 
Fly  in  Atlanta.  One  year  and  five  months 
have  passed,  and  Mr.  Horton  is  still  ap- 
parently satisfied  with  the  deal.  If  he 
feels  that  he  has  been  unfairly  treated  in 
any  way,  he  should  so  advise  us  and  we 
shall  be  glad  to  consider  any  reasonable 
request.  Up  to  the  time  of  this  hearing, 
we  had  not  been  advised  of  any  dissatis- 
faction with  the  deal  by  Mr.  Horton  but, 
quite  to  the  contrary,  we  had  been  in- 
formed that  Mr.  Horton  was  most  happy 
to  have  been  relieved  of  the  responsibility 
in  the  operation  of  WFTL,  which  was 
verified  by  his  testimony  in  the  present 
hearing. 

The  price  we  offered  Mr.  Horton,  accord- 
ing to  his  own  statement,  represented  a 
profit  of  $25,000,  or  better  than  10%  of 
his  investment.  At  the  time  we  made  this 
offer,  WFTL  had  been  operating  on  10,000 
watts  only  two  weeks.  I  think  $25,000 
profit  on  such  a  new  enterprise  is  pretty 
fair. 

If  the  Committee  wishes  to  compare  the 
fairness  of  our  offer  with  others,  suppose 
they  take  the  case  of  the  deal  with  Mr. 
Carl  T.  Hoffman  and  Mr.  Stephen  "A. 
Vetter.  Mr.  Hoffman  was  to  advance  Mr. 
Horton  $50,000  for  which  he  was  to  obtain 
an  ownership  of  34%.  This  was  on  Dec. 
30,  1942,  after  10,000  watts  had  been  au- 
thorized for  WFTL.  According  to  this, 
the  station  on  that  date  was  worth 
$150,000.  Three  and  one-half  months  later, 
we  offered  $275,000,  or  $125,000  more  than 
Hoffman  did.  Does  this  look  like  we  were 
trying  to  cheat  Mr.  Horton  ? 

The  price  we  paid  was  actually  above 
the  market  value  of  similar  stations 
which  changed  hands  at  or  near  the  same 
time.  Only  a  few  weeks  after  our  pur- 
chase of  WFTL,  or  on  June  1,  1943, 
WDSU  New  Orleans  was  sold  for  $200,000. 
This  is  $75,000  less  than  we  paid  for 
WFTL  in  spite  of  the  fact  that  New 
Orleans  is  a  city  of  500,000  population  as 
contrasted  with  Miami  with  a  population 
of  230,000.  and  WDSU  has  a  substantially 
more  lucrative  network  contract,  being  on 
the  Blue  Network. 

Upon  seeing  Mr.  Horton  here  in  Wash- 
ington at  this  hearing  for  the  first  -time 
since  the  evening  of  April  6,  1943,  I  could 
not  help  but  be  impressed  with  his  very 
apparent  prosperous  and  healthy  appear- 
ance as  contrasted  with  his  harassed  and 
gaunt  condition  before  we  purchased 
WFTL.  [Mr.  Sirica  has  endeavored  to  con- 
vey the  idea  that  WFTL  was  stolen  from 
its  poor  defenseless  former  owner  instead 
of  having  been  purchased  for  more  than 
$275,000  in  cash.  I  wonder  if  the  next  in- 
vestigation of  this  purchase  will  possibly  be 
to  determine  whether  we  paid  more  than  it 
was  worth  and  hence  were  trafficking  in 
wavelengths.]  (Deleted  from  record  on  ob- 
jection by  Mr.  Sirica.) 

Was  Mr.  Horton  Deceived  on  the  Validity  of 

the    HofPman-Vetter    Contract  ? 

Mr.  Horton  testified  that  both  Mr.  Ben- 
nett and  myself  informed  him  that  in  our 
opinion  the  contract  between  Mr.  Horton, 
Mr.  Hoffman  and  Mr.  Vetter,  dated  Dec. 
30,  1942,  violated  the  Communications  Act 
of  1934,  as  well  as  the  Rules  and  Regula- 
tions of  the  FCC. 

What  Mr.  Sirica  has  failed  to  bring  out 
is  that  my  opinion  was  formed  and  held 
in  good  faith  at  that  time.  So  far  as  I 
am  personally  concerned,  I  still  believe 
that  the  contract  in  question  violated  the 
Act  and  the  Regulations.  I,  therefore,  did 
not  deceive  Mr.  Horton  when  I  told  him 
that  was  my  opinion. 

Did  I  Use  a  Priority  on  the  Phone  Call  of 
April  6,  1943? 

The  photostatic  records  of  the  telephone 
company,  in  the  possession  of  the  Select 
Committee,  conclusively  show  that  the  call 
of  April  6,  1943,  to  Mr.  Fly  was  not  a 
priority  call.  A  photostat  of  this  record  is 
also  in  my  possession. 

Any  imputation  in  the  press  or  in  the 


record  of  this  hearing  to  the  contrary 
entirely  false  and  completely  baseless. 

Did  We  "Break"  the  Borton-^'etter-Boffm^i 
Contract  ? 

Mr.  Sirica  has  repeatedly  referred  to  oui 
"breaking"  the  Hoffman-Vetter  contract 
Actually  no  such  thing  occurred.  Car 
Hoffman  loaned  Mr.  Horton  $30,000  and 
sold  him  equipment  he  valued  at  $15,000 
or  a  total  of  $45,000.  Less  than  six  monthj 
later,  Mr.  Hoffman  voluntarily  surrendere( 
his  rights  under  the  contract  for  $55,000 
He  made  a  profit  of  $10,000.  I  wouldn't  cal 
that  "breaking"  Mr.  Hoffman's  contract. 

With  respect  to  Mr.  Vetter,  the  con 
tract  of  December  1942  was  an  employ 
ment  contract,  and  a  bonus  contract  to  re 
ward  him  with  a  10%  interest  in  the  sta 
tion  if  he  did  a  certain  gross  business. 

In  fact,  we  tried  at  intervals,  from  Apri 
1943  to  January  1944,  to  "take  care  of  Mi 
Vetter",  as  Mr.  Horton  says  I  agreed  ti 
do.  But  Mr.  Vetter's  demands  were  so  ex 
orbitant  that  we  were  unable  to  agrei 
However,  on  Jan.  12,  1944,  we  did  comi 
to  an  agreement  with  Mr.  Vetter — to  em' 
ploy  him  for  five  years  on  exactly  thi 
same  terms  as  had  Mr.  Horton,  and  to  giv^ 
him  the  exact  money  equivalent  of  a  10'; 
ownership  in  the  station.  I  wouldn't  ca' 
that  "breaking"  Mr.  Vetter's  contract. 

As  a  matter  of  fact,  we  agreed  to  pa: 
Mr.  Vetter  $16,700  over  and  above  wha 
Mr.  Horton  agreed  to  pay. 

My  conscience  is  entirely  clear  of  an 
misdeeds  in  this  matter,  and  I  would  wel 
come  a  full  and  impartial  investigation  b: 
Mr.  Sirica  or  anyone  else. 

We  would  greatly  appreciate  the  incoi 
poration  of  this  letter  in  the  record. 


New  Advertisers  Star: 
Commercial  Video  Show 

FASHION  FROCKS  Inc.,  Cinciri 
nati,  last  week  presented  its  firsi 
television  program  on  WABD  Ne^i 
York,  the  DuMont  station.  Powei 
models  displayed  15  dresses,  wit 
Helen  Lewis  as  announcer.  RK(. 
Television  Corp.,  New  York,  prc^ 
duced  the  program  for  Keelor  < 
Stites  Co.,  Cincinnati,  with  Thoma^ 
Hutchinson,  producer  and  Willial 
Saulter,  designer.  ; 

Another  advertiser  experimen, 
ing  with  television  on  WABD  : 
Felix  Tausend  &  Sons,  New  Yor 
manufacturers  of  Cel-O-sheen  T: 
blecloths.  Tausend,  Oct.  8,  will  pr' 
sent  The  Savoy  Opera  Guild  in  Gi 
bert  and  Sullivan's  "Trial  by  Jury 
The  "commercial"  will  show  glas- 
china  and  silverware  from  Blac 
Star  &  Gorham,  New  York,  di 
played  on  Cel-O-sheen  tablecloth 
Program  will  be  produced  and  d 
rected  by  Norman  D.  Waters  &  A 
sociates,  New  York,  assisted  by  tl 
Television  Workshop. 
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Vogue  Foundation  Plan? 

VOGUE     FOUNDATIONS  Inc 
Newark,  is  launching  a  spot  rad: 
campaign  on  five  or  six  eastern  ar 
midwest   stations,  using  women 
participation  programs  from  thrc 
to  five  times  weekly.  Drive  starte 
Sept.  14  on  WMAL  Washingto 
and  was  to  begin  Sept.  18  on  WCA  I 
Philadelphia,  WNAC  Boston  ar  | 
WTAM  Cleveland,  with  plans  if 
extend  to  Chicago  and  Buffalo 
time  availabilities  can  be  secure 
Commercial  copy,  prepared  in  ii 
formal  conversational  style,  ain 
to  build  up  "Vogue  Foundation; 
as  a  brand  name.  With  only  limitf 
stocks   of   corsets  and  brassien 
available,    product  promotion 
limited  to  general  descriptions,  wi1 
no  mention  of  price.  Listeners  a: 
offered  tips  on  what  to  look  fi 
in  purchasing  foundations.  Agem 
is  Williams  Adv.,  New  York. 

BROADCASTING    •    Broadcast  Advertisin 


Five  and  a  Half  Tons  of  Spending  Money  Daily 


•  Denver's  biggest  money-making  con- 
cern, the  United  States  mint,  broke  all 
:  previous  records  in  coin  production  for 
the  fiscal  year  ended  June  30,  1944.  Aver- 
I  age  daily  production  was  five  and  a  half 
'  tons  and  during  the  year  stamped  out 
!  453,338,600  separate  coins  of  all  sizes, 
:  from  half  dollars  to  pennies. 

Denver  is  frequently  called  "The  Little 
Capital  of  the  United  States".  Next  to 
Washington,  D.  C,  Denver  is  one  of  the 
principal  administrative  centers  of  the 
United  States  with  185  offices  of  depart- 
ments, bureaus  and  divisions  of  the  gov- 
ernment which  are  on  a  permanent  basis, 
representing  all  the  departments  whose 
heads  are  members  of  the  President's 
Cabinet  except  State. 

The  Denver  Mint,  therefore,  is  just 
one  of  the  government  activities  in  this 
area  which  before  the  war  employed 
11,550  persons,  who  with  several  thou- 
sand additional  employees  in  federal 
agencies  with  wartime  and  post-war  func- 
tions will  continue  to  have  jobs  and  buy- 
ing power  when  peace  comes. 


Riprttiiliri  fey 

THE  KATZ  AGENCY 


COLORADO  FARMERS  are  having  one  of  their  best 
years  in  history.  Cash  receipts  from  farm  market- 
ings during  the  first  5  months  of  1944  were  25% 
greater  than  during  the  same  period   in  1943. 


BROADCASTING    •    Broadcast  Advertising 


THE  CONTINUED  PROSPERITY  of  Colorado's  farm- 
ers, miners  and  indi^strial  workers  is  reflected  in 
Colorado*s  retail  sales,  up  6%  the  first  six  months 
of  this  year;  and  Dcnver*s  bank  debits,  up  12% 
during  the  same  period. 


SEVENTY-TWO-YEAR-OLD  Colorado  Fuel  &  Iron 
Company  at  Pueblo,  up  to  the  war  the  largest 
producer  of  coal  and  steel  west  of  the  Mississippi, 
is  today  turning  out  the  greatest  volume  of  products 
and  byproducts  for  war  and  civilian  needs  in  its 
history. 
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Jenkins  Tells  Executives  of  Agencies 
Story  of  KSTP  Promotion  Campaign 


THE  STORY  of  the  promotion  cam- 
paign conducted  by  KSTP  Minne- 
apolis-St.  Paul  to  effect  the  best 
possible  audience  relations,  dealer 
relations  and  civic  relations  for  the 
station  and  its  advertisers,  was 
presented  by  Ray  C.  Jenkins,  KSTP 
ife  commercial  manager,  to  about  100 
' ;  advertising  agency  radio  executives 
|;  at  luncheon  meetings  held  last 
,  Tuesday  and  Wednesday  at  the  Ho- 
■  '•  tel  Ambassador,  New  York. 
\i 

['.  Farm  Coverage 

In  addition  to  the  daily  program 
,;•     listings  in  the  Twin  City  newspa- 

pers,  KSTP  uses  two-column  by 
i;      eight-inch  space  daily  to  promote 

special  programs,  Mr.  Jenkins  re- 
I'i  ported.  Other  city  promotion  in- 
;!  eludes  movie  trailers,  posters,  bill- 
ii  boards,  car  cards,  window  displays, 
i  '■■  participation  in  civic  events,  co- 
;J     operation  with  civic,   church  and 

i;  I  


fraternal  organizations. 

In  the  station's  rural  areas,  ad- 
vertising is  run  in  344  country 
newspapers,  a  Farm  Forum  ap- 
pears in  paid  space  in  81  farm 
journals  and  40  papers  carry  a 
column  on  the  KSTP  Sunset  Barn 
Dance,  while  the  station's  farm  di- 
rector has  a  column  in  farm  maga- 
zines. KSTP  has  exhibits  at  state 
and  county  fairs;  its  Barn  Dance 
troupe  has  made  personal  appear- 
ances; the  farm  service  director 
distributes  memo  pads  listing  the 
station's  farm  programs.  A  "Fam- 
ily Album",  issued  last  spring,  was 
purchased  by  12,000  people  who 
sent  dimes  to  KSTP  as  a  result  of 
eight  one-minute  announcements. 

For  its  advertisei's,  KSTP  has 
developed  what  it  calls  "Planalyzed 
Promotion",  individual  direct  mail 
campaigns  to  jobbers,  dealers  and 


KPLM  Transfer  Sought 

VOLUNTARY  assignment  of  li- 
cense of  KPLM  Minot,  N.  D.  from 
John  B.  Cooley,  sole  owner,  to  a 
partnership  composed  of  Mr. 
Cooley,  Ethel  H.  Cooley  and  Car- 
roll W.  Baker,  was  requested  in  an 
application  filed  with  the  FCC  last 
week.  Purpose  of  the  shift,  accord- 
ing to  the  application,  is  to  insure 
continuation  in  case  of  the  death 
of  Mr.  Cooley.  No  money  is  involved 
in  the  transaction,  but  "valuable 
consideration"  was  given  in  appli- 
cation instead.  Mr.  Cooley  holds 
major  interest  (80%)  in  the  part- 
nership, Minot  Broadcasting  Co., 
while  remaining  share  is  equally 
divided  between  E.  B.  Cooley,  com- 
mercial manager  of  KPLM,  and  C. 
W.  Baker,  chief  engineer. 


distributors,  each  designed  in  ac- 
cordance with  the  distribution 
problems  of  the  particular  adver- 
tiser. Lever  Bros.,  General  Mills, 
Procter  &  Gamble  Co.,  Colgate- 
Palmolive-Peet  are  among  those 
who  have  praised  the  system. 


RADIO  GOES  GI  in  the  person  o; 
these  ex-industry  men  now  witl 
AES  station  Noumea  in  New  Cale 
donia.  Capt.  Clifford  A.  Frinl 
(seated),  theatre  radio  officer  fo 
the  "Mosquito  Network"  of  th 
South  Pacific,  goes  over  a  script  a 
(1  to  r)  WO  (jg)  Robert  LeMonc 
S/Sgt.  Lawrence  Trombly,  M/Sgf 
Paul  Masterson  beam  approva 
WO  LeMond  has  been  publicity  di 
rector  of  KEHE  Los  Angeles,  pro 
duction  manager  of  KYA  San  Fran 
Cisco,  announcer  at  KNX  Holly 
wood.  Sgt.  Trombly  was  formerl; 
an  engineer  with  KFRU  Columbia 
Mo.,  and  KSD  St.  Louis.  Sgt.  Mas 
terson  has  been  an  announcer  witl 
KGER  Long  Beach,  KOY  Phoeni.\ 
KMPC  Beverly  Hills,  and  with  th 
Blue  Network  in  Hollywood. 


W  OR  WGf^  INCLUDEl 
IN   LAMBERT  'QUIZ 

LAMBERT  PHARMACAL  Co.,  St 
Louis,  which  last  March  started 
sponsorship  of  Quiz  of  Two  Citiet 
on  local  stations,  last  Sunday  ex- 
tended the  feature  to  WOR  Ne^^ 
York  and  WGN  Chicago.  Utilizing 
a  direct  wire  hook-up  between  th€ 
two  Mutual  stations  Quiz  of  Tw 
Cities  presents  a  contest  between 
teams  of  four  from  each  city,  Sun- 
day 3-3:30  p.  m.  Through  special 
cut-offs,  the  teams  in  each  studic 
do  not  hear  the  questions  given  tc 
the  opposing  team,  and  only  the 
audience  follows  the  score.  Cash 
prizes  go  to  the  winners,  and  each 
participant  and  member  of  the 
audience  receives  Listerine  Tooth- 
paste, product  promoted  on  the 
program. 

List  of  stations  now  carrying  the 
feature  singly  or  in  pairs  includes, 
in  addition  to  WOR  WGN— WJR 
WGAR  KRLD  KOMO  KGW 
WNAC  WEAN  WTIC  KHJ  KFRC 
KMOX  WHO  WOW  WBEN 
WHAM  KTRH.' Agency  is  Lam- 
bert &  Feasley  Inc.,  New  York. 


Navy  Conferences 

BECAUSE  of  the  accelerating  pace 
of  the  war  in  the  Pacific,  the  Navy 
has  started  a  series  of  background 
news  conferences  for  accredited 
correspondents  of  the  four  major 
networks,  representatives  of  vsire 
services,  and  newsmen  from  the 
Washington  bureaus  of  leading 
newspapers.  The  deputy  director  of 
Navy  Public  Relations,  Capt. 
George  W.  Campbell,  USN,  just 
promoted  to  that  rank,  held  the  first 
conference  with  radio  and  press- 
men last  Monday  at  2:30  p.m.,  the 
hour  set  for  the  weekly  meetings. 
Either  the  Navy  Public  Relations 
director.  Rear  Admr.  Aaron  S. 
Merrill,  USN,  or  Capt.  Campbell, 
will  be  present  each  week  to  answer 
questions  and  give  general  back- 
ground news  of  Naval  operations. 


ARE  YOU 
LISTENIN'? 


5,000  WATTS 
9  8  0  KILOCYCLES 

NASHVILLE  people  listen  to 
W  S  I X.  Surveys  prove  how 
much  more  they  listen  morning 
and  afternoon. 


W  S I  X  '  s  listening  area  closely  parallels  the  true  trading 
area  of  Nashville  —  marketing,  distributing  and  shipping 
center  of  a  wealthy  market.  Within  W  S I  X  '  s  Primary  Area 
live  803,981  people  (1940  census)  who  transacted  a  total 
retail  business  of  $200,589,000  for  the  year  ending  9-30-43 
(Sales  Management).  WSIX's  Primary  and  Secondary 

Areas  together  have  a  total  population  of  1,249,962.  For  low  cost  and  high  coverage  it  will 
pay  you  to  use  WSIX. 

The  top  network  programs  in  news  and  entertainment  are  skimmed  from  BLUE  and  MUTUAL 
for  W  S I X  broadcasts  —  no  wonder  Nashville  listens! 

THE  KATZ  AGENCY,  National  Representatives 


Member  Station  The  BLUE  Net- 
work and  MUTUAL  Broadcast- 
ing System. 
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People  live  in  one  world,  yet  always  seek  another.  When  they  hear  of  new  things,  they 

want  to  tasteJhem,  feel  them,  see  them,  have  them  !     -    -  . .  .  —    .  . . 

The  story  of  a  good  product,  well  told  via  radio,  will  create  desires . .  lead  to  trial  buys.  It  is  thus 
that  the  difficult  hump  between  seller  and  buyer  is  leveled,  and  in  the  quickest  possible  way. 
From  then  on,  it's  up  to  the  product,  and  makers  of  good  products  welcome  this  sort  of  situation. 

Manufacturers  and  distributors  of  consumer-goods  will  find,  in  the  stations  of  Westinghouse, 
a  most  efficient  present  and  post-war  sales-force . .  an  irresistible  force . .  that  moves 
objects  off  shelves  and  into  homes. 

Through  Westinghouse  stations,  you  can  broadcast  the  story  of  your  product  to  five  great 
consumer-groups ..  our  audiences  in  the  marketing-areas  of  Boston,  Springfield,  Philadelphia, 
Pittsburgh,  and  Fort  Wayne.  See  NBC  Spot  Sales  for  available  time. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


KYW   •    KDKA   •    WBZ    •   WBZA   •    WOWO    •  WGL 
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FRANK  LEE  Hat  Co.,  Dan- 
bury,  sponsor  of  Dale  Car- 
negie in  Little  Known  Facts 
About  Well-Known  People  on 
30  Mutual  stations,  Thursday 
10:15-10:30  p.m.,  in  a  series  of 
weekly  ads  in  station  cities  dur- 
ing September  calls  attention  to 
the  personality  to  be  discussed 
the  same  night.  Local  dealers  re- 
ceive the  preceding  Monday  post- 
card editions  of  the  newspaper 
ads,  with  the  request  to  feature  in 
their  stores  the  hats  to  be  high- 
lighted on  the  program.  Lee  has 
just  released  the  third  in  a  series 
of  portrait-and-poem  store  dis- 
plays, built  around  prominent  per- 
sonalities discussed  on  the  pro- 
grams. Deviating  from  the  cus- 
tomary highlighting  of  station, 
product,  program  and  broadcast- 
time  in  program  merchandising, 
Lee  mentions  these  details  incon- 
spicuously in  small  print  at  the  bot- 
tom of  the  promotion  piece  which 
measures  about  16  by  9  inches. 


Poem  &  Portrait — Ticket  Office  Promotion 
•History — Token  Holders — War  Maps 


Ticket  Office  Promotion 

CORNER  window  of  the  dov^mtown 
ticket  office  of  the  Louisville  & 
Nashville  and  N.  C.  &  St.  L.  rail- 
roads is  being  used  for  promotion 
by  WLAC  Nashville.  Station  main- 
tains a  billboard  arrangement  in 
the  window  with  publicity  "stills" 
of  leading  programs. 

*        *  ;!s 

News  Schedule 
TO  THOSE  requesting  tickets  to 
NBC  broadcasts  at  Radio  City  goes 
a  complete  schedule  of  news  pro- 
grams heard  on  WEAF,  NBC's 
New  York  affiliate.  Schedule  is 
printed  on  an  easel-type  desk  piece 
12  by  3  inches. 


News  Coverage  History 
HISTORY  of  NBC's  news  coverage 
from  1931  through  June  6,  1944,  is 
related  in  text  and  pictures  in  a 
176-page  volume  published  in  a 
limited  edition  by  the  network's 
promotion  department  under  the 
supervision  of  Charles  P.  Ham- 
mond, director  of  advertising  and 
promotion.  Book  is  titled  The 
Fourth  Chime,  from  the  extra  note 
added  to  the  three-chime  NBC  sig- 
nature to  summon  operating  and 
executive  news  personnel  to  their 
posts  in  time  of  emergency,  a  sig- 
nal first  used  at  the  time  of  the 
Hindenberg  disaster  in  1937. 


H^VI  SPeNOABLE  INCOME 


KXOK  Booklet 

LATEST  sales  brochure  of  KXOK 
St.  Louis  presents  coverage  data; 
listings  of  local  advertisers  and 
Blue  Network  and  national  spot 
advertisers;  briefs  of  civic  activi- 
ties, promotion  activities  and  tal- 
ent, in  addition  to  tabulations 
showing  counties  covered  with 
number  of  families  in  each,  retail 
sales  and  other  data  of  interest 
to  the  radio  advertiser.  Illustrated 
and  loose-leaf  bound  in  heavy 
baby-blue  paper,  booklet  was  pre- 
pared by  M.  Medearis,  promotion 
manager  of  KXOK  and  the  St, 
Louis  Star  Times,  which  owns  and 
operates  the  5,000  w  outlet. 


KGER  Brochure 

LATEST  promotion  piece  of  KGER 
Long  Beach,  Cal.  singles  out  the 
California  warworkers  as  typical  j 
of  the  "1,000,000  or  more  'ordinary 
guys' — men  and  women — who  live 
in  Los  Angeles  and  Long  Beach" 
and  who  spend  part  of  their  leis- 
ure time  listening  to  the  radio. 
Brochure  defines  KGER  as  "the 
people's  station"  and  shows  a  war 
worker,  carrying  full  dinner  pail, 
with  copy  stating  that  KGER  is  the 
"ONE  Southern  California  Station 
made  for  folks  like  Joe!" 


From  this  tri-staie  area  comprising  parts  of  Texas,  Arkansas  and  Loui- 
siana comes  one-fihh  of  the  nation's  supply  ot  oil  and  the  second 
largest  supply  of  natural  gas.  increased  activity  in  the  exploration,  drill- 
ing  and  production  of  this  resource  has  meant  increased  spendable 
incomes  for  the  people  of  this  area.  The  most  effective  means  of  influ* 
cncing  the  buying  habits  of  these  people  is  to  place  your  advertising 
message  on  powerful,  50,000-watt  KWKH. 


CBS  ★  5  0,0  0  0  UIATTS 


/4  S^ncoc^tont  "JitM^-  StAti»n 
SHREVEPORT,  LOUISIANA 

R*ri*l*Mt*4  kjr  Th»  BiaahaM  C*. 
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WIBW  Token  Holder 

LATEST  promotion  piece  of  WIBW 
Topeka,  Kan.,  is  a  cardboard  mail- 
ing piece,  done  in  four  colors,  with 
a  handy  ration  token  holder  at- 
tached. Copy  says,  "To  keep  your 
ration  point  change  quickly  avail- 
able, use  this  handy  token  holder; 
to  keep  your  Kansas  sales  volume 
on  the  increase,  hire  WIBW."  A 
return  postal  attached  brings  cur- 
rent availabilities,  a  copy  of  the 
"Kansas  Radio  Audience  for  1944," 
and  extra  token  holders  if  desired. 


Health  Week 
ANNUAL  "Health  Week"  spon- 
sored by  73  advertisers  in  the  drug 
field  and  conducted  by  Drug 
Topics,  trade  publication,  will  be 
titled  "National  Health  Aid  Week" 
this  year,  Oct.  6-16,  and  will  be 
promoted  through  the  radio  pro- 
grams of  the  participating  firms, 
about  90%  of  which  use  radio.  Ap- 
propriate spot  announcements  are 
being  offered  to  radio  advertisers, 
and  to  individual  network  outlets 
by  Drug  Topics. 


CBC  Booklet 
A  BOOKLET  outlining  the  school 
broadcasts  for  the  1944-45  school 
year  has  been  published  by  the  Ca- 
nadian Broadcasting  Corp.,  titled 
Young  Canada  Listens.  The  52- 
page  booklet  gives  the  full  pro- 
gram of  school  broadcasts,  hints 
on  proper  reception,  and  a  contest 
for  teachers  for  a  dramatized  ver- 
sion of  Robert  Louis  Stevenson's 
Black  Arrow. 


KVOA  War  Maps 
MAMMOTH  maps  bearing  the  leg- 
end "Keep  Tuned  to  KVOA  foi 
Complete  War  News"  have  beer 
set  up  in  one  of  the  leading  Tucson 
Ariz.,  stores  with  the  catch  phrasf 
"Watch  the  Allies  Squeeze  thf 
Axis."  Maps  are  changed  daily  t( 
show  advances  on  all  fronts.  On( 
map  shows  the  European  theatre 
the  other  the  Asiatic. 
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WHY   PORTLAND,  OREGON   PEOPLE  PREFER  KGW 


MAYOR  EARL  RILEY  OF  PORTLAND 

SAYS  ,  "In  all  of  Portland's  many  projects  for  the  happiness  and 
well-being  of  servicemen  and  women,  KGW  has  played  a  leading 
part.  We  are  grateful  for  the  many  fine  examples  of  co-operation 
with  Portland's  own  George  A.  White  Servicemen's  Center.  The  KGW 
broadcasts  there  always  rate  high  in  entertainment  with  the  boys.  By 
publicizing  the  Center  in  public  service  programs,  KGW  helps  im- 
measurably in  the  recruitment  of  volunteers,  without  whose  hard- 
working help  the  servicemen's  snack  bar  wouldn't  be  the  success  it  is." 


Scenes  from  Portland's  George  A.  White  Service 
Center,  reproduced  on  this  page,  indicate  very 
inadequately  the  extent  of  the  activities  of  this 
popular  local  "canteen".  And,  as  usual,  the  KGW  staff 
is  "in  there",  putting  a  capable,  collective  shoulder  to  the 
wheel  to  help  keep  the  Center  going.  By  KGW  standards  public 
service  programs  must  be  interesting,  entertaining  and  constructive. 


STATION  WITH  EAR  APPEAL 

W  :v;r:: 


Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 
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DURING  its  tenth  year  on  the  air, 
beginning  Sept.  18,  Cavalcade  of 
America  sponsored  on  NBC  8-8  :30  p.m. 
by  E.  I.  Du  Pout  de  Nemour.s  Co.  will 
present  ten  programs  selected  fi-om  the 
outstanding  broadcasts  heard  on  the 
series  in  previous  years.  Agency  is 
BBDO.,  N.  Y. 

KUTA  Salt  Lake  City  and  five  other 
Utah   stations   have   granted   to  the 
'  Deseret  Neics  time  on  the  air  to  an- 
swer charges  that  the  paper  had  been 
,  attacked  on  an  AFL  broadcast  carried 
;  by  KUTA  and  the  lutermountaiu  Net- 
work. Fulmer  Latter,  L^tah  AFL  pres- 

■  ident,  spoke  for  the  Union  and  George 
',  Sutherland,  Deseret  News  editor,  an- 
'swered  Mr.  Latter's  charges. 

'CANADIAN  Broadcasting  Corp.  To- 

■  ronto  offices  annual  fall  golf  tourna- 
'j'lnent  is  being  held  this  year  at  Cedar- 

brae  Golf  and  Country  Club,  Scarboro, 
■(on  Sept.  25.  with  all  those  in  the 
I  broadcasting  industry  in  Toronto  area 

invited. 


COLUMBUS  BOYS'  Choir  will  pre- 
sent concerts  of  popular,  classical  and 
religious  music  in  a  weekly  quarter- 
hour  series  to  be  heard  on  Mutual  from 
AVHKC  Columbus  beginning  Oct.  1. 

IX  COOPERATION  with  the  fash- 
ion de]iartment  of  the  N.  Y.  Times, 
now  owner  of  WQXR  New  York,  sta- 
tion will  jiresent  a  series  of  four  broad- 
casts highlighting  the  opening  Oct. 
24  of  the  newspapers  third  annual 
fashion  show.  Alma  Dettingers  reg- 
ular 11-11  :30  a.m.  period  on  WQXR 
will  be  turned  over  to  discussion  of 
fashions  and  th;'  show  itself  by  va- 
rious members  of  the  industry  ou 
Oct.  4,  11.  18,  25.  Programs  will  be 
jointly  conducted  by  iVliss  Dettingei- 
and  Virginia  Pope,  Times  fashion  edi- 
tor,   and   originator  of  the  show. 

CITY  COLLEGE  of  New  York  .)n 
Sept.  28  will  start  a  15-week  tele- 
vision (  non-technical )  and  radio  an- 
nouncing and  dramatic  course,  both  in 
the  evening.  Course  will  b?  con- 
ducted by  Gerald  O.  Kaye,  advertis- 
ing manager  of  Bruno  Inc.,  com- 
mercial television  consultant  to  RCA, 
New  York.  Jo  Ranson,  publicity 
director  and  Ted  Cott,  program  di- 
rector of  WNEW  New  York,  will 
instruct  radio  classes. 


Blue  Demonstration 

DEMO'NSTRATION  of  radio's 
worldwide  news-gathering  facilities 
was  given  Sept.  13  before  the  Wash- 
ington Rotary  Club  by  the  Blue 
network.  Correspondents  were 
brought  in  from  Belgium,  Pearl 
Harbor  and  Chungking.  Earl  God- 
win, Blue  commentator,  introduced 
the  correspondents  with  Jack  Ed- 
munds, program  director  of  WMAL 
Washington,  in  charge  of  produc- 
tion, 

KFBC  Cheyenne,  Wyo.  has  arranged 
for  21  play-by-play  football  broadcasts 
this  fall.  The  11  game  Ft.  Warren 
schedule  will  be  aired  as  well  as  con- 
tests with  Great  Lakes,  Iowa  Pre- 
Flight  and  the  2nd  Air  Force. 
SAID  to  be  first  serial  to  be  released 
by  television  in  installments.  Emhar- 
russin!/  Situations  started  on  W6XYZ 
Hollywood  Sept.  8.  Written  by  J.  Gor- 
don Wright,  quarter-hour  series  will 
be  enacted  by  stock  players  of  Para- 
mount Pictures  Inc.  on  the  studio  lot. 
Klaus  Landsberg  is  director  of  televi- 
sion for  Television  Productions  Inc., 
Paramount  subsidiary,  and  owner-oper- 
ator of  W6XYZ. 


^1 


OBTAINABLE  BY 
QUALIFIED  BUYERS 


5  FT.  MINIMUM 
9  FT.  MAXIMUM 


Radio  stations,  com- 
mercial sound  studios, 
advertising  agencies 
and  others  entitled  to  maintenance,  repair  and  operating 
preference  ratings  now  may  secure  these  booms.  Long  and 
widely  used  by  leading  radio  stations  and  networks,  these 
microphone  booms  will  deliver  trouble-free  service  .  .  .  and 
will  reduce  set-up  time.  Absolutely  silent  in  operation. 


ADAPTERS  /t,iy  of  your  microphones  can  be  attached  easily  to  this  Boom  without 
purchasing  additional  fittings.  A'o  tools  are  necessary  because  all  the  adapters  are  threaded 
so  that  they  can  be  screwed  together.  The  fitting  attached  to  the  clevis  on  the  end  of 
the  boom  fits  a  %  x  24  thread  which  is  the  thread  for  all  W.  E.  Microphones.  An  adapter 
for  microphones  using  %  inch  thread;  one  for  %  x  27;  and  a  hook  complete  the 
adapters  normally  supplied. 

CASTINGS  All  castings,  except  base  and  counterweight  (cast  iron ),  arc  strong  aluminum 
alloy,  Alumilited. 

TUBING     All  tubing  18  gauge  aluminum   alloy  finished  by  the  Alumilite  Process  a 

hard,  oxide  coating. 

HANDWHEELS  All  hand  wheels  are  knurled  and  polished  aluminum  alloy,  2Vz  inches 
in  diameter.    Operated  easily.    Will  turn  without  muscle  strain  or  injury  to  your  hands. 

CASTERS    Three  inch  double  ball  bearing,  rubber  tired  Darnell  Casters. 
COLOR    All  castings  platinum  gray.   Baked  enamel. 
GUARANTEE    Workmanship  and  materials  fully  guaranteed. 


See  your  Graybar  repre- 
tentative  for  descriptive 
folder  and  details  on 
priority  requirements. 


GEORGE  A.  STARBIRD 
MICROPHONE  BOOMS 

950  NORTH  HIGHLAND  AVENUE 
LOS    ANGELES     3  8,  CALIFORNIA 


AMERICAN  MERCURY  Inc.,  New 
York,  magazine  publisher,  is  releasing 
to  a  selected  list  of  200  stations  Amer- 
ican Mercury  of  the  Air,  a  52- week 
series  of  quarter-hour  programs,  avail- 
able for  local  sponsorship.  Patterned 
after  the  "living  newspaper"  idea,  pro- 
grams present  dramatizations  of  topics 
of  public  interest,  with  Bernard  Dud- 
ley as  announcer  and  Roberta  Bard, 
of  Huber  Hogue  &  Sons,  New  York, 
as  scripter.  director  and  contact  rep- 
resentative. WOR  Recording  Division 
is  cutting  the  discs.  Magazine  pre- 
viously distributed  a  script  Between 
the  Headlines  for  production  locally. 

WIND  Chicago,  on  Sept.  11  moved 
to  larger  headquarters  from  the  2nd 
floor  to  the  10th  floor  in  the  230  N. 
Michigan  Blvd.,  Chicago.  Station  will 
originate  all  shows  from  the  new  quar- 
ters, except  for  seven  hours  a  day, 
when  studios  in  Gary,  Ind,  will  be  used. 

NEW  YORK  (-"ity's  postwar  program 
to  provide  employment  for  returning 
servicemen — ^a  plan  for  a  $1,2.50,- 
000,000  public  works  program  to 
Ijrovide  jobs  for  250,000  person.s — 
will  be  described  on  WNYC  New 
York's  municipal  station  in  a  se- 
ries of  12  half-hour  broadcasts  Peace 
Time  Jobs,  beginning  Sept.  19.  Se- 
ries will  be  presented  in  cooperation 
with  the  New  York  City  Planning 
Commission.  City  officials  will  review 
plans  for  new  schools  and  oth?r 
projects,  while  Mayor  F.  H.  La- 
Guardia  will  summarize  the  entire 
project   in    final    broadcast   Oct.  27. 

WEEKLY  guide  to  New  York,  dis- 
tributed in  all  the  leading  hotels. 
The  Host,  has  inaugurated  a  service 
for  out-of-town  hotel  guests  who  want 
tickets  to  broadcasts,  by  publishing 
a  list  of  tickets  available  to  visitors 
and  where  tickets  can  be  procured. 

WOWO  Ft.  Wayne  in  celebration  of 
invasion  of  German  soil  by  American 
troops  presented  a  program  reviewing 
briefly  World  War  II  up  to  the  last 
minute  bulletins. 

WMCA  New  York  last  week  started 
a  series  of  nine  quarter-hour  tran- 
scribed programs,  designed  for  jiresen- 
tation  by  metropolitan  area  chapters 
of  the  American  Red  Cross,  to  simu- 
late interest  in  ARC  nutrition  classes. 
Titled  Food  For  All,  program  features 
factual  talks  on  nutrition  by  Melva 
Bakkie,  ARC  national  nutrition  direc- 
tor, with  Wallace  Kadderly,  head  of 
the  radio  division,  U.  S.  Dept.  of  Agri- 
culture, and  dramatized  stories  on  food 
problems. 


KBS  Coverage  Brochure 

KEYSTONE  Broadcasting  System 
discloses  the  results  of  a  survey,  of 
listening  by  C.  E.  Hooper  Inc.,  New 
York,  in  15  cities  having  KBS  sta- 
tions, in  a  brochure  featuring  on  the 
cover  a  campaign  poster  with  the  words 
"Elected !  Local  Favorites  Win  In 
Hooper  Poll  !"' 


KFNF,  Shenandoah,  Iowa 

,  .  there  is  so  much  new  ma- 
terial on  the  AP  wire  we  are 
now  able  to  give  our  listen- 
ers real  news-on-the-hour 
service. 

Frank  Stubbs 
Manager 


available  through 

PRESS  ASSOCIATION,  INC. 

so  BeckafelUr  Plaxa 
Npw  York.  N.Y. 


Page  36 


September  18,  1944 


BROADCASTING    •    Broadcast  Advertising 


is  our  lousiness  .  .  . 
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WHEN  YOU  ARE  READY,  there  is  time  now 
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PROJECTED  PRECISION 
Machine  Multiple  Lappin» 
of  Quartz  Crystal  Blanks  to 
Within  15  kcs.  of  Finished 
Frequency  and  Flat  to 
.0002  in. 


COMMERCIAL 


Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


Write,  Wire  or  Call 

RADIO   EOnPMEIT  COMPAM 


EVERETT  L.  DILLARD,  General  Manager 
Porter  BIdg. 

KANSAS  CITY,  MO. 


Crossroads-of-the-World 
HOLLYWOOD,  CAL. 


"BE  SURE  OF  TOMORROW  ...  BUY  WAR  BONDS  TODAY'^ 
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CINCINNATrS  LOVELY 
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Radio's  ^V-Day'  Task 

THE  END  of  Nazism  is  in  sight.  Allied  armies 
are  on  German  soil.  Unconditional  surrender  is 
ahead.  Elaborate  plans  are  being  made  for 
"V-Day."  Broadcasters,  ever  alert,  will  herald 
the  event  on  traditional  split-second  schedule. 
There  virill  be  clanging  of  bells,  shrieking  of 
sirens,  parades,  confetti  and  ticker-tape  snow- 
ing down  on  Wall  Street. 

That's  the  story  we  pick  up  in  the  daily  news 
reports.  But  isn't  it  all  premature.  Victory  in 
Europe  and  the  crushing  defeat  of  the  Nazi 
tyrant  is  inevitable.  Yet  it  is  but  half  the  job. 
There's  still  the  Jap.  Several  million  Ameri- 
cans are  under  arms  in  the  Pacific  theaters, 
wallowing  in  swamps,  in  steaming  jungles,  on 
the  seas,  in  the  air  ...  all  in  relentless  pursuit 
of  the  Jap. 

Is  the  war  over  for  them?  Is  it  their  V-Day? 

This  anomalous  situation — the  first  in  world 
history — calls  for  restraint.  A  duty  devolves 
upon  the  broadcaster.  Those  with  fighting  sons 
or  husbands  or  brothers  in  the  European  thea- 
tre will  have  reason  to  rejoice  when  the  firing 
ceases.  But  those  v/ith  kin  in  the  Pacific,  will 
still  look  to  that  other  day  ahead. 

The  broadcaster  can't  go  all  out.  He  must 
keep  in  clear  view  the  other  war.  Broadcasters 
have  met  all  other  war  crises,  and  they'll  meet 
this  one. 

Justice  James  F.  Byrnes,  director  of  War 
Mobilization,  last  week,  in  his  report  to  the 
President  on  return  to  civilian  production  when 
Germany  surrenders,  made  the  most  cogent  sug- 
gestion we  have  yet  seen  to  distinguish  between 
victory  in  Europe  and  in  the  Pacific.  He  coined 
the  phrase  "V-E  Day"  for  victory  in  Europe. 
He  suggested  "V-J  Day"  to  denote  victory  over 
the  Jap. 

That  makes  good,  simple  sense.  Broadcasters 
should  put  the  quietus  on  V-E  Day  as  a  symbol 
of  total  victory.  Rather,  all  America  should 
observe  the  occasion  by  praying  for  a  speedy 
V-J  Day. 


Ho  Hum! 

PICK  UP  almost  any  issue  of  Editor  &  Puo- 
lisher  and  you'll  find  (usually  on  the  editorial 
page)  some  blistering  blast  against  radio. 
Oftimes  there  is  a  challenge — to  radio  or  to 
this  journal. 

The  latest  decries  "pig-in-the  poke"  buying 
of  radio  time.  It  alludes  to  the  recent  WPB 
statement  that  28%  of  all  American  radios 
have  needed  repairs  this  year,  and  15%  won't 
work  at  all.  It  calls  upon  radio  promptly  to 
reduce  its  rates  by  15%. 

Editor  &  Publisher,  of  radio,  turns  Bibical 
and  avers:  "Ears  have  they  and  hear  not." 
To  which  we  are  constrained  to  rejoin:  "Eyes 
have  they  but  see  not."  As  we  read  the  WPB 
statement,  85%  of  the  owners  reported  that 
they  had  sets  in  working  order.  Only  8%  of 
the  homes  reported  they  had  none  working. 
More  than  half  of  the  28%  which  reported 
sets  in  need  of  repair  since  the  first  of  the 
year  said  they  had  no  difficulty  whatever  in 
getting  repairs. 

What  wasn't  said  was  that  nearly  half  of 


the  nations  radio  homes  have  more  than  one 
set,  and  that  No.  2  set  may  be  giving  service. 

Then  there  was  overlooked,  unwittingly  or 
not,  the  Census  Bureau-OCR  estimates  on  radio 
homes.  In  April  1940 — when  the  decennial 
census  was  made,  there  were  30,800,000  radio 
homes.  Last  April  the  official  estimate  was 
33,716,460  radio  homes — a  figure  which  more 
than  off'sets  the  8%-  of  homes  without  working 
radios. 

Radio  hasn't  attempted,  business-wise,  to 
capitalize  on  the  misfortunes  ascribed  to  the 
war.  Newspaper  accounts  haven't  been  raided 
because  of  paper  rationing.  Nor  have  rates 
been  boosted  because  of  demand  for  time. 

Advertisers  measure  media  by  results.  In 
the  Aug.  7  Broadcasting  there  appeared  a 
breakdown  of  expenditures  for  1943  by  the  100 
leading  national  advertisers.  Their  wisdom 
won't  be  questioned.  Of  $298,477,527  spent  for 
all  media,  the  four  major  networks  alone  re- 
ceived for  time  and  facilities  $126,097,610. 
Magazines  (including  Amer-ican  Weekly  and 
This  Week)  received  $103,163,285  and  news- 
papers $61,299,500. 

So  without  working  up  our  blood-pressure 
in  these  hectic,  sweltering  days,  we  opine: 
"Nothing  succeeds  like  success." 


SWORDS  will  be  forged  into  plough- 
shares when  Germany  collapses.  Much  of 
the  tremendous  plant  capacity  now  being 
used  for  radio  and  electronics  manufacture 
will  be  converted  to  civilian  production. 
With  no  allocations  yet  fixed  for  FM  and 
television,  some  manufacturers  plan  to  turn 
out  sets  of  pre-Pearl  Harbor  vintage,  u^ing 
the  same  dies,  jigs  and  circuits.  Some- 
thing should  be  done,  lest  the  market  be 
glutted  with  cigar-box,  one-purpose  sets. 


Let's  TeU  'Em 

"WE  FOUND  a  lot  of  lack  of  interest  in  leg- 
islation in  Congress."  Thus  did  Don  S.  Elias,  of 
WWNC  Ashville,  N.  C,  chairman  of  the  NAB 
Legislative  Committee,  explain  to  the  NAB 
Executives  War  Conference  in  Chicago  one  of 
the  potent  reasons  why  the  White- Wheeler 
Bill  (S-814)  was  shelved.  Only  a  few  knew 
what  radio  was  all  about,  except  that  when  one 
didn't  like  a  particular  program  a  flick  of  the 
dial  brought  in  something  else. 

But  radio  has  awakened  to  the  public  rela- 
tions job  necessary  if  it  is  to  have  legislation 
in  keeping  with  the  times.  The  Legislative  Com- 
mittee plans  to  circularize  NAB  members,  giv- 
ing each  an  armful  of  verbal  ammunition  to 
fire  away  at  Senators  and  Representatives  on 
the  why  of  broadcasting.  Every  NAB  member 
is  asked  to  keep  his  respective  Senators  and 
Representatives  informed. 

With  radio  on  the  threshold  of  its  greatest 
expansion — into  television,  FM  and  facsimile — 
there  arises  even  greater  need  for  legislation 
replacing  the  obsolete  Communications  Act  of 
1934  as  amended,  which  embodies  provisions 
of  the  old  Radio  Act  of  1927. 

Chairman  Burton  K.  Wheeler  (D-Mont.)  of 
the  Senate  Interstate  Commerce  Committee, 
and  Rep.  Wallace  H.  White  Jr.  (R-Me.),  acting 
Minority  Leader,  know  the  need  for  legislation. 
So  does  Rep.  Clarence  F.  Lea  (D-Cal.),  chair- 
man of  the  House  Interstate  &  Foreign  Com- 
merce Committee.  But  by  and  large  the  mem- 
bers of  Congress  haven't  been  as  close  to  com- 
munications as  these  three  stalwarts  and  a  few 
others.  They  just  haven't  been  told. 


LT.  COMDR.  JOHN  HARRISON  HARTLEY 

TEAMWORK  is   the   watchword   in  the 
successful   career  of   Lt.    Comdr.  John 
Harrison  Hartley,  USNR,  just  arrived 
at  Pearl  Harbor  to  supervise  radio  and 
news  facilities  on  the  staff  of  Adm.  Chester 
W.   Nimitz,  USN,  commander-in-Chief,  U.S. 
Pacific  Fleet  and  Pacific  Ocean  Areas. 

Teamwork  is  second  nature  to-  Jack  Hart- 
ley. By  coincidence  and  the  fortunes  of  war 
the  original  team  of  Schechter,  Hartley  & 
Feldman,  long  known  as  the  NBC  news  and 
special  events  battery,  once  more  will  be  work- 
ing together  in  the  Pacific.  Maj.  A.  A. 
Schecter,  AAF,  former  NBC  director  of  news 
and  special  events,  is  radio  officer  on  the  staff 
of  Gei).  Douglas  MacArthur  in  the  Southwest 
Pacific.  Comdr.  Hartley,  his  former  assistant 
at  NBC,  has  been  detailed  the  added  duty  of 
setting  up  radio  facilities  to  expedite  news 
from  the  Central  Pacific  [Brdadcasting, 
Aug.  28].  Arthur  Feldman,  who  became  Maj. 
Schechter's  assistant  at  NBC  when  Jack  left 
in  1941  for  Navy  service,  has  just, arrived  in 
the  Southwest  Pacific  as  Blue  Network  war 
correspondent  [Broadcasting,  Sept.  11]. 

The  Radio  Section  of  the  Navy's  Office  of 
Public  Relations,  of  which  Comdr.  Hartley  is 
Officer-in-Charge,  long  has  been  recognized  in 
broadcasting  circles  as  one  of  the  smoothest- 
running,  most  efficient  agencies  of  Govern- 
ment. Attesting  to  Comdr.  Hartley's  ability 
is  his  new  assignment,  in  which  he  will  super- 
vise transmission  of  all  radio  and  news  from 
the  area  commanded  by  Adm.  Nimitz.  , 
Jack  came  up  the  hard  way.  Son  of  Capt. 
James  William  and  Emma  Ford  Hartley,  he ' 
was  born  June  1,  1910,  in  Barrow-in-Furness, 
Lancashire,  England.  His  father,  a  British, 
merchant  marine  officer,  came  to  America  dur- 
ing World  War  I  to  become  marine  superin- 
tendent of  the  Barber  Steamship  j_,ine.  On 
Jan.  19,  1919,  Capt.  Hartley's  family,  includ- 
ing young  Jack,  arrived  in  the  U.  S.  aboard 
a  ship  that  brought  back  American  soldiers 
from  Europe. 

Jack  immediately  enrolled  in  the  Brooklyn 
Model  School,  a  model  school  for  the  Maxwell 
Training  School  for  Teachers.  He  attended 
Brooklyn  Technical  high  school  and  later  en- 
tered Brooklyn  Polytechnical  Institute  night 
school.  His  father's  death,  however,  on  March 
10,  1931,  cut  short  his  college  education  after 
almost  a  year  and  Jack  went  to  work  on  s 
fulltime  basis. 

Meantime  the  call  of  the  sea  was  in  his 
blood.  Besides  he  needed  extra  money,  so  ir, 
his  high  school  days  Jack  went  to  sea  everj 

(Continued  on  page  Jt2) 
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THERE'S  MANY  A  REASON 

for  UJlUflTI's  popularity 


By  combining  the  qualities  that  Milwaukee  and  Wisconsin 
listeners  have  always  wanted,  WMFM  has  established  itself 
as  Wisconsin's  prestige-building,  sales-promoting  station. 
Take  High  Fidelity,  for  example.  WMFM's  superb  FM 
equipment  brings  a  warmth,  a  realism  that  is  far  in  advance 
of  standard  radio.  Along  with  higher  fidelity  comes  the 
welcome  relief  from  static  and  interference.  WMFM  listeners 
are  happy  about  their  freedom  from  disrupting  crackles  and 
fading. 

The  outstanding  WMFM  programming  further  enhances  the 


inherent  advantage  of  FM.  From  the  WMFM  studios  in 
Milwaukee's  ultra-modern  Radio  City  comes  a  sound,  well- 
planned  schedule  that  features  better  programs,  keyed  to  the 
wants  and  needs  of  the  community. 

WMFM  has  everything  that  a  radio  listener  wants.  And 
WMFM  has  the  formula  that  wise  advertisers  are  taking 
advantage  of. 

When  considering  the  Wisconsin  market,  you  must  consider 
WMFM.  Plan  now  to  include  WMFM  in  your  fall  schedule. 


WMFM 

m  mm[[  joueofli  fin  STfliion 
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Try  to 
fool  him! 


He's  an  American — every 
dog-gone  home-spun  inch 
of  him.  Ten  to  one,  his 
stalwart  sons  or  grand- 
sons are  slogging  along 
with  the  Infantry  guys 
who  are  slugging  their 
hearts  out  for  Democracy. 

He's  a  family  man — 
shrewd  but  tolerant — 
rough  like  a  raw  dia- 
mond, and  a  liberal  but 
not  fussy  buyer  of  mer- 
chandise. You  can't  fool 
him! 

He's  one  of  thousands  of 
Americans  who,  with  their 
families,  make  up  Amer- 
ica's famous  direct-re- 
sponse audience  —  the 
audience  served  by 
WMMN  and  which  is  mak- 
ing advertisers  wholly 
happy! 

ASK  A  BLAIR  MAN 

Columbia  Network 


FRI11M0NT,W.YR. 


Our  Respects  to 

(Continued  from  page  iO) 

summer  during  1925-27,  first  as 
deck  boy  and  working  his  way  up 
to  petty  officer.  He  made  17  trips 
zo  England  in  those  three  sum- 
mers. 

In  1927  Jack  got  a  job  with  the 
New  York  Telephone  Co.,  working 
4  to  midnight  while  attending 
school  from  9  a.m.  to  3  p.m.  After 
two  years  he  went  to  NBC  as  as- 
sistant receiving  set  supervisor.  In 
those  days  NBC  provided  receiving 
sets  for  clients  and  business  con- 
tacts. It  was  Jack's  job  to  help 
install  them  and  keep  them  oper- 
ating. 

Then  came  a  promotion  at  NBC. 
Jack  Hartley  was  detailed  to 
maintenance  and  construction  in 
the  engineering  department.  In 
1932  he  was  made  building  main- 
tenance supervisor,  having  charge 
of  all  mechanical  maintenance  ex- 
cept broadcasting  equipment.  Af- 
ter handling  a  good  part  of  the 
NBC  move  to  Radio  City,  Rocke- 
feller Center,  in  1934,  Jack  went 
after  a  bigger  job.  The  assistant 
director  of  special  events  left  in 
March  1935  and  Jack  asked  for 
the  post.  He  got  it. 

Three  months  later  the  news 
and  special  events  departments 
were  consolidated  under  Abe 
Schechter  and  Jack  was  named  as- 
sistant director.  Art  Feldman 
joined  the  staff  as  assistant  to 
Hartley. 

In  the  Navy 

Came  the  war  clouds  over  Eu- 
rope and  finally  the  war  in  Sep- 
tember 1939.  Seven  months  later 
Jack  Hartley,  believing  that  even- 
tually the  U.  S.  might  become 
involved,  applied  for  a  commission 
in  the  Naval  Reserve  and  was  com- 
missioned lieutenant  (junior 
grade) . 

When  the  Navy  Dept.  Office  of 
Public  Relations  began  to  expand 
and  a  Radio  Section  was  created 
with  Lt.  Comdr.  Norvelle  Sharpe 
as  Officer-in-Charge,  Lt.  Hartley 
was  offered  the  post  of  assistant. 
The  late  Secretary  of  the  Navy 
Frank  Knox  held,  however,  that 
Hartley  could  seiwe  better  as  a 
civilian  than  as  a  junior  officer 
so  he  resigned  his  commission  and 
on  June  2,  1941,  joined  the  Radio 
Section  as  a  civilian. 

The  following  Dec.  8  Comdr. 
Sharpe  was  transferred  to  the 
Welfare  and  Recreation  Division, 
Bureau  of  Naval  Personnel,  where 
he  later  was  made  a  full  comman- 
der. Mr.  Hartley  became  chief  of 
the  Radio  Section  and  served  in 
that  capacity  as  a  civilian  until 
March  of  this  year  when  he  was 
recommissioned  and  ordered  to  ac- 
tive duty  as  Officer-in-Charge. 

Even  though  his  rank  is  that  of 
a  lieutenant  commander.  Jack  dis- 
likes being  called  "commander", 
explaining:  "A  commander  should 
be  qualified  to  comand  a  ship.  I'm 
not." 

Whether  or  not  he  can  command 


PROMOTION  through  pictures  for 
the  weekly  CBS  Stais  Over  Holly- 
wood was  discussed  by  this  net- 
work-agency trio  when  Roy  Soren- 
son,  president  of  Sorenson  &  Co., 
Chicago,  conferred  with  CBS  Hol- 
lywood executives.  Bowey's  Inc. 
sponsors  the  weekly  half-hour  pro- 
gram. Discussers  are  (1  to  r)  Ernie 
Martin,  CBS  National  Sales  Serv- 
ice; Mr.  Sorenson;  Ralph  Taylor, 
sales  promotion  manager  for  CBS 
on  the  West  Coast. 


a  vessel,  his  command  of  the  Radio 
Section  is  not  a  controversial  is- 
sue among  the  network  and  station 
news,  program  and  special  events 
personnel.  They'll  tell  you  Skipper 
Hartley  knows  his  radio. 

On  his  Radio  Section  team  are 
Lt.  Comdr.  Charles  Dillon,  USNR, 
executive  officer  and  former  radio 
director  of  the  American  Red 
Cross;  Lt.  Marvin  F.  Royston, 
USNR,  engineering  officer,  for- 
merly with  NBC  and  presently  on 
leave  from  the  Blue;  Chief  War- 
rant Officer  Joseph  E.  McCormack, 
USNR,  assistant  to  the  engi- 
neering officer;  Lt.  Hazel  Kenyon 
Markel,  (WR)  USNR,  WAVES 
and  women's  activities  liaison  offi- 
cer and  former  educational  direc- 
tor of  KIRO-CBS  Seattle;  Lt. 
(j.  g.)  Caroline  E  Robbins,  (WR) 
USNR,  administrative  officer; 
Radio  Tech.  1/c  Charles  Chrismon. 

Versatile 

In  the  New  York  branch  office  at 
580  Fifth  Ave.  are:  Lt.  Thayer 
Cumings,  USNR,  Officer-in-Charge, 
formerly  of  BBDO;  Lt.  Armand 
S.  Deutsch,  USNR,  assistant,  who 
in  civilian  life  was  with  McKee  & 
Albright,  Philadelphia;  Ens.  La- 
vina  Merrick,  (WR)  USNR,' as- 
sistant and  liaison  officer  for 
WAVES  and  women's  activities. 

With  Comdr.  Hartley  in  the  Pa- 
cific are  Lt.  James  C.  Shattuck, 
USNR,  who  will  head  a  station 
in  Guam;  Lt.  Royston  and  Radio 
Tech.  Chrismon.  Comdr.  Hartley 
is  supervising  installations  and 
start  of  the  service  from  Guam 
and  Pearl  Harbor.  Lt.  Shattuck, 
recently  back  from  'Europe,  was 
commended  by  Adm.  Harold  R. 
Stark,  USN,  Commander,  U.  S. 
Naval  Forces  in  Europe,  for  his 
"planning  and  execution  of  radio 
coverage"  of  the  Normandy  in- 
vasion [Broadcasting,  Sept.  4]. 

Comdr.  Hartley's  career  has 
been  one  of  variety.  In  addition 
to  his  seafaring,  technical  and 
radio  experiences,  he  is  a  musician. 
While  living  in  Brooklyn  he  was 
assistant  organist  at  St.  Bartholo- 
mew's Protestant  Episcopal 
Church,  known  as  Brooklyn's  "lit- 
tle church  around  the  corner." 
When  he  went  to  Washington  he 


sang  bass-baritone  in  the  choir 
the  Washington  National  Cath'; 
dral  of  Sts.  Peter  &  Paul.  Hi' 
last  service  there  was  the  consecraj 
tion  of  Bishop  Angus  Dun  as  hei  c 
of  the  Episcopal  Church  in  Was  il 
ington.  j 

On  Aug.  9,  1941,  Comdr.  Haitj 
ley  married  Maxine  Winifred  Cook' 
then  assistant  drama  editor  of  th 
New  York  World-Telegram  ar:< 
daughter  of  Max  B.  Cook,  promr 
tion  and  aviation  editor  of  Scripps 
Howai'd  Newspapers.  On  Oct.  i; 
1942  Maxine  and  Jack  becam 
the  parents  of  twins,  James  Wil 
liam  and  Mary  Anne.  During  hi 
absence  overseas  his  family  wJ 
visit  relatives  in  Sarasota,  Fla.  i 

As  for  hobbies,  the  Command''^ 
had  ideas  about  living  in  the  naf 
tion's  capital,  so  he  took  with  hir' 
to  Washington  boxing  gloves  (h 
enjoys    boxing),    golf    clubs  an 
tennis  equipment.    But,   to  quot 
him,  "They're  still  in  the  apart 
ment,  unused.    I  haven't  time  fo 
recreation.  If  the  office  hasn't  go 
me    going   in    circles,   the  twin 
have." 

Comdr.  Hartley  brushes  asid 
any  idea  that  he's  a  "necessar 
man"  for,  he  explained,  the  Radi 
Section  is  so  organized  thg 
"should  I  drop  dead,  Charlie  Di 
Ion  can  take  charge.  If  he's  awa 
Hazel  Markel  can  take  over  a 
so  on  down  the  line.  Our  who 
operations  is  to  facilitate  covera: 
of  the  Navy  by  radio,  not  to  do 
ourselves.  Our  job  is  to  serve  th 
industry." 

To  that  end  the  Washington  an 
New  York  offices  have  three  schec 
uled  telephone  calls  daily  ove 
Navy  facilities  when  progra 
schedules  are  checked  and  note 
compared.  In  addition,  each  offic 
keeps  a  complete  daily  log.  If  or 
or  more  officers  are  away,  othei 
can  carry  on.  Copies  of  the  lo 
are  exchanged  each  night  so  th 
both  offices  are  completely  ii 
formed  at  all  times. 

Jack  Hartley's  method  of  tean 
work  operation  dates  back  to  Ne 
York  when  the  team  of  Schec 
ter.  Hartley  and  Feldman  handl 
news  and  special  events  for  tl 
network,  whose  initials  to  the: 
meant,  according  to  Jack,  NBC- 
Never  Behind  Columbia." 
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No.  1  STATE  .  . 


IN  Agriculture 


^^^^^^^^^^^^^^^ 


IN  Industry 


WPTF 

IS  NORTH  CAROLINA'S 


^536.5 

^  (MtLLIOMS) 


No.  1  SALESMAN 


L  N 


50,000  WATTS  ! 
AT  680  KC  ! 
N.  B.  C. !  . 


FREE  &  PETERS,  INC.,  national  representatives 
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IT  TAKES  the 

striking  power  of  a 

THUNDERBOLT 

to  harness  the 
LUFTWAFFE! 


^  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  andthe 
Mountain  and 
Plain  States 
Region. 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with : 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
"Ross  Federal  Survey 


NOTES 


age  44    •    September  18,  1944 


COL.  LUTHER  L.  HILL,  executive 
vice-presideut  of  Iowa  Broadcasting 
Co.- on  leave,  returned  to  Miami  last 
weeli  after  a  2.5,000-mile  inspection 
in  the  European  war  theatre  on  a 
special  mission  for  the  Army  Air 
Forces  personnel  redistribution  ac- 
tivities. For  the  last  2t'2  years  he 
has  been  commanding  officer  of  Re- 
distribution Station  2.  Miami  Beach. 

RAY  C.  ELLIS,  director  of  the  WPB 
Radio  &  Radar  Division,  is  to  be  prin- 
cipal speaker  Oct.  21  at  the  Electronic 
Parts  and  Equipment  Industry  con- 
ference in  Chicago. 

EARL  BRADLEY,  former  field  rep- 
resentative for  the  WLW  Cincinnati 
merchandising  department,  has  joined 
Specialty  Sales.  WLW  subsidiary,  as 
a  member  of  the  sales  staff. 

1ST  SGT.  VICTOR  A.  SHOLIS.  for- 
mer director  of  Clear  Channel  Broad- 
casting Service.  Washington,  is  the 
father  of  a  boy.  born  in  Seattle,  Wash. 
Sgt.  Sholis  is  now  on  overseas  duty 
witli  xhf  Army,  and  Mrs.  Sholis  is  the 
foinipr  .Jane  ^McDonald,  also  a  mem- 
ber of  the  CCBS  staff. 

MA.J.  PURXELL  H.  GOULD,  for- 
mer commercial  manager  of  WFBR 
Baltimore,  chief  of  the  Armed  Forces 
Radio  Service  in  the  Central  Pacific, 
is  now  stationed  in  Hawaii. 

H.  W.  RODEX,  president  of  Amer- 
ican Foods  Inc..  subsidiary  of  Amer- 
ican Home  Products  Corp..  and  a 
member  of  the  board  of  directors  of 
the  Assn.  of  National  Advertisers,  and 
the  War  Advertising  Council,  is  the 
author  of  mystery  book  Too  Busy  to 
Die.  .iust  released  by  William  Mor- 
row &  Co.,  New  York  (.$2j. 

ANNE  DAYIS,  daughter  of  Elmer 
Davis,  director  of  OWI,  and  Lt. 
Morris  Kaplan.  AL'S,  formerly  on 
the  news  staff  of  WOR  New  York, 
were  married  in  Washington  last 
week. 

JAMES  FLORA  has  been  named  ad- 
vertising manager  of  Columbia  Re- 
cording Corp.,  Bridgeport,  and  Sidney 
Asp,  assistant  advertising  manager, 
according  to  Paul  Southard,  vice- 
president  in  charge  of  sales.  Mr. 
Flora  joined  the  art  department  of 
CRC  in  February  1942,  later  be- 
coming art  director.  He  fills  post 
vacated  earlier  this  year  when  Alex 
Steinweiss  left  to  do  a  special  as- 
signment for  the  Navy.  New  art  di- 
rector is  Richard  Staples  Dodge,  with 
the  CRC  art  department  since  Au- 
gust 194.S.  formerly  with  several  West 
Coast  advertising  agencies.  Mr.  Asp, 
who  joined  Columbia  Recording  in 
December  1940  as  manager  of  ad- 
vertising production,  will  serve  as 
production  mauager  in  addition  to  his 
new  duties. 

MRS.  GEORGE  FIELDING  ELIOT, 
radio  chairman  for  the  Women's  Ac- 
tion Committee  on  Victory  and  Last- 
ing Peace,  former  assistant  to  Mar- 
garet Cuthbert,  NBC  director  of 
women's  activities,  has  been  named 
chairman  of  the  New  York  committee 
for  the  George  Foster  Peabody 
Awards.  Her  husband  is  a  CBS  news 
analyst. 

DOROTHY  LEWIS,  coordinator  of 
listener  activity  of  the  NAB,  has 
been  aijpointed  to  serve  on  the 
women's  civilian  committee  of  the 
Women's  Army  Corps. 

CHET  SUTHERLAND  has  joined 
the  sales  staff  of  C.TKL  Kirkland 
Lake,  Out. 

.JOSEPH  D.  MACKIN.  general  man- 
ager of  WHAM  Marinette,  Wis.,  is  the 
father  of  a  boy. 


Beaton  Directs  KWKW 

WILLIAM  J.   BEATON,  account 
executive  of  KMPC  Hollywood,  has 
been   appointed    general  manager 
of  KWKW  Pasadena,  Gal.  He  suc- 
ceeds Howard 
Tullis,    who  re- 
signed   to  form 
his  own  advertis- 
ing agency.  Prior 
to  joining'  KMPC 
Mr.   Beaton  was 
with  advertising 
and  promotion 
departments  of 
various  Los  An- 
geles newspapers. 
J  a  m  e  s     Walsh,        ^r.  Beaton 
formerly     announcer     of  KPRO 
Riverside,    Gal.,    has    taken  over 
Mr.  Beaton's  KMPG  post.  M.  H. 
Gresham,  formerly  in  Chicago  ad- 
vertising, has  joined  KMPG  as  ac- 
count executive. 

BARNEY  CRAGSTON.  for  six  years 
broker  for  producers  of  syndicated  ra- 
dio programs.  Sept.  20  will  join  the 
Blue  Network  as  a  salesman  in  the 
cooperative  program  department,  fol- 
lowing his  discharge  the  preceding  day 
as  a  lieutenant  in  the  Army  Anti-Air- 
craft. Mr.  Cragston  will  contact  na- 
tional and  regional  spot  advertisers, 
turning  over  all  orders  to  Blue  sta- 
tions and  their  representatives. 

ALBERT  G.  FINK  and  Oliver  Miller 

are  new  members  of  the  sales  staff  at 
W-JW  Cleveland.  Both  formerly  had 
been  associated  with  Standard  Brands. 

CHARLES  E.  WILSON,  former  vice- 
chairman  of  the  WPB.  has  been  elect- 
ed president  and  a  director  of  General 
Electric  Co.  He  had  held  that  post 
from  .January  1940  to  September  1942. 
when  he  was  called  to  Washington  by 
the  President.  Mr.  Wilson  succeeds 
Gerard  Swope.  resigned.  Owen  D. 
Young,  chairman  of  the  board,  has 
also  resigned. 

WLLLIAM  PABST.  who  resigned  two 
years  ago  as  manager  of  KFRC  San 
Francisco  to  accept  a  commission  as  a 
lieutenant  in  the  Navy,  resumed  his 
duties  this  week  as  station  manager. 
Dan  Donnelly,  who  has  been  acting 
mauager  during  Mr.  Pabst's  absence, 
becomes  assistant  manager. 

HARVEY  FREEMAN  has  been  ap- 
pointed mauager  of  CKGB  Timmius. 
Out.,  replacing  Ted  Morrow  who  has 
joined  the  Toronto  office  of  National 
IBroadcast  Sales.  Al  Huggins  has  been 
appointed  commercial  manager  of 
CKGB  to  replace  Mr.  Freeman. 

KENNETH  McCLELLAND.  person- 
nel manager  of  the  Hallicratters  Co., 
Chicago,  is  chairman  of  the  newly-or- 
ganized Radar-Radio  Personnel  Group, 
which  places  special  emphasis  on  em- 
ployment of  returned  veterans. 


^IKE 


IRVIN  G.  ABELOFF.  program  serv- 
ice manager  of  WRVA  Richmond, 
Va..  ha.s  received  the  Service  Citation 
iif  ilerit  from  the  Commonwealth  of 
Virginia  "in  grateful  appreciation  of 
the  volunteer  services  in  civilian  de- 
fense". 

EDMUND  PILLA  has  been  added 
to  the  announcing  staff  of  WORL 
Boston,  reijlacing  .John  Adams,  now 
an  ensign  in  the  Navy. 

WILLIAM  FARISS.  announcer,  for- 
merly of  WTAG  Worcester,  has  joined 
WBYN  New  York. 

M.  WAYLAND  FULLINGTON.  for- 
mer assistant  manager  of  KGBX 
Springfield.  Mo.,  has  joined  KWTO 
Springfield.  Mo.,  as  promotion  director, 
and  Radiozark  Enterprises  transcrip- 
tion division,  Springfield,  Mo.,  as 
mauager. 

XAXCY  HANBURY  has  joined  the 
announcing  staff  of  CBL  Toronto. 

GORDON  HOWARD.  Toronto,  for- 
merly with  Vickers  &  Benson,  Toronto 
agency,  is  now  freelancing. 

JUDSON  BERNARD,  formerly  with 
NBC  and  CBS,  New  York,  has  been 
released  from  the  Canadian  Army  and 
is  now  in  Toronto. 

RONALD  GRANT,  released  from  the 
Royal  Canadian  Air  Force,  has  joined 
CFRB  Toronto  as  announcer  replac- 
ing Lloyd  Owens,  who  has  joined  the 
Canadian  Army. 

.JAFF  FORD,  former  freelance,  has 
joined  the  CFRB  Toronto  announcing 
staff. 

FRED  HARPER,  announcer  at  WLW 
Cincinnati,  is  the  father  of  a  boy. 

FERN  H.  STORER  has  joined 
WCKY  Cincinnati  as  food  expert,  re- 
placing Sylvia  Brown. 

PVT.  BRUCE  MacDONALD,  former 
news  editor  at  WJW  Cleveland,  has 
finished  his  basic  training  and  begun 
a  training  course  in  teletyping  and 
cryptography. 

JOHN  W.  STEELE,  newscaster  and 
announcer,  has  joined  WFAA-KGKO 
Dallas. 

GEXE  HURLEY,  script  writer,  has 
joined  the  continuity  staff  of  WXEW 
Xew  York. 

RICHARD  KARP,  for  the  past  six 
years  a  member  of  the  Pittsburgh 
Symphony  Orchestra,  has  joined  Jthe 
production  department  of  KDKA 
Pittsburgh. 


TOWERS  ovbrAKROH 


m:^    5000  WATTS  •  DAY  &  NIGHT 


WEED  &  CO.,  Nolional  Represenloli, 
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"The  Heart  of  an  Empire" — ■nhere  assessed 
valuations  of  real  estate  zoomed  to  an  all-time 
high  of  890,816,070  for  1944.  an  increase  of 
§7,168.806  or  8.6%  over  the  previous  year. 
KHQ,  too,  is  the  "Heart  of  an  Empire."  Its 
veins  carry  its  choice  programs  throughout  the 
37  counties  in  its  primary  coverage,  building 
unequalled  Consumer  Acceptance.  Invest  in 
KHQ's  Complete  Coverage. 


JOHN  HENRY,  announcer  of  KFI 
I  Los  Angeles,  has  shifted  to  KVOO 
Tulsa  as  producer-sports  announcer. 

if  BRUCE  KAMMAN,  NBC  New  York 
and  Chicago  producer,  has  joined  the 
network's  Hollywood  production  staff. 

RICK  FREERS,  James  J.  Wills, 
Charles  Morton  and  David  Hutton, 
television  producers,  have  joined  Inde- 
pendent Television  Producers  of  the 
West  Coast,  Hollywood. 

JACK  WELLS,  released  from  the 
Army  after  three  years  service,  has 
joined  the  announcing  staff  of  KODY 
North  Platte,  Neb. 

HOMER  LANE,  with  NBC  before 
entering  the  Army  in  December  1942, 
has  joined  CBS  as  assistant  to  the 
supervisor  in  network  operations,  re- 
placing WUliam  Walker,  who  has  been 
named  sales  service  manager  of  WABC, 
CBS'  New  York  outlet. 

DICK  ESKELSON  has  been  appoint- 
ed assistant  production  manager  of 
KUTA  Salt  Lake  City. 

BETTY  JONES,  formerly  in  the  pub- 
licity department  of  WBBM  Chicago, 
succeeds  Peggy  Byrne,  resigned,  as 
publicity  writer  and  trade  news  editor. 

CHARLOTTE  INGALLS,  former 
market  editor  of  AP,  has  joined  the 
WBBM  Chicago  news  staff. 


Paige  to  WHOM 

JACK  PAIGE,  promotion  director 
of  WNAX  Yankton,  S.  D.,  has  been 
appointed  to  a  similar  post  at 
WHOM  Jersey  City,  which  has 
been  added  to  Cowles  group.  Mr. 
Paige,  who  also  handled  promotion 
for  the  second  annual  Midwestern 
Farmers  Day,  is  expected  to  come 
East  around  Oct.  15  to  take  up  his 
duties.  The  post  at  WHOM  is  a  new 
one.  Gladys  Miner  has  been  added 
to  the  staff  as  secretary  of  Craig 
Lawrence,  newly  appointed  general 
manager  of  WHOM.  Miss  Miner 
comes  from  the  Katz  Agency  and 
previously  served  with  WWNC 
Nashville,  N.  C.  and  Air  Features. 

DON  DOOLITTLE,  announcer  for 
more  than  a  year  at  WJJD  Chicago, 
has  been  promoted  to  chief  announcer. 

MARTIN  GOSCH,  former  Hollywood 
radio  producer,  and  now  with  MGM  in 
production  capacity,  is  the  father  of  a 
girl. 

1ST  LT.  GENE  FILIP,  who  was 
wounded  in  action,  has  received  a 
medical  discharge  from  the  Army  and 
has  returned  to  the  news  staff  of 
WGN  Chicago. 


RANNY  DALY,  production  manager 
of  WING  Dayton,  O.,  has  returned  to 
the  station  after  two  years'  service  as 
sergeant  in  the  Marine  Corps. 

RICHARD  DICKOFF,  new  to  radio, 
has  joined  the  announcing  staff  of 
WMAM  Marinette,  Wis. 

RAY  BUFFUM,  program  director  of 
KPO-NBC  San  Francisco,  has  re- 
signed effective  Oct.  15  to  join  Repub- 
lic Pictures  as  writer. 

WINFIELD  LEVI,  former  promotion 
director  of  WSAI  Cincinnati,  last  week 
was  promoted  to  captain.  Air  Corps, 
Space  Control  Officer,  in  Miami.  He 
is  slated  shortly  for  overseas  duty. 

SIG  ROUSH,  Stan  Trout  and  Ed 
Henry  are  new  additions  to  the  an- 
nouncing staff  of  WHIO  Dayton. 
Bill  Hamilton,  former  WHIO  pro- 
gram director,  has  accepted  an  en- 
sign's commission  in  the  Navy  and 
is  stationed  in  Maryland.  Mary 
Waters  has  joined  the  WHIO  con- 
tinuity department.  Betty  Jane 
Buehrle  is  a  new  addition  to  the 
newsroom  staff  of  WHIO. 

CONSTANCE  DEVER,  traffic  man- 
ager of  WORL  Boston,  was  to  be 
married  Sept.  16  to  Charles  A.  Reyn- 
olds, Boston  accountant. 


IT  TAKES  KNOW-HOW  AND  PRESTIGE 


TO  SELL  even  in  this  market — ^WBIG  centers  the 
richest  and  most  populous  area  in  all  the  southeast. 


5000  W. 


WBIG 

GREENSBORO,  N.  C. 

Represented  hy  Hollingberry 


CBS 


Students  Placed 

OVER  half  of  the  110  students 
available  for  employment  following 
graduation  from  this  year's  Sum- 
mer Radio  Institute,  conducted  by 
NBC  in  conjunction  with  North- 
western U,  had  been  absorbed  by 
the  industry  less  than  two  weeks 
after  the  close  of  the  session,  ac- 
cording to  Judith  Waller,  co-direc- 
tor of  the  Institute,  and  public  serv- 
ice counsellor  for  NBC's  central  di- 


JOHN  McKENZIE,  soloist  in  the 
Don  Large  Chorus  at  WJR  Detroit, 
has  been  named  director  of  the 
chorus,  succeeding  Don  Large,  direc- 
tor for  13  years,  who  now  is  serving 
in  the  Navy  as  an  assistant  chaplain. 

JOHN  BECKER,  director  of  Trans- 
Atlantic  Call,  CBS-BBC  program, 
and  Lucille  Russell  of  NBC  Radio 
Recording  Division  were  married 
Sept.  12. 

PAT  KIBLER,  former  music  director 
and  traffic  manager  of  WCOL  Co- 
lumbus, more  recently  publicity  man- 
ager of  Bernard  Dudley,  radio  an- 
nouncer, has  joined  NBC  as  assist- 
ant to  Marion  Noyes,  manager  of  the 
literary  rights  division  of  the  script 
program. 

PVT.  RICHARD  MAW  SON,  USMC 
combat  radio  correspondent  and  for- 
mer program  director  of  WBAX 
Wilkes  Barre,  Pa.,  has  been  assigned 
to  Pacific  duty. 

STAN  LOMAX,  sportscaster  of  WOR 
New  York,  has  been  re-elected  to  I 
his  second  year  as  president  of  the 
New  York  Sports  Broadcasters  Assn. 
Other  officers  elected  include  Bill 
Stern.  NBC,  and  Sam  Taub,  WHN, 
WMCA,  vice-president ;  Tom  Slater, 
MBS,  secretary ;  Jim  Dolan,  CBS, 
treasurer  and  Ted  Husing,  CBS, 
chairman  of  the  board  of  directors. 

JAMES  McMILLEN,  formerly  of 
WIBG  Philadelphia,  and  Roma  Car- 
penter, a  graduate  of  the  American 
Academy  of  Dramatic  Arts,  New 
York,  are  two  new  additions  to  the 
announcing  staff  of  WTBO  Cumber- 
land, Md. 

FRANCIS  X.  ZUZULO  has  joined 
Mutual's  press  department,  assigned 
to  night  duty  with  emphasis  on 
handling  news  stories.  Mr.  Zuzulo 
has  been  associated  in  the  past  with 
the  radio  department  of  the  UP. 
He  comes  to  Mutual  after  two  years' 
service  as  captain  in  the  Army. 

THOMAS  GRANDIN,  Blue  Net 
work  war  correspondent  who  has  been 
attached  to  the  network's  London 
staff,  is  now  in  this  country  on  sick 
leave,  recovering  from  injuries  re 
ceived  while  on  assignment  in  Nor 
mandy.  He  returned  about  thret 
weeks  ago. 
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CONSIDER 


WHEN    YOU    SELECT    A    NEW  TRANSMITTER 


Easy  to  put  on  the  air,  easy  to  keep  on  the  air  .  .  . 
that's  what  you  want  in  a  transmitter,  and  that's  what 
Westinghouse  eqmpment  assures. 

Specifically,  here  are  some  of  the  features  that 
make  for  operating  simphcity  in  Westinghouse 
Transmitters: 

1.  One  Master  Control  puts  the  transmitter  on  the 
air  and  cuts  the  power  off  at  the  end  of  the  broad- 
cast period.  It  is  impossible  for  power  to  be 
apphed  in  the  wrong  sequence. 

2.  Individual  Tuning  and  Adjustment  Controls  are 
mounted  on  the  front  panel,  easily  accessible. 

3.  Indicator  Lights  Flash  Circuit  Conditions  to 
Operator,  indicating  instantly  which  circmt  re- 
quires attention. 

4.  Simplified  Circuits — reqxiire  a  minimiun  of  tubes 
...  no  tricky  wiring. 

Westinghouse 

PLANTS  IN  25  CITIES  .  .  .  OFFICES  EVERYWHERE 


5.  "De-ion"  Breakers  Show  Outage  Location,  pro- 
viding fuseless  protection  for  the  low-voltage 
power  circuits. 

Simphcity  of  Control  is  only  one  feature  of  Westing- 
house Transmitters.  Others  equally  important  are: 
Low  Operating  Cost,  Continuity  of  Operation, 
High  Fidelity  Signals,  Ease  of  Maintenance. 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
transmitter,  you  assiire  yourself  of  the  fastest  possible 
dehvery  following  the  lifting  of  wartime  manufactur- 
.  ing  restrictions.  We  are  scheduling  dehveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
INB,  P.  O.  Box  868,  Pittsburgh  30,  Pa. 


J-08080 


RADIO  DIVISION 
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NBC  BASIC 
NETWORK  STATION 


5000 


WATTS 
DAY  &  NIGHT 


Sales  Representative 

PAUL  H.  RAYMER 


GROVE  LABS,  Inc.,  New  York,  as 
part  of  its  spot  radio  campaign  for 
4-Way  Cold  Tablets,  effective  Sept, 
18,  starts  five-weekly  five-minute  news 
programs  on  WJZ  New  York  for  26 
weeks.  Agency  is  Donahue  &  Coe, 
New  York, 

BARNEY'S,  New  York,  men's  clotli- 
ing  store,  with  the  renewal  of  its 
radio  schedules  in  the  metropolitan 
area  through  next  year,  enters  its  12th 
consecutive  year  in  radio  advertising, 
according  to  Emil  Mogul  Co,,  New 
York,  agency  in  charge.  Renewal  for 
coming  year  covers  total  of  22  ten- 
minute  programs,  34  quarter-hours, 
and  121  "musical  jingle"  discs  weekly 
on  WNEW  WMCA  WPAT.  Sched- 
ules on  WLIB  and  WHOM  not  ready 
for  renewal,  continue. 

ATLAS  BREWING  Co.,  Chicago  (At- 
las Prager),  began  sponsorship  Sept. 
11  of  quarter-hour  program  featuring 
the  Dinning  Sisters,  five  times  weekly, 
for  three  weeks  on  WMAQ  Chicago. 
Starting  Oct.  4th,  format  of  show 
changes  to  feature  the  Vagabonds  for 
52  weeks.  Agency  is  Olian  Adv.,  Chi- 
cago. 

G.  SCHIRMER  Inc,  New  York,  mu- 
sic publisher,  will  use  radio  for  the 
first  time,  as  sponsor  of  twice-weekly 
quarter-hour  Musical  Memory  program, 
and  a  weekly  live  spot  announcement 
on  WQXR  New  York,  beginning  Oct. 
27.  In  addition  to  promoting  its  sheet 
rnusic,  >Schirmer  will  advertise  mu- 
sical toys,  records  and  albums  avail- 
able in  its  New  York  stores.  Business 
placed  direct. 

ARMOUR  &  Co.,  Chicago  (Mayflower' 
margarine,  meat  products),  has  begun 
spot  announcements  on  KCKN  Kansas 
City,  Kan.,  five  times  weekly,  13  weeks. 
Agency  is  Foote,  Cone  &  Belding,  Chi- 
cago. 

PETER  FOX  BREWING  Co.  Chi- 
cago (Fox  DeLuxe  beer),  on  Sept.  11 
started  a  four-week  quarter  hour  pro- 
gram of  transcribed  music  on  WMAQ 
Chicago,  Monday  through  Friday. 
Schwimmer  &  Scott,  Chicago,  is 
agency, 

O'BRYAN  Bros.,  manufacturers  of 
overalls  and  work  clothes,  on  Sept,  16 
started  sponsorship  on  WSM  Nash- 
ville of  a  weekly  half-hour  hillbilly 
program. 

R.  B.  THOMAS  has  been  named  vice- 
president  and  chief  administrative  and 
executive  assistant  to  H.  W.  Roden, 
president  of  American  Home  Foods 
Inc.,  it  was  announced  last  week.  He 
has  been  vice-president  of  Harold  H, 
Clapp  Inc.,  AHF  affiliate. 

GROVE  LABS.,  St.  Louis,  starting 
Sept.  17  sponsors  three-weekly  five- 
minute  war  commentaries  on  WSPA 
Spartanburg,  S.  C.  Consolidated  Drug 
Co.,  for  Peruna  and  Kolorbak,  has  re- 
sumed six-weekly  half-hour  HillhiUy 
Hit  Parade,  after  summer  layoff. 

SLACK  Furniture  Co.,  St.  Louis,  has 
started  its  15th  consecutive  year  of 
advertising  on  KMOX  St,  Louis, 
Schedule  for  the  next  year  calls  for 
832  quarter-hours. 

P.ERFECT  CIRCLE  Co.,  Toronto 
(piston  rings),  has  started  five-weekly 
announcements  on  10  Canadian  sta- 
tions, and  six-weekly  newscasts  on 
CKEY  Toronto,  Account  was  j)laced 
by  McConnell,  Eastman  &  Co.,  To- 
ronto. 

LYMAN  AGENCIES  Ltd.,  Toronto 
(Tintex  dyes),  has  started  spot  an- 
nouncements three  and  five  times  week- 
ly on  23  Canadian  stations.  Account 
was  placed  hy  Ronalds  Adv.  Agency, 
Toronto.  j  jjjji'; 


AMERICAN  INSTITUTE  of  Food 
Products,  New  York,  in  behalf  of  the 
products  it  tests  and  approves  for  mem- 
ber companies,  will  sponsor  For  Wom- 
en Only  on  WHN  New  York,  Monday 
through  Friday  1-1 :30  p.m.,  for  52 
weeks,  starting  Oct.  2.  The  Institute 
also  sponsors  The  Food  d  Home  Forum 
on  WOR  New  York.  Business  placed 
direct. 

MARKING  its  first  use  of  radio,  Ben- 
jamin &  Johnes,  New  York,  will  pro- 
mote Bien  .lolie  corsets  on  WOR  New 
York  in  a  weekly  Sunday  quarter-hour 
program  Voice  of  Broadway,  which  be- 
gan Sept.  10.  Dorothy  Kilsallen,  col- 
umnist, presents  Broadway  and 
Hollywood  news.  The  series  is  a  test, 
and  was  placed  through  Alfred  F. 
Tokar  Adv.,  Newark 

MARLON  CONFECTIONS  Co.,  New 
York,  Sept.  11  was  to  enter  radio  for 
the  first  time  with  a  test  campaign  on 
WHN  New  York  using  a  thrice-weekly 
five-minute  musical  program  and  Dick 
Gilbert,  record  m.c,  on  a  thrice-weekly 
quarter-hour  basis.  Business  placed  by 
Accurate  Adv.,  New  York, 

PERSONNA  BLADE  Co.,  New  York, 
which  has  been  using  spot  radio  in 
New  York,  has  appointed  J.  D.  Tarch- 
er  &  Co.,  New  York  to  handle  advertis- 
ing. There  are  no  future  radio  plans  at 
present. 

C.  D.  WING,  former  account  execu- 
tive of  Maxon  Inc.,  Detroit,  has  been 
named  director  of  advertising  and  sales 
promotion  of  the  Nash  Motors  division 
of  Nash  Kelvinator  Co,,  with  head- 
quarters in  Detroit. 

SHIPSTAD  &  JOHNSON,  Chicago, 
in  a  five-week  campaign  ending  Sept. 
25,  is  using  a  total  average  of  30  tran- 
scribed one-minute  and  station  break 
announcements  daily  on  16  Southern 
California  stations  to  promote  Los  An- 
geles showing  of  Ice  Follies  of  1945. 
Allied  Adv.  Agencies,  Los  Angeles,  has 
the  account. 

TIDEWATER  Associated  Oil  Co., 
San  Francisco,  on  Sept.  24  starts  a 
schedule  of  20  Pacific  Coast  collegiate 
and  servicemen  football  games  on 
KMPC  Hollywood.  Placement  is 
through  Buchanan  &  Co.,  San  Fran- 
cisco. 

PACIFIC  AVIATION  Co..  Los  An- 
geles (employment),  in  addition  to 
three  transcribed  announcements  per 
week,  on  Sept.  9  started  sponsoring 
thrice-weekly,  quarter-hour  participa- 
tion in  Make  Believe  Ballroom  on 
KFWB  Hollywood.  Firm  also  started 
using  six  transcribed  announcements 
weekly  on  KFAC,  with  12  per  week 
on  KFVD.  Contracts  are  for  13  weeks. 
Placement  is  through  Dean  L.  Sim- 
mons Adv.,  Hollywood. 

DESERT  Grapefruit  Industry  Com- 
mittee, Phoenix,  Ariz.  ( fresh  grape- 
fruit ) ,  plans  a  regional  campaign  start- 
ing in  January  with  spot  announce- 
ment and  participation  schedule.  Agen- 
cy is  J.  Walter  Thompson  Co.,  Los 
Angeles. 


FOLLOWING  acquisition  of  con- 
trolling stock  interest  in  Schutter 
Candy  Co.  by  Universal  Match 
Corp.,  this  trio  representing  both 
companies  gathers  for  discussion 
of  postwar  expansion  plans.  L  to  r 
are  Harry  Golden,  sales  manager 
of  Universal  Match;  S.  M.  Rosen- 
berg, vice-president  and  director 
of  sales  for  Universal  Match 
and  its  affiliates;  Paul  R.  Trent, 
vice-president  and  sales  manager 
of  Schutter  Candy.  Schutter  will 
continue  operations  under  its  same 
management,  it  was  stated. 


THE  IT  Co.,  Toronto  (shoe  cleaner), 
has  renewed  singing  spot  flashes  on 
CFRB  and  CKEY  Toronto.  Account 
was  placed  by  R.  C.  Smith  &  Son, 
Toronto. 

GILSON  MFG.  Co.,  Guelph,  Ont. 
(heating  equipment,  washing  ma- 
chines), has  started  weekly  Home- 
Toivn  Philosopher  on  CFRB  Toronto. 
Account  was  placed  by  R.  C.  Smith  & 
Son,  Toronto. 

CONSOLIDATED  BISCUIT  Co., 
Chicago,  has  appointed  Ruthrauff  & 
Ryan,  Chicago,  to  handle  its  advertis- 
ing. Radio  plans  are  being  considered. 

KELLOGG  Co.  of  Canada,  London, 
Out.  (cereals),  has  started  transcribed 
musical  shows  5  times  weekly  on  a 
number  of  Canadian  stations.  Account 
was  placed  by  J.  Walter  Thompson 
Co.,  Toronto. 

LONDONDERRY  lee  Cream  Mix, 
San  Francisco,  is  sponsoring  Lou 
Holtz  (transcribed)  on  KGO  San 
Francisco,  Monday  through  Friday 
6:15-6:20  p.m.  (PWT).  Contract, 
placed  through  Brisacher,  Van  Norden 
&  Staff,  San  Francisco,  is  for  13 
weeks. 

CHURCHES  OF  CHRIST,  Glendale, 
Cal.  (religious),  on  Sept.  3  started 
weekly  quarter-hour  program  featur- 
ing Rev.  Gene  Valentine  on  13  ABC 
Pacific  stations.  Sun.  2-2  :lo  p.m. 
(PWT).  Contract  is  for  52  weeks. 
Station  list  includes  KPMC  KTRB 
KHUB  KSRO  KHSL  KWLK  KVCV 
KWJJ  KVI  KPRO  KRNR  KSAN 
KPQ.  Placement  is  through  V.  G. 
Freitag  Adv.,  Los  Angeles. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  Di^ECTIONAL  OVER  NEW  YORK 
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„  C0CVC0L^  BOTTUNG  CO. 


,st  a. 


,    p.  Y(ilLia»» 
Station 

,    Talk  sport'"  t;^'  "^^iLuln?  oar 

r-o  .^f-  r'tr.ftor  ^"  °" 
xt      j/siittn  ^T;^^-rt.s..  .^S- 

,e  apo«=ia"  tne^to  =ontin>«  "-^^'J^V"'"- 
'        *T7^  and  l^P®      ,  Tola  are  natoi 
froo  .  and  Coca-Coi- 

co.a.    sport,  ,.„„  «ry  tniU. 


t„ur5  «ry  tnily.  ctLIW  CO. 


HoUnes  [• 
Uanager 


For  minimifidians  ONLY! 


A  minimifidian  according  to  Websters  unabridged  is  ""one  who 
doubts." 

This  ad  is  directed  only  to  those  who  doubt  that  station  WIZE 
is  Springfield,  Ohio's  dominant  advertising  medium. 

As  a  little  added  proof  we  show  one  of  the 
many  letters  from  our  files  of  success  stories. 

A  letter  like  this  speaks  for  itself.    Just  re- 
member, to  reach  and  sell  this  market  you  must  ■ 
use  WIZE.    No  other  media  or  outside  station 
i      can  do  it  for  you. 


WEED  AND  COMPANY  NATIONAL  REPRESENTATIVES 


BLUE  NETWORK 
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TOM  O.  MORRIS  Jr.,  formerly  in 
,  sales  promotion  department  of  CBS 
Hollywood,  has  been  appointed  Los 
Angeles  manager  of  Botsford,  Con- 
stantine  &  Gardner.  He  succeeds  Rich- 
.  ard  C.  Brush  who  resigned  to  re-estab- 
lish his  own  agency  in  Waco,  Tex. 

PAUL   A.   RICKENBACHER,  for- 
mer head  of  the  radio  talent  depart- 
'  ment  of  Young  &  Rubicam,  New  York, 
■  has   joined   Foote,    Cone  &  Belding, 
New  York,  where  he  will  specialize 
'  in  the  radio,  merchandising  and  ex- 
:  ploitation  phases  of  the  agency's  mo- 
'  tion  picture   accounts.  He  will  also 
:  have  special  assignments  in  connec- 
tion with  the  agency's  television  ac- 
tivities. 

GEORGE   H.    GIESE.    former  ac- 
;  eountant  with  Ward  Wheelock  Co., 
;  Philadelphia,    has    joined  McCann- 
Erickson,  New.  York,  as  account  ex- 
ecutive. 


BENNETT  BATES,  on  inactive  duty 
after  two  years  in  the  Marine  Corps, 
has  rejoined  Erwin,  Wasey  &  Co., 
New  York  as  vice-president. 

JEAN  E.  MacCLATCHIE  and  Ted 
Byron  have  joined  the  copy  depart- 
ment of  N.  W.  Ayer  &  Son.  Miss 
MacLatehie,  formerly  in  the  copy  de- 
partment of  Ivey  &  Ellington,  Phil- 
adelphia, will  work  in  the  Philadel- 
phia office  and  Mr.  Byron,  formerly 
on  the  production  staff  of  OWI,  is  in 
the  New  York  office. 

JOHN  SMITH,  formerly  head  of  his 
own  advertising  agency  in  Los  An- 
geles, has  joined  the  media  depart- 
ment of  Export  Adv.  Agency,  New 
York.  Mr.  Smith  will  make  a  study 
of  South  American  radio. 

JEAN  BRUYERB,  former  produc- 
tion manager  of  Chas.  Dallas  Reach 
Co.,  Newark,  previously  with  Paris  & 
Peart,  New  York,  and  the  Paris 
office  of  McCann-Erickson,  New 
York,  has  been  named  production 
manager  of  Doherty,  Clifford  &  Shen- 
field.  New  York. 


Burbach  to  Agency 

GEORGE  M.  BURBACH  Jr.  joins 
the  radio  department  of  McCann- 
Erickson,  effective  Sept.  18.  He  has 
been  eastern  sales  service  super- 
visor of  MBS  for  the  past  year 
and  prior  to  that  time  was  with 
NBC  for  eight  years. 


C.  F.  HENTHORNE,  formerly  with 
Henri,  Hurst  &  McDonald,  Chicago, 
has  joined  the  Buehen  Co.,  Chicago, 
as  account  executive. 

MELVIN  G.  GRINSPAN,  former  gen- 
eral manager  of  Goldberg  Adv.  Agency, 
has  joined  Kuttner  &  Kuttner  Adv., 
Chicago,  as   radio   department  head. 

RUTH  KNIGHT  BARRETT,  for- 
mer production  manager  of  McCann- 
Erickson,  Minneapolis,  has  joined 
Almon  Brooks  Wilder  Inc.,  Chicago, 
as  production  manager. 

LEAH  BROAVN,  former  advertising 
and  promotion  manager  of  Saks  Fifth 
Ave.,  Chicago,  has  joined  the  copy 
staff  of  Weiss  &  Geller,  Chicago. 


FACTS  FOR  YOUR  FILE  ON  THE... 


Heart  of  the  Southern  California  market,  greatest  west  of  the  Mississippi,  is  the 
Los  Angeles-Long  Beach  area.  Here  are  concentrated  hundreds  of  the  West's  lead- 
ing industrial  plants,  employing  more  than  a  million  men  and  women.  Total  popu- 
lation of  this  vast,  rich  area  is  now  over  three  million!  And  Los  Angeles-Long  Beach 
has  probably  the  greatest  future  of  any  major  market  in  the  nation! 


1.  PER  CAPITA  INCOME  AMONG 
HIGHEST  IN  NATION 


2.  KGER  ANNUAL  BILLING  UP 
MORE  THAN  73%  SINCE  1940 


•^1 


U.S.  AVERAGE 


LOS  ANGELES 


LONG  BEACH  1940 


1941 


1942 


1943 


The  average  annual  per  capita  income  in  Los 
Angeles  is  far  above  the  national  average 
...  in  Long  Beach,  it's  the  highest  in  the  na- 
tion! Reason  is  that  employment  and  wages 
are  at  ail-time  highs.  KGER's  programs  are 
tailor-made  for  this  audience  of  working  peo- 
ple with  money  to  spend! 


.  .  .  with  further  substantial  gain  indicated 
for  1944!  Other  advertisers  have  proved  the 
surprising  resultfulness  of  KGER,  with  its  com- 
plete, intensive  coverage  of  the  entire  Los 
Angeles-Long  Beach  market.  KGER  belongs 
on  every  schedule  for  Southern  California! 


"THE  PEOPLE'S  STATION" 


5,000  WATTS,  DIRECTIONAL 


iOS  ANGELES 

\ 

LONG  BEACH 


KGER 

OWNED  AND  OPERATED  BY   MERWIN  DOBYNS 


DR.  RALPH  L.  POWER,  Lo.s  Ange- 
les radio  counsellor,  has  been  elected 
permanent  secretary-treasurer  of  the 
newly  formed  Trained  Seals'  Chowder 
&  Marching  Club,  which  consists  of 
ex-inspectors  from  San  FrancLsco  Sig- 
nal Corps  Inspection  Zone. 

SCOTT  ITTNER,  former  advertising 
manager  of  the  Heiss  Hotels,  St. 
Louis,  has  joined  the  Gardner  Adv. 
Co.,  St.  Louis,  in  an  executive  ca- 
pacity. 

ROBERT  BOYD,  formerly  with 
Wm.  G.  Rambeau  Co.,  Chicago,  station 
representatives,  and  most  recently  with 
Addresso-Graph  Co.,  has  rejoined  the 
sales  staff  of  Wm.  G.  Rambeau  Co., 
Chicago. 


Harrington  Will  Resume 
Y&R  Radio  Post  Oct.  2 

THOMAS  F.  HARRINGTON,  vice- 
president  and  director  of  radio  of 
Young  &  Rubicam  Inc.,  New  York 
who  has  been  on  leave  of  absence 
to  recover  from 
an  illness,  will  re- 
sume his  execu- 
tive duties  Oct.  2, 
according  to  Si- 
gurd S.  Larmon, 
president.  A  n  - 
nouncement  of 
Mr.  Harrington's 
recovery  and  re- 
turn   to  active 

Mr.  Harrington  ^uty  had  been 
made  to  the  Y&R 
radio  staff  the  preceding  week  at 
a  luncheon  at  the  Hotel  Biltmore, 
New  York. 

Associated  with  Mr.  Harrington 
in  supervising  Y&R  radio  activities 
are  Hubbell  Robinson  Jr.,  vice-pres- 
ident and  executive  manager,  who 
has  been  acting  radio  chief,  Joseph 
A.  Moran  and  Harry  Ackermann, 
associate  directors.  Mr.  Robinson 
will  supervise  day-by-day  opera- 
tions in  the  radio  department,  while 
Mr.  Harrington  will  serve  as  over- 
all coordinator  and  supervisor  of 
all  Y&R  radio  in  general.  Mr.  Rob- 
inson left  New  York  last  week  for 
the  West  Coast. 


W.  C.  Gilchrist 

WILLIAM  CLINTON  GIL- 
CHRIST, 47,  director  of  Cockfield, 
Brown  &  Co.,  Toronto  advertising 
agency,  died  at  Toronto  Sept.  8. 
Born  in  Buffalo,  he  came  to  Sarnia, 
Ont.,  as  a  boy,  and  after  returning 
from  overseas  during  the  First 
World  War,  joined  the  newly 
formed  Cockfield,  Brown  &  Co.  He 
had  been  a  director  of  the  agency 
for  11  years. 


REPRESENTED    NATIONALLY    BY    SPOT    SALES,    INC.,    NEW  YORK 


CHICAGO 


SAN    FRANCISCO    •    LOS  ANGELES 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


5000  Watts  Day 
1000  Watts  Night 
950  kc. 

Spartanburg,  S.  C. 
Represented  by  Hollingbery 
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Advertisers  consistently 
renew  at  wfdr 


Advertisers  like  to  keep  their  programs  on  the  Baltimore  station  that  does  the  job ! 


Real  friends  stick  with  you  through  the  years.  And 
when  that  happens  in  radio  .  .  .  when  advertisers 
renew  contracts  year  after  year  .  .  ,  look  for  two  big 
reasons— service  and  listeners! 

WFBR  has  been  delivering  plenty  of  both  in  Balti- 
more for  a  long,  long  time  . . .  that's  why  advertisers 
stay  with  us ! 

Here  are  the  facts! 

A  quick  glance  at  the  record  shows  that:  our  oldest 
advertiser  has  been  on  the  air  with  us  for  over  thirteen 
years  . . .  then,  there  are  2  advertisers  Jor  eleven  years,  1 
■for  ten  years,  3  for  nine  years,  3  for  eight  years  and  3 


for  six  years.  These  are  just  our  oldest  consistent 
advertisers.  The  great  majority  of  WFBR's  adver- 
tisers, both  local  and  national,  have  enjoyed  solid 
sales  results  for  periods  of  three  to  six  years. 

The  fact  that  so  many  advertisers  like  our  station 
well  enough  to  consistently  renew  is  just  part  of  the 
story  that  we  have  been  telling  advertisers  right  along 
.  .  .  that  in  Baltimore,  a  market  of  a  million,  it's  just 
good  business  to  put  your  shows  on  WFBR. 

• 

RADIO  CENTRE,  BALTIMORE- 2,  MARYLAND 
NATIONAL  REPRESENTATIVE:  JOHN  BLAIR  &  CO. 


WFBR 


ANOTHER  GOOD  REA$ON  WHY  f  f   JL  JLF  J.1;  IS  YOUR  BEST  BALTIMORE  BUY! 
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THE  nuiineid  of 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  progra  m  s 
ne — news  programs 
t — tra  n  scriptio  »  s 
sa — spot  announcements 
ta — transcription  antioun cements 


KDKA  Pittsburgh 

Park  &  Tilford,  New  York  (Tintex),  3  sa 
weekly,  thru  Charles  M.  Storm  Agency, 
N.  Y. 

Grove  Labs,  St.  Louis,  3  ne  weekly,  thru 
Russel   M.   Seeds   Co.,  Chicago. 

Little  Crow  Milling  Co.,  Warsaw,  Ind. 
(Coco  Wheats),  ?ie  weekly,  thru  Rogers 
&    Smith,  Chicago. 

Rumford  Chemical  Works,  Rumford,  R.  I. 
(baking  powder),  3  sa  weekly,  thru  H.  B. 
Humphrey  Co.,  Boston. 

Seeck  &  Kade,  New  York  ( Pertussin ) ,  2  ne 
weekly,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Hubinger  Co.,  Keokuk,  la.  (Quick  Elastic 
Starch),  sa  weekly,  thru  Ralph  Moore, 
Inc.,  St.  Louis. 

Quaker  Oats  Co.,  Chicago  (Ful-O-Pep 
feeds),  f  weekly,  thru  Sherman  &  Mar- 
quette, Chicago. 

Standard  Brands,  New  York  (Blue  Bon- 
net Margarine),  5  sa  weekly,  thru  Ted 
Bates  Inc.,  N.  Y. 

WJZ  New  York 

Curtis   Pub.   Co.,   Philadelphia    (Sat.  Eve. 

Post),    3   t  weekly,    thru  MacFarland, 

Aveyard   &   Co.,  Chicago. 
Musterole    Co.,    Cleveland,    5    sa  weekly, 

thru  Erwin,  Wasey  &  Co.,  N  Y. 
Luden's  Inc.,  Reading,  Pa.  (cough  drops), 

2    80.    weekly,    26    weeks,    thru    J.  M. 

Mathes,   N.  Y. 
American    Chicle    Co.,   Long   Island  City, 

N.    Y.    (Sen-Sen),    2    sa    weekly,  thru 

Badger,    Browning   &    Hersey,    N.  Y. 

CKSO  Sudbury,  Ont. 

Tip  Top  Tailors,  Toronto  (chain  stores)  3 
sa  weekly,  thru  McConnell,  Eastman  & 
Co.,  Toronto. 

Louis  K.  Ligget  Co.,  Toronto  (chain  drug- 
gists) i  weekly,  thru  Ronalds  Adv.  Agen- 
cy, Toronto. 

WLIB  Brooklyn 

Penik  and   Ford,   New  York  (My-T-Fine 

De? sert) ,   15  f   weekly,   52   weeks,  thru 

BBDO,  N.  Y. 
New    York    Telephone    Co.,    New  York 

(help),    3    sa    weekly,    13    weeks,  thru 

BBDO,  N.  Y. 


KFI  Los  Angeles 

Sparkletts  Drinking  Water  Co.,  Los  An- 
geles (Sparkletts) ,  3  sp  weekly,  52  week^=, 
thru  Raymond  R.  Morgan  Co.,  Hollywood. 

Santa  Fe  Railway  Co.,  Los  Angeles  (em- 
ployment), 52  sa,  13  weeks,  thru  Leo 
Burnett  Co.,  Chicago. 

Pure  Food  Co.,  Mamaroneck,  N.  Y.  (Herb- 
Ox),  3  sp  weekly,  13  weeks,  thru  J.  M. 
Mathes  Inc.,   New  York. 

Sunway  Fruit  Products  Co.,  Chicago 
(Freshie),  52  sa,  thru  Sorenson  &  Co., 
Chicago. 

Cracker  Jack  Co.,  Chicago,  ne  weekly,  52 
weeks,  thru  Rogers  &  Smith  Adv.,  Chi- 
cago. 

Wilbert's  Products  Co.,  New  York  (polish), 

4  sa,  3  sp  weekly,  13  weeks,  thru  Duane 

Jones  Co.,  N.  Y. 
Crowell-Collier  Publishing  Co.,  Philadelphia 

(Collier's),  58  sa,  13  weeks,  thru  Arthur 

Kudner  Inc.,  N.  Y. 
General   Electric   Co.,  New   York  (Mazda 

lamps),  260  sa,  52  weeks,  thru  BBDO, 

N.  Y. 

WLAG  LaGrange,  Ga. 

Puritan  Mills,  Atlanta  (My-T-Pure  flour), 
26  sa,  thru  Eastburn  &  Siegel,  Atlant^. 

Wm.  B.  Reilly  Co.,  New  Orleans  (Luzianne 
coffee)  8  sa,  ta  weekly.  52  weeks,  thru 
Walker-Saussy  Adv.,  New  Orleans. 

Cat's  Paw  Co.,  Baltimore  (heels  &  soles), 
6  ta  weekly,  52  weeks,  thru  S.  A.  Levyne 
Co.,  Baltimore. 

Muir  Photo  Labs,  Grand  Rapids,  26  sa, 
thru  Wallace-Lindeman,   Grand  Rapids. 

Lane  Drug  Co.,  Atlanta,  28  ta  weekly.  52 
weeks,  thru  Eastburn  &  Siegel,  Atlanta. 

Plough  Inc.,  Memphis  (St.  Joseph  Aspirin 
Penetro),  10  ta  weekly,  52  weeks,  thru 
Lake-Spiro-Shurman,  Memphis. 

W.  B.  Caldwell  Co.,  Monticello.  111.  (Laxa- 
tive-Senna), 5  ta  weekly,  52  weeks,  thru 
Sherman   &   Marquette,  Chicago. 

KYW  Philadelphia 

Grove   Labs,   St.   Louis,   5   ne   weekly,  26 

weeks,  thru  Russel  M.  Seeds  Co.,  Chicago. 
Hulinger   Co.,    Keokuk,    la.    (starch),  sa 

weekly,  thru  Ralph  Moore,  St.  Louis. 
Dr.   D.    Jayne   &  Son,   Philadelphia,   5  sa 

weekly,    28    weeks,    thru    J.    M.  Korn, 

Philadelphia. 
Penick    &    Ford,    New    York  (My-T-Fine 

dessert),    5   sa   weekly,    52   weeks,  thru 

BBDO,    N.  Y. 

KPAS  Pasadena,  Cal. 

Consolidated    Products,    New   York,    3  sp 

weekly,   26  weeks,  thru  Bert  S.  Gittins 

Adv.,  N.  Y. 
Oakite    Co.,    New    York    (Oakite),    3  sp 

weekly,  1.3  weeks,  thru  Calkins  &  Holden, 

N.  Y. 


WHOP  Hopkinsonville,  Ky. 

Pepsi  Cola  Bottling  Co.,  Long  Island  City, 

N.    Y.,    14    ta   weekly,    39    weeks,  thru 

Newell-Emmett  Co.,  N.  Y. 
Groves  Labs,  St.  Louis  (Pazo  ointment),  6 

ta    weekly,   52    weeks,   thru   Russell  M. 

Seeds   Co.,  Chicago. 
Midcontinent  Petroleum  Co.,  Tulsa    (D  X 

products),  7  ne  weekly,  52  weeks,  thru 

R.  J.  Potts,   Calkins  &  Holden,  Kansas 

City. 

B.  C.  Remedy  Co.,  Durham,  N.  C.  (head- 
ache powder),  7  ta  weekly,  52  weeks,  thru 
Harvey  Massengale,   Durham,   N.  C. 

Stanback  Co.,  Salisbury,  N.  C.  (headache 
powders),  7  ta  weekly,  52  weeks,  direct. 

Gospel  Broadcasting  Assn.,  Pasadena,  Cal.  t 
weekly,  52  weeks,  thru  R.  H.  Albers  Co., 
Los  Angeles. 

Fleet  Coffee  Co.,  Dallas,  10  ta  weekly,  thru 
Nelson-Chesman  Co.,  Chattanooga. 

Dr.  Pepper  Bottling  Co.,  Dallas,  7  ta 
weekly,   52   weeks,  direct. 

KQW  San  Francisco 

Bell  Brook  Dairies,  San  Francisco  (milk),  5 
sa  weekly,  13  weeks,  thru  Botsford, 
Constantine  &  Gardner,  San  Francisco. 

Hunt  Bros.  Packing  Co.,  San  Francisco 
(canned  foods),  sa  weekly,  52  weeks,  thru 
Garfield    &    Guild,    San  Francisco. 

20th-Century-Fox  Film  Corp.,  San  Fran- 
cisco   ("Wilson"),  16  sa  weekly,  direct. 

Pierce's  Proprietaries,  New  York  (Golden 
Medical  Discovery),  2  sa  weekly,  52 
weeks,  thru  Duane  Jones  Co.,  N.  Y. 

Milens  Jewelers,  Oakland  (jewelry),  2  sa 
weekly,  52  weeks,  thru  Theo.  H.  Segall 
Adv.  Agency,  Oakland. 

The  Musterole  Co.,  New  York  (Musterole), 
4  sa  weekly,  26  weeks,  thru  Erwin, 
Wasey  &   Co.,    N.  Y. 

WABC  New  York 

Gallowlur  Chemical  Co.  (Skat  insecticide), 

3   sa  weekly,  thru  J.  Walter  Thompson 

Co.,   N.  Y. 
M.    Louis    Products,    N.     Y.     (Egg  Nog 

Shampoo),  2  sa   weekly,  thru  Hirshon- 

Garfield  Inc.,  N.  Y. 
Twentieth    Century    Fox    Film   Corp.,  N. 

Y.,   2   sa   weekly,  thru   M.  H.  Hackett, 

Inc.,  N.  Y. 
Abraham  &  Straus  Dept.  Store,  Brooklyn, 

N.   Y.,  3    sp    weekly   thru  Neff-Rogow, 

Inc.,  N.  Y. 

Corinthia  Inc.,  N.  Y.  (lipstick)  6  sa 
weekly  thru  Arthur  Rosenberg  Co.,  N.  Y. 

Savings  Bank  of  N.  Y.  State,  6  sa  weekly, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

KFI  Los  Angeles 

United  Artists  Studio  Corp.,  Los  Angeles 
(motion  pictures),  42  sa,  52  weeks  thru 
Glasser-Gailey  &  Co.,  Los  Angeles. 


Atlantic  Broadens 
Football  Schedule 

High  School  and  Pro  Garner 
Are  Added  by  Oil  Company 

ATLANTIC  REFINING  Co.,  Phil- 
adelphia, which  last  month  an- 
nounced plans  for  sponsorship  of 
high  school,  college  and  profes- 
sional games  [Broadcasting,  Aug. 
14]  has  issued  a  schedule  for  each 
group  of  games  to  be  broadcast. 

A  network  of  73  stations  com- 
prises the  Atlantic  Football  Net- 
work and  covers  the  Atlantic  sea- 
board as  far  south  as  Miami  and 
an  area  westward  to  Cleveland.  89 
college,  57  high  school  and  21  pro- 
fessional games  will  be  covered,  in- 
cluding a  number  of  games  in  the 
Middlewest. 

Sponsorship  of  the  eight  Navy 
games  marks  the  first  time  that  a 
commercial  radio  sponsorship  of 
the  Naval  Academy's  team  has^ 
been  authorized.  Six  home  and  two  i 
out-of-town  games  are  scheduled. 

Stations  on  the  high  school  sched- 
ule are: 

WRAK  WARM  WBAX  WAZL  WEEU 
WKOK. 

The  Atlantic  Football  Network 
for  1944  consists  of: 

WSAN  WFBG  WFPG  WRDW  WBAL 
WNBF  WNAC  WICC  V/GR  WISR  WBT 
WCHV  WTAM  WBNS  WBTM  WCED 
WDNC  WEST  WENY  WERC  WSAR 
WEIM  WHAI  WJEJ  WSVA  WKBO 
WHYN  WHCW  WMBR  WJAC  WLNH 
WGAL  WMRF  WLLH  WLVA  WMAZ 
WFEA  WFTL  WNBH  WKST  WED 
WNLC  WOR  WDBO  WCAU  WIBG  WFIL  [ 
KDKA  WWSW  WBRK  WHEB  WEAN 
WPTF  WEEU  WRNL  WDBJ  WHEC 
WSYB  WBOC  WSAV  WGY  WARM  WBZA 
WKOK  WSYR  WMBS  WJPA  WATE 
WBAX  WRAK  WDEL  WAAB  WORK. 

The  professional  games  will  be 
carried  over  two  stations:  WWSW 
and  WIBG. 


Sets  for  Canada 

RADIO  SETS  will  be  among  the 
first  items  to  be  allowed  to  be 
manufactured  for  civilian  use, 
with  an  easing  of  war  production, 
it  is  learned  at  Ottawa.  It  is  ex- 
pected that  radio  and  signal  com- 
munication equipment  in  1945  will 
be  only  at  half  the  1944  production 
for  war  use,  according  to  the  pres- 
ent war  outlook.  Plans  are  all 
ready  to  allow  the  radio  industry? 
to  resume  civilian  production  in 
order  to  take  up  the  slack  which 
will  come  in  any  event  in  a  ie\v 
months'  time,  and  which  may  come 
sooner  if  the  European  war  ends 
suddenly.  Currently  some  35,00C 
people  are  employed  in  radio  com- 
munication and  instrument  manu- 
facture. 


Capt.  Denslow  Recovering 

CAPT.  WILLIAM  R.  DENSLOW 
now  on  leave  as  farm  director  of 
WGN  Chicago,  is  in  a  field  hospital 
overseas  recovering  from  combat 
exhaustion,  according  to  word  re-i 
ceived  last  week.  Capt.  Denslow. 
liaison  officer  for  a  tank  battalion, 
was  carried  from  his  post  of  dut>' 
after  61  days  in  France. 


AVESTERN  Electric  &  Manufacturinf 
Co.  Steam  Division  plaut  and  the  30tl 
St.  Manufacturing  &  Repair  plant  <ii 
Lester  and  Philadelphia,  have  beei 
presented  fourth  renewals  for  theii 
Army-Navy  "E"  awards. 


SPOKANE, 


^BOZEMAN 


t: 


IBAMO 


WY<D) 


We  are  getting  100%  fall  renewals  thru 
Th"  Pacifit  Northwest  Broadcasters  money 
saving  plan. 
Wythe  Walker— Eastern   Sales  Manager 
Representatives 
KXL  The  Walker  Co. 

Z  NET  The  Walker  Co. 

KFPY  The  Katz  Co. 

Buy  2  markets,  save  5%;  buy  all  3  and 
save  10%. 
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"This  is  all  we  have  lefi,  Henry —advertising  on  WGN  has 
somewhat  simplified  our  inventory." 


other 


A    CLEAR    CHANNEL  STATION 


CHICAGO  n 

50,000  WATTS 


ILLINOIS 

720  KILOCYCLES 


MUTUAL    BROADCASTING  SYSTEM 


ASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  U,  N.  Y.  •   PAUL  H.  RAYMER  CO.,  Los  Angeles  14,  Co/.,  San  Francisco,  CaL 
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No.  2  Candidates  Show  Flaws 


(Continued  from  jMge  13) 


spects  than  Gov.  Dewey  as  a  broad- 
caster. He  has  much  more  limited 
range  in  voice-pitch.  His  diction  is 
less  clean-cut  than  Dewey's.  This  is 
largely  because  he  does  not,  as  a 
rule,  enunciate  his  consonants  with 
that  sharpness  which  helps  to  give 
a  biting  precision  to  Dewey's  vi- 
brant, dynamic  utterance. 

Bricker  lets  down  sometimes  into 
a  "relaxed"  manner  of  pronuncia- 
tion of  which  Dewey  is  never 
guilty;  he  is  capable  of  saying 
"compny"  for  company,  "constu- 
tooshnl",  "ndooring",  "intrust" 
for  interest,  "nd"  or  "n"  for  and. 

On  the  other  hand,  occasionally 
he  gives  to  certain  words  an  exag- 
gerated distinctiveness,  an  over- 
preciousness,  which  reminds  one  of 
the  more  or  less  standard  affecta- 
tions of  pulpit  oratory.  To  give  an 
effect  of  emphasis,  he  spaces  out 


words  and  even  splits  them  into 
separate  syllables :  "po-lit-i-cal", 
"ques-tions",  "per-fec-tion",  "e-lec- 
tions",  "pee-pul". 

Some  of  his  little  mannerisms,  no 
doubt  cultivated  unconsciously,  are 
of  the  kind  that  are  really  down- 
right  incorrect :  "unknow-en", 
"stay-bility",  "doe-mestic".  He  has 
a  slightly  British  way  of  pronounc- 
ing ''courage  and  "American";  he 
has  learned  to  say  "progrum"  in- 
stead of  the  natural,  logical,  correct 
American  p)'ogram. 

Yet  though  Bricker  rates  below 
his  chief  on  the  purely  linguistic 
side  of  speaking,  he  may  perhaps 
rank  somewhat  higher  than  Dewey 
in  the  handling  of  rhetorical  effect 
— when,  that  is,  he  is  really  speak- 
ing. He  chooses  words  well  for  ef- 
fective impression,  and  has  a  genu- 
ine gift  of  originality  in  his  man- 


ner of  saying  things,  a  creative 
ability  to  hit  off  an  idea  with  a 
combination  of  words  that  makes 
you  see  the  thing  in  a  new  light. 

He  has  the  knack  of  the  allitera- 
tive phrase  which  works  such  magic 
in  English — "cunning  cultists", 
"dictatorship  and  despotism" — and 
he  has  also  the  good  sense  not  to 
overwork  that  bit  of  technique.  In 
fact,  he  may  well  offer  a  positive 
contribution  to  Republican  cam- 
paign oratory  in  the  way  of  a  cer- 
tain warmth  of  color  and  emotional- 
ism which  at  times  makes  Gov. 
Dewey's  speeches  seem  slightly  cold" 
by  comparison.  We  may  be  pretty 
sure  that  Bricker  will  hold  up  his 
end. 

Room  for  Improvement 

When  he  reads  from  a  manu- 
script, Bricker  has  a  tendency  to 
depart  from  the  natural  pitch  and 
timing  of  living  speech.  He  will 
break  up  sentences  in  queer  ways, 
as  if  influenced  by  faulty  punctua- 


The  Other  side  of  W 


There's  a  heck  of  a  lot  more  to  the 
WIBW  market  than  just  the  farmer  in  the 
field.  There  are  tens  of  thousands  of  work- 
ers in  the  huge  plants  and  giant  industries 
which  manufacture,  process  and  distribute 
farm  products. 

Remember  too,  the  thousands  of  small 
towns  and  trading  centers  with  their  grain 
elevators,  feed  businesses,  hardware  and 


farm  implement  stores,  doctors,  dentists, 
and  lawyers.  Purchasing  power  has  risen 
in  each  of  these  centers  with  the  increased 
agricultural  wealth  in  WIBW's  six-state  area. 

These  non-farm  people  are  also  con- 
sistent WIBW  listeners  because  their  in- 
come hinges  directly  upon  the  success  of 
the  farmer  .  .  .  their  best  customer.  Yes, 
remember  the  other  side  of  WIBW. 


WI BW  ^oCfJLyo^'f  T^^*^^ 

Hf  If      Jl^  If  ^  COLUMBIA'S    OUTLET    FOR  KANSAS 


 BEN  LUDY,  G,„  M,r  

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

CHICAGO  KANSAS   CITY  SAN  FRANCISCO 


tion.  The  visual  effect  of  a  type- 
written sheet  makes  him  pro- 
nounce "a"  or  "the",  or  subordinate 
phrases  like  "with  them"  or  "of  it", 
the  way  we  pronounce  such  words 
when  we  single  them  out  and  men- 
tion them,  but  not  when  we  actual- 
ly use  them  in  a  sentence.  Some- 
times he  misreads  his  script  and 
has  to  correct  himself.  In  short,  he 
has  room  for  improvement  in  oral 
reading.  He  falls  too  easily  into  an 
intonation  which  simply  does  not 
bring  out  the  natural  rhythm  and 
emphasis  of  idiomatic  English. 

We  need  not  be  surprised,  how- 
ever, if  Gov.  Bricker  improves 
rapidly  in  his  broadcasting  habits. 
He  showed  at  Chicago  how  he  could 
rise  to  an  occasion,  and  he  can  dis- 
play the  same  ability  in  lesser  mat- 
ters. Comparison  of  his  public 
speeches  with  his  addresses  made 
exclusively  by  radio  proves  that  he 
knows  something  about  adapting 
himself  to  radio  audiences.  No 
doubt  it  is  the  same  quality  of 
adaptability  which  has  earned  him 
an  excellent  reputation  in  press 
conferences  and  interviews. 

The  effect  might  seem  ironical  or 
even  rather  ridiculous,  if  a  Vice- 
Presidential  candidate  were  a  bet- 
ter speaker  than  his  running-mate, 
the  nominee  for  the  supreme  office. 
Perhaps  there  have  been  times  in 
the  past  when  just  such  an  effect 
would  have  been  felt,  had  radio 
been  functioning  then  as  now .  to 
make  the  general  public  aware  of 
it  by  focusing  attention  upon  the 
voice  alone.  At  all  events,  the  pres- 
ent campaign  involves  no  such  situ- 
ation. As  a  radio  personality, 
neither  candidate  for  the  Presi- 
dency is  in  any  danger  of  being  out- 
classed by  his  immediate  subordi- 
nate. 

On  the  Democratic  side,  the  top- 
ranking  pair  are  far  apart  in  their 
quality  as  speakers.  In  contrast  to 
the  very  effective  voice  and 
"charm"  of  the  President,  Mr.  Tru- 
man's efforts  appear  amateurish  at 
best.  The  Republican  team  is  much 
better  matched.  Dewey  has  his 
points  of  clear  superiority  over 
Bricker,  but  they  are  not  too  many 
or  too  great.  The  man  from  Ohio 
will  not  do  badly  on  the  air;  his 
opponent  from  Missouri  is  not  like- 
ly to  be  nearly  so  impressive  in  anj 
way. 


NEW  YORK 


I 


NEW  ORLEANS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nal'i  R«p.  -  Th«  Kalz  Agtncy  Inc. 
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TELEVISION: 


.GREATEST  SHOW, 


Coming!  Television:  the  greatest  show  on  earth!  Glamorous 
musicals  and  the  stage's  most  brilliant  dramas!  Boxing  and 
ball  games,  races  and  wrestling!  Parades,  movie  premieres 
and  political  conventions ...  running  bumper  to  bumper  in 
the  most  magnificent  pageant  ever  dreamed! 

There  are  sweet  sales  opportunities  for  your  products  and 
your  services  in  Television's  exciting  peacetime  parade. 
Today,  effective  commercial  techniques  are  evolving  in 
experimental  programs  conducted  (for  the  past  18  months) 
by  DuMont  in  collaboration  with  leading  advertisers  and 


DuMont  Television  Studios  and  Telecasting  Equipment  Dept.  oj  Allen 
B.  DuMont  Laboratories,  Inc.,  Station  WABD,  315  Madison  Ave., 
NewYork  22,N.Y.  General  Offices  and  Plant,  2MainAve^Passaic,N.f. 


their  agencies.  Sight-plus-sound  selling  is  ready  to  roll! 
DuMont  pioneering  gave  television  His  first  really  clear 
picture  reception.  DuMont  engineering  has  lowered  telecast- 
ing costs  to  the  point  where  they  make  economic  horse- 
sense.  DuMont  experience  assures  you  of  the  maximum  value, 
in  peacetime,  for  every  penny  of  your  television  time-buying 
dollar... you'll  find  it  profitable  to  look  into  television.  Get 
in  touch  with  DuMont.  Get  in  touch  today. 

Copyright  Allen  B.  DuMont  loborotories.  Inc.,  1944 


TELEVISION  ^ 

STATION  WABD_ 


N  ^ 


Out  of  the  Jungle^'An  Army  Hookup 


Eight  Stations  Cover 
ISew  Guinea  War 
Theatre 

I  ARRIVED  in  this  forward  area 
base  the  other  day  in  the  midst  of 
one  of  New  Guinea's  drippingest, 
most  drenching  downpours — jeeped 
out  to  quarters  and  believe  it  or 
not — the  first  thing  that  greeted  my 
eyes  was  a  copy  of  the  April  3rd 
issue  of  Broadcasting  on  the  floor 
— muddy,  bedraggled — but  still 
Broadcasting!  What  a  field  day  I 
had  getting  caught  up  on  radio — 
1944  model! 

It's  a  long  haul  from  here  to  that 
cozy  office  I  used  to  have  at  NBC 
in  Rockefeller  Plaza — but  I'm  still 
in  the  radio  business! 

For  the  past  ten  months  I've  been 


A  NATIVE  thatched  hut  in  New  Guinea  has  replaced  the  Radio 
City  office  for  NBC's  former  advertising  and  promotion  director, 
Ken  R.  Dyke.  Now  a  lieutenant  colonel,  Information  and  Edu- 
cation Officer,  U.S.  Army  Forces  in  the  Far  East,  Col.  Dyke 
writes  Broadcasting  of  his  Pacific  radio  activities.  A  top  sergeant 
in  1917,  his  career  between  wars  has  included  advertising  director 
of  Colgate-Palmolive-Peet  Co.,  NBC  executive  posts,  and  OWI 
Director  of  Bureau  Campaigns.  Because  of  defective  vision,  Col. 
Dyke  was  turned  down  repeatedly  by  the  Army  before  he  finally 
was  given  his  overseas  assignment  in  late  September,  1943. 


Information  and  Education  Officer, 
U.  S.  Army  Forces  in  the  Far  East 
— and  a  more  interesting  and  ex- 
citing assignment  couldn't  be  con- 
cocted for  an  ex-radio  guy. 


Under  our  section  we  operate 
among  other  activities  the  SWPA 
"Jungle  Network",  consisting  of 
eight  stations  stretching  from  one 
end  of  Guinea  to  the  other!  There's 


TOPS   IN  PROGRAMS 


la/'^  m/i^  WOOD  /ta^  ^mo^  /f^pwe  €ti^ 
■  ^fji'tariff  ^^a/iffh  /fl^/eneU  a^i  a/n^ 
fe/e  uM^m/ie'ie-  ,  .  .  .  . 


a  1,000  watter,  a  450,  a  250  and 
the  balance  50's. 

As  you  know  there  are  Armed 
Forces  Radio  Stations  operating  ali 
over  the  world — and  we're  the 
SWPA  Network.  Obviously,  oui 
"Jungle  Network"  is  a  network  in 
name  only — no  line  hookup — but  we 
have  a  master-schedule  setup  by  u^ 
at  headquarters  for  all  stations 
which  you  might  call  "network 
time" — and  periods  set  aside  for 
local  "station  time".  And  no  FCC 
to  argue  about  it! 

My  radio  officer  is  Maj.  Ted 
Sherdeman,  ex-NBC  and  CBS,  and 
among  our  station  managers  Lt, 
Wynne  Orr,  ex-NBC  Chicago;  Lt. 
Dick  Wells,  ex-NBC  and  WHO, 
and  father  of  Iowa  Broadcasting 
System;  Capt.  Ham  Nelson,  Y&R, 
and  a  flock  of  enlisted  men  with 
NBC,  CBS,  Mutual  and  independ- 
ent station  experience,  including 
Tom  Moore,  J.  Walter  Thompson, 
WOR;  John  Deitrick,  Ohio  State  U. 
Station  (WOSU) ;  Al  Cohen, 
WXYZ,  WYR;  Ham  O'Hara,  CBS; 
Rolf  Bayer,  freelance  radio  actor 
and  announcer;  Bob  Darby,  KYW; 
Karl  Schmidt,  WHK,  WHA, 
WHBC,  WIBA  and  young  Scott 
Bowen,  WIBX.  There's  one  thing 
about  radio  men — as  soon  as  they 
hear  a  station  is  about  to  be  acti- 
vated in  an  area  they're  like  old  fire 
?iorses — they  flock  in  from  every  i 
outpost  within  ear-range,  ex-actors  \ 
sound  effects  men,  commercial  sales- 
men, program  directors,  writers- 
who  are  now  everything  from  para 
troopers  to  staff  officers — and  w 
all  get  together,  tilt  a  canteen  o 
jungle  juice  or  state-side  beer  an 
the  bull-session  sounds  just  lik 
Toots  Shor's  or  Louis  and  Armand 
at  noontime  in  the  good  old  days, 

In  the  Raw 


This  is  really  radio  in  the  raw 
brother!  Digging  in  a  station  site] 
on  a  jungle  hillside — getting  thi 
engineers  to  smack  a  bull-dozei 
through  the  undergrowth  to  clea: 
the  studio  base  (and  discovering  ; 
Mills  Brothers  quartette  in  th' 
process!) — setting  up  business  am 
a  Radio  City  opening  in  a  native 
thatched  hut,  with  Papuan  boys  a 
pages — Jack  Benny  via  transcrip 
tion  at  the  regular  time  Sunda; 
night  (and  all  the  other  top  CAl 
ratings  in  their  regular  niches !)- 
picking  up  the  first  flash  of  th 


"WFDF  Flint  was  advertisin 
plumbing  service^  dear,  and  tht 
is  who  we  got" 
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PORTRAIT  OF  A  HOUSEWIFE 
ENJOYING  GLOOM  DODGERS' 


She  has  just  started  the  children  ofF  to  school  and  her  husband 
off  to  work.  Quiet  steals  into  the  home.  She  takes  time  out  for 
relaxation  from  the  endless  tasks  of  housework-time  out  to  tune 
to  the  gay  humor  and  whistleable  music  of  GLOOM  DODGERS, 
New  York's  own  daytime  variety  show.  She  enjoys  the  music, 
singers,  instrumental  soloists,  quick-witted  emcees,  the  brilliant 
array  of  guest  artists  plus  the  latest  news  every  hour.  Built  solely  to 
give  listening  pleasure---GLOOM  DODGERS---offers  complete 
escape  from  the  constant  toil  of  a  busy  home,  with  as  many  as 
10%  of  all  homes  in  the  New  York  area  tuned  to  this  program. 

LOTS  OF  FUN  FROM  NINE  TILL  ONE  •  MONDAYS  THRU  SATURDAYS 
Ask  a  WHN  represenfative  about  the  new  sales  policy  for  this  program. 

50.000  WATTS  IN  THE  NATION'S  No   1  MARKFT' 


WHN 

NEW  YORK 

I050 


50,000 


Represented  by 


European  invasion  shortwave  and 
getting  all  the  thrills  of  an  NBC 
newsroom  out  of  flash  bulletins 
throughout  the  evening  and  until  2 
a.m. — then  a  call  of  commendation 
from  the  Commanding  General  of 
the  area — that's  better  than  a  raise 
back  in  Rockefeller  Plaza ! 

Then  the  trials  and  frustrations 
of  "sweating  it  out"  waiting  for 
transportation — for  example  this 
week  we're  ready  to  move  into  two 
forward  areas — our  transmitters, 
generators  and  personnel  all  ready 
to  go — but  that  good  old  New 
Guinea  rainy  season  has  grounded 
all  planes  and  naturally  ammuni- 
tion and  rations  and  ordnance  have 
to  be  moved  first  in  a  coastwise 
strip.  SO-0-0  we  sadly  wait  dock 
and  strip-side — but  within  the  next 
two  weeks  there'll  be  two  more 
AFRS  stations  pumping  out  on  the 
jungle  air  in  a  couple  of  spots 
where  the  Nips  were  pretty  active 
a  couple  of  months  ago. 

As    to    commercials — well,  our 


clients  are  myriad,  accounts  many 
— but  no  rate  cards.  We  sell  acci- 
dent prevention,  War  Bonds,  se- 
curity measures,  advice  on  censor- 
ship of  mail — in  short  anything 
that  the  command  needs  under- 
standing and  cooperation  on  from 
the  GI's.  And  it  works  just  as  it 
does  on  Jello  or  Colgate. 

And  radio  jungle-style  is  just  as 
absorbing  as  it  is  at  home — but 
with  a  feeling  of  urgency  and  im- 
portance that  I'm  afraid  we'll  all 
miss  when  we  get  back  to  the  side- 
walks of  Radio  City  or  Madison 
Ave. 

New  Transmitter 

We've  worked  out  a  new  locker- 
mink  size  transmitter  that  works 
off"  a  jeep  battery — and  Ted  Sherde- 
man  and  I  plan  to  take  it  on  a  trial 
run  on  the  next  operation  and  set 
her  up  on  the  beach  and  go  into 
business.  There's  a  fine  built-in  re- 
ceiver and  we  tune  in  to  shortwave 
programs  from  the  States  or  from 


USMC  Guam  Records 

LATEST  Marine  Corps  film  re- 
cordings are  those  sent  from  Guam 
L  sc  week  from  Capt.  Earl  Wil- 
son, and  Sgt.  Edward  C.  Stodel, 
USMC.  Sgt.  Stodel  was  respon- 
sible for  the  Guam  tank  action  re- 
cordings [Broadcasting,  Aug.  14]. 
Capt.  Wilson  interviewed  two  Ma- 
rine flyers  who  told  of  finding  a 
Japanese  fully  armed  with  hand 
grenades  in  their  plane  during  a 
recent  flight.  The  record  was 
played  on  the  Marine  Band  pro- 
gram on  Mutual,  12:30-1  p.m.  on 
Saturdav,  Aug.  23.  On  the  same 
day,  1:.30-1:45  p.m.,  Sgt.  Stodel's 
recording  of  interviews  and  songs 
by  the  liberated  people  of  Guam 
was  heard  on  MBS.  WRC  Washing- 
ton broadcast  it  3:30-3:45. 

the  nearest  AFRS  station — flip  a 
switch  and  she  automatically  re- 
broadc-asts  within  an  area  of  about 
3-4  miles  radius.  We  hope  to  equip 
every  SWPA  task  force  with  such 
a  setup.  We  believe  that  broadcast- 
ing can  and  should  be  as  mobile 


announcing 


Covering  the  Electric  Furnace  Steel 
Capital  of  the  World  •  •  •  Canton  is  the 
73rd  Retail  Market  in  the  United  States 


as  troop  movement  itself.  Ted  calls 
it  the  "Purple  Heart  Special" — but 
adds  "it  can't  be  worse  than  those 
FCC  hearings  in  1941"! 

Seriously,  radio  has  a  real  place 
in  this  war.  In  addition  to  its  great 
tactical  uses,  broadcasting  over 
these  field  stations  is  making  a 
m:-jor  contribution  to  ti'oop  morale. 
The  cooperation  of  advertisers  and 
radio  talent  in  making  transcrip- 
tions of  all  the  top  shows  available 
to  the  Armed  Forces  through  Tom 
Lewis'  efficiently  functioning  AFRS 
headquarters.  Morale  Service  Divi- 
sion, Los  Angeles  deserves  and  gets  I 
highest  citations  from  all  of  us  out 
here. 

Weekly  Newsmap 

In  addition  to  radio,  we're  edit- 
ing a  weekly  "Newsmap"  covering 
the  progress  of  the  war  on  ail 
fronts  which  is  posted  in  every  out- . 
post  in  SWPA;  an  eight-page 
"Maptalk"  with  background  ma-j 
terial  on  the  war  and  operations 
for  news  discussions  which  are  held 
each  week;  an  SWPA  newsreel 
shown  twice  a  month  in  all  Gl 
movie  theatres;  and  our  educa- 
tional program  includes  an  Armec 
Forces  Institute  in  which  we  hav( 
over  20,000  GI's  enrolled  in  corre- 
spondence courses.  How's  that  foi 
a  batch  of  GI's  who  fight  or  wori 
all  day  and  still  have  time  to  do 
little  brainwork.  You'd  be  amazec 
at  the  interest  in  study  and  the  sin- 
cerity with  which  these  kids  tackk 
it  in  their  off'-duty  time.  We  visitec 
a  negro  engineer  outfit  the  othei 
night  who  reorganized  a  "Junglf 
University"  with  an  elementarj 
school  (409c  of  these  lads  are  illit 
erate  and  they're  learning  to  rea( 
and  write!)  ;  a  business  school  (ste 
nography  and  typewriting)  ; 
technical  school,  (auto  repair,  elec 
tricity,  shoe  repairing,  bakery,  etc.'. 
and  a  school  of  higher  education 

Radio  at  Night 

The  dean  is  an  ex-Mission  Count; 
superintendent  of  schools.  Thes 
guys  work  all  day  on  the  roads  o 
Guinea,  up  to  their  knees  in  mui 
or  dust,  and  at  night  are  doing  thi 
amazing,  educational  activity — al 
organized  and  instructed  by  thei 
own  men!  Believe  me  it's  thrillin, 
and  inspiring! 


SERVICE 

on  all 
RECORDING 
PROBLEMS 
local  or  national 


COMPLETE 
FACILITIES 
FOR  .  .  . 

•  Spot 
Announcements 

•  Remote 
Pick-ups 

•  Full 
Air  Check 
Service 


1 121- Venhonf  AVe.     Washington  5,  D.  C 


""mm'S  GOLD  IN  CANTON  STEEL" 
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What's  the  Rush? 


It's  the  telephone  rush.  Every  night  thousands 
of  service  men  and  women  dash  to  the  nearest 
telephones  to  talk  with  families  and  friends  at 
home.  Most  of  the  Long  Distance  calls  from 
camps  and  naval  stations  are  crowded  into  a 
few  short  hours. 

Many  circuits  are  likely  to  be  crowded  at  that 
time  and  it  helps  a  lot  when  you  "give  7  to  10 
to  the  service  men." 


BELL      TELEPHONE  SYSTEM 


How  Army  Will  Handle  Armistice 


(Co7itinued  from  page  11) 


the  original  transmisison,  every 
unit  with  a  radio  receiver,  barring 
isolated  cases  of  sets  out  of  order, 
is  notified. 

The  basic  network  structure  is 
flexible  and  varies  constantly,  es- 
pecially in  the  case  of  the  mobile 
warfare  being  fought  today.  For 
instance,  artillery  units  can  be 
tuned  to  the  same  frequency  as  di- 
vision artillery  headquarters,  or 
can  operate  on  the  battalion  fre- 
quency. Or  reconnaissance  groups 
deep  in  enemy  territory  can  be 
linked  by  vehicular  radio  direct 
with  division  headquarters. 


Many  of  the  message  centers 
are  now  located  in  trucks  and 
other  vehicles.  The  networks,  fun- 
damental units  with  two  or  more 
stations  on  the  same  frequency, 
continue  operation  under  all  condi- 
tions. 

Plane  radios,  on  shortwave,  can 
be  linked  with  whatever  group  to 
which  they  are  attached.  All  can 
be  reached  within  a  few  minutes, 
no  matter  what  the  origination 
point  of  the  message. 

Although  ground  forces  keep 
contact  with  alternate  methods 
other  than  radio — telegraph,  tele- 


Don't  you  ever  cut 
your  toe-nails,  Silas? 

Nope!  Need  'em 
I  to  defend  my 


11 


bank- roll! 


Get  out  your  data  books  and  look  up  the  economic 
facts  about  the  Red  River  Valley.  Our  farmers  out 
here  are  away  above  the  average  for  North  Dakota^ , 
away  above  the  average  even  for  this  entire  area. 
Why?  Because  Red  River  Valley,  as  stated  in  the 
Encyclopedia  Britannica,  is  one  of  the  richest  agri- 
cultural lands  in  America.    Do  you  want  the  details? 


WDAY 


^1      FARGO,  N.  D.  ...  500d  WATTS  N.  B.  C. 

^nBSK^  affiliated  with  the  FARGO  FORUM 

FREE  O-  PETERS,  NATIONAL  REPRESENTATIVES 


Miller  on  40 

RUSSELL  MILLER  MILLING, 
Minneapolis,  will  begin  sponsor- 
ship of  quarter-hour  programs  ef- 
fective Oct.  1  for  26  weeks  on  ap- 
proximately 40  stations.  Agency 
is  Cambell-Mithun,  Chicago. 

phone,  flag  signals,  courier,  the 
inevitable  grapevine,  and  other 
means — planes  rely  almost  exclu- 
sively on  radio.  All  ships  can  re- 
ceive a  message  from  headquar- 
ters of  command  instantaneously. 

The  German  army  can  be  reach- 
ed by  our  powerful  shortwave  ra- 
dio at  SHAEF  and  by  ABSIE,  the 
OWI  station  in  England,  already 
responsible  for  transmission  of  in- 
numerable vital  messages  to  the 
Germans  and  the  European  under- 
ground forces.  The  stations  are 
monitored  constantly  by  the  Ger- 
mans. 

"Propaganda  radios,  shortwave 
interception  and  the  PA  systems, 
used  successfully  countless  times 
at  the  front — notably  at  St.  Malo — 
will  probably  be  the  more  effective 
in  announcing  cessation  of  hostili- 
ties in  view  of  the  natural  disposi- 
tion of  the  Germans  to  give  up  in 
their  present  confused  state,"  a 
War  Dept.  spokesman  told  Broad- 
casting. 

Nazis  Listen  In 

"In  fact,  the  Nazi  is  more  apt 
to  hear  the  surrender  news  from 
our  radios  than  from  his,"  he  said, 
"because  the  German  army  is  on 
the  run  and  their  lines  of  com- 
munication are  probably  badly  dis- 
organized. But  to  predict  his  reac- 
tion is  difficult.  He  may  not  trust 
the  news  heard  on  our  airwaves. 

"One  fact,  though,  I  am  sure  of," 
he  continued,  "Gen.  Eisenhower 
will  notify  our  men  in  the  field  im- 
mediately— even  before  the  War 
Dept.  gets  word.  And  that  is  as  it 
should  be." 

In  World  War  I  negotiations  for 
the  meeting  of  the  German  delega- 
tion and  Allied  Grand  Headquar- 
ters were  conducted  through  the 
Nauen  and  Paris  wireless.  On  Nov. 
9,  the  terms  were  presented  to  the 
Germans,  then  sent  by  courier  to 
German  government  headquarters. 
Because  of  the  distance  involved 
and  the  destruction  of  the  roads, 
combined  with  constant  firing,  the 
German  delegation  was  given  72 
hours  in  which  to  answer. 

After  47  hours  the  courier 
reached  German  headquarters.  At 
10  a.m.,  Nov.  11  he  returned  to  the 
meeting  place  of  the  delegates.  As 
the  Armistice  was  signed  in  Paris 
at  5  a.m.,  "it  was  generally  as- 
sumed here,"  a  New  York  Times 
reporter  wrote  from  Paris,  "that  the 
German  envoys  within  French  lines 
had  been  instructed  by  wireless  to 
sign  the  terms." 

So  early  radio,  or  wireless  at  it 
was  then  called,  played  a  part  in 
that  peace,  too.  Today,  radio  will 
doubtless  be  used  throughout  en- 
tire negotiations,  and  the  needless, 
costly  delay  of  other  methods  will 
be  abolished. 


FIRST  FROM  GERMANY 

Cassidy  Said  to  Lead  Way 
 For  Radiomen  


Cassidy  Takes  Notes 

FIRST  U.  S.  RADIO  man  to  broad 
cast  on  German  soil  since  the  Wai 
started,  according  to  WLW  Cincin 
nati,  is  Jim  Cassidy,  special  eventi 
director  of  WLW,  now  overseas 
war  correspondent.  Broadcasting  or 
NBC  from  the  front  lines  of  thi 
Third  Army,  Mr.  Cassidy  reportec 
American  citizens  as  they  passec 
through  an  unnamed  town  en  route 
to  Trier. 

He  left  the  United  States  July  29 
and  two  weeks  later  was  in  Nor- 
mandy, bringing  to  Midwest  listen 
ers  news  of  soldiers  from  the  WL'W 
area,  Monday  through  Friday  a' 
6:25  p.m.  (EWT),  and  at  unsched 
uled  times  when  there  is  a  sudder 
news  development.  He  also  does  tw( 
daily  broadcasts  for  NBC.  Mr.  Cas 
sidy  has  also  worked  extensively 
with  BBC  toward  the  furthering  o 
international  broadcasting. 


Maynard  Back  at  NBC 

GEORGE  MAYNARD  has  resumec 
his   post  as   assistant  productiox 
manager  at  NBC  after  2V2  yeavr 
service  in  the  Army.  Mr.  Maynardi 
who  replaces  Bruce  Kamman,  nowi 
with  NBC  in  Hollywood,  has  beer- 
assigned  to  direct  programs  of  se 
rious  music.  Mr.  Maynard  becamf 
staff  sergeant  at  Moore  Field,  Tex.\^ 
where  he   handled  Flying  Blind 
local  program  put  on  by  the  spe 
cial    services    division.    He  latei 
earned  his  commission  in  Militarj 
Intelligence.  Going  overseas  in  De 
cember,  1943,  he  became  producei 
of  the  Ay-my  'Hour  heard  on  NBC 
for  the  European  Theater  of  Op 
erations. 
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Equipment  Boom 

(Coitinued  from  page  11) 

all  the  AM  sets  they  can  produce 
for  some  time  to  come. 

Some  of  the  largest  manufactur- 
jers  of  radio  equipment,  especially 
rthose  who  will  carry  the  brunt  of 
military  requirements  for  the  war 
against  Japan  and  those  who  were 
[(producing  FM  sets  before  the  war, 
i;plan  to  produce  combination  sets 
(shortly  after  reconversion.  They 
'will  rapidly  shift  to  combination 
l|5ets  exclusively  and  will  continue 
'bn  this  basis  as  long  as  the  two 
jsystems  of  broadcasting  operate 
i^ide  by  side. 

(1  As  for  television  sets,  Mr.  Creutz 
believes  the  volume  of  production 
ikoUowing  reconversion  will  be  de- 
iitermined  by  developments,  in  tele- 
icasting.  Manufacturers  are  ready 
|to  go  ahead  with  video  receivers 
immediately  after  the  cutback  is 
put  into  effect  and  expect  to  have 
Isets  on  the  market  within  a  few 
months  after  the  Nazis  surrender. 
jlSome  industry  circles  entertain  the 
iijopinion  that  a  million  sets  will  be 
^made  in  the  first  year  after  recon- 
version, but  Mr.  Creutz  thinks  the 
Volume  will  be  much  less.  He  feels 
jthat  problems  attending  the  de- 
^yelopment  of  television  relays  will 
.^limit  the  market  for  receivers  to 
(the  large  cities  for  many  months 
ahead. 

f    The  end  of  the  European  war  will 
tJfDe  followed  by  increased  activity 
Eon  the  part  of  broadcasters,  par- 
[:iculai'ly  as  new  FM  and  television 
^ptations  come  into  operation.  It  is 
jsLikely  that  the  rule  requiring  own- 
bsrs  of  both  AM  and  FM  stations 
ico  carry  at  least  two  hours  of  un- 
[liuplicated   programs,  waived  be- 
pcause  of  war  manpower  shortages, 
again  will  be  put  into  force.  With 
lundreds    of    new    FM  stations 
jroadcasting,  there  will  be  thou- 
sands of  additional  personnel  re- 
';quired  for  programming,  technical 
and  clerical  duties. 

Mr.  Creutz  believes  it  will  not  be 
■'many  years  before  there  will  be 
=^cwice  the  number  of  stations  in 
operation  as  at  present,  as  the  re- 
Jsult  of  FM.  He  foresees  a  greater 
Competition  between  stations,  com- 
parable to  that  which  has  existed 
among  newspapers  which  reached 
.t  saturation  point  as  the  result  of 
^economic  factors  rather  than  tech- 
lical  discoveries  which  now  pro- 
^'ide  more  room  in  the  radio  spec- 
•rum. 


THIS  LITTLE  ADVERTISER 
went  to  market 

(but  he  wasn't  any  '^pig") 

Last  July  J.  W.  Landenberger  fie  Company  of  Chicago 
decided  to  test  the  voice  of  WENR  and  one  of  its  most 
ardent  disciples,  Beulah  Karney.  They  wanted  to  see  if 
that  heretofore  winning  combination  would  draw  any  re- 
quests for  Footlets,  those  miniature  socks  that  protect, 
stockingless  feet  from  shoes  and  vice  versa. 

Two  one-minute  announcements  were  planned  but  look 
what  happened! 

2200  letters  were  received  within  twenty-four  hours  of  the 
first  plug.  The  client,  overwhelmed,  cancelled  the  second 
one.  In  all,  5169  requests  came  pouring  in. 

We  quote:  the  result  was  twice  the  total  returns  received 
from  another  similar  test  on  another  station — end  of  quote 
—AND: 

Quote :  we  want  to  take  this  opportunity  to  thank  you  and 
Miss  Karney  for  your  cooperation  and  to  assure  you  that 
we  are  thoroughly  sold  on  WENR — end  of  quote. 

Just  goes  to  show  what  can  happen  when  you  don't  confine 
your  message  to  Chicago  but  tell  it  to  no  less  than  one 
tenth  of  the  nation — at  a  lower  cost  per  1000  families  than 
any  other  Chicago  station. 


Simon  Ackerman  Adds 

sIMON  ACKERMAN  Clothes,  New 
^ork,  men's  clothing  store,  has  add- 
a  weekly  quarter-hour  musical 
oiogram,  The  Master  Voice,  on 
VOR  New  York  to  its  list  of  pro- 
;•:  ams  and  stations  in  New  York. 
7  mtract  is  for  52  weeks.  In  addi- 
i  on  to  using  five  one-minute  tran- 
scribed spot  announcements  six 
;lays  a  week  on  WBYN  Brooklyn 
."irm    also    sponsors  five-minute, 

B quarter-hour  and  25-minute  news 
mA  musical  programs  on  WMCA 
,«^0R  WINS  and  WLIB  New  York. 
j^Vgency  is  Ehrlich  &  Neuvdrth, 
if>Iew  York.  ^^^^^mmm 
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Scope  of  FCC  Probe  Widened 


{Continued  from  page  16) 


former  general  counsel  of  the  Com- 
mittee. 

When  hearings  opened  Tuesday 
morning  Chief  Investigator  Barker 
toolv  the  stand  to  discuss  what  Mr. 
Sirica  outlined  as  three  phases  of 
WFTL  :  (1)  operations  loss  of  the  sta- 
tion ;  ( 2 )  removal  of  the  antenna  and 
(3)  vv'artime  priorities  for  carrying 
out  a  10,000  w  construction  permit. 

Mr.  Barker  outlined  the  operations 
losses  of  WFTL,  how  the  transmitter 
was  moved  after  the  Navy  had  request- 
ed it  and  finally  he  told  of  priorities 
obtained  from  WPB  when  Chairman 
Fly  wrote  the  WPB  requesting  such 
priorities  after  WPB  had  rejected  the 
original  application  of  WFTL.  Con- 
cluding his  testimony  Mr.  Barker  said 
his  conclusions  were  taken  from  rec- 
ords subpenaed  by  the  Committee. 

Mr.  Fly  said  the  Commission  re- 
quested priorities  for  the  10,000  w 
(■(|ui)iment  to  "back  up"  the  Navy.  He 
added,  after  further  questioning,  that 
Commissioner  Paul  A.  Walker  voted 
against  moving  WFTL  to  Miami. 

Bennett  Testifies 

Tuesday  afternoon  was  devoted  to 
questioning  Mr.  Bennett,  who  denied 
that  he  represented  both  Mr.  Horton 
and  Fort  Industry  without  the  knowl- 
edge and  consent  of  both  parties.  He 
told  of  a  trip  to  Detroit  to  confer 
with  Comdr.  George  B.  Storer,  Pres- 
ident, and  L.  A.  Pixley,  then  general 
manager  of  Fort  Industry  stations, 
and  of  going  to  Ft.  Lauderdale,  where 
he  told  Mr.  Horton  of  his  conversa- 
tions with  the  Fort  Industry  officials. 

Mr.  Sirica  questioned  the  witness 
about  his  affiliation  with  the  National 
Independent    Broadcasters    and  at- 


tempted to  wring  from  Mr.  Bennett 
an  admission  that  Chairman  Fly  vir- 
tually controlled  the  NIB.  Mr.  Bennett 
steadfastly  insisted  that  Mr.  Fly  was 
interested  in  the  small  broadcasters 
and  so  was  he. 

As  to  representing  both  Fort  Indus- 
try and  Mr.  Horton,  Mr.  Bennett  tes- 
tified :  "Mr.  Storer  asked  me  if  I  was 
in  position  to  represent  Fort  Industry. 
I  told  him  I  saw  no  reason  why  not, 
providing  Mr.  Horton  knew  about  it.  I 
told  him  I  could  see  no  reason  why  he 
should  object."  He  denied  he  accepted 
a  fee  from  Fort  Industry  or  made 
any  agreement  until  he  had  talked 
to  Mr.  Horton. 

-  Mr.  Bennett  said  he  didn't  consider 
himself  attorney  for  Fort  Industry 
until  he  had  talked  to  Mr.  Horton. 
He  added  that  he  introduced  Comdr. 
Storer  to  Mr.  Horton  and  that  "Mr. 
Storer  did  his  own  negotiating".  Mr. 
Bennett  said  he  never  discussed  price 
with  Mr.  Horton,  nor  with  Comdr. 
Storer  except  in  general  terms. 

Pressed  as  to  his  friendship  with 
Mr.  Fly,  Mr.  Bennett  said  :  "I'm  very 
fond  of  Mt.  Fly.  I  admire  his  ability. 
I  think  he's  one  of  the  ablest  men  ever 
to  sit  on  the  Commission."  He  denied 
being  an  "intimate"  or  "social"  friend 
of  the  FCC  chairman. 

"Do  you  think  it's  proper  and  ethical 
to  represent  both  sides  in  a  sale?"  de- 
manded Mr.  Sirica. 

"I  certainly  do,"  replied  Mr.  Ben- 
nett. "I  represent  clients  before  the 
FCC.  I  refused  to  discuss  any  price 
with  Mr.  Horton.  I  was  bringing  two 
parties  together.  I  was  representing 
Mr.  Horton's  operations  of  WFTL." 

Mr.  Bennett  denied  charges  of  Mr. 
Sirica  that  he  accepted  a  $10,000  fee 
from  Fort  Industry,  $5,000  for  repre- 
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senting  the  firm  and  the  additioaal 
.$5,000  for  getting  the  station  for  lest 
than  $300,0(J0.  He  said  he  spent  11] 
days  out  of  Washington  at  the  rate  ol 
$100  a  day.  He  asserted  his  fee  was; 
to  be  $5,000  and  insisted  he  didn't 
know  how  much  more  he  would  get. 

He  said,  witn  reference  to  the  con- 
tract into  which  Mr.  Horton  entered 
with  Car]  T.  Hoifman  and  Stephen  A. 
Yetter  [Broadcasting,  Sept.  11],  he 
had  advised  Mr.  Horton  it  violated 
Commission  regulations  and  should 
have  been  reported.  "'I  urged  Mr.  Hor- 
ton to  make  a  full  disclosure  to  the 
Commission,"  he  said. 

"As  a  result  of  your  preconceived 
plan  with  Mr.  Storer  and  Mr.  Fly, 
you  thought  it  was  better  to  take  Mr. 
Horton  to  Atlanta?"  inquired  Counsel 
Sirica.  "The  way  you  put  it,  no,"  re- 
plied the  witness.  "It  was  agreed  that 
Mr.  Fly  would  see  us  in  Atlanta,  that 
Mr.  Horton  and  I  would  go  to  At- 
lanta." 

Regarding  the  Atlanta  meeting  Mr. 
Bennett  said  Mr.  Fly  didn't  see  the 
"physical"  contract,  that  he  did  not 
discuss  the  purchase  price  with  the 
FCC  chairman  and  that  he  didn't 
think  Mr.  Fly  "was  any  more  inter- 
ested in  this  than  any  other  station". 

Mr.  Bennett  said  he  filed  on  April 
19,  1943,  an  original  letter  with  Rosel 
H.  Hyde,  assistant  general  counsel  of 
the  FCC  in  charge  of  broadcasting, 
setting  forth  Mr.  Horton's  contract 
with  Messrs.  Hoffman  and  Vetter  and 
that  later  the  same  day  he  talked  to 
Chairman  Fly.  He  explained  he  had 
left  out  of  the  first  letter  a  reference 
to  the  Atlanta  meeting  and  that  Mr. 
Fly   had   insisted  it   be   put  in. 

Horton  Recalled 

"I  went  back  to  Mr.  Hyde's  ofiice 
and  got  the  letter,"  he  said.  "I  re- 
wrote the  letter  and  returned  it  to 
the  Commission  April  2.  I  delivered 
the  original  letter  and  one  copy."  So 
far  the  original  copy  has  not  been 
found. 

"Judge  Seward  (P.  W.  Seward, 
FCC  attorney)  has  always  taken  the 
position  I  never  filed  the  original," 
said  Mr.  Bennett.  "I  pled  that  and  I 
still  consider  the  letter  addressed  to 
T.  J.  Slowie,  the  secretary  and  de- 
livered to  the  assistatnt  general  coun- 
sel in  the  presence  of  the  general 
counsel,  as  properly  filed." 

During  hearings  in  Miami,  FCC 
minutes  disclosed  that  reference  to  the 
Atlanta  meeting  were  objected  to  by 
Mr.  Seward.  Of  that,  Mr.  Bennett  as 
serted :  "Seward  told  me  beforehand 
he  was  going  to  oppose  it.  He  said  ht 
didn't  think  it  had  any  place  in  th(j 
hearing." 

"I  certainly  did  try  to  keep  it  out 
of  the  record,"  said  Mr.  Seward.  "1 
objected  to  it  because  I  thought  it  wa; 
inadmissible  in  the  case."  He  deniec 
he  was  instructed  by  "anyone  at  tht, 
Commission"  to  keep  it  out  of  tht 
record. 

Wednesday  morning,  Mr.  Sirici' 
recalled  Mr.  Horton  who  testified  tha 


BURN-SMITH' JVa  tional  Represen  ta  five  s 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
HaHfax,  Nova  Scotia,  to  tell 
the  time. 


Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gim 
Keeping  Up  the  Old  Traditions! 

Traditions,    However,    Don't  Get 
Much  Business. 

CHNS  DOES— Try  It. 
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Moon 

RADIO  RECEPTION,  which 
has  been  found  to  vary  with 
the  phases  of  the  moon,  ac- 
cording to  Dr.  Harlan  T. 
Stetson,  director  of  the  lab- 
oratory for  cosmic  terrestial 
research,  MIT,  is  best  im- 
mediately before  and  at  the 
time  of  a  full  moon.  Mr.  Stet- 
son revealed  this  phenomena 
last  week  before  a  General 
Electric  science  forum  in 
Schenectady. 


■  couldn't  recall  Mr.  Bennett's  "ex- 
*t  words"  but  he  got  the  impression 
lie  Fort   Industry   Co.  was  paying 
|e  attorney's  travel  expenses. 
,  "'No  mention  was  made  of  any  fee 
.cept  that  I  assumed  he  would  get  a 
Li«   if    the    transfer  went  through," 
;  i  id  Mr.  Horton.  Mr.  Sirica  announced 
I  I  s  ease  was  concluded. 
|j  Charles  R.  Denny  Jr.,  FCC  general 
l  unsel,  and  George  P.  Adair,  chief  en- 
jueer,  explained  the  legal  and  tech- 
cal  phases  of  removing  the  WFTL 
lausmitter  and  increasing  its  power, 
i.  r.  Fly  took  the  stand  in  his  own 
L  fense  to  explain  he  went  to  Atlanta 
,  I  April  1942  to  address  the  American 
,  >ramunications  Assn.  and  in  1943  to 
nfer  with  A.  N.  Williams,  president 
1  Western  Union,  and  to  inspect  a 
■onitoring   station    and   other  facil- 
)  .es. 

1  Mr.  Sirica  read  from  a  newspaper 
[iljping  a  story  about  the  1942  speech 
which  Joseph  P.  Selly,  ACA  pres- 
;tent,  was  quoted  as  saying  that  the 
sCC  chairman  was  a  "powerful  op- 
'i<nent"  but  "now  he's  on  our  side", 
i  "I  want  it  to  be  a  matter  of  record 
t  at  I  have  an  interest  in  small  inde- 
-  indent  broadcasters,"  said  the  chair- 
an.  He  and  Mr.  Sirica  exchanged 
brds  and  the  general  counsel,  point- 
( g  a  finger  at  Mr.  Fly,  declared  : 
!ii  "You're  not  going  to  run  this  Com- 
iftttee  as  you'd  like  to  do  it.  After 
'■[,  you've  conducted  a  lot  of  examna- 
\ms  before  the  Commission  and  you 
far  down  pretty  hard." 

ij  Miller-Fly  Clash 

'Rep.  Miller  wanted  to  know  how  the 

mimittee  became   interested  in  the 

FTL  investigation.  Mr.  Barker  ex- 

jained  it  as  follows : 
j'l  '"The  investigation  was  started  by  a 

jsit  on  March  26,  1943,  by  Maj.  Jo- 
?ph  E.  Keller.  He  told  me  I  should 
'e  a  man  named  Robert  M.  Tigert 
*  Fort  Lauderdale.  Keller  said  he 
"is  with  the  FCC  four  years  as  sec- 
(tary  to  Commissioner  Thad  Brown. 

e's  on  leave  from  the  law  firm  of 
'Jow  &  Lohnes.  Mr.  Garey  and  I  went 
.    Fort   Lauderdale.  Tigert  said  he 

Id  talked  it  over  with  Dan  Mahoney, 
lirmer  son-in-law  of  Gov.  Jim  Cox,  and 
'icided  to  give  WFTL  the  works." 
'  Mr.  Barker  said  the  original  inves- 
^^ation  was  into  rumors  that  money 
|ed  to  finance  WFTL  at  the  time 

ime  from  dog  track  interests  and  in- 

ilved  a  former  henchman  of  Al  Ca- 
ne. He  made  it  clear  the  investiga- 
in  disclosed  such  rumors  as  false, 
'tie  of  WFTL  was  incidental,  he  said, 
'  the  original  investigation. 
Mr.  Miller  began  his  examination 
I  Chairman  Fly  in  one  of  the  most 
i'ti'olic  sessions  the  Committee  has 
ifien.  Mr.  Fly  testified  that  the  De- 
r.nse  Communications  Board,  now  the 
Ipard  of  War  Communications,  was 
yiggested  by  the  Army  Chief  Signal 
'Ifficer  and  the  Director  of  Naval 
ji)mmunications. 

^  J  Congressman  Miller  began  reading 


Old  Judge  Active 

OLD  JUDGE  COFFEE,  St.  Louis, 
began  sponsorship  of  one-minute 
spot  announcements  Sept.  11,  on 
KWK  WIL  KXOK,  all  of  St.  Louis, 
WGBF  Evansville,  WAOV  Vin- 
cennes,  for  13  weeks.  Firm  also 
renewed  one-minute  announcements 
and  five-minute  news  shows  on  ap- 
proximately 15  stations  for  13 
weeks.  Agency  is  Ruthrauff  & 
Ryan,  Chicago. 


from  a  transcript  which  he  later  iden- 
tified as  a  statement  given  the  Com- 
mittee by  Rear  Adm.  Hooper.  He  read 
the  statement  bit  by  bit  and  asked  Mr. 
Fly  if  he  agreed.  To  most  of  the 
assertions  the  chairman  replied : 
"That's  wholly  false". 

Mr.  Fly  branded  a  purported  state- 
ment by  Adm.  Hooper  that  the  FCC 
chairman  opposed  legislation  author- 
izing wire-tapping  in  Hawaii  as  "ab- 
solutely false".  With  reference  to  the 
250,000  fingerprints  of  radio  operators 
which  evidence  before  the  Committee 
shows  were  not  delivered  by  the  FCC 
to  the  FBI  until  after  Pearl  Harbor, 
Rep.  Miller  read :  "At  least  two  or 
three  times  Naval  Intelligence  came 
to  me  to  try  to  get  me  to  force  the 
FCC  to  turn  over  the  fingerprints  to 
the  FBI.'  Is  that  a  correct  recital  of 
what  transpired,  Mr.  Fly?" 

"It  is  not,  sir,"  indignantly  replied 
the  FCC  chairman.  As  to  wire-tapping 
Mr.  Fly  asserted  that  "either  or  both 
Naval  Communications  and  Signal  ofii- 
eers  of  the  Army  were  tapping  some 
time  before  Pearl  Harbor". 

More  Denials 

Rep.  Miller  read  excerpts  to  the 
effect  that  seven  out  of  10  directors 
of  the  ACA  were  "known  Communists" 
and  that,  "It  was  decided  not  to  dis- 
qualify Communists"  on  BWC  com- 
mittee. To  that  charge  Mr.  Fly  re- 
torted :  "That's  .iust  a  plain  hallucina- 
tion. Are  you  asking  questions  or  just 
making  the  headlines?" 

"You'll  find  out,"  quipped  Rep; 
Miller.  He  continued  to  read :  "  'Fly 
and  Selly  were  like  that  (holding  up 
two  fingers).  .  .  .  We  had  started 
on  the  Communists.  When  we  got  that 
pressure,  we  asked  where  it  came  from 
and  were  told  the  Whit^  House.  " 

"That's  totally  false,"  ejaculated 
Chairman  Fly. 

"Youre  thoroughly  experienced  in 
the  Communist  party  amongst  radio 
operators,  aren't  you,"  asked  Rep. 
Mller.  Mr.  Fly  said  he  wasn't.  He 
branded  as  "not  true"  a  statement 
that  he  had  promoted  himself  as 
chairman  of  the  DCB  and  during  the 
ensuing  argument  which  touched  on 
the  telegraph  merger  and  monopolies, 
Mr.  Fly  asserted  : 

"I  have  continually  sought  permis- 
sion from  Congress  to  have  an  interna- 
tional monopoly."  He  expressed  the 
belief  a  monopoly  was  the  only  solu- 
tion to  international  communications. 

As  to  Pearl  Harbor,  Adm.  Hooper's 
statement,  as  read  by  Rep.  Miller,  re- 
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MARKET 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio    Eistening  marl<et. 


National  Representative 
JOHN  BLAIR  &  CO. 


fleeted  that  the  failure  of  the  FCC 
to  stop  Japanese-language  broadcasts 
in  Hawaii  may  have  had  some  bear- 
ing on  the  attack,  but  Mr.  Fly  vigoj; 
ously  denied  it. 

Rep.  Miller,  quoting  "another  high- 
ranking  Naval  officer"',  said  the  FCC 
personnel  engaged  in  Radio  Intelligence 
Division  activities  were  not  adequate- 
ly trained,  that  FCC  employees  had 
sent  a  "light  task  force"  into  Alaskan 
waters  and  caused  them  to  "encounter 
a  superior  Japanese  force".  Mr.  Fly 
called  those  assertions  "completely 
false". 

"Do  you  know,  if  this  Committee 
were  permitted  to  take  the  gag  oS 
the  Army  and  Navy,  we'd  be  able 
to  show  the  FCC  interferred  in  na- 
tional defense  by  interjecting  itself 
into  this  (military  radio  intellgence) 
field?"  demanded  Rep.  Miller. 

"That's  false,"  said  Mr.  Fly. 

"Are  you  willing  to  join  this  Com- 
mittee in  requesting  the  President  to 
make  the  files  available?"  continued 
Rep.  Miller. 

"That's  something  for  this  Commit- 
tee," replied  the  charman.  "I'd  be  per- 
fectly happy  to  see  you  do  it.  I  think 
it  would  be  the  most  wholesome  thing 
in  the  world  if  you  can  get  this  out 
of  your  head.' 

Not  'Amateurs' 

The  Wednesday  afternoon  session 
waxed  hotter  as  Chairman  Fly  chal- 
lenged the  statements  read  by  Rep. 
Miller  as  "star  chamber".  Mr.  Miller 
.  informed  the  witness.  "You'll  have 
your  say." 

Mr.  Fly  snapped :  "I  doubt  it.  I 
think  the  record  ought  to  show  what 
has  been  done."  Rep.  Miller  quoted  the 
officer  as  saying  the  RID  activities  had 
been  of  "absolutelv  no  value"  to  the 
Navy.  Mr.  Fly  declared  the  RID 
"never  undertook  to  replace  the  Navy 
work". 

Rep.  Miller  read  an  excerpt  that  re- 


Stephens  Defeated 

E.  A.  STEPHENS,  part  owner  of 
WDSU  New  Orleans,  was  defeated 
last  week  in  the  Louisiana  pri- 
maries for  the  Democratic  Sena- 
torial nomination  by  Sen.  John  H. 
Overton.  He  ranks  second  among 
four  contestants.  Mr.  Stephens,  an 
automotive  distributor  and  civic 
leader,  is  associated  with  H.  G. 
(Bud)  Wall,  of  Indianapolis,  and 
Fred  Weber,  former  general  man- 
ager of  Mutual,  in  the  ownership 
of  WDSU.  ' 


ferred  to  the  FCC  as  "amateurs"  and 
added,  "that  are  accomplishing  noth- 
ing; they  are  only  annoying  us". 

"I  don't  agree,'  said  Mr.  Fly.  "I 
don't  think  any  high-ranking  Naval 
officer  made  that  statement." 

Rep.  Wigglesworth  interjected  a 
question  ou  the  limitation,  "if  any,  on 
the  use  of  commercially  sponsored 
time  for  politcal  subjects".  Mr.  Fly 
said  "the  only  regulation  is  the  law 
itself".  He  added  that  the  law  Is  ap- 
plicable only  to  candidates  for  pub- 
lic office,  but  said  it  was  up  to  sta- 
tion management  to  decide  whether 
equal  time  should  be  afforded  political 
views  opposing  any  which  might  be  ex- 
pressed on  the  air,  either  commercally 
or  sustaining.  "Its  almost  a  matter 
for  a  licensee  to  meet  himself,''  he  said. 
"We're  not  going  to  set  up  our  judg- 
ment as  superior  to  his." 

Storer  Letter 

Comdr.  Storer  read  into  the  record 
a  letter  to  Chairman  Lea,  but  on 
objection  of  Mr.  Sirica  a  portion  of 
one  paragraph  was  deleted  (see  text, 
page  30).  Mr.  Horton  took  the  stand 
voluntarily  to  tell  the  Committee  he 
wanted  to  clear  up  a  few  points.  He 
said  in  the  negotiatons  with  Comdr. 
Storer    "I   thought   my    lawyer  was 


present.  Mr.  Storer  has  testified  best 
was  his  lawyer.  Consequently  I  have  '  I 
no  one  to  substantiate  my  interpreta-  | 
tion  of  what  took  place."  I 

'Slv.  Horton  listed  his  estimated  jl 
losses,  after  the  sale,  as  follows  :  Paid  ^ 
to  Mr.  Vetter.  .$2.3,fX)0 ;  to  Vetter'k  ' 
attorney.  .$3,000;  to  Mr.  Hoffman.  :: 
.$10,000  ;  operating  loss,  $20,000  ;  im-  ,  _ 
provements  to  station  before  the  FCC  . 
approved  the  transfer,  .$5,000 ;  travel 
ing  expenses  for  Mr.  Bennett,  $3,000. 

"That  .$04,000  came  out  of  my  .$25,  || 

000  profit.''  he  said.  Comdr.  Storerif 
resumed  the  stand  to  say : 

"I'm  learning  here  for  the  very  firs' > 
time  that  Mr.  Horton  is  not  entirel\^ 
satisfied  with  the  deal.  I  told  Mr.i' 
Horton  I  would  make  any  adjustment 

1  am  ijerfectly  willing,  if  he'll  show  hf ' 
shouldn't  foot  those  bills,  to  pay  the 
bills  up  to  the  full  amount.  I  want  ti' 
make  this  public  statement  here  and 
now."  ("omdr.  Storer  explained  thar 
hi,-<  upgutiations  with  Mr.  Horton  werf- 
verbal  but  because  he  was  preparing 
to  enter  the  Navy,  he  could  not  hi 
present  when  the  contract  was  signed. 

On  Thursday  morning  Messrs.  Hor- 
ton,   Hoffman  and  Barker   were   re-'  i 
called  by  Mr.  Sirica  for  a  few  rebuttal]  i 
statements.  . 

In  a  surprise  move  Mr.  Sirica'  , 
called  Mr.  Arundel,  who  was  exam-' " 
iiied  by  Mr.  Barker.  Testimony  had  to  ' 
do  with  his  connection,  which  he  said  i 
has  been  severed  since  late  1941,  withf  v 
the  Bulova  Watch  Co.  He  said  he  wa.s,  J. 
secertary  to  former  Sen.  Jesse  H,'  " 
Metcalf  of  Rhode  Island,  from  imS-'-^^ 
36.  originated  the  National  Radia  y. 
For II m.  had  served  in  the  Naval,  re-i  u 
serve  and  represented  several  firm*  k 
as  consultant.  ; 

After  preliminary  examination.  Rep.'  * 
Magnuson  inquired  what  the  witnes.-^ 
knew  of  Mr.  Bulova's  stations.  "I  i 
know  nothing  of  his  radio  stations,'  j-i 
Mr.  Arundel  replied.  "I  never  con-  ' 
tacted  the  Commission  on  a  matter  ol'  ~ 
business.  I  may  have  made  some  in  -  ■ 
formal  inquiries.''  .  ; 

Mr.  Arundel  said  he  owned  the  i 
3,000-acre  Wildcat  Farms  near  War  , 
renton.  Va.,  and  Rep.  Magnusor 
quipped:  "Well,  we've  got  into  every  - 
thing  else.  We  might  as  well  get  intc  ^■ 
wildcat  farms."  :  j; 


WLW  Sells  Grid  Games  } 

MacGREGOR-GOLDSMITH     Inc.'  ^ 
Cincinnati,  sporting  goods  manuf  ac 
turer,  will  sponsor  10  leading  foot:  i 
ball  games,  including  those  of  Notr'^  t 
Dame  and  the  Big  10  Conference 
over  WLW  Cincinnati  and  severa  ~ 
other  midwestern  stations.     Firsf  h 
game  will  be  the  Indiana-Michigai* 
clash  Sept.  30.  Dick  Bray,  veterav  5 
sportscaster,  will  do  play-by-pla;.'  h 
with  WLW  feeding  other  station;  ' 
not  yet  announced.  Agency  is  Hugv  | 
Wagenseil  &  Associates,  Dayton. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

IWLAP 

Lexington,  Ky. 

Amarillo 

IKFDA 

Amarillo,  Tex. 

The  Tri-State 

UIAU  I  Ashland,  Ky. 
nVlfll  Huntington,  W.  Va. 


Knoxville 

I  ^Df  B  I  R  Knoxville,  Tenn. 

All  four  stations  oicned  and  operated  by 
Cilmore  N.  Nunn  and  J.  Lindsay  JVunn 
Represented  by  The  John  E.  Pearson  Co. 


kMuUMl  Station 

ASK  THi  WALKtR'CO.'"^ 
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GEORGE  H.  HILL,  61,  veteran 
exaniinei'-attorney  of  the  FCC  who 
died  suddenly  at  his  Washington 
Jaome  Sept.  8,  less  than  24  hours 
;  after  he  had  ap- 
1^  peared  as  a  wit- 
i  ness  before  a  Con- 
t  gressional  com- 
'  mittee,  was  buried 
i  last  week  in  Tu- 
,  pelo,  Miss.,  where 
he  was  born  Jan. 
t  {'  28,  1883. 

I    Mr.  Hill  was  a 
r  witness    in  the 
Mr.  Hill      r  sale  of  WFTL  be- 
\  [_fore    the  House 

ISelect  Committee  to  Investigate  the 
FCC  on  Thursday,  Sept.  7.  He  ap- 
peared in  good  health.  He  had  pre- 
sided as  examiner  in  hearings  on 
the  proposed  transfer.  Death  came 
fis  a  result  of  a  heart  attack  about 
;B  a.m.  the  next  day. 
i  He  was  admitted  to  the  bar  in 
■11906  after  attending  the  U.  of 
t|!Mississippi.  Mr.  Hill  served  in  the 
'Mississippi  Legislature  and  as  dis- 
;rict  attorney  of  the  First  Judicial 
:  District  of  Mississippi.  On  Nov.  2, 
1 1931,  he  joined  the  old  Federal  Ra- 
dio Commission  as  associate  attor- 
ley  and  examining  attorney. 

When  the  FCC  was  created  in 
934  Mr.  Hill  was  appointed  ex- 
iminer  and  senior  attorney,  a  post 
lie  held  at  the  time  of  his  death, 
^e  is  survived  by  his  widow,  three 
lons,  two  of  whom  are  in  the  armed 
ervices,  and  a  daughter. 

In  tribute  to  his  memory  the 
"ommission  adopted  the  following 
esolution : 

Whereas,  the  Federal  Communications 
ommission  has  learned  with  deep  regret 
f  the  death  of  George  H.  Hill;  and 

Whereas,  Mr.  Hill  has  served  with  this 
ommission  and  its  predecessor,  the  Fed- 
ral  Radio  Commission,  since  1931,  and  dur- 
3g  all  of  this  period  of  his  service  has 
een  a  loyal,  conscientious  and  untiring 
iiblic  servant  whose  devotion  to  duty  and 
3operativeness   endeared  him  to  all  with 

horn  he  was  associated;  now  therefore  be 

i;  Resolved  that  the  death  of  George  H.  Hill 
a  real  loss  to  the  Commission,  and  to  his 
T~sociates    in   the   Law   Dept ;   and   be  it 
irther 

Resolved,  that  this  resolution  be  spread 
pon  the  minutes  of  the  Commission  and 
'  copy  thereof  transmitted  to  the  bereaved 
imily. 


28th 
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Direction  of  Video 
Discussed  by  ATS 

Opening  Meeting  of  Society 
Is  Held  in  New  York 

CAPT.  JOHN  G.  T.  GILMOUR, 
studio  manager  of  the  General  Elec- 
tric Co.  television  station,  WRGB 
Schenectady,  before  entering  the 
service;  Busby  Berkeley,  Holly- 
wood director,  and  Bretaigne  Win- 
dust,  stage  director,  spoke  on  "Di- 
rection for  Stage,  Screen  and  Tele- 
vision" at  the  opening  meeting  of 
the  American  Television  Society's 
1944-45  season,  held  last  Thurs- 
day at  the  Museum  of  Modern  Art, 
New  York,  new  meeting  place  of 
ATS. 

Director's  Problems 

Capt.  Gilmour  told  the  group  that 
if  a  television  director  has  a  back- 
ground of  motion  picture  or  stage 
direction  he  can  produce  better 
video  shows.  Problems  such  as 
lighting,  camera  technicalities  and 
make-up,  he  said,  will  be  so  im- 
proved after  the  war  that  the  work 
of  the  video  director  will  be  com- 
paratively easy.  Television  actors 
appear  to  get  a  "lift"  from  perform- 
ing before  an  audience,  he  said. 

Mr.  Berkely  said  the  greatest 
problem  Hollywood  directors  will 
have  to  face  in  video  production  is 
that  of  having  actors  memorize  a 
complete  show  for  a  single  presen- 
tation. There  can  be  no  retakes  in 
a  video  production,  he  said.  Though 
technique  may  be  different  in  stage, 
radio,  television  and  screen  pre- 
sentations, he  said,  the  fundament- 
als and  basic  principles  of  acting 
are  always  the  same. 

Mr.  Windust  said  stage  directors 
should  familiarize  themselves  with 
television  so  that  when  they  enter 
the  video  field  they  will  not  be 
completely  bewildered. 

"Meeting  was  also  the  occasion  of 
the  presentation  of  the  ATS  award 
for  outstanding  contribution  to  com- 
mercial television  to  WABD  New 
York,  DuMont  Labs  video  station, 
the  award  being  accepted  by  Al- 
len B.  DuMont.  Subjects  of  fu- 
ture meetings  and  their  dates  are: 
"Television  and  Government,"  Oct. 
12;  "30,000,000  Television  Sets— 
When  and  Where,"  Nov.  16;  "Tele- 
vision and  Sports,"  Dec.  14;  "Tele- 
vision in  Advertising,"  Jan.  11; 
"Scenic  Design,"  Feb.  15;  "Televi- 
sion at  Home  and  in  the  Theater," 
March  15;  "Television  Camera 
Techniques,"  April  12,  and  "Televi- 
sion and  the  Visual  Arts,"  May  10. 


WKY  Farm  Addition 

CLARENCE  BURCH,  former 
county  agent  of  Cleveland  County, 
Okla.,  has  joined  the  staff  of  WKY 
Oklahoma  City's  Farm  Reporter 
program  as  assistant  farm  report- 
er. He  attended  Oklahoma  A  &  M 
college  and  Washington  State  U. 
He  has  been  in  the  extension  serv- 
ice since  1933. 


UNIVERSAL  MICROPHONE  Co., 
Inglewood,  Cal.,  went  on  a  five-day  40- 
hour  week  effective  Sept.  1  under  an 
authorization  from  the  War  Manpower 
Commission. 


Lt.  Mcllwaine  Assigned 

LT.  ROBERT  H.  McILWAINE, 
USNR,  reported  Sept.  11  for  tem- 
porary duty  in  the  Radio  Section, 
Office  of  Public  Relations,  Navy 
Dept.  in  Wash- 
ington. A  former 
writer  with  J. 
Walter  Thompson 
Co.,  Lord  & 
Thomas  and  CBS 
New  York,  Lt. 
Mcllwaine  joined 
the  Navy  in  1942 
as  a  gunnery  offi- 
cer. He  went  to 
England  in  July 
1942  to  prepare 
for  the  North  African  invasion, 
in  which  he  participated.  In  May 
1943  he  was  made  a  senior  gunnery 
officer  with  the  task  forces  of  the 
Sicilian  and  Salerno  invasions.  Lt. 
Mcllwaine  has  been  awarded  the 
Silver  Star  for  "gallantry  in  ac- 
tion" during  the  Tunisian  cam- 
paign, and  a  Secretary  of  the  Navy 
citation  for  the  record  of  his  gun- 
nery crew  and  his  organization 
of  rescue  parties  during  the  Sa- 
lerno action. 


Lt.  Mcllwaine 


ASCAP  TO  PROVIDE 
SIXTH  LOAIS  DISCS 

ASCAP  has  offered  talent  and  fa- 
cilities for  a  series  of  quarter-hour 
transcriptions  to  be  used  during  the 
Sixth  War  Loan  Drive,  it  was  an- 
nounced last  week  by  the  Treasury 
War  Finance  Division.  In  addition, 
the  organization  will  absorb  all 
production  costs  for  the  series, 
which  will  be  available  for  local 
sponsorship,  it  was  stated. 

To  be  sent  to  all  stations,  series 
is  expected  to  consist  of  12  separate 
programs  which  will  commemorate 
the  role  of  music  on  the  American 
scene  during  ASCAP's  30  years  of 
existence. 

John  G.  Payne,  ASCAP  general 
manager,  has  assigned  Robert  Mur- 
ray, director  of  public  and  customer 
relations,  to  work  on  production  of 
the  discs  in  cooperation  with  Mau- 
rice H.  Kafka,  War  Finance  coordi- 
nator of  music.  The  David  Broek- 
man  orchestra  will  handle  the  mu- 
sic for  the  programs. 

Treasury  last  week  also  an- 
nounced Sept.  21  as  production  date 
for  the  first  of  a  special  series  of 
individual  transcribed  discs  which 
WFD  hopes  to  offer  during  the 
Sixth  Loan.  Written  by  Lynn  Mur- 
ray, CBS  orchestra  leader,  and  Pvt. 
Millard  Lampell,  radio  writer,  quar- 
ter-hour discs  will  be  based  on  the 
President's  Liberation  Day  prayer. 
To  be  titled  "Liberation",  program 
features  Frederic  March  as  narra- 
tor. Music  is  by  Lynn  Murray  and 
orchestra  with  Burl  Ives  is  soloist. 


Dr.  Horton  to  CBS 

DR.  DONALD  HORTON  has 
joined  CBS  as  research  psychol- 
ogist to  direct  television  audience 
research,  according  to  John  K. 
Churchill,  CBS  director  of  research. 
A  research  associate  at  Yale  U.'s 
Institute  of  Human  Relations  since 
1940,with  a  Ph.D  degree  from  that 
university,  Dr.  Horton  has  spe- 
cialized in  the  study  of  family  and 
community  reactions  to  technol- 
ogical and  social  changes  in 
American  life.  In  1943-44,  he 
served  as  special  consultant  to 
the  Morale  Services  Division  of 
the  War  Department,  on  education 
and  training. 
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COLUMBIA  NETWORK 

"^NORTH  CAROLINA 
Represented  by  Howard  H.Wilson  Co. 
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Official  U.  S.  Navy  Photograph 

RADIO  COVERAGE  for  the  Pacific  operations  will  be  in  the  hands  of 
these  network  representatives,  photographed  as  they  were  leaving  from 
National  Airport  in  Washington,  Handling  news  of  the  Pacific  fleet  will 
be  (1  to  r)  :  James  Fleming,  CBS  correspondent;  Gene  Rider,  CBS  engi- 
neer; Francis  McCall,  NBC  correspondent;  Edmund  Franke,  MBS,  and 
Fred  Frutehey,  NBC,  engineers  who  accompanied  the  party. 


CALIFORHIA  GOLD  HUSH,  1944 

The  Gold  Rush  of  '49  was  only  a  dress  re- 
hearsal for  the  Rush  of  '44.  Today  the  great 
Central  Valley  area  and  Western  Nevada  is 
experiencing  an  agricultural  and  industrial 
boom  unparalleled  in  history. 

Retail  sales  in  the  41  county  ^eelCne  Area 
were  over  2  hillon  dollars  in  the  last  12  months. 

WHM  IS 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 

'See  McClatchy  See^ite  rate  list- 
ing first  under  California  in 
Standard  Rate  and  Data. 


1 


McClatc/iy 
Broadcasting 
Company 

Sacramento,  Califor:nig 


Paul  H. 
RAYMER  CO. 
National 
Representative 
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JOHN  T.  GRIFFIN,  61,  president 
and  principal  owTier,  KTUL  Tulsa 
and  KOMA  Oklahoma  City,  died 
last  Thursday  at  his  home  in  Mus- 
kogee, following  an  illness  of  sev- 
eral months  resulting  from  a 
stroke. 

An  Oklahoma  pioneer,  Mr.  Grif- 
fin was  born  in  Houston,  Miss.,  and 
journeyed  to  the  Indian  Territory 
in  1902,  becoming  a  grocery  sales- 
man. He  established  the  Griffin 
Grocery  Co.,  wholesale  grocers  and 
manufacturers,  which  operates  in 
Texas,  Oklahoma,  Arkansas,  Mis- 
souri and  Kansas,  one  of  the  largest 
wholesale  grocery  firms  in  the  coun- 
try. He  was  a  director  of  the  MKT 
railroad  and  president  of  the  State 
Bank  Assn  . 


Mr.  Griffin  established  KTUL  in 
1933,  having  purchased  a  small  sta- 
tion in  Chickasha,  Okla.,  which  he 
removed  to  Tulsa.  He  purchased 
KOMA  in  1939  from  Hearst  Radio 
for  $315,000. 

He  is  survived  by  his  widow,  a 
son.  Pvt.  John  Griffin,  now  in  mili- 
tary service  in  Pennsylvania,  and  a 
daughter,  Marjorie  Griffin  Leake, 
of  Dallas.  Mr.  Leake  is  manager 
of  the  Griffin  Grocery  Co.  opera- 
tions in  Texas. 

Mr.  Griffin  maintained  his  home 
in  Muskogee  and  supervised  opera- 
tions of  his  many  properties  from 
there.  Manager  of  KOMO  is  Ken- 
yon  Brown,  while  KTUL  is  directed 
by  John  Esau. 


Petrillo  to  Appear 
At  Platter  Hearing 

New  York  Meeting  Deferred 

By  NLRB  to  Sept.  28 

AT  THE  REQUEST  of  James  C. 
Petrillo,  president  of  the  American 
Federation  of  Musicians,  the  Na- 
tional Labor  Relations  Board  has 
again  postponed  its  hearing  on 
the  question  of  platter  turning 
jurisdiction  in  NBC  and  Blue 
owned  stations.  NLRB  has  set 
Sept.  28  as  the  new  date  in  or- 
der to  allow  Mr.  Petrillo  to  ap- 
pear. 

The  hearing  was  originally  set 
for  Aug.  28  but  was  postponed 
to  Sept.  20  [Broadcasting,  Aug. 
21,  Aug.  28]  at  the  request  of 
Joseph  A.  Padway,  AFM  coun- 
sel. 

The  proceedings  were  instigat- 
ed by  the  National  Assn.  of 
Broadcast  Engineers  &  Techni- 
cians to  recover  jurisdiction  over 
turntables  at  the  network-owned 
stations  in  Chicago.  NABET 
claims  that  an  exception  it  grant- 
ed four  years  ago  permitting  mu- 
sicians to  handle  platter  turners 
at  WENR  and  WMAQ  was  later 
withdrawn  and  chai'ges  the  net- 
works with  unfair  labor  practice 
in  continuing  to  give  AFM  juris- 
diction. 

Affects  Future  Plans 

The  outcome  of  the  NLRB  hear- 
ing will  have  a  direct  bearing 
on  Mr.  Petrillo's  plans  to  force 
the  employment  of  musicians  as 
record  turners  exclusively  in  sta- 
tions throughout  the  country.  His 
efforts  to  take  over  turntable  func- 
tions at  all  network  owned  sta- 
tions brought  threat  of  a  strike 
last  May  by  NABET  technicians 
at  all  NBC  and  Blue  owned  sta- 
tions, resulting  in  a  National  War 
Labor  Board  order  maintaining  the 
status  quo  until  the  question  of 
jurisdiction   is  determined. 

Should  the  NLRB  decide  that 
jurisdiction  over  turntables  prop- 
erly resides  with  the  technicians, 
Mr.  Petrillo's  virtual  monopoly  on 


I 


platter  turning  in  Chicago  would  || 
be  broken.  A  WLB  regional  panel 
recently  voted  against  demands 
of  the  union  to  force  employment! 
of  additional  musicians  by  WJJD 
Chicago  for  platter  turning  opera- 
tions [Broadcasting,  Sept.  4]. 

Meanwhile,  broadcasters  await-i 
ed  action  by  Director  of  Eco- 
nomic Stabilization  Fred  M.  Vin- 
son to  enforce  compliance  by  Mr.' 
Petrillo  of  the  "WLB  directive  ter- 
minating the  two-year  strike 
against  the  Victor  and  Columbia 
recording  companies.  OES  offi-^ 
cials  said  a  decision  may  be  ex 
pected  in  a  matter  of  weeks. 


DuMont  Expansion 

SALE  of  225,000  shares  of  Class  A 
common  stock,  to  help  finance  pro- 
duction of  television  transmitters 
and  sets  when  priority  restrictions 
are  lifted,  is  sought  by  Allen  B.  Du-' 
Mont  Labs,  in  a  registration  cer- 
tificate filed  with  Securities  &  Ex- 
change Commission.  Van  AlstyneJ 
Noel  &  Co.  and  Kobbe,  Gearhearf 
&  Co.  will  handle  the  stock.  Du' 
Mont  also  announced  that  its  nev 
live  talent  television  studio  o/ 
WABD  New  York  begins  operatioi 
Sept.  17,  giving  multiple-studio  tele 
casting  facilities  to  the  DuMont  sta 
tion,  permitting  Continuous  live  tal 
ent  shows. 


No.  1  Station  in 
a  No.  1  Market 


PORTLAND,  OREGON 

I         CSS  AfHIiate 

FREE  &  PETERS  •  National  Representative 
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KVSO  Shift  Sought 

APPLICATION  was  filed  with  the 
FCC  last  week  for  voluntary  as- 
signment of  license  of  KVSO  Ard- 
moi-e,  Okla.,  from  The  Ardmoreite 
Pub.  Co.,  publisher  of  the  Ard- 
moreite, to  John  F.  Easley,  editor 
of  the  paper  and  major  interest 
holder  in  the  publishing  company. 
Transfer  is  for  "valuable  consid- 
erations" application  stated.  KVSO 
operates  on  1240  kc  with  250  w  lo- 
cal sunset  and  100  w  night. 


RCA  Video  Ads 

RCA  has  launched  a  national  cam- 
paign to  promote  television,  listing 
46  television  manufacturers  who 
will  be  ready  to  supply  video  sets 
after  the  war.  Schedule  calls  for 
1,000-line  insertions  in  20  newspa- 
pers in  cities  that  have  or  are  plan- 
ning television  stations.  Ads,  which 
will  run  from  time  to.  time,  1944- 
1945,  will  carry  no  mention  of 
RCA.  Agency  is  Ruthrauff  &  Ryan 
New  York. 


Fred  Allen  Off 

WITH  Fred  Allen  definitely  not  re- 
turning to  the  Texaco  Star  Theatre 
on  CBS  Sunday  9:30-10  p.m.,  Texas 
Co.  is  retaining  James  Melton  and 
Al  Goodman's  orchestra,  summer 
replacement,  and  Oct.  1,  adds  Alex 
Temoleton,  pianist-composer,  as  a 
regular  feature.  Five  actresses 
have  been  signed  to  alternate  on 
the  program  by  Henry  Souvaine 
Inc.,  producer.  Agency  is  Buchanan 
&  Co.,  New  York. 


Reichold  Concerts 

j:  REICHOLD  CHEMICALS  Inc., 
,1'  Detroit,  will  sponsor  network 
broadcasts  of  the  Detroit  Sym- 
phony Orchestra  beginning  Oct.  21 
on  MBS,  Saturday  8:30-9  p.m.,  ac- 
cording to  Grant  Adv.,  New  York, 
appointed  last  week  to  handle  insti- 
tutional advertising  for  the  com- 
pany. 


WIOSl'IOUN  IOLE(ri'KI(;  (X).,  N.'w 
York,  at  a  meeting  of  tlic  boMi-d  of 
directors  Sept.  12  deolai-ed  a  divid"ii(l 
of  150  ceiit.s  per  slaan;  on  its  coniMion 
stoci<.  Divicieiid  is  payahie  Se|il.  'J'K 
1944,  on  stock  of  record  Seid.  22,  ]UM. 


5000  WATTS  •  DAY  AND  NIGHT 


BASIC  SLUE  FOR  CLEVELAND 


Fly  Reveals 

'Continued  from  page  16) 

itation  should  be  "comparable"  to 
that  of  the  FM  and  television  fields. 
Supporting  that  theory  is  the  pro- 
vision in  the  White-Wheeler  Bill 
(S-814),  which  would  limit  the 
number  of  stations  in  any  one 
band  to  six.  In  that  connection  Mr. 
Fly  is  reported  to  have  suggested 
the  provision  to  Sen.  Wheeler  (D- 
Mont.),  chairman  of  the  Interstate 
Commerce  Committee  and  co-author 
of  the  proposed  measure  with  Sen. 
White  (R-Me.),  acting  Minority 
Leader. 

Although  CBS  withdrew  its  ap- 
plication to  transfer  WBT  to  the 
KFAB  Broadcasting  Co.,  Lincoln, 
by  which  it  would  have  acquired  a 
45%  interest  in  the  KFAB  com- 
pany, it  was  learned  that  the  Com- 
mission informally  had  apprised 
CBS  and  KFAB  that  it  would  not 
be  inclined  to  look  with  favor  on 
the  transfer.  It  was  felt  by  certain 
Commissioners  that  CBS  should 
own  no  more  than  a  third  interest. 

While  the  Commission  has  no 
regulations  limiting  the  number  of 
stations  any  one  corporation  may 
own,  there  has  been  an  unwritten 
"policy"  in  that  connection.  An- 
drew W.  Bennett,  Washington  at- 
torney who  testified  before  the 
House  Committee  last  Tuesday, 
said  he  consulted  Chairman  Fly  as 
to  whether  the  Commission  would 
oppose  a  seventh  station  for  the 
Fort  Industry  Co. 

When  Mr.  Sirica  pointed  out  that 
there  was  no  regulation  placing  a 
limit  on  stations,  Mr.  Bennett  re- 
plied: "But  there  was  a  policy.'' 
He  didn't  elaborate. 


Acme  on  MBS 

ACME  WHITE  LEAD  &  Color 
Works,  Detroit,  on  Oct.  1  will  begin 
two  Sunday  mystery  r.hows  on  Mu- 
tual. Firm  has  signed  for  the 
5:30-6  p.m.  (EWT)  oeriod  to  pre- 
sent The  Shadow  on  35  stations 
west  of  Chicago,  and  on  those  Mu- 
tual stations  in  the  East  that  do 
not  carry  the  program  for  Dela- 
ware, Lackawanna  &  Western  Coal 
Co.  In  the  latter  areas  Acme  will 
sponsor  the  Return  of  Nick  Carter, 
3:30-4  p.m.,  with  plans  to  sponsor 
this  program  on  the  full  Mutual 
network  at  a  later  date.  Both  con- 
tracts are  for  26  weeks.  Agency 
is  Henri,  Hurst  &  McDonald,  Chi- 
cago. 


KWBU  to  Bhie 

KWBU  Corpus  Christi,  Tex.,  op- 
erating daytime  only  with  50,000 
w  on  1010  kc,  Oct.  1  becomes  af- 
filiated with  the  Blue  Network  as 
a  supplementary  station  to  the 
Southwestern  Group.  Total  num- 
ber of  Blue  affiliates  is  now  196. 
Station  is  owned  by  Century 
Br-oadcasting  Co. 


Rapretanted  Nationally  by  HEADIEY-REED  CO 
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Griesedieck  Drive 

GRIESEDIECK  BREWERY,  St. 
Louis,  began  a  one-minute  cam- 
paign on  the  following  stations, 
KBTM  WSOY  KWOC  KDRO 
KFVS  KWOS  WCBS  WTAX 
WJPF  WTAD  KWTO  KTTS  WDZ. 
Sept.  18.  Eight-week  contracts  were 
placed  by  Ruthrauff  &  Ryan,  Inc. 


POLICY   OlS  SPOTS 
CHANGED  BY  WLW 

ACCEPTANCE  of  all  announce- 
ments on  WLW  Cincinnati,  as  of 
last  Friday,  Sept.  15,  will  be  judged 
by  the  WLW  program  department 
on  the  basis  of  program  content  as 
well  as  the  product  and  commercial 
content.  Robert  E.  Dunville,  vice- 
president  of  the  Crosley  Corp.  and 
general  manager  of  WLW,  an- 
nounced last  week. 

Mr.  Dunville  said  that  certain 
announcements  will  be  barred  from 
adjacencies  to  regular  programs 
"that  in  our  sole  opinion  would  not 
be  in  the  interest  of  good  program- 
ming." Content  alone  would  not 
decide  its  acceptance.  "Further," 


Mr.  Dunville  said,  "we  will  not 
guarantee  the  acceptance  of  an 
announcement  in  a  time  period  on 
a  continuing  basis  and  reserve  the 
right  at  any  time  to  consider  the 
announcement  not  in  the  interest 
of  good  programming  if  the  pre- 
ceding or  following  program 
changes  its  format  or  general 
appeal. 

■'Current  advertisers  whose  an- 
nouncements conflict  under  this 
new  regulation  will  be  afforded  the 
opportunity  of  (1)  changing  their 
snot  announcements  to  periods 
which  will  be  accentable;  (2) 
changing  the  announcement  either 
from  a  transcribed  to  a  live  basis 
or  to  anothf^r  ti'anscription  that 
will  be  satisfactory;  or  (3)  can- 
celing the  announcements  without 
short  rate." 
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HAVE  you  SEEN 


THE  NEW 


WHBQ 

RATE  CARD? 


Of  course  the  rates  are  the 
same  but  look  at  all  the 
pretty  pictures  and  colors. 

The  Rambeau  man  (or 
woman)  will  come  a  running, 
or  if  you  want  to  keep  your 
secretary  busy,  dictate  a  line 
— and  the  card  will  be  on 
its  way. 


Dewey  and  Reynolds 
Heard  by  Troops  Abroad 

A  TRANSCRIBED  version  of 
Quentin  Reynolds'  talk  before  the 
Democratic  Convention  will  be 
shortwaved  to  American  troops 
abroad  today  (Sept.  18)  as  the  first 
in  the  series  of  political  addresses 
under  Army  auspices.  Transcrip- 
tion of  the  Philadelphia  address 
delivered  Sept.  7  by  Gov.  Thomas 
E.  Dewey,  Republican  presidential 
candidate,  will  be  broadcast  Sept. 
19  as  the  Republicans'  initial  cam- 
paign talk  to  the  troops  overseas. 

Thesfe  broadcasts  will  be  followed 
by  similar  addresses  presented  by 
speakers  for  the  Socialist  party. 
Prohibition  party  and  Socialist- 
Labor  party  in  accordance  with 
Army  provisions  for  equal  oppor- 
tunity for  all  political  parties  with 
Presidential  candidates  in  six  or 
more  states.  Each  party  will  have 
five  broadcasts  in  all,  two  30-minute 
and  three  15-minute  addresses,  all 
recorded  versions  of  speeches  broad- 
cast to  the  public  in  the  United 
States.  [Broadcasting,  Sept.  11]. 


V-Day  Prayers 

WASHINGTONIANS  want  a 
quiet,  prayerful  V-Day  when 
Germany  is  defeated,  accord- 
ing to  a  survey  made  by  Ken- 
neth Banghart,  WRC  Wash- 
ington newscaster,  in  his 
morning  news  show.  Mr. 
Banghart  asked  his  listeners 
to  voice  their  opinions,  and 
the  next  day  370  letters  were 
received,  the  majority  desir- 
ing to  observe  V-Day  in  quiet 
prayer. 


MacHarrie  Back  at  Blue 

LINDSAY  MacHARRIE  has  been 
named  New  York  production  man- 
ager of  the  Blue  Network,  report- 
ing to  Adrian  Samish,  national  pro- 
duction manager.  Mr.  MacHarrie 
I'eturned  to  the  Blue's  production 
staff  last  April  having  left  the  net- 
work in  Sept.  1942,  to  serve  with 
the  American  Red  Cross  in  London, 
handling  programs  shortwaved  to 
this  country.  He  became  director 
or  ARC  public  relations  in  London 
in  March,  1943  returning  to  this 
country  earlier  this  year. 


Y&R  London  Office 

YOUNG  &  RUBICAM,  New  York, 
will  open  a  London  oflSce  Jan.  1, 
1945,  with  George  D.  Bryson,  con- 
tact executive  of  the  agency,  as 
managing  director.  Mr.  Bryson, 
prior  to  his  joining  Y&R,  was  a 
member  of  the  sales  organization 
of  Redbook  Magazine.  Due  to  leave 
for  London  in  October,  Mr.  Bryson 
will  be  accompanied  by  Lorimer  B. 
Slocum,  vice-president  and  manager 
of  the  agency's  foreign  department. 
Mr.  Slocum  returned  recently  from 
England  where  he  made  prelimi- 
nary arrangements  for  opening  the 
new  office.  No  announcement  was 
made  as  to  accounts  that  will  be 
handled.  Offices  now  include  five  in 
the  U.  S.  and  two  in  Canada. 


KTOK  Names  Wessell 

KENNIS  AATESSELL.  former  profes- 
sor at  Denver  College  of  Music,  has 
been  added  to  the  staff  of  KTOK 
Oklahoma  City  as  studio  director.  Mr. 
Wessell,  reportedly  one  of  the  out- 
standins  voice  development  instruc- 
tors in  the  southvv'est.  brings  to  KTOK 
a  rich  background  of  professional  expe- 
rience in  voice  production  and  music. 


Exclusive  Memphis  Station 

to  Present 
ASSOCIATED  PRESS  NEWS 
News  Every  Hour  on  the  Hour 


ran 


your  MUTUAL  friend 


MEMPHIS,  TENNESSEE 


Represented  by  RAMBEAU] 
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«  Stnlu  of  taih 
(orporatloR  of  Amerka 


Adventures  from  immortal 
classics  of  James  Fenimore  Cooper 

•  78  quarter-hours  that  bring  alive  the  ageless  classics  of 
James  Fenimore  Cooper,  dramatizing  the  daring  . . .  cour- 
age ...  the  spirit  of  adventure  that  is  our  American  herit- 
age. First,  The  Deerslayer  ...  39  recorded  programs. 
Next,  The  Last  of  the  Mohicans ...  39  programs.  Later, 
other  Leather  Stocking  Tales.  Thrilling  listening  for  chil- 
dren of  all  ages  ...  for  grown-up  "children,"  too,  who  re- 
live the  stories  of  these  familiar  novels!  Destiny  Trails 

 sky-high  in  writing,  acting  and  production  ...  all  the 

time-tested  elements  of  a  success  program  for  a  vast  vari- 
ety of  sponsors.  Judge  for  yourself!  Write,  phone,  or  wire 
for  audition  record  today. 


ING  DIVISION 

S  Of  RECORDED  PROGRAMS 


RCA  BIdg.,  Radio  City,  N.  Y.  .  .Merchond/se  Mart,  Chicago,///. 
Troni-lux  BIdg.,  Washington,  D.  C.  .  .  Sunset  and  Vine,  Hollywood,  Co/. 


Alex  Campbell  Named 
WIBC  General  Manager 

ALEX  CAMPBELL  Jr.,  former 
commercial  manager  of  WKAT 
Miami  Beach  and  afterward  sales 
executive  of  WBBM  Chicago,  has 
assumed  the  gen- 
eral managership 
of  WIBC  India- 
napolis, recently 
acquired  by  the 
/  n  dianapolis 
News.  Mr.  Camp- 
bell started  in  ra- 
dio in  New  York 
in  1931  and  for 
last  5V2  years  was 
with  WKAT.  He 
resigned  last 
March  in  anticipation  of  a  station 
purchase  transaction,  but  when 
that  failed  to  develop  he  joined 
WBBM.  He  was  there  from  June 
15  until  last  month,  when  he  re- 
signed to  take  over  the  manage- 
ment of  WIBC. 

Mr.  Campbell  announced  the  ap- 
pointment of  Joe  Higgins,  formerly 
advertising  manager  for  Crawford 
MacGregor,  Dayton,  and  more  re- 
cently with  Airtemp  in  that  city,  to 
the  sales  staff. 


Mr.  Campbell 


Stuhler,  Morris  Named 

TED  BATES  Inc.,  New  York,  last 
week  announced  the  appointment 
of  William  B.  Stuhler  as  vice-pres- 
ident in  charge  of  radio  production 
— a  new  post — 
and  Seymour 
Morris  as  account 
executive  on 
Standard  Brands 
Inc.,  New  York. 
For  the  past  year 
Mr.  Morris  has 
been  assistant  to 
Gardner  Cowles 
Jr.,  president  of 
the  Iowa  Broad- 
casting Co.,  Des 
Moines,  Register  Tribune  and  Look 
Magazine,  working  with  him  in 
Washington  and  Des  Moines  on 
various  Cowles  enterprises  and 
operations,  including  recent  station 
transactions.  Mr.  Stuhler,  who  will 
handle  advertising  on  Standard 
Brands  desserts  for  Ted  Bates,  was 
until  recently  radio  assistant  to  the 
general  advertising  manager  of 
General  Foods  Corp.,  New  York. 


Mr.  Stuhler 


RADIO  REPORTS  Inc.,  New  York 

has  issued  a  complete  index  to  its 
Weekly  Digest  of  Radio  Opinion. 
.January- April,  1944. 


Cover  the  Rich  Lehigh  Valley 
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TALL  TEE-OFF  of  NBC  Maxwell  House  Coffee  Time  occasioned  this 
ilollywood  gathering  of  agency  clan  with  sponsor  when  series  resumed 
In  Aug.  31.  Confabbers  (1  to  r)  are  Clarence  Goshorn,  president  of 
-fenton  &  Bowles,  New  York,  agency  servicing  account;  Walter  Craig, 
,;gency  vice-president  in  charge  of  radio  who  returns  to  his  New  York 
jeadquarters  in  late  September;  Betty'  Buckler,  manager  of  agency's 
loUywood  office;  Al  Kaye,  program  producer;  J.  K.  Evans,  vice-president 
General  Foods  Corps.,  Maxwell  House  Coffee  Time  sponsor. 


fWO  NEW  STATIONS 
GRANTED    BY  FCC 

IETITION  for  reconsideration  and 
i|rant  of  application  for  a  new 
tandard  station  at  Ann  Arbor, 
lich.,  filed  by  Washtenaw  Broad- 
llasting  Co.,  was  granted  by  the 
'■"CC  last  week,  in  accordance  with 
■  rocedure  outlined  in  the  Com- 
mission's Jan.  26,  1944  policy  re- 
tarding the  use  of  restricted  ma- 
Brials  for  construction  purposes, 
granite  District  Radio  Broadcast- 
ing Co.,  Salt  Lake  City,  at  the  same 
ction  was  granted  reconsideration 
nd  grant  of  its  application  for  a 
ew  standard  station,  also  upon 
onditions  relating  to  the  Jan.  26 
onstruction  policy. 

Facilities  for  Ann  Arbor  are 
050  kc  with  250  w  and  daytime 
peration  only.  The  Salt  Lake  City 
xitlet  will  operate  on  1400  kc  with 
50  w  and  unlimited  time. 

Washtenaw  Broadcasting  is 
ymed  bv  A.  E.  Greene  (40%,) 
resident,  who  owns  Greene  Clean - 
Ij-s  &  Dyers,  Ann  Arbor;  Paul  G. 
•reene  (40%),  secretary-treasur- 
x,  who  is  half-owner  of  Johnson 
F  Greene,  road  contractors,  and 
iCd.  F.  Baughn  (20%),  vice-presi- 
ent.  an  employe  of  CKLW  Wind- 
er-Detroit. 


Imperial  Oil  Test 

MPERIAL  OIL  Co.,  Toronto  (gas- 
line)  has  started  as  a  test  cam- 
ai"-n  of  Esso  Revorter  newscasts 
n  CKY  and  CKRC  Winnipeg  Ac- 
ount  was  placed  by  MacLaren  Adv. 
/O.,  Toronto. 


KSEI 

POCATELLO  •  IDAHO 


RTPB  Video  Meeting 

TELEVISION  Panel  (6)  of  the 
Radio  Technical  Planning  Board 
will  hold  a  special  meeting  Sept. 
19  in  New  York  to  give  recon- 
sideration to  the  specific  location 
of  the  experimental  television 
broadcast  channel  and  to  relay 
channel  assignments  between  300 
mc  and  1000  mc.  Requests  of  Panel 
6  for  these  channels  were  found 
to  be  in  conflict  with  those  of  other 
services  at  a  recent  meeting  of 
RTPB  Panel  2,  on  allocation,  and 
an  attempt  will  be  made  to  re- 
solve this  conflict  before  the  next 
meeting  of  Panel  2  in  New  York 
Sept.  22  and  especially  before  the 
start  of  the  FCC  hearings  on  al- 
locations Sept.  28  in  Washington. 


5£LL 

MANY  PRODUaS  FOR 
MANY  ADVERTISERS 
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WKBO 

Harrisburg,  Pa. 

Wildroot  Hair  Tonic 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO 
AN  ARTHUR  B.  CHURCH  PRODUCTION 


Raytheon  to  Sponsor 
'Meet  Your  Navy'  Show 

RAYTHEON  MFG.  Co.,  Newton, 
Mass.,  marking  its  first  use  of  net- 
work radio,  will  promote  radio  tubes 
and  equipment  on  the  Blue  Net- 
work as  sponsor  of  Meet  Your  Navy 
beginning  Oct.  14.  Originating  at 
the  U.  S.  Naval  Training  Center, 
Great  Lakes,  111.  and  featuring  mu- 
sic and  entertainment  furnished 
by  servicemen,  the  series  has  been 
sponsored  by  Hall  Bros.  Inc.,  Kan- 
sas City  for  greeting  cards  since 
Aug.  21,  1942  in  the  Friday,  8:30-9 
p.m.  period.  Under  the  new  spon- 
sorship Meet  Your  Navy  will  shift 
to  the  Saturday  7:30-8  p.m.  spot, 
with  a  delayed  broadcast  for  Moun- 
tain and  Pacific  Coast  areas  at  mid- 
night. Business  was  placed  through 
Burton  Brown  Adv.,  Chicago. 

Hall  Bros,  has  taken  the  Sun- 
day 3-3:30  p.m.  spot  on  the  Blue 
Network,  for  52  weeks,  effective 
Oct.  15  for  a  program  yet  to  be 
announced.  Full  network  is  expect- 
ed to  be  used.  Agency  is  Foote, 
Cone   &   Belding,  Chicago. 


The 
San  Francisco 
Radio  Picture 

changed ! 


Look  up 

Blue's 

m 

in  your  latest 
Hooper! 


/t'sTHf  BayXreaBuy.' 


+ 


This  is  a.  . . 
market 

Approximately  one- 
half  of  Washington's 
Million  and  a  Quarter 
population  is  gainfully 
employed.  The  greatest 
concentration  of  spenda- 
ble income  in  any  similar 
area  on  earth. 

For  complete  coverage 
of  this  market  you  need 
WINX.  The  station  that 
has  endeared  itself  to  the 
community  by  a  constant 
interest  in  their  needs  and 
desires. 

Let  WINX  do  the 
FLVS  job  in  this  all- 
important  PLUS  market- 


The  Best  Test  Market  at 

MINIMUM  COST 
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tEljeptasIfnt^tonPost  Station 
Washington  1,  D.  C. 


Represented  Nationally  by 

FORJOE  &  COMPANY 
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FCC    OKAYS  SHIFT 
OF  WJLS  TO  560  KC 

FCC  last  week  announced  findings 
of  fact,  conclusion  and  order  grant- 
ing application  of  WJLS  Beckley, 
W.  Va.,  for  a  construction  permit 
to  change  frequency  from  1240  kc 
to  560  kc,  with  power  of  250  w  day 
and  100  w  night  and  unlimited 
hours  of  operation.  Grant  is  sub- 
ject to  the  condition  that  the  per- 
mittee submit  certain  data  on  proof 
of  performance. 

Citing  a  significant  increase  in 
service  and  expressing  certainty 
that  the  applicant  was  financially 
able  to  carry  out  the  proposed  oper- 
ation, the  Commission  statement 
concluded  "In  view  of  all  the  evi- 
dence it  appears  that  the  granting 
of  the  instant  application  would 
tend  toward  a  fair,  efficient  and 
equitable  distribution  of  radio  serv- 
ice as  contemplated  in  the  Com- 
munications Act  of  1934,  as  amend- 
ed, and  that  public  interest,  con- 
venience and  necessity  will  be 
served  by  a  grant  of  the  instant 
application." 

The  new  operation  also  would 
not  affect  interference  to  WFIL 
Philadelphia,  intervenor  in  the  pro- 
ceedings, the  FCC  statement  con- 
tended. 

Commissioner  Jett  dissented  to 
the  action  while  Chairman  Fly  and 
Commissioner  Wakefield  did  not 
pai-ticipate.  Applicant  proposes, 
when  equipment  becomes  available, 
to  apply  for  power  increase  to  1,000 
w  day  and  500  w  night,  operating 
as  a  class  III  outlet. 

WFIL  last  week  had  not  decided 
any  further  legal  remedies  it  will 
pursue.  It  operates  on  560  kc.  with 
1,000  w. 


C.  B.  Heller  Overseas 

C.  B.  HELLER,  former  commer- 
cial manager  of  WLOK  Lima,  0.. 
is  now  on  his  way  to  England  on 
an  OWI  assign- 
ment. He  will  be 
a  newsman  in 
England  for 
OWI's  Overseas 
Branch,  having 
previously  been  in 
the  cable  and 
wireless  division 
of  the  OWI  news 
and  features  bu- 
reau. In  March  of 
this  year,  Mr. 
Heller  left  WLOK  to  accept  an 
appointment  with  the  Overseas 
Branch  in  New  York.  He  was  a 
newspaperman  before  entering 
radio. 


Mr.  Heller 


Set  Mfrs.  Meeting 

OPA  has  called  an  organizational 
meetiii '  of  an  industry  advisory 
committee  representing  manufac- 
turers of  radio  sets,  to  be  held  in 
Washington  Sept.  22.  Committee 
members  are:  Benjamin  Abrams, 
Emerson  Radio  &  Phonograph 
Corp.;  R.  C.  Cosgrove,  Crosley 
Corp.;  i.  J.  Nance,  Zenith  Radio 
Corp.;  J.  M.  Spain,  Packard- 
Boll  Co.;  A  B.  Wells,  Wells-Gard- 
ner &  Co.;  P.  S.  Billings,  Belmont 
Radio  Corp.;  P.  V.  Galvin,  Galvin 
Mfg.  Co.;  E.  E.  Lewis,  RCA;  H. 
A.  Nicholas,  Farnsworth  Radio  & 
Television  Corp.;  Fred  D.  Wil- 
liams, Philco  Corp. 


AMERICA  THE  BEAUTIFUL,  in  the  person  of  Venus  Ramey,  Mis> 
America  of  1944,  visits  the  Copacabana  in  New  York  vdth  (1  to  r)  : 
G.  Bennett  Larson,  manager  of  WWDC,  Washington;  Joe  Weed,  Weed 
&  Co.,  national  representative;  Joseph  Katz,  president  of  Joseph 
Katz  Co.  and  chief  owner  of  WWDC  Washington.  WWDC  sponsored 
Miss  Ramey's  trip  to  Atlantic  City,  where  she  won  the  beauty  contest. 


CBS  SPIKES  RUMOR 
OF   PALEY  LEAVING 

RUMORS  that  the  Atlass  broth- 
ers, Ralph  and  Leslie,  Chicago  ra- 
dio pioneers,  were  trying  to  buy 
control  of  CBS  have  turned  out  to 
be  somewhat  erroneous.  In  the 
first  place,  it  is  not  the  Atlass 
brothers — it's  the  Atlas  Corp., 
Floyd  Odium's  investment  trust, 
which  has  recently  transferred  to 
its  own  name  about  35,000  shares 
of  CBS  stock  acquii-ed  during  the 
year. 

In  the  second  place,  it's  not  con- 
trol. There  are  currently  1,717,076 
shares  of  CBS  stock  outstanding. 
So  the  Atlas  Corp.  owns  slightly 
more  than  2%,  in  contrast  to  the 
Paley  holdings  of  approximately 
325,000  shares,  or  slightly  less 
than  20  per  cent. 

Hasn't  Resigned 

Another  recurrent  rumor — that 
William  S.  Paley  has  resigned  as 
president  of  CBS — is  scored  as 
"absolutely  untrue"  by  top  CBS 
executives,  who  say  that  during 
his  recent  flying  visit  to  New  Yoj-k 
from  his  wartime  duties  in  London 
with  the  Office  of  War  Informa- 
tion, Mr.  Paley  expressed  a  strong 
desire  to  return  permanently  to 
his  office  at  CBS  as  soon  as  pos- 
sible, adding  the  guess  that  this 
might  well  occur  before  the  first  of 
the  year. 


Denny  Advocates  Filing 
Of    15-25%  Transfers 

EDITOR,  Broadcasting: 

Broadcasting  magazine  for  Sept 
11,  1944  contains  the  following  at 
page  59: 

"Reps.  Magnuson  and  Miller  engaged  in 
a  lengthy  exchange  regarding  Commission 
regulations  and  Sec.  310B  of  the  Communi- 
cations Act  of  1934,  as  amended.  Mr.  Den- 
ny declared  that  section  should  be  amende''! 
to  make  it  mandatory  for  licensees  to  filt 
with  the  Commission  any  transfer  of  stock, 
as  low  as  1%.  The  section  now  has  to  do 
with  control  of  a  station." 

Actually,  I  testified  as  follows  (Tr. 
9747)  : 

"In  my  opinion  Section  310  (b)  should 
be  amended  so  as  to  give  the  Commission 
control  over  the  transfer  of  smaller  inter- 
ests. I  would  advocate  that  the  Commis- 
sion be  given  jurisdiction  over  transfer  of 
15  or  20  or  certainly  25  percent  interests. 
I  think  if  a  man  owns  a  15  or  20  or  25  per- 
cent interest  in  so  important  a  mechanism 
as  a  radio  station,  it  is  very  desirable  that 
he  come  before  the  Commission  and  let  the 
Commission  find  out  who  he  is  and  ap- 
prove his  ownership." 

The  draft  amendment  which  I 
submitted  for  the  record  (Tr.  9763) 
provides  that  the  Commission  must 
consent  to  any  transfer  which  will 
result  in  the  transferee  holding 
an  interest  of  20%  or  more. 

I  feel  that  this  typographical  er-^^i 
ror  is  a  matter  of  some  consequence/ 
as  it  would  be  unnecessarily  bur- 
densome to  require  vwitten  consent 
in  the  case  of  an  interest  as  small- 
as  1%.  Accordingly,  I  would  ap-flj; 
preciate  your  correcting  this  error, 
/s/  Charles  R.  Denny 
Geaeral  Counsel,  FCC 

Sept.  12 
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etwork  Accounts 

time  Eastern  Wartime  unless  indicated 


KELLOGG  Co.,  Battle  Creek,  Mich.  (All 
i  ran),   on   Oct.  2   staits  Jack  Berch  and 

'(•  Three  Sons  on  about  170  Blue  stations. 

Ion.  thru  Fri.  11:45-12  Noon,  having  dis- 
,  mtinued  Sept.  29  same  program  on  203 
MBS  stations,  Mon.  thru  Fri.,  1:15-1:30 
p.m.  For  Pep  also  discontinues  Sept.  29 
Pep  Superman  on  over  189  MBS  stations, 
Mon.  thru  Fri.  5:45-6  p.m.  Agency:  Ken- 
yon  &  Echkardt.  N.  Y. 

I  TIP  TOP  TAILORS,  Toronto  (chain 
jstores),  on  Oct.  1  starts  Music-  for  Cana- 
Idians  on  28  CBC  Dominion  network  sta- 
Itions,  Sxm.  8:30-9  p.m.  Agency:  McCon- 
nell,  Eastman  &  Co.,  Toronto. 

^jLAWRASON  Co..  Toronto  (snowflake  am- 
monia), on  Sept.  1  started  Name  It  on  4 
Ontario     stations,     Fri.     7:30-7:45  p.m. 

j Agency:    MacLaren  Adv.  Co.,  Toronto. 

I  ROBIN  HOOD  Mills,  Montreal  (Robin 
Hood  oats),  on  Oct.  4  starts  Claire  Wal- 
llace's  They  Tell  Me  on  30  CBC  Trans-Can- 
lada  netvpork  stations,  Mon.,  Wed.  and  Fri. 
11:45-2  p.m.  Agency:  Young  &  Rubicam, 
I  Montreal. 

I  INTERNATIONAL  Silver  Co.  of  Canada, 
I  Hamilton,  Ont.  ( silvei-ware ) ,  on  Oct.  8 
I  starts  Ozzie  &  Harriet  on  27  CBC  Trans- 
i  Canada  network  stations,  Siin.  6-6:30  p.m. 
I  Agency:    Young  &  Rubicam,  Toronto. 

TUCKETT  Ltd.,  Hamilton,  Ont.  (Bucking- 
ham cigarets),  on  Sept.  13  started  Curtain 
Time  on  27  CBC  Trans-Canada  stations, 
9:30-10  p.m.  Agency:  MacLaren  Adv.  Co., 
Toronto. 

CAMPANA  SALES  Corp.,  Batavia,  lU. 
(Campana  balm),  on  Sept.  30  for  52  weeks, 
starts  Don't  You  Believe  It,  on  8  CBS  Pa- 
cific stations.  Sat.  9:45-10  p.m.  (PWT). 
Agency:  Wallaee-Ferry-Hanley  Co.,  Chi- 
cago. 

SHIPSTEAD  &  JOHNSON  Ice  Follies  on 
Sept.  21  for  the  Hollywood  premiere,  34 
MBS  stations,  11:30-12  midnight,  (rebroad- 
cast  34  MBS  stations  Sept.  22).  Placed 
direct. 

JLEDERLE  LABS  Inc.,  New  York  (insti- 
tutional), unit  of  American  Cyanamid  Co., 

j  on  Oct.  6  for  52  weeks  starts  The  Doctor 

\  Talks  It  Over  on  about  160  Blue  stations. 

I  Fri.  10  :30-10:45  p.m.  with  delayed  broad- 
casts. Agency:  Hazard  Adv.,  N.  Y. 

UNION  Pacific  Railroad,  Omaha,  Neb.  on 
J  Oct.  8  starts  Your  America  on  undeter- 
mined number  of  MBS  stations.  Sun.  4-4:30 
I  p.m.  Program  is  now  heard  on  NBC,  Sat- 
!  urday  5-5:30  p.m.  Agency:  Caples  Co., 
I  Chicago. 

! 

j  Renewal  Accounts 

I 

PEPSODENT  Co.,  Chicago,  on  Sept.  9 
for  52  weeks  renewed  Bob  Hope  on  135 
NBC  stations,  Tues.  10-10:30  p.m.  Agen- 
cy:  Foote,    Cone   &  Belding,  Chicago. 

JOHN  MORRELL  &  Co.,  Ottumwa,  la. 
(Red  Heart  Dog  Food),  on  Sept.  30  for 
52  weeks  renews  Alex  Dreier  on  full  NBC 
network.  Sat.  10:45-11  a.m.  Agency:  Henri, 
Hurst  &  McDonald,  Chicago. 

ADMIRAL  Corp.,  Chicago  (institutional), 
on  Oct.  1  renews  World  News  Today,  Sun. 
2:30-2:55  p.m.,  adding  19  CBS  stations  for 
a  total  of  62  CBS  stations.  Agency:  Crut- 
tenden  &  Eger,  Chicago. 


WNEW-WABD  Tie-in 

WNEW  New  York  has  completed 
arrangements  for  a  tie-in  with 
WABD  New  York,  DuMont  station, 
effective  Oct.  1.  The  AM  station 
is  taking-  over  the  Sunday  8:30-9 
p.m.  period  every  three  weeks  on 
WABD  to  present  television  adapta- 
tions of  its  own  programs,  with 
Crime  Quiz,  Paula  Stone,  Holly- 
wood Commentary,  and  Raoul 
Henry's  Spanish  Lesson  scheduled 
for  the  first  three  telecasts.  Pur- 
pose is  to  give  WNEW  staff  expe- 
rience in  the  medium.  WABD  in 
return  receives  promotional  ad- 
vantages, and  WNEW  will  inaugu- 
rate a  series  of  television  forums. 


STERLING  Drug  Inc..  New  York,  on 
Sept.  18  for  52  weeks  renews,  on  136 
NI5C  stations,  Monday  thru  Friday, 
Back  Stage  Wife  (Haley's  M-O,  Dr.  Lyons 
Tooth  Powder),  4-4:15  p.m.;  Stella  Dallas 
(Phillips  Creams,  Phillips  Milk  of  Mag- 
nesia), 4:15-4:30  p.m.;  Lorenzo  Jones 
(Dr.  Lyons  Tooth  Powder,  Bayer  Aspirin), 
4:30-4:45  p.m.  and  Young  Widder  Brown, 
(Phillips  Milk  of  Magnesia,  tablets,  Phil- 
lips Tooth  Paste  and  Powder),  4:45-5 
p.m.  Agency :  Dancer-Fitzgerald-Sample, 
New  York. 

WHITEHALL  PHARMACAL  CO.,  New 
York  (subsidiary  of  American  Home  Prod- 
ucts, New  York),  on  Sept.  11  for  52  weeks 
renewed  Just  Plain  Bill  (Anacin)  on  51 
NBC  stations,  Mon.  thru  Fri.  5:30-5:45 
p.m.  and  Front  Page  Farrell  ( Kolynos ) , 
on  51  NBC  stations,  Mon.  thru  Fri.  5:45-6 
p.m.  Agency:  Dancer-Fitzgerald-Somple, 
New  York. 

DENALAN  Co.,  San  Francisco  (dental 
plate  cleanser),  on  Sept.  12  for  13  weeks, 
renewed  Clinton  (Buddy)  Twiss  on  15  Blue 
Pacific  stations,  Tues.  Thurs.  1:45-1:50 
pjn.  (PWT).  Agency:  Rhoades  &  Davis, 
San  Francisco. 

AL  WILLIAMS  Health  Club,  Long  Beach, 
Cal.  (health  club),  on  Sept.  16  for  52 
weeks,  renews  Al  Williams — commentary, 
on  38  Don  Lee  Pacific  stations.  Sat.  10:15- 
10:30  a.m.  (PWT).  Agency:  Max  Becker 
Adv.,    Los  Angeles. 

COCA  COLA  Co.,  Atlanta,  on  Sept.  18  for 
52  weeks  renews  Victory  Parade  of  Spot- 
light Bands  on  177  Blue  stations,  Mon.  thru 
Sat.  9:30-9:55  p.m.  Agency:  D'Arcy  Adv., 
New  York. 

Network  Changes 

ALLIS-CHALMERS  Co.,  Milwaukee  (in- 
stitutional), on  Oct.  7  for  30  weeks  resumes 
Boston  Symphony  Orchestra,  on  181  Blue 
stations,  Saturday  8:30-9:30  p.m.  Agency: 
Compton  Adv..   N.  Y. 

HELBROS  Watch  Co,  New  York,  on  Sept. 
10  expanded  Quick  as  a  Flash  from  26  to 
112  MBS  stations.  Sun.,.  6-6:30  p.m. 
Agency:  William  H.  Weintraub  Co.,  N.  Y. 

CONTI  Products  Corp.,  Brooklyn,  N.  Y. 
(toilet  products),  on  Oct.  5  adds  11  MBS 
stations  to  Starlight  Serenade,  Thurs.  9:30- 
10  p.m.,  making  a  total  of  32  MBS  sta- 
tions, and  on  Nov.  9  replaces  Starlight 
Serenade  with  Treasury  Hour  of  Songs, 
32  MBS  stations,  Thurs.  9:30-10  p.m. 
Agency:  Bermingham,  Castleman  & 
Pierce,  N.  Y. 


GENERAL  FOODS  Corp.,  New  York,  on 
Oct.  2  begins  Two  on  a  Clue  on  122  CBS 
stations,  Mon.  thru  Fri.  2:15-2:30  p.m., 
replacing  Joyce  Jordan,  M.  D.  (Postum, 
LaFrance,  Satina,  Post's  Raisin  Bran) 
which  shifts  to  2-2:15  p.m.  period,  Mon. 
thru  Fri.,  on  122  CBS  stations,  and  on 
Oct.  2  shifts  Portia  Faces  Life  (Grape 
Nuts  Flakes,  Wheatmeal),  Mon.  thru  Fri. 
2-2:15  p.m.,  on  122  CBS  stations  to  87 
NBC  stations,  Mon.  thru  Fri.  5:15-5:30 
p.m.,  replacing  We  Love  and  Learn  (Post's 
40%  Bran  Flakes),  which  will  be  discon- 
tinued Sept.  29.  Agency:  Young  &  Rubi- 
cam, N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Crisco.  P  &  G  white  laundry  soap)  on 
Oct.  2  will  replace  Vic  <fe  Sade  with  a  new 
quarter-hour  dramatic  serial  Rosemary, 
which  will  originate  in  New  York  on  full 
NBC  10:15-10:30  a.m.  (CWT),  52-week 
contract  was  placed  by  Benton  &  Bowles, 
New  York,  and  Compton  Adv.,  N.  Y. 

ANDREW  JERGENS  Co.,  Cincinnati 
(Woodbury  Soap),  on  Oct.  5  discontinues 
Hollywood  Mystery  Time  on  8  Pacific  coast 
CBS  stations,  Thurs.  9-9:30  p.m.,  shifting 
program  Oct.  8  to  160  Blue  network  sta- 
tions. Sun.  9:15-9:45  p.m.,  replacing 
Chamber  'Music  Society  of  Lower  Basin 
Street.  Agency:  Lennen  &  Mitchell,  N.  Y. 

SIGNAL  OIL  Co.,  Los  Angeles  (petroleum 
products),  on  Sept.  18  shifts  Suspense  on 
10  CBS  Pacific  stations,  fi-om  Sun.  7:30-8 
p.m.  (PWT)  to  Mon.  9-9:30  p.m.  (PWT). 
Agency:  Barton  A.  Stebbins  Adv.,  Los  An- 
geles. 

GUM  LABS  Inc.,  Clifton  Heights,  Pa. 
( Ivoryn  Peroxide  chewing  gum),  on  Sept. 
16  added  68  Blue  stations  to  Hello  Siveet- 
heart,  making  a  total  of  191  Blue  stations. 
Sat.  5:45-6  p.m.  Agency:  McJunkin  Adv., 
Chicago. 

LUTHERAN  LAYMAN'S  League,  St. 
Louis,  on  Sept.  17  shifted  Lutheran  Hour 
from  over  200  MBS  stations.  Sun.  1:30-2 
p.m.,  to  over  200  MBS  stations.  Sun. 
12:30-1  p.m.  Agency:  Gotham  Adv.,  N.  Y. 

GOSPEL  BROADCASTING  Ass'n,  Los 
Angeles,  on  Sept  17  resumed  Pilgrim  Hour 
on  over  200  MBS  stations,  12  noon-12:30 
p.m.  (having  discontinued  program  May 
14  on  over  200  MBS  stations.  Sun.  2-2:30 
p.m.)  and  on  Sept.  10  discontinued  Old 
Fashioned  Revival  on  over  200  MBS  sta- 
tions Sun.  7-8  p.m.  Agency:  R.  H.  Alber 
Co.,  Los  Angeles. 

ROMA  WINE  Co.,  Fresno,  Cal.  (wines), 
on  Sept.  14  shifted  Suspense  on  80  CBS 
stations  from  Mon.  8-8:30  p.m.  with  West 
Coast  repeat  9-9:30  p.m.  (PWT),  to 
Thurs.  8-8:30  p.m.  with  West  Coast  re- 
peat 9-9:30  p.m.  (PWT).  Agency:  The 
Blow  Co.,  New  York. 

GROVE  LABS.,  St.  Louis  (4-way  cold  tab- 
lets), on  Sept  24  adds  23  Blue  stations  to 
Leland  Stowe  Sun.,  1:55-2  p.m.,  making  a 
total  of  171  Blue  stations.  Agency :  Dona- 
hue &  Coe,  N.  Y. 

GENERAL  ELECTRIC  Co.,  Schenectady 
(lamps),  on  Sept.  10  added  13  NBC  stations 
to  Hour  of  Charm,  making  a  total  of  137 
stations.  Sun.  10-10:30  p.m.  Agency:  BBDO, 
N.  Y.  and  Foster  &  Davies,  Cleveland. 

BEN  HUR  PRODUCTS  Inc.,  Los  Angeles 
(Ben  Hur  products),  on  Sept.  11  shifted 
Aunt  Mary  on  12  NBC  Western  stations 
from  Mon.  thru  Fri.  10:30-10:45  a.m. 
(PWT)  to  Mon.  thru  Fri.  3:45-4  p.m. 
(PWT).  Agency:  Foote,  Cone  &  Belding, 
Los  Angeles. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Supersuds),  on  Sept.  17  added 
to  Blondie  on  140  CBS  stations.  Sun.  8-8:30 
p.m..  West  Coast  repeat.  Sun.  8:30-9  p.m. 
(PWT).  Agency:  William  Esty  &  Co.,  N. 
Y. 

BRISTOL  MYERS  Co.,  New  York  (Mum), 
on  Nov.  3  discontinues  Parker  Family  on 
150  Blue  stations,  Fri.  8:15-8:30  p.m. 
(repeat  11:15  p.m.).  Agency:  Doherty, 
Clifford   &  Shenfield,   N.  Y. 

BROWN  &  WILLIAMSON  Tobacco  Corp., 
Louisville,  Ky.  (Raleigh  cigarettes),  on 
Sept.  13  replaced  Beat  the  Band  on  NBC, 
Wed.  7:30-8:00  p.m.  (CWT),  with  Carton, 
of  Smiles,  new  variety  show.  Contract  for 
26  weeks  thru  Russel  M.  Seeds  Adv.,  Chi- 
cag-o. 

ENGLANDER  Co.,  Brooklyn  (spring,  mat- 
tresses), on  Sept.  15  replaced  We  Who 
Dream  on  43  CBS  stations,  Fri.  7:15-7:30 
p.m.  with  Undercover  Carrigan.  Agency: 
Blow  Co.,   N.  Y. 

PLANTERS  NUT  &  CHOCOLATE  Co., 
San  Francisco  (peanut  oil,  salted  peanuts), 
on  Sept.  17  shifted  Adventure  of  Bill  Lance 
on  8  CBS  Pacific  stations,  from  Wed.  9:30- 
10  p.m.  (PWT),  to  Sun.  9-9:30  p.m. 
(PWT).  Agency:  Erwin,  Wasey  &  Co.. 
San  Francisco 

FOREMAN  &  CLARK,  Los  Angeles  (chain 
clothiers),  on  Sept.  4  for  52  weeks,  added 
KROY  to  Ten  O'clock  Wire  on  KQW 
Mon.,  Wed.,  Fri.  10-10:15  p.m.  (PWT), 
making  total  of  2  CBS  Pacific  stations. 
Agency:  Botsford,  Constantine  &  Gardner, 
Los  Angeles. 


in  the  Hands  of  a 
Radio    Station    Tliat  Sells! 

There's  more  than  200,000  urban  popu- 
lation in  the  TRI-CITIES  .  .  .  one  of  the 
mightiest  markets  in  the  Mid-West,  both 
in  size  and  in  buying  power  ...  a 
marl<et  larger  than  Nashville,  Des  Moines, 
or  Grand  Rapids!  So  call  on  WHBF's 
SELLING  FOV/ER  to  help  put  your  prod- 
uct across  in  this  full-sized,  prosperous 
market.  WHBF  is  the  local,  result-getting 
station. 


5000  WATTS     1270  KC 

BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nai'l.  Represenfatives 


Hon.  George  Duram 

H.  W.  Kastor  &  Sons  Adv.  Co. 

Chicago,  III. 

Dear  George: 

Talk  about  exciting — you  should  hear 
Howard  Chernoff's  dispatch  relating 
the  capture  of 
Cezembre  Is- 
land off  the 
French  coast. 
Not  only  did 
Chernoff  re- 
port this  cap- 
ture exclusive- 
ly, but  he  even 
partially  par- 
ticipated in 
the  actual  sur- 
render of  the 
Germans.  Ed 
Morrow  read 
Chernoff's 
story,  and 
aside  from  the 
report  on  the 
bombing  and 
artillery  bar- 
rage prior  to 
the  surrender, 
Chernoff  had 
a  mighty  in- 
teresting dis- 
cu^sion  with  a 
German  medic 
whose  philos- 
ophy on  life 
was  100%  Hit- 
ler. This  was 
an  added  job 
in  addition  to 
Chernoff's  con- 
tact with  W.  Va.  boys,  but  the  people 
here  love  it,  and  us  for  bringing  it 
to  them. 

Regards, 
Yotirs, 
Algy 

The  W.  Va.  Network 

WCHS  Charleston  WSAZ  Huntington 
WPAR  Parkersburg  \NRIK  Clarksburg 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 SEPTEMBER  9  TO  SEPTEMBER  15  INCLUSIVE   


Decisions  . 


SEPTEMBER  12 

Washtenaw  Broadcasting:  Co.,  Ann  Arbor, 
Mich. — Granted  petition  for  reconsidera- 
tion and  grant  CP  new  station,  1050  kc  250 
w  unlimited ;  conditions. 

Granite  District  Radio  Broadcasting  Co., 
Salt  Lake  City,  Utah. — Granted  reinstate- 
ment and  grant  CP  new  station,  1400  kc 
250   w   unlimited ;  conditions. 

WERC  Erie,  Pa.— Granted  CP  change 
1490  kc  to  1230  kc. 


Fred  Jones  Broadcasting  Co.,  Tulsa,  Okla. 

— Denied  without  prejudice  application  for 
reinstatement  of  application  CP  new  stand- 
ard station. 

WING  Dayton — Granted  CP  make  changes 
DA  and  move  transmitter ;  conditions. 
Granted  license  renewal  for  construction 
period. 

Fetzer  Broadcasting  Co.,  Grand  Rapids, 
Mich.. — Adopted  decision  on  order  denying 
petition  of  WBKZ  for  rehearing  or  other 
relief  directed  against  FCC  grant  of  Fetzer 
Broadcasting  application  for  new  stand- 
ard station. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Enginecn 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

natisnal  Preia  Bldg.,  Wash.,  D.  C. 


PAUL  OODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2 -7859   . 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Ine. 

66  Brocd  St.,  New  York  4,  N.  T. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Woshington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eorle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Contultantt 
Frequency  Monitoring 


Cemmercial  Radio  Eqnip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo^ 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


RING  d:  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •  Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Applicatioti  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 

Shorcham  BIdg-         ME.  4477 
Washington,  D.  C. 


KARM  Fresno,  Cal. — Denied  without 
prejudice  petition  foi-  reinstatement  of 
application  mod.  license  change  1430  kc  to 
1030   kc  and  make  changes  DA. 

KPKW  Pasco,  Wash.— Granted  30-day 
extension  to  file  application  for  transmitter 
site  approval. 

KALE  Portland,  Ore. — Granted  license 
renewal  for  period  ending  11-1-45. 

KFH   Wichita— Same. 

KGB    San    Diego— Same. 

KGBX  Springfield,  Mo.— Same. 

KHSL  Chico,   Cal.— Same. 

WBBR  Brooklyn— Same. 

WEVD  New  York- Same. 

WFBM  Indianapolis — Same. 

WKST  New  Castle,  Pa.— Same. 

KFQD  Anchorage,  Alaska — Granted  li- 
cense renewal  for  period  ending  5-1-46. 

KTKN  Ketchikan,  Alaskan— Granted  li- 
cense renewal  for  period  ending  5-1-47. 

Columbia  Broadcasting  System,  New  York 
— Granted  CP  new  experimental  television 
station  on  channel  460-476  mc  ;  conditions. 

National  Broadcasting  Co.,  Cleveland — 
Placed  in  pending  file  application  new  com- 
mercial television  station. 

Badger  Broadcasting  Co.,  Madison,  Wis. — 
Placed  in  pending  file  application  new  FM 
station. 

SEPTEMBER  13 
Chattachoochee    Broadcasters,  Marietta, 

Ga. — Granted  motion  postpone  consoli- 
dated hearing  now  scheduled  for  Sept.  18 
to  Nov.  17  on  applications  of  Chattahoochee 
Broadcasters  and  Marietta  Broadcasting  Co. 
for  new  stations. 

WOV  New  York — Granted  motion  filed 
by  Murray  Mester  and  Meyer  Mester  for 
order  to  take  depositions,  re  transfer  WOV. 

Tentative  Calendar  .... 

SEPTEMBER  19 
KGKO  Fort  Worth,  Tex — License  renewal. 
WBAP  Fort  Worth,  Tex.— Same. 
WFAA  Dallas,  Tex.— Same. 

SEPTEMBER  21 
KFVD  Los  Angeles — License  renewal. 
KPAS  Pasadena,  Cal. — Same. 
KSOO  Sioux  Falls,  S.  D.— Same. 

SEPTEMBER  22 
WQAM    Miami,    Fla. — Mod.    license  use 
auxiliary  N. 

WORL  Boston — License  renewal. 


Applications  . 


SEPTEMBER  11 
Fidelity  Broadcasting  Corp.,  Boston — CP 

new  FM  station,  47,100  kc  4,830  sq.  mi., 
$66,000  estimated  cost. 

WGH  Newport  News,  Va.— CP  new  FM 
station,  44,700  kc,  5,950  sq.  mi.,  $37,000 
estimated  cost. 

W9XG  West  Layfayette,  Ind.— Mod.  CP 
for  extension  completion  date  from  9-24-44 
to  9-24-45. 

KGA  Spokane,  Wash. — CP  change  1510 
kc  to  880  kc,  increase  10  kw  to  50  kw, 
install  new  transmitter  and  make  changes 
DA-N. 

SEPTEMBER  13 

Wins  New  York- Mod.  CP  as  mod,  au- 
thorizing  increase  power,  install  new  trans- 
mitter and  changes  DA,  for  extension  com- 
pletion date  from  11-8-44  to  11-3-45. 

Columbia  Broadcasting  System,  Boston — 
CP  new  experimental  television  station, 
channel  460-476  mc,  1  kw,  A5  emission. 

King  Trendle  Broadcasting  Corp.,  Detroit 
— CP  new  commercial  television  station, 
amended  to  change  ESR  to  1548. 

KLPM  Minot,  N.  D. — Vol.  assgn.  license 
from  John  B.  Cooley  to  John  B.  Cooley, 
Ethel  H.  Cooley,  and  Carroll  W.  Baker  d/b 
Minot    Broadcasting  Co. 

Columbia  Broadcasting  System,  Chicago — 
CP  new  experimental  television  station, 
channel  466-476  mc,  1  kw  A5  emission. 

Columbia  Broadcasting  System,  St.  Louis 
— Same. 

WTCN  Minneapolis — CP  new  FM  station, 
45,300  kc,  16,155  sq.  mi.,  $109,860  estimated 
cost. 

KFAC  Los  Angeles — Mod.  CP  authorizing 
move  transmitter  and  install  new  antenna 
for  extension  completion  date  from  9-15-44 
to  10-15-44. 

KPQ  Wenatchee,  Wash. — Extension  spe- 
cial service  authorization  operate  by  in- 
direct method  on  560  kc  with  250  w  N  1 
kw  D  unlimited  to  2-1-45. 

Columbia  Broadcastng  System,  Pasadena, 
Cal. — CP  new  experimental  television  sta- 
tion, channel  460-476  mc,  1  kw  unlimited. 

SEPTEMBER  15 

WITH  Baltimore — CP  new  FM  station 
amended  to  change  frequency  to  44,100 
kc,  coverage  to  28.898  sq.  mi.,  change 
type  transmitter,  antenna  and  transmitter 
location. 

WMPC  Lapeer,  Mich. — Mod.  license 
change  hours,  adding  9-10  a.m.  daily  ex- 
cept. Sat. 


CONTRO 
ROOM 


EDMUND  McKENZIE,  former  stu- 
dio engineer  of  GKAC  Montreal  and 
CKY  Winnipeg,  has  joined  CFPi 
Port  Arthur,  Ont.,  as  control'  roorc: 
operator. 

.JACK  E.  BANNON,  former  chief  en- 
gineer of  WLOK  Lima,  O.,  is  now 
overseas  with  the  OWI  as  engineer  for 
ABSIE  in  London. 

STANLEY  A.  BECK,  formerly  with 
KDTH  Dubuque.  la.,  has  been  named 
chief  engineer  of  WIND  Daj'ton.  O. 
W.  L.  MURTOUGH,  chief  engineer  of  i 
WENT  Gloversville,  N.  Y.,  on  Sept.j 
8   maried   Rene   ViUon   of  Sherman. 
Oaks,  Cal. 

DOUG  JOHNSON  has  been  named 
chief  of  studio  maintenance  for  WSPA 
Spartanburg,  S.  C,  succeeding  AJvin  i 
Lanford,  who  has  been  inducted  into  j 
the  Navy.  New  addition  to  the  con-  ( 
trol  room  staff  is  David  Woodruff.  | 
CHARLES  HAMILTON,  studio  en- 
gineer at   WLW   Cincinnati,    is  the 
father  of  a  boy. 

REX  G.  BETTIS,  Jonathan  L.  Smith, 
.Joseph  F.  Dessert  and  Ernest  E.  Sams, 
engineers  of  KFI  Los  Angeles,  have 
joined  Blue  Hollywood  engineering 
staff,  assigned  to  KECA,  network's 
outlet  in  that  city. 
ELMA  ODDSTEAD,  secretary  to 
George  Greaves,  chief  engineer  of  KPO 
San  Francisco,  has  started  as  appren- 
tice engineer  in  the  KPO  control  room. 
LESLIE  J.  WOODS  has  been  named 
manager  of  the  Industrial  Radio  Di- 
vision of  Philco  Corp.,  with  headquar- 
ters in  Detroit.  Martin  F.  Shea  has 
been  appointed  assistant  manager  of 
the  division. 

DAVID  JEFFERIES,  formerly  with 
the  OWI  in  Alaska,  has  been  named 
chief  engineer  at  WTBO  Cumberland. 
New  members  of  the  transmitter  staff 
are  Ralph  Wirgman  and  Marjorie 
Muncaster. 

FRANK  SCHOLES  has  been  ap- 
pointed chief  engineer  of  CKWS 
Kingston,  Ont.,  taking  the  place  of 
George  McCurdy  who  has  been  moved 
to  the  Toronto  oflBce  of  Northern 
Broadcasting  &  Publishing. 

MAX  WEINER,  chief  engineer  of 
WNEW  New  York,  has  returned  to 
his  post  after  several  months  illness. 


WJAC  Johnstown,  Pa. — CP  new  FM 
station,  45,100  kc,  21,792  sq.  mi.,  $55,950 
estimated  cost. 

W8XCT    Cincinnati— Mod.    CP    as  mod. 
authorizing    new    experimental    television  " 
station  for  extension  completion  date  from 
10-28-44    to  4-28-45. 

WAGF  Dothan,  Ala.— Mod.  license  to 
change  hours  from  D  to  unlimited  with 
250    w  DN. 

KVSO  Ardmore,  Okla.— Vol.  assgn.  li- 
cense from  Ardmoreite  Pub.  Co.  to  John 
F.  Easley. 

Texas  Broadcasters,  Houston— CP  new  "  - 
standard  station  amended  to  1580  kc,  ■  a 
500    w  N    1    kw  D. 

CKFI  Fort  Frances,  Ont. — Authority  to 
transmit  programs  from  International  Falls, 
Minn,  to  CKFL 


'THE  TONE  OF  TOMORROW" 

THE  BARON-TONE 

ORCHESTRAL 
CONVERSION  UNIT 

A  NEW  TONE  CABINET 
FOR    THE    ELECTRIC  ORGAN 

THE  BARON-TONE  CO. 

1072  South  La  Clenega  Boulevard 
Los  Angeles  35,  California 
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Help  Wanted 


)inoDncer.  Experienced  newscaster,  also 
(;;apable  of  routine  studio  work.  5  Kw 
etwork  affiliate,  major  midwestern  mar- 
et.  Opportunity  for  advancement.  Sal- 
y  commensurate  with  ability.  Include 
data  in  first  letter.  Reply  confiden- 
u.  Box   540.  BROADCASTING. 

)|ansmitter  engineer  for  5  Kw  midwest 
cTStion.  Must  hold  Radiotelephone  First 
Class  license.  Salary,  §45.00  per  week. 
Also,  control  room  operator.  Salary.  $40 
per  week.  State  experience  and  educa- 
tion, and  enclose  a  snapshot.  Box  546, 
BROADCASTING. 

i|  

tcount  executive  to  join  recognized  me- 
JHium  size  Chicago  agency  in  a  new  busi- 
ness development  capacity.  Must  have 
^gency  experience,  excellent  references, 
good  contacts  and  strong  sales  ability. 
Give  complete  information  in  first  let- 
ter. Our  executive  staff  is  familiar  with 
this  advertisement.  All  applications  will 
be  kept  in  strictest  confidence.  Box  612, 
ROADCASTING. 


anted — News  editors.  Experience  rewrit- 
ing, editing,  leg  work  helpful.  Excep- 
jtional  opportunity  for  three  alert  young 
men  or  women.  WINX,  8ih  &  I  Sts., 
W.,  Wash.  1,  D.  C. 

ianted — Experienced  operator,  first  or  2nd 
class  phone.  Ideal  station  S.  E.  Florida. 
State  qualifications  and  minimum  salary 
:expected  and  draft  classification  in  first 
'detter.  Box  663,  BROADCASTING. 

wading  midwest  clear  channel  station  has 
immediate  opening  for  experienced  radio 
•  Tiews  man.  Rush  letter  with  complete 
, 'background  details  and  salary  require- 
.•raents.  Box  689,  BROADCASTING. 

•mmercial  salesman  wanted  by  250  watt 
Blue  Network  affiliate.  Must  know  radio 
i.and  how  to   sell   and   service  accounts. 
Box   676,  BROADCASTING. 

'lanted — Station  manager  to  take  com- 
'plete  charge  of  new  forthcoming  250 
watt  station  in  modern  thriving  com- 
munity, Pennsylvania.  State  background, 
experience,  expected  income,  etc.  Your 
ipplication  will  merit  our  complete  con- 
'fidence.   Box  679,  BROADCASTING. 

anted — Announcer  experienced  in  sports 
.and  commercials.  Give  experience  and  ref- 
'■erences  in  first  letter  of  application.  Ad- 
dress KPAC,  Drawer  511,  Port  Arthur, 
.'Texas. 

lief  engineer  wanted  for  250  watt  Mu- 
tual station.  Permanent  position  in  non- 
defense  area.  Give  experience,  salary  re- 
<iuirements  first  letter,  KFFA,  Helena. 
jArkansas. 


f,»pywriter — If  you  are  a  good  radio  copy- 
j*^vriter,    particularly   with   retail  experi- 
ence, and  want  a  permanent  position  with 
ta   well  established   agency   where  there 
jiis  real  opportunity,  write,  outlining  your 
experience  and  qualifications.  Give  com- 
plete information  in  first  letter,  including 
age  and  salary  desired.  Send  samples  of 
copy.  Jessop  Advertising  Company,  21st 
Floor,   First    Central    Tower,    Akron  8, 
.Ohio. 

Ranted — First  class  operator,  some  expe- 
irience.  Radio  Station  WMFF,  Platts- 
j.burg.  New  York.  

|3py    writer    experienced.    Good  position 
I  with  1,000  watt  midwest  station.  Weekly 
;  salary  starts  at  50  dollars  for  50  hours 
for  man.  who  can  produce  salable  com- 
mercial copy.  Send  full  particialars  and 
,  sample  scripts  with  first  letter,  to  Elmer 
Knopf,  WFDF,  Flint,  Michigan. 

announcer-operator     wanted.     Must  have 
first  class  radiotelephone  license  and  be 
t  capable  of  announcing  news   and  com- 
:  mercials.   Give   experience,    draft  status 
and   salary   required   first    letter.  Radio 
Station    KSEI,   Pocatello,  Idaho. 

1  anted — Assistant  chief  engineer  for  live 
up-to-date  2o0-watt  Blue  Network  sta- 
tion. Town  eighteen  thousand  popula- 
tion. Must  be  sober  and  reliable.  Wire, 
write  or  call  station  WOLS,  Florence, 
S.  C. 

nief  engineer,  permanent  position,  for  Se- 
dalia,  Missouri,  250  watt  station  latest 
RCA  equipment,  Mutual  Network. 

nnouncer  wanted — NBC  5  kw  station.  A 
well-equipped  man  with  at  least  two 
years'  successful  announcing  experience. 
We  prefer  somebody  who  wants  to  be- 
come firmly  rooted  in  the  region  which 
"ve  serve.  We'll  start  him  at  $47.50, 
itnd  give  him  opportunity  to  earn  extra 
Talent  fees  for  programs  he  produces. 
Send  transcription,  photo,  detailed  ex- 
perience and  education.  Station  WIS, 
Columbia,  S.  C. 


•Classified  Advertisements — 


PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wonted  10c  p*r 
All  others,  15e  per  word.  Bold  face  cops  30e  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  cops.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  repKes  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted  (Cont'd) 

Chief  engineer — Engineering  school  gradu- 
ate. Must  be  thoroughly  experienced  in 
all  phases  construction,  maintenance  and 
operation  of  AM  up  to  50  kw.,  FM  and 
knowledge  of  television  and  facsimile. 
Must  be  able  to  direct  men  and  under- 
stand FCC  rules,  forms,  etc.  This  is  op- 
portunity with  security  now  and  in  fu- 
ture and  decent  salary  for  right  man 
now  employed  in  radio  broadcasing  as 
chief  engineer,  or  in  government  service, 
manufacturing  company,  etc.,  who  wishes 
to  make  a  change  for  the  better.  New 
York  Citv  station.  Write  in  confidence. 
Box  685,  BROADCASTING. 

Situations  Wanted 

Program-production  manager.  Seven  years' 
experience  large  and  small  station  op- 
eration as  musician,  announcer,  actor, 
producer,  program  manager.  Prefer  major 
market.  Box  657,  BROADCASTING. 

Young  man  with  B.A.  in  radio  and  the- 
atrical background  desires  position  with 
progressive  station;  announcing,  writ- 
ing, production,  acting,  promotion  and 
unusual  program  ideas.  Box  662,  BROAD- 
CASTING. 

Chief  engineer — Thirteen  years'  experience. 
Eight  years  large  network,  mostly  super- 
vision, maintenance  and  installation.  "Two 
years  radio  engineer  for  United  States 
Government.  Three  years  radio  manufac- 
turing. Last  one-and-a-half  years,  chief 
engineer  of  concern  designing  and  manu- 
facturing special  equipment  for  U.  S. 
Navy.  References  exchanged.  Salary  $100 
to  $125  a  week.  M\ist  be  permanent. 
Available  six  weeks.  Box  664,  BROAD- 
CASTING. 

Sales  representative  of  small  station  with 
success  story,  wants  better  proposition. 
Minimum  salary,  $75.00.  Box  667,  BROAD- 
CASTING. 

Chief  engineer,  capable,  experienced,  finest 
references.  Age  28,  married,  4F.  Avail- 
able 3  weeks  notice.  Desire  chief  engi- 
neer with  progressive  organization,  col- 
lege community.  Box  668,  BROADCAST- 
ING. 

Announcer — 4F,  married,  experienced,  good 
all-round  man,  seeks  better  opportunity. 
Box  669,  BROADCASTING. 

Permanent  position  wanted  by  experienced 
staff  announcer-sportscaster.  2%  years 
metropolitan  and  regional  5  kw  experi- 
ence. References  and  transcription  im- 
mediately available.  Box  670,  BROAD- 
CASTING. 

Experienced  and  highly  recommended  time 
salesman  available.  Five  years  record  of 
success.  Draft  exempt.  Box  671,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

Program  writer-director.  Expert  on  news, 
continuity  publicity,  postwar  programs. 
10  years,  experience  Chicago,  New  York 
City,  Hollywood  and  Europe.  Chicago 
preferred.  Mathilde  Ernestine,  1405  E. 
67th  Place,  Chicago,  Phone,  Fairfax 
7867. 

Experienced    radio    station  representative, 

station  time  salesman  with  unexcelled 
record,  excellent  background,  desires  to 
make  permanent  change.  Prefer  commer- 
cial or  general  manager  position.  Would 
consider  representative  organization.  In 
answer  please  state  approximate  salary, 
etc.  Box  666,  BROADCASTING. 

Radio  engineer  desires  chief  engineer's  po- 
sition with  station  located  in  midwest  or 
Rocky  Mountain  section.  Twenty  years' 
experience  construction,  maintenance  and 
operation.  Minimum  $60.00  weekly.  Please 
state  all  first  letter.  Box  674,  BROAD- 
CASTING^  

Manager — I  am  single,  forty-four,  have 
spent  twenty  years  in  radio.  Have  come 
up  the  road  from  announcer  to  general 
manager,  and  have  done  each  job  thor- 
oughly. All  of  those  with  whom  I've 
been  associated  may  be  used  as  refer- 
ences. My  interest  lies  in  radio  at  $5.- 
000  per  year  or  better.  Will  be  available 
in  a  few  weeks.  Would  you  want  to  hear 
further?    Box    678,  BROADCASTING. 

SALES  MANAGER  OF  NORTHERN  RE- 
GIONAL,  WANTS  SIMILAR  POSI- 
TION, SOUTHERN,  LOCAL,  OR  RE- 
GIONAL, OFFERING  SALES  DEVEL- 
OPMENT OPPORTUNITIES.  WANT 
CONTRACT  ON  COMMISSION  ONLY. 
BOX  680,  BROADCASTING. 

Program  director-announcer.  Eight  years' 
experience.  Available  two  weeks.  Box 
681,  BROADCASTING. 

Two-years'  all-round  experience  in  New 
York  City  and  CBS  affiliate:  announcing, 
news  editing  and  broadcasting,  some 
script  writing,  seeks  position  as  pro- 
gram director  or  assistant  to  station 
manager.  30,  4F,  married.  Box  682. 
BROADCASTING.  

Producer's  assistant — 21,  draft  exempt, 
wants  to  get  into  radio  or  television  pro- 
duction in  agency  or  station.  Two  years' 
experience  in  advertising,  also  theatrical, 
announcing  experience.  Excellent  knowl- 
edge dramatics,  music,  show  business. 
Highly  capable  detail  worker,  typist.  Top 
references.  Box    683,  BROADCASTING. 

Radio  news,  analysis,  commentaries.  4 
years'  experience  midwest.  Former  col- 
lege and  university  teacher  diplomacy, 
history  and  government  both  in  mid- 
west and  east.  Widely  traveled,  several 
languages.  Conservative.  43  and  married. 
Experienced  lecturer  and  thus  capable 
of  repx-esenting  a  station  before  the 
public.  Immediately  available.  Good  rat- 
ings. Address  4004  Grand  Avenue,  Des 
Moines,  la.,  Telephone  7-5934. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Badio  Engineering  C»mullani» 

Commercial  Radio  Equip.  Co. 

Konsos  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


United  Manufacturing  Corp. 

Division  of 
U,  S.  Recording  Co* 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  Wa^h.  6,  D.  C 
District  1640 


NATIONAL  DESIGN  SERVICE 

Engineers  and  Designers 

AM  -  FM 
TELEVISION 

Now  Designing  for  Post  War 

96  Liberty  St.,  N.Y.C.  Beekman  3-0207 


/Advertising  ^Agencies 

Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING 
FACILITIES      .    .      FRENCH  AND  ENGLISH 
Write  Us 


Situations  Wanted  (Cont'd) 

Woman  graduate — Experienced  announc- 
ing, acting,  writing.  Third  class  op- 
erators' license.  No  location  preference. 
Box  665,  BROADCASTING. 

Young  man,  32,  college  graduate,  4F,  sin- 
gle. Three  years'  motion  picture  produc- 
tion experience.  N.  Y.  U.  Radio  Work- 
shop training  in  announcing,  script 
writing  and  production.  Desires  perma- 
nent connection.  Box  684,  BROADCAST- 
ING. 

Cowbilly-Hillbilly  m.c.  &  singer.  Good  mail- 
puller.  Can  put  new  "sock"  in  your 
corn  shows.  Box  673,  BROADCASTING. 

All-around  announcer.  Seasoned  on  one  of 
nations  leading  record  stations  (Balti- 
more), in  addition  to  network  affiliate. 
Bill  French.  213  South  Front  Street, 
Harrisburg,  Pa. 

Press  Association  man,  available  Oct.  15 
as  news  editor-newscaster.  Long  experi- 
ence handling  World  National  and  local 
news.  Fine  voice.  Highly  recommended. 
Draft  exempt.  Will  consider  offer  from 
network  affiliated  stations  or  independents 
desirous  of  building  profitable  news  oper- 
ation. Box  688,  BROADCASTING. 

Wanted  to  Buy 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect,  Chicago,   Mr.  Clifford. 

Wanted — 250-watt  station,  for  cash.  Box 
677.  BROADCASTING. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Centrol  6595,  Chicogo,  Mr.  Clif- 
ford. 

For  Sale 

First  check  received  for  $3,100.00  purchases 
250-watt  transmitter  and  spare  tubes  in 
condition  for  F.C.C.  approval.  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306.   Milwaukee   3,  Wisconsin. 

For  sale — RCA  250  watt  transmitter  in 
good  condition  for  immediate  sale.  Box 
649,  BROADCASTING. 

Will  sell  250-watt  local  full-time  network 
station.  New  York  State.  Write  Box 
651,  BROADCASTING. 

250  watt  network  station  in  south  for 
sale  or  lease.  Box  675,  BROADCAST- 
ING. 

First  check  received  for  $2,975.00  purchases 
250-watt  broadcast  transmitter  in  con- 
dition for  F.C.C.  approval.  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306,  Milwaukee  3,  Wisconsin. 

For  sale — Two  150  foot  bolted  insulated 
towers.  Available  immediately.  Box  686, 
BROADCASTING. 


Miscellaneous 


Japanese  dialect  for  plays,  dramas,  etc. 
Am  not  oriental.  Will  send  sample  disc. 
Box  687,  BROADCASTING. 

If  you  are  looking  for  a  250-watt  trans- 
mitter I  ma.v  be  able  to  help  you.  Box 
513,  BROADCASTING. 

Wanted  to  lease.  Federal  or  RCA  Field  In- 
tensity Measuring  Set  for  sixty  or  ninety 
days  use.  American  Broadcasting  Corp., 
Radio  BIdg.,   Lexington,  Kentucky. 


%  SCHOOL 
RADIO  TECHNIQUE 


I     (America's    Oldest    School  Devoted 
Exclusively    to    Radio  Broadcasting) 

8  Weeks'  Evening  Course 

SEPTEMBER  19 

6  Weeks'  Day  Course 


OCTOBER  2 


IROADCASTING    e    Broadcast  Advertising 


Taught  by  Network  Profes- 
sionals,     for     Beginner  & 
Advanced  students,  include; 
•  Announcing  e  Station  Routine 

e  Newscasting  e  Acting 

«  Continuity  Writing  e  Diction 

e  Commentating  e  Voice  ■ 

Co-ed.  Moderate  rates.  Inquire!  ■ 
Call  or  Write  for  Booklet  B. 


R.K.O.BUILDiNG.RADIO  CITY;  N.Y. 
CIRCLE  7-0193 
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Seaboard  Stations  Aid  Public 
As  Hurricane  Causes  Damage 

Local  Stations  Active  in  Giving  Warnings  and 
Covering   Progress   of   Tropical  Storm 


THE  tropical  hurricane  that  swept 
the  Atlantic  Seaboard  last  Thurs- 
day was  heralded  by  broadcast 
storm  warnings,  accompanied  by 
eyewitness  descriptions  broadcast 
on  the  spot  and  followed  by  bulle- 
tins aired  to  inform  residents  and 
rescue  workers  of  conditions.  Mi- 
crophones were  installed  in  weather 
bureaus,  police  and  Red  Cross  head- 
quarters, atop  office  buildings  and 
on  remote  coastal  locations. 

Nature  of  the  storm  made  it 
chiefly  a  matter  for  local  stations 
rather  than  networks  and  the  local 
broadcasters  rose  to  the  occasion, 
interrupting  regular  programs  for 
storm  warnings  and  news  bulletins 
or  canceling  them  in  whole  or  part 
for  emergency  broadcasts.  In  brief, 
radio  was  ready  for  the  emergency 
and  when  it  came,  radio  handled  it 
in  the  best  industry  tradition  for 
public  service. 

New  York  Silence 

In  New  York  the  storm  silenced 
several  transmitters  for  intervals 
varying  from  intermittent  breaks 
of  15  or  20  minutes  for  WINS  to 
much  longer  periods  for  other  sta- 
tions. WOV  was  off  from  6:37  to 
11:50  p.  m.,  WHN  from  6:40  to 
11:54,  WBNX  from  6  to  11:52. 

WEAF  was  silenced  at  7:49  when 
its  second  power  line  went  dead  but 
got  back  on  the  air  from  8:12  to 
8:52  by  taking  advantage  of  an 
offer  made  earlier  by  WOR  to  the 
other  network  stations  and  using  its 
5-kw  gasoline  motor  power  aux- 
iliary transmitter.  At  8:52  both  of 
WOR's  power  sources  failed  and  it 
had  to  take  back  its  emergency 
equipment,  first  time  in  10  years 
this  has  been  necessary.  On  Friday 
morning  WOR  went  back  to  50  kw 
at  8:47  and  at  9  a.  m.  WEAF  re- 
sumed operations  via  WOR's  emer- 
gency transmitter. 

WOR's  hurricane  broadcasts  be- 
gan at  11 :30  p.  m.  Wednesday  when 
Benjamin  Parry,  chief  meteorolo- 
gist in  the  New  York  Weather  Bu- 
reau, made  the  first  of  more  than  a 
score  of  broadcasts  on  weather 
conditions. 

WHN  had  a  man  stationed  at  the 
weather  bureau.  Dave  Driscoll, 
WOR  news  chief,  and  Paul  Killiam 
of  the  station's  news  staff,  set  out 
in  the  afternoon  for  Smithtown, 
Long  Island,  and  Bridgeport,  Conn., 
respectively,  broadcasting  reports 
of  the  storm  to  the  station  and  to 
MBS  during  the  evening  hours.  Don 
Goddard,  of  WEAF,  reported  from 
Riverhead,  L.  I.,  for  his  station  and 
NBC  until  WEAF's  power  failure 
silenced  him  along  with  the  station. 

A  Blue  Network  crew  of  three  an- 
nouncers and  two  engineers  started 
for  various  Long  Island  points  but 
impassable  roads  halted  them  at 
Baldwin,  from  where  they  broad- 
cast on  a  network  stoim  roundup 
that  included  an  eyewitness  report 


from  Atlantic  City,  one  of  the 
places  hardest  hit  by  the  storm. 
This  pickup  and  an  earlier  one 
came  from  WFPG  Atlantic  City  via 
WFIL  Philadelphia,  over  a  direct 
tieline  between  the  two  stations. 

CBS  listening  post  at  Brentwood, 
L.  I.,  was  hard  hit,  losing  its  power 
supply  and  its  lines  to  the  network. 
Most  of  the  roof  of  the  building 
was  blown  off  and  the  antenna  was 
blown  down.  The  network's  FM 
station  in  New  York,  WABC-FM, 
had  its  antenna  badly  blown  around 
but  was  able  to  continue  without 
interruption.  WABC,  like  other 
stations,  broadcast  storm  bulletins 
but  the  only  program  cut  out  on  the 
network  was  the  Chesterfield  Pass- 
ing Parade,  which  was  halted  mid- 
way by  line  trouble  in  Utah,  not  to 
be  blamed  on  the  hurricane. 

Most  New  York  stations  broad- 
cast information  about  stoppages 
in  subway  service  and  similar  emer- 
gency news.  WNYC,  municipal  sta- 
tion, acted  as  official  clearing  house 
for  official  city  news,  remaining  on 
past  its  usual  signoff  hour  to  ren- 
der this  service. 

Hartford  Hit 

Hartford,  Conn.,  stations,  which 
performed  outstanding  public  ser- 
vice in  the  disastrous  Ringling 
Bros,  and  Barnum  &  Bailey  circus 
fire  last  July,  again  came  to  the 
fore  during  Thursday  night's  hur- 
ricane. The  storm  hit  its  peak 
shortly  before  midnight.  WTIC  and 
WDRC  were  off  the  air  about  a  half 
hour  each.  WNBC  and  WTHT  re- 
mained on  the  air. 

Shortly  after  the  storm  struck 
about  8  p.m.  WNBC's  power  lines 
developed  a  hum  and  Manager  Rich- 


ard W.  Davis  made  emergency  ar- 
rangements to  move  operations  to 
the  transmitter  at  Newington,  7 
miles  away.  At  9  p.m.  two  regular 
loops  between  studios  and  transmit- 
ters went  out,  but  WNBC'  went  on 
the  air  with  auxiliary  transmitter 
and  power,  although  the  power  was 
cut  from  5  kw  to  1  kw. 

WNBC  was  back  on  normal  oper- 
ations Friday  morning. 

At  the  height  of  the  five-hour 
storm,  the  200-foot  tower  of  WSAP 
Portsmouth,  Va.,  went  down  and 
WTAR  Norfolk  handled  public 
service  emergency  announcements 
for  WSAP.  WTAR  sent  Clyde 
Moser,  announcer,  to  Virginia 
Beach  and  Bill  Johnston  to  Wil- 
loughby.  The  main  transmission 
line  of  WTAR  went  out,  blank- 
ing the  station  briefly  but  emer- 
gency equipment  was  set  up  and 
broadcasting  resumed.  WGH  New- 
port News  ran  a  line  into  the 
Norfolk  Weather  Bureau  and 
broadcast  bulletins. 

After  the  storm  WTAR  beamed 
a  program  to  Richmond,  Va.,  to 
reassure  people  in  the  interior  that 
the  danger  had  passed.  Storm  an- 
nouncement,s  also  were  carried  by 
WRVA  RichmoP''  with  studios  in 
Richmond  and  Norfolk.  All  stations 
in  the  area  worked  late  Wednes- 
day keening  listeners  informed  of 
the  nrogress  of  the  storm  toward 
Norfolk. 

WEIM  Fitchburg,  Mass.,  served 
as  information  center  for  the  State 
Guard,  Red  Cross,  Civilian  De- 
fense and  public  utilities  and  is- 
sued bulletins  on  closing  of  war 
plants  and  movement  of  the  hur- 
ricane. All  local  commercials  were 
canceled  after  9:30  p.m. 


KSAL  Appointments 

ROBERT  J.  LAUBENGAYER, 
owner  of  KSAL  Salina,  KanT,  will 
take  over  management  of  the 
station,  effective  Oct.  2.  He  replaces 
Owen  H.  Balch,  who  will  man- 
age Kansas  City  office  of  John  E. 
Pearson  Co.,  station  representative. 
Ray  Jensen,  formerly  with  KOAM 
Pittsburgh,  Kan.,  has  been  appoint- 
ed KSAL  assistant  manager. 


CBS  Starts  Fal 
Promotion  D  r  i  v  < 

Net  to  Use  Top  Talent  Discs 
Newspaper  Ads,  Posters 

CBS  FALL  Program  Promotic 
Campaign  for  1944,  which  the  nel 
work  describes  as  the  "most  coir 
prehensive  and  powerful  ever  un 
dertaken  in  radio,"  began  Sept.  li 
to  continue  through  Oct.  14,  o 
longer  in  cities  where  newsprin 
shortages  prohibit  the  use  of  all  df  T 
sired  advertising  within  the  fou 
week  period.  Built  around  the  cer 
tral  theme,  "The  Biggest  Show  ii 
Town",  the  drive  promotes  all  CBl 
evening  and  Sunday  afternoc 
sponsored  programs,  68  at  the  out 
set. 

Radio  promotion  for  use  by  th 
network's  141  U.  S.  affiliates  it: 
eludes  14  recordings  made  by  Kat 
Smith  and  Ted  Collins,  her  pro 
ducer,  devoted  to  the  new  Sunda. 
program  line-up  on  CBS;  recording 
by  Fred  Allen,  Fanny  Brice,  Georg 
Burns  and  Gracie  Allen,  Jimmy  Du 
rante  and  Gary  Moore  and  othe 
network  stars,  acting  as  guet 
critics  of  the  network's  fall  pro 
grams;  personal  invitations  X' 
listen  to  their  shows  recorded  b; 
the  top  CBS  talent;  and  680  in 
dividual  local  announcements. 

Newspaper  ads  of  1200  line 
each,  covering  each  day  of  the  wee] 
on  CBS  and  illustrated  by  A 
Hirschfeld,  New  York  theatrica 
artist,  have  been  distributed  for  lo 
cal  placement  and  will  appear  ii 
over  200  cities,  paid  for  jointly  \>i 
the  stations  and  the  network.  Sam( 
illustrations  appear  on  posters  anf 
postcards  sent  to  each  station  foi 
all  commercial  network  shows  1 
carries.  Stations  have  also  receive( 
full  promotion  and  publicity  ma 
terial  for  these  programs. 


Drawn  for  Broadcasting  by  Sid  Hix 


BORDEN  SHOW  PLANS 
$150,000  PROMOTION 

MORE  THAN  500  newspapers  ir 
some  180  cities  throughout  thi 
country  will  be  used  to  promote  th< 
Borden  Co.  Ed  Wynn  program 
Happy  Island,  which  had  its  pre 
miere  Sept.  8  on  182  Blue  Networl 
stations,  Friday,  7-7:30  p.m.  Bor 
den  vdll  spend  more  than  $150,00( 
in  a  magazine-newspaper  and  dis 
play  advertising  campaign  to  rur 
for  six  weeks.  $35,000  will  be  spen1 
in  a  weekly  series  of  ads  on  the  ra- 
dio pages  of  the  newspapers  anc 
$60,000  has  been  appropriated  foi 
program  advertising  in  the  Satur- 
day Evening  Post,  Newsweek,  Time 
The  American  Weekly,  Collier's 
Life  and  Look  magazines.  Othei 
promotion  includes  program  pro- 
motion on  milk  bottle  collars.  Exec- 
utives of  Borden  and  Young  & 
Rubicam,  agency  handling  the  ac- 
count, met  in  New  York  last  weel 
to  discuss  further  advertising  plans 
and  promotion  for  the  show. 

Elsie  the  cow,  Borden  symbol 
used  in  space  advertising,  is  doing 
the  commercials  on  'Happy  Island. 
being  characterized  by  Hope  Emer- 
son, stage  and  radio  actress.  Ar- 
rangement has  been  made  for  a  cut- 
in  on  each  program  to  permit  Bor- 
den's 52  local  dealers  throughout 
the  country  to  promote  their  prod- 
ucts, milk  and  ice-cream. 
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Livestock  Raiser 

Joe  O' Bryan,  owner  of  the  noted 
O'Bryan  Ranch  at  Htattville,  Kan- 
sas, says — "Radio  was  the  first 
modem  improvement  for  better 
living  on  the  farm.  It  showed  the 
farmer  and  the  livestock  man  how 
the  rest  of  the  world  lives- Through 
making  him  want  for  something 
better,  other  improvements  fol- 
lowed. We  actually  live  today  by 
the  radio.  We  eat  breakfast  at  a 
certain  time— we  come  back  to  the 
farmhouse  at  a  certain  time  for 
lunch — just  so  we  don't  miss  any 
of  the  valuable  information  that 
radio  gives  in  our  behalf." 


VICTORY 
THROUGH  FOOD 

All  indications  point  to  the  importance  of  food  in 
the  making  of  a  lasting  peace.  KMBC,  recognizing 
radio's  responsibility  to  the  Heart  of  America — the 
foodbasket  of  the  nation— now  operates  a  typical 
Missouri-Kansas  farm  in  service  to  its  rural  audien-, 
ces.  Here  Phil  Evans,  KMBC's  nationally 
known  farm  editor,  puts  into  practical  de- 
monstration latest  farming  developments, 
telling  listeners  of  progress  made  in  three 
remote  broadcasts  daily  from  "KMBC 
Service  Farms."  Radio  is  limited  only  by 
man's  ability  to  utilize  its  potentialities. 


'  DEDICATED 

BEHALF  OF 

BROADCASTING 

TO  THE  HOME  AAA)  THE  COIVIMUAHT" 


WKYis  heard 
refulaiiybymore 
people  than  is  any 
other  Oklahoma  station 


WKYs  audience, 
mominf,  afternoon 
and  night  is  far 
greater  than  that  of 
any  other  Oklahoma 
City  station 


^4 


WKYis  the  top 
favorite  amon^ 
farm  listeners 
in  Oklahoma 


Jke,  favorite  station 
of  most  Oklahomans 

for  news  is  ^YKy/ 


WKYis  by  far  the 
most  listened-to 
of  all  Oklahoma 
City's  stations  / 


Some  of  the  Things  the  New 
Oklahoma  Radio  Study  Tells  Advertisers! 


9  Just  off  the  press  is  the  first  statewide  survey  of  radio  listening 
habits  and  preferences  ever  made  in  Oklahoma.  This  fact-packed 
study,  conducted  by  the  author  of  the  well  known  Iowa  and  Kansas 
studies,  Dr.  F.  L.  Whan  of  the  University  of  Wichita,  is  a  complete 
diagnosis  of  Oklahoma  listening  in  cities,  villages  and  on  farms. 

As  for  station  preferences  of  listeners  in  Oklahoma  one  fact 
stands  out  above  all  others:  WKY  IS  THE  DECISIVELY  DOMI- 
NANT STATION  OF  OKLAHOMA!  WKY  is  heard  regularly, 
morning,  afternoon  and  night,  by  more  Oklahomans  in  cities,  villages 
and  on  farms  than  any  other  station.  It  is  Oklahoma's  favorite 
station  for  news  and  market  reports.  It  shows,  as  has  every  survey 
before  it,  that  WKY  has  by  far  the  greatest  audience  of  any 
Oklahoma  City  station.  It  shows  that  the  best  buy  for  radio  adver- 
tisers in  Oklahoma  is  WKY! 


REPRESENTED  BY 
THE  KATZ  AGENCY 


Th«  Former- Stockfflon         'k        KVOR,  Colorado  Springe         -k        KL2,  D««i«*t  l^AffifiokW 
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HOOPER  SHOWS  KTUC 


KTUC 
62.8% 


KTUC 


54.3%  ;4^tefimM^     52  2% 


Others 
2.4% 


Others 
1.1% 


Others 
0.8% 


What  sales  results  have  said  again  and  again — what 
audience  response  has  told  station  and  advertiser — 
Hooper  says,  too:  KTUC  IS  TOPS  IN  TUCSON.  Not 
just  morning,  not  just  afternoon  or  night  but  ALL 
THREE  TIIVIES — morning,  afternoon  and  night. 

Note,  too,  that  outside  stations  ("others")  make  no 
dent  in  Tucson  listening.  Tucson  people  listen  to  their 


TUCSON 

OAvn  stations — and  ALL  the  time,  most  of  them  listen 
to  KTUC:  62.8%  in  the  morning,  54.3%  afternoon, 
52.2%  night,  according  to  Hooper  City  Zone  Station 
Listening  Index  for  Spring.  1944.  For  further  details, 
contact  KTUC,  the  "station  that  is  doing  things"  (and 
is  listened  to)  in  Tucson.  Let  your  sales  story  reach 
the  audience  that  is  "Tops  in  Tucson." 


TO  SELL  ARIZONA 

.  ★ 

KTUC,  Tucson    K5UN,  Bisbee-Loweli 

KOY,  Phoenix 


TUCSON, 

1400  Kilocycles-250  Watts 


ARIZONA-CBS 

LEE  LITTLE,  Manager 


MANAGEMENT    AFFILIATED    WITH    WLS,   THE    PRAIRIE    FARMER    STATION,    C  H  I  C  A  G  O  -  R  E  P  R  E  S  E  N  T  E  0    BY    JOHN    BLAIR    &  COMPANY 


State  Form  Program  Proised 
By  Sixth  District  Lowmaker 
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tViunty  Farmers  to 
Broftdcairt  «o  »<»» 


WKY  Farm  Broadcast 
Is  Scheduled  For 
C'iiy  On  August  19 


Cttstef  Countion*  | 
^  To  -Appear  on  Ba<M4 
Program  Augiist  26 


WKY's  "Farm  Refiorrer"  Is 

MAKING  NEWS 

All  Over  Oklahoma! 


gINCE  his  first  program  on  August  9,  WKY's 
Farm  Reporter  has  been  making  news, 
north,  south,  east  and  west  in  Oklahoma. 
Most  important,  he  has  been  making  a  hit 
with  farmers. 

WKY's  new  farm  service  department  is 
quickly  becoming  the  focal  point  toward  which 
the  important  agricultural  information  of  the 
state  gravitates  and  toward  which  farm  folk 
look  daily  for  up-to-the-minute  farm  news  and 
ideas. 

The  five-a-week  quarter-hour  broadcast  at 
noontime  is  all  meat;  the  kind  of  information 
farmers  can  use  to  farm  better  and  live  better. 
Saturdays,  the  program  originates  in  some 
outstanding  farming  community  with  prom- 
inent farmers  of  the  district  participating. 

The  expanding  activities  of  the  farm  service 
department  have  already  necessitated  an  ad- 
dition to  the  staff. 

WKY  already  has  the  largest  farm  audience 
of  any  station  in  Oklahoma.  WKY's  Farm 
Reporter  will  make  them  better  farmers  and 
better  customers  as  time  goes  on. 


Clarence  Burch 


STAFF  ENLARGED 

Clarence  Burch  has 
been  named  to  assist  Edd 
Lemons,  WKY's  Farm 
Reporter.  Burch  has 
been  county  agent  of 
Cleveland  county  since 
1937  and  owns  a  1,200- 
acre  cattle  ranch  in 
southern  Oklahoma.  He 
is  a  graduate  of  Okla- 
homa A.  &  M. 

With  this  addition, 
WKY's  farm  service  de- 
partment now  empleys 
three   persons   full  time. 


R-E  PRESENTED  BT 
THE  KATZ  AGENCY 
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Today's  Moolah— 


UJUIJ 


Never  have  there  been  such  high  payrolls 
as  are  in  Detroit  today;  never  so  much  take- 
home  pay. 

What  are  war  workers  doing  with  their 
lush  dollars? 

Mostly,  they  are  buying  War  Bonds  in 
such  quantities  that  Michigan  is  at  the 
head  of  the  48  states  in  payroll  deductions 
for  Bond  purchases.  And,  they're  making 
double  and  triple  monthly  payments  on 
mortgages — in  many  cases  mortgages  are 
being  paid  off  in  lump  sums. 

Recently,  a  Detroit  News  reporter  sur- 
veyed the  situation  for  story  material.  He 
discovered  that  "easy  money"  was  being 
spent  the  hard  way — with  surprisingly 
little  waste.  He  learned  that  debts  are  being 
paid  off;  that  bills  are  met  promptly;  that 
bank  savings  accounts  are  in  an  upward 
spiral.  Everywhere  thei;e  is  a  sober  realiza- 
tion that  in  the  tomorrows  ahead,  today's 
dollars  will  come  in  mighty  handy. 

All  this  adds  up  t-o  tremendous  postwar 
buying  power.  No  matter  what  happens  in 
the  reconversion  period,  Detroit  will  be  one 
of  the  Country's  prime  markets  for  years 
to  come. 

Keep  your  eye  on  Detroit,  and  remember 
that  WWJ  is  the  most  listened-to  station 
in  this  great  market. 


NBC  BASIC 
NETWORK 


e 


America's  Pioneer  Broadcasting  Station — First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES  — 5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

National  Representatives 
National  Kepreseniatives 


ASSOCIATE  FM  STATION 
WENA 
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MORE  about 


ihe  outstanding 
advertising  medium, 
radio  itself  highlights 
the  1944-45  NBC  Parade  of 
Stars  with  two  half-hour  evening 
network  All-Star  programs  on 
September  19th  and  September  26th  and 
five  daytime  half-hour  programs  during 
October  2nd  -  6th.  All  this  in 
addition  to  thousands  of  locally  pro- 
duced star  programs  and  announcements. 


A  smashing 
campaign  of  NBC- 
bought  newspaper  ads 
in  New  York,  Washington, 
Chicago,  Cleveland,  Denver, 
San  Francisco  and  Los  Angeles  over 
Q  nine-week  period  in  papers  having  a 
daily  circulation  of  20  million,  sup- 
ported, of  course,  by  the  intensive 
year-round  campaigns  of  NBC  affiliated 
Stations  in  their  own  areas. 


^ ''''  ^^^^^^^^^^^^^ 


A  new  medium 
— movie  trailers 
in  nearly  1 ,000 
theatres  in  117  NBC 
affiliated  station  cities. 
Lowest  estimates  indicate 
over  30,000,000  people  will  see 
the  four-week  film  campaign. 
A  new  film  each  week  will 
feature  top  NBC  stars. 


A  comprehensive 
package  of  individual- 
ized program  promotion 
material  for  every  NBC 
commercial  program  containing 
65,100  recorded  star  spots  .  . . 
44,785  live  announcements  .  . . 
14,815  newspaper  and  photo 
mots  .  .  .  thousands  of  car 
cards,  posters,  publicity 
releases  and  photos. 


National 


the  NBC  Parade  of  Stars 


In  August  NBC  announced  the  new  Parade  of  Stars  as  a  year-round  operation 
. . .  and  outlined  some  of  the  preliminary'  details. 

Now,  Avith  the  opening  of  the  fall  season,  NBC  and  its  143  stations  have 
begun  a  four-pronged  program  promotion  drive  using: 

On-the-air  programs,  both  network  and  local — 

A  hard-hitting  newspaper  advertising  campaign  in  all  NBC-owned  station  cities 
and  production  points  supported  by  newspaper  ads  of  NBC  affiliates — 

Specially-built  movie  trailers  in  117  NBC  station  cities  from  coast  to  coast. 

All-inclusive  program  promotion  material  (the  Parade  of  Stars  Bandbox)  sent 
stations  in  mid-August. 

As  a  result,  NBC  advertisers  will  have  even  greater  audiences  for  their  programs 
which  have  habitually  dominated  the  attention  of  the  listening  public. 

Tested  in  1942  and  1943,  the  new  NBC  Parade  of  Stars  represents  the  ideas 
and  promotion  devices  that  Have  consistently  proved  successful  in  building 
listeners  to  radio  programs. 

The  1944-45  NBC  Parade  of  Stars  is  no  "shot-in-the-arm"  seasonal  promotion 
but  a  year-round  program  promotion  designed  to  induce  listeners  to  keep  their 
dials  tuned  to  the  143  stations  of  "The  Network  Most  People  Listen  To  MostJ" 


roadcasting  Lompany 

America's  No.  1  Network 


A  Service  of  Radio 
Corporation  of  America 


SUBSCRIPTION    PRICE:     $5.00   per  year    15c    per  copy 
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NEW  ORLEANS 


The  Greatest  Selling  Power 
In  The  South 's  Greatest  City 

50,000  WATTS 
CLEAR  CHANNEL 


WWL  Dominates  the  NEW  Deep  South- 
Headed  for  PERMANENT  Prosperity 


C«S  AFFILIATE  — REPRESENTED   NATIONALLY  BY   THE  KATZ  AGENCY,  INC. 


rr 


One  of  the  Blue  Network's 
Greatest  Salesmen 

1:15  P.M. 

Monday  thru  Friday 

For  KFOR  Sponsorship  Contact 

EDWARD  PETRY  &  CO. 


I  Blue  and  Mutual  Networks 

f^M      ''Nebraska 's  Capital  City  Station  " 
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What  is 

COVERAGE 


5,000  WATTS  —  980  KC 

Covers  the  Metropolitan  Trading  Area  of  the 
Prosperous  City  of  NASHVILLE 


WSIX  with  its  5,000  watts  on  980  kc  covers  a  population  of  610,984  in  its  0.5 
mv  contour,  and  a  total  of  1,264,494  within  its  0.1  mv  contour. 

Well  selected  Blue  and  Mutual  network  programs,  with  numerous  topnotch  local 
broadcasts,  furnish  strong  listener  appeal.  Here's  a  powerful  sales  force  ready  to 

serve  you.   Selling   costs   per   dollar  in 


Nashville  are  lower  when  you  use  WSIX. 
For  availabilities,  write  or  wire  this  sta- 


tion  or 


NASHVILLE.  TiNN. 


BLUE 


MUTUAL 


THE  KATZ  AGENCY,  INC., 

National  Representatives 


Published  every  Monday,  43rd  issue  (Year  Book  Number)    published  in  February  by  Broadcasting   Publications,   Inc.,    870   National  Press    Building,   Washington    4,   D.  C. 

Entered  as  second  class  matter  March  14,  1933,  at  Post  Office. at  Washington,  D.  C,  under  act  of  March  3,  1879. 


It  takes 


7:30  SUNDAYS 


NETWORK 


[DE  AS  /(9  make  a  network 


. . .  here  are  four  notes  on  a  good  one 

«  — 

Practice  whistling  these  notes:  B,  E,  F#,  B.  If  you  can  do  it  Hke  The  YVJiistler, 
maybe  millions  will  listen  to  you,  too.  When  the  Pacific  Coast  hears  those 
four  somber  and  meanful  tones,  it  steels  itself  against  terrifying  suspense. 

The  mystery  of  The  Whistler  has  held  rapt  public  attention  for  two  solid 
years.  Today,  it  ranks  fifth  among  40  radio  shows  produced  expressly  for  Coast 
Networks.  Columbia  Pictures  has  made  one  successful  movie  out  of  it,  now 
has  another  in  production. 

Its  sponsor  on  Columbia  Pacific  whisdes,  too — but  happily — as  1800  in- 
dependent Signal  Oil  dealers  applaud  the  way  those  four  notes  keep  their 
grease-racks  and  wash-stalls  filled.  Their  business  flourishes  despite  rationing. 

With  mystery  shows  crowding  the  air  and  bodies  lying  stacked  in  studios, 
we  look  on  TJu  Whistler's  successful  record  as  exceptional.  Ideas,  of  course, 
are  responsible  .  .  .  better  ideas  for  plots,  better  ideas  for  characterizations, 
for  creating  atmosphere,  for  sound  effects.  In  short — more  thought  applied 
to  attaining  a  superior  radio  production.  i- 

The  success  of  The  Whistler  is  another  example  of  what  Columbia  Pacific 
thinking  accomphshes.  We  have  many  other  shows  (including  four  of  the  10 
most  popular  Western  programs) — and  some  of  them  may  be  just  what  you 
need.  If  not,  the  idea  network  can  in- 
variably custom-make  one  to  your 
requirements.  Our  ideas  are  yours 
for  the  asking  —  from  us  or  the  near- 
est office  of  Radio  Sales. 


t 

A  DIVISION  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 
Palace  Hotel,  San  Francisco  5  •  Columbia  Square,  Los  Angeles  28 
Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


'^Dasli  it.  Thistlewaite  —  I  said  to  round  np 
some  spots— ito^  some  tots!" 


9  We  don't  know  mucli  about  tots  —  but  our  F&P  Colonels  really 
are  pretty  good  at  rounding  up  spots!  We're  in  constant  contact 
Mdth  all  the  stations  we  represent,  by  both  telephone  and  tele- 
type —  either  know  or  can  quickly  find  out  exactly  what's  avail- 
able. And  believe  us!  —  our  telephone  bill  attests  the  fact  that 
we  save  hundreds  of  dollars  each  month  for  agencies  and 
advertisers  all  over  the  Nation! 

What  spots  can  we  round  up  for  you — now? 

FREE  &  PETERS,  INC 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE    .......  LOUISVILLE 

WTCN    .    .   .MINNEAPOLIS-ST.  PAUL 

WMBD   PEORIA 

KSD  ST.  LOUIS 

WFBL   SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS   CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

 PORTLAND 

OAKLAND-SAN  FRANCISCO 

  SEATTLE 

.    .    .    .FAIRBANKS,  ALASKA 


KOIN 
KROW 
KIRO 
KFAR 


and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  i8o  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  11 1  Sutter    HOLLYWOOD:  6352  HoUywood    ATLANTA:  322  Palmer  Bldg. 
Franklin  6373  Plaza  5-4130  Sutter  4353  Granite  3615  Main  5667 
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illealiffned  Blue  Slated  to  Be  ABC  Network 


LaRoclie  Directing  Head;  Woods,  Kobak 
Duties  Changed  in  Reorganization 


iCHAXGE  IX  name  of  the  Blue 
Network  to  American  Broadcast- 
ling  Co.  (ABC  Network),  is  ex- 
pected before  the  end  of  the  year 
as  a  sequel  to  the  executive  reor- 
jganization  last  week  which  placed 
Chester  J.  LaRoche,  chairman  of 
the  executive  committee  of  the 
Blue,  in  the  position  of  operating 
head  as  vice-chairman  of  the  board. 
Arrangements  already  have  been 
completed  whereby  American 
Broadcasting  System  Inc.,  holding 
company  of  Edward  J.  Noble,  Blue 
chairman,  acquires  the  names 
"American  Network  Inc."  and 
"American  Broadcasting  Co." 

While  official  confirmation  was 
\vithheld,  Blue  officials  did  not 
deny  the  move  toward  the  name 
change,  which  is  expected  to  be 
announced  through  a  large-scale 
campaign  to  promote  the  new  iden- 
tity nationally.  The  name  "Ameri- 
can Network  Inc."  heretofore  has 
been  held  by  the  Fil  project  look- 
ing toward  establishment  of  a  post- 
war FM  network.  With  dissolution 
of  that  project  in  the  last  fortnight 
[Broadcasting,  Sept.  11],  it  was 
reported  all  rights  to  the  name 
have  been  disposed  of  to  Sir. 
Noble's  company  for  $10,000. 

Relinquished  by  WOL 

The  name  "American  Broadcast- 
ing Co."  held  by  Mrs.  Helen  Mark 
as  licensee  of  WOL  Washington  is 
being  transferred  to  the  Blue  or- 
ganization without  financial  con- 
sideration by  voluntary  action  of 
Mrs.  Mark  and  William  B.  Dolph, 
executive  vice-president. 

The  only  other  licensed  company 
in  radio  having  an  'American" 
name  identity  is  the  American 
Broadcasting  Corp.,  a  Kentucky 
company,  which  is  licensee  of 
WLAP  Lexington  and  KBIR  Knox- 
ville.  Conversations  have  been  held 
with  J.  Lindsay  Nunn,  executive 
head  in  the  absence  of  his  son, 
Maj.  Gilmore  N.  Nunn  in  over- 
seas Army  service,  regarding  a 
waiver.  Mr.  Nunn  told  Broadcast- 
ing last  Friday  the  transfer  would 
be  made. 

American  Broadcasting  Co.,  by 
virtue  of  an  action  of  the  FCC 
last  week,  becomes  the  licensee  of 
WMT  Cedar  Rapids,  la.,  under  a 


transaction  whereby  the  Iowa  sta- 
tion was  exchanged  for  WOL 
Washington  with  the  Iowa  Broad- 
casting Co.,  o-v\Tied  by  the  Cowles 
group.  Presumably,  Mrs.  Mark 
and  Mr.  Dolph  will  relinquish  the 
American  Broadcasting  Co.  name 
and  establish  another  corporate 
designation  to  operate  WMT. 

Mr.  LaRoche,  former  chairman 
of  Young  &  Rubicam  and  of  the 
War  Advertising  Council,  joined 
the  Blue  last  June  as  chairman  of 
its  executive  committee,  following 
purchase  of  12^2^1:  of  the  stock  of 
the  holding  company,  American 
Broadcasting  System  Inc.  Under 
the  reorganization  announced  last 


^londay  by  Mr.  Noble,  Mr.  La- 
Roche  was  elected  vice-chairman 
of  the  network's  board  and,  as 
such,  became  chief  executive  officer 
of  the  network. 

Move  is  part  of  a  general  re- 
organization of  executive  responsi- 
bilities of  the  network's  officials, 
the  announcement  stated.  Mr. 
LaRoche,  whose  former  position  of 
chairman  of  the  executive  commit- 
tee has  been  abolished,  will  super- 
vise the  program  and  publicity 
activities  of  the  Blue. 

Work  Realigned 

Mark  Woods,  Blue  president,  will 
work  directly  with  Mr.  LaRoche 
in  executive  responsibility  for  the 
network's  operation  and  will  as- 
sume duties  formerly  carried  out 
by  Edgar  Kobak,  executive  vice- 
president  of  the  network.  Under 


OWI  Spot  Plan  in  Third  Year; 
132  Sponsors  Air 250  Programs 

Growth  From  2  to  30  3Iillion  Listener  Impressions 
Since  1942;  Time-Talent  Value  $63,000  Weekly 


PROSPECTS  for  delivering  ap- 
proximately 30,000,000  listener  im- 
pressions per  week  for  war  in- 
formation campaigns  through  the 
National  Spot  and  Regional  Alloca- 
tion Plan  were  seen  last  week  by 
the  OWI  Domestic  Radio  Bureau  as 
the  Plan  went  into  its  third  year  of 
operation  with  132  participating 
sponsors  broadcasting  250  pro- 
grams. The  Bureau  estimated  value 
of  time  and  talent  contributed  for 
the  messages  at  $63,000  per  week. 

Developed  in  1942 

The  Bureau  recalled  that  when 
the  Plan  first  began  operations  in 
September  1942  it  brought  in  only 
2,000,000  listener  impressions.  The 
tremendous  increase  since  that  time, 
it  was  explained,  is  due  to  the 
growth  in  the  number  of  sponsors 
which  have  joined  the  Plan  and  to 
relaxation  of  restrictions  which 
originally  limited  participation  to 
programs  broadcast  in  five  or  more 
cities. 

Operating  much  like  the  Network 
Allocation  Plan,  the  National  Spot 
and  Regional  Plan  was  developed  in 
1942  by  the  Bureau  and  the  Radio 
Committee  of  the  War  Advertising 


Council  in  order  to  reach  the  im- 
portant audiences  of  increasingly 
popular  regional  network  shows 
and  spot  programs,  both  live  and 
transcribed.  Each  of  the  250  pro- 
grams participating  carry  at  least 
one  assigned  war  message  a  month 
and  most  of  them  cari'y  more. 

The  Plan  requires  that  weekly 
programs  carry  one  war  message 
every  four  weeks  and  programs 
broadcast  more  than  once  a  week 
carry  two  war  themes  in  four 
weeks.  Programs  of  five  minutes  or 
more  which  are  sponsored  on  two  or 
more  stations  are  eligible  for  par- 
ticipation. 

The  Bureau  finds  that  the  quality 
of  the  messages  contributed  by  the 
sponsors  is  high.  The  appeals  are 
well  wTitten  and  often  the  entire 
program  is  devoted  to  the  war 
theme.  Very  few  "hitchhike"  or 
"throw  away"  messages  are  used  by 
the  advertisers,  it  was  stated. 

Advertisers  sponsoring  regional 
programs  eligible  for  participation 
who  wish  to  join  the  Plan  are  urged 
to  communicate  with  the  OWI  Do- 
mestic Radio  Bureau.  Washington 
25,  D.  C. 
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the  new  line-up,  the  sales,  traffic, 
stations,  engineering,  operations 
and  general  service  departments 
will  come  under  Mr.  Woods. 

Mr.  Kobak  has  been  placed  in 
charge  of  the  Blue's  plans  for  tele- 
vision, FM,  facsimile  and  interna- 
tional broadcasting.  Blue  has  ap- 
plications on  file  with  the  FCC  for 
FM  stations  in  New  York,  Chicago 
and  Los  Angeles  and  has  an- 
nounced its  intention  of  filing  for 
a  San  Francisco  FM  station  as 
well.  Mr.  Kobak  will  also  super- 
vise studio  construction  for  the 
network,  which  plans  construction 
of  its  o^^Ti  studios  in  the  network 
key  cities  as  soon  as  material  and 
labor  are  available. 

Business  Gains 

Mr.  Kobak  will  outline  plans  for 
the  network's  program  of  expan- 
sion both  physically  and  into  new 
fields  of  radio  service  at  a  press 
conference  Sept.  25. 

In  announcing  these  changes, 
Mr.  Noble  said:  "A  reorganization 
and  expansion  of  the  executive 
division  of  the  Blue  Netw-ork  Co. 
has  been  necessitated  by  a  609o 
increase  in  business  in  the  last 
year  and  by  a  determination  to 
intensify  our  efforts  in  the  fields 
of  television,  FM  and  facsimile. 
As  soon  as  the  war  is  successfully 
completed,  these  developments  will 
require  the  building  of  the  most 
modern  studios  in  New  York,  Chi- 
cago, San  Francisco  and  Holly, 
wood." 

LaRoche  Role  Foreseen 

Expectations  that  Mr.  LaRoche 
would  assume  an  active  role  in  the 
management  of  the  Blue  have  been 
general  in  industry  circles  since 
his  purchase  of  an  eighth  of  Mr. 
Noble's  interest  in  the  network  the 
end  of  last  year  for  a  repox-ted 
$500,000.  At  the  same  time  a  sim- 
ilar block  of  stock  was  acquired 
by  Time  Inc.  for  a  like  sum,  and 
smaller  holdings  were  acquired  by 
Mr.  Woods  and  Mr.  Kobak.  The 
amount  of  stock  purchased  by  the 
latter  two  executives  was  undis- 
closed, but  their  combined  stock 
was  believed  to  be  in  the  neigh- 
borhood of  5'^f.  Mr.  Noble  pur- 
chased the  netwoi'k  from  RCA  for 
$8,000,000  in  cash  in  October  1943, 
at  that  time  announcing  his  in- 
tention of  inviting  management 
and  possibly  other  interests  to  par- 
ticipate in  its  ownership. 

A  lengthy  illness  prevented  Mr. 
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LaRoche  from  becoming  active  for 
some  months,  however,  but  on  his 
return  to  New  York  last  June  he 
resigned  his  former  post  of  chair- 
man of  the  War  Advertising  Coun- 
cil to  devote  his  full  time  to  the 
Blue. 

Last  week,  upon  assuming  his 
new  duties,  Mr.  La  Roche  said: 

"Radio,  through  the  efforts  of 
advertisers  and  the  networks,  has 
had  its  biggest  development  and 
maturity  in  the  entertainment 
field.  Major  growth  and  recogni- 
tion as  a  respected  and  mature  in- 
formational force  lie  ahead.  These 
opportunities  will  be  immeasurably 
increased  with  television. 

Informative  Shows 
"Radio  can  help  millions  of  peo- 
ple see  clearly  how  national  and 
world  events  affect  their  lives. 
This  will  be  done  on  the  Blue  Net- 
work by  devoting  important  eve- 
ning hours  to  featured  service  and 
informational  shows  and  by  put- 
ting behind  these  shows  the  experi- 
enced production  that  has  gone  into 
the  entertainment  field. 

"Along  with  the  press,  radio  is 
and  should  be  a  potent  informa- 
tional force  for  preparing  this 
country  to  recognize  its  obligation 
to  world  peace  and  economic  leader- 
ship. 

"The  Blue  will  venture  boldly  in 
this  field.  Its  policy  is  summed  up 
in  the  words  'in  the  service  of  the 
people'." 

Rumors  of  the  Blue's  reorgani- 
zation were  rife  during  the  recent 
NAB  Executives'  War  Conference 
in  Chicago,  when  it  was  reported 
that  an  executive  shake-up  was  im- 
pending that  would  include  the  de- 
parture of  Mr.  Kobak  from  the  net- 
work in  the  development  of  which 
he  has  played  a  major  part  since 
its  separation  from  NBC  more  than 
two  years  ago.  At  that  time  Mr. 
Noble,  Mr.  Woods  and  Mr.  LaRoche 
declared  that  such  rumors  were 
without  foundation. 


Merle  Jones  to  Manage  WOL; 
Quarton  to  Retain  WMT  Post 

Transfer  of  Stations  Is  Approved  by  the  FCC; 
Craven  Named  to  Head  All  Cowles  Stations 


COINCIDENT  with  the  approval 
last  week  by  the  FCC  of  the  ex- 
change of  WMT  Cedar  Rapids,  la. 
for    WOL    Washington,  Gardner 
Cowles  Jr.,  presi- 
dent   of  Iowa 
Broadcasting  Co., 
as  the  new  owner 
of      WOL,  an- 
nounced appoint- 
ment of  Merle  S. 
Jones,  general 
manager  of 
KMOX  St.  Louis, 
as  the  new  gen- 
Mr.  Jones        eral  manager  of 
WOL.  William  B. 
Dolph,  executive  vice-president  of 
American  Broadcasting  Co.,  which 
takes  over  WMT  Oct.  1,  simultane- 
ously announced  that  William  B. 
Quarton  would  continue  as  general 
manager  and  that  no  changes  in  the 
WMT  staff  are  contemplated. 

The  FCC  last  Tuesday  approved 
the  transaction  whereby  the  license 
of  WOL,  Mutual  outlet  on  1260  kc 
with  1,000  w  power  was  exchanged 
for  that  of  WMT,  CBS  and  part- 
time  MBS  outlet  on  600  kc  with 
5,000  w  fulltime,  with  a  differential 
on  value  of  physical  equipment. 
The  total  consideration  specified  for 
WOL  was  $38,367.41  and  that  for 
WMT  $35,081.55,  with  the  $3,000 
differential  paid  to  the  American 
Broadcasting  Co. 

Mr.  Cowles  simultaneously  an- 
nounced that  T.  A.  M.  Craven,  who 
became  vice-president  of  IBC  last 
July  after  seven  years  on  the  FCC, 
will  be  the  executive  head  and  tech- 
nical advisor  of  all  four  of  the  IBC 
stations  (WOL,  WHOM  New  York, 


KRNT  Des  Moines,  and  WNAX 
Yankton).  Comdr.  Craven  will 
headquarter  in  Washington.  Craig 
Lawrence,  IBC  vice-president,  has 
established  headquarters  in  New 
York  and  is  in  charge  of  WHOM 
with  studios  in  New  York  and  Jer- 
sey City.  He  also  will  become  vice- 
president  of  WCOP  Boston,  which 
has  been  purchased  from  Bulova 
radio  interests  for  $225,000.  This 
transaction  awaits  approval  of  the 
FCC. 

It  is  understood  that  the  name  of 
Iowa  Broadcasting  Co.  will  be 
changed  to  Cowles  Broadcasting  Co. 
in  the  near  future. 

Phil  Hoffman  has  been  elected 
vice-president  with  headquarters  in 
Des  Moines,  supervising  the  opera- 
tions of  KRNT  and  WNAX.  Don 
Inman  is  manager  of  the  Yankton- 
Sioux  City  station. 

Mr.  Dolph  has  established  new 
headquarters  for  American  Broad- 
casting Co.  in  the  Barr  Bldg., 
Washington.  He  plans  to  divide  his 
time  between  Cedar  Rapids  and 
Washington,  as  well  as  to  look  out 
for  other  Ameri^^an  Broadcasting 
Co.  and  personal  radio  interests. 
President  and  principal  stockholder 
of  American,  as  the  operator  of 
WMT,  is  Mrs.  Helen  Mark. 

Appointment  of  Mr.  Jones'  suc- 
cessor at  KMOX  has  not  been  an- 
nounced, and  no  date  for  his  leaving 
CBS  has  been  se'S.  The  selection 
will  be  made  shortly  by  H.  Leslie 
Atlass,  CBS  vice-president  in 
charge  of  central  division  opera- 
tions, who  said  it  was  likely  some- 
one from  within  the  organization 
would  be  named. 


GILLETTE  WIDENS 
SERIES  COVERAGE 

TO  FACILITATE  shortwaving  of 
the  World  Series  to  servicemen 
overseas  the  Gillette  Safety  Razor 
Corp.,  Boston,  sponsor  of  the  event 
on  Mutual,  has  agreed  to  confine 
all  commercial  copy  to  periods  at 
the  end  of  every  inning.  System  al- 
lows the  Armed  Forces  Radio  Serv- 
ice to  make  clean-cut  deletions  for 
overseas  consumption.  Details  were 
worked  about  by  representatives  of 
APRS,  Gillette,  Mutual  and  Maxon 
Inc.,  New  York,  Gillette  agency. 

According  to  J.  P.  Spang  Jr.,  Gil- 
lette, president,  the  series  will 
reach  the  most  expansive  audience 
ever  claimed  by  any  athletic  contest. 
The  games  will  be  shortwaved  via 
WCBN  New  York,  WLWL-1  New 
York  and  WLWL-2  Cincinnati.  On 
the  West  Coast,  three  San  Fran- 
cisco transmitters  will  be  used: 
KROJ  KGEX  KWIX.  A  "rec- 
reation" summary  of  from  35-40 
minutes  in  length  by  Joe  Hasel  and 
Mel  Allen,  will  be  beamed  to  Iceland 
and  Greenland,  and  another  45- 
minute  summary  by  the  same  team, 
to  the  Southwest  Pacific.  The  BBC 
will  serve  primarily  as  a  "techni- 
cal distribution  line.  Troops  in  In- 
dia will  hear  a  daily  quarter-hour 
resume  of  the  series  beginning 
Oct.  5. 


Quaker  Spots 

QUAKER  OATS  Co.,  Chicago,  be- 
gins sponsorship  of  one-minute 
transcribed  announcements,  placed 
by  Ruthrauff  &  Ryan,  on  the  follow- 
ing stations: 

KOMA  KOCY  WKY  KOIN  KXL  KGW 
KALE  KEX  KMBC  KCMO  WHB  KRLD 
WFAA  WBAP  KFJZ  WRR  KFDA  KWFT 
WOR  WABC  WEAF  WNEW  WMCA 
WGN  WCFL  WJJD  WIND  WMAQ 
WAIT  WLS  KXOK  KMOX  KWK  KSD 
KLRA  KARK  KGHI  KWTO  KTTS  KGBX 
KPO  KGO  K.JBS  KQW  KSFO  KMTR 
KNX  KFI  KFWB  KMPC  KHJ  KMA 
KIRO  KXA  KJR  KOL  WCKY  WCPO 
WSAI  WKRC  WLW  KOIL  KOWH  WGAR 
WHK  WHAM  WJW  KYW  WCAU  WFIL 
WIP  WPEN  KDKA  WJAS  WCAE  WTAD 
WNAX  WMT  KRNT  KSO  KFH  WXY/ 
WJBK  WWJ  WJLB. 
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FCC  to  Hear  Claims  for  Spectrum  Space 


Extensive  Study  to 
Get  Under  Way 
Sept.  28 

WITH  MORE  than  75  organiza- 
tions, corporations  and  individuals 
listed  for  appearances,  the  FCC 
hearings  in  the  allocation  of  fre- 
quencies of  the  radio  spectrum  from 
10  kc  to  30,000,000  kc  will  get 
underway  Thursday  (Sept.  28)  at 
10:30  a.m.  under  the  guidance  of 
Charles.  R.  Denny  Jr.,  FCC  general 
counsel,  and  George  P.  Adair,  chief 
engineer,  before  the  Commission 
en  banc. 

Hearings  will  be  held  daily  ex- 
cept Sundays  and  Mondays  at  the 
Interdepartmental  Auditor  ium. 
Constitution  Ave.  between  12th- 
14th  Sts.,  Washington.  During  the 
sessions  the  Commission  will  hold 
its  regular  weekly  meeting  on  Mon- 
days instead  of  Tuesdays  to  avoid 
a  break  in  the  allocations  hearings. 

Propagation  Data 

The  first  three  days  (Thursday, 
Friday  and  Saturday  this  week) 
will  be  devoted  to  preliminary  dis- 
cussions by  Commission  officials  and 
those  of  the  Radio  Technical  Plan- 
ning Board.  Under  the  tentative 
schedule  announced  last  week,  prop- 
agation data  assembled  by  the  FCC 
Engineering  Dept.  will  be  presented 
when  the  hearings  are  called  to 
order. 

Although  Commission  officials 
late  last  week  had  not  announced 
who  would  make  the  presentation, 
it  appeared  likely  that  Dr.  Lynde 
P.  Wheeler,  chief  of  the  Technical 
Information  Division,  Engineering 
Dept.,  would  be  the  logical  speaker 
since  his  division  has  been  working 
for  months  assembling  the  neces- 
sary data.  Messrs.  Denny  and 
Adair  are  expected  to  conduct  the 
questioning  and  cross-examination. 

Following  the  propagation  data, 
Dr.  W.  R.  G.  Baker,  chairman  of 
the  RTPB,  wall  present  his  board's 
findings.  These  RTPB  panel 
chairmen  will  offer  their  respective  / 
pi'eliminary  discussions :  HowarcJ/ 
S.  Frazier,  Panel  4,  Standard 
Broadcasting;  C.  M.  Jansky  Jr., 
Panel  5,  Very-High  Frequency 
(FM)  Broadcasting;  David  B. 
Smith,  Panel  6,  Television  i  John 
V.  L.  Hogan,  Panel  7,  Facsimile 
Broadcasting;  H  a  r  a  d  e  li  Pratt, 
Panel  8,  Radio  Communications; 
E.  W.  Engstrom,  Panel;  9,  Relay 
Systems. 

D.  W.  Rentzel,  Pane:!  11,  Aero- 
nautical Radio;  A.  Sen'auke,  Panel 
12,  Industrial,  Scientific  &  Medical 
Equipment;  D.  E.  Noble,  Panel  13, 
Portable,  Mobile  &  Emergency 
Service  Communications. 

After  the  panel  chairmen  have 
concluded.  Dr.  A.  N.  Goldsmith, 
chairman  of  Panel  1  on  Spectrum 
Utilization,  and  Dr.  C.  B.  Jolliffe, 
chairman  of  Panel  2  oh  Frequency 
Allocations,  will  summaTize.  Panel 
3  on  High-Frequency  Generation, 


of  which  R.  M.  Wise  is  chairman, 
and  Panel  10  on  Radio  Range,  Di- 
rection and  Recognition,  headed  by 
E.  M.  Deloraine,  had  not  been  as- 
signed places  on  the  schedule  last 
week. 

Four  Major  Groups 

Under  the  Commission's  tentative 
schedule  the  various  services  will 
be  broken  into  four  major  groups 
as  follows: 

Group  I — Fixed  public  service 
(other  than  Alaska)  ;  Coastal,  Ma- 
rine relay,  ship,  mobile  press  and 
fixed  public  service  in  Alaska;  Avi- 
ation; Amateur;  International 
Broadcast. 

Group  II — Standard  Broadcast; 
High-Frequencj'  (FjNI)  Broadcast; 
Noncommercial  Educational;  Tele- 
vision; Facsimile  Broadcast;  Other 
Broadcast  Services. 

Group  III — Police,  Fire  &  Fores- 
try Services;  Special  Emergency, 
Provisional  &  Motion  Picture  Serv- 
ices, Special  Services  (geophysical, 
relay  press). 

Group  IV — Industrial,  Scientific 
&  Medical  Services;  Relay  Systems 
(Program  and  Public  &  Private 
Communications)  ;  New  Radio 
Services  (Railroads,  Buses,  Taxi- 
cabs)  . 

Chairmen  of  the  various  RTPB 
panels  will  lead  the  discussions  of 


FULL  TEXT  of  FCC  Public 
Notice  setting  forth  order  of 
evidence  in  allocations  hearings 
beginning  Sept.  28  on  page  30; 
allocation  schedule  on  page  26; 
cross-examination  procedure  on 
page  60. 


each  topic.  They,  in  turn,  will  be 
followed  by  witnesses  from  other 
organizations,  corporations  and  by 
individuals.  In  many  instances  the 
RTPB  chairmen  also  will  represent 
private  industry.  In  such  cases 
they  are  expected  to  combine  their 
testimony,  except  where  their  pri- 
vate interests  go  beyond  those  to 
be  covered  by  the  RTPB. 

After  all  the  testimony  is  com- 
pleted, the  Commission  will  receive 
recommendations  from  the  chair- 
men of  Panels  1  and  2  based  on 
testimony.  That  phase  is  expected 
to  begin  about  Nov.  1.  Evidence 
from  any  other  person  or  group 
having  recommendations  also  will 
be  heard. 

Although  the  Commission  origi- 
nally set  a  Sept.  20  deadline  for 
exhibits,  several  of  the  RTPB 
panels  and  individual  corporations 
asked  for  more  time  in  view  of  the 
short  time  between  notice  of  the 
hearings    and    Sept.    20.  Conse- 


quently the  FCC  announced  it  would 
accept  exhibits  filed  after  Sept.  20, 
although  interested  parties  were 
urged  to  get  them  in  as  early  as 
possible. 

Because  of  the  large  number  of 
appearances  and  desire  of  the  Com- 
mission to  conclude  its  hearings 
and  present  its  recommendations 
to  the  State  Dept.  by  Dec.  1,  cer- 
tain restrictions  have  been  adopted 
with  reference  to  cross-examina- 
tion. Forms  will  be  available  at 
the  hearing  auditorium  for  any 
participants  who  wish  to  cross-ex- 
amine any  of  the  witnesses.  The 
forms  request  permission,  give 
space  for  the  subject  concerning 
cross-examination,  length  of  such 
cross-examination  and  name  of  per- 
son who  desires  to  conduct  it,  to- 
gether with  his  organization. 

Educators  Active 

If  the  question  is  appropriate 
and  the  subject  matter  has  not  been 
or  will  not  be  covered  by  other 
cross-examination,  C  o  m  m  i  s  sion 
counsel  will  ask  the  question.  In 
each  instance  the  Commission  will 
decide  whether  to  permit  cross-ex- 
amination. Where  more  than  one 
question  is  to  be  asked  the  Commis- 

(Contiyiued  on  page  60) 


Fly  Urges  Video  in  High  Frequencies 

Says  Improvement  Must 
Be    Made  Before 
Its  Return 


TELEVISION  should  be  moved 
into  higher  frequencies  of  over  500 
mc  to  provide  for  maximum  results 
and  technwelogical  developments, 
FCC  Chairman  James  Lawrence 
Fly  declared  at  a  luncheon  meet- 
ing of  the  Radio  Industries  Com- 
mittee of  the  Kisch  Foundation  m 
Ne-vy-'York  last  Thursday. 

Video  Important 

Speaking  on  postwar  trends  in 
television,  the  FCC  Chairman  said 
that  "Television  is  raring  to  go. 
Yet  it  must  seek  and  must  develop 
improvements.  For  optimum  re- 
sults it  would  seem  better  to  push 
television  up  into  the  broader  band 
width  of  500,000  kc  or  higher. 
There  we  can  experiment  and  find 
plenty  of  room  in  the  broadened 
band  width  for  bigger  and  finer 
pictures.  Also  in  that  setting,  color 
television  may  be  developed  and 
opei-ated  successfully  and  add  to 
the  attractiveness  of  television  and 
hence  to  its  success". 

Mr.  Fly  stressed  the  importance 
of  chain  television.  "Chain  tele- 
vision", he  said,  "must  be  developed. 
We  must  have  radio  highways  on 
which  to  convey  television  and  FM 
from  point  to  point,  establishing  an 
effective  chain  system  of  television 
and  FM  broadcasting. 

"These  are  examples  of  major 
steps  that  must  and  will  be  taken 


in  due  course.  In  each  of  them 
there  are  important  and  technical 
difficulties  that  require  the  benefit 
of  research  carried  on  by  compe- 
tent technicians  that  will  work  in 
such  laboratories  as  the  Kisch 
Foundation  plans  to  establish. 
What  is  needed  is  more  research 
today  and  more  tomorrow  and  to- 
morrow. 

"In  the  meantime",  Mr.  Fly  con- 
tinued, "television  is  going  to  move 
into  commercial  operation  and  de- 
velop a  demand  for  radio  equip- 
ment as  this  country  has  never  seen 
before.  The  better  the  system,  the 
greater  the  success  of  television  for 
everyone  engaged  in  the  venture". 

Alluding  to  FM,  Mr.  Fly  said  at 
the  outset  that  FM  is  ready  to  go 
and  has  been  ready  to  go  for  quite 
some  time.  "FM  has  brought  to 
radio  a  quality  which  has  not  to  this 
date  been  equalled  in  the  field  of 
AM,"  he  stated. 

Lauds  Foundation 

The  group  that  Mr.  Fly  ad- 
dressed is  the  radio  and  industry 
division  of  the  Kisch  Foundation, 
organized  to  erect  electrical  and  in- 
dustrial engineering  laboratories  in 
the  memory  of  the  late  Brigadier 
General  Frederick  H.  Kisch,  chief 
engineer  of  Field  Marshal  Sir  Ber- 
nard L.  Montgomery's  Eighth 
Army.  Gen.  Kisch  was  killed  in  ac- 
tion in  Tunisia  last  year.  The  lab- 
oratories are  to  be  erected  at  the 
Hebrew  Institute  of  Technology  in 
Haifa,  Palestine,  with  funds  of 
$500,000  raised  by  the  American 


Society  for  the  Advancement  of  the 
Institute  in  this  country.  The  ra- 
dio industries  division  quota  is  i 
$50,000.  William  Fondiller,  assist- 
ant vice-president  of  Bell  Tele- 
phone Labs.,  an  organizer  and 
founder  of  the  Society,  addressed 
the  meeting  briefly,  explaining  the 
aims  and  objectives  of  the  Kisch 
Foundation  and  the  w^ork  of  the  In- 
stitute in  expanding  its  studies  into 
the  fields  of  electronic  broadcast- 
ing and  electrical  industrial  engi- 
neering. Mr.  Fly,  in  his  opening 
remarks,  lauded  the  project  as  well 
as  the  Institute,  which  is  known 
as  the  MIT  of  the  Near  East. 

Speaks  at  Cornell 

In  an  address  delivered  at  Cor- 
nell U.  as  the  Bernays  lecturer 
last  Wednesday,  Mr.  Fly  character- 
ized radio  as  the  only  practical 
mechanism  of  free  speech.  Speak- 
ing on  "some  observations  of  free- 
dom of  speech  and  press",  he  stated 
that  "monopolistic  controls  in  the 
fields  of  newsgathering  and  news 
distribution  and  in  the  field  of  com- 
munication must  be  watched  most 
carefully.  Various  devices  utilized 
to  suppress  and  control  the  gather- 
ing and  distribution  of  n  e  w  s 
throughout  the  world  must  be  con- 
sidered .  .  .  Bias",  he  said,  "has  a 
great  variety  of  sources".  Mr.  Fly's 
appearance  at  Cornell  w^as  one  of 
a  series  of  lectures  on  freedom  of 
speech  established  last  year  by  Ed- 
ward L.  Bernays,  New  York  pub- 
licist. 
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ANA-AAAA  Vote  NAB  Survey  Plan 


Informally  Accepted  at 
Joint  Meeting  Held 
Friday 

UNANIMOUS  APPROVAL  of  the 
NAB  standard  stations  coverage 
measurement  plan  was  informally 
given  last  Friday  by  the  radio  com- 
mittee of  the  Assn.  of  National  Ad- 
vertisers following  a  presentation 
of  the  plan  by  Hugh  Feltis,  KFAB 
Lincoln,  past  chairman  of  the  NAB 
Research  Committee,  at  a  meeting 
called  by  the  ANA  at  the  Hotel 
Biltmore,  New  York. 

Vote,  given  by  a  show  of  hands 
following  intensive  questioning  of 
Mr.  Feltis  on  details  of  the  plan, 
was  participated  in  by  representa- 
tives of  the  radio,  timebuying  and 
research  committees  of  the  Amer- 
ican Assn.  of  Advertising  Agen- 
cies and  by  a  number  of  advertising 
executives  of  national  advertiser 
members  of  ANA,  all  of  whom 
joined  the  ANA  radio  committee  in 
expressing  their  informal  approval 
of  the  uniform  system  of  measur- 
ing station  coverage. 

Formal  Approval  Expected 
Official  endorsement  of  the  NAB 
plan  of  the  ANA  and  the  AAAA  is 
expected  within  the  next  month, 
following  its  presentation  to  the 
respective  boards  of  directors.  At 
those  meetings  it  is  also  anticipated 
that  each  group  will  appoint  a  com- 
mittee to  work  with  a  similar  NAB 
committee  in  drafting  articles  of 
incorpoi'ation  and  by-laws  govern- 
ing opei-ations  of  a  bureau  to  super- 
vise the  creation  and  carrying  out 
of  the  plan.  All  three  organizations 
—NAB,  ANA,  and  AAAA— will  be 
represented  on  the  bureau. 


ALLOCATION  PLAN 
STUDIED  BY  PANEL 

PINAL  meeting  of  the  Allocations 
Panel  (No.  2)  of  Radio  Technical 
Planning  Board  before  the  start 
of  the  FCC  hearings  on  allocations 
for  all  radio  services  in  Washing- 
ton, Sept.  28,  wound  up  with  a  num- 
ber of  overlapping  requests  from 
various  industry  groups.  Another 
meeting  will  be  called  in  Wash- 
ington following  the  initial  stage 
of  the  hearings  to  make  further  ef- 
forts to  eliminate  these  conflicts 
before  the  time  arrives  for  the  de- 
tailed presentation  of  frequency 
needs. 

All-day  meeting  of  Panel  2  in 
New  York  completed  the  task  of 
charting  the  requests  of  the  va- 
rious service  panels  of  the  RTPB 
during  the  morning  session  and  in. 
the  afternoon  attacked  the  task  of 
resolving  the  remaining  conflicts. 
Despite  the  overlapping  requests, 
chiefly  involving  conflicts  between 
television,  amateurs  and  the  aero- 
nautical radio  services,  many  of 
the  latter  currently  devoted  to  Gov- 
ernment use  and  earmarked  as  im- 
movable in  the  recent  proposals  of 
the  Interdepartment  Radio  Advis- 
ory Comrnittee,  enough  progress 
was  made  to  justify  the  calling  of 
another  meeting.  Dr.  C.  B.  Jol- 
liffe,  RCA,  chairman  of  Panel  2, 
presided. 


After  the  committees  have  been 
appointed  and  articles  of  incor- 
poration and  by-laws  have  been 
drafted,  the  NAB  research  commit- 
tee will  request  the  NAB  board  for 
an  appropriation  to  cover  the  in- 
itial expense  of  setting  up  the  bu- 
reau. 

Paul  West,  ANA  president,  pre- 
sided at  the  meeting,  introducing 
J.  Harold  Ryan,  NAB  president. 
D.  B.  Stetler,  advertising  director 
of  Standard  Brands  and  chairman 
of  the  ANA  radio  committee,  con- 
ducted the  discussion,  during  which 
Frederic  Gamble,  AAAA  president, 
voiced  his  endorsement  of  the  stand- 
ard coverage  measurement  pro- 
gram. 

NAB  delegation  at  the  meeting. 


KSFD  on  NBC  Basic 

KSFD,  1,000  w  station,  San  Diego, 
Cal.,  operating  on  600  kc,  and  since 
Aug.  13,  1943,  a  supplementary 
NBC  outlet,  on  Oct.  1  becomes  a 
basic  netwoi'k  station. 


CONGRESS  went  on  record  unani- 
mously last  week  in  favor  of  an 
international  pact  protecting  the 
"right  of  interchange  of  news"  on 
a  worldwide  basis  "without  dis- 
crimination as  to  sources,  distribu- 
tion, rate  or  charges".  After  adopt- 
ing the  resolution,  a  compromise 
of  resolutions  introduced  by  Sens. 
Taft  (R-0.)  and  Connally  (D-Tex.) 
and  Rep.  Fulbright  (D-Ark.),  both 
Houses  adjourned  last  Thursday 
until  Nov.  14. 

Aside  from  the  reconversion  bill 
and  hearings  by  the  House  Select 
Committee  to  investigate  the  FCC, 
Congress  conducted  little  other 
major  business  in  its  eight  weeks 
following  the  major  political  con- 
ventions. President  Roosevelt 
failed  to  send  to  the  Senate  a  nomi- 
nation to  the  FCC  post  vacated 
last  July  1  by  Lt.  Comdr.  T.  A.  M. 
Craven,  now  vice-president  of  the 
Iowa  Broadcasting  Co. 

Hyde  Is  Mentioned 

Whether  the  White  House  plans 
to  make  a  recess  appointment  could 
not  be  learned.  While  one  is  pos- 
sible, on  Capitol  Hill  it  was  specu- 
lated that  the  President  probably 
would  withhold  the  FCC  appoint- 
ment until  after  election.  Among 
those  favorably  mentioned  for  the 
post  is  Rosel  H.  Hyde,  assistant 
general  counsel  in  charge  of  broad- 
casting and  a  Republican. 

Sen.  Burton  K.  Wheeler  (D- 
Mont.),  chairman  of  the  Senate  In- 
terstate Commerce  Committee, 
planned  to  leave  the  capital  soon 
after  adjournment.  He  scotched 
any  likelihood  that  radio  legisla- 
tion would  be  revived  this  session. 

"When  radio  finally  decides  what 
it  wants  in  the  way  of  legislation, 
maybe  we  can  get  together,"  he 


in  addition  to  Messrs.  Ryan  and 
Feltis,  included:  Roger  W.  Clipp, 
WFIL  Philadelphia,  chairman  of  the 
subcommittee  which  drew  up  the 
plan  and  new  Research  Committee 
chairman;  Paul  F.  Peter,  NAB  Re- 
search Director,  and  Lewis  H. 
Avery,  NAB  Director  of  Broadcast 
Advertising.  About  50  advertisers 
and  agency  executives  attended. 


Favor  Congress  Airings 

PRELIMINARY  returns  of  a  sta- 
tion poll  initiated  by  Nathan 
Straus,  president  of  WMCA  New 
York,  on  proposals  to  broadcast 
proceedings  of  Congress  indicate  an 
overwhelming  endorsement  of  the 
plan.  Of  56  stations  heard  from 
last  Thursday,  42  endorsed  Con- 
gressional broadcasts  and  14  said 
they  would  carry  them.  In  the 
House    last    week     Rep.  Coffee 

(D-Wash.)  introduced  a  joint  res- 
olution to  authorize  the  broadcast 
and  recording  of  all  proceedings 

(see  page  20). 


commented  last  week. 

On  the  House  side  Chairman 
Clarence  F.  Lea  (D-Cal.)  of  the 
Interstate  and  Foreign  Commerce 
Committee,  plans  to  make  radio 
legislation  one  of  his  first  orders 
of  business  in  the  new  session,  he 
indicated.  Although  Rep.  Lea  is 
expected  to  be  replaced  as  chair- 
man of  the  Committee  should  the 
Republicans  win  a  majority  in  the 
House,  nevertheless  he  declared 
that  whether  he's  chairman  "or 
one  of  the  Congressmen,"  he  is  con- 
vinced of  the  need  for  new  legisla- 
tion. 

During  the  recess  his  Select 
Committee  staff  plans  to  dePve 
further  into  station  sales  and 
transfers  in  an  effort  to  determine 
whether  or  not  the  Commission  has 
showed  favoritism  in  granting  cer- 
tain transfers.  Chairman  Lea  also 
indicated  his  Committee  is  study- 
ing FCC  rules  and  regulations  to 
determine  whether  the  Commission 
has  gone  beyond  the  intent  of  Con- 
gress. 

The  Connally  "free  news"  reso- 
lution as  adopted  by  both  Houses 
was  drawn  up  by  a  subcommittee 
of  the  Senate  Foreign  Relations 
Committee,  headed  by  Sen.  Alben 
W.  Barkley  (D-Ky.),  Majority 
Leader,  and  including  Sen.  Wal- 
lace H.  White  Jr.  (R-Me.),  acting 
Minority  Leader.  Text  follows : 

"Resolved  that  the  Congress  of 
the  United  States  expresses  its 
belief  in  the  worldwide  right  of 
interchange  of  news  by  news-gath- 
ering and  distributing  agencies, 
whether  individual  or  associate,  by 
any  means,  without  discrimination 
as  to  sources,  distribution,  rates 
or  charges;  and  that  this  right 
should  be  protected  by  interna- 
tional compact." 


Blue  Asks  Special 
V-E  Sponsor  Copy 

Heavy  News  Schedule  Likely: 
Constructive  Shows  Urged 

THE  BLUE  Network's  proposed 
policies  for  V-E  Day  broadcasting 
were  set  forth  in  a  letter  sent  Fri- 
day to  clients  and  agencies  by  Ches- 
ter LaRoche,  vice-chaii'man  of  the 
board,  asking  that  they  inform  the 
Blue  of  plans  for  handling  pro- 
grams and  commercial  announce- 
ments on  that  day. 

Letter  placed  strong  emphasis  on 
the  responsibility  of  both  broad- 
caster and  advertiser  to  counteract 
a  possible  over-exuberance  and  let- 
down in  effort  following  Germany's 
defeat,  and  to  channel  the  antici- 
pated wave  of  elation  into  "con- 
structive effort  which  will  shorten 
the  war  with  Japan".  V-E  Day,  the 
letter  stated,  presents  to  both  net- 
work and  client  a  real  opportunity 
to  drive  horne  to  the  listening  pub- 
lic certain  important  points  vitally 
affecting  the  morale  and  effective- 
ness of  those  at  home  and  on  the 
fighting  fronts. 

Prominent  Speakers 

"The  Blue  Network,"  the  letter 
announces,  "is  planning  not  only  to 
provide  its  audience  with  all  the 
news  available  on  V-E  Day  but  in 
our  sustaining  periods  we  intend  to 
bring  to  our  microphones  the  most 
distinguished  and  informed  speak- 
ers and  the  most  outstanding  fea- 
tures we  can  present  which  will 
illuminate  the  above  point  of  view. 
It  is  our  desire  to  work  with  ad- 
vertising agencies  so  that  their 
shows  can  participate  in  the  Blue 
Network's  plans  for  the  day  Ger- 
many surrenders." 

The  letter  concludes,  "Naturally, 
in  rebuilding  of  your  show  it  be- 
comes apparent  that  you  would 
want  to  substitute  a  different  type 
of  commercial  than  the  straight 
selling  copy  you  now  employ  for 
purposes  of  normal  broadcasting. 
We  hope  that  for  both  the  rebuild- 
ing of  your  show  and  its  commer- 
cial, this  letter  can  serve  as  a  pre- 
liminary guide.  .  .  .  May  we  know 
your  plans  as  soon  as  possible?" 

The  Mutual  Network  has  already 
announced  plans  for  special  feature 
programs  [Broadcasting,  Aug.  21]. 
Miller  McClintock,  president,  said: 
"If  we  can  keep  commercial  obli- 
gations without  harming  our  news 
service  to  the  public,  we  will  do  so, 
but  our  first  consideration  will  be 
to  serve  the  public." 

NBC  and  CBS  have  not  an- 
nounced definite  plans  but  have,  in 
effect,  indicated  that  treatments  of  ■ 
commercials  also  would  depend  on 
circumstances  attending  nature  of 
the  news  and  its  release. 


Covel  to  Associated 

BRETT  COVEL.  formerly  promotion 
manager  of  the  Wilder  stations,  pre- 
viously promotion  manager  of  WSAI 
Cincinnati,  has  been  named  program 
and  promotion  manager  of  Associated 
Recorded  Program  Service,  a  part  of 
Associated  Music  Publishers,  the  par- 
ent company  of  Muzak  Corp. 


Congress  Adopts  Worldwide 
Tree  News'  Pact  Resolution 
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Pick  out  the  work  boat 


It's  easy  to  by-pass  the  glamour  cruise  ship 
in  that  picture  above.  You  can  spot  in  a  flash 
the  hard-working,  power- slugging  work  boat. 

And  down  here  in  Baltimore  radio  it's  just 
about  as  easy  to  spot  the  hard-working,  sales- 
producing  independent  station  that  does  the 
man-sized  sales  job  in  this,  the  6th  largest 
market. 

There's  not  much  glitter  to  W-I-T-H.  No 
glamourous  call  letters.  No  sing-song  network 
identification.  No  . .  .  none  of  that. 


Just  a  hard-working,  sales- slugging  station 
that  produces  greatest  sales  results  for  each 
dollar  spent. 

We  have  the  facts  to  prove  that  W-I-T-H  is 
the  big  buy  in  Baltimore.  A  lot  of  smart  adver- 
tisers have  studied  those  facts.  They  must  have 
. . .  few  radio  stations  have  come  so  far,  so  fast. 


kW  I  T  H 
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Baltimore,  Md. 

Tom  Tinsley,  President    •    Represented  Nationally  hy  Headley-Reed 
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Cowles  Group  Asks  Change 
In  FCC  Chain  Contract  Rule 

Petition  Claims  Six-Months  Clause  Restricts, 
Rather    Than    Stimulates  Competition 


CONTENDING  that  Sec.  3.103  of 
the  FCC  Network  Regulations  re- 
stricts rather  than  stimulates  com- 
petition, the  Iowa  Broadcasting  Co., 
through  Segal,  Smith  &  Hennessey, 
Washington  law  firm,  last  week 
filed  petition  with  the  Commission 
requesting  an  amendment  to  the 
rule,  one  of  the  eight  chain  broad- 
casting regulations  upheld  by  the 
May  10,  1943,  Supreme  Court  de- 
cision. 

Amendment  sought  would  make  it 
lawful  for  a  station  to  enter  into 
an  original  network  affiliation  con- 
tract more  than  six  months  prior 
to  the  elTective  date  of  such  con- 
tract. Under  Sec  3.103  network 
affiliate  contracts  must  be  entered 
into  "within  six  months  prior  to 
the  commencement"  of  contract. 

Rule  Works  Hardships. 

"Sec.  3.103,  and  particularly  the 
proviso  clause  of  this  section,  was 
designed  to  prevent  the  perpetua- 
tion of  existing  network  relation- 
ships through  multiple  short-term 
contracts  between  a  particular  net- 
work and  a  particular  station,"  the 
Iowa  Broadcasting  Co.  pointed  out. 
No  change  is  requested  with  respect 
to  renewal  or  extension  agree- 
ments. 

As  the  rule  now  stands,  hard- 
ships are  worked  not  only  on  sta- 
tions desiring  to  change  networks 
but  on  new  stations,  the  petition 
recited.  As  an  example  petitioner 
set  forth  this  hypothetical  case :  Li- 
censee A  has  an  affiliation  contract 
with  Network  X,  expiring  June  30, 
1945.  It  desires  to  become  affiliated 
with  Network  Y  on  July  1,  1945. 
Licensee  B  in  the  same  city  has  a 
contract  with  Network  Y,  but 
licensee  B's  contract  expires  Dec. 
1,  1944. 

"Under  Sec.  3.103,  it  would  ap- 
pear to  be  unlawful  for  licensee  A 
to  make  a  contract  with  the  Y  net- 
work prior  to  Jan.  1,  1945,"  the 
petitioner  explained.  "The  Y  net- 
work must  therefore  either  renew 
its  contract  with  licensee  B  on  or 
before  Dec.  1,  1944,  or  be  prepared 
to  forego  an  outlet  in  that  city  for 
seven  months.  As  a  consequence  Y 
network  will  invariably  renew  its 
contract  with  licensee  B  which  in 
turn  forces  licensee  A  to  renew  its 
contract  with  the  X  network." 

With  reference  to  an  applicant 
for  a  construction  pei'mit  and  li- 
cense for  a  new  station,  Iowa 
Broadcasting  declared  that  under 
Sec.  3.103  it  would  be  unlawful  for 
the  new  applicant  to  enter  into  a 
network  affiliation  agreement  more 
than  six  months  in  advance  of  the 
date  on  which  he  receives  a  license. 
"Because  this  date  is  determined 
by  circumstances  beyond  his  con- 
trol, such  an  applicant  can  neither 
plan  wisely  nor  enter  proper  re- 
sponses on  the  Commission's  appli- 
cation form,"  the  petition  con- 
tended. 


Pointing  to  Sec.  307  (e)  of  the 
Communications  Act  of  1934,  as 
amended,  petitioner  said  "Congress 
dealt  with  the  problem  of  license  re- 
newals but  imposed  no  restrictions 
upon  the  granting  of  original  li- 
censes". 

Sec.  3.103,  as  adopted  by  the 
Commission,  follows: 

Terms  of  affiliation — No  license  shall  be 
granted  to  a  standard  broadcast  station 
having  any  contract,  arrangement,  or  un- 
derstanding, express  or  implied,  with  a 
network  organization  which  provides,  by 
original  term,  provisions  for  renewal,  or 
otherwise  for  the  affiliation  of  the  station 
with  the  network  organization  for  a  period 
longer  than  two  years :  Provided,  That  a 
contract,  arrangement,  or  understanding 
for  a  period  up  to  two  years,  may  be  en- 
tered into  within  six  months  prior  to  the 
commencement  of  such  period. 

Under  the  amendment  proposed 
by  the  Iowa  Broadcasting  Co.  the 
rule  would  remain  unchanged  to  the 
proviso.  From  there  on  the  follow- 
ing amended  language  is  requested : 

An  original  contract,  arrangement  or 
understanding  for  a  period  of  up  to  two 
years  may  be  entered  into  at  any  time 
but  extensions  or  renewals  thereof  between 
the  same  parties  shall  not  be  entered  into 
more  than  six  months  prior  to  the  com- 
mencement of  the  additional  term. 


RADIO  EXECUTIVES 
APPOINTED  ENVOYS 

APPOINTMENTS  of  two  import- 
ant radio  figures — Charles  Sawyer, 
owner  of  WING  Dayton  and  WIZE 
Springfield,  and  Richard  C.  Patter- 
son Jr.,  former  executive  vice-presi- 
dent of  NBC — to  ambassadorial 
posts  in  Europe  were  confirmed  last 
week  by  the  Senate  following  nomi- 
nations by  President  Roosevelt. 

Mr.  Sawyer,  Cincinnati  attorney 
and  Democratic  National  Commit- 
teeman, was  named  Ambassador  to 
Belgium  and  Minister  to  Luxem- 
burg. In  addition  to  his  ownership 
of  WING  and  WIZE,  he  is  general 
counsel  of  Crosley  Corp.  and  a 
newspaper  publisher.  He  is  a  for- 
mer Lieutenant  Governor  of  Ohio 
and  was  a  candidate  for  Governor 
in  1938.  He  acquired  both  WING 
and  WIZE  in  1940. 

Col.  Patterson,  former  Commis- 
sioner of  Correction  of  New  York, 
was  named  Ambassador  to  Yugo- 
slavia. He  served  as  executive  vice- 
president  of  NBC  from  1932  until 
1936.  Afterward  he  became  presi- 
dent of  RKO,  prior  to  sale  of  con- 
trol by  RCA.  He  was  also  former 
Assistant  Secretary  of  Commerce. 


KMBC  to  Be  Heard 

ORDER  denying  petition  of  KMBC 
Kansas  City  for  amendment  of 
Sec.  2.71  of  the  Commission's  rules 
and  Regulations  was  adopted  by 
the  FCC  last  week.  KMBC  re- 
quested that  the  Commission  take 
necessary  steps  to  designate  fre- 
quency 540  kc  for  standard  broad- 
cast use,  or  that  action  be  taken 
in  order  to  remove  the  present  ob- 
stacles to  the  consideration  of  the 
application  filed  by  KMBC  for  that 
frequency.  The  Commission  at  the 
same  action  designated  the  KMBC 
application  for  hearing.  Outlet  now 
operates  on  980  kc  with  5,000  w 
and  seeks  50,000  w  on  540  kc. 


Bu-Tay  Campaign 

BU-TAY  PRODUCTS  Ltd.,  Los 
Angeles  (Rain  Drops,  detergent), 
in  an  11-week  $2,500  slogan  con- 
test campaign,  on  Sept.  18  started 
using  from  three  to  six  transcribed 
one  minute  announcements  on  15 
stations  nationally.  List  includes 
KYA  KFVD  KFSD  KGKO  KABC 
KOL  KTAR  KVOA  KVOD  KSTP 
WLOL  WOW  KOWH  KFAB 
KUTA.  In  addition  daily  partici- 
pation is  being  sponsored  in  Home- 
maker's  Club  on  KHJ  Hollywood 
and  Hospitality  House  on  KWJJ 
Portland.  Firm  is  also  promoting 
contest  on  its  weekly  five  minute 
program  The  World  Tomorrow  on 
15  Blue  Pacific  stations,  Wed.  1.45- 
1.50  p.m.  (PWT).  Agency  is  Glas- 
ser-Gailey  &  Co.,  Los  Angeles. 


POSSESSION  of  WSAI  Cincinnati 
was  taken  over  last  Tuesday  from 
Crosley  Corp.  by  Marshall  Field, 
Chicago  capitalist,  publisher  and 
station  owner,  with  the  execution 
of  .final  contracts.  Station  was  pur- 
chased by  Mr.  Field  for  $550,000, 
the  sale  resulting  from  the  FCCs 
"duopoly"  regulations  by  virtue  of 
Crosley  Corp.'s  ownership  of  WLW, 
as  well  as  WSAI. 

Mr.  Field,  Clem  Randau,  business 
manager  of  the  Chicago  Sun; 
James  D.  Shouse,  Crosley  vice-pres- 
ident, and  attorneys  representing 
both  sides  worked  out  the  terms 
under  which  WSAI  will  continue  to 
share  facilities  with  WLW  at  Cros- 
ley Square,  Cincinnati,  until  war- 
time restrictions  are  lifted.  Charles 
Sawyer,  Cincinnati  attorney  and 
the  owner  of  WING  Dayton,  and 
WIZE  Springfield,  represented 
Crosley.  Levds  Stix  Weiss,  of  New 
York,  appeared  as  counsel  for  Mr. 
Field. 

Mr.  Field  announced  that  no  staff 


Brach  Candy  Spots 

E.  J.  BRACH  &  Sons,  Chicago 
(Brach  candy),  began  sponsorshij, 
Sept.  18,  of  1  minute  transcribed 
announcements  on  the  following 
stations:  WDAF  KCMO  WOW 
KOIL  WHO  KSO  KRNT  KSTP 
WDGY  WFBM  WISH  KMOX 
KWK  WIL  WSAI  WKRC  WCKY 
WWJ  WJR  WJW  WMAQ  WIND. 
Thirteen-week  contracts  were 
placed  by  Hill  Blackett  &  Co.,  Chi- 
cago. 


WMBO  to  MBS 

WMBO  Auburn,  N.  Y.,  owned  and 
operated  by  the  Auburn  Citizen 
Advertiser,  with  250  w  on  1340  kc, 
effective  Oct.  1  joins  Mutual, 
bringing  the  total  number  of  net- 
work outlets  to  247. 


changes  are  contemplated,  with 
Walter  Callahan  continuing  as 
WSAI  general  manager.  Mr.  Ran- 
dau said  applications  had  been  filed 
for  an  FM  station  in  Cincinnati 
whenever  materials  are  available. 

Mr.  Field  declared  he  had  pur- 
chased the  station  purely  for  invest- 
ment purposes.  Asked  whether  he 
planned  to  purchase  the  Cincinnati 
Enquirer,  he  said  he  did  not  know 
it  was  for  sale  and  that  he  had  his 
"hands  full  running  the  Sun  in 
Chicago."  He  pointed  out  that 
WJJD  Chicago,  which  he  had  re- 
cently purchased,  has  no  operating 
connection  with  the  newspaper.  Mr. 
Field  also  owns  PM  in  New  York. 

Mr.  Shouse  stated  following  the 
formalizing  of  the  transfer  that 
while  WSAI  and  WLW  will  remain 
jointly  as  occupants  of  Crosley 
Square,  the  stations  will  share  only 
in  a  joint  use  of  physical  facilities 
and  that  all  management  of  policy 
and  administration  of  WSAI  passed 
into  the  hands  of  the  new  owner. 


SEATED  (1  to  r):  Marshall  Field,  new  owner  of  WSAI,  and  James  D. 
Shouse,  Crosley  vice-president.  Standing  (1  to  r)  :  Charles  Sawyer,  Cros- 
ley counsel,  named  last  week  by  President  Roosevelt  as  Ambassador  to 
Belgium  and  Luxemburg;  Clem  J.  Randau,  Chicago  Sun  business  mgr. 


Field  Assumes  Possession  of  WSAI; 
Station  Will  Share  WLW^s  Facilities 
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The  Right  Combination 


\kT £~\\J'  has  the  combination  that  opens  the  door  to  two  great 
▼  '  ▼     New  York  markets  and  gives  this  important  station  a 

constant,  around-the-clock  selHng  power  .  ,  ,  night  and  day.  In  the 
daytime,  WOV  overwhelmingly  dominates  metropolitan  New  York's 
Italian-speaking  audience  of  520,000  radio  homes.  And  in  the  even- 
ing, between  the  Hooper  hours  of  8:00  and  10:00  p.  m.,  WOV  is 
listened  to  in  more  metropolitan  homes  than  any  other  New  York 
independent  station  ...  at  less  than  half  the  cost  of  the  next  ranking 
station 

for  sales  success. 


Two  great  markets  listen  to  WOV  ...  a  great  combination 


RALPH  N.  WEIL,  General  Manager 
JOSEPH  HERSHEY,  McGILLVRA,  Nat'l  Rep. 


New  York 


Most  Poiverful  Shortivave  Transmitters  J  CBS  Sends  Resignation  Radio  Helped  Take 
Built  by  WLW,  Are  Formally  Opened  To  Television  Assocation 

^  ^1  TOTAL  variance  in  the  points  of 


Nazis  —  Sherwood 


WITH  ELABORATE  ceremonies 
planned  for  the  event,  including  a 
half-hour  dramatic  broadcast  over 
NBC,  the  Bethany  transmitters, 
built  by  the  Crosley  Corp.  for  the 
OWI  and  the  Office  of  Coordinator 
of  Inter- American  Affairs,  were  to 
be  dedicated  last  Saturday  as  the 
most  powerful  shortwave  link  in 
the  "Voice  of  America". 

Scheduled  to  participate  in  the 
broadcast  were  Elmer  Davis,  OWI 
Director;  Nelson  Rockefeller,  Coor- 
dinator of  Inter- American  Affairs; 
Robert  Sherwood,  Director  of  OWI 
Overseas  Operations,  recently  re- 
turned from  abroad;  and  Clifford 
J.  Durr,  FCC  Commissioner.  The 
officials  were  to  speak  from  the 
Willard  Hotel  in  Washington  where 
a  reception  and  buffet  dinner  was 
.  to  be  held  for  the  occasion. 

Powerful  Group 

In  his  address  prepared  for  the 
program,  Mr.  Jjurr  referred  to  the 
Bethany  plant  as  "the  most  power- 
ful group  of  shortwave  broadcast- 
ing stations  in  the  world",  compris- 
ing three  transmitters  of  200  kw 
power — "a  quadrillion  times  the 
power  it  takes  to  light  up  the  radio 
of  an  underground  leader  some- 
where in  occupied  Europe". 

He  called  the  project  "a  proud 
achievement  ...  in  the  story  of 
the  'Voice  of  America' ",  a  story 
which  is  a  "tribute  to  men  who 
have  worked  without  credit  and 
praise  to  make  the  Voice  of  Amer- 
ica great — the  Americans,  the  ex- 
iles, the  men  of  our  Government, 
to  technicians  and  our  fellow  mem- 
bers of  the  broadcasting  industry 
who  have  taken  part  in  this  work." 

Mr.  Rockefeller  recalled  the  dark 
days  of  1942  before  American 
shortwave  facilities  were  coordi- 
nated for  the  use  of  the  Govern- 

KXOK's  Sixth 

KXOK  St.  Louis  on  Sept.  19  cele- 
brated, its  sixth  anniversary  on 
the  air  with  the  completion  of  2,192 
consecutive  days  of  public  service 
since  the  station  first  started  op- 
eration Sept.  19,  1938.  Highlights 
of  the  station's  history  include  its 
affiliation  with  the  Blue  Network 
Jan.  1,  1941;  a  citation  "for  dis- 
tinguished service  by  the  Com- 
manding General  of  the  Sixth 
Service  Command,  a  meritorious 
service  award  by  the  Ninth  Naval 
District,  recognition  of  the  sta- 
tion's activities  by  the  U.  S.  Treas- 
ury War  Finance  Committee,  out- 
standing promotion  award  by  the 
Blue  Network,  and  a  testimonial 
of  appreciation  from  the  Veterans 
of  Foreign  Wars.  KXOK  operates 
20  hours  a  day  on  630  kc  with 
5,000  w. 

Tintex  on  124 

PARK  «&  TILFORD,  New  York,  for 
all-fabric  Tintex,  with  budget  dyes 
72%  above  last  year's  and  the  larg- 
est in  Tintex  history  for  a  comparable 
period,  has  allocated  the  largest  por- 
tion of  the  increase  to  spot  radio. 
Broadcasting  schedule — started  Sept. 
4  for  3  3  weeks — calls  for  live  and 
transcribed  announcements  and  station 
breaks  at  varying  f refjueneics  and  lo- 
cal programs  include  124  stations. 
Agency  is  Charles  M.  Storm  Co..  New 
York. 
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ment.  Broadcasters  came  to  Wash- 
ington, he  said,  to  turn  over  the 
existing  18  transmitters  and  to 
build  new  ones  "and  out  of  many 
small  voices,  create  one  strong  voice 
— the  Voice  of  America". 

The  problems  of  the  CIAA,  which 
was  assigned  the  task  of  program- 
ming for  South  America,  were  sei  i- 
ous,  he  said.  Not  only  were  the 
Germans  pouring  in  shortwave 
broadcasts  from  Berlin  but  they 
were  also  buying  up  all  available 
time  on  local  South  American  sta- 
tions. They  were  pouring  in  not 
only  propaganda  but  money  as  well 
— their  agents  and  spies  had  un- 
limited funds  with  which  to  win 
sympathizers  for  their  cause  .  .  . 
and  to  cause  trouble  for  ours  .  .  . 

"We  had  to  counteract  their 
propaganda  quickly — and  we  did 
.  .  .  for  we  knew  that  until  our  bacit 
was  safely  guarded,  our  Army  and 
Navy  could  not  begin  to  fight  on 
either  East  or  West". 


Adam  Hat  Considers 

ADAM  Hat  Stores  Inc.,  New  York,  is 
considering  a  plan  to  place  daily  five- 
minute  transcribed  programs  on  about 
100  stations  in  Adam  Hat  markets. 
Discs  would  feature  "Joe"  and  his 
horse  "Asbestos",  figures  in  the  JSfeic 
York  Daily  Mirror  comic  strip  and 
include  provision  for  local  announcer 
to  insert  a  tip  on  the  winning  horse 
at  a  local  track. 


view  of  CBS  and  other  members 
of  the  Television  Broadcasters 
Assn.  on  major  problems  of  indus- 
try policy  has  persisted  beyond  the 
point  where  compromise  is  pos- 
sible, CBS  informed  TBA  last 
week  in  a  letter  of  resignation 
from  the  organization. 

Letter,  written  Sept.  14  by 
Worthington  Miner,  manager  of 
the  CBS  television  department,  to 
Allen  B.  DuMont,  TBA  president, 
expresses  concern  over  the  fact  that 
TBA's  membership  does  not  repre- 
sent the  point  of  view  of  the  broad- 
caster, "uncolored  by  any  intimate 
affiliation  with  the  manufacturing 
end  of  the  industry."  There  is  a 
■'wide  difference  of  perspective," 
Mr.  Miner  wrote,  "between  broad- 
casting units  organized  as  promo- 
tional show-windows  for  the  man- 
ufacturer and  broadcasting  units 
set  up  for  the  simple  and  sole 
purpose  of  broadcasting  to  the  pub- 
lic." 

Referred  to  Board 

Resignation  of  CBS  from  TBA 
has  been  referred  to  the  organi- 
zation's board,  Mr.  DuMont  said 
in  his  reply  on  Thursday.  He  ex- 
pressed surprise  at  the  CBS  move 
and  speculated  if  it  "could  be  an 
ardoit  publicity  move  to  dramatize 
the  hopes  of  the  management  of 
CBS  regarding  allocations." 


LAST  Vv'ORD  in  radio  engineering 
is  the  new  shortwave  plant  for 
WLWS  WLWR  and  WLWL  near 
Cincinnati,  carrying  The  Voice  of 
America  around  the  world.  Op- 
erated by  the  Crosley  Corp.  for  the 
OWI  and  the  Office  of  Coordinator 
of  Inter-American  Affairs,  the 
Bethany  transmitters  were  dedi- 
cated Saturday  with  a  broadcast 
over  WLW  and  ceremonies  in  Cin- 
cinnati and  Washington. 

First  broadcast  from  Bethany 
was  made  July  1.  A  month  later  one 
of  the  six  transmitters  began 
broadcasting  with  100  kw  power 
and  last  week  was  stepped  up  to 
200  kw.  The  other  five  are  expected 
to  be  in  operation  on  the  high- 
power  basis  by  the  end  of  the  year. 
Bethany  is  already  beaming  factual 
news  and  top  American  shows  to 
several    European    and  African 


countries  and  will  soon  operate  to 
reach  other  continents. 

Upper  photo  shows  three  units,  in 
the  transmitter  building,  three  oth- 
ers being  similarly  placed  on  the 
opposite  side  of  the  concourse. 
Lower  view  shows  part  of  the  forest 
of  20-foot  poles  on  which  are 
mounted  216  switches  which  can  be 
manually  operated  from  the  ground 
to  connect  any  of  the  six  trans- 
mitters with  any  of  the  antennas 
atop  more  than  800  poles  each  165 
feet  high. 

These  antennas  are  located  in  a 
circle  around  the  transmitter  house, 
each  beamed  to  a  fixed  area  over- 
seas. The  plant  is  located  on  a  mile- 
square  tract  20  miles  from  Cincin- 
nati and,  in  addition  to  transmit- 
ter building  and  antenna  switch 
gear,  contains  living  quarters  for 
engineers. 


OWI  Official  Sees  Tripartite 
Control  of  Enemy  Stations 

THE  EFFECT  of  Allied  radio 
propaganda  directed  to  the  German 
armies  in  France  following  the  in- 
vasion varied  with  different  troops 
but  in  some  cases  large  numbers  of 
Nazi  soldiers  "surrendered  to  the 
loud  speaker,"  Robert  E.  Sherwood, 
Director  of  the  OWI  Overseas 
Branch,  told  a  news  conference  last 
week  upon  his  return  from  Europe. 

Mr.  Sherwood  came  to  Washing- 
ton, he  said,  to  confer  with  Elmer 
Davis,  OWI  director,  and  other  of- 
ficials on  plans  to  curtail  overseas 
operations  in  Europe  and  Africa 
upon  the  collapse  of  Germany  and 
to  shift  emphasis  to  Japan.  He  ex- 
pects that  many  of  the  radio  per- 
sonnel now  in  European  outposts 
will  be  transferred  to  the  Pacific 
theatre. 

Tripartite  Control  Seen 

Asked  what  will  be  done  with 
radio  stations  in  Germany  when  the 
European  war  is  over,  Mr.  Sher- 
wood asserted  that  plans  have  not 
yet  been  determined  but  he  thought 
that  German  radio  would  probably 
be  put  under  tripartite  control,  with 
Russia,  Britain  and  the  U.  S.  par- 
ticipating. If  the  stations  are  found 
intact,  OWI's  initial  operations  will 
likely  be  straight  news  broadcasts 
to  the  German  people,  he  said. 

"Our  first  job  inside  Germany," 
he  declared,  "will  be  to  convince  the 
people  they  have  lost  the  war."  Mr. 
Davis,  who  also  participated  in  the 
conference,  added:  "and  that  they 
would  lose  the  next  one." 

Mr.  Sherwood  said  that  it  is  gen- 
erally accepted  by  military  authori- 
ties that  psychological  warfare 
played  a  part  in  the  success  of  the 
invasion. 

He  said  that  most  of  the  stations 
captured  in  France  had  been  de- 
stroyed by  the  Germans. 

Mr.  Sherwood  estimated  that 
OWI  would  wind  up  its  overseas 
operations  within  six  months  after 
the  surrender  of  Japan.  In  the 
meantime,  he  said,  propaganda  ac- 
tivities in  the  Pacific  will  be  stepped 
up  with  military  operations. 

Mr.  Sherwood  planned  to  partici- 
pate in  the  dedication  ceremonies  ^ 
Saturday  in  Washington  of  the  ^ 
Bethany  Transmitters  near  Cincin- 
nati, built  by  the  Crosley  Corp.  for 
the  OWI  and  the  Office  of  the  Co- 
ordinator of  Inter-American  Af- 
fairs. He  expects  to  remain  in 
Washington  two  weeks  and  then  to 
return  to  London  to  resume  direc- 
tion of  OWI  overseas  operations  in 
Europe. 


rLEETWOOD  LAWTON.  commen- 
tator of  KFI  Los  Angeles,  now  serv- 
ing as  a  war  correspondent  in  the 
South  Pacific,  has  made  a  series  of 
80  quarter-hour  recordings  in  that 
area,  which  are  being  offered  to  radio 
stations  for  b"oadcast  as  public  serv- 
ice features  o'-ily  through  Radio  Fea- 
tures Inc.,  Los  Angeles. 
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"THE  gr^citer  the  importance  of  safeguarding 
the  community  , . .  the  more  imperative  is  the 
need  to  preserve  invioJate  the  constitutional 
rights  of  Iree  speech/  free  press  and  free 
assembly." 

CHARiES  EVANS  HUGHES 
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WHEN   YOU  GO   WEST  OF  CHICAGO 

mp»,  mQUAD-ams! 

MORI  RtTAIL  Bums 

THAN  IN  ANY  OTHER  MARKET  * 


TKe  Quad-City  market,  in- 
cluding Davenport  -  Betten- 
dorf,  Rock  Island,  Moline  and 
East  Moline  -  Silvis,  includes 
the  largest  concentration  of  retail  buyers  to  be 
found  in  the  midwest,  outside  the  four  largest 
markets  of  Chicago,  Omaha,  Minneapolis  -  St.  Paul 
and  St.  Louis!  When  you  go  west  of  Chicago,  stop 
at  the  Quad-Cities.  WOC,  Davenport,  covers  the 
market  completely,  according  to  the  latest  Hooper 
(May,  1944)  which  shows  WOC's  daytime  audience 
is  approximately  equal  to  the  combined  audiences 
of  the  next  two  stations  heard.  WOC  deliv- 
ers  the  Quad -City  market. 

DAVENPORT,  IOWA 

FREE  6,  PETERS,  INC.,  NATL.  REPRESENTATIVES  ■ 


BASIC  BLUE 


5,000  WATTS 


1420  Kc. 


OWI  PACKET,  WEEK  OCT.  16 


Cheek  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Oct.  16.  OWI  ti anscriptions  contain  six  -50-second  announcements  suitable 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 


WAR  MESSAGE 


STATION 
NET-  Group 
WORK  KW 
PLAN    Aff.  Ind. 


ANNOUNCEMENTS 


Aff. 


Groop 
OI 


Ind. 


NAT.  SPOT 
PLAN 
Lire  Trsna, 


National  War  Fund  _ 

Hold  Prices  Down  

WAVES  

Paper  Conservation. 
Prepare  for  Winter  _ 
Ceiling  Prices  


X 
X 
X 


X 

X 
X 


X 

X 
X 


See  OWI  Schedule  of  War  Messages  130  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 


CONGRESS  AIRim 
URGED  BY  COFFEE 

BROADCAST  of  Congressional 
proceedings  and  the  "complete  and 
continuous"  recording  of  sessions 
of  the  Senate  and  House  would 
be  authorized  under  a  joint  reso- 
lution (HJRes-311)  introduced  last 
Tuesday  by  Rep.  John  M.  Coffee 
(D-Wash.).  The  resolution  was 
referred  to  the  Rules  Committee. 

Rep.  Coffee  said  his  resolution 
was  prompted  by  a  wave  of  re- 
quests from  labor  unions  through- 
out the  country  urging  the  broad- 
cast of  Congressional  proceedings, 
similar  to  those  of  the  New  Zealand 
National  Legislature.  The  cam- 
paign, believed  started  by  the 
International  Building  Service 
Employes  Union  (AFL),  Seattle, 
Wash.,  spread  to  both  AFL  and 
CIO  organizations  on  the  West 
Coast  and  then  moved  East. 

Congressman  Coffee  pointed  out 
that  newspapers  and  radio  news- 
casters cannot  cover  all  phases  of 
Congressional  proceedings.  He  ad- 
mitted, however,  that  "a  lot  of 
stuff  is  not  of  public  interest"  but 
asserted  that  "only  through  radio" 
can  the  personalities  of  Senators 
and  Representatives  be  imprinted 
in  the  minds  of  the  people.  "Let 
the  people  know  how  we  vote  on 
important  bills  and  how  w^e  stand," 
he  added. 

Although  petitions  from  25  or 
more  labor  unions  suggested  that 
Congress  could  buy  or  lease  neces- 
sary time  on  the^  networks  and 
powerful  independent  stations,  the 
Coffee  resolution  made  no  mention 
of  commercial  aspects,  other  than 
to  authorize  the  Capitol  architect 
to  sell  transcriptions  to.  stations 
and  networks  "at  co^f". 

The  resolution  authorizes  sta- 
tions and  networks  "to  broadcast 
any  proceedings  on  the  floor  of 
the  Senate  or  the  House"  provided 
"no  station  or  network  shall  be 
required  to  broadcast  any  proceed- 
ing, nor  shall  any  proceedings  of 
either  House  be  broadcast  when 
such  House  otherwise  orders".  The 
architect  would  be  authorized  to 
arrange  for  broadcasting  by  sta- 
tions and  networks  as  well  as  in- 
stall recording  equipment. 


Electro  -  Voice  Produces 
New  Model  Microphone 

ELECTRO -VOICE  MFG.  Co., 
South  Bend,  Ind.,  which  has  just 
become  Electro-Voice  Corp.,  accord- 
ing to  Albert  Kahn,  president,  has 
completed  a  new  model,  600-D  Com- 
munications Microphone.  It  is  de- 
signed for  portable  public  address 
installations  and  other  mobile  com- 
munications such  as  police,  airport 
and  utility  sets. 

The  600-D  features  a  "press  to 
talk"  switch  which  opens  the  mi- 
crophone and  closes  the  relay  simul- 
taneously. A  9-ounce,  high  impact 
molded  phenolic  case  had  been  built 
for  rough  military  use.  Able  to 
withstand  temperature  changes 
from  — 40  to  185  degrees  F.,  the 
new  microphone  has  a  frequency 
response  ranging  from  50  to  8,000 
cycles. 


SHEPARD  TO  SEEK 
VIDEO  STATIONS 

THOUGH  he  expressed  the  opinion 
that  it  will  be  from  one  to  five 
years  after  the  war  before  televi- 
sion comes  into  its  own  as  a  house- 
hold feature,  John  Shepard  3d, 
chairman  of  the  board  of  the 
Yankee  Network  last  week  disclosed 
plans  to  apply  for  television  licen- 
ses for  the  Yankee  station  in  Provi- 
dence (WEAN)  and  Hartford 
(WNBC,  for  which  the  Yankee 
Network  has  been  negotiating  with 
the  Bulova  interests). 

The  Yankee  Network  had  pre- 
viously applied  for  a  commercial 
video  license  for  Boston  to  be  oper- 
ated in  conjunction  with  its  key 
AM  station  there,  WNAC.  Channel 
2,  60-66  mc  is  sought. 

Mr.  Shepard  explained  that  the 
high  cost  of  television  programs 
would  invariably  slow  up  progress 
and  further  stated  that  costs  would 
force  individual  stations  into  net- 
works in  order  to  stay  in  the  black. 
Initial  programs,  he  predicted, 
would  probably  consist  mostly  of 
films,  some  live  shows,  with  three 
or  four  persons,  and  an  occasional 
parade,  fire,  or  sports  pickup. 


WCOL  Now  on  24  Hrs. 

ROUND  the  clock  operation  has  been 
iuaugurated  by  WCOL  Columbus  as 
a  service  to  the  20.00(1  war  ■workers 
iu  the  area  ou  graveyard  shifts.  E;iriy 
morning:  program,  con.sisting  of  records 
and  news,  is  titled  The  Xioht  Oiil 
riiih. 
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WDRC  Branch  Studio 

WDRC  Hartford,  has  announced  open- 
in?  of  a  branch  office  in  New  Haven, 
where  special  educational  and  cultural 
lirograms  for  Connecticut  listeners 
will  originate.  First  program  to  origi- 
nate from  the  new  studios  was  Collegi 
Digest,  heard  Sept.  17.  with  Professor 
Samuel  F.  Bemis.  Farnham  professor 
of  diplomatic  history  at  Tale,  inter- 
viewed by  Harvey  Olson  on  the  coming 
l>eace. 
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WATER  AND 
AIR  COOLED 

TRANSMITTING  AND 

RECTIFYING  TUBES 


Largest  producer  of  eledronic 
induction    heating  equipment, 
the    INDUCTION  HEATING 
CORPORATION  utilizes  AM- 
PEREX  tubes  for  the  "heart" 
of"  its  products.  "Thermonic" 
set-ups,  designed  and  devel- 
oped by  this  company,  are 
giving  efficient  round-the- 
clock  service  in  such  appli- 
cations as  brazing,  anneal- 
ing, hardening,  melting  and 
forging. 

Used  ever  since  the  first 
"Thermonic"  unit  v/as  mar- 
keted. AMPEREX  tubes  have 
provided  consistently  satis- 
factory service  in  all  as- 
signments. This,  then,  is 
another  high  endorsement 
for  the  performance  of 
AMPEREX  tubes.  Con- 
sult an  AMPEREX  en- 
gineer for  the  solu- 
tion to  your  present 
or  peacetime 
problem. 


AMFBREX 


AMPEREX  ELECTRONIC  CORPORATION 


79  WASHINGTON  STREET 
EXPORT  DIVISION:  13  EAST  40 


•  •  BROOKLYN  1,  N.Y. 
YORK  16,  N.Y.,  CABLES:  "ARLAB" 
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Yo 


our  servant's' |^^\- 'buttons  are  popping 
again  to  make  room  for  4  new  awards. 
First,  local  newspaper  radio  editors 

in  Billboard's 


voted  KPO 


Annual  Publicity  Survey.  Then 


came  \  \  from  the  same  publication, 
Next,  'Tor  maintenance  of  a  superior 


standard  of  protection''  .  .  .  ^^^^ 
followed  by  Bells  of  Freedom  award 


for 


.   Indicating  that 


"official"  as  well  as  public  attention 
is  keeping  tuned  to 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south 
of  Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represenfed  ty  NBC  SPOT  SAIES 


Pulp  Radio  Drive 
Declared  Success 

Spots  Renewed  for  13  Weeks 

In  Six  Southern  Stales 

SPOT  CAMPAIGN  on  24  South- 
ern stations  in  six  states,  urging 
farmers  to  help  build  up  paper 
supplies  by  cutting  and  hauling 
pulpwood  and  sawlogs  [BROADCAST- 
ING, July  17],  has  scored  definite 
results,  and  has  been  renewed  for 
another  13  weeks,  following  the 
conclusion  of  the  first  cycle  Aug. 
31,  through  Albert  Sidney  Noble, 
New  Yoi'k.  Drive  started  July  3 
with  Periodical  Publishers  Na- 
tional Committee,  Washington,  buy- 
ing six  spot  announcements  week- 
ly, and  receiving  additional  sup- 
port on  the  radio  programs  spon- 
sored by  Progressive  Farmer,  Bir- 
mingham, Ala. 

According  to  a  tabulation  of  re- 
sults obtained  from  county  agents 
of  the  U.  S.  Department  of  Agri- 
culture and  state  extension  service 
units  through  bi-weekly  surveys 
conducted  by  the  agency  and  the 
committee,  there  was  a  substantial 
increase  in  yield  of  pulpwood  and 
sawlogs  during  the  first  six  weeks 
of  radio  promotion.  Farmers  in  200 
sample  counties  in  the  radio  cam- 
paign area  harvested  420,357  cords 
of  pulpwood  and  267,156,920  feet 
of  sawlogs,  as  against  142,633 
cords  and  62,986,200  feet  of  saw- 
logs for  the  first  month  of  op- 
erations, it  is  reported. 

Responding  to  radio  suggestions 
that  they  contact  agents  and  for- 
esters for  advice  on  the  best  meth- 
ods for  cutting  and  disposing  of 
the  wood,  11,782  farmers  had  re- 
quested such  information,  from  237 
representatives  by  the  end  of  six 
weeks  of  radio  announcements,  ac- 
cording io  the  survey. 

Following  a  month  of  broadcast- 
ing and  supported  by  direct  mail, 
the  PPNC  drive  received  additional 
support  when  the  Farm  Press  For- 
est Products  Committee,  represent- 
ing farm  publication,  delegated 
representatives  to  present  adver- 
tisers with  the  committee's  story. 
All  prospective  cooperating  adver- 
tisers are  receiving  an  advertising 
guide  booklet  "this  Battle  Must 
Be  Won  in  Farm  Woodlands"  ac- 
companied by  spot  announcement 
scripts. 
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Light  &  Power  Shift 

160  ELECTRIC  LIGHT  &  POW- 
ER Companies,  New  York  (insti- 
tutional), on  Sept.  20  started  Elec- 
tric Hour  on  133  CBS  stations, 
Wednesday,  10:30-11  p.m.  (EWT). 
With  guest  policy,  and  starring 
Nelson  Eddy,  baritone,  series  re- 
places Report  to  a  Nation.  Robert 
Armbruster  has  been  assigned 
musical  director  with  Rupert  Pray 
as  writer.  Charles  Herbert  has 
been  shifted  from  New  York  to 
Hollywood  to  handle  production 
for  N.  W.  Ayer  &  Son,  agency 
servicing  account.  E.  R.  Dunning 
and  James  Hanna,  agency  New 
York  vice-president  and  radio  de- 
partment executive  respectively, 
are  on  the  West  Coast  for  start  of 
the  show. 
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$100005  in  War  Bonds 

for  a  program  title! 

FIRST  PRIZE  $500— TWENTY  $25  BONDS 


stylist  Gene  Moore,  contrib- 
utes to  this  transcribed  library 
voice  sex  appeal. 


You  know  the  success  of  "The  Texas  Rangers" 
transcribed  library,  now  contracted  for  by 
nearly  100  radio  stations.  You  know  the 
success  of  many  other  KMBC  radio  acts  and 
personalities  promoted  by  Arthur  B.  Church 
productions,  a  division  of  KMBC  of  Kansas 
City.  The  title  of  "The  Texas  Rangers"  was 
well  established  nationally  when  the  library 
was  offered  to  advertisers  and  radio  stations. 

Now  a  new  trans- 
cribed library  is 
ready  for  advertisers 
and  stations — quite 
different  in  type 
^MB^atM  from  KMBC's  fa- 
mous western  and  hillbilly  acts — a  library  of 
sparkling  instrumental  and  vocal  novelties 
by  the  Midland  Minstrels  and  Bonnie  King. 
You  will  agree  we  think  that  the  title  of  the 
Midland  Minstrels,  successful  as  they  have 
been  on  KMBC,  is  local  or  regional  in 
character,  and  that  they  deserve  a  much 
better  name  for  their  national  exploitation. 

You've  heard  Bonnie  King  on  the  Columbia 
Broadcasting  System  and  Decca  records  with 
Bob  Crosby's  orchestra.  This  KMBC  singing 
discovery,  accompanied  by  modern  organ 


SAMPLE  RECORDING  sent  to  those  interested  on  request.  Price 
information  on  the  library  of  ^oo  selections  is  yours  for  the  asking. 


Someone  at  KMBC  suggested 
the  title, "The  Novelteers,with 
Bonnie  King."  It  sounded 
good,  but  we  found  it  already 
in  use.  Certainly  an  even  bet- 
ter title  for  the  new  library  can  be  originated. 

The  rules  of  this  title  naming  contest  are 
simple.  If  you  are  in  any  way  connected 
with  advertising  or  with  radio  or  with  musi- 
<:al  entertainment,  you  are  eligible  to  enter. 
Send  as  many  titles  as  you  wish.  All  prize 
winning  titles  become  the  property  of  Arthur 
B.  Church  productions,  but  none  of  such 
prize  winning  titles  need  necessarily  be  used 
by  us.  Be  sure  your  entry  is  postmarked  be- 
fore midnight,  October  31,  1944.  Announce- 
ment of  the  prize  winners  will  be  made  in 
November. 

The  prizes  again— $500  War  Bond  for  the 
best  suggestion,  and  twenty  $25  War  Bonds 
for  runner-ups. 


AN  Arthur  B.  Church  Production 


WRITE  GEORGE  E.  HALLEY,  PICKWICK 
HOTEL,  KANSAS  CITY  6,  MISSOURI 
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...via  WMAQ 


WMAQ 

CHICAGO 


Music,  the  finest  obtainable — broadcast  from  coast- 
to-coast  and  around  the  world  by  short  wave  over  the 
National  Broadcasting  Company  network — comes  to 
Chicago's  millions  via  WMAQ. 

Music  of  every  variety  .  .  .  classical,  semi -classical, 
light  music  and  dance  music  .  .  .it's  all  heard  over 
WMAQ.  Every  American  is  a  lover  of  some  form  of 
nlusic.  It's  an  important  ingredient  for  a  happy,  well- 
balanced  life.  That's  why  WMAQ  devotes  over  34%  of 
its  broadcast  hours  to  this  entertaining,  pleasing  type  of 
radio  show. 

To  music  belongs  much  of  the  credit  for  making 
WMAQ  the  CHICAGO  STATION  MOST  PEOPLE  LIS- 
TEN TO  MOST. 

This  fact  is  yet  another  reason  why  WMAQ  is  the 
logical  choice  for  local  and  spot  campaigns.  Astute  ad- 
vertisers know  that  their  campaigns  on  this  station  do 
reach  and  influence  Chicago's  millions  and  that 
increased  sales  and  profits  are  the  result. 

In  Chicago  it's  WMAQ. 


NBC's  key  midwest  station 
670  on  your  dial -50,000  watts 


ALP  Buys  Time 
To  Support  FDR 

Dramatic    Shows    and  Spots 

On  20  N.  Y.  Stations 

THE  AMERICAN  LABOR  Party, 
a  New  York  state  organization,  in 
a  pre-election  radio  campaign,  is 
concentrating  on  the  use  of  dra- 
matic shows  and  transcribed  an- 
nouncements featuring  such  talent 
as  night-club,  theatrical  and  ra- 
dio artists,  rather  than  the  tradi- 
tional straight  political  speaker. 
With  a  radio  time  budget  of  about 
$15,000,  the  ALP  is  utilizing  avail- 
able time  by  making  full  use  of 
radio  showmanship,  according  to 
Larry  Menkin,  free-lance  writer- 
director,  who  is  directing  radio  and 
rallies  for  the  organization. 

The  ALP  drive  is  divided  into 
two  phases — "registration,"  run- 
ning Oct.  6-14  in  New  York  (Oct. 
1-21  in  upstate  New  York)  and 
which  will  be  primarily  "non-par- 
tisan," and  "voting,"  running  from 
Nov.  1-6,  in  behalf  of  the  Roose- 
velt-Truman ticket,  with  radio  ma- 
terial containing  open-ends  to  al- 
low for  promotion  of  local  candi- 
dates throughout  the  state.  The 
ALP  describes  itself  as  "labor's 
non-partisan  political  party  for  the 
election  of  candidates  of  any 
party"  on  their  merits.  Campaign 
themes  are  "Victory  and  Jobs  for 
All,"  "Vote  for  a  Better  Tomor- 
row," and  "Vote  Row  C." 

Schedule  for  the  drive  in  New 
York  City  calls  for  a  total  of  39 
quarter-hour  live  and  transcribed 
programs,  one  half-hour  live  show 
and  a  total  of  250  30-60  second 
transcribed  spots  on  WMCA  WBYN 
WOV  WBNX  WABC  WJZ 
WEAF.  In  upstate  New  York, 
the  ALP  will  use  a  total  of  28 
quarter-hour  programs  and  250 
spots  on  WOKO  WJTN  WSAY 
WSNY  WWNY  WEBR  WKBW 
WBEN  WHEC  WAGE  WFBL 
WGY  WIBX. 

The  ALP  campaign  is  being 
handled  by  William  Warren 
Agency,  New  York,  and  Russell  & 
Roberts,  New  York.  Discs  are  cut 
by  WOR  Recording  Division. 
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Canada  Listening  Report 
Reflects  Summer  Change 

A  CANADIAN  program,  Soldier's 
Wife,  with  a  rating  of  13.5  led  the 
Elliott-Haynes    daytime  national 
'  program  rating  report  for  August, 
it   was  reported   last  week.  Big 
Sister  was  in  second  place  with  a 
12.4  rating,  followed  by  Road  of 
Ldfe,  11.5,  Ma  Perkins,  11.1,  Vic  & 
i;  Sade  fifth,  with  9.6  and  Pepper 
America's  No.  1  Network     '    Young's  Family,  Lucy  Linton  (Ca- 
nadian origination)  placed  seventh, 
with    Right    of    Happiness,  and 
Woman  of  America.  Largest  num- 
ber of  sets  in  use  was  for  Big 
Sister,  with  a  report  of  17.4,  a 
..  slight  drop  from  July. 

y Among  French  programs  on  the 
.    August   daytime  national  rating, 
[j  V'Jeunesse  Dorree  was  first  with  22.5 
A  Service  of  Radio    ,  'Jand  sets  in  use  32.1,  an  increase 
Corporation  of  America     'Mover  July.  Vie  de  Famille  was  sec- 
nd  with  19.5,  followed  by  Quelles 
^ouvelles,  Pierre  Guerin  and  La 
tue  Principale.  Nine  other  French 
MSJaytime  programs  were  listed. 
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"Sentinels  of  an  Empire."  Three  of  Spo- 
kane's Flour  Mills  line  up  —  explaining  why 
Spokane  leads  the  Northwest  as  a  grain  inspec- 
tion center — 21,079  carloads  of  wheat,  or  an 
increase  of  22%  over  the  previous  year.  KHQ, 
too,  is  a  "Sentinel  of  an  Empire" — completely 
covering  this  rich  area  at  the  cost  of  just  one 
Medium.  It's  an  investment  in  Coverage,  Popu- 
larity and  Consumer  Confidence. 
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FCC  ALLOCATIONS  HEARING  SCHEDULE 


FOLLOWING  is  the  tentative 
schedule  of  appearances  for  the 
FCC  Allocations  Hearings,  open- 
ing Sept.  28  in  Washington.  Com- 
mission officials  pointed  out,  how- 
ever, that  the  schedule  is  subject 
to  change.  In  cases  where  wit- 
nesses are  not  listed,  none  was 
supplied  by  petitioners. 

On  Thursday,  Friday  and  Satur- 
day (Sept.  28-30}  FCC  propaga- 
tion data  will  be  presented,  fol- 
lowed by  Dr.  W.  E.  G.  Baker,  Ra- 
dio Technical  Planning  Board 
chairman,  and  the  following  panel 
chairmen:  Howard  S.  Frazier, 
Panel  4,  Standard  Broadcast; 
C.  M.  Jansky  Jr.,  Panel  5,  Very 
High  Frequency  (FM)  Broadcast; 
David  B.  Smith,  Panel  6,  Televi- 
sion; John  V.  L.  Hogan,  Panel  7, 
Facsimile  Broadcast;  E.  W.  Eng- 


strom.  Panel  9,  Relay  Systems; 
D.  W.  Rentzel,  Panel  11,  Aero- 
nautical Radio;  A.  Senauke,  Panel 

12,  Industrial,  Scientific  &  Medical 
Equipment;  D.   E.    Noble,  Panel 

13,  Portable,  Mobile  &  Emergency 
Service  Communications;  Dr.  A. 
N.  Goldsmith,  Panel  1,  Spectrum 
Utilization;  Dr.  C.  B.  Jolliffe,  Panel 
2,  Frequency  Allocations. 

GROUP  I 

Oct.  S-7 

FIXED  PUBLIC  SERVICE  (other  than 
Alaska) — Chairman,  Haraden  Pratt,  Panel 
8.  Appearances:  AT&T,  F.  M.  Ryan; 
Amer.  Waterways  Oprs.,  Joseph  Earp ; 
Mackay  Radio  &  Teleg.  Co.,  Mr.  Pratt; 
Press  Wireless,  A.  W.  Norton,  E.  J.  Ker- 
rigan. D  K.  DeNeuf,  E.  E.  Eldredge,  E.  A. 
Hilf  erty  :  Southern  Continental  Telep.  Co., 
Wabash  Telep.  Co.,  Tri-County  Telep.  Co.. 
Union  Telep.  Co.,  Texas  Telep.  Co.,  V.  E. 
Chanev,  Rear  Adm.  S.  C.  Hooper,  USN 
(Ret.),  Col.  William  R.  Blair;  U.  S.  Inde- 
pendent Telep.  Assn.,  Harold  V.  Bozell, 
Clyde  S.  Bailey. 


COASTAL,  MARINE  RELAY,  SHIP, 
MOBILE  PRESS  and  FIXED  PUBLIC 
SERVICE  IN  ALASKA — Chairman,  Mr. 
Pratt.  Appearances:  AT&T,  Mr.  Ryan; 
Amer.  Waterways  Oprs.,  Mr.  Earp;  East- 
ern Transp.  Co.,  Joseph  E.  Hooper ; 
Parker  Bros.  &  Co.,  W.  R.  Parker,  W.  A. 
Wansley  (tugboat  allocation)  ;  Tropical  Ra- 
dio Teleg.  Co.,  Charles  C.  Harris,  Robert 
V.  Howley. 

AVIATION — Chairman,  D.  W.  Rentzel. 
Panel  11.  Appearances:  AT&T,  Mr.  Ryan; 
Aeronautical  Radio  Inc.,  Mr.  Rentzel,  J. 
Russell  Cunningham,  Gordon  A.  O'Reilly. 
Carl  E.  Swanson  ;  Lockheed  Factory,  C.  W. 
Peale;  Raytheon  Mfg.  Co.,  Joseph  Pierson, 
James  B.  Ferguson,  Percy  L.  Spencer, 
.John  C.  Trump. 

AMATEUR— Chairman,  Dr.  C.  B.  Jol- 
liffe, Panel  2.  Appearances:  Amer.  Radio 
Relay  League,  George  W.  Bailey,  K.  B. 
Warner. 

INTERNATIONAL  BROADCAS  T— 
Chairman,  Mr.  Pratt.  Appearances:  As- 
sociated Broadcasters  Inc.,  Jay  E.  Tapp; 
CBS,  Paul  W.  Kesten  ;  CIAA,  John  W.  G. 
Ogilvie ;  Crosley  Corp.,  James  D.  Shouse ; 
OWI,  Llewellyn  White;  Worldwide  Broad- 
casting Corp.,  Walter  S.  Lemmon,  Mark 
MacAdam;  E.  K.  Cohan. 


CBC  Shortwave  Tests 

SHORTWAVE  stations  built  by 
the  Canadian  Broadcasting  Corp. 
at  Sackville,  N.  B.,  for  the  Ca- 
nadian Government,  are  to  be  ready 
for  test  operations  towards  the 
end  of  October,  Dr.  A.  Frigon,  CBC 
manager  stated  at  Ottawa  recently. 
The  stations  will  be  operating  on 
regular  schedule  by  Jan.  1. 


GROUP  II 

Oct.  kj-h:  17 

STANDARD  BROADCAST  —  Chairman, 
Howard  S.  r  razier.  Panel  4.  Appearances: 
CBS,  Mr.  Kesten,  Frank  Stanton,  William 
B.  Lodge;  EvansviUe  On  the  Air,  J.  B. 
Caraway  Jr. ;  NAB,  J.  Harold  Ryan,  Paul 

F.  Peter;  StromV erg-Carlson  Co.,  W.  F. 
Cotter,  Dr.  G.  R.  Town. 

—HIGH  FREQUENui'  (FM) — Chairman, 
C  M.  Jansky  Jr.,  Panel  5.  Appearances: 
CBS,  Messrs.  Kesten,  Stanton,  Lodge;  Don 
Lee  Broadcasting  System,  Lewis  Allen 
Weiss,  Frank  M.  Kennedy,  Harry  B.  Lubeke: 
FMBI,  Walter  J.  Damm ;  Iowa  Broadcast- 
ing Co.,  Lt.  Comdr.  T.  A.  M.  Craven, 
Worthington  C  Lent ;  Stromberg-Carlson 
Co.,  Mr.  Cotter. 

NON-COMMERCIAL  EDUCATIONAL— 
Chairman,  Dr.  John  W.  Studebaker,  U.  S. 
Commissioner  of  Education.  Appearances: 
Amer.  Vocational  Assn.,  William  D.  Bout- 
well  ;  Assn.  of  Land-Grant  Colleges  & 
Univs.,  W.  A.  Lloyd;  Cleveland  Board  of 
Education,  Dr.  W.  B.  Levenson;  Intercol- 
legiate Broadcasting  System,  Louis  M. 
Bloch  Jr.,  George  Abraham;  Maryland  Dept. 
of  Education,  Robert  C.  Deming,  Lawrence 
J.  Tidrick,  Kenneth  C.  Ray,  Dr.  Thomas 

G.  Pullen  Jr.,  D.  W.  Zimmerman;  Michi- 
gan Dept.  of  Education,  Carl  Wesser,  Mr. 
Tidrick ;  Nat.  Assn.  of  Educational  Broad- 
casters, Carl  Menzer ;  Nat.  Assn.  of  State 
Univs.,  Howard  L.  Bevis;  Nat.  Congress  of 
Parents  &  Teachers,  Harold  McCarty;  Nat. 
Council  for  Social  Studies,  Dr.  William  H. 
Hartley;  Nat.  Education  Assn.,  Belmont 
Farley,  Mr.  Levenson,  S.  D.  Shankland, 
Donald  DuShane,  Clyde  H.  Huber,  W.  C. 
EeUs,  Paul  C.  Elicker,  Jane  E.  Monahan, 
Leopold  Stokowskl,  Dr.  Joseph  Maddy, 
William  G.  Carr,  Lt.  Col.  Harold  W.  Kent, 
Mr.  Boutwell,  Dr.  I.  Keith  Tyler,  Hilda 
Maehling,  Rev.  Hunter  Guthrie  ;  Nat.  Edu- 
cational Assn.  and  Music  Educators  Nat. 
Conference,  Dr.  Maddy ;  Nat.  Univ.  Ex- 
tension Assji.,  Dr.  Bruce  Mahan  ;  Office  of 
Education,  Dr.  Studebaker,  E.  R.  Lowder- 
milk;  Ohio  Dept.  of  Education,  K.  C.  Ray, 
W.  L  Sprouse ;  Ohio  State  U.,  E.  C.  Higgy. 
'  TELEVISION  —  Chairman,  David  B. 
Smith,  Panel  6.  Appearances:  Allen  B.  Du- 
Mont  Labs.,  T.  T.  Goldsmith  Jr.;  Balaban 
&  Katz  Corp.,  Paul  Raibourn ;  CBS,  Mr. 
Kesten,  Mr.  Stanton,  Peter  C.  Goldmark; 
Don  Lee  Broadcasting  System,  Messrs. 
Weiss,  Kennedy,  Lubeke;  Dr.  A.  N.  Goldsmith 
(appearing  for  himself)  ;  Iowa  Broadcast- 
ing Co.,  Comdr.  Craven,  Mr.  Lent;  Para- 
mount Communications  Inc.,  Mr.  Raibourn: 
Stromberg-Carlson  Co.,  Dr.  Town ;  Tele- 
vision Productions,  Mr.  Raibourn;  Tele- 
vision Broadcasting  Assn.,  T.  T.  Gold- 
smith Jr. 

-^^ACSIMILE  BROADCAST  —  Chairman, 
John  V.  L.  Hogan,  Panel  7.  Appearances: 
Finch  Telecommunications,  James  L.  Brad- 
ford, Maj.  Frank  R.  Brick  Jr.,  Samuel 
Ostrolenk,  George  Henry  Payne,  William 
S.  Halstead,  Prof.  C.  M.  Jansky  Jr.,  J.  D. 
Woodward,  John  Keel,  H.  H.  Buttner,  Paul 
Lovet  (WHO),  J.  R.  Poppele  and  W.  H. 
Singer  (WOR),  George  W.  Lang  (WGN), 
R.  J.  Rockwell  (WLW),  H.  K.  Carpenter 
(WHK),  Ralph  DeLauy  (WHK),  Harold 
E.  Smith  (WOKO),  A.  D.  Ring  (KSTP); 
FMBI,  Mr.  Damm;  City  of  New  York,  M. 
S.  Novik. 

OTHER  BROADCAST  SERVICES  — 
Chairman.  Mr.  Frazier.  Appearances: 
CBS,  Messrs.  Lodge,  Goldmark ;  FMBI, 
Mr.  Damm ;  Raytheon  Mfg.  Co.,  Messrs. 
Pierson,  Ferguson,  Spencer,  Trump.  ^-ti 

GROUP  III  '  '/  '  " 
Oct.  ^rUgr-.  31 
POLICE,  FIRE,  'FORESTRY  SERV- 
ICES—Chairman,  D.  E.  Noble,  Panel  13. 
Appearances:  Associated  Police  Communi- 
cations Officers,  Capt.  Donald  S.  Leonard, 
Capt.  Robert  L.  Batts,  E.  C.  Denstaedt,  D. 
J.  McFarlane,  Capt.  Lewis  J.  Boss,  War- 
ren Lane,  Ray  Groenier,  A.  C.  Kadow,  Lt. 
A.  H.  Vickerson,  Z.  E.  Audritsch,  Frank 
W  Walker,  R.  A.  Kridler,  C.  B.  McMur- 
phy,  Capt.  J.  M.  V/herritt;  Eastern  States 
Police  Radio  League,  Mr.  McFarlane,  A.  F. 
Bullock,  Lt.  Basil  F.  Cutting,  Walter  Hart- 
ford, Lt.  Vickerson,  Frank  Bramley,  Capt. 
Boss;  Intl.  Assn.  of  Chiefs  of  Police, 
Capt.  Leonard,  Capt.  Batts,  Messrs.  Den- 
staedt, McFarlane,  Audritsh,  Walker, 
Charles  Fetteweis,  James  M.  Lewis,  Capt. 
Wherritt;  Intl.  Municipal  Signal  Assn.,  Her- 
bert A.  Friede,  Calvin  G.  Lauber,  Messrs. 
McFarlane,  Boss;  City  of  Los  Angeles,  K. 
V.  Keeley,  RTPB  Panel  13,  Committee  3, 
R.  A.  Thompson,  George  Wirt,  Perry  Mer- 
rill, Joseph  Kaylor,  E.  C.  Vanderwall. 
Henry  Weber,  E.  C.  Nelson.  Durward  Rob- 
son,    Mr.    Schafer,   Russell    Smith,  Harry 


^nouncmg 


KO  W 


AN  INCREASE  IN  POWER 

from  250  Watts  to  1000  Watts 

A  CHANGE  IN  FREQUENCY 

from  1230  ...  to  1480 


CANTON,  OHIO 


BASIC     MUTUAL  OUTLET 


Covering  the  Electric  Furnace  Sleel  Capital  of  the  World 


.  .  .  Canton  is  the  73rd  Retail  Market  in  the  United  States 


"THERe'S  GOLD  IN  CANTON  STEEL 
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Responsibility! 

Why  did  we  pick  this  iliustxation? 

Well  sir,  we'll  tell  you!  Number  One,  we  had  a  hunch  it  might 
stop  you  quicker  than  an  orthodox  antennae  job;  and  Number 
Two,  we  couldn't  help  but  sense  the  tremendous  responsibility 
placed  upon  a  shoulder  strap! 

Just  sort  of  reminded  us  of  our  own  responsibilitj'  which  has 
sprung  from  an  extreme  confidence  in  our  judgment  and  ability 
to  produce  among  advertisers  and  their  agencies. 

For  example,  may  we  quote  from  a  recent  letter  received  from  an 
agency  with  whom  we  have  had  a  happy  association  over  the 
years : 


'^You  are  the  only  station  to  ivhom  I  am  sending  this  proposition 
at  this  time.  Frankly,  we  will  just  about  stand  or  fall  on  the 
decision  you  7nake  as  to  the  radio  possibilities  of  this  firm,  so 
I  know  we  can  count  uton  you  for  an  unbiased  reaction.'' 


BLUE  NETWORK  AND  FIFTY  THOUSAND  WATTS  !    YOU  CAN  BANK  ON  US ! 


BROADCASTING    •    Broadcast  Advertising 
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^CoUinrn'Ood,  O.  B.  Slocum.  Rav  Klenenti, 

'•Louis  Clark,  S.  J.  Hyde,  F.  C.  McLane, 
Kelson  S.  Rogers,  A.  B.  Recknagel. 

SPECIAL  EMERGENCY,  PROVI- 
SIONAL &  MOTION  PICTURE  SERV- 
ICES— Chairman,  unassigned.  Appearances: 
AT&T,  Mr.  Ryan,  Academy  of  Motion  Pic- 

.  ture  Arts  &  Sciences,  Research  Council, 
John  V.  L.  Hogan;  Amer,  Gas  Assn.,  Ernest 
R.   Acker,    Warren    T.    Bulla:   Balaban  & 

^Katz,  Mr.  Raibourn  :  Edison  Electric  Insti- 
tute, Philip  H.  Chase,  G.  H.  Underbill : 
Southern  Cal.  Edison  Co.,  C.  T.  Malloy: 
Southern  Continental  Telep.  Co.,  Wabash 
Telep.  Co.,  Tri-County  Telep.  Co.,  Union 
Telep.  Co.,  Texas  Telep  Co.  V.  E.  Chanev. 
Hear  Adm.  S.  C.  Hooper,  USN  (Ret.),  Col. 
William  R.  Blair;  20th  Century-Fox.  E.  H. 
Hansen. 

SPECIAL  SERVICES  (Geophysical,  Re- 
lay Press) — Chairman,  unassigned.  Ap- 
pearances :  Petroleum  Administration  for 
War ;  Society  of  Exploration  Geophysicists, 
,W.  M.  Rust  Jr. 

V* 
»■ 

GROUP  IV 

Oct.  25-28;  31. 

INDUSTRIAL,  SCIENTIFIC  &  MEDI- 
",CAL  SERVICES— Chairman,  A.  Senauke, 
Panel  12.  Appearances:  Amer.  Surgical 
Trade  Assn.,  A.  W.  Mathis,  Dr.  Lee  De- 
Forest;  Amer.  Hospital  Assn.,  Dr.  Warren 
P.  Morrill;  Birtcher  Corp.,  Mr.  Mathis ; 
Council  of  Physical  Medicine,  Howard  A. 
Carter,  Dr.  H.  B.  Williams;  H.  G.  Fischer 
:&  Co.,  Mr.  Mathis. 


Minwax  Adds 

MINWAX  Co.,  New  York,  has 
added  WOR  New  York  to  its  list 
of  stations  promoting  Preen  Floor 
Wax,  sponsoring  a  thrice-weekly 
quarter-hour  program,  effective 
Sept.  11  for  52  weeks.  Participa- 
tion programs  are  used  thrice  and 
twice  weekly  on  WJZ  WQXR  New 
York;  WTIC  Hartford,  Conn.; 
KYW  Philadelphia.  Agency  is  R. 
T.  O'Connell  Co.,  New  York. 


RELAY  SYSTEMS  (Program  and  Pub- 
lic &  Private  Communications) — Chairman, 
E.  W.  Engstrom,  Panel  9.  Appearances: 
AT&T,  Ralph  Bown;  Raytheon  Mfg.  Co.. 
Messrs.  Pierson,  Ferguson,  Spencer,  Trump; 
Southern  Continental,  Wabash.  Tri-County, 
Union,  Texas  Telep.  Cos.,  Mr.  Chaney, 
Adm.  Hooper,  Col.  Blair.  ;  Western  Union 
Teleg.  Co.,  F.  B.  BramhaU,  W.  B.  Sul- 
linger,  J.  B.  Coleman. 

NEW  RADIO  SERVICES  (Railroads, 
buses,  taxicabs) — Chairman,  unassigned. 
Appearances ;  AT&T,  Mr  Ryan ;  Amer. 
Trucking  Assns.;  Nat.  Assn.  of  Taxicab 
Owners.  Clewell  Sykes,  Daniel  Sherby, 
Lawrence  W.  Johnson,  Oliver  W.  Moore: 
RTPB  Panel  13.  Committee  8,  W.  M.  Hill, 
R.    C.    Hoffman,    A.    N.    Brion,  Nyland 


Hooper  Service  Expansion  Includes 
Data    for    Non-Subscriber  Programs 


C.  E.  HOOPER  Inc.,  New  York, 
beginning  with  the  Sept.  15  eve- 
ning report  on  Network  Hooper 
Ratings,  expands  its  seiwice  on  four 
counts,  including  the  release  of  data 
on  "sponsor  identification"  and 
"program  audience  composition," 
for  non-subscriber  as  well  as  sub- 
scriber programs.  Reports  will  also 
list  the  agency  placing  each  com- 
mercial network  program,  and  will 
give  the  rating  for  the  previous 
year,  in  addition  to  that  for  cur- 


Young,  L.  H.  Ristow,  R.  F.  Thompson,  J. 
L.  Williams,  G.  A.  Huguelet,  F.  D.  Spof- 
ford,  W.  A.  Duvall,  R.  H.  Griffiths,  W. 
Churchill,  A.  A.  Junger,  Mr.  Taussig; 
Southern  Continental,  Wabash,  Tri-County, 
Union,  Texas  Telep.  Cos.,  Mr.  Chaney. 
Adm.  Hooper,  Col.  Blair;  Raymond  M. 
Wilmotte  (appearing  for  himself  on  rail- 
road radio ) . 


scTTinc  neuj  rccords 

The  oil  industry  is  on  the  move  in  KWKH-land.  Busy  are  the  rough- 
neck, driller,  pumper,  gauger  in  meeting  the  demand  for  increased  oil 
production  in  this  tri-state  area   torn  which  comes  one-fifth  of  the 
nation's  supply  of  oil.  Resulting  from  this  accelerated  activity  is  a  highe 
effective  buying  income  per  worker.  To  influence  the  buying  habits 
of  the  thousands  engaged  in  this  industry,  advertisers  are  using  power- 
ful, 50,000-watt  KWKH  more  than  ever  before. 
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SHREVEPORT,  LOUISIANA 
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rent  and  previous  reports  except 
where  a  major  change  has  been  ef- 
fected. 

Top  ranking  programs  listed  in 
terms  of  number  of  listeners  per 
listening  set,  as  released  in  the  Sept. 
15  report,  are  as  follows: 

Women    'Men   Children  Total 
Sammy  Kaye      1.79        0.85        0.53  3.17 


Guy  Lombardo  1.60 

James  Melton  1.40 
Old  Fashioned 

Revival  1.63 
Your  All  Time 

Hit  Parade  1.54 


0.91 
0.93 


0.85 
0.85 


0.61 
0.70 


0.37 
0.44 


3.12 
3.03 


2.85 
2.83 


The  Sammy  Kaye  program  has 
the  largest  number  of  men  listen- 
ers per  listening  set;  Gabriel  Heat- 
ter,  the  largest  number  of  men ;  and 
Lone  Ranger  the  most  children  lis- 
teners. 

Program  with  the  highest  "spon- 
sor identification"  is  Take  it  or 
Leave  It,  with  84.9  representing 
those  giving  the  correct  product, 
3.8  giving  the  wrong  identification ; 
and  11.3  representing  those  who 
didn't  know  the  sponsor. 

The  report  shows  an  average  eve- 
ning audience  rating  of  6.8,  up  1.0 
from  the  last  report,  down  0.7  from 
a  year  ago;  average  evening  sets- 
in-use  at  23.0,  up  2.9  from  last  re- 
port, up  0.5  from  a  year  ago;  and 
average  evening  available  audience 
at  72.3,  up  0.9  from  last  report 
down  1.8  from  a  year  ago. 

Charlie  McCarthy  heads  the  list 
of  "First  Fifteen"  evening  pro- 
grams, followed  by  Joan  Davis  with 
Jack  Haley,  in  second  place,  and 
Radio  Theatre,  third.  The  list  con- 
tinues, Mr.  District  Attorney,  Wal- 
ter Winchell,  Screen  Guild  Theatre, 
Lowell  Thomas,  Take  It  or  Leave  It, 
H.  V.  Kaltenborn,  Frank  Morgan, 
Mr.  and  Mrs.  North,  Aldrich  Fam- 
ily, Gabriel  Heatter  (Tuesday, 
Thursday) ,  March  of  Time,  Can 
You  Top  This. 


Television  Broadcasters 
Make  Conference  Plans 

PLANS  for  the  first  annual  confer- 
ence of  the  Television  Broadcasters 
Assn.,  scheduled  for  Dec.  11-12  at 
the  Hotel  Commodore,  New  York, 
were  outlined  by  0.  B.  Hanson, 
NBC  general  chairman  of  the  con- 
ference committee,  and  J.  R.  Pop- 
pele,  WOR  New  York,  vice-chair- 
man and  coordinator,  at  a  commit- 
tee meeting  in  New  York  Sept.  15. 
Following  committees  were  estab- 
lished and  their  chairmen  ap- 
pointed : 

Reception:  R.  L.  Gibson,  General  Elec- 
tric Co.,  chairman ;  L.  S.  Shugg,  GE,  co- 
chairman.  Displays:  J.  D.  McLean,  GE, 
chairman;  T.  J.  Bernard,  RCA  ;  James  D. 
Shouse,  Crosley  Corp.;  Leonard  Cramer, 
DuMont  Labs;  James  Carmine.  Philco, 
co-chairmen.  Budget:  Douglas  Day,  Bu- 
chanan &  Co.,  chairman;  F.  J.  Bingley, 
Philco,  co-chairman.  Awards:  Paul  Rai- 
bourn, Television  Productions,  chairman. 
Panel  Meetings:  Dorman  D.  Israel,  Emer- 
son Radio  Corp.,  chairman.  PuMicity:  Will 
Baltin,  TBA,  chairman.  Program :  Ralph 
Austrian,  RKO,  chairman.  Worthington 
Miner,  CBS  ;  William  Morris,  William  Mor- 
ris Agency,  co-chairmen.  Speakers:  Allen 
B.  DuMont,  DuMont  Labs. 
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WESTINGHOUSE  Electric  &  Mfg. 
Co.  has  selected  the  plant  at  Sunbury, 
Pa.,  for  the  manufacture  of  home  re- 
ceivers after  the  war,  Walter  C.  Evans, 
vice-president,  has  announced. 

BROADCASTING    •    Broadcast  Advertising 


"Hoosier  Hop"  is  a  typical 
Indiana  contribution  to  radio,  as  typically 
Hoosier  as  James  Whitcomb  Riley  himself.  A 
wholesome,  tuneful,  fun-packed  variety-hour 
that  carries  the  spirit  of  real  American  home- 
life.  Mountain  and  western  music,  old  bal- 
lads, comedy-acts,  novelty-numbers,  and  rural 
rhythms  by  thirty  of  the  Midwest's  most 
popular  entertainers. 


"Hoosier  Hop"  originates  at  WOWO  in  Fort 
Wayne,  and  brings  the  atmosphere  of  the  Mid- 
west to  a  nation-wide  audience  over  the  Blue 
Network.  Presented  now  (Saturdays,  10  to 
10:55  P.M.,  C.W.T.)  as  a  sustainer,  it  is  ripe  for 
sponsorship.  Unbeatable  plus-value:  One 
August,  1944,  personal  appearance  drew  an 
audience  of  8,000  in  a  to>\-n  of  33,000  popula- 
tion! WOWO  or  the  Blue  Sales  Department 
has  all  the  details. 


— WESTIN6H0USE  RADIO  STATIONS  Inc  

KDKA     •     WBZ     •     WBZA     •     KYW     •     WOWO     •  WGL 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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Order  of  Allocations  Hearings 


FULL  TEXT  of  FCC  Public  No- 
tice No.  77820,  outlining  the  sched- 
ule of  hearings  on  allocation  of  fre- 
quencies to  the  various  classes  of 
non-governmental  services  in  the 
radio  spectrum  from  10-30,000,000 
kc  under  Docket  6651,  follows: 

Notice  is  hereby  given  of  the  order  in 
which  the  Commission  will  receive  evi- 
dence concerning  the  various  services. 
Because  of  the  difficulty  of  securing  hotel 
and  railroad  reservations  the  Commission 
is  endeavoring  to  estimate  when  each  of 
the  particular  services  will  \e  reached.  It 
should  be  emphasized,  however,  that  it  is 
impossible  to  foretell  accurately  in  advance 
just  when  one  phase  of  the  hearing  will 
end  and  another  begin  and  all  dates  used 
are  at  best  only  approximate.  -However, 
every  effort  will  be  made  to  adhere  to  the 
schedule  as  closely  as  possible. 

The  hearings  will  open  on  Sept.  28  at 
10:30  a.m.  at  the  Interdepartmental  Audi- 
torium (Constitution  Ave.  between  12th  & 
14th  Sts.).  For  the  first  three  days  of  the 
hearing,  Sept.  28,  29  and  30,  general  in- 
formation and  data  will  be  presented.  The 


hearing  will  open  with  testimony  by  mem- 
bers of  the  Commission's  staff  concerning 
material  which  has  been  assembled  con- 
cerning the  effects  of  bursts,  sporadic  E 
transmission,  and  other  propagation  data 
about  the  very  high-frequency  band.  This 
will  te  followed  by  a  statement  of  Dr.  W. 
R.  G.  Baker,  Chairman  of  the  Radio  Tech- 
nical Planning  Board.  When  Dr.  Baker  has 
competed  his  statement,  chairmen  of  Panels 
4  through  9  and  11  through  13  of  the 
RTPB  will  present  brief  statements  con- 
cerning the  recommendations  of  their 
panels.  Then  the  chairmen  of  Panel  1  and 
Panel  2  will  submit  their  panels'  reports. 

The  Commission  will  then  proceed  to  con- 
sider the  various  services  in  the  order  listed 
below.  In  considering  each  service,  the 
Commission  will  first  hear  testimony  from 
the  RTPB  witnesses  for  the  service  in 
question  and  will  then  receive  evidence 
from  all  other  interested  persons.  For  con- 
venience in  estimating  the  time  to  be  con- 
sumed by  the  various  services  they  have 
been  divided  into  four  groups  and  the  time 
expected  to  be  consumed  by  each  group  is 
set  forth  in  the  table  below.  (The  topic 
number  in  the  following  table  refers  to  the 
numerical  designation  of  the  services  as 
set  forth  in  Public  Notice  of  Aug.  17. 
1944.) 


Order  of  Services 

Topic  No.  Services 

GROUP  I 

Fixed  Public  Service  (other  than  Alaska) 


and  Fixed  Public  Serv- 


Estimated 
Date 


Oct.  3,  4, 


5,  6,  7. 


9       Coastal,  Marine  Relay,  Ship,  Mobile  Press, 
ice  in  Alaska 

10  Aviation 

14  Amateur 

6  International  Broadcast 

GROUP  II 

1  Standard  Broadcast 

2  High  Frequency  (FM)  Broadcast 

3  Non-commercial  Educational 

4  Television 

5  Facsimile  Broadcast 

7  Other  broadcast  services 

GROUP  III 

11  Police,  Fire  and  Forestry  Services 

12  Special   Emergency,    Provisional   and    Motion    Picture  Services 

13  Special  Services  (Geophysical,  Relay  Press) 

GROUP  IV 

15  Industrial,  Scientific  and  Medical  Services  Oct.  25,  26, 

16  Relay  Systems  (Program  and  Public  and  Private  Communications)  27,  28,31. 

17  New  Radio  Services 


Oct.  10,  11, 
12,  13,  14,  17. 


Oct.  18,  19, 
20,  21,  24. 


Upon  the  completion  of  all  this  testi- 
mony, the  Commission  will  again  receive 
evidence  from  the  chairmen  of  Panels  1 
and  2  of  the  RTPB  concerning  the  recom- 
mendation they  have  to  make  for  overall 
allocation  in  light  of  the  evidence  adduced 
at  the  hearing.  The  Commission  at  that 
time  will  also  receive  evidence  from  any 
other  person  or  group  that  has  recommen- 
dations to  make  concerning  overall  alloca? 
tion.  It  is  estimated  that  this  phase  of  the 
hearing  will  commence  Nov.  1. 

Many  questions  have  been  raised  concern- 


ing the  Sept.  20  date  specified  in  the  Com- 
mission's order  for  the  filing  of  exhibits. 
These  letters  indicate  that  in  many  in- 
stances it  is  impossible  to  comply  with  the 
Sept.  20  deadline.  Because  of  these  diffi- 
culties, the  Commission  will  receive  ex- 
hibits which  have  not  been  filed  by  Sept. 
20.  However,  it  is  requested  that  five  copies 
of  these  exhibits  be  submitted  to  the  Com- 
mission as  soon  as  possible.  This  request 
applies  to  all  exhibits  which  it  is  contem- 
plated wiU  be  used  at  the  hearing. 


Cantor  Back 

BRISTOL-MYERS  Co.,  New  York, 
on  Sept.  27  resumes  Eddie  Cantor 
in  Time  to  Smile  on  NBC  Wednes- 
day, 9-9:30  p.m.,  after  a  summer 
rest,  with  new  regular  talent  in- 
cluding Leonard  Sues  as  trumpet 
player  and  orchestra  leader,  and 
Emily  Kip,  comedienne.  Nora 
Martin,  singer,  Harry  von  Zell,  and 
Bert  Gordon  continue.  Program 
replaces  Alan  Young  Show,  sum- 
mer replacement  which  moves  Oct. 
3  to  Tuesday,  8:30-9  p.m.  on  the 
Blue.  The  comedian  writes  his  own 
shows,  assisted  by  Jay  Sommers, 
and  Will  Glickman.  Agency  is 
Young  &  Rubicam,  New  York. 


Botany  Dealer  Discs 

BOTANY  WORSTED  Mills,  Pas- 
saic, N.  J.,  is  distributing-  to  local 
dealers  transcribed  spot  announce- 
ments promoting  "Botany  500  Suits 
—Tailored  by  DarofF."  Some  230 
dealers,  including  Gimbel's,  Phila- 
delphia, and  The  Hub,  Chicago, 
have  indicated  their  intention  of 
placing  the  discs  on  local  stations, 
according  to  Alfred  J.  Silberstein- 
Bert  Goldsmith  Inc.,  New  York, 
agency  in  charge.  Discs  were  cut 
by  World  Broadcasting  System. 
Series  comprises  25  30-second  and 
10  one-minute  discs.  The  company 
itself,  which  has  used  spot  radio 
for  several  years,  continues  adver- 
tising on  WQXR  New  York. 


Signed  for  Shorts 

MORRIS  GREEN,  stage  producer, 
has  been  signed  to  make  a  series 
of  television  shorts  for  Television 
Motion  Pictures  Co.,  New  York,  it 
was  announced  last  week  by  Jack 
Goldberg,  president  of  the  com- 
pany. Subjects  for  the  shorts  are 
to  be  selected  from  among  Mr. 
Green's  list  of  Broadway  attrac- 
tions. 


Amertype-Hart  Merger 

AMERTYPE  RECORDOGRAPH 
Corp.,  New  York,  a  subsidiary  of 
American  Type  Founders,  has 
merged  with  Frederick  Hart  &  Co., 
Poughkeepsie,  also  a  subsidiary  of 
ATF.  New  firm  vnl\  be  known  as: 
Frederick  Hart  &  Co.,  Recordo- 
graph  Division,  headquartered  at 
333  W.  52d  St.,  New  York,  19. 
N.  Y. 


TWi  BRANHAM  COMPANY 


★5000  WATTS  DAY  &  NIGHT 
★  NBC  NETWORK 

MEMPHIS,  TENN. 

UWNCOANO  OPCBATtDBT 

THE  COMMERCIAL  APPEAL 
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Affiliated  with  the  National  Broadcasting  Co. 
Represented  nationally  by  Edward  Petry  &  Co.,  Inc. 
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SINCE  New  York  radio  audiences 
m  mid-August  first  heard  the  name 
"of  Portland,  Oregon's  Radio  Station 
KGW  m  the  opening  announce- 
ments of  a  13- 
week  campaign  to 
acquaint  prospec- 
tive sponsors,  ac- 
count executives 
and  time  buyers 
with  the  station 
and  its  market, 
we  at  KGW  have 
been  deluged  with 
question  and  com- 
ment. 

One  of  the  most 
•  repeated  queries  has  stemmed  from 
the  admittedly  unusual  approach  to 
■  the  station  advertising  problem :  "Is 
it  a  serious  campaign,  or  it  is  real- 
ly just  a  stunt?" 

Faith  in  Radio 

Our  answer  at  KGW  has  been 
that  we  have  sold  for  other  spon- 
sors millions  of  dollars  worth  of 
1,    soap,  cigarettes,  breakfast  food  and 


RADIO   CAN   SELL  RADIO 

By  ARDEN  X.  PANGBORN 

Managing  Director,  KGW-KEX  Portland,  Ore. 


Mr.  Pangborn 


countless  other  products.  These 
sponsors  buy  radio  for  only  one  rea- 
son. Radio  produces  results.  We  be- 
lieve radio  will  produce  results  for 
radio  just  at  it  will  produce  results 
for  other  types  of  sponsors. 

As  a  matter  of  fact  we  believe  in 
advertising.  Our  campaign  was  de- 
signed to  supplement,  but  in  no  way 
to  replace,  our  current  campaign  in 
Broadcasting  and  other  trade  pub- 
lications. We  feel  trade  paper  ad- 
vertising is  an  essential  foundation 
for  any  well-rounded  station  adver- 
tising program.  And  we  feel  that 


radio  also  can  be  used  effectively  in 
any  well-rounded  station  advertis- 
ing program. 

A  good  deal  of  thought  and  plan- 
ning went  into  preparation  of  the 
New  York  campaign,  which  con- 
sists of  a  series  of  nightly  minute 
announcements  over  the  Times' 
station,  WQXR,  and  its  FM  affili- 
ate, WQXQ.  It  was  decided  that 
each  announcement  should  present 
in  capsule  form  one  outstanding  or 
unusual  fact  regarding  the  Pacific 
Northwest  area  served  by  KGW,  so 
the  copy  would  be  of  some  interest 


CREATIVE  FORCE 

MAKES  WTAG  A  BIG  STATION  IN  A  BIG  MARKET 

Producers,  Musical  Directors,  Home  Economists,  StofF  Writers,  News  Editors, 
Publicity  Department  and  latest  engineering  equipment,  including  a  mobile 
transmitter  .  .  .  creative  advantages  associated  with  metropolitan  key  stations 
ore  part  and  parcel  of  WTAG's  operation. 

Central  New  England  is  a  big  and  important  market.  WTAG  dominates  the 
audience  of  this  market  and  maintains  steady  coverage  by  virtue  of  its  out- 
standing facilities.  It's  a  big  station  INSIDE  of  a  big  market. 

PAUL    H.    RAYMER    CO.    HaVional    Sa/es         pt  e%Qn\ a\\y  e  % 


W  0  R  C  E  S  T  E 


OWNED    AND    OPERATED    BY    THE    WORCESTER  TELEGRAM-GAZETTE 


KC- 
5000  Watts 


to  the  general  listener,  as  well  as 
to  the  specific  audience  it  sought. 
If  this  test  series  proves  as  success- 
ful as  anticipated,  we  plan  expan- 
sion to  other  stations  and  other 
markets. 

So  strongly  do  we  feel  on  this 
subject  of  radio  advertising  that 
we  are  using  radio  in  our  own  com- 
munity in  a  way  we  believe  to  be 
somewhat  different  from  the  nor- 
mal station  approach.  Faced  with 
sold-out  schedules  and  with  the 
usual  requests  from  accounts  for 
program  promotion,  we  have  pur- 
chased time  on  two  independent 
Portland  stations,  KXL  and  KWJJ, 
to  promote  KGW  programs.  Cur- 
rently we  use  three  announcements 
daily  on  one  of  these  stations  and 
four  announcements  daily  on  the 
other,  both  on  26-week  contracts. 

We  found  the  managements  of 
these  stations,  when  approached 
with  the  idea,  not  only  willing  to 
sell  us  time  to  promote  our  pro- 
grams but  most  helpful  in  assist- 
ing us  to  select  good  spots.  They 
agree  that  radio  can  sell  radio,  and 
that  while,  at  first  glance,  KGW 
program  copy  might  seem  to  be 
competitive  to  themselves,  anything 
that  increases  audience  will  in  the 
long  run  be  good  for  all  stations. 

So,  if  we  must  finally  get  to  the 
point  of  this  "guestitorial",  it  is 
simply  to  put  forth  the  idea  that 
perhaps  radio  can  better  serve  ra- 
dio than  it  has  in  the  past.  It  is  to 
urge  a  general  re-examination  of 
our  own  medium  toward  the  end 
that  it  may  be  used  more  effective- 
ly in  its  own  behalf. 


CINEMA 
DESIRES 


TELEVISION 
FACILITIES 


TELEVISION  COMMITTEE  of 
the  Society  of  Motion  Picture  En- 
gineers last  Monday  adopted  a 
resolution  recommending  the  im- 
mediate postwar  assignment  of 
1200  mc  to  national  theatre  tele- 
vision service,  comprising  30  con- 
tiguous channels,  each  20  mc  wide, 
or  a  band  of  600  mc  in  the  radio 
spectrum  between  1,000  mc  and 
3,000  mc,  and  30  more  contiguous 
20-mc  channels,  or  a  600-bc  band 
between  3,000  mc  and  6,000  mc. 

SMPE  resolution  also  asks  that 
another  frequency  band  of  10,000 
mc  to  20,000  mc,  in  groups  of  20- 
mc  channels,  be  allocated  in  the 
radio  spectrum  above  6,000  mc  for 
future  expanded  and  improved  the- 
atre television.  Resolution  was 
presented  to  the  television  panel 
(No.  6)  of  the  Radio  Technical 
Planning  Board  last  Tuesday  in 
New  York  by  P.  J.  Larsen,  SMPE 
representative  on  the  panel. 

The  initial  requirements,  the 
resolution  says,  are  based  on  pro- 
viding for  15  agencies  in  an  area. 

Comparison  with  35-mm  film 
presentations  will  demand  higher 
definition  pictures,  on  the  order  of 
1200  lines  monochrome,  requiring 
channels  40  mc  wide,  or  color  pic- 
tures with  750-line  definition,  re- 
quiring 60-mc  channels,  the  reso- 
lution states.  An  area  such  as  New 
York  City  should  also  provide  for 
should  allow  each  asrency  two 
channels  for  remote  pick-ups  and 
two  channels  for  inter-city  relays, 
according  to  SMPE. 


WJJD  Chicago  has  added  the  United 
Press  wire.  Station  now  has  facilities 
of  both  UP  and  AP. 
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in  St.Louis  / 


KSD  is  the  NBC  basic  station  for  St.  Louis. 
It  is  more  than  225  miles  to  the  nearest 
other  NBC  basic  outlet. 

KSD  is  the  only  station  in  St.  Louis  with 
complete  Associated  Press  news  service 
— the  AP  news  wires  plus  the  PA  radio 
wire. 

KSD  is  a  distinguished  broadcasting  sta- 
tion, recognized  throughout  its  listening 
area  for  its  high  standard  of  programming 
and  advertising  acceptance. 


KSD 

550  ON  THE  DIAL 

SAINT  LOUIS 


Owned  and  Operated  by  the 


ST.  LOUfS  POST-DISPATCH 


Nafionatly  Represented  bf 


FREE  &  PETERS 


BROADCASTING    •    Broadcast  Advertising 


September  25,  1944  •   Page  33 


EGINNING   Oct.   12,  NBC 
University  of  the  Air  will 
present    a    38-week  "radio 
course"  Music  in  American 
\Jities   as   the   third  in  a  series 
vjroadcast  on  Music  of  the  New 
"World,    Thursday    11:30-12  mid- 
night. Subject  will  be  approached 
'Tom  three  angles — chief  histori- 
■,;al  musical  contributions  of  cities 
,"n  the  Western  Hemisphere;  com- 
jositions  about  cities;  and  music 
vritten    by    composers  identified 
Vith    certain    cities.    Two  pro- 
'^rams    on    music    of  Canadian 
cities  will  be  prepared  and  broad- 
/■:ast  from  Canada  by  the  Canadian 
>  Broadcasting  Corp.  The  "Univer- 
sity" will  publish  a  handbook  con- 
■taining  an  explanatory  chapter  on 
^ach  program,  together  with  a  bib- 
-liography  and  record  list,  for  the 
■.  use  of  teachers,  students  and  oth- 
ers following  the   program.  Cost 
"for  the  volume  will  be  25  cents. 


Mf  PROGRAMS 


Social  Column 

SOCIAL  activities  of  local  inter- 
est and  the  forthcoming  social  ca- 
lender are  now  presented  weekly 
by  Judy  Atkinson  of  WTAG  Wor- 
cester. Titled  J^ldy  Goes  to  Town, 
the  social  news  column  of  the  air 
will  also  present  latest  home  fur- 
nishing and  fashion  hints. 

Navy  Yard  Series 

COMBINING  talents  of  the  Navy, 
Coast  Guard  and  Marines,  the 
Philadelphia  Navy  Yard  is  present- 
ing its  first  radio  series  on  WCAU 
Philadelphia  featuring  vocalists, 
musicians  and  a  weekly  salute. 


Orientation 

ORIENTATION  course  for  young- 
sters about  to  enter  the  first  grade 
in  Piedmont  public  schools  was 
presented  by  Jane  Dalton  of 
WSPA  Spartanburg,  S.  C,  on  one 
of  her  regular  programs.  "Wise 
and  experienced  second-graders, 
who  had  been  through  the  rigors 
of  the  first  year"  also  participated 
on  the  program  to  render  counsel 
and  consolation  to  those  of  their 
kind  about  to  take  the  fateful  step. 
Commercials  were  tied-in  with  the 
pre-school  induction  course,  fea- 
turing school  merchandise  offered 
by  Jane  Dalton's  sponsor,  Aug. 
W.  Smith  Co.,  Spartanburg. 


BlanketBUFFALO  with 


..::ar.-f.:gs.:^ 


and  you  cover  the 

Western  New  York  Market 


AT  LOWEST  COST! 

HERE  ARE  THE  FACTS:  6SJo  of  the  population  and  70^0  of  the  total  retail  sales 
of  the  eight-county  area  in  Western  New  York  are  CONCENTRATED  in 
METROPOLITAN  BUFFALO --- well  within  WEBR's  primary  service  area. 


Nationally  Represented 
by 

WEED  &  COMPANY 


mBR 


MUTUAL  NETWORK 


WJW  Air  Paper 

COMPLETE  news  presentation  is 
the  goal  of  WJW  Cleveland  in  in- 
augurating the  WJW  Newspaper 
of  the  Air,  daily  hour  program  fea- 
turing "everything  but  the  funny- 
papers".  First  ten  minutes  consists 
of  national  and  international  news, 
the  next  five  minutes  verbal  stories 
of  news  personalities,  a  quarter- 
hour  of  news  analysis  and  back- 
ground, a  quarter-hour  of  local  and 
state  events  and  the  final  quarter- 
hour  consisting  of  the  latest  news 
in  the  sports  world. 

*  *  * 

Video  Cooking 

SERIES  FEATURING  electric 
cooking  lessons,  titled  Cooking  by 
the  Dial,  is'  now  presented  by  tele- 
vision station  WBKB  Chicago  in 
cooperation  with  Commonwealth 
Edison  Co.,  Chicago.  Participants 
are  Commonwelath  Edison's  adver- 
tising and  home  economics  staff. 
Company  furnishes  the  necessary 
cooking  equipment.  Show  is  heard 
weekly  on  alternate  Wednesdays 
and  Thursdays. 

*  *  * 

Science  Program 

WFIL  Philadelphia,  in  cooperation 
with  the  Franklin  Institute,  has  ar- 
ranged a  Science  Is  Fun  series  for 
the  1944-45  school  term.  To  be 
heard  weekly,  program  will  be 
scheduled  in  the  mornings  so  it  can 
be  heard  in  classrooms  throughout 
the  Philadelphia  school  district. 
The  program  will  be  designed  to 
teach  fundamental  scientific  princi- 
ples. 

Regional  Service 

PROBLEMS  of  the  Maritime  prov- 
inces of  Canada  on  the  Atlantic 
seaboard  will  be  discussed  in  a 
weekly  network  program  series  of 
the  Canadian  Broadcasting  Corp. 
The  series  Maritime  Future  will  in- 
clude talks  on  the  problems  of  the 
region's  farmers  and  fishermen,  in- 
dustrial development,  health  im- 
provement, and  federal  government 
assistance. 

*  *  * 
Service  Interviews 

INTERVIEWS  with  wounded 
servicemen,  recorded  at  the  Mitch- 
ell Field  Hospital,  New  York,  after 
their  arrival  via  Air  Transport 
Command,  is  an  added  weekly  fea- 
ture of  WOR  Newsreel,  heard  on 
WOR  New  York.  Series  presents 
recordings  of  war  stories  made  by 
BBC,  the  Army,  Marines  and  the 
Mutual  overseas  staff. 

*      *  * 

WHN  Service 

IN  COOPERATION  with  the  New 
York  City  Center,  WHN  New  York 
is  broadcasting  a  series  of  pro- 
grams devoted  to  building  New 
York  as  a  cultural  center.  Broad- 
cast Thursday  8-8:30  p.m.,  series 
presents  previews  of  City  Center 
attractions,  selections  from  musi- 
cals, interviews  with  noted  artists, 
etc. 

^     ^  ^ 

Recruitment 

TO  RECRUIT  17-year-old  boys 
for  the  Air  Corps  Enlisted  Re- 
serve, WNEW  New  York  has 
started  a  weekly  quarter-hour 
program  Young  Men  With  Wings, 
dramatizing  true  stories  about 
members  of  the  Army  Air  Forces 
with  a  cast  including  soldiers  who 
were  professional  entertainers  in 
civilian  life. 
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EXCLUSIVE 


PRIZE  PACKAGE  of  the  waterfowl  family, 
the  Duck  is  EXCLUSIVE  because  of  its  great 
food-and-feather  value  .  .  .  and  because  of 
its  adaptability.  Flat-billed  and  happy  in 
lake  or  puddle,  best-known  are  Mallard  and 
Canvas  Back.  Latter  called  "king  of  water- 
fowl" because  of  fine  flavor  due  to  feeding 
on  wild  celery  or  eel-grass.  Most  domesti- 
cated ducks  are  derived  from  Mallard  species. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


PRIZE  BUY  of  FM  Coverage,  K-O-Z-Y  is 
EXCLUSIVE  because  of  its  proven  value  as 
First  FM  Voice  in  the  Kansas  City  Market 
Area  .  .  .  because  its  active  acceptance  today 
and  throughout  the  duration  already  fulfills 
its  Promise  of  Tomorrow.  Step  Ahead  of  the 
Postwar  Swing  to  FM  .  .  .  Capture  this  KOZTY 
COVERAGE  now!  Rate  Card  3  Tells  All! 


MRodioStntion  SKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM  Pioneer 


wiiiikiin.. 


in    the    Kansas    City  Area 
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It  was  Lewis  who  helped  ease  the  sugar  situation 
2  years  ago. 

It  was  Lewis  who  investigated  the  synthetic  rubber 
problems.  12  pages  of  the  Congressional  Record 
were  devoted  to  his  discoveries. 

It  was  Lewis  who  got  the  farmers  gasoline,  tires  and 
essential  equipment  in  furtherance  of  war  produc- 
tion. 

It  was  .  .  .  and  is  .  .  .  Lewis  who  speaks  for  the 
people  .  .  .  works  for  the  people  .  .  .  champions  the 
people. 

Listen  to  Mutual's  famous  News  Reporter, 
now  heard  on  over  210  Mutual  stations,  spon- 
sored by  over  130  different  sponsors.  A  few 
cities  still  available  .  .  .  call,  wire  or  write 
WM.  B.  DOLPH,  WOL,  WASHINGTON,  D.  C. 


CBS  Claims  IRAC  Proposals 
On  Video  Sustain  Net  Stand 


VINDICATION  of  the  CBS  posi- 
tion supporting  high-definition, 
color  television  as  a  postwar  serv- 
ice, rather  than  an  immediate 
start  of  visual  radio  under  prewar 
standards,  is  claimed  by  the  net- 
work in  a  brochure  hailing  the 
allocation  recommendations  of  the 
Indepartment  Radio  Advisory  Com- 
mittee [Broadcasting,  Aug.  14, 
21]. 

Releasing  its  second  "progress 
report"  since  issuance  of  its  pro- 
vocative proposal  five  months  ago 
for  "new  and  higher  postwar  tele- 
vision standards",  CBS  cited  the 
IRAC  report  as  "a  10-league  stride 
.  .  .  toward  better  postwar  tele- 
vision". The  report  was  considered 
at  the  State  Dept.  treaty  prepara- 
tory sessions  in  Washington  Aug. 
11-12. 

Manufacturers  Opposed 

The  IRAC  allocation  recommen- 
dations hewed  closely  to  those 
espoused  by  CBS  in  precipitating 
the  television  controversy  last 
April.  Paul  W.  Kesten,  CBS  ex- 
ecutive vice-president  and  its  di- 
recting head  in  the  absence  of 
President  William  S.  Paley  on  war 
duty  with  the  OWI  in  the  Euro- 
pean theatre,  has  spearheaded  the 
CBS  effort.  Manufacturing  com- 
panies and  others  who  have  en- 
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gaged  actively  in  television  ex- 
perimentation have  opposed  the 
CBS  position. 

"We  urged  last  April  that 
amazing  wartime  progress  in  the 
field  of  electronics  be  applied  to 
postwar  television,  that  prewar 
standards  be  revised  as  soon  as 
the  release  of  wartime  secrets 
made  this  possible,  that  television 
manufacturers  concentrate  on  the 
goal  as  soon  as  men  and  materials 
were  available",  said  CBS. 

Alluding  to  the  IRAC  television 
proposals  as  published  in  the  Aug. 
14  Broadcasting,  CBS  said  they 
bear  the  "enormous  weight  of  in- 
formed and  official  authority"  and 
open  the  door  wide  for  the  "bril- 
liant 'high-definition'  television 
pictures  which  CBS  has  urged". 
It  cited  four  points: 

1.  CBS  proposed  10  to  16  mc 
instead  of  6  mc  channels  to  permit 
pictures  with  twice  as  much  detail, 
in  black-and-white  and  in  full 
color.  IRAC,  it  pointed  out,  "pro- 
poses channels  16  mc  wide  or 
perhaps  as  wide  as  20  mc." 

2.  CBS  proposed  that  television 
move  "upstairs"  in  the  spectrum 
above  200  mc  as  against  below 
100  mc  now.  IRAC,  it  declared, 
proposes  that  these  new  video 
channels  be  assigned  between  450 
and  1000  mc. 

3.  CBS  proposed  30  or  more  such 
channels  to  encourage  freer  compe- 
tition and  national  service.  "IRAC 
proposes  31  such  channels',  said 
CBS. 

4.  CBS  proposed  that  present 
television  service  be  retained  on 
the  lower,  narrow  channels  until 
service  is  established  on  the  wider, 
higher  channels.  The  IRAC  pro- 
posal, said  CBS,  "permits  pre- 
cisely this  flexible  and  logical  pro- 
cedure". 


CFPA  Takes  Air 

CFPA  Port  Arthur,  Ont.,  250  w 
station,  went  on  the  air  early  in 
September  and  was  welcomed  to  the 
CBC  Dominion  network  with  a 
special  program. 
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Two  halves  make  up  the  Pacific  Coast. .  .and  only  Don  Lee 
gives  complete  radio  coverage  of  both  halves. 

Surprising  as  it  seems,  half  the  retail  sales  on  the 
Pacific  Coast  are  made  oitside  the  counties  in  which  Los 
Angeles.  San  Francisco.  Oakland.  Fordand  and  Seattle 
are  located.  Not  so  surprising  is  the  fact  that  Don  Lee  is 
the  only  network  completely  covering  this  oiTsiDE  half. 
Most  markets  in  the ''outside  halP'are  surrounded  by 
mountains. and  long-range  broadca5dng\von't\york.  Don 
Lee.  zvith  38  local  stations,  broadcasts  from  within  these 


mountain-blockaded  markets.  The  largest  coincidental 
sur\ey  e%  er  made  on  the  Pacific  Coast  (c.  E.  hooper. 
276.019  calls)  gives  Don  Lee  60  to  100  <;7  of  the  listeners 
m  manv  of  these  "outside"  markets. 

Hooper  reports  of  the  "inside  hair'  are  loaded  with 
Don  Lee  success  stories.  When  Lowell  Thomas  recendy 
changed  from  Network  A  to  Don  Lee.  in  3  weeks  he  got 
t^N-ice  the  Hooper  he  had  obtained  in  13  weeks  on  Net- 
work A.  Don  Lee's  Jack  Bennv  "repeat"  release  got  a 
higher  Hooper  than  Network  B's  original  broadcast. 
And  Don  Lee  commentator  Gabriel  Heatter  tops  all  com- 
peting network  commentators  on  his  six  times  weekly 
broadcasts,  according  to  the  .August  15  Hooper  Report. 

For  radio  results,  vou  can't  ignore  half  the  Pacific 
Coast.  Buy  Don  Lee  and  be  sure  of  both  halves! 


The  Nation's  Greatest  Regional  Network 


DOXLEE 


THOMAS  s.  hiz,  Presidmt 

LEWIS  ALLEN  WEISS,  Vicf-Pres.     Gm. Mgr. 

5515  MELROSE  AVt, HOLLYWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 
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ALTIMORE: 

CONTAINER  & 


LEADER  IN  THE 

>SURE  INDUSTRY 


This  great  and  growing  industry  could  well  support  an  entire  community.  But,  in 
Baltimore,  It  is  only  one  of  more  than  100  different  industrial  classifications.  And 
it  is  this  amazing  diversification  that  keeps  industrial  Baltimore  on  an  even  keel 
and  insures  a  sound  and  healthy  expansion.  Baltimore  is  the  fastest  growing  big 
city  in  the  East.  For  more  than  25  years  its  rate  of  growth  has  outstripped  all 
other  Atlantic  Seaboard  industrial  centers. 

To  influence  this  great  and  growing  market,  turn  to  Baltimore's  Number  One 
advertising  medium  —  W  B  A  L  ! 

BASIC   NBC  NETWORK 


NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


Allocation  of  '44 

THIS  WEEK  hearings  before  the  FCC  get 
under  way  on  postwar  allocations  for  all  kinds 
of  radio  service.  The  whole  usable  spectrum — 
and  portions  that  haven't  been  harnessed — 
will  be  covered.  Never  before  have  proceed- 
ings of  this  scope  been  scheduled. 

The    hearings    will    be    largely  technical. 
J  There  will  be  presentations  on  behalf  of  17 
■,  different  types  of  radio  services — each  seeking 
;  allotments  in  the  bands  ranging  from  10  to 
30,000,000  kc.  As  has  always  been  the  case, 
;  the  demand  will  far  exceed  the  supply  of  avail- 
'  able  and  usable  wavelengths.  The  Government, 
for  military  and  other  purposes,  already  has 
made  its  bid  for  a  substantial  poi'tion  of  the 
usable  bands.  The  FCC  proceedings  have  only 
to  do  with  non-governmental  allocations. 

While  the  essence  is  technical,  the  economic 
and  social  factors  inevitably  are  drawn  in. 
Classes  of  service  must  build  their  cases  upon 
economic  need  and  public  interest.  The  whole 
future  of  commercial  broadcast  services — 
*  television,  FM  and  facsimile — are  interwoven 
,■  in  the  basic  substance  of  adequate  allocations 
in  areas  of  the  spectrum  best  suited  for  their 
development. 

Before  set  manufacturers  can  tool  up  for 
FM  and  television  set  manufacture  they  must 
know  the  precise  allocations,  so  circuits  can 
be  designed.  Thus,  a  race  against  time  is  in- 
herent in  the  proceedings.  If  V-E  Day  comes  by 
mid-October  as  predicted  (and  we  all  fervently 
.  hope)    chances    are    manufacturers   will  not 
^  await  the  decision  on  allocations  but  will  turn 
'    out  sets  with  pre-Pearl  Harbor  circuits. 

Veteran  broadcasters  will  recall  the  efforts 
,  in  the  latter  '20s  to  get  the  long  waves  below 
!    550  kc  for  broadcasting.  It  is  recognized  that 
these  lower  frequencies  are  best  suited  for 
.  broadcast    transmission    because    of  strong 
■|  ground  wave  propagation. 

;,'  At  the  International  Conference  of  1927,  the 
long  waves  were  denied  broadcast  service  on 
.;■  this  continent  but  were  used  in  Europe.  One 
j'  of  the  topics  at  the  hearings  opening  this 
j;  week  will  be  enlargement  of  the  standard 
ji?,  (AM)  band  to  include  the  540,  530  and  pos- 
ij  sibly  the  520  channels.  If  this  happens,  expect 
'  a  mad  scramble,  FM  notwithstanding,  for 
V  broadcasters    know    the    coverage  potentials 

of  these  frequencies. 
Jj     Without  belaboring  the  competitive  merits 
'i|  of  requests  for  facilities,  it  is  obvious  that  the 
greatest  bid  will  be  for  the  lower  end  of  the 
';  high-frequency  band.  The  Government  serv- 
H  ices  already  have  pitched  their  tent  in  this 
■;f  area.  Moreover,  there  is  the  difficulty  of  at- 
f|  tempting  to  devise  an  intelligent  allocation 
'!■;>  without  important  information  knovm  only  to 
f|  the  military,  developed  through  war  incentive. 
!|      Gleaned  from  the  appearances  filed,  there 
p  is  evident  an  organized  movement  by  educa- 
tors  to  get  in  on  the  ground  floor  of  postwar 
FM.  Allotted  frequencies  under  the  original 
■    FM  allocations  for  such  non-profit  stations  are 
pronounced  insufficient,  and  the  educators  seek 
i>  larger  chunk  of  the  FM  band  for  regional 
and  statewide  networks. 

There  is  another  race  against  time,  too. 


The  State  Dept.  has  set  a  Dec.  1  deadline  on 
preparation  of  proposals  for  the  next  Interna- 
tional Telecommunications  Conference  (date 
to  be  set  after  V-E  Day).  The  direct  testimony 
before  the  FCC  will  run  about  a  month,  it  is 
estimated.  Then  there  will  be  cross-examina- 
tion. That  may  run  the  hearings  into  mid- 
November. 

There  will  be  stiff  competition  for  the  most 
desirable  portions  of  the  new  high-frequency 
bands.  We  trust  there  will  be  no  bickering  or 
quibbling  and  that  the  engineers  and  operat- 
ing executives  will  rely  upon  technical  facts 
in  seeking  equitable  allocations.  But  there 
should  be  no  yielding  to  services  or  groups 
whose  requirements  can  be  met  by  wire  lines 
because,  next  to  safety  of  life  factors,  broad- 
cast or  mass  communications  constitute  the 
broadest  and  most  effective  use  of  radio. 


James  C.  Petrillo  is  slated  to  appear 
before  an  NLRB  panel  in  New  York 
Thursday  on  the  platter-turner  grab. 
Jimmy  once  told  a  Senate  Committee  he 
wasn't  really  serious  in  asking  that  plat- 
ter-turners belong  to  his  AFM,  but  that 
Chicago  stations  surprised  him  and  accept- 
ed his  original  request  several  years  ago. 
Jimmy's  new  story,  explaining  his  deal 
with  IBEW  to  unionize  all  record-turners, 
should  prove  interesting. 


On  News  Judgment 

WITH  a  German  armistice  expected  momen- 
tarily, broadcasters  must  use  extreme  care  in 
repeating  over  the  air  unconfirmed  reports. 
In  these  days  what  few  neutral  countries  re- 
main are  hotbeds  of  rumor.  Not  infrequently 
the  so-called  unconfirmed  reports  are  planted 
by  the  enemy  for  a  definite  purpose.  And  not 
a  few  of  them  are  published. 

An  experienced  American  newsman  seldom 
jumps  the  gun  on  flimsy  reports  of  doubtful 
origin.  The  announcei' — good  as  he  is  at  the 
microphone,  but  with  no  news  experience — 
might  take  such  reports  as  legitimate.  In  fact, 
some  good  programs  have  been  interrupted  by 
stations  whose  announcers  felt  they  had  some- 
thing hot.  Frequent  interruptions  of  regular 
programs  to  broadcast  unconfirmed  reports  is 
not  good  news  judgment.  Neither  is  it  good 
radio. 

When  the  armistice  comes  we'll  get  it 
through  our  own  reliable  channels — the  major 
networks,  news  wire  services  and  independent 
correspondents.  Let's  not  dignify  those  uncon- 
firmed reports  originating  in  one  neutral  coun- 
try and  published  in  some  other  by  interrupt- 
ing programs  with  them. 

Byron  Price,  Director  of  Censorship,  Elmer 
Davis,  Director,  Office  of  War  Information, 
the  Army  and  Navy  in  the  last  few  weeks  have 
cautioned  broadcasters  and  publishers  alike  to 
be  wary  of  "false  rumors  of  German  sur- 
render or  of  negotiations  looking  toward  sur- 
render". A  joint  statement  by  the  OWI,  War 
Dept.  and  Navy  Dept.  cautions:  "If  there 
should  be  a  general  surrender,  headquarters 
of  the  Allied  Expeditionary  Forces  will  be  the 
first  to  know  it.  Accordingly  no  rumors  of  sur- 
render should  be  accepted  unless  confirmed  by 
Gen.  Eisenhower." 

Radio  has  done  too  good  a  job  in  war  re- 
porting to  acquire  demerits  now  by  broadcast- 
ing unconfirmed  reports.  Let's  keep  radio's 
record  clean. 


I 


CAPT.  FRANZ  OTTO  WILLENBUCHER 

KEEPING  abreast  of  radio  law  as  an 
avocation  while  a  Naval  communica- 
tions officer  has  been  the  priceless  prep- 
aration for  Capt.  Franz  Willenbucher's 
present  assignment  as  Special  Assistant  to  the 
Director  of  Naval  Communications.  The  scope 
of  that  office  cannot  be  told  until  the  war's 
end,  but  it  is  now  described  as  one  of  the  largest 
single  communications  organizations  in  the 
world  today.  Denoting  the  significance  of  his 
work  was  his  promotion  last  week  to  captain. 

Handling  the  legal  aspects  of  that  organiza- 
tion, under  Capt.  Willenbucher,  is  a  staff  of 
top-flight  experts  in  the  field  of  radio  law. 
Among  them  are:  Lt.  Comdr.  Duke  M.  Patrick, 
former  general  counsel  of  the  Federal  Radio 
Commission,  and  a  partner  in  the  office  of 
Hogan  &  Hartson;  Lt.  Comdr.  Paul  M.  Segal, 
of  Segal,  Smith  &  Hennessy,  and  former  as- 
sistant general  counsel  of  the  FRC,  who  was 
executive  officer  for  Capt.  Willenbucher  before 
his  assignment  in  the  Pacific  Theatre;  Lt. 
Joseph  F.  Zias,  on  leave  from  the  law  firm  of 
Loucks  &  Scharfeld;  Lt.  Ed  Cooper,  former 
expert  of  the  Senate  Interstate  Commerce  Com- 
mittee, now  on  inactive  duty  to  assist  the 
Senate  with  the  postwar  merger  of  interna- 
tional communications. 

Together  with  the  staff,  the  newly-promoted 
Capt.  Willenbucher  advises  the  Director  on 
policy  determination  of  Naval  communications, 
legal  aspects  of  the  service,  and  legislative 
matters  of  interest  to  the  Navy  from  a  com- 
munications standpoint.  He  forms  a  liaison 
with  other  Government  departments  in  the 
same  field,  and  advises  on  treaties  and  on  the 
administration  of  the  tremendous  organization. 

Capt.  Willenbucher's  past  experience  pecu- 
liarly fits  him  for  the  assignment.  After  grad- 
uation from  the  Naval  Academy  in  1918,  he 
served  overseas  in  World  War  I  on  the  trans- 
port USS  Mongolia  and  on  mine  sweepers  as 
communications  officer  until  the  Armistice. 

After  the  Armistice  he  went  to  Vienna  with 
Prof.  Archibald  Gary  Coolidge,  appointed  by 
Wilson  to  head  the  Austrian  Field  Party 
of  the  American  Commission  to  negotiate 
peace.  Capt.  Willenbucher  handled  the  com- 
munications aspects  of  the  reports  of  this 
committee,  concerned  with  the  Central  Euro- 
pean Powers,  excluding  Germany. 

At  the  American  consulate  in  Vienna,  he 
operated  a  small  radio  receiving  station  which 
provided  communications  for  the  peace  agency. 
Messages  were  received  there  from  Paris  head- 
quarters radio  and  many  European  political 
messages  were  intercepted  that  were  of  great 
(Continued  on  page  4^) 
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CONSIDER  THE  EA 

...and 


Radio  appeals  to  the  ear.  The  station  that  most  appeals  to  the 
ear  will  appeal  to  most  of  the  listeners.  That  is  simple  logic. 

Ear  appeal  is  why  WMFM  sets  the  pace  in  Wisconsin. 

Ear  appeal  is  the  reason  for  WMFM's  intense  listener  loyalty. 

WMFM  is  Wisconsin's  FM  station.  Crystal-clear  and  static- 
free,  it  offers  the  listener  a  quality  of  reception  that  is  new, 
superior,  exciting. 

Add  to  these  technical  advantages  the  other  qualities  pos- 
sessed by  WMFM.  WMFM  backs  up  FM  with  a  schedule 


that  combines  better  programs  with  outstanding  personali- 
ties. WMFM  delivers  distinctive,  quality  programs,  keyed  to 
the  wants  and  needs  of  the  community. 

So  it  is  little  wonder  that  Wisconsin  has  found  a  favorite 
in  WMFM. 

And  it  is  little  wonder  that  national  and  local  advertisers 
have  found  WMFM  is  Wisconsin's  prestige  building,  sales 
promoting  station. 

Get  the  full  story.  Find  the  many  advantages  in  including 
WMFM  in  your  fall  schedule. 


WMFM 

m  miLuiflUKtt  JOURiiflL  fill  sifliion 
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Represented  by  NBC  Spot  Sales 


Washington 
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help  to  the  American  commission. 

That  mission  completed,  the 
young  officer  accompanied  Admiral 
Knapp's  flagship  on  a  diplomatic 
tour  of  the  European  waters,  from 
Constantinople  to  the  Baltic. 

From  1919  to  1924,  he  served 
communications  officer  aboard  the 
Chattanooga  and  the  Arkansas,  be- 
ing assigned  in  June  of  1924  to 
the  Third  Naval  District  in  New 
York  City  as  assistant  to  the  legal 
officer  and  in  the  War  Planning 
Office. 

Having  been  interested  in  law 
from  his  youth,  Capt.  Willenbucher 
had  been  studying  the  law  in  any 
spare  time  he  could  manage  from 
his  naval  duties.  When  he  could, 
he  attended  night  school,  and  in 
1930  he  received  his  LLB  from 
New  York  Law  School.  In  1937 
when  he  was  graduated  from 
Georgetown  U.  Law  School  in 
Washington  as  Juris  Doctor,  he 
was  given  the  Faculty  Award  for 
his  thesis  in  the  field  of  price  regu- 
lation. 

By  1941  he  had  completed  all 
seminars  leading  to  an  SJD  De- 
gree from  Georgetown  U.  Law 
School. 

Sea  Duty 

Meanwhile,  he  had  had  several 
turns  of  sea  duty,  was  officer  in 
charge  of  the  Navy  Motion  Picture 
Exchange,  selecting  movies  for  the 
Navy  men  as  a  morale  service  and 
was,  for  a  year,  engineer  officer  of 
the  U.  S.  Naval  Station,  Guantan- 
amo  Bay,  Cuba. 

In  1935  he  was  called  to  the  of- 
fice of  Adm.  Hooper,  the  then  Di- 
rector of  Naval  Communications. 
"I  know  you  are  wondering  why  I 
chose  you,"  the  admiral  told  him. 
"I  want  your  knowledge  of  law  and 
your  advice  in  dealing  with  the 
legal  problems  of  Naval  Communi- 
cations." 

He  was  then  assigned  as  Com- 
mei'cial  Traffic  Superintendent,  and 
his  job  was  almost  a  rehearsal  on 
a  smaller  scale  for  the  work  he  is 
doing  now. 

After  two  years  in  that  position 
he  performed  duty  at  sea  as  execu- 
tive officer  and  in  command  of  the 
Heavy  Mine  Layer,  USS  Oglala. 
And  at  his  own  request  he  was  re- 
tired from  active  duty  on  Dec.  31, 
1938. 

Usually  a  retirement  is  the  end 
of  a  story,  but  with  Capt.  Willen- 
bucher it  could  be  called  a  begin- 
ning. For  a  year  he  was  in  the 
legal  publishing  business.  Then  in 
November  1939  he  was  recalled  to 
active  duty.  Again  it  was  in  the 
Office  of  Director  of  Naval  Com- 
munications, the  director  now  be- 
ing Rear  Adm.  Joseph  R.  Redman. 
He  served  as  legal  officer  and  also 
was  in  the  Plans  Division,  the  sec- 
tion that  furnishes  legal  opinions 
in  national  and  international  com- 
munications. 

Under  the  recent  reorganization, 
Capt.  Willenbucher  has  been  pro- 
moted to  special  assistant  to  the 
director.  And  it  is  his  office  that 
comprises  the  "all-time"  radio  law 
firm,  all  working  now  on  an  inter- 


NOTES 


.Ja.uE^  a.  1!ALT>1E.  assistant  man- 
ager of  the  iniblic  rehitions  depart- 
ment of  Westinghouse  Electric  & 
Mfg.  Co.,  has  been  awarded  the  com- 
pany's Order  of  Merit  for  "excep- 
tional ability"  in  his  field. 

GEORGE  B.  PORTER,  former  assist- 
ant general  counsel  of  the  FCC,  and 
Andrew  G.  Haley,  former  FCC  senior 
attorney,  have  announced  dissolution  of 
the  law  firm  of  Porter  &  Haley,  effec- 
tive Sept.  80.  They  will  continue  the 
general  practice  of  law  with  offices  at 
the  same  location,  llOl  Earle  Bldg., 
Washington. 

DAVID  S.  COOK,  for  two  years  edi- 
tor of  Speaker,  house  organ  of  Strom- 
berg-Carlson  Co.,  Rochester,  and  until 
last  year  a  vice-president  of  Interna- 
tional Platform  Assn.,  has  been  namf>d 
sales  promotion  manager  of  Stromberg- 
Carlson,  working  directly  under  Stan- 
ley H.  Manson,  manager  of  public  rela- 
tions, advertising  and  sales  promo- 
tion. 

C.  S.  YOUNG,  manager  of  WBZ- 
WBZA  Boston,  has  been  named  to 
the  professional  advisory  board  of  the 
radio  department  of  Boston  U. 
JOHN  ACKERMANN.  former  com- 
mercial manager  of  KPAS  Pasa'ieua. 
has  joined  the  sales  staff  of  WBBM 
Chicago. 

HOMER  HOGAN,  owner  of  Homer 
Hogan  &  Co..  Chicago,  station  repre- 
sentatives, is  recuperating  from  an 
operation  at  St.  Luke's  Hospital,  Chi- 
cago. 

EVERETT  A.  LANDE,  formerly  in 
charge  of  talent  for  high  school  studio 
programs  on  WMAQ  Chicago,  has 
joined  che  sales  staff  of  WIND  Chi- 
cago. 

national  scops  beyond  anything 
ever  possible  before. 

At  the  time  of  the  Normandy  in- 
vasion Capt.  Willenbucher  also 
served  as  traffic  coordinator  of  in- 
ternational communications  for  the 
Board  of  War  Communications,  su- 
pervising volume  and  expediency  of 
traffic  over  commercial  lines. 

"The  commercial  companies 
handled  the  job  so  smoothly,' 
though,"  says  the  captain,  "that 
my  job  became  a  mere  precaution- 
ary measure." 

Capt.  Willenbucher  has  been  a 
member  of  the  coordinating  com- 
mittee and  the  law  committee  of 
the  Board  of  War  Communications 
since  its  creation  as  the  Defense 
Communications  Board  in  Septem- 
ber 1940. 

His  clubs  include  the  New  York 
Yacht  Club  and  the  Army  &  Navy 
Club  in  Washington.  He  belongs 
to  Phi  Delta  Phi,  legal  fraternity, 
and  Pi  Gamma  Mu,  honorary  so- 
cial science  organization. 

He  was  born  in  Jersey  City  in 
1897.  In  1924  he  married  Amy 
Katherine  Hart  of  his  hometown 
of  Westwood,  N.  J.  They  have  thrae 
children,  Dorothy  Elizabeth,  19,  a 
junior  at  Swarthmore,  Shirley  Ann, 
18,  and  Marshall  Redfield,  8. 

Dorthy  Elizabeth  intends  to  study 
law.  If  plans  go  according  to 
schedule  she  will  join  her  father 
in  the  practice  he  hopes  to  estab- 
lish after  the  war,  when  he  "re- 


lowa  Broadcasting  Co. 
Names  Hoffman,  Inman 

PHILIP  R.  HOFFMAN,  manager 
of  KRNT  Des  Moines,  has  been 
elected  vice-president  of  Iowa 
Broadcasting  Co.,  and  Don  E.  In- 
man was  named  vice-president  and 
treasurer  of  WNAX  Yankton,  S.  D., 
according  to  an  announcement  of 
the  IBC  board  of  directors  last 
week.  Mr.  Inman  was  formerly 
with  WMT  Waterloo,  la.,  and  suc- 
ceeded Mr.  Hoffman  as  WNAX 
manager  when  Mr.  Hoffman  joined 
KRNT. 

In  his  new  post  Mr.  Hoffman  suc- 
ceeds Craig  Lawrence,  now  general 
manager  of  WHOM  New  York.  Mr. 
Lawrence  remains  a  vice-president 
and  director  of  Iowa  Broadcasting 
Co.  and  the  South  Dakota  Broad- 
casting Co.,  and  a  vice-president  of 
WNAX. 


KRLD  Plans  Opening 
Of  Fort  Worth  Studios 

OPENING  of  Fort  Worth  studios 
for  KRLD  Dallas-Fort  Worth 
CBS  outlet,  about  Oct.  1,  was  an- 
nounced last  week  b'"  J.  W.  Run- 
yon,  president  of  KRLD  Corp.  and 
vice-presiaent  of  the  Dallas  Times- 
Herald. 

Hal  Noble,  former  City  Council- 
man of  Dallas  and  a  former  official 
of  the  Texas  Co.,  has  been  named 
inanager  of  tVie  Fnrt  Worth  stu- 
dios at  801  Fifth  St.  Clyde  Rem- 
bert,  KRLD  general  manager,  will 
also  supervise  Fort  Worth  opera- 
tions. 

CHRISTOPHER  CROSS,  assistant 
puljiicity  director  of  Mutual,  has  been 
appointed  iiul)lic  relations  manager 
of  the  BBC"  effective  Oct.  16.  succeed- 
ing Stanley  Stevens,  who  resigned  to 
set  up  his  own  office. 
DEWEY  H.  LONG,  manager  of 
WELI  New  Haven,  is  resigning  from 
that  post  effective  Nov.  1.5.  Mr.  Long 
is  a  former  manager  of  WSAI  Cin- 
cinnati, commercial  manager  of  WBT 
Charlotte,  national  sales  manager  of 
WAPI  Birmingham  and  Southeastern 
representative  of  CBS  Radio  Sales. 
He  went  to  WELI  last  year  from 
Chicago  where  he  was  manager  of 
the  WLW  Chicago  sales  office. 
FRANK  M.  FOLSOM,  vice-president 
in  charg?  of  RCA  victor  division 
of  RCA.  has  been  elected  a  director 
of  Eversharp  Inc. 

FRANK  McHUGH  formerly  with 
KJBS  San  Francisco,  has  joined  the 
KGO-Blue  San  Francisco  sales  staff. 
COL.  R.  ERNEST  DUPUY,  chief  of 
SHAEF  public  relations  and  form?r 
head  of  news  division.  War  Dept. 
BPR,  last  week  was  awarded  the 
Order  of  Merit  by  Gen.  Eisenhower 
for  his  handling  of  Normandy  invasion 
news. 


tires" — for 
fore  50. 


the    second    time  be- 


"WFDF  Flint  says  post-war 
planning  is  OK  now." 
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YOU  CAN  SEE  THE  SUN  RISE  IN  THE  PACIFIC 
AND  SET  IN  THE  ATLANTIC - 


BUT 


YOU  CAN'T  COVER  WESTERN  MICHIGAN 
FROM  CHICAGO  OR  DETROIT! 


WKZO  has  the  AUDIENCE  in  Western  Michi- 
gan— an  audience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  Autumn  of  1943) 
proved  WKZO's  outstanding  dominance  not 
only  in  its  primary  market,  bul  also  in  out- 
lying communities  of  Western  Michigan. 
Cities  and  towns  covered  in  this  coincidental 
area  study  were,  specifically,  Kalamazoo,  Al- 
legan, Byron  Center,  Dorr,  Martin,  Moline, 
Otsego,  Plainwell  and  Wayland. 

Here  ore  the  Wednesday  evening  figures, 
7  to  10  p.m.! 

WKZO    51.9% 

STATION  B   29.9% 

SIX  OTHERS   18.1  % 

MISC.    0.1% 


In  some  localities  radio  "fading"  is  a  natural  phenome- 
non as  predictable  as  the  sun-rise.  Western  Michigan  is 
one  of  those  areas.  Most  people  who  live  here  just  don't 
even  try  to  Usten  regularly  to  "outside"  stations.  They 
listen  to  WKZO. 

K  you've  been  sold  on  the  idea  that  you  get  Western 
Michigan  as  a  "bonus"  from  Chicago  or  Detroit,  we  ask 
that  you  take  the  following  anti-balogna  steps:  (1)  An- 
alyze this  area's  present  or  potential  value  to  you;  (2) 
check  your  local  wholesaler  or  distributor  as  to  the  truth 
of  the  statements  above;  (3)  let  us  (or  Free  &  Peters) 
show  you  recent  Hooper  Surveys  as  to  which  stations  are 
most  popular  in  Western  Michigan.  .  .  .  You'll  soon  be 
inquiring  about  availabilities  on  WKZO. 


This  feat  is  actually  possible  in  the  Republic  of  Panama.  Get 
oat  your  map  and  check  it! 


WKZO 


5000  Watts 
590  KC 

CBS 


Strongest  selling  force  in  Western  Michigan 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 

KALAMAZOO  and  GRAND  RAPIDS 


FREE    &    PETERS,    INC.,    EXCLUSIVE    NATIONAL  REPRESENTATIVES 
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^  i^Rrico's  6th  City  . 
*  America    _^  p^p„,orion. 


LARRY  MEIER,  Mutual  corresponcl- 
ent  Trho  was  taken  ill  while  en  route 
by  plane  to  the  West  Coast,  will  not 
proceed  to  the  South  Pacific  area  as 
originally  planned  because  of  his  con- 
dition. Illness  was  brought  on  by 
injuries  received  at  Dieppe,  while 
covering  the  European  theatre  for 
Mutual. 

DOROTHY  DRISCOLL,  effective 
Sept.  15  became  manager  of  station 
trafiie  of  Mutual.  She  has  been  as- 
sistant to  the  former  manager,  Paula 
Xichols,  resigned.  , 

TOM  SLATER,  director  of  special 
features  and  sports  for  Mutual,  has 
received  an  award  of  merit  from  the 
armed  service  forces  for  his  services 
in  conducting  This  Is  Fort  Dix,  MBS 
servicemen's  program  originating  from 
Fort  Dix,  N.  J.,  now  olf  the  air. 

AL  RUHFEL,  continuity  chief  of 
WSPD  Toledo,  is  the  father  of  a  girl. 

WAYNE  C.  BYERS,  formerly  with 
WTAM  Cleveland,  has  been  named 
program  director  of  WCx4.R  Pontiac, 
Mich.  Other  new  members  of  WCAR 
are  William  J.  Lofback,  chief  an- 
nouncer, and  Glyn  Ellis,  announcer. 


ROBERT  ST.  JOHN,  NBC  com- 
mentator heard  on  World  Neics 
Roundup,  is  leaving  for  England.  He 
will  continue  to  be  heard  in  his  Mon- 
day through  Friday  10 :15  a.m.  spot 
for  Miles  Labs.,  and  will  also  broad- 
cast on  the  London  pickup  of  News 
of  the  World.  He  may  also  broadcast 
from  Paris  and  plans  to  return  to  the 
United  States  in  time  for  the  publica- 
tion Nov.  3  of  his  forthcoming  book 
It's  Always  Tomorrojc,  by  Doubleday 
Doran  Co.,  New  York. 

PAUL  MANNING,  recently  returned 
from  Europe  where  he  has  been  broad- 
casting for  WOR  New  York,  ac- 
credited to  Mutual,  left  last  week  on 
a  lecture  tour.  His  Sunday  broadcasts 
on  WOR,  sponsored  by  Sperry  Corp., 
New  York,  will  be  picked  up  through 
special  lines  while  he  is  en  route. 

TED  LAWP,ENCE,  former  WINS 
New  York  announcer,  has  joined 
WBYN  Brooklyn. 

EDWARD  SCHOEN.  member  of  the 
WGN  Chicago  publicity  department, 
is  convalescing  at  home  following  an 
operation  at  the  Swedish  Covenant 
Hospital. 

HENRY  SCHACHT,  farm  editor  of 
KPO  San  Francisco,  is  the  father  of 
a  sir\. 

JACK  RANG,  former  night  an- 
nouncer's clerk  of  NBC  Chicago,  has 
joined  WOAI  San  Antonio. 

DAVE  LIGHTER,  former  traffic  clerk 
of  NBC  Chicago,  has  joined  the  an- 
nouncing stafE  of  WTMA  Charleston, 
S.  C. 


cAClUVlL,  presents 

"The  Boys, 
from  Boise" 

Television's  first  jull-lengtb 
Musical  Comedy 
written  and  produced 
especially  for  television 

id 


September  28th  at  8  P.M. 

Channel  4 


Station  WABD 


New  York 


SHADOWED    PORTION    of  the 

map  to  which  Edward  Wood  Jr., 
MBS  general  sales  manager  is 
pointing,  is  the  area  covered  by  the 
Mutual  stations  that  will  carry  The 
Shadow  for  Delaware,  Lackawan- 
na &  Western  Coal  Co.  Seated  is 
Henry  Gage,  DL  &  W  sales  agent, 
while  accotmt  executive  Robert 
Hunter  of  Ruthrauff  &  Ryan, 
sponsor's  agency,  is  in  the  center. 


JOHN  C.  DUVALL,  world  traveler 
and  lecturer  on  current  international 
topics,  has  joined  WFBL  Syracuse  as 
news  analyst. 

IDA  COLLINS  has  been  named  traffic 
manager  of  KFEL  Denver  succeeding 
Guy  Alexander. 

GEORGE  SNELL,  former  production 
manager  of  KDYL  Salt  Lake  City, 
has  been  appointed  program  director 
of  KIDO  Boise,  Ida. 
BETTY  BLACKBURN  VOGT,  eon- 
tiiiuity  director  of  KOIL  Omaha,  has 
accepted  an  overseas  assignment  with 
the  Red  Cross  as  staff  assistant. 

HAZEL  KERNS  of  the  promotion  de- 
partment of  WCKY  Cincinnati,  has 
announced  her  engagement  to  Paul 
Mowrey,  assistant  director  of  television 
for  CBS. 

PERRY  E.  HILLEARY,  former  man- 
ager of  KINY  Juneau,  is  a  new  addi- 
tion to  the  program  department  at 
KFAR  Fairbanks,  Alaska. 

ED  KING  has  returned  to  KSAL 
Salina,  Kan.,  after  announcing  with 
•several  other  stations  in  the  interim. 

PFC.  JAMES  KNOX,  USMC,  former 
Ijroducer  of  the  Ginny  Simms  program, 
is  now  producer  for  the  Marines  in 
the  Jlaking  show  from  Parris  Island, 
part  of  the  Service  Time  series  on 
CBS.  He  temporarily  returned  to  his 
former  job  of  i^roducing  Spotlight 
Band  when  it  originated  from  Parris 
Island  last  Thursday. 

LESLIE  ECKLUND,  with  honorable 
discharge  from  the  Navy,  has  joined 
the  CBS  Pacific  Network  sales  promo- 
tion staff  to  handle'  exploitation. 


5000  WATTS  •  DAY  AND  NIGHT 


BASIC  BLUE  FOR  CLEVELAND 
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Sepretented  Nationally  by  HEAOIEY-KEED  CO. 
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Timing,  coordination,  folloiv -through  . 

all  these  are  exe?nplified  in  the  tennis  stroke.  All  these  are  the 
result  of  habit,  of  doing  the  same  thing  time  and  again 


Another  result  of  habit  is  the  vast  number  of  listeners 
which  WTIC  commands  in  the  Southern  New  England 
market.  During  more  than  19  years,  the  people  of  this 
area  have  come  to  depend  upon  WTIC  for  their  radio 
entertainment.  They  know  what  they  want  .  .  .  and 
WTIC  sees  that  they  get  it. 

This  long  established  habit  is  of  great  importance  to 
national  advertisers  for  it  means  the  existence  of  a 
waiting  and  attentive  audience  for  your  sales  message. 


Acquaint  these  people  with  the  merits  of  your  product 
.  .  .  convince  them  of  its  value  .  .  .  and  they  will  buy  it. 
And  buy  it  they  can,  for  the  3,500,000  residents  of 
WTIC's  primary  area  possess  a  spendable  income 
more  than  60%  in  excess  of  the  national  average. 

Get  into  the  habit  of  getting  results  in  Southern  New 
England.  Put  WTIC's  50,000  WATTS  to  work  for 
your  product. 


IS  SOUTMtERS  SEW  ESGJLA.Sn 
J^EOPLE  ARE  IS  THE  OF  LISTESISG  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  IVO.  \  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boslon, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 
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IT  TAKES  a 

C-46 


>   IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region. 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with : 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 


'NBC  Tale  of  412  Cities 
•Ross  Federal  Survey 


A'lXC  WILLIAMS,  formerly  with 
WBXY  Buffalo  and  KTFI  Twin  Falls. 
Ida.,  has  joined  the  announcing  staff 
of  WGY  Schenectady. 
MAR.JORIE  THOMA,  script  writer  at 
KDKA  Pittsburgh,  has  be;:'n  loaned  to 
the  L'uited  War  Fund  for  the  organ- 
ization's annual  Fall  campaign. 
BOB  BEXCE.  San  Francisco  m.e.  on 
the  weekly  Qui:  of  Two  Cities  on  Don 
L;'e  Pacific  stations,  has  joined  thr;  net- 
work  s  Hollywood  staff  as  announcer. 

ROD  O'COXXOR.  announcer  of  Don 
Lee  Broadcasting  System,  Hollywood, 
is  the  father  of  a  boy.  Mrs.  O'Connor 
was  fiiinicrly  manager  of  KSL  Salt 
Lake  City. 

PAUL  PHILLIPS,  announcer  of 
WCAU  Philadelphia,  has  been  pro- 
moted to  production  manager.  He  suc- 
ceeds .Joe  Gottlieb,  who  left  to  take  a 
similar  post  at  WMCA  Xew  York. 

BILL  RAMBO.  news  editor  of  KYW 
Philadelphia,  has  been  elected  presi- 
dent of  the  1619  Club,  company-em- 
ploye organization  of  KYW  and  West- 
in.;;hous('  Radio  Stations  Inc.  succeed- 
ing El  Skntcli.  formerly  of  the  pro- 
gram department  and  now  with  the 
Blue  netwnrk  in  Chicago. 

PAUL  RICHARDS,  newspaper  adver- 
tising salesman,  has  joined  tb?  sales 
.staff  of  WHAT  Philadelphia. 

BOB  CORXWELL,  former  chief  an- 
nouncer at  KFEL  Denver,  and  Xed 
Serrell.  formerly  of  WIXD  Gary,  Ind. 
are  new  to  the  announcing  staff  of 
KDYL  Salt  Lake  City.  Tommy  Gren- 
how.  formerly  of  KSL  has  transferred 
to  KDYL  as  publicity  and  promotion 
director. 

•JOHX  SLAGLE.  special  events  man 
at  WXYZ  Detroit,  has  been  promoted 
to  chief  announcer,  succeeding  .Jack 
^McCarthy,  now  in  the  Marines. 

OTTO  KREXX  is  a  new  announcer 
at  WCAE  Pittsburgh. 


Frank  Davis  Missing 

SGT.  FRANK  DAVIS,  formerly  of 
the  accounting  department  of  West- 
inghouse  Radio  Stations  Inc.,  Phil- 
adelphia, is  reported  missing  on 
an  air  mission  in  the  Italian  war 
theatre.  He  had  been  radio  man  and 
gunner  i;i  the  Army  Air  Corps  with 
two  years  of  service  and  had  taken 
part  in  at  least  29  air  missions. 

RALPH  A.  ROSE,  of  the  Philadelphia 
AP  bureau  has  joined  WCAU  Phil- 
adelphia as  assistant  to  Bud  Reinhard, 
news  editor. 

ELEAXOR  ULMER.  sales  promotion 
manager  of  KYW  Philadelphia,  has 
resigned  to  join  Tide  magazine  in  Xew 
York. 

ALAX  A.  HAHX.  former  announcer 
of  WXEW  Xew  York  and  news  pho- 
tographer of  CBS.  has  oin-'d  the  pro- 
duction staff  of  KYW  Philadelphia. 

ALUX  B.  WILLIAMS,  former  night 
program  supervisor  of  W!M('A  Xi  w 
York,  has  been  added  to  the  ajinuuiK-in-.; 
staff  of  KYW  Philadelphia. 

MARY  .JEAX  SWART,  former  pub- 
licist of  the  Philadelphia  Travelers 
Aid  Societ^v.  has  joined  tht  program 
department  of  WFIL  Philadelphia. 

JOE  GRADY,  former  announcer  of 
WIP  Philadelphia,  has  joined  WPTZ. 
Philco  television  station  in  Philadel- 
l^hia. 

GEORGE  W.  SLADE.  publicity  man- 
ager at  WBZ-WBZA  Boston,  has  been 
loaned  to  the  local  branch  of  the  Xa- 
tional  War  Fund  to  serve  as  radio 
consultant  for  the  Greater  Boston 
United  War  Fund  campaign  which 
opens  Oct.  31. 

BOB  YOUXG.  announcer  at  WOWO- 
WGL  Ft.  AVayne,  Ind.,  suffered  a  brok- 
en ankle  last  week. 


'^MORE 

NEWS  SERVICE 


than  any  other  Dayton  Station 


PROOF? 

WH/O  line-op 
\nc\udes  I.N.S.-A.P. 
U.P.-REUTERS 


The 


WHIO^ 

THE  DA  YTON  MARKET 

5000   WATTS    •BASIC  CBS 
G.   P.  HOLIINGBERY  CO.,  R  e  p  r  e  s  e  n  f  o  H  v  e  s 
HARRY    E.   CUMMINGS,   S  o  u  th  ea  s  f  e  r  n  Representative 


LT.  COMDR.  RICHARD  A.  VELZ, 
former  production  manager  of  WRXL 
Richmond,  reported  last  week  for  tem- 
poiary  duty  in  the  Radio  Section,  Pub- 
lic Relations  Office,  Navy  Dept. 

LT.  DOXALD  G.  WEISS,  assistant 
to  Maj.  A.  A.  Schechter,  radio  officer 
for  Army  Public  Relations  Bureau, 
Southwest  Pacific  Command,  has  been 
promote!  to  Captain. 

.lACK  McCORMACK,  announcer  at 
WS(iX  Birmingham  has  been  pro- 
moted to  program-production  manager 
replacing  Bill  Terry,  resigned. 

DR.  SIGMUXD  SPAETH,  music  au- 
thority, has  joined  Television  Work- 
shop as  consultant. 

BILL  ALSPAUGH,  formerly  of 
WAIR  Winston-Salem,  is  now  an- 
nouncing at  WPTF  Raleigh,  N.  C. 

•JERRY  MURRAY,  formerly  on  the 
sales  promotion  staff  of  the  Blue  Net- 
worli.  has  .oineJ  Young  &  Rubicam, 
X'rW  York,  as  assistant  to  Lester  Gott- 
licli.  manager  of  radio  publicity.  Miss 
Jlin  iay  will  handle  promotion  and  co- 
ordination of  network  programs.  Prior 
to  joining  the  Blue,  she  was  associated 
with  WOR  Xew  York  and  Printers 
Ink. 

TOM  REDDY.  free-lance  announcer 
and  m.  c.  who  has  been  handling 
Fitrh  Bandwagon  on  XBC,  has  joined 
the  announcing  staff  of  the  Blue 
Xetwork. 

ED  WHITXEY,  who  has  been  in 
broadcasting  for  the  past  1.5  years, 
has  resigned  as  producer  at  the  Blue 
Xetwork.  to  retire.  He  has  been  han- 
dling the  Town  Meeting  of  the  Air 
programs. 

MARTIX  MAGXER  has  resigned 
from  XBC  where  he  directed  Arthur 
Hopkins  Presents  to  join  Transamer- 
ican  Radio  &  Television  Corp.,  Xow 
York,  as  director,  assigned  to  Radio 
Reader's  Digest  sponsored  on  CBS  by 
Campbell  Soup  Co.  C.  Herbert  Rice 
has  taken  over  direction  of  the  NBC 
program. 

C.  W.  (Wib)  PETTEGREW  has  re- 
signed as  program  supervisor  of  WOSU 
Columbus  to  become  an  editor  for 
the  American  Education  Press,  Col- 
umbus. He  will  continue  as  play-by- 
play announcer  for  Ohio  State  foot- 
ball games  over  WOSU  and  six  Ohio 
stations  and  will  serve  as  moderator 
of  the  Junior  Toicn  Meting  League. 

RUSS  RYAX,  formerly  of  WHK 
Cleveland,  has  joined  WAAF  Chicago' 
as  newscaster. 


RCA  Communications  Inc.,  on  Sept. 
16  reestablished  direct  radio  telegraph 
communication  between  New  York 
and  Paris,  suspended  since  June, 
1910.  Circuit  will  carry  only  Govern- 
ment and  i^ress  messages  for  the  pres- 
ent. Xo  commercial  traffic  will  be  ac- 
cepted. 


IT  DOESN'T  TAKE 

AIA6/C 

TO  CET>RESULTS 
rRO.M^E  MAGIC 
VALLEY 


TWIN  FALLS  •  IDAHO 
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Alt 


from  Lookout  Mountain 


West  of  Chattanooga,  the  Tennessee 
River  winds  its  way  between  Lookout  and 
Elder  Mountains,  its  course  carving  out  one 
of  the  most  interesting  phenomena  of  nature. 
For  as  the  river  winds  and  turns,  the  land 
within  the  turn  forms  a  perfect  moccasin 
from  toe  to  heel. 

This  moccasin-shaped  land  is  at  the 
present  time  being  considered  as  a  site  for 
Moccasin  Bend  Park,  providing  an  additional 
land  mark  to  the  many  which  now  make 
scenic  Chattanooga  one  of  the  truly  beautiful 
spots  in  all  America. 


In  addition  to  its  many  dazzlingly  beauti- 
ful natural  splendors,  Chattanooga  is  also 
located  in  the  heart  of  the  TVA  power 
empire,  an  industrial  center  of  present  and 
growing  significance. 

• 

The  C/iaffanoo£fa  Alarket  from 
A    Time    Buyer's    View  -  Point 


A  survey  made  by  a  disinter- 
ested company  in  Chattanooga 
reveals  that  of  all  national 
business  placed  in  Chattanoo- 
ga, 76.9%  went  to  WOOD 
Station  B  received  18.3%,  and 
Station  C  received  4.8%. 
Among  time  buyers,  men  whose 
business  it  is  to  know  the  best 
buy  for  their  money,  WOOD  is 
the  overwhelming  choice 


WDOD  76.9% 


STATION  B  18.3% 


STATION  C  4.8% 


WDDD 

WHERE  NATURE  AND  INDUSTRY  JOIN  HANDS 


CBS 


FOR  CHATTANOOGA 
5,000  WATTS  DAY  AND  NIGH 


lational  Representatives 
PAUL  H.  RAYMER  CO. 
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Post  No 
Bills 

Sales  come  easier  when  you  use 
the  powerful  Influence  of  WAIR. 
We  have  the  listeners  and  the  lis- 
teners have  money.  Don't  post 
bills.    "Post"  an  order  to — 

WAIR 

Winston  -  Salem,    North  Carolina 

The  Walker  Co., 
Nat'l  Representatives 


REACH  mjJcUt^ 
SAIT  LAKE  MARKET 


THROUGH 

UTAH^HBtSTATIQM 


Utah  has  one  of  the  highest  per  capita 
ratings    as    a    radio    listening  maritet. 

JOHN  BLAIR  &  CO.  National  Representative 


FOUR  TOP 

MARKETS! 

Central  Kentucky 

IWLAP 

Lexington,  Ky. 


Amarillo 


KFDA 


Amarillo,  Tex. 


The  Tri-State 


Huntington,  W.  Va. 


Knoxville 

I        B  I  R  Knoxville,  Tenn. 

All  four  stations  owned  and  operated  by 
Gilmore  N,  Nunn  and  J.  Lindsay  Nunn 
Represented  by  The  John  E.  Pearson  Co. 


HARRY  A.  BATTEN,  president  of 
N.  W.  Ayer  &  Son,  Philadelphia,  has 
been  named  a  vice-chairman  of  the 
Ignited  Chest  Campaign  in  Philadel- 
phiEj  which  gets  under  way  Oct.  16. 

DAVID  W.  DOLE,  associate  radio 
director  of  Henri,  Hurst  &  McDonald, 
Chicago,  is  studying  television  activi- 
ties at  GE,  Schenectady,  and  contact- 
ing television  directors  of  New  York 
agencies  as  basis  for  a  series  of  re- 
ports he  will  write  for  agency  clients. 

LESTER  GOTTLIEB,  radio  pub- 
licity director  of  Young  &  Rubicam, 
New  York,  is  the  father  of  a  girl. 

WALTER  GORMAN,  released  from 
the  Army  Transport  Service,  has  re- 
joined Young  &  Rubicam,  New  York, 
as  staff  producer. 

BARRETT  BRADY,  formerly  in  the 
copy  department  of  Maxon  Inc.,  New 
York,  has  joined  Warwick  &  Legler 
Inc.,  as  copy  chief. 

.JAMES  E.  HANNA,  former  radio 
copy  chief  of  N.  W.  Ayer  &  Sons., 
Philadelphia,  previously  in  the 
agency's  Detroit  office,  has  been 
transferred  to  New  York  to  serve  as 
radio  account  supervisor,  a  new  post. 
Philip  A.  Young,  a  member  of  the 
Ayer  writing  staff  in  New  York,  has 
succeeded  Mr.  Hanna  as  radio  copy 
chief  in  Philadelphia. 

W.  THEODORE  OKIE,  with  J.  M. 
Mathes  Inc.,  New  York,  since  its 
formation  in  193.3,  has  been  elected  a 
vice-president. 

TOM  W^ALLACE,  head  of  Tom  Wal- 
lace Radio  Productions,  Chicago,  spe- 
cializing in  package  shows,  has  opened 
a  New  York  office  at  366  Madison 
Ave. 

NELL  .JANE  HOPKINS,  formerly 
with  The  Katz  Agency,  Kansas  City, 
has  joined  John  E.  Pearson  Co.,  station 
representatives,  as  office  manager  in 
Kansas  City.  Agnes  Terrace,  formerly 
with  the  American  Red  Cross,  has 
joined  the  Pearson  Chicago  office.  Now 
Kansas  City,  Mo.  offices  of  the  John 
E.  Pearson  Co.  will  be  located  in  the 
Dierks  Bldg.  effective  Oct.  2  [Broad- 
casting, Sept.  18]. 

B.  W7BTEPHENS0N,  former  district 
sales  manager  of  General  Outdoor  Adv. 
Co.,  Chicago,  has  joined  Burton 
Browne  Adv.,  Chicago,  as  executive 
vice-president. 

BEN  S.  LAITIN,  formerly  on  the 
copy  staff  of  Young  &  Rubicam,  New 
York,  has  been  appointed  copy  chief 
of  J.  D.  Tarcher  &  Co.,  New  York. 

TOWNLEY  &  Assoc.,  new  talent  firm, 
has  been  established  at  1175  Bay  St., 
Toronto. 

CARTER  R.  JONES,  copywriter,  for- 
merly with  BBDO,  New  York,  has 
joined  Sherman  K.  Ellis  &  Co.,  New 
York. 

PAUL  O.  RIDINGS,  former  director 
of  public  relations  and  advertising  at 
Illinois  Institute  of  Tech.,  has  been 
appointed  director  of  public  relations 
of  McCann-Erickson,  Chicago. 

CONNER  Co.,  advertising,  has  moved 
its  offices  from  116  New  Montgomery 
St.,  San  Francisco,  to  the  Flatiron 
Bldg.,  544  Market  St.,  San  Francisco 
4.  Telephone  is  unchanged. 

GERTH-PACIFIC  ADV.,  has  moved 
Los  Angeles  offices  to  412  West  Sixth 
St.,  and  added  Ruth  Gustavson  as  copy 
writer. 

WALTER  GAYNER  has  joined 
Barnes  Chase  Co.,  Los  Angeles,  as  ac- 
count executive. 

JOSEPH  SILL,  on  leave  of  absence 
as  radio  producer-copy  chief  of  Davis 
&  Beaven  Adv.,  Los  Angeles,  and 
now  in  the  Army  stationed  at  Camp 
Plood,  has  been  promoted  to  lieuten- 
ant-colonel. 


TIME  OUT  for  refreshments,  was  taken  by  this  sponsor-agency-network- 
talent  quintet  before  huddling  on  future  program  plans  for  NBC  Rudy 
Vallee  Show.  Procter  &  Gamble  Co.  (Drene),  sponsors  half -hour  variety 
program  which  started  on  Sept.  9.  Hungry  but  happy  are  (1  to  r):  Mann 
Holiner,  producer  for  H.  W.  Kastor  &  Sons  Adv.,  agency  servicing  ac- 
count; Sidney  N.  Strotz,  NBC  western  division  vice-president;  Rudy 
Vallee,  program  star;  William  Ramsey,  radio  director  of  Proctor  & 
Gamble  Co.,  and  Murray  Bolen,  agency's  Hollywood  representative. 


D.  H.  STEELE,  recently  returned 
from  Spain  where  he  had  been  on 
assignment  for  the  State  Dept.,  has 
joined  Charles  Daniel  Frey  Adv.,  Chi- 
cago, as  copy  writer. 

GENE  DUCKWALL  and  Roy  Swan- 
feld  of  Foote,  Cone  &  Belding  HoUy- 
wood  radio  department,  have  been 
transferred  to  the  San  Francisco  offices. 

ROBERT  R.  McKEE  has  rejoined  the 
Philadelphia  office  of  Doremus  &  Co. 

LAWRENCE  I.  EVERLING  Adv., 
Philadelphia,  has  been  elected  to  mem- 
bership in  the  American  Association 
of  Advertising  Agencies. 
BYRON  KEATING  Co.,  Cincinnati, 
advertising  agency,  has  been  opened 
by  Byron  Keating,  formerly  with  Lord 
&  Thomas,  and  author  of  Industrial 
Advertising.  Agency  will  specialize  in 
industrial  accounts  and  will  also  handle 
newspaper  and  radio  advertising  for 
three  regional  food  manufacturers. 


MOST  POPULAR 

GO 

IN  LOCAL 

SKYWAirS 


Franco  Promoted 

CARLOS  A.  FRANCO,  manager  of 
station  relations  of  the  radio  de- 
partment of  Young  &  Rubicam, 
New  York,  for  eight  years,  has 
been  named  associate  director  of 
radio. 


L.  Raymond  Nelson 

L.  RAYMOND  NELSON,  office  man- 
ager of  Campbell-Bwald  Co.,  New 
Y'^ork,  died  in  New  York  Sept.  15. 

JOHN  A.  E.  McCLAVE,  for  11  years 
with  N.  W.  Ayer  &  Son,  Philadelphia, 
has  joined  Lewis  &  Gilman,  Philadel- 
phia advertising  agency,  in  an  execu- 
tive capacity. 

LENNEN  &  MITCHELL  will  re- 
establish Hollywood  radio  production 
offices  with  Travis  Wells  in  charge 
as  manager. 


G 


W,  H.  Beecue 


VfHSQ  is  the  Non-Stop  Winner 
in  MEMPHIS  , 

No  other  station  here  has  given  it* 
listeners  so  much  news,  music  and  en- 
tertainment. According  to  our  adver- 
tisers no  other  station  gives  them  so 
many  buyers  at  such  low  cost.  You'll 
be  among  the  best  on  WHBQ. 


News  Every  Hour  on  the  Hour 

B  WHBQ  I 

^tmKtttF  y^^^  MUTUAL  friend 

\y'  '  -      M  E  M  P  H  I  S',  TENNESSEE 
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THE  RUBBER  NETWORK 


h     That  harassed  expression  on  the 
ill  face  of  the  agency  time-buyer  is  be- 
•  coming  a  mark  of  chronic  suffering. 
p!:  All  the  good  network  time  is  sold, 
ij  Every  day  brings  another  urgent 
'  demand  from  a  client.    And  the 
-  time-buyer  can  foresee  that  when 
,  peacetime  products  return,  the  pres- 
sure will  be  enormous. 

There  is,  of  course,  no  way  to 
-I  pour  a  gallon  of  advertising  into  a 
1  quart  of  ears.  The  time-buyer  must 
i  lapse  at  moments  into  a  beaten  daze 
.1  during  which  he  dreams  of  a  new 
major  network  of  powerful  stations 
materializing  out  of  nowhere,  with 
,  beaming  salesmen  actually  offering 
■Ij  him  choice  availabilities,  and  where 
p!  a  fortune  isn't  needed  to  win  an 
i  j  audience. 

Yet  such  a  network  actually  ex- 
ists. 

Considerable  good  time  is  avail- 
able, safe  from  recapture,  complete 
with  ratings,  on  top-notch  stations. 
The  transcription  boys  have  been 
building  it  up  for  years  against  this 
very  day. 

While  transcribed  shows  are  by 
no  means  the  cure  for  the  time- 
'  buyer's  torment,  any  and  all  possi- 
I  bilities  are  worth  investigating  in 
these  times. 

1     Known  in  some  quarters  as  the 
I  Rubber  Network  because  it  has  a 
three-way  stretch,   the  use  of  a 
transcribed  program  on  a  series  of 
.  stations  permits  the  advertiser  to : 

1.  Cover  only  his  choice  of  terri- 
tories, with  no  basic  network  re- 
quirements to  meet; 

2.  Broadcast  during  advantage- 
ous local  times,  without  the  need 
for  rebroadcasts; 

3.  Stretch  the  budget  to  cover 
box-office  talent. 

FIRST  TEST 

The  first  crucial  test  of  tran- 
scribed programs  was  made  on  the 
West  Coast  when  Jack  Benny  tried 
a  rebroadcast  on  wax  to  reach  a 
I  larger  night-time  audience.  It  was 
l  a  success,  as  the  Blue  Network 
j  proved.  This  year,  on  the  Don  Lee- 
1  Mutual    net,    Benny's  night-time 
broadcast    on    wax   continues  to 
break  down  any  prejudice  against 
transcriptions   and   is   helping  to 
double  his  rating  in  the  area. 

But  out  here  in  Hollywood  the 
honors  for  taking  the  first  big  gam- 
ble on  the  possibilities  of  the  Rub- 
ber Network  belong  to  C.  P. 
("Chick")  MacGregor,  who  nervily 
and  nervously  invested  a  substan- 
tial sum  in  producing  a  big-name, 
big-time  show  on  wax,  and  now  has 
a  network  that  includes  eleven  50,- 
000-watt  stations  and  a  program 
that  had  a  March  Pacific  Hooperat- 
ing  of  8.1. 

His  adventures  with  the  Rubber 
Network  are  worth  exploring.  For 


How  the  transcribed  program  is  hitting  the  Big  Time 

JACK  SMALLEY 

Manager,  Hollywood  Office,  Batten,  Barton,  Durstine  &  Osbom,  Inc. 


years  Chick  has  been  producing 
shows — probably  around  5,000  pro- 
grams. Most  of  them  went  to  the 
cow-towns  on  the  "Barbed  Wire 
Network."  When  he  finally  decided 
to  get  into  the  big  time  and  com- 
pete against  major  network  pro- 
grams in  the  metropolitan  areas,  he 
first  asked :  "What  have  we  got  out 
here  that  others  haven't  got?" 

Movie  stars,  of  course.  He  made 
his  dicker  with  the  talent  agents 
and  put  together  "Hollywood  "Thea- 
ter," investing  in  stars  like  Herbert 
Marshall,  Joan  Bennett,  Miriam 
Hopkins,  Carole  Landis,  Annabella, 
Jon  Hall  and  others.  The  resultant 
half-hour  dramatic  show  is  now 
sponsored  on  the  Rubber  Network, 
at  times  chosen  for  a  minimum  of 
competition  and  a  maximum  of 
available  audience,  on  such  stations 
as  WEAF,  WMAQ,  WHO,  WOW, 
KOA,  KSL,  KIRO,  KOP,  KFI, 
WOAI.  Ratings  on  some  of  these 
stations  run  from  11  to  13  points. 

Transcribing  a  program  has  not 
only  lost  most  of  the  stigma  former- 
ly attached  to  wax,  but  has  demon- 
strated many  advantages.  Some  of 
our  topnotch  radio  producers  now 
in  the  armed  forces,  having  discov- 
ered the  possibilities  of  transcrip- 
tions through  the  vast  overseas  net- 
work, predict  a  surge  toward  this 
method  in  postwar. 

Chief  advantage  is  that  movie 
stars  can  make  records  just  as  they 
make  movies — with  as,  many  re- 
takes as  are  necessary  to  make  the 
performance  top  -  notch.  What's 
more,  they  can  rehearse  and  cut  at 
their  convenience.  That  saves  time, 
and  time  is  money.  And  studios 
don't  have  to  hold  up  movie  pro- 
duction while  a  star  goes  on  the  air. 

If  a  star  makes  a  fluff,  just  lift 
the  needle  and  cut  it  over  again. 
After  the  program  is  cut,  it's  still 
possible  to  make  changes  before  it 
goes  on  the  air,  since  transcription 
engineers  are  so  expert  they  can 
dub  in  a  laugh  or  dub  out  a  word, 
without  detection. 

EDIT  TO  SUIT 

Lieut.  Col.  Tom  Lewis  of  the 
Armed  Forces  Radio  Section,  which 
handles  more  than  a  hundred  tran- 
scribed shows  a  week,  waxes  the 
half-hour  show  "Command  Per- 
formance" by  transcribing  three- 
quarters  of  an  hour  of  star  enter- 
tainment and  then  dubbing  out  fif- 
teen minutes  of  it,  using  the  best 
of  the  material  like  a  movie  cutter 
editing  a  film. 

Editing  is  one  advantage;  timeli- 
ness is  another.  By  planning  ahead 
you  can  release  your  program  when 
the  star's  latest  film  is  being  shown 
and  talked  about.  Chick  has  a  base- 
ball draiaa  starring  Joe  DiMaggio 
ready  to  broadcast  at  the  opening 


of  the  baseball  season — as  it  began 
in  each  locality. 

Unfortunately,  stars  have  been 
lacking  in  the  transcribed  programs 
generally  being  offered.  These  have 
relied  chiefly  on  getting  local  sales 
results,  and  have  not  been  able  to 
offer  a  sponsor  a  prestige  show  that 
can  compete  with  the  big-time 
evening  entertainment  programs. 
When  MacGregor  proved  it  could 
be  done,  a  new  and  more  inviting 
horizon  opened.  Now  there  are  sev- 
eral shows  being  waxed  with  box- 
office  names  featured. 

A  prestige  show  requires  box- 
office  names.  These  are  not  readily 
available  in  transcription  centers 
other  than  Hollywood. 

There  you  have  the  major  ele- 
ments for  constructing  a  program 
for  the  Rubber  Network: 

1.  Editing — the  method  of  pro- 
duction, being  similar  to  movie 
making,  permits  mistakes  to  be 
corrected.  The  sponsor  can  hear  his 
finished  show  and  avoid  hazards. 

2.  Timeliness — a  Christmas  show 
can  be  transcribed  in  July,  if  that's 
when  your  chosen  talent  is  handy. 

3.  Stars — use  of  box-office  names 
can  put  a  transcribed  show  into  the 
big  time. 

Some  of  the  arguments  for  the 
transcription  show  in  relation  to 
the  infinitely  variable  needs  of 
sponsors  are  well  worth  consider- 
ing. Not  all  products  have  national 
distribution,  yet  the  advertiser  can- 
not afford  to  buy  a  network  that 
takes  him  where  his  product  is  not 
on  sale. 

On  the  basis  of  distribution  alone, 
therefore,  the  transcription  sales- 
men have  long  had  a  good  argu- 
ment. 

LOCAL  OPENINGS 

After  selecting  the  market  areas, 
the  radio  time-buyer  knows  he  must 
still  have  the  best  stations  if  he 
wants  a  rating.  Here  is  a  break  for 
the  radio  department;  there  always 
seem  to  be  local  openings  even  on 
network  periods.  At  least  here  you 
have  a  hope  of  finding,  during  the 
week,  a  favorable  availability. 

Favorite  time  in  Chick's  estima- 
tion is  the  9:30-10:00  P.M.  spot, 
and  if  it's  Sunday  night,  so  much 
the  better. 

Here's  his  West  Coast  line-up  as 
shown  in  the  Pacific  Network 
Hooperatings  for  March,  1944: 

SKIPPY  HOLLYWOOD  THEA- 
TER— Spot-Broadcast  in  Los  An- 
geles over  KFI  Sunday  9:30-10 
P.M.;  in  San  Francisco  on  Friday 
9:30-10  P.M.  over  KPO;  in  Port- 
land Tuesday  9:30-10  P.M.  over 
KGW;  and  in  Seattle  on  Friday 
7:30-8  P.M.  over  KIRO. 


Program  Share 
Sets  in  Use     Rating     of  Audience 
26.7  8.1  30.2 

This  represents  only  a  small 
share  of  the  "Hollywood  Radio 
Theater"  outlets,  and  the  program 
rates  well  above  this  average  in 
many  localities.  In  Des  Moines,  on 
WHO,  the  rating  is  12.3;  in  Denver 
11.7;  in  Salt  Lake  City  13.2,  ac- 
cording to  the  October-February 
running  average.  In  Los  Angeles 
over  KFI  it  hit  11.9.  Compare  this 
rating  on  a  transcribed  show  with 
ratings  on  live  broadcasts  of  com- 
parable star  dramas,  and  there's 
no  cause  to  give  this  show  a  back 
seat.  On  the  basis  of  cost-per- 
thousand  listeners,  the  story  is 
even  better,  since  a  transcription 
program  offers  a  dozen  economies. 

Competing  with  daytime  serial 
dramas  is  "Betty  and  Bob,"  a  tran- 
scribed 15-minute  package  pro- 
duced by  NBC  Radio-Recording 
Division,  with  a  long  record  of  suc- 
cess. Apparently  it  would  be  only 
a  step  for  NBC  Radio-Recordings 
to  expand  its  many  transcribed  of- 
ferings to  include  big-name  talent 
shows  suitable  for  competition  with 
evening  network  shows.  At  present 
the  Division  is  showing  department 
stores  and  local  retail  advertisers 
how  to  put  the  transcribed  program 
to  work  to  produce  sales,  and  its 
imposing  list  of  sponsors  proves 
not  only  the  successful  application 
of  transcribed  radio,  but  also  indi- 
cates how  the  old  prejudice  against 
wax  is  vanishing. 

It  all  makes  a  pretty  good  case 
for  the  Rubber  Network.  Add  it  up 
yourself : 

1.  Distribution — no  need  to  waste 
money  covering  a  basic  network 
market  when  your  goods  aren  t 
sold  there. 

2.  Ratings — Hooper  recognizes  a 
spot  program  as  having  a  network 
of  its  own.  The  sponsor  can  have 
his  ratings  as  easily  as  a  major 
network  program. 

3.  Costs — you  can  comoete  with 
the  biggest  at  a  cost  within  reach. 

Facilities  for  producing  tran- 
scribed shows  are  at  hand  in  all  the 
metropolitan  areas.  Agencies  can 
produce  their  o^vn  shows,  or  buy  a 
show  as  a  package,  or  prescribe  a 
show  to  be  programmed  and  sold 
as  a  package,  or  select  from  many 
excellent  offerings.  Technically,  the 
records  are  impossible  to  distin- 
guish from  live  shows. 

If  this  little  excursion  hasn't 
brought  a  solution,  at  least  it  may 
offer  a  more  hopeful  note.  Until 
somebody  repeals  the  24-hour  day 
or  find  some  other  means  of  open- 
ing up  new  times,  the  radio  depart- 
ment will  need  considerable  ingenu- 
ity in  trying  to  satisfy  those  hun- 
gry customers. 


C.  P.  MacGregor,  729  S.  Western,  Hollywood  5,  California 
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NASHVILLE.  TENN. 

50,000WATTS 


THE  INDUSTRIAL  GATEWAY 
TO  THE 
RICH  TENNESSEE  VALLEY 


NATIONAL  REPRESENTATIVES 
PAUL  H.  RAYMER 


^V.  250,000  PROSPECTS 
IN  THE  SABINE  AREA  OF  TEXAS 

KFDM 

Blue  Network,  560  K.  C.,  1,000  Waffs 
BEAUMONT,  TEXAS  MEANS  BUSINESS, 

Bep/e**fite.d   by   the    Howqrd ,  H.  Wilson  Compan/'; 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia,  to  tell 
the  time. 

Today  the   population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping  Up  the  Old  Traditions! 

Traditions,    However,    Don't  Get 
Much  Business. 

CHNS  DOES— Try  It. 


Friendly,  Persuasive  per- 
sonalities, plus  enter- 
tainment and  service 
geared  to  this  six-state 
area  GET  RESULTS! 


CHICAGO  MOTOR  CLUB,  Chicago, 
will  sponsor  10  outstanding  college 
football  games  for  the  third  consecu- 
tive season,  starting  Sept.  23,  with 
•Tack  Brickhouse,  sports  announcer,  on 
W6N  Chicago.  Agency  Service  Corp., 
Chicago,  placed  the  contract. 

R.EFRIGBRATION  Corp.  of  Amer- 
ica, New  York,  has  appointed  Peck 
Adv.  Agency,  New  York,  to  handle  its 
advertising.  Radio  will  probably  be 
used. 

ARNOLD  CONSTABLE  &  Co.,  New 
York  department  store,  has  appointed 
Chernow  Co.,  New  York,  to  handle 
advertising.  Radio  will  be  used.  Ap- 
pointments also  included  John  For- 
sythe  stores,  men's  specialty  shops  in 
New  York,  a  subsidiary  of  Arnold 
Constable  &  Co.  Radio  will  also  be 
nsed  for  the  latter  account. 

CALIFORNIA  WINE  Co.,  Lodi,  Cal., 
(Barloma  wines),  on  Sept.  18  started 
quarter-hour  news  show,  titled  The 
Lant  Word,  featuring  Capt.  Michael 
Fielding,  commentator,  thrice  weekly 
on  WENR  Chicago.  The  52-week 
contract  was  placed  by  Irving  Myer- 
son  Adv.,  Chicago. 

ROSBFIELD  PACKING  CO.,  Oulf- 
land,  Cal.,  to  promote  Skippy  pea- 
nut butter,  has  signed  a  52-week  con- 
tract, effective  Oct.  2,  for  a  total  of 
six  participating  weekly  in  Sunrise 
Salute  and  Housewives  Protective 
League,  combination  programs  fea- 
turing Galen  Drake,  on  WJZ  New 
York.  Agency  is  Garfield  &  Guild,  San 
Francisco. 

BARNSTEAD  Still  &  Sterilizer  Co.. 
Boston,  has  appointed  Copley  Adv., 
Boston,  as  agency  effective  Oct.  1. 

JUNE  DAIRY  Products  Co.,  New 
York,  producers,  packers  and  mar- 
keters of  dairy  products,  on  Sept.  24 
began  sponsorship  of  Walter  Pres- 
ton's Shoni  Shop,  weekly  half-hour 
musical  program  on  WOR  New  York. 
Contract  is  for  52  weeks.  Agency  is 
A.  W.  Lewin  Co.,  New  York. 

JULIAN  DEPREE,  former  assistant 
to  the  president  of  Ajvton-Fisher  To- 
bacco Co.,  now  dissolved,  has  joined 
General  Foods  Corp.,  New  York,  as 
assistant  sales  promotion  and  adver- 
tising manager  in  the  marketing  de- 
partment of  Birds-Eye-Snider  Inc. 

HART  SCHAFFNER  &  MARX, 
Chicago,  will  begin  sponsorship  of  a 
quarter-hour  sports  commentary 
13eriod  Football  Preview,  co-incident 
with  the  Chicago  Bears  football 
schedule,  Saturday  on  WIND  Chi- 
cago. Contract  for  length  of  football 
season,  was  placed  through  BBDO, 
Chicago. 

SPARKLETTS  Drinking  Water  Corp., 
Los  Angeles  (bottled  water),  on  Sept. 
30  starts  weekly  quarter-hour  Women's 
Breakfast  Clul)  Forum  every  other 
Saturday  on  KMTR  Hollywood.  Con- 
tract is  for  52  weeks.  Firm  recently 
started  thrice-weekly  participation  in 
Art  Baker's  Notebook  on  KFI  Los 
Angeles,  in  addition  to  its  schedule  on 
Southern  California  stations.  Agency 
is  Raymond  R.  Morgan  Co.,  Holly- 
wood. 

RAYMOND  LABS  Inc.,  St.  Paul, 
Minn.  (Bayve  Shampoo),  in  a  13- 
week  California  campaign  which 
started  Sept.  5,  is  sponsoring  twice- 
weekly  participation  in  Art  Baker's 
Notebook  on  KFI  and  Women's  Editor 
on  K.JBS,  with  thrice-weekly  schedule 
in  Women's  Magaeine  of  tKe  Air  on 
KPO.  Firm  on  Sept.  26  starts  partici- 
pation four  times  per  week  in  Ruth 
Wentworth's  program  on  KECA.  Agen- 
cy is  Milton  Weinberg  Adv.  Co.,  Los 
Angeles. 


SQUIRT  Co.,  Beverly  Hills,  Cal.  (car- 
bonated grapefruit  juice  drink),  in  a 
fall  campaign  starting  immediately, 
and  with  local  bottler  tie-up,  will  util- 
ize a  series  of  transcribed  announce- 
ments on  stations  nationally.  Place- 
ment is  through  Davis  &  Beaven  Adv., 
Los  Angeles. 

B.  F.  DEWEES  Inc.,  Philadelphia, 
select  women's  wear  shop,  is  sponsoring 
quarter-hour  news  commentaries  of 
Besse  Howard  Monday  through  Fri- 
day on  WCAU  Philadelphia.  News- 
paper advertising  and  direct  mailing 
pieces  are  being  used  to  promote  the 
store's  first  radio  program.  Contract 
for  26  weeks  placed  through  LaBrum 
&  Hanson,  Philadelphia. 

LEVER  BROS.,  Toronto  (Rinso), 
started  Amos  'n  Andy  Sept.  2  on 
CKEY  Toronto  and  CFCF  Montreal. 
Account  was  placed  by  Ruthrauffi  & 
Ryan,  Toronto. 

SALVATION  ARMY  of  Canada, 
Toronto  (financial  drive),  has  started 
spot  announcements  on  32  Canadian 
stations.  Account  was  placed  by  A. 
McKim  Ltd.,  Toronto. 

WILCO  Corp.,  Los  Angeles  (BifE, 
Clearex,  Stopspot),  in  a  concentrated 
four-week  campaign  started  in  early 
September  is  using  daily  transcribed 
announcements  on  major  market  sta- 
tions in  California,  Washington  and 
Oregon.  Agency  is  Elwood  J.  Robin- 
son Adv.,  Los  Angeles. 

PHILADELPHIA  Gas  Works  Co., 
Philadelphia,  has  appointed  John  Falk- 
ner  Arndt  &  Co.,  Philadelphia,  to 
handle  its  advertising. 

CURTIS  PUBLISHING  Co.,  Phila- 
delphia, has  appointed  the  James  G. 
Lamb  Co.,  Philadelphia,  to  handle  ad- 
vertising of  Country  Oentleman,  effec- 
tive immediately. 


STANDARD  BRANDS  Inc.,  Chicago, 
(Stan  "B"  vitamin  tablets)  begins 
sponsorship  Oct.  3,  of  Service  Men's 
Center,  twice  weekly,  for  26  weeks  on 
WBBM  Chicago.  Agency  is  H.  W. 
Kastor  &  Sons,  Chicago. 

LITTLE  CROW  MILLING  Co.,  War- 
saw, Ind.  (Coco-Wheats),  on  Sept.  10 
began  spon.soring  Melody  Time,  quar- 
ter-hour show  starring  Skip  Farrell, 
heard  Sunday  on  WMAQ  Chicago. 
Contract  for  29  weeks  was  placed 
through  Rogers  &  Smith  Adv.,  Chi- 
cago. 

OHIO  OIL  Co.,  Findlay,  O.,  has  signed 
for  sponsorship  of  11  top  Notre  Dame 
and  Big  Ten  football  games  this  fall 
on  WOWO  Ft.  Wayne,  Ind.  Series 
will  be  fed  to  WIBC  Indianapolis. 

ANDES  CANDIES  Shops,  Chicago, 
began  sponsorship  Sept.  21  of  a  quar- 
ter-hour musical  show  featuring  the 
Kings  Jesters,  Thursday,  on  WBBM 
Chicago.  52  week  contract  was  placed 
by  George  Hartman  Co.,  Chicago. 

'ATLANTIC   &    PACIFIC    Tea  Co. 

has  signed  for  sponsorship  of  Break- 
fast With  Ed  &  Rainbow,  quarter- 
hour  program  on  KDKA  Pittsburgh. 
Contract  for  26  weeks  was  placed 
direct. 

BOOK-OF-THE-MONTH  Club,  New 
York,  Nov.  5  resumes  New  Friends  of 
Music  for  a  series  of  16  concerts  from 
Town  Hall.  New  York,  Sunday,  5  :30- 
7  p.m.  on  WQXR  New  York.  Busi- 
ness placed  direct. 

JOHN  STUART  SALES  Co.,  Toronto 
(Smith  Brothers  cough  drops),  starts 
on  Oct.  1  a  spot  announcement  cam- 
paign on  23  Canadian  stations.  Ac- 
count was  placed  by  Harry  E.  Foster 
Agencies,  Toronto. 

J.  LYONS  &  Co.,  (Canada)  Ltd.,  To- 
ronto (Lyons  Tea),  has  appointed 
Ferres  Adv.  Service  Toronto.  A  radio 
campaign  is  being  planned. 
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/y^R.  BfG! 

Anofher  FIRST  for  Booming  Wichita  .  .  .  one  of  the  greatest  industrial  achievements  in 
American  history — the  production  of  the  biggest  bomber  in  the  worlcJ,  in  the  air  six 
months  ahead  of  schedule. 

WICHITA  is  also  first  in  the  U.  S.  in  wage  earner  employment  gains  .  .  .  first  in  the 
great  Southwest  in  solid  soles  gains.  Kansas,  with  Wichita  its  industrial  and  financial 
center  is  going  places  in  a  big  way  .  .  .  already  planning  for  practical  peacetime  ex- 
pansion OS  America's  permanent  Aviation  Center. 


Wichita  is  a  Hooperated  City 
Get  the  Facts  at  any  Edw.  Retry  Office 


CBS 


For  permanent 
sales  increases, 
stay  on  that  Sell- 
ing Station  in 
Kansas'  Richest 
Market — 


5000  WATTS  DAY  &  NITE 


KFH 

WICHITA 

ASK  ANY  RETRY  OFFICE 
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Here's  more  proof  that  the  associated 
LIBRARY  gives  you  more,  ^ets  you  more. 
(Even  though  it  costs  no  more!) 

Wayne  Sanders  of  ktuc  writes:  "Work- 
ing with  associated  gives  me  the  feehng 
that  I  am  producing  Hve-talent  shows  of  a 
calibre  to  match  anything  we  receive  on  the 
network.  The  Associated  tunes  never  seem 
to  grow  old  .  .  .  which  is  a  tribute  to  your 
many  colorful  arrangements  and  commercial- 
minded  policy  of  producing  music  that  is 
really  styled  for  radio. 

"We  have  found  that  one  audition  of  your 
library  sells  a  client  for  us.  We  have  sixteen 
of  your  own  programs  sponsored,  plus  a  num- 
ber of  others  we've  developed  using  Asso- 
ciated transcriptions. 

"I've  been  in  radio  since  1932  —  have  had 
ample  opportunity  to  compare  library  ser- 
vices —  and  can  say  without  reservation,  on 
all  counts:  Associated  is  the  finest  on  the 
market." 

Take  a  tip  from  the  experience  of  progres- 
sive, successful  KTUC.  Whether  you're  a 
"small-watter"  or  a  "big-watter,"  ASSOCI- 
ATEd's  big  time  radio  material  can  help  you 
sell  .  .  .  can  help  your  clients  sell! 

Why  not  get  the  facts  now? 


Associated  Program 
Service 

25  West  45th  Street,  New  York  19,  N.'Y. 


says  WAYNE  SANDERS 
Program  Director  KTUC,  Tucson,  Arizona 


MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  by  Loren  Watson  of  SPOT  SALESj^  Inc, 
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THE  Suiin^d±  OF 
BROADCASTING 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KMOX  St.  Louis 

The  Hubinger  Co.,  Keokuk,  la.  (Elastic 
starch),  sp  weekly,  thru  Ralph  Moore 
Inc.,  St.  Louis. 

Purity  Bakeries,  Chicago,  t  weekly,  thru 
Sherman  &  Marquette,  Chicago. 

Groves  Labs.,  St.  Louis,  5  ne  weekly,  thru 
Russel  M.  Seeds  Co.,  Chicago. 

Beaumont  Co.,  St.  Louis  (4-way  cold  tab- 
lets), 6  t  weekly,  thru  Donahue  &  Coe, 
N.  Y. 

Park  &  Tilford  Co.,  New  York  (Tintex),  3 
sp,  t  weekly,  thru  Charles  M.  Storm  Co., 
N.  Y. 

Omar  Mills,  Omaha,  3  t  weekly,  thru  Mac- 

Farland.  Aveyard  &  Co.,  Chicago. 
Flex-O-Glass,   Chicago,   3  sp  weekly,  thru 

Presba,  Fellers  &  Presba,  Chicago. 
Pinex  Co.,  Fort  Wayne,  Ind.,  3  sa  weekly, 

thru  Russel  M.  Seeds  Co.,  Chicago. 
United  Wall  Paper  Factories,  Chicago,  aa 

weekly,  thru  MacFarland,  Aveyard  &  Co., 

Chicago. 

WHOP  Hopkinsville,  Ky. 

Nehi  Corp.,  Columbus,  Ga.  (Royal  Crown), 
7  ta  weekly,  52  weeks,  direct. 

Terre  Haute  Brewing  Co.,  Terra  Haute, 
r  Ind.,  t  weekly,  52  weeks,  thru  PoUyea 
Adv.,  Terre  Haute. 

American  Cyanamid  Corp.,  New  York,  6  sa 
weekly,  thru  Donahue  &  Coe,  N.  Y. 

Miles  Labs.,  Elkhart,  Ind.  (Nervine),  5  ta 
weekly,  thru  Keystone  Adv.,  N.  Y. 

DeKalb  Agr.  Assn.,  DeKalb,  111.  (hybrid 
corn),  3  sp  weekly,  13  weeks,  thru  West- 
ern Adv.,  Chicago. 

Sterling  Ins.  Co.,  Chicago,  5  sp  weekly,  13 
weeks,  direct. 

Swift  &  Co.,  Chicago  (shortening),  5  ta 
weekly,  direct. 

Willard  Tablet  Co.,  Chicago,  5  S7:>  weekly, 
13  weeks.  First  United  Advertisers,  Chi- 
cago. 

KPO  San  Francisco 

United  Wallpaper  Co.,  Chicago  (Trimz), 
5  sa  weekly,  52  weeks,  thru  MacFarland, 
Aveyard  &    Co.,  Chicago. 

Simmon  Mattress  Co.,  San  Francisco  (mat- 
tresses), 2  ta  weekly,  thru  Leon  Liv- 
ingston   Adv.    Agency,    San  Francisco. 


WOR  New  York 

Sodus  Creamery  Corp.,  N.  Y.  (Creamed 
Cottage  Cheese) ,  5  sa  weekly,  52  weeks, 
thru  Charles  W.  Hoyt  Co.,  N.  Y. 

Hawaiian  Pineapple  Co.,  San  Francisco,  5 
aa  weekly,  52  weeks,  thru  N.  W.  Ayer  & 
Son,  N.  Y. 

Maggi  Co.,  N.  Y.  (seasoning),  5  sa  weekly, 
52  weeks,  thru  Needham  &  Grohmann, 
N.  Y. 

R.  U.  Delapenha  &  Co.,  N.  Y.  (marmalade), 

5  sa  weekly,  13  weeks,  thru  Gotham  Adv. 
Co..  N.  Y. 

Can  Mfgrs.  Institute,  N.  Y.,  5  sa  weekly, 
39  weeks,  thru  Benton  &  Bowles,  N.  Y. 

Florida  Citrus  Exchange,  Tampa,  Fla. 
(oranges  and  grapefruit),  5  sa  weekly, 
26  weeks,  thru  W.  W.  Garrison  &  Co., 
Chicago. 

Dugan  Bros,  of  N.  J.  (whole  wheat  prod- 
ucts), 5  so  weekly,  52  weeks,  thru  Chas. 
Dallas  Reach  Co.,  Newark. 

The  Wander  Co.,  Chicago  (Ovaltine),  week- 
ly ne,  13  weeks,  thru  Hill  Blackett  &  Co., 
(TJhicago. 

KYW  Philadelphia 

O'Cedar  Corp.,  Chicago  (floor  wax),  5  aa 
weekly,    13  weeks,  thru   Aubrey,  Moore 

6  Wallace,  Chicago. 

Procter  &  Gamble.  Cincinnati  (Drene), 
ta  weekly,  thru  H.  W.  Kastor,  Chicago. 

Philadelphia  Electric  Co.,  Philadelphia 
(electric  appliances),  3  so  weekly,  26 
weeks,  thru  Al  Paul  Lefton,  Philadelphia. 

Radnai  Cosmetics,  Philadelphia  (hand 
cream),  2  sa  weekly,  thru  E.  L.  Brown, 
Philadelphia. 

United  Wallpaper  Factories,  Chicago 
(Trimz  Ready- Pasted  Wallpaper)  3  sa 
weekly,  52  weeks,  thru  MacFarland. 
Aveyard  &  Co.,  Chicago. 

WBBM  Chicago 

Beaumont  Co.,  St.  Louis  (four-way  cold 
tablets),  6  sp  weekly,  26  weeks,  thru 
Donahue  &  Coe  Adv.,  N.  Y. 

Borden-Weiland  Co.,  N.  Y.  (condensed 
milk),  3  sp  weekly,  52  weeks,  thru  Young 
&  Rubicam,  N.  Y. 

Standard  Brands,  N.  Y.  (Stan-B),  2  sp 
weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- 
cago. 

Griffin-  Mfg.  Co.,  Brooklyn  (shoe  polish), 
2  sp  weekly,  52  weeks,  thru  Bermingham, 
Castleman  &  Pierce,  N.  Y. 

Eight-In-One  Cold  Tablets,  Chicago,  2  ne 
weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- 
cago. 

KECA  Los  Angeles 

Carter  Products,  N.  Y.  (Arrid),  2  sa  weekly, 

52  weeks,  thru  Small  &  Seiffer,  N.  Y. 
Kellogg  Co.,  Battle  Creek,  4  sa  weekly,  13 
weeks,  thru  Kenyon  &  Eckhardt,  N.  Y. 


WHO  Des  Moines 

Mesa  Co.  Peach  Marketing  Order,  Palisade, 
Colo.  (Colorado  Peaches),  11  sa  weekly, 
thru  Conner  Adv.  Agency,  Denver. 

American  Beauty  Macaroni,  Kansas  City, 
2  sa  weekly,  thru  R.  J.  Potts  &  Co., 
Kansas  City. 

Kaiser  Corp.,  Portland,  Ore.  (labor  recruit- 
ing), 14  sa  weekly,  direct. 

American  Dairy  Assn.,  Chicago,  sp  weekly, 
13  weeks,  thru  Campbell-Mithun,  Chicago. 

Plough  Inc.,  Memphis  (St.  Joseph,  Penetro, 
Mexsana),  6  ta  weekly.  52  weeks,  thru 
Lake-Spiro-Shurman,  Memphis. 

Procter  &  Gamble  Co.,  Cincinnati  (Teel),  3 
ta  weekly,  26  weeks,  thru  Blow  Co.,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz),  2 
ta  weekly,  thru  Compton  Adv.  Co.,  N.  Y. 

Park  &  Tilford,  New  York  (Tintex),  5  ta 
weekly,  thru  Charles  M.  Storm  Co.,  N.  Y. 

WDGY  Minneapolis 

Little  Crow  Milling  Co.,  Warsaw,  Ind. 
(Coco  Wheats),  5  sp  weekly,  26  weeks, 
thru  Rogers  &  Smith  Agency,  Chicago. 

Mantle  Lamp  Co.,  Chicago  (Aladin  lamps), 
4  (  weekly,  13  weeks,  thru  Presba,  Fel- 
lers &  Presba,  Chicago. 

Flex-o-Glass  Mfg.  Co.,  Chicago  (Warp  prod- 
ucts), 6  sp  weekly,  26  weeks,  thru  Presba, 
Fellers  &  Presba,  Chicago. 

Foley  &  Co.,  Chicago  (cough  syrup),  5  sp 
weekly,  52  weeks,  thru  Lauesen  &  Salo- 
mon, Chicago. 

WHN  New  York 

Marlon  Confections  Co.,  New  York,  6  sp 
weekly,  52  weeks,  thru  Accurate  Adv. 
Agenoy,    N.  Y. 

Wilbert  Products  Co.,  New  York  (floor 
polish ) ,  5  ne  weekly,  52  weeks,  thru 
Duane  Jones  Co.,  N.  Y. 

American  Jewish  Broadcasting  Co.,  New 
York  (Matzos,  other  Jewish  food  prod- 
ucts), weekly  sp,  52  weeks,  thru  A.  B. 
Landau  Inc.,   N.  Y. 

Sunway  Vitamin  Co.,  Chicago  (vitamins),  6 
ne  weekly,  52  weeks,  thru  Sorensen  & 
Co.,  Chicago. 

P.  Lorillard  &  Co.,  New  York  (Old  Golds), 
6  ne  weekly,  52  weeks,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

KHJ  Hollywood 

Yami  Yogurt  Co.,  Los  Angeles  (dairy 
products),  3  sp  weekly,  52  weeks,  thru 
Erwin  Wasey  &  Co.,  Los  Angeles. 

KPAS  Pasadena 

Consolidated  Royal  Chemical  Corp.,  Chi- 
cago ( Peruna,  Kolor-Bak) ,  6  t  weekfy, 
thru  United  Adv.  Co.,  Chicago. 


^  likes  theT®^ 
foi'thwest  B]t>adeaster$ 


60  FM  APPLICAISTS 
FILE    BEFORE  CBC 

OVER  60  applications  for  commer- 
cial FM  stations  have  been  made  to 
the  Canadian  Broadcasting  Corp., 
Dr.  Augustin  Frigon,  CBC  general 
manager  stated  at  Ottawa  recently 
in  reviewing  FM  and  television  de- 
velopment in  the  Dominion.  Licen- 
sing of  the  stations  rests  with  the 
Canadian  government,  with  the 
CBC  advising. 

First  FM  stations  in  Canada  are 
to  be  opened  soon  by  the  CBC  at 
Montreal  and  Toronto,  \vith  the 
Montreal  station  being  located  on 
Mount  Royal,  and  the  Toronto  sta- 
tion somewhere  in  the  northern 
part  of  the  city  which  is  higher 
than  any  of  the  tall  office  buildings 
in  Toronto.  A  number  of  special 
receivers  will  be  distributed  by  the 
CBC  "among  a  few  persons  quali- 
fied to  pass  judgment'"  Radio  and 
department  stores  are  also  expect- 
ed to  put  on  demonstrations,  but 
FM  sets  for  retail  sale  are  not  ex- 
pected on  the  market  in  Canada  un- 
til sometime  in  1945.  The  sets  are 
expected  to  be  similar  to  those  sold 
in  the  U.  S. 

Only  FM  broadcast  sets  till  now 
built  in  Canada  have  been  a  few 
experimental  ones,  and  some  built 
by  the  CBC  early  in  the  war  for 
emergency  use  in  case  of  enemy 
action  on  wire  lines. 

Dr.  Frigon  did  not  expect  that 
television  for  public  use  in  Canada 
would  be  available  for  another  15 
years. 


WFIL  Acquires  Building 
Now  Housing  Its  Studios 

WFIL  Blue  Network  station  in 
Philadelphia,  purchased  on  Sept.  18 
the  18-story  Widener  Building  in 
the  center  of  the  city.  The  building 
was  sold  by  Albert  M.  Greenfield  & 
Co.  for  the  Peter  A.  B.  Widener 
Estate  to  the  WFIL  Broadcasting 
Co.,  which  now  occupies  almost  the 
entire  18th  floor  of  the  building. 

The  building  was  sold  previously 
by  the  Wideners  in  1926  to  Joseph 
Caplan  for  |8,500,000,  at  which 
time  a  purchase  money  mortgage 
of  $7,000,000  was  retained  by  the 
sellers.  Subsequently,  in  1936,  Cap- 
lan deeded  the  property  back  to  the 
Title  Holding  Corp.,  a  holding 
company  for  the  Wideners.  The 
building  was  originally  built  in 
1913.  Occupying  a  lot  150  x  199 
feet,  it  is  assessed  at  $4,929,100. 
The  purchase  price  to  WFIL  was 
not  disclosed. 


We    knoiv    results    hove    been  excellent 
our  renewals  prove  it. 
Wythe  Walker— Eastern  Sales  Manager 
Representatives 
KXL  The  Walker  Co. 

Z  NET  The  Walker  Co. 

KFPY  The  Katz  Co. 

Buy  2  markets,  save  5%    buy  all  3  and 
save  10%. 
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American  Gas  Project 

AMERICAN  GAS  ASSN.,  through 
its  executive  board,  has  approved 
an  expenditure  of  $1,400,000  a 
year  for  three  years  in  research, 
advertising  and  general  promotion, 
the  fund  to  be  raised  among  500 
member  gas  utility  companies. 
Over-all  purpose  of  the  drive  will 
be  "to  get  ready  for  post-war  sell- 
ing of  gas  utilities",  according  to 
a  spokesman  for  the  association, 
who  said  that  radio  would  doubt- 
less be  one  of  the  media  used.  A 
group  of  utility  members,  organ- 
ized as  Regional  Adv.  Inc.,  spon- 
sored Mystery  Chef  on  about  13 
NBC-Red  stations  some  five  years 
ago.  McCann-Erickson,  New  York, 
handles  the  association's  account. 
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cU-n  Open  Letter 


TO  EVERY  TIMEBUYER,  AGENCY  EXECUTIVE  AND  ADVERTISER 
FROM  CUBA'S  NETWORK  RhfC  CADENA  AZUL 

Here  are  the  Facts  about  Radio  and  the  Cuban  Market 


CUBA  today  is  a  major  market 
with  a  population  of  5,000,000 
persons.  Cuba  is  prosperous. 
National  income  is  higher  than 
ever  before.  And  the  time  to 
cultivate  the  Cuban  market  is 
RIGHT  NOW. 


If  you  have  or  are  planning 
distribution  in  Cuba,  you  should  investi- 
gate RHC  Cadena  Azul  for  advertising 
your  product.  RHC  is  affiliated  with  the 
Columbia  Broadcasting  System,  and  brings 
to  the  people  of  Cuba  the  same  high  quality 
of  network  programming  and  operation 
that  CBS  does  to  the  people  of  the  U.  S. 

RHC  maintains  a  large  staff  of  major 
radio  performers  —  well  known  Cuban 
actors  and  actresses,  vocalists,  musicians, 
writers,  directors.  This  array  of  outstand- 
ing talent  produce  the  finest  programs  in 
Latin  American,  and  brings  to  the  Cuban 
listeners  their  favorite  performers  in  live 


Cudena. 


talent  programs. 

The  result  is  that  RHC  DOMI- 
NATES THE  CUBAN  MARKET. 
A  recent  impartial  survey  made 
by  a  group  of  nationally  known 
advertisers  showed  that: 

1.  RHC  during  the  12-hour  pe- 
riod of  12:30  a.m.  to  12:30 
p.m.  has  twice  as  many  listeners  as  its 
nearest  competitor. 

2.  Some  highly  rated  programs  RHC  have 
as  much  as  nine  times  the  audience  of 
the  nearest  competitor. 

3.  The  Havana  outlet  of  RHC  is  the  sta- 
tion people  listen  to  most  in  Havana. 

Many  advertisers,  as  a  matter  of  fact, 
are  using  RHC  as  a  test  before  expanding 
into  Latin  America  generally.  We  have  a 
few  selective  programs  available  for  spon- 
sorship —  programs  that  are  great  favor- 
ites with  the  Cuban  listener. 


For  complete  information,  write,  wire  or  call  Humberto  D.  Gonzalei 
220  West  42nd  Street,  New  York  18,  N.  Y.  Wisconsin  7-1166 
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■p^ON'T  let  your  reputation  for  promptness  lie 
around  on  the  shipping  room  floor.  When  a  cus- 
tomer marks  his  order  "rush" — call  for  AIR  express 
pick-up  aiid  get  it  on  its  way  as  early  in  the  day  as 
possible!  That's  the  secret  of  fastest  delivery  by 
AIR  EXPRESS  —  a  service  that  moves  cargo 
on  swift  Airlines  schedules  around  the 
clock,  for  war  and  reconversion  jobs. 

SPECIFY  AIR  EXPRESS 
A  Money-Saving, 
High-Speed  Tool 
for  Every  Business 

With  additional  planes  and  space  available  for  all  types  of  traffic, 
3-mile-a-minute  Air  Express  directly  serves  hundreds  of  U.S. 
cities  and  scores  of  foreign  countries.  And  shippers  nationwide 
are  now  saving  an  average  of  more  than  10%  on  Air  Express 
charges  —  as  a  result  of  increased  efficiency  developed  to  meet 
wartime  demands. 

WRITE  TODAY  for  "North,  East,  South,  West"— an  informative 
booklet  that  will  stimulate  the  thinking  of  every  executive. 
Dept.  PR-10,  Railway  Express  Agency,  230  Park  Avenue, 
New  York  17,  N.  Y.,  or  ask  for  it  at  any  local  office. 


XBC  ATHLETIC  Assn.,  headed  by 
Eastou  C.  Woolley,  assistant  to  NBC's 
vice-president  in  cliarge  of  stations, 
held  its  annual  outing  Sept.  21  at  the 
Crescent  Club,  Huntington,  N.  Y. 
XEW  SCHOOL  for  Social  Research, 
New  York,  as  part  of  its  "Dramatic 
Workshop''  sessions  for  the  1944-45 
season,  offers  courses  in  radio  writing, 
and  acting,  broadcasting  and  television 
production,  utilizing  facilities  of 
WABD  New  York,  the  DuMont  sta- 
tion, and  New  York  AM  stations  for 
practical  experience. 

ASSOCIATION  of  the  .Junior  League 
of  America,  New  York,  has  prepared 
a  transcribed  series  of  13-quarter-hour 
dramatic  adaptations  of  children's 
lidoks  which  will  be  made  available 
about  Oct.  15  to  1.56  A.TLA  branches 
in  the  United  States  and  Canada,  li- 
braries, schools,  radio  stations,  parent- 
teacher  groups  and  other  organizations. 

OFFICERS  of  the  1944  WJR  Detroit 
Bowling  League  have  been  elected  as 
follows  :  Eric  Howlett.  chief  producer 
and  dramatic  director,  president ; 
Franklin  (Bud)  Mitchell,  director  of 
operations,  vice-president ;  William 
Si'^bert,  assistant  treasurer,  treasurer; 
Charles  Park,  announcer,  secretary. 
Captains  will  be  :  Lou  Cervenak,  mu- 
sician ;  Marc  Williams,  writer-pro- 
ducer of  Havpy  Hank:  Norman  White 
and  Dave  Olson,  producers. 
KDKA-FM  Pittsburgh  has  inaug- 
urated "live"  shows  every  Mond-iy 
7  :30-S  p.m.  featuring  Aneurin  Body- 
combe  and  the  KDKA  staff  orchestra 
and  Florence  Berg  as  lyric  soprano. 
WEBR  Buffalo  recorded  interview's 
at  a  large  fire  last  week  broadcasting 
the  transcription  as  part  of  two  suc- 
cessive newscasts  the  same  day. 
WEVD  New  York  this  week  starts  th" 
13th  cycle  of  the  WEVD  University 
of  the  Air.  Scheduled  on  a  weekly 
ba.sis  in  evening  hours  are  :  New  York 
Unirersity  Forum,  Authors'  Round 
Table  and  Beyond  Victory,  latter 
transcribed  series  produced  by  World 
Wide  Broadcasting  Foundation.  Other 
programs  include  Freedom  Forum  an.l 
Postwar  America.  Station  also  con- 
tinues War  and  Postwar  Problems 
and  monthly  forums. 
LYN  MURRAY  aud  .Jeff  Alexand-r. 
conductors,  composers  and  arrangers, 
in  conjunction  with  Eugene  Loewen- 
thal.  business  manager  and  artistic 
assistant,  have  formed  Murray- Alf'x- 
ander  Aswiates  at  20  East  53d  St._, 
New  York.  Firm  provides  orchestras', 
choral  groups  and  arrangements. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 
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Lincoln,  Loveton  Join 
Lennen  &  Mitchell  Radio 

JOSEPH  LINCOLN,  radio  time- 
buyer  of  Donahue  &  Coe,  New 
York,  for  the  past  year,  around 
Oct.  2  becomes  business  manager 
of  the  radio  department  of  Lennen 
&  Mitchell  Inc.,  New  York.  Crea- 
tion of  the  new  post  follows  by  a 
few  weeks  the  announcement  that 
the  agency  was  slated  for  expanded 
radio  activities,  with  acquisition  of 
Old  Gold  account,  entailing  two 
network  programs  and  some  spot 
radio.  [Br:)adcasting,  Sept.  18.] 
Before  joining  D  &  C  Mr.  Lincoln 
was  in  charge  of  the  timebuying 
department  of  Erwin,  Wasey  &  Co., 
New  York.  Richard  Nicholls  con- 
tinues at  D  &  C  as  radio  director. 

To  direct  Andrew  Jergens  Co. 
Mr.  &  Mrs.  North  on  NBC  L  &  M 
has  added  John  W.  Loveton,  to  be 
assisted  by  Vee  Harder,  who  also 
does  commercials  on  Jergens'  Wal- 
ter Winchell  show  on  the  Blue.  Mr. 
Loveton  has  been  with  Geyer,  Cor- 
nell &  Newell,  New  York,  since 
Jan.  1944  as  co-director  of  radio. 


SYMPTOMS  of  "Movie  Premier- 
itis",  under  the  influence  of  which 
people  may  do  that  which  they  are 
unaccustomed,  were  apparent  on  the 
occasion  of  the  first  Pittsburgh 
showing  of  "Wilson"  as  Arthur 
Simon  (rear  right),  general  man- 
ager of  WPEN,  urges  Dr.  Leon 
Levy  (front  right)  of  WCAU  into 
"saying  a  word  to  the  radio  audi- 
ence" over  a  WPEN  mike.  Dr. 
Levy's  brother,  Isaac  (rear  left), 
studies  technique  of  Don  Frank, 
WPEN  announcer,  as  he  describes 
movie  premiere  proceedings. 


CBS  'School  of  the  Air' 
Enters  15th  Year  Oct.  9 

STARTING  its  15th  season  Oct. 
9,  the  CBS  American  School  of  the 
Air  will  be  heard  Monday  through 
Friday,  9:15-9:45  a.m.  Monday  and 
Friday  broadcasts  of  the  series  of 
145  programs  will  be  devoted  to 
science  and  current  events  respec- 
tively, Robert  L.  Shayon  directing, 
while  Oliver  Daniel  will  conduct 
Gateways  to  Music  on  Tuesdays. 
The  Wednesday  and  Thursday  ses- 
sions will  be  on  geography  and 
literature,  under  the  direction  of 
Richard  Sanvile,  and  Roy  Chap- 
man Andrews,  explorer,  as  narrator 
on  the  geography  broadcast. 

Six  programs  will  be  written, 
directed  and  produced  in  Canada, 
the  remainder  originating  in  New 
York.  CBS  states  the  program  is 
taken  by  177,000  U.  S.  and  Cana- 
dian classrooms  and  is  shortwaved 
to  Latin  America  and  overseas. 
Lyman  Bryson,  CBS  director  of 
education,  maintains  overall  super- 
vision, with  Leon  Levine  broadcast 
director. 


Croxton  Succeeds  Hough 

APPOINTMENT  of  Hardy  W. 
Croxton  of  Monticello,  Ark.,  as 
ass  stant  superintendent  of  the 
Senate  Radio  Gallery,  succeeding 
Bo^by  Hough  who  entered  the 
Navy,  was  announced  last  week  by 
D.  Harold  McGrath,  superintend- 
ent. A  graduate  of  the  U.  of  Rich- 
mond (Va.),  Mr.  Croxton  attended 
U.  of  ^  rkansas  T  aw  School  for  a 
year.  He  has  enrolled  in  the  George 
Washington  U.  night  law  school  to 
continue  his  studies  while  working 
in  Washington. 


Union  Pacific  to  MBS 

T'NION  PACIFIC  Co..  Omaha,  shifts 
Your  America  to  115  iSIutual  stations 
Sunday  4-4:30  p.m.  (EWT)  on  Oct. 
3  5.  W.  M.  Jeffers.  president,  said  the 
series,  now  on  NBC.  Saturday  5-5  :30 
p.m.,  is  especially  suited  to  Sunday 
aftTUoon  entertainment  and  that  thou- 
sands of  Union  Pacific  employes  had 
not  been  able  to  listen  to  the  Satur- 
day show.  NBC  could  not  offer  a  suit- 
abi«  spot.  Agency  is  Caples  Co.,  Chi- 
cago. 
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MILITARY  COMMUNICATIONS  BY  TELEPHONE 


During  the  Spanish-American  War  the  telephone  as  a  means  of  elec- 
tronic voice  communication  met  with  favor  and  played  a  vital  part  in 
military  action  for  the  first  time.  Replacing  men  and  horses,  a  telephone 
message  could  cross  and  recross  enemy  territory  by  wire  without  delay 
and  cost  of  life. 

Today,  telephones  in  the  office  and  home  life  of  the  average  American 
have  been  an  instrumental  force  in  our  higher  standard  of  living. 

Universal,  manufacturing  microphones  and  other  voice  communication 
components  for  the  allied  forces,  will  again  after  Victory  is  ours,  stock 
dealers'  shelves  with  the  Universal  components  you  have  been  waiting 
for.  Until  then  —  Buy  War  Bonds. 

Model  T-45,  illustrated  at  left,  is  the  new  Lip  Micro- 
phone being  manufactured  by  Universal  for  the  U.  S. 
Army  Signal  Corps.  Shortly,  these  microphones  will  be 
available  to  priority  u^ers  through  local  Radio  Jobbers. 

UNIVERSAL  MICROPHONE  COMPANYi 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301   CLAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA  ■■  CANADIAN  DIVISION:  560  KING  STREET  W/EST.  TORONTO  I,  ONTARIO,  CANADA 
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HOOKIN' 
ANY 

BUSINESS 
IN  FISH 

TRAP  i^y-^'^ 

..P- 

,„„  n  Un*  WAVE  i«  » 

„cao«  „„re  reBil 

Sulecombmed.  A  B  ,„„elhl»gl 
over  thisavray? 


-.re  &  PETERS,  H«»^- 


18 


I       ASHEVILLE  ranks  6th 

p;       in  population  in  North 
Carolina  ...  but  it  climbs 
to  2nd  place  in  food 
sales... ronks  with  the 

,.        leaders  in  drug  sales,  too. 

f       and  one  of  its  principal 
advertising  fprces... a 
force  which  covers  17 
counties  as  well  as 
Asheville,  is 


WW^X  570 1«: 

Serving  Western  North  Carolina  J] 
from  ASHEVILLE 

DON  S.  HI  AS,  fxeconVe  Direcfor  • 
Repr«iented  by  The  KATZ  AGENCY.^ 
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RTPB  for  Canada 
Planned  at  Ottawa 

Inaugural  Meeting  Attended 
By  14  Organizations 

A  CANADIAN  RTPB  is  being 
planned,  similar  to  that  in  opera- 
tion in  the  United  States,  it  has 
been  announced.  Inaugural  meet- 
ing for  the  establishment  of  the 
Board  was  held  at  Ottawa  Sept. 
11,  with  representatives  of  14 
organizations  and  the  Canadian 
armed  forces  attending.  Meeting 
was  called  as  a  result  of  repre- 
sentations made  by  R.  M.  Brophy, 
president  of  the  Radio  Manufactur- 
ers Assn.  of  Canada,  and  was  con- 
vened by  Walter  A.  Rush,  control- 
ler of  radio,  Department  of  Trans- 
port. 

Organizations  present  signified 
their  agreement  that  there  was  a 
need  for  such  a  planning  board, 
which  would  formulate  plans  for 
the  technical  future  of  the  radio 
industry  and  services,  including 
frequency  allocations  and  systems 
standardizations  in  accordance  with 
public  interest  and  the  technical 
facts.  The  Board  would  also  ad- 
vise the  Government,  industry  and 
the  public  of  its  recommendations. 
Like  U.  S.  RTPB 

Walter  Rush,  after  calling  the 
meeting  together,  explained  that  the 
Department  of  Transport  would  not 
participate  directly  in  the  activities 
of  the  Board,  but  will  render  assist- 
ance wherever  it  can  and  will  give 
careful  consideration  to  the  Board's 
recommendations  and  data.  He  then 
turned  the  meeting  over  to  R.  M. 
Brophy,  who  was  appointed  chair- 
man, and  explained  the  purposes  of 
the  setting  up  of  such  a  board  to  the 
association  representatives.  No  of- 
ficers were  elected  and  no  chairmen 
of  panels  were  appointed.  A  sec- 
ond meeting  is  to  be  held  about  mid- 
October  when  the  Board  will  be 
formally  established,  officers  elected 
and  panels  formed,  along  lines  simi- 
lar to  the  American  RTPB.  Cana- 
dian applications  of  the  RTPB  find- 
ings will  be  discussed  at  these  panel 
meetings. 

Those  attending  were:  W.  A. 
Rush  and  G.  C.  W.  Browne,  radio 
branch,  Department  of  Transport; 
Dr.  A.  Frigon,  general  manager, 
and  Donald  Manson,  assistant  gen- 
eral manager  of  the  Canadian 
Broadcasting  Corp.;  Glen  Banner- 
man,  Toronto,  president  of  the 
CAB;  Dr.  F.  S.  Howes,  McGill  U., 
Montreal,  and  Ernie  Swan,  chief 
engineer  of  CKEY  Toronto,  as  rep- 
resentatives of  the  Canadian  section 
of  the  Institute  of  Radio  Engi- 
neers; Alec  Reid,  Montreal,  Cana- 
dian representative  of  the  Amer- 
ican Radio  Relay  League;  R.  M. 
Brophy,  Canadian  Marconi  Co.,  and 
CFCF  Montreal,  president  of  the 
RMA,  along  with  RMA  representa- 
tives R.  A.  Hackbush,  Stromberg- 
Carlson  of  Canada,  Toronto,  Alan 
Oxley,  RCA  Victor  of  Canada,  Mon- 
treal, and  W.  W.  Richardson,  RMA 
secretary;  J.  W.  Bell,  National  Re- 
search Council  of  Canada,  Ottawa; 
Capt.  S.  A.  Worth,  Royal  Canadian 


SOLID  SATISFACTION  is  expressed  by  smiles  of  this  agency-sponsor 
gathering  following  initial  broadcast  of  CBS  This  Is  My  Best  on  Sept.  5. 
Cresta  Blanca  Wine  Co.  sponsors  half-hour  dramatic  series.  Post-broad- 
cast discussers  (1  to  r)  are  standing:  W.  B.  Geissinger,  BBDO  vice-pres- 
ident in  charge  of  Los  Angeles  office;  Sander  Heyman,  wine  firm  adver- 
tising and  sales  promotion  director;  Dave  Titus,  agency  producer;  Arthur 
Pryor,  agency  vice-president  in  charge  of  radio;  seated:  Homer  Fickett, 
and  Wayne  Tiss,  agency  executive  producer  and  associate  director  of  ra- 
dio, respectively;  and  Sherman  Gregory,  radio  director  of  Schenley. 


GM  Opens  Oct.  22 

GENERAL  iMOTORS  Corp.,  New 
York,  on  Oct.  22  enters  the  winter 
season  broadcasts  of  the  NBC 
Symphony  Orchestra  on  NBC  Sun- 
day 5-6  p.m.,  with  a  "Beethoven 
Festival"  extending  over  a  period 
of  nine  weeks,  under  the  direction 
of  Arturo  Toscanini.  Mr.  Toscanini 
w'll  alternate  at  varying  intervals 
as  conductor  of  subsequent  broad- 
casts with  Eugene  Ormandy,  of 
the  Philadelphia  Orchestra,  and 
Malcolm  Sargent,  London  Phil- 
harmonic. Agency  is  Campbell- 
Ewald  Co.,  Detroit. 


Navy;  Col.  W.  Laurie,  Canadian 
Army;  Group  Captain  C.  J.  Camp- 
bell, Royal  Canadian  Air  Force;  and 
representatives  of  the  Engineering 
Institute  of  Canada,  Canadian  Elec- 
trical Association,  Canadian  Stand- 
ards Association,  Air  Industries 
and  Transport  Association  of  Ca- 
nada, Canadian  Electrical  Manu- 
facturers Association,  Telephone 
Association  of  Canada,  Railway 
Association  of  Canada,  and  Cana- 
dian Medical  Association.  Invited 
but  not  attending  were  representa- 
tives of  the  Canadian  section  of  the 
American  Institute  of  Electrical 
Engineers  and  the  Society  of  Au- 
tomotive Engineers. 


COAST  mWS  STAFF 
EXPANDED    BY  NBC 

TO  MEET  stepped  up  tempo  of 
the  Pacific  war,  the  NBC  San  Fran- 
cisco news  staff  has  been  virtually 
doubled  and  is  on  a  24-hour  basis, 
monitoring  United  Nations  and 
Tokyo  broadcasts,  recording  all 
shortwave  programs. 

Additional  equipment  has  been 
set  up.  A  teletype  news  service  will 
feed  the  network  as  well  as  local 
newspapers  and  press  services. 
Staff  of  news  editors  and  recording 
engineers  will  reportedly  be  doub- 
led. Elmer  Peterson,  NBC  foreign 
correspondent,  has  been  transferred 
to  San  Francisco,  and  is  to  be 
paired  off  with  Larry  Smith,  net- 
work's far  eastern  news  expert. 

Plan  was  set  up  by  John  Elwood, 
KPO  general  manager,  and  George 
Greaves,  chief  engineer.  Owen 
(Pat)  Flaherty  has  gone  to  assist 
George  Folster  in  the  Southwest 
Pacific;  Robert  McCormick  to  aid 
Jim  Wahl  at  Honlulu  and  Jim 
Cooper  to  cover  the  front  lines  on 
a  roving  assignment.  Francis  Mc- 
Call,  NBC  manager  of  operations 
in  news  and  special  events,  current- 
ly is  in  Honolulu. 


LAFAYETTE  RADIO  Corp.,  Chicago 
and  Atlanta,  producer  of  radio  and 
electronics  equipment,  has  changed  its 
name  to  the  Concord  Radio  Corp.  The 
(inly  change  is  in  the  name,  it  was 
announced  ;  the  personnel  remains  the 
same. 
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JJ.  S.  Weather  Bureau  Praises  Radio 
For  Service  During  Coast  Hurricane 


REPORTS  on  radio's  public  serv- 
ice during  the  recent  hurricane  con- 
tinued to  pour  in  as  Broadcast- 
ing went  to  press  last  week.  A 
statement  praising  radio  and  the 
press  for  keeping  the  public  in- 
formed of  the  hurricane's  approach 
was  issued  by  the  New  York  office 
of  the  U.  S.  Weather  Bureau 
through  Walter  J.  Noxon,  regional 
director,  and  Dr.  Benjamin  Parry, 
chief  meteorologist. 

When  the  storm  struck  Atlantic 
City,  Doug  Arthur,  program  direc- 
tor'of  WIBG  Philadelphia,  went  di- 
rectly to  the  Steel  Pier  there  and 
aired  descriptions  of  the  catastro- 
phe direct  from  the  scene.  Graphic 
reports  of  the  disaster  were  gath- 
ered by  Mr.  Arthur  from  the  dam- 
aged boardwalk  and  from  the  flood- 
ed streets  of  the  city.  Bill  Mark- 
ward,  Philadelphia  Daily  News  re- 
porter, described  the  destruction  as 
seen  in  daylight. 


In  New  Jersey,  Eugene  Vreeland, 
a  Towaco  farmer,  bought  spot  an- 
nouncements on  WPAT  Paterson 
to  save  loss  of  13,000  bushels  of 
peaches,  blown  to  the  ground  by  the 
storm.  Beginning  at  7:55  a.m.  and 
continuing  through  the  day,  WPAT 
carried  five  announcements  offering 
a  bushel  of  peaches  for  a  dollar  to 
those  who  would  come  out  to  the 
orchard  and  pick  them  off  the 
ground.  Farmer  Vreeland  unloaded 
10,000  bushels  in  response  to  the 
announcements. 

In  Hartford,  WTIC  canceled  its 
regular  5:15  p.m.  show  to  give  an 
outline  of  precautions  the  public 
should  take  before  and  during  the 
height  of  the  storm. 

Governor  Makes  Appeal 

WBZ  Boston  supplied  full  storm 
coverage  until  11-12  p.m.  when 
power  lines  supplying  the  WBZ 
transmitter  at  Hull,  Mass.  failed, 
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Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head'-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  $130,000,- 
000  annuafly.  You  figure  out  how 
much  gasoline  and  grease  that  means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 


tal daytime  survey  made  in  Virgin- 
ia, Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows  —  and  ten  to  one 
he'll  say  "KDAL"! 


Towers  for  WPRO 

WPRO  Providence  lost  both  its  400 
ft.  towers  as  a  result  of  the  hurri- 
cane, according  to  WPB,  which  im- 
mediately granted  authorization 
for  purchase  of  new  ones.  Loss  of 
the  two  towers  marked  the  second 
time  within  the  past  few  years 
that  such  a  calamity  has  hit 
WPRO.  Station  received  permission 
from  the  FCC  to  operate  with  a 
special  antenna  attached  to  the  50- 
foot  stump  of  one  of  the  damaged 
towers,  using  the  reduced  power  of 
5  kw  day  and  1  kw  night,  for  a 
period  of  30  days.  Normally  station 
operates  5  kw  unlimited. 


but  WBZA  Springfield  remained  on 
the  air  until  2  a.m.  with  hourly  bul- 
letins on  the  storm. 

Personal  appeals  were  made  by 
Governor  Saltonstall  of  Massachu- 
setts and  Mayor  Tobin  of  Boston 
who  broadcast  warnings  over 
WNAC  Boston  appealing  to  resi- 
dents to  keep  off  the  streets.  The 
Yankee  Network  News  Service  in 
Boston  remained  on  the  air  until 
3  a.m.,  Sept.  15,  breaking  in  on  all 
programs  with  storm  warnings,  late 
flashes  and  emergency  biilletins. 
Robert  J.  Myers,  editor-in-chief  of 
the  Yankee  News  Service,  attrib- 
uted the  negligible  loss  of  life  to  ra- 
dio warnings  from  WNAC  and  the 
Yankee  Network.  The  entire  Yankee 
staff  was  on  hand  to  receive  the 
thousands  of  phone  calls  and  re- 
quests for  urgent  announcements, 
such  as  cancellation  of  legion  meet- 
ings, theatre  performances,  changes 
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in  railroad  schedules,  and  cancella- 
tion of  night  shifts  in  war  plants. 

Don  Goddard,  who  covered  Long 
Island  for  WEAF  New  York,  was 
offered  the  only  vacant  bed  in 
Riverhead,  L.  I. — in  a  jail  cell.  He 
refused  this  hospitality.  At  NBC 
New  York  headquarters,  Don  Par- 
do,  announcer,  used  equipment  set 
up  on  the  67th  floor  of  the  RCA 
Bldg.  to  air  a  description  of  the 
storm  at  its  climax  over  New  York. 

Broadcasts  Fr»m  Pier 

WFPG  Atlantic  City  went  off  the 
air  at  5:27  due  to  power  failure, 
but  three  minutes  later  Chief  Engi- 
neer Blair  K.  Thron  and  technician 
Bud  Brandow  had  emergency  equip- 
ment working.  Broadcasts  over  the 
Blue  Network  were  given  directly 
from  the  famous  Steel  Pier  by  Ed- 
gar A.  Sweet,  WFPG  program  di- 
rector, with  Ray  Starr,  announcer, 
giving  first  hand  reports  of  scenes 
along  the  boardwalk  while  An- 
nouncers Bill  Reynolds  and  Earl 
Martin  stayed  by  the  telephones, 
operated  under  emergency  condi- 
tions, to  receive  information  from 
newspapers.  City  Hall,  U.  S.  Coast 
Guard,  and  hospitals. 

In  Worcester,  Mass.,  the  entire 
WTAG  staff  was  mobilized  to  keep 
the  station  on  the  air  until  3  a.m. 
with  weather  reports  and  special 
bulletins. 

WHYN  Holyoke,  Mass.  remained 
on  the  air  until  2  a.m.,  two  hours 
past  signoff  time.  Special  broad- 
casts were  aimed  at  various 
swing  shifts  which  would  have  to 
travel  from  a  distance  to  reach  war 
plants.  Superintendents  called  to 
ask  for  bulletins  requesting  shifts 
not  to  report.  Announcements  were 
also  aired  by  WHYN  in  behalf  of 
the  USO,  Salvation  Army  and 
other  agencies  maintaining  shelters 
for  stranded  pedestrians.  WHYN 
lost  the  roof  from  a  workshop  shed 
in  the  rear  of  the  main  building,  as 
well  as  some  shrubbery  which  was 
uprooted  by  the  storm.  ■ 

WNBH  New  Bedford  and  WCOB 
West  Yarmouth  were  in  the  hurri- 
cane's path  and  lost  their  385-ft. 
radiator  antenna,  according  to 
Hugh  R.  Norman,  manager  of  both 
stations.  The  WNBH  tower  twisted 
off  at  10:50  the  night  of  the  storm, 
but  emergency  equipment  was  put 
into  operation  immediately. 


If  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of 
"listening  areas"  of  every  Iowa 
station,  programs  that  appeal  fo 
urban,  village,  and  farm  families, 
and  listening  habits.  Illustrated 
with  pictographs  for  quick  and  easy 
reading.  You  can  get  a  copy  free 
by  writing  to 

CENTRAL  BROADCASTING  CO. 
.912  Walnut  St.,  Des  Moines,  Iowa 


BROADCASTING    •    Broadc"*  IJ^ertising 


OME  0 


JO  OUR  PATIO,  SE^ORf 


Of  course  you'll  find  Jamales  and  Tortillas 
in  Mexico/  Also  the  gayest  of  fiestas 
and  lovely  senoritas, 

\   You  loill  also  find  that  Mexico  is  one 
of  the  world's  most  versatile 
nations...  amazingly 
cosmopolitan... 
definitely  progressive! 


Do  you  know  that  the  National  University  of  Mexico  was 
founded  in  1553,  ainnost  a  century  before  John  Harvard  was 
born  .  .  .  that  Mexico's  minerals  present  an  international  pass- 
port to  importance  .  .  .  that  Mexico's  industries  number  over 
12.000  establishments,  500  electric  plants,  30,000  cotton  looms, 
4,000  miles  of  railroad! 

Come  over  to  our  Patio,  Senor.  Here's  a  friendly  invitation 
from  a  friendly  neighbor  to  permit  us  to  show  you  how  our 
two  networks  of  80  stations  can  prove  that  there's  more  than 
Tamales  and  Tortillas  in  Mexico  .  .  .  there's 
business  and  plenty  of  it.   Write  for  details!^ 
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8«c        MEXICO.        IMIUO  M*.w.«tRACA,  Pre*.;  CLEMENTE  S^HA  MARTINEZ.  V.  Pres,,  Gen.  Mgr 
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FCC  to  Hear 

{Continued  from  page  13) 

sion  may  permit  the  organization's 
representative  to  conduct  the  cross- 
examination. 

What  promises  to  become  a 
lengthy  discussion  topic  is  that  per- 
taining to  noncommercial  educa- 
tional stations,  which  will  be  led 
by  Dr.  John  W.  Studebaker,  U.  S. 
Commissioner  of ,  Education.  More 
educational  organizations  have  filed 
for  appearances  on  that  topic  than 
have  filed  for  any  one  other  topic. 

In  addition  to  discussing  radio's 
overall  part  in  education,  the  edu- 
cators plan  to  seek  additional  space 
in  the  very-high  frequency  spec- 
trum for  FM  stations  and  net- 
works. Testimony  will  be  presented 
to  prove  that  educational  work,  both 
in  schools  and  homes,  cannot  ex- 
pand without  additional  frequencies 
for  noncommercial  educational  sta- 
tions. 

Another  topic  which  promises  to 
elicit  much  interest  is  that  of  relay 
systems.  Raytheon  Manufactur- 
ing Co.,  which  will  be  represented 
by  Joseph  Pierson,  formerly  of 
Press  Wireless;  James  B.  Fergu- 
son, Percy  L.  Spencer  and  John  C. 
Trump,  will  discuss  a  public  trans- 
continental and  intercontinental 
service  based  on  micro-wave  for  air 
safety  plane  location,  television 
program  relay,  broadcast  program 
relay,  facsimile  and  photo  relay  and 
local  broadcasting,  telephone, 
printer  and  high-speed  telegraph. 


These  services  would  include,  ac- 
cording to  the  Raytheon  filing, 
"point-to-point  and,  in  the  case  of 
facsimile,  local  broadcast  within 
the  immediate  orbit  of  powered  or 
booster  relay  stations  for  popular 
or  subscriber  reception".  Western 
Union  filed  to  discuss  a  proposed 
high-frequency  relay  system.  Rep- 
resenting WU  will  be  F.  B.  Bram- 
hall,  transmission  research  engi- 
neer; W.  B.  Sullinger,  assistant, 
and  J.  B.  Coleman,  chief  engineer. 

In  preparation  for  the  FCC  hear- 
ings, Committee  2  (technical)  of 
the  State  Dept.  Committee  on  the 
World  Telecommunications  Confer- 
ence, met  last  Wednesday  and 
Thursday  in  Washington  to  dis- 
cuss the  overall  spectrum.  A  rough 
draft  of  findings  and  recommenda- 
tions was  submitted  to  the  more 
than  50  members  by  Dr.  J.  H.  Del- 
linger,  chairman,  who  also  is  chief 
of  the  Radio  Section,  Bureau  of 
Standards. 

Craven  a  Witness 

"We  expect  that  the  work  of  the 
RTPB  and  the  results  of  the  hear- 
ings of  the  FCC  to  be  of  distinct 
value  to  the  State  Department'', 
Dr.  Dellinger  asserted  as  he  opened 
the  meeting  in  the  New  House  Office 
building  chambers  of  the  Interstate 
&  Foreign  Commerce  Committee. 

One  of  the  most  active  witnesses 
at  the  FCC  hearings  will  be  Lt. 
Comdr.  T.  A.  M.  Craven,  who  re- 
tired from  the  FCC  last  July  1 
to  become  vice-president  of  the  Iowa 
Broadcasting  Co.  in  charge  of  tech- 


NO  GAMBLING  IN  ROANOKE! 


When  you  buy  WDBJ  and  the 
Southwest  Virginia  market,  you 
don't  gamble  on  losing  a  third  or 
half  of  your  audience  to  one  or 
more  other  stations. 

WDBJ  is  the  only  station  that  covers 
all  Southwest  Virginia  and  WDBJ 
therefore  offers  you  more  actual 
listening  homes  than  many  a  50,- 
000-watter  in  more  competitive 
situations. 

And  our  rates  are  based  on  what 
you  really  get — NOT  based  on  a 
"potential"  audience  several  times 
larger!  For  all  the  facts,  ask  Free 
&  Peters ! 
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nical  developments.  Comdr.  Craven, 
recognized  as  one  of  the  outstand- 
ing engineers  in  the  country,  will 
discuss  FM  and  television. 

George  Henry  Payne,  another 
former  Commissioner,  will  appear 
for  Finch  Telecommunications  on 
facsimile.  Rear  Adm.  Stanford  C. 
Hooper,  USN  (Ret.),  former  chief 
of  Naval  Communications  and  an- 
other outstanding  engineer,  will 
testify  for  a  group  of  telephone 
companies,  including  Southern  Con- 
tinental, Wabash,  Tri-County 
Union,  and  Texas. 

FCC  preparations  for  the  hear- 
ings have  been  under  the  supervi- 
sion of  Harry  M.  Plotkin,  assistant 
general  counsel  and  chief  of  the 
Law  Dept.  Litigation  Division. 


Cross-Examination 


TEXT  of  FCC  Public  Notice  on 
cross-examination  during  alloca- 
tions hearings,  beginning  Sept.  28, 
follows : 

The  Commission  has  received  numer- 
ous inquiries  concerning  the  procedure 
to  be  followed  at  the  hearing  in  connec- 
tion with  cross-examination  of  witesses. 
The  Commission  is  desirous  of  being  as 
liberal  as  possible  in  permitting  cross- 
examination  of  witnesses  by  interested 
parties.  On  the  other  hand,  it  must  be 
realized  that  because  of  the  large  number 
of  persons  participating  in  the  hearing 
it  will  be  impossible  to  permit  unrestricted 
cross-examnation  if  the  hearings  are  to 
proceed  expeditiously.  The  following  sys- 
tem has  therefore  been  devised  with  re- 
spect   to  cross-examination. 

Forms  have  been  prepared  which  will 
be  available  in  the  hearing  room.  Conies 
of  these  forms  are  attached  to  this  public 
notice.  One  side  of  the  form  may  De 
used  by  those  persons  who  desire  to  ask 
only  one  or  a  few  questions  of  a  particu- 
lar witness.  In  such  a  case  the  person 
should  fill  in  the  form  giving  the  name 
of  the  witness  and  the  question  he  de- 
sires Commission  counsel  to  put  to  the 
witness.  If  the  question  is  appropriate 
and  the  subject  matter  has  not  been  or 
will  not  be  covered  by  other  cross-exami- 
nation. Commission  counsel  will  ask  the 
question. 

Persons  who  desire  more  extensive 
cross-examination  should  fill  out  the  other 
side  of  the  form.  They  should  state  the 
name  of  the  witness  they  desire  to  cross- 
examine,  the  subject  matter  the  cross- 
examination  will  cover,  and  the  name  of 
the  person  who  will  do  the  cross-examin- 
ing and  the  name  of  the  organization  he 
represents.  This  form  should  be  handed 
to  Commission  counsel  who  will  pass  it 
on  to  the  Commission  which  will  decide 
on  the  basis  of  each  case  whether  to  per- 
mit or  not  to  permit  cross-examination. 

All  persons  are  urged  to  keep  their  re- 
quests for  cross-examination  down  to  a 
minimum.  This  is  the  only  way  in  which 
the  hearing  can  be  handled  expeditiously. 
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TESTING  TOMORROW'S  RADIO  TUBES 


•  Early  in  the  war,  Sylvania  engineers  stepped  up 
experiment  to  perfect  more  rugged  and  more  sensi- 
tive radio  tubes  for  vital  military  communications. 

Engineers  added  to  a  great  array  of  precision  check- 
ing instruments.  They  designed  and  built  special 
new  instruments  to  detect  variations  in  radio  tube 
characteristics  never  charted  before. 


This  intensive  research  program  has  developed  im- 
proved radio  tubes.  Many  are  now  military  secrets. 
But  they  promise  to  make  postwar  radio  reception 
a  revelation  of  clarity  and  fidelity. 

After  the  war,  as  in  the  past,  it  will  pay  you  to 
sell  Sylvania. 


Quality  That  Serves  the  War  Shall  Serve  the  Peace 


RADIO  DIVISION  \  EMPORIUM,  PENNSYLVANIA 

SYLVANIA 

ELECTRIC  PRODUCTS  INC. 


RAD/O  TUBES,  CATHODE  RAY  TUBES,  ELEC- 
TRONIC DEVICES,  INCANDESCENT  LAMPS,  FLUO- 
RESCENT LAMPS.  FIXTURES  AND  ACCESSORIES 
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No  need  for  this  fabulous 
story  here  and  now . . . 

Increase  your  Washing- 
ton budget  and  the  mar- 
ket will  come  to  you. 

Millions  of  Dollars  in 
I  Washington  waiting  to 
be  spent. 

Just  tell  the  large,  loyal 
WINX  audience  the 
whys  and  wherefores  .  .  . 
\  they'll  buy. 


TAe  Best  Test  Market  at 
MINIMUM  COST 


WINX 
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Represented   Nationally  by 

FORJOE  &  COMPANY 
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COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Super  Suds),  sponsor  of  Blondie 
on  140  CBS  stations.  Sun.  8-8:30  p.m.,  on 
Sept.  17  started  repeat  on  9  Pacific  Coast 
stations,  11:30-12  Midnight.  Agency:  Wil- 
liam Esty  &  Co.,  N.  Y. 

BRISTOL-MYERS  Co.,  New  York  (Minit- 
Rub  and  Sal  Hepatica) ,  on  Oct.  3  starts 
The  Alav  Yoiing  Show,  Tues.  8 :30-9  p.m. 
on  150  Blue  stations  and  at  same  time  re- 
news time  period  for  52  weeks.  Agency: 
Young  &  Rubicam,  N.  Y. 

DOMINION  OF  CANADA,  National  War 
Finance  Committee,  Ottawa  (7th  Victory 
Loan ) ,  on  Oct.  8  starts  series  of  half- 
hour  and  hour  programs  for  one  month 
on  73  Canadian  English-language  sta- 
tions. Agency :  National  Radio  Commit- 
tee, T.iiont.i. 


McCOLL-FRONTENAC  Oil  Co.,  Montreal, 
on  Oct.  1  starts  Texaco  Star  Theatre  with 
James  Melton  on  33  CBC  Dominion  net- 
work stations.  Sun.  9:30-10  p.m.  Agency: 
Ronalds  Adv.,  Montreal. 

HALL  Bros.,  Kansas  City  (greeting  cards), 
on  Oct.  15  for  52  weeks  starts  undetermined 
program  on  the  Blue  Network,  Sun.  3-3  :3Q 
p.m.  having  discontinued  Oct.  6  'Meet  Your 
Navy  on  162  Blue  stations  Fri.  8:30-9  p.m. 
Agency:   Foote,  Cone  &  Belding,  Chicago. 

ACME  White  Lead  &  Color  Works,  Detroit, 
on  Oct.  1  starts  The  Shadow  on  over  35 
Mutual  stations,  Sun.5:30-6  p.m.  and  The 
Return  of  Nick  Carter  on  about  11  stations. 
Sun.  3:30-4  p.m.  Agency:  Henri,  Hurst  & 
McDonald,  Chicago. 

WALTHAM  Watch  Co.,  Waltham,  Mass. 
(institutional),  on  Oct.  11  for  52  weeks 
starts  Sumner  Welles  in  program  tenta- 
tively titled  Time  for  Decision  on  unde- 
termined number  of  MBS  stations.  Wed. 
10-10:15  p.m.  Agency:  H.  B.  Humphrey 
Co.,  Boston,  N.  Y. 

REICHHOLD  CHEMICALS  Inc.,  Detroit, 
on  Oct.  21  starts  Detroit  Symphony  Orches- 
tra on  61  MBS  stations.  Sat.  8:30-9  p.m. 
Agency:  Grant  Adv.,  N.  Y. 


You  must  use  KFSD  to 
get  complete  coveroge 
of  the  San  Diego  oreal 


Represented  Nationally 
A/ 

Paul  H.  Raymer  Co. 


Renewal  Accounts 

THE  TEXAS  Co.,  New  York  (Texas 
products),  on  Oct.  1  renews  Texaco  Star 
Theatre  on  122  CBS  stations,  25  CBC  sta- 
tions. Sun.  9:30-10  p.m.  Agency:  Buch- 
anan &  Co.,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Palmolive  shave  cream),  on 
Sept.  30  renews  Inner  Sanctum  on  123 
CBS  stations.  Sat.  8:30-8:55  p.m.  (Repeat 
11:30-11:55  p.m.).  Agency:  Ted  Bates 
Inc.,  N.  Y. 

E.  R.  SQUIBB  &  Sons,  New  York  (Squibb 
products),  on  Sept.  25  renews  To  Your 
Good  Health  on  129  CBS  stations,  Mon., 
Wed.,  Fri.  6:15-6:30  p.m.  Agency:  BBDO, 
N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Grape  Nuts  Flakes,  Wheatmeal),  on 
Oct.  2  renews  Mon.  thru  Fri.  2-2:15  a.m. 
on  122  CBS  stations  and  at  the  same  time 
starts  Joyce  Jordan,  'M.D.,  which  started 
from  122  CBS  stations,  Mon.  thru  Fri. 
2:15-2:30  p.m.  Agency:  Young  &  Rubi- 
cam, N.  Y. 

GENERAL  FOODS  Corp.,  N.  Y.  (Postum, 
LaFrance,  Satina,  Post's  Raisin  Bran),  on 
Oct.  2  renews  Mon.  thru  Fri.  2:15-2:30 
p.m.  on  122  CBS  stations,  at  the  same 
time  starting  Two  on  a  Clue.  Agency: 
Young  &  Rubicam,  N.  Y. 

R.  J.  REYNOLDS  Tobacco  Co.,  Winston- 
Salem,  N.  C.  (Camels  &  Prince  Albert  to- 
bacco), on  Oct.  2  renews  Thanks  to  the 
Yanks  on  132  CBS  stations  Mon.  7:30-8 
p.m.  (repeat  11-11:30  p.m.).  Agency: 
William  Esty  &  Co. 

SOCONY-VACUUM  Oil  Co.,  New  York 
(petroleum  products),  on  Oct.  2  for  52 
weeks  renews  Raymond  Gram  Swing, 
commentator,  on  139  Bue  network  sta- 
tions, Mon.  thru  Thurs.  10-10:15  p.m. 
Agency:   Compton  Adv.,  N.  Y. 

RAYTHEON  Mfg.  Co.,  Newton,  Mass.  (ra- 
dio tubes,  equipment),  on  Oct.  14  for  52 
weeks  Meet  Your  Navy  on  about  190  Blue 
stations.  Sat.  7:30-8  p.m.  (delayed  broad- 
cast 12  Midnight-12:30  a.m.  to  Mountain, 
Pacific  Coast  regions).  Agency:  Burton 
Browne  Adv.,  Chicago. 

IMPERIAL  TOBACCO  Co.,  Montreal 
(Sweet  Caporal  cigarettes),  on  Oct.  5  re- 
news Light  Up  and  Listen  on  26  CBC 
Dominion  network  stations,  Thurs.  10-10 :30 
p.m.  Agency:  Whitehall  Broadcasting  Co., 
Montreal. 

GROVE  Labs  Inc.,  St.  Louis  (Grove's  Cold 
Tablets,  Vitamins),  on  Oct.  2  for  52  weeks 
Reveille  Roundup  on  86  NBC  stations,  Mon. 
Wed.  Fri.  7:45-8  p.m.  Agency:  Russel  M. 
Seeds  Co.,  Chicago. 

Network  Changes 

HUNT  BROS.  PACKING  Co.,  Los  Angeles 
(canned  food  products),  on  Sept.  18  ex- 
panded Boake  Carter  on  38  Don  Lee  Pa- 
cific stations,  Mon.  Wed.  Fri.  9-9:15  a.m. 
(PWT),  adding  Tues.  Thurs  9-9:15  a.m. 
(PWT).  Agency:  Garfield  &  Guild  Adv., 
L  is  Angeles. 

BRISTOL-MYERS  Co.,  New  York,  on 
Sept.  15  resumed  Duffy's  Tavern,  shifting 
program  from  147  Blue  stations,  Tues. 
8:30-9  p.m.  to  129  NBC  stations,  Fri. 
8:30-9  p.m.  Time  to  Smile  with  Eddie 
Cantor,  resumes  Sept.  27  on  127  NBC  sta- 
tions. Wed.,  9-9 :30  p.m.  replacing  the  Al- 
lan Young  Show. 

GENERAL  FOODS  Corp.,  New  York,  on 
Sept.  28  resumes  Night  Editor  on  six 
Pacific  coast  NBC  stations.  Thurs.  8:15- 
8:30  p.m.,  shifting  promotion  from  Post 
Toasties  to  Swans  Down  flour.  Agency: 
Y.j/ung  &  Rubicam,  N.  Y. 


HER  FRIENDLY  ADVICE, 
e\  WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


New  York  •  Chicago  •  Detroit 
San  Francisco    •    Los  Angeles  ■  TYLT.Jf^^.l^iii^ 


STATION 


Radio  Aid  Lauded 
By  War  Shipping 

Broadcast  Promotion  Steps-Up 
Seamen  Recruitment 

RADIO  is  credited  with  manning 
"at  least  125  Liberty  ships — "  by 
the  War  Shipping  Adm.  in  a  letter 
expressing  thanks  for  aid  in  re- 
cruiting merchant  seamen.  A  total 
of  10,417  telegrams  and  letters  re- 
ceived at  WSA's  Washington  of- 
fice were  the  direct  result  of  three- 
way  radio  campaign  July  16-Sept. 
9,  the  letter  states  in  part. 

Radio  drive  consisted  of  eight 
weekly  Sunday  evening  dramatized 
programs  Men  at  Sea  on  NBC, 
eight  weekly  Saturday  evening  va- 
riety programs  It's  Maritime  on 
CBS  and  three  weeks  of  announce- 
ments on  OWI  allocation  plan. 
More  than  50  "/c  of  the  responses 
came  from  qualified  applicants, 
enough  to  man  125  ships,  it  was 
explained.  Letter  adds  that  un- 
doubtedly hundreds  of  others  re- 
ported to  port  offices  and  unions 
since  local  recruiting  stepped  up 
during  the  broadcasts. 


Caldwell  Drive 

DR.  W.  B.  CALDWELL,  division 
of  Sterling  Drug  Inc.,  Monticello, 
111.,  starting  Sept.  25,  "uill  resume 
sponsorship  of  one-minute  an- 
nouncements on  part  of  the  Key- 
stone Broadcasting  System  and  170 
stations.  Company  -will  also  partici- 
pate in  the  WHO.  Des  Moines  Barn 
Dance,  beginning  Sept.  30.  Agency 
is  Sherman  &  Marquette,  Chicago. 


Paramount  Spots 

PARAilOUXT  Pictures.  New  York, 
in  eonneerion  with  the  New  Yorli 
premiere  Sept.  20  of  "Frenehmau's 
Creek",  started  a  series  of  isarticipa- 
,  tions  of  local  programs  and  tran- 
i  scribed  chain-break  and  one-minute 
spot  announcements  on  WEAF  W.IZ 
WOR  WABC  WNEW  WMCA  WHX 
WQXR  New  York.  Promotion  of 
film  started  Sept.  11  and  continues 
through  Oct.  7.  Agency  is  Buchanan 
&  Co..  X.  Y. 


EIGHT-IX-OXE  COLD  TABLETS. 
Chicago,  sponsors,  as  of  Oct.  2.  the 
Richard  Hnrkness  yeicsshoic.  o  times 
weekly,  for  32  weeks  on  WCFL  Chi- 
cago. Contract  placed  through  H.  W. 
Kastor  &  Sons,  Chicago. 


XBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 
&  HIGH  POINT 

5000  WATTS 


WS3S 

Rfpresentatiret 
#  HEADLEY  -  REED  CO.  | 


CONTROL 
ROOM 


DAVID  S.  COOK,  editor  of  the  Strom- 
berg-Carlson  Co.  house  organ.  Speaker, 
has  been  appointed  sales  promotion 
manager  of  the  company.  He  will  be 
in  charge  of  company's  sales  training 
program  and  will  direct  Stromberg- 
Carlson  publications  activities. 

DAVID  B.  PECKHAM.  former 
comptroller  of  sales  of  Western  Elec- 
tric Co..  has  been  appointed  comp- 
troller of  manufacture,  filling  vacancy 
caused  by  the  death  of  .John  il.  Stabr. 
Cliiford  W.  Smith,  former  assistant 
comptroller  of  sales,  moves  up  to  suc- 
ceed Mr.  Peckham. 


GERTRUDE  R.  SIMOXETTI  has 
beeu  added  to  the  operating  staff  of 
WSXY  Schenectady. 

FRED  :\IOORE  has  rejoined  the  en- 
gineering staff  of  WFIL  Philadelphia. 

HIRSCHEL  FRICKEY,  new  to  ra- 
dio, has  ioined  the  transmitter  staff 
of  KFAR  Fairbanks,  Alaska. 

CHARLES  KOCHER,  former  FCC 
inspector  in  Cleveland,  is  now  chief 
engineer  at  WXYZ  Detroit  and  will  be 
responsible  for  the  engineering  duties 
of  the  Michigan  Xetwork. 

PERRY  AIKEX  will  assist  in  the 
control  room  of  WBIG  Greensboro. 
X'.  C.  while  attending  Guilford  College 
this  fall. 


JARVIS  MFG.  Co.,  Glendale,  Cal. 
(aircraft,  agricultural  equipment), 
has  appointed  Pacific  Adv.  Service, 
Los  Angeles,  to  handle  its  advertising. 


Ringing 
Doorbells 


There  are  5,777,051  people  in  WOAI's  primary  area  .  .  .  and  in  this 
same  area  there  are  958,390  radio  homes.  In  these  homes — among 
these  millions  of  Texans — WOAI  is  preferred  by  more  listeners  than 
any  other  station  in  this  big  and  prosperous  market. 

Because  it  rings  so  many  doorbells  and  is  welcomed  in  so  many 
homes,  WOAI  sells  more  merchandise  to  more  people  in  Central  and 
South  Texas  than  any  other  station — at  a  lower  cost  per  sale! 


50,000  WATTS 
NBC  AFFILIATE 


CLEAR  CHANNEL 
_    MEMBER  TON 


OAI 


Represented   Nationally  by 
EDWARD  RETRY  &  CO. 


The  Powerful  Advertising  Influence  of  the  Southwest 


That  Will  Ring  The  Bell 
In  100,000  More  Radio 
Homes 

CJBC,  Toronto's  Key  Station 
of  tile  Dominion  Network, 
has  increased  its  power 
from  1,000  to  5,000  watts. 
Ttils  will  give  your  program 
a  greater  market  of  an  addi- 
tional 100,000  Toronto  and 
area  radio  homes,  and  a 
signal  within  Toronto  equiv- 
alent to  10  kws  due  to  the 
concentrated  effect  of  CJBC's 
directional  array. 


Consult  CJBC  Commercial 
Department 
55  York  Street 
Toronto,  Canada 


Bir^ri>D  C  A  S  T  I  N  G    •    Broadcast  Advertising 


Toronto  AfRliote  of  the  Blue  Network 

CJBC 

Key  Station  of  the  Dominion  Network 

TORONTO 
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^^'Now,  if  we 
were  only 


staying 
at 

THE  ROOSEVELT 


1.  iff.  IJogttoui 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk-; 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  udth  bath  from  $4.50. 

HOTEL 


Voynow 


I  MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

}|  -A  HILTON  HOTEL - 

:'    ROBERT   P.   V^ILLIFORD,  General  Manager 

A    Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  longvlew,  Lub- 
!'    bock,  Plainview;  NEW  MEXICO,  Albuquerque; 

CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
'   Town  House;  MEXICO,  Chihuahua,  The  Pala- 
■    cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


RICHARD  F.  VOYNOW,  44,  West 
Coast  director  of  Decca  Records  and 
veteran  radio  and  recording  execu- 
tive, died  Sept.  16  in  a  Hollywood 
hospital  following 
a  long  illness. 

For  many  years 
he  was  with  the 
0  1  d  Brunswick- 
Balke  -  Collender 
Co.,  which  later 
became  Bruns- 
wick Records,  and 
now  Decca.  In 
1935  he  was  ap- 
pointed p  r  o  d  u  c- 
tion  manager  of 
WLW-WSAI  Cincinnati,  and  in  the 
summer  of  1936  he  resigned  to  be- 
come sales  and  production  man- 
ager of  WEAN  Providence,  R.  I., 
and  WICC  Bridgeport,  Conn., 
owned  by  John  Shepard  3d. 

Mr.  Voynow  left  the  Shepard 
stations  early  in  1940  to  take  a 
post  with  the  CBS  program  serv- 
ice department.  A  year  later  he 
joined  Ward-Wheelock  and  after 
a  short  time  with  that  agency,  re- 
turned to  the  West  Coast  to  head 
Decca  Records. 

Although  he  had  been  ill  for  some 
time,  Mr.  Voynow  was  released 
from  the  hospital,  but  suffered  a 
relapse  a  fortnight  ago  and  re- 
turned for  treatment.  He  is  sur- 
vived by  two  brothers,  Lt.  Col. 
Edward  Voynow,  now  on  duty  with 
the  War  Dept.  in  Washington  and 
just  back  from  the  Far  East;  Ben 
Voynow,  New  York,  and  a  sister, 
Mrs.  Mildred  Freeman,  Hollywood. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


•  New  Florence 


Belsano 

^✓.Armagh  Ncn.y^Glo 
^  Cramer* 

/ 

I  Cff^     ,  _   ,  Portage 

m  K^Soulh  Fork*  m 

\  WJACjF  I 

\^  "^JOHNSTOWN  / 
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BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


National  Representatives 

HLADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


Shaken  in  Wreck 

THREE  radio  men  aboard  the 
Dewey  special  train  wrecked  last 
Monday  in  Oregon  were  shaken  up, 
according  to  Kenneth  Banghart,  of 
WRC  Washington,  who  is  taking 
the  trip  for  NBC.  With  him  for 
NBC  was  Keith  Williams,  engineer. 
Don  Pryor,  of  CBS  Washington, 
was  with  the  special.  Bob  Evans, 
of  CBS,  left  the  train  at  Seattle. 
NBC's  equipment  was  damaged  but 
quickly  I'epaired.  CBS  had  no 
equipment  on  the  train.  Henry  J. 
Turnbull,  radio  director  of  the  Re- 
publican National  Committee,  re- 
ceived a  black  eye. 


Ideas  Exchange  Urged 

URGING  interchange  of  ideas 
through  international  shortwave 
after  the  war  as  a  means  of  pre- 
serving peace,  Commissioner  Clif- 
ford J.  Durr  of  the  FCC  addressed 
the  Christ  Church  Forum  in  New 
York  last  Wednesday  on  "Building 
for  a  Better  World"'.  Mr.  Durr  said: 
"Ideas  which  lead  to  war  must  not 
be  permitted  to  grow  and  the  only 
effective  weapons  against  such 
ideas  are  contrary  ideas,  and  infor- 
mation. Here  our  modern  methods 
of  communication  can  and  must 
play  their  essential  role."  He 
visioned  conversion  of  military  sur- 
plus communications  equipment  to 
civilian  use  after  the  war  to  ex- 
pand all  phases  of  communications, 
including  telephone,  telegraph  and 
radio. 


'Vic  &  Sade'  Replaced 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, sponsor  of  Vic  and  Sade 
on  NBC  and  previously  on  CBS  for 
a  number  of  years,  on  Oct.  2  re- 
places the  program  with  Rosemary, 
another  daytime  serial,  written  by 
Elaine  Carrington,  author  of  P  & 
G's  Pepper  Young  Family  and 
When  a  Girl  Marries  on  NBC.  New 
show  centers  around  the  story  of 
a  secretary  and  her  boss  who  move 
from  a  small  town  to  a  govern- 
ment job  in  New  York  where  the 
young  lady  finds  romance.  Series 
will  be  heard  Monday  through  Fri- 
day 11:15-11:30  a.m.  on  55  stations 
for  White  Laundry  soap  (Benton 
&  Bowles),  on  23  stations  for  Ivory 
Flakes  (Compton  Adv.)  and  on  4 
stations  for  Dash  (Pedlar,  Ryan 
&  Lusk).  Program  will  be  snonsored 
by  Benton  &  Bowles,  New  York,  in- 
dividual producer  still  to  be  named. 


OWI  Radio  Bureau 
Stafif  Realignment 

Ludlam  Names  Bailey,  House, 
Mrs.  Cunningham,  Rosenberg 

APPOINTMENT  of  Mrs.  Marjorie 
Cunningham,  formerly  with  the  Ra- 
dio Section  of  the  Office  of  Civilian 
Defense,  as  assistant  chief  of  the 
Special  Assignment  Division,  with 
headquarters  in  Washington,  was 
announced  last  week  by  George  P. 
Ludlam,  chief  of  the  OWI  Domes- 
tic Radio  Bureau. 

Mrs.  Cunningham  succeeds  Mrs. 
Betty  Carter  who  has  resigned. 
Mrs.  Carter  is  owner  and  publisher 
with  her  husband,  Maj.  W.  Hodding 
Carter,  of  the  Greenville  (Miss.) 
Democrat  Times  and  was  on  leave 
of  absence  with  OWI. 

Other  Changes 

Several  staff  changes  were  also 
announced  by  Mr.  Ludlam,  chiefly 
affecting  the  New  York  operations 
of  the  Bureau.  Harold  Rosenberg 
has  been  named  deputy  chief  of 
the  Bureau  in  charge  of  the  New 
York  office  and  will  continue  as 
chief  of  the  Special  Assignment 
Division. 

Harry  P.  Bailey,  formerly  an 
assistant  in  the  Special  Assignment 
Division,  has  been  appointed  as- 
sistant deputy  chief  of  the  New 
York  office. 

Jerome  Brooks,  assistant  copy 
chief  of  the  Radio  Bureau,  has 
been  made  chief  of  the  copy  and 
production  section  of  the  editorial 
and  production  division  with  New 
York  headquarters.  He  will  be 
responsible  for  the  production  of 
recorded  spot  announcements  dis- 
tributed to  local  stations  throughout 
the  country  under  the  Station  An- 
nouncement Plan. 

Lee  House,  with  the  Radio  Bu- 
reau since  1942,  has  been  ap- 
pointed chief  of  the  traffic  section 
of  the  editorial  and  production 
division,  headquarters  Washington. 
Mr.  House  was  formerly  associated 
with  WLW  in  Cincinnati.  Roderick 
Holmgren,  assistant  station  rela- 
tions chief  in  the  Radio  Bureau's 
Chicago  office,  has  been  promoted 
to  Assistant  Deputy  Bureau  Chief 
in  Chicago. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  racial  groups  wMch  com- 
prise 70%  of  the  popjtation.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 

Page  64   •   September  25,  1944 


BROADCASTING  • 


Broadcast  Adveriuine 


I  INFORMAL  "idea  conference"  developed  at  KLZ  Denver  between  (1  to 
I  r)  Charles  Pekor  Jr.,  CBS  press;  Roger  Rambeaux,  KLZ  publicity; 
'  Robert  J.  Landry,  head  of  CBS  program  writing,  and  John  Prince,  KLZ 
I  writer,  when  the  two  network  representatives  coincidentally  met  in  the 
'  offices  of  the  Denver  outlet  a  short  time  ago. 


MBS  LOOKS  AHEAD 
ON  ANNIVERSARY 

IN  ANTICIPATION  of  the  tenth 
birthday  anniversary  of  Mutual  in 
October,  Miller  McClintock,  MBS 
president,  last  week  issued  a  sum- 
mary of  the  Network's  growth  from 
four  stations  in  1934  to  its  present 
total  of  247,  and  in  a  statement  on 
the  occasion  said  that  the  year 
ahead  offers  a  period  of  challenge 
to  the  radio  industry  unsurpassed 
in  broadcasting  history. 

"As  proud  as  we  at  Mutual  are 
of  the  great  expansion  of  the  net- 
work," said  Mr.  McClintock,  "we 
are  thinking  not  in  the  terms  of  the 
past  but  of  the  future,  a  future  that 
promises  fulfillment  of  the  miracle 
of  radio."  He  added  that  the  share- 
holders and  affiliated  stations  of 
Mutual  "stand  firmly  with  the  rest 
of  American  business  to  assume  re- 
sponsibility for  the  tremendous  task 
ahead  of  us  in  the  postwar  world." 

The  summary  shows  that  on  the 
eve  of  its  celebration,  the  Mutual 
network  is  entering  its  11th  year 
on  the  air  with  gross  billings  dur- 
ing the  first  nine  months  of  1944 
showing  an  increase  of  45%  over 
1943. 


Canada  Loan  Drive 

PLANS  for  paid  broadcasts  for 
Canada's  Seventh  Victory  Loan, 
which  opens  on  Oct.  23  for  $1,300,- 
000,000,  are  now  nearing  final 
stages,  with  allowances  being  made, 
it  is  understood,  for  a  sudden  ter- 
mination of  the  European  war  dur- 
ing the  campaign.  All  spot  broad- 
casts and  announcements  will  be 
sponsored  by  national  and  local  ad- 
vertisers. Network  programs  on  all 
78  English-language  stations  con- 
sist of  half-hour  dramas  and  hour 
all-star  variety  shows.  Plans  for 
French-language  programs  are  not 
yet  available.  The  campaign  is  in 
charge  of  the  National  Radio  Com- 
mittee, which  includes  broadcast- 
ers, agency  executives,  and  govern- 
ment department  heads. 


WAC  Names  Katz 

JOSEPH  KATZ  Co.,  New  York 
and  Baltimore,  has  been  appointed 
by  the  War  Advertising  Council 
as  volunteer  task  force  agency  to 
produce    Sixth   War    Loan  tran- 
scriptions for  the  use  of  local  sta- 
"tions.    Current  plans  call  for  an 
j  initial   series  of  24  quarter-hour 
[programs  which  may  be  offered  for 
local   sponsorship.    Production  on 
[first  of  the  Treasury  discs  was  re- 
ported to  have  been  started  last 
week. 


New  Bristol-Myers  Show 

BRISTOL-MYERS  Co.,  New  York, 
is  expected  to  promote  Ipana,  Mum 
and  Ingram's  shaving  cream  in  the 
Tuesday  9-9.30  p.nl.  period  it  has 
secured  on  the  Blue  network.  The 
starting  date  is  understood  to  be 
set  for  Nov.  14  on  a  hook-up  of 
149  stations.  Fred  Brady,  come- 
dian, is  reported  to  be  signed  to 
team  with  Gracie  Fields,  with  My- 
ron Dutton  directing,  but  no  con- 
firmation of  these  details  was  forth- 
coming from  the  network  or  Do- 
herty,  Clifford  &  Shenfield,  New 
York. 


FIRST  NATIONAL  Stores  Inc.,  Som- 
erville,  Mass.  has  renewed  Wartime 
Food  News  featuring  Gretchen  Mc- 
Mullen,  five  times  weekly,  Monday 
through  Friday  9  :30-9  :45  a.m.  on  New 
England  Regional  Network  stations : 
WBZ  Boston,  WCSH  Portland,  Me., 
WJAR  Providence,  WLBZ  Bangor, 
WTIC  Hartford,  WFEA  Manchester. 
Contract  for  52  weeks  was  placed  by 
Badger  &  Browning,  Boston. 


ILlihoL  lowSuft  Cni^MU. 


H  0  L  L  I  S  T  E  R 


G  R  y  S  T  fl  I  CO. 


Dr.  Sloan  Drops  W&L 

ADVERTISING  for  Dr.  Sloan's 
Liniment,  a  product  of  William  R. 
Warner  &  Co.,  New  York,  handled 
by  Warwick  &  Legler  Inc.,  New 
York,  for  a  number  of  years,  will 
no  longer  be  handled  by  that 
agency  after  Jan.  5,  1945.  Product 
is  promoted  on  Gangbusters  on  91 
Blue  stations,  Friday  9-9:30  p.m. 
Selection  of  a  new  agency  is  not 
expected  to  be  set  for  some  time, 
according  to  a  company  spokes- 
man. No  change  in  radio  plans 
has  been  indicated.  Through  War- 
wick &  Legler,  Warner  has  ad- 
vertised the  liniment  on  various 
"crime"  shows,  including  Warden 
Lawes'  program  20,000  Years  in 
Sing  Sing,  in  1939  Youth  vs.  Age, 
quiz  show,  on  NBC  Blue  and  Red 
networks,  and  from  October  1940 
until  the  present  on  the  Blue 
Gangbusters,  the  Phillips  H.  Lord 
production. 


'Barn  Dance'  Promotion 

PARAMOUNT  PICTURE  film 
version  of  National  Barn  Dance, 
sponsored  on  Saturday  9-9:30  p.m. 
by  Miles  Labs  Inc.,  Elkhart,  will 
receive  extensive  promotion  on  this 
and  other  Miles'  network  programs 
before  the  premiere  in  Chicago 
Oct.  14  and  continuing  through 
Oct.  27.  Arrangements  for  pro- 
motion on  the  air  were  made  by 
R.  M.  Gillham,  advertising  and 
publicity  director  of  Paramount, 
with  Walter  Wade,  president  of 
Wade  Adv.,  Chicago,  representing 
program's  sponsor,  and  George 
Cook  representing  WLS  Chicago, 
which  originates  for  NBC. 


THE  (8) 
COWBOYS 

SPONSORED  BY 
THE  SPEARMAN 
BREWING  COMPANY 


WAG  A 

PRODUCED  FOR 


Miss  Genevieve  Lemper 
Foote,  Cone  &  Belding 
Chicago,  lU. 
Dear  Genevieve: 

The  best  proof  of  what  a  genuine 
public  service  we  rendered  when  we 
sent  our  own 
war  corre- 
s  p  0  n  d  e  n  t, 
Howard  L  . 
Cher  noff, 
overseas  t  o 
con  tact  W. 
Va.  boys,  is 
now  becom- 
ing still  more 
evident.  With 
Chernoff 
soon  due  back, 
requests  for 
public  a  p  • 
pearances  by 
him  are 
really  piling 
up.  Kiwanis, 
Rotary  and 
Lions  CTmbs 
are  mighty 
anxious  t  0 
set  dates  for 
him  to  ap- 
pear.  In 
Charles  ton, 
the  Charles- 
t  o  n  Open 
Forum,  too, 
has  arranged 
to  have  Cher- 
noff as  guest 
speaJcer  for 
the  opening 
of  their  19ltJ,  season.  This  is  really 
significant,  since  this  organization 
never  employs  local  speakers  but  always 
secures  the  top  talent  from  this  coun- 
try's foremost  personalities.  We've 
surely  got  something  worth  bragging 
about,  don't  you  thi7tk? 

Regards,   Yours,  Algy 

The  W.  Va.  Network 

WCHS  Charleston  WSAZ  HunHngton 
WPAR  Parkersburg  WBLK  Clarksburg 


8 


f  STATIONS 


OUTSTANDING 


PROGRAMS  AND 
PRODUCTION 

WAGA 

ATLANTA 


5000  WATTS  ON  500  KILOCYCLES 
REPRESENTED  BY  HEADLEY  REED  CO. 
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ALASKA 


More  listeners 
per  $  through 


KFQD 


COVERING  METROPOLITAN 
AREA  OF  ALASKA 

790KC-1000W 

First  in  Alaska 

ALASKA  BROADCASTING  CO. 

Anchorage,  Alaska 

National  Representatives: 
Pan  American  Broadcasting  Co. 
New  York  17,  New  York 


First  In  Prestige! 
First  lit  Audience! 
Rrst  for  Advertisers! 

KOIN 

FORTIAND,  OR(GOR 

C85  AfHUate 


>.  FREE  &  PETERS  •  National  Representatives 


5000  WATTS  1330  KC. 


■fi 


I  ENGLISH  •  JEWISH  •  ITALIAN 

Nationol  Advertisers  consider  WEVD 
a  "most"  to  cover  the  great  Metro- 
politan New  York  Market. 

5encf  /or  WHO'S  WHO  on  W£VO 
-    WtVO  -  117  Wett  46*  Street  Mew  Yort.  W.  Y. 
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Election  Coverage 
Arranged  by  CBS 

Night  Schedule  Rearranged 
After  8  p.m.  for  Resuhs 

MOST  extensive  coverage  of  a 
Presidential  election  in  the  history 
of  radio  is  planned  by  CBS  for  the 
night  of  Nov.  7,  the  network  an- 
nounced last  week.  Paul  White,  di- 
rector of  news  broadcasts,  said  the 
entire  evening  program  schedule 
will  be  rearranged  after  8  p.m.,  to 
give  listeners  all  details  of  the  bal- 
loting. Other  networks  said  last 
week  that  they  are  working  on  elec- 
tion night  plans,  but  have  nothing 
ready  to  announce  as  yet. 

Elmo  Roper,  Fortune  magazine 
public  opinion  analyst,  will  join 
the  CBS  news  and  commentator 
staff  to  analyze  returns.  Staff  will 
be  seated  on  a  platform  in  CBS 
Studio  22,  which  will  be  equipped 
with  batteries  of  phones,  teletypes 
and  news  tickers,  facing  a  large 
blackboard  on  which  returns  will  be 
tabulated  as  they  come  in. 

Full  details  of  the  CBS  election 
coverage  were  to  be  dis''ussed  by 
Mr.  White  and  news  directors  of 
the  CBS  owned  and  operated  sta- 
tions at  a  meeting  scheduled  to  be 
held  in  New  York  Sept.  24. 


DEWEY  DEMOCRATS 
PLAIS   RADIO  DRIVE 

AMERICAN  Democratic  National 
Committee  for  Dewey,  New  York, 
through  various  local  affiliates 
through  the  country,  such  as  Demo- 
crats for  Dewev,  Jefferson  Demo- 
crats for  Dewey  and  All-Party 
Ticket,  is  planning'  quarter-hour 
talks  on  stations  m  -from  10  to  12 
major  cities,  including  Cleveland, 
Chicago,  Detroit,  Milwaukee,  IjOS 
Angeles,  San  Francisco  and  New 
York,  beginning  around  Oct.  1. 

In  New  York,  the  ADNCD  has 
signed  for  two  quarter-hour  pe- 
riods on  WMCA,  jLnov.  1  and  Nov. 
6,  9:15-9:30  p.m.,  for  live  talks. 
Committee  is  negotiating  for  time 
on  WEAF  WABC  WJZ  and  has 
been  declined  time  by  WOR  New 
York,  on  grounds  that  all  time 
available  for  politics  has  been 
given  to  parties  with  candidates 
on  the  ticket,  accordi'is:  to  .Tohn 
J.  O'Connor  of  New  York,  chair- 
man of  the  executive  committee. 
The  conjmittee  may  use  network 
radio,  he  said. 


Chimney  Sweep  Spots 

G.  N.  COUGHLAN  Co.,  West 
Orange,  N.  J.  (Chimney  Sweep 
soot  destroyer),  on  Oct.  2  begins 
sponsorship  of  spot  announce- 
ments, musical  clock  participation 
programs,  and  quarter-hour  show-s 
on  WBBM  WWJ  WCCO  KXOK 
WLW  KOIN  WCAU  WJAS  KIRO 
WTIC  WEEI  WOW  WSPD  WJAR 
WWVA.  Contracts  are  for  13 
weeks  through  Roche,  Williams  & 
Cleary,  New  York  and  Chicago. 


LISTENERS  to  America's  Town 
Meeting  of  the  Air.  now  sponsoi-ed  on 
the  Blue  hy  Reader's  Digest  Assn.. 
were  told  last  Thursday  that  Franklin 
I).  Roosevelt.  Thomas  E.  Dewey  and 
Xorman  Thomas  had  been  invited  to 
particinnte  in  the  Oct.  26  broadcast. 
Mr.  Thomas  had  accepted,  and  non- 
committal acknowledcments  had  been 
received  from  the  White  House  and 
the  headquarters  of  Mr.  Dewey,  it  was 
stated. 


N.  J.  Political  Series 

JOINING  in  the  flurry  of  cam- 
paigns and  counter-campaigns  to 
influence  New  Jersey  citizens  in 
casting  their  vote  Nov.  7  for  or 
against  the  adoption  of  a  new 
State  constitution,  the  New  Jer- 
sey Committee  for  Constitutional 
Revision  is  planning  a  spot  radio 
drive  on  nine  stations  in  the  State 
to  urge  a  "Yes"  vote.  Plans  call 
for  sponsorship  of  30-second  and 
one-minute  spots,  five  and  fifteen- 
minute  programs  on  WAAT  WPAT 
WTTM  WTNJ  WSNJ  WBAB 
WFPG  WCAM  WHOM,  beginning 
probably  around  the  middle  of  Oc- 
tober, with  the  possibility  of  ex- 
panding to  New  York  and  Phila- 
delphia. Agency  is  United  Adv., 
Newark. 


GOP  Buys  Time 

REPUBLICAN  National  Commit- 
tee has  purchased  the  8:15-8:30 
p.m.  period  on  MBS,  Wednesday, 
Sept.  27,  for  a  broad'-ast  by  Con- 
gressman Everett  Dirksen  of  Illi- 
nois, who  was  also  heard  at  that 
time  on  Mutual  last  Wednesday  and 
on  several  previous  Wednesdays. 


N.  Y.  Democrats  Name  Klinger 

THE  WOMEN'S  Divi.sion  of  the 
X.  Y.  State  Democratic  Committee 
has  appointed  Klinger  Adv..  New 
York,  to  handle  a  pre-election  cam- 
paign and  will  sponsor  thrice-weekly 
quarter-hour  transcriptions  of  dra- 
matic or  straight  talk  material  on  l-t 
New  York  stations,  beginning  Sept. 
2.5  and  continuing  through  Nov.  6. 
Station  list,  which  will  be  expanded, 
includes  WEXY  WMBO  WBTA 
WGR  WHCU  WJTX  WMCA  WBTX 
WXBF  WHEC  WGY  WFBL  WIBX 
WATX. 


CBS,  MBS  Carry 
FDR  Precinct  Talk 

BROADCAST  of  President  Roose- 
velt and  other  Democratic  Party 
spokesmen  to  the  Party's  precinct 
workers  Oct.  5  will  be  carried  on 
CBS  as  well  as  Mutual,  Leonard 
Reinsch,  radio  director  of  the  Dem- 
ocratic National  Committee,  an- 
nounced last  week.  He  also  said 
that  Fredric  March,  stage  and 
screen  star,  will  speak  on  the 
women's  program  the  Democrats 
are  sponsoring  Sept.  27  on  the 
Blue. 

On  Oct.  1,  a  program  aimed  at 
the  negro  voters  will  be  broadcast 
on  MBS,  4-4:30  p.m.,  under  Demo- 
cratic sponsorship.  Details  have  yet 
to  be  completed,  but  the  broadcast 
will  probably  originate  from  a 
meeting  in  Harlem,  Negro  district 
of  New  York. 

Last  week  the  Democratic  Na- 
tional Committee  sponsored  the 
broadcast  of  a  talk  made  Thursday 
by  Vice-President  Henry  A.  Wal- 
lace at  a  New  York  rally  held  by 
the  Independent  Voters  Committee 
of  the  Arts  and  Sciences,  on  Mu- 
tual 10-10:30  p.m.  President  Roose- 
velt's first  campaign  speech,  made 
to  the  convention  of  the  Teamsters 
Union,  was  broadcast  Saturday, 
9:30-10  p.m.,  on  NBC  and  CBS. 
On  Sept.  24  Secretary  of  the  In- 
terior Harold  Ickes  addressed  the 
convention  of  the  American  Slav 
Congress  in  Pittsburgh,  his  talk 
being  broadcast  on  MBS,  4-4:30 
p.m.,  sponsored  by  the  ASC. 


WHAT  ARE  YOUR 
POST-WAR  PLANS 

Naturally  you  want  a  good  slice 
of  profits  from   America's  Third 

Marl<et  after  the  war.  The  sure  way  to  secure  it  is  to  include 
CKLW  in  your  plans  now!  5000  watts  at  800  kc.  gives  you 
the  largest  concentrated  coverage  of  the  entire  area  at  the 
lowest  dollar  cost.  Let's  get  together  and  go  over  your 

post-war  sales  picture  in  this  market  now! 

Union  Guardian  Bldg..  Detroit 


J.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 


DAY    and  NIGHT 


CKLW 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 
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'VOTE'  DISC  PLAN 
OFFERED  BY  ASSN. 

NON-PARTISAN  Assn.  for  Fran- 
chise Education,  New  York,  whose 
chairman  is  Henry  J.  Kaiser,  ship- 
builder, is  engaged  in  raising  funds 
to  finance  production  and  distribu- 
tion of  recordings  designed  to  en- 
courage people  to  register  and  vote. 
Plan  calls  for  a  series  of  16  discs 
of  jingles,  dramatic  skits  and 
straight  copy  appeals,  to  be  offered 
gratis  to  all  radio  stations  for  use 
the  week  before  election. 

Content  would  be  strictly  non- 
partisan, according  to  a  spokes- 
man for  the  organiaztion,  which 
held  its  first  meeting  in  New  York 
last  week.  Members  of  the  na- 
tional committee  are  said  to  in- 
clude Gardner  Cowles  Jr.,  president 
of  the  Cowles  stations  and  Iowa 
Broadcastin-?  Co.;  Maj.  George 
Fielding  Elliott,  CBS  commentator; 
Clifton  Fadiman,  NBC  m.c;  Pal- 
mer Hoyt,  owner  of  KGW  Portland, 
and  Raymond  Graham  Swing,  Blue 
Network  commentator. 


Maltex  Regional 

MALTEX  Co.,  Burlington,  Vt.,  has 
signed  a  13-week  contract  effective 
Sept.  26  for  participation  in 
Breakfast  With  the  Fitzaeralds, 
on  a  thrice-weekly  basis.  Current 
schedule  itcludes  news  and  wom- 
en's interest  programs  on  WEAF 
New  York,  WEEI  Boston  and  New 
England  Regional  Network.  Agen- 
cy is  Samuel  C.  Croot  Co.,  New 
York. 


JUST  BEFORE  the  B-29  Super 
Fortresses  took  off  for  their  first 
raid  of  strategic  targets  in  the  in- 
dustrial heart  of  Japan  in  June, 
Lt  Col.  Edward  E.  Voynow,  vice- 
president  and  Chicago  manager  of 
Edward  Petry  &  Co.,  was  there 
somewhere  in  China  to  see  things 
were  shipshape.  Since  transferred 
to  Washington  at  Army  Air  I^'orces 
headquarters,  Plans  Section,  Col. 
Voynow  was  Materiel  Officer  for 
the  famed  XX  Bomber  Command 
[Broadcasting,  June  19,  194i]. 
Public  relations  officer  of  the  XX 
Command  is  Maj.  Hugh  Higgins, 
former  promotion  manager  of 
WRC  Washington,  who  worked 
with  Col.  Voynow  in  China. 

Alice  E.  Love  joy 

ALICE  E.  LOVEJOY,  28,  script 
reader  of  the  Blue  Network  in  1942 
and  a  member  of  the  Women's 
Airforce  Service  Pilots  (WASP), 
was  killed  Sept.  13  in  a  plane  crash 
at  St.  Port  Isabel  Channel,  Tex. 
She  leaves  her  parents,  a  sister 
and  a  brother. 


20,226  NEIGHBORHOOD  FOOD  STORES... 
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GENERAL  W  ELECTRIC 

■WGY-192 


SCHENECTADY,  N.  Y. 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


State  Political  Hookup 
Opened  in  Pennsylvania 

A  PENNSYLVANIA  statewide 
regional  network  for  political  bus- 
iness has  been  set  up  by  Dr.  Leon 
Levy,  president  of  WCAU  Phila- 
delphia. Political  parties  and  can- 
didates will  be  able  to  purchase 
blanket  coVerage,  v.nth  16  to  20 
stations  available.  The  hook-up, 
set  up  by  Gil  Babbitt,  publicity  and 
special  events  director  of  WCAU, 
includes:  WSAN  WFBG  WERC 
WHP  WJAC  WKST  KDKA  or 
WJAS  WKOK  WRAW  WARM 
WGBE  WJPA  WRAK  WBRE 
WBAX  WGAL  WEST  WAZL 
WORK  WKBO. 

The  first  business  placed  for  the 
political  network  is  that  of  the 
State  Republican  Committee,  using 
weekly  15-minute  periods,  and  a 
spot  campaign,  six  times  daily,  of 
30-,  50-  and  100-word  announce- 
ments. A  similar  schedule,  uving 
20  stations,  is  being  arranged  by 
the  State  Democratic  Committee. 


SHIFTS  GRANTED 

TO  WLAY,  WGCM 

CONSENT  was  granted  by  the 
FCC  last  wek  to  the  acquisition  of 
control  of  Muscle  Shoals  Broadcast- 
ing Corp.,  licensee  of  WLAY  Mus- 
cle Shoals,  Ala.,  by  Frank  Mitchell 
Farriss  Jr.  through  purchase  of 
two-thirds  interest  for  $16,000.  A 
director  of  the  Smith  Packing  Co., 
Nashville  meat  packers,  Mr.  Far- 
riss now  becomes  sole  owner  of  the 
station  through  acquisition  of  the 
third-interests  of  Joseph  W.  Hart 
and  Joseph  C.  Russell,  architects. 

Assignment  of  license  of  WGCM 
Gulfport,  Miss.,  from  WGCM  Inc. 
to  a  co-partnership,  WGCM  Broad- 
casting Co.,  was  also  granted. 
There  is  no  change  in  ownership. 
The  transfer  application  of  WTAD 
Quincy,  111.,  for  voluntary  assign- 
ment from  Illinois  Broadcasting 
Corp.  to  Lee  Broadcasting  Inc.,  at 
the  same  action  was  designated  for 
hearing.  Lee  Broadcasting  is  a  new 
corporation  in  which  majority  stock 
is  owned  by  Lee  Radio  Inc.,  which 
operates  KGLO  Mason  City,  la. 
[Broadcasting,  July  10.] 


N.  Y.  Club  Course 

RADIO  Production  Clinic  spon- 
sored by  the  Advertising  ^Inh  of 
New  York  as  part  of  its  advertis- 
ing and  selling  course,  opens  Oct.  9 
with  Eugene  S.  Thomas,  sales  man- 
ager, WO.R  New  York,  as  chair- 
man. Among  those  who  will  con- 
duct clinic  meetings  are:  Julius  F. 
Seebach  Jr.,  program  director,  and 
Roger  Bower,  program  producer, 
WOR;  Frank  Dahm,  free-lance 
script  writer;  Joseph  A.  Moran, 
associate  director  of  radio.  Young 
&  Rubicam  Inc.;  Dorothy  Lewis, 
coordinator  of  listener  activities. 
NAB. 


Armour  Replaces 

ARMOUR  &  Co.,  Chicago,  effective 
Oct.  2,  will  replace  Dateline  on 
CBS  Monday  7:15-7:30  p.m.  with 
a  new  series  of  Hollywood  news 
and  human  interest  stories  on 
prominent  personalities,  conducted 
by  Hedda  Hopper.  Miss  Hopper 
has  been  heard  during  recent  years 
on  CBS  Pacific  Coast  Netork. 
Agency  is  Foote,  Cone  &  Belding, 
Chicago. 


Yes,  indeed,  WINN 
'KEEP  'EM  REMEMBERING" 
in  Louisville  with 
BASIC  BLUE  PROGRAMS 
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BASIC  BLUE 
STATION  ^ 

LOUISVILLE,  KY. 

HARRY  McTIGUE 

Gcner«/  Manager 
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The  CBS  Station  for  a 
miliion  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


WSPA 


5000  Watts  Day 
1000  Watts  Night 
950  kc.  pnn 
Spartanburg.  S.  C.  uDo 
Represented  by  Hollingbery 


fa 

to  the 

prosperous  homes 
of  the  important 

EL  PASO 

TEXAS 
MARKET 


Only  EBOD  can  take  your 
message  to  ALL  the  El  Paso 
Southwest 


DOBBANCE  BODEBICZ.  Owsii 
VU  LAWRENCE.  Massj.r 

Howard  H.  Wilson  Co, 

National  BepresentotiTes 


WLBC,  Muncie  Indiana 

,  .  .  have  subscribed  to  several 
other  news  services,  but  your 
AP  radio  wire  is  "tops." 

W.  F.  Craig 

Commercial  Manager 


available  through 

PRESS  ASSOCIATION,  INC 

so  Rockefeiirr  Ploia 
N-»  York,  N.  Y 


T/  630  KILOCYCLES 
J  5000  WATTS  Full  Time 
i     BLUE  NETWORK 


Represented  Nationally  b/ 
John  BLAIR  &  CO. 


ASCAP  Honors  Pischke 

VAIL  W.  PISCHKE,  of  the  legal 
staff  of  Kirkland,  Fleming,  Green, 
Martin  &  Ellis,  Washington  radio 
lawyers,  has  received  the  ASCAP 
copyright  law  award  for  1944.  The 
award,  consisting  of  $100  in  cash 
and  an  illuminated  scroll,  was 
made  to  Mr.  Pischke  for  his  paper, 
"Plural  Liability  of  Musical  Copy- 
righted Compositions."  Mr.  Pischke, 
an  alumnus  of  Notre  Dame  where 
he  participated  in  radio  shows  on 
WSBT  South  Bend,  joined  the 
Washington  radio  law  firm  this 
year. 


AD  COlimiL  SEEKS 
WAR  THEME  CHANGE 

TWO  IMPORTANT  advertising 
campaigns  of  the  major  war  agen- 
cies can  be  dropped  in  whole  or  in 
part,  and  several  new  drives  may 
be  developed,  according  to  a  study 
of  home  front  information  cam- 
paigns made  by  the  War  Adver- 
tising Council  in  the  light  of  re- 
cent military  successes. 

The  Council  announced  that  it 
•was  advising  advertisers,  agencies 
and  media  to  limit  and  change  em- 
phasis hereafter  on  the  Food  Fights 
for  Freedom  program,  and  to  dis- 
continue, effective  Dec.  1,  nation- 
wide recruitment  campaigns  for 
women  workers.  According  to  War 
Manpower  Commission  estimates, 
the  latter  drive  may  be  confined 
to  getting  workers  for  specific 
plants  in  specific  areas  by  that 
date. 

One  of  the  new  campaigns,  which 
has  been  accepted  by  the  Council 
in  cooperation  with  the  Retraining 
and  Reemployment  Administration, 
and  the  OWI,  will  probably  be  di- 
rected both  to  civilians  and  return- 
ing servicemen,  with  the  aim  of 
speeding  rehabilitation  and  train- 
ing of  veterans.  Recruiting  for  the 
Merchant  Marine,  which  is  expect- 
ed to  become  a  more  pressing  need 
after  Germany's  collapse,  will  be 
the  object  of  another  campaign  now 
in  preparation  by  the  Council. 

Thi  WAC  emphasizes,  however, 
that  many  current  drives  must  con- 
tinue and  be  intensified  after  the 
fall  of  Germany  and  throughout  the 
war  with  Japan — notably  War 
Bonds,  the  fight  against  inflation, 
paper  salvage,  and  conservation. 


Army  Query  Protest 

CHARGING  a  questionnaire  sent 
out  by  Army  District  1,  Detroit, 
of  the  Sixth  Service  Command, 
Chicago,  is  an  "imposition"  on  all 
stations  receiving  it,  the  NAB  last 
week  filed  formal  protest  with  the 
War  Dept.,  Washington.  A  station 
member,  not  identified  by  the  NAB, 
received  a  questionnaire  from  the 
First  District  public  relations  of- 
fice, seeking  information  about 
each  quarter-hour  on  the  particu- 
lar station  from  noon  to  6  p.m. 
Seven  questions  were  asked  about 
each  15-minute  spot,  one  of  which 
was:  "Is  this  program  satisfactory 
to  your  station?"  At  the  same  time 
the  NAB  urged  members  to  notify 
its  headquarters  in  Washington  im- 
mediately of  any  doubtful  question- 
naires. The  NAB  Research  Com- 
mittee is  working  with  a  Commit- 
tee on  Government  Questionnaires 
to  reduce  unnecessary  forms.  Gov- 
ernment questionnaires  must  be 
cleared  by  the  committee. 


AGENCY,  SPONSOR  and  network  representatives  stuck  together  at 
the  Wisconsin  State  Fair,  held  in  Milwaukee  the  week  of  Aug.  19-27, 
when  Pillsbury  Feed  Mills  aired  a  program  from  the  Junior  Fair  Bldg. 
Those  involved  in  the  Pillsbury  undertaking  at  the  Fair  are  (1  to  r)  : 
Bill  Sheppard,  radio  director,  McCann-Erickson,  Chicago;  Don  C.  Wirth, 
managing  director,  Wisconsin  Network;  Homer  Havermale,  vice-presi- 
dent and  manager  of  McCann-Erickson;  H.  R.  Lathrope,  Wisconsin  Net- 
work farm  announcer;  Everett  Mitchell,  NBC  farm  announcer;  Dave 
Hendricks,  vice-president,  Pillsbury  Feed  Mills;  M.  E.  Cook,  advertising 
manager,  Pillsbury  Feed  Mills,  Clinton,  la.  The  Wisconsin  Network  in- 
cludes the  following  stations:  WRJN  Racine;  WCLD  Janesville;  WHBL 
Sheboygan;  WIBU  Poynette-Madison ;  KFIZ  Fond  du  Lac;  WHBY  Ap- 
pleton;  WSAU  Wausau;  WFHR  Wisconsin  Rapids. 


KROS  Control  Transfer 

TRANSFER  of  control  of  the 
licensee  corporation  of  KROS  Clin- 
ton, la.  is  sought  in  application 
filed  with  the  FCC  last  wek.  Sale 
of  55  shares  (27.5%)  by  Peter 
Matzen,  president,  to  W.  S.  Jacob- 
sen,  secretary-treasurer  of  the 
Clinton  Thrift  Co.,  for  total  con- 
sideration of  $5,500  is  involved  in 
transaction.  Mr.  Jacobsen  now 
holds  50  shares  and  Mr.  Matzen 
102  shares. 


To  Honor  Novik 

MORRIS  NOVIK  will  be  tendered 
a  testimonial  luncheon  in  tribute  to 
his  work  as  director  of  WNYC, 
New  York  municipal  station,  and 
as  coordinator  of  the  New  York 
Radio  Committee  Sept.  28,  by  a 
group  of  New  York  network  and 
station  executives. 


UP  in  Brussels 


FRANCIS  H.  LEGGETT  &  Co.  (food 
products),  Get.  2  begins  sponsorship 
of  Meet  Miriam  Kressyn.  Monday, 
Wednesday  and  Friday  2 :30  p.m.  on 
WEVD  New  York.  Show  will  be  pro- 
duced by  Joseph  Jacobs  Organization, 
New  York. 


UNITED  Press  reopened  its  bureau 
in  Brussels  last  week,  with  John  A. 
Parris  of  the  London  staff  in  charge, 
UP  reported.  This  is  the  third  UP  bu- 
reau to  reopen  since  June,  as  Rey- 
nolds Packard  is  back  in  Rome  and 
Henry  T.  Gorrell  and  Richard  D.  Mc- 
Millan have  restored  service  in  Paris. 


Stability  Counts 

NOW-AND  IN  THE 
POST-WAR  PERIOD 

HE  rich  markets  of  Richmond  and  Vir- 
ginia,  covered  by  Station  WRNL,  are 
stable  markets  .  .  .  the  markets  you  will 
vy^ant  to  cultivate  for  present  and  post  war 
sales. 


For  first  choice,  then,  you'll  choose  the 
stable  Richmond  station.  As  proof  of 
WRNL's  constancy  we  present  the  follow- 
ing facts: 

•  70.8%    OF  THE    NATIONAL   ADVERTISERS  ON 
THIS  STATION  ARE  RENEWALS. 

•  88%  OF  THE  LOCAL  ADVERTISERS  ON  THIS  STA- 
TION ARE  RENEWALS. 


Advertisers  don't  renew  contracts  unless 
the  medium  they  use  poys  off  in  results. 


WRNL 


SOOOWATTS 

NIGHT'-DAY9I0KC 


Page  68   •   September  25,  1944 


•••EDWARD  PETRY  6.  CO..  INC.  NATIONAL  REPRESENT^ 

BROADCASTING    •    Broadcast  .4 ^v^t;<ini 


Montgomery  AM  CP, 
Two  New  FMs  Requested 

NEW  STANDARD  station  at 
Montgomery,  Ala.  is  requested  in  an 
application  filed  with  the  FCC  last 
week  by  United  Broadcasting  Co. 
President  of  the  company  is  T.  E. 
Martin,  attorney.  Vice-presi- 

dent is  John  S.  Allen,  partner  with 
Besse  Kadden  in  Kadden-Allen  Ad- 
vertising Agency,  Montgomery, 
which  holds  a  19<7<~  interest  in  the 
new  company.  Walter  J.  Knabe,  at- 
torney, holds  5%  interest  and  is 
secretary-treasurer.  Facilities  re- 
quested are  1,000  w  unlimited  time 
on  1600  kc. 

Applications  for  new  FM  stations 
were  filed  by  the  licensees  of  WMAZ 
Macon,  Ga.  and  WDWS  Cham- 
paign, 111.  Assignment  requested  for 
the  Macon  outlet  is  47,700  kc  and 
12,600  sq.  mi.  coverage.  Estimated 
cost  is  $46,000.  Champaign  assign- 
ment requested  is  49,100  kc  with 
4,660  sq.  mi.  coverage.  Estimated 
cost  is  $15,800. 


War  Shifts 

i  CLARK  SANDERS,  transferred 
from  the  KGO-Blue  Network  engi- 
neering department  in  San  Fran- 
cisco to  the  overseas  staff  of  the 
news  and  special  features  division, 
has  arrived  at  Pearl  Harbor,  ac- 
cording to  the  Blue  Network.  As 
technician-reporter,  Mr.  Sanders 
will  cover  the  Pacific  naval  action 
with  Bill  Baldwin,  William  Ewing 
and  Victor  Eckland.  Herbert  M. 
Clark  has  returned  to  London  from 
France  to  relieve  Harold  Peters 

I  who  has  been  in  charge  of  Blue's 

i'  London  office. 


VIDEO  EXPANSION 
TOLD  TO  AD  CLUB 

THE  PRESENT  10,000  television- 
equipped  homes  in  the  United 
States  should  increase  to  741,000 
within  18  months  after  television 
sets  are  available  at  $200  — 
and  within  ten  years,  television 
equipped  homes  should  multiply  to 
around  23,000,000,  Eugene  S. 
Thomas,  sales  manager  of  WOR 
New  York,  told  the  Advertising 
Club  of  New  York,  at  its  first  fall 
meeting,  Sept.  19.  Mr.  Thomas,  di- 
rector of  the  Advertising  Club,  at- 
tributed the  statistics  to  Thomas 
F.  Joyce,  manager  of  RCA  Pho- 
nograph &  Television  Dept. 

He  said  that  the  five  kinds  of 
commercials  paying  off  successful- 
ly in  television  include  visual, 
dramatized,  remote  pick-up,  film 
and  animated  or  mechanical  atten- 
tion getters.  Mr.  Thomas  said  that 
"instead  of  adding  up  all  the 
knowm  costs  to  get  the  charge  to 
the  advertisers,  we  should  work 
the  other  way — calculate  what  the 
television  audience  is  worth  to  the 
advertiser,  and  keep  costs  under 
that." 

If  the  television  program  sells 
four  times  as  much  soap  as  its  ra- 
dio counterpart,  he  said,  a  time 
and  talent  budget  three  or  four 
times  that  of  the  radio  show  will 
make  sense.  Besides  appealing  to 
both  eye  and  ear,  Mr.  Thomas  said, 
television  will  appeal  to  a  high- 
class  pocketbook,  as  ownership  of 
a  $200  video  set  will  indicate  exist- 
ence of  better-than-average  pur- 
chasing power. 


THE  GRANDEST  OF  CHRISTMAS  SHOWS . . . 


Trappy  TH^ttmb"/ 


A  radio-cartoon  for  kids  up  to  60  about  the  amazing 
adventures  of  that  half-sad,  half-glad  hybrid  of  the 
animal  kingdom  and  his  unusual  associates.  Complete 
promotional  kit  including  a  16-page  Coloring  Book, 
poster-prints,  animal  cut-out  patterns  and  other  pub- 
licity material.  15  quarter -hours  for  pre-Christmas 
broadcast  at  rate  of  3-a-week.  39  additional  shows  for 
continuation  past  New  Year's.  Two  series  may  be 
bought  separately  or  in  combination. 

THE  MAGIC  CHRISTMAS  WINDOW— another  star  NBC 
Recorded  Show!  Two  typical  kids  discover  the  secret  of 
walking  through  the  Magic  Christmas  Window  into  a 
world  of  living  toys.  Such  familiar  tales  as  "The  Shoe- 
maker and  the  Elves". .  ."A  Visit  From  St.  Nicholas".  . . 
plus  several  modem  stories  are  among  the  12  thrilling 
adventures  dramatized.  Offers  imlimited  tie-ins  with 
sponsor's  own  Christmas  windows.  12  programs  for  a 
suggested  4  week  pre-Christmas  campaign,  using  3  a  week. 

Write,  wire  or  phone  for  audition  records  foday! 


MoHeflol  IreodusHog  C«. 


RADIO'R 

AMIKICA'S  NUMB 


ING  DIVISION 


CC  OF  RCCORDBD  PROGRAMS 


ASmrktof  Katflo 
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RCA  BIdg.,  Radio  Cily,  N.  y.  .  .Merchandise  Mart,  Chicago,  ///. 
rraiu-lux  BIdg.,  Washington,  D,  C,  .  ,  Sunnt  and  Via*,  Hollywood,  Cat. 


American  Net  Programs 
Maintain  Canadian  Lead 

AMERICAN  NETWORK  shows 
lead  the  September  evening  na- 
tional ratings  of  Elliott-Haynes 
Ltd.,  Toronto,  with  Radio  Theatre 
having  a  rating  of  23.5,  followed  by 
Edgar  Bergen  &  Charlie  McCarthy 
with  20.1,  and  Alburn  of  Familiar 
Music  in  third  place  with  18.4.  A 
Canadian  quiz  show  Treasure  Trail 
is  fourth,  with  Words  At  War  fifth, 
Bing  Crosby  Music  Hall,  Waltz 
Time,  Aldrich  Family,  Fighting 
Navy  (Canadian  origination),  Big 
Town,  Share  The  Wealth  (Cana- 
dain  origination),  Lum  'n  Abner, 
Victory  Parade  (Canadian  origina- 
tion), Green  Hornet  (Canadian 
origination),  Vacation  Serenade 
and  Canadian  Cavalcade  (Canadian 
origination),  following  in  that 
order. 

French  language  evening  pro- 
gram popularity  for  September  is 
topped  by  Course  au  Tresor  with  a 
rating  of  26.8  (up  10.2  points  from 
August),  followed  by  Le  Cafe  Con- 
cert, Secrets  du  Dr.  Morhanges, 
Radio  Theatre,  and  Les  A^nours  de 
Ti-jos. 


ACA  IS  NEGOTIATING 
ON  ANNOUNCER  FEES 

AMERICAN  Communications  Assn. 
(CIO)  is  negotiating  for  an  agree- 
ment with  WLIB  Brooklyn  for  com- 
mercial fees  for  announcers.  The 
union,  which  won  recognition  for  the 
announcers  several  weeks  ago,  has 
held  a  contract  for  technicians  at 
WLIB  for  several  years. 

Negotiations  for  a  new  agreement 
with  WARM  Scranton,  Pa.,  began 
Sept.  12,  with  issues  involved  includ- 
ing increase  in  pay  and  improved 
working  conditions  for  studio  tech- 
nicians. Outcome  is  subject  to  WLB 
approval.  Renewal  of  agreements, 
with  increase  in  wages  for  studio 
technicians  and  technician  announcers, 
were  negotiated  successfully  by  the 
ACA  with  WCAO  Baltimore  and 
WDAS  Philadelphia. 

Other  Negotiators 

Notices  for  reopening  of  negotia- 
tions for  new  contracts  have  been 
sent  to  WHN  and  WNEW  New  York  ; 
WBNY  Buffalo;  WHAT  and  WIP 
Philadelphia.  Also,  by  mutual  agree- 
ment with  management  of  WPEN 
Philadelphia,  negotiations  for  renewal 
of  contract  covering  announcers  and 
all  office  workers  will  be  begun  before 
the  time  provided  for  in  the  current 
agreement. 

With  preparations  for  renewal  of 
agreements  in  progress,  dispute  be- 
tween KYW  Philadelphia  and  the 
ACA  was  settled  amicably  and  a  joint 
WLB  form  has  been  filed  by  the 
parties  requesting  wage  adjustments 
retroactive  to  August  21,  1943.  Re- 
cent apiJroval  of  a  new  contract  be- 
tween ACA  and  WCAU  Philadelphia 
provided  for  increased  wages  and 
back  pay  to  technicians. 

Hearings  were  ordered  bv  the 
NLRB  at  Palm  Beach.  Fla..  for  Sept. 
8  on  a  petition  filed  by  ACA  for  sole 
and  exclusive  bargaining  agent  for  all 
employes  of  WWPG  Palm  Beach. 
Outcome  has  not  yet  been  determined. 


Sporting  Co.  Sponsors 

MacGREGOR-GOLDSMITH,  Cin- 
cinnati (sporting  goods),  on  Sept. 
30  will  begin  sponsorship  of  the 
first  of  a  series  of  ten  collegiate 
football  games  on  WJJD  Chicago, 
WLW  Cincinnati,  and  WJR  De- 
troit. Dick  Bray,  of  Cincinnati,  will 
do  the  announcing.  Agency  is  Hugo 
Wagenseil  &  Assoc.,  Dayton,  0. 
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THE  VOICE  OF  MISSISSIPPI 


MISSISSIPPI 
POPULATION 
UP 

Mississippi,  expanding  rapidly 
in  agriculture  and  industry,  is  also 
growing  in  population.  Latest  fig- 
ures from  the  U.  S.  Census  Bureau 
show  Mississippi  gained  47,605 
residents  from  April  1,  1940  to 
July  31,  1943 — further  evidence 
that  the  Mississippi  market  is 
stable   in  every  way. 

Mississippi  will  hold  its  wartime 
growth  and  continue  to  grow  at  a 
rapid  rate  after  the  war.  Sensa- 
tional oil  development  is  giving 
new  impetus  to  Mississippi  busi- 
ness. And  WJDX,  "the  Voice  of 
Mississippi",  continues  to  DOMI- 
NATE this  profitable,  stable,  grow- 
ing market. 


^  i 

LAMAR 

LIFE  INSURANCE 

COMPANY 

JACKSON,  MISSISSIPPI 
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Thompson  Heads  WBEN 
As  Twamley  Successor 

APPOINTMENT  of  C.  Robert 
Thompson,  commercial  manager  of 
WBEN  Buffalo  as  station  director 
succeeding  Edgar  H.  Twamley,  on 
leave  for  overseas  Government 
service,  w^as  announced  last  week 
by  A.  H.  Kirchhofer,  vice-president 
of  WBEN  Inc.  and  managing  editor 
of  the  Buffalo  Evening  News. 
Frank  W.  Kelly,  of  the  WBEN 
sales  staff,  was  elevated  to  commer- 
cial manage  r,  succeeding  Mr. 
Thompson. 

Mr.  Twamley,  who  has  been  with 
WBEN  since  1932,  has  accepted  a 
confidential  overseas  assignment,  it 
was  announced.  Prior  to  joining 
WBEN,  he  was  on  the  station  rela- 
tions staff  of  NBC.  Mr.  Thompson 
has  been  with  ^VBEN  since  Decem- 
ber 1942,  coming  from  WEBR  Buf- 
falo. He  formerly  had  served  as 
manager  of  WCOL  Columbus  and 
had  served  with  stations  in  Balti- 
more and  Philadelphia.  Mr.  Kelly, 
former  commercial  manager  of 
WHAM  Rochester,  joined  WBEN 
in  1938.  He  holds  a  first-class  com- 
mercial operator's  license  and  is  an 
amateur. 


74e  SCHOOL^/ 
RADIO  TECHNIQUE 


(Americans  Oldest  School  Devoted 
Exclusively    to    Radio  Broadcasting) 

6  Weeks'  Evening  Course 

OCTOBER  2 

8  Weeks'  Day  Course 

OCTOBER  16 

Taught   by  ?ieticork  Profes- 
sionals,    for     Beginner  & 
Advanced  students,  include: 
«  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 
a  Commentating  e  Voice 

Co-ed.  Moderate  rales.  Inquire! 
Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING,RADIO  CITY,  N  Y. 
CIRCLE  7-0193 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio  Engineering  ConsultantB 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


United  Manufacturing  Corp. 

Division  of 
V,  S,  Recording  Co, 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  \7a<h.  6,  D.  C. 
District  1640 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
in  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

Write   for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


YOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion  Sq.  Bldg. ,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


FOR  YOUR  PROGRAMS 

CANADA 

"ask  Adaskin'^ 

JOHN  ADASKIN  PRODUCTIONS 

Montreal  Trust  Bldg.,  67  Yonge  St.,  Torontd 


BUY 
WAR  BONDS 


34  Canada  Outlets 
Get  Power  Boosts 

But   Many    Lack  Equipment 

To  Go  From  1  to  5  kw. 

THIRTY-FOUR  Canadian  broad- 
casting stations  have  been  notified 
by  Walter  A.  Rush,  Controller  of 
Radio,  Department  of  Transport, 
Ottawa,  that  they  can  increase  their 
power  from  1  to  5  kw  under  Havana 
Treaty  allocations.  The  stations 
are  located  in  all  parts  of  the  Do- 
minion. A  forecast  of  these  power 
increases  was  given  some  time  ago 
[Broadcasting,  May  15]  by  Au- 
gustin  Frigon,  Canadian  Broad- 
casting Corp.  general  manager, 
before  the  Parliamentary  Commit- 
tee on  Broadcasting,  when  he  stated 
that  possibly  46  Canadian  broad- 
casters could  go  to  5  kw  under  the 
Havana  Treaty. 

From  the  Atlantic  to  the  Pacific 
the  increases  go  to  CJCB  Sydney, 
N.  S.;  CJFX  Antigonish,  N.  S.; 
CFNB  Fredericton,  N.  B.;  CHSJ 
St.  John,  N.  B.;  CKNB  Campbell- 
ton,  N.  B.;  CKCW  Moncton,  N.  B.; 
CFCY  Charlottetown,  P.  E.  I.; 
CHNC  New  Carlisle,  Que.;  CJBR 
Rimouski,  Que. ;  CHRC  Quebec, 
Que.;  CKEY  Toronto;  CHML  and 
CKOC  Hamilton,  Ont.;  CKTB  St. 
Catherines,  Ont.;  CHEX  Peter- 
borough, Ont.;  CKWS  Kingston, 
Ont.;  CKGB  Timmins,  Ont.;  CJKL 
Kirkland  Lake,  Ont.;  CFCH  North 
Bay,  Ont.;  CKPR  Fort  William, 
Ont.;  CKKC  Winnipeg;  CKCK  and 
CKRM  Regina,  Sask.;  CHAB 
Moose  Jaw,  Sask.;  CKBI'  Prince 
Albert,  Sask.;  CFQC  Saskatoon; 
CJOC  Lethbridge,  Alta.;  CFAC 
Calgarv;  CFRN  and  CJCA  Edmon- 
ton; CKOV  Kelowna,  B.  C;  CJAT 
Trail,  B.  C;  CKWX  Vancouver, 
and  CJVI  Victoria,  B.  C. 

Few  of  these  stations  have  at 
present  the  equipment  lo  make  the 
increase,  and  some  are  not  yet  oper- 
ating on  the  full  1  kw  for  which 
they  are  licensed.  But,  with  equip- 
ment expected  to  be  available  sooji 
after  the  end  of  the  European  war, 
a  number  of  the  34  Canadian  sta- 
tions are  ready  to  go  to  the  limit 
of  their  frequency  allocation. 


Conkey  on  20 

G.  E.  CONKEY  CO.,  Cleveland, 
began  sponsorship  of  one-minute 
announcments  Sept.  18  three  to 
five  times  weekly,  and  quarter-hour 
programs  in  October  on  20  sta- 
tions. The  26-week  contract  was 
placed  by  Rogers  &  Smith,  Chicago. 


Thadeus  W.  Jacobs 

THADEUS  W.  (Tad)  JACOBS, 
for  five  years  with  Frederic  W.  Ziv 
Co.  as  southern  representative,  died 
Sept.  3  in  Atlanta.  He  is  survived 
by  his  wife,  daughter,  and  mother. 


TWISTED  WRECK  is  all  that  re- 
mains of  the  CBS  New  York  FM 
antenna  after  the  hurricane  hit  it. 
Antenna  is  85  feet  high  and  is  lo- 
cated at  500  Fifth  Ave.,  New  York. 


New  to  Networks 

BLUE  NETWORK,  in  a  review  of 
new  and  returning  commercial 
programs  this  fall,  reports  that  out 
of  18  new  shows  on  the  network, 
six  are  sponsored  by  advertisers 
new  to  network  radio — Chatham 
Mfg.  Co.  (blankets,  fabrics), 
sponsoring  Chatham  Shopper,  Sat., 
1-1:15  p.m.;  Raytheon  Mfg.  Co. 
(radio  tubes  and  equipment),  Meet 
Your  Navy,  Sat.,  7:30-8  p.m.; 
Reader's  Digest  Assn.  (magazine), 
Tow7i  Meeting,  Thurs.,  8:30-9:30 
p.m.;  Scripto  Mfg.  Co.  (pencil 
leads),  George  Hicks,  Sun.,  1:15- 
1:30  p.m.;  Lederle  Labs,  (institu- 
tional), Do  the  Doctors  Talk  It 
Over,  Fri.,  10:30-10:45  p.m.,  and 
John  H.  Breck  Inc.  (hair  sham- 
poo), Beautiful  Music,  Wed.,  3:30- 
4  p.m. 


RCA,  R]MA  'Interested' 

ALTHOUGH  not  filing  appear- 
ances, RCA  and  Radio  Manufac- 
turers Assn.  both  notified  the  FCC 
their  organizations  were  interested 
in  all  phases  of  the  allocations 
hearings  beginning  Thursday  in 
Washington  and  would  send  ob- 
servers. RCA  also  filed  in  behalf 
of  its  subsidiaries,  NBC,  RCAC, 
Radiomarine  Corp.,  but  said  RTPB 
speakers  would  cover  their  inter- 
ests. 


Cereal  on  35 

CAMPBELL  CEREAL  Co.,  Minne- 
apolis, will  sponsor  minute  an- 
nouncements, quarter  -  hour  and 
half-hour  shows  on  35  stations  for 
26  weeks.  Agency  is  Cambell-Mith- 
un,  Chicago. 
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for  Kohlers  Dry  Cleaners,  WFMJ 
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Timebuying  Tips 
Revealed  to  Bakers 

Hedges,   NBC  Vice-President 

Advises  Daily  Schedule 

■'DON'T  expect  overnight  miracles 
in  buying  radio  time,"  William  S. 
Hedges,  NBC  vice-president,  told  a 
meeting  of  the  Quality  Bakers  of 
America,  held  last  Tuesday  at  the 
i  Waldorf-Astoria,  New  Yprk. 
i     "It  is  the  long-  pull  that  counts 
j  and  it  pays  off  well,"  he  declared, 
I  stating  that  the  only  way  an  adver- 
j  tiser  can  get  stung  in  buying  sta- 
!  tion  time  is  by  making  the  mistake 
I  of  quitting  too  soon.    Every  station 
has  a  following,  he  said,  and  sta- 
j  tion  rates  are  in  line  with  what  the 
I  station  delivers. 

I     Advising  the  bakers   to  match 
their  station  selection  with  their 
I  distribution,    Mr.    Hedges  said: 
I  "Even  where  a  powerful  station 
I  outside  of  your  community  may  be 
1  listened  to  more  on  the  average 
than  your  local  station,  unless  your 
i  marketing  area  extends  beyond  the 
[  influence  of  your  local  station,  you 
1  should  buy  locally  because  the  in- 
I  fluence  of  your  local  station,  par- 
ticularly   in    the    early  morning 
hours,  is  far  greater  than  the  in- 
fluence of  any  outside  station. 

Urges  Daily  Schedule 

Daytime  is  probably  the  logical 
buy  for  bakers,  who  are  more  in- 
terested in  reaching  women  and 
'  children  than  men,  he  said,  adding 
that  the  time  is  not  so  important 
j  since  sets  in  use  vary  only  slightly 
from  8  a.m.  to  1  p.m.    More  impor- 
,  tant,  he  added,  is  the  program  op- 
!  posite  on  another  station  or  next 
1  to  it  on  the  same  station,  advising 
I  his  audience  to  choose  time  near  a 
popular  program   on  the  station 
they  Use. 

"If   your   budget    can  possibly 
stand  it,  get  on  a  daily  schedule  at 
,  a  fixed  time,"  Mr.   Hedges  said, 
jl  citing  a  survey  in  which  43.5%  of 
I  the    housewives    interviewed  be- 
'  lieved  that  a  program  every  day 
would  be  most  useful  to  them  and 
adding  that  this  preference  is  also 
held  by  successful  retail  users.  "It  is 
even  more  satisfactory  to  supple- 
ment your  one  program  daily  with 
'  announcements  scattered  through- 
out the  station  schedule,"  he  added. 


KSOO,  KELO  HEARD 
IN  DUOPOLY  RULllSG 

OVERLAPPING  of  service  as  for- 
bidden in  the  FCC  duopoly  rule 
(3.35)  is  not  applicable  to  KSOO 
and  KELO.  Sioux  Falls,  S.  D.,  the 
Sioux  Falls  Broadcasting  Assn., 
licensee,  contended  last  Thursday 
in  a  license  renewal  hearing  before 
the  Commission.  Licensee  had  pe- 
titioned for  a  hearing  on  the 
grounds  that  the  duopoly  rule  is 
not  applicable,  since  KSOO,  a  5  kw 
station,  operates  days  only  on  1140 
kc,  while  KELO,  operating  on  1230 
kc  with  250  w  is  a  fulltime  station. 

Interpretation  of  the  word  "sub- 
stantial" with  reference  to  over- 
lapping was  one  of  the  major  fac- 
tors in  the  hearing,  petitioner  as- 
serting that  because  KSOO  is  a 
parttime  station  there  is  no  "sub- 
stantial" overlapping.  Witnesses 
included  George  Davis,  consulting 
engineer;  Mort  Henkin,  vice-presi- 
dent and  general  manager,  and 
George  Hahn,  commercial  man- 
ager. Segal,  Smith  &  Hennessey 
appeared  for  the  licensee. 


'Meeting'  on  WCPO 

CINCINNATIANS  heard  Ameri- 
ca's Town  Meeting  debate  on  the 
CIO  Political  Action  Committee  last 
Thursday  night  over  WCPO  instead 
of  the  regular  Blue  outlet,  WSAI. 
Not  only  that,  but  Mortimer  C. 
WatterSj  vice-president  of  Scripps- 
Howard  Radio  and  general  man- 
ager of  WCPO,  canceled  one  com- 
mercial and  postponed  another  to 
carry  the  Town  Meeting,  a  spon- 
sored program,  without  charge. 
WSAI  previously  was  committed 
to  air  a  double  header  game  be- 
tween the  Cincinnati  Reds  and 
Philadelphia  Phillies  and  had  to 
cancel  the  Town  Meeting. 


PERFORMING  rights  to  symphonic 
and  concert  music  of  SACEM,  French 
performing  rights  society,  have  been 
acquired  by  ASCAP  from  the  Alien 
Property  Custodian,  which  seized 
them  following  the  German  occupa- 
tion of  France.  Previously  the  copy- 
rights had  been  controlled  in  the 
United  States  by  Elkan-Vogel  Co., 
Philadelphia. 


DICK  HOTTELET,  Columbia  war 
correspondent,  speaking  on  CBS  World 
Neios  Roundup,  8-8:15  a.m.  last 
Thursday  from  the  town  of  Maastrich 
in  Holland,  said  it  was  the  first  broad- 
cast direct  from  that  country. 


WANTED 

Additional  recording  engineers.  Studio 
control  experience  required.  Permanent 
employment  in  New  York  City,  under 
pleasant  working  conditions. 

Our  employees  have  seen  a  copy  of  this  ad. 

Write  Box  715,  BROADCASTING 


Dennis  Joins  Allied 

WALT  DENNIS,  director  of  pub- 
lic relations  of  WHN  New  York, 
will  join  Allied  Purchasing  Corp., 
buying  association  of  64  retail 
stores  throughout 
the  country,  Oct. 
16  as  manager  of 
radio  and  televi- 
sion. One  of  his 
first  duties  in  his 
new  post  will  be 
to  work  with  the 
NAB  in  connec- 
tion v/ith  the  test 
retail  radio  cam- 
paign to  be  con- 
ducted by  Joske's 
of  s,  yan  Antonio  department 

store,  an  Allied  affiliate,  under  the 
supervision  of  the  NAB  [Broad- 
casting, April  3].  This  will  be  a 
resumption  of  old  associations  for 
Mr.  Dennis,  who  ,  was  chief  of  the 
NAB  news  bureau  for  eight  months 
before  joining  WHN  in  late  1943. 
Prior  to  NAB  he  had  been  director 
of  merchandising  and  sales  promo- 
tion of  KVOG  Tulsa. 


Mr.  Dennis 


Carlton  Rejoins  'Post' 

LEONARD  CARLTON,  who  left 
the  job  of  radio  editor  of  the  New 
York  Post  at  the  outbreak  of  the 
war  to  join  the  OWI,  will  rejoin 
the  paper  Oct.  1  as  assistant  to 
the  publisher  for  radio,  it  was 
learned  last  week.  Paper  has  an 
application  before  the  FCC  for  the 
acquisition  of  WLIB  Brooklyn  and 
is  planning  subsequent  expansion 
into  FM  and  television  as  well.  Mr. 
Carlton  will  serve  as  liaison  be- 
tween the  paper  and  its  radio  affili- 
ates, it  is  understood.  If  the  trans- 
fer of  WLIB  to  the  Post  is  ap- 
proved, his  first  duties  will  be  in 
connection  with  the  programming 
of  that  station. 


Cities  Service  Change 

CITIES  SERVICE  CO.,  New  York, 
sponsor  of  Cities  Service  Concerts 
on  NBC  for  a  nuinber  of  years,  on 
Oct.  27  replaces  the  program  with 
Highways  in  Melody,  with  Paul 
Lavalle's  all-string  orchestra,  the 
Ken  Christie  Choir  and  guest  solo- 
ists on  68  NBC  stations  Friday 
8-8:30  p.m.  Walter  Lurie  will  pro- 
duce and  direct.  Agency  is  Foote, 
Cone  &  Belding,  New  York. 


OF  YOUR  RECORDINGS 

33 >i  RPM  transcriptions  for  broadcast  or 
audition  use. 


24  HOUR  SERVICE 


— packaged  and  shipped 

to  your  station  list  from  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  after  use. 


L.  S.  TOOGOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 SEPTEMBER  16  TO  SEPTEMBER  22  INCLUSIVE  


Decisions  .  .  . 


SEPTEMBER  16 

Mississippi  Broadcasting  Co.,  Jackson, 
Miss. — Adopted  order  denying  petition  for 
severance  oi"  application  for  CP  from  con- 
solidated hearing,  as  well  as  application 
new  station  Macon,  Miss.,  and  Birney  Imes 
Jr.  application  new  station  Meridian,  Miss. 
Action  taken  Sept.  15. 

SEPTEMBER  18 

WQBC  Vicksburg,  Miss. — Granted  license 
cover  CP  authorizing  change  frequency, 
hours  of  operation  and  power  increase. 


Valley    Broadcasting    Co.,    West  Point, 

Ga. — Granted  license  cover  CP  new  station 
(WRLD). 

Middle  Georgia  Broadcasting  Co.  Macon, 
Ga. — Placed  in  pending  file  application 
new  FM  station. 

The   Pixleys,    Columbus,   O. — Same. 

Radio    Sales    Corp.,  Seattle — Same. 

WMLL  Evansville,  Ind. — Placed  in 
pending  file  application  change  frequency, 
move  transmitter  and  instill  new  antenna 
and  transmitter  in  FM  station. 

Blue  Network  Co.,  New  York — Placed 
in  pending  file  application  new  commercial 
television  station. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organizotiem  of 
Qualified  Radio  Bngineen 

DEDICATED  TO  TBI 

SERVICE  OF  BROADCASTING 

NatUnal  Prcu  Bldg^  Wuh^  D.  C. 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859  . 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Muntey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St..  Nr«  \«rk  4.  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  77S7 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eorle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Eqnip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Munsey  BIdg.  •  Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
Shorcham  BIdg.         ME.  4477 
Washington,  D.  C. 


Blue   Network  Co.,  Chicago — Same. 
Blue  Network   Co.,   Los  Angeles — Same. 
Maison    Blanche     Co.,     New    Orleans — 

Same. 

United  Broadcasting  Co.,  Cleveland — 
Same. 

Yankee  Network  Inc.,  Boston — Same. 
SEPTEMBER  19 

KMBC  Kansas  City — Adopted  order 
denying  petition  for  amendment  Sec.  2.71 
so  as  to  establish  540  kc  as  standard 
broadcast  frequency.  Designated  for  hear- 
ing application  change  980  kc  5  kw  DA-N 
unlimited  to  540  kc  50  kw  unlimited  and 
change  antenna  design,  transmitter  loca- 
tion. 

WSYR  Syracuse — Designated  for  hear- 
ing application  make  changes  DA. 

Nashville  Radio  Corp.,  Nashville  Tenn. 
— Adopted  order  denying  petition  for  with- 
drawal from  consolidated  hearing  and 
grant  of  application  new  station. 

Capitol  Broadcasting  Co.,  Nashville, 
Tenn. — Designated  for  hearing  application 
new  station,  to  be  consolidated  with  hear- 
ing on  applications  of  Nashville  Broad- 
easting  Co.,  Tennessee  Broadcasters  and 
J.   W.  Birdwell. 

WOL  Washington — Granted  vol.  assgn. 
license  from  American  Broadcasting  Co.  to 
Iowa  Broadcasting  Co.  for  $38,367.41. 

WMT  Cedar  Rapids,  la. — Granted  vol. 
assgn.  license  from  Iowa  Broadcasting  Co. 
to  American  Broadcasting  Co.  for  $35,- 
081.55. 

WTAD  Qnincy,  111.— Designated  for 
hearing  application  for  vol.  assgn.  license 
from  Illinois  Broadcasting  Corp.  to  Lee 
Broadcasting  Inc. 

WGCM  Gulfport,  Miss.— Granted  vol. 
assgn.  license  from  WGCM  Inc.  to  WGCM 
Broadcasting  Co. 

WLAY    Muscle    Shoals,    Ala  Granted 

acquisition   of   control  by   Frank  Mitchell 
Farriss    Jr.    through    purchase  66 
capital  stock  for  $16,000. 

WQAM  Miami,  Fla. — Granted  petition 
to  reconsider  and  grant  without  hearing 
application  for  mod.  license  use  auxiliary 
transmitter  N;  application  removed  from 
hear-'ne  docket  and  granted. 

WBAX  Willkcs-Barre,  Pa. — Temporary 
license  further  extended  from  Sept.  22  to 
Dec.  22  upon  consideration  of  petition  filed 
by  licensee. 

WDBJ  Roanoke,  Va. — Granted  request 
of  J.  P.  Fishburn  for  reconsideration  and 
grant  of  license  renewal  application  des- 
ignated for  hearing  re  Sec.  3.35  hecause 
of  Fi=hburn's  directorship  and  stock  inter- 
est in  WSLS.  Said  directorship  has  been 
resiened. 

KFAC  Los  Angeles — Granted  license 
renewal  for  period  ending  11-1-45. 

KFOX  Long  Beach,  Cal.— Same. 

KVOR  Colorado   Springs,  Col. — Same. 

WATR   Waterbury,   Conn.— Same. 

WHBF  Rock  Island    111.— Same. 

WHLD  Niagara  Falls — Same. 

WISH  Indianapolis — Same. 

WKNE  Keene,  N.  H.— Same. 

WNAC  Boston— Same. 

WORC   Worcester,   Mass.— Same. 

WBBB  Burlington,  N.  C. — Granted  li- 
cense renewal  for  period  ending  5-1-47. 

WISN  Milwaukee— Same. 

KFAB  Lincoln,  Neb. — Present  license 
further  extended  on  temporary  basis  only 
pending  determination  license  renewal  ap- 
plication. 

WBBM  Chicago — Same. 

KPIAB  Lincoln,  WBBM  Chicago — Spe- 
cial service  authorization  for  synchronous 
operation  from  Lincoln  sunset  to  12  mid- 
night further  extended  on  temporary  basis 
only. 

WGBF     Evansville,     Ind.— Granted  li- 
cense renewal  on  temporary  basis  only  for 
period  ending  11-1-45;  conditions. 

W9XLA  Denver— Granted  CP  change 
from  experimental  high  frequency  station 
to  developmental  broadcast  station,  install 
new  transmitter,  change  100  w  to  1  kw, 
25,400  kc  to  43,500  kc,  change  emission 
to  special  for  FM,  unlimited  time.  Also 
granted  CP  for  satellite  station,  100  w, 
special  emission,  unlimited  time ;  condi- 
tions. 

Rev.  Sam   Morris,   San  Antonio,  Tex. — 

Denied  motions  requesting  that  Commission 
amend  and  enlarge  issues  in  hearings  on 
renewal  applications  of  KGKO  WBAP 
WFAA  and  to  require  statements  from  each 
concerning  operations. 

Finger  Lakes  BroadcastinfT  System, 
Geneva,  N.  Y. — Granted  petition  take 
depositions  re  application  new  station. 

Atlantic  Broadcasting  Co.,  Savannah, 
Ga. — Passed  for  one  week  motion  to  con- 
solidate application  of  petitioner  with  that 
of  WGPC. 

KMLB  Monroe,  La. — Granted  petition 
for  continuance  hearing  re  application  for 
CP  now  set  Sept.  25  ;  continued  hearing  to 
Oct.  25. 

Marietta  Broadcasting  Co.,  Marietta 
Ga. — Denied  motion  for  continuance  con- 
solidated hearing  now  set  Nov.  17  re  appli- 
cation for  CP  by  petitioner,  and  applica- 
tion of  Chattahoochee  Broadcasting  Co., 
Marietta,  Ga. 


KXA  Seattle — Granted  petition  insofar 
as  it  requests  intervention  in  hearing  on  ap- 
plications of  AlbuQU'.rque  Broadcasting  Co. 

Mississippi  Broadcasting  Co.,  Jackson,  1 1 
Miss. — Granted  request  for  continuance 
consolidated  hearing  of  applications  of 
Birney  Imes  Jr.,  Meridian,  Miss,  and  pe- 
titioner's applications  for  new  stations  Ma- 
con and  Jackson,  Miss.;  continued  same  to 
Oct.  20.  Also  granted  motion  to  take  depo- 
sitions. 

SEPTEMBER  21 

KPAS  Pasadena,  Cal. — Granted  petition 
postpone  KPAS  KFVD  license  renewal 
hearing ;  postponed  same  from  9-21  to 
11-20-24. 

WFLA  Tampa,  Fla.— Granted  mod.  CP 
for  extension  completion  date  from  9-15  to 
10-15-44.  Action  taken  Sept.  14. 


Tentative  Calendar  .  .  . 

SEPTEMBER  27 

Air-Waves  Inc.,  Louisiana  Communica- 
tions   Inc.,    Baton    Rouge,   La. — CPs  new 

station  (consolidated  hearing). 

SEPTEMBER  29 

WGKV  Charleston,  W.  Va.— License  re- 
newal and  relinquishment  of  control. 


Applications  .  .  . 

SEPTEMBER  19 

WLLH  Lawrence  Mass. — License  to 
cover  CP  for  synchronous  amplifier  for 
changes  in  transmitter  equipment  and  in- 
crease power. 

WMBD  WAIN  WPEO  WEKI  WEKH 
Peoria,  111. — Transfer  control  from  H.  D. 
Morgan  to  Carl  P.  Slane,  Frances  P.  Slane 
and  Elizabeth  P.  Talbott. 

Telegram  Pub.  Co.,  Salt  Lake  City — CP 
new  standard  station,  1490  kc  250  w  un- 
limited. 

Central  Valley  Radio,  Lodi.  Cal. — CP  new 

standard  station,  1600  kc  250  w  unlimited. 

KFXD  Nampa,  Ida. — CP  change  oper- 
ating assignment  amended  to  change  ap- 
plicant to  Frank  E.  Hurt  &  Son. 

KQW  San  Jose,  Cal.— CP  increase  5  kw 
to  50  kw,  install  new  transmitter,  changes 
in  DA  for  DN. 

SEPTEMBER  21 

WCAO  Baltimore — License  to  cover  CP 
authorizing  move  of  formerly  licensed 
transmitter  for  use  as  auxiliary. 

United  Broadcasting  Co.,  Montgomery, 
Ala. — CP  new  standard  station,  1600  kc  1 
kw  unlimited. 

KROS  Clinton,  la. — Transfer  control 
from  Peter  Matzen  to  W.  S.  Jacohsen. 

School  District  of  Kansas  City,  Mo. — CP 
new  noncommercial  educational  station, 
42,500  kc  1  kw  special  emisison  for  FM 
(resubmitted). 

KDYL  Salt  Lake  City — CP  new  experi- 
mental    Channel     1     television  station, 
amended  to  also  request  Channel  17  50  w  , 
visual  (200  w  peak)  100  w  aural.  , 

KFAB  Lincoln,  Neb. — CP  change  operat-  • 
ing  assignment  amended  re  change  studio  ; 
location,  change  type  transmitter  and . 
DA-N  (petition  to  reinstate). 

WMAZ  Macon,  Ga.— CP  new  FM  station, ; 
47,700  kc  12,600  sq.  mi.,  $46,000  estimated  j 
cost.  - 

WDWS  Champaign,  HI.— CP  new  FM 
station,  49,100  kc  4,660  sq.  mi.,  $15,800 
estimated  cost. 

SEPTEMBER  22 

Eagle-Gazette  Co.,  Lancaster,  O. — CP 
new  standard  station,  880  kc  1  kw  D. 

Jonas  Weiland,  Petersburg,  Va. — CP  new 
standard  station,  1490  kc  100  w  unlimited. 

WBT  Charlotte,  N.  C— CP  install  DA-N. 

W9XJC  Milwaukee — License  to  cover  CP 
new  developmental  broadcast  station. 

KRKO  Everett,  Wash. — CP  move  trans- 
mitter and  studio  and  install  new  antenna 
and  ground. 


I  1 


HONORABLY 
DISCHARGED  WORLD 
WAR  H  VETERAN 

Topnotch  newscaster-announcer,  M.  C. 
special  events,  public  relations.  12 
years  radio  and  public  relations  ex- 
perience with  network  and  50  kw. 
Seeks  immediate  permanent  connection 
with  opportunity.  Excellent  background, 
record,  references. 

BOX  697,  BROADCASTING 
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— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situofion  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted 


I  Account  Executive  to  join  recognized  me- 
dium size  Chicago  agency  in  a  new  busi- 
ness development  capacity.  Must  have 
agency  experience,  excellent  references, 
good   contacts  and   strong   sales  ability. 

1  Give  complete  information  in  first  let- 
ter. Our  executive  staff  is  familiar  with 
this  advertisement.  All  applications  will 
be  kept  in  strictest  confidence.  Box  612, 
BROADCASTING. 


Wanted — Station  manager  to  take  complete 
charge  of  new  forthcoming  250  watt  sta- 
tion in  modem  thriving  community, 
PennsyHania.  State  background,  experi- 
ence, expected  income,  etc.  Your  appli- 
cation will  merit  our  complete  confidence. 
Box  679,  BROADCASTING. 


'Chief  engineer — Engineering  school  gradu- 
ate. Must  be  thoroughly  experienced  in 
aU  phases  construction,  maintenance  and 
operation  of  AM  up  to  50  kw.,  FM  and 
knowledge  of  television  and  facsimile. 
Must  be  able  to  direct  men  and  under- 
stand FCC  rules,  forms,  etc.  This  is  op- 
portunity with  security  now  in  future 
and  decent  salary  for  right  man  now 
employed  in  radio  broadcasting  as  chief 
engineer,  or  in  government  service,  man- 
ufacturing company,  etc.,  who  wishes  to 
make  a  change  for  the  better.  New  York 
City  station.  Write  in  confidence.  Box 
685.  BROADCASTING. 


Wanted — writei-s,  writer-producers.  Immedi- 
ate openings  for  experienced  writers  and 
writer-producers.  State  experience,  draft 
status,  and  salary  expectations.  Box  690, 

-  BROADCASTING. 


"We  are  looking  for  an  A-1  emcee  for  an 
old,  established  hillbilly  show.  The  show, 
which  is  commercial,  runs  for  an  hour  a 
day,  six  days  a  week.  The  man  we  want 
knows  hillbiUies  and  hillbilly  music.  He 
has  established  a  name  for  himself  in 
this  field.  He  will  get  an  excellent  salary 
and  will  make  additional  money  through 
personal  appearances.  If  you  have  the 
answer  let  us  hear  from  you.  Give  us 
your  complete  background,  references, 
etc.  Address  Box  692,  BROADCASTING. 


Wanted — Capable  announcer  for  growing 
mid-south  market.  If  good  can  qualify 
as  chief  announcer  of  network  station. 
Basic  pay  dependent  on  experience  and 
talent  available  for  good  man.  Please 
send  outline  of  qualifications  and  experi- 
ence and  audition  record  if  possible  to 
Box  693,  BROADCASTING. 

I  

Announcer  to  join  staff  of  southern  50  kw 
station.  Must  be  steady,  experienced  man. 
Basic  salary  and  commercials.  All  appli- 
cations will  be  kept  in  strict  confidence. 
Box  694,  BROADCASTING. 


Salesman,  capable  of  developing  into  sales 
manager.  A  good  job  for  the  man  who 

■  can  produce.  Give  references,  experience, 
and   sa'ary   desired.   Box   700,  BROAD- 

■  CASTING. 


'Operator  with  first  class  radiotelephone  li- 
cense. Good  job  for  experienced,  capable 
■   man.  Give  experience  and  reference.  Box 
\    701,  BROADCASTING. 

Experienced    announcer    who    can  handle 
sports   announcing.   Steady  employment. 
-    Furnish    experience    record    and  refer- 
enees.  Also  give  salary  desired.  Box  702, 
['  BROADCASTING. 

'j  

'  Secretary  wanted! — A  network  radio  sta- 
j  tion  in  Philadelphia  is  looking  for  a  sec- 
retary for  one  of  its  e.xecutives.  Applicants 
',  must  have  at  least  two  years  -  secretarial 
experience  in  a  radio  station  or  network 
i  with  good  references.  All  replies  wOl  be 
I'   held  in   strict  confidence.   Address  your 

:   application  to  Box  703,  BROADCAST- 

:  ING. 


iard  working  production  salesman,  first 
'  class  engineer  announcer,  senior  an- 
1  nouncer  who  can  develop  programs  for 
J  250  watt  station  ready  about  two  months. 
\  Mid-Atlantic  state,  no-defense,  agricul- 
t  tural,  seafood,  recreational  area,  good 
1  low  cost  living  conditions.  Full  details, 
ref,  pix,  exp,  draft  status,  musical  ability, 
I  salary  expected,  phone  number.  Corre- 
'  spondence  confidential.  Box  706,  BROAD- 
CASTING. 


"letwork  promotion  man — Well-grounded  in 
radio  promotion  and  merchandising  for 
job  with  future.  Box  711,  BROADCAST- 
ING. 


ileed  two  good  announcers  for  NBC  affili- 
ate. One  kw  station.  Good  hours,  good 
pay.  If  interested  send  complete  details 
in  letter  plus  voice  transcription  to  Jack 
Rathbun,    WCOA,   Pensacola,  Florida. 

Vanted — Announcer.  Capable  of  general 
announcing  and  production.  Position 
permanent.  Send  audition  transcription 
and  full  information.  KTRI,  Sioux  City, 
Iowa. 


Help  Wanted  (Cont'd) 


Announcer  wanted — NBC  5  kw  station.  A 
well-equipped  man  with  at  least  two 
years  successful  announcing  experience. 
We  prefer  somebody  who  wants  to  be- 
come firmly  rooted  in  the  region  which 
we  ser%-e.  We'll  start  him  at  S47.50,  and 
give  him  opportunity  to  earn  extra  talent 
fees  for  programs  he  produces.  Send  tran- 
scription, photo,  detailed  experience  and 
education.  Station  WIS,  Columbia,  S.  C. 


Chief  engineer  wanted  for  250  watt  Mu- 
tual station.  Permanent  position  in  non- 
defense  area.  Give  experience,  salary  re- 
quirements first  letter,  KFFA,  Helena, 
Arkansas. 


Wanted — Announcer  experienced  in  sports 
and  commercials.  Give  experience  and  ref- 
erences in  first  letter  of  application.  Ad- 
dress KPAC,  Drawer  511,  Port  Arthur, 
Texas. 


Copy  writer  experienced.  Good  position 
with  1,000  watt  midwest  station.  Weekly 
salarj-  starts  at  50  dollars  for  50  hours 
for  man  who  can  produce  salable  com- 
mercial copy.  Send  full  particulars  and 
sample  scripts  with  first  letter,  to  Elmer 
Knopf,  WFDF,  Flint,  Michigan. 


Announcer-operator  wanted.  Must  have 
first  class  radio-telephone  license  and  be 
capable  of  announcing  news  and  com- 
mercials. Give  experience,  draft  status 
and  salary  required  first  letter.  Radio 
Station  KSEI,  Pocatello,  Idaho. 


Excellent  positions  open  for  electrical, 
electronic  engineers;  first,  second,  third 
class  radio  engineers;  production  men ; 
junior,  senior  announcers  ;  station  execu- 
tives ;  news  editors  ;  time  salesmen  ;  radio 
telephone,  telegraph  operators.  Wilson 
EmplojTnent  Service,  Inc.,  Union  Com- 
merce Building,  Cleveland,  Ohio. 


Chief  engineer,  permanent  position,  for  Se- 
dalia,  Missouri,  250  watt  station  latest 
RCA  equipment.  Mutual  Network. 


Wanted — Announcer.  There's  a  war  on,  but 
the  man  we  want  must  speak  English. 
No  double-talkers  or  marble-mouthers 
need  apply.  Sure,  it's  a  good  job;  perma- 
nent, too.  You  won't  get  rich  on  the 
starting  salary,  but  the  right  man  will 
eat  regularly  to  begin  with,  and  he'U  get 
commercials  without  any  station  deduc- 
tions or  chisels.  Full  details  first  letter, 
please.  WSNY,  a  good  local  station  in 
Schenectady. 


Wanted — Experienced  announcer  for  perma- 
nent position  on  progressive  Mutual  sta- 
tion. Prefer  man  with  restricted  license. 
Salarj'  open.  Write  or  wire  KFFA,  He- 
lena, Arkansas. 


Help  Wanted  (Cont'd) 


Immediate  opening  for  announcer-news- 
caster. Send  full  details  and  transcrip- 
tion to  Pete  Smythe,  KLZ,  Denver. 


Advertising  salesman.  Good  possibilities. 
Pei-manent.  KFRO,  Long\-iew,  Texas. 

Announcer — We  have  a  permanent  staff  job 
for  a  versatile,  industrious  man,  good 
on  news,  with  some  experience.  Write 
fully.  WLLH,  Lowell,  Mass. 


Situations  Wanted 


Chief  engineer — Thirteen  years'  experience. 
Eight  years  large  network,  mostly  super- 
vision, maintenance  and  installation.  Two 
years  radio  engineer  for  United  States 
Government.  Three  years  radio  manufac- 
turing. Last  one-and-a-half  years,  chief 
engineer  of  concern  designing  and  manu- 
facturing special  eouipment  for  U.  S. 
Navy.  References  exchanged.  Salary  §100 
to  S125  a  week.  Must  be  permanent. 
Available  six  weeks.  Box  664,  BROAD- 
CASTING. 


Radio  engineer  desires  chief  engineer's  posi- 
tion with  station  located  in  midwest  or 
Rocky  Mountain  section.  Twenty  years 
experience  construction,  maintenance  and 
operation.  Minimum  §60.00  weekly.  Please 
state  all  first  letter.  Box  674,  BROAD- 
CASTING. 


Manager — I  am  single,  forty-four,  have 
spent  twenty  years  in  radio.  Have  come 
up  the  road  from  announcer  to  general 
manager,  and  have  done  each  job  thor- 
oughly. All  of  those  with  whom  I've 
been  associated  may  be  used  as  refer- 
ences. My  interest  lies  in  radio  at  S5,- 
000  per  year  or  better.  Will  be  available 
in  a  few  weeks.  Would  you  want  to  hear 
further?  Box  678,  BROADCASTING. 


SALES  MANAGER  OF  NORTHERN  RE- 
GIONAL WANTS  SIMILAR  POSI- 
TION, SOUTHERN,  LOCAL,  OR  RE- 
GIONAL. OFFERING  SALES  DEVEL- 
OPMENT OPPORTUNITIES.  WANT 
CONTRACT  ON  COMMISSION  ONLY. 
BOX  680,  BROADCASTING. 


Experienced  staff  special  events  announcer 
and  control  operator.  Prefer  mldwestem 
network  station.  Draft  exempt.  Please 
state  salary.  Box  691,  BROADCASTING. 


Woman  commentator,  announcer  4  lan- 
guages, actress,  singer,  program  director, 
news  and  radio  writer,  editor,  with  oper- 
ator's license.  Box  716,  BROADCASTING. 


Engineer — Experienced,  studios  transmit- 
ters, recording,  net  stations.  Box  709, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Chief  engineer — 4  yeai-s  experience  3  years 
electrical  engineering  college.  At  present 
chief  of  kilowatt  regional,  married,  4F 
capable  engineer  with  good  references. 
Want  permanent  position  with  good  fu- 
ture.  Box   698,  BROADCASTING. 


Radio  engineer — High  school  graduate.  Sec- 
ond class  license.  No  experience.  Prefer 
position  in  northeast  U.  S.  Please  give 
complete  information  first  letter.  Box 
699,  BROADCASTING. 


Announcer,  seven  years  experience.  Capa- 
ble, reliable.  Newscaster,  ad-lib,  tran- 
scriptions. Strong  commercial,  general 
ability.  Midsouth,  southeast.  Immediate- 
ly. Box  704,  BROADCASTING. 


 Wanted  to  Buy  

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect. Chicago    Mr.  Clifford. 


Wanted  to  purchase — Transmitter  and  all 
other  available  equipment  for  new  sta- 
tion. Box  695,  BROADCASTING. 


Wanted  to  buy— 250.  500  1000  watt  trans- 
mitter meeting  FCC  requirements.  Also 
antenna,  control  board,  turntables,  etc. 
Give  full  information.  Box  705,  BROAD- 
CASTING. 


Wanted  to  bay — Full  or  part  interest  in 
250  watt  station  located  in  a  north  east- 
ern state.  Can  make  an  immediate  pur- 
chase. Box  714,  BROADCASTING. 


Wanted — Frequency  monitor  any  type.  Call 
or  write  WHMA,  Anniston,  Alabama. 


Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clifford. 


For  Sale 


For  sale — Two  150  foot  bolted  insulated 
towers.  Available  immediately.  Box  686, 
BROADCASTING. 


First  check  received  for  $2,975.00  purchases 
250-watt  broadcast  transmitter  in  con- 
dition for  F.C.C.  approval.  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306,  Milwaukee  3,  Wisconsin. 


Available — Several  four  position  consoles 
with  line,  audition,  monitor,  amplifiers 
included.  Also  two  250  watt  transmitters. 
Box  1925,  Washington,  D.  C. 


Presto  model  C  recorder  complete  with 
high  quality  heavy  duty  custom  built 
amplifier.  Recent  factory  overhaul  and 
conversion  for  convenient  speed  change. 
Good  condition.  $700.00  f.o.b.  Savannah, 
Georgia.  WSAV,  Savannah,  Ga. 

First  check  received  for  83.100.00  purchases 
250-watt  transmitter  and  spare  tubes  in 
condition  for  F.C.C.  approval.  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306,  Milwaukee  3,  Wisconsin. 


250  watt  composite  broadcaster  transmitter 
ready  for  FCC  approval,  with  160  foot 
Wincharger  tower.  §6,800.00.  Myles  H. 
Johns,  231  West  Wisconsin  Avenue,  Mil- 
waukee 9,  Wise.  Phone  Broadway  1590. 


For  sale — Two  WE  270A  tubes.  Never  used. 
List  price.  FOB  Monroe,  La.,  KMLB. 


Miscellaneous 


If  you  are  looking  for  a  250-watt  trans- 
mitter I  may  be  able  to  help  you.  Box 
513,  BROADCASTITJP. 


WANTED 


Experienced  staff  an- 
nouncer by  50,000 
watt  southern  station. 
For  appointment  for  in- 
terview, address  Man- 
ager, Station  WPTF, 
Raleigh,  N.  C,  giving 
full  particulars. 

STATION  WPTF 
RALEIGH,  N.  C. 


Announcer  Wanted 
by  KSD 

We  have  an  excellent  opportunity  for  an  experi- 
enced announcer  for  staff  work.  He  must  be  above 
average  in  ability  and  performance.  Only  men 
with  highest  qualifications  will  be  considered.  In 
reply  give  full  information  regarding  experience, 
education  and  draft  status.  Statement  of  avail- 
ability will  be  required. 

KSD 

Basic  NBC  Station 
St.  Louis 
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BILLION  DOLLAR  RADIO  SALES  SEEN 

Caldwell  Estimates  Market  at  16  Million  Sets; 
 Expects  Rapid  Television  Rise  


A  MARKET  for  a  billion  dollars' 
worth  of  civilian  radio  products  a 
year  following  the  collapse  of  Ger- 
many is  predicted  for  the  radio  in- 
dustry and  trade  by  Dr.  Oi'estes 
H.  Caldwell,  former  Federal  Radio 
Commissioner,  who  has  compiled 

16  million  radio  sets  

60  million  replacement  tubes  

Repair  parts   

Batteries  for  3  million  portable  radios  

Phonograph  records,  200,000,000  

Total  radio  merchandise  

The  above  figures  assume  that 
no  substantial  number  of  television 
sets  will  be  distributed  during  the 
first  twelve  months  of  civilian  ra- 
dio sales.  Within  a  few  years,  how- 
ever, annual  television  volume  may 


Wright  Bryan  of  WSB 
Captured    by  Germans 

WRIGHT  BRYAN,  war  corre- 
spondent for  WSB  Atlanta,  the 
Atlayita  Journal  and  NBC,  was  cap- 
tured by  the  Germans  on  Sept.  12 
near  Chaumont 


and  is  now  be- 
lieved to  be  in  a 
prison  camp  in 
Germany.  He  was 
wounded  in  the 
left  leg  and  treat- 
ed in  a  hospital 
at  Chaumont,  ac- 
cording to  John 
Mecklin,  Chicago 


S  u  n  correspond- 
ent, who  was  cap-         Mr.  Bryan 
tured  with  Mr.  Bryan  and  subse- 
quently released.  Edward  W.  Beat- 
tie,   United    Press  correspondent, 
also  was  captured. 

Mr.  Bryan  was  the  first  Ameri- 
can correspondent  to  broadcast  an 
eye-witness  report  of  the  Allied  in- 
vasion of  France  on  June  6.  Re- 
turning to  London  after  a  flight 
across  the  Channel,  he  described 
the  beachhead  landings  as  seen 
from  a  plane  in  an  early  morning 
pooled  broadcast  to  the  four  Amer- 
ican nationwide  networks.  A  native 
of  Atlanta,  he  attended  Clemson 
College  and  the  U.  of  Missouri 
School  of  Journalism  before  start- 
ing to  work  on  the  Atlanta  Journal, 
which  he  served  as  city  editor, 
managing  editor  and  ass9ciate  edi- 
tor before  going  abroad  as  a  war 
correspondent. 


RCA  Upholds  Discs 

RCA  RESEARCH  Laboratories  is 
investigating  new  methods  of  re- 
cording on  film,  tape  and  wire,  but, 
"in  our  opinion,"  nothing  now  con- 
templated in  the  laboratories  or  in 
use  commercially  at  present  shows 
any  signs  of  offering  such  flexibil- 
ity, tonal  fidelity  and  simplicity  at 
low  cost  as  do  the  conventional  disc 
and  phonograph",  RCA  Victor  Di- 
vision of  RCA  reported  in  a  letter 
sent  last  week  to  dealers  and  dis- 
tributors. Letter  estimates  that 
only  15%  of  the  potential  market 
for  records  is  equipped  with  pho- 
nograph turntables  and  predicts 
an  enormous  increase  in  record 
sales  when  phonograph  production 
for  civilian  use  is  resumed. 


statistics  of  the  radio  industry  for 
many  years. 

Dr.  Caldwell's  estimates,  based 
upon  studies  made  by  his  editorial 
associates  on  the  magazines,  "Ra- 
dio and  Television  Retailing"  and 
"Electi'onic  Industries,"  follow: 

 retail  value  $733,000,000 

 retail  value  65,000,000 

 -  valued  at  90,000,000 

 valued  at  12,000,000 

 valued  at  100,000,000 

  $1,000,000,000 

be  expected  to  duplicate  in  dollar 
volume  that  of  radio  sets — selling 
say  one-sixth  to  one-quarter  as 
many  television  units  at  prices  av- 
eraging four  to  six  times  those  of 
present  radio  sets. 


Morgan  WMBD  Interest 
Sold    to    Peoria  Trio 

APPLICATION  was  filed  with  the 
FCC  last  week  for  transfer  of  con- 
trol of  Peoria  Broadcasting  Co., 
licensee  of  WMBD  Peoria,  111.  and 
relay  stations  WAIN  WPEO  WEKI 
WEKH,  from  H.  D.  Morgan,  vice- 
president  and  treasurer,  to  Carl  P. 
Slane,  Frances  P.  Slane  and  Eliza- 
beth P.  Talbott.  Transaction  in- 
volves sale  of  all  500  shares  (50%) 
held  by  Mr.  Morgan  and  10  shares 
held  by  Leslie  Harrison  for  consid- 
eration of  $114,750.  Mr.  Morgan,  an 
attorney,  wishes  to  devote  full  time 
to  his  practice,  application  stated. 

Carl  Slane  is  publisher  of  the 
Peoria  Journal-Transcript  and  the 
Peoria  Morning  Star.  The  other 
transferees  are  also  directors  in 
the  newspaper  companies.  Stock 
holdings  would  be:  C.  P.  Slane,  86 
shares;  F.  P.  Slane,  212  shares;  E. 
P.  Talbott,  212  shares.  Remaining 
49%  interest  is  held  by  Edgar  L. 
Bill,  president.  A  CBS  affiliate, 
WMBD  operates  on  1470  kc  with 
5,000  w  LS  and  1,000  w  night. 


CLOFAY  Corp.,  Cincinnati,  O.,  lias 
appointed  Ruthrauff  &  Ryan,  Cincin- 
nati, to  handle  its  advertising.  Radio 
plans  are  being  considered. 


Blue  Executives'  Junket 

DELEGATION  of  the  Blue  Net- 
work executives  and  stars,  headed 
by  Board  Chairman  Edward  J. 
Noble,  last  Wednesday  visited  Lodi, 
N.  J.,  site  of  the  transmitter  of 
the  Blue  key  station  WJZ  New 
York,  where  they  were  received  at 
City  Hall  by  Mayor  Joseph  Luna, 
entertained  at  lunch  by  the  Lodi 
Rotary  Club,  paraded  through  town 
behind  the  high  school  band,  and 
fought  to  a  10-10  tie  in  a  Softball 
game  with  the  Lodi  City  Council. 
Starting  battery  for  the  Blue  team 
was  Mr.  Noble,  pitching,  and  Mark 
Woods,  network  president,  catch- 
ing. Edgar  Kobak,  Keith  Kiggins, 
Phillips  Carlin,  Pete  Jaeger,  John 
McNeil,  Charles  Rynd,  C.  R. 
Priaulx,  and  George  Milne  also 
participated  in  the  contests. 


Duopoly  Precedent  Set 
As  Fishburn  Holds  Stock 

WHAT  MAY  be  a  precedent  in 
"duopoly"  ownership  was  estab- 
lished last  Tuesday  by  the  FCC 
in  the  case  of  Junius  P.  Fishburn, 
Roanoke  newspaper  publisher  and 
licensee  of  WDBJ.  Mr.  Fishburn 
also  holds  a  40%  interest  in  WSLS, 
the  second  Roanoke  outlet. 

In  another  duopoly  decision  the 
Commission  granted  a  license  on 
a  temporary  basis  until  Nov.  1, 
1945,  to  Evansville  on  the  Air  Inc., 
licensee  of  WGBF,  "subject  to 
whatever  action  may  be  taken  upon 
pending  application  for  renewal". 
Evansville  on  the  Air,  also  licensee 
of  WEOA,  has  filed  petition  for 
hearing,  contending  the  duopoly 
regulation  is  not  applicable.  Mean- 
time the  WGBF  license  was  due  to 
expire  Oct.  1. 

The  FCC  had  set  for  hearing 
the  WDJB  renewal  because  of  Mr. 
Fishburn's  ownership  identity  with 
WSLS  and  because  he  served  on 
the  latter  station's  board.  The 
Commission  announced  that  it  had 
granted  the  request  of  the  pub- 
lisher-broadcaster for  reconsidera- 
tion and  grant  of  the  renewal  ap- 
plication without  hearing,  since  he 
had  resigned  his  directorship  while 
retaining  his  stock  interest.  Mr. 
Fishburn,  it  is  understood,  also 
disclaimed  any  participation  in 
the  operation  of  WSLS,  a  250' w 
station  on  Blue  and  Mutual.  WDBJ, 
a  regional,  is  a  CBS  outlet. 


Rev.  Morris  Plea 
Is  Denied  by  FCC 

Dry  Issue  Held  Irrelevant 
In  Texas  Duopoly  Case 

ATTEMPTS  of  Rev.  Sam  Morris, 
Texas  prohibitionist,  to  make  a 
wet-and-dry  issue  of  a  hearing  be- 
fore the  FCC  last  week  of  KGKO 
and  WRAP  Fort  Worth  and  WFAA 
Dallas,  to  determine  whether  Rule 
3.35  (duopoly  regulation)  is  appli- 
cable, were  thwarted  when  Exam- 
iner Tyler  Berry  ruled  out  Mr. 
Morris'  testimony  on  the  prohibi- 
tion question. 

Renewal  of  the  three  stations' 
licenses  had  been  designated  for 
hearing  on  petition  of  the  licensees, 
who  contended  the  duopoly  regula- 
tion was  not  applicable.  Mr.  Morris' 
petition  to  intervene  was  denied  and 
a  subsequent  motion  to  amend  and 
enlarge  the  issues  also  was  denied. 
Commissioners  Paul  A.  Walker  and 
Clifford  J.  Durr  dissenting. 

FCC  Approved  Pact 

Harold  V.  Hough,  radio  super- 
visor of  Carter  Publications  Inc., 
licensee  of  WBAP,  and  general 
manager  of  KGKO,  licensed  to 
KGKO  Broadcasting  Co.,  testified 
as  to  the  history  of  the  three  sta- 
tions, how  WBAP  and  WFAA  have 
shared  time  since  the  early  days  of 
radio.  Each  station  operates  on  820 
kc  with  50  kw  half  time. 

Jam.es  M.  Moroney,  vice-president 
and  secretary  of  the  A.  H.  Belo 
Corp.,  licensee  of  WFAA,  corrobo- 
rated Mr.  Hough's  testimony.  In 
1940  Carter  Publications  and  the 
Belo  Corp.  each  acquired  half  in- 
terest in  KGKO,  operating  on  570 
kc  with  5  kw  power.  Under  agree- 
ments approved  by  the  Commission 
in  1940,  the  witnesses  testified, 
KGKO  leases  studio  space  from 
each  of  the  other  two  stations  and 
operates  half  time  from  Dallas  and 
the  other  half  from  Fort  Worth, 
making,  in  effect,  two  stations,  one 
of  50  kw  on  820  and  one  of  5  kw 
on  570,  thereby  no  overlapping 
takes  place.  The  KGKO  transmitter 
is  located  midway  between  Dallas 
and  Fort  Worth.. 

Mr.  Morris  took  the  stand,  undei 
Commission  ruling  that  he  could 
testify  on  the  issues,  and  repeated 
virtually  what  his  petition  to  inter- 
vene had  alleged,  that  the  three  j 
stations  fail  to  operate  in  the  public 
interest  inasmuch  as  they  carrj 
programs  sponsored  by  beer  manu- 
facturers, but  have  denied  him  time 
to  discuss  prohibition.  His  testi 
mony  was  ruled  out  as  irrelevant 

Representing  the  A.  H.  Beli 
Corp.  was  Philip  G.  Loucks,  Wash 
ington  attorney.  Segal,  Smith  & 
Hennessey,  Washington  law  firm  ' 
and  Abe  Herman,  Fort  Worth  law 
yer,  appeared  for  Carter  Publica 
tions  and  KGKO  Broadcasting  Co  i 
David  H.  Diebler  represented  thi 
FCC.  Appearing  for  Rev.  Morri; 
were  Henry  M.  Johnson,  Louisville 
and  Robert  H.  McNeill  Washington 

Petitioners  were  given  20  days  ii 
which  to  file  findings. 
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NEW   HARMONY,  INDIANA  •  •  .  ^^The  Rain  Is  Goiden'^ 


One  hundred  thirty  years  ago, 
New  Harmony  was  buih  of  dreams  of  men: 
Of  the  ascetic  dream  of  Father  Rapp, 
Who  reckoned  without  human  fraihy 
And  failed; 

Of  the  philanthropic  dream  of  Robert  Owen, 
Seeking  that  men  might  live  together 
Without  fear,  or  want,  or  jealous  competition, 
Sharing  the  bounty  of  their  labors. 

This  was  to  be  Utopia  .  .  . 

But  mortals  are  not  born  to  know  perfection; 

So  God,  to  give  a  sign  that  He  approves 

Man's  striving  for  ideals  beyond  his  reach. 

Decreed  that,  every  year,  the  ground  be  paved  with  gold. 

Like  Heaven's  own. 

Each  June,  His  hand  festoons  thousands  of  Gate  Trees 
With  brilliant  yellow  blossoms; 


Like  little  round  rain  clouds,  they  gather 

Until,  bestirred  by  gentle  summer  winds, 

They  shed  their  petals  in  a  gorgeous  shower 

Of  the  Golden  Rain. 

And  nowhere  else  in  all  this  land 

Do  trees  like  these  abound! 

Today,  New  Harmony  is  an  old  and  interesting  town. 
And  yet,  because  the  hand  of  God  has  touched  it. 
It  is  much  more  than  just  a  placid  town  .  .  .  not  ONLY 
To  those  who  live  here  among  the  Golden  Rain  .  .  . 
But  to  us. 


WLW 

The  Nation's  Most  Merchandise-able  Station 
DIVISION  OF  THE  CROSLEY  CORPORATION 


COPIES  ON  REQUEST  I  Many  readers  have  expressed  a  desire  to  have  copies  of  this  series.  They  will  be  available 
soon,  in  brochure.    To  help  us  make  our  print  order  accurate  and  conser\'e  paper,  please  make  your  request  at  once. 


Even  on  the  best  man  you  hire,  you 
take  a  chance. 

You  can  ■weigh  his  experience.  You 
can  find  out  something  about  his  abihty. 
But  you  can't  tell  what  he'll  do  for  you 
until  he's  on  the  job. 

Not  so  w  ith  RCA  Tubes. 

You  know  just  what  to  expect  from 
any  RCA  tube — before  it  goes  to  work. 

That's  because  broadcast  transmitter 
engineers  have  reliable  performance 
information  on  all  RCA  tubes  right  at 
their  fingertips — technical  data  of  great 
importance.  In  actual  use,  technical 
information  on  RCA  tubes  serves  as  a 


trustworthy  guide  to  help  select  the  best 
types  to  keep  your  station  on  the  air  — 
prevent  costly  program  interruptions  — 
keep  tube  costs  low. 

But  the  data  must  be  accurate.  For 
your  transmitter  is  designed  around  the 
performance  of  specific  tubes.  If  a  tube 
is  overrated,  it  may  fail  prematurely 
and  throw  you  off  the  air.  If  a  tube  is 
too  conservatively  rated,  you  are  buying 
more  tubes  than  you  need  for  your 
specific  requirement. 

Every  new  RCA  tube  type  undergoes 
exhaustive  tests  of  capacity  and  endur- 
ance before  it  is  rated  officially.  These 


tests  are  performed  by  engineers  with 
years  of  experience  in  designing  and 
operating  tubes  —  men  who  know  your 
needs  —  men  who  don't  have  to  guess. 

RCA's  conservative,  yet  practical,  rat- 
ing methods  are  your  advance  assurance 
that  RCA  tubes  will  do  their  jobs  effi- 
ciently and  economically  —  one  more 
reason  why  RCA  transmitting  tubes  are 
the  standard  of  comparison  in  the  broad- 
casting industry. 

*        *  » 

The  Magic  Brain  of  all  electronic  equip- 
ment is  a  Tube  —  and  the  fountain-head 
of  modern  Tube  development  is  RCA! 
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More  than  mere  programs... 


Bessie  Beatty 


Uncle  Don 


John  Gambling 


^  PICTURED  or<r  THIS  COVER  are  six 
of  the  many  WOR  personalities  whose 
names  and  voices  h^ve  long  been 
known  to  millions  in  one  of  the  great- 
est listening  territories  on  the  Eastern 
Seaboard. 

Today  there's  nothing  particvi- 
larly  original  about  the  programs  that 
they,  and  many  other  WOR  artists, 
conduct.  But  through  the  years  their 
astute  formulas  have  set  a  pattern  that 
has  been  flatteringly  aped  from  coast 
to  coast. 

More  than  their  programs,  how- 
ever, these  people  personify  those  rare 
and  intangible  qualities  which  are  the 
roots  of  WOR's  amazingly  successful 


growth;  i.e.,  a  highly  sensitive  aware- 
ness of  listeners'  likes  and  dislikes;  a 
degree  of  warmth  that's  as  intimate 
as  a  handclasp,  an  alertness  to  the  see- 
saw of  home  and  world  events,  an 
immeasurable  degree  of  honest  friend- 
liness, and  an  intelligent  and  imagi- 
native way  of  presenting  all  these 
qualities. 

If  we  were  an  advertiser  or  an 
agent  looking  for  a  show  to  sell  a  prod- 
uct, or  create  a  certain  state  of  mind, 
we'd  give  more  than  casual  considera- 
tion to  these  things  which  have  made 
WOR  so  outstandingly  successful  in 
doing  both. 

Our  address  is  .  .  . 


Martha  Deane 


Stan  Lomax 


Alfred  McCann 


—that  power-full  station 


WOR 


MEMBER  OF  THE  MUTUAL  BROADCASTING  SYSTEM 


at  1440  Broadway,  in  Neiv  York 


Close  personal  association  with  listeners  is  added  reason  for  WLS  response. 
Not  only  the  personal  relationship  of  microphone  and  letter  (a  million  letters 
a  year),  but  the  additional  friendly  association  of  countless  personal  appearances 
at  state  and  county  fairs,  theaters,  meetings,  gatherings  throughout  Midwest 
America  for  20  years. 

Maple  City  Four,  with  WLS  since  1926,  is  one  of  many  acts  that  have 
"met"  WLS  listeners  face-to-face  until  they  seem,  like  old  friends.  From  WLS 
Artists  Bureau,  George  Ferguson  (since  1924)  and  Earl  Kurtze  (since  1930) 
spend  most  of  their  waking  hours  out  in  the  WLS  territory  arranging  shows 
with  WLS  talent.  Thus  WLS  learns  directly  what  its  listeners  like  in  entertain- 
ment, gets  constant  audience  reaction  to  shows  and  talent  staff.  Twenty  years 
of  this  face-to-face  contact  with  listeners  who  have  become  old  friends  is  another 
reason  WLS  Gets  Results. 


890  KILOCYCIES 
50,000  WATTS 
BLUE  NETWORK 


represented  by 
John  Blair  &  Company 


CHICAGO  7 


MANAGEMENT  AFFILIATED  WITH  KOY.  PHOENIX,  AND  THE  ARIZONA  NETWORK  — KOY  PHOENIX   ★   KTUC  TUCSON   *   KSUN  BISBEE-LOWELL 


FIRST  PARISH  CHURCH.  CONCORD.  MASS. 


IT'S  TRUE  —  New  England  is  a  differant  type 
of  market,  made  up  of  hundreds  of  thriving 
communities. 

The  Yankee  Network  is  the  only  air-approach 
to  blanket  these  markets  completely. 

New  Englanders  patronize  their  local  trades- 
people —  the  local  merchants,  doctors,  dentists  — 
not  only  for  convenience  but  from  a  tradi- 
tional loyalty. 

They  listen  to  the  hometown  Yankee  Network 
station  because  it  is  their  local  station. 

Dialing  for  distance  is  not  a  New  England 


habif.  'Today  the  best  in  radio  (via  networks) 
is  provided  by  local  stations.  Easy  to  dial  — 
easy  to  hear. 

Local  acceptance  of  The  Yankee  Network 
is  the  basis  of  proven  results  as  evidenced  by 
the  exceptional  percentage  of  year-after-year 
renewals. 

The  Yankee  Network's  2 1  hometown  stations 
give  you  all  over  coverage  of  New  England's 
key  markets  and  suburban  communities,  reaching 
a  potential  audience  of  8,377,543  of  the  total 
population  of  8,437,290. 


/icce^a^utce  U  THE  YANKEE  NETWORK'S  ^<uatcUec(ut 


THE  YANKEE  NETWORK,  inc. 

Member  of  fhe  Mutual  Broadcasting  System 
21   BROOKLINE  AVENUE,  BOSTON  15,  MASS.  EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Represenfative 
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One  radio  station  that  does  not  sit  back  as  basic  affiliate  of 
a  major  radio  network  and  watch  the  rest  of  the  world  go  by  is 
KMBC  of  Kansas  City.  While  a  pioneer  affiliate  of  the  Columbia 
Broadcasting  System,  KMBC  is  widely  known  as  well  for  its 
listener  acceptance  built  up  through  local  programming. 

Further  evidence  of  KMBC's  reputation  as  the  station  with  a 
network  operation  is  its  production  staff.  Experienced  craftsmen 
of  varied  production  techniques  are  assigned  to  the  multitude  of 
responsibilities  in  the  air-readying  of  30  to  40  programs  daily 
originating  from  KMBC  studios. 

Through  the  rich  know-how  of  KMBC's  production  staff, 
retail  advertisers  are  assured  programs  of  network  caliber,  national 
spot  program  users  place  production  require- 
ments in  capable  hands,  and  network  clients 
share  in  a  plus  listening  audience — the  har- 
vest   of   all  aggressive  local  programming. 

Oi  course  —  KMBC  -  FM  —  An  exfra  service  af  no  extra  cost! 


Such  Ar6  The  Men  vested  with  the  production  responsibilities  of  KMBC.  Rod  Cupp,  sta- 
tion program  director,  is  shown  in  conference  with  (I.  to  r.)  Fran  Heyser,  production 
manager;  Russell  Culver,  continuity  chief;  Edwin  Browne,  educational  director;  Gene 
Dennis,  coordinator  of  war  activities;  and  Lee  Stewart,  head  of  KMBC's  announcing  staff. 


The  American  Story"  is  aiso  the  story  of  KMBCs  production  facilities, 
his  weekly  half-hour  patriotic  production  received  noteworthy  mention 
iroughout  the  Heart  of  America.  The  KMBC  Brush  Creek  Follies,  recog- 
ized  nationally  as  one  of  radio's  most  successful  barn  dance  shows, 
egins  this  Fall  its  eighth  consecutive  season  of  Saturday  night  stands. 


Department  store  advertising  history  is  being  made  at  KMBC  with  Joanne 
Taylor,  fashion  expert,  in  her  eleventh  year  without  change  as  to  program 
format  or  sponsor.  This  only  begins  the  success  story  of  KMBC  produc- 
tion. No  wonder  Variety  awarded  KMBC  the  title  of  "Program  Originat- 
ing Station;"  and  no  wonder  KMBC  is  FIRST  in  all  accredited  surveys. 


I 
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14  years  a  favorite! 

•  KRIME  KLAN"  proves 

KOIL  STABILITY 

in  tAe 


O'maA 


Krime  Klan,  one  of  radio's  outstanding 
weekly  thrill  dramas  has  gripped  an  ever 
growing  audience  of  KOIL  listeners  since 
1930. 

And  this  is  just  one  of  many  "long  runs" 
on  KOIL,  establishing  its  STABILITY  in  the 
rich,  midwestern  market. 

Results  PROVE  listeners  are  enthusiastic 
about  KOIL  programs. 

In  Omaha,  it's  KOIL  for  Stability  .  .  .  KOIL  for 
Results  .  .  .  KOIL  for  Value! 


Represented  TSationally  by  Edward  Petry  Co.,  Inc. 


SUBSCRIPTION    PRICE:     $5.00   per  year     I5c    per  copy 
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New  Industries  from 
AGRICULTURE 

Here  is  the  man  whose  labors  make  agriculture  one  of  the 
leading  industries  in  the  tri-state  area  of  Louisiana,  Texas 
and  Arkansas.    Producing  record-breaking  harvests  of  food 
and  fibre  today  in  the  Food  for  Freedom  program,  the  farmer 
looks  confidently  to  the  future  when  his  diversified  farming 
will  contribute  to  such  chemurgic  industries  as  starch  from 
sweet  potatoes  and  plastics  from  sugarcane.  Advertisers,  intent 
upon  building  sales  for  the  future  in  this  prosperous  market, 
are  using  povyerful,  50,000-watt  KWKH  as  their  No.  1  medium. 


CBS  ^  5  0,0  0  0  UJflTTS 


/4  S^ncve^Kyit  Vimc4^  St<xtcc*t 
SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 
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ACCURACY 

is  OUR  business . . .  m  war  ...  in  peace 


WHAT  GOES  ON  at  CRECO?  No  let-up  in  PRECI- 
SION PRODUCTION  to  provide  "fighting  crystals" 
for  Radio-at-War  .  .  .  plus  plans  to  HELP  YOU  meet 
the  challenge  of  NEW  DIMENSIONS  of  Public  Serv- 
ce  that  will  be  YOUR  RECONVERSION  ASSIGN- 
MENT. We  are  prepared  to  accept  a  limited  number 
of  Standard,  FM  and  Television  Applications. 


CRECO,  largest  independ- 
ent PREWAR  PIONEER  of 
FREQUENCY  MEASURING 
SERVICES,  has  maintained 
this  High-Quality  Asset 
throughout  the  war,  in  ad- 
dition to  utilizing  the  same 
equipment  to  Mass-Produce 
Victory  Crystals. 


PREPARATION  FOR 
PRECISION 

Standard  Crystals  Being 
Prepared  by  Operator  in 
Picture  at  Left  for  Use  in 
Comparison  Oscillators  for 
Mass  Production  on  Same 
Frequency. 


Write,  Wire  or  Call 


COMMERCIAL  RADIO   EdUIPMEIT  COMPAM 


Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


EVERETT  L.  DILLARD,  General  Manager 
Porter  BIdg. 

KANSAS  CITY,  MO. 


Crossroads-of-the-World 
HOLLYWOOD,  CAL. 


"BE  SURE  OF  TOMORROW  .  .  .  BUY  WAR  BONDS  TODAY" 


NO  RECONVERSION 
IN  PEORIAREA 


Metropolitan,  industrial,  and  agricultur- 
al PEORIAREA  faces  no  reconversion 
problem.  Peacetime  products  of  Peori- 
area  factories  and  peacetime  produce 
of  Peoriarea  farms  have  been  diverted 
to  war  use.  Their  reconversion  to  peace 
channels  presents  no  problem.  Peoriarea 
is  an  outstanding  market  now — will  be 
an  even  better  market  in  peace. 


^^Psst,  Miss  Love— get  F&P  immediately. 
It  seems  I  slionld  have  specified 
spot  broadcasting!^'   


In  any  emergency,  always  call  F&P!  You'll  be  sur- 
prised how  much  good  old-fashioned  work  oiir  F&P 
Colonels  can  turn  out  for  you — in  a  hurry! 

Especially  if  it's  in  connection  with  any  of  the  mar- 
kets mentioned  at  the  right! 


FREE  &  PETERS^  iNc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

V/ISH  INDIANAPOLIS 

WKZO   KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe   DAVENPORT 

KMA   SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHV/EST  .  .  . 

KOB  ALBUQUERQUE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  i8o  N.  Michigan 
Franklin  6373 

NEW  YORK:  444  Madison  Ave. 
Plaza  5-4130 

SAN  FRANCISCO:  iii  Sutter 
Sutter  4353 

HOUYWOOD:  6331  HoUywood    ATLANTA:  322  Palmer  Bldg. 
Granite  361^                        Main  5667 
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New  Developments  Unveiled  at  FCC  Study 


Wins  Dispute 
From  Video  for 
Low  Band 

I  By  BILL  BAILEY 

tolSTORIC  HEARINGS  which 
•■will  shape  the  future  development 
«f  all  broadcast  services,  includ- 
ing FM,  television,  facsimile,  ra- 
dio relays  and  possible  broadening 
of  the  present  standard  band  got 
under  way  last  week  before  the 
FCC  with  the  revelation  by  the 
'Navy  that  it  is  using  or  develop- 
ing new  vacuum  tubes  which  will 
ipermit  operation  of  television  sta- 
tions of  substantial  power  in  the 
■very  high  and  ultra-high  frequen- 
icies. 

At  the  outset  of  the  hearings,  at- 
tended by  some  350  industry  and 
'Government  engineers  and  execu- 
tives, it  became  apparent  there 
would  be  no  knock-do-mi  fight  be- 
tween FM  and  television  on  alloca- 
tions in  the  lower  portion  of  the 
high-frequency  spectrum  (50  mc 
area).  Spokesmen  for  Radio  Tech- 
nical Planning  Board  panels,  which 
presented  basic  testimony,  ex- 
plained that  agreement  had  been 
reached  whereby  75  channels  of 
200  kc  width,  ranging  from  41-56 
mc,  had  been  recommended  for  FM 
in  a  compromise  with  television 
aspirants  for  that  portion  of  the 
spectrum. 

Ahead  of  Schedule 

While  it  was  evident  that  every 
possible  means  was  being  made  to 
expedite  the  hearings,  it  was  clear 
also  that  a  number  of  the  RTPB 
panels,  pressed  for  time,  had  not 
reached  conclusions  in  all  aspects. 
This  was  particularly  true  of  the 
two  most  important  groups — Panel 
1  on  Spectrum  Utilization  and 
Panel  2  on  Frequency  Allocation. 
Several  other  panel  chairmen  tes- 
tified in  substance  they  had  not  had 
the  opportunity  finally  to  clear 
recommendations  with  committee 
members  but  hoped  to  complete 
their  work  during  the  Washington 
hearings. 

The  hearings  ran  v>-ell  ahead  of 
schedule  Thursday  and  Friday, 
with  some  testimony  scheduled  for 
Tuesday's  (Oct.  3)  agenda  covered 
last  Friday.  If  the  pace  is  con- 
tinued, the  hearings  may  wind  up 
in  a  month,  as  against  the  origi- 
nally estimated  six  weeks. 


FCC  Chairman  James  Lawrence 
Fly  made  it  plain  at  the  outset 
that  no  time  would  be  wasted.  In 
a  preliminary  statement  he  asked 
that  cross-examination  be  held  to  a 
minimum  and  that  witnesses  confine 
statements     to  recommendations. 

Anticipating  the  development  of 
FM  and  the  possible  shift  from  the 
200-400  kc  band  of  certain  services 
(Government,  ships,  aviation), 
Panel  4  on  Standard  Broadcasting 
submitted  an  exhibit  on  tentative 
allocation  recommendations  includ- 
ing proposal  to  use  the  200-400  kc 
band  for  high-power  rural  broad- 
cast service.  Howard  S.  Frazier, 
NAB  Director  of  Engineering  and 
Panel  4  chairman,  explained  that 
his  Allocation  Committee  had  not 
yet  taken  formal  action,  but  that 
the  topic  has  been  considered. 
Broadcast  Extension 

One  of  the  Broadcast  Panel's 
proposed  recommendations  is  to  ex- 
tend the  lower  end  of  the  standard 
band  to  520  kc  providing  three  ad- 
ditional channels  (520,  530,  540  kc.) 

A  second  recommendation  is  to 
increase  the  field  intensity  of  ex- 
isting stations  in  populous  areas, 
now  suffering  from  interference  or 
not  receiving  sufficient  signal 
strength  from  present  transmitters. 
That  increase  is  proposed  by  use  of 
unattended  satellite  stations  op- 
erating as  synchronous  transmit- 
ters on  presently  assigned  frequen- 
cies. These  satellites  could  be  con- 


Auditorium  Change 

CHANGE  in  locale  of  the 
FCC  allocations  hearings 
which  opened  last  Thursday 
in  Washington  was  an- 
nounced at  the  opening  ses- 
sion. This  week's  hearings,  or- 
iginally scheduled  for  the  In- 
terdepartmental Auditorium, 
will  be  held,  instead,  at  the 
Natural  History  Museum  Au- 
ditorium on  Constitution  Ave., 
at  the  foot  of  10th  St.,  Wash- 
ington. Hearings  this  week 
open  at  10:30  a.m.  Tuesday 
(Oct.  3)  and  are  slated  to 
continue  through  Saturday. 


nected  with  the  main  transmitter 
through  UHF  and  SHE  (super- 
high) channels,  overcoming  many 
of  the  technical  and  economic  fac- 
tors which  have  discouraged  use  of 
satellites  in  the  past,  Mr.  Frazier 
pointed  out. 

Among  other  proposed  recom- 
mendations of  the  Standard  Broad- 
cast Panel,  to  be  elaborated  on  in 
the  more  detailed  testimony  sched- 
uled for  the  week  of  Oct.  10,  were: 
Use  of  directional  and  half-wave 
antennas  by  local  or  Class  IV  sta- 
tions to  eliminate  interference  and 
improve  service,  and  possible  as- 
signment of  the  3  to  17  mc  band 
for  broadcast  service,  employing 
AM  rather  than  FM  transmission. 

Opening  the  hearings,  Chairman 


Fly  said:  "We  are  interested  in  de- 
termining what  frequencies  or 
bands  of  frequencies  should  be  al- 
located to  the  various  classes  of 
services.  I  think  it  is  important 
that  this  be  understood  at  the  out- 
set. It  will  mean  a  real  saving  in 
time  and  effort  both  on  the  part 
of  the  Commission  and  witnesses." 

To  some  extent  the  aura  of  se- 
crecy was  lifted  from  Government 
developments  in  the  radio-electron- 
ics field,  given  great  impetus  by  the 
war.  The  Interdepartment  Radio 
Advisory  Committee,  which  had 
evolved  its  o^vn  recommenda- 
tions for  spectrumwide  allocations 
[Broadcasting,  Aug.  14,  21], 
agreed  to  release  those  proposed 
allocations  from  the  "restricted" 
category.  The  substance  of  its  rec- 
ommendations previously  had  been 
discussed  and  published,  but  the 
precise  data  had  not  been  permit- 
ted to  emerge  from  the  "restricted" 
classification  until  last  Thursday. 

Coupled  with  this  w^as  the  Navy 
disclosure  that  research,  and  In 
some  instance  production  are  being 
carried  out  with  UHF  and  VHF 
tubes.  George  P.  Adair,  FCC  chief 
engineer,  placed  in  the  record  early 
in  the  hearings  data  on  the  Navy's 
work  on  transmitter  tubes,  which 
indicated  that  six  new  types  of 
tubes  have  been  or  are  in  the  proc- 
ess of  development,  making  pos- 
sible use  of  energy  up  to  3,000  w 
{Continued  on  jiage  5i) 


WHEN  THE  FCC  allocation  hearings  formally  were 
opened  in  the  Interdepartmental  Auditorium  in  Wash- 
ington last  Thursday,  some  350  representatives  of  in- 
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dustry.  Government  attended.  Right  aisle  not  shown. 
The  audience  dwindled  after  the  first  day.  Some  100 
witnesses   are  scheduled  to  testify. 

October  2,  1944     •    Page  11 


Blue  Names  Hubbell  Robinson 
Program  and  Production  Head 

Kenway  Heads  Advertising  and  Smith  Promotion; 
Lewis  May  Be  Pacific  Chief;  Harrington  Moves 


Mr.  Robinson 


APPOINTMENTS  of  Hubbell  Rob- 
inson Jr.  as  vice-president  in  charge 
of  programming  and  production  for 
the  Blue  Network,  of  Fred  Smith 
as  director  of  ad- 
vertising and  pro- 
motion, and  of 
Ivor  Kenway,  as 
advertising  man- 
ager were  an- 
n  o  u  n  c  e  d  last 
Thursday  by 
Chester  J.  La- 
Roche,  vice-chair- 
man of  the  board 
of  the  Blue  Net- 
work. Part  of  a 
major  reorganization  of  the  execu- 
tive lineup  of  the  network  dis- 
closed last  week  [Broadcasting, 
Sept.  25],  the  new  appointments 
bear  out  Mr.  LaRoche's  newly  an- 
nounced plans  for  increased  em- 
phasis on  Blue  programming  and 
promotion  [see  page  22]. 

Mr.  Robinson,  a  vice-president 
and  newly  appointed  executive  man- 
ager of  the  radio  department  of 
Young  &  Rubicam,  New  York,  and 
acting  director  of  radio  for  the  past 
several  years,  takes  over  his  new 
post  at  the  Blue  Nov.  15.  Philips 
Carlin,  vice-president  in  chai'ge  of 
program  operations,  and  Adrian 
Samish,  recently  named  production 
manager  for  the  Blue,  will  coordi- 
nate their  activities  with  Mr.  Rob- 
inson, who  will  direct  all  pro- 
gramming and  production  of  the 
network,  according  to  the  announce- 
ment. 

Worked  With  Morgenthau 

Mr.  Smith  comes  to  the  Blue  this 
Monday  from  the  Treasury  Depart- 
ment, where  he  has  served  as  as- 
sistant to  Secretary  Henry  Mor- 
genthau, specializing  in  War  Loan 
drives  and  similar  activities.  With 
many  years  experience  in  promo- 
tion and  advertising,  Mr.  Smith  was 
associated  for  eight  years  with 
BBDO,  New  York,  and  subse- 
quently formed  his  own  public  re- 
lations firm.  Smith  &  Selvage. 

Mr.  Kenway,  who  started  his  new 
duties  last  Wednesday,  joined  the 
Blue  in  January  as  special  assistant 
to  the  executive  vice-president,  Ed- 
gar Kobak.  For  the  preceding  20 
years,  he  was  director  of  advertis- 
ing and  sales  for  Devoe  &  Ray- 
nolds  Paint  Co. 

Understood,  but  not  confirmed  by 


the  network,  Lt.  Col.  Tom  Lewis, 
director  of  the  Armed  Forces  Radio 
Service,  Hollywood,  and  former 
vice-president  in  charge  of  radio  of 
Young  and  Rubicam,  is  expected 
to  be  appointed  vice-president  in 
charge  of  Pacific  Coast  operations 
of  the  Blue. 

Decision  was  still  pending  last 
week  at  Young  &  Rubicam  on  Mr. 
Robinson's  successor,  with  indica- 
tions that  the  duties  might  fall  to 
Joseph  A.  Moran,  or  Harry  Acker- 


man,  associate  directors  of  radio,  or 
be  divided  between  the  two. 

Thomas  F.  Harrington,  scheduled 
to  return  Oct.  2  to  his  post  as  vice- 
president  and  radio  director  of 
Y&R,  from  which  he  has  been  on 
sick  leave,  on  Oct.  16  joins  Ted 
Bates  Inc.,  New  York,  as  vice-pres- 
ident, a  member  of  the  plan  board 
and  head  contact  man  on  the  Col- 
gate-Palmolive-Peet  account.  Y&R 
had  announced  no  replacement  as 
Broadcasting  went  to  press. 

During  his  16  years  association 
with  Y&R,  Mr.  Robinson  has  ad- 
vanced steadily  in  the  field  as  radio 
executive.  In  1939  he  took  over  all 
program  planning  and  talent  buy- 
ing, and  in  1943  was  named  as- 
sistant director  of  radio  and  this 
year  vice-president  and  associate 
director. 


FOOTBALL  ANNOUNCERS  for  the  1944  fall  network  of  the  Atlantic 
Refining  Co.  met  in  Philadelphia  at  the  offices  of  N.  W.  Ayer  &  Son  to 
discuss  plans  for  the  season.  They  are  (bottom  row,  1  to  r)  :  Byrum 
Saam,  WCAU  WIBG  Philadelphia;  Bill  Slater,  freelance;  Franny  Mur- 
ray, WIBG;  Jack  Case,  WWNY  Watertown,  N.  Y.  Second  row:  Joe 
Tucker,  WWSW  KDKA  Pittsburgh;  Reggie  Martin,  WFTL  Miami; 
Ken  Bechthold,  WARM  Scranton;  Bailey  Goss,  WBAL  Baltimore; 
Claude  Haring,  freelance;  Paul  Hallam,  football  official;  John  Von 
Bergen,  WARM;  Bud  Berndt,  WRAK  Williamsport,  Pa.  Third  row: 
Jones  Evans,  WBAX  Wilkes-Barre ;  George  Hamrick,  WRNL  Rich- 
mond; Tom  McMahon,  WSYR  Syracuse;  Lee  Kirby,  WBT  Charlotte, 
N.  C;  Z.  V.  Gwynn,  WDNC  Durham,  N.  C;  Vic  Diehm,  WAZL 
Hazelton,  Pa.;  Tom  Manning,  Les  Quailey,  N.  W.  Ayer  &  Son.  Fourth 
row:  Ernest  Lukens,  WKOK  Sunbury,  '  Pa. ;  Marty  Rogers,  WEEU 
Reading,  Pa.;  Charles  Gault,  football  official;  Ralph  Wallace,  WSYR; 
Ken  Kreider,  WGAL  Lancaster,  Pa.;  Woody  Wolf,  KDKA. 


AFRA  to  Demand  10%  Boost 
For  All  Commercial  Groups 


Mr.  Smith 


Mr.  Kenway 


MAJOR  demands  of  American 
Federation  of  Radio  Artists  for  new 
contracts  to  succeed  those  expiring 
October  31  include:  Increases  in 
all  commercial  categories  amount- 
ing roughly  to  10%  overall;  no 
change  in  sustaining  program  fees, 
but  sustaining  rehearsal  rates  to  be 
increased  on  the  commercial  scale; 
elimination  of  diff'erential  between 
New  York,  Chicago,  Hollywood  and 
regional  network  scales,  establish- 
ing a  single  scale  for  all  network 
programs;  revision  of  the  off-the- 
line  recording  clause  to  provide 
for  payment  to  artists  for  delayed 
repeats. 

Union's  terms  were  presented  to 
networks,  advertising  agencies, 
program  producers  and  transcrip- 
tion companies  by  Emily  Holt, 
executive  secretary  of  AFRA,  at 
a  meeting  at  the  Hotel  Biltmore, 


New  York,  last  Wednesday  morn- 
ing, with  negotiations  for  the  new 
network  commercial  contract  be- 
ginning that  afternoon  and  those 
for  the  new  network  sustaining 
contract  the  following  morning. 

Plan  is  to  continue  meetings  on 
this  schedule,  Monday  through  Fri- 
day, until  agreements  are  reached. 
Union  estimates  that  negotiations 
on  the  sustaining  contract  will  wind 
up  the  end  of  this  week,  following 
which  morning  sesisons  can  deal 
with  network  staff  contracts.  When 
commercial  code  is  set,  which 
AFRA  guesses  as  Oct.  23  at  the 
latest,  union  will  meet  afternoons 
with  transcription  companies.  These 
negotiations  should  be  brief,  Mrs. 
Holt  said,  since  a  new  transci'iption 
contract  was  signed  last  year  and 
few  changes  are  required. 


Changes  Schedule  to  Include 
Navy  Game  for  Cleveland 

WTAM  Cleveland  will  carry  play- 
by-play  broadcast  of  the  Navy- 
Notre  Dame  game  at  Baltimore 
Nov.  4  under  sponsorship  of  Atlan- 
tic Refining  Co.  Decision  to  substi- 
tute the  game  for  the  Ohio  State- 
Indiana  contest  originally  scheduled 
was  reached  by  N.  W.  Ayer  &  Son, 
Atlantic  agency,  following  protests 
by  John  F.  Patt,  vice-president  and 
general  manager  of  WGAR  Cleve- 
land, against  Atlantic's  refusal  to 
grant  WGAR  right  to  carry  the 
game  on  a  sustaining  basis  with 
public  service  messages  substituted 
for  commercial  copy. 

Mr.  Patt,  through  Louis  G.  Cald- 
well, WGAR  attorney,  had  pro- 
tested to  Navy,  Pitt  and  Dart- 
mouth athletic  directors  over  At- 
lantic's refusal  to  grant  rights  to 
WGAR  for  their  games  with  Notre 
Dame.  WGAR  took  the  position 
that  Cleveland  and  Northern  Ohio 
listeners,  ardent  Notre  Dame  fans, 
were  being  prevented  from  hearing 
three  Notre  Dame  games  because 
Atlantic,  holding  exclusive  rights 
to  the  games  along  with  other 
games  in  its  marketing  area,  was 
not  using  them  on  its  WTAM  sched- 
ule. Atlantic's  Cleveland  schedule 
is  being  carried  on  WTAM. 

Atlantic  Policy 

Speaking  for  Atlantic,  Wallace 
Orr,  handling  Atlantic  sportcasts 
for  N.  W.  Ayer,  stated  that  a  policy 
covering  such  situations  was  set  up 
seven  years  ago.  Atlantic  is  glad 
to  give  rights  to  its  games  outside 
its  marketing  area,  he  said,  and  will 
pay  wire  charges.  Stations  in  turn 
are  asked  to  carry  the  Atlantic 
commercials.  But  he  added  that  At- 
lantic does  not  wish  to  compete 
against  itself  by  granting  another 
station  rights  to  carry  a  game  for 
which  it  has  paid  franchise  rights. 

WGAR  has  cleared  rights  to 
seven  of  the  10  games  on  the  Notre 
Dame  schedule,  according  to  Mr. 
Patt.  He  added  that  the  station  had 
decided  to  carry  the  full  Notre 
Dame  schedule  at-  its  own  expense 
if  necessary.  While  upholding  the 
principle  of  exclusive  rights  to  such 
events,  he  argued  that  public  in- 
terest is  adversely  aff'ected  where 
broadcasting  privileges  are  obtained 
but  are  not  used.  This  position  was 
stressed  in  the  letters  sent  athletic 
directors.  The  idea  of  carrying  the 
games  sustaining  with  Atlantic 
commercials  was  described  as  con- 
trary to  advertising  ethics. 


Blue  Honors  LaRoche 

TO  HONOR  Chester  J.  LaRoche, 
named  vice-chairman  of  the  board 
of  the  Blue  Network  as  part  of  a 
major  reorganization  announced 
last  week  [Broadcasting,  Sept.  25], 
and  of  Robert  Kintner,  recently 
named  vice-president  in  charge  of 
public  relations,  the  Blue  Network 
will  hold  a  reception  Oct.  2  at  the 
Waldorf-Astoria  Hotel,  New  York. 
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Hearing  Points  to  First  Petrillo  Setback 


Decision  to  Rest 
Solely  on  Job 
Description 

By    JACK  LEVY 

PROSPECTS  that  James  C.  Pe- 
trillo, president  of  the  American 
Federation  of  Musicians,  will  lose 
his  first  major  battle  with  radio 
appeared  certain  last  week  when 
AFM  counsel  failed  to  provide  ac- 
ceptable justification  for  the  em- 
plojTiient  of  musicians  as  platter 
turners  at  the  long  awaited  juris- 
dictional hearings  in  Xew  York 
before  the  National  Labor  Rela- 
itions  Board. 

'  With  witnesses  for  the  National 
Assn.  of  Broadcast  Engineers  & 
Technicians  offering  strong  evi- 
dence that  operation  of  turntables 
at  radio  studios  properly  falls  into 
the  coordinated  technical  functions 
of  engineers,  and  counsel  for  the 
AFM  frankly  conceding  that  their 
claims  are  based  on  efforts  to  'make 
work'  for  musicians,  there  was 
every  indication  the  Board  will  sup- 
port the  NABET  position  and  will 
award  jurisdiction  over  turntables 
at  NBC  and  Blue-owned  stations 

■in  Chicago  to  the  technicians' 
union.  Such  a  decision  would  smash 
Mr.  Petrillo's  far-reaching  plans  to 
install  musicians  in  every  station 
in  the  country  to  operate  turn- 
tables exclusively  and  not  play 
music. 

NABET  Support 
More  than  an  inkling  as  to  how 
the  decision  will  go  was  given  at 
the  hearings  when  James  0.  Para- 
dise, NLRB  trial  examiner,  told  Jo- 
seph A.  Padway,  AFM  counsel,  that 
the  Board  would  decide  the  case  on 
the  sole  basis  of  where  the  opera- 
tion of  turntables  properly  belongs, 
rather  than  whether  making  jobs 
available  for  musicians  would  affect 
the   jobs  of  technicians. 

Following  two  days  of  hearings, 
much  of  which  was  devoted  to 
technical  operations  involving  the 
integration  of  sound  into  the  pro- 
duction of  programs,  the  various 
parties  to  the  case — NABET,  AFM 
and  the  NBC  and  Blue  networks — 
were  given  a  week  to  file  briefs. 
Records  of  the  hearings  and  briefs 
will  then  be  studied  by  the  full 
NLRB  in  Washington  which  will 
then  offer  opportunities  for  oral 
I  argument.  The  decision  of  the 
I  Board  is  expected  in  four  to  six 
weeks. 

An  adverse  decision  was  indi- 
cated at  the  very  outset  of  the 
Friday  hearing  when  Mr.  Padway 
offered  to  drop  the  case,  reserving 
the  right  to  renew  his  claims  for 
jurisdiction  at  some  future  pe- 
riod. NABET,  however,  refused 
the  offer  and  the  proceedings  were 
continued. 

With  Mr.  Paradise  as  the  trial 
examiner,  presiding  for  the  NLRB, 
the  hearings  formally  began  Thurs- 
day morning  in  the  trial  room  of 
the  Bar  Bldg.  with  Allan  T.  Pow- 


ley.  NABET  president  taking  the 
stand  for  the  technicians. 

Present  for  NABET,  in  addition 
to  Mr.  Powley,  were  Martin  F. 
O'Donoghue  and  Thomas  Dunn, 
counsel;  C.  A.  Allen,  national  sec- 
retary and  treasurer;  George  Riley, 
vice-president;  Burr  Whyland,  stu- 
dio engineer  of  WLS  Chicago;  and 
Beverly  Fredendall,  chairman  of  the 
Chicago  chapter  of  NABET  and  a 
designer  of  technical  equipment. 
Petrillo  Absent 

Present  for  the  AFM  were  Joseph 
A.  Padway  and  Henry  Friedman, 
counsel;  Harry  Sacker,  counsel  for 
Local  802  New  York;  and  David 
Katz,  counsel  for  Local  10,  Chi- 
cago. 

Again  conspicuous  by  his  ab- 
sence was  James  C.  Petrillo,  AFIM 
president,  who  precipitated  the  con- 
troversy. 

Representing  the  networks  were 
Joseph  F.  McDonald,  NBC  coun- 
sel, George  McElrath,  NBC  op- 
erating engineer,  Walter  L.  Emer- 
son, Blue  counsel;  and  G.  0.  Milne, 
Blue   chief  engineer. 

At  the  outset  of  the  hearing,  Mr. 
Padway  challenged  the  contention 
of  NABET  counsel  that  NABET 
is  a  union  within  the  meaning  of 
the  National  Labor  Relations  Act, 
but  later  conceded  that  for  the 
purpose  of  this  proceeding  it  is 
such  a  labor  organization.  He  re- 
served the  right  to  challenge  this 
contention  in  other  proceedings. 
Mr.  McDonald  stated  the  position  of 
the  NBC  network  as  recognizing 


both  unions  as  labor  organizations 
within  the  meaning  of  the  act. 

3Ir.  Powley,  who  is  employed  as 
a  control  supervisor  with  WRC 
Washington,  NBC-owned  outlet, 
testified  that  NABET  was  formed 
in  March  21,  1941  and  was  former- 
ly known  as  the  Assn.  of  Technical 
Engineers  and  was  limited  to  em- 
ployes of  NBC.  He  said  ATE  was 
changed  to  NABET  to  bring  other 
groups  into  the  organization.  In 
addition  to  NBC  and  Blue-owned 
stations,  he  listed  the  following 
independent  stations  as  under  the 
jurisdiction  of  NABET:  WPTF 
Raleigh.  WLS  Chicago,  WOW 
Omaha,  WOR  New  York,  WWJ 
Detroit. 

Powley  Testifies 

Mr.  Powley  described  the  control 
booth  operations  at  WRC  as  typical 
of  most  NBC  and  Blue-owned  sta- 
tions. He  said  that  the  operation 
of  the  turntables  at  these  stations 
is  integrated  with  the  work  of  the 
studio  engineers  and  is  designed 
as  an  integral  part  of  the  engi- 
neering operation.  Control  of  sound, 
whether  it  be  music,  voice  or  sound 
effects,  is  under  the  direction  of 
the  studio  engineer,  he  testified, 
whose  function  is  to  maintain  vol- 
ume at  the  proper  level.  When  a 
record  is  played,  it  is  his  duty  to 
ieep  the  record  at  the  same  level  as 
the  announcer's  voice.  He  explained 
that  the  sound  leaving  the  mixing 
panel  goes  into  a  studio-  amplifier, 
the  output  of  which  goes  into  the 


^Oscar'  for  Radio -Television 
Is  Proposed  by  Industry  Heads 


By  DAVID  GLICKMAN 

MOVEMENT,  fostered  by  top 
members  of  the  broadcasting  indus- 
try, to  set  up  in  the  radio-television 
field  a  non-commercial  organization 
comparable  to  the  Academy  of  Mo- 
tion Picture  Arts  &  Sciences,  has 
been  started  in  New  York  and 
Holh-wood. 

Proposal  set  forth  by  group,  in- 
cluding writers,  producers  and  exec- 
utives, calls  for  a  democratic  struc- 
ture and  broad  membership  which 
would  include  creative  and  techni- 
cal workers  as  well  as  management. 
Group  revealed  that  a  system  of  of- 
ficial Awards  of  Merit  for  the 
broadcasting  industry,  comparable 
to  the  "Oscar"'  awarded  annually  in 
the  motion  picture  industry  by 
Academy  of  Motion  Picture  Arts  & 
Science  would  be  used. 

Non-Commercial 

It  was  pointed  out  that  proposed 
new  organization  would  not  in- 
fringe upon  the  province  of  exist- 
ing industry  organizations.  It  would 
be  non-commercial,  non-political 
and  non-economic  in  scope.  While  it 
is  expected  that  the  networks  will 
be  called  upon  to  pay  a  portion  of 


costs  for  such  an  organization,  plan 
under  discussion  contemplates  a 
membership  structure  by  which  an 
individual  member,  such  as  writer, 
actor,  announcer,  producer,  mu- 
sician or  technician  will  have  vote 
equal  to  that  of  a  network  or  sta- 
tion manager.  To  add  impetus  to  the 
movement,  present  New  York  and 
Holh"wood  planning  committee  will 
be  enlarged  to  a  permanent  ways- 
and-means  committee,  and  include 
representatives  from  Chicago,  San 
Francisco  and  other  major  broad- 
casting centers. 

Although  E.  T.  Buck  Harris,  Los 
Angeles  manager  of  Lee  &  Losh, 
West  Coast  public  relations  firm, 
refused  to  comment  when  contacted 
by  Broadcasting,  he  admitted  his 
firm  has  been  engaged  to  assist  in 
collecting  and  analyzing  data  perti- 
nent to  creation  of  the  radio-televi- 
sion awards  plan  and  formation  of 
an  organization  similar  to  the 
AMPAS.  Mr.  Harris  was  one  time 
manager  of  shortwave  station 
KGEI  San  Francisco,  and  prior  to 
that  with  General  Electric  Co.  in 
public  relations  work. 


master  control  board  where  the 
program  is  switched  to  a  designated 
point  in  the  network,  the  local  sta- 
tion or  a  specified  "feed". 

He  testified  that  with  the  ex- 
ception of  Chicago,  turntables  at  all 
NBC  and  Blue-o^\^led  stations  are 
operated  by  the  technicians.  The 
operation  is  also  done  by  field  en- 
gineers and  transmitter  engineers, 
he  said. 

Mr.  Powley  added  that  engineers 
at  all  NBC  and  Blue-owoied  sta- 
tions also  operate  recording  ma- 
chines for  making  master  records 
of  broadcasts  and  operate  dubbing 
machines  for  making  duplicates  of 
the  master  record. 

Upon  questioning  by  AFM  coun- 
sel, Mr.  Powley  explained  that  at 
most  stations  sound  effects  men 
participate  in  the  programs  and  are 
members  of  AFRA  but  that  at 
WOR  WRC  and  WMAL,  NABET 
technicians  operate  the  sound  ef- 
fects equipment. 

O'Donoghue  Objects 

When  Mr.  Padway  questioned 
Mr.  Powley  regarding  the  sched- 
ules of  work  for  the  various  en- 
gineers, Mr.  O'Donoghue  registered 
vigorous  objections.  Overruled  by 
Mr.  Paradise,  Mr.  Powley  answered 
that  the  operation  of  the  turntables 
is  part  of  the  work  of  the  engi- 
neers and  is  included  in  their  day- 
to-day  operations. 

When  Mr.  Padway  asked  wheth- 
er the  engineers  could  not  be  ex- 
clusively assigned  to  maintenance 
work,  on  the  various  technical 
equipment  used  in  broadcasting, 
Mr.  O'Donoghue  again  objected, 
claiming  the  question  was  imma- 
terial and  irrelevant.  Mr.  Padway 
countered  that  it  was  the  dispute 
important  question  in  the  dispute. 
After  some  consideration  Mr.  Para- 
dise allowed  the  question. 

Mr.  Powley  replied  that  even  in 
maintenance  work  the  engineers 
maintained  the  turntables,  but 
stated  that  in  order  to  permit  mu- 
sicians to  operate  turntables  it 
would  be  necessary  to  remove  the 
turntables  from  the  control  booths 
as  is  done  in  Chicago. 

Further  questions  along  this  lins 
by  Mr.  Padway  were  objected  to 
by  Mr.  O'Donoghue  as  hypothetical. 
The  NABET  counsel  charged  the 
AFM  attorney  with  "effrontery"  in 
asking  questions  as  to  how  turn- 
table operations  might  be  handled 
in  order  to  make  work  for  mu- 
sicians. The  issue,  he  contended, 
is  not  how  the  operation  could 
be  done,  but  how  it  is  being  done. 
Mr.  0'Donoghue"s  objections  were 
sustained. 

At  the  afternoon  session  on 
Thursday,  Mr.  Fredendall  testified 
he  has  designed,  constructed  and 
installed  turntables  in  all  NBC 
(Contimted  on  page  6S) 
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House  Group  Probes  News  Broadcasts 


'Political  Bias'  Charged; 
Major  Net  Heads 
Subpenaed 

INVESTIGATION  into  allegations 
that  certain  network  and  independ- 
ent station  commentators  are  con- 
ducting "biased  political  cam- 
paigns" in  violation  of  the  Com- 
munications Act  has  been  under 
way  by  the  House  Select  Commit- 
tee to  Investigate  the  FCC,  it  was 
revealed  with  disclosure  that  sub- 
penas  were  served  Friday  on  the 
heads  of  the  four  major  networks, 
a  regional  network  and  several 
independent  stations  by  'Robert 
B.  Barker,  Committee  chief  in- 
vestigator. 

Retui'nable  at  10  a.m.  Oct.  9,  the 
subpenas  call  for  all  scripts  of 
commentators,  together  with  those 
of  guest  speakers  on  certain  speci- 
fied programs,  broadcast  between 
June  1-Sept.  29.  They  were  issued 
for  Niles  Trammell,  NBC  pres- 
ident; Mark  Woods,  Blue  president; 
Miller  McClintock,  Mutual  pres- 
ident; Paul  W.  Kesten,  CBS  ex- 
ecutive vice-president;  John  Shep- 
ard  3d,  Yankee  board  chainnan; 
Herbert  L.  Pettey,  general  man- 
ager, WHN  New  York;  Nath.-^n 
Straus,  president,  WMCA  New 
York. 

WMCA  Case  Reopened 

A  special  hearing  is  expected 
to  be  called  for  mid-October  to  air 
the  charges,  should  the  Commit- 
tee's investigators  determine  there 
is  foundation  for  them.  At  the 
same  time  it  was  learned  that  the 
Committee  plans  to  reopen  hearings 
in  the  sale  of  WMCA  in  1940  by 
Donald  Flamm  to  Edward  J.  Noble, 
now  Blue  Network  board  chairman. 
John  J.  Sirica,  Committee  general 
counsel,  and  Mr.  Barker,  spent 
most  of  last  week  in  New  York. 

Action  on  the  commentators  came 
as  a  surprise  since  Chairman  Clar- 
ence F.  Lea  (D-Cal.)  announced 
when  hearings  recessed  in  mid- 
September  that  the  Committee 
would  not  meet  again  until  after 
Nov.  14. 

In  a  statement  issued  for  release 
today  (Oct.  2),  Rep.  Richard  B. 
Wigglesworth  (R-Mass.)  said  com- 
plaints had  reached  the  Commit- 
tee that  certain  commentators  were 
carrying  on  "political  campaigns 
in  behalf  of  perpetuation  of  the 
New  Deal  in  power".  His  statement 
was  issued  from  his  home  in  Mil- 
ton, Mass. 

"We  are  not  concerned  whether 
the  bias  is  Democratic  or  Repub- 
lican," said  the  statement.  "We 
are  concerned  with  the  use  of  pub- 
lic frequencies.  A  radio  station 
cannot  serve  the  public  by  consist- 
ently putting  on  the  air  a  speaker 
or  commentator  in  behalf  of  only 
one  candidate  or  party." 

Indication  that  the  Committee 
was  concerned  with  the  manner  in 
which  some  stations  and  commenta- 
tors are  broadcasting  political  news 
and  what  the  FCC  is  doing  to  en- 


force the  law  with  respect  to  po- 
litical broadcasts  came  Sept.  13 
when  Reps.  Wigglesworth,  Louis  E. 
Miller  (R-Mo.)  and  Warren  G. 
Magnuson  (D-Wash.)  questioned 
FCC  Chairman  James  Lawrence 
Fly  regarding  Commission  regula- 
tions governing  political  broadcasts 
[Brdadcasting,  Sept.  18]. 

"Mr.  Fly  told  us  the  Commis- 
sion had  made  no  regulations,  ex- 
cept those  based  on  the  law,"  said 
Rep.  Wigglesworth.  "He  left  the 
impression  that  any  responsibility 
was  solely  that  of  the  licensee  and 
not  the  Commission.  That  is  con- 
trary to  the  opinion  expressed  by 
Mr.  Fly  before  the  Executives  War 
Conference  of  the  NAB  on  Tues- 
day, Aug.  29,  in  Chicago." 

Believe  Violations  Present 
Rep.  Wigglesworth's  statement 
pointed  out  that  Chairman  Fly 
cautioned  broadcasters  not  only 
about  Sec.  315,  which  refers  to 
"legally  qualified"  candidates  for 
public  office,  but  also  warned  about 
broadcasting  "programs  on  behalf 
of  candidates  by  responsible  or- 
ganizations other  than  official  cam- 
paign committees"  and  asserted 
that  with  reference  to  the  "treat- 
ment of  issues  involved  in  the  cam- 
paign" it  is  the  "affirmative  duty" 
of  broadcasters  to  "practice  rigor- 
ous fairness  with  respect  to  organ- 
izations and  issues  as  with  respect 
to  candidates  themselves." 

"We  want  to  know  whether  the 
FCC  is  cari'ying  out  provisions  of 
the  law  and  whether  the  Commis- 
sion is  seeing  to  it  that  all  political 
candidates  are  given  equal  time 
under  the  law,"  said  Rep.  Wiggles- 
worth's  statement.  "It  seems  to 
me  the  FCC  should  see  that  the 
law  is  carried  out. 

"We  believe  that  certain  so- 
called  news  commentaries  not  only 


THE  LIBERTY  Bell  will  ring 
again  for  the  entire  nation  and  the 
world  on  V-E  Day  in  Europe. 

The  NAB,  pursuant  to  instruc- 
tions from  its  board,  has  made 
pressings  of  a  recording  of  the  Bell, 
which  are  on  their  way  to  all  mem- 
ber stations.  The  recording  was 
made  after  many  tests  and  a  rubber 
mallet  was  used  to  guard  against 
damage,  with  the  volume  built  up 
by  amplification.  The  result  is  said 
to  be  the  best  possible  reproduction 
of  the  Bell  which  intoned  the  Dec- 
laration of  Independence. 

The  NAB,  in  a  letter  to  member 
stations,  urged  the  observance  of 
"dignity  and  solemnity"  in  use  of 
the  recording  when  victory  is 
achieved  in  Europe.  The  original 
suggestion  came  from  K.  B.  War- 
ner, managing  secretary  of  the 
American  Radio  Relay  League,  in 
a  letter  to  Broadcasting,  which  was 
endorsed  editorially  in  the  July  17, 
1944,  issue. 

One  of  the  five  cuts  on  the  record 


breach  the  principles  of  good  broad- 
casting and  free  speech,  but  violate 
the  Corrupt  Pratices  Act  and  the 
Hatch  Act.  If  there  are  such  vio- 
lations— and  we  intend  to  make  a 
thorough  investigation — then  the 
FCC  does  have  authority  to  act. 

"Should  the  Committee  deter- 
mine there  have  been  violations  of 
the  law  and  the  Commission  has 
done  nothing,  then  it  is  up  to  this 
Committee  to  initiate  the  necessary 
steps  to  remedy  that  situation." 

It  was  learned  that  a  staff  of  ex- 
perts will  read  all  news  scripts 
submitted  by  the  networks  and  re- 
poi't  to  the  Committee  as  to  whether 
there  was  apparent  "bias"  in  favor 
of  one  party  or  the  other.  Rep. 
Wigglesworth  said  that  if  the  in- 
vestigation indicates  there  has 
been  "evidence  of  bias,"  he  would 
call  for  a  special  Committee  hear- 
ing about  mid-Oictober  to  air  the 
charges. 

Chairman  Fly  told  the  Commit- 
tee Sept.  13  that  whether  a  station 
gives  or  sells  time  to  one  political 
party  and  not  another  "wouldn't 
be  a  matter  for  the  Commission  ex- 
cept when  over  a  long-range  oper- 
ation, it  i-aised  the  question  of 
denial  of  free  speech,  then  it  might 
be  a  subject  for  review  by  the  Com- 
mission when  the  license  comes  up 
for  renewal." 

Rep.  Wigglesworth  contended 
that  if  charges  made  to  the  Com- 
mittee are  true,  then  several  sta- 
tions are  subject  to  official  scrutiny 
by  the  FCC  on  long-range  opera- 
tion. Chairman  Fly  insisted  the 
FCC  would  have  no  right  to  "tell 
the '  station"  to  put  on  or  take  off 
anybody,  "unless  we  are  talking 
about  two  candidates,  and  there 
the  law  applies  automatically". 
Rep.  Wigglesworth  said,  quoting 
the  public  hearing  record. 


is  preceded  by  this  copy,  to  be  de- 
livered by  the  announcer : 

"Independence  Hall,  in  the  City 
of  Philadelphia,  holds  America's 
most  treasured  possession  —  our 
greatest  symbol  of  freedom — Lib- 
erty Bell.  No  longer  in  common 
use,  as  when  it  summoned  our  fore- 
fathers to  meeting  and  rang  out 
the  glorious  news  of  independence, 
Liberty  Bell  is  now  revered  as  a 
shrine.  Its  historic  tones  do  not  pass 
beyond  the  walls  of  Independence 
Hall. 

"The  miracle  of  radio,  however, 
has  expanded  these  walls  as  if  by 
magic  to  include  the  whole  world. 
Recorded  for  posterity  and  broad- 
cast for  lovers  of  freedom  every- 
where, radio  now  brings  us  the  most 
inspiring  sound  in  the  history  of 
our  nation — as  Liberty  Bell  again 
fulfills  its  original  inscription — 
'Proclaim  Liberty  Throughout  All 
the  Land  Unto  All  the  Inhabitants 
Thereof!'  " 


Papers  Protest 
WincheU  Threat 

Commentator  Tells  Listeners 
Of  Censorship  of  Pearson 

WALTER  WINCHELL  ad  libbed 
an  "SOS"  into  his  Sept.  24  broad- 
cast asking  the  New  York  Post  and 
PM  to  call  him  at  WJZ,  Blue  Net- 
work key  in  New  York,  immediately 
following  his  program  {Jergens 
Journal,  sponsored  by  Andrew  Jer- 
gens Co.  on  the  Blue  each  Sunday, 
9-9:15  p.m.). 

Plugs  Pearson 

When  the  papers  called,  they  re- 
ported Monday,  they  learned  that 
Winchell  was  having  a  recurrence 
of  "censorship"  trouble,  his  first 
since  March  26,  when  his  sponsor 
turned  over  15  minutes  of  the 
Basin  Street  program  following 
Winchell  on  the  Blue  to  Rep.  Martin 
Dies  (D-Tex.)  to  answer  Winchell's 
attacks  [Broadcasting,  March  20, 
27,  April  3].  Winchell  said  that 
James  Andrews,  radio  director  of 
Lennen  &  Mitchell,  Jergens  agency, 
had  cut  out  a  portion  of  Winchell's 
script  dealing  with  Hal  Stiles,  for- 
mer radio  and  newspaper  reporter 
who  defeated  Rep.  Costello  (D- 
Cal.),  a  member  of  the  Dies  com- 
mittee, for  renomination. 

During  his  broadcast,  Winchell 
told  his  listeners  to  read  Drew 
Pearson's  column  on  Tuesday, 
promising  that  it  would  "startle 
and  rock  the  nation"  and  urging 
them  to  "be  sure  to  demand  your 
two  cents  back"  if  the  story,  an  ex- 
pose of  John  F.  Dulles,  foreign  af- 
fairs advisor  to  Thomas  E.  Dewey, 
Republican  Presidential  nominee, 
was  not  printed.  New  'York  Mirror 
and  Washington  Post  omitted  the 
story.  The  Mirror  substituted  other 
Pearson  material. 

'Post'  Statement 

The  Post  on  Wednesday  ran  a 
front  page  statement  reporting 
that  "a  number  of  readers  did  call 
and  protest."  Pointing  out  that 
Pearson  is  not  an  editor  nor  staff 
member  of  the  Post  and  that  Win- 
chell "has  not  the  slightest  influ- 
ence with  the  Post",  the  statement 
concluded  :  "The  editors  of  the  Post 
are  solely  responsible  for  this  news- 
paper and  no  outsider  is  going  to 
dictate  its  policy." 


More  Mueller  Newscasts 

C.  F.  MUELLER  Co.,  Jersey  City, 
is  so  pleased  with  results  obtained 
through  sponsorship  of  news  pro- 
grams on  13  stations,  that  more 
newscasts  are  being  sought  in  all 
Mueller  markets,  according  to  a 
spokesman  of  Duane  Jones  Co.,  New 
York,  agency  handling  the  account. 
Company  will  use  newspaper  ad- 
vertising in  Mueller  macaroni  mar- 
kets only  until  local  radio  news 
shows  become  available  in  these 
areas  it  was  stated.  Continuing  and 
renewing  its  current  schedule, 
Mueller  on  Oct.  2  starts  ten-minute 
and  quarter-hour  newscasts  three 
and  five  times  weekly  on  WGR  Buf- 
falo and  WBAL  Baltimore. 


NAB  DISCS  RECORD  LIBERTY  BELL 

Member  Stations  Asked  to  Broadcast  Peals 
 In  Special  V-E  Day  Programs  
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Buoys  get  out  of  line,  too 


Yes,  those  channel  markers  have  to  be 
^checked  time  and  time  again. 

There's  a  tip  for  radio  time  buyers,  in  that 
Coast  Guard  service.  When  did  you  last  check 
■the  facts  that  directed  your  time  buying  in 
Baltimore  ? 

i  The  channel  has  shifted  down  here.  To  find 
out  how  to  get  the  most  results  for  the  dollar 


you  spend  for  the  client . . .  you  need  some  new 
markers. 

They  are  available.  Down  in  black  and  white. 
We'll  be  glad  to  show  them  to  you— any  time. 


WITH 


13ROADCASTING 


Broadcast  Advertising 


Baltimore,  Md. 

Tom  Tinsley,  President   •    Rfpresented  Nationally  by  Headley-Reed 
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Democrats  Sign  for  5-Minute  Talks 


Advertisers  Relinquish 
Last  Portion  of 
Programs 

]  SENATOR  Truman  of  Missouri, 
Democratic  candidate  for  Vice- 
President,  broadcasts  tonight  (Oct. 
2)  on  the  Blue  9:55-10  p.m.,  spot 
usually  occupied  by  Coronet  maga- 
zine, to  open  his  party's  series  of 
five-minute  evening  networli  spots 
which  will  be  continued  up  to  elec- 
tion eve.  Developed  by  J.  Leonard 
Eeinsch,  radio  director  of  the  Dem- 
ocratic National  Committee,  and 
the  Blow  Co.,  agency  for  the  Party, 
the  plan  is  based  on  the  premise 
that  listeners,  broadcasters  and  ad- 
vertisers would  rather  take  five 
minutes  of  campaigning  at  the  end 
of  a  program  than  to  have  the 
whole  half-hour  period  usurped  by 
politics. 

Advertisers  Wary 

Fears  of  advertisers  that  giving 
the  final  five  minutes  of  their 
bi'oadcast  time  to  any  political 
party  would  fix  them  as  supporters 
of  that  party  and  its  candidates  in 
the  minds  of  the  listeners,  threat- 
ened for  a  time  to  block  fulfillment 
of  the  plan.  Some  advertisers  ap- 
proached rejected  the  idea  com- 
pletely; others  refused  unless  the 
Republicans  took  similar  periods. 

Failure  of  NBC  advertisers  first 
approached  to  cooperate,  led  to 
charges  that  this  network  had 
sought  to  kill  the  plan  as  a  result 
of  pressure  from  the  Republican 
Party,  charges  which  NBC  em- 
phatically denied,  pointing  out  that 
when  other  sponsors  were  asked, 
they  gave  up  the  time.  Network- 


I SPOTS  FOR  DEWEY  I 
20  California  Stations  Join  I 
 To  'Sell'  Speech  in  L.  A.  ' 

TO  PRE-SELL  the  Dewey  rally  in 
Los  Angeles  on  Sept.  22,  20  Cali- 
fornia stations  participated  in  a 
spot  schedule  drive  using  voices  of 
motion  picture  stars.  According  to 
Steve  SchafFer,  radio  director  for 
the  Southern  California  Republican 
Committee,  and  account  executive 
for  Robinson,  94,000  people  at- 
tended the  speech  at  the  Los  An- 
geles Coliseum.  Henry  Turnbull, 
vice-president  of  Duane-Jones,  is 
national  radio  director  and  travel- 
ling radio  director  with  the  Dewey 
party. 

The  program  and  the  Dewey 
speech  were  carried  by  Don  Lee  and 
Blue.  NBC  carried  the  speech  alone 
handled  through  Duane  Jones 
Agency,  N.  Y.  Elwood  J.  Robinson 
Agency,  Los  Angeles  was  agency 
handling  Blue  and  Don  Lee  pro- 
grams. The  20  stations  used  in- 
cluded: KMPC  KMTR  KRKD 
KGFJ  KGER  KFVD  Los  Angeles, 
KPAS  KWKW  Pasadena,  KFOX 
KGER  Long  Beach,  KVOE  Santa 
Ana,  KIEV  Glendale,  KFMB  KSFD 
San  Diego,  KTMS  Santa  Barbara, 
KFXM  San  Bernardino  KXO  El 
Centro,  KPRO  Riverside,  KVEC 
San  Luis  Obispo. 


client  contracts,  NBC  explained, 
permit  the  network  to  reclaim  an 
entire  program  period  for  a  cam- 
paign speech,  but  not  a  portion  of 
it,  so  that  NBC  could  only  transmit 
the  Democratic  requests  for  time 
to  the  individual  advertisers,  but 
could  exert  no  pressure  to  get  them 
to  comply. 

Two  special  writers  and  a  pro- 
duction man  have  been  assigned  to 
the  five-minute  series,  Mr.  Reinsch 
said,  and  top  party  spokesmen  will 
be  heard,  including  Quentin  Reyn- 
olds, Robert  E.  Hannegan,  Chair- 
man, Democratic  Committee,  and 
others  of  that  calibre.  Broadcasts 
will  be  publicized  in  the  newspaper 
feature,  "Battle  Page",  syndicated 
by  Neiv  York  Daily  Netvs,  he  said. 

In  addition  to  tonight's  spot,  those 
already  set  include: 

Oct.  3,  NBC,  8:25-8:30  p.m.,  from  Johnny 
Presents  Ginny  Simms  (Phillip  Morris): 
Oct.  4,  Blue,  9:25-9:30  p.m.,  from  Dun- 
ninger  Program  (Kemtone);  Oct.  7,  CBS, 
9:40-9:45  p.m..  from  Your  Hit  Parade 
(American  Tobacco)  ;  Oct.  21,  Nov.  4, 
Oct.  9  9:55-10  p.m.,  from  Information 
Please    (Heinz)  :    Oct.    11,    NBC,  10:55-11 


BECAUSE  President  Roosevelt's 
speech  of  Sept.  23  was  delivered 
two  days  after  the  agreed  deadline 
date  for  the  next  scheduled  Dem- 
ocratic shortwave  allocated  broad- 
cast to  the  troops  overseas  [Broad- 
casting, Sept.  11],  there  is  a  strong 
possibility  it  may  not  be  used  as 
part  of  the  Army's  political  air 
time.  And  according  to  Paul  Porter, 
Democratic  publicity  head,  "The 
troops  would  rather  hear  entertain- 
ment than  the  speeches  of  a  politi- 
cian, anyway." 

Political  transcriptions  of  talks 
domestically  broadcast  must  reach 
Armed  Forces  Radio  Service  Office 
in  New  York  six  days  before  the 
date  on  which  they  are  to  be  broad- 
cast, to  allow  time  for  cable  cen- 
soring, transportation  to  San  Fran- 
cisco, and  any  emergencies  which 
may  arise.  The  next  rebroadcast 
period  allotted  to  the  Democratic 
party  following  the  President's 
speech  to  the  International  Team- 
sters Union  was  Sept.  26.  Conse- 
quently the  deadline  for  that  date 
was  Sept.  20.  A  speech  by  Quentin 
Reynolds  was  broadcast  to  the 
troops   on   Sept.  26. 

According  to  the  staggered  po- 
litical rebroadcast  schedule  for  use 
of  Army  overseas  radio  time  agreed 
upon  by  five  qualified  political 
parties  the  first  week  in  September, 
the  next  Democratic  time  comes 
Oct.  4.  However,  the  World  Series 
begins  Oct.  4,  and  by  request  of  the 
parties,  all  overseas  political  time 
has  been  cancelled  for  the  duration 
of  the  games. 

Although  the  Republicans  were 
scheduled  to  go  on  the  air  last 
Wednesday,  Sept.  20,  the  discs  for 
rebroadcasting  arrived  too  late  and 
the  Army  was  forced  to  cancel  the 
time.  Last  week,  on  its  Sept.  19 
allocation,  the  Republican  '  Party 
used  excerpts  from  the  Dewey  Phil- 
adelphia speech. 

The  first  political  series,  Sept. 


p.m.,  from  College  of  Musical  Knoivledge 
(American  Tobacco):  Oct.  20,  CBS,  9:55-10 
p.m..  from  Brewster  Boy  ((juaker  Oats); 
also  Oct.  20,  27. 

On  Oct.  5,  the  Democrats  have 
taken  the  full  CBS  and  MBS  net- 
works plus  some  additional  stations 
for  the  10-10:30  p.m.  period,  during 
which  President  Roosevelt,  Mr. 
Hannegan  and  Mrs.  Charles  W.  Til- 
lett,  vice-chairman  of  the  Demo- 
cratic National  Committee,  will 
speak  to  precinct  meetings  through- 
out the  country.  Following  this 
part  of  the  broadcast,  Sen.  Truman 
will  speak  on  Mutual,  while  the 
CBS  network  will  be  split  into 
state  hookups,  with  speakers  select- 
ed by  the  state  committees  of  the 
party  addressing  party  workers. 

Republican  National  Committee 
has  announced  that  Gov.  Earl  War- 
ren of  California  will  broadcast 
from  Minneapolis  on  MBS  tonight, 
10:15-10:30  and  that  Gov.  Thomas 
E.  Dewey,  will  be  heard  Oct.  6  on 
NBC,  9-9:30  p.m.  from  Charleston, 
W.  Va. 


18-22,  and  the  second,  Sept.  25-29 
were  accorded  a  half-hour.  The 
other  series,  Oct.  16-20,  Oct.  23-27 
and  Oct.  30-Nov.  3  are  planned  for 
15  minutes.  Each  party  has  a  dif- 
ferent day  of  the  five-day  week  on 
a  staggered  schedule,  announced  to 
the  troops  merely  as  a  "political 
broadcast".  On  Saturdays  and  Sun- 
days the  time  is  used  for  football 
games,  live  and  transcribed. 

If  news  of  interest  to  the  men 
overseas  is  included  in  a  political 
speech,  the  newsworthy  parts  are 
covered  in  routine  fashion  as  quotes 
during  the  Army  live  broadcasts, 
shortwaved  daily. 


FDR  Rated  35.2 

BROADCAST  of  President  Roose- 
velt on  Sept.  23  rated  35.2  in  the 
eastern  and  midwestern  time  zones, 
according  to  data  collected  by  C. 
E.  Hooper  Inc.,  which  is  making 
special  surveys  on  major  political 
broadcasts  of  both  parties  for  the 
Democratic  National  Committee, 
the  committee  reported  last  week. 
Best  rating  obtained  by  the  Re- 
publican Presidential  candidate. 
Gov.  Thomas  E.  Dewey,  in  his 
broadcasts  to  date  is  25.3,  the  re- 
port stated.  President  Roosevelt  at- 
tracted 82.6%  of  the  total  radio 
audience  while  he  was  on  the  air, 
while  Gov.  Dewey  had  65.3%  as 
his  top.  Roosevelt  audience  mount- 
ed as  he  proceeded,  report  said, 
whereas  Gov.  Dewey  generally  lost 
listeners  as  his  talks  progressed. 


New  Campana  Show 

CAMPANA  Sales  Co.,  Chicago 
(Original  Campana  Balm,  Cam- 
pana Cream  Balm)  on  Nov.  4  will 
begin  sponsorship  of  Campana's 
Grand  Hotel,  new  half-hour  dra- 
matic show,  on  the  full  NBC  net- 
work. The  52-week  contract  was 
placed  by  Wallace-Ferry-Hanly 
Adv.,  Chicago. 


Barrett  Replaces 
Sherwood  at  OWI 

Active  Part  in  Campaign  Given 
As  Reason  for  Leaving 

ROBERT  E.  SHERWOOD,  direc- 
tor of  the  OWI's  Overseas  Branch, 
resigned  last  week  to  participate  in 
the  campaign  for  reelection  of 
President  Roosevelt.  Edward  W. 
Barrett,  executive  director  of  the 
Overseas  Branch  since  last  Jan- 
uary, was  appointed  director  in  Mr. 
Sherwood's  place  and  Thurman  L. 
Barnard,  assistant  executive  direc- 
tor, at  present  inspecting  OWI  wovk 
in  the  Mediterranean  Theatre,  has 
been  named  executive  director  of 
the  Branch. 

Outlines  Service 

In  his  letter  of  resignation  to 
Elmer  Davis,  OWI  director,  Mr. 
Sherwood  outlined  the  accomplish- 
ments of  the  Oiverseas  Branch  in 
"telling  the  story  of  America's  war 
effort"  via  radio,  radiophoto,  press, 
and  motion  pictures,  and  said  that 
he  was  leaving  "only  because  I  be- 
lieve deeply  that  the  reelection  of 
President  Roosevelt  is  the  one  sure 
guarantee  that  this  country  will 
play  the  same  great  part  in  the 
peace  that  it  played  in  the  war,  that 
the  clock  will  not  be  turned  back 
to  1921  and  1929." 

Mr.  Barrett  worked  in  the  CBS 
publicity  department  after  being 
graduated  from  Princeton  in  1932, 


Mr.  Barrett       Mr.  Barnard 


later  joining  the  staff  of  Newsweek, 
serving  that  magazine  as  Washing- 
ton correspondent  and  finally  as  as- 
sociate editor  when  he  left  in  1942. 
Mr.  Barnard,  46,  joined  OWI  in 
March,  1943  after  23  years  with 
N.  W.  Ayer  &  Son.  He  is  a  native 
of  Beaver  Falls,  Pa.  and  attended 
the  Universities  of  Pittsburgh  and 
Pennsylvania.  He  was  formerly 
chief  of  the  Outpost  Service  Bu- 
reau of  the  OWI. 


Reichhold  Sponsors 

REICHHOLD  Chemicals  Inc.,  De- 
troit, manufacturers  of  synthetic 
resins  and  industrial  chemicals, 
which  will  sponsor  the  Detroit  Sym- 
phony Orchestra  on  61  MBS  sta- 
tions Saturday,  8:30-9  p.m.  begin- 
ning Oct.  21,  will  limit  announce- 
ments for  the  first  13  weeks  to  a 
brief  credit  stating  that  "The  De- 
troit Symphony  Orchestra  is  pre- 
sented through  the  courtesy  of 
Reichhold  Chemicals  Inc.,  Detroit." 
Institutional  copy  may  be  used 
later.  Henry  H.  Reichhold,  chair- 
man of  the  board,  is  also  president 
of  the  symphony  orchestra.  Agency 
for  the  series  of  orchestra  concerts 
is  Grant  Adv.,  New  York. 


TROOPS  MAY  NOT  HEAR  FDR  TALK 

Sept.  23  Speech  to  Teamsters  Union  Too  Late  for 
 Overseas   Shortwave  Rebroadcasting  
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WFIL  has  maintained  a  consistent  policy  of  producing 
local  programs  fitted  to  meet  the  exacting  demands  of 
discerning  Philadelphians.  WFIL  is  privileged  to  broad- 
cast, among  other  fine  programs,  "Cross  Town  Quiz," 
"This  Week  in  Philadelphia,"  "Junior  Music  Hall," 
"Sweet  Land  of  Liberty." 

Because  they  are  constantly  aware  of  the  need  for 
the  development  of  new  radio  programs,  the  WFIL 
Program  Department  is  alert  to  new  trends  in  listening 
preferences.  Almost  daily  experimentation  with  new 
program  ideas  has  kept  WFIL  free  from  hardening  of 
the  kilocycle  arteries  .  .  .  has  tended  to  make  it  "Phila- 
delphia's Most  Progressive  Radio  Station." 


A    BLUE    NETWORK  AFFILIATE 


^  5  60   K  C 


Represented  nationally  by  The  Katz  Agency 
PHIA'S    MOST    PROGRESSIVE    RADIO  STATION 


mer  Davis  Sees  Shortwave 
Serving  in  Peace  as  in  War 

OWI  Chief  Dedicates  New  Crosley  Transmitters; 
Rockefeller,  Durr,  Sherwood  Take  Part 


SELLING  SURRENDER 

Lt.  Col.  Rosenbaum  Tells 
— How  Radio  Men  Serve — 


\  AMERICA'S  great  shortwave  fa- 
cilities, recently  supplemented  by 
the  new  Bethany  Transmitters 
near  Cincinnati,  will  be  ready  to 
serve  the  nation  in  time  of  peace 
as  it  has  served  in  war,  Elmer 
Davis,  OWI  director,  said  in  an 
NBC  broadcast  Saturday,  Sept. 
23,  in  dedicating  the  Crosley  sta- 
tions as  "the  newest  and  most 
powerful  channels  in  the  Voice  of 
America." 

In  ceremonies  at  the  Willard 
Hotel,  Washington,  attended  by 
approximately  150  radio  execu- 
tives in  Government  and  private 
industry,  Mr.  Davis  was   one  of 

■  four  officials  who  spoke  from  Wash- 
ington in  a  half-hour  program 
originating  from  WLW  Cincinnati 
on  the  occasion  of  the  dedication. 
Others  were  Nelson  Rockefeller, 
Coordinator  of  Inter-American 
Affairs;  Robert  E.  Sherwood,  who 
resigned  last  week  as  Director  of 
OWI  Overseas  Operations;  and 
Clifford   J.    Durr,    FCC  Commis- 

;  sioner. 

Future  Undetermined 

While  declaring  that  the  OWI 
will  go  out  of  existence  when 
Germany  and  Japan  have  been  de- 
feated, Mr.  Davis  was  unable  to 
say  what  use  would  be  made  after 
the  war  of  the  powerful  trans- 
mitters owned  or  at  the  disposal 
of  OWI  and  CIAA.  "Precisely 
what  the  future  of  international 
broadcasting,  as  conducted  from 
the  United  States,  may  be,"  he 
asserted,  "it  is  still  too  early  to 
say;  many  men  in  the  Government 
and  in  private  industry  are  giving 
thought  to  it,  but  no  final  determi- 
nation has  yet  been  made." 

Mr.  Sherwood,  praising  the  role 
played  by  the  Allied  radio  and 
particularly  the  voice  of  ABSIE 
(American  Broadcasting  Station 
in  Europe)  in  the  invasion  opera- 
tions, said  he  was  "more  than  ever 
convinced  that  international  broad- 
casting will  be  a  vital  factor  in 

;  keeping  the  peace."  (Remarks  of 
Mr.  Rockefeller  and  Mr.  Durr  were 
summarized  in  an  advance  story 

:    on  the  dedication  in  the  Sept.  25 

;   issue  of  Broadcasting). 

Shouse  Host 

Host  at  the  dedication  ceremonies 
in  Washington  was  James  D. 
Shouse,  vice-president  of  the  Cros- 
ley Corp.  in  charge  of  broadcast- 
ing. Among  those  attending  were: 

From  OWI — Mr.  Davis  ;  Mr.  Sberwood  ; 
Edward  W.  Barrett,  newly  appointed  Di- 
rector of  Overseas  Branch  :  Thurman  L. 
Barnard,  newly  appointed  Executive  Di- 
lector.  Overseas  Bi-anch  ;  Ferdinand  Kuhn, 
Deputy  Director,  United  Nations  Informa- 
tion; Rear  Adm.  Richard  P.  McCullough, 
Security  Officer  ;  Lt.  Col.  Eugene  M.  Win- 
ters, Executive  Officer,  Security  Advisory 
Board;  George  W.  Healey  Jr.,  retiring 
Domestic  Director ;  Neil  Dalton,  newly  ap- 
jxyinted  Domestic  Director  ;  George  P.  Lud- 
larn.  Chief,  Domestic  Radio  Bureau;  Dows- 
ley  Clark,  Chief,  News  Bureau ;  James 
Weldon.  Chief,  Bureau  of  Coi.imunications 
Facilities  ;  Fred  H.  Trimmer,  Assistant  to 
the  Chief  of  Communications  Facilities; 
Fred  T.   Teal,   Administrative  Officer,  Bu- 


reau of  Communications  Facilities  ;  Chai'les 
L.  Jeffers,  Principal  Radio  Engineer,  Bu- 
reau of  Communications  Facilities ;  Wil- 
liam C.  Bourne,  Assistant  to  Executive 
Director :  Herbert  Plummer,  Editor,  Gen- 
eral News  Desk,  News  Bureau  ;  John  F. 
Depenbrock,  Assistant  to  the  Security 
Officer. 

From  FCC — Commissioner  Durr ;  M.  H. 
Woodwai-d,  Chief,  International  Division, 
Engineering  Dept.  ;  John  A.  Willoughby. 
Acting  Assistant  Chief  Engineer  in  Charge 
of  Broadcasting ;  Earl  A.  Minderman.  Di- 
rector of  Information ; ;  Minnie  Sparks, 
Secretary  to  Commissioner  Norman  S. 
Case ;  Ethel  Cox  Marden,  secretary  to 
Commissioner  Durr. 

From  War  Production  Board — Ray  C. 
Ellis,  retired  Director.  Radio  &  Radar  Divi- 
sions ;  John  Creutz,  Chief,  Domestic  &  For- 
eign Branch,  Radio  &  Radar  Division. 

From  War  Dept. — Lt.  Col.  Jack  Harris, 
Acting  Chief,  Radio  Branch,  Bureau  of  Pub- 
lic Relations,  War  Dept.;  Maj.  Lester  Lin- 
dow,  Executive  Officer,  and  Maj.  A.  W. 
Wharfield,  Overseas  Liaison  Officer,  Radio 
Branch,  War  Dept.,  BPR  ;  Brig.  Gen.  A.  D. 
Sykes,  Chief  Signal  Officer  for  the  British 
in  the  North  American  Continent. 

From  CIAA— Mr.  Rockefeller;  John  W.  G. 
Ogilvie,  Director,  Radio  Division. 

From  Navy  Dept. — Lt.  Comdr.  Duke  M. 
Patrick,  USNR;  Lt.  M.  F.  (Chick)  Allison, 
USNR,  former  promotion  manager,  WLW  ; 
Lt.  Dwight  Martin. 

From  State  Dept. — Francis  Colt  de  Wolf, 
chief,  Telecommunications  Division. 

From  WLW — R.  C.  Cosgrove,  vice-presi- 
dent and  general  manager,  Crosley  Corp.  ; 
Elmer  Boos,  business  manager ;  Warren 
Jennings,  manager.  New  York  sales  office  ; 
Eldon  Park,  assistant  m.anager;  David  Con- 
Ion,  engineer ;  Marshall  Terry,  public  re- 
lations director ;  William  J.  Dempsey  and 
William  Koplovitz,  Washington  counsel; 
Fred  Ball,  Ted  Pierson  and  Sam  Slaughter. 
Washington  counsel  for  Crosley  Corp. 

Others — Earl  Gammons.  Washington  di- 
rector, CBS  ;  Jack  Edmunds,  program  di- 
rector, WMAL  Washington  ;  Fred  Shawn, 
assistant  manager.  WRC  Washington  ;  G. 
Bennett  Larson,  general  manager,  WWDC 
Washington  ;  George  Johnson,  technical 
director,  KOB  Albuquerque.  N.  M.;  Elton 
J.  Layton,  clerk.  House  Interstate  & 
Foreign  Commerce  Committee ;  Murray 
Brophy,  former  Chief  of  Communications 
Facilities,  OWI ;  Mrs.  Elaine  Ewing.  J. 
Walter  Thompson  Co. 


EVER  wonder  what  happens  to 
radio  men  not  assigned  to  radio 
per  se  in  the  Army?  One  good  an- 
swer comes  from  Lt.  Col.  Samuel 
R.  Rosenbaum,  president  of  WFIL 
Philadelphia,  now  with  Allied  Mili- 
tary Government  (AMG)  in  the 
European  Theatre. 

"Many  of  the  radio  men  are  in 
loud  speaker  units,"  he  reports. 
"They  get  up  near  the  German 
lines  and  give  the  Jerries  a  sales 
talk  on  the  PA  system,  and  soon 
here  come  Hans  and  Fiitz  and  50 
comrades  to  sample  the  chewing 
gum  and  cigarettes.  It  is  not  so 
very  different  from  radio  at  home, 
but  the  advei'tiser  gets  quicker  re- 
sults." 


New  York  City  Groups 
Organize  Radio  Council 

FORMATION  of  a  New  York  Radio 
Coimeil  composed  of  representatives 
of  stations,  public  service  groups  and 
educational  systems  to  bring  radio  and 
the  listening  ijublie  into  closer  contact 
was  announced  last  week  by  Mrs.  Har- 
old V!  Milligan,  chairman  pro-tem. 
and  president  of  the  National  Council 
of  Women,  following  th?  first  meeting 
of  the  organization  on  Tuesday. 

Basic  objectives  of  the  Council  were 
agreed  upon  b.y  representatives  of 
WJZ  WEAF  WABC  WOR  WQXR 
AVMCA  WNYC  WHN  WLIB  WINS 
WHOM,  and  of  17  groups  as  follows  : 
Assn.  of  ITniversity  Women,  National 
(\)uneil  of  Women,  National  Council 
YMCA.  National  Girl  Scouts,  N.  Y. 
Federation  of  Women's  Clubs,  Na- 
tional Boy  Scouts,  New  Y'ork  State 
DAR,  Camp  Fire  Girls.  National 
YWCA,  Radio  Directors  Guild,  J.  Wal- 
ter Thompson  Co..  Women's  Action 
Committee.  N.  Y.  Federation  of 
Churches,  Yonkers  Teachers  Radio 
Committee,  N.  Y.  Public  Library, 
N.  Y.  School  Teachers,  N.  Y.  Federa- 
tion of  Music  Clubs. 


EIGHT-IN-ONE  Co.,  Chicago,  (cold 
tablets),  began  sponsorship  Oct.  1,  of 
a  quarter-hour  news  show,  twice 
weekly  on  WBBM  Chicago.  Twenty- 
week  contract  was  i^laced  by  H.  W. 
.  Kastor  &•  Sons,  Chicago. 


COMMITTEE  FOR  NATIONAL 
Human  Relations,  Chicago,  is  spon- 
soring five-minute  transcribed  shows 
on  76  stations.  Starting  Sept.  22  and 
Sept.  29,  two  to  six-week  contracts 
were  placed  by  J.  R.  Hamilton  Adv.. 
Chicago. 


FOI.'M  VLL\  DEDICATING  to  the  Voice  of  America  the  powerful  Beth- 
any Transmitters  of  the  Crosley  Covp.,  Cincinnati,  built  for  the  OWI  and 
CIAA  was  this  quartet  of  Government  executives  with  host  James  D. 
Shouse  (1),  Crosley  vice-president  in  charge  of  broadcasting.  Speaking 
over  NBC  Sept.  23  from  Washington  were  (seated  1  to  r):  Commissioner 
Clifford  J.  Durr  of  the  FCC;  Robert  Sherwood,  former  Director,  Overseas 
Branch,  OWI;  (standing  1  to  r):  Director  Elmer  Davis,  OWI;  Director 
Nel  son  Rockefeller,  CIAA,  who  commended  the  Crosley  stations. 


WARmiSG  BY  CBS 
OF  PEACE  RUMORS 

CBS  stations  are  urged  to  be  on 
the  lookout  for  premature  an- 
nouncements of  the  end  of  the  war 
against  Germany,  or  Japan,  in  a 
memo  from  Paul  White,  director 
of  news  broadcasts,  distributed  to 
the  network's  affiliates  by  Herbert 
Akerberg,  vice-president  in  charge 
of  station  relations. 

"Production  deficits  created  by 
such  celebrations  could  never  be 
overcome  and  the  only  payment 
that  could  ever  be  made  for  these 
deficits  would  be  in  terms  of  the 
lives  of  American  fighting  men," 
the  memo  states. 

Reporting  that  CBS  has  plans 
for  "special  band  programs,  docu- 
mentaries, talks,  nationwide  pick- 
ups, prayer  services  and  other  fea- 
tures that  would  at  once  solemnize 
the  day  and  yet  describe  any  cele- 
bration that  might  be  touched  off," 
for  V-E  Day,  "if  there  ever  is  such 
a  day,"  Mr.  White  warns  that  Ger- 
man surrender  may  come  "only  in 
small  doses"  and  that  the  an- 
nouncement that  all  organized  re- 
sistance has  ceased  "might  be  so 
anti-climactic  as  scarcely  to  cause  a 
ripple  in  this  country,  which  by 
that  time  may  well  be  concentrating 
on  the  war  in  the  Pacific." 


Govt.  Messages  Continue 
After  Victory  in  Europe 

ADVERTISERS  and  advertising 
media  cannot  drop  their  support  of 
Government  war  campaigns  and  re- 
vert to  direct  product  advertising  on 
V-E  pay,  the  War  Advertising  Coun- 
cil pointed  out,  reporting  on  a  survey 
of  home  front  information  problems  in 
cooperation  with  the  OWI.  Study, 
based  on  data  furnished  by  Govern- 
ment agencies,  showed  that  of  the  32 
ma.ior  information  campaigns  now 
running,  17  will  probably  need  to  con- 
tinue at  least  si.x  months  after  V-E 
Day.  Nine  are  expected  to  d.^crease 
in  importance  in  the  period  right  after 
the  Nazi  collapse,  and  six  will  termi- 
nate coincideutally  with  the  end  of 
the  European  war. 

Assurance  has  been  given  that  "no 
information  programs  sponsored  by 
OWI  will  be  continued  a  day  beyond 
actual  and  urgent  need."  Campaigns 
most  likely  to  need  continuing  support, 
often  with  increased  intensity,  follow- 
ing V-E  Day,  are :  Accident  preven- 
tion and  safet.v,  American  Red  Grogs, 
cadet  nurses,  economic  stabilization, 
food  price  ceilings,  forest  fire  preven- 
tion, gasoline  black  markets,  merchant 
marine  recruiting,  National  War 
Fund,  nutrition,  paper  salvage,  planned 
spending  and  saving,  security  of  war 
information,  venereal  diseases,  V-Mail, 
War  Bonds  and  WAC  recruiting. 


Bank  Sponsors  Games 

AMERICAN  TRUST  CO.,  South 
Bend, for  the_sixth  consecutive  year, 
will  sponsor  the  schedule  of  Notre 
Dame  football  games  at  home  and 
abroad  over  WSBT  South  Bend. 
The  only  games  not  sponsored  by 
the  bank  will  be  the  Army-Notre 
Dame  contest,  which  will  be  carried 
unsponsored  by  WSBT  through 
CBS. 


Anti-Saloon  Show 

ANTI-SALOON  LEAGUE,  Chi- 
cago, has  started  sponsorship  of 
quarter-hour  transcribed  show  six 
times  weekly,  on  WHAS  Louisville, 
Sept.  4.  Show  was  to  start  on 
WROK  Rockford,  Oct.  2;  WDZ 
Tuscola,  111.  Oct.  30.  Eight-month 
contracts  were  placed  direct. 
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24  years  of 
profitable  peach  fuzz 


Tv."ent\-four  years  ago  Erasmus  ^^^interbottom 
chewed  contemplatively  on  a  peach.  "Peaches  grow 
in  Georgia,  Oregon,  Cahfomia. .  .why  not  in  Spartan- 
burg?" And  Mr.  Winterbottom  planted  the  first  peach 
orchard  in  tlie  Carolina  rolhng-lands  of  tlie  Piedmont. 

Today  tliat  original  orchard  continues  productive 
....but  not  alone.  There  are  3,000,000  peach  trees 
in  Spartanburg  County. .  .with  an  annual  yield  of 
o\"er  2  million  bushels— 10%  of  all  the  peaches  pro- 


duced in  the  whole  South . . .  profitable  peach  fuzz! 

But  the  rolhng-lands  of  the  Piedmont  produce 
more  dian  peaches!  Textiles,  timber,  plastics,  fruit 
and  cotton  give  an  almost-Midas  touch  to  this  16- 
county  WSPA  Primary  Area. 

Small  wonder  high  autliorities  call  the  Piedmont 
"one  of  the  hest-halanced  sections  in  the  entire 
country!" 

WSPA  swings  tlie  balance  your  way. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 


5000  watts  day,  1000  watts  night,  950  kilocycles 
Home  of  Camp  Croft  Represented  by  Hollingberry 


Capital  Equipment  Up  to  $500 
Available  Under  WPB  Action 

Wartime  Restrictions  Eased  Under  New  Ruling; 
Point-to-Point  Firms  Also  Are  Given  Relief 


BROADCASTERS  now  can  pur- 
chase new  capital  equipment  in 
an  amount  not  exceeding  $500  for 
any  one  complete  transaction  under 
a  maintenance,  repair  and  oper- 
ating rating  (the  familiar  MRO 
rating)  under  WPB  action  last 
week  revoking  Preference  Rating 
Order  P-133. 

Under  PRO  P-133,  which  had 
been  issued  last  November,  a  sta- 
tion was  forbidden  to  use  the  MRO 
rating  for  new  capital  equipment, 
for  the  interpretation  to  P-133  spe- 
cifically pointed  out  that  the  MRO 
rating  (for  "maintenance,  replace- 
ment and  operating"  supplies) 
could  not  be  used  for  such  capital 
additions  as  amplifiers,  turntables. 


and  microphones.  These  materials 
are  now  put  under  CMP  (Controlled 
Materials  Plan)  Regulation  5, 
which  specifically  gives  station 
owners  their  authority  to  use  the 
MRO  ratings  for  new  apparatus. 

The  paragraph  in  CMP  Reg.  5 
which  defines  a  "capital  addition" 
follows : 

(3)  Minor  capital  additions  may  be  ob- 
tained under  the  procedures  provided  for  in 
this  regulation  for  obtaining  maintenance, 
repair  and  operating  supplies  where  the  cost 
of  the  minor  capital  addition  does  not  ex- 
ceed $500  (excluding  the  purchaser's  cost 
of  labor)  for  any  one  complete  capital  addi- 
tion. The  term  "one  complete  capital  addi- 
tion" includes  a  group  of  items  custom- 
arily purchased  together  and  all  items 
which  would  normally  be  purchased  as  part 
of  a  single  project  or  plan.  No  capital  addi- 
tion shall  be  subdivided  for  the  purpose  of 
coming  within  this  paragraph,  and  where 


the  capital  addition  involves  construction, 
authorization  to  construct  must  be  obtained 
to  the  extent  required  by  Conservation  Order 
L-41  or  by  any  other  applicable  order  or 
regulation  of  the  War  Production  Board. 

Another  provision  of  P-133 
which  has  been  revoked  is  that 
limiting  stations  to  one  new  and 
one  rebuilt  spare  tube  per  socket, 
whereas  the  new  regulation  (CMP 
Reg.  5)  does  not  place  any  specific 
limit  on  the  number  of  such  spare 
tubes  which  may  be  kept  on  hand. 
Furthermore,  broadcasters  will  be 
given  an  AA-1  priority,  in  order  to 
make  the  purchase,  instead  of  the 
former  AA-5,  the  WPB  said. 

Heretofore,  under  P-133  no  limit 
was  placed  on  the  amount  of  money 
which  was  expended  for  MRO  pur- 
poses provided  purchases  were  in 
strict  accordance  with  the  limits 
of  the  order.  Hereafter,  the  total 
amount  which  may  be  spent  for 
maintenance,  repair  and  operating 
supplies  under  CMP  Reg.  5  in  any 
calendar  quarter  may  not  exceed 
one-fourth  of  the  expenditures  in 
the  whole  year  1942,  except  that 


if  present  expenditures  do  not  ex- 
ceed $5,000  per  year,  the  purchases 
do  not  have  to  be  based  on  1942 
purchases.  If  this  limitation  works  A 
any  hardship  on  a  station,  how-  0 
ever,  an  appeal  for  increased  MRO  I 
quota  may  be  filed  under  CMP  5,  , 
Radio  &  Radar  Division,  officials 
pointed  out. 

Before  P-133  was  repealed  last 
Tuesday,  many  stations  had  ordered 
recording  equipment  under  an  AA-1 
priority,  whereas  this  equipment  j 
was  new  and  not  eligible  for  the 
MRO  rating,  the  WPB  said.  It  was 
made  clear  that  the  new  ruling 
therefore  will  not  legalize  MRO 
ratings  which  have  been  illegally 
extended  in  the  past,  but  does  allow 
a  station  owner  considerably  more 
freedom  to  acquire  additional  ma- 
terial and  equipment.  ' 

Point-to-Point  Aid 

At  the  same  time  WPB  made 
available  provisions   for  securing 
priorities  assistance  in  radio  com- 
munications,    broadcasting,  com- 
mercial  recording  and  public  ad- 
dress systems  for  maintenance,  re-  \ 
pair   and   opei'ating   supplies  for  v 
U.   S.  international  point-to-point 
radio    communication  companies. 
Such    companies    are    defined  by 
WPB    as    those    owning  stations 
licensed  by  the  FCC  to  handle  in- 
ternational communications,  includ- 
ing   code,    voice    and     pictorial  ' 
matter. 

The  special  rule  allowing  inter- 
national point-to-point  radio  com- 
munication carriers  to  use  MRO 
preference  rating  AA-1  for  re- 
arranging and  modifying  their 
facilities  (foi'merly  in  P-133)  will 
be  continued  under  CMP  Reg.  5  in 
order  to  enable  the  three  or  four 
American  companies  engaged  in 
this  business  to  move  speedily  to 
meet  the  overseas  communication 
demands,  especially  of  the  Army 
and  OWI,  in  providing  services  as  i 
new  territories  are  occupied  or  lib- 
erated, it  was  pointed  out  by  WPB 
officials. 

Specifically  this  rule.  Direction 
23,  authorizes  any  person  engaged 
in  commercial  international  point- 
to-point  radio  communication  to 
use  preference  rating  AA-1  and  the 
CMP  allotment  symbol  MRO  to 
rearrange,  modify  or  expand  exist- 
ing facilities  and  equipment,  ex- 
cept buildings,  either  to  maintain 
his  regularly  established  services 
or  to  provide  whatever  new  or 
modified  services  may  be  neces- 
sary to  render  services  by  or  for 
the  U.  S.  Army,  Navy  or  Govern- 
mental Agency  or  any  foreign 
agency. 

Limitations  on  the  cost  of  ma- 
terials used  in  any  one  such  project 
have  been  increased  from  $1,500 
to  $2,500.  Prohibitions  of  CMP 
Reg.  5  against  securing  MRO  sup- 
plies for  export,  and  the  rules  of 
Conservation  Order  L-41  requiring 
construction  authorization  do  not 
apply  to  activities  permitted  by 
Direction  23,  it  was  explained. 

The  general  requirements  cover- 
ing MRO  assistance  to  all  other  : 
types  of  radio  stations  previously 
covered   by   P-133   were  revised, 
officials  said. 


AWARD  PRESENTED  BY  THE 
BLUE  NETWORK  AND 
BASED  ON  A  POLL 
OF  AGENCY  ACCOUNT 
EXECUTIVES 


.  .  the  account  executives 
considered  WKIP  one  of 
the  thirteen  top-notch 
Blue  Stations." 

KEITH  KIGGINS 
Vice-President 


in  AUDIENCE^  too. 


Sound  principles  of  service  to  our  advertisers  earned 
us  this  Award.  Sound  programming  earned  us  the 
loyalty  of  our  listeners  as  evidenced  by  the  Hooper 
figures  tq  the  right.  The  same  sound  management 
will  go  to  work  for  you  in  the  52,000  radio  homes  in 
this  95  million  dollar  market  whenever  you  place 
your  order. 

WKIP 

POUGHKEEPSIE,  N.  Y. 


Poughkeepsie,  N.  Y.  Spring,  1944 

STATION  LISTENING  INDEX 

(A  HOOPER  RADIO  REPORT) 
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For  more  than  a  score  of  years  KDKA  "Farm  Hours"  have  rendered 
genuine  service  to  the  Agricultural  Community,  throughout  a  wide  area 
^Horner  H.  Martz,  farm-born-and-raised  KDKA  Agricultural  Director, 
having  served  a  number  of  years  with  the  Department  of  Agriculture  as 
a  County  Agent,  understands  farmers'  problems  and  works  with  the 
farmer  and  his  family  ^  Through  personal  appearances  at  Granges, 
Farm  Bureaus,  4-H  Clubs  and  other  agricultural  gatherings,  he  inspires 
confidence  and  gains  loyalty  ^  Naturally,  his  daily  radio  visit  to  myriad 
rural  homes,  from  6  to  7  every  weekday  morning,  is  a  welcomed  integral 
part  of  the  farmer's  life  Balanced  blends  of  news,  live  music,  market 
reports,  guest-interviews,  etc.,  inform,  entertain  and  sell  to  the  suburban 
and  rural  community^  Representative  offers  produce  an  average  of 
600  replies  per  announcement,  usually  from  10  states;  often  from  as 
many  as  20  ^  Honest  and  sincere  interest  in  Farm  Life  is  reflected  in 
each  program  and  is  the  factor  that  has  built  and  held  loyal  listener- 
ship  over  the  years  If  you  have  a  product  to  introduce  or  sell  to 
farm-folk,  consider  50,000  Watt  KDKA's  important  influence  through- 
out a  widespread  Agricultural  Community.  Ask  NBC  Spot  Sales  for 
further  information  about  KDKA,  Pittsburgh,  the  station  serving  a  1^ 
million  radio-home  area.  49%  of  these  homes  are  rural,  51%  urban. 


Westinghouse  Radio  Stations  Inc  ★  KDKA  •  KYW  •  WBZ  •  WBZA  •  WOWO  .  WGL  ★  Represented  Nationally  by  NBC  Spot  Sales 


in  the 


Money  Now 

The  Nashville  market  is  an  increasingly 
profitable  market,  therefore  many  new 
sponsors  are  coming  our  way.  They're 
proving  every  day  that  all  of  Middle- 
Tennessee  and  that  part  of  Southern 
Kentucky  that  make  up  the  NASH- 
VILLE TERRITORY  are  well  worth 
going  after. 

There  is  every  reason  why  the  Nashville 
trading  area  will  be  a  rich  and  stable 
one  after  the  war.  Our  farms  are  fertile 
and  productive.  The  industries  located 
here  are  essential  and  flourishing.  Liv- 
ing standards  are  high.  WHEN  YOU 
ARE  READY  TO  COME  INTO  THE 
SOUTH,  CHECK  UP  ON  NASHVILLE 
AS  A  LEAD  MARKET  AND  WSIX  TO 
SELL  IT.  Write  or  wire  us  for  facts 
and  figures,  We^ll  have  them  for  you. 

THE   KATZ   AGENCY,    National  Representatives 

Blue  and  Mutual  Networks 


Blue  Plans  Postwar  'IdeaV  FM  Net^ 
Video,   Foreign   Operations — Kobak 


POSTWAR  expansion  plans  of  the 
Blue  Network  were  informally  dis- 
cussed by  Edgar  Kobak,  executive 
vice-president  who  has  recently 
been  placed  in  charge  of  this  phase 
of  the  network's  activity,  at  a 
press  luncheon  given  by  the  Blue 
last  Monday  at  the  Waldorf-As- 
toria, New  York. 

In  AM  broadcasting,  the  Blue 
must  select  sites  and  make  plans 
for  erecting  new  studios  in  New 
York,  Chicago,  Hollywood  and  San 
Francisco,  he  said,  reporting  that 
the  Blue  has  agreed  to  vacate 
the  space  it  currently  rents  from 
NBC  within  two  years  after  the 
end  of  the  war.  Plans  for  tele- 
vision studios  and  FM  programs 
must  also  be  made,  Mr.  Kobak 
said,  stating  that  applications  have 
either  been  filed  or  are  in  prepara- 
tion for  FM  and  video  stations  in 
these  cities. 

'Ideal'  FM  Net 

Aiming  at  an  "ideal"  FM  net- 
work, the  Blue  will  plan  it  on 
paper,  Mr.  Kobak  explained,  and 
then  will  try  to  line  up  stations 
so  the  Blue  will  be  prepared  when 
the  time  comes  for  a  shift  from 
AM  to  FM  as  the  broadcasting 
standard.  The  Blue  can  start  in 
FM  on  an  even  footing  with  every- 
one else  and  not  as  a  late  comer, 
he  said.  He  reported  that  the 
Blue  is  urging  its  affiliates  to  go 
into  FM  and  that  Blue  network 
programs  have  been  made  avail- 
able for  FM  stations  operated  by 
Blue  affiliates. 

The  Blue  has  been  handicapped 
in  television,  he  said,  because  its 
separation  from  NBC  came  after 
the  start  of  the  war  and  too  late 
for  the  erection  of  a  Blue  video 
station,  but  the  network  expects  to 
work  out  an  arrangement  where- 
by it  can  produce  television  pro- 
grams in  the  studios  of  one  of  the 
operating  stations  and  thus  gain 
production  experience  in  this  new 
program  field. 

Hollywood  may  well  become  the 
country's  television  program  head- 
quarters, he  said,  pointing  to  the 
knowledge  of  camera  and  lighting 
techniques  the  motion  picture  in- 
dustry already  has  which  is  appli- 
cable to  television.  Queried  about 
postwar  standards,  Mr.  Kobak  said 
he  personally  favors  the  CBS  view- 
point of  starting  wideband  trans- 
mission in  the  upper  frequencies 
as  soon  as  possible  rather  than  es- 
tablishing present  standards  and 
attempting  to  change  over  at  some 
later  date.  He  emphasized  that  this 
was  an  individual  and  not  a  com- 
pany viewpoint,  stating  that  the 
subject  had  not  been  discussed  by 
Blue  executives. 

Expressing  himself  as  "bullish" 
about  facsimile,  Mr.  Kobak  pre- 
dicted the  possibility  of  radio  re- 
placing the  mails  or  carrier  boys 
as  the  distributing  agency  for 
publications,  although  he  admitted 
that  a  great  many  details  are  still 
to  be  worked  out.  He  also  mentioned 


the  Blue's  arrangement  for  an  ex- 
change of  programs  with  Brazil 
and  said  that  further  announce- 
ments in  the  international  field 
would  be  forthcoming,  adding  that 
operations  in  this  field  have  been 
held  up  pending  the  completion  of 
arrangements  for  musical  programs 
with  the  AFM. 

The  Blue  is  not  setting  up  a  spe- 
cial staff  to  handle  these  new  de- 
velopments, Mr.  Kobak  said.  The 
engineering  department  will  handle  i 
the  technical  problems  of  FM,  tele- 
vision and  facsimile  as  well  as  their 
regular  duties  in  AM,  and  the  same 
practice  will  apply  to  all  depart- 
ments.   The    increased    personnel  I 
needs  of  these  new  developments 
will  provide  jobs  for  the  180  Blue 
employes  now  on  leave  vdth  the 
country's  Armed  Forces,  many  of 
whom  have  asked  for  work  in  FM  i 
or  television  in  preference  to  re-  j 
turning  to  their  former  jobs,  he  . 
said. 

In  Washington  for  the  allocation 
hearings  last  Thursday,  Mr.  Kobak 
declared  Blue  expenditures  for  FM 
and  television,  including  new  stu- 
dios and  offices  in  key  cities,  may 
range  from  five  million  to  fifteen 
million  dollars.  He  declared  it  was  i 
out  of  the  question  to  peg  the  figure, 
because  of  the  many  variables  in- 
volved. He  recalled  that  Mark 
Woods,  Blue  president,  had  esti- 
mated on  one  occasion  that  some- 
thing like  seven  million  dollars 
might  be  expended  by  the  network 
for  installation  and  physical  costs 
alone,  to  project  these  new  services. 
❖  *  * 
Better  Programs 

Advertisers  sponsoring  eve- 
ning programs  on  the  Blue  Net- 
work must  provide  the  highest  type 
broadcast  possible  with  wide  lis- 
tener acceptance  or  give  up  their 
time  to  other  sponsors  vdth  better 
shows,  Chester  J.  LaRoche,  net- 
work vice-chairman,  has  informed 
Blue  affiliates,  it  was  disclosed  last 
week. 

The  Blue  has  decided,  his  state- 
ment said,  that  "no  longer  should 
any  advertising  agency  have  a  bet- 
ter creative  department  than  the 
Blue  Network"  which  proposes  to 
build  better  public  service  pro- 
grams and  to  work  with  adver- 
tisers and  agencies  in  creating 
programs  for  sponsorship.  He 
pointed  to  the  appointment  of 
Adrian  Samish,  former  production 
supervisor  of  Young  &  Rubicam, 
as  national  production  manager  as 
evidence  of  the  network's  determi- 
nation to  achieve  real  program 
progress. 

"Just  as  the  networks  decide  the 
proper  length  of  commercials  or 
what  type  of  advertising  is  objec- 
tionable, just  as  we  aim  to  prevent 
distortion  of  fact,  so  must  we  de- 
cide to  act  if  we  are  convinced  that 
a  program  is  not  doing  a  good  ' 
job,"    Mr.    LaRoche's  statement 
said.  "This  attitude  may  not  please  j 
a   particular   advertiser,   but   we  , 
know  from  discusions  already  held 
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WHY   PORTLAND,   OREGON  PEOPLE 


PREFER   K  GW 


THE  RIGHT  REVEREND  BENJAMIN  D.  DAGWELL 
.....BISHOP  OF  THE  DIOCESE  OF  OREGON 

SAYS.  .  .  "For  nearly  20  years  the  Portland  Council 
of  Churches  radio  program  'Church  in  Your  Home,'  has  been 
broadcast  every  Sunday  morning  over  KGW.  It  has  brought  the 
church  into  the  home  for  many  thousands  who  would  otherwise 
not  have  this  precious  consolation  —  people  who  are  perhaps 
bed-ridden  or  whose  heavy  responsibilities  do  not  permit  church 
attendance  on  a  Sunday.  I  cannot  imagine  any  finer  example  of  public 
service  than  this.  We  are  most  grateful  to  KGW  for  the  air  time  and 
the  always  gracious  cooperation  the  staff  of  KGW  gives  our  radio 
council.  We  know  from  many  comments  that  the  program  is  treasured 
by  the  Portland  area,  and  that  its  listening  audience  grows  steadily. 
It  is  a  pleasure  and  a  satisfaction  to  know  that  we  can  always  depend  on 
station  KGW  for  generous  cooperation  in  meeting  public  service  needs 
in  a  thoroughly  interesting  way." 


BENJAMIN  D.  DAGWELL 


The  choir  and  orchestra  of  the  First  Congregational  Church  is  among 
the  outstanding  groups  often  heard  on  KGW's  "Church  in  Your  Home", 
adding  to  the  pleasure  KGW  listeners  find  in  this  community  program, 
a  highly  rated  favorite  over  the  20  years  of  its  continuous  existence. 


Bishop  Bagwell  and  Chief  Announcer  Frank 
Coffin  go  on  the  air  with  another  Sunday  program 


iii^*n«tAff 


The  radio  committee  of  the  Portland  Council  of  Churches,  made 
up  of  outstanding  church  leaders,  discuss  plans  for  the  new  fall 
season  of  Sunday  morning  broadcasts  on  KGW. 


"  °  P  E  r  I 


<^0  IN, 
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"Look  for  man  going  under  name  of  Sam  Henderson — 
alias  "Opportunity' —  genial,  -witty,  friendly  .  .  .  emcees  a 
half  hour  radio  show  .  .  .  topnotch  modern  music,  inter- 
spersed with  fast-paced  quips  and  commercials  .  .  .  can 
be  heard  over  WGAN,  3:30  p.m.,  Mondays  through  Fri- 
days .  .  .  when  last  seen  this  man  was  buried  under  land- 
slide of  fan  mail  and  requests  for  560  REVUE  member- 
ship cards  .  .  .  calling  all  sponsors  .  .  ." 

(And  when  you  find  him  take  advantage  of  his  wide- 
spread popularity  .  .  .  people  in  WGAN's  listening  area  — 
14  Maine  counties;  1  in  New  Hampshire  —  like  Sam 
Henderson  instinctively  .  .  .  and  they  TELL  us  about  it! 
This  chap's  no  novice  to  the  entertainment  world  —  and 
the  grand  music  on  560  REVUE  is  only  /j'^?// responsible 
for  its  success! 

Participation  sponsorship  in  the  560  REVUE  was 
offered,  at  fixst,  to  local  advertisers  only  —  our  own 
method  of  ""kitchen  testing"  a  program.  Now  we've 
proved  to  everyone's  satisfaction  that  this  audience  is 
both  large  atid  responsive  —  so  here's  your  opportunity 
to  tap  a  rich  market!  Send  in  your  request  for  membership 
today  —  we'll  divulge  complete  details  by  return  mail!) 


STATION 


5000 

Watts 


PORTLAND 


560 

Kilocycles 


Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station  National  Representative:  PAUL  H.  RAYMER  CO. 


that  it  will  please  the  advertising 
business." 

Declaring  that  "there  is  nothing 
wrong  with  the  Blue  that  truly 
outstanding  programs  can't  cure," 
Mr.  LaRoche  continued,  "But  ra- 
dio has  developed  in  such  a  way 
that  good  programs  spotted  here 
and  there  are  not  enough.  The  in- 
creasing tendency  of  advertisers 
and  agencies  to  put  the  best  shows 
back-to-back  tends  to  make  listen- 
ers tune  more  and  more  to  one  sta- 
tion or  network  and  to  stay  tuned 
over  a  considerable  period  of  time. 

"So  we  are  concerned  not  only 
wit"h  listening  habits,  but  in  break- 
ing down  listening  habits  built  ap 
by  the  other  networks.  This  means 
we  must  attempt  to  offer  a  steady 
flow  of  excellent  entertainment 
rather  than  a  spasmodic  one,  and 
we  must  tell  people  where,  on  the 
Blue,  the  good  shows  are  to  be 
found.  We  cannot  hope  that  they 
will  bump  .into  them  by  accident." 

Problem  of  evening  strip  shows 
is  being  worked  on  "diligently," 
Mr.  LaRoche  said,  pointing  out 
that  listeners  who  don't  like  the 
Ford  show  or  hum  'n'  Abner  or 
Spotlight  Bands  on  one  evening 
won't  like  them  on  another,  and 
probably  will  not  tune  in  the  Blue, 
thus  cutting  down  the  audience  for 
all  Blue  evening  programs.  Low- 
rating  evening  broadcasts,  which 
provide  no  "inherited  audience" 
for  programs  following  them,  also 
"detract  from  that  overall  listen- 
ing habit  that  gives  a  network  its 
influence,"  he  said. 

Obligation  to  Public 

"We  are  making  it  increasingly 
clear  to  advertisers  and  agencies 
who  have  low-rating  shows  that 
their  failure  to  offer  a  show  cap- 
able of  attracting  a  reasonable  au- 
dience against  normal  competition 
— after  it  has  been  on  for  a  suffi- 
cient time — is  a  matter  of  the 
Blue  Network's  concern,"  he  stated. 
If  an  evening  advertiser  with  a 
small  talent  budget  can"t  find  a 
formula  that  attracts  an  audience, 
the  Blue  suggests  that  he  move'  to 
Sunday  afternoon  time,  where  low- 
er time  costs  will  enable  him  both 
to  buy  more  stations  and  to  spend 
more  for  talent, 

"Suppose,"  Mr,  LaRoche  went  on, 
"after  we  have  notified  this  par- 
ticular advertiser  of  our  concern 
about  his  show,  he  doesn't  want  to 
move,  but  will  take  definite  steps 
to  improve  his  show.  Then,  in  all 
fairness,  we  will  go  along  with  him 
for  a  trial  period.  But,  if  he  cannot 
improve  his  show  in  a  reasonable 
time,  then  we  feel  we  have  the 
right  to  ask  him  to  move  out  of  our 
premium  time  bracket,  to  be  re- 
placed by  an  advertiser  with  a  su- 
perior show, 

"We  feel  strongly  that  we  have 
an  obligation  to  see  that  the  public 
gets  programs  that,  given  the  prop- 
er time  and  skill,  ^vill  be  worthy 
of  the  franchise  ite  exercise,"  the 
vice-chairman  asserted.  "Who  is 
to  decide  about  programs?  I  know 
that  you  will  agree  with  me  that 
it  is  ultimately  the  public's  deci- 
sion, and  in  the  final  analysis  we 


Tide  Water  Adds 
Tigers  Grid  Games 

Veteran  West  Coast  Sponsor 

Buys  Series  on  WINS 

TIDE  WATER  Associated  Oil  Co., 
sponsoring  football  broadca-sts  on 
the  West  Coast  for  the  19th  con- 
secutive season  through  its  Western 
division,  San  Francisco,  will  spon- 
sor grid  events  in  the  East  this 
year  through  arrangements  made 
by  R.  E.  Ryerson,  general  sales 
manager,  Eastern  division. 

Through  Lennen  &  Mitchell, 
New  York,  oil  company  has  .signed 
for  all  eight  games  of  the  Brook- 
lyn Tigers  professional  football 
team  on  WINS  New  York,  which 
earlier  acquired  exclusive  broad- 
cast rights  to  the  events.  In  addi- 
tion to  the  eight  regular  games  of 
the  Tigers,  Tide  Water  was  to  spoL- 
sor  a  special  War  Bond  game  Oct. 
2,  8:30  p,m,  direct  from  Ebbet.< 
Field,  Brooklyn,  where  admission 
was  to  be  through  purchase  of 
Bonds. 

News  Bulletins  Planned 

Play-by-play  descriptions,  cov- 
ered from  the  field  by  direct  wire 
for  both  home  and  out-of-towii 
games,  will  be  handled  by  Don 
Dunphy  and  by  Stan  Lomax,  who 
was  at  the  microphone  back  in 
1932  when  WINS  was  the  first  New 
York  station  to  cover  professional 
football. 

A  five-minute  news  period  for 
late  war  bulletins  will  be  inserted 
during  intermission  from  the  WINS 
newsroom.  Between  halves  station 
\vi\\  broadcast  an  entertainment 
program  from  the  field  with  screen 
and  radio  stars,  military  units  and 
bands  participating.  Schedule  fol- 
lows : 

Oct.  2.  U.  S.  Armed  Forces  all-Eastern 
Service  Stars,  Ebbets  Field;  Oct.  7  (night 
game)  or  Oct.  8  (daytime),  Detroit  Lions, 
Detroit;  Oct.  15,  N.  Y.  Giants,  Ebbets 
Field :  Oct.  22,  Washington  Redskins, 
Washington;  Oct,  29,  Boston  Yanks,  El> 
bets  Field;  Nov.  5,  Philadelphia  Eagles, 
Ebbets  Field;  Nov.  12,  Washington  Red- 
skins, Ebbets  Field ;  Nov.  19,  Boston 
Yanks,  Boston  ;  Nov.  26,  New  York  Giants, 
Polo  Grounds;  Dec.  3,  Philadelphia  Eagles, 
Philadelphia. 


Army  Sustains  NAB 

ARMY  public  relations  officers  are 
not  permitted  to  send  question' 
naires  to  radio  stations  or  networks 
unless  specifically  authorized  by 
the  War  Dept.,  the  NAB  was  ad- 
vised last  week  in  response  to  its 
protest  that  District  1,  Detroit, 
Sixth  Service  Command,  had  sent 
questionnaires  to  stations  in  Michi- 
gan [Broadcasting,  Sept.  25].  In 
a  letter  to  Arthur  Stringer,  NAB 
Promotion  Director,  Lt.  Col.  Jack 
Harris,  acting  chief.  Radio  Branch, 
War  Dept.  Bureau  of  Public  Rela- 
tions, wrote:  "The  War  Dept.  has 
not  approved  this  procedure  and 
has  since  advised  public  relations 
officers  that  such  requests  are  not 
to  be  made  of  radio  stations  or  net- 
works,'" 


are  obliged  to  act  for  the  public." 

Blue  affiliates  were  apprised  of 
the  commercial  program  policy,  as 
announced  last  week,  at  the  net- 
work's affiliates'  meeting  in  Chi- 
cago during  the  NAB  Executives 
War  Conference, 
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vSlien  you  use  the  VOICE  of  TOLEDO, 


-A  RICH  INDUSTRIAL  AND  AGRICULTURAL 
MARKET  AT  ONE  COST 


TOLEDO  —  ''The  Glass 
Capitol  of  the  World" — 
with  its  125  million  dollar 
payroll  from  650  diversi- 
fied industries. 


RURAL  AUDIENCE 
Northwestern  Ohio  and 
Southern  Michigan  —  one 
of  the  richest  farm  markets 
in  America.  The  WSPD 
coverage  includes  27 
counties. 


•  •  •  • 


The  WSPD  "Two  Fokl"  market  is  truly  a  Buyer's  and 
Seller's  market.  You  can  be  sure  of  sufficient  wholesale 
and  retail  outlets  for  the  distribution  of  your  product . . . 
and  a  million  and  a  half  "well  heeled"  prospects  to  buy  it. 

For  Quick  Action  .  .  .  Use  The  "Voice  of  Toledo^^ 


WSPD 


TOLEDO,  O 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


NORTH  CAROLINA 

IS  THE  SOUTH'S 

Ido  l  AGRICU  ITU  RAL 
STATE 


WPT  F 

(CARRYING  N.  B.C. 
WITH  50,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROLINAS 
No.l  SALESiyiAN 


WPTF  *  RALEIGH 


'i7 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 
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Paper  to  Sponsor 
NBC  Series  Show 

St.  Louis  'Post-Dispatch',  KSD 

Collaborate  in  Commercial 

RESUMES  of  the  World  Series 
games  will  be  sponsored  on  NBC 
by  the  St.  Louis  Post-Dispatch, 
owner  of  KSD  St.  Louis,  on  all 
game  days  except  Saturday  and 
Sunday,  marking  what  is  probably 
the  first  use  of  network  radio  as  a 
commercial  medium  by  the  news- 
paper industry. 

The  Post-Dispatch  has  ordered 
the  6:15-6:30  p.m.  (EWT)  period 
on  the  full  NBC  network,  with 
clearance  obtained  last  week  on 
some  65  stations.  Program  will  fol- 
low shortly  after  or  possibly  over- 
lap direct  on-the-screen  coverage 
of  the  game,  2  p.m.  to  conclusion, 
on  Mutual  and  individual  non-Mu- 
tual stations  under  sponsorship  of 
Gillette  Safety  Razor  Corp.,  Boston. 

Discussion  of  the  results  of  each 
day's  game,  as  received  in  the  news- 
room of  the  Post-Dispatch,  will  be 
broadcast  via  KSD  over  NBC  by 
Grantland  Rice,  veteran  sports 
columnist  and  sportscaster ;  J.  Roy 
Stockton,  the  paper's  baseball  edi- 
tor, and  Billy  Southworth,  man- 
ager of  the  St.  Louis  Cardinals. 
Arrangements  were  made  through 
George  M.  Burbach,  general  man- 
ager of  KSD. 

The  program  also  will  be  short- 
waved  overseas.  At  the  conclusion 
of  the  series  Mr.  Stockton  will  go 
overseas  with  four  other  sports- 
writers  and  a  group  of  star  ball- 
players and  managers  to  entertain 
service  men. 

Titled  Wo7'ld  Series  Comment,  the 
program  will  be  presented  without 
break  for  commercial  announce- 
ments and  will  cover  the  fine  points 
of  each  game,  with  questions  and 
answers  as  to  disputed  plays  or 
managerial  decisions.  Of  the  series 
the  Post-Dispatch  said:  "The  broad- 
cast will  advertise  St.  Louis,  par- 
ticularly as  it  will  be  the  first 
time  any  newspaper  and  radio  sta- 
tion have  combined  to  give  any  cfty 
such  publicity  in  a  national  network 
feature." 


MILES  LABS.,  Elkhart,  Ind.  (Alka- 
Seltzer)  on  Sept.  30  celebrated  its 
11th  year  of  sponsorship  of  NBC  l^a- 
tional  Barn  Dance  by  originating  show 
from  Elkhart  before  Miles  employes. 


ISO  STAND  TAKEN  BY  a 
FCC  IN  FDR  speech] 

TAKING  no  position  as  to  wheth-i' 
er  President  Roosevelt's  Bremei-'' 
ton.  Wash.,  radio  address  was  "po- 
litical", T.  J.  Slowie,  FCC  secre- 
tary, has  advised  Myles  H.  Johns, 
president  of  WOSH  Oshkosh,  Wis., 
that  stations,  under  the  Communi- 
cations Act  and  FCC  regulation};, 
are  not  obliged  to  give  or  sell  time 
to  candidates  for  public  office  but 
they  may  do  either  as  long  as  they 
provide  equal  opportunities  "to  ail 
other  candidates  for  the  same  of- 
fice". 

Mr.  Johns  informed  Stephen 
Early,  President  Roosevelt's  secre- 
tary, that  henceforth  WOSH  would 
not  accept  any  talks  by  the  Pres- 
ident except  at  regular  rates  until 
after  election  [Broadcasting,  Sept. 
11].  He  construed  the  President's 
Bremerton  address  as  "political  in 
its  entirety"  and  offered  Gov. 
Dewey  37  minutes  to  replj 
[Broadcasting,  Sept.  18].  Mr. 
Slowie  wrote  Mr.  Johns: 

"This  letter  should  in  no  way  be 
construed  as  passing  upon  the  cor- 
rectness or  incorrectness  of  your 
characterization  of  the  President's 
speech." 

Meanwhile  the  Socialist  Cam 
paign  Committee  has  been  given 
its  choice  of  three  30-minute  peri 
ods  on  WOSH,  with  seven  minutes 
of  announcements  preceding  the 
broadcast,  to  answer  the  President. 
Mrs.  Anna  Mae  Davis  of  the  Com 
mittee  requested  time  for  Norman 
Thomas,  Socialist  candidate  for 
President,  and  Mr.  Johns  advised 
her:  "I  am  proud  to  offer  to  Can- 
didate Norman  Thomas  free  time 
equal  to  the  free  time  offered  Can- 
didate Dewey.  It  is  my  opinion  that 
radio  has  inestimable  power  in  con- 
trolling public  opinion  and  conse- 
quently no  favoritism  should  be 
shown  to  any  candidate  for  any 
office." 


WOV  Resumes  'Dance' 

WOV  New  York  will  resume 
broadcasts  of  its  Saturday  night 
Broadway  Barn  Dance  program  on 
Nov.  4,  following  an  agreement 
with  the  New  York  local  of  the 
American  Federation  of  Musicians, 
which  had  canceled  the  broadcasts 
after  the  first  one  on  July  1.  Pro 
gram  continued  through  the  sum- 
mer for  the  live  audience  only.  New 
hillbilly  series,  to  originate  at  the 
New  York  Times  Hall,  will  be 
broadcast  from  10-10:30  p.m.  Ad- 
mission will  be  free,  with  most  of 
the  tickets  going  to  members  of 
the  Armed  Forces.  Show  had  orig- 
inally played  to  paid  audiences. 


OWI  PACKET,  WEEK  OCT.  23 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Oct.  23.  OWI  transcriptions  contain  six  50-second  announcements  suitable 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-           Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN    Aff.  Ind.       Aff.  Ind.        Live  Tnuu. 


War  Bonds   

Ceiling  Prices   

Merchant  Marine  Recruiting- 
Careless  Talk  1  

Car  Pooling   

Paper  Conservation   


X 
X 


X 
X 
X 


X 
X 


X 
X 
X 


See  OWI  Schedule  of  War  Messages  131  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 
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WGN 


brings  the  top  sporting  events 
to  a  sports-minded  midwest 


Consistent  with  WGN's  policy  of  bringing 
the  best  of  all  types  of  radio  entertain- 
ment to  Chicago  and  the  middle  west  is 
the  remarkable  schedule  of  top  ranking 
sports   events   carried   on   an  exclusive 


basis  in  this  area. 

Consider  the  list  of  these  broadcasts  that 
WGN  is  bringing  to  the  radio  public 
during  the  fall  season  of  1944. 


The  All-Star  Football  Game 

-featuring  the  All  Stars  and  the  champions  of  the  National  Professional  Football  League 

The  United  States  Lawn  Tennis  Championship  matches 

—  direct  from  Forest  hiills 

The  World  Series 

— broadcast  exclusively  in  the  Chicago  area  thru  WGN  for  six  consecutive  years 

The  World's  Championship  Boxing  Bouts 

—  an  exclusive  WGN-Mutual  broadcast  at  9:00  p.m.  Friday 

/I  GleoA  GkoHHel  ^tcdlcm 


CHICAGO 

50,000  Watts 


ILLINOIS 

720  Kilocycles 


EASTERN  SALES  OFFICE: 
220  East  42nd  Street 
New  York  17,  N.  Y. 


PAUL  H.  RAYMER  CO. 
Los  Angeles  14,  Calif. 
San  Francisco,  Calif. 


THE  MUTUAL  BROADCASTING  SYSTEM 


5ROADCASTING    •    Broadcast  Advertising 


October  2,  1944    •    Page  27 


.000  FARM  FOLKS  JAM 
YANKTON  to  receive 
thanks  from  key  figures 
in  government,  in  radio 
and  the  armed  services. 

For  the  second  year,  the  Farmer, 
through  WNAX,  received  just  recogni- 
tion for  his  efforts  toward  winning  the 
war,  and  the  peace.  WNAX  invited  out- 
standing national  figures  to  Yankton  on 
September  4th,  as  a  Jury  to  select  1944's 
"Typical  Midwest  Farmer." 

Anton  Ettesvold  of  Morris,  Minn.,  won 
this  title.  Through  him  the  splendid 
food  production  records  of  all  Midwest 
Farmers  were  acclaimed. 

Last  year  this  event  brought  35,000  to 
Yankton ;  this  year  over  60,000 !  We 
are  proud  of  this  loyalty  to  radio  and 
WNAX  ;  proud  also  to  bring  such  recog- 
nition to  America's  Soldier  of  the  Soil. 


Gov.  Ed  Thye,  Minne- 
sota, says :  "Farmers 
are  in  a  class  with  sol- 
diers. Food  fights,  too." 


Rufus  Howard,  Ne- 
braska Sec.  of  Agricul- 
ture, praises  "wartime 
farm  achievements. 


Kenneth  Simons, 
C  h  r  m  .  Conservation 
Commission,  represents 
North  Dakota. 


Capt.    Ralph  Ilmanem, 

AAF,  hero  of  230 
flights  over  The  Hump 
into  China. 


THE  VOX  POP  SHOW  originated  at 
Yankton  on  September  4.  Selection  of  An- 
ton Ettesvold  as  Typical  Mid_west  Farmer 
of  1944,  is  here  being  announced  to  the  na- 
tion. Grouped  around  the  CBS  microphone 
are  Parks  Johnson,  Mrs.  Ettesvold,  Ettes- 


vold, and  Warren  Hull.  Later,  Parks  and 
Warren  made  presentations  of  awards  to 
runner-up  contestants  from  four  other  states. 
Mr.  and  Mrs.  Ettesvold  will  be  taken  to 
Washington,  D.  C,  as  guests  of  WNAX  at 
the  next  presidential  inauguration. 


Gov.  M.  Q.  Sharpe  of 

South  Dakota,  day's 
host  to  over  60,000 
folks  from  5  states. 


SPEAKERS  thanking  Midwesc  Farmers  for  wartime  work  include :  J.  Norman  Lodge, 
veteran  A.  P.  War  correspondent ;  Chan  Gurney,  U.  S.  Senator  from  South  Dakota  ; 
Maj.  Gen.  J.  A.  Ulio,  Adjutant-General  of  the  tj.  S.,  and  Maj.  Gen.  C.  H.  Danielson, 
commanding  7th  Corps  Area. 


J 


CROWD  ROARS  as  Gene  Loffler,  WNAX 
program  director  has  pants  trouble.  Corn? 
Sure,  but  corn  sells — and  WNAX  person- 
alities click  at  the  mike. 


THE  LONE  RANGER  is  mobbed  by  thousands  of 
admiring  }-oungsters  as  he  leaves  the  microphone  dur- 
ing Midwest  Farmer  Day.  To  meet  their  hero  face-to- 
tace  as  so  many  did  (see  inset)  was  a  memorable  thrill. 


WAC  BAND  from  Fort  Des  Moines  thrills  crowds  along  parade-route.  Band  from  Army  Air 
Base  at  Sioux  Falls  also  was  a  highspot  in  the  day's  entertainment.  Horsemen  in  rear  are  part 
of  the  40-horse  saddle-club  coming  all  the  way  from  Winner,  S.  Dak.,  160  miles,  to  honor  Midwest 
Farmers  and  visiting  dignitaries  with  a  Chuck  Wagon  breakfast. 


WNAX  Scholarship  Winners  meet  for  tea  with  Wynn  Hubler,  the 
WNAX  Neighbor  Lady.  Group  includes  Lona  Haskins,  U.  of  Ne- 
braska ;  Jean  Morkassel,  U.  of  Minnesota ;  Vronna  Lee,  South 
Dakota  State  ;  Inez  Kastner,  North  Dakota  Agr.  College ;  Shirley  Polk- 
inghorn,  Yankton  College,  and  Greta  Swanson,  Iowa  State.  Scholar- 
ship fund  of  842,000  was  announced  during  1943  Midwest  Farmer 
Day  by  Gardner  Cowles,  Jr. 

"Hey,  New  York  and  Chicago  .  .  .  Madison 
Square  Garden  and  Wrigley  Field  COM- 
BINED, couldn't  seat  those  60,000  farmers 
who  came  from  the  WNAX  five-state  area." 
That's  packing  'em  in  .  .  .  IT  MEANS 
RESULTS,  TOO. 


SIOUX  CITY  •  YANKTON 

A  Cow/es  Station 

Represented  by  the  Katz  >4gency 


Highest  Sept.  Sponsor  Identification 
Goes  to  'Aunt  Jenny*^  Hooper  Data  Show 

C.  E.  HOOPER,  Inc.,  New  York,  Aunt  Jenny  with  74.1%  giving  the 
in  the  September  report  on  day-  correct  product  and  1.8  naming 
time  network  ratings,  shows  that  sponsor  but  not  product.  The  wrong 
Right  to'  Happiness  leads  the  list  identification  was  given  by  5.5% 
of  "top  ten"  weekday  programs  and  18.6  couldn't  give  the  name  of 
with  Ma  Perkins  (CBS)  second  and     a  sponsor. 

Our  Gal,  Sunday,  third.  They  are  The  programs  with  the  largest 
followed  by  When  a  Girl  Marries,  number  of  women  listeners  per  set 
Backstage  Wife,  Stella  Dallas,  are  Songs  by  Morton  Downey  with 
Breakfast  at  Sardi's  (Kellogg),  1.46  and  Breakfast  Club  (Swift) 
Kate  Smith  Speaks,  Big  Sister  and  with  1.46;  men  listeners  per  set, 
Young  Widder  Brown.  The  top  Cedric  Foster  with  0.61  and  chil- 
ranking  Saturday  daytime  shows,  dren  listeners  per  set.  Jack  Arm- 
not  included  in  the  weekday  list  strong  with  1.32. 
are,  first.  Theatre  of  Today  and  sec-  The  five  top  ranking  programs 
ond,  Let's  Pretend.  listed  in  terms  of  the  number  of 

Program  with  the  highest  spou-  listeners  per  listening  set  are  as 
sor    identification    index — 75.9 — is  follows: 

Women        Men      Children  Total 

Jack  Armstrong    0.87  0.35  1.32  2.54 

Superman    0.86  0.43  1.19  2.18 

Breakfast  Club  (Swift)    1.46  0.35  0.63  2.44 

Let's  Pretend   0.98  0.24  1.19  2.41 

Grand  Central  Station   1.15  0.40  0.71  2.26 


WBT's  Service 

EMERGENCY  Polio  Hos- 
pital, Hickory,  N.  C,  needed 
harmonicas  so  victims  of  in- 
fantile paralysis  could  exer- 
cise throat  and  neck  muscles. 
An  appeal  to  National  Head- 
quarters for  Infantile  Pa- 
ralysis brought  word  that  no 
mouth  harps  were  available. 
Then  WBT  Charlotte  stepped 
in.  A  full-day's  schedule  was 
keyed  to  contain  appeals  for 
harmonicas.  Within  24  hours 
450  instruments  had  been 
sent  or  taken  to  WBT  studios. 
They're  still  coming  in  from 
all  parts  of  WBT's  area. 


BASCH  RADIO  PRODUCTIONS, 
New  York,  has  appointed  Jay  Strong;, 
head  of  the  Metropolitan  Players, 
New  York,  as  television  director  for 
the  newly  organized  video  department. 
Mr.  Strong  is  noted  as  a  free-lance 
director  and  actor  in  television  and  the 
legitimate  theatre. 


Let's  break  down  and  confess  .  .  . 

WE  COVER  THE  INDUSTRIAL  PLANTS! 

In  fact,  we  specialize  at  it!  Not  only  does  KGER  have  full,  intensive 
coverage  of  the  Los  Angeles-Long  Beach  area  where  one  of  the  nation's 
greatest  industrial  concentrations  is  located  . . .  but  KGER  designs  its  pro- 
grams specifically  for  the  enjoyment  of  the  men  and  women  who  work  in 
these  industrial  plants ! 

Now  that  we've  let  you  in  on  the  most  important  secret  of  KGER's  re- 
markable selling  success,  we  may  as  well  tell  you  some  more :  KGER's 
rates  are  among  the  lowest  of  all  Southern  California  stations ! 

"THE  PEOPLE'S  STATION"  5,000  WATTS,  DAY  AND  NIGHT 


LOS  ANGELES 
LONG  BEACH 


KGER 

OWNED   AND    OPERATED    BY    MERWIN  DOBYNS 


WPB  IS  AMES  CHATTEL 
SUCCESSOR  TO  ELLIS 

RAY  C.  ELLIS,  director  of  the 
War  Production  Board's  Radio  & 
Radar  Division  for  the  past  three 
years,  resigned  Oct.  1  to  accept  an 
executive  position  with  General 
Motors  in  New  York,  associated 
with  Paul  W.  Garrett,  General  Mo- 
tors' director  of  public  relations  in 
charge  of  institutional  advertis- 
ing. 

Louis  J.  Chatten,  47,  and  a  native 
of  Pennington,  N.  J.  now  assistant 
director  for  production  in  the  Ra- 
dio &  Radar  Division,  will  succeed 
Mr.  Ellis.  In  civilian  life  Mr.  Chat- 
ten  had  been  with  Fada  Radio  & 
Electric  Co.,  Long  Island,  in  charge 
of  administrative  engineering  and 
production  problems  from  1922  to 
1937.  From  1937-39  Mr.  Chatten 
was  with  the  Bendix  Home  Appli- 
ances Inc.,  South  Bend  and  in  1940, 
prior  to  his  Government  career, 
Mr.  Chatten  was  engineering  and 
sales  manager  of  the  National  Elec- 
tric Supply  Co.,  Trenton,  N.  J. 


Mutual  Realigns  Coast 
News  Staff  Under  Meier 

LARRY  MEIER,  MBS  correspond- 
ent, is  now  acting  as  chief  of  the 
Mutual-Don  Lee  Pacific  bureau,  estab- 
lished at  KFRC  San  Francisco  to  serve 
as  coordinating  center  for  all  Pacific 
war  news.  New  set-up  was  inaugurated 
by  .John  Whitmore,  manager  of  Mu- 
tual's  news  division,  while  on  a  re- 
cent visit  to  the  West  Coast.  Mr. 
Whitmore  announced  on  his  return 
to  New  York  that  special  facilities 
"with  high-powered  technical  equip- 
ment" had  been  added  to  KFRC  to 
handle  the  greater  increase  in  news 
volume  from  the  Pacific. 

Leslie  Nichols,  who  returned  several 
months  ago  from  Cairo,  Egypt,  where 
he  covered  Cairo  for  Mutual  is  beinf; 
transferred  to  Honolulu.  Arthur  C. 
Primm  Jr.,  n  'W  to  Mutual,  will  share 
Pacific  assignments  with  Royal  Arch 
Gunnison,  replacing  Mr.  Meier  who 
was  prevented  by  illness  from  taking 
an  overseas  assignment.  Mr.  Primm 
has  served  as  news  editor.  KMO  Ta- 
coma,  of  Pacific  Broadcasting  Co.,  and 
reporter  for  Transradio  Press  and  UP. 
In  1942  he  joined  KPO  San  Fran- 
cisco, NBC  outlet  as  news  writer, 
later  shifting  to  KGO,  Blue  outlet  in 
the  same  city  and  subsequently  to 
KQW  San  .Jose  as  newswriter  and 
broadcaster.  In  November  1943  he  be- 
e^me  news  manager  and  producer  of, 
..KI^BC.  Mr.  Whitmore  also  announced 
'*'that  Edward  Pettitt,  former  radio 
newswriter  for  the  New  York  Herald 
Trilune,  had  join-ed  the  New  York 
staff  of  Mutual  as  news  editor. 


ATS  Study 

MEANS  OF  CURBING  inter- 
ference in  television  reception 
caused  by  electrical  apparatus  is 
being  studied  by  the  policy  com- 
mittee of  American  Television  So- 
ciety. Norman  D.  Waters,  New 
Yoi'k  agency  head,  past-president 
of  ATS,  is  chairman  of  the  commit- 
tee. Other  members  are  Dan  D. 
Halpin,  RCA,  ATS  president,  and, 
George  T.  Schupert,  Paramount  ^ 
Pictures. 


REPRESENTED    NATIONALLY    BY    SPOT    SALES,    INC.,    NEW    YORK    •    CHICAGO    •    SAN    FRANCISCO    •    LOS  ANGELES 


Oyster  Shell  Adds  I 

OYSTER  SHELL  PRODUCTS^ 
Corp.,  New  Roehelle,  has  increased; 
the  frequency  of  its  transcribed' 
spot  announcements  on  30  stations!: 
for  Pilot  Brand  Oyster  Shell  Chick-[ 
en  Feed  from  a  weekly  to  a  twice- 
weekly  basis.  Agency  is  Cecil  & 
Presbrey,  New  York. 
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Everything  Grows  in  the  Inland  Empire,  even 
those  famous  Spokane  Valley  "Hearts  of  Gold" 
Cantaloupes.  Truck  Farming  adds  materially 
to  the  $301,104,000  Farm  Income  that  makes 
Spokane  second  highest  in  the  nation  in  Per 
Capita  Income — $2,252  compared  to  a  national 
average  of  $1,103.  Your  sales  in  the  Inland 
Empire  grow,  too,  when  you  take  advantage  of 
KHQ's  Complete  Coverage,  Popularity  and  Con- 
sumer Confidence. 


AieickandUin^  &      to  motion 

Mutual  Acres — Top  Tobacco — KFI  Contest 
ar  Display — 'Clue'  Promotion 


5000  WATTS 

DAY  AND  NIGHT 

*  ■ 

National  Representatives 
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TO  HERALD  the  move  early 
this  month  from  780  to  1110 
kc,  KFAB  Lincoln,  Xeb.,  is 
utilizing  promotion  in  20  daily 
papers,  80  weeklies,  direct  mail  ad- 
vertising brochures,  merchandising 
display  cards,  billboards,  and  an  ex- 
tensive schedule  of  radio  promotion. 
Station  will  move  to  1110  kc  in  or- 
der to  operate  fulltime  at  night  and 
avoid  syncronization  with  WBBM 
Chicago.  Change  in  frequency  is 
also  necessary  for  KFAB  to  in- 
crease from  10,000  to  50,000  w. 

Mutual  Acre 

PRINTED  in  bright  colors  on 
heavy  paper,  promotion  booklet  re- 
leased by  Mutual  on  "How  much 
can  you  reap  from  an  acre  of  air?" 
presents  the  success  story  of  an  un- 
named client  by  means  of  light,  co- 
loquial  phrases  and  illustrations 
befitting  the  farming  similitude. 
Complete  information,  including 
name  of  client,  products  promoted 
and  programs,  are  available  by 
means  of  a  special  postcard. 

KXEL  Fair  Coverage 
KXEL  Waterloo,  la.,  has  estab- 
lished an  Iowa  Fair  and  4-H  Show- 
coverage  plan  whereby  the  station's 
farm  department  under  the  direc- 
tion of  Hugh  Muncy  will  cover 
fairs  and  4-H  shows  throughout  the 
State.  All  fair  secretaries  were 
contacted,  a  "Fair  Calendar"  was 
prepared  by  KXEL  and  a  "Fair 
Bulletin  Board"  inaugurated  for 
use  as  part  of  the  early  morning 
and  noon  farm  broadcasts. 

Top  Tobacco 

FIRST  TOBACCO  sold  on  the 
opening  of  the  Durham  tobacco 
market  this  season  was  acquired 
by  WDXC  Durham,  for  a  bid  of 
|50  per  100  lbs.  Station  is  mailing 
"hands"  of  the  purchase  to  time- 
buyers,  agencies,  etc.,  all  over  the 
nation.  For  those  who  haven't 
learned  to  roll  their  own  from  the 
natural  leaf,  WDXC  is  also  includ- 
ing packages  of  popular  brand 
cigarettes. 

Waring  Promotion 

GIANT  WINDOW  display  on  be- 
half of  the  new  Blue-F/-ec7  Waring 
program  has  been  arranged  by  the 
promotion  department  of  WFIL 
Philadelphia  in  the  front  window  of 
MacDonald  &  Campbell,  center-city 
men's  store.  Window  trim  features 
a  WFIL  microphone,  life-sized  pic- 
tures of  Fred  Waring  and  Donna 
Dae,  singer,  and  huge  pictorial 
blow-ups  of  the  entire  Waring  or- 
ganization. 

Music  Contest 

PUBLIC  SERVICE  responsibility 
of  every  radio  station  is  stressed 
in  new  promotion  folder  released  by 
KFI  Los  Angeles  announcing  the 
Los  Angeles  Philharmonic  Young 
Artists  Competition  for  the  1944- 
45  season  which  is  jointly  sponsored 
by  the  Earle  C.  Anthony  station, 
the  Los  Angeles  Daily  Xeivs  and 
the  Southern  California  Sjniiphony 
Assn. 


WLW  War  Display 

WINDOW  DISPLAY  "The  War 
Before  Your  Eyes"  has  been  dedi- 
cated by  WLW  Cincinnati  in  co- 
operation with  the  Cincinnati 
Enquirer  and  the  Cincinnati  Gas 
&  Electric  Co.,  site  of  the  display 
which  features  war  maps  of  both 
Europe  and  the  Pacific  and  news 
bulletins.  Battle  lines  are  changed 
daily  and  are  under  the  supervision 
of  Maj.  Gen.  -James  E.  Edmonds, 
WLW  military  analyst.  Montage 
of  photos  of  WLW  news  analysts 
is  included.  Bulletins  from  the 
news  teletype  located  in  the  vdn- 
dow  are  arranged  for  public  sur- 
vey. 

Program  Reprints 

LEDERLE  Labs.,  New  York,  will 
make  available  to  listeners  reprints 
of  each  broadcast  of  its  new  Blue 
X'etwork  program  The  Doctors  Talk 
It  Over,  which  starts  Oct.  6.  De- 
signed primarily  to  keep  busy  doc- 
tors informed  on  the  latest  medi- 
cal developments  rather  than  to  en- 
tertain the  average  listener,  scripts 
will  contain  interviews  with  spe- 
cialists on  such  subjects  as  vita- 
mins, meningitis,  pediatrics,  and 
sui'gical  care  of  Army  wounded. 
Series  starts  with  a  talk  by  Dr. 
]\Iorris  Fishbein,  AM  A  Journal 
editor. 

*  *  * 

WIND  Coverage 
NEW  COVERAGE-INTENSITY 
Maps  have  been  issued  by  WIND 
Chicago  to  Chicago  and  New  York 
advertising  agencies.  Information 
is  printed  in  file  folder  form  wdth 
two  pages  devoted  to  separate 
maps  showing  exact  daj-time  and 
nighttime  coverage,  and  one  page 
providing  complete  market  data  by 
states.  Coverage  allocations  are 
based  on  station  mail  received 
between  Sept.  10,  1943  and  March 
15,  1944  "in  accordance  vnth  the 
latest  recommendations  of  the 
NAB." 

*  *  * 
'Clue'  Promotion 

PROMOTION  material  for  "Two 
on  a  Clue",  new  CBS  mystei-j-  se- 
ries starting  on  the  network  Oct. 
2,  consists  of  a  variety  of  letters, 
pictures  and  "memos"  which  in- 
directly present  information  con- 
cerning the  program.  Not  directed 
literally  to  the  reader,  memo  ma- 
terial for  example  is  from  the  police 
department  homicide  bureau  and 
is  addressed  to  a  fictitious  person, 
containing  request  for  information 
on  some  character  featured  on  the 
program  or  data  of  similar  char- 
acter. 

*  *  * 
For  Sale 

IN  "Thirty  Packaged  Programs 
for  Sale",  an  11-page  blue  and 
white  brochure,  the  Blue  Network 
gives  thumbnail  sketches  of  net- 
work shows  ready  for  sponsorship. 
Included  is  a  list  of  25  Blue  pack- 
aged shows  already  sponsored. 
Foreward  acknowledges  the  coop- 
eration of  program  producing  agen- 
cies in  creating,  producing  and 
selling  the  shows. 
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Tri-State 

Industries 

•  American  Rolling  Mills, 
International  Nickel  Co., 
Chesapeake  &  Ohio  Main- 
tenance Shops  and  Loco- 
motive Works  (largest 
privately  -  OMTied  plants 
in  the  world),  American 
Car  and  Foundry,  Syl- 
vania  Products,  Inc.,  and 
many,  many  others. 

•  This  region  is  in  the 
top-bracket  as  steel  pro- 
duction center. 


N  U  N  N 


STATIONS 

Ashland,  Ky. 
Huntington.  W.  Va. 

Lexington,  Ky. 

Knoxville.  Tenn. 
KFDA 

Amarillo,  Texas. 

Owned  and  Operated 

by 

GILMORE     >".  >T'iS?f 
and 

J.      LINTJSAY  >T:^'N 


Welcome  words  in  the  railroad  world.  Words  that 
spell  co-operation!  Particularly  true  today  when  the 
roads  are  moving  implements  of  warfare  and  ma- 
terials of  all  kinds.  "Hats  off"  to  the  American 
Railroads. 

In  radio,  the  intelligent  utilization  of  every  second  .  .  . 
maintenance  of  a  well-balanced  broadcasting  sched- 
ule also  demands  co-operation.  Local  programs, 
produced  by  WCMI's  skilled  staff,  together  with  top- 
ranking  Mutual  shows  give  thousands  of  Tri-State 
listeners  the  variety  they  expect  and  receive.  That  is 
why  WCMI  really  has  LISTENER  LOYALTY.  Yes,  your 
advertising  dollar  will  do  a  three-fold  duty  on  this 
station. 

WCMI  Is  Tour 
Tri-State  Buy! 


River,  rail  and  highway  traffic  run  side  by  side  down 
the  "Tri-State  Main  Street"  linking  Huntington,  West 
Virginia,  Ashland,  Kentucky  and  Ironton,  Ohio  into 
one  of  the  nation's  great  industrial  centers.  WCMI 
furnishes  a  strong  signal  in  this  important  area.  There 
are  228,500  people  in  WCMI's  primary  coverage. 


STUDIOS:  Ashland,  Kentucky       MF  £  M!  T  ^^TU AL 
Huntington,       Va.       WW  A^JL  A  AFFILIATE 


—A  NUNN  STATION— 

L.  D.  NEWMAN,  Manager 


REPRESENTED    NATIONALLY    BY     THE    JOHN     E.    PEARSON  COMPANY 
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2  OF  OUR  STATIONS  HAVE  BEEN  WITH 
US  SINCE  1933,  the  year  that  brought  the 
Bank  Holiday  and  the  NRA's  Blue  Eagle  . . . 


-      21  OF  OUR  STATIONS  HAVE  BEEN  WITH 
v  ■  us  SINCE  1937,  when  the  worid  witnessed 
■■    the  coronation  of  Great  Britain's  King.  .  .  , 


35  OF  OUR  STATIONS  HAVE  BEEN  WITH 
US  SINCE  1941,  the  year  of  Pearl 
Harbor  and  war  for  the  United  States..  . . 


Known  by 
the  stations  we  keep 

This  is  a  very  personal  business  —  depending  upon  Ihe 
confidence  one  man  places  in  another.  We  are  judged  not 
by  the  products  we  make,  nor  the  buildings  we  put  up,  but 
by  such  intangibles  as  character,  intelligence  and  integrity. 
Since  the  start,  about  twelve  years  ago,  these  qualities  have 
been  recognized  by  the  stations  we  represent.  We  are 
known  by  the  stations  we  keep. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 
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38  OF  OUR  STATIONS  HAVE  BEEN  WITH 
US  SINCE  1943,  prodigious  year  of  war 
production -of  guns,  tanks  and  planes ... 


TODAY  FINDS  OUR  BUSINESS  CONTINU- 
ING ITS  CONSISTENT,  HEALTHY  PROGRESS. 


American  Triumph 

IX  A  EECEXT  dispatch  to  the  North  Amer- 
ican Newspaper  Alliance.  William  S.  Paley, 
CBS  president  on  leave  as  radio  chief  for  the 
Psychological  Warfare  Division  of  SHAEF, 
declares  the  Allies  have  won  the  hattle  of  the 
airways  in  Europe  "hands  down".  German 
eiforts  to  jam  Allied  signals  beamed  to  enemy 
and  enemy-occupied  countries  have  failed.  Even 
though  equipment  equivalent  to  some  of  our 
50  kw  transmitters  was  used  for  jamming,  he 
reports.  Allied  signals  got  through. 

"Today,"  says  Mr.  Paley,  "the  German  radio 
outpouring  is  entirely  discredited.  Informa- 
tion obtained  from  liberated  areas  and  from 
prisoners  of  war  of  all  nationalities  give  con- 
vincing proof  of  this  fact.  Never  again  will 
the  people  of  Europe  have  confidence  in  Xazi- 
controlled  information.  The  Allied  radio,  on 
the  other  hand,  is  now  looked  upon  as  a  service 
which  will  tell  the  truth  under  all  circum- 
stances and  it  is  to  that  service  that  the  people 
of  Europe  are  turning  for  reliable  informa- 
tion." 

Playing  an  important  role  in  the  Allied 
broadcasts,  Mr.  Paley  points  out.  is  the  Voice 
of  Ameriea,  beamed  from  the  powerful  trans- 
mitters of  OWI's  station  in  Europe,  ABSIE, 
and  other  OWI  shortwave  stations  in  the 
United  States.  Last  week,  with  the  dedication 
in  Washington  of  the  Crosley  transmitters  at 
Bethany.  0.,  there  was  added  an  even  louder 
Voice  which  "will  be  heard  around  the  world. 

John  Ogilvie.  radio  director  of  the  Office  of 
Coordinator  of  Inter-American  Affairs,  tells  of 
the  enonnous  influence  exerted  by  American 
radio  on  our  neighbors  to  the  South,  not  only 
on  the  people  themselves  but  on  the  radio 
stations  as  well  which  now  look  to  American 
programming  as  their  model.  Particularly  im- 
pressive is  Mr.  Ogilvie's  report  on  fan  mail 
'  received  from  South  Americans  in  appreciation 
of  our  unbiased  radio  news  reports. 

By  virtue  of  these  shortwave  operations,  plus 
the  programming  of  the  military  stations  in 
the  war  theatres,  \-irtually  the  entire  world 
has  become  exposed  to  "radio  by  the  American 
Plan".  It  has  proved,  in  war,  the  fourth  arm 
of  offense.  In  the  peace  ahead,  American  radio 
will  lead  the  way. 


Sponsor  Identity 

THE  POLITICAL  campaign  rounds  the  bend 
and  is  into  the  home  stretch.  Radio  bears  the 
brunt  of  the  load,  as  national,  state  and  local 
candidates  and  their  spokesmen  turn  to  the 
microphone  to  sway  the  electorate.  And  with 
it  comes  the  quadrennial  headache  of  the  broad- 
caster, intensified  this  year  by  shortages  of 
seasoned  manpower,  extraordinarj'  demands  for 
time  and  the  confusion  resulting  from  balanc- 
ing of  schedules  to  ensure  equal  time  for  all 
candidates. 

All  this  activitj'  has  revised  another  issue 
which  long  has  been  dormant,  but  which  may 
explode  anytime.  That  is  the  requirement  of 
the  law  covering  sponsor  identification, 
whether  it  be  the  selling  of  candidates  or  of 


soap  flakes.  Section  317  of  the  Communica- 
tions Act  of  1934  reads: 

All  matter  broadcast  by  any  radio  sta- 
tion for  which  service,  money,  or  any 
other  valuable  consideration  is  directly  or 
indirectly  paid,  or  promised  to  or  charged 
or  accepted  b;-,  the  station  so  broadcasting, 
from  any  person  shall,  at  the  time  the 
same  is  so  broadcast,  be  announced  as  paid 
for  or  furnished,  as  the  case  maj*  be,  by 
such  person. 

That  language  is  clear  and  unambiguous. 
It  makes  mandatory-  the  use  of  language  which 
will  convey  to  the  public  the  identity  of  the 
sponsor.  It  isn't  enough  to  say,  for  example, 
that  "The  People's  Committee"  sponsors  the 
program  which  espouses  the  candidacy  of  Joe 
Doakes  for  dog-catcher.  The  audience  must 
be  told  what  the  committee  is,  and  the  source 
of  its  funds.  By  the  same  token,  in  commercial 
programs  there  must  be  fair  and  forthright 
identification  of  the  sponsor. 

This  dissertation  is  not  plucked  from  the 
blue.  There  have  been  complaints  about  fail- 
ure properly  to  identify  sponsorship,  and  more 
particularly,  political  sponsorship.  It  is  up 
to  the  advertising  agencies  placing  radio  busi- 
ness to  see  to  it  that  sponsor  identity  is  clearly 
indicated,  and  up  to  network  and  station 
management  to  require  adherence  to  the  letter 
and  spirit  of  Section  317. 

BECAUSE  this  political  campaign  is 
going  to  he  won  and  lost  by  ichat  people 
hear,  rather  than  see,  acrimony  over  the 
radio  handling  of  the  campaign  already 
is  evident.  It  icill  wax  hotter,  too.  "Repuh- 
licans  are  griping  about  the  "pro-New 
Deal"  commentators  over  the  networks. 
Democrats  are  complaining  about  com- 
mentators who  they  allege  lean  to  Dewey. 
It  depends  on  ichose  ox  is  gored.  One  thing 
is  certain:  Radio  isyvt  helping  itself  by  giv- 
ing carte  blanche  to  reporters  ivho  espouse 
one  cause  against  the  other.  In  this  cam- 
paign, particularly,  objective  reporting  is 
requisite  and  balance  is  essential. 


CIO-PAC  Ratings 

IX  WHAT  appears  to  be  its  studied  effort  to 
make  itself  obnoxious  to  radio,  CIO's  Political 
Action  Committee  now  has  set  up  its  own  radio 
pussy-footing  outfit  to  check  networks  and  local 
stations  on  what  is  being  said  about  labor.  It 
has  created  a  "national  radio  monitoring  sys- 
tem" which  it  describes  as  its  latest  endeavor 
to  let  labor  know  it  has  certain  air  rights. 

Previously  the  CIO-PAC  had  issned  a  hand- 
book on  radio,  exhorting  all  unions  to  demand 
free  time,  keep  written  records  of  refusals  and 
then  complain  to  the  FCC.  It  also  had  hailed 
WHKC  Columbus,  to  hearing  before  the  FCC 
because  a  political  diatribe  against  Congres- 
sional candidates  had  been  rejected.  It  also 
is  urging  unions  to  get  in  early  on  FM. 

Ail  this  activity  is  all  right,  we  guess,  under 
our  Democratic  precepts.  Maybe  management 
will  start  checking  labor  programs  to  make  sure 
capital  gets  an  even  break.  And  perhaps  a 
national  organization  of  professional  loafers, 
which  owes  allegiance  to  neither  capital  nor 
labor  will  start  checking  on  both,  so  it  can 
gets  its  just  share  of  free  time. 

To  us  it  seems  that  in  these  daj's  of  total 
war,  energy  and  money  could  be  diverted  to 
better  ends.  Certainly  radio  is  too  busy  with 
its  war  job  to  go  about  snooping. 


DR.  AUGUSTIN  FRIGON 


FIFTEEN'  years  ago,  w^hen  a  three-man 
Royal  Commission  recommended  a  na- 
tional system  of  broadcasting  for  Can- 
ada. Dr.  Augustin  Frigon  was  unknown 
in  broadcasting  circles  except  as  the  junior  and 
only  technical  member  of  the  three-man  Royal 
Commission.  On  Sept.  7,  1944,  Dr.  Frigon  was 
appointed  general  manager  of  Canadian 
Broadcasting  Corp.,  the  organization  set  up  as 
the  result  of  the  Royal  Commission  report 
of  1929. 

As  general  manager  of  the  CBC  Dr.  Frigon 
not  only  has  the  job  of  administering  the  ten 
stations  o-wmed  and  operated  by  the  CBC  and 
the  vast  system  of  programming,  but  also  is 
administrator  of  the  Canadian  Broadcasting 
Act,  under  which  comes  operation  of  all  radio 
broadcasting  stations  in  Canada. 

Dr.  Frigon  has  made  up  for  his  former  ano- 
nymity in  the  broadcasting  industry.  There  is 
hardly  a  broadcasting  station  owner  and  man- 
ager in  Canada  who  has  not  met  the  genial,  but 
not  too  talkative,  CBC  executive.  He  has  been 
assistant  general  manager  since  the  CBC  was 
formed  in  Xovember,  1936,  and  has  been  acting 
general  manager  since  last  November,  when 
Dr.  James  S.  Thomson,  general  manager,  re- 
signed to  go  back  as  president  of  the  U.  of 
Saskatchewan.  As  assistant  general  manager, 
Dr.  Frjgon  dealt  with  the  technical  and  com- 
mercial fields  of  the  Canadian  broadcasting 
industry.  And  in  both  fields  he  has  met  many 
of  the  leading  technicians  and  commercial  ex- 
ecutives of  all  four  major  U.  S.  networks. 

Before  his  entry  into  broadcasting.  Dr.  Fri- 
gon was  director-general  of  technical  education 
for  the  province  of  Quebec.  He  is  still  a  con- 
sultant on  technical  education  in  his  native 
province  and  in  his  native  city  of  Montreal.  A 
civil  and  electrical  engineer  by  training,  he  has 
also  been  president  of  the  Quebec  Electrical 
Commission  and  of  the  Montreal  branch  of  the 
Engineering  Institute  of  Canada.  He  received 
his  Doctor  of  Science  degree  at  the  U.  of  Paris, 
after  attending  the  Catholic  Commercial  Acad- 
emy at  Montreal,  the  Montreal  Polytechnical 
Institute  (of  which  he  was  later  director),  the 
Massachusetts  Institute  of  Technology,  and  the 
Paris  School  of  Higher  Electricity.  He  also 
holds  a  doctorate  from  the  U.  of  Montreal. 

Born  March  6,  1888,  at  Montreal,  he  was  ap- 
pointed to  a  professorship  at  the  Montreal 
Polytechnical  School  in  1910  after  taking  post- 
graduate work  at  M.  I.  T.  The  same  year  he 
became  a  consulting  engineer  for  Quebec  Public 
Service  Commission.  Two  years  later  he 
opened  his  o^^-n  consulting  engineering  oflnce. 
(Continued  on  page  38) 
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WMFN  SETS  THE  PACE! 

The  current  season  sees  WMFM  carrying  the  most  complete  schedule  of  football  broadcasts  in  FM  history 

So  it  is  significant  that  Frank  Casey,  sales  manager  of  Wad- 
hams,  chose  WMFM  as  well  as  WTMJ  to  carry  this  year's 
football  schedule.  It  is  additional  proof  of  the  confidence 
advertisers  have  in  WMFM. 

WMFM  has  proven  its  technical  and  program  superiority,  as 
well  as  the  intense  loyalty  of  its  listeners. 

Put  these  plus  values  to  work  for  you.  Plan  now  on  utilizing 
the  sales-promoting,  prestige-building  power  of  WMFM. 
Include  WMFM  in  your  fall  schedule. 


m  mmwm  mmi  m  siaiioo 


Under  the  pioneering  sponsorship  of  the  alert  Wadhams 
division  of  Socony- Vacuum,  Russ  Winnie,  Wisconsin's  fore- 
most sports  commentator,  will  bring  WMFM  listeners  his 
vivid  on-the-scene  accounts  of  all  20  University  of  Wisconsin 
and  Green  Bay  Packer  games. 

Wadhams  knows  sports  broadcasts  and  audiences.  For  16 
consecutive  years  they  have  carried  one  of  the  nation's  most 
complete  sport  schedules,  on  WTMJ.  Programs  have  in- 
cluded football,  baseball,  basketball,  track,  golf,  and  a  six- 
time-a-week  15-minute  sports  report.  | 
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It's  the 
Fingers! 

Why  will  the  same  ball 
win  one  game  and  lose  an- 
other? The  answer  is,  of 
course,  academic.  It's  the 
fingers  that  put  the  stuff 
on  that  ball  that  win  or 
lose  ball  games. 

All  of  which  suggests 
that  we  again  remind  you 
of  our  ability  born  of  ex- 
perience, which  is  winning 
plenty  of  "games"  for  ad- 
vertisers. We  don't  just 
"throw"— we  "PITCH"! 

If  you  want  America's 
famous  Direct  Response 
Audience,  plus  skilled 
pitching  fingers,  put 
WMMN  on  your  sched- 
ule. 

ASK  A  BLAIR  MAN 

Columbia  Network 


fnmMONTw.vn. 


Our  Respects  to 

(Continued  from  page  36) 

and  in  1915  became  manager  and 
engineer  of  Canadian  Seigwart 
Beam  Co.  In  1917  he  went  back  to 
educational  work  as  professor  at 
the  Montreal  Polytechnical  Insti- 
tute. In  1920  he  went  to  Paris  as 
engineer  for  the  Central  Laboratory 
of  Electricite;  and  took  advance 
studies  at  I'Ecole  Superieure  d'Elec- 
tricity  de  Paris,  graduating  as  an 
electrical  engineer.  He  then  studied 
at  the  Sorbonne  in  the  faculty  of 
science  and  graduated  in  1922,  a 
Doctor  of  Science.  He  returned  to 
Montreal  to  educational  work  and 
as  a  member  of  the  National  Re- 
search Council  of  Canada. 

He  has  been  largely  instrumental 
*in  the  installation  in  Canada  of 
four  50  kw  stations,  increasing 
power  of  other  CBC  stations,  in- 
stalling low-power  repeater  stations 
in  sparsely  settled  districts,  and 
building  a  shortwave  international 
broadcasting  station  for  Canada  at 
Sackville,  N.B.,  which  is  to  go  into 
operation  late  this  year.  Under  his 
direction  CBC  engineers  started  the 
French  Equatorial  Africa  interna- 
tional shortwave  station  in  1941.  He 
has  had  much  to  do  with  the  actual 
setting  up  of  two  transcontinental 
networks  in  Canada,  consisting  of 
CBC  and  privately-owned  stations, 
as  well  as  establishing  a  French- 
language  network  in  Quebec  prov- 
ince. In  the  ironing  out  of  these 
network  problems  he  has  met  across 
the  conference  table  and  in  their 
own  offices,  most  of  Canada's  broad- 
casters and  has  travelled  across 
Canada  to  meet  the  broadcasters 
and  see  their  problems  first  hand. 

Recently  he  attended  the  Canadi- 
an Western  Assn.  of  Broadcasters 
at  Banff,  Alberta,  where  he  urged 
the  broadcasters  to  establish  the 
closest  possible  cooperation  with  the 
CBC.  "A  combination  of  the  CBC 
and  privately-owned  stations,  in 
friendly  competition  whenever  pos- 
sible, will  give  the  Canadian  public 
a  fully  satisfactory  broadcasting 
service.  This  must  be  well  under- 
stood and  fully  supported,"  he  told 
the  western  broadcasters. 

As  a  technician  he  keeps  closely 
abreast  of  broadcasting  develop- 
ments. "The  CBC  engineering  divi- 
sion" he  says,  "is  cooperating  close- 
ly with  all  important  groups  both 
in  the  United  States  and  Canada. 
Financial  conditions  permitting,  the 
CBC  is  fully  prepared  to  introduce 
in  Canada  all  the  latest  technical 
developments  that  will  be  available 
after  the  war." 

Dr.  Frigon  maintains  offices  in 
Ottawa  and  Montreal,  where  he  has 
his  home.  He  married  in  1913  the 
former  Elsie  Owen,  and  they  have 
two  children,  Raymond  and  Mar- 
guerite. He  belongs  to  the  C'ercle 
Universitaire  de  Montreal,  Club 
Laval-sur-le-Lac,  Club  Winchester, 
University  Club  and  is  a  Rotarian. 
He  is  a  member  of  American  In- 
stitute of  Electrical  Engineers, 
Societe  Francaise  des  Electriciens, 
and  the  Royal  Society  of  Arts  and 
Manufactures  of  London. 


NOTES 


REAR  ADMIRAL  .JOSEPH  R. 
REDMAN,  Director  of  Naval  Com- 
munications, has  returned  to  his 
Washington  headquarters  following  a 
globe-girdling  35,000-mile  inspection 
trip  by  air  covering  every  primary 
naval  communications  installation. 
He  was  accompanied  by  Comdr.  J.  M. 
Wenger  on  the  mission,  which  in- 
cluded Alaska,  the  Pacific  areas, 
Australia,  India  and  Africa,  for  the 
purpose  of  ajipraising  operating  needs, 
and  Adm.  Redman  predicted  vast  ex- 
pansion. 

LEONARD  W.  BROCKINGTON, 
former  chairman  of  the  board  of  gov- 
ernors of  the  Canadian  Broadcasting 
Corp.,  recently  reached  England  by 
air  transport  to  tour  the  European 
battlefields  for  material  for  a  new  se- 
ries of  broadcasts  for  CBC  network. 

LUCIE  A.  BENNETT,  daughter  of 
Andrew  W.  Bennett,  Washington  radio 
attorney,  on  Sept.  21  was  married  to 
Maj.  Richard  A.  Powell  in  Community 
Church,  Miami  Beach,  Fla. 

WORTHINGTON  C.  LENT,  Wash- 
ington consulting  radio  engineer,  on 
Sept.  20  married  Mary  Jane  Adams, 
his  former  secretary,  in  Chevy  Chase 
Presbyterian  Church,  Washington, D.C. 
ENS.  RICHARD  THOMAS,  USNR, 
son  of  P.  M.  Thomas,  secretary-treas- 
urer of  WJR  Detroit,  is  a  member  of 
a  patrol  bomber  crew  in  the  Pacific. 
Ensign  Thomas  was  employed  part- 
time  at  WJR  while  attending  school 
before  receiving  his  commission. 

BENJAMIN  SELVIN,  recording  di- 
rector of  Muzak  Corp.  and  vice-pres- 
ident of  Associated  Music  Publishers 
Inc..  New  York,  is  the  father  of  a  boy. 
BERT  GEORGES,  manager  of 
WHEB  Portsmouth,  N.  H.,  is  the 
father   of   a  girl. 

FRANKLIN  O.  PEASE  and  Ann 
Smith,  both  of  the  Philadelphia  branch 
of  Ross  Federal  Service  Inc.,  were 
married  on  Sept.  16. 
WALTER  DALES,  manager  of 
CJAT  Trail,  B.  C,  has  been  appoint- 
ed manager  of  CKBI  Prince  Albert, 
Sask.  He  is  replaced  at  CJAT  by  Eric 
C.  Aylen. 

GERRY  TONKIN,  manager,  and 
Jerry  Prest,  publicity  director,  of 
CKBI  Prince  Albert,  Sask.,  have 
been  appointed  to  similar  posts  at  the 
new  CKFI  Fort  Frances,  Ont. 
.JOHN  CAMP,  former  commercial 
manager  of  WDAK  Columbus,  Ga., 
has  joined  the  sales  staff  of  WOWO- 
WGL  Fort  Wayne,  lud. 
SGT.  FRANK   DAYIS,  formerly  in 


Sam  White's  Post 

SAMUEL  R.  WHITE,  former  sales 
promotion  chief  of  WLW  Cincin- 
nati, has  been 
named  manager 
of  the  newly 
formed  sales  pro- 
motion and  mer- 
chajidising 
department  of 
WIRE  Indianap- 
olis and  the  In- 
dianapolis  Star, 
Eugene  C.  Pul- 
liam,  president  of 
WIRE  and  pub- 
lisher of  the  Star,  has  announced. 
Mr.  White  previously  had  been  in 
sales  promotion  and  merchandising 
posts  of  newspapers  and  depart- 
ment stores  in  the  East  and  Mid- 
west. 


Sam  White 


Named  Fetzer  Aide 

WALLACE  WEST,  formerly  of 
the  shortwave  section  of  the  Office 
of  Censorship  in  New  York,  has 
been  transferred  to  Washington 
where  he  will  be  assistant  to  John 
E.  Fetzer  in  the  broadcast  section. 
Mr.  West  was  formerly  employed 
by  CBS,  NBC,  United  Press  and 
Paramount  pictures  before  joining 
the  Office  of  Censorship  nearly  two 
years  ago. 

the  accounting  dept.  of  Westinghouse 
Radio  Stations  Headquarters  staff  at 
KYW  Philadelphia,  who  a  month  ago 
was  reported  missing  on  an  air  mis- 
sion in  the  Italian  War  Theatre,  has 
been  found. 

JAMES  S.  KEENAN,  formerly  with 
WBBM  Chicago,  has  joined  WIBC 
Indianapolis  as  an  account  executive. 
EUGENE  P.  WEIL,  former  account 
representative  at  WSGN  Birmingham, 
has  joined  the  Frederic  W.  Ziv  Co.  as 
southern  representative  of  the  electri- 
cal transcriijtion  division.  He  will  rep- 
resent Ziv  in  the  southern  states  for- 
merly covered  by  the  late  Tad  Jacobs. 
DON  KELLY,  promotion  manager 
and  publicity  director  of  WLS  Chi- 
cago, on  Nov.  1  will  join  WBBM 
Chicago  as  assistant  to  Jack  Yan 
Yolkenberg,  assistant  manager  in 
charge  of  the  CBS  western  division. 
Mr.  Kelly  joined  WLS  in  1938  as  an 
announcer.  It  is  expected  he  will  be 
succeeded  by  Don  Findlayson,  his 
assistant. 

ERNEST  SHOMO  has  been  appoint- 
ed sales  manager  of  WBBM  Chicago, 
etfeetive  Sept.  25,  it  was  announced 
last  week  by  J.  Kelly  Smith,  general 
sales  manager  of  Radio  Sales.  Mr. 
Shomo  until  the  present  appointment 
served  as  eastern  sales  manager  and 
previous  to  that  was  an  account  ex- 
ecutive in  the  local  sales  department. 


RICHMDND.VA 


ATTLEl  ROUNDS 

ETTER I  Guarantee 
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„ther  four-footed  f^^"  ,  ^he  kind  of 
°2*600,000  ch»  together  m 

Sa&Tr?^ewYorkar>dwestern 
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radio  families       ^ne  ^^^^^  to 

families  -^o  keep Jh-r^^^  ^^^^^ 
WGY  more  than  i-u 

^  the  area  -Co^^'g^^^o.OOO  worth  of  farm 
Producmg  S'^^b-U'JV^  j  area  is  an 

bine  this   valuable  reg 
coverage  area.  secondary  areas 


GENERAL  ®  ELECTRIC 


WGY 
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50,000  watts— NBC— 22  years  of  service 

SCHENECTADY,  NEW  YORK 

Represented  Nationally  by  NBC  Spot  Sales 
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KGHL  Staff  Realignment 
Names  Robischon  Head 

FRANZ  ROBISCHON,  former  an- 
nouncer and  time  salesman  at 
KGHL  Billings,  Mont,  has  been 
named  general  manager  of  the  sta- 
tion, effective  im- 
mediately, suc- 
ceeding Ed 
Yocum  who  re- 
signed to  accept  a 
post  with  CBS  in 
Washington,  ac- 
cording to  C.  O. 
Campbell,  presi- 
d  e  n  t  of  North- 
western  Auto 
Supply  Co.,  oper- 
ators of  KGHL. 
came  to  Billings 
from  Kalispell  seven  years  ago.  Mr. 
Yocum  will  assume  his  new  duties 
Oct.  15. 

At  the  same  time,  Mr.  Campbell 
■  announced    the    following  promo- 
tions :  Virginia  Braunbei'ger,  sta- 
tion manager  and  Harry  Turner, 
'  chief  announcer.    Three  additions 


Mr.  Yocum 

Mr.  Robischon 


Mr.  Robischon 


Miss  Braunberger 


to  the  KGHL  staff  are  being  made. 
Kenneth  Montgomery  and  Bob  Rip- 
ley of  Kalispell  are  new  to  the  an- 
nouncing staff,  and  Marise  Chas- 
tain,  a  native  of  Texas  and  a  grad- 
uate of  the  NBC  radio  school  lu 
Chicago,  has  been  appointed  script 
writer. 


.JEROME  LAWRENCE,  radio 
writer,  for  the  past  two  years  a  writer 
with  the  Armed  Forces  Radio  Service. 
Morale  Services  Division  of  the  Army, 
has  edited  a  book  on  radio  writing 
titled  Ojf  Mike.  (Duell,  Sloan  & 
Pearce,  N.  Y.,  .$2.50.) 


BEHIND 


LT.  COMDR.  ROBERT  R.  EDGE, 
commanding  officer  of  a  Coast  Guard 
■  LST  and  former  sportscaster  on 
WCBW.  CBS  video  station  in  New 
York,  returned  to  the  station  last 
Thursday  as  interviewee  on  They 
Were  There,  featuring  service  men 
back  from  battlefronts.  Commander 
Edge  was  recently  awarded  the  Bronze 
Star  "for  silencing  enemy  shore  guns 
and  accomplishing  the  mission  assigned 
to  him"  on  Los  Negros  in  the  Ad- 
miralties. 

.JIMMY  HIXES  has  re.ioined  the  an- 
nouncing staff  of  WFCI  Providence, 
R.  I.,  coming  from  WEEI  Boston. 
Paul  Clinton  Hines,  formerly  of 
WJPIP  Jacksonville  and  WDBO  Or- 
lando. Fla.,  has  joined  the  WFCI 
announcing  staff  as  Paul  Clinton. 


THE  "RIGHT  COMBINATION!" 


Gold  Seal  Co. 

Box  681 
BISMARCK.  N.  DAK. 


August  12,  1944 


Radio  Station  KFYR 
Bismarck,  North  Dakota 


Attention:  Mr.  FitzsiiMonds ,  Mgr. 

Dear  Mr.  Fitzsimmonds: 

In  the  distribution  of  Gold  Seal  Wax  in  five  northwestern  states 
of  North  Dakota,  South  Dakota,  l.lontana,  Wyoming  and  Minnesota,  we 
have,  for  a  period  of  six  months,  carried  considerable  spot  an- 
nouncements over  fifteen  various  radio  stations  in  this  locality. 

On  an  actual  check  of  the  sales  of  our  merchandise  off  the  shelves 
of  our  dealers,  and  the  distribution  of  the  goods  to  new  retail 
store  outlets,  we,  as  a  company,  feel  that  the  money  ^we  spent  for 
advertising  over  your  radio  station  has  given  us  more  direct  good 
than  any  other  money  so  allocated. 

We  do  not  know  whether  you  have  a  larger  listening  audience,  or 
whether  you  have  a  more  dynamic  way  of  telling  our  story  to  your 
customers,  or  whether  your  custo.Tiers  are  just  more  susceptable  to 
radio  advertising.    We  do  know,  however,  that  we  get  more  direct 
sales  per  dollar  of  advertising  money  spent  over  radio  station 
KFYR  in  Bismarck,  than  any  money  otherwise  allocated  by  our 
company  for  advertising  purposes. 

Sincerely  yours, 
GOLD  SEAL  COaffANY 


Harold  Schafer 


EW/HS 


Yes  ...  it  takes  the 

"Right  Comb'matton" 

to  do  a  praiseworthy  job 
of  selling. 

In  reply  to  Mr.  Schafer,  and 
you,  as  a  prospective  adver- 
tiser, KFYR  has  a  LARGER 
LISTENING  AUDIENCE  ...  a 
MORE  DYNAMIC  WAY  OF 
TELLING  YOUR  STORY  .  .  . 
and  customers  that  ARE  JUST 
MORE  SUSCEPTIBLE  TO 
RADIO  ADVERTISING ! 


We  know  this  to  be  a  fact 
because  folks  here  in  the 
Northwest  have  faith  in  KFYR 
...  a  faith  built  on  years  of 
service  and  outstanding  pro- 
gramming. 

So  ...  it  stands  to  reason! 
When  you  place  that  selling 
job,  large  or  smalL  with  KFYR 
...  the  station  with  'THE 
RIGHT  COMBINATION"  the 
results  are  bound  to  be  worth, 
"bragging"  about. 

Let  Us  Proue  Itl 

Write  Us 
or 

Ask  any  John  Blair  Man 


Perry  Names  Rathbun 

JACK  RATHBUN,  general  man- 
ager and  sales  manager  of  WCOA 
has  been  named  promotional  and 
advertising  director  of  all  the  John 
H.  Perry  radio  and  newspaper 
properties  in  Florida.  Perry  sta- 
tions are:  WJHP  Jacksonville, 
WTMC  Ocala,  WDLP  Panama 
City  and  WCOA  Pensacola,  while 
the  newspaper  interests  are  the 
Ocala  Star-Banner,  Jacksonville 
Journal,  Panama  City  News  Her- 
ald, and  Pensacola  News  Journal. 
In  his  new  post  Mr.  Rathbun,  who 
has  been  in  radio  for  ten  years, 
will  coordinate  the  newspaper  and 
radio  advertising  and  promotional 
work  of  the  Perry  properties. 


ELLEN  SWAIN.  formerly  with 
KELA  Centralia,  has  joined  the  con- 
tinuity department  of  KIRO  Seattle. 

JEAN  CLOS.  WHAS  Louisville  an- 
nouncer, has  been  promoted  to  produc- 
tion manager  of  the  station.  He  suc- 
eee<ls  .Jack  Brooks,  who  resigned  to 
move  to  California.  Frank  Allan,  for- 
merly with  WWL  New  Orleans,  is 
now  an  announcer  with  WHAS. 

HARRY  RIDGLEY.  former  actor 
and  writer  for  Ivasper-Gordon  Co.. 
recently  released  by  the  Marines,  has 
joined  WIBC  Indianapolis. 

MARGARET  DUNAWAY.  former 
announcer  of  WBIG  Greensboro.  N. 
C,  is  now  continuity  director  and 
women's  xerogram  director  at  WCOA 
I'ensacola,  l<^la.  Scott  Davis  has  joined 
WCOA  as  announcer. 

SAM  HAYES,  NBC  Hollywood  news- 
caster and  sports  commentator,  and 
Rosamond  Frances  Hubbard  of  Holly- 
wood, were  married  in  Tia  Juana, 
Mex.,  Sept.  16. 

PAUL  HENNING,  writer  on  CBS 
Burns  (&  Allen  show,  is  the  father  of 
a  girl. 

GEORGE  FISHER,  announcer  of 
KH.J  Hollywood,  has  been  assigned 
commentator  on  the  five-weekly  Holly- 
wood Spotlight  program  on  KECA 
Los  Angeles.  He  replaces  Erskine 
.Johnson. 

ROYAL  ARCH  GUNNISON,  com- 
mentator of  WOR-Mutual,  has  re- 
ceived a  citation  from  the  Territory 
of  Alaska  for  "continuously  exijosing 
in  his  writing  and  broadcasting,  even 
before  Pearl  Harbor,  the  warlike  aims 
and  preparations  of  the  Japanese  and 
for  the  courage  he  displays  in  being 
the  first  of  those  correspondents  in- 
terned by  the  Japanese  to  return  to 
the  Pacific."  Mr.  Gunnison  returns  to 
the  Pacific  area  shortly  for  Muttial. 
The  citation  was  presented  through 
the  Chinese  Consul  General's  office  in 
New  York. 

RAY  OLSON,  former  announcer  of 
WOW  Omaha,  has  joined  the  an- 
nouncing staff  of  WMAQ-NBC  Chi- 
cago, replacing  Bob  Murphy,  who  re- 
signed to  free-lance. 

BILL  FERGUSON,  formerly  with 
WFIG  Sumter,  S.  C.  is  a  new  addi- 
tion to  the  stafE  of  WCOS  Columbia. 

DICK  STEWART,  released  by  the 
Army,  formerl.y  of  WLLH  Lowell, 
Mass.  and  WMEX  Boston,  has  joined 
the  announcing  staff  of  WNBC  Hart- 
ford. 

MERRILYN  WENTZ  has  rejoined 
KGYO  Provo,  L'tah,  assigned  to  the 
news  and  promotion  departments. 

BENEDICT  E.  HARDMAN,  former 
news  editor  of  KOB  Albuquerque.  N. 
M..  has  joined  the  NBC  Hollywood 
news  staff. 

BOB  LAURENCE,  radio  actor  and 
former  announcer  of  WOV  New  York 
and  World  Broadcasting,  has  joined 
the  announcing  staflf  of  WPEN  Phil- 
adelphia. 
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22  ^eats  ai® 


is  still  Alabama's  FIRST  station  today 


BEING  22  years  old  is  no  guarantee,  in  itself,  of  a 
radio  station's  excellence.  But  when  the  station  — 
for  more  than  two  decades— has  been  a  consistent  favor- 
ite with  the  people  of  its  state . . .  that  means  something. 

WAPI  is  starting  its  23rd  year  of  service  to  Alabama 
radio  listeners.  It  has  taken  22  hard-working  years  to 
build  and  continually  better  our  reputation  as  the  sta- 
tion in  Birmingham.  It's  a  reputation  rooted  in  much 
solid  achievement ...  in  our  tested  concepts  of  public 
service,  our  standards  of  entertainment,  our  stress  on 
educational  features,  our  news  reporting,  our  close 
attention  to  befriending  both  city  and  farm  listeners. 

That  reputation,  so  carefully  guarded  throughout 
WAPI's  22  years  of  gro^rth,  has  paid  off  in  the  long- 
standing loyalty  of  both  our  audience  and  advertisers. 
Long  ago  listeners  began  calling  WAPI  the  "Voice  of 
Alabama"';  today  they  also  know  us  as  the  voice  of 
CBS  in  Birmingham,  combining  the  nationwide  sho^vs 
of  this  great  network  with  our  own  locally-originated 
programs,  expressly  planned  for  Alabama  audiences. 
WlAFI's  advertisers  are  equally  loyal.  They  know  the 


worth  of  WAPI's  coverage  and  following.  Month  after 
month,  they  place  more  national  spot  business  with  us 
than  with  any  other  station  in  the  state.  Local  retail 
advertisers  are  similarly  aware  of  how  WAPI  gets 
results;  we 're  the  only  station  used  year-' round  for  pro- 
grams by  all  six  of  the  city's  biggest  department  stores. 

Twenty-two  years  ago  WAPI  was  Alabama's  first  sta- 
tion. Today,  a  successful  veteran  in  the  business  of 
broadcasting,  JTAPI  is  still  first.  Radio  Sales  can  tell 
you  more  about  what  we  can  'do  for  you  in  this  leading 
Southern  market. 


Miss   Ann  Wright 
J.    Walter   Thompson  Co. 
New  York,  N.  T. 
Dear  Ann : 

Guess  I'm  just  like  a.  lot  of  other 
fellows,  for  after  I've  pushed  my  broom 
all  week  I'm 
ready  for  some 
time-off 
on  Saturday 
after- 
noons.  And 
being  a  W.  Va. 
football  fan  I 
feel  pretty 
good  to  know 
that  I  can 
hear  all  the 
W.  Va.  Uni- 
versity games 
broadcast  di- 
rect from 
where  they're 
being  played. 
You've  really 
got  to  hand  it 
to  these  boys 
at  this  station 
for  d  o  i  n  fi 
things  like 
this.  Even 
though  this 
state's  u  n  i  - 
versity  is  lo- 
cated more 
than  200  miles 
from  Charles- 
ton,  WCHS 
realizes  h  o  w 
much  these 
games  mean 
to  its  listeners.  Guess  that's  why 
it's  willinp  to  lease  lines  and  send 
its  sports  announcer  direct  to  the 
playing  fields  so  that  we  can  hear 
the  games.  This  is  another  example 
of  public  service  that  in  the  long 
run  means  a  lot  to  advertisers,  don't 
you  think  ? 

Regards,  Yours,  Algy 

WCHS 

Charleston,  W.  Va. 


I^ominafins  Its 

Coinmiiiiitlf  in 
Public  Service! 


PORTLAND,  OREGON 

CSS  Affiliafe 
FREE  &  PETERS  -  Natifloal  Reoresentatives 


//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1943 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of 
"listening  areas"  of  every  Iowa 
station,  programs  that  appeal  to 
urban,  village,  and  farm  families, 
and  listening  tiabits.  Illustrated 
with  pictographs  for  quick  and  easy 
reading.  You  can  get  a  copy  free 
by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 


JOHNNY  NEBLETT,  president  of 
Neblett  Radio  Productions,  Chicago, 
will  broadcast  for  the  fifth  consecu- 
tive year  the  Ohio  State  U.  football 
season,  starting  Sept.  30,  on  WBNS 
Columbus,  O.,  for  nine  weeks,  every 
Saturday,  sponsored  by  Atlantic  Re- 
fining Co.  placed  through  N.  W.  Ayer 
&  Son,  Philadelphia.  Neblett  will  pilot 
his  own  plane  back  and  forth  every 
Saturday  to  cover  the  games. 

HERBIE  KOCH,  former  soloist-or- 
ganist for  11  years  and  choral  di- 
rector at  WHAS  Louisville,  has  joined 
Neblett  Radio  Productions,  Chicago, 
as  production  manager. 

JERRY  BOWMAN,  Blue  editor  of 
special  features,  overseas  division. 
New  York,  is  in  San  Francisco  con- 
ferring on  facilities  for  expanded  cov- 
erage of  Pacific  war  theatre. 

PHYLLIS  CLARKIN,  new  to  radio, 
has  been  added  to  the  continuity  staff 
of  WHEB  Portsmouth,  N.  H.  She 
replaces  Mrs.  Jeannette  Bell. 

HARTWELL  DALEY,  formerly  with 
WLi^W  Lawrence,  Mass,  has  been  ap- 
pointed director  of  news  and  special 
events  at  WHEB  Portsmouth,  N.  H. 

BOB  LACY,  formerly  of  WLW  Cin- 
cinnati and  now  stationed  at  Camp 
Wolters,  Tex.,  has  been  promoted  to 
corporal.  He  is  assigned  chief  of  the 
radio  section,  Public  Relations  Branch, 
Infantry  Replacement  Training  Cen- 
ter. 

HARMON  H.  HYDE,  released  from 
the  Arm,y,  where  he  produced  among 
others  shows.  Pass  in  Review  for  Mu- 
tual, and  prior  to  that  program  di- 
rector and  commercial  manager  of 
WPRO  Providence,  is  now  program 
director  of  WAAB  Worcester. 

GORDON  COOK,  announcer  of  CJBC 
Toronto,  married  Gertrude  Kathleen 
Symons  of  Regina  Sept.  18,  at  To- 
ronto. 

ALLEN  STOUT  of  Knoxville  will  air 
U.  of  Tennessee's  1944  football  games 
for  WSM  Nashville. 

JOE  TROTT,  announcer  of  WSPA 
Spartanburg,  S.  C,  is  the  father  of  a 
gii-1. 

HARRY  ABBOTT  Jr.,  50,  brother 
of  Bud  Abbott,  NBC  comedian,  died 
in  Hollywood  Sept.  19  after  an  ill- 
ness of  two  months.  Mr.  Abbott  was 
business  manager  for  his  brother,  who 
is  teamed  with  Lou  Costello  in  the 
NBC  program  sponsored  by  R.  J. 
Reynolds  Tobacco  Co.  for  Camels, 
Thurs.  10-10 :30  p.m.  Surviving  be- 
sides his  brother  are  his  widow  and 
two  sisters. 

HARVEY  DOBBS,  former  announcer 
and  script  writer  of  Metropolitan 
Broadcasting  Service,  Toronto,  is  now 
free-lancing,  with  headquarters  in  To- 
ronto. 

BOB  DIXON,  formerly  in  the  special 
events  department  of  WTAG  Wor- 
cester, last  week  joined  the  announc- 
ing staff  of  WOR  New  York. 

WELDON  ROBINSON,  formerly 
with  KABC  San  Antonio,  has  joined 
the  announcing  staff  of  KTSA  San 
Antonio.  Evelyn  Woodley,  formerly 
with  WOAI  San  Antonio,  and  Lois 
Roberts,  new  to  radio,  have  joined  the 
KTSA  continuity  deparement. 

VAN  WOODWARD,  former  assist- 
ant to  the  program  manager  of  WLW 
Cincinnati,  has  joined  Transameriean 
Radio  &  Television  Corp.,  New  York, 
as  writer. 

EDWARD  TOMLINSON,  inter- 
American  advisor  and  analyst  of  the 
Blue  Network,  heard  on  Weekly  War 
Journal  starts  a  two-month  lecture 
tour  Oct.  23. 

max'  ARMSTRONG,  released  from 
the  Marine  Corps  and  formerly  asso- 
ciated with  Gerald  Thomas  Adv., 
Fresno,  Cal.,  has  joined  CBS  Holly- 
wood sales  promotion  department  i\s 
advertising  copywriter. 


Vanderwarker  Named 

GORDON  G.  VANDERWARKER, 
assistant  sales  service  manager  of 
the  Blue  Network,  has  been  named 
manager  of  the  Blue  Network  po- 
litical sales  department,  as  assist- 
ant to  C.  P.  Jaeger,  national  sales 
manager.  Mr.  Vanderwarker  joined 
the  Blue  in  January  following  two 
years  in  the  Navy  from  which  he 
received  a  medical  discharge  as  a 
lieutenant  (j.g.)  in  November  1943. 
Previously  he  had  served  in  the  po- 
litical sales  and  sales  service  de- 
partments of  NBC. 


Announcer  Dies 

BRUCE  ROBERTSON,  31,  chief 
announcer  of  WHB  Kansas  City, 
died  of  a  heart  attack  Sept.  23  in 
St.  Mary's  Hospital.  He  had  been 
seriously  ill  vdth  a  heart  ailment 
for  six  weeks.  Active  in  radio  for 
the  past  12  years,  he  leaves  his 
wife  and  son. 


MARY  AGNES  THOMPSON,  for- 
merly with  KCRC  Enid,  Okla.,  and 
Bettie  Jean  Givens,  graduate  of  NBC- 
Northwestern  summer  radio  school, 
have  joined  WKY  Oklahoma  City. 

BOB  CALDWELL,  formerly  in  the 
production  dept.  of  WHK  Cleveland, 
has  joined  the  production  staff  of 
WNEW  New  York. 

RO SWELL  ROGERS,  writer  on  the 
four-weekly  Blue  Lum  &  Alner  pro- 
gram, is  the  father  of  a  girl. 

WILLIAM  E.  RAMBO,  news  editor 
of  KYW  Philadelphia,  has  been  nam?d 
advertising  and  sales  promotion  di- 
rector of  the  station,  succeeding  Elea- 
nore  Ulmer,  who  resigned  to  join 
Tide    magazine  in    New  York. 


Mr.  Wamboldt 


Wamboldt,  Byrne  Added 
To  Blue  Program  Sales 

EXPANDING  its  commercial  pro- 
gram department  operations,  the 
Blue  Network  this  week  adds  to  the 
department  staff  M.P.  (Bob)  Wam- 
boldt and  John 
Byrne,  who  will 
share  responsibili- 
ties with  George 
Brengel  and  Hen- 
ry Fox,  working 
under  the  overall 
supervision 
of  Adrian  Sam- 
ish,  national  pro- 
duction manager. 
Set  up  originally 
to  work  on  pro- 
duction and  development  of  com- 
mercially sponsored  Blue  package 
shows,  the  department  now  will  ex- 
tend its  work  to  cover  network- 
built  sustaining  programs  designed 
for  sale,  and  to  general  program 
supervision  of  "public  interest" 
shows  not  available  as  commercials. 

Commercial  program  supervisor 
of  the  Blue  from  October  1943  to 
March  of  this  year,  Mr.  Wamboldt 
returns  to  the  network  after  a  six- 
months'  interval  during  which  he 
represented  Philco  Corp.,  and  its 
agency  in  the  production  of  Hall  of 
Fame  and  its  summer  replacement 
on  the  Blue.  Before  joining  the  net- 
work last  year,  he  was  account  ex- 
ecutive for  these  years  with  Comp- 
ton  Adv.,  New  York.  Mr.  Byrne 
has  had  experience  as  actor,  writer, 
director  and  manager  in  radio,  films 
and  legitimate  theatre.  He  created 
the  Prudential  Family  Hour,  spon- 
sored on  CBS  by  Prudential  Life 
Insurance  Co. 


KXOK'S  CAKE  is  supposed  to  be 
the  center  of  attraction  for  this 
birthday  picture.  The  young  ladies, 
Jennifer  Jones,  Academy  Award 
winner  (1)  and  Anita  Colby,  di- 
rector of  Vanguard  Films  are  there 
to  help  Chet  Thomas,  the  St.  Louis 
station's  general  manager  in  the 
celebration.  Guest  of  Honor  was 
Breakfast  Club's  songstress,  Nancy 
Martin.  The  sixth  birthday  party 
was  held  at  the  Statler  Hotel  in 
St.  Louis,  attended  by  400  guests. 


Suchard  Spots 

WILBUR-SUCHARD  CHOCO- 
LATE Co.,  Lititz,  Pa.,  is  engaged 
in  a  spot  radio  campaign  for 
Suchard  chocolates  which  will  be 
carried  on  13  Midwest  and  Eastern 
stations  through  to  the  end  of  this 
year.  Drive  entered  its  first  stages 
Aug.  1,  with  the  appointment  of 
Badger,  Browning  &  Hersey,  New 
York,  as  agency.  Schedule  calls 
for  15-second  live  station  breaks 
at  varying  times  on  WMAL  WNEW 
WEBR  WBNY  WCFL  WIND 
CKLW  WKRC  WHK  WIP  WORK 
WJAS,  vdth  WNBC  to  be  added 
in  October. 


WLS  Renews  Blue 

WLS  Chicago  has  renewed  its 
contract  vnth  the  Blue  Network 
for  another  year,  according  to  Blue 
Network  headquarters  in  New 
York.  Intermittently  officials  of 
the  Blue  have  conferred  with  Bur- 
ridge  Butler,  publisher  of  the 
Prairie  Farmer  and  president  of 
WLS,  and  Glenn  A.  G.  Snyder, 
vice-president  and  general  man- 
ager, regarding  purchase  of  the 
Chicago  station,  so  that  the  Blue 
would  have  a  fuUtime  outlet  in 
that  city.  WLS  shares  time  with 
WENR,  Blue  O&O  station,  and 
they  jointly  operate  the  50,000  w 
transmitter  on  890  kc. 
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They  are  twice  as  plentiful 
since  WJZ  strengthened  its  Signal 


r 


There  is  a  lot  of  wallop  to  this  new 
WJZ  signal,  now  being  broadcast 
from  a  transmitter  site  23  miles 
closer  to  Greater  New  York. 

Recent  results  produced  by  the 
"Woman's  Exchange"  conducted 
by  Alma  Kitchell  are  ample  proof 
of  the  clearer,  better  reception 
of  WJZ. 

Alma  this  summer  promoted  a  sewing  con- 
test* and  got  twice  as  many  entries  as  were 
produced  in  the  same  competition  last 
year  by  another  major  New  York  station. 

Another  example:  the  manufacturer  of  a 
moth  spray  bought  the  Woman's  Exchange 
program  and  the  new  WJZ  signal.  When 
the  6-week  campaign  ended,  the  enthusi- 
astic client  wrote:  ". . .  We  are  completing 
the  follow-up  on  the  tremendous  amount 
of  inquiries  you  brought  in  ...  It  is  im- 
possible to  even  estimate  the  full  effects 
of  your  efforts." 

Successes  such  as  these  are  possible  be- 
cause the  clearer  and  greater  signal  of 
WJZ  now  reaches  7  million  more  people 
within  theSO-millivoltareaandanadditional 
11  million  within  the  half -millivolt  contour. 

That's  real  broadcasting  news  for  us  at 
WJZ  and  for  anyone  who  has  anything  to 
sell  to  the  women  (and  their  men-folk)  of 
this  fabulously  wealthy  and  ready-spend- 
ing market. 


'^Contestants  in  the  Kitchell  Sewing  Contest  had  to  buy  patterns,  cloth, 
thread  and  accessories,  and  make  a  complete  garment  to  enter. 
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Max 

Radio  station  managers  and 
engineers  prefer  Lehigh  ver- 
tical radiators  because  THEY 
KNOW  that  Lehigh  towers 
are  unexcelled  for  intensified 
coverage.  Lehigh  has  the 
know-how  of  many  years  of 
experience  in  constructing 
the  best  vertical  radiators  in 
the  business. 

Lehigh  is  now  producing  for 
Victory.  After  Victory,  for 
FM,  AM  or  television. 

BUY  LEHIGH 
Radio  Division 

LEHIGH 

STRUCTURAL  STEEL  CO. 

17  BATTERY  PL.,  NEV/  YORK  4,  N.  Y. 
Plant  at  Allentown,  Fenn. 
Offices  in  Principal  Cities 


WTAG  Plan  for  World  Harmony 
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Evolves  Weekly  Forum 
Devoted  to  Study 
Of  One  Ally 

By  DAVID  H.  HARRIS 

Program-Production  Manager 
WTAG   Worcester,  Mass. 

BROADCASTERS  can  play  a  vital 
role  in  the  postwar  era  by  assump- 
tion of  responsibility  in  the  adop- 
tion of  new  ideas,  renewed  vigor 
and  inspiration. 
In  the  new  world 
which  lies  ahead, 
no  station  is  too 
small    nor  too 


large    to  experi- 
ment in  tracing  a 
path  toward  prog- 
ress. WTAG  has 
formulated  plans 
and   laid  the 
Mr.  Harris       groundwork  for  a 
United  Nations 
project  which  is  to  get  underway 
this    week.    Arrangements  were 
made  possible  through  the  valuable 
assistance  of  John  H.  MacDonell, 
director  of  the  Broadcast  Division, 
United  Nations  Information  Office. 

Seek  an  Understanding 

The  undertaking  will  be  known  as 
Worcester  and  the  World,  with  each 
week,  for  six  months,  devoted  to 
one  of  our  United  Nations  allies. 
Each  week  one  of  these  countries 
and  its  peoples  will  be  the  object  of 
a  city-wide  observance,  with  all  in- 
formation, entertainment,  and  edu- 
cational sources  in  the  city  devot- 
ing their  energies  to  stimulating 
understanding  of  that  particular 
country. 

Thus,  during  "French  Week",  all 
segments  of  the  public  will  be 
reached  time  after  time  through  all 
media  of  expression — radio,  news- 
papers, lectures,  churches,  libraries, 
art  museums,  department  stores,  and 
theaters.  Through  this  project,  we 
hope  to  build  new  understanding  in 
the  Central  New  England  area  of 
the  peoples  and  countries  with 
which  we  have  been  allied  during 
the  war  and  with  whom  we  must 
work  in  harmony  in  the  postwar 
years. 

The  idea  grew  from  our  pleasant 
relations  with  the  British  Broad- 
casting Corp.  In  the  past  two  years, 
E.  E.  Hill,  managing  director  of 
WTAG,  and  I  have  worked  with 
BBC  in  arranging  programs  de- 
signed to  depict  British  mode  of 
life,  their  similarities  and  dissimi- 
larities to  us. 

Need  for  Action 

It  was  felt  that  now,  with  the 
war  in  Europe  drawing  to  a  climax, 
it  would  be  possible  to  do  a  similar 
educational  job  with  all  our  United 
Nations  allies.  Now  was  the  time 
to  offer  our  audience  something 
new,  to  stop  talking  about  United 
Nations  cooperation  and  embark  on 
some  action. 

We  realized,  too,  that  the  post- 
war viewpoint  of  our  listeners 
would  be  changed,  that  it  had  not 


MR.  HARRIS  began  his  broadcasting  career  in  1928  as 
a  radio  copywriter  in  a  Grand  Rapids  advertising  agency. 
Two  years  later  he  became  an  announcer  at  WELL  Battle 
Creek  and  later  transferred  to  the  programming  depart- 
ment. In  1933  he  joined  WOOD-W ASH  Grand  Rapids, 
where  he  served  as  traffic  and  production  manager  until 

1941  when  he  became  associated  with  WXYZ  and  seven 
other  stations  comprising  the  Michigan  Network.  In 

1942  he  became  a  member  of  the  WTAG  Worcester  staff. 


remained  stagnant  during  the  years 
of  a  second  World  War  in  which 
brothers,  fathers  and  husbands  had 
left  home  to  die  or  return  wounded 
or  ill  in  mind. 

The  returned  veterans  them- 
selves would  be  matured  beyond 
their  years.  They  had  seen  too 
much  to  come  back  to  a  way  of  life 
foreign  to  their  expanded  outlook. 
We  felt  we  must  show  these  boys 
and  their  families  that  our  think- 
ing was  akin  to  theirs,  that  we 
were  not  thinking,  in  1944,  in  terms 
of  1929  or  1939. 

As  our  project  developed,  we  de- 
cided not  to  limit  it  to  radio  alone 
but  to  include  the  entire  city  of 
Worcester,  to  demonstrate  the  ef- 
fective job  radio  can  do  in  being 
the  sparkplug  of  a  major  effort  af- 
fecting the  entire  area. 

Representative  Committee 

A  committee,  comprising  repre- 
sentatives of  numerous  groups 
throughout  the  city,  was  therefore 
formed  under  the  leadership  of 
Mayor  William  A.  Bennett.  Each 
week  the  mayor  will  issue  a  procla- 
mation naming  it  "French  Week," 
"Belgian  Week,"  etc. 

To  mark  the  inauguration  of  the 
campaign,  the  CBS  Peoples  Plat- 
form was  to  originate  from  Worces- 
ter Sept.  30. 

Our  plans  at  WTAG  call  for  a 
radio  forum  Thursdays  from  Clark 
U.  The  significance  we  attach  'to 
the  entire  project  will  be  readily 
seen  by  the  fact  that  we  have  can- 
celled a  network  commercial  to 
broadcast  the  forum  to  our  listen- 
ers. Speakers  will  include  an  emi- 
nent representative  of  the  country 
of  the  week,  a  professor  from  a  New 
England  college,  a  citizen,  and  Dr. 
Wallace  W.  Atwood,  president  of 
Clark  U.,  who  will  be  forum  chair- 
man. 

We  are  also  scheduling  short- 
wave broadcasts  in  English  wher- 
ever possible  from  the  country  of 
the  week.  In  addition,  we  are  ar- 
ranging for  transcribed  announce- 
ments in  which  prominent  person- 
alities of  the  countries  will  send 
greetings  to  our  area,  and  we  will 
include  songs  of  the  nation  in  our 
musical  programs  and  other  infor- 
mation of  a  similar  nature  in  our 
women's  programs. 

Working  with  us  with  whole- 
hearted support  are  the  various 
other  groups  represented  on  the 
mayor's  committee  . 

George  F.  Booth,  editor  and  pub- 


lisher, and  M.  H.  Williams,  manag- 
ing editor  of  the  Worcester  Tele- 
gram, The  Evening  Gazette,  and 
the  Sunday  Telegram  have  offered 
the  full  facilities  of  their  newspa- 
pers in  covering  the  project.  The 
magazine  section  of  the  Sunday 
Telegram  will  carry  a  1500-word 
story  on  the  country  being  honored. 

The  library  will  use  a  display  on 
books  about  each  country;  the  art 
museum  is  offering  its  capacities 
for  exhibits  on  art  of  the  countries ; 
prominent  women  of  the  United 
Nations  will  be  brought  to  Worces- 
ter to  speak  before  women's  groups ; 
and  other  speakers  are  being 
booked  before  groups  such  as  the 
Foreign  Policy  Association,  Eco- 
nomic Club,  Rotary  Club,  and  Ki- 
wanians. 

The  city's  theaters  will  use  lobby 
displays  and  documentary  films; 
retail  stores  will  make  available 
window  space  for  exhibits ;  sermons 
will  be  devoted  to  the  people  of  the 
country  being  saluted. 

As  the  project  grows,  many  new 
and  perhaps  untried  formulas  may 
present  themselves  for  further  de- 
velopment, but  Ave  believe  we  have 
here  the  working  chemicals  for  a 
hitherto  untried  experiment,  for  a 
city-wide  laboratory  test  in  the  city 
of  Worcester  which  we  hope  will 
provide  radio  and  other  groups 
throughout  the  nation  with  a  model 
from  which  they  can  pattern  their 
own  postwar  plans. 


Bunte  on  29 

BUNTE  BROTHERS,  Chicago 
(coughdrops) ,  started  sponsorship 
of  one-minute  spots  and  chain 
breaks  four  to  six  times  weekly 
Oict.  1  on  the  following  stations: 
WHO  WOW  WGN  KMBG  WKZO 
WJR  KDAL  WTMJ  WISH  KSTP 
WTCN  KFH  WSAM  KFAB  WIBW 
KOA  KFEL  KXOK  WMT  WTAM 
WGAR  KGO^  KJBS  WDAY  WIBA 
WNAX  KSOO  WAIT,  WLW.  The 
26-week  contracts  were  placed  by 
Presba,  Fellers  &  Presba,  Chicago. 


Hall  Bros,  on  Blue 

HALL  BROS.,  Kansas  City  (Hall- 
mark greeting  cards),  on  Oct.  15 
starts  sponsoring  Life  With 
Charlotte,  on  Blue  stations,  Sun- 
day, 3-3:30  p.m.  (EWT).  Pro- 
gram which  served  as  summer 
replacement  for  NBC  Boh  Hope 
Show,  is  packaged  and  owned  by 
Martin  Broones  and  John  Guedel. 
Agency  is  Foote,  Cone  &  Belding. 
Chicago. 
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Since  Pearl  Harbor,  International  Detrola  research 
engineers  have  logged  this  amazing  total  in  their  successful  efforts  to  develop 
and  improve  Mine  Detectors,  Aircraft  Radio  Transmitters,  and  Receivers,  and  many 
other  important  military  electronic  devices.     The  company's 
other  engineering  groups  also  have  made  great  contribution  to  the 
quality  and  volume  of  electronic  weapons  streaming  from  its  efficient  Detroit 
assembly  lines  to  the  many  battlefronts  of  Victory,    The  same  engineering  inventiveness  and 

trained  imagination  will  be  an  inseparable 
quality  of  Detrola-built  Radio  Receivers, 
Television  Receivers,  Automatic  Record 
Changers,  and  other  electronic  instruments. 
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PHILIP  W.  LENNEN,  president,  and 
Robert  W.  Orr,  executive'  vice-pres- 
ident of  Lennen  &  Mitchell,  New  York, 
left  the  city  last  week  for  Hollywood 
to  line  up  final  plans  for  P.  Lorillard 
Co.'s  new  programs  on  NBC  and  CBS 
and  prepare  for  the  opening  of  L&M's 
new  office  there  to  handle  both  Old 
Gold  and  Andrew  Jergens  Co.  shows. 

CHARLES  A.  WOLCOTT,  former  di- 
rector of  research  and  media  for 
Dancer-Fitzgerald-Sample,  Chicago, 
has  joined  A.  C.  Nielsen  Co.,  Chicago, 
as  vice-president.  Mr.  Wolcott  entered 
the  agency  field  in  1941  and  before  that 
was  in  charge  of  sales  and  client  serv- 
ice for  Daniel  Starch  &  Staff,  N.  T. 

H.  E.  CHRISTIANSEN  resigned  last 
week  from  Henri,  Hurst  &  McDonald, 
Chicago,  as  vice-president,  to  organize 
the  Christiansen  Adv.  Agency  with 
offices  at  221  N.  LaSalle  St..  Chicago. 
Telephone  is  State  6704.  Mr.  Chris- 
tiansen was  formerly  with  the  Comic 
Weekly,  Hearst  Publications,  Chicago, 
and  prior  to  that  with  Business  Week. 
New  agency  handles  the  E.  L.  Bruce 
Co.,  Memphis  (floor  finishes)  adver- 
tising campaign  which  includes  radio. 

WICK  CRIDER,  radio  publicity  head 
of  J.  Walter  Thompson,  New  York, 
on  Sept.  29  left  on  an  annual  three- 
week  radio  publicity  and  promotion 
tour.  Trip  will  take  him  to  17  cities  in 
behalf  of  the  Frank  Sinatra  program 
sponsored  by  Lever  Bros.,  Cambridge, 
Mass.  for  Vimms  vitamins  on  CBS 
and  the  10th  anniversary  of  Lever's 
Lux  Radio,  Theatre  on  CBS. 

REGINALD  COGLAN  and  Winifred 
Graham  have  joined  the  copy  depart- 
ment of  Compton  Adv.,  New  York. 
Mr.  Coglan  formerly  was  assistant 
advertising  manager  of  McKesson 
Robbins,  Bridgeport.  Conn.  Previous  to 
that  he  was  division  sales  manager 
of  Gulf  Refining  Corp..  Pittsburgh. 
Miss  Graham,  authoress,  was  former 
advertising  manager  of  the  children's 
division  of  Marshall  Field  &  Co.,  Chi- 
cago. 

2D.  LT.  EUGENE  N.  AXTELL.  for- 
mer assistant  to  Freeman  Keyes. 
president  of  Russel  M.  Seeds  Co., 
Chicago,  now  stationed  at  Ft.  Meade, 
Md.,  has  been  promoted  to  first  lieu- 
tenant. 

ROS  METZGER.  vice-president  and 
radio  director  of  Ruthrauff  &  Ryan. 
Chicago,  was  appointed  chairman  of 
the  Community  War  Fund,  radio  divi- 
sion, last  week. 

KALMAN  B.  DRUCK.  director  on 
research  development  of  Carl  Byoir 
Assoc.,  New  York,  will  give  courses  in 
public  relations,  and  in  advertising  at 
the  College  of  the  City  of  New  York. 

THOMAS  D'ARCY  BROPHY,  pres- 
ident, Kenyon  &  Eekhardt  Inc.,  New 
York,  has  been  elected  to  the  execu- 
tive committee  of  the  National  War 
Fund.  ' 

DONALD  B.  FORE SM AN.  account 
executive  of  Hazard  Adv.  Co.,  New 
York,  has  been  appointed  a  vice- 
president  of  the  agency. 

CHARLES  A.  HAMMARSTROM, 
former  account  executive  of  Kelly, 
Nason  Inc.  and  Kenyon  &  Eekhardt, 
New  York,  has  joined  Morse  Interna- 
tional, New  York  to  organize  a  mar- 
keting department  for  postwar  adver- 
tising for  clients  as  part  of  a  pro- 
jected expansion  of  the  agency's  op- 
erations. Mr.  Hammarstrom  will  also 
work  as  account  executive  on  Prince 
Matchabelli,  Paul  H.  Raymer,  New 
York,  station  representative,  and  the 
Eterna  Watch  Co.  of  America. 

RUTH  ROSS,  former  partner  of  Al- 
bert M.  Ross  Assoc.,  New  York,  in- 
dustrial relations  counsellor,  and  pre- 
viously with  J.  Walter  Thompson 
Co.,  New  York,  has  joined  the  copy 
staff  of  Duane  Jones  Co.,  New  York. 


Agency  Video  Tests 

CECIL  &  PRESBREY,  New  York, 
is  conducting  experimental  tele- 
casts in  the  8:15-8:45  Sunday  pe- 
riod on  WABD  New  York,  the 
DuMont  station,  for  various  clients 
including  Lamont,  Corliss  &  Co., 
New  York  (Toll  House  Cookies 
;made  from  Nestle's  Semi-Sweet 
Chocolate)  ;  George  Washington 
Coffee  Refining  Co.,  Morris  Plains, 
N.  J.  (instant  broth)  ;  Art  Metal 
Works  Inc.,  Newark  (Ronson  light- 
ers) ;  Quaker  Lace  Co.,  New  York 
(hosiery)  ;  and  Trencher  Furs  Inc., 
New  York. 


RICHARD  W.  JANNEY,  formerly 
with  Curtis  Publishing  Co.,  has  joined 
Dancer-Fitzgerald- Sample,  Chicago,  as 
account  executive  on  Dreft,  P&G  prod- 
uct. 

HELENJEAN  FOLEY,  formerly  with 
Russel  M.  Seeds,  Chicago,  has  joined 
the  research  staff  of  Goldman  &  Gross, 
Chicago. 

J.  LEE  FITZGERALD,  formerly 
with  Lord  &  Thomas,  Chicago,  has 
joined  Goldman  &  Gross,  Chicago,  as 
an  account  executive. 

SHIRLEY  KUNIN,  formerly  with  the 
advertising  department  of  Salley 
Frocks.  Chicago,  has  joined  the  copy 
staff  of  Kuttner  &  Kuttner,  Chicago. 

WILLIAM  C.  BARTLESON,  former- 
ly of  Foote,  Cone  &  Belding,  has 
joined  Buchen  Co.,  Chicago,  in  the 
merchandising  and  marketing  depart- 
ment. 

JESS  H.  CLOUD,  former  chief  copy- 
writer of  Oakite  Products  Inc.,  New 
York,  has  been  added  to  the  San 
Francisco  staff  of  Pacific  Coast  Adv. 
Co.  to  work  on  radio  and  visual  ad- 
vertising. 

EDWARD  M.  RAYNOLDS,  former 
assistant  to  the  manager  of  research 
of  Curtis  Pub.  Co.,  New  York,  has 
joined  Doherty,  Clifford  &  Shenfield 
Inc.,  New  York,  as  director  of  re- 
search. Prior  to  his  associaiton  with 
Curtis,  Mr.  Rayuolds  was  in  charge 
of  consumer  research  at  the  London 
office  of  J.  Walter  Thompson  Co., 
New  York. 

OTTO  A.  STEI/LER,  54,  executive  of 
Steller-Millar  Adv.,  Los  Angeles 
agency,  died  Sept.  15  in  his  office 
following  a  heart  attack.  He  was  wide- 
ly known  in  West  Coast  advertising. 
Surviving  are  his  widow,  Hilda,  and  a 
son.  Jack. 

WILLIAM  M.  WIDER,  former  as- 
sistant advertising  manager  of  Hyde 
Park  Brewers  and  more  recently  on 
the  sales  staff  of  KMOX  St.  Louis, 
has  joined  Westheimer  &  Co.  Adv., 
St.  Louis,  as  an  account  executive. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  doily  to  Metropolitan 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  ore  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y.  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK  | 


'^ert^J^^  Ji^^t^ua^  .Ration 


STORRS  J.  CASE,  former  director 
of  advertising  for  the  Plymouth  di- 
vision, Chrysler  Corp.,  Detroit ;  Low- 
ell H.  Stormont,  formerly  in  the  Army 
Air  Forces  and  previous  to  that  direc- 
tor of  advertising  of  Real  Silk  Hosiery 
Mills,  Indianapolis,  and  Charles  P. 
Tyler,  former  account  executive  with 
McCann-Erickson,  Chicago  and  New 
York,  and  BBDO,  Chicago,  have 
joined  J.  Walter  Thompson  Co.,  Chi- 
cago, as  account  executives  on  the 
Ford  Motor  Co.  account. 

ANNE  KELLY,  who  has  been  with 
NBC  and  more  recently  the  Blue  for 
14  years,  on  Oct.  2  joins  William  Mor- 
ris Agency,  New  York,  to  work  on 
the  Borden  Co.  Blue  program,  Happy 
Island. 

MANNY  MANHEIM,  associated  with 
the  script-writing  department  of  J. 
Walter  Thompson  Co.,  Newl  York, 
for  seven  years,  has  resigned.  Mr. 
Manheim  has  been  writing  the  Jackie 
Gleason-Les  Tremayne  show,  spon- 
sored on  NBC  by  P.  Lorillard  Co.  for 
Old  Gold  cigarettes.  Mr.  Manheim  is  i 
understood  to  be  going  to  the  West 
Coast,  but  has  not  announced  plans. 

HAROLD  KLAUS,  advertising  man- 
ager of  Little  Tot  Food  Products  Co. 
for  the  past  five  years,  has  been  ap- 
pointed vice-president  of  Byron  Keat- 
ing Co.,  Cincinnati,  and  will  super- 
vise the  creative  department  of  the 
new  agency.  Additions  to  the  copy 
staff  include  Amos  Twombley,  for- 
merly with  Blackett-Sample-Hum- 
mert.  and  Dorothy  Solon,  food  editor 
for  several  midwest  newspapers. 

MAURICE  MacDONALD,  former 
writer-producer  for  KIRO  Seattle, 
has  joined  Bob  Nichols  Adv.  Agency. 

J.  WALTER  THOMPSON  Co.,  New 
York,  will  shortly  open  a  Detroit  of- 
fice in  the  Buell  Bldg.  to  service  the 
Ford  Motor  Co.  account.  Harry  J. 
Mitchell,  vice-president  and  account 
executive  on  Ford,  will  be  in  charge 
of  the  office. 

FLORENCE  ORTMAN.  Hollywood 
producer  of  McCann-Erickson.  on  the 
CBS  Dr.  Christian  show,  and  Lt. 
Harwell  W.  Proffitt,  U.  S.  Navy, 
were  fnarried  in  San  Francisco  in 
early  September.  , 

JOHN  COYLE,  formerly  of  United 
Artists  ijublicity  department,  has 
joined  Young  &  Rubicam,  Hollywood, 
as  assistant  to  Robert  H.  Mucks, 
West  Coast  radio  publicity  director. 

LESLIE  I.  MAYES,  former  manager 
of  Beaumont  &  Hohman.  Kansas  City, 
has  joined  the  executive  staff  of  How- 
ard H.  Monk  &  Assoc.,  Rockford,  III. 

GLAN  HEISCH,  program  director 
of  KNX  Hollywood,  has  resigned  to 
join  McCann-Erickson  as  production 
executive  on  Emerson  Drug  account. 
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COMIN'  AT  YOU! 


.  .  .  and  some  for  all ! 


Buy  War  Bonds 


Here  comes  aluminum  .  .  .  rolling  out  to  meet 
the  highest  record  demand  in  its  history  .  .  . 
and  back  to  do  a  bigger  and  better  job  in 
PRESTO  RECORDING  DISCS ! 

PRESTO  ALUMINUM  RECORDING  DISCS 
are  now  available  in  12,  13y2,  16  and 
17Vi  inch  sizes.  That's  good  news  for 
broadcasting  stations,  recording  studios 
and  schools  all  over  the  nation  .  .  .  who  know 
through  valued  experience  that  PRESTO  is 


simpler  to  handle — doesn't  require  fussy 
adjustments  .  .  .  and,  in  fact,  is  the 
smoothest  cutting  disc  they've  ever  used! 

Order  PRESTO  ALUMINUM  DISCS  from 
your  regular  electronics  distributor.  May  we 
suggest  that  you  split  your  order— 
50%  aluminum  and  50%  glass  base  for  the 
time  being,  so  that  we  can  fairly  distribute 
PRESTO  ALUMINUM  DISCS  over  the 
first  big  demand 


PRESTO  RECORDING  CORPORATION 


242  West  55th  Street 


New  York  19,  N.  Y.,  U.  S.  A. 


Walter  P.  Downs  Ifd.,  in  Canada 
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Buffalo's 
Greatest  Regional 
Coverage 


★ 

IS 

NOW  \ 

BUFFALO'S' 

BLUE 

NETWORK 
STATION 

5000  WATTS  BY  DAY 
1000  WATTS  BY  NIGHT 


BUFFALO 
BROADCASTING  V 
CORPORATON 

tAND  tUILDING,  BUFFALO,  NEW  YORK : 

-  ^  t 

National  Representative  :  | 

&  PETERS,  INC.  j 
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QUAKER  OATS  Co.,  Chicago,  on 
Oct.  7  will  begin  sponsorship  of  one- 
spot  announcement  weekly  on  WLS 
Chicago,  WCCO  Minneapolis.  WDZ 
Tuscola,  111.,  and  WOWO  Fort 
Wayne.  Contracts  are  for  26  weeks 
thru  Sherman  &  Marquette,  Chicago. 

H.  J.  HEINZ  Co.,  Pittsburgh,  is  pro- 
moting Kosher  products  as  sponsor  of 
twice-weekly  broadcasts  of  The  Jew- 
ish Philosopher  on  WEVD  New  York. 
Business  placed  through  Joshua  S. 
Epstein  Co.,  New  York. 


ALBERT  W.  SHERER,  advertising 
manager  of  National  Biscuit  Co.,  and 
for  the  past  year  active  as  a  member 
of  the  public  information  committee 
of  the  Grocery  Manufacturers  Assn., 
has  joined  McCann-Erickson  Inc.  as 
a  vice-president  with  headquarters  in 
the  Chicago  offic3.  Mr.  Sherer  has 
served  in  the  past  as  manager  of  the 
Chicago  office  of  Curtis  Pub.  Co.,  and 
previously  as  executive  vice-president 
of  the  former  Lord  &  Thomas  agency 
in  Chicago. 

KASSER  Distillers  Products  Corp., 
Philadelphia,  has  named  Harry  Feigen- 
baum  Adv.,  Philadelphia,  to  handle  ad- 
vertising for  Kasser  Imported  Brandy 
and  Kings  Imported  Wine.  Media  to 
be  used  includes  radio. 

JOY  CANDY  SHOPS,  Chicago  is 
sponsoring  spot  announcements  on 
WON  WENR  WAIT  WBBM  Chicago. 
Contracts  are  for  52  weeks,  through 
Malcolm  Howard  Adv.,  Chicago. 


FARMER'S  WIFE 

It's  fun  working  when  you  don't  have  to. 
Her  husband  is  one  of  the  richest  farmers  in 
the  U.S.A.  .  from  Central  California  where 
the  average  farm  income  was  $8, 797  last  year. 

The  ^eelute,  with  its  41  primary  counties  is 
the  only  combination  of  stations  that  can  pro- 
perly cover  Central  California  plus  Western 
Nevada. 

WHAT  IS 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 

'See  McChitcby  ^eeUne  rule  list- 
ing first  under  Ciilifoniia  in 
Stiiiidiird  Rale  and  Data. 


1 


Paul  H. 
RAYMER  CO. 
National 
Representative 


McClatchy 
Broadcasting 
Company 

Sacramento,  California 


sroaroN -KWG 
msHO-tm 

BAKERSflUO  •  KERN 


Cocilana  Resumes 

COCILANA  Inc.,  Brooklyn,  aboi 
Oct.  9  starts  its  fall  and  winte 
spot  radio  campaign  for  Cocilan 
cough  drops.  Schedule  calls  for  liv 
announcements,  transcribed  spot 
news  and  musical    programs  ai 
varying  frequencies  for  20  week^j 
on  75  stations.  Disc  features  th( 
team  of  Lanny  &  Ginger,  in  musiJ 
cal  jingles.  Agency  is  Al  Paul  Lef  ] 
ton  Co.,  New  York. 


DOUBLEDAY-DORAN  Bookshop* 
New  York,  on  Oct.  15  will  present  ai 
adaptation  of  Virginia  Perdue"s  Alarun 
and  Excursion  on  WABD  New  York 
the  DuMont  station.  Program  if  sue 
cessful  may  be  the  forerunner 
weekly  television  versions  of  book^ 
with  the  bookshop  securing  the  vari' 
ous  publishers  as  sponsors.  The  TeliJ 
vision  Workshop,  New  York,  will  pro 
duce. 

ROSE'S  5-10-2.5C   Stores  Inc.,  Hen 
derson,  N.  C.  (chain),  has  started 
radio  test  campaign.  Business  is  place' 
through   Nathan  Frank    Adv.,  Roa 
noke  Rapids,  N.  C. 

LITE  SOAP  Co.,  Aurora,  111.,  bega 
sponsorship  of  a  quarter-hour  shov 
titled  The  Lite  Gossip  Cluh,  featurin 
Bob  Carter  as  m.c,  Oct.  2,  five  time 
weekly  on  WCFL  Chicago.  Prograi 
which  is  owned  and  produced  by  Nel^ 
left  Radio  Productions,  was  placed  fo 
52  weeks  by  the  L.  W.  Ramsey  Cu 
Chicago. 

BEECHAM  &  ASSOCIATED  Pro 
ucts,  Bloomfield,  N.  .1.,  to  promot 
Br.vlcreme,  hair  preparation,  is  spo 
soring  ten-weekly  announcements  ( 
WMAL  Washington  and  five-week i 
news  programs  on  WOL  Washingto 
Campaign  started  in  September.  Age 
cy.  is  Atherton  &  Currier,  New  Yor 

ALTO  VINEYARDS  Co.,  Fresn.i 
Cal.,  has  appointed  L.  H.  Hartma 
Co.,  New  York,  to  handle  advertisin 
Agency  is  working  on  Media  plai 
which  will  include  radio,  newspapei 
and  magazines. 

FREDERICH  H.  NICHOLS,  forme 
manager  of  BBDO's  Kansas  City  o, 
fice,  recently  account  executive 
Kenyon  &  Eckhardt,  New  York,  hs 
joined  Siboney  Distilling  Corp.,  Phih 
delphia,  as  general  sales  and  adverti 
ing  manager. 

SIERRA  CANDY  Co.,  San  Fra, 
Cisco,  on  Sept.  24  started  Music. 
Sweets,  program  of  popular  melodi-- 
from  operettas  and  musical  shows. 
KQW  San  Francisco.  Also  signed 
carry  the  program  are  KROY  KGD' 
KHSL  KVCV  KIEM  KFJI  KFR 
KPMC  KOH.  Agency  is  Robert 
Young  Adv.,  San  Francisco. 


5000  WATTS  •  DAY  AND  NIGHT 


Represented  Nationally  by  HEADLEY-REED  C 
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iOSEFIELD  Paekins  Co..  Oaklaiul, 
Jal.,  has  signed  a  52-week  contract 
kith  WOR  New  York  eifective  Oct. 

for  sponsorship  of  a  weekly  half- 
hour  transcription  featuring  Holly- 
^-ood  stars,  to  promote  Skippv  Peanut 
3utter.  Agency  is  Garfield  &  Guild, 
>an  Francisco. 

3URKHARDT  BREWING  Co., 
Uirou,  on  Oct.  2  starts  full-hour 
yurkhardt  String  Symphonetfe,  Mon- 
lay,  ou  WADC  Akron,  WAKR  Akron, 
,VLOK  Lima  and  WIZE  Springfield, 
Contract  for  26  weeks  was  placed 
hrough  Busbey  Adv.,  Akron. 

LIVE  FOOD  PRODUCTS  Co.,  Bur- 
)ank,  Cal.  (health  foods),  adding  to 
4ts  schedule  on  Oct.  9  starts  sponsor- 
ing thrice-weekly  quarter-hour  tran- 
<;cribed  The  Health  Builder  on  WIBM 
Tacksou,  Mich.  Contract  is  for  13 
'jveeks.  Agency  is  The  Mayers  Co.. 
''Los  Angeles. 

iPETROL  Corp.,  Los  Angeles  (PDQ 

tkas,  oil),  during  13-week  period  started 
?ept.  25,  is  using  a  total  of  390  spot 
inuouncements  on  five  Southern  Cali- 
ornia  stations.  List  includes  KTMS 
kFSD  KGB  KPRO  KFXM.  Agency 

■  s  Raymond  R.  Morgan  Co.,  Holly- 

''ji\-ood. 

KELLOGG  Co.,  Battle  Creek,  Mich. 
!( cereals),  Oct.  16  starts  sponsor- 
ing Tom  Breneman  Highlights  on 
iP.lue  Pacific  stations,  Monday  9:30- 
jlO  p.m.  (PWT),  with  transcribed  re- 
jpeat.  Featuring  comedy  high  spots 
^transcribed  from  Breakfast  at  Sardi's, 
Uaily  morning  show  which  Breneman 
]ni.c.'s  on  that  network,  new  series  will 
I  include  orchestra  and  vocalist,  with 
Breneman  presiding.  Cereal  firm  also 
sponsors  participation  schedule  in 
]Breakfast  at  Sardi's.  Kenyon  &  Eck- 
Ihardt  services  account. 

ijLBDERLE  LABS.,  Philadelphia,  pro- 
ducers of  biologicals  and  anti-toxins, 
'is  preparing  to  enter  radio  with  a 
series  aimed  chiefly  at  physicians,  sur- 
teons  and  scientists.  Program  is  to 
iljresent  latest  developments  and  data 
|ia  the  medical  field. 

j|F.  S.  AUGER,  former  director  of  A. 
jMcKim  Ltd.,  Montreal,  has  been  ap- 
tiiointed  advertising  manager  of  Proc- 
Iter  &  Gamble  Co.  of  Toronto,  Canada. 

lAVILLARD's  Chocolates,  Toronto, 
jha.s  started  transcribed  Show  Shop 
'With  Roly  Young,  on  a  number  of 
''Canadian  stations.  Account  was 
jrttlaced  by  Cockfield  Brown  &  Co.,  To- 
i|ronto. 

iHOBBS  GLASS,  London,  Ont.,  has 
lappointed  J.  Walter  Thompson  Co., 
Toronto,  to  handle  advertising  of  its 
new  glass  products  and  postwar  plas- 
tics products.  No  radio  plans  have  been 
'formulated. 

WORCESTER  GAS  LIGHT  Co, 
Worcester,  Mass.,  is  sponsoring  Gas- 
light Gaieties  Thursday  9:30-9:45 
ili.m.  on  WAAB  Worcester. 


FRANCIS  H.  LBGGETT  &  Co.,  New 
York,  to  promote  Premier  canned 
foods  in  the  foreign  language  market, 
Oct.  2  starts  Meet  Miriam  Kressyn  on 
thrice-weekly  quarter-hour  basis  ■  on 
WEVD  New  York.  Agency  is  Joseph 
Jacobs  Jewish  Market  Organization, 
New  York. 

ATLAS  BREWING  Co.,  Chicago,  will 
sponsor  the  eleven  game  schedule  of 
the  Chicago  Bears,  pro-football  team, 
1944  season  starting  Sept.  24  on 
WIND  Chicago.  Contract  was  placed 
through  Olian  Adv.,  Chicago. 

BECKER-BISCHOFF  CHEMICAL 
Co.,  St.  Louis  ("Jitter  Bug"'  insect 
repellent),  has  appointed  Anfenger 
Adv.  Agency,  St.  Louis,  to  handle  ad- 
vertising campaign. 

QUAKER  OATS  Co.,  Chicago,  has 
appointed  Sherman  &  Marquette,  Chi- 
cago, to  handle  advertising  for  Petti- 
john's  Wheat  Cereal.  Radio  is  being 
considered. 

PEOPLES  Credit  Jewelers,  Toronto 
(chain  stores),  has  started  half-hour 
Sunday  evening  transcribed  musical 
program  on  CFRB  Toronto,  CHML 
Hamilton  and  CKCO  Ottawa.  Account 
was  placed  by  MacLaren  Adv.  Co., 
Toronto. 

LAURA  SECORD  Candy  Shops.  To- 
ronto (chain  stores),  has  started  mu- 
sical quarter  hour  five-times  weekly 
on  Ontario  and  Quebec  stations.  Ac- 
count was  placed  by  Cockfield  Brown 
&  Co.,  Toronto. 

MOTHER  PARKER  TEA  Co.,  To- 
ronto, is  to  start  a  series  of  spot  an- 
nouncements on  a  number  of  Ontario 
stations  at  an  early  date.  Account  is 
beiiig  placed  by  A.  J.  Denne  &  Co.. 
Toronto. 

DRUG  TRADING  Co.,  Toronto 
(proprietary),  on  Oct.  11  starts  Mu- 
sical Myriorama  on  CFRB  CKCO 
CHML,  Wednesday  9:30-10  p.m. 
Agency  is  .1.  .1.  Gibbons,  Toronto. 


Flex-O-Glass  Spots 

FLEX-O-GLASS  Mfrs.,  Chicago, 
began  sponsorship  Oct.  1  of  5, 
10  and  15  minute  spots  on  the 
following  stations:  KLRA  KFBK 
KIDO  WLS  WMBD  WDZ  WHO 
KMA  WIBW  KFBI  WCSH  WEEI 
WJR  WDGY  KMOX  KWTO  KGHL 
KMMJ  KFAB  WOW  WOR  WHAM 
WGY  WDAY  WLW  WTAM  KVOQ. 
KOIN  KDKA  KSOO  WNAX 
WFAA  KSO  KIRO  KHQ  KMBC 
KILO  KFYR  WHCU.  Contraots 
vary  from  eight  to  26  weeks.  Agen- 
cy is  Preba,  Fellers  &  Presba, 
Chicago. 

Bisceglia  Expands 

BISCEGLIA  BROS.  Corp.,  Phil- 
adelphia, has  increased  its  spot 
radio  schedule  for  wines  to  include 
24  announcements  weekly  on 
WMEX  and  WCOP  Boston  and 
five-minute  programs  on  WGAS 
Chicago.  In  the  New  York  area 
Bisceglia  uses  a  total  of  40  spots 
weekly  on  WHOM  and  WO.V,  lat- 
est contract  on  latter  station  call- 
ing for  312  spots.  Agency  is  Petti- 
nella  Adv.,  New  York. 


Fibber's  Return 

S.  C.  JOHNSON  &  SON,  Racine, 
Wis.,  on  Oct.  3  resumes  Fibber  Mc- 
Gee  &  Molly  on  134  NBC  stations, 
Tuesday,  9:30-10  p.m.  (EWT). 
Starring  Jim  and  Marian  Jordan 
talent  lineup  for  series  includes 
Arthur  Q.  Bryan,  Shirley  Mitchell, 
Marlin  Hurt.  Billy  Mills  continues 
as  musical  director,  with  King's 
Men,  male  quartet.  Harlow  WilcoX| 
is  announcer.  Don  Quinn  writes 
the  show.  Agency  is  Needham,' 
Louis  &  Brorby. 


"Maybe  we  shouldn't  have  been 
swimming.  WFDF  Flint  said 
there's  a  camouflage  school  near 
here." 
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STATION  ACCOUNTS 

sj> — studio  programs 
ne — news  programs 
t — trayiscriptions 
so — spot  announcements 
ta — transcription  announcements 


WGY  Schenectady 

United    Baking    Co.,    Schenectady,    4  sa 

weekly,  26  weeks,  direct. 
MacFadden  Publications.  New  York  (True 

Story),  3  t,  thru  Raymond  Spector  Co., 

N.  Y. 

RKO  Radio  Pictures,  Albany  (movie),  sa, 
direct. 

Leaf  Gum  Co.,  Chicago,   13  ta,  thru  Bo- 

zell  &  Jacobs,  Chicago. 
I.   J.   Grass  Noodle   Co.,   Chicago  (noodle 

soup),  104  sa,  thru  Charles  Silver  &  Co.. 

Chicago. 

Kendall  Mfg.  Co.,  Lawrence,  Mass. 
(soapine),  14  sa  weekly,  thru  Badger  & 
Browning,  Boston. 

Vick  Chemical  Co.,  New  York  (Vaporub, 
Vitamins-Plus),  166  t,  thru  Morse  Inter- 
national, N.  Y. 

Longines-Wittnauer  Co.,  New  York 
(watches),  39  t,  thru  Arthur  Rosenburg 

_  Co.,  N.  Y. 

Flex-O-Glass  Mfg.  Co.,  Chicago  (Warp 
products),  24  t,  thru  Presba,  Fellers  & 
Presba.  Chicago. 

L^nited  Wallpaper  Factories,  Chicago,  312 
sa.  thru  MacFarland-Aveyard  &  Co.,  Chi- 
cago. 

Radbill  Oil  Co.,  Philadelphia  (drj-  cleaner), 

39    sa,   13    weeks,    thru    Harry  Feigen- 

baum  Agency,  Philadelphia. 
William  Wise  &  Co.,  New  York  (Pictorial 

History  of  World  War  II),  2  sa,  thru 

Huber,  Hoge  &  Sons,  N.  Y. 
Babson  Bros.,  Syracuse  (dairy  equipment), 

13  sp,  thru  Fogerty  Co.,  (Chicago. 

KMBC  Hollywood 

Bohemian  Distributing  Co.,  Los  Angeles 
(Acme  beer),  sp  weekly,  13  weeks,  thru 
Brisacher,  Van  Norden  &  Staff,  Los  An- 
geles. 

Londonderry  Ice  Cream  Mix.  San  Fran- 
cisco, 5  sp  weekly,  13  weeks,  thru  Bri- 
sacher, Van  Norden  &  Staff,  San  Fran- 
cisco. 

Jests  Inc.,  Brooklyn,  .5  sa  weekly,  52  weeks, 
thru  Joseph  Katz  Co.,  Baltimore. 

WMAQ  Chicago 

Skelly  Oil  Co.,  Kansas  City,  Mo.,  6  ne 
weekly,  52  weeks,  thru  Henri,  Hurst  & 
McDonald,  Chicago, 


KYW  Philadelphia 

Bond  Stores,  New  York  (men's  clothing), 
6  sp  weekly,  52  weeks,  thru  Neff-Rogow, 
N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Rinso), 
3  fa  weekly,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart Soap),   3  ne  weekly,  thru  Duane 

Jones,  N.  Y. 
Maryland    Pharmaceutical   Co.,  Baltimore, 

(Rem),   13  sa    weekly,    26   weeks,  thru 

Joseph  Katz  Co.,  Baltimore. 
RCA-Victor  Corp.,  Camden,  N.  J.  (Victor 

records),   5  sa  weekly,  direct. 
C.  A.  Briggs  Co.,  Cambridge,  Mass.  (H-B 

Cough  Drops),  2  sa  weekly,  thru  Horton- 

Noyes,  Providence.  R.  I. 
J.  B.  Carr  Biscuit  Co.,  Wilkes-Barre,  3  sa 

weekly,  13  weeks,  thru  Lynn-Fieldhouse, 

Wilkes-Barre. 
Keystone  Macaroni  Co.,  Philadelphia  (San 

Giorgio   Macaroni) ,    5    sa  weekly,  thru 

James  G.  Lamb,  Philadelphia. 
Lambert  Pharmacal   Co.,   St.  Louis  (Lis- 

terine   tooth   powder),    3    sa   weekly,  13 

weeks,  thru  Lambert  &  Feasley,  N.  Y. 
Pure    Food     Co..     Mamaromeck,     N.  Y. 

(Herbox  bullion  cubes),  5  sa  weekly.  13 

weeks,  thru  J.  M.  Mathes,  Inc.,  N.  Y. 
General    Baking    Co.,    New    York  (Bond 

bread) ,    6    sa    weekly,    52   weeks,  thru 

Ivey   &   EUington,  Philadelphia. 
Miss    Swank   Inc.,    New    York  (women's 

slips),   tp   weekly.  13  weeks,  thru  Hir- 

shon-Garfield.  N.  Y. 
Minwax  Co.,  New  York  (liquid  floor  wax), 

2  sa  weekly,  13  weeks,  thru  R.  T.  O'Con- 
neU,  N.  Y. 

KFRC  San  Francisco 

i'acific  Greyhound  Bus  Lines,  San  Fran- 
cisco (transportation),  sp  weekly,  62 
weeks,  thru  Beaumont  &  Hohman,  San 
Francisco. 

Grace  Bros.  Brewing  Co.,  San  Francisco,  3 
ne  weekly,  52  weeks,  thru  Geo.  1.  Lynn 
Adv.    Agency,    San  Francisco. 

Valley  Produce  Co.,  San  Francisco  (New 
Zealand  spinach),  3  sa  weekly,  direct. 

Langendorf  United  Bakeries,  San  Fran- 
cisco (bread),  10  fa  weekly,  Erwin, 
Wasey  &  Co.,  San  Francisco. 

Rockmount  Envelope  Co.,  San  Francisco 
(stationary),  3  sa  weekly,  direct. 

Ex-Lax,  New  York  (Jests),  7  ta  weekly, 
13  weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

WABC  New  York 

Celanese   Corp.    of    America,   New  York 
( Celanese  material ) ,  3  sa  weekly,  thru 
Young  &  Rubicam,  N.  Y. 
Ludens  Inc.,  Reading,  Pa.   (cough  drops). 

3  sa  weekly,  thru  J.  M.  Mathes  Inc., 
N.  Y. 

Musterole  Co.,  Cleveland  (Musterole),  2  sa 
weekly,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Vick  Chemical  Co.,  New  York,  3  yie  week- 
Lv,  thru  Morse  International,  N.  Y. 


KMOX  St.  Louis 

Ponds   Extract   Co.,   New-  York,   sa,  thru 

J.  Walter  Thompson  Co.,  N.  Y. 
Hardy  Salt  Co.,  St.  Louis,  6  sa,  direct. 
Marj-land   Pharmaceutical   Co.,  Baltimore, 

sa,  thru  Joseph  Katz  Co.,  Baltimore. 
The  Figaro  Co.,  Dallas,  sa,  thru  Herbert 

Rogers  Adv.  Co.,  Dallas. 
Father  John's  Medicine  Co.,  Lowell,  Mass.. 

4    sa.   thru    John   W.    Queen  Adv.  Co., 

Boston. 

Musterole  Co.,  Cleveland,  sa,  thru  Erwin, 
Wasey  &  Co.,  N.  Y. 

Berkshire  Knitting  Mills,  Reading,  Pa.,  3 
sa  weekly,  thru  Geare  Marston,  Phila- 
delphia. 

Marlin   Firearms  Co..   New  Haven,  3  sa, 

thru  Craven  &  Hedrick,  N.  Y. 
Seeck  &  Kade,  New  York   (Pertussin),  sa, 

thru  Erwin,  Wasey  &  Co.,  N.  Y. 
DeKalb   Agricultural  Assn.,  DeKalb,  3  sp 

weekly,     thru    Western    Adv.  Agency. 

Chicago. 

Swift  &  Co..  Chicago  (Bland  Lard),  sa. 
thru  J.  Walter  Thompson  Co.,  Chicago. 

WOWO  Fort  Wayne 

C.  A.  Briggs  Co.,  Cambridge,  Mass.  (H.  B. 

Coughdrops),  2  sa  weekly,  thru  Horton- 

Noyes,  Providence,  R.  I. 
American    Chicle    Co.,    Long   Island  City 

(Dentj-ne).  5  .sa  weekly,  through  Badger, 

Browning  &  Hersey,  N.  Y. 
Ohio  Oil  Co.,  Findlay,  O.  (Marathon  prod- 
ucts),   11    sp.    thru    Stockton,    West  & 

Burkhardt.  (Cincinnati. 
HoUingshead  Corp.,  Camden,  N.  J.  (Whiz 

Floor  Wax) ,  3  sa  weekly,  13  weeks,  thru 

Aitkin-Kynette,  Philadelphia. 

WLS  Chicago 

Seeck  &   Kade,   N.  Y.    (Pertussin),   6  sa 

weekly,   26   weeks,    thru   Erwin,  Wasey 

&  Co.,  N.  Y. 
Phillips   Petroleum,    Tulsa,   sp  weekly,  52 

weeks,  thru  Lambert  &  Feasley.  N.  Y. 
Smith  Bros.,  Poughkeepsie,  N.  Y.  (cough 

drops).  3  fa  weekly  52  weeks,  thru  J.  D. 

Tarcher  Co.,  N.  Y. 
Lever   Bros..    Cambridge,    Mass.  (Rinso). 

17   fa   weekly,  thru  Ruthi-auffi  &  Rvan, 

N.  Y. 

Park  &  Tilford,  N.  Y.  (Tintex),  24  sa 
weekly,  13  weeks,  thru  Chas.  M.  Storm 
Co.,  N.  Y. 

WENR  Chicago 

Miss  Swank,  Inc.,  New  York  (slips),  f 
weekly,  13  weeks,  thi-u  Hirshon-Garfleld, 
N.  Y. 

Western  United  Dair>-  Co.,  Chicago,  7  sa 
weekly,  13  weeks,  thru  Olian  Adv.,  Chi- 
cago. 

Lever  Brothers,  Cambridge.  Mass.  (RinSo), 
4  sa  weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 


AT&T  Offers  FeUowship 
In  Honor  of  Dr.  Jewett 

IN  HONOR  of  Dr.  Frank  B.  Jewett 
president  of  the  National  Academ\ 
of  Sciences  and  vice-president  of.i 
American  Telephone  &  Telegraph|l 
Co.,  a  trust  fund  has  been  estab-ll 
lished  by  the   company  for  post-jl 
doctorate  fellowships  to  stimulate  ' 
research  in  the  fundamental  phys- 
ical sciences,  Walter   S.    Gifford.  , 
AT&T  president  has  announced.  Dr.l) 
Jewett  retired  from  active  service" 
last  week,  having  reached  the  com- 
pany's retirement  age. 

There  will  be  five  Jewett  fellow- 
ships awarded  annually  in  each  of 
the  10  years  from  1945  to  1954  in- 
clusive, each  carrying  an  annual 
honorarium  of  $3,000  to  the  holder 
and  $1,500  to  the  institution  the 
recipient  elects  to  do  research. 
Awards  will  normally  be  made  to 
those  who  have  obtained  the  doc- 
torate within  the  preceding  year, 
or  are  expected  to  receive  that  de- 
gree not  later  than  the  beginning 
of  the  next  fellowship  term  which 
starts  each  July  1. 


Resumed  by  Camel 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel  cigarettes), 
following  summer  lay-off,  on  Oct. 
5  resumes  Abbott  &  Costello  show 
on  135  NBC  stations,  Thursday, 
10-10:30  p.m.  (EWT).  Series  con- 
tinues to  co-star  Bud  Abbott  and 
Lou  Costello.  Artie  Auerbach, 
comedian,  has  been  added  to  talent 
line-up,  with  Connie  Haines,  fea- 
tured vocalist.  Freddie  Rich  con- 
tinues as  musical  director.  Ken 
Niles  is  announcer.  Don  Prindle, 
Ed  Forman,  Joe  Kirk,  Sidney 
Fields  and  Eddie  Cherkose  are 
writers.  Dick  Mack  has  been  as- 
signed Holly^vood  producer  for 
William  Esty  &  Co.,  agency  serv- 
icing the  tobacco  account. 


Mantle  Lamp  Active 

MANTLE  LAMP  Co.,  Chicago 
(Aladin  Lamp),  began  sponsorship 
Oct.  1  of  a  quarter-hour  tran- 
scribed show  titled  Smilin'  Ed  Mc- 
Connell,  once  to  thrice  weekly,  on 
the  following  stations:  KTHS 
KARK  WTAD  WDZ  WMT  WHO 
KMA  WIBW  KFBI  WHAS  WPAD 
KWKH  WDGY  KMBC  KMOX 
KFEQ  KWTO  WJDX  WCOG 
KMMJ  KFAB  WPTF  KFYR 
WDAY  KILO  WKY  KVOO  WNAX 
WDOD  WAPO  WNOX  WMC 
WSM  KGNC  KTRH  WFAA  WOAl 
KWFT  WRVA  WIBA  WFHS 
KFYO..  The  13  and  21-week  con- 
tracts were  placed  by  Presba,  Fel- 
ler &  Presba,  Chicago. 


Grove  on  15 

GROVE  LABS.,  St.  Louis,  is  spon- 
soring a  musical  transcribed  series 
Pleasure  Parade,  produced  bj 
Frederic  W.  Ziv  Co.,  Cincinnati, 
on  15  stations.  Series,  which  be- 
gan Sept.  10  and  runs  for  three 
quarter-hours  weekly,  features  Jim- 
my Wallington,  m.c;  the  Glen 
Miller  Modernaires,  Bob  Kennedy 
Kay  Loraine,  Irving  Miller  and 
16-piece  orchestra,  on  these  sta- 
tions: WCCO  WWL  WWJ  WO^^ 
WSM  WPTF  WTAR  WRNL 
KOMO  KMBC  KRLD  KYW  KG'W 
WBZ  KPO.  Account  placed  through 
Donahue  &  Co.,  New  York,  and  Rus- 
sel  M.  Seeds  Co.,  Chicago.  The  list 
is  to  be  increased  to  20  stations. 
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SUMMER  OR  WINTER-THE  story  is  the  same 


NBC  IS  THE  NETWORK  MOST 
PEOPLE  LISTEN  TO  MOST 

Makes  no  difference  how  the  thermometer 
reads- summer's  heat  or  winter's  cold -NBC 
gets  most  of  the  listeners  most  of  the  time 
here  in  the  West.  There's  a  double  reason: 

In  addition  to  the  sparkling  NBC  trans- 
continental shows,  NBC  Western  Division 
has  its  own  Parade  of  Stars...  19  topflight 
news . . .  drama . . .  comedy . . .  music  and  variety 


programs . . .  heard  exclusively  by  the  west 
coast  listeners. 

It's  this  double  Parade  of  Stars  -  month 
after  month,  summer  and  winter -that  wins 
the  biggest  share  of  listeners  in  the  West. 
That's  why  advertisers  and  time  buyers  can 
reach  yyiost  of  the  people  most  of  the  time- 
through  NBC  Western  Division. 


^Average  Pacific  Coast  Hooperating  (Aug.  '44  and  Feb.  '44) 
of  all  programs  for  each  network  —  8  A.  M.  to  10  P.  M- 


WESTERN  DIVISION 

HOLLYWOOD  Sunset  and  Vine*  St<H  FRANCISCO  Taylor  and  OParrell 


of  the  NATIONAL 
BROADCASTING 

COMPANY,  INC. 

★  ★ 

A  SERVICE  OF  THE  RADIO 
CORPORATION   OF  AMERICA 


IROADCA  STING 
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ACCESS  iKy.) 

OPEN 
TO 

US! 

r^ope,  WAVE  probably 
^^^"^rrReelon  we  miss  a 
Access  (Ky.^.  ttat  >vayt 

eouple  dozen  Peop         „.iss  is 

But  one  ^^/^^^^^di^g  Area,  w»th 
the  Louisville  Tradx  g^ 

1,336,000  peo^e  ^,okiu' 

radio  boxnes.  J  eople 
other  v.ay  -beu^^  ^^^^j^„ 

for  Access? 

tOUlSVII.1.6^ 


KXL,  Oakland,  California 

.  .  .  May  I  commend  you  on  the 
excellent  idea  of  individual 
sales  presentations  for  AP 
Telescripts. 

Adriel  Fried 
General  Manager 


available  through 

PRESS  ASSOCIATION,  INC. 

30  RocWefeiIrr  Plaid 
N-w  Ycrk,  N.  Y 


No  Crab 
Bag  Here! 

WAIR's  record  of  success  makes  it 
possible  for  you  to  plot  your  sales 
and  distribution  course  with  a 
remarkable  degree  of  accuracy. 
WAIR  is  a  "must"  in  this  great 
market. 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
Representative:   The  Walker  Company 


OWI  OFFERS  FACTS 
FOR  V-E  DAY  SHOWS 

ADVERTISERS,  agencies,  net- 
works and  stations  last  week  were 
urged  by  the  OWI  Domestic  Radio 
Bureau  to  temper  all  V-E  Day 
broadcasts  with  factual  information 
about  the  war  with  Japan. 

In  a  letter  to  radio,  George  P. 
Ludlam,  chief  of  the  Domestic  Ra- 
dio Bureau,  said  individual  adver- 
tisers have  offered  to  substitute 
Government'  messages  for  commer- 
cials and  individual  stations  have 
asked  for  help  in  slanting  copy  on 
V-E  Day  programming. 

"Best  current  appi'aisal  of  prob- 
able public  reaction  to  victory  in 
Europe  is  that  there  will  be  un- 
i-estrained  rejoicing,"  wrote  Mr. 
Ludlam.  "Tliis  may  be  tempered, 
however,  by  a  mood  of  deep  and 
perhaps  quiet  thanksgiving  over  the 
accomplishment  of  half  of  the  tre- 
mendous task;  together  with  a  so- 
ber question — which  will  come  to 
many  people  for  the  first  time — as 
to  what  actually  lies  ahead  of  us 
in  our  war  with  Japan." 

A  three-page  fact  sheet,  with  in- 
formation about  the  war  with  Ja- 
pan which  can  be  used  instead  of 
regular  commercials,  was  included 
with  the  letter.  As  for  messages  on 
the  regularly  scheduled  OWI  plans, 
Mr.  Ludlam  wrote: 

"It  is  the  earnest  hope  of  the 
Radio  Bureau  that  advertisers,  net- 
works and  stations  will  find  it  pos- 
sible to  adhere  closely  to  scheduled 
assignments  on  V-E  Day  and  there- 
after, perhaps  rewriting  messages 
to  include  pertinent  copy  slants  on 
Japan."  He  pointed  out  that  all 
OWI  offices  are  ready  to  assist 
broadcasters  and  sponsors  in  fur- 
thering V-E  Day  plans. 


Video-Net  Sports  Aired 
By    Gillette,  Atlantic 

GILLETTE  Safety  Razor  Co.,  Bos- 
ton, and  Atlantic  Refining  Co., 
Philadelphia,  last  week  made  ar- 
rangements for  addition  of  televi- 
sion to  their  sports  broadcasting 
schedules,  each  planning  to  use 
three-station  hookup  of  WNBT 
New  York,  WRGB  Schenectary  and 
WPTZ  Philadelphia.  Programs  are 
to  be  viewed  by  wounded  service- 
men in  eastern  hospitals  as  well  as 
by  home  video  audiences. 

Friday  night  boxing  bouts  spon- 
sored on  MBS  by  Gillette  will  also 
be  televised  by  NBC  over  WNBT 
for  the  company,  and  will  be  re- 
layed to  WRGB  and  WPTZ.  Fight 
telecasts  were  to  start  last  Friday. 
Atlantic  Refining  last  Saturday 
afternoon  was  to  start  a  series  of 
nine  Saturday  and  three  Sunday 
football  games  on  the  television  net 
from  Philadelphia.  Company  has 
been  sponsoring  gridiron  contests 
on  some  70  standard  stations  and 
has  used  WPTZ  for  the  past  four 
seasons.  Commercial  time  will  be 
paid  for  by  both  companies  on 
WNBT  although  rate  has  not  yet 
been  set.  Gillette  agency  is  Maxon 
Inc.,  New  York.  N.  W.  Ayer  &  Son, 
Philadelphia,  services  Atlantic  Re- 
fining. 


New  Olian  Accounts 
OLIAN  ADV.  Co.,  St.  Louis,  has  an- 
nounced that  the  agency  has  been  ap- 
pointed to  hanlle  the  accounts  of 
Hardy  Salt  Co.,  St.  Louis ;  Western 
United  Dairy,  Chicago ;  American 
Fixture  &  Mfg.  Co.,  St.  Ix)uis ;  Car- 
dinal Diamond  Ring  Syndicate,  St. 
Louis. 


TELEVISION  CAMERAS  scan  executives  of  the  Allen  B.  DuMont  Labs, 
at  the  reception  Thursday,  Sept.  21,  at  WABD  New  York,  marking  the 
opening  of  a  new  "live  talent"  studio  in  the  same  building  occupied  by 
the  first  DuMont  studio  at  515  Madison  Ave.  Additional  studio,  larger  in. 
size  and  with  greater  facilities,  allows  continuous  telecasting  of  live  shows 
without  switching  to  film  shots  while  sets  are  moved,  and  is  said  to  make 
WABD  the  first  television  station  with  multi-studio  facilities.  Televised  are 
(1  to  r):  Paul  Raibourne,  treasurer;  Comdr.  Mortimer  Loewi,  assistant  to 
the  president;  Allen  B.  DuMont,  president;  Bernard  Goodwin,  secretary; 
Leonard  Cramer,  vice-president;  T.  T.  Goldsmith  Jr.,  chief  engineer. 


Radio  Is  Precluded  From  'Depression^ 
Claim   Under   Tentative   Tax  Ruling 


AMONG  the  34  industries  cited 
last  week  by  the  Bureau  of  Internal 
Revenue  as  tentatively  precluded 
from  claiming  "depression"  during 
the  base  period  1936-39  in  appeals 
for  readjustments  in  excess  profits 
payments,  were  radio  broadcasting, 
radio  and  parts  manufacturing, 
telephone  and  telegraph,  electric 
light  and  power,  retail  trade.  Pur- 
pose of  these  tentative  determina- 
tions is  to  guide  revenue  agents  in 
dealing  with  claims  for  refund  un- 
der these  provisions  and  to  inform 
taxpayers  of  the  general  lack  of 
evidence  that  these  industries  meet 
the  requirements  of  Sec.  722  (b) 
(3)  (A)  of  the  Code. 

These  tentative  determinations, 
however,  do  not  debar  in  any  way 
a  taxpayer  from  securing  full  con- 
sideration of  any  pertinent  evi- 
dence in  support  of  a  claim  bas,ed 
on  the  profits  cycle  history  of  his 
industry  as  the  Bureau  recognizes 
possibilities  of  exceptions.  The  ex- 
cess profits  tax  is  computed  from 
the  gap  of  present  profits  and  the 
average  of  the  base  period.  The 
profits  cycle  of  these  groups  are 
termed  as  "variant  profits  cycles" 
as  they  differ  materially  in  length 
and  amplitude  from  the  general 
business  cycle. 

The  tentative  ruling  as  issued  by 
the  Bureau  of  Internal  Revenue 
stated  in  part: 

These  tentative  determinations  do  not  in 
any  way  debar  a  taypayer  from  obtaining 
full  consideration  of  any  pertinent  evidence 
in  support  of  a  claim  based  on  the  profits 
cycle  history  of  its  industry.  The  Bureau 
recognizes  that  there  may  be  exceptional 
industries  included  in  these  groups  for 
which  it  does  not  as  yet  have  adequate  in- 
formation, and  it  is  receptive  to  statistical 
and  other  data  which  will  aid  in  establish- 


Seeks  Local  Outlet 

REED  D.  SMITH,  news  editor  and 
reporter  for  the  Columbus  (0.)  bu- 
reau of  Associated  Press,  last  week 
filed  with  the  FCC  an  application 
for  a  new  standard  station  to  be 
located  in  Charleston,  W.  Va.  Fa- 
cilities requested  for  the  outlet  are 
1400  kc,  250  w  and  unlimited  hours 
of  operation. 


ing  the  profits  cycle  of  such  an  industry 
for  the  purposes  of  Sec.  722.  If  there  are 
such  exceptional  industries,  they  are  more 
likely  to  be  found  in  the  moi-e  heterogen- 
eous industrial  groups  because  in  such  a 
group  there  is  larger  possibility  of  includ- 
ing industries  with  profits  cycles  that  dif- 
fer significantly  from  the  group  profits  ' 
cycle  on  which  the  tentative  determination 
is  based. 

The  list  of  industrial  groups  which  fol- ' 
lows  includes  only  a  portion  of  the  in- 
dustries, members  of  which  have  submitted 
claims  invoking  the  provisions  of  Sec. 
722(b)  (3)  (A).  It  is  expected  that  addi- 
tional determinations  will  be  made  from 
time  to  time  with  respect  to  other  indus- 
trial groups.  With  respect  to  any  industry 
not  covered  by  the  present  list,  there  is  noi) 
implication  that  it  has  been  accepted,  or  is 
likely  to  be  accepted,  as  a  variant  cycle  in- 
dustry depressed  in  the  base  period. 


NBC  Election  Coverage  . 

GOING  "all  out"  for  election  re- 
turns coverage  Nov.  7,  NBC  will  re--: 
main  on  the  air  until  the  Presiden- 
tial race  is  decided,  broadcasting 
five-minutes  of  news  each  hour  and 
half-hour  beginning  at  8  p.m.  En- 
tire evening  will  be  programmed  as 
a  unit  with  regular  Tuesday  night, 
stars  being  heard  in  connection  with" 
election  coverage.  A  half-hour 
round-up  from  key  election  centers 
will  be  broadcast  and  NBC  crews 
are  assigned  to  Presidential  and 
Vice-Presidential  candidates  of  both 
major  parties  as  well  as  to  the  na- 
tional party  headquarters.  Before 
8  p.m.  news'  programs  of  Lowell 
Thomas  and  H.  V.  Kaltenborn  will 
be  offered  to  stations  not  already 
carrying  them.  William  F.  Brooks, 
director  of  news  and  special  events, 
will  supervise  the  entire  operation. 


Ace  Productions 

ACE  Productions,  a  new  advertis- 
ing agency  in  San  Francisco,  has 
placed  spot  business  with  KSAN 
for  Dr.  Fisher's  food  products,  KGO 
and  KJBS  for  Golden  Grain  Ma- 
caroni Co.,  KFRC  for  Olympic 
Farms  Dairy,  KGO  for  Jerome 
Kilts,  Swiss  Diamond  Palace,  and 
Hill  Motors.  All  are  San  Francisco 
stations.  Agency  is  headed  by  Gra- 
ham Gladwin. 


I 


IT  AIH'T  HONORABLE 


J 


6ut  t^^         0*d(fr  <Mtf 


e  won  a  plaque  .  .  .  from  the  BLUE  jNetwork. 
It  says  that  New  York  Ad-Agencymen  figured  we 
did  an  outstanding  job  of  promoting  Network  and 
Spot  programs.  But  I'm  scared  to  hang  the  plaque 
up.  If  I  do,  all  our  customers  might  demand  that  I 
promote  their  programs  only.  All  the  time!  And 
how!  Or  else!  And  we  do  not  play  favorites,  on  ac- 
count we  love  the  guy  in  a  Class  C  spot  as  well  as  the 
guy  with  a  class  A  half  hour. 

Anyhow,  we  haven't  that  kind  of  money  to  spend 
on  promotion.  All  but  1/lOth  of  1%  of  your  dollar 
goes  for  time  and  "station  facilities"  when  you're 
on  WTCN.  (Well,  anyway,  almost).  So  I  guess  I  will 
have  to  commit  Hara  Kiri. 

It  ain't  honorable.  But  it's  the  only  way  out. 

WTCN^s  Promotion  Manager, 


MINNEAPOLIS  -  ST.  PAUL,  MINN. 
The  BLUE  Network 

Free  and  Peters,  nc.  National  Representatives 


.   .   BUT  THANKS 

ADVERTISING  AGENCY 

ACCOUNT  EXECUTIVES 


For  Ontst^^in^  Andienoe  Protnoiion  on  Network  Projirams. 


WT  C  N 


Pr««n;t«^  U        Blu«  NctwoA  ^  Boni  «>  •  Poll 


JFe're  grateful.  And  ice'll  keep  on  doing  all  tee 
can  to  tell  the  folks  in  this  area  about  your 
shoics  and  your  products  and  your  services. 
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Radio  Progress  Unveiled  at  Hearing 


Tell  'em 


and  you . . . 

sell  'em! 

Advertisers  are  finding 
WINX  unusually  pro- 
ductive. 

Their  "ace-in-the-hole" 
is  repetition  .  .  .  because 
you  can  buy  two  or  three 
spots  on  WINX  for  the 
same  amount  of  money 
that  you  would  ordinar- 
ily pay  for  one  ...  in  a 
comparable  market. 


The  Best  Test  Market  at 

MINIMUA'l  COST 


WINX 

Washington  1,  D.  C. 

Represented  Nationally  by 

FORJOE  &  COMPANY 
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FM  Winner  in  Dispute 
With  Television 
For  Low  Band 

(Continued  from  page  11) 

output  in  frequencies  ranging  as 
high  as  600  mc. 

Already  in  factory  and  produc- 
tion stages  is  a  1  kw  power  output 
tube  operating  on  400  mc  with  a 
40%  efficiency.  In  the  concluding 
stages  of  research  are  two  water- 
cooled  tubes,  one  of  3  kw  operating 
on  400  mc  and  one  of  1  kw  on  600 
mc.  The  3  kw  tube,  operating  at 
40%  efficiency  at  400  mcs,  will  take 
about  a  year  to  get  into  production. 

Other  tubes  described  by  Mr. 
Adair  include:  250  w  on  400  mc, 
200  w  on  500  mc  and  150  w  on  600 
mc,  all  in  preliminary  stages  of 
production;  500  w  on  400  mc,  400 
w  on  500  mc  and  300  w  on  600 
mc,  in  research;  tubes  of  700  w 
operating  on  400  and  600  mc,  in 
concluding  stages  of  research  and 
probably  can  be  operated  to  700  mc. 

In  this  connection  it  was  learned 
that  one  broadcasting  company  al- 
ready has  placed  an  order  with  a 
large  manufacturer  for  a  5,000  w 
color  television  transmitter  which 
will  operate  at  750  mc  with  delivery 
guaranteed  within  a  year  following 
the  war. 

Television  Needs 

Recommendations  were  made  by 
RTPB  Panel  6  to  set  aside  sufficient 
space  in  the  region  from  300  to 
3,000  mc  for  television  relay  sta- 
tions and  for  commercial  television 
stations.  The  American  Television 
Society,  in  a  telegram  last  week  to 
the  FCC,  protested  any  plans  to 
eliminate  television  from  the  pres- 
ent A  and  B  channels  (50-108  mc), 
although  expressing  approval  of 
experimental  channels  between 
400-1,000  mc.  The  ATS  also  asked 
permission  to  be  heard. 

Dr.  Lynde  P.  Wheeler,  head  of 
the  Technical  Information  Divi- 
sion of  the  FCC  Engineering  Dept., 
presented  findings  based  on  32,000 
hours  of  continuous  automatic  re- 
cordings of  VHF  transmissions 
from  various  commercial  and  ex- 
perimental stations  over  the  last 
two  years  at  the  Commission's 
monitoring  stations  at  Laurel,  Md. ; 
Allegan,  Mich.;  Atlanta,  and  Grand 
Island,  Neb. 

He  explained  that  the  FCC  has 
reached  no  conclusions  as  to  the 
bearing  on  allocation  problems,  but 
submitted  his  report  that  witnesses 
might  study  it  and  determine  its 
significance  themselves.  The  studies 
covered  three  type  of  signals — 
tropospheric,  bursts  and  sporadic 
E,  due  to  different  causes.  He  sub- 
mitted a  complete  technical  report 
for  the  record  as  an  exhibit. 

Dr.  Wheeler,  past  president  of 
the  Institute  of  Radio  Engineers, 
described  the  results  of  the  ob- 
servations of  VHF  field  strength 
measures  in  1943-44,  pointing  out 
three  distinct  kinds  of  signals  were 
recorded.  He  described  the  vagaries 


of  FM  reception  at  varying  dis- 
tances from  the  stations. 

Aside  from  the  "bursts"  which 
are  present  intermittently  on  the 
high  frequencies,  momentarily  im- 
pairing reception,  he  declared  that 
at  certain  periods  distant  stations 
otherwise  inaudible,  give  an  "ab- 
normally high  field  strength".  He 
described  this  as  the  "tropospheric 
phenomenon,"  the  origin  of  which 
has  not  been  determined,  although 
it  may  have  some  relationship  to 
the  "incidence  of  meteors  in  the 
upper  atmosphere". 

Witnesses  on  behalf  of  FM,  in- 
cluding Dr.  C.  M.  Jansky  Jr.,  con- 
sulting engineer  and  chairman  of 
RTPB  Panel  5  (FM),  have  held 
that  these  reports  of  sporadic  inter- 
ference are  not  regarded  as  basic, 
and  that  no  radio  frequencies  are 
entirely  interference-free. 

Secrecy  Problem 

Dr.  W.  R.  G.  Baker,  chairman  of 
the  RTPB  and  vice-president  of 
General  Electric  Co.,  after  tracing 
the  history  of  the  technical  advisory 
board,  declared:  "Without  attempt- 
ing to  rate  the  relative  importance 
of  the  existing  and  possible  new 
services,  it  is  apparent  that  certain 
services  can  and  will  provide  thou- 
sands of  jobs  after  the  war  re- 
strictions have  been  removed,  pro- 
vided the  way  is  cleared  for  them 
to  proceed.  Such  services  of  a  mass 
entertainment  character  are  repre- 
sented by  FM  and  television. 

"Until  the  frequency  allocations 
and  system  standards  for  these 
services  have  been  approved  by  the 
FCC,  it  is  probable  that  no  manu- 
facturer will  produce  either  trans- 
mitters or  receivers.  That  is,  com- 
mercial exploitation  is  not  prac- 
tical or  possible  without  approval 
by  the  FCC  of  the  frequency  allo- 
cations and  system  standards." 

Dr.  Baker  explained  the  work  of 
each  panel  and  the  various  subcom- 
mittees, told  how  conclusions  had 
been  difficult  because  of  secret  mili- 
tary developments  not  available  for 
civilian  knowledge.  He  said,  how- 
ever, that  on  some  panels  were 
members  who  were  familiar  with 
the  wartime  developments.  Those 
panels,  however,  will  not  report 
during  the  hearings. 

Getting  Ready 

"It  is  not  the  common  charact- 
eristic of  scientists  and  engineers 
to  make  public  statements  which 
cannot  be  substantiated  by  experi- 
mental evidence,"  he  said.  "In  the 
work  of  the  RTPB  there  has  been 
no  lack  of  evidence  of  this  char- 
asteristic  conservatism.  At  the  same 
time  it  has  been  recognized  that, 
in  the  interest  of  the  common  good, 
pi-ompt  advantage  must  be  taken 
of  new  knowledge.  In  general  this 
new  knowledge  has  been  acquired 
in  narrow  and  much  too  isolated 
spearheads  which  have  reached  out 
into  the,  until  recently,  unknown." 

Declaring  that  "as  victory  ap- 
proaches it  is  the  part  of  wisdom 
to  prepare  for  peace".  Dr.  Baker 
said  it  is  "essentially  important" 


ANCHOR  WITNESS  at  the  FCC 

allocation  hearings  when  the  pro-! 
ceedings  opened  last  Thursday  was' 
Dr.  W.  R.  G.  Baker,  vice-president' 
of  General  Electric  Co.,  as  chair- 1 
man  of  Radio  Technical  Planning! 
Board,  through  which  basic  alloca- 
tions recommendations  ai-e  being  j 
presented  at  the  hearing. 


to  apply  that  principle  to  radio. 
On  employment  he  asserted  that 
"it  is  probable  that  during  the  pe-| 
riod  of  the  war  the  employment 
provided  by  the  radio  industry  will: 
have  been  increased  by  a  factor  ot 
four"  and  there  is  "that  increase! 
in  potential  labor  force  available  to ; 
the  pi'oduction  of  equipment  for: 
civilian  supply."  He  mentioned  the; 
"hundreds  of  thousands"  in  the! 
armed  forces  who,  through  spe- 
cialized training,  may  wish  to  worki 
in  radio. 

"Awaiting  freeing  of  '  the  pro-i 
ductive  capacity  of  such  a  labor 
force  there  is  a  deficit  of  home  re-i 
ceivers  developed  through  the  years 
since  the  radio  industi'y  went  to' 
war,"  said  Dr.  Baker.  "However,; 
such  a  demand  can  do  little  but  to: 
provide  a  market  through  the  earli- 
er phases  of  the  return  to  produc- 
tion for  civilian  supply.  For  any 
large  and  permanent  expansion  of 
the  employment  capacity  of  the  ra- 
dio industry  resort  must  inevitably 
be  had — not  only  alone  to  expand-:, 
ing  old  services,  but  most  impor-5 
tantly  to  the  inauguration  of  newf 
services."  i 

In  addition  to  extension  of  the 
standard  band,  Mr.  Frazier  told  the- 
Commission  that.  Panel  4  has  made' 


JACKSON'S  HARVEST 

It's  fall  harvest  time  in  Mississippi  and 
new  agricultural  dollars— added  to  a 
steadily  increasing  industrial  and  oil 
income — are  boosting  Jackson's  mor- 
ket  to  an  all-time  high.  Here,  in  the 
Capital  City,  the  $130,000,000  an- 
nual market  is  ready  to  be  "gath- 
ered." Remember,  V/SLI  offers  you 
efFective  coverage  of  this  "double-re- 
turn" market— at  less  cost. 

kBLUE  NETWORK  ■! 


WEED  &  COMPANY 

NATIONAL  REPKEfEHTATIvet 
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ijtudies  of  the  following:  Consid- 
iiration  of  average  skywave  curves, 
•ieview  of  the  FCC  Standards  of 
iliood  Engineering  Practice;  use  of 
liirectional  antennas  by  local  chan- 
ij.el  stations;  methods  of  ineasuring 
I'.irectional  antenna  power;  use  of 
l,ialf-wave  antennas  by  local  sta- 
llions; possible  improvements  in 
liiroadcast  antenna  design;  use  of 
;  ubaudible  frequencies  for  signal- 
ing and  other  purposes;  static  neu- 
i;ralizers;  reduction  of  receiver  ra- 
iliation;  possible  use  of  frequen- 
ies  in  the  band  between  3  and  17 
nc  for  rural  broadcast  services. 

Report  on  FM 

C.  M.  Jansky  Jr.,  chairman  of 
Panel  5  on  FM  Broadcasting,  said 
!;hat   after  considerable  study  of 
(inodulation  types  it  was  concluded 
|;hat  "there    are    no    systems  of 
nodulation,  classified  or  otherwise, 
:tvhich  show  any  indication  of  being 
4ither  as  good  or  better  than  the 
ifrequency  modulation  type  now  in 
ijse." 

;  As  to  position  in  the  spectrum, 
Panel  4  concluded  that  the  present 
band,  in   the  vicinity  of   50  mc, 
bhould  be  maintained.  It  was  fur- 
ther agreed,  he  said,  that  the  pres- 
[;^nt  channel  width  of  200  kc  be 
^maintained.  Controversy  with  Panel 
ji>  (television)  over  the  number  of 
'phannels   required    for    FM  was 
ii-roned  out,  he  reported,  at  confer- 
:|2nces  with  Panels  6  and  2  (fre- 
/quency    allocation)     and    it  was 
?iagreed  that  Panel  5  would  make 
^jthe    recommendation     that  FM 
'  broadcasting  be  assigned  75  chan- 
nels of  200  kc  each  between  41 
liand  56  mc.  "It  is  realized  of  course 
,  that  this  assignment  of  75  channels 
lis  slightly  less  than  the  number 
rllspecified  in  the  original  Panel  5 
.report,"  said  Dr.  Jansky.  "Never- 
,,,theless  it  is  not  the  desire  of  Panel 
to  in  any  way  stand  in  the  way 
;-of  a  considered,  overall  proposal 
ttfully  recognizing  the  great  demand 
j'for  radio    facilities   for  services 
I'Other   than   the  one   with  which 
ithe  panel  on  FM  broadcasting  is 
^concerned."  The  original  Panel  5 
irequest  was  for  80-100  channels  for 
"commercial    and  non-commercial 
jstations,  starting  in  the  vicinity  of 
|40  mc  and  comprising  a  band  of 
16-20  mc. 

!    The  FM  panel  also  recommended 


^^^^^ 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


JOE  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


FCC,  SITTING  EN  BANC,  as  Chairman  James  Lawrence  Fly  read  the 
opening  statement.  (1  to  r)  C.  J.  Durr,  Ray  C.  Wakefield,  Paul  Walker, 
Chairman  Fly,  and  E.  K.  Jett.  Gov.  Norman  S.  Case  was  absent,  having 
received  word  that  his  son,  1st  Lt.  John  Case,  Coast  Artillery,  had  been 
seriously  wounded  Aug.  30  in  France.  He  was  present  Friday,  however. 


horizontal  polarization  over  ver- 
tical polarization.  Concluding  his 
statement  Dr.  Jansky  said : 

"The  potentiality  for  public  serv- 
ice in  FM  broadcasting  far  tran- 
scends those  of  the  older  AM  sys- 
tem. If  the  standards  finally  adopt- 
ed are  right,  then  the  greatest  pos- 
sible benefit  to  the  public  will  ac- 
crue. If  they  are  wrong,  then  to 
the  extent  they  are  wrong  will  hori- 
zons be  limited  and  the  future  of 
the  art  impaired.  Knowing  what  is 
done  cannot  always  be  undone  has 
led  us  to  concentrate  our  thought 
to  date  almost  entiiely  upon 
the  fundamental,  basic  allocation 
standards  which  must  furnish  the 
foundations  upon  which  the  com- 
plete structure  will  be  built  rather 
than  to  devote  much  time  to  details. 

"When  you  have  decided  first  tlie 


position  for  FM  broadcasting  in 
the  radio  spectrum,  second  the 
width  of  channel  to  be  used  and 
third  the  number  of  channels,  that 
is,  the  width  of  band  to  be  assigned 
this  new  and  vastly  improved  serv- 
ice, then  industry  can  proceed  with 
plans  for  the  building  of  radio  re- 
ceivers and  transmitters,  and  io 
establish  stations." 

Television  Space 

Recommendations  that  the  Com- 
mission assign  a  sufficient  number 
of  6  mc  channels  in  the  region  of 
the  present  A  and  B  television  chan- 
nels (50-294  mc)  to  provide  com- 
petitive nationwide  service,  and  au- 
thorize commercial  relay  stations 
and  "assign  a  sufficient  number  of 
channels  commensurate  with  the 
needs  of  the  commercial  television 
broadcasting  stations"  in  the  300- 


WITH  A  WOMAN'S 
PROGRAM  THAT  HAS 
GENERAL  APPEAL... 


Good  cook  or  sportswoman  .  . 
young  mother  or  spinster  .  . 
Nancy's  daily  program  holds 
them   all.  And  even  men! 


BUT.  THIS  15  THE  ^y^/ 
STORY  FOR  W  R  C, 

F/gST  coonriNuousiY 

5INCE  1923  


WRG 


REPRESENTED  BY  NSC  SPOT  SALES 

Washington 
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'  ACTIVE 
SALT  LAKE 
MARKET 


1 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio    listening  market. 


National  Representative 
JOHN  BLAIR  &  CO. 


3,000  mc  band,  were  made  by  David 
B.  Smith  of  Philco  Corp.,  Philadel- 
phia, chairman  of  Panel  6. 

Mr.  Smith  summarized  the  major 
recommendations  of  Panel  6  as  fol- 
lows: (1)  Commercial  monochrome 
television  broadcasting  should  be 
continued  on  6  mc  channels;  (2) 
provision  should  be  made  for  li- 
censing relay  stations  for  point-to- 
point  service  of  the  following  types 
(a)  studio-to-transmitter,  (b)  por- 
table-mobile pickup,  (c)  inter-city 
links,  and  (d)  intra-city  links.  (3) 
Every  effort  should  be  made  to  pro- 
vide a  continuous  frequency  spec- 
trum of  30  channels  of  6  mc.  width 
for  immediate  postwar  commercial 
monochrome  television. 

War  Progress 

Mr.  Smith  recommended  that  this 
spectrum  include  the  present  group 
A  channels,  which  begin  at  50  mc, 
asserting,  "It  is  recognized  that 
this  ideal  may  not  be  capable  of  at- 
tainment without  undue  sacrifice  on 
the  part  of  other  services."  He  sub- 
mitted a  plan  for  26  channels  to 
be  available  immediately  after  the 
war  and  so  designed  that  additional 
channels  to  give  a  more  continuous 
spectrum  could  be  interposed  in 
event  the  intervening  services  find 
it  feasible  to  move  to  other  fre- 
quencies. 

With  respect  to  color  television, 
Panel  6  decided  that  "adequate 
standards  for  color  television  for 
a  6  mc  channel  cannot  be  estab- 


FCC  COUNSEL  TABLE— Dr.  L.  P.  Wheeler,  chief,  Technical  Informa- 
tion Section,  first  witness;  Charles  R.  Denny,  general  counsel;  George  P. 
Adair,  chief  engineer;  Harry  M.  Plotkin,  assistant  general  counsel. 


lished  at  this  time".  Mr.  Smith 
pointed  out,  however,  that  experi- 
ments are  continuing. 

He  urged  that  provision  be  made 
now  for  higher  frequency  channels 
in  which  experimentation  and  de- 
velopment may  be  conducted  "look- 
ing toward  an  improved  service 
which  may  include  color,  higher 
definition  and  any  other  improve- 
ments which  may  occur".  Experi- 
mental channels  should  be  20  mc 
wide,  he  said,  but  suggested  that 
no  other  standards  for  them  be 
established  at  the  present.  The 
channels  should  be  assigned  on  the 
basis  that  they  will  subsequently 
be  used  for  commercial  broadcast- 
ing of  improved  television  service 
"at  such  time  as  standards  are 
adopted". 

"Our  Panel  found  that  as  a  re- 
sult of  war  work,  there  have  been 
substantial  developments  which 
improve  the  performance  of  tele- 
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vision  service  and  materially  reduce 
the  cost  of  television  receivers," 
said  Mr.  Smith.  "All  the  standards 
have  been  carefully  reviewed  and 
such  minor  modifications  have  been 
made  as  are  necessary  to  include 
these  improvements  within  the  Na- 
tional Television  Systems  Commit- 
tee standards  under  which  the  in- 
dustry is  now  operating." 

Industry  Ready 

Mr.  Smith  said  that  although  it 
was  felt  30  channels  of  6  mc  widtli 
are  needed,  because  of  the  other 
services  Panel  6  would  recommend 
an  allocation  plan  "that  would  pro- 
vide 26  six  mc  channels  between 
50  mc  and  246  mc",  including  some 
gaps  for  existing  private  and  Gov- 
ernment services. 

"I  feel  very  strongly  that  the  ra- 
dio industry  is  ready,  willing  and 
able  to  provide  the  public  with  a 
very  acceptable  form  of  television 
broadcasting  service,"  said  Mr. 
Smith,  "at  sufficiently  low  in  cost 
to  be  within  the  reach  of  nearly 
everyone." 

Asserting  that  facsimile  "is  a 
service  capable  of  standing  on  it? 
own  feet",  John  V.  L.  Hogan,  chair- 
man of  Panel  7,  a  consulting  engi- 
neer and  former  owTier  of  WQXR- 
WQXQ  New  Yoi'k,  recommended 
that  FCC  Rule  3.228  be  amended, 
declaring  that  "it  handicaps  fac- 
simile". 

Should  Modify  Rule 

He  asked  for  an  assignment  of 
20  channels,  each  100  kc  wide,  in 
the  band  between  100-200  mc  for 
the  exclusive  use  of  facsimile.  The 
FCC  rule  should  be  modified  to  per- 
mit facsimile   transmission  alone 
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nd  along  with  sound  in  either  the 
;andard  facsimile  sound  channels 
:  television  channels,  he  said. 
"Home    bi'oadcasting    by  fac- 
mile  is  destined  to  become  a  serv- 
ite   of  great   public  value,"  Mr. 
logan    said.    "Adequate  channel 
pace  in  the  spectrum  is  needed. 
Regulations  should  permit  the  use 
|f  sound  and  simplex  facsimile  and 
Dund  and  multiplex  facsimile." 
He  pointed  out  that  facsimile  tech- 
iques  today  are  far  more  advanced 
rver    prevt^ar    methods    and  fac- 
-iimile  can  become  a  valuable  serv- 
pe  in  Government  and  industry  as 
|/ell  as  the  home. 

"If  the  FCC  will  provide  very 
jiodest  facilities  for  this  new  serv- 
pe,  we'll  provide  the  service  and 
'  mploy  many  men,"  he  concluded. 
Haraden    Pratt,  vice-president 
nd  chief  engineer  of  Mackay  Ra- 
'i-io  &  Teleg.  Co.,  New  York,  and 
hairman    of   Panel   8    on  Radio 
llommunication,    briefly  sketched 
ihe  work  of  his  panel  in  point-to- 
|>oint  services  covering  telegraph, 
,{elephone,  radiophoto  and  program, 
jnobile  services,  ships,  coastal  sta- 
lions,  aircraft,  etc.   He   said  the 
f'anel  studied  needs  of  the  various 
Jiervices  as  existing  today  and  as 
ijnight  be  foreseen  in  the  next  five 
jj'ears. 

He  said  his  Panel's  recommenda- 
iions,  which  would  include  interna- 
lional  point-to-point  service  and  in- 
jernational  broadcasts  would  be 
^Inade  this  week  when  hearings  open 
jjn  fixed  services. 

Relay  Needs 

|l  Elmer  W.  Engstrom,  of  RCA 
tabs.,  Princeton,  N.  J.,  chairman  of 
j'Panel  9  on  Radio  Relay  Systems, 
[)aid  his  Panel  tentatively  recom- 
'"'•nends  that  a  band  600  mc  wide 
')e  set  aside  for  radio  relays  in  the 
1300-3,000  mc  band,  to  include  one 
ntermediate  repeater.  In  the  3,000- 
c!L0,000  mc  band  the  tentative  rec- 
sommendation  is  that  a  band  of  2,000 
lie  be  set  aside,  to  include  one  in- 
termediate repeater.  Above  10,000 
jnc  the  Panel  suggested  that  a  third 
of  the  spectrum  be  held  in  abeyance 
for  radio  relays  and  probable  new 
■services.  No  requirements  were 
seen  for  the  10-30  mc  band,  he 
■said,  if  present  relays  are  permitted 
:o  remain. 

,   D.  W.  Rentzel,  chairman  of  Panel 


DON  LEE  ACQUIRES 
SITE  ON  MT.  WILSON 

DON  LEE  Broadcasting  System, 
Hollywood,  has  purchased  a  160- 
acre  tract  of  land  in  the  Deer  Park 
sector  of  5710-foot  Mt.  Wilson  at 
a  cost  of  $30,000,  according  to 
Lewis  Allen  Weiss,  vice-president 
and  general  manager. 

Located  in  the  Sierra  Madre 
mountain  range  just  back  of  Alta- 
dena,  Cal.,  and  22  miles  from  Holly- 
wood, the  property  will  be  used  as 
a  television  and  FM  transmitter 
site.  Network  plans  to  spend  $250,- 
000  on  construction,  to  start  when 
materials  are  available.  Purchase 
was  made  from  Mt.  Wilson  Hotel 
Co.  Present  studios  and  facilities 
of  television  station  W6XA0  lo- 
cated atop  1700-foot  Mt.  Lee  over- 
looking Hollywood  proper,  will  be 
unaffected  by  the  antenna  shift, 
Mr.  Weiss  said. 

CBS  Hollywood  four  years  ago 
leased  acreage  near  Mt.  Wilson 
Observatory  for  its  transmitters, 
which  will  have  a  base  6,000  feet 
above  sea  level.  NBC  and  Para- 
mount Pictures  Inc.  through  Tele- 
vision Productions  Inc.  which  op- 
erates W6XYZ  Hollywood,  as  well 
as  several  independent  television 
license  holders  are  reported  plan- 
ning to  erect  transmitters  on  Mt. 
Wilson. 

11  and  president  of  Aeronautical 
Radio,  declared  that  within  the  next 
five  years  all  itinerant  airplanes 
will  be  required  to  have  two-way 
radio  as  well  as  commercial  planes 
and  needs  for  air  navigation  would 


be  great.  Wire  facilities  are  not 
sufficient  to  provide  point-to-point 
service,  he  added,  and  aviation 
must  necessarily  turn  to  radio  for 
communication.  He  said  his  Panel 
had  considered  needs  of  the  vari- 
ous aviation  services  in  the  spec- 
trum from  30  kc  to  30,000  mc  and 
that  they  may  extend  "to  frequen- 
cies above  30,000  mc  as  future  re- 
search demonstrates  their  char- 
acteristics and  the  feasibility  of 
using  them." 

Special  Services 

Alexander  Senauke,  acting  chair- 
man of  Panel  12  in  the  absence 
of  C.  V.  Aggers,  spoke  on  the 
needs  of  spectrum  space  for  medi- 
cal, heating  devices  and  kindred 
services.  He  opposed  attempts  ^-o 
shield  physical  therapy  machines, 
but  suggested  as  a  solution  to  prob- 
lems of  interference  that  the  FCC 
set  aside  a  small  portion  of  the 
spectrum  for  such  needs.  He  recom- 
mended 10  narrow  bands  of  1  mc 
wide;  six  from  225  kc  to  13  mc 
and  4  from  40-490  mc,  pointing  out 
that  the  total  width  required  would 
be  but  one-half  of  1%  of  the  entire 
spectrum. 

Daniel  E.  Noble,  chairman  of 
Panel  13,  told  of  the  needs  in  the 
spectrum  for  many  new  services, 
including,  bus,  taxi,  railroads  and 
trucking  as  well  as  expanded  police 
services.  "The  demand  for  channels 
is  crowding  the  space,"  he  said, 
adding  that  among  the  new  services 
seeking  positions  in  the  spectrum 
is  one  for  limited  private  telephone 
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for  farmers,  construction  firms  and 
organizations.  He  made  no  recom- 
mendations Thursday. 

Dr.  A.  N.  Goldsmith,  chairman  of 
Panel  1  on  Spectrum  Utilization, 
summarized  his  Panel's  work 
which,  he  said,  was  planned  to  "ul- 
timately build  up  an  allocations 
plan".  He  offered  no  recommenda- 
tions, but  outlined  the  studies  of 
his  Panel. 

Panel  2  Proposals 

In  his  preliminary  statement, 
which  began  Thursday  afternoon 
and  concluded  Friday  morning,  Dr. 
C.  B.  Jolliffe  of  RCA-Victor  Divi- 
sion, RCA,  Camden,  N.  J.,  chair- 
man of  Panel  2,  said  there  were 
three  solutions  to  overlaps  of  de- 
mands for  frequency  space :  ( 1 )  Al- 
locate less  space;  (2)  share  the  fre- 
quencies; (3)  make  no  provision  for 
certain  new  services. 

With  reference  to  the  second  he 
told  the  Commission  that  "shar- 
ing of  frequencies  must  be  ex- 
plored", adding  that  those  above  30 
mc  have  limited  range  and  "more 
use  of  them  can  be  made  than  is  in- 
dicated. In  any  allocations  work 
there  must  be  some  crystal-ball 
gazing.  It  is  not  realistic  to  con- 
sider the  industry  needs  and  ignore 
Government  needs.  In  our  consider- 
ations full  use  is  being  made  of  the 
IRAC  proposal.  Representatives  of 
the  FCC  and  armed  services  have 
been  present  at  meetings  of  Pan- 
el 2." 

Dr.  Jolliffe  said  the  panel  hoped 
to  "reconcile  the  needs  of  Govern- 
ment and  industry  and  have,  at  our 
next  appeai'ance  at  these  hearings, 
a  complete  plan  without  conflicts." 

As  a  result  of  his  panel's  inter- 
ventiorr  in  the  overlapping  requests 
of  television,  FM  and  amateurs.  Dr. 
Jolliffe  said  the  following  compro- 
mise was  reached:  For  educational 
FM,  41-43  mc;  commercial  FM,  43- 
56  mc;  amateurs,  56-60  mc  and  4 
channels  below  150  mc;  television, 
9  channels,  6  mc  wide,  60-114  mc 
and  17  additional  6  mc  channels  be- 
low 250  mc. 

He  told  of  another  overlap,  be- 
tween television  and  frequencies 
for  navigational  aids,  and  said  he 
had  called  two  meetings  of  his 
panel  during  the  present  hearings 
and  hoped  to  have  a  recommenda- 
tion before  the  hearings  adjourn. 

M.  H.  Woodward,  chief  of  the 
International  Division,  FCC  Engi- 
neering Dept.,  described  16  exhibits 
submitted  by  his  division,  covering- 
all  phases  of  fixed  public  service 
as  the  prelude  to  hearings  into 
Fixed  Public  Services  Other  Than 
Alaska.  That  phase  originally  had 
been  scheduled  to  begin  Tuesday 
(Oct.  3),  but  Chairman  Fly  wa; 
insistent  that  the  hearings  move 
rapidly. 

Mr.  Pratt,  returning  to  present 
the  RTPB  recommendations,  said 
his  panel's  findings  were  based  on 
present  needs  and  anticipated  needs 
of  the  next  five  years.  The  propos- 
als are  contingent,  he  said,  "upon 
the  United  States  being  able  to  se- 
cure an  orderly  arrangement  inter- 
nationally agreed  to,  for  allocations 
in    this    frequency    range  which 


New  Hall  Bros.  Series 

HALL  BROS.,  Kansas  City,  manu- 
facturers of  greeting  cards,  will 
sponsor  Charlotte  Greenwood,  sum- 
mer replacement  for  Bob  Hope,  in 
a  Sunday  afternoon  program  on  the 
Blue  network  starting  Oct.  15.  New 
series  to  be  broadcast  3-3:30  p.m. 
succeeds  Meet  Your  Navy  discon- 
tinued Oct.  6  on  the  Blue,  Friday 
8:30-9  p.m.  Series  was  placed 
through  Foote,  Cone  &  Belding, 
Chicago. 


would  ensure  freedom  from  inter- 
ference for  the  proposed  new  fre- 
quency assignments  for  established 
United  States  stations." 

Mr.  Pratt,  cross-examined  by 
Benedict  P.  Cottone,  FCC  assistant 
general  counsel,  said  the  interna- 
tional communications  merger  (as 
proposed  by  Chairman  Fly  to  Con- 
gress) would  not  lessen  the  needs 
for  international  point  -  to  -  point 
communications,  inasmuch  as  there 
are  insufficient  frequencies  now  to 
handle  all  business. 

Telephone  Problem 

William  A.  Roberts  of  Television 
Broadcasters  Assn.  cross-examined 
Mr.  Pratt  at  length  Friday  after- 
noon and  at  one  point  Chairman 
Fly  interposed  to  inquire  what  part 
of  the  spectrum  the  TBA  wanted. 

F.  M.  Ryan,  appearing  for  AT&T, 
advocated  expanded  use  of  radio  for 
overseas  telephone  services  and  for 
short  distance  toll  and  rural  cover- 
age domestically.  He  also  said  the 
proposed  frequencies  would  be  used 
for  "links  in  program  circuits,  con- 
necting FM  stations"  and  links 
connecting  overseas  stations. 

"In  many  cases,"  he  said,  "radio 


offers  by  far  the  most  practical 
means  of  providing  telephone  serv- 
ice to  remote  areas."  Mr.  Ryan 
said  the  frequencies  for  such  serv- 
ice could  be  shared  with  other 
services.  He,  also,  was  cross-ex- 
amined by  Mr.  Roberts. 

Scheduled  for  appearances  at 
10:30  a.  m.  Tuesday  when  hearings 
resume  at  the  National  Museum 
Auditorium  (10th  St.  and  Consti- 
tution Ave.,  Washington)  will  be 
the  following:  American  Water- 
ways Operators,  Mackay  Radio  & 
Teleg.  Co.,  Press  Wireless,  South- 
ern Continental  Telep.  Co.,  Wabash 
Telep.  Co.,  Tri-County  Telep.  Co., 
Union  Telep  Co.,  Texas  Telep.  Co., 
and  U.  S.  Independent  Telep.  Assn. 

Chairman  Fly  announced  that  the 
hearings  would  be  expedited  and  il 
the  Group  I  witnesses  were  finished 
this  week  Group  II,  beginning  with 
Standard  Broadcast,  would  be  taken 
up.  Group  II  originally  was  sched- 
uled for  presentation  Oct.  10. 


ODT  Lauds  Radio 

J.  M.  JOHNSON,  Director  of  the 
Office  of  Defense  Transportation, 
last  week  addressed  a  letter  to  NAB 
President  J.  Harold  Ryan  praising 
radio  for  its  service  in  urging 
transportation  conservation  and 
asking  broadcasters  to  continue 
their  fine  cooperation  through  the 
war  with  Japan. 


NAB  Pamphlet  "Is  Your  Hat  in  the 
Rinj;""  tells  candidates  for  public  office 
the  best  methods  of  preparing  and  de- 
livering radio  political  speeches  and  is 
l)eing  distributed  nationally  to  those 
interested.  Booklet  is  being  used  in 
quantity  by  both  major  political 
parties. 
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WEST  VIRGINIA  NET  GAINS  FAME 

Howard  Chernoff  Walks  in  for  Broadcast  While 
 Major  Net  Reporters  Stew  


ERE  the  .war  is  over  West  Virginia 
and  the  West  Virginia  Network  will 
be  well-known  in  the  European 
Theatre  of  Operations,  take  it  from 
Howard  L.  Chernoff,  managing  di- 
rector of  the  "little  old  West  Vir- 

.  ginia  Network",  now  assigned  as 
correspondent  to  the  ETO. 

In  a  letter  to  Capt.  John  A.  Ken- 
nedy, UNSR,  Network  president, 
now  on  duty  in  Washington,  Mr. 
Chernoff  described  an  incident  that 

.  injected  humor  into  an  otherwise 
tense  moment.  The  major  Ameri- 
can network  representatives  were 

]  at   headquarters   studios  literally 

■  tearing  their  hair.    They  wanted  to 

■  get  through  to  Paris.  A  BBC  en- 
gineer was  doing  his  best. 

About  5:30  p.  m.  in  walked 
Howard  Chernoff,  followed  by  four 
West  Virginia  GI  Joes  he  planned 
to  interview  on  his  regular  weekly 
broadcast. 

Ready  for  West  Virginia 

"Are  we  all  set  for  the  West 

ii  Virginia  Network  show  tonight?" 

)  asked  Chernoff  nonchalantly. 

i     "West  Virginia  Network?  What's 

j  that?"  queried  the  BBC  engineer, 

^  a  new  man  on  the  job. 

J  "All  those  guys  in  there  trying 
to  contact  Paris  and  beat  each 
other  to  it  and  I  come  in  to  do  a 
broadcast  for  the  West  Virginia 

:  Network,"  wrote  Mr.  Chernoff. 
"They  all  got  a  big  boot  out  of  it. 
You  would  laugh  as  I  do  myself 

,  when  I  look  at  the  schedule  of 
broadcasts  and  see  them  listed  for 
the  day  with  their  times  beside 
them  .  .  .  Columbia,  NBC,  Blue — 

.  and  then  comes  the  little  old  West 

■.Virginia  Network." 

Mr.  Chernoff  advised  Capt.  Ken- 

i  nedy  he  was  leaving  for  the  "far 

I  shore"  for  a  stay  "and  the  corres- 

i  pondents  wanted  to  make  bets  that 


World  Series  Hookup 

COMMERCIAL  hookup  for  Gil- 
lette's broadcasts  of  the  World  Se- 
ries beginning  Oct.  4  will  include 
245  MBS  stations,  55  or  more  non- 
Mutual  stations  in  this  country  and 
47  Canadian  outlets,  according  to 
Maxon  Inc.,  New  York,  agency  in 
charge.  Also  a  special  shortwave 
transmission  to  a  Cuban  network 
via  RCA  in  New  York  direct  from 
field  with  Rene  Canazarez,  Cuban 
sportscaster  handling  commercials 
and  play-by-play  is  planned.  Non- 
commercial shortwave  transmission 
for  servicemen  overseas  [Broad- 
casting, Sept.  25]  will  include  quar- 
ter-hour commentaries  of  each 
game,  prepared  by  the  American 
Forces  Network,  London  and  re- 
layed to  Europe  via  BBC  program 
service  for  the  AEF.  The  domestic 
broadcasts  will  carry  special  OWI 
announcements. 


TWO  WEST  VIRGINIANS  acci- 
dentally meet  in  London — Howard 
L.  Chernoff,  ETO^  war  correspond- 
ent for  West  Virginia  Network, 
and  Lorelle  Hearst,  wife  of  William 
Randolph  Hearst  Jr.  Mrs.  Hearst 
is  also  a  correspondent  in  the 
European  theatre.  Mr.  Chernoff, 
managing  director  for  the  network, 
expects  to  return  from  overseas 
shortly  after  the  first  of  October, 
WCHS  Charleston,  W.  Va.,  network 
key,  reported  last  week.  During 
the  past  two  weeks  he  has  been 
with  Lt.  Gen.  Patton  and  previous 
to  that  had  been  the  only  radio 
correspondent  in  the  area  of  Brest. 


the  West  Virginia  Network  will  be 
broadcasting  direct  from  France. 
I  make  no  commitment,"  he  added, 
"but  merelv  ask,  'What  do  vou 
think?'  " 


Seek  San  Diego  CP 

NEW  standard  station  for  San 
Diego,  Cal.,  to  operate  unlimited 
time  on  1170  kc  with  250  w,  was  re- 
quested in  an  application  filed  with 
the  FCC  last  week  by  Larry  Finley, 
dealer  in  jewelry  and  imported 
watches,  and  Clinton  D.  McKinnon, 
owner  of  the  San  Diego  Daily  Jour- 
nal, doing  business  as  Finley-Mc- 
Kinnon  Broadcasting  Co.,  Mr.  Fin- 
ley  hold  65 interest,  Mr.  McKin- 
non, the  remaining  35  9f. 


CHARLES  GARLAND,  released  from 
the  Army  and  former  couductor  of  the 
thrice-weekly  HoUyKood  on  Parade  on 
KMPC  Hollywood,  has  joined  Berg- 
Allenberg  Inc.,  Beverly  Hills,  Cal. 
talent  service,  as  assistant  to  Wayne 
Griffin,  radio  director. 


Plans  For  Sixth  Loan 

SIXTH  War  Loan  Drive  will  open 
on  network  radio  Sunday,  Nov.  19, 
with  four  consecutive  half-hour  pro- 
grams, each  produced  and  broad- 
cast by  one  network,  following 
which  the  four  will  join  in  carrying 
a  speech  by  the  President.  Blue  will 
take  the  first  half-hour  8-8:30  p.m. 
followed  by  NBC,  Mutual  and  CBS 
in  that  order.  The  broadcasts  will 
be  related  by  appropriate  cross-ref- 
erences. Details  of  the  opening- 
drive  broadcasts  were  worked  out 
last  Friday  at  a  meeting  of  execu- 
tives in  New  York  of  executives  of 
the  agencies  involved. 


RIVERSIDE- 
SAN  BERNARDINO- 
Nat'l.  Rep.-r.  H.  McGillvra,  Inc. 

•  Send  for  free  coverage  map  » 


Studio  Cuts  Disc 

SERIES  of  one  and  five-minute 
transcriptions  are  being  produced 
and  cut  by  Republic  Production 
Inc.  at  the  studio  for  release  to 
stations  nationally  to  exploit  the 
film  "Brazil".  This  is  believed  to 
be  the  first  time  a  motion  picture 
studio  has  produced  and  cut  its 
own  transcriptions  for  exploitation 
purposes. 


Catlena. 


CBS 
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On  CBS  Tour  ' 

CHARLES  SMITH,  supervisor  of  re-  r 
jsearch  of  CBS-owned  stations  is  on  a 
tour  of  network  outlets  to  discuss  with  / 
station  officials  the  use  and  aijplica-  I 
tiou  of  the  CBS  listener  diary  sttid.v, 
and   other    research    techniques.  His 
itinerary  includes  KMOX  St.  Louis, 
WCCO     Minneapolis-St.     Paul  and 
WBBM  Chicago,  with  a  stop  off  in 
Detroit  to  visit   the   networks  sales 
office  there. 


CUBA  IS  YOUR 
MARKET  NOW... 
AND  TOMORROW 


If  your  product  is  a  drug  item  or 
a  confection,  use  RHC  Cadena 
Azul.  If  it's  soap,  cigarettes  or 
soft  drinks,  use  RHC  Cadena 
Azul.  If  you  are  selling  good 
will  for  postwar  sales,  use  RHC 
Cadena  Azul. 

Any  product  advertised  on  the 
air  and  sold  in  the  United 
States  can  be  successfully  ad- 
vertised and  sold  in  Cuba 
through  RHC  Cadena  Azul. 

For  RHC  dominates  the  radio 

picture  in  Cuba.  A  recent  sur- 
vey shows  that  RHC  has  twice 
the  audience  of  its  nearest 
competitor. 

It's  easy  to  do  business  in  Cuba, 
the  prosperous  good  neighbor. 
Ask  to  see  the  survey  on  how 
Cuba  listens. 

RHC  CADENA'AZUL 


Cuba's  only 

network 
affiliated  with 


60,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'l  R«p.  -  Th«  Katz  Agancy  Inc. 


'March  of  Time'  Moves  to  Full  Blue 
Nov,  2  in  Same  Thursday  Night  Spot 


Basic  Stition 
BLUE  NETWORK 

HARRY   McTIGUE.    Cantral  Managar. 

CHATTANOOfiA 


WbK 

11 

mi 

4f  iHte 

1 ; 

CBS 

5,000  WATTS 

DAY  AND  Nt«.HT 
PAUL  H.  ftAYMER  CO. 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


WIBW  ^ '^^T  O  P 
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TIME  Inc.,  New  York,  publisher  of 
Time,  Life  and  ForUme,  on  Nov.  2 
will  move  the  March  of  Time  froin 
NBC  to  the  Blue  Network,  retain- 
ing the  same  broadcast  time,  Thurs- 
day, 10:30-11  p.m.  At  the  same 
time  the  program's  coverage  will 
be  expanded  from  52  NBC  stations 
to  the  full  Blue  Network. 

Frank  Norris,  director  of  Time's 
radio  program  department,  made 
this  comment:  "The  shift  of  the 
March  of  Time  to  the  Blue  Network 
is  a  logical  step  in  the  light  of 
Time's  acquisition  last  December 
of  12%%  of  the  stock  of  American 
Broadcasting  Co.,  which  owns  the 
Blue.  It  was  foreshadowed  by  Roy 
E.  Larsen,  president  of  Time,  when 
last  December  he  pointed  out  that 
the  nature  and  extent  of  the  as- 
sociation between  Time  and  the 
Blue  Network  would  evolve  grad- 
ually, but  that  Time's  newsgather- 
ing  and  disseminating  staffs  could 
in  one  way  or  another  'be  counted 
upon  as  being  available  to  the  Blue 
Network  to  supplement  the  net- 
work's own  news  services'." 

Started  on  CBS 

Program  shift  to  the  Blue,  in- 
dicating an  active  interest  by  the 
publishing  firm  in  its  radio  affilia- 
tion, follows  closely  a  reorganiza- 
tion of  the  network's  executive  per- 
sonnel which  placed  Chester  J. 
LaRoche,  who  also  last  December 
purchased  a  12 1/2%  stock  interest 
in  the  parent  company  of  Blue,  at 
the  head  of  the  network's  executive 
staff  [Broadcasting,  Sept.  25].  In 
his  former  capacity  as  chairman 
of  Young  &  Rubicam,  Mr.  LaRoche 
had  been  closely  associated  with 
both  Edward  J.  Noble,  chairman  of 
the  Blue  Network  board,  and  with 
Mr.  Larson  as  Y  &  R  handled  ad- 
vertising both  for  Time  Inc.  and 
for  Life  Savers  Corp.,  of  which  Mr. 
Noble  also  is  board  chairman. 

Starting  its  career  on  CBS, 
March  6,  1931,  the  program  re- 
mained with  CBS  for  six  years, 
sponsored  by  Time  Inc.  for  Time 
and  Fortune,  and  by  Remington 
Rand,  William  Wrigley  Jr.  Co., 
and  Servel  Inc.,  who  used  the  pro- 
gram to  advertise  their  own  prod- 
ucts. During  the  fall  of  1932  the 
March  of  Time  was  broadcast  as  a 
sustaining  feature  for  two  months, 
the  network  paying  costs  to  give 
the  listening  public  the  popular 
news  program  during  a  national 
election  year. 

In  October  1937  the  show  moved 
to  NBC-Blue  where  it  remained 
until  the  end  of  April  1939.  Follow- 
ing a  recess  of  more  than  two 
years,  the  March  of  Time  returned 
in  October  1941  to  NBC-Blue, 
which  relaxed  its  rules  against 
dramatizations  of  war  scenes  and 
impersonations  of  world  figures  to 
enable  the  program  to  present  its 
news  dramatizations  in  the  most 
effective  manner. 

Series  remained  on  the  Blue  un- 
til the  following  July,  when  it 
shifted  to  NBC,  from  which  the 


Blue  had  separated  in  January  1942. 
Program  has  been  on  NBC  since 
that  time.  Series  is  placed  through 
Young  &  Rubicam,  New  York.  Its 
announcer,  Westbrook  Van  Voorhis, 
has  been  the  "voice  of  the  March 
of  Time"  both  on  the  air  and  in 
Time's  monthly  motion  picture. 

With  March  of  Time  occupying 
the  Thursday  10.30  p.m.  spot,  Mc- 
Kesson &  Robbins,  Bridgeport,  will 
shift  Joe  E.  Brown  in  Stop  and  Go 
now  on  165  stations  in  that  period, 
to  Sunday  8:30-9  p.m.,  with  Oct. 
8  as  the  expected  date  for  change. 
Firm  has  ordered  the  full  Blue  net- 
work and  is  awaiting  station  clear- 
ance. Agency  is  J.  D.  Tarcher  Co., 
New  York. 


Radar  Secrets  Given 

FOR  FURNISHING  the  enemy 
with  the  secrets  of  radar,  a  former 
lieutenant  in  the  U.  S.  Naval  Re- 
serve, Laurent  Hendrikus  J.  Brackx, 
was  arrested  last  week  and  charged 
with  conspiracy.  He  is  charged 
with  having  conspired  with  officers 
in  the  German  and  Italian  naval 
intelligence  giving  them  American 
defense  information  and  confiden- 
tial information  on  radar.  The 
Italian  Navy  was  at  a  great  dis- 
advantage because  of  lack  of  radar, 
it  is  claimed. 


WEAF-FM  AIRS  NET 
ON  7-DAY  SCHEDULE 

NBC's  FM  station  in  New  York, 
using  its  newly  assigned  call  let- 
ters WEAF-FM,  last  Sunday 
(Sept.  24)  started  operating  on  a 
seven-day-a-week  basis,  3-11  p.m., 
transmitting  network  programs 
only,  according  to  C.  L.  Menser, 
NBC  vice-president  in  charge  of 
programs. . 

In  line  with  a  statement  by  Niles 
Trammell,  NBC  president,  issued 
earlier  this  year,  in  which  he  an- 
nounced that  NBC  would  make  no 
additional  charge  to  network  ad- 
vertisers for  the  use  of  companion 
FM  stations  during  their  develop- 
mental period,  sponsored  programs 
falling  within  WEAF-FM's  oper- 
ating time  will  be  carried  with  com- 
mercials without  added  charge. 

Located  in  the  Empire  State 
building,  WEAF-FM  has  been  op- 
erating since  1939  on  an  experi- 
mental basis  with  the  call  letter 
W2XWG.  Until  last  Sunday  it 
operated  every  day  except  Thurs- 
day and  Friday,  3-11  p.m. 


WAIR  Transfer  Granted 

CONSENT  was  granted  by  the 
FCC  last  week  to  the  voluntary 
assignment  of  license  of  WAIR 
Winston-Salem,  N.  C.  from  C.  G. 
Hill,  George  D.  Walker  and  Susan 
H.  Walker  to  Mr.  Hill  and  Mr. 
Walker  doing  business  as  WAIR 
Broadcasting  Co.  Mrs.  Walker 
transfers  her  third  interest  in  the 
station  to  her  husband  as  a  gift. 


iriS' 
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DEWEY  LISTENS  IN 

KWTO  Broadcast  Persuades 
GOP  Nominee  to  Speak 
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AS  THE  Dewey  train  chugged  East 
from  Oklahoma  toward  Springfield, 
IVIo.  last  week  enroute  to  New  York 
after  the  western  campaign  trip 
which  ended  officially  in  Okla- 
homa, the  Governor  was  listening 
to  the  radio  in  his  car.  When  the 
train  neared  Springfield,  the  GOP 
candidate  heard  a  broadcast  over 
XWTO  Springfield  describing  cere- 
monies pending  his  arrival  at  the 
Frisco  Depot  there.  Gov.  Dewey 
"was  simply  to  appear  on  the  rear 
platform  of  the  observation  car  and 
wave  to  the  crowd  as  the  train 
.passed  through,  but  when  he  heard 
the  broadcast  of  Don  Harvey,  Ralph 
Nelms  and  Wayland  Fullington 
describing  the  crowd  of  8,000  per- 
sons, he  decided  to  make  an  un- 
scheduled address. 

When  the  train  slowed  down,  Don 
Harvey  climbed  aboard  with  his 
portable  KWTO  mike  and  Gov. 
Dewey  looked  expectantly  to  Mr. 
Harvey  for  an  introduction.  The 
GOP  candidate  then  told  the  crowd 
that  he  just  had  the  unusual  expe- 
rience of  listening  "to  a  political 
[meeting  at  which  I  was  to  be  a  spe- 
cial guest.  For  30  minutes,"  Gov. 
Dewey  said,  "our  car  radio  has 
been  receiving  events  here  in 
iSpringfield.  We  heard  all  about 
Capt.  Walker  and  his  sturdy  group 
'of  officers." 

The  entire  proceedings  over 
;iKWTO  lasted  48  minutes  and  the 
•iate-at-night  broadcast  was  repeat- 
■2d  via  transcription  the  following 
:day  at  noon. 
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..that's  the  magic  spot  on  the  dial 
for  Western  North  Carolina  listeners, 
where  they  find  favorite  CBS  programs, 
and  outstanding  local  shows  like 

Top  of  the  Morning 

Western  North  Carolina  Farm  Hour 

Woman's  Page  of  the  Air 

Invitation  to  Understanding 

Rhyme  and  Reason 

Moore  General  Varieties 

AAF  Quiz-Fest 

.all  listener-favorites  on 


mi 

I  Serving  Western  North  Carolina  f  i) 
\Um  ASHEVILIE  Cfif 

I  DON  S.  fl/AS,  fxetW/ve  Direcfor  ' 
k  Represented  by  The  KATZ  AGENCY.  ^ 


BOSTON'S  First  National  Bank, 
starting  Sunday,  Oct.  8,  begins 
sponsorship  of  a  series  of  39  weekly 
half-hour  concerts  titled  Sunday  at 
4  :30  over  WBZ  Boston  and  WBZA 
Springfield.  Arthur  Fiedler  (seat- 
ed, left)  conductor  of  the  series, 
participates  in  the  final  arrange- 
ments along  with  (1  to  r)  C.  S. 
Young,  WBZ-WBZA  general  man- 
ager; Charles  E.  Spencer  Jr.,  pres- 
ident of  the  First  National  Bank, 
and  Frank  Hatch,  vice-president  of 
BBDO,  agency  servicing  the  ac- 
count. Program  will  feature  a  45- 
piece  orchestra  and  will  broadcast 
from  the  Boston  Opera  House. 


Wagner,  Curran  Spots 

RADIO  will  be  used  extensively  by 
both  major  parties  in  the  forth- 
coming race  for  the  U.  S.  Senate 
from  New  York,  with  Thomas  A. 
Curran,  Republican,  opposing  the 
incumbent,  Sen.  Robert  D.  Wagner, 
Democrat,  who  seeks  reelection.  In- 
dependent Citizens  Committee  for 
the  Reelection  of  Sen.  Wagner, 
with  a  $40,000  budget,  has  bought 
thrice-weekly  quarter-hour  periods 
on  17  stations  for  transcriptions 
from  Oct.  3  to  Nov.  5  and  twice- 
weekly  quarter-hours  on  WJZ  and 
WOR  until  Nov.  1,  thence  every 
night  except  one  until  election  eve. 
Republican  State  Committee  has 
bought  eight  quarter-hour  periods 
on  a  special  New  York  State  net- 
work, comprised  mostly  of  MBS 
stations,  with  final  plans  incom- 
plete. Wagner  Committee  is  plac- 
ing transcriptions  on  WABY 
WKBW  WFBL  WGY  WIBX 
WENY  WSNY  WGNY  WSLB 
WMFF  WKNY  WJTN  WHDL 
WHAM  WKIP.  J.  R.  Kupsick  Adv., 
New  York,  handles  Wagner  ac- 
count. Republican  Committee  is 
placing  direct. 


N.  Y.  Ad  Speakers 

EDGAR  KOBAK,  executive  vice- 
president  of  the  Blue  Network,  and 
Linnea  Nelson,  chief  timebuyer  of 
J.  Walter  Thompson  Co.,  New 
York,  are  among  those  scheduled 
to  lecture  at  the  Advertising  and 
Selling  Course  which  starts  Oct. 
9  under  the  auspices  of  the  New 
York  Advertising  Club.  Mr.  Kobak 
speaks  Nov.  30  on  "Qualifications 
for  Salesmanship,"  and  Miss  Nel- 
son Dec.  14  on  "The  Place  of  Radio 
in  Advertising."  Radio  production 
clinic  [Broadcasting,  Sept.  25] 
starts  Feb.  5  and  not  Oct.  9  as 
previously  reported. 


DON  DrXPHY  and  Bill  Slater  will 
handle  the  i)lay-by-play  accounts  and 
Bill  Corum  will  do  color  descriptions 
of  the  1944  World  Series,  to  be  broad- 
cast on  Mutual  under  sponsorship  of 
Gillette  Safety  Razor  Corp..  Boston. 
Broadcast  of  the  first  game  is  sched- 
uled for  Oct.  4  at  2  p.m.  Agency  is 
Maxon  Inc..  New  York. 


WNEW  Gives  Free  Time 
Equally  to   All  Parties 

WNEW  New  York  is  refusing  poli- 
tical time  sales  in  favor  of  a  sys- 
tem of  giving  free  time  equally  to 
all  established  parties  with  major 
candidates.  Advantage  of  the  sys- 
tem, according  to  WNEW,  is  that 
it  gives  the  station  control  over  the 
type  of  the  production,  and  saves 
listeners  from  uncoordinated  spon- 
sored political  material.  The  plan 
reportedly  gives  the  political  group 
the  benefit  of  having  its  inessages 
presented  by  technically  trained 
speakers. 

With  a  policy  of  accepting  no 
contracts  for  time,  the  station  is 
turning  over  a  twice-weekly  quar- 
ter-hour to  a  roundup  tentatively 
titled  If  I'm  Elected.  The  six  rec- 
ognized parties  on  the  New  York 
State  ballot  are  to  contribute  their 
own  copy,  which  is  to  be  read  in 
equal  time  periods  by  staff  an- 
nouncers. 

Three  parties  will  be  represented 
in  alternating  order  on  each  broad- 
cast, their  copy  receiving  an  equal 
portion  of  time — about  four  min- 
utes. Democrats  and  Republicans 
are  represented  on  each  broadcast, 
while  liberals  have  agreed  to  alter- 
nate with  the  American  Labor 
Party.  The  Socialist  and  Socialist- 
Labor  Parties,  which  do  not  repre- 
sent major  candidates,  will  receive 
one  or  two  "supplementary  edi- 
tions". 


Video  Firm  Formed 

INTERNATIONAL  Theatrical  & 
Television  Corp.,  New  York,  is  be- 
ing formed  to  manufacture  and  dis- 
tribute 16  mm  films  and  projectors 
and  television  equipment,  it  was  an- 
nounced last  week  by  George  A. 
Hirliman,,  president  of  Film  Clas- 
ics.  New  York.  The  company  is  be- 
ing organized  by  Mr.  Hirliman  and 
Eliot  Hvman,  president  of  Micho- 
stat  Corp.,  New  York,  18  W.  48th 
St.,  New  York,  where  ITTC  will 
maintain  offices. 


Napa  Valley  Starts 

NAPA  VALLEY  Grape  Products 
Co.,  Oakville  and  Mills,  Cal.,  pro- 
ducers of  Colombo  brand  wines, 
has  appointed  Emil  Mogul  Co., 
New  York,  to  handle  its  adver- 
tising. Initial  radio  campaign  of 
one-minute  recorded  announce- 
ments is  scheduled  to  start  early 
in  October  on  WOV  and  WEVD, 
New  York  foreign  language  sta- 
tions, and  may  expand  to  all- 
English  language  stations  at  a 
later  date. 


Novik  Honored 

MORRIS  NOVIK,  director  of 
WNYC  New  York,  was  guest  of 
honor  at  a  luncheon  last  Thursday 
at  the  Hotel  Astor,  New  York,  by 
a  group  of  executives  of  other  sta- 
tions in  the  city,  in  tribute  for  his 
work  in  acting  as  liaison  between 
them  and  the  city  departments  and 
civilian  defense  organization. 


Elgin  Holiday  Plans 

ELGIN  NATIONAL  WATCH  Co., 
Elgin,  111.,  will  sponsor  for  the 
third  consecutive  year,  a  two-hour 
show  on  Thanksgiving  Day  and 
Christmas  Day,  4  to  6  p.m.  (EWT) , 
on  the  full  CBS  network.  The 
broadcasts  will  be  shortwaved  over- 
seas to  the  armed  forces. 


Hooper  proves 
It's  a  Bull's-eye! 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a    Hooper   of   91.3%    by   Day  and 
80.4%  by  NIghfl 

1000  WJHL  910 

Watts  Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 


WITH 


REX  DAVIS 

4  TIMES  DAILY 


K 


O 


P**^  in  the 

prosperous,  progressive 

EL  PASO,  TEXAS 

Southwest 

by  using  the  station  that's 
heard  all  over  this  imporlani 
and  otherwise  radio  isolated 
market. 

KROD  —  a  CBS  Station 
600  kc  —    1,000  Watti 

Dorronce  Roderick  Vol  Lowrenca 


Howard  H.  Wilson  Co. 

Notional  lUpreMntattTM 


1 


t^^^  Riprisinl.d 


Ripristntid   Nalionilly  by 

John  BLAIR  &  CO. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-SEPTEMBER  23  TO  SEPTEMBER  30  INCLUSIVE- 


Decisions  .  .  . 


SEPTEMBER  25 

Fort  Hamilton  Broadcasting:  Co.,  Hamil- 
ton, O. — Granted  license  to  cover  CP  new 
station  (WMOH). 

WHBC  Canton  O, — Granted  license  to 
cover  CP  change  assignment. 

W9XG  West  Lafyette,  Ind.— Granted 
mod.  CP  experimental  television  station, 
authorizing  changes  in  equipment,  fre- 
quencies, decrease  in  power  and  addition  of 
aui-al  channel  using  special  emission  for 
FM.  for  extension  completion  date  to  9-24- 
45  :  conditions. 


Farnsworth  Television  &  Radio  Corp., 
Fort  Wayne,  Ind. — Placed  in  pending  file 
application  new  FM  station. 

Fidelity    Broadcasting    Corp.,    Boston — 

Same. 

Greenco  Inc.,  Greenwood.  S.  C. — Same. 
Hampton  Roads  Broadcasting  Corp,  New- 
port News,  Va. — Same. 

Sun    Publishing    Co.,    Jackson,    Tenn. — 

Same. 

New  Syndicate  Co.,  New  York — Placed  in 
pending  file  application  new  commercial 
television  station. 

J.  W.  Birdwell,  Nashville,  Tenn. — Same. 

Trustees  of  Purdue,  U.,  West  Lafayette, 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

A  n  Organization  of 
Q'Tialified  Radio  Engmeen 
DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  PrpsB  Bldg.,  Wash.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859   - 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  ISrv  York  4.  N.  Y 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 


•  Evening  Star  Building,  Wasliing+on,  D.  C. 

•  32 1  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 

Shorcham  Bldg.         ME.  4477 
Washington,  D.  C. 


Ind. — Placed  in  pending  file  application 
new  noncommercial  educational  station. 

City  of  San  Bernardino  High  School 
District,  San  Bernardino,  Cal. — Same. 

West  Virginia  Radio  Corp.,  Morgantown, 
W.  Va. — Retained  in  pending  file  applica- 
tion new  FM  station. 

Chattiam  Broadcasting  Co.,  Savannah, 
Ga. — Granted  petition  for  leave  to  amend 
application  new  station. 

WOCB  Hyannis,  Mass. — Granted  motion 
for  continuance  hearing  on  application 
change  frequency  now  set  Oct.  6  ;  continued 
same  to  Dec.  4. 

SEPTEMBER  26 

WCHS  Charleston,  W.  Va.— Granted  pe- 
tition for  continuance  hearing  on  license 
renewal  application  now  set  Oct.  5 ;  con- 
tinued same  to  Dec.  4. 

Durham  Broadcasting  Co.,  Savannah,  Ga. 
— Denied  motion  to  consolidate  application 
new  station  with  that  of  Albany  Broad- 
casting Co.  to  move  WGPC  from  Albany, 
Ga.  to  Savannah. 

Mutual  Broadcasting  System.  Chicago — 
Granted  in  part  extension  of  permit  under 
Sec.  .325 (b I  to  transmit  programs  to  Radio 
Mil  of  Mexico,  except  XELO,  for  period 
9-28-44   to  9-28-45. 

Alabama  Broadcasting  Co.,  Sylacauga, 
Ala. — Designated  for  hearing  application 
for  CP  new  station  (WFEB),  permitee 
having  failed  to  satisfy  conditional  require- 
ments in  time  allowed. 

Mississippi  Broadcasting  Co.,  Jackson, 
Miss. — Granted  motion  for  waiver  rule  re- 
quiring 25  days  notice  for  taking  depositions 
and  granted  order  to  take  depositions  re  ap- 
plications by  petitioner  for  new  stations 
Jackson  and  Macon  and  Birney  Imes  appli- 
cation new  station  Meridian.  Miss. 

WSBC  Chicago — Granted  vol.  assgn.  li- 
cense from  Gene  T.  Dyer,  Evelyn  M.  Dyer, 
John  A.  Dyer  and  Elizabeth  M.  Hinzman  to 
Julius  Miller,  Oscar  Miller,  Bertha  L.  Miller, 
Gertrude  Miller  and  Arnold  B.  Miller,  co- 
partners, for  $100,000. 

Herman  Anderson  &  Robert  Franklin, 
Tulare,  Cal. — Designated  for  hearing  ap- 
plication new   standard  station. 

WAIR  Winson-Salem,  N.  C— Granted  vol. 
assgn.  license  from  C.  G.  Hill.  George  D. 
Walker  and  Susan  H.  Walker  to  C.  G.  Hill 
and  George  D.  Walker  d/b  WAIR  Broad- 
casting Co. 

KGB  Albuquerque,  N.  M. — Granted  ex- 
tension of  license  on  temp,  basis  thru  4-30- 
45.  pending  final  determination  on  applica- 
tion change  assignment :  extended  for  same 
period  special  service  authorization,  770  kc 
25  kw.  50  kw  LS,  unlimited  time. 

WBT  Charlotte,  N.  C— Granted  exten- 
sion license  for  3  mo.  period  from  10-1-44. 

Mississippi  Broadcasting  Co.,  Jackson. 
Miss. — Adopted  decision  and  order  denying 
petition  for  reconsideration  of  8-22-24  FCC 
action  granting  without  hearing  applica- 
ton  of  Ewing  Broadcasting  Co..  for  new 
standard  station  Jackson,  Miss. 

Rev.  Sam  Morris,  San  Antonio — Adopted 
order  denying  petition  for  reconsideration 
and  rehearing  of  9-19-44  FCC  order  deny- 
ing petitioner's  motions  to  amend  and  en- 
large issues  in  license  renewal  hearings  of 
KGKO  WBAP  WFAA  and  to  require  state- 
ments re  operations. 

License  renewals  granted  for  period  end- 
ing 11-1-45  :—KDYL  KIT  KLS  KMO  KOIL 
WSPR  WPDQ  KGGM  KGLO  KUOA  WDSU 
WHIO  WHKY  WIBA  WJHP  WKAT  KFGQ 
WADC   WHBI  WTCN  WFBR. 

Extended  on  temp,  basis  to  12-1-44,  pend- 
ing determination  license  renewal  ap- 
plications, licenses  for  following — KFBB 
KFJZ  KGCU  KGHF  KGVO  KID  KOL 
KRGV  KRIS  KRNT  KSCJ  KSRO  KTFI 
KXYZ  KYA  WDOD  WDRC  WDSU  WEBC 
WFBC  WFIN  WFVA  WHAZ  WHBL 
WHAS  WOB  WOV  WJDX  WLOL  WMRO 
WNBF  WNBZ  WNEL  WOL  WOOD  WORK 
WRR  WSAI  WSMB  WTAQ  WTOC  WXYZ. 

Extended  further  on  temp,  basis  to  12-1- 
44,  pending  determination  on  application 
for  license  renewal,  licenses  for  following — 
KDAL  KOIN  KSWO  KTSA  WAAF  WAAT 
WAYS  WCAE  WCAX  WCOP  WIBG  WKPA 
WMT  WNEW  WPAT  WPEN  WPRA 
WWDC. 

WRNL  Richmond,  Va. — Granted  license 
renewal  for  period  ending  5-1-47. 

KPAC  Port  Arthur,  Tex.  Same. 

KWKH  Shreveport,  La. — Granted  license 
renewal  for  period  ending  5-1-45. 

WOWO  Fort  Wayne,  Ind.— Present  li- 
cense further  extended  on  temp,  basis  for 
period  ending  12-1-44.  pending  determina- 
tion on  application  reassgn.  license  WGL 
to  Farnsworth  Television  &  Radio  Corp. 

WDEL-WILM  Wilmington,  Del.— Present 
licenses  further  extended  on  temp,  basis 
pending  determination  application  transfer 
control  WILM  to  Alfred  G.  Hill  from  J. 
Hale  Steinman  and  John  F.  Steinman. 

WWDC  Washington,  D.  C— Granted  ex- 
tension authority  to  12-1-44  for  waiver  Sec. 
2.53  and  13.61  so  as  to  permit  operation  of 
synchronous  amplifier  by  remote  control 
from  main  transmitter. 

KYA  San  Francisco — Extended  license 
on  temp,  basis  to  12-1-44,  pending  action  on 
special  service  application. 


Tentative  Calender  .  .  . 

OCTOBER  2 
Durham    Broadcasting    Co.,    Harold  E. 
Phoms,  Durham,  N.  C. — CPs  new  standard 

station.  Consolidated  hearing. 

OCTOBER  3 
WKBZ  Muskegon.  Mich.— CP  change  1490 
kc  to  1230  kc  250  w  unlimited. 

OCTOBER  5 
WCHS  Charleston,  W.  Va.— License  re- 
newal. 

OCTOBER  6 
WNLC  New  London,  Conn. — CP  change 
1490  kc  to  1240  kc  250  w  unlimited.  Par- 
ticipants-WOCB  WGBB. 


Applications  . 


SEPTEMBER  25 

WAGE  Inc.,  Syracuse — CP  new  FM  sta- 
tion, 45,500  kc,  7,780  sa.  mi.,  $27,750  esti- 
mated cost. 

Providence  Journal  Co.,  Providence,  R.  I. 
— CP  new  FM  station,  46,900  kc,  6,767  sq. 
mi.,  .?89,555  estimated  cost. 

Thompson  Broadcasting  Co.,  Altoona,  Pa. 
— CP  new  standard  station,  1240  kc  250 
w  unlimited. 

Walter  Adams  Graham,  Decatur,  Ga. — 
CP  new  standard  station,  1270  kc  250  w  D. 

Salt  Lake  City  Broadcasting  Co.,  Salt 
Lake  City — CP  new  standard  station,  910 
kc  1  kw  unlimited  DA-DN. 

Times-Mirror  Co.,  Los  Angeles — CP  nevir 
FM  station,  43,300  kc,  15,857  sq.  mL,  $176,- 
700  estimated  cost. 

SEPTEMBER  26 

Reed  D.  Smith,  Charleston,  W.  Va.— CP 
new  standard  station,  1400  kc  250  w  un- 
limited. 

Telecast  Inc.,  Roanoke  Rapids,  N.  C. — CP 

new  FM  station,  49,100  kc.  5,198  sq.  mi.. 
$29,280  estimated  cost. 

Hearst  Radio  Inc.,  Milwaukee — CP  new 
FM  station,  43,500  kc,  17,791  sq.  mi., 
$198,000  estimated  cost. 

WBRC  Birmingham,  Ala.  CP  new  FM 
station.  46.900  kc,  18,580  sq.  mi.,  $75,000 
estimated  cost. 

The  Daily  Report,  Ontario,  Cal. — CP  new 
FM  station,  49,900  kc,  2,240  sq.  mi.,  $30,650 
estimated  cost. 

SEPTEMBER  28 

Evansville  on  the  Air  Inc.,  Indianapolis — 
CP  new  FM  station,  44,300  kc,  29,688  sq. 
mi.,   $67,700  estimated  cost. 

Finley-McKinnon  Broadcasting  Co.  San 
Diego,  Cal. — CP  new  standard  station,  1170 
kc  250  w  unlimited. 

Philco  Radio  &  Television  Corp. — CPs 
new  experimental  television  relay  stations. 
Area  of  Northeast  Maryland  (Havre  de 
Grace) -A5  A3  emission,  15  w  visual  and 
aural.  Channels  11  and  12;  same  area-A5 
A3  emission,  15  w  visual  10  w  aural.  Chan- 
nels 13  and  14;  Area  of  District  of  Colum- 
bia-same except  for  Channels  11  and  12; 
Area  of  Central  Maryland  ( Sappington) - 
same  (two  requested)  ;  Area  of  South- 
east Pennsylvania  (Honey  Brook) -same; 
same  area-same  except  Channels  13  and  14. 


Welwork  (Kccovnls 

All  time  EasLern  Wartime  unless indicabed 


New  Business 

BRISTOL  MYERS  Co.,  New  York  (Ipana, 
Mum),  on  Nov.  14  starts  Gracie  Fields 
Shoiv  on  147  Blue  stations,  Tues.  9-9:30 
p.m.  Agency:  Doherty,  Cliford  &  Shen- 
field.  N.  Y. 

GROVE  LABS  Inc.,  -  St.  Louis  (Bromo- 
Quinine),  on  Oct.  20  for  21  weeks  starts 
Riders  of  the  Purple  Sage  on  5  CBS  Cal. 
stations,  Fri.  6:15-6:30  p.m.  (PWT). 
Agency:  Russel  M.  Seeds  Co.,  Chicago. 
ANDREW  JERGENS  Co.,  Cincinnati 
( soap,  lotion ) ,  on  Oct.  20  for  52  weeks 
starts  Today  in  Hollywood  on  8  CBS  Pa- 
cific stations,  Fri.  6-6:15  p.m.  (PWT). 
Agency:  Lennen  &  Mitchell,  N.  Y. 

Network  Changes 

PILLSBURY  FLOUR  MiUs  Co.,  Minneapo- 
lis (Sno  Sheen  Cake  Flour  &  Enriched 
Farina),  on  Sept.  30  added  12  CBS  Bta- 
tions  to  Grand  Central  Station,  Sat.  1-1:25 
p.m.,  for  total  of  85  CBS  stations.  Agency : 
McCann-Erickson  Inc.,  Minneapolis. 
ADMIRAL  Corp.,  Chicago  (institutional), 
on  Oct.  1  added  18  CBS  stations  to  World 
News  Today,  Sun.  2:30-2  :55  p.m.,  for  total 
of  61  CBS  stations.  Agency:  Cruttenden  & 
Eger,  Chicago. 

KNOX  Co.,  Hollywood  (Cystex),  on  Oct. 
1  added  42  Mutual  stations  to  WhaVs  the 
Name  of  That  Song  on  38  Mutual-Don  Lee 
Pacific  stations.  Sun.  4:30-5  p.m.  (PWT), 
making  total  of  80  Mutual  stations.  Agency: 
Raymond  R.  Morgan  Co.,  Hollywood. 
LE'VER  BROS.  Co.,  Cambridge,  Mass. 
(Lifebuoy),  on  Oct.  5  resumes  Bob  Burns, 
replacing  Charlie  Chan  on  38  NBC  stations, 
Thurs.  7:30-8  p.m.  (repeat,  37  NBC  sta- 
tions, 9:30  p.m.)  Agency:  Ruthrauff  & 
Ryan,   New  York. 
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First  Petrillo  Defeat  Seen 


(Contiiiued  fr 

^nd  Blue  studios  and  has  given 
nstructions  to  musicians  on  the 
broper  operation  of  turntables  in 
Chicago.  He  said  he  has  also  writ- 
en  extensively  in  technical  jour- 
hals  on  the  theory  and  practice  of 
'recording  and  play-back  operation. 
!  He  testified  that  even  if  musi- 
nans  failed  to  adjust  the  full  out- 
put of  the  turntable  in  the  playing 
St  records  the  studio  engineer 
ivould  make  the  proper  adjustment. 

When  counsel  for  the  AFM  con- 
:ended  that  the  musicians  were  best 
qualified  to  detect  distortions  in 
iiusical  records  Mr.  Fredendall  re- 
plied that  these  distortions  could 
oe  due  to  a  number  of  things.  For 
;xample,  he  said,  not  only  the  rec- 
ord but  the  needle,  the  play-back 
lead,  the  faders,  amplifiers,  moni- 
oring  loudspeaker  or  other  tech- 
lical  equipment  could  be  the  fault. 
The  engineer  is  in  a  better  position 
,0  detect  and  correct  such  distor- 
',ions,  he  said. 

'  When  AFM  counsel  argued  that 

he  engineer  is  not  qualified  to  de- 

■ect  "sour  notes"  in  records,  Mr. 
l^redendall    explained   that  when 

Vrturo  Toscaninni  makes  a  sym- 

jhony  record  he  himself  listens  to 

he  master  recording  before  it  is 

eleased.   "He   does  not  wait  six 

•nonths  until  a  turntable  operator 

letects  a  false  note"  he  added. 
He  brought  out  that  the  whole 

ligh  quality  system  of  orthacoustie 

eproduction  was  developed  by 
a'ABET  engineers  and  the  system 
■  vas  installed  throughout  the  coun- 
j-y  in  NBC  and  Blue  studios  and 
':r   most  stations    throughout  the 

ountry.  It  is  because  of  this  close 

onnection  with  the  development  of 
!'he  equipment  that  they  are  best 
[lualified   to  operate  it.    He  said 

here  is  no  difference  in  the  opera- 
tion of  the  turntable  whether  the 
Lecord  contains  music  or  not,  and 
ijhat  being  a  musician  was  no  ad- 

antage  in  being  able  to  operate  the 
[  urntable. 

j  Mr.  Fredendall  said  he  joined 
jsBC  in  1929  and  has  been  associ- 
ated with  turntables  ever  since.  He 
'jstified  he  has  been  a  member  of 
-fABET  or  its  predecessor  organi- 
sation since  1933. 

I     Engineers  Better  Equipped 

Mr.  Padway  contended  that  prior 

3  this  time  platter  turning  was 

erformed  by  musicians  and  oth- 
jrs.  When  the  AFM  counsel  argued 

lat  not  a  single  engineer  would 
j'se  his  job  if  the  musicians  were 
jiven  the  operation  of  turntables, 

[r.  Paradise   observed   that  the 

iestion  of  jurisdiction  has  to  do 
iith  the  nature  and  background  of 
'le  work,  rather  than  the  displace- 
.ent  of  personnel.  It  has  no  way 

■   telling  how   broadcasting  op- 

•ations  might  be  conducted  in  the 

iture. 

Questioned  by  Mr.  Padway  re- 
arding  the  structure  of  NABET, 
n\  Fredendall  said  the  organiza- 
on  has  a  national  body  and  local 
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chapters  and  that  dues  collected 
are  divided  between  both.  It  was 
brought  out  that  there  were  370 
employes  of  NABET  in  NBC  in 
May  1944. 

In  reply  to  a  question  by  Mr. 
O'Donoghue,  the  witness  said  that 
a  far  better  job  of  broadcasting 
records  and  transcriptions  can  be 
done  by  coordinating  the  work  un- 
der the  engineer.  He  testified  that 
no  person  in  the  NABET  organi- 
zation has  a  right  to  hire  or  fire. 
The  majority  of  the  members,  he 
added,  had  a  knowledge  of  elec- 
trical equipment  and  many  of 
them  had  worked  on  ships  at  sea 
before  coming  into  radio. 

Mr.  Whyland,  a  senior  studio  en- 
gineer at  WLS,  testified  that  en- 
gineers operated  the  first  turntables 
installed  at  WLS  and  WMAQ  in 
Chicago.  He  said  that  non-techni- 
cal men  handle  non-musical  records 
at  WLS  and  members  of  the  AFM 
handle  the  musical  discs. 

Questioned  by  Mr.  Katz,  he  said 
that  it  "happens  regularly"  that 
non-musicians  put  on  records  in  the 
absence  of  AFM  members. 

He  testified  that  one  of  the  AFM 
members  who  turned  platters  at 
WLS  "can't  play  a  note".  Another 
AFM  member  is  an  accomplished 
musician  but  not  a  very  good  plat- 
ter turner,  he  said.  "He's  too  much 
of  a  musician  for  the  job",  he  ob- 
served. 

Friday  Session 

At  the  morning  session  Friday 
Mr.  Padway  ofi'ered  to  withdraw 
from  the  case  and  leave  the  platter- 
turning  question  in  status  quo,  re- 
serving the  right  to  place  jurisdic- 
tion claims  at  some  future  time.  It 
was  brought  out  that  such  a  sug- 
gestion had  been  made  by  Mr. 
Paradise  at  a  conference  following 
the  afternoon  hearing  Thursday, 
at  which  time  Mr.  Padway  said  he 
would  have  to  discuss  the  proposal 
with  Mr.  Petrillo. 

Mr.  Padway  said  he  had  since 
been  in  touch  with  Mr.  Petrillo  by 
telephone  and  that  the  suggestion 
was  agreeable. 

When    Mr.   Padway   refused  to 


accede  to  the  proposal  by  NABET 
counsel  that  the  technicians  exe- 
cute a  contract  with  NBC  and  Blue 
for  three  years  guaranteeing  plat- 
ter-turning jurisdiction,  Mr.  O'Don- 
oghue refused  to  permit  AFM 
counsel  to  withdraw.  It  was 
brought  out  that  NBC  and  Blue 
are  operating  on  a  day-to-day  basis 
with  NABET  pending  renewal  of 
contracts  which  expired  May  31, 
1944. 

Mr.  Powley  again  testified  re- 
garding the  conference  with  NBC, 
Blue  and  WOR  early  in  the  year 
at  which  his  demands  for  platter- 
turning  jurisdiction  were  refused 
on  the  grounds  that  similar  de- 
mands had  been  made  by  Mr.  Pe- 
trillo. He  said  he  was  called  to 
New  York  by  John  H.  MacDonald, 
vice-president  of  NBC,  who  ex- 
plained that  Mr.  Petrillo  was  in 
his  office  demanding  this  jurisdic- 
tion. Among  others  present  at  the 
conference  were  Robert  D.  Swezey, 
counsel  for  Blue;  George  0.  Milne, 
Blue  chief  engineer;  Joseph  A. 
MacDonald,  NBC  counsel;  Mark 
Woods,  Blue  president. 

Functions  Studied 

The  conference  broke  up,  he  said, 
with  the  understanding  that 
NABET  would  continue  under  its 
current  arrangement  and  that  the 
question  of  jurisdiction  would  be 
taken  up  when  the  contract  expired 
May  31,  1944. 

Mr.  Paradise  questioned  Mr. 
Powley  regarding  the  functions  of 
the  various  engineers  in  the 
NABET  organization  to  determine 
eligibility  of  members  to  vote  on 
the  appropriate  unit  for  repre- 
sentation. 

Charles  E.  Meter,  assistant  to 
the  president  of  the  AFM,  identi- 
fied correspondence  from  the  net- 
works confirming  negotiations  with 
Mr.  Petrillo,  on  platter  turning. 
When  Mr.  O'Donoghue  was  per- 
mitted to  examine  the  letters  he 
declared  he  had  no  objection  to 
their  introduction  as  they  only 
proved  "bad  faith"  upon  the  part 
of  NBC  and  Blue. 

NABET  counsel  injected  cor- 
respondence from  CBS,  Mutual  and 
WOR  and  Mr.  Padway  argued 
that  the  letters  showed  that  other 
networks  were  willing  to  employ 
musicians  for  platter  turning.  Mr. 
Paradise  said  he  was  not  convinced 
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by  the  argument,  but  permitted 
the  material  to  become  part  of 
the  record. 

Over  the  objections  of  Mr. 
O'Donoghue,  a  telegram  from  Wil- 
liam Green,  AFL  president,  in 
1937,  giving  jurisdiction  of  platter 
turners  to  AFM,  and  an  agreement 
between  Mr.  Petrillo  and  Ed 
Brown,  president  of  the  Interna- 
tional Brotherhood  of  Electrical 
Workers,  of  March,  1944,  sur- 
rendering IBEW  jurisdiction  on 
platter-turners  of  the  musicians, 
were  admitted. 

Mr.  Meter  testified  that  AFM 
members  operate  turntables  in  sev- 
eral cities  beside  Chicago  but  ques- 
tioned by  Mr.  Paradise,  he  admitted 
that  neither  CBS,  Mutual  nor  Blue 
has  ever  employed  musicians  for 
this  work  despite  their  commit- 
ments to  do  so.  He  was  unable  to 
explain  why  the  musicians  would 
not  make  their  demands  upon  these 
companies  until  last  December,  de- 
spite the  fact  that  Mr.  Green  had 
awarded  the  AFM  this  jurisdiction 
many  years  before. 

In  a  discussion  with  Mr.  Padway, 
Mr.  Paradise  asserted  that  it  was 
apparent  that  the  technical  skill 
in  playing  a  record  at  studios,  a 
function  of  the  technicians,  is  no 
different  from  the  skill  required  in 
playing  a  record.  Mr.  Padway  said 
he  would  show  that  the  playing  of 
musical  records  requires  the  skill 
of  a  musician. 

25  Hours— $90 

Questioned  as  to  whether  he  was 
familiar  with  the  opposition  regis- 
tered by  IBEW  to  the  Petrillo- 
Brown  agreement,  Mr.  Meter  said 
he  was  not  concerned  with  what  the 
IBEW  locals  did. 

Asked  whether  he  reads  broad- 
casting, he  replied  he  "glances 
through  it". 

Edward  A.  Benkert,  recording 
secretary  for  Local  10,  and  Pat 
Gallicchio,  a  member  of  both  AFRA 
and  AFM,  said  platter  turners  in 
Chicago  received  $90  a  week  for  25 
hours  work  as  do  staff  musicians, 
that  musical  education  is  an  asset 
in  operating  a  turntable,  and  that 
it  requires  a  year  to  become  a  good 
operator. 

Mr.  McElrath,  NBC  operating  en- 
gineer, told  Mr.  Paradise  that  con- 
tractual arrangements  with  unions 
had  influenced  the  network  in  the 
placing  of  the  turntables  but  con- 
ceded that  in  the  interest  of  scien- 
tific engineering  practice,  the  equip- 
ment should  be  placed  in  the  control 
booths. 

Mr.  Paradise  said  the  Board  will 
decide  that  NABET  is  the  appro- 
priate unit,  that  NABET  is  the 
appropriate  unit  except  in  Chicago, 
or  that  platter  turners  in  Chicago 
shall  be  "globed"  (separate  election 
held  to  determine  which  union  shall 
have  jurisdiction).  In  reply  to  a 
question  by  Mr.  Paradise,  NBC  and 
Blue  counsel  said  they  would  be 
agreeable  to  having  NABET  certi- 
fied as  the  appropriate  unit  ^^ithout 
an  election,  if  the  Board  so  decides. 


EFFECTIVE  Sunday  Oct.  1.  WGN 
Chieauo  be^an  broadcasting  at  7 :30 
a.m.  instead  of  8  (CWT). 
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(Americans  Oldest  School  Devoted 
Exclusively    to    Radio  Broadcasting) 

8   Weeks'   Evening  Course 
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6  Weeks'  Day  Course 
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Taught  by  Network  Projes- 
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PROGRAM  DIRECTOR, 
ASSISTANT  MANAGER 


Twelve  years  experience  with  local, 
regional  and  network  affiliates  in 
traffic,  programming,  production,  soles, 
promotion  and  public-relations.  Cap- 
able of  assuming  full  charge  of  op- 
eration or  program  department.  Will 
give  personal  interview  at  own  ex- 
pense. Surrounding  and  future  come 
first,  salary  second.  Results  guaran- 
teed.     Replys   held  confidential. 

BOX  744,  BROADCASTING 


WANTED 

150-Ft.  to  200-Ft. 
Self -Supporting 
Antenna. 


Phone  collect 

ED  JACKER 

Franklin  0660 
Or  address 
Radio  Station  WAIT 
360  No.  Michigan 
Chicago,  III. 


WNEW  New  York  is  introducing  a 
new  method  of  handling  requests  for 
time  from  puljlic  service  organizations 
such  as  the  New  York  War  Fund. 
Station  is  offering  its  own  sustainers 
for  "sponsorship"  free  of  charge,  thus 
giving  each  group  benefit  of  established 
local  show  and  advantages  of  having 
appeals  handled  as  regular  commer- 
cials. Station  is  contributing  Music  in 
Exile  to  the  War  Fund,  first  to  take 
advantage   of  the  offer. 

KMTR  Hollywood,  under  contract 
signed  b.v  Kenneth  O.  Tinkham,  man- 
ager, with  American  Federation  of 
Musicians  in  late  September,  will  con- 
tinue to  make  its  own  recordings  and 
transcriptions,  thus  supplying  facil- 
ities for  bands  inactivated  through  re- 
cording ban  imposed  by  .Tames  C.  Pe- 
trillo,  AFM  president.  Station  record- 
ing division  will  make  masters  and  dis- 
tribute pressings. 

KWIL  Albany,  Ore.,  from  its  Cor- 
vallis  studios  will  broadcast  a  series 
of  daily  five-minute  programs  in  the 
interest  of  Fire  Prevention  Week  Oct. 
8-14.  In  cooperation  with  the  local 
fire  department,  series  will  climax 
with  a  half-hour  program  describing 
action  at  a  simulated  local  fire. 

("KFI  ;ire  the  call  letters  of  the  new 
250  w  station  to  be  opened  shortly 
at  Fort  Frances,  Ont.  [Broadcast- 
ing, Aug.  14]. 

( 'HLN  ,  Three  Rivers,  Que.  is  now 
operating  on  250  w,  after  receiving 
permission  to  increase  power  from 
100  w. 

ASSOCIATED  MUSIC  Publishers 
Inc.,  New  York,  has  signed  new 
music  licensing  agreements  with  KRE 
KUIN  WDNC  WMPS  WHBQ  and 
has  received  extended  contracts  from 
23  stations — KFAB  KOIL  KFOR 
KOCY  WSYR  WSPR  WPAY 
WOOD  AVNLC  WJAG  WHYN 
WHEC  WHAI  WCSH  WCOL 
WCAR  WBNS  WBAX  KVOD 
KSLM  KOY  KGY  KFAC. 

TOD  WILLIAMS'  local  news  pro- 
gram on  WHN  New  York  on  Sept. 
25  served  as  a  means  of  conveying  to 
10,000  membei'S  of  the  district  coun- 
cil of  the  Brotherhood  of  Painters, 
Decorators  &  Paperhangers  (AFL), 
final  instructions  for  turning  over 
their  paychecks  to  25  war  relief  agen- 
cies, an  annual  practice.  Council 
notified  members  to  listen  in  to  the 
program  which  described  the  project 
in  full. 

WINS  New  York  has  arranged  with 
the  Nen-  York  Daily  Minor  for  the 
presentation  of  Air  Edition  of  the 
Daily  Mirror  beginning  Oct.  2  and 
continuing  for  52  weeks.  Ten-minute 
program  combining  news  with  a  di- 
gest of  special  features  will  be  broad- 
cast six-times  daily  Monday  through 
Saturday  and  four-times  Sunday. 

WMIT,  FM  station  affiliated  with 
WS.JS  Winston-Salem,  and  located  at 
Clingmans  Peak.  Mount  Mitchell.  N. 
C,  has  appointed  Headley  Reed  Co. 
as  exclusive  national  representativo, 
effective  immediately. 

lUTFFALO  stations  WEBR  WBEN 
WKBW  WGR  are  cooperating  with 
:\It.  St.  .Joseph  Teachers  College,  Buf- 
falo, in  offering  evening  courses  m 
creative  and  applied  arts,  including 
radio,  speech  and  music,  through  the 
medium  of  a  radio  workshop  and  under 
the  direction  of  .James  B.  Tranter, 
assistant  manager  of  public  relations 
at  Curtiss-Wright  Corp. 

WOW  Omaha  was  host  to  1,100  4-H 
(■■lub  members  and  their  leaders  at  a 
party  during  the  recent  annual  Ne- 
Inaska  State  Fair  in  Lincoln. 


Dorothy  Lewis  to  Tour 
17  States  for  NAB  Meet 

COORDINATOR  of  Listener  Ac- 
tivity of  the  NAB,  Dorothy  Lewis, 
plans  a  group  of  meetings  with 
representatives  of  local  organiza- 
tions and  educational  groups  for 
radio  conferences  of  public  serv- 
ice, educational,  inspirational  and 
other  types  of  programs.  She  will 
tour  17  western  and  northwestern 
states. 

Cities  in  which  she  will  hold 
meetings  to  discuss  reactions  to 
radio  programming  and  radio's  role 
after  the  war  are:  Syracuse,  Utica, 
Chicago,  Omaha,  Salt  Lake  City, 
Los  Angeles,  Fresno,  San  Fran- 
cisco, Sacramento,  Reno,  Portland, 
Seattle,  Spokane,  Missoula,  Bis- 
marck, Fargo,  Minneapolis,  St. 
Paul,  Duluth,  St.  Cloud,  Albert 
Lea,  Cedar  Rapids,  Iowa  City,  Des 
Moines,  Kansas  City,  Columbia, 
Mo.,  St.  Louis,  Nashville,  Cincin- 
nati. 


Muzak  Elects  ACA 

MUZAK  TRANSMISSION  Corp., 
New  York,  on  Sept.  20,  voted  the 
American  Communications  Assn 
as  bargaining  agent.  Election  was 
held  by  master  control  and  moni- 
tor operators  and  librarians.  Ne- 
gotiations are  now  in  process  for 
a  contract  covering  wage  adjust- 
ments and  improved  working  con- 
ditions which  will  be  subject  to  the 
approval  of  the  War  Labor  Board. 


First  From  Helsinki 

FIRST  U.  S.  network  broadcast  out 
of  Helsinki  since  Finland  and  Rus- 
sia signed  an  armistice  was  heard 
on  NBC  at  8:10  a.m.  last  Wednes- 
day. Bjorn  Bjornson,  NBC  cor- 
respondent, reached  the  Finnish 
capital  Sunday  and  arranged  for 
the  broadcast,  which  went  by  tele- 
phone to  Stockholm,  where  RCA 
relayed  it  to  New  York. 


WHEB  Portsmouth,  N.  H.  construct- 
ed a  replica  of  the  station's  building 
at  the  Rochester  (N.H. )  Fair  from 
which  certain  programs  were  origi- 
nated. 

NEW  YORK  U..  division  of  General 
Education,  for  the  tenth  year  will 
offer  a  15-week  course  in  the  techni- 
ques of  radio  programming  starting 
this  week.  Television  forum,  conduct- 
ed by  .losephine  Lyons  of  the  radio 
and  television  staff  of  BBDO  New 
York,  is  also  scheduled. 


INSIDE  DOPE  by  Dick  Bra; 
(right)  on  how  he  will  do  the  play 
by-play  descriptions  of  10  leadinji 
football  games  for  WLW  Cincin- 
nati, all  of  which  will  be  piped  t< 
several  other  stations  in  the  Mid 
west,  is  given  to  George  T.  Fre- 
chette (seated),  Wisconsin  Net- 
work; and  standing  (1  to  r)  :  Robert 
E.  Dunville,  vice-president  of  the 
Crosley  Corp.,  and  general  man- 
ager of  WLW;  Arthur  F.  Harre, 
general  manager  of  WJJD  Chicago; 
Don  Wirth,  Wisconsin  Network 
MacGregor  -  Goldsmith,  sporting 
goods  manufacturer,  will  sponsoi 
the  broadcasts.  Company's  agencv 
is  Hugo  Wagenseil  &  Assoc.,  Day- 
ton [Broadcasting,  Sept.  2.5]. 


KPAS  Hearing  Deferred 

HEARING  on  renewal  of  licenser 
of  KPAS  Pasadena,  Cal.,  and 
KFVD  Los  Angeles,  effected  by  the- 
FCC  duopoly  regulation  (3.35), 
last  week  was  postponed  to  Nov. 
20  on  petition  of  the  licensees.  Or- 
iginal hearing  was  set  for  last 
Thursday.  J.  Frank  Burke,  661/2  % 
owner  of  Pacific  Coast  Broadcasting 
Co.,  licensee  of  KPAS,  and  369r 
owner  of  Standard  Broadcasting 
Co.,  KFVD  licensee,  had  filed  peti- 
tion originally  asking  additional 
time  in  which  to  comply  with  the 
duopoly  rule. 


Miles  Exports 

MILES  LABS.,  Inc.,  Elkhart,  Ind.. 
on  Oct.  1  started  the  largest  export 
campaign  in  its  history  for  Alka- 
Seltzer.  Five-minute,  six  times 
weekly  news  programs,  supple- 
mented with  transcribed  one- 
minute  dramatized  spot  announce- 
ments, running  from  three  to  ten' 
a  day,  will  be  used  on  some  25 
stations  in  Latin  America,  the 
West  Indies,  NeMrfoundland  andt 
South  Africa.  Newspaper  and;- 
magazines  will  also  be  used.  Cam- 
paign will  run  about  a  year  with 
Export  Adv.  Agency,  New  York, 
handling  the  advertising. 


SUCCESSFUL  STATION  MANAGER 

Outstanding  record — 16  years  of  radio  operation.  Well 
known  in  the  industry.  Knows  local  operation  as  well  as 
national  sales.  Wide  contacts  with  agency  executives  in  New 
York  and  Chicago.  A  man  who  can  run  your  radio  operation 
efficiently  and  successfully  with  maximum  results. 

Will  accept  station  management  contract,  or  partial  or  entire 
interest  in  station,  preferably  in  the  south. 

Box  743,  BROADCASTING 
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line Monday  preceding  issue  date.  Send  box  repfies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted 


ccount  executive  to  join  recognized  me- 
]  dium  size  Chicago  agency  in  a  new  busi- 
ness development  capacity.  Must  have 
agency  experience,  excellent  references, 
good  contacts  and  strong  sales  ability. 
Give  complete  information  in  first  let- 
ter. Our  executive  staff  is  familiar  with 
this  advertisement.  All  applications  will 
be  kept  in  strictest  confidence.  Box  612, 
BROADCASTING. 

NBC  network  station  needs  experienced 
announcer  immediately.  State  full  quali- 
fications. Wire  or  write  WSAM,  Sagi- 
naw. Michigan. 

I  

Wanted — Station  manager  to  take  complete 
charge  of  new  forthcoming  250  watt 
station   in  modern  thriving  community, 

'  Pennsylvania.  State  background,  exper- 
ience, expected  income;  etc.  Your  ap- 
plication will  merit  our  complete  con- 
fidence. Box   679.  BROADCASTING. 

,|  

Vetwork    promotion    man — Well-grounded 
j    in   radio   promotion  and  merchandising 
for  job  with  future.  Box  711,  BROAD- 
^  CASTING. 

\l5%  commission,  reasonable  draw  to  sales- 
f  man  interested  in  southern  market  of 
half  million.  Job  is  permanent  and  wait- 
ing. Please  send  complete  personal  in- 
;  formation,  including  photo,  in  first  let- 
i\  ter.  Box  724,  BROADCASTING. 

Vew  250-watt  station,  southeast,  needs  3 
experienced  announcers.  Give  qualifica- 
tions and  particulars  in  letter.  Box  725, 
BROADCASTING. 

*F\'anted    immediately — Engineer.  Midwest 
network     affiliate.     Furnish    salary  ex- 
-   pected.  Draft  status  and  other  details  in 
!•   first    airmail   letter.     White    Box  733, 
BROADCASTING. 

kletropolitan  CBS  5  kw  station  has  imme- 
diate opening  for  continuity  chief.  Per- 
manent. Send  snapshot,   complete  back- 
ground and  references  to  Gordon  Gray, 
■i  manager,  KOIL,  Omaha. 

|.-  

l^Vanted — Experienced  time  salesman  for 
I  live  wire  station  in  large  midwestern 
:  city.  Real  opportunity  for  man  with 
L,  energy  and  ambition.  Send  employment 
j  record,  photograph,  and  present  earn- 
ings.  Personal  interview  will  be  arranged 
I-  at  our  expense.  Send  full  details  in  first 
:  letter  to  Box  734,  BROADCASTING. 

.Wanted — Combination  man.  Southern  net- 
work  affiliate  will  pay  S250  per  month 
I  for  good  announcer  with  first  class  oper- 
!  ator's  license.  Box  737,  BROADCAST- 
,  ING. 

:adio   engineer-physicist-executive.  Excep- 

i  tional  opportunity,  wide  open  salary 
and  future,  but  requiring  much-better- 
than-average  qualifications  and  experi- 
ence  for   direction    laboratory   and  field 

:  staff  engineers  and  technicians  of  18 
year  old,  nationally  known,  professional 

I  organization  located  New  York  metro- 
politan area  and  working  in  communica- 
tions,  broadcasting,    television    and  ap- 

■  plied    electronics.    Correspondence  held 

1  confidential  and  returned  upon  request. 
Give  detailed  background,  education,  ex- 
perience, past  connections,  present  sta- 
tus, photo,  salary  requirements.  Inter- 
view can    be   arranged.  Extraordinarily 

[  fine  opening  with  unlimited  futui-e  for 
properly  equipped  man  with  energy, 
imagination,  ingenuitv,  executive  abil- 
ity. Box   746,  BROADCASTING. 

nnouncer — Permanent  position  available 
to  experienced  man  on  5  kw  CBS  station. 
Basic  S42.50  per  week.  Opportunity 
overtime  and  commercial  fees.  Write 
and  send  transcription  immediately. 
WDOD,  Chattanooga,  Tennessee. 

-nnouncer — Good  commercial  man  and 
wax-wrangler  for  Blue-Mutual  outlet  in 
America's  fastest-growing  market.  Sin- 
u\e  man  preferred.  Send  photo  and  de- 
tails in  first  letter.  WBIR,  Knoxville, 
Tennessee. 


Help  Wanted  (Cont'd) 

Announcer-operator  wanted.  Must  have 
first  class  radiotelephone  license  and  be 
capable  of  announcing  news  and  com- 
mercials. Give  experience,  draft  status 
and  salary  required  first  letter.  Radio 
Station    KSEI,    Pocatello,  Idaho. 

Wanted — Announcer  with  some  experience. 
Give  complete  data  first  letter.  Write 
Box  751.  BROADCASTING. 

Wanted — Announcer  with  some  writing 
ability.  Give  complete  details  first  let- 
ter.  Write   Box  752,  BROADCASTING. 

Advertising  salesman.  Good  possibilities. 
Permanent.  Radio  KFRO,  Longview, 
Texas. 

Wanted — Announcer  experienced  in  sports 
and  commercials.  Give  experience  and 
references  in  first  letter  of  application. 
Address  KPAC,  Drawer  511,  Port 
Arthur,  Texas. 

Copy  writer  experienced.  Good  position 
with  1,000  watt  midwest  station.  Weekly 
salary  starts  at  50  dollars  for  50  hours 
for  man  who  can  produce  salable  com- 
mercial copy.  Send  full  particulars  and 
sample  scripts  with  first  letter,  to  Elmer 
Knopf,  WFDF,  Flint,  Michigan. 

Blue  station  in  south  needs  experienced  an- 
nouncer. Prefer  man  with  some  success- 
ful experience  as  record  jockey.  Salary 
$45  weekly.  Permanent  job.  Box  750, 
BROADCASTING. 

Need  two  good  announcers  for  NBC  affili- 
ate. One  kw  station.  Good  hours,  good 
pay.  If  interested  send  complete  de- 
tails in  letter  plus  voice  transcription 
to  Jack  Rathbun,  WCOA,  Pensacola, 
Florida. 

Sales  manager  wanted  at  once.  Splendid 
opportunity  for  someone  who  is  looking 
to  the  future  and  a  permanent  connec- 
tion. Must  have  proven  sales  and  char- 
acter record  back  of  him.  If  you  are  a 
hustler  and  can  really  sell  you  have  op- 
portunity to  advance  to  sales  manager  in 
the  very  near  future.  Box  749,  BROAD- 
CASTING. 

Situations  Wanted 

Chief  engineer — Thirteen  years'  experience. 
Eight  years  large  network,  mostly  super- 
vision, maintenance  and  installation.  Two 
years  radio  engineer  for  United  States 
Government.  Three  years  radio  manufac- 
turing. Last  one-and-a-half  years,  chief 
engineer  of  concern  designing  and  manu- 
facturing special  equipment  for  U.  S. 
Navy.  References  exchanged.  Salary  $100 
to  $125  a  week.  Must  be  permanent. 
Available  six  weeks.  Box  664,  BROAD- 
CASTING. 

Manager — I  am  single,  forty-four,  have 
spent  twenty  years  in  radio.  Have  come 
up  the  road  from  announcer  to  general 
manager,  and  have  done  each  job  thor- 
oughly. All  of  those  with  whom  I've 
been  associated  may  be  used  as  refer- 
ences. My  interest  lies  in  radio  at  $5,- 
000  per  year  or  better.  Will  be  available 
in  a  few  weeks.  Would  you  want  to  hear 
further?  Box  678,  BROADCASTING. 

SALES  MANAGER  OF  NORTHERN 
REGIONAL  WANTS  SIMILAR  POSI- 
TION SOUTHERN  LOCAL  OR  RE- 
GIONAL OFFERING  SALES  DEVEL- 
OPMENT OPPORTUNITIES.  WANT 
CONTRACT  ON  COMMISSION  ONLY. 
BOX  680,  BROADCASTING. 

Engineer — Experienced,  studios  transmit- 
ters, recording,  net  stations.  Box  709, 
BROADCASTING. 

Salesman  or  salcsmanager  with  twelve 
years  successful  radio  sales  experience, 
with  past  earnings  around  four  thousand 
yearly  interested  in  permanent  connec- 
tion. No  high  pressure  sales  tactics  em- 
ployed. If  you  want  a  man  with  proven 
past  sales  success  who  offers  you  char- 
acter combined  with  ability  then  make 
me  a  real  proposition.  Finest  business 
and  character  references.  Available  im- 
mediately. Box  719,  BROADCASTING. 


Situation  Wanted  (Cont'd) 

Chief  engineer — directional  antenna  ex- 
perience. For  exchange  of  particulars 
address  Box  720,  BROADCASTING. 

Program  director — station  manager — One 
year  NBC  affiliate,  four  years  NBC,  New 
York,  seven  years  WMCA,  New  York. 
Studio  and  field  control,  announcing, 
commercial  continuity,  production.  Box 
721,  BROADCASTING. 

Announcer-program  director — 7  years  ex- 
perience, now  employed  eastern  MBS- 
NBC  affiliate.  News,  special  events,  com- 
mercial, sports.  Family.  Position  must  be 
permanent.  Box  722,  BROADCASTING. 

Salesman — Young,  alert,  aggressive  ;  draft 
exempt,  desires  position  with  progressive 
station.  Will  accept  good  offer  any- 
where, also  holder  of  3rd  class  phone 
license.   Box  723,  BROADCASTING. 

Agencies  attention!  Program  producer,  pro- 
duces programs  and  results.  Now  pro- 
gram director  for  statewide  network.  In 
radio  over  six  years,  including  50,000 
watt  station,  and  some  major  network 
experience.  Can  write  copy  and  design 
effective  radio  programs  and  campaigns. 
Desire  position,  preferably  in  New  York. 
Draft  deferred.  Available  on  2  week  no- 
tice. Box  718,  BROADCASTING. 

Experienced  sports,  news  man.  Retired 
Army  officer,  immediately  available. 
Play-by-play,  news  editing  experience 
regional  stations.  College  graduate,  26, 
married.  Desire  permanent  connection. 
Minimum  $75  week.  Box  717,  BROAD- 
CASTING. 

Do  you  need  a  good  all  around  announcer, 
experienced  with  New  York  station, 
personable,  dependable,  resourceful  ?  Mar- 
ried, 4F.  Looking  for  real  future.  What 
have  you  to  offer?  Box  726,  BROAD- 
CASTING. 

Station  or  sales  manager,  now  employed 
as  radio  director  of  nationally  known 
agency,  available  to  forward  looking 
station  with  enough  vision  to  realize  the 
picnic  is  nearly  over  and  that  a  real 
selling  job  will  be  required.  Although 
but  35  years  young,  a  commercial  and 
administrative  background  in  radio  equal 
to  that  of  anyone  in  the  industry  is 
offered.  Negotiations  strictly  confidential. 
Box  727,  BROADCASTING. 

All  round  announcer — Hon.  discharge,  24. 
married.  Specialty:  informal  record 
shows  live-talenj:,  news.  Also  write  com- 
edy shows.  Three  years  experience.  Seek 
better  location.  $50  to  $60  week.  Box 
729,  BROADCASTING. 

Chief  engineer — 10  years'  experience  broad- 
cast, high-frequency,  audio  and  record- 
ing. Desire  change.  If  you  are  looking 
for  an  all  round  chief  engineer  who 
can  do  your  job  right,  the  way  you 
want  it,  let's  have  your  proposition.  Am 
family  man,  36  years  old  and  not  likely 
draftable.    Box    730,  BROADCASTING. 

Announcer — Network  quality.  Now  em- 
ployed 5  kw.  metropolitan  midwestern 
station.  3  years  experience.  Seeks  perm- 
anent position  with  progressive  organ- 
ization. Box  731,  BROADCASTING. 

Announcer — 50  kw  experience,  college 
graduate,  draft  exempt,  go  anywhere. 
Prefer  50  kw  Blue  or  Columbia  affili- 
ate in  southwest.  Transcription  available. 
Box  732,  BROADCASTING. 

Woman  announcer — accredited  radio  school 
graduate,  2  year  course.  One  year's  ex- 
perience, three  month's  on  network. 
Woman's  program,  classical  music  com- 
mentary, children's  story-telling.  Control 
board  and  turntable  operation.  Prefer 
New  England.  Box  735,  BROADCAST- 
ING. 

Network  trained  rewrite  man,  newscaster 
seeks  permanent  connection  with  north- 
west station  about  October  15.  Compre- 
hensive news  background.  Box  736, 
BROADCASTING. 


Commercial,  emcee,  news  announcer :  some 
experience.  Age  26,  college  grad.,  1-C 
draft,  intelligent,  imaginative.  Prefer 
Phillv — N.  Y.  or  west  coast  areas.  Two 
weeks  availability.  Box  742,  BROAD- 
CASTING. 

Having  had  considerable  experience  in  an- 
nouncing and  production,  woman  de- 
sires position  at  progressive  station,  at 
the  most  300  miles  from  New  York 
City.  Details  and  transcription  upon  re- 
quest. Box  745,  BROADCASTING. 

Engineer — broadcast  license,  degree,  Allen 
Porterfield,  41  Winnebago  Road,  Tucka- 
hoe.  New  York. 


Situation  Wanted  (Cont'd) 

Announcer — years  experience  all  phases. 
Recently  honorably  discharged.  Prefer 
Florida  west  coast  as  now  there.  Box 
740,  BROADCASTING. 

ANNOUNCER  —  EXPERIENCED,  FOR 
ALL  AROUND  WORK.  MARRIED,  AGE 
26,  ARMY  DISCHARGE.  AVAILABLE 
IMMEDIATELY.  BOX  741,  BROAD- 
CASTING. 

Experienced  salesman  with  seven  years 
successful  local  and  regional  sales  experi- 
ence seeks  sales  manager's  responsibili- 
ties and  opportunities.  Aggressive,  alert, 
good  background  and  pleasing  per- 
sonality. Family  man,  age  30.  Now  top 
salesman  at  5  kw  network  station. 
Knowledge  of  promotion,  programming 
and  merchandising.  Sales  record  and 
A-1  references  yours  for  the  asking. 
Interested  only  in  permanency  and 
sound  future.  Write  in  confidence  and 
without  obligation  to  Box  748,  BROAD- 
CASTING. 

Wanted  to  Buy 

Wanted— 1  6D  Presto  turntable.  Good  condi- 
tion. Contact  Stanley  Beck,  Chief  En- 
gineer, WING,  121  N.  Main,  Dayton  2. 
Ohio. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect, Chicago.  Mr.  Clifford. 

Wanted  at  once — Any  approved  broadcast 
frequency  monitor.  Cash  on  barrelhead. 
Box    739,  BROADCASTING. 

Wanted,  radio  station,  250,  500  or  1,000 
watts,  full  time,  eastern  states.  Will 
consider  outright  purchase  for  cash  or 
majority  interest,  retaining  present 
management.  Principals  only.  Write  in 
confidence.   Box  747,  BROADCASTING. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

For  Sale 

Composite  transmitter.  Never  used.  Engi- 
neers dream  in  design  and  construction. 
Can  be  converted  250  watt  broadcast  use 
for  about  $25.  Guaranteed  meet  FCC  de- 
sign requirements  broadcasting  use.  Price 
$2,000  including  tubes.  WGAC,  Augusta, 
Ga. 

For  sale — Westinghouse  turntable  with 
lateral  and  vertical  pick-up.  Box  728, 
BROADCASTING. 

For  sale — Two  WE  270A  tubes.  Never  used. 
List  price.  FOB  Monroe,  La.,  KMLB. 

Available — Several  four  positions  consoles 
with  line,  audition,  monitor,  amplifiers 
included.  Also  two  250  watt  transmitters. 
Box  1925,  Washington,  D.  C. 

First  check  received  for  $3,100.00  purchases 
250-watt  transmitter  and  spare  tubes  in 
condition  for  F.C.C.  approval,  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306,  Milwaukee  3,  Wisconsin. 

First  check  received  for  $2,975.00  purchases 
250-watt  broadcast  transmitter  in  con., 
dition  for  F.C.C.  approval.  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306,  Milwaukee  3,  Wisconsin. 

Have  available  complete  equipment  for 
250-watt  broadcast  station.  Partnership 
and  desirable  location  is  wanted.  Also, 
for  sale,  one  composite  250-watt  broad- 
cast transmitter.  Contact  William  Kil- 
patrick,  1317  West  Oak,  Visalia,  Cali- 
fornia. 

Miscellaneous 

If  you  are  looking  for  a  250-watt  trans- 
mitter I  mav  be  able  to  help  vou.  Box 
513,  BROADCASTING. 


WANTED 

One  commercial  copy  writer  .  .  . 
experienced,  capable  of  handling 
large    volume   of    GOOD  copy. 

One  top  commercial  announcer 
for  commercial  work  exclusively. 
Must  be  experienced  and  GOOD. 

WMBD 
Peoria  2,  Illinois 
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FCC  Approves  Sale  of  WSBC  Chicago 
J.   Miller   Adv.   Agency   for  $100,000 


CONSENT  to  voluntary  transfer 
for  $100,000  of  the  license  of  WSBC 
Chicago  from  the  Gene  T.  Dyer  in- 
terests to  the  owners  of  the  J.  Mil- 
ler Adv.  Agency,  Chicago,  dealing 
exclusively  in  foreign-language  ad- 
vertising, was  granted  last  Tues- 
day by  the  FCC.  Sale  was  under 
the  Commission's  duopoly  regula- 
tion (Sec.  3.35). 

Assignors  are  Gene  T.  Dyer,  Eve- 
lyn M.  Dyer,  John  A.  Dyer  and 
Elizabeth  Hinzman  and  the  as- 
signees are  Julius  Miller,  his  wife, 
Bertha  L.  Miller;  Oscar  Miller,  his 
wife,  Gertrude  Miller,  and  Arnold 
B.  Miller  who  will  operate  as  co- 
partners. Still  pending  before  the 
Commission  is  the  application  for 
an  exchange  of  holdings  in  WAIT 
and  WGES  Chicago  to  give  the 
Gene  T.  Dyer  family  a  major  in- 
terest in  WAIT  and  Vivian  A. 
Christoph  and  others  control  of 
WGES  [Broadcasting,  July  10]. 
Originally  the  licensees  had  filed  pe- 
tition contending  the  duopoly  regu- 
lation was  not  applicable  to  WAIT 
and  WGES. 

AVILM,  WDEL  Extended 

In  another  duopoly  action  the 
Commission  extended  the  licenses 
of  WILM  and  WDEL  Wilmington 
temporarily  pending  action  on  the 
petition  of  Col.  J.  Hale  Steinman 
and  John  F.  Steinman  to  transfer 
control  of  WILM  to  Alfred  G.  Hill, 
his  wife,  Julia  G.  Hill  and  the  Ches- 
ter (Pa.)  Times  for  $125,000 
[Broadcasting,  July  31].  License 
of  WILM  was  extended  to  Dec.  1. 
No  time  limit  was  placed  on 
WDEL. 

Under  the  pending  petition  Col. 
Steinman,  now  WPB  Printing  & 
Publishing  Division  Director  and 
head  of  the  Lancaster  (Pa.)  News- 
papers Inc.,  and  his  brother,  John 
F.,  would  transfer  two-thirds  inter- 
est to  WILM  as  follows:  304  of 
606  shares  of  outstanding  common 
stock  to  Alfred  G.  Hill  for  $85,100; 
making  him  51 9<:  owner;  60  shares 
of  common  and  61  of  the  102  shares 
of  preferred  stock  to  Mrs.  Hill  for 
$27,475;  40  shares  of  common  and 
7  preferred  to  the  Chester  Times 
for  $12,425.  WILM  would  be  moved 
to  Chester  under  the  agreement. 

License  of  WOWO  Fort  Wayne 
was  extended  temporarily  to  Dec. 
1  pending  determination  of  the  ap- 
plication of  Westinghouse  Radio 
Stations,  licensee,  for  consent  to 
assignment  of  the  license  of  WGL 
Fort  Wayne  to  FarnsWorth  Televi- 
sion &  Radio  Corp.  for  approxi- 
mately $235,000  "Broadcasting, 
May  29].  This  is  a  duopoly  action. 

License  of  WOV  New  York  and 
auxiliary  was  extended  to  Dec.  1 
pending  FCC  action  on  the  appli- 
cation for  renewal  and  application 
of  Arde  Bulova  and  Maj.  Harry 
D.  Henshel  to  transfer  control  of 
Wodaam  Corp.,  licensee,  to  Mur- 
ray and  Myer  Mester,  Brooklyn, 
for  $300,000  [Broadcasting,  Jan. 
10].  Hearings  on  the  transfer  were 


held  by  the  Commission  last  July. 

An  extension  of  three  months 
from  Oct.  1  was  granted  CBS,  li- 
censee of  WBT  Charlotte,  N.  C, 
of  which  the  network,  under  the 
chain  broadcasting  regulations, 
must  divest  itself  of  control.  Early 
in  the  year  a  three-phase  transac- 
tion was  announced  by  the  FCC, 
wherein  CBS  would  sell  WBT  to 
KFAB  Broadcasting  Co.,  Lincoln, 
and  in  turn  acquire  45%  interest 
in  the  KFAB  company,  for  approx- 
imately a  half-million  dollars  and 
certain  technical  changes  would  be 
made  [Broadcasting,  Feb.  7]. 

In  June  the  FCC  granted  the 
technical  phases,  whereby  KFAB 
was  given  a  construction  permit  to 
move  from  the  780  kc  channel,  on 
which  it  has  synchronized  with 
WBBM  Chicago,  to  1110  kc,  the 
WBT  channel.  WJAG  Norfolk, 
Neb.,  was  given  a  construction  per- 
mit to  shift  from  limited  time  on 
1090  kc  to  limited  time  on  780 
kc.  The  Commission  set  the  finan- 
cial phases  for  hearing. 

Subsequently  CBS  and  KFAB 
Broadcasting  Co.  filed  a  joint  mo- 
tion to  dismiss  without  prejudice, 
which  was  granted  [Broadcasting, 
Aug.  7,  14].  In  its  public  notice  of 
last  Jan.  29,  announcing  the  pro- 
posed deal,  the  FCC  said: 

'Under  the  FCC's  regulations  a 
rule  prohibits  networks  from  own- 
ing facilities  in  any  community 
where  network  competition  cannot 
acquire  competing  facilities.  Such 
was  the  case  in  Charlotte,  N.  C, 
where  the  Columbia  Broadcasting 
System  owned  one  of  the  three  sta- 
tions there." 


Searles  Succeeds  Williams 

F.  M.  WILLIAMS,  general  instal- 
lation engineer  of  the  Western 
Electric  Co.  retired  on  Oct.  1  after 
35  years  with  the  firm.  E.  N. 
Searles,  superintendent  of  results 
and  industrial  relations  succeeds 
him. 


WGAR  Elevates  George 

CARL  E.  GEORGE,  director  of 
operations  at  WGAR  Cleveland, 
has  been  appointed  assistant  man- 
ager of  the  station,  a  post  that 

„   has   been  vacant 

since  Eugene 
Carr  left  in  1942 
to  serve  with  the 
Officer  of  Censor- 
ship, according  to 
John  F.  Patt 
vice-president  and 
general  manager 
of  WGAR.  Mr. 
George  joined 
WGAR  as  an  an- 
nouncer in  Janu- 


Mr.  George 


ary  1934,  becoming  program  direc- 
tor in  1939,  a  post  he  held  until  ap- 
pointed director  of  operations  in 
January  1941,  a  position  created  at 
the  onset  of  the  war  because  of  the 
urgency  of  the  many  problems 
connected  with  the  war.  Mr. 
George  is  a  graduate  of  Muskingum 
College  and  Western  Reserve  Law 
School,  and  is  a  trustee  of  the 
Cleveland  Advertising  Club. 


WAAT  Buys  Theatre 

PURCHASE  of  the  Mosque  The- 
atre building  at  1020  Broad  St., 
Newark,  by  Bremei  Broadcasting 
Corp.,  operators  of  WAAT  New- 
ark, and  licensee  of  FM  station 
WAAW,  to  house  both  stations  was 
announced  last  week  by  Ii'ving  R. 
Rosenhaus,  executive  vice-president 
and  general  manager  of  WAAT. 
Because  of  wartime  restrictions  on 
materials,  no  change  is  contemplat- 
ed for  the  duration  from  the  present 
setup,  with  operational  phase  of 
WAAT  continuing  in  the  Sheraton 
Hotel,  Newark,  and  executive  of- 
fices in  the  Fatzler  Bldg.  Mr. 
Rosenhaus  said  the  purchase  was 
made  "with  an  eye  to  the  great 
future  of  radio  and  television."  The 
building  contains  a  theatre  with 
a  seating  capacity  of  3,400.  Cost  of 
the  theatre  is  reported  at  $400,000. 


NBC'  public  service  executives,  in- 
cluding representatives  from  the  cen- 
tral and  western  divisions,  met  in 
New  York  last  week  to  review  opera- 
tions for  the  past  six  months.  Dr. 
.Tames  Rowland  Angell,  NBC  pirb- 
lie  service  counselor,  presided. 


OLYMPIC  CAMPAIG^ 
FOR  'SWEATER  GIRV 

OLYMPIC  KNITWEAR  Inc.,  New 
York,  is  setting  out  to  translate 
into  radio  language  an  established 
visual  symbol — the  Tish-u-Knit 
"Sweater  Girl"  of  billboard,  maga- 
zine and  newspaper  ad  fame,  in 
a  radio  campaign  which  it  is  pre- 
paring through  Sterling  Adv.,  New 
York. 

Keystone  of  drive  is  series  of  six 
discs  starting  on  a  thrice-weekly 
basis  on  WMCA  WEN  WNEW 
WOV  in  New  York  Nov.  15  for  13 
weeks,  and  which  also  is  being  of- 
fered to  400  dealers  throughout  the 
country  for  placement  locally. 

Appealing  directly  to  "teen-age" 
group,  Olympic's  one-minute  tran- 
scriptions feature  a  young  girl 
"Miss  Tish"  and  jingle-type  copy 
by  a  quartet. 

"Miss  Tish"  offers  free  of  charge 
an  exercise  book  prepared  espe- 
cially for  the  campaign  and  a  free 
Tish  "Pih-Up  Girl"  poster  in  full 
color.  Campaign  is  under  the  su- 
pervision of  Berne  W.  Wilkins,  ra- 
dio director  of  Sterling. 


'Her  Singing  Voice  Isn't  So  Hot,  b 

Reper 


Drawn   for   BROADCASTING  by   Sid  Hix 

ut  the  Boys  Love  Her  Well-Roinided 
toire!" 


Quaker  Network  Revived 
For  Democrat  Campaign 

TIME  has  been  purchased  by  the 
Democratic  National  and  State 
Committees  on  the  Quaker  Network 
of  Pennsylvania  stations,  organ- 
ized in  1936  by  Roger  W.  Clipp, 
president  of  WFIL  Philadelphia,  to 
handle  statewide  political  cam- 
paigns. All  programs  originating  at 
WFIL  are  fed  to  WSAN  Allen- 
town,  WFBG  Altoona,  WGAL  Lan- 
caster, WLEU  Erie,  WJAC  John.s- 
town,  WKST  Uniontown,  WCAE 
Pittsburgh,  WERE  Wilkes-Barre, 
WKBO  Harrisburg,  WORK  York, 
WEST  Easton,  WAZL  Hazelton, 
WRAK  Williamsport,  WCED  Du- 
Bois,  WJPA  Washington,  WERC 
Erie. 

WCAU  Philadelphia  also  has  set 
up  a  statewide  network  of  20 
stations  for  program  and  spot 
announcement  campaigns  of  both 
the  Democratic  and  Republican 
parties. 

Ful-O-Pep  Quiz 

QUAKER  OATS  Co.,  Chicago 
(Ful-O-Pep  feeds),  on  Sept.  30 
resumed  sponsorship  of  Man  on  the 
Farm,  quiz  show,  which  originates 
in  a  studio  built  especially  for  the 
program  adjoining  the  poultry 
house  at  the  Ful-O-Pep  research 
farm  near  Libertyville,  111.  Agency 
is  Sherman  &  Marquette,  Chicago. 
The  30-week  program  is  broadcast 
live  over  WLS  and  transcribed  for 
the  following  stations: 

wsgn  kark  koa  wruf  wjax 
wioD  wfla  wsb  wdz  who  kma 

WIBW  WAVE  WWL  KWKH  KBAL 
WBZ  WBZA  WCCO  WJDX  KMBC  KMOX 
WOR  WSLB  WHAM  WSYR  WTRY  WBT 
WLW  WKY  KVOO  KDKA  WIS  WNOX 
WMC  WSM  KGNC  WBAP  WFAA  KPRC 
WOAI  WSVA  WRVA. 

Lorillard  Retains  JWT 

p.  LORILLARD  Co.,  New  York, 
which  has  appointed  Lennen  & 
Mitchell,  New  York,  to  handle  ad- 
vertising for  Old  Golds,  effective 
Nov.  30,  ^Broadcasting,  Sept.  18] 
will  retain  its  present  Old  Gold 
Agency,  J.  Walter  Thompson  Co., 
to  handle  local  sports  broadcasts 
only  in  Chicago  and  New  York 
until  the  end  of  the  year. 
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RADIO,  standing  at  the  threshold  of  a  wonderland  world,  faces 
the  future  with  breathless  expectation. 

Here  is  a  w  orld  of  such  uncharted  magnitude  that  even  the  most 
daring  dreamer  among  us  dares  not  dream  too  far.  Through  an 
almost  endless  succession  of  ne^v  horizons,  into  an  almost  un- 
imaginably tiny  universe  of  electrons  locked  in  vacuum,  men  of 
vision  will  explore  and  chart  the  \vay  in  the  years  just  ahead.  They 
will  untie  the  bonds  that  limit  man's  perceptive  powers,  and  open 
to  man's  finite  senses  an  infinity  of  wonders. 

Ill  radio,  radar,  television,  and  whatever  other  unborn 
miracles  may  lie  before  us.  there  is  opportunity  unbounded;  but 
the  opportunity  is  fraught  with  problems  of  compelling  perplexit}'. 
It  calls  for  the  combined  thought  and  vision  and  effort  of  all  those 
to  whom  the  future  of  the  industry  has  been  entrusted. 

The  Nation's  Station  looks  forward  to  its  share  in  this 
magnificent  responsibility  .  .  .  with  awe,  with  eager  enthusiasm,  and 
^\ith  humble  confidence. 


DIVISION  OF  THE  CROSLEY  CORPORATION 
CROSLEY  SQUARE,  CINCINNATI  2,  OHIO 
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IOWA  RADIO 
AUDIENCE  I 


SU  RVEY. 

If  you  are  interested  in  knowing  about 
the  Iowa  radio  audience's  listening-habits, 
station  preferences,  program  preferences 
—  or  almost  any  other  factor  affecting 
radio  results  in  Iowa — you  will  find  the 
194-4  Iowa  Radio  Audience  Survey  the 
most  informative  and  valuable  study  you 
have  ever  read  about  this  sales  territory.  ^ 
It  is  no  exaggeration  to  say  that  many 
agencies  and  advertisers  would  gladly 
pay  thousands  of  dollars  for  the  exclu- 
sive rights  to  its  use.  It  is  complete  and  ^ 
authoritative  —  compiled  by  Dr.  Forest 


-I 


L.  Whan,  from  interviews  and  question- 
naires in  all  99  of  Iowa's  counties. 

Head  further  details  on  Page 
15  of  this  issue  — then  write  for 
your  Free  Copy  Todaif!  f 


fir  IOWA  PLUS ! 


DES  MOINES  . 


50,000  WATTS 


FREE  &  PETERS,  INC. 


B.  J.  PALMER,  President 
J.  O.  M ALAND,  Manager 

National  Representatives 
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The  Steel  Industry 
—  A  Fixed  Asset  of 
The  Denver  Region 


pOR  72  years,  the  Colorado  Fuel 
and  Iron  Corporation  has  been 
a  substantial  buyer  of  raw  ma- 
terials and  a  feeder  for  the  rail- 
roads and  industries  of  the  Denver 
region,  and,  until  this  war,  was  the 
nation's  only  steel  plant  depending 
entirely  on  railroad  haul  of  ma- 
terial to  and  from  the  plant. 


The  steel  plant  of  the  Colorado  Fuel  and 
Iron  Corporation  is  located  at  Pueblo. 
Its  raw  materials,  coal,  iron  ore,  limestone, 
flourspar  and  otlier  minerals,  come  from 
many  points  in  Colorado.  Wyoming  and 
Utah. 


Today,  while  heavily  engaged  in 
war  production,  CF&I  is  producing 
for  civilian  use:  steel  forgings, 
angles,  channels,  rail,  rods,  nuts, 
fence,  nails,  wire,  coke,  coal  tar, 
benzol  and  more  than  a  score  of 
other  products.  In  other  words, 
CF&I  steel  is  going  to  battle,  and 
some  is  staying  home. 

This  great  plant  and  dozens  of 
other  steel  fabricating  plants  in  the 
Denver  region  are  fixed  assets 
which  have  taken  war  orders  in 
their  stride. 

Other  permanent  assets  which 
guarantee  the  basic  soundness  of 
this  region  as  war  production  tap- 
ers otf  are  the  mining,  agricultural 
and  livestock  industries.  They  fur- 
thermore guarantee  the  soundness 
of  advertising  investments  in  the 
Denver  market  at  this  time. 


ARKB 


Attilialed  In  Manzgement  wiih  the  Oklahcna 
Publishiiis  Company  and  WKY,  Oklahnma  Citf. 
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Although  CF&I  is  producing  a  limited 
amount  of  products  for  civilian  use  today, 
the  backlog  of  civilian  needs  when  war 
ends  should  keep  its  furnaces  going  full 
blast   for  a   long,   long  time. 


TWO  WORLD'S  RECORDS  were  set  by  the  Forge  Plant  of 
the  Colorado  Fuel  &  Iron  Corporation  within  the  past  thirty 
days  when  4.9,S5  forgings  were  turned  out  in  a  single  day's 
work  on  a  shell  of  unidentified  size,  and  27.884  in  a  six-day 
period. 


FIVE  IS 
ENOUGH 

— No   Waste  Coverage 

5,000  WATTS 

980  Kilocycles — Covers 
NASHVILLE  Market 

DAY  and  NIGHT 


/NoshvUle'^ 


It's  the  talk  of  the  trade  that  WSIX  leads  the  Nashville 
daytime  listening  audience  from  8  A.M.  to  6  P.M.  From 
Nashville,  WSIX  reaches  the  rich  area  of  Middle-Tennessee 
and  a  good  portion  of  Southern  Kentucky,  This  station  de- 
livers to  advertisers  the  vital  industrial  area  of  Tennessee 
— the  heart  of  the  Tennessee  Valley  Project  with  no  v/aste 
coverage.  Those  v^ho  have  used  WSIX  are  satisfied  with 
results  and  renew  contracts  month  after  month  and  year 
after  year. 


Signal  and 
Mail  Map 


BLUE 
and 
MUTUAL 


The  remarkably  fine  programs  culled 
from  top  flight  broadcasts  of  the 
Blue  and  Mutual  networks  get  listen- 
er attention.  "The  Voice  of  Nash- 
ville" is  the  station  to  buy  for  high 
coverage  and  low  cost.  5,000  Watts, 
980  Kilocycles,  does  a  full  coverage 
job  of  the  Nashville  trading  area. 
When  Five  is  enough,  why  pay  for 
more? 


HASHYILLE.  TENN. 


THE  KATZ  AGENCY, 
National  Representatives 
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Succotash 


that  sells . . . 


IONG  before  Sitting  Bull  got  up,  the 
J  Indians  devised  a  mixture  of  corn 
and  beans.  They  called  it  succotash.  After 
eating  heavily  of  succotash,  the  Indians 
usually  went  to  sleep. 

Long  moons  later.  Bill  Jenkins  of 
WTOP  devised  a  mixture  of  corn  and 
music  which  he  called  Corn  Squeezin 
Time.  Highly  successful,  too.  It  wakes  up 
thousands  of  people  every  morning. 

Nobody  likes  to  get  up  early,  but  thou- 
sands of  Washington  workers  have  to. 
Business  hours  start  earlier.  For  example, 
almost  one -third  of  all  civilian  govern- 
ment  employees  (105,000  of  them)  go 
to  work  well  before  8:00  A.M.— or  get 
shot  after  sunrise. 

So  Corn  Squeezin  Time  is  the  early- 


Represented  by 
Radio  Sales,  the 
SPOT  Broadcasting 
Division  of  CBS 


morning  mixture  of  patter  and  platter  by 
which  "Uncle  Bill"  Jenkins  makes  early 
rising  as  painless  as  possible  for  these  and 
thousands  of  other  Washingtonians.  His 
formula  is  straight  from  the  hills  and  just 
as  old :  Joe  Miller  gags  and  chatter  washed 
down  with  plenty  of  recorded  western  and 
hillbilly  music.  But  it's  so  effective  that 
Corn  Squeezin  Time  has  a  larger  audi- 
ence than  any  other  program  on  the  Wash- 
ington air  at  that  hour  (5:45-6:45  A.M. 
Monday  through  Saturday)  *. 

Bill  Jenkins' brand  of  50,000-watt  suc- 
cotash is  currently  selling  for  such  spon- 
sors as  a  jeweler,  a  bakery  and  a  shoe 
store.  At  low  early-morning  rates,  it  could 
stir  up  a  mess  of  sales  for  your  product, 
too.  Powwow  with  us  or  Radio  Sales. 


*CBS  Listener  Diary  Study  (November  1943) 


WASHINGTON'S 
50,000  Watt  Station 


When  You 
Think  of 


NEW  ORLEANS 

...  You  Think  of 

107,688  NEW  WAGE  EARNERS 


(Since  1940) 


...AND 


NEW  ORLEANS 


The  Greatest  Selling  Power 
In  The  South 's  Greatest  City 

50,000  WATTS 
CLEAR  CHANNEL 


WWL  Dominates  the  NEW  Deep  Sou*/i- 
Headed  for  PERMANENT  Prosperity 
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POPULAR  NOON  NEWS 

OPEN  FOR  SPONSOR 

Get  on  this  one!  It  is  hot!  Lincoln's  favorite 
mid-day  news,  brilliantly  presented  by  News 
Editor  CARL  ZIEGLER.  12:30  p.m.,  Mon.  thru 
Sat.  Carefully  edited  and  compiled  from  the 
latest  local,  national  and  war  news.  One 
of  the  best  availabilities  in  Lincoln  today. 

Represented  by  Edward  Petry  Co.,  Inc. 


Blue  and  Mutual  Networks 

Nebraska  . 

''Nebraska's  Capital  City  Station" 
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.  .  .  .  like  finding  a  4-leaf  clover 


You^re  really  "in  luck^^  when  your 
schedule  is  broadcast  over 


WCHS 

CHARLESTON,  W.  VA. 
5000    on    580    •  CBS 

John  A.  Kennedy  Howard  L.  Chernoff 

President  Managing  Editor 

Represented    by    THE    BRANHAM  CO. 
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HEAR  HIS  UOIGE . . 


If 


Voices  have  a  power  that  is  denied  to  words.  Voices  'linger,  words 
depart.  You  remember  sounds — you  forget  words. 

Sonovox  is  profoundly  effective  because  its  appeal  is  based  on  that  fact 
of  the  human  mind. 

Sonovox  utilizes  unusual  voices  to  make  radio  commercials  more 
memorable,  more  lasting,  more  effective.  Use  a  Sonovox  voice  to 
name  a  brand  of  Soap  Flakes,  for  instance,  and  thereafter  the  very 
words  "Soap  Flakes"  recall  the  voice  in  which  they  were  spoken — and 
that  memorable  voice  in  turn  recalls  the  brand  name. 

That's  not  blue-sky  sales  talk.  It  works.  Take  the  Sonovox  fog-horn, 
for  example.  Does  anybody  in  America  think  it  advertises  anything 
other  than  Lifebuoy  Soap? 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for  spe- 
cific use,  a  reasonable  license  fee  is  charged  for  Sonovox  performing 
rights.  The  only  additional  cost  to  licensee  is  for  a  trained  articu- 
lator made  available  by  us  in  any  broadcasting  or  recording  studio 
in  New  York,  Chicago,  or  Hollywood,  at  standard  AFRA  scale. 

WRIGHT-SONOVOX.  INC 

"Talking  and  Singing  Sound" 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 

Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  Committee 
(Steel  Scrap  Drive) 
McCann-Erickson,  Inc. 

Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  Si.  Paul  &• 
Pacific  R.  R. 

Roche,  IVilliams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 
(Vel,  Palmolive) 
Ward  IVheelock  Co.  and 
W m.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  <&•  Western 
Coal  Co. 

Ruthraujf  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  (Bromo-Seltzer) 

Ruthrauff  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 
(Feigenspan  and  Dobler  P.O.N. 
Beers  and  Ales) 
E.  T.  Hoisiard  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden,Inc 
Griesedieck-Weslern  Brewery  Co. 
(Stag  Beer) 
Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 
(Fould's  Macaroni  Products) 
Campbell-Erf  aid  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 
Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthraujf  &  Ryan,  Inc. 
Lyon  Van  <&•  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc. 
National  Broadcasting  Company 
Naval  Aviation  Selection  Board 
Navy  Seabees  (U.  S.  Navy,  Construction 

Battalions) 
Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

]V arwick  &  Legler,  Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Cakes) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 

Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOMA,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  Walter  Thompson  Co. 

Stanco,  Inc.  (Mistol) 

McCann-Erickson,  Inc. 

U.  S.  Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  i8o  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  iii  Sutter     HOLLYWOOD:  633/  Hollywood    ATLANTA:  322  Palmer  Bldp 
Franklin  6373  Plaza  5-4130  Sutter  4353  Holly  wood  2 1 5 1  ,         Main  5667  ! 


iR©AID€^STII 


CLTXA 


Broadcast  Ad vertisingr 


VOL.  27.  No.  13 


WASHINGTON,  D.  C,  OCTOBER  9,  1944 


$5.00  A  YEAR— 15c  A  COPY 


CBS  Asks  More  FM  Space,  300  mc  Video 


( 


Witnesses,  RTPB  Oppose  IRAC  Plan  to 
Abolish  International  Shortwave 


By  BILL  BAILEY 

FIRST  LICKS  on  proposed  re- 
vamping of  the  radio  spectrum  as 
it  affects  broadcasting  -were  inject- 
ed into  the  FCC  allocations  hearing 
last  week  with  the  presentation  of  a 
statement  by  Paul  W.  Kesten,  ex- 
ecutive vice-president  and  direct- 
ing head  of  CBS,  proposing  more 
than  doubled  spectrum  space  for 
FM,  placement  of  tele\'ision  "up- 
stairs" above  the  300  mc  band,  and 
retention  of  international  short- 
wave broadcasting  on  a  direct  basis 
rather  than  by  relay. 

The  second  week  of  the  hearings, 
which  began  Sept.  28.  took  a  unique 
turn  when  Mr.  Kesten  was  denied 
permission  to  testify  on  FM  and 
television,  covered  in  an  integrated 
statement  he  had  prepared  on  the 
theory  that  spectrumwide  alloca- 
tions can't  be  discussed  on  a  "wa- 
ter-tight compartment"  basis  be- 
cause of  their  interlocking  char- 
acter. 

Kesten  Highlights 

The  FCC,  however,  accepted  the 
full  statement,  with  instructions 
that  the  separate  subjects  treated 
be  inserted  in  the  record  at  the  ap- 
propriate points  when  they  are 
reached  on  the  docket.  Mr.  Kesten 
explained  he  might  leave  the  coun- 
ti-y  ( presumably  on  his  long-delayed 
trip  to  the  European  theatre)  and 
preferred  to  get  his  statement  in 
the  record  in  one  piece.  That,  how- 
ever, was  ruled  out. 

Highlights  of  the  Kesten  pre- 
pared statement  were: 

1.  Maintain  the  status  quo  for 
.   international  shortwave  broadcast- 
ing, in  the  total  amount  of  spec- 
trum space  devoted  to  it  (  56  chan- 
nels). 

2.  Increase  the  number  of  FM 
channels  from  the  -tO  presently  au- 
thorized and  the  7-5  recommended 
by  the  Radio  Technic-al  Planning 
Board  to  100.  which  would  make 
possible  the  licensing  of  between 
4,000  and  -5.000  stations,  and  at 
least  10  nationwide  networks, 
with  25  or  30  stations  operating 
in  the  larger  markets  such  as  New 
York.  Chicago  and  Los  Angeles. 

.3.  Move  television  up  in  the 
spectrum  above  300  mc.  where 
there  is  room  for  high  fidelty  :  as- 
sign- at  least  30  channels  of  16 
'  mc  width,  and  when  improved  pic- 
tures are  fuUy  tested,  withdraw 
the  lower  frequencies  from  televi- 
sion service. 

Eight  witnesses  on  international 
shortwave  broadcasting  presented 

BROADCASTING    •    Broadcast  Advertising 


a  united  front  and  were  backed 
by  the  RTPB  in  opposing  the  allo- 
cations proposal  of  the  Interde- 
partment  Radio  Ad\'isory  Commit- 
tee which  would  abolish  that  serv- 
ice. Chairman  James  Lawrence 
Fly,  however,  warded  off  any  ques- 
tions about  continued  Government 
operation  of  the  service  following 
the  war — one  of  the  more  delicate 
of  the  issues  before  the  allocations 
proceedings. 

Broadcast  Topics  Due 

With  conclusion  of  the  second 
week  of  hearings  last  Friday,  the 
FCC  on  Tuesday  (Oct.  10)'  gets 
into  broadcast  allocations  per  se. 
Among  the  witnesses  scheduled  for 
standard  broadcast  are : 

Howard  S.  Frazier,  NAB  Direc- 
tor of  Engineering  and  chairman 
of  RTPB  Panel  4,  who  vdll  speak 
on  behalf  of  RTPB;  J.  Harold 
Ryan,  NAB  President;  Paul  F. 
Peter,  NAB;  W.  F.  Cotter  and  Dr. 
G.  R.  Town,  Stromberg-Carlson 
Co.;  Dr.  Frank  Stanton,  \'ice-presi- 
dent,  and  William  B.  Lodge,  gen- 


FCC  hearings  on  standard 
broadcast  allocations  will  be- 
gin at  10:30  a.m.  Tuesday 
(Oct.  10)  in  the  Nationa"l 
^luseum  Auditorium,  Consti- 
tution Ave.  at  10th  St., 
Washington. 

List  of  witnesses  page  77. 


eral  engineering  supervisor,  CBS. 

At  the  completion  of  the  stand- 
ard broadcast  hearings,  the  FCC 
vill  go  into  FM,  probably  Tuesday 
afternoon  or  Wednesday  morning. 

Then  comes  the  noncommercial 
educational  group,  'whose  33  wit- 
nesses are  expected  to  consume  two 
days  or  more  in  testimony.  That 
will  be  followed  by  television,  then 
facsimile  and  other  broadcast  serv- 
ices. 

No  FM -Video  Fight 

No  fight  is  anticipated  between 
FM  and  television  for  the  lower 
frequency  band,  by  virtue  of  a  com- 
promise already  reached  whereby 
FM  is  accorded  75  channels  200 
kc  wide  in  the  50  mc  area.  But 
there  are  signs  that  FM  propon- 
ents, aside  from  Mr.  Kesten,  will 
seek  additional  channels,  to  accom- 


Comparative  Schedule  of  the  Spectrum 
And  Recommendations  for  Allocation 


FOLLOWING  is  a  comparative 
schedule  of  the  radio  spectrum 
showing  present  allocations,  recom- 
mendations of  the  Interdepart- 
ment  Radio  Advisory  Committee, 
and  recommendations  of  the  Radio 
Technical  Planning  Board.  Fac- 
simile has  been  omitted  inasmuch 
as  the  FCC  has  never  allotted  a 
definite  spot  on  the  spectrum  for 
that  ser%'ice  and  since  it  has  not 
yet  come  up  before  the  allocations 
hearings  now  in  progress.  Recom- 
mended allocations  will  be  listed  in 
Broadcasting  as  new  requests  are 
presented. 

Standard  Broadcast 

Present.  550-1600  kc. 
IRAC,    540-1600  kc. 
RTPB,   520-1600  kc. 

FM  Broadcast 

Present,   42-50  mc, 
IRAC,   42-54  me. 

RTPB,  41-43  mc  (educational)  :  43-56 
mc  (commercial). 

Television 

Present,  7  channels  50-lOS  mc ;  11  chan- 
nels 162-294  mc. 

IRAC,  54-108  mc:  460-508  mc :  524-956 
mc :  180-192  mc  and  206-218  me  (mobile 
television  and  relay). 


RTPB.  9  channels  60-114  mc:  144-156 
mc:  162-228  mc:  234-246  mc;  400-1000  mc 
I  experimental) . 

International  Broadcast 

Present,  6000-6200  kc  :  9500-9700  kc  ;  11.- 
700-11,900  kc:  15.100-15.350  kc :  17,750- 
17,850  kc:  21,450-21,675  kc:  25-27  mc. 

IRAC,  no  recommendation  for  interna- 
tional broadcast  channels.  IRAC  suggests 
international  point-to-point  relays  in  fol- 
lowing space:  6250-6900  kc :  9200-9985  kc: 
10,200-11,850  kc;  15.015-16,200  kc;  17,150- 
17,600  kc. 

RTPB.  same  as  present  allocations,  but 
adding  25.600-23.750  kc. 

Broadcast  Relay 

Present,  ranges  in  spectrum  from  1606 
kc-39,S20  kc. 

IRAC.    156-158  mc. 

RTPB,  same  as  present  allocations,  add- 
ing  330-344   mc:   1210-1220  mc. 

Amateurs 

Present.  1750-2050  kc;  3500-4000  kc; 
7000-7300  kc;  14.000-14,400  kc ;  28-30  mc ; 
56-60  mc;  112-116  mc ;  224-230  mc:  400- 
401  mc. 

IRAC,  3500-3900  kc :  7000-7400  kc:  14,- 
000-14,400  kc:  21,000-22,000  kc;  28-30  mc: 
144-149  mc:  218-225  mc:  420-460  mc  ;  1125- 
1225  mc:  2500-2700  mc :  5200-5750  mc: 
10,000-10,500  mc;   21,000-22,000  mc. 

RTPB,  3.5-4  mc;  7-7.3  mc ;  14-14.4  mc : 
21-22  mc:  28-30  mc:  56-60  mc;  114-118  mc; 
224-230  mc  ;  448-480  mc  ;  940-960  mc  ;  1786- 
1920  mc ;  3600-3850  mc :  7150-7700  mc : 
14.250-15,400  mc;  29.200-30.000  mc. 

ARRL  proposals  on  page  76. 


MR.  KESTEN 

modate  anticipated  needs,  with  as 
many  as  400  channels  to  be  rec- 
ommended. Engineers  have  esti- 
mated that  some  3,000  FM  stations 
can  be  accommodated  on  the  pres- 
ent bands,  but  there  are  questions 
of  interference  of  both  the  "burst" 
and  skj-wave  types  which  may  make 
it  desirable  to  duplicate  on  these 
channels  at  less  frequent  geogra- 
phical intervals,  thus  reducing  the 
capacity  of  the  band. 

The  testimony  last  week  on  in- 
ternational broadcasting  was  punc- 
tuated by  frequent  clashes,  -with 
Chairman  Fly  refusing  to  allow 
Louis  G,  Caldwell,  Washington 
counsel  for  Press  Wireless,  to  cross- 
examine  Elmer  Da^is,  OWI  direc- 
tor, as  to  whether  that  agency  plans 
to  continue  operation  of  shortwave 
stations  after  the  war. 

Davis  L'rges  Shortwave 

Mr.  Davis  opened  the  interna- 
tional broadcast  phase  of  the  hear- 
ing with  the  observation  that  "the 
national  interest  will  require  the 
continuance,  after  the  war,  of  di- 
rect international  shortwave  broad- 
casting from  the  United  States.  .  .  . 
It  would  be  a  great  mistake  for 
the  United  States,"  he  continued, 
"to  abandon  facilities  that  will  be 
needed,  merely  because  plans  for 
their  use  have  not  yet  been  worked 
out." 

The  OWI  director  didn't  touch  on 
continued  Government  control  after 
(Continued  on  page  73) 
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Changes  Loom  in  Two  Top  Radio  Jobs 


Successors   Are   to  Be 
Named   for  Fly 
And  Ryan 

By  SOL  TAISHOFF 

RADIO'S  TWO  top  jobs— chair- 
man of  the  FCC  and  president  of 
the  NAB — will  change  hands  dur- 
ing the  next  few  months  by  elec- 
tion of  the  incumbents,  but  with 
no  clear  indication  yet  as  to  their 
successors. 

James  Lawrence  Fly  is  expected 
to  leave  his  FCC  chairmanship  be- 
fore the  end  of  the  year  (Nov.  15 
is  predicted)  to  return  to  private 
practice  of  law  or  to  become  a 
business  executive,  thus  terminat- 
ing as  militant  and  active  a  five- 
year  tenure  in  Government  as  any 
official  of  the  last  decade.  J.  Harold 
Ryan  has  served  notice  he  vsdll 
leave  the  NAB  by  July  1  to  return 
to  active  direction  of  the  Fort  In- 
dustry Co.  stations,  of  which  he  is 
vice-president. 

Tips  Abound 

In  this  election  year  "tips"  on 
changes  coming  up  are  given  as 
freely  as  campaign  promises.  But 
it's  safe  to  say  at  this  writing 
there  has  been  no  decision  by  the 
Administration  as  to  the  Fly  suc- 
cessorship. 

Mr.  Ryan  and  members  of  the 
NAB  Board  are  scanning  the  hori- 
zon for  an  outstanding  public  fig- 
ure to  head  the  association.  Ordi- 
nary prudence  augurs  against  a 
decision  in  either  situation  before 
the  November  elections. 

There  has  been  speculation,  of 
course,  as  to  the  man  likely  to  suc- 
ceed Mr.  Fly^  who  admittedly  has 
been  the  strongest  and,  at  the  same 
time,  most  controversial  chairman 
the  FCC  or  its  predecessor  Radio 
Commission  has  had.  He  has  been 
praised  and  cursed  alternately  by 
broadcasters.  At  this  writing,  he 
is  riding  high.  He  has  kept  the 
•  Commission  navigating  in  Con- 
gressional hot  water  from  the  start 
of  his  tenure  in  1939. 

But  even  his  most  ardent  op- 
ponents admit  that  he  has  accom- 
plished more  than  anyone  else  who 
ever  held  the  job  and  has  had  the 
consistent  and  ready  support  of 
President  Roosevelt  in  the  clutches. 
In  some  degree  he  was  responsible 
for  the  change  in  the  NAB  presi- 
dency earlier  this  year,  having 
given  notice  long  ago  that  he  was 
against  Neville  Miller,  who  had 
served  as  the  association's  first  paid 
president  since  1938. 

With  Mr.  Fly's  resignation  there 
will  be  two  vacancies  on  the  Com- 
mission, assuming  the  President 
does  not  fill  the  commissionership 
left  by  Comdr.  T.  A.  M.  Craven, 
who  joined  the  Iowa  Broadcasting 
Co.  as  vice-president  last  July.  The 
odds  are  against  filling  that  va- 
cancy prior  to  elections,  since  Con- 
gress now  is  in  recess. 

Here  are  some  of  the  names  be- 
ing mentioned  as  poss"ble  appoint- 
ees to  the  FCC,  for  either  or  both 
of  the  vacancies: 


Paul  A.  Porter,  director  of  pub- 
licity of  the  Democratic  National 
Committee,  a  staunch  New  Dealer 
and  former  CBS  Washingten  at- 
torney. 

Julius  Albert  (Cap)  Krug,  36- 
year-old  chairman  of  the  War 
Production  Board  and  a  for- 
mer FCC  expert  in  the  common 
carrier  field. 

J.  Leonard  Reinsch,  on  leave 
from  his  post  as  managing  di- 
rector of  the  Gov.  James  M.  Cox 
stations  (WSB,  WIOD.  WHIO) 
and  now  serving  as  radio  direc- 
tor of  the  Democratic  National 
Committee. 

Rosel  H.  Hyde,  veteran  FCC  at- 
torney and  assistant  general 
counsel  of  the  Commission  in 
charge  of  broadcasting. 

John  D.  Biggers,  president, 
Libby-Owens-Ford  Co.,  Toledo, 
who  has  served  on  various  im- 
portant Government  production 
assignments  during  the  last 
seven  years. 

Leighton  H.  Peebles,  chief  of 
WPB  Communications  Division. 

Mr.  Porter,  who  was  40  on  Oct. 
6,  came  to  Washington  from  Ken- 
tucky in  1933  and  served  as  chief 
of  Dept.  of  Agriculture  press  until 
1937,  when  he  became  CBS  Wash- 
ington counsel.  He  resigned  in  1942 
to  return  to  the  Government  and 
was  successively  aide  to  Chester 
Davis,  as  Food  Administrator,  Dep- 
uty Administrator  in  Charge  of 
Rent  Control  of  OPA,  Associate 
War  Food  Administrator  under 
Marvin  Jones,  and  Assistant  Direc- 
tor of  Economic  Stabilization  under 
Judge  Vinson,  before  being  called 
to  the  Democratic  Committee  as 
successor  to  the  famed  Charlie 
Michelson. 

At  best,  only  preliminary  ex- 
plorations have  been  made  in  con- 
nection with  the  Ryan  successor- 
ship.  Mr.  Ryan,  when  drafted  last 
April  for  the  presidency  as  Mr. 


Miller's  replacement,  left  his  post 
as  Assistant  Director  of  Censor- 
ship in  charge  of  radio.  He  agreed 
to  serve  only  until  1945.  He  re- 
iterated this  intention  at  the  NAB 
Executives  War  Conference  in 
Chicago  last  August  and,  at  his 
request,  was  authorized  by  the 
NAB  Board  to  name  a  committee 
to  recommend  a  successor. 

Pursuant  to  the  Board's  instruc- 
tion, Mr.  Ryan  has  named  himself 
chairman  of  the  committee.  Other 
members  are  James  D.  Shouse, 
Crosley  vice-president,  and  G. 
Richard  Shafto,  WIS  Columbia. 

Price  Mentioned 

The  name  of  Byron  Price,  Di- 
rector of  Censorship,  has  been 
mentioned  rather  gingerly  as  a 
prospective  selection,  if  he  would 
entertain  the  proposal.  Executive 
editor  of  the  Associated  Press, 
which  he  served  for  more  than  30 
years  as  a  reporter  and  executive, 
the  53-year-old  Mr.  Price  is  on 
leave  from  that  important  posi- 
tion. He  has  been  a  standout 
among  war  executives  in  his  di- 
rection of  censorship,  having  cre- 
ated an  organization  from  scratch 
and  administered  it  without  a 
single  serious  incident.  Censorship 
is  recognized  as  perhaps  the  most 
sensitive  function  in  wartime  gov- 
ernment. 

Mr.  Price  also  has  been  men- 
tioned as  a  possible  appointee  to 
the   FCC  chairmanship. 

There  also  has  been  talk  of  try- 
ing to  interest  Justice  James  F. 
Byrnes,  Director  of  War  Mobiliza- 
tion and  "Assistant  President", 
as  Mr.  Ryan's  successor.  It  is 
doubted,  however,  whether  he  would 
accept  that  or  any  other  executive 
post  outside  Government.  Justice 
Byrnes  is  expected  to  leave  OWM 
as  soon  as  war  conditions  permit. 
It  is  generally  thought  he  will  get 
the  next  appointment  to  the  Su- 
preme Court,  if  he  wants  it.  He 
left  the  Court  at  the  PresideM's 


Fetzer  Urges  Close  Adherence 
To  Broadcast  Code  Provisions 


STRICT  adherence  to  the  Code  of 
Wartime  Practices  until  actual 
German  surrender  was  called  for 
last  week  by  John  E.  Fetzer,  As- 
sistant Director  of  Censorship  in 
charge  of  broadcasting  and  owner 
of  WKZO  Kalamazoo. 

Wide  public  acceptance  of  Sep- 
tember predictions  that  Germany 
was  about  to  yield  has  created  need 
for  redoubled  efforts  to  comply  with 
provisions  of  the  voluntary  code, 
according  to  Mr.  Fetzer. 

Should  the  European  war  de- 
velop into  a  long  mopping-up  proc- 
ess instead  of  ending  in  swift  and 
full  surrender,  all  provisions  of  the 
code  will  continue  in  effect. 

Though  the  Office  of  Censorship 
is  operating  at  its  usual  wartime 
level,  with  no  prospect  of  a  let-up 
in  code  provisions,  possible  revi- 


sions are  being  considered.  This  ac- 
tion follows  the  usual  procedure 
throughout  the  Government  and 
armed  services,  which  for  some 
time  have  been  laying  plans  for  ac- 
tion after  the  European  war  ends. 

Even  after  German  surrender,  it 
is  believed  essential  features  of  the 
code  will  remain  in  effect.  For  ex- 
ample, the  news  section  covers  dis- 
semination of  material  which  might 
be  of  aid  and  comfort  to  the  enemy. 

The  two  remaining  sections,  deal- 
ing with  programs  and  foreign  lan- 
guage broadcasts,  are  giving  little 
trouble.  Adherence  to  these  sections 
is  understood  to  stand  at  a  high 
level.  In  event  they  are  dropped  the 
way  will  be  open  for  resumption  of 
man-on-the-street  programs,  re- 
quest musical  numbers  and  quiz 
broadcasts  on  the  pre-war  basis. 


HITCH-HIKE  RULE 
IN  EFFECT  ON  CBS 

OCT.  1,  deadline  set  by  CBS  foi 
the  elimination  of  hitch-hike  an 
cowcatcher    announcements  fror 
programs,  found  all  sponsors  con 
plying  with  that   requirement,  - 
network  spokesman  said  last  weei 
in  answer  to  a  query  from  Bboal  i 
CASTING,  although  CBS  made  n(] 
announcement  of  the  achievemen 
of    its    goal,    announced    a  yeail 
ago.  NBC   in   August  announce' 
that  its  schedule  had  been  free 
of   all   such  secondary  announci 
ments  outside  the  regular  struc 
ture  of  the  program  [BROADCAST 
ING,  Aug.  14].  MBS  has  notific 
its  advertisers  that  no  such  ar 
nouncements  will  be  accepted  afte 
the  end  of  this  year. 


Shirer  to  Go  Abroad 

WILLIAM  L.  SHIRER,  CBS  new 
analyst  and  former  Columbia  cor 
respondent  in  Berlin,  will  return  t' 
France  and  Germany  in  the  nea 
future  as  a  member  of  the  net 
work's  European  staff.  He  will  b 
heard  on  several  CBS  World  New 
programs  from  abroad,  and  plan 
to  continue  his  Sunday  news  corn 
mentaries  5:45-6  p.m.  (EWT). 

behest  to  assist  him  in  running  th 
home  front  and  has  served  as  "A~ 
sistant  President"  virtually  sine 
Pearl  Harbor. 

Selection  of  the  successor  t 
Chairman  Fly  in  large  measur 
will  be  dictated  by  the  outcome  o 
the  presidential  elections  in  No 
vember.  If  the  President  is  re 
elected,  the  Fly  post  may  be  fillei 
by  promotion  of  one  of  the  in 
cumbent  commissioners.  E.  K.  Jetl 
former  chief  engineer,  who  wa 
named  to  the  Commission  earlie 
in  the  year  as  an  Independent 
would  have  strong  support  on 
merit  basis.  Commissioner  C.  J 
Durr,  of  Alabama,  an  acknow] 
edged  left  winger  of  the  CIO-PA( 
school,  is  a  candidate. 

If  GOP  Wins 

If,  on  the  other  hand,  there  i 
a  Republican  victory,  a  reorganiza 
tion  of  broad  scope  may  be  es 
pected.  Former  Gov.  Norman  S 
Case,  of  Rhode  Island,  regular  Re 
publican  who  has  served  since  crel 
ation  of  the  FCC  in  1934,  woul 
have  the  best  chance  among  th 
incumbents.  The  only  other  Re 
publican  now  on  the  Commission  i 
Ray  C.  Wakefield,  of  California. 

Mr.  Fly  has  more  or  less  openl 
told  associates  and  friends  that  h 
plans  to  return  to  private  life  afte 
a  15-year  tenure  in  Governmeni 
He  has  had  a  number  of  busines 
offers,  it  is  understood,  but  evi 
dently  hasn't  made  up  his  min^ 
whether  to  enter  business  or  ban: 
out  his  shingle  as  an  attorney.  I 
is  known  he  wants  to  complete  th 
job  of  postwar  allocations  befor 
leaving  the  Commission. 

One  of  the  executive  position 
offered  him  is  that  of  joining  Muza^ 
Corp.,  wired  radio  project,  in  a: 
important  capacity.  The  offer  wa 
made  by  William  B.  Benton,  presi 
dent  of  Muzak,  vice-president  o 
the  U.  of  Chicago  and  co-founde 
of  Benton  &  Bowles,  advertisin: 
agency.  He  has  severed  his  coii 
nection  ^vith  the  agency,  howevei 


Page  10    •     October  9,  1944 


BROADCASTING    •    Broadcast  Advertisin 


PDR  Action  Promises  to  End  Disc  Strike 


Action  of  Union's 
International 
Awaited 


Iromise  of  swift  termination  of 
j.e  two-year-old  AFM  "strike" 
[gainst  recording  for  radio  was 
:;ld  last  week  in  broadcasting  and 
■cording  circles  by  virtue  of  the 
irect  request  by  President  Roose- 
i;It  to  James  C.  Petrillo,  AFM 
.■esident,  to  comply  with  the 
i>ack-to-work"  directive  of  the  Na- 
ional  War  Labor  Board  of  last 
line. 

1  The  President's  request,  uphold- 
|g  the  AFM  position  "that  under 
jl  the  present  circumstances  the 
oncompliance  by  your  union  is  not 
iiduly  impeding  the  war  effort" 
jit  pointing  out  that  "this  non- 
I'mpliance  may  encourage  other 
'stances  of  noncompliance  which 
;jill  impede  the  war  effort",  re- 
lived an  immediate  response  from 
jlr.  Petrillo  which  gave  encour- 
'jjement  that  he  will  fulfill  a  prom- 
i|e  he  made  in  January  1943  to  a 
imate  committee  that  he  would 
lithdraw  his  ban  on  recordings 
j  the  President  so  requested. 

j  Petrillo  Pleased 

L'!Mr.  Petrillo,  pleased  that  "the 
Slirector  of  Economic  Stabilization 
:;  of  the  opinion  that  we  are  not 
":iduly  impeding  the  war  effort  nor 
ij'e  we  in  violation  of  any  statu- 
tiry  law",  informed  the  President 
!  has  issued  a  call  to  the  mem- 
'.rship  of  the  AFM  International 
'xecutive    Board    to    convene  in 
?aicago  today  (Monday)   to  give 
e  request  "careful  consideration". 
The  President's  telegram  to  Mr. 
itrillo  virtually  admitted  that  the 
overnment  could  not  force  com- 
iance  of  the  NWLB  directive  of 
me  15  terminating  the  recording 
m,  pointing   out  that  both  the 
WLB  and  the  OES  "have  not  rec- 
nmended  Government  possession 
id  operation"  of  the  RCA  and 
fijlumbia    plants.    The  President 
erefore  appealed  to  Mr.  Petrillo 


REETING  William  B.  Lewis 
eft),  new  vice-president  and  ra- 
0  director  of  Kenyon  &  Eck- 
irdt,  New  York,  is  Dwight  Mills, 
enyon  &  Eckhardt  executive  vice- 
•esident,  who  toasts  Mr.  Lewis 
;  a  cocktail  party  in  his  honor. 

kD  n>   A   T\        A    CTTTIVT/-!       m  D_  


FDR  TELEGRAM  TO  PETRILLO 

THE  President  on  Oct.  4  sent  the  following  telegram  to  James  C. 
Petrillo,  President  of  the  American  Federation  of  Musicians,  New- 
ark, New  Jersey: 

"The  National  War  Labor  Board  has  entered  directive  orders 
in  the  dispute  between  the  Electrical  Transcription  Manufacturers 
and  the  American  Federation  of  Musicians.  Among  the  provisions 
of  the  directive  orders  is  a  direction  that  the  Federation  withdraw 
its  ban  against  playing  for  mechanical  reproductions  of  music  for 
commercial  use.  With  this  provision  the  Federation  has  not  com- 
plied. 

"The  National  War  Labor  Board  and  the  Director  of  Eco- 
nomic Stabilization  have  not  recommended  Government  possession 
and  operation.  Under  the  statute  it  must  be  found  that  the  labor 
dispute  unduly  impedes  the  war  effort.  It  is  the  opinion  of  the  Di- 
rector of  Economic  Stabilization  that  under  all  the  present  cir- 
cumstances the  noncompliance  by  your  union  is  not  unduly  im- 
peding the  war  effort.  But  this  nonompliance  may  encourage  other 
instances  of  noncompliance  which  will  impede  the  war  effort. 

"In  a  country  which  loves  democratic  government  and  loves 
keen  competition  under  the  rules  of  the  game,  parties  to  a  dispute 
should  adhere  to  the  decisions  of  the  Board  even  though  one  of 
the  parties  may  consider  the  decision  wrong.  Therefore,  in  the 
interest  of  orderly  government  and  in  the  interest  of  respecting 
the  considered  decision  of  the  Board,  I  request  your  union  to  ac- 
cept the  directive  orders  of  the  National  War  Labor  Board.  What 
you  regard  as  your  loss  will  certainly  be  your  country's  gain." 


"in  the  interest  of  orderly  govern- 
ment", observing  that  '  What  you 
regard  as  your  loss  will  certainly 
be  your  country's  gain." 

To  this  Mr.  Petrillo  replied: 

Your  request  that  the  American 
Federation  of  Musicians  lift  its  ban 
against  playing  for  mechanical  repro- 
ductions of  music  for  commercial  use 
has  been  received.  It  is  very  gratify- 
ing to  American  Federation  of  Musi- 
cians that  the  Director  of  Economic 
Stabilization  is  of  the  opinion  that 
we  are  not  unduly  impeding  the  war 
^ffort  nor  are  we  in  violation  of  any 
statutory  law.  This  opinion  vindicates 
the  position  which'  we  have  taken 
throughout    this   entire   controversy.  , 

The  importance  of  this  matter  of 
necessity  requires  me  to  submit  it  to 
the  International  Executive  Board  of 
the  American  Federation  of  Musicians. 
Since  members  of  this  Board  reside  in 
various  parts  of  the  United  States  and 
Canada,  it  will  take  at  least  four  days 
for  them  to  convene.  I  have  issued  a 
call  for  them  to  meet  in  Chicago  on 
Monday,  Oct.  9,  at  which  time  your 
request  will  be  given  careful  considera- 
tion. 

The  President's  action  received 
a  divided  reception  from  the  record- 
ing industry.  Frank  M.  Folsom, 
RCA  vice-president  in  charge  of 
the  RCA  Victor  Division,  expressed 
gratification  that  the  President 
took  "such  a  strong  position"  in 
the  controversy  and  was  hopeful 
that  the  "dispute  can  be  settled  to 
the  satisfaction  of  all  concerned". 
(See  text  on  page  71.) 

Kesten  Critical 

Paul  W.  Kesten,  executive  vice- 
presideht  of  CBS,  on  the  other 
hand,  criticized  the  "failure  of  the 
War  Labor  Board  to  stand  firmly 
on  the  ground  that  this  strike  im- 
pedes the  total  war  effort"  and 
declared  that  the  Board's  position 
is  "completely  at  variance"  with 
testimony  presented  by  OWI  Di- 
rector Elmer  Davis  and  FCC  Chair- 
man James  L.  Fly  regarding  the 
importance  of  recorded  music  to 
the  war  effort.  However,  said  Mr. 
Kesten,  Columbia  Recording  Corp. 
(CBS  subsidiary)  is  eager  to  re- 
sume production  of  new  recordings 
and  so  are  the  artists  and  musi- 
cians "whom,  we  hope,   Mr.  Pe- 


trillo will  now  allow  to  resume  their 
livelihood"  (see  text  on  page  71). 

Decca  Records  Inc.,  which  signed 
with  the  AFM  to  resume  recording 
operations  on  a  fee  payment  sys- 
tem, withheld  comment  pending  re- 
sults of  the  AFM  meeting  this 
week. 

Harold  Ryan,  NAB  president, 
declared:  "Petrillo  has  stated:  that 
he  would  send  the  musicians  back 
to  work  if  the  President  told  him 
to  do  so.  It  must  be  presumed  now 
that  he  will  act." 

The  President's  message  to  Mr. 
Petrillo,  it  was  leai-ned,  was  de- 
cided upon  Tuesday  after  a  meet- 
ing between  RCA  and  CBS  offi- 
cials with  Fred  M.  Vinson,  Director 

FDR  Tops  Dewey  by  5.5 
In  CAB  Listening  Data 

PRESIDENT  Roosevelt's  speech 
Sept.  23  before  the  Teamsters 
Union,  broadcast  nationally  9:30- 
10:23  p.m.  had  a  rating  of  26.4% 
in  the  cooperative  Analysis  of 
Broadcasting's  interviewing  sam- 
ple of  81  U.  S.  cities.  FDR's  speech 
was  heard  by  82.8%  of  all  the  ra- 
dio listeners  at  an  hour  when  31.9% 
of  all  radio  homes  had  their  sets 
in  use. 

Gov.  Thos.  E.  Dewey's  speech, 
in  which  he  answered  President 
Roosevelt  in  Oklahoma  City  on 
Sept.  25  from  10-10:30  p.m.  re- 
ceived a  rating  of  20.9%  according 
to  CAB,  with  59.7%  of  the  listen- 
ing audience  when  the  total  audi- 
ence was  35%  of  all  radio  homes  in 
the  81  city  sample. 


of  Economic  Stabilization,  at  which 
the  recording  companies  stated  that 
unless  action  were  taken  immedi- 
ately to  terminate  the  dispute  they 
would  either  have  to  go  out  of 
business  or  surrender  to  Mr.  Pe- 
trillo's  terms. 

It  is  understood  the  recording 
company  executives  told  Mr.  Vin- 
son they  could  not  continue  opera- 
tions indefinitely  without  making 
new  recordings  and  that  unless  ac- 
tion was  forthcoming  they  stood 
to  lose  the  services  of  major  art- 
ists now  under  exclusive  contract 
to  the  companies.  Signing  of  a  non- 
exclusive contract  by  Jascha  Hei- 
fetz,  violinist,  to  make  recordings 
for  Decca  of  works  other  than  those 
already  made  for  RCA,  under  which 
the  artist  has  been  under  exclusive 
contract,  caused  anxiety  that  other 
artists  might  follow  the  Heifetz 
lead. 

With  a  record  of  prompt  and  de- 
cisive action  in  enforcing  compli- 
ance by  recalcitrant  employers  or 
unions  to  directives  .of  the  WLB, 
Mr.  Vinson  is  understood  to  have 
favored  summary  action  on  the  dis- 
pute, i.e.  Government  seizure  and 
operation  of  the  plants.  Such  ac- 
tion was  discouraged,  however,  by 
Government  counsel  who  held  that 
a  prima  facie  case  that  the  record- 
ing ban  unduly  impedes  the  war 
effort  could  not  be  made  in  view 
of  the  resumption  of  operations 
by  Decca-World  and  other  record- 
ing and  transcription  firms. 

Legal  proof,  counsel  felt,  could 
not  be  shown  that  there  was  a  de- 
mand for  records  of  a  nature  vital 
to  the  war  effort  which  could  not 
be  supplied.  The  reaction  to  the 
seizure  of  Montgomery  Ward,  in 
which  a  prima  facie  case  had  been 
established,  was  cited  by  counsel 
(Continued  on  page  72) 


Swank  Test  Success 

MISS  SWANK  Inc.,  New  York 
(slips),  following  a  test  on  a  spot 
basis  in  26  major  markets  last 
month,  found  radio  advertising  so 
successful,  according  to  Hirshon  & 
Garfield,  New  York  that  on  Oct. 
22  the  firm  begins  Relaxatioyi  in 
Music  on  over  30  MBS  stations, 
Sundays,  9:45-10  p.m.  Musical  pro- 
gram will  feature  Jean  Tighe,  Bob 
Barry  and  Dick  Adams  and  his  or- 
chestra. Contract  is  for  52  weeks. 


POSTWAR  RADIO  was  the  topic 
when  Col.  Luther  L.  Hill,  on  leave 
as  executive  vice-president  of  the 
Iowa  Broadcasting  Co.,  visited  his 
friend  and  ex-colleague,  Daniel  J. 
Mahoney,  president  of  the  Isle 
of  Dreams  Broadcasting  Co. 
(WIOD)  and  vice-president  and 
general  manager  of  the  Miami 
Daily  Neivs.  Col.  Hill,  commanding 
officer  of  AAF  Redistribution  Sta- 
tion No.  2  at  Miami  Beach,  and 
brother  of  Sen.  Lister  Hill  (D- 
Ala.),  recently  returned  from  an 
eight-week  tour  of  AAF  installa- 
tions in  the  United  Kingdom. 
France,  North  Africa,  and  South 
America.  Col.  Hill  and  Mr.  Ma- 
honey became  friends  during  World 
War  I,  in  which  they  were  officers. 


Television  Sales  Prospects 
Are  Shown  Store  Executives 

Watches,  Sewing,  Cosmetics,  Fabrics,  Garments 
Are  Subjects  at  Demonstration  Given  by  GE 


f|  f  TELEVISION  program  arranged 
*.•!  .   to  demonstrate  department  stores' 
\f  "j  use   of  the   medium   on  either  a 
■    coaxial  cable  internal  system  or  for 
general  advertising  on  a  regular 
telecast  station,  was  shown  Sept. 
29  on  WRGB  Schenectady  to  rep- 
resentatives of  25  leading  depart- 
ment stores  all  over  the  country. 
Five  commercials  were  used  on  the 
one  program. 

Joseph  P.  Kasper,  president  of 
the  Associated  Merchandising 
Corp.,  which  aided  WRGB  in  pre- 
paring the  program,  welcomed  the 
guests.  United  States  Time  Corp., 
maker  of  Ingersoll  and  other 
watches,  gave  one-minute  time  sig- 
nals at  the  beginning  and  end  of 
the  program,  through  a  clock  face 
on  which  were  silhouetted  two  sol- 
diers in  combat.  The  commercial 
stressed  split-second  precision  in 
battle.  Edith  Dunn  arranged  the 
televised  time  signals. 

The  program  lasted  an  hour  and 
showed  an  average  American  fam- 
ily watching  a  video  show  as  it 
depicts  various  products.  McCall's 
promoted  a  method  of  home  sewing. 
Elizabeth  Arden  staged  a  demon- 
stration of  cosmetics,  using  a  Pow- 
ers model.  The  Fifth  Ave.  salon 
was  shown  on  film.  Textron,  a  syn- 
thetic fabric,  arranged  a  contest 
between  three  professional  women 
and  three  housewives,  with  a  com- 
1*.  mercial  explaining  manufacture  of 
f.  \'   the  fabric. 

Carter's  Underwear  put  on  a 
pantomime  skit  about  baby  clothes, 
prepared  by  Ted  Long  and  Jo 
Lyons  of  BBDO.  To  show  how  de- 
partment stores  can  use  televi- 
sion for  institutional  advertising, 
Bloomingdale's  televised  three  one- 
minute  films  on  employment  re- 
cruiting and  employe  relations. 

After  inspecting  WRGB's  trans- 
mitting and  relaying  facilities  the 
store  officials  returned  to  Schenec- 
tady for  a  dinner  preceding  the 


demonstration.    Speakers   were  : 

C.  H.  Lang,  GE  vice-president  in  charge 
of  war  projects;  R.  L.  Gibson,  assistant 
to  the  vice-president  in  charge  of  ad- 
vertising,   broadcasting    and    publicity;  J. 

D.  McLean,  commercial  engineer;  H.  A. 
Crossland,  GE's  Bridgeport  Works;  Paul 
L.  Chamberlain,  manager  of  sales,  elec- 
tronics department,  and  m.c.  at  the  din- 
ner. 

Department  store  officials  were;  From 
Abraham  &  Straus,  New  York,  John 
Rosenberg,  display  manager,  A.  C.  Wer- 
back,  assistant  display  manager,  Mrs. 
Dorothy  E.  Swenson,  vice-president  in 
charge  of  publicity,  William  Tobey,  ad- 
vertising manager;  L.  S.  Ayres  &  Co., 
Indianapolis,  C.  M.  Davis,  publicity  di- 
rector, G.  M.  Halverson,  merchandise 
manager,  Clifford  Rigsbee:  Bloomingdab 
Bros.,  New  York,  Howard  Richmond,  dis- 
play manager,  C.  E.  Greenlee,  merchan- 
dise manager,  William  Rogge,  publicity, 
Mrs.  Ruth  Andres,  publicity;  Lew  Thomp- 
son. Metropolitan  Television  station;  Mil- 
waukee Boston  Store,  Milwaukee,  R.  P. 
Herzfeld,  president;  J.  A.  Dellman,  pub- 
licity director;  Bullock's,  Los  Angeles,  F. 
R.   Morgan,   merchandise  manager. 

Burdine's,  Miami,  Miss  Virginia  Griffin, 
publicity  director;  H.  C.  Capwell  Co.,  Oak- 
land. Cal.,  R.  Biggs,  managing  director; 
Dayton  Company,  Minneapolis,  G.  D.  Day- 
ton II.  treasurer,  J.  Witmer,  advertising 
manager;    The  Emporium,    San  Francisco, 

E.  C.  Lipman,  vice-president  and  man- 
aging director;  Wm.  Filene's  Sons  Co., 
Boston,  W.  H.  McL'Sod,  publicity  direc- 
tor; B.  Forman  Co.,  Rochester,  John 
Roche,  publicity  director;  Joseph  Horne 
Co.,  Pittsburgh.  A.  E.  Oxenreiter,  merchan- 
dise manager,  A.  H.  Burchfield  Jr.,  vice- 
president,  J.  R.  Fisher,  publicity  director; 
J.  L.  Hudson  Co.,  Detroit,  R.  L.  Yonker, 
publicity  director,  O.  A.  Luke,  display 
manager.  L.  B.  Sappington,  assistant  mer- 
chandising manager;  Hutzler  Bros.  Co., 
Baltimore,  Mrs.  A.  S.  Stirling,  publicity 
director,  H.  A.  McCauley,  display  manager; 

F.  &  R.  Lazarus  &  Co.,  Columbus,  O., 
R.  C.  Euchenhofer,  merchandise  manager, 
Ed  Watson,  housewares. 

Rich"s  Inc.,  Atlanta,  Mrs.  Carrie  Row- 
land, publicity  director;  John  Shillito  Co., 
Cincinnati,  Mrs.  Grace  Kemper,  publicity 
director,  N.  Duehren,  advertising  manager; 
Stix,  Baer  &  Fuller  Co.,  St.  Louis,  J.  W. 
Goldstein,  publicity  director,  Leo  Fuller, 
chairman  of  the  board,  Arthur  Baer,  pres- 
ident; Strawbridge  &  Clothier,  Philadel- 
phia, H.  C.  Tily  II,  merchandising  man- 
ager. E.  S.  Severson,  publicity  director, 
E.  J.  Taylor,  display  manager;  Wm.  Tay- 
lor Son  &  Co.,  Cleveland,  B.  W.  Newell, 
publicity  director;  Thalhimer  Bros.,  Rich- 
mond, Sam  Stern,  merchandise  manager. 
W.  T.  Mumford,  publicity  director;  R.  H. 
White  Co.,  Boston.  M.  W.  Rybeck,  publicity 
director,  Frank  Splan,  display  manager. 

From  the  Associated  Merchandising 
Corp.,  New  York  office  in  addition  to 
Mr.  Kasper,  were :  A.  C.  Thompson, 
manager.  Retail  Research  Assn.;  H.  O. 
Bergdahl,  merchandise  manager;  and  Miss 
Irene  Bender,  N.  Y.  publicity. 


Sweetheart  Serial 

MANHATTAN  SOAP  Co.,  New 
York,  on  Nov.  20  starts  a  five-times 
weekly  serial  program,  with  a  chil- 
dren's angle,  on  CBS  for  Sweet- 
heart Soap.  Program  will  be  heard 
from  5:15-5:.30  p.m.  on  25  basic 
CBS  stations,  plus  CBS  outlets  in 
Albany,  N.  Y.;  Columbus,  and  Har- 
risburg,  Pa.  Soap  firm  also  last 
week  renewed  Scramhy  Amby  on 
177  Blue  network  stations,  Wednes- 
days, 10:30-11  p.m.  In  addition  to 
these  programs.  Sweetheart  Soap 
is  promoted  on  some  55  stations 
throughout  the  country  with  10- 
minute  and  quarter-hour  newspro- 
grams.  Agency  is  Duane  Jones 
Co.,  N.  Y. 


Tidewater  Expands 

FURTHER  expanding  its  sponsor- 
ship of  eastern  football  games, 
Tidewater  Assoc.  Oil  Co.  is  pre- 
senting all  home  games  of  Colum- 
bia U.  on  WMCA  New  York,  with 
Steve  Ellis  and  Joe  O'Brien  alter- 
nating on  the  play-by-play  and  color 
descriptions.  First  broadcast  Oct. 
7  will  be  followed  by  coverage  from 
kick-off  to  conclusion  Oct.  28,  Nov. 
4,  18,  25.  Agencv  is  Lennen  & 
Mitchell,  Inc.,  N.  Y. 


WEMP  Seeks  FM  CP 

MILWAUKEE  Broadcasting  Co., 
licensee  of  WEMP  Milwaukee, 
filed  application  v/ith  the  FCC  last 
week  for  a  new  FM  station  to 
operate  on  48,900  kc  with  coverage 
of  1,279  sq.  mi.  Estimated  cost  is 
$16,060.  Partners  in  the  company 
include  Senator  La  Follette  (Prog.- 
Wis.)  and  Mrs.  La  Follette. 


Pure  Oil  Spots 

PURE  OIL  Co.,  Chicago,  starts 
sponsorship  Oct.  9  of  chain-break 
announcements,  three  to  six  times 
weekly,  on  WMFG  WHLB  WEAU 
WJLS  WPAR  WLOK  WKBH 
WHIS  KFIZ  WW^VA  WKMO 
WCAR.  The  contracts,  for  two  to 
four  weeks,  were  placed  by  Leo 
Burnett  Co.,  Chicago. 


WITH  APPROVAL  last  week  by 
the  board  of  directors  of  the  Ameri- 
can Assn.  of  Advertising  Agencies 
of  the  NAB  standard  station  cir- 
culation audit  plan,  only  the  fonnal 
action  of  the  Assn.  of  National 
Advertisers,  expected  later  this 
month,  is  necessary  to  complete  the 
entire  preliminary  structure  for  the 
tripartite  "yardstick"  project. 

NAB  announced  last  Friday  it 
had  been  advised  by  Frederic  R. 
Gamble,  AAAA  president,  that  his 
board,  at  a  meeting  the  preceding 
Tuesday,  had  approved  the  recom- 
mendation of  its  radio  committee 
pledging  support.  The  action  was 
to  agree  to  join  the  NAB  in  form- 
ing the  proposed  bureau,  which 
would  provide  for  the  radio  medium 
the  counterpart  of  the  Audit  Bu- 
reau of  Circulations  in  the  publica- 
tion field. 

The  ANA  Board  had  been  sched- 
uled to  meet  Oct.  5  for  the  same 
purpose,  but  President  Paul  B. 
West  notified  the  NAB  the  meeting 


Programs  Shuffled 
By  CBS  Sponsors 

Many  Important  Series  Come 
Under  Fall  Realignments 

A  GENERAL  reshuffling  of  CBS 
programs  during  this  month  and 
next  will  affect  shows  sponsored  by 
Lever  Bros.,  U.  S.  Tobacco  Co., 
Campbell  Soup  Co.,  P.  Lorillard 
Co.,  Colgate-Palmolive-Peet  Co., 
and  Procter  &  Gamble  Co. 

Through  J.  Walter  Thompson 
Co.,  agency  for  Vimms,  Lever  Bros, 
on  Nov.  29  shifts  Frank  Sinatra 
from  Wednesday,  9-9:30  p.m.  to 
Monday  8:30-8:55  p.m.,  period  now 
occupied  by  Gay  Nineties  Revue 
which  is  being  discontinued  Nov.  22 
by  U.  S.  Tobacco  Co.  Colgate-Palm- 
olive-Peet Co.,  Nov.  25  plans  to 
shift  Inner  Sanctum  Saturday 
8:30-8:55  p.m.  for  Palmolive  Soap. 
New  P&G  Show 

Procter  &  Gamble  Co.  has  pur- 
chased the  Saturday  8:30  p.m. 
period  through  Biow  Co.  for  Lava 
Soap,  effective  Dec.  2,  thus  giving 
the  product  a  network  show  of  its 
own  after  a  hiatus  of  several  years. 

Campbell  Soup  Co.,  Oct.  25 
through  Foote,  Cone  &  Belding, 
shifts  the  Jack  Carson  Show  from 
Wednesday,  9:30-10  p.m.  to  8-8:30 
p.m.  same  night.  Latter  spot  will 
be  left  open  by  P.  Lorillard  Co., 
which  is  discontinuing  Allen  Jones, 
to  start  a  new  program  on  the  same 
date  in  the  Wednesday  spot  vacated 
by  Jack  Carson.  No  decision  had 
been  reached  last  week  according 
to  the  agency  in  charge,  Lennen  & 
Mitchell  Inc.,  as  to  which  of  Loril- 
lard's  two  new  shows  Which  Is 
Which,  and  Comedy  Theatre  would 
go  into  the  Wednesday  9:30  p.m. 
period  on  CBS,  and  which  into  its 
current  NBC  period  Sunday  9:30- 
10  p.m.  as  a  replacement  for  Jackie 
Gleason  Oct.  22. 


had  been  postponed  to  Oct.  23.  It 
will  go  before  that  Board  with  a 
recommendation  for  approval  from 
the  ANA  Radio  Committee. 

With  approval  of  the  advertiser 
and  agency  boards,  these  organ- 
izations then  can  proceed  with  the 
NAB  Research  Committee  in  formu- 
lating the  details  of  the  plan,  orig- 
inally presented  to  the  NAB  Ex- 
ecutives War  Conference  in  Chicagc 
Aug.  30  and  unanimously  approved 
by  the  membership.    It  entails  ex- 
penditure of  $1,000,000  by  broad- 
casters  each   two    years   for  the 
biennial  mail  ballot  at  an  estimated 
cost  of  $1  per  ballot.   The  estimated  i 
cost  of  the  bureau  is  $65,500  the  ^ 
first  year,  with  a  managing  direc-  i 
tor  at  a  salary  of  $12,500  and  an  . 
assistant  at  $6,000.  ■ 
NAB  President  J.  Harold  Ryan  j 
and    Research    Director   Paul    F  i 
Peter  will  outline  the  entire  project  \ 
at  the  meeting  of  the  Radio  Execiv  i 
fives    Club    of   New   York  toda\  I 
(Oct.  9),  season's  first  session.  i 


FROM  FOUR  corners  of  the  U.  S.  come  these  department  store  executives 
on  a  visit  to  WRGB,  General  Electric  Schenectady  station,  to  learn 
how  television  may  be  -ised  for  inter-department  display  of  merchandise. 
Joining  hands  with  Joseph  P.  Kasper  (center),  president  of  the  Asso- 
ciated Merchandising  Corp.,  are  (l-to  r):  C.  D.  Dayton  II,  treasurer,  Day- 
ton Co.,  Minneapolis;  W.  H.  McLeod,  publicity  director,  Filene's,  Boston; 
F.  R.  Morgan,  merchandise  manager,  Bullock's,  Los  Angeles;  Virginia 
Griffin,  pubilcity  director,  Burdine's,  Miami  department  store. 


AAAA  Board  Okays  Audit  Plan; 
Awaits  ANA  Approval  Oct.  23 


Takes  guesswork  from  blind  landings 


Pilots  admit  they  run  into  trouble  .  .  .  and  need  help 
to  get  where  they  start  out  for.  It  seems  reasonable  that 
radio  time  buyers  run  into  blind  spots,  too. 

Down  here  in  Baltimore  we  can  get  rid  of  any  "blind 
buying"  of  radio  time. 

If  you'll  use  the  yardstick  of  coverage,  ■pop  ularity  and 
cost  .  .  .  and  get  the  common  denominator  that  shows 
lowest  cost — big  results  .  .  .  you'll  land  your  client  with- 
out a  bump. 


We  know  that  .  .  .  because  the  figures  show  that 
W-I-T-H,  the  successful  independent  radio  station  .  .  . 
is  the  best  buy  in  this,  the  6th  largest  market. 


W  WITH 

Baltimore,  Md. 


Tom  Tinsley,  President      "      Represented  Nationalk  b\  Headley-Reed 


FM- Video  Progress 
Seen  by  Engineers 

Nat'l  Electronics  Group  Hears 

Gen.  Ingles,  Adm.  Redman 

APPROXIATELY  1,800  persons 
attended  the  first  National  Elec- 
tronics Conference  at  the  Medinah 
Club,  Chicago,  Oct.  5-7,  sponsored 
by  the  Illinois  Institute  of  Tech- 
nology, Northwestern  U.,  Institute 
of  Radio  Engineers,  Chicago, 
American  Institute  of  Electrical 
Engineers,  Chicago,  in  cooperation 
with  the  Chicago  Technical  So- 
cieties Council. 

A  plea  for  science  to  continue 
into  the  postwar  era  its  close  co- 
operation with  the  Army  and  Navy 
was  made  Thursday  by  Ralph  R. 
Beal,  assistant  to  the  vice-president 
in  charge  of  RCA  Laboratories,  in 
the  keynote  speech.  "If  our  armies, 
battleships  and  bombers  are 
equipped  with  the  latest  devices  of 
science,  no  nation  will  be  anxious 
to  seek  a  fight,"  he  declared,  point- 
ing out  that  as  science  has  helped 
to  win  the  war,  so  it  must  continue 
to  help  in  preserving  the  peace. 

Papers  Presented 

Opening  technical  session  on  Oct. 
5  was  highlighted  by  the  reading 
of  several  papers:  "Color  and  Ul- 
tra-High Frequency"  by  Robert 
Serrell  of  CBS  and  Dr.  P.  C.  Gold- 
mark;  "Reflective  Optics  in  Pro- 
jection Television,"  I.  G.  Maloff, 
RCA  Victor  Division  and  D.  W. 
Epstein,  RCA  Labs.,  which  dis- 
cussed development  of  the  reflec- 
tive optical  systems,  suitable  for 
projecting  television  images  with 
diagonals  ranging  from  25  in.  to 
25  ft.,  done  with  a  spherical  front- 
surface  mirror  and  an  aspherical 
lens,  positive  in  the  central  portion 
and  gradually  changing  into  nega- 
tive near  its  periphery. 

Gain  in  illumination  on  the  view- 
ing screen  v.'ith  the  new  system, 
the  paper  described,  is  about  6  or 
7  to  1  when  compared  with  a  con- 
ventional lens.  The  quality  of  the 
images  obtained  this  way  is  said 
to  be  comparable  with  images  pro- 
duced by  the  conventional  projec- 
tion lenses.  Another  paper,  "Radio 
Relay  Systems",  was  read  by  C. 
W.  Hansell,  research  division  head, 
radio  transmission,  RCA  Labs. 

The  Friday  morning  session  in- 
cluded a  paper,  "A  Frequency  Di- 
viding Locked-In  Oscillator  FM  Re- 
ceiver", by  G.  L.  Beers,  RCA  and 
"Frequency  Modulation  in  Portable 
and  Mobile  Communications  Equip- 
ment" by  D.  E.  Noble,  Galvin 
Mfg.  Co.;  "Audible  Audio  Distor- 
tions", by  Dr.  P.  S.  Christaldi,  of 
the  Allen  B.  DuMont  Labs. 

At  Saturday's  closing  session,  a 
paper  by  F.  A.  Cowan  of  American 
Telephone  &  Telegraph  Co.  titled 
"Broad-Band  Carrier  and  Coaxial 
Cable  Network'  was  read. 

Two  speeches  were  given,  via 
an  electronic  wire  recorder  at  the 
banquet  Friday  night  when  Rear 
Adm.  Joseph  R.  Redman,  chief  of 
Naval  Communicatior  s  congratu- 
lated the  scientists  and  engineers 
present  upon  their  achievements  in 
the  electronics  field.    "The  Navy 
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Fixer 

AT  the  Thursday  morning 
session  of  the  National  Elec- 
tronics Conference  in  Chi- 
cago last  week,  with  hun- 
dreds of  engineers  present, 
the  PA  system  went  sour  and 
silence  reigned,  but  not  for 
long,  as  one  of  the  many  en- 
gineers sprang  into  action, 
fixed  the  PA  system  and  the 
hall  was  again  wired  for 
sound. 


Money  Programs  Said  to  Bring 
Talse  Reports'  on  Listening  u 

Hettinger  Survey  Finds  That  Inflated  Figures  Are  '* 
Generated  by  Giveaway  Broadcasts 


is  truly  grateful  to  you  gentlemen," 
Adm.  Redman  said,  "and  to  the 
others  who  have  labored  so  effec- 
tively to  provide  us  with  the  new 
electronic  shipments." 

Maj.  Gen.  H.  C.  Ingles,  Chief 
Signal  Officer,  congratulated  the 
men  on  remarkable  accomplish- 
ments, but  urged  that  technical 
leadership  maintain  its  lead.  He 
pointed  out  that  "in  the  Pacific  too, 
we  have  other  enemies  to  combat. 
Our  electronics  equipment  must 
hold  its  own  against  attack  by 
heat,  moisture  and  the  terrible 
growth  of  fungus  that  occurs  in 
tropical  climate.  There  have  been 
very  sad  experiences  in  the  jungles 
with  electronics  equipment  that  has 
gone  out  of  service  in  a  few  days 
under  these  conditions.  I  cannot 
over-emphasize  the  importance  of 
a  preventive  treatment  of  signal 
eqquipment  that  is  called  tropical- 
ization.  Remember  too,  that  radio 
communications  in  jungles  and 
mountainous  terrain  presents  un- 
usual difficulties  and  that  the  tre- 
mendous distances  over  which  we 
will  have  to  operate  to  attack  Japan 
will  mean  a  further  strain  on  com- 
munications requirements.  .  .  .  More 
than  ever  now,  we  must  ask  you 
to  speed  up  the  cycle  between  the 
laboratory  prototype  and  the  pro- 
duction line.  .  .  .  We  need  to  put 
these  devices  in  the  hands  of  fight- 
ing men  quickly,  so  that  more  of 
them  will  come  home  sooner  to 
share  in  the  postwar  life  to  which 
we  are  all  looking  forward." 

FM  Net  Plan 

"If  the  radio  industry  wants  FM 
radio  program  networks  that  em- 
ploy frequency  bands  two,  three  or 
even  more  times  the  width  of  to- 
day's standard  broadcast  bands, 
facilities  to  do  the  job  can  be  sup- 
plied," Ernest  W.  Baker,  American 
Telephone  &  Telegraph  Co.  engi- 
neer said. 

Pointing  out  that  practically  all 
FM  stations  built  or  applied  for 
are  in  or  near  cities  on  existing 
telephone  intercity  program  routes, 
Mr.  Baker  said  that  these  broad- 
band carrier  systems  form  a  nation- 
wide network  which  can  be  readily 
adapted  for  program  circuits  con- 
necting FM  stations  through  spe- 
cial terminal  equipment  and  with- 
out requiring  changes  in  line  con- 
ductors and  equipment. 

He  cited  the  trend  toward  broad- 
band carrier  systems  in  the  tele- 
phone plant,  including  cable  and 
open  wire  carrier  systems  carrying 
frequencies  up  to  60,000  cycles  and 
beyond  and  the  new  coaxial  cable 


CONCLUSION  that  "money"  pro- 
grams stimulate  "false  reports"  on 
radio  listening  and  result  in  ex- 
treme inaccuracy  in  radio  listener 
data  is  reached  by  Dr.  Herman  S. 
Hettinger,  economist  and  radio  con- 
sultant, in  a  special  survey  con- 
ducted for  WSAI  Cincinnati  dur- 
ing its  ownership  by  Crosley  Corp. 
The  station  last  month  was  trans- 
ferred to  Marshall  Field  ownership. 

In  an  11-page  printed  report  for 
Crosley,  Dr.  Hettinger,  now  with 
Crowell  -  Collier  Publishing  Co., 
analyzed  information  collected  in 
Cincinnati,  Detroit,  Kansas  City, 
Philadelphia,  Baltimore  and  Wash- 
ington, but  dwelt  largely  upon  the 
Cincinnati  situation.  C.  E.  Hooper 
audience  data  were  largely  relied 
upon. 

Inflated  Figures 

Based  on  the  Cincinnati  experi- 
ence. Dr.  Hettinger  concluded  that 
"false  reporting,  generated  by 
'money'  programs,  does  inflate  sets- 
in-use  and  station  listening  index 
figures."  Reported  rises  in  audi- 
ence during  giveaway  periods  gen- 
erally were  completely  out  of  line 
with  normal  programming  experi- 
ence. Examination  of  sets-in-use 
patterns  in  other  cities  reinforces 
this  conclusion,  he  found. 

In  the  case  of  WSAI,  a  listening 
index  before  and  after  introduction 
of  "money"  programs  was  main- 
tained. It  revealed  that  between  8 
and  10  a.m.,  WSAI's  station  listen- 
ing index  rose  108.5%  in  eight 
weeks;  174.5%  between  10  a.m.  and 
12  noon;  220%  between  12  noon 
and  3  p.m.;  85%  between  3  p.m. 
and  6  p.m. ;  135%  between  6  and  8 
p.m.,  and  16.8%  between  8  and' 10 
p.m.  "These  marked  increases,"  Dr. 
Hettinger  said,  "fail  to  meet  the 
test  of  common  sense  and  radio  ex- 
perience; they  are  too  great." 

Until  positive  proof  can  be  pre- 
sented to  the  contrary.  Dr.  Het- 
tinger said,  it  must  be  concluded 
that  station  listening  indices  are 
inflated  "to  an  indeterminate  de- 


system  which  can  accommodate 
with  present  equipment  a  fre- 
quency band  several  million  cycles 
wide.  He  also  mentioned  the  recent 
FCC  approval  of  an  experimental 
radio  relay  system  AT&T  plans  to 
install  between  New  York  and  Bos- 
ton to  determine  if  the  radio  sys- 
tem can  handle  a  very  wide  band  of 
frequencies  which  could  be  subdi- 
vided for  message  telephone  serv- 
ice, program  circuits  and  television 
circuits  as  is  done  vdth  coaxial 
cables. 

"If  the  trial  proves  successful," 
he  said,  "the  telephone  companies 
in  the  future  would  expect  to  use 
radio  links  in  program  circuits 
where  that  method  of  transmission 
seems  preferable  to  wire  line  meth- 
ods." 


gree  by  false  reporting  on  the 
part  of  hopeful  respondents." 

Moreover,  it  was  detected  that 
there  is  a  tendency  for  a  "money" 
program  to  lose  its  impact,  follow- 
ing the  experience  in  related  types 
of  promotion  once  popular  in  the 
newspaper  field,  such  as  premiums. 

Among  problems  created  for  ra- 
dio and  advertising  by  such  pro- 
grams are  the  introduction  of  in- 
accuracy into  radio  listener  data, 
which  in  turn  creates  uncertainty 
in  the  minds  of  intelligent  and  ex- 
perienced advertisers  and  agency 
executives  as  to  what  they  are  real- 
ly buying.  Station  managers,  he 
said,  reported  this  uncertainty 
rather  widely. 

"Obviously,"  the  report  stated, 
"such  uncertainty  militates  against 
the  sale  of  radio  in  competition, 
with  other  media;  more  especially 
the  sale  of  spot  and  local  radio  in 
competition  with  newspapers.  No 
intelligent  and  experienced  adver- 
tiser wants  to  buy  a  'pig-in-a-poke' 
and  the  general  level  of  research 
sophistication  has  risen  materially 
during  the  last  eight  or  nine  years. 
This  may  or  may  not  be  important 
at  present  when  radio  advertising 
volume  is  at  an  all-time  high,  but 
if  continued,  it  could  have  a  serious 
deleterious  eff'ect  a  fevf  years  from 
now  when  media  competition  prom- 
ises to  be  more  severe  than  today 
'Unfair  Competition' 
Dr.  Hettinger  pointed  out  there 
is  greatly  increased  demand  foi 
facts  and  factual  selling  from  all 
media  on  the  part  of  agencies  and 
advertisers. 

Dr.  Hettinger  also  raised  lega 
aspects  in  connection  with  sucH 
programs,  pointing  out  that  if  il; 
is  established  conclusively  thai 
"money"  programs  inflate  a  sta-? 
tion's  listening  index  and  that  thi 
inflation  has  enabled  a  station  tc^ 
secure  advertising  from  competi 
tors,  the  element  of  unfair  compe 
tition  arises. 

He  expressed  doubt  that  inflatei 
listening  results  impress  any  ex 
cept  marginal  advertisers  not  in 
terested  in  long-term  progress.  I 
is  true,  he  pointed  out,  that  th* 
small  station  with  limited  re 
sources  must  practice  forms  o' 
showmanship  and  programminj. 
not  adapted  to  its  larger  and  mor, 
successful  competitors;  "but  thes' 
need  not  include  a  return  to  th 
caveat  emptor  principle  of  bin 
sky  promotion." 

Dr.  Hettinger  concluded: 
"The  writer's  own  opinion  is  tha 
the  'money'  program  is  of  dubiou 
promotional  value  and  that,  a 
best,  it  will  experience  the  usu£ 
rise,  decline  and  near-disappeai 
ance  which  are  characteristic  o 
promotions  of  this  kind.  Howevei 
should  it  persist,  it  can  be  harmfv 
to  radio." 
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you  GUESS-o/^KNOW- 

^bout  Mid 'West  Listening  Habits? 


This  Mew  Study  Gives 
You  Complete  Iowa 
Picture  In  15  IWinutes/ 


Tiich  radio  stations  are  heard  in  lo^va? — and  where?  What 
-srcentage  of  Iowa  radio  families  Usten  to  each  station — 

-ban,  village,  farm — either  as  to  "'listened-to-most",  or 
-aeard  regularly"?  Do  you  KJSOW? 

^w  many  hours  do  Iowa  radio  families  spend  with  stations 
jentioned  as  "listened-to-most",  compared  with  stations 
leard  regularly"?  Is  it  two  hours  to  one?  Six  to  one?  Ten 
;  one?  Do  you  KNOW  ? 

I] 

1  hat  percentage  of  adults  in  Iowa  radio  families  listen  to 
ke  radio  at  each  hour  of  the  day  and  night?  How  many 
i>urs  per  week-day  does  the  average  adult  listen?  How  have 
ese  figures  changed  each  year  since  1939? — in  cities.  to>ms, 
a  farms? — as  between  men  and  women?  Do  you  KNOW? 


hese  and  many  other  questions  are  answered  in  the  1944 
wa  Radio  Audience  Survey.  Compiled  from  interviews  in 
|1  99  Iowa  counties  conducted  with  generally  approved 
cmmpling"  methods  by  Dr.  Forest  L.  Whan,  the  1944  Sur- 
!y  is  a  MUST  for  every  fact-minded  executive  in  the  radio 
^td  advertising  business. 

^     THE  1944  IOWA  RADIO  AUDIENCE  SURVEY 

■«ntains  dozens  of  facts  that  almost  any  research-minded 
i;ency  or  advertiser  would  pay  thousands  of  dollars  to  have 
■  r  its  exclusive  use.  It  is  literally  a  guide-book  to  successful 
dio  advertising  in  Iowa.  106  pages  of  vital  information, 
aphically  charted  and  systematized  for  easy  reading  and 
ference,  will  be  mailed  to  you  FREE  on  request.  Print 
•der  is  limited.  Please  order  by  coupon — AT  ONCE! 

WHO  for  Iowa  Plus! 

Des  Moines-50,000  Watts 

B.  J.  Palmer,  President — J.  O.  Maland,  Manager 
FREE  &  PETERS,  Inc.,  National  Representatives 
iXOADCASTING  •  Broadcast  Advertising 


Charts  showing  both 
relative  popularity  and  inten- 
sity of  coverage  of  all  stations  heard  in 

Iowa — all  measured  simultaneously  by  one  dependable  yard- 
stick! 

Maps  showing  counties  in  which  each  Iowa  station  is  "heard 
regularly"  and  "listened-to-most"" ! 

Breakdowns-showing  how  many  factors  (such  as  age,  sex, 
place  of  residence)  influence  listening  habits,  listening  hours, 
listening  preferences ! 

Analyses  showing  the  order  of  program  popularity  in  Iowa — 
broken  down  as  to  cities,  towns,  farms — sex — age  groups — 
educational  status  of  listeners. 


FDEEI  USE  THIS 
KEC:  -  COUPON 


Station  WHO 
Des  Moines  7,  Iowa 

Gentlemen:  Please  send  me.  without  obligation,  my  FREE 
copy  of  the  1944  Iowa  Radio  Audience  Survey. 


Name  .  .  . 
Company 
Street  .  .  . 
Citv   


.  Stale . 
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Proposal  to  Equalize  Scales 
Delays  AFRA  Net  Negotiations 

New  York  Executives  Unwilling  to  Act  on  Union 
Demand  for  Parity  Throughout  Country 


NEGOTI'ATIO^NS  betv/een  Ameri- 
can Federation  of  Radio  Artists 
and  the  networks  and  advertising 
agencies  for  a  new  code  for  net- 
work commercial  programs  to  suc- 
ceed the  one  expiring  the  end  of 
this  month  hit  an  immediate  snag 
when  New  York  executives  ex- 
pressed an  unwillingness  to  act  on 
the  union's  demands  that  local  and 
regional  scales  now  in  effect  in 
Chicago  and  on  the  Pacific  Coast 
be  raised  to  a  parity  with  the  New 
York  scale  [Broadcasting,  Oct.  2]. 

Citing  charges  levied  by  Chicago 
and  Coast  stations  and  agencies 
after  previous  negotiations  that  the 
New  York  crowd  had  "sold  us  down 
the  river  without  our  consent",  the 
broadcasters  and  agency  officials 
expressed  the  feeling  that  any  in- 
creases affecting  other  program 
origination  points  should  be  worked 
out  in  those  cities  rather  than  at- 
tempting to  handle  the  whole  thing 
in  New  York.  The  union,  whose 
Chicago  and  Los  Angeles  local 
secretaries  are  in  New  York  for 
the  conferences,  prefers  to  handle 
all  negotiations  there,  and  the 
question  had  not  been  settled  as 
Broadcasting  went  to  press. 

Union  request  for  equalization 
of  sustaining  scales  hit  a  similar 


impasse,  for  although  network  ex- 
ecutives can  of  course  make  agree- 
ments covering  their  owned  and 
operated  stations  throughout  the 
country,  they  do  not  want  to  make 
a  sustaining  agreement  that  AFRA 
could  use  as  a  precedent  for  the 
commercial  code.  Otherwise,  sus- 
taining negotiations  are  progress- 
ing satisfactorily,  it  was  said. 

Vociferous  opposition  was  ex- 
pressed to  the  AFRA  demand  that 
sound  effects  men  be  placed  on  the 
same  scale  as  actors  or  announcers, 
working  on  a  per  program  basis 
rather  than  as  staff  employes  as  at 
present.  It  was  pointed  out  that  the 
amount  of  work  a  performer  can 
do  is  limited  by  the  strain  on  his 
vocal  cords  and  by  the  fact  that 
listeners  will  not  accept  the  same 
voice  on  successive  programs,  but 
that  these  limitations  do  not  apply 
to  a  sound  effects  man,  who  by 
working  on  four  daily  serial  shows 
at  AFRA  scale  could  earn  about 
$25,000  annually. 

To  avoid  delaying  negotiations  at 
this  point,  this  question  has  been 
set  aside  to  be  taken  up  as  pai't 
of  the  staff  contract  discussions, 
scheduled  to  start  when  the  sus- 
taining code  has  been  settled. 


Charter  Heslep  Named  By  MBS 
To  Head  Capital  Operations 


APPOINTMENT  of  Charter  Hes- 
lep as  representative  in  charge  of 
operations  in  Washington  of  MBS 
was  announced  Friday  by  Miller 
McClintock,  network  president. 
Heretofoi:e,  Washington  activities 
have  been  handled  from  New  York 
and  through  WOL,  MBS  outlet  in 
Washington.  WOL  changed  owner- 
ship Oct.  1  when  the  Cowles  Broad- 
casting Co.  took  over. 

Mr.  Heslep  has  for  the  last  two 
years  been  radio  news  editor  with 
the  Office  of  Censorship,  under  the 
direction  of  Byron  Price.  Before 
that  he  was  night  news  editor  and 
special  events  representative  of 
NBC  in  New  York.  For  12  years 
prior  to  his  broadcasting  connec- 
tion he  had  varied  and  intensive 
newspaper  experience  having  risen 
from  a  reporter  to  managing  edi- 
tor of  the  Washington  Daily  Nevjs. 

Commenting  upon  the  appoint- 
ment, Mr.  McClintock  said:  "The 
Mutual  Broadcasting  System's  ex- 
pansion in  all  of  its  activities  has 
necessitated  the  appointment  of  a 
fulltime  representative  in  the  es- 
tablishment of  a  regular  office  rep- 
resenting the  network  in  Wash- 
ington." 

Mr.  Heslep's  duties  will  be  espe- 
cially directed  toward   news  and 


program  activities.  Louis  G.  Cald- 
well, head  of  the  Washington  office 
of  Kirkland,  Fleming,  Green,  Mar- 
tin &  Ellis,  will  continue  represent- 
ing MBS  in  all  matters  connected 
with  legal  and  related  activities, 
Mr.  McClintock  said  in  making  the 
announcement. 


Stewart  Joins  McGillvra 
Heads    Chicago  Office 

ASSOCIATION  of  Jack  Stewart, 
veteran  broadcaster,  with  Joseph 
Hershey  McGillvra,  Inc.,  as  mana- 
ger of  Chicago  operations,  was  an- 
nounced last  Friday  by  Joseph  H. 
McGillvra. 

Mr.  Stewart  becomes  an  associ- 
ate member  of  the  firm.  The  Chi- 
cago organization  otherwise  re- 
mains unchanged,  Mr.  McGillvra 
said,  with  Robert  Russell  continu- 
ing as  sales  manager  and  Jack 
Kamsler  on  the  sales  staff.  Larger 
offices  were  taken  over  Oct.  1  in  the 
Pure  Oil  Bldg. 

Mr.  Stewart  resigned  as  general 
manager  of  KCMO  Kansas  City 
Sept.  1,  after  five  years  with  the 
station.  A  pioneer  in  radio,  he  was 
vice-president  and  general  manager 
of  WCAO  Baltimore  from  19927 
until  1930,  and  afterward  headed 
other  Baltimore  stations. 


IGt-  Suhtt  W.  (East 


Barnes  Succeeds  Wood 
As  MBS  Sales  Manager 

RESIGNATION   of  Edward  W. 
Wood  as  sales  manager  of  MBS 
and  the  appointment  of  Z.  C.  (Jess) 
Barnes  of  the  Mutual  sales  staff 
as   his  successor 
were  announced 
last   Tuesday  by 
Miller  McClin- 
tock, MBS  pres- 
ident. Change  be- 
c  a  m  e  effective 
immediately.  Mr. 
Wood,  who  took 
the   Mutual  post 
five    years  ago 
after   serving  as 
Mr.  Barnes      commercial  man- 
ager of  WGN,  Mutual  station  in 
Chicago  for  five    years,  has  an- 
nounced no  future  plans.  His  de- 
parture   is    reported   as   the  re- 
sult of  a  disagreement  with  Mr. 
McClintock  over  basic  commercial 
policies  of  the  network. 

Mr.  Barnes  was  vice-president 
of  Outdoor  Advertising  Inc.  from 
1934  until  joining  MBS  iwo 
years  ago.  During  the  preceding 
11  years  he  had  been  active  in 
advertising  and  selling. 

COL.  DAVID  A.  SARNOFF,  RCA 
president  on  overseas  assignmeut  with 
the  Signal  Corps,  may  return  to  this 
country  to  participate  in  the  25th  an- 
niversary celebration  of  RCA  this 
month. 


1ST  LT.  JOHN  W.  CASE,  Fielc 
Artillery,  son  of  FCC  Commissionti 
and  Mrs.  Norman  S.  Case,  dier 
Sept.  19  in  France,  as  a  result  c 
wounds  receive! 
in  combat,  ac 
cording  to  officia 
notice  given  hi; 
parents  on  Oct.  4 
Lt.  Case  wa 
born  April  8 
1921  in  Rhod. 
Island  and  at 
tended  the  Henr; 
Barnard  Schoo 
in  Providence 
Lt.  Case  L  o  o  m  i  s  Schoo 
Windsor,  Conn.,  and  was  grantee 
an  A.  B.  in  absentia,  from  Browi' 
U.  in  1942.  Commissioned  a  2nc 
lieutenant  in  March,  1942,  he  wa; 
promoted  to  a  1st  lieutenant  ii 
January  1943.  He  sailed  oversea; 
with  the  29th  Division  in  Octobe: 
1942  and  was  in  France  froii 
D-Day. 

Lt.  Case  was  seriously  wounde( 
Aug.  30  in  action  in  France.  Hi 
parents  were  notified  Sept.  28  tha 
recovery  was  "not  proceeding  sat 
isfactorily." 


World  Series  to  Troops 

P'lVE  powerful  transmitter^ 
beamed  a  play-by-play  descriptioi 
of  the  World  Series  games  to  troop 
in  England  and  the  Europeai. 
Theatre,  Italy,  Alaska,  the  Aleu 
tians,  South  and  Central  Africa 
the  Caribbean  and  Southwest  Pa 
cific.  Theatres  where  the  time  dif 
ference  would  make  direct  listen 
ing  impractical  heard  the  games  re 
broadcast  on  transcriptions.  Be 
cause  of  atmospheric  condition 
prohibiting  long  transmission  t 
Iceland  and  Central  Africa,  resu 
mes  of  the  games  were  transcribe) 
and  rebroadcast  to  those  locations 
China — Burma — India  and  the  Pei 
sian  Gulf  Theatres  received  tb 
games  through  BBC  relay.  ! 


Wire  Recorder  Plan 

STROMBERG-CARLSON  Co.  h; 
contracted  with  Armour  Researcj 
Foundation,  holder  of  the  patent 
covering  a  wire  recorder,  for  it 
use  in  future  operations  in  radio 
telephone  fields,  and  is  planning  ti 
include  this  device  in  its  postwa 
home  radio  receivers,  Dr.  Ray  H 
Manson,  vice-president  and  genera 
manager  of  Stromberg-Carlsor 
announced  last  week.  His  compan; 
is  one  of  the  first  licensed. 


500  More  Radio  News  Writers^  Editon 
Needed^  Says  NAB- Journalism  Survey 


MR.  HESLEP 


A  MARKET  for  some  500  addi- 
tional radio  news  writers  and  edi- 
tors, to  supplement  the  1700  now 
employed  in  broadcast  stations,  is 
indicated  by  a  joint  survey  con- 
ducted by  the  American  Assn.  of 
Teachers  of  Journalism  and  the 
NAB,  results  of  which  were  re- 
leased last  week. 

About  one-third  of  the  stations 
will  not  employ  women  newsmen 
and  more  than  two-thirds  will  not 
use  women  for  reading  news  over 
the  air.  The  postcard  survey,  con- 
ducted during  July  and  August, 
covered  577  NAB  member  stations. 


with  replies  from  317 — 55%  of  th 
nation's  stations.  The  317  station 
responding  reported  they  employe 
634  news  people,  and  this  figui 
projected,  with  allowances  for  vari 
ation  in  station  class,  indicated  th 
1700  fulltime  news  writers  and  edi 
tors  figure. 

To  the  question  how  many  ne\ 
employes  stations  were  likely  t 
need  in  the  next  year,  263  respond 
ing  stations  said  they  expected  ti 
need  151  people.  Projection  of  thi 
figure  in  terms  of  all  stations  i 
the  country  indicated  a  total  of  52 
news  writers  and  editors. 
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Beginning  -  -  with  new  and  pow- 
erful merchandising  and  promotion  oper- 
ations geared  to  each  client's  individual 
problems  .  .  .  WIBC  is  producing  highly 
effective  results  for  its  advertisers. 

'  -  -  WIBC  covers  the  rich  Indiana,  eastern  Ohio 
and  western  Illinois  markets  with  27%  more  coverage 
than  the  second  Indianapolis  station,  33%  more  cover- 
age than  the  third  Indianapolis  station  and  49%  more 
coverage  than  the  fourth  Indianapolis  station.  (Data 
from  survey  of  0.5  MV/M  nondlrectional  contours  meas- 
ured January  1943  by  Jansl<y  &  Bailey  of  Washington, 
C. ) 

Popularity  -  -  -  The  best  spot  on  the  Indlanapons 
dial  IS  WIBC's  1070  ...  a  far  lower  frequency  than  any 
other  Indianapolis  station.  WIBC's  staff  of  twenty-one  live 
talent  radio  artists  provides  ample  material  for  top  flight 
local  programs. 

P^^^^  -  -  -  29%  less  than  the  highest  priced  Indianapolis 
station,  27%  less  than  the  second,  10%  less  than  the 
third. 

Represented  nationally  by  John  Blair  &  Company 

•  @  MUTUAL  •  o 


>  ^  CLEAR  CHANNEL  *  *  SO 00  WATTS 
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For  Identification-'Qimme  a  Gimmick  ShTLn 'otS 


Impressing  Listeners 
With  Sponsor^s 
Name  Vital 

By  SAMUEL  E.  GILL 

Director  of  Research 
Biow  Co.,  New  York 

RADIO  programs,  their  success  or 
failure,  are  often  judged  by  their 
"rating"  or  relative  audience  size. 
But  the  question  is  sometimes 
raised,  "What  good  is  a  high  rat- 
ing if  no  one  knows  the  sponsor?"' 
What  good,  indeed !  I  would  certain- 
ly rather  have  a  program  which 
rated  10  with  a  sponsor  identifica- 
tion of  80%,  than  a  program  which 
rated  30  with  a  sponsor  identifica- 
tion of  20%. 

It  is  significant  that  the  really 
successful  programs,  the  Take  It 
or  Leave  Its,  the  Lux  Radio  Thea- 
tres, the  Hit  Parades,  consistently 
have  a  sponsor  identification  in  the 
80s.  This  sponsor  identification  in 
the  80s  is  a  far  cry  from  what 
most  shows  rate.  For  example,  the 
Sept.  15  Hooper  report  gives  spon- 
sor identification  for  151  shows,  the 
average  being  38.9%  (median 
36.8). 

Requisite  for  Success 

■  Of  course,  it  is  difficult  to  gener- 
alize about  anything  as  nebulous 
as  radio,  since  almost  invariably 
there  is  an  exception  to  any  rule 
which  is  setup.  Therefore,  it  cannot 
be  said  that  sponsor  identification 
in  every  case  bears  a  direct  rela- 
tionship to  sales,  but  it  probably  is 
valid  to  assume  that  without  a  good 
sponsor  identification  a  program 
cannot  be  said  to  be  successful. 

What  are  the  chances  of  obtain- 
ing a  high  sponsor  identification? 

An  examination  of  the  accom- 
panying chart,  based  upon  a  study 
of  118  sponsored  network  programs 
from  October  1938  through  Au- 
gust 1944,  shows  the  chances  of  a 
program  moving  ahead  in  sponsor 
identification.  Notice  these  signifi- 
cant facts. 

A.  Of  10  programs  that  started 
with  a  sponsor  identification  of  less 
than  20%',  only  one  reached  a  high 
of  over  .50  (  Cresta  Blanca  Carnival ) .' 
Four  others  went  over  40. 

B.  Of  19  programs  that  started  with 
a  sponsor  identification  between  20 
and  29.9,  only  six  reached  a  high  of 
over  50  and  only  three  others  ever 
exceeded  40%. 

C.  Of  24  programs  that  started  with 
a  sponsor  identification  of  between  30 
and  39.9,  only  three  ever  passed  60 
and  only  six  others  exceeded  50%. 

D.  Of  32  programs  that  went  on 
the  air  with  a  sponsor  identification 
of  between  40  and  49.9,  only  two  went 
over  SO,  Take  It  or  Leave  It  which 
reached  a  high  of  87.3.  and  Horace 
Heidt  who  reached  83.6,  and  only  four 
ever  reached  a  sponsor  identification 
of  between   70  and  80. 

E.  Of  20  programs  that  started  with 
a  sponsor  identification  of  between 
.50  and  59.9,  only  one  program  reached 
above  80,  {Information  Please  for 
Canada  Dry),  and  only  seven  ever 
reached  the  70  to  80  groi-p. 

F.  Of  eight  programs  that  started 
with  a  sponsor  identification  of  be- 
tween 60  and  69.9,  only  one  ever  went 
over  80. 

G.  Of  five  programs  that  started 
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RANGE    OF    SPONSOR  IDENTIFICATION 
NETWORK    PROGRAMS  1938—1944 

PROGRAMS    STARTING    WITH    S.  I.  OF 
BELOW -20     20-30        30-40        40-50        50-60  60-70 


70-80 


BELOW 
20 

3 

— 

— 

— 

— 

— 

— 

20 
30 

1 

5 

— 

— 

— 

— 

30 
40 

1 

5 

7 

— 

— 

— 

— 

40 
50 

4 

3 

8 

9 

— 

— 

— 

^  50 
^  60 

1 

6 

6 

11 

4 

60 
70 

3 

6 

8 

2 

70 
80 

4 

7 

5 

3 

80 
90 

2 

1 

1 

2 

10 

19 

24 

32 

-  TOTALS 

20 

a 

5 

between  70  and  79.9,  none  ever  reached 
90  and  only  two  made  any  changes 
whatsoever.  They  were  the  Oood  TTiH 
Hour  which  moved  from  a  beginning 
sponsor  identification  of  72.5  to  a  high 
of  89.6.  and  Giuny  Simms  who  had 
an  original  sponsor  identification  of 
79,1  and  moved  to  a  high  of  83.5. 

It  is  obvious  that  a  program 
starting  with  an  extremely  low 
sponsor  identification  has  a  better 
chance  of  moving  into  a  higher 
range,  but  if  we  set  up  a  criterion 
of  20  points,  we  find  that  there  is 
very  little  chance  for  the  usual  pro- 
gram to  move  more  than  20  points. 

For  example,  of  the  10  programs 
starting  below  20,  only  five  or  50% 
ever  got  to  more  than  40.  Of  the 
19  starting  between  20  and  30,  only 
six  or  32%  ever  got  above  50.  Of 
the  24  starting  between  30  and  40, 
only  three  or  12%  ever  got  above 
60.' Of  the  32  starting  between  40 
and  50,  only  six  or  19%  ever 
reached  a  point  higher  than  70.  Of 
the  20  starting  between  50  and  60, 
only  one  or  5%  ever  got  above  80, 
and  no  program  with  an  original 
sponsor  identification  higher  than 
60  ever  moved  more  than  20  points 
out  of  its  starting  range.  Thus,  of 
the  118  programs,  less  than  one  in 
five  ever  moved  more  than  20  points 
higher  than  its  original  range. 

If  we  examine  those  programs 
which  did  move  more  than  20 
points,  we  will  find  in  most  in- 
stances, that  the  program  used  a 


KMOX  Fetes  Jones 

MERLE  S.  JONES,  former  man- 
ager of  KMOX  St.  Louis,  who  re- 
ported Oct.  6  to  his  new  post  as 
manager  of  WOL  Washington 
[Broadcasting,  Oct.  2],  was  feted 
Oct.  6  by  his  KMOX  colleagues  who 
gave  a  farewell  party  in  his  honor. 
Out-of-town  guests  at  the  party, 
which  was  featured  by  speeches 
and  skits,  were  H.  Leslie  Atlass, 
CBS  central  division  vice-president 
and  general  manager  of  WBBM 
Chicago,  and  Jack  Van  Volkenburg, 
assistant  general  manager  of 
WBBM. 


"gimmick"  to  attract  attention  to 
its  sponsor  and  to  its  plugs.  Such 
a  "gimmick"  can  be  defined :  "Any- 
thing designed  to  impress  the  spon- 
sor^ jname  or  product  upon  the 
listening  audience".  It  could  con- 
sist of  such  attention  getters  as 
Cresta  Blanca's  musical  back- 
ground; the  name  of  a  program  as. 
Lux  Radio  Theatre;  Philip  Morris' 
Johnnie;  Jack  Benny's,  "Jello 
Again";  Phil  Baker's,  "Write  With 
Eversharp"  and  the  "$64  Question". 
This  is  not  to  say  that  well  written, 
well  delivered  radio  commercials 
can  Jievev  be  successful,  but  the 
sponsor  who  wants  to  increase  his 
odds  to  better  than  one  in  five  of 
moving  more  than  20  points,  could 
well  say  to  the  producer,  "For  my 
money,  gimme  a  gimmick!" 


Y&R  Names  Ackerman. 

HARRY   ACKERMAN,  associate 
director  of  the  radio  department  .of 
Young  &  Rubicam,  has  been  named 
vice-president    of   the   agency  in 
charge  of  all  ra- 
dio broadcast  pro- 
ductions,  it  was 
announced  last 
week   by  Y&R 
president,  Sigurd 
S.    Larmon.  Mr. 
Ackerman  joined 
.j^^PW^    Young  &  Rubicam 
MlNri^p  jBh  in   1936,  serving 
9k   JL    flH  since    that  time 
as  assistant  radio 
Mr.  Ackerman  director,  director, 
and  supervisor  of  such  programs 
as  the  Kate  Smith  Hour,  Aldrich 
Family,  and  Screen  Guild  show.  In 

1943  he  was  made  head  of  all  radio 
production  for  Y&R  and  early  in 

1944  became  an  associate  director 
of  radio. 


KFSD  on  NBC  Coast 

NBC's  San  Diego  outlet  bears  the 
call  letters  KFSD  and  not  KSFD 
and  on  Oct.  1  becomes  a  basic  part 
of  NBC's  Pacific  Coast  Network 
and  not  a  basic  network  station  as 
erroneously  reported  in  the  Sept. 
25  Broadcasting. 


Sixth   Loan  Discs 

Quarter-Hour    'Salutes'  Sent 

To  More  Than  600  Stations 

THREE-FOURTHS  of  the  series 
of  24  sponsorable  quarter-hour 
Treasury  Salutes  have  been  pro- 
duced and  the  first  six  programs 
are  being  mailed  today,  Oct.  9, 
to  the  more  than  600  stations  which 
have  requested  them  so  far,  it  was 
announced  last  week  by  Robert  J. 
Smith,  chief  of  the  Treasury  War 
Finance  Division  Radio  Section. 
Also  in  preparation  for  the  $14,- 
000,000,000  Sixth  War  Loan  Drive 
scheduled  for  Nov.  20  through  Dec. 
16,  are  two  other  sponsorable  se- 
ries. War  Bond  Briefs  and  Horace 
Heidt  Musicals;  a  series  of  four 
quarter-hour  programs  by  William 
Robson  and  Arch  Oboler  similar  to 
the  Four  for  the  Fifth  series  of  the 
Fifth  Loan,  and  a  dozen  musical 
War  Bond  jingles,  recorded  paro- 
dies of   popular  songs. 

The  Salutes,  patterned  after 
those  presented  in  previous  drives 
and  written  by  Hector  Chevigny, 
Pete  Lyon  and  Forest  Bax'nes,  hon- 
or war  heroes.  Bond  Briefs,  each 
four  minutes  long,  with  open  ends 
for  sponsor's  message,  feature 
Bond  appeals  by  leading  Ameri- 
cans. There  are  24  planned  for  the 
series.  The  Horace  Heidt  series  of 
four  quarter-hour  shows,  which 
will  be  musical  with  an  occasional 
interview  with  a  war  veteran,  have 
musical  fades  at  4:30  and  9:30  for 
sponsor's  signature  or  to  permit  use 
of  each  program  as  a  separate  five 
or  ten  minute  segment.  These  por- 
tions can  be  used  individually  or 
inserted  into  regular  feature  pro- 
grams. 

List  of  talent  slated  for  the  Rob- 
son-Oboler  series,  details  for  which 
still  are  lacking,  include:  John 
Conte,  Frank  Lovejoy,  Elizabeth 
Morgan,  Margaret  McDonald,  Bar- 
ry Kreuger,  Joseph  Julian,  Ted 
Osborne,  Arnold  Moss,  Walter 
Kinsella,  Johnny  Gibson,  Jackson 
Beck,  Lan-y  Haines. 

A  special  meeting  sponsored 
jointly  by  Treasury  and  the  War 
Advertising  Council  was  held  in 
New  York  last  Thursday  before  200 
advertising  representatives.  Pre- 
view of  plans  for  the  Sixth  Loan 
were  presented  by  Thomas  H.  Lane, 
WFD  director  of  press,  radio  and 
advertising,  and  Ted  R.  Gamble, 
WFD  national  director.  Regional 
meeting  was  also  slated  for  Atlantic 
City  last  Friday  and  Saturday  and 
additional  meetin=;'s  will  be  held  in 
Chicago,  Oct.  9-10;  New  Orleans, 
Oct.  11-12,  and  Los  Angeles,  Oct. 
13-14.  Regional  OWI  and  state 
WFD  representatives  vdll  attend. 
Also  to  be  present  are  local  news- 
men, advertisers  and  broadcasters. 
Addresses  at  regional  meets  by  Sec. 
of  Treasury  Morgenthau  are  sched- 
uled to  be  carried  by  certain  local 
stations. 

NBC  has  chosen  Nov.  23  (Thanks- 
giving Day)  as  Bond  Day  for  the 
Sixth  Loan,  and  CBS  has  picked 
Dec.  7,  anniversary  of  Pearl  Har- 
bor, with  Blue  and  Mutual  still  to 
be  heard  from. 
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(AND  1944  LOOKS  €V€N  8€TT€Rf) 

Radio  Station  WOW  covers  the  western  third  of  Iowa; 
the  eastern  two-thirds  of  Nebraska;  half  of  So.  Dakota 
and  rich  areas  of  Minnesota,  Kansas  and  Missouri 
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RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  onrf  Operator  of 

KODY  AT  NORTH  PLATTE. 


JOHN    J.    GIILIN,    Jk.,    PRES.    a    GEN'L.  MGR. 
JOHN    HAIR    A    CO.,  REPRESENTATIVES 


Word  Gets  Around! 

After  a  station  has  given  a  lot  of  ad- 
vertisers outstanding  results  over  the 
years,  the  v/ord  gets  around  you  can 
bank  on  its  recommendations  and 
service. 

That's  why  we  can  quote  the  following 
from  a  letter  asking  for  our  recom- 
mendations in  connection  with  a  new 
campaign  for  WWVA: 

"WWVA  is  your  station-We  think  it's 
a  pretty  good  one.  We  want  to  do  busi- 
ness with  you  but  we  want  to  do  it  just 
as  you  yourself  suggest/' 

You  Can  Bank  on  Us! 
ASK  A  JOHN  BLAIR  MAN 


BASIC  BLUE  NETWORK 


WWYA 

^^mh       ''- , , ,,,   


IF  IT'S  A  FORT  INDUSTRY  STATION 
.  ..  YOU^CAN  BANK  ON  IT  ■   


Important  Ownership  Changes 
Traced  to  Wartime  Influences 


SINCE  the  1940  Census,  more  than 
10,000,000  men  and  women  have 
joined  the  armed  forces;  marriage 
and  birth  rates  have  been  acceler- 
ated and  the  family  unit  has 
changed  in  size;  war  manufactur- 
ing has  produced  population  shifts; 
increased  income  and  the  increased 
need  of  people  for  news  and  en- 
tertainment have  created  a  new 
peak  in  radio  ownership. 

As  a  result  of  these  events,  sig- 
nificant changes  have  occurred  in 
the  county-by-county  pattern  of  ra- 
dio ownership,  changes  which  are 
revealed  in  a  new  study,  "U.  S. 
Radio  Ownership,  1944",  made  by 
the  CBS  research  department. 
From  population  date  given  in  War 
Ration  Book  No.  4  and  analysis 
of  Government  data  on  changes  in 
family  size,  CBS  has  established 


family  totals  for  each  county 

Studies  of  locations  of  war  in- 
dustry centers  and  of  such  factors 
as  the  increase  in  individual  in- 
comes, in  telephone  homes  and  in 
electric-wired  homes  and  of  their 
interrelationships,  applied  to  the 
national  increase  of  3,700,000  radio 
homes  since  April  1940,  enabled  the 
production  of  new  state  data.  Coun- 
ty radio  family  figures  were  then 
derived  from  studies  of  the  internal 
growth  patterns  in  each  state. 

Accompanying  data  for  each 
state  and  geographic  area  show 
the  population,  families  and  radio 
homes  for  April  1,  1940,  and  Jan. 
1,  1944,  released  last  week  by  CBS. 
Breakdown  by  counties  will  be  re- 
leased shortly,  together  with  a  de- 
tailed explanation  of  the  techniques 
used  in  securing  them. 


Bob  Hope  Heads  Evening  Hooper  List 
As  Sammy  Kaye  Attracts  Most  Women 


BOB  HOPE  heads  the  list  of  "First 
Fifteen"  evening  programs  includ- 
ed in  the  Sept.  30  report  on  eve- 
ning network  Hooper  ratings,  re- 
leased by  C.  E.  Hooper  Inc.  Walter 
Winchell  is  in  second  place,  followed 
by  Charlie  McCarthy,  third.  The 
list  continues:  Radio  Theatre,  Mi. 
District.  Attorney,  Take  It  or  Leave 
It,  Joan  Davis,  Screen  Guild,  H. 
V.  Kaltenborn,  Your  Hit  Parade, 
Phil  Harris  (1st  %  hour);  Burns 


&  Allen,  Frank  Sinatra,  Mr.  & 
Mrs.  North  and  Palmolive  Party. 

Sammy  Kaye  had  the  largest 
number  of  women  listeners  per 
listening  set  (1.80)  ;  Gabriel  Heat- 
ter  (Sunday),  the  largest  number 
of  men  listeners  (1.11)  ;  and  Lone 
Ranger,  largest  number  of  chil- 
dren  listeners  (1.09). 

Top  ranking  programs  listed  in 
terms  of  the  number  of  listeners 
per  listening  set  are  as  follows: 


Women  Men  Children 

^amrny  Kaye                                          1.80  0.81  0.56 

Quiz  Kids   ..  :.                                    1.43  1.01  0.60 

Guy  Lomlardo                                      1.62  0.88  0.50 

Take  It  or  Leave  It                                1.54  0.95  0.33 

Lone  Ranger                                        .  0.98  0.74  1.09 


Total 
3.17 
3.04 
3.00 

2.821,  ^ 
2.81 


Take  It  or  Leave  It  has  the  high- 
est sponsor  identification  index, 
with  83.8  naming  the  correct  prod- 


uct; 3.1  giving  the  wong  identi- 
fication; and  13.1  unable  to  name  a 
sponsor. 


Majors  from  WFIL 

THREE  former  employes  of  WFIL 
Philadelphia,  now  hold  the  rank 
of  major '  in  the  Army.  They  are 
Maj.  John  S.  Schantz,  former  en- 
gineer, now  serving  in  the  China- 
Burma-India  theater;  Maj.  Charles 
H.  Colman,  engineer,  now  in  the 
European  theater;  and  Maj.  James 
T.  Quirk,  former  public  relations 
director  of  V/FIL,  also  in  the  Euro- 
pean theater.  Major  Quirk  was  one 
of  the  first  Americans  to  enter 
liberated  Paris. 


Wiley  Agency  Named 

FEDERAL  RAZOR  BLADE  Co., 
New  York,  has  appointed  Walter 
W.  Wiley  Adv.,  same  city,  to  handle 
advertising.  One-minute  live  spot 
announcements  and  a  series  of  five- 
minute  transcribed  dramatic  pro- 
grams will  be  used  on  an  unde- 
termined number  of  stations  in  the 
south  and  east  in  a  campaign 
starting  in  about  three  weeks. 


President  Rates  26.4 

PRESIDENT  ROOSEVELT'S 
speech  before  the  Teamsters  Union, 
broadcast  9:30-10:23  p.m..  Sept. 
23,  on  NBC  and  CBS,  rated  26.4 
in  the  Cooperative  Analysis  of 
Broadcasting  interviewing  sample 
of  81  cities,  with  82.8  7f  of  all  lis-i 
teners  at  a  time  when  31.9  of  all 
radio  homes  were  using  their  sets, 
the  CAB  reported.  Gov.  Dewey'si 
answering  speech,  on  NBC  and  T 
Blue,  10-10:30  p.m.,  Sept.  25,  go' 
a  CAB  rating  of  20.9,  pulling 
59.7  Of  of  the  listening  audience 
when  the  total  audience  was  359' 
of  all  radio  homes. 


BOOKLET  on  "How  Radio  Can  Suii- 
port  Canada's  Seventh  Vierory  Loan' 
has  licen  sent  to  stations,  aiiencii" 
and  advertisers  by  the  National  Wai 
Finance  Committee.  (Ottawa.  In  thi 
foreword  Finance  Minister  .1.  L.  Ilsle,\ 
states  that  "in  prevlons  h)ans.  Ihi 
radio  industry  has  lieen  a  powerful 
fa(ii>r  in  our  promotional  activities. 
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POPULATION,  FAMILIES  AND  RADIO  OWNERSHIP 

By  Geographic  Area  and  States 


—  April  1,  1940*  — 

  January 

1,  1944**   

Percent 

Total 

Radio 

Total 

Radio 

Population 

Families 

Families 

Population 

Families 

Families 

Ownership 

131,669,275) 

(34.854,532) 

(28,839,730) 



(127,307,884) 

(36,544,000) 

(32 , 500 

000) 

(88.9%) 

8.437,290 

2  201  421 

2,077,545 

8,087,809 

2,280,400 

2,207 

000 

96  S% 

847.226 

218.968 

189.307 

782 ',312 

'2181300 

198 

100 

90'.1 

491,524 

132,936 

119,650 

453,333 

132,400 

123 

500 

93.3 

359.231 

92,435 

81.891 

316,074 

87,400 

80 

000 

91.5 

4,316,721 

1 , 120 . 694 

1 ,077,754 

4,093,072 

1,147,000 

1 , 124 

500 

98.0 

713,346 

187.706 

179,688 

694,616 

198.000 

192 

400 

97.2 

1,709,242 

448.682 

429,255 

1.748.402 

497,300 

488 

500 

98.2 

27,539,487 

7.277,897 

6,873,531 

25.796.511 

7,371,000 

7 , 141 

500 

96.9% 

13,479,142 

3,662,113 

3,498,700 

12,442,784 

3.657,500 

3,565 

500 

97.5 

4,160,165 

1,100.260 

1 ,050,757 

4,080,485 

1.169.500 

1.147 

000 

98.1 

9,900,180 

2,515,524 

2.324,074 

9.273,242 

2,544,000 

2,429 

000 

95.5 

26.626.342 

7.275.239 

6,674,915 

26.098, 118 

7,717,000 

7 . 364 

500 

95.4% 

6,907,612 

1,897,796 

1,739,511 

6,828,352 

2,034,000 

1 , 938 

500 

95.3 

3,427,796 

961 ,498 

848,416 

3,383,312 

1.027.500 

952 

500 

92.7 

7  897  241 

2,192,724 

2,024  367 

7,563.770 

2  269  000 

2 , 168 

000 

95  5 

5,256.106 

1,396,014 

1,304,162 

5,377,329 

l! 547^000 

1 , 505 

000 

97.3 

3.137,587 

827,207 

758,459 

2,945,355 

839,500 

800 

500 

95.4 

13,516,990 

3.688, 149 

3. 155. 140 

12,263,345 

3,610,900 

3,258 

900 

90.3% 

2,792,300 

728 , 359 

664.223 

2,525.558 

710,800 

681 

000 

95.8 

2,538,268 

701 ,824 

633 . 140 

2.276.876 

677,500 

636 

500 

93.9 

3,784,664 

1 ,068,642 

853.429 

3,524.790 

1,075,000 

922 

500 

85.8 

641 .935 

152,043 

134,433 

536.510 

135,700 

125 

000 

92.1 

642.961 

165,428 

139 ,857 

544,866 

150,000 

132 

000 

88.0 

1 ,315,834 

360,744 

305,655 

1 , 176,023 

346,900 

306 

900 

88.5 

1 .801 ,028 

511 , 109 

424,403 

1 ,678, 722 

515,000 

455 

000 

88.3 

17,823, 151 

4,278,771 

2,824,161 

17.701.066 

4 , 627 , 500 

3 . 587 

300 

77.5% 

266.505 

70,541 

61 .397 

273,614 

78 , 400 

73 

400 

93.6 

1.821,244 

465,683 

410,304 

1,982,947 

547,900 

509 

800 

93.0 

663,091 

173,445 

162,518 

816.982 

230,000 

222 

400 

96.7 

2.677,773 

627.532 

421.072 

2.769,828 

710.500 

563 

500 

79  3 

1,901,974 

444.815 

334,242 

1.732,355  . 

435,900 

361 

000 

82.8 

3,571,623 

789,659 

487.405 

3.346,987 

799,000 

582 

000 

72.8 

1 ,899,804 

434,968 

215,625 

1.789,662 

444,500 

292 

000 

65.7 

3 , 123 , 723 

752,241 

394,767 

2,976,645 

783,400 

532 

000 

67.9 

1.897,414 

519,887 

336,831 

2,012,046 

597,900 

451 

200 

75.5 

10.778,225 

2,622,203 

1 ,449,719 

10.081 ,940 

2.658,400 

1 , 842 

000 

69.3% 

2.845,627 

698,538 

456.665 

2 , 549 , 108 

678.900 

519 

500 

76.5 

2.915,841 

714,894 

446,941 

2,818,226 

749,000 

559 

000 

74.6 

2,832,961 

673,815 

332.776 

2,718,273 

702,500 

462 

500 

65.8 

2 ,183,796 

534,956 

213,337 

1,996,333 

528,000 

301 

000 

57.0 

13,064,525 

3,  377.230 

2, 109,707 

12,299,770 

3.436,900 

2 , 536 

800 

73.8% 

1,949,387 

495,825 

252,163 

1.735,564 

475,400 

306 

500 

64.5 

2,363,880 

592,528 

315,305 

2.316,681 

621 ,000 

412 

300 

66.4 

2,336,434 

610 ,481 

420 ,239 

1  987  941 

559  500 

435 

500 

77.8 

6,414,824 

1.678,396 

1,122,000 

6! 259 [584 

1,781^000 

1,382 

500 

77.6 

4.150,003 

1,120,450 

901 , 546 

4,019,718 

1,165,800 

1,011 

700 

86.8% 

559.456 

159,945 

137,819 

470,033 

144.000 

128 

500 

89.2 

141 ,727 

122 , 417 

473 , Idd 

1 o  ^  Ann 

137 , 400 

125 

300 

91 .2 

250.742 

69,392 

58,520 

235,739 

70,300 

62 

700 

89.2 

1.123.296 

316,000 

267,317 

1,067.095 

319,700 

287 

000 

89.8 

531,818 

129,475 

69,045 

490,119 

129.000 

89 

700 

69.5 

499.261 

131,133 

90,401 

569.357 

161,700 

125 

300 

77.5 

550,310 

139,487 

128,926 

583 , 572 

160,900 

156 

000 

97.0 

110,247 

33,291 

27,101 

130.637 

42,800 

37 

200 

86.9 

9 , 733 , 262 

3,013.172 

2,773,466 

10,959,607 

3,676,100 

3,550 

300 

96.6% 

1,736,191 

537,337 

486 , 703 

1,905,239 

640,900 

608 

500 

94.9 

1,089,684 

337,492 

299,210 

1,172,674 

396,200 

368 

500 

93.0 

6,907.387 

2,138,343 

1 ,987,553 

7.881.694 

2,639,000 

2.573 

300 

97.5 

.\BLE  I 


Geographic  Area  and  State 


T.S.  Total)   (131,669,275) 

ew  England  

Maine  

New  Hampshire  

Vermont  

Massachusetts  

Rhode  Island  

Connecticut  


liddle  Atlantic .  .  .  . 
New  York .... 
New  Jersey .  .  . 
Pennsylvania.  . 

.Cast  North  Central . 

']  Ohio  

j  Indiana  

i[  Illinois  

Michigan  

I  Wisconsin  


-It' est  North  Central . 

Minnesota.  ... 

Iowa  

Missouri  

North  Dakota.  . 
South  Dakota.  . 

Nebraska  

Kansas  


jouth  Atlantic  

Delaware  

Maryland  

District  of  Columbia . 

Virginia   . 

West  Virginia  

North  Carolina  

South  Carolina ..... 

Georgia  

Florida  


ast  South  Central . 

Kentucky  

Tennessee .... 

Alabama  

Mississippi .  .  .  . 


Vest  South  Central . 

Arkansas  

Louisiana  

Oklahoma  

Texas  


Uountain  

Montana .  .  .  . 

Idaho  

Wyoming.  .  . 
Colorado .  .  .  . 
New  Mexico . 

Arizona  

Utah  

Nevada  


pacific  

Washington . 

Oregon  

California .  . 


*Population  and  Families  (Occupied  Dwelling  Units)  as  established  by  the  U.  S.  Census.    Radio  Families  as  projected  by  CBS  from  basic  Census  results. 

**Civilian  Population,  as  established  by  War  Ration  Book  No.  4,  November  1,  1943.  Families  and  Radio  Homes,  as  estimated  by  CBS  for  January  1,  1944,  using  methods  described  in  the  Intro- 
luction  and  Appendix  of  this  book. 


fABLE  II 


By  Interstate  Commerce  Commission  Time  Zones 


U.  S.  Time  Zone  Population 

U.  S.  Total)   (131,669,275) 

Eastern  Time  Zone   66,200,098 

Central  Time  Zone   51 , 032 , 771 

Mountain  Time  Zone   4 , 468 , 297 

Pacific  Time  Zone  '   9,968,109 

lABLE  in 


April  1,  1940* 

Total 
Families 

(34,854,532) 
17,100.948 
13.481.454 
1.188.973 
3.083.157 


Radio 
Families 

(28,839,730) 
14.858,504 
10,197,293 
952,484 
2,831,449 


January  1,  1944* 


Population 

(127,307,884) 
63,981.629 
47,847,263 
4,280.811 
11.198.181 


Total 
Families 

(36.544,000) 
17.901.420 
13,666,240 
1,223,340 
3,753,000 


Radio 
Families 

(32,500.000) 
16,419.430 
11.406,050 
1,056.730 
3.617,790 


Percent 
Radio 
Ownership 

(88.9%) 
91.7%, 
83.5 
86.4 
96.4 


By  Counties  in  Eight  Size  Groups  Based  on  Size  of  Largest  City  within  County 


Size  of  Largest  City  within  County  f 


April  1,  1940*  — 

  January  1. 

1944**   

Percent 

Total 

Radio 

Total 

Radio 

Radio 

Population 

Families 

Families 

Population 

Families 

Families 

Ownership 

(131,669,275) 

(34,854,532) 

(28,839,730) 

(127,307,884) 

(36.544,000) 

(32,500.000) 

(88.9%  1 

26.711.066 

7,384,806 

7,095,994 

26,602.707 

7.971,600 

7,781.470 

97.6% 

10,702.726 

3,019,995 

2,726.872 

11,215.323 

3.427.730 

3,235.250 

94.4 

13.681,001 

3,651,666 

3.376,713 

13.974.277 

4.050.140 

3.882.680 

95.9 

10,445,458 

2,774,372 

2.409,604 

10.667,796 

3,067,850 

2,817.630 

91.8 

11.269.008 

2,994.505 

2.611.943 

11,264.816 

3.242.760 

2.999,450 

92.5 

17.637.782 

4,622.080 

3,724,094 

17,026,670 

4.835,810 

4.238,810 

87.7 

27.219.951 

6,960,865 

4,846.930 

24,666,597 

6.801,650 

5.359.120 

78.8 

14,002.283 

3.446,243 

2,047,580 

11.889,698 

3.146.460 

2.185.590 

69.5 

66,976.482 

18,251,619 

16,915,925 

68.267,003 

20,168,770 

19,291.220 

95.6 

■l(U.  S.  Total)   (131,669,275) 

Over  500,000  population  

250,000-500,000  

100,000-250,000  

00,000-100,000  

25,000-50,000  

10,000-25,000  

2.500-10,000  

Less  than  2,500  

137  Metropolitan  Areastt  

*Population  and  Families  (Occupied  Dwelling  Units)  as  established  by  the  U.  S.  Census.    Radio  Families  as  projected  by  CBS  from  basic  Census  results. 

**Civilian  Population,  as  established  by  War  Ration  Book  No.  4,  November  1,  1943.  Families  and  Radio  Homes,  as  estimated  by  CBS  for  January  1,  1944,  using  methods  described  in  the  Intro- 
.iduction  and  Appendix  of  this  book. 

tSize  of  largest  city  within  county  based  on  1940  population. 

ttlncludes  all  counties  which  had  at  least  half  of  their  population  in  a  Census  Metropolitan  District  in  1940.  CBS  Research  Dept.,  September,  1944 
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from  1:0! 
carrying  your 
ous  I 

news,  r 


YOU 


99 
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That's  why  "JUST  FOR  YOU,"  conducted  by  Kay  Morton  over  KXOK 
•m.  to  1:30  p.  m.,  Monday  through  Friday,  is  the  ideal  medium  for 
ing  message  directly  into  the  thousands  of  homes  located  in  the  prosper 
Mississippi  Valley  area  covered  by  KXOK. 

parkling  with  Miss  Morton's  charming  personality,  with  interesting 
ic  and  interviews  with  prominent  people,  "JUST  FOR  YOU,"  assures 
usual  "woman  interest." 

Kay  knows  her  radio  as  the  result  of  years  of  experience.  Her  contacts 

with  local,  regional  and  national  personalities  assure  a  constant  parade 
interesting  "names"  as  guests  on  her  show.  That's  why  "JUST  FOR  YOU"  is  the 
type  of  program  that  women  everywhere  "go"  for! 


If  you  would  like  to  reach  a  tailor-made  audience  of  women  .  . 

of  housewives  .  .  .  with  a  program  that's  sure  to  have  unusual  home 
acceptance  from  an  extensive  audience  of  appreciative  and 
responsive  listeners  .  .  .  then  "JUST  FOR  Ylj^r 
should  be  YOUR  PROGRAM.  F 


Ask  a  KXOK  or  JOHN  BLAIR  Reprerdjgfrtrve  for 
complete  details  —  N<J^. 


SAINT    LOUIS-1,  MISSOURI 


630  KILOCYCLES  •  5000  WATTS  — FULL  TIME  •  BASIC  BLUE  NETWORK 

Oumed  and  Operated  by  the  St.  Louis  Star-Times 

Afliliated  With  KFRU,  Columbia,  Missouri  •  Represented  By  John  Blair  and  Co.,  New  York  •  Chicago  •  St.  Louis  •  Los  Angeles  •  San  Francisco 


EDUCATORS  PLAN 
CHICAGO  SESSION 

THE  EIGHTH  annua)  School 
Broadcast  Conference  will  convene 
in  Chicago,  Oct.  23-24  at  the  Mor- 
rison Hotel  to  give  broadcasters 
and  educators  an  opportunity  to 
discuss  their  problems.  This  year's 
meeting  has  been  planned  as  a 
working  meeting,  with  all  dele- 
gates attending  all  sessions.  Honor- 
ary chairman  of  the  Conference 
is  Dr.  William  H.  Johnson,  super- 
intendent of  Chicago  Public  Schools, 
and  permanent  chairman  is  Dr. 
Lyman  Bryson,  CBS  Director  .of 
education. 

Two  pre-conference  meetings 
will  take  place  Oct.  22  when  the 
Assn.  for  Education  by  Radio 
meets  at  3  p.m.  to  hear  a  report 
of  the  national  program  for  AER 
and  the  Affiliation  Committees. 
Dr.  I.  Keith  Tyler,  professor  at 
Ohio  State  U.,  will  preside.  At 
8  p.m.  the  same  day  the  National 
Assn.  of  Educational  Broadcasters 
will  hold  a  general  session.  The 
final  session  is  at  3  p.m.  Oct.  24. 


FCC  Would  Label  Program  Sources, 


Proposed  Rule  Requires 
Full  Identity;  Oral 
Argument  Nov.  10 

(Test  of  Order  on  page  26) 
A  PROPOSED  rule  to  require 
identification  not  only  of  sponsors 
of  commercial  programs  but  of 
those  providing  "free"  material  of 
any  kind  for  broadcast  has  been 
promulgated  by  the  FCC,  with  oral 
argument  set  for  10:30  a.m.,  Nov. 
10,  it  was  disclosed  last  week. 

Complaints  Reach  FCC 

At  its  meeting  Sept.  26  the  Com- 
mission adopted  the  proposed 
rule,  but  no  announcement  was 
made  until  Sept.  30,  after  the  Oct. 
2  Broadcasting  went  to  press.  Ac- 
cording to  Commission  sources,  the 
rule  is  designed  to  prevent  time- 
chiseling  on  the  part  of  several 
organizations  and  groups  which  of 


late  have  submitted  to  stations  for 
broadcast  "without  charge"  cer- 
tain so-called  "public  interest"  pro- 
grams. 

It  is  known  that  the  CIO  has 
complained  to  the  FCC,  informally, 
about  the  National  Assn.  of  Manu- 
facturers transcribed  series,  Busi- 
nessmen Look  to  the  Future,  al- 
leging that  several  stations  have 
aired  the  series  without  announc- 
ing they  were  sponsored  or  ar- 
ranged by  the  NAM.  On  the  other 
hand,  complaints  have  reached  the 
Commission  of  other  organizations, 
particularly  those  under  such 
names  as  "Citizens  Committee", 
"Civic  Leagues,"  etc. 

In  nearly  every  instance  the  so- 
called  citizens'  committees  actually 
have  been  political  organizations 
formed  to  promote  the  campaigns 
of  certain  candidates  or  political 
issues,  it  was  said.  Although  the 


/^^fUeee^ictwliim  Industry 

The  tri-state  area  embracing  parts  of  Louisiana,  Texas  and 
Arkansas  is  among  the  leading  agricultural  sections  of  the 
nation.    With  mild  climate  providing  a  longer  growing 
season,  farmers  find  the  rich,  fertile  soil  conducive  to  a 
variety  of  crops  including  Icotton,  alfalfa,  soy  beans,  pea* 
nuts  and  corn.     Future  expansion  of  such  chemurgic 
industries  as  starch  from  sweet  potatoes  and  plastics  from 
sugarcane  will  bring  new  spendable  income  to  farmers 
whose  buying  habits  are  influenced  by  powerful,  50,000 
watt  KWKH.  Advertisers  agree  that  KWKH  is  the  No.  1 
medium  in  this  prosperous  market. 


CBS  ★  5  0,0  0  0  UlflTTS 


/4  S^ficoefrwt  ni**te4.  Static 
SHREVEPORT,  LOUISIANA 

Xeprcscnted  by  The  Branham  C*, 


proposed  rule,  if  adopted,  would 
affect  such  organizations,  oral  ar- 
gument is  not  set  until  after  elec- 
tion. 

The  FCC  has  set  Nov.  1  as  a 
deadline  for  filing  requests  for  oral 
argument  in  the  proposed  regula- 
tion. Each  request  must  be  ac- 
companied by  a  brief.  Listed  as 
Docket  No.  6672,  the  proposed  rulel 
was  promulgated  under  Sec.  317| 
of  the  Communications  Act  of  1934,i 
as  amended.  Sec.  317  provides: 

"All  matter  broadcast  by  any  ra- 
dio station  for  which  service, 
money,  or  any  other  valuable  con- 
sideration is  directly  or  indirectly^ 
paid,  or  promised  to  or  charged  or 
accepted  by,  the  station  so  broad- 
casting, from  any  person,  shall,  at 
the  time  the  same  is  so  broadcast, 
be  announced  as  paid  for  or  fui-- 
nished,  as  the  case  may  be,  by  such 
person." 

Under  the  rule,  "in  the  case  of 
each  program  for  which  money, 
services  or  other  valuable  consid- 
eration is  either  directly  or  indi- 
rectly paid  or  promised  to,  or 
charged  or  received  by,  any  radio 
broadcast  station,"  stations  must 
announce  at  the  beginning  and  con- 
clusion "that  the  program  is  paid 
for  or  furnished,  either  in  whole 
or  in  part". 

Where  programs  are  five  minutes 
or  less,  one  such  announcement  will 
suffice,  either  at  the  beginning  or 
conclusion.  "The  announcement 
shall  fully  and  faii-ly  disclose  the 
true  identity  of  the  person  or  per 
sons  by  whom  or  in  whose  behalf 
such  payment  is  made  or  promised 
or  from  whom  or  in  whose  behalf 
such  services  or  other  valuable 
consideration  is  received,"  the  pro- 
posed rule  provides. 

Going  a  step  farther  the  Com- 
( Continued  on  parte  26) 


Canada  Tourist  Plan 

CANADIAN  Federal  and  Provin 
cial  governments  plan  to  spend 
from  double  to  ten  times  as  much 
advertising  in  the  immediate  post 
war  period  as  they  did  in  the  pre- 
war years  it  was  revealed  at  a 
meeting  of  the  -  National  Tourist 
Advisory  Committee  at  Windsor 
Ont.  They  may  spend  close  to  $2,- 
000,000  a  year  on  tourist  advertis- 
ing, judging  from  budget  figures 
How  much  of  this  will  go  to  radic 
is  not  known,  but  the  Ontario  Pro- 
vincial government  in  1940  anc 
1941  had  large  CBS  and  Blue  net- 
work programs  in  the  Unitec 
States,  and  had  such  good  results 
that  it  is  likely  a  good  portion  oj 
the  tourist  advertising  appropria 
tions  ^vill  be  spent  on  network  pro 
grams  in  the  United  States. 


Two  Join  Blue 

WHOT  Sound  Bend,  Ind.,  ant 
WHBU  Anderson,  Ind.,  joined  thi 
Blue  network  as  basic  supplemeii 
tary  stations  Oct.  8  bringing  thi 
total  number  of  Blue  affiliates  ti 
196.  Owned  by  South  Bene 
Broadcasting  Corp.,  WHOT  oper 
ates  full  time  with  250  w  on  1491 
kc.  WHBU  is  owned  by  Andersoi 
Broadcasting  Corp.  and  operate,  f 
full  time  with  250  w  on  1240  kc  \ 
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ONE-WORD  DEFINITION 

of  UimffH  listeners! 


RESPONSIVE...  that  one  word  describes 
the  intensely  loyal  WMFM  audience. 


things 


quality 


^They  are  an  audience  that  differs  from  other  audi- 
f    ences  only  in  their  degree  of  discrimination.  But 
that  difference  is  important.  They  flock  to  quality 
.  better  things. 

^Witness  the  manner  in  %vhich  they   turned  to 
*    WMFM  and  Frequency  Modulation,  even  in  its 
early  days.  They  like  "WMFM  because  it  delivers 
programs  .  .  .  better  programs.   They  have  found  the 


answer  to  their  radio  desires  in  WMFM'S  outstanding  schedules, 
and  the  miracle  of  static-free,  crystal-clear  FM  broadcasting. 

■^National  and  local  advertisers  are  finding  WMFM 
is  essential  to  deliver  this  valuable  audience  ...  an 
audience  that  cannot  be  reached  through  any  other 
combination  of  programs  or  stations. 

^Make  plans  now  to  include  this  "plus"  station  and 
its  audience  in  your  fall  schedules. 


iHt  mmmn  imMi  m  sifliion 
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TEXT  OF  SPONSORSHIP  ORDER 


(Continued  from  page  2U) 
mission  intei'prets  "valuable  con- 
sideration" to  include  "the  furnish- 
ing, either  directly  or  indirectly,  of 
records,  transcriptions,  talent, 
script  material,  performing  rights, 
or  any  other  material  or  services  of 
any  kind  for  use  is  connection  with 
such  programs." 

It  was  pointed  out  by  Commis- 
sion officials  that  for  years  the 
newspapers  have  been  plagued  with 
commercial  publicity  handouts,  un- 
der the  guise  of  news,  offered 
"without  charge"  and  that  radio, 
too,  has  become  victim  of  similar 
tactics,  under  the  guise  of  "public 
service"  programs.  In  many  in- 
stances such  handouts  or  "pro- 
grams" have  been  found  to  be 
cleverly-worded  advertising. 

Denied  Commercial  Station 

CKUA  Edmonton,  Alt.,  has  been  re- 
fused a  commercial  license  it  was 
announced  at  Ottawa  by  the  Dept.  of 
Transport.  The  station  is  owned  by 
the  U.  of  Alberta;  and  has  a  re- 
stricted license  confining  it  to  educa- 
tional activities  and  prohibiting  com- 
mercial programs. 


At  a  session  of  the  FCC  lield  at  its 
oflices  in  Washington,  D.  C.  on  the 
2(jth  day  of  Sept.  1944 : 

WHEREAS,  The  Commission  is 
of  the  opinion  that  public  interest, 
convenience  and  necessity  may  be 
served  by  adoption  of  the  following 
proposed  rule : 

Section  —  Sponsored  programs, 

announcement  of — 

(a)  In  the  case  of  each  program 
for  which  money,  services  or  other 
valuable  consideration  is  either 
directly  or  indirectly  paid  or 
promised  to,  or  charged  or  re- 
ceived by,  any  radio  broadcast  sta- 
tion, the  station  broadcasting  such 
program  shall  announce,  or  cause 
to  be  announced,  both  at  the  be- 
ginning and  conclusion  thereof 
that  the  program  is  paid  for  or 
furnished,  either  in  whole  or  in 
part, 

Provided,  however,  that  in  the 
case  of  programs  of  five  minutes 
duration  or  less,  a  single  such  an- 
nouncement only,  either  at  the  be- 
ginning or  conclusion  of  the  pro- 
gram, shall  be  required.  The  an- 
nouncement shall  fully  and  fairly 


disclose  the  true  identity  of  tlic 
person  or  persons  by  whom  or  in 
whose  behalf  such  payment  is 
made  or  promised  or  from  whom 
or  in  whose  behalf  such  services 
or  other  valuable  consideration 
are  received.  Where  an  agent  or 
other  person  contracts  or  other- 
wise makes  arrangements  with  a 
station  on  behalf  of  another,  the 
announcement  shall  disclose  the 
identity  of  the  person  or  persons 
in  whose  behalf  such  agent  is  act- 
ing, 

(b)  Valuable  consideration  for 
the  broadcasting  of  any  program, 
as  used  in  this  section,  includes 
the  furnishing,  either  directly  or 
indirectly,  of  records,  transcrip- 
tions, talent,  script  material,  per- 
forming rights,  or  any  other  ma- 
terial or  services  of  any  kind  for 
use  in  connection  with  such  pro- 
grams. 

Whereas,  The  Commission  is  of  the 
opinion  that  it  will  best  conduce  to 
the  proper  dispatch  of  business  and  to 
the  ends  of  justice  that  all  interested 
persons  be  given  an  opportunity  to  file 


DOUBLE -PLAY  celebration 
marked  the  renewal  for  the  10th 
consecutive  year  of  newscasts  spon- 
sored by  the  Fred  Davis  Furniture 
Co.  on  KLZ  Denver.  Following  a 
special  program  on  the  occasion  of 
the  anniversary,  Hugh  Terry,  KLZ 
manager  (1),  presents  Fred  Davis 
with  a  platter  of  the  broadcast 
while  Main  Morris,  KLZ  sales  rep- 
resentative (r),  receives  the  furni- 
ture company's  renewal  contract. 


briefs  and  to  appear  before  the  Com- 
mission and  argue  orally  why  the 
above  proposal  should  not  be  adopted 
or  why  it  should  not  be  adopted  in 
the  form  proposed  by  this  order. 

Now,  therefore,  it  is  hereby  ordered. 
That  upon  the  written  request  of  any 
interested  person,  oral  argument  be 
held  before  the  Commission  en  banc 
on  Nov.  10,  1944,  at  10:30  a.m.,  as 
to  why  the  above  proi^osed  rule  should 
not  be  adopted  or  why  it  should  not 
be  adopted  in  the  form  proposed  by 
this  Order.  Such  requests  for  oral 
argument  shall  be  filed  by  all  persons 
desiring  to  appear  on  or  before  Nov. 
1,  1944,  and  each  such  request  shall 
be  accompanied  by  a  brief. 


Folger  Replaces  Davis 

RESIGNATION  of  Donald  D.  Da- 
vis, vice-chairman  of  field  opera- 
tions of  WPB,  was  accepted  "with 
regret"  last  week  by  WPB  chair- 
man, J.  A.  Krug.  Mr.  Davis,  who 
left  the  presidency  of  General  Mills 
Corp.,  in  1943  to  serve  the  WPB 
successively  as  director  of  the  pro- 
gram bureau  and  vice-chairman  for 
field  operations,  did  not  announce 
his  plans.  Jamas  Folger,  president 
of  Folger  Coffee  Co.,  San  Francisco, 
succeeds  Mr.  Davis. 


GE  Meetings 

DR.  W.  R.  G.  BAKER,  General 
Electric  Co.  vice-president  and 
chairman  of  the  Radio  Technical 
Planning  Board,  and  A.  A.  Bi'andt, 
general  sales  manager  of  the  com- 
pany's electronics  department,  will 
discuss  the  latest  developments  in 
television,  FM  and  other  electronic 
fields  at  a  meeting  to  be  held  by 
GE  Oct.  31-Nov.  1  at  the  Waldorf- 
Astoria,  New  York,  and  at  sub- 
sequent meetings  scheduled  for  At- 
lanta and  Chicago. 


Quaker  Places 

QUAKER  OATS  Co.,  Chicago 
(Aunt  Jemima  pancake  flour),  on 
Oct.  2  began  sponsorship  of  tran- 
scribed five-minute  shows,  Monday 
through  Friday,  on  KNX  KFRC 
WIND  WBAL  WNAC  WWJ 
WNEW  WGAR  WIP  KDKA;  sta- 
tion break  announcements  on 
WBBM,  six  days  weekly,  and  WJZ 
five  days  weekly.  The  24-week  con- 
tracts were  placed  by  Sherman  K. 
Ellis  &  Co.,  Chicago. 


DISTRICT  of  Columbia  Dewey- 
Bricker  Club  is  using  announcements 
on  WOL  and  WRC  Washington  to 
get  out  the  absentee  vote.  Tom  Stone 
is  radio  director  of  the  dub. 


RADIO  has  changed  her  wor/d- 


To  youngsters,  a  world  without  radio 
would  be  inconceivable.  In  the 
schools,  radio  is  part  of  their  curri- 
culum with  CBS-WDRC  programs 
like  the  American  School  of  the 
Air.  At  home,  they  listen  with  their 
parents  to  WDRC,  for  superb  news 
coverage  of  the  world,  for  entertain- 
ment, and  for  advertising. 


Because  radio  is  a  family  medium, 
WDRC  has  refused  many  products 
and  much  advertising  which  could 
be  termed  "objectionable".  This  is 
a  service  to  the  listening  public.  It 
is  also  in  the  interest  of  advertisers 
on  WDRC,  whose  message  is  con- 
sistently in  good  company. 
Connect  in  Connecticut  by  using  WDRC! 


WDRC 


HARTFORD  4  CONNECTICUT 


WDRC 


F  M 


It 


BASIC  CBS 

Connecticut's 

Pioneer 
Broadcaster 
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THE  MILKMAN'S 


FAMOUS  WNEW 
NIGHT-OWL  SHOW 


Has  Sojd  To  More  People ...  More  Nights... Than  Any 
Other  Ail-Night  Radio  Program  In  America! 


Who's  Art  Ford?  Ask  the  "all-night"  audience.  THEY  KNOW!  He's  the 
MILKMAN!  What's  he  do?  He  SELLS -on  The  Milkman's  Matinee. 

Yes  . .  .  more  people  of  the  "all-night"  audience  have  listened  to  WNEW 
than  to  any  other  station  in  the  country. 

Thitik  what  this  can  mean  to  you. 

Today,  hard-hitting,  low-cost  selling  on  the  MILKMAN'S  MATINEE 
reaches  new  thousands  of  listeners  . . .  men  and  women  with  new  command 
of  buying  power  . .  .  listeners  who  want  to  buy  and  do  buy. 

Your  sales  message  on  this  top-flight  program  reaches  an  audience  already 
attentive  to  Art  Ford's  friendly  conversation  .  .  .  responsive  to  music  from 
America's  largest  collection  of  popular  records. 

And  WNEW  "listener  confidence"  .  . .  WNEW  "Impact"  ...  do  the  rest! 

Who  does  the  MILKMAN'S  MATINEE  sell  to?  Who  make  up  the  night- 
owl  audience?  The  answers  are  yours  for  the  asking.  Let  us  give  you  the 
interesting  facts  today. 


WNEW 


NEW  YORK  22,  NEW  YORK 


TEN  THOUSAND  WATTS-II30  ON   THE  DIAL-ON  THE  AIR  TWENTY-FOUR  HOURS  A  DAY 


REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  AND  COMPANY 
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Longwave  Broadcast  Channels  Sought 


Godley  Sees  Room  for 
150  Locals  on  3 
Frequencies 

USE  OF  THE  three  longwave 
channels  below  the  present  broad- 
cast band  (520,  530  and  540  kc) 
for  low-power  local  stations, 
which  would  ac- 
commodate about 
15  0  additional 
services  within 
presently  un- 
served or  inade- 
quately served 
areas,  is  advocat- 
ed by  Paul  F. 
Godley,  consult- 
ing radio  engi- 
neer, of  Mont- 
clair,  N.  J.,  and 


Mr.  Godley 

Washington. 

In   an  informal 


address  before 


the  annual  dinner  of  the  Federal 
Communications  Bar  Assn.  in 
Washington  Sept.  29  Mr.  Godley 
projected  his  views  as  to  prospec- 
tive allocations  in  the  broadcast 
band  in  the  light  of  the  general 
allocation  hearings  being  held  be- 
fore the  FCQ.  A  member  of  Panel 
4,  dealing  with  broadcast  services, 
of  the  Radio  Technical  Planning 
Board,  he  had  been  assigned  to  a 
study  of  improving  upon  and  en- 
larging the  broadcast  services 
through  use  of  the  longwave  chan- 
nels between  200  and  400  kc  and  the 
inclusion  of  the  520,  530  and  540 
kc  channels  within  the  present 
broadcast  band.  He  also  discussed 
FM,  and  reiterated  previous  views 
at  the  NAB  Executives  War  Con- 
ference in  August  that  it  will  be 
a  long  time  before  FM  dis- 
places AM. 

Among  those  present  at  the  bar- 


dinner  were  FCC  Commissioners 
Fly,  Walker  and  Jett;  Chief  En- 
gineer George  P.  Adair;  Acting 
Broadcast  Chief  John  A.  Willough- 
by;  General  Counsel  Charles  R. 
Denny;  Assistants  General  Coun- 
sel Rosel  H.  Hyde,  Harry  M.  Plot- 
kin  and  Benedict  P.  Cottone;  Chief 
Accountant  William  J.  Norfleet,  and 
other  FCC  officials. 

More  Room  for  FM 
At  the  same  dinner,  T.  A.  M. 
Craven,  former  FCC  member  and 
now  vice-president  in  charge  of  op- 
erations of  the  Iowa  Broadcasting 
Co.,  and  Everett  L.  Dillard,  owner 
of  KOZY  Kansas  City  FM  station, 
and  head  of  Commercial  Radio 
Equipment  Co.,  talked  informally 
about  allocations,  with  particular 
reference  to  FM.  Comdr.  Craven 
thought  the  allocations  for  FM 
should  be  increased  far  beyond  the 
75  channels  tentatively  agreed  upon 


WEBR 

is  nationally 
represented  by 

WEED  &  CO. 


Page  28    •    October  9,  1944 


WEBR  Broadcasting  House,  Buffalo,  N.  Y. 


by  FM  Broadcasters  Inc.,  while 
Mr.  Dillard,  former  chairman  of 
the  FMBI  engineering  committee, 
predicted  that  interference  phe- 
nomena associated  with  present 
phases  of  FM  would  be  entirely 
overcome. 

Mr.  Godley  felt  there  is  small 
possibility  of  selling  the  industry 
and  the  public  on  200-400  kc  ' op- 
eration now — even  though  an  ap- 
proximately parallel  band  is  being 
used  on  the  Continent  for  broad- 
casting. He  saw  no  insurmountable 
technical  problems,  but  felt  that  the 
"anticipatory  clamor  now  attach- 
ing to  FM  and  television"  makes  it 
doubtful  that  the  "required  enthu- 
siasm" could  be  raised  within  ra- 
dio circles  to  put  the  idea  across. 
He  felt  the  time  is  not  now  propi- 
tious for  "disinterment"  of  this 
band. 

He  urged  strongly  that  the  520, 
530  and  540  kc  channels  be  prompt- 
ly added  to  the  broadcast  band  and 
that  their  most  effective  applica- 
tion probably  lies  in  their  restric- 
tion to  low-power  local  operations. 
He  continued  along  this  line: 

"The  well-known  propagation  character- 
istics of  these  frequencies  permit  of  a  day- 
and-night  coverage  which  is,  respectively 
the  equivalent  of  and  superior  to  that 
of  the  average,  local  frequency,  250  w 
station,  with  a  power  of  but  50  w.  The  un- 
attenuated  r.m.s.  one-mile  field  of  such  a 
50  w  station  would  be  but  about  40% 
of  the  250    w  station,    or   30  mV/m. 

"Protection  required  for  500  kc  ship-to- 
shore  service  would  be  had  with  fields  of 
this  order,  and  stations  could  be  assigned 
to  any  point  within  the  Continent,  ex- 
cepting, perhaps,  in  very  close  proximity 
to    ship-to-shore    trafliic  centers. 

"Due  to  the  low  fields  of  stations  such 
as  50  w,  geographical  spacings  for  co- 
channel  stations  could  be  about  the  same 
as  upon  present  local  channels  provided 
the  daytime  protected  areas  were  held  to 
about  the  same  size  as  that  of  the  present 
average  'local'  station.  Such  an  arrange- 
ment would  find  about  one  millivolt  at  the 
edge  of  the  service  area,  instead  of  one- 
half  millivolt  as  at  present.  In  other 
words,  fields  delivered  at  the  edge  of  the 
50  w,  520-540  kc  areas  would  be  as  strong 
as  those  of  a  1000  w  station  operating  on 
the  average  local  channel. 

Adapting  Receivers 

"Sixty-three  stations  are,  if  we  take  an 
average,  now  accommodated  on  each  of 
the  present  local  channels;  it  would  ap- 
pear possible,  therefore,  to  inject  150  or 
so  additional  services  for  use,  more  par- 
ticularly, it  is  suggested,  within  presently 
unserved  or  inadequately  served  areas. 

"Examination  of  the  skywave  propaga- 
tion characteristics  of  frequencies  at  the 
lower  end  of  the  broadcast  band  develops 
further  considerable  encouragement  for  the 
idea.  Here,  it  is  enough  to  say  that  the 
proposed  local  night  area  would  be  greater 
than  that  of  the  present  average  "local" 
by  the  surprising  amount  of  from  200  to 
800%,  depending  upon  the  standard  fixed 
upon  for  (1)  radiated  field,  and  (2)  ge- 
ographic separation. 

"Manufacturers'  data  indicates  that  the 
great  majority  of  the  receivers  made  dur- 
ing the  five-year  period  preceding  the  war 
included  the  police-broadcast  band.  Insofar 
as  my  observation  goes,  this  has  not  meant 
much  to  broadcast  listeners.  Postage-stamp, 
padding  condensers  for  the  two  or  three 
variable  tuning  elements  of  these  receivers 
will  at  once  exclude  the  police  band  and 
include  the  520-540  kc  channels;  cost  of 
such  an  operation  is  nominal,  and  any 
wide-awake  operator  of  one  of  these  new 
services  would  recognize,  instantly,  the 
"smartness"  of  converting  all  receivers 
within  his  area  gratis.  On  receivers  to  be 
manufactured  in  the  future,  the  problem 
would  be  simplified  in  that  the  overall 
wavelength-ratio  becomes  a  little  smaller, 
once   the    police  band   is  dropped." 

As  to  FM,  Mr.  Godley  said  he  did 
not  harbor  the  view  of  "throwing 
away  an  only  pair  of  pants,  lack- 
ing satisfactory  assurance  that  the 
new  pair  is  as  advertised  and  that 
it  is  going  to  fit."  For  about  eight 
years,  he  pointed  out,  talk  has  gone 
on  that  AM  broadcasting  is  "ob- 
solete." It  was  his  studied  opinion, 
(Continued  on  page  32) 
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WBAL  promotion 
is  building  more 
and  more  listeners  1 
for  your  advertising 


BAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
JBASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry   &  Co. 
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X.he  book  heard  by  millions 


I  It's  read  by  only  a  few  hundred  program  managers  at  broadcasting 

stations.  But  the  contents  of  this  book  are  heard  by  millions.  It's  the 
Music  Catalog  of  the  World  Library  of  electrical  transcriptions.  It's 
a  pretty  thick  volume,  because  the  World  Library  contains  over 
forty-four  hundred  separate  selections. 

World  gives  program  managers  material  to  match  every  mood 
of  their  audiences.  Popular  songs  and  patriotic  marches,  college  bands 
and  carols,  hill-billies  and  hymns — they're  all  included  in  the  World 
Library.  Fifty  or  more  new  selections  are  added  each  month  to  keep 
the  Library  fully  abreast  of  current  favorites. 

The  talent  recorded  by  World  is  drawn  from  the  top  brackets 
of  the  entertainment  world.  These  artists  and  orchestras  are  directed 
by  experienced  showmen  in  World's  own  studios,  where  the  world's 


FIRST,  Western  ElectricVertical  THEN,  the  quality  of  the  origi-  FINALLY,  each  disc  is  molded 
Recording  System  —  the  most  nal  recording  is  captured  in  in  fine  grained, flexible,  moisture 
advanced  equipment  and  metal  by  sputtering^''  a  gold  proof  Viny lite,  resulting  in  high 
recording  technique  —  //  used  to  surface  only  2  one -millionths  of  fidelity,  elimination  of  hack- 
produce  the  World  'wax  master.  an  inch  thick  on  the  nvax  master.  ground  noise,  and  long  ■wear. 


finest  technical  facilities  insure  acoustical  perfection. 

A  further  help  to  program  managers  is  the  World  Continuity 
Service.  It  gives  them  at  least  two  and  a  half  hours  daily  of  expertly 
written  program  continuities.  These  shows  are  suitable  for  sustaining 
or  sponsored  broadcasting. 

The  quality  of  the  reproduction  on  World  transcriptions  is 
acknowledged  throughout  the  radio  world.  A  recent  survey  showed 
that  a  majority  of  radio  engineers  considered  World's  Vertical-Cut 
Wide-Range  transcriptions  to  be  "the  highest  quality  reproduction." 

★  ★  ★ 

Complete  information  about  World's  specialized  services  to  radio  stations, 
advertisers  and  advertising  agencies  will  be  sent  upon  request.  Address  World 
Broadcasting  System,  Inc.,  711  Fifth  Avenue,  New  York  22,  N.  Y. 

Transcription  Headquarters 

WORLD  BROADCASTING 

SYSTEM,  INC. 

A  SUBSIDIARY  OF  DECCA  RECORDS,  INC. 


NEW  YORK  .  CHICAGO  .  HOLLYWOOD 


WASHINGTON 


12  Minutes 
in  the  Life  of  an 
Old-Fashioned 
Wring'er , . . 


A  few  days  ago  the  Jefferson  Hospital 
asked  us  to  broadcast  an  appeal  for 
wringers,  to  be  used  in  connection  with 
the  miraculous  Kenny  treatment  of  in- 
fantile paralysis.  We  started  broadcasting 
the  worthy  appeal  at  4:16  p.  m.  ...  at 
4:28  Jefferson  called  and  asked  that  we 
stop,  as  they  had  far  more  wringers 
promised  than  they  could  use. 

RESULTS:  We  think  it  speaks  volumes 
for  the  selling  power  of  Philadelphia's 
Pioneer  Voice.  What  we  can  do  for  a  civic, 
humanitarian  cause, 
we  can  assuredly  do 
for  advertisers. 

AVAILABILITIES  ? 

Yes,  a  few! 

Represented  Nationally  by 

GEORGE  P.  KOLLINGBERY  CO. 

MEMBER  OF  THE  MUTUAL  BROADCASTING  SYSTEM 


(Continued  from  page  28) 
he  said,  that  it  will  be  "with  us  for- 
a  long  time,  if  for  no  other  reason 
than  that  it  will  take  a  long  time 
to  replace  60  million  radio  receiv- 
ers; and  until  at  least  95%  of  them 
are  replaced." 

He  urged  that  FM  be  allocated 
and  applied  at  an  early  date.  But 
he  admonished  that  time  should  be 
taken  to  accumulate  data  "before 
we  speak  of  AM  in  terms  of  super- 
sedure".  He  said  ample  quantita- 
tive data  on  the  ionospheric  ac- 
tion throughout  the  sun-spot  cycle 
upon  the  40-50  mc  emanation  is 
lacking;  but  qualitative  data  has 
"raised  a  flag  which  at  times  looks 
very  red". 

"What  we  see  is  a  good  deal  more 
than  that  which  is  connoted  by  the 
use  of  the  term  'bm-st',"  he  added, 
"and  the  experiences  of  the  ama- 
teurs over  a  long  period — and  that 
of  others  more  recently — show  that 
signals  from  stations  at  distances 
of  several  hundred  miles  have,  upon 
thousands  of  occasions,  been 
bounced  into  the  listener's  local 
area  with  sufficient  intensity  to 
take  complete  control  of  the  chan- 
nel for  continuous  periods  of  two 
hours,  or  longer. 

Will  such  a  sky-wave  perform- 
ance, or  will  it  not,  discombobulate 
an  allocation  structure?  It  seems 
to  me  to  be  necessary  that  we  find 
the  answer  to  that  question,  or  a 
satisfactory  means  of  allocating  the 
high-frequency  facilities  so  as  to 
side-step  the  embarrassments  which 
such  a  phenomenon  could,  under 
some  circumstances,  develop." 
Booster  Stations 

Mr.  Godley  also  urged  synchron- 
ized co-channel  booster  stations  in 
the  standard  band.  Expressing  dis- 
appointment over  the  cold  view  of 
synchronized  operation  by  former 
Commissions,  Mr.  Godley  said  there 
are  many  situations  where  booster 
stations  will  materially  improve 
and  enlarge  broadcast  service  upon 
the  standard  band,  such  as,  for  ex- 
ample, within  those  sometimes  rath- 
er thickly  populated  areas  now 
being  denied  service  at  night,  when 
many  of  our  regional-channel  sta- 
tions shift  to  directive  pattern. 

"At  that  time,  a  synchronized 
booster  station,  of  very  low  power 
(say  10-100  w),  could  carry  on 
and  supply  evening  service  to  these 
areas  without  fear  of  aggravating 
the  skywave  interference  to  co- 
channel  stations  operating  at  dis- 
tant points.  Without  detailing 
them,  it  may  be  said  that  many 
cases  of  a  somewhat  different  char- 
acter may  be  found  throughout  the 
land  where  the  service  of  individual 
broadcast  stations  could  be  ma- 
terially improved  within  some  areas 
without  impairment  to  the  opera- 
tions or  service  of  other  co-chan- 
nel or  adjacent-channel  stations; 
and  this  being  true,  it  appears  to 
me  that  some  plan  should  be  made 
for  an  allocation  procedure  to  cover 
their  use — and  such  use  should  be 
encouraged." 

Even  with  FM  operation,  Mr. 
Godley  said,  it  has  been  found  that 
the  expected  coverages  are  not  to 
be  uniformly  had.  The  shadowing 
effect  of  hills  and  the  like,  or  re- 


BROADCASTS  of  U.  of  Wisconsin 
football  games  are  used  to  re- 
cruit workers  for  the  Leathem  D. 
Smith  Shipbuilding  Co.,  Sturgeon 
Bay,  Wis.,  under  a  contract  signed 
by  Mr.  Smith,  president  of  the 
company  (r),  with  Don  C.  Wirth, 
managing  director  of  the  Wiscon- 
sin Network.  Games  are  carried 
over  10  stations  affiliated  with  the 
network,  with  Don  Unferth,  sports- 
caster,  at  the  mike.  Company  is 
building  ships  for  the  Maritime 
Commission  as  well  as  for  the  Navv. 


Tuxedo  Feeds  on  Six 

EARLY  &  DANIEL,  Cincinnati 
(feed  and  poultry  supplies)  has  be- 
gun sponsorship  of  Hymn  Time, 
starring  "Smilin'  Ed"  McConnell, 
transcription  series,  for  its  prod- 
uct. Tuxedo  Feeds,  heard  twice 
weekly  on  WSM  WIOD  WHAS 
WSB  WJAX  WCHS  starting  Oct. 
10.  Contract,  which  runs  for  26 
weeks,  was  placed  by  Charles  Mich- 
elson  of  Charles  Michelson  Radio 
Transcriptions,  New  York. 


Mission  Bell  Jingles 

K.  ARAKELIAN  Inc.,  Madera, 
Cal.,  expanding  its  radio  promotion 
for  Mission  Bell  Wines,  has  started 
one-minute  transcribed  singing 
jingles  on  WJZ  New  York.  Agency, 
Max  Jacobs  Co.,  New  York,  is  plan- 
ning a  series  of  recorded  quarter- 
hour  musical  programs  in  other 
Mission  Bell  markets.  Agency  han- 
dles eastern  and  mid-western  ad- 
vertising. 


flections  from  hills  and  the  like, 
may  develop  small  and  important 
zones  within  the  service  areas  which 
receive  unsatisfactory  service.  The 
RTPB  FM  panel,  he  declared,  found 
it  necessary  to  give  serious  consid- 
eration to  the  idea  that  booster 
stations  would  be  desirable  for 
"plugging  up"  such  holes  in  the 
service  picture. 

Asserting  this  appeared  to  him 
to  be  practicable,  Mr.  Godley  said 
he  felt  such  procedure  should  not 
be  barred  to  present  AM  opera- 
tions, so  long  as  its  use  can  be 
shown  to  definitely  improve  and  en- 
large the  service  of  present  fa- 
cilities. A  great  number  of  cases 
could  be  cited  where  injection  of 
sychronized  AM  booster  stations 
"would  be  very  greatly  in  the  pub- 
lic interest".  He  advocated  that 
once  the  booster  station  technique 
has  been  agreed  upon  as  effective, 
"present  AM  broadcast  stations 
should  be  required  to  'plug  up'  the 
so-obvious  holes  in  their  coverage 
pictures,  so  long  as  that  appears 
to  be  sensible  and  practicable  from 
the  technical  and  economic  stand- 
points." 
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P  O  R  T  LAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD     RETRY    &    CO.  INC. 
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House  Probe  Group  Moves  to  New  York 
For  Inquiry  Into  News  Commentators 


MOVING  his  entire  staff  to  New 
York  last  week,  John  J.  Sirica, 
general  counsel  of  the  House  Select 
Committee  to  Investigate  the  FCC, 
began  the  task  of  reading  scripts 
of  commentators  and  analysts,  as 
well  as  guest  speakers,  on  the 
four  major  networks  and  WMCA 
and  WHN,  following  the  service  of 
subpenas  [Broadcasting,  Oct.  2]. 

Scripts  Delivered 

Rep.  Richard  B.  Wigglesworth 
(R-Mass.),  Committee  member  and 
moving  spirit  of  this  phase  of  the 
inquiry,  declared  the  Committee 
would  investigate  all  news  com- 
mentaries and  analyses  to  deter- 
mine whether  the  Hatch  Act  or  the 
Corrupt  Practices  Act  had  been 
violated.  He  alleged  that  two  New 


Deal  spokesmen  had  broadcast  as 
guests  of  a  commentator  on  WWDC 
Washington,  and  that  several  com- 
mentators broadcast  "politically 
biased"  material. 

Robert  B.  Barker,  chief  investi- 
gator, will  supervise  the  probe,  Mr. 
Sirica  said.  Assisting  are  Joseph 
Machugh  and  Louis  J.  Russell, 
attorneys-investigators,  and  a  staff 
of  special  investigators. 

Mutual,  through  Louis  G.  Cald- 
well, Washington  counsel,  delivered 
its  scripts  to  the  Committee  last 
week,  although  subpenas  called  for 
delivery  on  Oct.  9.  In  New  York, 
according  to  Committee  staff  mem- 
bers, all  of  the  major  networks  of- 
fered full  cooperation,  each  pro- 
viding desk  space  and  stenograph- 
ers, if  needed. 


Frank  E.  Mullen,  vice-president 
and  general  manager;  Frank  M. 
Russell,  Washington  vice-president, 
and  A.  L.  Ashby,  vice-president  and 
general  counsel  of  NBC,  offered 
their  network's  facilities,  according 
to  Mr.  Barker.  At  CBS  Paul  W. 
Kesten,  executive  vice-president; 
Julius  Brauner,  general  counsel, 
and  Earl  Gammons,  Washington 
director,  offered  full  cooperation 
while  similar  aid  was  tendered  by 
Mark  Woods,  president;  Kenneth 
H.  Berkeley,  Washington  director, 
and  Robert  D.  Swezey,  general 
counsel,  of  the  Blue.  Miller  McClin- 
tock,  president  of  Mutual,  tendered 
the  assistance  of  his  network. 

Mr.  Barker  said  John  Shepard  3d, 
chairman  of  the  board  of  the  Yan- 
kee Network,  also  subpenaed,  in- 
formed the  Committee  that  Yankee 
had  no  commentators,  but  carried 
only  Mutual  newscasters. 

Plans  are  to  complete  the  in- 
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Frankly,  KCKN  is  proud  of  its  roster  of  na- 
tional accounts.  We  have  been  told  by  some, 
that  all  factors  considered,  KCKN  achieves 
results  way  out  of  proportion  to  its  size  and 
cost.  May  we  tell  you  how  KCKN  can  help 
you  to  make  more  sales  to  in-the-money, 
eager-to-buy  Kansas  Citians?  Contact  your 
nearest  Capper  office. 

AMERICAN  BEAUTY  MACARONI 

ARMOUR  &  CO. 

BARBASOL 

BUTTERNUT  BREAD 

DR.  CALDWELL 

CAMPANA  SALES  CO. 

CAREY  SALT  CO. 

CHASE  CANDY  CO. 

CLARK  BROS.  CHEWING  GUM 

CONTI  SHAMPOO 

CORONET  MAGAZINE 

SATURDAY  EVENING  POST — CURTIS 

DOAN'S — FOSTER-MILBURN 

EMPLOYER'S  LIABILITY 

EX-LAX,  INC. 

FORUM  CAFETERIAS 

FRIGARBAR  CORP. 

GILLETTE  SAFETY  RAZOR 

IDEAL  PEANUT  BUTTER 

KREML — R.  B.  SEMLER 


LEE  HATS 

MANOR  BREAD 

MARSHALL'S  AUTO  STORES 

METRO-GOLDWYN-MAYER 

MICHIGAN  BULB  COMPANY 

MUTUAL  BENEFIT,  HEALTH  8.  ACCIDENT 

PEPSI-COLA  BOTTLING  CO. 

PERMA-PLASTIC  SEAL  CO. 

PHARMACO 

PICKWICK  COFFEE 

PLANTER'S  PEANUTS 

RALSTON-PURINA 

RKO 

RUSHTON  BAKING  CO. 
SAFEWAY 
SERUTAN  CO. 
STANBACK  CO.,  LTD. 
STARKIST  CO. 
SUTHO  SUDS 

TANGEE — GEORGE  W.  LUFT  CO. 

TARR  SYSTEM 

20TH  CENTURY  FOX 

UNCLE  SAM  BREAKFAST  FOOD 

UNITED  ARTISTS 

WHITE  OWL  CIGAR 

ZONITE 


BEN   LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRV,  manager,  kckn,  kansas  city 


BACK  HOME  in  Iowa  was  the 
conversation  topic  of  Vice-Pres- 
ident Wallace  and  Max  Robinson, 
WGR  Buffalo  announcer,  on  Sept. 
24  when  the  Vice-President  did  a 
broadcast  from  WGR.  Both  speaker 
and  announcer  are  from  Des 
Moines.  Max's  father,  the  late  Rob- 
ert Robinson,  and  Mr.  Wallace  were 
friends,  while  the  Vice-President's 
son,  Henry  Jr.,  and  Max  were 
pals  back  in  the  old  home  state. 


vestigation  in  New  York,  where! 
the  bulk  of  scripts  are  on  file,  j 
Whether  the  Committee  will  hold- 
a  special  session  prior  to  mid- 
November  depends  on  the  probe's 
outcome  and  the  staff's  recom- 
mendations, according  to  Commit- 
tee members. 

Rep.  Wigglesworth  said  if  the 
investigation  disclosed  "political 
bias,"  he  would  ask  Chairman  Lea 
to  call  a  special  session  of  the  Com- 
mittee this  month  to  air  charges. 

Meantime  the  Committee  is  going 
ahead  with  plans  to  investigate 
station  transfers,  among  them  the 
sale  of  WMCA  in  1940  by  Donald 
Flamm  to  Edward  J.  Noble,  now 
chairman  of  the  board  of  the  Blue. 
The  WMCA  case  was  dropped  last 
February  after  two  days. 

It  was  postponement  of  the 
WMCA  hearings  that  led  to  the 
resignation  of  Eugene  L.  Garey  asj 
general  counsel,  and  to  a  split  be-! 
tween  the  majority  and  minority 
members  that  threatened  to  halt 
the  Committee's  work.  With  the 
appointment  in  April  of  Mr.  Sirica, 
hearings  were  resumed. 

Reports  were  heard  in  Washing- 
ton last  week,  however,  that  the 
investigation  into  radio  newscasts 
may  lead  to  another  political  split 
within  the  Committee.  ; 


Safeway  on  Coast 

SAFEWAY  STORES,  San  Fran- 
cisco, on  Oct.  1  started  sponsorship 
of  11  weekday  and  three  Sunday 
operas  by  the  San  Francisco  Opera 
Co.  from  the  stage  of  the  Opera 
House.  The  broadcasts,  in  addition 
to  being  carried  on  all  38  stations 
of  the  Don  Lee  Network,  are  also 
being  heard  over  CKWK  Vancou- 
ver, Canada.  The  series  will  con- 
clude Oct.  28.  Agency  is  Foote, 
Cone  &  Belding,  San  Francisco. 


CAPPER  PUBLICATIONS,  Inc. 


NEW   YORK    17:       420   LEXINGTON  AVENUE       MOHAWK  4-3260 

SAN  FRANCISCO  4:  1207  Russ  building  Douglas  5220 
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KJAN  Joins  NBC 

KJAN  Monroe,  La.,  owned  and 
operated  by  KNOE  Inc.,  identified 
with  the  ownership  of  WNOE,  New 
Orleans,  with  250  w  on  1450  kc,  on 
Oct.  4  joined  NBC  as  a  supplemen- 
tary station  to  the  Southwestern 
group  [Broadcasting,  Aug.  28]. 

Broadcast  Advertising 


ACCURACY 

IS  OUR  BUSINESS 

in  war  .  .  .  in  peace 


THINKING  ABOUT  TOMORROW  . .  .  Chart- 
ing Your  Course  to  Satisfy  Postwar  Demands  ? 
Frankly,  so  are  we,  without  hazarding  one 
stride  in  our  War  Production  Program.  But, 
the  time  is  now,  and  OUR  EXPERIENCE 
RECORD  ...  in  Peace,  in  War  .  .  .  means 
ACCURACY  to  You  in  the  PREPAREDNESS 
FOR  PEACE  that  You  Are  Now  Blueprinting. 
Our  time  schedule,  at  present,  permits  the 
acceptance  of  a  Limited  Number  of  Standard, 
FM  and  Television  Applications. 


A  SS  E  M  B  LY  A  C  C  U  R  A  C Y — Last  Assembly  Operation  of  IF  Filter  Crystals  Before  Baking  Process 

Preceding  Final  Electrical  and  Sealing  Tests. 

Write,  Wire  or  Call 

COMMERCIAL  RADIO   EOUIPMEIT  COMPAIY 


Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


EVERETT  L.  DILLARD,  General  Manager 
Porter  BIdg. 
KANSAS  CITY,  MO. 


Crossroads-of-the-WoHd 
HOLLYWOOD,  CAL. 


"BE  SURE  OF  TOMORROW  .  .  .  BUY  WAR  BONDS  TODAY" 
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Population:  two  million. 
Radio  homes:  a  half 
million. 

*Retail  sales:  a  hillion 
This  is  a 

billion  dollars  talking. 
You  can't  "talk  back"  to  a 
billion — 

but  vou  can  talk  to  it! 


Alert  radio's  opportunities  for 
public  interest  broadcasts  are  as 
numerous  as  the  people — as  ex- 
clusive as  the  Union  Station! 

Wherever  thousands  go  to  "see" 
— millions  listen  free! 

And  they  bring  along  a  billion 
dollars*  spending-money ! 


T3I 


iCUVAH' 
[  ©A 


■  ■  - if^TsEAUGA  / 

WJW,  CLEVELAND 

4^'  


MEDINA 


7  I 

'    I  OHIO 


STARK 


At  the  fights  or  at  a  fire,  at  the  football  games 
or  meeting  famous  personalities — 

Cleveland  area's  millions  of  people  turn  to 
WJW  for  their  invitation  to  "visit"  the  scene 
of  action! 

Wherever  crowds  gather  and  things  happen 
of  special  interest  to  the  people,  WJW  micro- 
phones are  standard  equipment  on  the  job — 
bringing  "Cleveland"  closer  to  Clevelanders 
— bringing  Clevelanders  closer  to  WJW. 


Biggest  morning  audience  in  metro- 
politan Cleveland  —  and  after  only 
eight  and  a  half  months  on  the  air! 


Winclfiill  for 
Program  Hunters 


NBC  Radio-Recording  Division  has  done  all  the  hunting  for  you 
.  .  .  has  in  captivity  a  new,  super  collection  of  sensationally  cast, 
written  and  produced  shows  that  you  can  own  exclusively  in  your 
city  for  a  thin  slice  of  original  cost  since  it  is  shared  among 
many  non-competing  advertisers  throughout  the  country.  To  wit: 

Come  And  Get  It  .  .  .  new  radio  quiz  mixes  food  facts  and  fun! 
Bob  Russell,  MC,  questions  studio  audience  contestants,  then 
tosses  subject  to  "Board  of  Experts":  Alma  Kitchell,  well- 
known  for  Women's  Exchange  program  and  Gaynor  Maddox 
for  syndicated  food  articles  read  by  millions.  78  quarter-hour 
three-a-week  shows — ready  for  release  about  Sept.  1. 

Destiny  Trails  .  .  .  brings  to  life  the  immortal  classics  of  James 
Fenimore  Cooper.  First  to  be  dramatized,  The  Deerslayer  .  .  . 
39  programs  stampeding  with  adventure.  Next,  The  Last  of 
the  Mohicans ...  39  programs.  78  quarter-hour  three-a-week 
broadcasts  ready  for  release  Sept.  15. 

Modern  Romances  ■  .  .  warmly  human  love  stories  .  .  .  slices  of 
real  life  .  .  .  from  the  pages  of  one  of  America's  most  popular 
magazines  .  .  .  expertly  dramatized  .  .  .  excitingly  acted  .  .  . 
skillfully  produced.  156  quarter-hours  women  love  .  .  .  find 
helpful,  inspiring  ...  in  the  tempo  of  today. 


STAR  CHRISTMAS  TIE-INS!  j!^ 


Happy  The  Humbug  .  .  .  whimsical  adventures  of  that  fanciful 
beastie  and  his  fascinating  animal  pals  .  .  .  brimming  with  ex- 
periences of  little  boys  and  girls.  15  quarter-hours  for  Christ- 
mas promotion  with  follow-up  series  of  39  programs,  to  start 
Jan.  1.  Series  available  separately  or  in  combination. 

The  Christmas  Window  .  .  .  dramatizing  Children's  stories  .  .  . 
both  old  and  new.  A  Visit  from  St.  Nicholas  and  The  First 
Christmas;  favorite  fairy  tales  with  a  Christmas  setting.  The 
Discontented  Fir  Tree  (Andersen)  and  The  Shoemaker  and 
the  Elves  (Grimm)  and  others.  12  quarter-hours,  for  3-a-week 
broadcast  four  weeks  preceding  Christmas. 


The  Weird  Circle  .  .  .  modem  dramatizations  of  the  eerie 
masterpieces  of  such  writers  as  Poe,  Balzac,  Dumas,  Hawthorne 
and  Victor  Hugo.  13  brand  new  adventures  bring  program  total 
to  65  suspense-filled  half-hours. 

Stand  By  For  Adventure  .  .  .  exciting  happenings  in  far  places 
among  strange  people  ...  as  told  by — a  retired  army  officer, 
a  star  reporter,  a  New  England  sea  captain  and  a  South  Ameri- 
can scientist.  52  quarter-hours  for  one-  or  two-a-week  broadcast. 

All  you  have  to  do  is  pick  your  show . . .  your  stations  . . .  create 
your  selling  message  and  take  to  the  air  with  a  show  that  will  stir 
up  and  hold  the  attention  that  means  sales.  Write  today  for  full 
information,  availability  and  audition  records. 


BOTANY  MILLS  BUYS 
PROGRAM  ON  BLUE 

BOTANY  V/ORSTED  Mills,  Pas- 
saic, N.  J.,  using  network  radio 
for  the  first  time,  will  sponsor  Lisa 
Sergio,  commentator,  on  190  Blue 
stations  Monday,  10:45-11  a.m.  be- 
ginning Oct.  30.  Botany  is  expand- 
ing its  over-all  budget  for  cosmetics 
and  fabric  products  through  the 
addition  of  radio,  supplementing 
the  magazine  and  newspaper  sched- 
ules. 

Miss  Sergio  has  been  sponsored 
for  the  past  five  years  on  WQXR 
New  York  by  Botany  and  other  ad- 
vertisers. She  will  continue  her 
analysis  of  world  affairs  on  the 
latter  station  but  will  do  a  differ- 
ent type  of  program  on  the  Blue 
Network,  sifting  feminine  opinion 
on  questions  of  interest  to  women, 
such  as  juvenile  delinquency.  Title 
is  One  Woman's  Opinion. 

Designed  primarily  to  promote 
Botany  lanolin  cosmetics,  the  pro- 
gram will  also  promote  Botany 
men's  ties,  fabrics  for  home-sew- 
ing, ready-to-wear  merchandise, 
knitting  yarns,  robes  and  "500 
suits"  for  men.  Discs  are  being  of- 
fered to  dealers  for  locaf  placement 
in  behalf  of  the  "500  suits"  [Broad- 
casting, Sept.  25].  Agency  is  Al- 
fred J.  Silberstein  &  Bert  Gold- 
smith, New  York. 


Acme  Signs  *  Shadow' 

ACME  WHITE  LEAD  &  Color 
Works,  Detroit,  has  contracted  with 
Charles  Michelson  Radio  Produc- 
tions, New  York,  for  sponsorship  of 
The  Shadow  on  30  stations  affiliated 
with  MBS.  The  stations:  KGCU 
WAYS  WKRC  WHK  WRR  KRNT 
WDSM  KVOX  KTHT  WHB  KPJI 
KHJ  WGRC  WNOE  KOCY  KBON 
KBIZ  KALE  WRNL  KSAL  KMAC 
KFRC  KLO  KGB  KOL  KFIO  KWK 
KMO  KFBL  Account  was  placed 
by  Henri,  Hurst  &  McDonald,  Chi- 
cago. The  Shadow  is  also  sponsored 
on  28  stations  in  the  east  by  Blue 
Coal  Co.  through  Ruthrauff  & 
Ryan,  bringing  to  a  total  of  235  the 
stations  carrying  the  transcrip- 
tion. 


Phillips  Expands 

PHILLIPS  PETROLEUM,  Tulsa, 
in  expanding  its  radio  adver*tising, 
on  Sept.  16  began  sponsorship  of  a 
half-hour  of  the  Barn  Dance  on 
WLS  Chicago.  News  and  live  and 
transcribed  musical  quarter-hour 
programs  are  now  heard  on  some 
18  stations  in  Phillips'  markets. 
Contract  for  new  show  is  for  52 
weeks.  Agency  is  Lambert  &  Feas- 
ley.  New  York. 


GIVING  THE  ONCEOVER  to  con- 
tract signed  by  the  M.  M.  Cohn 
Co.,  Little  Rock  department  store, 
for  the  Time  magazine  program, 
The  World  and  America,  now  being 
broadcast  on  KLRA,  is  Tony  Ward 
(center),  advertising  director  for 
the  sponsor.  At  right,  is  Ar- 
thur Phillips,  president  of  M.  M. 
Cohn  Co.,  with  Sheldon  Vinson- 
haler,  KLRA  manager.  Program 
is  a  recorded  series  of  twice- 
weekly  episodes,  running  26  weeks,, 
which  started  Sunday,  Oct.  1. 


Canada  Boosts 

FOUR  more  Canadian  stations 
have  been  authorized  to  increase 
their  power  to  5  kw,  the  Radio 
Branch,  Dept.  of  Transport  has  an- 
nounced. This  brings  the  total  to 
38  stations  authorized  [Broadcast- 
ing, Sept.  25],  the  latest  stations 
authorized  being  CJOR  Vancouver; 
CJGX  Yorkton,  Sask.;  CFPL  Lon- 
don, Ont.;  and  CKCR  Kitchener, 
Ont.,  provided  a  frequency  can  be 
found  for  this  station.  A  new  100 
w  station  has  been  established  by 
the  Canadian  Broadcasting  Corp., 
at  Halifax,  with  call  letters  CBH 
and  operating  on  1240  kc. 


Discs  for  Film 

PARAMOUNT  PICTURES,  New 
York,  is  offering  transcribed  an- 
nouncements to  exhibitors  for  use 
locally  in  promoting  showings  of 
National  Barn  Dance,  film  version 
of  the  Saturday  night  NBC  radio 
program  sponsored  by  Miles  Labs. 
Spot  announcement  copy  and  ideas 
for  contests  to  be  used  for  radio 
proinotion  are  also  included  in  the 
16-page  exploitation  book  put  out 
by  the  picture  company.  Picture 
will  also  be  promoted  on  all  the 
Miles  network  programs  [Broad- 
casting, Sept.  25]. 


McGillvra  Chicago  Move 
JOSEPH  HERSHEY  McGILLYEA, 
national  station  representatives,  Oct. 
1  moved  Chicago  offices  from  the  Pal- 
molive  Bldg.  to  larger  quarters  in  the 
Pure  Oil  Bldg..  3.5  E.  Wacker  Drive. 
Xew  phone  is  State  .5282. 


OWI  PACKET,  WEEK  OCT.  30 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Oct.  30.  OWI  transcriptions  contain  six  50-second  announcements  suitable' 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.   Plan  schedules  for  best  timing  of  these  important  war  messages. 


Notlonol  troodcoiHng  Ca.. 


RADIO-RBCOkDING   DIVISION      war  message 


A  Sorviu  of  ladio 
U/^ration  of  Ainirto 


AMtRfCA'S  NUMBtk   I   SOI^RCE  OF  RfCORDEO  PROGRAMS 

RCA  Bldg.,  Radio  City,  New  York,  N.  Y.  .  .  Merchandise  Mart,  Chicago,  III. 
Tians-Lux  Bldg.,  V/cshington,  D.C.  .  .  Sunset  and  Vine,  Hollywood,  Calif. 


STATION  announcements 
net-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN    Aff.  Ind.       Aff.  Ind.        Live  Trsni. 


Your  Country's  Still  at  War.  X 

Nurses'  Aides   X 

Car  Pooling   X 

Merchant  Marine  Recruiting 

Careless  Talk  

Paper  Conservation   


X 
X 


X 
X 
X 


X 
X 


X 
X 
X 
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See  OWI  Schedule  of  War  Messages  132  for  names  and  time  of  programs  carrying  war 
messages  under  National  Spot  and  Network  Allocation  Plans. 
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"Pulling  Teeth"  in  a  Zinc  Plant.  Cathodes 
are  "Pulled"  from  Electrolytic  cells  in  one  of 
the  Inland  Empire's  modern  smelters.  Mining, 
Lumbering,  Farming  and  Manufacturing  all 
add  to  this  area's  effective  buving  income  of 
§908,942,000.  Sales,  too,  are  "Pulled" —  at  the 
cost  of  only  one  Medium — when  you  take  ad- 
vantage of  KHQ's  Complete  Coverage,  Popular- 
ity and  Consumer  Confidence.  (Photo  Courtesy 
Sullivan  Mines.) 
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CBS  SURVEY  SHOWS 
MANY  FM  BENEFITS 

IF  THE   operator  of  every  fuU- 
y  time  standard  station  were  to  en- 
ir,'   ter  the  FM  field  with  the  same 
'it:  type  of  station,  more  than  80% 
^  would  get  increased  daytime  cov- 
^  erage  and  more  than  90%  would 
increase  nighttime    coverage,  ac- 
cording  to  a  study  made  by  the 
GBS  engineering  department  under 
^-  the  supervision  of  William  Lodge, 
y-[  CBS    general   engineering  super- 
^  visor. 

All  local  stations  and  most  re- 
';i  •  gional  stations  would  be  benefited 
-i    coverage-wise  by  switching  to  FM, 
he  reported,  while  the  clear  chan- 
nel  50  kw  stations  and  a  few  re- 
l?;'   gionals  would  lose  coverage, 
i'jj       Study  was  made  on  the  basis  of 
^    half-millivolt  contour  lines  for  AM 
(.']   and  50  microvolt  lines  for  FM  sta- 
%  tions,  Mr.  Lodge  explained,  adding 
p;-  that  while  mail  maps  and  other 
systems  of  coverage  measurement 
si-   might  not  show  exactly  the  same 
^,   results  there  is  no  doubt  about  the 
trend  being  correct. 


Intl.  Salt  Plans 

INTERNATIONAL  SALT  Co., 
Scranton,  Pa.,  after  Jan.  1  will  use 
spot  announcements  and  partici- 
pating programs  for  Sterling  Au- 
ger Action  Rock  Salt,  a  snow  and 
ice  remover,  on  an  undetermined 
number  of  stations  throughout  the 
country.  Agency  is  J.  M.  Mathes 
Inc.,  N.  Y. 


Fly  Praises  Chicago  U. 

IN  A  LETTER  to  Sherman  H.  Dryer, 
WGN  pi-odueer  of  The  Human  Ad- 
venture. WGN  educatioual  series  iu 
cooperation  with  the  U.  of  Chicago 
now  beginning  its  second  year  on  Mu- 
tual. .James  Lawrence  Fly,  FCC 
chairman  wrote  :  "May  I  congratulate 
the  University  of  Chicago  on  the  an- 
niversary of  its  education  program. 
The  Human  Adventure.  It  is  good  to 
know  that,  along  with  its  manifold 
other  functions,  the  American  system 
of  broadcasting  can  find  time  also  for 
educational  material  of  wide  popular 
appeal,  and  that  educational  institu- 
tions are  alert  to  the  need  for  such 
programs.  May  The  Human  Adven- 
ture continue  to  flourish." 


Twin  City  Outlet 
Sought  by  Cowles 

File  With  FCC  for  New  Name; 

WLOL  Negotiations  Failed 

APPLICATION  for  a  new  stand- 
ard broadcast  station  in  Minneapo- 
lis-St.  Paul,  to  operate  on  580  kc 
with  1,000  w  day  and  night  (direc- 
tional day  and  night)  was  filed 
with  the  FCC  last  week  by  the 
Northwest  Broadcasting  Co.,  a  new 
corporation  established  by  the 
Cowles  newspaper  and  radio  in- 
terests. 

The  corporation's  stock  is  owned 
in  equal  shares  by  John  Cowles, 
president  and  publisher  of  the 
Minneapolis  Star-Journal,  and  his 
brother,  Gardner  Cowles  Jr.,  presi- 
dent of  the  Iowa  Broadcasting  Co., 
the  Des  Moines  Register-Tribune 
and  Look.  John  Cowles  is  president 
and  treasurer,  Gardner  Jr.  chair- 
man of  the  board  and  vice-presi- 


Hygrade  Expands 

HYGRADE  FOOD  Products  Corp., 
New  York,  expanding  its  radio 
advertising  for  meat  products,  on 
Oct.  7  began  sponsorship  of  a 
weekly  quarter-hour  woman  com- 
mentator-interviewer program  on 
WOR  New  York.  Participating 
programs  and  newscasts  are  spon- 
sored on  five  stations  throughout 
the  country.  Agency  is  Williams 
Adv.,  New  York. 


dent,  T.A.M.  Craven,  former  FCC 
member  now  vice-president  of  Iowa 
Broadcasting  Co.,  vice  president; 
Lyle  K.  Anderson,  secretary  of  the 
Star-Journal,  secretary  and  assist- 
ant treasurer. 

Seek  Name  Change 

The  Cowles  organization  for  some  \ 
time  has  been  interested  in  an  out- 
let in  Minneapolis-St.  Paul,  to  be 
operated  in  conjunction  with  the 
newspaper.  Negotiations  for  pur- 
chase of  WLOL,  it  is  understood, 
were  in  progress  several  months 
ago  but  did  not  jell. 

Simultaneously,  it  was  learned 
that  the  Cowles  organization  has 
filed  applications  with  the  FCC  for 
change  in  the  name  of  Iowa  Broad- 
casting Co.  to  Cowles  Broadcast- 
ing Co.  Licenses  of  WOL  Wash- 
ington and  KRNT  Des  Moines,  held 
by  IBC,  would  be  shifted  to  the 
new  Cowles  Co.  WHOM  Jersey 
City  is  licensed  to  New  Jersey 
Broadcasting  Co.,  and  WNAX 
Yankton  is  licensed  to  WNAX 
Broadcasting  Co.,  both  of  which 
are  Cowles'  subsidiaries.  WCOP 
Boston  has  been  acquired  by  the 
Cowles  group,  but  the  transfer 
awaits  FCC  approval. 


I BOILED  FOOTBALL  j 
KTSW  Condenses  Grid  Games 
 Through  Transcription  

A  STREAMLINED  version  of 
Emporia  High  School's  night  foot- 
ball games,  with  every  play  de- 
scribed, will  be  aired  by  transcrip- 
tion this  season  over  KTSW  Em- 
poria. Station  originally  had  the 
games  scheduled  for  full  broadcast, 
from  start  to  finish,  including  run- 
ning accounts  during  times  out. 

Gillette  Safety  Razor  Corp.  will 
sponsor  Friday  nig"ht  boxing  bouts 
on  Mutual,  beginning  at  9  p.m. 
(CWT).  That  would  interfere  vdth 
the  football  games.  So  KTSW 
transcribes  the  play-by-play  ac- 
count and  everything  else.  To  pre- 
vent the  broadcast  from  running 
into  the  late  night  hours,  the 
streamlining  process  was  evolved. 
As  a  result  KTSW  listeners  will 
get  a  full  game,  play-by-play;  con- 
densed to  an  hour  and  a  quarter, 
with  time-out  periods  limited  to  20 
seconds  and  only  the  bare  essen- 
tials of  opening  ceremonies,  the 
quarter  and  half  periods  being 
aired. 

Broadcasts,  sponsored  by  the 
New  Process  Laundry  of  Emporia, 
will  be  handled  by  Duane  Tucker,  ^ 
Emporia  State  student  and  win- 
ner of  the  KTSW  Stanford  Sum- 
mer Radio  School  Award,  and 
Vic  Hyden,  formerly  of  KANS 
Wichita. 


#1^ 


Not  only  does  KABC  carry  the  finest  of  Blue  Network,  regional 
and  local  programs,  but  it  also  believes  in  letting  the  radio  public 
know  that  these  programs  are  on  the  air! 

Each  month  the  station  uses  an  average  of  5,000  lines  of  space 
in  San  Antonio  newspapers  to  feature  its  offerings  .  .  .  another 
factor  which  has  helped  earn  for  KABC  its  reputation  as  "The 
Fastest  Growing  Radio  Station  in  San  Antonio!" 


KABC 


SAN  ANTONIO'S 
BLUE  NETWORK 
STATION 


WEED  &  COMPANY,  National  Representatives 
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You  Can  Buy  National  Network  Radio  Programs 

FOR  YOUR  LOCAL  USE 

Blue  Network  Co-operative  Programs  can  sell  for  you 
—and  you  pay  only  for  your  own  area 

The  Blue  Network  broadeasts  a  group  of  important  coast-to-eoast  network  pro- 
grams— which  can  sell  your  merchandise  or  services — locally.  Each  of  these 
programs  is  for  sale  locally — you  pay  for  each  program  only  in  the  area  in  which 
you  use  it.  Thus,  you  can  sponsor  a  major  network  program  in  your  territory, 
and  at  a  practical  price. 


How  Blue  Network  Co-operative  Programs  Work: 

The  Blue  Network  broadcasts  coast-to-coast.  At 
a  given  signal — at  the  opening,  in  the  middle  and 
at  the  close  of  each  Co-operative  Program — the  an- 
nouncer at  yoxu-  Blue  Station  identifies  the  program 
as  yours  and  does  your  selling.  Result — yoin-  au- 
dience hears  you  sponsoring  a  major  Blue  Net^\  ork 
Program  and  hears  your  substantial  selling 


story  told  against  this  important  background. 

Hundreds  of  prominent  local  advertisers  have  success- 
fullvused  Blue^etuork  Co-operative  Programs,  during 
the  past  two  vears.  The  names  of  these  local  advertisers 
are  yours  for  the  asking. 

Blue  Network  Co-operative  Programs  are  an  ex- 
ceedingly fine  and  effective  group.  Each  series  is 
heavily  merchandiseable  and  for  sale  separately. 


HERE  ARE  THE  BLUE  NETWORK  CO-OPERATIVE  PROGRAMS: 


Baukhage  Talking— Direct  from  Washing- 
ton. Baukhage  gets  his  news  from  the  men 

who  make  it.  He  is  in  daily  touch  with  the 
^  hite  House.  Secretaries  Hull.  Stimson, 
Forrestal  and  other  cabinet  members,  as 
Avell  as  Speaker  Sam  Rayburn,  Joe 
Martin,  Senator  Tandenberg  and  other 
congressional  leaders.  Baukhage  is  a 
top  Washington  figure. Midday, Mondays 
through  Fridays,  15  minutes. 

Kiernan's  News  Corner— Direct  from  New 
York,  Walter  Kiernan.  One  of  the  outstand- 
ing human  interest  reporters  of  our  time. 

Has  had  famous  interviews  with  many 
of  the  world's  great,  including  Pope 
Pius  XII  (when  Cardinal  Secretary  of 
State),  TTinston  Churchill,  the  King  and 
Queen  of  England,  IMadame  Chiang- 
Ivai-Shek,  General  Eisenhower,  Jimmy 
Doolittle,  etc.  Kiernan  has  an  informal 
slant  that  has  endeared  him  to  millions 
of  listeners.  Early  afternoon,  Mondays 
through  Fridays,  15  minutes. 


Martin  Agronsky— Direct  from  Washing- 
ton. One  of  the  world's  great  war  corre- 
spondents. Got  out  of  Singapore  6  days 
before  the  Japs  marched  in — was  with 
General  Montgomery  in  battle,  with 
General  MacArthur  in  Australia,  and  has 
been  under  fire  on  most  of  the  fighting 
fronts.  Martin  Agronskv  has  broadcast 
from  hot  spots  all  over  the  world.  Early 
morning,  Mondays  through  Saturdays, 
15  minutes. 

The  Mystery  Chef— Direct  from  New  York. 
Tells  women  how  to  cook  luxurious  meals 

at  low  cost.  Has  thelargest  audienceof  any 
cooking  expert  in  the  L  nited  States.  This 
is  a  highly  merchandiseable  program  and 
can  create  substantial,  traceable  store 
traffic.  The  Mystery  Chef  personally 
will  endorse  an  acceptable  product  or 
store  and  recommend  it  to  his  responsive 
audience.  Davtime,  Mondays  through 
Fridays,  15  minutes. 


Henry  J.  Taylor— Direct  from  New  York. 
World-famous  authority  on  international 
affairs.  One  of  the  great  journalists  of  our 

day.  A'^i  rites  for  Scripps- Howard  news- 
papers. Reader's  Digest,  Life  Magazine, 
Saturday  Evening  Post,  Cosmopolitan, 
etc.  Henry  J.  Taylor  has  seen  the  war 
through  the  eves  of  the  prime  ministers 
and  leading  military  figures  of  27  coun- 
tries abroad,  including  President  Inonu 
in  Turkey,  Franco  in  Spain,  Salazar  in 
Portugal,  Per  Albin  Hansson  in  Sweden; 
as  well  as  Anthony  Eden  and  others  in 
England,  General  Eisenhower  and  our 
military  leaders  on  many  fronts.  Evening, 
Mondays  through  Fridays,  15  minutes. 

The  Green  Hornet— One  of  radio's  best 

adventure  shows.  30  minutes  of  concen- 
trated excitement.  A  great  cast  and 
highly-skilled  network  writing,  direction 
and  production  account  for  the  vast  audi- 
ence throughout  the  country  that  listens 
regularly  to  the  Green  Hornet.  Evening, 
half-hour  program,  once  a  Aveek. 


The  Blue  NetAvork  furnishes  merchandising  support 
for  all  of  its  Co-operative  Programs.  The  personal 
attention  and  advice  of  Blue  i^etuork  executives  is 
available  to  all  Blue  I\eticork  Co-operative  sponsors. 

By  sponsoring  a  Blue  Network  Co-operative  Program 
vou  get  its  full  value  in  vour  area  but  only  pay  a 
small  part  of  the  total  talent  cost,  because  other 


sponsors  in  other  cities  pay  their  share. 

Outstanding  local  businesses  from  coast-to-coast  are 
siiccessfullvusingBlue^setivork  Co-operative  Programs. 
1  ou  can  get  complete  sponsor  lists  upon  request  and 
can  then  contact  other  sponsors  direct,  asking  their 
experience  ivith  Blue  Co-operative  Programs.  THERE 
ARE   HU-XDREDS   OF   SUCCESS  STORIES. 


For  oil  information  ask  any  Blue  Network  Radio  Station,  or  the  Co-operative  Program  Division  of 
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THIS 
ADVERTISEMENT 
APPEARS  IN: 


Women's  Wear  Daily 
Men's  Wear 

Retailing  Home  Furnishings 
The  Jewelers'  Circular-Keystone 
Chain  Store  Age 


Bakers'  Weekly 
Bakers'  Helper 

National  Carbonator  &  Bottler 
Modern  Brewery  Age 
The  Milk  Dealer 


Ice  Cream  Review 
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It  used  to  be  quite  something  for  New  York  to  tune  in  San 
Francisco,  or  Bangor  to  pick  up  Miami.  But  now  the  pro- 
gram is  the  thing. 

More  stations  in  more  towns  toughens  the  going  for  the 
big  fellows  and  challenges  the  smaller  fellows  to  make 
it  so! 

Result:  "Time  has  changed"  from  just  60  minutes  to  the 
hour  to  something  worthwhile  in  every  single  one  of  those 
60  minutes.  So  have  Fort  Industry  Company  stations 
grown  and  kept  fully  abreast  the  sensational  forward 
trend  in  American  Broadcasting. 


WWVA 

50.000  Wa+ts 

Wheeling,  WesI  Va. 


WAGA 

5,000  Watts 

Ailantd,  Georgia 


WSPD 

5,000  Watts 

Toledo,  Ohio 


WHIZ 

260  Watts 

Zanesviile,  Ohio 


WMMN, 

5,000  Watts 

Fairmont,  West  Va. 


WLOK 

250  Watts 

Lima,  Ohio 


WFTL 

10,000  Watts 

Miami,  Florida 


Jimmy's  Opportunity 

THE  AFM  "strike"  against  recording  for  ra- 
dio can  be  terminated  quickly,  equitably  and 
■without  acrimony.  Practically  without  prece- 
dent is  the  act  of  the  President  in  appealing  to 
AFM  President  James  C.  Petrillo  to  send  his 
musicians  back  to  work  as  a  patriotic  move. 

The  AFM  head  has  called  a  meeting  of  his 
executive  board  this  week  to  give  "careful  con- 
sideration" to  the  President's  plea.  We  think 
there  can  be  only  one  answer  to  the  Chief 
Executive  in  wartime — prompt  and  graceful 
acquiescence. 

Till  now,  Jimmy  has  defied  all  comers  on  the 
recording  ban,  which  has  been  in  force  since 
Aug.  1,  1942.  The  War  Labor  Board  certified 
the  case  to  Director  of  Economic  Stabilization 
Vinson  four  months  ago,  after  the  AFM  czar 
had  defied  its  directive  that  recording  be  re- 
sumed. Even  the  WLB  had  taken  anything  but 
a  strong  position,  and  turned  juridical  hand- 
springs in  trying  to  placate  Jilnmy. 

The  alternative  might  have  been  Govern- 
ment possession  and  seizure  of  the  RCA-Victor 
and  Columbia  Recording  plants,  following  the 
precedent  of  the  Montgomery-Ward  case.  This 
course,  however,  was  not  recommended  by 
NWLB  or  Justice  Vinson,  because  there  was  no 
finding  that  the  noncompliance  unduly  impeded 
the  war  effort.  We  difi'er  with  that  view, 
though  admittedly  certain  of  the  facts  have 
changed  since  the  majority  of  the  recording 
companies  capitulated  to  AFM  demands. 

The  President  sets  forth  the  facts  clearly 
in  his  strong  telegram.  AFM's  noncompliance, 
he  said,  may  encourage  other  instances  of  non- 
compliance which  "will  impede  the  war  effort". 

On  Jan.  12,  1943,  the  AFM  President  told  a 
Senate  investigating  subcommittee  considering 
legislation  to  outlaw  strikes  in  wartime,  that 
he  would  grant  the  request  of  the  President 
that  musicians  go  back  to  work  after  the  Chief 
Executive  was  told  the  facts.  The  President 
has  made  the  request — after  a  review  of  the 
facts  by  his  closest  advisers. 

It's  now  up  to  James  Caesar  Petrillo. 


'Hero'  Epidemic 

WITH  EVERY  important  development,  oc- 
currence or  event,  whether  in  peace  or  war, 
there  evolves  the  parasite  bent  upon  aggran- 
dizing himself  by  winning  public  favor  or  sym- 
pathy. This  grim  war  is  no  exception.  Radio 
in  some  instances  has  been  taken  in. 

Take  the  case  of  the  radio  singer  on  a  New 
York  station  billed  as  a  wounded  air  ace,  who, 
by  dint  of  plastic  surgery,  was  rehabilitated. 
He  was  picked  up  for  appearance  on  a  national 
network  documentary.  A  check  revealed  it  was 
a  hoax.  He  had  been  an  aviation  cadet,  but  had 
been  discharged  because  of  a  skin  disease  and 
had  never  seen  a  fighting  front.  It  was  a  press 
agent's  pipe  dreain. 

There  are  other  instances  of  participation 
shows  wherein  men  in  uniform,  bedecked  with 
service  ribbons  and  medals,  turned  out  to  be 
pure  phonies  seeking  ku-ios  and  cash.  The 
FBI  is  turning  in  such  fakes  daily. 

Usually  it  is  found  that  these  phony  heroes 


or  their  press  agents  try  to  muscle  in  on  radio. 
As  the  war  progresses,  it  gets  worse.  It  is  a 
low,  obnoxious  business. 

Self-acclaimed  heroes  shouldn't  be  accepted 
at  face  value — particularly  if  they  have  press 
agents.  There  is  a  simple  formula.  Ask  for 
the  subject's  military  record.  Get  his  serial 
number,  his  name  and  his  home  town.  Then 
check  with  the  nearest  public  relations  office 
of  the  particular  service  branch.  With  that 
information,  a  check  at  Washington  personnel 
headquarters  is  swiftly  made. 


Time  for  a  Change 

FOR  SEVEN  years  Atlantic  Refining  Co.  has 
followed  an  unusual  policy  in  meeting  request 
of  stations,  not  on  its  sponsored  schedule,  for 
the  right  to  broadcast  games  to  which  Atlantic 
has  exclusive  rights.  The  policy  is  simple: 
Grant  the  right  to  stations,  and  provide  tthe 
lines,  on  condition  they  catry  the  Atlantic  com- 
mercials gratis. 

But  there  lies  what  most  broadcasters  call  a 
violation  of  advertising  ethics — a  sustaining 
program  with  free  commercials. 

WGAR  Cleveland  ran  into  the  policy  when 
it  tried  to  get  rights  to  three  Notre  Dame  foot- 
ball games  on  the  Atlantic  schedule,  offering 
to  substitute  public  service  announcements. 
Atlantic  originally  scheduled  other  games  on 
its  Cleveland  station,  WTAM,  leaving  Cleve- 
land without  Notre  Dame  coverage  on  those 
days  though  it  is  a  red  hot  Notre  Dame  town. 

Seven  years  ago  the  policy  inay  have  been 
expedient.  Today  Atlantic's  policy  is  outmoded. 
Abuse  of  exclusive  rights  by  suppression  of 
broadcasts  desired  by  a  large  audience  even- 
tually will  backfire  on  sponsors. 


Newspaper  Bites  Network 

IN  THIS  radio  age,  precedents  topple  like 
duck-pins.  Networks  (and  stations)  buy  news- 
paper space,  but  for  the  first  time  in  our  mem- 
ory, a  newspaper  has  purchased  nationwide 
network  time  to  promote  itself  and  its  market 
and  at  the  same  time  perform  a  public  service. 

The  St.  Louis  Post-Dispatch,  one  of  the  na- 
tion's top  journals  (which  had  the  foresight 
to  get  into  radio  early  with  KSD)  has  bought 
a  full  NBC  network  for  highlight  resumes  of 
the  World  Series  games  in  St.  Louis.  Grantland 
Rice,  sports  columnist,  Luke  Sewell,  manager 
of  the  Browns,  Billy  Southworth,  manager  of 
the  Cardinals,  and  J.  Roy  Stockton,  the  P-D's 
baseball  expert,  provide  a  13% -minute  com- 
mentary with  only  45  seconds  at  the  beginning 
and  end  for  the  commercial.  There  are  no 
middle  commercials. 

The  program  is  being  carried  over  90-odd 
NBC  stations  and  to  men  overseas  via  the 
Armed  Forces  Radio  Service.  The  time  budget 
probably  will  exceed  $50,000. 

This  "first"  is  significant  in  several  ways. 
Radio  is  chosen  as  a  commercial  medium  by 
an  important  newspaper  entity.  The  commer- 
cials are  the  briefest  possible,  obviously  de- 
signed to  stem  the  effort  of  advertisers  to 
overload,  and  to  set  an  example  (in  keeping 
with  the  incessant  campaign  of  George  D.  Bur- 
bach,  KSD  general  manager  and  P-D  official). 

Here  is  a  newspaper  big  enough  to  recognize 
and  use  a  medium  which  many  of  its  contem- 
poraries regard  as  competitive  (hark  back  to 
the  New  York  newspaper  advertising  survey). 
The  P-D  deserves  acclaim  for  its  enterprise 
and  wisdom.  It  will  profit  in  prestige. 


JOHN  ALBERT  MARTIN 

JOHN  ALBERT  MARTIN,  advertising  man- 
ager for  Montgomery  Ward  &  Co.,  Chi- 
cago, has  a  collection  of  pipes  that  A. 
Conan  Doyle  would  have  envied  for  Sher- 
lock Holmes,  but  just  when  Mr.  Martin  can 
find  time  to  light  any  of  his  smoking  equip- 
ment is  cause  for  conjecture  among  those  who 
know  his  many  duties. 

Max'tin's  title,  director  of  media  of  one  of 
the  nation's  greatest  mail  order  companies, 
belies  his  task  in  its  simplicity,  for  he  is  not 
only  in  charge  of  advertising  for  all  of  the 
company's  640  outlet  stores  and  200  order  of- 
fices but  also  signs  all  contracts  personally 
after  investigating  and  analyzing  the  mai-- 
kets  and  choosing  the  media  to  be  used.  In 
this  capacity  he  spends  nearly  5  million  dol- 
lars in  advertising  annually,  a  half-million  of 
that  going  into  radio  advertising  for  Mont- 
gomery Ward  in  1944  with  a  greater  amount 
seheduled  for  radio  in  succeeding  years. 

He  believes  no  campaign  is  complete  without 
radio,  which,  he  says,  "serves  as  a  supplemen- 
tary medium  to  newspapers." 

Martin  recently  declared  that  companies  "with 
unavailable  products  were  advertising  mainly 
to  keep  their  names  before  the  public.  He  added, 
"Merchandising  methods  are  definitely  under- 
going a  change.  In  spite  of  the  fact  that  com- 
panies are  advertising  miraculous  new  prod- 
ucts to  blossom  out  after  the  war,  the  public 
will  not  be  much  surprised  to  learn  that  these 
products  will  not  be  available  immediately. 

"The  well-known  establishments  are  con- 
tinuing with  their  usual  radio  programs,  and 
recent  entrants  into  the  business  world  have 
snatched  the  available  advertising  media." 

Martin  was  born  in  Muncie,  Ind.,  July  3, 
1904,  the  son  of  the  town's  dentist.  He,  how- 
ever, decided  against  a  profession,  graduating 
in  1927  from  Wabash  College,  Ind.,  with  a  de- 
gree in  Liberal  Arts,  a  "W"  for  swimming  and 
a  reputation  for  being  up  to  that  time  the  only 
business  manager  of  the  college's  publications 
who  didn't  write  his  annual  reports  in  red  ink. 

Following  graduation,  Martin  worked  for  a 
time  on  the  Crawfordsville  (Ind.)  Review,  now 
the  Journal-Review,  and  then  joined  the  sales 
staff  of  the  Chicago  Mill  &  Lumber  Corp.  In 
1928  Martin  opened  his  own  business  as  a 
newspaper  representative  in  Chicago  for  17 
midwestern  papers.  He  joined  Montgomery, 
Ward  &  Co.  in  1936,  where  his  record  in  radio 
advertising  placement  soared  from  nothing  to 
the  half-million  dollars  placed  in  1944  and 
where  he  now  deals  with  some  800  U.  S.  news- 
papers. 

Not  a  joiner,  Martin's  only  social  affiliations 
{Continued  on  j)age  i6) 
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TO  BUILD  A  FUTURE 


•  •  the  Northwest  has  one-half  of  the  nation's  merchantable  timber! 


Lumber  and  forest  men,  like  radio  men,  think 
Utilize  our  community's  forests,  KOIN  uses: 

REGULAR  WEATHER  i^FORMATION  

24-HOUR  DAILY  EMERGENCY  SERVICE 
SPECIAL  PROGRAMS,  such  as  .  .  . 

TILLAMOOK  BURN  ^  judged  the  nation's  outstanding 
war  effort  show  of  1943  at  the  Institute  for  Education  by 
Radio,  1944,  Columbus,  Ohio.  Released  to  nationwide  CBS 
audience. 

PISTOL  BUTTE  1 1944's  tribute  to  the  men  who  protect 

our  forests.  Released  to  CBS.  H.  J.  Andrews,  Regional 
Forester  U.S.  Forest  Service  wrote: 

"You  have  added  another  bright  star  to  the  strhig  of  forestry  radio 
shows  for  which  your  station  has  been  responsible.  This  show  was 
educational  and  interesting,  and  represented  the  kind  of  outstanding 
public  service  we  have  come  to  expect  from  KOIN." 


in  terms  of  the  future.  In  helping  protect  and 

This  has  been  the  Northwest's  best  fire  season.  Foster  Steele,  Assistant 
Supervisor  of  Mt.  Hood  National  Forest,  says:  "We  have  had  no  man- 
caused  fires  during  this  period  since  KOIN  started  helping  us." 

• 

KOIN  is  firmly  a  part  of  the  Northwest's 
vibrant  present  and  inevitable  future! 


PORTLAND,  OREGON 

FREE  &  PETERS,  INC.,  National  Representatives 


o 
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WEED&CO. 

Are  Now 
Exclusive  Representa- 
tives For 

WDEF 

The  Blue  and  Mutual 
Station  That  Gives  the 
Most  for  Your  Adver- 
tising Dollar  in  the  Rich 
Chattanooga  Market  -  - 


WDEF 


Hooper 


Ratings  Are  Constantly 
Going  Up — Get  Them 
From  Weed  &  Company 


WDEF 

CHATTANOOGA 

Joe  Engel,  Pres. 
Frank  S.  Lane,  Mgr. 


Our  Respects  to 

(Continued  from  page  kh) 

are  as  an  honorary  member  of 
journalistic  fraternities.  In  the 
pursuit  of  his  favorite  outdoor  pas- 
time, golf,  he  prefers  to  play  on 
different  nearby  courses.  He  mar- 
ried Mrs.  Martin,  a  native  of  Aus- 
tria, in  1933  in  Chicago.  They  have 
a  daughter,  Joyce,  9,  and  son, 
Bruce,  21  months.  They  live  in  an 
Evanston  (111.)  apartment  where 
Martin  contents  himself  of  evenings 
with  occasional  wood-working  and 
devotion  to  his  vari-shaped  smok- 
ing collection. 


Video  Council  Formed 

CREATION  of  the  National  Tele- 
vision Council,  to  keep  the  public 
informed  of  the  latest  developments 
in  television  was  announced  last 
week  by  Richard  H.  Hooper,  re- 
gional manager  of  advertising  and 
promotion  for  the  RCA  Victor  di- 
vision of  RCA,  and  newly  elected 
president  ,of  the  Council.  Group 
has  set  up  permanent  headquarters 
in  the  La  Salle  Hotel,  Chicago, 
and  is  composed  of  representatives 
of  all  branches  of  thinking  in  the 
television  industry.  Members  of  the 
NTC  include  Comdr.  William  Eddy, 
USNR,  Chicago,  vjce-president  of 
the  Council;  Ros  Metzger,  vice- 
president  and  account  executive  of 
Ruthrauff  &  Ryan,  Chicago,  sec- 
retary-treasurer; Don  McNeill,  mc 
of  the  Blue's  Breakfast  Cluh;  Burr 
Tillstrom,  television  puppeteer; 
Charles  Lyon,  announcer;  F.  K. 
Starbird,  Firestone  Tire  Company 
official. 


NOTES 


LT.  COL.  THOMPSON  H.  MITCH- 
ELL, who  returned  to  his  civilian  posi- 
tion as  vice-president  and  general  man- 
ager of  RCA  Communications  last 
.July,  was  awarded  the  Legion  of  Merit 
Oct.  3  for  his  work  in  developing 
methods  and  procedures  wliich  made 
the  Army  Signal  Corps'  world-wide 
system  of  communications  capable  of 
handling  the  tremendous  volume  of 
traffic. 

ROY  D.  MOORE  of  the  Brush-Moore 
Newspapers  (WPAY-WHBC)  has 
been  elected  chairman  of  the  bureau 
of  advertising  of  the  American  News- 
paper Publishers  Assn.,  succeeding 
Frank  E.  Tripp  of  the  Gannett  News- 
papers (WHEO  WENY  WHDL 
WTHT  WDAN  WOKO  WABY )  who 
has  resigned. 

DR.  FRANK  B.  JEWETT.  vice- 
president  in  charge  of  development 
and  research  for  American  Telephone 
&  Telegraph  Co.,  who  retired  Sept. 
30  after  40  years  service  with  the 
company,  will  devote  full  time  to  his 
work  as  ijresident  of  the  National 
Academy  of  Sciences  and  as  a  member 
of  the  National  Defense  Research 
Committee  of  the  Office  of  Scientific 
Research  &  Development.  He  will  oc- 
cupy offices  at  NDRC  headquarters  in 
the  Empire  State  Bldg..  New  York, 
and  will  divide  his  time  between  New 
Y'ork  and  Washington. 

BERNARD  JAY  SHAW,  account 
e.xecutive  of  WPAT  Paterson,  N.  J., 
has  been  appointed  sales  ijromotion 
manager  of  the  station. 


"Your 
Western  New  York 
Sctlesman" 


ROCHESTER,  N.  Y. 

50,000  Watt .  .  .  Clear  Channel 
.  .  .  1180  on  Dial  .  .  .  Affiliated 
with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative: 
George  P.  Hollingbery  Co. 


Mr.  Gunzendorfer 


Gunzendorfer  Promoted 
To  Manager  of  KSFO 

APPOINTMENT  of  Wilton  Gunt 
zendorfer   as  manager  of  KSFO 
San  Francisco  wsls  announced  last 
week  by  Wesley  I.  Dumm,  presi-  i 
dent  of  the  Asso-  j 
ciated  Broadcast-  ! 
ers   Inc.,  operat-  ) 
ing  the  standard  ! 
station  along 
with  the  interna- 
tional shortwave 
stations  KWID 
and   KWIX.  Mr. 
Gunzendorfer  ear- 
lier this  year  had 
joined  Associated 
as    manager  of 
Associated  Recording  Studios,  one 
of  its  divisions.  Previously  he  had 
served  six  years  as  manager  of 
KSRO  Santa  Rosa  [Broadcasting, 
July  31]. 

The  appointment  was  made  to  al- 
low Lincoln  Dellar,  vice-president 
and  general  manager  of  Associated, 
to  devote  more  time  to  postwar 
planning  in  connection  with  KWID 
and  KWIX,  as  well  as  proposed  de- 
velopment of  both  television  and 
FM  stations  by  Associated.  Mr. 
Gunzendorfer  succeeds  to  the  post 
vacated  several  months  ago  by  Ed- 
ward J.  Jansen,  who  became  United 
Press  representative  in  the  Pacific 
Northwest. 


CAPT.  JA^IES  STUART,  vice-pres- 
ident of  KOIL  Omaha  and  KFOR 
Lincoln,  is  with  the  AEF  invasion 
forces  in  France,  according  to  word 
received  last  week  by  his  brother 
Charles,   president    of   the  stations. 

RALPH  G.  TUCHMAN,  former  re- 
porter on  Broadcasting's  Washing- 
ton staff,  now  public  relations  officer, 
Army  Air  Forces,  at  Boca  Raton, 
Fla..  has  been  promoted  to  a  first 
lieutenancy.  He  was  a  GI  18  months 
ago. 

GEORGE  A.  KENT  has  been  named 
manager  of  WRLD  West  Point.  Ga. 
He  has  been  active  in  radio  for  a 
number  of  years. 

FRANK  M.  FOLSOM.  a  director  and 
vice-president  of  RCA  in  charge  of  the 
company's  Victor  Division,  has  been 
awarded  the  Navy's  highest  civilian 
honor  with  presentation  by  Secretary 
of  Navy  James  Forrestal  of  the  Dis- 
tinguished Civilian  Service  Award  for 
exceptional  performance  as  chief  of  the 
Procurement  Branch.  Office  of  Pro- 
curement and  Material,  from  February 
1942  to  December  19-13. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

WLAP^exington,  Ky. 


Amarillo 


KFDA 


Amarillo,  Tex. 


The  Tri-State 


Huntington,  W.  Va, 


Knoxville 


WBIR 


Knoxville,  Tenn. 


All  four  stations  owned  and  operated  by 
Gilmore  N.  Nunn  and  J.  Lindsay  NuKn 
Represented  by  The  John  E.  Pearson  Co. 
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Betty  Mshdn,  popular  waitress  at  the  East 
Pari  Restaurant  in  Ravenna,  Ohio,  told 
us  .  .  .  "we  listen  to  WGAR  every  evening 
now  that  it  comes  in  so  grand". 


Bob  Hood,  auto  service  man  of  Medina, 
Ohio,  says  .  .  .  "seems  that  most  of  the  car 
radios  around  here  are  tuned  to  WGAR 
now  that  you're  on  1220". 


NEW  1220  DIAL  POSITION  MEETS 
APPROVAL  OF  WGAR  LISTENERS 


Earl  Henderson,  favorite  druggist  in  Oberlin, 
Ohio,  says  .  .  .  "WGAR  comes  in  here  like 
a  ton  of  bricks,  and  there's  even  more 
demand  for  the  products  advertised  over 
WGAR". 


Anthony  PetOSkey,  '  radio  service  man  in 
Lorain,  Ohio,  says  .  .  .  "since  WGAR  shift- 
ed to  1220,  it  is  heard  here  much  better. 
We  have  many  calls  to  change  push  but- 
tons to  WGAR". 

BROADCASTING    •    Broadcast  Advertising 


Jennie  LekSan  lives  in  Barberton,  Ohio,  near 
the  rubber  town  of  Akron,  Ohio.  "We  hear 
WGAR  just  as  clear  as  a  bell  since  you 
changed  to  your  new  wavelength",  she  says. 


V.  C.  Thompson,  on  the  staff  at  Youngstown 
Library,  lives  in  Warren,  Ohio.  "WGAR 
comes  in  fine  here,"  he  says,  "since  the 
change  ta  position  on  the  dial". 
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FULTON  LEWIS  JR. 


Fulton  Lewis  jr.  is  now  on  a  cross  country  tour, 
gathering  news,  compiling  public  political  reactions 
to  get  a  cross  section  of  the  opinions  of  the  men 
and  women  who  count  in  America.  Lewis'  con- 
clusions are  broadcast  Monday  thru  Friday  over 
210    Mutual   stations,   with   over   130  sponsors. 

For  sponsorship  in  your  city,  ivrite,  wire,  or  call 
WM.  B.  DOLPH,  BARR  BULIDING,  WASHINGTON,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 


KEXYOX  BROWX,  general  manaKer 
of  KOMA  Oklahoma  City,  has  been 
elect^'d  president  of  th(;  newly  orga;i- 
ized  Olilahoma  Citj'  Playhouse,  ama- 
teur theatrical  group.  The  new  organ- 
ization is  the  first  amateur  theatrical 
effort  attempted  in  OUlahoma  City 
in  two  years.  Plans  call  for  a  radio 
workshop  as  part  of  its  activiti  's. 

MORTON  LOWXES  of  the  sales  staif 
of  WTTM  Trenton,  X.  .T.,  is  the  fa- 
ther of  a  boy. 

HERMAXX  D.  MTSING,  who  has 
headed  a  group  of  RCA  engineers 
serving  the  Army  Signal  Corps  on  an 
engineering  development  contract  con- 
cerned with  combat  radio  communica- 
tions ijroblems,  has  been  appointed 
manager  of  sales  and  engineering  serv- 
ic3  for  RCA"s  auto  radio  dept. 

R.  S.  (Dick)  GRESHAM.  formerly 
associated  with  Chicago  advertising 
agencies,  has  joined  KGFJ  Los  An- 
geles as  account  executive. 

GEORGE  LASKER,  general  man- 
ager of  WORL  Boston,  was  honored 
at  a  meeting  of  the  Jewish  War  Vet- 
erans of  the  U.S.  on  Oct.  1  for  his 
"unfailing  cooperation  and  public 
spiriteduess". 

SIDNEY  .T.  FLAMM,  vice-president 
and  general  manager  of  WPAT  Pat- 
erson,  N.  .T.,  on  Oct.  16  will  be 
tendered  a  testimonial  dinner  bv  the 
WPAT  baseball  team. 

NADINE  AMOS,  secretary  to  Don  E. 
Gilman,  recently  resigned  Blue  west- 
ern division  vice-president,  has  been 
appointed  manager  of  the  network's 
new  general  service  department  in 
Hollywood.  Miss  Amos  has  been  with 
the  network  for  the  past  14  years  in 
San  Francisco  as  well  as  Hollywood. 

NORMAN  C.  BROWN,  has  joined 
CJBC  Toronto  as  commercial  repre- 
sentative, following  his  discharge  from 
the  Royal  Canadian  Air  Force,  in 
which  he  served  five  years. 


WAVE 
DOESN'T 

WORK 

FOR 

COIN  IKY.I! 

Far  from  ^^^^'liVfi'^re 
idealist*.  x,ool'  We  simply 

the  rest  of  tbe 

of  the  Louisville 
radio  potentxal««*^^  beam  our 
T-^^'^^rrt  cash,  and  let  the 
5000  vatts  at  ,   .  .  .  U 

Coiu  CandcredU^^^g  ,iikuow 
you're  a  realist,  too^y        ^,et  in 

K.entucky- 


Army  Placement  Section 
Headed  by  Maj.  Baruch 

MAJ.  ANDRE  BARUCH  has  b<,<: 
named  officer  in  charge  of  the  nt  . 
Placement  Section,  Army  Service 
Forces  Group,  Radio  Branch,  Bu- 
reau of  Public  Relations,  War  Dept. 

Unit  will  be  the 
liaison  b  e  t  w  een 
Army  service- 
men  and  radio. 
Through  the 
placement  Sec- 
tion, agencies  and 
networks  may  se- 
cure personnel  for 
shows.  Section 
may  also  place 
certain  A  r  m  y 
personnel  on  pro- 
grams, or  make  them  available  for 
use  on  the  air.  This  clearance  was 
formerly  handled  by  Radio  Branch, 
BPR,  under  Col.  E.  M.  Kirby.  Just 
returned  from  a  tour  of  Army 
hospitals  all  over  the  country  from 
which  he  originated  the  weekly 
Visitiyig  Hour  program  on  CBS, 
Maj.  Baruch  was  formerly  in 
charge  of  A.merican  Expeditionary 
Stations  in  the  North  African  The- 
atre. Prior  to  joining  the  serv- 
ice, he  was  a  well-known  announcer.' 


Maj.  Baruch 


Bernard  Lichtenberg  j 

BERNARD  LICHTENBERG,  52; 
well-known  public  relations  counsel 
and  past-president  (1929-30)  of  the 
Assn.  of  National  Advertisers  and 
its  chairman  in  1930-32,  died  last 
week  at  his  home  in  New  York 
City.  An  author  of  such  books  on 
advertising  as  Advertising  Prin-\ 
ciples.  Advertising  Campaigns  (oil 
which  he  collaborated  with  Brucei 
Barton),  Mr.  Lichtenberg  won  a 
gold  medal  from  the  Advertising 
Club  of  New  York  for  his  "valu-. 
able  contributions  to  advertising 
education."  Mr.  Lichtenberg  was 
an  alumnus  of  New  Yoi'k  U.  from 
which  he  received  a  B.C.S.  degree 
in  1914  and  in  M.C.S.  in  1915.  He 
is  survived  by  his  widow,  two  mar- 
ried daughters,  and  a  son,  M.  J. 
Lichtenberg,  West  Point  cadet.  \ 


Downing  on  Leave 

TOM  DOWNING,  commercial  man- 
ager of  WSB  Atlanta,  is  on  leave 
from  the  station  until  after  elec- 
tion and  has  joined  the  staff  of  the 
Democratic  National  Committee, 
New  York,  as  assistant  to  Leonard 
Reinsch,  radio  director  of  the  Com- 
mittee, who  is  also  on  leave  from 
his  position  as  managing  director 
of  the  Cox  stations,  WSB  WIOD 
Miami  and  WHIG  Dayton. 
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Courtesy  Arthur  Murray  Dance  Studio 


In  good  da72cingj  intricate  footwork  soon  becomes  "second  nature. 


It  is  "second  nature"  for  the  people  of  Southern 
New  England  to  turn  to  WTIC  because,  for 
more  than  nineteen  years,  WTIC  has  provided 
the  type  of  radio  programs  they  prefer. 

Thus,  there  is  a  constant  audience  for  your  sales 


message  when  you  use  WTIC — an  audience  that 
possesses  an  effective  buying  income  60%  greater 
than  the  average  for  the  entire  United  States. 

Let  WTIC's  50,000  WATTS  seU  your  product 
in  Southern  New  England. 


IIS  SOUTHERN  NEW  ENGLAJVn 
FEOrLE  ARE  IN  THE  OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  IVO.  t  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 


Iliiiiiiiiii 


North  Carolina's  third  largest  city. 
City  and  county  are  compact  and 
easily  sold  as  one  unit.  Durham 
County,  1940  U.  S.  Census— 80,244. 


jTflhacco 

%■ 

■jj:  Big  chunk  of  Durham's  $23  million 
I'i  industrial  payroll  goes  to  tobacco 
^•(•^  workers.  Durham  makes  25%  of  all 
'  the  cigarettes  made  in  U.  S.  It's 
', '  truly  the  tobacco. 

(Center 

Of  the  world.  And  what  an  inexpen- 
J;;!  sive  market  to  reach.  You  can  domi- 
•V  nate  at  250  watt  rates.  Don't  cuss 

the  cigarette  shortage.  Cash  in  by 

scheduling 


LOUIS  P.  LOCHNER,  NBC  west 
coast  commentator,  has  been  assigned 
to  follow  the  Allied  armies  into  Berlin 
to  re-establish  and  head  the  Associated 
Press  bureau  there.  His  four-weekly 
5 :4.5-6  p.m.  spot  on  6  Pacific  Coast 
stations  was  taken  over  Oct.  4  by 
Elmer  Peterson,  NBC  commentator, 
and  former  correspondent. 

ARCH  OBOLER,  free-lance  script 
writer,  has  been  engaged  to  do  a 
series  of  postwar  affairs  programs  for 
BBC. 

DORIS  CORWITH.  lecturer  and  as- 
sistant to  NBC's  Public  Service  Con- 
selor,  has  been  appointed  assistant  to 
Dwight  Herriek,  manager  of  the  net- 
work's public  service  department.  She 
succeeds  the  Rev.  Everett  C.  Parker, 
who  resigned  to  accept  the  post  of 
director  of  radio  for  the  Congrega- 
tional-Christian Churches. 

EDMUND  L.  SOUDER  Jr.,  of  the 
Blue  Netw^ork  newsroom  staff  in  Hol- 
lywood, has  been  appointed  a  war 
correspondent,  assigned  to  cover  the 
China-Burma-India  theatre  of  oper- 
ations. Prior  to  his  association  with 
the  Blue,  Mr.  Souder  vi'as  announcer 
and  production  manager  of  KFRE 
Fresno,  Cal.,  and  previously  with 
WJHP  Jacksonville. 

FRANK  MeGRANN,  in  charge  of 
radio,  stage,  screen  and  television 
in  the  Position  Securing  Bureau,  New 
York,  has  resigned  to  undertake  a 
mission  to  the  Far  East  for  the 
U.  S.  Government. 


Mr.  Halpin 


Halpin  Quits  Censorship 
For  Former  KOIN  Post 

LESTER  A.  HALPIN,  for  the  past 
two  years  assistant  director  of 
censorship  under  Byron  Price,  in 
the  press  and  radio  section  of 
the  Office  of  Cen- 
sorship, W  a  s  h  - 
ington,  D.  C,  has 
resumed  his  for- 
mer position  as 
news  editor  of 
KOIN  Portland, 
Ore.,  it  was  an- 
nounced last  week 
by  C.  W.  Meyers, 
president  of  the 
station.  Dale 
Denny,  who  had 
charge  of  the  KOIN  newsroom  in 
Mr.  Halpin's  absence,  continues  as 
assistant  news  editor. 

Mr.  Halpin's  assignment  in 
Washington  entailed  guarding 
against  premature  release  of  vital 
war  information.  In  resigning 
from  that  post  he  commended  ra- 
dio and  the  press  for  their  "mag- 
nificent record"  in  observing  the 
voluntary    code    of  censorship. 


T/S  DON  CHOWN,  former  WJR 
Detroit  announcer,  has  been  trans- 
ferred from  the  Army  Air  Corps  to 
the  Army  Service  Forces,  Boston, 
where  he  is  writing  and  producing 
radio  shows  for  WAG  recruiting. 

ERNIE  NEFF  has  rejoined  the  an- 
nouncing staff  of  WCAE  Pittsburgh. 

NELSON  KING,  director,  of  special 
events  for  WKRC  Cincinnati,  has 
been    promoted    to    salfes  promotion 


SOOOWalts 


in 


TORONTO 


JACK  PETRIE,  former  commercial 
manager  and  announcer  of  WDLP 
Panama  City,  has  joined  WCOA  Pen- 
sacola,  Fla.  as  newscaster. 

PATRICIA  MURPHY  has  been  pro- 
moted to  sales  promotion  director 
of  Frederic  AV.  Ziv  Co.,  production 
firm. 

ALFRED  WALLENSTEIN,  musical 
director  of  WOR  New  York,  has  re- 
ceived a  leave  of  absence  to  conduct 
the    Los    Angeles   Philharmonic  OrJ 
chestra  for  the  1944-4.5  season.  He  wilj 
return  to  New  York  May  1.  His 
broadcasts   will    be    taken  over  by 
guest  conductors. 

JONATHAN  SNOW,  WBBM  Chi- 
cago pi-omotion  manager,  is  the  father 
of  a  boy. 

GEORGE  WHITNEY,  sales  man- 
ager of  KFI  Los  Angeles,  is  in  New 
York  for  three  weeks  contacting  ag- 
ency executives  and  advertisers. 

DICK  JOY.  released  from  the  Navy, 
has  returned  to  Hollywood  radio  as 
freelance  announcer-newscaster. 

WILLIAM  REID,  announcer  of 
CKWX  Vancouver,  recently  married 
Mabel  Van  Boeyen,  a  former  mem- 
ber of  CKWX,  at  Vancouver. 

FERNAND  ROBIDOUX,  formerly 
of  CKAC  and  CBF  Montreal,  has 
joined  CKCH  Hull,  Que.,  as  program 
director. 

JOHN  COLLINGWOOD  READE, 
Toronto  news  commentator,  has  re- 
turned to  CFRB  Toronto,  to  conduct 
a  thrice-weekly  evening  news  com- 
mentary. 

BARBARA  BINNS,  formerly  with 
the  Blue  Network,  New  York,  has 
joined  WSAZ  Huntington,  W.  Va., 
replacing  Irene  Bruce  as  conductor 
of  930  Cliih  women's  program. 

LEITH  F.  ABBOTT,  former  adver- 
tising agent  for  the  northern  division 
of  Southern  Pacific  Co.,  and  widely 
known  throughout  the  northwest 
where  he  has  been  associated  with  lo- 
cal stations  as  an  actor  for  the  past  12 
years,  has  been  named  director  of 
publicity  and  public  relations  for 
KALE  Portland,  Ore. 

ELLIOT  BROZA,  son  of  Stan  Lee 
Broza,  program  director  of  WCAU 
Philadelphia,  will  become  musical  di- 
rector of  the  station  in  January  1945 
succeeding  Johnny  Warrington.  Mr. 
Warrington  will  tour  under  the  direc- 
tion of  Music  Corporation  of  America. 

LOWRY  LONGSTRETH,  formerly  of 
WFTC  Kinston,  N.  C,  released  from 
the  Navy,  and  Alexander  L.  Pater- 
notte,  until  recently  an  Army  lieuten- 
ant, have  joined  the  announcing  staff 
of  WHAT  Philadelphia. 

HUGH  SANDERS,  formerly  on  the 
production  staff  of  WNEW  New  York, 
has  joined  the  producing-announcing 
staff  of  WOR  New  York. 


TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

C  H  N  S 

Halifax,   Nova  Scotia 


JOS.  WEED  &:  CO. 
350  Madison  Avenue,  New  York 
Representatives 


KEY  STATION  OF  THE  DOMINION  NETWORK 
TORONTO  AFFILIATE  OF  THE  BLUE  NETWORK 
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EVERYTHING 


SOMETIMES  IT'S  BETTER  TO  BE  BUILT  FOR  THE  JOB! 


KTSA  was  engineered  and  built 
to  REACH  and  SATURATE 
San  Antonio's  wholesale  trade  area. 

San  Antonio's  wholesale  trade  area  is  booming  and 
progressive.  It's  a  rich  market  now  .  .  .  and  postwar 
plans  will  make  it  even  richer  .  .  .  K  T  S  A '  s  64  county 
primary  coverage  area  delivers  23.11%  of  the  effective 
buying  income  in  the  State  of  Texas  .  .  .  22.06%  of  the 
retail  sales  

This  is  K  T  S  A '  3  primary  market  .  .  .  the  territory 
KTSA  was  DESIGNED  and  BUILT  to  serve,  and  which 
KTSA  DOES  serve,  as  proved  by  every  recognized 
standard  of  measurement  and  survey.  This  is  the  market 
that  K  T  S  A  '  s  programs  are  built  for.  This  is  the  field 
of  K  T  S  A '  s  community  service. 


This  is  what  KTSA  has  for  sole.  It  is  all  that  it  offers, 
charges  for,  or  claims.  If  you  buy  yoiir  radio  time  to 
do  a  specific  job  in  a  specific  market  .  .  .  you'll  be 
interested  in  the  complete  KTSA  story. 

REPRESENTED    NATIONALLY  BY 

TAYLOR  -  HOWE  -  SNOWDEN  RADIO  SALES 

NEW  YORK  —  CHICAGO  —  DALLAS  —  AMARaLO 


KTSA 


SAN  ANTONIO 


BROADCASTING 
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LINGO 

VERTICAL  TUBULAR 
STEEL  RADIATORS 

Now  Available  for 
Prompt  Delivery 

subject  to  existing  regulations. 

Deliveries  can  now  be  made 
in  a  few  weeks  to  those  with 
proper  priority  to  cover  pur- 
chases of  new  equipment.  If 
you  are  planning  improve- 
ments, you  must  have  an  an- 
tenna that  will  produce  top 
efficiency,  an  antenna  that 
operates  with  more  economy, 
greater  performance.  We  are 
prepared  to  serve  you  now. 
Radiators  are  available  in 
standard  heights — 100  to  500 
feet.  Lingo  also  produces 
tubular  steel  poles  for  the 
support  of  FM,  Television 
and  other  UHF  antennas. 

Our  staff  will  be  pleased  to  pro- 
vide yon  zvith  the  complete  story 
as  it  applies  in  your  own  case. 
In  writing,  please  give  location, 
power,  frequency  of  station,  and 
indicate  radiator  height  desired. 

lOHN  E.  LINGO  &  SON,  INC. 

EST.  1897  CAMDEN,  NEW  JERSEY 


JANE  DALTON,  women's  editor  of 
WSPA  Spartanburg,  S.  C,  has  been 
japijointed  to  the  public  relations  com- 
[  mittee  of  the  women  directors  of  the 
,  NAB. 

W.  GORDON  SWAN,  program  man- 
ager of  WBZ-WBZA  Boston-Spring- 

I  field,  celebrated  his  21st  year  on  the 

]  station's  staff  on  Oct.  2. 

FLEETWOOD  LAWTON  has  re- 
sumed his  three-times  weekly  broad- 
casts on  NBC  after  eight  weeks  in 
the  South  Pacific.  He  brought  back 
SO  recordings  made  on  a  Soundscriber. 

EDITH  KELLY  has  joined  WRGB, 
General  Electric's  television  station  in 
Schenectady,  as  program  producer. 

.TIM  WILLARD,  conductor  of  Phil- 
adelphia children's  programs,  returns 
to  the  air  Monday  through  Saturday, 
5:15.  p.m.  on  WIBG  Philadelphia. 

DICK  OSGOOD,  m.c.  for  WXYZ  De- 
troit's Children's  Theatre  of  the  Air. 
is  now  program  director  of  WXYZ 
and  the  Michigan  Radio  Network. 

EARL  WITHROW,  formerly  with 
Gt'orge  H.  Hartman  Co.,  Chicago,  has 
joined  WAIT  Chicago  as  a  copy- 
writer. 

CAROL  MOODY,  former  director  of 
women's  programs  for  WHCU  Ithaca, 
N.  Y.,  has  .joined  WBBM  Chicago 
as  junior  producer. 

CLARA  JUMPER,  formerly  of  KROD 
El  Paso,  has  joined  WIND  Chicago 
as  assistant  to  Fred  Willson,  pro- 
gram director. 

ROGER  KING,  announcer  at  KOMA 
Oklahoma  City,  married  Flora  L«e 
Ciichran  of  Hays.  Kan.  Sept.  9. 

DAVID  GLISSMAN,  announcer  at 
KOMA  Oklahoma  City  resigned  to 
attejul  the  School  of  Music,  North- 
western U. 

TRAVE  BAYLY,  announcer  at  WIIIO 
Dayton,  is  the  father  of  a  boy. 


^  MASS  APPEAL 


RICH  MARKET 


ujcem 

BALTIMORE 

The  Bim  nnmm  station 


JOHN  lUAtR  GEO.  ROEDER 

Pf^sUtent  Central  /Manager 

FREE  &  PETERS,  INC 


PERSOmEL  SHIFTS 
EFFECTED  AT  KTBS 

FOLLOWING    approval    by  the 
FCC  early  last  month  of  the  ex- 
change of  KTBS  Shreveport,  sister 
station  of  KWKH,  for  KTHS  Hot  j 
Springs,  John  C.  McCormack,  for-j 
mer  KTBS-KWKH  general  man-' 
ager  and  head  of  the  group  which 
takes  over  the  operation  of  KTBS  , 
from  the  newspaper  interests  of 
John    D.   Ewing,   last   week  an- 
nounced   new   personnel  appoint- 
ments for  KTBS. 

B.  G.  Robertson,  former  KTBS 
program  director,  has  been  named 
assistant  general  manager  to  Mr. 
McCormack.  Mandell  Weisman, 
formerly  in  the  sales  department, 
has  been  appointed  commercial 
manager.  Due  to  restrictions  on 
construction  materials,  KTBS  will 
continue  to  share  studios  with 
KWKH  for  the  duration,  but  KTBS 
offices  have  been  moved  to  new 
quarters  in  the  same  building. 


BOB  STOREY,  former  announcer  at 
WO  WO  Ft.  Wayne,  Ind..  has  joined 
the  announcing  staff  of  WHIO  Day- 
ton. Sig  Roush  has  been  named  chief 
announcer  at  WHIO  and  Don  Wayne, 
former  chief  announcer,  will  take 
charge  of  production  on  sustaining 
shows. 

DR.  ROBERT  BRAND,  formerly 
with  WTMA  Charleston.  S.  C,  has 
joined  the  announcing  staff  of  WPTF 
Raleigh.  N,  C.  Dr.  Brand  instructs 
Spanish  and  French  at  Meredith  Col- 
leg?. 

TODD    BRANSON,  announcer 
WJW  Cleveland  for  the  past  year, 
has  resigned  to  enter  television  woi-k 
in  New  York. 

CONSTANCE  QUEEN,  former  as- 
sistant head  of  the  script  routing  di- 
vision of  the  Blue  Network,  has  been 
appointed  manager  of  the  division, 
replacing  Louise  Lentz,  who  has  re- 
signed because  of  illness.  Margery 
Hawkinson,  a  member  of  the  division's 
staff,  replaces  Miss  Queen  as  assistant 
head. 

WALTER  GORMAN,  formerly  with 
the  Army  Transport  Service  in  Eng- 
land and  France  as  a  civilian  aide, 
has  joined  the  Blue  Network's  produc- 
tion staff.  Before  joining  the  ATS, 
Mr.  Gorman  was  with  the  radio  de- 
partment of  Young  &  Rubicam  in 
New  York  and  Chicago. 

JERRY  STRONG,  early  morning  an- 
nouncer at  WINX  Washington,  is  the 
father  of  a  girl. 

MORRIS  HASTINGS,  former  music 
editor  of  CBS'  press  information  de- 
partment, has  joined  the  Blue  Network 
as  a  writer  specializing  in  serious 
music  continuity. 
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Is  YOUR  TRANSCRIBED  LIBRARY  as  fresh  and  useful  as 
it  used  to  be  ...  as  it  should  be,  to  be  worth  re- 
newing? Or  would  it  be  better  business  to  make  a 
change  as  soon  as  you  can? 

Or  .  . .  have  you  considered  the  value  of  stepping  up 
your  program  power  with  an  additional  library? 

Check  up  now  —  and  check  on  ASSOCIATED ! 

MOST  HOURS  OF  THE  BEST  RADIO  MUSIC  :  —  not  just 
a  few  "peaks,"  but  consistently  high  listener  appeal 
throughout  the  library . . .  for  real  usefulness  through- 
out the  months  and  years.  That's  because  associated 
music  is  radio  music  .  .  .  big-time,  big-audience  pro- 


kit 


duction  music  .  .  .  surefire  for  more  listeners  and 
clients. 

THE  "million-dollar"  LIBRARY:  —  sparkling  with 
headliners  from  today's,  top  network  shows! 

INCOMPARABLE  REPRODUCTION  QUALITY:  —  because 

associated  transcriptions  are  vertically-cut,  pressed 
on  pure  Vinylite  .  .  .  unmatched  for  life-like  sound.  A 
"plus"  for  AM,  a  "must"  for  FM ! 

There's  real  reason  why  ASSOCIATED  has  gained 
more  new  subscrbers  in  the  past  few  months  than  in 
any  comparable  period  in  its  history.  Now's  the  time 
to  find  out  how  it  fits  your  needs ! 


25  West  45th  Street,  New  York  19,  N.  Y. 
MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  by  Loren  Watson  of  SPOT  SALES^  Inc 


25 

MILLION 

Dollars 


— will  be  poured  into 
the  pockets  of  growers 
who  sell  their  tobacco  in 

WINSTON-SALEM 

during  the  next  three 
months!  They'll  spend  a 
lot  of  that  money  for 
products  we  tell  'em 
about! 


WSJS 


5000  Watts 

600  on  the  Dial 


HEADIEY-REID  COMPAHY 


Dunbar  Named 

DR.  WILLIS  F.  DUNBAR,  Kala- 
mazoo educator,  writer  and  news 
commentator,  has  been  named  di- 
rector of  program  operations  for 
WKZO  Kalamazoo,  it  was  an- 
nounced last  week  by  John  E.  Fet- 
zer,  managing  director  of  the  sta- 
tion. Dr.  Dunbar  has  taken  a  leave 
of  absence  from  his  post  as  director 
of  the  history  department  of  Kala- 
mazoo College  to  assume  his  new 
duties.  He  has  broadcast  news  com- 
mentaries on  WKZO  since  1942. 
The  station's  news  division  will  be 
under  his  supervision. 


CKRC  Staff  Changes 

STAFF  changes  have  beeu  made  at 
CKRC  Winnipeg  with  Charles  Skel- 
diug  promoted  from  announcer  to  chief 
announcer ;  Jack  Wells  to  nighttime 
supervisor,  a  promotion  from  sports 
newscaster.  Orrin  Botsford,  on  the 
sales  staff  for  the  past  two  and  a  half 
years,  is  new  sui^ervisor  of  local  sales. 
George  Retzlafi:  has  been  promoted  to 
chief  operator.  Gordon  Pollou.  former- 
l.v  of  CFAC  Calgary,  and  All-Canada 
Radio  Facilities,  has  beeu  named  of- 
fice manager.  Beatrice  Parenteau.  for- 
merly of  CKAC  Montreal,  is  sales 
promotion  director.  Maurice  Bunn  has 
been  ajipointed  feature  editor  and  John 
Jackson  continuity  editor.  Additions 
to  the  announcing  staff  are  Clyde 
Hamilton  and  Ted  Savage,  both  for- 
merly of  CJRL  Kenora,  Ont.,  and 
Spencer  Smith,  formerly  a  govern- 
ment radio  instructor. 


MORRIS  NOVIK,  director  of 
WNYC,  New  York's  municipal  sta- 
tion, rises  to  acknowledge  tribute 
from  representatives  of  New  York's 
commercial  stations  at  a  testimonial 
luncheon  given  in  his  honor.  Trib- 
bute  was  occasioned  by  Mr.  Novik's 
work  in  coordinating  local  programs 
concerned  with  war  activities,  air- 
raid and  civilian  defense  as  coordi- 
nator of  the  New  York  Radio  Com- 
mittee. Among  the  guests  were 
(left)  G.  W.  (Johnny)  Johnstone, 
director  of  news  and  special  events 
of  the  Blue  Network  and  (right) 
Arthur  Hull  Hayes,  general  man- 
ager, WABC  New  York. 


TAYLOR-REED  Corp..  Mamaroneck. 
X.  Y.  (Tumbo  Pudding),  on  Oct.  11 
starts  What's  Tour  Worry?,  a  pro- 
gram for  teen-age  children,  on  WJZ 
New  York.  Agencv  is  RuthaufE  & 
Ryan,  X.  Y. 


William  Guyer 

WILLIAM  GUYER,  40,  advertising 
manager  of  Schenley  Import  Corp. 
since  1940,  died  last  week  at  his 
home  in  New  York  City.  Mr. 
Guyer,  an  alumnus  of  New  York 
U.,  was  for  several  years  an  ac- 
count executive  with  Blaine  Thomp- 
son Co.,  and  Paris  &  Peart  prior 
to  his  association  with  Schenley. 
Surviving  are  his  widow,  Mrs. 
Gwendolyn  Guyer,  his  parents,  Mr. 
&  Mrs.  Nathan  Guyer  of  Los  An- 
geles, a  brother,  Arthur,  and  two 
married  sisters. 


MORE 
LISTENERS 

than  any  other  Dayton  station 


...ancf  we  can 

PROVE  IT 


Ask  us  . . . 
Ask  Hooper 


WHIO^ 

THE  DA  YTON  MARKET 

5000   WATTS   •    BASIC  CBS 
G.   P.   HOlliNGBERY  CO.,  Representatives 
HARRY    E.    CUMMINGS,    Southeastern  Representative 


DR.  L.  D.  H.  WELD,  director  of  re- 
search. McCann-Erickson,  New  York,  | 
was  made  a  life  member  of  the  New  \ 
York  Chapter  of  the  American  Market-  ' 
ing  Assn.  at  the  first  fall  luncheon 
meeting  in  New  xork  Sept.  28. 

LEWIS  M.  WILLIAMS,  with  Geb- 
hardt  &  Brock.son.  Chicago,  since 
1942,  has  been  named  a  vice-president. 

C.  B.  STEXXIXG,  formerly  vice- 
president  of  Walsh  Adv.  Co.,  Toronto, 
and  since  early  in  the  war  assistant 
to  H.  .J.  Carmicheal,  coordinator  of 
production.  Dept.  of  Munitions  and 
Supply,  Ottawa,  has  joined  Coekfield, 
Brown  &  Co.,  Toronto,  as  account 
executive. 

HOWARD  TULLIS.  former  man- 
ager of  KWKW  Pasadena,  Cal.,  has 
joined  Glasser-Gailey  &  Co.,  Los  An- 
geles agency,  as  account  executive. 

PATRICIA  BEERS  has  shifted  from 
Holl.vwood  radio  department  of  Foote, 
Cone  &  Belding.  to  Los  Angeles  offices 
as  time  buyer  for  all  accounts  serviced 
by  the  agency  in  that  area.  Bess  Har- 
rison continues  as  Hollywood  radio  de- 
partment business  manager. 

JOHX  CORBALEY  has  joined  the 
production  staif  of  Lockwood-Shaekel- 
ford  Adv.,  Los  Angeles. 

TED  DAHL,  who  formerly  headed 
his  own  advertising  agency,  and  W. 
P.  Rodman,  formerly  of  Heintz  Pick- 
ering Co.,  have  joined  Garfield  &  Guild 
Adv..  Los  Angeles,  as  account  execu- 
tives. 

ESSIG  Co..  Los  Angeles  agency,  has 
discontinued  its  San  Francisco  office. 

AXX  BROOK  BASTOW,  assistant 
radio  director  with  BBDO,  New  York, 
has  announced  her  engagement  to  Lt. 
(j.  g.)  Samuel  D.  Brown  Jr..  USXR. 

KER:\IIT  KAHX.  formerly  of  Foote. 
Cijue  &  Belding.  Xew  York,  has  joined 
the  copy  department  of  J.  D.  Tarcher 
&  Co..  Xew  York. 

ALFRED  C.  HOUSER,  formerly  with 
Cruttenden  &  Eger,  Chicago,  has 
joined  the  Agency  Service  Corp.,  as 
vice-president  in  charge  of  merchandis- 
ing and  creative  service. 

KARL  MARK,  director  of  radio  for 
the  Al  Paul  Lefton  Co.,  Xew  York, 
has  been  appointed  instructor  of  radio 
production,  dramatics  and  announcing 
at  City  College  of  Xew  York. 

ROBERT  HAYES,  former  account 
executive  of  Young  &  Rubicam,  Xew 
York,  has  joined  Duane  Jones  Co., 
X'ew  York,  in  charge  of  the  Sweets 
Co.  of  America  account. 

J.  WALTER  THOMPSOX  Co.  on 
Xov.  15  will  move  from  their  recently- 
opened-temporary  quarters  at  909 
Lafayette  Bldg.,  Detroit,  to  permanent 


"—but  WFDF  Flint  reports  a 
tire  shortage  back  home." 
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heres  ,.o.  ® 


spot 


in  every 


mar 


Two-shift  war-industry  markets  have  special 
listening  habits.  It's  easy  to  cover  them  for  maximum  listeners  with  Spot  Broadcast- 
ing. Rural  audiences  have  their  own  timing,  too — to  be  solved  at  least  expense  with 
Spot  Broadcasting. 

Spot  Broadcasting  doesn't  mean  merely  one-minute  spots  or  chain  breaks.  It  means 
programs  of  any  length  ...  on  any  station  ...  in  ayiy  market— selected  by  you.  And 
the  ones  you  want — no  compulsion  about  groups,  chains  or  combinations. 

Maybe  you  ought  to  know  more  about  Spot  Broadcasting  while  there  are  still  good 
availabilities.  A  John  Blair  Man  is  a  good  fellow  to  know. 
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we  have 


"Womanpower" 

to  do 

Merchandisin 


Requests  ■for  merchandising  help 
still  get  HELP  ....  from  this 
station.  Our  staff  of  alert  and 
capable  gals  will  effectively  mer- 
chandise your  KGLO  program  to 
dealers  ...  to  listeners.  Call  on 
them  for  dealer  letters,  newspaper 
tie-ins,  personal  calls  or  confiden- 
tial surveys. 

IDEAL  TEST  MARKET 

No  war-swollen  population  here 
in  the  "PORK  BARREL"  market! 
Just  about  the  same  number  of 
urban  and  farm  listeners  .  .  .  BUT, 
all  have  MORE  TO  SPEND  than 
ever  before.  A  swell  spot  to  test 
those  postwar  p'lans  and  programs. 


FREE  —  A  copy  of  tfiij 
complete  "Study  of  Us- 
fening  Habits  —  Moion 
City.  Iowa  >»rea",wi/l  be 
sent  oi.  .-equesf.  Write 
KGLO  or  ask  ony  Weed 
6  Company  man. 


5000  Watts 


1300  K.C. 


MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  Affiliate 
WEED  &  COMPANY,  Rep. 
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fiuartei-s  in  the  Buhl  Bldg.,  Detroit. 
Harry  Mitchell,  account  executive  on 
the  Ford  account,  will  be  in  charge 
of  the  office.  Other  account  executives 
moving  from  Chicago  to  Detroit  -n-ill 
lif  Storrs  .J.  Case.  Charles  P.  Tyler. 
Liiwell  H.  Stormont,  along  with  Hugh 
Reading,  copy  writer  on  Ford,  and 
J.  Clic  Roberts,  who  will  be  in  charge 
(if  dealer  promotion. 

LESTER  GOTLEIB,  radio  publicity 
director  of  Young  &  Rnbicam.  Xow 
York,  left  Friday  for  Hollywood  for 
a  three-week  visit  at  the  agency's 
(ittice  in  that  city. 

ALBERT  W.  SHERER,  advertising 
manager  of  the  National  Biscuit  Co.. 
has  joined  McCann-Erickson,  Chi- 
cago, as  vice-president. 

T.IOW  Co..  New  York,  has  opened 
aildil  i(mal  offices  ";it  ."idl  Madison  Ave.. 
Xi'w  York,  where  it  lias  taken  the  en- 
tire second  floor  to  house  the  radio, 
outdoor  and  merchandising  depart- 
ments. Phone  number  is  the  same  as 
that  of  the  main  office  at  !)  Rocke- 
feller Plaza.  Circle  6-9300. 


Cope  to  Free-Lance 

DON  COPE,  a  radio  director,  has 
resigned  from  Ted  Bates  Inc.,  New 
York,  to  free- 
lance. Mr.  Cope 
will  direct  Rose- 
mary which  re- 
placed Vic  &  Sade 
for  Ivory  Flakes 
on  NBC,  Oct.  2, 
handled  by  Ben- 
ton &  Bowles.  He 
will  continue  to 
direct  Pahnolive 
Party,  sponsored 
on  NBC  by  Col- 
gate-Palmolive-Peet  Co.,  and  han- 
dled by  Ted  Bates  Inc. 


SNAPPED  AT  the  "Aunt  Jenny-Kate  Smith  Friendship  Cocoa  Cake 
Party"  are  (1  to  r)  :  Wesby  R.  Parker  of  General  Foods  Corp.;  Harry 
Harding,  account  executive  at  Young  &  Rubicam,  Inc.;  Kate  Smith; 
Joseph  A.  Proctor  of  Lever  Bros.  Co.;  Aunt  Jenny;  and  Ray  Sullivan, 
vice-president,  and  Cal  J.  McCarthy  Jr.,  account  executive  from  Ruthrauff 
&  Ryan,  Inc.  Cake  was  made  with  Swansdown  Cake  Flour,  product  ad- 
vertised on  the  General  Foods  noon-day  program,  Kate  Smith  Speaks, 
handled  by  Y  &  R,  and  Spry  Shortening,  product  advertised  on  Lever 
Bros.'  Aunt  Jenny's  Real  Life  Stories,  daytime  serial,  handled  by  Ruth- 
rauff &  Ryan.  Both  of  these  programs  are  carried  on  CBS. 


Mr.  Cope 


Phone  Spots 

SOUTHERN  CALIFORNIA  Tele- 
phone Co.,  Los  Angeles,  in  an 
eight-week  campaign  for  limiting 
long  distance  phone  use  over  holi- 
day period,  starting  Nov.  1  will 
use  an  approximate  total  of  800 
spot  announcements  on  19  Southern 
California  stations.  List  includes 
KFI  KECA  KHJ  KNX  KFWB 
KVOE  KGFJ  KMTR  KMPC 
KWKW  KPAS  KGB  KFMB  KFSD 
KXO  KPRO  KFAC  KFVD  KRKD. 
Agency  is  the  Mayers  Co.,  Los  An- 
geles. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


New  Los  Angeles  Agency 

FORMATION  of  Smalley,  Levitt 
&  Smith,  advertising  agency,  with 
offices  at  412  West  Sixth  St.,  Los 
Angeles,  has  been  announced  by 
Jack  Smalley,  president.  Telephone 
is  Vandike  0372.  Mr.  Smalley  for 
the  past  seven  years  has  been  Hol- 
lywood manager  of  BBDO  and  prior 
to  that  managing  editor  for  Faw- 
cett  Publications  for  10  years. 
Charles  Levitt,  recently  returned 
from  a  two-year  assignment  as  pro- 
gram manager  of  OWI  Washing- 
ton, and  formerly  head  of  his  own 
Los  Angeles  agency,  has  been 
named  vice-president  and  general 
manager.  Ray  W.  Smith,  manager 
of  Los  Angeles  Downtown  Men's 
Business  Assn.,  assumes  added 
duties  as  secretary-treasurer  of  the 
new  agency.  Activities  will  include 
special  department  under  direction 
of  Mr.  Levitt,  devoted  to  develop- 
ment of  civic  and  industrial  promo- 
tional programs  and  public  rela- 
tions. 


oil* 


^         Hollidoysburg  •  ^ 

\  / 

^Roaring  Spring 

BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


WINN  Transfer  Asked 

APPLICATION  was  filed  with  the 
FCC  last  week  for  involuntary 
transfer  of  control  of  WINN  Louis- 
ville, Ky.,  from  D.  E.  (Plug)  Ken- 
drick,  deceased  [Bboadcasting,  July 
31]  to  his  wife,  Nelle  M.  Kendrick, 
as  executrix  of  his  estate. 


REACH  mJIciU^ 

SALT  LAKE  MARKET 

THROUGH 

UTAH  S  NBC  STATION 


Utoh  has  one  of  the  highest  per  capita 
ratings   as    a    radio    listening  market. 


JOHN  BLAIR  &  CO.  Natioiwl  Representative 
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THE  WORLD  and  AMERICA  » 


MAP  OF  THE  AGE  OF  DIKO^Y 


O  C  E  A  N 


World  events  have  shaped  IJ.  S. 
Hi  story  from  its  beginning  (see 
map).  The  events  that  have  turned 
America  from  a  narrow  strip  of  quar- 
reling colonies  into  the  world's  might- 
iest nation  have  flowed  along  to- 
gether in  one  mighty  stream,  the 
stream  of  our  one  world.  This  is  the 
theme  of  a  radio  series  (52  fifteen 
minute  transcribed  programs)  called 
"The  World  and  America,"  produced 
by  the  Radio  Programs  Department 
of  TIME  Magazine  and  already 
scheduled  in  16  cities. 


A  PUBLIC  SERVICE  EDVCATIOXAL  PROGRAM 


Illlllllllllllilllllll 
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STATIONS  BROADCAST- 

ING THE  WORLD 

AND 

AMERICA 

Akron,  Ohio 

WHKK 

Baltimore,  Md. 

WFBR 

Birmingham,  Ala. 

WBRC 

Chicago,  III. 

* 

Cincinnati,  O. 

WCPO 

Detroit,  Mich. 

CKLW 

Fresno,  Cal. 

KARM 

Honolulu,  Hawaii 

KGU 

Knoxville,  Tenn. 

WROL 

Little  Rock,  Ark. 

KLRA 

Memphis,  Tenn. 

WHBQ 

Milwaukee,  Wis. 

WISN 

Minneapolis-St.  Paul 

KSTP 

New  York,  N.  Y. 

WOXR 

Oklahoma   City,  Okla. 

* 

Portland,  Me. 

WGAN 

Rochester,  N.  Y.  |^ 

WHAM 
WHEC 

San  Francisco,  Cal. 

* 

Salt  Lake  City,  Utah 

KDYL 

South  Bend,  Ind. 

WSBT 

Washington,  D.  C. 

WINX 

White  Plains,  N.  Y. 

WFAS 

^Station  to  be  selected  by  sponsor. 

produced  by 


TIME 


the  Weekly  Newsmagazine 
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Leaders  of  all  America's  parties  agree  that  t 
keep  the  whole  world  out  of  war.  And  that  w 
in  world  affairs.  To  make  this  national  polic 
fluence  of  world  events  on  America's  past  a 
"The  World  And  America"  tries  to  get  this 
intelligent  Americans — and  make  it  stick  an 
broadcasts,  it  aims  to  teach  U.  S.  history  by 
two  everyday  Americans  who  like  the  coun 
got  that  way. 

The  premieres  of  this  educational  his- 
torical program  series  was  aired  over 
WQXR,  New  York,  about  three  months 
ago.  Approval  has  been  spontaneous  from 
educators  as  well  as  listeners.  Typical  is 
the  comment  of  Winifred  Fisher,  Execu- 
tive Director  of  the  New  York  Adult  Edu- 
cation Council,  Inc.,  who  writes: 

"/  have  heard  many  enthusiastic  com- 
ments about  your  program.  For  example. 
Dean  Langmuir,  an  investment  counselor 
and  brother  of  the  electrical  Irving,  said 
recently, 

^The  World  and  America,  is  perfect- 
ly wonderful.  J  tvouldn't  miss  it  for 
anything.  I  ought  to  know  those 
things  but  I  don^t.  If  I  have  ever 


o  keep  out  of  war  ourselves  we  must  help 
e  can  do  this  only  by  taking  a  guiding  part 
y  work,  our  citizens  must  understand  the  in 
nd  its  future. 

important  information  into  the  heads  of  busy, 
d  make  it  interesting  too!  In  a  series  of  52 
letting  you  eavesdrop  on  the  conversation  of 
trv  they  live  in  and  want  to  find  out  how  it 


known  them.  I  have  forgotten  them, 
but  they  interest  me  exceedingly.' 
"'The  program  must  be  pretty  good  since 
its  appeal  to  so  sophisticated  a  person  is 
just  as  strong  as  to  some  of  the  much  less 
sophisticated  people  with  whom  I  have 
discussed  it." 


Available  in  areas  not  already 
reserved.  Write 

HARRY  S.  GOODMAN 

19  East  53  Street 
New  York  22,  New  York 
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HERE'S 
COVERAGE! 

Washington's  radio  audi- 
ence is  composed  of  folks 
from  every  state  in  the 
Union.  Eventually  some 
of  them  will  wend  their 
way  homeward.  Then 
they  will  ask  for  the 
products  they  learned  to 
know  and  use  while  in 
Washington.  Doesn't  that 
give  you  National  cover- 
age at  the  low  WINX 
rates? 

T/ie  Best  Test  Market  at 

MINIMUM  COST 


WINX 

HIie^asIimgtottPoBt^lattan 
Washington  1,  D.  C. 


Represented  Nationally  by 

FORJOE  &  COMPANY 


CONVERSION  of  the  Vanderbilt 
Theatre,  148  W.  48th  St.,  New  York, 
into  a  broadcasting  studio  for  the 
Blue  network  has  been  completed  and 
five  Blue  programs  weekly  are  now 
originating  from  the  theatre.  Con- 
version includes  location  of  the  control 
booth  in  the  balcony  instead  of  the 
ground  floor,  and  a  stage  that  can 
be  enlarged  or  reduced  in  size  as 
necessary.  For  better  acoustical  con- 
trol, studio  walls  have  movable  panels 
and  the  ceilings  over  the  stage  can 
be  pivoted. 

WABC  New  York,  which  last  May 
discontinued  broadcasting  from  6  a.m. 
to  8  a.m.  Sunday,  on  Oct.  1  reverted 
to  6  a.m.  as  the  start  of  the  broad- 
east  day.  Arthur  Hull  Hayes,  general 
manager,  said  the  move  was  made  in 
response  to  many  requests. 

KYW  Philadelphia  has  resumed  its 
educational  broadcasts  with  six  dif- 
ferent programs  devoted  to  the  public, 
parochial  and  private  scliools  in  the 
Philadelphia  area.  Included  are :  Our 
Public  Schools,  Living  in  Wartime, 
Know  Your  Schools,  and  Once  Upon 
a  Time. 

KTSW  Emporia,  Kan.  has  added  the 
special  AP  radio  wire  through  Press 
Assn. 

WCMI  Ashland,  Ky.,  broadcast  Vic- 
tory Fleet  Day  celebration  when  a  pa- 
rade of  river  boats  and  Coast  Guard 
craft  as  well  as  an  Army  tugboat 
past  Huntington,  Ky.  on  the  Ohio 
River.  The  broadcast,  on  the  third 
anniversary  of  the  Merchant  Marine 
in  this  war,  was  carried  for  an  hour 
and  a  half. 

WAAT  Newark  has  appointed  Radio 
Adv.  Co.  as  national  representative 
outside  the  New  York  area.  Station 
handles  sales  direct  locally. 

CKMO  Vancouver  has  changed  its 
corporate  name  from  B.  C.  Broadcast- 
ing System  Ltd.  to  British  Columbia 
Broadcasting  System  Ltd. 


f*^  PROCii^AMS 


SECOND  cycle  of  Yanks  in  the 
Orient,  transcribed  quarter- 
hour  series  produced  in  the 
Far  East  by  a  special  team 
assigned  to  the  task  by  the  War 
Dept.,  started  on  the  Blue  Net- 
work Oct.  2.  New  Series  of  26 
discs  will  again  tell  the  story 
of  actions  of  our  troops  in  the 
China-Burma-India  area,  starting 
off  with  a  description  of  a  visit  to 
the  Southeast  Asia  Command  with 
General  Stilwell  participating  in 
the  program.  Included  in  subse- 
quent programs  will  be  accounts  of 
action  behind  Jap  lines,  interviews 
with  prisoners,  G.  I.  visit  to  a 
Buddhist  Temple,  combat  mission 
with  the  10th  U.  S.  Army  Air 
Force  and  a  recording  of  the 
output  of  a  U.  S.  State  Dept. 
propaganda  loudspeaker  directed 
against  the  Japs  50  yards  in  front 
of  their  lines. 

Postwar  Series 

POSTWAR  planning  programs 
have  been  stimulated  in  several  cit- 
ies by  the  Tomorrow's  Washington 
series  just  completed  on  WRC 
Washington.  Committee  for  Eco- 
nomic Development,  Board  of 
Trade,  Government  officials  and 
others  have  endorsed  the  series, 
conducted  as  an  impromptu  round- 
table  on  10  basic  subjects.  Each 
program  developed  at  least  one 
major  news  story  for  local  news- 
papers. The  Daily  News  cooper- 
ated with  WRC  in  the  project. 
Civic,  Federal  and  business  leaders 
took  part. 


We  KNOW  the  markets  and  radio  in 
Texas  and  the  Southwest,  and  we  want 
to  assist  you  in  every  way  possible  to 
obtain  the  best  results  from  this  rich  and 
responsive  market.  Don't  hesitate  to  call 
on  us  at  any  time.  There's  no  obligation 
on  your  part. 


REPRESENTING 

KTOK-Oklohomo  City,  Okie. 
KGNC-Amar!llo,  Tex. 
KFYO-Lubbock,  Texas 
KTSA— San  Antonio,  Texas 
KRGV-Weslaco,  Texas 
KROD— El  Paso,  Texas 
KFDM— Beaumont,  Texas 
KRMD— Shreveport,  Louisiana 
The  Lone  Star  Chain 
The  Oklahoma  Network 


New  York — Murray  Hill  2-2485  •  Chicago — State  5260  •  Dallas — Riverside  5663 


AYLUR^-UWE-SnUWDEN 


NEW  YORK  18,  N.  Y. 

19  WEST  FORTY  FOURTH  STREET 


CHICAGO  I,  ILL. 

3C0  NORTH  MICHIGAN  AVENUE 


^  DALLAS  1,  TEXAS 

805  TOV/ER  PETROLEUM  81DG. 


New  for  CBS  'Schoor 

CLASSIC  and  contemporary  litera 
ture  will  be  dramatized  on  Tales  o 
Far  and  Near,  weekly  quarter-hou 
educational  series  for  all  ages  start 
ing  on  CBS  Oct.  12  as  part  of  the 
network's  American  School  of  th 
Air.    Preview    Oct.    5  presente 
Dumas'    Three    Musketeers.  An 
other  of  the  "School"  series,  Nev. 
Horizons,  begins   Oct.   11  and  i 
designed  to  show  the  kind  of  place 
where  U.  S.  servicemen  are  sta 
tioned,  and  to  emphasize  postwar 
world  travel  possibilities.  Narrator 
is  Dr.  Roy  Chapman  Andrews,  au- 
thor and  explorer.  ! 


Jewish  Part 

PROGRAM  designed  to  show  the 
constructive  side  of  Jewish  occupa- 
tion in  Palestine  is  being  released 
by  Zionist  Organization  of  Amer-; 
ica,  Washington,  to  local  chapters 
for  placement  on  radio  stations  as 
a  public  service  feature.  According 
to  Jacob  S.  Epstein  Co.,  New  York, 
producer  and  distributor,  66  outlets 
are  already  carrying  transcribed 
series,  titled  Palestine  Speaks,  and 
featuring  Joseph  Gotten,  John 
Boles,  Helen  Menken  and  other 
prominent  actors  in  quarter-hour 
dramatizations  for  weekly  presentar 
tion.  I 


KMYR  Fun  Club 

TO  HELP  combat  juvenile  delin- 
quency in  Denver,  KMYR  has 
formed  a  "Fun  Club"  with  its  own 
mc  and  a  board  of  directors  of 
students  representing  Denver's 
schools.  On  the  two  days  that  a  jit- 
terbug contest  was  held  to  the  tunes 
of  Glenn  Gray's  Casa  Loma  or- 
chestra, Denver  Police  records  re- 
vealed the  city  was  entirely  free 
of  juvenile  disturbance. 


USD  Show  on  WWL 

ORIGINATING  from  a  local  USO 
WWL  New  Orleans  has  inaugur- 
ated a  new  weekly  half-hour  pro 
gram  Club  USO,  featuring  music, 
songs,  interviews,  quizzes,  and  spe- 
cial entertainment  by  station  per- 
sonnel. 




BLUE 


NETWORK 


AUTHORITIES,  ON   RADIO   AND    MARKETS   OF   TEXAS   AND   THE  SOUTHWEST 


YOUNOSTCWN/ 
OHIO  / 

METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 

New  York,  Chicago,  Detroit,  Atlanta, 
San  Francisco 
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. .  .He  travels  with  the  speed  of  light, 
he  sells  like  a  ball  of  fire! 

Alec  Electron  is  the  symbol*  of  a  tremendous 
new  world  force  — selling  by  television! 

Selling  by  sound  alone  —  radio  —  has  brought 
great  results.  Now,  to  have  sight  added,  to  have 
your  product  seen  in  use  as  well  as  "sales  talked," 
is  to  gain  the  multiplied  salespower  of  the  most 
successful  kind  of  selling  —  sampling  and  home 
demonstrations!  Multiple  personal  calls! 

Alert  advertisers  and  their  agencies  are  learn- 
ing to  guide  the  terrific  impact  of  sight-plus- 


sound  salesmanship.  They  are  learning  by  pro- 
ducing experimental  commercial  programs  week 
after  week  over  stations  like  DuMont's  pioneer 
New  York  television  station —WABD. 

We  believe  this  experience  in  telecasting  and 
program-building  can  be  very  useful  to  you  in 
your  postwar  planning.  May  we  help  you.''  May 
we  keep  you  posted  on  television's  progress? 

*DuMont's  Alec  Electron  began  life  as  the 
physicists'  symbol  for  an  electron  (lif) ;  became 
animated  to  personify  the  showmanship  of 
Television! 


DuMoni  Television  Studios  and  Telecasting  Equipment 
Department  of  Allen  B.  DuMoni  Laboratories,  Inc.,  Sta- 
tion Vf(ABD,  Madison  Ave.,  New  York  22,  N.  Y. 
General  Offices  and  Plants,  2  Main  Ave.,  Passaic,  N.  J. 
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IT  TAKiS 

RDX  to 

Spell  DESTRUCTION 
TO  THE  ENEMY  I 


I  IT  TAKES  A 

50.000 

watt  station  to 
sell  the  Denver 
market  and  t/ie 
Mountain  and 
Plain  States 
Region. 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
**Ross  Federal  Survey 


,>«s.  V 


Repiesen  n^.  sa\e5     


FCC  Interest  in  Television  Future 
Seen  in  Prompt  Relay  Station  Grants 


WITH  a  view  towards  postwar  net- 
work television,  applications  filed  by 
Philco  Radio  &  Television  Corp.  for 
seven  television  relay  stations  in 
the  areas  of  Philadelphia,  Balti- 
more and  Washington,  were 
granted  by  the  FCC  last  week 
within  a  week  of  original  filing. 
Although  uncommon  procedure,  the 
immediate  action  is  considered  sig- 
nificant of  the  Commission's  inter- 
est in  the  development  of  network 
transmission  by  radio  for  tele- 
vision. 

Philco  operates  WPTZ  Philadel- 
phia and  has  pending  applications 
for  commercial  television  stations 
in  New  York  and  Washington.  The 
company  now  operates  a  relay  sta- 
tion at  Mount  Rose,  N.  J.,  which 
relays  television  programs  to  and 
from  WPTZ  and  WNBT,  NBC 
video  key  in  New  York. 

No  specific  sites  have  been  re- 
quested in  the  current  applications 
as  Philco  plans  to  identify  the  most 
suitable  locations  through  experi- 
mentation with  the  portable-mobile 
units.  Areas  and  facilities  are: 
Harve  de  Grace,  Md.  (two  sta- 
tions)— channel  11  and  12,  A5  and 
A3  emission,  15  w  visual  and  aural, 
and  channel  13  and  14,  A5  and  A3 
emission,  15  w  visual  and  10  w 
aural;  District  of  Columbia — chan- 
nel 11  and  12,  A5  and  A3  emission, 
15  w  visual  and  10  w  aural;  Sap- 


pington,  Md.  (two  stations) — chan- 
nel 11  and  12,  A5  and  A3  emission, 
15  w  visual  and  10  w  aural,  and 
channel  13  and  14,  A5  and  A3  emis- 
sion, 15  w  visual  and  10  w  aural; 
Honey  Brook,  Pa.  (two  stations)  — 
similar  to  Sappington. 

To  operate  as  a  reversible  relay 
system  between  Washington  and 
Philadelphia,  project  will  be  used 
in  connection  vdth  WPTZ.  Esti- 
mated cost  for  the  system  is  ap- 
proximately $75,000. 

At  the  same  action  the  Commis- 
sion granted  the  applications  of 
Radio  Corp.  of  America  for  a  new 
experimental  television  relay  sta- 
tion, to  operate  as  portable  or  port- 
able-mobile, for  the  area  of  Cam- 
den, N.  J.,  and  a  new  experimental 
television  outlet  for  Camden.  The 
relay  will  operate  on  the  frequency 
321,000-327,000  kc,  with  500  w 
aural  and  visual  power.  The  ex- 
perimental television  broadcast  sta- 
tion will  use  channel  5  with  a  maxi- 
mum power  of  30,000  w  visual  and 
aural. 


Universal  Plans 

UNIVERSAL  MICROPHONE  Co., 
Inglewood,  Cal.,  in  October  issue  of 
"Micro  Topics,"  firm's  house  organ, 
announced  it  will  resume  making 
professional  recorders,  dropped  five 
years  ago,  when  war  bans  are 
eased. 


76.450  DAIRY  FARMS 


IMAGINE  a  community*  with  76,450  dairy  farms, 
1,545,000  dairy  cows,  and  24,985,000  head  of  other 
livestock!  There  you  have  the  picture  of  the  kind  of  farm 
area  WGY  serves  in  central  and  eastern  New  York  and 
western  New  England.  The  animals  don't  listen  to  WGY, 
but  their  owners  DO — and  their  owners  value  their  farm 
products  at  $458,000,000  annually. 

And  WGY  is  the  ONLY  station  that  can  combine  this 
vast  market  into  ONE  coverage  area. 

*WGY's primary  and  secondary  areas  contain  20,881,000 
acres  of  farm  land;  18  cities  of  over  25,000  population; 
39  cities  of  over  10,000,  and  40  incorporated  towns  and 
villages  of  over  5000  population. 


WGY 

SCHENECTADY,  NEW  YORK 

50,000  watts — NBC — 22  years  of  service.  Represented  Nationally 
by  NBC  Spot  Sales 


GENERAL  ^  ELECTRIC 
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Statement  of  The  Ownership,  Man- 
agement, Circulation,  etc.,  Re- 
quired by  the  Acts  of  Con- 
gress of  August  24, 1912, 
and  March  3.  1933 

Of   Bkoaocasting   Combined  With  Broad- i 
CAST    Advbrtising.    published     weekly  at 
Washington,  D.  C,  for  October  9,  1944. 

District  of  Columbia — «s. 

Before  me.  a  notary  public  in  and  for 
the  District  aforesaid,  personally  appeared 
Maury  Long,  who  having  been  duly  sv/om 
according  to  law,  deposes  and  says  that  he 
is  the  business  manager  of  Broadcasting 
Combined  With  BROADCAST  Advertising,  and 
that  the  following  is,  to  the  best  of  his 
knowledge  and  belief,  a  true  .statf^ment  of 
the  ownership,  management  (and  if  a 
daily  paper,  the  circulation ) ,  etc.  of  the 
aforesaid  publication  for  the  date  shown 
in  the  above  caption,  required  by  the  Act 
of  August  24,  1912,  as  amended  by  the  Act 
of  March  3,  1933,  embodied  in  section  537, 
Postal  Laws  and  Regulations: 

1.  That  the  names  and  addresses  of  the 
publisher,  editor,  editorial  director,  man- 
aging editor,   and   business  manager  are: 

Publisher  and  Editor — SoL  Taishofp. 
Washington,  D.  C. 

Editorial  Director — Robert  K.  Richards, 
Washington,  D.  C. 

Managing  Editor — J.  FRANK  BeattY, 
Silver  Spring,  Md. 

Business  Manager — MAURY  LoNG,  Wash- 
ington, D.  C. 

2.  That  the  owner  is:  (If  owned  by  a 
corporation,  its  name  and  address  must  be 
stated  and  also  immediately  thereunder  the 
names  and  addresses  of  stockholders  own- 
ing or  holding  1  per  cent  or  more  of  total 
amount  of  stock.  If  not  owned  by  a  cor- 
poration, the  names  and  addresses  of  the 
individual  owners  must  be  given.  If  owned 
by  a  firm,  company,  or  other  unincor- 
porated concern,  its  name  and  address,  as 
well  as  those  of  each  individual  member, 
must  be  given.) 

Broadcasting  Publications,  Inc.,  Wash- 
ington, D.  C;  Sol  Taishoff,  Washington, 
D.  C;  Betty  Tash  Taishoff,  Washington, 
D.  C. 

3.  That  the  known  bondholders,  mort- 
gagees, and  other  security  holders  owning 
or  holding  1  per  cent  or  more  of  total 
amount  of  bonds,  mortgages  or  other  se- 
curities  are:  (If  there  are  none  so  state.) 
None. 

4.  That  the  two  paragraphs  next  above, 
giving  the  names  of  the  owners,  stock- 
holders, and  security  holders,  if  any.  con- 
tain not  only  the  list  of  stockholders  and 
security  holders  as  they  appear  upon  the 
books  of  the  company  but  also,  in  cases 
where  the  stockholder  or  security  holder 
appears  upon  the  books  of  the  company  as 
trustee  or  in  any  other  fiduciary  relation, 
the  name  of  the  person  or  corporation  for 
whom  such  trustee  is  acting,  is  given  :  also 
that  the  said  two  paragraphs  contain  state- 
ments embracing  affiant's  full  knowledge 
and  belief  as  to  the  circumstances  and  con- 
ditions under  which  stockholders  and  se- 
curity holders  who  do  not  appear  npon  the 
books  of  the  company  as  trustees,  hold 
stock  and  securities  in  a  capacity  other 
than  that  of  a  bona  fide  owner:  and  this 
affiant  h^s  no  reason  to  believe  that  any 
other  person,  association,  or  corporation 
has  any  interest  direct  or  indirect  in  the 
said  stock,  bonds,  or  other  securities  than 
as  so  stated  by  him. 

Maury  Long. 
Sworn  to  and  subscribed  before  me  this 
2nd  day  of  October,  1944. 

Nathan  Sinrod 
(Seal)  Notary  Public. 

(My  commission  expires  October  15,  1948.) 


IT  DOESN'T  TAKE 

AIA6/e 

TO  Cn>RESULTS 
FROM'fHE  MACIC 
VALLEY 


TWIN  FALLS  •  IDAHO 
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Men  and  women  of  Hallicrafters  are  privileged  to  receive  from  the 
United  States  Navy  further  recognition  for  distinguished  service  on  the 
war  production  front.  They  have  been  given  a  special  "Certificate  of 
Achievement"  -  first  award  of  its  kind  _  for  outstanding  service  with  the  ^ 
radio-radar  industries  of  Chicago  in  speeding  vital  war  material  to  the  ^ 
Navy  Added  to  the  four  Army-Navy  "E"  awards,  this  makes  five  times 
Hallicrafters  workers  have  been  cited  for  distinguished  service.  They  prom- 
ise that  this  kind  of  service  will  be  continued  until  the  total  victory  is  ours. 


hallicrafters  radio 


BUY  A  WAR  BOND  TODAY 

THE  HALUCRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT.  CHICAGO  16,  U.S.A. 


1fl^  PEOPLE 


Know  her 
than  any  other 
statue  in  the  world 


ADVERTISERS  KNOW  WHBQ'S 
NEWS  VALUE— FOR  THEY  BUY 
MORE  NEWS  PROGRAMS 
HERE  THAN  ON  ANY  OTHER 
STATION     IN  MEMPHIS 


Memphis  is  the  world's  largest 
Hardwood  lumber  market. 


SOUTH'S  24-Hour  Station 


rty,  General  Manager 


Your  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 


AMERICAN  CYAXAMID  Co..  New 
York,  in  a  test  for  Aero-Defoliant,  a 
weed  killing  chemical,  is  using  one- 
minute  live  spot  announcements  at 
varying  intervals  on  some  20  stations 
throughout  the  country.  More  stations 
may  be  added  at  a  later  date.  Agency 
is  Donahue  &  Coe.  Xe-sv  York. 

STERLIXG  DRUG  Inc..  New  York, 
liiis  acquired  the  stock  of  James  F. 
Ballard  Inc..  St.  Louis,  manufacturers 
of  Canipho-Phenique,  Odorless  Disin- 
fectant and  other  drug  products.  X'o 
change  is  contemplated  from  the  pres- 
ent advertising  set-up,  with  business 
placed  direct  through  Jimm  Daugherty 
Inc..  St.  Louis.  Sales  staff  will  be 
merged  with  that  of  Dr.  W.  B.  Cald- 
well Co.,  Monticello,  111.,  Sterling  di- 
vision. 

IIEXRY  M.  FREDE  &  "Co..  Chatta- 
nooga, manufacturers  of  disi^osable 
diapers,  will  use  radio  after  Jan.  1  in 
Atlanta,  and  Chattanooga  to  create 
wider  demand  for  the  product  and  ''n- 
large  distribution.  Approximately  100 
stores  in  the  two  cities  are  now  selling 
the  diapers.  Agency  is  B.  D.  lola  Co., 
Xew  York. 

ATLAXTIC  BREWING  Co.,  Chicago 
( Tavern  Pale  beer ) .  on  Sept.  30  be- 
gan sponsorship  of  quarter-hour  Foot- 
ball W arm-L  p  Time  immediately  pre- 
ceding the  ten  collegiate .  football 
games,  on  "WJ.TD  Chicago.  Agency  is 
( "amphell-Mithun.  Chicago. 


SEMBLANCE  OF  SERIOUSNESS  is  assembled  as  this  group  gathered  to 
lunch  and  talk  over  the  new  five-minute  news  show  sponsored  by  the  Fair 
store,  Chicago,  on  WMAQ  Chicago  [Broadcasting,  Aug.  28],  Standing 
(1  to  r)  :  Jules  Herbuveaux,  program  manager,  Paul  McCluer,  sales  man- 
ager, and  Rudi  Neubauer,  account  executive,  all  of  NBC  central  division; 
and  Ivan  Hill,  head  of  Ivan  Hill  Adv.,  Chicago.  Seated:  J.  E.  Ellington, 
v-p,  H,  Suyker,  president,  and  J.  M.  Sammeth,  v-p,  all  of  the  Fair  store. 


ALL  SHIXE  SHOE  Co..  Brooklyn, 
which  heretofore  has  concentrated  on 
newspaper  and  magazine  advertising, 
in  a  radio  test  on  Sept.  23  for  26 
weeks  started  sponsorship  on  WHN 
New  York  of  weekly  half-hour  audi- 
ence participation  program  Wish  Bone 
Party.  Those  who  break  off  the  long 
end  of  the  wish  bone  get  a  start  in 
the  career  of  their  choice.  Agency  is 
Winer  Co.,   New  York. 


WORCESTER  lays  the  foundation 
for  POST  WAR  DEVELOPMENT 


The  Worcester  Committee  for  Economic  Development 
reports  on  its  first  year's  action.  Worcester's  hundreds 
of  smaller  businesses  will  receive  post-war  from  this 
Committee  —  production  accounting  and  sales  engi- 
neering counsel;  help  in  arranging  financial  credits; 
assistance  in  the  development  of  foreign  trade. 
Expert  personnel  to  handle  this  work  will  be  assigned. 
This  compact,  industrialized  Central  New  England 
area  will  increase  its  importance  as  a  big  market  — 
a  rich  market  tapped  only  from  the  INSIDE,  by 
WTAG,  a  big  station. 

PAUL   H.    RAYMER    C  O     N  o  ( ion  o  /  "^S  o  leT' R  ep7es"e  n  f  o » i  v  e  s  / 


WORCESTER 


OWNED    AND    OPERATED    BV    THE    WORCESTER    T  E  L  E  G  R  A  M  -  G  A  Z  E  T  T  E 


NATIONAL  CELLULOSE  of  Can- 
ada, Hamilton,  Ont.  (Facelle  tissue), 
has  started  transcribed  musical  pro- 
grams weekly  on  a  number  of  Ontario 
stations,  and  plans  to  use  network 
early  in  194.5.  Account  is  placed  by 
Ferres  Adv.  Service,  Hamilton.  j 

SAMUEL  HIGBY  Camp  Institute 
for  Better  Posture.  New  York,  has 
appointed  Frank  H.  Kaufman  &  Co., 
New  Y'ork,  to  handle  advertising.  Ra- 
dio may  be  used  in  about  six  months. 

WASHINGTON  STORES.  Chicago, 
started  sponsoring  Sept.  24  quarter- 
hour  footliall  Musical  Scoreboard,  fea- 
turing Rog  Underbill  and  football 
scores  on  WIND  Chicago  followins 
the  Chicago  Bears  football  games  on 
Sundays. 

CHICAGO  MOTOR  CLUB.  Chica-  .. 
currently  sponsoring  Jim  Blade  o  /i' 
His  Music,  on  WMAQ  Chicago,  tin  • 
times  weekly,  has  expanded  to  tix'- 
times  weekly.  Order  was  ijlaced  by 
the  Agency  Service  Corp.,  Chicago. 

CHRISTIE,  BROWN  &  Co..  Toronto 

I  chain  bakers),  has  started  Musical 
Tours  5  times  weekly  on  CFRB  Toron 
to.  Program  features  music  of  coun- 
tries where  Canadian  servicemen  are; 
stationed.  Account  was  placed  by  Cock- 
field,  Brown  &  Co.,  Toronto. 

HUDSON  JEWELERS,  Los  Angeles,: 
has  started  sponsoring  five-weekly 
half-hour  audience  quiz  show.  Xame ' 
It  and  You  Can  Hare  It  on  KMPC , 
Hollywood.  Contract  is  for  13  weeks.  \ 
Agency  is  The  Essig  Co..  Los  Angeles,  j 


TUCSON  ARIZONA 

CBS 


1400  KC 
250  WAHS  ^ 

REPRESENTED  BY  JOHN  BLAIR  &  CO.|fc 
AFFILIATED  WITH  THE  AmZONA  NETWORK: 


AFFILIATED  STATION  WLS  CHICAGO 
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Ol*>D  EQUIPMENT— preef«ionf^c«f  — mechanically  and  electronically  —  for  finer  performance 


'WOW 


FaiTibild  S(f.  55v 
FoT-rabU  Recorder 


at  the  critical  33.3  rpm  speed 


wow  is  the  direct  result  of  variation  in  turntable  speed. 

Its  positive  elimination  —  particularly  at  the  critical  33-3  rpm 
speed  —  calls  for  the  positive  Fairchild  drive. 

The  Fairchild  turntable  is  driven  direct  from  the  center.  The 
33-3  rpm  speed  is  obtained  by  a  54  to  1  gear-and-worm  reduction 
of  the  1800  rpm  synchronous  motor  speed.  The  evenness  of  the 
speed  is  obtained  by  a  carefully  calculated  loading  of  the  drive 
mechanism  to  keep  the  motor  pulling  constantly;  by  careful  pre- 
cision control  of  all  drive  alignments  that  might  cause  intermittent 
grab  and  release;  by  carefully  maintained  .0002"  tolerances  in  all 
moving  parts. 


The  33.3  rpm  speed  is  translated  into  /8  rpm  by  a  precision 
friction-ball-race  stepup. 

The  Fairchild  No.  539  Portable  Recorder  is  equipped  with  the 
positive  Fairchild  drive.  It  was  developed  to  meet  the  exacting 
needs  of  radio  and  communications  for  studio-qualit}'  recording 
in  the  field.  And  it  is  built  with  mechanical  skill  —  skill  long  prac- 
ticed in  .0002"  tolerance  production  of  aerial  cameras,  aircraft 
sextants  and  aircraft  computing  gun  sights. 

Descriptive  and  priority  data  are  available.  Address  New  York 
Office:  4~5  -  10th  Avenue,  New  York  18:  Plvit:  88-06  Van 
Wyck  Boulevard,  Jamaica  1,  N.  Y. 

SOl.XD 
KQI"IPME>T  [JT'K 


AM  E  RA 


AND    INSTRUMENT  CORPORATION 
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Buffalo's 
Greatest  Regional 
Coverage 


550  K.C. 

IS 

NOW 

BUFFALO'S 

BLUE 

NETWORK 
STATION 

SOOOWAnSBYDAY 
1000  WATTS  BY  NIGHT 
* 

BUFFALO 
BROADCASTING 
10RP0RAT0N 


«e,  BUFFALC^  NEW  YORK 

rfo4  F|apr«sentati<<a  :'  )  ' 
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I'EXN  FIFTH  AVENUE  Corp.,  XeAv 
York  furrier,  in  addition  to  44  .'ipnts 
\v(-"kly  on  WQXR  New  York,  this 
week  expands  its  radio  seliedule  to  in- 
clude two  transcribed  musical  pro- 
grams weekly.  Firm  also  sponsors 
MUlnu/hi  Sonata,  a  six-weekly  25-min- 
ute  transcribed  musical  program  on 
WAAT  Newark.  Ag?ncy  is  Albert 
Frank-Guenther  Law,  New  York. 

PETER  FOX  BREWING  Co.,  Chi- 
cago (Fox  Deluxe  Beer),  starting  Oct. 
9.  sponsors  Morgan  Beatty's  quar- 
ter-hour XBC  news  show  on  a  local 
l)asis  on  WTNIAQ  Chicago,  Monday 
through  Friday.  Contract  is  for  48 
weeks  through  Schwimmer  &  Scott, 
Chicago. 

SO-LO  Works  luc,  Consumers  Divis- 
ion, Loveland,  O.  (compounds  and 
repair  materials),  has  named  the 
Walker  R.  Haehnle  Adv.  Agency, 
('iucinnati.  to  handle  its  advertising. 


Adds  WMFM 

SAID  to  be  the  first  national 
network  account  to  take  ad- 
vantage of  the  large  FM  au- 
dience in  the  Milwaukee  area, 
Allis-Chalmers  Co.,  sponsor 
of  the  Boston  Symphony  Or- 
chestra on  the  Blue  Network, 
on  Oct.  7  started  the  sym- 
phony series  on  V/MFM  Mil- 
waukee, according  to  George 
Callos,  director  of  advertis- 
ing for  Allis-Chalmers. 


1IEWIX(;    (  o.,   J>us   Angeles    (  liandv  h 
spof   service),  new  to  radio,  tlirougl,  'f 
'I  hc  Mayers  (_"o.,  Los  Angeles,  is  itlan-  , 
iiig  H  southern  (California  spot  cam- 
paign starting  in  Xovember. 

SOUTHWEST  FOOD  PRODUCTS 
Co.,  Long  Beach,  Cal.  (jams,  jellies, 
syrup),  has  appointed  Garfield  &  GuUd 
Adv..  Los  Angeles,  to  handle  its  ad- 
\i'rtising. 

liELL  TELEPHONE  Co.  of  Pennsyl- 
vania and  the  Diamond  Telephone  Co- 
Philadelphia,  have  appointed  Gray  & 
Rogers.  Philadelphia,  as  agency- 

l^.ELL  CLOTHIXG  Co.,  Oklahoma 
City,  again  is  sponsoring  play-by-play 
broadcasts  of  Oklahoma  U.  games  over 
KOMA  (Oklahoma  and  KTUL  Tulsa, 
according  to  Kenyon  Brown,  KOMA] 
manager.  Al  Donaldson.  KOMA  an- 
nouncer does  the  play-by-play  and  Bill 
Bryan.  KOMA  news  director,  the  pre- 
game.  half-time  and  recap  announcing. 

CENTRAL  SOYA  Co.,  Ft.  Wayne. 
Ind.,  and  McMillan  Feed  Mills,  sub- 
sidiary, have  named  Stockton-West- 
Burkhardt.  Cincinnati,  as  agency. 
STAR  ELECTRIC  Motor  Co..  Bloom- 
lield.  X".  .T.,  has  placed  its  account  with 
T'nited  Adv.  Agency,  X'ewark.  Plans 
are  reported  to  include  radio. 

CHAS.  ODEX^CE  Co..  Boston  (ci- 
gars), has  named  Hirshon-Garfield. 
Boston,  as  agency.  Radio  plans  are 
said  to  be  considered. 

PLASTIC  Industries  Technical  Insti- 
tute. Los  Angeles,  has  named  Beau- 
mont &  Hohman,  Los  Angeles,  as  ad- 
vertising representative.  Plans  are  said  j 
to  include  radio.  i 

GUM  PRODUCTS  Inc.,  East  Boston.* 
Mass.   (gum  and  candy),  has  named 
Walther    &    Meuadier,    Boston,  as 
agency.  Radio  plans  are  said  to  be 
considered. 


I>os  Angele 


CIRCULEX  CORP.  of  Canada, 
Toronto  (therapeutic  health  units), 
has  started  twice-weekly  quarter-hour 
musical  programs  on  CKEY  Toronto. 
Account  was  placed  by  Walsh  Adv. 
Co..  Toronto. 


CHICAGO 


SOUTH  BEND 

IS  AS  FAR  FROM 

CHICAGO 

AS 


SOUTH  BEND 


PHILADELPHIA 


PHILADELPHIA 

IS  FROM 

NEW  YORK 


NEW  YORK 


The  South  Bend  area  stands  alone.  It  cannot  be  dominated 
from  Chicago  any  more  than  Philadelphia  can  be  dominated 
from  New  York.  The  South  Bend  territory  is  just  as  much  of 
an  independent  market  as  is  Philadelphia. 

Moreover,  the  latest  Hooper  showing — Hooper  Listening 
Index,  July- August,  1944  —  proves  that  the  area  can  only 
be  adequately  covered  by  using  WSBT,  an  affiliate  of  the 
Columbia  network.  It  has  almost  half  the  radio  listeners  in 
South  Bend  morning,  noon  and  night. 

WSBT  is  22  years  old  — 1,000  watts  at  960.  WSBF,  its 
FM  station,  already  has  been  operating  16  months. 


PAUL  H.  RAYMER  CO. 
National  Representatives 
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BEND 

SMILIXG  IRISHMAX.  Xew  York, 
used  car  dealer,  on  Sept.  30  started 
weekly  half-hour  boxing  matches  on 
WBYX'  X"ew  York.  Bouts  will  be  cov- 
ered by  Charlie  Vackner.  Tedd  Law 
reuce  and  Art  Green.  Agency  is 
Klinger  Adv.  Corp.,  N.  Y. 

RUBSAM  &  HORRMAXX  Brewin 
Co.,  Staten  Lsland,  X'.  Y.,  on  Oct.  5 
started  sponsorship  of  The  Adventure.^ 
of  Vhurlie  Chan  on  W.JZ  Xew  York 
for  R  &  H  beer.  Program  is  presented 
Thursday  7  :30-8  p.m.,  same  time  pro- 
gram was  heard  on  X'BC  as  Lever 
Bros,  summer  replacement  for  Bob 
Burns.  Although  Samuel  C.  Croot  Inc.. 
Xew  York,  is  the  R  &  H  agency,  Paris 
&  Peart.  Xew  York,  has  been  named 
to  handle  the  Charlie  Clian  ijrogram. 
BROADWAY  DEPT.  store,  Los  An- 
geles (Hollywood  store),  augmenting 
its  local  newscast  schedule,  on  Oct. 
2  started  thrice-weekly  quarter-hour 
Bridge  ChiJ)  on  KMPC  Hollywood. 
Robert  L«e  .Johnson,  bridge  expert, 
handles  commentary.  Contract  is  for 
.!')2  weeks.  Placement  is  through  Lee 
Ringer  Adv.,  Los  Angeles. 
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i.ES  iV:  FISHER.  Boston  (J-A.  OS 
lu;irs>,  uow  sponsors  Lester  Smith, 
iinmeutator,  ou  »iuarter-bour  J-A 
■V  n  iial  thriw  weekly  over  WXAC 
■  ^tou  and  W'EAX  Providence. 

IIASER  ENTERPRISES.  St.  Paul. 
:un..  ou   Oct.  2   begaii  spousorship 
a  ijuarter-hour  portion  of  jRecord 
,.  l  ille  on  WGX   Chicago  six  days 
<  ekly,  and  transcribed  quarter-hour 
*.>ws  on  WGX  and  WXEW  Xew 
n.rk,  six  days  a  week.  The  13-week 
*utracts  were  placed  by  0"Xeil.  Lar- 
&  McMahou.  Chicago. 

[OXTGOMERT  WARD  &  Co.,  Chi- 
aico.  on  Oct,  2  began  sponsorship  of 
larter-hour  Rhythm  d-  J  ire  Monday 
iru  Friday  on  TVGX'  Chicago,  and  IB 
ve-miuute  newscasts  weekly  for  13 
,  eks  on  W.JJD  and  WIND  Chicago, 
^'eucy  :  Foote.  Coue  &  Belding,  Cbi- 

-  IIJO, 

'OCILAXA  Inc.  Brooklyn,  spon- 
)i-s  Elmer  Xewton  Eddy,  commenta- 
9r  of  The  Woi-ld  Situation  ou  Tues- 
«v  and  Thursday  evenings  starting' 
^»et.  10  on  WEZ-WRZA  Boston- 
■  priugfield.  Other  nights  Mr.  Eddy 
?  heard  on  a  sustaining  basis. 

\TLAXTIC  COAL  Co..  Boston,  now 
"I'onsors  Washington  Tietrg  and  In- 
' if  rvieics  featuring  Baruet  X'over.  Stin- 
ay  1:1.5  p.m..  on  WBZ-WBZA  Bos- 
ju-Springfield.  Series  is  for  -52  weeks. 

lALERXO  -  MEGOWEX  BISCUIT 
o.,  Chicago,  began  sponsorship  Sept. 
3  of  a  quarter-hour  program  featur- 
Capt.  Michael  Fielding,  eom- 
laentator.  Saturday,  on  WGX  Chi- 
ago.  The  o2-week  contract  was  placed 
hrough  Schwimer  &  Scott,  Chicago. 

EVY  BROS.,  Louisville  (  clothiers  I , 
as  started  thrice-weekly  Buried  Treas- 
re  over  WIXX  LouisviUe.  Program 
presents  case    records  of  unclaimed 

money  in  local  financial  institutions, 
^ess  Furniture  Co.,  Louisville,  has 
taried    six     newscasts    weekly  on 

lWIXX  and  Pierce's  Proprietories 
nc,  Buffalo,  through  Duane  .Jones 
"o.,  Xew  York,  has  signed  for  228 . 

^.ranscribed  announcements. 

CiWIGHT    EDWARDS    Co.,  San 
Francisco  ( coffee ) ,  on  Oct.  1  started 
flhythm   Inn    on  16    CBS  stations, 
-undav  .5:30->:.5.5  p.m.  (PWTl.  Sta- 
ou  list  includes  KXX  KARM  KQW 
':vROT  KOIX  KFPY  KGDM  KTUC 
i;KSrX  KOY  KFBB  KGVO  KGGM 
PKVSF  KROD  KIRO.  Contract  is  for 
r")2  weeks.    Musical  variety  program 
^itars    Britt    Wood,    comedian,  with 
FKitty  Crawford,  featured  vocalist  and 
^:he    Edward's     Choisters.  MeCanu- 
^'Eriekson,    Hollywood,    services  the 
^/offee  account. 

jXORTHROP  AIRCRAFT  Inc.,  Haw- 
.rhorne,  Cal.  (employment!,  in  a  oO- 
jlay  eamijaigu  which  started  Oct.  2 
i<\-ill  use  an  average  total  of  3-50  spot 
j-innouncements  ou  eight  Los  Angeles 
.fii-ea  stations.  List  includes  KH.J 
'kMTR  KMPC  KFAC  KRKD  KXX 
;KF0X  KIEV.  Agency  is  J.  Walter 
Thompson  Co..  Los  Angeles. 


s  I  Hazleton,  Pa. 


NBC  Mutual 


METR(  )-GOLDWYX-MAYER  Stu- 
dios. Hollywood,  on  Sept.  23  started 
weekly  quarter-hour  resume  of  foot- 
ball news  on  KH.I  Hollywood.  Con- 
tract is  for  10  weeks.  Studio  in  addi- 
tion sponsors  live-minute  news  breaks 
on  KX'X  Los  Angeles  betv.-eeu  halfs  of 
the  Saturday  CBS  football  games 
covered  by  Ted  Husing.  Agency  is 
Donahue  &  Coe.  Xew  York. 

FOREMAX  &  CLARK.  Los  Angeles 
( chain  colthiers ) .  expanding  West 
Coast  radio  advertising,  ou  Sept.  29 
for  .52  weeks  started  sponsoring  five- 
weekly  quarter-hour  newseas.t  ou 
KFSD  San  Die^o.  Firm  has  similar 
weeklv  schedule  on  KGO  KQW  KROY 
K.JR  KOMO  WHB.  Thrice-weekly 
ijuarter-hour  Today's:  War  Heroes  is 
also  sponsored  ou  KFI.  Agency  is 
Botsford,  Constantiue  &  Gardner,  Los 
Angeles. 


XADAIR  PARFUMS  Co..  Los  An- 
geles (Shameless  Eau  de  ParfumI, 
has  appointed  Glasser-Gailey  Co.,  Los 
Augeles,  to  handle  advertising.  Xo  im- 
mediate radio  contemplated. 

SOIL-OFF  Mfg.  Co..  Glendale.  Cal. 
(paint  cleaner),  has  appointed  Mc- 
Cann-Ericksou,  Los  Augeles,  to  hau- 
dle  advertising.  Firm  will  contiuue 
its  heavy  schedule  of  newsc-a.sts  ou 
stations  nationally. 

GEXERAL  BREWIXG  Corp..  San 
Francisco  (Lucky  Lager  beer),  on 
Oct.  1  for  third  consecutive  year  re- 
newed Luky  Lager  Dance  Time  on 
KFAC  Los  Angeles.  Series  comprises 
30  minute  program  of  recorded  music 
six  times  per  week  and  an  hour  and 
a  half  broadcast  ou  Sunday.  Place- 
ment is  through  McCaun-Erickson. 
San  Francisco. 


BEAUMONT  MEANS  BUSINESS! 


RADIO  STATION 

KFDM 

Blue  Network— Beaumont, Tex. 


Taylor-Howe-Snowden 
Radio  Sales 


WITH  OFFICES  AT 


19  West  44th  Street 
New  York  18,  N.  Y. 


360  N.  Michigan  Ave. 
Chicago  1,  ill. 


805-6  Tower  Petroleum  BIdg. 
Dallas,  Texas 


Studio  Building 
Portland,  Oregon 


681  Market  Street 
San  Francisco  28,  CaM. 


6362  HoUvwood  Blvd. 
Hollywood  28,  Calif. 


* 'Magnetized 


SERVING  THt 
'MAGNETIZED 
SABINE  AREA 


drawing  people  and  industries  from  other  sections! 


BUFFALOS 
ONLY 
50,000 
WAn 
STATION 

DAY  and  NIGHT 
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RAND  BUILDING,  BUFFALO,  NEW  YOtK 

Notional  Representative: 

FREE  &  PETERS,  INC. 
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STATION  ACCOUNTS 

sp — studio  programs 
ne — neu's  programs 
t — tra  >tscri})tio>is 
sa — spot  announcements 
ta — transcription  announcements 


WOAI  San  Antonio 

Fant  Milling  Co.,  Sherman,  Tex.  (Gladiola 
flour  &  baking  powder) ,  3  iie  weekly,  52 
weeks,  thru  Couchman  Adv.,  Dallas. 

Figaro  Co.,  Dallas  (meat  curing  salt),  2  ia 
weekly,  13  weeks,  thru  Herbert  Rogers 
Co.  Dallas. 

Quaker  Oats  Co.,  Chicago  (FuU-O-Pep 
feeds),  ta  weekly,  26  weeks,  thru  Sher- 
man &  Marquette,  Chicago. 

O'Cedar  Corp.,  Chicago  (polish),  3  sa 
weekly,  thru  Aubrey,  Moore  &  Wallace, 
Chicago. 

Chattanooga  Medicine  Co.,  Chattanooga,  3 

f  weekly,  13  weeks,  thru  Nelson  Chesman 

Co.,  Chattanooga. 
Vick  Chemical  Co.,  New  York  (Vatronol, 

Vaporub),  3  sp  weekly,  52  weeks,  thru 

Morse  International,  N.  Y. 
Mantle     Lamp     Co.,     Chicago  (Aladdin 

Lamps),  2  t  weekly,  thru  Presba,  Fellers 

&  Presba,  Chicago. 
Carter    Products,    New    York    (Arrid),  t 

weekly,  52  weeks,  thru  Small  &  Seiffer, 

N.  Y. 

Apache  Packing  Co.,  San  Antonio  (Prize 
ham,  bacon),  t  weekly,  26  weeks,  thru 
Pitluk  Adv.  Agency,  San  Antonio. 

Carey  Salt  Co.,  Hutchinson,  Kan.,  f  weekly, 
thru  McJunkin  Adv.  Agency,  Chicago. 

Goodyear  Tire  &  Rubber  Co.,  Akron  (rub- 
ber heels),  2  sa  weekly,  direct. 

KFAM  St.  Cloud,  Minn. 

standard  Oil  Co.  of  Indiana,  Chicago  (oil). 

156  ta  thru  McCann-Erickson,  Chicago. 
'Standard  Oil  Co.  of  Indiana,  Chicago  (Bax 

Vitamins),  75  ta,  thru  Ivey  &  Ellington, 

N.  Y. 

Ja,cques  Seed  Co.,  Prescott,  Wis.  (seeds  & 
flour),  78  ta,  thru  Triangle  Adv.  Agency, 
Chicago. 

Beechnut  Packing  Co.,  Canajoharie.  N.  Y. 
(gum),  104  ta,  thru  Newell-Emmett  Co., 
N.  Y. 

Pepsi-Cola  Bottling  Co.,  Long  Island  City, 
312  ta,  thru  Newell-Emmett  Co.,  N.  Y. 

Andresen  Ryan  Coffee  Co.,  Duluth  (Arco 
coffee) ,  5  sa  weekly,  52  weeks,  thru 
Stewart-Taylor  Co.,  Duluth. 

CJBC  Toronto 

Hobbs  Glass  Co.,  Toronto  (glass  &  plastics) , 
sp  weekly,  thru  J.  Walter  Thompson  Co., 
Toronto. 


THE  Suiine^6.  OF 
BROADCASTING 


WHO  Des  Moines 

Smith  Bros.,  Poughkeepsie,  N.  Y.  (cough 
drops),  2  fa  weekly,  52  weeks,  thru  J.  D. 
Tarcher  &  Co.,  N.  Y. 

Flex-O-Glass  Mfg.  Co.,  Chicago  (Flex-0- 
Glass),  sp  weekly,  26  weeks,  thru  Presba, 
Fellers  &  Presba,  Chicago. 

Nutrena  Mills,  Kansas  City  (feeds),  3  sp. 
weekly,  52  weeks,  thru  Bruce  B.  Brewer 
&  Co.,  Kansas  City. 

Willard  Tablet  Co..  Chicago,  6  sp,  weekly, 
thru  First  United  Broadcasters,  Chicago. 

Omar  Inc.,  Omaha  (Ranch  House  cake 
flour) ,  3  t  wekly,  26  weeks,  thru  Mac- 
Farland-Aveyard  &  Co.,  Chicago. 

Little  Crow  Milling  Co.,  Warsaw,  Ind. 
(Coco  Wheats),  6  sp  weekly,  26  weeks, 
thru  Rogers  &  Smith,  Chicago. 

Quaker  Oats  Co.,  Chicago  (Ful-O-Pep 
Feeds),  t  weekly,  thru  Sherman  &  Mar- 
quette, Chicago. 

J.  A.  Folger  &  Co.,  Kansas  City  (Folger 
coffee),  5  t  weekly,  52  weeks,  thru  Grant 
Adv.,  Chicago. 

Ludens  Inc.,  Reading,  Pa.   (cough  drops), 

5  sa  weekly,  26  weeks,  thru  J.  M.  Mathes 
Inc.,  N.  Y. 

Bunte  Bros..  Chicago  (cough  drops),  2  sa 
weekly,  26  weeks,  thru  Presba,  Fellers  & 
Presba,  Chicago. 

WGY  Schenectady 

Lambert  Pharmacal   Co..   St.   Louis  (Lis- 

terine  toothpowder) ,  78  ta,  13  weeks,  thru 

Lambert  &  Feasley,  N.  Y. 
Procter  &  Gamble  Co.,  Cincinnati  (Duz). 

260    ta,    52   weeks    thru   Compton  Adv.. 

N.  Y. 

Musterole  Co.,  Cleveland  (Musterole).  120 
ta,  thru  Erwin.  Wasey  &  Co.,  N.  Y. 

Scholl  Mfg.  Co.,  Chicago  (Zino  Pads  and 
Dr.  Scholl  foot  powder) ,  ta,  thru  Donahue 

6  Coe,  N.  Y. 

Reader's  Digest  Assn.,  PleasantviUe,  N.  Y.. 

52  sa,  13  weeks,  thru  BBDO,  N.  Y. 
Penick    &   Ford,    New    York  (My-T-Fine 

Dessert),  260  fa,  52  weeks,  thru  BBDO, 

N.  Y. 

Seeck  &  Kade,  New  York  (Pertussin),  52 
fo,  26  weeks,  thru  Erwin,  Wasey  &  Co.. 
N.  Y. 

WMAL  Washington 

■Beecham  &  Associated  Products,  Bloomfield, 

N.   J.    (Brylcreem),   2   sa   weekly,  thru 

Atherton  &  Currier,  N.  Y. 
Cocilana,  Brooklyn,  N.  Y.  (Cocilana  cough 

drops),   6  ta,  sa  weekly,  thru  Al  Paul 

Lefton  Co.,  N.  Y. 
Ex-Lax   Inc.,    Brooklyn,   5   fa   weekly,  13 

weeks,  thru  Joseph  Katz  Co.,  N.  Y. 
R.   M.   HoUingshead  Inc.,  Camden,   N.  J. 

(Whiz  floor  wax),  2  sa  weekly,  13  weeks. 

thru  Aitken-Kynett  Co.,  Philadelphia. 
Sweets   Co.  of   America,   Hoboken,   N.  J. 

(Tootsie  V-M),  6  sa  weekly,  13  weeks. 

thru  Duane  Jones  Co.,  N.  Y. 


WJZ  New  York 

J.  C.  Eno  Co.,  Bloomfield.  N.  J.  (salts). 

weekly  f.  thru  Atherton  &  Currier,  N.  Y. 
E.  Fougera  &  Co.,  New  York  (Optrix),  5 

sa  weekly,  26  weeks,  thru  J.  M.  Korn  & 

Co.,  Philadelphia. 
Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 

(Beechnut    Gum),    2    sa    weekly,  thru 

Newell-Emett  Co.,  N.  Y. 
Wait  &  Bond,  Newark,  N.  J.  (Blackstone 

Cigars),  2  fa  weekly,  thru  BBDO,  N.  Y. 
Ex-Lax  Inc..  Brooklyn,  N.  Y.,  8  fa  week- 
ly, 13  weeks,  thru  Joseph  Katz  Co.,  N.  Y. 
Father  John's  Medicine  Co.,  Lowell,  Mass., 

6  sa  weekly,   26  weeks,  thru   John  W. 

Queens,  Boston. 
Curtis  Publishing   Co.,   Philadelphia  (Saf- 

urday  Evening  Post),  7  fa,  thru  MacFar- 

land  Aveyard  &  Co.,  N.  Y. 
Vick  Chemical  Co.,  New  York    (all  prod- 
ucts), weekly  sa,  26  weeks,  thru  Morse 

International,  N.  Y. 
Maryland    Pharmaceutical    Co.,  Baltimore 

(Rem),    5    so   weekly,    26    weeks,  thru 

Joseph  Katz  Co.,  N.  Y. 

CKAC  Montreal 

Living  Room  Furniture  Manufacturers. 
Montreal,  sp  weekly,  direct. 

Vincent  Lab.  Montreal  (proprietary),  6  t 
weekly,  direct. 

T.  H.  Estabrook  Co.  Montreal  (Red  Rose 
tea),  sp  weekly,  thru  McConnell,  East- 
man &  Co.,  Montreal. 

Imperial  Tobacco  Co.,  Montreal  (Sweet 
Caporal  cigarettes)  weekly  sp,  thru 
Whitehall  Broadcasting,  Montreal. 

Kellogg  Co.  of  Canada,  London,  Ont. 
(cereals),  5  sp  weekly,  thru  J.  Walter 
Thompson  Co.,  Toronto. 

Mastercraft  Clothes,  Montreal,  ne  weekly, 
direct. 

WQXR  New  York 

Tourneau  Watches,  New  York,  2  sp  week- 
ly, 52  weeks,  thru  J.  Chasen  Adv.,  N.  Y. 

Health  Foods,  Brooklyn,  N.  Y.,  3  sa  week- 
ly, 52  weeks,  thru  Winston  Adv.,  N.  Y. 

Penick  &  Ford,  New  York.  (My-T-Fine 
Desserts),  7  ne  weekly,  52  weeks,  thru 
BBDO,  N.  Y. 

WAGM  Presque  Isle,  Me. 

Hubbard  Milling  Co.,  Mankato,  Minn. 
(Mother  Hubbaid  flour),  3  sp  weekly, 
direct. 

Ex-Lax  Inc..  Brooklyn,  5  fa  weekly,  thru 

Joseph  Katz  Co.,  N.  Y. 
Miles   Labs,   Elkhart.   Ind.    ( Alka-Seltzer) , 

3  fa  weekly,  thru  Wade  Adv.,  Chicago. 

WENR  Chicago 

Olive    Tablet    Co.,    Columbus,    Ohio  (Dr. 

Edward's  Olive  Tablets),  5  sa  weekly,' 26 

weeks,  thru  Erwin,  Wasey  &  Co..  N.  Y. 
Presto-O-Lite  Battery  Co..  Indianapolis,  sa 

weeklv,    26    weeks,    thru    Ruthrauff  & 

Ryan.    N.  Y. 


Schedules  Begun  J| 
By  Fashion  Firm  1| 

Hirshon  &  Garfield  Handlei- 
Radio  Spot   Canipaigng  , 

AN  advertiser  in  the  fashion  field 
is  making  its  debut  in  radio  with 
long-term  spot  schedule  through 
Hirshon  &  Garfield,  New  York.  The 
agency  is  also  releasing  a  new  ra- 
dio campaign  for  a  lighter,  and  is 
expanding  the  schedule  for  a  sham- 
poo. All  radio  activities  are  under 
the  direction  of  Jerry  Law,  recently 
appointed  radio  chief  for  the 
agency. 

Edith  Lances,  New  York,  start- 
ed Sept.  10,  for  52  weeks  is  pro- 
moting brassieres  on  stations  in 
six  major  markets — Chicago,  San  ! 
Francisco,  Fort  Worth,  Dallas, 
Cleveland  and  Detroit.  Vehicle  is 
a  five-minute  musical  disc.  Clas- 
sics in  Miniature,  with  Thomas 
Hayward,  singer,  and  Bernard  Dud- 
ley. Series  ■will  run  at  the  rate  of 
three  a  week,  on  NBC  and  CBS  sta 
tions,  and  on  Sunday  wherever  pos 
sible,  it  will  also  be  placed  adjacent 
locally  to  the  Philharmonic  Sym 
phony,  sponsored  on  CBS  by  U.  S. 
Rubber  Co.;  and  to  the  General  Mo- 
tors NBC  Symphony  of  the  Air. 

Lektrolite  Corp.,  New  York,  man- 
ufacturers of  lighters  including 
Electrolite  and  accessories,  Oct.  15 
starts  15-second  live  chain  breaks 
Saturday  and  Sunday  in  15  mar- 
kets calling  attention  to  a  series  of 
ads  appearing  in  This  Week,  syndi- 
cated Sunday  supplement. 

For  Eggnog  Shampoo,  M.  Louis 
Products  Co.,  New  York,  now  spon- 
soring five-minute  music  programs 
Voice  of  Romance  in  Philadelphia. 
Washington  and  Baltimore,  is  ex- 
panding its  spot  campaign  through 
1944  until  the  end  of  the  year,  when 
delivery  of  the  product  in  distribu- 
tion areas  will  be  achieved.  At  that 
time,  the  account  plans  to  go  into 
network  radio.  Spot  expansion 
calls  for  sponsorship  of  Romantic 
Era  or  Story  of  Song,  two  quarter- 
hour  discs  on  a  twice-weekly  basis 
on  26  stations  by  Oct.  9,  and  on  40 
by  Nov.  6,  with  parallel  increase 
for  Voice  of  Romance. 


ii 


N.  Y.  Club  Resumes 

J.  HAROLD  RYAN,  NAB  pres- 
ident, will  open  the  1944-45  season 
of  the  Radio  Executives  Club  of 
New  York,  Oct.  9  at  the  Roosevelt 
Hotel.  Mr.  Ryan,  assisted  by  Paul 
Peter,  NAB  research  director,  will 
discuss  the  NAB  plan  of  standard 
measurement  of  station  circulation. 
REC  meetings,  formerly  held 
Thursday  noon,  have  been  moved 
to  Monday  this  year. 


Canada  Output  Up 

CANADA  is  producing  $200,000,- 
000  worth  of  communications  equip- 
ment, including  radar,  this  year. 
Radio  and  electrical  communica- 
tion equipment  manufactured  in 
Canada  before  the  war  amounted 
to  $16,000,000  annually.  As  a  re- 
sult of  the  expanded  industry,  there 
has  been  a  standardization  of  radio 
component  parts  with  the  re.^ultin,^ 
increase    in  production. 
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FARM€RS\  CHOICE! 


.  ^^AlL  RiGHT,  &0$^y  —  /  KNOW  irt 
TIME  TO  TUNe  tN     WLAC  /^^ 


Southern  farmers  like  WLAC,  because  this  Nash- 
ville radio  station  provides  them  with  diversified 
entertainment  of  the  type  they  like  to  hear. 

In  addition  to  the  programs  listed  here,  WLAC's 
schedule  Is  geared  to  the  listening  tastes  of  the  people 
of  the  vast  TVA-rea. 


50,000  WATTS 

ONLY  CBS  OUTLET 
WITHIN  125  MILES  OF  NASHVILLE 


WLAC'S  LUCKY  7  FOR 
SOUTHERN  FARMERS 

5.00  A.  M.  Daybreak  in  Barnyard  6:30  A.  M.  "TEXAS  DAISY" 

6:00  A.  M.  NEWS  6:45  A.  M.  Fairfield  Four 

6:15  A.  M.  Tennessee  Hoedown  7:00  A.  M.  Hillbilly  Highlights 

7:15  A.M.  Renfro  Valley  Folks 

Just  One  of  These  Programs  Brought 
40,000  Orders  in  12  Months 

Farmers  wrote  from  virtual-  tucky,  W.  Va.,  N.  C,  S.  C, 

ly  all  of  the  921   counties  Texas,  Arkansas,  Louisiana, 

in   12   Southeastern   states!  Mississippi,  Alabama,  Geor- 

More    than     1,000    letters  gia,    and    Florida.   This  is 

came  from   each   of  these  proof  that  they're  listenin' 

states  .  .  .  Tennessee,  Ken-  ...  to  WLAC. 


For  Availabilities,  Call 

PAUL  H.  RAYMER  COMPANY 

NATIONAL  REPRESENTATIVES 


THE  STATION  OF  THE  RICH  TENNESSEE  VALLEY 


iPOArir'ACTTN.T/n       .       n  I   ^  J 


Feather  Series 

PROGRESS  FEATHER  Co.,  Chi- 
.!  cago,  starts  spot  announcement 
.'.  campaign  for  the  fourth  consecu- 
,i'  tive  year  on  11  stations,  5  to  12 
'V.  times  weekly.     The  13-week  con- 

tracts  were  placed  by  Lieber  Adv. 
:!'■  Co.,  Chicago. 


Joseloff  to  Blue 

STANLEY  JO.SELOFF,  head  of 
the  radio  talent  department  of 
Young  &  Rubicam,  New  York,  has 
resigned  to  join  the  staff  of  the 
Blue  network.  It  is  understood 
that  Mr.  Joseloff  will  probably  be- 
come director  of  talent  for  the  net. 


Meet  WHB's  John  Schilling- 

a  Radio  Veteran  ...and  our  Genial  General  Manager! 


To  pioneer  in  radio,  you  begin  as  a 
"ham"  about  19 14... instruct  in  the 
Njval  Radio  School  at  New  London, 
Conn.,  during  World  War  I . . .  then 
work  for  IT&T  and  the  "Father  of 
Radio",  Dr.  Lee  DeForrest,  in  New 
York.  You  cruise  some  75,000  miles 
as  "sparks"  on  a  tanker... then  install 
a  transmitter  for  an  oil  company  at 
Tampico,  Mexico.  Alongabout  April, 
1922,  you  and  a  chap  named  Sam 
Adair  build  WHB  in  Kansas  City — 
originally  known  as  the  "Sweeney 


Automobile  School"  station,  one  of 
the  great  pioneers  in  American  broad- 
casting. You  manage  WHB  uninter- 
ruptedly through  the  years  1922 

to  1944  ...  and  you  learn  a  lot  about 
how  to  give  radio  advertisers  sincere 
service.  "Sincerity"  is  the  word  for 
WHB's  John  T.  Schilling. ..sincerity, 
plus  modesty,  ability  and  being  al- 
ways-on-the-job  to  serveWHB  listen- 
ers and  advertisers.  If  you  want  to 
sell  the  Kansas  City  Market,  WHB 
is  your  happy  medium! 


For  WHB  Availabilities,  Pfione  DON  DAVIS 

KANSAS  CITY  —  Scarritt  Building  —  HArrison  1161 
NEW  YORK  CITY-507  Fifth  Avenue-VAnderbilf  6-2550 
CHICAGO  —  333  North  Michigan  Blvd.  —  CENtral  7980 
HOLLYWOOD-5855  Hollywood  Blvd.-HOIIywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Sclina     •     Great  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 
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NAB  Code  Group  to  Hear 
Frankensteen  Statement 

PROPOSALS  to  amend  the  NAB 
voluntary  Code  of  Ethics,  particu- 
larly with  reference  to  the  ban  on 
sale  of  time  for  discussion  of  con- 
troversial issues,  will  be  considered 
at  a  meeting  of  the  NAB  Code 
Compliance  Committee  in  New  York 
Thursday  and  Friday  pursuant  to 
instructions  of  the  NAB  Execu- 
tives War  Conference  in  Chicago 
last  August. 

Richard  Frankensteen,  vice-pres- 
ident of  UAW-CIO,  who  was  invited 
to  address  the  Committee,  will  sub- 
mit a  statement,  but  will  not  appear 
personally.  He  was  largely  re- 
sponsible for  provocation  of  the 
code  issue,  which  resulted  in  the 
hearing  on  the  license  renewal  of 
WHKC  Columbus  before  the  FCC, 
on  complaint  that  the  station  re- 
fused to  permit  him  to  deliver  a 
prepared  address  dealing  with  po- 
litical candidates  for  public  office. 


Little  Tot  Test 

LITTLE  TOT  Food  Products  Co., 
makers  of  children's  foods,  has  ap- 
pointed Byron  Keating  Co.,  Cin- 
cinnati, as  advertising  agency  and 
will  begin  a  test  radio  and  news- 
paper campaign  in  three  major 
markets  for  Little  Tot  Peanut 
Butter.  The  test  programs  will 
consist  of  three-minute  dramatiza- 
tions of  the  cartoon  adventures  of 
Johnny  Week  and  Jimmy  Strong; 
one-minute  testimonials  recorded  in 
Hollywood  by  the  children  of  radio 
and  screen  celebrities;  and  a  quar- 
ter-hour dramatization  based  on 
youthful  heroes  in  history.  George 
Guilbert,  head  of  the  Keating  Co.'s 
newly  organized  radio  department, 
will  write  and  produce  the  quarter- 
hour  program. 


Tele  Lighting 

TELEVISION  lighting  and  pho- 
tography was  demonstrated  by 
Henry  Bluestone,  director  of  pho- 
tography of  Pagano  Inc.,  New  York 
photographic  studio,  last  Thursday 
at  the  monthly  meeting  of  the 
Television  Producers  Assn.  in  New 
York.  Mr.  Bluestone,  formerly  in 
charge  of  lighting  for  Metro-Gold- 
wyn-Mayer  studios,  with  two  mod- 
els demonstrated  how  changes  in 
lighting  can  create  various  moods 
of  subjects  televised.  He  showed 
how  "Hollywood  technique"  can 
effectively  be  used  to  eliminate 
shadows. 


Consolidated  Change 

CONSOLIDATED  Adv.  Agency, 
New  York,  last  week  changed  own- 
ership with  Charles  L.  Rothschild, 
president,  treasurer,  radio  director 
and  account  executive,  selling  the 
agency  to  Maxine  Copelon,  for- 
merly copy  chief.  Agency  name 
will  remain  the  same.  Mr.  Roths- 
child, who  last  week  joined  Frank- 
lin Bruck  Adv.  Corp.,  New  York, 
as  account  executive,  retained  five 
accounts,  including  Adler  Shoes  for 
men,  leaving  18  accounts  with  his 
former  agency. 


Union  Oil  Mystery 

UNION  OIL  Co.,  Los  Angeles,  on 
Oct.  16  starts  sponsoring  a  new 
comedy-mystery  detective  series, 
Michael  Shane,  on  38  Don  Lee  Pa- 
cific stations,  Monday,  8:30-9  p.m. 
(PWT).  New  series  replaces  the 
weekly  Point  Sublime.  Mindret 
Lord  and  Richard  de  Graff  will 
write  radio  adaptations.  Bob  Nye 
has  been  assigned  Hollywood  pro- 
ducer of  Foote,  Cone  &  Belding, 
agency  servicing  account. 


'Mystery'  Film  Plan 

COLUMBIA  PICTURES  Corp., 
New  Yoi'k,  has  secured  film  rights 
to  /  Love  a  Mystery  from  Cai'leton 
.  E.  Morse,  owner,  writer  and  pro- 
ducer of  the  program,  and  on  Oct. 
9  will  start  production  on  a  series 
of  pictures.  Tie-ins  between  film 
and  CBS  program,  which  is  spon- 
sored by  Procter  &  Gamble,  are 
planned.  Agency  is  Compton  Adv., 
New  York. 


To  Pay  Musicians 

FOLLOWIXG  a  meeting  with  AFM 
officials.  Democratic  and  Republican 
national  committees  have  agreed  to 
pay  musicians  employed  on  radio  pro- 
grams cancelled  for  the  political  broad- 
casts, it  was  learned  last  week.  AFM 
Local  802  in  New  York  had  protested 
the  inclusion  of  political  broadcasts  for 
which  stations  are  paid,  under  the 
classification  of  public  service  pro- 
grams, which  are  usually  in  time  do- 
nated by  the  broadcasters.  Union  de- 
mands no  payment  for  members  who 
would  have  worked  on  programs  can- 
celled for  straight  ijublic  service  broad- 
casts. 


Renollet  to  KOA 

HARLEY  C.  RENOLLET,  former 
farm  director  of  WOWO  Fort  Wayne, 
has  been  appointed  farm  director  of 
KOA  Denver.  He  has  an  extensive 
background  in  farm  and  ranch  develop- 
ment and  is  a  former  county  agricul- 
ture agent.  Mr.  Renollet  has  been  with 
WHIG  and  WING  Dayton,  WLW 
Cincinnati  and  WOSU  Columbus,  O., 
in  farm  program  work. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitan 
New  York's  raciol  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  their 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  York 
51,  N.  Y,  for  availabilities.  Or  call 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


SOOO  WATTS  DIRECTIONAL  OVER  NEW  YORK 


From  GATES  Engineering  Laboratories  —  A  Preview  of  New  Transmitter 
Designing  for  the  Post-War  Broadcasting  Industry  .... 


BC-10" 

5-10  KW  BROADCAST  TRANSMIHER 


C 


CYCLES  per  SECOND 

20    50    loo    1000  sooo  lO/Oco  >!;<3co 


Here  is  one  of  the  new  things  to  come  from  Gates!  Our  engineers  have 
already  developed  and  approved  engineering  designs  for  this  transmitter 
to  be  produced  as  quickly  as  the  demands  by  the  military  on  Gates' 
production  no  longer  exist.  The  "BC-10"  may  be  used  for  either  5,000 
or  10,000  watt  carrier.  It  is  high  level  modulated  and  will  be  available 
complete  with  built-in  phasing  equipment. 

May  We  Send  You  Details  Regarding  the  Gates 
Priority  System  for  Prompt  Post-war  Delivery? 

(Wartime  restrictions  do  not  alloiv  the  sale  of  new  broadcasting 
equipment  without  priority:  therefore,  this  equipment  is  presented 
merely  to  acquaint  you  with  Gates"  developments.) 


RADIO 

Supply 


and 
CO. 


QUINCY,  ILLINOIS.  U.S.A. 


MANUFACTURERS  OF  RADIO  BROADCAST  TRANSMITTERS,  SPEECH  EQUIPMENT,  RECORDING  APPARATUS  AND  ALLIED  EQUIPMENT  IN  THE  ELECTRONICS  FIELD 


ANOTHER  OF  THE 

NATION'S 
LEADERS 

using  the 

BLUE  NETWORK 

Pioneer  in  progress,  industrial 
giant,  Ford  is  on  The  Blue 
Network  Sunday  through  Sat- 
urday giving  its  Hallmark  of 
Quality  to  the  BLUE. 

HOW  YOU  CAN 
JOIN  THE 


BLUE  BOOK 

OF  RADIO 
ON  THE 


PACIFIC  COAST! 

A'  mid-afternoon  fifteen  minute 
strip  is  available  on  the  Pacific 
Blue  Network  of  sixteen  stations. 
Ask  us  to  give  you  the  details.  This 
is  more  than  an  availability ...  it 
is  virtually  a  franchise. 

New  York  •  Chicago  •  Hollywood 
San  Francisco  •  Detroit  •  Pittsburgh 


Democratic  State  Group 
Using  Nets,  Disc  Shows 

THE  DEMOCRATIC  State  Com- 
mittee, under  the  dlTection  of  Jo- 
seph Cohn,  radio  chief,  is  using 
both  network  and  transcribed  pro- 
grams, the  Committee  allotting 
funds  for  individual  program  proj- 
ects as  the  occasion  arises.  '"Un- 
masking Dewey"  is  the  title  of  a 
series  of  talks  being  delivered  by 
Paul  E.  Fitzpatrick,  state  commit- 
tee chairman,  each  Monday,  6:30- 
6:45  p.m.,  on  a  statewide  CBS 
hookup  of  WABC  WKBW  WOKO' 
WENY  WHCU  WWNY  WNBF 
WMBO  WBTA,  with  playbacks  on 
WHEC  WMFF  and  WOLF.  Series 
began  Oct.  2  and  continues  through 
Nov.  6. 

In  cooperation  with  Farmers  for 
Roosevelt  groups,  the  state  com- 
mittee is  sponsoring  on  14  stations 
a  series  of  13  quarter-hour  discs 
featuring  interviews  with  "dirt 
farmers,"  and  Democratic  leaders. 
Program  is  in  addition  to  New 
York  Farmers  for  Roosevelt  series, 
broadcast  on  three  New  York  State 
stations.  John  L.  Halpen  Adv., 
Schenectady,  placed  the  live  net- 
work and  farmers  programs. 


Virginia  Dare  on  28 

GARRETT  WINE  &  CO.,  New 
York  (Virginia  Dare),  starts  a  se- 
ries of  one-minute  spot  announce- 
ments Oct.  16  on  the  following  sta- 
tions: WTMJ  WCFL  WAIT  WGES 
WSBC  WINN  WXYZ  WWJ  KCMO 
WIRE  WIBC  WISH  WLOL 
WIBA  WJMS  WTAQ  WHBF 
WSAU  WIND  WTMJ  WROK 
KXOK  KWK  WIL  WCBS  WHK 
WOSH  KTTS.  The  eight-week  con- 
tract was  placed  by  Ruthrauff  & 
Ryan,  Chicago. 


GOP  Plans  Spots, 
Added  Broadcasts 

Seven  More  Net  Programs 
Are  Slated  to  Date 

FOUR  broadcasts  by  GoV.  Dewey, 
three  by  Gov.  Bricker  and  one  each 
by  Congresswoman  Clare  Booth 
Luce  (R-Conn.),  Warren  Atherton, 
past  commander,  American  Le- 
gion, have  been  scheduled  by  the 
Republican  National  Committee 
for  the  remainder  of  the  cam- 
paign. To  these  may  almost  cer- 
tainly be  added  special  wind-up 
broadcasts  on  Nov.  4  and  6, 
Saturday  before  election  and  elec- 
tion eve,  and  it  is  probable  that 
other  talks  will  be  aired  on  short 
notice  as  the  party's  political  strat- 
egy demands,  just  as  last  week  the 
GOP  Presidential  candidate  made 
a  Tuesday  evening  talk  on  Mutual, 
decided  on  only  the  day  before,  in 
addition  to  his  previously  sched- 
uled Saturday  CBS  broadcast. 

Gov.  Dewey  will  be  heard  Oct.  18, 
9:30-10  p.m.,  on  the  Blue  from  the 
New  York  Herald  Tribune  forum; 
Oct.  24, 10:30-11  p.m.,  on  NBC  from 
Minneapolis;  Oct.  25,  10-10:30  p.m., 
on  CBS  from  Chicago;  Nov.  1, 
9:30-10  p.m.,  on  NBC  from  Boston. 
Gov.  Bricker's  schedule  includes 
broadcasts  Oct.  11,  10:30-11  p.m., 
over  MBS  from  Tacoma;  Oct.  17, 
11-11:30  p.m.,  Blue  from  San 
Diego  Oct.  27,  10:30-11  p.m.,  on 
NBC  from  Kansas  City.  Mrs. 
Luce  will  speak  Oct.  13,  10-10:30 
p.m.  over  the  Blue  from  Chicago. 
Mr.  Atherton  will  broadcast  Oct. 
12,  10-10:15  p.m.  on  Mutual  from 


DEMOCRATIC  PARTY 
BEGINS  SPOT  DRIVE 

DEMOCRATIC  National  Commit- 
tee last  week  launched  its  series  of 
five-minute  political  speeches, 
which  will  be  broadcast  on  a  na- 
tional network  each  night  that  a 
major  Democratic  broadcast  is  not 
scheduled,  giving  the  party  a  voice 
on  the  air  nightly  from  now  until 
election  day. 

Leading  speakers  of  the  party 
are  featured  on  the  brief  broad- 
casts, the  series  being  opened  by 
Sen.  Truman,  vice-presidential  can- 
didate, with  Quentin  Reynolds  tak- 
ing the  second  spot.  Following  each 
speaker,  the  "Democratic  Report- 
er," a  device  initiated  by  the  Re- 
publicans, reported  on  conflicting 
statements  made  by  Gov.  Dewey, 
GOP  Presidential  nominee,  con- 
cluding with  the  comment:  "This  is 
to  show  that  sometimes  the  Repub- 
lican elephant  does  forget." 

This  week's  schedule  includes' 
the  final  minutes  of  the  usual  time 
of  Irtformation  Please,  NBC,  on 
Monday;  Bob  Hope,  NBC,  Tuesday; 
Kollege  of  Musical  Knowledge, 
NBC,  Wednesday;  Town  Meeting 
of  the  Air,  Blue,  Thursday,  with 
Friday  and  Saturday  times  not  set. 

New  York. 

In  addition  to  the  network  broad- 
casts, the  Republicans  are  using 
spot  radio  on  some  400  stations  in 
more  than  20  states.  Transcribed 
one-minute  and  station  break  an- 
nouncements, prepared  by  the 
Committee's  radio  staff  under  the 
supervision  of  Henry  R.  Turnbull, 
radio  director,  and  announced  by 
Ford  Bond,  "Republican  Radio  Re- 
porter", aae  distributed  to  the 
party's  state  committees  for  place- 
ment by  them. 

Copy  on  the  four  discs  released 
to  date  is  partly  designed  to  urge 
people  to  register  and  to  vote  and 
partly  straight  campaigning,  with 
punch  messages  stressing  the 
Communist  support  of  President 
Roosevelt's  campaign  for  reelection 
and  other  New  Deal  weaknesses 
from  the  Republican  viewpoint.  A 
fifth  series  of  recordings  is  now  in 
preparation.  ' 

The  District  of  Columbia  Dewey-' 
Bricker  Club  bought  a  special  east- 
ern group  for  an  Oct.  9  speech  by 
Gov.  Saltsonstall  of  Massachusetts.. 
Stations  are  WOL  WNAC  WFIL' 
WFBR  WHN  WTIC. 


THE  DES  MOINES  AUDIENCE  FOR 

^EASY  ACES' IS  ENLARGED 

Yes,  Jane  and  Goodman  and  Anacm  get  a  Des 
Moines  audience  76.6%  above  their  national  Hooper. 
Exceptional?  Not  at  all.  The  48  CBS  commercial 
evening  shows  on  KRNT  average  27.4%  higher  than 
their  national  Hooperating  (winter-spring  '44).  No 
wonder  more  than  150  national  and  regional  adver- 
tisers use  KRNT  in  Iowa's  No.  1  market,  Des  Moines. 
KRNT,  DES  MOINES  •  CBS  *  A  COWLES  STATION 


Affiliated  with 
Des  Moines  Register-Tribune 
Reoresented  by  Katz 


PACIFIC  BLUE  NETWORK  . 


Page  70    •    October  9,  1944 


BROADCASTING    •    Broadcast  Advertising 


Dewey  Gets  Edge 

TilETWORK  commentators  "gave 
|[)ewey  the  edge'"  in  the  "Roosevelt- 
Jpewey  opening  slugfest  (air  opin- 
ion agreed  generally  that's  what  it 
ik'as),"  according  to  the  Sept.  30 
■tesue  of  Weekly  Digest  of  Radio 
ppinion,  published  by  Radio  Re- 
ports, New  York.  During  the  week 
inding  Sept.  28,  however,  the  12 
i  e  t  w  o  r  k  commentators  whose 
broadcasts  were  analyzed  devoted 
'^ss  than  18%  of  their  air  time  to 
kolitics,  giving  42.59c  to  the  war, 
14.7%  to  world  affairs,  3.2%  to 
'niscellaneous  news  and  29.6%  to 
Rational  atfairs,  of  which  classifi- 
:ation  politics  got  59.5%,  with 
Vages,  reconversion  and  Washing- 
jon  news  dividing  the  remainder 
^f  the  national  affairs  time. 

1 

Earl  Browder  Declines 
Bid  to  Appear  on  Forum 

-:ARL  browder,  president  of  the 
lJ"oinmunist  Political  Assn.,  last  Tues- 
day notified  the  American  Economic 
Toundation  that  he  would  be  unable 
•jp  appear  on  Sunday's  Wake  Up 
ftmerica  broadcast,  due  to  "reasons 
weyond  his  control."  George  E.  So- 
,;olsky,  syndicated  newspaper  column- 
ist and  a  bitter  critic  of  the  Roosevelt 
A^dministration,  who  had  been  sched- 
iled  to  debate  with  Mr.  Browder  the 
luestion,  "Can  the  Peace  Be  Won 
iN'ithout  Roosevelt?,"  stated  that  he 
'had  been  given  to  understand"  that 
'Democratic  pressure  caused  his  op- 
iionents'  withdrawal. 
I  i  At  AEF  headquarters  in  Xew  York 
;|t  was  stated  that  they  had  no  evi- 
ience  in  support  of  Mr.  Sokolsky's 
charge. 

Henry  J.  Taylor,  Blue  Commenta- 
"lor,  and  Leon  Henderson,  radio  speak- 
■pr  and  former  OPA  administrator, 
i^ere  scheduled  as  replacements.  Pro- 
grams, under  Foundation  auspices  but 
ivailable  for  local  sponsorship,  are 
ibroadcast  live  on  WMCA  Xew  York 
Ipach  Sunday  afternoon  and  recorded 
(for  about  180  stations. 


'    Donaldson  Appointed 

'rOHX  DONALDSON,  former  ra- 
;iio  time-buyer  for  McCann-Erick- 
'son.  New  York,  and  radio  director 
bf  the  Red  Cross  1944  War  Fund 
hi  Greater  New  York,  has  been  ap- 
.'pointed  to  handle  radio  schedules 
and  programs  for  the  All-Ameri- 
.:an  Division  of  the  Republican  Na- 
::ional  Campaign,  New  York  head- 
j^uarters.  Mr.  Donaldson  supervises 
,:ampaign  broadcasting  on  all  for- 
eign language  stations  in  the  East- 
■?rn  states.  Negotiations  for  broad- 
:asts  on  foreign  language  stations 
are  in  progress. 


i 


KRL  D,  Dallas,  Texas 

.  .  .  You  have  perfected  AP  to 
on  all-time  high  in  radio 
news  services. 


Clyde  Rembert 
Managing  Director 


available  through 

PRESS  ASSOCIATION,  INC. 

so  BeckafelUr  Plaza 
Npw  York.  N.Y. 


Kesten  Statement 


(See  Petrillo  story  on  page  11) 

STATEMENT  of  Paul  W.  Kesten, 
executive  vice-president  of  CBS, 
for  Columbia  Recording  Corp., 
CBS  subsidiary,  regarding  Presi- 
dent Roosevelt's  telegram  to  James 
C.  Petrillo,  AFM  president: 

"We  sincerely  hope  that  Mr.  Pe- 
trillo will  honor  President  Roosevelt's 
request  to  permit  the  musicians  to  go 
back  to  work.  We  believe  he  will,  be- 
cause we  believe  Mr.  Petrillo  is  a  man 
of  his  word,  and'  he  gave  his  word 
publicly  and  repeatedly  that  he  would 
caU  otf  the  strike  if  the  President 
asked  him  to. 

"We  are  disappointed  and  puzzled 
by  the  failure  of  the  War  Labor 
Board  to  stand  firmly  on  the  ground 
that  this  strike  impedes  the  total  war 
effort.  It  is  a  ban  not  only  against 
the  making  of  all  musical  recordings, 
whether  for  commercial  use,  home 
use.  or  use  by  and  for  our  troops. 
The  War  Labor  Board's  present  posi- 
tion in  this  respect  is  completely  at 
variance  with  its  own  records  in  this 
case,  which  contain  testimony  from 
such  outstanding  figures  as  Elmer 
Davis  of  the  Office  of  War  Information 
and  Chairman  .James  L.  Fly  of  the 
Federal  Communications  Commission, 
both  of  whom  informed  the  Board 
officially  of  their  views  as  to  the  im- 
portance to  the  war  efiort  of  recorded 
music. 

"Of  course  no  one  confuses  ballads 
with  bullets,  least  of  all  our  armed 
forces,  but  everyone  who  has  visited 
army  camps  behind  the  lines,  army 
bases,  and  military  hospitals  knows  of 
the  overwhelming  demand  for  a  con- 
tinued supply  of  new  musical  re- 
cordings. Their  morale  value  has  been 
emphasized  again  and  again  by  those 
who  know  the  facts.  CBS  has  first- 


hand knowledge  of  this  from  its  own 
staff  of  war  correspondents  in  every 
theater  of  war.  And  every  performing 
artist  who  has  returned  from  a  per- 
sonal entertainment  tour  of  overseas 
camps  knows  it  well. 

'"The  Columbia  Recording  Corpor- 
ation is  eager  to  resume  new  record- 
ing. So  are  the  outstanding  artists  who 
have  patiently  awaited  a  lifting  of  the 
ban.  So  are  the  musicians  whom,  we 
hope,  Mr.  PetriUo  wiU  now  allow  to 
resume   their  livelihood." 


Folsom  Statement 


COMMENT  of  Frank  M.  Folsom, 
RCA  vice-president  in  charge  of 
RCA  "Victor  Division,  regarding 
President  Roosevelt's  telegram  to 
James  C,  Petrillo,  AFM  president, 
follows : 

"We  are  gratified  that  President 
Roosevelt  has  taken  such  a  strong 
position  in  the  two-year  dispute  be- 
tween the  recording  companies  and 
the  American  Federation  of  Musicians 
by  sending  a  telegram  to  James  C. 
Petrillo,  requesting  that  he  authorize 
the  musicians  to  resume  making  re- 
cordings. We  are  hopeful  that  Mr. 
Petrillo  will  comply  with  the  Presi- 
dent's request  and  the  dispute  can  be 
quickly  settled  to  the  satisfaction  of 
all  concerned.'' 


Football  Video  Stopped 

ATTEMPTS  to  relay  telecasts  of 
football  games  from  Philadelphia 
to  New  York  to  Schenectady  have 
been  halted  after  the  first  program 
on  Sept.  30  because  of  poor  signal 
reception  in  New  York,  blamed 
chiefly  on  prewar  equipment  which 
cannot  be  replaced  at  this  tiiTie. 


OF  YOUR  RECORDINGS 

33M  transcriptions  for  broadcast  or 

audition  use. 

HOUR  SERVICE 

— packaged  and  shipped 
to  your  station  list  from  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  after  use. 


L.  S.  TOOGOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 
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HOW  TO  SELL 
PRODUCT 
HE  5,000,000 
PERSONS  IN  CUBA 


Many  national  advertisers  have 
found  out  tliat  the  most  effec- 
tive way  of  stepping  up  distri- 
bution and  increasing  sales  in 
Cuba  is  by  using  RHC  Cadena 
Azul,  the  dominant  network  in 
Cuba. 

For  RHC,  day  in -day  out,  de- 
livers the  largest  audience  in 
Cuba. 

And  in  Havana  the  RHC  outlet 
is  the  station  people  listen  to 
most. 

A  recent  impartial  survey  mode 
by  six  large  national  adver- 
tisers shows  that  RHC  has  twice 
the  audience  of  its  nearest 
competitor. 

Our  New  York  offices  will  be 
glad  to  show  you  the  latest 
Cuba  audience  survey,  a  com- 
prehensive survey  similar  to  the 
Crosley  ratings  in  the  United 
States. 


RHC  CADENA  AZUL 


FDR  Action  May  End  Disc  Strike 


CatlencL 


Cuba's  only 

network 
afiSliated  with 


CBS 


U.  S.  Representative 
HUMBERTO  D.  GONZALEZ 

220  West  42nd  St.,  New  York  City 
Wisconsin  T-1166 


FIRST  IN  ALASKA 


790KC  KFQD 


lOOO  w 


ALASKA  BROADCASTING  CO. 


Nat.tep.:  Pan  A 

342  Madison  Ave.,  N.  Y.  C. 
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in  their  opposition  to  summary  ac- 
tion. 

For  these  reasons,  it  was  in- 
ferred, counsel  concluded  that  the 
only  course  open  was  a  direct  re- 
quest by  the  President.  This,  it  was 
felt,  was  the  strongest  action  pos- 
sible in  wartime  outside  of  out^ 
right  seizure,  in  view  of  the  Pres- 
ident's status  as  Commander-in- 
Chief  of  the  Army  and  Navy. 

Mr.  Petrillo  has  stated  on  sev- 
eral occasions  that  should  the  Pres- 
ident ask  him  to  withdraw  the  ban 
on  recordings,  he  would  do  so.  On 
June  8,  1942  at  the  annual  con- 
vention of  the  AFM,  held  in  Dallas, 
when  he  decreed  that  recording  and 
transcribing  of  music  for  public 
consumption  v/ould  stop  on  Aug.  1, 
he  declared : 

"We  will  make  records  for  home 
consumption,  but  we  won't  make 
them  for  juke  boxes.  We  will  make 
them  for  the  armed  forces  of  the 
United  States  and  its  allies,  but 
not  for  commercial  and  sustaining 
radio  programs.  We  will  make  thsm 
at  any  time  at  the  request  of  our 
Commander-in-Chief,  the  Presi- 
dent of  the  United  States." 

Latest  Testimony 

Later,  on  Jan.  12,  1943,  before  a 
Senate  committee,  he  testified  in  re- 
sponse to  a  question  by  Sen.  D. 
Worth  Clark  (D-Ida.)  : 

"After  explanation  to  the  Presi- 
dent of  the  United  States  of  our  po- 
sition in  the  matter,  and  he  finally 
decides,  especially  now  in  wartime 
that  it  should  be  done — to  lift  the 
ban  and  continue  the  making  of 
transcription  recordings  for  the 
dufation  of  the  war — yes,  I  say,  the 
request  will  be  granted." 

In  view  of  these  commitments, 
many  observers  feel,  Mr.  Petrillo 
will  be  bound  to  respect  the  Presi- 
dents request,  but  it  was  also 
pointed  out  that  when  the  AFM 
leader  made  these  statements,  oper- 
ations in  the  entire  recording  in- 
dustry were  at  a  standstill  and  that 
Decca  and  80  independent  tran- 
scription companies  have  since  re- 
sumed production  under  the  Decca- 
World  and  the  "Four  Employer" 
contracts. 

At  the  AFM  convention  in  Chi- 
cago last  June  [Broadcasting, 
June  12],  a  resolution  was  passed 
forbidding  the  union  to  make  rec- 
ords on  any  other  terms  than  those 
embodied  in  these  contracts,  which 
Mr.  Petrillo  emphatically  asserted 
would  be  the  minimum  terms  ac- 
ceptable to  him.  At  that  time,  he 
said:  "When  the  time  comes  for 
peace,  RCA  Victor  and  Columbia 
had  better  look  out.  They're  liable 
not  to  get  as  good  terms  or  condi- 
tions as  others." 

Few  labor  controversies  have 
had  such  a  stormy  history  as  the 
recording  dispute.  Whether  it  is 
called  a  "strike",  which  Mr.  Petrillo 
has  denied  and  which  his  counsel, 
Joseph  A.  Padway,  has  called  "a 
complete  severance  of  relationship" 
[Broadcasting,   Aug.   21],   or  a 


"ban"  on  the  making  of  records,  it 
is  probably  the  longest  continuous 
work  stoppage  in  American  his- 
tory. 

The  dispute  began  with  the  im- 
posing of  the  ban  on  recordings  on 
Aug.  1,  1942,  following  a  report  by 
Mr.  Petrillo  to  the  1942  AFM  con- 
vention on  the  effect  of  "canned" 
music  on  employment  of  musicians. 

Shortly  after  the  ban  took  effect, 
the  Dept.  of  Justice  filed  a  com- 
plaint in  the  U.  S.  District  Couit 
for  the  Northern  District  of  Illi- 
nois, Eastern  Division,  charging 
violation  of  the  Sherman  Anti- 
Trust  Act.  A  Senate  subcommittee 
under  Chairman  Clark  also  insti- 
tuted an  investigation  the  follow- 
ing September  with  the  view  to 
remedial  legislation. 

Subsequently,  the  Court  dismissed 
the  Dept.  of  Justice  case  on  the 
ground  that  a  labor  controversy 
was  involved  and  that  the  Sherman 
Act  did  not  apply.  The  Senate  held 
hearings  in  January,  1943  and 
recommended  that  the  dispute  be 
mediated  by  the  U.  S.  Conciliation 
Service  of  the  Department  of 
Labor. 

The  Conciliation  Service  certified 
the  case  to  the  NWLB  which  ap- 
pointed a  tripartite  panel  to  make 
recommendations  to  the  full  Board. 
Extensive  hearings  were  held  by 
the  panel  last  fall,  during  which 
a  separate  settlement  was  made  by 
Decca  and  a  number  of  transcrip- 
tion companies.  RCA  and  Columbia 
then  entered  the  case  as  inter- 
venors. 

The  panel  made  its  recommenda- 
tions to  the  Board  last  Spring  and 
the  Board  issued  a  directive  on 
June  15  ordering  the  ban  with- 
drawn. When  the  AFM  failed  to 
comply,  a  show-cause  hearing  was 
held  Aug.  18  and  again  Mr.  Pe- 
trillo, through  his  counsel,  refused 
compliance.  On  the  same  day,  the 
Board  referred  the  case  to  OES 
Director  Vinson  for  enforcement. 

Resumption  of  operations  by 
Decca  and  the  independent  tran- 
scription and  record  companies  cre- 
ated a  competitive  situation  which 


caused  RCA  and  Columbia  to  pre: 
for  action  by  the  Government.  Ne 
ther  RCA  nor  Columbia  have  bet 
able  to  offer  new  material  to  tl 
public  for  more  than  two  yeai 
and  were  fearful  they  would  lo,- 
name  artists  as  their  contracts  e> 
pired. 

Demands  for  RCA  Victor  an.i 
Columbia  records  are  said  to  b 
greater  than  the  supply,  produc 
tion  at  pressing  plants  being  hin 
dered  more  by  lack  of  shellac  an 
manpower  than  by  other  factor- 
Large  Government  orders  in  add) 
tion  to  good  demand  for  recording 
of  classical  and  semi-classics 
works  have  kept  both  companie; 
busy. 

Columbia  has  lost  some  commeiA' 
cial     transcription     business  t 
World,  Empire  and  Muzak,  it  is  TtJ^: 
ported.  NBC  Thesaurus  has  bee 
hard  hit  by  the  recording  ban  an 
has  cut  its  rates  by  50%  as  it 
basic  material  has  gotten  older  an. 
its   library   reduced.    NBC   sjmd^ : 
cated  series  are  still  doing  a  fai 
business  despite  lack  of  music  an, 
while  there  has  been  some  loss  c 
commercial   business,  Governmen 
orders  have  helped  fill  the  gap.  , 

On  transcription  company  re^ 
ported  that  very  few  stations  hav 
been  disposed  to  sign  up  with  othe 
companies  at  the  expiration  c 
their  contracts  with  Thesauru. 
More  of  them  have  added  other  1 
braries  since  Thesaurus  rates  wer 
cut  and  Thesaurus  has  even  picke 
up  some  business  from  station 
which  felt  it  deserved  their  suf 
port  for  fighting  the  industry  ba1 
tie. 


Union  Wants  Station 


UNITED  Electrical,  Radio  &  Msi. 
chine  Workers  of  America  (CIO 
at  its  tenth  annual  convention  i 
New  York,  went  on  record  as  f  avoi 
ing  UE-ovmed  radio  stations  an. 
authorized  the  Union's  general  s> 
ecutive  board  to  "explore  the  po 
sibilities   of   establishing  and  oj' 
erating  under  the  direction  of  th' 
national  union  a  series  of  FM  stjffc' 
tions  in  such  major  centers  of  oiT  ^ 
union  as  Boston,  New  York,  Pitts 
burgh,  Cleveland,  Chicago  and  S 
Louis." 


W:\I.  RAMBEAU  CO..  Chicago,  sta 
tion  representatives,  reiDresent  WST 
St.  Petersburg,  Florida,  as  of  Oct.  1. 


HOLLISnii  ^ 


CRySTAl  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 
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CBS  Asks  More  Space 

( Continued  from  page  9 ) 


war,    although    he  declared 
ere  are  likely  to  be  occasions  in 
future,  as  there  have  been  in 
past,  when  the  Government  of 
United  States  will  find  it  to 
national  interest  that  our  lead- 
j)s  should  be  able  to  -  address,  di- 
ijctly,  anyone  in  the  world  who  is 
[iflling  and  able  to  listen." 
^iNelson  Rockefeller,  Coordinator 
i\  Intel-- American   Affairs,  after 
^serving  "it  is  inconceivable  to 
j,  as  a  result  of  our  experience, 
!|[at  other  nations  would  be  willing 
I  eliminate  international  broad- 
'■jsting,"  declared:  "It  is  our  un- 
fjslalified  recommendation  that  in 
i|e  United  States  there  should  ex- 
it direct  international  shortwave 
ojoadcasting    facilities    at  least 
Sjual  to  those  of  any  other  nation." 
Raymond  F.  Guy,  radio  facilities 
gineer  of  NBC  and  chairman  of 
bmmittee  3,  Panel  8,  RTPB,  on  be- 
If  of  the  RTPB  requested  that 
channels  be  allocated  to  inter- 
'l>.tional    shortwave  broadcasting, 
ith  eight  channels  in  each  of  the 
lllowing   bands:    6,000-6,080  kc; 
joOO-9,580   kc;    11,700-11,780  kc; 
1,100-15,180  kc;  17,750-17,830  kc; 
t',450-21,610  kc;  25,600-25,760  kc. 
jJlTen     studio-transmitter  relay 
!iks  also  were  requested  "in  the 
me  bands  and  have   the  same 
ijjiecifications  as  those  provided  for 
,andard  broadcasting  and  FM". 
'1  behalf  of  RCA  and  NBC  Mr. 
jay  endorsed   the   RTPB  recom- 
endations. 

jiAlso   endorsing   the   RTPB  re- 
I'ests  for  56  channels  were  Di- 
I  ctor  Davis,  Mr.  Kesten ;  James 
%  Shouse,  vice-president  in  charge 
*j  broadcasting,  the  Crosley  Corp., 
^ncinnati;  Jay  E.  Tapp,  director 
engineering,  Associated  Broad- 
j  sters;  Walter  S.  Lemmon,  pres- 
jent,   World  Wide  Broadcasting 
iliprp..  New  York.  _J 
5  Mr.  Kesten,  who  testified  Thurs- 
-y,  said  CBS  had  arrived  at  the 
nclusion  that  100  channels  are 
eded    because    "we    want  FM 
i^oadcasting  to  be  wholly  demo- 
f  atic."    He  said  CBS  was  inter- 
ted  in  having  enough  frequencies 
"meet  any  visible  demand"  and 
hat   what  we   have  called  the 
ince-and-pauper  status  of  big  and 
tie  stations  be   avoided  as  the 
d  result  of  licensing." 
To  accomplish  the  second  phase 
policy  of  "absolute  equality  be- 
'een  licensees  in  any  given  mar- 
t,  as  to  the  coverage  areas  ol 
leir  competing  FM  transmitters" 
as   urged.     Mr.    Kesten  recom- 
ended  a  third  plank  in  the  CBS 
M  platform:  "That  FM  licensees 
I  limited,  by  Commission  policy, 
coverage  of  the  single  market 
■ea  within  which  they  are  broad- 
sting,  rather  than  covering  sev- 
al  separate  markets  by  placing 
high  and   high-powered  trans- 
jitter  somewhere  between  them." 
"This  proposal  is,  I  know,  bound 
be  controversial,"  said  Mr.  Kes- 
n's  statement.    "It  may  seem  to 
»me  strangely  frorn  CBS,  which 
Self  has  on  file  an  application  for 


such  a  multiple-market  super-sta- 
tion perched  on  top  of  Mount  Asne- 
bumskit.  This  license,  if  granted 
us,  will  presumably  permit  us  to 
cover  Boston,  Providence,  Worces- 
ter, possibly  New  Haven,  as  well  as 
other  markets  in  the  New  England 
area. 

"I  want  to  make  clear,  at  once, 
that  we  will  proceed  with  this  ap- 
plication— as  a  simple  competitive 
necessity — should  the  single-market 
democratic  licensing  idea  fall  by 
the  wayside.  But  we  will  drop  the 
application  at  a  moment's  notice." 

Mr.  Kesten's  statement  said  the 
single-market  idea  increases  the 
supply  of  FM  facilities  by  permit- 
ting the  same  frequency  to  be  re- 
peated more  often,  it  abolishes  the 
prince-and-pauper  equation  between 
stations  operating  in  the  same  area 
and  it  puts  every  licensee  on  an 
equal  footing  with  every  other  li- 
censee. Most  important,  it  throws 
all  the  emphasis  for  leadership  on 
program  competition. 

CBS  Recommendations 

"Also,  it  must  be  obvious  that 
this  same  stroke,  by  eliminating 
inequality  among  competing  li- 
censees, would  protect  FM  broad- 
casting from  the  unhealthy  pres- 
sure, the  political  pulling  and  haul- 
ing, which  have  always  bedeviled 
AM  broadcasting — v/ith  at  least 
one-third  of  its  station  population 
underfed,  underclothed  and  gen- 
erally undernourished,  either  in 
kilowatts  or  kilocycles,"  he  con- 
cluded. 

On  television,  Mr.  Kesten's 
statement  said  several  manufactur- 
ing companies,  including  General 
Electric,  Federal  Telep.  &  Radio 
Corp.  and  Western  Electric,  had 
submitted  offers  to  manufacture 
high-frequency  transmitters,  based 
on  the  CBS  recommendations  that 
television  be  moved  to  the  300  r.t.c 
band  and  up.  All  three  corpora- 
tions, as  well  as  Zenith,  have  indi- 
cated a  readiness  to  build  new  re- 
ceivers capable  of  showing  both 
black-and-white  and  full-color  pic- 
tures with  fine  definition,  the  state- 
ment continued. 

Briefly,  his  statement  summarized 
the  CBS  recommendations  as  fol- 
lows: (1)  That  television  be  moved 
up  in  the  spectrum  above  300  mc; 
(2)  that  no  fewer  than  30  channels 
be  assigned;  (3)  that  each  channel 
be  at  least  16  mc  wide;  (4)  that 
as  quickly  as  possible — as  soon  as 
the  improved  pictures  are  fully 
tested  and  demonstrated  on  the 
higher  frequencies — the  lower  fre- 
quencies be  withdrawn  from  tele- 
vision service. 

-Emphasizing  the  fourth  point, 
the  statement  said:  "The  United 
States  may  be  within  three  to  six 
months  of  full-fledged  consumer 
production  of  radio  and  television 
sets.  We  view  with  the  gravest 
alarm  the  possibility  that  the  in- 
vesting public  might  be  loaded  up 
with  millions  of  sets  designed  and 
built  to  receive  only  prewar  tele- 
vision pictures,  before  the  change- 


over to  the  new  standards  and  the 
better  picture  occurs.  This,  of 
course,  might  provide  a  tempting 
double  market  for  the  manufac- 
turer but,  unless  each  purchaser 
of  a  set  which  might  become  use- 
less overnight  were  fully  so  in- 
formed, would  be  a  first-class  fraud 
upon  the  public  and  upon  the  broad- 
casters." 

Mr.  Kesten's  statement  said  CBS 
spent  three-quarters  of  a  million 
dollars  annually  operating  a  New 
York  television  station  before  the 
war.  He  estimated  the  postwar 
operations  will  be  double  in  New 
York  alone.  Estimating  revenues, 
etc.,  his  statement  said  CBS  could 
not  reach  the  break-even  point  until 
the  seventh  year  of  constantly  in- 
creased expenditure.  Television, 
he  pointed  out,  presents  the  "great- 
est economic  problem  ever  to  face 
broadcasters.  Millions  of  dollars  of 
profits  will  be  made  by  equipment 
manufacturers  while  millions  of 
dollars  of  loss  are  still  being  run 
up  by  broadcasters." 

Television  in  the  home  must  com- 
pete for  the  leisure-time  attention 
of  the  family  against  movies  in  the 
theatre,  the  statement  pointed  out. 
Prewar  television,  he  said,  is  not 
good  enough  to  become  a  real  pub- 
lic service.  Only  in  the  higher 
spectrum  "can  enough  channels  be 
provided  to  make  possible  a  truly 
national  television  service,  on  a 
vigorously  competitive  basis,"  he 
concluded. 

Support  RTPB  Report 

Under  cross-examination  by  Mr. 
Caldwell,  Mr.  Kesten  said  there 
is  a  future  possibility  of  a  frac- 
tional support  by  commercial  in- 
ternational broadcasting  in  South 
America.  Mr.  Caldwell  remarked : 
"I  want  to  show,  on  the  basis  of 
what  has  been  said,  we  can't  expect 
to  have  international  broadcasting 
without  Government  operation," 
and  Mr.  Kesten  replied  that  CBS 
has  submitted  a  statement  to  the 
FCC  proposing  private  operation 
of  international  broadcasting  after 
the  war. 

Throughout  Tuesdays'  hearings, 
which  concluded  Fixed  Public  Serv- 
ice (other  than  Alaska)  and  saw 
the  start  of  testimony  on  Coastal, 
Marine  Relay,  Ship,  Mobile  Press 
and  Fixed  Public  Service  in  Alaska, 
Chairman  Fly  interrupted  at  fre- 
quent intervals  to  urge  speed  or 
to  object  to  testimony. 

Haraden  Pratt,  chairman  of 
RTPB  Panel  8,  was  recalled  for 
cross-examination  by  Benedict  P. 
Cottone,  FCC  assistant  general 
counsel,  but  was  cut  short  when  Mr. 
Fly  interposed:  "Don't  take  the 
time  to  go  over  these  trivial 
things." 

On  behalf  of  Mackay  Radio  & 
Teleg.  Co.  Mr.  Pratt  said  his  firm 
supported  RTPB  recommendations. 

John  H.  Muller,  assistant  to  the 
vice-president  and  chief  engineer 
of  RCA  Communications,  said 
RCAC  "urges  serious  considera- 
tion" of  RTPB's  recommendations, 
in  light  of  anticipated  postwar  ex- 
pansion in  communications  witii 
other  countries. 

Charles  C.  Harrison,  chief  engi- 
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We^re  on  the  Basic  Blue's 
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means  RESULTS  in  Louisville! 
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...that's  the  magic  spot  on  the  dial 
for  Western  North  Carolina  listeners, 
where  they  find  favorite  CBS  programs, 
and  outstanding  local  shows  like 

Top  of  the  Morning 

Western  North  Carolina  Farm  Hour 

Woman's  Page  of  the  Air 

Invitation  to  Understanding 

Rhyme  and  Reason 

Moore  General  Varieties 

AAF  Quii-FesI 

.  all  listener-favorites  on 
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Serving  Western  North  Carolina  ^ 
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DON  S.  ELIAS,  fxecunVe  Director  • 
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Staying 
at 

THE  ROOSEVELT'' 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk-; 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

HOTEL 


MADISON  AVE.  AT  45th  ST.,  NEW  YORK 
-A  HILTON  HOTEL - 

ROBERT   P.    ^ILLIFORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  AbHene,  El  Paso,  longviev/,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  long  Beach,  Los  Angeles,  The 
T.->wr,  House;  MEXICO,  Chihuahua,  The  Pala- 
Hillon.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 


neer  of  Tropical  Radio  Teleg.  Co., 
declared  "there  must  be  not  only 
worldwide  compliance  with  an  al- 
location plan  but  also  in  technical 
standards  for  equipment  and  sta- 
tion performance".  He  added  there 
has  been  "a  disturbing  disregard 
for  these  two  provisions  of  exist- 
ing international  regulations  for 
some  time,  which  is  responsible 
for  much  of  the  present  difficulty 
in  long-distance  communications". 
He  also  concurred  in  the  RTPB 
recommendations. 

A.  Warren  Norton,  newly-elected 
president  of  Press  Wireless,  was 
interrupted  frequently  by  Chair- 
man Fly  as  he  read  a  prepared 
statement  criticizing  the  IRAC  rec- 
ommendations and  opposing  an  in- 
ternational merger,  as  proposed  be- 
fore Congress  by  Chairman  Fly. 
At  one  stage,  Mr.  Fly  ordered 
stricken  from  the  record  a  refer- 
ence to  the  merger,  declaring:  "I 
rather  think  you've  chosen  the 
wrong  time  and  place  for  argument 
on  the  merger." 

Without  a  Hearing 

"There  is  evidence  of  two  ten- 
dencies to  deprecate  the  needs  of 
the  communications  industry  as  a 
whole,  regardless  of  any  evidence 
that  may  be  offered,"  said  Mr. 
Norton.  Referring  to  IRAC  he  said, 
"It  is  difficult  for  me  to  under- 
stand how  it  happens  that  an  or- 
ganization composed  entirely  of 
representatives  of  Government 
agencies  should  have  undertaken 
to  reach  conclusions  on  the  needs 
of  the  various  branches  of  private 
industry  without  according  even  the 
semblance  of  a  hearing  to  those 
affected." 

Mr.  Norton  added  that  "the  other 
implication  which  disturbed  us  in 
the  IRAC  report  is  what  seems  to 
be  an  assumption  that  there  will  be 
an  international  merger  of  trans- 
oceanic communications  and  that 
such  a  merger  will  reduce  the 
frequency  space  needed  for  these 
services.  ...  In  its  present  form 
the  law  forbids  such  a  imerger  and 
investigation  of  the  subject  is 
pending  in  the  Senate  and  has 
only  just  begun.  It  is  a  matter  for 
Congress  to  decide." 

Mr.  Norton  deplored  secrecy 
surrounding  Government  needs  in 
the  postwar  period  and  declared, 
"We  do  not  know  how  much  of  the 
radio  spectrum  suitable  for  long- 
distance communication  in  the  fixed 
services  or  elsewhere  is  really  being 
sought  by  Government  depart- 
ments." 

Mr.  Norton  urged  that  some 
method  be  found  whereby  compet- 
ing demands  of  the  Government  in 
private  groups  be  "adjudged  after 
full  disclosure  of  the  facts". 

Donald  K.  deNeuf ,  Press  Wireless 
director  of  communications,  spoke 
on  the  technical  setup  of  PW  and 
the  amount  of  press  copy  trans- 
mitted both  in  wordage  and  fac- 
simile. He  visioned  wide  use  of  fac- 
simile in  the  international  fields  to 
transmit  press  dispatches  in  va- 
rious languages.  For  instance,  a 
Russian  or  Chinese  correspondent, 
he  said,  could  write  copy  in  Rus- 
sian or  Chinese  and  it  could  be 
transmitted   by  facsimile  without 


Band  for  Television  Theatre  Service 
Is  Sought  in  Plea  by  Movie  Engineers 


FIRST  integrated  plan  for  large- 
screen  theatre  television  is  pro- 
posed by  the  National  Theatre 
Television  Service  in  an  exhibit  pre- 
pared for  presentation  to  the  FCC 
during  the  general  allocations  hear- 
ings. The  proposal  calls  for  75 
channels  of  20  mc  band  width,  or 
a  total  of  1500  mc,  and  would  be 
supplied  by  multiple  addresses  sta- 


tions on  a  network.  The  channels 
would  be  known  as  "Group  C  Chan- 
nels."   Proposed  allocations  are: 

8  contiguous  20  mc  cleared  channels  or  a 

band  of  160  mc  from  600-760  mc. 
7  contiguous  20  mc  cleared  channels  or  a 

band  of  140  mc  from  860-1000  mc. 
15  contiguous  20  mc  cleared  channels  or  a 

band  of  300  mc  from  1900-2200  mc. 
15  contiguous  20  mc  cleared  channels  or 

band  of  300  mc  from  3900-4200  mc. 
30  contiguous  20  mc  cleared  channels  or 

band  of  600  mc  from  5700-6300  mc. 


i  E 

it 


being  translated  into  English  and 
then  back  to  Russian  after  being 
received.  Mr.  deNeuf  also  was  in- 
terrupted frequently  by  Chairman 
Fly,  while  Commissioner  Jett  ques- 
tioned him  with  reference  to  tech- 
nical phases. 

Marine  Service 

With  reference  to  coastal  marine 
relay,  ship,  mobile  press  and  fixed 
public  service  in  Alaska,  H.  C.  Loo- 
ney,  chief  of  the  Marine  Section, 
Safety  &  Public  Service  Division, 
FCC  Engineering  Dept.,  placed  in 
the  record  a  statement  together 
with  exhibits  covering  the  com- 
mission's propagation  data  on  such 
services. 

Mr.  Harris,  as  chairman  of  Com- 
mittee 2  Panel  8,  presented  the 
RTPB's  recommendations.  He  also 
presented  a  statement  on  behalf  of 
Tropical  Radio  Teleg.  Co.  A.  J. 
Costigan  of  Radio  Marine  Corp.  of 
America  endorsed  the  RTPB  rec- 
ommendations. 

Anthony  J.  Dimond,  delegate 
from  Alaska,  took  the  stand  to  say 
that  because  of  the  wide  distribu- 
tion of  population  in  Alaska  it  was 
impossible  to  reach  all  with  tele- 
phone or  telegraph  lines  and  there- 
fore his  territory  depended  almost 
entirely  upon  radio.  He  suggested 
that  the  Commission  conduct  an 
inquiry  into  communications  in 
Alaska  before  any  changes  in  fre- 
quencies are  made.  Chairman  Fly 
assured  M.  Dimond  that  the  Com- 
mission was  deeply  concerned  about 
communications  in  Alaska.  "Is  as- 
sure you   we'll   give   your  needs 


ELMER  DAVIS 


our  very  serious  consideration,"  he 
said. 

F.  M.  Ryan,  chairman  of  Com- 
mittee 2,  Panel  8,  speaking  on  be- 
half of  the  Bell  System  companies 
on  frequency  requirements  for 
maritime  mobile  radio  services,  esti- 
mated that  three  circuits  will  be 
needed  to  handle  high  seas  traffic 
in  New  York  within  the  next  5-10 
years  and  that  San  Francisco  will 
need  two  circuits,  while  a  single 
short-range  circuit  will  fill  the 
needs  at  Miami. 

Following  an  exchange  in  which 
the  FCC  chairman  quipped  he 
couldn't  find  a  single  "important" 
need  for  vehicular  communications, 
as  suggested  by  Mr.  Ryan,  the  wit- 
ness retorted :  "We  don't  need  bath- 
tubs, either." 

"If  you  want  to  meet  all  these 
so-called  emergencies,  everybody 
will  be  running  around  the  streets 
with  a  transmitter  and  receiver  in 
his  pocket,"  remarked  Mr.  Fly. 
"Maybe  we're  coming  to  that." 

"We've  got  to  determine  whether 
or  not  the  spectrum  can  accommo- 
date these  services,"  said  Commis- 
sioner Jett.  "I  personally  would 
like  to  see  it  developed  up  where 
we  can  accommodate  it,  up  in  the 
1,000  mc  band." 

W.  A.  Roberts,  counsel  for  the 
Television  Broadcasters  Assn.,  con- 
ducted a  lengthy  cross-examination 
of  Mr.  Ryan  regarding  the  RTPB 
recommendations  for  spectrum 
space  in  conflict  with  television  re- 
quests. Mr.  Roberts  asked  Mr. 
Ryan  why  he  thought  television 
could  provide  an  ample  public 
service  on  less  than  26  channels 
and  asked  on  what  technical  find- 
ings the  witness  based  his  assump- 
tion. 

Alaska  Needs 

"I  haven't  any  crystal  ball  that 
tells  me  how  many  channels  are 
needed,"  replied  Mr.  Ryan.  "I  don't 
want  anyone  to  think  I'm  an  enemj- 
of  television.  I'm  all  for  it.  I  want 
to  see  it  come  along.  I  didn't  think 
there'd  be  enough  people  with  the 
dough  to  put  up  enough  television 
stations." 

Resuming  the  stand  Wednesday 
afternoon  Mr.  Pratt,  for  Mackay. 
endorsed  the  RTPB  recommenda- 
tions for  mobile  press.  Joseph  0. 
Earp  of  American  Waterways  Op- 
erators, representing  100  operators, 
supported  Panel  8  recommenda- 
tions. He  said  he  didn't  think  the 
IRAC  proposals  were  adequate. 

L.  F.  Shirley  of  Libby,  McNeil 
&  Libby,  speaking  on  needs  of  radio 
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h  Alaska,  didn't  finish  his  pre- 
lared  statement.  It  told  of  his  firm's 
^ast  operations  with  radio  commu- 
lications  and  explained  how  radio 
»layed  an  important  part  in  can- 
ling  fish.  Chairman  Fly  instructed 
Ihe  witness  to  file  his  statement. 

Taking   up   aeronautical  needs, 
Villiam  N.  Krebs,  FCC  assistant 
hief  engineer,  placed  in  the  record 
L    statement    concerning  aviation 
ladio  services,  with  several  exhibits. 
'D.  W.  Rentzel,  chairman  of  Panel 
1,  also  president  of  Aeronautical 
Jiadio,    representing   23  airlines, 
iiade  some  corrections  in  Panel  11 
•ecommendations   which  had  con- 
licted  "with  television  interests.  The 
•orrections  were  agreed  upon  at  a 
ineeting  of  Panels  6  and  11  with 
Panel  2,  he  said. 

Mr.  Rentzel  estimated  that  by 
1950  there  will  be  250,000  itinerant 
^ind  private  aircraft  in  the  U.  S., 
.md  at  least  3,000  domestic  and 
nternational  scheduled  planes. 
Airports  will  increase  from  3,000 
,0  6,000.  Among  recommendations 
l^'SiS  a  request  that  the  FCC  assign 
-65-185  mc  for  air  navigational 
lids,  an  expansion  over  the  orig- 
.nal  IRAC  suggestion  of  170-180 
]nc. 

"There  is  reason  to  believed  that 
-his  band  may  be  replaced  after  the 
•var  by  better  equipment  at  much 
ligher  frequencies,"  said  Mr.  Rent- 
;el.  "If  this  can  be  successfully 
jiccomplished.  Panel  11  recom- 
nends  that  this  band  be  re-exam- 
ned  several  years  after  the  war 
jind  consideration  be  given  to  its 
ise  for  television." 

Chairman  Fly  asked  if  television 
jVould  be  "way  down  there". 

Gordon  A.  O'Reilly  of  Transcon- 
inental   &  Western  Air,  Kansas 
'ity,  also  speaking  for  the  RTRB 
nnd  Aeronautical  Radio,  discussed 
^leeds  for  inter-continental  opera- 
ions  and  told  of  interference  from 
ome  Latin  American  countries  in 
iertain  portions  of  the  spectrum. 
-ie  outlined  estimated  needs  with 
^•eference  to  various  aviation  serv- 
ces. 

Under  cross-examination,  Mr. 
Rentzel  said  he  didn't  think  fac- 
~  imile  ever  would  be  successful  in 
drport  control  service.  He  did  say, 
-lowever,  that  facsimile  is  used  in 
I  ertain  portions  of  aviation  commu- 
iiications. 

Space  for  World  Coverage 

When  the  hearings  opened  Thurs- 
!ay  Mr.  Davis  told  the  Commis- 
ion  "it  is  the  judgment  of  OWI's 
echnicians  that  this  (56  channels) 
s  the  minimum  required  for  ade- 
.uate  world  coverage".  He  visioned 
he  multiple  frequency  system  as 
ihe  principal  vehicle  of  the  imme- 
-iate  future  for  the  "distribution 
f  American  news  abroad".  Al- 
hough  an  international  agreement 
■■'ould  help  solve  some  of  America's 
■roblems,  he  said,  "it  would  not  by 
;.ny  means  solve  the  problem  faced 
y  American  news  agencies,  which 
lust  deliver  their  news  on  an  up- 
o-the-minute  basis  if  they  are  to 
ompete  successfully  with  foreign 
•  ews  services  whose  transmission 
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facilities  are  already  fully  devel- 
oped." 

"I  want  to  plead,  as  strongly  as 
I  can,  for  maintaining  the  status 
quo,  or  substantially  the  status  quo, 
in  the  total  amount  of  spectrum 
space  devoted  to  international 
shortwave  broadcasting,"  said  Mr. 
Kesten.  He  denounced  the  IRAC 
plan  for  international  point-to- 
point  relays,  rather  than  interna- 
tional broadcasting,  as  a  "really 
closed  circuit  transmission,  rather 
than  broadcasting". 

"We  have  found  in  fact,  not 
merely  in  theory,  that  in  peacetime 
international  broadcasting  is  the 
greatest  single  instrument  created 
by  man  for  developing  interna- 
tional goodwill,"  said  Mr.  Kesten. 
He  added  that  international  broad- 
casting had  been  an  out-of-pocket 
expense  to  CBS  and  probably  would 
continue  as  such,  but  that  CBS 
would  continue  to  spend  money  on 
the  theory  that  it  was  good  citizen- 
ship. 

Speaking  of  the  increased  flow 
of  news  in  the  postwar  period, 
Mr.  Kesten  said:  "That  news  can 
reach  the  public  only  through  two 
fundamental  channels — the  press 
and  the  radio.  Shall  radio — the 
newer,  the  swifter,  the  more  dem- 
ocratic method  of  news  dissemina- 
tion— be  throttled  on  the  eve  of  its 
greatest  service  to  world  peace  and 
world  affairs?" 

Mr.  Kesten  urged  that  the  160 
frequencies,  allocated  by  the  Cairo 
conference  of  1938  for  international 
broadcasting,  be  retained  as  a  bare 
minimum.  "Let  me  say,"  he  con- 
cluded, "that  CBS  sincerely  and 
deeply  believes  that  it  is  the  re- 
sponsibility of  the  FCC  to  main- 
tain for  international  broadcasting 
adequate  space  in  the  spectrum." 

Shouse  Hits  IRAC  Plan 

Mr.  Shouse,  saying  the  IRAC  rec- 
ommendations were  "utterly  lack- 
ing in  realism",  urged  continuance 
of  international  shortwave  broad- 
casting as  the  "only  sure  way  we 
have  of  making  the  voice  of  this 
nation  heard  in  foreign  countries". 

"In  every  other  field,  the  key- 


note of  postwar  planning  is  global 
expansion,"  said  Mr.  Shouse,  whose 
company  recently  dedicated  three 
powerful  international  transmitters 
[Broadcasting,  Sept.  25,  Oct.  2]. 
"Why  should  radio  broadcasting 
look  to  the  future  as  a  period  if 
retrenchment  and  confinement?" 

"The  real  value  of  international 
broadcasting  has  not  yet  been  ful- 
filled," said  Mr.  Lemmon.  "It  yvill 
be  in  the  postwar  years.  I  don't 
think  we've  scratched  the  surface 
yet.  The  field  of  international 
broadcasting  holds  hope  of  fulfill- 
ing the  dreams  of  great  statesmen 
of  unifying  the  world  in  terms  of 
a  permanent  peace." 

Mr.  Davis'  testimony  touched  off 
the  controversy  between  Chairman 
Fly  and  Mr.  Caldwell.  The  Wash- 
ington attorney  submitted  two  pro- 
posed questions  on  (1)  whether  the 
Government  plans  to  engage  in  in- 
ternational broadcasting  after  the 
war  and  (2)  the  relative  social  and 
economic  importance  of  the  service. 
Chairman  Fly  ruled  the  questions 
were  irrelevant  and  told  Mr.  Cald- 
well: "Experts  from  the  same  or- 
ganization Avill  be  here  and  they 
may  be  questioned." 

Fly  Stops  Guy 

But  the  "experts"  didn't  arrive. 
After  Messrs.  Davis  and  Rockefel- 
ler concluded  their  testimony,  they 
announced  there  would  be  no  fur- 
ther witnesses  from  their  respec- 
tive organizations. 

Chairman  Fly  again  displayed 
his  attitude  towards  discussion  of 
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Government  control  when  Mr.  Guy, 
speaking  for  RCA  and  NBC,  said 
he  had  a  statement  on  behalf  of 
his  companies  concerning  postwar 
broadcasting  policies. 

"The  Commission  has  considered 
that  and  the  Commission  is  not 
going  to  decide  the  policies,"  said 
Chairman  Fly.  "We're  concerned 
with  frequencies.  As  to  policies  in 
the  operation  of  any  given  group 
of  stations,  we  do  not  care  to  go 
into  it." 

Mr.  Guy  started  to  explain  his 
statement  and  the  chairman  inter- 
rupted to  say  it  was  all  right  to 
proceed  on  the  "need  of  the  serv- 
ices" but  "not  to  the  policies  in  the 
operation,  or  the  program  content, 
or  of  the  Government's  investmeiit 
or  private  investment,  or  degree  of 
Government  influence,  or  super- 
vision, or  anything  of  that  sort. 
Those  are  questions  that  we  can- 
not decide." 

Mr.  Caldwell  later  got  in  his 
questions  on  Government  control 
when  Mr.  Kesten  returned  to  the 
stand  for  cross-examination  in  the 
afternoon  session  and  Commission- 
er Paul  A.  Walker  was  acting  chair- 
man in  the  brief  absence  of  Mr. 
Fly.  The  chairman,  arriving  late, 
cut  short  the  cross-examination  of 
W.  A.  Roberts  of  Television  Broad- 
casters Assn.,  who  frequently  has 
clashed  with  Mr.  Fly. 

Shortwave  Growth 

Curtis  B.  Plummer,  assistant 
chief,  nonstandard  section.  Broad- 
cast Division,  FCC  Engineering 
Dept.,  said  Thursday  many  coun- 
tries use  shortwave  for  domestic 
broadcasts  and  since  1938  there  has 
been  a  rapid  increase  in  shortwave 
stations,  resulting  in  moving  some 
stations  to  bands  assigned  other 
frequencies.  He  attributed  much  of 
the  interference  to  the  domestic 
shortwave  stations. 

Under  cross-examination  Mr. 
Guy  said  the  RTPB  panel  did  not 
consider  domestic  shortwave  broad- 
casting in  the  U.  S.  He  said  the 
panel  did  feel  that  in  the  future, 
shortwave  service  may  shift  to  the 
frequencies  now  used  for  FM. 
Asked  by  Charles  R.  Denny  Jr., 
FCC  general  counsel,  why  short- 
wave couldn't  use  the  higher  fre- 
quencies, Mr.  Guy  said  it  was  en- 
tirely a  problem  of  receiver  design 
and  not  sunspot  cycles. 

When  Mr.  Kesten  began  his 
three-fold  testimony  covering  in- 
ternational shortwave,  FM  and 
television,  Mr.  Roberts  objected  to 
placing  the  television  portion  into 
the  record  during  the  international 
broadcast  phase.  The  Commission 
sustained  the  objection,  but  ruled 
that  Mr.  Kesten  could  submit  his 
statements  to  be  included  in  the 
record  at  the  proper  places. 

Mr.  Tapp  said,  in  the  opinion  of 
Associated  Broadcasters,  the  "need 
for  Government  broadcasts  prob- 
ably will  continue  for  years  after 
the  war,"  but  he  expressed  the 
hope  that  at  some  time  in  the 
future  there  would  be  time  for 
commercial  broadcasts. 

When  international  broadcast  was 
completed,  the  hearing  reverted 
to  aviation,  with  Mr.  Rentzel  and 
Mr.  O'Reilly  recalled  for  cross-ex- 


9  Million  Fund  Marked 
For  Cowles  Development 

WITHIN  the  next  decade,  the 
Cowles  Broadcasting  Co.  (succes- 
sor to  Iowa  Broadcasting  Co.) 
contemplates  a  radio  expenditure 
of  around  $9,000,000  for  develop- 
ment of  standard,  FM,  television 
and  facsimile,  according  to  T.  A.  M. 
Craven,  vice-president  in  charge  of 
radio  operations  and  former  mem- 
ber of  the  FCC. 

In  Washington,  where  the  com- 
pany recently  acquired  WOL  in 
exchange  for  WM'T  Cedar  Rapids, 
a  program  involving  about  $1,500,- 
000  is  planned,  Comdr.  Craven  de- 
clared. This  covers  acquisition  of 
new  studios  and  plant,  improvement 
of  the  operating  assignment  of 
WOL,  and  related  FM  and  video 
adjuncts. 

Similar  expanded  operations  are 
planned  in  other  cities  in  which 
Cowles  stations  operate — WHOM 
Jersey  City,  WNAX  Yankton,  and 
KRNT  Des  Moines,  he  said.  The 
Cowles  group  also  will  include 
WCOP  Boston,  transfer  of  which 
from  the  Bulova  interests  awaits 
FCC  approval.  Cowles  has  applied 
for  a  new  regional  station  on  580 
kc  in  Minneapolis.   (See  page  40.) 

amination.  F.  M.  Ryan,  radio  engi- 
neer of  AT&T,  said  it  was  not 
recommended  now  that  frequencies 
be  allocated  for  use  exclusively  in 
providing  telephone  service  to  pas- 
sengers in  aircraft.  He  added  that 
should  such  a  service  be  needed 
later  on,  AT&T  could  provide  it 
through  its  high  seas  coastal  tele- 
phone stations. 

C.  W.  Peake,  manager  of  radio 
operations,  Lockheed  Aircraft 
Corp.,  Burbank,  Cal.,  who  took  the 
stand  Friday  morning,  endorsed  the 
RTPB  recommendations  in  general, 
then  told  of  the  need  for  aviation 
radio  services  in  the  very  high, 
ultra  high  and  super  high  bands. 

Opening  hearings  into  the  needs 
of  amateurs,  Leland  C.  Quaintance, 
chief  of  the  operator  and  amateur 
service  section,  FCC  Engineering 
Dept.,  testified  that  at  the  close  of 
the  fiscal  year  1941  there  were  ap- 
proximately 60,000  licensed  ama- 
teur stations,  representing  the 
largest  single  class  of  station  licen- 
sees. On  Dec.  8,  1941,  however,  the 
FCC  closed  all  amateur  stations  for 
the  duration.  Mr.  Quantaince  list- 
ed allocations  and  requests  as: 

FCC  allocation:  1750-2050  kc:  3500-4000 
kc:  7000-7300  kc:  14,000-14,400  kc;  28-30 
mc;  56-60  mc:  112-116  mc;  224-230  mc; 
400-401  mc. 

Proposed  by  IRAC:  3500-3900  kc;  7000- 
7400  kc:  14,000-14.400  kc;  21-22  mc;  28-30 
mc;  144-149  mc;  218-225  mc:  420-460  mc; 
1125-1225  mc;  2500-2700  me;  5200-5750  mc; 
10,000-10,500  mc;  21,000-22,000  mc. 

Proposed  by  American  Radio  Relay 
League:  1750-2050  kc;  3500-4000  kc;  7000- 
7300  kc;  14,000-14,400  kc;  21-22  mc;  28-30 
mc:  56-60  mc;  112-116  mc;  224-230  mc; 
448-480  mc;  896-960  mc;  1792-1920  mc; 
3584-3840  mc;  7168-7680  mc;  14,336-15,360 
mc;   28,672-30,720  mc  and  up. 

George  W.  Bailey,  ARRL  presi- 
dent, requested  the  FCC  to  return 
to  amateurs  "the  frequencies  as- 
signed to  us  before  Dec.  7,  1941, 
together  with  certain  additional 
frequencies  above  300  mc."  He 
listed  four  major  categories  of  the 
amateur  from  the  standpoint  of 
security  as  follows: 

Existence  of  a  huge  reservoir  of 
skilled  amateurs;   availability  for 


military  use  of  amateur  freqm 
cies,  free  from  interference,  imr 
diately  upon  declaration  of  wt 
huge  supply  of  up-to-date  gt 
available  for  communication  pi 
poses  to  the  military  services  wh 
suddenly  needed;  support  of  mar 
facturers  of  gear  who  find  a  wi 
market  among  amateurs  and  wl 
m»ust  keep  abreast  of  the  times 
fill  that  demand. 

From  the  standpoint  of  welfa 
Mr.  Bailey  listed  these  five  point 
Amateur  radio  as  a  vast  traini 
school;  contribution  of  amateurs 
radio  technique;  availability  ■ 
amateurs  for  nationwide  assistan 
in  large-scale  investigations  ai 
experiments;  ability  of  amatei 
radio  to  supply  communications 
time  of  emergency,  caused  by  nat 
ral  disasters;  sociological  impo 
tance  of  amateur  radio. 

K.    B.    Warner,   secretary  ai 
manager  of  the  ARRL,  testifyii  , 
on  the  frequency  requirements 
amateur  radio  service,  pointed  o_ . 
that  amateur  stations  operate 
bands,  which  must  be  diversifi«i  ( 
because  amateurs  are  "experimen 
ers  and   investigators  of  rovim 
divergent  and  changing  interest' 
and    with   many  subdivisions 
specialization." 

Mr.  Warner,  urging  the  Coi 
mission  to  give  serious  consider 
tion  to  the  ARRL  recommendatioi 
said:  "There  is  no  employment 
radio  frequencies  that  contribut 
more  to  the  welfare  and  securi 
of  the  nation  as  a  whole  than 
the  allocations  of  the  amate 
service."  •'^ 

Ignition  Problem 

George  Grammar,  technical  i 
rector  of  ARRL,  recommended  le 
islation  governing  design  of  aul 
mobile  systems  to  shield  them  f rc 
interference.  He  said  auto  ignitio 
caused  90%  of  the  interferen 
in  high  frequency  radio  transm 
sion  and  reception. 

Household  appliances  and  d 
thermy  machines  were  blamed 
Mr.  Grammer  for  only  a  small  p£ 
of  the  interference.  Legislati 
providing  that  auto  ignition  s; 
tems  be  wired  to  suppress  radiati, 
from  the  spark  not  only  would  £ 
amateurs  but  it  would  be  of  "gv( 
benefit  to  the  very  high  frequeii 
services,"  the  witness  asserted. 

Mr.  Denny  indicated  that  the  F( 
may  recommend  such  legislation 
Congress.  Mr.  Grammer  said  t 
allocation  of  a  portion  of  the  sp' 
trum  to  diathermy  should  solt  i 
that  problem. 

Mr.  Warner  was  questior, 
about  the  56-60  mc  band  use  i 
amateurs  by  Commissioner  J 
and  George  P.  Adair,  FCC  ch 
engineer,  both  of  whom  mentior.§« 
that  television  interests  are  sei 
ing  that  band.  Mr.  Jett  obser\ 
that  if  the  56-60  mc  band  is  tal( 
from  the  amateurs  for  televisii 
it  would  be  necessary,  to  acco 
modate  the  amateurs,  to  take  so 
space  from  television  around  1 
108  mc  band.  Mr.  Adair  comment 
he  had  in  mind  that  televisi 
"might  sooner  or  later  move  out 
there  to  the  higher  frequencies  a 
FM  might  want  to  expand  i 
wards". 
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hME  OF  THE  CENTURY  took  place  recently  at  Lodi,  N.  J.,  site  of 
JZ  transmitter,  when  WJZ-Blue  network  team  of  "nine  . old  men"  (plus 

jlipire)  battled  the  local  Rotary  Club  team  to  a  tie  score.  Seated  are: 
liul  Whiteman,  musical  director  of  the  Blue;  John  McNeil,  manager  of 
JZ;  Edgar  Kobak,  executive  vice-president  of  the  Blue;  Edward  J. 
Dble,  chairman  of  the  board;  and  Mark  Woods,  president.  Standing: 

Kholas  Priaulx,  v-p  in  charge  of  finance;  George  Milne,  chief  engineer; 

ibillips  Carlin,  v-p  in  charge  of  programs;  C.  P.  Jaeger,  network  sales 
janager;  and  Keith  Kiggins,  v-p  in  charge  of  stations  for  the  Blue. 


'entative  List  of  Witnesses  Scheduled 
'o  Appear  This  Week  at  FCC  Hearings 


pLLOWING  is  a  tentative  list  of 
iftnesses  scheduled  to  testify  in 
j[oup  2  (Standard,  FM,  Noncom- 
Jfercial  Educational,  Television, 
Icsimile,  Other  Broadcast  Ser- 
ies) in  the  FCC  allocations  hear- 
ts. The  hearings  will  resume  at 
j:30  a.m.  Tuesday,  Oct.  10,  in  the 
itural  History  Museum  Audito- 

m.  Constitution  Ave.  and  10th 

,  NW,  Washington: 

i' 

STANDARD  BROADCAST  SERVICE 

b.  H.  Owen,  FCC;  Howard  S.  Frazier, 
[idrew  D.  Ring.  RTPB  Panel  4;  J.  Harold 

an,  Paul  F.  Peter.  NAB;  Dr.  Frank 
■jLnton,  William  B.  Lodge,  CBS;  W.  F. 
]^ter,  Stromberg-Carlson  Co. 

pIGH  FREQUENCY   (FM)  BROAD- 
I  CASTING 

'rohn  A.  Willoughby,  FCC:  C.  M.  Janskv 
p  RTPB  Panel  5;  Walter  J.  Damm, 
H.  Manson,  (one  witness  undesignated), 
IBI;  Joseph  Ream,  Dr.  Frank  Stanton, 
aiiam  B.  Lodge,  CBS;  T.  A.  M.  Craven, 
•rthington  C.  Lent,  Iowa  Beg.  Co.;  Lewis 
ten  Weiss,  Frank  M.  Kennedy,  Don  Lee; 
jin  B.  Caraway,  Evansville  On  the  Air; 
j.  Edwin  H.  Armstrong,  FM  inventor. 

NONCOMMERCIAL  EDUCATIONAL 
BROADCAST 

M.  Braum,  FCC;  Dr.  John  W.  Stude- 
ter,  U.  S.  (Commissioner  of  Education, 
jiding  list  of  3.3  witnesses. 

TELEVISION  SERVICE 

jb.  M.  Braum,  FCC;  David  B.  Smith, 
PB  Panel  6;  T.  A.  M.  Craven,  Worth- 

rton   C.    Lent,   Iowa   Beg.    Co.;  Joseph 

am.  Dr.    Frank  Stanton,   Dr.   Peter  C. 

|dmark,  CBS;  Dr.  Alfred  N.  Goldsmith; 

en     S.    DuMont,     Telev.  Broadcasters 

ten.;  Dr.  T.  T.  Goldsmith  Jr.,  Allen  B. 
jtnont  Labs.;  Lewis  Allen  Weiss,  Harry 
Lubeke,  Frank  M.  Kennedy,  Don  Lee; 

ul  Raibourn,    Balaban    &    Katz,  Telev. 

bductions.  Paramount  Communications; 
G.   R.   Town,    Stromberg-Carlson  Co. 


FACSIMILE  BROADCAST 

C.  M.  Braum,  FCC;  John  V.  L.  Hogan, 
chairman,  RTPB  Panel  7;  George  Henry 
Payne,  James  L.  Bradford,  Frank  R. 
.Brick  Jr.,  Samuel  Ostrolenk,  Finch  Tele- 
communications; C.  M.  Jansky  Jr.;  William 
S.  Halstead,  Halstead  Traffic  Communica- 
tions Co.;  J.  R.  Poppelle,  W.  H.  Singer. 
John  Keel,  WOR;  J.  D.  Woodward,  H.  K. 
Carpenter,  Ralph  DeLang,  WHK;  P.  A. 
Loyet,  WHO;  R.  J.  Rockwell,  WLW;  Har- 
old E.  Smith,  WOKO;  A.  D.  Ring;  G.  W. 
Lang,  WGN;  M.  S.  Novik,  WNYC. 

OTHER  BROADCAST  SERVICES 

Howard  S.  Frazier,  chairman.  Panel  4, 
RTPB;  William  B.  Lodge,  Peter  C.  Gold- 
mark,  CBS;  Walter  J.  Damm,  FMBI; 
Joseph  Pierson,  James  B.  Ferguson,  Percy 
L.  Spencer,  John  C.  Trump,  Raytheon 
Mfg.  Co. 


Net  Election  Plans 

ALTHOUGH  both  CBS  and  NBC 
have  announced  rearrangement  of 
their  election  night  (Nov.  7)  sched- 
ules to  emphasize  election  returns, 
CBS  has  cancelled  all  commercial 
programs  after  8  p.m.  while  NBC 
is  making  no  cancellations  but  has 
asked  the  writers  and  producers  of 
commercial  programs  to  build  shows 
in  keeping  with  the  occasion  and 
that  can  easily  be  interrupted  for 
the  insertion  of  election  bulletins. 


{jraham  to  Washington 

bRDON  GRAHAM,  assistant  di- 
2tor  of  special  broadcast  services 
r  WLW  Cincinnati,  will  be  trans- 
'rred  to  Washington  Oct.  16  to 
ad  a  new  WLW  news  bureau  in 
ashington,  it  was  announced  last 
^ek  by  Robert  E.  Dunville,  vice- 
esident  of  the  Crosley  Corp.  and 
LW  general  manager.  Mr.  Gra- 
in will  begin  broadcasting  Wash- 
;?ton  news  of  special  interest  to 
I  dwest  listeners  each  v/eek  day 
i  6:25  p.m.,  starting  Oct.  23. 


GOP  Adds 

REPUBLICAN  National  Commit- 
tee has  bought  the  11-11:15  p.m. 
spot  on  CBS  for  Nov.  6,  election 
eve,  and  is  trying  to  clear  that 
same  quarter-hour  on  the  other 
national  networks  to  cap  the  radio 
climax  of  the  Democratic  campaign 
for  which  the  Democratic  National 
Committee  has  purchased  the  hour 
between  10  and  11  p.m.  on  all  four 
networks. 


Joins  Treasury 

MACBETH  SHOCKLEY  MOCK, 
former  assistant  sales  promotion 
manager  of  KDKA  Pittsburgh  and 
more  recently  with  the  public  rela- 
tions section  of  the  U.  S.  Cadet 
Nurse  Corps,  is  a  new  member  of 
the  radio  information  section  of 
the  Treasury  War  Finance  Divi- 
sion. 


RADIO  PROVES  AID 
TO  RURAL  SCHOOLS 

BECAUSE  radio  has  proved  so 
valuable  in  bringing  specialized  ma- 
terial to  the  25%  of  the  rural 
schools  in  the  United  States  now 
electrified,  a  large  number  of  other 
rural  schools  are  pushing  plans  for 
electrification  so  they  can  benefit 
from  the  educational  programs  now 
on  the  air.  This  fact  was  brought 
out  in  a  tribute  to  radio  during  the 
White  House  Conference  on  Rural 
Education  held  last  Wednesday  and 
Thursday  at  the  White  House  and 
attended  by  200  delegates. 

The  entire  conference,  the  first 
on  rural  education  to  be  called  by 
a  President,  was  covered  by  J.  B. 
(Jerry)  Walker,  WLS  Chicago  edu- 
cational director,  by  means  of  a 
wire  recorder  loaned  by  Utah  Ra- 
dio Products  Co.,  Chicago.  A  15- 
minute  talk  by  the  President  to 
delegates,  two  interviews  with  Mrs. 
Roosevelt  conducted  by  John 
Strohm,  managing  editor  of  the 
Frame  Farmer,  and  all  ten  work- 
study  discussions  were  recorded. 
The  documentary  discs,  made  from 
a  master  record  run  off  by  the  Of- 
fice of  Education,  were  distributed 
to  approximately  50  delegates.  They 
are  scheduled  to  be  played  on  local 
stations  and  in  schools  throughout 
the  country. 


BATCHELLER  ISSUES 
lAC  CUTBACK  PLAISS 

CITING  the  Radio  &  Radar  Divi- 
sion of  WPB  as  an  example  of  how 
the  Industry  Advisory  Committees 
can  help  in  reconversion,  Hiland 
G.  Batcheller,  WPB  operations 
vice-chairman,  last  week  issued  in- 
structions to  all  WPB  bureau  and 
division  directors  as  to  how  the 
750  Committees  of  the  War  Pro- 
duction Board  would  function  in 
the  important  role  they  will  play 
in  the  projected  program  for  cut- 
ting back  military  production  aft- 
er V-E  Day. 

Mr.  Batcheller  said  that  the  cut- 
back information  will  be  available 
in  two  classifications:  (1)  by  the 
military  products  concerned,  and 
"  (2)  by  major  peacetime  industries. 
'  Thus,  the  Radio  &  Radar  Divi- 
sion," Mr.  Batcheller  said,  "may 
discuss  with  the  Radio  &  Radar  In- 
dustry Advisory  Committee  pro- 
posed V-E  Day  cutbacks  in  mili- 
tary radio  end  products.  The  pro- 
posed cutback  may  be  discussed  with 
the  committee  in  terms  of  its  in- 
cidence on  the  industry  as  a  whole, 
but  not  in  terms  of  its  incidence  on 
individual  plants." 


Station  Program  Listings 
Offered  New  York  Papers 

A  PLAN  to  service  newspapers  in  the 
New  York  listening  area  with  a  daily 
consolidated  listing  of  station  sched- 
ules was  laid  before  radio  editors  last 
week  b,v  Thomas  A.  Koppel  Co.,  New 
York,  printer  of  radio  listings.  Sta- 
tions would  share  the  cost  of  sched- 
ules. 

The  Consolidated  Daily  Radio  Pro- 
gram (copyright)  for  the  eastern  lis- 
tening area  would  be  mailed  by  first 
class  mail  daily,  with  all  corrections 
final  up  to  noon  of  the  same  day. 
Sample  copy  measuring  27  x  16  inches 
lists  programs  in  parallel  columns, 
with  bold  red  lines  separating  each 
station  so  an  editor  ma.v  strip  the 
sheet  into  columns  and  rearrange 
them  in  any  order.  Corrections  are 
marked  prominently.  Included  is  a 
section  of  advance  iirogram  correc- 
tions. 
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October  9.  1944     •     Page  77 


7^  SCHOOL  V 
RADIO  TECHNIQUE. 


(America's  Oldest  School  Devoted 
Exclusively    to    Radio    Broadcasting ) 

8  Weeks'  Evening  Course 

OCTOBER  16 

6  Weeks'  Day  Course 

NOVEMBER  6 

Taught  by  Network  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  e  Station  Routine 

#  NewscQSting  #  Acting 

•  Continuity   Writing  •  Diction 

#  Commentating  e  Voice 
Co-ed.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING,RADIO  CITY,  N  Y. 
ClRCiE  7-0193 


NO  PRIORITY? 

You  don't  need  one  to 
buy  Andrew  Type  737 

7/8  DIAMETER 

COAXIAL 
CABLE 

Soft  Temper,  in  100  ft.  coils 

Surplus  material,  released  by 
the  War  Production  Board 
for  sale  without  priority 

ANDREW  CO. 

363  East  75th  St. 
Chicago  19 


American  Bird  Back 

AMERICAN  BIRD  Products,  Chi- 
cago, makers  of  American  3  Vees 
Bird  Foods,  resumes  American  Bird 
Warblers,  featuring  live  canaries 
singing  to  the  background  of  or- 
gan music,  on  MBS,  starting  Oct. 
15.  Program,  which  has  been  aired 
on  Midwestern  and  Western  Mu- 
tual stations  for  the  past  17  years, 
will  be  heard  Sundays  from  1:15- 
1:30  p.m.  Contract  is  for  29  weeks. 
Agency  is  Weston-Barnett,  Chi- 
cago. 


Rehabilitation  Aid  Aim 
Of  NBC  Service  Audition 

TO  ASSIST  in  the  rehabilitation 
of  the  nation's  fighting  men  and 
women,  NBC  has  announced  that 
free  "Welcome  Home"  auditions 
will  be  given  to  any  member  or 
former  member  of  the  Armed 
Forces  who  believes  he  has  talent 
fitting  him  as  a  radio  entertainer 
or  writer.  Auditions  will  be  given 
Saturday  mornings,  beginning  Oct. 
14.  C.  L.  Menser,  NBC  vice-presi- 
dent in  charge  of  programs,  in 
making  the  announcement,  stated 
that  the  purpose  of  the  auditions 
is  to  ''examine  prospects  for  post- 
war opportunities,  not  for  the  im- 
mediate present." 

Believing  that  many  have  per- 
fected their  talents  while  in  uni- 
form, NBC  is  giving  the  auditions 
as  the  opening  step  toward  pos- 
sible radio  careers,  he  said.  NBC 
promises  no  employment,  now  or 
in  the  future,  to  those  who  take 
the  auditions,  but  file  cards  of  the 
results  will  be  sent  to  the  NBC 
station  nearest  the  applicant's 
home,  to  await  a  call  from  the  serv- 
iceman following  demobilization. 


Receiver  Tube  Demand 
Faces    Heavy  Increase 

CIVILIAN  and  military  require- 
ments for  receiver  tubes  after  V-E 
day  will  be  60-70%  above  present 
maximum  production,  according  to 
best  estimates  of  WPB  Radio  & 
Radar  Division  officials  who  re- 
vealed the  figures  to  a  Vacuum 
Tube  Industry  Advisory  Commit- 
tee meeting  in  Washington  last 
week.  Total  production  of  such 
tubes  in  August  was  put  at  10,- 
000,000  of  which  only  13%  is  avail- 
able for  civilians.  Committee  mem- 
bers stated  that  ability  to  meet 
these  requirements  after  V-E  day 
would  depend  on  the  manpower  sit- 
uation as  well  as  the  per  cent  in 
cutbacks. 

End  of  the  European  war,  WPB 
officials  said,  will  reduce  military 
requirements  slightly,  but  not  until 
a  year  after  Germany's  defeat  is 
a  45%  cut  in  such  requirements 
expected.  Because  of  the  nature  of 
the  work  and  assurance  of  con- 
tinuous postwar  employment,  large 
numbers  of  women  workers  are 
expected  to  be  attracted  to  tube 
production  when  cutbacks  in  other 
industries  occur,  WPB  officials  said. 


Book  on  Radio  Operation 

HOW  RADIO  works,  from  studio 
through  control  room  and  transmitter 
■  to  the  receiver  in  a  living  room,  is 
explained  in  non-technical  language  in 
Modern.  Radio,  written  by  Kingdon  S. 
Tyler,  CBS  construction  engineer 
[Hareourt,  Brace  &  Co.,  New  York, 
$2..50].  FM  and  television,  both  blaelc- 
and-white  and  in  full  color  are  also 
explained  in  the  volume,  which  is  il- 
lustrated with  frequent  diagrams  and 
I)hotographs. 


NOT  A  HEINIE,  but  Morrie  Pierce, 
intrepid  radio  engineer  on  leave 
from  WGAR  Cleveland.  This  shot 
was  made  in  a  captured  German 
car,  at  Cherbourg,  shortly  after 
its  fall.  Mr.  Pierce  is  chief  engi- 
neer in  charge  of  continental  oper- 
ations. Psychological  Warfare 
Branch,  OWI,  and  now  is  some- 
where in  France  or  Germany.  He 
was  commended  for  his  ingenious 
feat  in  rigging  up  the  transmitter 
which  sent  the  surrender  terms  to 
the  Italian  fleet  last  year.  Morrie 
is  vice-president  in  charge  of  en- 
gineering of  the  G.  A.  Richards  sta- 
tions (WJR  WGAR  KMPC). 


RALPH  PATT  CITED 

Former  WPAY  Manager  at  Post 
 During  Enemy  Attack  


FOR  "outstanding  performance  of 
duty"  during  an  enemy  attack  last 
April  11  off  the  Algerian  coast,  Lt. 
Ralph  H.  Patt  Jr.,  former  man- 
ager of  WPAY 
Portsmouth,  0., 
and  one  of  ra- 
dio's four  Patt 
brothers,  was 


given  a  com- 
mendation  by 
A  d  m  .  H  .  K  . 
Hewitt. 
C  0  m  m  u  n  i  c  a  - 
Lt.  Patt  tions  officer 
aboard  a  warship,  Lt.  Patt  was  on 
his  first  convoy  mission  after  15 
months  training  in  this  country, 
when  his  ship  was  struck  and  crit- 
ically damaged  by  an  enemy  aerial 
torpedo.  "Your  untiring  efforts 
during  this  attack  to  reestablish 
promptly  radio  communications 
were  of  immeasurable  value  in 
maintaining  the  ship  as  a  fighting 
unit  and  saving  it  for  future  serv- 
ice against  the  enemy,"  read  the 
citation. 

John  F.  Patt,  general  manager 
of  WGAR  Cleveland,  is  the  only 
one  of  the  four  brothers  not  in  the 
Navy.  Lt.  Robert  G.  Patt,  former 
manager  of  WHN  New  York,  is 
with  the  amphibious  forces  in  the 
South  Pacific  and  has  taken  part 
in  landing  operations  at  Munda, 
Rendova,  Vella  Lavella,  Treasury, 
Bougainville  and  other  undisclosed 
shores  in  the  last  15  months. 

James  M.  Patt,  until  last  April 
program  director  of  WKRC  Cincin- 
nati, is  with  the  Armed  Forces 
Radio  Service,  Hollywood,  as  sea- 
man second  class. 


TRIBU^E  FORUM  SEJ 
FOR  BLUE  OCT.  16-U 

WORKING  with  the  New  Yort\ 
Herald  Trihime,  the  Blue  Networl 
has  arranged  for  a  series  of  three 
evening  radio  sessions  of  the  news 
paper's  annual  forum  to  be  helci 
in  New  York,  Oct.  16-18.  Specialk 
prepared  for  radio  presentation 
series  will  be  broadcast  8-9  p.rn 
Oct.  16  and  17,  and  9 :30-10 :30  p.m. 
Oct.  18.  Blue  advertisers  sponsor 
ing  programs  during  those  peri 
ods  have  cooperated  by  permittinj 
their  shows  to  be  cancelled  for  tb 
presentation  of  this  public  service 
series. 

Titled  Builders  of  the  WorU 
Ahead,  the  radio  sessions  will  pre 
sent  such  speakers  as  Presiden 
Roosevelt,  Gov.  Dewey,  Admira 
Nimitz,  Bernard  Baruch,  J.  A 
Krug,  Henry  Kaiser,  Clare  Boot! 
Luce  and  Helen  Gahagan.  Serie 
will  be  opened  on  the  air  by  Ed 
ward  J.  Noble,  chairman  of  thi 
Blue,  with  Mrs.  Ogden  Reid,  vice 
president  of  the  Herald  TrihuH'^ 
and  forum  chairman,  presiding. 

Dealing  with  such  problems  a. 
the  rehabilitation  of  veterans  ant, 
reconversion,  the  broadcasts  havC 
been  prepared  by  Adrian  Samish 
Blue  national  production  directoi 
who  selected  the  leading  speaker 
from  the  three-day  forum  to  giv 
their  views  to  the  Network's  audi 
ence.  John  B.  Kennedy,  Blue  com 
mentator,  will  open  each  progran 
with  a  discussion  of  the  meaning: 
of  its  topics  and  will  digest  am 
summarize  the  speeches  at  thf 
close  of  the  broadcast. 


Dutch  Message 

FIRST  TWO  villages  in  the  Neth 
erlands  liberated  by  Americai 
troops  sent  messages  of  loyalty  an 
affection  to  Queen  Wilhelmina  o 
the  Netherlands  and  the  Dutcl 
royal  family  in  London  througl 
arrangements  made  by  Georg 
Hicks,  Blue  network  war  corre 
spondent  with  the  American  force 
on  the  Western  Front. 


Press  Wireless  Officers 


PRESS  WIRELESS  Inc.,  New  York- 
at  a  meeting  of  the  board  of  directors- 
elected  as  vice-president  E.  J.  Kei* 
rigan,  former  assistant  managing  eiii 
gineer  and  rate  specialist ;  as  treas' 
urer.  James  Humphrey  Jr.,  former  as 
sistant  to  the  general  manager,  Chris 
tian  Science  Publishing  Society ;  an- 
as  secretary,  .1.  E.  Denning.  PW  gen 
eral  attorney.  The  following  appoint 
ments  were  made  in  the  executi\' 
staff :  director  of  communications,  L 
K.  deNeuf,  former  vice-president  i: 
charge  of  traffic ;  director  of  manu 
facturiug.  Ray  H.  dePasquale,  forme 
assistant  general  manager;  directn 
of  research  and  development,  Phili'. 
D.  Zurian,  former  vice-president  ij 
charge  of  engineering ;  personnel  di, 
rector.  P.  J.  Ragan,  former  chief  o 
personnel,  administrative  control,  pre 
duction  engineering  division  of  Prat 
and  Whitney  Aircraft,  East  Hartforc 
Conn.,  and  director  of  Public  relations 
Paul  Darrow  Paddock. 


Plate  Adjuster 

NORTH  American  Philips  Co.  has 
announced  perfection  of  equipment  for 
precisely  adjusting  the  frequency  of 
quartz  oscillator  plates  downward. 
The  specially  designed  X-ray  appa- 
ratus uses  a  new  high-capacity  water- 
cooled  tube,  equipped  with  a  rotary 
fixture  that  exposes  one  crystal  to  the 
intense  X-ray  beam  while  another 
crystal  is  being  loaded  into  a  second 
holder. 
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Series  Heard  in  India 

SERVICEMEN  in  India  hear  a  dail; 
quarter-hour  resume  of  the  Worli 
Series  started  Oct.  5  and  relaye' 
to  them  via  BBC.  Play-by-play  wil 
be  heard  in  the  European  theatr. 
via  shortwave  for  third  consecutiv 
year  through  the  Armed  Forcei 
Radio  Service  and  Allied  Expeditionar. 
Forces  Program  of  BBC.  Broadcast 
are  being  handled  in  America  h, 
AFRS  in  cooperation  with  Mutual. 

BROADCASTING    •    Broadcast  Advertisin.^ 
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Mr.  Peters 


MORE  TECHNICIANS 
NEEDED,  OWI  SAYS 

KVITH  THE  "end  of  the  European 
Avar  in  sight,"  psychological  war- 
Ifare,  based  upon  intensive  use  of 
radio,  is  being  speeded  up  in  the 
Pacific  and  Far 
East,  the  OWI 
Overseas  Branch 
announced  last 
week  coincident 
with  a  plea  for 
radio  engineers 
and  technicians. 

OWI  radio  op- 
erators in  the  Pa- 
cific theatre  are 
under  the  direc- 
tion of  H.  Preston 
IPeters,  on  leave  from  his  post  as 
[president  of  Fi-ee  &  Peters  Inc., 
station  representatives,  who  recent- 
jly  v^as  promoted  to  Outpost  Man- 
'lager  of  OWI  for  the  Pacific  and 
Far  East.  He  joined  OWI  as.  a  field 
|representative  for  the  Far  East. 
,  Positions  are  open  for  radio  en- 
gineers and  technicians  to  serve 
Rvith  the  OWI  overseas  for  those 
hien  who  can  qualify,  OWI  stated. 
Broadcasting  was  described  as  a 
prime  weapon  of  psychological  war- 
fare while  radio  communications 
and  radiophoto  serve  overseas  OWI 
operations  in  similarly  vital  roles. 
'  'They  offer  to  these  men  an  op- 
jjportunity  to  play  a  dramatic  role 
in  the  war  against  the  Japanese," 
-feaid  the  statement. 
,  Engineers  now  being  recruited 
will  be  sent  to  Australia,  Hawaii, 
jChina  and  India.  Anyone  who  qual- 
fies  and  has  knowledge  of  or  ex- 
jperience  in  these  countries  would 
joe  especially  valuable  to  OWI,  the 
announcement  said.  Interested 
.parties  living  in  or  west  of  Denver 
;should  make  written  application  to 
DWI  Overseas  Branch  at  111  Sut- 
ler St.,  San  Francisco;  others  to 
New  York  office  at  119  W.  57th  St. 


f  Chef  Boy-Ar-Dee  Plans 

"HEF  BOY-AR-DEE  Quality 
Foods,  Milton,  Pa.,  outlined  postwar 
plans  at  a  recent  meeting.  Future 
plans  include  a  network  radio  show. 
Firm  is  now  on  the  air  on  191  Blue 
stations  every  Saturday  at  10:30 
a.m.  A  special  audition  of  the  pro- 
gram was  staged  by  Hal  R.  Make- 
im,  vice-president  and  radio  di- 
rector of  McJunkin  Advertising 
Zo.,  firm's  agency.  E.  R.  Peterson 
)f  the  Blue  Network  spoke  at  the 
meeting. 


Underwear  on  WABD 

First  use  of  television  to  adver- 
ise  men's  underwear  will  occur 
Dot.  22  when  Augusta  Knitting 
Zor^.,  Utica,  N.  Y.,  sponsors  the 
Blackout  Mystery  on  WABD,  Du- 
Wont  video  station  in  New  York, 
or  Jones  Health  Underwear. 
tVgency  is  Norman  D.  Waters  & 
\ssoc..  New  York  I'elevision  Work- 
:;hop.  New  York,  assisted  in  the 
Droduction. 


RADIO  ACTIVITIES  start  in  the  new  studios  at  Pearl  Harbor  Naval 
Base  even  before  construction  is  completed.  Studios  are  being  built  by 
the  Navy  for  use  of  U.  S.  networks  [Broadcasting,  Aug.  28].  Lt.  Marvin 
F.  Royston,  USNR,  is  standing  at  left  with  two  enlisted  men.  Lt.  Comdr. 
J.  Harrison  Hartley,  USNR,  is  at  the  typewriter  at  right.  In  the  back- 
ground are  Ed  Franke,  technician  for  Mutual,  and  Gene  Rider,  technician 
for  CBS,  along  with  members  of  90th  Sea  Bee  Battalion. 


We f work  (Kccovnls 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

ST  LOUIS  Post  Dispatch,  St.  Louis  (news- 
paper), on  Oct.  4  started  World  Series 
Comment  on  more  than  86  NBC  stations. 
6:15-6:30  p.m.  and  continuing  for  all 
games  in  St.  Louis  with  exception  of  pos- 
sible games  Sat.'  and   Sun.    Placed  direct. 

WASHINGTON  State  Apple  Committee, 
Wenatchee,  Wash,  (apples),  on  Oct.  16  for 
13  weeks  starts  Ed  Jorgenson — News,  on 
16  Blue  Pacific  and  Ariz,  stations,  Mon.- 
Wed.-Fri.  1:50-2  p.m.  (PWT).  Agency:  J. 
Walter  Thompson  Co.,  San  Francisco. 

ALBERS  BROS.  MILLING  Co.,  Seattle 
(flapjack  flour),  on  Oct.  2  for  52  weeks 
started  Albers  Homemakers  Hour  on  7  NBC 
Pacific  and  Mountain  regional  stations,  Mon. 
thru  Fri.  10:30-10:45  a.m.  (PWT)  with 
transcribed  repeat  on  KFI  Mon.  thru  Fri. 
8:30-8:45  a.m.  (PWT).  Agency:  Foote, 
Cone  &  Belding,  San  Francisco. 

COLDSTREAM  PRODUCTS  Co.,  San 
Francisco  (margerine  product),  on  Oct.  18 
for  52  weeks  starts  Money  on  the  Line  on  5 
CBS  Cal.  stations,  Wed.  9:30-10  p.m. 
(PWT).  Agency:  McCann-Erickson,  San 
Francisco. 

FISHER  FLOURING  Mills  Co.,  Seattle 
(Biskit-Mix  flour),  on  Oct.  14  for  52  weeks 
starts  James  Abbe,  commentator,  on  10 
NBC  Pacific  stations.  Sat.  10:45-11  a.m. 
(PWT),  with  transcribed  repeat  on  KFI. 
12:15  p.m.  and  KOA,  4:45  p.m.  (PWT). 
Agency :  Pacific  National  Adv.,  Seattle. 

BOTANY  WORSTED  Mills,  Passaic,  N. 
J.  (lanolin,  ties,  fabrics,  ready-to-wear 
merchandise,  knitting  yarns,  men's  suits), 
on  Oct.  30  starts  One  Woman's  Opinion 
with  Lisa  Sergio  on  190  Blue  stations. 
Mon.  10 :45-ll  a.m.  Agency :  Silberstein 
&  Goldsmith,  N.  Y. 

BRITISH  COLUMBIA  Electric  Ltd.,  Van- 
couver, on  Sept.  28  for  26  weeks  started 
Now  It  Can  Be  Told  on  3  CBC  Dominion 
network  Pacific  stations,  Thurs.  11:30-12 
midnight.  Agency:  Stewart-Lovick,  Van- 
couver. 

Renewal  Accounts 

KELLOGG  Co.,  Battle  Creek,  Mich.,  on 
Oct.  16  starts  Tom  Breneman  Highlights 
on  15  Pacific  Coast  Blue  stations,  Mon. 
9:30-10  p.m.  Agency:  Kenyon  &  Eck- 
hardt,  N.  Y. 

PET  MILK  SALES  Corp.,  St.  Louis,  on 
Oct.  28  for  52  weeks  renews  Mary  Lee  Tay- 
lor on  82  CBS  stations.  Sat.  10:30-11  a.m. 
(repeat:  2-2:30  p.m.).  Agency:  Gardner 
Adv.,  St.  Louis. 


"MAKE  CONTRACT  52  WEEKS" 

says  BARRON  HOWARD— WRVA 

THE  SHADOW 

''Available  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St..  N.Y.C 
|3ROADCASTING    •    Broadcast  A dvertising 


VOICE  OF  PROPHECY,  Los  Angeles,  on 
Oct.  8  for  52  weeks  renewed  Voice  of 
Prophecy  on  over  200  MBS  stations.  Sun. 
9:30-10  a.m.  (EWT).  Agency:  G.  C. 
Hoskins   Assn.,   Chicago  and  Glendale. 

WESLEY  Radio  League,  Detroit,  on  Oct. 
29,  for  52  weeks,  renews  Rev.  John  E. 
ZoUer  on  over  200  MBS  stations.  Sun.  11- 
11:30  a.m.  (EWT).  Agency:  Stanley  G. 
Boynton  Co.,  Detroit. 

E.  L  DU  PONT  DE  NEMOURS  &  CO., 
Wilmington,  Del.  (institutional)  on  Sept. 
25  for  52  weeks  renewed  Cavalcade  of 
America  on  130  NBC  stations,  Mon.,  8-8:30 
p.  m.  Agency:   BBDO,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (dental  cream),  on  Sept.  30  re- 
newed Can  You  Top  This  on  127  NBC  sta- 
tions, Sat.  9:30-10  p.m.  and  Palmolive  Party 
(Palmolive  Soap),  on  127  NBC  stations. 
Sat.  10-11  p.m.  Agency:  Ted  Bates  Inc., 
N.  Y. 

DR.  PEPPER  Co.,  Dallas  (soft  drinks), 
on  Oct.  1  for  52  weeks  renewed  the 
Sun.  4-4:30  p.m.  period  on  154  Blue 
network  stations  for  Darts  for  Dough. 
Agency :  Tracy  Locke  Co.,  Dallas. 

LEVER  Bros.,  Cambridge,  (Rinso  &  Vims), 
on  Oct.  6  for  52  weeks  renewed  Amos  'n' 
Andy  on  132  NBC  stations,  Fri.  10-10:30 
p.m.  Agency:  Ruthrauff  &  Ryan,  N.  Y. 

BRISTOL-MYERS  Co.,  New  York  (Sal 
Hepatica  and  Vitalis)  on  Nov.  14  for 
52  weeks  renews  Tues.  8:30-9  p.m.  time 
on  150  Blue  stations,  (repeat:  11:30-12 
midnight)  for  The  Alan  Young  Shotu. 
Agency:    Young  &  Rubicam,  N.  Y. 

Network  Changes 

MCKESSON  &  ROBBINS  Inc.,  Bridge- 
water,  Conn.  (Calox,  Bexel,  Yodora),  on 
Oct.  8,  shifts  Joe  E.  Brown — Stop  or  Go 
from  168  Blue  stations,  Thurs.  10:30-11 
p.m.  to  168  Blue  stations.  Sun.  8:30-9  p.m. 
Agency:  J.  D.  Tarcher  &  Co.,  N.  Y. 

TIME  Inc.,  New  York  {Time  magazine), 
on  Nov.  2  shifts  March  of  Time  from  52 
NBC  stations,  Thurs.  10:30-11  p.m.,  to  ap- 
proximately the  full  Blue  network,  Thurs. 
10:30-11  p.m.  Agency:  Young  &  Rubicam, 
N.  Y. 


Furniture  Budgets 

ELEVENTH  annual  report  on  retail 
furniture  store  operating  experiences 
and  departmental  activities  for  the 
1943  fiscal  year,  shows  that  a  group 
of  typical  large  stores  (with  sales  vol- 
ume of  over  .$3.50,000)  spent  8.10% 
of  the  advertising  and  publicity  dollar 
on  radio,  while  "medium''  stores  spent 
8.41.  Report  was  released  recently  by 
the  Control  and  Management  Division 
of  the  National  Retail  Furniture 
Assn.  Breakdown  of  the  total  dollar 
expenditure  for  large  stores  shows 
newspapers  as  the  leading  media 
(fit). 94)  ;  radio,  second,  followed  by 
direct  mail  and  handbills  (2.95)  ;  dis- 
play materials  (1.81)  and  billboard 
( 1.37 ) ,  with  the  balance  representing 
salaries  and  "other  costs." 


GENERAL  FOODS  Corp.,  New  York 
(Bird's  Eye  Foods),  on  Oct.  5  resumed 
Dinah  Shore,  shifting  program  from  128 
CBS  stations,  Thurs.  9:30-10  p.m.  to  127 
NBC  stations,  Thurs.  8:30-9  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Oxydol  &  Ivory  Soap),  on  Nov.  13  be- 
gins Jack  Kirkwood,  comedian,  and  Lillian 
Leigh  on  8  CBS  Pacific  coast  stations,  Mon. 

7-  7:15  p.m.,  replacing  West  Coast  broad- 
cast of  P.  &  G's  /  Love  A  Mystery  which 
continues  on  65  other  CBS  stations.  Agen- 
cy:  Compton  Adv.,  N.  Y. 

RALSTON  PURINA  Co.,  St.  Louis 
(cereals),  on  Oct.  2  shifted  broadcast  of 
Tom  Mix  Ralston  Straight  Shooter  on  all 
stations  east  of  Denver  from  Mon.  thru 
Fri.  5:30-5:45  p.m.  (EWT)  to  5:45-6  p.m., 
continuing  at  5:30-5:45  p.m.  on  all  sta- 
tions west  of  Denver,  with  total  of  205 
MBS  stations.  Agency:  Gardner  Adv.,  St. 
Louis. 

CITIES  SERVICE  Co.,  New  York,  on  Oct. 
20  discontinues  Cities  Service  Concert  on 
68  NBC  stations  Fri.,  8-8:30  p.  m.,  and  on 
Oct.  27  starts  Highways  in  Melody  same 
time,  same  stations.  Agency:  Foote  Cone  & 
Belding,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City,  (Palmolive  shave  cream),  on 
Nov.  25  shifts  Inner  Sanctum  from  123 
CBS  station.  Sat.  8:30-8:55  p.m.  (repeat 
11:30-11:55  p.m.)  to  123  CBS  stations. 
Wed.  9-9:30  p.m.  Agency,  Ted  Bates  Inc.. 
N.  Y. 

CAMBELL  SOUP  Co.,  Camden,  N.  J. 
(soups)  ,  on  Sept.  25  shifted  The  Jack  Car- 
son Show  from  121  CBS  stations.  Wed. 
9:30-10   p.m.   to  121    CBS   stations.  Wed. 

8-  8 :30  p.m.  Agency,  Foote,  Cone  & 
Belding,    N.  Y. 

P.  LORILLARD  Co.,  New  York  (Old  Gold 
cigarettes)  on  Oct.  25  discontinues  Allan 
Jones  on  122  CBS  stations.  Wed.  8-8:30 
p.m.  (repeat,  12  midnight-12 :30  a.m.), 
and  on  Dec.  1  starts  undetermined  pro- 
gram on  122  CBS  stations.  Wed.  9:30-10 
p.m.  Agency,  Lennen  &  Mitchell,  N.  Y. 

LEVER  BROS.,  Cambridge  (Vimms),  on 
Nov.  29  shifts  Frank  Sinatra  Show  from 
132  CBS  stations.  Wed.  9-9:30  p.m.  to 
132  CBS  stations,  Mon.  8:30-8:55  p.m. 
(repeat,  11:30-11:55  p.m.).  Agency.  J. 
Walter   Thompson  Co.,   N.  Y. 

U.  S.  TOBACCO  Co.,  New  York  (Dill's 
Best,  Model  smoking  tobacco),  on  Nov. 
13  discontinues  Gay  Nineties  Revue  on 
68  CBS  stations,  Mon.  8:30-8:55  p.m. 
(repeat,  11:30-11:55  p.m.).  Agency,  Ar- 
thur Kudner  Inc.,  N.  Y. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 SEPTEMBER   30   TO    OCTOBER   6  INCLUSIVE  


Decisions  .  .  . 


OCTOBER  2 

WSPA  Spartanburg,  S.  C— Granted  mod. 
CP  authorizing  increase  power  and  changes 
in  DA,  for  further  changes  in  DA. 

WSNJ  Bridgeton,  N.  J.— Granted  mod. 
license  move  main  studio  to  transmitter 
site.'' 

WLIB  Brooklyn — Granted  vol.  transfer 
control  from  Irwin  Steingut,  Elias  I.  Go- 
dofsky,  Aaron  L.  Jacoby,  Arthur  Faske, 
William  Weisman  and  Louis  W.  Berne  to 
Dorothv  S.  Thackrey  for  $250,000. 

KSUB  Cedar  City.  Utah— Granted  ex- 
tension time  for  period  ending  10-15-44  to 


comply  with  procedural  conditions  of  grant 
for  250  w. 

KNOE  Monroe,  La. — Granted  authority 
to  use  call  letters  KNOE  instead  of  former 
KJAN. 

Philco  Radio  &  Television  Corp. — Granted 
CPs  seven  experimental  portable-mobile 
television  relay  stations,  two  to  be  located 
at  Harve  de  Grace,  Md.,  two  at  Honey 
Brook,  Pa.,  two  at  Sappington,  Md.,  and 
one  in  District  of  Columbia.  Four  will  nse 
channels  11  and  12  and  the  other  three  will 
use  channels  13  and  14,  all  using  A5  and 
AS  emission.  Six  will  employ  15  w  visual 
and  10  w  aural  and  one  15  w  visual  and 
aural. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineer! 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


PAUL  60DLEY  CO. 

GONBULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859  


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  T. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


\^  \  \  Radio  Engineering  Consultants 
'^Jijyj^'     ,       Frequency  Monitoring 

Cemmercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.V/.,  V/ashington  5,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  M 

clntosh 

Consulting  Radio 

Engineers 

Shorcham  Bldg. 

ME.  4477 

Washington, 

D.  C. 

RCA,  Area  of  Camden,  N.  J. — Granted 
CP  and  license  new  experimental  television 
relay  station,  321,000-327,000  kc  500  w 
visual    and  aural. 

RCA  Camden,  N.  J.  Granted  CP  and 
license  new  experimental  television  station 
channel   5,    30    kw    visual    and  aural. 

OCTOBER  3 
WMAN  Mansfield,  O. — Adopted  decision 
and    order   granting    license  renewal. 

OCTOBER  4 

Northeastern  Radio  &  Television  Corp., 
Centennial  Broadcasting  Co.,  Portland,  Me. 

— Granted  motion  for  order  take  deposi- 
tions re  applications  new  standard  station. 

Beauford  H.  Jester,  et  al,  Waco,  Tex. — 
Granted  motion  for  continuance  consoli- 
dated   hearing   from   Oct.    11  to    Nov.  27. 

Queen  City  Broadcasting  Co.,  Boise,  Ida. 
— Granted  request  take  depositions  re  its 
application  and  that  of  KFXD  and  Idaho 
Broadcasting  Co. 

WJEF  Grand  Rapids,  Mich. — Granted 
petition  for  leave  to  intervene  in  hearing 
on  application  of  WKBZ  change  1490  kc  to 
1230  kc. 

KGA-KHQ  Spokane,  Wash.— Granted 
joint  petition  for  continuance  hearing  from 
Oct.  10  to  Dee.  14  re  license  renewal 
application. 

WEEU  Reading,  Pa..— Granted  motion 
postpone  hearing  on  license  renewal  appli- 
cation, now  set  Oct.  12,  to  Dec.  18. 

KOB  Albuquerque,  N.  M. — Adopted  order 
continuing  to  Dec.  11  heai-ing  on  appli- 
cation for  mod.  CP  (Action  taken  Sept. 
30. ) 

WKBZ  Muskegon,  Mich. — Adopted  order 
granting  petition  for  continuance  hearing 
license  renewal  application;  continued  same 
to  Dec.  5. 

Tentative  Calendar  .  .  . 

OCTOBER  11 
KDNT  Denton,  Tex.— CP  1450  kc  250  w 
unlimited. 

Truett  Kimzey,  Greenville,  Tex. — CP  new 

station,  1400  kc  250  w  unlimited. 

WACO  Waco,  Tex.— CP  1230  kc  250  w 
imlimited. 

Applications  .  .  . 

OCTOBER  3 

WITH  Baltimore — CP  new  developmental 
broadcast  station,  43,200  kc  1  kw  A3  emis- 
sion. 

WINN,  Louisville,  Ky.  —  Involuntary 
transfer  control  from  D.  E.  Kendrick  to 
Nolle  M.  Kendrick,  executrix  of  the  estate 
of  D.  E.  Kendrick,  deceased. 

The  Regents  of  U.  of  Michigan,  Ann 
Arbor,  Mich. — CP  new  noncommercial  edu- 
cational station,  42,900  kc  1  kw  special 
emission,  amended  to  request  50  kw,  specify 
transmitter  site,  change  studio  location 
and  type  transmitter. 

WAVE  Louisville,  Ky.— CP  new  FM  sta- 
tion, 46,900  ko,  13,300-  sq.  mi.  $100,000 
-estimated  cost. 

Chatham  Broadcasting  Co.,  Savannah. 
Ga. — CP  new  station,  1400  kc  250  w  un- 
limited, amended  re  change  transmitting 
equipment.  • 

Loys  Marsdon  Hawley,  Conway,  S.  C. — 
CP  new  station,  1490  kc  250  w  unlimited 
( resubmitted) . 

KNOW  Austin,  Tex.— CP  new  FM  sta- 
tion, 47,100  kc,  12,900  sq.  mi.,  S39,860 
estimated  cost. 

WACO  Waco,  Tex.— CP  new  FM  station. 
46,100  kc,  13,700  sq.  mi.,  $35,250  esti- 
mated cost. 

Board  of  Education  of  the  City  of  St. 
Louis,  Mo. — CP  new  noncommercial  edu- 
cational station,  42,500  kc,  3  kw  spe^.al 
emission. 

KWKW  Pasadena,  Cal.— CP  change  1430 
kc  to  830  kc.  increase  1  kw  to  5  kw,  in- 
stall new  transmitter  and  antenna  and 
move  transmitter. 

Eagle  Printing  Co.,  Butler,  Pa. — CP  new 
FM  station. 

OCTOBER  5 

WERC  Erie,  Pa.— License  to  cover  CP 
change  frequency. 

WSAM  Saginaw,  Mich. — Mod.  license 
change  main  studio  location. 

Thomas  N.  Beach,  Birmingham,  Ala. — 
CP  new  station,  1490  kc  250  w  unlimited. 

KSAM  Huntsville,  Tex. — Mod.  license 
change  D  to  unlimited. 

Hazlewood  Inc.,  Deland,  Fla. — CP  new 
station,  1400  kc  250  w  unlimited. 

Middle  Tennessee  Broadcasting  Co.,  Co- 
lumbia, Tenn. — CP  new  station,  1240  kc 
250  w  unlimited,  amended  to  request  1340 
kc  and  specify  studio  site. 

WEMP  Milwaukee — CP  new  FM  station. 
48,900  kc,  1,279  sq.  mi.,  $16,060  estimated 
cost. 

KPQ  Wenatehee,  Wash.— Mod.  CP  au- 
thorizing change  assignment  for  extension 
completion  date  from  11-1-44  to  12-1-44. 

WLEU  Erie,  Pa.— CP  install  new  trans- 
mitter, DA-N,  change  1450  kc  to  1260  kc, 
increase  250  w  to  1  kw  N  5  kw  D  and 
move  transmitter    (petition  to  reinstate). 


CONTRO 
ROOM 


HERMANN  D.  MYSIXG  has  beeE 
appointed  manager  of  .sales  and  en- 
fjiueering  service  for  RCA's  auto  radio 
department.  With  RCA  from  1935 
until  the  outbreak  of  hostilities  as 
supervisor  of  engineering  activities  in 
the  auto  radio  field,  Mr.  Mysing  was 
placed  in  charge  of  a  group  of  RCA 
engineers  in  the  U.  S.  Army  Signal 
Corps  on  an  engineering  development 
contract  on  combat  communications  i 
problems. 

ALBERT  E.  (Shorty)  EVANS  has 
been  appointed  chief  engineer  of  KGO  i 
San  Francisco,  replacing  T.  B.  ' 
Palmer,  who  was  recently  named  man- 
ager of  the  station.  Mr.  Evans  has 
been  in  charge  of  the  station's  trans- 
mitter since  19.32. 

BILL  BETZ.  supervising  engineer  of 
"WTTM  Trenton,  N.  .L.  has  been  in- 
ducted into  the  Signal  Corps.  His  du- 
ties have  been  assumed  temporarily  by 
Ted  Kilmar. 

HUNTER  WALL,  control  engineer 
of  WPTF  Raleigu,  N.  C,  underwent 
an  operation  Sept.  22. 

J.  P.  WEAR  Jr.,  with  Graybar  Elec- 
tric Co.,  New  York,  since  1926,  has 
been  named  district  merchandising 
manager  with  headquarters  in  Phila- 
delphia. 

ROBERT  E.  BROOKING,  formerly 
with  WAIT-WGES  Chicago,  is  now 
an  instructor  at  Central  Signal  Corps 
School,  Camp  Crowder,  Mo.  and  has 
been  appointed  chief  engineer  of  the 
Crowder  Broadcasters  Assn. 

PERRY  AIKEN  is  a  new  addition  to 
the  control  staff  of  WBIG  Greens- 
boro. N.  C. 

.TAMES  MATSON,  formerly  with 
KPAC  Port  Arthur,  Tex.,  has  been 
added  to  the  engineering  staff  of 
WOWO-WGL  Ft.  Wayne. 

A.  J.  (.Jack)  HALL,  for  several  years 
associated  with  Kellogg  Switchboard 
&  Supply  Co.,  Chicago,  as  engineer 
in  charge  of  design,  research  and  de- 
velopment laboratories,  has  been  ap- 
pointed production  and  research  en- 
gineer for  Universal  Microphone  Co., 
Ingelwood,  Cal.  Currently  assigned  to 
administration,  he  will  later  work  with 
reconversion  and  postwar  planning. 

BRUCE  RATTS,  chief  engineer,  and 
Glenn  Thaver  and  Paul  Luecke  of  the 
WOWO-WGL  Ft.  Wayne  engineering 
staff  are  cooperating  in  the  war  train- 
ing ijrograms  of  Purdue  U.,  West 
Lafayette,  Ind.  by  teaching  funda- 
mentals of  radio. 

PAUL  SHAW,  formerly  with  the  War 
Dept.,  has  joined  the  engineering  stafE 
of  WSPD  Toledo. 

ROBERT  BATCHELDER  is  a  new 
member  of  the  W.JW  Cleveland  en- 
gineering staff,  which  has  also  added 
William  Hull,  formerly  of  WOLF 
and  WAGE  Syracuse.  Latter  now  di- 
vides his  time  as  announcer  and  en- 
gineer at  WJW. 


OCTOBER  6 
Thomas  Garland  Tinsley  Jr.,  Richmond, 

Va. — CP  new  station,  1240  kc  250  w  un- 
limited, amended  change  frequency  to 
1230    kc,    proposed   transmitter  site. 

WBBL  Richmond,  Va. — CP  change  hours 
operation,  move  transmiter  and  make 
changes  in  antenna,  amended  to  request 
1230  kc,  change  proposed  transmitter  site. 

KVOM  Inc..  Marshall,  Tex.— CP  new  sta- 
tion, 1450  kc  250  w  unlimited. 

Tennessee  Valley  Broadcasting  Co.,  Chat- 
tanooga, Tenn. — CP  new  station,  1450  kc 
250  w  unlimited. 

WAPI  Birmingham,  Ala.— CP  New  de- 
velopmental stations-45,900  kc  1  kw,  spe- 
cial emission  FM;  43,100  kc  250  w,  special 
emission  FM. 

WSB  Atlanta — CP  new  developmental 
station,  43,700  kc  700  w,  special  emission 
FM. 
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RADIO,  standing  at  the  threshold  of  a  wonderland  world,  faces 
the  future  with  breathless  expectation. 

Here  is  a  world  of  such  uncharted  magnitude  that  even  the  most 
daring  dreamer  among  us  dares  not  dream  too  far.  Through  an 
almost  endless  succession  of  new  horizons,  into  an  almost  un- 
imaginably tiny  universe  of  electrons  locked  in  vacuum,  men  of 
vision  will  explore  and  chart  the  way  in  the  years  just  ahead.  They 
will  untie  the  bonds  that  limit  man's  perceptive  powers,  and  open 
to  man's  finite  senses  an  infinity  of  wonders. 

In  radio,  radar,  television,  and  whatever  other  unborn 
miracles  may  lie  before  us.  there  is  opportunity  unbounded:  but 
the  opportunity"  is  fraught  with  problems  of  compelling  perplexity. 
It  calls  for  the  combined  thought  and  vision  and  effort  of  all  those 
to  whom  the  future  of  the  industry  has  been  entrusted. 

The  Xation's  Station  looks  forward  to  its  share  in  this 
magnificent  responsibility  .  .  .  with  awe,  with  eager  enthusiasm,  and 
with  humble  confidence. 


D/v;SJON  OF  THE  cROSiey  corporat/on 
CROSLEY  SQUARE,  CINCINNATI  2.  OHIO 


25  Years  that  Created 
a  New  World  of  Radio 


•  From  1919  to  1944  .  .  .  RCA  has  pioneered  in  ment  and  progress  .  ,  .  RCA  is  a  monogram  of 
the  science  of  radio  and  electronics  . . .  from  world-  quality  in  radio-electronic  instruments  and  a  hall- 
wide  wireless  to  national  network  and  internation-  mark  of  dependabiHty  in  communications  equip- 
al  short-wave  broadcasting . . .  from  electron  tubes  ment  throughout  the  entire  world, 
to  electron  microscopes  and  radiothermics  .  .  ,  From  the  First  World  War  to  the  Second,  RCA 
from  the  hand-wound  Victrola  to  the  automatic  developed  and  expanded  its  "know-how"  in  skilled 
radio-phonograph  .  .  .  from  television  to  radar.  engineering  and  production  so  vitally  needed  to 
Twenty-five  years  of  service  to  the  nation  and  meet  the  demands  of  war  . . .  these  qualities  will  be 
the  public  have  made  RCA  a  symbol  of  achieve-  reflected  in  the  peacetime  products  of  RCA. 
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30  ROCKEFELLER  PLAZA,   NEW  YORK  CITY 
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families  Wrote  W£S 


51.3  LETTERS 
PER  100  RADIO  HOMES 

THESE  17  Indiana  Counties  (consti- 
tuting Indiana's  first,  second,  and 
third  Congressional  Districts)  sent 
108,485  letters  to  WLS  last  year.  There  are 
211,404  Radio  Homes  in  the  same  17 
counties,  making  51.3  letters  for  each  100 
radio  homes:  better  than  ONE  OUT  OF 
TWO. 

Here  is  tangible  proof  that  WLS'  down- 
to-earth  entertainment  and  thorough, 
painstaking  service  have  built  friends 
for  us,  will  build  results  for  you.  These  17 
Indiana  Counties  are  just  one  small  sec- 
tion of  the  four-state  Midwest  America 
from  which  we  receive  a  million  letters  a 
year!  The  four-state  area  in  which  (as  in 
Metropolitan  Chicago)  WLS  GETS 
RESULTS! 


NUMBER  ONE 


in  a  WLS  series  of  advertisements 
analyzing  the  station's  intense 
listener-response  county  by  county.  This  ad  shows  WLS 
moil  response  from  17  Indiana  Counties.  Through  the 
series  we  will  reveal  actual  mail  response  and  its  ratio 
to  radio  homes  in  all  of  the  four  states  in  the  WLS  Major 
Coverage  Area:  Illinois,  Indiana,  Michigan,  Wisconsin. 
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Rapid  FM  Growth  in  High  Band  Indicated 


pBroadcast  Services 
Feature  FCC 
Hearing 

By  BILL  BAILEY 

ACCEPTANCE  of  FM  as  the  new 
broadcast  service  destined  to  get 
under  way  first  in  the  postwar  era 
was  clearly  reflected  last  week  at 
the  general  allocations  hearings  be- 
fore the  FCC  in  Washington.  The 
only  real  point  at  issue  appeared  to 
be  whether  the  new  broadcast  serv- 
I  j    ice  would  remain  in  the  50  nic  area 
'      of  the  spectrum,  or  move  up  in  the 
vicinity  of   100   mc  where  there 
would  be  more  room  for  expansion 
and  where  interference  might  be 
^  less  marked. 

The  third  week  of  the  allocations 
proceedings,  given  over  entirely  to 
broadcast  services,  saw  witness 
after  witness  propose  adequate  al- 
locations for  FM,  although  recom- 
mendations varied  as  to  position  in 
the  spectrum  and  to  band  width. 
While  there  were  proposals  to  nar- 
row the  band  width  from  the  Arm- 
strong standard  of  200  kc  to  100  or 
150  kc,  preponderant  testimony 
favored  retention  of  the  wider  band 
to  provide  maximum  quality  advan- 
tages of  the  new  broadcast  method. 

Channels  Discussed 

Questions  by  Government  offi- 
cials, notably  FCC  Chairman 
James  Lawrence  Fly,  Commissioner 
E.  K.  Jett,  General  Counsel  Charles 
R.  Denny  and  Chief  Engineer 
George  P.  Adair,  hinted  support  for 
movement  of  FM  to  the  100  mc 
band  in  lieu  of  the  lower  portion  of 
the  spectrum  heretofore  strongly 
'"^favored  by  FM  advocates. 

As  against  75  channels  proposed 
in  the  band  41-56  mc,  questions 
were  directed  toward  provision  of 
the  band  88-108  mc  for  FM,  with 
85  channels  available  for  commer- 
cial FM  and  15  for  non-commercial 
educational. 

Because  the  hearings  are  behind 
schedule,  the  Commission  last  Fri- 
day indefinitely  postponed  facsimile 
and  other  broadcast  services  in 
order  to  take  up  police  and  kindred 
I  services  on  Wednesday,  Oct.  18,  as 
per  schedule.  The  hearings  were  to 
move  into  television  last  weekend, 
with   a    Saturday    session  sched- 


1*^ 


Concerning  This  Issue 

UNORTHODOX  makeup  of  this  issue  of  Broadcasting  was  occa- 
sioned by  labor  difficulties  at  our  printing  plant.  Union  printers  at 
the  commercial  plants  in  Washington  threatened  to  quit  work  last 
Tuesday,  following  rupture  of  negotiations  with  employers  for  a 
new  form  of  contract. 

The  bulk  of  this  issue  was  printed  on  Monday  and  Tuesday — 
three  days  in  advance — because  of  the  threatened  work  stoppage 
at  the  Rufus  H.  Darby  Printing  Co.,  one  of  the  city's  largest  plants, 
at  which  Broadcasting  has  been  printed  for  the  last  dozen  years. 

Late  news,  including  full  coverage  of  the  FCC  general  allocation 
hearings  and  the  Petrillo-AFM  defiance  of  President  Roosevelt's 
back-to-work  request,  will  be  found  on  the  following  eight  pages 
and  the  last  eight  pages  of  this  issue.  This  news  supplement  was 
printed  after  the  War  Labor  Board  intercession  in  the  dispute. 
Both  parties  have  agreed  to  renegotiation. 

We  desire  to  thank  many  of  our  advertisers  who  willingly  co- 
operated in  the  production  of  this  issue.  We  also  express  our  thanks 
to  the  Darby  Printing  Co.  and  its  staflF. 

Broadcasting  Publications  Inc. 


uled.  Most  of  the  present  televi- 
sion licensees,  as  well  as  the  manu- 
facturing companies  which  have 
been  in  the  field,  were  prepared  to 
argue  for  retention  of  the  televi- 
sion frequencies  in  the  lower  por- 
tion of  the  band,  based  on  prewar 
allocations,  while  others,  including 
CBS  and  Cowles  Broadcasting  Co., 
represented  by  former  Commission- 
er T.  A.  M.  Craven,  vice-president, 
were  ready  to  reiterate  their  sup- 
port for  movement  of  television 
"upstairs"  above  300  mc,  where 
high  fidelity  and  color  later  could 
be  accommodated. 

A  birdseye  view  of  future  FM 
network  operation  was  presented 
by  Paul  W.  Kesten,  CBS  executive 
vice-president,  in  his  second  ap- 
pearance during  the  pi'oceedings 
[Broadcasting,  Oct.  9].  Advocat- 
ing "single  market  coverage"  for 
FM,  rather  than  multiple  city  serv- 
ice, which  would  place  all  FM  sta- 
tions on  an  equal  basis  in  the  same 
market,  Mr.  Kesten  said  this  proc- 
ess would  add  more  stations  to  ? 
network  and  mean  benefits  to  every- 
body. 

400  Channels  Asked 

He  estimated  that  175  stations  in 
an  FM  network  pattern  could  be 
established  with  rural  coverage 
greater  than  that  of  the  existing 
standard  networks.  An  FM  networl 
such  as  CBS  has  in  mind,  he  pre 
dieted,  could  cover  80%  of  the  pop  . 
ulation  with  175  stations.  As  h^ 
foresaw  developments,  all  networks 


would  be  on  equal  footing,  insofar 
as  technical  facilities  and  coverage 
are  concerned.  The  standing  of  the 
networks  then  would  be  dependent 
upon  public  acceptance  by  virtue  o': 
program  quality,  initiative,  and  the 
laws  of  competition. 

Proposal  that  400  channels  of 
100  kc  width  in  the  60-100  mc  band 
be  assigned  for  FM  was  made  by 
Comdr.  Craven,  who  estimated  that 
the  next  10  to  15  years  would  see 
some  2,000  commercial  FM  stations 
and  an  equal  number  of  educational 
outlets  if  proper  space  is  allocated. 
He  proposed  that  80  channels,  50 
kc  wide,  be  utilized  in  the  52-56  mc 
band  for  facsimile  service,  entirely 
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divorced  from  FM,  along  with  an-n 
other  100  channels  in  the  475-480|l 
mc  band  assigned  for  the  "still  pic]-" 
ture"  service.  joe 

A  land  rush  of  educators  for  FM  ^ 
and  even  television  stations  was  evijP^' 
denced  last  Friday  when  30  wi  ^ 
nesses  representing  departments  ^ 
education,  schools  and  other  educ 
tional  pursuits,  supported  a  pit 
for  15  FM  channels  of  200  kc 
such  stations,  adjacent  to  the  coi 
mercial  band.  They  also  sought 
frequencies  for  relays,  permitti 
ultimate    networking   of  station, 
and  at  least  two  television  chan\ng 
nels. 

Dr.  John  W.  Studebaker,  U.  ^ 
Commissioner  of  Education,  long 
an  advocate  of  extensive  use  of  ra 
dio  in  education  and  betimes  a  pro 
ponent    of    a  Government-ownede 
system,  and  Dr.  R.  R.  Lowdermi'\  a. 
Acting  Director  of  Educational  R  i  ro; 
dio  Service  of  the  Office  of  Ed  f  ^ 
cation,  led  the  retinue  of  pedagogi-)e  r 

'■ 

rf.Te( 


State  Network  Links 


The  Commission  was  told  that 
least  28  states  are  planning  to  conJ' 
struct  FM  stations  and  in  nugl  an 
cases  they  will  be  linked  thro 
state  educational  networks.  C'ai  , 
Studebaker  said  the  facilities  wo,  req 
be  used  by  local  school  systems,  t,  ^icis 
leges  and  universities,  and  stat  ng 
departments  of  education.  lieu 
Maj.  Edwin  H.  Armstrong,  Fj^iun 
inventor;  Walter  J.  Damm.  direcl'to 
ing  head  of  WTMJ  and  WMFMF 
Milwaukee,  and  president  of  FT  4 » . 
Broadcasters  Inc.;  C.  M.  Janstey,'*- 
Jr.,  consulting  radio  engineer  ^  pdt  i 
chairman  of  the  Radio  Technli.*i|'  i] 
Planning  Board  FM  Panel  5,  a 
testified  in  favor  of  retention 
the  200  mc  band  for  FM  and  foiie^ 
adequate  space  for  the  future.  M-^j^o 
Armstrong  said  any  reduction  in 
channel  width  would  impair  FM 
quality. 

Mr.  Damm  estimated  that 
in  five  years  after  the  war 
will  be  1,200  FM  stations 
half-million  receivers  now  in; 
he  said  manufacturers  estj 
five  million  sets  capable  of 
ception  within  a  year  after  the/^f  p^j.^ 
Opening  the  standard  bro^(j»f  Y( 
allocation  phase  last  Tuesdayi  -^iir^ined 
Owen,     chief.     Hearing     sl,  ^I'l^'ial  ' 
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netring-  Dept.,  placed  in  the  record 
exhibit  showing  that  despite  912 
standard  stations  and  16  others  au- 
thorized by  construction  permits, 
8.1  Tf  of  the  population  has  no  day- 
time primary  coverage  and  nA% 
is  without  nighttime  primary  (see 
abstract  Supplement  page  13). 

Howard  S.  Frazier,  NAB  Direc- 
tor of  Engineering  and  chairman 
of  RTPB  Panel  4,  standard  broad- 
casting, told  the  Commission  that 
the  Panel  has  not  taken  formal  ac- 
tion on  proposed  extension  of  the 
AM  band  to  520  kc.  He  said,  how- 
ever, that  the  Allocations  Commit- 
Lee  of  Panel  4  had  recommended 
extending  the  band  to  520  kc,  mak- 
ing available  the  three  additional 
channels  520,  530  and  540  kc.  The 
Receiver  Committee  opposed  the 
520  and  530  kc  channel  but  rec- 
ommended extension  to  540  kc. 

Resolution  adopted  by  the  NAB 
Small  Market  Stations  Committee, 
urging  study  of  nighttime  inter- 
ference on  Class  IV  channels,  rec- 
:;mmending  extension  of  the  stand- 
avd  band  to  520  kc  and  use  of  syn- 
chronized relays  for  unattended 
AM  satellite  stations,  were  includ- 
ed in  Mr.  Frazier's  report. 

A  statement  from  A.  D.  Ring, 
consulting  engineer,  chairman  of 
the  panel  Allocations  Committee, 
read  by  Mr.  Frazier,  said  the  Com- 
mitttee  was  continuing  study  on 
proposals  to  use  the  channel  be- 
tween 200-400  kc  for  standard 
.broadcasting.  With  reference  to 
■  }he  520,  530  and  540  kc  use,  Mr. 

ing's  statement  said: 

"The  Committee  feels  that  these 
:hannels  could  be  used  very  ad- 
vantageously for  providing  addi- 
ional  service  in  areas  where  service 
s  now  needed  for  alleviating  inter- 
.erence  between  existing  stations, 
jvhich  in  many  cases  is  serious.  A 
tudy  of  the  technical  performance 
Possible  on  these  channels  indi- 
lates  that  they  are  excellently  suit- 
■d  for  broadcast  coverage." 

odley  Gives  Views 

*n  Proposed  Channels 

Paul  F.  Godley,  consulting  engi- 
I'^-er  and  member  of  Panel  5,  sub- 
'  itted   a   detailed  exhibit   on  his 
ndings  as  to  the  use  of  both  the 
-J-400  kc  band  and  the  520-1600  kc 
aid     for     standard  broadcast 
Ik^ADCASTiNG,  Oct.  9].  As  to  the 
.20-540  channels,  he  said  ground 
ave  propagation   is   greatly  su- 
erior  and  night  skywave  propaga- 
-on  is  considerably  inferior  dur- 
ing the  three-hour  period  following 
sunset. 

"It  is  considered  that  the  sec- 
iJary  night  service   supplied  to 
^ery  broad  areas  by  the  ionospher- 
ic reflections,  as  on  the  clear  chan- 
Tels,  is  of  major  importance  to  our 
ervice  structure;  and  the  relative 
u:.suitability    of    520-540    kc  for 
ch  service  suggests  itself,"  said 
'  •.  Godley. 
William  J.  Dempsey,  former  FCC 
.neral  counsel,  Washington  law 
cm  of  Dempsey  &  Koplovitz,  on 
{  lalf  of  Midland  Broadcasting  Co., 
;  MBC  Kansas  City),  objected  to 
'.  .    Godley's    testimony    on  the 
;  >und  that  the  Commission  had 
-ed  against  any  suggestions  for 


FAR  AWAY  from  the  wars  of 
Europe,  the  Pacific  and  Washing- 
ton, is  Neville  Miller,  former  NAB 
president,  now  senior  deputy  chief 
of  UNRRA,  Balkan  Mission,  head- 
quartered for  the  present  in  Cairo. 
He  is  shown  here  with  the  Mayor 
(Sheik)  of  Memphis,  on  the  desert 
outside  Cairo.  In  a  letter  dated 
Sept.  15,  Mr.  Miller  said  he  had 
been  in  Cairo  about  two  months.  All 
relief  and  rehabilitation  activities 
in  the  Balkans  fall  under  the  ju- 
risdiction of  the  agency,  which  will 
move  to  the  continent  with  the  Al- 
lied occupation.  Mr.  Miller's  ad- 
dress is:  UNRRA,  APO  787,  c/o 
Postmaster,  New  Yoi'k  City. 

specific  use  by  one  group  of  pro- 
posed channels. 

"I  think  we  will  avoid  all  ref- 
erence of  a  particular  party  to  a 
particular  frequency,"  said  Chair- 
man Fly.  Commissioners  Jett  and 
Case,  joining  the  argument,  brought 
out  that  Mr.  Godley  was  present- 
ing overall  testimony  as  to  the 
feasibility  of  extending  the  stand- 
ard band  to  520  kc  and  was  ad- 
vancing his  own  suggestions.  KMBC 
has  an  application  pending  for  the 
540  kc  channel  with  50,000  w. 

Continuing  his  testimoney  Mr. 
Godley  said  it  remains  to  be  de- 
termined whether:  (1)  a  very  few 
stations  supplying  regional  serv- 
ice, or  (2)  some  100-150  services 
comparable  or  superior,  both  day 
and  night,  to  the  present  average 
local  class  of  service  or  (3)  a  com- 
bination of  both  constitutes  most 
effective  use. 

Cost  of  Reconverting 
Receivers  Outlined 

Under  cross-examination  ,  Mr. 
Godley  said  in  his  personal  opinion 
the  "receiver  problem  is  insignifi- 
cant as  compared  to  the  service" 
the  lower  frequencies  would  give. 

J.  Harold  Ryan,  NAB  President, 
supported  the  RTPB  recommenda- 
tions and  urged  the  FCC  to  grant 
sufficient  facilities  for  the  expan- 
sion of  broadcasting  service  (see 
abstract  on  page  18). 

Paul  F.  Peter,  NAB  Director  of 
Research,  submitted  exhibits  show- 
ing the  number  of  sets  in  use,  the 


growth  of  broadcast  advertising, 
growi;h  of  national  advertising, 
grovirth  of  local  advertising,  in- 
crease of  advertising  revenue,  radio 
advertising  related  to  total  adver- 
tising, radio  sets  sold  in  the  U.  S., 
tubes  sold  and  total  sales  of  re- 
ceivers, tubes,  batteries  and  parts 
from  1922-1943. 

W.  F.  Cotter  of  Stromberg-Carl- 
o  Co.,  who  was  listed  as  a  stand- 
ard broadcast  witness, told  the  Com- 
mission his  statement  had  to  do  with 
FM.  Questioned  by  Mr.  Denny  as 
to  the  use  of  present  receivers 
should  the  FCC  extend  the  broad- 
cast band  to  include  520  kc,  Mr. 
Cotter  said  most  of  the  sets  now  in 
the  hands  of  the  public  could  be 
used  to  tune  in  the  540  kc  chan- 
nel. He  said  only  a  very  small 
percentage  of  sets  could  be  con- 
verted to  receive  the  520-530  kc 
channels  without  too  much  expense. 

"I  don't  believe  reconverting 
would  be  practical,"  he  added.  "It 
would  be  too  costly  to  undertake 
and  satisfy  the  owner  at  the  same 
time.''  He  estimated  the  cost  of  con- 
verting would  run  around  $1  up 
to  the  manufacturer. 

William  B.  Lodge,  CBS  director 
of  engineering,  endorsed  the  RTPB 
Panel  4  recommendations  with  one 
exception.  "We  do  not  believe  it 
desirable  to  extend  the  standard 
broadcast  band  to  520  kc,"  he  said. 
"It  seems  unwise  when  a  definite 
transition  to  FM  is  underway. 
There  seem  to  be  enough  new 
changes  in  the  wind  in  FM  and 
television. 

"There  is  good  reason  to  believe 
that  the  540  kc  channel  could  be 
tuned  in  by  a  large  number  of  sets 
now  in  the  hands  of  the  public.  It 
would  be  a  very  constructive  change 
in  the  standard  broadcast  band." 

Nearly  250  Seeking 
To  Operate  FM  Stations 

Mr.  Lodge,  questioned  by  Mr. 
Denny  as  to  possible  interference 
with  automatic  marine  alarni 
should  the  standard  band  be  ex- 
tended downward,  said  he  had  talk- 
ed to  Canadian  Broadcasting  Corp. 
engineers  regarding  CBK  Watrous, 
Saskatchewan,  a  50  kw  station  on 
540  kc,  and  had  been  told  the  sta- 
tion's coverage  was  "extremely  sat- 
isfactory" but  on  occasion  in  turn- 
ing on  the  transmitter  in  the  morn- 


SarnofE  Cited 

COL.  DAVID  SARNOFF, 
president  of  RCA,  on  leave 
with  the  U.  S.  Army  Signal 
Corps.,  now  attached  to  Gen. 
Eisenhower's  headquarters  as 
special  consultant  on  com- 
munications, has  received  the 
Legion  of  Merit  for  "excep- 
tionally meritorious  conduct 
in  the  performance  of  out- 
standing service,"  according 
to  a  Reuters  dispatch  from 
SHAEF  in  Paris,  dated  Oct. 
11.  Col.  Sarnoff  was  cited  for 
his  "outstanding  devotion  to 
duty  and  his  courage  and 
great  diplomacy  in  handling 
the  French  citizens,"  the  re- 
port stated. 


ing,  automatic  alarms  on  the  Pa- 
cific Coast  had  been  set  off.  He 
couldn't  say  whether  the  alarms 
were  American  or  British  made. 

The  Commission  staff  plans  to 
investigate  CBK  further,  said  Mr. 
Denny,  with  a  view  towards  mak- 
ing recommendations. 

C.  M.  Braum,  chief  of  the  Non- 
standard Broadcast  Application 
Section,  Broadcast  Division,  FCC 
Engineering  Dept.,  opened  the 
hearings  into  FM  shortly  before 
the  noon  recess  Tuesday,  with  the 
statement  that  as  of  Oct.  1  there 
were  248  applications  on  file  for 
new  FM  stations  and  that  46  com- 
mercial FM  stations  are  licensed 
and  construction  permits  are  out- 
standing for  seven  others. 

He  submitted  a  list  of  exhibits 
showing  data  on  present  FM  sta- 
tions and  those  proposed  and  a  map 
depicting  present  FM  coverage  and 
potential  coverage  under  the  ay 
plications  now  on  file    (see  ma 
Supplement  page  13).  Another  ex 
hibit  gave  present  allocations  fo: 
commercial  and  noncommercial  edu 
cational  FM  stations  as  42-50  mc; 
those  proposed  by  IRAC  as  42-45 
mc,  and  the  RTPB,  41-56  mc. 

C.  M.  Jansky  Jr.,  chairman  of 
RTPB  Panel  5  on  FM  Broadcast- 
ing, submitted  complete  data  on  his 
panel's  discussions  and  actions, 
which  included  a  recommendation 
that  the  FCC  allocate  75  channels 
for  FM  in  the  41-56  mc  band,  using- 
200  kc  channel  width. 

Under  cross-examination  by  Mr. 
Denny,  Dr.  Jansky  said  as  far  as 
could  be  determined,  the  present 
band  is  most  suitable  for  FM.  He 
said  a  system  of  zoning  might  be 
adopted  to  avoid  or  reduce  sky- 
wave  interference,  although  he 
added  "I  do  not  believe  at  this  time 
that  our  knowledge  of  vagaries  that 
exist  in  the  FM  broadcast  band  is 
sufficient  to  justify  a  conclusion 
that  zoning  of  stations  will  be 
necessary  to  avoid  whatever  the 
detrimental  effects  of  skywave  in- 
terference may  be." 

Dr.  Jansky  said  the  distance  be- 
tween New  York  and  Chicago  is 
that  "with  which  we  are  concern- 
ed." He  endorsed  a  suggestion  by 
Mr.  Denny  that  auto  ignition  sys- 
tems be  redesigned  to  prevent  in- 
terference. He  said  a  median  in- 
tensity of  50  mv/m  will  render 
good  service  in  rural  areas.  By 
median  intensity  of  50  microvolts 
per  meter,  he  said  he  meant  that 
over  a  "given  element  of  distance 
along  a  radial  this  intensity  will  be 
exceeded  over  509c  of  that  dis- 
tance." The  50  microvolt  standard 
is  based,  he  added,  upon  a  receiv- 
ing antenna  30  feet  above  ground. 

Dr.  Jansky  opposed  a  change  of 
FM  to  a  higher  spot  in  the  band  be- 
cause of  several  factors.  He  didn't 
favor  narrowing  the  FM  channel  be- 
cause, he  explained,  "it  doesn't  fol- 
low that  by  decreasing  the  width 
we  can  use  every  other  channel; 
we  may  have  to  use  every  third 
channel.  The  problem  is  one  of  re- 
ceivers." Reducing  the  channel 
width  also  would  make  multiplex 
operations  "more  difficult,"  he  as- 
(See  Supplement  page  9) 
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Muzak  Projects  Nationwide  FM  Circuits  > 


Fly,  Ruml,  Bowles 
May  Participate 
In  Enterprise 

EEBIRTH  of  the  '-wived  radio" 
dream  of  a  decade  ago,  through 
the  vehicle   of   FM    and  Muzak, 
whereby  nationwide  service  on  a 
non-advertising  public  subscription 
basis  would  be  made  available,  was 
j  projected    before    the    FCC  last 
'  Thursday  by  Joseph  L.  Weiner,  for- 
mer OPA  official  and  chief  coun- 
■  sel  for  William  B.  Benton,  presi- 
dent of  Muzak  Corp.,  chairman  of 
Encyclopedia  Britannica  Inc.,  vice- 
president  of  the  U.  of  Chicago  and 
former  head  of  Benton  &  Bowles 
I  advertising  agency. 

More  than  a  hint  that  FCC  Chair- 
man James  Lawrence  Fly  might  be 
associated  in  some  way  with  the 
ambitious  project,  for  which  10  mil- 
1  lion  dollars  presumably  would  be 
i  raised,  came  -nith  the  presentation 
,1  to  the  FCC  allocation  hearings.  Mr. 
■}  Fly,  although  he  had  presided  un- 
j  til   Mr.    Weiner   took  the  stand, 
li  called  a  5-minute  recess  and  did  not 
!  return. 

Post  Offered  Fly 

This  magazine  has  ascertained 
that  Mr.  Fly  has  been  proffered  a 
post  with  Muzak  and  the  Benton 
■j  radio-music  enterprises   upon  his 
j  contemplated  resignation  from  the 
FCC    immediately    following  the 
.j  elections.  While  Mr.  Fly  has  con- 
:  sistently  declined  to  comment,  it  is 
generally  expected  he  will  open  law 
offices  in  New  York  and  possibly 
Washington.  This,  however,  would 
I  not  preclude  his  association  with 
the  Muzak  project  as  an  executive 
or  as  a  member  of  its  board. 

In  an  interview  with  Larry  Wol- 
ters  of  the  Chicago   Tribune  last 
,  Friday,  Mr.  Benton  admitted  he 
I  had  offered  Chairman  Fly  an  ex- 
ecutive post.  He  said  while  he  as- 
sumed Mr.  Fly  would  "resign  from 
the  FCC   sometime,"  he  did  not 
know  whether  he  would  accept  the 
osition. 

Mr.  Weiner  revealed  that  Beards- 
ley  Ruml,  chairman  of  the  Federal 
Reserve  Bank  of  New  York,  execu- 
tive of  R.  H.  Macy  &  Co.,  and  na- 
tionally-known tax  expert,  had  con- 
sented to  serve  on  the  board  and 
that  Mr.  Benton  also  anticipated 
that  Chester  Bowles,  OPA  admin- 
istrator and  former  partner  in  Ben- 
ton &  Bowles,  would  likewise  join 
him  when  his  public  duties  permit. 
The  balance  of  the  board  would 
also  consist  of  "equally  responsible 
and  representative  persons",  Mr. 
Weiner  said. 

Mr.  Benton  owns  all  of  the  com- 
mon stock  of  Muzak  Corp.  The 
North  American  Co.,  public  utili- 
ties operators,  own  the  preferred. 

Largely  Transcribed 

It  has  been  a  more  or  less  open 
secret  that  Mr.  Benton  eventually 
proposed  to  expand  Muzak  into  a 
subscription  service,  largely  tran- 


scription. Muzak  is  fed  to  restau- 
rants, hotels  and  other  public  estab- 
lishments by  telephone  line.  It  is 
recorded,  using  AMP  libraries.  The 
home  service,  however,  differs  in 
that  FM  frequencies  would  be  used 
for  three  separate  channels  of  pro- 
gram service  to  homes  throughout 
the  country.  Muzak,  or  the  new 
subsidiary  would  provide  the  pro- 
gram service. 

Mr.  Weiner  asked  the  Commis- 
sion to  set  aside  "a  suitable  num- 
ber of  channels"  for  this  proposed 
new  service.  Preference  was  ex- 
pressed for  frequencies  at  the  top 
of  the  FM  band.  A  special  patented 
attachment  for  the  FM  receiver 
would  preclude  tuning  of  these  fre- 
quencies by  other  than  subscribers ; 
non-subscribers  would  get  a  "pig 
squeal". 

The  original  wired  radio  project 
of  more  than  a  decade  ago,  tried 
experimentally  in  Lakewood,  0., 
suburb  of  Cleveland,  proposed  use 
of  power  or  telephone  lines  enter- 
ing the  homes  for  transmission  of 
program  service.  Special  bands  of 
frequencies,  adhering  to  the  outer 
surface  of  the  lines,  without  inter- 
ference, were  to  be  employed  for 
the  program  transmission.  That 
project  has  been  abandoned  with 
the  request  for  special  frequencies 
for  the  subscription  service,  which 
would  be  purchased  without  adver- 
tising and  with  subscribers  paying 
a  rental  fee. 

Mr.  Weiner  discoursed  intimate- 
ly though  disparagingly  on  pres- 
ent-day commercial  radio  service. 
Associated  with  Mr.  Benton  and 


May  Be  Reunited 


Mr.  Benton 


Mr.  Bowles 


Muzak  and  AMP  for  several 
months  has  been  Victor  M.  Ratner, 
former  ace  sales  promotion  man- 
ager of  CBS.  He  is  promotional 
consultant  for  the  Democratic  Na- 
tional Committee.  Mr.  Ratner  left 
the  Government  about  a  year  ago, 
after  having  worked  with  OPA  in 
wartime  campaigns.  The  research 
and  the  presentation  reflected  inti- 
mate knowledge  of  the  workings  of 
network  radio. 

Mr.  Weiner  was  cross-examined 
briskly  by  members  of  the  Commis- 
sion and  its  general  counsel, 
Charles  R.  Denny,  and  by  Robert 
T.  Bartley,  of  the  NAB  executive 
staff,  and  Tom  C.  Harris,  RCA- 
NBC  attorney  and  former  assistant 
general  counsel  of  the  FCC. 

Commissioner  Jett  raised  the 
question  of  maintenance  of  an  ex- 
clusive service  of  that  character  by 
Muzak,  inferring  monopoly,  but  the 
attorney-witness  said  his  company 
would  welcome  additional  parallel 
service,  even  though  the  proposed 


FOR  A  JOB  WELL  DONE,  superintendents  of  the  two  Congressional 
radio  galleries  were  presented  wallets  containing  $100  checks,  gifts  of 
the  Radio  Correspondents  Assn.  and  the  major  networks,  at  a  luncheon 
last  Monday  (Oct.  9)  in  Washington's  Mayflower  Hotel.  Officials  are 
(1  to  r)  :  Sen.  Joseph  C.  O'Mahoney  (TsANyo.) ,  Willard  D.  Egolf,  NAB 
Director  of  Public  Relations;  Earl  Godwin,  Blue  commentator  and  asso- 
ciation president;  D.  Harold  IMcGrath.  Senate  Radio  Gallery  superin- 
tendent; William  Vaughan,  acting  superintendent  of  House  Radio  Gal- 
lery. Sen.  O'Mahoney  paid  tribute  to  Washington's  radio  newsmen  for 
the  "fair  and  accurate"  job  of  reporting  they  are  doing.  Mr.  Godwin 
lauded  the  superintendents  for  their  "splendid  cooperation"  with  radio 
newscasters  and  Mr.  Egolf  called  for  more  room  at  the  Capitol  for  radio 
correspondents.  Luncheon  guests  included  Rex  Goad  of  Transradio- 
Press,  association  secretary;  Richard  Harkness,  NBC  commentator,  vice- 
president;  Col.  Albert  Warner,  chief  of  War  Intelligence  Section,  War 
Dept.  Bureau  of  Public  Relations,  former  CBS  commentator;  Capt. 
Robert  Menaugh,  Col.  Warner's  assistant,  former  House  Radio  Gallery 
superintendent;  Hardy  Croxton,  assistant  to  Mr.  McGrath;  William  R. 
McAndrew,  NBC  Washington  news  chief;  Madeline  Ensign,  WOL-Mu- 
tual  program  director;  Frank  M.  Russell,  Washington  vice-president, 
NBC;  Earl  Gammons,  CBS  Washington  director;  William  Costello,  asso- 
ciation treasurer;  Carleton  Smith,  general  manager,  WRG  Washington. 


operation  would  compete  directly 
with  commercial  broadcast  service. 

In  the  ensuing  examination,  ques- 
tions were  raised  whether  such  a 
service  would  constitute  "point-to- 
point"  operation  not  permitted  for 
broadcast  services;  whether  there 
would  not  be  a  direct  violation  of 
the  "duopoly"  rules,  since  the  plan 
entails  a  minimum  of  three  chan- 
nels (or  transmitters)  licensed  to 
the  same  company  in  the  same  city 
to  provide  the  three-phase  service; 
whether  in  fact  six  rather  than 
three  channels  would  not  have  to 
be  supplied,  since  FM  allocations 
are  on  an  alternate  channel  basis 
in  the  same  area  to  avoid  inter- 
ference; whether  the  service  would 
not  be  limited  to  a  fraction  of  the 
radio  audience. 

FCC  Grant  Recalled 

In  connection  with  the  presenta- 
tion, it  was  recalled  that  the  FCC 
on  July  1,  1941  authorized  Muzak 
Corp.  to  operate  an  experimental 
FM  station  to  try  out  the  "pig 
squeal".  Mr.  Weiner  reported  the 
station  was  not  constructed  because 
of  shortage  of  materials,  but  that 
other  laboratory  work  was  done 
which  led  them  to  the  belief  that 
the  system  is  technically  feasible. 
In  the  1941  action,  the  FCC  an- 
nounced that  engineers  from  As- 
sociated Music  Publishers  Inc.,  of 
which  Muzak  was  originally  a  sub- 
sidiary, had  worked  on  the  project. 
Muzak  is  the  successor  to  Wired 
Radio  Inc. 

The  Commission  then  said  that 
its  rules  prohibiting  a  direct  or  in- 
direct charge  by  the  licensee  of  a 
developmental  station  for  program 
transmission,  under  the  circum- 
stances presented  by  Muzak,  should, 
be  construed  in  such  a  manner  as 
to  permit  the  proposed  operation. 

Under  cross-examination,  Mr. 
Weiner  emphasized  that  the  "pig 
squeal"  frequencies  should  be  at 
the  end  of  the  dial  so  the  non-sub- 
scribing public  would  not  be  dis- 
turbed in  tuning  through  the  band. 
The  squeal  was  described  as  a 
3,000-cycle  note  which  was  removed 
by  "phase  opposition".  He  said  that 
if  the  service  was  authorized,  he 
was  confident  set  manufacturers 
would  design  their  receivers  to  ac- 
commodate the  additional  tube  of 
special  design  required  for  tuning 
the  particular  frequencies.  This 
point,  however,  was  disputed  in  the 
examination  conducted  by  Mr.  Har- 
ris for  RCA. 

Muzak  would  be  disposed  to  go 
into  many  cities  and  towns  to  pro- 
vide the  service  if  it  felt  the  Com- 
mission would  grant  the  applica- 
tions, Mr.  Weiner  said.  But  he  felt 
this  might  be  construed  as  "against 
public  policy".  He  was  confident 
others  would  inaugurate  the  sei'v- 
ice. 

General    Counsel   Denny  closed 
the  cross-examination  by  bringing 
out  that  if  100  channels  were  set 
aside  for  FM  and  85  were  devoted 
{See  Supplement  page  H) 
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Kick  in  the  Teeth — Petrillo  Style  .  .  .  An  Editorial 


THE  CAREER  of  James  Caesar  Petrillo  has 
now  reached  its  zenith.  Added  to  his  long  and 
unbroken  list  of  conquests  is  the  President  of 
the  United  States.  Politely  but  firmly  he  has 
rejected  the  President's  personal  plea  that  the 
AFM  ban  on  recordings  be  lifted. 

Protected  by  the  Wagner  Act  which  places 
labor  unions  beyond  the  reach  of  the  law  so 
they  can  coerce,  intimidate  and  conspire,  but 
makes  these  acts  illegal  for  anyone  else,  Jim- 
my has  told  all  and  sundry  to  do  their  worst. 
Only  if  the  President  asked  him,  he  declared, 
would  he  withdraw  the  ban  on  recordings.  The 
President  asked.  But  Jimmy  (and  his  mouth- 
pieces) in  a  nine-page  telegram  advised  the 
President  that  the  facts  had  changed  in  the 
26  months  since  the  ban  was  imposed,  and  he 
was  sorry  but  he  just  couldn't  comply. 

Jimmy's  latest  performance  can  be  expected 
to  result  in  precisely  what  the  President  feared 
— encouragement  to  other  labor  groups  essen- 
tial to  the  war  effort  to  defy  rulings  of  the 
War  Labor  Board.  Jimmy,  we  imagine,  is  now 
the  biggest  guy  in  labor.  By  degrees  he  has 
established  a  dictatorship  that  permits  him  to 
call  the  tune  wherever  music  is  performed. 
Doubtless  today  he's  the  most  important  man 
in  radio,  because  he  can  pull  the  plug  on  net- 
vvorks  or  independent  stations  alike. 

It's  probably  folly  to  attempt  to  dissect  Jim- 
my's telegram  to  the  President.  It  is  cleverly 
contrived.  With  all  the  stops  out,  he  tells  of 
the  patriotism  of  his  organization,  and  of  how 
"105"  firms  had  signed  his  kind  of  contract, 
including  the  private  relief  provision  whereby 
a  fixed  royalty  ranging  from  %  cent  per  record 
to  3^,f  per  transcription  is  paid  by  the  manu- 
facturer to  the  AFM.  The  only  solution,  he 
contends,  is  for  the  recording  units  of  RCA- 


NBC  and  Columbia  Recording  to  accept  the 
same  contract  the  other  105  companies  have 
signed. 

But  did  Jimmy  relate  the  conditions  under 
which  those  companies  signed?  Did  he  point 
out  it  was  13  months  before  the  first  company 
capitulated?  Did  he  reveal  that  four  other  com- 
panies signed  a  month  later,  under  duress  and 
for  competitive  reasons?  Did  he  relate  that  his 
original  contention  was  that  his  men  just  didn't 
want  to  record  "canned  music"  and  simply 
quit?  That  can't  be  deduced  from  his  milk-and- 
honey  telegram,  which  adroitly  infers  that  the 
signatory  firms  simply  walked  in  the  front 
door,  pens  and  hats  in  hand. 

There  are  a  couple  of  other  points.  Originally 
there  were  seven  companies  in  the  dispute, 
doing  just  about  all  of  the  recording  business. 
Some  weeks  ago,  AFM  said  about  80  companies 
had  signed,  presumably  including  the  one-man 
shops — just  everything,  it  was  figured — aside 
from  RCA-NBC  and  CRC.  Where  then  the 
105?  Moreover,  there  was  no  mention  of  the 
known  fact  that  before  the  strike  RCA-NBC 
and  CBS  represented  the  lion's  share  of  the 
recording  business — perhaps  some  75%. 

Then  there's  the  matter  of  gratis  perform- 
ance for  the  Government,  which  permeates  the 
honey-swept  effusion  to  the  President.  Early 
last  year,  when  Jimmy  was  still  shouting 
that  the  AFM  was  "second  to  none"  in  con- 
tributing its  service,  there  developed  the  story 
that  AFM  members  were  collecting  about  $25,- 
000  a  year  from  the  War  Dept.  for  entertain- 
ing men  in  combat  zones  through  Command 
Performance  recordings,  while  other  talent,  in- 
cluding top  radio,  movie  and  concert  artists,  do- 
nated their  services.  At  that  time  the  Los 
Angeles  Local  47  of  AFM,  whose  members 


were  paid  $24.50  for  each  performance,  or 
$25,480  per  year,  pointed  out  that  AFM  na- 
tional headquarters  (which  means  the  re- 
doubtable Jimmy)   had  approved  the  charge. 

Maybe  Jimmy  has  changed  that  now. 

But  back  to  the  question.  What's  the  solu- 
tion? The  President  hasn't  taken  Jimmy's 
politely-phrased  "to-hell-with-it"  retort  lying 
down.  He  has  ordered  a  legal  study  to  de- 
termine whether  the  Government  can  compel 
compliance,  but  he  says  there  are  about  40 
laws  to  be  scrutinized.  There  can  be  no  punitive 
action  under  the  Smith-Connally  Act,  because 
Justice  Vinson  has  determined  that  the  dispute 
is  not  "impeding  the  war  effort".  And  WLB 
Chairman  William  H.  Davis  states  the  case 
is  closed  as  far  as  his  board  is  concerned.  The 
Dept.  of  Justice  tried  to  act  but  was  tossed 
out  on  its  ear  by  the  courts.  Whether  the  At- 
torney General  can  find  some  other  legal  basis 
is  doubtful,  because  that  v/as  tried  before.  We 
think  Justice  Vinson  was  wrong.  Can't  he  be 
reversed? 

Jimmy  then  I'ides  high  and  serene.  The  RCA 
and  CBS  recording  companies  can  accept  Jim- 
my's terms,  private  WPA  and  all,  or  go  out  of 
business.  Jimmy  will  get  control  of  a  slush 
fund  perhaps  unequalled  in  union  history — an 
estimated  $4,000,000  a  year  return  from  the 
royalties  alone. 

The  answer  now  is  for  Congress  to  undo 
the  wrong  it  perpetrated  in  enacting  the  Wag- 
ner Law,  which,  as  interpreted  by  the  courts, 
gives  to  a  man  of  Jimmy's  ambitions  greater 
povrev  than  any  ever  held  by  a  labor  czar. 

If  Jimmy's  defiance  of  the  President  serves 
any  purpose  other  than  his  own,  it  is^to  make 
crystal  clear  to  Congress  why  a  change  in 
statute  is  needed. 


EDITORIAL  REACTION  TO  PETRILLO 


EDITORIAL  reaction  to  J.  C.  Pe- 
trillo's  message  to  the  President, 
refusing  compliance  with  the  War 
Labor  Board  directive  of  June  15, 
as  reflected  in  leading  newspapers 
as  of  last  Friday,  follows: 

New  York  Herald  Tribune 

The  plea  was  humiliating  enough ; 
this  response  to  it  simply  adds  the 
finishing  touch  to  as  disgraceful  an 
obeisance  of  Government  as  the  his- 
tor.y  of  the  country  affords.  It  provides 
a  dramatic  and  thoroughly  deserved 
climax  to  a  labor  policy  which,  since 
the  inception  of  the  NevF  Deal,  has  en- 
couraged union  contempt,  for  those 
restraints,  mor,.l  and  legal,  to  which 
all  the  rest  of  us  are  suliject. 

New  York  Times 

The  probable  response  to  Mr.  Pe- 
trillo's  latest  action,  as  in  the  past, 
will  be  a  great  deal  of  indignation 
directed  against  Mr.  Petrillo  person- 
all'y.  Such  indignation  misses  the 
point.  Mr.  Petrillo  can  exercise  ir- 
responsible i^rivate  dictatorial  powers, 
he  can  employ  anti-social  means  to 
secure  anti-social  ends,  while  leading 
Administration  officials  profess  their 
poworlessness  to  do  anything  about  it. 
If  they  are  right,  isn't  it  about  time 
that  we  re-examined  tlie  network  of 
Congressional  laws.  aclministrati\e 
rulings  and  Supreini'  ( 'o'n  t  decisions 
which  grant  sweejiiiig  legal  immunities 
to  the  unions  and  in  effect  give  a  go- 
ahead  signal  to  their  leaders  to  com- 
mit acts  that  would  be  illegal  if  com- 
mitted by  anyone  else? 


Washington  Times-Herald 

Ever  since  the  President  made  his 
telegram  public,  his  political  enemies 
have  been  making  capital  of  the  con- 
tract between  his  kowtow  to  Petrillo 
and  his  Attorney  General's  bouncing 
of  Sewell  Avery  off  Montgomery 
Ward's  own  premises  in  Chicago  last 
spring.  Petrillo's  cock.y  refusal  to  grant 
the  President's  request  will  give  Roose- 
velt's enemies  still  more  ground  for 
shouting  that  he  is  a  tool  of  labor 
racketeers  and  an  enemy  of  private 
enterprise  and  enterprisers. 

The  object  of  such  shenanigans 
woidd  be  to  convince  a  lot  of  voters 
that  Mr.  Roosevelt,  when  it  comes  to 
telling  labor  leaders  whei-e  to  head 
in,  is  as  bold  as  a  lion.  The  hope 
would  be  that  this  impression  would 
last  through  election  day. 

Washington  Star 

The  character  of  the  dispute  between 
Mr.  Petrillo  and  the  recording  con- 
cerns is  worth  noting.  When  the  re- 
cording companies  sell  a  record  he 
wants  them  to  pay  a  fee  directly  to 
the  union  treasury,  and  not  to  the  mu- 
sicians making  the  record.  Obviously, 
this  is  very  much  to  the  advantage  of 
Mr.  Petrillo ;  it  may  or  may  not  be 
to  the  advantage  of  the  musicians. 

But  the  really  significant  aspect  of 
the  controversy  has  to  do  with  the  dig- 
nity and  the  authority  of  the  Gov- 
ernment. When  a  mail  order  house  in 
Chicago  defies  the  War  Labor  Board 
the  Government  calls  on  the  Army  to 
enforce  its  will.  AVhen  Mr.  Petrillo 
defies  the  Government  the  President 


sends  a  telegram  pleading  with  him  for 
compliance,  and  is  answered  with  a 
flat  refusal.  If  the  President  proposes 
to  accept  this  as  a  final  answer,  the 
contrasts  in  Government  procedure 
will  not  be  forgotten  by  the  American 
people. 

New  York  World-Telegram  . 

Our  guess  is  that  Mr.  Petrillo  will 
get  away  with  it.  He  has  managed  to 
get  away  with  more  notorious  defiances 
than  this  one.  For  he  enjoys  special 
immunity  from  antitrust  laws,  as  in- 
terpreted by  the  New  Deal  courts,  and 
special  immunity  from  Presidential 
wartime  powers,  as  interpreted  by 
New  Deal  administration  lawyers. 

But  we  know  what  would  happen 
to  Mr.  Petrillo  if  he  were  an  employer 
engaged  in  manufacture  or  trade.  When 
Cy  Avery  of  Montgomery  Ward  & 
Co.  defied  a  WLB  directive  the  army 
took  over  bis  mail  order  house,  and 
two  husky  soldiers  carried  Cy  ofE  the 
premises.  But  nothing  like  that  will 
happen  to  Caesar.  For  he's  a  labor 
union  leader,  drawing  about  $80,000 
a  year  in  salary,  expenses  and  perqui- 
sites— and  the  New  Deal  mustn't  be 
harsh  with  him. 

New  York  Daily  Mirror 

The  Administration  coos  a  plea  in 
the  ear  of  CAESAR  Petrillo  because 
CAESAR  controls  votes.  But  an  em- 
ployer of  labor  like  [Sewell]  Avery 
directly  controls  no  votes,  so  he  gets 
the  "bum's  rush". 

James  CAESAR  Petrillo  violated 
and  defies  an  order  from  the  WLB. 

Why  isn't  he  arrested,  "seized"  or 
carried  out  by  troops? 

The  answer  is  plain : 

This  Administration  is  making  fish 
of  one  class  of  citizens  and  game- 
cocks of  another. 

VOTES  count— not  LAW  ! 


Washington  Post 

The  President  of  the  United  States 
has  asked  a  citizen,  "in  the  interest  of 
orderly  Government,"  to  accept  a  di- 
rective from  a  Federal  agency.  "What 
.you  regard  as  your  loss,"  he  said,  "will 
certainly  be  your  country's  gain."  It 
is  hard  for  us  to  understand  how  any. 
American  in  wartime,  whether  Sewell 
Avery  or  James  C.  Petrillo,  can  re- 
ject such  a  i^lea.  Individual  or  group 
claims  can  be  adjudicated  when  the 
iiational  need  has  been  fulfilled. 
New  York  Sun 

Mr.  Petrillo  seems  to  have  won  his 
battle  on  all  counts — except  for  one 
thing.  When  Mr.  Justice  Frankfurter 
wrote  the  opinion  which  permits  Mr. 
Petrillo  to  starve  the  country  of  clas- 
sical records,  two  of  the  jastices,  in- 
cluding former  Chief  jTustice  Hughes, 
dissented.  They  dissented  because,  as, 
they  said,  Mr.  Justice  Frankfurteif 
had  rewritten  the  statutory  law  in 
behalf  of  labor  in  a  way  to  constitutt^ 
"a  usurpation  hy  the  courts  of  the 
function  of  Congress.'' 

If  Congress'  function  was  usurpet 
to  give  Mr.  Petrillo  the  power  which 
he  now  exercises,  Congress  can  take 
that  power  back  by  undoing  the  usur 
pation. 

Philadelphia  Inquirer 

Boss  Petrillo  represents  the  perfecl 
flower  of  the  Roosevelt  Administra 
tion's  policy  of  coddling  and  appeasiu:. 
ruthless  labor  leaders  and  conscience 
less  pressure  groups. 

Whereas  business  heads  who  clasl 
with  the  New  Deal  are  gwiftly  crackc 
down  upon,  even  to  the  point  of  see 
ing  their  factories  and  stores  takei: 
over  by  the  Government,  Petrillo  wa> 
pleadingly  asked  by  Mr.  Roosevelt,  tf 
yield  "in  the  interest  of  orderly  Gov 
ernment." 
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Petrillo  Refusal  Arouses  Wrath  of  FDR> 


Asks  Legal  Study; 
RCA,  CRC  Hit 
AFM  Reply 

Text  of  Petrillo  telegram  to  Presi- 
dent on  Supplement  page  8;  RCA- 
CRC  statement,  page  12. 

STRIKING  back  at  James  C.  Pe- 
trillo, president  of  the  American 
Federation  of  Musicians,  for  his 
refusal  to  end  the  recording  ban, 
President  Roosevelt  last  Friday  de- 
clared he  will  pursue  the  case  fur- 
ther to  compel  compliance  with  his 
request  to  the  AFM  leader  to  obey 
the  War  Labor  Board  directive  of 
June  15.  The  President  said  he 
'I  would  like  to  do  something  about 
it  if  he  can  find  legal  authority  to 
act. 

Following  the  President's  ob- 
servations, RCA  Victor,  NBC  Re- 
cording and  Columbia  Recording 
Corp.  issued  a  joint  statement  ex- 
pressing encouragement  that  Mr. 
Roosevelt  has  not  taken  "no"  as  a 
final  answer.  "We  are  strong  in 
our  hope,"  they  declared,  "that 
the  President  under  the  law  will 
find  legal  power  to  put  an  end  to 
Mr.  Petrillo's  defiance  of  this  Ad- 
ministration." 

Object  to  Principle 

The  statement  challenged  Mr. 
Petrillo's  accusation  that  RCA  and 
Columbia  were  seeking  competitive 
advantage,  declaring  there  was  no 
objection  to  the  amount  of  royal- 
ties but  to  the  "dangerous  prin- 
ciple" of  payment  of  the  fees  into 
the  AFM  treasury,  "which  would 
make  the  union  oflScials  independ- 
ent of  the  union  membership". 

Fast  upon  the  heels  of  the  Pres- 
ident's comment.  Dept.  of  Justice 
officials  instituted  a  study  of  Fed- 
eral statutes  bearing  upon  Mr.  Pe- 
trillo's ban  on  recordings.  The 
President  was  asked  at  his  news 
conference  whether  there  would  be 


further  action,  and  the  Chief  Ex- 
ecutive, plainly  aroused,  said  there 
was  a  great  question  whether  he 
could  do  anything  legally  because 
Economic  Stabilization  Director 
Vinson  had  held  that  the  dispute  is 
not  impeding  the  war  effort.  The 
President  said  thei-e  were  about  40 
laws  to  be  studied,  and  at  the  Dept. 
of  Justice  it  was  stated  that  the 
anti-trust  laws  as  well  as  the  war 
and  criminal  statutes  would  be  re- 
viewed. 

The  WLB,  which  had  the  dis- 
pute nearly  a  year  before  it  issued 
its  directive,  has  closed  its  pro- 
ceedings on  the  case.  Asserting  the 
matter  "is  closed  as  far  as  the 
Board  is  concerned,"  William  H. 
Davis,  WLB  chairman,  told  a  news 
conference  that  "in  this  case  the 
order  of  the  Board  becomes  a  rec- 
ommendation of  a  mediation  board 
without  power  of  enforcement,  and 
when  that  happens  in  a  democracy, 
the  only  thing  you  are  calling  on 
is  public  opinion. 

"I  think  that  Mr.  Petrillo  is  kind 
of  lonely  in  his  position,  although 
I  wouldn't  say  alone,"  he  observed. 

Mr.  Davis  agreed  with  a  report- 
er's opinion  that  the  reaction  to 
Mr.  Petrillo's  refusal  of  the  Presi- 
dent's request  would  be  against 
Mr.  Roosevelt  rather  than  Mr.  Pe- 
trillo. 

Mr.  Petrillo's  telegram  was  dis- 
patched from  Chicago  shortly  be- 
fore noon  on  Tuesday  after  a  10- 
hour  session  with  his  International 
Executive  Board  on  Monday  and 
a  two-hour  session  on  Tuesday 
morning.  Board  members  present 
were  Charles  Bagley,  vice-presi- 
dent; Leo  Cluesman,  secretary; 
Thomas  F.  Gamble,  treasurer;  Jo- 
seph A.  Padway,  counsel;  Joseph 
N.  Weber,  honorary  president; 
Chauncey  Weaver,  John  W.  Parks, 
Oscar  F.  Hild,  Herman  D.  Kenin 
and  Walter  M.  Murdock. 

Mr.  Petrillo  released  copies  of 


NEVER  ONE  to  shy  from  publicity,  AFM  Czar  James  C.  Pettrillo ; 
(center)  poses  here  preparatory  to  the  meeting  of  his  board  in  Chicago 
last  Monday,  at  which  President  Roosevelt's  plea  to  end  his  26-month 
ban  on  recording  was  rejected.  At  left  is  C.  L.  Bagley,  vice-president;  at 
right  is  Joseph  N.  Weber,  honorary  president  and  general  adviser  of 
AFM,  from  whom  Petrillo  wrested  the  presidency  several  years  ago. 


the  telegram  at  a  news  conference 
at  the  Morrison  Hotel.  He  said  the 
AFM  now  has  138,000  members  of 
whom  35,000  are  in  the  armed 
forces  and  is  making  postwar  prep- 
arations to  take  care  of  unemploy- 
ment from  fee  payments  collected 
from  the  recording  and  transcrip- 
tion companies.  The  funds  will  be 
used  for  "musical  culture",  he  said, 
adding  there  will  be  "no  WPA  out 
of  this". 

In  refusing  to  comply  with 
WLB  directive,  Mr.  Petrillo  ad- 
vised the  President  he  was  no 
longer  bound  by  statements  he 
made  in  1942  and  1943  that  he 
would  lift  the  ban  if  Mr.  Roosevelt 
so  requested.  He  said  that  at  the 
time  he  made  these  statements  "no 
records  were  being  made  by  us  for 
any  record  manufacturers  and  no 
such  manufacturers  saw  fit  to  ask 
you  to  intervene,  but  sought  in- 
stead through  court  procedure  and 
through  a  Senate  investigation  to 
compel  us  to  make  records  without 
regard  for  either  our  rights  or  our 
desires." 


He  pointed  out  the  AFM  has 
since  entered  into  contracts  with 
105  companies  and  is  now  making 
nearly  4,000,000  records  a  month. 
He  said  that  it  was  because  of  the 
confidence  the  union  had  in  the ' 
President  that  he  made  his  offer 
and  he  pointed  out  that  it  was 
given  wide  circulation  and  that  the 
companies  knew  of  it. 

Free  Work 

"Now,  26  months  after  the  ban^ 
was  imposed,  realizing  that  the, 
circumstances  have  greatly, 
changed,  virtually  making  it  im-: 
possible  to  lift  the  ban  as  to  these' 
two  companies  without  disrupting 
the  relationships  brought  about  by 
105  existing  contracts,  they  run  to 
you,  Mr.  President,  and  ask  you  to 
aid  them,"  he  stated. 

Mr.  Petrillo  denied  that  a  strike 
has  been  in  progress.  "We  have 
never  struck  against  any  of  these 
companies  and  certainly  we  have 
never  struck  against  the  Govern- 

{See  Supplement  page  15) 
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By  Rube  Goldberg. 


60VERNMCNT  BV  REQUEST - 
NOT  BY  LAW 


t'  : 
■1 

,he 

AS 

.?re 
ai 

al 
re 
.  ici 
•f  n 
vlic 


I'au 


AS  CARTOONISTS 
SEE  IT 
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Beri-yman  in  Washington  Star 


Talburt  in  Washington  News 
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Foresee  $1,000,000  or  More 
As  Campaign  Air  Time  Sales 

GOP  and  Democrats  Tnrn  to  Radio  For  Last-Lap 
Political  Talks  As  Election  Draws  Near 
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TWO  MAJOR  political  parties  will 
spend  more  than  $1,000,000  for  ra- 
dio before  the  end  of  the  campaign, 
it  was  estimated  last  week  on  the 
basis  of  broadcasts  to  date  and  fu- 
ture commitments.  Republicans 
have  spent  between  $175,000  and 
$200,000  so  -far  and  the  broadcasts 
they  have  scheduled  between  now 
and  Nov.  7  should  run  the  total 
over  the  $400,000  mark,  to  which 
it  is  probably  safe  to  add  another 
$100,000  for  end-of -campaign  ex- 
penditures. Democrats  have  spent 
roughly  $250,000,  which  will  un- 
doubtedly be  more  than  doubled  be- 
fore Election  Day. 

Less  Than  '40 

Figures  are  well  below  the  1940 
level,  largely  because  of  shrewder 
buying  tactics  by  the  national  com- 
mittees. At  Republican  headquar- 
ters it  was  pointed  out  that  Gov. 
Dewey's  radio  consciousness  keeps 
him  from  running  overtime  on  his 
broadcast  addresses,  so  that  the 
party  is  spared  the  necessity  of 
paying  extra  time  and  talent  costs. 
The  latter  run  into  a  large  propor- 
tion of  the  campaign  radio  ex- 
penses as  the  party  must  pay  for 
the  talent  on  a  program  cancelled 
for  a,  political  talk,  as  well  as  for 
the  time. 

Republican  National  Committee 
also  pointed  out  that  although  it 
has  paid  for  all  nationwide  broad- 
casts for  its  national  ticket  its  ra- 
dio bill  is  less  than  that  of  the 
Democrats  as  it  has  not  purchased 
stations  in  the  "Solid  South"  (ex- 
cept where  it  was  necessary  be- 
cause those  stations  were  part  of 
the  network  used  by  the  commercial 
program  cancelled  to  make  way  for 
the  political  broadcast.) 

Democratic  plan  of  using  five- 
minute  network  spots  instead  of 
half-hour  periods  has  helped  to 
keep  down  this  party's  radio  ex- 
penditures, as  has  sponsorship  of 
broadcasts  in  behalf  of  the  Roose- 
velt-Truman ticket  by  the  CIO, 
the  Teamsters  Union  and  the 
ILGWU.  To  assist  the  Democratic 
National  Committee  to  maintain  its 
radio  schedule,  the  New  York  news- 
paper PM  last  week  launched  "Pay 
a  Dollar  to  Put  Your  President  on 
the  Air"  campaign  among  its  read- 
ers which  it  urged  other  newspa- 
pers to  copy. 

Drive  brought  in  contributions 
aggregating  $9,000  the  day  follow- 
ing appearance  of  the  first  story. 

As  the  campaign  reaches  its  final 
stage,  more  frequent  political 
broadcasts  are  scheduled  by  both 
iiarties.  Gov.  Dewey  has  eight 
broadcasts  scheduled  be>,ween  now 
and  Nov.  6;  his  running  mate. 
Gov.  Bricker,  will  be  heard  three 
times   more.    President  Roosevelt 


will  broadcast  from  the  Foreign 
Policy  dinner  Oct.  21  and  undoubt- 
edly will  be  heard  on  the  party's 
election-eve,  hour-long  broadcast  on 
all  four  networks  as  well,  with 
other  talks  a  distinct  possibility. 
Sen.  Truman  will  make  four  more 
radio  talks;  Former  Governor  Cox 
of  Ohio,  station  owner  who  was 
Democratic  candidate  for  Presi- 
dent in  L920  with  Roosevelt  as  his 
running  mate,  and  other  speakers 
will  also  broadcast  for  President 
Roosevelt's  re-election. 


HIGH  TRIBUTE  PAID 
W.  E.  MACFARLANE 

{See  earlier  story  page  50) 
HIGH  TRIBUTE  to  W.  E.  Mac- 
farlane,  chairman  of  the  executive 
committee  of  Mutual,  one  of  its 
founders  and  its  first  president, 
who  died  unexpectedly  Oct.  9  in 
Chicago,  was  paid  by  his  associates 
on  the  network  last  week.  Funeral 
services  were  held  Oct.  11  at  Rose 
Hill  Cemetery  Chapel  in  Chicago. 
Death  was  caused  by  coronary  oc- 
clusion. Mr.  Macfarlane  became  ill 
in  his  sleep  and  died  without  re- 
gaining consciousness,  shortly  after 
his  physician  had  reached  the  bed- 
side. 

Alfred  J.  McCosker,  chairman  of 
the  board  of  the  network,  said: 

"Mr.  W.  E.  Macfarlane's  leader- 
ship and  inspiration  will  be  deeply 
missed  by  the  Mutual  Broadcasting- 
System,  of  which  he  was  a  co- 
founder  ten  years  ago  this  month. 
Mr.  Macfarlane  brought  to  the  ra- 
dio network  industry  and  to  the 
Mutual  Broadcasting  System  a  rich 
background  of  newspaper  and  ra- 
dio experience.  For  eight  years  he 
served  as  president  of  the  Mutual 
network,  and  subsequently,  to  the 
time  of  his  passing,  a  chairman  of 
the  executive  committee." 

Miller  McClintock,  president  and 
successor  to  Mr.  Macfarlane  in 
that  post,  stated : 

"The  entire  Mutual  Broadcasting- 
System  has  been  deeply  shockeei 
and  grieved  by  the  passing  of  Mr. 
W.  E.  Macfarlane,  who  afforded 
great  leadership  as  chairman  of  its 
executive  committee  and  formerly 
as  president.  Mr.  Macfarlane  had 
one  of  those  rare  combinations  of 
idealism  and  practical  approach  to 
the  problem  of  network  radio.  -Much 
of  the  progress  which  the  Mutual 
Broadcasting  System  has  made 
since  its  birth  10  years  ago  was  due 
to  his  steadfast  dedication  of  the 
network  to  the  principles  of  the  co- 
operative welfare  of  its  affiliated 
stations.  The  Mutual  organization 
will  surely  miss  his  inspiration, 
guidance  and  friendship." 


WASHINGTON  STATE  Apple  Com-- 
mittee,  Wenatchee,  oii  Oct.  16  starts 
sponsor.shii)  of  Ed  Jorgeuson's  thrice- 
weekly  newscasts  on  15  stations  of 
the  Pacific  Coast  Blue  Network.  Con- 
tract is  for  26  weeks.  Agency  is  J. 
Walter  Thompson  Co.,  San  Fran- 
cisco. 


CAB  Rates  Candidates 

RATINGS  of  political  broadcasts 
measured  by  the  Cooperative  An- 
alysis of  Broadcasting  during  Sep- 
tember show  the  Presidential  can- 
didates attract  more  than  twice  the 
audience  of  the  next  nearest 
speaker.  Gov.  Bricker.  President 
Roosevelt,  Sept.  23,  CBS  and  NBC, 
26.4.  Gov.  Dewey,  Sept.  25,  NBC 
and  Blue,  20.9;  Gov.  Bricker,  Sept. 
9,  all  nets,  9.7 ;  Sen.  Stewart,  Sept. 

12,  CBS,  5.3;  interviews  by  Lynn 
Sumner  and  George  Gushing,  Sept. 
15,  NBC,  5.1;  Rep.  Dirksen,  Sept. 
27,  MBS,  3.3;  Rep.  Dirksen,  Sept. 

13,  MBS,  2.8;  Democratic  Hour  of 
Decision,  Sept.  27,  Blue,  1.7;  Sec. 
Ickes,  Sept.  12,  Blue,  1.6;  Sec. 
Ickes,  Sept.  24,  MBS,  1.6. 


Hooper  Drops  Party 

RELEASE  by  Democratic  Na- 
tional Committee  of  audience  rat- 
ings of  Gov.  Dewey  and  President 
Roo.sevelt  [Broadcasting,  Oct.  2], 
taken  from  special  surveys  made 
by  C.  E.  Hooper  Inc.,  caused  the 
research  firm  to  cancel  the  service, 
claiming  the  release  was  not  au- 
thorized. Committee  said  matter 
had  been  discussed  with  the  Hooper 
organization  in  advance  and  they 
had  understood  release  had  been 
approved. 


WNYC  Politics 

WYNC,  New  York's  municipal  sta- 
tion has  set  aside  a  five-times 
weekly  half -hour  period  at  9  p.m. 
for  the  Democratic  and  Republican 
National  Committees,  who  are  of- 
fered equal  time  each  night  to  cor- 
rect campaign  mis-statements.  Each 
party  has  set  up  a  panel  of  speak- 
ers, to  handle  the  rebuttals. 


Adam  Hat  Plans 

ADAM  HAT  STORES,  New  York, 
has  appointed  Buchanan  &  Co., 
New  York,  as  agency,  anel  is  con- 
sidering promotion  plans  in  spot  or 
network  radio.  In  view  are  a  five- 
minute  "comic  strip"  disc  on  100 
stations,  a  half-hour  or  quarter- 
hour  network  show,  and  a  series  of 
network  broadcasts  of  boxing  bouts 
under  the  auspices  of  a  projected 
new  syndicate  of  boxing  promoters. 
Continuing  sponsorship  of  matches 
on  WHN,  Adam  Hat  starts  this 
week  a  similar  series  on  WMIN 
Minneapolis,  and  is  negotiating  for 
several  other  local  fights. 


Gen.  Harbord  Outlines  RCA^s  History 
In  Celebration  of  Firm^s  25th  Year 


Gen.  Harbord 


TO  COMMEMORATE  the  25th 
anniversary  of  the  founding  of 
RCA,  Lt.  Gen.  James  G.  Harbord, 
chairman  of  the  board  reveiwed  the 
history  of  the 
company  and  stat- 
ed that  we  are 
fighting  "what  al- 
most might  be 
called  a  'radio 
war'  because  the 
science  of  radio- 
e  1  e  c  t  r  0  n  ics  is 
playing  such  a 
conspicuous  part 
for  victory,"  in 
commenting  o  n 
RCA's  contribution  to  the  develop- 
ment of  communications  and  elec- 
tronics in  war  and  peace  during 
the   last  quarter-century. 

Gen.  Harbord  recalled  that  RCA 
Avas  created  in  1919  at  the  sugges- 
tion of  U.  S.  Navy  officials,  to  give 
America  a  system  of  international 
radiotelegraph  communication  in- 
dependent .of  foreign  interests. 
"Due  to  the  far-sighted  thinking 
of  our  leaders  at  the  end  of  World 
War  I,"  Gen.  Harbord  said,  "the 
United  States  is  today  preeminent 
in  -world  communications."  Ameri- 
can radio  has  been  in  the  war  from 
the  first,  as  an  eager  volunteer,  the 
RCA  board  chairman  continued, 
with  production  for  the  armed 
forces  now  totaling  $250,000,000 
monthly  in  the  U.  S. 

RCA's"  production  of  radio,  elec- 
tronic, arid  sound  equipment  for  the 
armed  forces  of  the  U.  S.  and  the 
United  Nations  increased  nearly 
100%  in  1943  over  1942,  according 
to  Gen.  Harbord,  who  revealed  that 
1943  RCA  production  amounted  to 
$222,000,000  with  unfilled  orders  on 
July  1,  1944  totaling  $300,000,000. 
RCA  personnel  now  number  42,000 
of  whom  48%  are  women.  More 
than    7,000   RCA    employes  have 


joined  the  armed  services  and  49 
have  given  their  lives. 

Gen.  Harbord  pointed  out  that 
when  RCA  was  foi'med  a  quarter- 
century  ago  the  annual  business  of 
the  radio  industry  was  estimated 
at  $2,000,000  when  radio  was  a 
relatively  "feeble"  and  unstable 
service  of  "dot-dash"  communica- 
tion. The  first  research  laboratory 
was  located  in  a  tent  on  Long 
Island  near  the  site  of  RCA's  great 
transmitting  and  receiving  stations 
at  Rocky  Point  and  Riverhead,  Gen. 
Harbord  recalled.  "Shortly  there- 
after the  electron  tube  was  de- 
veloped as  the  key  to  great  ad- 
vances in  the  science  and  art  of  ra- 
dio," Gen.  Harbord  said. 

Gen.  Harbord  stated  approxi- 
mately 21,777,000  RCA  radio  and 
phonograph  instruments  have  been 
put  into  use  throughout  the  world, 
452,000,000  electron  tubes  sold 
since  1930,  and  the  company's  Vic- 
tor division  produced  294,000,000 
phonograph  discs  in  the  period. 
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AFRA  Accord 

AGREEMENT  to  maintain  the 
status  quo  on  the  basic  terms  of 
the  AFRA  commercial  code  for  the 
time  being  was  tentatively  reached 
at  a  meeting  of  AFRA  executives 
with  networks  and  agencies  in  New 
York  last  Friday,  ending  a  dead- 
lock that  has  stalled  negotiations 
of  a  new  contract  for  more  than  a 
week.  If  approved  by  both  sides, 
format  of  existing  contracts  will  be 
kept  unchanged,  and  negotiations 
will  be  confined  to  wages  and  work- 
ing conditions.  Union  had  earlier 
agreed  to  agency-network  demands 
for  local  negotiations  of  regional 
scales  in  Chicago  and  on  the  West 
Coast,  but  had  stood  pat  for  a  sin- 
gle national  contract  with  regional 
differentials,  whereas  the  network- 
agency  group  had  asked  for  indi- 
vidual contracts  for  major  pNo- 
gram  production  cities.  > 


BROADCASTING    •    Broadcast  Adver-tisR' 


frankensteen  Attacks  Code  Provisions^ 
Says  Labor  Should  Be  Given  Free  Time 


i! 

IA.BOLITION  of  the  NAB  Code  was 
urged  by  Richard  T.  Frankensteen, 
*ice-pre'sident  of  UAW-CIO,  in  a 
statement  read  Thursday  to  a  spe- 
bial  New  York  meeting  of  the  NAE 
^Code  Committee  by  Ernest  Good- 
■inan,  attorney  for  UAW. 
■  Statement,  including  a  five-point 
plan  for  the  handling  of  labor 
unions  and  other  non-profit  organ- 
lii-ations  on  the  air,  advanced  as  an 
alternative  to  greater  governmen- 
jtal  regulation  and  control,  was 
made  at  the  request  of  the  Commit- 
jtee,  which  took  it  under  considera- 
tion. 

Reviews  WHKC  Case 

;!Eevie\\ing  the  CIO-WHKC  case,  in 
•which  the  union  had  protested  the 
[Station's  treatment  of  labor  broad- 
casts, the  Committee  felt  that  the 
;Code  had  not  been  properly  inter- 
'ipreted,  and  that  if  it  had  been  there 
would  have  been  no  grounds  for 
complaint.    Committee    also  dis- 
cussed at  length  the  entire  Code, 
.recommending  that  this  study  be 
continued  by  the  new  Code  Com- 
mittee which  J.  Harold  Ryan,  NAB 
president,  is  expected  to  appoint 
shortly.  Two-day  "lame-duck"  ses- 
sion in  New  York  was  technically 
.a  continuation  of  the  Committee's 
.meeting  in  Chicago  at  the  time  of 
the  NAB  Executives  War  Confer- 
,  ence,  which  was  recessed  for  the 
ijiexpress    purpose    of    affording  a 
hearing  to  Mr.  Frarnkensteen. 

Mr.  Frankensteen,  after  charg- 
,ing  broadcasters  with  failure  to 
measure  up  to  their  public  respon- 
ijsibilities  and  attacking  the  Code 
;as  "a  respectable  cloak  to  justify 
the  refusal  of  time  to  labor  organ- 
.  izations,"    suggested   that  broad- 
casters should  recognize  it  as  a 
duty  to  freelj^  offer  time  to  organ- 
ized labor  and  other  non-profit  or- 
ganizations "for  the  free  and  full 
discussion  of  issues  of  public  im- 
;,portance,    including  controversial 
issues   and   dramatizations  there- 
of," with  time  offered  primarily 
on  a  sustaining  basis  and  without 
restrictions  on  subject  matter. 

Hints  at  Control 


There  must  be  no  blanket  re- 
striction on  the  sale  of  time  to 
unions  to  "solicit  memberships, 
sponsor  political  comment  or  for 
other  such  purposes".  A  station  re- 
jecting a  wi'itten  request  for  time 
should  be  required  to  state  its  rea- 
sons in  writing.  Broadcasters 
"should  not  censor  any  scripts  or 
(delete  any  matter  contained  in 
them,  except  in  accordance  with 
the  law  and  existing  regulations 
of  the  FCC". 

Broadcasters  "must  recognize 
an  affirmative  duty  to  see  that 
broadcasts  on  controversial  issues, 
considered  on  an  overall  basis, 
maintain  a  fair  balance  .  .  .  week 
by  week  and  month  by  month  .  .  . 
including  both  sustaining  and 
commercial  programs."  Stations 
should  review  their  network  pro- 
grams at  frequent  intervals  to  see 


that  this  time  balance  is  kept  and 
varying  points  of  view  fairly  pre- 
sented. 

"Radio  has  reached  a  position  of 
tremendous  power  and  influence  in 
our  country,"  Mr.  Frankensteen 
told  the  Committee.  "This  enorm- 
ous instrument  of  power  is  now  in 
your  hands  with  almost  no  regu- 
lation or  control  as  far  as  program 
content  is  concerned  .  .  .  whether 
a  private  industry  can  be  permit- 
ted for  long  to  exercise  such  power 
without  restriction  or  control  is  a 
question  which  you  alone  can  an- 
swer. Perhaps  our  suggestions  here 
will  help  you  find  that  answer." 

William  B.  Quarton,  WMT, 
chairman  of  the  Code  Committee, 
presided  at  the  meeting  which  was 
also  attended  by  J.  Harold  Ryan, 
NAB  President;  Eugene  O'Fallon, 
KFEL;  Grant  F.  Ashbacker, 
WKBZ;  William  S.  Hedges,  NBC; 
Felix  Hinkle,  WHBC;  Arden  X. 
Pangborn,  KEX;  Jan  Schimek, 
CBS;  Lee  B.  Wailes,  KYW;  Wil- 
lard  Egolf,  NAB. 


WO  A I  Names  Beaver 

CECIL  K.  BEAVER  has  been  ap- 
pointed assistant  general  manager 
of  WOAI  San  Antonio,  it  was  an- 
nounced last  week  by  Hugh  A.  L. 

Halff,  president 
and  general  man- 
ager of  the  50,000 
w  NBC  affiliate. 
Former  assistant 
manager  of 
KARK  Little 
Rock,  Ark.  (see 
story  on  page  48) . 
Mr.  Beaver  is  a 
member  of  the 
Sales  Managers 
Executive  Board 
of  the  NAB  and  is  currently  chair- 
man of  the  Fifth  District  Sales 
Managers  Division  of  the  NAB.  He 
is  also  credited  for  his  part  in  the 
organization  and  sales  work  of  the 
South  Central  Quality  Network  and 
the  Arkansas  Network. 


Mr.  Beaver 


Joins  Diiane  Jones 

LAWRENCE  J.  HUBBARD,  as- 
sistant director  of  research  of 
Crossley  Inc.,  has  been  named  di- 
rector of  research  of  Duane  Jones 
Co.,  New  York,  a 
new  post.  Market- 
ing consultant  to 
a  number  of  pri- 
vate business 
firms,  Mr.  Hub- 
bard joined  Cross- 
ley  in  1938  as  a 
member  of  the  ex- 
ecutive consultant 
staff.  At  Crossley, 
he  supervised  the 
Mr.  Hubbard  study  for  the 
Joint  Committee  of  U.  S.  Radio 
Ownership  on  the  percentage  of 
families  in  U.  S.  urban  areas  own- 
ing radio  sets.  He  also  developed  a 
plan  for  determining  radio  audi- 
ences which  would  allow  projec- 
tions against  population  figures. 
The  sectional  measurement  plan 
used  by  WOR  New  York  in  its 
"Continuing  Study  of  Radio  Listen- 
ing" for  three  years  was  set  up  by 
Mr.  Hubbard. 


Acquire  KGKB  Control 

CONSENT  was  granted  by  the 
FCC  last  week  for  acquisition  of 
control  of  East  Texas  Broadcast- 
ing Co.,  licensee  of  KGKB  Tyler, 
Tex.,  by  James  G.  Ulmer  and  Mrs. 
Minnie  B.  Ulmer  through  transfer 
of  12  shares  common  stock  from  J. 
G.  Kretsinger  to  Mr.  Ulmer  for  $10 
cash  and  cancellation  of  a  promis- 
sary  note  for  $300.  Previously  hold- 
ers of  a  13.6%  interest  in  KGKB, 
pai't  of  which  was  voluntarily  re- 
linquished because  of  license  revo- 
cation hearings  several  years  ago 
alleging  hidden  ownership  [BROAD- 
CASTING, Feb.  15,  1940],  the  Ulm- 
ers  now  hold  50.89c  of  the  voting 
stock  by  acquiring  the  12  shares. 


I 


EXHIBITING  FISH  caught  last 
week  at  Mt.  Home,  North  Ark.,  are 
Norman  Heyne  (1),  timebuyer  of 
Ruthrauff  &  Ryan,  Chicago,  and 
Ralph  Foster,  general  manager  of 
KWTO  Springfield,  Mo.  John  Pear- 
son, president  of  John  Pearson  & 
Co.,  Chicago,  was  with  the  party, 
party. 


Jergens  5-Minutes 

ANDREW  JERGENS  Co.,  Cincin- 
nati (Woodbury  soap,  lotion),  on 
Dec.  3  starts  a  five-minute  com- 
mentary featuring  Louella  Par- 
sons, HollJ'^vood  and  newspaper 
columnist,  Sunday,  9:15-9:20  p.m. 
(EWT).  Series  will  include  pro- 
gram capsule  reviews  as  well  as 
Miss  Parson's  personal  views  on 
Hollywood.  Lotion  firm  also  spon- 
sors Walter  Winchell,  preceding 
quarter-hour  program,  as  well  as 
Hollywood  Mystery  Time,  which 
will  be  shortened  to  25  minutes 
with  start  of  movie-commentary 
series.  Lennen  &  Mitchell  Adv., 
New  York,  has  the  account. 


Blue  Foreign  News 
Is  Added  to  Co-ops 

Florsheim  Expects  Newscasts 

To  Decrease  After  Election 

BLUE  NETWORK'S  morning 
program  of  foreign  news  pickups, 
Around  the  World,  on  Oct.  30  will 
be  added  to  the  list  of  Blue  co- 
operative programs  available  for 
sponsorship  by  local  advertisers  in 
their  own  communities,  Stanley 
Florsheim,  manager  of  the  Blue 
cooperative  program  department, 
announced  last  Thursday  at  a 
luncheon  at  which  he  explained  his 
department's  operations  to  repre- 
sentatives of  trade  papers  covering 
food,  drugs,  jewelry,  beverage  and 
other  industries  in  which  the  Blue 
has  recently  started  an  advertis- 
ing campaign. 

Explaining  the  Blue's  aim  to 
give  the  local  advertiser  a  chance 
to  sponsor  top  network  programs 
as  part  of  the  network's  idea  of 
public  service  and  also  as  an  aid 
in  building  listening  to  Blue  out- 
lets, Mr.  Florsheim  said  that 
more  than  400  local  and  regional 
advertisers  are  now  sponsoring 
Blue  cooperative  programs.  The 
network  sells  the  program  only, 
he  said.  The  station  handles  all 
time  arrangements  and  the  local 
advertiser  has  the  guarantee  that 
he  will  not  be  ordered  off  the  air 
to  make  room  for  a  national  pro- 
gram. 

Listing  Martin  Agronsky,  Bauk- 
hage,  Walter  Kiernan,  Henry  J. 
Taylor,  Green  Hornet,  Dick  Tracy 
and  Mystery  Chef  as  current  Blue 
co-op  shows,  Mr.  Florsheim  said 
that  the  emphasis  on  news  would 
diminish  after  election,  and  that 
the  commentaries  of  Henry  Taylor 
would  be  replaced  by  a  different 
type  of  program  about  the  first  of 
the  year. 


Ryan  Explains  Plan 

BACKGROUND,  objectives  and  de- 
tails of  the  NAB  plan  for  standard 
station  coverage  measurements 
were  explained  last  Monday  by  J. 
Harold  Ryan,  NAB  president,  and 
Paul  Peter,  NAB  research  director, 
at  the  opening  session  of  the  Radio 
Executives  Club  of  New  York  at 
the  Hotel  Roosevelt,  New  York. 
Plan,  involving  the  biannual  mail- 
ing of  a  million  ballots  at  a  cost  of 
$1,000,000,  was  unanimously  adopt- 
ed at  the  NAB  War  Conference  in 
Chicago  and  since  has  been  ap- 
proved by  the  American  Associa- 
tion of  Advertising  Agencies,  with 
the  Association  of  National  Adver- 
tisers expected  to  give  its  official 
approval  at  a  board  meeting  Oct. 
23.  The  three  groups  will  then  ap- 
point a  committee  to  set  up  an 
operating  organization. 


Bendix  Spots  to  Be  Aired 
6  Weeks  on  138  Outlets 

BENDIX  HOME  APPLIANCE 
Inc.,  South  Bend,  Ind.,  will  begin 
sponsorship  of  spot  announcements 
Oct.  23  for  six  weeks  on  138  sta- 
tions through  Ruthrauff  &  Ryan. 
Stations  are: 

WIBC  WIRE  WFBM  WISH  WJAX 
WSLI  KCMO  WDAF  WHB  WHIR  WNOX 
KARK  KGHI  KLRA  KBON  WOW  KOIL 
WBRW  KFBI  KFH  KANS  KFJZ  WWJ 
WXYZ  CKLW  WJR  KOCY  KOMA  KTOK 
WCOA  WCAU  WIP  WFIL  WIBG  WEAN 
WJAR  WPRO  WDOD  WDEF  WDAY 
WSBT  WHOP  KMPC  KNX  KMTR  KFBK 
WAPI  WSGN  WEEI  WNAC  WBZ  WAYS 
WBT  WRVA  WMBG.  W'RNL  WRAK 
WSBA  WORK  WLOL  KSTP  W'CCO  WTCN 
WENR  WLS  WGN  WBBM  WIND  WLW 
WSAI  WKRC  WHK  WTAM  WGAR 
WBNS  WOOL  KTSA  WOAI  KABC  KONO 
KGO  KQW  KSFO  KJBS  KIRO  KOI. 
KOMO  KXA  WSPD  W'GRC  WAVE  WHAS 
WINN  WNEW  WOR  WEAF  W^\BC 
WELI  WTAR  WGH  WIBC  WABY  WOKO 
WFBG  WAGA  WATL  WSB  WBAL 
WCAO  WFBR  WOL  WMAL  WTOP  WRC 
WSIX  W'LAC  WHBQ  WMC  WREC  WMPS 
WTMJ  KRNT  KSO  KVOO  KTUC  KOME 
KVOR  WIBA  WDBJ  WOOD  WKZO 
WSOY  KOA  KLZ  KMJR  KFEL  WRR 
KRLD. 


I'lLSEX  BREWING  Co..  Chita?;  >. 
has  begun  a  Qiiarter-hour  I'odan'" 
Xewx  in  Chicaou.  featmiiii;  Roi; 
flerhill,  Monday  through  Saturday  on 
WIND  Chicago.  Courrair  for  .""J 
weeks  was  phieeil  by  E.  H.  Brown 
Adv.,  Chicago. 
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PETRILLO'S  TELEGRAM  TO  THE  PRESIDENT 


JAMES  C.  PETRILLO,  president 
of  the  AFM,  sent  a  nine-page  tele- 
gram to  President  Roosevelt  Oct. 
10,  following  a  meeting  in  Chicago 
of  the  AFM  International  Execu- 
tive Board  to  consider  a  request 
from  the  President  that  the  union 
comply  with  the  National  War 
Labor  Board  directive  of  June 
15  to  resume  recording  operations 
at  RCA  Victor  Division  of  RCA 
and  Columbia  Recording-  Corp.  Mr. 
Petrillo's  telegram  follows  in  fuil 
text: 

Mv   dear  Mr.  President: 

in  respo.ise  to  your  communication  of 
Octotei-  4i.h  I  called  a  meeting  of  the 
International  Executive  Board  of  the 
American  Federation  of  Musicians  for  Oc- 
tober 9th  at  Chicago  for  the  express  pur- 
pose of  acting  upon  the  subject  of  your 
telegram  All  members  of  the  Interna- 
tional Executive  Board  were  present  at 
the  meeting  and  gave  full  and  deliberate 
consideration  to  your  telegram.  I  am  di- 
rected respectfully  to  communicate  to  you 
the  following  which  represents  the  unani- 
mous action  of  the  Board.  ,  . 

The  Executive  Board  is  of  the  opinion 
that  were  all  of  the  facts  and  circum- 
stances pertaining  to  this  so-called  record- 
ing controversy  made  known  to  you, 
knowing  your  position  on  labor's  rights 
and  your  humanitarian  viewpoint,  you 
would  not  ask  it  to  reverse  the  unanimous 
action  of  three  conventions  and  by  which 
action  the  International  Executive  Board 
is  bound. 

Claims  Misapprehension 

There  is,  evidently,  a  misapprehension 
concerning  the  so-called  ban  with  respect 
to  the  making  of  mechanical  recordings 
and  transcriptions.  A  ban  was  imposed 
by  order  of  the  Convention  of  the  At  M 
at  Dallas,  Texas  in  June,  1942,  eflective 
as  of  August  1st,  1942.  This  ban  applied 
to  all  companies  and  persons  engaged  in 
the  manufacture  of  recordings  and  tran- 
scriptions. It  is  no  longer  m  existence  ex- 
cept as  to  the  two  companies  who  now 
^eek  competitive  advantage  over  105  other 
companies  and  persons  who  have  entered 
into  contractual  arrangements  with  the 
AFM  and  who  are  now  engaged  and  have 
been  engaged  for  over  a  year  in  the 
making  of  recordings  and  transcriptions. 
Thus  the  issue  as  it  existed  in  August, 
1942  has  been  resolved  except  for  two 
companies  who,  as  will  be  more  fully 
pointed  out  later  in  this  telegram,  have 
refused  to  abide  by  the  solution  procured 
through  the  efforts  of  a  panel  of  the  War 
Labor  Board. 

The  International  Executive  Board  rec- 
ognizes the  fact  that  it  is  impossible  for 
you  to  look  into  this  entire  controversy 
from  its  inception,  that  is,  from  Aug.  1. 
1942,  or  26  months  ago.  It  is  only  because 
of  the  seriousness  of  the  circumstances 
and  problems  confronting  the  AFM  of  the 
United  States  and  Canada  that  the  Board 
and  I  presume  to  impose  upon  your 
time  by  setting  forth  in  some  detail  the 
more  important  facts  involved  in  this 
matter.  Unless  fairness  and  justice  pre- 
vail a  wrong  determination  may  destroy 
our  profession  and  the  livelihood  of  thou- 
sands   of  members. 

May  I  respectfully  direct  your  atten- 
tion to  this  outstanding  fact,  that  is,  105 
contracts  have  been  signed  to  date  with 
the  Federation  by  manufacturers  engaged 
in  the  making  of  recordings  and  tran- 
scriptions. All  of  them  are  patterned  after 
the  contracts  which  were  approved  by  the 
panel  of  the  WLB  and  which  were  ob- 
tained through  its  efforts  at  mediation 
and  conciliation. 

Affects  Existing  Contracts 

A  most  important  clause  in  these  con- 
tracts provides  that  if  we  give  any  other 
person  or  company  a  better  contract  or 
I  more  favorable  terms  and  conditions  than 
the  existing  contracts,  the  latter  must  be 
reformed  so  as  to  include  the  changes 
and  more  favorable  terms  and  conditions 
given  to  such  others.  Therefore  to  request 
us  to  resume  employment  with  these  two 
companies  who  refused  to  sign  contracts 
with  us  for  the  employment  of  our  mem- 
bers, and  to  work  for  these  two  com- 
panies on  terms  different  than  those  now 
prevailing  would  be  to  destroy  the  bene- 
fits and  advantages  of  the  105  existing 
contracts. 

There  has  been  some  talk  by  others  that 
we  have  struck  against  these  two  com- 
panies. We  have  never  struck  against  any 
of  these  companies  and  certainly  we  have 
never  struck  against  the  Government.  Dur- 


ing this  entire  controversy  we  have  made 
records  and  transcriptions  for  practicalLv 
every  Governmental  agency,  for  the  armed 
forces  of  the  United  States  and  our  allies, 
in  the  overwhelming  number  of  cases 
without  any  compensation,  and  we  are 
continuing  to  do  so.  With  respect  to  our 
patriotism,  it  is  second  to  none  as  the 
following  recital  of  facts  will  clearly  dem- 
onstrate. 

The  Special  Service  Division  of  the 
Army  is  now  pressing  over  225,000  musi- 
cal records  monthly  and  distributing  them 
to  the  men  in  the  army  as  well  as  the  per- 
sonnel of  the  navy.  These  records  find 
themselves  in  the  remotest  fox-holes  in 
the  combat  areas  wherever  the  war  is 
fought.  The  Special  Service  Division  al- 
lows no  budget  for  this  woi-k  and  it  is 
done  gratuitously  by  the  members  of  the 
AFM. 

Services  Given  Gratis 

Our  donation  in  service  to  the  Coordi- 
nator of  Inter-American  Affairs'  Office 
has  been  evaluated  by  Mr.  Rockefeller  in 
excess  of  one  million  dollars.  This  applies 
also  to  our  gratuitous  efforts  with  respect 
to  the  Office  of  War  Information,  where 
Mr.  Robert  Sherwood  has  estimated  that 
if  he  were  required  to  pay  for  the  free 
music  via  recordings  and  transcriptions 
that  he  receives  for  overseas  service,  it 
would  total  not  less  than  one  million 
dollars. 

Thus,  Mr.  President,  you  can  readily  see 
that,  where  the  war  effort  was  and  is 
involved,  we  have  responded  without  hesi- 
tation. That  is  certainly  manifest  from 
the  fact  that  we  have  supplied  our  mem- 
bers to  .  do  Governmental  work  for  the 
two  companies  who  refused  to  contract 
for  the  employment  of  our  members  for 
civilian  work. 

In  addition,  our  outstanding  name  bands 
and  symphony  orchestras  are  daily  ap- 
pearing in  army  camps,  cantonments,  hos- 
pitals, bond  drives  and  wherever  menibers 
of  the  armed  forces  are  congregated.  All 
these  services  are  being  given  gratuitously 
and  can  be  evaluated  at  millions  and  mil- 
lions  of  dollars. 

Agencies  Served 

The  following  list  of  agencies.  Govern- 
mental, educational  and  charitable,  have 
also  been  beneficiaries  of  our  gratuitous 
services  on  behalf  of  the  War  effort: 

U.  S.  Dept.  of  Agriculture;  Treasury 
Dept.;  U.  S.  Dept.  of  Labor;  War  Dept. 
(Bureau  of  Public'  Relations,  Special 
Service  Department,  etc.);  War  Manpow- 
er Commission;  War  Shinning  Adminis- 
tration; Dept.  of  the  Interior;  War  Pro- 
duction Board;  Farm  Credit  Administra- 
tion; Dept.  of  State;  Social  Security  Board; 
Office  of  Facts  and  Figures;  N.  Y.  Dept. 
of  Health;  various  divisions  of  the  U.  S. 
Army  Air  Forces,  U.  S.  Army  Infantry, 
etc.;  U.  S.  Naval  Air  Station;  Photo- 
graphic Science  Laboratory;  U.  S.  Army 
Service  Forces;  Signal  Corps  Photographic 
Center;  U.  S.  Coast  Guard;  Third  Naval 
District;  Naval  Officer  Procurement;  U.  S. 
Navy  Bureau  of  Aeronautics;  U.  S.  Mari- 
time Service;  Civil  Air  Patrol;  Division  of 
War  Training;  U.  S.  Marine  Corps;  vari- 
ous radio  stations,  recordings  for  morale 
purposes  overseas  and  in  this  country;  use 
of  guests — men  in  uniform;  permission  for 
defense  plants  to  use  recordings  for  em- 
ployees; American  Red  Cross;  USO;  Na- 
tional War  Fund;  Greater  New  York  Fund; 
Salvation  Army;  YMCA;  Office  of  Civilian 
Defense;  ENSA  Committee;  National  Safe- 
ty Council;  Auroratone;  Writers  War 
Board:  Russian  War  Relief;  Cuban  Con- 
sul General;  British  Broadcasting  Corp.: 
British-American  Ambulance  Corps:  Bel- 
gian Information  Center:  Royal  Norwegian 
Information  Service;  Royal  Norwegian 
Air  Force;  United  China  Relief;  Consul 
of  Poland;  Australian  News  and  Informa- 
tion Bureau;  Catholic  Charities;  Bundles 
for  Britain;  Navy  Relief  Society;  Army 
Emergency  Relief;  Freedom  House;  Boys 
Town;  Father  Flanagan;  American  War 
Dads;  American  Jewish  Committee;  Com- 
munit.v  Chests  and  Councils,  Inc.;  Hadas- 
sah;  National  Labor  Committee  for  Pales- 
tine;  Pocket  Testament  League. 

The  foregoing,  Mr.  President,  does  not 
take  into  consideration  the  many  millions 
of  dollars  of  service  rendered  by  735  of 
our  local  unions  for  the  armed  forces. 
We  believe  that  this  record  of  co-opera- 
tion with  the  Government  and  Armed 
Forces  has  no  greater  parallel  in  the 
history  of  this  war. 

At  the  expense  of  repetition,  but  only 
for  the  purpose  of  emphasizing  one  of 
the  important  points  to  be  considered, 
we  declare  that  the  refusal  of  the  two 
companies  to  employ  our  members  on 
the  same  terms  and  conditions  now  pre- 
vailing in  the  industry  is  not  a  viola- 
tion of  the  American  Federation  of  La- 
bor's no  strike  pledge.  The  AFL  has  kept 


its  no  strike  pledge  and  we  have  cooper- 
ated with  it  in  that  regard.  However,  in 
the  matter  of  this  particular  controversy, 
the  AFL  convention  in  Toronto,  Canada 
in  October,  1942,  after  a  full  considera- 
tion of  the  matter  not  only  declared  that 
it  did  not  involve  the  no  strike  pledge, 
but  it  endorsed  the  position  of  the  AFM 
by  an  unanimous  vote. 

.  As  the  Director  of  Economic  Stabiliza- 
tion has  clearly  pointed  out,  the  making 
of  the  records  to  which  the  ban  pertains 
has  no  connection  with  the  war  effort. 
They  are  purely  for  civilian  use.  We  of- 
fered to  make  records  free  for  the  Army 
and  Navy  to  be  used  in  juke  boxes,  pro- 
vided the  members  of  the  armed  forces 
could  hear  them  played  without  having 
to  deposit  a  nickel  to  hear  them.  The 
Navy  Dept.  advised  us  that  the  Navy 
personnel  were  acquiring  records  in  suf- 
ficient quantity  to  meet  their  recreational 
and  entertainment  needs.  The  War  De- 
partment likewise  has  advised  that  the 
present  arrangements  between  the  Feder- 
ation and  the  War  Dept.  were  most  sat- 
isfactory and  it  was  desired  that  the 
arrangements  remain  unchanged. 

Acknowledges  Statements 

Much  is  made  of  the  fact  that,  as  Presi- 
dent of  the  AFM,  I  had  made  the  state- 
ment that  in  the  event  the  President  of 
the  United  States  asked  me  to  lift  the 
ban  I  would  comply  with  such  request.  I 
did  make  that  statement.  It  was  made 
at  the  Dallas  Convention  in  June,  1942. 
I  repeated  it  on  Jan.  12.  194.3,  before 
the  sub-committee  of  the  Interstate  Com- 
merce Committee  of  the  United  States  Sen- 
ate in  response  to  a  question  put  to  me 
by  Senator  Clark. 

At  that  time  no  records  were  being 
made  by  us  for  any  record  manufacturers 
and  no  such  manufacturers  saw  fit  to  ask 
you  to  intervene,  but  sought  instead 
through  court  procedure  and  through  a 
Senate  investigation  to  compel  us  to  make 
recoi'ds  without  regard  for  either  our 
rights  or  our  desires.  Now,  however,  we 
are  making  records  to  the  extent  of 
nearly  four  million  per  month  for  105 
companies  and  have  been  doing  so  for 
many  months  under  a  form  of  agreement 
which  neither  Columbia  nor  RCA  are 
willing   to  accept. 

Mr.  President,  our  membership  has  had 
and  now  has  great  confidence  in  you.  We 
are  all  aware  that,  while  others  objected  to 
your  handling  of  their  problems,  our  or- 
ganization through  me  was  willing  to 
have  you  do  so.  We  waited  for  the  em- 
ployers to  join  with  us  in  this  request  to 
have  you  consider  the  matter.  The  em- 
ployers, however,  did  not  do  so.  On  the 
contrary,  after  many  tricky  attempts  to 
defeat  the  Federation  by  instigating  a 
Senate  investigation  of,  and  an  anti-trust 
suit  against,  the  Federation,  some  of  the 
companies  filed  a  petition  with  the  WLB. 

The  two  companies  now  objecting  did 
not  petition  at  the  time  other  companies 
first  filed  the  petition.  They  waited  several 
months.  As  a  result  of  the  filing  of  the 
first  petition,  the  situation  has  completdy 
changed  which,  of  course,  has  affected 
the  handling  of  this  controversy  by  you 
under  the  offer  I  made  to  Senator  Clark 
and.  his  committee.  For  instance,  the  105 
contracts  were  entered  into  subsequent  to 
the  offer  I  made  Senator  Clark,  and  these 
contracts  as  explained  above  resulted  from 
the  panel's  efforts  to  settle  the  contro- 
versy. 

Offer  Showed  Confidence 

It  was  because  of  the  confidence  the 
organization  and  I  had  in  you,  Mr.  Presi- 
dent, that  I  made  the  offer  referred  to. 
It  was  circulated  widely  and  published  in 
the  press.  The  companies  now  seeking 
your  aid  knew  of  that  offer.  Although  it 
was  not  a  direct  invitation  to  them  to 
meet  with  you  and  me  in  order  to  have 
you  determine  the  matter  at  that  time, 
nevertheless  it  certainly  must  have  oc- 
curred to  them  that  in  view  of  my  offer 
they  could  have  asked  you  to  look  into  the 
situation   and  determine  it  if  necessary. 

Evidently  they  did  not  have  confidence 
in  you  then,  for  they  did  not  ask  you 
to  request  me  to  comply  with  the  offer  I 
had  made.  On  the  contrary  they  set  in 
motion  the  machinery  of  the  WLB,  be- 
lieving that  that  might  work  to  their 
greater  advantage.  Now,  26  months 
after  the  ban  was  imposed,  realizing  that 
the  circumstances  have  greatly  changed, 
virtually  making  it  impossible  to  lift  the 
Van  as  to  those  two  companies  without  dis- 
rupting the  relationships  brought  about 
by  105  existing  contracts,  they  run  to 
you,  Mr.  President,  and  ask  you  to  aid 
them. 

By  virtue  of  the  105  contracts  which 
conform  to  the  settlement  agreed  upon 
by  the  AFM  and  certain  companies,  at 
the  instance  of  the  WLB,  the  AFM  has 
been    placed    in    a    position    whereby  the 


offer    made    by    me    no    longer    has  an. 
further    application.    That    is   clearly  the 
case  because  to  give  these  two  recalcitrant 
companies  different  terms  than  have  been 
given  to  the   105   companies  would  ta 
great   confusion   and  disruption    of  <;;•;, 
ing  peaceful  labor  relations  with  the   ;  i 
companies. 

To  direct  members  of  the  AFM  to  woi  r 
for  these  two  companies  would  inevitabl;. 
result  in  incalculable  harm  to  our  m.m- 
bership;  the  only  good  that  would  come 
out  of  the  lifting  of  the  ban  would  be 
to  permit  these  two  companies  to  resume 
the  manufacture  of  records  for  civiUati 
use  with  resulting  tremendous  profits  tti 
them,  and  that  would  be  accomplished  by 
taking  the  business  away  from  those  com- 
panies who  have  signed  with  the  AFM 
and  who  are  now  supplying  the  public 
with   all  necessary  recordings. 

Terms  Not  Arbitrary 

We  have  referred  to  the  anti-trust  case, 
which  was  instituted  against  the  Federa- 
tion by  the  Anti-Trust  Division  of  the 
Department  of  Justice.  This  occurred  Oct. 
12,  1942;  after  a  full  hearing  before  Fed- 
eral District  Judge  Barnes  at  Chicago,  the 
court  denied  the  Government  an  injunc- 
tion and  dismissed  the  suit  upon  its  mer- 
its. The  case  was  appealed  to  the  Supreme 
Court  of  the  United  States.  That  court 
approved  the  holding  of  the  District  Court 
to  the  effect  that  we  were  not  violating 
any  law  of  the  United  States,  and  that 
we  had  a  lawful  right  to  take  such  action 
to  preserve  our  livelihood. 

Mr.  President,  as  a  matter  of  fairness 
there  is  only  one  solution  to  this  problem 
the  Federation  can  accept  and  that  is  for 
these  two  companies  to  sign  the  same 
contract  as  the  105  other  companies  have 
signed  if  they  wish  our  members  to  work 
for  them  in  making  recordings  and  tran- 
scriptions. It  must  be  remembered  that 
these  are  not  contracts  containing  arbi- 
trary terms  submitted  by  the  AFM;  the 
contracts  as  explained  before,  result  from 
the  efforts  at  mediation  by  the  WLB  it- 
self. These  contracts  have  not  been  dis- 
approved of  by  the  WLB;  on  the  contrary 
the  WLB  panel  stated  that  the  terms 
and  conditions  are  not  contrary  to  sound 
social  policy.  Therefore,  if  these  compan- 
ies are  anxious  to  make  records  for  civilian 
use  and  desirous  of  procuring  the  services 
of  musicians  affiliated  with  the  AFM,  in 
justice  and  fairness  they  ought  to  do  so 
by  agreeing  to  the  same  terms  and  condi- 
tions as  the  105  of  their  competitors  have 
agreed  to  and  under  which  our  members 
are  now  working. 

The  Federation  is  aware  that  this  case 
is  a  small  matter  compared  with  the  many 
tremendous  problems  of  national  and  in- 
ternational importance  which  are  con- 
fronting you  today,  but  it  is  one  of  the 
greatest  fights  in  which  organized  labor 
has  ever  been  involved,  a  fight  for  the 
maintenance  and  preservation  of  basic 
fundamental  rights,  a  fight  to  preserve 
free  labor  as  against  conscription  and  in- 
voluntary servitude.  Knowing  your  posi- 
tion on  human  rights,  we  are  sure  you 
would  not  want  to  impose  unjust  and 
harmful  conditions  upon  thousands  of  mu- 
sicians   or    anyone   else  for   that  matter. 


Only  8  States  Observe 
Thanksgiving  on  Nov.  30 

ACCORDING  to  a  survey  of  gov- 
ernors completed  by  the  Assn.  of 
National  Advertisers,  New  York, 
only  eight  states,  Arkansas,  Flor- 
ida, Idaho,  Nebraska,  Tennessee,  ■ 
Texas,  Virginia  and  Georgia  will 
celebrate  Thanksgiving  on  the  tra- 
ditional last  Thursday  in  Novem- 
ber this  year,  with  the  latter  also 
celebrating  on  Nov.  23.  Early 
Thanksgiving  date  is  in  accordance 
with  the  Federal  law  which  directs 
the  President  to  fix  the  date  as  the 
fourth  Thursday  in  November.  In 
four  States — Florida,  Georgia, 
Idaho  and  Nebraska — the  date  of 
the  holiday  is  fixed  by  law  as  the 
last  Thursday  in  November.  Victim 
of  change  in  dates  is  Elgin  Na- 
tional Watch  Co.  which  purchased 
the  full  CBS  network  for  a  two- 
hour  show  on  Thanksgiving  Day 
Nov.  30. 


WITH  the  subject  for  discussion,  "Are 
the  Candidates  Facing  the  Issues?", 
the  V  niversity  of  Chicago  Round 
Tahle  started  its  12th  year  last  Sun- 
day over  the  NBC  network,  ijresent- 
ing  its  555th  broadcast.  The  program 
was  first  airfed  in  1931  by  WMAQ 
Chicago  and  made  its  debut  over  NBC 
in  1933. 


SUPPLEMENT 


Page  8 


October  16,  1944 


BROADCASTING    •    Broadcast  Advertising 


e  c  Q-]j-" 


YQ  ur  best 


B  X  p  e  c  t  a  i  i  o  n  s 


olr  ^  c  O  Y  ^  r  a  g  a, 


p  r  o  g/r  am  sales 


THE 
STATION 


SELLS 


Published  even,'  Monday,  58rd  issue    (Year  Book  Number)    published  in   February  by  Broadcasting    Publications.    Inc..    STO    National    Press    Building.    Washington    4,    D.  C. 
Entered   as  second   cl.is>   matter   March   14.    1933,   at   Post    Office  at  Washington.  D.  C  under  act  of  March  S.  1879. 


//  takes 


if 


.1;.- 


III! 


n 

MMif 

B 


DE  AS  to  make  a  network 

. . .  here's  one  that  pays  off  for 
everybody 

If  you  think  there's  nothing  new  in  quiz  shows,  it's  plain  you  haven't  heard 
about  Money  on  the  Line.  Or  how  tightly  this  brand-new  program  packs  one 
of  Columbia's  biggest  Hollywood  studios  every  Friday  night  at  6. 

You  probably  don't  even  know  that  Money  on  the  Line — after  only  four 
weeks  on  the  air — ^has  built  itself  a  5.1  rating  in  Los  Angeles  alone  (as  meas- 
ured by  C.  E.  Hooper,  August,  1944). 

It's  a  Q-and-A  program  with  a  catchy  new  twist.  Emcee  Jack  Bailey  reads 
a  home-made  verse  or  a  limerick,  omitting  the  last  line.  The  contestant  —  to 
win  a  cash  prize — has  to  round  out  the  missing  line  by  supplying  a  song 
title  that  rhymes  with  the  rest  of  the  verse.*  Then  Wilbur  Hatch's  18-piece 
orchestra  plays  the  tune. 

Listeners  submit  the  limericks,  get  paid  for  the  best  ones.  If  the  contestant 
fluffs,  his  prize  goes  to  the  verse-writer  who  stumped  him.  It's  one  of  those 
basically  simple  ideas  that  catch  on  spontaneously.  Mail  has  averaged  250 
verse  entries  a  program.  And  both  mail  and  rating  are  climbing  steadily. 

Mo7iey  on  the  Line  has  a  sponsor.  But  we  have  other  program  ideas  that 
are  equally  as  good.  More  informa- 


tion  and  sample  recordings  await 
you  here  or  at  the  nearest  Radio 
Sales  office. 


*Like  this: 

There  once  was  a  fellow  named  Moore 
Who  sang  love  songs  down  by  the  shore, 
There  wasn't  a  thing 
This  crooner  could  sing 
But  —  "Amor .  .  .  amor .  .  .  amor ..." 


A  DIVISION  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 
jPalace  Hotel,  San  Francisco  5  •  Columbia  Square,  Los  Angeles  28 
'''Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 
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VICTORY  MATINEE 

KOIL's  Old,  Established, 
Favorite  Variety  Show  Featuring 
Harry  Peck,  Emcee  Pat  Bauman,  Comedienne 
Paul  Morehead's  Orchestra 

3:15  to  3:45  Mon.  thru  Fri, 


If  you  are  looking  for  a  choice  radio  spot  that  reaches 
droves  of  women  in  the  Omaha  area  .  .  .  investigate 
KOIL's  "Victory  Matinee".  A  participation  shov/  with  a 
great  record  of  results  for  advertisers.  Ask  Edward  Retry 
Co.  about  it  ...  or  write  us. 


GORDON  GRAY, 
Generol  Manager 
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WAAT  delivers 
more  listeners  per  dollar 
in  America's  4—  Largest  Market 
than  any  other  station  — 
including 
all  50,000  watters! 


Do  you  realize  this  market  contains  over  3Vi  million  people; 
more  than  these  14  cities  combined: — Kansas  City,  Indianapolis, 
Rochester,  Denver,  Atlanta,  Dallas,  Toledo,  Omaha,  Syracuse, 
Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY 


TEST  PILOT  FOR 
MICROPHONES 


Joe  is  a  war  worker.  He  plays  a  part  in  the  design  of 
new  types  of  microphones  for  our  armed  forces  —  for 
example,  the  microphone  for  use  inside  an  oxygen 
mask,  and  the  new  lip  microphone.  No  beauty,  per- 
haps, yet  his  chamois  covered  face  closely  approximates 
the  human  skin  in  texture  and  acoustical  properties. 
Bell  Telephone  Laboratories  engineers  created  him  to 
aid  in  designing  and  fitting  microphones,  and  to  serve 


)ig  in  making  acoustical  and  electrical 
measurements. 

In  himself,  Joe  is  not  important,  but  his  develop- 
ment is  one  more  example  of  the  ingenuity  and 
attention  to  detail  resulting  from  Western  Electric's 
75  years  of  leadership  in  the  manufacture  of  commu- 
nications equipment  —  and  another  assurance  of  even 
better  products  after  the  war. 


Western  Electric 


ARSENAL  OF   COMMUNICATIONS  EQUIPMENT 


^1  said  to  test  some  statioMS^ 
Thistlewaite— not  rations!^' 


Whatever  you  want  to  test — whether  it's  a  product, 
or  radio  vs.  other  media,  or  spot  broadcasting  in 
specific  types  of  market — we  crave  to  be  in  on  it. 

We've  helped  pvit  on  dozens  and  dozens  of  tests — 
know  a  lot  of  stuff  that  may  prove  helpful.  Say  when ! 


FREE  &  PETERS,  INC. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH   INDIANAPOLIS 

WKZO   KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe   DAVENPORT 

KMA   SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIi' 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULS/  f 

.  .  .  PACIFIC  COAST  ...  i 

KOIN  PORTLAND 

KIRO  SEAniE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 
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President  Opposes  Arbitrary  Air  Control 


i3road  Plank  in  Democratic  Platform 
Covers  Radio,  Says  Early 

(Text  of  letter  to  President  Roosevelt  on  next  page) 

By  SOL  TAISHOFF 

^RESIDENT  ROOSEVELT,  as  the  Democratic  nominee,  believes 
jhat  radio  can  be  effective  in  a  democracy  only  "if  it  is  free  of  all 
jlrbitrary  restrictions  whether  governmental  or  private." 
;  That  expression  is  conveyed  to  Broadcasting  by  Stephen  Early, 
ihief  Presidential  Secretary,  in  response  to  a  letter  seeking  Mr. 
iioosevelt's  views  on  radio  regulation  and  the  need  for  new  legisla- 
tion. The  letter  was  sent  to  the   


^President  in  the  light  of  failure 
;jf  the  Democratic  Platform  to 
inention  the  word  "radio,"  in 
lontrast  to  the  thumping  "free 
iadio"  pledge  in  the  Republican 
lilatform  and  the  vigorous  advo- 
jacy  by  Gov.  Dewey  of  limita- 
jions  on  the  FCC  and  changes  in 
!he  law  [Broadcasting,  Sept. 
[1]. 

Mr.  Early,  in  his  letters  to  this 
jeporter,  disagreed  with  the  obser- 
ration  that  the  Democratic  Plat- 
lorm  took  no  stand  with  respect  to 
|,  free  radio.  Contending  that  it  is 
'not  silent,"  he  pointed  to  the  plank 
leasserting  "faith  in  competitive 
enterprise  free  from  control  by  mo- 
liopolies,  cartels,  or  any  arbitrary 
wivate  or  public  authority"  as 
iroad  enough  to  cover  radio. 

Applies  to  Radio 

"This  declaration,"  Mr.  Early 
;tated,  "applies  to  radio  as  well 
is  all  other  enterprise  and  is  in 
:omplete  accord  with  the  Presi- 
dent's views  that  the  radio  waves 
ire  part  of  the  public  domain 
)wned  by  the  people  and  that  radio 
■an  only  be  effective  in  a  democracy 
f  it  is  free  of  all  arbitrary  restric- 
tions whether  governmental  or  pri- 
vate." 

On  the  subject  of  legislation, 
"aised  in  the  letter  to  Mr.  Roose- 
j/elt,  the  Presidential  Secretary 
oointed  out  that  several  bills  have 
oeen  introduced  in  Congress  in  re- 
jcent  years  to  amend  the  Communi- 
;ations  Act  and  that  "extensive 
Hearings  were  held  but  upon  which 
no  action  has  been  taken"  by  Con- 
ij-ress.  The  President,  he  added,  had 
^oeen  unable  to  follow  or  study  these 
Hearings  and  therefore  "is  not  in  a 
position  to  express  any  opinion 
about  them." 

Gov.  Dewey,  in  an  interview  with 
this    reporter    last    month,  got 


squarely  behind  the  Republican 
plank  calling  for  a  "new  radio  law 
which  will  define  in  clear  and  un- 
mistakable language  the  role  of 
the  FCC."  He  went  beyond  that, 
however,  by  condemning  any  sem- 


blance of  censorship,  urging  that 
the  licensing  authority  be  limited 
to  regulation  of  the  physical  as- 
pects of  radio  and  insisting  that 
radio  be  left  as  free  as  the  press. 

"Radio  in  this  country  has  made 
its  great  development  as  part  of 
our  American  enterprises,"  Gov. 
Dewey  stated.  "The  Government  no 
more  belongs  in  this  field  than  in 
the  field  of  the  newspaper  and  the 
magazine." 

He  also  lashed  out  against  any 
ban  on  sponsorship  of  news  and 
commentators,  asserting  it  would 
be  as  bad  for  Congress  to  legislate 
in  this  field  "as  it  is  for  the  FCC 
to  regulate  program  content."  He 
said  development  of  FM  and  tele- 
vision is  up  to  private  enterprise. 

In  seeking  a  new  expression  from 


THE  WHITE  HOUSE 

WASHINGTON 


September  26,  V)Uk 


Dear  Sol: 

The  President  has  asked  me  to  reply  to  your  letter  of  September 
fourteenth.    You  state  in  your  letter  that  the  Democratic  Platform  to<*  no 
stand  iftlth  respect  to  a  free  radio  and  that  you  therefore  desire  an  expres- 
sion of  views  from  the  President  on  this  subject. 

I  believe  if  you  will  re-read  the  Democratic  Platform,  you  will 
find  that  it  is  not  silent  concerning  a  free  radio.    The  Platform  specifi- 
cally states: 

"We  reassert  our  faith  in  ccanpetitive  enterprise 
.  free  from  control  by  monopolies,  cartels,  or  any  arbitrary 
private  or  public  authority." 

This  declaration  applies  to  radio  as  well  as  all  other  enterprise 
and  is  in  complete  accord  viith  the  President's  viev.s  that  the  radio  waves 
are  part  of  the  public  domain  owned  by  the  people  and  that  radio  can  only  be 
effective  in  a  democracy  if  it  is  free  of  all  arbitrarj'  restrictions  whether 
governmental  or  private. 

Your  letter  also  raises  the  question  concerning  the  enactment  of 
legislation  amending  the  Comrnmications  Act.    I  understand  that  several  bills 
have  been  introduced  in  Congress  in  recent  years  to  amend  the  Contnunications 
Act  on  which  extensive  hearings  were  held  but  upon  which  no  action  has  been 
taken  by  the  Congress.    The  President  has  been  unable  to  follov;  or  study 
these  hearings  and  therefore  is  not  in  a  position  to  express  any  opinion 
about  them. 

Thank  you  for  your  courtesy  in  writing  as  you  did. 


Verj'  sincerely  yours 


Mr.  Sol  Taishoff, 
Editor  &  General  Manager, 
Broadcasting  Magazine, 
Rational  Press  Building, 
Washington,  D.  C. 


STEPHEIT  EAHLY 
Secretary  to  the  President 


Broadcast  Advertising 


the  President  in  this  campaign 
year,  this  reporter  recited  that  in 
1939  the  President  had  written 
Chairmen  Wheeler  and  Lea  of  the 
respective  Senate  and  House  com- 
mittees dealing  with  radio,  calling 
for  a  new  law.  The  Chief  Execu- 
tive had  expressed  dissatisfaction 
with  the  "legal  framework  and  ad- 
ministrative machinery  of  the  Com- 
mission" and  had  called  for  clearer 
Congressional  policies  on  the  sub- 
stantive side  "so  clear  that  the  new 
administrative  body  will  have  no 
difficulty  in  interpreting  or  admin- 
istering them." 

The  Broadcasting  letter  pointed 
out  that  broadcasters  generally 
agree  with  that  1939  White  House 
expression,  but  that  there  had  been 
no  change  in  any  substantive  pro- 
visions of  the  law  or  in  the  ad- 
ministrative machinery  of  the  Com- 
mission. Because  of  the  expansion 
ahead  which  will  entail  "substan- 
tial new  investments  in  such  fields 
as  FM  and  television,"  the  letter 
continued,  broadcasters  want  a  new 
expression.  Maximum  public  bene- 
fits can  accrue  "only  through  a  law 
which  will  be  suflSciently  explicit  to 
encompass  these  new  developments 
and  provide  necessary  legislative 
guidance,"  the  White  House  was 
advised. 

There  was  no  mention  of  these 
new  services,  however,  in  Mr. 
Early's  response.  In  a  letter  Aug. 
23  to  J.  Harold  Ryan,  president  of 
the  NAB,  sending  greeting  to  the 
NAB  Executives  War  Conference, 
the  President  mentioned  FM,  tele- 
vision and  facsimile  as  services 
which  "offer  great  fields  for  de- 
velopments which  will  enable  your 
industry  not  merely  to  hold  its  own 
during  the  period  of  conversion  and 
demobilization,  but  rather  to  ex- 
pand and  flourish." 

1940  Platforms 

Absence  of  any  mention  of  radio 
in  the  Democratic  Platform  occa- 
sioned both  surprise  and  chagrin 
among  broadcasters.  In  the  1940 
campaign  both  parties  adopted 
"free  radio"  planks,  although  the 
Democratic  action  came  after  a 
"behind-the-scenes"  battle  in  which 
Sen.  Wagner  of  New  York  opposed 
such  a  plank.  As  finally  adopted, 
the  1940  Platform  of  the  New  Deal 
stated : 

"Radio  has  become  an  integral 
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MR.  EARLY 

part  of  the  democratically  accepted 
doctrine  of  freedom  of  speech, 
press,  assembly  and  religion.  We 
urge  such  legislative  steps  as  may 
be  required  to  aflord  the  same  pro- 
tection from  censorship  that  is  now 
afforded  the  press  under  the  Con- 
stitution of  the  United  States.  We 
must  strengthen  democracy  by  im- 
proving the  welfare  of  the  people. 
We  place  human  resources  first 
among  the  assets  of  a  democratic 
society." 

The  Republican  Convention  in 
1940  likewise  adopted  a  free  radio 
plank.  It  stated:  "The  principles 
of  a  free  press  and  free  speech  as 
established  by  the  Constitution 
should  apply  to  radio.  Federal  reg- 
ulation of  radio  is  necessary  in 
view  of  the  natural  limitations  of 
wavelengths,  but  this  gives  no  ex- 
cuse for  censorship.  We  oppose  the 
use  of  licenses  to  establish  arbi- 
ti'ary  control.  Licenses  should  be 
revocable  only  when,  after  public 
hearings,  due  cause  for  cancellation 
is  shown." 

Both  of  these  planks  resulted 
from  pleas  made  to  the  Resolutions 
Committee  of  the  conventions  for 
expressions  on  radio.  This  year, 
largely  through  the  NAB  Legisla- 
tive Committee,  similar  pleas  were 
made.  Whereas  the  Republican 
Resolutions  Committee  brought  in 
its  clear-cut  plank,  the  Democratic 
group  felt  otherwise  and  did  not 
venture  the  word  "radio"  in  the 
platform  at  all. 

The  full  text  of  the  "Free  Press 
and  Radio"  plank  adopted  unani- 
mously by  the  Republican  Conven- 
tion in  Chicago  June  27  follows: 

Free  Press  and  Radio — In  times 
like  these,  when  whole  peoples  have 
found  them-selves  shackled  by  gov- 
ernments which  denied  the  truth,  or, 
wor.se,  dealt  in  half-truths  or  with- 
held the  facts  from  the  public,  it  is 
imperative  to  the  maintenance  of  a 
free  America  that  the  press  and 
radio  be  free  and  that  full  and  com- 
plete information  be  available  to 
Americans.  There  must  be  no  censor- 
ship except  to  the  extent  required  by 
war  necessity. 

We  insistently  condemn  any  ten- 
dency to  regard  the  press  or  the  ra- 
dio as  instruments  of  the  Adminis- 
tration and  the  use  of  Government 
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FOLLOWING  is  the  text  of  the  letter  to  President  Roosevelt  seeking 
his  views   on   radio  regulation   and  legislation: 

Sept.  14,  1944. 

The  President 

The  White  House 

My  dear  Mr.  President: 

On  numerous  occasions  you  have  indicated  your  awareness  of  radio- 
broadcasting as  an  instrumentality  of  public  service.  You  have  graciously 
commended  broadcasters  for  their  contributions  to  the  winning  of  the 
war  and  have  envisaged  the  bright  future  with  FM,  television  and 
facsimile  injhe  postwar  ofRng. 

These  assurances  of  confidence  are  cherished  by  all  those  identified 
with  radio.  The  broadcasters  of  this  nation  do  not  propose  to  slow  down 
their  war  effort,  even  with  victory  near  in  the  European  theatre.  They 
are  aware  that  the  war  will  then  be  but  half-won  and  that  the  fighting 
-  will  intensify  in  the  Pacific  theatres. 

In  the  Sept.  11  issue  of  Broadcasting,  of  which  I  am  editor  and 
publisher,  there  appeared  an  interview  with  Gov.  Dewey  as  to  his 
views  on  radio  and,  more  particularly,  its  regulation.  A  copy  of  that 
issue  is  attached. 

On  Jan.  24,  1939,  you  addressed  a  joint  letter  to  Senator  Wheeler 
and  Representative  Lea,  as  the  chaii'men  of  the  Congressional  Committees 
in  which  radio  legislation  originates,  expressing  dissatisfaction  with 
the  "legal  framework  and  administrative  machinery  of  the  Commission." 
You  stated  that  new  legislation  was  necessary  to  effectuate  a  satisfac- 
tory reorganization  of  the  Commission.  In  that  communication  you  added: 
New  legislation  is  also  needed  to  lay  down  clearer  Congressional 

policies  on  the  substantive  side — so  clear  that  the  new  administrative 

body  will  have  no  difficulty  in  interpreting  or  administering  them. 

Your  views,  as  expressed  in  that  1939  letter,  are  largely  those  of 
all  broadcasters.  Since  that  time,  however,  there  has  been  no  change 
in  any  substantive  provisions  of  the  law,  or  in  the  administrative  ma- 
chinery of  the  Commission. 

In  view  of  the  fact  that  the  Democratic  Platform  took  no  position 
with  respect  to  a  free  radio,  whereas  the  Republican  Platform  urged 
changes  in  the  radio  law  which  would  define  the  functions  of  the  regula- 
tory authority,  the  broadcasters  would  appreciate  a  renewed  expresssion 
from  you.  They  are  mindful  of  the  inevitable  expansion  ahead,  w'hich 
will  entail  substantial  new  investments  in  such  fields  as  FM  and  tele- 
vision. It  is  the  considered  opinion  of  those  in  radio  that  maximum  public 
benefits  can  accrue  only  through  a  law  which  will  be  sufficiently  ex- 
plicit to  encompass  these  new  developments  and  provide  necessarj'  leg- 
islative guidance. 

While  I  am  aware  of  the  heavy  demands  upon  your  time  in  these 
arduous  days,  I  can  assure  you,  sir,  that  the  nation's  broadcasters  would 
welcome  your  views  on  the  points  raised  herein. 

Respectfully, 

(Signed)  Sol  Taishoff. 


publicity  agencies  for  partisan  ends. 
We  need  a  new  radio  law  which  will 
define,  in  clear  and  unmistakable 
hmguage,  the  role  of  the  FCC. 

All  channels  of  news  must  be  kept 
open  with  equality  of  access  to  in- 
formation at  the  source.  If  agree- 
ment can  be  achieved  with  foreign 
nations  to  establish  the  same  prin- 
ciples, it  will  be  a  valuable  contribu- 
tion  to    future  peace. 

Vital  facts  must  not  be  withheld. 

We  want  no  more  Pearl  Harbor 
reports. 


War  Goods  Warning 

A  NINE-POINT  guide  for  adver- 
tisers and  sellers  of  Government 
war  goods  has  been  formulated  by 
the  National  Association  of  Bet- 
ter Business  Bureaus  and  re- 
leased with  the  warning  that  busi- 
ness must  maintain  fair  and  order- 
ly distribution  of  these  surplus 
goods  if  it  is  to  retain  public  con- 
fidence. The  guide  is  based  on 
studies  of  present  conditions  as 
well  as  those  after  the  last  war 
and  is  aimed  at  preventing  a  re- 
currence of  the  situation  after 
1918  when  speculators  misrepre- 
sented merchandise  to  an  over- 
eager  public.  Teeth  will  be  put 
into  the  bureaus'  program  by  spo^ 
shopping,  checking  advertising,  in- 
vestigating complaints  and  ex- 
posing unfair  practices. 


Pellegrin  Is  Promoted 
To  Lieutenant  Colonelcy 

MAJ.  FRANK  E.  PELLEGRIN, 
operating  executive  officer,  public 
relations  section,  Sixth  Army 
Group,  was  promoted  to  lieutenant 
colonel  last  week, 
according  to  word 
received  from  the 
Sixth  Army's 
forward  press 
camp.  Before  en- 
tering the  serv- 
ice as  captain 
early  in  1942, 
Col.  Pellegrin 
was  director  of 
broadcasting  ad- 
Col.  Pellegrin  vertising  for  the 
NAB.  Prior  to  that  he  was  com- 
mercial manager  of  KOIL  Oma- 
ha. He  makes  his  home  in  Wash- 
ington where  his  wife,  Eleanor, 
now  lives. 

In  his  year's  service  overseas  he 
has  brilliantly  covered  three  ma- 
jor landings  with  Army  forces  at 
Anzio,  Elba  and  Southern  France, 
making  wire  recordings  of  the  ac- 
tion. During  the  Vesuvius  erup- 
tions, Col.  Pellegrin  climbed  the 
cone  of  the  volcano  and  recorded 
explosions  and  the  destruction  of 
a  town  at  the  base  of  the  mountain. 


GOP  Plans  Wilidul 
On  All  Four  Nell 

Gov.  Dewey  in  Election  Ev 

Broadcast  from  Station 

THE  REPUBLICAN  Natior 
Committee  last  week  announce 
plans  for  an  election-eve  wind-i 
broadcast  on  the  four  major  ne 
works,  11-11:15  p.m.  with  Go 
Thomas  E.  Dewey  speaking  from 
station  studio,  as  yet  unselecte 
and  for  a  broadcast  on  NBC  a 
CBS  10:30-11  p.m.  from  a  Madis 
Square  Garden  rally  in  New  Yoi 
the  preceding  Saturday,  Nov.  4. 

Additional  Time 

Additional  radio   schedules  i> 
the  coming  three  weeks  were  al, 
disclosed    indicating   a   trend   t  t 
wards  use  of  repeat  broadcasts 
reach    early-rising    farmers  ai 
late-shift  war  workers. 

Adding  to  previously  announcf 
broadcasts  [Broadcasting,  Oct.  ii 
the  Republican  Commitee  has  o 
dered  the  full  Blue  and  NBC  nt 
works  Oct.  16,  10-10:30  p.m.  to  pr 
sent  Gov.  Dewey  from  St.  Lou 
with  repeat  Oct.  17,  12:30  p.m. 
the  Farm  and  Home  Makers  spot 
the  Blue  except  on  the  network 
West  Coast  stations  where  the  ta 
will  be  repeated  again  Oct.  18,  6:1 
6:45  p.m.  (PWT).  The  Governoi 
Minneapolis  address  scheduled  i 
NBC  10:30-11  p.m.  Oct.  24  will  al 
be  heard  on  the  Blue,  with  Blue  r 
peat  the  following  day  in  the  Far 
and  Home  spot  and  at  6:15  p.r 
(PWT)  for  the  West  Coast.  Go 
Bricker  will  be  heard  Oct.  27  c 
NBC  10:30-11  p.m.  speaking  fro 
Kansas  City. 


I 


CBC  DROPS  BENNY; 
COMMERCIALS  HI  \ 

PLANS  to  carry  Jack  Benny  as 
sustaining  feature  on  the  Canadia' 
Broadcasting  Corp.  commerci: 
network,  with  Canadian  war  me' 
sages  substituting  for  the  comme- 
cials,  were  cancelled  following  ti- 
Oct.  1  broadcast,  E.  L.  Bushnel! 
CBC  director-general  of  progran; 
has  announced  at  Toronto.  Tenti, 
tive  plans  [Broadcasting,  Sep 
11]  were  based  on  lack  of  produi 
mention  during  the  broadcast,  e: 
cept  in  the  commercials  whic 
would  not  be  used  in  Canada. 

Following  the  first  broadcast  r- 
which  the  product  was  mentione 
a  number  of  times,  Benny  decide 
he  could  not  commit  himself  to 
guarantee  there  would  be  no  futui 
product  mention  in  the  progran 
aside  from  the  commercials.  Th 
necessitated  the  cancellation.  I 
Canada  the  granting  of  sustainin' 
privileges  to  the  show  brought  o] 
position  from  the  advertising  an 
broadcasting  industry.  It  was  fe 
a  precedent  was  being  set  und€ 
which  any  popular  show  could  d( 
mand  free  time  on  a  Canadian  nei 
work  because  of  popularity. 


Triiman  on  Blue 

SEN.  HARRY  S.  TRUMAN  (E 
Mo.)  Vice-Presidential  nominei 
will  be  heard  under  sponsorship  o 
the  Democratic  Natl.  Committee  o 
the  Blue  Oct.  27,  9:30-10  p.m. 
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VI A  A  Heralds  Big  Latin  American  Market 


Jlr.  Ogilvie 


live  Demand  Seen 
For  U.S,-Made 
Equipment 

By  JACK  LEVY 

TREMENDOUS  growth  in 
/buth  and  Central  American  radio, 
:Ccompanied  by  large  demands  for 
S.  transmitting  and  receiving 
equipment  and 
probable  develop- 
ment of  sponsored 
i  n  t  e  r  n  a  t  ional 
broadcasting  t  o 
promote  trade 
within  the  hem- 
isphere, has  been 
foreseen  for  the 
postwar  years 
by  John  W.  G. 
Ogilvie,  Director 
I  of  the  Radio  Di- 

li.sion  of  the  Office  of  Coordinator 
f  Inter-American  Affairs. 
Given    impetus    by    the  CIAA 
irough  its  overall  program  to  ce- 
lent  Inter -American  solidarity  to- 
ard  winning  the  war,  radio  in  the 
ther  American  republics  is  rap- 
(dly  coming  of  age,  improved  by 
le  introduction  of  modern  pro- 
ramming  techniques  and  prepared 
D  expand  its  facilities  along  the 
nes  of  U.  S.  commercial  broad- 
.asting,  Mr.  Ogilvie   told  Broad- 

.4STING. 

Getting  the  Audience 

With  a  majority  of  radio  listen- 
rs  educated  to  shortwave  dialing 
-nearly  one-third  of  the  approxi- 
mately 700  broadcasting  stations 
|a  the  other  Americas  are  short- 
Mr.  Ogilvie  expects  that  the 
'irge  Latin  American  audience  de- 
eloped  by  CIAA  shortwave  opera- 
ions  from  the  U.  S.  will  continue  to 
■e  supplied  with  programs  of  the 
;ype  which  have  proved  so  popular, 
j  He  anticipates  intensive  efforts 
|o  hold  and  expand  this  audience 
\irhen  CIAA  eventually  relinquishes 
ts  activities,  with  shortwave  oper- 
tors  at  first  continuing  the  pro- 
:rams  on  a  sustaining  basis  and 
"ater  finding  sponsors.  Many  of  the 
rograms  produced  locally  by  CIAA 
m  the  other  Americas  have  al- 
eady  been  turned  over  to  adver- 
isers,  either  local  or  U.  S.  firms, 
jvho  are  carrying  on  the  objectives 
lind  themes  of  the  Good  Neighbor 
oolicy. 

Along  with  a  perpetuation  of 
,  hortwave  activities  directed  to  the 
lations  to  the  South,  Mr.  Ogilvie 
iees  a  ripe  market  in  the  other 
\mericas  for  standard  broadcast- 
ng.  Most  of  the  stations  in  the 
■epublics  are  low-powered  and 
nany  of  them  are  concentrated  in 
:he  big  cities  (as  of  January,  1944, 
)f  58  stations  in  Uruguay,  39  were 
n  Montevideo).  With  better  regu- 
ation  of  frequencies,  station  own- 
ers will  immediately  seek  to  em- 
ploy more  powerful  transmitters  to 
r:each  the  millions  of  homes  which 
are    without    receivers    but  are 


ready  to  purchase  sets  when  they 
become  available. 

With  scarcely  more  than  4,100,- 
000  receiving  sets  serving  a  popu- 
lation of  approximately  130,000,- 
000,  the  market  potentialities  be- 
come evident,  especially  when  it  is 
realized  that  group  listening  in  the 
other  republics  is  far  greater  than 
in  the  U.  S. 

In  many  countries  several  fami- 
lies share  one  set,  a  radio  being  a 
luxury,  as  a  result  of  low  pur- 
chasing power  and  high  cost  of 
sets  due  to  custom  duties  and,  in 
some  cases,  state  taxes. 

Low  Cost  Sets 

By  shipping  component  parts  for 
local  assembly,  U.  S.  manufac- 
turers can  make  receivers  avail- 
able at  prices  within  the  reach  of 
millions  of  prospective  purchasers. 
Several  companies  are  already 
planning  to  establish  plants  in 
South  America  to  assemble  sets 
from  parts  imported  from  their 
parent  plants  in  the  U.  S.  and  from 
local  parts  manufacturers  operating 
ing  in  Latin  America. 

The  scope  of  the  market,  of 
course,  will  depend  on  the  continua- 
tion of  U.  S.  purchases  from  Latin 
America  and  expanded  trade  with 
world  markets  when  the  war  is 
over  and  strategic  materials  are  no 
longer  needed  in  the  same  large 
quantities  required  during  the 
war  period,  the  development  of 
local  industries  to  process  unfin- 
ished commodities  which  are  pro- 


duced in  excess  volume,  and  the 
prices  received  for  primary  exports 
such  as  coffee,  meat,  hides  and  cop- 
per. 

The  Radio  Division  of  the 
CIAA  has  contributed  largely 
toward  maintaining  the  opera- 
tion of  many  of  the  Latin  Ameri- 
can broadcasting  stations,  and  has 
assisted  them  in  improving  their 
programming.  Mr.  Ogilvie  observed 
that  prior  to  Pearl  Harbor  much 
of  the  equipment  used  in  the  other 
Americas  was  German  and  that 
German  shortwave  programs  to 
South  America  were  far  ahead  of 
the  U.  S.  These  broadcasts  from 
powerful  transmitters,  together 
v/ith  German  radio  operations 
within  the  hemisphere,  dominated 
radio  in  the  other  American  re- 
publics. 

CIAA  activities  have  assisted  in 
revolutionizing  radio  in  Latin 
America.  Under  the  direction  of 
experienced  commercial  radio  men, 
the  agency  has  instituted  modern 
programming  in  numerous  stations 
which  until  a  few  years  ago  were 
operating  under  antiquated  condi- 
tions. 

CIAA  Guidance 

In  some  cases  the  stations  had 
no  studios  and  CIAA  men  impro- 
vised soundproofing  out  of  mats 
from  native  grasses.  They  showed 
stations  how  to  build  equipment  to 
produce  sound  effects.  They  intro- 
duced strict  scheduling,  eliminated 
frequent  delays  and  gaps  between 
programs,    made    available  tran- 


Blue  Gross  Time  Sales  Up  60% 
For  7  Months;  Others  Increase 

Total  Dollar  Gains  of  Four  Chains  During  First 
Half  of  Year  Estimated  to  Be  $26,770,000 


BLUE  Network  gross  time  sales  for 
the  first  seven  months  of  1944  show 
an  increase  of  some  60  "^f  over  those 
for  the  same  period  last  year,  and 
CBS,  NBC  and  Mutual  are  sho^TO 
to  have  made  somewhat  smaller 
but  none-the-less  substantial  gains, 
in  an  informal  business  review  re- 
leased by  the  Blue.  The  network  in- 
dustry experienced  a  solid  advance 
for  the  January-through-July  peri- 
od this  year,  with  total  dollar  gains 
for  the  four  chains  amounting  to 
$26,770,000  over  the  first  half  or  so 
of  1943,  according  to  the  figures 
given  by  the  Blue  v/hich  cites  the 
Publishers  Information  Bureau  as 
the  source,  with  the  exception  for 
the  Blue,  whose  figures  are  taken 
from  Broadcasting  Yearbook. 

The  Blue  Network  predicts  that 
its  1944  revenue  will  be  more  than 
double  that  of  1942,  estimating  a 
total  of  $40,000,000  for  the  current 
year,  based  on  total  card  gross, 
and  projected  from  sales  for  the 
first  seven  months.  Figures  for  the 


previous  years,  taken  from  Broad- 
casting Yearbook  are  as  follows: 
1941— $12,858,169;  1942— $15,782,- 
493;  1943— $24,869,948. 

Review  shows  that  the  Blue, 
since  its  separation  from  NBC  in 
January  1942,  has  added  98  spon- 
sored quarter-hours,  including  71 
daytime  and  27  evening  shows, 
making  a  total  of  190  commercial 
programs  of  this  length.  As  of 
Aug.  1,  1944,  the  network's  ad- 
vertisers used  an  average  of  137 9e 
more  stations  per  program  day- 
time, and  93  "^c  more  in  the  evening 
than  in  January  1942,  and  34  spon- 
sors were  using  the  full  network, 
according  to  the  report. 

Gross  Net  Sales 

Network  gross  time  sales  for 
first  seven  months,  as  released  by 

the  Blue:  Dollar 

194i              19J,3  Gains 

Blue       $21,828,000  $13,470,000  $8,358,000 

CBS         38,890,000  31,702,000  7,188,000 

MBS        11,407,000       6.992,000  4,415,000 

NBC        36,278,000  29,462,000  6,816,000 
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scribed  musical  libraries  for  co- 
operative use  by  stations,  produced 
variety  shows  employing  local  tal- 
ent, and  pointed  the  way  to  good 
radio. 

In  a  more  tangible  way,  through 
purchase  of  time  and  talent  for 
CIAA  programs,  stations  were 
enabled  to  buy  equipment  to  main- 
tain operations.  CIAA  was  instru- 
mental in  getting  the  War  Produc- 
tion Bo:i,rd  to  give  equal  treatment 
with  domestic  broadcasters  to  our 
Latin  neighbors  in  releasing  trans- 
mitter tubes  and  other  broadcast 
maintenance  equipment.  Without 
this  equipment,  it  is  doubtful 
whether  many  stations  in  Latin 
America  would  be  operating  today. 

For  listeners,  the  CIAA  has 
helped  in  providing  sufficient  tubes 
and  other  parts  to  keep  receiving 
sets  in  repair. 

Listener  Results 

But  more  important,  the  CIAA, 
through  its  shortwave  operations 
from  the  United  States,  has 
changed  the  listening  habits  of  mil- 
lions of  Latin  Americans.  Instead 
of  the  propaganda  poison  they  were 
receiving  from  Nazi  stations  inside 
and  outside  of  Germany,  they  are 
now  listening  to  unbiased  news  and 
uncontaminated  variety  programs 
from  the  U.  S. 

Although  it  is  difficult  to  measure 
audience  habits  in  Latin  America 
on  a  highly  perfected  scientific 
basis,  there  is  evidence  of  the  ef- 
fectiveness of  American  operations. 

CIAA  originally  sent  out  radio 
schedules  to  48,000  kno\vn  short- 
wave listeners.  It  is  now  mailing 
out  schedules  to  125,000  shortwave 
set  owners,  as  a  result  of  direct 
listener  requests.  The  eagerness  of 
our  Latin  neighbors  to  hear  our 
programs  is  indicated  by  the  fact 
that  a  large  percentage  of  the  re- 
quests for  schedules  have  been  sent 
via  air  mail.  The  list  grows  daily. 
From  one  nation,  the  number  of 
requests  has  about  doubled  in  the 
last  few  months.  It  is  indicative 
of  the  desire  of  Latin  Americans 
for  unbiased  news  intelligently  pre- 
sented by  democratic  commenta- 
tors. 

The  fan  mail  received  by  CIAA 
is  enormous.  From  every  one  of 
the  republics  come  grateful  letters, 
some  poignant  in  their  expressions 
of  appreciation  for  the  programs 
received.  One  CIAA  commentator 
alone  receives  500  to  600  letters  a 
month.  When  a  news  commentary 
was  temporarily  suspended,  more 
than  1,000  protests  were  received. 
The  program  ,^vas  quickly  resumed. 

In  a  recently  issued  book.  Inter- 
American  Affairs  ■ —  19 4 J,  pub- 
lished by  Columbia  University 
Press,  Don  Francisco,  Assistant  Co- 
ordinator of  the  CIAA,  stated  that 
"radio  has  become  an  indispensable 
medium  for  creating  an  under- 
standing of  the  United  States  in 
the  other  American  republics,  be- 
{Continiied  on  page  55) 
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FCC  ANALYSIS  OF  ECONOMIC  STATUS  OF  BROADCASTING 

Introduced  at  Allocations  Hearings.    Data  cover  total  radio  homes,  per  capita  income,  retail  sales  of  all  retail  stores,  total  broadcast  revenues  from 
sale  of  station  time,  total  investment  in  tangible  broadcast  property,  and  number  of  broadcast  stations  (standard,  FM,  Television) 

in  the  United  States  by  States  and  broadcast  regions. 


Broadcast  Region  and  State 
Northern  District 


Population 
(1940 
census) 


Radio  Homes  i 
(1940 
census) 


Per  Capita 
Income  ^ 
(1943) 


Total  Broadcast 
Retail  Sales  ^  Revenues  from 


Northeast: 

Connecticut.  .  .  . 

Delaware  

Maryland  

Maine  

Massachusetts.  . 
New  Hampshire. 
New  Jersey .... 


Pennsylvania  

Rhode  Island  

Vermont  >  .  . 

District  of  Columbia  

Total,  Northeast   38 , 727 ,617 

Great  Lakes: 

Illinois  

Indiana  ,  

Kentucky  ;  

Michigan  

Ohio  

West  Virginia  

Wisconsin  

Total,  Great  Lakes   31 , 373 , 943 

Midwest: 

Iowa    

Kansas  

Minnesota  

Missouri  

Nebraska  

North  Dakota  

South  Dakota  

Total,  IVIidwest   13,516,990 


Southern  District 

Southeastern: 

Alabama  

Arkansas  

Florida  

Georgia  

Louisiana  

Mississippi  

North  Carolina  

South  Carolina  

Tennessee  

Virginia  

Total,  Southeast   25,416,202 

South  Central: 


Texas  

Total,  South  Central 


Total,  Southern  District. 
Western  District 

Mountain: 

Arizona  

Colorado  

Idaho  :  

Montana  

Nevada  

Wyoming  

New  Mexico  

Utah  

Total,  Mountain  


Pacific: 

California  

Oregon  

Washington .  .  .  . 
Total,  Pacific. 


(1939) 
(Add  000) 


TOTAL,  UNITED  STATES. . 


1,709,242 

417,259 

$1,452 

$717,262 

266,505 

59,921 

1,361 

110,0.52 

1,821.244 

.396,338 

1.200 

619.273 

847.226 

184,348 

1,036 

281,356 

4.316.721 

1 

044.830 

1,201 

1,737,680 

491,524 

116,809 

827 

183,100 

4 . 160 , J66 

1,020,466 

1 , 282 

1 . 580 , 401 

13,479,142 

3,385,620 

1.340 

5.578,159 

9.900,180 

2 

265,921 

1,048 

3,133,377 

713,346 

176.739 

1,292 

275,447 

359,231 

80,253 

891 

123,369 

663,091 

158.377 

1,304 

402,768 

38,727,617 

9 

306.881 

9  1 , 223 

14,742,244 

1   ,  Oif  i   ,  Ct'i  i 

.974  604 

L,  ,  00  i  ,  DID 

Q    •197  7Qfi 

'826,604 

1 , 092 

i , UDD , oOO 

O    QA!^  ft97 

444,416 

609 

520 , 135 

c  otza  ifta 

O  ,  Z OD  ,  JL UD 

1 

271  499 

1  9Qn 

1     S9A  7QQ 

QA7   fil  9 
D  ,  yu  (  ,  Dili 

1 

697,672 

1 , 204 

9    A  A'X  9QQ 

1    Q01  Q7d. 

326,347 

688 

o  1 Q7  c:q7 

O ,  LO  1  ,  Oo  i 

743,078 

1  003 

1     C\Q.A  QQyl 

i , UD4 . yy4 

31 .373,943 

7 

284 , 220 

5  l!096 

10.175,238 

^ , ooo , zoo 

617,006 

983 

Q99  QAC^ 

1    801  n9R 

411,984 

473 . 551 

2,792.300 

647,499 

916 

1.017,195 

3,784,664 

832 , 590 

896 

1.102,503 

1,315,834 

298,790 

937 

397,196 

641,935 

131,000 

971 

156,137 

642,961 

136,049 

-  846 

169  396 

13,516^990 

3 

074,918 

s  936 

4,138i883 

83,618  550 

19 

666,019 

9  1 . 129 

29,056,365 

9    »Q9  Qfil 

321 ,671 

bOo 

AOC  0*70 

4o0 .9/0 

1    Q<1Q  ^S7 

244 , 586 

512 

OQQ  OA! 

1    SQ7  A^ A 

326,447 

874 

614 , 464 

3,123,723 

381,668 

647 

624,765 

2  363  880 

307,883 

714 

486  250 

2!  183  ,'796 

205,613 

484 

282^440 

3,571,623 

471,863 

619 

633,240 

1,899,804 

209,542 

576 

332,224 

2,915,841 

434.733 

649 

606,489 

2 , 677 , 773 

409,978 

820 

628,172 

25,416,202 

3 

313,984 

5  650 

4,942,318 

2,336,434 

405,754 

729 

513,091 

6,414,824 

1 

090,206 

818 

1,803,716 

8,751,258 

1 

495 , 960 

9  794 

2,316.807 

34,167,460 

4,809,944 

9  687 

7,259,125 

499,261 

87,781 

805 

162.003 

1,123,296 

258,573 

950 

409,103 

524,873 

118,824 

955 

175,873 

559,456 

134,503 

1,029 

222,008 

110.247 

26.200 

1,397 

61,828 

250.742 

57,126 

938 

100,233 

531,818 

66,609 

656 

125,765 

550.310 

126,418 

1,009 

170,728 

4, 150,003 

876.034 

9  925 

1.427,541 

6,907,387 

1 

933,028 

1,429 

3,187,809 

1.089,684 

290.641 

1,229 

442,160 

1,736,191 

472,553 

1,368 

668,790 

9,733,262 

2 

696 , 222 

9  1 , 396 

4,298,759 

13,883,265 

3 

572,256 

3  1,255 

5 , 726 , 300 

131,669,275 

28. 

048.219 

1,031 

42,041 ,790 

time  sales  < 
(1943) 


$2,343,645 

|3, 406, 211 

840,235 
5,676,401 
334,370 
1,082,507 
16,462,721 
10.478,905 
1,222,747 
126,140 
2,584,344 
44,558,226 


6,750,033 
3,620,939 
2,153,465 
7,139,374 

13,039.267 
1,938,531 
2.953,892 

37.595,501 


3,625,592 
1,583,375 
3,812.534 
6,267,426 
2,097,060 
650,166 
735.196 
18,771,349 

100,925,076 


1,887,547 
899,882 
2,790,871 
2,799,344 
2.864,056 
614,509 
2,956,662 
1,276,563 
4.279,419 
2,582,985 
22,951,838 


2,257,756 
7.899,321 
10,157,077 

33,108,915 


774,452 
.714,436 
363,473 
535.145 


1 205, 503 

354,110 
.378.988 
,326,107 


9,454,719 
1,942,334 
3,293.510 
14,690,563 

20,016,670 

154,050,661 


Tangible  Broadcast  Property ' 


Number  of  Stations  Licensed: 
As  of  September  1,  1944 


Original 
cost 


$909,344 

1.113,136 

.528,133 
2.949.199 
488.669 
572.186 
6,972,982 
4.872,552 
557.993 
129,100 
1 .405,061 
20.498.355 


2.053,105 
1.403,497 

970,593 
2,475,182 
5,182,823 

917,618 
1,859,924 
14.862.742 


1 .792,836 
714,488 

1,411,639 

2,369,933 
393,002 
321,101 
405,597 

7,408,596 


530,394 

569.341 
1,595,801 
1,352.610 
1,008.808 

216,659 
1,631,009 

562,571 
1,695.076 
1.365,666 
10,527,935 


1,127,755 
3,238,344 
4,366,099 

14,894.034 


437,086 
900,417 
225,570 
424,974 

187.817 

265.882 
626,185 
3,067,931 


4.083,406 
709,057 
1,627,358 
6,419,821 

9,487,752 

67,151,479 


Depreciation 
to  date 


$438,941 
426,347 

285,381 
1,231,018 

164,297 

169,406 
3,109,168 
2,197,318 

310,922 
55,135 

674.741 
9,062,674 


1,192,896 
747,164 
588,452 

1.058,098 

2,798,782 
450,003 
638,430 

7,473.825 


758; 482 
315,885 
909,350 

1,369,943 
140,711 
213,643 
195,647 

3,903.661 


230,694 
235,021 
450,912 
663,741 
607,305 
111,287 
606,064 
186,605 
860,810 
643,102 
,595.541 


541,202 
1,494,905 
2,036,107 

6,631 ,648 


150,044 
412,340 
97,885 
209,335 

75,346 

127,168 
283,235 
,355,353 


2,135,368 
296,732 
876,904 

3.309,004 

4,664,357 
31,736,165 


Depreciated 
cost 


$470 . 403 
686.789^ 

242,752' 
1.718.181 

324,372 

402,780 
3.863,814 
2,675,234 

247,071 
73,965 

730.320 
11.435,681 


860,209 
656,333 
382,141 
1,417,084 
2.384,041 
467,615 
1,221.494 
7,388.917 


1.034,354 
398,603 
502.289 
999,990 
252.291 
107,458 
209.950 

3,504,935 


42,769.693        20,440.160  22,329,533 


299,700 
334,320 

1,144,889 
688,869 
401,503 
105,372 

1.024,945 
375,966 
834,266 
722 , 564 

5,932,394 


586.553 
1.743.439 
2,329,992 

8,262,386 


287,042 
488 , 077 
127,685 
215,639 

112,47l| 

138,714 
342,950 
1.712,578 


1,948,038 
412,325 
750,454 

3.110,817 

4,823,395 
35,415.314 


Stand- 
ard ' 


12 
2 
9 
7 
23 
5 
12 
56 
45 
4 
4 
6 

185 


37 
20 
12 
28 
34 
14 
24 
169 


23 
17 
20 
22 
13 
9 
9 

113 
467 


18 
12 
26 
30 
13 
15 
29 
13 
19 
18 
193 


18 
61 
79 

272 


10 
14 
7 
-  9 
2 
5 
9 


59 
22 
30 
111 

175 

914 


FM' 


Tele- 
vision ' 


2 
14 


31 


2 
14 


4 

1  , 

. .  ; 


2 
47 


::  S 


2 
3 

53 


1  A  unit  was  enumerated  as  having  a  radio  if  it  contained  a  usable  set  or  one  only  temporarily  out  of  repair,  and  adjusted  to  include  a  portion  of  the  families  not  reporting  on  the  radio  question 

2  Source:  August  1944  "Survey  of  Current  Business"  United  States  Department  of  Commerce,  Bureau  of  Foreign  and  Domestic  Commerce. 

3  U.  S.  Census  of  Business,  Retail  Trade,  1939. 

4  Source:  Annual  Financial  Reports,  F.  C.  C.  Form  324,  reported  by  licensees  of  729  standard  broadcast  stations  that  reported  time  sales  of  over  $25,000,  and  does  not  include  $72,877,90 
reported  by  nine  networks  and  nine  key  stations  and  excludes  broadcast  revenues  amounting  to  $1,836,143  reported  by  103  stations  reporting  total  time  sales  of  less  than  $25,000  that  are  not  require< 

rile  a  breakdown  of  revenues  and  expenses. 

6  Source:  Annual  Financial  Reports,  F.  C.  C.  Form  324,  reported  by  licensees  of  832  standard  broadcast  stations;  one  station  reported  no  property.  Does  not  include  tangible  property  of  majo 
networks  and  their  nine  key  stations  amounting  to  $13,884,631,  original  cost,  $7,238,944,  depreciation  to  date,  and  $6,645,687,  depreciated  cost,  reported  for  the  year  1943. 

6  Includes  16  stations,  the  licensees  of  which  hold  construction  permits  only.  - 

7  Includes  6  stations,  the  licensees  of  which  hold  construction  permits  only. 
Includes  3  stations,  the  licensees  of  which  hold  construction  permits  only. 
Estimates  based  on  per  capita  income  by  states. 

Prepared  by  the  Accounting,  Statistical  and  Tariff  Department. 
September  21,  1944. 
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BROADCASTING  • 


Broadcast  Advertising 


! 

i 


Poem  courtesy— Macmillan  Co. 


Who  has  seen  the  wind? 


A  lovely  old  nursery  rhyme,  it  seems  to  us,  pictures 
lithe  power  and  mystery  of  a  "radio  audience"  far  better 
Ithan  a  slide  rule  calculation  ...  a  thumb-tack  on  a  map 
.  .  or  what  a  time  buyer  reads  in  a  data  book. 

The  nursery  rhyme  goes  like  this: 

Who  has  seen  the  wind? 
Neither  you  nor  I 

But  when  the  trees  bow  down  their  heads 
The  wind  is  passing  by. 

— Christina  G.  Rosetti 

There's  something  about  a  "radio  audience"  that  you 
can't  pick  up  in  your  hands  and  examine  under  a  micro- 
j  scope  or  with  a  micrometer. 

I 

{BROADCASTING    •    Broadcast  Advertising 


It's  an  intangible  made  up  of  a  lot  of  qualities.  All 
we  know  for  sure  about  our  W-I-T-H  audience  is  that 
it  produces  more  results  for  advertisers  at  the  lowest 
cost,  than  any  other  station  in  town.  We  have  the 
facts  on  that! 

It's  not  a  slogan,  but  the  truth,  when  we  say,  "W-I-T-H 
is  the  people's  voice  in  Baltimore." 


k  WITH 

Baltimore,  Md. 

Tom  Tinsley,  President    :-:    Represented  Nationally  by  Headley-Reed 
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EVERY  WOMM 


Romantic  tales!  Secrets  of  beauty!  Stories  about 
people  like  her  neighbors!  The  timeless  topic  of  food! 

If  you  want  women  to  know  about  your  product  .  .  . 
build  your  message  around  one  of  these  eternally  feminine 
subjects  .  .  .  grip  her  attention  with  an  NBC  Recorded 
Woman's  Show  bom  with  NBC's  sure  touch  to  dramatize 
these  subjects  with  vivid  feminine  appeal.  Each  expertly 
produced — all  budget- wise  because  cost  is  shared  among 
many  non-competing  advertisers  throughout  the  country. 


Modern  Romances  .  .  .  true-life  stories  from  the  pages 
of  Modern  Romances  .  .  .  exciting,  warmly  human  dra- 
matizations women  (young  and  not  so  young)  find  help- 
ful, inspiring  ...  in  the  tempo  of  today.  Successfully 
sponsored  by  a  wide  variety  of  advertisers.  156  quar- 
ter-hour programs  for  1-,  2-  or  3-a-week  broadcast. 

Let's  Take  a  Look  in  Your  Mirror  .  .  .  starring 

Stella  Unger  whose  helpful  hints  on  how  to  be  more 
attractive  and  charming  .  .  .  drawn  from  her  personal 
acquaintance  with  the  great  of  stage,  screen  and  radio 
.  .  .  appeal  to  every  woman  (young  and  not  so  young) 
.  .  .  156  5-minute  programs — 3-a-week  for  52  weeks. 

Betty  and  Bob  .  .  .  people  like  your  neighbors  but 
they  live  exciting  lives  .  .  .  convincingly  portrayed  by  an 
all-star  cast.  Arlene  Francis  (Betty),  Carl  Frank  (Bob) 
announced  by  Milton  Cross  .  .  .  memorable  theme  music 
by  Allen  Roth  Orchestra.  Startling  sales  record  for 
many  products.  390  5-a-week  quarter-hours. 

Come  and  Get  It .  .  .  first  recorded  audience  partici- 
pation radio  quiz  mixes  food,  facts  and  fun  in  a  recipe 
for  sparkling  entertainment.  Bob  Russell,  MC,  questions 
studio  audience  contestants,  then  tosses  subject  to 
"Board  of  Experts":  Alma  Kitchell,  well-known  for 
Women's  Exchange  program  and  Gaynor  Maddox 
whose  syndicated  food  articles  are  read  by  millions.  78 
quarter-hour  3-a-week  shows — ready  for  release  Sept.  15. 


All  of  these  NBC  Recorded  shows  for  women  are  ready  for 
broadcast  on  any  station  you  select  ...  all  include  publicity 
and  promotion  aids  to  get  your  campaign  off  to  a  flying 
start.  Write  now  for  complete  information  regarding  avail- 
abihty,  audition  records  and  rates. 


ll«li«nl)t  Broodccitlng  Co. 


RADIO-^t^Of^0ING  DIVISION 

AMERICA'S  NUMB^^I  ^h^RCt  Of  RfCORDEO  PKOGKAMS 


A  ScfYia  of  (Uidla  RCA  Btdg.,  Rcdio  City,  New  York,  N.  Y.  .  .  Merchandise  Mart,  Chicago,  III, 

t«if»niflo«  tf  »niMieo  Trons-lux  BIdg.,  Washington,  D.C.  .  .  Sunset  and  Vine,  Hollywood,  Calif. 


Comparative  Schedule  of  the  Spectrun 
And  Recommendations  for  Allocation 


FOLLOWING  is  a  comparative 
schedule  of  the  radio  spectrum 
showing  present  allocations,  recom- 
mendations of  the  Interdepart- 
ment  Radio  Advisory  Committee, 
and  those  of  the  Radio  Technical 
Planning  Board  and  others.  Fac- 
simile has  been  omitted  inasmuch 
as  the  FCC  has  never  allotted  a 
definite  spot  on  the  spectrum  for 
that  service  and  since  it  has  not 
yet  come  up  before  the  allocations 
hearings  now  in  progress.  Recom- 
mended allocations  will  be  listed  in 
Broadcasting  as  new  requests  are 
presented. 

standard  Broadcast 

Present,  550-1600  kc. 
IRAC,   540-1600  kc. 
RTPB,   520-1600  kc. 


FM  Broadcast 

Present,   42-50  mc. 
IRAC,   42-54  mc. 
RTPB,    41-43    mc  (educational) 
mc    ( commercial) . 


43-56 


Television 


Present,  7  channels  50-108  mc ;  11  chan- 
nels 162-294  mc. 

IRAC,  54-108  mc ;  460-508  mc ;  524-956 
mc;  180-192  mc  and  206-218  mc  (mobile 
television  and  relay). 

RTPB,  9  channels  60-114  mc;  144-156 
mc;  162-228  mc;  234-246  mc;  400-1000  mc 
( experimental ) . 

International  Broadcast 

Present,  6000-6200  kc  ;  9500-9700  kc  ;  11,- 
700-11,900  kc:  15,100-15,350  kc ;  17.750- 
17,850  kc;  21,450-21,675  kc;  25-27  mc. 

IRAC,  no  recommendation  for  interna- 
tional broadcast  channels.  IRAC  suggests 
international  point-to-point  relays  in  fol- 
lowing space:  6250-6900  kc ;  9200-9985  kc: 


NOW  BACK  AGAIN 
on 
WIRE 

Indianapolis 

Selling 
Groves  Cold  Tablets 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

'hotel  PICKWICK,  KANSAS  CITY  6,  MO. 
,  AN  ARTHUR  B.  CHURCH  PRODUCTION  — 


10,200-11,850  kc;  15,015-16,200  kc;  17,15 
17,600  kc. 

RTPB,  same  as  present  allocations,  b 
adding  25,600-25,750  kc. 


Broadcast  Relay 

Present,  ranges  in  spectrum  from 
kc-39,820  kc. 

IRAC.    1.56-158  mc. 

RTPB,  same  as  present  allocations, 
ing   330-344   mc :    1210-1220  mc. 


'1 


Amateurs 

Present,     1750-2050     kc;  3500-4000 
7000-7300  kc;  14,000-14,400  kc ;  28-30  in. 
56-60  mc;    112-116   mc ;   224-230  mc;  40 
401  mc. 

IRAC,   3500-3900  kc ;  7000-7400  kc:   1*  i 
000-14,400  kc ;  21,000-22,000  kc;  28-30  m 
144-149  mc;  218-225  mc;  420-460  mc  ;  112 
1225    mc;    2500-2700    mc :    5200-5750  rn 
10,000-10,500  mc;   21,000-22,000  mc. 

RTPB,  3.5-4  mc;  7-7.3  mc ;  14-14.4  m. 
21-22  mc;  28-30  mc;  56-60  mc:  114-118  ra 
224-230  mc ;  448-480  mc  ;  940-960  mc  ;  178 
1920    mc;   3600-3850    mc ;    7150-7700  mi 

ARRL,     1750-2050     kc;     3500-4000  k 
7000-7300   kc;    14,000-14,400   kc:  21-22 
28-30   mc:    56-60   mc;   112-116   mc;  224-2 
mc;  448-480  mc:  896-960  mc;  1792-1920 
3584-3840  mc;  7168-7680  mc;  14,336-15,3 
mc;  28,672-30,720  mc  and  up. 


PUBLIC  SERVICE 

Bank's  Commercials  on  KUTA 
 Win  Wide  Acclaim — ■ 


UTAH  STATE  National  Ban 
Salt  Lake  City,  which  sponsoi 
Henry  J.  Taylor,  Blue  Netwoi 
news  analyst,  on  KUTA  Monds 
through  Friday,  10:30-10:45  p 
(MWT)  utilizes  commercials 
educate  people  to  spend  and  savj 
wisely  and  to  picture  the  postw 
economic  situation.  Commercia' 
are  written  by  Orval  W.  Adam 
executive  vice-president  of  th' 
bank. 

Mr.  Adams  said  that  savings  a 
counts  have  increased  rapidly  in  tt 
last  few  weeks,  attributing  the  gal 
to  the  Taylor  broadcast  though  th 
bank  has  never  solicited  account 
on  the  program. 

The  bank's  public  service  con: 
mercials  have  received  recognitio 
in  several  banking  journals.  Ther 
is  no  selling  copy.  Typical  commei 
cial,  given  three  times  during  th 
program,  at  the  beginning,  middl 
and  end,  recommends  maintenanc 
of  a  sound  financial  structure  ii 
the  Government,  and  the  importanc 
to  the  individual  of  keeping  Gov 
ernment  expenses  at  a  minimum. 


h! 


In  Southern  New  Eng 
land  People  are  in  tin 
Habit  of  Listening 
to  WTIC 


DIRECT  ROUTE  TO 
AMERICA'S  NO.  1  MARKET 

Tfce  Travtlert  Broodcasling  Service  Corparelion 
•  Member  of  NBC  and  New  England  Itegicnal 
Network  •  Represented  by  WEED  &  COM- 
PANY, New  York,  Boston,  Chicago,  Detroil, 
Son  Francisco  and  Hollywood 
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WHAT  SHOULD  A  TELEVISION  STATION  COST? 


Prospective  station  owners  are  fast  discovering  that 
DuMont  has  the  answers  on  television  . . .  and  will- 
ingly shares  its  "television  know  how"  for  the  ad- 
vancement of  this  magnificent  new  art.  Prospective 
station  operators  also  are  discovering  that  DuMont 
telecasting  equipment  is  "tops"  in  signal  transmit- 
ting efficiency  and  effectiveness,  and  leads  in  instal- 
lation and  operating  economies. 

Eloquent  evidence  of  DuMont  leadership  is  pro- 
vided in  the  design  and  construction  of  3  of  the 
nation's  9  television  stations  in  service  today . . .  and 
in  the  operation  (for  more  than  3  years)  of  Televi- 


sion Station  WABD,  New  York.  Just  as  DuMont's 
development  of  the  DuMont  Cathode-ray  Tube 
made  television  commercially  practical,  so  DuMont 
pioneering  in  station  design  and  operation  has  set  a 
pattern  for  profitable  station  management. 

"Planning  Your  Television  Station"  tells  how  to 
insure  a  low-cost  telecast  operation  . . .  outlines  your 
equipment  requirements  . . .  offers  you  a  surprising 
arrangement  for  reserving  equipment  now,  and  for 
custom-building  your  telecasting  set-up  and  train- 
ing your  personnel  soon  after  victory.  Please  request 
this  booklet  on  your  firm  letterhead. 


■7^ 


Copyright,  1  944,  Allen  B.  DuMont  Laboratories,  Inc. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC,  N.  J. 
TELEVISION  STUDIOS  AND  STATION  WABD,   515    MADISON   AVENUE,    NEW    YORK    22,    NEW  YORK 
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Ryan  Asks  Sufficient  Space 
For  Radio's  Postwar  Needs 

Adequate  Facilities  Indispensable  to  Democracy, 
Says  NAB  Head;  Lauds  Advertisers 


J.  HAROLD  RYAN,  president  of 
the  NAB,  last  week  called  upon  the 
FCC  to  "allocate  sufficient  space  in 
the  ether  for  the 
development  of 
broadcasting-  — 
aural  and  visual 
— on  a  competi- 
tive nationwide 
scale". 

Testifying  be- 
fore the  Commis- 
sion last  Tuesday 
in  its  standard 
broadcast  alloca- 
tion hearings, 
Mr.  Ryan  declared  that  "adequate 
facilities  for  a  nationwide  competi- 


Mr.  Ryan 


tive  system  of  mass  communication 
is  indispensible  to  distribution  in 
the  postwar  era  and  our  greatest 
guarantee  for  the  maintenance  of 
democracy. 

"Radio  advertisers  are  part  and 
parcel  of  the  American  system  of 
broadcasting,  which  they  helped  to 
build,"  said  the  NAB  president, 
himself  a  practical  broadcaster. 
"The  proper  assignment  of  the  pub- 
lic's frequencies  into  the  channels 
of  commerce  so  that  they  may  be 
of  the  greatest  value  to  the  people 
is  a  most  important  and  grave  re- 
sponsibility of  this  Commission." 

Mr.  Ryan  told  the  FCC  that  "the 
broader  effects  vour  decision  will 


have  on  the  postwar  era"  must  en- 
ter into  the  Commission's  consid- 
eration of  evidence  in  the  hearings, 
which  began  Sept.  28. 

"Solution  of  the  problem  of  un- 
employment is  our  number  one 
job,"  he  asserted.  "Let  us  bear  in 
mind  then  that  the  bases  of  full 
employment  are  production,  distri- 
bution and  consumption." 

American  ability  to  produce,  said 
Mr.  Ryan,  "has  amazed  the  world". 
Tremendous  needs  of  peoples  "all 
over  the  world"  will  take  care  of 
consumption,  he  added,  then 
stated:  "If  we  can  solve  the  prob- 
lem of  distribution,  a  long,  lasting 
and  healthy  prosperity  will  be  ours. 

"As  one  of  its  most  valuable 
tools,  distribution  uses  the  key  of 
f:dvertising  and  to  a  greater  and 
greater  extent  the  medium  of  mass 
communication  by  radio.  We  look 
with  confidence  to  an  ever  increas- 
ing amount  of  advertising  as  rec- 
ognition of  its  economic  function 
becomes  more  widely  understood. 


DOING  THINGS  IN  A  BIG  WAY 

Agriculture   is  big   business   in   the  tri-state   area  of 
Louisiana,  Texas  and  Arkansas.   Mild  climate  and  rich, 
fertile  soil  assure  a  longer  growing  season  and  a  variety 
of  crops.  This  contributes  materially  to  the  growing  pros- 
perity of  farmers  who  are,  today,  producing  record- 
breaking  harvests  of  cotton  and  alfalfa  .  .  .  soy  beans, 
peanuts,  sweet  potatoes  and  corn.    In  this  market  where 
effective  buying  income  shows  a  102%  gain  over  1940, 
alert  advertisers  are  creating  new  sales  through  their 
use  of  powerful,  50,000-watt  KWKH. 


CBS  ★  5  0,0  0  0  UIIITTS 
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;4  S&icvcfr<nt  '7i*He4.  St<lti<t*i 
SHREVEPORT,  LOUISIANA 

Represented  by  The  Branhara  Co. 


Dengler  Appointed 

HERBERT    F.    DENGLER  has 
been  appointed  engineer  in  charge 
of  the  Radio  &  Television  Section, 
Interioi-  Dept.,  replacing  Henry  P. 
Meisinger  who  resigned  to  enter 
the    Marine    Corps    for  special 
training  in  communications  oper- 
ations.  He  was   formerly  Princi- 
pal Radio  Technician,  Army  Sig- 
nal Corps,  monitoring  officer  with! 
the  FCC  Radio  Intelligence  Divi-j 
sion  and  1st  Radio  Officer  for  the! 
War  Shipping  Administration.  Mr.' 
Meisinger  held  the  post  for  two 
years  during  which  time  he  made 
contributions  to  the  improvement 
of   recording   techniques   used  in 
connection  with  government  radio 
operations. 


"Most  certainly  we  may  also  con- 
fidently expect  that  radio  will  be 
called  upon  to  perform  an  impor- 
tant role  in  our  vastly  expanded 
national  economy.  The  transition 
of  our  productive  capacity  from 
wartime  to  peacetime  goods  is  cer- 
tain to  bring  with  it  a  complicated 
distribution  problem. 

"Getting  the  goods  to  more  peo- 
ple and  more  people  to  the  goods  is 
going  to  require  all  the  ingenuity 
which  we  can  employ.  Broadcast- 
ing should  be  prepared  to  meet  this 
challenge  with  more  outlets  and  ex- 
panded facilities." 

Phenomenal  Success  Story 

"Acceptance  of  broadcasting  by 
the  American  people  has  resulted 
in  one  of  the  most  phenomenal  suc- 
cess stories  in  American  history," 
said  Mr.  Ryan.  "Approval  of  the 
American  system  of  broadcasting  is 
demonstrated  by  the  fact  that 
Americans  have  invested  billions  of 
dollars  in  receiving  equipment. 
More  startling  is  the  extent  of  this 
acceptance,  demonstrated  by  the 
fact  that  83.7 9f  of  all  urban  fami- 
lies use  their  sets  for  an  average 
of  five  hours  and  four  minutes 
every  day,  while  88.5%  of  all  rural 
families  use  their  sets  for  an  aver- 
age of  five  hours  and  18  minutes 
per  day. 

"It  is  appropriate  that  the  Com- 
mission, in  weighing  the  evidence 
for  need  for  space  in  the  spectrumi 

(Continued  on  page  55)  I 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 
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World's  Largest  Auditorium 

—  the  American  Living-room! 


Soldier  Field,  at  Chicago's  Burnham  Park,  has 
a  seating-capacity  of  200,000  people.  The  Los 
Angeles  Memorial  Stadium  holds  117,000  people 
and  the  Memorial  Coliseum,  an  additional  105,000. 
Philadelphia's  Municipal  Stadium  accommodates 
130,000  and  Cleveland's  Public  Municipal  Stadium, 
another  100,000.  Pasadena's  famed  Rose  Bowl 
holds  90,000.  And  so  on,  through  a  long  list  of 
public  auditoriums. 

But  the  estimated  total  of  their  seating-capacity 
(4,138,096)  is  a  mere  drop  in  the  bucket  com- 
pared to  the  capacity  of  America's  combined 
living-rooms,  reachable  by  radio.  Only  by  radio 
can  the  President  of  the  United  States  talk  to 
more  people  than  could  possibly  squeeze  into 


all    the    football-fields    of    America  ^mbined. 

Why,  18,000,000  Americans  live  in /he  primary 
areas  of  Westinghouse  stations  alonVl  Here  is  not 
only  mass,  but  class.,  class  det^mined  by  the 
high-quality  programs,  both  NBC  and  local,  fed 
over  Westinghouse  stations,  K  hours  a  day,  7 
days  a  week. 

Through  Westinghouse  ^tions  alone,  you  can 
talk  to  more  people.. ^Imost  five  times  more 
people.,  than  the  grdrt,  public  stadiums  could 
accommodate.  Haven^  you  something  you  want 
very  much  to  sa^vabout  your  product  to  the 
World's  Largest  imditorium?  Consult  NBC  Spot 
Sales  for  availajnlities. 


WESTINGKOUSE  UDIO  STATIONS  Ine 

•  KDKA  •  WBZ  •  WBZA  •  WOWO 


No  radio  station  in  the  land  reaches  more  famiUes  with 
more  good  radio  programs  than  WENR— the  station  that 
talks  to  one-tenth  of  the  nation. 

That  fact  adds  up  to  expanding,  receptive  audience  and 
that,  in  turn,  adds  up  to  expanding  sales  and  profits  as 
our  roster  of  success  stories  bears  witness. 

Here  are  just  a  few  of  the  stars  of  the  Blue's  constellation 
that  keep  the  audience  applauding  and  the  cash  register 
ringing  : 


John  B.  Kennedy 
Mary  Small  Revue 
Philco  Summer  Hour 
Time  Views  The  News 
Terry  8e  the  Pirates 
Jack  Armstrong 
Hello,  Sweetheart  with 

Nancy  Martin 
Drew  Pearson 
Walter  Winchell 
Quiz  Kids 
Basin  Street 
Jimmy  Fidler 


Life  of  Riley  with 

William  Bendix 
Guy  Lombardo  in 

Musical  Autographs 
Sammy  Kaye's  Tangee 

Serenade 
Spotlight  Bands 
Raymond  Gram  Swing 
Famous  Jury  Trials 
Let  Yourself  Go  with 

Milton  Berle 
Heidt  Time  with 

Horace  Heidt 
Dunninger 
Scramby  Amby 


Stop  or  Go  with 

Joe  E.  Brown 
Gang  Busters 
Earl  Godwin 
Counter  Spy 
Keep  Up  With  The 

World 
Ted  Malone 
Darts  for  Dough 
Hot  Copy 
World  of  Song 
Monday  Morning 

Headlines 
Happy  Island  with 

Ed  Wynn 


THI%  IS 


as  given  vo/ce  /o 


Chicago's  Basic  Blue  Network  Stafion 
890  fcc— 50,000  waffs— dear  channel 


Owned  and  Operated  by  The  Blue  Network  Company  •  Represented  Nationally  by  Blue  Spot  Sales 
NEW  YORK    .   CHICAGO    •   SAN  FRANCISCO    •   HOLLYWOOD    •    DETROIT   •  PITTSBURGH 


GOP  Women  Organize 
Radio  Listening  Groups 

TURNING  to  radio  in  a  year  when 
increased  home  responsibilities  and 
transportation  shortages  threaten 
curtailment  of  their  political  activi- 
ties,   some    5,000,000  Republican 
women  have  organized  a  nation- , 
wide  chain  of  neighborhood  radio  j 
listening  parties  to  keep  non-radio; 
families  as  well  as  their  neighbors 
informed  of  Republican  policies  as 
explained  by  the  party's  spokesmen 
on  the  air,  according  to  the  Repub- 
lican National  Committee. 

On  Oct.  25  special  local  radio  pro- 
grams will  be  arranged  to  stress 
the  women's  campaign  to  "get  an 
extra  vote"  for  GOP  candidates. 
Climax  of  the  "Double  the  Vote  for 
Dewey  Day"  v/ill  be  rallies,  neigh- 
borhood and  block  listening  parties 
arranged  by  each  of  the  4,000  wom- 
en's Republican  clubs  in  40  states 
to  hear  the  Chicago  address  of  Gov. 
Dewey.  In  addition  to  serving  as 
"tune-in  hostesses,"  the  women 
party  workers  are  also  organized 
into  publicity  committees  who  not 
only  see  that  local  and  national 
party  broadcasts  are  publicized, 
but  also  telephone  their  neighbors 
of  last-minute  changes  in  radio 
schedules. 


Want  Video  Sets 

FOUR  out  of  ten  New  Yorkers  plan 
to  purchase  television  sets  as  soon 
as  they  are  available  after  the  w-ar, 
according  to  a  survey  of  people 
with  means  to  purchase  video  re- 
ceivers in  the  city's  metropolitan 
area,  made  for  the  Allen  B.  Du- 
Mont  Laboratories  by  Buchanan 
&  Co.,  New  York,  DuMont  agency. 
Other  survey  findings  were:  Six 
out  of  every  10  postponing  the  pur- 
chase of  a  set  say  they  will  get 
one  -nnthin  three  years  after  the 
war.  Seven  out  of  10  said  they 
would  not  put  off  buying  a  receiver 
showing  only  black-and-white  pic- 
tures to  wait  for  color.  After  view- 
ing half-tone  pictures  correspond- 
ing to  present  video  quality  and  to 
roughly  double  definition,  six  out 
of  10  said  they  would  accept  pres- 
ent quality  rather  than  wait  three 
to  five  years  for  the  clearer  pic- 
tures. 


Albers  Flour  Series 

ALBERS  BROS.  Milling  Co.,  Se- 
attle (flapjack  flour),  on  Oct.  2 
started  for  52  weeks,  sponsoring  a 
five-weekly  quarter-hour  program, 
Albers  Homemakers'  Hour,  on  7 
NBC  Pacific  and  Mountain  region 
stations,  Monday  through  Friday. 
10:30-10:45  a.m.  (PWT),  with 
transcribed  rebroadcast  on  KFI  Los 
Angeles,  Monday  through  Friday. 
8:30-8:45  a.m.  (PWT).  Lew  Lacey 
is  m.c. -vocalist  and  writer  of  the 
series,  with  Martha  Hunt,  home 
economist.  Weekly  prizes  vary 
from  $1  to  $25.  War  Bonds  are 
awarded  for  program  ideas.  Bob 
Nye  is  producer  for  Foote,  Cone  & 
Belding,  Hollywood,  agency  servic- 
ing account. 


Goodman  for  Fox  Feature 

FOX  FEATURE  SYNDICATE.  Xeir 
York.  ha!~  named  Harry  S.  Goodman, 
radio  productions,  New  York,  to  pro- 
duce and  distribute  radio  programs 
based  on  four  comic-books.  A  series  of 
quarter-hour  transcriptions  drawin? 
from  The  Blue  Beetle  are  being  re- 
leased. Programs  based  on  Th< 
Bouncer,  The  Greeji  Mask  and  Racket 
Kelly  are  lieing  offered  as  live  network 
shows. 
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BASSO  PROFUNDO  of  the  lily-pond  grand 
opera,  the  Frog  is  EXCLUSIVE  because  of 
its  broad- jumping  skill  .  .  .  and  because  of 
its  Vocal  Power,  especially  in  the  Spring. 
Short  and  compact  of  body,  with  large  head 
and  huge  protruding  eyes  that  never  miss  a 
moving  object,  this  "Siren  of  the  Ditch"  is 
a  boon  to  agriculture,  consuming  insects  that 
are  injurious  to  vegetation. 


BIG  VOICE  of  FM  in  the  Kansas  City  Area, 
K-O-Z-Y  is  EXCLUSIVE  because,  during  the 
war  years,  it  has  continued  to  Reach  and 
Retain  this  SELECT  AUDIENCE  to  be  able 
to  Provide  a  Preferential  Proving  Ground 
for  Your  Product  .  .  .  and  KOZY's  Vocal 
Power  will  immediately  enjoy  Extra  Audi- 
ence Dimensions  when  Victory  brings  FM 
EXPANSION.  Write  for  RATE  CARD  3. 


EVEREn  L.  DiLLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


FMKadioStnfion  IKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM  Pioneer 


in   the   Kansas    City  Area 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

Mo  l  INDUSTRIAL 
STATE 


HOUTH  CAROLINA 

^^V\\^>\'"i''////y///; 


AVEPA6E  OF 
Mi/VJE  OTHEK 
SOUTHERN  STATES 


WPTF 

(CARRYING  IM.  B.C. 
WITH  50,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROLINA'S 
No.l  SALESMAN 

WPTF  •  RALEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


Stephens  Meeting 
Stresses  Future 

November  Conference  Eyes 
Radio  Plans  for  'Tomorrow' 

FUTURE  PROGRAMMING,  par- 
ticularly as  it  relates  to  the  indi- 
vidual station  and  its  problems,  will 
feature  the  Third  Annual  Radio 
Conference  at  Stephens  College, 
Columbia,  Mo.,  Nov.  17-19. 

Under  the  general  theme,  "Radio 
Programming  for  the  Home  of  To- 
morrow," the  three-day  conference 
will  emphasize  women's,  children's 
and  service  shows,  with  demonstra- 
tions of  live  and  transcribed  pro- 
ductions. Discussions  also  will  cen- 
ter around  FM,  television  and  fac- 
simile. Study  groups,  highlighted 
by  practical  demonstrations,  will  be 
conducted  in  addition  to  the  general 
sessions,  which  will  be  built  around 
controversial  issues. 

Representatives  of  40  stations, 
three  major  networks,  the  British 
Broadcasting  Corp.,  Canadian 
Broadcasting  Corp.,  NAB,  advertis- 
ing agencies.  Government  branches 
and  schools  are  planning  to  attend 
this  year's  conference.  An  advisory 
committee  includes: 

Doris  Corwith,  NBC;  Willard  D.  Egolf. 
public  relations  director,  NAB  ;  Lt.  Col. 
Harold  W.  Kent,  War  Dept.  liaison,  U.  S. 
Office  of.  Education ;  Miller  McClfntock. 
MBS  president ;  Harry  Summers,  Blue 
Network;  Dr.  I.  Keith  Tyler,  Ohio  State 
U.  and  president  of  the  Assn.  for  Educa- 
tion by  Radio ;  Judith  Waller,  NBC;  Allan 
Page,  KVOO  Tulsa ;  Chester  L.  Thomas. 
KXOK  St.  Louis:  William  L.  Flanagan. 
KENT  Des  Moines;  Peggy  Cave,  KSD  St. 
Louis;  Dr.  W.  W.  Charters,  Stephens  Col- 
leges Arthur  Casey,  KMOX  St.  Louis. 

Among  those  who  have  accepted 
invitations  to  participate  in  panel 
discussions  are: 

James  R.  Angell,  NBC;  Kenneth  Bart- 
lett.  Dean  of  Extension,  Syracuse  U.; 
Ruth  Chilton,  WCAU  Philadelphia: 
Stephen  Fry,  BBC  ;  George  Jennings,  Chi- 
cago Radio  Council  Director,  School  Broad- 
cast Conference;  Dorothy  Lewis,  NAB ; 
Frances  Farmer  Wilder,  CBS;  Irna  Phil- 
lips, scriptwriter,  Chicago ;  E.  O.  Pollock, 
War  Food  Administration ;  J.  D.  Shouse. 
vice-president  of  the  Crosley  Corp.,  gen- 
eral manager,  WLW;  Mr.  Egolf;  Dean 
Douglass,  RCA;  Florence  Warner;  CBS: 
Harry  Summers,  Blue  Network;  Robert 
B.  White,  Blue  Network,  Chicago. 


World  Mart  Proposed 

ESTABLISHMENT  of  a  "World 
Mart"  similar  to  the  old  Leipsig 
Fair,  where  United  States  manu- 
facturers can  display,  explain, 
demonstrate  and  sell  their  produce 
to  purchasers  from  all  over  the 
world,  is  proposed  in  a  plan  to 
convert  the  United  States  from  the 
"Arsenal  of  Democracy"  to  the 
"Factory  of  the  World",  announced 
by  Monroe  H.  Long,  vice-president 
of  The  Branham  Co.,  radio  station 
and  newspaper  representative.  Plan 
was  originated  by  John  H.  Curran, 
Branham  staff  member. 


WJNO  Assistance 

WJNO  West  Palm  Beach  received 
a  phone  call  just  prior  to  the  9 
p.m.  station  break  recently  and  was 
informed  that  two  small  girls, 
sisters,  had  been  lost  somewhere  on 
the  outskirts  of  West  Palm  Beach. 
Following  a  check  of  the  call, 
WJNO  at  9  p.m.  broadcast  the 
alarm.  Within  20  minutes  the  sta- 
tion was  informed  that  a  motorist 
who  heard  the  broadcast  had  found 
the  children. 


ODDS  AND  ENDS  were  put  to- 
gether to  form  the  antenna  and 
transmitter  for  CJBC  Toronto,  new 
5  kw  key  station  of  the  Canadian 
Broadcasting  Corp.,  since  no  new 
parts  were  to  be  had  due  to  well- 
known  wartime  shortages.  Station 
went  on  the  air  with  its  new  trans- 
mitter Sept.  1.  The  directional  ar- 
ray protects  CFCN  Calgary  and 
CMX  Havana,  which  share  1010  kc. 


I  CONT 
I  New  N( 


CONTEST  ANNOUNCED 
lame  Sought  for  Library 
-Offered  by  Arthur  Church 


CONTEST  open  only  to  those  asso- 
ciated with  advertising,  radio,  or 
musical  entertainment  and  featur- 
ing $1000  in  War  Bonds  as  prizes 
has  been  announced  by  Arthur  B. 
Church  Productions  of  Kansas  City 
to  find  a  name  for  the  library  of 
"Midland  Minstrels." 

Unit  is  to  be  offered  nationally 
under  the  new  name  and  is  com- 
posed of  300  selections.  Neither 
western  nor  hillbilly  in  character, 
library  is  made  up  of  instrumental 
and  vocal  novelties  by  the  Min- 
strels, with  Bonnie  King  as  vo- 
calist. Entries  must  be  postmarked 
before  midnight  Oct.  31  and  should 
be  mailed  to  Arthur  B.  Church 
-Productions,  Hotel  Pickwick,  Kan- 
sas City  6,  Mo.  Winners  are  to  be 
announced  in  November. 


JOHANNES  STEEL,  commentator  of 
WMCA  New  Yoi-k,  will  have  his  book 
The  Future  of  Europe  published  by 
Henry  Holt  &  Co.,  New  York,  in  No- 
vember. ($3.) 


WDRC 


HARTFORD  4  CONNECTICUT 
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PUBLIC    SERVICE. ..AN    OBLIGATION,   A    PRIVILEGE,  AN  OPPORTUNITY 


He's  one  off  the  regular  clients 


on  this  important 


Weekly  Program 


It  takes  a  lot  of  time,  brains  and  hard  dollars  to 
thoroughly  fulfill  the  civic  obligations  which  radio 
owes  to  the  community  it  serves.  But  KFI  has  found 
this  altruistic  policy  a  sound,  investment  in  listener 
loyalty. 

This  is  why  KFI  applies  the  highest  character  of 
showmanship,  writing,  casting  and  production  to 
each  of  its  many  public  service  programs. 

Purposeful  local  programming,  plus  top-ranking 
NBC  shows  accounts  for  KFI's  dominant  position 
in  the  Los  Angeles  market. 


KFI 


lot  tos  ANGELES 

SO.QQO  WATTS  •  CLEAR  CHANNEL  •  640  KILOCYCLES 


"THIS  IS  MY  COUNTRY" 

This  weekly  KFI  Public  Service 
program  is  dedicated  to  local 
activities  which  are  contributing 
to  victory  and  setting  the  stage 
for  better  living  when  peace 
comes.  Each  program  dramatical- 
ly presents  some  phase  of  civic 
life  which  vitally  affects  the  wel- 
fare of  Los  Angeles. 

The  following  titles  of  recent 
broadcasts  of  "This  is  My  Coun- 
try" offer  some  description  of  the 
subjects  covered: 

Rehabilitation  of  Returning  War 

Veterans 
Hollywood  Guild  Canteen 
War  Man-Power 
Public  Schools  Music  Week 
Birthday  of  City  of  Los  Angeles 
Post-war  Building  Projects 
Neighborhood  Music  Schools 
Post-war  Industrial  Planning 
Los  Angeles  Red  Cross 


EDWARD    PETRY   AND    COMPANY,    INC.,   NATIONAL  REPRESENTATIVES 
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ccifrtuned  "Hew  S^^^^^^^ 


Director  of  the 


New  England  Cupboard 

Participations  now  available  over 
five  stations  of  The  Yankee  Network: 


WNAC,  Boston      WAAB,  Worcester       WEAN,  Providence 
WTHT,  Hartford  WCOU,  Lewiston 

Time:  11:15  A.M.    Tuesdays  and  Thursdays 

Cost:  $105.00  per  broadcast,  sub[ect  to 
discounts  and  agency  commission. 

For  details  of  the  fastest  growing  women's  show  in 
New  England  —  conducted  by  the  smiling  "voice", 

WRITE  TO 

(^a*utce  StcLd^^toie,  DIRECTOR 
THE   NEW   ENGLAND  CUPBOARD 

448  Statler  BIdg.,  Boston  16,  Mass.,  Tel.  HANcock  4460 
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Radiomen  Are  Noiv  Ambulance  Drivers, 
Ex-UP  Writer  Reports  From  Overseas 


By  FRED  WACKERNAGEL  JR. 

Volunteer   Ambulance  Driver, 
American  Field  Service 

WITH  the  British  Forces  in  Italy, 

 ■   (Delayed)— At  least  half 

•a  dpzen  of  radio's  newswriting,  act- 
ing and  producing  men  are  making 
their  contribution  to  the  war  as 
volunteer  ambulance  drivers  for  the 
British  Army.  Members  of  the 
American  Field  Service,  they  have 
been  stationed  with  the  English  in 
Syria,  North  Africa  and  Italy. 

Lt.  Richard  E.  Ritter  of  AFS 
HQ  was  in  NBC's  production  de- 
partment, New  York,  before  join- 
ing the  Field  Service  about  two 
years  ago. 

Leo  E.  Hillery,  of  Boonton,  N.  J., 
has  appeared  in  dozens  of  radio 
plays  and  serials  as  a  character 
actor.  He  took  part  in  an  Ibsen 
series,  over  Manhattan's  WQXR, 
with  Margaret  Wycherley.  For 
WABC  and  Columbia  he  was  in 
Suffer  Little  Chi'dren,  with  Bur- 
gess Meredith  and  Katharine  Hep- 
burn; the  show  emanated  from 
Washington.  He  also  has  been  in 
The  Goldbergs,  Elery  Queen,  John's 
Other  Wife  and  Lights  Out. 

Newswriters 

On  the  newswriting'  side  have 
been  Charles  B.  Squire,  with  CBS 
in  New  York,  and  Fred  Wackerna- 
gel  Jr.,  with  United  Press  Radio 
in  Washington  and  Press  Associa- 
tion   (Associated  Press  radio  de- 


partment) in  New  York.  Joseph 
E.  Fromm  rose  to  acting  bureau 
chief  for  Press  Association  at  Chi- 
cago, before  joining  the  radio  news- 
writing  staff  of  The  Chicago  Sun. 

En  route  to  the  Middle  East  as 
volunteer  ambulance  drivers.  Squire 
and  Wackernagel  wrote  a  radio 
interview  for  their  unit  leader,  who 
had  been  a  dynamiter  in  civilian 
life ;  the  interview  was  broadcast  as 
a  feature  of  the  Dui'ban  (South 
Africa)  Broadcasting  Corporation. 
An  unexpected  (i.e.,  military  se- 
cret) sailing  date  prevented  the 
broadcasting  of  their  radio  drama- 
tization of  American  Field  Service 
history  and  incidents,  but  Squire 
later  rewrote  it  for  presentation 
by  the  Egyptian  State  Broadcasting 
System,  from  Cairo. 

Incidentally,  a  former  AFS  man 
then,  and  now,  with  ESBS  is  Lt. 
William  A.  Pfeiler,  of  Sheboygan, 
Wis.  His  commission  is  from  the 
British  and  was  earned  by  passing 
through  OCTU,  the  British  Army's 
Officer  Candidates'  Training  Unit. 

Warren  G.  Fuller  was  with 
WDWS  Champaign-Urbana,  111., 
while  a  student  at  the  University- 
of  Illinois.  He  served  in  Syria 
and  North  Africa  with  the  British 
and  now  is  training  with  the  re- 
activated AFS  French  unit. 

Fred  Wackernagel  Jr., 
Volunteer,  American  Field 
Service. 


  Colombia  Forms  Overall 

Dutch  Made  Sets  Communications  Agency 


DUTCH  workers  in  the  Phillips 
electrical  plant  at  Eindhoven  in  the 
Netherlands  "mass  produced"  clan- 
destine radio  sets  during  the  Ger- 
man occupation,  according  to  a 
recent  British  broadcast.  Sets 
were  made  in  small  cracker  boxes 
with  parts  workers  took  from  the 
factory  when  the  Nazis  weren't 
looking.  The  Germans  long  ago 
"confiscated  all  wireless  sets  be- 
longing to  the  people",  the  broad- 
cast said,  "but  it  was  a  futile  thing 
to  do  in  a  city  where  almost  every 
other  man  is  a  radio  engineer." 


BBC  Denies  Study 

DENIAL  has  been  made  by  the 
BBC  that  investigations  into  the  re- 
action to  sponsored  programs  have 
been  made  in  London.  BBC  pre- 
viously had  been  reported  testing 
public  opinion  by  a  cross  section  in- 
quiry as  to  whether  sponsored  pro- 
gi'ams  would  be  welcomed.  Resump- 
tion of  commercial  broadcasting, 
with  British  money,  from  Norman- 
dy, Luxembourg,  and  Eire  might 
force  the  hand  of  the  British  au- 
thorities to  establish  some  such  in- 
ternal services,  it  is  believed. 


A  RECENT  executive  decree  of  the 
Colombian  Government,  proposing 
the  establishment  of  a  new  govern- 
ment-owned radio  communications 
company,  the  Empresa  Nacional  de 
Radiocommunicaciones,  would  place 
under  government  ownership  not 
only  all  telephone  and  radiotele- 
graph services  but  broadcasting. 

The  company  will  operate  under 
supervision  of  the  Ministry  of  Posts 
and  Telegraphs.  The  reason  for  the 
government  ownership  plan  is  that 
the  government  should  at  all  times 
retain  a  "direct  control  and  inter- 
vention over  these  services  in  or- 
der to  guarantee  public  security 
and  order." 


.JOHN  D.  KEATING,  former  Pacific 
Northwest  radio  station  representa- 
rive,  who  was  inducted  into  the 
Army  in  July  1943  and  subsequently 
was  commissioned  a  second  lieutenant 
after  completing  OCS  training,  has 
been  promoted  to  first  lieutenant.  He 
is  assigned  to  the  Army  Air  Forces 
Air  Communications  headquarters  in 
W.-iKliinstou. 
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The  Brands  that 
sell  are  those 
advertised  on 

WBAL 


WBAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
BASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry  &  Co. 
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Tips  for  Radio  War  Correspondents 


Go  Prepared,  But  Buy 
Uniform  Abroad, 
Says  Baylor 

By  DAVID  M.  BAYLOR 

Program  Director,  WGAR  Cleveland 
War    Correspondent,  ETO 

IF  YOU,  Mr.  Independent  Station 
Manager,  are  planning  to  send  a 
correspondent  to  the  European  The- 
atre of  Operations  to  represent 
your  station,  or  independent  group 
of  stations,  perhaps  you  will  be 
interested  in  this  collection  of 
facts.  They  may  be  of  some  help 
in  getting  your  correspondent 
started,  and  getting  his  program 
material  back  to  your  station  with 
a  minimum  of  delay. 

Not  being  experienced  in  net- 
work or  newspaper  war  coverage 
I'm  not  prepared  to  put  down  here 


a  list  of  general  do's  and  don't's 
for  war  correspondents.  So  let  us 
be  concerned  with  only  the  prob- 
lems of  local  station  representa- 
tives. 

Only  recently  have  accredita- 
tions been  opened  to  permit  12  cor- 
respondents from  individual  sta- 
tions in  the  European  Theatre  of 
Operations,  at  one  time,  and  for 
a  period  of  90  days.  It  is  an  ex- 
cellent plan,  and  one  which  offers 
independent  stations  an  opportunity 
to  do  a  type  of  job  for  their  own 
communities  which  adds  to  the 
public  service  they  are  able  to  i-en- 
der,  and  to  their  prestige  as  well. 

Thus,  those  of  us  who  are  in  the 
first  group  of  12  such  representa- 
tives have  encountered  some  dif- 
ficulties which  would  not  be  prob-' 
lems  to  either  an  independent  news- 
paper correspondent  or  a  network 
broadcaster.  We  have  been  guinea 


pigs,  so  to  speak,  for  those  of  our 
fellow  independent  correspondents 
to  follow. 

In  the  case  of  a  network  cor- 
respondent, there  is  available  to 
him  the  vast  facilities  of  his  com- 
pany with  which  to  operate.  He 
needn't  worry  about  how  his  pro- 
gram material  is  going  to  get  back 
to  the  States.  That  is  already  taken 
care  of  for  him.  His  only  problem 
therefore,  is  to  go  out,  get  his 
story,  write  it,  get  it  through  the 
proper  censorship  channels,  and 
get  it  on  the  air. 

The  correspondent  representing 
an  individual  newspaper  has  the 
facilities  of  commercial  cable  com- 
panies, many  of  which  are  in  op- 
eration, both  in  the  United  King- 
dom, and  in  the  Normandy  battle 
areas.  His  story  can  be  written  in 
the  back  seat  of  a  jeep,  on  a  tank 
turret,  or  in  the  woodshed  of  a 


IT  TAKES  KNOW-HOW  AND  PRESTIGE 


TO  SELL  even  in  this  market — WBIG  centers  the 
richest  and  most  populous  area  in  all  the  southeast. 


5000  W. 


WBIG 

GREENSBORO,  N.  C. 

Represented  by  Hollingberry 


CBS 


MR.  BAYLOR 

French  farm;  then  it  can  be  sent 
by  courier  to  the  nearest  cable  sta- 
tion for  cabling  back  to  his  paper. 

But  with  the  individual  station 
correspondent,  he  must  have  stu- 
dio facilities,  shortwave  facilities, 
and  must  be  there  in  person  to  re- 
port his  story  on  channels  which 
he  has  had  to  arrange  himself, 
without  the  help  of  a  cable  office, 
or  facilities  of  network  operation. 
BBC  Cooperative 

Of  course  the  individual  station 
correspondent  has  some  advan- 
tages over  his  fellow  reporters  in 
that  he  is,  in  most  cases,  not  in- 
terested in  spot  news  coverage,  only 
in  features  and  human  interest. 
Therefore  delay  between  the  date 
of  the  occurrence  of  the  story  he 
is  reporting  and  the  date  his 
story,  reaches  the  air,  is  not  too 
important. 

He  has  a  choice  of  facilities  open 
to  him.  First  of  all,  the  British 
Broadcasting  Corp.  has  been  ex- 
ceedingly cooperative,  and  is  anx- 
ious to  give  service  wherever  pos- 
sible. But  BBC  facilities  are 
crowded,  since  it  operates  one  of 
the  most  complex  and  widespread 
broadcasting  businesses  in  the 
world.  Then,  there  are  commercial 
recording  studios  available  for  use, 
at  reasonable  cost,  where  inter- 
views, feature  stories  and  other 
types  of  broadcasts  can  be  tran- 


YOUR  MARKETS 
ARE  MOVING 


We  sell  the  new  Savannah 
Seaboard  Market— at  the  lou>- 
est  per-person  cost  of  any 
medium. 


UJSflY 

SAVANNAH 

GlOICt     P.   HOtLINCUBT  CO. 
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Little  Edgar  says:  **It  always  adds  up 
to  WGN  being  the  right  answer 
all  over  the  Middlewesf 
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ILLINOIS 
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MUTUAL    BROADCASTING  SYSTEM 


EASTERN  SAtES  OFFICE:  220  E.  42nd  Streef,  New  York  17,  N.  Y. 
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scribsd  and  shipped  back  to  your 
station  by  air.  Next  there's  GPO, 
the  British  Government  Post  Office 
which  controls  overseas  commei-- 
cial  wireless  facilities,  on  which 
transmitting  time  can  be  pur- 
chased. But  great  demands  are 
made  upon  this  facility  also. 

Preparation  Essential 

Mobile  recording  facilities  are 
limited.  If  your  correspondent  can 
avail  himself  of  some  sort  of  re- 
cording equipment,  which  he  can 
bring-  with  him,  he  would  be  wise. 
Of  course  this  is  only  possible  if 
he  comes  by  boat,  for  the  weight  oL' 
such  equipment  would  preclude  his 
travel  by  air.  Mobile  recording  fa- 
cilities available  for  use  through 
Army  channels  are  few — too  few 
for  the  demands  made  upon  them. 
Even  though  they  make  every  ef- 
fort to  help  correspondents,  they 
have  to  apportion  out  what  is  avail- 


able in  order  that  every  station, 
newspaper,  network  and  news  serv- 
ice gets  an  equal  break. 

Therefore,  your  correspondent 
should  come  prepared  to  seek  the 
best  facilities  available  for  the  type 
of  job  he  wants  to  do.  Any  prep- 
arations or  e.rrangements  which 
he  can  make  before  he  reaches  the 
European  Theatre  of  Operations 
will  be  of  considerable  help  to  him, 
and  will  cut  down  the  time  interval 
between  his  arrival  and  the  first 
program  material  he  is  able  to  send 
back. 

Your  correspondent  also  should 
be  prepai'ed  to  undergo  a  certain 
amount  of  regimentation.  The  reg- 
ulations for  War  Correspondents 
ra'e  laid  down  for  a  specific  pur- 
pose. They  are  not  unreasonable, 
and  he  will  have  considerable  free- 
dom of  movement.  The  regulations 
are  developed  from  long  experience. 


To  Announce  Awards 

.XATIOXAL  Conference  of  Christians 
&  .Je\v.=5  will  announce  the  week  of 
Feb.  18  the  winners  of  its  annual 
awards  to  radio  for  promoting  better 
unilerstandinj;  amonj;  American  re- 
ligious and  racial  groups.  All  ner- 
w.irlis,  radio  stations  and  agencies  have 
been  invited  to  sulniiit  entries. 


and  with  an  eye  to  allowing  the 
best  possible  reporting  of  the  war, 
within  the  limits  of  security  and 
military  welfare.  He  must  remem- 
ber that  the  prosecution  of  the  war 
is  the  first  consideration  of  our 
Army.  The  welfare  of  correspond- 
ents is  purely  secondary. 

He  shouldn't  expect  to  go  into 
battle  with  American  troops  with- 
in a  week  after  his  arrival.  There's 
a  pretty  big  war  going  on  in 
France,  and  there  isn't  room  or 
time  for  too  many  correspondents. 
He  will  have  to  wait  his  turn,  for 
only  a  limited  number  of  men  can 
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There's  nothing  in  the  world  tougher  to  sell  than  backbreaking  HARD  WORK. 
But  WIBW  SOLD  WORK  and  saved  one  of  the  largest,  most  profitable  wheat 
crops  on  record.  We  can  sell  your  product  to  these  same  able-to-buy  listeners 
just  as  easily. 


be  present  at  the  front  until  moie 
territory  is  occupied.  He  will  have 
to  spend  quite  a  bit  of  time  in  Eng- 
land before  he  is  permitted  to  go 
to  France. 

Don't  expect  him  to  have  his  fir.st 
program  on  the  air  back  home 
within  two  days  after  his  arrival. 
He's  got  a  lot  of  work  to  do  be- 
fore he  can  settle  dowoi  to  the  busi- 
ness of  broadcasting.  He  must  take 
care  of  his  various  accreditations, 
get  his  uniforms,  be  briefed  in  the 
operation  of  Army  Public  Relations, 
get  his  field  equipment  issued,  make 
arrangements  for  his  facilities,  and 
perform  a  thousand  and  one  other 
operations  before  he  can  really  get 
down  to  business. 

If  he  wants  to  interview  a  num- 
ber of  men  from  his  area,  whi'-h 
he  will  surely  want  to  do,  make 
certain  that  he  has  the  Army  Post 
Office  numbers  of  every  man  he 
wants  to  see.  The  Army  can  do  and 
is  doing  a  fine  job  of  locating  peo- 
ple, but  they  must  know  at  least 
the  APO.  If  you  just  ask  for  John 
Smith,  remember  that  there  are  al- 
most 11  million  men  in  our  armed 
services. 

With  regard  to  the  expense  of 
his  trip,  you  won't  get  out  of  it 
cheaply.  For  assurance  of  that,  I 
refer  you  to  the  WGAR  auditing 
department.  It  costs  money  to  live 
in  England.  A  pound  note,  which 
is  roughly  equivalent  to  $4  in  Amer- 
ican money,  is  spent  almost  as 
quickly  as  a  dollar  bill.  So  be  pre- 
pared to  pay  through  the  nose  for 
the  public  service  and  prestige  that 
you  will  derive  from  having  your 
own  correspondent  in  the  European 
Theatre  of  Operations. 

Uniforms   Cheaper  Abroad 

Don't  let  your  representative  get 
carried  away  by  the  glamour  of 
being  a  War  Correspondent,  be- 
cause it's  a  lot  of  work,  and  any- 
one who  is  engaged  in  it  is  on  a 
continuous  tension.  It  isn't  rou- 
tine, it  isn't  cut  and  dried.  It  is 
exciting  in  a  manner  of  speaking, 
and  it  is  a  wonderful  experience. 

Then  there  are  a  few  incidentals. 
Be  sure  that  your  correspondent 
has  a  good  portable  typewriter, 
with  a  sturdy  case.  Typewriters  in 
England  are  very  expensive,  when 
you  can  get  them,  which  is  very  in- 
frequent. Don't  let  him  buy  uni- 
forms before  he  comes.  He  will 
wear  the  regular  Army  officers  uni- 
form without  insignia  of  rank  or 
unit,  but  what  he  needs  can  be  pur- 
chased at  Army  Sales  stores  in 
England  much  more  reasonably 
than  in  the  States.  If  he  wants  a 
radio  set,  he'd  better  bring  it  with 
him,  because  he  won't  get  one  in 
England. 

If  you  pick  your  correspondent 
carefully,  if  he  is  honestly  imbued 
with  the  desire  to  do  a  good  job, 
if  he  is  willing  to  work  all  hours 
of  the  day  and  night,  and  live  some- 
times under  the  most  difficult  con- 
ditions, then  you  would  be  wise  to 
send  him  along.  Right  now  it's  a 
pretty  good  war,  and  fortunately 
we  are  on  the  winning  side.  It's 
the  greatest  news  story  of  this  cen- 
tury and  your  station  will  be  miss- 
ing something  if  it  isn't  in  on  it. 


W  W     A  Jhi#    W  W  COLUMBIA'S    OUTLET    FOR  KANSAS 

—  —   BEN     LUDY,    Gen  Mgr  

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW   YORK  CHICAGO  KANSAS   CITY  SAN  FRANCISCO 
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(o  matter  what's  needed  in  song 
or  symphony,  it's  on  tap  at  NBC — 
ready  and  available  for  immediate 
playing. 

For  NBC  operates  the  world's  largest 
and  finest  working  musical  library- 
made  up  of  well  over  half  a  million 
titles  representing  every  musical  era  from 
jungle  rhythm  and  folk  chants  to  ,  the 
popular  tunes  to  be  released  next  week. 

They're  all  here — indexed,  cross -m- 
dexed,  catalogued  ia  every  conceivable 
way — even  in  ways  which  enable  singers 
and  conductors  to  find  a  song  or  score 
after  they  have  forgotten  the  title.  This 


stockpile  of  melody,  Avhich  the  National 
Broadcasting  Company  has  been  accu- 
mulating for  nearly  15  years,  is  growing 
daily — as  fast  as  new  tunes  roll  off  print- 
ing presses,  almost  as  fast  as  composers 
can  ^\Tite  them. 

*  *  * 
This  is  another  illustration  of  the 
mamier  in  which  NBC  does  a  thorough 
job  in  every  field  of  radio  ...  of  how 
NBC  goes  the  limit  to  help  build  better 
broadcasting.  The  grand  total  of  many 
things  .  .  .  large  and  small .  .  .  done  well 
helps  give  NBC  its  leadership,  helps  as- 
sure NBC's  position  as  "T//e  Network 
Most  People  Listen  to 


National  Broadcasting  Company 


America's  No.  1  Network 
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Still  Jilted 


CONSIDER  the  plight  of  the  broadcaster  in  this 
election  year.  He's  wrong  if  he  carries  a  par- 
ticular partisan  speaker  (or  news  commenta- 
tor). He's  wrong  if  he  doesn't.  He's  being 
watched  by  the  CIO  Political  Action  Com- 
mittee lest  someone  orate  about  labor.  He  must 
watch  the  "sponsor  identity"  of  every  com- 
mercial. 

When  the  broadcaster  isn't  busy  on  the 
mike-side  of  politics,  he  considers  his  basic 
problem.  What  about  radio  regulation?  Where 
will  he  stand  if  Roosevelt  wins  again?  And 
where  will  he  stand  if  Dewey  wins. 

The  Republican  Party  adopted  a  forthright 
"free  radio"  plank.  Dewey  backed  it  up  in  an 
interview  with  this  journal  last  month  call- 
ing for  changes  in  the  law,  on  the  FCC  and 
in  administration.  He  regards  radio  and  the 
press  on  equal  footing. 

The  Democratic  Party  didn't  even  deign 
to  mention  radio  in  its  platform.  In  this 
issue  we  publish  a  letter  from  Presidential 
Secretary  Early  asserting  that  the  President 
feels  that  radio,  to  be  effective  in  a  democracy, 
must  be  free  "of  all  arbitrary  restrictions 
whether  governmental  or  private".  Mr.  Early 
says  the  President  leaves  to  Congress  the 
question  of  changes  in  the  law. 

The  White  House  letter,  in  some  degree, 
may  be  reassuring.  But  it  certainly  doesn't 
answer  the  questions  that  have  welled  up 
in  the  minds  of  broadcasters,  whatever  their 
political   leanings   or   party  fealty. 

It  is  true  that  radio  has  developed  and 
prospered  during  the  last  dozen  years  of  the 
New  Deal.  That  has  been  so  since  commer- 
cial radio  began  in  1920;  each  year  has  shown 
improvement  in  audience,  listener  favor,  pro- 
gram quality,  and,  consequently  (except  for 
the  depression  year  of  1933)   in  revenue. 

The  broadcaster  is  faced  with  many  prob- 
lems, not  the  least  of  which  are  economic. 
Should  he  invest  in  FM  and  television  and 
facsimile?  If  he  does,  what  will  be  the  policy 
on  "duopoly" — that  is,  will  the  administration 
then  in  office  regard  operation  of  an  AM 
and  FM  or  television  station  in  the  same 
market  as  a  violation  of  the  duopoly  rule? 

These  questions  haven't  been  ansered  by 
the  New  Deal  FCC.  The  FCC  has  opposed 
any  change  in  the  law.  That  opposition  must 
be   regarded   as    Administration  opposition. 

Radio  isn't  going  to  campaign  for  either  can- 
didate. It  is  argued  that  certain  political 
commentators  are  taking  sides,  and  the  Re- 
publicans complain  there  are  more  of  them 
plumping  for  the  New  Deal  than  against. 
However  the  election  goes,  we'll  hear  more 
about  that.  The  House  Select  Committee  to 
Investigate  the  FCC  is  going  into  the  com- 
mentator phase,  though  we  can't  fathom  how 
that  affects  the  FCC. 

It  really  doesn't  matter  what  the  individual 
broadcaster  may  think.  If  the  entire  broad- 
cast vote  went  one  way,  it  probably  wouldn't 
affect  a  ringle  vote  in  electoral  college. 

The  regrettable  thing  is  that  the  New  Deal 
hasn't  given  to   broadcasters   the  assurance 


of  an  unfettered  radio  and  won't  tell  broa;!- 
casters  that  they  can  invest  with  confidence 
in  these  new  services  that  will  broaden  radio's 
horizons.  The  Republicans  have. 

This  means  radio  must  be  prepared  to  con- 
vince the  next  Congress,  by  fact  and  deed, 
that  a  new  law  should  be  written  giving 
radio  the  freedom  allowed  all  other  media  fni- 
dissemination  of  intelligence.  That  new  law 
must  caulk  the  openings  in  the  present  statute 
through  which  the  FCC  has  essayed  to  con- 
trol practically  everything  in  radio,  from 
the  sales  contract  to  the  receiving  set. 


Not  bv  Default 

INERTIA,  unwillingness  to  get  out  in  front, 
or  preoccupation  with  other  matters,  have  cost 
radio  many  an  important  loss  in  the  struggle 
against  excessive  regulation.  The  most  recent 
loss,  largely  by  default,  was  that  proposing  re- 
laxation of  the  transcription  identification  re- 
quirement to  permit  announcement  at  one-hour 
intervals.  Only  a  half-dozen  statements  were 
filed,  so  the  FCC,  by  a  split  vote,  forgot  the 
whole  thing. 

The  FCC  now  has  proposed  another  order, 
dealing  with  sponsor  identity.  The  proposed 
rule  would  require  announcement  at  the  be- 
ginning and  end  of  each  program  (except  those 
of  five  minutes  or  less)  of  the  "true  identity"  of 
the  person  or  persons  sponsoring  the  program. 
But  it  goes  far  beyond  the  accepted  meaning 
of  sponsorship.  The  mere  furnishing  of  script 
or  transcription  or  talent  for  a  program  for 
which  the  time  is  donated  (ordinarily  sustain- 
ing) pegs  the  program  as  one  requiring  spon- 
sor identification  under  the  proposed  rule. 

The  proposed  rule,  in  conformity  with  Sec- 
tion 317  of  the  law,  has  its  good  points.  It  will 
provide  for  station  protection  against  organ- 
izations which  want  to  get  across  their  philo- 
sophies on  the  air  but  remain  anonymous.  That 
goes  for  so-called  "Citizens  Committees"  es- 
pousing political  causes,  and  organizations  rep- 
resenting management  which  function  through 
associations  or  panels. 

The  FCC  has  set  oral  arguments  for  Nov.  10 
— after  the  national  elections  are  history.  That 
will  or  should  eliminate  the  political  campaign- 
ing aspect.  Briefs  and  requests  for  oral  argu- 
ment must  be  filed  by  Nov.  1.  These  arguments 
can  cover  reasons  why  the  rule  should  not  be 
adopted  in  its  proposed  form,  or  not  adopted 
at  all. 

The  subject  is  too  important  to  slough  off 
without  thorough  analysis  and  explanation. 
Will  it  be  enough  to  say  the  First  National 
Bank  sponsors  the  Melody  Horn-?  Or  must  the 
announcement  say  that  the  bank  is  a  subsidi- 
ary? Will  a  Government  transcription  consti- 
tute sponsorship?  What  about  script  purchased 
from  a  syndicate,  but  used  sustaining?  "Valu- 
able consideration"  as  used  in  the  proposed  rule 
is  a  very  broad  phrase.  Keep  in  mind  the 
ground  that  has  been  covered  through  the  de- 
vice: "Public  interest,  convenience  and/or  ne- 
cessity." 

We  think  there  should  be  appearances  filed 
for  the  hearings,  not  only  by  the  NAB,  but  by 
other  representative  groups  in  radio — networks 
and  stations  so  minded.  The  Assn.  of  National 
Advertisers,  and  the  American  Assn.  of  Adver- 
tising Agencies  have  definite  stakes.  Let's  get 
all  the  facts. 

The  rule  may  turn  out  fine.  But  the  lang- 
uage, to  us,  appears  too  broad,  without  clarifi- 
cation. This  one  shouldn't  go  by  default. 


JOHN  FRANK  JARMAN  JR. 

TO  THOSE  in  the  radio  industry  and  t 
his  fellow  citizens,  John  Frank  Jarniai 
Jr.  is  general  manager  of  WDNC,  CBi 
outlet  in  Durham,  N.  C,  president  o 
the  North  Carolina  Assn.  of  Broadcasters 
past  president  of  the  Durham  Junior  Chambe 
of  Commerce,  Presbyterian  deacon,  nationa 
director  of  Co-Operative  Clubs  Inter-national 
and  pillar  of  a  half-dozen  other  civic  and  busi 
ness  organizations. 

But  to  15,000  children  within  the  coverag 
of  WDNC,  he  is  "Santa  Claus". 

Even  Frank's  five-year-old  Joan  Frances  am 
three-year-old  Judith  Marion  don't  know  tha 
the  Santa  Claus  they  hear  over  the  radio  eacl 
Christmas  is  their  own  daddy. 

This  Santa  Claus  role  which  Frank  ha 
played  for  nine  years  is  typical  of  his  theor; 
on  station  management  and  helps  explain  wh; 
WDNC  is  considered  by  the  folks  in  the  Dur 
ham  area  as  "their  own  station". 

Jarman  says,  "Our  250  w  operation  policy  i 
based  upon  the  belief  that  personality  and  clos 
attention  to  local  listener  interest  is  th 
straight  way  to  a  market's  ear  and  heart.  Mi: 
this  local  tieup  with  a  good  schedule  of  net 
work  programs  and  you  build  a  loyal  audience. 

Mr.  Jarman  was  born  in  the  North  Carolin; 
port  city,  Wilmington,  Aug.  11,  1907.  Afte 
attending  Davidson  College  he  transferred  a 
the  end  of  his  freshman  year  to  North  Caro 
lina  State  College,  from  which  he  was  grad 
uated  in  Architectural  Engineering  with  th 
class  of  1929. 

He  switched  to  commercial  art  followin; 
graduation  and  spent  the  next  two  year 
studying  at  the  National  School  of  Fine  &  Ap 
plied  Arts,  Washington,  D.  C,  and  at  th 
Art  Institute. 

In  New  York  in  1932  and  1933  he  freelance^ 
in  commercial  art  and  cartooning. 

While  on  a  vacation  in  Wilmington  in  193 
the  post  of  program  director  of  WRAM  wa 
offered  to  him  and  he  accepted. 

The  station  moved  to  Durham  in  1934  an^ 
became  WDNC.  Jarman  moved  with  it  a 
commercial  manager.  In  1935  he  was  steppe 
up  to  general  manager.  WDNC  is  owned  b; 
the  Durham  Herald-Sim  newspapers. 

He  married  Frances  Moss  in  1939.  Befor 
her  marriage  Mrs.  Jarman  was  active  in  com 
mercial  art  but,  like  her  husband,  she  switch^ 
to  radio  and  for  six  years  has  conducted  , 
sponsored  weekly  fashion  program.  ^ 

His  carreer  has  been  the  opposite  of  the  usua 
success-story  of  a  manager  guiding  a  smal 
station  into  a  big  one.  Rather  it  has  been  th 
unique  accomplishment  of  building  a  large  au 
dience  around  a  small  station. 
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A  smart  showman  once  said,  "Make  it  sound  instead  of  sensa- 
tional." 

Perhaps  that  is  why  "Top  of  the  Morning,"  popular  WTMJ 
6  to  8:30  a.  m.  participating  show,  has  an  average  of  56%  of 
Milwaukee's  morning  radio  audience!  It's  easier  to  get  up  in 
the  morning,  thanks  to  WTMJ. 

The  format  is  free  and  easy.  Popular  music  is  blended  with 
news  reports,  weather  reports,  time  signals  and  Gordon  Thomas' 
smooth  line  of  patter. 

The  handling  is  what  gives  the  show  its  punch  and  appeal.  News 
is  keyed  to  the  morning  audiences.  The  WTMJ  newsroom  opens 
its  doors  at  5  in  the  morning  to  start  the  analysis  of  the  night's 
events.    News  reports  are  well  written  and  frequent. 

Music  is  suited  to  Wisconsin  tastes.  Comments  are  lively  and 
keyed  to  local  appeals  and  interests. 


Local  and  national  advertisers  keep  the  spot  announcements  and 
five-minute  news  broadcasts  at  a  premium.  There  are,  how- 
ever, a  limited  number  of  availabilities  at  the  time  of  writing. 

Contact  Petry.  Learn  how  you  can  hit  and  hit  hard  in  Milwau- 
kee by  using  WTMJ. 


WTMJ 


THE  miLUIfllKft  JOOROflL  SIflllOO 

Basic  N.B.C.  Station 

National  Representatives,  Edivard  Petry  and  Company,  Inc. 
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NBC  BASIC  STATION 


1150  KG' 


Wilmington,  Delaware 


5000 

WATTS 
DAY  &  NIGHT 


REPRESENTED  BY 


M-Qtckandhin^  &  J^tomotion 

Listener  Promotion — KGVO  Brochure — FM  Film 
Cumberland  Market — News  Service 


Listener  Promotion 

INTENSIVE  CAMPAIGN  for  out- 
of-town  listening  has  been  launch- 
ed by  WFIL  Philadelphia  with  a 
series  of  newspaper  ads,  600  lines 
per  week,  in  each  paper  in  Chester, 
Norristown,  Bristol,  Doylestown, 
Pa.,  and  Wilmington,  Del.  Inside 
card  showings  are  scheduled  for 
Wilmington  transportation  facil- 
ities. Other  WFIL  promotion  in- 
cludes billboard  postings,  public 
window  displays,  direct  mail  proj- 
ects, store  displays  and  dealer- 
distributor  tie-ups  for  both  pro- 
gram and  spot  accounts. 

KGVO  Brochure 

LATEST  promotion  brochure,  in 
booklet  form,  of  KGVO  Missoula, 
Mont.,  is  "Testimony  to  a  Market 
and  a  Medium",  outlining  KGVO 
service  to  Missoula  and  nine  sur- 
rounding counties.  Frontispiece  is 
a  photographic  layout  showing  the 
staff  members  at  their  various 
duties,  studios  and  transmitter. 
Copy  consists  of  coverage  maps  of 
the  KGVO  area,  graphs  and  charts 
together  with  explanatory  material 
pointing  out  that  Missoula  is  the 
heart  of  an  agricultural,  industrial 
and  transportation  center. 


WMBG  Window  Stopper 

TO  PROMOTE  the  NBC  Parade  of 
Stars,  as  well  as  feature  news  on 
WMBG,  the  Richmond  station  has 
set  up  a  news  teletypewriter  in  the 
window  of  Miller  &  Rhoad's,  Rich- 
mond department  store,  with  a 
large  map  of  Europe  in  the  back- 
ground. The  teletype  is  close  enough 
to  the  window  for  passersby  to 
read  the  news,  and  daily  at  2:45 
p.m.  a  news  broadcast  is  originated 
from  the  window,  the  announcer 
showing  the  movements  of  troops 
with  crayon  on  the  map. 

FM  Film 

TO  ACQUAINT  the  public  with 
the  operation  of  FM,  Yankee  Net- 
work has  arranged  to  show  the 
film,  "The  Story  of  FM".  The  spe- 
cial movie,  for  which  no  tickets  are 
required,  is  shown  thrice-daily  at 
the  Yankee  Network  studios  in  Bos- 
ton. After  the  showing,  guests  are 
guided  through  the  studios. 

WEEI  Folder 

WEEI  Boston  is  distributing  a 
folder  titled  "They're  making  a  for- 
tune with  Fortescue",  tying  in  with 
i-enewal  by  a  New  England  furni- 
ture store  of  Priscilla  Fortescue's 
program  Good  Morning  Ladies. 


U/ini)  eagerly  takes  every  opportunity  to  serve  South 
nlUU   Florida  .  .  .  intelligently  —  faithfully! 

\lfinn   (exclusive)  Miami  Forum's  views  and  discussions 
WIUU   of  Miami's  present  and  postwar  problems  by 
community  officials  and  plain  John  citizens! 
Ill  I A 1%   broadcast  on  Labor  Day  the  only  behind-the- 
II  lUU  scenes  radio  tour  of  mammoth  Miami  Air  Depot! 

U/inn  ^'^^  Miami  Daily  News,  has 
WIUU  raised  over  $6,000  to  date  for  the 
purchase  of  long  distance  phone  calls  by 
hospitalized  war  heroes! 


5000  Watts -610  KC 
N  B  C 


National  Representatives' 
GEORGE  P  HOLLINGBERY  CO. 

Southeast  Representative 
HARRY  E  CUMMINGS 


LARGEST  SINGLE  radio  contract 
ever  negotiated  by  a  Washington 
jeweler  was  signed  recently  by 
Leon  Tashof,  manager,  (center) 
New  York  Jewelry  Co.,  Washing- 
ton, D.  C,  with  WWDC.  Assisting 
in  the  agreement  were  Alexander 
Charles  (1),  account  executive,  Kal 
Ad  Agency;  and  Ben  Strouse  (r), 
commercial  manager  for  WWDC. 

'Election'  Brochure 

CAPITALIZING  on  1944  as  an 
election  year,  Keystone  Broadcast- 
ing System  has  issued  its  latest 
promotion  brochure  in  the  form  of 
an  election  tabulation.  Done  in  red, 
front  cover  is  a  montage  effect  of  a 
convention  hall,  with  the  copy: 
"Elected!  Local  favorites  in  the 
Hooper  Poll."  Topics  inside  the 
booklet  are  headed:  "The  Nominees 
Are  Chosen",  "Returns  Start  Roll- 
ing In",  "More  Districts  Heard 
From",  "A  Landslide",  "Scattered 
Returns",  and  "Election  Summary". 
*      *  * 

Cumberland  Market 

STYLIZED  picture  of  Cumberland 
forms  the  cover  of  a  WTBO  promo- 
tion folder  showing  results  of  a 
Hooper  survey.  Opposite  the  sur- 
vey figures  is  a  write-up  of  what 
being  an  NBC  affiliate  means  for 
WTBO,  station's  acceptance  by 
advertisers  and  news  service.  Back 
page  carries  a  discussion  of  the 
Cxmiberland  market  and  a  note  to 
the  advertiser.  Clipping  from  Cum- 
berland News  showing  potential- 
ities of  the  city  is  inserted  in  folder. 


News  Service 


SUMMARY  of  on-the-spot  news 
coverage,  using  the  Chicago  po- 
litical conventions  as  examples,  has 
been  prepared  by  KRNT  Des 
Moines  in  illustrated  folder  form* 
and  headed  "KRNT  listeners  hear 
the  news  in  the  making".  Daily 
news  schedule  and  newscasters  are 
also  listed. 


RAYME  R 

* 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states.;, 
the  heart  of  the 
Textile  South. 


II U  l1  950kc. 


5000  Watts  Day 
1000  Watts  Night 
950  kc. 

Spartanburg,  S.  C. 
Represented  by  Hollingber/ 
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WHY   PORTLAND,   OREGON    PEOPLE   PREFER  KGW 


The  infectious  gaiety  of  Homer 
Welch,  KGW  program  director  and  emcee^-i^^l 


for  the  bond  shows,  and  the  folksy  tunes  of  the 
two  young  Southern  Troubadours,  Mannie 
White  and  Fred  Ross,  (below  at  left)  are  two  of  the 
KGW  reasons  for  the  enthusiastic  bond-buying  of  ship 
yard  audiences.  Portland's  war  industries  exceeded 
their  Fifth  War  Bond  quota  by  fifty  percent. 


WILBUR  M.  CARL 

DIRECTOR  METROPOLITAN  DISTRICT, 
OREGON  WAR  FINANCE  COMMITTEE 

SAYS..  .  "The  many  entertaining  war  bond 

shows  put  on  by  KGW  in  Portland  shipyards  and  in  the  outside  counties  in 
the  Metropolitan  district  really  spearheaded  the  Fifth  War  Loan  drive. 
In  Hood  River,  for  instance,  after 


^.7'  the  fine  KGW  show  at  the  Victory 
Center  there,  the  bond  staff  pledged  in 
new  enthusiasm  to  double  the  original 
quota.  And  it  was  done  1  The  cooperation  of 
the  KGW  staff  is  highly  prized  by  the 
War  Finance  Committee,  for  KGW's 
public  service  is  always  on  the  beam 
— and  gets  results." 


URA/'PfAV 


PORTLAND,  OREGON 


4 


yto 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &    CO.  INC 
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WE  RESIST  the  temptation  to 
scream  "Hen-ree"  just  to  intro- 
duce Dickie  Jones  and  Jackie 
Kelk  (1.  to  r.),  better  known  as 
Henry  Aldrich  and  Homer 
Brown.  For  the  record  it  might 
be  noted  that  the  boys  are  do- 
ing some  "homework,"  but  their 
usual  shenanigans  finally  drove 
General  Foods'  Aldrich  family 
to  drink.  Fortunately,  their 
taste  runs  to  Postum,  a  popular 
beverage  that  also  satisfies 
their  large  and  appreciative 
radio  audience. 


IN  1895  Charles  Wilham  Post 
started  the  advertising  that 
made  Postum  America's  No.  1 
coffee  substitute.  We  wonder 
what  he  would  say  if  he  could 
see  how  General  Foods  has 
made  Postum  "one  of  Ameri- 
ca's great  mealtime  drinks" 
bj-  selling  this  rich  beverage 
for  its  distinctive  flavor,  men- 
tioning only  occasionally  that 
"coffee  makes  some  people 
nervous  .  .  .  even  though 
others  can  drink  it  without  ill 
effects."  These  ads  from  the 
pages  of  Printers'  Ink  show 
how  he  used  to  say  it. 


PART  OF  today's  Postum  effort  is  carried  to  millions  via  The 
Aldrich  Family.  Mary  Rolfe  is  "Mary,"  Kay  Raht  is  "Mrs.  Aid- 
rich."  Dick  Jones  is  "Henry,"  and  House  Jameson  is  "Mr.  Aldrich." 
Clifford  Goldsmith,  whose  glib  pen  and  changing  pace  keeps  the 
Aldriches  in  or  out  of  trouble,  has  nothing  on  the  men  at  General 
Foods,  for  here  is  a  versatile  management  that  completely  re- 
vamped both  sales  approach  and  advertising  technique,  not  once, 
but  many  times  over  the  years.  Like  the  editors  of  Printers'  Ink, 
they  found  that  advertising  geared  to  the  need  of  the  times  will 
do  a  more  productive  job. 

Among  the  many  Printers'  Ink  subscribers  are  15  from  General 
Foods  and  22  from  Young  &  Rubicam,  agency  for  Postum. 

SINCE  1888  Printers'  Ink  has  been  delivering  the  "know  how"  and 

"know  why"  of  changing  advertis- 
ing and  marketing  practices.  This 
detailing  of  the  background  of  all 
important  ideas  has  helped  in  the 
development  of  a  complete  under- 
standing by  the  reader,  has  helped 
him  adapt  the  changing  practices 
to  his  own  need.  Because  of  its 
editorial  vitality,  more  than  15,000 
important  advertising-minded  peo- 
ple find  Printers'  Ink  a  sound  source 
of  business  inspiration  every  week. 
To  reach  these  advertisers  and 
prospects  best,  most  media  promo- 
tion men  buy  P.  I.  first. 


Film  Talent  Video  Rights 
Considered  at  SAG  Meet 

WITH  an  eye  to  protecting  future 
rights  in  the  television  field,  many 
top  Hollywood  film  players  are  re- 
portedly reviewing  their  contracts 
following  address  by  Walter  Abel, 
vice-president  of  Screen  Actors 
Guild,  to  organization  membership 
meeting.  Demand  that  talent  should 
profit  additionally  when  a  motion 
picture  is  sold  for  television  re- 
lease was  voiced  by  Mr.  Abel,  who 
also  is  a  member  of  SAG  committee 
which  has  been  exploring  television 
with  other  AAAA  unions. 

As  precedents  Mr.  Abel  pointed 
to  writers  now  reserving  television 
rights  to  scripts  when  sold,  and  to 
the  Screen  Cartoonists  Guild  re- 
quest for  20  per  cent  of  the  gross 
from  re-issues  and  pictures  sold  for 
television  release. 

Predicting  that  television  may 
result  in  a  revolution  in  film  mak- 
ing, Mr.  Abel  said  that  since  film 
is  the  quickest  and  easiest  method 
of  providing  entertainment,  pro- 
ducers of  radio  broadcasting  have 
said  that  if  motion  picture  pro- 
ducers do  not  provide  film  for  tele- 
casting, telecasters  would  make 
their  own. 


Mexicans  See  GE  Video 

TELEVISION  will  bridge  barriers 
of  language  and  thus  contribute 
mightily  to  the  growing  friendship 
between  the  peoples  of  North  and 
South  America,  according  to  Dr. 
E.  F.  W.  Alexanderson,  General 
Electric  consulting  engineer,  who 
spoke  last  week  before  a  delegation 
of  Mexican  government  officials  at 
Schenectady  to  witness  a  television 
performance  at  WRGB.  "Here  in 
Schenectady,"  Dr.  Alexanderson 
said,  "we  look  upon  television  not 
just  as  local  entertainment,  but  as 
a  new  medium  of  communication, 
which  will  eventually  extend  ovei' 
the  continent  and  the  two  conti- 
nents of  North  and  South  Amer- 


Hamilton  Plans 

HAMILTON'  RADIO  Corp..  Xcw 
Yoi'k.  which  recently  appointed  But- 
ler Adv..  New  York,  to  handle  ad- 
vertising', has  organized  "Olympic- 
Radio  &  Television"  as  a  separate  op- 
erating division,  in  which  will  be 
concentrated  all  the  marketing,  adver- 
tising and  sales  promotion  activities 
for  the  firm's  "Olympic"  line  of  radii> 
and  radio-phonograph  combinations 
and  television  sets.  Move  involves  no 
change  in  ownership  or  management. 


ON   THE  BEAM 

AAF  Pilots  Fly  the  'Hump' 
 Guided  by  Music  


ON  THE  AIR  in  the  air  above  In 
dia  is  the  music  from  these  tran 
scriptions  used  as  a  radio  beam 
for  pilots  in  the  area.  Capt.  Huly 
Bray,  Special  Service  Officer  of  the 
Tenth  Air  Force  (left),  awaits  the 
signal  from  Cpl.  W.  T.  Garvey,  the 
station's  first  announcer. 


FLYING  the  "Hump"  and  Ledo 
Pass  into  an  airbase  at  Assam,  AAF 
pilots  hear  popular  songs  instead 
of  the  dot-dash  of  the  radio  beam 
guide.  During  the  day.  Tenth  Air 
Force  and  Air  Transport  Com 
mand  pilots  fiy  by  the  regular  ra- 
dio signals  but  at  night  transcrip- 
tions of  programs  broadcast  in  the 
U.  S.  serve  as  the  beam. 

The  station  is  in  a  screened-in 
Lasha  located  near  the  iiinway, 
and  is  equipped  with  the  most  mod 
em  instruments.  A  small  genera 
tor  150  yards  away  operates  the 
turntables  and  the  gtudio  lights, 
Idea  was  worked  out  by  Capt.  Huly 
E.  Bray,  Special  Services  officer 
"f  the  10th  Air  Force. 


Commentator  Topics 

WITH  approach  of  the  election 
Radio  Reports  Inc..  New  York, 
found  that  politics  received  "com- 
paratively little  attention — about 
IS'^c  of  the  total",  according  to  an 
analysis  of  time  devoted  to  various 
topics  by  12  network  commentators 
on  440  programs  for  the  seven-day 
period  ending  Sept.  21.  A  break- 
down shows  that  the  12  commenta- 
tors devoted  26.5  of  their  time  to 
national  aff'airs;  31.6  to  world  af 
fairs,  35.6  to  the  war  in  Europe 
and  Asia,  and  6.3  to  miscellaneous 
comment. 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropoliton 
New  York's  racial  groups  which  com- 
prise 70%  of  the  population.  These  mil- 
lions, with  millions  to  spend,  have  theii 
own  churches,  newspapers  and  radio 
stations.  They  respond  to  WBNX  pro- 
gramming and  public  service,  the  rea- 
son why  many  of  the  country's  largest 
advertisers  today  are  using  WBNX  con- 
sistently. If  your  products  are  merchan- 
dised in  Greater  New  York,  WBNX  should 
be  on  your  list.  Write  WBNX,  New  Yorh 
51,  N.  Y.  for  availabilities.  Or  coll 
Melrose  5-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DiRECTIONAL  OVER  NEW  YORK 
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For  Outstandini^  Audience  Promotion  on  Blue  Network  Pro^t 

WIZE 

Presented  hy  tde  Blue  Network  and  Based  on  a  Poll 
of  Advertis  intf  Agency  Account  Executives 


^AlKMAV  OF  THE  BO*CO 


Not  the  B/^(^BSr  station  . . . 

one  of  the  SBST/ 


.  .  .  and  you  don't  have  ro  take  our  word  for  it. 
The  Blue  Network  Promotion  Award  is  based  on  a  poll 
of  Advertising  Agency  Account  executives.  Seriously  we 
appreciate  this  award  and  intend  to  redouble  our  efforts 
to  make  WIZE  a  still  better  station  for  the  listeners  and 
the  advertiser  in  1945. 

Just  remember,  to  cover  and  sell  the  Spring- 
field, Ohio  market,  you  need  WIZE.  No  other 
medium  or  outside  station  can  do  this  for  you. 

WEED  &  CO.  .  .  .  National  Representatives 


NETWORK 
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TAKES  a 

Olfi^fl  foHaullOO 
Car  Freight  Trains . . 
THROUGH  the  ROCKIES 


I  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
maricet  and  the 
Mountain  and 
Plain  States 
Region. 

KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 

Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
••Ross  Federal  Survey 


RADIO  AND  AIRMEN 

Fliers  Hear  AEF  Programs 
 On  Off  Days  


COMES  a  day  off  for  the  Royal 
Canadian  Air  Force  fliers  "some- 
where in  France"  and  most  of  them 
listen  to  the  radio,  according  to  Bill 
Herbert,  Canadian  Broadcasting 
Corp.  correspondent.  During  one 
of  those  off-days  Correspondent 
Herbert  visited  a  couple  of  airfields 
to  see  how  Canada's  airmen  spend 
their  time  when  they're  not  fight- 
ing. His  subsequent  newscast  tells 
its  own  story.  Said  Mr.  Herbert: 
"Most  of  the  fellows  spend  their 
time  listening  to  the  radio,  listen- 
ing to  their  own  special  program, 
the   Allied    Expeditionary  Forces 


Network.  The  No.  1  priority  is 
news  which  they  get  either  in  head- 
line form  or  in  complete  broad- 
casts every  hour  on  the  hour. 

"The  rest  of  the  time  they  listen 
to  the  best  radio  fare  in  the  world, 
I  guess,  with  AEF's  mixed  fare  of 
the  finest  entertainment  produced 
by  the  American  networks,  the  BBC 
and  the  CBC.  And  while  they 
listen  the  fellows  talk,  they  write 
home,  or  they  just  plain  loaf." 


Blue  Show  to  Universal 

BLUE  network  radio  program,  On 
Stage,  Everybody,  will  be  title  of  a  mo- 
tion picture  to  be  produced  by  Uni- 
versal Pictures  Co.,  New  York.  An 
agreement  between  the  Blue  and  Uni- 
versal will  give  10  motion  picture  and 
Blue  network  contracts  to  winners  i'-i 
a  26-week  talent  contest  which  started 
Oct.  7. 


IRRIGATE 

TOUR  MARKET 

Take  a  tip  from  the  farmer.  The  average  Cen- 
tral California  farmer  spends  about  18%  of 
his  income  for  water  but  his  yield  per  acre  is 
the  greatest  in  the  country.  Radio  advertising 
on  the  ^eeUttc  will  irrigate  your  market  in 
the  California  Central  Valley  area  and  Western 
Nevada  .  .  .  more  thoroughly  than  any  other 
station  or  combination  of  stations. 

yHHAT  IS 


Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 
'See  McClalchy  'Sceiitc  rale  lin- 
ing first  under  California  in 
Standard  Rate  and  Data. 


SPONSORING  the  launching  of 
the  12th  troop  transport  of  the 
Oregon  Shipbuilding  Assn.  at  Port- 
land, Ore.,  Marjorie  DeGarmo, 
conductor  of  the  Housewives  pro- 
gram on  KIRO  Seattle,  breaks  a 
champagne  bottl«  not  once  but 
twice  on  the  prow  of  the  vessel  with  i 
"I  christen  thee  U.S.S.  Drew." 


Pulse  Says  News  Holds 
Listeners,   Not  Persons 

NEWS  LISTENERS  are  more  in- 
terested in  the  news  than  in  in- 
dividual newscasters  or  commen- 
tators. May,  June  and  ^  July  aver-  - 
age  ratings  of  45  newscasts  by  the . 
Pulse  of  New  York  indicated.  In 
the  September  issue  of  The  Radio. 
Audience,  the  Pulse  pointed  out 
that  the  average  rating  of  all  45 
newscasts  fluctuated  only  .1,  yet 
ratings  for  individual  programs 
varied  widely,  losing  or  gaining 
as  much  as  50%  within  two  months, 
indicating  people  are  more  inter- 
ested in  events  than  in  individual 
newcasters  or  programs. 

August  had  a  seasonally  pre- 
mature rise  in  listening,  in  a  com- 
parison of  sets-in-use  figures  for 
the  same  month  in  1942  and  1943, 
although  listening  actually  was 
less  than  in  July.  Unusual  radio 
interest  was  attributed  to  the  heat 
wave,  which  kept  more  persons  in- 
doors, and  European  invasion  news. 
In  a  comparison  of  listening  habits 
in  New  York  and  Philadelphia,  the 
Pulse  said  listening  in  Philadelphia 
starts  at  a  higher  level  and  remains 
higher  than  in  New  York  until  6 
p.m.  More  listening  is  done  in  New 
York  in  the  evening  hours,  how- 
ever. 


Paul  H. 
RAYMER  CO. 
National 
Representative 


AtcC/atcAy 
Broadcasting 
Company 

Sacramento,  California 


BAmSFIUO  •  KIRN 
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WELCOME  HAND  TO  BELL  SYSTEM  WAR  VETERANS 


Some  day  we  shall  have  the  pleasure 
of  welcoming  back  to  the  Bell  System 
the  men  and  women  who  are  now  in  the 
armed  forces.  They  number  more  than 
55,000.  Some  3500  released  from  ser- 
vice are  already  back  with  us.  We  shall 


have  a  warm  welcome  for  the  rest  as 
they  join  us  again.  Not  only  shall  we 
be  glad  to  see  them  personally  but  we 
shall  be  glad  of  their  skill  and  energy 
for  the  big  tasks  which  face  the  Bell 
System  in  the  future. 


BELL  TELEPHONE  SYSTEM 


COMPLETE    G-E  EQUIPMENT 

for  wide-range,  bigh-Hdelify 
FM  broadcasting 

1.  FM  Broadcast  Transmitfer.  G-E  two-section 
1000-watt  transmitter,  consisting  of  basic  250- 
watt  exciter  and  1000-watt  radio  frequency 
amplifier.  Others  from  250-watt  to  50-kw 
ratings. 

2.  FM  Broadcast  Antenna.  Circular  type  —  an 
exclusive  G-E  development.  Easy  to  tune  and 
adjust  —  increased  power  gain. 

3.  FM  S-T  Relay  Transmitter  (25  watts)  for  re- 
laying, without  wires,  local  studio  programs  to 
remotely  located  broadcast  transmitter  station. 

4.  FM  Station  Monitor  for  checking  center  fre- 
quency, percentage  modulation,  and  fidelity. 

5.  FM  S-T  (studio -to -transmitter)  Directional 
Relay  Antenna  that  provides  a  100-fold  power 
gain  when  used  at  both  the  studio  and  station 
transmitters. 

6.  FM  Receiver.  Pull  fidelity  FM  with  noise 
levels  as  low  as  the  circuits  themselves  and 
less  than  2%  distortion. 

7.  Transmitfer  Tubes.  Developed  from  a  long 
list  of  G-E  basic  electronic-tube  "firsts,"  G-E 
transmitter  tubes  carry  the  definite  assurance 
of  maximum  economy,  efficiency  and  sei'vice  life. 


1 


HKiV  you  start  planning  your 
post-war  FM  station,  make  full 
use  of  General  Electric's  broad  FM 
experience  and  "know  how." 

You  can  have  the  full  benefit  of 
the  background  and  knowledge  of 
the  only  manufacturer  with  expe- 
rience in  building  the  complete  FM 
system  .  .  .  from  transmitter  right 
through  to  home  receiver.  You  can 
have  the  full  benefit  of  exclusive  G-E  devel- 
opments such  as  the  FM  circular  antenna, 
and  the  studio-to-transmitter  relay  system 
which  enables  you  to  establish  your  studio 
for  maximum  convenience  and  your  trans- 
mitter for  maximum  coverage.  And,  when 
you  install  your  G-E  equipment,  we  will 
put  on  an  aggressive  FM  receiver  sales 
campaign  in  your  area  to  help  you  es- 
tablish your  station  and  to  broaden  your 
listening  audience. 

General  Electric's  own  FM  broadcasting 
experience,  which  includes  more  than  3 
years  of  programming  through  its  own 
proving-ground  station  WGFM,  will  give 
you  valuable  programming  information. 
General  Electric  equipment  is  installed 
in  more  than  a  third  of  all  the  commercial 
FM  broadcast  stations  now  in  operation; 
and  six  exclusive  G-E  S-T  relays,  with 
thousands  of  hours  of  continuous  broad- 
cast  operation,   are  now   serving  their 


stations.  These  provide  examples  where 
practical  operating  and  maintenance  costs 
are  a  matter  of  record. 

Thus  does  widespread  proof  of  perform- 
ance supplement  the  years  of  development 
and  engineering  that  have  made  G.  E. 
unquestionably  the  leader  in  FM  radio 
equipment. 


50  FM  STATIONS  ON  THE  AIR 
80  APPLICATIONS  PENDING 


NOW  IS  THE  TIME  TO  PLAN 

YOUR  POST-WAR  FM  STATION 

AVrite  for  "How  to  Plan  an  FM  Station,"  along 
with  other  helpful  booklets  and  bulletins  on  how 
other  broadcasters  established  themselves;  on  FM 
transmitters,  antennas,  and  associated  equipment. 

Reserve  your  post-war  FM  equipment  now 

General  Electric  offers  you  "The  G-E  Equipment- 
Reservation  Plan."  This  plan  will  help  you  secure 
your  place  in  radio  broadcasting  post-war.  It  will 
enable  you  to  establish  a  poxf-irar  priorittj  on  a 
broadcast  transmitter  and  associated  equipment.  It 
will  enable  us  to  plan  definitely  for  quick  post-war 
deliveries.  Write  for  "The  G-E  Equipment-Reser- 
vation Plan" — address  Electronics  Department, 
General  Electnc,  Schenectady,  N.  Y. 

•  Tune  in  General  Electric's  "The 
World  Today"  and  hear  the  news 
from  the  men  who  see  it  happen, 
every  evening  except  Sunday  at  / 
f. :  4,5  E.W.T.  over  CBS  netivork, 
On  Sunday  evening  listen  to 
the  G-E  "All  Girl  Orchestra"  /  <i;^§5:v 
at  10  E.W.T.  over  NBC.  ^ 


STAlffH  AND  STUDIO  EQUIPMENT  •  TRANSMITTERS 
ANTENNAS  ♦  ELECTRONIC  TUBES  ♦  HOME  RECEIVERS 


a 


IS 

t 


600 


HOUSE 


WTAM 

CLEVELAND 


REPRESENTED  BY 
NBC  SPOT  SALES 


, . .  In  a  Planning  iMood 

They  can  plan  to  buy  new  electric 
refrigerators.  New  vacuum  clean- 
ers. New  cars.  All  Surveys  indi- 
cate this  intention.  The  question 
is,  WHOSE  refrigerator,  whose 
cleaner,  what  make  of  car?  Obvi- 
ously they'll  choose  the  one  they 
know  best.  The  one  of  which  they 
have  been  reminded  most  fre- 
quently and  most  recently.  Keep 
reminding  them  of  your  brand 
name  over  WTAM.  The  COST  is 
only  $.000073   per  Housewife. 


America's  N«.  1  Network 


Miiiions  stay  tuned  to  the 

National  Broadcasting  Company 


It's  a  National  Habit  Corporation  of  America 


KIRO'S  PUBLIC  SERVICE  HOUR 

Kenneth  Yeend  Proves  Promotion  Can  Build  an 
 Audience  for  Radio's  'Lame  Sisters'  


Mr.  Yeend 


WHO  SAYS  public  service  pro- 
grams are  "lame  sisters?"  Radio 
normally  does  very  little  for  its 
public  service  programs,  but  Ken- 
neth Yeend,  farm 
and  education  di- 
rector of  KIRO 
Seattle,  proved 
that  with  a  little 
promotion,  a  pub- 
lic service  pro- 
g  r  a  m  can  be 
made  one  of  the 
most  popular. 

The  case  which 
proves  his  point 
is  the  American 
School  of  the  Air,  CBS  program 
which  costs  Columbia  $125,000  per 
year  and  uses  35  actors  each  week, 
with  a  research  staff,  a  regular 
director  and  writer  for  each  pro- 
gram. Time  is  donated  for  the  pro- 
gram by  112  stations — time  which 
can't  be  bought. 

Working  on  the  theory  that  if  a 
program  is  worth  presenting  it  is 
worth  promoting,  Mr.  Yeend  en- 
listed the  support  of  the  State 
Dept.  of  Public  Instruction,  the 
Washington  Education  Assn., 
County  and  City  Superintendents 
of  Schools,  as  well  as  the  press 


and  educational  trade  magas 
In  addition,  three  or  four  spo 
nouncements  were  aired  each 
in  the  week  preceding  the  ope 
date  of  the  series.  After  the  s 
began,  posters  were  displaye- 
the  Y.  M.  C.  A.,  civic  halls,  p 
schools  and  all  branches  of 
public  library.  • 

Results  of  Mr.  Yeend's  int 
fied  promotion  of  this  14-yea 
public  service  program  havt 
warded   richly   his  efforts, 
teachers  than  ever  before  hav 
quested    manuals;  teachers 
others  are  organizing  to  talk  £ 
and  promote  the  use  of  radio 
are  exploring  possibilities  of 
mer  workshops.  Many  teacher 
port  that  their  students  brii 
radio  to  school  or  the  teacher  1 
her  set.   In   country  schools 
teachers  have  been  known  to  ^ 
a  small  number  of  students  * 
'side  to  listen  to  the  radio  in  ( 
teacher's  car. 

As  for  the  adult  audience  o:  i 
American  School  of  the  Air,  1  ; 
sands  of  letters  from  average 
teners  and  educators  attest  tc 
fact  that  the  program  is  now 
of  the  most  popular  educat 
programs. 


WNYC's  Public  Service 

MORE  than  half  the  program 
schedule  of  WNYC  New  York, 
municipal  station,  is  devoted  to 
war  effort  and  civilian  defense  pro- 
grams, the  station  reported  in  a 
resume  of  activities  for  its  last  full 
fiscal  year.  WNYC's  music  pro- 
grams are  "music  with  a  pur- 
pose," the  report  said,  "all  used 
to  promote  the  war  effort  by  the 
inclusion  of  recruiting  and  defense 
announcements."  Station  devotes 
12  9f  of  its  time  to  ration  news 
and  similar  consumer  information, 
gives  daily  announcements  for  11 
city  departments,  broadcasts  many 
school  and  college  programs  and 
p_uts  on  -more  than  half  of  all 
health  programs  broadcast  by  all 
New  York  stations,  the  report  in- 
dicated. WNYC  operated  during 
1943  at  a  cost  of  $21.24  an  hour. 


Blackhawk  Renews 

BLACKHAWK  Brewing  Co., 
enport,  la.,  began  renewal  spo 
ship  Oct.  2  of  spot  announcen 
on  WHBF  KDTH  KBUR  II 
KROS  KFJB  KXEL.  Firm  als 
newed  six-weekly  quarter- 
newscast  on  woe  WHBF  Kl 
KROS  KFJB  KBIZ  KXEL  I 
The  13-week  contract  was  place 
H.  W.  Kastor  &  Sons,  Chicage 


Estabrook  Named 


TED  ESTABROOK  has  been  ni 
television    specialist  of  Geyer, 
nell  &   Newell,   New  York,  hei 
up   television    activities  under 
aid  S.    Shaw,   newly-appointed  i 
director.  Mr.  Estabrook  reeentb 
eeived  a  medical  discharge  from 
U.    S.  Maritime   Service,  wher( 
was  a    eomraunications  ofBcer. 
viously  he  was   in    the  Radio 
tion  of  the  OWI's  Overseas  Br 
at  San  Francisco.  He  has  prod 
television  shows  for  Zenith  and  PI 
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lave  You 


Explored  Canada? 


As  the  first  settlers  cleared  the  wilderness  and  planted 
their  crops,  community  centres  sprang  up  here  and 
there.  These  hamlets  increased  in  number .  .  .  became 
towns  and  cities  .  .  .  grew  ond  prospered  on  the 
stimulus  of  thriving  trade. 

This  early  promise  has  been  richly  fulfilled.  All  down 
the  years,  marching  side  by  side  with  Canada's 
natural  resources,  her  commercial  importance  has 
kept  pace.  And  those  who  plan  to  reap  the  benefit 


of  this  industrial  prominence  tomorrow,  are  sowing 
the  seed  now — establishing  themselves  in  Canada's 
evergrowing  markets. 

The  richest  of  these  can  be  reached  through  CFRB! 
This  station  commands  a  listenership  that  has  been 
bijili  up  over  seventeen  years  of  providing  the  kind 
of  radio  entertainment  people  want  to  hear.  Those 
who  know  Canada  and  who  base  their  choice  on 
results,  select  CFRB. 
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STATION  ACCOUNTS 

sp — studio  jirograms 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KHMO  Hannibal,  Mo. 

Willard  Tablet  Co.,  Chicago,  3  sp  weekly, 
26  weeks,  thru  First  United  Broad- 
casters, Chicago. 

Reader's  Digest  Assn.  (Reader's  Digest), 
sa  weekly,  13  weeks,  thru  BBDO,  N.  Y. 

Viobin   Corp.,  Monticello,   111.    (Rex  Oil), 

3  sa  weekly,  thru  Rogers  &  Smith  Adv., 
Chicago. 

David  G.  Evans  Coffee  Co.,  St.  Louis  (Old 
Judge  Coffee) ,  5  ne  weekly,  13  weeks, 
thru  Ruthrauff  &  Ryan,  Chicago. 

Sterling  Drug  Co.,  Monticello,  111.  (Dr. 
Caldwell  medicines),  5  ta  weeky,  52 
weeks,  thru  Sherman  &  Marquette,  Chi- 
cago. 

United  Drug  Co.,  Boston  (Rexall  Ic  sale), 

4  t  weekly,  thru  N.  W.  Ayer  &  Son, 
N.  Y. 

WFIL  Philadelphia 

Skidoo    Co.,   Columbus,   O.    (cleanser),  sa 

weekly,  26  weeks,  thru  Byer  &  Bowman, 

Columbus,  O. 
W.    F.     Young    Inc.,     Springfield,  Mass. 

(Absorbine,  Jr.),  5  sa  weekly,  13  weeks, 

thru  J.  Walter  Thompson  Co.,  N.  Y. 
J.    B.    Ford    Co.,    Michigan  (Wyandotte 

Cleanser) ,    5    sa    weekly,   thru    N.  W. 

Ayer  &  Son,  N.  Y. 
International     Salt     Co.,     Scranton,  Pa. 

(Sterling  Salt),  4  sa  weekly,  13  weeks. 

thru  J.  M.  Mathes  Inc.,  N.  Y. 
Abbotts  Dairies,  Philadelphia  (ice  cream), 

3  sa  weekly,  52  weeks,  thru  Richard  A. 

Foley  Adv.  Agency,  Philadelphia 
Wildroot  Co.,  Buffalo,  N.  Y.  (Cream-Oil), 

2   ne    weekly,    52    weeks,    thru  BBDO, 

N.  Y. 

Penick  &  Ford,  New  York  (My-T-Fine 
desserts) ,  3  sa  weeklv,  52  weeks,  thru 
BBDO,  N.  Y. 

KTSA  San  Antonio 

Sterling  Drug  Co.,  Monticello,  111.  (Dr. 
Caldwell's  Laxative,  Blackstone  Aspirin), 

5  ta  weeky,  thru  Sherman  &  Marquette. 
Chicago. 

H.  J.  Justin  &  Sons,  Fort  Worth  (boots 

6  shoes),  sp  weekly,  52  weeks  .thru 
Evans  &  LeMay  Adv.  Co.,  Fort  Worth. 

Duncan  Coffee  Co.,  Houston,  5  sp  weekly. 
52  weeks,  thru  Steele  Adv.  Agency, 
Houston. 

King  Clothes,  San  Antonio,  5  sa  weekly, 
52  weeks,  direct. 


THE  liuiinaAd.  of 
BROADCASTING 


WOR  New  York 

Savings  Bank  Assn.  of  New  York  State, 
N.  Y.,  weekly  sp,  52  weeks,  thru  Ruth- 
rauff &  Ryan,  N.  Y. 

Philadelphia  Dairy  Products  Co.,  Philadel- 
phia (Dolly  Madison  Ice  Cream),  week- 
ly sp  52  weeks,  thru  Scheck  Adv.. 
Newark. 

Maggi  Co.,   Inc.,   New  York  (seasoning), 

weekly  sp,  52  weeks,  thru  Needham  & 

Grohman  Inc.,  N.  Y. 
Atlantic  Macaroni  Co.,  Long  Island  City, 

N.  Y.    (Caruso  Brand  Food  Products). 

weeklv    sp.    52   weeks,    thru  Prudential 

Adv.,  N.  Y. 
Rogers    Bros.    Seed   Co.,   Chicago  (Idaho 

Potato  Meal),  sa,  52  weeks,  thru  Scheck 

Adv.,  Newark,  N.  J. 
Walker's    Austex   Chili    Co.,   Austin,  Tex. 

(Mexene),  sa,  52  weeks,  thru  Cook  Adv., 

Dallas. 

WOLF  Syracuse 

Wildroot  Co.,  Buffalo  (Cream-Oil  Formu- 
la), sa,  t,  52  weeks,  thru  BBDO,  N.  Y. 

National  Biscuit  Co.,  New  York  (bread), 
sa,  thru  McCann-Erickson,  N.  Y. 

Gruen  Watch  Co.,  Cincinnati,  ta,  52  weeks, 
thru  McCann-Erickson,  N.  Y. 

Lever  Bros.,  Cambridge,  Mass.  (Rinso- 
Lifebuoy-Lipton's  tea),  ta,  thru  Ruth- 
rauff &  Ryan,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (Raisin  40% 
Bran  Flakes),  ta  thru  Kenyon  &  Eck- 
hardt,  N.  Y. 

Grove  Labs,  St.  Louis  (4-Way  chest  rub), 
.sa,  thru  Sherman  K.  Ellis  &  Co.,  N.  Y. 

KHJ  Hollywood 

Yami  Yogurt  Co.,  Los  Angeles  (dairy 
products),  3  sp  weekly,  52  weeks,  thru 
Erwin,  Wasey  &  Co.,  Los  Angeles. 

Southern  California  Telephone  Co.,  Los 
Angeles,  sa,  52  weeks,  thru  The  Mayers 
Co.,  Los  Angeles. 

Lumbermen's  Mutual  Casualty  Co.,  Chi- 
cago (insurance),  sa  weekly,  13  weeks, 
thru    Leo    Burnett    Co.,  Chicago. 

Anatole  Robbins,  Los  Angeles  (cosmetics), 
2  sp  weekly,  13  weeks,  thru  Darwin  H. 
Clark  Adv.,  Los  Angeles. 

WHN  New  York 

Mayflower  Dress  Co.,  New  York  (dress 
manufacturer) ,  3  sp  weekly,  13  weeks, 
thru  Sterling  Adv.,  N.  Y. 

Wilberts  Products  Co.,  New  York  (floor 
polishes),  5  ne  weekly,  52  weeks,  thru 
Duane  Jones  Co.,  N.  Y. 

Filene's  Dept.  Store,  Boston  (bargain  base- 
ment anniversary),  t,  direct. 

KFI  Los  Angeles 

Sparkletts  Drinking  Water  Co..  Los  An- 
geles (Sparkletts) ,  3  ne  weekly,  52 
weeks,  thru  Raymond  R.  Morgan  Co., 
Hollywood. 


KSAL  Salina,  Kan. 

Care.v  Salt  Co.,  Hutchinson,  Kan.,  21  sa 
weekly,  thru  McJunkin  Adv.  Co.,  Chi- 
cago. 

Kellogg  Raisin  Bran  Co.,  Battle  Creek,  21 
sa  weeklv,  thru  Kenyon  &  Eckhardt, 
N.  Y. 

Michigan  Bulb  Co.,  Holland,  Mich,  (tulip 
bulbs),  t  weekly,  thru  First  United 
Broadcasters,  Chicago. 

Morton  Salt  Co.,  Chicago,  14  sa  weekly, 
thru  Kenyon  &  Eckhardt,  N.  Y. 

Nehi  Royal  Crown  Bottling  Co.,  Colum- 
bus, Ga.  (Royal  Ci'own  Cola),  ta,  thru 
BBDO,  N.  Y. 

Plough  Inc..  Memphis  (Mexana,  St.  Jos- 
eph Aspirin),  sa,  thru  Lake-Spiro-Shur- 
man,  Memphis. 

Dr.  Pepper  Bottling  Co.,  Dallas,  3  sp 
weekly,  thru  Tracy-Locke  Co.,  Dallas. 

Pepsi-Cola  Bottling  Co.,  Long  Island  City, 
6  ta  weekly,  thru  Newell-Eramett  Co.. 
N.  Y. 

WMAQ  Chicago 

Chatham  Manufacturing  Co.,  Elkin,  N.  C. 
(blankets),  sp  weekly,  52  weeks,  thru 
M.  H.  Hackett  Agency,  N.  Y. 

Stephano  Bros.,  Philadelphia  (Rameses 
cigarettes),  5  sa  weekly,  thru  Aitkin- 
Kynett  Co.,  Philadelphna. 

Grennan  Bakeries,  Chicago,  5  sa  weekly, 
13  weeks,  thru  Campbell-Mithun,  Chi- 
cago. 

RKO-Radio  Pictures,  New  York,  7  sa,  di- 
rect. 

CFRB  Toronto 

J.  Lyons  &  Co.  (Canada)  Toronto  (tea), 
3  323  weekly,  thru  Ferres  Adv.  Service, 
Tox-onto. 

Byers  Flour  Mills,  Camrose,  Alta,  2  t 
weekly,  thru  Harold  F.  Stanfield  Ltd.. 
Montreal. 

Drug  Trading  Co.,  Toronto  (proprietary), 
sp  weekly,  thru  J.  J.  Gibbons  Ltd.. 
Toronto. 

WABC  New  York 

Herman  Basch  &  Co.,  New  York  (Ham- 
mered brand  Persian  Lamb),  2  sa  week- 
ly, thru  Kelly,  Nason,  N.  Y. 

American  Express  Co.,  New  York  (travel- 
ers cheques),  weeklv  ne,  thru  Caples  Co., 
N.  Y. 

KPO  San  Francisco 

Mar.vland  Pharmaceutical  Co.,  Baltimore 
(Rem),  4  ta  weekly,  thru  Joseph  Katz 
Co.,  Baltimore. 

Ex-Lax,  New  York  (Jests),  ta  weekly, 
thru  Joseph  Katz  Co.,  N.  Y. 

WENR  Chicago 

Ex  Lax,  Brooklyn,  N.  Y.,  5  ta  weekly,  13 
weeks,  thru  Joseph  Katz  Co.,  N.  Y. 


MOUNTAIN  COUNCILl 
REVIEWS  ACTIVITIE! 

FIFTH  ANNUAL  Report  of  th 
Rocky  Mountain  Radio  Council  ha 
been  prepared  for  distribution  an 
contains  a  summary  report  of  ac 
tivities  from  Aug.  1,  1943  to  Jul 
31,  1944.  Theme  stresses  manner  i 
which  the  radio  industry  of  the  re 
gion  is  cooperating  with  educatior 
al  and  civic  groups  in  public  sei 
vice  programming,  with  special  en 
phasis  on  native  resources. 

Report  is  divided  into  descrij: 
tive  program  sections:  Cultural  rt 
sources,  human  resources,  agricu 
tural  and  industrial  resources,  pc 
litical  and  economic  resources,  mc 
bilizing  resources  for  war.  Sun- 
mary  shows  council  during  the  pat 
12  months  has  broadcast  a  total  o 
361  separate  programs  or  1897  dil 
ferent  broadcasts  for  16  civic  an 
educational  organizations.  Data  i 
also  given  on  program  advisor 
help,  conferences,  annual  meeting 
structure  and  organization,  an 
budget  sources.  Stations  participal 
ing  in  activities  have  included 
KDFN  KFBC  KFEL  KFKA  KFX 
KGHF  KGIW  KIUP  KLZ  KMYl 
KOA  KOKO  KPOW  KVOD  KVOl 
KVRS  KWYO  KFUN  KVSF. 


Science  Service  Offeri 
New  Commercial  Show! 

SCIENCE  SERVICE,  Washingtoi 
is  now  offering  a  special  scienc 
news  service  to  radio,  consisting  o 
two  quarter-hour  programs  sen 
each  week  to  subscriber  station 
and  containing  eleven  or  mor 
stories,  written  so  that  they  can  b 
used  as  either  two  quarter-hou 
shows,  six  five-minute  programs,  o 
as  individual  "spots"  along  witi 
other  news.  The  new  service,  titlet 
Science  Radio  News  Report,  i 
available  for  local  sponsorship,  bu 
only  one  station  in  each  principa 
listening  area  is  authorized  to  us 
the  service,  which  is  separate  an( 
distinct  from  the  other  Scienc^ 
Service  publications,  the  Scienc 
News  Letter  and  the  syndicate( 
newspaper  column. 

Scripts  for  the  new  service  an 
especially  written  for  radio  fron 
material  collected  by  the  Scieno 
Service  staff  of  science  news  re 
porters.  Each  week's  script  wil 
contain  a  roundup  of  patent  award; 
from  the  U.  S.  Patent  Office.  Halli( 
Jenkins  of  Science  Service  is  handl 
ing  distribution  of  the  news  fea 
ture. 
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Two  RCA  Appoinlments 

TWO  NEW  regional  manager; 
have  been  appointed  to  supervisi 
sales  and  distribution  of  RC^^ 
products  in  the  Mid-West  and  thi 
South.  David  J.  Finn,  formerlj 
sales  manager  for  RCA  Industria 
&  Sales  Dept.,  and  with  RCA  sinc( 
1930,  has  been  manager  of  th( 
Chicago  region.  James  W.  Cocke' 
sales  director  for  RCA  in  Dallas 
and  Atlanta,  is  now  manager  of  th< 
Dallas,  Atlanta  region,  with  headl 
quarters  in  Dallas.  g 

Fij-Oil  on  9 

CONSOLIDATED  HAIR  GOODS'] 
Co.,     Chicago     (Fij-Oil),  begaD|| 
sponsoring    Sept.    20,    spot  an 
nouncements    on    WTCN  WLOI 
WMIN  WXYZ  WJR  WWJ  WKZCf 
WOV  WHBF.  The  52-week  con- 
tract was  placed  by  Malcolm  How-| 
ard  Agency,  Chicago. 
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Fortress  against  Famine.  Dry  pyeas  ready  for 
World  Markets.  85%  of  the  country's  edible  peas. 
25%  of  the  world's  production,  comes  from  the 
Inland  Empire.  Production  of  dry  peas,  wheat, 
barley,  oats,  rye,  and  corn  is  estimated  at  2,517.504 
tons — an  8%  increase  over  1943.  KHQ,  too,  is  a 
Fortress  against  "Famine."  Its  complete  coverage  of 
this  rich  area  keeps  your  Sales  Curve  at  a  constant 
peak. 


1^' 
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COMPACT... COMPLETE... ECONOMICAL...  that's  the  76-B2  Speech  Input  Consolette. 

The  ease  of  its  push-button  control,  the  completeness  of  its  amplifying  and  control 
equipment  and  a  host  of  other  features  have  made  this  equipment  the  favorite  of  small 
and  medium-sized  stations  the  country  over.  (We  venture  to  say  even  a  postwar  vision- 
ary would  have  difficulty  in  visualizing  a  better  speech  input  system!) 

Here  are  some  of  the  features  which  have  made  the  76-B2  Consolette  so  popular: 


jj*  Includes  all  amplifying  and  control  equipment 
for  operating  one  studio,  two  studios  or  tuo 
studios  and  an  announce  booth,  six  remote  lines 
and  tuo  turntables. 

^  Frequency  response  30  to  15,000  cycles. 

vj*  Push-button  control  of  monitoring,  audition- 
ing, remote  lines,  cueing  and  talk-back. 

^  Independent  auditioning  and  program  channels. 


High-fidelity  program  channel  affords  6  mixer 
controls,  4  microphone  pre-amplifier  input 
channels  with  switching  control  for  up  to  6 
microphones. 

^  High-fidelity  monitoring  channel  operates  con- 
trol room  and  studio  loudspeakers. 

Emergency  amplifier  and  power  supply  circuit. 

jj#  Meets  all  FCC  requirements  for  AM  and  FM 
broadcasting. 


The  76-B2  Consolette  at  ^ 
Station  WBOC,  Salisbury,  MA 


TFll 


COMPACT ...  Console  measures  39"  wide,  \7"  deep  and  high. 

COMPLETE ...  Answers  every  speech  input  need  of  the  small  and  medium-sized  broadcast  station. 
ECONOMICAL  ...At  a  price  the  smallest  station  can  afford. 


Perhaps  your  station  lacks  the  efficient  service 
of  an  RCA  76-B2  Speech  Input  System.  For 
further  information  on  its  advantages  and 
availability,  please  address  the  Broadcast 
Equipment  Section  of  RCA  at  Camden,  N.  J. 
(Interested  in  reserving  a  postwar  AM,  FM  or 
Television  Transmitter?  The  RCA  Broadcast 
Equipment  Priority  Plan  will  interest  you. 
Write  today  for  details.) 

War  Bonds . . .  Your  Best  Inveslmenf 


1919 
1944 


25  Years  of  Progress 
In  Radio 
ond  Electronics 


SCA  VICTOR  DtViStON    •   CAMDEN,  N.  J. 
In  Conada 

RCA  ViCrOK  COMPANY  liMiTED,  MONTR£AI, 


NOTES 


DON  S.  ELIAS,  executive  director 
of  WWNC  Asheville,  and  chairman 
of  the  NAB  Legislative  Committee, 
last  week  was  named  a  member  of  the 
Federal  Finance  Committee  of  the 
U.  S.  Chamber  of  Commerce  by  Eric 
Johnston,  president.  He  is  a  past 
president  of  the  Asheville  Chamber 
of  Commerce. 

HORACE  LOHNES,  Washington  ra- 
dio attorney,  and  Mrs.  Lohnes  on  Oct. 
8  observed  their  25th  wedding  anni- 
versary at  their  farm  in  Vienna,  Va., 
outside  Washington. 

LOUIS  G.  CALDWELL.  Washing- 
ton radio  attorney,  left  Washington 
last  Monday  by  plane  for  Mexico 
Citj',  in  connection  with  matters  per- 
taining to  Aeronautical  Radio  Inc., 
for  which  he  is  counsel.  Accompany- 
ing him  were  D.  W.  Rentzel,  presi- 
dent, and  J.  Russell  Cunningham,  di- 
rector of  Aeronautical  Radio  Inc. 

ROGER  W.  CLIPP,  president  of 
WFIL  Philadelphia,  is  in  Bryn  Mawr 
Hospital  recuperating  from  a  major 
operation. 

JIM  CROSSON  has  been  promoted  to 
news  editor  of  KYW  Philadeli^hia.  re- 
placing Bill  Rambo,  who  has  been 
named  head  of  the  station's  advertis- 
ing and  sales  promotion  department. 
Mort  Henderson  joins  the  news  staff 
of  KYW,  coming  from  WFIL  Phila- 
delphia. 

BILL  MALONB.  sales  promotion 
manager  of  KOIL  Omaha,  on  Sept. 
23  married  Betty  Lou  Koenig  of  Fort 
Wayne,  Ind. 


WLS  Donates  $5,000 

WLS  Chicago  will  donate  $5,000  of 
the  proceeds  received  by  the  station 
from  Paramount  for  the  rights  to 
the  National  Barn  Dance  film  to 
the  1944  Community  and  War 
Fund,  according  to  Glenn  C.  Sny- 
der, vice-president  and  general 
manager. 


FRANK  SAMUELS,  sales  manager 
of  KGO-Blue  San  Francisco,  will  di- 
rect Blue  spot  and  network  sales  in 
the  San  Francisco  area,  according  to 
Don  Searle,  general  manager  of  Blue's 
western  division.  Mr.  Samuel's  new 
appointment  is  part  of  a  plau  for  fu- 
ture expansion  and  coordination  of 
Blue  operations  on  the  Pacific  Coast, 
made  possible  through  combination  of 
the  two  network-owned  stations  KGO 
San  Francisco  and  KECA  Los  An- 
geles. He  has  been  sales  manager  of 
KGO  since  October  1943. 

ROY  CHAPMAN,  first  KTSM  El 
Paso,  Tex.  serviceman  to  return  to 
the  station  after  his  discharge,  is  now 
promotion  manager. 

RAY  JENSEN,  formerly  with  KTRI 
Sioux  City,  is  new  assistant  manager 
and  sales  manager  of  KSAL  Salina, 
Kan.  He  replaces  Owen  H.  Balch 
who  left  the  station  to  join  the  Kan- 
sas City  office  of  the  station  repre- 
sentative firm,  John  E.  Pearson  &  Co. 

MAJ.  EDGAR  H.  FELIX,  Signal 
Corps,  consulting  radio  engineer  and 
coverage  expert,  has  returned  from 
duty  in  the  Southwest  and  Central 
Pacific  theatres,  where  he  handled  al- 
location and  coverage  work.  He  is 
now  assigned  temporarily  to  Signal 
Corps  Headquarters  in  Washington. 

WALTER  ENGER,  salesman  of 
Stovin  &  Wright,  Toronto,  station 
representative,  is  the  father  of  a 
girl. 


KARK  Names  Haas 

JULIAN  F.  HAAS,  with  the  com- 
mercial department  of  KARK  Lit- 
tle  Rock  four   years,    has    been ; 
named  commercial  manager  of  the 
^   station  effective 

has  been  made 
Mr.  Haas  assistant  general 
manager  of  WOAI  San  Antonio. 
Mr.  Beaver  had  been  with  KARK 
ten  years.  Prior  to  joining  KAEK 
four  years  ago,  Mr.  Haas  had 
served  on  the  editorial  staffs  of 
several  papers  in  Central  and 
South  America  and  the  U.  S. 


Local  CP  for  Columbia 
Granted  WAYS  Licensee 

CONSTRUCTION  PERMIT  for  a 
new  standard  station  at  Columbia, 
S.  C,  was  granted  by  the  FCC  last 
week  to  Inter-City  Advertising  Co., 
licensee  of  WAYS  Charlotte,  N.  C. 
The  new  outlet  will  operate  on 
1490  kc  with  250  w  and  unlimited 
time.  Grant  is  subject  to  the  Jan. 
26,  1944  FCC-WPB  notice  relating 
to  the  use  of  critical  materials  for 
construction  purposes. 

Inter-City  Advertising  is  owned 
by  a  partnership  composed  of 
George  Dowdy,  president;  J.  Hor- 
ton  Doughton,  treasurer,  who  is  son 
of  Rep.  Robert  L.  Doughton  (D- 
N.C.),  chairman,  House  Ways  and 
Means  Committee;  B.  T.  Whitmire, 
vice-president,  also  manager  of 
WFBC  Greenville,  S.  C;  and  Har- 
old H.  Thoms,  secretary,  who  is 
owner  and  manager  of  WISE  Ashe- 
ville, N.  C,  and  applicant  for  a 
new  standard  station  at  Durham, 
N.  C. 


Hartz  on  MBS 

HARTZ  MOUNTAIN  Products, 
New  York  (bird,  pet  products), 
after  a  seasonal  hiatus  resumed 
its  program  on  Mutual  yester- 
day (Oct.  15)  featuring  singing 
canaries  and  other  pets.  Titled 
Cayiary  Pet  Show,  it  is  heard  over 
51  stations  from  WGN  Chicago, 
Sunday  2:45-3  p.m.  Agency  is 
George  H.  Hartman  Co.,  Chicago. 

//  you  buy  or  plan 
advertising  for 
Iowa,  you  need 

THE  1944 
IOWA  RADIO 
AUDIENCE  SURVEY 

gives  you  detailed  analysis  of 
"llsfening  areas"  of  every  Iowa 
station,  programs  that  appeal  to 
urban,  village,  and  farm  families, 
and  listening  habits.  Illustrated 
v/ith  pictographs  for  quick  and  easy 
reading.  You  can  get  a  copy  free 
by  writing  to 

CENTRAL  BROADCASTING  CO. 
912  Walnut  St.,  Des  Moines,  Iowa 
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TEAM  BEHIND  THE  BOMBER  TEAM 


•  Just  as  seven  men  fight  as  a  team  in  a  bomber, 
seven  girls  work  as  a  team  at  a  Sylvania  Radio  Tube 
assembly  bench. 

Thousands  of  fine  precision  radio  tube  parts  are 
assembled  into  a  finished  product  that  must  pass 
rigorous  tests  for  ruggedness  and  sensitivity. 

This  is  work  that  calls  for  the  feminine  touch,  pa- 
tience and  sense  of  detail.  Each  girl  "plays  the 
position"  on  the  team  best  suited  to  her  ability. 


Sylvania  assembly  teams  compete  with  each  other. 
But  the  champion  in  accuracy  always  takes  pre- 
cedence over  the  champion  in  speed. 

This  teamwork  is  just  another  example  of  how 
Sylvania  maintains  radio  tube  production  at  the 
highest  standard  of  quality  anywhere  known. 

You  can  sell  Sylvania  Radio  Tubes  with  complete 
confidence. 


Quality  That  Series  the  War  Shall  Serve  the  Peace 


RADIO  DIVISION  \  EMPORIUM,  PENNSYLVANIA 


SYLVANIA 


ELECTRIC  PRODUCTS  INC. 

RADIO  TUBES,  CATHODE  RAY  TUBES,  ELECTRONIC  DEVICES,  INCAN. 
DESCENT  LAMPS,  FLUORESCENT  LAMPS,  FIXTURES  AND  ACCESSORIES 
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'  ACTIVE 
SALT  LAKE 
MARKET 


iBa4 


.  E  iiacfarlanp  1944 


If 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio    listening  market. 


National  Representative 
JOHN  BLAIR  &  CO. 
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W.  E.  MACFARLANE,  vice-presi- 
dent of  WGN  Chicago,  business 
manager  of  the  Chicago  Tribune, 
and  chairman  of  the  Executive 
Committee  of  Mutual,  died  sud- 
denly last  Monday  of  a  heart  at- 
tack. He  was  60  and  had  served  the 
Tribune  38  years — the  last  16  as 
business  manager. 

Mr.  Macf  arlane  was  active  in  the 
affairs  of  both  Mutual  and  WGN. 
He  had  served  as  president  of 
Mutual  without  salary  from  its 
formation  in  1934  until  November 
1942,  when  the  appointment  of  its 
first  paid  head,  Miller  McClintock, 
was  announced.  At  that  time  he  was 


elected  chairman  of  the  Executive 
Committee.  Mr.  Macfarlane  started 
with  the  Tribune  as  secretary  to 
the  advertising  manager.  He  be- 
came manager  of  classified  adver- 
tising and  later  head  of  the  •ad- 
vertising department.  He  succeeded 
the  late  S.  E.  Thomason  as  busi- 
ness manager  in  1928,  when  the 
latter  resigned. 

Mr.  Maci'arlane  was  a  director 
of  the  American  Newspaper  Pub- 
lishers Assn.  and  former  chairman 
of  the  Bureau  of  Advertising  of 
ANPA.  He  also  was  a  director  of 
Press  Wireless  and  was  active  in 
its  development. 


NO 
IN 

^out tbe  sales  gtavy 
to  Greasy  Creek  (Ky)  co>er. 

te.aU  buslne..  „,e  Trading  Area. 

T.VE  covers  *e  Lou.vrUe^  ^^^^ 

nouri.b«.ent,  and  tbr 
use  WAVEl 


MR.  MACFARLANE 

CBS,  ARMY,  PLAN 
SHOW  TO  AW  VETS  \ 

TO  PREPARE  both  soldier  and] 
civilian  for  the  soldier's  return  to  : 
civilian  life,  the  Columbia  Broad-  ; 
casting  System,  in  cooperation  j 
with  the  War  Dept.,  Army  Service  , 
Forces,  will  present  a  series  of  pro-  I 
grams  titled  Assignment  Hoine,  be-  ' 
ginning  Dec.  9.  It  will  be  heard  on  ' 
CBS  each  Saturday,  4:30-5  p.m.  ( 
(EWT). 

After  conferences  with  Lt.  Gen.  I 
Brehon    Somervell,     Commanding  ' 
General,  ASF,  CBS  decided  to  pre-  [ 
sent  the  programs  "as  a  contribu- 
tion to  public  undexstanding  of  the 
complex  situation  confronting  the 
Nation  upon  the  leturn  of  the  vet- 
eran, and  the  part  ASF  will  play 
in  resolving  it." 

Production  is  to  be  supervised  by 
Maj.  Andre  Baruch,  recently 
named  officer  in  charge.  Radio 
Placement  Section,  ASF,  liaison  be- 
tv/een  the  ASF  and  radio  [Broad- 
casting, Oct.  9].  Sgt.  Artie  Law- 
rence, formerly  of  'Hollywood  Play- 
house and  Columbia  Workshop,  will 
write  the  series  which  will  be  pri- 
marily dramatic,  and  will  include 
pick-ups  from  Army  centers  in  thQ 
U.  S.  and  overseas. 


I* 

CONSOLIDATED  ROYAL  Chemical 
Corp.,  Chicago  (Krank"s  Shave/ 
Kreem ) ,  is  ijresentiog  a  quarter-hour 
roundup  of  scores  aud  late  football- 
news  following  the  nine  collegiate, 
football  games  on  WIND  Chicago. 
Agency  is  CampbeU-Ewald,  Chicago. 


W  M I  N,  St.  Paul,  Minn. 

.  .  .  without  question   AP  is  the 
best  news  service  which 
WMIN  has  ever  used. 
Frank  M.  Devaney 
Ais't   General  Manager 


available  through 

PRESS  ASSOCIATION/mc. 

so  BeckafalUr  Ploia 
New  York.  N.Y. 
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CBC  Elevates  Ritchie 

rEhLS  RITCHIE,  press  represen- 
lative  at  Toronto  of  the  Canadian 
Jroadcasting  Corp.,  has  been  ap- 
pointed supervi- 
sor of  press  and 
information  s  e  r- 
vice  for  the  CBC, 
according  to  an 


announce  m  e  n  t 
from  Ottawa  by 
Dr.  A  .  Frigon, 
general  manager. 
E.  A.  Weir,  CBC 
commercial  man- 

iMr.  Ritchie  ^^^V'  ^^^^  has  al- 
so been  supervi- 
jior  of  press  and  information  for  a 
dumber  of  years,  has  relinquished 
the  latter  post  to  devote  his  full 
time  to  commercial  management. 
Mr.  Ritchie  joined  CBC  in  1940  as 
■an  editor  of  the  CBC'  national  news 
service,  and  in  1942  was  appointed 
press  representative.  He  has  done 
public  relations  and  newspaper 
ijwork  in  New  York  and  Toronto. 


Callahan  Escapes 

LEONARD  CALLAHAN,  Chief 
cf  West  Coast  office.  Radio  Branch, 
War  Dept.,  Bureau  of  Public  Re- 
lations, escaped  serious  injury  on 
Oct.  2  when  an  Army  Flying 
Fortress  in  which  he  was  flying 
with  six  members  of  Ray  Noble's 
orchestra  made  a  forced  belly 
landing  at  San  Bernardino  (Cal.) 
Army  Air  Field,  when  the  land- 
ing gear  failed  to  operate.  Plane 
v;as  one  of  six  returning  Edgar 
Bergen  and  members  of  his  NBC 
Chase  &  Sanborn  Show  to  Holly- 
wood following  a  broadcast  from 
Alamogordo  (N.M.)  Army  Air 
Base.  The  pilot,  Capt.  Arva  An- 
derson, exhausted  his  gas  sup- 
plies and  made  landing  with  only 
slight  damage  to  the  passengers' 
nerves. 


Wilson  Sport  Show 

WILSON  SPORTING  Goods  Co., 
Chicago,  has  started  quarter-hour 
program,  featuring  news  of  the 
sporting  world  and  guest  inter- 
views with  sport  headlines  and 
Arch  Ward,  sports,  editor  of  the 
Chicago  Tribune  as  m.c,  on  WENR 
Chicago,  Thursdays.  The  13  week 
contract  was  placed  through  U.  S. 
Adv.  Co.,  Chicago. 


28th 

U.  S.  METROPOLITAN  DIST. 

LISTENERS 
PER  DOLLAR 


MORE 


Ask  HEADLEY-REED 

New  York,  Chicago, 
Detroit,  Atlanta 
San    Francisco  ^\ 


OWI  PACKET,  WEEK  NOV.  6 


Check  the  list  be!ow  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning-  Nov.  6.  OWI  transcriptions  contain  six  50-second  announcements  suitable 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tel!  your  clients 
about  them.   Plan  schedules  for  best  timing  of  these   important  war  messages. 


WAR  MESSAGE 


STATION 
NET-  Group 
WOI'K  KW 
PLAN    Aff.  Ind. 


ANNOUNCEMENTS 


Group 
01 


Aff. 


Ind. 


NAT.  SPOT 
PLAN 
Live  Tran* 


Mail  Early    -  -- 

Planned  Spending  

IWerchant  Marine  Recruiting 

Car  Pooling    

Hold    Prices  Down   

V-Mail   


DEPENDABLE 


than  any  other 
geyser.  It  deserves 

the  name 
"OLD  FAITHFUL" 


See  OWI  Schedule  of  War  Messages  133  for  names  and  time  of  programs  carrying  war 
messages    under    National    Spot    and    Network  Allocation  Plans. 


WhoVe  you  crazy 
about,  Simanthy? 


crazy  about:  those 
,  smart,  smart  men 
at  WDAY! 


Women  around  Fargo  — and  that  includes  prac- 
tically every  woman  in  every  town  and  on  every 
farm  within  lOO  miles  —  get  most  of  their  house- 
hold hints,  their  beauty  tips,  their  local  and 
world  news  from  WDAY.  So  do  the  men,  for 
that  matter.  But  WDAY  knows  who  spends  the 
family  cash  — so  that's  the  girl  we  go  for! 


WDAY 


f,     FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C.^ 


AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


D  EPENDABLE 

that  is  why  WHBQ 
has  more  renewals 
per  year  than  any 
other  Memphis 
Station. 


Memphis  is  the  world's 
largest  producer  of 
cotton  seed  products 


SOOTH'S  24-Hour  Station 


.0  lOl 

IS. 

as  1- 
c  co' 
sta;. 
dhiv. 
id  edu 

Bob  Alburty,  General  Mjnaqer  Force; 

f  Yox 

  'ined  . 

MEMPHIS.  TENNESSEE  -ial 


Your  MUTUAL  Friend 


Represented  by  RAMBEAUr* 
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counties  get  the  force  of 
WWNC's  non-directional 
1,000  watt  signal! 
These  17  counties  — the 
entire  Western  North 
Carolina  market  — are  all 
in  the  primary  and  secondary 
(tertiary  is  bonus) 
coverage  of 


Serving  Western  North  Carolina 
from  ASHEVILLE  cl 

DON  S.  fl/AS,  Executive  Director 
Represented  by  The  KATZ  AGENCY.^ 


check  these 
answers  to 

your 
reeording 
problems 


24  HOUR  SERVICE 
on  direct  cut  copies 
of    your  recordings 

AIR  CHECK 
SERVICE 
"as  others  hear  it" 

COMPLETE  FACIL- 
ITIES for  spot  an- 
nouncements, remote 
pickups,  service  on 
all  recording  prob- 
lems. For  further  in- 
formation, write  .  .  . 


J^EC^mS  CO. 

'  121  Vermoht  Ave.  Washington  5.  D.  C. 
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EDITH  M.  KXUTSEX,  former  me- 
dia director  at  McCann-Ericksou, 
Minneapolis,  has  joined  Christiansen 
Adv.  Agency,  Chicago,  as  director  of 
research  and  media. 

DORIS  SMITH,  radio  commercial 
writer  of  Kenyon  &  Eckhardt,  Xew 
York,  has  been  api^ointed  copy  super- 
visor of  the  agency,  a  new  position. 

DEAX  SHAFFXER,  former  produc- 
tion manager  of  CAB  reports  of  Cross- 
ley  Inc.,  X'ew  -ork,  has  .joined  the 
Biow  Co.  as  a  radio  research  analyst. 

WEST  ilARQUIS  Inc.,  Los  Angeles, 
ha.s  moved  to  larger  offices  at  510  W. 
Sixth  St.  Telephone  is  Madison  7758. 

KEITH  EVAXS,  formerly  on  adver- 
tising staff  of  Los  Angeles  Examiner, 
has  joined  Western  Adv.  Agency  as 
account  exeeiitivo.  Eedee  Lokey,  for- 
mer writer  of  KFI  Los  Angeles,  has 
joined  the  agency  as  public  relations 
director. 

LU  MORAN,  former  women's  adver- 
tising manager  of  Roos  Bros.,  San 
Francisco  (men's,  women's  clothier), 
has  joined  Hillman-Shaue-Breyer.  Los 
Angeles,  as  publicity  and  promotion 
director  of  fashion  accounts  serviced 
by  that  agency. 

C.  E.  HOOPER  Inc.,  audience  sur- 
vey firm,  has  moved  West  Coast  of- 
fices from  downtown  Los  Angeles  to 
6253  Hollywood  Blvd.  Telephone  is 
Hollywood  3553.  Mrs.  Ruth  Arnold 
continues  as  Pacific  Coast  manager. 

BYROX  KEATIXG  Co.,  Cincinnati 
advertising  agency,  has  established  ex- 
ecutive and  creative  departments  in 
Terrace  Park,  a  Cincinnati  suburb. 
Address  is  Box  27,  Terrace  Park,  O. 

ROLAXD  ISRAEL,  radio  director  of 
the  J.  M.  Korn  Adv.  Agency,  Phila- 
delphia, and  Helen  Sharp,  continuity 
writer,  were  married  in  Philadelphia. 

ELBO  GREES  Household  Cleaner 
Co.,  Philadelphia,  has  appointed  J. 
M.  Korn  &  Co.,  Philadelphia,  as 
agency. 

XED  SMITH,  former  assistant  sen- 
ior copy-writer  of  Kenyon  &  Eck- 
hardt, Xew  York,  has  been  appointed 
head  of  the  copy  department  of  Ray- 
mond Spector  Co.,  Xew  York,  a  new 
position. 

DAVID  M.  HAUSSDORF,  former 
head  of  the  Copy  Work  Shop.  X'ew 
York,  has  joined  the  creative  staff 
of  Advertisers'  Broadcasting  Co.,  Xew 
York  production  agency. 

GLEX  de  G.  SMITH,  for  the  past 
7  years  with  D'Arcy  Adv.  Co.,  and 
Coca-Cola  Co.  of  Canada,  Toronto, 
has  joined  Ronald  Adv.  Agency,  To- 
ronto, as  account  executive. 

RHODA  HOWE,  account  executive 
of  J.  Walter  Thompson  Co..  Toronto, 
has  been  transferred  to  the  Xew  York 
office. 

HARRY  MAYXARD,  one-time  agen- 
cy head  and  recently  discharged  Ma- 
rine major,  has  joined  BBDO,  Holly- 
wood as  talent  buyer.  Maggie  Foss, 
formerly  of  CBS  Hollywood,  has 
joined  the  department.  Henry  Allen, 
former  midwestern  producer,  has 
joined  BBDO,  Los  Angeles  as  radio 
timebu.ver  and  program  supervisor. 
He  will  work  with  Wayne  "Tiss.  as- 
sociate radio  director  and  vice-presi- 
dent in  charge  of  Hollywood  opera- 
tions. 


TO  BOLSTER  Cleveland's  lagging 
Ited  Cross  blood  donor  drive.  WJW 
•  eland  aired  a  special  tvro  hour 
jiromotion  show  featuring  Comdr. 
(,'oi\vdon  "Wassell  and  volunteer  local 
talent.  Result  was  blood  donors  phon- 
ing the  station  for  appointments  at 
the  rate  of  almost  two  a  minute. 


WTDP  r  1508 

ill!  i[if  -f^k 

GIGGLING  Joe  Harsch  (left)  points  a  finger  at  genial  Bill  Henry  as  the 
two  CBS  commentators  of  WTOP  AVashington  get  a  couple  of  laughs 
out  of  the  way  Al  Hirshfeld,  artist,  caricatures  them  for  promotion. 

WCOP  Transfer  to  Coivles  Approved; 
Sale  of  WNBC  to  O'Neil  Also  Granted 


SALE  OF  two  additional  Bulova 
stations  — •  WCOP  Boston  and 
WNBC  Hartford  —  for  $225,000 
and  $220,000  respectively,  was  ap- 
proved by  the  FCC  at  its  en  banc 
broadcast  meeting  last  week.  The 
Cowles  newspaper  and  radio  in- 
terests acquired  WCOP  from 
Arde  Bulova,  New  York  watch 
manufacturer  and  broadcaster,  and 
his  associate,  Harold  A.  Lafount. 
The  Yankee  Network  Inc.,  headed 
by  W.  O'Neil,  president  of  the 
General  Tire  &  Rubber  Co.,  ac- 
quired WNBC  from  the  same  prin- 
cipals with  the  maximum  price 
fixed  at  $250,000,  including  adjust- 
ment of  assets  in  excess  of  liabili- 
ties. The  FCC  authorized  change 
of  WNBC  call  letters  to  WHTD. 

With  approval  of  these  transac- 
tions, Mr.  Bulova  now  has  two  other 
applications  for  transfer  pending 
before  the  Commission.  He  has  con- 
tracted to  sell  WPEN  Philadelphia 
and  its  PM  adjunct  to  the  Philadel- 
phia Bulletin  for  $620,000,  and 
WOV  New  York  to  the  Mester 
Bros.,  of  Brooklyn,  for  $300,000.  It 
is  understood  he  does  not  contem- 
plate selling  WNEW  New  York. 
Previously,  Mr.  Bulova  had  sold, 
with  FCC  approval,  WELI  New 
Haven,  to  Col.  Harry  C.  Wilder, 
for  $225,000. 

WCOP  will  be  directed  by  Craig 
Lawrence,  executive  head  of 
WHOM  Jersey  City,  recently  ac- 
quired by  the  Cowles  group.  A.  N. 


(Bud)  Armstrong  will  remain  with 
the  station  in  Boston  as  Mr.  Law- 
rence's chief  assistant.  Stations 
now  in  the  Cowles  group  are,  in 
addition  to  WCOP  and  WHOM. 
WOL  Washington,  WNAX  Yank- 
ton, and  KENT  Des  Moines.  The 
Cowles  company  has  pending  an  ap- 
plication for  a  new  regional  station 
in  Minneapolis-St.  Paul  on  580  kc. 

WCOP  operates  on  1150  kc  with 
500  w  and  is  an  independent. 

WNBC  operates  on  1410  kc  with 
5,000  w  and  is  a  Blue  outlet,  but 
has  broadcast  Yankee  Network 
news.  The  station  is  expected  to 
become  a  fulltime  MBS-Yankee  out- 
let when  the  present  contract  with 
WTHT  Hartford,  expires  in  about 
a  year.  The  latter  station  is  owned 
by  the  Hartford  Times. 


Canada  Discs 

NATIONAL  DRUG  &  Chemical 
Co.  of  Canada,  Montreal  (gin 
pills),  has  started  a  transcribed 
series  Today  in  History  on  a  num- 
ber of  Canadian  stations.  Account 
is  placed  by  A.  McKim  Ltd.,  Mont- 
real, National  Drug  agency. 


Musterole  in  Canada 

MUSTEROLE  Co.,  Cleveland  (pro- 
prietary) has  started  chain  breaks 
on  15  Canadian  stations.  Account 
is  placed  by  Erwin,  Wasey  &  Co., 
New  York. 


isic  Station 

BLUE  NETWORK 

Genera/  Manager. 


TIDE  WATER  Associated  Oil  Co.. 
iddiiig  to  its  first  schedule  of  footliall 
{uoadcasts  in  the  east  using  "WIXS 
A'ew  York  [Beoadcastixg.  Oct.  2]. 
s  sponsoring  round-ups  of  college  and 
Ipro  football  games  on  WHX  Xew 
lYork.  Bert  Lee  and  Ward  Wilson  give 
wrogDosticatious  of  the  Saturday  col- 
■llege  football  games  on  Friday.  6.4.5- 
7  p.m.  and  round-up  summaries  of 
Ithe  games  on  Saturday,  same  time.  In 
'ladditional  five-minute  periods  Sunday, 
iplaced  before  and  after  WHX  cover- 
,iage  of  the  New  York  Giants  games. 
iLee  and  Wilson  present  roundup  re- 
"view  of  pro  games  and  scores  for 
iTidewater.  Contract  for  ten  weeks 
;placed  through  Leunen  &  Mitchell. 
X'ew  York. 

IHILLMAX-^  PURE  FOODS.  Chica- 
go, on  Sept.  28  began  spot  announce- 
ments   on    three    Chicago  stations: 

?WMAQ.  8  weekly  ;  WGX.  11  weeklv  ; 
WBBM.  5  weekly.  The  13  week  con- 
tracts were  placed  by  Julian  Frank 

:  Agency,  Chicago. 

HUNT  STROMBERG  Productions. 
Hollywood  film  producing  unit,  has  ap- 
pointed Ruthrauff  &  Ryan.  Xew  York, 
to  handle  advertising.  Radio  along 
with  other  media  will  be  used. 

KEJI  Yffg.  Co..  X"ew  York^  manufac- 
turers of  starting,  lighting  and  igni- 
tion parts  for  automotive  industry, 
has  appointed  Philip  I.  Ross  Co..  Xew 
York,  to  handle  advertising.  Radio 
is  being  considered. 

SIERRA  MADRE  Winery  Inc..  Xew 
Y^ork.  has  appointed  Erland  Adv.. 
X'ew  York,  to  handle  advertising.  On 
X'ov.  7  firm  starts  twice-weekly  quar- 
ter-hour musical  program  with  Syd 
Gary,  singer,  for  52  weeks  on  WMCA 
X'ew  York. 

G.  E.  BARBOUR  &  Co.,  St.  John. 
X'.  B.  (wholesale  grocers),  has  started 
transcribed  program  on  a  number  of 
eastern  Canadian  stations.  Account 
was  placed  direct. 

BALLAXTYNE'S,  Washington  book- 
store, is  sponsoring  a  weekly  program. 
Book  Reviews  and  Interviews,  weekly 
over  WI>fX  Washington,  Wednesday 
8:15-8:30  p.m.  Bart  Barber  is  liter- 
ary commentator.  Contract  for  13 
weeks  was  placed  direct. 

ROGERS  BROS.  SEED  Co.,  Chica- 
go, has  appointed  Scheck  Adv.,  Xew- 
ark,  X".  ,J.,  to  handle  its  advertising 
and  Oct.  16  starts  participations  on 
Dr.  Eddi/'s  Food  and  Home  Forum 
on  WOR  X"ew  York  in  a  test  drive  for 
Idaho  Potato  Meal.  Contract  is  for 
52  weeks. 


Well  Titled 

PACE  OF  WARFARE  in 
New  Guinea  is  so  complex 
that  Lt.  James  E.  Moore,  for- 
mer secretary  to  Robert  G. 
Soule,  vice  -  president  -  mer- 
chandising manager  of 
WFBL  Syracuse,  writes  he  is 
now  Assistant  Brigade  Ad- 
jutant, Brigade  Classifica- 
tion and  Assignment  Officer, 
Brigade  Personnel  Otticer, 
Brigade  Leave  Control  Offi- 
cer, Brigade  Troop  Move- 
ment Officer,  Officers'  Mess 
Officer,  Brigade  Custodian  of 
Casualty  Files,  writer  of  the 
special  monthly  Brigade 
Magazine  and  Brigade  his- 
torian. None  of  these  duties 
overlaps  and  for  lack  of  Syi'a- 
cuse  social  life  Lt.  Moore  de- 
votes three  evenings  a  week 
to  teaching  a  shorthand  class. 


"WFDF  Flint  says  I  should 
keep  in  touch  with  all  the  boys." 


L.  B.  LABORATORIES.  Hollywood 
(hair  oil),  on  Oct.  9  started  daDy  sta- 
tion break  announcements  on  WENR 
Chicago.  Firm  also  uses  daily  time 
signal  announcements  on  WMAQ 
Chicago  and  a  six-weekly  quarter- 
hour  newscast  on  KFVD  Los  Angeles. 
Contracts  are  for  13  weeks.  Agency 
is  Glasser-Gailey  &  Co..  Los  Angeles. 

IXTERSTATE  BAKERIES  Corp., 
Los  Angeles  ( Weber"s  bread),  on  Oct. 
3  started  sponsoring  twice-weekly  30- 
minute  children's  quiz,  Weber's  Round- 
Up.  on  KMPC  Hollywood.  Contract  is 
for  52  weeks.  X^eg  Monett,  radio  di- 
rector of  Dan  B.  Miner  Co.,  Los 
Angeles  agency  servicing  account,  is 
m.c.  and  producer.  Baking  firm  also 
sponsors  Lone  Ranger  thrice-weekly  on 
7  Don  Lee  Southern  California  sta- 
tions. 

MAGNETIC  Springs  Water  Co.,  Los 
Angeles  (bottled  water),  has  ap- 
pointed Western  Adv.  Agency  to  han- 
dle advertising.  Radio  is  being  con- 
sidered along  with  other  media. 

C.  F.  SMITH  Co.,  Los  Angeles 
(sportswear),  has  appointed  Western 
Adv.  Agency  to  handle  its  national 
advertising,  and  is  considering  radio 
with  other  media. 

RALPH  R.  WEAVER,  former  ac- 
count executive  with  Street  Railways 
Adv.  Co.,  has  rejoined  Hills  Bros.  Co.. 
X"ev.'  York,  makers  of  Dromedary 
Food  Products,  as  advertising  director. 

PETER  FOX  BREWIXG  Co.,  Chi- 
cago, has  changed  its  quarter-hour 
show  on  WMAQ  Chicago,  Monday 
through  Friday  from  a  transcribed 
music  show  to  a  news  program,  fea- 
turing Morgan  Beatty,  commentator. 
The  52-week  contract  was  placed  by 
Schwimmer  &  Scott,  Chicago. 

MIDWEST  Mfg.  Co.  (Enduro  Prod- 
ucts), has  signed  a  year's  contract  for 
spot  announcements  on  WEXA,  FM 
affiliate  of  WW  J  Detroit. 

BROMO-SELTZER.  Ltd.,  Toronto, 
has  appointed  F.  H.  Hayhurst  Co., 
Toronto,  to  handle  advertising  ef- 
fective Jan.  1,  1945.  Campaign  for 
next  year  is  now  being  prepared. 

THE  Chicago  Daily  Neics,  Chicago, 
has  renewed  two  quarter-hour  shows. 
Rhythm  Edition,  a  six-weekly  musical 
recorded  program  and  five-weekly 
Stories  liy  Malcolm  Claire  on  WENR 
Chicago.  The  52-week  contracts  were 
placed  by  Schwimer  &  Scott,  Chicago. 

J.  GOLDSMITH  &  Sons  Co.,  Mem- 
Ijhis  department  store,  is  sponsoring 
two  additional  quarter-hours  weekly 
on  WHBQ  Memphis,  to  be  devoted 
to  an  educational  transcribed  series 
created  by  Time  magazine.  Programs 
are  tied  in  with  the  local  school  sys- 
tem and  will  be  compulsory  listening 
for  aU  school  students. 


New  Television  Device 

TELEVISION  A  S  S  0  C  I  A  TED, 
Chicago,  has  introduced  the  Eddy 
Kalei-Disc  Projector,  an  automatic 
pattern  machine  producing  a  series 
of  variable  geometrically  perfect 
patterns  on  the  television  screen. 
The  projector  is  considered  as  an 
acceptable  video  counterpart  of  the 
music  bridges  used  in  television 
and  also  can  displace  the  fixed 
slides  and  test  pattern  usually  as- 
sociated with  television  produc- 
tions. It  uses  either  color  patterns 
or  black-and-white  designs. 

Next  on  the  market  will  be  the 
Kaleid  -  0  -  Strip  Projector  which 
produces  patterns  on  the  television 
screen  also  but  is  fed  with  film 
rather  than  the  disc. 

IMPERIAL  OPTICAL  Co.,  Toronto, 
has  started  Stories  From  Canadian 
History  weekly  on  CFRB  Toronto. 
Account  was  placed  by  Vickers  & 
Benson,  Toronto. 

HADLEY  Falls  Trust  Co..  Holyoke, 
has  started  cooperative  sponsorship 
of  Boake  Carter,  Monday,  Wednesday 
and  Friday,  on  WH'YX  Holyoke, 
jMass. 

RIVIERA  Co.,  Los  Angeles  (retail 
ice  cream),  has  started  participation 
five  times  weekly  in  Norma  Young's 
Happy  Homes  on  KHJ,  with  daily 
spot  announcements  on  KRDK.  Con- 
tracts are  for  13  weeks.  Agency  is  Ad- 
vertising Arts,  Los  Angeles. 
SOUTH  BOSTON  Savings  Bank, 
Boston,  has  appointed  Wendell  P. 
Colton  Co.,  New  York,  to  handle  ad- 
vertising for  mortgage  loans.  Using 
radio  for  the  first  time,  Oct.  1  bank 
started  weekly  quarter-hour  news  pro- 
gram for  13  weeks  on  WBZ  Boston. 


Hem.  Carlo  Franco 
Young  &  Rubicam,  Inc. 
Xeu-  York,  N.  Y.  ■ 
Dear  Carlo: 

This  is  probably  the  last  I'll  be  writing 
about  our  own  war  correspondent, 
Howard  L. 
Chernoff,  be- 
cause he's  now 
back.  I  think 
you  ought  to 
knoiv  hoic  his 
trip  jvas  fin- 
ished. Not  only 
did  Chernoff 
go  across  to 
send  back 
stories  about 
W.  Va.  boys, 
but  he  also  fin- 
ished up  vnth 
a  mighty  in- 
teresting story 
concerning  W. 
Va.  heroes.  He 
arranged  to 
fly  back  on  a 
Litter  Plane 
that  carried 
16  w  ounded 
West  Virgian- 
ians.  When  the 
plane  set  down 
on  Mitchell 
Field  Chernoff 
made  a  half 
hour  tran- 
scribed in- 
terview w  i  t  h 
these  boys. 
Sort  of  a  fit- 
ting climax  to 
liis  three  months  overseas  I'd  say,  and 
certainly  a  fitting  climax  to  our  three 
months  of  these  special  public  service 
broadcasts. 

Regards,  Yours,  Algy 

The  W.  Va.  Network 


WCHS  Charleston 
WPAR  Parkersburg 


WSAZ  Huntingfon 
WBLK  Clarksburg 
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Today  and 
Tomorrow 

In  war  or  peace,  business  booms 
in  Winston-Salem.  Great  industries, 
thriving  agriculture,  INCOME!  Give 
your  product  a  chance  by  using  a 
station  that's  famous  for  its  sale- 
ability! 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 


NEW  ORLEANS 


60,000  WATTS 

Th«  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'l  R«p.  •  The  Katz  Agancy  Inc. 


ST.  LOUIS         6  3  0  KG. 


^  5  0  0  u 


i  '    T  r  ill  e 


BLUE  NETWORK 


Represented  by  John  BLAIR  &  CO. 


BEHIND 
^IKE 


W.  R.  (Bud)  WILLS,  news  analyst 
and  foiiner  foreign  eorrespondent  in 
Tokyo,  has  joined  KXOK  St.  Louis. 
Bob  Leonard  is  now  newscaster  with 
KXOK,  replacing  Bert  Metcalf,  re- 
signed. 

NELSON  M.  GRIGGS,  discharged 
from  the  Army,  is  now  an  announcer 
with  AVKRC  Cincinnati. 

NORMAN  PALMER,  formerly  of 
Timmins,  Out.,  has  joined  the  an- 
nouncing staff  of  CKLW  Windsor. 

LILLIAN  CALDAVELL,  KTSM  El 
Paso,  Tex.,  director  of  women's  pro- 
grams, has  been  appointed  a  member 
of  the  national  public  relations  com- 
mittee of  the  NAB's  Assn.  of  Women 
Directors. 

SAUNDERS  .T.  THOMAS,  formerly 
engaged  in  public  relations  work,  has 
been  appointed  manager  of  the  radio, 
stage,  screen  and  television  depart- 
ments of  Position  Securing  Bureau, 
New  York.  Mr.  Thomas  replaces 
I<"'rauk  AIcGranu  who  has  undertaken 
an  assignment  to  the  Far  East  for 
the  IT.   S.  Government. 

ZANA  PETERSON,  formerly  with 
KOMO  Seattle  and  Pacific  National 
Adv.,  has  joined  the  continuity  de- 
partment of  KIRO  Seattle. 

PAUL  PETERSON  has  been  add- 
ed to  the  announcing  staff  of  KHMO 
Hannibal,  Mo.  Maxine  Dierking  lias 
been  named  continuity  editor  and 
women's  ijrogram  director  for  the  sta- 
tion. 

EDGAR  F.  HIGGINS  Jr.  and  Ro- 
land Yoell  have  joined  the  war  ser- 
vices and  news  division  of  WOR  New 
York  as  news  editors.  Mr.  Higgins, 
released  from  the  armed  forces,  was 
formerly  an  NBC  news  editor  and 
prior  to  that  with  WFAS  White 
Plains,  N.  Y.  Mr.  Yoell  formerly  was 
a  filing  editor  and  summary  writer 
at  PA. 

PHYLLIS  PARKER,  a  freelance 
writer,  and  formerly  with  J.  Sterling 
Getchell  in  Hollywood,  has  joined 
MBS  as  manager  of  program  promo- 
tion, a  new  position. 

PAUL  GIBSON,  WBBM  Chicago 
m.c,  is  the  father  of  a  girl. 

ARTHUR  MOORE,  Hollywood  pro- 
ducer of  Young  &  Rubicam,  has  been 
transferred  to  the  agency's  New  York 
talent  department. 

EDMUND  L.  SOUDER  Jr.,  Blue 
Hollywood  newscaster,  has  been  ap- 
pointed network  war  correspondent 
in  the  China-Burma-India  theatre. 

JAMES  POWELL,  former  announcer 
of  NBC  Hollywood,  has  joined  KMPC 
Hollywood  as  news  writer-newscaster. 

HARRY  L.  THOMPSON,  former 
Downtown  Shopping  News'  Real  Es- 
tate Bldg.  editor,  has  joined  the 
WJJD  Chicago  sales  staff. 

ANN  CAMEHON,  formerly  of  KHJ 
Hollywood  continuity  department,  has 
joined  the  production  staff  of  Ray- 
mond R.  Morgan  Co.,  Hollywood 
agency. 

ARTHUUR  MAUS,  WBBM  Chicago 
engineering  supervisor,  is  the  father 
of  a  boy. 

KYLE  THOMAS,  formerly  of  WHBQ 
^Ii'miihis,  has  joined  WMPS  Mem- 
phis as  announcer  and  special  events 
ji'iMiiter.  Harold  Hill  is  now  an  an- 
nouncer with  WMPS. 

PHYLLIS  PARKER  has  joined  MBS 
New  York  as  manager  of  iii-ogram 
promotion.  Slie  is  a  former  executive 
and  writer  for  .J.  Sterling  Getchell 
Agency. 


JAMBS  M.  DOOLITTLE.  formerly 
with  WSAU  AVausau,  Wis.,  as  chief 
annoimcer,  has  joined  National  Re- 
cording Co.,  ('hicago,  as  producer 
and  assistant  to  Richard  Bradley, 
managing  director. 

BOB  LAURENCE,  formerly  of  WOA' 
New  York  and  World  Broadiastiug 
System,  has  joined  the  announcing 
staff  of  WPEN  Philadelphia. 

ALAN  HAHN,  script  writer  of  KYW 
Philadelphia,  and  Shirley  Abeles,  a 
Westinghouse  office  head  in  New 
Y'ork.  are  to  be  married  Oct.  29. 

ED  PARKER  of  New  York  and  Jim- 
my Rice  of  Watertown  are  new  an- 
nouncers at  WWNY  Watertown, 
N.  Y. 

EDDIE  PERRIGO,  former  musical 
advisor  of  KVOA  Tucson.  Ariz.,  is 
now  continuity  chief  of  KOIL  (!)mah:i. 
succeeding  Betty  Blackburn  A'ogt,  who 
resigned  to  go  overseas  with  the  Red 
Cross. 

GLEN  BROMWELL.  foimerly  of 
KYOR  Colorado  Springs,  has  joined 
KLZ  Denver  as  announcer. 

INEZ  YARBROUGH,  formerly  with 
KMOX  St.  Louis,  joined  Neblett  Ra- 
dio I'roductions,  Chicago,  as  assistant 
to  the  production  manager,  Herbert 
Coch. 

PAUL  CLARK,  former  NBC  Chicago 
engineer  now  with  the  U.  S.  Army 
Air  Forces,  has  l)eeu  promoted  to 
lieutenant-colonel. 

PARKER  GIBBS,  NBC  Chicago  di- 
rector, is  the  father  of  a  girl. 

PVT.  EDWARD  KOOPS,  former 
production  manager  of  WOWO-WGL 
Fort  AYayne,  lud.,  is  now  stationed 
at  Pyote,  Tex.,  writing  and  producing 
musical  comedies  for  the  Army. 

ERNEST  LIND,  formerly  of  KJBS 
San  Francisco,  has  joined  KYA  San 
Francisco  as  announcer. 

ALAN  KEYS,  formerly  with  AVHK- 
WCLE  Cleveland,  has  joined  KGO 
San  Francisco  as  announcer. 

BETTY  STEWART,  formerly  of 
CKUA  and  CFRN  Edmonton,  and 
CP^GP  Grande  Prairie,  Alberta,  has 
joined  the  continuity  staff  of  CKWX 
A'ancouver.  Marge  AA'esson,  formerly 
of  Regina,  has  joined  CKWX  as  con- 
tinuity writer. 

VAL  CLARKE,  news  editor  of  CKLW 
AVindsor-Detroit,  has  left  for  Great 
Britain  and  will  visit  troops  of  the 
AA'indsor-Detroit  area  for  a  six  week 
period  at  the  fighting  fronts.  He  will 
send  daily  dispatches  to  CKLAA^  for 
broadcast  and  publication. 

NORMAN  PALMER,  formerly  of 
CKGB  Timmins,  Ont.,  has  joined  the 
announcing  stac  of  CKLW  AA''iudsor- 
Detroit. 

HAL  LAAVRENCE,  discharged  from 
the  RCAF  and  formerly  with  CKLW 
AA'indsor-Detroit.  CKGB  Timmins, 
Ont.,  and  CHML  Hamilton,  Ont.,  is 
now  free-lancing  as  a  commercial  an- 
nouncer in  Toronto. 

A.  E.  POAVLEY,  chief  of  the  Cana- 
dian Broadcasting  Corp.  Overseas 
Unit,  is  back  in  London  after  a 
month's  visit  to  Ottawa  and  Toronto 
for  conference  with  CBC  executives, 
on  plans  for  covering  the  final  stages 
of  the  European  war. 

STANLEY  MAXTED,  BBC  war  cor- 
respondent and  formerly  with  CBC, 
is  one  of  the  survivors  of  the  Arn- 
liem  Airborne  division,  with  which  he 
went  to  cover  the  operation  for  the 
HBC  Radio  Neicsreel. 

JOHN  COLLINGWOOD  RBADE, 
recently  returned  to  CFRB  Toronto 
as  news  commentator  after  several 
years  at  Ottawa,  has  left  for  overseas 
to  gather  battlefront  material  for  his 
thrice  weekly  commentaries  on  CF'RB. 

LORNE  GREENE,  free-lance  com- 
mercial announcer  of  Toronto  and 
former  CBC  chief  announcer,  is  the 
father  of  twins,  a  boy  and  a  girl. 


AWARD  OF  MERIT  from  the  U.  S. 
Coast  Guard  for  support  in  cutting 
transcription  discs  for  SPAR  re- 
cruiting is  presented  to  civilian 
Robert  E.  White,  program  manager 
of  KDKA  Pittsburgh,  by  Lt.  (j.g.) 
Dorothy  L.  Nims,  in  charge  of, 
SPAR  recruiting,  Pittsburgh  area. 
Next  to  Mr.  White  is  SPAR  Yeo- 
man 2/c,  Rita  Hansen,  who  wrote' 
the  scripts  for  the  discs,  while  the 
Boatswain's  Mate  2/c  is  KDKA^ 
Senior  Announcer  Bill  Sutherland 
of  the  USCG  Temporary  Reserve. 


Standard  Resumes 

STANDARD  OIL  Co.,  San  Fran- 
cisco, on  Oct.  19  resumes  for  seven- 
teenth year  weekly  half  -  hour 
Standard  School  Broadcast  on  17 
NBC  western  stations,  Thursday. 
10-10:30  a.m.  (PWT).  A  music  ap- 
preciation series  directed  at  schools, 
the  programs  vdll  feature  Carl  Ka- 
lash  as  musical  director  with  an  or- 
chestra of  more  than  20  musicians 
and  guest  artists.  Programs  tie-in 
with  NBC  Stayidard  Symphony 
Hour,  weekly  symphonic  concerts 
sponsored  by  that  firm  on  14  NBC 
Pacific  and  Arizona  stations,  Sun- 
day, 8:30-9:00  p.m.  (PWT).  Agen- 
cy is  BBDO,  San  Francisco. 


Hi 
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Ryan  Asks  Space  for  Radio 


(Continued  from  page  18) 


jiuld  consider  the  record  of  serv- 
rendered  to  the  people  by  the 

jrious  services  in  the  past."  Mr. 

an  listed  safety  services  in  times 
disaster,  radio's  wartime  con- 

^ution  to  recruiting,  conserva- 
;(n,  salvage,  War  Bond  drives, 
ciod  donors  and  morale,  all  of 
Jich  continue  with  "full  force 
:^  effect". 

I        'Who  Paid  the  Bill?' 

He  traced  the  history  of  news- 
'l5ting,  told  how  early-day  news- 
m  developed  radio  news  report- 
j»  style  and  how  scores  of  others 
(K'e  been  trained.  He  enumerated 
;b  obstacles  which  radio  had  to 
idle  to  develop  its  own  news 
therers  and  pointed  to  the 
iiooth-working  machine  that 
iintained  an  unbroken  flow  of  in- 
jrmation  on  D-Day  and  continued 
'}  supply  its  listeners  with  stories 

bulletins  from  every  part  of 

globe." 

"Inevitably  we  get  down  to  the 
estion,  'Who  paid  for  all  this'?" 
atinued  Mr.  Ryan.  "Who  paid  for 
ils  slow  and  methodical  experi- 
'bntation  down  through  the  years? 
ho  bought  the  equipment,  used 
discarded  it,  then  bought  new 
id  better  equipment  to  do  the 
me  job  all  over  again,  only  a 
)tle  better?  Who  paid  the  salaries 
'  station  managers,  program  di- 
tors,    continuity    wi-iters,  an- 


th  Largest 
Market 

9- State  Area 


r 


III.,  Iowa,  Wise,  Minn.,  Mo., 
Kan.,  Neb.,  N.  Dak.,  S.  Dak. 


Chicago    4,508,492 

St.  Louis   1,485,868 

Twin  Cities    902,612 

Milwaukee    762,105 

Kansas  City    670,575 

I     Omaha    302,527 

I    Duluth-Superior    228,716 

.  TRI-CITIES   201,244 

Peoria    199,525 

Wichita    194,945 

Des  Moines    188,572 

Racine-Kenosha    154,167 

Bureau  of  Census  Bulletin,  Feb.,  1944) 

ail  sales  in  TRI-CITIES  totaled  more  than 
14  million  last  year.  You'!!  get  your  full 
are  if  you  use  .  .  . 


5000  WATTS     1270  KC 
3vAS/C  MUTUAL  NETWORK 
*lfiliate:  Rock  Island  ARGUS 


I 

Iword  H.  Wilson  Co.,  Noli.  Representatives 


nouncers,  salesmen,  engineers,  mu- 
sicians, traffic  managers,  newsmen 
and  hundreds  of  secretarial  em- 
ployes? 

"Every  one  of  them  had  to  learn 
or  be  trained  in  the  idiom  of  radio. 
All  had  to  develop  subconscious  na- 
tures adapting  themselves  to  their 
work.  A  radio  employe  was,  and 
always  has  been,  a  considerable  in- 
vestment. 

"The  mere  granting  of  licenses 
by  the  Government  to  operate  ra- 
dio stations  is  not  like  granting 
rights  to  mine  Government  land, 
for  example,  where  gold  lies  in 
abundant  quantities.  Radio  held  for 
its  licensees  only  so  much  as  they, 
by  their  ingenuity,  money  and  de- 
votion to  public  service,  could  make 
of  it.  That  wasn't  very  much  in  the 
early  days  of  radio,  and  before  it 
could  really  get  started  it  was 
plunged  into  the  depression  which 
began  in  1929.  But  its  owners  put 
up  money  and  more  money  and  sus- 
tained the  industry  until  finally  it 
became  self-supporting." 

The  NAB  President  paid  glowing 
tribute  to  "the  companies  that  in- 
vested their  advertising  dollars  and 
their  faith  in  an  untried  medium". 
He  told  how  they  experimented 
wit?i  this  program  and  that,  "re- 
ceiving inevitable  disappointments 
and  yet  coming  back,  again  and 
again,  until  broadcasting  as  a  me- 
dium for  the  sale  and  distribution 
of  products  was  proved  to  their  sat- 
isfaction." 

Asserting  that  some  advertisers 
"guessed  wrong"  but  continued  to 
come  back  "with  determination", 
Mr.  Ryan  said  these  advertisers 
"ultimately  earned  dividends  on  all 
that  they  had  spent  in  proving  the 
medium  of  radio". 


Forum  Coverage 

IN  ADDITION  to  Blue  Network 
coverage  of  evening  sessions  of  the 
New  York  Herald-Tribune's  annual 
forum  [Broadcasting,  Oct.  9],  dif- 
ferent portions  of  the  event  will  be 
broadcast  by  CBS  and  Mutual.  Lat- 
ter will  pick  up  a  discussion  on 
"Teamwork  for  Reconstruction" 
Oct.  16,  9:30-10  p.m.  and  "Leader- 
ship the  Youth  Minds"  Oct.  17, 
2:15-3  p.m.  with  Shirley  Temple  as 
one  of  the  speakers.  CBS  will  carry 
the  same  session  3:30-3:45  p.m. 
with  Dr.  Rene  J.  Dubos  as  speaker, 
and  the  same  afternoon  4-4:30  p.m. 
will  present  talks  by  Mr.  and  Mrs. 
Frederick  George  Miles. 


Murrow  Honored 

EDWARD  R.  MURROW,  chief  of 
the  CBS  European  staff,  and  Dr. 
George  H.  Gallup,  head  of  the  In- 
stitute of  Public  Opinion,  were 
among  four  to  receive  a  "distinc- 
tive service  medal"  for  eminence  in 
their  respective  fields  from  the 
School  of  Journalism  of  the  Syra- 
cuse U.  Paul  White,  CBS  news 
head,  accepted  the  honor  in  behalf 
of  Mr.  Murrow,  now  overseas,  on 
the  occasion  of  a  dinner  celebrating 
the  University's  10th  anniversary, 
given  by  the  New  Yoi'k  Press  Assn. 
in  New  York  Oct.  6. 


KOIN  Renewal 

KOIN  Portland,  which  has  oper- 
ated under  a  temporary  license 
because  of  the  "duopoly"  regula- 
tions, last  week  was  accorded  a 
regular  renewal  by  the  FCC  for 
the  period  ending  May  1,  1^47. 
Since  issuance  of  the  temporary 
renewal,  KALE  was  disposed  of 
to  the  Portland  (Ore.)  Journal,  in 
exchange  for  that  newspaper's 
minority  interest  in  KOIN.  C.  W. 
(Chuck)  Myers,  former  president 
of  the  NAB,  is  president  and  prin- 
cipal owner  of  KOIN. 


NINETEEN  HOUR  .solitary  stint, 
carrying  tho  station  announcements 
and  operation  wa.s  performed  by 
WHBQ  ^Memphis  announcer  .John  Orr 
when  one  man  was  absent  because  of 
ilhiess  and  another  misunderstood  the 
new  schedule. 


Latin  Market 

(Contiyiued  from  page  13) 

cause  it  reaches  a  large  diversified 
population." 

Since  the  leasing  of  shortwave 
facilities  by  the  Government,  he  re- 
ported, great  strides  have  been 
made  both  in  services  and  in  coun- 
teracting Axis  broadcasts.  Short- 
wave beams  from  the  U.  S.  were 
changed  to  reach  the  American  re- 
publics more  clearly  and  teaming 
of  transmitters  carrying  the  same 
program  made  possible  selectivity 
by  local  stations  affiliated  with 
CBS  and  NBC  for  rebroadcast  pur- 
poses. These  local  stations  in  the 
other  republics  were  able  to  choose 
the  clearest  signal  for  rebroadcast 
from  several  frequencies. 

New  engineering  techniques,  Mr. 
Francisco  declares,  will  make  pos- 
sible better  control  of  shortwave 
broadcasting  through  the  use  of 
measuring  devices  which  are  being 
installed  in  various  key  areas  in 
South  and  Central  America.  In 
most  of  the  countries,  panels  of 
radio  listeners  have  been  established 
to  monitor  the  quality  of  the  pro- 
grams. 

Mr.  Francisco  estimates  that  an- 
ticipated over-all  advertising  ex- 
penditures for  1944  by  U.  S.  busi- 
ness firms  through  radio,  press 
and  other  media  in  the  other  re- 
publics will  aggregate  $16,000,000, 
a  substantial  increase  over  expendi- 
tuies  in  1943.  This  figure,  he  points 
out,  "was  an  impressive  indication 
of  an  upward  trend.  It  was  also 
practical  evidence  of  determination 
by  U.  S.  business  management  to 
make  the  Good  Neighbor  policy 
mutually  helpful. 

"With  U.  S.  industry  absorbed  in 
war  work  and  unable  to  supply 
many  products  for  export,  this  in- 
crease in  export  advertising  was 
made  chiefly  in  preparation  for 
postwar  trade.  The  Latin  Ameri- 
can market  was  considered  by  ex- 
porters especially  attractive  for 
postwar  development  when  U.  S.  in- 
dustry again  would  be  able  to  sup- 
ply automobiles,  industrial  ma- 
chinery, office  equipment  and  other 
items  which  were  virtually  unob- 
tainable in  1943  for  civilian  use." 


No.  1  Station  in 
a  No.  1  Market 


PORTLAND,  OREGON^ 

FREE  &  PETERS  •  National  Representatives 


WHISI   WH'*  WHN  wHN 


DIAL  1050-50,000  WATTS 


KSEI 

POCATELLO  IDAHO 


lat' 


Actions  of  the 
FEDERAL  COMMUMCATIONS  COMMISSION 

 OCTOBER  7  TO  OCTOBER  10  INCLUSIVE  


Decisions  .  .  . 


OCTOBER  9 
KVOP  Plainview,  Tex. — Granted  license 
cover  CP  authorizing  new  station  (action 
10-2-44). 

The  Journal  Co.,  Milwaukee — Granted 
license  cover  CP  new  developmental  broad- 
cast station  W9XJC    (action  10-2-44). 

The  Crosley  Corp.,  Cincinnati — Granted 
mod.  CP  authorizing  new  experimental  tel- 
evision station  W8XCT,  for  extension  com- 
pletion date  from  10-28-44  to  4-28-45  (ac- 
tion 9-30-44). 

Providence  Journal  Co.,  Providence,  R.  I. 
— Placed  in  pending  file  application  new 
FM  station. 


The  Times-Mirror  Co.,  Los  Angeles — 
Same. 

WAGE  Syracuse— Same. 

The  Tribune  Co.,  Tampa,  Fla.— Same. 

WJAC  Johnstown,  Pa. — Same. 

Southeastern  Broadcasting  Co.,  Macon, 
Ga. — Same. 

Inter-City  Advertising  Co.,  Columbia, 
S.  C— Granted  CP  new  station,  1490  kc 
250   w  unlimited. 

KOIN  Portland,  Ore. — Granted  license  re- 
newal for  period  ending  5-1-47. 

KGKB  Tyler,  Tex. — Granted  acquisition 
control  by  James  G.  Ulmer  and  Minnie  B. 
tjlmer  through  transfer  12  shares  common 
stock  from  J.  G.  Kretsinger  to  James  G. 
Ulmer. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  . 


GEORGE    C . 

DAVIS 

Consulting  Radio 

Engineer 

Munsey  Bldg. 

District  8456 

Washington, 

D.  C. 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4.  N.  T. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  FNGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M,  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  ARER  ViaORY 


Radio  Engineering  Consultanti 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo, 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


RING  SC  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 

Phone:  Metropolitan  0540 


Frank  H.  M 

clntosh 

Consulting  Radio 

Engineers 

Shorcham  Bldg. 

ME.  4477 

VC^ashington, 

D.  C. 

WLLH  Lawrence,  Mass. — Granted  li- 
cense to  cover  CP  for  synchronous  am- 
plifier to  make  changes  in  transmitting 
equipment  and  increase  powder  (action 
10-4-44.) 

KGGE  Coffeyville,  Kan. — Granted  mod. 
CP  authorizing  install  new  transmitter, 
foi  extension  completion  date  from  10-22- 
44  to  1-1-45 ;  conditional  grant  (action 
10-2-44). 

WCLE  Akron— Granted  mod.  CP  au- 
thorizing change  assignment  and  move,  for 
move  transmitter,  changes  DA  and  exten- 
sion commencement  and  completion  date 
to  30  days  after  grant  and  180  days  there- 
after, respectively    (action  10-2-44). 

WCOP  Boston — Granted  transfer  control 
from  Arde  Bulova  and  Harold  A.  Lafount 
to  Iowa  Broadcasting  Co.  by  transfer 
100%  issued  and  outstanding  stock  for 
8225,000. 

KXA  Seattle,  Wash.— Adopted  order  de- 
nying petition  to  enlarge  issues  re  KOB 
application  for  mod.  CP. 

KVAN  Vancouver,  Wash. — Granted  pe- 
tition in  part  to  reopen  record  for  accept- 
ance of  amendment  to  application  for  CP 
change  facilities,  and  removed  said  appli- 
cation as  amended  from  hearing  docket. 
Also  dismissed  petition  of  KSEI  for  leave 
to  intervene. 

WNBC  Hartford— Granted  vol.  transfer 
control  from  Arde  Bulova  and  Harold  A. 
Lafount  to  The  Yankee  Network  Inc.  by 
transfer  100%  issued  and  outstanding  cap- 
ital stock  for  $220,000  plus.  Granted  re- 
quest to  change  call  to  WHDT. 

Licenses  for  following  stations  granted 
for  period  ending  not  later  than  11-1-45: 
KGHF  KID  KRNT  WLOL  WNBF  WTOC 
KOL  WDOD. 

WAAT  Newark,  N.  J. — Granted  license 
renewal  for  period  ending  5-1-47. 

Applications  .  .  . 

OCTOBER  9 

WALL  Middletown,  N.  Y.— Transfer 
control  from  Elsie  and  Martin  R.  Karig 
to  John  Morgan  Davis. 

Central  Ohio  Broadcasting  Co..  Colum- 
bus, O. — CP  new  commercial  television 
station,  channel  8. 

WOMT  Manitowoc,  Wis. — CP  increase 
100  w  to  250  w  and  make  changes  in 
transmitting  equipment. 

KFAB  Lincoln,  Neb. — License  to  cover 
CP  authorizing  change  frequency  and 
hours  operation  and  DA-N. 

Northwest  Broadcasting  Co.,  Minneap- 
olis— CP  new  station,  580  kc  1  kw  un- 
limited DA-DN. 

KMBC  Kansas  City— CP  new  FM  sta- 
tion,   43,900   kc,    $264,000   estimated  cost. 

Keystone  Printing  Service  Inc.,  Wauke- 
gan.  111. — CP  new  FM  station.  47.100  kc. 
2,890  sq.  mi..  S47.050  estimated  cost. 

WIRE  Indianapolis — CP  new  commercial 
television  station,  channel  5. 

Lincoln  Dellar,  Sacramento,  Cal. — CP 
new  standard  station  1340  kc  250  w  un- 
limited amended  change  frequency  to  1490 
kc. 

Reno    Broadcasting    Co.,    Reno,    Nev. — 

CP  new  station,  920  kc  1  kw  unlimited 
DA-DN. 

Francis  Taylor,  Seekonk,  Mass. — CP,  new 

commercial    television    station,    channel  8. 


COXXIE  STACKPOLE'S  JVeio  Eng- 
hnid  Ctiphoard,  heard  over  WNAC 
Boston  for  the  past  four  years,  is 
now  heard  over  the  Yankee  Network. 

WHIG  Dayton  on  Oct.  12  held  its 
first  Teachers"  Institute  which  will 
1  uu  for  six  consecutive  weeks  to 
sive  teachers  of  Dayton  and  Mont- 
gomery County  a  glimpse  into  the 
future  of  radio  education.  Two  hour 
sessions  include  lectures,  discussions 
and  workshop  in  .  which  all  the 
WHIO  staff  will  participate.  Guest 
speakers  will  be  featured. 

KTSM  El  Paso,  Tex.,  commemorat- 
ing the  .50th  Anniversary  of  the  El 
Paso  Public  Library,  joined  in  radio 
night  at  the  library.  Well  Find  Oat, 
KTSM  research  program,  was  broad- 
cast from  the  library  with  a  tie-in 
display.  There  also  was  a  special  dis- 
play on  television,  AM  and  FM 
broadcasting. 

CKAC  Montreal,  starts  on  Nov.  4  a 
talent  contest  for  singers,  artists, 
comedians  and  script  writers,  with 
prizes  of  $1,000,  Contest  will  he  pre- 
sented in  a  series  of  21  Saturday  eve- 
ning half-hour  programs. 


IT'S  CAPTAIN  Harry  C,  Butch, 
now!  The  former  CBS  Washingt' 
vice-president  who  has  been  aide 
General  Eisenhower  since  his  a 
sumption  of  the  Supreme  Cor 
mand,  was  last  week  promoted  to 
captaincy  in  the  Naval  Reser\- 
Captain  Butcher  was  called  to  a 
tive  duty  as  a  lieutenant  con 
mander  in  June  1942  and  was  pr 
moted  to  commander  in  May  19-. 
while  abroad  with  General  Eisei 
hower.  He  is  now  somewhere  i 
France  with  the  Supreme  Con 
mander. 


Network  Account 

All  time  Eastern  Wartim&  unless indicabe 
New  Business 


KELLOGG  Co.,  Battle  Creek,  Mich.  (Ra 
sin  40%  Bran  Flakes),  on  Oct.  20  star 
Tom  Brenemayi  Highlights  on  16  Blue  P: 
cific  stations,  Fri.  9-9:30  p.m.  (PWT' 
Agency:  Kenyon  &  Eckhardt,  Chicago. 

PROCTER  &  GAMBLE,  Cincinnati  (La\ 
soap ) ,  on  Dee.  2  starts  undetermined  pr 
gram  on  CBS  stations.  Sat.,  8:30-8:f- 
p.m.  Agency:  Biow  Co.,  N.  Y. 

HARTZ  Mountain  Products,  New  Yon 
(bird  and  pet  products),  on  Oct.  15  i> 
52  weeks,  started  Canary  Pet  Shoiv  on  {- 
MBS  stations.  Sun.,  2 :45-3  p.m.  Agency 
George  H.  Hartman  Co.,  Chicago. 

UNDERWOOD  -  ELLIOTT  -  FISHER, 
ronto  (business  madhines),  on  Oct.  L 
started  Ernest  Seitz  Piano  Recital  on  t 
Ontario  and  Quebec  stations.  Sun.  1 :30, 
p.m.  Agency:  J.  J.  Gibbons  Ltd..  T(' 
ronto. 
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SWIFT  CANADIAN  Co.,  Toronto  (met 
packers),  on  Oct.  30  starts  Breakfai 
Club  on  38  CBC  Trans-Canada  station; 
Mon.  thru  Fri.  9:30-9:45  a.m.  Agencj 
J.  Walter  Thom.pson  Co,  Toronto 

B.  HOUDE  GROTHE  Ltd.,  Montreal  (t< 
bacco),  on  Oct.  9  started  Le  Soire 
Canadienne  on  10  CBC  French  stations: 
Mon.  Wed.  Fri.  '7:30-7:45  p.m.  Agency 
Whitehall    Broadcasting,  Montreal. 

Network  Changes 

LYON  VAN  &  STORAGE  Co.,  Los  At 
geles  (moving,  storage),  on  Nov  13  shift 
Andy  &  Virginia  on  12  Blue  Pacific  sta 
tions.  Mon  Wed.  Fri.  4:30-4:45  p.ir 
(PWT),  to  9  Don  Lee  Pacific  stationi 
Mon.  Wed.  Fri.  9:15-9:30  a.m.  (PWT J 
Agency:  BBDO,  Los  Angeles. 

WESSON  OIL  &  SNOWDRIFT  Sale 
Co..  San  Francisco,  on  Oct.  16  replace 
Hawthorne  House  for  salad  oil  on  6  NBI 
Pacific  coast  stations,  Mon.  9:30-10  p.n ; 
(PWT)  with  Noah  Webster  Says.  Agen 
cies:  Kenyon  &  Eckhardt,  N.  Y.  and  Fiti 
gerald  Adv.,  New  Orleans. 

AMERICAN  Bird  Products,  Chicaff 
(American  3  Vees  bird  foods),  on  Ocl 
15  for  29  weeks  resumed  American  Bin 
Warblers  on  an  undetermined  number  0 
MBS  stations.  Sun.  1:15-1:30  p.m.  Agen 
cy:    Weston-Barnett,  Chicago. 

BROADCASTING  •  Broadcast  Advertising 


Help  Wanted 


ited — First  class  operator.  Excellent 
jportunit}'  for  advancement,  1  kw  Blue 
etwork,  completely  RCA  equipped.  Per- 
lanent.  FM  application  filed.  Contem- 
Jate  great  expansion.  Full  details  salary 

•requirements   first  letter.    WTJS,  Jack- 

t\m,  Tennessee. 

I;  watt  CBS  affiliate  needs  all  around  an- 
louncer.  Pleasant  working  conditions  in 
eft  year  around  climate  in  United  States. 
liJ  hour  week.  Write  details  and  send 
ranscription  to  KGBS,  Harlingen,  Texas. 
I  

jiounccr-operator  wanted.  Must  have 
n^;t  class  radiotelephone  license  and  be 
■Hpable  of  announcing  news  and  com- 
iiercials.  Give  experience,  draft  status 
,|nd  salary  required  first  letter.  Radio 
illation  KSEI,  Pocatello,  Idaho. 


^y  writer  experienced.  Good  position 
'ith  1,000  watt  midwest  station.  Weekly 
plary  starts  at  50  dollars  for  50  hours 
iDr  man  who  can  produce  salable  com- 
lercial  copy.  Send  full  particulars  and 
ample  scripts  with  first  letter,  to  Elmer 
:nopf.  WFDF,  Flint,  Michigan. 

esman  at  once.  Splendid  maiket.  Must 
ave  sales  and  character  record.  Top 
tart,  can  give  you  accounts  that  will 
iuarantee  S300  a  month.  You  take  it 
rom    there.    Answer:    L.    D.  Newman, 


VCMI,  Ashland,  Ky. 


,  nted — Experienced  commercial  announc- 
r  for  1  kw  station.  Give  experience  and 
eferences  in  first  letter  of  application, 
vddress  KPAC,  Drawer  511,  Port  Arthur, 

'exas. 

;  ef  transmitter  engineer.  Permanent  po- 
ition  with  5  kw  Mutual  affiliate  open  to 
ngineer  experienced  in  operation  and 
cmstruetion.  Give  full  details,  past  ex- 
erience  in  first  letter.  KFEL.  Denver, 

''olo. 


ntinnity  writer  wanted.  Man  or  woman. 
Jive  full  details  by  wire  or  air  mail  Ict- 
'er.  Box  797,  BROADCASTING. 

nted — Three  experienced  announcers. 
1 50.00  base  for  forty  hour  week.  Box 
92,  BROADCASTING. 

nouncer — Must  be  dependable  and  am- 
•  itious.  Good  pay  and  permanent  job  for 
ight  man.  Give  full  details  and  expected 
ftarting  salary  in  first  letter.  Write  Box 
'^7,  BROADCASTING. 

perienced  announcer  for  50  kw  station, 
alary  and  commercials.  Give  complete 
etails.  Box  783,  BROADCASTING. 

:ount  executive  to  join  recognized  me- 
ium  size  Chicago  agency  in  a  new  busi- 
ess  development  capacity.  Must  have 
,,gency  experience,  excellent  references, 
.T>od  contacts  and  strong  sales  ability. 
\iive  complete  information  in  first  let- 
ter. Our  executive  staff  is  familiar  with 
his  advertisement.  All  applications  will 
■e  kept  in  strictest  confidence.  Box  612, 
•.ROADCASTING. 

'  nted — Control  operator  with  restricted 
cense  or  better.  Pay  in  proportion  to 
1  bility  and  license  held.  State  experience 
I  nd  salary  expected.  KWFC,  Hot  Springs, 
irkansas. 

nouncer,  experienced  only.  250  watt  local 
.'ith  Mutual  outlet.  Capable  of  reading 
ews,  spinning  platters  and  writing  own 
iontinuity.  Good  position  for  the  right 
l^an  who  can  handle  heavy  commercial 
l^hedule.  KDLR,  Devils  Lake,  N.  Dak. 

nted — Chief  engineer  for  250  watt  Mu- 

!jal  station  RCA  equipment.  Necessary 
3  take  regular  operators  shift.  $200  per 
iionth  to  start  plus  some  overtime 
v'rite  or  wire  C.  O.  Chatterton,  KWLK, 
-ongview.  Wash. 

[nouncer — 250  watt  Mutual  station  in 
Seal  Wisconsin  city,  non-defense  area. 
,'ants  experienced  news  man  and  record 
jhow  emcee.  Salary  S35.00.  Disc  and  ref- 
erences to  WHBY,  Appleton,  Wisconsin. 

loited — Program-director-announcer  at  a 
've  progressive  station.  One  who  can 
ake  complete  charge  of  production  and 
andle  announcers.  Permanent  position, 
ood  salary.  Box  781.  BROADCASTING. 

■ertising  salesman.  Good  possibilities, 
ermanent.  Radio  KFRO,  Longview, 
Si'exas. 


Situations  Wanted 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issu-e  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


k  jockey  available  for  progressive  sta- 
|on.   Successful   platter   shows   for  five 

ears.  Minimum  $400.  Box  790,  BROAD- 
lASTING. 


Situations  Wanted  (Cont'd) 

Chief  engineer  fully  experienced  in  all 
phases  of  work.  Desires  permanent  con- 
nection with  southern  station.  Mai-ried, 
4F.  Box  789,  BROADCASTING. 

If  you're  looking  for  a  "fireball"  that's  not 
me.  I'm  a  good  news-commercial  man 
with  ideas,  looking  for  a  station  that  is 
proud  of  its  production.  25  years  old, 
year  and  a  half  experience  including 
present  5  kw.  Transcription  and  photo 
on  request.  Would  especially  be  interest- 
ed in  hearing  from  S.  Cal.  and  west  coast 
station.   Box  788,  BROADCASTING. 

Engineer — Studio-transmitter.  Permanent. 
Midwest  preferred.  Experienced.  Box  785, 
BROADCASTING. 

Program  director-announcer.  Six  years'  ex- 
perience writing,  production,  announcing, 
engineering.  Plenty  program  ideas.  Seeks 
permanent,  progressive  position.  Box 
782,  BROADCASTING. 

Platter  jockey!  Not  just  another  record 
spinner,  but  a  real  personality,  able  to 
produce  A-1  morning  show.  Five  years 
experience  announcing,  writing,  produc- 
tion and  engineering.  Now  employed 
metropolitan  midwestern  station.  Box  654, 
BROADCASTING. 

Chief  engineer — Thirteen  yeais'  experience. 
Eight  years  large  network,  mostly  super- 
vision, maintenance  and  installation.  Two 
years  radio  engineer  for  United  States 
Government.  Three  years  radio  manufac- 
turing. Last  one-and-a-half  years,  chief 
engineer  of  concern  designing  and  manu- 
facturing special  equipment  for  U.  S. 
Navy.  References  exchanged.  Salary  §100 
to  $125  a  week.  Must  be  permanent. 
Available  six  weeks.  Box  664,  BROAD- 
CASTING. 

Engineer — Experienced,  studios  transmit- 
ters, recording,  net  stations.  Box  709, 
BROADCASTING. 

Program  director,  38,  experienced  in  pub- 
lic relations,  promotion,  special  events, 
music  clearance.  Broad  musical  knowl- 
edge. Box  755,  BROADCASTING. 

Experienced,  ambitious,  capable  news  edi- 
tor and  newscaster  interested  in  immedi- 
ate vacancy  with  progressive  station, 
permanent  basis.  Five  years  experience 
sportscasting,  including  play-by-play. 
Can  handle  special  events.  College  gradu- 
ate, married,  36  years  old.  For  audition 
record  phone  371  or  write  Bovard  Clay- 
ton, Harrisburg,  Bl.  Give  complete  story 
in  first  communication  including  salary 
and  living  conditions  for  family  in  your 
city. 

Radio  engineer-physicist.  College  degree. 
First  class  phone  license.  7  years  experi- 
ence research  and  developmental  labora- 
tories. 1  vear  broadcast  operator.  4F.  Box 
801,  BROADCASTING. 

Announcer.  Honorably  discharged  veteran. 
Top  notch  newscaster,  commercial  an- 
nouncer. Six  years  experience  with  50 
kw  radio.  Excellent  background.  College 
educated.  Transcriptions.  Box  800, 
BROADCASTING. 

Announcer-program  director.  26  years  old. 
3  years  experience  news,  play-by-play 
sports,  commercials,  special  events. 
Available  November  4th.  Box  798, 
BROADCASTING. 

Studio  technician,  6  years  experience  5  and 
'50  kw  network  stations.  Licensed,  union, 
honorable  army  discharged.  Box  796, 
BROADCASTING. 

Technical  man — first  class.  Eleven  years 
AM-FM  broadcast  experience.  Desires 
opportunity  any  department,  television 
or  broadcast  organization.  Box  795. 
BROADCASTING. 

A  chief  engineer  and  an  announcer  desire 
a  permanent  position  with  a  northeast- 
ern station.  Draft  deferred.  Experienced, 
capable  and  dependable.  Box  793, 
BROADCASTING. 

Program  director — news  editor.  Eight  years 
experience.  Young  &  dependable.  Box  791, 
BROADCASTING. 


•Wanted  to  Buy 


Wanted — Any  type  vei'tical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

Wanted — Studio  equipment  and  five  kilo- 
watt transmitter  with  spare  tubes.  Box 
794,  BROADCASTING. 

Wanted— One  279  foot  type  CK  Blawknox 
vertical  radiator.  Box  786,  BROADCAST- 
ING. 

Wanted — 1000  watt  transmitter,  FCC  ap- 
proved. Also,  all  other  equipment  neces- 
sary to  complete  station.  Wire  or  write 
Box  784,  BROADCASTING. 

Will  pay  highest  cash  price  for  any  or  all 

of  the  following  pieces  of  equipment  for 
250  watt  station.  Frequency  and  modula- 
tion monitor,  turntables,  microphone, 
oscillagraph  or  any  kind  of  technical 
equipment.  Write  Box  760,  BROADCAST- 
ING. 


For  Sale 


Recorder — RCA  console  model  MI-12703. 
Excellent  condition.  Engineering  Dept. 
WGKV,  Charleston,  W.  Va. 

For  sale— Fairchild  latest  model  199,  16" 
dual  speed  recording  turntable  like  new, 
S495.  Perfect  condition.  Sound  Sales 
Company,  600  South  Michigan  Avenue, 
Chicago  5,  lU. 

For  sale  or  trade — 2  (II  GE  891,  IGE 
892,  4  GE  810,  4  GE  806  never  used. 
Want  speech  equipment,  overhead  re- 
corder attachment,  frequency  monitor. 
KTKC,  Visalia,  Calif. 

First  check  received  for  $2,975.00  purchases 
250-watt  broadcast  transmitter  in  con- 
dition for  F.C.C.  approval.  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306,  Milwaukee  3,  Wisconsin. 

First  check  received  for  $3,100.00  purchases 
250-watt  transmitter  and  spare  tubes  in 
condition  for  F.C.C.  approval,  Myles  H. 
Johns,  231  W.  Wisconsin  Avenue,  Suite 
1306,   Milwaukee  3,  Wisconsin. 

For  sale — 1,000  watt  transmitter,  com- 
posite, commission  approved.  Class  B 
modulation,  complete.  Available  immedi- 
ately. Box  771,  BROADCASTING. 


Miscellaneous 


Qualify  for  promotion —  Study  at  home : 
Management,  writing,  traffic,  newscast- 
ing,  production,  television.  Course  pre- 
pared by  network  executives.  Write  for 
booklet.  Chicago  Institute  of  Broadcast- 
ing and  Television.  Suite  B  818,  32  West 
Randolph  Street,  Chicago. 

If  you  are  looking  for  a  250-watt  trans- 
mitter I  may  be  able  to  help  vou.  Box 
513,  BROADCASTING. 


Video  as  Crime  Detector 
Seen  by  Secret  Service 

TELEVISION,  functioning  in  com- 
bination with  other  electronic  de- 
vices and  with  fleets  of  airplanes, 
will  be  one  of  the  nation's  most 
potent  aids  in  crime  prevention  and 
law  enforcement  in  the  postwar 
world,  Frank  J.  Wilson,  chief  of 
the  U.  S.  Secret  Service,  said 
in  a  recent  talk  broadcast  on 
NBC  from  the  51st  Annual  Confer- 
ence of  the  International  Assn.  of 
Chiefs  of  Police.  He  forecast  the 
time  when  photos  of  fugitives  and 
dangerous  criminals  will  be  flashed 
onto  television  sets  in  millions  of 
homes. 


7^  SCHOOL  V 
RADIO  TECHNIQUE 


(America's  Oldest  School  Devoted 
Exclusively    to    Radio    Broadcasting ) 

8  Weeks'   Evening  Course 

NOVEMBER  14 

6  Weeks'  Day  Course 

NOVEMBER  6 

Taught  by  Nelworh  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscosting  •  Acting 
«  Continuity  Writing           •  Diction 

•  Commentating  e  Voice 
Co-ed.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


R.K.O.  BUiLDINaRADIO  CITY,  N.Y. 
_  „  CIRCLE  7-0193      .  . 


READY  FOR  A 
SPONSOR 

A  new  type  half-hour  net-work 
show,  pronounced  by  those  who 
should  know  as  having  all  the 
elements  to  make  it  a  top-rating 
audience  holder  among  the  best 
complete  family  listeners  and  sales- 
prospects  in  America. 
Extremely  flexible  and  capable  of 
expansion  with  guest  celebrities, 
name-bands  and  other  features  as 
far  as  desired.  Unusual  merchan- 
dising possibilities. 
For  first  script  and  details,  without 
obligation,  write 

CALEB  WEST 

5336  Wayne  Avenue, 
Chicago,  Illinois 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 

Radio   Engineering  Consulumt* 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


United  Manufacturing  Corp. 

Division  of 
U.  S.  Recording  Co. 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  V/a^h.  6,  D.  C. 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High    Power   Tube   Specialists  Exclusively 


/Advertising  ^^gencies 

Without  Canadian  Connections 

RECORDINGS  REG'D 

633   Dominion   Sq.   BIdg.,    Montreal,  Conoda 
FOR  COMPLETE  PRODUCTION  AND  RECORDING  ) 
FACILITIES      .    .      FRENCH  AND  ENGLISH 
Write  Us 


ot 

1  tiillf 

exanM 

'to 

7  PAD 'CASTING    •    Broadcast  Advertisin  g 


October  16,  1944    •    Page  57 


Has  Radio  More  Influence  Than  Press? 


Air  3Iedium  Better  in 
Bringing  Voters  to 
The  Polls 

By  DR.  PAUL  F.  LAZARSFELD 

Director 

Bureau  of  Applied  Social  Reesarch 
Columbia  U. 

IX  RECENT  years,  the  radio  has 
taken  its  place  beside  the  newspa- 
per as  a  distinctive  medium  of  com- 
munication. Perhaps  not  just  "be- 
side", perhaps  in  some  instances 
the  radio  has  taken  the  place  of  the 
newspaper.  For  example,  has  the 
radio  cut  into  the  newspaper's 
sphere  of  influence  in  American 
politics?  Did  the  two  media  serve 
the  same  function  for  the  major 
parties?  In  short,  what  were  their 
comparative  political  roles  in  Erie 
County  in  1940? 

Before  attacking  this  question  di- 
rectly, we  must  digress  for  a  brief 
methodological  note.  Suppose  we 
asked  the  respondents  themselves  to 
indicate  what  sources  were  most 
effective  in  influencing  their  vote 
decision.  Merely  raising  the  ques- 
tion is  enough  to  call  to  mind  the 
dangers  involved  in  such  a  pro- 
cedure. Can  respondents  appraise 
the  relative  influences  exerted  upon 
them  over  an  extended  period  of 
time? 

Self -Estimate  Inadequate 

Any  statement  by  them  to  the  ef- 
fect that  they  were  "influenced" 
by  the  "radio"  or  "newspaper"  may 
refer  as  much  to  the  amount  of  lis- 
tening or  reading  they  have  done  as 
to  the  actual  influence  of  the  nie- 
dia.  A  direct  self-estimate  by  re- 
spondents, then,  will  not  serve  our 
ljurpose. 

Accordingly,  a  method  of  investi- 
gation was  devised  which  rests  on 
the  following  assumption:  The 
more  concrete  and  specific  the  re- 
spondents account  of  the  experi- 
ences which  have  modified  his  view, 
the  more  likely  it  is  that  the  ac- 
count is  valid.  General  comments 
may  inadvertently  refer  to  amount 
of  exposure  and  not  to  influence. 
But  concrete  and  circumstantial  re- 
ports of  specific  experiences  tend 
to  focus  on  decisive  events  and  to 
eliminate  the  component  of  amount 
of  exposure. 

Obviously,  no  single  question  can 
be  expected  to  provide  an  adequate 
index  of  influence.  But  we  can  use 
a  battery  of  questions  which  enable 
us  to  distinguish  between  general 
and  vague  replies  on  the  one  hand 
and  concrete  replies  on  the  other. 
If  we  find  that  the  influence  at- 
tributed to  one  medium  is  consis- 
tently mentioned  more  frequently 
as  we  move  from  general  to  spe- 
cific replies,  then  we  conclude  that 
this  medium  has  actually  exerted 
a  preponderant  influence  and  that 
we  have  arrived  at  a  valid  measure 
of  influence. 

With   that  procedure  and  that 
measure,  what  was  the  comparative 
influence  of  radio  and  newspaper 
the  1940  campaign?  Just  after 
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THE  ACCOMPANYING  article  is  taken  from  "The  Peo- 
ple's Voice,"  analysis  of  the  factors  influencing  political 
behavior  as  revealed  by  monthly  interviews  made  during 
the  1940  Presidential  campaign  with  a  panel  of  600  resi- 
dents of  Erie  Co.,  O.  (a  county  whose  voting  has  paral- 
leled that  of  the  nation  for  the  past  40  years).  Volume, 
to  be  published  shortly  by  the  American  Council  on  Pub- 
lic Affairs,  Washington,  D.  C.  [$2.50],  was  written  by 
Dr.  Paul  F.  Lazarsfeld,  Director,  Bureau  of  Applied 
Social  Research  (formerly  Bureau  of  Radio  Research), 
Columbia  University,  assisted  by  Bernard  Berelson  and 
Hazel  Gaudet,  members  of  the  Research  Bureau's  staff. 


the  election,  voters  were  asked  to 
name  in  retrospect  the  sources  from 
which  they  obtained  most  of  the 
information  that  led  them  to  arrive 
at  their  vote  decision.  They  were 
then  asked  to  indicate  which  source 
proved  most  important  to  them. 

Although  the  radio  and  newspa- 
per ranked  about  the  same  as  gen- 
eral sources,  the  radio  was  men- 
tioned half  again  as  frequently  as 
the  single  most  important  source  of 
influence.  Half  of  those  who  men- 
tioned the  radio  at  all  considered 
it  their  most  important  source  of 
information,  whereas  only  a  third 
of  those  who  initially  mentioned 
the  newspaper  regarded  it  as  most 
important.  Thus,  as  we  move  from 
the  more  general  to  the  more  spe- 
cific indication  of  influence,  radio 
plays  a  relatively  stronger  role 
than  the  newspaper.  The  same  sort 
of  distinction  can  be  applied  to  an- 
other set  of  data. 

Whenever  a  respondent  indicat- 
ed a  vote  intention  diff'erent  from 
the  one  mentioned  in  the  previous 
interview,  he  was  asked  the  reason 
for  the  change.  In  some  cases  the 
source  of  the  new  vote  intention 
was  stated  in  general  terms,  e.g., 
"I  changed  my  mind  as  a  result  of 
my  newspaper  reading." 


In  other  cases,  the  source  of  the 
change  was  reported  in  concrete 
terms,  with  a  medium  of  communi- 
cations directly  linked  to  the  rea- 
son for  change,  e.g.,  "An  editorial 
in  Wednesday's  Sanduskjj  Neu'S 
convinced  me  that  the  President's 
experience  in  international  aff'airs 
was  indispensable."  (We  should 
note  here  that  whereas  in  the  pre- 
ceding section  we  dealt  with  the 
respondents  as  a  v/hole,  here  we 
deal  only  with  the  crucial  sub- 
group— the  people  who  changed 
their  minds  during  the  campaign.) 
When  the  mentions  of  media  mak- 
ing for  changes  in  vote  intention 
are  classified  as  general  and  con- 
crete, how  did  newspaper  and  radio 
compare? 

Press  and  Radio 
Until  the  last  period  of  the  cam- 
paign, considerably  more  political 
material  was  available  in  the  news- 
papers than  on  the  radio.  Although 
it  is  difficult  to  measure  this  fac- 
tor of  accessibility,  only  toward  the 
close  of  the  campaign  could  the 
amount  of  political  material  on  the 
air  be  considered  at  all  comparable 
to  that  found  in  the  press.  If  we 
limit  mentions  of  media  in  connec- 
tion with  reasons  for  change  to  the 
last  two  months  of  the  campaign — 


Jergens  Replaces 

ANDREW^  JERGENS  Co.,  Cincin 
nati  (Woodbury  soaps,  cosmetics) 
on  Oct.  15  replaced  Cha^mber  M  ^ 
sic  Society  of  Lower  Basin  Stret 
with  Hollywood  Mystery  Time  c 
151  Blue  stations,  Sunday,  9:1' 
9:45  p.m.  (EWT).  Series  co-star 
Carlton  Young,  New  York  actoi 
and  Gloria  Blondell.  Ernest  Gill  i 
musical  director.  Louis  Dittes  aw 
Jerome  Epstein  write  the  prograrf 
Jim  Doyle  is  announcer.  Travi 
Wells  is  assigned  producer  fo 
Lennen  &  Mitchell. 


Drawn  for  BROADCASTING  by  Sid  Hix 

"/  Don't  Care  if  Boake  Carter  IS  Your  Favorite  Commentator — Quit 
Putting  Mentholatum  on  My  Spaghetti!''' 


ELIMINATION  of  crime  and  gau. 
ster  type  dramas  on  the  air  has  bee 
requested  by  the  Toronto  Board  < 
Education  in  a  presentation  to  tL 
Canadian  Broadcasting  Corp.  The  T. 
ronto  Board  of  Education  feels  thn 
this  type  of  program  is  a  major  pai 
in  the  increase  in  juvenile  erim 
wave. 


the  most  active  months  of  the  car. 
paign — what  then? 

At  that  time  the  radio  was  me; 
tioned  less  frequently  as  a  genera 
source  of  influence  but  more  in 
quently  as  a  concrete  source.  One 
again,  the  stronger  role  of  radio  be 
comes  more  conspicuous  in  the  cas 
of  concrete  ascriptions  of  influencs 

Appeals  Pall 

In  sum,  to  the  extent  that  th 
formal  media  exerted  any  influ 
ence  at  all  on  vote  intention  or  ac 
tual  vote,  radio  proved  more  ei 
fective  than  the  newspaper.  Diffei 
ences  in  the  way  the  campaign  i 
waged  in  print  and  on  the  air  prol] 
ably  account  for  this.  In  the  firi^i 
place,  a  considerable  amount  of  po 
litical  material  appears  in  the  pres 
from  the  beginning  to  the  end  o 
the  campaign  with  few  notabl 
variations. 

In  time,  the  claims  and  countei 
claims  of  the  parties  as  they  ap^ 
peared  in  cold  print  came  to  paf 
upon  the  reader  who  had  been  ej 
posed  to  essentially  the  same  stul 
over  an  extended  period.  The  cam 
paign  on  the  radio,  however,  wa, 
much  more  cursory  in  its  ear^ 
phases  and  became  vigorous  arf 
sustained  only  toward  the  close,  j' 

Secondly,  the  radio  campaig 
consists  much  more  of  "events"  o 
distinctive  interest.  A  political  cor 
vention  is  broadcast,  and  the  lis 
tener  can  virtually  participate  1 
the  ceremonial  occasion.  He  can  r« 
spond  to  audience  enthusiasm,  h 
can  directly  experience  the  ebb  an 
flow  of  tension.  Similarly  with 
major  speech  by  one  of  the  cand 
dates.  It  is  more  dramatic  than  th 
same  speech  in  the  newspaper  nei 
morning. 

And  thirdly,  the  listener  gets  i 
sense  of  personal  access  from  tti 
radio  which  is  absent  from  print 
Politics  on  the  air  more  readily  b« 
comes  an  active  experience  for  th 
reader.  It  represents  an  approac 
to  a  face-to-face  contact  with  th 
principals  in  the  case.  It  is  close 
to  a  personal  relationship,  an 
hence  more  effective. 
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FM  Features  Allocation  Hearing 

iContimied  from  Supplement  page  5) 


ted.  and  emphatically  affirmed 
Itiplex  operations  as  practical  in 

FM  band. 
kVhen  Mr.  Denny  inquired  if  f  ac- 
lile  could  be  placed  in  a  channel 
ioining  FM  in  a  given  area,  Dr. 
nsky  said  he  thought  it  could, 
t  example  in  New  York,  he  ex- 
ined,  FM  could  be  on  Channel  1 
i  facsimile  on  Channel  2  without 
erference,  although  he  said  he 
tierred  not  to  give  a  definite  an- 
er.  Dr.  Jansky  didn't  see,  how- 
>r,  how  FM  channels  could  be 
-rowed  in  the  higher  spectrum 
•und  100  mc,  ■as  suggested  by 
.  Denny. 

i/V.  A.  Roberts,  representing  Tel- 
eion  Broadcasters  Assn.,  with 
om  Chairman  Fly  has  clashed 
(Quently  because  of  his  persistent 
ss  -  examination  of  witnesses, 
nted  to  know  why  Dr.  Jansky 
s  so  sure  the  present  location  of 

FM  band  is  best  for  the  future, 
len  the  witness  answered  several 
tors  were  involved,  including  re- 
fers, antennas  and  prices  to  the 
ilic.  Chairman    Fly  challenged 

authority  to  make  such  a  state- 
r.t. 

^fter  considerable  argument  be- 
?en  Chairman  Fly,  Mr.  Roberts 
■}  the  witness,  Dr.  Jansky  started 
iay:  "We've  had  much  more  ex- 
;ienee  .  .  ."  but  the  chairman  in- 
'lupted  -nith:  "We  don't  want  a 
tech.  Of  course  you've  had  ex- 
Mence.  We  want  the  facts." 

-'liter  Damm  Tells 
FM  Growth 

Wveral  times  as  Dr.  Jansky 
intioned  economics  as  a  factor, 
.  Fly  interrupted;  asked  the 
.nographer  to  read  the  question, 
'n  commented:  "What  is  based 
'engineering?  What  are  the  engi- 
\i'vag  facts?  If  you  think  you're 
J  qualified,  don't  testify." 
•Ir.  Roberts  asked  what  would 
M  to  increase  the  receiver  costs 
^FM  were  moved  to  150  mc.  Dr. 
Lisky  said  he'd  refer  the  question 
f  the  manufacturers.  Chairman 
I  ■  asked  what  the  transmitter 
rhlem  would  be  to  shift  FM  to 
1 108  mc  but  Dr.  Jansky  said  he 
Pn't  know. 

F- Would  propagation  be  as  good 
better    than   the   band  41-56 
.?''  asked  Commissioner  Jett.  "It 
lid  be  very  good,"  was  the  re- 
s'. 

alter  J.  Damm,  president  of 
Broadcasters  Inc.,  and  vice- 
^sident  and  manager  of  radio  of 
Journal  Co.,  Milwaukee,  owner 
operator     of     WTMJ  and 
IFM,  said  a  study  by  FMBI  dis- 
■ed  that  the  40  channels  allo- 
3d  by  the  FCC  for  FM  were 
■dequate.  He  endorsed,  on  behalf 
FMBI,  the  RTPB  recommenda- 
13   and    filed    several  exhibits 
^>."ing  data  about  FM  stations. 
Dismissal  of  proceedings  pur- 
r.t  to  the  newspaper  orders  and 
decision  of  the  Commission  to 
i'iVe  and  retain  applications  in 


its  pending  file  have  had  a  stimu- 
lating effect  upon  the  planning  of 
FM  stations,"  said  Mr.  Damm,  who 
estimated  that  within  five  years 
after  the  war  at  least  1,200  FM 
stations  will  have  been  sought. 

He  said  approximately  500,000 
FlSl  receivers  are  now  in  the  hands 
of  the  public  and  that  General 
Electric  Co.  estimated  the  manu- 
facture of  five  million  sets  within 
a  year  after  the  war  ends.  Com- 
missioner Jett  asked  if  the  500,000 
sets  now  in  use  are  FM  or  com- 
bination and  Mr.  Damm  replied 
that  for  three  years  he  and  FMBI 
had  been  trying  to  get  that  infor- 
mation from  manufacturers,  with- 
out success. 

To  Mr.  Denny's  question  as  to 
whether  FM  stations  would  be  built 
to  service  rural  areas,  Mr.  Damm 
said :  "Every  applicant  will  be  will- 
ing to  serve  as  great  an  area  as 
the  Commission  rules  might  per- 
mit. If  you're  asking  me  whether 
an  applicant  will  set  up  a  station 
in  a  sparsely  populated  region,  I 
would  say  no." 

Mr.  Denny  asked  how  long  it 
would  be  before  FM  is  self-support- 
ing, and  Mr.  Damm  said  that 
WMFIiI  "has  turned  the  corner  and 
is  making  money".  His  station 
serves  an  area  in  which  21,000  sets 
are  in  use,  he  said,  and  is  inde- 
pendently programmed  1009c  ex- 
cept where  a  sponsor  buys  both  the 
AM  and  Fj\1  station  and  wants  the 
same  program  on  both. 

George  P.  Adair,  FCC  chief  en- 
gineer, asked,  in  event  it  was  de- 
termined that  FM  could  better 
serve  in  another  location  in  the 
spectrum,  should  the  change  take 
place  now  or  later  on? 

"If  you're  going  to  have  a 
change,  it  ought  to  be  made  now 
to  save  the  public,"  replied  Mr. 
Damm. 

W.  F.  Cotter  of  Stromberg-Carl- 
son,  appearing  both  for  his  firm  and 
the  RTPB,  said  the  various  consid- 
erations affecting  the  choice  of  the 
maximum  frequency  deviation  in 
FM  which,  in  turn,  dictate  chan- 
nel transmitting  width,  concern 
problems  of  (1)  the  transmitter, 
(2)  the  transmitting  medium  "such 
as     multiple    path  transmission. 


bursts,  service  range"  and  (3)  the 
receiver.  He  submitted  some  com- 
ments in  writing  on  various  phases 
of  FM  reception. 

He  testified  that  if  FM  goes  to 
100  mc  it  would  increase  the  cost 
of  the  receiver  30-50  for  the  FM 
portion  of  a  combination  AM-FM 
set.  That  cost  he  estimated  on  this 
hypothetical  basis:  If  a  receiver 
costs  $40  to  manufacture,  the  cost 
of  installing  FM  on  the  present 
frequencies  would  be  about  $4, 
whereas  at  100  mc  it  would  be 
about  $6,  making  the  manufactur- 
ing cost  $46  rather  than  $44. 

He  said  sets  built  exclusively  for 
Fj\I  were  not  popular  in  the  past 
and  doubted  if  they  would  be 
feasible  in  the  future  inasmuch  as 
many  of  the  same  component  parts 
are  used  in  the  manufacture  of 
both  AM  and  FM  receivers.  Mr. 
Cotter  suggested  a  combination 
AM-FM  receiver  as  the  most  eco- 
r.omical  set. 

Recommends  100  mc 
Band  for  FM  Service 

Mr.  Cotter,  recalled  to  the  stand 
Wednesday  for  further  cross-ex- 
amination, said  narrowing  the  FM 
channel  to  100  kc  width  would  in- 
crease signal  noise.  He  added  there 
would  be  a  problem  of  co-channel 
interference  which  involves  mathe- 
matical calculations.  He  recom- 
mended a  channel  width  of  200  kc, 
regardless  of  multiplexing. 

Mr.  Cotter  said  should  FM  be 
moved  to  the  100  mc  band,  it  would 
be  possible  to  place  stations  in  the 
area  on  adjacent  channels  provided 
the  200  kc  channel  is  retained.  As 
a  receiver  manufacturer  he  recom- 
mended that  FM  be  contained  in  a 
continuous  band,  rather  than  two 
separate  bands.  If  two  bands  are 
necessary,  however,  he  said  they 
shouldn't  go  above  a  frequency  that 
causes  a  change  in  components  and 
suggested  FM  be  kept  below  60  mc. 
As  to  receiver  manufacture,  he 
listed  channel  width  as  the  most 
important  problem. 

Should  FM  be  moved  to  a  higher 
place  in  the  spectrum,  say  around 
200  mc,  Mr.  Cotter  continued,  it 
would  take  his  firm  at  least  a  year 
to  make  new  designs  and  get  into 
production.  He  added,  under  cross- 
examination  by  Commissioner  Jett, 
that  he  thought  his  company  could 
build  receivers  with  present  com- 


ponent parts,  capable  of  reception 
up  to  100  mc. 

W.  R.  David,  sales  manager  of 
bi'oadcast  equipment.  General  Elec- 
tric Co.,  Schenectady,  vice-chair- 
man of  RTPB  Pane  5  on  FM  and 
chairman  of  the  panel's  allocation 
committee,  also  representative  of 
FMBI.  estimated  the  cost  of  FM  as 
follows : 

For  a  main  station  of  1  k\v 
from  828,000-842,000.  depend- 
ing on  local  conditions.  For  a 
50  kw  FFM  station,  which  is 
more  likely  to  require  one  or 
more  booster  stations,  $115,- 
000-8150,000,  exclusive  of 
building  and  grounds.  Addition 
of  ST  (studio-transmitter)  fa- 
cilities would  increase  the  fig- 
ures by  88.600-811,500.  He  es- 
timated the  annual  cost  of 
operating  and  maintaining  a 
booster  station  at  83,000- 
84,000  for  25  w;  86,500-88,000 
for  250  w;  810,000-812,000  for 
1  kw. 

Plant  operation  of  main  sta- 
tions, excluding  programs  and 
studio,  at  $10,750-815,000  for  a 
250  w  station;  813,750-818,000 
for  a  1  kw  outlet  and  867,500- 
$82,700  for  a  50  kw  station. 
Those  figures  include  replace- 
ments, tubes,  maintenance,  op- 
erating personnel  and  a  depre- 
ciation of  20%. 

Costs  of  two  dififerent  types 
of  booster  stations.  The  first, 
use  of  a  low  power  transmitter 
operating  on  another  frequency 
as  follows:  25  w  $6,000;  2.50 
w  810,000;  1  kw  $17,000.  A  sec- 
ond type,  use  of  low-power 
transmitter  operating  on  the 
same  but  synchronized  carrier 
frequency,  using  a  high-fre- 
quency radio  relay  between  the 
main  and  booster  stations, 
would  cost  approximately  $13,- 
000  for  a  25  w  station;  817,000 
for  one  of  250  w  and  $25,000 
for  1  kw. 

Sees  Danger  of 
Retarding  Development 

Mr.  David  said  he  didn't  think 
the  demand  for  FM  channels  in  the 
U.  S.  could  be  entirely  determined 
by  that  of  the  metropolitan  districts 
such  as  New  York,  Philadelphia, 
Chicago  and  Los  Angeles,  because 
cities  within  50  to  100  miles  of  such 
areas  must  have  additional  chan- 
nels. Excluding  the  larger  centers 
of  population  Mr.  Brown  estimated 
that  60-70  channels  would  be  need- 
ed for  the  rest  of  the  country. 

Mr.  David  said  that  moving  FIM 
to  another  part  of  the  spectrum, 
say  the  100  mc  band,  would  retard 
the  development  of  FM  for  at  least 
a  year.  He  added  that  further  de- 
velopment would  be  necessary. 
With  present  knowledge,  however, 
manufacturers  could  produce  trans- 
mitters up  to  about  1  to  3  kw  at 
approximately  150  mc.  but  the  time 
required  would  be  much  longer  than 
all  ratings  approximately   50  mc. 

He  estimated  there  would  be  an 
appreciable  increase  in  the  cost  of 
covering  the  same  area  in  the 
higher  spectrum  than  at  the  pres- 
ent location,  although  he  said  he 


CONGRATULATIONS  are  in  order  for  Murray  Carpenter  (center), 
media  supervisor  of  Compton  Adv.,  New  York,  who  surprised  luncheon 
guests  when  he  remarked  that  he  was  celebrating  his  10th  year  with  the 
agency  on  that  day.  Party  included  (1  to  r)  A.  H.  Flaten  of  CBS  Radio 
Sales  in  New  York;  Jean  Lawler,  time  buyer  for  Compton;  Mr.  Carpen- 
ter; William  Fairbanks,  also  timebuyer  for  Compton,  and  Carl  J.  Burk- 
land,  general  manager  of  WTOP  Washington  Columbia  outlet. 
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had  no  figures  available.  Operating 
costs  would  increase  with  the  fre- 
quency, he  said.  Tubes  would  be 
higher  and  their  life  shorter.  Effi- 
ciencies would  be  lower  and  their 
power  costs  more. 

Commissioner  Jett  said  he  under- 
stood -50  kw  tubes  are  available  for 
the  higher  frequencies,  but  Mr.  Da- 
vid said  he  had  no  knowledge  of  it. 
Just  prior  to  the  war,  he  explained, 
manufacturers  were  able  to  develop 
50  kw  at  50  mc,  while  now  it  is 
"barely  possible"  that  they  can  de- 
velop 40  kw  at  100  mc.  He  said  GE 
had  operated  a  40  kw  television  sta- 
tion on  Channel  -3  (66-72  mc  ) . 

Behavior  of  Sigmils 
In  High  Frequencies 

Mr.  Roberts  cross-examined  Mr. 
David  on  his  qualifications.  The 
■nntness  had  termed  himself  "appli- 
cation engineer".  The  TBA  counsel 
moved  to  strike  from  the  record  Mr. 
David's  testimony  regarding  40  kw 
operation  at  100  mc.  He  was  over- 
ruled by  Commissioner  Walker,  act- 
ing chairman. 

J.  E.  Brown,  assistant  vice-pres- 
ident and  chief  engineer  of  Zenith 
Radio  Corp.,  Chicago,  testifying  as 
to  observations  he  had  made  of 
long-distance  disturbances,  said  he 
had  observed  bursts  at  44.3,  44.5 
and  44.7  mc,  but  that  it  "takes  a 
skilled  ear  to  find  the  bursts  in  the 
Chicago  area".  He  said  he  had  seen 
CBS  tele\ision  pictures  the  past 
sunmier  at  60-66  mc  in  Chicago  and 
added  "whatever  the  vagaries  may 
be  they  didn't  stop  at  60  mc". 

He  doesn't  believe  there's  a  seri- 
ous interference  problem  in  FM 
from  sporadic  E,  he  added.  At  one 
time  Maj.  Edwin  H.  Annstrong's 
station  at  Alpine,  X.  J.,  "took  over" 
Mr.  Bro"«Ti's  receiver  in  Chicago  for 
5  or  10  minutes,  he  said,  but  that 
was  the  only  time  he  observed  such 
a  phenomenon.  As  to  automobile 
ignition  noise,  "FM  properly  ap- 
plied, does  a  good  job  of  eliminat- 
ing it,"  said  Mr.  Bro-wm.  He  felt 
with  a  good  receiver  there  would 
be  no  auto  ignition  problem. 

Mr.  Bro\vn  said  the  cost  of  build- 
ing receivers  for  operations  at  100 
mc  would  be  greater  than  at  50 
mc.  Before  the  war  his  firm  built 
a  combination  AM-FM  receiver  for 
S125  for  the  present  band.  The  same 
set  at  100  mc  might  run  S15-S20 
more  to  the  customer,  Tie  said,  add- 
ing "there  is  no  practical  way  out 
except  for  two  complete  front  ends, 
one  for  standard  and  one  for  FM". 
At  the  present,  one-fi'ont  end  serves 
both  sei-vices,  he  said. 

Under  cross-examination,  how- 
ever, he  estimated  the  cost  of  con- 
verting a  set  to  100  mc  would  be 
about  $1  in  manufacture.  For  the 
consumer  increase  "multiply  that 
four  or  five  times",  he  said.  He  esti- 
mated his  firm  would  be  able  to 
manufacture  sets  for  100  mc  re- 
ception a  year  after  materials  were 
available,  and  added  that  Zenith 
'uld  build  receivers  for  the  pres- 

t  FM  band  at  a  minimum  of  six 
.onths  after  conversion  of  indus- 

y- 

"If  we  knew  what  allocations 
ere  going  to  be,  we  could  start 
esigns   right   now,"   he  told  the 


ENTIRE  STAFF  of  KALE  Portland,  Ore.  attended  banquet  celebrating 
opening  of  new  KALE  studios.  At  head  table  (1  to  r)  are:  Arthur  M. 
Briggs.  account  executive;  Merle  Alexander,  secretary  to  Charles  E. 
Couche,  general  manager;  Mr.  Couche;  Margaret  Allyn,  director  of  wo- 
men's programs;  Newton  G.  Hedin,  account  executive.  In  first  row,  front 
table  (1  to  r):  Ralph  Langley,  production  manager;  Rodney  Adair,  an- 
nouncer; Harold  Bratsberg,  program  director;  Byron  Shrader,  continu- 
ity director;  Mary  Lou  Lacey,  receptionist;  William  Donahue,  auditor; 
G".  F.  Skiff,  account  executive.  Second  row  (1  to  r)  :  Allan  Walker,  an- 
nouncer; Merrill  Meade,  assistant  news  editor;  Jack  Colon,  announcer; 
Harland  Tucker,  chief  announcer;  Lyle  Eastlund,  technician;  Fern  Kil- 
burn,  traffic  assistant;  Norman  A.  Davis,  commercial  manager;  Pat 
Green,  program  dept.  secretary.  Seccnd  table,  first  row  (1  to  r)  :  Shirley 
Richmond,  commercial  dept.  secretary,  A.  E.  Richmond,  chief  engineer; 
Luella  Blankenship,  bookkeeper;  Tom  Decker,  news  editor;  Peg  Bracken- 
smith,  writer.  Last  row  (1  to  r)  :  Betty  Todd,  writer;  John  Emmel,  di- 
rector of  music;  Ann  Carpenter,  writer;  Florence  Ball,  traffic;  Earl  Gunn, 
announcer;  Dantzelle  Nelson,  -wa-iter;  Dave  West,  entertainer.  Official 
opening  of  studios  was  final  move  in  KALE's  transfer  to  individual 
operation  from  joint  ownership  -uith  KOIN.  [Broadc.a.stixg,  Aug.  28.] 


Commission.  As  to  prices,  Mr. 
Browm  said  the  lower  priced  sets 
create  the  biggest  problem  to  manu- 
facturers, although  he  estimated 
Zenith  probably  would  turn  out 
a  combination  AM-FM  receiver 
costing  around  |40  or  S50,  because 
of  consumer  demand.  He  said  he 
could  see  no  reason  why  manufac- 
turers couldn't  build  sets  for  an 
FM  band  of  80-108  mc. 

Narrates  Experiences 
W  ith  Satellites 

P.  B.  Laeser,  FM  and  television 
engineering  supervisor  of  WTMJ- 
WMFM,  the  Mihvaukee  Journal 
stations,  testified  as  to  experiences 
with  satellite  stations.  He  listed 
as  the  possible  types  of  boosters  nr 
satellites  as:  (1)  operation  of  a 
separate  low-power  transmitter  car- 
rying the  same  program  on  a  chan- 
nel diff'erent  from  that  of  the  main 
station;  (2)  operation  of  a  low- 
power  transmitter  carrying  the 
same  program  on  the  same  chan- 
nels as  the  main  station  without 
sychronization;  (3)  operation  of  a 
separate  low-power  station  on  the 
same  channels  as  the  master  station 
with  both  the  carrier  frequency  and 
the  program  synchronized. 

The  first  requires  two  channels, 
a  disadvantage,  he  pointed  out. 
With  the  second  type,  a  nonsyn- 
chronous  carrier  operation,  a  mush 
area  is  created  at  points  where  the 
signals  approach  equal  intensity 
and  objectable  interference  is  es- 
pecially noticeable  during  program 
pause  and  at  times  of  zero  modula- 
tion, Mr.  Laeser  went  on. 

He  defined  the  third  as  complete 
synchronous  operation  and  said  it 
"seems  to  offer  several  advantages 
over  the  other  types".  He  described 
tests  being  conducted  by  WMFM 
with  the  second  and  third  tj^pes  of 
satellites.  On  the  basis  of  two 
weeks'  test,  he  felt  the  synchron- 
ized operation  is  better.  "I  see  no 
reason  why  the  technique  of  sup- 


pressing the  satellite  carrier  from 
the  receiving  input  could  not  be  im- 
proved, and  this  would  directly  re- 
sult in  utilizing  more  power  in  the 
satellite  if  necessary,"  he  said.  Mr. 
Laeser  publicly  thanked  Maj.  Arm- 
strong, C.  M.  Jansky  Jr.,  and 
George  P.  Adair,  FCC  chief  engi- 
neer, for  their  "helpful  suggestions 
and  cooperation"  in  the  tests. 

T.  A.  M.  Craven,  vice-president 
of  the  Cowles  Broadcasting  Co., 
who  retired  last  June  30  as  a  Com- 
missioner, startled  many  spectators 
with  recommendations  far  beyond 
those  suggested  by  the  RTPB.  (Ab- 
stract of  his  testimony  and  cross- 
examination  ^^ill  be  found  on  Sup- 
plement page  16.) 

Keston  Urges  FM 

Single  Market  Coverage  ■ 

Paul  W.  Kesten,  CBS  executive 
vice-president  and  acting  head,  read 
into  the  record  his  statement  on 
FjM,  which  the  Commission  the  pre- 
vious week  ruled  could  not  be  pre- 
sented during  international  broad- 
cast hearings  [Broadcasting,  Oct. 
9].  He  recommended  100  channels 
for  FM,  estimating  that  they  would 
make  possible  some  4,000-5,000  sta- 
tions. 

On  his  suggestion  that  FM  be 
placed  on  an  equality  basis — Mr. 
Kesten  was  cross-examined  by  Con-i- 
missioners  and  Mr.  Roberts.  As  to 
location  in  the  spectrum  Mr.  Kesten 
said :  "We  believe  the  movement  3f 
other  services — I'm  trjnng  not  to 
say  television — into  the  higher  fre- 
quencies where  they  belong  will 
make  room  for  FM  centering  at 
60  mc  or  around  100  mc." 

Chairman  Fly  asked,  with  a  grin, 
if  the  witness  thought  the  single- 
market  coverage  idea  was  a  "good 
thing".  Mr.  Kesten  replied:  "It's 
a  commendable  thing,  Mr.  Chair- 
man. It  would  add  more  stations 
to  a  network  and  that  means  bene- 
fits to  everybody." 

Mr.  Kesten  said  on  the  basis  of 


a  study  being  conducted  by  his  ti 
gineering  department,  it  appeaie 
that  a  network  of  175  statioi 
could  be  devised  with  rural  covg 
age  greater  than  the  present  stauj 
ard  network  setups.  An  FM  nel 
work,  such  as  CBS  proposes,  coul 
cover  80  9(  of  the  population  wit 
175  stations,  he  said.  Copies  of  tl 
study  will  be  submitted  to  the  FC 
when  it  is  completed. 

Pressed  by  Mr.  Roberts  as 
what  he  meant  by  "equality",  IK 
Kesten  said:  "Competition  tod 
consists  of  two  things — better  pi 
grams  and  better  signal.  Und 
our  recommendation  there  would 
no  better  signal.  It  would  rest 
programs." 

Alluding  to  CBS  as  perhaps  ha 
ing  the  best  programs  in  the  f 
ture,  Mr.  Roberts  asked  if  that  n( 
work  planned  to  serve  all  the  F; 
stations.  "We  might  under  a  Coi 
munistic  Government,"  replied  H 
Kesten,  "but  not  a  democrat 
America."  He  explained  furth' 
that  the  equality  theory  conter 
plates  "permission"  to  use  facj 
ities  or  standards  below  those 
the  "equal"  stations  but  "never 
force".  He  said  the  proposed  pli 
w'ould  eliminate  the  danger  of 
few  big  stations  being  owned  by 
handful  and  make  it  possible  fi 
every  station  to  compete  on  eqi^l;: 
footing  as  to  coverage. 

Must  Increase  | 
Number  of  Channels 

William  B.  Lodge,  CBS  genei; 
engineering  supervisor  and  mer 
ber  of  RTPB  Panel  5,  said  he  vot 
for  assignment  of  80-100  channf 
for  FM  and  for  retaining  the  2| 
kc  channel  width.  With  the 
band  possibly  limited  to  15  mc,  tli 
would  provide  for  75  channels,  1 
which  educational  interests  waj 
15,  leaving  60  for  commercial  FI 

"It  is  my  firm  con\nction  th 
this  number  of  channels  must  I 
appreciabty  increased  if  we  are  r 
avoid  frequency  shortages  in  'Si 
York,  Chicago  and  other  large  mi 
ropolitan  areas,"  said  Mr.  Lodg 
"Adoption  of  a  150  kc  chann 
width  for  FM  would  provide  l| 
channels  if  the  eventual  FM  bro; 
cast  band  runs  from  41-56 
which,  I  believe,  would  be  a  1.. 
step  toward  meeting  the  needs  I 
FM  broadcasting  within  the  for 
seeable  future."  Mr.  Lodge  said  1' 
channels  200  kc  wide  could  be  pr 
vided  if  television  is  moved  fro 
the  lower  frequencies  and  the  50-' 
mc  amateur  band  is  moved  up  I 
6  mc. 

Mr.  Lodge  pointed  out  that  tee 
nical  data  submitted  by  RTPB  ca 
tained  opinions  by  representativ 
of  Philco,  NBC,  RCA  and  Hazf 
tine  favoring  reduction  in  bai 
width  to  100  kc,  while  General  Elf 
trie,  Stromberg-Carlson  and  Mt 
Armstrong  supported  retention 
the  200  kc  width.  His  opinion,  '■ 
said,  was  that  the  200  kc  width  c 
fers  the  best  assurance  of  reali 
ing  the  fullest  potentialities  of  F; 
A  compromise  on  a  150  kc  chanr 
width  might  be  acceptable,  he  ad 
ed,  only  if  it  is  finally  determin 
that  additional  spectrum  space  ca 
not  be  made  available  to  pron 
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ji-oximately  100  FM  channels  of 
'  kc  width. 

feuch  a  compromise  does  not,  it 
Ills  to  me,  offer  the  most  obvious 
tion,"  said  Mr.  Lodge.  "Any  re- 
:ion  in  band  width,  particularly 
iew  of  the  opposition  of  FM's 
tntor,  Maj.  Armstrong,  must  be 
i'ed  with  considerable  reserva- 
at  least  until  we  know  much 
e  than  we  do  now  concerning 
practical  operation  of  FM  on  a 
onwide  scale.  The  better  course, 
le  Commission  should  move  tele- 
jbn  into  the  higher  frequencies, 
]ild  be  to  reserve  one  or  two  of 
present  television  channels  for 
'by  FM  at  such  time  as  the  high 
juency,  high  definition  television 
'jplants  the  present  6  mc  televi- 

3|ect  of  Narrow 

\annel  on  Interference 

;lxplaining  that  a  single  60  mc 
[vision  band  would  provide  30 
;itional  FM  channels,  at  200  kc, 
I:  Lodge  asserted:  "If  the  Com- 
jsion  formallj'  adopts  this  policy 
,n  early  date,  receiver  manufac- 
\\iYS  can  then  design  sets  to  in- 
iLe  all  of  the  eventual  FM  band." 
jjS  to  long-distance  interference, 
ji  Lodge  said  some  of  his 
ughts  were  contained  in  his  ar- 
in  the  Aug.  14  Broadcasting. 
upport  of  the  single-market  FM 
ion,  as  advocated  by  Mr.  Kes- 
Mr.  Lodge  said  that  under  this 
,1  transmitter  power  would  be 
jpr  than  that  of  multi-market 
,'ets,  and  interfering  signals 
,  Id  be  weaker. 

':  nder  cross-examination  Thurs- 
■  morning,  Mr.  Lodge  said  a  nar- 
,er  channel  would  not  impose  re- 

-tions  on  audio-frequency  fidel- 
'  He  said,  however,  that  reducing 
-  channel  to  100  kc  would  result 
'(  reduction  of  ability  to  discrim- 
|e  against  co-channel  and  ad- 
^nt  channel  interference.  Ques- 
ted by  Mr.  Adair  about  the  150 
^•hannel,  Mr.  Lodge  said  he  be- 
,2d  alternate  channels  could  be 

1  and  that,  in  itself,  would  make 

n  for  more  channels. 

hairman    Fly   and   Gov.  Case 

s-examined  on  the  economic 
;!ors  of  single-market  stations  in 
England  and  when  Mr.  Fly 
jed  if  CBS  would  be  willing  to 
('•ry  a  standard  station  at  a  cost 
.r-  would  enable  it  to  operate  in 
i  black,"  Mr.  Lodge  replied :  "I 
Jsve  we  would  if  it  provided  serv- 
1  That's  my  opinion." 

>tection  Against 

'kground  Noi^e 

e  told   Commissioner  Walker 
^CBS  plan  did  not  contemplate 
ing  on  network  support  as  the 
hary  economic  factor,  rather  the 
'le-market   idea    would  foster 
le  local  support.  Network  sup- 
,  he  said,  was  only  one  of  the 
crs.  Chairman  Fly  asked  Mr. 
:ge   to    develop    the  economic 
'ts  "more  fully"  and  present 
n  to  the  Commission, 
'orthington  L.  Lent,  Washing- 
consulting  engineer  and  coun- 
for  the  Cowles  Broadcasting 
submitting  data  on  human  re- 


sponse to  sound,  said  if  the  full 
fidelity  capability  of  a  system  is  to 
be  useful,  some  protection  against 
disturbing  backgrounds  of  noise 
must  be  provided.  He  named  two 
types  of  noise  with  which  the  an- 
tenna system  must  contend:  (1) 
the  electrical  noise  to  which  the  re- 
ceiver is  sensitive,  and  (2)  the 
acoustic  noise  in  the  listening  space 
to  which  the  ear  is  directly  respon- 
sive. 

He  produced  technical  data  in- 
dicating that  a  band  width  of  only 
90  kc  is  necessary  for  an  FM  chan- 
nel, declaring:  "It  can  be  concluded 
that  in  a  channel  100  kc  wide,  an 
allowance  for  receiver  oscillator 
frequency  drift  of  plus  or  minus  5 
kc  and  an  additional  allowance  of 
plus  or  minus  2.5  kc  for  the  ac- 
commodation of  all  generated  side 
band  components  having  ampli- 
tudes of  1%  or  greater  of  the  un- 
modulated carrier  amplitude,  can 
be  provided  while  at  the  same  time 
permitting  a  useful  total  swing  of 
85  kc." 

Mr.  Lent  said  he  didn't  think  ad- 
jacent channel  interference  would 
be  serious  under  a  100  kc  band.  He 
gave  testimony  concerning  conver- 
sion of  receiving  sets  and  said  that 
the  receiver  manufacturers  can 
"make  or  break  FM"  or  any  other 
service. 

Maj.  Armstrong  was  given  a 
rousing  ovation  as  he  stood  on  the 
platform  to  take  the  oath.  He  was 
the  first  witness  to  be  given  such 
acclaim.  In  carefully  selected  words 
he  asked  the  Commission  to  pro- 
vide ample  space  for  FM  and  as- 
serted that  in  addition  to  commer- 
cial services,  "an  outstanding  op- 
portunity for  peacetime  service  is 
just  beginning  to  emerge  in  the 
field  of  educational  broadcasting 
and  the  extent  to  which  its  effects 
may  be  felt  cannot  now  be  fore- 
cast." (Abstract  of  his  testimony 
and  cross-examination  on  supple- 
ment page  14.) 

Educational  Group 

Seeks  Video  Also 

Joseph  L.  Weiner,  attorney,  who 
said  he  represented  a  "group  of 
persons  connected  with  Muzak 
Corp.",  presented  a  plan  for  "sub- 
scription radio",  a  service  similar 
to  Muzak  but  handled  by  FM  in- 
stead of  wires.  (Abstract  of  his 
statement  and  cross-examination  on 
supplement  page  3.) 

For  the  first  time  in  the  hear- 
ings an  FCC  representative  was 
obliged  to  read  his  prepared  state- 
ment as  the  noncommercial  educa- 
tional hearings  got  underway  Fri- 
day. Acting  Chairman  Walker 
ruled  that  the  Commission  was  in- 
terested in  the  statement,  which 
sketched  the  history  of  educational 
broadcasts.  In  the  past  Commis- 
sion expeirts  have  identified  the 
statements  and  entered  them  in  the 
record. 

Dr.  Studebaker,  in  requesting  15 
channels  for  noncommercial  educa- 
tional FM  and  10  additional  chan- 
nels for  relays,  said  he  wasn't  act- 
ing on  a  personal  hunch  but  based 
his  recommendations  on  known 
plans  of  educational  institutions  in 
28  states.  He  said  the  present  five 


Peterson  Heads  Army 
Radio  Branch  Placement 

SUPERVISION  of  all  Army-pro- 
duced network  programs  except  the 
Army  Hour  on  NBC,  will  be  in 
charge  of  Lt.  Curt  Peterson,  officer 
in  charge  of  the 
Placement  Sec- 
tion,  Radio 
Branch,  War 
Dept.   Bureau  of 
Public  Relations, 
Lt.  Col.  Jack  W. 
Harris,  acting 
chief.  Radio 
Branch,  an- 
nounced  last 
week.   Lt.  Peter- 
Lt.  Peterson      son,  former  radio 
director  of  Marschalk  &  Pratt  Co., 
will  supervise  10  Army-produced 
shows  on  the  networks  for  Army 
Air  Forces,  Army  Service  Forces 
and    Army    Ground    Forces.  Col. 
Harris   personally  supervises  the 
Army  Hour. 

In  his  new  duties  he  will  coordi- 
nate appearances  of  personnel  for 
the  various  services  with  Maj.  Her- 
bert Stare,  radio  officer  of  AGF; 
Maj.  Andre  Baruch,  radio  officer  in 
charge  of  ASF  Placement  Section, 
and  Capt.  A.  T.  Steele,  radio  officer 
of  AAF,  handling  the  placement  of 
Army  personnel  for  both  sustaining 
and  commercial  programs. 

Maj.  Baruch,  veteran  network 
announcer,  as  head  of  the  new  ASF 
Placement  Section  [Broadcasting, 
Oct.  9],  will  be  liaison  between 
Army  Service  Forces  personnel  and 
radio,  although  the  Radio  Branch 
will  continue  to  clear  all  programs 
and  personnel  as  the  overall  oper- 
ating branch  of  all  Army  radio, 
maintaining  liaison  with  the  AAF, 
AGF,  ASF,  and  posts  and  camps 
throughout  the  country. 

channels,  allocated  to  educational 
FM,  are  far  from  sufficient  to  meet 
the  needs.  Throughout  his  testi- 
mony he  quoted  various  statements 
of  Chairman  Fly  with  reference  to 
educational  broadcasting. 

Dr.  Studebaker  pointed  out  that 
education  by  radio  isn't  confined  to 
the  schoolroom.  "I  know  it  to  be  a 
fact  that  some  of  those  now  plan- 
ning FM  stations  expect  to  broad- 
cast adult-education  programs  and 
programs  of  a  general  informa- 
tional nature,"  he  said.  "I  have  rea- 
son to  believe  that  school-owned 
FM  stations  will  come,  more  and 
more,  to  broadcast  programs  for 
student  listeners  during  out-of- 
school  hours,  designed  to  supple- 
ment the  regularly-scheduled  work 
of  the  schoolday.  .  .  .  From  current 
trends  of  thinking  among  the  cur- 
riculum specialists,  I  think  we  can 
expect  that  these  school-owned  sta- 
tions are  likely  to  be  used,  to  some 
extent  at  least,  to  bring  to  young- 
adults  just  out  of  school,  types  of 
educational  programs  designed  to 
expedite  their  transitional  adjust- 
ments to  adult  social,  occupation, 
and  civic  responsibilities  of  com- 
munity living." 

Under  cross-examination,  Dr. 
Studebaker  estimated  that  within 
five  years  there  will  be  at  least  500 
educational  FM  stations. 

Horace  Lohnes,  Washington 
counsel  for  the  Natl.  Assn.  of  Edu- 
cational Broadcasters,  asked  if  an 


educational  station  desiring  to  sell 
time  should  be  assigned  an  educa- 
tional or  commercial  frequency.  D)-. 
Studebaker  replied:  "I  don't  like 
to  feel  that  tax-exempt  institutions 
should  go  into  commercial  business 
in  competition  with  private  enter- 
prise." 

Dr.  Lowdermilk,  who  supported 
Dr.  Studebaker's  recommendations 
by  more  complete  data  as  to  tech- 
nical and  other  details,  advocated 
permitting  "all  local  school  sys- 
tems and  colleges  to  do  their  own 
planning  without  the  imposition  of 
regulations  by  a  state  committee, 
a  state  department  of  education  or 
the  U.  S.  Office  of  Education". 

Testifying  out  of  turn  last 
Wednesday,  because  he  had  to  leave 
Washington,  Dr.  Howard  L.  Bevis, 
president  of  Ohio  State  U.,  Colum- 
bus, and  chairman  of  the  Radio 
Broadcasting  Committee,  Natl. 
Assn.  of  State  Universities,  told  the 
Commission  that  "State  universi- 
ties, in  much  larger  proportion,  are 
planning  to  establish  FM  educa- 
tional stations",  recognizing  the 
"practical  impossibility  of  obtain- 
ing new  standard  broadcast  sta- 
tions." 

Of  45  state  institutions,  35  are 
now  "either  actively  considering 
the  matter  or  have  already  applied 
to  the  Commission  for  a  construc- 
tion permit".  Only  12  universities 
operate  standard  stations,  he  said. 
The  majority  of  the  proposed  FM 
stations  by  land-grant  colleges  will 
be  "related  to  state  educational  FM 
networks,"  said  Dr.  Bevis.  He,  too, 
said  programs  will  be  directed  at 
homes  as  well  as  schools. 

Dr.  Bevis  recommended,  in  addi- 
tion to  FM  channels,  that  the  Com- 
mission allocate  a  group  of  medi- 
um-distance channels  in  the  vi- 
cinity of  2500-3500  kc  for  "state- 
wide coverage  on  10  kc  channels 
with  power  to  5,000  w."  He  asked 
for  at  least  10  such  channels  for 
educational  needs. 

Adult  Education 

Facilities  Urged 

Prof.  Harlow  Shapley,  director 
of  the  Harvard  Observatory,  also 
testifying  out  of  turn,  advocated 
worldwide  educational  broadcasts 
and  supported  the  contentions  of 
the  World  Wide  Broadcasting- 
Foundation,  of  which  he  is  a  mem- 
ber. He  offered  no  recommenda- 
tions, however. 

Harold  McCarty,  director  of 
WHA  Madison,  Wis.,  and  national 
radio  chairman  of  the  Natl.  Con- 
gress of  Parents  &  Teachers,  de- 
clared the  NCPT  is  convinced  that 
national  network  broadcasting  can- 
not solve  all  the  problems  or  per- 
form all  the  services  of  radio  edu- 
cation. He  endorsed  the  15  channel 
request  for  educational  FM. 

Robert  C.  Deming,  supervisor  of 
adult  education,  Connecticut  State 
Dept.  of  Education,  testified  that 
Connecticut  plans  to  erect  four 
1,000  w  transmitters  to  form  a 
network  with  relay  transmitters, 
under  direction  of  the  State  Dept. 
of  Education. 

Lt.  Col.  Harold  W.  Kent,  Chief, 
Postwar  Planning  Branch,  Office 
of  the  Director  of  Military  Train- 
ing,  Army   Services   Forces,  and 
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War  Dept.  liaison  to  the  U.  S. 
Office  of  Education,  testifying  on 
behalf  of  the  Assn.  for  Education 
by  Radio,  of  which  he  was  one  of  the 
founders  and  its  first  president, 
said  he  felt  15  channels  for  FM  ed- 
ucational broadcasting  would  suf- 
fice for  present  needs,  although  he 
added:  'We  don't  believe  that  is 
by  any  means  a  final  request." 

Col.  Kent,  on  leave  as  Radio  Di- 
rector in  the  Chicago  Public 
Schools,  told  how  in  Chicago,  De- 
troit, and  other  cities  when  schools 
were  closed  by  epidemic  or  other 
reasons,  pupils  were  reached 
through  cooperation  of  local  sta- 
tions. He  asserted  that  the  field  of 
adult  education  "heretofore  largely 
undeveloped,  should  be  served  by 
educational  radio  facilities". 

Endorsing  the  recommendations 
of  Dr.  Studebaker  and  Dr.  Low- 
dermilk  for  15  FM  channels,  200 
kc  wide,  for  noncommercial  educa- 
tional use  were  the  following: 

D.  W.  Zimmerman,  Maryland  State  Su- 
pervisor of  Special  Education,  also  repre- 
senting the  National  Council  of  Chief  State 
School  Officers;  W.  Lloyd  Sprouse,  execu- 
tive assistant  to  Dr.  Kenneth  C.  Ray,  Ohio 
State  Superintendent  of  Public  Instruction, 
who  also  said  Ohio  institutions  would  need 
1,5  channels  but  could  use  the  15  requested 
for  nationwide  service:  Dr.  Lawrence  J. 
Tidrick,  Michigan  Dept.  of  Public  Instruc- 
tion; Carl  H.  Menzer.  Natl.  Assn.  of  Edu- 
cational Broadcasters;  Dr.  William  B. 
Levinson.  Directing  Supervisor  of  Radio. 
Cleveland  Board  of  Education. 

S.  D.  Shankland,  executive  secretary, 
American  Assn.  of  School  Administrators; 
Walter  C.  Eells,  executive  secretary,  Amer- 
ican Assn.  of  Junior  Colleges;  Belmont 
Farley,  public  relations  director.  National 
Education  Assn.;  Clyde  M.  Huber,  Ameri- 
can Assn.  of  Teachers  Colleges;  Paul  E. 
Elicker,  executive  secretary.  National 
Assn.  of  Secondary  School  Principals;  Wil- 
liam D.  Boutwell,  managing  editor,  Ameri- 
can Vocational  Assn.;  Elizabeth  Gowdy 
Noel,  Dept.  of  Classroom  Teachers,  Na- 
tional Education  Assn.;  Dr.  Joseph  E. 
Maddy,  representing  the  NEA,  Music  Edu- 
cators National  Conference,  National 
School  Band,  Orchestra  &  Vocal  Assn.  and 
Michigan  Educators'  Radio  Assn.;  George 
."Abraham,  Intercollegiate  Broadcasting  Sys- 
tem. 

Dr.  Maddy  read  a  statement  from 
Leopold  Stokowski,  urging  reten- 
tion of  FM  broadcasting  on  the 
highest  plane,  asserting  that  the 
broadcast  of  symphonic  and  op- 
eratic music  requires  a  frequency 
range  of  from  30-13,000  cycles  per 
second  and  an  intensity  of  about 
85  decibels. 

Declaring  the  "average  Ameri- 
can citizen  is  woefully  ignorant 
concerning  the  workings  of  our 
democratic  form  of  Government," 
Dr.  Maddy  charged  "tYAs  condition 
is  largely  due  to  our  radio  monop- 
oly. Such  information  cannot  be 
disseminated  over  national  net- 
works or  over  regional  radio  sta- 
tions. 

"Soap  operas  occupy  radio  time 
that  might  better  be  used  to  ac- 
quaint our  citizens  with  economic 
problems  facing  them,"  continued 
the  Michigan-  educator.  "Breakfast 
food  thrillers  that  inspire  young 
children  to  simulate  bloody  esca- 
pades might  well  be  replaced  with 
rational  programs  devoted  to  better 
health.  Radical  promoters  of  doubt- 
ful ideologies  can  buy  time  for 
propaganda  purposes  while  vital 
local  issues  are  seldom  presented 
over  the  air." 

Dr.  Maddy  attacked  James 
Caesar  Petrillo,  president  of  the 
American  Federation  of  Musicians, 
as  a  "dictator"  and  said  that  un- 
less Congress  takes  drastic  action 
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See  Oct.  7-10  Decisions  and 
Applications  on  jmge  56. 

Decisions  .  .  . 

OCTOBER  10 

Blue  Network  Co.,  New  York — On  con- 
sideration of  petition  to  enlarge  issues 
and  postpone  hearing,  and  KOB  petition 
to  enlarge  issues,  re  KOB  application  for 
mod.  CP,  directed  that  issues  to  be  de- 
termined be  enlarged  to  include  use  of 
DA  by  both  KOB  and  WJZ;  refused  to 
continue  hearing  now  set  Dec.  11  (action 
taken   Oct.  9). 

WJNO  West  Palm  Beach,  Fla.— Granted 
CP  move  transmitter. 

OCTOBER  11 
Rochester    Broadcasting   Co.,  Rochester, 

N.  Y. — Granted  petition  for  postponement 
to  Nov.  15  hearing  now  set  Oct.  17  in 
re  application  and  Seneca  Broadcasting 
Corp.  application  new  station  at  Roches- 
ter, and  The  Finger  Lakes  Broadcasting 
System  application  new  station  at  Geneva, 
N.  Y. 

Applications  .  .  . 

OCTOBER  10 
WSAY  Rochester,  N.  Y.— Mod.  CP  au- 
thorizing  change  assignment  etc.   for  ex- 
tension   completion   date   from   11-1-44  to 

1-  1-45. 

Philco  Radio  &  Television  Corp.,  Arling- 
ton P.O.,  Va. — CP  new  experimental  tele- 
vision station,  channel  4.  A5  and  special 
emission,    3   kw   visual    and  aural. 

KMAC  San  Antonio.  Tex.— CP  new  FM 
station.  45,300  kc,  10,506  sq.  mi..  $42,545.65 
estimated  cost. 

South  Bend  Broadcasting  Corp.,  South 
Bend,  Ind. — License  to  cover  CP  new 
standard   station  (WHOT). 

KMED  Medford,  Ore.— CP  new  FM  sta- 
tion. 49,500  kc,  3,121  sq.  mi.,  $15,300  es- 
timated cost. 

OCTOBER  12 

WJAR  Providence,  R.  I. — CP  new  com- 
mercial   television    station,    channel  7. 

National  Broadcasting  Co.,  Bound  Brook, 
N.  J. — Mod.  CP  authorizing  new  interna- 
tional broadcast  station  WNRE  for  ex- 
tension   completion    date   from    11-7-44  to 

2-  7-45. 

KTYW  Yakima,  Wash.— Mod.  CP  au- 
thorizing move  station  etc.  for  extension 
completion  date  from  10-11-44  to  11-11-44. 

Temple  V.  Ehmsen,  Portland,  Ore. — CP 

new  developmental  broadcast  station,  45,500 
kc,  1  kw,  special  emission  for  FM  and  fac- 
simile. 

KSFO  San  Francisco— CP  change  560 
kc  to  740  kc,  increase  1  kw  N  5  kw  D 
to  50  kw  DN.  move  transmitter,  install 
new  equipment  and  DA-DN  (petition  to 
reinstate). 

OCTOBER  13 

Portland  Broadcasting  System,  Bangor, 
Me.— CP  new  FM  station,  45,100  kc,  6,512 
sq.  mi.,  $30,678.23  estimated  cost. 

WHBL  Sheboygan,  Wis.— CP  new  FM 
station.  48,500  kc,  2,360  sq.  mi.,  $36,500 
estimated  cost. 

Zenith  Radio  Corp.,  Chicago — CP  new  ex- 
perimental televisoni  station,  4880000-504000 
kc,  250  w  (1  kw  peak)  visual  and  1  kw 
aui'al. 

KTYW  Yakima,  Wash. — License  to  cover 
CP  move  station  and  antenna  changes. 


to  stop  his  "assumption  of  dicta- 
torial powers  .  .  .  our  FM  efforts 
will  come  to  naught,  I'm  afraid." 

Television  was  to  get  under  way 
at  10:30  a.m.  Saturday  (Oct.  14) 
with  the  following  witnesses:  T.  A. 
M.  Craven,  vice-president,  and 
Worthington  C.  Lent,  consulting 
engineer,  Cowles  Broadcasting  Co. ; 
Joseph  Ream  and  Peter  C.  Gold- 
mark,  CBS;  Allen  S.  DuMont, 
Television  Broadcasters  Assn.;  T. 
T.  Goldsmith  Jr.,  Allen  B.  DuMont 
Labs.;  Lewis  Allen  Weiss  and 
Frank  M.  Kennedy,  Don  Lee;  Paul 
Raibourn,  Balaban  &  Katz,  Televi- 
sion Productions,  and  Paramount 
Communications;  G.  R.  Town, 
Stromberg-Carlson  Co.;  Norman  D. 
Waters,  American  Television  So- 
ciety. 


Decision  on  WJJD 
Case  Favors  AFM 

Regional      Board  Reverses 

Findings  of  Panel 

ACTION  of  the  Sixth  Regional 
War  Labor  Board  in  reversing 
the  panel  findings  denying  "make- 
work"  demands  of  the  American 
Federation  of  Musicians  for  plat- 
ter-turning operations  at  WJJD 
Chicago  brought  sharp  criticism 
last  week  from  William  Friedman, 
station  counsel,  who  announced  he 
would  file  a  petition  for  review 
immediately. 

"I'm  surprised  by  the  decision  of 
the  Sixth  War  Labor  Board  in 
the  WJJD  case",  said  Mr.  Fried- 
man. "It  clearly  ignores  the  record 
which  shows  there  is  no  prospect 
of  reaching  an  agreement  by  col- 
lective bargaining.  The  present  de- 
cision seems  to  be  an  attempt  to 
avoid  deciding  an  issue  which  is 
clear. 

"I  cannot  understand  the  at- 
titude of  the  Board  since  Petrillo 
and  the  union  have  done  nothing 
but  flaunt  the  Board  and  even  the 
President  of  the  United  States.  We 
shall  of  course  avail  ourselves  of 
the  right  to  have  the  national 
Board  pass  upon  the  matter." 

The  Board  order  returned  the 
dispute  to  the  parties  for  collec- 
tive bargaining,  stipulating  that 
if  the  issues  are  not  resolved  in 
60  days  either  party  may  refer 
the  case  back  to  the  Board  for 
final  determination  on  the  basis 
of  the  panel  report  of  Aug.  15. 


The  panel  had  found  that  t 
present  staff  of  musicians  at 
station  was  without  sufficient  W( 
to  take  up  the  minimum  of  25  hoi 
per  week  specified  in  the  union  o 
tract  and  had  seen  no  justificat 
in  view  of  the  manpower  short, 
in  the  Chicago  area  for  givj 
the  musicians  exclusive  jurisc 
tion  over  turntable  operati( 
[Broadcasting,  Sept.  4]. 


HOOPER  RATI^GS  I 
ON    PACIFIC  COA^ 

HOOPER  RATINGS  for  Augu , 
September  period,  as  reported  i  I 
C.  E.  Hooper  Inc.,  New  York,  V 
Pacific  Network  programs,  shov 
prevailing  rise  in  listening  over  ' 
last  report  on  three  counts,  but 
general  decrease  from  last  yea 
report.  Average  evening  audiei 
rating  of  7.1  is  up  0.7  from  1 
report,  down  0.4  from  a  year  a 
Average    evening  sets-in-use 
29.6  is  up  3.7  from  last  report, 
1.4  from  a  year  ago.  Average  e 
ning  available  audience  is  74.1, 
1.8  from  last  report,  down  0.6  fr 
last  year. 

For  daytime  audiences  the  av 
age  rating  is  3.8,  up  0.2  from  1 
report,  down  0.2  from  year  ago; 
sets-in-use  figure  is  13.8,  up 
from  last  report,  no  change  fron 
year  ago;  for  the  available  au 
ence  figure  is  64.4,  down  0.9  fr 
last  report,  down  1.6  from  year  a 

Mr.  District  Attorney  heads 
list  of  "Top  Ten"  programs  on 
Pacific  Coast,  followed  respectiv 
by  Your  Hit  Parade,  Ellery  Que 
Can  You  Top  This,  Screen  Gu 
Players,    Thanks    to    the  Yan^ 
Hildegarde,  Quiz  Kids,  Take  7fi 
Leave  It,  Mr.  and  Mrs.  North.  P 


TEXT  of  joint  RCA  Victor,  Co- 
lumbia and  NBC  recording  state- 
ment issued  late  Friday  follows 
(story  on  Supplement  page  5)  : 

WE  ARE  encouraged  that  President  "Roose- 
velt in  his  efforts  to  withdraw  the  ban  of 
the  AFM  on  the  making  of  phonograph 
records  and  transcriptions  has  not  taken 
Mr.  Petrillo's  "no"  as  a  final  answer  in 
the  case.  The  President's  decision  to  study 
the  law  in  order  to  find  what  he  can  do 
legally  on  the  question  is  encouraging  to 
us,  who  in  this  long  drawn-out  fight 
against  an  alarming  and  perhaps  subver- 
sive principle  have  sought  to  uphold 
American  tradition. 

We  deeply  regret  that  Mr.  Petrillo's  re- 
fusal to  obey  the  order  of  the  War  Labor 
Board  has  imposed  upon  the  President  the 
additional  burden  of  a  wartime  strike  by 
the  AFM  against  our  companies. 

We  have  offered  again  and  again,  hop- 
ing to  keep  this  issue  from  reaching  the 
overburdened  desk  of  the  President,  to  pay 
into  escrow  the  full  dollar  amounts  which 
Mr.  Petrillo  demands,  pending  proper  de- 
termination of  the  issues  between  us. 
These  offers  Mr.  Petrillo  has  repeatedly 
refused.  We  have  been  fighting,  not  for 
competitive  advantage,  but  against  what 
we  believe  to  be  a  dangerous  principle.  He 
would  force  us  to  pay  a  private  tax  on 
every  record  sold,  directly  into  his  union 
treasury.  Obviously,  such  a  tax  would  have 
to  be  added  to  the  price  of  records  pur- 
chased by  the  public.  It  would  make  the 
union  officials  financially  independent  of 
the  union  membership. 

Mr.  Petrillo  made  a  basic  misrepresen- 
tation in  his  recent  statement  to  the  Presi- 
dent that  the  capitulation  of  other  com- 
panies to  his  demands  resulted  from  ef- 
forts of  the  WLB  itself.  The  true  fact  is 
that  the  WLB  panel  expressly  and  of- 
ficially disclaimed  responsibility  for  the 
contracts  which  the  other  companies 
signed.  With  one  single  exception,  these 
companies  are  small  companies  which 
yielded  to  economic  coercion. 

Furthermore,  Mr.  Petrillo  overlooks  the 
fact    that    the    WLB    concluded    that  the 


strike  did  impede  the  war  effort.  This 
elusion    was    reached  and   publicly  st 
at   least   four   separate   times  during 
lengthy    procedure   before   the  WLB 
its  panel  as  follows: 

First,  in  July  1943,  the  WLB  conclr 
that  it  had  "substantial  evidence"  that 
strike  impeded  the  war  effort  whei" 
first  accepted  jurisdiction  in  the  case,  t' 
Second,  in  March  1944,  the  same  J 
elusion  was  reached  by  the  panel  «T 
stated  "the  stark  fact  is  that  a  uit;  8 
by  successfully  halting  the  production 
goods,  has  impeded  the  war  effort." 

Third,  in  April  1944,  in  the  hearing 
the    confirmation    of   the    panel's  rep 
Chairman  Davis  referred  specifically  to 
labor  dispute  as  one  "which  interferes  v 
the  war  effort". 

Fourth,  in  August  1944,  after  Mr.  Pei 
lo  has  for  months  defied  the  WLB's  bi)| 
to-work  order,  Frank  V.  Morley,  the  pd 


member  of  the  board  designated  as  't 
cialist"  on  the  case,  again  denied  S 
union's  claim  that  tlie  strike  had  no  ej 
on  the  war  effort,  with  the  statenj 
"That  is  a  claim  which  we  find  cannot/ 
substantiated." 

We  are  strong  in  our  hope  that  the  Pr- 
dent  under  the  law  will  find  legal  ptfj 
to  put  an  end  to  Mr.  Petrillo's  defiance 
the  Administration,  and  permit  musicj 
to  resume  recording. 


NBC  Midwest  Gain 

DIVISION  billings  for  the  i 
nine  months  of  1944  are  18. 
ahead  of  the  same  period  a  y 
ago,  according  to  Paul  McCli 
sales  manager  for  the  NBC  Cen] 
Division.  Simultaneously,  Oil 
Morton,  manager  of  the  NBC  C 
tral  Division  local  and  spot 
department,  disclosed  that  WM 
billings  in  1944  topped  the  sa 
nine-month  period  in  1943  | 
15.3%.  I 
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!V  FM  will  serve  the  nation,  under  stations  already  authorized  and 
le  for  which  applications  are  pending,  is  shown  in  this  FCC  Engineer- 
Dept.  exhibit  introduced  last  week  in  the  FCC's  general  allocations 
fings.  Areas  served  by  the  46  licensed  commercial  FM  stations  and  7 
iiorized  by  construction  permit  are  shaded  diagonally  to  the  right, 
ks  which  would  be  served  with  the  addition  of  248  stations  sought  in 
ling  applications  are  shaded  diagonally  to  the  left. 


jrimary  Coverage  by  Radio 
[ladequate,    FCC  Discloses 


PITE  912  standard  broadcast 
lions  licensed  as  of  Sept.  1  and 
i^truction  permits  outstanding 
!  l6  more,  17.4%  of  the  popula- 
J  is  without  nighttime  primary 
[lo  coverage  and  8.1%  without 
jnary  service  in  the  daytime,  C. 
pwen,  chief  of  the  Hearing  Sec- 
",  Broadcast  Division,  FCC  En- 
^jering  Dept.,  testified  last  week 
Hie  Commission  opened  hearings 

standard  broadcast  allocations. 

|j      Little  Improvement 

fointing  out  that  one  purpose  of 
5  Commission's  order,  designat- 
j  the  allocations  hearings,  was  to 
ijrmine  the  "present  and  future 
jds"  of  standard  broadcast  serv- 
"with  a  view  to  ultimately  as- 
ling  a  band  or  bands  of  fre- 
ncies  to  such  service,"  Mr.  Owen 
1  that  any  determination  as  to 
present    and    future  needs 
'ould  be  examined  in  the  light  of 
■  purposes  of  the  Communica- 
is  Act  as  stated  in  Section  1, 
nely,  'to  make  available  as  far 
possible  to  all  of  the  people  of 
United  States  a  .  .  .  nation- 
;  .  .  .  radio  communication  serv- 
with  adequate  facilities'." 
ie  entered  as  exhibits  coverage 
ps  depicting  a  detailed  study  by 
Commission  in  1938  and  said 
t  today's  coverage  has  increased 
little  since  then.  Of  122,000,000 
lulation  when   the   study  was 
de,  more  than  10,000,000  were 
hout  daytime  primary  service 
lie  21,000,000  had  no  nighttime 
mary  coverage. 

'In  June  of  1942  the  question  of 
Imary  service  day  and  night  in 
United  States  was  again  the 
»ject  of  a  study  by  the  staff," 
tt  Mr.  Owen,  "and  it  was  found 
it  the  service  rendered  by  the 
5  stations  in  1942 — an  increase 


of  159  stations  over  the  747  of  1938 
— resulted  in  an  increase  in  total 
area  receiving  service  from  61.5% 
to  66.8%  for  daytime  and  43.1% 
to  43.2%,  for  nighttime." 

The  Commission  concluded,  on 
the  basis  of  the  1942  small  increase, 
the  1938  study  was  "relatively  ac- 
curate" and  substantially  represen- 
tative of  the  service  "in  the  United 
States  at  the  present  time". 

"Standard  broadcasting  today  is 
one  of  the  United  States  major  in- 
dustries and  the  economic  aspects 
should  be  considered  concurrently 
with  engineering  phases,"  said  Mr. 
Owen.  He  introduced  an  analysis 
by  states  and  regions  showing  pop- 
ulation, radio  homes,  per  capita  in- 
come, retail  sales,  total  broadcast 
revenue  from  time  sales,  total  in- 
vestment in  tangible  broadcast 
property  and  number  of  stations 
(see  page  14) . 

In  breakdowns  of  each  state's 
coverage,  exhibits  submitted  by  Mr. 
Owen  showed  that  15.9%  of  the 
country's  rural  population  is  with- 
out daytime  primary  service,  while 
the  urban  population  without  pri- 
mary service  during  the  day  is  but 
2.1%. 

During  nighttime  32.4%  of  the 
rural  population  is  without  pri- 
mary service  while  5.6%  of  urban 
population  has  no  primary  cover- 
age. 


Research  Firm  on  NBC 

ELECTRICAL  RESEARCH  Labs., 
Evanston,  111.,  on  Oct.  21  will  begin 
sponsorship  of  John  W.  Vander- 
cook,  NBC  commentator,  in  a  new 
quarter-hour  series  Saturday  on 
the  full  NBC  network.  Evans  As- 
sociates Inc.,  Chicago,  placed  the 
26-week  contract. 


LATE  PERSONAL  NOTES 


DON  HBYWORTH,  production  and 
program  oijerations  assistant  in  the 
BBC's  jSTorth  American  Service,  leaves 
New  York  shortly  to  transfer  to  the 
BBC's  London  office  to  develop  and 
produce  programs  for  this  country  as 
the  only  American  member  of  the 
NAS  staff  there.  With  BBC  New  York 
for  the  past  vear,  he  was  formerly  with 
WCAU  Philadelphia.  Sam  J.  Salte, 
for  the  past  year  and  a  half  regional 
))ublie  relations  officer  of  the  U.  S. 
Maritime  Service,  Third  Naval  Dis- 
trict, joins  the  program  operations  de- 
partment in  New  York  Oct.  23.  From 
1940-43  he  planned,  produced  and 
wrote  programs  for  the  National  Assn. 
of  Manufacturers. 

DR.  DARRELL  B.  LUCAS,  originat- 
or of  the  controlled  recognition  method 
measuring  advertising  audiences,  has 
been  appointed  technical  director  of 
the  Advertising  Research  Foundation, 
to  which  he  has  served  as  consultant 
for  the  past  year.  Professor  of  market- 
ing at  NYU,  Dr.  Lucas  is  co-author  of 
Pui/chology  for  Advertisers,  and  au- 
thor of  Psychology  of  Selling. 

CECIL  WIDDIFIELD,  radio  direc- 
tor for  Schwimmer  &  Scott,  Chicago, 
has  been  appointed  head  of  the  new 
business  department  of  the  agency. 

BILL  ANSON,  m.c.  and  freelance  an- 
nouncer, who  is  performing  on  52 
shows  a  week  in  Chicago,  missed  his 
first  broadcast  in  eight  years  Oct.  11 
when  he  became  the  father  of  a  baby 
girl,  named  Ruth  Leslie. 

ROBERT  K.  RICHARDS,  editorial 
director  of  Broadcasting,  is  the  father 
of  a  7  v>ound  11  ounce  baby  boy.  born 
Oct.  11  at  Columbia  Hospital,  Wash- 
ington. It  is  the  Richards'  second 
child. 

ALAN  M.  FISHBURN,  radio  pro- 
ducer for  Schwimmer  &  Scott,  Chi- 
(•ago,  has  been  appointed  head  of  all 
radio  production  for  the  agency. 

LT.  DICK  ROSS  of  AAF  and  former 
announcer  of  KH.T  Hollywood,  report- 
ed missing  in  action  over  Germany 
since  August  1943,  has  been  officially 
listed  as  a  German  prisoner  of  war, 
according  to  word  received  by  his  wife. 

F.  BEVERLY  KELLEY.  former 
liead  of  the  radio  department  of  Ring- 
ling  Bros.  &  Barnum  &  Bailey  Circus, 
has  been  placed  in  charge  of  both  press 
and  radio  publicity  departments,  which 
liave  been  merged,  and  has  succeeded 
Roland  Butler  as  advertising  manager 
of  the  circus. 

HARRY  J.  DEINES.  formerly  with 
Arthur  Kndner  Inc.,  New  York,  has 
joined  Fuller  &  Smith  &  Ross,  same 
city,  as  account  executive  on  West- 
ingbonse  radio  sets.  Prior  to  joining 
Arthur  Kudner,  Mr.  Deines  was  ad- 
vertising manager  of  the  electronics 
department  of  General  Electric. 

ROBERT  T.  MASON,  manager  of 
W;NIRN  Marion,  O..  has  been  elected 
president  of  the  Marion,  O.  Kiwanis 
Club. 

EDWIN  L.  DITNHAM,  a  production 
director  at  NBC.  has  been  reaiipoint- 
ed  expert  consultant  to  the  office  of 
the  Secretary  of  War.  assigned  to  the 
War  Dept.  Bureau  of  Public  Relations. 
Appointed  to  the  post  a  year  ago  for 
his  work  on  the  Army  Hour  on  NBC, 
Mr.  Dunham  will  continue  as  coordi- 
nator of  that  program  for  another 
year,  retaining  his  regular  NBC  as- 
signments. 

JANET  PLANNER.  New  Yorker 
correspondent  and  m.c.  of  the  Blue 
Network's  Listen,  the  Women,  who  is 
returning  to  Paris,  will  serve  as  com- 
mentator for  the  Blue  in  a  weekly 
program  dealing  with  news,  food  and 
fashions  in  the  French  capital. 


W.  B.  HENGES,  with  Graybar  Elec- 
tric Co.,  New  York,  for  the  past  31 
years,  has  been  named  Cleveland  dis- 
trict manager  of  the  eomiiany,  ef- 
fective Nov.  15,  replacing  A.  L.  Perry, 
retired.  On  Nov.  1  G.  T.  Marchmond 
will  become  Dallas  district  manager 
for  Graybar,  replacing  M.  A.  Buehler, 
retired.  R.  W.  Kimberlin  has  been 
named  St.  Louis  district  manager  for 
Graybar  effective  Nov.  1.5. 

GERALD  F.  MORROW,  former  ex- 
ecutive in  the  eastern  headquarters 
of  the  Atlantic  &  Pacific  Tea  Co., 
has  joined  Ivey  &  Ellington,  Phila- 
delphia, as  vice-president. 

DAVID  .1.  FINN,  sales  manager  for 
RCA  Industrial  and  Sound  depart- 
ment, has  been  appointed  to  supervise 
sales  and  distribution  in  the  Midwest 
for  RCA  with  headquarters  at  Chi- 
cago. 

THOMAS  M.  CRABBE,  formerly  as- 
sistant advertising  manager,  Colgate- 
Palmolive-Peet  Co.,  Jersey  City,  has 
joined  MacFarland,  Aveyard  &  Co., 
New  York,  as  copy  writer,  and  as 
executive  on  the  Saturday  Evening 
Post  account. 

NILES  TRAMMEL,  NBC  president, 
is  sending  every  NBC  man  and  woman 
in  the  armed  forces  a  check  and  a 
personal  letter  as  a  Christmas  gift 
from  the  network.  A  custom  since  the 
first  year  of  the  war,  the  letter  and 
check  will  be  mailed  this  year  to 
603  former  employes. 

ARTHUR  S.  R.  TOBY,  on  the  engi- 
neering staff  of  North  American  divi- 
sion of  BBC  for  the  past  year,  has 
been  named  chief  engineer,  replacing 
Ted  Lawrence,  resigned. 


Mistol  Drive 

STANCO  Inc.,  New  York,  for  Mis- 
tol Nose  Drops,  Oct.  9  started  a  12- 
week  campaign  on  25  stations  in 
seven  basic  markets  with  expecta- 
tions for  renewing  for  another 
cycle  Dec.  31.  One-minute  discs, 
starting  off  with  the  words:  "I  got 
a  cold  in  my  nose"  are  heard  on  an 
average  of  five-times  weekly  on 
WBAL  WITH  WMAL  WOL  WRC 
WTOP  WKRC  WSAI  WHIG 
WING  KRNT  KSO  WHO  WHB 
KCMO  KFH  WFBI  WHEC  WAGE 
WOLF  WAGA  WGST  WSB 
WDAF.  Drive  is  divided  equally 
between  newspapers  and  radio  in 
the  same  areas.  Agency  is  McCann- 
Erickson  Inc.,  New  York. 


'Reader's  Scope'  Test 

PICTURES  Scoop  Inc.,  New  York, 
is  conducting  a  test  campaign  in 
Los  Angeles  and  New  York  as  a 
prelude  to  major  radio  promotion 
in  December  for  Reader's  Scope 
magazine.  Schedules  will  all  be  un- 
der way  by  Oct.  16,  and  call  for  30- 
second  discs  for  five  davs  on  WJZ 
WMCA  WQXR  KFWB  WHJ  KFR 
KNX.  Agency  is  H.  C.  Morris  Co., 
New  York. 
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MGM  Expands 

METRO-GOLDWYN-MAYER  Pic- 
tures Corp.,  New  York,  in  a  grad- 
ual expansion  of  a  spot  campaign 
started  last  spring  on  61  stations, 
has  increased  its  schedule  to  a  total 
of  100  stations,  with  plans  for  fur- 
ther additions.  Firm  continues  sup- 
plementary local  spot  radio  promo- 
tion through  announcements  in 
connection  with  local  premiers. 
Agency  is  Donahue  &  Coe,  New 
York. 
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MUZAK  PROJECTS  FM  CIRCUITS 


(Continued  from 

for  commercial  use,  the  maximum 
number  of  stations  that  could  be 
accommodated  in  the  New  York 
metropolitan  area  would  be  about 
25,  equivalent  to  the  standard  sta- 
tion population.  Of  these,  three 
would  be  necessary  for  the  Muzak 
service,  assigned  to  one  company 
By  his  questioning,  he  brought  out 
this  would  be  inconsistent  with  the 
FCC's  duopoly  rule  as  now  applied 
to  standard  broadcasting. 

Mr.  Weiner  said  there  would  be 
a  charge  of  about  5  cents  per  day 
for  the  three-channel  service — (1) 
classical  or  mood  music,  (2)  popu- 
lar music  and  (3)  cultural,  educa- 
tional and  talk.  Presumably  paral- 
leling the  PM  philosophy  of  no  dis- 
play advertising,  the  third  channel 
also  would  carry  a  'radio  shopping 
news  service"  covering  choice  items 
for  sale  in  the  community. 

Mr.  Weiner  characterized  the 
proposed  service  as  "an  entirely 
new  system"  which  he  described  as 
of  great  urgency  and  greatly  in  the 
public  interest.  Whereas  radio 
■unctions  on  a  single  system  o"' 
financing  all  costs  through  adver- 
,tising  sponsorship,  he  said  the  pro- 
posed service  is  not  designed  to 
limit  or  supplant  the  present  sys- 
tem. Mr.  Weiner  described  the  "pig 
squeal"  as  a  simple,  small  patented 
device  installed  in  the  home  receiv- 
er which  filters  out  the  "shrill 
sound".  By  charging  a  fee  for  the 
privilege  of  using  this  device,  it  is 
possible  to  have  a  radio  service 
paid  for  by  the  listener  "instead 
of  being  paid  for  indirectly  by  pur- 
chasing advertised  products." 

Community  Weather 

The  company  does  not  seek  ex 
elusive  use  of  the  system,  Mr. 
Weiner  declared.  It  asks  that  the 
allocation  be  made  for  the  service, 
rather  than  to  Muzak.  'While  we 
hope  to  obtain  permission  to  con- 
duct such  an  operation  ourselves 
in  a  limited  number  of  localities, 
we  are  convinced  that  the  service 
ought,  so  far  as  possible,  be  tied 
closely  to  the  community  in  which 
it  operates." 

He  said  the  "pig  squeal"  de- 
vice would  be  made  available  at  r 
practically  nominal  rental  to  others 
who  use  the  service.  He  was  no 
specific  on  the  matter  of  alloca- 
tion, but  presumably  the  plan 
would  be  to  duplicate  stations  on 
the  three  channels  across  the  coun- 
try, with  Muzak  operating  the  sub- 
scriber service  in  key  cities.  That 
pattern  is  being  followed  in  con- 
nection with  the  commercial  use  of 
Muzak,  wired,  into  public  places. 

Advocating  a  radio  system  "free 
of  advertising  support",  Mr.  Wei- 
ner said  that  at  least  three  new  and 
different  types  of  programming 
would  be  made  possible.  They  com- 
bine into  what  he  called  "a  fam- 
ily package".  The  first  type,  se- 
rious music  programming,  is  now 
being  supplied  by  Muzak  through 
telephone  lines  to  hotels,  resturants 
and  industrial  plants,  and  in  some 
cases  to  individual  families  in 
apartment  houses. 


Supplement  page  3) 

Pointing  to  the  vast  increase  in 
talk,  comedy,  quiz  shows,  forums 
and  other  such  programs  on  the 
air,  he  said  the  proposed  subscrip- 
tion system  would  reverse  that 
trend  and  bring  music  back  on  the 
air  to  supplement  these  talk  pro- 
grams. The  second  channel,  devoted 
to  popular  music,  likewise  would 
not  be  interrupted  by  "talk". 

Under  existing  broadcasting,  Mr. 
Weiner  contended  that  advertisers 
want  their  listeners  to  focus  atten- 
tion completely  on  their  individual 
program.  But  he  said  there  were 
many  millions  of  listeners  who  are 
not  in  the  mood  for  "the  hard  im- 
pact of  such  programs".  He  con- 
tended even  the  most  popular  pro- 
grams have  more  people  "not  lis- 
tening to  them  while  they  are  being- 
broadcast,  than  are  listening." 

The  third  channel  would  provide 
a  wide  range  of  features,  he  said, 
which  cannot  fit  within  the  frame- 
work of  an  advertising  medium. 
These  would  range  from  the  "ra- 
dio shopping  news  service"  to  criti- 
cal reviews  of  current  offerings  of 
theatres,  reminders  to  listeners  of 
choice  programs,  description  of 
such  services  available  in  the  com- 
munity, "which  cannot  afford  to 
advertise  themselves." 

He  said  there  would  be  plenty  of 
room  for  cultural  and  educational 
features,  and  since  "there  will  be 
no  pressure  to  preempt  the  time- 
periods  of  these  features,  they 
could  be  assured  of  the  same  regu- 
larity of  broadcasting,  at  the  same 
hour  of  the  day  and  the  same  day 
of  the  week,  week  after  week.  .  .  ." 

Mr.  Weiner  cited  a  survey  made 
of  110  families  in  a  large  apart- 
ment house  development  in  Forest 
Hills,  N.  Y.,  "to  prove  public  ac- 
ceptance of  such  a  service."  Most 
of  these  families  had  had  a  Muzak 
service  in  their  apartments,  sup- 
plied without  cost  by  the  landlord, 
but  this  service  subsequently  was 
cancelled.  It  was  found,  he  re- 
ported, that  57%  said  they  would 
pay  "as  much  as  5  cents  a  day" 
to  get  music  on  their  radio  "without 
any  talking  or  advertisements". 
Another  18 9r  were  undecided,  while 
25%  were  not  interested. 

Arguing  that  such  a  develop- 
ment would  be  beneficial  to  all  ra- 
dio, Mr.  Weiner  held  that  it  also 
might  well  be  "an  additional  lever 
in  the  hands  of  the  public,  helping 
listeners  to  oppose  some  of  the 
more  objectionable  radio  practices." 

Would  Aid  All  Radio 

Estimated  budgets  on  the  cost  of 
operation  for  the  new  system  in 
three  major  markets  (presumably 
New  York,  Chicago  and  Los  An- 
geles) were  placed  at  one  million 
dollars  in  each  market  for  the  first 
year  and  approximately  10  million 
dollars  for  the  first  five  years  of 
operation  in  those  communities. 

Mr.  Weiner  said  his  group 
was  "entirely  satisfied  that  the  op- 
eration has  an  exceptionally  sound 
economic  base  and  every  expecta- 
tion of  success." 


Armstrong  DefendsWideBandl 
Gets  Ovation  at  FCC  Hearing 


RETENTION  of  the  present  200 
kc  channel,  allocation  of  the  41-56 
mc  band  for  commercial  and  edu- 
cational FM  and  setting  aside  a 
portion  of  the  higher  spectrum  for 
FM  experiments  were  recommend- 
ed to  the  FCC  last  Thursday  by 
Maj.  Edwin  H.  Armstrong,  Colum- 
bia U.  professor  of  electrical  engi- 
neering and  inventor  of  FM. 

He  vigorously  opposed  reducing 
the  channel  width  to  100  kc,  as  ad- 
vocated by  Comdr.  T.  A.  M.  Craven, 
vice-president  of  the  Cowles  Broad- 
casting Co.  and  former  Federal 
Communications  Commissioner  (see 
Supplement  page  16),  end  endorsed 
the  Radio  Technical  Planning 
Board's  recommendations  for  75 
channels  of  200  kc  width  in  the 
spectrum  from  41-56  mc  and  con- 
curred in  a  Panel  5  subcommittee 
finding  that  wartime  developments 
would  not  affect  the  status  of  FM 
broadcasting  as  now  practiced. 

He  advocated  automatic  satellites 
in  the  higher  spectrum  as  a  means 
of  overcoming  vai'garies  of  trans- 
mission in  the  present  band.  After 
explaining  the  technical  details  of 
operating  on  200  kc,  Maj.  Arm- 
strong said  reduction  of  the  band 
width  to  100  kc  would  double  the 
signal  noise  ratio  and  would  make 
the  use  of  any  multiplexing  service 
a  "practical  impossibility". 

Given  Ovation 

As  Maj.  Armstrong  ascended  the 
platform  to  be  sworn,  he  was  given 
a  rousing  ovation  by  the  200  or 
more  spectators,  nearly  all  broad- 
casters, engineers  and  attorneys.  It 
was  the  first  time  during  the  allo- 
cation hearings  which  opened  Sept. 
28,  that  a  witness  was  given  such 
recognition. 

In  deliberate  manner,  Maj.  Arm- 
strong read  a  carefully  prep'ared 
statement,  deviating  from  text  at 
intervals  for  explanations  of  the 
art  which  he  invented  and  which 
eight  years  ago  he  predicted  would 
not  merely  supplement,  but  super- 
sede standard  broadcasting  as  it 
exists  today. 

Reaffirming  his  views  of  eight 
years  ago,  Maj.  Armstrong  said 
had  not  the  war  interrupted,  FM 
today  would  have  been  well  along. 
"An  outstanding  opportunity  for 
peacetime  service  is  just  beginning 
to  emerge  in  the  field  for  educa- 
tional broadcasting  and  the  extent 
to  which  its  effects  may  be  felt  can- 
not now  be  forecast,"  he  asserted. 

As  to  noise  interference,  Maj. 
Armstrong  said  he  had  developed 
a  new  phase  shift  type  modulator 
of  75  db  down  "which  is  destined 
to  become  the  modulator  of  the  fu- 
ture". 

"In  the  development  of  any  new 
project  of  this  magnitude,"  he  said 
"all  sorts  of  problems,  real  and 
fancied,  are  encountered.  Ordi- 
narily the  cures  are  worked  out  by 
the  men  who  are  building  the  in- 
dustry frequently  in   advance  of 


MAJ.  ARMSTRONG 

the  problem  ever  being  realized  \ 
many  engaged  in  it. 

"At  the  present  time  we  are 
an  unprecedented  situation.  Fr 
three  years  no  attention  has  be) 
given  to  these  problems  by  the  mi 
who  built  up  the  system.  They  ha' 
had  more  important  work  to  d 
The  problems,  however,  have  £} 
cumulated  so  that  en  masse  mai 
people  see  them  and  worry  aboi 
them.  I  do  not. 

"A  year  or  so  of  attention  'I 
them  under  peacetime  conditio) 
will  make  them  fade  as  have  all  tl 
others.  I  feel  the  hardest  ones  we: 
overcome  years  ago  before  anyoi 
knew  of  their  existence." 

Maj.  Armstrong  said  the  bigg 
fears  seemed  to  be  of  the  ' 
known".  While  he  admitted 
hadn't  thoroughly  probed  the  hig 
spectrum  with  FM,  the  Commissi^ 
should  set  aside  a  portion  of  t 
spectrum  to  carry  on  experimeni 
work.  In  1935  he  did  operate 
FM  station  at  117  mc  and  only  or 
did  he  have  any  reports  of  lor 
distance  interference. 

"There  has  been  some  discussi 
as  to  how  many  cycles  are  go 
enough  for  the  average  listener 
said  Maj.  Armstrong.  "I  think  tl 
best  way  to  state  the  difference  b 
tween  10,000  and  15,000  cycles  . 
the  difference  between  somethin 
which  is  good  and  something  whic 
is  real." 

In  urging  the  Commission  to  ri 
tain  the  present  FM  band,  whi 
permitting  experiments  in  the  higl 
er  frequencies.  Maj.  Armstron 
said  he  had  no  fears  about  develoj 
ing  sufficient  power  at  the  hight 
frequencies.  While  operating  { 
117  mc  he  said  his  station  develop? 
up  to  15  kw  power,  but  conclude 
the  safe  operating  period  wi 
around  5  kw.  He  is  not  concerne 
about  bursts,  he  testified ;  neithe 
does  sky%vave  interference  wor( 
him  as  an  FM  operator.  SporacB 
E  and  F  are  the  principal  pro{ 
lems,  he  added. 
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PetiiUo  Refuses  FDR  Plea 

(Continued  from  Supplement  page  5) 


ment,"  he  said.  "During  this  en- 
tire controversy  we  have  made  rec- 
ords and  transcriptions  for  prac- 
tically every  governmental  agency, 
for  the  armed  forces  of  the  U.  S. 
and  our  Allies,  in  the  overwhelm- 
ing number  of  cases  without  any 
compensation  and  we  are  continu- 
ing to  do  so." 

He  said  the  union  makes  225,000 
records  monthly   for  the  Special 
Service  Di\'ision  of  the  Army  for 
distribution  to   Army  and  Navy 
troops  for  which  it  receives  no  com- 
^pensation.  An  estimated  $2,000,000 
^v/orth  of  recordings  and  transcrip- 
tions is  done  gratuitously,  he  said, 
for    the    Coordinator    of  Inter- 
American  Affairs  and  the  OWI.  In 
ddition,  he  listed  numerous  agen- 
es  and  relief  organizations  which 
ave  benefited  by  gratuitous  ser- 
ices  of  the  AFM  on  behalf  of  the 
var  effort  and  he  pointed  to  ap- 
pearances of  name  bands  and  sjmi- 
phony  orchestras  at  Army  camps, 
hospitals.  War  Bond  rallies,  etc.. 
which  he  said  can  be  evaluated  at 
millions  and  millions  of  dollars. 

"■WTiere  the  war  effort  was  and 
is  involved,"  he  said,  "we  have  re- 
sponded without  hesitation.  That  is 
certainly  manifest  from  the  fact 
that  we  have  supplied  our  mem- 
bers to  do  governmental  work  for 
the  two  companies  who  refused  t- 
contract  for  the  employment  of 
our  members  for  civilian  work". 

Would  Hurt  Union 

Mr.  Petrillo  said  that  compli- 
ance with  the  WLB  directive  would 
result  in  "incalculable  harm"  to 
the  musicians  union.  "The  only 
good  that  would  come  out  of  the 
lifting  of  the  ban,"  he  added, 
"would  be  to  permit  these  two  com- 
panies to  resume  the  manufacture 
of  records  for  civilian  use  with  re- 
sulting tremendous  profits  to  them, 
anl  that  would  be  accomplished  by 
taking  the  business  away  from 
those  companies  who  have  signed 
with  the  AFM  and  who  are  now 
supphang  the  public  with  all  nec- 
essary recordings." 

Reviewing  the  anti-trust  pro- 
ceedings instituted  against  the 
union  by  the  Dept  .of  Justice  in 
1942,  the  dismissal  of  the  suit  by 
Federal  District  Judge  Barnes  in 
Chicago  and  the  upholding  of  the 
-ower  court's  action  by  the  Su- 
preme Court,  Mr.  Petrillo  asserted 
:he  court  proceedings  showed  the 
union  had  "a  lavi"ful  right"  to  im- 
pose the  ban  "to  preserve  our  live- 
lihood". 

He  suggested  that  "as  a  matter 
of  fairness  there  is  only  one  solu- 
tion to  this  problem  the  federation 
can  accept  and  that  is  for  these 
two  companies  to  sign  the  same 
contract  as  the  10-5  other  compan- 
ies have  signed  if  they  wish  our 
members  to  work  for  them  in  mak- 
ing recordings  and  transcriptions." 

Chairman  Davis'  news  confer- 
ence, though  called  to  discuss  wage 
modifications  of  the  Little  Steel 


formula,  was  devoted  largely  to 
the  recording  case,  news  of^,  '"he 
Petrillo  telegram  having  been  re- 
leased a  few  hours  earlier.  One  re- 
porter asked  whether  it  is  not  the 
Board  policy  to  consider  any  in- 
terruption to  production  of  any 
kind  as  having  an  effect  on  the 
v.'ar  effort. 

Situation  Changed 

Chairman  Da\as  replied  that  the 
Petrillo  case  came  to  the  Board 
with  a  good  deal  of  evidence  of  its 
effect  upon  the  war  effort.  Chair- 
man Fly  of  the  FCC,  he  said,  had 
testified  that  if  small  radio  sta- 
tions were  deprived  of  transcrip- 
tions they  would  be  put  out  of 
business  which  would  affect  the 
air  raid  alert  system  of  which  the 
stations  were  a  very  vital  part. 
Director  Elmer  Davis  of  OWI 
also  had  testified  as  to  the  impor- 
tance of  dance  records  to  the  mo- 
rale of  the  army,  he  added. 

"But  while  the  case  was  pend- 
ing before  the  Board,"  chairman 
Davis  explained,  "that  situation 
was  radically  changed  because  the 
manufacturers    of  transcriptions 


made  a  contract  with  Petrillo  so 
that  they  resumed  the  making  of 
these  transcriptions  and  that  took 
care  of  the  little  stations.  And 
Decca  made  a  contract  ^vith  Pe- 
trillo which  got  Decca  a  supply  of 
artists  and  musicians  to  make  ord- 
inary commercial  records.  So  that 
both  of  these  vacuums  were  sup- 
plied by  these  contracts. 

"I  don't  suppose  it  makes  an 
awful  lot  of  difference  to  the  mor- 
ale of  the  country  whether  the 
record  that  is  played  is  made  by 
Decca  or  one  of  the  other  record 
making  companies.  It  is  the  artists' 
names  that  they  want.  So  that 
situation  has  changed. 

"Now,  under  the  statute,  when 
the  case  goes  to  the  President  for 
seizure,  he  is  required  to  find  that 
there  is  an  interruption  of  work 
necessary  to  the  war  effort.  The 
requirements  of  Section  2  of  the 
statute  are  considerably  more 
rigid  than  the  certification  section; 
and  what  happened,  as  I  under- 
stand it  in  this  case  from  the  Pres- 
ident's telegram,  was  that  .  .  . 
nobody  could  advise  him  that  the 
inability  of  RCA  and  these  other 
companies  to  get  these  artists  in- 
terfered with  the  war  effort  under 
the  circumstances. 

Mr.  Davis  said  that  the  Board 


Litter  Plane  With  W 
Cheinoif  Back  After 

AFTER  a  three-month  tour  in 
the  European  war  theatre  Howard 
L.  Chernoff,  managing  director  of 
the  West  Virginia  Network,  re- 
turned to  the  United  States  last 
week  by  litter  plane  of  the  Air 
Transport  Command,  with  an  all- 
West  Virginia  passenger  list  and 
crew. 

Mr.  Chernoff,  accredited  as  one 
of  the  first  of  the  independent  ra- 
dio correspondents  in  the  Euro- 
pean theatre,  served  his  last  month 
as  a  special  CBS  correspondent 
and  commentator  from  Paris  and 
on  the  Continent.  He  had  handled 
58  separate  broadcasts,  both  di- 
rect and  transcribed,  for  the  West 
Virginia  Network,  aside  from  spe- 
cial CBS  assignments. 

Brest  Battle 

Highlight  of  the  trip  was  Mr. 
Chernoff 's  eyewitness  account  of  the 
battle  of  Brest,  carried  over  the 
combined  networks  on  a  pooled 
basis.  The  transcribed  documentary 
also  was  rebroadcast  three  times 
over  BBC  in  preference  to  the  Brit- 
ish network's  own  coverage  of  that 
epochal  battle. 

Another  scoop  chalked  up  by  'My. 
Chernoff,  over  CBS  exclusively, 
was  his  interview  from  Paris  of 
24-year-old  Lt.  Samuel  McGill,  who 
engineered  the  mass  surrender  of 
20,000  Germans  near  Olean  several 
weeks  ago.  Mr.  Chernoff  had  driven 
with  the  captured  Germans  20 
miles  behind  the  lines,  and  had  in- 
terviewed many  of  them  in  Ger- 
man, which  he  speaks  fluently. 


est  Fa.  Crew  Brings 
'  Interviewing  Nazis 


MR.  CHERNOFF 

To  climax  wlaat  was  to  have  been 
an  all-West  Virginia  coverage  of 
the  European  theatre,  Mr.  Chernoff 
arranged  for  the  all-West  Virginia 
litter  plane  return.  Upon  landing 
at  Mitchell  Field,  he  transcribed  a 
half-hour  show,  interviewing  the 
wounded  as  well  as  the  crev^•  mem- 
bers. The  program  was  performed 
next  day  over  the  network. 

Mr.  Chernoff  now  is  making  a 
speaking  tour  of  his  home  State, 
for  a  fee,  and  is  donating  the  re- 
turn equally  to  the  American  Red 
Cross  and  the  War  Fund. 
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has  evidence  of  repercusi.' 
the    war    effort  through 
v.-hich  were  not  directly  affec. 
the  war  effort.  He  cited  as  an  t' 
ample    a    strike    in  delicatesf 
stores    in    Pontiac,    Mich.,  wh; 
shut  down  three  or  four  big  w 
plants. 

Fund  an  Issue 

But  in  the  Petrillo  case,  he  st 
the  recording  ban  "doesn't  ere 
any  riots.  It  is  not  of  a  charac 
that  causes  other  people  to  go 
oil    strike.    There    are   no  pick 
lines,  nothing  of  that  kind.  So 
honest  person,  I  am  quite  cert; 
— looking  at  the  situation; 
est  person  could  say  tjiat 
interrupting    the    wA'  ef 
thought  what  the  Psesident 
say  to  him  was  pretty  Vood — vt 
good;  called  on  him  as\n  Am^ 
can  citizen  to  go  along  with 
procession." 

In  discussing  the  merits  of 
case,  Mr.  Davis  said  the  onl;  r 
tion  in  dispute  was  the  admi 
tion  of  the  "employment  fui 
which  record  fees  Vvere  to 
lected.  "There  wasn't  any  - 
about  the  amount  of  royal 
said.    "The   producers  wei 
pared  to  pay  the  same  roy  _ 
Decca.   They   were   in  agr^o 
about  the  amount.   The  onl  j 
f  erence  of  opinion  was  as  t  i( 
it  should  be  administered  ai  e 
order  was  to  sit  down  and  bi  ^ 
about  it." 

Mr.  Petrillo's  refusal  to  c6 
with  the  President's  request 
greeted  by  sharp  criticism 
press  and  a  number  of  newspj^ 
carried    cartoons  ridiculing 
AFM    leader    and  taunting 
President  for  stooping  to  "requ^ 
compliance  from  the  AFM  1* 
(see  supplement,  page  4).  Mail 
the  editorials  found  fan^^tfl" 
Administration    for   nft  apply 
seizure  as  was  done  in  the  Mc 
gomery  Ward  case.  Re-»aminat 
and  modification  of  Cofigressio 
laws  was  advocated  by  several 
pers  as  the  only  remedy|o  the  Si 
ation. 


ca< 

st  I 
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Tom  Le^is  a  Colcivt 

THOMAS     A.     LEWIS,  x\ 
Forces  Radio  Service,  has  been . 
moted  from  lieutenant  ec'cn( 
colonel.  Col.  Thomas.  station^F 
Hollywood,  is  commanding  _oni 
AFRS.  information  and  edu£ii 
division.  Army  Service  Forces,  f 
mer   radio  director  of  Youn^ 
Rubicam,  Col.  Lewis  joined  the 
dio  section  of  the  Special  Se' 
Division  in  May  1942  with  tl 
of  major,  and  subsequent' 
lished  the  AFRS. 
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/en  Cites  Confusion  in  FM,  Video 


numbe 

accoires  400  Channels 
25^*/  FM,  Foresees 
tioVj^OOO  Stations 

wo 

se-^TING  that  the  present  sit- 
p  with  reference  to  new  radio 
t:es  "is  sufficiently  confusing  to 
FC^?ont,ble  men  to  hesitate  to 
to  Svily  in  facsimile,  FM  or 
^  S  V  T.  A.  M.  Craven,  vice- 
L.  '^^-^'of  the  Cowles  Broadcast- 

!cb.  and  former  Federal  Coni- 
nications  Commissioner,  last 
Jk  called  upon  the  FCC  to  "vis- 
^ze  the  distant  future"  then  at- 
ipt  to  evaluate  the  interim  re- 
crements in  its  consideration  of 
'ications. 

Appearing  on  Wednesday  before 
FCC  on  the  FM  phase  of  the 
6cations  hearings,  Comdr.  Cra- 
ft urged  the  Commission  to  eval- 
te  requirements  of  the  future  in 
ms  of  fewer  stations  per  chan- 
]Jil,an  ^oHginally  contemplated 
■fu'^rered  recommendations  for 
;  followir^  allocations: 

For  fac-iimile,  80  channels  50 
'ric  wide  ,  utilizing  FM  chan- 
nels 52  /-J  mc;  100  channels, 
50  kc  wide,  utilizing  FM  chan- 
nels, 475-480  mc. 

For  FM,  both  educational 
ind  commercial,  400  channels, 
Sou'  5-  wide,  60-100  mc.  He 
pi-jnisti  that  within  the  next 
pos'd"  4rs  there  will  be  2,000 
pai^f  c'al  FM  stations  and  an 
of  fJispUmber  of  educational 
chay>  :  proper  space  is  allo- 
1'  p 

i  .,JJsi.i]jevision  broadcasting, 
channels  13  mc  wide,  480- 
900  mc.  If  existing  naviga- 
inal   aids,  using  frequencies 
'tween   956-1,000  mc  cannot 
^  moved,  it  may  be  necessary 
^  reduce  the  number  of  chan- 
^Is  assigned  to  television. 
For  auxiliary  services,  such 
;  relay  stations  and  studio- 
ransmitter    links,    an  "ade- 
uate  number"  of  frequencies 
etween  30-475  mc.  He  advo- 
ated  that  links  between  sta- 
ons  in  different  cities  be  allo- 
ated  above    1,000   mc  where 
ncn}  svstems   will  be  more 
seful.  Synchronization  control 
nks  should  be  provided  also 
bove  1,000  mc. 

We  have  faith  in  the  ultimate 
ire  of  the  broadcasting  industry 
1  are  anxious  to  expand  into  new 
ladcasting  fields  as  soon  as  basic 
~';gtion  policies  are  determined 
'^Jommission  and  new  con- 
c'^^ti  becomes  possible,"  he  said, 
jiother  bombshell  was  exploded 
(3omdr.  Craven  in  a  presenta- 
T  on  television  prepared  for  de- 
)y  at  last  Saturday's  session, 
•proposed   high    fidelity,  color 
vision  above  400  mc,  and  said 
Cowles   organization   will  in- 
T  in  a  transmitter  in  Washing- 
'  to  operate  on  about   ?50  mc 
h  a  channel  width  of  13  mc 
ig  the  same  carrier  for  both 
io  and  video,  to  be  on  the  air 


18  months  after  V-E  Day.  The 
transmitter,  to  be  manufactured 
by  Westinghouse,  will  transmit 
525  lines  of  color  and  735  lines  of 
black  and  white. 

Comdr.  Craven,  a  radio  engineer 
of  37  years'  background  (most  of 
which  he  spent  as  a  Naval  Com- 
munications Officer),  told  his  for- 
mer colleagues  it  is  an  historical 
fact  that  "it  is  practically  impos- 
sible to  provide  for  a  future  allo- 
cation of  radio  spectrum  space  to 
the  various  services  based  upon  a 
completely  demonstrated  perfor- 
mance in  actual  use.  The  1920  al- 
locations of  Washington  were  not 
based  upon  complete  knowledge. 
However,  they  paved  the  way  for 
the  1927  allocations. 

"If  allocations  are  postponed  un- 
til complete  knowledge  of  perfor- 
mance in  service  has  been  gained, 
the  factor  of  invested  capital  in 
equipment  forces  compromises 
which  are  not  the  best  solution 
from  an  engineering  standpoint," 
Comdr.  Craven  asserted.  "Today 
the  question  of  capital  invested  or 
about  to  be  invested  in  equipment 
between  30  and  1,000  mc  again  pre- 
sents a  serious  problem." 

Danger  of  Chaos 

Because  of  crowding  in  the  30- 
42  mc  band,  services  cannot  oper- 
ate efficiently,  even  today,  he  ex- 
plained, adding:  "It  is  not  difficult 
to  vision  complete  chaos  in  this 
portion  of  the  radio  spectrum  un- 
less relief  is  afforded  by  allocating 
more  space  to  those  services  now." 

Indications  are  that  co-channel 
interference  will  exist  between  sta- 
tions using  frequencies  below  5'^ 
mc,  he  stated,  and  it  appears  that 
on  any  frequency  below  100  mc  in- 
terference may  limit  service.  He 
pointed  to  the  experience  of  ama- 
teurs and  police  radio  in  the  30- 
60  mc  band  and  said:  "The  recent 
evidence  of  co-channel  interference 
between  FM  broadcasting  stations 
is  significant." 

He  told  of  aviation's  potential 
vast  expansion  and  of  its  necessary 
needs  in  the  spectrum. 

He  urged  the  Commission,  in  al- 
locating spectrum  space  to  FM,  to 
"permit  each  station  to  serve  the 
trade  area  of  the  community  in 
which  the  station  is  located  .  .  .  be- 
cause such  a  ruling  will  have  an 
effect  upon  the  number  of  channels 
required  for  his  service." 

As  to  receivers,  admitting  it  may 
be  more  difficult  to  manufacture 
FM  receivers  to  operate  between 
60-100  mc,  Comdr.  Craven  de- 
clared: "It  is  common  knowledge 
that  the  technical  developments  of 
the  war  have  been  sufficient  to  pro- 
vide much  greater  stability  in  op- 
eration than  was  the  case  prior 
to  the  war."  There  was  sufficient 
stability  prior  to  the  war,  he  con- 
tinued, in  television  receivers  be- 
tween 50-100  mc  to  justify  the  be- 
lief that  FM  receivers  can  be  prop- 
erly designed,  using  the  same  order 
of  frequencies. 


Speaking  on  his  proposal  for  400 
channels,  Comdr.  Craven  said:  "It 
would  seem  wiser  to  assume  that, 
for  the  beginning  at  least,  only  10 
stations  could  operate  efficiently  on 
each  channel.  The  estimate  seems 
to  force  consideration  of  channel 
vndths  narrower  than  200  kc.  We 
are  prepared  to  operate  on  100  kc 
channels  between  60-100  mc  and 
we  are  satisfied  that  the  manufac- 
turers can  produce  equipment  for 
such  an  allocation." 

FM  Band  Too  Low 

Cross-examined  by  Mr.  Denny, 
Comdr.  Craven  said  he  felt  the 
present  FM  band  was  too  low. 
From  a  strictly  engineering  stand- 
point he  considered  the  100  mc 
band  safer  than  that  of  50  mc. 
He  said  he  felt  88-108  mc  would  be 
better  than  41-54  mc.  At  the  higher 
frequencies  he  said  he  felt  the 
shadow  problem  could  be  licked,  but 
he  expressed  some  doubts  as  to  spo- 
radic E,  disagreeing  with  testimony 
by  J.  E.  Brown,  chief  engineer  of 
Zenith  Radio  Corp. 

"I  have  no  fear  whatsoever  of  the 
ability  of  this  industry  to  secure  50 
kw  for  FM  at  100  mc,"  said  Comdr. 
Craven  when  questioned  about  pre- 
vious testimony  that  it  might  be 
difficult  to  attain  a  50  kw  signal  at 
100  mc.  "I  don't  see  how  the  Com- 
mission can  plan  services  without 
ultimately  realizing  that  television 
will  have  to  be  moved  out  of  the 
lower  frequencies."  He  suggested 
that  for  the  time  being,  until  after 
the  war,  the  present  services  could 
go  on,  but  he  called  upon  the  Com- 
mission to  "make  known  what  it 
plans  to  do,  say  within  a  year". 

Questioned  by  W.  A.  Roberts, 
counsel  for  Television  Broadcasters 
Assn.,  as  to  why  he  wanted  to  move 
television  out  of  the  lower  frequen- 
cies, Comdr.  Craven  said  it  would 
provide  for  services  other  than 
broadcasting,  give  commercial  and 
educational  FM  room  to  expand 
and  make  for  better  quality  televi- 
sion and  better  quality  FM. 

He  disclosed  that  the  Cowles 
Broadcasting  Co.  is  filing  an  ap- 
plication for  an  FM  station  at  49.1 


COMDR.  CRAVEN 


mc  "to  see  if  it  is  feasible  to  con- 
vert to  100  mc". 

In  his  television  statement, 
Comdr.  Craven  emphasized  that 
the  factors  applying  to  allocations 
in  general  covering  FM,  apply 
equally  to  the  video  service.  He 
brought  out  that  two  great  indus- 
tries— aviation  and  broadcasting — 
are  in  competition  for  portions  of 
the  spectrum  between  30  and 
1,000  mc.  Between  50  and  400  mc, 
he  said,  there  isn't  enough  room 
for  both  services.  Because  aviation 
involves  safety  of  life  and  since  it 
is  already  in  this  portion  of  the 
spectrum,  he  said  it  seems  inevit- 
able that  it  will  be  permitted  to 
expand  to  adjacent  space. 

There  is  little  investment  in 
commercial  television,  both  trans- 
matters  and  receivers,  in  the  band 
above  100  mc  and  therefore  he  felt 
aviation  should  get  preference.  He 
said  prewar  television  is  not  high- 
quality,  and  doesn't  compare  fa- 
vorably with  motion  picture  qual- 
ity. Channels  should  be  more  than 
twice  as  wide  as  the  6  mc  present 
video  band.  The  18  channels  now 
assigned  television,  he  declared, 
are  too  few,  with  30  to  40  channels 
a  better  estimate,  if  stations  on  the 
same  channel  can  be  spaced  at 
about  200  miles.  He  doubted  that 
television  stations  so  spaced  can  op- 
erate successfully  below  100  mc. 

The  crux  of  television  service 
was  said  by  Comdr.  Craven  to  be 
the  receiving  antenna  for  the  home 
— a  factor  generally  overlooked. 
A  much  more  simple  antenna  can 
be  designed  in  the  higher  portion 
of  the  spectrum,  he  said.  Moreover, 
most  engineers  agree  that  ulti- 
mately television  will  go  above 
400  mc. 

Fears  Obsolescence 

"We,  therefore,  hesitate  to  in- 
vest our  capital  in  a  system  of  tele- 
vision which  is  already  rapidly  be- 
coming obsolete,"  the  former  Com- 
missioner stated.  "These  obsoles- 
cent investments  would  have  to  be 
written  off  far  more  rapidly  than 
we  believe  possible  in  the  type  of 
new  business  that  television  broad- 
casting must  be.  We  believe  that 
the  expenditure  of  a  large  amount 
of  money,  at  this  time,  for  the  mod- 
ern television  will  bring  better  re- 
sults faster  than  dividing  the  same 
amount  of  money  between  the  pre- 
war television  and  the  new  tele- 
vision." 

Describing  the  proposed  Wash- 
ington operation,  Comdr.  Craven 
said  his  company  would  provide  25 
receivers  out  of  a  lot  of  200  to  be 
manufactured  by  Zenith,  capable 
of  receiving  efficiently  the  proposed 
station.  The  antenna  installations 
would  be  simple  and  reasonable  in 
cost  and  provide  best  means  of 
mitigating  effect  of  multiple  re- 
flection. "If  our  estimate  of  the 
situation  is  correct,"  he  added, 
"television,  utilizing  high  defini- 
tion and  wide  channel  on  frequen- 
cies about  400  mc,  is  almost  as  im- 
minent on  a  national  scale  as  is 
television  utilizing  prewar  stand- 
ards." 
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Every  station  presenting  "The  Texas  Rangers"  transcribed  library!  From  the  rock- 
bound  coast  of  Maine  to  the  hulas  of  Honolulu!  You,  too,  can  use  "The  Texas  Rangers" 
to  advantage.  What  better  evidence  could  you  have  than  this  . . . 


"THE  TEXAS  RANGERS"  IS  RADIO'S  FINEST  WESTERN  LIBRARY 


IT'S  THE  MUSIC  WITH  MASS  APPEAL  THAT  NEVER  GROWS  OLD 


LIBRARY  FLEXIBILITY  PROVIDES  ENDLESS  SERIES  OF  PROGRAMS 


EASY  TO  SELL-FOR  ALL  ADVERTISERS,  LARGE  OR  SMALL 


EASY  TO  BUY- PRICES  SCALED  TO  STATION'S  COUNTY  POPULATION. 


CONTRACTS  PROVIDE  EXCLUSIVE  RIGHTS  TO  IMMEDIATE  TERRITORY^ 


SUCCESS  STORIES  NUMEROUS -UNUSUAL  CLIENT  RENEWAL  RECORD 


LIBRARY 


A  A-    iD-rtJT-o    -D    r-TJT-or^u   T^r. i^T^TT/-T-T/^ A-  ™TE  -  - GEORGE  E.  HALLEY.  PICKWICK  HOTEL.  KANSAS  CITY  6.  MO. 

AJN  AKIHLK  B.  CHuKCH  rKODULilOiN  \k est  coast-bob  braun.  202  >. canon  drive. beverly  hills, c.\lif. 
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ILLUMINATING  FACT:  According  to  the  19U 
Oklahoma  radio  survey,  WKY  covers  more  of  Okla- 
homa's people,  more  of  its  buying  power,  and  more  of 
its  retail  sales  than  any  other  station. 

pOR  THE  first  time,  the  bright  light  of  unbiased  research  has 
reached  into  every  corner  of  Oklahoma,  revealing  the  minute 
details  of  radio  listening  which  heretofore  were  largely  matters 
of  guess  and  conjecture. 

The  survey  of  radio  listening  in  Oklahoma,  conducted  under  the 
supervision  of  Dr.  F.  L.  Whan  of  the  University  of  Wichita, 
whose  reputation  for  accuracy  and  impartiality  has  been  clearly 
established  through  similar  studies  in  Iowa  and  Kansas  for  a 
number  of  years,  gives  radio  people  and  time  buyers  an  inval- 
uable fund  of  information  not  only  on  Oklahoma  listening,  but 
on  radio  listening  habits  in  general. 

From  the  time  buyer's  standpoint,  the  most  significant  informa- 
tion to  be  gained  from  the  study  is  the  decisive  dominance  of 
WKY  in  Oklahoma.  No  other  station  covers  so  much  of  the  state 
so  much  of  the  time.  This,  however,  is  an  old  truth  to  which  this 
study  merely  adds  emphasis. 

If  you  have  not  had  the  opportunity  to  examine  this  interesting 
document,  WKY  will  be  happy  to  send  you  a  copy. 


REPRESENTED  BY 
THE  Km  AGENCY 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO.; 
The  Daily  Oklahoman  *  Oklahoma  City  Times  *  The  Farmer-Stockman 
KVOR,    Colorado    Springs    *    KLZ,    Denver     (Affiliated  Management) 
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IS 


all  right 


let's  build  an  all-night  show,  the  WOR  people  said  about 
four  years  ago.  But — it  must  be  a  different  kind  of  all- 
night  show.  It  must  be  unlike  anything  that  anyone  has 
ever  heard. 

WOR  was  sort  of  an  amateur  at  this  all-night  show 
business,  but  not  at  program-building.  For  more  than  22 
years  WOR's  program-creators  have  been  taking  the  ordi- 
nary and  making  it  unique.  Stumped  by  this  all-night 
assignment?  Not  they !  Why,  they  said,  we  .  . .  But  it  wasn't 
that  easy. 

They  stumbled;  thumbs  got  in  the  way,  at  first.  But 
out  of  the  tinkering  and  the  sorting  and  their  accumu- 
lated know-how  came  "Moonlight  Saving  Time,"  starring 
friendly-voiced,  dynamic  Steve  Ellis. 

Today  "Moonlight  Saving  Time"  has  three  times  as 
many  listeners  as  any  all-night  show  on  any  other  major 
New  York  station.  And  what  it  has  done  for  sponsors  is  a 
story  as  sparkling  as  the  show  itself. 

"Moonlight  Saving  Time"  is  an  indication  that  WOR 
has  built  one  of  the  most  capable  program  planning  staffs 
in  radio.  Another  is  the  fact  that  1 6  of  the  1 7  most  highly- 
rated  local  New  York  shows  today  are  on  WOR. 

What  WOR  has  done,  and  is  doing,  to  please  millions 
of  people  in  one  of  the  greatest  listening  territories  on  the 
Eastern  Seaboard,  it  can  do  for  you,  too. 

Our  address  is  .  . . 


that  power-full  station 


WOR 


at  1440  Broadway,  in  New  York 


\ 


MEMBER    OF  THE   MUTUAL  BROADCASTING  SYSTEM 


Steve  Ellis 


FROM    THESE    19    ILLINOIS  COUNTIES 


THREE  'oV  PIVE 


J 


represented  by 
John  Blair  &  Company 


families 


WroteWCS 


100.612 


letters  came  to  WLS  in 


1943  from  19  Illinois 
Counties  alone  (the  seventeenth,  eight- 
eenth, and  nineteenth  Congressional 
Districts).  In  these  19  Illinois  Counties, 
there  are  168,956  Radio  Homes:  59.5 
Letters  per  100  Radio  Homes!  Three 
out  of  Five!  Real  Audience  response! 
WLS  RESULTS! 

These  19  Illinois  Counties  are  just  one 
small  section  of  the  four-state  Midwest 
America  from  which  we  receive  a  mil- 
lion letters  a  year!  In  them  you  see  just 
how  WLS'  down-to-earth  entertainment 
and  thorough,  painstaking  service 
have  built  friends  for  us,  will  build 
results  for  you!  When  you  want  action 
in  all  or  any  part  of  a  four-state  Major 
Coverage  area  (including  Metropoli- 
tan Chicago)  remember:  WLS  GETS 
RESULTS! 


NIIMRFR  TWn  ^  series  of  advertisements 
numOLU  inu  analyzing  the  station's  intense 
listener-response,  county  by  county.  This  ad  shows 
WLS  mail  response  from  19  Illinois  Counties.  Through 
the  series  we  will  reveal  actual  mail  response  and 
its  ratio  to  radio  homes  in  all  of  the  four'  states  in  the 
WLS  Major  Coverage  area:  Illinois,  Indiana,  Michi- 
gan, Wisconsin. 
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y^NAGEMENT  AFFILIATED  WITH  KOY.  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


Baltimore's  Ears  and  Eyes  are  onWFBR* 


THE  EARS  .  .  . 

Millions  of  them  in  the  Baltimore  trading  area! 
And  they  listen  to  WFBR  right  across  the  board  from 
"Morning  in  Maryland"  at  6:00  A.M.  until  sign-oflf 
time  at  midnight.  Swell  local  shows  and  top  Mutual 
network  attractions  keep  WFBR's  ratings  high  on  all 
surveys.  Check  for  yourself;  see  how  many  times 
WFBR  is  mentioned  in  first,  second  or  third  position! 

THE  EYES  .  .  . 

Plenty  of  eyes  see  WFBR,  too!  Because  we  have 
the  finest  studio  facilities  in  the  South.  They  come  to 


see  many  of  our  best  local  shows  go  on  the  air  or 
they  come  just  to  see  what  the  inside  of  a  radio  studio 
looks  like.  Over  75,000  is  the  average  yearly  attendance 
.  .  .  no  other  Baltimore  station  can  make  this  statement! 

There  you  have  it . . .  the  eyes  and  ears  of  Baltimore 
are  pretty  familiar  with  this  station  and  have  been  for 
the  past  2  2  years.  It's  the  kind  of  listener  interest  and 
loyalty  that  builds  sales  for  advertisers  on  WFBR. 


RADIO  CENTRE,  BALTIMORE- 2,  MARYLAND 
NATIONAL  REPRESENTATIVE:  JOHN  BLAIR  &  CO. 


*  ANOTHER  GOOD  REASON  WHY 
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ACCURACY  IS  OUR  BUSINESS 


IN  WAR  . . . 


. . .  IN  PEACE 


•i     ALLOCATION  ACCURACY 
>  (CRECO  E  ngineer  Completing 
One  of  Many  Exacting  Steps 
TIlin    Solution    of  Directional 
(VitAntenno  Problem, 
"ii 


0 

y 
p 
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EVERY  STEP  in  the  Development  of  Directional  Antenna  Design 
requires  Knowledge,  Experience  and  Accuracy  in  All  Calculations 
Involved.  All  three  are  requisites  to  the  Adequate  Solution  of  any 
radio-engineering  problem,  major  or  minor. 

CRECO  has  All  Three,  plus  the  Proper  Equipment.  CRECO's  War 
Job  now  permits  the  acceptance  of  a  Limited  Number  of  Standard, 

FM  and  Television  Applications. 

Wrife,  Wire  or  Call 

COMilIERCIAL  RADIO   EPIPMEIT  COIIPAM 


Porter  BIdg. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD,  General  Manager 
Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


Crossroads-of-the-World 

HOLLYWOOD,  CAL 


'BE  SURE  OF  TOMORROW 


BUY  WAR  BONDS  TODAY" 
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pfdadcast  Advertisiog 


When  You 
Think  of 

NEW  ORLEANS 

. . .  You  Think  of 

107,688  NEW  WAGE  EARNERS 

(Since  1940) 


AND 


NEW  ORLEANS 


The  Greatest  Selling  Power 
In  The  South 's  Greatest  City 

50,000  WATTS 
CLEAR  CHANNEL 


F 

^New  Orleans  ' 

WWL  — LAND 


WWL  Dominates  the  NEW  Deep  South- 
Headed  for  PERMANENT  Prosperity 
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NO 

WASTE  COVERAGE 


Signal  and  Mail  Map 

5,000  WATTS,  980  Kilocycles,  IN  NASHVILLE 

WSIX  has  plenty  of  power  to  cover  the  well-to-do,  active  area  of  Nashville  and  Middle-Tennessee.  This  coverage 
dished  out  with  choice  programs  from  Blue  and  Mutual  networks  has  resulted  in  securing  for  WSIX  the  largest  all-day 
8  A.M.  to  6  P.M.  listening  audience  in  Nashville.  Ask  any  current  advertiser  what  he  gets  for  his  money  on  WSIX.  He 
knows  that  this  station  is  strong  enough  to  reach  Nashville's  large  trading  territory — he  does  not  pay  for  waste  cir- 
culation in  the  surrounding  lesser  populated  agricultural  sections.  For  full  information  on  WSIX  and  the  Nashville 
market  contact  this  station  direct  or  write  to  our  National  Representatives. 


BLUE  and  MUTUAL 

As  an  affiliate  of  both  the  Blue  Network  and 
Mutual  Broadcasting  System,  WSIX  has  ac- 
cess to  some  of  the  most  competent  news 
men  in  the  country.  For  entertainment,  serv- 
ice and  education,  too,  WSIX  carries  well 
selected  high  caliber  programs  from  these 
fine  networks. 


THE  KATZ  AGENCY,  National  Representatives 


NASHYILIE,  TENN. 
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CitJ/Yso/oS  Homes 


,,rcir.  JJeLi  -wen  " 


.Association  oi 
t2;>  ■ 


$45,000,000  Contract  Drawn 
for  Detroit  Superhighways 


v>5 


II  prop 


08CS 


,000  ^or 


t  fo. 


UllUJ 


^  Thousands  of  new  Homes 
needed  now. 

*  Tremendous  demand  for  all 
kinds  of  merchandise. 

*  Many  expansion  programs 
planned. 


Yes,  there'll  be  a  greater  Detroit  to- 
morrow, no  doubt  about  that — a  bigger, 
more  productive,  more  wealthy  Detroit. 

And  what  a  market  it  will  be  for  mer- 
chandise of  all  kinds  —  automobiles,  re- 
frigerators, household  furnishings,  ranges, 
electrical  appliances,  foods,  clothing — 
everything  from  furnaces  to  fashions. 

Better  set  your  siales  sights  high  on 
Detroit  right  now — and  remember — 
WWJ,  America's  pioneer  broadcasting 
station,  is  the  most  listened-to  radio 
station  in  this  great  market. 


NBC  BASIC 
NETWORK 


America's  Pioneer  Broadcasting  Station — First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES— 5000"  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

National  Representatives 


ASSOCIATE  STATION 
WENA 
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I-A9  eh?  B^ot  when  ^  get  through 
with  you,  Thistlewaite!'' 


#  This,  dear  reader,  is  just  a  gentle  reminder  that  as  man- 
power problems  become  more  and  more  critical,  there's 
probably  still  a  lot  of  work  that  you  can  turn  over  to 
F&P,  to  ease  your  overworked  staff. 

Sure,  we're  burning  a  lot  of  midnight  oil,  ourselves.  And 
we  also  love  our  homes  and  carpet  slippers.  But  this  is 
another  chance  to  prove  our  value  to  you — and  that's 
Number  One  with  us.  Say  when! 

FREE  &  PETERS,  mc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO   KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

V/TCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 


lOVl^A 


WHO 

woe 

KMA 


DES  MOINES 
DAVENPORT 
SHENANDOAH 


.  .  .  SOUTHEAST  .  .  . 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 
Franklin  6373 


NEW  YORK:  444  Madison  Ave: 
Plaza  5-4130        ,  j 


SAN  FRANCISCO:  III  5»//er 
Sutter  4353 
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10,  WHKC  Join  in  FCC  Dismissal 


Commission  Rules 
Political  Identity 
Is  Mandatory 

MID  PROTESTS  that  certain  po- 
tical  spot  announcements  are  not 
foperly  identified  as  to  sponsor- 
lip  and  the  issuance  by  the  FCC 
a  warning  to  all  licensees  that 
tec.  317  of  the  Communications 
ct  provides  full  sponsorship  iden- 
ty,  the  UAW-CIO  and  United 
roadcasting  Co.,  licensee  of 
^HKC,  filed  a  joint  motion  with 
jie  Commission  last  Friday  ask- 
|ig  dismissal  of  CIO  proceedings 
:?ainst  the  station, 
j  In  statements  issued  at  the  same 
ime  Philip  G.  Loucks,  Washington 
punsel  for  United,  and  Ernest 
'oodman,  UAW-CIO  counsel,  were 
greed  that  WHKC,  in  denouncing 
le  NAB  Code  of  Ethics  and  adopt- 
'ig  its  own  Statement  of  Policy 
'Broadcasting,  Aug.  21,  28]  will 
letter  serve  in  the  public  interest, 
ii'^hile  action  to  dismiss  the  CIO 
•etition,  which  had  charged  WHKC 
nth  censorship,  refusal  to  permit 
Dntroversial  issues  to  be  discussed 
;y  labor  and  with  failing  to  main- 
jiain  a  balanced  treatment  of  all 
(ides  of  controversial  issues,  was 
|onsidered  significant  and  a  step 
Dwards  cementing  relationship  be- 
ween  radio  and  organized  labor, 
ther  protests  were  lodged  with  the 
'CC  against  political  broadcasts. 

Law  Applies  to  Spots 
"Numei-ous  complaints  have  re- 
ently  been  received  by  the  Commis- 
lion  concerning  failure  of  radio 
tations  to  identify  sponsors  of  po- 
itical  spot  announcements,"  said 
he  FCC  notice.  After  citing  Sec. 
17  of  the  Act,  the  notice  pointed 
ut  that  the  section  "applies  to  spot 
nnouncements,  as  well  as  to  all 
ther  material  broadcast  and  re- 
luires  a  full  and  fair  disclosure  of 
ihe  identity  of  the  person  furnish- 
ng  the  consideration  for-  such 
)roadcast." 

The  Commission  notice  followed 
complaints  by  the  American  Civil 
-liberties  Union  and  the  Liberal 
"arty  of  New  York  State  to  Chair- 
inan  James  Lawrence  Fly,  charg- 
ing that  political  broadcasts  are  be- 
ing carried  without  proper  sponsor 
dentification.  The  Civil  Liberties 
Jnion  pi-otest  made  reference  only 
;o  "spot  announcements  in  behalf 
of  political  candidates". 


On  the  other  hand,  Dr.  John  L. 
Childs,  state  chairman  of  the  Liber- 
al Party,  and  Morris  L.  Ernst,  its 
vice-chairman  and  attorney  for  the 
American  Civil  Liberties  Union, 
telgraphed  Mr.  Fly  that  "unidenti- 
fied spot  announcements",  broadcast 
"on  many  stations  on  behalf  of  the 
Republican  Party"  constituted  a 
"fraud  on  the  public  since  they 
come  over  the  air  not  as  advertise- 
ments but  as  station  announce- 
ments". 

An  investigation  by  Commission 
personnel  disclosed  that  some  sta- 
tions had  broadcast  political  spot 
announcements,  labeling  them  only 
"political"  announcements.  It  was 
pointed  out  that  such  identification 
isn't  sufficient. 

Rule  Pending 

Pending  before  the  FCC  is  a  pro- 
posed rule  to  require  identification 
of  not  only  sponsors  of  commer- 
cial progi'ams,  but  of  those  pro- 
viding "free"  material  for  broad- 
cast [Broadcasting,  Oct.  9]. 

"This  proposed  rule  is  a  matter 
of  vital  interest  to  every  radio 
station  and  it  is  highly  important 
that  a  considerable  number  of  li- 
censees express  their  views  upon 
the  subject,"  NAB  advised  its 
membership.  "NAB  will  make  a 
general  appearance.  Station  man- 
agements are  urged  to  send  to  the 
Commission  an  expression  of  their 
views.  This  may  be  done  in  the 


form  of  either  a  letter  or  a  brief 
addressed  to  the  Commission.  It 
is  also  most  urgently  requested 
that  copies  of  such  letters  or  briefs 
be  sent  to  NAB." 

Indications  were  that  the  major 
networks  and  a  number  of  inde- 
pendent stations  would  file  appear- 
ances and  be  prepared  to  testify. 
Deadline  for  filing  requests  for  oral 
argument  is  Nov.  1,  with  the  argu- 
ments set  for  10:30  a.m.  Nov.  10. 

Rubin  Protest 

Another  protest  was  filed  by  Wil- 
liam B.  Rubin,  Milwaukee  attorney 
and  Democratic  candidate  for  Gov- 
ernor of  Wisconsin,  asking  the  FCC 
to  insist  that  Gov.  Dewey,  Gov. 
Bricker  and  Rep.  Clare  Booth  Luce 
(R-Conn.)  be  required  to  "retract" 
certain  alleged  "falsehoods"  he 
said  they  uttered  against  President 
Roosevelt.  He  asked  that  the  GOP 
be  required  to  submit  scripts  of  po- 
litical talks  to  stations  48  hours 
in  advance,  that  networks  and  sta- 
tions be  required  to  "delete"  any 
"false  information"  and  threatened 
to  file  objections  to  renewal  of  li- 
censes of  stations  carrying  "false 
statements"  by  Republicans. 

At  the  Commission  it  was  stated 
that  Mr.  Rubin  probably  will  be 
sent  a  copy  of  S6c.  326  of  the  Com- 
munications Act,  which  prohibits 
the  FCC  from  exercising  censor- 
ship over  programs,  and  Sec.  315 


which  prohibits  stations  from  cen- 
soring political  talks. 

Meantime,  the  two  major  parties 
are  backing  up  network  broadcasts 
of  their  candidates  with  extensive, 
hard-hitting,  direct-selling  spot  an- 
nouncements, recorded  by  the  re- 
spective national  committees  and 
distributed  to  the  state  committees 
for  local  placement. 

Whereas  the  best  advertising 
practice  is  to  sell  the  goods  and  ig- 
nore competition,  both  the  Demo- 
cratic and  Republican  spot  cam- 
paigns reject  that  direct  approach 
and  follow  instead  the  political 
maxim  that  voters  always  vote 
against,  something  or  someone 
rather  than  for  anything  or  any- 
body. 

Democratic  records,  made  in 
Hollywood  by  NBC  Radio  Record- 
ing Division,  are  tailor-made  for 
each  district,  with  names  of  candi- 
dates included  in  the  recordings. 

Republican  discs,  all  announced 
by  Ford  Bond  and  cut  by  Empire 
Broadcasting  Corp.,  New  York;, 
stick  to  national  issues  and  per- 
sonalities, obviating  the  need  for 
local  names. 

Democratic  announcements  are 
all  one-minute  spots.  GOP  discs 
range  from  a  full  minute  down  to 
20-second  chain  breaks.  Each  party 
estimates  that  its  recordings  are 
being  broadcast  on  at  least  400 
(Continued  on  Page  59) 


Rad  io  Leads  Philippine  Invasion  Army 


Special    Ship  Provides 
Fast  Worldwide 
Coverage 

RADIO  SCORED  a  new  triumph  in 
split-second  war  coverage  when  first 
news  of  the  Philippines  invasion 
was  flashed  from  a  floating  broad- 
casting station  off  Leyte. 

An  Army  Signal  Corps  radio 
ship,  first  such  craft  used  in  any 
landing  action,  sailed  with  Vice 
Admiral  Thomas  C.  Kindaid's  7th 
Fleet  which  landed  Gen.  Douglas 
MacArthur's  troops. 

From  this  ship  was  broadcast  the 
dramatic  MacArthur  communique 
announcing  the  General's  return  to 
the  islands.  The  communique  was 
beamed  to  the  Anny  Communica- 
tions Center  in  San  Francisco  via 
a   series  of  booster  transmitters. 


It  was  distributed  from  the  main- 
land receiving  point  to  the  four 
major  networks  and  three  national 
news  services. 

As  the  news  was  being  flashed 
to  America,  another  leg  of  booster 
stations  carried  it  to  Australia. 
Shortwave  facilities  relayed  it  from 
War  Dept.  headquarters  in  Wash- 
ington to  Great  Britain. 

This  fast  news  transmission  over 
the  distances  involved  in  -the  Pa- 
cific was  a  culmination  of  a  year's 
preparation  by  the  Army  Signal 
Corps  and  the  War  Dept.  Bureau 
of  Public  Relations. 

After  original  tests  were  con- 
ducted, a  far-reaching  system  of 
alternate  relay  routes  was  estab- 
lished to  assure  distribution  of 
the  news,  in  the  event  one  route 
failed  or  the  Japanese  were  suc- 
cessful  in  jamming  operations. 


These  routes  were  tested  suc- 
cessfully early  in  the  spring  under 
the  direction  of  Maj.  Gen.  Alex- 
ander D.  Surles,  Director,  Bureau 
of  Public  Relations,  War  Dept.; 
Maj.  Gen.  Harry  C.  Ingles,  Chief 
Signal  Oflftcer,  and  Brig.  Gen. 
Frank  E.  Stoner,  Assistant  Chief, 
Army   Signal  Corps. 

President  Roosevelt  said  at  his 
news  conference  Friday  that  one 
of  the  reasons  for  the  delay  in 
announcing  the  landings  was  an 
apparent  Japanese  attempt  to  ja  ri 
radio  channels. 

Gen.  MacArthur's  dramatic 
broadcast  to  the  Filipinos,  attend- 
ing the  invasion,  was  his  first  for- 
mal appearance  before  a  micro- 
phone since  the  forced  evacuation 
of  the  Philippines.  He  had  said  re- 
peatedly that  he  would  not  go  on 
{Continued  on  Page  76) 
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Nets  Ask  Speedy  Action  in  Disc  Case 


White  House  Aids  Hunt 
^  For  Legal  Power; 

Press  Bitter 

DECLARING  their  businesses  are 
threatened  and  their  relations  with 
artists  endangered  by  the  continued 
government  delay  in  disposing  of 
the  recording  dispute,  the  RCA 
Victor  Division,  NBC  Recording 
and  CBS,  in  a  joint  statement  for 
release  Sunday,  urged  Director  of 
Economic  Stabilization  Fred  M. 
Vinson  to  act  swiftly  to  prevent 
their  capitulation  to  the  demands 
of  James  C.  Petrillo. 

"The  continued  delays  in  this 
case  have  created  a  condition  of 
unfair  competition  under  which 
other  companies  have  bowed  to  Pe- 
trillo's  demands  and  accepted  the 
dangerous  principle  of  extra  pay- 
ments made  directly  to  the  union," 
the  companies  stated,  "are  threat- 
ening the  survival  of  our  record 
business.  .  .  .  This  condition  which 
was  acute  when  we  disclosed  it  to 
you,  has  since  become  even  more  so. 
Therefore  we  urge  you  to  act  swift- 
ly since  otherwise  the  principle 
which  we  have  fought  against  all 
this  time  will  be  forced  upon  us." 

The  companies'  appeal  was  con- 
tained in  a  telegram  signed  by 
Frank  M.  Folsom,  vice-president, 
and  James  W.  Murray,  general 
manager,  RCA  Record  Division; 
Paul  W.  Kesten,  executive  vice- 
president,  CBS;  Niles  Trammell, 
president,  NBC,  and  Edward  Wal- 
lerstein,  president,  Columbia  Re- 
cording Co. 

Meanwhile  a  concerted  search  for 
legal  authority  to  break  Mr.  Pe- 
trillo's  strangle  hold  on  the  record- 
ing industry  was  in  progress  as  a 
result  of  President  Roosevelt's  ex- 
pressed desire  to  compel  the  AFM 
leader  to  comply  with  the  War  La- 
bor Board  directive  of  June  15. 
Advisors  to  the  President  told 
Broadcasting  they  expect  to  re- 
port to  the  White  House  on  results 
of  their  studies  in  the  near, future. 

President  Roosevelt's  remarks  at 
his  Oct.  13  news  conference  that 
he  was  not  taking  as  final  Mr.  Pe- 
trillo's  refusal  of  his  request  to 
terminate  the  recording  ban  pre- 
cipitated another  flow  of  editorial 
reaction  fi'om  leading  newspapers, 
most  of  which  had  previously  advo- 
cated legislation  to  regulate  labor 
)nonopolies. 

The  New  York  Times,  criticizing 
the  President  for  instituting  a 
study  of  the  case  at  this  late  date 
when  it  should  have  been  started  at 
the  beginning  of  the  recording- 
strike  26  months  ago,  declared  that 
the  courts  are  impotent  to  deal 
with  economic  coercion  exercised  by 
a  union  because  they  are  bound  by 
recent  decisions  of  the  Supreme 
Court. 

"If  Mr.  Roosevelt  can  find  no 
law  to  do  anything  about  Mr.  Pe- 
trillo now,"  the  Times  said,  "if  it 
is  perfectly  legal  for  a  union  to 
put  firms  out  of  business  by  a  boy- 
^£*tt,  to  restrict  production,  to  force 


to  hold  up  the  public  by  forcing- 
excessive  prices,  it  is  because  that 
is  the  law  that  the  Administration 
has  sanctioned." 

The  Washington  Post,  asking 
whether  the  President  intends  to 
advocate  legislation  to  curb  "little 
dictators"  if  he  finds  the  present 
laws  inadequate,  declared  that  'the 
real  mistake  of  the  Administration 
has  been  in  trying  to  deal  with  the 
Petrillo  affair  as  a  wartime  emer- 
gency. 

"Since  the  production,  mining-  or 
manufacture  of  goods  for  war  is 
not  directly  involved,"  the  Post  con- 
tinued, "it  does  not  appear  that  the 
War  Labor  Disputes  Act  can  be 
invoked.  But  that  is  beside  the 
point,  for  no  monopoly  should  be 
permitted  to  tax  consumers  by  co- 
ercive means  for  its  own  benefit 
in  time  of  either  war  or  peace. 
A  'Sorry  Record' 

"The  only  forthright  and  cour- 
ageous thing  the  President  can  do, 
in  our  opinion,  is  to  send  a  stiff 
message  to  Congress,  on  its  return, 
asking  that  monopoly  and  rackets 


be  curbed  in  the  ranks  of  labor,  as 
well  as  those  of  industry  and  busi- 
ness." 

The  Washington  Star,  expressing 
its  confusion  as  to  "what  the  Presi- 
dent hopes  to  accomplish  by  look- 
ing up  the  law  ...  at  this  late 
stage  of  the  game",  declared  that 
the  whole  history  of  the  case  is  a 
"sorry  record"  and  one  that  is 
"not  in  the  least  brightened  by  the 
objective  of  the  strike,  which  is  to 
force  the  recording  companies  to 
pay  a  tax  on  each  record,  not  to  the 
musicians,  but  directly  into  the 
union  treasury." 

The  New  York  World  Telegram, 
under  an  editorial  entitled  "He 
Didn't  Want  a  Law",  expressed 
doubt  that  the  President  would  find 
a  law  to  curb  Mr.  Petrillo  because 
efforts  to  regulate  labor  unions 
were  blocked  by  Administration 
supporters  in  Congress. 

H.  V.  Kaltenborn,  broadcasting 
over  NBC,  suggested  that  the  prob- 
lem of  dealing  with  Petrillo  is  not 
only  what  the  law  permits  "but  it 
is  also  a  question  of  what  the  law 
ought  to  be". 


Wigglesworth  Demands  FCC 
Revoke  All  Sales  by  Bulova 


IN  A  NEW  leap  for  the  limelight. 
Rep.  Richard  B.  Wigglesworth  (R- 
Mass.),  member  of  the  House  Se- 
lect Committee  to  Investigate  the 
FCC,  last  Thursday  called  upon  the 
FCC  to  revoke  or  hold  in  suspen- 
sion sale  of  stations  by  Arde 
Bulova,  broadcaster  and  watch 
manufacturer.  The  FCC  has  al- 
ready approved  three  of  five  pro- 
posed Bulova  station  sales,  for  an 
aggregate  $670,000. 

FCC  Chairman  James  Lawrence 
Fly,  to  whom  Rep.  Wigglesworth 
addressed  a  telegram,  had  not  re- 
sponded last  Friday,  when  Broad- 
casting went  to  press.  In  FCC  and 
radio  circles,  however,  doubt  was 
expressed  whether  the  Commis- 
sion could  revoke  or  suspend  the 
transfers  of  the  three  stations.  On 
Oct.  9  the  FCC  approved  sale  of 
WCOP  Boston  by  Mr.  Bulova  to 
the  Cowles  Broadcasting  Co.  for 
$225,000,  and  of  WNBC  Hartford 
to  the  Yankee  Network  for  $220,- 
000.  Last  June  it  had  approved  the 
sale  of  WELI  New  Haven  to  Col. 
Harry  C.  Wilder  for  $225,000. 

Congressman  'Amazed' 

Still  pending  before  the  FCC  are 
proposed  sales  of  WPEN  Philadel- 
phia to  the  Philadelphia  Bulletin 
for  $620,000  and  of  WOV  New 
York  to  Mester  Bros.,  of  Brooklyn, 
food  merchants,  for  $300,000.  The 
House  Committee  has  inquired  into 
the  WOV  transaction  and  also  had 
interviewed  Mr.  Bulova  regaxding 
the  sales. 

Mr.  Wigglesworth  said  he  was 
"amazed"  by  the  FCC's  approval  of 
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charges  and  pending  investigations 
of  charges  of  concealed  ownership." 
He  requested  immediate  assurance 
that  all  transfers  of  Bulova  inter- 
ests be  revoked  "under  15-day  rule 
or  held  in  suspension  status"  pend- 
ing the  reconvening  of  Congress. 
So  far  as  is  known,  there  has  been 
no  public  contention  of  "concealed 
ownership"  of  WCOP.  The  Catholic 
Truth  Society  of  New  York,  had 
filed  a  complaint  with  the  FCC 
against  the  proposed  Bulova  sales 
and  alleged,  among  other  things, 
that  "hidden  ownership"  was  in- 
volved in  WPEN.  The  license  of 
WORL  Boston,  of  which  Harold  A. 
Lafount,  Bulova  radio  general  man- 
ager, is  owner,  has  been  in  hearing 
on  renewal  because  of  purported 
ownership  complications.  Mr.  Wig- 
glesworth particularly  has  inquired 
into  the  WORL  case. 

Following  is  the  text  of  Rep. 
Wigglesworth's  Oct.  19  telegram: 

I  am  amazed  by  advice  that  FCC  has 
approved  the  transfer  of  Station  WCOP 
from  Bulova  interests  to  purchasers  de- 
spite charges  and  pending  investigations  of 
charges  of  concealed  ownership.  I  am  also 
amazed  ty  advice  indicating  that  Commis- 
sion or  a  majority  of  its  members  have 
agreed  to  appi-oval  during  Congressional 
recess  of  other  stations  from  Bulova  in- 
terests vifhich  have  been  subject  to  similar 
charges  of  concealed  ovs^nership  which,  if 
substantiated,  would  call  for  revocation  of 
station  licenses. 

As  a  member  of  Select  Committee  investi- 
gating FCC  and  its  activities,  I  request 
immediate  assurance  that  all  transfers  of 
Bulova  interests  in  frequencies  or  stations 
will  be  revoked  under  15-day  rule  or  held 
in  suspension  status  as  of  beginning  of 
Congressional  recess  pending  the  reconven- 
ing of  Congress.  This  assurance  will  obviate 
the  necessity  of  requiring  immediate  meet- 
ing of  the  Select  Committee  or  further 
publicity  concerning  transfers  referred  to 
and  certain  very  large  and  illegal  campaign 
  B  K  ^  'f^  t-f  ^  ^  ^      '■      '  ' 


Baylor  Describe 
Europe  Condition 

Agency  Executives  Guests 
Lunch  Held  in  New  York 

A  CORRESPONDENT'S-eye  vii 
of   today's  conditions   in  Londc 
Paris  and  along  the  Siegfried  Li 
was    given    last  Thursday 
David  M.  Baylor,  program  directi 
WGAR  Cleveland,  to  a  group 
100  agency  radio  executives  w 
were  guests  of  the  station  at 
luncheon  at  the  Ambassador  Hot 
New  York.  He  gave  high  praise 
Press  Wireless  for  its  service 
American    correspondents   at  i 
battle  fronts,  reporting  they  we  I 
able  to  go  on  the  air  from  remc4 
spots  under  almost  as  good  com 
tions  as  in  their  home  studios.  J 
also  expressed   gratitude    to  t 
BBC  for  its  cooperation  while 
was  in  London. 

John  F.  Patt  vice-president  a 
general  manager  of  WGAR,  in  i 
troducing  Mr.  Baylor,  who  had  jt 
returned  from  a  four-month  to" 
of  the  European  battle  zone,  cit' 
this  trip  as  an  example  of  wh 
WGAR  considers  good  public  sei 
ice,  giving  its  listeners  freque 
reports  on  the  European  scene  frc 
a  Clevelander's  viewpoint  and  al^ 
interviews  with  GI  Joes  from  t" 
Cleveland  area. 

WGAR  contingent  also  includ 
Carl  George,  assistant  station  ma 
ager,  Harry  Camp,  sales  manag< 
and  Mannie  Eisner,  publicity 
rector. 


AFRA  Deal  Snags 

AGREEMENT  tentatively  work 
out  between  AFRA,  the  netwoi 
and  agencies  on  the  basic  commi 
cial  contracts  to  enable  them 
proceed  with  negotiation  of  wag^ 
and  working  conditions  [Bro/^ 
CASTING,  Oct.  16]  turned  out  to  ' 
no  agreement  when  an  attempt 
put  it  into  writing  demonstrate 
that  AFRA's  insistence  on  a  sinj 
national  contract  was  not  accej 
able  to  the  agencies  and  networl 
who  demanded  separate  contrac 
for  New  York,  Chicago  and  t 
West  Coast.  As  of  last  Friday,  d 
cussions  had  failed  to  break  t 
deadlock,  which  seemed  certain 
make  it  impossible  for  a  new  co 
mercial  code  to  be  drafted  by  0 
31,  let  alone  new  contracts  cove 
ing  network  sustaining  prograi- 
and  transcriptions,  which  also  6 
pire  on  that  date. 


'Poultry  Journal'  on  49 

BEGINNING  Oct.  30  the  Americ' 
Poultry  Journal  will  sponsor  a  1 
week  series  of  thrice-weekly  tra 
scribed  5-minute  interviews  wi 
Editor  Ralston  R.  Hannas  on 
stations,  with  live  show  slated  1 
WMAQ  Chicago.  Account  placed 
Simmonds  &  Simmonds,  Chicaj 
on  following  stations,  in  additi 
to  WMAQ:  KTHS  WJJD  WTA 
WEBQ  WISH  WOWO  WMT  WC 
KSCJ  KFBI  WHAS  WOMI  WBi* 
WEEI  WFDF  WKZO  WCC 
KMBC  KXOK  KFEQ  WSI 
WHEB  WHAM  WJTN  WG 
WSYR  WPTF  KILO  KFYR  WCK 
WFIN  WKY  KVOO  WPIC  KDK 
WISR  WORK  WMC  WAPO  KTI 
KWFT     WFAA     KTSA  WDl 
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HEWS  ITEM- 


Bannister  Slides  Down  Professor 


Savant  Discovers  That  Symphonies 
And  Singing  Commericals  Curdle 

By    ROBERT    K.  RICHARDS 

THE  distinguished  Harvard  astronomer,  Prof.  Harlow  Shap- 
ley,  has  discovered  life  on  the  Planet  Earth. 

The  discovery  can  be  substantiated  by  the  outraged  response 
of  Harry  Bannister,  general  manager  of  WWJ  Detroit,  to  a 
letter  the  Professor  penned  between  astral  observations  to 
Niles  Trammell,  president  of  NBC. 

This  letter,  lamenting  the  excruciating  pains  that  afflicted 
Professor  Shapley  when  he  heard  a  singing  soap  commercial 
wagging  on  the  end'  of  a  Tos-     hurl  them  with  curses  on  the  manu- 


Says  Shapley 


i  

r  ROB  ABLY  I  represent  a  large 
'ody  of  listeners.  I  shall  speak  free- 
s^,  because  I  feel  deeply,  and  be- 
sjiuse  I  am  conscious  of  a  certain 
:&sponsibility  arising  fi-om  my  ad- 
sidnisti'ative  positions  in  several 
ational  organizations. 


We  got ...  a  hideous  jingle  about 
'I  soap;  and  we  could  not  protect 
arselves.  The  great  art  (Tos- 
inini)  had  been  prostituted  in  the 
iterests  of  immediate  cash  return 
i)  the  broadcasting  industry  and 
ii.s  commercial  patron. 


The  instance  cited  was,  of  course, 
ut  one  of  dozens  of  similar  recent 
trocities.  Such  commercials  must 
'ave  considerable  immediate  profit 
j'hatever  the  long-range  danger. 

f  A  A  A  A 

1! 

'  In  the  first  place  the  objectors 
re  not  a  few;  I  meet  no  one  who 
jondones  them. 

*     *     *  ❖ 

...  the  attitude  of  "We  give  the 
)ieople  what  they  want"  was  adopt- 
d  by  Bernarr  Macf  adden  and  Ran- 
olph  Hearst.  Yellow  journalism 
jas  been  built  on  the  hypothesis 
jnat  we  should  de-civilize  by  way 
bf  the  instinctive  vulgar  taste  of 

Iie  mob. 
-  *  *  ❖  * 
I  cannot  escape  the  feeling  that 
egardless  of  existing  undertakings 
,]nth  the  advertisers  and  regardless 
f  current  interpretations  of  codes, 
;iou  can  readily  improve  the  pres- 
^|nt  situation. 


canini  concert,  was  forwarded 
by  NBC  to  Mr.  Bannister  and 
other  managers  of  NBC  affili- 
ates. 

The  meteoric  response  to 
the  Professor's  lament  doubt- 
less matches  any  pyrotechnics 
the  distinguished  scientist  has  seen 


facturer  into  the  helpless  neighbor- 
ing canyon,  swearing,  meanwhile, 
an  unending  blacklist  for  the  stuff." 

Mr.  Bannister,  rebutting,  attest- 
ed to  his  own  dislike  of  singing 
commercials,  hitch-hiking  on  a  sym- 
phony hour  or  a  bobby-socks  sere- 
nade. But  he  defended  the  exist- 
ence of  this,  and  all  commercials, 
emphasizing  the  considerable  part 


through  his  telescope  at  famed 
Harvard  College  Observatory. 

In  his  letter  to  Mr.  Trammell, 
Professor  Shapley  recalled  a  recent 
General  Motors  program  by  Arturo 
Toscanini  and  the  NBC  Symphony 
Orchestra  during  a  period  he  spent 
in  his  New  Hampshire  summer 
home.  Of  this  he  said: 

"And  then  suddenly,  as  our  ap- 
plause registered  deep  gratitude,  a 
revolting,  leering  vulgarian  defe- 
cated in  the  altar  before  us  all, 
desecrating  the  cathedral,  destroy- 
ing the  ecstasy  of  the  communi- 
cants, defaming  the  symphony  and 
the  artists.  That  is,  before  we  could 
defend  ourselves,  a  squalling,  dis- 
sonant, hasty  singing  commercial 
burst  in  on  the  mood." 

This,  obviously,  was  too  much  for 
the  Professor. 

"It  helped  but  little  on  that  occa- 
sion," he  continued,  "to  turn  off  the 
station  angrily  and  avoid  the  radio 
for  hours;  and  little  to  dash  to  the 
pantry,  find  some  boxes  of  the  of- 
fensive article  (as  advertised),  and 


commercials  have  had  in  develop- 
ing the  American  system  of  broad- 
casting. He  established,  as  premise 
to  his  arguments,  that  when  "15 
seconds  of  buffoonery"  pursue  59 
minutes  and  40  seconds  of  superb 
entertainment,  the  listener  has  re- 
ceived dollar-for-dollar  value  and 
there  should  be  no  waiting  in  line 
for  change. 

How  About  the  Mrs.! 

Mr.  Bannister  asked  the  Profes- 
sor, "Do  you  apply  the  same  set  of 
values  in  your  estimate  of  other 
human  activities?  For  example, 
would  you  violently  hurl  your  wife 
into  the  'neighboring  canyon  swear- 
ing meanwhile  unending  blacklist' 
if  in  99.6%  of  the  time  she  com- 
pletely pleased  and  satisfied  you 
but  if  in  .4%  of  the  time  the  poor 
woman  managed  to  thoroughly  ag- 
gravate you  ? 

"Would  you,"  he  asked  further, 
"evaluate  the  work  of  a  fellow  sci- 

(Continued  on  page  58) 


Says  Bannister 


I  BELIEVE  broadcasting  in  the 
United  States  is  incomparably  the 
finest  in  the  world.  Nowhere  else  is 
there  to  be  found  anything  that 
even  remotely  approaches  the  ac- 
complishments of  American  radio. 
The  foundation  of  this  structure  is 
the  commercial  sponsor,  the  radio 
apotheosis  of  free  enterprise. 

:}s  ^  ^ 

I  must  tell  you  that  as  a  man 
cannot  live  by  bread  alone,  an  in- 
dependent station  cannot  flourish 
and  prosper  by  network  broadcast- 
ing alone. 

On  my  own  station,  a  typical  one, 
over  three-fourths  of  our  revenue 
comes  from  sources  other  than  net- 
work broadcasting.  Yet  the  choicest 
hours  of  the  morning,  afternoon 
and  evening  are  devoted  to  network 
programs. 

In  a  sense,  each  one  of  our  listen- 
ers who  hears  in  patient  tolerance 
our  announcements,  sung  or  un- 
sung, actually  casts  his  bread  upon 
the  waters  to  subsequently  have  it 
returned  to  him  in  countless  ways. 

*  *     *  * 

The  freeborn  American  resents 
having  culture  thrust  upon  him.  It 
must  be  administered  in  homeo- 
pathic doses. 

*  *     *  * 

I  beg  you  to  compare  present-day 
American  radio  with  what  it  was 
13  years  ago  or  with  what  it  is  to- 
day even  in  such  an  enlightened 
bulwark  of  civilization  as  Great 
Britain. 


I  I  even  suspect  that  if  you  would 
pin  ...  in  a  decision  that  no  sing- 
ng  coriimercials,  or  other  question- 
ible  commercials,  can  be  used  .  .  . 
rst  without  clearance  by  a  "good 
aste"  committee  of  the  National 
issociation  of  Broadcasters,  the 
ituation  would  mend  immediately. 


In  the  United  States,  the  only 
propaganda  is  commercial — an  urge 
to  buy  something.  Granted  that  the 
means  employed  are  at  times  offen- 
sive, is  the  price  too  high  for  what 
the  listener  gets  in  return?  Where 
else,  except  from  nature,  do  you 
get  as  much  for  nothing? 
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Military  Lifts  Ban  on  Propagation  Data 


CBS  Contract  Let 
For  New  Video 
Outlet 

By  BILL  BAILEY 

WITH  TELEVISION  interests 
girded  for  a  battle  over  spectrum 
location  of  the  art  when  hearings 
are  resumed  this  week  in  that 
phase  of  broadcasting,  the  FCG 
allocation  hearings  last  week 
took  a  new  slant  as  the  Joint 
Chiefs  of  Staff  lifted  restrictions 
on  heretofore  classified  propaga- 
tion data  in  the  higher  frequen- 
cies from  8-100  mc. 

Commission  attaches  predicted 
that  with  certain  interference  in- 
formation now  declassified,  the  six 
men  who  are  to  decide  the  future 
homes  in  the  spectrum  of  radio's 
various  services,  will  be  given  data 
vital  to  the  allocation  of  FM,  tele- 
vision and  facsimile. 

Police  Data 

Following  the  noon  recess  last 
Thursday,  Commission  General 
Counsel  Charles  R.  Denny  read 
into  the  record  a  communication 
dated  Oct.  18  from  Capt.  G.  B. 
Myers,  USN,  secretary  of  the 
Joint  Comfunications  Board,  Joint 
Chiefs  of  Staff,  advising  that  the 
following  propagation  data,  gath- 
ered prior  to  Oct.  16,  had  been 
unclassified:  F2  layer  reflection 
at  10  mc  or  higher;  Sporadic  E  re- 
flection at  8  mc  or  higher;  multi- 
path,  shadow  or  "similar  effects" 
in  the  band  40-100  mc  (see  text 
this  page). 

Meantime,  just  before  noon  the 
Commission  had  heard  Zellon  E. 
Adritsh,  radio  engineer  in  charge 
of  operations,  Indiana  State  Police, 
give  more  concrete  propagation 
data  in  the  FM  band  that  any  wit- 
nesses yet  heard.  Appearing  as 
chairman  of  a  subcommittee  of 
Committee  1,  RTPB  Panel  13,  and 
on  behalf  of  state  police  organiza- 
tions, Mr.  Adritsh  cited  case  after 
case  of  interference,  giving  dates, 
frequencies  and  types  of  stations 
emitting  signals  in  bands  other 
than  their  own  (see  page  60). 

Commissioners  and  counsel  alike 
were  agreed  that  the  police  rep- 
resentatives had  provided  more  defi- 
nite information  as  to  interference 
in  the  30-40  mc  band  than  any  wit- 
nesses. 

On  Friday  Mayor  F.  H.  La- 
Guadia  of  New  York,  appearing  for 
the  U.  S.  Conference  of  Mayors 
of  which  h  is  president,  said  all 
public  and  governmental  alloca- 
tions needs  must  be  given  consid- 
eration "over  and  above"  commer- 
cial services.  He  said  that  after 
the  armed  services  needs  have  been 
provided,  cities  should  be  given 
"first  priority  by  the  Commission". 

Earlier  the  FCC  heard  Capt.  D. 
S.  Leonard  of  Detroit,  representing 
RTPB  Panel  13  and  the  Interna- 
tional Assn.  of  Chiefs  of  Police, 
declare  that  if  "state  aiid  ,  local 
police  agencies^  are  prevented  from 
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DISCUSSING  TELEVISION  in  the  higher  frequencies  was  this  group 
of  CBS  experts  at  the  FCC  allocation  hearings  in  Washington  last  Tues- 
day. Proponents  of  higher-spectrum  video  are  (1  to  r):  Joseph  H.  Ream, 
CBS  vice-president  and  secretary,  who  presented  statement  of  Paul 
W.  Kesten,  executive  vice-president;  Earl  Gammons,  Washington  direc- 
tor; William  B.  Lodge,  general  engineering  supervisor;  Dr.  Peter  C. 
Goldmark,  who  gave  technical  data  to  back  up  Columbia's  claims;  Pene- 
lope Shaw,  engineering  assistant;  Sutherland  G.  Taylor,  CBS  counsel. 


full  use  of  radio  facilities  ...  it 
undoubtedly  will  be  necessary  to 
appeal  directly  to  the  Congress  for 
statutory  relief". 

With  the  military  ban  lifted 
from  propagation  data,  the  Com- 
mission plans  to  delve  into  all 
phases  of  interference  affecting  FM 
and  television. 

Mr.  Denny,  who  has  conducted 
the  allocation  hearings,  said  the 
FCC  staff  already  had  begun  as- 
sembling data,  which  likely  will  be 
presented  this  week.  There  is  a  pos- 
sibility that  Dr.  J.  H.  Dellinger, 
chief  of  the  Radio  Section,  Bureau 
of  Standards,  may  be  called  by  the 
FCC,  inasmuch  as  he  has  collected 
considerable  propagation  data.  Dr. 
Dellinger  is  chairman  of  the  Tech- 
nical Subcommittee  of  the  State 
Dept.  Special  Postwar  Planning 
Committee  on  Telecommunications, 
and  heads  a  preparatory  commit- 
tee readying  data  for  the  World 
Telecommunications  Conference. 

Hearings  in  television,  which 
opened  Oct.  14,  were  postponed  un- 
til this  week  at  the  close  of  last 
Tuesday's  session  to  enable  the 
Commission  to  take  up  Group  3 
services,  including  police,  fire,  for- 
estry, special  emergency,  provi- 
sional, special  services  and  motion 
picture  allocations.  Many  of  the  po- 
lice officers  who  appeared  as  wit- 


nesses had  to  make  the  trips  to 
Washington  on  their  own  funds  and 
the  FCC  interrupted  television  to 
accommodate  the  officers. 

To  Resume  Tuesday 

As  Broadcasting  went  to  press, 
television  was  scheduled  to  be  re- 
sumed at  10:30  a.m.  Tuesday  (Oct. 
24)  at  the  National  Museum  Audi- 
torium, 10th  St.  &  Constitution 
Avenue,  NW,  Washington.  Should 
the  Group  3  services  extend  into 
Tuesday,  television  will  be  resumed 
immediately  after  Group  3  testi- 
mony is  concluded. 

Witnesses  to  be  heard  in  televi- 
sion, in  the  tentative  order  of  ap- 
pearances, are:  Allen  B.  DuMont, 
Television  Broadcasters  Assn.;  Dr. 
C.  B.  Jolliffe,  H.  H.  Beverage,  El- 
mer W.  Engstrom,  George  Beers, 
Thomas  Joyce,  0.  B.  Hanson,  Niles 
Trammell,  RCA-NBC;  Paul  Rai- 
bourn,  Balaban  &  Katz  and  affili- 
ated organizations;  Norman  D. 
Waters,  American  Television  So- 
ciety; T.  T.  Goldsmith  Jr.,  L.  F. 
Cramer,  A.  B  DuMont  Labs.;  Wil- 
liam Duttera,  Robert  T.  Shelby,  F. 
J.  Bingley,  Panel  6,  RTPB;  J.  E. 
Brown,  Zenith  Radio  Corp.;  T.  A. 
M.  Craven,  Cowles  Broadcasting 
Co. 

Those  already  having  appeared 
are:  Cyril  M.  Baum,  FCC;  David 


Denny  Requests  All  Propagation  Data 
After  Military  Restrictions  Are  Lifted 


ALL  WITNESSES  with  informa- 
tion regarding  heretofore  restrict- 
ed propagation  data  were  asked 
last  Thursday  by  Charles  R.  Denny, 
FCC  general  counsel,  to  present 
testimony  at  the  ensuing  allocation 
hearings  before  the  Commission 
in  Washington.  His  request  fol- 
lowed disclosure  at  the  hearing  that 
the  Joint  Communications  Board 
of  the  Joint  Chiefs  of  Staff  had  de- 
cided to  declassify  certain  propaga- 
tion data  involving  Sporadic  E, 
F2  layer,  multipath,  shadow  and 
other  interferences  in  the  very  high 
frequency  band  and  up. 

Following  is  text  of  a  communi- 
cation addressed  to  the  FCC  by 
Capt.  G.  B.  Myers,  USN,  secretary 


of  the  Joint  Communications  Board, 
and  placed  in  the  Commission  hear- 
ing record  by  Mr.  Denny: 

Ou  18  Oct.  1944,  the  Joint  Commu- 
iiicatious  Board  considered  a  proposal 
to  downgrade  certain  radio  wave  pro- 
pagation data  from  RESTRICTED 
and  decided  that  the  following  data 
shall  be  UNCLASSIFIED: 

1.  Vertical  incidence  measurements 
made  in  the  LT.  S.  or  its  possessions 
prior  to  16  Oct.  44  showing  F  region 
reflection  at  10  mcs  or  higher. 

2.  Vertical  incidence  measurements 
made  in  the  U.  S.  or  its  possessions 
prior  to  IG  Oct.  44  showing  E  region 
reflection  at  8  mcs  or  higher. 

3.  Any  oblique  incidence  observa- 
tions in  the  band  40/100  mc,  including 
those  sho^Ying  multipath,  shadow  or 
similar  effects,  made  in  the  U.  S.  or 
its  possessions  prior  to  16  Oct.  44. 


B.  Smith,  RTPB  Panel  6;  Josep! 
H.  Ream,  CBS  vice-president  am 
secretary;  Dr.  Peter  C.  Goldmari 
CBS  Director  of  Television  Engi 
neering;  Lewis  Allen  Weiss,  vice 
president  and  general  manager 
Don  Lee  Broadcasting  System,  a 
pearing  on  behalf  of  TBA;  Dr.  G 
R.  Town,  Stromberg-Carlson  Co 
James  D.  McLean,  General  Elec 
trie  Co.  and  TBA. 

RTPB  recommendations  for  tek 
vision  allocations,  submitted  by  Mi^ 
Smith,  included  23  channels  fi 
nationwide  service,  ranging  fror 
50-222  mc  and  three  channels  fo 
local  service  on  the  East  Coas1 
222-246  mc,  and  an  unspecified  nuni 
ber  of  experimental  channels  abov 
460  mc. 

Mr.  Ream,  reading  a  statemen 
[Broadcasting,  Oct.  9]  prepare 
by  Paul  W.  Kesten,  CBS  executiv 
vice-president  and  general  mar 
ager,  announced  that  on  Oct.  10  Cc 
lumbia  signed  a  firm  contract  wit| 
Federal  Telep.  &  Radio  Corp.,  Nev 
ark,  for  delivery  of  a  high-defini 
tion  television  transmitter  eigti^J] 
months  from  date. 

Transmitter  Plans 

Mr.  Ream  said  the  new  statio 
will  be  designed  to  broadcast  on  \ 
frequency  of  460-476  mc  with  "er 
tirely  adequate"  power,  althoug 
he  said  power  is  restricted  infoi 
mation  at  the  moment.  Mr.  Reai 
read  a  letter  from  Westinghous 
Mfg.  Co.  advising  CBS  it  was  read 
to  manufacture  a  transmitter  t 
operate  at  about  750  mc  wit 
"adequate  power".  Under  cross-e? 
amination  Mr.  Ream  said  the  cor 
tract  with  Federal  contained 
clause  making  delivery  mandator 
within  10  months  after  signatur 
or  cancellation.  Arrangements  hav 
been  made  with  Zenith  Radio  Corj 
to  manufacture  sets  for  the  test 

When  the  television  hearings  re 
sumed  last  Tuesday  the  Commii 
sion  heard  Mr.  Weiss  plead  for  cor 
tinuance  of  video  in  the  preser 
spectrum  location.  He  said  telev 
sion  is  a  novelty  and  that  it  wouli 
be  "three  or  four  years"  before 
could  be  sold  on  a  four-hour-dail 
commercial  pi-ogram  basis.  Refu 
ing  that  testimony,  however,  wei 
statements  by  Frederick  A.  Lon; 
in  charge  of  television  and  motio 
pictures  of  BBDO,  and  Raymond  I 
Nelson,  vice-president  of  tli 
Charles  M.  Storm  Co.,  New  Yorl 
to  the  effect  that  television  hs 
passed  the  novelty  stage  and  is  coi 
sidered  not  only  an  entertainmei 
but  an  advertising  medium. 

Commissioner  E.  K.  Jett,  a 
though  declaring  himself  in  favc 
of  continuing  television  in  the  pre: 
ent  bands  "temporarily",  assertec 
"I,  too,  believe  that  television  wi 
find  its  focus  in  these  higher  band 
It's  just  a  question  of  time — he 
soon  we  can  give  up  the  6  mc  chai 
nel  for  higher  frequencies." 
"  Mr.  Ream  recommended  that  tli 
Commission  adopt  some  sort  of  ru 
ing,  to  the  effect  that  television 
{Continued  on  page  62) 
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Should  RadioTime 


Be  Bought  on 
FACTS  — or  on 


Intuition''? 


Act  Men  who  read  this 

Survey  vi^HI  KNOW 

about  Iowa  Radio  f 

★ 

\^Tien  your  client  (or  your  V.  P.  in  charge  of  Sales) 
asks  you  what  percentage  of  people  in  Iowa  listen  to 
lanv  given  Iowa  station — can  you  TELL  him? 

\  ' 

|t  When  he  asks  any  sort  of  question  about  Iowa  radio 
I — can  you  talk  FACTS,  or  do  you  have  to  guess? 

K  Every  person  or  firm  that  advertises  in  Iowa  needs  a 
;copy  of  the  1944  Iowa  Radio  Audience  Survey,  by 
i  Dr.  Forest  L.  \^Tian.  It  is  a  jML  ST  for  any  fact-minded 
■executive.  , 

Read  the  description  at  the  right — then  use  the 
jcoupon  for  getting  your  free  copy.  No  obligation, 
lof  course. 

WHO  for  Iowa  PlusI 

Des  Moines-50,000  Watts 

J.  Palmer.  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc  National  Representath  es 
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THE  1944  IOWA 
RADIO  AUDIENCE  SURVEY 


Compiled  from  interviews  and  cjuestionnaires  among  Iowa 
families  in  all  99  counties,  according  to  accepted  sampling 
methods. 

Made  by  Dr.  Forest  L.  Whan,  University  of  Wichita,  and 
his  staff. 

Tells  the  size,  location  and  character  of  every  Iowa  station's 
audience  within  the  State. 

Gives  ratio  of  listenership  between  favorite  stations  and 
"heard  regularly"  stations. 

Provides  all  sorts  of  breakdowiis  on  practically  every  phase 
of  listenership,  station  preference  and  program  pref- 
erence— by  age,  sex,  place  of  residence  (urban,  village, 
f  arm) . 

Gives  new  information  on  kinds  of  programs  various 
audiences  want,  but  which  are  now  unavailable. 
Furnishes  more  facts  about  the  Iowa  radio  situation,  more 
information  about  Iowa  listeners,  more  food  for  adver- 
tisers' thought  than  any  Survey  you  have  ever  seen  for 
this  sales  territorv. 


ED  EE  I  USE  THIS 
r  K  EE  :  -  COUPON 


Station  WHO 

Des  Moines  7,  Iowa 

Gentlemen:  Please  send  me,  without  obligation, 
copy  of  the  1944  Iowa  Radio  Audience  Survey. 


FREE 


Name  .  .  . 
Company 
Street  .  .  . 
Citv   


.  State . 
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Pierce^  Italian  Navy  Capturer^ 
Conquers  Radio  Luxembourg 


THE  FABULOUS  Morrie  Pierce 
has  done  it  again. 

Last  year  Mr.  Pierce,  on  leave  as 
chief  engineer  of  WGAR  Cleveland 
and  now  chief  engineer  for  the 
Psychological  Warfare  Branch, 
OWI,  in  Europe,  expedited  the  sur- 
render of  the  Italian  fleet  by  re- 
tuning  and  modifying  a  transmit- 
ter from  1100  kc  to  the  interna- 
tional disti-ess  signal  of  500  kc. 

Last  week,  it  was  revealed,  Mr. 
Pierce  pulled  off  a  neat  bit  of  mili- 
tary strategy  to  capture  intact  the 
second  most  powerful  station  in 
Europe,  Radio  Luxembourg,  en- 
abling the  OWI  to  immediately  use 
the  big  150  kw  transmitter  in  sup- 
port of  the  advancing  Allied  armies. 

Taken  Undamaged 

Alert  to  the  propaganda  value  of 
the  station,  which  can  be  heard 
throughout  Germany,  Mr.  Pierce 
enlisted  the  cooperation  of  an 
armored  division,  obtained  a  con- 
voy of  tanks  and  surrounded  the 
station  to  take  it  undamaged,  ac- 
cording to  a  memorandum  I'eceived 
by  Edward  W.  Barrett,  director 
of  the  OWI  Overseas  Branch.  Mor- 
rie, said  the  memo,  was  "one  of  the 
very  first  Americans  to  cross  the 
Luxembourg  border". 

A  commendation  from  Col.  C.  R. 
Powell,  assistant  for  psychological 
warfare  for  the  12th  Army  Group, 


Cleveland  Press 

dated  Sept.  15,  forwarded  to  Mr. 
Barrett,  declares: 

"You  are  hereby  commended  for 
your  very  efficient,  prompt  and 
vigorous  action  in  the  captui-e  of 
Radio  Luxembourg  and  the  loca- 
tion of  the  necessary  facilities  lO 
enable  the  resumption  of  broadcast- 
ing within  a  few  days.  Your  actions 
were  in  every  respect  in  accord- 
ance with  proper  military  proced- 
ure and  your  foresight  in  procuring 
adequate  armed  assistance  .  .  .  for 
the  capture  and  protection  of  this 
very  important  station  are  highly 
commendable. 

"While  this  has  been  your  out- 
standing achievement,  it  is  also  de- 
sired to  commend  you  for  your 
loyal,  earnest  and  efficient  coopera- 
tion with  the  Publicity  and  Psychol- 
ogical Warfare  Section,  12th  Army 
Group  in  the  pieparation,  modifica- 


MR.  PIERCE 

tion,  repair  and  employment  of  its 
electrical  transmission  apparatus". 

News  of  Mr.  Pierce's  exploit  was 
received  with  delight  at  the  OWI 
Bureau  of  Communications  Facil- 
ities, which  has  chai'ge  of  radio 
engineering  operations.  One  official 
of  the  Bureau  praised  Mr.  Pierce 
for  his  "imagination"  and  "a  con- 
ception of  his  job  which  goes  far 
beyond  his  immediate  duties  as  an 
engineer". 

This  official  recalled  that  when 
Mr.  Pierce  worked  14  hours  at  a 
stretch  on  a  fateful  day  in  Sep- 
tember of  1943,  running  measure- 
ments to  modify  a  transmitter  to 
send  signals  to  the  Italian  fleet, 
he  performed  a  technical  study 
which  was  difficult  but  which  a  good 
engineer  could  have  done  if  he  were 
assigned  the  job.  "But,"  the  official 
pointed  out,  "Morrie  thought  of  it". 

Radio  Luxembourg,  according  to 
Andre  Wolff,  Commissioner  of  In- 
formation for  Luxembourg,  Inter- 
Allied  Information  Center,  New 
York,  operated  on  a  wavelength  of 
1304  meters  before  its  capture  by 
the  Nazis  and  was  owned  by  Com- 
pagnie  Luxembourgeoise  de  Radio 
Diffusion  under  the  supervision  of 
the  Luxembourg  government.  M. 
Gayet-Latour  was  administrator 
for  the  operating  company  which 
had  15  directors,  eight  of  which 
were  Luxembourgers  and  seven 
French. 

The  station  operated  on  long 
wave  only  until  it  went  off  the  air 
on  Sept.  3,  1939  when  Britain  de- 
clared war  on  Germany,  the  gov- 
ernment closing  the  transmitter  to 
avoid  giving  Germany  the  slightest 
pretext  for  breaking  its  neutrality 
pact  with  the  Duchy.  It  was  feared 
the  Nazis  might  have  charged  the 
station  with  propaganda  broad- 
casting, financial  control  having 
rested  largely  in  French  hands  and 
most  of  the  advertising  placed  by 
the  British  and  programs  beamed 
to  England. 

When  the  Germans  overran  the 
Duchy,  the  station  went  back  on 
the  air,  first  under  military  com- 


Bristol  Myers  Talent 

TALENT  LINE-UP  for  the  new 
Bristol-Myers  program  featuring 
Gracie  Fields,  and  scheduled  to 
start  Nov.  14  on  the  Blue  networK 
Tuesday  9-9:30  p.m.  includes  Fred 
Brady,  comedian,  and  Lou  Bring 
and  his  orchestra.  Show  will  be 
written  by  Larry  Marks,  Ben 
Friedman  and  Louis  Quinn  with 
Myron  Dutton  producing.  Agency 
is  Doherty,  Clifford  &  Shenfield, 
New  York. 


CAMPBELL  TO  FILL 
MACFARLAISE'S  POST 

C.  M.  CAMPBELL,  advertising 
manager  of  the  Chicago  Tribune, 
will  succeed  to  the  broadcast  duties 
of  the  late  W.  E.  MacFarlane,  busi- 
ness manager  of  the  Tribune  and 
vice-president  of  WGN,  who  died 
in  Chicago  Oct.  9. 

Mr.  Campbell,  it  was  announced 
by  Col.  Robert  R.  McCormick,  Trib- 
une publisher,  will  be  elected  vice- 
president  of  WGN  at  a  meeting  of 
the  station's  directors  sometime  in 
November. 

Chicago  sources  indicated  that 
Mr.  Campbell  would  be  elected  to 
Mr.  MacFarlane's  position  on  the 
board  of  directors  of  MBS  within 
a  week.  Miller  McClintock,  MBS 
president,  stated  in  New  York  that 
to  his  knowledge  no  meeting  of  the 
board  for  such  action  had  been 
called. 

Whether  Mr.  Campbell  will  suc- 
ceed likewise  to  the  chairmanship 
of  the  executive  committee  of  MBS, 
a  post  also  held  by  Mr.  MacFarlane, 
will  depend  upon  action  of  the 
board. 


Completes  Training 

TERRENCE  E.  (Terry)  BURKE, 
son  of  Harold  C.  Burke,  general 
manager  of  WBAL  Baltimore,  has 
completed  his  basic  training  at 
Great  Lakes,  111., 
naval  station,  and 
is  assigned  to  the 
Navy's  radio-ra- 
dar  primary 
school  at  Michi- 
gan City,  Ind., 
his  father  was 
advised  last  week. 
The  18-year-6ld 
youth  is  a  sea- 
man first  class 
Sl/C  Burke  and  a  radio  tech- 
nician. He  learned  radio  fundamen- 
tals at  WBAL,  where  he  was  em- 
ployed parttime. 


mand  and  subsequently  under  the 
German  civilian  administration.  It 
is  believed  the  Germans  used  the 
station  frequently  for  jamming  Al- 
lied propaganda  broadcasts. 

American  military  officials  re- 
cently returned  from  Europe  repc/  fc 
that  the  station  has  been  operating 
far  below  its  maximum,  the  limited 
power  production  of  the  Duchy 
being  required  for  transportation 
and  other  needs.  The  station  trans- 
mitter site  was  originally  at  Jung- 
linster,  18  kilometers  from  Luxem- 
bourg where  the  studios  were  lo- 
cated. 

Exceeding  Radio  Luxembourg  in 
power  was  the  Soviet  government 
station  in  Moscow  whose  trans- 
mitters were  said  to  aggregate 
500  kw. 


Global  Disc  Plan 
Is  Begun  by  NAB 

Series  Will  Bring  Home  To^n 
To  Troops  in  Far  Lands 

AN  ASSIGNMENT  for  the  radi- 
industry  covering  the  entire  globe 
was  started  today  (Oct.  23)  by  th- 
NAB  at  the  request  of  Gen.  Dwigh: 
Eisenhower.  To  bring  the  "home- 
town" to  troops  scattered  over  thi- 
world,  180  half-hour  programs  are 
being  prepared  for  transcriptions 
to  be  beamed  over  every  Armed 
Forces  Radio  Service  shortwave 
installation  as  well  as  over  tht 
American  Forces  Network  operat- 
ing in  the  European  Theatre. 

The  program,  titled  Let's  Go  t, 
Town,  will  try  to  build  a  "senst- 
of  presence,  of  being  there"  for  mer 
and  women  overseas  in  every  the- 
atre. Talent  is  all  voluntary  and 
James  C.  Petrillo,  AFM  president, 
has  given  clearance  for  musicians. j 

Approved  by  Board 


Gen.  Eisenhower's  request  was 
given  officially  to  the  NAB  Board' 
of  Directors  at  the  Chicago  Warj 
Conference  through  Maj.  Austin 
Peterson,  chief,  program  section, 
AFRS,  and  Maj.  Albert  M.  Whar- 
field,  overseas  liaison  officer,  Radio 
Branch,  Bureau  of  Public  Rela- 
tions, War  Dept.  Approval  was* 
unanimous.  J.  Harold  Ryan,  NAB 
president,  named  Arthur  Stringer 
coordinator  of  the  programs  and 
asked  district  directors  to  desig- 
nate broadcast  officials  within  their 
districts  to  act  as  Task  Force  Com- 
manders and  to  "assume  respon- 
sibility .  .  .  for  the  final  productior, 
of  the  programs." 

Specific  city  areas  were  selected 
as  program  origination  points, 
partly  on  the  basis  of  population. 
However  each  State  has  at  least 
one  program,  and  more  are  specifiedl 
where  the  population  is  dense.  One 
program  will  be  sent  out  six  days  a 
week  for  approximately  31  weeks, 
or  for  a  period  of  180  broadcasts, 
thus  covering  every  region  in  the 
United"  States.  Shows  will  be  re- 
corded on  aluminum  base  acetate 
discs  supplied  by  the  Army.  Three 
copies  will  be  required — one  for  the 
West  Coast  shortwave  beam,  one 
for  the  East  Coast,  and  one  for 
European  Theatre.  All  material 
must  clear  the  Army  before  it  is 
recorded. 

Mr.  Stringer,  as  NAB  coordi- 
nator, sent  a  kit  to  each  Task  Force 
Commander  with  suggestions,  spe- 
cial formats,  technical  points,  and 
other  instructions. 


Johnson  Addresses  REC 

ARNO  H.  JOHNSON,  head  of  me- 
dia and  research  of  J.  Walter 
Thompson  Co.,  New  York,  will  dis- 
cuss means  for  avoiding  a  postwar 
depression  at  the  time  of  reconver- 
sion to  a  peace  economy  today  (Oct. 
23)  at  the  luncheon  meeting  of  the 
Radio  Executives  Club  of  Ne-W" 
York. 
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News  that  brought  25,000  people  to 

the  railroad  station! 


That's  all  there  was  to  it.  "Birds  just  won  the  pennant. 
Greet  them  ten-thirty  tonight,  Pennsylvania  Station." 
That's  the  flash  that  went  on  the  air  at  5 :59  at  the  end 
of  the  baseball  broadcast  ...  a  W-I-T-H  exclusive.  It 
was  a  message  from  Bill  (Stick-with-those-Birds) 
Dyer.  The  station  plugged  it  up  until  10  p.m.  No  other 
medium  announced  it.  They  couldn't. 

And  25,000  Baltimore  people  jammed  the  Pennsyl- 
vania Railroad  Station  to  greet  their  own  international 
league  champions.. 

That's  just  another  indication  of  W-I-T-H's  pulling 
power.  Proof  that  people  listen  to  W-I-T-H.  Like 
W-I-T-H.  Look  to  W-I-T-H  to  keep  them  informed 
about   Baltimore  doings.   Expect  the  NEWS  from 


You've  read  innumerable  facts  about  the  W-I-T-H 
sales  performances  .  .  .  greatest  results  at  lowest  costs. 
But  this  baseball  incident  has  such  warmth  and  sincerity 
of  people,  we  thought  you  might  like  to  read  about  it  too. 

Yes  .  .  .  W-I-T-H,  the  independent,  is  "The  people's 
voice  in  Baltimore."  And  it  sells  goods!  Are  yoii  using 
W-I-T-H,  the  independent.^ 


!<W  I  T  H 

Baltimore,  Md. 


Willoughby  Is  Named  by  FCC 
As  Assistant  Chief  Engineer 

Clure  H.1  Owen  Is  Appointed  Assistant  Chief 
of    Broadcast    Division;    Toeppen  Resigns 


Mr.  Owen 


JOHN  A.  WILLOUGHBY,  with 
the  FCC  and  its  predecessor,  the 
former  Federal  Radio  Commission, 
since  1930  and  as  of  August  of 
this  year  acting 
chief  of  the 
Broadcast  Divi- 
sion of  the  FCC 
E  n  g  i  n  e  e  ring 
Dept.,  has  been 
appointed  assist- 
ant chief  engi- 
neer and  chief  of 
the  Broadcast  Di- 
vision, it  was  an- 
nounced by  the 
Commission  last 
week. 

As  acting  chief  he  succeeded 
Phillip  F.  Siling,  who  resigned  in 
August  to  become  engineer  in 
charge  of  the  RCA  Frequency  Bu- 
reau. [Broadcasting,  Aug.  7]. 
From  December  1941  Mr.  Wil- 
loughby was  assistant  chief  of  the 
Broadcast  Division,  working  un- 
der Mr.  Siling,  and  he  previously 
was  senior  radio  engineer  in  the 
Division. 

Owen  Named 

At  the  same  time  the  Commis- 
sion announced  appointment  of 
Clure  H.  Owen,  a  veteran  of  14 
years  in  Government  radio  service, 
as  assistant  chief  of  the  Broadcast 
Division.  Resignation  of  Manfred 
K.  Toeppen  as  assistant  chief  en- 
gineer and  chief  of  the  Common 
Carrier  Division  of  the  Engineering 
Dept.  also  was  announced.  He  plans 
to  enter  private  engineering  prac- 
tice in  New  York. 

Born  in  Florence,  S.  C.  in  1893, 
Mr.  Willinghby  attended  Clemson 
College,  Clemson,  S.  C,  and  George 
Washington  U.,  Washington,  D.  C, 
specializing  in  electrical  engineer- 
ing. In  addition  he  also  took  spe- 
cial training  in  communications 
engineering  at  Harvard  U.  Hi.-; 
early  experience  in  radio  work  was 
obtained  at  the  Bureau  of  Stand- 
ards from  1916  to  1922,  during 
which  time  he  perfected  several  in- 
ventions, including  the  submarine 
loop  antenna  for  transmission  and 
reception  of  radio  signals  on  the 
surface  and  submerged. 

This  device  was  installed  on  all 
U.  S.  submarines  during  the  latter 
part  of  World  War  I.  He  was  de- 
tailed in  1919  by  the  Bureau  to  the 
Post  Office  Dept.  to  head  all  experi- 
mentation, including  development 
of  an  airplane  signalling  system  to 
enable  pilots  to  land  under  adverse 
weather  conditions. 

During  1923-24  he  was  employed 
by  the  Army  Air  Corps  and  was 
instrumental  in  the  development  of 
the  interlocking  "A"  and  "N"  sig- 
nal system  now  employed  by  Gov- 
ernment airways  throughout  the 
country.  He  was  associated  with 
the  Naval  Research  Laboratory, 
Bellevue,  D.  C,  from  1924  through 
1928  where  he  did  work  on  high 


frequency  and  high  power  trans- 
mitters and  had  several  patents  is- 
sued  on   anti-fading  systems. 

Since  1941  chief  of  the  Hearing 
Section,  Broadcast  Division,  Mr. 
Owen  formerly  had  served  (1931- 
32)  in  the  Radio  Division,  Com- 
merce Dept.,  when  that  division 
was  transferred  to  the  FRC,  con- 
tinuing with  the  Commission 
through  his  1941  appointment.  Mr. 
Owen  was  born  in  Aldrich,  Mo. 
in  1904.  He  holds  electrical  engi- 
neering B.S.  and  M.S.  degrees  from 
the  Georgia  School  of  Technology 
and  was  at  one  time  associated 
with  Radio  News  Lab.,  New  York, 
and  Daven  Radio  Corp.,  Newai'k. 

Mr.  Toeppen  joined  the  FCC  in 
1935  as  principal  engineer  on  the 
Special  Investigation  of  AT&T.  In 
1937  he  was  named  chief  of  the 
Communications'  Property  Section 
and  successively  became  assistant 
chief,  acting  chief  and  assistant 
chief  engineer  and  chief  of  the 
Common  Carrier  Division.  He  is 
succeeded  by  Edv/ard  E.  Hale,  as- 
sistant chief  of  the  Division,  who 
will  serve  as  acting  chief. 


MR.  WILLOUGHBY 


Edson  to  WBS 

WESLEY  EDSON,  since  Pearl 
Harbor  in  special  public  relations 
work  for  Grumman  Aircraft  Corp., 
Long  Island,  has  joined  World 
Broadcasting  System  as  sales  pro- 
motion and  publicity  manager.  Mr. 
Edson  had  been  associated  with 
McGraw-Hill  Publishing  Co.  and 
other  publishers,  with  Patterson 
Andress,  Ruthrauff  &  Ryan  and 
his  own  advertising  agency,  before 
joining  Grumman  at  the  outset  of 
the  war. 


Maj,  Bond  &  Rothrock  Firm  Organized 
To  Handle  Radio  Engineering  Practice 

Washington  to  handle  RCA  Gov- 
ernment contract  wrork. 

Mr.  Bond,  a  native  of  Medford, 
Ore.,  attended  the  U.  of  Washing- 
ton and  served  several  years  as  a 
commercial  and  broadcast  operator. 
He  was  chief  engineer  of  KOL 
Seattle,  leaving  in  1936  to  join 
Glenn  D.  Gillett,  Washington  con- 
sulting engineer.  In  1940  he  joined 
RCA  Mfg.  Co.,  special  appliances 
division,  and  the  following  year 
joined  the  consulting  engineering 
firm  of  Ring  &  Clark,  Washington. 
Mr.  Rothrock  was  born  in  Prince- 


May 


FORMATION  of  the  consulting 
radio  engineering  firm  of  May, 
Bond  &  Rothrock  was  announced 
last  week,  with  offices  to  be  estab- 
lished in  Wash- 
ington Nov.  1. 
Temporary  offices 
are  at  1040  Na- 
tional Press 
Building. 
(Phones:  District 
7362,  Glebe  5880). 

Partners  in  the 
firm  are  Russell 
P.  May,  for  19 
years  with  RCA 
in  Camden,  New 
York  and  Washington;  Clyde  H. 
Bond,  former  Washington  consult- 
ing engineer  now  in  a  foreign  war 
theatre  with  the  Army  Air  Forces, 
and  Harold  B.  Rothrock,  former 
engineering  counsel  for  the  Clear 
Channel  Group,  now  with  Bell 
Telephone  Labs. 

Mr.  May,  a  native  of  Worcester, 
Mass.,  inatriculated  at  Cooper 
Union  and  Columbia  U.  Following 
World  War  I,  after  service  with 
the  Navy  Dept.,  Mr.  May  joined 
Bell  Labs,  in  New  York  in'  1919. 
In  1925  he  joined  RCA  in  New  York 
at  its  technical  and  testing  labora- 
tories. In  1933  Mr.  May  was  trans- 
ferred to  RCA  transmitter  sales, 
operating  out  of  New  York,  as 
sales  manager,  and  in  1940  came  to 


Mr.  Rothrock  Mr.  Bond 

ton,  Ind.  and  is  a  graduate  of  Pur- 
due (1935).  He  was  with  the  radio 
engineering  department  of  General 
Household  Utilities  Co.  from  1935 
until  1936  and  served  as  engineer- 
ing counsel  for  the  Clear  Channel 
Group  until  1941.  The  following- 
year  he  was  with  Ring  &  Clark,  and 
on  Jan.  1, 1943  joined  the  Bell  Labs, 
staff. 


Bob  Hope  at  Toj) 
For  Mid  -  October 

McCarthy,  Winchell,  Benn\ 
Follow  in  Hooper  Data 

BOB  HOPE  leads  the  list  of  "Firn 
15'"  programs  in  the  Oct.  15  i\- 
port  on  the  evening  network  ra' 
ings  released  by  C.  E.  Hooper  Inc. 
New  York.  Charlie  McCarthy,  ii 
second  place,  is  followed  by  Waltei 
Winchell,  Jack  Benny  and  Joa- 
Davis  respectively.  The  list  cor: 
tinues  with  Screen  Guild  Players 
sixth,  followed  by  Radio  Theatre 
Kay  Kayser  (first  half -hour)  Ed 
die  Cantor,  Take  It  or  Leave  It 
Your  Hit  Parade,  Bandwagon,  Dv 
Christian,  Mr.  and  Mrs.  North 
Frank  Morgan. 

Average  evening  rating  is  8.4,  ui 
0.9  from  last  report,  down  1.2  fron 
a  year  ago.  Average  evening  sets 
in-use  of  27.7  is  up  2.8  from  las 
report  and  up  0.1  from  a  year  ago 
Average  evening  available  audienci 
is  76.9,  up  1.2  from  last  report 
down  0.8  from  last  year. 

Sponsor  Mention 

Take  It  or  Leave  It  has  the  high 
est  sponsor  identification  with  82.1 
giving  the  correct  product,  2.6  giv 
ing  the  wrong  identification,  15.1 
unable  to  name  a  sponsor. 

Sammy  Kaye  has  the  larges 
number  of  women  listeners  per  lis 
tening  set  (1.76)  ;  Gabriel  Heatte 
(Sunday),  the  largest  number  o 
men  listeners  (1.09)  and  Lon^ 
Ranger,  the  largest  number  of  chil 
dren  (1.05). 

Sammy  Kaye  also  draws  th 
greatest  number  of  listeners  of  al 
ages  and  sexes  with  a  total  of  3. IS 
followed  by  Quiz  Kids,  in  seconi 
place,  with  Guy  Lombardo  tyin; 
with  Lone  Ranger  for  third  place 
Album  of  Familiar  Music,  fourtl' 
and  Inner  Sanctum,  fifth. 


PROMOTION  SESSIO? 
ARRANGED    BY  CBl 

PROMOTION  managers  of  CBS  I 
owned  stations  will  meet  Oct.  2i 
27  at  CBS  headquarters  in  Nei 
York  to  correlate  1945  local  an 
national  promotion  plans,  with  Die 
Dorrance,  director  of  promotio 
service  for  these  outlets,  as  host. 

On  the  first  day  station  men  wi 
meet  with  Paul  Hollister,  CBS  vice 
president  in  charge  of  advertisin 
and  sales  promotion;  Thomas  I 
Conolly,  CBS  director  of  prograi 
promotion,  and  Charles  Smith,  si 
pervisor  of  research  of  CBS-owne 
stations,  and  with  the  Radio  Sale ' 
staff.  The  second  day  will  be  d( 
voted  to  a  roundtable  discussioi 

The  stations  will  be  represente 
by:  Jules  Dundes,  WABC  Ne 
York;  Jonathan  Snow,  WBBI 
Chicago;  William  F.  Carlev,  WB 
Charlotte,  N.  C;  Sam  H.  Kau 
man,  WCCO  Minneapolis-St.  Pau 
Guy  C.  Cunningham,  WE  EI  Be 
ton;  Howard  Stanley,  WTC^ 
Washington;  and  Ralph  W.  Tayle 
KNX  Los  Angeles,  all  piomoti' 
managers;  and  by  Wendell  1 
Campbell  2d.,  national  sales  ma. 
ager  and  assistant  station  mat 
ager,  KMOX  St.  Louis. 
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We  Go  "WHOLE  HOG"  on  Pig  Raising 

in  the  KFAB  Area! 


Here's  1200  pounds  of  solid  pork  that  meas- 
ures 10  feet  long.  This  giant  Duroc  hog  was 
raised  by  C.  F.Waldo  of  DeWitt,  Nebraska,  who 
is  shown  being  interviewed  at  the  Nebraska  State 
Fair  bv  Bill  Macdonald,  KFAB's  Farm  Editor. 

Farmers  in  the  vast  KFAB  area  take  great 
pride  in  raising  more  and  more  fine  livestock... 
not  only  hogs,  but  caule  and  sheep  as  well.  Live- 
stock, along  with  sure-income  crops,  means 
plenty  of  "ready  cash"  to  folks  out  here. 


If  there's  something  you'd  like  to  tell  these 
folks,  you'll  find  most  of  them  tuned  to  KFAB, 
THE  BIG  FARMER  STATION. 


Nebraska  Ranks  6th  in  Hog  Raising 
in  the  U.  S.* 

In  1943,  Nebraska  raised  over  3  million  hogs 
totalling  over  97  million  dollars.  Nebraska  is  but 
a  part  of  the  vast  KJFAB  area. 

-j^r.      hivestock  Report  of  January-  J,  19-f4 


LINCOLN, 

mo  KC-10,000  WATTS 


OMAHA 


BASIC  COLUMBIA 


HUGH  mm.  General  Manager 
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WPB  Radio  &  Radar  Labor  Committee 
Predicts  Postwar  Equipment  Shortage 


SHORTAGES  in  tubes,  electronic 
condensers,  loudspeakers  and  wire- 
wound  resistors  will  continue  after 
V-E  Day,  it  was  learned  last  week 
after  a  meeting  of  the  WPB  Radio 
&  Radar  Labor  Advisory  Commit- 
tee, which  filed  recommendations 
as  to  labor  shortages,  equalization 
of  production  loads,  and  retention 
of  certain  WPB  restrictions  during 
reconversion  in  the  industry. 
Labor  Bottleneck 
Harold  Sharpe,  assistant  direc- 
tor of  the  Radio  &  Radar  Division 
in  charge  of  manpower,  and  Gov- 
ernment presiding  officer  at  the  la- 
bor advisory  meeting,  appointed  a 
spec-ial  task  committee  to  investi- 
gate labor  shortages  in  plants  pro- 
ducing   tubes,    transformers  and 


other  radio  and  radar  components. 

Regarding  postwar  sets,  Mr. 
Sharpe  told  the  committee  that  no 
new  models  of  receivers  are  ex- 
pected to  be  produced  in  the  first 
few  months  following  the  European 
war,  and  that  what  new  sets  are 
made  will  not  reflect  all  the  war- 
time improvements  in  radio  equip- 
ment. 

The  labor  advisory  committee 
also  recommended  that  the  Army- 
Navy  cutback  procedure  provide 
for  a  .30-day  advance  notice  of 
labor  layoff's,  and  that  Army-Xa\'>' 
requirements  after  V-E  Day  be 
made  available  to  the  national  la- 
bor organizations  as  soon  as  pos- 
sible. 

Hiland  G.  Batcheller,  WPB  op- 


erations vice-chairman  who  recent- 
ly issued  industry  cutback  plans 
[Broadcasting,  Oct.  9]  told  the 
committee  he  was  confident  that  the 
radio  and  radar  industry  would  co- 
operate in  meeting  military  require- 
ments and  said  he  believed  this 
could  be  accomplished  despite  the 
low  labor  supply  and  without  inter- 
fering with  other  programs.  Com- 
pletion of  war  schedules,  Mr. 
Batcheller  said,  will  make  possible 
earlier  and  quicker  reconversion  in 
the  industry  with  minimum  impact 
when  the  war  slows  up  or  contracts 
are  terminated. 

Pointing  out  that  the  electronics 
program  is  not  yet  up  to  require- 
ments, Mr.  Batcheller  asked  indus- 
try and  labor  to  continue  offering 
suggestions  to  WPB  for  completing 
the  war  program  and  planning  for 
peacetime  production.  The  week  be- 
fore, WPB  chairman  .J.  A.  Krug 
stated  at  a  news  conference  that 


OFFICIAL    OVERALL  welcori 

from  Harry  Kopf  (1),  NBC  Cen 
tral  Division  vice-president,  han'J 
ing  overalls  to  George  Rogers,  NB( 
air-conditioning  engineer  and  th 
first  NBC  Chi^-ago  serviceman  to  b 
honorably  discharged  from  th 
Navy  who  returned  to  his  old  jo'i 

the  radio  and  radar  productic 
program,  despite  exertion  of  indu- 
try,  was  lagging.  Louis  J.  Chatter 
new  director  of  the  Radio  &  Radfe 
division  [BROADCASTING,  Oct.  2 
revealed  that  production  is  A' 
above  August,  but  is  still  13%  be 
hind  the  militarj'  requirements.  Du 
to  lack  of  labor,  manufacturers  an 
ticipate  difficulties  in  suppljir 
sufficient  receiver  tubes  during  th 
balance  of  1944,  Mr.  Chatten  tol 
the  committee  meeting,  adding  tha 
on  V-E  Day  electronic  require 
ments  will  be  far  higher  than  thos 
of  most  industries. 

One  reason  which  was  given  fo 
this  is  that  many  plants  now  mak 
ing  electronic  equipment  will  re 
turn  to  manufacturing  their  peace 
time  products.  Current  require 
ments  for  the  next  nine  month 
will  necessitate  the  operation  o 
electronic  plants  at  94%  of  thei 
estimated  capacitj%  WPB  official 
told  the  meeting. 

^Members  of  the  Radio  &  Rada 
Division's  Labor  Advisory  Com 
mittee  are:  Neil  Brant,  France 
Sayler,  Washington,  Ernest  D 
Maio,  Irving  Krane,  Chicago,  E! 
mer  Glaser,  Detroit,  John  Kielmar 
Camden,  William  Mastriani,  Sche 
nectady,  Al  Stern,  New  York 
all  members  of  the  United  Elec' 
trical,  Radio  &  Machine  Worker 
of  America  (CIO);  and  J.  J.  M& 
Curry,  James  Preston,  Washing 
ton,  of  the  International  Brothei 
hood  of  Electrical  Workers  (AFL) 


Interference,  Noise  Cu 
By  RCA's  New  FM  Se 

NEW  ADVANCE  in  FM  receiver 
which  makes  possible  a  high  d 
gree  of  freedom  from  noise  an 
from  interference  from  other  sta 
tions  was  described  by  its  inver 
tor,  George  L.  Beers  of  RCA,  at 
technical  session  of  the  First  Na 
tional  Electronics  Conference  i 
Chicago. 

The  new  development,  designate 
as  a  "frequency-dividing  locked-i 
oscillator  FM  receiving  system' 
represents  a  new  approach  to  th 
problem  of  obtaining  adequate  ac 
jacent  channel  selectivity,  Mi 
Beers  pointed  out.  Selectivity  in 
provement  has  been  increased  b 
designing  the  oscillator  to  lock-i 
only  with  the  frequency  variation 
occurring  within  the  desired  char 
nel. 


KEYSTONE  Broadcasting  System 
added  WFIX  Findlay,  O.  and  WAJI 
Morgantown.   W.   Va.  to  its  list 
affiliates. 
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^    ..Among  All  Evening  independents 
f4ew  York  Among  m"  ^ 


COURTNEY  conscious  New  York  comprises  the  largest  metropolitan  evening 
audience  listening  to  any  New  York  Independent  station  between  the  Hooper 
hours  of  7:30  and  10:00  p.m.  Alan  Courtney's  fast  moving,  recorded  "1280  Club" 
show  delivers  the  largest  average  audience  at  the  lowest  cost  per  listener  during 
the  two  and  a  half  hour  period  when  most  sets  are  in  operation.  The  Big  Town's 
popular  disc  jockey  has  a  listener  appeal  that  spells  sales  opportunity  .  .  . 
an  appeal  that  has  resulted  in  a  25%  audience  increase  for  the  first  six  months  of 
1944  over  the  same  period  in  '43.  A  very  few  participating  periods  are  still  available, 
three  or  six  nights  a  week. 

Rolph  N.  Weil,  Gsnerol  Manager     *     Joseph  Hershey  McGillvra,  Nat'l  Rep. 
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Music  that  goes 
everywhere  comes  to 
Chicago's  millions..^ 


...via  WMAQ 


WliAAQ 

CHICAGO 


Music,  the  finest  obtainable — broadcast  from  coast- 
to-coast  and  around  the  world  by  short  wave  over  the 
National  Broadcasting  Company  network — comes  to 
Chicago's  millions  via  WMAQ. 

Music  of  every  variety  .  .  .  classical,  semi -classical, 
light  music  and  dance  music  ...  it's  all  heard  over 
WMAQ.  Everv  American  is  a  lover  of  some  form  of 
music.  It's  an  important  ingredient  for  a  happy,  well- 
balanced  life.  That's  why  WMAQ  devotes  over  34%  of 
its  broadcast  hoiu-s  to  this  entertaining,  pleasing  type  of 
radio  show. 

To  music  belongs  much  of  the  credit  for  making 
WMAQ  the  CHICAGO  STATION  MOST  PEOPLE  LIS- 
TEN TO  MOST. 

This  fact  is  yet  another  reason  why  WMAQ  is  the 
logical  choice  for  local  and  spot  campaigns.  Astute  ad- 
vertisers know  that  their  campaigns  on  this  station  do 
reach  and  influence  Chicago's  millions  and  that 
increased  sales  and  profits  are  the  result. 

In  Chicago  it's  WMAQ. 


America's  No.  I  Netncrk 


NBC's  key  midwest  station 
670  on  your  dial -50,000  watts 


A  Service  of  Radio 
Corporation  of  America 


NEW  NAVY  STUDIO! 
AT   PEARL  HARBO} 

THE  NAVY'S  new  studios  at  Pea. 
Harbor  have  been  completed  an. 
ai-e  now  in  operation,  according  : 
an  announcement  from  the  Nav 
last  week.  Studios  are  in  a  Quons': 
hut,  and  can  be  used  not  only  fo 
broadcasting  news  programs,  bu 
also  for  editing,  censoring  ar. 
broadcasting  combat  recording 
made  at  the  front. 

First  war  correspondent  to  u- 
the  Navy  facilities  was  Webley  E : 
wards,  CBS,  who  originated  hi 
World  News  Today  program  fro. 
there  Friday,  Oct.  6.  John  Coope 
NBC,  followed  Edwards  with  Wor'. 
Neivs  Roundup.  Network  coi 
respondents  had  to  go  about  te 
miles  from.  Pearl  Harbor  to  broa' 
cast  before  these  studios  were  bui 
at  headquarters. 

Officer  in  charge  of  planning  an 
building  the  Pearl  Harbor  statio 
and  the  one  being  constructed  e 
Guam  is  Lt.  Comdr.  J.  Harriso 
Hartley,  USNR,  officer  in  charge  c 
the  radio  section,  Nav>'  public  r( 
lations.  Assisting  him  are  Lt.  Jam? 
Shattuck,  USNR,  Lt.  Marvin  I 
Royston,  USNR,  and  Radio  Teci 
nician  First  Class  Charles  I 
Christmon. 


New  Admiral  Radio 

FOR  POSTWAR  sale  Admir; 
Corp.,  Chicago,  has  perfected  i 
eight-in-one  combination  televisio 
radio-phonograph  which  -will  1 
demonstrated  for  the  first  tin 
Nov.  2  at  a  national  distribute 
meeting  in  the  Blackstone  Hotel 
Chicago.  Set,  which  has  been  in  ui 
in  the  laboratory,  combines  telev 
sion  on  5%  X  8-inch  screen;  stam 
ard,  FM,  and  shortwave  receptioi 
phonograph  with  automatic  chang 
and  home  recorder  in  approximat 
ly  standard  radio-phonograph  cal: 
net  size.  Initial  retail  price  will  I 
about  $625  to  $1,000. 


Mexico  Fetes  Royal 

A  PLEA  for  free  radio  and  fre 
dom  to  listen  was  voiced  by  Jol" 
F.  Royal,   NBC  vice-president  . 
charge  of  international  afifairs,  in 
talk  delivered  Oct.  15  at  a  lunchec 
given  by  the  National  Radio  Co: 
ference  in  Mexico  City.  Mr.  Roy£ 
who  was  guest  of  honor,  paid  tri 
ute  to  Emilio  Azcarraga,  owner 
XEW  Mexico  City,  as  "one  of  tl 
outstanding  radio  personalities 
the  Western  Hemisphere,  if  not 
the  world." 


Gallup  on  Blue 

DR.  GEORGE  GALLUP  will  di 
cuss  the  political  trends  as  di 
closed  in  his  Gallup  Poll  in  a  pr 
election  series,  Gallup  Looks  at  ti 
Election,  on  the  Blue  networ 
broadcast  7-7:15  p.m.,  Oct.  21  ai 
28,  and  11:30-11:45  p.m.  Nov. 
election  eve.  Dr.  Gallup  and  niei 
bers  of  his  staff  will  join  the  Bl^ 
newsmen  and  commentators  on  ele 
tion  night  in  reporting  and  analy 
ing  the  returns. 
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'Satevpost'  Extends 

CURTIS  Publishing  Co.,  Philad( 
phia,  this  month  and  next  exten 
until  June  29,  1945  contracts  f 
its  entire  spot  radio  schedule  on  ' 
stations  for  Saturday  Evenii 
Post.  Agency  is  MacFarland  Av 
^^^^^^B     yard  &  Co.,  New  York. 
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i07O*  ^  CLEAR  CHANNEL  ^  *  5000  WATTS 
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IGH  SCHOOL  students  are 
invited  to  compete  in  His- 
tory  Quiz,  syndicated  half- 
hour  script  series,  and 
win  a  full-tuition-free  scholar- 
ship at  one  of  the  leading  educa- 
tional institutions  in  the  area  in 
which  the  program  is  heard.  B 
Ellis  Assoc.,  New  York,  producer 
of  the  series,  pays  the  cost  of  the 
scholarship,  guaranteed  for  one 
year,  with  renewals  for  the  next 
three  years  based  upon  the  student 
maintaining  a  "B"  average.  Each 
contestant  receives  war  stamps  for 
correct  answers.  On  the  13th  pro- 
gram previous  winners  compete 
for  the  college  scholarship. 


Floral  Salutes 

QUARTER-hour  program  of  love 
songs  and  mood  music  by  organ 
has  been  started  by  WLAC  Nash- 
ville titled  To  Have  and  to  Hold. 
Sponsored  by  Joy's,  local  florist, 
bouquets  are  awarded  each  week 
to  couples  celebrating  anniversar- 
ies. Program  is  heard  Saturday 
evening. 


PROGRAMS 


WNOX  Veteran  Aid 

TO  HELP  alleviate  the  manpower 
shortage  WNOX  Knoxville  has 
assigned  a  staff  member  to  work 
with  the  WMC,  the  American 
Legion  and  VFW  in  helping  ex- 
servicemen  to  locate  jobs  in  the 
East  Tennessee  area.  Representa- 
tives of  the  three  organizations 
speak  over  WNOX  explaining  Gov- 
ernment assistance  to  veterans. 

Farm  Forum 

FIFTH  ANNUAL  series  of  Farm 
Radio  Forum  programs  on  the 
Canadian  Broadcasting  Corp.  na- 
tional network  starts  Oct.  30  on 
Building  Commu7iities  for  the 
World  of  Today.  Series  will  deal 
with  land  productivity  and  soil 
conservation. 


WAC  Show 

NEW  show  in  behalf  of  WAC  re- 
cruiting titled  Touchdown  Time 
has  been  initiated  by  KDKA  Pitts- 
burgh, featuring  Johnny  Kirby, 
tenor  and  the  "Touchdown  Time 
Chorus"  with  football  predictions 
bv  Al  Abrams,  Pittsburgh  sports 
columnist.  Program  is  written  by 
Sgts.  Philip  Davis  and  Robert 
Shield.  Sgt.  Shield  is  a  former 
KDKA  production  man,  now  v^rrit- 
ing  and  producing  shows  to  stimu- 
late WAC  recruiting. 


Letter  Quotes 

WEEKLY  program  of  direct  quotes 
from  the  letters  of  men  fighting 
overseas  is  now  featured  by  WSPD 
Toledo. 


A  Readymade  Market 


ESPK:iALLy»YOU 


WLAW 

680  KC  -  5000  WATTS  -  LAWRENCE,  MASSACHUSETTS 

DATA  and  COVERAGE  MAPS  SENT  ON  REQUEST 
Representatives:  KATZ  AGENCY — N.  Y.,  Defroit,  Chicago,  Atlanta,  Dallas,  Kansas  City,  Los  Angeles,  San  Francicco 


Air  Service  Show 
THE  Ogden  Air  Service  Comma] 
newest  show.  None  But  the  Purp\ 
Heart,  which  is  designed  to  p; 
tribute  to  the  fighting  men  sti 
tioned  at  Bushnell  General  Hos' 
tal,  Brigham  City,  who  have  b 
awarded  the  Purple  Heart,  is  no] 
aired  by  KDYL  Salt  Lake  Cit: 
Show  is  written,  produced  and 
rected  by  military  personnel  of  tto 
Ogden  Air  Service  Command  unda 
the  direction  of  Lt.  Paul  Langforl 
OASC    radio    officer   and  fornil 
southern    California  broadcaster 
T/S  Ed  Stoker  dire-ts  the  "Keg 
'Em  Flying"  orchestra. 


Indiana  Plan 

INDIANA  recruiting  headquai"te( 
radio  section  of  the  WAC  is  pro 
ducing  a  range  of  radio  program 
instead  of  one  level  of  prograjij 
ming  in  attempting  to  reach  wome: 
20  through  49  in  the  current  re 
cruiting  campaign.  First  series  i ' 
entirely  musical,  with  recruititi; 
carried  as  regular  commercial' 
Swing-music  angle  is  aimed  a 
young  group.  Second  series,  6 
reach  the  26  through  38  group, 
a  mixed  program  of  current  favor 
ites  while  the  last  grouping  fea 
tures  organ  music  and  poetry. 
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Xmas  Gifts  i{ 

ANNUAL  CAMPAIGN  to  obtai 
Christmas  gifts  for  hospitalize 
servicemen,  under  auspices  of  th 
American  Red  Cross,  was  starte 
two  weeks  ago  on  WOR  New  Yor 
in  a  series  of  five-weekly  45-minut 
programs  titled  Showers  for  Sen 
icemen.  Bessie  Beatty,  prograi 
m.c.  who  inaugurated  the  prograi 
last  year,  is  making  a  series  of  pei 
sonal  appearance  broadcasts  i 
nearby  communities,  with  price  c 
admission  to  broadcast  being 
Christmas  gift. 

*  *  * 

Mother  and  Baby 

MOTHERS  and  their  newly  bor 
babies  are  honored  in  Your  Blesse 
Eventer,  six-weekly  two-hour  pre 
gram  of  recorded  music  heard  o 
WBYN  Brooklyn.  Arrangement 
have  been  made  with  florists  an 
with  dealers  in  baby  products  an 
other  appropriate  gifts  to  offe 
presents  and  a  "First  Day  Out 
corsage  to  each  new  mother. 

*  *  * 

Surprise  Records 

REMOTE  pickups  from  neighbo 
hood  farms,  transcribed  durin 
surprize  visits  by  Deacon  Doubl> 
day  and  the  WBL  Syracuse  mobi 
unit,  are  featured  on  the  station 
eai'ly  morning  farm  program.  Ii 
terviews  and  comment  are  fei 
tured  on  the  broadcasts,  with  tl 
natural  background  of  farm.  nois( 
and  sounds. 

*  *  * 
High  School  Sports 

HIGH  SCHOOL  sports  news  fro 
all  parts  of  New  Jersey  is  featun 
in  interviews  with  leading  coache 
sportsmen,  sports  editors  and  con 
mentators  on  WAAT  Newar 
Spo)-ts  Cornier  -started  Oct.  15  ar 
highlights  latest  sports  scores. 

Varsity  News 
NEW  PROGRAM  for  collegial 
and  high  school  listeners  on  CJB 
Toronto,  is  High  School  Highlight 
aired  thrice-weekly  at  6  p.m.,  wit 
high  school  pupils  giving  the  late 
—     high  school  news. 

BROADCASTING  •   Broadcast  Advertish 


BROADCASTING    •    Broadcast  Advertistne 


Pioneering  is  another  "AMPEREXTRA"  which  has 
tributed  much  to  the  excellence  of  the  more  than  100 
different  types  of  transmitting  and  rectifying  tubes  de- 
veloped by  AMPEREX.  For  instance,  it  was  AMPEREX 
engineers  who  were  first  to  incorporate  specially  pro- 
cessed graphite  anodes  in  many  of  our  exclusive  designs. 
One  superiority  of  our  graphite  anodes  is  reflected  in 
lower  overage  ^operating  temperatures,  more  uniform 
temperature  distribution,  freedom  frQiti  warping  in 
processing  and  operation,  absence  of  change  in  charac- 
teristics with  time,  and  a  higher  initial  vacuum  whicli 
k£<»ps  tubes  harder  and  assures  longer  life.  If  you  are 
designing  new  equipment,  or  plan  to  improve  existing; 
facilities,  talk  to  an  AMPEREX  engineer. 


Studying  temperature  ot  an«de 
(^attained  during  bombardment 
schedule)  through  a  pyrometer 


nmPEREX  ELECTROniC  iORPORRTIOn 


79  WASHINGTON  STREET  BROOKLYN  1.  N.  Y. 

Export  Divislea:  13  E.  40th  St.,  Ntw  Yorii  U,  N.  Y..  Cables:  "Arlab' 


600D  TO  THE  LAST  DROP  ON  THE  BAHLEFiELD 
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WCMI 


is  proud  of  the  fact  that 
they  can  make  your  "ad- 
vertising dollars"  do  a 
three-fold  duty  in  the 
Tri-State  area  —  Ash- 
land, Kentucky,  Hunt- 
ington, West  Virginia 
and  Ironton,  Ohio. 


•  WCMI  will  carry  your  message 
straight  to  the  primary  section  of 
this  top  industrial  market. 

^  There  are  228,500  people  living 
within  WCMI's  primary  coverage. 


NUNN 
STATIONS 

WCMI 

Ashland,  Ky. 

Huntington,  W.  Va. 
WlAP 

Lexington,  Ky. 
WBIR 

Knoxville,  Tenn. 
KfOA 

Amarillo,  Texas 


A  pleasure  to 
furnish  data. 

WCMI 


A  NUNN  STATION 
L.  D,  Newman,  Mgr. 
Ashland,  Kentucky. 

STUDIOS— ASHLAND,  KENTUCKY  HUNTINGTON,  W.  VA. 

— .  MUTUAL  AFFILIATE  — 

REPRESENTED  BY  THE  JOHN  E.  PEARSON  CO. 


AUSTRIAN  FORESEES 
CINEMA  TELEVISION 

A  CHAIN  of  television  theatres 
seeking  home  video  personalities 
as  fast  as  they  are  developed,  and 
paying  them  enough  to  make  it 
worth  their  while  to  perform  for 
theatre  audiences,  rather  than  for 
the  home  audience,  is  not  impossible 
to  visualize,  Ralph  B.  Austrian,  ex- 
ecutive vice-president  of  RKO  Tele- 
vision Corp..  New  York,  said  in  an 
address  at  the  semi-annual  tech- 
nical conference  of  the  Society  of 
Motion  Picture  Engineers  in  New 
York  on  Oct.  16. 

As  in  previous  talks,  Mr.  Aus- 
trian stated  that  television  must 
not  be  thought  of  as  the  exclusive 
instrument  of  the  broadcasting  in- 
dustry. "It  is  too  big  and  too  in- 
ternational in  scope  to  be  con- 
trolled by  group  interests,"  he  said. 

H.  S.  Osborne,  chief  engineer  of 
AT&T  New  York,  and  D.  W.  Ep- 
stein of  the  RCA  Labs.,  Princeton, 
also  addressed  the  group. 

Speaking  on  "Coaxial  Cables  and 
Television  Transmission",  Mr.  Os- 
borne said  that  AT&T  has  a  "trans- 
mission system  suitable  for  trans- 
mitting the  video  signals  in  net- 
works throughout  the  country." 

Mr.  Osborne  said  the  Bell  Sys- 
tem in  a  few  years  intends  to  have 
a  "very  considerable  network  of 
coaxial  cable  plant  suitable  for 
television  transmission  and  supple- 
mented by  microwave  repeater  ra- 
dio relay  systems." 


Chicago  Riis  Series 

CHICAGO  MOTOR  COACH  Co. 
new  half -hour  dramatic  shov.^^  Park 
Playhouse  has  started  on  WGN 
Monday  night.  Play  themes  will 
concern  benefits  derived  by  Chi- 
cagoans  from  their  park  system. 
Contract  for  13  weeks  was  placed 
by  Buchanan  &  Co.,  Chicago. 


FM  SURVEY  RESULTS 
GE  Finds  Listeners  Want  to 
 See  Stations  First  


MANY  postwar  potential  FM  re- 
ceiver customers  are  awaiting  the 
appearance  of  FM  stations  in  their 
localities  before  making  the  de- 
cision of  whether  they  will  buy  FM 
or  standard  sets,  according  to  Gen- 
eral Electric's  recent  survey  of 
radio  dealers  and  GE  stockholders 
as  to  the  popularity  of  FM  sets 
which  was  completed  last  week. 

Of  the  questionnaires  sent  out, 
16,635  stockholders  and  1,538  deal- 
ers returned  the  card  to  H.  A. 
Crossland,  GE  manager  of  sales, 
receiver  division,  with  26.9  9f  of  the 
total  reporting  thev  would  buy  a 
new  set.  Replies  also  showed  that 
80  "/f  knew  about  FM  and  that  one 
out  of  ten  had  already  bought  an 
FM  set. 

Another  phase  of  the  survey  dis- 
closed that  about  15%  of  all  radios 
owned  by  those  replying  were  out 
of  order  because  of  tubes  and  parts 
shortages.  The  replies  also  revealed 
a  change  in  the  selection  of  models 
with  38.9%  owning  table  sets,  while 
13.5%  said  they  had  floor  radio- 
phonograph  combinations.  In  giv- 
ing preferences  for  postwar  sets, 
however,  table  sets  were  listed  first 
by  only  22.2%,  with  floor  radio- 
phonograph  combinations  demanded 
by  33.8%  of  the  respondents.  Al- 
most 85%  of  those  replying  said 
they  planned  to  buy  a  portable  ra- 
dio after  the  war. 


LOCAL  AND  STATE  news  is  fea- 
tured in  a  new  daily  broadcast  on 
WDRC  and  WDRC-FM  Hartford, 
originating  in  the  newsroom  of  the 
Hartford  Courant,  America's  old- 
est newspaper.  Participating  in 
first  broadcast  were  (1  to  r) : 
Maurice  S.  Sherman,  editor  and 
publisher  of  the  Courant;  Harvey 
Alson,  WDRC  chief  announcer  who 
does  the  newscasts;  Franklin  M. 
Doolittle,  president  of  WDRC. 
Newspaper  staffers,  coached  in  ra- 
dio writing,  prepare  the  copy  for 
airings  (6:05-6:15  p.m.)  daily  ex- 
cept Sunday.  News  series  was  an- 
nounced in  page  1  story  of  the  Sun- 
day Courant,  Oct.  1. 


Goodyear  Replaces 

GOODYEAR  Tire  &  Rubber  Co., 
Akron,  Nov.  14  discontinues  Melody 
Roundup  With  Andy  Deuine  on  57 
NBC  stations  Sat.  11:30-12  noon, 
and  the  following  week  starts  Roy 
Rogers  Show,  featuring  the  Repub- 
lic Pictures'  cow-boy  star,  on  a 
large  MBS  network,  Tues.  8:30-9 
p.m.  Aside  from  Sons  of  Pioneers, 
singing  group  heard  on  NBC,  tal- 
ent line-up  will  be  new.  Agency  is 
Young  &  Rubicam,  New  York,  for 
Goodyear  heels  and  soles. 


Rice's  Resumes  Spots 

RICE'S  BAKERY,  Baltimore,  is 
resuming  its  semi-annual  promo- 
tion of  Rice's  Bread,  using  an  av- 
erage of  20  transcriptions  weekly 
for  two  months  on  some  stations, 
while  continuing  year-round  sched- 
ule on  others.  List  includes  WMAL 
WRC  WDEL  WCAO  WITH. 
Agency  is  William  A.  Schautz, 
New  York. 


ADVERTISING  FEDERATION  of 
America.  New  York,  has  issued  a 
cumulative  supplement  to.  its  bibli- 
ography "Books  for  the  Advertising 
aian",  published  in  1942. 


Governor  Gabber 

GOVERNOR  Herbert  O. 
O'Connor  of  Maryland  turned 
sportscaster  in  the  eighth 
inning  of  the  fifth  game  of 
the  Little  World  Series  in 
Baltimore  when  Bill  Dyer, 
sportscaster  for  Gunther 
Brewing  Co.,  sponsor  of  the 
series  between  the  Orioles  and 
Louisville  Kentucky  Colonels, 
turned  the  mike  over  to  the 
Governor.  According  to  lis- 
teners to  WITH  Baltimore, 
which  carried  the  program, 
the  Governor  called  all  the 
plays  correctly.  He  was  a  ball- 
player himself  in  his  under- 
graduate days. 
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The  team  of  Edgar  Bergen  and  Charlie  McCarthy  is 
a  typical  example  of  a  combination  that  "clicks." 
Another  example,  of  particular  interest  to  advertisers 
in  the  Saint  Louis  market,  is  the  combination  of 
KSD-NBC-AP 

KSD  is  the  NBC  basic  station  for  St.  Louis;  it  is  225  miles  to 
the  nearest  other  NBC  basic  outlet  •  KSD  Is  the  only 
broadcasting  station  in  St.  Louis  with  the  full  service  of  the 
Associated  Press — the  AP  news  wires  plus  the  PA  radio 
wire  •  KSD  is  recognized  throughout  its  listening  area  for 
its  high  standard  of  programming  and  advertising  acceptance. 


KSD 

ST.LOUIS-550KC 

Ownecf  and  Operated  by 

THE  ST.  LOUIS  POST-DISPATCH 

Natipnally  Represented  by 

FREE  &  PETERS.  Inc. 


■  1 
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'T's  tit 


Is  there  ONE  station  that 
reaches  all  the  family  in 
Brooklyn? 

WBYN  lives  in  Brool<lyn-it 
is  Brooklyn.  Sponsors  have 
learned  this  .  .  .  the  renewal 
of  their  contracts  certify  to 
this. 

How  does  Brooklyn's  popu- 
lation compare  with  other 
cities? 

Bigger  than  Philadelphia, 
Los  Angeles,  Detroit,  Boston. 
A  population  of  3,000,000 
deserves  individual  cover- 
age. 

What  makes  this  Brooklyn 
Station  known  to  millions? 

WBYN  supplements  its  min- 
ute programming  of 
News,  Racing  Results,^ 
Music  and  features  with 
cds  in  the  N.  \.  dailies. 


Has  Brooklyn  a  full-time 
radio  station  of  its  own? 

WBYN  is  Brooklyn's  only 
full  time  radio  station. 


Is  it  expensive  to  cover 
Brooklyn  this  thorough  way? 

Send  for  our  latest  brochure 
.  .  .  you'll  be  surprised  at 
the  coverage  per  dollar. 


For  Availabilifies:  Write  to 
WILLIAM  NORINS,  General  Manager. 
Sfafion  WBYN,  1  Nevins  St.,  Brooklyn.  N.  Y. 


THE    MINUTE  STATION 

WBVN 

1430    ON    YOUR  DIAL 


OUTLETS  APPOIJSTED 
BY  WESTimnOUSE 

WESTINGHOUSE  Electric  &  Mfg. 
Co.  announced  appointment  last 
week  of  97  distributois  to  handle 
new  postwar  Westinghouse  receiver 
sets  throughout 
the  U.  S.  and  in 
Hawaii.  Appoint- 
ments were  made 
by  Harold  B. 
Donley,  manager 
of  the  Westing- 
house  Radio  Re- 
ceiver Division. 
All  distributor- 
ships, except  in 
the  New  York 
Mr.  Donley  metropolitan  area 
ai-e  exclusive,  while  retail  fran- 
chises will  be  non-exclusive. 

Of  the  97  distributors  in  the 
U.  S.,  80  are  Westinghouse  Elec- 
tric &  Supply  Co.  Other  distribu- 
tors are: 

Times  Appliance  Co.,  New  York;  Buf- 
falo Electric'  Co.,  Buffalo;  Kempf  Bros.. 
Utiea,  New  York;  Penn  Electrical  En- 
Kineeiing  Co.,  Scranton;  Service  Appliance 
Co.,  Bristol,  Va.;  Superior-Sterling  Co.. 
Bluefield.  W.  Va.;  Southern  Furniture 
Sales  Co.,  Knoxville,  Tenn.  (also  serv- 
ing  Chattanooga  area);  Danforth  Co., 
Pittsburgh  (will  serve  Allegheny  County); 
The  Moock  Electric  Supply  Co..  Akron, 
Canton,  and  Youngstown,  O.;  Tafel  Elec- 
tric &  Supply  Co.,  Louisville;  McCaffery 
Co.,  South  Bend,  Ind.;  Zork  Hardware 
Co.,  El  Paso,  Texas;  Electric  Appliance 
Co.,  Joplin,  Mo.;  Continental  Electric  Co., 
Kansas  City;  l^ones  Bros.  Hardware  Co.. 
Little  Rock;  Hawaiian  Electric  Co.. 
Honolulu. 

In  making  the  appointments  of 
the  distributors,  Mr.  Donley  point- 
ed out  that  the  Office  of  Con.sumer 
Requirements  has  indicated  through 
a  recent  survey  that  15%  of  the  na- 
tion's 46,000,000  sets  were  forced 
out  of  operation  during  the  war  and 
that  50%  of  those  sets  still  in  use 
are  five  or  more  years  old. 

Westinghouse  will  produce  sets 
for  television,  standard-band,  short- 
wave and  FM  reception,  Mr.  Don- 
ley revealed,  and  they  will  be  pro- 
vided in  a  variety  of  models  suit- 
able for  any  part  of  the  home  or 
office.  Introduction  of  these  sets 
marks  the  return  of  Westinghouse 
to  the  home  receiver  field  after  an 
absence  of  16  years,  throughout 
which  the  company  has  been  busy 
with  electronics  research,  broad- 
casting development,  and  military 
work,  Mr.  Donley  said. 
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Tide  Water  Adds 

TIDE  WATER  Associated  Oil  Co., 
New  York,  is  sponsoring  play-by- 
play descriptions  of  all  games  of 
the  Boston  Yankees  pi'ofessional 
team  on  WCOP  Boston  every  Sun- 
day, as  part  of  its  schedule  of 
eastern  football  events  on  WMCA 
WINS  WHN  [BROADCASTING,  Oct. 
2,  16].  WHN  schedule  includes 
quarter-hour  Warm  Up  Time  and 
Sports  Extra  programs  before  and 
after  New  York  Giants  professional 
games  on  Sunday  and  a  five-minute 
review  of  all  Sunday  pro  games, 
in  addition  to  Friday  and  Saturday 
quarter-hour  predictions  and  re- 
ports on  college  games.  Agency  is 
Lennen  &  Mitchell,  New  York. 

Pure  Oil  Adds 

PURE  OIL  Co.,  Chicago,  on  Oct. 
2:i  adds  spot  announcements  on 
the  following  stations  for  two  and 
lour-week  periods:  WHKY  WMVA 
WSTP  WMFD  WGTM  WFTC 
WSJS  WCNC  WRRF  WOLS 
WCHV  WGTC  WBTM  WFVA. 
^^^^^^^    Agency  is  Leo  Burnett  Co.,  Chi- 
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BROADCASTING    •    Broadcast  Advertising  October  23,  1944    •    Page  29 


iritish  RMA  Predicts 
i^lig  Postwar  Set  Demand 

!|!RITISH  belief  that  postwar  sets 
}:'nll  incorporate  technical  advances 
f5  encouraging  people  in  England 
'  0  retain  their  old  sets  and  not  pur- 
hase  the  Government's  "People's 
tadio",  according  to  the  British 
iadio   Equipment  Manufacturers' 
\ssn.  which  predicts  some  3,000,- 
''  00  British  homes  will  require  ra- 
lio  equipment  after  the  war.  The 
'Association  points  out  that  not  all 
^his  3,000,000  demand  can  be  satis- 
'  ied  at  once,  and  therefore  issues  a 
Varning  that  all  who  hone  to  find 
adio  equipment  available  in  three 
a'  fouL'  months  after  the  war  will 
•le  disappointed. 

,.  Sale  of  the  Government's  so- 
called  "People's  Radio"  has  lagged 
"lomewhat,  due  to  the  desire  for 
■'wartime  gadgets"  on  postwar  sets, 

md  not  because  of  any  inherent 

lefectiveness  in  its  construction  or 

iperation. 


IN  TRIBUTE  to  Merle  Jones  who  recently  left  KMOX  St.  Louis  to  be- 
come general  manager  of  WOL  Washington,  D.  C,  a  farewell  party  was 
given  in  St.  Louis  by  his  colleagues  prior  to  his  departure  for  the  Capital. 
Shown  in  this  group  are  (1  to  r)  :  Wendell  Campbell,  assistant  manager, 
KMOX;  H.  Leslie  Atlass,  vice-president  in  charge  of  central  division  and 
general  manager,  WBBM  Chicago;  Jack  Van  Volkenburg,  assistant  man- 
ager, WBBM;  Ml'.  Jones;  Arthur  Casey,  KMOX  publicity  director. 


A  NEW  book,  /  Knew  the  Voice  of 
Experience  by  Dr.  Carroll  Atkinson, 
has  been  published  by  Header  Pub- 
lishing Co.,  Boston  [$1].  The  book  is 
Dr.  Atkinson's  14th  on  such  varied 
subjects  as  race  rioting  in  Detroit,  and 
radio  programs  in  schools. 


QUINCY  HOWE.  CBS  news  analyst, 
will  write  a  book,  tentatively  titled 
A  Short  History  of  the  Modern 
World:  A  Contemporary  Story  of  the 
Twentieth  Century  through  1945.  due 
to  be  published  bv  Simon  &  Schuster, 
1946. 


VimSIFIED  FARMING 


Farmers  in  this  tri-state  area  of  Louisiana,  Texas  and 
Arkansas  long  ago  changed  from  one-crop  production 
to  a  diversified  program  of  farming.    Mild  climate  and 
fertile  soil  assure  a  longer  growing  season  and  greater 
variety  of  crops.  Though  cotton  is  the  No.  1  crop,  pea- 
nuts, soy  beans  and  alfalfa  are  produced  in  abundance. 
Such  chemurgic  industries  as  starch  from  sv/eet  potatoes 
and  plastics  from  sugarcane  indicate  future  profitable 
possibilities  for  the  farmer.     To  influence  the  buying 
habits  of  farmers  in  this  prosperous  market,  sales-con- 
scious advertisers  choose  powerful,  50,000-watt  KWKH. 


CBS  ★  5  0,0  0  0  UJRTTS 
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;4  S^ncvefront  'litHC^^  St^ntioK 
SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


WOOTEIS  SELLS  25% 
INTEREST  IN  WHBQ 

IN  COMPLIANCE  with  the  FCC's 
"duopoly"  regulation,  Hoyt  B.  Woo- 
ten,  ptesident  and  owner  of  WREC 
Memphis,  last  week  notified  the 
FCC  of  sale  of  his  25%  interest  in 
WHBQ  Memphis,  to  Mrs.  Emilv  P. 
Alburty,  wife  of  E.  A.  (Bob)  Al- 
burty,  WHBQ  general  manager. 
The  price  was  $30,000. 

With  the  transaction,  Mrs.  Stella 
H.  Thompson,  widow  of  Thomas 
Thompson,  WHBQ  founder,  was 
elected  president  of  WHBQ  Inc., 
and  costinues  to  hold  50%  interest. 
S.  D.  Wooten  Jr.,  chief  engineer  of 
WREC,  and  brother  of  Hoyt,  re- 
tains his  25%  interest  and  was 
elected  vice-president.  Mrs.  Alburty 
was  elected  secretary-treasurer.  Al- 
though S.  D.  Wooten  is  employed 
at  WREC,  he  was  not  obliged  to 
sell  his  WHBQ  stock,  as  he  is  not 
a  stockholder  in  the  station. 

WHBQ  was  founded  in  1925,  and 
operated  as  an  independent  station 
until  last  March,  when  it  joined 
Mutual.  Thereafter,  it  went  on  a 
24-hour  operating  schedule. 

Mr.  Alburty,  who  continues  as 
general  manager,  is  a  native  of 
Pierce  City,  Mo.,  and  came  to  Mem- 
phis in  1926  as  a  free-lance  an- 
nouncer. He  succeeded  to  the  gen- 
eral managership  in  1931. 


Lorillard  Times  Slated 
For  New  CBS,  NBC  Series 

HAROLD  LLYOD,  film  comedian, 
said  to  be  one  of  the  last  of  the  top 
movie  stars  to  hold  out  against 
radio  contracts,  will  be  the  regu- 
lar featured  star  of  P.  Lorillai'd 
Co.'s  The  Comedy  Theatre,  start- 
ing Oct.  29  on  NBC,  Sunday  10:30- 
11  p.m.  Serving  as  director  as  well 
as  actor,  Mr.  Lloyd  will  stage  ra- 
dio adaptations  of  stage  and  film 
farces,  beginning  with  Preston 
Sturges'    "Palm    Beach  Story." 

Which  is  Which,  second  of  Loril- 
lard's  two  new  shows  (Broadcast- 
ing, Sept.  18)  starts  Oct.  25  in  the 
new  time  secured  on  the  full  CBS 
network,  —  Wednesday  9:30-10 
p.m.  Ken  Murray,  night  club  en- 
tertainer and  mimic  will  m.c.  the 
show,  challenging  the  studio  and 
radio  audience  to  decide  whether 
the  voices  of  prominent  personali- 
ties coming  from  behind  a  screen 
belong  to  the  original  or  to  an  imi- 
tator. Kate  Smith,  Frank  Morgan, 
Walter  "Winchell,  Ted  Lewis  and 
Basil  Rathbone  will  appear  or  be 
represented  on  the  first  show, 
which  succeeds  Allan  Jones,  off 
CBS  Wednesday  8-8:30  p.m. 
Comedy  Theatre  replaces  Jackie 
Gleason-Les  Tremayne.  Agency  is 
Lennen  &  Mitchell,  New  York. 


Canada  Time  Switch 

RECONVERSION  to  standard 
time  is  understood  to  be  under  dis- 
cussion by  the  Canadian  govern- 
ment, according  to  Ottawa  reports. 
Canada  has  been  on  wartime  day- 
light saving  time  the  year  round 
since  early  in  the  war.  The  radio 
industry  is  keeping  close  watch  on 
Ottawa  developments  on  time  rer- 
conversion. 


GENE  HURLEY,  WNEW  New  York 
scriptwriter,  has  written  a  mystery- 
comedy  book  entitled  Have  You  Seen 
This  il/nn?  [Bobbs-Merrill  Co.,  New 
York  $2.] 
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WHY  PORTLAND,  OREGON  PEOPLE  PREFER  KGW 


HERBERT  A.  TEMPLETON 

...CHAIRMAN  OF  PORTLAND 
COUNCIL  OF  SOCIAL  AGENCIES 

SAYS. 

.  ."The  devoted  labor  of  the 
volunteer  is  the  essence  of  social  agency 
work.  Hundreds  of  Portland's  finest  citi- 
zens gives  thousands  of  hours  annually 
with  no  thought  of  reward  or  praise.  The 
unique  Salutes  to  volunteers  on  KGW's 
"Personality  Hour"  provide  a  fine  ges- 
ture of  appreciation  and  stimulate  gen- 
eral community  interest  in  the  work  of 
social  agencies.  It  is  typical  of  KGW's 
alert  showmanship  that  this  outstanding 
public  service  is  combined  with  the  en- 
tertainment appeal  of  the  "Personality 
Hour"  so  that  listener  interest  is  assured. 


PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
S         BY    EDWARD    FETRY   &   CO.  INC. 
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LIGHTS     Annual  Cost  of  Master  Video 
Stations  Placed  at  $350,000 


per  square  foot 
than  at  any 
other  spot  in 
the  world 


p.- 


LISTENERS 
PER  DOLLAR 
THAN  ON  ANY 
OTHER  MEMPHIS 
STATION.  THAT'S 
WHBQ's  BONUS 


MEMPHIS    IS    THE  WORLD'S 
LARGEST    MULE  MARKET 
"A  great  place  to  work" 

"A  great  -place  to  live" 

MEMPHIS 


SOUTH'S  24-Hour  Station 


nager 


Your  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 
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McLean,  GE  Executive,  Says  Hourly  Expense 
Figures  $117;  Supplies  Other  Data  to  FCC 


TECHNICAL  operating-  costs  of  a 
master  television  station,  8  hours 
daily,  seven  days  a  week,  were  esti- 
mated at  $350,000  annually  or  $117 
per  hour  by  James  D.  McLean,  sales 
manager  of  television  transmitting 
equipment,  General  Electric  Co., 
Schenectady,  who  testified  last 
Tuesday  at  the  FCC  allocation 
hearings  as  a  witness  for  Tele- 
vision Broadcasters  Assn.  Total 
capital  investment  for  a  master 
station  was  estimated  at  $450,000 
to  $500,000. 

His  estimates  for  three  types  of 
stations — master,  intermediate  and 
satellite — were  based  on  RTPB 
standards,  although  Mr.  McLean 
told  the  Commission  it  is  impossible 
to  foretell  postwar  prices  accurate- 
ly because  of  labor  and  material 
costs,  now  unknown.  His  estimates 
did  not  embrace  cost  of  grounds, 
buildings,  antenna  tower  and  tal- 
ent. - 

Mr.  McLean  described  a  mastei' 
station  as  one  with  extensive  studio 
facilities,  high  power  transmitting 
equipment  and  a  complete  staflF 
capable  of  originating  a  wide  va- 
riety of  both  live  talent  and  film 
piograms.  An  intermediate  station 
has  small  studio  facilities  for  live 
talent  programs  and  relatively  low 
powered  visual  and  aural  trans- 
mitters. It  can  originate  both  live 
talent  and  film  programs  but  not 
to  the  extent  of  a  master  station. 

A  satellite  he  defined  as  a  sta- 
tion equipped  with  low  power  tran^^- 
mitting  equipment  and  no  local  fa- 
cilities for  originating  live  talent 
programs.  It  receives  a  majority  of 
all  of  its  programs  from  a  televi- 
sion network.  He  divided  satellites 
into  three  categories,  unattended, 


Drugs  in  Latin  America 

TWO  DRUG  houses  are  introduc- 
ing their  products  via  radio  in 
Latin  America  through  Irwin  Vlad- 
imir &  Co.,  New  York.  Davis  & 
Lawrence  Co.,  Dobbs  Ferry,  N.  Y., 
for  proprietary  drugs  and  medi- 
cines, and  Ozomulsion  Co.,  New 
York,  for  Emulsified  Cod  Liver 
Oil.  Schedule  for  the  latter  started 
two  weeks  ago  includes  one-minute 
transcriptions  on  some  20  stations 
and  will  be  expanded  shortly.  Davis 
&  Lawrence  last  week  started  on 
CMQ  Havana  a  twice-weekly  quar- 
ter-hour live  musical  program.  Re- 
cording of  each  show  is  sent  to  New 
York  for  reprocessing  and  the 
pressings  sent  to  Latin  America 
for  pi-esentation  by  Davis  &  Law- 
rence on  25  outlets. 


Blue  Change 

J>OK()THY  THOMPSON,  (oluiniiist 
and  commeiitiitor,  in  addition  to  her 
r<'^ulai'  Sunday  <'VHning  -  Blue  proj^ram 
for  Ti-iniount  .  ( M-othinf;-  Co..  is  now 
lii'ard  as  ni.c.  tit'  Ijistcn  the  Women  on 
Ih  Blue,  the  same  afternoon  replacing 
.Janet  Flanner,  who  is  to  broadcast 
from  Paris  as  -  commentator  for  the 
I'.lue  and  its  New  "Sork  outlet,  WJZ. 


attended  and  attended  with  film 
origination  facilities.  The  latter 
could  provide  both  network  pro- 
grams and  film  shows  while  the 
former  two  would  provide  service 
entirely  from  a  network.  Follow- 
ing are  the  complete  statistics 
presented  by  Mr.  McLean: 

Master  Station 

Basic  requirements:  2-5  studio  camera 
channels;  2  motion  picture  channels:  con- 
trol room  eauipment;  microphones  and 
audio  apparatus;  studio  lighting  equip- 
ment: studio-to-transmitter  link  equip- 
ment; antenna  system;  monitoring  equip- 
ment; 40  kw  visual  and  20  kw  aural  trans- 
miti-ers:  total  cost  (exclusive  of  physical 
facilities)  $250,000-$300.000;  with  physical 
facilities  $450,000-$500,000. 

Operating  expenses:  Maintenance  (in- 
cluding spare  and  replacement  tubes  and 
parts)  $25,000  power  cost  (285  kw  per 
hour)  S15,000:  salaries  (staff  of  42  exclu- 
sive of  talent  but  includes  program,  office, 
production  personnel)  .$150,000;  miscel- 
laneous (including  advertising,  rentals, 
taxes,  interest,  insurance,  legal  expenses, 
etc.)  $100,000;  depreciation  (capital  in- 
vestment of  $300,000  for  equipment  only, 
depreciated  over  5  years)  $60,000;  total 
annual  expense  $350,000;  hourly  cost  for 
technical  operation  based  on  8  hours  daily. 
365  days  a  year,  $117. 

Intermediate  Station 

Basic  equipment  lequirements :  2  studio 
camera  channels;  2  motion  picture  chan- 
nels; control  room  equipment;  microphones 
and  audio  equipment;  studio  lighting 
equipment:  antenna  system;  monitoring 
equipment;  4  kw  visual  and  2  kw  aural 
transmitters:  estimated  cost  of  equipment 
(exclusive  of  physical  facilities),  $140,000- 
$165,000;  (physical  facilities  were  esti- 
mated at  $150,000-$200,000). 

Operating  costs,  divided  equally  between 
live  talent  and  film:  maintenance  $15,000; 
power  (110-kw  per  hour)  $8,000;  salaries 
(staff  of  36),  $100,000;  miscellaneous,  $75.- 
000;  depreciation  on  capital  investment  of 
$165,000  over  5-year  period,  $33,000;  total 
expense,  $231,000;   hourly  cost  $80. 

Satellite  Stations 

Basic  equipment — Unattended :  4  kw 
visual  and  2  kw  aural  transmitters;  relay- 
pickup  receiver  and  antenna;  antenna  sys- 
tem; monitoring  equipment;  cost,  $48,000- 
$51,000. 

Attended :  Some  as  unattended  satellite, 
but  adding  monoscope  channel  and  audio 
channel;   cost,  $55,000-$58,000. 

Attended :  Same  as  unattended  satellite 
same  as  attended  satellite,  but  adding  16 
mm  film  channel;  cost,  $66,000-$69,000. 

Operating  costs — Unattended:  mainte- 
nance, $10,000;  power  (50  kw  per  hour), 
$5,000;  salaries,  none;  miscellaneous,  none; 
total,  $15,000  annually. 

Attended:  Maintenance  $10,000;  power 
(50  kw  per  hour)  $5,000;  salaries  $20,000 
staff  of  4);  miscellaneous  $10,000;  depre- 
ciation, $11,600;  total  $56,600;  hourly  cost 
$20. 

Attended  with  film  facilities:  Mainte- 
nance, $12,000;  power  (50  kw  per  hour), 
S5.000;  salaries,  $30,000  (staff  of  6);  mis- 
cellaneous, $18,000;  depreciation,  $13,800; 
total,  $78,800;  hourly  cost,  $27. 


BMI  Signs  L.  A.  Groups 

t'XDER  contracts  .iust  coucluded  with 
the  official  iierfowning  rights  societies 
of  x\-rgentina  and  Uruguay,  Broadcast 
Music  Inc.  will  exclusively  license  iu 
the  United  States  the  performing 
rights  of  all  works  written  or  published 
by  the  members  of  these  societies,  BMI 
announced  last  week.  Contracts  with 
the  two  groups  were  negotiated  sepa- 
rately.-That  witli  Sadaic,  the  Argen- 
tinian society,  is  a  renewal  of  an  exist- 
ing contract ;  that  with  Agadu,  the 
Uruguayan  society,  marks  the  be- 
ginning of  a  new  relationship.  In  addi- 
tion to  these,  BMI  also  licenses  the 
music  of  Mexico,  Cuba,  Brazil  and 
Chile. 


FOR  VALUABLE  services  in  fur- 
nishing free  garden  bouquets  to 
hospitalized   servicemen  in  Okla- 
homa City  area,  Mrs.  Roy  Taylor 
recently  received  the  Breakfast  at 
Sardi's  Good  Neighbor  Orchid  from  ' 
Dr.  John  Abernethy,  chamber  of ; 
commerce  toastmaster,  at  a  public  . 
forum  luncheon  attended  by  oil  op-  j 
erators,  war  workers,  garden  club  | 
members   and    staff    members  of 
KTOK  Oklahoma  City.  As  a  result 
of  Mrs.  Taylor's  activities,  which 
began  shortly  after  Peai'l  Harbor, 
more  than  7,000  free  bouquets  have 
been  distributed  to  hospitals,  chap- 
els and  the  USO  at  Oklahoma  City. 


I 


Berger  Named 

ROBERT  I.  BERGER,  former  ra- 
dio director  of  the  Democratic 
National  Committee  and  the  Pres- 
idents Birthday  Ball  Committee, 
has  resigned  his  post  with  the  Over- 
seas Branch,  OWI,  to  devote  his 
full  time  to  activities  in  connection 
with  the  Roosevelt  Presidential 
campaign.  His  resignation,  it  was 
learned,  came  coincident  with  that 
of  Robert  Sherwood,  Deputy  Di- 
rector of  OWI  in  charge  of  overseas 
activities,  who  resigned  last  month 
to  assist  the  President  in  the  cam- 
paign. Mr.  Berger's  precise  duties 
were  not  disclosed. 


S.A.  Cosmetic  Spots 

MICHEL  COSMETICS,  New  York, 
as  part  of  a  campaign  for, 
cosmetics  in  Latin  America,  is 
using  one-minute  live  and  tran- 
scribed spot  announcements  at 
varying  intervals  on  a  number  of 
stations.  Agency  is  Irving  Vladi- 
mir &  Co.,  New  York. 


5000  WATTS  •  DAY  ANDiJIGHT 


miQ  BLuV  pOB  CUYILANO 


Rapretrated  Nationally  by  HEAOLEV-REED  CO. 
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To  Time-Buyers  Who  Wanf 


5^ 


•        Mon.  thru  Sun.;  ^.  g  ^j.u 

RedSkelton_^.^—   31-4  lO.S 

CduS?'''"-"'^  |l  «^ 

M?and  Mrs.  North  34.0        1|»  ,.j 

SS^ S  ^ 

Information  Ple^^^   22-0         g  g  9.6 

Date  with  Judy     18.5 

J%^^.r5Mon--h«^^-^    11.5         8-6  2^^3 

K^htCnappiness    ,3.7  ,.4 

MaPerkins  .    •  —    13.^  g  g  1.4 

Light  of  the  World...    8.2  g.g 

Roadof  Life—  ••    12.8  9.9 

Today's  Children    16.0 

JoCcharles  Thomas.    •  •  ■  • ;   ,3.6  7-7 

Those  We  Love       •  ■    12.9  1.6 

»*  From  the  V*    ing.  December, 

of  KadioXistenms  »„_.ive  Hooperat- 

Hooper,  Inc.  winter  Comprehensive 

c"tu!:  a'cross-sect.on  ot  all 

25,000  pop"!"**""- 


HOOPERATINGS  PROVE  that 
WOW  has  a  larger  percentage  of  the 
available  Omaha  audience  than  the 
average  NBC  station  has  of  its  audi- 
ence. 

SO  WHAT? 

There  must  be  a  reason.  There  IS 
— and  it's  a  reason  that's  important 
to  advertisers: 

For  2 1  years  Omaha  listeners  have 
always  been  able  to  get  the  "mostest 
of  the  bestest"  in  radio  by  tuning  to 
WOW.  They've  got  the  WOW 
HABIT— a  habit  that  pays  off  big 
to  advertisers  who  want  the  most 
circulation  for  their  money. 


RADIO  STATION 


It  is  also  important  to  note  that  the  Hooper  City  Zone 
(Omaha)  station  listening  index  for  May  and  June,  1944, 
gives  WOW: 

34.4%  of  the  MORNING  audience: 
49.0%  of  the  AFTERNOON  audience; 
52.6%  of  the  EVENING  audience. 


WOW»c. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  (fnc/  Operator  of 

KODYnbc  in  north  platte 


JOHN    J.    GIILIN,    JR.,    PRES.    &    GEN'L.  MGR. 
JOHN    BLAIR    &    CO.,  REPRESENTATIVES 
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OWI  PACKET,  WEEK  NOV.  13 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Nov.  13.  OWI  transcriptions  contain  six  50-second  announcements  suitable 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients 
about  them.  Plan  schedules  for  best  timing  of  these  important  war  messages. 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN    AB.  Ind.       Aff.  Ind.        Live  Trans. 


Don't  Travel    X 

Ceiling  Prices   X 

Merchant  Marine  Recruiting  X 

Car  Pooling    X         X  X  X 

Hold   Prices  Down    X         X  X  X  —  — 

Waves    __         X  X 

Careless  Talk  1.  __  —  XX 


See  OWI  Schedule  of  War  Messages  134  for  names  and  time  of  programs  carrying  war 
messages    under   National   Spot    and    Network  Allocation  Plans. 


AMERICAN  SERIES 
AHEAD  IN  CANADA 

THREE  AMERICAN  programs 
lead  the  national  evening  program 
rating  poll  for  October  in  Canada, 
Elliott-Haynes,  Toronto,  reports. 
Edgar  Bergen  &  Char-lie  Mc- 
Carthy leads  the  first  15  programs 
with  a  rating  of  33.4,  followed  by 
Radio  Theatre,  31.4  and  Album  of 
Familiar  Music,  20.3.  Leading  Ca- 
nadian is  Treasure  Trail,  19.4.  Bing 
Crosby  is  in  fifth  place,  followed 
by  the  Canadian  program  L  for 
hankie.  Words  at  War,  Waltz 
Time,  Aldrich  Family,  Big  Town, 
Brewster  Boy,  Canadian  program 
Fightiyig  Navy,  Reader's  Digest, 
Star  Theatre,  and  Canadian  pro- 
gram Share  the  Wealth.  On  the 
French-language  evening  nrograms, 
Course  au  Tresor  is  in  first  place 
with  34.5  followed  by  Le  Cafe  Con- 
cert, 30.3,  Secrets  du  Dr.  Mor- 
hanges,  Metropole  and  French  Ra- 
dio Theatre. 


VIDEO  IN  CAPITAL 
SOUGHT  BY  PHILCO 

PHILCO  Radio  &  Television  Corp. 
has  filed  with  the  FCC  an  ap- 
plication for  a  new  experimental 
television  station  on  Channel  4  for 
the  metropolitan  area  of  Wash- 
ington, D.  C,  to  be  located  in  Ar- 
lington County,  Va.  Proposed  as 
part  of  the  experimental  Philadel- 
phia-Washington television  relay 
link  granted  by  the  Commission  on 
Oct.  2  (Broadcasting,  Oct.  9),  the 
new  video  outlet  would  also  be  used 
to  explore  the  area  of  Washington 
and  vicinity  as  a  television  service 
area. 

Application  pointed  out  that  the 
investigation  would  be  "original  as 
no  television  transmitter  has  yet 
been  put  in  operation  as  a  terminal 
for  a  two-way  experimental  tele- 
vision relay  link,  or  operated  in  the 
Washington,  D.  C.  area."  Employ- 
ment of  3,000  w  peak  visual  power 
and  3,000  w  for  aural,  with  A5  and 
special  emission  would  make  total 
estimated  cost  of  the  project  $150,- 
000.  A  portion  of  the  100  television 
receivers  in  the  Philadelphia  area 
distributed  among  the  company's 
executives  and  engineers,  are  to  be 
removed  to  the  Washington  area 
for  the  experimentation. 

The  Washington  operation  would 
be  of  a  technical  nature  as  pro- 
gram testing  already  has  been  con- 
ducted by  Philco  elsewhere.  Ma- 
terials for  the  outlet  are  to  be  ob- 
tained through  the  WPB  directive 
of  July  22  authorizing  materials 
for  developmental  construction. 


NBC  Announcer  Awards 
To  Be  Revealed  Nov.  2 

RESULTS  of  the  1944  H.  P. 
Davis  National  Memorial  An- 
nouncers' awards  will  be  broadcast 
Nov.  2  in  a  special  NBC  program, 
with  winners  speaking  from  their 
respective  stations.  More  than  20 
stations  have  submitted  entries  for 
the  competition,  established  in  1933 
for  announcers  of  NBC  stations  bv 
Mrs.  H.  P.  Davis,  widow  of  "The 
Father  of  Broadcasting".  Mrs.  S. 
B.  Rockewell  will  represent  Mrs. 
Davis  on  the  program.  Frank  E. 
Mullen,  NBC  vice-president  and 
general  manager,  will  speak  and 
Patrick  J.  Kelly,  NBC  supervisor 
of  announcers,  will  serve  as  m.c. 

Board  of  judges,  made  up  of 
NBC  producers,  include  Cecil  Un- 
derwood, Walter  Bunker,  Don 
Clark,  Vic  Hunter,  Bob  Seal  and 
John  Guedel.  Competition  is  open 
to  regular  staff  announcers  of  all 
NBC  stations,  which  must  submit 
the  work  of  three  entrants  in  a 
transcription  recorded  "off  the  air" 
without  the  contestants'  knowledge. 
Sample  must  present  at  least  three 
diff'erent  types  of  air  work.  A  na- 
tional and  a  group  winner  will  be 
chosen.  National  winner  receives 
a  Gold  Medal  and  $300  in  cash, 
each  station  group  winner  receives 
a  signet  ring,  and  each  Honorable 
Mention  winner  a  certificate. 

HALL  HONORS  V.  S. 
WARTIME  LEADERS 

AMONG  the  fifty  notable  public 
men  of  wartime  whose  bronze 
statues  constitute  a  historical  col- 
lection now  on  public  exhibit  at  the 
Smithsonian  Institute,  Washington, 
D.  C,  are  Charles  E.  Wilson,  pres- 
ident of  General  Electric  and  for- 
mer vice-chairman  of  WPB ;  Chest- 
er Bowles,  administrator  of  the 
OPA  and  former  partner  in  Ben- 
ton &  Bowles,  advertising  agency; 
Vannevar  Bush,  chairman  of  the 
Office  of  Scientific  Research  and 
Development;  Elmer  Davis,  direc- 
tor of  OWI  and  former  CBS  news 
commentator;  Byron  Price,  direc- 
tor of  censorship  and  previous  di- 
rector of  the  Washington  Bureau 
of  AP;  Nelson  A.  Rockefeller,  co- 
ordinator, CIAA;  Ernie  Pyle,  war 
correspondent;  Bob  Hope,  radio  and 
movie  comedian. 

Made  from  life  by  Max  Kalish, 
collection  is  titled  "The  Living  Hall 
of  Washington,  1944"  and  will  be 
retained  as  part  of  the  Smithsonian 
historical  exhibits.  Statues  are  two 
feet  high.  Selections  were  made  by 
a  private  committee. 


Nationwide  Video 
Employment  Ait 

T.  F.  Joyce  of  RCA  Predict! 
30,000,000  Sets  by  1955 

A  NATIONWIDE  television  sys 
tem,  at  the  service  of  America'! 
political,  business  and  labor  lead 
ers,  can  help  the  American  peoph 
realize  their  hopes  for  employmen 
and  security  after  the  war  is  over 
according  to  Thomas  F.  Joyce,  gen 
eral  manager  of  the  radio,  televi 
sion  and  phonograph  departmen 
of  the  RCA  Victor  Division. 

Addressing  the  annual  BostoT 
Conference  on  Distribution,  Oct.  17 
Mr.  Joyce  said  the  immediate  post 
war  development  of  television  can, 
and  will,  contribute  forcefully  to  £ 
sound  economic  structure.  "Most 
important,"  he  said,  "is  television's 
potential  power  to  stimulate  th< 
demand  of  all  consumer  goods,  f  ron 
farm  and  factory  alike,  and  there^ 
by  to  create  more  johz." 

May  Double  Personnel 

If  television  is  permitted  to  g( 
ahead  immediately  after  the  wai 
ends,  he  said,  employment  in  th( 
radio  industry  at  the  end  of  th( 
third  full  production  year  will  be 
approximately  600,000  as  compared 
with  the  300,000  prewar  peak,  an 
estimated  increase  in  this  indus- 
try alone  of  300,000. 

Assuming  that  television  is  giv- 
en the  "go-ahead"  and  that  televi- 
sion production  gets  under  way  in 
1945,  Mr.  Joyce  predicted  that 
three-fourths  of  America's  families 
—30,000,000  people— will  own  video 
sets  by  the  end  of  1955.  Estimat- 
ing the  average  cost  of  the  receiver 
to  be  $200,  he  declared  this  would 
represent  a  ten-year  market  for 
over  six  billion  dollars  worth  of 
television  receivers. 


Wyler  Watch  Test  || 

WYLER  WATCH  Co.,  New  York, 
Oct.  7  started  daily  live  announce- 
ments and  co-sponsorship  of  Metro- 
politan Program,  weekly  half-hour 
on  WEVD  New  York  in  a  52-week 
test  campaign  for  Wyler  Watches. 
Product,  which  has  been  advertised 
nationally  in  magazines,  is  receiv- 
ing air  promotion  for  the  first 
time,  according  t)  Zlowe  Co.,  New 
York,  agency  in  charge. 


"Mind  if  I  turn  on  WFDF 
Flint?" 
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ALL 

the  six  highest  rated*  daytime  programs 
released  in  Chicago,  by  all  stations,  are 
onWBBM. 


ALL  DAY 

the  percent  of  hsteners  to  WBBM  daytime 
programs  is  18%  more  than  the  second  best 
station;  20%  more  than  the  third  and  fourth 
Chicago  stations  combined,^ 

*C.  E.  Hooper,  Mon.  thru  Fri.  daytime.  May,  June,  July  1944. 


If  you're  interested 
in  daytime  radio, 
WBBM  is  a  must 
in  Chicago! 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 
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PUT-IT-IN-THE-BANK"  AN  OLD  BALTIMORE  CUSTOit 
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Baltimore  has  always  been  a  city  of  thrifty  Savers.  The  "mutual  saving  bank"  system  in  which  the 
banks  are  owned  solely  by  the  depositors  and  operated  entirely  in  their  behalf,  has  been  a  Baltimore 
custom  for  over  100  years. 

Since  the  beginning  of  1940,  savings  accounts  in  Mutual  Savings  Banks,  State  Banks  and  Trust 
Companies  have  increased  $89,029,000— to  reach  a  present  total  of  $372,448,000! 


IMORE  BANKROLLS 


j'tunity  To  Buy  Your  Product 
ijgs  Accumulated  Since  1940 


1940 


SINCE  I^N.  1 


B 


HAVE  SAVED-. 

.o  04  019,000 

,0TAU 


Baltimoreans  look  toward  "reconversion" 
with  anticipation  -  -  not  apprehension! 
For,  not  only  are  there  116  different 
types  of  peace  time  industries  looking  for 
workers,  but  thrifty  Baltimoreans  have 
built  up  a  backlog  of  over  419,000,000 
dollars  in  savings  since  1940! 

Baltimore  is  a  great  and  growing  market  -  -  and  for  25  years 
its  growth  has  outstripped  other  Eastern  seaboard  cities. 

For  today  and  tomorrow  -  -  it's  a  great  place  to  invest  your 
advertising  dollars.  And,  of  course,  Baltimore's  great  adver- 
tising medium  is  WBAL. 

★  BASIC  NBC  NETWORK  ★ 


NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


'Narrowcastiiig' 

AN  INGENIOUS  adaptation  of  the  British 
system  of  broadcasting-  is  proposed  by  Muzak 
Corp.,  using-  precious  radio  channels.  Whereas 
the  European  system  (which  appears  on  its 
■way  out)  involves  payment  of  receiving-  set 
license  fees  to  the  Government  to  defray  op- 
erating- costs,  the  Muzak  plan  is  for  payment  of 
a  "subscription  fee"  of  about  5  cents  a  day  by 
the  listener  to  the  private  company.  The  com- 
pany, imnamed,  plans  nationwide  service. 

Instead  of  broadcasting-  by  the  American 
plan,  as  provided  by  law,  the  proposed  new 
system  in  essence  would  be  "narrowcasting" — 
available  only  to  those  paying  the  rental  fee. 
It's  a  radio  version  of  PM,  New  York  tabloid 
which  carries  no  advertising. 

The  plan  was  unfolded  anew  to  the  FCC 
during  current  general  allocation  hearings  by 
Joseph  L.  Weiner,  former  CPA  executive,  and 
general  counsel  of  Muzak,  and  Associated  Mu- 
sic Publishers,  its  affiliate.  Owner  of  the  com- 
mon stock  of  both  companies  is  William  B. 
Benton,  extreme  liberal,  who  with  Chester 
Bowles,  OPA  administrator,  set  up  the  original 
Benton  &  Bowles  advertising  agency,  which 
owes  its  success  in  large  measure  to  radio. 

Mr.  Bowles  plans  to  join  the  "narrowcasting" 
project  when  public  duties  permit.  FCC  Chair- 
man James  Lawrence  Fly  has  a  proposition 
from  Mr.  Benton  which  he  can  accept  upon 
his  contemplated  retirement  from  the  FCC 
after  the  elections  next  month.  Robert  M. 
Hutchins,  president  of  the  U.  of  Chicago,  of 
which  Mr.  Benton  is  vice-president,  has  agreed 
to  serve  on  the  board  of  dii'ectors.  Beardsley 
Ruml,  the  financial  wizard  and  treasurer  of 
R.  H.  Macy  &  Co.,  also  is  to  serve  on  the  board. 

Muzak  now  supplies  a  sort  of  central-station 
quality  juke-box  service  to  hotels  and  restau- 
rants. It  functions  on  the  Standard  Oil  Co. 
lease-partnership  basis  by  contracting  -with 
local  people  for  distribution.  Presumably,  it 
would  follow  this  pattern  for  the  "subscrip- 
tion radio"  service. 

Originally  the  plan  called  for  a  subscriber 
service  by  wire  line,  using  the  so-called 
"Squier"  patents.  Now  it  is  admitted  wired 
radio  won't  work.  So  Muzak  wants  three  FM 
channels  to  provide  three  separate  kinds  of 
subscriber  service  in  a  metropolitan  area— se- 
rious music,  popular  music  and  a  fricassee 
of  general  news,  educational  and  informational 
programs  sans  advertising. 

Since  FM  channels  can  be  allocated  only 
on  a  skip-channel  basis  in  the  same  area,  it 
would  mean  blocking  off  six,  rather  than  three 
channels,  for  the  service.  Only  the  paying  sub- 
scriber would  be  able  to  listen;  others  would 
receive  a  shrill  high-frequency  heterodyne,  or 
"pig-  squeal". 

The  project  is  anti-commercial  radio.  It  dis- 
parages advertising.  Beyond  that,  it  is  con- 
trary to  that  provision  of  the  law  which  calls 
for  a  "larger  and  more  effective  use"  of  radio 
facilities.  And  there  is  a  serious  question 
whether  it  isn't  point-to-point  communication 
in  contravention  of  the  law. 

The  plan  contemplates  preponderant  use  of 
recorded  music,  admittedly  high  quality,  but 
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available  also  on  the  home  phonograph.  Three 
separate  stations  would  be  needed  for  the 
integrated  three-phase  continuous  service.  FCC 
General  Counsel  Charles  R.  Denny  shattererd 
that  three-station  illusion  neatly  in  cross-ex- 
amining Witness  Weiner.  He  cited  the  FCC's 
duopoly  regulation,  which  prohibits  ownership, 
operation  or  even  management  of  more  than 
one  station  in  the  same  market. 

The  men  now  associated  with  Muzak  are  im- 
portant and  successful.  The  people  who  may 
join  the  venture  are  imposing  public  figures. 
There  is  the  anomaly  of  Messrs.  Benton  and 
Bowles,  who  made  their  fortunes  in  advertis- 
ing, turning-  against  that  enterprise. 

The  project,  even  though  it  would  entail  a 
major  operation  on  the  law  and  the  FCC 
rules,  should  not  be  taken  too  lightly  by  those 
who  live  by  the  American  Plan  of  Radio. 


Radio  Man's  Radio  Man 

A  FEW  DAYS  ago  Col.  Ed  Kirby  returned 
from  the  European  Theatre  to  resume  his  post 
as  chief  of  the  Radio  Branch,  Army  Bureau 
of  Public  Relations.  He  had  been  abroad  seven 
months.  He  wore  the  shoulder  patch  of  SHAEF, 
flaming  sword  of  Gen.  Eisenhower's  Supreme 
Command. 

Radio's  part  in  the  war  is  well-documented. 
A  quick  review  discloses  that  Ed  Kirby  par- 
ticipated practically  in  every  phase.  On  his 
last  assignment,  he  was  there  with  the  Army 
communications  and  public  relations  experts 
on  the  radio  aspects  of  the  French  invasion 
(some  call  it  the  "radio  invasion").  He  was 
the  radio  officer  for  SHAEF  and  set  up  the 
Allied  Forces  Network  operating  wherever  the 
Eisenhower  troops  moved,  in  collaboration 
with  the  BBC.  He  was  with  Col.  David  Sarnoff 
last  spring-  in  planning  the  communications  fa- 
cilities for  handling  the  invasion  traffic — 
greatest  in  world  history — for  press  and  radio. 
That  epic  won  Col.  Sarnoff  the  Legion  of  Merit. 
Ed  Kirby  had  the  expert  counsel  of  Capt. 
Harry  C.  Butcher,  former  CBS  vice-president 
and  aide  to  Gen.  Eisenhower. 

It  was  in  1940  that  the  Secretary  of  War 
borrowed  Ed  Kirby  from  the  NAB,  where  for 
two  years  he  had  been  director  of  public  rela- 
tions. First  he  was  radio  adviser  attached  to 
the  Office  of  the  Secretary.  After  Pearl  Har- 
bor, he  was  commissioned  lieutenant  colonel. 
In  May  1943,  he  was  promoted  to  colonel. 

In  1941  Command  Performance,  most  popu- 
lar of  the  programs  overseas,  made  its  bow; 
then  The  Army  Hour;  clearance  of  20-30  net- 
work programs  daily;  liaison  with  advertising 
and  producing-  agencies;  accreditation  of  net- 
work and  radio  correspondents  in  the  war  the- 
atres; introduction  of  the  wire  recorder  for 
front-line  war  reporting,  and  finally  setting  up 
of  the  SHAEF  Broadcasting  Service,  marking 
the  first  inter-allied  network  operation. 

At  the  war's  start,  all  broadcasters  viewed 
the  future  with  trepidation.  There  were  whisp- 
ers of  military  control  of  all  radio;  of  block 
commandeering  of  time,  and  even  of  direct 
Government  operation.  Instead,  there  has 
evolved  a  teamwork  and  coordination  that  has 
forged  radio  into  a  potent  weapon,  physically 
and  psychologically,  and  which  gave  radio  on 
the  home  front  great  opportunity  to  demon- 
strate its  depth,  scope  and  impact. 

No  small  measure  of  credit  for  this  healthy 
state,  which  we  are  all  too  prone  to  take  for 
granted,  goes  to  Col.  Ed  Kirby — a  radio  man's 
radio  man. 


ISADORE  JAMES  WAGNER 

THERE  are  radio  listeners  who  profess 
that  they'd  like  to  commit  mayhem  on 
I.  J.  Wagner,  he  admits,  but  even  those 
irate  souls  buy  the  products  his  spot  ai^ 
nouncements  advertise.  ; 

He  is  vice-president  of  Olian  Advertising  Co., 
having  recently  opened  the  Chicago  office  of 
the  St.  Louis  agency.  ; 

"Wag"  as  he  is  known  to  his  friends,  witi 
good  reason  other  than  the  mere  abbreviatioa 
of  his  name,  doesn't  run  for  cover  when  letters 
of  vituperation  come  in  denouncing  his  spot 
commercials  and  demanding  that  they  be  taken 
off  the  air.  "As  a  matter  of  fact,"  he  says, 
"that's  the  first  indication  we  generally  get 
that  the  spots  are  clicking.  Strangely  enough 
practically  every  writer  of  a  protesting  letter 
quotes  the  spot  verbatim  in  the  protest,  prov- 
ing again  the  reminder  value.  Then,  despite 
the  complaints,  the  spots  begin  to  translate 
reminder  value  in  definitely  increased  sales.' 

Among  the  Wagnerian  phrases  are  such  ad- 
ditions to  advertising-Americana  as  "Atlas 
Prager,  Got  It?  Atlas  Prager,  GET  it!"  This 
one,  delivered  with  a  sort  of  falsetto  on  the 
"GET  it!"  popularized  the  name  of  beer  to  such 
an  extent  that  many  customers,  kiddingly  say- 
ing "Got  it?"  to  a  dealer,  are  answered  mth 
"GET  it!"  and  Atlas  Prager  Beer  is  imme- 
diately trotted  out. 

In  a  Chicago  movie  house  the  scene  on  the 
screen  showed  a  flyer  dropping  a  package  from 
a  plane.  In  doing  so  he  called  out  below:  "Gol 
it?"  And  from  the  audience  came  a  concertec 
booming  response,  "GET  it!" 

Another  Wagner  reminder-phrase  which  toot 
hold  throughout  the  country  is :  " WHIZ-ZZZZZ 
best  nickel  candy  there  IS-ZZZZ".  For  repeti- 
tion he  used  the  gag,  "Brother,  you  can  saj 
that  again,"  and  the  announcer  responds  with 
"Okav,  I  will!  WHIZ-ZZZZ,  best  nickel  cand> 
there  IS-ZZZZ." 

With  regard  to  this  spot  commercial,  Wag- 
ner says  "More  than  one  mother  has  told  me 
'My  baby  just  started  to  talk  and  what  do  yov 
suppose  his  first  word  was — not  mama  oi 
papa,  but  .  .  .  WHIZZZZ!'  " 

"Wag"  was  born  in  Chicago  on  April  9,  1899 
It  was  in  1919,  after  attending  the  U. 
Chicago  and  serving  in  the  Students  Armj 
Training  Corps  during  World  War  I,  thai 
Wagner  started  his  writing  and  advertising 
career.  He  was  associate  editor  of  the  America') 
Artisan,  a  hardware  trade  paper,  then  dealei 
advertising  service  manager  for  Mayer  Broth 
ers,  a  clothing  manufacturer. 

Later  he  joined  the  advertising  departmeni 
of  the  Chicago  Mail  Order  Co.  as  catalogut 
copywriter  and  from  there  went  to  the  agencj 
handling  that  account,  H.  W.  Kastor  &  Sons 
Chicago.  Following  this  he  was  a  copywi'itei 
for  a  mail  order  advertising  agency.  Worth 
(Continued  on  page  40) 
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There  are  two  things  about  WMFM  that  makes  it  a  "must"  for 
your  fall  schedule. 

First:  WMFM  listeners  represent  a  cross-section  of  the  radio  au- 
dience, that  is,  with  one  exception — they  are  more  discriminating. 

This  family  of  listeners  prefers  WMFM's  schedule  of  distinctive 
quality  programs  keyed  to  the  wants  and  needs  of  its  audience. 
This  audience  has  proved  to  be  receptive  and  eager  for  new  and 
better  things.  It  represents  a  fertile,  lucrative  market. 


Second:  WMFM  listeners  tend  to  stay  tuned  to  WMFM.  Be- 
cause they  prefer  the  technical  and  programming  superiority  of 
WMFM,  they  are  difficult  to  reach  through  any  other  station  or 
combination  of  stations. 

When  preparing  your  radio  schedules  .  .  .  keep  WMFM  on  your 
mind.  It  will  prove  to  you  why  so  many  local  and  national  ad- 
vertisers have  found  it  Wisconsin's  prestige-building,  sales-promot- 
ing station. 


THE  iniLiufiyiiH  joumiflL  fm  sieTion 
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Duncan  &  Co.,  and  then  operated 
as  a  freelance  advertising  writer, 
serving  agencies  as  well  as  adver- 
tisers. During  this  time  he  created, 
with  cartoonist  Art  Helfant,  a  car 
card  series  for  Wrigley's  Spear- 
mint, a  take-off  on  testimonial  ad- 
vertising. 

Then  Wagner  went  into  profes- 
sional gag-writing.  He  wrote  com- 
edy commercials  for  Ben  Bernie 
programs  and  gags  for  Benny  Ru- 
bin and  others,  besides  a  vaudeville 
skit  for  Bebe  Daniels  and  Ben 
Lyon. 

In  1934  he  joined  Schwimer  & 
Scott,  producing  an  all-Negro 
amateur  show,  writing  commercials, 
contacting  accounts  and  later  writ- 
ing an  interview  employment  pro- 
gram. At  this  agency  his  work 
brought  him  into  the  development 
of  spot  announcements,  an  activity 
which  he  continued  when  he  joined 
Arthur  Meyerhoff  &  Co.  in  1938. 
"For  a  while  they  had  me  typed  as 
the  Spot-Announcement  Kid",  Wag- 
ner says,  "and  I  ate,  breathed  and 
lived  'em.  In  fact  I  was  beginning 
to  see  spots  before  my  eyes." 

Wagner  ventures  the  confidential 
trade  secret  that  most  of  his  screwy 
commercials  come  to  him  at  odd  mo- 
ments, most  often  when  he  is  shav- 
ing with  his  electric  razor.  "There's 
something  in  its  drone  that  lulls  the 
conscious  and  brings  out  the  sub- 
conscious," he  remarked.  Sometimes 
he  gets  ideas  for  spot  commercials 
in  his  sleep,  according  to  his  very 
patient  wife.  She  says  at  such  times 
he  wakes  her  and  asks,  "Darling, 
how  does  this  phrase  sound?"  Put- 
ting up  with  that  sort  of  thing,  she 
jokingly  complains,  is  not  a  part  of 
her  marriage  contract. 

The  Wagners  will  celebrate  their 
silver  wedding  anniversary  next 
June,  so  Wag's  nocturnal  commer- 
cial-writing evidently  hasn't  been 
too  disturbing  to  a  happy  marriage. 
Asked  about  his  hobbies,  Wagner 
said,  "My  wife  and  I  have  one  prin- 
ciple hobby,  our  13-year-old  son, 
Kurt.  He's  considerable  help  with 
the  spot  announcements,  incident- 
ally, coming  up  with  startling  ideas 
at  times.  He's  also  a  severe  and 
succinct  critic.  Asking  him  his  opin- 
ion after  he  had  just  attended  one 
of  our  radio  programs,  brought  the 
capsule  criticism,  "Well,  Dad,  I'll 
still  take  Superman."  The  Wag- 
ners are  ardent  theatre-goers  and 
first-nighters.  Both  of  them  play 
the  piano.  Wag  possessing  perfect 
pitch  and  having  played  profes- 
sionally one  summer  with  Abe 
Lyman. 

In  his  present  association  with 
Olian  Advertising  Co.,  Wagnei 
handles  the  radio  advertising  of 
Atlas  Prager  Beer  and  Edelweiss 
Beer,  writes  spots,  supervises  shows 
and  works  with  talent  on  these  and 
other  accounts. 

As  a  final  remark  anent  spots, 
Wagner  loves  to  quote  a  prospective 
sponsor  who,  after  listening  to  an 
audition  of  one  of  his  creations, 
asked  a  bit  timidly,  "If  we're  going 
to  irritate  the  public,  can't  we  ir- 
ritate them  pleasantly?" 


NOTES 


FRANK  J.  PRENDERGAST.  for- 
mer advertising  manager  of  the  iS'f. 
Louis  Star-Times,  has  been  named 
sales  manager  of  WTMV  East  St. 
Louis. 

ROBERT  MILLER,  program  direc- 
tor of  WGES  Chicago,  resigned  that 
post  Oct.  14  and  has  joined  WSBC 
Chicago  as  general  manager. 

LT.  COMDR.  William  C.  Koplo- 
vitz,  U.  S.  Coast  Guard  Reserve,  re- 
turns Nov.  2  to  active  practice  of  law 
in  Washington  with  the  firm  of  Demp- 
sey  &  Koplovitz,  at  which  time  he 
will  be  relieved  of  active  duty.  He  has 
been  in  the  legal  department  of  Coast 
Guard  headquarters  for  16  months. 

LARRY  E.  GUBB,  chairman  of  the 
l>oard  of  the  Phileo  Corp.,  Philadel- 
phia, has  been  elected  to  the  board  of 
trustees  of  Cornell  U.,  Ithaca,  N.  Y. 

E.  S.  GERMAIN  has  resumed  his 
post  in  San  Francisco  as  radio  sales 
manager  of  the  Pacific  Coast  divi- 
sion of  Stromberg-Carlson  Co.,  Rocli- 
ester.  Mr.  Germain  was  drafted  from 
the  position  early  in  1942  to  become 
manager  of  the  comjiany's  Government 
sub-contract  sales  division  in  Roch- 
ester. 

KENT  L.  JEFFERY  has  been  ap- 
pointed commercial  manager  of  WFIN 
Findlay.  O.  Mrs.  .Teffery  is  his  assist- 
ant. 

EDDIE  E.  KOHN.  manager  of 
WFPG  Atlantic  City  for  the  past  two 
years,  will  be  retained  in  that  position, 
it  has  been  announced  by  John  Laux. 
president  and  managing  dirctor  of  the 
station  under  its  new  ownership  affi- 
liation with  WSTV  Steubenville.  O.. 
WJPA  Washington,  Pa.  and  WKNY 
Kingston,  N.  Y. 

HOWARD  S.  WALSH  of  the  W^IND 

Chicago  sales  staff  has  been  promoted 
to  assistant  sales  manager. 

ROY  McLaughlin,  network  sales- 
man of  the  Blue  Network  central  divi- 
sion, has  been  appointed  sales  manager 
of  WENR  Chicago  and  national  spot 
sales  manager  of  the  Blue  central 
division,  it  was  announced  last  week 
by  E.  R.  Borroft.  vice-president  of 
the  division.  He  succeeds  Gil  Berry, 
recently  promoted  to  division  sales 
manager.  Robert  E.  Talley,  lieutenant 
in  the  Naval  Reserve  and  former 
insurance  broker,  has  joined  the  divi- 
sion sales  staff. 

RALPH  E.  VISCENTI,  drug  trade 
relations  director  for  WLW  Cincin- 
nati, has  been  commissioned  lieu- 
tenant (j.g. )  in  the  Naval  Reserve 
and  will  leave  soon  for  preliminary 
training  at  Harvard. 
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NILES  TRAMMELL,  NBC  prte; 
dent,  is  one  of  10  business  leaders  6er' 
ing  with  the  com-ierce  and  indust 
division  of  the  War  Finance  Commi; 
tee  for  New  York,  as  a  member 
the  advisory  committee,  formed  to  n.iv 
Ijilize  industry  support  of  the  Sixih 
War  Loan  Drive.  Walter  S.  Gifforl 
president  of  American  Telephone  & 
Telegraph  Co.,  is  chairman  of  tit 
group. 

EDGAR  KOBAK,  executive  vice-pre> 
ident  of  the  Blue  Network,  will  agaii 
serve  on  the  honorary  committee  ol 
the  annual  Army-Notre  Dame  rally 
to  be  gi\  pii  this  year  Nov.  10  at  t  w 
Waldorf-Astoria  Hotel  for  the  beiiei' 
of  the  Notre  Dame  Service  Fund. 

WILFRED  VOTE,  former  accouii 
executive  for  KGEK  Sterling,  Col. 
Cy  Smith.  KOIN  Portland  announcer 
and  Lois  Englehardt,  former  RRN' 
Des  Moines  traffic  chief,  are  nov 
handling  similar  positions  at  KMYI 
I  )enver. 

PETER  AYLEN,  program  liaison  (.i 
iicer  of  the  Canadian  Broadcasth^ 
Corp..  Ottawa,  has  been  named  CB 
supervisor  of  international  shortwa^ 
service.  Mr.  Aylen  has  been  wit 
the  CBC  since  its  inception  and  wi 
its  predecessor  for  a  total  of  1 
.vears.  He  recently  returned  from  Bri 
ain  where  he  had  discussed  shortwai 
matters  with  BBC  and  European  gO' 
ernment  representatives  in  London 

LLOYD  AMOO,  former  chief  enginee 
of  KSJB  Jamestown,  N.  D.,  has  be? 
elected  vice-president  of  JamestoW: 
Broadcasting  Co.,  station  licensee. 

MERLE  H.  TUCKER,  commercia 
manager  of  KOB  Albuquerque,  N.  M 
has  been  elected  president  of  the  Albu 
querque  Kiwanis  Club.  He  has  serve 
as  ijresident  of  the  local  Communit 
Chest  and  the  National  War  Fund.  • 

TOR  (Ted)  DANLEY,  for  the  pat 
two  years  New  York  supervisor  of  th 
Office  of  War  Information's  radic 
j)hoto  division,  and  radio  instructc 
ipf  the  OWI's  technical  training  seho(, 
in  Long  Island,  has  resigned  from  th 
agency  to  become  eastern  sales  ser'' 
ice  supervisor  of  Mutual.  Before  joii 
ing  OWL  he  was  with  CBS  for  1 
years  as  traffic  supervisor  and  ac 
ing  sales  service  manager. 

JOHN  F.  GILLIGAN  has  been  a| 
pointed  advertising  manager  of  Philc 
(  "orp.,  according  to  James  H.  Carmin 
vice-president  in  chi».ge  of  merchai 
dising.  Mr.  Gilligan  has  been  wit 
the  corporation  since  1922  in  mar 
capacities  including  important  pos 
tions  in  sales,  advertising  and  ordi 
departments  and  lately  as  prioritii 
division  manager. 

SAM  COLLINS,  former  uewspape 
man,  has  been  added  to  the  sales  stii 
of  WCED  DuBois,  Pa.,  as  sales  re 
resentative. 

BOB  WARNER  has  been  appoint< 
account  executive  for  KLO  Ogde 
Utah. 

LEO  HARDY,  of  the  WJJD  CI 
(■ago  sales  staff,  is  the  father  of  a  bo 
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"I  HAVE  ALWAYS  been  among 


those  who  believed  that  the 


greatest  freedom  of  speech  was 
the  greatest  safety." 


WOODROW  WILSON 


FREE  SPEECH 
"/W/fff" 


CBS   COAST   TO  COAST 

Saturdays  3:00  PM  E.W.T. 


RADIO  STATIONS 


WGAR  •  KMPC 


DETROIT 


CLEVELAND 


LOS  ANGELES 


NEWS 

EVERY  HOUR 
ON  THE  HOUR 


That's  a  well-kno^Y^l 
listening  habit  of 
Washingtonians  because 
WINX  has  broadcast 
NEWS  on  the  hour  ever 
since  it  went  on  the  air. 

Hourly  news  availabil- 
ities for  sponsorship  are 
scarc-e — but  they  do  occur 
at  infrequent  intervals. 
Some  are  S-minute  news- 
casts and  others  are  15- 
minute  round-ups. 

Right  now — there  are 
several  choice  availabili- 
ties. Write,  wire  or  phone 
for  time  and  rate. 


The  Best  Test  Market  at 
MINIMUM  COST 


WINX 

Washington  1,  D.  C.  . 


Represented  Nationally  by 

FORJOE  &  COMPANY 
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JOHX  S.  DEKUSSY,  sales  muuager 
of  KYW  Philadelphia,  is  back  at  his 
desk  after  a  rest  following  his  recent 
illness. 

TRACT  MOORE,  for  more  than  two 
years  Blue  western  division  sales  man- 
ager, has  resigned  effective  Nov.  1.  It 
is  believed  Frank  Samuels,  for  the 
past  year  sales  manager  of  KGO  San 
Francisco,  will  take  over  Mr.  Moore's 
duties.  Mr.  Samuels  recently  was  as- 
signed added  duties  as  supervisor  of 
Blue  spot  and  network  sales  in  the 
San  Francisco  area.  Named  to  assist 
him  in  this  position  have  been  Byron 
Nelson,  network  and  spot  sales  repre- 
sentative ;  Kirk  Towuey,  Ellis  Rehn 
and  Frank  McHugh,  account  execu- 
tives ;  Jack  O'Mara.  merchandising 
promotion  manager  of  CBS  Holly- 
wood, has  resigned  that  position  to 
join  Blue  Hollywood  as  western  divi- 
sion sales  promotion  manager.  Edward 
W.  Eagan  will  be  in  charge  of  KECA 
saues  promotion,  continuing  to  oper- 
ate from  the  network  headquarters. 

C.  P.  (Pete)  .JAEGER,  national  sales 
manager,  and  Earl  Mullin.  director  of 
publicity  of  the  Blue  Network,  were 
to  leave  New  Tork  Oct.  23  for  the 
West  Coast  to  confer  with  executives 
of  Blue  stations  in  Hollywood  and  San 
Francisco.  They  are  stopping  in  Chi- 
cago en  route,  arriving  on  the  Coast 
around  Oct.  29. 


Mrs.  Dalton  Appointed 
As  President  of  KMTR 

IN  REORGANIZATION  of  KTMR 
Radio  Corp.,  Hollywood,  operators 
of  KMTR,  Mrs.  Gloria  Dalton,  first 
wife  of  the  late  Vic  Dalton,  presi- 
dent, was  named  to  that  post  in 
mid-0<ctober.  Corporation  had  been 
without  a  senior  officer  since  Mr. 
Dalton's  death  three  years  ago. 
Kenneth  0.  Tinkham,  general  man- 
ager, who  has  handled  station  oper- 
ations since  1937,  continues  those 
duties.  Charles  Millikan,  attorney 
for  the  second  Mrs.  Dalton  (now 
Mrs.  Arthur  Farlow),  was  elected 
vice-president,  with  Eddie  Flocken, 
station  accountant,  named  secre- 
tary-treasurer. Mrs.  Dalton  owns 
50%  of  the  stock. 


A.  Ernest  Bagge 

A.  ERNEST  BAGGE,  50,  account 
executive  of  CBS  Hollywood,  died 
when  a  privately  owned  Waco  cabin 
plane  in  which  he  was  a  passenger, 
crashed  Oct.  6  near  Prescott, 
Ariz.  Active  in  West  Coast  radio 
for  nine  years,  Mr.  Bagge  had 
been  with  KHJ  and  KMPC  Holly- 
wood before  joining  CBS.  Surviving 
are  his  widow,  Irene  Bagge  and 
10-month  daughter,  Jama. 


Ralph  Benson 

RALPH  BENSON,  28,  NBC  Chi- 
cago, died  Oct.  12  following  a  10- 
day  illness.  He  had  been  a  member 
of  the  NBC  central  division  staff 
since  December  1943  and  was  a 
graduate  of  the  NBC-Northwest- 
ern U.  Summer  Radio  Institute. 
A  native  of  Tacoma,  Wash.,  he 
served  three  years  as  announcer 
at  KUI  Tacoma  before  coming  to 
Chicago.   

Baker  Joins  Law  Firm 

PHILIP  M.  BAKER  is  leaving  the 
FCC  law  department  to  .ioin  Andrew 
G.  Bailey,  AVashington,  D.  C.  radio 
attorney.  Before  joining  the  FCC,  Mr. 
Baker  was  an  investigator  for  the  U. 
S.  Civil  Service  Commission  for  New 
York  and  New  .Jersey  and  also  did  legal 
work  for  the  Puerto  Rico  Reconstruc- 
tion Administration  and  the  Social  Se- 
curity Board. 


John  Stewart  Bryan 

JOHN   STEWART  BRYAN, 
maior  interest  holder  in  WR; 
Richmond   and    publisher    of  i 
Richmond  News  Leader  and  Rv 
inond  Times  Dispatch,  died  Oct. 
Active  in  his  business  interests  i 
til  latter  September,  he  has  lo 
been  recognized  for  his  leadersl 
in  civic  and  educational  affairs, 
was  a  former  chancellor  and  pit 
dent  of  William  and  Mary  Colle 
Mr.  Bryan  is  survived  by  his  \r. 
a    daughter    and    two  sons, 
Comdr.  D.  T.  Bryan,  USNR,  gi 
Maj.  Stewart  Bryan,  AAC. 


Clayton  Named  Manage 

DONN  CLAYTON  has  bt 
named  manager  of  North  Cent 
Broadcasting  System,  regional  r 
work,  succeeding  John  W.  Bol 
acting  general  manager  and  h( 
of  national  sales,  who  will  n 
headquarter  in  Chicago  where 
will  handle  national  sales.  A  \i 
president  of  the  regional  netwt 
and  former  assistant  general  m 
ager,  Mr.  Clayton  was  previou 
with  Hutchinson  Adv.,  Minnea 
lis,  and  WTCN  Minneapolis.  PL 
are  under  way  for  the  expans 
of  NCBS  the  first  of  next  year 
include  some  35  stations  of 
Mississippi  Valley. 


DuMont  Stock  Is  Offer 
To  Finance  Video  Pla 

PUBLIC  OFFERING  of  225,' 
shares  of  Class  A  common  st 
of  Allen  B.  DuMont  Labs.,  ' 
been  made  by  a  brokerage  gn 
headed  by  Van  Alstyne,  Noel 
Co.  and  Kobbe,  Gearhart  &  i 
at  $7,375  per  share.  Proceeds  e 
mated  at  $1,400,000  will  be  u 
for  the  production  and  sale  of  t 
vision  transmitters  and  receiv 
when  priority  restrictions  are  lif 
or  modified,  for  construction  i 
operation  of  television  stations  i 
for  the  development  and  expans 
of  production  facilities  in  the  f 
of  electronics,  particularly  cath 
ray  tubes  and  oscillographs, 
prospectus  states. 

When  this  financing  is  o 
pleted,  the  company's  capital 
comprise  $23,542  in  mortgai 
1,046,040  shares  of  Class  A  c 
mon  stock  and  560,000  shares 
Class  B  common  stock.  Paramo 
Pictures  ovras  all  Class  B  stool 


C  H  N  S 

The  Key  Station  of  thi 
Maritimes 

i 

Is  your  iirst  choice  for  broad 
cast  results  in  Halifax  and  th( 
Maritimes.  Ask  your  loca 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 
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The  darkened  areas  on  the  map  above  reveal  resuhs  to  warm  the  cockles  of  any  sponsor's 
heart.  Specifically,  it  is  a  composite  chart  of  six  mail-studies.,  analysis  of  the  response  to  offers  made 
on  WBZ.  Boston,  and  "WBZA.  Springfield,  at  various  times  during  the  broadcasting  day. 

That  the  50,000  watts  of  WBZ  blanket  New  England,  goes  without  saying.  That  \^'BZ  and  the 
NBC  Parade  of  Stars  should  don  seven-league  boots,  and  roam  so  far  afield,  may  come  to  some  as  a 
surprise.  It  is  not  unusual,  however,  but  a  typical  routine  performance  of  New  England's  dominant  station. 
The  complete  story  —  fortified  with  facts,  figures,  breakdowns  by  counties  and  maps  of 
individual  mail-studies  —  is  contained  in  "\\  here  they  listen  to  WBZ."  The  booklet  will  be  sent  to  you 
upon  request.  You  may  find  it  an  inspiration  for  the  present,  and  a  guide  for  the  future. 
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Basic    Blue    programs  mean 
BASIC  RESVLTS  in  Louisville! 
For    iwailabilities    write,  wire 
or  call. 


BASIC  BLUE 
STATION  ^ 

LOUISVILLE.  KY. 

HARRY  McTIGUE 

General  Manager 


BEHIND 


EUGENE  TYLER,  amiouucer  for- 
merly with  WDAE  Tampa,  has  joined 
WHBQ  Memphis,  after  release  from 
the  Army.  Mrs.  Melba  Welch,  formerly 
of  WMC  Memphis  and  KMAG  San 
Antonio,  has  been  added  to  the  WHBQ 
traffic  and  programming  department. 
Mrs.  Clarabelle  Rice  has  been  shift- 
ed to  the  continuity  statf. 

.TIM  TROUTWEIN,  relief  announcer 
for  WSPD  Toledo,  returns  to  Ann 
Arbor,  Mich,  to  resume  college  studies. 

ROD  KLISE,  formerly  of  KHQ  anrl 
KGA  Spokane,  has  joined  WIND 
Chicago  as  staff  announcer. 

JUNE  BOE,  formerly  with  Press 
Association,  Indianapolis,  on  Oct.  16 
joined  the  WBBM  Chicago  newsroom 
staff,  replacing  Pat  Frank  who  has 
left  to  join  her  husband,  Beecher 
Frank. 

BILL  KOBLENZER,  released  from 
the  armed  forces  and  previously  sales 
manager  of  Edward  Wolf  Assoc., 
New  York  production  agency,  has 
joined  the  radio  staff  of  Music  Corp. 
of  America,  New  York. 

VIRGINIA  STEWART,  formerly  of 
the  radio  staff  of  Grant  Adv.,  Chicago, 
has  joined  NBC's  script  division  as 
writer. 

JACKIE  STEWART  is  new  addition 
to  the  program  promotion  staff  of 
AVBIG  Greensboro,  N.  C.  as  assistant 
to  Madge  Banks. 

BYRON  TAGGART,  special  events 
announcer  at  WKRC  Cincinnati,  will 
marry  Kathleen  Gray  of  that  city  De- 
cember 2. 


TOMMIE  GREENHOW,  formerly  of 
KSL  and  KDYL  Salt  Lake  City,  is 
now  an  announcer  with  the  Inter- 
mountain  Network  and  KLO  Ogden, 
Utah.  Mrs.  Roberta  Cartwright,  former 
assistant  traffic  manager  of  KLO,  has 
been  named  women's  editor.  She  is 
replaced  in  traffic  by  Sally  Lou  Hum- 
pheries.  Herbert  Gordon,  former  as- 
sistant night  city  editor  of  the  Salt 
Lake  Tribune,  is  now  head  of  the 
publicity  department  for  Intermoun- 
tain,  with  additional  duties  on  the 
announcing  and  production  staffs. 

HELEN  SCHMAL,  formerly  with 
KFEL  Denver,  has  joined  WBAP- 
KGKO  Ft.  Worth,  Tex.,  as  publicity- 
promotion  director. 

CAL  DE  VOLL,  script  and  song  writ- 
er who  originated  the  team  of  Jake  & 
Lena  (Gene  and  Glenn)  on  WTAM 
Cleveland  in  1930,  has  joined  WBAP- 
KGKO  Ft.  Worth  to  prepare  new 
shows  for  WBAP  and  the  Texas  Qual- 
ity Network  and  the  Lone  Star  Chain. 
Mr.  De  Voll  is  a  member  of  ASCAP, 
having  composed  Gene  &  Glenn's  theme 
song. 

BILL  KEMP,  formerly  of  WPAY 
Portsmouth,  O.,  Jack  Field,  a  singer, 
and  Don  Waggoner  have  been  added 
to  the  staff  of  WSAZ  Huntington, 
W.  Va.  as  announcers. 

GENE  GRAVES,  formerly  of  WSNY 
Schenectady,  N.  Y.,  has  joined  the 
announcing  staff  of  WIBG  Philadel- 
phia. 

PHILIP  SHARKEY,  personnel  di- 
rector of  WCAU  Philadelphia,  is  the 
father  of  a  girl. 

HENRY  J.  DITTER  and  Helen 
Slotta  are  new  additions  to  the  an- 
nouncing staff  of  WCED  DuBois,  Pa. 

LT.  VIRGINIA  CONNER,  WAC, 
formerly  of  the  program  department  of 
KYW  Philadelphia,  and  Captain  John 
C.  Street  of  the  Air  Corps,  were  mar- 
ried late  in  September  at  the  Army 
Air  Center  in  Nashville,  Tenri. 


GREAT  POST-WAR 
PROSPECTS 
ON  THE  WAY 

.  .  .  we  don't  have  to  elaborate- 
you  KNOW  how  sales  will  balloon 

in  America's  Third  Market  after  the  war.  But  we  do  want 
to  impress  you  with  the  importance  of  including  CKLW  in 
your  post-war  plans.  5000  watts  at  800  kc.  gives  you 
the  largest  concentrated  coverage  of  this  great  market  at 
lowest  dollar  cost.  You  can  bank  on  that — and  we'd  like 
to  tell  you  more  about  it.  Then  too,  in  spite  of  heavy  time 
schedules,  we  might  find  a  way  to  serve  you  right  now. 
Let's  get  together! 

Union  Guardian  Bldg.,  Detroit 
].  H.  McGillvra,  Inc. 
Representative 


CKLW 


McCall  to  San  Franciscc  ' 
Other  NBC  News  Shif  > 

FRANCIS  C.  McCALL,  manag 
of  operations  of  NBC's  news  c 
partment,  who  has  been  workinj^ 
Honolulu  on  the  network's  pla 
for  war  coverage  in  the  Pacific, 
being  transferred  to  San  Franci? 
to  coordinate  war  news  from  t 
Central  and  Southwest  Paci 
areas.  j 
Other  changes  in  assignment  f 
NBC  news  personnel  includ 
transfering  Wilson  K.  (Bud)  F( 
ter,  from  Alaska  and  the  AU 
tians,  to  Pearl  Harbor  to  reph 
Robert  McCormick  who  is  retui 
ing  to  the  States  for  a  short  vai 
tion ;  Ralph  Howard  Petersi 
homecoming  from  the  Mediten 
nean  Theater;  shifting  of  Grj 
Parr  from  Cairo  to  replace  J 
Peterson  in  Rome,  leaving  Guth 
Janssen  in  the  Egyptian  capiti 
Max  Hill  transfering  from  the  B 
kans  to  London  to  take  over  1 
Robert  St.  John  upon  the  latte 
return  to  the  United  States.  I 


DON  LYON  has  returned  to  WI 
New  York  as  announcer  after  a  ti 
yeai-  aljsence,  when  he  served  as  In 
of  the  npws  bureau  and  special  evu 
department,  and  more  recently  as  cb 
announcer  and  production  manager 
WSYR  Syracuse.  He  was  194.3  wiiu 
of  the  H.  P.  Davis  Memorial  i 
iKiuiicer's  Award. 

(iEORGE  LEWIS,  exploitation 
rector  of  Mutual,  on  Oct.  30  jo 
WHX  New  York  as  director  of  p 
lie  relations  and  special  events, 
will  be  assisted  at  WHN  by  Robe 
Patrick,  who  came  to  the  station  1 
July  from  KVOO  Tulsa  as  assist 
to  Walt  Dennis,  who  left  Oct.  13 
join  Allied  Purchasing  Corp.,  as 
rector  of  radio  and  television. 

.JACK  PAIGE,  former  promotion  m 
ager  of  WNAX  Yankton,  S.  D., 
arrived  in  New  York  to  take  his  r 
post  as  promotion  manager  of  WH( 
.lersey  City,  which  has  been  pureha 
by  the  Cowles  station  group.  Bev< 
Reynolds,  secretary  to  Robert  J.  L 
dry,  CBS  script  head,  this  week  jc 
the  New  York  office  of  the  Cov 
stations  as  secretary  and  execui 
assistant  to  Ted  Enns,  national 
manager. 

AL  HATTIS,  16-year-old  commei 
tor-producer-director-writer  for  W.J 
Chicago,  has  been  appointed  dire( 
of  school  activities   for   the  stat 

WOODROW  W.  (Woody)  HATT 
KMPC  Los  Angeles  sports  annoui 
and  operations  director,  has  joi 
Associated  Sportscasters  and  will  cc 
Southern  California  football  games 
Tide  Water  Assoc.  Oil  Co. 


CARRYING  ALL  CBS  MAJOR.  PROGRAM 


5,000  WATTS 


DAY    and  NIGHT 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 
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They  live  dangerouslv  to  help  keep  the  inland 
Empire  the  choice  of  today's  markets.  Breaking  a 
log  jam  calls  for  C(X)1  courage,  yet  they  helped 
Lumber  production  tor  the  first  7  months  of  1944 
soar  to  2.182.642M  hoard  feet.  But  it  doesn't  take 
cool  courage  to  capture  this  rich  market.  KH()'s 
complete  coverage  doe^  it  at  the  cost  of  just  one 
medium. 


HRn 


with 

NATIONAL 
SPOT  and 
LOCAL 
TIME 
BUYERS 


MIKE  STUART,  former  staff  writer 
of  KHPC  Hollywood  and  active  in 
production  of  USO  and  Army  camp 
shows,  has  joined  the  Blue  Hollywood 
production  department. 

MARTIN  WORK,  of  the  Armed 
Forces  Radio  Service,  has  been  pro- 
moted to  major,  with  Bob  Longnecker 
and  William  Bakewell  advanced  to 
the  rank  of  captain. 

CHRIS  FORD,  assistant  continuity 
editor  of  the  Blue  Network  central 
division,  has  been  appointed  continuity 
editor  succeeding  Les  J.  Edgely,  who 
has  left  for  Hollywood  to  freelance. 

BARBARA  W.  GOLDSMITH  has 
joined  WCAE  Pittsburgh  as  assistant 
ro  Mitchell  De  Groot,  promotion  di- 
rector. She  replaces  Marion  L.  Aru- 
heim. 

SID  McSLOY  Jr.,  announcer  of 
KGVO  Missoula,  Mont.,  is  con- 
valescing from  a  serious  bone  infec- 
tion. 

JIM  DEAN,  new  to  radio,  has  joined 
the  announcing  staff  of  WHAI  Green- 
field, Mass. 

RUBY  JUSTER,  news  writer  of 
WCCO  Minneapolis,  has  been  ap- 
pointed assistant  instructor  of  radio 
news  writing  for  the  Minnesota  U. 
School  of  Journalism.  Ruth  Rye,  for- 
merly Ruth  Schneewind,  head  of  the 
WCCO  transcription  department,  has 
been  appointed  teaching  assistant  to 
Prof.  Joseph  Beach  in  humanities  at 
the  university. 

HAL  SHAW,  former  assistant  pro- 
gram director  at  WSPA  Spartanburg, 
S.  C,  has  been  named  program  di- 
,  rector  replacing  Sterling  Wright,  now 
with  Deadwyler  Adv.,  Charlotte,  N. 
C:  Other  WSPA  staff  changes  include 
James  W.  Morgan,  WSPA  merchan- 
dising and  art  director  who  assumes 
additional  duties  of  promotion  man- 
ager. Bob  Ferrie  is  now  news  director, 
and  Grover  Golightly  is  sports  di- 
rector. 


Ralph  D.  Palmer 

RALPH  D.  PALMER,  43,  feature 
editor  of  UP's  radio  section  until 
he  became  ill  last  December,  died 
Oct.  15  at  his  home  in  New  York. 
With  UP  since  1938,  Mr.  Palmer 
served  at  one  time  as  sports  editor 
of  the  radio  unit.  Before  joining 
UP  he  served  as  reporter  on  the 
Washington  Post,  managing  editor 
of  the  Washington  Daily  News  and 
amusement  editor  of  the  New  Yo)  k 
World-Telegram.  His  wife  survives. 


Lt.  V.  J.  Kalligeros 

LT.  VAL  JOHN  KALLIGEROS, 
formerly  with  NBC's  traffic  depart- 
ment, was  killed  in  a  plane  crash 
over  the  English  Channel  while  re- 
turning to  an  English  air  base  May 
9.  Commissioned  Aug.  28,  1943,  he 
had  been  awarded  the  Air  Medal 
and  Oak  Leaf  Cluster.  Lt.  Kallige- 
ros is  survived  by  his  wife. 

LARRY  SUTTON,  formerly  of  KSL 
Salt  Lake  Citv  and  more  recently  of 
the  KUTA  Salt  Lake  City  sales  staff, 
has  been  appointed  announcer  at 
KUTA.  James  Lawrence  of  KUTA 
special  eveiits,  replaces  him  in  sale."^. 

EVELYN  HART,  former  head  of  the 
continuity  department  of  WFIN  Find- 
lay,  O..  has  joined  CBS  New  York. 
She  is  succeeded  by  Millicent  Mertz. 

ROBERT  BROOKS,  released  from 
the  Navy,  has  joined  WIOA  Ashta- 
bula, O.,  as  announcer.  Joanne  Leg- 
gett  also  has  been  added  to  the  WICA 
announcing  staff. 

BARBARA  DRAPER  has  joined 
WNOX  Knoxville  as  continuity  writer. 

JOHN  WESTON,  announcer  with 
WMAN  Mansfield,  O.,  recently  mar- 
ried Margaret  Cherrington. 


Washington 


OF  YOUR  RECORDINGS 

33)4  RPM  transcriptions  for  broadcast  or 
audition  use, 

24  HOUR  SERVICE 

— packaged  and  shipped 
to  your  station  list  jrom  Chicago. 

Aluminum  based  material  available 
where  tratiscriptians  can  be 
returned  after  use. 


L.S.TOOGOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 


REGGIE  MAR'J  IX.  freelance  spoi 
announcer,  has  joined  WFTL  Miat 
He  will  handle  Miami  U.  foot] 
games. 

CHARLES  DUERKES,  WFTL 
ami  announcer,  recently  married  Ik 
othy  Raymer,  newspaperwoman. 

BILL  RYAN  has  joined  CJOR  Vt 
cuuver  as  parttime  announc-er. 

DAVE  HILL,  chief  annou)]' 
("JOR  Vancouver,  is  the  father 
boy. 

WALTER    BREWER,    former  : 
nouncer  of  KIRO  Seattle,  has  ; 
KGFJ  Los  Angeles. 

MONTY    RICKETTS    and  IJ 
Evanson  have  joined  KFBK  S; 
mento  as  announcers.  Dick  BmJ 
has  been  added  to  the  station  s 
tinuity  department. 

HENRY  KING,  former  sports  edi 
of  Huntington  Adv.,  has  Joii 
WSAZ  Huntington,  W.  Va.,  as 
sports  announcer  replacing  Hi 
Mazo,  who  recently  returned  to  N 
York. 

WILLIAM  T.  DIAMOND,  fora 
field  secretary  of  the  Iowa  State  Dai 
Assn.,  has  joined  WHO  Des  IMoii 
as  assistant  to  Herb  PlamlK'c-k,  WI 
farm  editor. 

PATTY  GREEN,  new  to  radio.  1 
joined  the  public  relations  departnu 
of  WATT  Newark,  N.  J. 

SALLY  LEVY,  who  formerly 
ducted  a  program  and  wrote  contini 
for  WCOP  Boston,  has  joined  the  ( 
tinuity  department  of  WAAT  X 
ark.  N.  J. 

HELEN  GELSEY,  former  New  Y( 
U.  student,  has  joined  WBYN  Broi 
lyn  as  public  relations  director.  5 
replaces  Louise  Kadison,  resigned. 

VIRGINIA  TATUM,  program  dir 
tor  of  WPTF  Raleigh,  N.  C.  has 
signed   to  become  radio  informal 
specialist  for  the  Agricultural  Adjri 
ment  Adm.,  Washington. 

FRANTC  ARMSTRONG,  auuouu. 
of  CJKL  Kirkland  Lake.  Out.,  1 
been  transferred  to  CKGB  Timmi 

JAMES  DALE,  news  editor  of  WII 
Chicago,  is  the  father  of  a  girl. 


Capital  Reporter 

FOUR  Indiana  stations,  'WGi 
and  WEOA  Evansville,  WOi 
Vincennes  and  WBOW  Tej 
Haute  have  hired  jointly  a  Was 
ington  correspondent,  Jean  Fern 
to  supplement  press  associati 
Capital  coverage  with  local  ne 
angles.  Miss  Ferriss,  formerly 
the  New  York  Times  and  Nei 
week,  will  concentrate  on  items 
interest  in  the  Indiana-Kentucl 
Illinois  Tri-State  region. 


THE  MARK 
OF  ACCURACY,! 

SPEED  AND 
INDEPENDENCE! 
IN  WORLD  WIDEl 

NEWS  coverage! 

United  Pre 
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Broadcast  Advertisi 


WHN  has  more  than  15  million  people  in  its  primary 
area! 

WHN  blankets  more  than  11.6%  of  all  people  in  en- 
tire U.S.A.! 

WHN  renews  more  sponsors  than  any  other  inde- 
pendent station  in  New  Yorl< . . .  actually  75%! 

WHN  airs  more  than  280  minutes  of  news  daily! 

WHN  broadcasts  Monday  thru  Saturday  Reuters 
British  News  dispatches! 

WHN  has  many  success  stories  concerning  its  proved 
selling  powers! 

WHN  secondary  coverage  blankets  most  of  New 
England  like  a  local  station! 

WHN  has  more  varied  types  of  approved  advertis- 
ing than  any  other  New  York  city  station! 

WHN  is  a  big  name  station  .  .  .  more  big  names  of 
stage,  screen,  radio,  sports,  business  and  politi- 
cal fields  appear  on  WHN  than  any  other  New 
York  station  (except  network  feeds)! 

WHN  is  affiliated  with  Metro-Goldwyn-Mayer  pic- 
tures and  Loews  Theatres.  It  also  operates  its 
own  FM  station  (WHNF)  seven  hours  daily! 


lOADCASTING    •    Broadcast  Advertising 


October  23,  1944    •    Page  47 


Durham 


North  Carolina's  third  largest  city. 
City  and  county  are  compact  and 
easily  sold  as  one  unit.  Durham 
County,  1940  U.  S.  Census— 80,244. 


Tobacco 


Big  chunk  of  Durham's  $23  million 
industrial  payroll  goes  to  tobacco 
workers.  Durham  makes  25%  of  all 
the  cigarettes  made  in  U.  S.  It's 
truly  the  tobacco. 


(lenter 


Of  the  world.  And  what  an  inexpen- 
sive market  to  reach.  You  can  domi- 
nate at  250  watt  rates.  Don't  cuss 
the  cigarette  shortage.  Cash  in  by 
scheduling 


OWNED  BY 
DURHAM  HERALD-SUN 
PAPERS 


Represented  by  Howard  H.WilsonCo. 
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WALTER  LURIE,  who  has  been  di- 
recting and  supervising  programs  at 
Foote,  Cone  &  Belding,  New  York, 
this  week  joins  the  Biow  Co.,  New 
York,  as  eastern  program  manager, 
according  to  announcement  by  Cal 
Kuhl,  program  director,  who  is  now 
on  the  West  Coast.  Before  his  asso- 
ciation with  FC&B.  Mr.  Lurie  was 
central  Eunopean  supervisor  in  the 
Overseas  Branch  of  the  OWI  Radio 
Section. 

B.  B.  YOUNG,  former  account  ex- 
ecutive of  the  Joseph  Katz  Co.,  New 
York,  has  joined  the  executive  staff: 
of  Alfred  J.  Silberstein,  Bert  Gold- 
smith Inc.,  New  York. 

ALBERT  G.  ASHCROFT.  former 
advertising  manager  of  Radio  Daily, 
has  joined  Irwin  Vladimir  &  Co.,  New 
York  as  controller,  a  new  position. 

.JORDAN  FERRERA,  formerly  on 
the  production-traffic  staff  of  William 
Esty  &  Co..  New  York,  has  joined  the 
production-traffic  department  of  Gey- 
er.  Cornell  &  Newell,  New  York. 

A.  J.  WELCH,  vice-president  and  ac- 
count executive  of  J.  M.  Hickerson 
Inc.,  New  York,  who  has  been  on 
leave  of  absence  in  the  armed  forces 
for  the  past  two  years,  has  rejoined 
the  agency. 

SAMUEL  DALSIMER.  vice-presi- 
dent, account  executive  and  member 
of  the  planning  board  of  Cecil  &  Pres- 
brey.  New  York,  who  has  been  on 
leave  of  absence  for  the  past  year  at 
the  domestic  branch  of  the  Office  of 
War  Information,  has  resumed  his 
duties  at  the  agency. 


KNOLLIN  Adv.  Agency,  San  Fran- 
cisco, in  a  major  expansion  which  has 
more  than  doubled  required  floor 
space,  moved  its  San  Francisco  head- 
quarters this  month  from  111  Sutter 
Bldg.  to  105  Montgomery  St.,  Zone 
4,  where  an  entire  floor  has  been  leased. 
Agei:cv's  Los  Angeles  office  remains 
St  rm  W.  6th  St. 

GERALD  F.  MORROW,  executive 
buyer  of  the  Great  Atlantic  &  Pacific 
Tea  Co.,  New  York,  has  been  appoint- 
ed a  vice-president  of  Ivey  &  Elling- 
ton, New  York,  to  handle  grocery  prod- 
ucts accounts. 

ROBERT  M.  HIXSON,  president  of 
Hixson-O'Donnell  Adv.,  Los  Angelef, 
currently  meeting  with  agency  client:; 
in  Chicago  and  New  York,  returns 
to  West  Coast  headquarters  in  lato 
October. 

RAY  BIRCH,  former  executive  of 
the  San  Francisco  Civilian  Defense 
office,  has  joined  Mark  Herstein  Agen- 
cy, Hollywood  talent  service,  as  radio 
director. 

ROBERT  HUSSEY,  talent  buyer  of 
Young  &  Rubicam.  Hollywood,  is  in 
New  York. 

C.  WARDEN  LARGE,  since  1928 
copy  chief  and  a  member  of  the  board 
of  directors  of  Thompson-Koch  Co., 
New  York,  has  resigned  to  join  Morse 
International.  New  York,  as  export 
copy  chief. 

RICHARD  A.  STEVENS,  formerly 
with  Geyer,  Cornell  &  Newell,  New 
York,  and  previously  production  and 
office  manager  of  Tracy-Locke-Daw- 
son.  New  York,  has  been  named  office 
manager  of  Duane  .Jones  Co.,  New 
York. 

JOSEPH  S.  RIPLEY,  formerly  in 
the  program  service  department  of 
WOR  New  York,  has  joined  the  pro- 
duction staff  of  N.  W.  Ayer  &  Son. 
New  Y'ork. 


A  50,000  watt  audience 
at  a  250  watt  rate 


C.  E.  HOOPER 


THE 
nGURES 
TELL  OUR< 
STORY 

. .  .ci  need 


MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  l2:00  A»M. 

A 

WGRC 

B 

C 

17.9 

25.4 

35.1 

21.3 

AFTERNOON  INDEX 
MON.  THRU  FRI . 
12:00  -  6:00  P.M. 

A 

WGRC 

6 

C 

36.1 

27.3 

22.0 

13.8 

EVENING  irCEX 
SU^.  THRU  SAT. 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

33.7 

17.9 

35.5 

II. 6 

LOUISVILLE'S  TRA[^ 


^=477.  OF  KENTUCKY'S  POPULATION 
1^=57^  OF  ITS  BUYING  POWER 


:M()NTE  RANDALL,  former  tra 
manager  of  Russel  M.  Seeds  ( 
("hicago,  has  been  promoted  to  s 
geant  in  the  Air  Corps.  He  is  now 
Harrington,  Kan. 

FLORA  BASH,  formerly  with  V 
transcription  department,  Chioa^< .  ] 
joined  Russel  M.  Seeds  Co..  Chifa 
as    producer   and    writer  of 
Roundup,  on  NBC. 

T.  ARNOLD  RAU,  in  charge  of 
counting  of  BBDO  from  1919  to  1( 
and  more  recently  with  the  War 
duction  Board,  has  joined  Roy 
Durstine  Inc.,  New  York,  as  i 
troller. 

FRANK  BUCK,  radio  commen 
writer  formerly  with  Dancer-Fit/^i 
old-Sample,  New  York,  has  jot 
Lennen  &  Mitchell,  New  York. 

RAYMOND  D.  WILLIAMS,  torn 
ly  with  National  Radio  Personalit 
has  been  appointed  assistant  to  Ven 
L.  Morelock,  radio  director  of  . 
fenger  Adv.  Agency,  St.  Louis. 

BOB  DAILEY,  managing  news  • 
tor  and  publicity  director  of  WT. 
Cleveland  for  the  past  eight  years,, 
resigned  to  become  radio  director! 
the  Cleveland  office  of  McCann-E? 
son. 

CARL  WHEELER,  former  serj 
detail  manager  of  Erwin,  Wasey 
Co.,  New  York,  has  been  appoij 
production  and  traffic  manager 
Grant  Adv.,  New  York,  replac 
Fred  Hofer,  who  has  been  appoij 
general  manager  of  Grant  Adv; 
Caracas,  Venezuela. 

DON  McCLURE,  freelance  S(| 
writer  and  television  director,  ' 
joined  N.  W.  Ayer  &  Son,  New  Yi 
as  head  of  the  television  departmi 
He  replaces  Herb  Sanford,  reeei 
appointed  manager  of  the  ageni 
Hollywood  office. 

WILLIAM    WALLACE  ORR, 
count  executive  of   N.   W.  Ayei 
Son,  Philadelphia,  is  the  father  o 
boy. 

MARGUERITE  WALSH,  formt 
on  the  commercial  staff  of  .J.  Wa 
Thompson  Co.,  New  York,  has  joi 
the  copy  .section  of  the  radio  dept 
Pedlar  &  Ryan,  same  city. 

JERRY  LAW,  radio  director 
Hirshon-Garfield,  New  York,  has  b 
appointed  director  of  the  new  tel 
sion  department. 

CHARLES  —  DAVID.  Philadelj 
(women's  specialty  shop),  in  first 
of  radio  advertising  has  started  ( 
About  Town  on  WFIL  Philadelp 
Presenting  features  of  interest  to 
working  girl,  program  is  produced 
an  all-girl  staff. 

MICKEY  HART,  formerly  in  chi 
of  traffic  in  the  Blue  commercial 
gram  departrnent,  has  joined  S 
man  &  Marquette,  New  York,  as 
sistant  to  Carl  S.  Brown,  vice-pi 
dent  of  the  agency. 


ALASKi 
KFQ 


More  listeners 
per  $  through 


BURN-SMITH*  JVa  tionaJ  Repxesenta  five  s 


COVERING  METROPOLITAN 
AREA  OF  ALASKA 

790KC-1000 

First  in  Alaska 

ALASKA  BROADCASTING  C< 

Anchorage,  Alaska 

National  Representatives: 
Pan  American  Broadcasting  Cj 
New  York  17,  New  York 
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Birmingham  department  stores 
tripje  tiieir  WAP!  advertising  in 
seven  years ... 

HERE  S  a  record  few  radio  stations  can  match.  Birmingham 
has  six  large  department  stores.  Combined,  their  annual 
business  totals  about  $30,000,000.  To  draw  that  much  money 
into  their  cash  registers,  they  depend  heavily  upon  advertising— 
advertising  that  nets  quick,  profitable  results. 

They  all  use  radio.  They  all  air  programs  over  WAVl  — the 
only  station  in  Birmingham  selected  by  the  entire  six  for  pro- 
grams year-ground.  During  the  past  seven  years  these  stores  have 
upped  their  expenditures  for  broadcast  time  on  WAPI  by  300%. 

That  is  plain  proof  of  how  WAPI  delivers  the  quick,  profitable 
results  they  demand.  A  radio  station  has  no  more  exacting  client 
than  a  local  retailer  Avho  scales  his  advertising  appropriation  in 
direct  ratio  to  the  immediate  results  it  accomplishes.  And,  year 
after  year,  these  stores  have  been  spending  more  and  more  money 
with  WAPI  to  the  exclusion  of  other  stations  serving  Birmingham 
. . .  spending  it  for  real  programs,  for  quarter  and  half-hour  shows 
that  bring  WAPFs  big  Alabama  audience  a  versatile  array  of 
news  reports  and  analyses,  sports  commentaries,  children's  enter- 
tainment, music,  choral  singing,  women's  broadcasts. 

Like  Birmingham's  six  department  stores, 
national  advertisers  have  also  found  WAPI 
a  productive  medium  for  their  sales  mes- 
sages. They  place  more  national  spot  busi- 
ness on  WAPI  than  on  any  other  station  in 
x\labama.  If  you  want  to  follow  their  prof- 
itable footsteps,  it's  easily  and  quickly  done. 
1        Just  call  us  or  Radio  Sales. 


WAPI  BIRMINGHAM 

The  Voice  of  Alabama 
COLUMBIA  NETWORK 

Represented  nationally  by  Radio  Sales 


STATION  ACCOUNTS 

ap — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WHO  Des  Moines 

Wait-Cahill  Co.,  Decatur,  111.  (Green 
Mountain  cough  syrup),  3  t  wekly. 
thru  Wade  Adv.,  Chicago. 

Grove  Labs,  St.  Louis  (4-Way  cold  tab- 
lets), 5  sa  weekly,  thru  Donahue  &  Coe. 
N.  Y. 

Vlek  Chemical  Co.,  New  York  (all  prod- 
ucts), 2  sa  weekly,  52  weeks,  thru  Morse 
International,  N.  Y. 

Sterling  Drug  Co.,  Monticello,  111.  (Dr. 
Caldwell's  medicine),  sp  weekly,  52 
weeks,  thru  Sherman  &  Marquette,  Chi- 
cago. 

Carey  Salt  Co..  Hutchinson,  Kan.  (salt), 
3  sp  weekly,  thru  McJunkin  .  Adv.  Co., 
Chicago. 

E.    J.    Brach    &    Sons,    Chicago  (Swing 

candy  bar).  2  fa  weekly,  13  weeks,  thru 

Hill,  Blackett  &  Co.,  Chicago. 
Russell    Miller    Milling    Co.,  Minneapolis 

(Occident  flour),  3  sp  weekly,  26  weeks. 

thru    Campbell-Mithun,  Minneapolis. 
National    Candy    Co.,    St.    Louis  (Bobcat 

candy    bars),    9    ta   weekly,    52  weeks, 

thru    Oakleigh   R.    French    Assoc.,  St. 

Louis. 

WMAN  Mansfield,  O. 

Keiloag  Co.,  Battle  Creek  (40%  Raisin 
Bran ) ,  ta  weekly,  thru  Kenyon  &  Eck- 
hardt,  N.  Y. 

Miles  Labs,  Elkhart,  Ind.  (vitamins),  5  t 
weekly,  13  weeks,  thru  Wade  Adv.,  Chi- 
cago. 

Londonderry  Ice  Cream  Co.,  San  Francisco 
(ice  cream  mix),  5  t  weekly,  52  weeks, 
thru    McCann-Erickson,   San  Francisco. 

WENR  Chicago 

Curtis  Publishing  Co.,  New  York  (Sateve- 
post) ,  3  f  weekly,  thru  MacFai-Iand,  Ave- 
yard  &  Co.,  N.  Y. 

Republic  Pictures  Corp.,  New  York  ( "Man 
From  Frisco"),  5  so  thru  Donahue  & 
Coe.,  N.  Y. 

RKO  Pictures  Inc.,  New  York  ("Casa- 
nova Brown"),  7  sa,  thru  Donahue  & 
Coe.,  N.  Y. 

WICA  Ashtabula,  O. 

Cities  Service  Oil  Co.,  New  York  (gas,oil). 
3  ne  weekly,  thru  Foote,  Cone  &  Belding, 
N.  Y. 

Gulf  Oil  Corp.,  Pittsburgh  (gas.oil),  7  ne 
weekly,  thru  Young  &  Rubicam,  N.  Y. 


THE  SudinaAd.  OF 
BROADCASTING 


WJZ  New  York 

E.  Fougera  &  Co.,  New  York  ( Famel  cough 
syrup),  5  so  weekly,  26  weeks,  thru  J. 
M.  Korn  &  Co.,  Philadelphia. 

M.  J.  Brei'^enbach  Co.,  New  York  (Gude's 
Pepto-Mangin) ,  5  sa  weekly,  12  weeks, 
thru  Roche,  Williams  &   Cleary,   N.  Y. 

Maryland  Pharmaceutical  Co.,  Baltimore 
(Rem)  2  sa  weekly,  26  weeks,  thru  Jo- 
seph Katz  Co.,  N.  Y. 

Wesson  Oil  &  Snowdrift  Sales  Co.,  New 
Orleans  (Wesson  Oil),  9  ta  weekly,  thru 
Kenyon  &  Eckhardt,  N.  Y. 

Curtis  Publishing  Co.,  Philadelphia  (Sateve- 
post),  3  t  weekly,  thru  MacFarland, 
Aveyard  &  Co.,  N.  Y. 

Stephano  Bros.,  Philadelphia  (Rameses 
cigarettes),  18  fa  weekly,  thru  Aitkin- 
Kynett   Co.,  Philadelphia. 

Reader's  Scope  Magazine,  New  York,  4  ta, 
thru  H.  C.  Morris  &  Co.,  N.  Y. 

Vita  Var  Corp.,  Newark,  N.  J.  (Vita  Var 
paint),  2  sa  weekly,  26  weeks,  thru 
Ideas,  N.  Y. 

Maloney  Bros.  Nursery  Co.,  Dansville,  N. 
Y.,  3  .90,  thru  Armand  S.  Weill  Co.,  Buf- 
falo, N.  Y. 

WMAL  Washington 

Curtis  Publishing  Co.,  Philadelphia  (Sateve- 
post ) ,  t  weekly,  thru  MacFarland,  Ave- 
yard &  Co.,  N.  Y. 

Rice's  Baker,  Baltimore  (bread),  126  (o. 
thru  Wm.  A.  Schautz,  N.  Y. 

Stanco  Inc..  New  Yoi-k  (Mistol),  11  ta 
weekly,    thru   McCann-Erickson,    N.  Y. 

Benhaid  Ulmann  Co.,  New  York  (Bucilla 
yarns),  3  so  weekly,  26  weeks,  thru  Grey 
Adv.,  N.  Y. 

WFIN   Findlay,  O. 

Great  Atlantic  &  Pacific  Tea  Co.,  New 
York    (foods),  t,  sa  weekly,  direct. 

Burger  Brewing  Co.,  Cincinnati,  sp,  so, 
thru   Midland  Agency,  Cincinnati. 

Sterling  Drug  Co.,  Monticello,  111.  (Dr. 
Caldwell's  medicines),  sa,  thru  Sherman- 
Marquette,  Chicago. 

Kasco  Mills,  Waverly,  N.  Y.  (egg  pro- 
ducer), ta,  thru  Campbell-Sanford,  Cleve- 
land. 

KROW  Oakland,  Cal. 

Carter's  Products,  New  York  (proprietary), 

2  sa  weekly,  52  weeks,  thru  Ted  Bates 
Inc..  N.  Y. 

Signal  Oil  Co.,  Los  Angeles,  sa  weekly, 
thru  Barton  A.  Stebbens  Agency,  Los 
Angeles. 

KPO  San  Francisco 

Joe  Franklin  Meyer  Industries,  Dallas 
(candy),  sp  weekly,  thru  Rogers  &  Smith, 
Dallas. 

Raymond  Labs,  St.  Paul  (Rayve  Shampoo), 

3  so  weekly,  thru  Milton  Weinberg  Adv. 
Agency,   Los  Angeles. 


KTSA  San  Antonio 

Ex-Lax  Inc.,  Brooklyn  (laxative),  4  fa 
weekly,  52  weeks,  thru  Joseph  Katz  Co., 
N.  Y. 

Culver  Transfer  &  Storage  Co.,  San  An- 
tonio, 5   sa   weekly,  direct. 

Interstate  Theatres,  San  Antonio,  28  sa. 
thru  Thomas  F.  Conroy  Inc.,  San  An- 
tonio. 

Byer-Rolnick  Co.,  Dallas  (hats),  sp  weekly, 
13  weeks,  thru  Tracy-Locke  Co.,  Dallas. 


Agency  on  Coast 

DOHERTY,  CLIFFORD  &  SHEN- 
FIELD,  New  York  agency,  will 
establish  Hollywood  offices  in  late 
October  with  Myron  Button  as 
West  Coast  manager.  Mr.  Button 
was  formerly  producer  of  the  Blow 
Co.,  on  NBC  Ginny  Simms  Show. 
In  his  new  capacity  he  will  act  in 
a  tri-fold  capacity  as  agency  pro- 
ducer-director-writer on  the  Grade 
Fields  Show,  starting  on  147  Blue 
stations  on  Nov.  14,  Tuesday,  9-9:30 
p.m.  (EWT),  with  West  Coast 
repeat,  9-9:30  p.m.  (PWT).  Spon- 
sor is  Bristol-Myers  Co.,  New  York 
(Ipana,  Mum). 

Ernest  Alley 

ERNEST  V.  ALLEY,  64,  parner 
of  Alley  &  Richards  Co.,  New  York 
and  Boston  agency,  died  at  his 
home  in  West  Newton,  Mass.  of  a 
heart  attack.  Mr.  Alley  started  his 
advertising  career  by  working  on 
his  hometown  paper,  the  New  Bed- 
ford Standard,  then  joined  the  Cur- 
tis Publishing  Co.  in  Boston  before 
organizing  his  own  firm  in  1921. 
He  is  survived  by  his  wife  and  a 
daughter. 

Ver  Standig  Agency 

M.  BELMONT  VER  STANBIG 
has  opened  an  advertising  and  mer- 
chandising agency  under  his  name 
at  1120  Connecticut  Ave.,  N.  W., 
Washington.  The  phone  is  Repub- 
lic 2929.  Mr.  Ver  Standig  was  for- 
merly commercial  manager  of 
WWDC  Washington.  Herman  M. 
Paris  succeeds  him  at  the  station. 
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GIMBEL  Bros.,  Inc.,  New  York  d 
jiartmeiit  store,  last  week  started 
f-ampaigii  to  recruit  workers  for  til 
("hristnias  holidays,  u.sing  one-minu 
live  spot  aimouncements  at  varyii; 
intervals  on  WMCA  and  WQXR  Ne 
York.  Advertising  jilaced  direct.  i 
WHITEHALL  PHARMACAL  C.^ 
a  division  of  American  Home  Producti 
Cori)..  New  York,  has  appoint^ 
Daneer-Fitzgerald-Sample,  New  York 
to  handle  consumer  advertising  fij) 
Kolynos  toothpowder.  Product  is  noi 
promoted  on  Romance  of  Helen  Trevi 
and  Mr.  Keen,  Tracer  of  Lost  Person 
on  CBS  and  at  intervals  on  Fron 
Page  Farrell.  NBC.  Agency  continuef 
to  handle  to  Kolynos  toothpaste.  j 
SEALY  MATTRESS  Co..  Cbicagj 
on  Oct.  13  began  quarter  hour  shoi 
featuring  Dick  (Two  Ton)  Baker  a| 
the  piano,  Friday  on  WGN  Chicagd 
Contract  for  30  weeks  was  placed  Iq 
Seliwimmer  &  Scott,  Chicago.  * 
LOCAL  LOAN  Co.,  Chicago,  ou  Oct 
IC  began  participation  five  times  weeK 
l.v  in  Record  Reveille  on  WGN  Chjj 
cago.  The  .52-week  contract  was  placd 
by  Van  Hecker  Adv..  Chicago.  ' 

ALDEN  CHICAGO  MAIL  ORDE^ 
Chicago,  Oct.  22  started  sponsorsh' 
of  new  quarter-hour  prep  spon 
show,  Alden  Sportsca.it,  on  WCF 
Chicago.  The  13  week  contract  wi 
pjaced  by  Craig  E.  Dennison  Adi 
Chicago. 

SWIFT  &  CO.,  Chicago  (ham 

bacon  division ) ,  on  Nov.  1  renews  i  

S:.80  to  8:4.5  a.m.  (CWT)  portion  (fl 
the  Blue  Breakfast  CluJ)  program.  Thi 
52-week  contract  placed  by  .T.  Walte: 
Thompson  Co.,  Claicago. 

HOLEPROOF  HOSIERY  CO.,  Mil 
waukee.  has  appointed  RuthraufE  i 
Ryan,  Chicago,  to  handle  its  advertis 
ing.  Radio  is  said  to  be  considered. 

SCHOENHOFEN  &  Edelweiss  Brew 
ing  Co.,  Chicago  (Edelweiss  Beer),  oi 
Oct.  16  began  sponsorship  of  a  guar 
ter-hour  show  featuring  the  Dinninj 
Sisters,  Monday  thru  Friday  oi 
WENR  Chicago.  The  52-week  con 
tract  was  placed  by  Olian  Adv.  Co. 
Chicago. 

PARAMOUNT  PICTURES  Inc. 
New  York,  on  Oct.  4  renewed  timi 
signals  on  WMAQ  Chicago,  thrio 
weekly  for  52  weeks ;  and  effectiv 
Oct.  16  began  spot  announcement 
thrice  weekly  till  forbid  for  motioi 
picture  "Since  You  Went  Away"  o: 
Chicago  stations  WMAQ  WEN! 
WBBM  WGN  WAIT  WAAF  WCFl 
W,JJD  WIND.  Agency  is  M.  M 
Fisher  Co.,  Chicago. 

HARRY  G.  SERLIS,  -lirector  o 
sales  and  advertising  of  the  Bom; 
Wine  Co.,  Delaware  Corp.,  Fresnc 
Cal.,  has  been  elected  a  vice-president 

KNOMARK  Mfg.  Co.,  Brooklyn,  ha 
appointed  Franklin  Bruck  Adv.,  Ne\ 
York,  to  handle  advertising  for  Esquir 
Boot  Polish  and  Knomark  Shoe  Pol 
ish.  Media  plans  include  radio  fo 
both  products.  Esquire  is  currently  pre 
moted  on  a  six-weekly  quarter-hou 
sportcast  on  WMCA  New  York. 

WESSON  OIL  &  Snowdrift  Sale 
Co.,  Inc.,  New  Orleans,  last  week  bf 
gau  promotion  of  salad  oil  with  one 
minute  transcribed  and  chain  brea 
announcements  at  varying  frequencie 
on  WFIL  WLIB  WOR.  More  sta 
tions  in  the  Wesson  market  may  b 
added  shortly.  Agency  is  Kenyon  1 
Eckhardt,  New  York. 

CONSUMER  VITAMIN  Corp.,  Ne^ 
York,  has  appointed  Blaine-Thomt 
son  Co.,  New  York,  to  handle  advei 
tising  for  vitamin  products.  Radio  wil 
be  used. 
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YOU  MAY  BE  ABLE  TO  POLE-VAULT 
14  FEET  - 


YOU  CAN'T  LAUNCH  YOURSELF  INTO 
WESTERN  MICHIGAN  FROM  "OUTSIDE"! 

Just  to  look  at  a  map,  it  seems  reasonable  to  ex- 
pect that  you  could  cover  Western  Michigan  with 
a  big  Chicago  or  Detroit  radio  station.  But  maps 
don't  show  fadings  which  is  practically  a  Chinese 
Wall  around  this  area. 


WKZO  has  the  AUDIENCE  in  Western  Michi- 
gan— an  audience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  Autumn  of  1943) 
proved  WKZO's  outstanding  dominance  not 
only  in  its  primary  market,  bu^  also  in  out- 
lying communities  of  Western  Michigan. 
Cities  and  towns  covered  in  this  coincidental 
area  study  were,  specifically,  Kalamazoo,  Al- 
legan, Byron  Center,  Dorr,  Martin,  Moline, 
Otsego,  Plainwell  and  Wayland. 

Here  are  the  Thursday  evening  figures,  7  to 
10  p.m. — actually  by  far  the  lowest  in  the 
week  for  WKZO! 

WKZO   38.2% 

STATION   B   37.6% 

SIX  OTHERS  22.3% 

MISC.  —  1.9% 


But  Western  Michigan  is  important  enough  to 
warrant  intensive  cultivation  from  within.  And 
fortunately,  you  can  do  a  whale  of  a  job  with 
WKZO  alone,  because  WKZO  has  the  majority  of 
the  audience  in  this  area. 

Take  a  look  at  the  excerpt  from  a  recent  Hooper 
Survey,  on  the  left.  The  full  report  will  be  gladly 
sent  you  on  request — or  just  ask  Free  &  Peters. 


*  Earle  Meadows,  U.  S.,  pole-vaulted  14  feet,  3|4  inches  at  the 
Olympic  Games,  1936. 


WKZO 


5000  Watts 
590  KC 
CBS 


Strongest  selling  force  in  Western  Michigan 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 

KALAMAZOO 


FREE    &    PETERS,    INC.,    EXCLUSIVE    NATIONAL  REPRESENTATIVES 
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IT  TAKES  4 

2200  H. P.  Motors 
to  Drive  a  Qm^^ 


#  IT  TAKES  A 

50,000 

watt  station 
in  Denver  to 
sell  this  market 
and  the  Moun- 
tain and  Plain 
States  Region, 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  one  with: 

Power  (50,000  watts) 

Top  NBC  Programs 

Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
**Ross  Federal  Survey 


GROVE  LABS.,  St.  Louis  (cold 
tablets),  has  started  spot  announce- 
ments on  19  Canadian  stations.  Ac- 
count was  placed  by  Russel  M.  Seeds 
Co.,  Chicago. 

DR.  J.  O.  LAMBERT  Ltd.,  Montreal 
(proprietary),  has  started  another  sp 
ries  of  Memoirs  of  Dr.  J.  0.  Lambert. 
transcribed  adventure  program,  on  19 
eastern  Canadian  stations.  Account 
was  placed  by  J.  E.  Huot  Ltd.,  Mon- 
treal. 

MORGAN  Furniture  Co.  is  sponsoring 
The  Morgan  Five  on  WNAC  Boston 
and  WEAN  Providence.  The  live- 
minute  musical  program  is  heard  14 
times  weekly  on  WNAC  and  11  times 
weekly  on  WEAN. 

SCHROEDER  Bros.,  New  York,  agent 
for  Palomino  and  Vergara  wines,  Rioja 
table  wines,  Anis  del  Mono  Anisette 
and  imported  food  products,  has  ap- 
pointed B.  D.  lola  Co.,  New  York,  to 
handle  advertising.  Radio  will  prob- 
ably be  used. 

ACME  BREWERIES,  San  Francisco 
(beer),  has  started  sponsorshii)  of 
seven  two-hour  recorded  concert  pro- 
grams weekly  on  KYA  San  Francisco. 
Contract  is  for  52  weeks.  Agency  is 
Brisacher,  Van  Norden  &  Staff,  San 
Francisco. 

FLOWERY  Manicure  Products  Corp., 
New  York  (Flowery  Manicure  Aids), 
has  placed  its  account  with  Frank 
Kiernan  Co.,  New  York.  Radio  plans 
are  said  to  be  included. 

HOLLWOOD  Shoe  Polish,  Richmond 
Hill.  N.  Y.,  has  named  Vanguard  Adv.. 
New  York,  as  agency.  Radio  plans  are 
said  to  be  included. 

BREAKFAST  CLUB  Coffee  Inc., 
Los  Angeles,  for  the  third  consecu- 
tive year  has  renewed  daily  quarter- 
hour  participation  in  Make  Believe 
Ballroom,  on  KFWB.  Contract  is  for 
52  weeks.  Lockwood-Shackelford  Adv., 
Los  Angeles,  has  account. 


Lusk  Resigns 

ROBERT  E.  LUSK,  executive 
vice-president  of  Pedlar,  Ryan  & 
Lusk,  New  York,  has  resigned,  and 
the  agency  has  reverted  to  Pedlar 
&  Ryan,  the  name  it  held  when 
Mr.  Lusk  joined  in  January  of  this 
year.  Mr.  Lusk  was  formerly  vice- 
president  of  Golgate-Palmolive-Peet 
Co.,  and  was  previously  an  execu- 
tive of  Ted  Bates  Inc.,  and  Benton 
&  Bowles,  New  York. 


CHARLES  H.  EATON,  active  in  the 
men's  wear  and  retail'  field  for  the 
past  20  years,  has  been  named  sales 
manager  of  Wilson  Bros.,  Chicago, 
men's  wear  firm. 

GENERAL  TIRE  &  Rubber  Co.  has 
resumed  sponsorship  of  Thanks  to 
America,  half  hour  variety  show,  over 
WNAC  Boston  and  the  Yankee  Net- 
work in  New  England. 

HOBBS  GLASS  Co..  Toronto  (glass 
and  plastics),  has  started  Fred  War- 
ing networiv  program  on  CJBC  Tor- 
onto. Account  was  placed  by  J.  Wal- 
ter Thompson  Co.,  Toronto. 

PEGGY  SAGE  Inc.,  Montreal  (cos- 
metics), has  started  stylecasts  thrice 
weekly  on  CFRB  Toronto.  Account 
was  placed  by  .1.  Walter  Thompson 
Co.,  Montreal. 

KELLOGG  Co.  of  Canada,  London. 
Ont.  (cereals),  has  renewed  for  the 
seventh  consecutive  season  Madeleine 
et  Pierre  on  CKAC  Montreal.  Account 
was  placed  by  J.  Walter  Thompson 
Co.,  Toronto. 

HUBBARD  MILLING  Co.,  Mankato. 
Minn.,  has  renewed  52-week  contract 
for  10-minute  quiz  .show  titled  Mother 
Huhhard  Party  Line  on  WJAC  Johns- 
town, Pa.  x\gency  is  Ivan  Hill  Adv.. 
Chicago. 


Stability  C  ounts 

NOW-AND  IN  THE 
POST-WAR  PERIOD 

HE  rich  markets  of  Richmond  and  Vir- 
ginia, covered  by  Station  WRNL,  are 
stable  markets  .  .  .  the  markets  you  will 
want  to  cultivate  for  present  and  post  war 
sales. 

For  first  choice,  then,  you'll  choose  the 
stable   Richmond   station.   As   proof  of 
.  WRNL's  constancy  we  present  the  follow- 
ing facts: 


CANADA  STARCH  Co.,  Montr-n* 
(corn  syrup),  has  started  Frem  h  1 
language  dramatic  show  weekly  ot' 
CKAC  CHRC  CKCH.  Account  v.a?' 
I)laced  by  Vickers  &  Benson.  Monrre:j' 

ST.  PETERS  SEMINARY.  Lond.ij 
Ont..  on  Oct    15  started  Sunday  j 
ernoon  half-hour  School  of  Chriat  iji 
CKLW  ("FPL  C;KNX.  Account  plar 
direct. 


li 


HUNT  BROS.  Packing  Co..  Los  A| 
geles.  lias  appointed  Blow  Co..  Holl 
wiioil.   to   handle    advertising.  Radi 
will  <-ontinue  to  be  used  with  othi 
media. 


SPORTS  AFIELD  Publishing  Cl^ 
^Minneapolis,  has  appointed  Ralph  1  | 
Jones  Co..  Cincinnati,  to  handle  a 
vertising  for  Hporl.'<  Afield.  Campai; 
said  to  represent  "the  largest  adve 
rising  promotion  ever  placed  behind  i 
outdoor  publication,"'  calls  for  the  us 
of  radio  in  addition  to  metropolita 
newspapers  and  trade  i>apers. 

ALLEN  B.  DT'MONT  Labs..  I'uxstiU 
N.  .L.  manufacturers  of  receiver  ai 
transmission  television  equipment  ai: 
up-rator  of  WABD,  New  York  tel 
vi-:ion  station,  has  named  I>ave  ' 
Alber  Associates,  New  York,  to  hand 
publicity  and  public  relations. 

SAVIFT  &  Co.,  Chicago  ( Swiftee 
))egan  renewal  of  chain  breaks  Oct 
20  for  13  weeks  on  WFBM  KOB 
WFCI.  Agency  is  McCann-EricksiJ 
Chicago.  I 

HE.VLTH-MOR  Inc..  Chicago,  has  ;ij 
pointed  Cruttenden  &  Eger,  Chica 
as  agency.  Radio  plans  are  being  cp| 
sidered. 

RCA-VICTOR  Co..  Montreal  (w 
cordings),  has  started  Music  Amei 
ica  Loves  Best  on  CJBC  and  CFCi 
Account  was  placed  by  Spitzer  l 
Mills.  Toronto.  ' 

CANADIAN  SILK  Products  C4 
Montreal  (Orient  Hosiery),  h!j[ 
started  thrice-weekly  musical  spc 
announcements  on  17  Canadian  sti 
tions.  aud  news  flashes  three  time 
and  five  times  weekly  on  CKEY  an 
("FRB  Toronto,  respectively.  Accour 
was  jjlaced  by  Ronalds  Adv.  Agenc; 
Montreal. 

KOHLER  Co.,  Kohler.  Wis.,  has  ai 
pointed  Roche,  Williams  &  Clear; 
Chicago,  to  handle  its  advertising.  Rs 
dio  is  said  to  be  considered. 

CRAMER  PRODUCTS  Co..  Ne' 
York,  has  appointed  Needham  &  Grol 
mann.  New  York,  to  handle  advertii 
ing  for  .Joy  cake  mixes.  In  a  test  can 
paign  for  the  product,  radi<i  will  1 
used  in  selected  key  cities. 


•  70.8%    OF  THE   NATIONAL  ADVERTISERS 
THIS  STATION  ARE  RENEWALS. 


ON 


88%  OF  THE  LOCAL  ADVERTISERS  ON  THIS  STA- 
TION ARE  RENEWALS. 


Adverlise-s  don't  renew  contracts  unless 
the  medium  they  use  pays  off  in  results. 


WRNL 


5000  WATTS 

NIGHT-DAY  910  KC 


A    (iUIDB    to    advertisers  plannii 
campaigns    or    promotion    in    Lati ' 
America  will  be  brought  out  soon  1 
Frank  F.  Lopez.  New  York  publishe 
It  will    include    all    leading   public  [ 
tion.s  aud  radio  stations.  1 


^  NETWORK 

WFMJ 

YOUNOSTOWN/ 
OHIO  / 


•••EDWARD  RETRY  &.  CO.,  INC. NATION AL  REPRESENT/^ 


•IVES 


METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 

New   York,  Chicago,  Detroit,  Atlanta, 
San  Francisco 
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Absurdly  simple  -  use  WTAG. 


I 


The  national  rating  on  a  recent  talk  by  President  Roosevelt  was 
26.4  Here  are  a  few  of  the  Hooper  ratings  (week  after  week)  on 
WTAG  for  the  Fall  and  Winter,  1943  -  1944. 


Lux  Radio  Theater 
Kate  Smith 
Vox  Pop 
Dr.  Christian 
Burns  and  Allen 
Blondie 

and  so  on  — 


36.0 
34.3 
33.3 
31.8 
31.0 
30.7 


WTAG  delivers  two  to  four  times  the  audience  delivered 
by  the  average  station.  You  know  the  national  ratings 
for  these  same  shows.  Consequently,  WTAG  is  one  of 
the  most  productive  and  least  expensive  stations  to  use, 
anytime  —  anywhere.  A  big  stations,  in  a  big,  money- 
laden  market. 


^ ^       f  ^"'y  "mentioned  night-time  programs.  Okay,  here  are 

some  daytime  programs. 


Kate  Smith  Speaks 

Big  Sister 

1  P.  M.  News  - 


23.3 
21.3 
24.7 


AUL   H.    RAYMER    CO.    Naf/ono/    Sa/es    Repr  e%Qr\\ o\\y 


WORCESTER 


fWHED    AND    OPERATED    BY    THE    WORCESTER  TELEGRAM-GAZETTE 
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580  KC 
5000  Watts 
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the  shortest  distance 
between  two  points! 


Comparative  Schedule  of  the  Spectrum 
And  Recommendations  for  Allocatiom 


A  Money-Saving, 
High-Speed  Tool 
For  Every  Business 


With  additional  planes  and  space  available  for  all  urgent  cargo,  S-mile-a- 
minute  Air  Express  directly  serves  hundreds  of  L  .S.  cities  and  scores 
of  foreign  countries.  And  shippers  nationwide  are  now  saving  an  average 
of  more  than  10%  on  Air  Express  charges  —  as  a  result  of  increased 
efficienev  developed  to  meet  wartime  demands. 

WRITE  TODAY  for  "North.  East,  South,  West"'— an  informative  book- 
let that  ^v-ill  stimulate  the  thinking  of  every  executive.  Dept.  PR-11, 
Railway  Express  Agency,  230  Park  Avenue,  New  "Y  ork  17,  N.  Y.,  or  ask 
for  it  at  anv  local  office. 


FOLLOWING  is  a  comparative 
schedule  of  the  radio  spectrum 
showing  present  allocations,  recom- 
mendations of  the  Interdepart- 
ment  Radio  Advisorj^  Committee, 
those  of  the  Radio  Technical  Plan- 
ning Board  and  others.  Recom- 
mended allocations  will  be  listed  in 
Broadcasting  as  new  requests  are 
presented. 

standard  Broadcast 
Present.   550-1600  kc. 
LRAC.  540-1600  kc. 
RTPB,   520-1600  kc. 

FM  Broadcast 

Present,  42-50  mc. 
IRAC.  42-54  mc. 

RTPB.  41-43  mc  (educational);  4.3-56 
mc    (  commercial ) . 

U.  S.  Office  of  Education,  15  channels 
200  kc  wtde,  adjoining  commercial  FM. 

Cowles  Broadcasting  Co.,  400  channels, 
100  kc  wide,  60-100  mc  for  toth  educa- 
tional and  commercial  FM. 

Television 

Present,  7  channels,  6  .mc  wide,  50-56 
mc,  60-72  mc,  78-90,  96-108  mc;  11  channels. 
6  mc  wide,  162-168  mc,  180-192  me,  204- 
216  mc,  230-242  mc,  258-270  mc,  282-294  mc. 

IRA^,  a  channels,  6  mc  wiae,  54-108  mc: 
6  channels,  6  mc  wide  or  3  channels  12 
mc  wide,  158-218  mc  (primarily  for  tele- 
vision relay  but  possibly  for  television 
broadcasting) ;  31  channels,  16  mc  wide, 
45-1000  mc.  (If  20  mc  channels  are  re- 
quired IRAC  suggeits  ultimate  allocation 
be  extended  to  960  mc,  which  would  permit 
25  channels  20  mc  wide). 

RTPB,  9  channels,  6  mc  wide,  60-114 
mc;  17  channels.  6  mc  wide,  below  250  mc. 
Channels  as  wide  as  20  mc,  46-1060  mc: 
relay  channels,  1600-1900  mc:  4600-5400 
mc;  69o0-7500  mc;  experimental,  17,500- 
18,700  mc. 

Cowles  Broadcasting  Co.,  40  channels, 
13  mc  wide,  480-1000  mc.  Auxiliary  serv- 
ices, including  relay  .-tatioT's  and  s-t  links. 
30-475  mc.  Links  between  cities  and  sychro- 
nization  control,  alove  1000  mc. 

Facsimile 

Present,  10  channels,  25  kc  wide,  25,- 
012.5-25,262.5  kc  (W2XR  authorized  to 
transmit  facsimUe  in  FM  band,  43-50  mc). 

IRAC,  no  recommendations. 

RTPB,  20  channels.  100  kc  wide,  154-156 
mc  for  broadcast  facsimile  and  other  types, 
including  transmission  of  paid  messages, 
police   and  weather  information. 

Cowles  Broadcasting  Co.,  80  channels,  50 
kc  wide,  utilizing  FM  channels,  52-56  mc: 
100  channel^.  50  kc  wide,  utilizing  FM 
channels,   475-480  mc. 

International  Broadcast 

Present  6000-6200  kc:  9500-9700  k«  11.- 
700-11,900  kc:  15,100-15.350  kc;  17,750- 
17,850  kc;  21,450-21,675  kc;  25,600-26.600  kc. 

IRAC,  no  recommendation  for  interna- 
tional broadcast  channels.  IRAC  suggests 
international  point-to-point  relays  in  fol- 
lowing space:  6250-6900  kc;  9200-9985  kc: 
10,200-11,850  kc;  15,015-16,200  kc;  17,150- 
17,o00  kc. 

RTPB,  same  as  present  allocations,  but 
adding    25,600-25,750  kc. 

Broadcast  Relay 

Present,  ranges  in  spectrum  from  1606 
kc-39,820  kc. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  A I R  L I N  E  S  of  the  United  States 


W  H  B  Q,  Memphis,  Tenn. 

.  .  .  this  will  express  our  appre- 
ciation for  the  Individual 
soles  presentations  on  The 
AP  Telescripf  programs. 

E.  A.  Alburty 
Manager 


available  through 

PRESS  ASSOCIATION,iNc. 

SOCeckafelUr  Plasa 

New  York.  N.  Y. 


IRAC,  156-158  mc. 
RrPB,  same  as  present  allocations,  adi 
ing   330-344   mc;    1210-1220  mc. 

Amateurs 

Present,    1750--. 50     kc;     3500-4000    k<  | 
7000-7300  kc;   14,000-14,400  kc;  28-30  mi 
56-60   mc;    112-116   mc;  224-230    mc;  4(i 
401   mc.  I 

IRAC,  3500-3900  kc;  7000-7400  kc;  11 
000-14,400  kc;  21,000-22,000  kc;  28-30  cJ 
144-149  mc;  218-225  mc;  420-460  mc;  113 
1225  mc;  2500-2700  mc;  5200-5750  M 
10,000-10,500  mc;  21,000-22,000   mc.  | 

RTPB,  3.5-4  mc;  7-7.3  mc;  14-14.4  ni 
21-22  mc;  28-30  mc;  56-60  mc;  114-118  mi' 
224-230  mc;  448-480  mc;  940-960  mc;  1781 
1920    mc;    3600-3850    mc;  7150-7700 

ARRL,  1750-2C50  kc;  3500-4000  k. 
7000-7300  kc;  14,000-14,400  kc;  21-22  m 
28-30  mc;  56-60  mc;  112-116  mc;  224-2! 
mc;  448-480  mc;  896-960  mc;  1792-1920  m 
3584-3840  mc;  7168-7680  mc;  14,336-lo,3f « 
mc;  28,672-30,720  mc  and  up. 


Names  McCann-Erickson 

HOME  Products  International  Ltd 
New  York,  set  up  to  handle  expoi 
sales  for  American  Home  Product- 
Corp.,  New  York,  has  named  Mc- 
Cann-Erickson Inc.,  New  York,  t 
handle  advertising  in  Latin  Amer 
ica,  effective  Jan.  1,  1945.  RadL- 
will  be  used  in  1945  for  Kolyno; 
Anacin,  Three-in-One  products  an 
Vaness  lipstick  and  face  powder, 
with  details  still  to  be  determiner 
Luis  G.  Dillon,  for  ten  years  vAi 
M-E  Buenos  Aires  office,  now.  i 
New  York,  has  been  assigned  t 
handle  the  account.  HPI  has  set  u 
a  foreign  advertising  departmer 
under  the  direction  of  W.  I.  Shug( 
former  vice-president  in  charge  o 
foreign  advertising  of  John  F.  Mu; 
ray  Adv.,  New  York,  which  handle 
a  number  of  AHP  accounts.  Mi 
Shugg  was  previously  advertisin 
manager  of  Kolynos  and  Everread 
Co. 


Cigarette  Series 

LIGGETT  &  MYERS  TOBACC 
Co.,  New  York,  has  startt 
Chesterfield  Time  on  127  CBS  sti 
tions  Tuesday,  Wednesday  ar 
Thursday,  7:15-7:30  p.m.  repla 
ing  John  Nesbitt's  Passing  Parad 
Martin  Block,  record  ni.c. 
WNEW  New  York,  announces  ar 
m.c.'s  the  new  show.  Talent  ii 
eludes  Paul  Baron's  orchestr 
Johnny  Johnston  and  Monica  Lewi 
singers.  Because  of  his  health,  M 
Nesbitt  was  granted  a  release  fro 
his  contract,  according  to  Willia 
Morris  Agency.  He  continues  c 
W  estinghouse  Program  on  NB 
Sunday.  Agency  is  Newell-Emme 
Co.,  New  York. 


WOMEN 


Alice  Hughes — noted  newspa- 
per woman  with  crisp  com- 
ments on  world  and  home 
affairs.  9:03-9:13  Daily;  7:45- 
8:00  p.m.  Sunday 


ANALYSIS 

fohaiiiies  Steel — his  hard-hit- 
ling  material  comes  from  in- 
ernational  contacts,  from 
;)nsidc  diplomatic  circles.  7:30- 
i,':45  p.m.  Daily 


NEWS 


PERSONALIZED 

Norman  Jay — vivid  reporting 
by  newsworthy  open  letters 
to  famous  personalities.  "Very 
Truly  Yours",  9:15-9:30  p.m. 
Monday,  Wednesday,  Friday 


COMMENTARY 

Frank  X;w^</o(/  — distinguished 
for  searching  interpretation 
and  widely-quoted  opinions. 
10:30-10:45  p.m.  Tuesday 
through  Saturday 


^  Whatever  they're  looking  for,  New 
York  listeners  know  they  can  count  on 
WMCA  for  all  the  angles  on  the  news. 
It's  all  there — in  one  place,  on  one  spot 
on  the  dial.  Besides  running  an  unusual 
news  department,  WMCA  likes  to 
tackle  the  rest  of  its  schedule  with  this 
brand  of  thoroughness — the  very  same 
thoroughness  that  has  earned  for 
WMCA  a  reputation  as  "America's 
Leading  Independent  Station". 

wmca 

FIRST  ON  NEW  YORK'S  DIAL  570 


WASHINGTON 


Richard  Eaton  —  presents  dip- 
lomats, statesmen  and  last- 
minute  facts  broadcast  direct 
from  the  Nation's  Capital. 
9:15-9:30  p.m.  Tuesday 


WORLD-WIDE 

"World's  Front  Page" — reports 
from  world  news  centers  by 
Christian  Science  Monitor 
correspondents.  6:30-6:45  p.m. 
Monday  thru  Friday 
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DRAMATIC 

"Five  Star  Final" — unfolds  the 
day's  news  events  in  stirring 
dramatization.  7:15-7:30  p.m. 
Monday  thru  Friday 


HOURLY  BULLETINS 

New  York  Times  Neus  Bath- 
tins  broadcast  every  day  .  .  . 
every  hour  ...  on  the  hour. 
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Transfer  of  WSAR  Approved  by  FCC; 
KORN,  KVOX,  WCOL  Cases  Granted 


LONG-PENDING  transfer  appli- 
cation of  WSAR  Fall  River,  Mass., 
requesting  consent  to  sale  of  WSAR 
by  Doughty  &  Welch  Electric  Co., 
owned  by  William  T.  Welch,  to  the 
Fall  River  Herald-News  for  ap- 
proximately $175,000,  was  granted 
by  the  FCC  last  week  following 
consideration  of  issues  involving  op- 
eration under  the  new  ownership 
by  a  trusteeship. 

The  Commission  also  granted  the 
application  of  KORN  Fremont, 
Neb.,  for  acquisition  of  control  by 
Arthur  Baldwin  through  purchase 
of  139  shares  common  stock  for  $8,- 
754.70;  the  application  of  KVOX 
Moorhead,  Minn,  for  relinquishment 
of  control  by  David  C  Shepard,  and 
the  WCOL  Columbus  application 
for  voluntary  assignment  of  license 
from  WCOL  Inc.  to  Lloyd  A.  Pix- 
ley,  Martha  P.  Pixley,  Milton  A. 
Pixley  and  Grace  M.  Pixley,  part- 
ners, doing  business  as  The  Pixleys. 


No  monetary  considerations  were 
involved  in  the  two  latter  tran.s- 
fers. 

In  granting  the  Fall  River  appli- 
cation, pending  for  several  years 
because  of  the  trusteeship  aspect 
arid  the  question  of  purported  ten- 
dency toward  local  monopoly  in 
public  opinion,  the  Commission 
found  "that  provision  has  been 
made  for  competent  interested  man- 
agement of  the  station  by  trustees 
who  have  shown  that  it  will  be  a 
matter  of  primary  interest  with 
them,  and  the  station  will  be  man- 
aged by  a  competent  experienced 
executive." 

The  FCC  also  said  that  the  evi- 
dence presented  afforded  assurance 
that  operation  of  WSAR  by  Fall 
River  Broadcasting  Co.,  owned  by 
the  newspaper,  would  "provide  a 
service  which  is  efficient  and  at  the 
same  time  on  a  broad  basis  con- 
sonant with  the  obligations  of  li- 


IF  YOU  SELL 

SHOE$ 


(OR  SHIRTS 
OR  SHEETS> 


A 


SK  YOUR  DltTRIBUTOR 


ABOUT 


KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
many  brogues  and  boots  that  means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 


tal daytime  survey  made  in  Virgin- 
ia, Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word"  for  it.  Ask  your  local  distrib- 
utor. He  knows  —  and  ten  to  one 
he'll  say  "KDAL"! 


New  'Pulse'  Data 

NIGHT  listening  in  the  North  Jer- 
sey area  far  surpasses  night  listen- 
ing in  the  two  neighboring  metro- 
politan areas — New  York  and  Phil- 
adelphia— The  Pulse,  New  York, 
reports  in  the  Oct.  15  issue  of  its 
monthly  -newsletter  The  Radio 
Audience.  Hour-by-hour  chart  for 
July  and  August,  shows  that  the 
percentage  of  sets-in-use  is  5  points 
higher  at  night,  and  3  points  higher 
during  the  day  in  North  Jersey  as 
compared  to  New  York,  for  15  of 
the  16  hours  measured,  with  the 
latter  city  coming  out  on  top  only 
for  the  hour  before  midnight.  Five 
out  of  nine  daytime  hours  and  all 
night-time  listening  have  more  lis- 
teners in  North  Jersey  than  in 
Philadelphia,  according  to  the  re- 
port. 


censees  to  render  service  in  the 
public  interest." 

Commissioner  Case  concurred  but 
reserved  his  opinion  insofar  as  the 
derision  indicates  that  trustees 
without  beneficial  interest  are  not 
proper  station  licensees. 

In  its  decision,  the  Commission 
pointed  out  that  it  has  heretofore 
indicated,  in  actions  upon  other  ap- 
plications, that  it  has  "serious 
questions  as  to  whether  broadcast 
stations  should  be  licensed  under 
conditions  where  responsibility  for 
management  would  be  placed  in  the 
hands  of  trustees  without  beneficial 
interest,  for  rnanagement  in  the 
manner  of  trust  properties,"  and 
stated,  "in  its  judgment,  the  duties 
and  responsibilities  which  devolve 
upon  licensees  of  broadcast  stations 
should  not  be  placed  in  the  hands 
of  persons  and  organizations  whose 
primary  interests  are  in  rendering 
general  trust  services  as  trustees." 

Fremont  Grant 

In  the  Fremont  action  Mr.  Bald- 
win, president  and  6%  owner  of 
KORN,  purchased  the  139  ot  an 
outstanding  total  of  189  shares 
from  Lloyd  C.  Thomas  (30%), 
owner  of  KGFW  Kearney;  Earl 
J.  Lee  (21%),  vice-president;  S. 
S.  Sidner  (16%);  A.  C.  Sidner 
(5%),  and  H.  A.  Gunderson  (2%). 
Relinquishing  parties  stated  they 
require  more  time  to  devote  to  their 
other  business  interests,  according 
to  the  application.  Remaining  minor 


Photo  by  U.  S.  Army  Signal  C( 

TWO  TOP  TALKERS  take  o 
two  new  radio  programs  at  F 
Benning  Infantry  School.  The 
eyeopener,  The  Morning  Mess, 
conducted  by  Pvt.  Radcliffe  E, 
(right),  former   NBC  annour 
and  newscaster.  Program  is  on 
air  Monday  through  Friday 
WDAK  Columbus,  Ga.   Pvt.  E 
Keplinger,  winner  of  the  1943  H 
Davis  National  Memorial  Anno 
cers'  Award,  conducts  The  Infan 
Hall  of  Fame,  via  WRBL  CoIi) 
bus.  Prior  to  induction  he  was  n( 
and    special    events  director 
KOMO  and  KJR  Seattle. 


KORN  interest  not  involved  in 
transfer  is  divided  among  16  oi. 
individuals. 

In  the  KVOX  grant  Mr.  Shep 
transferred  68  shares  common  st 
to  John  W.  Boler  (49  sh),  pr 
ident;  M.  M.  Marget  (3  sh),  vi* 
president   and   general  manag 
and  R.  S.  Felhaber  (8  sh) ,  attorn 
Transfer  of  9  shares  is  also 
volved,  from  Howard  S.  Johns, 
vice-president,  to  Mr.  Felhaber 
cording  to  the  application,  transf 
are  made  to  Mr.  Boler  "as  ac 
tional  compensation  for  his  m 
agement  and  development  of 
corporation  in  behalf  of  Mr.  Sh 
ard  and  Mr.  Johnson";  to  Mr.  M 
get  "for  his  assistance",  and  to  B 
Felhaber  for  his  legal  aid  and  co 
sel.   Messrs.   Shepard,  Boler,  ^ 
Johnson  now  each  hold  74  shai 
Mr.  Felhaber  25  shares  and  ] 
Marget  3  shares. 

President  and  major  inter 
holder  in  North  Central  Broaden 
ing  System,  Mr.  Boler  is  also  tre 
urer  and  a  director  of  KSJB  Jan 
town,  N.  D.  in  which  he  holds  2 
interest  as  likewise  do  Mr.  Shep; 
and  Mr.  Johnson. 
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HC  Cadena  Azul  maintains  a  tremendous 
off  of  name  talent,  actors,  actresses,  musi- 
ons,  vocalists,  writers,  producers,  etc.  These 
irformers  are  great  favorites  with  the  iisten- 
|is  in  Cuba.  The  result  is  that  twice  as  many 
prions  listeji  to  RHC  than  to  its  nearest  com- 
ptitor. 

HC  knows  what  the  listener  wants  and 


gives  it  to  them.  RHC  programs  are  sparKimg, 
well-produced  live  talent  shows,  packed  with 
good  showmanship  and  fast  moving  direc- 
tion. 

RHC  is  affiliated  with  CBS  and  gives  to  the 
people  of  Cuba  the  same  high  standards  of 
programming  that  CBS  broadcasts  to  the 
people  of  the  United  States. 


y-v  recent  impartial  survey  made  by  six  large 
national  advertisers  shows  that  RHC  DOMI- 
NATES CUBA.  For  further  information  write, 
wire  or  phone 

U.  S.  Representative 
HUMBERTO  D.  GONZALES 
220  W,  42nd  Street,  New  York 
Wisconsin  7-1166 


ANPA  'Blue  Book' 

CASE  HISTORIES  of  wartime  ad- 
vertising successes  in  77  newspaper 
campaigns  are  set  forth  in  the  sixth 
edition  of  The  Blue  Book,  annual 
volume  published  by  the  Bureau 
of  Advertising,  American  News- 
paper Publishers  Assn.  and  issued 
to  national  advertisers  and  agen- 
cies. 


Bannister  Slides  Down 

(Continued  from  page  13) 


Mexico  Included 

REICCHOLD  CHEMICAL  Co.,  De- 
troit, through  Grant  Adv.,  New  York, 
added  11  stations  of  Radio  Mil,  MBS 
affiliate,  to  the  premiere  broadcast  Oct. 
21  of  the  Detroit  Symphony  on  Mu- 
tual, Saturday,  8 :30-9  p.m.  iu  order 
to  bring  Mexican  listeners  an  address 
by  Francisco  Castillo  Najero,  Ambas- 
sador from  Mexico  to  the  United 
States. 


entist  on  the  basis  of  a  .4%  margin 
of  error  on  the  absolute  maxi- 
mum?" 

"Aren't  you,"  Mr.  Bannister 
sought  of  the  Professor,  "being 
overly  annoyed?" 

Professor  Shapley  had  pointed 
out  that  his  annoyance  had  been 
registered  before  and  commented 
upon  editorially  by  the  New  York 
Times.  He  claimed  that  his  suffer- 
ing was  shared  by  millions  of  other 
symphony-lovers  who  enjoy  Mr. 
Toscanini's  broadcasts. 

Mr.  Bannister,  stating  that  the 


Consultation 
In  Order 


Consult  WOAI  (or  Edward  Petry  &  Co.)  for  the  most  substantial 
advertising  bargains  in  Central  and  South  Texas.  Then  consult 
C.  E.  Hooper  Listening  Indices,  which — year  after  year — show 
a  consistent  audience  preference  for  this  San  Antonio  station. 

Such  consultation  is  in  order  for  the  well  being  of  your  product, 
because  WOAI  sells  more  merchandise  to  more  people  in  Central 
and  South  Texas  than  any  other  medium — at  a  lower  cost  per  sale! 

50,000  WATTS  •  CLEAR  CHANNEL  •  NBC  AFFILIATE  •  MEMBER  TQM 


OAI 

San  ^riJiytUo- 


Represented   Nationally  by 
EDWARD  PETRY  &  CO. 


The  Powerful  Advertising  Influence  of  the  Southwest 
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symphony  programs  appeal  to  "a 
very  circumscribed  audience",  un- 
derlined the  numerous  gratis  con- 
tributions made  by  American  radio 
to  the  cultural  and  educational  ad- 
vantage of  the  commonwealth. 

"We  could  not  do  these  things  if 
our  business  were  not  on  a  sound 
financial  base  and  it  is  perhaps 
ironical  that  the  ignominious  spot 
announcement  plays  such  an  im- 
portant part  in  establishing  that 
sound  financial  basis." 

Concluding  his  letter  to  Profes- 
sor Shapley,  Mr.  Bannister  asked 
for  tolerance.  "Give  us  your  pa- 
tience, I  implore  you,  and  in  the 
meantime  do  not  apply  to  us  broad- 
casters a  judgment  you  would  bit- 
terly resent  if  in  any  comparable 
circumstances  it  were  applied  to 
your  own  daily  work.  Who  among 
us  hasn't  a  skeleton  in  his  closet?" 


LOUIS  P.  LOCHNER.  war  corre- 
spondent and  radio  commentator  who 
is  returning  to  Europe  to  reopen  the 
Associated  Press  Bureau  in  Berlin, 
broadcast  to  Germany  Oct.  21  over 
NBC's  International  stations  when  he 
was  interviewed  by  his  son,  Robert 
Lochner,  head  of  the  German  Section 
of  NBC  International.  Robert  Lochner 
broadcasts  daily  to  the  Reich  by  short- 
wa  ve. 


MASS  APPEAL 


^  RICH  MARKET 


ujCBm 


BALTIMORE 

Ihe  BLUE  NETWORK  Station 


JOHN  ELMER 


GEO.  H,  ROEDER 


FREE  &  PETERS,  INC. 


Falknor  Appointet 
Manager  of  KM03 

APPOINTMENT  of  Lt.  Col.  Frai 
B.  Falknor,  veteran  radio  enginee 
ing  executive,  now  on  duty  in  CI- 
na,  as  general  fanager  of  KMC 
St.  Louis,  was  a 
nounced  last  Fi 
day  by  H.  Lesl 
Atlass,  vice-pre; 
dent  in  charge 
the  CBS  cent! 
i  division.  C 

jJ^K     Falknor,  who  w 
^^Bk  If  assume  ofii 

^^^^^^^BK    about  Jan.  1,  is 
the  Office  of  Str 

Col.  Falknor      ^^^i^       V.'' ■* 
succeeds  Merle 

Jones,  who  became  general  ma 

ager    of   WOL   Washington  la 

month. 

Col.  Falknor  for  10  years  w 
chief  engineer  of  the  CBS  centr 
division,  having  taken  leave  1. 
months  ago  to  enter  military  ser 
ice.  Network  officials  said  Ci 
Falknor  is  particularly  well-fitt 
for  the  St.  Louis  post,  in  view  , 
postwar  development  for  televisii 
and  FM.  KMOX  is  an  applica 
for  each  new  service. 


WLW  Names  Hubbe 
As  Production  Manage 

AS  A  STEP  toward  resumption 
experimental  television  broadcas 
interrupted  by  the  war,  the  Crosl 
Corp.  has  appointed  Richard  ^ 
Hubbell,  authc 
ity  and  author 
several  books 
television, 
broadcasting  pi 
duction  managi 
James  D.  Shou, 
vice  -  president 
charge  of  bros 
casting,  has  a 
nounced. 

Simultaneous 
Mr.  Hubbell  Mr.  Shouse  es 
mated  the  ultimate  cost  to  Crosl 
for  contemplated  construction 
give  Cincinnati  television  broa 
casts  will  be  $350,000  to  $400,0( 
When  metropolitan  coverage 
been  established,  he  believes  rece: 
ing  sets  will  be  available  for  frc 
$150  to  $250.  - 

Mr.  Hubbell,  30,  has  worked 
a  stock  actor,  announcer  and  pi' 
ducer. 
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CIO,  WHKC  Join  in  Dismissal 


{Continued  from  page  11) 


Etions,  based  on  orders  from  the 
i\\  groups. 
■  J.  Leonard  Reinsch,  radio  direc- 
:  r  of  the  Democratic  National 
jmmittee,  and  Leland  J.  Chesley, 
'ashington  radio  and  publicity  di- 
;ctor  of  the  Republican  National 
ommittee,  said  so  far  as  they  knew 
'p  complaints  as  to  the  manner  of 
Imdling  spot  announcements  had 
3en  filed  with  their  respectis^e 
jadquarters. 

In  his   statement,  filed   on  be- 
If  of  Richard  T.  Frankensteen, 
j  AW  -  CIO    vice  -  president,  Mr. 
iloodman  termed  the  WHKC  State- 
lent  of  Policy  "a  significant  step 
)rward  in  the  development  of  ra- 
io  in  the  interests  of  all  the  peo- 
le  .  .  .  Station  WHKC  is  to  be  con- 
ratulated  for  breaking  away  from 
re  Broadcasters'  Code  which  has 
ferved  as  a  respectable  cloak  to 
jeny  labor  and  other  nonprofit  or- 
janizations  fair  treatment  on  the 
ir.  We  believe  it  will  be  in  the  in- 
terest of  the  entire  radio  industry 
\)  discard  its  Code  and  adopt  vol- 
Intarily  this  same  progressive  pol- 
;y  toward  labor  and   other  non- 
jjrofit  organizations." 
I  Mr.  Loucks  said  the  joint  motion 
Hoses    a    proceeding    "in  which 
nportant    principles  underlying 
^Iroadcast  station  operation  under 
jxisting  laws  and  regulations  were 
'!i  sharp  controversy.  .  .  .  The  is- 
iues  raised  by  the  Commission's 
girder  (July  5)  were  similar  to  those 
i;/hich  were  before  the  Congress 
jt  the  time  it  enacted  the  Commu- 
lications  Act  of  1934." 
aj  His    statement    concluded  that 
JjVHKC  found  it  desirable  to  adopt 
'i[ts  own  policy,  "assuming  complete 
ifjesponsibility  for  the  handling  of 
M.ll  programs",  a  policy  which  de- 
,tarts  from  the  NAB  Code  but  "rep- 
^1  esents  a  proper  legal  basis  for 
j  tation  operation  in  the  public  in- 
jicrest  and  is  consonant  with  the 
itimerican  principles  of  free  speech." 


President  Roosevelt,  definitely 
Scheduled  to  broadcast  from  Phil- 
kdelphia  Oct.  27,  9-9:30  p.m.  on 
-IBS  and  .  MBS,  is  expected  to 
proadcast  from  other  key  cities  dur- 


ing the  final  weeks  of  the  campaign, 
although  the  only  other  Roose- 
velt broadcast  definitely  scheduled 
by  the  Democratic  National  Com- 
mittee is  that  of  Nov.  6  on  all  net- 
works, 10-11  p.m.  Mayor  Kelly  of 
Chicago  has  hinted  broadly  that  the 
President  will  make  an  appearance 
there  before  Election  Day  and  a 
visit  to  ■  Boston  was  announced 
Thursday,  both  of  which  will  pre- 
sumably call  for  addresses  that  will 
be  broadcast  to  the  nation. 

The  Philadelphia  speech  is  being 
broadcast  under  joint  auspices  of 
the  Philadelphia  Democratic  Com- 
mittee and  Businessmen  for  Roose- 
velt Inc.,  with  the  latter  group  pay- 
ing for  the  network  time.  Green- 
Brodie  Inc.,  New  York,  is  the 
agency. 

Democratic  National  Committee, 
has  purchased  through  Blow  Co., 
New  York,  two  periods  on  the  Blue 
network  for  Oct.  23,  12:30-45  p.m. 
and  10:30-11  p.m.,  and  three  peri- 
ods on  Mutual:  8:45-9  p.m.  Oct. 
24;  10:15-10:30  p.m.  Oct.  30;  8:45- 
9  p.m.  Oct.  31,  with  speakers  to  be 
announced.  Same  is  true  of  the 
10:45-11  p.m.  spot  on  NBC  Nov.  3. 

Three  noted  actresses  interview- 
ing prominent  Republican  women 
will  be  featured  in  three  broadcasts 
scheduled  by  the  Republican  Na- 
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tional  Committee  as  part  of  a  spe- 
cial drive  to  swing  the  feminine 
vote  to  Dewey.  Helen  Hayes  will 
conduct  the  first  of  the  series,  on 
NBC,  Oct.  23,  3:15-3:30  p.m.;  Zazu 
Pitts  the  second,  on  the  Blue,  Oct. 
30,  3:30-3:45  p.m.;  and  Gloria 
Swanson  the  third,  on  CBS,  Nov.  3, 
12:15-12:30  p.m. 


Sponsorship  Text 

Text  of  the  FCC  public  notice, 
issued  last  Wednesday,  follows: 

TO  ALL  STATION  LICENSEES  : 
Numerous  coniplaints  have  recently 
been  received  l).v  the  Commission  con- 
cerning the  failure  of  radio  stations  to 
identify  the  sjionsors  of  political  spot 
announcements.  In  general,  these  com- 
l)laints  charge  that  some  stations  are 


broadcasting   spot   announcements  in 
behalf  of  various  political  candidates 
without  disclosing  the  per.sons  or  or- 
ganizations paying  for  them.  Your  at- 
tention is  called  to  Section  317  of  the 
Conununications  Act.  which  provides : 
All   matter  broadcast   by  any  radio 
station    for    which   service,    money,  or 
any    other    valuable    consideration  is 
directly   or   indirectly   paid,   or  prom- 
ised to  or  charged  or  accepted  by,  the 
station  so  broadcasting,  from  any  per- 
son, shall,  at  the  time  the  same  is  so 
broadcast,    be  announced   as    paid  for 
or  furnished,  as  the  case  may  be.  by 
such  person. 

This  section  applies  to  spot  an- 
nouncements, as  well  as  to  all  other 
material  bro.idcast  and  requires  a  full 
and  fair  disclosure  of  the  identity  of 
the  person  furnishing  the  consideration 
for  such  broadcast.  The  terms  of  this 
section  are  mandatory  and  are  appli- 
cable regardless  of  the  length  of  time 
consumed. 


You  think  that's  a  joke,  don't  you?  Well,  the 
fact  of  the  matter  is  that  thousands  of  people 
in  the  Red  River  Valley  practically  never  listen 
to  any  station  but  WDAY.  You  can  guess 
what  that  means  in  terms  of  radio  effectiveness. 
But  don't  take  our  word  for  it.  Ask  your  local 
dealer  or  distributor.  He'll  tell  you  the  same 
thing,  or  else  we  aren't  a  foot  high! 


WDAY 


I     FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

^W.  AFFILIATED  WITH  THE  FARGO  FORUM 

FREE  (r  PETERS,  NATIONAL  REPRESENTATIVES: 
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Interference  Data  Is  Revealed   

For  30-40  mc  Band  at  Hearing 

New  Light  on  FM,  Shortwaves  Provided  by  Indiana 
Police  Engineer  on  Basis  of  Research 


KSUB  Cedar  City,  Utah,  Nov.  ; 
joins  CBS  as  a  bonus  station  t< 
KSL,  the  network's  Salt  Lake  Cit' 
affiliate.  Station  is  owned  and  op 
erated  by  Southern  Utah  Broad 
casting  Co.  fulltime  on  1340  k. 
with  100  w. 


5000 


.910  R.C. 


a.  PETERS.  IHC. 


MOST  COMPLETE  data  concern- 
ing interference  in  the  30-40  mc 
band  to  be  presented  thus  far  at 
the  FCC  allocation  hearings  was 
submitted  last  Thursday  on  behalf 
of  the  nation's  police  organizations 
by  Zellon  E.  Adritsh,  radio  engi- 
neer in  charge  of  operations,  Indi- 
ana State  Police,  and  chairman  of 
a  subcommittee  of  Committee  1, 
RTPB  Panel  13. 

His  testimony  brought  consider- 
able cross-examination  and  un- 
usually keen  interest  on  the  part  of 
Commissioners  and  FCC  counsel, 
who  indicated  after  the  session  that 
Mr.  Adritsh  gave  more  specific 
propagation  data  in  the  lower  FM 
band  than  had  been  presented.  As- 
serting that  experience  had  taught 
police  that  FM  in  the  30-40  mc 
band  was  especially  adaptable  to 
fixed  station  and  mobile  services, 
Mr.  Adritsh  said,  however,  that 
"the  propagation  characteristics  of 
these  frequencies  result  in  direct 
wave  interference  up  to  and  in  ex- 
cess of  100  miles  and  skywave  in- 
terference at  distances  from  around 
500  to  several  thousand  miles;  the 
extent,  distance,  direction  and  time 
of  the  latter  varying  widely,  we 
are  told,  over  an  11-year  period." 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


•  Armagh 


Cramer* 


•  New  Florence 
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Nanty  Glo 
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•  Gallitzin 
•  Cresson 


JOHNSTOWN 


\^ovidsville 


Windber  ^ 


Hollidaysburg  • 


^  Roaring  Spring 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


He  told  the  Commission  that 
those  sources  of  interference  can 
be  rendered  impotent  by  provision 
of  an  adequate  number  of  channels 
and  by  their  proper  assignment.  Di- 
rect wave  interference  at  30-40  mc 
can  be  minimized,  he  said,  by  (1) 
use  of  separate  channels  for  fixed 
and  mobile  stations;  (2)  adequate 
geographical  separation  between 
states  using  the  same  frequency, 
and  (3)  segregation  of  the  state 
channels  from  the  county  and  city 
channels. 

Skywave  Interference 

"It  is  not  uncommon  for  fixed 
very  high  frequency  FM  stations  to 
cause  severe  interference  at  dis- 
tances in  the  neighborhood  of  100 
miles  or  more,"  said  the  Indiana 
State  Police  official.  He  said  in  1943 
the  Illinois  State  Police  were  forced 
to  change  their  mobile  frequency 
from  39.9  mc  to  39.5  mc  because  of 
"crippling  interference"  from 
WAYH  of  the  Chicago  Surface 
Lines,  which  was  operating  on 
39.86  mc.  He  said  the  40  kc  channel 
width  is  a  "doubtful  minimum"  and 
recommended  channels  of  100  kc. 

On  skywave  interference  Mr. 
Adritsh  submitted  the  following- 
typical  reports: 

Missouri  reports  that  ou  their  FM 
talk-back  frequency  of  39.78  mc  the 
skip  interference  signals  are  mainly 
those  of  the  New  Jersey  State  Police 
and  the  North  Carolina  Highway  Pa- 
trol Cars ;  however,  cars  of  the  Ohio 
State  Patrol  and  those  of  Rhode  Island 
occasionally  cause  them  interference. 
This  interference  is  definitely  greater 
during  the  summer  months.  The  signal 
strength  of  the  "skips"  are  comparable 
to  those  of  their  own  cars  and  range 
from  weak  to  strong,  the  stronger  sig- 
nals being  of  sufficient  intensity  to 
swamp  out  all  but  local  cars.  The  du- 
ration of  the  periods  in  which  these 
out-of-state  cars  are  received  may  be 
only  an  hour  or  may  be  all  day,  from 
about  two  hours  after  sunrise  to  an 
hour  or  so  after  sunset.  At  the  time 
of  the  writing  of  their  report  (May 
26),  they  had  been  experiencing  inter- 
ference from  New  .Jersey  and  North 
Carolina  ears  for  the  previous  seven 
hours  and  their  signals  were  still  com- 
ing through. 

The  Florida  State  Patrol  reports 
they  get  considerable  interference  on 
FM  from  stations  in  California,  New 
.Jersey,  Connecticut  and  Massachu- 
setts. In  fact,  they  have  worked  Pitts- 
field,  Mass.,  on  car  to  car  contacts. 

Alabama  has  been  getting  quite  a 
bit  of  interference  on  FM  from  sta- 
tions in  Michigan  and  New  York. 

The  Michigan  State  Police  reports 
that  signals  from  the  Alabama  State 
Patrol  stations  wei'e  received  in  Michi- 
gan patrol  cars  with  signal  levels  as 
high  as  300  microvolts  input  at  the 
receiver.  The  Alabama  stations  have 
taken  control  of  receivers  throughout 
Michigan  for  hours  at  a  time. 

The  Indiana  State  Police  have  re- 
ceived considerable  interference  ou  FM 
from  ears  of  the  Virginia,  Oklahoma 
and  Iowa  State  Police  and  to  a  lesesr 
degree  from  Arkansas  and  Massachu- 
setts. 

WPHU  Jasper,  Ind.,  which  moui- 
toi'S  30,700  kilocycles,  reports  good  re- 
ception on  this  frequency  on  many 
afternoons    of    Shortwave  Stations 


WRUL  and  WRUW  in  Boston,  who* 
.•(.ssigned  frequency  is  15,3.50  kilocycle? 
The  signal  strength  of  this  second  bar 
nionic  was  sufiicient  to  nearly  cover  \\\ 
Evansville  and  Owensboro,  two  of  th 
municipal  stations  monitored  by  Ja? 
per. 

WROR  Lafayette,  in  another  report 
adds  that  during  the  manhunt  an( 
road  blockade  following  a  bank  holdu) 
at  San  Pierre,  Ind.,  on  June  22,  tli 
state  police  cars  were  completel; 
blocked  out  at  various  times  by  Ion' 
distance  skip  interference  from  cars  ii 
Virginia  and  another  state  believed  t 
be  _  Massachusetts.  On  .several  after 
noons  during  the  early  part  of  Jub 
the  second  harmonic  from  shortwav 
General  Electric  Station  WGEX  oi 
17.880  kc  interferred  so  badly  with  th' 
reception  of  Indiana  State  Police  car 
on  3.5,780  kilocycles  that  in  severa 
areas  the  service  was  completely  dis 
rupted  except  for  ears  Very  close  in 
At  most  receiving  points  the  qualit." 
was  very  bad  at  the  Newport.  Ind 
Post  the  quality  of  the  AM  signal  oi 
the  FM  talk-back  receiver  was  excel 
lent.  The  second  harmonic  signal  wa 
20  kc  off  the  talk-back  frequency. 

The  impression  should  not  be  gainei 
that  the  skywave  interference  condi 
tions  reported  above  are  a  continuou 
day  in  and  day  out  occurence  through 
out  the  year.  This  is  not  the  case  bu 
it  does  constitute  a  serious  problen 
during  an  appreciable  portion  of  th 
year  even  now  when  for  the  most  par 
only  a  relatively  few  low  power  mobil 
transmitters  are  involved.  The  wors 
conditions  encountered  this  year  wer 
during  the  months  of  May,  June  ani 
.Tuly — fully  a  quarter  of  the  yeai 
There  is  every  reason  to  believe  thai 
with  the  inevitable  tremendous  expan 
sion  in  the  number  of  these  same  mo: 
bile  units  and  the  high  power  fixct 
transmitters  with  their  more  efficien 
radiators,  the  interference  problem  wil 
reach  serious  proportions  in  a  servic 
that  is  extremely  vulnerable  in  thi 
regard. 

To  avoid  this  situation,  not  onl; 
should  state  stations  occupy  channel 
different  from  those  of  county  and  cit; 
but  no  state  department  should  shar 
channels  with  other  state  department 
separated  by  more  than  approximate!,; 
500  miles. 


WALTER  E.  SCHNEIDER,  forme 
magazine  editor  of  NBC,  has  joiuet 
the  Institute  of  Life  Insurance,  Nev; 
York,  to  supervise  press  relations,  ad 
vertising  and  promotional  activities) 
Before  joining  NBC  a  year  ago,  hr 
was  associate  editor  of  Editor  &  Put' 
Usher,  newspaper  trade  .iournal. 


HER  FRIENDLY  ADVICE, 
C\  WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 
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hicago  Electronics  Meeting  Learns 
0f  Postivar  Component  Parts  Scarcity 


ATTENDANCE  at  the  Electronics 
parts  &  Equipment  Industries  Con- 
ference, held  at  the  Hotel  Stevens, 
IDhicago,  Oct.  19-21  ran  well  over 
LOOO,  with  speeches  by  Govern- 
inent  and  industry  executives  fea- 
j.uring  the  three-day  meeting  of 
inanufacturers  and  distributors.  At 
l;he  opening  luncheon  meeting 
Thursday,  Gen.  J.  V.  Matjka,  chief 
j)f  the  training  service  office,  chief 
signal  office,  Washington,  spoke  on 
fCommunications  in  Action."  Fri- 
lay  morning  the  manufacturers  dis- 
j;ussed  industry  problems, 
j  Saturday  morning  R.  C.  Sprague,. 
. president  of  the  Sprague  Co.  and 
.chairman  of  the  parts  division  of 
jllMA,  presented  "Looking  Ahead  in 
liiRadio  Parts."  Another  Saturday 
ilnorning  speaker  was  John  Creutz, 
phief  of  the  WPB's  Domestic  &  For- 
eign Branch,  Radio  &  Radar  Divi- 
sion, who  addressed  the  conference 
bn  the  present  and  probable  future 
^status  of  deliveries  of  radio  equip- 
ment for  civilian  use.  Mr.  Creutz 
outlined  the  job  WPB  is  still  doing 


in  war  production,  at  the  same 
time  pointing  out  that  the  Radio 
&  Radar  Division  has  already  aid- 
ed the  civilian  radio  equipment 
shortage  by  revoking  several  lim- 
itation orders  on  restriction  of 
manufacture  of  certain  types  of 
tubes  and  other  equipment. 

Predicting  that  after  the  war 
there  will  be  a  shortage  in  tubes, 
electrolytic  condensers,  vibrators, 
and  transformers,  Mr.  Creutz  told 
the  conference  that  the  replace- 
ment market  as  well  as  the  new 
equipment  market  will  be  the  great- 
est they  have  ever  been. 

Mr.  Creutz  cautioned  the  manu- 
facturers and  distributors  present 
not  to  expect  an  immediate  large 
supply  of  components  immediately 
after  V-E  Day.  "Present  restric- 
tions are  in  force  for  only  one  rea- 
son," said  Mr.  Creutz.  "They  have 
been  helpful  in  assuring  that  all 
available  production  will  be  used 
for  military  production  and  that  all 
available  material  will  be  so  used." 


I  

(Coaxial  Cable,  Copper 
PWire  AvaUable  at  WPB 

[jCOAXIAL  cable,  of  both  gas  and 
j.flexible  type,  in  the  amount  of  ap- 
proximately  170,000  ft.  is  going 
■begging  in  the  War  Production 
fiBoard  for  want  of  applications 
Pfroni  broadcasters  or  other  inter- 
l^ssted  parties,  it  was  learned  m 
I  Washington  last  week.  The  cable, 
jjiavailable  for  civilian  use,  repre- 
sents what  is  left  of  a  reported 
:  260,000  ft.  of  which  the  NAB  helped 
h  dispose  of  90,000  through  its  "Swap 
'Bulletin"  several  months  ago,  and 
'is  not  being  used  by  Army  or  Navj^ 
[^because  of  vibration  caused  by  gun- 
^'fire.  It  is  understood  that  applica- 
tions for  this  cable  can  be  made 
to  WPB's  Components  Recovery 
^Section  on  WPB  Form  1161,  ob- 
.  tainable  at  any  WPB  regional  of- 
[i|ffice. 

1  Copper  wire,  too,  particularly 
^that  type  known  as  "hook-un"  wire 
used  by  sub-assemblers,  is  available 
^rto  prime  contractors  after  the  cus- 
tomary 45-day  wait  while  Army 
land  Navy  consider  their  require- 
iment.  Both  bare  and  insulated  cop- 
iiper  wire  in  Brown  &  Sharpe  sizes 
114,  16,  18,  20  and  22  is  available 
■ion  proper  priority. 
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NOMINEES  SOUGHT 
FOR  BERN  AYS  AWARD 

TO  SELECT  an  individual  radio 
writer  or  station  executive  as  win- 
ner of  the  $1,000  Edward  L.  Ber- 
nays  Radio  Award  for  service  to 
the  cause  of  democratic  ideals,  more 
than  900  stations  and  300  newspa- 
per radio  editors  have  been  asked 
to  nominate  candidates. 

The  award  will  be  made  May  6, 
1945  as  feature  of  the  dinner  meet- 
ing of  Ohio  State  U.'s  16th  Insti- 
tute for  Education  by  Radio.  Three 
factors — the  extent  to  which  the 
program  has  encouraged  the  ideals 
of  freedom,  equality  and  orderly 
justice  in  its  community;  the  effect 
of  the  program  in  modifying  com- 
munity attitudes  and  action  toward 
the  realization  of  these  ideals;  and 
an  evaluation  of  the  program's  suc- 
cess in  securing  community  partici- 
pation in  planning,  discussion  and 
action  on  significant  social  prob- 
lems— will  be  considered  in  judging 
the  candidates. 


WRNC  Meeting 

TENTH  Anniversary  of  the  Wom- 
en's National  Radio  Committee  will 
be  celebrated  Oct.  25  with  a  dinner 
on  the  Starlight  Roof  of  the  Wal- 
dorf-Astoria, New  York.  The  New 
Opera  Co.  and  the  Women's  Aux- 
iliary Board  of  the  Musicians 
Emergency  Fund  are  cooperating 
in  arranging  the  dinner  as  a 
tribute  to  Mme.  Yolanda  Mero- 
Irion,  founder  of  the  Committee 
and  officer  of  the  other  two  groups. 
A  reception  preceding  the  dinner 
will  be  given  for  representatives 
of  the  major  symphony  orchestras 
and  programs  on  the  organization's 
preferred  list. 


TWIN  FALLS  •  IDAHO 


NORMAN  OLDIXG,  senior  engineer 
of  Canadian  Broadcasting  Corp.,  Van- 
couver, for  all  western  Canada,  is  in 
Montreal  and  Ottawa  for  two  mouths 
for  conferences  with  CBC  engineer- 
ing department  and  to  assist  in  the 
preparation  of  radio  standards  for  the 
Canadian  Electrical  Code  in  coopera- 
tion with  Domiuinn  Government  an- 


OVER  HALF  OF  NBC 
TIME  IS  SUSTAINING 

SUSTAINING  and  sponsored  pro- 
grams shared  almost  equally  the 
network  time  on  NBC  during  the 
first  six  months  of  1944,  according 
to  a  survey  made  by  the  program 
analysis  department  of  the  research 
division.  Out  of  a  total  of  4,207 
hours  of  broadcasting,  commercial 
programs  accounted  for  2,081  hours 
and  sustaining  shows,  2,126  hours. 
In  the  corresponding  period  in  1943, 
the  netvi?ork  operated  4,075  hours, 
broadcasting  1,863  hours  under 
commercial  sponsorship  and  2,212 
hours  on  sustaining  time. 

Entertainment  programs  oc- 
cupied 55.4%  of  the  time  and  pub- 
lic service  presentations  44.6%,  ac- 
cording to  the  survey. 

Breakdown  of  various  types  of 
radio  fare,  and  the  number  of  hours 
devoted  to  each,  is  as  follows :  Clas- 
sical music,  131  hours,  semi-clas- 
sical music,  362  hours;  news  and 
special  events,  857  hours;  public 
discussions,  102  hours;  general  en- 
tertainment, including  popular  mu- 
sic, dramas,  variety  and  quizzes, 
2,331  hours. 


people  live  in  17 
mountain-walled  counties 
which  comprise  the  Western 
North  Carolina  market 
...and  these  417,441  get 
the  best  reception,  the 
most  complete  radio 
.  service  from 


New  Canada  Outlet 

CJCH  is  the  call  of  the  Halifax  Chron- 
icle station  licensed  to  operate  with 
1,000  w  on  1820  kc.  It  is  understood 
station  is  to  be  on  the  air  at  an  early 
date  with  a  temporary  rOO  w  trans- 
mitter. Leslie  Chojce,  Montreal  ad- 
vertising executive,  is  managing  direc- 
tor of  the  new  station.  Outlet  will  use 
Press  News  service  and  will  be  na- 
tionally represented  by  National 
Broadcast  Sales,  Toronto  and  Mon- 
treal. 


Serving  Western  North  Carolina  j 
from  ASHEVILLE  CB 

DON  S.  ELIAS,  Exeeulive  Direttor  J 
Represented  by  The  KATZ  AGENCY.^ 


76.450  DAIRY  FARMS  ^ 


IMAGINE  a  community*  with  76,450  dairy  farms, 
1,545,000  dairy  cows,  and  24,985,000  head  of  other 
livestock!  There  you  have  the  picture  of  the  kind  of  farm 
area  WGY  serves  in  central  and  eastern  New  York  and 
western  New  England.  The  animals  don't  listen  to  WGY, 
but  their  owners  DO — and  their  owners  value  their  farm 
products  at  $458,000,000  annually. 

And  WGY  is  the  ONLY  station  that  can  combine  this 
vast  market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  20,881,000 
acres  of  farm  land;  18  cities  of  over  25,000  population; 
39  cities  of  over  10,000,  and  40  incorporated  towns  and 
villages  of  over  5000  population. 

WGY 

SCHENECTADY,  NEW  YORK 


50,000  watts— NBC- 


-22  years  of  service.  Represented  Nationally 
by  NBC  Spot  Sales 


GENERAL  ^  ELECTRIC 


Military  Lifts  Propagation  Data  Bau 


SELL 

MANY  PRODUCTS  FOR 
MANY  ADVERTISERS 


I. 


WPTF 

Raleigh 
Selling  Groves  Cold  Tablets 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO. 
AN  ARTHUR  B.  CHURCH  PRODUCTION 


■  HOI 


CBS  Lets  Contract  for 
New  Television 
Station 

(Continued  from  page  14) 

being  continued  in  the  lower  spec- 
trum only  on  a  temporary  basis 
and  that  "better  pictures  soon  will 
be  available." 

C.  M.  Braum,  chief  of  the  non- 
standard broadcast  allocation  sec- 
tion, Broadcast  Division,  FCC  En- 
gineering Dept.,  opened  television 
hearings  Oct.  14  with  a  brief  sum- 
mary and  several  exhibits,  explain- 
ing that  of  six  commercial  televi- 
sion stations  now  providing  pro- 
gram service,  three  have  not  com- 
pleted full  construction  because  of 
wartime  restrictions  on  equipment. 
Three  commercial  permits  are  out- 
standing, and  on  file  at  the  FCC  are 
70  applications. 

David  B.  Smith,  chairman  of 
RTPB  Panel  6  on  television,  and 
director  of  research  of  Philco,  pre- 
senting the  RTPB  recommenda- 
tions, said  Committees  1,  3  and  4 
of  the  panel  had  concluded  that 
television  should  proceed  in  its  pres- 
ent spectrum  location  with  6  mc 
channels,  but  should  be  given  room 
in  the  higher  frequencies  for  ex- 
pansion. Panel  6  asked  for  26  chan- 
nels, 6  mc  wide,  23  on  a  nationwide 
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i  BOSTONIS  BLUE  NETWORK  STATION 
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basis  and  three  to  be  allocated  to 
the  East  Coast. 

The  RTPB  also  asked  that  chan- 
nels totaling  600  mc  be  set  aside 
for  commercial  television  relay  on 
network  service.  In  presenting  the 
recommendations  Mr.  Smith  said: 
"The  specific  plan  suggested  by  the 
panel  is  certainly  not  rigorous  in- 
sofar as  specific  frequencies  are 
concerned,  but  like  the  IRAC  plan 
was  offered  as  a  starting  point.  .  .  . 
If  we  are  to  have  commercial  tele- 
vision broadcasting  in  the  near  fu- 
ture, television  will  have  to  be  allo- 
cated a  sufficient  number  of  6  mc 
channels  in  the  region  between  40 
and  250  mc  to  provide  a  competi- 
tive service." 

As  for  relays,  Mr.  Smith  placed 
them  in  four  categories,  studio-to- 
transmitter,  portable-mobile  pick- 
up, intercity,  intracity.  For  the 
S-T  and  intracity  links,  the  panel 
recommended  that  up  to  three  chan- 
nels be  allocated  each  broadcast 
station  in  any  one  service  area. 
These  channels  can  be  space-shared, 
Mr.  Smith  explained. 

Panel  Recommends 
Double  Channels 

A  maximum  of  two  clear  chan- 
nels with  a  maximum  frequency 
allocation  of  250  mc  should  be  set 
aside  for  portable-mobile  pickup 
units,  he  continued.  For  the  inter- 
city links,  he  recommended  a  mini- 
mum of  10  channels  or  a  band 
width  of  200  kc,  with  space-sharing 
to  take  care  of  additional  channel 
requirements. 

The  panel  recommended  that  the 
Commission's  present  practice  of 
assigning  double  channels  in  the 
Group  B  allocations  be  continued 
in  whatever  channels  are  assigned 
to  commercial  television  "until  such 
time  as  these  channels  are  required 
for  broadcast  purposes  and  when 
so  required  the  commercial  relay 
stations  should  be  required  to  move 
upward  in  frequency". 

Theatre  television  service  has 
been  considered  by  Panel  6  but 
there  is  not  available  sufficient  data 
to  determine  the  technical  stand- 
ards nor  the  band  widths  for  such 
service,  Mr.  Smith  said.  Channels 
requested  for  experimental  televi- 
sion relaying  would  be  suitable 
the  panel  felt,  for  theatre  service 
and  recommended  that  experimen- 
tal work  including  the  multiple-ad- 
dressee type  of  service  be  tried  out 
in  the  experimental  relay  channels. 

Summing  up  Panel  6  recommen- 
dations, Mr.  Smith  said  a  good  na- 
tionwide television  service  can  be 
made  available  on  6  mc  channels 
'  very  quickly  after  the  war".  He 
added  "it  now  appears  as  a  result 
of  the  war  that  the  cost  to  the  pub- 
lic of  receivers  will  be  low  enough 
to  reach  the  mass  markets". 

Sufficient  channels  in  Groups  A 
and  B  must  be  provided,  he  said, 
to  assure  that  service.  Stations 
should  be  permitted  extensive  use 
of  relay  services  and  "finally, 
to  encourage  further"  development, 
provision  should  be  made  for  some 


channels  in  the  region  above  4Gi 
mc  where  experimentation  and  fieU 
testing  can  be  conducted  on  th« 
subjects  of  wide  band  televisici 
broadcasting,  microwave  televisici 
relaying  and  experimental  vide( 
theatre  service. 

As  to  the  various  types  of  inter 
ference,  Mr.  Smith  listed  bursts  a 
the  least  troublesome  in  television; 
He  said  F2  layer  reflections  "ar 
not  sufficient  to  give  up  televisici 
channels"  in  the  present  locatioi- 
although  during  the  summer  am 
sunspot  cycle  they  have  a  tendenc, 
to  become  more  pronounced.  As  t 
Sporadic  E,  he  said  there  was  onl; 
one  instance  of  that  type  of  signa 
to  his  knowledge.  That  was  whei 
Chicago  picked  up  the  New  Yor^ 
television  signal.  Bursts,  he  saic 
decrease  as  the  spectrum  goes  up, 

He  testified  that  shadows  "dra^ 
up  as  we  go  up  in  frequency".  H 
expressed  the  belief  that  shadow 
difficulty  would  become  greater  i 
the  higher  frequencies,  but  Chaii 
man  Fly  interposed:  "I'm  trying  t 
find  one  concrete  reason  why  th 
shadows  should  be  worse  at  100  ni 
than  at  50  mc."  Mr.  Smith  sai 
there  was  no  quantitative  dat 
on  it. 

"Is  there  any  frequency  that  yo 
believe  multipath  and  shadow  is  s 
serious  that  television  becomes  in.: 
practical?",  asked  Mr.  Denny.  " 
don't  believe  we  have  any  practice 
experience,"  replied  Mr.  Smiti 
"My  personal  belief  is  we  shoui 
set  aside  a  band  above  2,000  mc  an 
try  it  out." 

Ask  Wider  Channels 
For  Better  Service 

"All  right,  how  many  do  yo 
want?"  interposed  Mr.  Fly.  M 
Smith  testified  that  television  ma 
have  to  give  up  Channel  1  (50-5 
mc)  "to  FM",  then  said  he  woul 
choose  for  television  that  portion  (' 
the  spectrum  between  60-100  mc  t 
get  away  from  Sporadic  E  and  F: 
Mr.  Denny  posed  this  question 
Supposing  the  entire  spectrum  wei 
available,  where  would  the  witne.- 
place  a  television  station? 

"I  would  take  a  6  mc  channel  b; 
tween  60-100  mc  and  be  willing  1 
keep  it  forever,"  said  Mr.  Smitl 

Mr.  Smith  said  wider  channe 
are  required  in  the  higher  frequei ' 
cies  to  provide  for  better  servic  ' 
He  estimated  only  509c' of  the  cap: 
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jlities  of  a  channel  had  been  util- 
i|ed,  but  said  during  the  war  new 
lichniques  have  been  developed.  As 
ij  prices,  mass  production  of  equip- 

lent,  much  of  which  was  hand- 
iiade,  will  bring  prices  down,  he 

jiid.  The  cathode  tube,  for  in- 
^jance,  can  now  be  produced  on  a 
,1  ass  basis. 

"Is  there  any  policy  of  patent 
iplders  that  would  determine  the 
i|idth  of  the  television  channel?" 

liked  Mr.  Denny.  "None  that  I 

now  of,"  replied  Mr.  Smith.  He 
lid  Committee  3  didn't  set  stand- 
(I'ds  on  color  television,  therefore 
,ib  couldn't  say  whether  a  6  mc 
(kannel  could  provide  color. 
i|  He  said  it  was  practical,  under 
jjjie  present  system,  to  "have  as  big 

I  picture  as  you  want".  Home 
ifcreens  can  vary  in  size,  depending 

ji  demands.  Philco  plans  to  make  . 
lie  screens  bigger  than  18  x  24 
liiches,  he  said. 

"  As  for  television  in  the  higher 
frequencies    (as   recommended  by 
i|BS  and  T.  A.  M.  Craven,  vice- 
Ejjresident  of  the  Cowles  Broadcast- 
jig  Co.),  Mr.  Smith  said  it  would 
ijike  at  least  five  years  to  "get 
fhei'e  we  are  now  under  the  pres- 
nt  system".  He  said  it  would  take 
wo  years  to  "get  enough  experi- 
lental  transmitters  and  receivers 
ut  to  begin  necessary  tests"  and 
nother  two-year  period  for  the 
jists.    "Then    if    everything  has 
felled,  we'd  all  get  together  on  a 
t  of  standards.  So  far  such  meet- 
fijigs  have  taken  a  full  year — I'd 
"lay  five  years  at  the  least." 

Tom  Harris,  counsel  for  RCA- 
'iBC,  asked  if  any  employes  of 
'|IBS  served  on  Committees  1,  3  and 
'i,  which  recommended  retention  of 
he  present  band  for  television.  Mr. 
'imith  said  on  Committee  1  was 
:obert  Serrell;  Dr.  Peter  C.  Gold- 
iiark  was  member  of  Committee  3, 
idth  Mr,  Serrell  as  alternate,  and 
,|Ir.  Serrell  was  vice-chairman  of 
committee  4. 

lecommend  Higher 

!"elevision  Spectrum 

Joseph  H.  Ream,  vice-president 
f  CBS,  read  the  television  state- 
ly lent  prepared  by  Paul  W.  Kesten, 
xecutive    vice-president  [Brdad- 
eASTiNG,    Oct.    9],  recommending 
'hat  television  be  allocated  in  the 
ji  pper  spectrum.   He  said,  under 
ross-examination  by  Commissioner 
jiett,  that  CBS  proposed  that  tele- 
vision be  continued  in  the  present 
ortion  of  the  spectrum  on  a  tem- 
orary  basis  and  that  when  sets 


CHATTING  INFORMALLY  at  the 

FCC  allocation  hearings  on  televi- 
sion last  Tuesday  were  (1  to  r) : 
Lewis  Allen  Weiss,  vice-president 
and  general  manager  of  the  Don 
Lee  Broadcasting  System,  Holly- 
wood; William  J.  Dempsey,  Wash- 
ington attorney;  R.  J.  Rockwell, 
chief  engineer  of  WLW  Cincinnati. 
Mr.  Weiss,  in  his  testimony,  urged 
continuance  of  television  in  the 
present  spectrum  band,  said  color 
video  is  some  time  away  and  com- 
mercial television,  as  such,  at  least 
three  years  after  the  war. 

are  sold,  the  purchasers  be  told  that 
better  pictui'es  would  be  available 
as  quickly  as  possible. 

When  Mr.  Ream  reached  that 
portion  of  the  statement  that  said 
General  Electric  had  accepted  a 
CBS  order  to  manufacture  a  tele- 
vision transmitter  "to  send  forth 
pictures  twice  as  good,  twice  as 
rich  in  detail  as  the  prewar  stand- 
ards provide".  Commissioner  Jett 
interposed : 

"It  seems  to  me  that  if  GE  has 
advised  they  can  provide  that  trans- 
mitter, they  ought  to  come  here  and 
tell  us  how  they  propose  to  do  it. 
That's  vital  information.  We  need 
it."  Mr.  Ream  said  GE  did  not  esti- 
mate how  long  it  would  take  to  com- 
plete the  transmitter. 

When  Mr.  Ream  read  that  por- 
tion of  the  statement  urging  that 
"television  be  moved  up  in  the  spec- 
trum above  300  mc  where  there  is 
room  for  far  higher-grade  pic- 
tures". Commissioner  Jett  re- 
marked :  "Certainly  you  don't  mean 
we're  going  to  move  present  trans- 
mitters and  receivers?"  Mr.  Ream 
replied : 

"Certainly  not.  I  think  we  want 
a  new  system  and  a  better  system 
and  we've  got  to  go  upstairs  to  do 
it."  He  recommended  that  as  quick- 
ly as  possible,  after  improved  pic- 
tures are  tested  and  demonstrated 
on  higher  frequencies  "the  lower 
frequencies  be  withdrawn  from 
television  service".  Again  Commis- 
sioner Jett  interrupted. 

"By  this  statement  you'd  discard 
a  million  or  more  sets  in  the  hands 
of  the  public,"  said  the  Commis- 
sioner. "You'd  have  to  have  dual 
sets  or  have  a  million  sets  on  the 
hands  of  the  public."  Commissioner 
Jett  expressed  no  fears  of  the  tran- 
sitional system  of  television,  but 
said  he  felt  that  the  present  system 
could  not  be  abruptly  halted. 

Mr.  Ream  brought  objection  from 
Commissioner  Case  when  he  read: 
"The  United  States  may  be  within 
three  to  six  months  of  full-fledged 
consumer  production  of  radio  and 
television  sets."  Commissioner  Case 
commented  he  didn't  think  that  was 
a  "good  statement",  adding,  "I  like 
to  see  some  facts." 

Under     cross-examination  Mr. 


Ream  said  competition  with  AM 
broadcasting  would  not  present  a 
serious  threat.  "Everything  that 
competes  for  the  leisure  time  of  the 
public  is  a  competitor  of  AM  broad- 
casting," he  commented. 

Questioned  about  the  transmitter 
purchased  from  Federal,  Mr.  Ream 
asserted  that  "four  months  after 
delivery"  CBS  would  provide  its 
new  service. 

Agency  Executives 
See  Bright  Future 

Two  agency  executives,  at  the  in- 
vitation of  TBA,  presented  state- 
ments in  which  they  predicted  that 
television  would  be  a  profitable  and 
popular  advertising  medium. 

Raymond  E.  Nelson,  vice-pres^ 
ident  of  the  Charles  M.  Storm  Co., 
New  York,  said  many  of  the  so- 
called  hurdles  in  the  way  of  tele- 
vision are  imaginary.  Talking  price 
with  reference  to  video  productions 
at  this  time  is  "rather  premature", 
he  said,  and  added:  "I  think  that 
the  television  salesman  is  going  to 
be  worth  every  cent  he  draws  and 
a  lot  more  and  I'd  suggest  that  we 
stop  worrying  about  the  size  of  his 
salary  until  he's  had  a  chance  to 
prove  that  he's  worth  it." 

Mr.  Nelson  said  experiments  by 
the  Storm  company  had  convinced 
him  and  his  associates  that  "tele- 
vision is  destined  to  write  one  of 
the  most  dynamic  chapters  in  the 


Hon.  George  Duram 

H.  W.  Kastor  &  Sons  Adv.  Co. 

Chicago,  III. 

Dear  George: 

I  hear  'em  talking  around  this  station 
about  how  important  it  is  to  keep 
good  public 
service  pro- 
grams rolling. 
Guess  that's 
one  of  the  rea- 
sons why  the 
boss,  Howard 
L.  Chernoff, 
made  arrange- 
ments while  he 
was  in  Eng- 
land to  give 
our  listeners 
still  another 
"terrific"  pub- 
lic service  pro- 
g  r  a  m.  It's 
called  London 
Letter,  a  quar- 
ter hour  show 
that's  done  by 
M  c  D  o  n  al  d 
Hastings  of 
the  BBC.  We 
carry  it  once  a 
week,  and  not 
only  does  this 
program  have 
West  Virginia 
service  men  on 
it,  but  Hast- 
ings also  gives 
the  latest  in 
war  news. 
Sort  of  puts 
us  in  a  class  with  CBS's  Ed  Morrow, 
and  certainly  puts  us  "on  the  beam" 
for  real  public  service,  don't  you  think? 

Regards,  Yours,  Algy 

The  W.  Va.  Network 


WCHS  Charleston 
WPAR  Parkersburg 


WSAZ  Huntington 
WBLK  Clarksburg 
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FOR  14 
STATIONS 


SPONSORED  BY  THE 

IGLEHEART  DIVISION 

OF 

GENERAL  FOODS 

LIGHTCRUST 
DOUGHBOYS 

SPONSORED  BY  THE 
BURRUS  MILL  AND 
ELEVATOR  COMPANY 
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FOR  8 
STATIONS 
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FOR  23 
STATIONS 
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FOR  6 
STATIONS 


WAGA 

ATLANTA 


OUTSTANDING 
PROGRAMS 
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story  01  aavertismg  .  .  .  .  i  can  oniy 
say  that  television — today's  televi- 
sion— vdll  do  a  selling  job  that 
staggers  the  imagination." 

He  said  the  public  vv^ants  televi- 
sion at  the  "earliest  possible  oppor- 
tunity". He  discounted  the  idea 
that  television  would  be  acceptable 
as  a  novelty.  Rather,  his  experi- 
ences proved,  he  said,  that  "the  nov- 
elty appeal  v^^ears  thin  fairly  quick- 
ly". 

"I  believe  that  television  is  here 
today — right  now;  that  an  adver- 
tising giant  awaits  only  the  loosen- 
ing of  his  chains  to  render  staunch 
service  to  American  industry,"  Mr. 
Nelson  concluded.  '  And  I'm  con- 
vinced that  the  American  public 


wants  It  to  oe  v  lor  viaeo  J-'ay, 
too." 

Frederick  A.  Long,  in  charge  of 
television  and  motion  pictures  of 
BBDO,  said:  "We  consider  televi- 
sion a  new  and  potentially  most  ef- 
fective advertiser."  He  forecast 
that  advancement  in  the  art  would 
be  far  more  rapid  than  that  of  AM 
broadcasting  and  motion  pictures. 

"I  believe  I  am  correct  when  I 
say  that  BBDO  has  produced  tele- 
vision programs  on  a  one-time  basis 
for  more  sponsors  than  any  other 
advertising  agency,"  said  Mr.  Long. 
He  listed  the  B.  F.  Goodrich  Co., 
General  Electric  Co.,  Reader's  Di- 
gest, Remington  Arms  Co.,  Hamil- 
ton Watch  Co.,  Easy  Washer  Co. 


PIS  OFESSIOXAL 
D  I  K  E  C  T  <»  IK  Y 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  BnK>neert 
DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pr<!»  Bldg..  Wa«h.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 


MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 
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JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broodcost  ond 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.       •       NAtional  6513 
Washington  A,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D  C. 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VOORY 


r  Y  J  Radio  Engineering  Consultants 
\:jni^fl4  Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

•  Evening  Star  Building,  Washington.  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


RING  BL  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSUIIING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  Sr..  N  W.,  Washington  3,  D.  C 


PAUL    A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 


1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  M.  Mcintosh 
Consulting  Radio  Engineers 
Shorcham  Bldg.         ME.  4477 
^X^ashington,  D.  C. 


JBuciila  Hixpands 

BERNARD  ULMANN  Co.,  New 
York,  is  adding  five  or  six  stations 
to  its  current  list  of  17  in  the  pro- 
motion of  Bucilla  varns  using 
thrice-weekly  participations  on 
w"omen's  interest  programs.  Agen- 
cy is  Grey  Adv.,  New  York. 

among  clients  for  whom  his  agency 
has  built  commercial  television  pro- 
grams. 

Experience  with  programs  on 
WRGB  Schenectady,  the  GE  sta- 
tion, indicates,  said  the  witness, 
that  "young  people  are  a  big  fac- 
tor in  television".  He  said  23%  of 
the  television  audience  in  Albany, 
Troy  and  Schenectady  for  Sunday 
evening  programs  are  youths  un- 
der 18. 

Sees  /Vo  Death 
Of  Program,  Fare 

Asserting  that  BBDO  had  been 
in  television  production  for  a  year- 
and-a-half,  Mr.  Long  said,  "If  it  is 
possible  for  us  to  do  this,  it  is  also 
possible  for  some  50  or  more  other 
agencies  to  do  the  same  thing  to 
some  degree  and  some  of  them  are 
already  going  about  it.  ...  I  can 
anticipate  no  dearth  of  program 
fare  for  the  public  of  acceptable 
quality  ...  It  is  my  firm  belief  that 
advertisers  will  be  willing  to  spon- 
sor these  programs,  whenever  they 
can  foresee  an  adequate  return — 
perhaps  even  earlier." 

Mr.  Long,  likewise,  said  he  saw 
no  barriers  which  would  make  the 
cost  prohibitive,  even  if  a  program 
is  released  over  a  network  of  a 
"very  few  stations".  As  to  types 
of  programs  most  popular,  he  listed 
music  variety  and  audience  partici- 
pation as  good  for  television. 
Sports  programs  rank  high,  light 
opera  is  good;  so  is  news,  he  added. 

"Most  of  the  program  types  ac- 
ceptable to  radio  are  also  accep- 
table to  television  and  in  addition 
some  are  good  on  television,  because 
of  the  picture,  that  would  be  unwel- 
come on  radio,"  Mr.  Long  declared. 
"I  do  not  particularly  worry  about 
distribution  of  these  sponsored  pro- 
grams, whether  by  relay-station 
network,  coaxial  cable,  film  or 
otherwise.  Of  course,  the  easier  the 
distribution  can  be  made,  the  bet- 
ter. But  if  the  audience  is  th^re 
in  sufficient  numbers  to  be  worth 
reaching,  the  broadcasters,  the 
sponsors  and  their  advertising 
agencies  will  find  a  way." 

Mr.  Long  opposed  any  plan  to 
"defer  the  availability  of  television 


He  brushed  aside  arguments  that 
before  color  television  is  ready,  A 
full  electronic  color  system  must 
be  developed  and  pointed  to  the  fact 
that  a  16  mm  film,  "which  televi- 
sion must  match  in  quality  if  it 
is  to  meet  the  expectations  of  the 
public  is  thrown  onto  the  screen 
in  our  homes  by  a  thoroughly  non- 
electronic device  known  as  the 
movie  projector." 

Tells  of  Problems 
Facing  Color  Television 

The  CBS  proposed  color  systemj 
is  95%  "electronic"  and  only  about 
5%  mechanical,  he  said,  adding 
that  in  the  UHF  method  the  projec- 
tion receivers  will  be  capable  of  re- 
producing either  black-and-whit( 
or  color  transmissions,  and  the  ro-t 
tating  color  disk  of  about  nine  in 
ches  in  diameter  will  run  at  a  mod-' 
erate  speed.  These  receivers  can  b« 
manufactured  at  a  cost  not  muck 
higher  than  the  black-and-white  re- 
ceivers, he  added. 

Of  several  types  of  tubes  whici 
have  been  developed  and  used  ir 
military  equipment  during  the  last 
few  years,  at  least  one  in  particu- 
lar "shows  real  promise  for  tele- 
vision", he  said,  "it  will  supply  ade- 
quate power  for  broadcast  purpose!, 
and  is  capable  of  being  modulatec 
over  the  proposed  10  mc  video  band 

"The  radio  frequency  output  cai( 
be  amplitude  modulated  by  anj 
amount  up  to  100%  or  it  can  be  fre. 
quency  modulated,"  he  continued, 
"These  devices  are  thoroughly  prac. 
tical,  and  some  already  have  beei 
produced  in  large  quantities.  In 


A  Proven 

Sales 
Medium 


WBNX  broadcasts  daily  to  Metropolitoi 
New  York's  rocial  groups  which  com 
prise  70%  of  the  population.  These  mil 
lions,  with  millions  to  spend,  have  thel 
own  churches,  newspapers  and  radii 
stations.  They  respond  to  WBNX  pro 
gramming  and  public  service,  the  rea 
son  why  many  of  !he  country's  large! 
advertisers  today  are  using  WBNX  con 
sistently.  If  your  products  are  merchon 
dised  in  Greater  New  York,  WBNX  shoui 
be  on  your  list.  Write  WBNX,  New  Yorl 
51,  N.  Y.  for  availabilities.  Or  col 
Melrose  S-0333. 


IN  WBNX  SERVICE  AREA  THERE  ARE: 
2,450,000  Jewish  Speaking  Persons 
1,522,946  Italian  Speaking  Persons 
1,236,758  German  Speaking  Persons 
661,170  Polish  Speaking  Persons 
200,000  Spanish  Speaking  Persons 


5000  WATTS  DSRECTIONAL  OVER  NEW  YORK 
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ed,  there  is  indication  that  vacu- 
1  tubes  capable  of  even  higher 
Kver,  ensuring  a  satisfactory  high 
finition  television  broadcast  ser- 
ee  in  the  UHF  spectrum,  -will  be 
Mailable  commercially  immediately 
ter  the  %var." 

Dr.  Goldmark  said  an  important 
;feture  of  the  proposed  wide  band 
Revision  system  is  the  elimination 
a  separate  sound  transmitter. 
:>und  will  be  transmitted,  he  ex- 
.ained,  by  the  picture  transmitter 
tirely  -vvithin  the  video  band  dur- 
2:  the  synchronizing  intervals. 
Receivers  designed  to  utilize  this 
ethod  of  sound  transmission  are 
ss  expensive  to  build,  he  told  the 
•mmission,  since  they  do  not  re- 
~  ire  the  use  of  a  separate  inter- 
3diate   frequency   amplifier  for 
and.    Arrangements    have  been 
^de  with  Zenith  Radio  Corp.  to 
'.inish  a  sufficient  number  of  re- 
;ivers  to  carry  on  experimental 
;  d  developmental  work,  according 

■  Dr.  Goldmark. 

'The  witness  said  published  data 
,'iicates  the  interference  to  service 
.ea  ratio  at  60  mc  is  11-1,  but  only 

1  at  500  mc.  "Many  of  the  detri- 
;ntal  etfects  of  multipath  trans- 
ssion  which  have  been  observed 

very  high  frequencies  will  un- 
ubtedly  continue  to  plague  us  in 
e  ultra  highs,  at  least  for  a 
lile,"  said  Dr.  Goldmark.  "It  is 

■  portant  to  note,  however,  that 
ese  reflections  are  not  likely  to 

■  more  numerous  or  more  intense 
"  say,  500  mc  than  they  are  known 
^  be  around  100  mc." 

Pusts  Interference 

^tctors  by  Importance 

'Cross-examined  by  Dr.  Denny, 
Goldmark  said  he  thought  FM 
'«uld  function  well  between  80-100 
:  "or  thereabouts".  He  listed,  in 

2  order  of  importance,  the  follow- 
z  interferences,  multipath  and 
adow,  first;  Sporadic  E  second, 
;  layer  third,  noise  fourth  and 
rsts  fifth. 

'He  said  receivers  for  the  UHF 
'nd  would  be  cheaper  to  manufac- 
■re  than  those  of  the  present  band. 
p  added  CBS  should  be  able  to  go 
1'  the  air  with  its  "entire  system" 
r  UHF  television  "within  a  year", 
pceivers  are  not  a  problem,  he  as- 
I  .'ted,  either  for  color  or  black- 
hl-white.  in  the  UHF  band.  He 
f'clared  that  enough  work  has  been 
hue  to  date  to  "predict  this  ser- 
t-;e  an  absolute  certainty". 
•  Dr.  Goldmark  estimated  that  if 
Inderal  delivers  the  first  unit  of 
'2  transmitter  in  eight  months, 
'd  there  are  no  other  interrup- 


Big  Six  Sponsored 

CITY  National  Bank  of  Kansas 
City,  a  new  radio  advertiser,  has 
signed  for  sponsorship,  during  the 
1944  season,  of  Bix  Six  football 
games  on  KMBC  Kansas  City,  it 
was  announced  last  week  by  E.  P. 
J.  Shurick,  KMBC  sales  promotion 
and  publicity  director.  Games  will 
be  broadcast  by  Sam  Molen,  for- 
merly of  the  West  Virginia  Net- 
work, who  was  himself  a  football, 
baseball  and  track  athlete.  Agency 
handling  the  City  National  Bank 
account  is  R.  J.  Potts-Calkins  & 
Holden  Inc.,  Kansas  City. 


tions,  within  three  months  after  its 
installation  CBS  should  be  able  to 
"show  some  definite  results".  He 
said  the  network  endorsed  the 
Panel  6  relay  recommendations. 
Asked  by  Commissioner  Jett  if  735- 
line  definition  should  be  the  stand- 
ard for  the  next  decade.  Dr.  Gold- 
mark  said:  "That  should  be  the  op- 
timum standard  longer  than  the 
next  decade". 

Cross-examined  by  iMr.  Roberts, 
Dr.  Goldmark  declined  to  make  a 
recommendation  as  to  continuance 
of  the  6  mc  band  in  the  lower  fre- 
quencies, saying  "that  is  up  to  the 
Commission"  but  he  emphatically 
stated.  "I'm  not  tossing  6  mc  stand- 
ards overboard.  We  will  do  all  we 
can  to  help  develop  television,  if 
that's  the  standards."  He  added, 
however,  that  16  mc  television  is 
2^^  times  better  than  6  mc. 

Mr.  Weiss  had  no  prepared  state- 
ment but,  answering  questions  pro- 
pounded by  Mr.  Denny,  said  the 
only  objections  to  the  present 
10xl2-inch  screen  came  from  those 
who  don't  own  television  sets.  Own- 
ers are  satisfied  Avith  them.  Agen- 
cies, he  said,  have  displayed  an  un- 
usual amount  of  interest  in  tele- 
vision and  regard  it  as  the  '  third 
dimension   of  advertising  media". 

He  regards  color  television  as  re- 
mote and  urged  the  Commssion  to 
proceed  with  the  system  now  in  use. 
Don  Lee  has  a  quarter  of  a  million 
dollars  invested  in  present  stand- 
ard television,  which  would  be  lost 
should  video  be  moved  elsewhere  in 
the  spectrum. 

He  estimated  the  technical  cost 
of  producing  television  on  a  12-hour 
daily  basis  at  $150  per  hour.  Among 
problems  facing  telecasters  are  the 
"craft  unions",  he  said,  many  of 
which  now  are  organized  among 
movie  workers  and  which  have  been 
eyeing  radio,  particularly  televi- 
sion. 

W^eiss  Calls  Video 
A  'Luxury  Item'' 

Mr.  Weiss  said  he  didn't  think 
television  could  be  self-supporting 
in  a  community  of  less  than  a  half- 
million  population.  "Television  is 
not  a  poor  man's  paradise,"  he  de- 
clared. "It's  a  luxury  item.  It  will 
take  several  years  yet  to  be  self- 
sustaining."  He  pictured  television 
as  a  novelty  rather  than  entertain- 
ment. 

The  Don  Lee  executive  said  he 
didn't  think  television  could  be  op- 
erated on  a  full  commercial  basis, 
four  hours  daily,  for  at  least  "three 
or  four  years".  He  said  he  couldn't 
anticipate  when  the  art  would  reach 
the  point  where  broadcasters  could 
sell  a  program  service  12  hours 
daily.  He  visioned  video  as  pri- 
marily an  evening  service  when  the 
entire  family  could  enjoy  it. 

Dr.  George  R.  Town,  director  of 


engineering  research  of  Stromberg- 
Carlson  Co.  and  chairman  of  Com- 
mittee 3,  RTPB  Panel  6,  said  his 
firm  endorsed  the  RTPB  recom- 
mendations. Answering  technical 
questions  put  by  Mr.  Denny,  he  said 
the  average  drift  of  a  good  com- 
mercial receiver  on  50  mc  is  plus 
or  minus  O.OSCf  and  on  a  250-300 
mc  receiver  plus  or  minus  0.06%. 
"As  you  go  higher  you  have  greater 
problems  in  the  receiver,"  he  said. 

He  estimated  the  cost  of  a  re- 
ceiver for  300-1,000  mc  would  be 
about  twice  that  of  one  50-100  mc, 
after  citing  technical  data  as  to 
changes  necessary  in  the  two  re- 
ceivers. When  Dr.  Goldmark  sub- 
mitted a  question  asking  if  Dr. 
Town  knew  that  a  6-tube  IF  am- 
plifier exists,  David  B.  Smith, 
Panel  6  chairman,  objected,  con- 
tending that  the  particular  ampli- 
fier was  classified  and  it  shouldn't 
be  discussed. 

"I  don't  think  it  makes  a  durn 
bit  of  difference,"  snapped  Chair- 
man Fly.  "If  he  wants  to  discuss 
that  here,  that's  his  business."  In 
the  ensuing  argument,  in  which 
Mr.  Smith  objected  to  the  presen- 
tation "by  one  side  of  classified  in- 
formation" while  the  other  side 
wasn't  using  such  data,  Dr.  Gold- 
mark  took  the  stand  to  say: 

"I  think  it's  exaggerated  to  raise 
the  IF  amplifier  question.  Before 
the  war  I  saw  in  Germany  715-line 
definition.  There  is  nothing  classi- 
fied about  what  I  asked."  Then  he 
added :  "It  is  incorrect  to  say  a  re- 
ceiver in  the  higher  spectrum  would 
be  double  in  cost.  I'm  not  taking  ad- 
vantage of  classified  material.  The 
IF  amplifier  I  referred  to  is  not 
classified." 

Dr.  Town  said  he  agreed  with 
Dr.  Goldmark  that  "the  cost  of  IF 
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staying 
at 

THE  ROOSEVELT 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 
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-A  HILTON  HOTEL - 

ROfiEflT   P.    V^ILIIPORD,  General  Manager 

Other  Hilton  Hotets  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Paso,  longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
eio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 
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the  "Royal  Family"  of  piek» 
ups,  cutters,  jewel  points 

AUDAX,  now  available  through  HARVEV,  distributor  of  fine  radio  and 
electronic  equipment,  represents  the  ultimote  in  professionol  recording 
accessories.  AUDAX  Pickups  are  made  with  the  unique  "reloyed-flux" 
principle  so  largely  responsible  for  the  sharp,  clear-cut  facsimile  re* 
production  of  Microdyne.  Into  the  Pickups,  as  well  as  the  Cutters  and 
jewel  Points,  has  gone  the  delicate  precision  craftsmanship  of  masters 
of  the  trade.  Long  noted  for  its  engineering  and  mechanical  perfec* 
tion,  AUDAX  equipment  is  used  in  radio  stations,  recording  stwdtoi 
and  wherever  the  performance  requirements  are  exacting. 

'Ptecf  PiCK-UP  FACTS!  Write  today  for  this  vol- 
uable  booklet  which  contains  the  answers  to  most 
questions  in  the  field  of  sound  reproduction,  written 
by  Maximilian  Weil,  leading  outhority  on  the  subiect. 

Upon  receipt  of  suitable  priority,  HARVEY  eon  promts*  yew 
_     reasonably  prompt  deliveries  of  all  AUDAX  products. 
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stages  is  not  a  major  factor"  in 
receiver  manufacturer,  but  he  stuck 
to  his  original  statement  that  the 
overall  cost  would  be  double.  Mr. 
Denny  asked  him  if  the  retail  price 
of  a  receiver  was  $150  what  the 
manufacturing  cost  would  be.  Dr. 
Town  said  the  markup  ranged  from 
2V;2-1  to  5-1.  He  suggested  an  aver- 
age of  3^2  or  4-1. 

.James  D.  McLean,  sales  manager 
of  television  equipment  for  General 
Electric  Co.,  Schenectady,  appear- 
ing on  behalf  of  the  TEA  and  for 
GE.  listed  estimated  costs  and 
equipment  necessary  for  three  types 
of  television  stations,  master,  in- 
termediate and  satellite.  He  esti- 
mated the  cost  of  operating  a  mas- 
ter station,  8  hours  daily,  at  S117 
per  hour;  an  intermediate  station 
at  $80  per  hour  and  a  satellite  at 
$27  an  hour  (complete  details  on 
page  32). 

Facsimile  Seen 
As  Police  Service 

Beginning  Group  3  hearings  (po- 
lice, fire,  forestry,  special  emerg- 
ency, provisional,  special  services, 
motion  picture)  last  Wednesday 
morning.  Glen  E.  Nielsen,  assistant 
chief.  Safety  &  Special  Services  Di- 
vision, FCC  Engineerng  Dept.,  out- 
lined present  allocations  of  the  va- 
rious police  services  and  submitted 
exhibits  showing  conflicts  between 
proposals  by  IRAC,  the  RTPB  and 
present  allocations. 

Capt.  Donald  S.  Leonard,  chair- 
man of  the  communications  com- 
mittee and  past  president,  Inter- 
national Assn.  of  Chiefs  of  Police, 
who  also  represented  Committee  1, 
Panel  13,  RTPB,  urged  the  Com- 
mission to  set  aside  sufficient  spec- 
trum space  to  permit  all  police  de- 
partments to  function  efficiently. 
He  said  about  850  fixed  stations  are 
now  operating  on  35  medium  fre- 
quency channels  between  1601- 
2490  kc  and  830  police  radiotele- 
phone fixed  stations  are  operating 
on  the  29  "overcrowded  frequencies 
of  the  30-40  mc  band".  Many  other 
frequencies  will  be  required  in  the 
expansion  of  service  following  the 
war,  he  added. 

Capt.  Leonard  visioned  facsimile 
as  a  great  weapon  in  the  hands  of 
law  enforcement  officers  fighting 
crime.  He  depicted  walkie-talkies  in 
controlling  traffic  and  other  polic- 
ing duties. 

"Police  forces  throughout  the  na- 
tion were  indignant  at  the  effront- 
ery of  the  Interdepartment  Radio 
Advisory  Committee,"  Capt.  Leon- 
ard told  the  Commission.  "The 
IRAC  displayed  an  utter  disregard 
for  a  service  which,  according  to 
its  own  announced  plan  of  observ- 
ing a  general  order  of  priority  for 
radio  services  involving  the  pres- 
ervation of  life  and  property, 
should  have  been  accorded  an  in- 
crease in  frequencies."  He  charged 
the  IRAC  recommendations  would 
remove  from  "occupancy  of  35  me- 
dium frequency  channels  between 
1601-2490  kc  affecting  900  police 
stations;  would  .iunk  the  intercity 


IT  COSTS  MONEY  to  operate  a 
television  station,  James  D.  Mc- 
Lean (r),  sales  manager  of  televi- 
sion transmitting  equipment,  Gen- 
eral Electric  Co.,  Schenectady,  told 
Mrs.  Mai-tha  Kinzie,  assistant  sec- 
retary of  the  Radio  Technical  Plan- 
ning Board.  They  were  interested 
spectators  at  the  FCC  television  al- 
location hearing  last  Tuesday.  Mr. 
^McLean  testified  as  to  costs  of  tele- 
vision equipment  and  operation. 


police  telegraph  network;  ignore 
the  needs  of  police  for  facsimile, 
and  would  jam  a  service  so  essen- 
tial to  orderly  government  from  a 
total  of  76  channels  now  in  use  in 
all  bands  to  45  channels  in  the  30- 
40  mc  band." 

Capt.  Robert  L.  Batts  of  the  In- 
dianapolis Police  Dept.,  represent- 
ing the  Associated  Police  Com- 
munication Officers  and  the  Inter- 
national Assn.  of  Chiefs  of  Police 
as  chairman  of  the  Police  Commit- 
tee, said  the  present  trend  among 
police  agencies  is  toward  the  very 
high  frequency  spectrum,  above  30 
mc,  using  FM  in  all  new  installa- 
tions replacing  worn  out  equipment. 
Recent  tests  and  demonstrations  of 
FM  on  118  mc  indicate  definite  pos- 
sibilities for  municipal  and  county 
police  fixed  station  and  mobile  use, 
Capt.  Batts  said.  He  made  the  fol- 
lowing recommendations  for  allo- 
cations: 

Channels  8  kc  wide,  1601-2490 
kc;  channels  40  kc  wide,  30-40  mc; 
channels  50  kc  wide,  121-137  mc; 
undetermined  channel  widths,  320- 
330  mc. 

E.  C.  Denstaedt.  Detroit  Police 
Dept.;  George  K.  Burton,  radio 
supervisor  of  KQCE,  the  sheriff's 
office.  Contra  Costa  County,  Marti- 
nez, Cal. ;  Roy  Groenier,  Madison, 
Wis.,  police  department;  Francis 
Burns,  New  York  City  police  de- 
partment; Donald  J.  McFarlane, 
Boston  police  department,  and  G. 
B.  McMurphy,  Alameda  County, 
Cal.,  sheriff's  office,  spoke  in  behalf 
of  municipal  and  county  police  ra- 
dio. 

Testifying  for  state  police,  in  ad- 
dition to  Mr.  Adritsh,  were  Frank 
W.  Walker,  chief  engineer  of  the 
Michigan  State  Police  and  vice- 
chairman  of  RTPB  Panel  13,  and 
R.  A.  Kridler,  supervisor  of  com- 
munications for  Southern  Califor- 
nia, California  Highway  Patrol, 
and  representative  of  Committee  1, 
RTPB  Panel  13. 

Appearing  on  behalf  of  police 
point-to-point  service  were  Capt. 
Leonard,  Capt.   Batts  and  Harry 


Duncan.  Representing  the  EasteJj 
States  Police  Radio  League  wero  ' 
Sgt.  D.  J.  McFarlane,  radio  sup' 
visor  of  Boston  Metropolitan  Po 
lice,  president;  Lt.  Arthur  H.  Vick 
erson,  radio  supervisor,  Police  Hear 
quarters,  Boston;  Walter  Hartfo; 
radio  supervisor,  Newton  (Mas? 
Police;  Lt.  W.  T.  Armstrong,  co; 
munications  officer,  Massachuse- 
State  Police;  Capt.  Lewis  J.  Bo 
radio  supervisor,  Warwick  (R.  1^ 
Police;  Lt.  Walter  J.  Boas,  coi^ 
munications     officer,  Connectici 
State  Police. 

Attending  the  hearings  as  offic: 
observers  were  the  following  off 
cers  who  assisted  in  the  elaborai 
presentation  on  police  radio  ser' 
ices:  Capt.  Jack  Wilt,  Kansas  Cit 
Kan.;  William  Lee,  Virginia  Sta- 
Police;  Supt.  Gerald  Sutton,  low 
State  Police;  Lt.  Donald  E.  Wa| 
ner,  Pennsylvania  State  Police;  L 
Perry  E.  Griffith,  Tennessee  Sta 
Police;  T.  J.  Dolan,  attorney,  Sta* 
of  Tennessee;  Toland  McGettiga: 
assistant  law  director,  law  enforo 
ment,  California  State  War  Com, 
cil,  representing  Gov.  Earl  Warre 

Acting  Chairman  Paul  A.  Walki 
commended  the  police  on  tl 
thoroughness  "for  the  way  you'' 
presented  this  testimony.  We  a' 
preciate  the  patriotic  services  tl 
police  organizations  are  rende 
ing,"  he  said.  "I  know  many  of  yc 
have  come  here  at  your  own  e 
pense  and  I  want  you  to  k::ow  tl 
Commission  is  extremely  grateful 

Commissioner  Walker,  durii 
late  afternoon  testimony  Thursda 
told  witnesses  that  the  FCC  rej 
ized  the  necessity  of  radio  coi 
munications  in  preference  to  Ian 
wire  services  in  police  work.  I 
asked  that  the  witnesses  ma 
their  wants  as  to  spectrum  spa 
known. 

Inspector  Denstaedt,  summar 
ing  testimony,  made  the  followi 
recommendations  on  behalf  of  t 
various  police  organizations: 

Retention  of  the  present  31  cha 
nels  in  the  medium  frequenci 
1610-2490  kc;  25  channels,  2,0i 
8,000  kc;  86  channels,  30-40  mc 
channels,  116-138  mc;  3  blocks 
channels,  121-123  mc,  124-126  i 
135.650-137.650  mc,  making  ] 
channels  requested  for  that  regie 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
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"KEEP  SHIPPING  MONTHLY" 

wires  Eugene  Tanner,  VVSIX 

THE  SHADOW 

AvaifabU  locally  on  transcription — see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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block  of  channels,  320-330  me; 
itional  channels  for  experimen- 
■  B-ork  up  to  10,000  mc.  Inspector 
staedt   pointed    out   that  the 
1    police    requests    are  "just 
tly  more  than  one  and  one- 
'  tele^■ision  channels,  for  chan- 
,  below  300  mc.'" 
fortance  of  Munieipal 
ri^ices  Stressed 
'ippearing  again  for  the  FCC, 
Nielsen  said  four  channels  with 
Dotal  band  width  of  184  kc  in 
1-133  mc  band  are  allocated  to 
licipal   fire    services,  whereas 
RTPB   requests  41  channels, 
.kg  a  total  width  of  1708  kc  in 
1-133  mc  band. 

layor  LaGuardia.  heading  a  list 
.witnesses  on  behalf  of  fire  serv- 
,  presented  a  resolution  adopted 
the  U.  S.  Conference  of  Mayors 
ing  on  the  FCC  to  "thoroughly 
jsider  the  needs  of  fire  and  po- 
.  services  to  the  end  that  an  ade- 
;  te  number  of  radio  channels 
made  available."  He  pointed  to 
;  need  for  two-way  police  and  fire 
io  service. 

I  know  the  pressure  for  fre- 
ncies  from  commercial  enter- 
ses,  but  I  submit  that  munici- 

jities  should  receive  first  priority 
er  the  armed  services."  said  the 
»'or  under  cross-examination.  In 
iv  York  alone,  he  said,  police  and 
radio  services  have  saved  25- 

j  f  manpower  in  the  present  help 

^  rtage. 

i.Ierbert  A.  Friede,  communica- 
is  ofiicer  of  the  District  of  Co- 

Sbia  and  chairman  of  Commit- 
2,  Panel  13,  who  cited  statistics 

'  fire  losses  and  insurance,  said ; 

'  iequate  emergency  communica- 
is  facilities  for  the  fire  service 

t^y  ultimately  cause  a  reduction 

t  !xisting  rates,  which  will  amount 
1  considerable  sa\ing  to  the  tax- 

j'ers  of  our  nation  in  the  form  of 

i  ings  on  insurance  policies  and  a 

I  idend  on  their  investment."  He 
sented  exhibits  showing  radio 
ds  of  all  sizes  of  municipalities. 

■Also  appearing  for  fire  services 


Vick's  37  in  Canada 

VICK  CHEMICAL  Co.,  Windsor, 
Ont.,  has  started  announcements 
and  transcribed  programs  on  37 
Canadian  stations.  Account  was 
placed  by  Morse  International. 
Xew  York. 

were:  C-  G.  Lauber,  National  Board 
of  Fire  Underwriters;  Percy  Bug- 
bee,  National  Fire  Protection 
Assn.;  Samuel  Pope. 

K.  F.  Williams,  superintendent 
of  Forest  Fire  Control,  New  York 
State  Conservation  Dept.,  and 
chairman  of  Committee  3,  RTPB 
Panel  13,  requested  a  total  of  52 
channels  in  various  bands  from  be- 
low 40  mc  to  161  mc,  some  to  be 
shared  with  police,  power,  transit 
utilities  and  railroads.  A  total  of 
21  witnesses  was  heard  in  behalf 
of  forestry  services. 

Eversharp  Increases 

MOVING  further  up  into  the  roster 
of  major  network  advertisers.  Ever- 
sharp  Inc.,  Chicago,  will  have  three 
programs  on  the  air  next  month 
w-ith  the  addition  of  a  CBS  program 
starring  Orson  Welles,  who  will 
also  wi'ite,  direct  and  produce.  Ten- 
tatively scheduled  to  start  Nov.  17 
under  the  title  The  People  Request, 
it  will  be  heard  on  CBS  Friday, 
7:15-7:30  p.m.  Mr.  Welles  will  vary 
the  pattern  of  the  show  from  week 
to  week,  adhering  in  general  to  a 
dramatic  format,  and  drawing  some 
of  his  ideas  from  listeners'  sugges- 
tions. Eversharp  has  been  gradual- 
ly increasing  network  advertising 
since  the  appointment  of  Blow  Co., 
New  York,  as  agency,  in  1940.  Firm 
started  Take  It  or  Leave  It  on  CBS 
that  year,  increasing  the  network 
from  time  to  time,  and  now  using 
virtually  the  full  network  Sunday, 
10-10:30  p.m.,  and  continuing  Let 
Yourself  Go  on  164  Blue  stations 
Tuesday,  10:30-11  p.m. 


Refrigeration 


Names 


REFRIGERATION  Corp.  of  Amer- 
ica, New  York  has  appointed  Peck 
Adv.,  New  York,  to  handle  adver- 
tising of  home  and  farm  freezers, 
and  frozen  food  locker  plants.  Ra- 
dio will  probably  be  used. 


SERVICE  DIRECTORY 
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Jacksonville  Bears 
Brimt  of  Hurricane 

Many  Stations  Off  the  Air 
As  Storm  Hits  Southeast 

FLORIDA  stations  bore  the  brunt 
of  the  huriicane  which  swept 
through  the  Southeast  last  week, 
with  Jacksonville,  hardest  hit  of 
Florida  cities  as  broadcasting- 
service  was  concerned,  reporting 
three  of  the  four  stations  off  the 
air. 

WJAX  Jacksonville,  according  to 
a  report  phoned  to  Broadcasting 
from  General  Manager  John  J. 
Hopkins  III,  was  the  only  station 
remaining  on  the  air,  with  WJHP 
WMBR  and  WPDQ  completely  out 
of  commission.  WPDQ  was  still  off 
the  air  at  4:15  p.m.  Friday  as 
Broadcasting  went  to  press.  WJHP, 
Jacksonville's  Blue  outlet,  suffered 
the  only  physical  damage  when  tho 
storm  knocked  out  its  tower. 

The  gale  at  Miami's  airport 
reached  a  high  of  65  m.p.h.,  Mr. 
Hopkins  reported.  He  said  WJAX 
had  received  commendation  for  its 
storm  service  from  the  Coast 
Guard.  One  of  the  reactions  of  the 
storm  which  impressed  Mr.  Hop- 
kins particularly  was  the  large 
number  of  listeners  to  WJAX  who 
reported  hearing  programs  over 
their  car  sets,  when  the  regular 
home  receivers  were  knocked  out 
through  power  failure. 

Others  Hit 

WFTL  Ft.  Lauderdale  was  off 
the  air  from  noon  till  4  p.m.  Thurs- 
day when  the  telephone  circuit 
failed.  At  Ft.  Myers,  WINK  (for- 
merly WAAC)  a  CBS  outlet,  lost 
its  network  at  8:30  p.m.  Wednes- 
day, resuming  network  operation  at 
10  a.m.  Friday. 

In  Washington,  the  FCC  received 
reports  from  many  Florida  sta- 
tions. According  to  FCC  Assistant 
Chief  Engineer  John  A.  Willough- 
by.  WLOF  Orlando  went  off  the  air 
at  8  a.m.  Oct.  19,  while  WSTP 
St.  Petersburg,  and  WFOY  St. 
Augustine  were  also  reported  off. 

Two  Miami  stations,  WIOD 
(XBC)  and  WQAM  (CBS),  lost 
their  networks  through  trouble  at 
Jacksonville  and  not  because  of 
storm  conditions  in  Miami,  which 
itself  suffered  a  65-m.p.h.  wind. 
WIOD  gave  24-hour  service,  accord- 
ing to  General  Manager  James  Le 
Gate,  who  told  BROADCASTING  that 
Miami  was  prepared  for  such  a 
storm  as  it  had  experienced  so 
many  in  the  past.  Over  in  Miami 
Beach,  WKAT  lost  its  network 
(Blue)  during  the  day  for  a  few 
hours  on  Thursday. 

In  North  Carolina,  A.  D.  (Jess) 
Willard  Jr.,  manager  of  WBT 
Charlotte,  reported  that  the  sta- 
tion's only  loss  was  the  last  seven 
minutes  of  a  service  program. 
Marines  in  the  Making,  4-4:30 
p.m.  Thursday,  which  the  station 
feeds  to  CBS  from  Parris  Island, 
S.  C,  60  miles  away.  WBT  Engi- 
neer Elwood  Strope  and  Producer 
Larry  Walker  were  marooned  on 
Parris  Island  with  the  WBT  sta- 
tion wagon.  WBT  was  undamaged. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-OCTOBER  14  TO  OCTOBER  20  INCLUSIVE- 


Decisions  .  .  . 


OCTOBER  16 

York  County  Broadcasting:  Co.,  Rock  Hill, 
S.  C. — Granted  mod.  CP  authorizing  new 
station  (WHHI)  for  extension  completion 
date  to  12-13-44. 

Ewingr  Broadcasting  Co.,  Jackson,  Miss. 

— Granted  CP  covering  new  station 
(WJXN)  for  approval  antenna,  trans- 
mitter   location;  conditions. 

Evansville  on  the  Air  Inc.,  Indianapolis 
— Placed  in  pending  file  application  new 
f"M  station. 

Harbenito  Broadcasting  Co.,  Harlingen, 
Tex. — Same. 

KJBS  Broadcasters,  San  Francisco. - 
Same. 

Telecast  Inc.,  Roanoke  Rapids,  N.  C. — 

Same. 

Warner  Bros.  Broadcasting  Corp.,  Hol- 
lywood— Same. 

Evening  News  Press  Inc.,  Port  Angeles, 
Wash. — Granted  mod.  CP  new  station 
(KONP)  to  change  type  transmitter,  make 
changes  antenna,  approval  transmitter  lo- 
cation; conditions    (action  taken  10-6-44). 

WCOL  Columbus,  O. — Granted  vol.  assgn. 
license  from  WCOL  Inc.  to  Lloyd  A.  Pix- 
ley,  Martha  P.  Pixley,  Milton  A.  Pixley, 
and  Grace  M.  Pixley  d/b  The  Pixleys.  No 
monetary  consideration. 

KORN  Fremont,  Neb. — Granted  acquisi- 
tion of  control  by  Arthur  Baldwin  through 
purchase  139  sh  from  Lloyd  C.  Thomas, 
Earl  J.  Lee,  S.  S.  Sidner,  A.  C.  Sidner 
and  H.  A.  Gunderson  for  $8,754.70. 

KVOX  Moorhead,  Minn. — Granted  relin- 
quishment control  by  David  C.  Shepard 
through  transfer  68  sh.  No  monetary  con- 
sideration. 

KTFI  Twin  Falls,  Ida.— Granted  license 
renewal  for  period  ending  11-1-45. 

WDRC  Hartford— Same. 

WEBC  Dnlnth,  Minn. — Granted  license 
renewal  for  main  and  auxiliary  trans- 
mitters for  period  ending  11-1-45. 

The  Regents  of  the  U.  of  Michigan. 
Ann  Arbor,  Mich. — Granted  CP  new  non- 
commercial educational  station,  42,100  kc. 
50  kw,  special  emission  for  FM,  unlimited. 

Commercial  Radio  Equipment  Co.,  Wash- 
ington, D.  C. — Granted  CP  new  develop- 
mental broadcast  station,  frequencies  to  be 
assigned  from  time  to  time  by  Commission. 
250  w  unlimited;  conditions.  Also  granted 
CP  new  developmental  satellite  broadcast 
.station.    100   w,    unlimited;  conditions. 

OCTOBER  17 

Texas  Star  Broadcasting  Co.,  Houston. 
Tex. — Adopted  order  granting  application 
for  license  of  KTHT  Houston. 

WSAR  Fall  River,  Mass. — Announced  De- 
cision and  Order  granting  application  for 
vol.  assgn.  license  from  Doughty  &  Welch 
Electrical  Co.  to  Fall  River  Broadcasting 
Co. 

OCTOBER  18 

KMJ  Fresno,  Cal. — Granted  petition  in- 
tervene in  hearing  on  KFXD  application 
change  assignment  and  move,  and  appli- 
cations of  Queen  City  Broadcasting  Co. 
and  Idaho  Broadcasting  Co,  for  new  sta- 
tions Boise. 

Rochester  Broadcasting  Corp.,  Rochester, 
N.  Y. — Granted  petition  take  depositions. 

Idaho    Broadcasting    Co.,    Boise,  Ida. 
Granted    petition    take  depositions. 

Mississippi  Broadcasting  Co.,  Jackson. 
Miss. — Withdrawn  motion  for  waiver  rule 
regarding  filing  time  depositions.  Granted 
motion  for  leave  to  amend  application  for 
new  station  and  to  sever  from  consolidated 
hearing. 

Centennial  Broadcasting  Co.,  Portland, 
Me. — Granted  petition  for  leave  to  amend 
application  new  station. 

KMLB  Monroe,  La. — Granted  petition  for 
continuance  hearing  now  set  Oct.  25  to 
Nov.  24. 

Mississippi  Broadcasting  Co.,  Macon. 
.Vliss. — Granted  motion  for  continuance 
hearing  now  set  Oct.  20  to  Nov.  17  re  ap- 
plication and  that  of  Birney  Imes  Jr.  for 
new  stations. 

KSFO  San  Francisco,  KROW  Oakland 
Granted  motion  for  contiuance  hearing  on 
license  renewal  applications  now  set  Oct. 
26.  and  continued  same  to  Dec.  6. 

KVOE  Santa  Ana,  Cal. — Granted  motion 
lor  leave  to  amend  application  for  CP 
change  assignment  and  removed  same  from 
hearing  docket. 


Tentative  Calendar  .  .  . 

OCTOBER  25 

KMI.B  Monroe,  La.— CP  1440  kc  1  kw 

■ihrr[_[tffl    r )  A  -N 


Applications  .  .  . 

OCTOBER  16 
Passaic  Daily   News,   Patcrson,  N.   J. — 

CP  new  FM  station,  49,900  kc,  3,878  sq. 
mi.,   .$39,8i0  estimated  cost. 

WHAI  Greenfield,  Mass.— CP  new  FM 
station,  49,900  kc,  3,556  sq.  mi.,  $19,500 
estimated  cost. 

KNOE  Monroe,  La. — License  to  cover 
CP  new  station 

Rock  Hill,  S.  C— Mod.  CP  authorizing 
York  County  Broadcatting  Co.,  new  sta- 
tion (WRHI)  for  extension  completion 
date  from   10-15-44  to  12-13-44. 

KFFA  Helena,  Ark.— CP  change  1490 
kc  to   1230  kc. 

WIS  Columbia,  S.  C— CP  new  FM  sta- 
tion, 43,100  kc,  16,230  sq.  mi.,  $116,000  es- 
timated cost. 

Ned  Shepler,  Lawton,  Okla.— CP  new  FM 
station,  48,900  kc,  4,500  sq.  mi.,  $38,000 
estimated  cost. 

WIBW  Topeka— CP  new  FM  station. 
45,500  kc,  4,804  sq.  -  mi.,  $23,787  estimated 
cost. 

Coast  Ventura    Co.,  Ventura,    Cal.— CP 

new  standard  station,  1450  kc  250  w  un- 
limited. 

Western    Radio    Corp.,    Pasco,    Wash.  - 

Mod.  CP  authorizing  new  station  (KPKW) 
for  approval  antenna  and  transmitter  and 
studio  location. 

KTNM  Tucumcari,  N.  M. — Vol.  assign, 
license  from  Lester  Q.  Krasin  and  Otto  A. 
Krutzner  to  Hoyt  Houck,  Robert  D. 
Houck,  Walter  G.  Russell  and  Lonnie  J. 
Preston  d/b   Tucumcari   Broadcasting  Co. 

KOIN  Portland,  Ore.— CP  new  FM  sta- 
tion, 45,700  kc,  12,856  sq.  mi.,  $40,000 
estimated  cost. 

WAVE  Louisville,  Ky. — CP  new  commer- 
cial television   station,   Channel  1. 

OCTOBER  18 

Voice  of  Talladega,  Talladega,  Ala.— CP 

new  standard  station,  1230  kc  250  w  un- 
limited. 

KTOP  Inc.,  Topeka — CP  new  standard 
station,   1400  kc  250  w  unlimited. 

KVAN  Vancouver,  Wash. — CP  change 
910  kc  to  930  kc,  500  w  D  250  w  N  to 
500  w  D  unlimited,  amended  to  change 
requested  power  to  500  w  DN,  install  DA- 
DN  and  change  transmitter  site. 

KTSW  Emporia,  Kan.— CP  change  1400 
kc  to  1490  kc  and  make  changes  in  equip- 
ment  (petition  to  reinstate). 

OCTOBER  20 

The  Yankee  Network  Inc.,  Hartford, 
Conn. — CP  new  commercial  television  sta- 
tion. Channel,  9. 

Gulf  Broadcasting  Co.,  Mobile,  Ala.— CP 

new  standard  station,  1490  kc  250  w  un- 
limited. 

Capital  Broadcasting  Corp.,  Little  Rock, 
Ark. — CP  new  standard  station,  1400  kc 
250  w  unlimited. 

WFLA  Tampa,  Fla. — License  cover  CP 
increase  power,  changes  DA-N. 

Kansas  City  Star  Co.,  Kansas  City — CP 
new  FM  station,  44,500  kc.  26,400  sq.  mi.. 
$170,850   estimated  cost. 

KDYL  Salt  Lake  City — CP  new  commer- 
cial television  station,  Channel  1. 

Olympic  Broadcasting  Co.,  Port  Angeles, 
Wash. — CP  new  standard  station  (appli- 
cation dismissed). 


Network  Accounts 

All  time  Eastern  Wartime  unless  indicabed 


New  Business 

P.  LORILLARD  Co.,  New  York  (Old  Gold 
cigarettes),  on  Oct.  25  starts  Which  Is 
Which  on  about  140  CBS  stations.  Wed. 
9 :30-10  p.m.,  having  discontinued  Oct.  18 
Allan  Jones  on  122  CBS  stations.  Wed. 
8-8:30  p.m.  Agency:  J.  Walter  Thompson 
Co.,   N.  Y. 

SUPERTEST  PETROLEUM  Corp.,  To- 
ronto, on  Nov.  6  starts  Command  Per- 
formance on  24  CBC  Dominion  network 
stations,  Mon.  8-8:30  p.m.  Agency:  Harry 
E.    Foster    Agencies,  Toronto. 

Renewal  Accounts 

WM.  WRIGLEY  Jr.  Co.,  Chicago  (gum), 
on  Oct.  28  renews  America  in  the  Air 
on  140  CBS  stations  having  added  5  sta- 
tions. Sat.  7:30-8  p.m.  (rebroadcast  11 
p.m.).  Agency:  J.  Walter  Thompson  Co., 
nViiVap'n. 


Gillette  Sponsors 
Army -Navy  Game 

GILLETTE  SAFETY  RAZOR  Co., 
Boston,  la.st  Saturday  announced 
it  had  made  arrangements  for 
worldwide  broadcasting  Dec.  2  of 
the  Army-Navy  football  game  to 
which  it  has  secured  exclusive 
broadcast  rights.  Contract,  signed 
by  J.  P.  Spang  Jr.,  Gillette  pres- 
ident, and  Capt.  C.  O.  Humphreys, 
USN,  director  of  athletics  at  the 
Naval  Academy,  provides  for  na- 
tionwide coverage  in  this  country, 
direct  from  Thompson  Stadium, 
Annapolis,  Md.,  on  a  "complete 
coast-to-coast  network"  and  trans- 
mission to  the  armed  forces  in  all 
war  theatres  through  shortwave 
facilities  supplied  by  the  Armed 
Forces  Radio  Service.  Announce- 
ment of  the  network  and  radio  ^'e- 
porters  will  be  made  at  a  later 
date,  it  was  stated. 

WHITEHALL  Pharmacal  Co.,  New  York, 
on  Oct.  25  renews  on  51  CBS  stations 
Easy  Aces,  Wed.  7:30-8  p.m.  (Anacin), 
Mr.  Keen,  Tracer  of  Lost  Persons,  Thurs. 
7:30-8  p.m.  (Kolynos  toothpaste,  tooth- 
powder),  Friday  on  Broadway,  Fri.  7:30-8 
p.m.  Agency:  Dancer-Fitzgerald-Sample, 
N.  Y. 

CHESEBROUGH  Mfg.  Co.,  New  York 
(Vaseline  preparations),  on  Oct.  25  le- 
news  Dr.  Christian  on  132  CBS  stations. 
Wed.  8:30-8:55  p.m.  (rebroadcast  11:30 
p.m.).  Agency:  McCann-Erickson,  N.  Y, 
BOURJOIS  Inc.,  New  York  (Evening  in 
Paris  face  powder),  on  Oct.  12  renewed 
Ray  Blocks  Orchestra  on  122  CBS  stations. 
Thurs.  10:30-11  p.m.  Agency:  Foote,  Cone 
&  Belding.   N.  Y. 

LEHN  &  FINK  Products  Corp.,  New  York 
(cosmetics),  on  Oct.  23  for  52  weeks  re- 
newed Blind  Date  on  177  Blue  stations, 
Mon.  8:30-9  p.m.  (repeat  12  Midnight). 
Agency:  Wm.  Esty  &  Co.,  N.  Y. 
AMERICAN  DAIRY  Assn.,  Chicago 
(dairy  products),  on  Oct.  29  for  13  weeks, 
renews  Voice  of  the  Dairy  Farmer  on  20 
Mutual-Don  Lee  western  stations.  Sun. 
12:15-12:30  p.m.  (PWT).  Agency:  Camp- 
bell-Mithun  Adv.,  Minneapolis. 
LOS  ANGELES  SOAP  Co.,  Los  Angeles 
(Sierra  Pine  soap,  Scotch  Cleanser),  on 
Oct.  23  for  52  weeks,  renews  Art  Baker 
on  18  NBC  western  stations  and  adds 
KFSD  making  total  of  19  stations,  Mon. 
thru  Fri.  10:45-11  p.m.  (PWT).  Agency: 
Raymond  R.  Morgan  Co.,  Hollywood. 
PRINCE  MATCHABELLI  Inc.,  New  York 
(perfumes,  cosmetics),  on  Oct.  15  for  13 
weeks  renewed  Stradivari  Orchestra  on 
43  NBC  stations.  Sun.  12:30-1  p.m.  Agen- 
cy :  Morse  International,  N.  Y. 
SWIFT  &  Co.,  Chicago  (all  products)  on 
Oct.  30  renews  for  52  weeks  Breakfast 
Club  on  195-  Blue  stations  Mon.  thru 
Sat.  9:30-9:45  p.m.  (repeat  11:30  a.m.). 
Agency:  J.  Walter  Thompson  Co.,  Chi- 
cago. 


.JOHN  PENAZ,  after  16  year.s  wi 
NBC  Chicago,  has  joined  the  tec 
nical  staff  of  WGES  Chicago. 

K.  C.  (Ca.sey)  AMBLER,  foric 
engineer  of  KFWB  Hollywood,  a 
for  the  past  several  years  ground  si 
tion  operator  for  Pan  American  A 
ways,  has  returned  to  KFWB. 

WILLIAM  CARBERRY,  former  ( 
gineer  of  KQW  San  Francisco,  h 
joined  KPAS  Pasadena,  Cal.,  repli 
ing  Patrick  Walsh.  Latter  has  join 
Cij,_i  Hollywood  technical  staff. 

ARCH  GRIFFIN,  new  to  radio,  h 
joined  the  KGFJ  Los  Angeles  en 
neering  staff. 

THOMAS  L.   BUSCH,  formerly 
WDAS  Philadelphia,  has  joined  t 
engineering  staff  of  WIBG  Philad 
phia. 

GAIL  BRANCH,  Nancy  Bugbee  a 
Charles  Tessier  are  new  additions 
the  control  staff  of  WWNY  Wat., 
town,  N.  T. 

DONALD  F.  LANGHAM,  former  f 
gineer  at  WFBL  Syracuse,  has  be 
promoted  to  a  first  lieutenant  in  f: 
Signal  Corps.  , 

LOIS  JEAN  WICK,  relief  operat 
and  recording   supervisor  at  KDI 
Devil's  Lake,  N.  D.  has  returned 
Macalaster  College,  St.  Paul,  Minn.; 
take  an  electrical  engineering  cour' 
She  is  the  daughter  of  Bert  Wii 
KDLR  manager.  Richard  Moritz, 
leased  by  the  Army,  has  returned 
his  job  as  chief  engineer  of  KDL 
Rose  May  Shelton,  new  to  radio,  h. 
been  added  to  the  KDLR  transmit! 
staff. 

WALTER  LINDSAY,  NBC  transni 
ter  engineer,  is  the  father  of  a  gi 

BETTE  NOWELL,  new  to  radio,  1 
j-eplaced  Elizabeth  Charter,  resigned, 
recording  engineer  at  KUTA  Salt  La 
City. 

CLIF  PORTER,  former  operator  w  : 
the  War  Dept.,  has  joined  the  en 
neering  staff  of  WCED  DuBois.  Y 


STERLING  DRUG  Inc.  f  Ironic 
Yeast  Tablets)  and  Ruthrauff  &  Ry; 
advertising  agency,  were  cited  1 
week  by  the  Federal  Trade  Comn:, 
sion  in  a  complaint  charging  fa 
representations  by  radio  and  other  i 
-dia  of  therapeutic  properties  of  I 
l^reparation. 


Radio  News  Editor 
Analyst 

With  a  background  of  19  years  in  newspaper 
work  and  4  years  as  a  radio  news  editor  and 
analyst,  I  am  seeking  a  larger  opportunity.  Seven 
of  my  years  as  a  newspaperman  were  spent  in 
foreign  fields.  Have  had  14  months  of  network 
experience.  Now  commentating  on  a  regional  CBS 
station  and  have  a  high  listener  rating. 

Box  811 
Broadcasting 


Help  Wanted 


ilnt  Executive  to  join  recognized  me- 
:1m  size  Chicago  agency  in  a  new  busi- 
es development  capacity.  Must  have 
ncy  experience,  excellent  references, 
i[d  contacts  and  strong  sales  ability, 
complete  information  in  first  let- 
Our  executive  staff  is  familiar  with 
juf  advertisement.  All  applications  will 
kept  in  strictest  confidence.  Box  612, 
DADCASTING. 


^jancer  and  announcer  operator.  Good 
l;ci-tunities  for  right  man  with  NBC 
ijiate  now  under  new  ownership.  Must 
'i  conscientious,  sober.  Audition  tran- 
'jption  necessary.  45-hour  week,  base 
Lry  plus  talent  fees.  Address  Box  765, 
lOADCASTING. 

igood  news  reporters,  day  and  night 
L  Outside  and  desk  work.  Also  good 
(j'spaper.  Only  men  desiring  perma- 
t  position  wanted.  Write  WHBF, 
k  Island,  111.,  stating  qualifications, 
,ry  requirements,  etc.  All  applications 
fidential. 


NOTCH  ANNOUNCER  FOR  STAFF 
RK  ON  5  KW  NBC  BASIC  STATION 
LARGE  MIDWESTERN  CITY.  THIS 
AN     EXTRAORDINARY  OPPOR- 
NITY   FOR    A   DEPENDABLE  EX- 
IRIENCED  MAN  WITH  AN  EYE  ON 
i  AND  TELEVISION.  IF  YOU  ARE 
e  RIGHT  MAN,  YOU  KNOW  WHAT 
iT  WANT  TO  KNOW  ABOUT  YOU. 
XL    US,    IN    A    LETTER,   TODAY  I 
K  815.  BROADCASTING. 

iuncer — With  experience  on  panel  and 
Inscription  tables,  by  1000  watt  mid- 
itern  network  station.  Excellent  work- 
i  conditions  and  top  sa  ary  to  start, 
ite  giving  full  particulars  care  Box 
,  BROADCASTING. 


and  newspaperman,  experienced, 
Ided  for  arranging  educational  radio 
w  on  national  hookup,  originating 
shington,  D.  C.  State  background 
i  >  alary  des'red.  Reply  Box  823, 
OADCASTING. 


Radiophoi.e  Company,  Oklahoma 
i)y,  Oklahoma  has  opening  for  man 
3  knows  news,  can  rewrite  and  pre- 
t  newscasts    on  air. 


OUNCER  WANTED.  YOUNG  MAN 
TERESTED  IN  FUTURE.  WREN, 
WRENCE,  KANSAS. 


ed — Combination  operator  and  an- 
Uncer  first  clavs  license.  Also  an- 
jjjncer  with  restricted  license.  Pay 
i've  avera~e.  Fine  year-round  climate. 
lUN,   Bisbee,  Ariz. 

I'cd — Experienced  commercial  announc- 
Ifor  1  kw  station.  Give  experience  and 
lerences  in  first  letter  of  application, 
jidress  KPAC,  Drawer  511,  Port  Arthur, 

|inncer — Are  you  an  all-round  experi- 
iled  announcer  who  can  handle  con- 
|ls?  Tell  us  about  yourself,  where 
;|i  have  worked,  what  your  experi- 
I'e  has  been.  Good  salary  and  oppor- 
!iity  for  the  man  who  can  qualify, 
'[dress  Box  817,  BROADCASTING. 

writer  experier.'^ed.  Good  position 
th  1,000  watt  midwest  station.  Weekly 
ary  starts  at  50  dollars  for  50  hours 
man  who  can  produce  salable  com- 
srcial  copy.  Send  full  particulars  and 
/nple  scripts  with  first  letter,  to  Elmer 
opf.    WFDF,   Flint,  r'"chigan. 


luncer-opcrator  wanted.  Must  have 
;t  class  radio-telephone  license  and  be 
lable  of  announcing  news  and  com- 
I  rcials.  Give  experience,  draft  status 
d  salary  required  first  letter.  Radio 
1  ion   KSEI    Pocatello.  Idaho. 

Dunccr,  experienced  only.  250  watt 
lal  with  Mutual  outlet.  Capable  I'f 
iding  news,  spinning  platters  and 
iting  own  continuity.  Good  position 
■  the  right  man  who  can  handle 
Jvy  commercial  schedule.  KDLR, 
ivil's   Lake,    N.  Dak. 


-cd— Chief  engineer  for  250  watt  Mu- 
ni  station  RCA  equipment.  Necessary 
take  regular  operators  shift.  $200 
"  month  to  start  plus  some  overtime, 
•ite  or  wire  C.  O.  Chatterton,  KWLK, 
!ngview,  Wash. 


iressive  southern  station  wants  an- 
Juncer  with  some  record  jockey  experi- 
'3e.  Salary  545  weekly.  Good  permanent 
irking  conditions.  Flue  Network  sta- 
n.   Box   750,  BROADCASTING. 

?TED— TWO  FIRST  CLASS  ENGI- 
5ERS  MIDWEST  AREA  NON-DE- 
NSE AREA,  ATTRACTIVE  WAGES. 
|JRMAL  HOURS,  POST-WAR  FU- 
[RE.  BOX  821.  BROADCASTING. 

iiuncer  wanted!  Must  be  experienced. 
P  salary  paid  for  right  man.  Send  voice 
inscription  and  full  particulars  to  A. 
,  Cooper.  Program  Director,  WFDF, 
•pt,  Michigan. 


— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issve  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Situations  Wanted 


Situations  Wanted  (Cont'd) 


Chief  engineer  fully  experienced  in  all 
phases  of  work.  Desires  permanent  con- 
nection with  southern  station.  Married, 
4F.   Box  789,  BROADCASTING. 

Announcer — Dependable,  energetic,  deferred, 
college  graduate,  experience  2  stations. 
Available  immediately.  Box  802,  BROAD- 
CASTING.  

Announcer — Experienced  newscaster,  com- 
mercials, all-round  man.  24.  4F.  East 
preferred.    Box    821,  BROADCASTING. 

Experienced  radio  executive.  Formerly  con- 
trolling large  local  accounts.  Now  avail- 
able for  sale  management  of  pro<!:ressive 
eastern  seaboard  station.  Profiteering 
basis  or  over-ride  on  increase  business 
acceptable.  Available  November  1.  Box 
267,    246    Fifth  Ave.,   New    York  City. 

Announcer,  newscaster — Experience,  mar- 
ried draft  exempt,  desires  permanent 
connection.  Available  two  weeks  notice. 
Keith   Albee,    Sturgeon    Bay,  Wisconsin. 

Announcer,  26.  Draft  deferred.  One  year 
experience.  Avalable  immediately.  Box 
814,  BROADCASTING. 

Contact  now  if  you  need  program  director 
that  is  commercial-conscious,  not  gla- 
mour. Write  Box  816,  BROADCASTING. 

Available — woman  announcer.  Handles 
rhii  'ven's,  worren'  ,  dramatic  progra'^s, 
M.  C.  and  program  directing.  Box  818, 
BROADCASTING. 

Radio  school  graduate,  announcer  news- 
caster, specialized  in  local  news  report- 
ing. Two  years  experience,  6  months 
program  director — chief  announcer, 
wishes  change  to  permanent  position 
with  opoortunities.  Box  819,  BROAD- 
CASTING. 

Progressively  thinking  draft  exempt  young 
married  man  years  of  experience  in 
every  phase  of  radio  including  network, 
now  managing  small  station,  desires 
executive  position  with  larger  company 
and  chance  to  make  his  result-getting 
a'  ility  into  money  for  himself  and  his 
employer.  In  all  sincerity  here  is  a  chance 
for  station  owners  to  forget  your  worries 
backed  by  the  best  references.  Let  me 
prove  it  to  you.  Box  803,  BROADCAST- 
ING. 

Continuity  writer  (woman),  N.  Y.  station 
exper'ence  commercials,  announcing,  act- 
ing. Box  806,  BROADCASTING. 


Chief  engineer — Age  43,  draft  exempt,  24 
years  experience  in  broadcasting,  tele- 
vision, and  allied  fields.  First  class  tele- 
phone license.  Three  years  announcing 
and  executive  experience.  Desire  posi- 
tion with  expanding  organization  as 
chief  engineer  of  broadcast,  television,  or 
small  chain.  Will  consider  partnership  in 
small  station.  Preference,  Tenn.,  S.  C, 
east  coast.   Box  807,  BROADCASTING. 

Position  wanted  as  hillbilly  emcee  and 
production  man.  Also  experienced  an- 
nouncer, continuity  writer  and  promo- 
tion man.  Entertainer  of  network  cali- 
bre. Can  build  and  supervise  complete 
artist  bureau  including  close,  effective 
co-operation  with  station  promotion  de- 
partment. Now  employed  responsiMe 
position,  but  doing  no  air  work.  Perma- 
nent connection  only.  Excellent  refer- 
ences. Married.  38,  draft  status  lAH 
(overage).  Minimum  starting  salary 
$300.00  per  month,  plus  personals  or 
$400.00  straight  salary.  Box  808. 
BROADCASTING. 

Experienced    transmitter    studio  engineer. 

Permanent  position,  midwest.  Box  809, 
BROADCASTING. 

Wanted — One  station  manager  to  grant 
me  an  interview  after  this  war  is  over. 
Experienced  announcer-newscaster-sports- 
caster-dramatics  director,  program  di- 
rector called  into  service  while  working 
as  an  instructor  in  an  aircraft  factory, 
now  employed  by  the  Armed  Forces  Radio 
Service,  in  American  Expeditionary  Sta- 
tion, somewhere  in  the  Pacific.  Nine 
years  radio  before  the  war,  and  the 
lord  only  knows  how  rhuch  during  war. 
Will  appreciate  even  a  tentative  promise 
of  an  interview  so  I  can  feel  that  there 
is  hope  of  returning  to  my  own  field 
which  has  a  lot  of  new  voices  since  I 
left.  For  references,  write  WNOX. 
WFBC  and  ask  them  about  Mason- 
Dixon.    Box   810,  BROADCASTING. 

Chief  engineer — Family  man  now  employed, 
with  15  years'  commercial  radio  engi- 
neering experience  desires  position  as 
chief  engineer  with  west  coast  or  Rocky 
Mountain  region  station.  Familiar  with 
FCC  regulations  and  hearings  and  ex- 
pei-ienced  from  operating  to  chief  en- 
gineer to  building  several  stations  com- 
plete. Left  broadcast  field  short  time  ago 
to  take  position  as  special  civilian  en- 
gineer working  with  Armed  Forces:  work 
successfully  concluded.  Can  be  available 
about  30  days.  Box  825,  BROADCAST- 
ING. 


WANTED 

Personality  Radio  Acts 

Singles  or  doubles.  Must  have  "down-to-earth"  showman- 
ship and  salesmanship.  No  corny  hillbillies  please. 

Write  or  wire  Box  812,  BROADCASTING 


WANTED  \r 

Disc  Jockey-Musical  Clock  M.C. 

If  you  really  have  a  proven  record  of  showmanship  and 
listener-appeal,  we  have  a  real  opportunity  for  you. 
Central  west. 

Write  or  wire  Box  813,  BROADCASTING 


OADCASTING    •    Broadcast  Advertising 


Situations  Wanted  (Cont'd) 

Girl,  26.  Assistant  any  type  radio  produc- 
tion. Eight  years  advertising  agency  ex- 
perience. Please  state  salary.  In  Holly- 
wood now.  Box  820,  BROADCASTING. 

Young  man  with  experience  and  ability  in 
announcing,  script,  copy,  production. 
Seeking  employment  with  agency  or  sta- 
tion in  production-writing.  Box  822, 
BROADCASTING. 

Woman — Experienced  in  commentating,  an- 
nouncing, acting,  continuity  and  public 
relations.  Will  travel  anywhere.  Box  826. 
BROADCASTING. 

Southern  California  stations — Announcer, 
9  years  experience.  4F.  Newscaster,  time 
salesman.    Box    827,  BROADCASTING. 

Wanted  to  Buy 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect,   Chicago,    Mr.  Clifford. 

Wanted— 1000  watt  transmitter,  FCC  ap- 
proved. Also,  all  other  equipment  nec- 
essary to  complete  station.  Wire  or 
write  Box  784.  BROADCASTING. 

Tower,  around  250  feet.  Also  ground  wire. 
Box   804,  BROADCASTING. 

Transmitter,  frequency  monitor,  modula- 
tion monitor  and  antenna  for  250-watt 
station.   Box  805,  BROADCASTING. 

Wanted  to  buy — Any  type  transmitter  up 
to  5  kw,  regardless  of  age  or  condition. 
Box   828,  BROADCASTING. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 


For  Sale 


Three  used  1  kw  DeForest-Sylvania  trans- 
mitters converted  to  standard  broadcast 
service,  complete  less  tules  and  crystals. 
■$4,500  each  tOB  Los  Angeles.  FUing 
data  available  Nov.  1st,  can  ship  trans- 
mitters Dec.  1st.  50%  with  order  bal- 
ance on  delivery.  Kluge  Radio  Company, 
1913  Montrose  Street,  Los  Angeles  26, 
Calif.   Phone   Exposition  1742. 


One  only  new  Temco  transmitter  converted 
to  250  watt  standard  broadcast  service, 
complete  with  one  set  of  tubes  and 
approved  temperature  control  oven, 
$3,000  FOB  Los  Angeles.  Filing  data 
available  immediately,  can  ship  trans- 
mitter in  30  days.  First  telegraphic 
money  order  or  ortified  check  takes 
same.  Kluge  Radio  Company,  1913 
Montrose  Street,  Los  Angeles  26,  Calif. 
Phone  Exposition  1742. 

$1,250  cash  for  composite  250-watt  trans- 
mitter, ready-to-go  complete  with  one 
set  of  tubes  and  some  spares.  Actually 
in  broadcast  operation  until  few  months 
ago.  You  can't  find  a  better  buy.  Call 
Poughkeepsie,  New  York,  62 11- J. 

If  you  need  a  200'  self-supporting  radio 
tower  contact  James  S.  Duif,  c/o  WITH, 
7  E.  Lexington  Street.  Baltimore  3, 
Maryland.  Phone  Lexington  7808. 


74^  SCHOOL  V 
RADIO  TECHNIQUE: 


(America's  Oldest  Srhnnl  Devoted 
Exclusitely    to    Rnilio    flritailrasling ) 

8  Weeks'  Evening  Course 

NOVEMBER  14 

6  Weeks'  Day  Course 

NOVEMBER  6 

Tauelil   b\   AVfirorfe  Prttfes- 
siftnals,      Jttr      Heizinner  & 
Advant^ed  studentSy  inctiide: 
a  Annooncing  e  Station  Routine 

#  Newscasting  •  Arting 

«  Continuity   Writing  •  Diction 

9  Conimentoting  o  Voice 

Co-ed.   Moderate   rales,  inquire! 
Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDIN&RADIO  CITY,  N. Y. 
CIRCLE  7-0193 
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Feldman  Tells  How  Japs  Were  Fooled 
By  Maintenance  of  Regular  Broadcasts 


HOW  American  radio  war  report- 
ers in  the  South  Pacific  helped 
keep  the  Japs  in  the  dai'k  about 
the  Philippines  invasion  by  con- 
tinuing their  regular  broadcasts  to 
their  home  networks  for  more  than 
a  week  while  they  were  actually 
aboard  the  convoy  headed  for  the 
Philippines  is  reported  by  Arthur 
Feldman,  Blue  correspondent,  in 
a  dispatch  sent  Oct.  11  from  Gen. 
MacArthur's  headquarters  in  New 
Guinea,  but  received  by  the  Blue 
only  last  Thursday  night. 

Hours  were  spent,  Feldman  re- 
ported, "making  recordings  of  un- 
dated feature  newscasts  to  be 
played  during  their  absence  at 
their  regular  broadcast  periods.  The 


operation  was  worked  out  so  thor- 
oughly that  even  the  pre-broadcast 
service  conversation  and  level 
checks  with  network  control  rooms 
in  San  Francisco  were  recorded 
in  advance. 

Operation,  Mr.  Feldman  said, 
"prevented  Jap  monitors  in  West- 
ern Dutch  Guinea,  who  listen  reg- 
ularly to  the  New  Guinea  signal 
corps  transmitter  which  beams 
broadcasts  to  the  American  net- 
works, from  learning  of  the  cor- 
respondents' absence.  If  this  had 
not  been  done  and  broadcasts  from 
New  Guinea  had  abruptly  ceased, 
it  would  have  been  an  obvious  tip- 
olT  to  the  enemy". 


Radio  Leads  Invasion  Army 

(Continued  from  page  11) 


the  air  to  the  American  people  un- 
til his  return  to  the  Islands. 

In  anticipation  of  the  Pacific 
campaign,  all  networks  had  augu- 
mented  their  staffs  in  that  theatre, 
as  well  as  their  terminal  and  desk 
facilities  on  the  West  Coast,  in 
the  San  Francisco  area. 

Planning  Coverage 

Maj.  A.  A.  Schechter,  Army  Air 
Forces,  former  news  and  special 
events  director  of  NBC,  joined 
Gen.  MacArthur's  staff  as  radio 
officer  last  month  to  coordinate 
handling  of  broadcast  traffic  in  the 
Pacific  [Broadcasting,  Sept.  11]. 
Network  representatives  last  week 
met  with  public  relations  officers 
of  both  the  Army  and  Navy  to  plan 
coverage. 

Lt.  Comdr.  Jack  H.  Hartley,  chief 
of  the  Radio  Branch,  Navy  Office 
of  Public  delations,  and  formerly 
Maj.  Schechter's  assistant  at  NBC, 
in  September  was  given  additional 
duty  in  the  Pacific  area  on  the  staff 
of  Adm.  Chester  W.  Nimitz  to 
supervise  radio  and  news  facilities. 
That  likewise  tied  into  the  epoch- 
making  operation. 

Representing  American  radio  in 
the  invasion  were  Arthur  Feldman, 
Blue;  George  T.  Folster,  NBC; 
Gordon  Walker,  Mutual,  and  John 
B.  Hughes,  broadcasting  for  CBS 
in  the  absence  of  William  J.  Dunn 
who  landed  with  the  troops. 

Gen.  MacArthur's  voice  was  first 
heard  in  a  transcribed  broadcast 
from  Leyte  early  Friday  morning. 
The  broadcast  originally  had  been 
made  over  the  Voice  of  Freedom 
radio  facilities,  and  directed  to 
Philippine  Island  residents  toward 
whose  liberation  the  action  is  di- 
rected. 

In  addressing  the  Islanders,  Gen. 
MacArthur  told  them  that  by  his 
side  were  President  Sergio  Osmena 
of  the  Philippines  and  his  cabinet. 
In  this  group,  accoriing  to  reports, 
was  Brig.  Gen.  Carlos  P.  Romulo, 
who  had  been  a  public  relations 
aide   to    Gen.    MacArthur  during 


the  Philippine  defense.  Gen.  Romulo 
in  civil  life  was  a  newspapr  pub- 
lisher and  broadcaster.  He  had  op- 
erated KZRM  and  its  shortwave 
adjuncts  in  Manila,  in  conjunction 
with  his  newspapers. 

OWI  Flash 

OWI  sent  out  the  first  flash  of 
the  landings  at  the  end  of  its 
12:15  a.m.  broadcast  beamed  to 
Germany.  From  then  on,  all  Eng- 
lish, French  and  Italian  music 
shows  were  torn  apart  to  flash  the 
news. 

All  of  the  major  OWI  programs 
played  the  Philippine  national  an- 
them, the  "Star  Spangled  Banner," 
"Anchors  Aweigh"  and  the  Army 
Air  Forces  hymn. 

During  the  late  hours  Thursday 
evening,  Oct.  19  the  networks  re- 
mained on  the  alert,  with  the  first 
UP  flash  confirming  the  invasion 
at  12:27  a.m.  Oct.  20.  As  early  as 
9:45  p.m.  of  the  19th  CBS  had 
killed  the  Corliss  Archer  program 


CENSORSHIP  WARNS 
OF  WIND  VIOLATION 

BROADCASTERS  were  cautioned 
last  week  against  a  repetition  of 
recent  violations  of  the  censorship 
Code  "of  Wartime  Practices  when 
wind  directions  were  given  on  play- 
by-play  football  broadcasts  and 
durino-  newscasts  describing  storm 
conditions  a  fortnight  ago.  Calling 
on  broadcasters  for  adherence  to 
the  "weather"  section  of  the  Code, 
John  E.  Fetzer,  Assistant  Director 
of  Censorship  in  charge  of  broad- 
casting, issued  the  following  state- 
ment : 

Attention  of  sportscasters,  spe- 
cial events  men  as  well  as  station 
managers : 

Broadcast  information  concern- 
ing wind  direction  is  still  prohibited. 

Your  attention  is  directed  to  this 
language  which  is  an  important 
provision  of  the  Code  of  Wartime 
Practices  for  Broadcasters: 

"(a)  Weather  .  .  .  mention  of 
wind  direction  ...  in  current  or  past 
weather  " 

The  recent  -"vindswept  weekend  in 
the  East  produced  a  number  of  vio- 
lations of  this  Code  Provision  when 
wind  directions  were  indicated  dur- 
ing play-by-play  descriptions  of 
football  games. 

Your  cooperation  to  prevent  rep- 
etition of  such  violations  will  be  ap- 
preciated. 

and  several  Democratic  spot  an- 
nouncements, substituting  a  special 
news  show  from  KQW  San  Jose, 
Cal.,  but  nothing  happened  until 
the  12:27  a.m.  flash.  At  12:28  a.m. 
the  Blue  got  the  flash  on  the  air 
from  San  Francisco,  interrupting 
a  news  program. 

NBC  at  12:30  a.m.  switched  to 
San  Francisco  to  announce  that 
a  communique  was  due  in  five 
minutes,  and  at  12:35  a.m.  NBC 
carried  the  communique  along  with 
the  other  networks.  NBC  aired  stu- 
dio music  until  12:55  a.m.  when  it 
devoted  its  regular  five-minute  news 
period  to  commentary  on  the  com- 
munique, signing  off  at  1  a.m. 

The  communique  from  IVLacAr- 


Graj 
is,  I 
Vif 


Drawn  for  BROADCASTING  by  Sid  Hix 

"Anybody  Here  From  West  Virginia?" 


Grove  Syracuse  Test 

GROVE  LABS.,  St.  Louis,  Oct, 
starts  a  20-week  test  campaign  fi 
4-Way  Chest  Rub  on  WOLF  WAG 
WSYR  Syracuse,  using  a  tf/ 
of  21  transcribed  announcemcr 
weekly.  Sherman  K.  Ellis  Co., 
York,  which  is  placing  the  busim 
has  also  been  assigned  by  Gri 
and  Beaumont  Co.,  St.  Louis 
conduct  tests  for  Defender 
mins,  Veds  and  4-2-6  Cold  Table 
and  is  planning  spot  radio  for  the 
products.  Donahue  &  Coe,  N< 
York,  continues  as  the  agency  f 
regular  advertising  of  these  dru( 
Grove  appointed  Sherman  K.  El 
last  July  as  agency  for  nose  dro; 
Chil  Tonic,  Videx  and  vitamin  £ 
vertising. 


thur's  headquarters  in  the  Sou 
Pacific  was  read  by  an  unidentifi 
voice,  sounding  like  a  Filipino.  Tl 
was  carried  by  Mutual  from  S 
Francisco  at  12:32  a.m.  and  by  1 
Blue  at  12:33  a.m. 

From  1:30-2  a.m.  CBS  broadci 
Return  to  Philippines,  special  1: 
documentary  show  directed  by  Ms 
Loeb.  At  1:45  a.m.  Blue  aired 
documentary  recorded  by  G 
Romulo,  made  before  he  returi 
to  MacArthur's  headquarters.  B 
stayed  on  the  air  until  3  a.m.,  C 
until  4  and  Mutual  5  a.m. 

Mutual  made  KFRC  San  Fr; 
Cisco  its  news  headquarters,  w 
Larry  Meier  and  Arthur  Prin 
network    correspondents,  at 
microphone. 

Night  Shifts 

Blue,  CBS  and  Mutual  had  nig 
time  crews.  In  New  York  CBS  1' 
Paul  White,  director  of  news  bro 
casts  and  Everett  Hollis,  ass 
ant  director,  working  through 
night,  and  in  Washington,  Rol 
S.  Wood,  director  of  public  eve 
and  special  features  for  WT( 
CBS  stayed  on. 

Blue  maintained  Charles  Bai 
eastern  program  manager;  G. 
Johnstone,  director  of  news  and  s 
cial  features,  and  John  Madig 
head  of  the  newsroom,  at  tl 
posts.  Albert  Leach  and  1 
Henle  of  the  Blue's  Washing 
staff  remained  on  the  job. 

MBS  in  New  York  had  J 
Whitmore,  manager  of  the  n 
division;  Floyd  Mack,  night  su] 
visor  and  Frank  Zuzulo  of  the  pi 
department  and  in  Washing 
Walter  Compton,  MBS  commei 
tor,  and  Jay  Caldwell,  WOL  ni 
manager. 

At  12  noon  on  Friday  a  poi  i 
broadcast  was  carried  direct  f  i 
the  radio  ship  lying  off  Leytc 
the  Philippines  and  shortwavei 
San    Francisco    and  carried 
Mutual,  NBC   and  OWI.  Mu 
Correspondent  Walker,  broadc 
ing  from  the  ship,  read  a  ' 
munique   sent   from    the  Ian. 
beach  by  Royal   Arch  Gunni 
He  reported  on  the  landings.  C 
nison  was  on  the  beach  when  1\  - 
Arthur  landed  and  the  General  • 
marked  that  he  was  the  only  ■ 
respondent  who  had  been  with  ii 
at  Manila  who  was  now  lane  ? 
again  with  him  in  the  Philippi  5- 
Folster  and  Feldman  also  descr  i 
the  invasion  from  aboard  ship. 
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Post-War  Progress  must  be 
''Sparked"  at  the  Point  of  Sale... 


The  responsibility  for  building  a  continuing  pros- 
perity in  the  decade  after  V-Day  belongs  to  the 
men  of  Distribution  ...  to  sales  executives,  market 
analysts,  testers,  merchandisers  and  advertising  men. 

Our  productive  potential  has  burst  through  every 
previous  ceiling.  Capital,  long  restrained  from  in- 
vestment in  civilian  goods  expansion,  awaits  the 
green  light.  Manpower  in  millions  will  soon  be 
at  hand  to  tackle  peacetime  jobs.  Billions  in  un- 
spent wealth  and  unfulfilled  needs  stand  ready  to 
start  the  ball  rolling. 

But  even  these  favorable  factors  cannot  produce 
a  sound,  progressive  economy  without  the  impetus 
of  advertising.   It  is  not  enough  that  advertising 


has  done  a  magnificent  wartime  job,  keeping  famil- 
iar names  familiar.  Now,  it  must  surpass  its  own 
best  performance  in  the  Distribution  Decade  ahead. 

As  we  turn  from  war  to  peace,  the  lady  who 
buys  refrigerators,  or  cars  or  cabbages  or  cos- 
metics, will  keep  the  nation's  manpower  at  work, 
producing  both  purchasing  power  and  consumer 
goods.  The  men  whose  advertising  influences  her 
to  buy  will  wield  the  driving  power  behind  our 
economic  progress. 

Shrewd  management,  in  its  post-war  planning, 
will  allocate  to  the  men  of  Distribution  .  .  .  and 
particularly  advertising  ...  a  share  of  importance 
commensurate  with  the  magnitude  of  responsibility. 


WLW 


THE  NATION'S  AAOST  MERCHANDISE-ABLE  STATION 


DIVISION  OF  THE  CKOSLEY  CORPORATION 
CROSLEY  SQUARE,  CINCINNATI  2,  OHIO 


Remember,  'way  back  •when  cars  were  being  built,  how 
new  models  used  to  be  run  to  the  cracking  point  in  the 
toughest  road  tests  man  could  devise? 

These  tests  showed  what  the  new  models  coidd  do . . . 
made  sure  they  could  stand  up  under  long  normal  use, 
and  then  some! 

RCA  tube  types  take  a  "road  test,"  too. 

Before  a  new  RCA  tube  type  is  ready  for  the  serious, 
unfailing  job  you  require  of  it,  it  has  to  take  a  whale 
of  a  beating. 

First,  RCA  engineers  put  it  through  its  paces  in  an 
accelerated  test.  Heavy  overloading  speeds  failures  which 
show  up  weaknesses  in  design  or  manufacture.  Punish- 
ment equal  to  many  months  of  normal  operation  is 
produced  in  a  few  hours. 

Then  the  new  type  undergoes  an  RCA  laboratory  life 
test. .  .which  checks  endurance  under  normal  conditions, 
and  gives  an  accurate  indication  of  the  service  to  be 
expected  from  the  tube. 

Many  other  tests  are  also  made  to  assure  you  of  peak 


performance  whenever  an  RCA  tube  is  placed  ia  your 
transmitter. 

The  acciuracy  of  these  laboratory  tests  is  borne  out  by 
the  record  of  RCA  tubes  in  actual  service.  And  the 
actual  service  record  of  RCA  transmitting  tubes  has  made 
them  the  standard  of  comparison  in  the  broadcasting 
industry. 

The  Magic  Brain  of  all  electronic  equipment  is  a  Tube . . . 
and  the  fountain-head  of  modem  Tube  development  is  RCA! 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION     •     CAMDEN,  N.  J. 
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Joe  Bier 


That  WOR  Farm  Editor  Joe  Bier  is  \  ery'  intelligent- 
ly aware  of  what's  up  on  the  farms  of  178,500  fanning 
families  in  the  most  highly  concentrated  farm  area  in 
America  is  no  official  secret.  According  to  some  pene- 
trating poking  done  among  15,000  Eastern  farmers  by 
the  U.  S.  Department  of  Agriculture,  85%  of  -those 
replying  listen  to  Joe's  show. 

Very  nice,  we  think— for  Joe  Bier  and  his  weekday, 
5:30  A.M,  "News  of  the  Farm,"  the  numerous  sponsors 
for  whom  he  speaks,  and.  of  course,  WOR. 

Let's  pause  a  moment,  however,  and  consider  the 
reasons  for  this  popularity.  In  the  first  place,  the  funda- 
mental idea  of  WOR's  "News  of  the  Farm,"  like  most 
good  radio  ideas,  was  simple  and  forthright.  WOR 
knew  that  it  could  not  be  content  to  study  and  imitate 
other  successful  farm  programs.  The  conditions  under 
which  WOR  farm  families  worked  and  lived,  varied 
too  widely  with  those  experienced  by  other  farming 
com.munities  throughout  the  U.S. 

So,  WOR  went  to  County  Agents,  Farm  Bureaus, 
and  the  crack  agricultural  departments  of  Rutgers, 


Cornell  and  other  universities.  We  asked  them  to  tell 
us  what  the  farmers  wanted.  Then,  in  addition,  WOR 
went  to  the  farmers  themselves  and  asked  them  to  take 
n.s  into  their  confidence— and  into  their  homes. 

WOR  — and  Joe  Bier  — have  held  to  this  method 
scrupulously  and  patiently  day  after  day  and  year 
after  year.  That  is,  giving  WOR's  listeners  what  they 
want,  plus  more  than  they've  had  any  reason  to  expect. 
It's  a  very  basic  kind  of  thinking  when  the  talk  turns 
to  your  programming  or  ours  here  at  — 


that  power-full  station 


won 


at  1440  Broadway,  in  New  York 

MEMBER    OF  THE    MUTUAL   BROADCASTING  SYSTEM 


NUMBER  THREE 


in  a  V/LS  series  of  adver- 
tisements analyzing  the 
station's  intense  listener-response  county  by  county. 
This  ad  shows  WLS  mail  response  from  20  Wiscon- 
sin Counties.  Through  the  series,  we  are  revealing 
actual  mail  response  and  its  ratio  to  radio  homes  in 
all  four  states  in  the  WLS  Major  Coverage  Area: 
Illinois,  Indiana,  Michigan,  Wisconsin. 


SEND  WLS 


58,000 

LETTERS 


58,212 


letters  came  to  WLS  in 
1943  from  just  20  coun- 
ties, comprising  the  first,  second,  and 
third  Wisconsin  Congressional  dis- 
tricts. People  in  this  southwest  part 
of  the  Badger  State  write  WLS  for 
information,  advertised  articles,  pre- 
miums and  advice,  just  as  do  people 
in  Metropolitan  Chicago  and  the 
four-state  area  around  it. 

One  out  of  Four! 

These  58,212  letters  are  equal  to 
26.6%  of  the  total  number  of  radio 
homes  in  the  same  20  Wisconsin 
Counties;  better  than  ONE  OUT  OF 
FOUR!  Solid  proof  that  WLS  gets 
results:  -proof  from  20  Wisconsin 
Counties  that  WLS'  down-to-earth 
entertainment  and  thorough,  pains- 
taking service  have  built  FRIENDS 
for  us,  will  build  RESULTS  FOR  YOU. 
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AAANAGEMENT  AFFILIATED  WITH  KOY.  PHOENIX,  AND  THE  ARIZONA  NETWORK  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWEU-DOUGL, 


fHE 


BIGGEST  Cow 


in  the  WORLDk^ 


CANNOT  REPLACE  THE  HERD! 


WHTD 

Formerly  WNBC 

Hartford,  Conn. 

is  now  under 
Yankee  Network 

Management 


The  biggest  cow  in  the  world  can  supply 
only  a  limited  number  of  families.  It 
takes  a  herd  to  supply  a  route  covering 
all  communities. 

In  New  England,  The  Yankee  Network, 
with  its  2 1  local  stations,  like  the  herd,  cov- 
ers all  communities.  It  delivers  the  best  in 
radio  direct  to  the  largest  number  of 
homes. 

The  tried  and  proved  way  —  the  quick 
Acce^ttOHCC  U  THE  YANKEE 


and  effective  way  to  reach  the  greatest 
buying  power  of  New  England  is  through 
The  Yankee  Network's  twenty-one  stations. 

This  is  the  only  network  that  gives  you 
direct  access  to  every  important  New 
England  market  including  suburban  trad- 
ing areas  —  tying  radio  homes  together 
so  that  you  can  reach  a  potential,  respon- 
sive audience  of  8,377,543  out  of  a  total 
New  England  population  of  8,437,290. 

NETWORK'S  ^(MHcOxtcoK 


THE  YANKEE  NETWORK,  inc 


Member  of  ffie  Mufua/  2>rocx6cosV\ng  System 
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RCA  "Orthicon"  Camera  picking  up  boxing  bouts  at  Madison 
Square  Garden,  New  York. 


Using  RCA  Television  Field  Pickup  Equipment  is  relatively  easy. 
Units  are  arranged  as  shown  in  diagram.  Video  and  audio  output 
ore  fed  over  an  ordinary  telephone  cable  (especially  equalized) 
to  Radio  City,  a  mile  away. 

I  1 


CAMERA  I 


CAMERA  2 


□o 

□o 

CAMERA  CONTROL 
UNtTS 


j^ADlSON    SQUARE  GARDEN 


I 

I 
I 
I 

\ 

SYNCH  I 
CONTROL  GENERATOR  ' 
UNtTS       UNtTS  I 


D 

o 

A  T  aT  AMP 
EQUALIZER 


RCA  control  equipment  used  by  NBC  at  Madison  Square  Garden.  The 
audio  control  unit  is  at  the  left,  video  units  at  the  right,  power  supply  units 
beneath  table.  This  corresponds  to  the  "remote  equipment"  used  by 
regular  broadcasting  stations  in  outside  pickups.  —  — 


J 


V 


C  I  R  CLE 

CENTRAL 

OFFICE 


A.T.  STAMP. 
EQUALIZER 


MONITOR  □     I  I 

  I  I 

TRANSMrrrtfiH  A  MP  U  f  I E  R  W""W 

II 

I    I  RADIO   CITY  N.Y.  . 


LINE  AMPLIFIER 


MONITOR 


Moin  units  of  the  RCA  Television  Field  Pickup 
Equipment.  The  two  units  at  the  left  are  "camera 
control" units.  They  provide  monitoring  of  pictures 
picked  up  by  each  individual  camera.  At  the 
right  is  the  "master"  monitoring  and  switching 
unit.  Push-buttons  allow  operator  to  select,  for 
transmission,  the  camera  pickup  desired. 


BOXING,  basketball,  radio,  ice  follies,  circus  —  enjoved  at 
ease  in  your  living  room.  In  the  New  York  area  it  has 
been  a  fact  for  the  past  year!  Not  just  as  an  occasional  ex- 
periment,  but  regularly,  on  a  weekly  schedule.  • 

These  broadcasts  are  picked  up  at  Madison  Square  Garden 
by  N^C,  using  RCA"s  standard  Television  Field  Pickup  Equip- 
ment, and  are  put  on  the  air  through  NBC"s  Television 
Station  \^TXBT.  Some  idea  of  the  advanced  design  of  this 
equipment  and  the  ease  with  W'hich  it  is  used  can  be  gained 
from  a  study  of  the  accompanying  illustrations.  Not  so 
ob'V'ious,  but  equally  important  is  the  experience  behind 
this  design.  Before  the  war  RCA  built  apparatus  of  this 
t}"pe  for  NBC,  CBS,  Don  Lee  and  others.  After  the  war  RCA 
will  introduce  still  further  improvements  —  based  on  actual 
experience  in  building  commercial-type  television  equipment. 


1919—1944 

25  Years  of  Progress  in  Radio 
and  Electronics 


RCA  Portable  Television  Camera  (below)  which  made  outside 
pickups  practical.  Uses"Orthicon"  pickup  tube  (an  exclusive  RCA 
development)  which,  because  of  its  much  higher  sensitivity,  makes 
possible  operation  with  far  less  light  than  with  other  types  of 
pickup  tubes. 
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STABILITY  


KOIL  Consistently  Produces 
First  Class  Listener  Interest 
Programs  ....  such  as  ... . 


"Mil  CAU 

"  GOES  LIKE  THIS: 


write  V^o""®  J  ..u 

.   ^   ,  filled  with 

letters — tinea 

experiences  o- 


So  do  Nebraska  ond  Iowa 
Gobs  and  Uather-Neckr 

frorn  over  , he  Seven  Seas 
Therr  /e«ers  are  full  of 

"••eres,  to  ,he  "home  folks" 


on  KOIL  Pot  Bouman  reads 
these  letters  to  a  tremen- 
dous audience  that  hongs 
on  every  word.   Who,  - 

spot  to.  your  commerc  als. 
Edward  Petry  Co  Inc., 

our  representative  obouft. 


GORDON  GRAY, 
General  Manager 
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TIMBER 


Timber  is  an  important  resource  in  the  tri-state  area  of  Louisiana,  Texas 
and  Ari<ansas  where  there  are  more  than  fourteen  million  acres  of  forest 
land,  in  the  mills  are  produced  more  than  five  million  cords  of  pulp  wood 
and  almost  three  million  board  feet  of  timber,  including  pine,  cypress, 
gum,  and  hickory.  Meeting  war  needs  today,  this  raw  material  will  play 
an  important  postwar  role  in  contributing  to  the  expansion  of  the  plastics 
industry.  To  sell  now  and  build  for  future  sales,  advertisers  agree  that  pow- 
erful, 50,000-watt  KWKH  is  the  No.  1  medium  in  this  prosperous  market. 
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SHREVEPORT,  LOUISIANA 

Represented  by  The  Bxanham  Co. 
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W  H  O  T 

SOUTH   BEND,  INDIANA 

SOUTH  BEND'S  PROGRESSIVE  NEW  RADIO  STATION 


Serving  Northern  Indiana  and  Southern  Michigan 

WHOT,  a  progressive  wide-awake  radio  station  serving  the  Northern  Indiana-Southern  Michigan 
area,  offers  you  coverage  of  a  vast  audience  of  able-to-buy  workers  ...  an  audience  that  won't  get 
your  sales  message  via  Chicago,  Detroit,  or  Indianapolis  stations.  Complete  your  radio  coverage  of 
Indiana  and  Michigan  with  WHOT  in  the  South  Bend-Mishawaka-Niies  area. 

The  BLUE  Network 


W  H  O  T    and    W  H  B  U 

are  represented  nationally  by 

WEED  &  COMPANY 

New  York  —  Chicago  —  Detroit  —  Boston  —  San  Francisco  —  Hollywood 


W  H  B  U 

ANDERSON,  INDIANA 

INDIANA'S  SECOND- OLDEST  RADIO  STATION 


Serving  All  Eastern  and  North-Central  Indiana 

WHBU,  Indiana's  second-oldest  radio  station,  serves  one  of  Indiana's  ten  top  cities  and  one  of  Indi- 
ana's finest  trading  areas.  It  has  often  been  said  of  Anderson  that  "here  is  truly  one  of  America's 
typical  mid-west  cities  .  .  .  home  of  several  large  industries,  center  of  wealthy  and  dense  farming 
community,  city  of  homes,  and  the  home  of  far-larger- than-average  incomes." 


The  BLUE  Network 
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FIVE  ANNOUNCEMENTS  REGARDING 


1.  The  name,  Iowa  Broadcasting  Company,  is  changed  to  COWLES  BROADCASTING  COMPANY. 

2.  This  corporation,  directly  or  through  subsidiary  companies,  will  operate  five  radio  stations: 

KRNT  Des  Moines 

WNAX  Sioux  City-Yankton 

WOL  Washington 

WHOM  Jersey  City-New  York 

WCOP  Boston 

3.  Executive  personnel  of  The  Cowles  Stations  includes: 


T.  A.  M.  CRAVEN,  vice  president, 
who  recentlj'  completed  a  seven-year 
term  on  the  Federal  Communica- 
tions Commission,  will  be  the  senior 
executive  and  technical  advisor  of  all 
Cowles  Stations,  with  headquarters 
at  WOL  Washington. 


MERLE  JONES,  who  recently  re- 
signed as  manager  of  the  Columbia- 
owned  station,  KMOX  St.  Louis, 
has  moved  to  Washington  as  general 
manager  of  WOL. 


DON  INMAN,  formerly  Waterloo 
manager  of  WMT,  is  now  general 
manager  and  vice  president  of 
WNAX  Sioux  City-Yankton,  with 
headquarters  at  Yankton. 


CRAIG  LAWRENCE,  vice  president, 
formerly  manager  of  KRNT  Des 
^Nfoines,  will  directly  supervise  the 
operation  of  WHOM  Jersey  City- 
Xew  York  and  WCOP  Boston,  mak- 
ing his  headquarters  in  New  York 
at  WHOM. 


PHIL  HOFFMAN,  vice  president,  for- 
merly manager  of  WNAX,  will  su- 
pervise operation  of  KRNT  in  Des 
Moines  and  WNAX  Sioux  City- 
Yankton,  with  headquarters  in  Des 
Moines. 


A.  N.  ARMSTRONG,  jr.,  formerly 
assistant  manager  of  WCOP  and 
WORL,  is  now  general  manager  of 
WCOP  in  Boston. 


4.  TED  ENNS,  national  sales  manager  of  the  Cowles  Stations,  has  established  headquarters  in  New  York 
at  WHOM.  All  Cowles  Stations  will  be  represented  in  the  national  field  by  The  Katz  Agency,  Inc. 

5.  Extensive  plans  are  under  way  for  further  improvement  of  the  programming  on  all  these  stations. 
As  war  restrictions  are  lifted,  physical  facilities  of  all  the  stations  will  be  expanded,  coverage  further 
extended,  and  a  program  of  expansion  into  frequency  modulation  and  television  will  be  launched. 

COWLES    BROADCASTING  COMPANY 


Gardner  Cowles,  jr.,  President 


John  Cowles,  Chairman  of  the  Board 


U: 
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Speak  fgrcefuHy,  Ulilbur- 
let's  attract  attention!" 

Sure,  any  announcer  can  get  differences  of  a  minor  sort  into  his  voice — 
and  sure,  there  are  minor  differences  between  the  voices  of  various 
announcers. 

But  if  you  want  your  commercial  to  stand  out,  why  fight  for  the  tiny 
difference-potential  in  the  human  voice?  Why  not  use  Sonovox,  and 
have  your  piece  spoken  by  something  "out  of  this  world?" 

Words  spoken  in  Sonovox  voices  make  people  stop — listen — remember. 
And  when  they  remember,  radio  results  go  up. 

Sonovox  is  not  inexpensive.  It  costs  dough.  It's  only  cheap  when  you 
consider  how  much  it  increases  radio's  effectiveness — and  at  what  a 
small  percentage  of  time-and-talent  costs. 

Sonovox  is  sold  essentially  like  talent.  Under  each  license  for 
specific  use,  a  reasonable  license  fee  is  charged  for  Sonovox 
performing  rights.  The  only  additional  cost  to  licensee  is  for  a 
trained  articulator  made  available  by  us  in  any  broadcasting  or 
recording  studio  in  New  York,  Chicago,  or  Hollywood,  at  standard 
AFRA  scale. 

WRIGHT-SONOVOX.  INC 

^'Talking  and  Singing  Sound** 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Some  Typical 
SONOVOX  PIONEERS* 

American  Chicle  Co.  (Black  Jack  Gum) 
Badger  and  Browning  &  Hersey,  Inc. 
American  Industries  Salvage  Committee 
(Steel  Scrap  Drive) 
McCann-Erickson,  Inc. 

Buick  Motors  Division,  General  Motors 
Corp. 

Arthur  Kudner,  Inc. 
Chicago,  Milwaukee,  St.  Paul  &• 
Pacific  R.  R. 

Roche,  Williams  &  Cunnyngham,  Inc. 
Colgate-Palmolive  Peet  Company 
(Vel,  Palmolive) 
IV ard  Wheelock  Co.  and 
IVm.  Esty  &  Co.,  Inc. 
Delaware,  Lackawanna  Western 
Coal  Co. 

Ruthrauff  &  Ryan,  Inc. 
Walt  Disney  Productions 
Emerson  Drug  Company  (Bromo-Seltzer) 

Ruthraujf  &  Ryan,  Inc. 
Christian  Feigenspan  Brewing  Company 
(Feigenspan  and  Dobler  P.O.N. 
Beers  and  Ales) 
E.  T.  Howard  Co. 
Feltman-Curme  Shoes 

Russell  C.  Comer  Advertising  Co. 
Forum  Cafeterias  of  America 

R.J.  Potts-Calkins  &  Holden,Inc. 
Griesedieck-Western  Brewery  Co. 
(Stag  Beer) 
Maxon,  Inc. 
Grocery  Store  Products  Sales  Co.,  Inc. 
(Fould's  Macaroni  Products) 
Campbell-Ewald  Co.,  Inc. 
Andrew  Jergens  Co. 

(Woodbury's  Products) 
Lennen  &  Mitchell,  Inc. 
Lever  Brothers  Co.  (Lifebuoy  Soap) 

Ruthrauff  &  Ryan,  Inc. 
Lyon  Van  €f  Storage  Co. 

Batten,  Barton,  Durstine  &  Osborn,  Inc 
National  Broadc?sting  Company 
Naval  Aviation  Selection  Board 

Navy  Seabees  (U.  S.  Navy,  Construction 
Battalions) 

Office  of  Civilian  Defense  (Region  Six) 
Pabst  Sales  Company  (Pabst  Beer) 

IVarwick  &  Legler,Inc. 
Pan  American  Coffee  Bureau 

Buchanan  &  Co.,  Inc. 
Purity  Bakeries  Service  Corp. 

(Taystee  Bread,  Grennan  Caket) 

Quaker  Oats  Company 

Ruthrauff  &  Ryan,  Inc. 
Radio  Corporation  of  America 
Ruthrauff  &  Ryan,  Inc. 

Radio  Station  KOA\A,  Oklahoma  City 
Alvino  Rey  and  his  Orchestra 

Shell  Oil  Company,  Inc. 

J.  fValter  Thompson  Co. 

Stanco,  Inc.  (Mistol) 
McCann-Erickson,  Inc. 

U.S. Treasury  Dept. 
Universal  Pictures  Company,  Inc. 
Warner  Brothers  Pictures,  Inc. 
Willards  Chocolates,  Ltd. 

Cockfield,  Brown  &  Co.,  Ltd. 

*Space  no  longer  permits  a  complete  list  of 
Sonovox  users. 


CHICAGO:  iSn  S.  Mk/j/ga>j     NLW  ^ORK:  444  M^n//son  Are.     SAN  FRANCISCO:  /;/ 5////er     HOLLYWOOD:  633/ Ho//vt/  oo^/    ATLANTA:  322  Prf/wer  Zi/<^^,'. 
Franklin  6373  Phiza5-4130  Sutter  4353  Hollywood  2 1 5 1  ,         Main  5667 
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New  FCC  Allocations  Seen  in  Fortnight 


Printer's  Work  Stoppage 

THIS  ISSUE  of  Broadcasting  was  produced  under  difficult  cir- 
cumstances created  by  a  three-day  work  stoppage  of  printers  in 
Washington  publication  plants.  A^fter  several  months  of  negotia-, 
tion,  during  which  the  Regional  War  Labor  Board  in  Philadelphia 
and  the  National  Board  in  Washington  interceded,  compositors  at 
27  commercial  piinting  plants  did  not  report  for  work  last  Mon- 
day, and  remained  absent  until  late  Wednesday  when  the  dispute 
was  settled. 

Consequently  it  was  necessary  for  Broadcasting  to  distribute 
linotype  production  among  several  plants.  When  the  labor  dispute 
was  arbitrated,  composition  from  these  plants  was  rushed  to  the 
Darby  Printing  Co.,  where  Broadcasting  is  printed,  and  locked 
in  Darby  forms  for  the  run.  Only  late-breaking  news  was  set  in 
Broadcasting's  conventional  type  styles. 

Unorthodox  appearance  of  news  columns,  which  display  about 
six  different  type  faces,  was  accepted  as  a  lesser  evil  than  missing 
a  deadline,  a  circumstance  which  has  not  occurred  in  this  publica- 
tian's  13-year  history. 

Broadcasting  has  occasion  again,  as  it  did  Oct.  16  when  a  threat- 
ened work  stoppage  necessitated  unconventional  makeup,  to  thank 
those  among  its  advertisers  who  have  permitted  re-scheduling  of 
their  copy  in  order  to  assure  publication  on  schedule. 


Ultra -High  Video 
Is  Rebutted  by 
RCA-NBC 

By  BILL  BAILEY 

WITHIN  the  next  fortnight  FM 
and  television  manufacturers  and 
broadcasters  may  know  how  to 
gear  their  postwar  efforts.  A  de- 
cision by  the  FCC  on  spectrum 
allocations,  based  on  hearings 
which  will  conclude  this  week, 
may  be  forthcoming  immediately. 

That  disclosure  was  made  by 
Chairman  James  Lawrence  Fly 
last  Thursday  afternoon  as 
Comdr.  T.  A.  M.  Craven,  vice- 
president  of  the  Cowles  Broad- 
casting Co.,  concluded  the  tele- 
vision phase  of  the  hearings 
with  a  proposed  compromise  to 
iron  out  the  differences  between 
proponents  of  present-band  video 
and  those  who  see  the  art's  fu- 
ture in  the  higher  spectrum. 

"We  expect  to  give  prompt  con- 
sideration to  allocations  at  the  close 
of  these  hearings,"  said  Mr.  Fly 
who  is  slated  to  leave  the  Commis- 
sion Nov.  15  to  enter  private  law 
practice. 

Propagation  Data 

"We  hope  to  conclude  these  hear- 
ings at  as  early  a  date  next  week 
as  possible,"  he  continued. 

Speeding  up  proceedings  (orig- 
inally scheduled  to  close  today 
(Oct.  30),  the  FCC  was  to  sit  Sat- 
urday, meet  at  2:15  p.m.  Monday 
for  other  new  services,  including 


AMONG  top  radio  officials  who 
testified  on  television  last  week  at 
FCC  allocations  hearings  were 
Thomas  F.  Joyce  (1).  manager, 
Radio,  Television  &  Phonograph 
Division,  RCA,  and  Niles  Tram- 
mell,  NBC  president. 


taxicabs,  buses,  railroads,  etc.,  and 
hoped  to  complete  the  hearings 
Tuesday.  Chairman  Fly  announced 
that  the  RTPB  then  would  present 
summaries  and  he  expressed  the 
hope  that  all  conflicts  will  have 


A  COMPLETE  nationwide  fac- 
simile broadcast  service  can  be 
accomplished  with  but  20  channels 
100  kc  wide  in  the  100-200  mc  band, 
while  the  public  and  emergency 
services  such  as  police,  fire,  rail- 
roads and  others  may  transmit  fac- 
simile on  a  large  scale  without  in- 
creasing the  demand  for  channels, 
John  V.  L.  Hogan,  chairman  of 
Panel  7,  Radio  Technical  Planning 
Board,  told  the  FCC  last  Friday  as 
hearings  began  in  facsimile  allo- 
cations. 

"All  services  except  broadcast 
facsimile  may  be  properly  accomo- 
dated without  increasing  the  de- 
mand for  channels,  by  specifying 
that  A4  emission  (facsimile)  may 
be  used  in  place  of  A3  (telephone), 


been  resolved.  Any  witnesses  with 
additional  evidence  or  rebuttal  tes- 
timony will  be  heard. 

Meanwhile  the  first  propagation 
data  in  the  8-100  mc  band,  declassi- 
fied Oct.  18  by  the  Joint  Chiefs  of 


or  A2  (tone  telegraph) ,  or  even  Al 
(keyed  telegraph),"  said  Mr.  Ho- 
gan, president  and  part  owner  of 
WQXR-WQXQ,  now  controlled  by 
the  'New  York  Tunes.  Facsimile 
can  be  adapted  to  any  channel  on 
the  frequency  limits  of  the  particu- 
lar channel,  he  added. 

Full  Competition 

In  asking  for  20  channels  100  kc 
wide,  Mr.  Hogan  said  that  service 
would  permit  10  transmitters  in  the 
largest  area,  thereby  affording  full 
competition.  He  referred  to  broad- 
cast facsimile  as  the  "magic  type- 
wTiters"  or  "radio  printing  press- 
es" for  the  homes  and  offices  of  our 
nation,  and  sooner  or  later  it  will 
{Coyitinued  on  page  67) 


Staff  [Broadcasting,  Oct.  23],  was 
placed  in  the  record  Thursday  in 
the  form  of  graphs  by  Dr.  Lynde 
P.  Wheeler,  chief  of  the  Technical 
Information  Division,  FCC  Engi- 
neering Dept.  Dr.  Wheeler  said 
members  of  his  department  would 
present  detailed  information  before 
the  hearings  adjourn. 

In  addition  other  witnesses  last 
week  disclosed  considerable  new 
propagation  data  which  heretofore 
had  been  classified.  Commissioner^ 
and  engineers  alike  were  of  the 
opinion  that  the  declassified  data 
will  be  of  immense  value  to  the 
FCC  in  deciding  allocations  for  FM 
and  television.  On  the  other  hand 
it  was  pointed  out  that  propagation 
data  above  100  mc  still  is  in  the 
classified  category  and  not  avail- 
able for  public  use. 

Based  on  cross-examination  by 
Charles  R.  Denny,  FCC  general 
counsel;  George  P.  Adair,  chief  en- 
gineer, and  Commissioners,  indica- 
tions were  that  the  FCC  is  think- 
ing in  terms  of  88-108  mc  for  FM, 
with  some  television  channels  be- 
low 88  mc  and  some  between  108- 
300  mc,  with  a  good  portion  of 
the  band  above  400  mc  set  aside 
for  development  of  higher  defini- 
tion video.  Chairman  Fly  gave  out- 
ward indication  that  he  personally 
favors  the  better-definition  pic- 
tures. Commissioner  E.  K.  Jett 
held  television  eventually  will  be  in 
the  higher  spectrum,  although  in 
his  questioning  he  indicated  a  lean- 
ing toward  present-band  video  un- 
til the  higher-definition  is  fully  de- 
veloped. 

RCA-NBC  Position 

Some  engineers  thought  emer- 
gency Government  services  and 
aviation  would  demand  frequencies 
40-43  mc,  while  FM  would  be 
placed  at  43-58  mc  and  television 
would  start  at  60  mc. 

Last  week  the  Commission  heard 
RCA-NBC  witnesses  plead  for 
continuation  of  television  in  the 
present  band,  contending  it  would 
take  from  5  to  10  years  to  develop 
higher-frequency  video  to  the  stage 
where  the  present  art  is  today, 
"ready  to  go  commercial". 

Headed  by  Niles  Trammell,  NBC 
president;  Thomas  F.  Joyce,  man- 
ager of  the  radio,  phonograph  and 
television  manufacturing  depart- 
(Continued  on  page  59) 


Hogan  Foresees  Broad  Field 
For  Development  of  Facsimile 
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Slated  For  Conference 
With  MBS  Officials, 
Stockholders 

NEARLY  simultaneous  a  n  - 
nouncement  last  Tuesday  of  the 
resignation  of  Miller  McClintock 
as  president  of  Mutual  and  of 
Edgar  Kobak  as  executive  vice- 
president  of  the  Blue,  gave  rise 
to  impending  sweeping  changes 
in  the  cooperative  network  and 
probable  selection  of  Mr.  Kobak 
as  Mr.  McClintockV  successor. 

Mr.  Kobak,  it  was  ascertained, 
was  to  confer  with  Mutual  ex- 
ecutives and  stockholders  in  New 
York  over  the  weekend,  but  with 
■little  likelihood  that  prompt  de- 
•cision  would  be  reached.  A  meet- 
ing of  the  MBS  board  and  of  its 
stockholders,  presumably  would 
be  a  necessary  prelude  to  action. 
Alfred  J.  McCosker,  Mutual 
'board  chairman,  had  talked  in 
preliminary  fashion  with  Mr. 
.Kobak  earlier  in  the  week,  but 
Xhere  was  no  sign  that  the  resig- 
'iiations  were  in  any  wise  related. 

Several  Proposals 

In  Chicago  late  last  week,  Mr. 
;Kobak  said  he  had  talked  over 
a  number  of  proposals,  some  in 
.radio  and  others  in  the  pub- 
lishing field,  but  added  he  had 
no  intention  of  "getting  out  of 
radio".  His  decision  to  leave  the 
Blue  was  reached  because  he  felt 
he  couldn't  be  happy  under  the 
■  reorganized  structure,  though 
he  had  confidence  in  the  net- 
work's future.  Since  the  change 
in  executive  direction  of  the 
Blue  last  month,  reports  had 
■persisted  that  he  might  leave 
since  many  of  his  executive  du- 
ties largely  had  been  absorbed 
by  Chester  J.  LaEoche,  Blue  ex- 
ecutive committee  chairman  and 
chief  operating  head. 

Mr.  McClintock  has  not  an- 
nounced his  future  plans,  and  it 
is  not  certain  whether  he  will 
remain  until  expiration  of  his 
contract  Dec.  31.  It  is  doubted 
whether  a  successor  to  Mr.  Ko- 
bak on  the  Blue  will  be  chosen. 
Mr.  McCosker  said  that  Mr.  Mc- 
Clintock's  retirement  is  in  ac- 
cordance with  "the  terms  of  the 
original  agreement".  The  board 
will  announce  a  successor  "in 
the  near  future",  he  added. 

Mr.  Kobak,  former  vice-president 
of  NBC  in  charge  of  sales,  and 
teammate  of  Mark  Woods,  Blue 
president,  in  building  that  network 
after  its  separation  from  NBC  two 
years  ago,  has  become  one  of  radio's 
best-known  figures.  He  was  a  vice- 
president  of  Lord  &  Thomas,  New 
York,  from  1936  until  1940.  Former 
■president  of  the  Advertising  Federa- 
tion of  America,  while  a  top  publish- 
ing executive  with  McGraw-Hill, 
Mr.  Kobak  has  been  mentioned  as 
the  possible  successor  to  J.  Harold 
.Ryan  as  president  of  the  NAB.  Mr. 
Ryan  has  agreed  to  serve  onlj^  until 
July  1,  when  he  proposes  to  return 
'to  his  vice-presidency  of  the  Fort 
Industry  Co.,  station  operators. 

For  some  months,  Mr.  McClin- 
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tock's  retirement  from  Mutual  has 
been  conjectured,  upon  termination 
of  his  contract  Dec.  31.  He  was  the 
network's  first  paid  president,  hav- 
ing assumed  that  position  in  Nov- 
ember 1942.  He  came  to  Mutual 
from  his  post  as  executive  director 
of  the  Advertising  Council. 

Aside  from  the  association  of  Mr. 
Kobak's  name  with  the  Mutual 
helm,  it  is  understood  the  proposal 
had  been  made  that  Lewis  Allen 
Weiss,  \nce-president  and  general 
manager  of  Don  Lee  Broadcasting- 
System,  West  Coast  adjunct  of 
Alutual,  and  an  executive  vice-presi- 
dent of  Mutual  on  the  Coast,  be 
transferred  to  New  York  tem- 
porarily to  reorganize  and  vitalize 
the  network's  operations.  Mr.  Weiss, 
according  to  these  reports,  was  un- 
able to  accept  because  of  the  pres- 
sure of  activities  on  the  Coast  and 
because  Thomas  S.  Lee,  president  of 
Don  Lee,  was  loath  to  see  him 
leave,  even  temporarily. 

Stanton's  Name  Heard 

Another  name  mentioned  in  con- 
nection with  Mutual,  for  which  con- 
firmation is  lacking,  is  that  of  Dr. 
Frank  N.  Stanton,  dynamic  j^oung 
vice-president  of  CBS  in  charge  of 
stations.  Whether  Dr.  Stanton  en- 
tertained the  ofier  could  not  be  con- 
firmed last  week. 

Mr.  McCosker,  in  announcing  Mr. 
McClintock's  impending  retirement, 
did  not  amplify  that  statement  other 
than  to  say  that  the  board  probably 
would  meet  sometime  in  November 
to  name  a  successor.  At  the  same 
meeting,  the  date  for  which  had  not 
been  set,  it  is  expected  C.  M.  Camp- 
bell, advertising  manager  of  the 
Chicago  Tribune,  will  be  elected  to, 
the  Mutual  board  to  succeed  W.  E. 
Macfarlane,  who  died  unexpectedly 
Oct.  9.  Mr.  Macfarlane  also  was 
chairman  of  the  Mutual  executive 
committee,  as  well  as  head  of  WGN 
Chicago. 

Blue  Meeting 

Meeting  of  the  Blue  stations  ad- 
visory and  planning  committee  with 
top  executives  of  the  network  in 
Chicago  last  Thursday  was  expected 
to  produce  some  statement  of  the 
Blue's  plans  for  handling  new  studio 
construction,  FM,  television,  facsi- 


mile and  other  future  developments 
which  had  been  under  Mr.  Kobak's 
supervision. 

Internal  disagreement  over  operat- 
ing policies  within  the  MBS  execu- 
tive organization,  which  recently  led 
to  the  resignation  of  Ed  Wood  as 
general  sales  manager  and  earlier 
in  the  year  to  that  of  Richard  Con- 
nor as  head  of  the  network's  station 
relations,  are  presumably  respon- 
sible for  Air.  McClintock's  retire- 
ment as  well. 

Addressing  a  meeting  of  Blue 
employes  Tuesday  morning,  Edward 
J.  Noble,  chairman  of  the  Blue,  and 
Mark  Woods,  president,  expressed 
regret  at  the  departure  of  Mr. 
Kobak  and  paid  tribute  to  his  work 
in  building  the  network  to  its 
present  position.  Both  executives 
made  it  clear  that  no  further 
changes  in  key  personnel  are  antic- 
ipated, with  Mr.  Woods  stating  that 
he  will  remain  with  the  Blue.  He 
attributed  Mr.  Kobak's  resignation 
to  disagreement  with  the  policies 
recently  instituted  by  Mr.  La  Roche, 
as  chief  operating  official  of  the  net- 
work, describing  it  as  no  sudden 
act,  but  the  result  of  long  contem- 
plation. Air.  Kobak  is  retaining  his 
stock  interest  in  the  Blue,  under- 
stood to  amount  to  2%%  of  the  out- 
standing shares,  purchased  last 
December  when  Mr.  Woods  also 
acquired  a  like  amount  of  Blue 
stock. 

McClintock  Comments 

Mr.  McClintock  said :  "My  term  of 
service  with  the  Mutual  Broadcast- 
insr  System  has  been  in  accordance 
with  the  original  agreement  with 
the  board  of  directors  of  the  cor- 
poration. The  position  has  af- 
forded two  years  of  the  most 
stimulating  and  interesting  activity 
in  which  it  has  been  my  pleasure 
to  engage. 

"Due  to  the  fine  cooperation  of 
the  shareholders,  the  affiliated  sta- 
tions and  the  enlarged  staff,  Mu- 
tual Broadcasting  has  had  the 
privilege  of  increasing  its  sales  by 
approximately  100%  and  has  made 
constant  progress  in  the  quality  of 
its  service.  I  firmly  believe  that 
the  Mutual  plan  of  operation  is 
fundamentally  sound  and  will,  in 
the  future,  continue  to  increase  its 
splendid  service  to  business  and  to 
the  general  public." 


KOBAK  LETTER 


Dear  Ed: 

This  is  the  hardest  letter  I  have 
ever  had  to  write.  I  have  decided 
to  leave  you  and  my  other  asso- 
ciates on  the  Blue  Network.  I  feel 
that  the  major  part  of  the  task 
that  was  put  before  us  over  four 
years  ago  is  about  completed.  The 
Network  has  reached  maturity,  if 
that's  possible  for  a  network,  and 
the  new  people  and  new  ideas  can 
help  it  grow  faster  from  this  point 
on. 

The  things  that  I  like  to  do  best 
have  to  do  with  planning  and  build- 
ing, and  I  feel  that  the  foundation 
and  structure  have  been  laid  no^w 
and  now  it  is  a  job  of  strengthen- 
ing and  improving.  There  isn't 
much  left  for  me  to  do  among  the 
things  that  I  prefer  to  do,  so  I  feel 
this  is  probably  a  good  time  for 
me  to  make  this  move. 

I  have  every  confidence  that  the 
Blue's  present  organization  is 
going  to  achieve  leadership  from 
all  standpoints  in  the  broadcasting 
industry.  I  hope  that  some  of  the 
standards  that  I  helped  to  estah- 
lish,  along  with  our  employes,  ■will; 
be  a  partial  factor  in  reaching  that 
position. 

I  wish  you,  Mark  Woods,  Chet 
LaRoche  and  my  other  associates 
and  old  friends  the  success  that  I 
know  you  are  striving  for  and  that 
you  deserve.  I  want  to  thank  you 
personally  for  your  kindness  and 
your  patience,  and  for  the  help  that 
you  have  given  me  at  all  times. 
The  friendship  that  has  grown  be- 
tween us  is  one  that  I  hope  -will 
grow  closer  as  time  goes  on. 
Sincerely, 

Edgar  Kobak 


NOBLE  LETTER 


MR.  McCLINTOCK 


Dear  Ed: 

It  was  -with  the  greatest  regret 
that  I  received  your  letter  of  resig- 
nation. I  am  extremely  sorry  that 
you  are  leaving  the  Blue  Network. 

Ever  since  the  Blue  Network 
was  separated  from  the  National 
Broadcasting  Co.  in  January  1942, 
its  progress  has  been  guided,  in 
great  part,  by  the  talents  and  abili- 
ties of  you  and  Mark  Woods.  I 
know  something  of  the  difficulties 
you  faced  in  that  task.  You  did 
the  job  with  your  usual  capacity 
and  hard  work. 

We,  who  are  newer  at  the  Blue 
Network,  have  a  deep  appreciation 
of  the  organization  that  you  built. 
As  you  point  out,  the  foundation  of 
the  Blue  has  now  been  laid  and  we 
are  moving  rapidly  to  build  the 
type  of  network  that  you  envis- 
ioned. 

I  have  the  greatest  faith  in  your 
ability  and  I  am  hopeful  that,  in 
your  future  activity,  you  may  have 
even  greater  success  than  has  been 
yours  at  the  Blue  Network.  I  know 
that  our  friendship  will  continue, 
for  like  you  I  value  it  highly. 

I  appreciate  more  than  I  can 
say  your  expression  of  confidence 
in  the  future  of  the  Blue.  We  all 
here  will  miss  you,  and  Mark,  Chet 
and  I  sincerely  hope  that  you  'wiU 
find  happiness  in  your  future  work. 
Sincerely, 
Edward  J.  Noble 


BROADCASTING    •    Broadcast  Advertising 


Radio  Leads  Other  Media,  Says  FTC 

T  fko^-l-Ji-i  0-  TiiflnctflfC  some  lines  for  manufacturers  to  sumer  through  high  prices  or  by  manufacturing  firms  reporting  to 

M-^^^A^ltJ^^  XlH.llJ.aH  ICS  turn  from  straight  national  adver-  the  advertisers  through  diminution  the  Commission  was  $483,503,000 

T        ^                A  •  tising  to  dealer  cooperative  adver-  of  profits.  as    compared    to    the  aggregate 

lllCre3.se   xVir  tlslng  in  the  media  which  reach        "On  the  other  hand",  the  report  sales     bv     these    companies  of 

-jj-j      -.  their  markets."  declares,    "manufacturers    of,    or  $25,864,135,000,    or    an  average 

tlUCiffetS  9.  Competitive  granting  of  ad-  dealers  in  a  new  product  may  at-  advertising    expenditure    of  1.87: 

^  vertising  allowances  by  manufac-  tract  the   pub'ic  demand  to  this  cents  per  dollar  of  sales. 

Bv  J\CK  LEVY  turers  of  articles  or  brands  which  product   to   such  an  extent  that  An  analysis   of  the  proportion 

may  be  substituted  one  for  the  production  costs  may  be  radically  of  the  amount  spent  by  548 
ALTHOUGH  second  from  the  other  "may  increase  the  distribu-  decreased."  corporations  whose  advertising  ex- 
standpoint  of  total  expenditures,  tion  expenses  of  all  manufacturers  Views  Aeencies'  Growth  penditures  in  1939  aggi'egated 
radio  advertising  is  the  most  im-  concerned  to  an  extent  out  of  all  r^-u  r  r  ,  yyvowrn  $71,498,607  for  17  industries, 
portant  medium  used  by  17  lead-  proportion  to  any  increase  that  ■%  Conimission  s_  study  reveals  showed  the  following  percentages:' 
ing    industries     comprising     548  mnv  ncmv  in  <5p1p<!  nf  tbp  nrnrlnptq  ^  Wide  dmererce  m  a-lvertismg 

manufacturers    accordino-to  data  occui  m  sales  ot  the  pi  oducts  ^^^^^    among   different   industries     Rad^o  18.3 

manuiactuieis,  accoiamg  to  aata  which    allowances   are    given.  .  trades   the  exnenditure^  ner     National  Magazines   17.4, 

gathered   by   the    Federal    Trade  where  this  occurs  consumer  j  ii  ["^  expenaituies  pei     Newspapers   15.2' 

rommission  and  presented  in  a  re-  ^V^^'^           occuis  .  .      coiibumei  dollar   of   sales   being    largest    m      Miscellaneous   13.3' 

';;°"J™'/J;'°.^J  <^  prices  of  manufacturers  nationally  jines   of  consumer  goods     Material  Furnished  Dealers  13.0 

port  entitled     Ameitismg   as   a  advertised  brands  become  so  hio:h  ^^.^u        drno-.?  and  rn<impt\nt  nnH     Outdoor  Posters   7.3 

Factor    m    Distribution,"    trans-  to  favor  the  develonment  of  dis-  I  ^         •  ^f-    ana  cosmetics  ana     j^j^^  Advertising   6.4 

'i  TTiitted  to  Cono-ress  last  week-end  f ^^o/^^oi  ^"^  aeveiopment  oi  ais  food  specialties  and   smallest  for  Letters,  Folders  Mailed  by  Manu-  ' 

^      ^m!p  vLmf    n^^^^^  tributor-owned  brands  and  the  sale  heavy     chemicals,      semi-finished        f?cturers   5.7 

!      The  report,  part  ot  an  ovei all  ^.f     unbranded     or     unadvert  sed  m-oiucts  and  durable  canital  snoods      Trade  Journals    2.6. 

■  studv  on  Distribution  Methods  and  brands  at  lower  nrices  "  pioaucts  ana  auiaoie  capital  goods.     jj^^^^j.  pogters   0.8 

Costs,  was  undertaken  by  the  Com-  brands  at  lower  prices.  It  also  shows  wide  variance  with  ^            ^.^         ^     ^  ' 

•  mission  for  fact  finding  purposes  Advertising  Value                            ?r^nZ\TlZf^tr7J.7  ^l^hough    expenditures   by  the. 

■  iindpr  a  resnintinn  adnnted  Tune  tv3.de  among  producers  lor  differ-  companies  covered  m  the  analysis- 
'  97  1040  under  ^entimn  fi  In  a  summary  of  its  report,  the  ent  types  of  products  and  even  with  were  greater  for  radio  than  for- 
!  TP  T  cwfo  r'^r,.w,?c=;r>^  A  Commission  relates  the  advertising  respect  to  products  in  a  single  line.  any  other  media,  only  one  out  of' 
.  c  .  industry  to  the  agency's  responsi-  The  report  points  out  that  ad-  four  used  radio.  The  17  industries; 
,  t>ummaiies  oi  tne  lepoit  aie  now  ^.^.^^  preventing  unfair  trade'  vertising,  "like  other  competitive  studied  were:  manufacturers  or. 
J  ayauaoie  to  _.ne  advertising  mdus-  comjDetition  and  safeguarding  the  devices  ...  is  susceptible  of  use  processors     of     meats,  canned,- 

try  and  ^°PJ^^  ot  tne  lull  report  consumer.    It  recognizes  the  value  as  a  means  of  unfair  competition".  foods,  cereals,  flour,  biscuits  and 

are  expected  to  be  on  sale  m  a  advertising  in  introducing  new  It  finds,  specifically,  that  advertis-  crackers,  coffee,  women's  dresses, 

•i          .^^^^'^   by   ''^^   Lrovernment  products  and  maintaining  consum-  ing  allowances  granted  to  dealers  women's  hosiery,  men's  and  beys' 

I  Frintmg  Office.       ,    ,      .            i  interest  in  establishing  products  "may  be  the  means  of  discriminat-  suits,   men's   shirts,   carpets  and. 

.      Initiated  as  a  scudy  ot  normal  ^j^^  brands.     It  points  out  that  ing    in    price    between    diffei'ent  rugs,  lumber,  cement,  paints  and 

peacetime  distribution,  the  report  ^,hen  advertising  is  employed  to  cl  asses   of  customers"   and  when  varnishes,  farm  machinery,  gaso-' 

^  contains  the  f ollo-«ang  highlights :  popularize  a  particular  product  or  granted  by  a  single  manufacturer  line  and  lubrication  oil,  and  rubber 

)            Highlights  of  Report  business,  its  effect  "may  be  merely  to  "a  favored  few  hard-bargaining  goods. 

,                     "  to  shift  consumer  demand  from  one  customers"    has    a    tendency    to  Survey  Media  ' 

;      1.  A  larger  part  of  the  total  ad-  brand  to  another  or  from  one  mer-  spread  to  other  customers  and  to  , 

]  vertising  budget  of  548  companies  chant  to  another  without  increas-  be  adopted  by  other  manufacturers  The   Commission  noted  a  wide 

;  during  1939  was  spent  m  radio  ing   the    total   volume    of    goods  until  the  entire  industry  or  trade  difference  in  the  proportion  of  the' 

-  than  any  other  medium.  Radio  ad-  sold".  is  involved.  diffei'ent  media  used  by  different^ 
vertising  accounted  for  18.37c  of  "Advertising,"  the  Commission  Reflecting  the  importance  of  ad-  industries  in  1939.  For  example,' 
total  media  expenditures  by  these  finds,  "may  be  informative,  truth-  vertising  in  the  U.  S.,  the  report  72%  of  the  advertising  outay  of 
companies  in  that  year.  ful  or  deceptive,  attractive  or  re-  points  to  the  growth  of  advertising  meat  processors  went  to  national; 

2.  Manufacturers  of  cereals  de-  pulsive  and  when  used  to  excess  by  agencies   in   the   five-year   period  magazines,  newspapers  and  mate-' 

-  voted  54.99c  of  their  advertising  all  manufacturers  or  distributors  from  1935  to  1939  and  cites  Pub-  rial  furnished  dealers  while  cereal 
expenditures  in  1939  to  radio  and  of  a  particular  product,  or  by  mak-  lishers'  Information  Bureau  fig-  manufacturers  and  flour  millers 
flour  mills  devoted  44.69c.  ers  or  distributors  of   substitute  ures  showing  expenditures  by  401  spent  55  7o  and  45%  respectively' 

3.  Radio  advertising  has  had  the  products,  its  effect  may  be  to  in-  large  advertisers  during  1941  of  of  their  advertising  funds  for' 
most  rapid  growth  of  any  medium  crease  distribution  expenses,  which  more  than  $250,000,000.     During  radio. 

during  the  last  five  years,  expendi-  must  either  be  borne  by  the  con-  1940,    the    total    spent   by   2,549  Coffee  processors  devoted  34%! 

^  tures  by  large  advertisers  during   ^   of  their  advertising  to  newspapers;' 

?  1943  exceeding  the  previous  year  .            ^                               7                A                           l  women's      dress  manufacturers 

n  by  83.7%.  A  ^  A     I  ll  l*Pl^trfcl*€i  V  Otf*     A  TITlfrfcVl  I  svient  55%  of  their  funds  in  na- 

1^     4.  Advertising    expenditures    of  urM.±  ^  JT^    M-^ XM.  \^%^V\J1.  ^  T  ^                     l_FX  vF  v  dl.  tional  magazines;    lumber  manu- 

2,716  manufacturers  in  1940  ranged  „            .                  ,                      ^                  *  -■•  facturers  expended  48%  of  their 

?  from  a  minimum  of  0.06%  per  dol-  |~kT      ^  A  W<     I    l~t«^11  I  of"!       Tl      l*^  11  f  rf^  •!  11  budgets  in  trade  journals;  carpet 

}\  lar  of  sales  for  the  shipbuilding  ±                   X^IM.  K^LM.M.Clll.  \J  11     U  U  ±  C  Cl  U.  and  rug  manufacturers  put  54% 

'r  industry  to  13.94%  per  dollar  of  of  their  expenditures  in  national 

sales  for  drugs  and  medicines.  FORMAL  approval  of  the  NAB  nial  mail  ballot,  at  an  estimated  magazines, 

n     5.  During  the  period  1935  to  1939  project  to  form  a  cooperative  bu-  cost  of   $1   per  ballot.  The   cost  The  Commission  found  that  439. 

.  there  was  an  increase  of  34.3 /c  in  ^.^^^      measure  radio  station  cir-  of  the  bureau  is  computed  at  $65,-  wholesalers    with    net    sales  .of 

f^c^Tr^^r.fZ  Ji^^^^^^  "^l^tion          voted  by  the  board  500  for  the  first  year,  with  a  man-  ?439,215  815  m  1939  spent  an  aver- 

and  an  increase  o±  37.ovc  m  income  j;  j-     .         .c  ii,     a             -kt           ■       i-     ^       /       i            w-ir.  aare  of  .35  of  a  cent  per  dollar  of' 

1  of  agencies  for  services  to  clients.  ^.^  directors  of  the  Assn.  of  Na-  agmg  director  at  a  salary  of  $12,-  ^-j^g         advertising  while  l,52-9' 

Agencies  numbered  1,628  in  1939  tional  Advertisers  Oct.  23,  accord-  500  and  an  assistant  at  $6,000.  retailers  with  aggregate  sales  of' 

'  and  received  for  services  $97,372,-  mg  to  an  announcement  last  week        The  plan,  which  would  give  ra-  $481,156,224   spent  approximately! 

'  000.  by  NAB  headquarters.  The  ANA  dio  the  counterpart  of  the  Audit  1.4  cents  per  dollar  of _  sales.  Based_ 

'     6.  A  study  of  the  advertising  ex-  Board  action  followed  similar  ap-  Bureau    of    Circulations    in    the  upon  their  total  distribution  costs," 

penditures  of  1,527  large  retailer  proval  by  the  board  of  the  Amer-  publications  field,  was  unanimously  ?d^"'tising    expenditures  ranged 

organizations  with  total  net  sales  ican  Assn.  of  Advertising  Agen-  p^invovpH    w   tbp   mpmhpr<=V,lT.   -.f  2.39%  in  the  case  of  retail 

in  1939  of  $481,156,224  shows  a  cies  on  Oct  3  appioved   by   the   membei ship  ot  lumber    dealers    to     12.6%  for 

range  in  advertising  cost  per  dollar  ^-.^            '  „t,v,,,„„„i     „f    v,ofV,                                Executives  War  women's  clothing  stores, 

of  sales  of  0.59%  for  lumber  deal-  tj^g  advertiser  and   aeen-v  trade  Conference  in  Chicago  Aug.  30.  The  report  reflects  the  Commis- 

ers  to  4.35%  for  women's  clothing  •           j  ^           Radio  committees  of  the  ANA  sion's  concern  with  the  practice  of 

,  stores.  srouv^,  the  way  now  is  paved  for            ^^^^                 22  were  in-  cooperative     advertising,  discus- 

7.  Cooperative  advertising  in  the  the  drawing  up  of  articles  of  m-  hand  of  the  project  sing  advertising  allowances  in  the' 
automobile  industry  between  manu-  corporation  and  bylaws  to  estab-  loiniea  at  nist  nana  or  tne  pioject  ^^^^j^^^j^jj^^  ^^^.^^  machinery,  tire 
facturer  and  dealer  has  been  viv-  lish  the  proposed  bureau.  Commit-  m •  w  Tf^ A R  ^^'^  household  electrical  ap-- 
tually  suspended  as  a  result  of  the  tees  representing  each  Association  the  NAB;  Hugh  Ileitis,  K.1*AB  pliance,  paint  and  varnish,  petro-' 
war  and  has  been  replaced  by  in-  and  the  NAB  then  will  be  desig-  Lincoln,  NAB  director,  and  Roger  leum    refining,    men's    and  boys' 

"  stitutional  advertising  by  the  in-  nated  to  complete  the  paper  work,  W.     Clipp,    'WFIL    Philadelphia,  clothing,  women's  clothing,  women's' 

dustry  to  keep  company  names  and  ^fter  which  the  NAB  Board  will  chairman  of  the  research  commit-  hosiery  and  rayon  industries.  It 

makes  of  cars  before  the  pubhc  ^^-^^^              appropriation  to  tee.  John  Morgan  Davis,  of  Phil-  finds    manufacturers    divided  in 

pending  return  to  civilian  produc-  .  ...  ,                 „     ,,.                               at  a  rs     i.,k^,.    -..^iio+j^r^c.  their  opinions  regarding  coopera- 

-  tion.  Whether  this  ^dll  affect  post-  '^''^l  ^"^^^^1  ^^P^^^^       ^^"^"g  adelph  a,     NAB    laboi     lelations  ^.^^  advertising,  many  of  its  users 

war     advertising      arrangements  the  bureau.  counsel,  is  drawing  up  the  initial  condemning  it  as  a  burden  while 

"cannot  be  stated."  The  project  entails  expenditure  articles  of  incorporation  to  be  sub-  others  commending  it  as  a  vehicle 

8.  In  the  opinion  of  large  retail  of  one  million  dollars  by  broad-  mitted  to  the  joint  Association  for  obtaining  more  active  sales  ef- 
j  stores,  "there  is  a  distinct  trend  casters  each  two  years  for  a  bien-  committees.  forts  from  retailers. 
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FCC  Chairmanship  Hinges  on  Election 


Porter  and  Reinsch  Are 
Mentioned  Frequently 
For  Position 

:  NOW  THAT  James  Lawrence 
,  Fly's  departure  from  the  FCC  in 
•  mid-November  is  all  but  publicly 
;  confirmed,  radio  tongues  in  official 

■  Washington  are  wagging  feverishly 
about  his  successor  as  chairman  of 
the  FCC  and  of  the  Board  of  War 
■Communications. 

A  Roosevelt  election  victory,  ac- 
i,«prding  to  the   speculation  (and 
4t's  that  at  best)    gives  the  top 

■  radio  post  to  one  of  two  workers 
in  the  Roosevelt  Fourth  Term  vine- 
yard— Paul  A.  Porter,  Democratic 

;  National  Committee  publicity  di- 
rector, or  J.  Leonard  Reinsch,  Com- 
mittee radio  director.  There  is 
even  talk  about  both  landing  on 
the  FCC,  since,  with  Mr.  Fly's 
imminent  resignation,  there  would 
be  two  vacancies.  One  has  existed 
since  Comdr.  T.  A.  M.  Craven  left 
June  30  to  become  vice-president  of 
Cowles  Broadcasting  Co. 

Porter  Experienced 

Mr.  Porter,  by  dint  of  rank  and 
age,  as  well  as  Government  stew- 
ardship, presumably  would  be 
first  choice  for  the  chairmanship, 
should  both  he  and  Mr.  Reinsch  be- 
come available. 

A  Dewey  victory  on  the  other 
hand,  probably  would  see  the  FCC 
worked  over  from  stem  to  stern. 
Gov.  Norman  S.  Case,  Republican 
veteran  of  10  years  on  the  Commis- 
sion, would  appear  the  Republican 
chairmanship  choice.  But  beyond 
that,  it's  anybody's  guess.  There 
are  several  men  adept  in  radio  sur- 
rounding the  GOP  nominee,  and  it 
is  logically  presumed  that  one  or 
more  would  warrant  FCC  reward. 
This  presupposes  also  that  other 
members  of  the  Commission,  whose 
terms  run  variously  from  one  to 
seven  years,  would  tender  their 
jresignations  following  custom. 

A  Porter  or  Reinsch  appointment 
(or  both)  would  win  the  plaudits 
of  most  broadcasters,  irrespective 
of  political  faith.  Both  are  worldly 
wise  on  radio.  Mr.  Porter,  who  is 
just  40,  was  CBS  attorney  from 
1937  until  1942,  when  defense  activi- 
ties called  him  back  into  Govern- 
ment service,  where  he  has  been 
since.  Mr.  Reinsch,  just  36,  is  the 
managing  director  of  the  Gov. 
James  E.  Cox  stations — WSB  At- 
lanta, WIOD  Miami  and  WHIO 
Dayton.  He  is  one  of  radio's  best- 
known  and  brightest  young  men, 
,and  a  practical  broadcaster  of  wide 
attainment. 

There  are  those  who  see  the 
chairmanship,  under  a  Roosevelt 
appointment,  as  in  the  bag  for  the 
radical  Commissioner  Clifford  J. 
Durr,  Alabama  Democrat,  who  is 
pro-CIO  and,  from  his  public  utter- 
ances and  private  comments,  is  out 
of  sympathy  with  commercial  radio 
in  its  existing  form.  It  is  believed, 
however,  that  if  nominated  he 
would  face  a  brutal  battle  for  con- 
firmation, because  the  opposition 
would  reach  unprecedented  propor- 
tions. 

For  what  it's  worth,  there  is  the 
report  that  Chairman  Fiy  has  told 
Mr.  Porter  he  wants  him  to  take 
the    chairmanship    and    that  he 
I  (Fly)    would  clear  it  in  the  ap- 
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propriate  places.  Mr.  Porter  has 
been  non-committal.  He  has  told 
friends  he  has  another  job  to  finish 
now,  and  that  he  would  prefer  to 
sleep  awhile  before  tackling  a  new 
one. 

Not  to  be  overlooked  in  the  arm- 
chair quarterbacking  is  E.  K.  Jett, 
newest  FCC  member  and  its  chief 
engineer  prior  to  his  appointment 
as  an  Independent  early  this  year. 
With  weighty  technical  allocation 
questions  immediately  ahead,  his 
elevation  to  the  chairmanship 
would  win  practically  universal 
approbation  in  all  communications 
circles.  He  could  qualify  for  chair- 
man either  under  a  Democratic  or 
Republican  administration,  and 
there  is  no  question  raised  any- 
where about  his  ability. 

Fly  Remains  Silent 

Mr.  Fly  has  maintained  a  sphinx- 
like silence  about  his  impending  re- 
tirement, but  he  studiously  avoids 
denying  it.  He  has  told  friends  by 
the  dozen  he  will  leave  after  the 
Nov.  7  elections.  The  best  infor- 
mation is  it  will  be  Nov.  15.  There 
are  even  reports  he  has  already 
submitted  his  resignation  to  the 
President  with  an  effective  date, 
and  with  the  plea  that  it  be  ac- 
cepted, for  personal  reasons.  When 
it  comes,  observers  expect  the  Pres- 
ident to  write  a  "Dear  Larry" 
letter. 

With  something  more  than  rumor 
to  back  it,  this  publication  has 
been  told  that  Mr.  Fly  already  has 
rented  offices  in  the  RCA  Bldg.,  30 
Rockefeller  Plaza,  New  York,  for 
his  law  practice.  These  sources 
even  venture  the  suite  number 
(613).  This  same  source  relates 
Mr.  Fly  has  rented  an  apartment 
on  East  56th  Street.  More  specula- 
tive is  the  suggestion  that  Miss 
Charlotta  Gallap,  Mr.  Fly's  con- 
fidential secretary,  who  has  served 


HERE  IS  Chesser  M.  Campbell, 
former  advertising  manager  of  the 
Chicago  Tribune,  who  succeeded  to 
the  broadcast  duties  of  the  late  W. 
E.  Macfarlane,  business  manager 
of  the  Tribune  and  vice-president 
of  WGN.  He  was  elected  a  director 
of  Mutual  network  at  a  special 
meeting  of  stockholders  held  Oct. 
25  in  Chicago  (see  story  page  58). 


him  for  about  a  decade,  will  join 
him  in  his  private  practice.  Miss 
Gallap  was  with  Mr.  Fly  when  he 
was  general  counsel  of  TVA.  Peter 
Shuebruk,  Mr.  Fly's  legal  assistant, 
these  reports  relate,  will  be  asso- 
ciated with  him,  too. 

Mr.  Fly  can  represent  Muzak  and 
Associated  Music  Publishers,  which 
aspire  to  nationwide  "subscriber 
radio"  service,  sans  advertising,  if 
he  likes.  William  B.  Benton,  ex- 
advertising  executive  and  now 
owner  of  all  the  common  stock  of 
Muzak  and  AMP,  has  offered  him 
the  general  counselship,  or  an 
executive  post.  [Broadcasting,  Oct. 
16  and  previous  issues]. 

He  also  has  received  proposals 
from  several  other  companies — one 
understood  to  be  the  American  Ex- 
port Aviation  Lines. 

It  is  doubted  whether  Mr.  Fly 
will  represent  radio  clients  before 
the  FCC  for  the  present.  There 
would  be  nothing  to  prevent  him 
from  doing  so,  however,  provided 
he  didn't  handle  matters  which 
were  pending  during  his  FCC  in- 
cumbency, which  began  in  Septem- 
ber 1939. 


Sponsored  Hour  Gains 
Are  Reported  by  Blue 

THE  BLUE  Network  reports  a 
total  of  8,850  sponsored  station 
hours  per  week  during  the  month 
of  October,  an  increase  of  113% 
over  the  same  month  last  year,  when 
the  figure  was  4,162  hours  per 
week.  Reviewing  business  gains 
during  the  nine  months  of  the  cur- 
rent year,  the  network  finds  that 
33  new  national  advertisers  have 
contracted  for  time,  with  the  re- 
sult that  92%  of  all  evening  net- 
work optional  time  is  sold,  while 
71%  of  network  optional  time  is 
sold  for  the  daytime  hours. 

In  October,  1944,  the  report 
states  a  total  of  41  nighttime  com- 
mercial programs  were  using  an 
average  of  145  stations  per  pro- 
gram, a  37%  increase  over  a  year 
ago,  when  31  programs  were  car- 
ried by  an  average  of  106  stations. 
In  the  same  month  33  daytime 
sponsored  programs  were  using  an 
average  of  163  stations  per  pro- 
gram, a  51%  increase  over  a  year 
ago. 


Sloan  Auditions 

DR.  EARL  S.  SLOAN  Inc.,  New 
York,  will  discontinue  Gangsters  on 
91  Blue  stations  Friday  9-9:30 
p.m.  following  the  broadcast  of 
Jan.  5,  also  the  date  on  which 
the  account  leaves  Warwic'k  & 
Legler  Inc.,  New  York.  William 
R.  Warner  &  Co.,  New  York,  par- 
ent company,  has  assigned  four 
agencies  to  submit  presentations  in 
preparation  for  making  an  appoint- 
ment, probably  sometime  in  De- 
cember. 


'Voice'  Expands 

VOICE  OF  PROPHECY  Inc., 
Washington,  D.  C,  added  40  more 
stations  to  the  445  now  carrying 
Voice  of  Prophecy  half-hour  reli- 
gious show  on  Sundays  during  Oc- 
tober. Contract  for  52  weeks  was 
placed  by  George  C.  Hoskin  Assn., 
Chicago. 


Sponsorship  Case 
Delay  Is  Requested 

Additional  Time  Sought 
To    Clarify  Proposals 

(See  earlier  story  on  page  2i.) 

POSTPONEMENT  of  oral  argu- 
ments on  the  FCC's  proposed  iden- 
tity rules  from  Nov.  10  until  about 
Nov.  24  was  regarded  likely  last 
week,  on  petition  of  the  NAB  and 
following  informal  discussions  of 
radio  attorneys  with  the  Commis- 
sion's law  department. 

Seeking  additional  time  to  ex- 
plore means  of  clarifying  the  pro- 
posed new  rule,  Philip  G.  Loucks, 
former  NAB  managing  director,  re- 
tained as  special  counsel  for  the 
NAB,  said  a  petition  would  be  filed 
seeking  postponement  of  the  date 
for  filing  of  briefs  from  Nov,  1  to 
Nov.  15  and  postponement  of  the 
scheduled  arguments  from  Nov.  10 
to  Nov.  24  at  the  earliest.  It  was 
thought  the  Commission  would  be 
favorably  disposed. 

Informal  Discussion 

At  an  informal  discussion  last 
Wednesday,  FCC  General  Counsel 
Charles  R.  Denny  and  Assistant 
General  Counsels  Rosel  H.  Hyde 
and  Harry  Plotkin  discussed  with 
the  industry  group  of  the  scope  of 
the  proposed  rule,  which  has  been 
drafted  pursuant  to  Sec.  317  of  the 
Communications  Act,  requiring  ap- 
propriate identification  of  program 
sponsorship.  In  addition  to  Mr. 
Loucks,  the  informal  discussion  was 
participated  in  by  Robert  Bartley, 
NAB  executive  staff;  F.  M.  Rus- 
sell, NBC  Washington  vice-presi- 
dent; Earl  H.  Gammons,  CBS 
Washington  director;  Julius 
Brauner  and  Sutherland  Taylor, 
CBS  attorneys;  Robert  Swezey, 
Blue;  Henry  Ladner,  NBC,  and 
Emmanuel  Dannett,  Mutual  attor- 
ney. NAB  President  J.  Harold 
Ryan  also  was  present  during  part 
of  the  discussions. 

Greatest  concern,  it  is  understood, 
was  expressed  over  the  literal  in- 
terpretation of  Sec.  317,  and  more 
particularly  subparagraph  B,  which 
requires  the  identification  of  those 
who  may  supply  program  material 
but  do  not  sponsor  programs.  It  is 
generally  felt  the  desired  result 
could  be  achieved  through  redraft- 
ing of  this  provision.  Further  con- 
versations are  likely  preparatory  to 
the  filing  of  briefs  for  oral  argu- 
ment. 


George  Kincaid 

DEATH  of  George  Kincaid,  47, 
owner  of  KFJI  Klamath  Falls, 
Ore.,  on  Oct.  21,  was  reported  last 
week  by  the  station.  He  is  survived 
by  his  mother,  Mrs.  J.  A.  Kincaid. 
Mr.  Kincaid  recently  contracted  for 
the  sale  of  KFJI  to  Willard  D.  Mil- 
ler, contractor  and  lumberyard 
owner  in  Klamath  Falls,  for  about 
$110,000.  The  contract  awaits  FCC 
approval. 

KFJI  was  established  by  Mr. 
Kincaid  in  1932.  No  change  is  con- 
templated in  station  management, 
with  Jack  Keating  continuing  as 
director. 


BROADCASTING  •  Broadcast  Advertising 


All  with  the  same  idea 


That's  a  picture  of  the  famous  Puget  Sound  Salmon 
Derby.  Each  boat  wants  to  get  the  top  haul.  It  only 
happens  once  a  year. 

But  every  day  advertisers  are  in  a  derby  to  get  the 
top  haul  in  radio  audience.  Not  just  quantity.  But 
quantity  at  the  lowest  cost. 

Here  in  Baltimore  the  answer  is  easy.  You  don't  have 
to  study  a  lot  of  figures.  Or  call  in  the  brain  trust. 

You  simply  look  at  three  figures  concerning  the  sta- 
tions you  now  use.  First,  you  look  at  the  station's  cover- 
I  age.  Then,  you  check  the  listeners.  Then,  you  take  the 
total  cost  to  find  out  what  each  listener  costs  you. 

BROADCASTING    •    Broadcast  Advertising 


Do  that  and  we  know  what  your  next  buy  will  be: 
W-I-T-H,  the  successful  independent  station.  W-I-T-H 
that  delivers  more  results  per  dollar  spent  than  any 
other  Baltimore  station. 


k  WITH 

Baltimore,  Md. 


Tom  Tinsley,  President      '      Represented  Nationally  by  Headley-Reed 
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Election  Eve  Network  Spots  Grabbed 


Last  Hour  Reservation 
By    Democrats  Caps 
Republican  Show 

REPUBLICANS  and  Democrats 
are  jockeying  for  position  on  na- 
tional networks  to  say  the  final 
word  to  the  American  people  as 
the  election  approaches. 

The  Democratic  National  Com- 
mittee thus  far  has  placed  its 
party  in  a  position  to  cap  the  cli- 
max with  the  reservation  of  the 
midnight  to  12:15  a.m.  period  on 
all  networks  election  eve. 

This  follows  the  fifteen  minute, 
four-network  reservation  beginning 
at  11  p.m.  Nov.  6  now  held  by  the 
GOP.  The  Democrats  have  pur- 
chased time  on  all  four  networks 
for  10-11  p.m.  Nov.  6. 

Consequently,  anyone  who  lis- 
tens to  network  radio  from  10  p.m. 
until  12:15  a.m.  Nov.  6  may  hear 
politics.  s 

In  this  election,  more  prominent- 
ly than  in  any  other,  both  major 
parties  have  turned  their  promo- 
tion barrage  guns  on  the  American 
people  through  the  facilities  of  ra- 
dio. 

:  If  present  schedules  hold,  by  elec- 
tion day  President  Roosevelt  will 
have  devoted  a  total  of  3  hours 
and  39  minutes  to  broadcasting  to 
the  American  people  in  the  interest 
of  his  campaign  for  re-election.  This 
is  based  on  the  assumption  that  the 
three  broadcasts  he  has  made  and 
the  three  he  has  scheduled  for  the 
future  represent  his  total  time  on 
the  air. 

Gov.  Dewey  ^vill  have  bettered 
this  record  by  devoting  a  total  of 
8  hours  and  30  minutes  to  actual 
broadcasting,  plus  two  hours  of 
full  network  re-broadcasts  of  his 
speeches. 

These  statistics  take  into  con- 
sideration only  the  network  time 
employed  by  the  candidates  them- 
selves in  appealing  to  the  American 
voter.  They  don't  represent,  of 
course,  the  vast  coverage  which 
has  been  obtained  through  i-adio  by 
the  vice-presidential  candidates,  by 
other  speakers  and  by  organizations 
interested  in  promoting  the  aims 
of  one  party  or  the  other. 

President  Roosevelt  has  one 
broadcast  scheduled  between  those 
in  Philadelphia  and  Chicago  last 
Friday  and  Saturday  and  election 
eve  (9:30-10  p.m.,  Nov.  4  on  CBS 
and  NBC). 

It  is  possible  that  another  Roose- 
velt appearance  will  be  scheduled 
this  week  although  confirmation 
has  not  been  forthcoming. 

Gov.  Dewey  has  four  more  radio 
addresses  scheduled  between  this 
time  and  the  campaign's  conclu- 
sion, the  final  one  doubtless  being 
a  15-minute  address,  possibly  from 
Albany,  during  the  hour-long  pro- 
gram scheduled  on  all  networks  by 
the  GOP  Committee  election  eve. 

It  is  perhaps  more  dramatically 
apparent  in  this  major  election  than 
in  any  other  that  the  welfare  of 
the  candidates  depends  to  a  major 
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extent  upon  their  radio  appeals  to 
the  people. 

It  has  been  noted  by  experts, 
among  them  Professor  Louis  Foley 
of  Western  Michigan  College  of 
Education,  Kalamazoo  [BROADCAST- 
ING, Sept.  18],  that  the  Dewey  voice 
on  the  air  has  greater  selling  qual- 
ities than  any  other  Republican 
candidate  who  has  faced  up  against 
President  Roosevelt. 

The  outcome,  it  is  generally  con- 
ceded, will  depnd  to  a  large  ex- 
tent upon  the  performance  of  the 
two  parties  during  their  broadcasts 
winding  up  the  campaign. 

Speakers  Not  Announced 

Other  important  schedules  for  the 
home  stretch  include,  for  the  GOP, 
two  women's  afternoon  broadcasts, 
Oct.  30,  3:30-3:45  p.m.  on  the  Blue 
and  Nov.  30,  12:15-12:30  p.m.  on 
CBS;  three  addresses  by  Gov. 
Bricker:  Oct.  30,  9:30-10  p.m.,  MBS; 
Nov.  2,  9:30-10  p.m.  CBS  and  Nov. 
3,  9:30-10  p.m.  on  the  Blue.  Gov. 
Saltonstall,  Mass.,  also  will  broad- 
cast for  the  Republican  national 
ticket  Nov.  3,  8:30-9  p.m.  on  the 
Blue. 


In  addition  to  the  periods  already 
listed,  the  Democratic  National 
Committee  has  purchased  10:15- 
10:30  p.m.  on  MBS,  Oct.  30  and 
8:45-9  p.m.  on  the  same  network 
the  following  night;  10:45-11  p.m. 
on  NBC,  Nov.  3,  and  11-11:15  p.m. 
on  Blue  and  MBS,  Nov.  4,  with  no 
speakers  announced  for  any  of 
these  times.  Roosevelt-Truman 
ticket  will  also  be  promoted  in 
broadcasts  sponsored  by  the  Liberal 
Party,  Oct.  31,  10:30-11  p.m.,  MBS; 
by  the  Independent  Voters  Com- 
mittee of  Arts  and  Sciences  for 
Roosevelt,  Nov.  2,  10-10:30  p.m., 
NBC;  CIO,  Nov.  2,  10:30-11  p.m., 
NBC;  ILGWU,  Nov.  2,  10:15-10:30 
p.m..  Blue;  Teamsters  Union,  Nov. 
3,  9-9:30  p.m.,  NBC. 

HOME-STRETCH  SCHEDULE 


Democrats 

DATE 

NETWORK 

TIME 

Nov. 

1 

Blue-NBC 

10-10:30  p.m. 

Nov. 

4 

CBS-NBC 

9:30-10  p.m. 

Nov. 

6 

All  networks 

10-11  p.m. 

Nov. 

7 

All  networks 

12-12:15  a.m. 

Republicans 

Oct. 

31 

NBC 

9-9:30  p.m. 

Nov. 

1 

MBS-NBC 

9:30-10  p.m. 

Nov. 

4 

CEG-NBO 

10:30-11  p.m. 

Nov. 

6 

All  networks 

11-11:15  p.m. 

Dumm  Acquires  25%ofKPAS; 
KROW  to  Sackett  and  Lasky 

Transfer  Will  Settle  Two  Duopoly  Situations; 
Dumm  Negotiating  for  Other  KPAS  Stock 


By  DAVID  GLICKMAN 

A  DOUBLE-barreled  station  trans- 
action which  would  settle  two 
"duopoly"  situations,  was  in  the 
m.aking  last  week,  involving  KPAS 
Pasadena  and  KROW  Oakland. 
Wesley  I.  Dumm,  controlling  stock- 
holder of  KROW,  would  sell  that 
station  for  approximately  $250,- 
000  to  Sheldon  F.  Sackett,  Oregon 
publisher  and  station  owner,  and 
Philip  G.  La?ky,  KROW  general 
manager,  and  would  acquire  an 
approximate  25 9r  interest  in  KPAS 
from  J.  Frank  Burke  for  about 
$100,000  with  control  to  be  pro- 
cured from  other  stockholders. 

It  was  ascertained  that  Mr. 
Burke  had  sold  his  interest  in 
KPAS  to  Mr.  Dumm,  subject  to 
FCC  approval.  This  transaction  in- 
volves 625  shares  of  common  stock, 
of  an  aggregate  of  2,550  shares  of 
stock  in  three  classes.  KPAS  is- 
said  to  be  valued  at  $400,000. 

May  Buy  Other  Stock 

Negotiations  are  under  way  for 
Mr.  Dumm  to  acquire  additional 
stock  from  among  some  12  other 
stockholders,  thus  making  him  prin- 
cipal owner  of  KPAS.  The  trans- 
action provides  that  Loyal  K.  King, 
general  manager  and  also  a  stock- 
holder of  KPAS,  will  continue  in 
his  present  capacity.  He  is  a  son- 
in-law  of  Mr.  Burke. 

Mr.  Burke  also  operates  KFVD 


Los  Angeles  and  is  required  to  di- 
vest himself  of  one  station  or  the 
other  under  the  FCC  multiple  own- 
ership regulation  barring  owner- 
ship, management  or  operation  of 
more  than  one  station  in  the  same 
market.  With  the  war's  end,  KFVI) 
management  v/ill  revert  to  J.  Frank 
Burke,  Jr.,  now  a  lieutenant  (j.g.) 
in  the  Navy. 

Mr.  Dumm  is  president  of  Asso- 
ciated Broadcasters  Inc.,  which 
owns  and  operates  KSFO  San 
Francisco,  along  with  the  giant  in- 
ternational shortwave  stations 
KWID  and  KWIX. 

Stock  Transfers 

Under  the  duopoly  regulations, 
Mr.  Dumm  is  disposing  of  his  in- 
terest in  KROW.  Mr.  Lasky,  now 
a  17^^%  stockholder,  would  ac- 
quire approximately  35%  under 
the  new  ownership,  with  Mr. 
Sackett,  owner  of  KOOS  Marsh- 
field,  Ore.,  and  publisher  of  the 
Coos  Bay  Times,  as  the  majority 
stockholder,  subject  to  FCC  ap- 
proval. 

Associated  Recording  Studios, 
division  of  Associated  Broadcast- 
ers Inc.,  is  establishing  a  Holly- 
wood unit  at  6757  Hollywood  Blvd. 
These  studios,  it  is  reported,  also 
will  be  used  by  KPAS  for  broad- 
cast purposes.  Building  remodeling, 
rcording  equipment  and  studios 
will  represent  a  reported  invest- 
ment of  $100,000. 


'NEW  AFL  SERIES 

ON  4  NETWORKS 

PLANS  for  a  series  of  weekly  edu- 
cational programs  during  1945  by 
the  American  Federation  of  Labor, 
under  a  cooperative  arrangement 
with  all  four  major  networks,  are 
provided  in  a  tentative  schedule 
announced  last  week  by  the  AFL. 
Beginning  Jan.  7  a  13-weeks  pro- 
gram entitled  Labor  Forum  will 
be  broadcast  on  NBC  on  Sunday 
1:15-1:30  p.  m. 

A  13-weeks  series  entitled  Help 
Wanted  starts  on  CBS  in  the 
Spring  at  a  time  to  be  announced 
later.  Beginning  in  midyear  a  26- 
week  series  will  be  aired  on  Sat- 
urday 6:45-7  p.  m.  on  the  Blue, 
name  of  program  as  yet  undecided. 
In  addition,  there  will  be  a  series 
of  spot  programs  on  Mutual. 


Blue  Sales  Realignment 
Headed  by  C.  P.  Jaeger 

C.  P.  JAEGER,  formerly  network 
sales  manager  of  the  Blue  Net- 
work, has  been  appointed  to  the 
new  post  of  general  sales  manager 
in  a  re-grouping  and  consolidation 
of  the  Blue's  sales  activities,  an- 
nounced last  week  by  Chester  J. 
La  Roche,  Blue  vice-chairman. 
Under  the  new  set-up,  which  be- 
comes effective  immediately,  Mr. 
Jaeger  will  head  a  combined  sales 
operation  comprising  network  sales, 
national  spot  sales,  cooperative 
programs  and  program  sales,  for- 
merly operated  as  separate  divi- 
sions, but  each  division  will  now 
operate  as  a  unit  of  the  general 
sales  department. 

Murray  Grabhorn,  formerly  na- 
tional spot  sales  manager,  has  been 
named  assistant  general  sales  man- 
ager. He  will  continue  supervision 
of  national  spot  sales  as  a  part 
of  his  new  duties.  D.  R.  Buckham 
remains  as  eastern  network  sales 
manager  and  Stanley  Florsheim 
as  head  of  cooperative  programs. 
"This  consolidation  of  all  sales  ac- 
tivity of  the  Blue  Network",  Mr. 
Jaeger  said,  "will  enable  us  to  give 
all  advertisers  a  broader  and  bet- 
ter rounded  sales  service." 


Gene  Cagle  Named  Head 
Of  Texas  Net  and  KFJZ 

ELECTION  of  Gene  Cagle,  gen- 
eral manager  of  Texas  State  Net- 
work and  KFJZ  Fort  Worth,  as 
president  of  both  entities,  was  an- 
nounced last  week  following  a 
board  meeting  of  the  company.  He 
had  previously  served  as  secretary 
and  a  member  of  the  board.  The 
31-year-old  Cagle,  former  Texas 
Christian  football  star,  joined 
KFJZ  in  1933  as  an  announcer. 
With  the  creation  of  TSN  in  1938 
by  Elliott  Roosevelt,  second  son  of 
the  President,  Mr.  Cagle  also 
joined  that  operation.  In  1941  he 
became  manager  of  KFJZ  and 
TSN,  and  assumed  executive  direc- 
tion of  the  three  other  stations  in 
the  original  Roosevelt  group — 
KABC  San  Antonio,  KNOW  Aus- 
tin, and  WACO  Waco. 

TSN  and  the  four  owned  and 
operated  stations  are  owned  by 
Charles  Roeser,  oil  executive,  42%  ; 
S.  W.  Richardson,  oil  executive 
18%;  Mrs.  Ruth  Googins  Roose- 
velt Eidson,  former  wife  of  Col. 
Elliott  Roosevelt,  35%,  and  Mr. 
Cagle  10%.  The  former  Roosevelt 
interest  is  now  held  by  Mrs.  Eid- 
son and  her  three  children. 
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Before  the  show  could  go  on,  a  spon- 
sor was  required.  Weed  &  Company 
located  a  prospect  with  a  budget  and 
a  problem  —  and  a  Weed  man  was 
there  first,  In-person  presentations, 
from  coast  to  coast,  of  sales-able 


stations  from  coast  to  coast,  are 
Weed's  forte.  Advertisers  and  time 
buyers  recognize  the  expression  "Na- 
tionally Represented  by  Weed  &  Com- 
pany" as  meaning  business  —  sta- 
tions know  it  means  more  business. 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   •   BOSTON   •   CHICAGO   •   DETROIT   •   SAN  FRANCISCO   •  HOLLYWOOD 
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OCCASION  FOR  CONCLAVE  of  radio,  department  store  and  adver- 
tising executives,  w^as  the  decision  of  N.  Snellenberg  &  Co.,  Philadelphia 
department  store,  to  sponsor  Uncle  Jim  Willard,  popular  juvenile  pro- 
gram, on  WIBG  Philadelphia.  Seated  are  (1  to  r)  :  Paul  F.  Harron, 
owner  of  WIBG  and  Morton  Snellenberg,  president  of  the  department 
store.  Standing:  F.  H.  Seberhagen,  Seberhagen  Adv.,  agency  servicing 
the  account;  Edward  D.  Clery,  WIBG  general  manager  and  Marcus 
Wechsler,  advertising  director  of  Snellenberg's.  Contract  for  the  Satur- 
day program,  which  originates  in  the  Snellenberg  store,  is  for  26  weeks. 


AFRS  BEAMS  GRID 
:      GAMES  TO  TROOPS 

LIVE,  play-by-play  descriptions  of 

■  the  top  football  games  of  the  sea- 
j    son  are  being  shortwaved  to  troops 

all  over  the  world  through  facili- 
'    ties  of  the  Armed  Forces  Radio 
Service,   Information  and  Educa- 
tion Division,  Army  Service  Forces. 

■  In  addition  to  the  direct  trans- 
mission, a  55-minute  football 
roundup  complete  with  scores  of 

i    all  major  games  is  broadcast  on 
practically  all  beams  on  Saturday 
:    and  Sunday. 

'  From  the  Pacific  Coast,  Eastern 
[  and  Midwestern  games  go  out 
i    play-by-play  on  Saturday  to  the 

■  Southwest  Pacific,  and  with  the 
cooperation  of  the  CIAA,  to  Alaska 

^    and  South  and  Central  America. 
;     The  roundup,  sent  out  at  a  later 
,    hour,  is  beamed  to  the  Southwest 
i    Pacific,    Alaska   and   the  Philip- 
pines.    The   Sunday  professional 
game  selected  is  sent  to  the  South, 
Central    and    Southwest  Pacific 
Theatres,  with  a  recreation  or  con- 
densation to  the  South  and  South- 
;    west  Pacific,  Alaska  and  the  Philip- 
pines.   Because  of  time  differences, 
another  recreation  goes  to  troops 
in  the  Central,  South  and  South- 
west Pacific  on  Monday. 
;        For  the  European,  Mediterran- 
;     ean  and  Atlantic  Theatres,  games 
are   broadcast   from    East  Coast 
[     transmission   points  on  Saturday 
I     to  England,  the  European  conti- 
nent and  the  Mediterranean  area. 
Professional  games  on  Sunday  go 
to  England,  Europe,  the  Mediter- 
ranean,   South    Atlantic,  Africa, 
Greenland  and  Iceland. 

Saturday  broadcast  from  the  At- 
lantic Coast  on  the  Europe-Eng- 
land beam  carries  an  East  Coast 
game  live  and,  in  addition,  the  last 
hour  of  a  Middle  Western  game. 
In  the  case  of  the  live  games 
reaching  a  target  area,  such  as  the 
Southwest  Pacific,  at  an  imprac- 
tical hour  for  listening,  AFRS 
stations  in  the  area  plan  to  tran- 
scribe the  games  and  rebroadcast 
locally. 


ANA  N.  Y.  Meeting 

PROBLEMS  of  the  creation  of 
markets  and  stimulation  of  buying 
power  through  advertising,  to  pro- 
vide higher  levels  of  employment 
during  the  transition  and  postwar 
period,  and  the  use  of  advertising 
to  create  better  understanding  be- 
tween business  and  its  public  will 
be  dealt  with  at  the  annual  meet- 
ing of  the  Assn.  of  National  Ad- 
vertisers, to  be  held  Nov.  15-17  at 
the  Biltmore  Hotel,  New  York. 
Sessions  Nov.  15  will  be  open  to 
ANA  members  only,  with  remain- 
ing meetings  open  to  guests. 


FLY  IGTSORES  WIRE 
OF  WIGGLESWORTH 

FCC  CHAIRMAN  James  Law- 
rence Fly  up  to  last  Friday  had 
been  too  busy  with  allocation  hear- 
ings to  answer  the  telegram  of  Rep. 
Richard  B.  Wigglesworth  (R- 
Mass.),  member  of  the  House  Se- 
lect Committee  to  Investigate  the 
FCC,  demanding  assurance  that  all 
of  the  Bulova  station  sales  of  re- 
cent months  be  revoked  or  "held 
in  suspension  status"  as  of  the  be- 
ginning of  the  current  Congres- 
sional recess  [Broadcasting,  Oct. 
23]. 

At  Commission  headquarters  no 
comment  was  forthcoming  other 
than  the  statement.  "The  telegram 
has  not  been  answered."  Because 
the  action  demanded  by  Mr.  Wig- 
glesworth involves  decisions  by  the 
Commission  en  banc,  it  was  hinted 
the  telegram,  though  addressed  to 
Chairman  Fly,  must  be  considered 
by  the  full  Commission. 

Rep.  Wigglesworth  said  the  as- 
surance that  the  Commission  would 
revoke  or  hold  in  suspension  the 
Bulova  transfers  would  "obviate 
the  necessity  of  requiring  imme- 
diate meeting  of  the  Select  Com- 
mittee or  further  publicity  con- 
cerning transfers  referred  to  and 
certain  very  large  and  illegal  cam- 
paign contributions". 


Y&R  RADIO  HEADED 
BY   GORDOIS  GATES 

GORDON  D.  GATES,  vice-presi- 
dent of  Young  &  Rubicam  Inc.,  New 
York,  and  supervisor  of  the  Swan 
Soap  account  (Lever  Bros.)  has 
been  appointed  general  manager  of 
the  radio  division,  a  new  title  at 
Y&R.  Appointment  comes  as  part 
of  a  major  reorganization  of  the 
radio  department,  which  is  under- 
stood to  be  still  in  process,  and 
which  was  initiated  with  the  resig- 
nation of  Thomas  F.  Harrington, 
as  vice-president  and  radio  direc- 
tor, and  of  Hubbell  Robinson  Jr., 
vice-president  and  executive  man- 
ager of  the  radio  department  early 
in  October  [Broadcasting,  Oct.  2]. 

Active  in  station  operations,  ra- 
dio writing  and  program  produc- 
tion since  1925,  Mr.  Gates  joined 
the  contact  staff  of  Y&R  in  1939 
and  was  named  a  vice-president  in 
1942.  Previously  he  was  associated 
with  McCann-Erickson  Inc.,  and 
with  Fuller  &  Smith  &  Ross. 

Y&R  radio  executive  set-up  now 
includes  Harry  Ackerman,  recently 
named  vice-president  in  charge  of 
programs,  supervising  the  creative 
activities  of  the  radio  division 
[Broadcasting,  Oct.  9],  Joseph, 
Moran,  associate  director,  supervis- 
ing talent  and  commercial  depart- 
ments, Frederick  A.  Zaghi,  radio 
manager  and  Carlos  Franco,  as- 
sociate director,  supervising  sta- 
tion relations  and  timebuying. 


President  Noncommittal 
On  Petrillo  Law  Search 

PRESIDENT  ROOSEVELT  told 
a  news  conference  last  week  he  had 
nothing  to  report  on  the  search  of 
the  laws  being  conducted  by  his 
aides  to  force  compliance  by  James 
C.  Petrillo,  president  of  AFM,  with 
the  War  Labor  Board  directive 
of  June  15  calling  for  resumption 
of  rei-ording  operations  at  RCA 
Victor,  NBC  Recording  and  Co- 
lumbia Recording  Co. 

As  far  as  could  be  learned,  no 
reply  has  been  made  by  OES  Di- 
rector Fred  Vinson  to  the  joint 
telegram  sent  Oct.  22  by  the  re- 
cording companies  urging  swift 
action  to  prevent  their  capitulation 
to  AFM's  demands.  A  spokesman 
for  Mr.  Vinson  said  it  was  under 
consideration. 


Dewey  Uses  Time  ' 
Of  Farm  Program 

FOLLOWING  an  announcement 
by  Gov.  Thomas  E.  Dewey  last 
Tuesday  night  during  a  political 
broadcast  from  Minneapolis  that 
he  would  deliver  a  farm  speech 
Oct.  28  on  the  National  Farm  & 
Home  Hour,  a  spokesman  for  the 
Blue  Network  stated  the  usual 
type  of  introduction  would  be  used 
in  presenting  the  Republican  can- 
didate to  the  radio  audience,  viz: 
"The  program  usually  heard  at 
this  time  has  been  cancelled  to 
bring  you  a  political  broadcast  for 
which  time  has  been  purchased  by 
the  Republican  National  Commit- 
tee". 

Gov.  Dewey's  announcement, 
which  was  not  included  in  the  can- 
didate's prepared  address,  was  the 
first  information  given  Wallace 
Kadderly,  Chief  of  Radio  Service, 
Dept.  of  Agriculture,  that  the  Sat- 
urday 30-minute  program,  for 
which  the  Department  contributes 
12  minutes,  was  cancelled.  When 
officially  notified  Wednesday  by 
Charles  C.  Barry,  Blue  eastern 
program  manager,  of  the  network's 
action,  Mr.  Kadderly  said  he  was 
surprised  at  hearing  Gov.  Dewey's 
announcement  the  previous  night 
and  termed  the  arrangement  "an 
unfortunate  pie^e  of  business". 

He  said  the  Farm  &  Home  Hour 
never  has  been  used  for  partisan 
politics  and  that  the  program  is 
regarded  by  the  farm  audience  as 
synonymous  vdth  the  Dept.  of 
Agriculture.  Had  he  been  consulted 
in  advance,  he  said,  he  would  have 
had  no  obiection  to  the  cancella-  j 
tion  but  "would  have  protested 
vehemently"  ao'ainst  any  identifi- 
cation of  the  program  with  a  po- 
litical broadcast. 

The  Renublican  National  Com- 
mittee on  Wednesday  issued  a  news 
release  statine:  "Gov.  Thomas  E. 
Dewev  will  address  a  meeting  in 
Svracuse  Saturday,  Oct.  28,  .  .  . 
which  will  be  broadcast  on  the 
Fnrm.  &  Home  Hour.  12:30-1  p.m. 
(EWT)   over  the  Blue  network." 


WILLIAM  F.  BROOKS,  director  of  i 
NBC's  news  and  snecial  events   de- 1 
partment,  will  s:o  abroad  soon  after 
Nov.  7  to  lay  the  groundwork  for  ex- 
pansion of  the  network's  postwar  news 
coverage. 


RTPB^  NAB  Seek  Satellite  Channels 
To  Increase  Coverage  of  AM  Stations 


PROPOSAL  to  allocate  frequen- 
cies in  the  ultra  high  and  super 
high  band  for  unattended  satellite 
stations  to  increase  present  stand- 
ard broadcast  coverage  was  sub- 
mitted late  Friday  to  the  FCC  by 
Howard  S.  Frazier,  NAB  Director 
of  Engineering  and  chairman  of 
Panel  4,  Radio  Technical  Planning 
Board,  at  allocation  hearings. 

On  behalf  of  the  RTPB,  endorsed 
by  the  NAB,  Mr.  Frazier  recom- 
mended the  following  allocations 
for   satellite   stations : 

FM  Studio-Transmitter  links  or  relays 
for  use  by  AM  or  FM  stations  (channels 
also  to  be  available  for  interstation  pro- 
gram relay  circuits)  23  FM  audio  chan- 
nels, 600  kc  wide,  330-344  mc;  32  FM 
audio  channels,  600  kc  wide  (channel 
width  should  be  adequate  to  permit  FM 
operation  consistent  with  present  de- 
velopment of  the  art) ,  1210-1220  mc  and 
5300-5400  mc. 

Synchronization  control  links  or  relays 
for  AM  satellite  transmitters:   9  channels 

3200  kc  wide  (these  high  frequency  trans- 


mitters to  be  amplitude  modulated  by  con- 
trol frequencies  of  1600  kc  or  less;  channel 
width  should  be  adequate  for  satisfactory 
operation  on  these  frequencies  consistent 
with  present  development  of  art)  1200-1210 
mc,  5200-5300  mc  and  8300-8500  mc. 

Mr.  Frazier  said  it  was  believed 
possible  that  through  using  con- 
trolled satellites  that  many  local 
stations  now  limited  at  night  to 
service  areas  could  be  materially 
improved.  Conceivably,  several 
hundred  satellites  would  be  placed 
in  operation  within  two  or  three 
years  after  civilian  manufacture 
of  equipment  is  resumed. 

On  the  basis  of  late  studies,  Mr. 
Frazier  estimated  that  54%  of  the 
existing  standard  sets  are  capable 
of  tuning  to  the  540  kc  band  and 
14%  to  the  530  kc  band.  The  Panel 
4  Allocation  Committee  has  recom- 
mended the  standard  band  be  ex- 
tended to  520  kc  and  the  Receiver 
Committee  to  530  kc. 


Page  18    •    October  30,  1944 


BROADCASTING  •  Broadcast  Advertising 


Some  of  the  many  newsmakers  who  have  accepted  Time's  invitation  to 
appear  on  the  March  of  Time  and  tell  \merica  the  story  of  the  news  they  helped  to 
rnake.  We  hope  you  will  listen  as  future  newsmakers  broadcast  f/iei>  stories  over 
the  microphones  of  THE  MARCH  OF  TIME  (sponsored  by  the  editors  of  Time). 


ICKES 


MMITZ 


JOHNSTON 


FORRESTAL 


OSMENA 


VANDEGRIFT 


THE  MARCH  OF  TIME 


THE  BLUE  NETWORK 


and  cordially  invites  you  to  listen  to  the  first  broadcast  of  its  new  series 


ON  THURSDAY 


AT  10:30P.ifI.  EASTERN  \1^AR  TIIVE 


TIME 


With  this  program  the  March  of  Time  changes  to  the  Blue  Network. 
The  same  time  (10:30  P.M.),  the  same  night  you've  always  listened  (Thursday) 
— but  a  difterent  number  on  your  dial  beginning  November  2. 


COVERING  PELELIU  INVASION 

Sgt.  Flanagan  Uses  Ingenuity  in  Recording 
 VJi\h   Makeshift  Equipment  


Crosley  Appointments       HEARING  IN  WGBF 


AN  EX-RADIOMAN,  Sgt.  Alvin 
George  Flanagan,  USMC,  produc- 
er-announcer of  WOR  New  York, 

,  KDKA  Pittsburgh,  WSB  Atlanta, 
WRUF  Gainesville,  Fla.,  went  in 

i  with  the  first  wave  of  Marines  to 
hit  Peleliu  in  the  Palau  Islands 
and  with  an  SCR-300  FM  trans- 

i  mitter  strapped  to  his  back,  de- 
scribed the  attack,  relaying  it  back 
to  a  recorder  aboard  a  communica- 
tions boat. 

The  original  plan  was  to  use  a 
wire  recorder  but  the  set  failed  to 
arrive,  so  Sgt.  Flanagan,  on  his 
maiden  battle  broadcast,  worked 
with  a  40-lb.  walkie-talkie  and 
transmitted  to  S/Sgt.  Tom  Carson, 
a  Marine  combat  photographer,  also 
untried  in  battle  recording,  who  was 
on  the  LCG  taking  down  the  de- 
scriptions on  a  Recordgraph  film 
recorder.  The  walkie-takie  had  not 
been  tested  because  of  the  radio 
silence  imposed  on  the  invasion 
boats. 

Sgt.  Flanagan  went  in  on  an 
amphtrac  then  waded  in  with  the 
transmitter  on  his  back  and  an  im- 
provised strap  to  hold  the  tels- 
phone-receiver  type  microphone 
close  to  his  mouth  so  his  hands  could 
be  free  for  the  carbine  he  carried — 
and  used.  Heavy  resistance  was 
met.  In  the  midst  of  a  recording, 
grenades  and  mortar  shells  miss- 
ing him  by  inches,  he  looked  up  to 
see  a  Jap  on  shore  drawing  a  bead 
on  him.  Sgt.  Flanagan  interrupted 
his  description,  shot  the  Jap  and 
then  continued  the  recording.  The 
LCC  was  also  a  constant  target, 
lying  on  a  reef  between  lines  of 
invasion  craft  streaming  in  under 
a  hail  of  mortar  fire. 

"We  tested  with  our  code,"  Sgt. 
Flanagan  told  Broadcasting  just 
^fter  he  had  flown  back  with  "the 
recordings.  "When  I  called  'Church- 
yard Able  calling  Appetite,  come  in 
please',  and  he  answered,  'Appetite 
to  Churchyard  Able,  five  by  five', 
I  knew  we  were  doing  O.K."  Five 
by  five  is  the  Marine  radio  term  for 
high  type  signal  strength. 

Recording  as  he  approached  the 
heavily  fortified  beach  from  posi- 
tions along  the  shoreline  and  from 
a  shell  hole  at  the  edge  of  the 
island's    airfield,    Sgt.  Flanagan 


Sgt.  Flanagan  at  Peleliu 

made  a  fine  target  because  of  his 
obvious  communications  equipment 
including  the  antenna  rising  sev- 
eral feet  in  the  air.  The  antenna 
must  be  perpendicular  to  transmit, 
making  it  necess'iry  to  stand  or  at 
least  sit  for  endless  hours. 

"I've  learned  from  this  experi- 
ence", he  said,  "that  for  the  best 
quality  in  combat  recordings,  you 
have  to  have  the  power  with  you. 
Half  the  quality  is  lost  when  the 
sound  is  relayed.  When  I  go  back  to 
do  more  recordings — in  Japan,  I 
hope — I  would  like  to  have  some 
special  attachment  for  the  mike 
so  my  hands  would  be  free.  You 
can't  juggle  a  carbine  and  a  mike 
on  an  invasion. 

"Probably  the  best  arrangement 
is  to  have  a  cable  line  from  the 
microphone  running  back  to  a  jeep 
or  some  easily  maneuverable  ve- 
hicle, where  there  is  a  generator 
operating  a  disc  recorder.  In  that 
way  you  record  the  sound  direct." 

Selections  from  the  Peleliu  re- 
cords were  played  on  WOR  New 
York,  Saturday,  Oct.  14  and  Mon- 
cay,  Oct.  16.  Mutual  built  a  pro- 
gram around  the  records,  and 
broadcast  it  8:15  last  Friday  night. 
The  recordings  have  been  made 
available  to  OWI's  shortwave  serv- 
ice and  to  the  Armed  Forces  Radio 
Service  for  broadcasting  to  the 
troops  overseas. 

Sgt.  Flanagan,  whose  home  is  in 
Beverly  Hills,  is  also  a  veteran  of 
the  Cape  Gloucester  landings. 


Arno  Johnson  Talks 

CONSUMER  demand  for  goods 
and  services  in  the  postwar  era 
must  be  double  the  prewar  demand 
if  there  are  to  be  jobs  for  the 
57,000,000  who  must  have  them 
and  advertising  and  selling  have 
a  fundamental  part  to  play  in  de- 
veloping this  increase,  Arno  H. 
Johnson,  director  of  media  and  re- 
cearch  of  J.  Walter  Thompson  Co., 
told  the  Radio  Executives  Club  of 
New  York  last  Monday.  Out-of- 
town  guest  at  the  meeting  were: 
Mort  Silverman,  WEIM  Fitchburg, 
Mass.;  H.  S.  Lamb,  W.  Y.  E.  Ram- 
bo,  Jack  DeRussv,  KYW  P^-la- 
delphia;  Herbert  Rutran,  MacFar- 
land  Aveyard  &  Co.,  Chicago; 
Merle  S.  Jones,  WOL  Washington; 
Burt  Squire,  SESAC;  Wallace  A. 
Walker,  WFCI  Pawtuchet,  R.  I.; 
Franklin  J.  Pease,  Ross  Federal 
Service;  Howard  Chamberlin, 
WLW  Cincinnati. 
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World  Series  Coverage 

"WIDEST  radio  coverage  of  a 
sports  event  yet  achieved  by 
Armed  Forces  Radio  Service,"  In- 
formation and  Education  Division, 
Army  Service  Forces,  was  the 
global  broadcasting  of  the  World 
Series  [Brjadcasting,  Oct.  9], 
heard  with  unusually  clear  recep- 
tion by  American  sailors,  soldiers^ 
Marines,  Coast  Guardsmen  and 
Allied  fighters  in  every  war  the- 
atre. Reports  came  in  to  AFRS 
headquarters.  New  York,  and  Los 
Angeles  praising  the  broadcasts 
and  their  strong  signal.  Troops  on 
the  road  to  Berlin  said  games  were 
a  fine  morale  builder.  Men  in  the 
field  and  in  hospitals  in  France, 
Alaska,  India,  Iceland  heard  the 
series  with  great  clarity,  and  a 
cable  from  the  Red  Cross  said 
American  internees  in  Switzerland 
received  the  games  "loud  and  clear 
and  with  no  fading". 


APPOINTMENT  of  G.  F.  Gamber 
as  director  of  industrial  relations 
and  standards  and  promotion  of 
James  H.  Rasmussen  to  general 
sales  manager,  both  in  the  manu- 
facturing division  of  the  Crosley 
Corp.,  Cincinnati,  were  announced 
last  week  by  R.  C.  Cosgrove,  vice- 
president  and  general  manager, 
Crosley  manufacturing  division. 
Mr. Gamber  was  manager  of  em- 
ploye relations  for  Talon  Inc., 
Meadville,  Pa.  Mr.  Rasmussen  has 
been  commercial  manager  of  the 
Crosley  manufacturing  division 
since  1941.  Previously  he  was  as- 
sistant sales  manager  of  the  Zenith 
Radio  Corp. 


Radio  Music  Project 

TO  DEVELOP  music  particularly 
suited  to  radio,  WHAM  Rochester 
has  commissioned  three  outstand- 
ing composers,  all  Rochester  men, 
to  write  for  the  medium.  They  are 
Dr.  Howard  Hanson.  Dr.  Paul 
White  and  Jernard  Rogers,  all  of 
the  Eastman  School  of  Music  of 
the  U.  of  Rochester  and  are  well- 
known  for  their  compositions.  They 
will  compose  works  of  5  to  8  min- 
utes duration  aceptable  to  any  sta- 
tion orchestra  of  average  size  and 
will  be  of  sufficient  technical  ease 
to  be  played  with  limited  rehearsal 
time.  Spring  of  1945  is  the  time 
set  for  public  auditioning. 


DUOPOLY  JAN.  10 

AN  UNUSUAL  problem  in  con- 
nection with  the  FCC  duopoly  reg- 
ulation (Se".  3.35)  will  confront 
the  Commission  next  Jan.  10  when 
the  license  renewal  of  WGBF 
Evansville,  Ind.,  is  scheduled  for 
hearing.  On  motion  of  Evansville 
on  the  Air,  licensee  of  WGBF  and 
WE  OA,  petition  to  vacate  Nov.  2 
as  hearing  date,  previously  set  by 
the  FCC,  was  granted  by  Commis- 
sioner Paul  A.  Walker,  motions 
chairman. 

Soon  after  the  Commission's  ban 
on  multiple  ownership  became  ef- 
fective last  May  31,  Evansville  on 
the  Air  filed  petition  alleging  that 
the  duopoly  regulation  was  not  ap- 
plicable, since  separation  of  the 
two  stations  would  not  be  in  the 
public  interest.  To  substantiate  its 
claim  the  licensee  corporation  filed 
many  affidavits  from  civic,  chursh 
and  business  leaders  of  Evansville 
and  surrounding  territory,  urging 
the  FCC  to  permit  the  licensee  to 
continue  onerating  both  stations. 

Evansville  on  the  Air  alleged 
that  the  city's  two  daily  newspa- 
pers, the  -Courier  and  Press,  had 
combined  their  Sunday  issues  and 
increased  the  Sunday  advertising? 
rate,  whereas  WGBF  and  WE  OA 
had  not  increased  rates.  Petition 
further  stated  that  the  two  sta- 
tions share  facilities  and  a  separa- 
tion would  work  hardship. 


Radio  Is  Found  Main  Source  of  Neivs 
For  Iowa  Listeners  in  Survey  by  Whan 


RADIO  is  the  main  news  source  of 
a  sizable  majority  of  lowans  de- 
spite the  fact  that  94.3%  of  those 
interviewed  subscribe  to  news- 
papers according  to  an  audience 
survey  by  Dr.  Forest  L.  Whan  of 
the  U.  of  Wichita  just  published 
by  WHO  Des  Moines.  The  survey 
is  regarded  as  a  fairly  accurate 
yardstick  for  the  state's  entire 
population  since  various  polls  place 
the  percentage  of  radios  in  Iowa 
at  90.2  and  upwards. 

Breakdown  of  this  question 
shows  t'nat  women  are  more  de- 
pendant on  radio  news  than  men 
and  the  general  dependency  in- 
creases from  urban  to  village  to 
farm.  In  cities  67.8%  of  the 
women  and  62%  of  the  men  leaned 
most  on  radio  whereas  in  villages 
the  figures  stood  at  76.7%  and 
68%;  farms  79.4%  and  77.9%  re- 
spectively. The  tables  listed  in  the 
booklet  subdivide  answers  into 
population,  sex,  age,  education, 
time  and  whatever  other  special 
qualifications  happen  to  be  neces- 
sary. 

Good  Any  Time 

Approximately  four  out  of  five 
people  felt  that  there  was  no  time 
during  the  day  or  night  they  could 
not  tune  in  the  type  of  program 
they  desired.  Except  for  the  7  to 
9  p.  m.  period  the  percentage  dis- 
satisfied was  never  more  than 
6.5  7o. 

The  attitude  in  general  toward 
the  job  radio  is  doing  is  over- 
whelmingly favorable,  the  survey 
shows.  Of  7,968  respondents  in 
radio-equipped  homes  nine  out  of 
ten  answered  that  an  "unqualified" 
good  job  was  being  done.  Only 
5.9%  thought  it  a  poor  job  and 
3.7%  a  good  job  "qualified."  Spe- 
cific criticism  of  certain  branches 


was  given  by  599  persons  of  the 
total  number  of  respondents,  the 
most  prevalent  complaint  being 
present-day  advei'tising  which  irked 
53.57c  of  the  599,  or  4%  of  the 
7,968  respondents.  Serial  dramas 
scored  24.3%  and  among  the  list 
were  interference  and  lack  of  re- 
pairs, which  affected  8.7%. 

The  reasons  for  set  failure  in 
those  3.5%  of  homes  reached  in  j 
which  all  radios  were  not  operating  ' 
were:  dead  batteries,  35.5%;  bad 
tubes,  31%;  other  reasons,  9.6%; 
reason  unknown,  23.7%. 

Of  the  homes  with  sets  out  of 
order  0.8%  have  been  so  for  less 
than  one  month;  38.1%  for  one 
month;  25.6%  for  two  months; 
20%  for  three  to  six  months;  6.1% 
for  six  to  twelve  months;  9.4%  for  ; 
more  than  a  year.  Power  for  sets 
is  supplied  by  electric  high  lines 
in  82.4%;  wet  or  dry  batteries, 
16.3%  and  home  generators,  1.3%. 
Of  sets  powered  by  batteries  only 
39.6%  were  able  to  answer  that 
their  batteries  were  in  good  condi- 
tion; 8.5%  were  dead;  35.7%  in 
fair  condition;  12.5%  in  weak  con- 
dition; 3.7%  unknown.  More  than 
a  third  of  the  farm  sets  in  Iowa 
are  powered  by  batteries. 

Types  of  programs  favored  this 
year  are  listed  together  with  com- 
parative data  for  the  past  four 
years.  General  trends  which  can 
ioe  noted  are:  a  steady  decline  dur- 
ing the  period  in  popularity  _  of 
serial  drama  and  audience  partici- 
pation shows;  increased  popularity 
since  the  war  of  news,  straight 
talks  on  farming  with  a  steady  de- 
cline, however,  in  these  three  types  i 
during  the  past  two  years;  in- 
creased popularity  since  the  war  of 
band  music,  comedv,  popular  music,  | 
classical  music  and  more  especially  j 
complete  drama. 
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. .  by  the  company  it  keeps  " 


'A' is  for  Allegheny  Ludlum  steel.  'B'  is  for  Bayuk  cigars.  'C  is  for 
Conti  products.  And  so  on  through  the  alphabet  to  'Z'  for  Zonite. 

Midway  in  the  alphabet  is  a  big  'M'  for  Mutual,  which  serves  all 
these  clients,  which  is  proudly  known  by  the  company  it  keeps, 
and  which  currently  adds  more  prestige  advertisers  to  its  roster. 

Three  more  leaders  in  three  more  fields  are  signing  with  Mutual 
within  this  six- week  span: 


1 

ADVESTISER 

STAR.fi  NG 

PROGRAM 

AJR  TIME 

WALT  HAM  WATCH 

OCT.  11,  1944 

SUMNER  WELLES 

0:15  EWT 

COMPANY 

"Time  for  Decision 

WEDNESDAYS 

UNION  PACIFIC 
RAiLROAD 

OCT.  15,  1944 

"YOyR  AMERICA"                    4.4^30  EWT 
Variety-Ofama  SUNDAYS 

THi 
& 

! 

GOODYEAR  TIRE 
RUBBER  CO. 

NOV.  21,  }9AA 

"THE  ROY  ROGERS  SHOW"  g^^jj^ 

SiBgirtg  Cowboy                      :   ,  TUESDAYS  M 

Yes,  the  move  is  surely  to  Mutual,  and  if  you  move  swiftly,  you 
can  still  find  the  best  time-buys  in  radio,  at  peak  listening  hours, 
on  this  network. 


th  Mutual 


-SOUTHERN  STYU! 

^  This  isn't  42nd  Street.  It's  a  pedes- 
trian's view  of  a  Memphis  skyscraper 
.  .  .  the  Sterick  Building  .  .  .  one 
of  the  many  that  make  up  Memphis' 
skyline. 

Memphis  is  a  big  market .  .  .  the 
twelfth  largest  in  the  nation. 

And  Memphis'  NBC  Station  is 
WMC,  the  sure  way  to  sales  in  the 
Mid-South. 
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Five  New  Standard  Outlets  Are  Sought; 
FM^  Commercial   Video  Applications 


NEW  APPLICATIONS  filed  with 
the  FCC  in  the  past  fortnight  in- 
clude requests  for  five  new  standard 
stations,  in  addition  to  several  FM 
and  commercial  television  stations. 

Voice  of  Talledega  Inc.,  Tal- 
ledega,  Ala.,  requests  standard  facili- 
ties of  1230  kc  with  250  w  and 
unlimited  time.  Vice-president  and 
minor  interest  holder  (5  of  55  sh) 
is  Julius  C.  Vessels,  chief  engineer 
of  WDOD  Chattanooga.  President 
is  Harry  Held  (25  sh),  local  busi- 
nessman, and  secretary  treasurer  is 
Hardy  Riddle  (25  sh),  probate  court 
judge  and  local  businessman. 

A  new  local  station  for  Ventura, 
Cal.  is  sought  on  1450  kc,  250  w, 
unlimited  time,  by  Coast  Ventura 
Co.,  vice-president  and  two-thirds 
owner  (333-1/3  sh)  of  which  is 
David  H.  Cannon,  who  holds  a 
36^%  interest  in  KIEV  Glendale. 
Carroll  R.  Hauser,  associated  with 
the  U.  of  California,  Division  of 
War  Research,  is  president  and 
third  owner.  Secretary  is  Earl  E. 
Swem. 

Topeka  Petition 

KTOP  Inc.,  Topeka,  Kan.,  owned 
by  KSAL  Salina  and  a  group  of 
businessmen  having  radio  and  news- 
paper interests,  seeks  a  new  local 
for  Topeka  on  1400  kc  with  un- 
limited hours  and  250  w.  Interested 
parties  are: 

R.  J.  Laubengayer — president,  3  shares 
(I'Tr),  president,  director  and  51%  owner 
of  KSAL,  50%  owner  of  Goodland  News 
Pub.  Co.,  IS'/r  owner  Salina  Journal  and 
20%  owner  Consolidated  Printing  Co.;  J. 
Nelson  Rupard — secretary  (1/3%),  who  is 
secretary  and  general  manager  of  KTSW 
Emporia:  Sidney  F.  Harris — treasurer 
(1%),  and  J.  P.  Harris  (1%),  co-publish- 
ers of  Ottawa  Herald,  Chanute  Tribune. 
Hutchinson  News  <fe  Herald,  Salina  Jour- 
nal, Burlington  Hatvk-Eye  Gazette  and 
each  20%  owner  of  KBUR  Burlington; 
KSAL  Inc.,  66-2/3%;  Selleck  B.  War- 
ren 15%,  40%  owner  Warren  Mortgage 
Co.  and  371/2%  owner  KTSW:  J.  J.  Ho- 
vorka  15%,  22%  owner  KTSW. 

Central  Broadcasting  Co.  requests 
a  new  local  station  for  Johnstown, 
Pa.  on  1490  kc  with  unlimited- 
time  and  250  w.  Majority  interest 
(80%)  is  jointly  owned  by  Paul  J. 
Short,  president,  and  Alice  L.  Short, 
secretary-treasurer.  They  are  in  the 
undertaking  business.  Remaining' 
interest  is  held  by  Samuel  Collins, 
vice-president,  who  handles  adver- 


Radio  Set  Promotion 

PLANS  for  advertising  on  FM  sta- 
tions are  being  included  in  the  1945 
promotion  drive  now  in  prepara- 
tion by  Stromberg-Carrlson  Co., 
Rochester,  N.  Y.,  to  build  up  the 
market  for  its  AM  and  FM  radio 
receivers  and  television  lines  dur- 
ing 1945.  In  addition  to  the  pro- 
jected use  of  FM  radio  and  con- 
tinued promotion  on  AM  stations — 
the  current  schedule  including  pro- 
grams on  WHAM  Rochester  and 
WQXR  New  York — the  company 
contemplates  expansion  of  present 
campaign  in  13  national  magazzines 
to  include  additional  space  in  these 
publications  rather  than  an  in- 
crease in  the  list.  Point-of-sale  ad- 
vertising will  be  re-introduced  with 
novel  methods  superceding  the  tra- 
ditional techniques.  Some  phases  of 
plans  now  in  preparation  will  not 
get  under  way  until  the  WPB  re- 
leases restrictions  on  production 
for  civilian  use.  Agency  is  McCann- 
Erickson,  New  York. 


tising  and  promotion  for  WCED 
DuBois,  Pa.,  and  WMRF  Lewis- 
town,  Pa. 

A  1,000  w  standard  station  on 
960  kc  with  unlimited  time  is  sought 
by  Coeur  d'Alene  Broadcasting  Co., 
Coeur  d'Alene,  Ida.  Burl  C.  Haga- 
done  is  president  and  holder  of 
2,500  shares  Class  A  stock.  Scripps 
Newspapers  holds  a  like  interest  in 
Class  B  shares.  E.  W.  Scripps  is 
chairman  of  the  board;  J.  G.  Scripps, 
vice-president  and  treasurer;  W. 
Frank  Powell,  controller;  Ann  E. 
Murphy,  secretary.  All  are  asso- 
ciated with  the  Scripps  League  of 
Newspapers. 

Ned  Shepler,  publisher  of  the  Law- 
ton  (Okla.)  Constitution,  is  applicant 
for  a  new  FM  station  on  48,900  kc 
with  coverage  of  4,500  sq.  mi.  and 
estimated  cost  of  $38,000.  The 
Washington  (D.  C.)  Times-Herald 
requests  a  commercial  television 
station  on  Channel  8.  Paper  has  al- 
ready filed  an  FM  application. 

Filene's  Television  Inc.,  Boston, 
affiliated  with  the  Federated  Dept. 
Store  interests,  is  applicant  for  a 
commercial  video  outlet  on  Channel 
7. 

Contra  Costa  Broadcasting  Co.. 
Richmond,  Cal.,  requests  a  new  FM 
station  on  49,500  kc  and  with  cov- 
erage of  4,490  sq.  mi.  Estimated 
cost  is  $30,300.  John  Galvin  Jr.  is 
president  and  holder  of  15  shares 
(\3.0A7c)  in  the  new  company.  John 
F.  Galvin,  vice-president,  holds  60 
shares  as  trustee  for  Independent 
Publishing  Co.  Warren  Brown  Jr., 
secretary,  owns  20  shares.  Treas- 
urer and  owner  of  10  shares  is  E. 
M.  Downer  Jr.,  who  is  associated 
with  the  Mechanics  Bank  of  Rich- 
mond. All  are  jointlv  associated 
with  Independent  Printing  Co.  and 
Independent  Publishing,  which  holds 
10  shares. 


WKBV  to  MBS 

WKBV  Richmond  Ind.,  operated  by 
Central  Broadcasting  Corp.  with 
250  watts  on  1490  kc,  Nov.  5  be- 
comes a  fulltime  MBS  outlet. 


HUSBAND  AND  WIFE  team  in 
action!  Russ  Winnie,  sportscaster 
at  WTMJ  Milwaukee,  who  has 
aired  U.  of  Wisconsin  and  Green 
Bay  Packer  games  for  the  past  16 
years,  has  been  assisted  for  14  of 
those  years  by  his  wife,  known  to 
Wisconsin  area  football  fans  as 
"George".  Mrs.  Winnie  became  in- 
terested in  football  while  a  student 
at  the  U.  of  Wisconsin  and  became 
a  student  of  the  game  when  she 
started  working  in  the  broadcast- 
ing booth  with  her  husband  as  a 
spotter.  She  is  believed  to  be  the 
only  woman  spotter  in  broadcasting. 
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Both  Are  of  Equal  Importance 


f  I  iWO  great  metropolitan  New  York  markets  listen  to  WOV.  Two 
great  markets,  in  their  respective  listening  hours,  combine  to  give 
this  important  station  a  constant,  around-the-clock  selling  power  .  .  . 
night  and  day.  In  the  daytime,  WOV  overwhelmingly  dominates 
metropolitan  New '  York's  Italian-speaking  audience  of  520,000  radio 
homes.  And  in  the  evening,  between  the  Hooper  hours  of  7:30  and 
10:00  p.  m.,  WOV  delivei's  the  largest  average  metropolitan  audience 
of  any  New  York  Independent  station  ;  .  ;  at  less  than  half  the  cost  of 
the  next  ranking  station. 

RALPH  N.  WEIL,  General  Manager 
JOSEPH  HERSHEY  McGILLVRA,  Nat'l  Rep. 


New  York 


ORTH  CAROLINA 

IS  THE  SOUTH'S 

Rlo.l  AGRICULTURAL 
STATE 


A, 

$21i.  8 


A VeRA GE  OF 
Af/iVE  OTHFR 
SOUTHERN  STATES 

^  (Af/HL/OAfS) 


WPTF 

(CARRYING  N.B.C. 
WITH  5 0,000  WATTS 
AT  680  KC  ) 


IS  NORTH  CAROLINAS 
No.l  SALESMAN 

WPTF  •  RALEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


Final  Blue  FCC  Applications  Filed 
For  Change  of  Name  to  ABC  Network 


FINAL  STEPS  toward  change  in 
identity  of  the  Blue  Network  to 
American  Broadcasting  Co.  Inc. 
(ABC  Network)  were  taken  last 
week  with  the  filing  of  a  sheaf  of 
applications  with  the  FCC  for  vol- 
untary assignment  of  all  Blue  sta- 
tion, relay  and  experimental 
licenses  to  the  American  Broad- 
casting Co.  Inc. 

Having  legally  cleared  the  names 
"American  Broadcasting  Co."  and 
"American  Network"  during  the 
last  few  weeks  (Broadcasting, 
Sept.  25),  the  Blue  filed  the  formal 
assignment  requests  with  the  FCC 
affecting  WJZ  New  York,  WENR 
Chicago,  KGO  San  Francisco  and 
KECA  Los  Angeles,  all  of  which 
are  now  Blue-owned  stations  li- 
censed in  the  name  of  Blue  Net- 
work Co.  In  addition,  there  were 
filed  47  separate  applications  cover- 
ing relay  and  other  non-standard 
broadcast  stations  licensed  to  the 
Blue.  FCC  approval  of  the  assign- 
ments is  regarded  as  automatic. 

Just  when  the  Blue  will  change 
its   name    formally   to  American 


HOOPER 
DAYTIME 


REPORTS 
USE  14.8 


HEADING  the  list  of  "Top  Ten" 
weekday  programs  according  to  the 
Oct.  23  report  of  C.  E.  Hooper, 
Inc.,  are  When  a  Girl  Marries, 
Kate  Smith  Speaks  and  Our  Gal, 
Sunday,  followed  by  Big  Sister, 
Romance  of  Helen  Trent,  Back- 
stage Wife  (MWF),  Portia  Faces 
Life,.  Stella  Dallas,  Breakfast  at 
Sardi's  (Kellogg)  and  Ma  Per- 
kins (CBS).  Songs  by  Morton 
Downey  attained  the  highest  spon- 
sor identification  index  with  70.7 
of  the  listeners  with  70.2  giving 
the  correct  product,  0.5  naming 
sponsor,  but  giving  another  prod- 
uct, 2.8  giving  wrong  identification 
and  27.0  unable  to  name  a  sponsor. 

Songs  by  Morton  Downey  also 
had  the  largest  number  of  women 
listeners  per  set  with  a  1.37  rating, 
Cedric  Foster  the  most  men  with 
0.6  and  Jack  Armstrong  the  most 
children  with  1.41.  Average  day- 
time audience  rating  is  4.3,  no 
change  from  last  report,  but  down 
0.3  from  a  year  ago.  Average  day- 
time sets-in-use  rating  of  14.8 
shows  no  change  from  last  report 
nor  from  a  year  ago.  Average 
daytime  available  audience  is  69.7, 
down  0.9  from  last  report  and  down 
1.0  from  a  year  ago. 


Schroeder  Appointed 

WILLARD  SCHROEDER,  for- 
merly sales  manager  of  WCAE 
Pittsburgh,  has  been  appointed 
general  manager  of  WINS  New 
York,  succeeding  Clarence  G. 
Cosby,  resigned,  according  to  Leon- 
ard Kapner,  general  manager  of 
Hearst  Radio  Inc.,  New  York.  Mr. 
Schroeder  assumed  the  post  at 
WINS,  which  is  a  Hearst  property, 
Oct.  23.  He  has  been  with  Hearst 
since  1934.  In  April,  1936  he  joined 
WCAE  Pittsburgh  as  local  time 
salesman.  In  1940  he  became 
WCAE  sales  manager,  a  post  he 
has  held  continuously  with  the  ex- 
ception of  a  leave  of  absence  last 
year  to  serve  as  flying  instructor 
for  the  Army -at  the  ^abam  Avia- 
tion Co.,  Butler,  Pa. 


Loucks  to  Appear 
For  NAB  at  Probe 

Will  Present  Association's 
Position  Before  FCC 

APPOINTMENT  of  Philip  G. 
Loucks,  Washington  attorney  and 
former  managing  director  of  the 
NAB,  as  special  counsel  to  repre- 
sent the  Association  at  the  Nov.  10 
hearings  before  the  FCC  on  the 
proposed  "sponsor  identity"  rule, 
was  announced  last  week  by  J. 
Harold  Ryan,  NAB  president. 

Mr.  Loucks,  who  directed  the 
NAB  from  1930  to  1935,  will  pre- 
sent an  overall  industry  case  in  op- 
position to  the  precise  language  of 
the  proposed  new  rule  drafted  pur- 
suant to  Section  317  of  the  Com- 
munications Act.  A  detailed  ap- 
pearance on  behalf  of  NAB  will  be 
filed  by  Nov.  1  deadline. 

In  addition  to  the  NAB,  it  is 
indicated  a  number  of  stations  and 
probably  the  networks  will  testify 
on  the  proposed  rule.  Section  317 
requires  that  all  matter  broadcast 
for  which  service,  money  or  any 
other  "valuable  consideration  is  di- 
rectly or  indirectly  paid"  shall  be 
announced  as  paid  for  or  furnished, 
with  precise  identification  of  the 
sponsor. 

The  proposed  FCC  rule,  how- 
ever, is  much  broader  and  would 
embrace  furnishing  of  script,  re- 
cordings, or  other  materials  as 
within  the  pale  of  "sponsorship". 
It  is  generally  felt  that  the  rule  as 
proposed  is  too  broad  and  beyond 
the  Congressional  intent. 

Two  Join  MBS 

MUTUAL  is  adding  two  former 
CBS  men  to  its  staff,  Ed  Eadeh  as 
research  statistician,  and  James 
Preston  as  assistant  production  su- 
pervisor in  the  sales  promotion  de- 
partment. Mr.  Eadeh  joins  Mu- 
tual Oct.  30,  having  served  for  the 
past  three  years  in  CBS  research, 
working  on  coverage  analysis.  Mr. 
Preston  came  to  Mutual  last  week 
from  the  CBS  sales  promotion  de- 
partment where  he  was  assistant 
production  supervisor.  Oscar  Fil- 
leopeo,  assistant  in  the  department 
since  August,  replaces  him  at  CBS. 


Broadcasting  Co.  was  not  indi- 
cated, though  this  probably  would 
be  accomplished  gradually,  insofar 
as  the  public  is  concerned.  Pre- 
sumably programs  will  be  identi- 
fied as  the  "Blue  Network  pro- 
grams of  the  American  Broadcast- 
ing Co.,"  or  of  the  "American  Net- 
work," or  some  variation  of  that 
theme  in  order  to  retain  the  pres- 
tige and  value  of  the  Blue  identity 
until  the  ABC  Network  is  well  en- 
trenched. 

The  American  Broadcasting  Sys- 
tem Inc.  is  the  holding  company 
for  the  Blue.  Recently  Edward  J. 
Noble,  American  Broadcasting  . 
System  president  and  chairman  of 
the  board  of  the  Blue,  acquired  the 
names  "American  Network  Inc." 
from  the  FM  project  and  "Ameri- 
can Broadcasting  Co."  from  Mrs. 
Helen  Mark,  now  licensee  of  WMT 
Cedar  Rapids.  Also  cleared  was 
the  name  "American  Broadcasting 
Corp.,"  a  Kentucky  company,  li- 
censee of  WLAP  Lexington  and 
KBIR  Knoxville. 
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The  Pacific  Coast,  too, 
HAS  TWO 
CANDIDATES! 


The  pacific  coast  has  two  candidates  for  radio  sales. 
Unlike  politics, to  get  complete  coverage  you  have  to  elect 
both  of  them — and  you  can  do  it  only  with  Don  Lee. 

Let's  take  a  look  at  the  facts.  Half  the  retail  sales  on  the 
Pacific  Coast  are  made  outside  the  counties  in  which  Los 
Angeles,  San  Francisco,  Oakland,  Portland  and  Seattle 
are  located — and  only  Don  Lee  completely  covers  this 

OUTSIDE  HALF. 

The  reason  is  geographic.  Most  markets  in  the  outside 
half  Are  surrounded  by  mountains,and  long-range  broad- 


casting doesn't  work.  What  does  work  (and  excellently)  is 
plenty  of  local  stations,  hitting  home  with  sales  messages 
in  every  one  of  these  mountain-blockaded  markets.  Don 
Lee  has  38  such  stations,  placed  to  give  intense  localized 
coverage.  Listenership  is  so  good,  the  largest  coincidental 
telephone  survey  on  the  Pacific  Coast  (c.  E.  hooper, 
276,019  calls)  gives  Don  Lee  60  to  100%  of  the  listeners 
in  many  of  these  outside  markets. 

Don  Lee's  record  on  znizrfe  coverage  is  tops,  too.  When 
Lowell  Thomas  recently  changed  from  Network  A  to  Don 
Lee,  in  3  weeks  he  got  twice  the  Hooper  he  had  obtained 
in  13  weeks  on  Network  A.  According  to  the  August  15 
Hooper  Report,  Gabriel  Heatteron  Don  Lee  outranks  all 
competing  network  commentators. 

Before  you  buy  radio  time  on  the  Pacific  Coast,  weigh  ^ 
the  facts.  Vote  for  Don  Lee  and  complete  coverage! 


The  Mition's  Greatest  Regumal  Network 


DOIV  LEE 


THOMAS  s.  hEE,  Presulenl 

LEWIS  ALLEN  WEISS,  Vice-Pres.     Gcti, Mgr. 

5515  UELROSE  AVE.,HOLLVWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 


Slielley,  WHO  Newsman 
To  Tour  Europe  Theatre 

JACK  SHELLEY,  manager  of 
v\^HO  Des  Moines  news  depart- 
ment, first  Iowa  broadcaster  to  be 
accredited  by  the  War  Dept.  for  a 
90-day  assignment  in  the  European 
Theatre  of  Operations,  will  start 
his  tour  shortly.  His  first  broad- 
casts will  be  made  from  Britain 
with  others  to  follow  from  the  rest 
of  the  area. 

Mr.  Shelley's  arrival  in  the 
European  Theatre  will  give  WHO 
two  correspondents  in  western 
Eui'ope.  Maj.  Frank  Miles,  for- 
merly of  the  Iowa  Selective  Service 
staif,  now  a  correspondent  for 
American  Legion  publications,  also 
has  been  representing  the  station. 


ASCAP  Offers  Sixth  War  Loan  Series; 
BMI  and  SESAC  Schedule  Activities 


JAMES  MURRAY,  sales  promotion 
manager  of  WJZ  New  York,  has  been 
named  manager  of  sales  and  promo- 
tion at  KQV  Pittsburgh,  the  appoint- 
ment contingent  on  FCC  approval  of 
the  transfer  of  the  station  from  Hugh 
J.  Brennen  to  its  new  owners,  a  group 
of  Pittsburgh  businessmen.  Mr.  Mur- 
ray is  continuing  for  the  present  at 
WJZ. 


PARTICIPATION  in  the  Sixth 
War  Loan  Drive  proposed  by 
ASCAP,  BMI  and  SESAC  was  an- 
nounced last  week  by  the  Treas- 
ury War  Finance  Division.  ASCAP 
plans,  which  previously  had  been 
reported  in  formation,  consist  of 
a  series  of  eight  quarter-hour  pro- 
grams, available  for  local  sponsor- 
ship and  use  by  all  stations  whether 
licensed  by  ASCAP  or  not,  com- 
memorating the  role  of  music  on 
the  American  scene  during  the 
past  several  decades  and  also  fea- 
turing selected  Marine  Corps  re- 
cordings from  various  battle  areas. 

For.r  Songs  Ready 

BMI  is  considering  a  series  of 
programs  the  nature  of  which  has 
not  been  determined,  according  to 
Sidney  Kaye,  general  counsel,  and 
M.  E.  Thomkins,  public  relations 
director.  SESAC  plans  to  conduct 
extensive  Sixth  Loan  promotion 
and  contact  work  through  its  field 
representatives. 


Recording  has  been  completed  on 
the  first  four  ASCAP  programs 
starring  top  talent  of  that  or- 
ganization, which  also  is  paying 
entire  production  costs  for  the 
series.  Directing  preparation  of 
the  programs  has  been  Robert 
Murray,  ASCAP  publicity  direc- 
tor, and  William  Rainey,  radio  di- 
rector of  the  National  Assn.  of 
Manufacturers.  Deems  Taylor, 
ASCAP  president,  is  narrator  and 
m.c.  on  the  shows.  Treasury  will 
substitute  the  ASCAP  series  for 
the  programs  previously  scheduled 
to  be  produced  by  Arch  Oboler  and 
William  Robson,  as  far  as  station 
requisitions  are  concerned.  The 
series  was  dropped  because  of 
"timing"  and  security  difficulties 
involved  in  the  material.  Bill  Rob- 
son  will  continue  to  work  with 
Treasury  on  other  activities. 

Four  new  War  Bond  songs  have 
been  recorded  and  may  be  used  as 
part  of  regular  programs  or  as 
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KCKN's 

SPECIALTY  ACT 

The  only  one  of  its  kind 
In  Greater  Kansas  City 


"THIS  is  MUTUAL" 

At  6  P.M.  KCKN  becomes 
a  BASIC  station  of  the 
Mutual  Broadcasting 
System. 

DAY  and  NIGHT 

KCKN  is  the  only  Kansas 
City  Station  broadcast- 
ing day  and  night— a// 
night. 


KCKN  specializes  in  city  listeners — appeals  exclusively  and 
specifically  to  the  whopping  metropolitan  audience  of 
Greater  Kansas  City — makes  no  effort  to  interest  the 
thinly-spread  farm  and  small  town  market  surrounding 
Kansas  City. 

Thus  does  KCKN  offer  you  the  all-important  MASS 
MARKET  BUYING  POWER  of  Greater  Kansas  City, 
without  the  rate  penalty  of  outstate  coverage. 

No  other  Kansas  City  station  is  programmed  exclusively 
for  urban  listeners. 

No  other  Kansas  City  station  maintains  broadcasting 
facilities  in  both  Kansas  City,  Kansas  and  Kansas  City, 
Missouri. 

No  other  Kansas  City  station  broadcasts  on  a  day  and 
night,  all  night  schedule. 


BEN  LUDY,  GENERAl.  MANAGER,  KCKN,  KANSAS  CITY,  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRy,  manager,  kckn,  kansas  city 


CAPPER  PMBl\CM\OU%,  Inc. 


NEW  YORK  17:  420  LEXINGTON  AVENUE  MOHAWK  4-3280 
SAN   FRANCISCO  4:       120.   RUSS  BUILDING       DOUGLAS  S220 


CHrCAGO  1:  180  NORTH  MICHIGAN  AVENUE  CENTRAL  597 
KANSAS  CITY  6:      300  WALTOWER  BUILDING      VICTOR  386 


Official  U.  S.  Navy  Photo,  Pacific  Fleet 

RADIO  NEWS  of  Pacific  battle  ac- 
tion now  reaches  listeners  direct 
from  Pacific  Fleet  Headquarters. 
Reporting  the  latest  communique 
are  John  M.  Cooper  (1),  NBC  cor- 
respondent and  Lt.  James  Shat- 
tuck,  USNR.  Studios  are  installed 
in  a  quonset  hut,  and  have  the  best 
radio  equipment  that  is  available. 


stations  wish.  Included  are  "This 
Our  Land",  a  ballad  by  David 
Broekman;  "Here  We  Go  to 
Tokyo",  a  march  by  Allen  deCas- 
tro,  vice-president  of  the  Katz 
Agency,  New  York;  "War  Bond 
Man",  by  Andy  Razaf,  and  "That's 
Why  I  Buy  Bonds",  by  Mr.  Razaf 
and  J.  Rosamond  Johnson.  The 
latter  two  songs  are  contributions 
of  the  Interracial  Committee  of 
the  WFD  Music  Promotion  Unit. 
The  committee  is  composed  of  the 
country's  leading  Negro  composers 
and  lyricists. 

All  of  the  Treasury  Sixth  Loan 
material  scheduled  to  date  for  radio 
has  been  completed  and  a  large 
portion  of  it  is  now  either  at  sta- 
tions or  in  the  mail.  This  includes 
all  recordings:  Treastir-y  Salutes, 
War  Bond  Briefs,  Horace  Heidt 
Musicals,  War  Bond  Jingles  and 
Liberation  Cantata. 

Progress  in  the  use  of  television 
is  evidenced  in  announcement  by 
the  War  Finance  Committee  of 
New  York  of  plans  to  utilize  the 
medium  to  train  volunteer  War 
Bond  salesmen.  In  cooperation 
with  the  Allen  B.  DuMont  Labs 
and  WABD  New  York,  a  series  of 
seven  telecasts  featuring  top  stars 
oLvideo,  radio  and  movieland  will 
be'^resented  Oct.  30  through  Nov. 
9  to  offer  suggestions  and  instruc- 
tion on  Bond  salesmanship. 


BLUE  PROMOTES 
FORUM  COVERAGE 

THE  BLUE  Network  distributed 
to  advertisers  and  agencies  a  re- 
production of  a  clipping  from  the 
New  York  Herald  Tribune,  Oct.  8, 
1944,  in  which  Edward  J.  Noble, 
Blue  chairman  announced  special 
plans  for  covering  the  newspapers' 
recent  annual  discussion  forum 
(Broadcasting,  Oct.  9).  Plan 
called  for  presentation  of  the  key 
speakers  in  a  series  of  evening 
broadcasts  at  the  "peak"  evening 
hours,  with  advertisers  cancelling 
programs. 

Emphasizing  that  the  program 
was  timed  and  patterned  especially 
for  the  radio  audience,  Mr.  Noble 
stated,  "This  cooperative  effort  is 
typical  of  the  manner  in  which  a  ! 
free  press  and  a  free  radio  can 
serve  the  country  .  .  .  Radio  should 
be  able  to  present  information  with 
the  same  skill  and  talent  as  has 
attracted  the  whole  nation  to  our 
entertainment  programs.  ...  In  our 
Herald  Tribune  presentation  we 
are  taking  one  step  in  a  broad  pro- 
gram of  public  service  which  will 
have  that  objective." 
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2  GREAT  NEW 
OLD  GOLD  PROGRAMS 


OLD  GOLD 


COMEDY 

THEATRE 

DIRECTOR  AND  HOST 

HAROLD  LLOYD 

YOUR  FAVORITE  STARS  IN  YOUR 
FAVORITE  SCREEN  COMEDIES 

NBC 

10:30  P.IVI.  E.W.T. 
SUNDAYS 


TUNE  IN! 
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ICH  IS 
WHICH 

PRESENTING 

FAMOUS  PERSONALITIES  OF 
STAGE,  SCREEN  AND  RADIO 


THEIR  REASONABLE  FACSIMILES 


KEN  MURRAY 


M.C.  AND  HOST 


CBS 


9:30  P.M.  E.W.T. 
WEDNESDAYS 


TUNE  IN! 
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A  voice  women  listeners  enjoy  —  a  voice  v/hich  stimulates 
ACTION  —  makes  sales. 

Connie  Stackpole  is  recognized  as  having  one  of  the  best 
radio  voices  in  Nev/  England,  plus  a  personality  that  clicks 
with  her  audience. 

Four  and  one-half  years  of  proven  results.  Ask  any  of  these 
clients  who  have  participated  locally: 


*Winslow's  Potato  Products 
*Merchants  Co-operative  Bank 
*Florigold  &  Flo  Citrus  Fruits 
*Matchless  Brand  Foods 


Red  Cap  Products 
Durkee-Mower  Fluff  &  Sweeco 
Linnea  Beauty  Aids 
Bownes  Modene  Paints 


^'4  years 


Participation  now  available  over 
five  stations  of  The  Yankee  Netv/ork: 


WNAC 
WAAB 
WEAN 
WTHT 
WCOU 


Boston 
Worcester 
Providence 
Hartford 
Lewiston 


TIME:  11:15  A.  M. 
DAYS:  Tuesday  &  Thursday 

COST:  $105.00  per  program,  subject  to 
discounts  and  agency  commission. 

For  details  of  the  fastest  growing  women's  show  in 
New  England  —  conducted  by  the  smiling  "voice", 

ADDRESS 

{^euutce  St^id^^udc,  director 
THE  NEW  ENGLAND  CUPBOARD 

448  Statler  BIdg.,  Boston  16,  Mass.,  Tel.  HANcock  4450 


News  Broadcasts 
Retailers  Choice 

Institutional  Ads  Favored 
Says  NRDGA  Survey 

NEWS  BROADCASTS  are  more 
widely  used  by  retailers  than  any 
other  type  of  radio  program,  ac- 
cording to  a  survey  made  by  the 
National  Retail  Dry  Goods  Assn. 
and  described  in  the  November 
issue  of  the  organization's  publica- 
tion, Promotion  Exchange.  Of  the 
200  stores  surveyed,  124  are  using 
radio.  Of  these,  42.4%  sponsor 
news  broadcasts,  33.6%  recordings, 
with  the  remainder  divided  among 
dramatic,  quiz,  musical  and  other 
program  types,  as  well  as  spot  an- 
nouncements. In  answer  to  a 
question  as  to  other  radio  used, 
95%  of  those  responding  said  that 
they  used  extra  radio  spots  and 
announcements  in  addition  to  their 
regular  programs  for  special  sales 
and  other  promotions. 

Response  showed  institutional 
advertising  most  favored  by  stores 
using  radio,  with  53.8%  stating 
that  their  broadcasts  were  insti- 
tutional in  nature.  General  store 
advertising  accounted  for  31.4%, 
with  only  14.8%  reporting  use  of 
radio  to  advertise  specific  items  of 
merchandise. 

Regular  vs.  Occasional 

Regular  in  contrast  to  occasional 
advertising  is  favored  by  practi- 
cally all  retail  radio  advertisers, 
the  survey  showed,  with  70.3%  on 
the  air  Monday  through  Saturday 
and  28.3%  broadcasting  three 
times  a  week.  Stores  using  Sun- 
day programs  comprised  0.7%, 
with  a  like  number  broadcasting 
Saturdays  only. 

Breakdown  of  times  used  showed 
18.5%  on  the  air  between  8  and 
9  a.  m.,  0.9%  between  9  and  10  a.  m., 
20.3%  between  10  and  11  a.  m., 
12.2%  between  11  a.  m.  and  1  p.  m., 
3.8%  between  2  and  4  p.  m.,  18.4% 
between  4  and  6  p.  m.,  25.9%-  be- 
tween 6  and  9  p.  m. 

Percentage  of  each  store's  total 
advertising  budget  devoted  to  radio 
varied  from  a  low  of  0.03%  to  a 
high  of  48.3%.  The  general  aver- 
age was  8.7%.  NRDGA  report 
comments  that  a  survey  made  last 
January  on  anticipated  radio  ex-' 
penditures  showed  a  range  of  from 
0%  to  30%  ,  with  the  average  show- 
ing for  1943  being  4.2%  and  for 
1944,  5.2%.  "The  present  survey 
shows  that  every  one  answering 
this  questionnaire  decided  to  give 
more  money  to  radio  by  about 
3.5%,"  the  report  states. 

Recent  increase  in  expenditures 
for  radio  by  retail  advertisers  gen- 
erally, presumably  as  a  result  of 
the  broadcasting  industry's  retail 
promotion  plan  put  into  effect  last 
year,  is  also  reflected  in  the  re- 
ports by  stores  as  to  the  length  of 
time  they  have  used  radio.  Break- 
down shows  that  30.3%  have  used 
radio  less  than  one  year;  34.7%, 
one  year;  12.0%,  two  years;  7.0%, 
four  years;  5.0%,  10  years;  2.0%, 
12  years,  2.0%,  16  years. 

Report  shows  very  little  attempt 
by  the  stores  to  promote  or  pub- 
licize their  radio  activities,  with — 
"Very  few  releases  to  radio  editors 
and  surprisingly  few  advance  spot 
announcements."  Counter  cards 
are  used  by  about  4%  of  the  stores 
and  statement  stuffers  by  about 
2%,  but  only  0.8%  used  window 
displays  and  only  0.1%  newspaper 
space  to  publicize  their  radio  pro- 
grams. 


Kirby  Back  on  Job 

COL.  EDWARD  M.  KIRBY,  re- 
cently returned  from  the  European 
Theatre,  last  Monday  resumed  his 
post  as  Chief  of  the  Radio  Branch, 
Bureau  of  Public  Relations,  War 
Dept.  Col.  Kirby  was  Chief  of 
SHAEF  Broadcasting  Services 
which  broadcast  news  and  enter- 
tainment to  Allied  troops  on  the 
Continent  under  the  command  of 
Gen.  Eisenhower.  Lt.  Col.  David 
Niven,  deputy  director  under  Col. 
Kirby,  succeeded  him  at  SHAEF, 
with  Maj.  John  Hayes,  formerly  of 
WOR  New  York,  assigned  deputy 
director  under  Col.  Niven. 


SCHOOL  SESSION 
HONORS  DR.  TYLER 

KEYNOTE  event  of  the  school 
broadcast  conference  held  Oct.  28 
and  24  at  the  Morrison  Hotel, 
Chicago,  was  the  presentation  of 
the  annual  award  of  merit  for 
outstanding  service  in  educational 
radio  to  Dr.  I.  Keith  Tyler,  direc- 
tor of  radio  education  at  Ohio  U., 
and  president  of  the  Association 
for  Education  by  Radio  at  a  din- 
ner of  the  conference  Monday 
night.  Presentation  was  made  by 
Judith  Waller,  educational  director 
of  NBC  central  division. 

Citations  to  teachers  using  radio 
in  the  classrooms  were  awarded  to 
Miss  Delia  Rogers,  Portland,  Ore. 
for  use  of  the  program  Mwrcus  and 
Narcissus  Whitman  on  KBPS; 
Minerva  R.  Dorwart  and  Rose  M. 
Farese,  both  of  Philadelphia,  for 
Music  in  the  Air,  over  WFIL; 
Lycyle  Urich  and  Rose  Yunek,  Chi- 
cago, for  their  use  of  Magic  Harp 
series  on  WLS;  Helen  K.  Smith, 
Chicago,  for  the  program  The 
Matchlock  Gun  on  WBEZ  and 
WIND;  Mrs.  Lillian  N.  Ort,  Chi- 
cago, for  her  classroom  use  of 
United  We  Stand  on  WLS;  Mrs. 
Anne  Butrum,  Chicago,  for  her  use 
of  Places  and  People  on  WBEZ 
and  WIND.  A  special  citation  was 
awarded  to  Sophie  Dzierlonga,  Chi- 
cago, for  her  classroom  use  of  news 
reports  heard  over  Chicago  station 
on  "D-Day".  The  executive  com- 
mittee cited  Robert  B.  Hudson  and 
the  Rocky  Mountain  radio  coun- 
cil, Denver,  for  the  programs 
Story-Time  on  KLZ  and  Art 
Speaks  Your  Language  on  KFEL. 

George  Jennings,  director  of  the 
conference  and  of  the  radio  coun- 
cil of  the  Chicago  Board  of  Educa- 
tion addressed  the  dinner  on  "Eight 
Years  of  Broadcasting  in  the  Chi- 
cago Schools".  Speaking  for  Dr. 
William  H.  Johnson,  superintend- 
ent of  Chicago  schools,  who  was 
unable  to  attend,  he  predicted  an 
expanding  use  of  broadcasting,  fac- 
simile and  transcriptions  in 
schools  but  always  under  the  guid- 
ance of  teachers. 


Names  Agency 

NATIONAL  BISCUIT  CO.,  New 
York,  has  named  McCann-Erick- 
son.  New  York  to  handle  ad- 
vertising for  Nabisco,  Shredded 
Wheat  and  Shreddies,  the  appoint- 
ment effective  Jan.  1,  1945.  The 
future  media  plans  are  now  in 
preparation  for  all  three  products 
which  have  been  promoted  in  the 
past  via  limited  spot  radio.  Agency 
continues  to  handle  Uneeda,  Ritz 
and  other  crackers  and  cookies, 
100%  Bran  and  Milk  Bone,  using 
the  New  England  regional  network 
for  the  latter  product  and  a  list 
of  about  25  stations  for  Premium 
crackers. 
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Only  A  Combination  of  Stations  Can  Cover 
Georgia's  Three  Major  Markets 


WGSTT  ATLANTA 


5000W*    920  Kc 


WMAZ 


5000W    940  Kc  . 


WTOC 


5000W    1290  Kc 


AVAILABLE  AT  COMBINATION  RATES 


MACON 


SAVANNAH 


Alices 


1 

J 


NO  SINGLE  STATION,  regardless  of  power,  has  a  strong 
enough  signal  to  deliver  primary  coverage  of  Georgia's 
three  major  radio  markets. 

But  the  GEORGIA  MAJOR  MARKET  TRIO,  consisting 
of  the  three  CBS  stations  in  these  three  markets 
does  the  job 

—AT  ONE  LOW  COST 


G  EORG  lA 


MAJOR 
MARKET 


TRIO 


Represented  by  THE  KATZ  AGENCY,  Inc. 


WSIX 


CAN  TOTE 
THE  LOAD  IN  THE 

NASHVILLE 

TRADING  AREA 


Nashville'^  ^ 

hsi,  *  WSIX 


Signal  and  Mail  Map 

Your  advertising  message  will  go  out  in  good 
company  with  programs  that  attract  and  hold 
a  large  and  prosperous  audience.  5,000  Watts 
and  980  K.C.,  carrying  both  Blue  and  Mutual 
networks,  cover  the  Nashville  area  more  than 
adequately.  WSIX  is  well  liked  and  advertis- 
ers benefit  through  good  response  to  their 
sales  talks.  If  you've  got  a  product  for  this 
market,  WSIX  can  sell  it.  Write  or  wire  us  for 
information.  We'd  like  to  give  it  to  you. 

THE  KATZ  AGENCY,  INC.,  National  Representatives 
BLUE  and  MUTUAL  Networks 


5000 
WATTS 


980 
K.C. 


wSIX 


HASHVILLE,  TENN, 


Ryan  States  NAB  Stand  on  WHKC  Case; 
Says  Station  Misinterpreted  the  Code 


TAKING  ISSUE  with  WHKC 
Columbus,  0.,  which  repudiated 
the  NAB  Code  in  a  Statement  of 
Policy  following  charges  filed 
against  the  licensee  corporation, 
United  Broadcasting  Co.  by  the 
UAW-CIO,  J.  Harold  Ryan,  NAB 
President,  last  week  asserted  that 
the  Code  "neither  suggests  nor  im- 
plies any  release  from  the  responsi- 
bility of  the  station  licensee." 

The  UAW-CIO  and  Columbus, 
Local  927  in  a  petition  filed  last 
summer  charged  that  WHKC  cen- 
sored a  talk  scheduled  for  broad- 
cast by  Richard  T.  Frankensteen, 
UAW-CIO  vice-president;  failed 
to  carry  a  balanced  program  sched- 
ule with  reference  to  public  issues 
and  refused  to  sell  time  for  con- 
troversial subjects.  A  joint  motion 
to  dismiss  was  filed  Oct.  20  by 
WHKC  and  the  UAW-CIO  [Broad- 
casting, Oct.  23]. 

In  a  Statement  of  Policy,  enunci- 
ated during  August  hearings  on 
the  CIO  petition,  Carl  M.  Everson, 
United  vice-president  and  station 
general  manager,  told  the  Commis- 
sion that  in  the  future  WHKC 
would  sell  time  for  solicitation  of 
membership  (not  permitted  under 
the  Code)  ;  would  permit  the  CIO 
or  any  other  client  to  say  what  they 
wished  within  the  bounds  of  the 
law  and  FCC  regulations,  and 
would  make  time  available  for  con- 
troversial issues,  whether  com- 
mercial or  sustaining. 

President  Ryan's  statement  fol- 
lows : 

The  NAB  has  followed  with  great  inter- 
est the  hearings  in  the  UAW-CIO-WHKC 
case. 

Certain  statements  have  been  made  re- 
garding the  NAB  Code  in  connection  with 
the  testimony  offered  in  this  case  which 
the  Association  feels  should  be  clarified. 

Station  WHKC  had  sold  commercial  time 
to  the  CIO  local  of  Columbus,  O.,  and  when 
the  sponsor  presented  his  script  for  a  cer- 
tain prograrh  the  station  refused  to  ac- 
cept it  for  broadcast  on  a  sponsored  basis 
on  the  ground  that  it  was  controversial, 
without  offering  time  on  a  sustaining  basis. 

The  Code,  however,  neither  suggests  nor 


Walker  to  Speak 

PAUL  A.  WALKER,  FCC  mem- 
ber, will  be  a  featured  speaker  at 
the  Third  Annual  Regional  Radio 
Conference  to  be  held  at  Stephens 
College,  Columbia,  Mo.,  Nov.  17, 
18  and  19.  He  will  speak  on  "The 
Government  and  Post-War  Radio." 
The  Assn.  of  Women  Directors  will 
highlight  the  conference  with  dis- 
cussions and  panels  on  "Radio  Pro- 
gramming for  the  Home  of  Tomor- 
row." 


implies  any  release  from  the  responsibility 
of  the  station  licensee  in  the  case  of  con- 
troversial material  to  give  free  time  for 
the  purpose  of  discussing  the  controversial 
subject.  There  is  no  language  nor  implica- 
tion in  the  Code  which  justifies  or  encour- 
ages a  radio  station  to  refuse  either  to  sell 
a  forum  type  program  or  give  time  for  the 
discussion  of  controversial  questions  in  the 
public  interest.  On  the  contrary,  the  Code 
highlights  very  pointedly  the  responsibility 
of  the  station  to  encourage  sponsored  for- 
ums and  to  give  time  for  the  discussion  of 
these  controversial  issues. 

In  the  opinion  of  the  NAB,  Station 
WHKC  should  have  considered  the  propriety 
of  broadcasting  this  program  on  sustaining 
time. 


KFBC  Control  Shift 

REQUEST  was  filed  with  the  FCC 
last  week  for  acquisition  of  control 
of  KFBC  Cheyenne,  Wyo.  by 
Cheyenne  Newspaper  Inc.  through 
purchase  of  175  shares  common 
stock  from  W.  A,  Corson  for  a 
total  of  $2375.  Sale  is  fulfillment  of 
an  optional  agreement  dated  Sept. 
27,  1941.  Stock  holdings  after  trans- 
fer would  be:  Cheyenne  Newspapers 
1400  sh,  W.  A.  Corson  500  sh,  Wil- 
liam C.  Grover  400  sh,  Bard  Ferrell 
250  sh. 


DuPont  Spots 

E.  I.  DUPONT  DE  NEMOURS 
&  Co.,  Wilmington,  Del.,  starting 
Oct.  30  and  in  November  will  spon- 
sor live  chain-break  announcements 
at  varving  intervals  for  5-star  anti- 
freeze on  WXYZ,  WAAT,  WTAM, 
WENR,  WJAS,  WFBR,  WEEI, 
WISN,  KYW,  for  three  weeks. 
Agency  is  BBDO  New  York. 


Censorship 

ACCUSATION  of  playing 
partisan  politics  to  the  hilt 
was  leveled  against  KOME 
Tulsa  by  an  irate  and  blas- 
phemous woman  listener  who 
called  H.  E.  Grimes,  general 
manager,  and  accused  him  of 
cutting  down  the  station's 
power  whenever  Gov.  Thom- 
as E.  Dewey  broadcast.  Mr. 
Grimes,  a  man  of  patience, 
explained  gently  that  the 
code  of  ethics  and  the  FCC 
do  not  permit  such  conduct 
even  when  desirable,  but  af- 
ter more  protests  in  equally 
vitriolic  vein  he  ended  the 
conversation  abruptly  with 
something  like  a  weakly  mut- 
tered "Perish  Forbid". 


OWI  PACKET,  WEEK  NOV,  20 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the  • 
week  beginning  Nov.  20.  OWI  transcriptions  contain  six  50-second  announcements  suitable 
for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  disc.  Tell  your  clients  , 
about  them.   Plan  schedules  for  best  timing  of  these  important  war  messages. 


STATION  ANNOUNCEMENTS 


WAR  MESSAGE 


NET- 
WORK 


Group 
KW 


Groop 
OI 


NAT.  SPOT 
PLAN 


PLAN 

AfF. 

Ind. 

A«f. 

Ind. 

Lire 

Sixth  War  Loan 

X 

X 

X 

X 

X 

Ceiling  Prices 

X 

Army  Nurse  Recruiting  

_  X 

Careless   Talk   ^ 

X 

X 

X 

X 

Hold   Prices  Down   

X 

X 

See  OWI  Schedule  of  War  Messages  135  for  names  and  time  of  programs  carrying  wai 
messages    under   National   Spot    and    Network  Allocation  Plans. 
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vortl;in/7 


Ingredients  of  a  newsbeat.  The 
engine  that  didn't  get  there,  Miss 
Virginia  Gain  of  KGW  whose 
alertness  got  the  story  through, 
and  the  Dewey  speech  in  Portland 
at  the  end  of  an  exciting  day. 


JOHN  W.  D  U  N  L  A  P 

PACIFIC  NORTHWEST  MANAGER  UNITED  PRESS 

SAYS.  ■  ."I  want  to  express  the  appreciation  of  the  United  Press  to  the  KGW 
operating  staff,  particularly  Miss  Virginia  Cain,  for  a  most  remarkable  incident  in 
news  reporting  and  alertness.  When  the  Thomas  E.  Dewey  special  train  on  its 
way  to  Portland  was  wrecked  at  Castle  Rock,  Washington,  on  September  19,  our 
reporter  on  the  special  got  a  telephone  line  through  to  KGW,  and  Miss  Cain  took 
down  in  shorthand  his  eyewitness  story  of  the  accident.  She  did  a  masterful  job 
of  taking  the  story,  then  phoned  it  to  the  U.P. 
office,  giving  us  a  brilliant  "beat".  Your  Miss 
Cain  made  it  possible  for  U.P.  to  give  the  first  ^Hi 
on-the-scene  story  of  one  of  the  all-time  major 
new^s  events  in  the  Pacific  Northwest.  It  is  a 
further  demonstration  of  the  alertness  and  the 
sound  news  judgment  of  the  w^hole  KGW  staff." 


PORTLAND,  OREGON 


REPRESENTED  N  A  T  I  O  N  A  (.  I  T 
BV    EDWARD    PETRY    &   CO.  INC 
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THE  FARMER 

GOES  TO  market; 

i  Certainly  the  Iowa  farmer  goes  to  market.  Why  not,  when  he's  produced 
I  589,992,000  bushels  of  corn,  147,150,000  bushels  of  oats,  37,314.000 
»  bushels  of  soy  beans,  etc.,  this  year?  He's  got  a  lot  to  sell! 

.  But  he  won't  go  to  market  with  a  little  basket ;  he  won't  be  wearing  top 
hat,  gloves,  and  cane.  Yet — some  self-called  '"farm  stations  '  out  here 
must  think  he  does.  Or  they  wouldn't  dare  program  as  they  do ! 

^  Frankly,  we  wouldn't  have  a  "farm  editor"  who  uses  night-club  gags 
and  spins  jive  records.  Our  farm  editor  must  know  his  livestock  and 
I  his  grain — must  be  able  to  interpret  market  reports.  This  is  just  good 

F  business  because  our  area  is  80%  rural — and  KMA  is  the  only  full-time 

'i 

:  farm  station  in  this  No.  1  Farm  Market. 

,  It's  good  business  for  you,  too,  when  you  use  KMA.  It  is  the  No.  1 
•  Farm  Station  in  this  area — your  No.  1  bet  whenever  you  have  a  selling 
)  job  to  do.  Our  schedules  are  crowded — but  we  still  love  requests  for 
:  availabilities  or  information.  Yes  indeed,  you'll  find  us  (or  Free  & 
■  Peters)  very  cooperative. 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


House  Committee  to  Resume 
Inquiry  Into  WMCA  Transfer 


Free  &  Peters,  Inc. 

Exelttiivt  ttatlon»l  Re^ientailvu 


HEARINGS  into  the  December 
1940  sale  of  WMCA  New  York  by 
Donald  Flamm  to  Edward  J.  Noble, 
now  Blue  Network  board  chair- 
man, will  be  reopened  Nov.  21  by 
the  House  Select  Committee  to  In- 
vestigate the  FCC,  Chairman  Clar- 
ence F.  Lea  (D-Cal.)  disclosed  last 
week  on  his  return  to  Washington 
after  a  rest  in  West  Virginia. 

Among  the  early  witnesses  ex- 
pected to  be  called  are  FCC  Chair- 
man James  Lawrence  Fly  and  Com- 
missioners Paul  A.  Walker  and 
Norman  S.  Case,  for  whom  sub- 
penas  have  been  issued.  Other 
witnesses  likely  will  include  Mr. 
Noble,  Mr.  Flamm,  Thomas  G.  Cor- 
coran, former  White  House  con- 
fidant; William  J.  Dempsey  and  Lt. 
Comdr.  William  C.  Koplovitz, 
Washington  counsel  wVio  repre- 
sented Mr.  Noble  before  the  Com- 
mission in  the  acquisition;  Warren 
Snow,  Harry  Cushing  and  John 
Curtis,  brokers  representing  Mr. 
Noble;  Donald  S.  Shaw,  former 
vice-president  and  general  manager 
of  WMCA  and  now  radio  director 
of  Geyer,  Cornell  &  Newell;  Leslie 
E.  Roberts,  former  public  relations 
counsel  of  the  station,  and  charles 
S.  Guthrie,  one  of  Mr.  Noble's  at- 
torneys. 

'Whitewash'  Charge 

Subpenas  had  been  issued  for 
all  the  witnesses  prior  to  the  first 
hearing  last  February.  It  was 
postponement  of  the  WMCA  inves- 
tigation, pending  litigation  in  the 
New  York  courts,  that  led  to  the 
resignation  of  Eugene  L.  Garey, 
Committee  general  counsel,  who 
bitterly  denounced  Chairman  Lea 
and  the  other  Democratic  members, 
Reps.  Edward  J.  Hart  (N.  J.)  and 
Warren  G.  Magnuson(  Wash.)  and 
charged  them  with  "whitewashing" 
the  probe. 

Following  the  two-day  hearing 
early  last  February,  during  which 
Mr.  Flamm  told  a  story  of  being 
"coerced"  into  selling  the  station 
through  belief  that  the  FCC  would 
not  renew  his  license,  Franklin  S. 
Wood,  attorney  for  Mr.  Noble, 
wrote  the  Committee,  then  wired 
its  members,  protesting  that  to  con- 
tinue the  hearings  would  be  un- 
fair, inasmuch  as  Mr.  Flamm  had 
brought  suit  in  the  New  York  Su- 
preme Court.  This  suit  is  still 
pending. 

On  Feb.  16  the  three  majority 
members  voted  unanmiously,  on 
motion  of  Rep.  Hart,  to  postpone 
the    hearings    pending    the  New 


Chicago  Fund  Aid 

ALL  EXCEPT  three  Chicago  sta- 
tions combined  facilities  and  of- 
fered a  full  hour  simultaneously  to 
the  Community  and  War  Fund  of 
Metropolitan  Chicago  on  Oct.  15 
for  a  presentation  of  a  variety 
and  dramatic  program  depicting 
activities  of  the  Fund.  Program, 
which  was  presented  in  coopera- 
tion with  AFRA,  AFM  and  other 
unions,  carried  an  appeal  for  do- 
nations to  the  Fund  and  was  broad- 
cast on  the  following  Chicago  sta- 
tions: WBBM  WCFL  WENR 
WGES  WSBC  WGN  WIND 
WMAQ  WHFC  WAAF  WAIT 
WEDC  WJJD. 


York  litigation.  The  minority 
members.  Reps.  Richard  B.  Wiggle- 
worth  (Mass.)  and  Louis  E.  Miller 
(Mo.),  issued  a  joint  statement 
charging  the  majority  with  "white- 
washing" the  investigation.  They 
carried  the  fight  to  the  floor  of 
the  House,  where  all  five  members 
"fought  it  out"  with  vitriolic 
speeches. 

When  the  WMCA  investigation 
was  postponed  Chairman  Lea  said: 
"The  issue  is  not  whether  we  are 
going  to  investigate  the  WMCA 
sale;  the  point  is  when." 

Hearings  later  were  resumed 
with  Han-y  S.  Barger,  chief  in- 
vestigator, as  acting  general  coun- 
sel and  in  April  John  J.  Sirica  was 
appointed  general  counsel  by  a  .3-2 
vote.  All  wounds  of  dissension 
within  the  Committee  apparently 
healed,  however,  as  Mr.  Sirica 
took  hold. 

Since  hearings  have  been  in  i-e- 
cess  from  early  September  the 
Committee  staff,  under  Mr.  Sirica's 
supervision,  has  been  working  on 
various  phases  of  the  FCC  probe, 
including  the  WMCA  sale.  « 


Call  Letters  Changed  t 

CONSENT  was  granted  by  the 
FCC  last  week  to  KOBH  Rapid. 
City,  S.  D.,  to  change  call  letters 
to  KOT.\  and  likewise  WCLE 
Cleveland  to  change  its  call  to 
WHKK.  KRNT  Des  Moines  was 
granted  permission  to  change  its 
corporate  name  from  Iowa  Broad- 
casting Co.  to  Cowles  Broadcasting 
Co. 


CFPL  Granted  5,000  w 

CFPL  London,  Ont.  has  been  notified 
by  Walter  A.  Rush,  Controller  of  Ra- 
dio, Dept.  of  Transport,  Ottawa,  of 
permission  to  increase  power  from  1,- 
000  w  to  5,000  w  under  Havanna 
Treaty  allocations.  Similar  grants 
have  been  made  to  a  number  of  other 
stations  [Broadcasting,  Sept.  25]. 


WOW  Ad 

WHEN  Union  Pacific  R.  R. 
decided  to  switch  its  program 
Your  America  from  NBC  to 
Mutual,  WOW  Omaha,  the 
NBC  outlet  there,  took  a  full 
page  ad  in  the  Omaha  World 
Herald  to  explain  the  switch 
and  pointed  out  that  WOW 
would  continue  to  produce  the 
show.  John  J.  Gillin  Jr.,  WOW 
president  who  signed  the  ad, 
told  readers  that  Union  Pa- 
cific had  switched  to  get  the 
Sunday  afternoon  time  when 
more  Union  Pacific  employes 
could  hear  the  program,  which 
went  on  NBC  at  5  p.m.,  and 
because  it  caused  conflict  with 
network  football  games. 
WOW  will  continue  to  pro- 
duce Your  America,  the  ad 
stated,  under  direction  of 
Lyle  DeMoss,  WOW  program 
manager,  with  WOW  talent 
and  technicians.  Mr.  Gillin 
pointed  out  that  this  was 
done  in  order  to  keep  pro- 
duction of  the  show  in  Omaha, 
where  Your  America  will  be 
heard  on  KBON. 


Page  32    •    October  30,  1944 


BROADCASTING    •    Broadcast  Advertising 


Snow  in 
September*  ♦ . . 


....  down  South 


Intermittent  acres  of  white  sprinkle  the 
vast,  green,  rolling  Piedmont . . .  come  Septem- 
ber. Cotton  is  the  Piedmont's  largest  money  crop. 

27,500,000  baled-pounds  of  America's 
staple  fiber  are  picked  in  Spartanburg  County 
alone  each  year,  while  from  the  16-county 
WSPA  primary  area  flows  a  large  part  of  the 
entire  U.  S.  cotton  supply. 

But  the  Piedmont's  wealth  isn't  vested  in 
cotton  alone.  Textiles,  plastics  and  wood  indus- 


tries, plus  affluent  agriculture  make  this  16- 
county  rolling -land  an  advertiser's  paradise. 
A  paradise  that  is  one  of  the  best -balanced 
sections  in  the  entire  country. 

WSPA  swings  the  balance  your  way. 


WSPA 


SPARTANBURG, 
 SOUTH  CAROLINA 

5000  watts  day,  1000  watts  night,  950  kilocycles 
Home  of  Camp  Croft  Represented  by  HoUingberry 


AlstcltandUin^  &  J^tomotion 

Tom  Mix  Party — WBT  Booklet — Lever  Contest 
NBC  Brochure — WTOP  Phony  Dough 


3EIGINATED  by  WOR  New- 
York,  a  gala  salute  to  the 
Mutual  program   Tom  Mix 
and  his  Sharp  Shooters  was 
broadcast  on  MBS'  Rainbow  House 
and    32    other    Mutual  stations 
joined   in   staging  simultaneously 
studio  "Kid"  parties  as  a  phase 
of  the  contest  for  the  best  promo- 
tion of  Mutual  juvenile  programs. 
.Contest  is  under  the  auspices  of 
.  Ralston-Purina,  St.  Louis,  sponsor 
of  Tom  Mix  on  204  MBS  stations, 
Monday  thru  Friday,  5:45-6  P.M. 
Company  is  offering  a  total  of  a 
million  dollars  in  E  Bonds  to  the 
'.  Mutual  affiliate  which  in  the  six- 
month  period  ending  March  1,  1945, 
;  does  the  best  job  in  promoting  list- 
,  ening  audiences  for  the  network's 
■,  child  shows  or  the  sale  and  distri- 
•bution  of  products  advertised. 


WBT  Booklet 

FEATURING  "cut-out"  type  of 
characters  as  illustrations  to  ac- 
company text,  latest  promotion 
booklet  of  WBT  Charlotte,  N.  C.  is 
titled  "How  to  Be  a  Success  in  the 
South".  Presentation  of  data  of  in- 
terest to  the  radio  advertiser  and 
of  WBT's  coverage,  booklet  con- 
cludes WBT  to  be  "the  South's  best 
salesman". 


Lever  Contest 

LEVER  Bros.,  Cambridge,  is  using 
its  Swan  Soap  programs  Burns 
and  Allen  and  Bright  Horizon  on 
CBS  to  build  up  consumer  interest 
in  a  "Name  the  Swan"  contest. 
Firm  is  offering  cash  prizes  to 
those  who  supply  a  first  name  for 
"Mama  Swan"  and  complete  the 
sentence  "I  like  Swan  Soap  better 

because   "  Extensive  space 

advertising  is  being  used  to  pro- 
mote the  contest.  Agency  is  Young 
&  Rubicam,  New  York. 

Sponsor  Invitation 

TO  SELL  a  thrice-weekly  musical 
quarter-hour  on  CKEY  Toronto, 
June  Ellis,  singing  star,  sent  out 
personal  hand-viritten  invitations 
to  advertising  agencies  in  Toronto 
and  Montreal,  "to  arrange  a  date 
with  you  at  580  on  your  dial".  The 
letter  was  personal,  telling  the 
singer's  musical  education  and  qual- 
ifications, and  adding  as  a  post- 
script the  fact  that  the  program 
was  open  for  sponsorship. 

Blue  Booklet 

LATEST  Blue  Network  promotion 
piece,  which  consists  of  a  collec- 
tion of  offset  reproductions  of  mag- 
azine and  trade  journal  formats  in 
which  Blue  ads  are  to  appear,  en- 
deavors to  show  how  the  Blue  is 
attempting  to  reach  more  than 
500,000  businessmen  through  the 
use  of  the  variety  of  trade  jour- 
nals and  papers.  Introductory  page 
copy  says  "You  can  buy  national 
network  radio  programs  for  your 
local  use." 

WINN  Flyer 

BEARING  the  caption  "WINNers 
ALL",  WINN  Louisville  has  issued 
a  listener  promotion  piece  printed 
in  dark  blue  ink  on  light  blue,  legal 
size  paper  listing  the  "offerings" 
of  WINN,  Blue  outlet  in  Louisville, 
under  titles  of  Music,  Drama, 
News,  Comedy,  and  Variety.  Flyer 
will  be  repeated  quarterly  with 
copies  of  the  first  issue  distributed 
through  the   local   Radio  Council 

Booth  at  the  Kentucky  State  Fair. 

*  * 

NBC  Brochure 

NBC  Spot  Sales  has  issued  a  bro- 
chure showing  promotion  for  Mary 
Margaret  McBride's  10th  anni- 
versary on  WEAF  New  York. 
Brochure  shows  crowds  at  Madi- 
son Square  Garden,  quotes  and 
tear  sheets,  reproduced  in  offset, 
from  trade  papers  and  magazines 
of  general  circulation  which  car- 
ried stories  about  the  event,  and 
copy  on  how  WEAF  wins  listen- 
ers and  influences  product  sales. 

Ziv  Brochures 
FIVE  brightly  colored  brochures 
have  been  prepared  by  Frederic 
W.  Ziv  Co.,  Cincinnati,  to  promote 
transcribed  program  series  offered 
by  the  company.  Being  sent  to 
agencies  and  advertisers,  booklets 
cover  Calling  All  Girls,  Korn  Kob- 
blers,  Songs  of  Good  Cheer,  Man- 
hunt and  Parents'  Magazine  on  the 
Air. 


Advance  Schedules 

TO  A  NATIONWIDE  list  of  music 
educators  and  leaders  of  community 
music  club  activities.  General 
Motors  Corp.,  New  York,  has 
started  monthly  distribution  of  ad- 
vance schedules  and  program  notes 
on  its  NBC  program  General 
Motors  Symphony  of  the  Air.  Four- 
page  pamphlet  contains  news  and 
feature  material  on  Arturo  Tos- 
canini,  Frank  Black,  and  various 
guest  conductors  for  the  1944-45 
season.    Agency  is  Arthur  Kudner 

Inc.,  New  York. 

*  *  * 

WTOP  Phony  Dough 

LATEST  promotion  stunt  of 
WTOP  Washington,  conceived  by 
Howard  Stanley,  WTOP  publicity 
head,  is  a  simulated  $1,000,000  bill, 
done  in  offset,  showing  Jimmy 
Durante  in  the  center,  Arthur  God- 
frey on  the  left  and  Arch  McDon- 
ald to  the  right.  All  three  are  CBS- 
WTOP  headliners.  Copy  on  the  biH 
reads:  "One  Million  Dollars  Worth 
of  All-Star  Radio  Talent  on  Wash- 
ington's Top  Station." 

*  *  * 

KLZ  Folder 

NEWEST  "Denver  Delivers"  pro- 
motion brochure  issued  by  KLZ 
Denver  points  out  the  "mountains 
of  strategic  materials"  produced 
by  Colorado's  mines,  presenting 
pictures  of  extracting  operations 
and  facts  on  wealth,  quantity  and 
variety  of  minerals  obtained  in  the 
KLZ  area.  Printed  in  three  colors 
on  heavy  paper,  folder  stresses  the 
CBS  outlet's  theme,  "KLZ  Delivers 
the  Denver  Market". 

WNOE  Brochure 

EXTRA  large  promotion  booklet 
has  been  issued  by  WNOE  New 
Orleans  with  the  addressee's  name 
inked  in  on  the  cover.  First  page 
features  the  market  of  the  area, 
and  following  pages  feature  the 
staff,  public  service,  news,  the  net- 
woi-k,  national  picture,  sports  and 
exclusive  features  carried  by 
WNOE.  Book  is  illustrated 
throughout. 

CKAC  Brochure 
TO  HELP  promote  the  following 
of  Alec  Dupont  Features,  CKAC, 
the  Columbia  station  in  Montreal, 
has  issued  a  promotion  brochure 
in  black  and  white  giving  the  radio 
background  of  Alexandi^  Dupont, 
who  is  on  the  air  five  times  a  week 
with  such  popular  French-Cana- 
dian shows  as  Le  Coeur  Dispose,  Le 
Carnet  de  la  Menagere,  and  Actual- 
ities Hollywood. 

*  *  * 

WLIB  Promotion 

TO  ANNOUNCE  change  in  own- 
ership, WLIB  Brooklyn  is  running 
full  and  half-page  ads  in  12  trade 
papers  announcing  Mrs.  Dorothy 
S.  Thackrey's  purchase  of  the  sta- 
tion. All  eight  New  York  papers 
are  scheduled  to  run  advertise- 
ments announcing  sale  and  heavy 
promotion  schedule  is  being  read- 
ied by  Moss  Assoc.,  WLIB  agency. 

Reference 

CANADIAN"  PRESS  and  its  radio 
subsidiary,  Press  News  Ltd.,  Tor- 
onto, has  distributed  to  radio  sta- 
tions a  "Reference  Diary  of  Five 
Years  of  War,  1939-44."  Events  of 
the  years  are  broken  up  into  world 
events  and  Canadian  news  events 
and  with  Jan.  1,  1939  and  run  to 
September  17,  1944. 


MOTHeR  LODE 

That  part  of  the  California  Central  Valleys 
area  known  for  its  rich  gold  yield,  where  gold 
actually  runs  in  its  streams  and  rivers,  has  long 
been  known  as  the  "Mother  Lode"  region. 
This  area  still  produces  a  large  part  of  Cali- 
fornia's wealth. 

But  today  a  greater  source  of  wealth  lies  in 
the  rich  crop  yield,  producing  the  highest 
farm  income  in  the  world — $8,797  per  farm. 

The  B«eli*ta  area,  is  a  part  of  the  Central  Valleys  and  West- 
em  Nevada,  a  41  county  area  which  is  covered  thoroughly 
by  no  other  station  or  combination  of  stations. 

WHAl  IS 


Paul  H. 
RAYMER  CO. 
National 
Representative 


Not  a  regional  network  but  a 
group  of  long-established  key 
stations,  each  the  favorite  in 
its  community  .  .  .  combined* 
CD  a  new  basis  for  National 
spot  business. 
'See  McClatcby  ^uUte  rate  list- 
ing JirsI  under  California  in 
Standard  Rale  and  Data. 


McCtatchy 
Broadcasting 
Company 


Sacramento,  California 


MHO 
KOH 

STOCKTON -Km 

misNO-nm 
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FROM  POINT  PARK  ON  LOOKOUT  MOUNTAIN 


TLJIGH  above  the  winding  Tennessee 
River,  from  the  Adolph  S.  Ochs 
Observatory  and  Museum,  the  city  of 
of  Chattanooga  stretches  out  deep  into  the 
horizon. 

This  historic  Point  Park  on  Lookout 
Mountain  overlooks  the  site  of  the  Battle- 
field of  Chattanooga,  where  occurred  one 
of  the  epic  battles  in  American  History. 

Today,  Chattanooga  is  covered  by  a 
more  compelling  force  than  this  single  anti- 
quated cannon.  That  force  is  WDOD,  the 

ON    THE  GREAT  LAKES  OF  THE  SOUTH 

IN    THE  HEART  OF  THE  TVA  POWER  EMPIRE 


FIRST  station  in  Chattanooga  .  .  .  the 
station  that  has  been  out  in  front  in  this 
great  market  since  1925  (the  beginning  of 
radio  in  Chattanooga). 

/i^lNx^  ^  HOOPER-DOOPER 
HOOPER!  (Meaning 
Clear  Cut  Superiority) 


C.  E.  HOOPER,  Inc. 

MIDWINTER  1944 
STATION  LISTENING  INDEX,  DHATTANOOGA,  TENN. 

"C"  O+hers 

26.6 


WDOD  -B' 
48.2  24.1 


MORNING  INDEX 

(8  TO  12  P.M.) 

AFTERNOON  INDEX  45.9    25.1  27.7 

(12  TO  i  P.M.) 

EVENING  INDEX       43.2    35.5  19.3 

(A  TO  10:30  P.M.) 


I.I 

1.3 
2.0 


WDDI] 

WHERM  NATURE  AND  INDUSTRY  JOIN  HANDS  ^ 


CBS 

FOR  CHATTANOOGA 
5,000  WATTS  DAY  AND  NIGHT 

National  Representatives 
PAUL  H.  RAYMER  CO. 
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The  Confidence  ot 
One  Man  in  Another 


Mueh  more  lhan  a  business  deal  is  involved  between  Ihese 
Iwo  gentlemen.  There  is  strength  and  skill  from  years  of 
jaraclice.  But  above  all  there  is  the  confidence  of  one  man 
in  another.* .  :  : 'V  v  ■  "  . 


The  same  quality  of  personal  confidence  is  the  basic  element 
of  our  business.  It  is  a  confidence  based  on  the  character 
^%nd  ability  of  the  people  in  our  organization.  . 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YbiTK  •  DITROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


Storm  Signals 

THESE  are  jumpy  days  for  radio.  In  addition 
to  coverage  of  a  war  on  foreign  lands  and 
seas,  there's  the  political  war  at  home.  On 
slightest  provocation,  a  committee  here  or  a 
league  there  will  scurry  to  the  FCC  to  complain 
about  unfair  treatment,  sponsor  identity  or  un- 
warranted censorship. 

All  that  will  be  over  with  the  elections  Nov. 
7.  But  there  will  be  battle  scars  and  hang- 
overs. There's  the  issue  agitated  largely  by 
UAW-CIO  about  the  NAB  Code,  dumped  over- 
board by  CIO  because  it  had  picked  a  bad 
case  in  WHKC  Columbus,  which  happened  to 
be  one  of  the  few  stations  which  sold  time  to 
labor  unions. 

How  deep  an  impression  has  the  "equal 
time"  issue  raised  by  CIO  made  upon  cer- 
tain members  and  minions  of  the  FCC  ?  Will 
there  be  any  further  efforts  toward  setting 
aside  of  time  for  discussion  of  controversial 
issues?  Will  the  pressure  groups,  or  the  ex- 
tremists on  the  FCC  attempt  to  use  the  back- 
door to  accomplish  that  which  has  been  denied 
them  by  the  front  door? 

Many  broadcasters  will  recall  the  battle  for 
the  allotment  of  "fixed  percentages"  of  time 
for  educational,  religious  and  other  noncom- 
mercial pursuits  provoked  during  consideration 
of  the  Couzens  Bill  in  the  Senate  in  1933.  The 
Hatfield  Amendment  would  have  required  that. 
It  was  killed,  however,  because  Congress  was 
convinced  that  ample  time  was  being  accorded 
these  groups  under  Radio  by  the  American 
Plan. 

Today  there's  a  different  approach.  The  edu- 
cators are  clamoring  for  FM  facilities  of  their 
owTi,  and  probably  will  get  them.  CIO  has 
talked  about  getting  in  on  the  ground  floor  of 
FM,  but  evidently  is  not  serious  about  it,  pre- 
ferring to  have  free  time  from  established 
stations  where  they  can  get  a  conditioned, 
loyal  audience. 

Hearings  are  scheduled  before  the  FCC  Nov. 
10  on  the  sponsor  identity  issue.  The  hearing 
was  motivated,  not  by  failure  of  commercial 
sponsors  properly  to  identify  programs,  but 
by  labor  unions  protesting  the  transcribed 
broadcast  series  of  the  National  Assn.  of  Manu- 
facturers. NAM  offered  these  as  sustaining 
features.  Many  stations  unwittingly  or  fool- 
ishly used  them  without  making  crystal  clear 
that  they  were  produced  by  NAM. 

The  point  we're  attempting  to  make  is  that 
these  developments,  however  innocuous  they 
may  appear,  require  attention.  Broadcasters 
may  be  too  busy  doing  a  war  job  to  be  both- 
ered, but  the  pressure  groups  have  stepped  up 
their  pace  on  the  Washington  front.  CIO-PAC 
already  has  established  its  own  "national  radio 
monitoring  system"  to  check  network  and 
station  broadcasts.  It  proposes  to  shout  long 
and  loud  when  it  feels  that  it  has  suffered  dis- 
crimination. It  will  resolve  all  doubts  in  its 
favor. 

So  far,  these  are  only  storm  signals.  Much 
will  depend  on  the  outcome  of  the  elections, 
but  whatever  way  it  gots,  the  pressure  groups 
v/ill  follow  through  unless  the  broadcaster  has 
a  cogent,  clear-cut  case  prepared. 


Unsung  Hero 

RADIO,  we  judge,  has  produced  its  quota  of 
heroes  in  this  World  War  II.  More  of  them  are 
unsung  than  decorated.  But  all  of  them  do  not 
hold  military  rank — witness  those  with  OWI's 
overseas  service,  the  Office  of  Strategic  Serv- 
ices, Red  Cross,  nets  and  news  associations. 

The  story  is  out  on  one  of  these  heroes.  He 
is  Morrie  Pierce,  the  ingenious  engineer  who 
doesn't  stop  at  engineering.  He  has  been  com- 
mended twice  since  the  war  began.  His  first 
conquest  was  the  surrender  by  radio  of  the 
Italian  Fleet  13  months  ago,  when  he  broad- 
cast the  surrender  terms  on  the  international 
distress  frequency,  having  retuned  a  hay-wire 
transmitter  by  round-the-clock  mathematical 
measurements  and  manual  labor. 

Now  Morrie  is  officially  commended  by  an- 
Army  Colonel  for  his  ingenuity  in  working  out 
the  capture  of  Radio  Luxembourg  intact,  in 
advance  of  occupation  of  the  Duchy  by  Allied 
forces.  He  simply  talked  an  Allied  general 
into  lending  him  a  convoy  of  tanks  (part  of  an 
armored  division)  and  surrounded  the  station, 
to  take  it  unmolested.  The  150  kw  station  now 
is  being  used  by  the  Allies  for  psychological 
warfare.  It  lays  down  a  primary  sipnal  vir- 
tually throughout  Germany. 

Morrie,  who  is  on  leave  from  his  post  as 
vice-president  in  charge  of  engineering  of  the 
Richards  stations  (WGAR  WJR  KMPC), 
probably  would  say  it  was  all  in  line  of  duty. 
OWI  officials,  however,  pi-aise  Mr.  Pierce  for 
his  "imagination"  and  "a  conception  of  his  job 
which  goes  far  beyond  his  immediate  duties  as 
an  engineer." 

Congress  can  bestow  decorations  upon  ci- 
vilians. For  his  attainments  in  foreign  theatres 
in  this  war,  we  respectfully  suggest  that  the 
Congressional  Medal  of  Honor,  or  the  Special 
Medal  of  Congress  be  bestowed  upon  Robert 
Morris  Pierce. 


Upstairs  or  Down? 

FOR  MANY  weeks  furious  controversy  has 
raged  over  television  allocations.  Should  the 
new  video  art  go  "upstairs"  in  the  spectrum, 
where  admittedly  delay  would  be  entailed,  or 
should  it  remain  "downstairs"  on  pre-war  as- 
signments where  production  could  begin  as 
soon  as  war-imposed  freezes  are  thawed. 

That's  one  of  the  knottiest  of  the  allocation 
problems  before  the  FCC.  Most  manufacturers, 
with  heavy  investments  in  plant  and  equipment 
for  producing  pre-war  designs,  want  the  lower 
channels.  Many  broadcasters,  including  cer- 
tain networks,  see  only  a  manufacturers' 
Shangri-La  in  using  the  pre-war  standards.  It 
depends  upon  whose  economic  ox  is  gored. 

One  thing  is  evident.  Prompt  television 
manufacture  will  open  a  tremendous  industry 
— a  billion-dollar  one — creating  jobs  for  thou- 
sands of  returning  veterans.  Demonstrations 
of  low-band  television  have  been  most  favor- 
ably received  by  experts  in  public  opinion, 
advertising  and  the  arts. 

Assuming  the  channels  are  there,  we  string 
along  with  the  proposals  for  a  dual  system — 
both  low  and  high  channels — but  with  clear 
and  unvarnished  public  notice  (which  should  be 
obvious  anyway)  that  the  "downstairs"  tele- 
vision may  be  supplanted  by  a  higher-definition 
"upstairs"  system  to  come. 


MAJ.  EDGAR  HERBERT  FELIX 


EARLY  in  the  game— back  in  1923— Ed 
Felix  learned  that  "listening  is  the  prod- 
uct of  both  program  and  delivery."  One 
can't  be  measured  without  the  other. 
He  learned  that  lesson  with  some  little  pain. 

One  night  a  few  months  after  V/EAF  New- 
York  had  started  its  pioneer  operations  in  1923. 
a  program  was  arranged  by  AT&T  for  an  in- 
terview with  long-distance  operators  all  over 
the  country,  carried  over  the  telephone  lines 
to  WEAF.  From  there  it  was  to  be  sent  by 
radio  to  an  auditorium  in  Pelham  18  miles 
away,  where  the  first  Western  Electric  public 
address  system  was  installed.  An  audience  of 
close  to  3,000  crowded  the  hall. 

The  prospective  listeners  eagerly  awaited 
the  sounds  that  were  to  make  radio  history. 
But  there  were  no  sounds.  Ed  Felix,  who  was 
WEAF's  promotion  and  public  relation  man- 
ager, went  out  on  the  stage  and  talked  until 
his  throat  was  dry,  waiting  for  the  engineer 
at  the  receiver  to  report  clear  reception  from 
WEAF,  just  18  miles  away. 

"All  we  can  get  is  a  weak,  fading  signal", 
the  engineer  whispered  to  him.  "Keep  talk- 
ing". Finally  a  shaky  bit  of  the  program  came 
through  from  WCAP  (now  WRC  Washington), 
but  the  WEAF  part  was  a  fiasco. 

"There  was  the  audience,  tangibly  before  me. 
The  program  they  wanted  to  hear  was  some- 
where on  the  airwaves,  but  without  a  strong 
enough  signal,  we  had  nothing,"  Maj.  Felix 
says.  "I  knew  then  that  field  strength  in- 
tensity must  be  measured  in  order  to  determine 
definitely  where  an  audience  may  be  expected. 
Without  that  knowledge,  the  best  programs 
on  the  air  can  go  to  waste." 

From  this  idea,  Ed  Felix  began  working  on 
field  intensity  surveys  culminating  in  1935  in 
the  establishment  of  Radio  Coverage  Reports 
Service.  The  first  field  strength  survey  of  a 
broadcasting  station  ever  made,  according  to 
Maj.  Felix,  was  to  establish  WEAF  coverage. 

Radio  Coverage  Reports  are  based  on  meas- 
urement of  signal  strength  but  they  also  de- 
fine the  market  area  of  a  broadcasting  station. 
Field  intensity  measurements  are  important  as 
a  means  of  area  definition  when  used  in  rela- 
tionship to  market  and  audience  surveys  and 
due  consideration  is  given  to  the  prevailing 
service  standard. 

Two  years  of  experiments  in  the  field,  test- 
ing endTess  signals  with  the  instruments  in 
his  car,  formed  the  foundation  of  the  Re- 
ports when  they  were  officially  made  available 
in  1935.  His  findings  have  been  of  great  value 
to  stations,  agencies  and  prospective  adver- 
tisers, to  networks  and  in  the  preparation  of 
FCC  testimony.  Ed  Felix  believes  he  was  the 

(Continued  on  page  iO) 
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...one  reason  uihy 

WTMI  IS  WISCONSIN'S  LEADING  STATION 


To  the  outstanding  array  of  NBC  programs,  WTMJ  adds  a 
liberal  portion  of  outstanding,  well  planned  local  programs. 
These  local  programs  are  a  vital  part  of  WTMJ's  service  to 
Wisconsin.  They  take  advantage  of  local  preferences. 

An  imposing  list  of  advertisers  have  found  WTMJ  local 
programs  are  a  key  to  increased  consumer  acceptance. 


WTMJ  local  programs  are  soundly  planned  and  well  exe- 
cuted. They  bring  to  Wisconsin  listeners  the  type  of  radio 
shows  they  want  and  need.  Listeners  in  turn  have  made 
WTMJ  far  and  away  Wisconsin's  most  popular  station. 
Little  wonder  then  that  you  must  include  WTMJ  in  your 
radio  plans  if  you  want  to  reach  the  fertile  Wisconsin  market. 


WTMJ 


m  m[mm[  mmi  sifliion 

BASIC  N.B.C.  EDWARD  PETRT  AND  CO.,  INC.,    NATIONAL  REPRESENTATIVES 
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''BETH"  BLACK 


MEDIA  DIRECTOR 
The  Joseph  Katz  Co. 

New  York  City 


"I  can't  say  anything 
about  spot  broadcasting 
that  it  hasn't  already 
proved  for  itself.  At  oar 
agency  we've  used  a  lot 
of  it  for  a  long  time." 


we  agree  100% 


In  just  27  words  this 
femme  timebuyer,  who 
spots  a  lot  of  advertising 
in  the  markets  she  wants, 
on  the  stations  she  wants, 
has  covered  a  many 
thousand  word  subject. 


General  Mgr. 


KTUL 

a5000   Sales -Productive 
Watts  in  Tulsa  ) 


CBS    .    Free  &  Peters,  l^^ici 


Our  Respects  to 

{Continued  from  page  38) 
first  expert  to  testify  before  the 
Federal  Radio  Commission  (pre- 
decessor of  the  FCC)  on  field 
strength  intensity  measurements 
made  with  the  engineer's  own  field 
strength  equipment. 

In  1927  he  appeared  before  the 
FRC  and  submitted  a  plan  which 
was  later  adopted  for  broadcast 
allocations  providing  four  classes 
of  stations — clear  channel,  high- 
power  and  low  power  regionals  and 
locals. 

That  same  year,  1927,  McGraw- 
Hill  published  his  book  Using  Radio 
in  Sales  Promotion.  The  plan  set 
forth  in  the  chapter  titled  "Scien- 
tific Appraisal  of  Station  Values" 
is  strikingly  similar  in  basic  aspects 
to  the  present  outline  of  the  NAB 
Radio  Bureau  of  Circulations 
[Broadcasting,  Sept.  18]. 

There  should  be  "a  definitely  or- 
ganized system  of  station  valuation, 
based  upon  program  standards, 
power  and  audience,"  the  chapter 
states.  "It  might  lead  to  the  for- 
mation of  a  single  organization, 
performing  the  same  service  for 
broadcasting  that  the  Audit  Bu- 
reau of  Circulations  does  for  the 
publishing  field.  Such  an  organiza- 
tion might  establish  an  arbitrary 
figure  of  merit  for  every  broadcast- 
ing station,  based  upon  field- 
strength  measurement  surveys, 
house-to-house  canvasses,  and  pop- 
ulation studies.  From  '27  to  '32  he 
edited  the  radio  section  of  Adver- 


tising &  Selling,  and  also  work- 
ed on  his  next  book.  Television,  Its 
Present  and  Future,  published  by 
McGraw-Hill  in  1931. 

Then  in  1935  he  established  his 
Radio  Coverage  Reports,  analyzing 
radio  service  to  cities  of  over  25,- 
000  population  all  over  the  U.  S. 
Ed  Felix  claims  he  has  literally 
given  up  his  freedom  for  these  Re- 
ports. 

They  have  landed  him  and  his  co- 
workers in  some  of  the  best  jails 
in  the  country.  Because  the  police 
have  misinterpreted  his  intentions 
when  they  have  seen  his  car  with 
the  strange  equipment  going  out 
to  remote  sections  and  testing  sig- 
nals, they  have  often  whisked  him 
off  to  the  nearest  precinct.  The  sit- 
uation was  especially  bad  just  after 
the  war  started  and  the  spy  scare 
was  widespread. 

Ed  Felix  was  born  on  March  29, 
1898.  He  attended  the  Columbia 
School  of  Journalism,  Yale's  Shef- 
field Scientific  School  and  New 
York  U.  In  1918  he  joined  the 
Army,  and  was  assigned  to  the  Sig- 
nal Corps  radio  engineering  and 
development  section. 

In  the  Signal  Corps  he  became 
aware  of  direction  finding  and 
measuring  signal  strength.  He  was 
sent  to  Signal  Corps  Officers  Train- 
ing School  and  emerged  with  the 
qualifications  of  a  second  lieu- 
tenant but  no  commission.  The  war 
was  over. 

After  that  he  did  technical  radio 
consulting  and  freelance,  writing. 


He  was  with  WEAF  two  years, 
then  in  1924  went  with  N.  W.  Ayer 
&  Son  doing  publicity  and  technical 
radio  writing.  Two  years  passed 
with  the  agency  and  he  returned  t/j 
consulting  and  more  experimenta- 
tion with  field  strength  measure- 
ment. 

World  War  II  put  a  temporary 
halt  to  his  Radio  Coverage  Re- 
ports. Ed  Felix  was  commissioned 
a  captain,  again  in  the  Signal 
Corps,  early  in  1942.  In  June  of 
the  next  year  he  was  sent  to  the 
Central  Pacific.  Since  then  Maj. 
Felix  has  been  to  practically  every 
one  of  our  bases  in  the  Central 
and  Southern  Pacific,  working  with 
aircraft  navigation  equipment  in 
the  VHF  communications  field,  and 
also  with  allocations  in  the  high- 
frequency  bands.  He  is  now  as- 
signed to  Gen.  MacArthur's  head- 
quarters in  SWPA. 

He  calls  Arlington,  Va.  home, 
where  he  lives  with  his  wife,  Lil- 
lian, and  their  daughter,  Joan 
Louise,  15.  He  holds  membership 
in  the  Institute  of  Radio  Engineers, 
Radio  Club  of  America,  City  Club 
of  New  York,  Advertising  Club  of 
New  York,  and  is  on  the  board  of 
advisors  of  the  National  Radio  In- 
stitute. 

Though  he  says  cabinet  making 
and  instrument  construction  are 
his  hobbies,  they  are  but  a  by- 
product of  the  "hobby"  of  his  Re- 
ports, to  which  he  has  devoted  him- 
self with  the  true  scientist's  single- 
minded  purpose.  J 


YOU  DON'T  DIVIDE  THE 
AUDIENCE  HERE! 


CBS 


5000  WATTS 


960  KC 


Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


Southwest  Virginia  is  covered  by 
one  radio  station  only — WDBJ  at 
Roanoke. 

WDBJ  gives  you  118,921  listening 
families — as  many  actual  listeners 
as  many  big-city  50,000-watter8 
which  must  divide  their  "potential" 
audience  with  two  or  three  other 
stations ! 

You  can  add  WDBJ  and  get  this 
big  actual  market  at  a  real  bargain 
— the  cost  for  a  Class  B  quarter 
hour  (once)  is  only  $30!  Write 
for  availabilities — or  ask  Free  & 
Peters! 


WBJ, 


i 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 
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Little  Edgar  says:  *'You  can't  miss  in 
Chicago  and  the  Middle  West 
if  you  use  WGN." 
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WHEN  YOU  GO 


WEST  OF  CHICAGO 

STOP  IN  THE 

MORE  RETAri 

B  U  VERS 

than  in  any 
MARKET* 


The  Quad-City  market  (Davenport- 
Bettendori,  Rock  Island,  Moline,  and 
East  Moline-Silvis)  includes  the  larg- 
est concentration  of  retail  buyers 
between  Chicago  and  Omaha,  and 
between  Minneapolis  -  St.  Paul  and 
St.  Louis.  According  to  Hooper 
'43  and  '44  surveys,  this  market 
ol  over  200,000  urban  people  is 
DELIVERED 
by    W  O  C  ! 


woe 


DAVENPORT 
IOWA 


rBEE  «  PETERS,  INC.,  NATL.  REPl.ESENTATIVES 


BASIC  BLUE .  5,000  WATIS  •  1420  Kc. 
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NOTES 


B'^RNEY  LAVIN,  on  leave  as  manager  of 
WD  AY  Fargo,  has  been  promoted  to  a  first 
lieutenancy  in  the  Marine  Corps,  after  11 
weeks  service.  Having  concluded  his  basic 
training  at  Quantico,  Va.,  he  reports  to 
Sea  Island,  Ga.  Fighter-Director  School 
Nov.  3. 

LARRY  E.  GTJBB,  Philco  Corp.  board  of 
directors'  chairman,  has  been  elected  fQr  a 
five-year  term  to  the  board  of  trustees  of 
Cornell  U.  Mr.  Gubb  is  also  president  of 
the  Cornell  Alumni  Assn.  lie  joined  Phiico 
as  a  Buffalo  sales  representative  in  1SI21. 

DON  FINDLAYSON,  assistant  to  Don 
Kelley,  sales  pi'omotion  and  publicity  direc- 
tor of  WLS  Chicago,  will  replace  Mr.  Kel- 
ley, who  will  leave  WLS  Nov.  1  for  WBBM. 
[BROADCASTING,  Oct.  2],  Glenn  Snyder, 
vice-president  and  general  manager  of 
WLS,  announced  last  week,  Mr.  Findlayson 
joined  WLS  in  1938  as  assistant  to  Mr. 
Kelley,  and  before  that  did  sales  promotion 
and  publicity  work  at  KOIL  Omaha. 

JOHN  HIDDLESTON,  local  sales  manager 
OF  KIRO  Seattle,  has  been  elected  to  the 
board  of  governors  of  the  Washington 
State  Press  Club. 

LEONARD  W.  BROCKINGTON,  former 
chairman  of  the  board  of  governors  of  the 
Canadian  Broadcasting  Corp.,  has  returned 
from  a  visit  to  European  battlefronts,  and 
will  report  in  a  series  of  broadcasts,  oper- 
ations of  Canadian  forces  on  the  battle- 
fronts. 

DAVID  WILLIAMSON,  former  automobile 
editor  of  the  San  Francisco  News,  has 
joined  KFRC  San  Francisco  as  account  ex- 
ecutive. 

ROY  THOMSON,  owner  of  Northern 
Broadcasting  &  Publishing,  Timmins,  Ont., 
operating  CFCH  CJKL  CKGB,  and  Sena- 
tor Rupert  Davies,  CKWS  and  CHEX, 
were  scheduled  to  leave  for  England  to 
gather  material  for  broadcast  and  news- 
paper articles. 


Flaig  to  Atlanta 

HERBERT  L.  FLAIG,  account 
executive  in  the  Chicago  office  of 
WLW  Cincinnati  since  last  July 
[Broadcasting,  July  31]  has  been 
named  to  head  the  new  Atlanta 
office  of  WLW,  according  to  an  an- 
nouncement by  Harry  Mason 
Smith,  WLW  general  sales  man- 
ager, who  said  the  new  office  would 
provide  a  more  personalized  service 
for  WLW  accounts  in  the  southern 
states.  New  office  will  be  in  the 
Mortgage  Guarantee  Bldg.,  10 
Ellis  Street,  N.E.  Mr.  Flaig  has 
been  with  the  Crosley  Corp.  since 
1928. 


Kesten  to  England 

PAUL  W.  KESTEN,  CBS  execu- 
tive vice-president,  has  gone  to 
England  for  an  indefinite  period  to 
discuss  network  affairs  with  Wil- 
liam S.  Paley,  CBS  president,  on 
leave  to  serve  as  Chief  of  Radio, 
Psychological  Warfare  Division, 
SHAEF.  During  Mr.  Kesten's  ab- 
sence his  duties  will  be  shared  by 
Joseph  H.  Ream,  Frank  N.  Stan- 
ton and  Frank  K.  White,  CBS  vice- 
presidents. 


IRENE  KUHN,  who  has  been  on  leave 
from  NBC  as  manager  of  program  pro- 
motion to  serve  as  personal  adviser  to  Mrs. 
Thomas  E.  Dewey  during  the  election  cam- 
paign, is  recovering  at  her  home  in  New 
York  from  the  after-effects  of  injuries  and 
shock  sustained  in  the  Dewey  train  wreck 
in  mid-September.  Mrs.  Kuhn  continued 
her  duties  for  several  weeks  after  the  ac- 
cident but  collapsed  upon  returning  to 
New  York  and  was  obliged  to  seek  medical 
care.  She  is  not  expected  to  resume  her 
campaign  activities. 


A  MUTUAL  Station 

Ask  the  Walker  Co. 


FOX-EYE  VIEW  of  the  Battle  of 
Buckleyville  was  the  grandstand 
seat  for  Cecil  Seavey  (with  mike), 
KOA  Denver  announcer,  as  he 
broadcast  the  mock  battle  staged 
by  officers  and  men  of  Buckley 
Field  near  Denver.  Two  officers 
share  the  fox-hole  with  the  an- 
nouncer and  Kenneth  Raymond,  en- 
gineer, who  hugs  his  controls,  pro- 
tected by  a  shipping  crate.  Nearly  i 
150,000  witnessed  the  action. 


Rail  Sponsor 

SERIES  of  twenty  half-hour  Kan- 
sas City  Philharmonic  concercs  will 
be  sponsored  by  the  Kansas  City 
Southern  Lines  over  KMBC  each 
Thursday  night.  Programs  are 
specially  planned  for  radio  and  con- 
sist of  shorter  selections  and  more 
popular  arrangements  than  formal 
concerts.  The  railroad  also  spon- 
sors play-by-play  accounts  by  Hal 
Totten  of  the  Big  Six  football 
games  Saturday  afternoons  on 
WDAF.  Agency  is  R.  J.  Potts- 
Calkins  &  Holden. 


John  H.  Cose  Jr. 

JOHN  H.  COSE  Jr.,  43,  assis- 
tant superintendent  of  RCA  Insti- 
tutes Inc.  died  Oct.  24  in  a  New 
York  hospital,  following  a  long  ill- 
ness. A  graduate  of  the  Marconi 
Institute  in  1920,  Mr.  Cose  served 
with  RCA's  marine  department  as 
ship  radio  operator.  He  became 
code  instructor  at  RCA  Institute  in 
1929,  head  of  the  department  of 
physics  in  1935  and  assistant  sup- 
erintendent in  1939. 


ADDING  106  staff  workers  to  aid  in 
communication  and  compilation  of 
Presidential  election  returns  on  Nov. 
7,  KNX  Hollywood  will  augment  lo- 
cal returns  with  approximately  22 
direct  telephone  and  teletype  reports 
each  hour  from  key  points  in  the 
eight  western  States,  with  Fox  Case, 
CBS  western  director  of  news  and 
special  events,  in  charge.  George  Allen 
will  produce  election  broadcasts. 


Fortune 
Hunters! 


The  ultimate  goal  of  all  advertis- 
ing is  to  make  sales  and  profits. 
You'll  find  FORTUNE  HUNTING 
good  in  this  golden  market,  pro- 
vided you  use  the  radio  station 
that  has  the  listeners  and  the  lis- 
teners' confidence. 


W  A  I  R 

Winston-Salem,  North  Carolina 
Representative:  The  Walker  Company 
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POWER 
OF 


A  great  open  field  runner  doesn't  think  about  his  next  move. 
He  makes  it  instinctively. 


Instinctively,  the  people  of  Southern  New  Eng- 
land rely  upon  WTIC  for  their  radio  entertain- 
ment because  WTIC  gives  them  what  they  want. 

These  people  comprise  a  constant  and  attentive 
audience  for  your  sales  message,  and  they  have 


the  money  to  buy  your  product,  too.  Their 
effective  spendable  income  is  60%  in  excess  of 
the  national  average. 

It  will  pay  to  use  WTIC's  50,000  WATTS  to 
create  sales  in  Southern  New  England. 


IX  SOUTHERN  NEW  EXGL.A.Xn 
t^EOI^L,E  A.RE  IN  THE  OF  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  JVO.  \  MARKET 

The  Travelers  Broadcasting  Service  Corporation 
tAember  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Delroil,  San  Francisco  and  Hollywood 


height 
to  Mt.  McKinley 
than  any  other 
American  peak 


RETAIL  ADVER- 
TISERS  ARE 
USING  WHBQ 
EXCLUSIVELY 
THAN  ANY  OTHER 
MEMPHIS  STATION 


Memphis  is  the  world's  largest 
Cotton  Warehousing  Ctnta 


SOUTH'S  24-Hour  Station 


Your  MUTUAL  Fwend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 
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BEHIND 
-^IKE 


JAMES  STEVENSON,  Lt.  Col.,  A.U.S., 
inactive,  has  been  added  to  NBC's  staff  of 
commentators,  and  on  Oct.  21  began  a 
series  of  Saturday  broadcasts,  11:15-11:30 
p.m.  Mr.  Stevenson  was  formerly  associ- 
ated with  WJR  Detroit. 

MARY  DAVIDSON  has  been  appointed 
publicity  director  of  CKBI  Prince  Albert, 
Sask.,  replacing  Jerry  Prest  who  has 
joined  CKFI  Fort  Frances,  Ont.,  as  assist- 
ant manager. 

DON  RAMSAY,  formerly  of  CJIC  Sault 
Ste.  Marie,  Ont.,  and  Jim  Ward,  recently 
discharged  from  the  Canadian  Army,  have 
joined  the  announcing  staff  of  CHEX 
Peterborough,  Ont. 

RICHARD  STARK,  head  of  Richard  Stark 
&  Co.,  New  York  production  agency,  on 
leave  with  the  U.  S.  Marine  Corps,  has 
been  promoted  to  Captain. 

Art  ARLETT  and  Lee  Giroux  have 
been  added  to  the  sportscasters  for  Tide 
Water  Assoc.  Oil  Co.  broadcasts  of  foot- 
ball games  originating  in  northern  Cali- 
fornia. Both  men  were  commentators  on 
Associated  Sportscasts  in  past  sea.<;ons. 

GENE  MOORE,  formerly  of  KMBC  Kan- 
sas City,  has  replaced  Jack  Wendover  as 
musical  director  of  KCMO  Kansas  City. 
Mr.  Wendover  will  devote  fulltime  to  his 
orchestra. 

JOHN  RUST  AD,  released  from  the  Army 
after  three  years  service,  has  joined  the 
announcing  staff  of  NBC  Chicago.  Prior 
to  enlistment  he  was  with  KSTP  Minne- 
apolis as  announcer. 

GARRETT  WEIR  MORRISON,  production 
manager  and  chief  announcer  of  WPTF 
Raleigh,  N.  C,  has  been  appointed  pro- 
gram director.  He  succeeds  Virginia 
Tatum,  now  radio  information  director  in 
Washington  for  the  AAA. 


Val  Clare  to  ETO 

VAL  CLARE,  news  editor  of 
CKLW  Windsor-Detroit,  is  enroute 
to  the  European  Theatre  of  Opera- 
tions, according  to  J.  E.  Campeau, 
CKLW  managing  director,  who  an- 
nounced last  week  that  Mr.  Clare 
will  interview  and  report  on  activi- 
ties of  Canadian  troops  from  the 
Windsor  area,  as  well  as  Ameri- 
cans from  Detroit.  Mr.  Clare  who 
was  born  in  England,  will  visit 
troops  in  England,  France,  Ger- 
many and  Italy. 

One  of  his  sons  was  killed  in 
action  on  the  Italian  front  a  few 
weeks  ago,  and  another  son  is  with 
the  Canadian  troops  overseas.  Mr. 
Clare  himself  was  with  the  Ca- 
nadian Army  in  the  last  war. 


WILF  DUPONT,  formerly  of  CKGB  Tim- 
mins  and  CKRN  Rouyn,  Que.,  is  now  com- 
pleting his  course  as  pilot-navigator  in  the 
RCAF  at  Calgary,  Alta.,  and  conducts  an 
hour  of,  dance  music  each  Saturday  after- 
noon for  members  of  the  armed  services 
from  CJCJ  Calgary. 

RON  ALLISTER,  former  announcer  of 
CJKL  Kirkland  Lake  and  CKGB  'Timmins, 
reported  missing  in  action,  is  now  reported 
officially  a  prisoner  of  war. 

FRANK  ARMSTRONG  has  joined  the  an- 
nouncing staff  of  CKGB  Timmins.  He  for- 
merly was  with  Canadian  Broadcasting 
Corp.  newsroom  at  Toronto,  CJIC  Sault 
Ste.  Marie,  Ont.,  and  CJKL  Kirkland  Lake. 

LT.  (j.  g.)  LELIA  DEAN  FRAZIER,  for- 
erly  of  KWKH  Shreveport,  WJBO  Baton 
Rouge  and  New  York  U.  Workshop,  is 
now  on  duty  with  the  Radio  Section,  Office 
of  Public  Relations,  Navy  Dept. 

ANTHONY  (Bob)  HENNIG,  assistant 
treasurer  of  the  Blue  Network,  has  been 
elected  president  of  the  Blue  Athletic  Assn. 
Other  officers  are  Pete  Jaeger,  national 
sales  manager,  vice-president ;  Carol 
Roehrs,  of  the  treasurer's  staff,  treasurer ; 
and  Norma  Olsen,  of  the  engineering  staff, 
secretary. 
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...dncf  raAio  ti'me  buyers  | 
love  to  Find  d "buy"  like  | 
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BOSTON'S  BLUE  NETWORK         STATION  | 


JAMES  GORDON  is  a  new  addition  to  the 
announcing  staff  of  WNLC  New  London,' 
Conn.,  replacing  Jim  Durkin.  Les  Morgcn 
is  now  senior  announcer. 

NANCY  HUDSON,  former  WAVE  en- 
sign, who  in  civilian  life  was  news  editor 
at  WBIG  Greensboro,  N.  C.  has  been  pr*. 
meted   to   lieutenant   j.  g. 

BETTY  PHILLIPS,  commentator  dl 
KMTR  Hollywood,  and  Pvt.  David  Kopfea 
were  married  Oct.  15. 

BOB  CALDWELL,  former  newspaper  pub. 
lisher,  and  Peter  Strand,  actor,  have  joinel 
the  production  staff  of  WNEW  New  York, 

CARL  BARRON,  formerly  of  KSRO  Sant* 
Rosa,  has  joined  KYA  San  Francisco  ai 
announcer. 

GEORGE  J.  VOLGER,  of  the  NBC  HoUy- 
wood  programming  department  and  Radio- 
Recording  Division,  has  joined  Art  Rush 
Inc.,  Hollywood  talent  service,  as  assistant 
production  manager. 

JOHN  JAMES  JORDAN,  former  news 
editor  of  KMPC  Hollywood,  has  joined 
Blue  Hollywood  as  senior  news  writer.  He 
replaces  Edmund  Souder,  recently  assigned 
network  correspondent  in  Chungking, 
China. 

ART  LINKLETTER,  m.  c.  of  NBC's 
People  Are  Funny,  is  the  father  of  a  boy. 

J.  H.  (Jim)  FAIR  JR.  has  shifted  from 
WHIS  Bluefield,  W.  Va.  to  the  announc- 
ing staff  of  WPTF  Raleigh.  He  is  a  for- 
ftier  Canadian  Air  Force  fighter  pilot. 

WADE  THOMPSON  has  left  Government 
work  to  become  poromtion  manager  for 
KQW  San  Francisco. 

LT.  THOMAS  L.  MOORE,  former  WIBG 
Philadelphia  announcer,  returned  from 
overseas  duty  with  the  Army  .\ir  Corps, 
was  sent  to  the  Don  Ce-Sar  Convalescent 
Hospital,  St.  Petersburg,  to  rest  and  now 
has  been  made  acting  director  of  public 
relations  at  the  hospital. 

WAYNE  EUCHNER,  for  14  years  pianist 
and  arranger  with  the  Don  Bestor  Band, 
has  joined  KFH  Wichita  as  musical  direc- 
tor. 


; 


WBAL  Retail  Change 

REORGANIZATION  of  the  local 
sales  staff  of  WBAL  Baltimore, 
with  a  separate  department  for  re- 
tail sales,  service  and  promotion, 
was  announced  last  week  by  Leslie 
H.  Peard,  WBAL  sales  manager 
and  Harold  C.  Burke,  manager. 
Harry  H.  Wright  is  assistant  sales 
manager  in  charge  of  WBAL  re- 
tail activities,  with  Kenneth  Carter 
account  executive  and  Lewis  Cahn 
advertising  counsel.  Taking  cog- 
nizance of  Baltimore  retailers'  in- 
tense interest  in  television,  Mr. 
Wright  revealed  that  WBAL 
brought  Phil  Merryman,  NBC  di- 
rector of  facilities  development  and 
research,  to  speak  on  television  at 
the  Baltimore  Advertising  Club's 
luncheon  meeting. 


ROBERT  ST.  JOHN,  NBC  commen 
tator,  has  returned  to  this  country 
after  a  three-weeks  visit  to  LondoujI 
during  which  he  missed  but  two  of? 
his  regular  broadcasts  on  NBC  for 
Miles  Labs  Inc.,  Elkhart. 


DIAL  —  1050 
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"There's  gold  in  them  thar  hills" — both  yellow 
and  black.  Modern  equipment  brings  out  coal  to 
keep  the  nation's  Home  Fires  burning — adding  to 
the  production  of  lead,  zinc,  silver,  copper,  gold  and 
magnesite  which  make  Mining  one  of  the  Inland 
Empire's  chief  industries.  There's  also  Gold  in  your 
Cash  Register  when  you  use  KHQ's  complete  cover- 
age of  this  rich  area.  (Courtesy  Bear  Creek  Mines) 


yj/iy^  COLUMBIA  BROADCASTIIG  SYSTEM  Selected 

Federal  Telephone  and  Radio 

to  i^ulid  ^ts  Iflew  Station  ,  .  . 

Setting  the  Standard 
for  Fine  Screen  Television 


IN  BLACK  AND  WHITE  AND  FULL  COLOR! 


★ 


Xhe  American  Public  has  been  waiting  for  good 
television. 

The  Columbia  Broadcasting  System  has  taken  a  sig- 
nificant step  to  provide  it .  .  .  has  placed  with  Federal 
Telephone  and  Radio  Corporation,  manufacturing 
associate  of  the  International  Telephone  and  Tele- 
graph Corporation,  a  contract  for  a  new  television 
station,  atop  the  Chrysler  Tower  in  New  York  City, 
that  will  transmit  pictures  larger  and  clearer  than 
were  possible  ever  before  —  not  only  in  black  and 
white,  but  in  full  color! 

Entrusted  with  this  responsibility  is  the  Federal 
organization  which,  together  with  its  associate  com- 
panies in  the  I.T.&T.  System,  has  contributed  such 
milestones  in  electronic  progress  as  the  Poulsen  Arc 
in  1908,  which  revolutionized  radio  transmission  by 
generating  continuous  wireless  waves;  the  great 
Bordeaux  radio  telegraph  station  erected  for  the 
U.S.  Navy  during  the  last  war ;  the  development  of  the 
"Micro-ray",  a  forerunner  of  modern  television  tech- 
nique; the  first  ultra-high  frequency  telephone  and 
telegraph  circuits,  spanning  the  English  Channel; 
commercial  ship-to-shore  radiotelephone;  a  mighty 
200  kilowatt  high  frequency  transmitting  tube, 
powerful  enough  to  throw  a  beam  more  than  half- 
way around  the  globe;  the  famous  television  station 


installed  in  the  Eiffel  Tower  in  1938,  and  during  the 
war  many  developments  in  the  electronic  field  for 
our  Armed  .Forces. 

Long  outstanding  in  the  design  and  construction  of 
broadcasting  equipment.  Federal's  accomplishments 
include  the  transmitting  equipment  for  WABC,  key 
station  of  the  Columbia  Broadcasting  System;  also 
Columbia's  powerful  shortwave  stations,  and  the 
mighty  "Voice  of  America"  station  now  being  pro- 
duced for  the  Office  of  War  Information. 

This  advanced  television  transmitter,  made  for  the 
Columbia  Broadcasting  System,  will  produce  the 
finest  picture  quality  of  sports  events,  public 
ceremonies,  educational  features,  news  and  entertain- 
ment. Today  Federal  is  setting  the  high  standard  that 
will  assure  for  the  new  art  of  television, 
acceptance  by  America's  millions.  ^ 


The  great  television  transmitter 

located  in  the  Eiffel  Tower,  Paris, 

was  designed,  developed  and  installed  ^ 

by  an  associate  company  of  the  ^P^^ 

Federal  Telephone  and  Radio  Cor-  /vl^^ 

poration  in  the  I.T.&T.  System.  ,^m/iUiummm 


Federal  Telephone  and  Radio  Corporation 


Newark  1,  N.  J. 


not  Lei*  l/Yjiiedt 


£{ectroitic  f-^foared6 
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LT.  CURT  PETERSON,  officer  in  charge 
of  the  Placement  Section,  Radio  Branch, 
War  Dept.,  Bureau  of  Public  Relations, 
and  former  radio  director  of  Marchalk  & 
Pratt,  New  York,  has  been  promoted  to 
captain. 

HERBERT  LEDER,  member  of  Benton  & 
Bowles'  radio  department  for  two  years, 
will  direct  the  new  television  department 
the  agency  has  set  up  to  explore  the  field 
ir.  the  interests  of  its  clients. 

CHARLES  DREYFUS  Jr.,  formerly  of 
Brentano's  Inc.,  New  York,  oook  store,  and 
Bentpn  &  Bowles,  New  York,  haf  joined 
Rill  Assoc.,  New  York,  as  account  execu- 
tive and  media  man. 

HAYES  J.  SMYTHE,  freelance  writer, 
has  joined  the  creative  staff  of  Howard  H. 
Monk  &  Assoc.,  Rockford,  111. 

EMERSON  J.  POAG  has  >oined  Ross  Roy 
Inc.,  Detroit  advertising  firm. 

SHELDON  PETERSON,  staff  writer  of 
NBC  Chicago  press,  will  join  Compton 
Adv.,  Chicago,  Nov.  1  to  write  Chrisco's 
Radio  Newspaper. 

ROBBINS  MILBANK,  former  San  Fran- 
cisco manager  of  Young  &  Rubicarn,  joins 
the  San  Francisco  office  of  McCann-Erick- 
son  about  Nov.  1. 

MEL  WILLIAMSON,  recently  released 
from  the  Army  with  the  rank  of  major, 
has  been  appointed  head  of  the  new  Los 
Angeles  offices  of  Lennen  &  Mitchell  at  308 
N.  Rodeo  Drive,  Beverly  Hills. 

FRANKLIN  BRUCK  Adv.  Corp.,  New 
York,  has  established  Hollywood  offices  at 
5874  Hollywood  Blvd.,  with  Howard  Blake 
as  manager.    Telephone  is  Gladstone  2975. 

GENE  DUCKWALL,  transferred  from  Los 
Angeles,  has  been  made  business  manager 
in  charge  of  all  media  for  Foote,  Cone  & 
Belding,   San  Francisco  office. 

J.  G.  STRASSBURGER,  formerly  with 
Chicago  stations  and  more  recently  a  Hol- 
lywood freelance  writer,  has  joined  Jaynes- 
Harshberger-Martin,  Los  Angeles,  as  pro- 
ducer-director. 

EUGENE  WADDELL  has  resigned  as 
copy  executive  of  Geyer,  Cornell  &  Newell 
to  join  Dancer-Fitzgerald-Sample  as  group 
copy  supervisor. 

KEITH  McLEOD,  former  producer  of  Rus- 
sel  M.  Seeds  Co.,  has  joined  Benton  & 
Bowles,  Hollywood.  He  is  assigned  to 
Glamour  Manor  on  the  Blue,  replacing 
Betty  Buckler,  Hollywood  office  manager. 

EZRA  MacINTOSH,  former  NBC  HoUy- 
wood  producer,  has  joined  J.  Walter 
Thompson  Co.  Hollywood  production  staff 
and  is  assigned  to  the  two-hour  CBS 
Thanksgiving  Day  show  sponsored  by  El- 
gin Watch  Co. 


Bryan  to  Agency 

WILLIAM  P.  BRYAN,  formerly 
on  the  announcing,  news  and  pro- 
duction staff  of  WHAS  Louisville 
for  eight  years,  has  joined  An- 
fenger  Adv.  Agency  as  radio  di- 
rector of  the  New  Orleans  ofR?e. 
Mrs.  Frank  Hennessy  of  the  WHAS 
script  staff  becomes  assistant  to  Mr. 
Bryan  and  Ines  Masia,  formerly 
in  the  advertising  department  of 
Maison-Blanche,  New  Orleans  de- 
partment store,  replaces  Mrs. Hen- 
nessy. 


New  Morse  Firm 

WITH  Carlton  E.  Morse  as  presi- 
dent, new  transcription  producing 
unit  has  been  organized  under  firm 
name  of  Carlton  E.  Morse  Produc- 
tions and  is  headquartered  at  1500 
N.  Vine  St.,  Hollywood.  Telephone 
is  Hollywood  6161.  Clinton  (Bud- 
dy) Twiss  is  secretary- treasurer 
and  also  handles  production.  Larry 
Allen  is  head  of  the  sales  depart- 
ment. Frances  Abts  is  office  man- 
ager. Cutting  will  be  done  by  NBC 
Radio-Recording  Division,  with 
Adventures  by  Morse,  a  half -hour 
series  of  52  -episodes  slated  as  first 
production. 


IT  AIN'T  HAY,  it's  cigarettes— 2,380,000  of  'em— for  which  Eddy  Kohn 
(second  from  left)  manager  of  WFPG  Atlantic  City  is  giving  Gus 
Neumark  (left),  Atlantic  City  representative  of  Liggett  &  Myers  To- 
bacco Co.,  a  check  representing  payment  for  the  smokes  sent  the  Armed 
Forces  through  the  efforts  of  WFPG,  Blue  outlet  in  Atlantic  City.  Each 
package  of  cigarettes  contained  a  sticker,  "Compliments  of  WFPG,  Steel 
Pier,  Atlantic  City,  N.  J.  Drop  us  a  line".  Others  gathered  around  the 
Blue  mike  are  (1  to  r)  :  Joseph  Altman,  Atlantic  City's  Mayor;  Edgar 
A.  Sweet,  WFPG  program  director;  R.  J.  Adams,  New  Jersey  repre- 
sentative, Liggett  &  Myers.  Station  got  letters  from  all  theatres. 


LEWIS  F.  BONHAM,  formerly  merchan- 
dising manager  of  Personal  Products 
Corp.,  New  York,  has  been  appointed 
director  of  advertising  and  sales  promotion 
of  Mennen  Co.,  Newark,  N.  J.,  to  succeed 
John  H.  Miller,  who  has  been  named  man- 
ager of  advertising  and  .sales  promotion  if 
Comprehensive  Fabric^  Inc.,  New  York, 
distributors  of  Koroseal.  Mennen,  until  re- 
cently a  network  advertiser  for  Mennen 
products  for  men,  lias  resumed  radio  pro- 
motion, using  spot  advertising  as  part  of 
a  test  campaign  in  35  cities,  through 
Duane  Jones  &  Co.,  New  Y.^rk. 

OVID  RISO,  who  organiz.?d  and  headed 
the  Latin  American  division  of  Young  & 
Rubicam,  New  York,  and  who  .served  for 
13  years  as  advertising  manager  of  RCA's 
International  division,  has  been  narjeil  ad- 
vertising manager  of  Philco-International 
Corp.  He  left  Y&R  this  year,  to  serve  as 
advertising  director  of  Great  American  In- 
dustries Inc. 

THE  RABIN  Co.,  Los  Angeles  (Hollywood 
Extra  Theatrical  Cold  Cream),  on  Nov.  12 
for  13  weeks  starts  Uiing  tf  tal  of  30  trans- 
scribed  announcements  weekly  on  KARM 
KMJ  Fresno,  KTKC  Visalia.  Firm  con- 
templates expansion  to  ther  areas  .  Agency 
is  The  Mayers  Co.,  Los  Angeles. 

THORNLEE  Inc.,  Los  Angeles,  as  parj;  of 
introductory  campaign  for  its  cold  remedy, 
Topacold,  in  major  markets,  on  Oct.  24 
started  sponsoring  week'y  rebroadcast  of 
Fulton  Lewis  jr.,  on  KGB  San  Diego. 
Firm  in  addition  sponsors  thrice-weekly 
quarter-hour  newscast  on  KFRC  San  Fran- 
cisco, with  narticipation  in  21  P.'M.  News 
on  KNX  Hollywood.  Agency  is  R.  W. 
Webster  Adv.,  Los  Angeles. 

CHEMICALS  Inc.,  San  Francisco  (Vano), 
on  Oct.  21  started  sponsorship  of  weekly 
half-hour  Swap  'n'  Shop  on  16  Don  Lee 
Network  stations,  Saturday  9 :30-10  a.m. 
(P.W.'T.)  Contract  for  52  weeks  was 
placed  through  Garfield  &  Guild,  San  Fran- 
cisco. 

PETER  HAND  BREWERY  Co.,  Chicago, 
on  Nov.  4  will  begin  sponsoring  weekly 
half-hour  dramatic  show  The  County 
Sheriff  on  WMAQ  Chicago.  Contract  for 
52  weeks  was  placed  by  Mitchell-Faust, 
Chicago. 

INTERNATIONAL  PICTURES,  Holly- 
wood, has  appointed  Buchanan  &  Co.,  New 
York,  to  handle  advertising.  Radio  will  be 
used  along  with  other  media. 

CYNTHIA  SWEETS  Co.,  Boston  (Cynthia 
Sweets  Chocolates ) ,  has  started  participa- 
tion Monday  through  Friday  on  Yankee 
Tune  Factory  on  WNAC  Boston,  WAAB 
Worcester,  WEAN  Providence,  WICC 
Bridgeport.  Spots  also  are  scheduled  on 
WCHS  Portland  and  WMAS  Springfield. 

WIEBOLDT  STORES  Inc.,  Chicago,  on 
Nov.  3  will  begin  sponsorship  of  The 
Cinnamon  Bear,  quarter  hour  serial  based 
on  the  adventures  of  toyland  characters, 
on  WGN  Chicago,  Mon.  thru  Fri.  Contract 
for  five  weeks  was  placed  by  Needham, 
Louis  &  Brorby,  Chicago. 


COMMERCIAL  ALCOHOLS,  Montreal 
(anti-freeze) ,  has  started  musical  program 
five- times  weekly  on  CJBC  Toronto.  Ac- 
count was  placed  by  McConnell,  Eastman 
Co.,  Montreal. 

CARTER  COAL  CO.,  Washington,  D.  C, 
has  resumed  The  Hermit's  Cave  weekly  on 
CFRB  Toronto.  Account  was  placed  by 
Ralph  H.  Jones  Co.,  Cincinnati. 

CALIFORNIA  APPAREL  CREATORS 
and  Associated  Apparel  Manufacturers, 
Los  Angeles  (market  development  of 
women's  wear),  has  appointed  Foote,  Cono 
&  Belding,  Los  Angeles,  to  handle  adver- 
tising. 


Pvt.  W.  R.  Curtis  i 

PVT.  WALTER  R.  CURTIS,  23, 
was  killed  by  a  hit-and-run  motor- 
ist Oct.  5  at  Bai  d'Urfe,  Que.,  while 
on  leave  from  his  post  at  Ste.  Anne 
de  Bellevue  Military  Hospital  in 
the  administrative  section.  Royal 
Canadian  Army  Medical  Corps.  He 
was  well-knovsTi  on  the  Canadian 
Broadcasting  Corp.,  French-lan- 
guage network  for  his  work  in 
daily  serials  prior  to  his  enlistment 
in  June  1941.  He  is  survived  by  his 
widow  and  one  child. 


•I 


New  Soap  Drama 

AIANHATTAN  SOAP  CO.,  New 
York,  in  the  Monday  through  Fri- 
day 5-5:30  p.m.  period  purchased 
on  CBS  for  Sweetheart  Soap,  will 
present  the  Strange  Romance  ol 
Evelyn  Winters.  A  daytime  seria' 
produced  by  Hummert  Radio  Fea- 
tures, New  York,  it  will  be  hearc 
on  28  CBS  stations,  beginning  Nov 
20.  Agency  is  "Duane  Jones  Co. 
New  York. 
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The  Most  Overworked  Words  in  Advertising: 


■  There  are  a  lot  of  dodo  words  in  the  dictionary. 

And  plenty  of  them  are  in  general  use  today. 

They  have  found  their  way  into  the  advertising  busi- 
ness —  not  into  advertising  copy,  so  much  as  into 
the  daily  patter  by  which  advertising  space  and  time 
are  bought  and  sold. 

Coverage.  Audience.  Saturation.  Listenership.  Read- 
ership. Leadership.  They  have  been  used  so  much 
—  to  denote  so  many  variations  and  degrees  within 
their  original  meanings  —  that  they,  like  so  many 
of  the  telephone  surveys,  have  come  to  mean  almost 
nothing  at  all. 

There  are  dozens  of  them.  Scores  of  them.  And  the 
greatest  of  these  is  —  Influence. 

■  ■       ■  ■ 

Influence  isn't  something  you  either  have  or  have  not. 

Almost  everybody  has  at  least  a  little  influence. 
Some  organizations  have  a  very  big  share  of  it. 

And  some  advertising  media  possess  it  so  profoundly, 
so  —  well,  so  completely  —  that  the  mere  word  In- 
fluence falls  far  short  of  adequate  description.  Even 
the  Greeks  had  no  word  for  it. 

■  ■       ■  ■ 

In  the  publication  field,  certain  great  newspapers 
have  influence  and  more  than  influence. 

So  do  certain  great  national  weeklies;  so  do  some  of 
the  great  national  networks. 

In  every  media  classification,  the  leader  springs  into 
mind  automatically  —  usually  because  that  one 
medium,  above  all  others  like  it,  has  influence  and 
more  than  influence. 

It's  a  handy  thing  to  have  around  the  house. 
Especially  if  you  are  running  a  group  of  radio 
stations. 

But  here  is  one  basic  thing  about  Influence  that 
many  never  learn:  No  advertising  medium,  in  any 
classification,  ever  attained  influence  and  more  than 
influence  just  by  talking  about  it.  And  that  includes  us. 

Influence,  like  leadership,  consists  not  of  claims  but 


of  acts.  And  that,  we  believe,  is  where  we  come  in. 

The  stations  we  operate  cover  Syracuse,  Troy- 
Albany-Schenectady,  Keene  (New  Hampshire  and 
Vermont),  and  now  New  Haven. 

And  in  all  of  these  markets,  advertiser  after  adver- 
tiser has  found  that  in  building  himself  a  franchise, 
the  influence  we  wield  goes  far  deeper  than  the  mere 
word  influence  implies. 

There  are  cases  on  record  —  and  plenty  of  them  — 
where  an  advertiser  has  "tried  everything"  in  one 
of  our  markets,  and  got  nowhere  fast  until  he  went 
on  the  air  over  our  station. 

There  are  other  cases  on  record  —  and  plenty  of 
them  —  where  civic  or  national  or  war  projects 
have  gone  over  the  hump  only  after  calling  us  in. 

There  are  still  other  cases  —  and  plenty  of  these, 
as  well  —  where  a  local  advertiser,  using  our  sta- 
tions alone,  has  defeated  the  best  efforts  of  top- 
flight national-advertiser  competition  to  dislodge 
him  from  the  franchise  he  built  —  through  us. 

These  cases  on  record  are  acid  tests  of  sound  radio 
station  management  —  worth  more  to  any  adver- 
tiser than  passing  program  fancies;  or  surveys 
which,  upon  analysis,  prove  nothing  in  terms  of 
actual  sales. 

Claims,  you  say?  Perhaps.  But  we  had  to  perform 
these  acts,  before  we  could  talk  about  them  in  print. 

They  stand  as  evidences  of  the  influence  and  more 
than  influence  offered  to  you  by  WSYR,  WTRY, 
WKNE,  WELL 

Time  on  the  air  is  what  we  sell.  But  what  you  buy 
is  influence  and  more  than  influence  .  .  .  worth  every 
dollar  you  put  into  it. 


WSYR  Syracuse,  WTRY  Troy-Albany- 
Schenectady,  WKNE  Keene,  N.  H., 
WELI  New  Haven. 

SQUARE     DEAL  STATIONS 


Owned  and  operated  by  Harry  C.  Wilder  and  Associates. 
Representatives :  For  WKNE  and  WELI,  Headley-Reed  Com- 
pany. For  WSYR  and  WTRY,  Paul  H.  Raymer  Company. 


NOTE  I  The  time  to  start  building  a  postwar  franchise  in  any  of  our  markets  is 
getting  increasingly  short.  Tomorrow  may  be  too  late.  Better  get  in  touch  with  us  now. 


THE  nudinaAi.  of 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KMOX  St.  Louis 

Lever  Bi-os.,  Cambridge,  Mass.,  6  ne  weekly, 
thru  RuthraufE  &  Ryan,  N.  Y. 

Ward  Baking  Co.,  New  York,  2  ne  week- 
ly, thru  J.  Walter  Thompson  Co.,  N.  Y. 

Phillips  Petroleum  Corp.,  Bartlesville, 
Okla.,  3  ne  weekly,  thru  Lambert  & 
Feasley,  N.  Y. 

Miami  Margarine  Co.,  Cincinnati  (Nu- 
Maid  Margarine) ,  8  sa  weekly,  thru 
Ralph  H.  Jones  Co.,  Cincinnati. 

American  Chicle  Co.,  Long  Island  City, 
10  sa  weekly,  thru  Badger,  Browning 
&  Hersey,  N.  Y 

General  Electric  Co,  Cleveland  (lamps),  3 
sa   weekly,   thru   BBDO,   N.  Y. 

Campbell  Soup  Co,  Camden,  5  sa  weekly, 
thru  Foote,  Cone  &  Belding,  N.  Y. 

Johnson  &  Johnson  Co.,  New  Brunswick, 
5  sa  weekly,  thru  Young  &  Rubicam. 
N.  Y. 

Plough  Inc.,  Memphis,  26  sa  weekly,  thru 
Lake,  Spiro,  Shurman,  Memphis. 

Rit  Products  Co.,  Chicago  (dyes),  16  sa 
weekly,  thru  Earle  Ludgin  &  Co.,  Chi- 
cago. 

Swift  &  Co.,  Chicago  (Sunbrite  cleanser), 
sa.  thru  Nedham,  Louis  &  Brorby,  Chi- 
cago. 

KFRC  San  Francisco 

Thornlee  &  Co.,  Los  Angeles  (Stopacold), 
3  ne  weekly,  13  weeks^^  thru  Dick  Web- 
ster   Agency.    Los  Angeles. 

Langendorf  United  Bakeries,  San  Fran- 
cisco (bread),  5  fa  weekly,  thru  Erwin. 
Wasey  &  Co.,  San  Francisco. 

Mother's  Cake  &  Cookie  Co.,  Oakland 
(bakery  goods),  5  ne  weekly,  13  weeks, 
thru  Emil  Reinhardt  Adv.  Agency,  Oak- 
land. 

Lamont  Corliss  &  Co.,  New  York  (Pond's 
creams),  6  ta  weekly,  13  weeks,  thru  J. 
Walter  Thompson  Co.,  N.  Y. 

Poultry  Products  of  California,  San  Fran- 
cisco (poultry),  sa  weekly,  thru  Long 
Adv.  Service,  San  Francisco. 

KMPC  Hollywood 

Bendix  Home  Appliances,  Chicago  (home 
laundry),  2  sa  daily,  thru  RuthraufE  & 
Ryan,  Chicago. 

Arvey  Corp..  Chicago  (glass  substitute), 
3  f  weekly,  thru  First  United  Broad- 
casters, Chicago. 

Garret  &  Co.,  Brooklyn  (Virginia  Dare 
wines),  15  sa  weekly,  thru  Ruthrauff  & 
Ryan,   N.  Y. 


WCED  DuBois,  Pa. 

sterling  Drug  Co.,  Chicago  (Dr.  W.  B. 
Caldwell  cough  syrup),  5  ta  weekly,  26 
weeks,  thru  Sherman  &  Marquette,  Chi- 
cago. 

Bell  Telephone  Co.,  Philadelphia  (long 
distance  calls),  3  ta  weekly,  26  weeks, 
thru   Gray  &  Rogers,  Philadelphia. 

Fort  Pitt  Brewery,  Pittsburgh,  6  ?!e 
weekly,  52  weeks,  thru  BBDO,  Pitts- 
burgh. 

Duquesne  Brewing  Co..  Pittsburgh,  6  ne 
weekly,  52  weeks,  thru  Walker  &  Down- 
ing, Pittsburgh. 

Pepsi  Cola  Bottling  Co.,  New  York,  10 
ta  weekly,  thru  Newell-Emmett  Co.. 
N.  Y. 

Russell-Miller  Milling  Co.,  Minneapolis 
(flour),  3  ne  weekly,  26  weeks,  thru 
Campbell-Mithun,  Minneapolis. 

Atlantic  Refining  Co..  New  York,  f  week- 
ly, thru  N.  W.  Ayer  &  Son,  Philadel- 
phia. 

WHO  Des  Moines 

Rit  Products  Corp.,  Chicago  (dyes).  5 
ta  weekly,  thru  Earle  Ludgin  &  Co.. 
Chicago. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(baby  powder  &  oil),  5  ta  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

Stance  Inc.,  New  York  (Mistol),  3  ta 
weekly,  13  weeks,  52  weeks,  thru  Mc- 
Cann-Erickson,  N.  Y. 

E.  Fougera  &  Co.,  N.  Y.  (Don  Juan  lip- 
stick), ta  weekly,  52  weeks  thru  J.  M. 
Korn  &  Co.,  Philadelphia. 

J.  W.  Mortell  Co.,  Kankahee,  111.  (Mor- 
tite  Tape),  5  sa  weekly,  13  weeks,  thru 
Weston-Burnett,  Chicago. 

Gospel  Broadcasting,  Los  Angeles  (re- 
ligious), t  weekly,  52  weeks,  thru  R.  H. 
Alber  &  Co.,  Los  Angeles. 

Mantle  Lamp  Co.,  Chicago  (Alladin 
lamps),  t  weekly,  13  weeks,  thru  Pres- 
ba.  Fellers  &  Presba,  Chicago. 

Cownie  Fur  Co.,  Des  Moines,  sp  weekly, 
52  weeks,  thru  Blakemore  Co.,  Des 
Moines. 

Pinex  Co.,  Fort  Wayne  (cough  syrup),  7 
ta  weekly,  thru  Russel  M.  Seeds  Co., 
Chicago. 

KYW  Philadelphia 

Richman  Brothers,  Cleveland  (men's 
clothing)  2  ne  weekly,  52  weeks,  thru 
McCann-Erickson,   N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Lava 
soap),  3  sa  weekly,  thru  Blow  Adv.,  N.Y. 

Lever  Bros.,  Cambridge,  Mass.  (Lipton's 
Soup  Mix),  3  ta  weekly,  13  weeks,  12 
sa  weekly,  thru  Young  &  Rubicam,  N.  Y. 

Quaker  Oats  Co.,  Chicago,  6  sa  weekly, 
thru   Ruthrauff  &    Ryan,    N.  Y. 

P.  Duff  &  Sons,  Pittsburgh  (Duff  mixes), 
3  sa  weekly,  13  weeks,  thru  W.  Earl  Both- 
well,  Pittsburgh. 

Cocilana,  Brooklyn  (cough  nips),  2  ta 
weekly,  thru  Al  Paul  Lefton,   N.  Y. 


KMTR  Hollywood 

Readers'  Scope  Magazine,  New  York 
(magazine),  6  sa  weekly,  13  weeks,  thru 
H.  C.  Morris  &  Co.,  N.  Y. 

Sparkletts  Drinking  Water  Corp.,  Los 
Angeles  (bottled  water),  sp  weekly.  52 
weeks,  thru  Raymond  R.  Morgan  Co., 
Hollywood. 

Quaker  Oats  Co.,  Chicago  (Quaker  Oats), 
6  sa  weekly,  13  weeks,  thru  Ruthrauff 
&   Ryan.  Chicago. 

Pierce's  Proprietaries,  New  York  (pro- 
prietary ) ,  6  sa  weekly,  35  weeks,  thru 
Duane  Jones  Co.,  N.  Y. 

Bohemian  Distributing  Co.,  Los  Angeles 
(Acme  beer),  sp  weekly,  thru  Brisacher, 
Van    Norden    &  Staff,    Los  Angeles. 

Seventeen  Magazine.  New  York  (maga- 
zine), 12  sa  weekly,  52  weeks,  thru  Al 
Paul  Lefton    Co.,   N.  Y. 

Northrop  Aircraft  Corp.,  Los  Angeles 
(employment),  58  sa,  thru  J.  Walter 
Thompson  Co.,  Los  Angeles. 

Pond's  Extract  Co.,  New  York  (cosmetics). 
36  sa  weekly,  52  weeks,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Bendix  Home  Appliances,  New  York 
(home  appliances),  6  sa  weekly.  52 
weeks,   thru  Ruthrauff  &  Ryan,   N.  Y. 

KFI  Los  Angeles 

Chris  Hansen's  Labs.  Little  Falls,  New 
York  (junket),  2  sp  weekly,  26  weeks, 
thru   Mitchell-Faust   Adv.,  Chicago. 

Rockwood  Co.,  Brooklyn,  New  York  (choc- 
olate bits ) ,  2  sp  weekly,  13  weeks,  thru 
Federal  Adv.,   N.  Y. 

Luden's  Inc..  Reading,  Pa.  (cough  drops), 
4  sa  weekly,  52  weeks,  thru  J.  M. 
Mathes  Inc.,   N.  Y. 

A.  S.  Boyle  Products,  Los  Angeles  (As- 
pertane),  4  sa  weekly,  52  weeks,  thru 
Davis  &  Beaven  Adv..  Los  Angeles. 

Paramount  Pictures,  New  York,  weekly 
so,  52  weeks,  thru  Buchanan  &  Co., 
N.  Y. 

Beech-Nut  Packing  Co.,  Canajorharie. 
New  York  (gum),  sa  weekly,  52  weeks, 
thru  Newell-Emmett  Co..  N.  Y. 

American  Chicle  Co.,  Long  Island  Cit.v, 
New  York  (gum),  42  sa,  weekly,  13 
weeks,  thru  CJrant  Adv.,   N.  Y. 

Golden  State  Co.,  San  Francisco  (milk, 
milk  products),  47  sp,  13  weeks,  thru 
BBDO,  N.  Y. 

WBBM  Chicago 

Johnson   &   Johnson,    New  Brunswick,  N. 

J.    (Baby    Powder),   5    ta   weekly,  thru 

Young  &   Rubicam,   N.  Y. 
Metro-Goldwyn-Mayer,    New   York,   10  sa 

weekly.  52  weeks,  thru  Donahue  &  Coe, 

N.  Y. 

Procter  &  Gamble,  Cincinnati  (Duz),  sa 
weekly,  thru  Compton  Adv.  Agency, 
N.  Y. 


SLPERVISORS  ISAMEL 
FOR  CBC  SHORTWAVl 

WITH  TESTING  of  the  new  Ca 
nadian  Broadcasting  Corp.  shoi 
wave    transmitters    at  Sackvil 
N.  B.,  to  start  before  the  end  o 
November,   Dr.   A.   Frigon,   CB( ! 
general    manager,    has   appointe ; 
Peter  Aylen,  Ottawa,  as  superviso ; 
of   international   shortwave  sen 
ices,  Maj.  Rene  Garneau  as  supei 
visor  of  service  to  France,  Gordo  : 
Skilling  as  supervisor  of  service  t 
the  rest  of  the  European  continent 

Aylen  has  been  with  the  CBi 
and  its  predecessor  for  12  yeaii 
and  has  just  returned  from  Britai 
where  he  made  arrangements  fCj 
the  shortwave  broadcasts. 

Maj.  Garneau  was  loaned  by  tY 
Canadian  Army  to  the  Britis 
Broadcasting  Corp.  for  Frenci 
service  broadcasts  but  has  beei 
back  in  Canada  for  some  time  ■wit 
the  Wartime  Information  Board. 

Skilling,  a  political  science  pri 
feasor  at  the  University  of  Wiscoi 
sin,  is  also  a  specialist  in  modeii 
European  history  and  a  Unguis 
Prior  to  the  war  he  broadcast  i 
Czechoslovakia  and  joined  the  BB 
in  1939. 

The  CBC  shortwave  station  wi 
first  start  its  European  broadcasi 
before  year-end.  Service  to  t\ 
West  Indies,  Mexico  and  New  Z&\ 
land  is  expected  to  be  started  earl 
in  1945,  and  other  antenna  arraj 
to  Australia,  Africa  and  Souti 
America  are  to  be  erected  durin 
the  coming  year.  The  stations  wi 
broadcast  programs  to  Canadia 
troops  overseas,  as  well  as  to  c 
vilians.  Programs  will  be  fed  1: 
landlines  from  CBC  Montreal  sti 
dios.  The  station  is  operated  f( 
the  Canadian  government  vfi\ 
policies  set  by  a  joint  committee  i 
the  Canadian  Department  of  E: 
ternal  Affairs,  Wartime  Inform 
tion  Board  and  CBC. 


Cortada  Advanced 

JUDY  CORTADA,  trade  news  editc 
of  the  Blue  Network  since  Januaii 
1942,  formerly  associated  editor  ( 
Advertising  Age,  has  been  advanced 
the  promotion  department  to  hand 
publicity  material  for  Blue  affiliate 
reporting  to  Fred  Smith,  newly  a) 
pointed  director  of  promotion  ar 
advertising.  Trade  news  will  1 
handled  temporarih'  by  Ralph  Gle 
son,  of  the  Blue  publicity  staff. 


CHARLES  BEARD  and  Mf 
Giilyean,  both  former  WWXC  Asl 
ville.  N.  C.  engineers  before  eut^ 
ing  the  service,  have  beon  promof 
to  first  lieutenants  in  the  Army. 


From  Congo 

FIRST  series  of  broadcasts 
from  WTAG  Worcester,  were 
shortwaved  a  fortnight  ago 
in  the  second  Worcester  and 
the  World  series  [BROADCAST- 
ING, Oct.  2]  designed  to  pro- 
mote ,  understanding  in  Cen- 
tral New  England  of  United 
Nations  peoples  and  coun- 1 
tries.  Belgian  Congo  pro- 
gram, which  originated  in 
Leopoldville,  featured  the 
mayor  of  Leopoldville,  the 
U.  S.  Consul  Genereal  there, 
and  the  Governor  General  of 
the  Congo. 


Inorthwest 

STIRS  0eat 

PORTLAND^      ^  .  /V 


S  BOZEA\AN 


i 


lOAIHIO'-^— 


Pacific  Northwest  Broadcasters  has  the 
markets,  the  stotions,  and  programs. 
Wythe  Walker,  Eastern  Sales  Manager 
West  Coast-Los  Angeles,  Webster  6161 
San  Francisco— Exbrook  0540 
KXL  and  Z  NET  The  Walker  Co. 
KFPY  The  Kati  Co. 

Buy  2  markets  save  5%;  buy  all  three 
and  save  10% 
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what  makes  a . . . 


FRISKIEST  of  four-legged  youngsters,  the 
Sheep  is  EXCLUSIVE  because  of  its  interest 
in  music  .  .  .  and  because  of  its  intelhgence. 
Providing  man  vdih  his  chief  supply  of  wool 
and  a  large  portion  of  his  food,  this  "hollow- 
horned"  ruminant  is  one  of  the  most  defense- 
less and  inoffensive  of  all  animals.  The  sense 
of  locality  inherent  in  the  cat,  dog  and  horse 
also  characterizes  the  Sheep. 


KEYSTONE  of  FM  in  the  Kansas  City  Area, 
K-O-Z-Y  is  EXCLUSIVE  because  its  uninter- 
rupted prcMar  and  duration  FM  program- 
ming means  FM  market  intelligence  today 
.  .  .  PRE-TESTED  FM  COVERAGE  ...  for 
expanded  FM  use  tomorrow.  There's  no 
"double  feature"  here  .  .  .  K-O-Z-Y  means 
EXCLUSFV  E  FM  PROGRAIVBIING  FOR  EX- 
CLUSIVE FM  LISTENING!  ^Trite  Today  for 
Rate  Card  3. 


EVEREn  L.  DILLARD 

General  Man-aser 


ELIZABETH  WHITEHEAD 

Station  Director 


EMlidioSintioiilKOZI 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 

in  the 


F  iM    Pioneer  IW^i^fc 
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Kansas    City  Area 
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WITH  A  WOMAN'S 
PROdMM  THAT  HAS 
GENERAL  APPEAL... 


Good  cook  or  sportswoman  . 
young  mother  or  spinster  . 
Nancy's  daily  program  holds 
them   all.  And  even  men! 


STOW  FOR  W  R  C 

fivsr  ammvousLY 

SINCE  1923  


WRC 


REPRESENTED  BT  NBC  SPOT  SALES 

Washington 


Page  52    •    October  30,  1944 


AP  and  UP  Request 
Press  Allocations 

Additional  Frequencies  Asked 
Of  FCC  for  Relay  Stations 

TAKING  A  LESSON  from  radio's 
special  events  operations,  the  two 
major  news  associations,  AP  and 
UP,  last  week  asked  the  FCC  to 
allocate  additional  frequencies  for 
press  relay  stations. 

Appearing-  at  the  FCC  allocation 
hearings,  Harry  R.  Flory,  com- 
munications director  of  UP,  and 
Paul  Miller,  Washington  bureau 
manager  of  AP,  said  future  plans 
contemplate  the  use  of  walkie- 
talkies  by  reporters  in  metropoli- 
tan areas  covering  sports  events 
and  major  news  stories,  as  a  means 
of  expediting  news  coverage.  Mr. 
Flory  said  the  UP  hopes  to  "obtain 
numerous  walkie-talkie  sets"  after 
the  war. 

Relay  Press  Service 

Mr.  Miller  asked  that  the  present 
relay  press  frequencies  be  retained 
and  that  the  Commission  consider 
expanding  that  service.  He  ex- 
plained how  AP  had  used  its  two 
stations  WSAA  and  WSAB  to 
cover  the  Squalus  disaster  and  golf 
tournaments. 

J.  H.  Wofford,  engineer  in  the 
Safety  &  Special  Services  Division, 
FCC  Engineering  Dept.,  said  that 
relay  press  is  a  comparatively  new 
service,  rules  having  been  adopted 
Dec.  1,  1938.  UP  operates  one  sta- 
tion, the  Telegram  Publishing  Co., 


CLOSE  HARMONY  between  star,  sponsor  and  agency  on  the  NB( 
Dinah  Shore's  Open  House,  was  graphically  illustrated  by  this  tunefu 
foursome,  after  initial  broadcast  on  Oct.  5.  General  Foods  Corp.  (BirdS' 
eye  Frosted  Foods  Division),  sponsors  half -hour  program.  Vociferous 
quartet  (1  to  r)  are  Walter  Bunker,  producer  of  Young  &  Rubicam 
G-F  agency;  Donald  Barr,  vice-president  of  Birds  Eye-Snider  Inc.; 
Miss  Shore;  Chai'les  Mortimer,  G-F  vice-president  in  charge  of  radio. 


Salt  Lake  City,  and  AP  two,  Mr. 
Wofford  said.  Five  frequencies 
are  now  available  for  press  mo- 
bile stations  and  for  portable  equip- 
ment of  less  than  1  w  power,  with 
six  others  available  for  low  power 
portable  equipment  with  maximum 
power  of  50  w. 

AP  and  UP  have  not  operated 
their  respective  stations  since  out- 
break of  the  war. 


NATIONAL  Assn.  of  Manufacturers 
will  hold  its  49th  annual  congress  at 
the  Waldorf-Astoria.  New  York.  Dec. 
6-S  on  the  theme.  "Speak  Up.  Manage- 
ment". Topics  on  the  agenda  include 
discharged  servicemen's  reemployment 
and  rehabilitation,  postwar  production, 
distribution  and  jobs,  taxes,  world  re- 
construction, wage  and  labor  policies 
and  foreign  trade. 


<.and  your  best  move 
for  direct  cut  copies  of 
your  recordings  is  to 

^.  S.  deco^uiuuf,  Co., 

1^  24   HOUR  DELIVERY 

V  AIR  CHECK  SERVICE 

"as  others  hear  it" 

V  COMPLETE  FACILITIES 


For  full  air  check  service,  remote  pick- 
ups, service  on  all  recording  problems. 


Legion  of  Merit  Awarded 
To  Col.  Mitchell  of  RC^ 

LEGION  OF  MERIT  was  awarded 
Lt.  Col.  Thompson  H.  Mitchelll 
vice-president  and  general  man] 
ager  of  RCA  Communications,  Ne\^ 
York,  for  "conspicuous  achieve^ 
ments"  and  contributions  of  "lasti 
ing  benefit  to  the  military  service'! 
during  the  period  from  July  194^ 
to  July  1944  when  he  served 
communications  engineer  and  offii 
cer  in  charge  of  the  Traffic  Opera 
tional  Engineering  Section,  Army 
Communications  Service,  Washing- 
ton. 

Presentation  was  made  to  Lt| 
Col.  Mitchell,  who  was  elected 
his  present  post  with  RCA  Aug.  4 
after  being  assigned  to  inactive 
duty  by  the  Army,  by  Brig.  Gen^ 
Frank  E.  Stoner,  Chief  of  the 
Signal  Corps  Communications  Ser- 
vice, at  a  ceremony  in  the  office 
of  Lt.  Gen.  James  G.  Harbord 
RCA  board  chairman. 


Miss  Swank  Replaces 

MISS  SWANK,  New  York,  manu- 
facturer of  ladies'  lingerie  and 
sponsor  of  Relaxation  with  Miisie, 
a  quarter-hour  musical  program 
Sundays,  9:45-10  p.  m.,  on  MBS 
is  reported  to  be  replacing  th« 
show  with  a  weekly  half-houi 
musical  variety  program  on  the 
same  network  titled  Miss  Swanl 
Presents  and  featuring  Larn 
Brooks,  singing,  Broadway  star 
Program  will  plug  local  stores  wh( 
sell  Miss  Swank  merchandise 
Agency  is  Hirshon-Garfield,  Nev 
York. 


1>oiiiinafifi9  its 
Community  in 
Public  Service! 


I  121  Vermont  Ave.  ,  Washington  5.  D.  C. 


I  PORTLAND,  ORIGON 

f         CBS  AffiHate 

k:.-.  ....    ... 

FREE  &  PETERS  '  Waliflial  gtoresentathe! 

t 
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FM  BROADCASTING  STARTED  HERE 


nPHE  first  FM  transmitter  to  be 
put  in  service  was  built  for 
Major  Armstrong  by  REL,  and 
installed  at  his  Alpine  station 
W2XMN.  It  employed  the  Arm- 
strong crystal  -  controlled  phase 
shift  modulation. 

Since  then,  REL  has  been  more 
active  in  the  FM  transmitter  field 
than  any  other  manufacturer. 
This  was  evident  from  the  many 
exclusive  features  in  the  prewar 
REL  line  of  deluxe  equipments, 
ranging  from  1  kilowatt  up  to  50 


kilowatts  output. 

The  postwar  REL  line  will  re- 
flect a  vast  store  of  added  experi- 
ence since  Pearl  Harbor.  As  soon 
as  reconversion  permits,  broad- 
casters will  be  able  to  obtain  quick 
delivery  from  REL  on  the  finest 
and  most  reliable  FM  equipment, 
suited  to  the  particular  needs  of 
each  installation. 

This  will  be  possible  because 
REL  plans  to  continue  its  spe- 
cialization in  the  manufacture  of 
FM  broadcasting  equipment. 


PEACETIME  LEADERSHIP 

Before  you  make  any  decision  on  the 
purchase  of  a  postwar  transmitter,  let 
us  give  you  the  facts  and  data  on  REL 
stations  now  in  use. 


RADIO  ENGINEERING  LABS.,  Inc. 
Long  Island  City  1  New  York 

Sales  Offices: 

N.  B.  NEELY — 5334  Hollywood  Blvd., 
Hollywood.  California 

M.  N.  DUFFY  &  CO  20 'O  Grand  River  Ave., 

W.   Detroit.  Michiiran 
REL   EQUIPMENT    SALES,  INC. 
612  N.  Mich.  Blvd.,  Chicago,  Illinois 


PIONEER  MANUFACTURERS   OF  FM  TRANSMITTERS   EMPLOYING  ARMSTRONG  PHASE-SHIFT  MODULATION 


RADIO  ENGINEERING  LABS.,  INC. 


L 


ike  a  beauty  contest 


the 


San  Francisco  Bay  Area  market  reveals 


some  nice,  luscious  figures. 


years 


weight 


has  been  added 


while  general  business  activity 
is  up  57%  and  population 
up  25%.  And      of  these  newcomers 

afi:er 


say  they'll  remain  here 


the  war.  With  plenty  of  $$$,  they're 
good  folks  to  sell  now — and  for  the 
fixture — by  using  KPO. 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south 
of  Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Repretenfed  b/  NBC  SPOT  SALES 


Technical  Radio 
Traced  by  Diinlap 

100  Broadcasters'  Biographies 

Included  in  Historical  Book 

THE  TECHNICAL  development 
of  broadcasting  is  traced  through 
the  biographies  of  100  men  who 
have  contributed  to  the  science  in 
a  new  book  by  Orrin  E.  Dunlap, 
Jr.,  RCA  director  of  advertising 
and  publicity. 

The  volume,  published  October  26 
by  Harper  and  Brothers,  [$3.50] 
is  entitled  Radio's  100  Men  o\ 
Science,  and  is  the  ninth  book  deal- 
ing with  radio  written  by  Mr.  Dun- 
lap.  The  biographical  narratives  oi 
the  pathfinders  in  electronics  and 
television  begin  with  Thales  ol 
Miletus.  (640-548  B.C.),  who  behelc 
"Elektron  sparks,"  and  conclude 
with  sketches  about  contemporary 
men  in  the  field. 

The  author  selects  as  the  ten 
scientists  who  have  contributed  the 
most  to  the  development  of  radio 
Michael  Faraday,  Joseph  Henry, 
James  Clerk  Maxwell,  Heinrich 
Rudolph  Hertz,  Guglielmo  Mar- 
coni, Rearinald  A.  Fess'>nden.  J'^'^n 
A.  Fleming,  Lee  De  Forest,  Maj. 
Edwin  H.  Armstrong  and  Vladimir 
K.  Zworykin. 

Of  the  100  men  selected  by  Mr. 
Dunlap,  45  are  contemporaries;  46 
were  born  in  the  United  States;  18 
others,  although  born  elsewhere, 
migrated  to  America. 

The  book  first  took  form  four 
years  ag:o,  when  Mr.  Dunlap  wa 
employed  by  the  New  York  Timet 
Many  of  those  of  whom  he  write 
he  has  met  personally,  and  inter 
viewed,  and  the  volume's  prefac 
records  the  author's  impression 
of  these  scientists. 


Canada  FM  Licenses 


FIRST  FM  licenses  granted  to 
Canadian  private  stations  have 
been  issued  by  the  Dept.  of  Trans? 
port,  Ottawa,  to  CKRC  Winnipegj 
for  a  mobile  pickup  unit  and  si 
an  emergency  link  between  studios 
and  transmitter.  Both  licenses 
call  for  50  w  FM  transmitters,  the 
call  letters  for  the  mobile  pickup 
unit  being  VD2D  and  that  for  the 
emergency  link  in  case  of  land  line 
failure  to  the  transmitter  being 
CK7H.  It  is  expected  that  r* 
broadcasts  from  the  FM  mob-'U 
pickup  unit  will  be  improved  bj 
the  elimination  of  man-made  static 


Ad  Women  Hear  Perkins 

RESPONSIBILITY  for  the  gener 
ally  poor  quality  of  television  pro  l 
grams  was  fixed  on  the  shoulder; 
of  the  advertisers  who  fail  to  ust 
the  medium  and  build  it  up  to  the 
standards  of  commercial  radio  pro- 
grams, by  Albert  R.  Perkins,  ad- 
dressing a  luncheon  meeting  of  th« 
Advertising  Women  of  New  York 
Mr.  Perkins,  film  and  radio  di- 
rector of  Look,  declared  that  "i1 
lies  squarely  in  the  laps  of  adver- 
tisers to  take  hold  of  television  and 
make  something  out  of  it." 
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NATIONAL  Assn.  of  Mauufaeturerf 
will  hold  its  49th  annual  congress  at 
the  Waldorf-Astoria,  New  York,  Dei 
6-8  on  the  theme,  "Speiik  Up.  Ma 
agement".  Topics  on  the  agenda  in 
elude   discharged    servicemen's  ree 
ployment  and  rehabilitation,  postwi; 
production,     distribution    and  jobi 
taxes,  world  reconstruction,  wage  am 
^^^^^^^^     labor  i)olicies  and  foreign  trade. 

BROADCASTING    •    Broadcast  Advertishn 


History  of  Communicertions.  Number  Ten  of  a  Series 


COMMUNICATION  BY  THE  HELIOGRAPH 


World  War  I  saw  the  Heliograph  play  a  prominent  part  in  communica- 
tions. The  Heliograph,  a  device  which  flashes  the  rays  of  the  sun  in 
coded  intervals,  has  been  used  since  the  days  of  Ancient  Greece.  De- 
pendent upon  the  elements  of  nature  for  its  power,  its  operation  is 
prohibited  by  bad  weather.  Typical  of  means  of  communication  other 
than  Electronic  Voice  Communication,  translation  of  its  signal  must  be 
made  by  specially  trained  personnel. 

After  Victory  is  ours,  civilian  electronic  voice  communications  will  again 
be  placed  in  the  hands  of  the  skilled  Universal  Engineers  for  still  further 
advancements  in  microphones  and  recording  components. 


Model  CU-2,  illustrated  at  left,  is  a  palm 
microphone  with  press-to-talk  switch.  One  of 
the  several  military  types  available  through  your 
Radio  Parts  Jobber. 

UNIVERSAL  MICROPHONE  COMPANYi 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION:  301  CLAY  STRzET,  SXN  FRANCISCO  11,  CALIFORNIA  •    CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 


IT  TAKES  a 

BULL-DOZER 

to  make  Molehills 
out  of  Mountains 


^  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region. 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

•NBC  Talc  of  A\2  Cities 
•Ross  Federal  Survey 


NAEB  Officers 

ELECTION  of  officers  was  recently 
held,  in  conjunction  with  the  School 
Broadcast  Conference,  at  the  clos- 
ed meeting  of  the  National  Assn. 
of  Educational  Broadcasters  at  the 
Morrison  Hotel,  Chicago,  Oct.  22-23. 
Frank  E.  Schooley,  WILL  U.  of 
111.,  who  for  the  past  year  has 
served  as  executive  secretary  of 
the  NAEB,  was  elected  president; 
Allen  Miller,  KOAC  Oregon  Agri- 
cultural College,  was  reelected  v-p; 
W.  I.  Griffith,  WOI  Iowa  State  Col- 
lege, reelected  treasurer.  Members 
elected  to  the  Executive  Commit- 
tee are:  R.  J.  Coleman,  WKAR 
Michigan  State  College;  M.  S. 
Novik,  WNYC  New  York;  E.  W. 
Ziebarth,  WLB  U.  of  Minn.;  Jim 
Miles,  WBAA  Purdue;  John  W. 
Dunn,  WNAD  U.  of  Oklahoma; 
Carl  Menzer  (member-at-large) , 
WSUI  U.  of  Iowa. 

Also  present  were:  Waldo  Ab- 
bott, U.  of  Michigan;  H.  J.  Skornia, 
U.  of  Indiana;  J.  C.  Christianson, 
U.  of  North  Dakota;  Wallace  Gar- 
neau.  Western  State  Teachers  Col- 
lege; Jim  Ebeland  and  Joe  Wright, 
WILL  U.  of  111.;  Margaret  Tyler, 
WOSU  Ohio  State  U. 


QUESTION  of  jurisdiction  over  platter  turning  and  plans  for  expansi 
of  membership  occupied  major  attention  of  the  national  council  meeti 
in  Cleveland  last  week  of  the  National  Assn.  of  Broadcast  Engineers 
Technicians.  Seated  (1  to  r)  :  Vernon  J.  Duke,  New  York;  Don  Mor 
Schenectady;  Carl  Brandt,  Cleveland;  C.  A.  Allen,  secretary-treasur 
Washington;  Robert  Jenson,  Hollywood;  Allan  T.  Powley,  preside 
Washington;  George  Riley,  New  York.  Standing  (1  to  r)  :  B.  F.  Fredi 
dall,  vice-president,  Chicago;  Alex  Doran,  Detroit;  R.  C.  Thomps 
Denver;  Mark  Dunnigan,  San  Francisco;  Harry  Hiller,  New  York, 


NABET  Projects  Nationivide  Expansia 
At  11th  National  Meeting  of  Counc 


Vita  Var  Spots 

VITA  VAR  Corp.,  Newark,  in  a 
campaign  started  the  latter  part  of 
September  for  paint  products,  is 
using  chain-breaks  at  varying  fre- 
quencies for  26  weeks  on  WOR 
WJZ  KDKA  WRVA,  with  plans 
to  expand  the  list.  Agency  is  Ideas, 
New  Yoi'k. 


WITH  THE  UNINTENTIONAL 
assistance  of  James  C.  Petrillo, 
president  of  the  American  Federa- 
tion of  Musicians,  the  National 
Assn.  of  Broadcast  Engineers  and 
Technicians  (NABET) ,  at  the  11th 
annual  meeting  of  its  national 
council    in    Cleveland    last  week. 


WORCESTER  lays  the  foundation 
for  POST  WAR  DEVELOPMENT 


The  Worcester  Committee  for  Economic  Development 
reports  on  its  first  year's  action.  Worcester's  hundreds 
of  smaller  businesses  will  receive  post-v/ar  from  this 
Committee  —  production  accounting  and  sales  engi- 
neering counsel;  help  in  arranging  financial  credits; 
assistance  in  the  development  of  foreign  trade. 
Expert  personnel  to  handle  this  work  will  be  assigned. 
This  compact,  industrialized  Central  New  England 
area  will  increase  its  importance  as  a  big  market  — 
a  rich  market  tapped  only  from  the  INSIDE,  by 
WTAG,  a  big  station. 

PAUL   H."  RAYMER    CO.    N  a  t  ion  al    S  al  es'Re  prese  nf  ati  y  e  s 


laid  plans  for  expansion  on  a  i 
tionwide  scale  to  challenge  f 
leading  technicians  union  in  broi 
casting. 

Reporting  on  new  member  s 
tions  which  have  recently  cos, 
into  the  NABET  fold,  Allan 
Powley,  president  of  the  union,  ti 
the  council  that  since  Mr.  Petri 
projected  his  ambitious  plan,  ; 
consort  with  Ed  Brown,  presidi 
of  the  International  Brotherh( 
of  Electrical  Workers,  to  take 
turntable  operations  at  all  netwo: 
owned  stations  and  to  "liquidai 
NABET  [Broadcasting,  May  8, 
22,  29,  June  5],  the  union  has  ad( 
14  additional  stations  to  its  me 
bership,  six  of  which  have  co' 
from  IBEW  ranks. 

Stations  Signed 

The  new  stations,  Mr.  Pow!' 
reported,  include  KQW  San  Jo' 
Cal.;  WHAM  WSAY  WHi' 
WHFM  (FM)  all  in  Rochester," 
Y.;  WWJ  Detroit;  WHK  WC' 
Cleveland;  WGY  WRGB  (tele' 
sion)  WGFM  (FM),  all  in  Sc' 
nectady,  N.  Y.;  WDNC  Durh/ 


5000  WATTS  •  DAY  AND  NIGH 


WORCESTER 


OWNED    AND    OPERATED    BY    THE    WORCESTER  TELEGRAM-GAZETTE 
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BASIC  BLUE  FOR  CLEVELAN 


l!epre>»ntMl  Nationally  by  HEADLEY-REED 
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C;  KODY  North  Platte,  Neb.; 
JS  Winston-Salem,  N.  C. 
hese  stations  bring  to  22  the 
inber  of  independents  affiliated 
h  NABET,  in  addition  to  all 
itC  and  Blue  o^^'ned  and  operated 
jtions  and  the  Hollj-w'ood  studios 
jthe  two  networks.  They  add  135 
V  members  to  the  union,  bring- 
{■  total  membership  to  nearly  700. 
|rhe  diversion  of  IBEW  member 
Iftions,  Mr.  Powley  reported,  ;s 
's  to  widespread  dissatisfaction 
long  IBEW  members  with  its 
jional  leadership   ever  since  a 
jial'   was    made   with    Mr.  Pe- 
|lo    to    give    turntable  opera- 
h,  now   performed    as   an  in- 
ental  function  of  the  technicians, 
the  musicians  union.  The  deal, 
de  without  the  knowledge  of  the 
EIW  rank  and  file,  caused  indig- 
;ion  among  the  membership  es- 
•ially  since  their  jobs  were  in- 
ved.  When  NABET,  which  would 
)i/e  been  completely  erased  from 
:   picture  under   parallel  pacts 
(ween  Mr.  Petrillo  and  the  net- 
irks,  threatened  a  strike  at  NBC 
i  Blue  owned  stations   if  the 
reements  were  carried  out,  the 
tional  War  Labor  Board  took 
•isdiction  and  ordered  the  dis- 
:e  held  in  status  quo  until  the 
.■^aes  in  question  could  be  deter- 
Jned  by  the  National  Labor  Rela- 
"ns  Board. 

Powley  Reelected 

Capitalizing  on  the  dissatisfac- 
iTi  in  the  IBEW  ranks,  NABET 
"ided  on  a  vigorous  drive  to  in- 
.:  ase  its  membership.  To  carry 
j;  this  objective,  the  council  voted 
•  amend  its  constitution  to  pro- 
,  e  for  a  paid  president,  effective 
ji-  1,  1945,  the  change  to  be  rati- 
li  by  a  ballot  vote  of  the  entire 
nibership.  Plans  were  also  dis- 
;sed  to  establish  regional  offices 
handle  expansion  and  a  commit- 
was  appointed  to  draft  recom- 
indations. 

jThe   council   issued   three  new 
arters,    adding    Rochester,  Ra- 
;,?h  and  Omaha  to  the  union.  The 
■dition  of  WCLE-WHK  was  the 
j:asion  for  a  dinner  for  the  coun- 
|j  in  which  the  Cleveland  chapter 
"is  host.  (WCLE  changed  call  let- 
1  s  last  week  to  WHKK.) 
iMr.  Powley  was  re-elected  pres- 
nt  of  the  union.  B.  F.  Freden- 
-1  was  named  vice-president  and 


jn  working  awhile  longer,  dear. 
FDF  Flint  says  you'll  get  your 
i  job  back!" 


Drug  Co.  News  Spots 

BLOCK  DRUG  Co.,  Jersey  City, 
early  in  November,  starts  a  test 
campaign  on  18  stations  in  six 
southern  states  for  Gold  Medal,  a 
drug  for  kidney  ailments,  using 
early  morning  news  programs  and 
one  minute  spots.  The  same  type  of 
radio  time  is  being  used  for  Stera- 
Kleen,  a  dentifrice  in  a  test  on 
WLW  WENR,  with  expansion  of 
the  schedule  contemplated  later. 


XEYILLE  MILLER,  former  presi- 
dent of  XAB.  sprving  as  Senior 
Deputy  Chief  of  UXRRA.  Ballcan  Mis- 
sion, has  transferred  to  Rome  after 
three  months  in  Cairo. 

C.  A.  Allen,  secretary-treasurer. 

Meanwhile,  NLRB  announced 
that  oral  arguments  on  the  platter- 
turner  jurisdictional  dispute  will 
be  heard  Nov.  9  at  10:30  a.m.  in 
the  Board  room,  815  Connecticut 
Ave.,  Washington.  A  formal  deci- 
sion in  the  case  is  expected  by  Nov. 
15.  Hearings  were  held  in  New 
York  Sept.  28-29  before  James 
Paradise,  trial  examiner  [Broad- 
casting, Oct.  2]. 


iTHE  VOICE  OF  MISSISSIPP 


THE  MISSISSIPPI 
MARKET— YOUR 
BEST  BET 

There's  one  market  in  the  New 
South  thot  should  be  a  "must"  on 
your  list — the  Mississippi  Market! 
De::pite  the  general  leveling  off  of 
business  in  most  sections,  the  Mis- 
sissippi Market  continues  to  climb. 

In  August,  1944,  business  in 
Mississippi  showed  a  general  in- 
crease of  14  per  cent  over  the 
same  month  in  1943.* 

The  Jackson  district  (home  of 
WJDX)  recorded  a  20  per  cent 
increase. 

Oil  production  hit  its  highest 
peak  since  discovery,  reaching 
near  the  two-million-barrels  per 
month  mark. 

These  increases  point  to  a  great- 
er, growing  market — one  for  your 
"must  list." 


WJDX  continues  to  dominate 
Mississippi's  increasing  Able-to- 
Buy  Market — WJDX  will  put  your 
message  across. 

*  Mississippi    Business  Review 


Ownad  and  Op«r«t»d  by 

LAMAR  t 
LIFE  INSURANCE 
COMPANY 

JACKSON.  MISSISSIPPI 


BooV'. 


"Ope* 

nt  develop- 

part  Bla«-K-°°         oe«e« » 
Uvaoce^e"  °'       likely  t^ J  ^ 


BLAW-KNO 

VERTICAL 

RADIATOR 

FM  &  TELEVISION  TOWERS 


m 
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is  truly 
Washington's 

Station 


With  its  symphony  hours 
.  .  .  news  on  the  hour .  . . 
public  service  features. . . 
traffic  court  broadcast  and 
educational  broadcasts, 
etc. 

WINX  has  a  constant 
desire  to  give  its  Ksteners 
the  type  of  programs 
they  prefer. 

It's  this  type  of  station... 
that's  important  to  its 
Hsteners  .  .  .  and  provides 
the  proper  medium  for 
your  product. 


The  Best  Test  Market  at 
MINIMUM  COST 


I, 

r 


WINX 

■QIIjE  piastjmglim^ost  Station 
Washington  1,  D.  C. 


Represented  Nationally  by 

FORJOE  &  COMPANY 
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PROGRAM  STUDIES 
CONDUCTED  BY  BLUE 

EXECUTIVES  of  the  Blue  Net- 
work met  Oct.  26  at  the  Drake  Ho- 
tel, Chicago,  with  the  network's  ad- 
visory committee's  regularly  sched- 
uled quarterly  meeting  the  day  be- 
fore. Members  of  the  committee 
present  were:  Allen  Campbell, 
WXYZ  Detroit,  chairman;  William 
Riple,  WTRY  Troy,  N.  Y,;  Harold 
Hough,  KGKO  Fort  Worth-Dallas; 
H  enry  Johnston  WSGN  Birming- 
ham; Frank  Carman  KUTA  Salt 
Lake  Citv;  W.  B.  (Bud)  Stuht  KJR 
Seattle;  and  C.  T.  (Swannee)  Hag- 
man  WTCN  Minneapolis-St.  Paul. 
Purpose  of  the  meeting,  according 
to  Mr.  Campbell,  was  to  have  a  full 
report  on  the  network's  plan  for 
building  future  programs.  The 
Committee  is  particularly  interest- 
ed in  better  programming  and  the 
broadcasting  of  programs  of  wider 
public  acceptance,  as  exemplified  by 
the  especially  built  presentation 
from  the  New  York  Herald  Tribune 
Forum  and  other  programs  of  like 
nature. 

Blue  executives  attending  the 
meeting  were:  Edward  J.  Noble, 
chairman  of  the  board;  Chester  J. 
LaRoche,  vice-chairman;  Mark 
Woods,  president;  Edgar  Kobak, 
retiring  executive  vice-president; 
Keith  Kiggins,  vice-president  in 
charge  of  station;  E.  R.  Borroff, 
vice-president  in  charge  of  the  cen- 
tral division;  and  John  H.  Nor- 
ton Jr.,  station  relations  manager. 

Decision  for  a  new  site  for  the 
central  division  of  the  Blue  Net- 
work was  planned. 


"THIS  REMARKABLE  accomplishment  in  a  new  field  of  radio  broa 
casting" — Naval  combat  recordings  pictured  here  in  one  of  the  fir 
tests — brought  an  official  commendation  last  week  from  Rear  Adr 
A.  S.  Merrill,  director  of  Navy  public  relations.  Adm.  Merrill  cite 
Lt.  Comdr.  Charles  E.  Dillon  (1)  and  Lt.  Marvin  F.  Royston  fc 
their  "outstanding  service  to  the  Navy  and  to  the  American  peop 
in  helping  to  make  possible  the  use  of  film  recorders."  Lt.  Royston  Wc 
also  commended  for  his  work  supervising  the  technical  radio  oper; 
tions  for  the  Normandy  invasion.  This  picture  was  taken  shortly  aft* 
the  initial  tests  of  the  Recordgraph  recorder  [Broadcasting,  Feb.  14 


Opens  N.  Y.  Office 

WALKER  &  DOWNING,  Pitts- 
burgh, has  appointed  Victor  Seydel, 
formerly  of  the  Blue  production 
staff,  to  the  new  post  of  eastern  ra- 
dio supervisor,  with  headquarters  in 
New  York.  He  will  produce  weekly 
programs  for  Mail  Pouch  Tobacco 
Co.  (David  Harding,  Counterspy) , 
Clark  Candy  Co.  (The  Mary  Small 
Show)  both  on  the  Blue;  Alleg- 
heny-Ludlum  Steel  Corp.  {Steel 
Horizons)  and  Clai-k  Teaberry  and 
Tendermint  Gum  Co.  (Good  Will 
Hour),  both  on  Mutual. 


^MORE 

COMMERCIAL  NET- 
WORK TIME ""'^  ° 


Dayton  Station 


.  .  .  and  we've  gof 
the  figures  to 


PROVE  it 


WHIO 

THE  DA  YTON  MARKET 

5000    WATTS   •   BASIC  CBS 
G.  P.  HOLIINGBERY   CO.,  R  e  p  re  se  n  f  ali  v  e  s 
HARRY    E.    CUMMINGS,    Southeastern   R  e  p  r  e  s  e  n  to  t  i  ve 


San-Nap-Pak  Drive 

SAN-NAP-PAK  MFG.  Co.,  Ne 
York,  using  radio  only  in  what  re] 
resents  the  most  extensive  use  of  t} 
medium  for  its  Lydia  Grey  Tissue 
is  conducting  an  institutional  can 
paign  on  25  eastern  and  mi( 
western  stations,  sponsoring  pri 
grams  and  participations  froi 
two  to  five-times  weekly.  Spot  rad 
was  selected  as  the  best  exclusi% 
medium  for  an  institutional  can 
paign  on  behalf  of  the  Lydia  Gre 
product,  which  is  not  available  i 
sufficient  quantities  to  warrar 
straight  selling  promotion.  Dri\  < 
started  in  mid-October  and  will  ru^ 
for  11  weeks  on  most  stations.  Th 
list  follows:  WFBR  WBAL  WNA 
WEEI  WGN  WLS  WSAI  WKR 

WHK  wwj  WXYZ  WTic  wir: 

WFBM  WOR  WNEW  WFI 
WCAU  KDKA  WCAE  WJA 
WJAR  WEAN  WTOP  WRC.  Ager 
cy  is  Blow  Co.,  New  York. 


Expansion  Planned 

ACCORDING  to  a  spokesman  fc 
Redfield-Johnstone  Inc.,  New  Yori; 
a  spot  campaign  of  news  program, 
and  announcements  on  over  40  st? 
tions  for  Allenru,  a  drug  for  rheV 
matism,  has  proved  so  successfi 
that  sales  are  as  high  as  400%  ov^ 
last  year's  figures.  Plans  call  fo: 
expansion  of  radio  advertising  fo. 
this  product,  he  stated. 


US 


RK  OF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRES! 
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ew  Allocation  Seen  In  Fortnight 


lira  -  High  Television 
Draws  Opposition 
Of  RCA-NBC 

{Continued  from  page  11) 

ent,  RCA  Victor  Division,  RCA, 
jlpd  Dr.  C.  B.  Jollilfe,  chief  engineer 
the  RCA  Victor  Division,  eight 
iitnesses  from  the  RCA-NBC  or- 
inizations    endorsed    the  RTPB 
fecommendations  [Broadcasting, 
,jict.  16]  and  presented  data  tend- 
[jl-g  to  show  that  moving  television 
i;-  the  higher  spectrum  now  would 
litily  delay  the  art  for  some  years, 
i^'  Endorsing  the  RCA-NBC  conten- 
'  ons  also  were  Allen  B.  DuMont, 
'  resident  of  Allen  B.  DuMont  Labs. 
';id  head  of  Television  Broadcast- 
r^s  Assn.,  and  Norman  D.  Waters, 
^^st  president  of  American  Televi- 
on  Society,  who  spoke  for  their 
^spective  organizations. 
On  the  other  hand  CBS  witnesses, 
^.eaded  by  Paul  W.  Kesten,  execu- 
I've  vice-president,   and  director; 
j'illiam  B.  Lodge,  general  engi- 
Tjerlng  supervisor,  and  Dr.  Peter 
;.  Goldmark,  director  of  television 
"igineering,  and  Comdr.  Craven  ad- 
')cated  immediate  development  of 
"  gh-definition    television    in  the 
.'jectrum  above  400  mc. 

Following  an  impassioned  plea 
I  'r  television  in  the  spectrum  above 
iilO  -mc  that  other  services  such 
jis  aviation  and  FM  might  expand 
I  the  band  below  300  mc,  Comdr. 
'.raven,  who  retired  last  June  30 
E^om  the  Commission,  offered  the 
|:  llowing  interim  solution,  pending 
[  ivelopment  of  television  in  the  up- 
i^3r  spectrum: 

FM,  80  channels,  each  150  kc  wide, 
40-52  mc. 

Facsimile,  80  channels,  each  50  kc 
wide,    52-56  mc. 

Amateurs,  56-80  mc. 

Television,  6  mc  channels.  60-108  me, 
space  to  be  reerved  ultimately  for 
FM  and  facsimile  and  for  other  radio 
,jSeTices  as  indicated  by  expansion 
requirements. 

\.  Comdr.  Craven  would  make  this 
five-year  plan  as  "being  fair  to 

[•;M,  to  facsimile  and  to  television." 

=  Television  witnesses  heard  last 
eek  included:  Mr.  Trammell,  Mr. 

,  oyce,  Dr.  Jolliffe,  Dr.  H.  H.  Bever- 
?e,   associate   research  director, 


RCA  Labs,  and  vice-president  of 
RCA  Communications;  E.  W.  Eng- 
strom,  research  director,  RCA 
Labs.;  Dr.  George  L.  Beers,  staff 
assistant  to  Dr.  Jolliffe  and  coordi- 
nator, of  advanced  development;  0. 
B.  Hanson,  NBC  vice-president  and 
chief  engineer;  Philip  Merryman, 
director  of  facilities  development 
and  research,  NBC  stations  de- 
partment. 

Comdr.  Craven,  Mr.  Waters,  Mr. 
DuMont,  Paul  Raibourn,  economist 
and  director  of  television  interests, 
Paramount  Pictures;  Dr.  T.  T. 
Goldsmith  Jr.,  director  of  research, 
Du  Mont  Labs.;  L.  F.  Cramer,  ex- 
ecutive vice-president,  DuMont 
Labs.;  U.  A.  Sanabria,  president, 
American  Television  Labs.,  Chi- 
cago; Philip  Pearl,  public  rela- 
tions director,  American  Federa- 
tion of  Labor;  William  Duttera, 
Robert  Shelby,  F.  J.  Bingley,  Panel 
6,  RTPB;  J.  E.  Brown,  assistant 
vice-president  and  chief  engineer, 
Zenith  Radio  Corp. 

'Greatest  Medium',  Says  Trammell 

Declaring  that  television  '"prom- 
ises to  be  our  greatest  medium  of 
mass  communication,"  President 
Trammell  of  NBC  told  the  Commis- 
sion that  it  has  reached  the  stage 
"where  an  acceptable,  efficient  and 


reliable  service  can  be  rendered  to 
the  public — a  stage  where  network 
operations  can  be  initiated  and  an 
immediate  postwar  industry  cre- 
ated." 

He  envisioned  the  new  service  as 
a  postwar  industry  which  would 
create  jobs  for  many  thousands  of 
men  and  women,  offering  more  em- 
ployment than  sound  broadcasting 
did  after  the  last  World  War.  Mr. 
Trammell  said  NBC  believes  that 
allocations  recommended  by  the 
RTPB,  if  approved  by  the  FCC, 
would: 

"First,  make  possible  the  imme- 
diate postwar  establishment  of  a 
television  service  for  the  American 
people;  second,  provide  for  an  ex- 
panded service  of  frequency  modu- 
lation, and  third,  permit  the  nec- 
essary experimentation  and  devel- 
opment of  the  radio  art  in  the  high- 
er frequencies. 

"We  advocate  that  the  Commis- 
sion reaffirm  its  authorization  of 
commercial  television  broadcasting; 
and,  in  accordance  with  the  rec- 
ommendations of  the  RTPB,  allo- 
cate to  television  a  sufficient  num- 
ber of  6  mc  channels,  in  that  por- 
tion of  the  radio  spectrum  below 
300  mc.  This  will  permit  sight-and- 
sound  broadcasting  to  be  estab- 
lished on  a  largely  expanded  scale 
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as  an  immediate  postwar  industry." 

Television  should  not  be  aban- 
doned in  the  presently  assigned 
commercial  frequency  band,  said 
Mr.  Trammell,  because  (1)  a  satis- 
factory and  practical  service  of  tele- 
vision with  tried  and  tested  stand- 
ards can  be  operated  on  frequen- 
cies below  300  mc;  (2)  the  period 
of  time  required  to  develop  and  to 
demonstrate  the  practicality  of  a 
television  system  in  the  frequen- 
cies above  300  mc  cannot  be  de- 
termined at  this  time,  and  (3)  the 
nation  needs  and  expects  televi- 
sion as  an  immediate  postwar  serv- 
ice and  industry. 

Urges  UHF  Channels 

"We  are  in  agreement  with  the 
industry  engineers  in  the  recom- 
mendation that  the  Commission  al- 
locate for  experimental  purposes 
additional  channels  above  300  mc, 
of  greater  width  than  6  mc,  in  or- 
der that  a  system  of  color  televi- 
sion and  possible  improvements  in 
black-and-white  television  may  be 
achieved,"  Mr.  Trammell  continued. 
"We  are  fully  aware  of  the  pos- 
sibilities in  these  higher  frequen- 
cies. Certainly  a  great  field  for  ex- 
ploration exists  in  this  portion  of 
the  spectrum.  No  one  can  set  a  goal 
for  the  future  of  television  which 
reality  may  not  some  day  exceed." 

President  Trammell  told  the 
Commission  that  NBC  proposes  to 
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RADIO  YOUTH  Inc.  has  been  or- 
ganized under  KDKA  sponsorship 
by  Pittsburgh  youngsters  inter- 
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resume  "full-scale  activity  in  im- 
proving present-day  broadcasting 
services  and  developing  new  serv- 
ices", subject  to  FCC  decisions. 
NBC  is  ready  to  make  necessary 
capital  investments,  ready  to 
"scrap  the  obsolete  and  construct 
the  new",  and  to  expand  facilities 
and  organization. 

"We  seek  no  delay,  nor  do  we 
fear  the  business  risks  to  be  en- 
countered in  this  rapidly  chang- 
ing industry,"  he  asserted.  Mr. 
Trammell  expressed  full  confidence 


No  'Skeletons'  in  Boomtown's  'Closet' 

Booming  Wichita  doesn't  liide  its  skeletons  .  .  .  it's  these  thousands  and  thousands 
of  skeletal  fames  moving  down  the  production  lines  that  make  Wichita  the  first  city 
in  the  United  States  in  factory  wage-earner  employment  gains!  Its  these  wage- 
earners  who  help  make  booming  Wichita  first  in  the  great  Southwe  t  in  sound,  solid 
sales  gains  too  .  .  .  Yes,  Wichita  has  important  money  to  spend,  with  its  permanently 
placed  aircraft  industries  and  a  steady  backlog  of  agriculture  and  oil. 

Wichita  is  a  Hooperated  City 
Get  the  facts  at  any  Petry  Office. 


CBS 


Your  sales  gains 
in  booming  Wich- 
ita will  stick  if 
you  stick  to  that 
Selling  Station  in 
Kansas'  Richest 
Market — 


5000  WATTS  DAY  &  NITE 


KFH 

WICHITA 

ASK  ANY  PETRY  OFFICE 


in  television  as  a  "highly  effective' 
advertising  medium. 

"If  television  is  to  be  encouragtf 
to  expand  and  develop  as  an  indus- 
try without  delay  after  the  war 
no  fear  complex  should  be  plantec 
in  the  public  mind  vnth  regarc 
to  the  use  of  television  service,' 
he  said.  "Both  the  industry  ano 
the  people  should  be  freed  from  thi 
groundless  expectation  that  televi-^ 
sion  equipment  will  be  made  sud: 
denly  obsolete  by  a  complete  changi 
to  new  frequencies  and  standards.' 

Mr.  Hanson,  corroborating  thi 
stand  of  Mr.  Trammell,  said:  "I 
is  my  confirmed  opinion,  after  man; 
years  of  association  with  the  de: 
velopment  of  television  broadcast 
ing,  that  our  present  system  o 
television  has  reached  a  stage  o  i 
technical  practicality  and  is  read; 
to  be  launched  as  an  expandinj 
broadcasting  service  to  the  Ameri 
can  public." 

Take  Issue  With  Weiss 

He  traced  the  history  of  televi 
sion,  asserting  that  the  presen 
system  "did  not  spring  up  over 
night"  but  required  "several  year 
of  laboratory  research  and  develop 
nient  and  five  years  of  continuou: 
field  testing",  plus  much  effort  o; 
the  part  of  engineers  to  determin 
the  best  standards  upon  which  i 
could  proceed. 

Taking  issue  with  Lewis  Alle: 
Weiss,  vice-president  and  genera 
manager  of  the  Don  Lee  Broadcast 
ing  System,  who  testified  that  i: 
his  opinion  television  could  no 
be  successfully  operated  in  a  cit 
of  less  than  half  a  million  [Broai 
CASTING,  Oct.  16],  Mr.  Hanson  as 
serted  that  television  is  "too  grea 
a  medium  to  be  confined  to  the  lirr 
its  of  a  single  metropolitan  area' 
NBC  visualizes  a  network  extenc 
ing  "the  vision  of  the  radio  aud 
ence  to  cities  throughout  the  Unii 
ed  States,  bringing  into  the  hom 
from  distant  points,  events  of  nr 
tional  importance".  " 

The  backbone  of  the  propose' 
network  will  be  coaxial  cables,  no^' 
being  installed  by  the  AT&T,  h" 
said,  while  relays  will  be  used  i, 
conjunction  with  cables. 

Mr.  Joyce,  who  testified  Wednei 
day,  said:  "I  don't  think  anybod 
can  predict  the  economic  level  c 
television.  It  may  be  profitable  i 
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fvms  of  10,000."  He  pointed  out 
at  millions  of  dollars  are  spent 
nually  by  merchants  in  window 
splays  and  that  television  will 
ake  it  possible  to  bring  reproduc- 
on  of  those  displays  into  the  home, 
e  said  RCA  plans  a  $200  receiver 
tbr  both  AM  and  video,  the  price 
■iKclusive  of  antenna  which,  in  pre- 
war davs,  cost  from  S15-$25  in- 
stalled. 

■  ^  Speaking  for  the  AFL,  Mr.  Pearl 
^lled  upon  the  Commission  to  "end 
'M  technical  uncertainties  which 
|re  impeding  the  industry  by  an- 
;!Ouncing  its  final  approval  of  fre- 
uency  allocations  and  system 
"pandards  at  a  date  well  in  advance 
If  the  termination  of  the  war." 

"The   American   Federation  of 
Labor  feels  strongly  that  a  green 
ght  should  be  given  to  the  radio 
nd  related  industries  to  proceed 
^immediately  v.-ith  commercial  tele- 
ision  broadcasting  as  soon  as  the 
-ar  ends,"  he  said.  The  AFL  is 
iterested  in  new  electronics  in- 
ustries  as  consumers  and  because 
'labor  sees  in  television  and  related 
'adustries  an  important  pool  of  em- 
ployment opportunities  for  work- 
'rs  and  servicemen  at  the  end  of 
ie  war. 

"We  urge  the  FCC  to  render  an 
arly  decision  upon  all  the  tech- 
i  ical  problems  which,  if  unresolved, 
light  retard  postwar  recovery  in 
.merica,"  said  Mr.  Pearl. 
'      UHF  Video  in  18  Months 
J.  Comdr.    Craven,    urging  wider 
fands   then   those   under  prewar 
|.;andards   (6  mc),  told  the  FCC 
i-nat  the  18  channels  assigned  to 
I.elevision  are  ''entirely  too  few", 
gle  called  for  30  or  40  channels. 
i.,dvocating  hgher  spectrum  televi- 
^-on,  the  former  Commissioner  said 
^le  Cowles  firm  hesitated  to  invest 
l^apital  in  a  system  of  television 
J,  which  is  already  rapidly  becoming 
.  bsolete",  adding: 
C  "We  believe  that  the  expenditure 
[f  a  large  sum  of  money,  at  this 
'  me,  for  the  modern  television  will 
[.ring  better   results  faster  than 
(^'i\iding  the  same  amount  of  money 
r  etween  the  prewar  television  and 
'  le  new  television." 
He  expressed  the  belief  that  a 
tation   utilizing    frequencies  be- 
•veen  400-1,000  mc  can  be  estab- 
I  shed  in  a  city  within  18  months 
,fter  the  Government  gives  indus- 


try the  go-ahead.  He  told  the  Com- 
mission that  the  Cowles  Co.  would 
purchase  a  transmitter  to  operate 
on  750  mc  with  525  lines  for  color 
and  735  lines  for  black-and-  white 
[Broadcasting,  Oct.  16],  and  read 
into  the  record  a  letter  from  West- 
inghouse  Mfg.  Co.,  promising  de- 
livery of  such  a  transmitter  12 
months  after  receipt  of  the  order 
"on  or  about  V-E  Day".  Zenith 
Radio  Corp.  will  produce  receivers, 
he  added. 

Problems  confronting  television, 
Comdr.  Craven  listed  as  the  num- 
ber of  channels  available,  the  num- 
ber of  stations  per  channel  and  the 
total  number  of  stations  possible, 
and  receivers,  asserting  that  unless 
the  "proper  allocation  of  radio 
space  to  television  is  made  by  the 
Commission,  all  three  of  these 
points  add  up  to  a  severe  restraint 
upon  the  competition  which  will  ex- 
ist in  the  television  field." 

Refuting  testimony  of  the  RCA- 
NBC  witnesses  that  it  would  take 
a  minimum  of  five  years  to  reach 
the  point  where  standards  could  be 
adopted  in  higher-frequency  video, 
Comdr.  Craven  declared:  "In  our 
opinion,  standards  could  be  de- 
veloped within  a  year  and,  after 
the  industry  has  had  a  chance  to 
comment  on  them,  should  be  adopt- 
ed by  the  Commission." 

Mr.  Brown,  recalled  to  the  stand 
following  his  earlier  testimony  a 
fortnight  before,  told  the  Commis- 
sion that  Zenith,  in  developing  a 
receiver  for  CBS,  has  finished  re- 
search on  an  intermediate  frequen- 


cy amplifier  and  a  video  amplifier 
and  that  some  parts  would  be 
shipped  within  10  days.  He  said  de- 
velopment of  a  new  receiver  re- 
quired about  six  months  for  all 
phases,  and  estimated  that  in  an- 
other six  months  it  would  be  in 
production.  Part  of  the  develop- 
ment time  already  has  passed  on 
the  higher-frequency  receivers,  he 
added. 

Dr.  Jolliffe,  first  of  the  RCA- 
NBC  witnesses  and  the  first  wit- 
ness when  television  was  resumed 
Tuesday  afternoon,  urged  that  the 
FCC  (1)  reaffirm  its  authorization 
for  commercial  television  on  stand- 
ards recommended  by  the  RTPB  on 
an  adequate  number  of  frequen- 
cies to  be  selected  below  300  mc, 
without  limitations,  and  (2)  that 
the  FCC  authorize  the  experimental 
use  of  a  band  above  4550  mc  "which 
can  be  used  now  for  the  experi- 
mental development  of  a  new  tele- 
vision system  including  color"  and 
that  the  basis  on  which  this  ad- 
ditional service  is  introduced  be 
"determined  at  a  later  time  when 
the  system  has  been  developed  and 
is  ready  to  serve  the  public". 

Dr.  Jolliffe  said  RCA  engineers 
had  participated  in  many  military 
developments  and  that  they  were 
familiar  with  as  many  wartime  ad- 
vances as  those  of  other  organiza- 
tions. CBS  witnesses  had  previous- 
ly testified  that  some  of  the  higher- 
frequency  television  developments 
were  classified. 

Speaking  for  all  RCA  engineers 


SPONSORED  BY 
GENERAL  FOODS 


WAGA 

PRODUCED 

FOR  23 

STATIONS 


OUTSTANDING  PROGRAMS 
AND  PRODUCTION 


WACA 

ATLANTA 


500f  WATTS  ON  590  KILOCYCLES  REPRESENTED  BY  HEADLEY-REED  GO. 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
-  • 

2,450,000    Jewish    speaking  persons 
1,523,000    Italian    speaking  persons 
1,235,000    German   speaking  persons 
660,000    Polish     speaking  persons 
• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 
the  translation  of  your  copy. 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


ROADCASTING    •    Broadcast  Advertising 


October  30,  1944    •    Page  61 


WHAT'S 
HOLDING 

YOU 
BACK  IN 

BARRlER^*^y-^' 

„_  is  of  course 

tbe  '^-V^'^I^ieto^s  lite  Bar- 

rier  (Ky.).  .^"^Uaeb,  booming 
hindrance  m  „\rea->vbere 
tuisvilleTrad-^^^^^^^^^^ 

Area'9  normal  o  ^^^^^^ 
tucky's  bnying  Po^^^'^^^^^,  this 

„eed  only  WAVE,  tU 

nation  y^^f'^r 
VjrAVE,  and  see. 


Dr.  Jolliffe  said:  "We  believe  that 
the  conclusions  and  recommenda- 
tions of  Panel  6,  RTPB,  are  sound. 
RCA  engineers  support  these  rec- 
ommendations whole-heartedly."  He 
added  that  his  organization  believed 
that  "when  war  developments  are 
released,  these  recommendations 
will  be  found  to  be  fully  justified 
and  based  on  good  engineering  judg- 
ment." 

Prior  to  the  war  RCA  had  devel- 
oped transmitters  capable  of  oper- 
ating on  frequencies  between  40-108 
mc  with  a  power  up  to  5  kw  peak, 
said  Dr.  Jolliffe.  Now  RCA  is  cer- 
tain it  can  design  transmitters  that 
will  generate  power  of  SO  kw  up  to 
108  mc  and  5  kw  up  to  300  mc. 
"We  expect  to  be  able  to  generate 
substantially  higher  power  between 
108  and  300  mc,"  he  said.  "Trans- 
mitters to  operate  on  any  frequency 
assigned  to  television  between  40 
and  300  mc  using  standards  now 
specified  by  the  FCC  can  and  will 
be  made  available  for  sale  by  RCA." 

Dr.  Jolliffe  said  RCA  has  devel- 
oped a  projection  receiver  which 
reproduces  a  picture  18  by  24  inches 
"with  adequate  brightness  to  be 
viewed  in  a  fairly  well  lighted 
room".  The  cathode  ray  tube  has 
produced  better  flourescent  mater- 
ials and  better  manufacturing  meth- 
ods, "and  has  taught  us  how  to  pro- 
duce better  television  tubes  for  less 
money",  he  added. 

Studio  equipment  will  be  better, 
outside  pickup  equipment  lighter  in 
weight,  more  compact  and  of  higher 
sensitivity  than  before  the  war.  Dr. 
Jolliffe  continued.  Pickup  cameras 
will  be  more  sensitive  and  require 
less  light. 

Shifting  television  to  frequencies 
above  450  mc  would  be  the  "begin- 
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YOU  CAN  add  plagiarism  to  the 
crimes  perpetrated  by  the  Germans 
by  evidence  received  from  Capt. 
Harry  Butcher.  Naval  Aide  to  Gen. 
Eisenhower.  Capt.  Butcher  recently 
was  ferreting  around  a  German- 
abandoned  propaganda  broadcast- 
ing station  in  Paris  when  he  came 
upon  a  program  schedule.  Top  se- 
lection on  the  Nazi  listing  was  a 
production  entitled,  Paris  Moondial. 

Fourteen  years  ago  when  Capt. 
Butcher  was  plain  Harry  Butcher 
and  manager  of  CBS-owned  WJSV 
(now  WTOP)  Washington,  he  in- 
stituted two  programs  of  note  on 
the  outlet:  The  Sundial,  a  morning 
feature  with  Arthur  Godfrey,  and 
The  Moondial,  broadcast  in  the 
evening  by  Arch  McDonald. 

The  Washington  Moondial  shines 
on,  although  the  German  version 
has  been  cancelled  for  lack  of  a 
sponsor,  according  to  Earl  Gam- 
mons, Washington  director  for 
CBS  and  successor  to  Capt.  Butch- 
er, to  whom  the  former  network 
executive  communicated  his  dis- 
covery. 


ning  of  the  development  of  a  new 
and  untried  system  of  television," 
said  Dr.  Jolliffe.  "The  quality  of 
service  which  can  be  given  presently 
on  a  6  mc  channel  below  300  mc  is 
very  satisfactory  and  can  be  sub- 
stantially improved  as  we  gain  ex- 
perience. .  .  .  The  development  of  a 
new  television  svstem  to  operate 
with  new  standards  on  new  frequen- 
cies will  take  time." 

Dr.  Jolliffe  said  the  "mere  exist- 
ence of  tubes  which  can  be  used  to 
generate  power  at  the  higher  fre- 
quencies does  not  assure  that  a  tele- 
vision s}'stem  can  be  brought  into 
existence  in  a  few  months  or  even 
a  few  years."  He  went  over  the 
steps  necessary  in  the  development 
of  television. 

"It  is  hard  to  estimate  the  time  it 
will  require  to  develop  a  completely 
new  system  of  television,"  he- con- 
tinued. "Several  of  our  engineers 
have  attempted  to  make  such  an  es- 
timate and  they  range  anywhere 
from  5  to  10  years.  I  do  not  believe 
it  would  be- possible,  even  assuming 
that  the  war  was  completely  over 
and  that  all  companies  concerned 
were  able  to  put  full  time  to  the 
extent  of  their  abilitv  into  this  de- 


velopment, tnat  a  nnal  answer  co 
be  arrived  at  in  less  than  five  year 
After  that  is  accomplished,  eqt 
mcnt  must  be  designed,  he  said,  t 
produced  for  sale  to  the  public. 

"During  that  five  or  more  yeai 
an  available  and  excellent  televisir 
service  can  be  given  to  the  Amej 
can  public,"  Dr.  Jojliffe  asserted, 
if  the  FCC  will  reaffirm  the  stan 
ards  and  allocate  an  adequate  nui 
ber  of  channels  this  television  ser 
ice  can  be  expanded  and  improv 
greatly.  Manufacturers  will  bui 
receivers  for  sale  in  quantity 
reasonable  prices  which  will  give  , 
excellent  entertainment  service  wi 
which  the  public  will  be  satisfied. 

"This  development  will  not  sic 
up  or  hinder  the  development  of 
new  and  improved  television  servi 
for  higher  frequencies;  in  my  opi 
ion  it  will  stimualte  it." 

Joyce  Urges  FCC  Action 

Mr.  Joyce  told  the  FCC  that  te 
vision  under  present  standards 
"ready  for  the  public"  and  that  RC 
is  prepared  to  offer  "greatly  ii 
proved  postwar  television  home  i 
ceivers"  ranging  in  price  from  $1 
for  a  table  model  to  $395  for  a  lar 
projection  model  incorporati 
standard  and  FM  reception, 
produce  transmitters  and  receive 
RCA  must  invest  in  excess  of 
million  dollars  in  developing  po 
war  television. 

"However,"  he  said,  "neitli 
RCA  nor  any  other  company  c 
be  expected  to  go  ahead  and  ma 
the  millions  of  dollars  of  capital 
vestment  required  unless  RCA  c 
be  assured  that  the  standards  a 
frequency  assignments  for  televisi 
are  fixed,  and  are  such  as  to  assu 
the  rapid  development  of  the  gre 
art." 

Interference  Described 

Dr.  Beverage,  testifying  on  lo 
distance  propagation  of  very  hi. 
frequencies,  expressed  the  opini 
that  F2  layer  reflections  will  n 
produce  appreciable  interferen 
above  45  mc.  He  said  he  knew 
no  cases  where  bursts  and  Sporae 
E  have  created  interference  on  te.' 
vision '  pictures,  recognizable  as  b 
ing  due  to  long  distance  transm 
sion.  When  higher  power  is  us 
in  television,  however,  interferen 
may  take  place,  he  pointed  out.  ' 

Mr.  Engstrom,  speaking  on  in', 
tipath  and  shadow  interference,  s; 
it  had  been  RCA's  experience  tl 
"shadow  effects  become  more 
rious  with    increasing   carrier  fi* 
quency  and  that,  for  the  higher  fi. 


:ncies,  they  are  definitely -harper, 
h4fiss  lendenry  to  heal  or  fill-in 
:k  of  the  obstruction".  He  added 
t  shadow  phenomena  might  weTi 
it  broadcast-type  field  tests  on 
fauencies  "higher  than  any  fre- 
jsncy  tried  to  date". 
'Iro  minimize  shadow  interference, 
I.  Engstrom  recommended  con- 
ieration  be  given  to  transmitter 
■ption,  use  of  booster  stations  or 
ling  directivit}"  to  receiving  an- 
,na. 

klultipath  phenomena  "undoubt- 
y  constitute  one  of  the  most  seri- 
:|:  problems  confronting  televi- 
'fi,"  said  Mr.  Engstrom.  RCA 
^ineers  have  had  considerable  ex- 

ience  with  multipath  at  50  mc 
t  "the  experience  becomes  less 
.lensive  as  we  go  up  in  frequency," 

added. 

"We  have  had  some  experience  at 
quencies  as  high  as.  400  nic  and 
ire  is   indication   that  multipath 
lists  at  all  frequencies  considered 
television  broadcasting,  and  that 
becomes   gradually  worse  with 
creasing  carrier  frequency,"  he  as- 
ted.    Based  on  tests  just  released 
:  RCA,  Mr.  Engstrom  made  the 
(lowing  predictions  for  television 
badcasting  at  400  mc: 

Multipath  Problem 
'-'Multipath  transmission  effects  in 
evision  pictures  will  be  exper- 
ced  in  the  radio  frequencj-  spec- 
im  around  400  mc.  The  niagni- 
jle  of  these  effects  maj^  be  some- 
i'.at  greater  at  400  mc  than  at  51.25 
;„,  although  the  tests  have  not 
pn  sufficiently  quantitative  to 
»iiw  anj'  real  comparison.'' 
;)Mr.  Engstrom  said  RCA  had  had 
;  television  experience  in  the  fre- 
;ency  range  above  400  mc  which 
:jld  j.di.information  to  the  multi- 
:h  problem.  He  predicted,  how- 
er,  that  it  would  grow  with  in- 
jasing  frequenc3',  adding  that  in 
'  or  multipath  effects  can  produce 
■lit}-  hues  in  addition  to  "mis- 
'.ced  additional  images". 
'  Solely  from  the  multipath  point 
i:  view  one  should  use  as  low  a 
".■quency  as  possible,  he  said,  rec- 
iimending  channels  as  "near  45  mc 
[■  possible".  Mr.  Engstrom  listed 
|i;  various  interference  tj-pes  in  the 
l^ier  of  their  importance,  in  his 
ijinion,  as  follows;  shadow,  multi- 
r:h,  radio  noise,  Sporadic  E,  bursts, 
]  layer  reflections. 
"N'eeds  for  forestry  services  were 
Jjtlined  Oct.  21  by  Kinne  F.  Wil- 
'Ims,  superintendent  of  Forest  Fire 
Jintrol,  Xew  York  State  Conserva- 
'n  Dept.,  chairman  of  Committee 
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Army  Appointments 

TWO  NEW  appointments  in  radio 
posts  with  the  War  Dept.  were  an- 
n^ounced  last  week,  with  Capt.  A. 
T.  (Ted)  Steele  assigned  to  the 
Radio  Branch,  Bureau  of  Public 
Relations,  and  Capt.  Edmund  B. 
Abbott  replacing  him  as  radio  offi- 
cer with  the  Air  Forces  Group. 
Capt.  .Steele  is  taking  the  post 
just  vacated  by  Maj.  Lester  Lin- 
dow,  former  manager  of  WFBM 
Indianapolis,  now  on  an  assign- 
ment in  the  European  Theatre. 
Commissioned  in  1942,  Capt.  Steele 
was  formerly  account  executive 
with  Benton  &  Bowles.  Capt.  Ab- 
bott, now  AAF  radio  officer,  wa.s 
formerly  with  WCCO  Minneapolis, 
and  senior  producer  with  WBBiVI 
Chicago.  He  also  was  with  CBS 
assisting  ia  reorganization  of  KSL 
Salt  Lake  City.  He  was  commis- 
sioned in  April  1943. 

3,  RTPB  Panel  13;  William  F. 
Koch,  chief  radio  engineer,  Califor- 
nia State  Division  of  Forestry;  Roy 
L.  Atkinson,  administrative  assist- 
ant. Fire  Control  Radio.  Florida 
Forest  &  Park  Service:  William  F. 
Sanders,  radio  technician,  Oregon 
Board  of  Forestry,  and  R.  A. 
Thompson,  chief  communications 
office,  ^Michigan  Conseravtion  Dept. 
Mr.  Williams  told  the  Commission 
that  Committee  3  proposes  to  work 
out  a  plan  for  assignment  of  fre- 
quencies to  the  entire  forestry  con- 
servation service. 

Under  special  emergency  services, 
L.  E.  Kearney,  chief  of  Emergency 
&  Special  Radio  Service  Section, 
Safety  &  Special  Services  Division, 
FCC  Engineering  Dept.,  testified 
that  as  of  Sept.  18  there  were  out- 
standing authorizations  in  the  spe- 
cial emergency  classification  for  249 
land  stations  and  1,063  portable  and 
portable-mobile  stations,  held  by 
123  licensees. 

Asks  79  Channels 

R.  Y.  Dondanville,  engineer  in 
the  electronics  and  communications 
section,  Commonwealth  Edison  Co., 
Chicago,  appearing  as  chairman  of 
Committee  4,  RTPB  Panel  13,  who 
said  his  group,  which  includes  elec- 
tric, gas,  water  and  steam  utilities, 
constitutes  the  largest  single  user  of 
special  emergency  radio,  requested 
79  channels,  31  below  100  mc  and 
48  above.  He  objected  to  sharing 
the  channels  with  other  than  power 
utilities  services  and  recommended 
that  a  Commission  rule  restricting 
operation  of  all  emergency  stations 
to  the  period  of  a  given  emergency, 
be  amended  to  permit  use  of  radio 
during  operations  designed  to  pre- 
vent such  emergencies. 

Lender  cross-examination  b}'  Com- 
missioners Case  and  Walker  and 
Jeremiah  Courtney,  assistant  chief 
of  the  Litigation  Section,  FCC  Law 
Dept.,  Mr.  Dondanville  said  the 
utilities  now  use  857  transmitters  of 
various  types  but  contemplate  using 
3,477  in  a  five-}-ear  expansion. 

G.  H.  Underbill,  assistant  to  the 
chief  engineer.  Central  Hudson  Gas 
&  Elec.  Corp.,  Poughkeepsie,  N.  Y., 
member  of  Committee  4,  Panel  13, 
recommended  that  the  FCC  allocate 
51  channels  to  meet  the  contem- 
plated postwar  expansion  of  elec- 
tric utilities  emergency  radio  serv- 
ices. His  contentions  were  support- 
ed by  Philip  H.  Chase,  representing 
the  Edison  Electric  Institute  and 
the  Assn.  of  Edison  Illuminating 
Cos.  In  addition  he  asked  that  the 
Commission  consider  removing  the 
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Lewis  win  keep  Mutual's  wires  hot 
all  day  Tuesday,  November  7th  with  vote  by  vote, 
district   by   district  returns   on  the 
Presidential  elections.    This  will  be  another  of 
Lewis's  on-the-spot  news  reports  .  .  .  one  of  the  reasons 
why  Lewis  is  heard  on  over  210  stations 
with  over  130  sponsors. 
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Status  of  the  Edison  operations  from 
special  emergency  subdivision  to  a 
new  section  under  the  general  emer- 
gency classification. 

Warren  T.  Bulla,  superintendent 
of  Communication  &  Dispatching, 
Natural  Gas  Pipeline  Co.  of  Amer- 
ica, also  a  member  of  Committee  4, 
Panel  13,  requested  37  channels  for 
the  natural  gas  industry. 

For  water  services  C.  F.  Meyer- 
hern,  New  York  consulting  engineer 
and  member  of  Committee  4,  Panel 
13,  asked  the  Commission  to  al- 
locate 19  channels  ranging  from 
2-300  mc.  He  estimated  needs  in 
the  next  five  years  at  1,000-1,200 
transmitters  under  present  regula- 
tions. Should  the  regulations  be  re- 
laxed the  needs  will  increase  to 
2,200-2,300.  He  said  51%  of  cities 
with  more  than  50,000  population 
use  radio  and  30%  of  those  under 
50,000  use  radio  communications.  In 
many  instances  he  added,  water  de- 
partments use  police  radio  to  trans- 
mit emergency  messages. 

Highway  Channels 

Urging  the  FCC  to  allocate  sufifi- 
cient  channels  for  highway  com- 
munications were  Leo  J.  Vachow, 
radio  engineer  of  the  Michigan  State 
Highway  Dept.  and  member  of  a 
subcommittee  on  waterways.  Com- 
mittee 6,  Panel  13;  Vernon  D.  Chip- 
man,  chief  radio  operator,  Chautau- 
qua County  (New  York)  Dept.  of  ■ 
Highways,  and  R.  A.  Kridler,  com- 
munications supervisor.  Southern 
California  Highway  Patrol,  who  also 
testified  in  behalf  of  police  services 
earlier  in  the  week  [5ro.\dcasting, 
Oct.  23]. 

K.  R.  Hoover,  chairman  of  Com- 
mittee 5,  Panel  13,  and  A.  W. 
Baker,  vice-chairman,  outlined  ■fhe 
needs  of  transit  companies  for  radio 
communication  in  dispatching  buses 
and  for  emergencies  such  as  wrecks, 
storms  and  floods. 

George  M.  Brown,  chairman  of 
Committee  8,  Panel  13,  and  tech- 
nical advisor  to  Committee  5,  asked 
the  FCC  to  allocate  sufficient  chan- 
nels for  the  transit  industry  in  the 
30-40  mc  band,  with  additional 
channels,  if  needed,  in  the  100-150 
mc  band. 

Other  Utility  Needs 

Group  3  was  concluded  last  Tues- 
day and  television  resumed  in  the 
afternoon.  Opening  the  morning  ses- 
sion Austin  Bailey,  vice-chairman  of 
Committee  8,  RTPB  Panel  13,  re- 
quested four  frequencies  for  com- 
mon carrier  emergency  communica- 
tions services.  He  asked  for  one  8 
kc  band  centering  on  2190  kc  and  an- 
other 8  kc  band  on  2726  kc  for  tele- 
phone circuits,  a  2  kc  band  on  3190 
kc  and  another  2  kc  band  at  7305  kc 
for  telegraph. 

F.  M.  Ryan,  appearing  for  the 
Bell  System  Cos.,  asked  for  addi- 
tional channels  for  transmitting  es- 
sential calls  for  aid,  dispatching  con- 
struction crews  and  supplementing 
initial  emergency  facilities  to  give 
temporarily  adequate  service  in  the 
affected  area  pending  full  restora- 
tion of  normal  facilities. 

Under  provisional  services  there 
were  discrepancies  in  recommenda- 
tions of  RTPB  representatives  and 
Chairman  Fly  told  the  witnesses 
(representing  the  petroleum  indus- 
try) to  "get  together"  adding,  "I 
don't  think  we  can  take  the  time  to 
solve  these  differences  of  the  oil  in- 
dustry." Horace  Lohnes,  Washing- 
ton counsel  for  the  American  Petro- 
leum Institute,  was  granted  permis- 


AWAITING  THEIR  TURNS  to  support  television  in  the  present  bar 
at  the  FCC  allocation  hearings  in  Washington  last  week  were  the 
RCA-NBC  executives,  who  paused  on  the  National  History  Museui 
stairway  to  talk  shop.  Stair-sitters  are  (1  to  r) :  Dr.  H.  H.  Beverag 
associate  director  of  research,  RCA  Labs,  and  vice-president  of  RC 
Communications;  E.  W.  Engstrom,  director  of  research,  RCA  Labs 
Dr.  C.  B.  Jolliffe,  chief  engineer,  RCA- Victor  Division,  RCA,  and  chai 
man  of  RTPB  Panel  2;  0.  B.  Hanson  (front),  NBC  vice-president  ar. 
chief  engineer;  George  Beers,  coordinator,  advanced  development  eng 
neering,  RCA.  Dr.  Jolliffe  estimated  it  would  be  5-10  years  befoi 
television  in  the  higher  frequencies  (as  advocated  by  CBS)  reach' 
the  point  where  video  in  the  lower  band  is  today — "ready  to  begi 
commercial  operation". 


sion  to  file  new  evidence  following 
conferences  between  the  various 
groups  affected. 

Witnesses  included  L.  E.  Kear- 
ney, chief  of  Emergency  &  Special 
Radio  Service  Section,  Safety  & 
Special  Services  Division,  FCC  En- 
gineering Dept.;  Robert  E.  Allen, 
American  Petroleum.  Institute;  A. 
H.  Riney,  RTPB  and  Western 
Radiotelegraph  Co.;  F.  W.  Littell, 
Petroleum  Industry  Electrical  Assn. 

Oil  Field  Exploration 

Ralph  J.  Shilthuis,  assistant  direc- 
tor of  production,  Petroleum  Ad- 
ministration for  War,  told  of  the 
need  for  discovering  new  oil  fields 
and  the  part  radio  has  played  in 
such  exploration  since  1928.  He 
urged  the  FCC  to  allocate  sufficient 
frequencies  for  geophysical  needs  to 
help  insure  an  adequate  supply  of 
oil.  Other  witnesses  in  behalf  of 
geophysical  service  were  Dr.  W. 
M.  Rust  Jr.,  Society  of  Explora- 
tion Geophysicists,  and  Dr.  B.  B. 
Whetherby,  president  of  Geophysi- 
cal Research  Corp. 

John  V.  L.  Hogan,  appearing  for 
the  Research  Council  of  the  Acad- 
emy of  Motion  Picture  Arts  & 
Sciences,  recommended  channels  for 
walkie-talkie  operations  on  picture 
locations,  facsimile,  point-to-point 
communications,  ship-to-ship,  ship- 
to-shore  and  remote  control  of 
models  and  miniatures,  all  in  motion 
picture  production. 

Mr.   Waters,  testifying  out  of 


Decorated  by  Cuba 

TWO  CBS  shortwave  executive 
were  decorated  by  the  Cuban  Go^ 
ernment  last  Wednesday  with  tl 
Cuban  Army  Order  of  the  Fourt 
of  September.  They  are  Edmur 
A.  Chester,  director  of  shortwa\ 
broadcasting,  and  Lawrence  : 
Haas,  shortwave  news  directo 
Awards  were  given  for  "the  pa 
they  played  in  upholding  the  stani 
ards  of  American  journalism  .  . 
in  reporting  Cuban  revolutionai 
and  subsequent  events  during  tl 
1930's."  Ceremonies  were  broai 
cast  from  CBS  New  York  ar 
shortwaved  in  Spanish  to  Soul 
America. 


turn  Wednesday  afternoon,  said  tl' 
ATS  was  in  "full  accord"  with  tl 
RTPB  recommendations.  Althoug 
stating  he  was  not  a  technical  ma 
and  the  ATS  was  not  interested  : 
television  from  a  technical  aspec, 
Mr.  Waters  estimated  it  might  r 
quire  "not  five  years,  but  10  or  11 
to  develop  television  in  the  high( 
spectrum. 

"It  would  be  a  great  disservii 
to  withhold  television,"  said  tl 
agency  executive.  "Let  there  be  i 
sabotage  of  television;  no  stab 
the  back  .  .  .  Let  us  have  faith 
Chairman  Fly."  He  listed  as  of 
cers  of  ATS  the  following:  D£ 
Halpin,  RCA,  president;  Raymoi 
Nelson,  Charles  M.  Storm  Co.,  vie 
president;    Kay   Reynolds,  seer 
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Lry;  Don  McClure,  N.W.  Ayer  & 
jn,  treasurer. 

"iDr.  Beers  said  that  if  a  trans- 
itter  stability  of  .005%  can  be 
L'hieved  in  the  500-1,000  mc  band, 
t  engineers  now  believe,  "no  seri- 
Qs  trouble  in  terms  of  picture  res- 
iution   deterioration  will  be  en- 
rantered"  on  a  20  mc  channel.  A 
DO  kc   television   sound  channel 
|)uld  not  be  used,  however,  he  ad- 
fed;  neither  would  frequency  sta- 
i.lity  permit  the  use  of  a  6  mc 
Hannel  at  1,000  mc. 
|<  Assuming  a  value  of  unity  for 
fipth  the  equipment  and  operating 
[osts  of  a  50  mc  transmitter,  Dr. 
leers     submitted    the  following 
j;:)mparison:  50  mc  with  6  mc  chan- 
nel, 1.0  equipment  cost,  1.0  oper- 
j'ting  cost;  300  mc  with  6  mc  chan- 
i;el,  1.2  equipment  cost,  1.5  oper- 
i  ring  cost;   300  mc  with   20  mc 
;  lannel,  1.5  equipment  cost,  1.7  op- 
■ating  cost;  500-1,000  with  20  mc 
lannel,  1.8-2  equipment  cost,  3  op- 
I  .-ating  cost.  A  50  mc  prewar  trans- 
mitter cost  $19,000,  he  said. 

I          Cost  of  Conversion 

I  "The  relative  overall  cost  of  re- 
vivers and  antennas  for  mono- 
Iprome  television  in  the  300-1,000 
lie  frequency  region  employing  20 
'kc  channels  as  contrasted  with  re- 
■feivers  operating  on  frequencies 
Vom  50-100  mc  and  a  6  mc  chan- 
'el  is  equally  difficult,  if  not  im- 
'iossible,  to  evaluate,"  said  Dr. 
-eers. 

^  He  estimated  the  minimum  cost 
;iicrease  as  25%  and  maximum  at 
00%,  but  under  cross-examination 
I  lid  that  increase  represented 
.bout  75%  of  the  receiver's  com- 
jonent  parts.  It  would  not  be  eco- 
nomically worthwhile  to  convert  re- 
(Pivers  designed  for  6  mc  channels 
1  the  50-300  mc  band  to  operate 
1  the  300-1,000  mc  band,  he  con- 
n.nued,  but  told  the  FCC  that  a 
ijeceiver  could  be  designed  to  op- 
.rate  on  channels  in  both  fre- 
quency regions  "as  soon  as  the 
ijecessary  standards  have  been 
;  dopted". 

Dr.  Beers,  responding  to  ques- 
i,'ions  by  George,  P.  Adair,  FCC 
I'jhief  engineer,  said  he  felt  that 
l^aere  would  be  a  material  increase 
/I  manufacturing  FM  sets  for  the 
l.'8-108  mc  band,  over  those  for  the 
j2-56  mc  band. 

j  "Assuming  a  decision  at  an  early 
late  to  change  the  FM  band  from 
12-5G  to  88-108  mc,  how  long  would 
j^M  be  delayed?"  asked  Mr.  Adair. 
IJOr.  Beers  explained  changes  would 
-lave  to  be  made  in  all  transmit- 
l^ers,  now  in  operation.  In  terms  of 
j,ieceivers,  the  head-end  system 
i-iust  be  completely  redesigned, 
disked  for  an  opinion  as  to  the  best 


WHILE  the  FCC  listens  to  the 
pros  and  cons  of  high  and  low- 
frequency  television  at  its  alloca- 
tion hearing.  Federal  Tel.  &  Radio 
Corp.  Newark,  manufacturing  as- 
sociate of  International  Tel.  &  Tel. 
Corp.,  is  going  ahead  with  a  new 
type  television  transmitter  for 
CBS,  it  was  announced  last  week. 

Called  by  the  builders  a  "revo- 
lutionary new  method  of  transmis- 
sion," the  proposed  station  will 
provide  television  in  bla'^k  and 
white,  and  full  color,  "clearer, 
sharper  and  larger  than  ever  be- 
fore", said  the  announcement  re- 
leased by  Federal.  Sight  and  sound 
signals  will  be  broadcast  on  the 
same  frequency,  creating  a  new 
standard  for  broad-band,  fine 
screen  reception,  according  to  Fed- 
eral. The  carrier  frequency  will  lie 
between  450-500  mc  and  the  video 
frequency  will  be  10  mc. 

"This  technical  innovation  in- 
corporated in  the  equipment  repre- 
sents a  great  advantage  in  the 
operation  and  maintenance  of  the 
television  station,  in  addition  to  its 


location  of  FM.  he  said:  "I'll  sup- 
port Panel  5,  but  if  the  evidence 
develops  no  difficulty  from  Spo- 
radic E  and  bursts  at  88-108  mc, 
I  might  reconsider  my  opinion." 

When  Chairman  Fly  opened 
Thursdav's  session  he  said  the 
Commission  didn't  want  to  "cut 
off  any  pertinent  cross-examination 
or  any  statements  for  specific  needs 
for  specific  frequencies"  but  cau- 
tioned witnesses  against  putting  ir- 
relevant testimony  in  the  record. 

Feasible  In  Small  Towns 

Recalled  for  cross-examination 
by  W.  A.  Roberts,  counsel  for  the 
TBA,  Dr.  Beers  said  receiver  an- 
tennas present  one  of  the  most  com- 
plicated problems  facing  television 
engineers.  The  effects  of  multipath, 
shadow  and  other  interference  in- 
fluence the  type  of  antenna  re- 
quired, although  he  added  that  from 
RCA's  experience,  multipath  wasn't 
a  too  serious  problem. 

"Unless  we  can  use  a  very  sim- 
ple antenna,  perhaps  self-contained 
in  the  receiver,  we  can't  make  prog- 


benefits  to  the  radio  audience,  since 
a  single  transmitter  rather  than 
two  independent  transmitters  is 
used,"  said  the  Federal  announce- 
ment. "This  fact,  in  turn,  means 
a  lower  first  cost,  less  power  con- 
sumption, less  space  requirement 
and  fewer  high-power  tubes." 

Under  the  new  system  proposed 
by  Federal  engineers,  working  in 
cooperation  with  CBS  experts, 
sound  and  picture  signals  are  com- 
bined at  the  studio,  then  broadcast 
as  a  coinposite  signal.  Use  of  this 
type  of  transmission  simplifies, 
rather  than  complicates,  receiver 
design,  permitting  use  of  fewer 
tubes,  the  announcement  stated. 

Application  of  the  new  type  of 
transmission  requires  creation  of 
special  vacuum  tubes,  which  are 
being  designed  by  Federal.  Under 
a  firm  contract  signed  Oct.  10,  Fed- 
eral is  to  deliver  the  transmitter 
by  June  10,  1945,  or  not  later  than 
Aug.  10,  [Broadcasting,  Oct.  231. 
It  will  be  installed  atop  the  Chrys- 
ler Tower  in  New  York.  Sets  will 
be  manufactured,  according  to  CBS 
executives,  by  Zenith  Radio  Corp. 


ress  with  television  as  a  service  in 
the  home,"  he  said. 

Mr.  Merryman,  who  said  he  had 
conducted  a  survey  of  the  econom- 
ics of  small  station  television  broad- 
casting, told  the  Commission  that 
television  is  "practical  in  a  town 
of  25,000  with  normal  density  of 
population  in  the  surrounding 
rural  area".  Whether  it  is  econ- 
omically feasible  in  any  city,  re- 
gardless of  population,  depends, 
said  Mr.  Merryman,  on  its  the  ef- 
fectiveness as  an  entertainment  me- 
dium, adding  "that  determines  its 
value  as  an  advertising  medium". 

He  estimated  the  annual  expenses 
of  a  station  reaching  19,000  fam- 
ilies at  $96,800  and  placed  the  po- 
tential gross  income  of  such  a  sta- 
tion at  $145,600,  which  would  pro- 
vide a  margin  of  $48,800  over  costs 
to  cover  both  program  expense  and 
net  profit. 

Fly  Stops  Cramer 

Speaking  for  the  TBA,  Mr.  Du 
Mont  urged  the  FCC  to  "end  the 
indecisions  and  restraints"  on  tele- 
vision by  accepting  the  recom- 
mendations of  RTPB  Panel  6.  He 
charged  that  the  "cloak  of  enforced 
secrecy"  over  wartime  restrictions 
had  been  used  in  some  quarters  as 
a  subterfuge  to  base  claims  on  so- 
called  "miracle"  improvements,  as- 
serting that  the  country's  best  en- 
gineers say  there  are  no  "miracles 
in  sight".  He  suggested,  however, 
that  experimental  television  be 
carried  on  in  the  upper  spectrum 
while  the  art  goes  ahead  under 
present  standards. 

Mr.  Raibourn  suggested  that  tele- 
vision could  advance  more  rapidly 
if  the  pickup  equipment  were  im- 
proved. While  he  thought  televi- 
sion should  be  developed,  or  at 
least  tested,  in  the  500  mc  band, 
he  urged  the  Commission  to  al- 
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Sun  Life  Building,  Montreal,  is  a  sym- 
bol of  the  industry  and  activity  of 
Quebec  Province.  Here  is  a  specialized 
market  of  3  million  people — eager  listen- 
ers to  their  radios — and  loyal  to  the  pro- 
ducts and  programs  they  enjoy.  We  can 
cooperate  with  you  by  planning  and  pro- 
ducing the  type  of  radio  program — in 
either  French  or  English — which  brings 
results,  because  we  know  Quebec,  its 
people,  preferences  and  psychology. 
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locate  frequencies  "at  the  lowest 
levels  in  the  spectrum  which  are 
available". 

When  Mr.  Cramer  read  a  pre- 
pared statement,  extolling  the  qual- 
ities of  present-standards  televi- 
sion, Chairman  Fly  interrupted 
frequently  and  before  the  witness 
had  finished,  the  chairman  told  him 
to  place  the  rest  of  his  statement 
in  the  record.  Mr.  Cramer's  asser- 
tions were  termed  by  Mr.  Fly  as 
"argumentative".  When  the  witness 
commented  that  some  of  his  state- 
ment "possibly  will  be  brought  out 
in  cross-examination",  Chairman 
Fly  said:  "It  will  not."  A  moment 
later  the  chairman  interrupted  Mr. 
Roberts,  who  attempted  to  cross- 
examine  Mr.  Cramer  and  the  wit- 
ness left  the  stand. 

Dr.  Goldsmith  submitted  consid- 
erable technical  data  on  propaga- 
tion, saying  that  all  of  Du  Mont's 
measurements  "seem  to  point  to 
the  desirability  of  low  frequencies 
from  the  standpoint  of  multipath 
and  shadow".  His  firm  is  eager  to 
"go  into  the  higher  spectrum",  he 
said,  but  he  felt  present  televi- 
sion should  not  be  stopped.  He 
estimated  it  would  be  6-10  years 
before  "this  radical  change  in  tele- 
vision" to  higher  frequency  broad- 
casting can  be  accomplished. 

Mr.  Sanabria  recommended  a 
Government-controlled  or  operated 
television  system  to  avoid  private 
"monopolies",  setting  aside  the  five 
best  channels  as  "franchised  chan- 
nels". He  would  divide  the  country 
into  television  areas,  with  a  fed- 
erally supervised  utility  "consist- 
ing of  the  five  or  less  telecasting 
companies".  Under  his  plan,  every 
receiver  would  be  registered  with 
the  "utility"  at  $2  or  so  per  month, 
to  be  paid  for  by  the  set  owner. 
His  suggestion  embodied  use  of  mo- 
tion picture  films  and  little  adver- 
tising. 

Under  cross-examination,  Comdr. 
Craven  said  if  he  had  his  choice 
for  an  all-time  television  frequency, 
he'd  take  750  mc,  with  a  13  mc 
channel.  He  suggested  that  60-100 
mc  would  be  a  good  location  for 
FM.  Questioned  by  Sutherland  G. 
Taylor  of  the  CBS  legal  staff  about 
his  five-year  interim  plan,  Comdr. 
Craven  said  broadcasters  have  an 
obligation  to  the  public  and  re- 
gardless of  whether  better  televi- 
sion is  ready  earlier  than  five  years, 
broadcasters  operating  under  the 
present  system  should  be  required 
to  fulfill  their  obligations  to  the 
public. 

Effects  of  Zoning 
Statements  replying  to  questions 
propounded  by  the  FCC  staff  were 
submitted  by  William  S.  Duttera, 
engineer  in  the  NBC  radio  facil- 
ities section  and  member  of  a  Com- 
mittee 4  subcommittee;  Robert  E. 
Shelby,  development  engineer  of 
NBC,  representative  of  Committee 
1,  and  F.  J.  Bingley,  chief  televi- 
sion engineer,  Philco  Corp.,  all  of 
Panel  6. 

Mr.  Duttera  said  zoning  of  tele- 
vision stations  to  avoid  F2,  Spo- 
radic E  and  bursts  might  be  par- 
tially effective  but  would  greatly 
complicate  allocations  problems  and 
reduce  the  potential  number  of 
stations. 

Mr.  Shelby  said  from  the  sole 
view  of  multipath  and  shadow  phe- 


Semler  on  FuU  MBS 

R.  B.  SEMLER  INC.,  New  York, 
in  a  major  expansion  of  its  radio 
advertising,  has  signed  for  the  full 
Mutual  network  Monday  through 
Friday  12  noon  to  12:15  p.  m.  to 
present  a  news  commentary  in  be- 
half of  Kreml  Hair  Tonic  and 
Kreml  Shampoo.  New  program 
will  be  in  addition  to  sponsorship 
of  Gabriel  Heatter,  Monday,  Wed- 
nesday, Friday,  9-9:30  p.  m.  on 
Mutual.  Firm  has  presented  Mr. 
Heatter  since  1938,  starting  with 
WOR  New  York  and  gradually  en- 
larging the  network.  Semler  radio 
promotion  also  includes  station 
breaks  and  announcements  on  sta- 
tions in  14  cities  in  the  evening, 
and  in  25  cities  in  the  daytime. 
Agency  is  Erwin,  Wasey  &  Co., 
New  York. 

Semler  will  also  buy  two  addi- 
tional daytime  quarter-hour  periods 
weekly,  the  time,  starting  date  and 
commentator  still  to  be  determined. 
Auditions  were  also  in  process  last 
week  for  the  noon-time  commenta- 
tor, who  will  be  heard  on  approxi- 
mately the  same  network  of  170 
stations  carrying  Mr.  Heatter  for 
Semler. 


WCLE-WHKK  Party 

UNITED  BROADCASTING  C( 
was  host  at  a  cocktail  party  hei 
in  the  Drake  Hotel,  Chicago,  Oc 
25  for  the  midwestern  radio  in 
dustry  to  celebrate  moving  o 
WCLE  Cleveland  to  new  call  let 
ters  WHKK  Akron,  0.  Actus 
change  will  occur  sometime  aft"^ 
the  first  of  the  year.  WHKK  fr^ 
quen^y  will  be  640  on  1000  w.  H.  L 
Carpenter,  executive  vice-pres 
dent,  UBC;  Carl  Everson,  vic: 
president  and  general  manager  < 
WHKC  Columbus;  K.  K.  Had 
thorn,  vice-president,  general  ma' 
ager  WHK  Cleveland;  and  H.  F 
Hoesslv,  business  manager  WHK 
Columbus,  were  hosts,  assisted  b 
the  Chicago  Paul  Ra->'mer  Renrf 
sentatives.  United  Broadcastin 
Co.  is  also  comprised  of  WHI 
Cleveland  and  WHKC  Columbus. 


Harvester  Spots 

INTERNATIONAL  Harvester  Co' 
Chicago,  began  sponsorshin  Oct.  1 
and  Oct.  30  of  one-minute  snot  ar 
nouncements  five  times  weeklv  o 
176  stations.  Contracts  were  pla'-e 
by  Aubrey,  Moore  &  Wallace,  Chi 
cago. 


nomena  the  best  frequency  range 
for  either  monochrom.e  or  color 
television  is  a  "continuous  band- 
starting  at  about  40  mc".  He  said 
he  believed  it  would  be  terhnically 
possible  to  render  a  service  in  the 
present  television  band  and  simul- 
taneously in  a  band  above  300  mc 
when  the  new  service  has  been  de- 
veloped to  a  point  of  commercial 
practicality. 

Mr.  Bingley  said  operation  at 
300-1,000  mc  is  practicable  now  and 
that  soon  it  will  be  practical  for 
frequencies  between  1,000-3,000  mc 
"and  later  above  3,000  mc".  He 
contemplates  that  television  even- 
tually will  move  into  the  higher 
spectrum. 

Opening  the  facsimile  phase  Fri- 
day morning  C.  M.  Braum,  chief 
of  the  nonstandard  broad^'ast  ap- 
plication section.  Broadcast  Divi- 
sion, FCC  Engineering  Dept.,  sub- 
mitted exhibits  on  facsimile  as  it 
exists  today.  John  V.  L.  Hogan, 
appearing  as  chairman  of  RTPB 
Panel  7  (facsimile)  presented  the 
RTPB  recommendations  for  20 
facsimile  channels  100  kc  wide  in 
the  100-200  mc  band  (see  page  11). 

George  Henry  Payne,  vice-pres- 
ident, director  and  stockholder  of 
Finch  Telecommunications,  and  for 
nine  years  a  Commissioner,  corro- 
borated the  RTPB  statement  that 
separate  channels  need  not  be  al- 
located for  facsimile,  although  he 
said  facsimile  may  be  multiplexed 
on  existing  broadcast  frequencies. 
If  those  assigned  to  existing  serv- 
ices are  changed  and  if  new  serv- 
ices are  authorized,  the  situation 
with  regard  to  multiplexing  of 
facsimile  will  not  be  altered,  said 
the  former  Commissioner. 

"Entirely  automatic  record  com- 
munication for  use  in  the  home  is 
available  through  multiplexing  on 
the  band  of  frequencies  assigned 
to  FM,"  said  Mr.  Payne.  Multi- 
plexing may  be  used  on  police  fre- 
quencies, in  aviation,  weather  serv- 
ices, marine,  general  industry  and 
educational  services,  he  continued. 
He  approved  Commission  Rule 
3.228,  which  the  RTPB  recom- 
inended  be  amended  to  lift  "restric- 
tions". 


John  D.  Woodward,  Washingto' 
consulting  engineer,  appearing  oi 
behalf  of  Finch,  submitted  tech 
nical  data.  Supporting  Sec.  3.22F 
Mr.  Woodward  said  Finch  Tele 
communications  "proposes  that  th 
Commission  consider  the  maximun 
utilization  of  all  frequencies  pre 
vided  or  to  be  provided  for  thi 
transmission  of  FM  aural  pro 
grams". 

Multiplexing  Feasible 
Maj.  Frank  R.  Brick  Jr.,  vice 
president.  Finch  Telecommunica 
tions,  and  member  of  Panel  7,  tes 
tified  that  multiplexing,  or  th< 
transmission  of  both  sound  pro 
grams  and  facsimile  on  the  sami 
frequency  without  interference  on* 
with  the  other,  is  entirely  feasible 
He  urged  that  the  present  banc 
width  of  200  kc  for  FM  be  main 
tained. 

William  S.  Halstead,  president 
of  Halstead  Traffic  Communica- 
tions Corp.,  New  York  City,  for 
merly  of  Finch,  testified  his  com 
pany  is  making  preliminary  test; 
of  Finch  equipment  for  two-waj. 
radio  on  the  New  York  Centra. 
R.R. 

R.  J.  Rockwell,  engineering  direc 
tor,  Broadcasting  Division,  Crosle^ 
Corp.,  testified  in  support  of  thi 
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ikch  position  that  multiplexing  be 
tinued. 


Broad  Field  Seen  for  Facsimile 


C.  Summerford,  chief  engi- 
ir.  WHAS  Louisville,  testifying 
the  request  of  Finch,  advocated 
•  tinuance  of  frequency  space  for 
i  simile  transmission, 
'^ogan  L.  Thompson,  operations 
mager,  Metropolitan  Television 
..  New  York,  member  of  Panel 
and  alternate  on  Panel  6  and 
.nel  9,  testified  that  multiplexing 
ill  provide  the  new  operator  in 
broadcasting  field  an  added 
lans  of  revenue  to  help  sustain 
■t  cost  of  operation." 

l|  Municipal  Uses 

.M^orris    S.    No%ik,    Director  of 
mmunications.  City  of  New  York 
'NYC),   testified  facsimile  can 
used  by  New  York  City  in  many 
ys  in  board  of  education,  police 
,i  fire  department  broadcasts. 
_  jeorge  Lewis,  engineer.  Federal 
:lephone  &  Radio  Coi-p.,  testified 
:iat    transmission    between  the 
-  S.  Queen  Mary  and  his  com- 
■'ay's  station  on  Long  Island  in 
38  at  distances   of  more  than 
">00  miles  demonstrated  definite 
'oof  of  the  value  of  facsimile. 
-Zomdr.  Craven,  returning  to  the 
nd,  advocated  that  the  FCC  en- 
irage  facsimile  and  reserve  space 
,  the  spectrum  to  permit  its  de- 
■  opment  and  operation  as  a  serv- 
to  the  public.  He  suggested  that 
.annels  be  allocated  near  those 
;    aside  for  FM  and  television 
icause  it  seems  that  it  might  be 
5sible  to  make  use  of  FM  receiv- 
.  and  tele\'ision  receivers  in  a 
?.nner  which  would  tend  to  cheap- 
3  the  cost  of  facsimile  receiving 
siipment." 

^Mr.  Hogan,  recalled  to  the  stand 
a-  cross  examination,  said  he 
:uld  not  like  to  see  the  FM 
.-innel  reduced  below  200  kc. 
3  Dr.  R.  R.  Lowdermilk,  acting  di- 
•[•toT,  Educational  Radio  Service, 
J  S.  Office  of  Education,  cautioned 
ainst  giving  too  much  importance 
i  facsimile  as  an  adjunct  to  edu- 


(Continued  from  page  11) 


be  known  to  "all  the  radio  homes 
of  the  world,"  he  predicted. 

"Facsimile  in  the  prewar  years 
suff'ered,  in  my  opinion,"  said  the 
engineer,  "from  over-exploitation 
and  under-accomplishment.  .  .  , 
There  has  never  been  any  doubt 
about  the  public  service  value  of 
a  mechanism  that  would  deliver  a 
recorded,  readable  message  by  ra- 
dio to  the  homes  of  the  nation.  The 
only  question  has  been  as  to  the 
way  in  which  it  might  be  deliv- 
ered." 

Nighttime  AM  facsimile,  as  at- 
tempted before  the  war,  was  not 
satisfactory  because,  said  Mr.  Ho- 
gan, "people  seem  to  want  a  far- 
simile  service  when  they  can  see  it 
come  in,  when  they  know  it  is  fresh, 
and  at  speeds  comparable  to  the 
rate  at  which  they  normally  read." 

He  urged  that  Rule  3.228  gov- 
erning facsimile  and  multiplex 
transmission  be  amended,  charging 
that  "the  Ijmitations  of  this  rule 
prevented  the  development  of  fac- 
simile broadcasting  as  an  independ- 
ent service,  by  requiring  that  fac- 
simile be  combined  with  sound  on 
a  single  FM  transmitter,  by  what 
are  called  multiplex  or  duplex 
methods,  and  that  the  facsimile 
program  be  incidental  to  the 
sound." 

Mr.  Hogan  asserted,  however, 
that  "there  does  exist  the  possi- 
bility that  multiplex  or  duplex  fac- 


cation. 

Paul  J.  Larsen,  radio  engineer 
associated  with  the  Johns  Hopkins 
U.,  Applied  Physics  Research  Lab. 
in  war  activities  for  the  Office  of 
Scientific  Research  &  Development, 
speaking  for  the  Society  of  Motion 
Picture  Engineers,  presented  a  for- 
mal request  for  75  channels  20  mc 
-ttdde  ranging  from  600-6,300  mc  for 
a  nationwide  theatre  television 
service  [Broadcasting,  Oct.  9]. 
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p  Raymond  4756 

liigh   Power   Tube   Specialists  Exclusively 


^Advertising  iAgencies 

Without  Canadian  Connections 

RECORDINGS  REG'D 

633   Dominion  Sq.  BIdg.,   Montreal,  Canada 
FOR  COMPLHE  PRODUCTION  AND  RECORDING 
FACILITIES      .    .      FRENCH  AND  ENGLISH 
Write  Us 


'Iccurate       Concise  Dramatic 

]m  PEL 

(III  and 

''A  Dispatch  from  Renter's" 

"VKAT  (BLUE)  4th  YEAR 


1945  YEARBOOK 
DEADLINE  DEC.  1 

Regular  Rates  Apply 


simile  and  sound  may  later  be  dem- 
onstrated as  suitable  for  the  trans- 
mission of  both  services  over  a  sin- 
gle transmitter."  Panel  7  recom- 
mended that  Commission  regula- 
tions be  so  drawn  to  "encourage 
the  development  of  such  multiplex 
systems." 

Whether  facsimile  with  sound 
would  be  an  accepted  service  or 
facsimile  alone  would  be  the  prefer- 
ence of  the  pub-ic  has  been  given 
serious  study  by  Panel  7,  the  chair- 
man said.  As  examples  of  facsim- 
ile accompanied  by  sound  Mr.  Ho- 
gan said  music  lessons,  language 
lessons,  program  notes  to  explain 
musical  programs  and  maps  or 
other  illustrations  to  supplement 
news  reports  represent  a  "valuable 
public  service  and  should  be  pro- 
vided for  in  the  new  allocation." 

Panel  7  suggested  three  methods 
for  taking  care  of  facsimile  with- 
out sound,  Panel  2  offered  a  fourth 
and  the  FCC  proposed  a  fifth,  on 
which  Mr.  Hogan  commented.  Fol- 
lowing are  the  methods  and  Mr. 
Hogan's  comments  on  them: 

1.  Any  FM  licensee  in  the  regular 
FM  baud  (41-.50  mc),  be  permitted  at 
his  discretion  to  use  his  station  for 
the  transmission  of  facsimile  instead 
of  sound. 

This  requires  no  extra  channel  space 
and  would  handle  the  early  future 
needs  of  facsimile  broadeastinp; 
"everywhere  exceiJt  in  the  few  large 
program-originatiug  cities". 

2.  Any  television  licensee  be  per- 
mitted to  use  his  audio  or  video  chan- 
nel for  facsimile,  at  bis  discretion. 

Would  provide  an  opportunity  for 
facsimile  broadcasting  by  television 
operators,  but  would  exclude  from  fac- 
simile all  those  not  able  to  afford  to 
go  into  television. 

3.  Assign  20  FM  channels,  100  kc 
wide,  exclusively  to  facsimile  broad- 
casting preferably  in  the  100-200  mc 
band. 

This  allocation  would  be  ideal  for 
development  of  facsimile. 

4.  Facsimile  share  the  450-460  mc 
band  with  air  navigation  aids. 

Such  assignment  would  be  better 
than  today's  conditions  under  Rule 
3.228,  but  would  hold  back  develop- 
ment of  facsimile  until  tubes  and  mod- 
ulators of  adequate  power  at  such 
frequencies  could  be  built,  but,  more 
important,  until  home  receiver  manu- 
facturers could  learn  the  techniques 
of  handling  high  frequency  plumbing 
instead  of  the  circuits  with  which  they 
are  familiar  today.  Such  transition 
might  take  several  years. 

5.  Proposed  by  the  FCC.  Assigning 
to  facsimile  the  25-26.9  mc  baud,  shared 
now  by  broadcasting  and  Government 
and  the  27-29.9  mc  band,  shared  by 
general  communication  and  Govern- 
ment. 

These  bands  are  split  into  25  kc 
AM  channels  and  not  being  used  much 
by  anybody.  If  they  were  divided  into 
100  kc  FM  channels  for  facsimile  or 
200  kc  channels  for  sound  they  would 
be  of  much  greater  public  valuo  than 
they  are  today,  but  they  exhibit  a 
strong  daytime  skywave  effect,  actually 
an  international  effect.  That,  however, 
should  not  impose  too  great  an  alloca- 
tion problem  if  a  reasonable  number  of 
chanuels  were  provided  to  allow  some 
flexibility  and  factor  of  safety  to  the 
Commission's  Engineering  Dept. 

Other  methods  suggested  by  Mr. 
Hogan  included:  Facsimile  might 
be  used  optionally  on  half  of  the 
FM  sound  broadcastino-  channels, 
or  10  of  the  proje"ted  FM  channels 
might  be  assigned  primarily  fac- 
simile and  optionally  for  sound. 


Complete  Set  of 
1939-40-41-42-43-44 

IOWA  RADIO 
AUDIENCE  SURVEYS 

will  be  sent  without  charge  to 
advertising  agencies  or  college 
libraries.  You  will  find  these  a 
welcome  addition  to  your  library. 

Each  study  contains  new  informa- 
tion on  listening  habits  of  Iowa 
radio  families.  80  sets  available. 
Write  to 

WHO — 
Des  Moines  7,  Iowa 


KFNF,  Sh'n?ndoah,  Iowa 

.  .  there  is  so  much  new  ma- 
terial on  the  AP  wire  we  are 
now  able  to  give  our  listen- 
ers real  news-on  the-hour 
service. 

Frank  Stubbs 
Manager 


available  through 

PRESS  ASSOCIATION,! 

so  RocWefeilrr  Plaza 
N-~  York,  N.  Y 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

WLAP  Lexington,  Ky. 


Amarillo 


KFDA 


Amarillo,  Tex. 


The  Tri-State 


Huntington,  W,  Va. 


Knoxville 

I        B  I  R  Knoxville,  Tenn. 

All  four  stations  oirned  and  operated  by 
Gilmore  A',  A'unrt  and  J,  Lindsay  A'unn 
Represented  by  The  John  E.  Pearson  Co. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


•OCTOBER  21  TO  OCTOBER  27  INCLUSIVE- 


Decisions  .  .  . 


OCTOBER  23 

KABC  San  Antonio— Granted  request  for 
30  day  extension  ending  Nov.  17  to  comply 
with  terms  of  conditional  grant. 

KOBH  Rapid  City,  S.  D.— Granted  re- 
quest to  change  call  to  KOTA. 

WCLE  Cleveland — Granted  request  to 
change  call  to  WHKK. 

WKPA  New  Kensington,  Pa. — Granted 
license  renewal  for  period  ending  May  1, 
1947. 


KFJZ  Forth  Worth,  Tex.— Granted  li- 
cense renewal  for  ma.n  rnd  auxiliary  for 
period  ending  Nov.  1,  1945. 

WHAZ  Troy,  N.  Y.— Granted  license 
renewal  for  pariod  ending  No.  1,  1945. 

WHBL  Sheboygan,  Wis.— Same. 

KOWH  Omaha — Denied  special  service 
authorization  for  660  kc  250  w  N  500  w 
LS  unlimited  for  period  ending  No.  1, 
1946. 

Joe  L.  Smith  Jr.,  Charleston.  W.  Va.— 

Designated  for  hearing  application  for  new 
station,  1400  kc  250  w  unilmited,  to  be 
heard  with  application  of  Reed  D.  Smith, 
requesting  same  facilities  in  Charleston. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

national  Pre»  Blds^  Waah^  D.  C 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859   . 


GEORGE    C.  DAVIS 

Centulling  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communirationa.  Inc. 

66  Broad  St.,  New  York  4,  N.  Y.. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocotion  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.       •       NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  Eldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VIOORY 


Radio  Engineering  Consultentt 
Frequency  Monitoring 


Gommercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  32 1  E.  Gregory  Boulevard,  Kansas  Cty,  tvlo. 

•  Croii  Roads  of  the  World,  Hollyweod,  Calif. 

I 


RING  &  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Mansey  Bldg.  •  Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  KADIO  ENOINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5.  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  M 

cintosh 

Consulting  Radio 

Engineers 

ShorcFiam  BIds< 

ME.  4477 

Washington, 

D.  C. 

Teleirram  Publishing:  Co.,  Salt  Lake  City 

— Designatad  for  hearing  application  for 
new  station,  1490  kc  250  w  unlimited. 

WPRP  Ponce,  P.  R.— Designated  for 
hearing  application  move  transmitter  and 
install  new  antenna ;  and  appKcation  for 
vol.  assgn.  license  from  Julio  M.  Conesa 
to  Voice  of  Puerto  Rico  Inc. 

Consolidated  Broadcasting  Co.,  Ponce, 
P.  R. — Designated  for  hearing  application 
for  new  station,  1420  kc  250  w  uni  mife.!; 
to  be  consolidated  with  WPRP  applica- 
tions. 

Ronald  B.  Woodyard,  Utica  Broadcasting 
Co.,  Utica,  N.  Y. — Designated  for  consoli- 
dated hearing  applications  for  new  sta- 
tion, 1450  kc  250  w  unlimited. 

Magic  City  Broadcasting  Co.,  Patterson 
Broadcasting  Co.,  Thomas  N.  Beach,  Cour- 
ier Broadcasting  Service,  Birmingham, 
Ala. — Designated  for  consolidated  hearing 
applications  of  Magic  City  Broadcasting 
Co.,  Patterson  Broadcasting  Co.  and 
Thomas  N.  Beach  for  new  station,  1490 
kc  250  w  unlimited,  and  application  of 
Courier  Broadcasting  Service,  Birmingham, 
for  nsw  station,  1260  kc  250  w  unlimited. 

National  Broadcasting  Co.,  New  York — 
Cancelled  license  for  Temp.  Class  2  ex- 
perimental station  hf  W2XWG  at  request  of 
licensee  as  operation  of  station  was  discon- 
tinued Sept.  23  and  activities  now  main- 
tained by  WEAF-FM. 

OCTOBER  25 

KFXD  Nampa,  Ida. — Granted  peti- 
tion postpone  hearing  now  set  Nov.  7 
and  continued  same  to  Dec.  4  on  ap- 
plication change  frequency  and  Queen 
City  Broadcasting  Co.  application  new 
station  Boise.  Granted  petition  take 
depositions. 

Durham  BroadcastinK  Co.,  Harold 
E.  Thorns,  Durham,  N.  C. — Commission 
on  its  own  motion  continued  hearing 
now  set  Oct.  30  to  Nov.  29. 

WGBF  Evansville,  Ind.— Granted 
petition  vacate  hearing  date  set  Nov. 
2  and  continued  same  to  Jan.  10,  1945 
re  license  renewal  application. 


Tentative  Calendar  .  .  . 

NOVEMBER  1 

WTCN  Minneapolis— CP  710.  kc  1  kw 
unlimited  DA-N. 

WHB  Kansas  City— CP  710  kc  5  kw  un- 
limited, DA-DN. 

(Interveners— KMPC  Beverly  Hills,  KIRO 
Seattle) 

NOVEMBER  3 

Centennial   Broadcasting   Co.,  Portland, 

Me. — CP  1450  kc  250  w  unlimited. 

Northwestern  Radio  &  Television  Corp., 
Portland,  Me. — CP  1460  kc  250  w  un- 
limited. 


Applications  .  .  . 

OCTOBER  23 

Filene's  Television  Inc.,  Boston — CP  new 
commercial  television   station,   Channel  7. 

The  Times-Herald,  Washington,  p.  C— 
CP  new  commercial  television  station, 
Channel  8. 

Central  Broadcasting  Co.,  Johnstown, 
Pa. — CP  new  standard  station,  1490  kc 
250  w  unlimited. 

WROX  Clarksdale,  Miss.— Vol.  assgn. 
license  from  Robin  Weaver  Sr.  to  Birney 
Imes  Sr. 

State  U.  of  Oklahoma,  Norman,  Okla. — 

CP  new  noncommercial  educational  sta- 
tion, 42,300  kc.  3  kw,  special  emission 
for  FM. 

Illinois  Valley  Broadcasting  Co.,  Peoria, 

111. — CP  new  standard  station  amended  to 
request  1290  kc  1  kw  unlimited,  install 
DA-DN  and  specify ,  transmitter  site. 

Evansville  on  the  Air  Inc.,  Glenwood, 
Ind. — CP  new  development  station,  44,300 
kc,  50  kw  special  emission. 

Coeur  d'Alene  Broadcasting  Co.,  Coeur 
d'Alene,  Ida. — CP  new  standard  station, 
960  kc  1  kw  unlimited. 

KFBC  Cheyenne,  Wyo. — Acquisition  of 
control  by  Cheyenne  Newspapers  Inc. 
through  purchase  175  sh  from  W.  A. 
Corson. 

KCMO  Kansas  City — CP  change  kc  to 
810  kc,  increase  1  kw  N  5  kw  D  to  10  kw 
N  50  kw  D,  install  new  transmitter, 
changes  n  DA-N  and  move  transmitter. 
Facil  ties  of  KOAM  requested,  contingent 
on  KOAM  assignment  shift.  (Petition  to 
reinstate) 

Standard  News  Assn.,  Patchogue,  N.  Y. 

— CP  new  standard  station,  1540  kc  1  kw 
unlimited  (Dismissed,  lack  of  prosecu- 
tion). 

OCTOBER  25 

Blue  Network  Co. — Vol.  assgn.  to 
American  Broadcasting  Co.  licijnses  of 
following  stations:  standard — WJZ 
New  York.  WENR  Chicago,  KECA  Los 


ccovn. 

All  time  Eastern  Wartime  unless indita 
New  Business 

EVERSHARP  Inc.,  Chicago  (pens,  r 
cils),  about  Nov.  17  starts  The  Pet 
Request  with  Orson  Welles  on  an  ui 
termined  number  of  CBS  stations,  1 
7:15-7:30  p.m.  Agency  is  Blow  Co.,  1 
York. 

SEVEN-UP  Ltd.,  Montreal  (bevera^ 
on  Oct.  17  Ftarted  Le  Petit  Cafe  du  (. 
on  CKAC  and  CHRC,  Tues.  and  Th 
7:45-8  p.m.  Agency;  Vickers  &  Ben' 
Montreal. 

ST.     LAWRENCE     STARCH    Co..  1* 
Credit,  Ont.   (corn  syrup,  corn  starch) 
Oct.  28  started  Wes  McKnight  Sportsc 
on  23  CBS  Ontario  stations.  Agency: 
Connell.   Eastman  &  Co.,  Toronto. 

IMPERIAL  OIL,   Toronto  (gasoline), 
Oct.   28  started  iV.  H.   L.  Hockey  on  : 
CBS  Trans-Canada  n.:twork  stations, 
9:05-10:30  p.m.  Agency:   MacLaren  A' 
Toronto. 

UNION  ICE  Co.,  Los  Angeles  (insf 
tional),  on  Oct.  2S  started  Amer. 
Rhapsody  for  52  weeks,  on  5  CBS  0 
fornia  stations  Sun.  5-5:30  p.m.  (PW 
Agency:  George  M.  Wessells  Adv., 
Angeles. 


Network  Changes 


LIGGETT  &  MYERS  TOBACCO  Co.. 
York    (Chesterfields),  on  Oct.   17  repl 
John    Nesbitt'a    Passing    Parade  on 
CBS    stations    Tues.,    Wed.    and  Th 
7:15-7:30    p.m.     with    Chesterfield  T- 
Agency:   Newell-Emmett  Co.,  N.  Y. 

GOODYEAR  Tire  &  Rubber  Co.,  Al 
(heels  and  soles),  on  JJov.  21  starts 
Rogers  Show  on  67  MBS  stations,  Ti 
8:30-9  p.m.,  having  discontinued  1 
14  Melody  Roundup  on  57  NBC  stati 
Sat.,  11:30  a.m.  to  12  noon.  Agenc; 
Young    &   Rubicam   Inc.,   N.  Y. 

CAMPBELL  SOUP  Co.,  Camden  (sou; 
on  Oct.  25  added  to  The  Jack  Ca- 
Show  on  121  CBS  stations.  Wed.  9:3 
p.m.,  a  West  Coast  repeat  9:15-' 
(PWT).  Agency:  Foote,  Cone 
ing,  N.  Y. 


Durr  Addresses  Womei 

A  LEFT-HANDED  crack  at  c 
mercial  radio  was  taken  by  F 
Commissioner  Clifford  J.  Durr 
an  address  before  the  New  Y! 
Federation  of  Women's  Clubs 
at  the  Hotel  Astor,  New  York,  (. 
27,  when  Commissioner  Durr  pen 
fun  at  soap  operas,  singing  c 
mercials  and  announcers'  inqui- 
into  women's  personal  condit? 
Topic  of  Commissioner  Durr's  1 
was  "Radio  and  Women's  ResT 
sibility".  Commissioner  Durr  ur; 
women  to  become  more  consci; 
of  radio's  possibilities  and  to  rr 
their  voices  in  insistence  that  tl 
future  possibilities  be  fulfilled. 


San  Fraucisco ;  rel 
WJMU  VPJNB  W 
WJLP  VV^JLQ  W 
WJLZ    V?JOG  W 

WJNQ  WJNW 
WJNH  WJNI  W. 

WDAT  WJMD  W: 
ICFGU  KFGR  K 
KFFH  KFFQ  K 
KFFY    KFGG  Kl 


Angeles,  KGO 
WJMP  V^JMT 
WJLM  V7JLO 
WJLX  V^rjLY 
WJNL  VPJNM 
WJNZ  WJOD 
WBUL  WBUS 
V^JMK  W^JML 
KFGY  KFFB 
KFFV  KFFW 
KFGL  KFGM. 

OCTOBER  27 

The  Brockway  Co.,  South  of  Mas: 
N.  Y. — CP  new  standard  station,  134 
250  w  unlimited. 

Centennial    Broadcasting   Co.,  Port 

Me. — CP  new  standard  station  ame 
re  changes  in  capital  stock  of  corpora 

WFAS    White    Plains,    N.   Y.— CP 

FM  station.  49,900  kc.  435  sq.  mi.,  an 
ed  to  request  3,540  sq.  mi. 

WSPD  Toledo— CP  new  FM  sta 
43,500  kc,  19,350  sq.  mi..  $115,000  estin 
cost. 

KGNC  Amarillo,  Tex.— CP  change 
kc  to  860  kc,  1  kw  N  5  kw  D  to  5  kw 
install  DA-N  and  move  transmitter. 
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Help  Wanted 


'kunt  executive  to  join  recognized  me- 
pm  size  Chicago  agency  in  a  new  busi- 
Iss  development  capacity.  Must  have 
Icncy  experience,  excellent  references, 
ilod  contacts  and  strong  sales  ability, 
hre  complete  information  in  first  let- 
t.  Our  executive  staff  is  familiar  with 
Ss  advertisement.  All  applications  will 
kept  in  strictest  confidence.  Box  612, 
ROADCASTING.  

|.ted — Experienced  commercial  announc- 
for  1  kw  station.  Give  experience  and 

terences  in  first  letter  of  application. 
;  Idress  KPAC,  Drawer  511,  Port  Arthur, 
I  !xas. 

rnuncer — With  experience  on  panel  and 
inscription  tables,  by  1000  watt  mid- 
'istem  network  station.  Excellent  work- 
g  conditions  and  top  salary  to  start, 
rite  giving  full  paVticulars  care  Box 
^.  BROADCASTING.  

INTED— TWO  FIRST  CLASS  ENGI- 
EERS    MIDWEST    AREA  NON-DE- 

'  SNSE  AREA.  ATTRACTIVE  WAGES. 
ORMAL    HOURS,    POST-WAR  FU- 

^  JRE.  BOX  824,  BROADCASTING. 

top  flight  announcers  needed  for 
^uthern    station.    Basic    S42.50    for  40 

■urs,  5  day  week.  Talent  possibilities 
-rake  at  least  $50  to  start.  Prefer  south- 
I'im  or  middle  western  men  with  com- 
plete experience.  Ideas  pay  dividends 
J  Ire.  Wire  if  interested  and  follow  with 

"ter,  air  express  to  WMPS,  Memphis, 

;nn. 

■  ■re-program  announcer  and  platter  jockey, 
f.lean  voice,  good  on  production  and  able 
Undle    heavy    control    room  schedule. 

pen  shop.  $60  for  45  hours  and  no  idle 
;me.  Not  a  draft  replacement  but  per- 
lanent  only  so  long  as  station's  interest 
5viously  of  first  consideration.  Genuine 
jportunity  for  conscientious  and  aggres- 
ve  man  to  grow  with  small  but  highly 
jficient  organization  in  southeast.  Gypsies 
■id  floaters  not  wanted.  Box  831, 
ROADCASTING.  

■  have  opening  for  man  with  first  class 
'■  ;ense  in  our  engineering  department  and 
:  so  for  good  experienced  announcer  who 
!  ambitious  and  wants  to  go  places. 
'  efinitely  must  have  something  on  the 

ill.    250   Blue  Network  station  located 
Ohio.    Box  832.  BROADCASTING. 

);'e  is  the  opportunity — for  time  salesman 
Jdw  producing-  for  small  radio  operation 

ho  feels  he  is  now  ready  for  5  kw  mid- 
'!  est  metropolitan  station.  If  you  are 
:aergetic,  aggressive,  and  ambitious,  and 

'e  interested  in  a  bright  future  in  radio, 
''.nd  recent  photograph,  business  history, 
'nd  present  earnings  to  Box  833, 
:|  ROADCASTING.   

'louncer — continuity  writer,  immediately 
:y  Columbia  affiliate  in  Pennsylvania, 
jileasant  living  and  working  conditions, 
[■end  background,  photo,  starting  salary, 
:c.  Permanent  for  right  party.  Box 
.34,  BROADCASTING.  

louncer-newscaster — Splendid  opportunity 
I  ith  progressive  midwest  Blue  Network 
affiliate.  Give  .full,  details,  past  exper- 
'!  nee,  salary  expected."  first  letter. "  '  Box 
;^7.  BROADCASTING.  

^nted — Announcer  for  live-wire  Blue  Net- 
•j  ork  station  in  New  York  State.  Ex- 
iSrience  not  necessary.  Talent  opportun- 
iies.  Send  full  details  first  letter.  Box 
342.  BROADCASTING.  

lio  engineer,  fully  experienced  in  trans- 
litter  and  studio  work.  A  man  capable 
f  becoming  chief  engineer  on  an  old  es- 
nblished    regional    Florida  broadcasting 

■  :ation.  An '  excellent  opportunity  for  an 
<perienced  man.  Box  843,  BROAD- 
CASTING^  

nted — Experienced  announcer.  Send 
'Tiall  photograph,  stations  tor  whom  you 

ave  worked,  audition  disc  of  announce- 
,ients  and  news.  Excellent  salary  to 
'.ght  party.    Permanent  position.  Inter- 

lountain  Broadcasting  Corporation,  Salt 
J^ake  City,  Utah.  

')  good  news  reporters,  day  and  night 
de.  Outside  and  desk  work.  Also  good 
ewscaster.  Only  men  desiring  perma- 
ent  position  wanted.  Write  WHBF, 
ock   Island,  111.,   stating  qualifications, 

'ilary  requirements,  etc.  AH  applications 

bnfidential. 


Help  Wanted  (Cont'd) 

WKY  Radiophone  Company,  Oklahoma 
City,  Oklahoma  has  opening  for  man  who 
knows  news,  can  rewrite  and  present 
newscasts  on  air. 

Announcer  wanted.  Must  be  experienced. 
Top  salary  paid  for  right  man.  Send 
voice  transcription  and  full  particulars  to 
A.  R.  Cooper.  Program  Director,  WFDF, 
Flint,  Michigan. 

Announcer,  experienced  only.  250  watt 
local  with  Mutual  outlet.  Capable  of 
reading  news,  spinning  platters  and  writ- 
ing own  continuity.  Good  position  for 
the  right  man  who  can  handle  heavy 
commercial  schedule.  KDLR,  Devils 
Lake,  N.  Dak. 

Announcer-operator  wanted.  Must  have  first 
class  radiotelephone  license  and  be  capa- 
ble of  announcing  news  and  commer- 
cials. Give  experience,  draft  status  and 
salary  required  first  letter.  Radio  Station 
KSEI.  Pocatello.  Idaho.  

Copy  writer  experienced.  Good  position 
with  1,000  watt  midwest  station.  Weekly 
salary  starts  at  50  dollars  for  50  hours 
for  man  who  can  produce  salable  com- 
mercial copy.  Send  full  particulars  and 
sample  scripts  with  first  letter,  to  Elmer 
Knopf.  WFDF,  Flint,  Michigan. 

Situations  Wanted 

Experienced  radio  executive.  Formerly  con- 
trolling large  local  accounts.  Now  avail- 
able for  sales  management  of  progressive 
eastern  seaboard  station.  Profit  sharing 
basis  or  over-ride  on  increase  business 
acceptable.  Available  November  1.  Box 
267,  246  Fifth  Ave.,  New  York  City. 

Announcer — Some  experience,  4F,  prefer 
western  states.  Box  838,  BROADCAST- 
ING.  

Young  woman  desires  position  with  pro- 
gressive station.  12  years  experience  as 
program  manager,  announcing,  promotion, 
continuity,  office  manager  in  local  sta- 
tion. Now  employed.  Box  839,  BROAD- 
CASTING. 

Radio  operator — First  class  license,  begin- 
ner, some  experience,  desires  permanent 
connections.  Box  840,  BROADCAST- 
ING. 

Chief  engineer,  IS  years  experience.  Ex- 
cellent background.  Desires  position  with 
AM  station  operating  or  planning  FM 
expansion.  Box  841,  BROADCASTING. 

Station  executives — Young  lady,  21,  single 
desires  position  in  production  department 
of  modern,  growing  station.  6  years  dra- 
matic study,  2  years  actual  radio  exper- 
ience. Some  script  writing.  Salary  de- 
pendent living  costs  3'our  town.  High 
school  graduate  with  1  year's  business 
schooling,  3  year's  advertising  agency 
work.  AH  offers  considered.  Write  or 
wire  J.  T..  4231  Appleton  St.,  Cincinnati 
9,  Ohio. 


Situations  Wanted  (Cont'd) 

Experienced  woman  announcer,  specializing 
in  women's  features,  interested  in  south- 
ern location.  Also  continuity  writer. 
College  degree.  References,  transcription, 
and  picture  on  request.  Box  836, 
BROADCASTING. 

20  years  practical  experience  as  chief  en- 
gineer. Desire  better  working  conditions 
-Any  reasonable  salary  will  be  considered. 
Title  unimportant.  Box  835,  BROAD- 
CASTING. 

Wanted  to  Buy 

Wanted— 1000  watt  transmitter,  FCC  ap- 
proved. Also,  all  other  equipment  nec- 
essary to  complete  station.  Wire  or  write 
Box  784,  BROADCASTING. 

Tower,  around  250  feet.  Also  ground  wire. 
Box  804,  BROADCASTING. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect, Chicago,  Mr.  Clifford. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

For  Sale 


Three  used  1  kw  DeForest-Sylvania  trans- 
mitters converted  to  standard  broadcast 
service,  complete  less  tubes  and  crystals. 
S4,500  each  FOB  Los  Angeles.  Filing 
data  available  Nov.  1st,  can  ship  trans- 
mitters Dec.  1st.  50%  with  order  bal- 
ance on  delivery.  Kluge  Radio  Companv. 
1913  Montrose  Street,  Los  Angeles  26, 
Calif.  Phone  Exposition  1742. 

One  only  new  Temco  transmitter  converted 
to  250  watt  standard  broadcast  service, 
complete  with  one  set  of  tubes  and 
approved  temperature  control  oven. 
83,000  FOB  Los  Angeles.  Filing  data 
available  immediately,  can  ship  trans- 
mitter in  30  days.  First  telegraphic 
money  order  or  certified  check  takes 
same.  Kluge  Radio  Company,  1913 
Montrose  Street,  Los  Angeles  26,  Calif. 
Phone  Exposition  1742. 


74e  SCHOOL  ^ 
RADIO  TECHNIQUE 


( America's  Oldest  School  Devoted 
Exclusively    to    Radio    Broadcasting ) 

8  Weeks*  Evening  Course 

NOVEMBER  14 

6  Weeks'  Day  Course 

NOVEMBER  6 

Taught  by  Network  ProfeS' 
sionals,  for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 
a  Commentating                    •  Voice 

Co-ed.    Moderate   rates,  inquire! 
Call  or  Write  for  Booklet  B. 


THOMAS  DENIAL 

Newccister  Says  His  Coverage 
 Not  Slanted  for  Dewey  


R.K.O.BUILDING,RADIO  CITY,  N.Y. 
CIRCLE  7-0193 


. . .  A  NEW  NATIONAL  REPRESENTATIVE  SERVICE! 

//  you  are  interested  in  a  National  Representative  that: 

#  Can  sell  your  market,  station,  and  policies,  as 
well  as  your  time  .  .  . 

#  Believes  in  working  with  the  time-buyers  and 
assistants,  as  well  as  advertisers  and  account 
men  .  .  . 

#  Has  a  radio  station  background  in  local  and 
national  sales,  as  well  as  the  representative 
field  .  .  . 

#  Can  do  a  real  job  of  selling  Goodwill,  as  well  as 
time  for  a  select  group  of  stations  .  .  . 

Then  I  would  like  the  opportunity  of  talking  to  you. 

BOX  830,  BROADCASTING  MAGAZINE 


LOWELL  THOMAS,  NBC  com- 
mentator, defending  himself  in  a 
recent  broadcast  against  alleged 
charges  that  his  daily  newscasts 
favored  the  candidacy  of  Gov. 
Thomas  E.  Dewey,  pointed  out 
that  while  he  lived  near  Pawling, 
N.  Y.,  locale  of  the  Governor's 
country  home,  the  circumstances 
of  proximity  actually  brought  forth 
a  "special  effort  to  keep  an  un- 
biased balance". 

He  stressed  that  in  a  presidental 
campaign,  the  administration  in 
power  is  necessarily  in  the  news 
daily,  giving  it  a  "tremendous  ad- 
vantage", whereas  the  opposition 
candidate  can  only  make  state- 
ments which  are  newsworthy  on 
their  own  merit. 

He  continued,  "Yet  some  people 
will  go  on  feeling  that  every  time 
a  news  program  recites  an  item 
about  Dewey,  that's  a  Dewey  boost, 
in  spite  of  the  fact  that  President 
Roosevelt,  running  for  re-election, 
actually  gets  10  times  as  much  at- 
tention because  of  the  nature  of 
his  office." 

Excerpt  of  the  broadcast  ap- 
pears in  the  Oct.  21  issue  of  Radio 
Reports  Inc.'s  weekly  bulletin, 
which  noted,  on  the  basis  of  moni- 
toring for  the  week  ending  Oct. 
13,  that  radio  opinion  continued 
to  point  to  an  extremely  close  elec- 
tion. 


AMA  Radio  Luncheon 

WILLIAM  B.  LEWIS,  vice-presi- 
dent and  radio  director  of  Kenyon 
&  Eckhardt  and  recent  general 
manager  of  the  American  Network, 
FM  organization,  will  discuss  ''Pos- 
sibilities of  a  Fifth  Radio  Network" 
at  the  first  fall  Radio  in  Wartime 
luncheon  of  the  American  Market- 
ing Assn.,  Nov.  2  at  the  Murray 
Hill  Hotel,  New  York.  R.  L.  Gib- 
son, manager,  WRGB,  General 
Electric  television  station,  will  dis- 
cuss program  preferences  of  the 
video  audience  and  R.  J.  Smith,  ra- 
dio chief,  U.  S.  Treasury  Dept., 
will  speak  on  "Your  Biggest  Job  in 
Radio'".  George  H.  Allen,  manager, 
Cooperative  Analysis  of  Broadcast- 
ing, is  chairman  ef  the  meetings. 


News  MBS  Schedule 

PROGRAM  SCHEDULE  of  the 
four  major  networks  with  sponsor 
rating  and  other  pertinent  data  for 
each  quarter-hour  is  being  released 
hy  MBS  on  a  monthly  basis  to  a 
selected  group  of  agency  timebuy- 
ers  and  to  the  trade  press.  The 
booklet  lists  "hot-spot"  MBS  time 
periods  and  programs  on  the  cover. 
Four-network  schedule  gives  Cros- 
sley  ratings  and  indicates  network 
option  time,  sustaining  and  com- 
mercial programs,  number  of  sta- 
tions, repeat  broadcasts  and  start- 
ing dates  of  new  shows.  Network 
is  putting  out  its  own  comparative 
schedule,  it  was  said,  in  order  to 
increase  the  circulation  of  impar- 
tial four-network  schedules. 


ROADCASTING    •    Broadcast  Advertising 


Irving  Winter 

IRVING  WINTER,  36,  a  partner 
in  the  advertising  agency  of  Win- 
ter &  Winter,  New  York,  died  Oct. 
20  at  his  home  in  Brooklyn,  N.  Y., 
leaving  his  brother  and  partner, 
his  widow  and  daughter. 
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BRONZE  STAR  Medal  is  awarded  Lt.  Col.  Charles  T.  Clyne  (1),  formerly 
with  Free  &  Peters,  New  York,  station  representatives,  for  his  success 
in  handling  an  "enormous  increase  in  volume  of  Air  Corps  supplies  from 
Sept.  1943  to  April  1944  with  limited  personnel."  Col.  Clyne  inaugurated 
a  policy  for  faster  handling  of  supply  requisitions  "which  contributed 
materially  to  the  successful  operations  against  the  enemy".  Brig.  Gen. 
Donald  R.  Goodrich,  Commanding  General  of  the  VlII  Air  Force  Service 
Command,  pins  the  citation  ribbon  on  Col.  Clyns. 


Broadcasters  Provide  Public  Service 
During  Period  of  Tivo  Catastrophes 


By  GILBERT  GARDNER 

RADIO'S  value  in  a  catastrophe 
was  demonstrated  twice  within  the 
last  fortnight  during  the  hurricane 
which  swept  up  through  the  south- 
east from  Cuba,  and  during  the 
holocaust  in  Cleveland,  when  the 
East  Ohio  Gas  Co.  fire  devastated 
50  city  blocks  in  the  east  side  in- 
dustrial   and    residential  section. 

From  North  and  South  Carolina 
and  Florida  the  story  of  radio's 
emergency  value  was  retold 
[Broadcasting,  Sept.  25,  Oct.  23]. 
At  Boca  Raton  Army  Air  Field, 
where  Lt.  Ralph  Tuchman,  former 
editorial  staff  member  of  Broad- 
casting is  public  relations  officer. 
Col.  A.  L.  Jewett,  commanding  of- 
ficer, wrote  WIOD  Miami  express- 
ing appreciation  for  the  station's 
aid  in  reaching  all  personnel  with 
necessary  instructions,  thus  enab- 
ling the  Army  to  carry  out  the 
evacuation  of  personnel  and  valua- 
ble equipment  to  a  place  of  safety 
in  the  minimum  time.  According 
to  a  report  from  Lt.  Tuchman, 
Army  and  Navy  installations  in 
the  Florida  area  called  on  WGAM 
WFTL  WKAT  WWPG  WJNO. 
Advisory  broadcasts  were  aired 
day  and  night  indicating  the  prog- 
ress of  the  storm. 

Praise  from  Col.  Hill 

WIOD  also  was  the  recipient  of 
a  letter  from  Col.  Luther  L.  Hill, 
commanding  officer  at  Boca  Raton 
and  former  executive  vice-president 
of  Cowles  Broadcasting  Co.,  who 
expressed  his  appreciation  and  that 
of  his  men,  to  WIOD  general  man- 
ager James  M.  LeGate,  for  the 
"splendid  public  service  afforded 
.  .  .  during  the  hurricane  emer- 
gency." Another  letter  of  praise 
came  to  WIOD  from  M.  Van  Valk- 
enburgh,  Miami  Lions  Club  secre- 
tary. 

For  Latin-American  residents  in 
southern  Florida,  WICD  carried 
a  weather  report  in  Spanish  by 
Blanca   Estrella,   WIOD  Spanish 
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news  commentator,  who  remained 
on  duty  in  the  studios  translati. 
U.  S.  Weather  reports. 

In  West  Palm  Beach,  WJNO, 
through  Frank  Browne,  special  re- 
porter, cooperated  with  the  U.  S. 
Weather  Bureau  by  performing  a 
"pre-hurricane  service",  broadcast- 
ing advisory  bulletins  48  hours  in 
advance  of  the  tropical  storm  to 
residents  of  Palm  Beach  County. 
On  Wednesday  (Oct.  18),  when  it 
appeared  certain  the  hurricane 
would  hit  Miami,  WJNO  sent 
Frank  Browne  to  report  a  first- 
hand account  and  to  interview 
Ernest  J.  Carson,  head  of  the 
Miami  Weather  Bureau  and  an  au- 
thority on  tropical  storms. 

As  the  storm  moved  north,  the 
wind  velocity  had  increased  to  an 
estimated  75  m.p.h.  by  the  time  it 
struck  Charleston,  S.  C.  where 
WCSC  lost  its  power  lines,  fell 
back  on  its  auxiliary  generator  to 


Jceep  the  bulletins  on  the  air  for 
those  battery  sets. 

Cleveland  Catastrophe 

In  Cleveland  a  different  kind  of 
tragedy,  the  East  Ohio  Gas  Co. 
fire,  was  equally  well  reported. 
WGAR  and  WJW  Cleveland  both 
performed  outstanding  public  serv- 
ices to  win  the  praise  of  city  of- 
ficials. WGAR  had  four  staff  mem- 
bers on  the  scene  within  15  min- 
utes after  the  first  liquid  gas  tank 
burst  into  flames.  Clare  Taylor, 
WGAR  engineer,  together  with  a 
staff  remained  at  the  scene  12 
hours.  Special  events  director  Sid 
Andorn,  chief  announcer  Wayne 
Mack  and  announcers,  Reg  Merri- 
dew  and  John  Saunders  handled 
six  on-scene  broadcasts.  Mobile 
unit  served  as  an  emergency  com- 
munications center,  airing  mes- 
sages for  the  Red  Cross,  Coast 
Guard  and  Police.  Later,  WGAR 
carried  an  on-the-scene  proclama- 
tion broadcast  by  Cleveland  Mayor, 
Frank  Lausche. 

WJW  Cleveland  sent  Chuck  Do- 
lan  of  the  continuity  department 
to  the  scene  where  he  kept  in  con- 
tact with  the  station  via  telephone 
tapped  to  a  poll  less  than  1,000  ft. 
from  the  blazing  tanks.  Earl 
Harper,  WJW  special  events  di- 
rector, broadcast  a  lakefront  de- 
scription of  the  fire  from  aboard 
a  lake  cruiser.  In  the  afternoon, 
at  12:45,  WJW  carried  a  pro- 
gram of  interview,  conducted  by 
Benne  Alter  with  evacuees  at  Wil- 
son Junior  High  School. 

Across  the  lake  in  Detroit,  Fred 
Vandeventer,  WJR  newscaster  told 
listeners  to  his  6  p.m.  broadcast 
that  they  would  hear  an  eyewit- 
ness account  from  WGAR  Cleve- 
land. Switchover  was  made  on  a 
time-cue  to  Sid  Andorn  in  the 
WGAR  newsroom  who  made  a  two- 
minute  dramatic  presentation  of 
first  hand  information.  John  Patt, 
WGAR  general  manager  broadcast 
from  Cleveland  with  George  Gush- 
ing, WJR  news  editor  in  Detroit. 


Canada  Sales  Tax  i 
Will    Cover  Discs 

Technical  Difficulties  Solved 
By  Dominion  Officials 

By  JAMES  MONTAGNES 

TECHNICAL  PROBLEMS  per- 
taining to  application  of  the  Ca- 
nadian 8%  sales  tax  on  all  broad- 
casting transcriptions  have  now 
been  solved  and  the  sales  tax  goes 
into  effect  on  Nov.  1.  Planned  by 
the  Dept.  of  National  Revenue  to 
go  into  effect  on  Sept.  1,  the  sales 
tax  was  first  postponed  to  Oct.  1 
[Broadcasting,  Sept.  11]  and  then 
when  more  difficulties  came  up  was 
postponed  till  all  parties  could  be 
given  an  adequate  hearing.  This 
has  now  been  completed  with  rep- 
resentatives of  transcription  com- 
panies, advertising  agencies,  pro- 
ducers and  broadcasting  stations 
all  pointing  out  their  problems  to 
the  excise  division  of  the  depart- 
ment. 

Ruling  Issued 

Main  basis  of  disagreement  was 
on  the  departmental  ruling  that 
sales  tax  would  be  charged  on  the 
total  cost  of  the  transcription,  in- 
cluding total  talent  cost.  This  was 
presented  to  be  unfair  to  the  sta- 
tion taking  a  delayed  broadcast, 
and  the  department  has  now  ruled 
that  an  exemption  will  be  made 
"where  a  live  broadcast  is  delayed 
to  one  or  more  stations  by  reason 
of  a  time  factor,  station  using  an- 
other program,  line  not  being  avail- 
able, etc.,  so  long  as  the  delayed 
broadcast  is  recorded  simultaneous- 
ly with  the  live  broadcast.  If  a 
charge  is  made  or  an  amount  re- 
ceived by  a  radio  broadcasting  sta; 
tion  for  recording  the  live  broad- 
cast, such  amount  will  be  subject 
to  sales  tax." 

The  sales  tax  on  talent  also  does 
not  apply  where  broadcasts  are 
recorded  in  advance,  in  place  of  a 
live  program,  due  to  vacations,  ill- 
ness or  accidents  to  artists,  or 
occasional  absence  from  the  point 
from  which  the  broadcast  origi- 
nates. Exemption  will  be  made 
for  such  occasional  recordings  used 
on  an  originating  station,  provid- 
ed such  broadcasts  do  not  exceed 
10%  of  the  series  of  which  they 
form  a  part. 

The  sales  tax  on  talent  applies 
where  recordings  for  a  single 
broadcast,  over  a  limited  number 
of  stations,  are  made  and  a  record 
sent  to  each  station. 

All  those  making  any  recordings 
for  broadcast  purposes  must  take 
out  a  sales  tax  license  and  make 
returns  to  the  department  monthly 
under  the  sales  tax  regulations. 
Canada  has  had  this  8%  sales  tax 
for  more  than  a  decade,  but  trans- 
scriptions  for  broadcasting  will  be 
taxed  for  the  first  time  starting 
November  1.  \ 


WAOV  Joins  MBS  ' 

WAOV  Vincennes,  Ind.,  joins  the 
Mutual  Network  as  of  Nov.  1.  Sta- 
tion operates  with  250  w  on 
1450  kc. 


his  LITTLE  DOLLAR 


a  MILLION  Dollars 


o  WORK! 


Post-War 
Begin  at 


Prosperity  Will 
Retail  Counters! 


It  takes  little  dollars  to  make  big  dollars  do  a 
job!  It  takes  merchandise  moving  across  retail 
counters  to  build  a  continuing  prosperity. 


After  Victory,  there  will  be  no  dearth  of  capital  to  start  our 
industrial  machine.  There  will  be  no  shortage  of  productive 
facilities,  nor  of  manpower.  And  there  will  be  money  in  the 
pockets  of  millions  and  millions  of  folks,  who  will  want  to  buy 
replacements  they  need,  as  well  as  all  the  wonderful  new  things 
that  wartime  research  has  developed. 

Yet,  to  make  these  favorable  factors  produce  a  sound  post- 
war prosperity,  the  problem  of  Distribution  must  be  met  square- 
ly, and  solved.  The  Distribution  Decade  after  V-Day  will  place 
a  tremendous  responsibility  on  the  distributive  functions  — 
Advertising,  Merchandising,  and  Selling. 

Management  can  ill  afford  to  make  any  post-war  plans 
without  apportioning  to  Advertising,  and  to  the  men  who  ad- 
minister it,  a  share  of  importance  in  keeping  with  the  urgency 
of  that  assienment. 


WLW 


THE  NATION'S  MOST  MERCHANDISE-ABLE  STATION 
CROSLEY  SQUARE.  CINCINNATI  2,  OHIO 

DIVISION  OF  THE  CROStEV  CORPORATION 


The  facts  about  radio  listening  in  Oklahoma  are  now  out  in  plain  sight. 

It  is  no  longer  necessary  to  guess  what  stations  Oklahomans  listen 
to,  how  much  they  listen,  when  they  listen,  what  types  of  programs  they 
prefer,  or  how  often  they  write  to  radio  stations.  Nor  is  it  any  longer 
necessary  to  make  important  decisions  on  the  basis  of  private  opinion  or 
isolated,  incomplete  surveys. 

The  1944  Oklahoma  radio  survey  was  conducted  and  tabulated  under 

the  direct  supervision  of  Dr.  F.  L. 
Whan  of  the  University  of  Wichita, 
successor  to  Dr.  H.  B.  Summers  of 
Kansas  State  College  whose  radio 
studies  in  Iowa  and  Kansas  are  widely 
known  and  accepted. 

This  first  statewide  study  of  radio 
listening  in  Oklahoma  revealed  many 
new  and  interesting  facts,  while  sub- 
stantiating many  old  ones.  It  verified 
WKY's  longtime  claim  to  the  largest 
radio  coverage  in  Oklahoma.  It  fur- 
thermore proved  what  WKY  had  long 
suspected:  WKY  has  by  far  the  larg- 
est farm  audience  of  any  Oklahoma 
station.  All  in  all,  it  established  con- 
clusively that  WKY  is  Oklahoma's 
dominant  station. 

This,  to  be  sure,  is  not  news  to  those 
familiar  with  WKY  over  the  years.  It 
is,  however,  a  truth  reconfirmed  .  .  . 
and  well  worth  repeating. 


REPRE&ENTEt}  %H 

TH£  mi  mm 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBUSHING  O 
The  Daily  Oklahoman  ★  Oklahoma  City  Times  ★  The  Farmer-Stockm 
KVOR,   Colorado   Springs   ★  KLZ,   Denver   (Affiliated  Managemei 
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PRICE  15  CENTS 
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The  Weekly 


Newsmagazine  of 


/^WHAT  WOULD  YOU 
LIKE  TO  KNOW  ABOU 
RADIO  IN  IOWA? 

The  1944  Iowa  Radio  Audieni 
Survey  Answers  Dozens  of 
Questions  Like  This: 


Which  radio  stations  are  "listened-to-most"  in 
Iowa — daytime,  nighttime — by  men,  by  women — 
urban,  village,  farm?  In  what  counties  is  each 
station  "listened-to-most"? 

Which  stations  are  ''heard  regularly''  in  Iowa? 
How  much  time  do  Iowa  people  spend  with 
stations  named  as^'listened-to-most'^as  compared 
with  stations  named  as  ''heard  regularly"? 

Which  stations  are  preferred  in  Iowa  for  News- 
casts, Farm  Newscasts,  Farm  Editors? 

What  percentage  of  urban,  village  and  farm 
people  in  Iowa  are  listening  to  radio  at  any  given 
hour  period  from  5  a.m.  to  1  a.m.? 

What  kinds  of  programs  are  preferred  by  urban, 
village,  farm  people   in  Iowa — by   sex — by 
age-groups? 


FREE  &  PETERS,  INC. 


What  kinds  of  programs  not  presently  available 
would  various  groups  and  ages  like  to  hear?  At 
what  hours? 

Using  this  book,  any  advertiser  can 
seientificaliy  plan  radio  tliat  gets 
resnlts  in  Iowa — at  lowest  cost.  .  .  . 
Write  for  your  free  copy  of  the  1944 
Iowa  Radio  Audience  Survey,  con- 
ducted bv  Dr.  Forest  L.Whan.  Address: 

WHO 

fir  IOWA  PLUS !  -'- 

DES  MOINES   .   .   .   50,000  WATTS 

B.  J.  PALMER,  President  J 
J.  O.  MALAND,  Manager 

.    National  Representatives  '^X^r 


IN  THESE  19 

MLQHIGAN  COUNTIES 


OUT 
OF 


Four  Families 


WROTE  WLS 


26.1  Lmm 

PER  100  RADIO  HOMES 

IN  ONE  YEAR,  50,831  letters  came  to 
WLS  postmarked  from  19  counties 
comprising  Michigan's  fourth,  fifth, 
and  ninth  Congressional  Districts. 
There  are  194,750  Radio  Homes  in  these 
19  counties.  Total  letters  thus  equal  26.1 
per  100  radio  homes  or  better  than 
ONE  OUT  OF  FOUR. 

This  tangible  proof  of  WLS  listening 
in  19  Michigan  Counties  echoes  over  a 
broad  four-state  area,  including  Metro- 
politan Chicago.  Over  a  million  letters 
a  year  constitute  our  evidence  that 
WLS'  down-to-earth  entertainment  and 
thorough,  painstaking  service  have 
built  friends  for  us,  will  build  results 
for  you.  For  further  facts,  see  WLS  or 
a  John  Blair  man. 


NUMBER  FOUR 


in  a  WLS  series  of  advertisements 
analyzing  the  station's  intense 
listener-response,  county  by  county.  This  ad  shows 
WLS  mail  from  19  Michigan  Counties.  Through  the 
series,  we  are  revealing  actual  mail  response  and  its 
ratio  to  radio  homes  in  all  of  the  four  states  in  the 
WLS  Major  Coverage  Area:  Illinois,  Indiana,  Michi- 
gan, Wisconsin. 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


AAANAGEMENT  AFFILIATED  WITH  KOY.  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGL/ 


AMPLE 
COVERAGE 


BLUE  and  MUTUAL 


Signal  and 
Mail  Map 


5000  WATTS 
980  Kilocycles 

Covers  the  metro- 
politan trading  area 
of  Nashville 


The  home  life  of  Nashville  is  important  to  the  management  of  WSIX.  That's  why  WSIX 
has  worked  to  achieve  the  leadership  in  daytime  audiences  from  8  A.M.  to  6  P.M.  This 
well  operated  station  makes  up  its  programs  from  the  best  selected  offerings  on  Blue 
and  Mutual  networks  plus  an  occasional  local  program  of  outstanding  merit.  WSIX  has 
shown  a  steady  listener  increase  month  after  month.  WSIX  COSTS  LESS — compare  the 

national  rates  of  Nashville  stations  and 
you  will  see  that  WSIX  is  lower  in  all 
classifications.  The  ample  coverage 
WSIX  has  in  the  city  of  Nashville  is 
worth  your  serious  consideration. 


HASHVILIE.  TENN. 


THE  KATZ  AGENCY,  INC.,  National  Representatives 


Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting   Publications,   Inc.,   870   National   Press    Building,   Washington   4,   D.  C. 
Entered  as  second  class  matter  March  14,   1933,  at  Post    Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


the 


'We  now  |Oin  mt? 
Mosquito  Network 


•  Eight  thousand  miles  from  home  in  the  Southwest  Pacific, 
men  of  Ohio's  Fighting  37th  had  an  opportunity  to  pay  a  special 
visit  to  the  home  folks  . . .  via  radio.  Their  families  heard  the 
news  through  a  front-page  story  in  the  Cleveland  News,  saw  the 
above  photo  of  the  boys  making  the  transcription.  Several  days 
later,  they  heard  the  voices  of  their  boys  in  a  special  broadcast 
over  WGAR .  . .  the  station  that  is  proud  to  be  "the  Cleveland 
outlet  for  the  Mosquito  Network". 


At  a  WGAR  studio  party, 
families  of  the  men  of  the  37di 
received  permanent  record- 
ings of  the  voices  of  their 
sons,  husbands,  brothers  and 
sweethearts.  Since  the  south- 
ern maneuvers  of  1941,  the 
WGAR  mike  continually  has 
followed  our  Ohio  boys. 
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A  ^^BIRD^S-EYE^^  VIEW  OF  DOWN-TOWN 
HUNTINGTON,  WEST  VIRGINIA  . . .  One  of  the 

Important  Industrial  Tri-State  Cities 

A  city  ranking  high  in  the  nation's  industrial  roster,  Huntington's  industrial  payroll,  alone,  will  run 
well  over  $35,000,000.00  annually.  Its  population  (1940  U.  S.  Census) — 79,836.  Such  outstanding 
industries  as  International  Nickel  Co.,  Sylvania  Products  Inc.,  Zenith  Optical  Co.,  American  Car  and 
Foundry,  Owens-Illinois  Glass  Co.  and  many  others  have  plants  in  Huntington.  A  most  important 
market  in  itself  but  linked  with  its  sister  Tri-State  cities  (Ashland,  Kentucky  and  Ironton,  Ohio),  the 
Tri-State  area  truly  is  a  market  that  should  be  a  "MUST"  with  Time-Buyers.  WCMI  serves  this  great 
section  efficiently  and  economically. 

•  228,500  People  Live  in  WCMI's  Primary  Coverage. 

•  WCMI  Maintains  Large  Theatre  Studios  in  the  Heart  of 
Huntington. 

—  A  NUNN  STATION  — 
L.  D.  NEWAAAN,  Manager 
Ashland,  Kentucky 
Studios — Ashland,  Kentucky  .  .  .  Huntington,  W.  Va. 


NUNN  STATIONS 

n/flMf    Ashland,  Ky. 

Huntington,  W.  Va. 

WLAP   Lexington,  Ky. 
WBIR    Knoxville,  Tenn. 
KFDA  Amarillo,  Texas 

Owned  and  operated  by 
Gilw.ore  N.  Nunn  and 
J.  Lindsay  Nunn. 


REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  COMPANY 


BROAIl^ISTING 

The  WeeUly^^^ Newsmogozine  of  Rodio 

P^adcast  Advertising 


When  You  Think  of 

NEW  ORLEANS 


...  You  Think  of 

The  Gateway  to 
Latin  American  Markets 


NEW  ORLEANS 


The  Greatest  Selling  Power 
In  The  South 's  Greatest  City 

50,000  WATTS 
CLEAR  CHANNEL 


WWL 


WWL  Dominates  the  NEW  Deep  South- 
Headed  for  PERMANENT  Prosperity 


CBS  AFFILIATE— REPRESENTED   NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 


Published  Weekly  by  Broadcasting  PublicationSf  inc. 
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What  about  this  thing  called 
''Public  Interest"? 


We  hear  a  lot  of  pros  and  cons  concerning  this  business  of  "public  interest". 
Perhaps  it  can  even  be  said  that  a  great  many  organizations  talk  convincingly 
about  it,  but  do  nothing  about  it. 

At  this  network  it  has  always  been  our  contention  that  "public  interest"  is  a 
prime  requisite  for  good  broadcasting,  and  of  first  priority  in  whatever  we  do. 

We  had  an  opportunity  to  keep  this  contention  going  when  we  sent  our  own 
war  correspondent,  Howard  L,  Chernoff ,  overseas  to  visit  and  send  back  messages 
from  West  Virginians  fighting  our  war.  The  expressions  from  the  folks  here 
at  home  indicate  this  act  was  tops  in  "public  interest".  But  now  that  Chernoflf 
is  back,  we  aren't  letting  it  die. 

Throughout  the  state  at  service  club  meetings,  open  forums,  and  public  gath- 
erings Chernoff  is  telling  of  his  experiences  and  observations  in  England  and 
France.  A  fee  is  charged  for  these  appearances  .  .  .  and  ...  the  entire  receipts 
(expected  to  exceed  $6000.00)  are  being  divided  between  the  American  Red 
Cross  and  the  USO. 

This  is  just  another  example  as  to  why  the  West  Virginia  Network  enables  you 
to  reach  most  West  Virginia  listeners  most  of  the  time. 


The  West  Virginia  Network 


JOHN  A.  KENNEDY,  President 
(On  Leave  U.  S.  Navy) 


WCHS-Charleston 


WBLK-Clarksburg 


WSAZ  —Huntington 
V^PAR— Porkersburg 
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More  and  more  are  sales-minded  advertis- 
ing managers  looking  to  the  Easts  (Ed  and 
Polly)  to  send  sales  zooming. 

And  a  razor  blade  manufacturer  recently 
proved  once  again  the  sales  potency  of  this 
early  morning  show — Breakfast  in  Bedlam 
— despite  the  fact  that  himdreds  of  thou- 
sands of  shaving-age  men  in  this  area  are 
away  in  the  armed  forces. 

One  single  50-word  announcement  brought 
a  49%  greater  response  than  a  similar 
announcement  a  couple  of  years  back  when 
those  himdreds  of  thousands  were  still 
at  home. 

This  is  not  an  isolated  case.  It  is  one  of 
many  that  points  to  three  things — (1)  the 


pre-eminence  of  the  entire  Blue  Network  in 
the  morning  field  (greatest  audience  of  any 
of  the  networks);  (2)  the  mounting  popu- 
larity of  Breakfast  in  Bedlam;  and  (3)  the 
new  strength  and  clarity  since  WJZ  moved 
its  transmitting  station  closer  to  the  mil- 
hons  in  the  New  York  trading  area  who 
will  buy  those  products  they  hear  about 
over  WJZ. 

Yes,  7  million  more  people  are  now  within 
the  range  of  the  brilUantly  clear  50-milli- 
volt  signal  of  WJZ — your  strongest  voice 
in  the  world's  richest  market. 

For  further  details  of  lowest-cost-per -in- 
quiry ask  Blue  Spot  Sales  in  New  York, 
Chicago,  Detroit,  Los  Angeles  or  San  Fran- 
cisco or  the  Sales  Department  of 


KEY  STATION  OF  THE 
BLUE  NETWORK 


i 


HfJZ 


r 


770  Om  Your  Dt'a/ 


Your  Strongest  VOICE  in 
the  World's  Richest  Market 


A  PICTURE  IS  WORTH 
10,000  WORDS 


111  This  station  was  established  in  1922.  From  that  day 
to  this,  our  relations  with  the  druggists  of  Onondaga 
County  have  been  on  a  partnership  and  friendship 
basis.  Their  Association's  recognition  of  us  —  the 
spontaneous  tribute  pictured  above  —  is  a  fitting 


climax  to  this  fine  and  lasting  partnership. 

Station  WSYR  Syracuse,  N.  Y.  5000  Watts.  570  KC. 
Basic  NBC.  Associated  with  WTRY  (Troy-Albany-Sche- 
nectady)  WKNE  Keene  (Vt.-N.H.)  WELI  New  Haven 


NOTE:  The  time  to  start  building  a  postivar  franchise  in  any  of  our  markets  is 
getting  increasingly  short.  Tomorrow  may  he  too  late.  Better  get  in  touch  with  us  now. 
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'^'1  wonder  why  in  the  world  Mr.  Blunli 
I  wanted  nie  to  ^hop^  over  to  F&P?" 


•  Maybe  Mr.  Blunk  wanted  Thistlewaite  to  pick 
up  a  detailed  analysis  of  the  station  situation 
in  ten  or  twenty  markets — -maybe  a  list  of  avail- 
abilities— maybe  a  bunch  of  transcribed  pro- 
gram ideas. 

Whatever  it  was  that  Mr.  Blunk  wanted  from 
F&P — ^he'U  get  it!  And  so  can  you,  anytime! 

FREE  &  PETERS,  IXC 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


JhFALO  \ 


EXCLUSIVE  REPRESENTATIVES: 

WGiv-WlCBW  BJI 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO   KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEO-IA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe   DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COMM'DIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  .  AlBUQUERQUE 

KRIS  CORPUS  CHRISTl 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
ond  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  i8o  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  iii  Sutter 

HOLLYWOOD:  6331  HoUywood 

ATLANTA:  322  Palmer  Bldg. 

■       Franklin  6373 

Plaza  5-4130 

Sutter  4353  ■ 

Granite  3615 

Main  5667 
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VOL.  27,  No.  19 


WASHINGTON,  D.  C,  NOVEMBER  6,  1944 


FCC  Tackles  Conflicting  Space  Demands 


jClose  of  Hearings 
^    Leaves  Many 
Problems 

By  BILL  BAILEY 

HAVING  adjourned  sine  die  the 
most  comprehensive  hearings  on 
spectrum  allocations  since  the  ra- 
dio art's  advent,  the  FCC  settles 
idown  this  week  to  resolve  con- 
flicts in  frequency  demands  of 
present  and  prospective  radio 
users,  with  the  demand  for  fa- 
cilities exceeding  the  supply 
manjifold. 

At  the  final  session  last  Thurs- 
day, winding  up  five  weeks  of 
testimony,  the  Radio  Technical 
Planning  Board  tossed  into  the 
Commission's  lap  revised  spec- 
trum allocation  recommendations 
above  23.5  mc,  developed  by 
Panel  2  (frequency  allocation), 
the  preceding  evening.  This  en- 
compassed the  best  judgment  of 
the  nation's  leading  radio  engi- 
neers and  scientists,  designed  to  be 
in  accord  with  the  weight  of  the 
testimony  presented  during  the 
momentous  hearings,  which  spanned 
the  usable  radio  spectrum  from  10 
to  30,000,000  kc. 

Whether  the  recommendations 
of  Panel  2,  presented  at  the  wind- 
up  Thursday  session  by  Dr.  C.  B. 
Jolliffe,  panel  chairman,  RCA  en- 
gineering executive  and  former 
FCC  chief  engineer,  %^-ill  prevail 
in  the  allocations  ultimately  evolved, 
was  pure  conjecture  as  the  hearings 
ended.  Despite  the  desire  to  whip 
recommendations  into  shape  swift- 
ly, it  was  evident  that  the  job 
of  analyzing  the  welter  of  techni- 
cal and  scientific  testimony  might 
take  several  weeks  or  even  months. 

New  Data  Revealed 

The  whole  tenor  of  the  proceed- 
ings, particularly  as  to  new  broad- 
cast services,  appeared  to  shift 
with  the  development  of  hitherto 
classified  technical  data  on  propo- 
gation  in  that  portion  of  the  spec- 
trum coveted  by  both  FM  and  tele- 
vision. There  remained  to  be  recon- 
ciled, moreover,  the  finish-fight  be- 
tween "upstairs"  and  "downstairs" 
spectrum  protagonists  of  television. 

Here  were  the  final  recommenda- 
tions of  Panel  2  on  important 
broadcast  services : 

Television — 7  channels,   6  mc 
wide,  60-102  mc,  sharing  all  but 
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first  and  third  channels  with  non- 
Government  emergency  services; 
11  channels,  6  mc  wide,  152-218 
mc,  sharing  10  with  Government 
and  non-Government  services, 
channels  to  be  broken  into  A,  B, 
C  and  D  areas  for  geographical 
separation. 

Experimental  television  and 
television  relay — 160-956  mc. 

FM — 75  channels,  200  kc  wide, 
43-58  mc. 

Facsimile — 150-460  mc  (when 
air  navigation  aids  are  discon- 
continued  after  war). 

Amateurs — 27-29  mc;  58-60; 
mc;  144-148  mc;  218-225  mc;  420- 
450  mc  (when  air  navigation  aids 
are  discontinued  after  war) ; 
1125-1225  mc;  2500-2700  mc; 
5200-5750  mc;  10,000-10,500  mc; 
21,000-22,000  mc. 

Relays— 700-900  mc  (with  ex- 
perimental    television) ;  1600- 
1900  mc  (sharing  with  Govern- 
ment); 1900-2300  mc;  3900-4550 
mc;  5750-6800  mc;  6800-7200  mc; 
10,500-13.000    mc;  16,000-18,000 
mc;  26,000-30,000  mc. 
Whether  the  FCC  \v\\\  consider 
allocations    at   its    next  meeting- 
Thursday  was  problematical.  Allo- 
cations must  be  submitted  by  the 
Commission  to  the  Interdepartment 
Radio  Advisory  Committee  to  re- 


Other  FCC  allocation  stor- 
ies will  be  found  on  pages 
23,  28,  66,  68,  71. 


solve  confiicts  with  Government 
needs  before  they  become  final.  It 
may  be  months  before  the  FCC  can 
allocate  portions  of  the  spectrum, 
inasmuch  as  considerable  propaga- 
tion data  in  the  higher  frequencies 
still  is  classified  by  the  military. 

Meantime  the  State  Dept.  is  un- 
derstood to  be  pressing  the  FCC  for 
recommendations,  at  least  in  part, 
by  Dec.  1,  preparatory  to  a  World 
Telecommunications  Conference. 

In  concluding  the  hearing  last 
Thursday,  Chairman  James  Law- 
rence Fly  paid  high  tribute  to  ra- 
dio as  a  whole  and  the  RTPB  in 
particular  (see  text  below). 
War  Problems 

"Our  task  has  been  difficult  be- 
cause of  wartime  restrictions,"  said 
Dr.  Jolliffe.  "Because  of  the  un- 
kno^vn  factors  it  has  been  neces- 
sary for  Panel  2  to  paint  with  a 
broad  brush  and  leave  many  of 
the  details  to  the  FCC.  I  believe 
we  have  arrived  at  a  place  at  which 
there  is  a  minimum  of  overlap  be- 
tween services  and  with  the  Govern- 
ment." 

He  explained  that  below  30  mc 


the  Panel  "has  not  progressed  any 
farther  than  we  had  at  our  first 
appearance".  That  portion  of  the 
spectrum  from  10-23,500  kc  repre- 
sents the  "unfinished  business"  on 
the  Panel  2  agenda,  he  added.  At 
the  Wednesday  night  meeting,  21 
of  the  26  voting  members  wei'e 
present,  as  well  as  a  "number  of 
official  observers",  said  Dr.  Jol- 
liffe. 

Panel  2  suggested  that  23.5-27  mc 
be  set  aside  for  industrial  applica- 
tions, Dr.  Jolliffe  explaining  there 
was  "considerable  concern  over 
harmonics".  Chairman  Fly  inter- 
rupted to  suggest  that  the  manu- 
facturers of  diathermy  machines 
be  given  a  "two-year  latitude"  to 
eliminate  interference  from  thejrna- 
chines.  The  electro-medical  manu- 
facturers had  requested  frequen- 
cies as  the  solution  to  curbing  in- 
terference rather  than  shielding. 

Military  Meeting 

An  anticipated  stormy  final  hear- 
ing session  did  not  materialize.  Dur- 
ing the  Panel  2  meeting  Wednes- 
day night  it  developed  that  Dr. 
Jolliffe,  acting  as  a  "committee  of 
one",  planned  to  read  into  the  rec- 
ord a  letter  formulated  by  certain 
manufacturers  represented  on  Pan- 
(Continued  on  page  60) 


Text  of  Chairman  Fly's  Concluding  Statement 


THIS  CONCLUDES  our  hearings 
in  Docket  No.  6651.  But  I  do  not 
want  the  record  to  be  closed  with- 
out saying  a  few  words  of  appre- 
ciation to  the  many  hundreds  of 
engineers,  executives,  and  others  in 
all  branches  of  the  radio  and  allied 
industries  who  have  helped  to  make 
these  hearings  so  outstanding  a 
success.  Further,  I  would  like  espe- 
cially to  thank  the  men  of  the  Radio 
Technical  Planning  Board,  from 
Dr.  Baker  on  down,  who  have  or- 
ganized this  tremendous  industry 
effort,  brought  it  into  focus  here, 
and  made  possible  the  thorough, 
orderly  consideration  of  the  many 
crucial  problems  involved  in  post- 
war allocations. 

For  six  weeks  now,  we  have  been 
engaged  in  the  significant  joint  en- 
terprise of  thinking  together  with 
respect  to  postwar  allocations.  I 
venture  to  suggest  that  seldom  in 
the  history  of  regulatory  agencies 
has  such  full,  frank,  and  unstint- 
ing cooperation  been  offered  by  in- 
dustry to  Government.  We  in  the 
Commission,  in  turn,  both  at  the 


staff  level  and  on  the  bench,  have 
sought  to  reciprocate  in  some  meas- 
ure that  spirit  of  cooperation. 

Through  the  years,  at  industry 
meetings  and  elsewhere,  we  have 
been  heard  to  lament  the  fact  that 
broadcasting  in  the  past  has,  like 
Topsy,  "just  growed",  and  I  have 
frequently  expressed  the  hope  that 
some  day,  somehow,  it  would  be 
possible  for  Government  and  indus- 
try to  sit  down  together,  go  over 
the  entire  spectrum,  channel  by 
channel,  and  come  up  with  a  plan 
which,  even  though  it  does  not  en- 
tirely satisfy  everybody,  at  least 
appeals  to  everybody  as  a  fair  and 
honest  structure  within  the  limits 
set  by  the  spectrum  itself. 

To  realize  such  a  plan,  one  essen- 
tial condition  had  to  be  met — name- 
ly, generous  and  unselfish  work  on 
the  part  of  all  those,  whether  in 
Government,  or  in  indsutry,  who 
had  contributions  to  make  to  the 
end  result.  That  generosity  has 
been  displayed,  not  merely  in  the 
hearing  room,  but  also  in  the  sub- 
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committee  meetings,  committee 
meetings,  panel  meetings,  and  board 
meetings  of  the  Radio  Technical 
Planning;  Board. 

May  I  also  thank  those  non-in- 
dustry groups — the  educators,  ama- 
teurs, police,  fire  departments,  in- 
dustry and  medical,  the  represen- 
tatives of  other  Government  agen- 
cies, and  many  others — who  have 
worked  along  with  us  on  this  un- 
dertaking. Their  assistance  has 
been  most  welcome. 

The  Commission  will  now  pro- 
ceed to  consider  the  various  pro- 
posals with  respect  to  postwar 
allocation  of  frequencies.  Our  con- 
sideration vnW  be  based  upon  a 
record  which  I  feel  sure  is  the  fuU^ 
est  and  most  satisfactory  in  the 
history  of  radio  broadcasting.  Many 
of  the  decisions  we  will  have  to 
make  will  present  a  high  order  of 
difficulty;  but  I  can  assure  you 
that  we  approach  our  task  with 
only  one  objective  in  mind — to 
achieve  an  allocation  pattern  which 
will  best  serve  all  the  vital  inter- 
ests concerned. 
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Kobak  Entry  Presages  MBS  Changes 


Dropping  of  Non-Profit 
Cooperative  Setup 
May  Develop 

By  BRUCE  ROBERTSON 

APPOINTMENT  of  Edgar  Kobak 
as  president  of  Mutual,  announced 
last  week  by  the  network's  board  of 
directors,  may  presage  sweeping- 
changes  in  Mutual's  present  co- 
operative non-profit  structure,  pos- 
sibly a  complete  reorganization  to 
bring  it  in  line  with  other  networks. 

Mr.  Kobak,  who  resigned  as  ex- 
ecutive vice-president  of  the  Blue 
Oct.  21,  will  assume  the  Mutual 
presidency  Nov.  20  following  a  va- 
cation. He  succeeds  Miller  McClin- 
tock,  who  leaves  MBS  Nov.  17  after 
two  years  as  the  network's  first 
paid  president.  Mr.  McClintock  has 
not  announced  his  plans. 

It  was  learned  reliably  that  Mr. 
McClintock  was  slated  to  serve  out 
these  two  years  with  MBS,  with  the 
option  period  on  his  contract  up 
Oct.  1,  but  that  the  death  of  W.  E. 
Macfarlane,  WON  vice-president 
who  was  a  member  of  the  Mutual 
board  and  chairman  of  the  Execu- 
tive Committee,  opened  the  way  for 
organizational  changes,  Mr.  Mc- 
Clintock's  retirement  the  first 
among  them.  His  contract,  it  was 
said,  was  bought  up  by  MBS  at  the 
rate  of  $15,000  per  year  for  the 
two  years. 

Operational  Study 

First  task  Mr.  Kobak  will  under- 
take at  Mutual  is  a  study  of  the 
complete  organizational  and  opera- 
tional setup.  After  that  he  will 
make  his  recommendations  to  the 
board,  which  has  given  him  a  free 
hand  in  conduct  of  the  network's 
affairs  and  has  assured  him  that 
whatever  course  he  lays  out  will  be 
followed.  Mr.  Kobak  said  last  week 
he  does  not  know  whether  the  pres- 
ent MBS  setup  is  the  best  one. 
He  will  make  no  decisions  and  rec- 
ommend no  changes  until  he  has 
completed  his  study. 

In  his  official  statement  accept- 
ing the  post,  Mr.  Kobak  said:  "I 
feel  very  humble  about  my  ex- 
panded opportunity  to  serve  the 
listening  public  in  the  new  horizons 
and  larger  opportunities  which  lie 
ahead.  We  have  a  free  radio.  It  is 
up  to  us  to  keep  it  free  in  order 
to  make  America  a  stronger  and 
better  informed  nation.  The  chal- 
lenge is  there.  I  will  do  my  best 
to  help  Mutual  become  the  leader, 
to  work  to  make  all  broadcasting 
service  better  and  build  the  indus- 
try. The  listener  is  my  boss.  I  want 
to  be  a  good  servant.  Our  immedi- 
ate job  is  to  help  win  the  war." 

The  Mutual  board,  in  making  the 
announcement,  stated:  "As  Mutual 
enters  its  second  decade  we  feel 
particularly  fortunate  in  securing 
Edgar  Kobak  to  help  us  carry  out 
plans  to  improve  our  service  to  the 
American  people.  P'ine  strides  have 


been  made  by  our  network  under 
the  leadership  of  recently  resigned 
President  Miller  McClintock. 

"It  is  our  intention  to  build  the 
finest  broadcasting  system,  to  be- 
come the  leader  in  all  phases  of 
service,  to  live  up  to  the  responsi- 
bility that  is  ours  under  the  Amer- 
ican system  of  broadcasting.  We 
plan  to  develop  all  future  services 
made  available  through  the  progress 
of  the  electronic  art,  such  as  FM, 
television  and  facsimile.  We  feel 
that  under  the  direction  of  our  new 
president  who  has  had  broad  ex- 
perience in  the  fields  of  publishing, 
advertising  and  broadcasting,  we 
will  achieve  the  high  goal  that  we 
have  set  for  ourselves. 

"We  begin  this  new  decade  with 
renewed  vigor  and  confidence.  Mu- 
tual plans  to  enlarge  its  organiza- 
tion and  will  put  particular  em- 
phasis on  programming,  determined 
to  supply  the  listening  public  with 
the  finest  diversified  program 
schedule  ingenuity  and  money  can 
produce.  We  want  to  make  free- 
dom to  listen  worthwhile." 

Not  Happy  at  Blue 

Mr.  Kobak  said  his  resignation 
from  the  Blue  is  without  hard  feel- 
ings on  either  side,  expressing  the 
highest  friendship  for  Edward  J. 
Noble,  Blue  board  chairman,  and 
the  other  executives  with  whom  he 
has  worked  to  build  that  network 
since  its  separation  from  NBC.  He 
left  because  he  wasn't  happy  under 
the  new  setup,  he  said. 

Mr.  Kobak  said  he  is  retaining 
his  stock  holdings  in  the  Blue  for 
the  present,  adding  that  he  also 
owns  stock  in  RCA  and  General 
Electric  Co.,  both  of  whom  are  also 
engaged  in  the  broadcasting  busi- 
ness. 

It  was  learned  that  unlike  Mr. 
McClintock,  Mr.  Kobak  has  no  con- 
tract with  Mutual,  but  is  joining 
the  network  on  the  more  usual  ar- 
rangement of  continuing  as  long  as 
both  parties  are  satisfied.  His  sal- 
ary was  not  disclosed,  but  is  re- 
ported to  exceed  the  sum  he  was 


New  Bruck  Account 

UNICORN  PRESS,  Brooklyn,  pub- 
lishers of  Funk  &  Wagnall's  New 
Standard  Encyclo-pedia,  and  a  user 
of  spot  radio  for  mail  order  pro- 
motion, has  named 'FrankliTi  Bruck 
Adv.,  New  York,  as  agency,  effec- 
tive Jan.  1,  1945.  Spot  radio  cam- 
paign is  being  included  in  plans 
to  be  submitted  for  client's  ap- 
proval. 

Eight-in-One  Spot 

EIGHT-IN-ONE  Co.,  Chicago  (cold 
tablets)  began  sponsorship  Oct.  30 
of  the  Cedric  Foster  newscasts 
thrice  weekly  on  WGN  Chicago. 
Contract  for  13  weeks  was  placed 
by  H.  W.  Kastor  &  Sons,  Chicago. 

Cub's  Games  on  WIND 

WIND  Chicago  has  signed  the  Chi- 
cago Cubs  for  the  1945  major  league 
season  broadcasts.  Games  were  pre- 
viously broadcast  on  WJJD  Chi- 
cago. 


receiving  from  the  Blue,  under- 
stood to  be  $55,000  a  year,  and  the 
$60,000  which  MBS  reportedly  paid 
Mr.  McClintock. 

It  is  anticipated  that  any  reor- 
ganization of  Mutual  instituted  by 
Mr.  Kobak  will  involve  strengthen- 
ing rather  than  changing  the  pres- 
ent personnel,  with  none  of  the 
wholesale  firing  and  hiring  that 
frequently  follows  such  a  change. 
In  the  reorganization  of  the  Blue 
following  its  separation  from  NBC, 
Mr.  Kobak  and  Mark  Woods,  Blue 
president,  built  their  staff  largely 
from  the  NBC  people  who  had 
worked  on  Blue  affairs  while  that 
network  was  part  of  NBC,  and  it 
is  expected  Mr.  Kobak  will  follow 
the  same  procedure  in  his  new 
position,  building  on  the  foundation 
laid  by  Mr.  McClintock  rather  than 
making  an  entirely  fresh  start. 

ISETS  GIVE  LABOR 
RECORD  AIR  TIME 

AN  ARRANGEMENT  by  the  CIO 
to  receive  time  for  52  weekly  pro- 
grams during  1945  over  three  net- 
works, paralleling  a  similar  series 
previously  announced  by  the  AFL, 
will  give  to  organized  labor  its  big- 
gest radio  year  in  history. 

Tentative  schedules  announced 
by  CIO  call  for  a  13-week  series  on 
CBS  starting  Saturday,  Jan.  6  at 
3:45-4  p.m.,  accompanied  and  fol- 
lowed by  a  26-week  series  on  Blue 
beginning  Saturday,  Jan.  6  at 
6:45-7  p.m.,  followed  by  a  13-week 
series  on  NBC  at  a  date  and  time 
to  be  determined. 

In  addition,  Mutual  will  provide 
spot  broadcasts  from  time  to  time, 
the  network  declaring  it  "has  adopt- 
ed no  policies  of  making  commit- 
ments of  free  time  to  labor  or  to 
special  organizations"  and  that  it 
"has  always  been  alert  to  carrying 
special  features  and  events  of  the 
AFL,  CIO,  other  labor  organisa- 
tions and  those  representing  man- 
agement, and  will  continue  to  fol- 
low this  policy  in  the  future". 

CIO  has  not  yet  decided  on  the 
exact  format  of  its  programs  for 
1945  but  Len  De  Caux,  publicity  di- 
rector, said  they  would  incorporate 
dramatic  interest  and  news  value. 
It  is  understood  that  prominent 
talent  will  be  employed  in  produc- 
ing the  shows  which  are  expected 
to  bring  for  the  first  time  to  labor 
programs  the  audience-attracting 
features  of  highly  rated  commer- 
cial programs. 

A  52-week  series  has  been  allot- 
ted the  AFL  by  the  three  networks. 
Two  types  of  programs  have  al- 
ready been  announced,  one  entitled 
Labor  Formn  and  another  Help 
Wanted  [Broadcasting,  Oct.  30]. 


Emerson  Auditioning 

EMERSON  Radio  &  Phonograph 
Corp.,  New  York,  which  on  Nov. 
19  discontinues  You  Can't  Take  It 
With  You  on  MBS  Sunday  5-5:30 
p.m.  after  a  13-week  run,  is  work- 
ing on  plans  for  another  program, 
with  decision  still  pending  as  to 
whether  to  retain  the  Mutual  spot. 
Agency  is  William  H.  Weintraub 
&  Co.,'  New  York. 


ANA  to  Consider 
Aids  for  Business 

Annual  Meeting  Also  to  Study 

Reconstruction  Problems 

A  STUDY  of  the  functions  of  ad- 
vertising made  under  the  super- 
vision of  the  Assn.  of  National  Ad- 
vertisers, showing  how  business 
can  most  effectively  use  advertising 
in  all  its  human  relationships,  will 
be  presented  at  the  Thursday 
morning  session  of  the  ANA  an- 
nual meeting,  to  be  held  Nov.  15-17 
at  the  Hotel  Biltmore,  New  York 
[Broadcasting,  Oct.  30]. 

At  the  same  session,  Marion  B. 
Folsom,  director  of  the  House  Spe- 
cial Committee  on  Postwar  Eco- 
nomic Policy  &  Planning  and  treas- 
urer of  Eastman  Kodak  Co.,  will 
outline  some  of  the  major  problems 
of  the  reconstruction  period,  with 
emphasis  on  those  affecting  mar- 
keting. Willard  S.  French,  presi- 
dent, Brooke,  Smith,  French  &  Dor-" 
ranee,  will  discuss  postwar  com- 
petition at  this  session,  reporting 
on  a  survey  of  this  subject. 

Trade  Mark  Session 

Thursday  afternoon  will  be  de- 
voted to  reports  on  what  is  being 
done  to  acquaint  the  public  with 
the  value  of  the  trade  mark  sys- 
tem. Speakers  include:  Frank 
Braucher,  president,  Periodical 
Publishers  Assn.;  A.  P.  Bucking- 
ham, vice-president,  Cluett,  Pea- 
body  &  Co.;  T.  H.  Mueller,  presi- 
dent, Julius  Kayser  &  Co.;  E.  L. 
Olrich,  assistant  to  the  Secretary 
of  the  Treasury  and  president, 
Munsingwear  Co.;  George  Russell, 
president,  John  B.  Stetson  Co. 

On  Friday  morning,  Dr.  Claude 
Robinson,  president,  Opinion  Re-^ 
search  Corp.,  will  give  the  results 
of  a  nationwide  ANA  poll  of  pub- 
lic opinions  toward  business  and 
advertising,  showing  what  the  pub-, 
lie  thinks  about  war  theme  and 
"national  interest"  advertising  as! 
well  as  postwar  product  advertis-. 
ing.  A  survey  of  farmers'  attitudes, 
now  being  made  for  ANA  by 
Crossley  Inc.,  and  a  Treasury  Dept, 
survey  of  the  public's  plans  foi 
redeeming  war  bonds  will  also  hi 
reported  on  at  the  Friday  morning 
session. 

Thursday  and  Friday  sessions 
will  be  open  to  agency  and  media 
guests  as  well  as  ANA  members 
while  the  Wednesday  sessions  wil 
be  for  members  only  and  will  in- 
clude the  annual  business  meeting 
committee  reports,  etc.  David  R 
Osborne,  sales  training  director 
Studebaker  Corp.,  and  Alberl 
Haring,  professor  of  marketing- 
Indiana  U,  will  address  the  closec 
session. 


Express  Move 

AMERICAN  EXPRESS  Co.,  Ne^^ 
York,  has  shifted  to  J.  M.  Mathe; 
Inc.,  New  York,  advertising  fo 
Travelers  Cheques,  promoted  unti 
earlier  this  year  on  Cheque  Yow 
Music,  recorded  feature  on  about  1' 
stations,  and  now  advertised  onlj 
via  a  news  program  on  WABC 
New  York.  Caples  Co.,  New  York 
continues  to  handle  money  orders 
foreign  exchange,  and  travel. 
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Fly  Leaves  FCC  Nov.  15  to  Practice  Law 


Porter  and  Reinsch 
Mentioned  as 
Successor 

By  SOL  TAISHOFF 

1  ANY  LINGERING  doubt  about  the 
decision  of  James  Lawi-ence  Fly 
to  leave  the  FCC  chairmanship  was 
dispelled  last  Thursday.  Mr.  Fly 
personally  confirmed  reports  re- 
peatedly published  in  Broadcasting 
that  he  w^ould  leave  the  Commis- 
sion Nov.  15  and  establish  law  of- 
fices in  New  York  (see  cut). 

Promptly  upon  the  close  of  the 
momentous  spectrumwide  alloca- 
tion hearings  last  Thursday  fore- 
noon, Mr.  Fly  implied  that  the 
President  already  has  accepted  his 
resignation.  The  FCC  Chairman  had 
attempted  to  resign  weeks — even 
months — ago  but  was  prevailed 
upon  by  the  President  to  remain, 
the  last  time  until  completion  of 
the  allocation  proceedings  which 
will  shape  the  whole  future  of 
broadcasting  and  other  radio  serv- 
ices, including  FM,  television  and 

!  facsimile. 

Two  Vacancies 

The  resignation  of  embattled 
"Larry"  Fly  leaves  two  vacancies 
on  the  FCC,  the  other  having  been 
created  by  the  retirement  last  July 
1  of  Commissioner  T.  A.  M.  Craven, 
the  Chairman's  almost  constant  ad- 
versary on  policy  matters,  to  be- 
come vice-president  of  the  Cowles 
Broadcasting  Co.  The  Craven  va- 
cancy, a  Democratic  one,  is  for  the 
^  seven-year  term  which  would  end 
July  1,  1951.  The  appointment  of 
Mr.  Fly's  successor  would  be  for  a 
term  ending  July  1,  1949.  His  suc- 
cessor could  be  named  as  a  Com- 
missioner; the  President  has  the 
'  authority  under  law  to  select  the 
Chairman  from  among  the  seven 
FCC  members. 

It  is  no  secret  that  Mr.  Fly's 
'!  resignation  after  15  years  in  Gov- 
1  ernment  service  was  motivated  by 
'i  a  desire  to  recoup  his  personal  for- 
tunes. It  is  expected  he  will  engage 
in   a   general   law   practice,  but 
will  specialize  in  the  utility  and 
f  communications  fields.  His  succes- 
sor, as  well  as  an  appointee  to  fill 
the  Craven  vacancy,  probably  "wall 
be  named  prior  to  or  coincident 
Nvith  the  convening  of  Congress  on 
Nov.  14,  assuming  a  Democratic 
victory. 

Mr.  Fly's  terse  announcement 
last  Thursday  confirmed  in  all  par- 
ticulars the  report  in  Broadcasting 
Oct.  9  and  in  previous  issues. 

"I  am  leaving  the  FCC  on  Nov. 
15  to  enter  private  practice  of  law 
in  New  York  City  ^\dth  offices  at 
Suite  1444,  30  Rockefeller  Plaza," 
the  Chairman  said. 

There  were  no  new  names  to  add 
to  the  list  of  possible  successors 
to  Mr.  Fly  beyond  those  published 
in  recent  issues  of  BROADCASTING — 
assuming  a  Democratic  victory. 
But  there  were  new  prospects  for 
the  Craven  vacancy. 


Heading  the  list  for  chairman  is 
Paul  A  Porter,  publicity  director  of 
the  Democratic  National  Commit- 
tee, an  ardent  New  Dealer,  and 
former  CBS  attorney.  He  has 
the  blessing  of  Mr.  Fly.  Mr. 
Porter,  when  queried  by  Broadcast- 
ing late  last  week,  denied  that  he 
had  "accepted"  the  FCC  chairman- 
ship and  preferred  not  to  discuss 
the  possibility  of  acceptance  in  the 
immediate  future.  He  reiterated 
previously  expressed  views  that  he 
is  more  interested  now  in  getting 
"some  sleep"  than  anything  else. 

But  there  are  other  names  in 
the  speculation,  too — including  in- 
cumbent members  of  the  Commis- 
sion. Outside  the  FCC  membership 
are  such  personages  as  J.  Leonard 
Reinsch,  radio  director  under  Mr. 
Porter  on  the  Democratic  Commit- 
tee, on  leave  from  his  post  as  man- 
aging director  of  the  Gov.  James 
M.  Cox  stations  (WSB,  WIOD, 
WHIO)  ;  Leighton  H.  Peebles,  chief 
of  the  WPB  Communications  Divi- 
sion; John  D.  Biggars,  Libby  Owens 
Ford  Co.,  Toledo,  an  ex-Govern- 
ment official;  and  Julius  Albert 
(Cap)  Krug,  chairman  of  WPB 
and  a  former  FCC  common  carrier 
expert. 

Stephen  Early,  press  and  radio 
secretary  to  the  President,  also 
was  projected  last  week  as  a  pos- 


CORRECTION 

—by  Fly 


Broadcasting,  Oct.  30,  specu- 
lating on  the  reported  retirement 
of  James  Lawrence  Fly  from  the 
FCC  chairmanship  to  enter  the  pri- 
vate practice  of  law,  stated  that 
Mr.  Fly  had  leased  Suite  613  in 
the  RCA  Bldg.,_  30  Rockefeller 
Plaza,  New  York,  for  headquarters. 
This  was  in  error,  and  is  corrected 
herewith  by  Mr.  Fly  himself. 
Above,  in  the  Chairman's  handwrit- 
ing, is  a  note  handed  to  Broad- 
casting's Bill  Bailey  following 
the  allocations  hearings  which  ad- 
journed last  week.  The  note  estab- 
lishes that  Mr.  Fly's  new  offices 
will  not  be  in  Suite  613,  but  in  Suite 
1444;  that  the  telephone  number 
will  be  Circle  7-3040;  and  serves 
to  confirm  the  long-reported  resig- 
nation of  Mr.  Fly.  Had  Mr.  Fly 
moved  into  Suite  613  in  the  RCA 
Bldg.,  as  erroneously  conjectured 
here  last  week,  doubtless  he  would 
have  been  sharing  quarters  with 
Niles  Trammell,  president  of  NBC, 
which  occupies  the  entire  sixth 
floor. 


sible  Fly  successor.  It  isn't  doubted 
Mr.  Early  could  have  the  job  if 
he  wanted  it,  but  there  was  consid- 
erable question  about  his  desire  for 
a  post  that  would  simply  exchange 
one  hot  seat  for  another.  A  member 
of  the  secretariat  since  the  first 
Roosevelt  term,  Mr.  Early  probably 
would  be  disposed  to  look  for  a 
change  after  Jan.  1.  It  would  not 
surprise  some  in  radio  to  see  him 
named  successor  to  J.  Harold  Ryan 
as  president  of  the  NAB. 

Mr.  Porter,  it  was  thought,  will 
accept  the  chairmanship  if  offered. 
The  40-year-old  Kentuckian,  who 
has  had  wide  experience  both  in 
and  outside  of  Government,  would 
be  a  popular  choice  with  practical- 
ly all  those  in  radio.  The  same 
would  hold  for  the  36-year-old 
Mr.  Reinsch,  but  it  is  doubted 
whether  both  would  be  named  to 
the  Commission  because  of  the 
similarity  of  their  backgrounds  and 
more  particularly  their  identity 
with  the  Democratic  Committee 
during  the  campaign. 

Lt.  E.  K.  Jett,  FCC  member  and 
its  former  chief  engineer,  although 
bearing  the  political  label  "Inde- 
pendent", is  highly  thought  of  and 
might  be  elevated  to  the  chairman- 
ship under  either  a  Republican  or 
Democratic  administration.  Paul  A. 
Walker,  a  charter  member  of  the 
FCC  and  an  Oklahoma  Democrat,  is 
an  aspirant  as  is  the  leftist  C.  J. 
Durr,  Alabama  Democrat,  who  has 
the  stout  support  of  the  CIO  Po- 
litical Action  Committee,  with 
which  his  wife  is  aflSliated,  as  well 
as  the  radical  New  Deal  forces. 

Denny  Is  Mentioned 

Emergence  of  Charles  R.  Denny, 
32-year-old  FCC  general  counsel, 
as  a  possible  appointee  developed 
last  week,  coincident  with  Mr. 
Fly's  announcement.  Mr.  Denny's 
elevation  on  a  merit  basis,  along 
with  that  of  Rosel  H.  Hyde,  assist- 
ant general  counsel  in  charge  of 
broadcasting,  now  is  being  discussed 
in  Administration  circles.  Neither 
is  regarded  as  a  prospect  for  the 
chairmanship,  but  either  might  well 
fill  the  Craven  vacancy,  it  is 
thought. 

Mr.  Denny  has  fought  side  by 
side  with  Chairman  Fly  during  the 
grueling  legal  and  legislative  bat- 
tles on  the  network  regulations 
and  on  proposed  revision  of  the 
Communications  Act.  He  has  been 
the  Chairman's  closest  advisor.  He 
has  been  general  counsel  for  the 
past  -  two  -  years;  -having  been  pro- 
moted from  the  assistant  genei'al 
counselship. 

Mr.  Hyde,  an  Idaho  Republican, 
had  been  considered  for  the  vacan- 
cy filled  by  Lt.  Jett  last  year.  He 
was  on  the  staff  of  the  original 
Radio  Commission  and  has  been  a 
ton  broadcast  attorney  with  the 
FCC  since  its  creation  in  1934,  be- 
coming assistant  general  counsel 
in  October  1942. 

A  likely  development,  it  is 
thought,  would  be  the  naming  of 
Mr.  Walker  as  acting  Chairman 
pending  the  appointment  and  con- 
firmation by  the  Senate  of  the  new 
appointees.  It  is  doubted  whether 
the  Senate,  convening  as  it  does  on 
Nov.  14,  could  confirm  a  new  Chair- 


THIS  POSE  of  James  Lawrence 
Fly  in  action  is  familiar  to  both 
sides  of  Capitol  Hill.  When  this 
shot  was  made,  the  retiring  FCC, 
Chairman  was  testifying  before  the, 
Senate  Interstate  Commerce  Com- 
mittee just  a  year  ago  (Nov.  3, 
1943)  against  the  White- Wheeler- 
Bill,  and  what  he  then  called  the 
"stooge  NAB". 


man  before  Mr.  Fly's  retirement  the. 
following  day,  even  if  the  nomina-' 
tions  were  made  promptly. 

A  Republican  victory  this  week 
probably  would  mean  infusion  of 
new  blood  into  the  FCC.  Commis- 
sioner Norman  S.  Case,  former, 
Republican  Governor  of  Rhode 
Island,  who  also  has  served  on  the 
FCC  since  its  creation  10  years 
ago,  would  be  the  logical  chairman- 
ship choice  on  the  basis  of  experi- 
ence and  seniority,  it  is  felt. 

House  May  Drop  Probe 

With  the  retirerrient  of  Mr.  Fly, 
who  has  been  embroiled  in  as  much 
controversy  as  almost  any  New 
Deal  official,  speculation  also* 
cropped  up  over  possible  quick  ter- 
mination of  the  House  Select  Com- 
mittee inquiring  into  the  Commis- 
sion. The  investigation  was  pre- 
mised largely  upon  Mr.  Fly's  stew-, 
ardship,  and  grew  out  of  the  run- 
ning fight  between  the  chairman  and 
Rep.  E.  E.  Cox  (D-Ga.),  first  chair- 
man of  the  investigating  commit- 
tee, who  resigned  because  of  pres- 
sures engendered  largely  by  Chair- 
man Fly,  Mr.  Durr  and  the  Wash- 
ington Post. 

Since  the  resignation  of  Rep.; 
Cox,  Rep.  Clarence  F.  Lea  (D-Cal.)» 
chairman  of  the  Interstate  &  For- 
eign Commerce  Committee,  has 
served  as  chairman  of  the  Select 
group.  While  he  has  made  no  state- 
ment, it  long  has  been  thought  that 
Chairman  Fly's  resignation,  would 
eliminate  the  most  important  single 
factor  in  the  investigatory  pro- 
ceedings and  that  the  Committee 
might  not  be  disposed  to  ask  for' 
(Continued  on  page  18)  ' 
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OHIO  AND  KENTUCKY  broadcasters  who  attended 
the  Oct.  28  NAB  meeting  held  at  WAVE  Louisville 
included:  Front  row  (1  to  r)  :  George  Partridge,  Ray 
Shannon  of  WHAS;  George  Patterson,  WAVE;  Lee 
Coulson  and  Harry  Calloway,  WHAS;  Fred  Palmer, 
WCKY;  Walter  Callahan,  WSAI;  Paul  Wagner, 
WPAY;  Don  loset,  WMOH;  E.  Y.  Flanagan,  WSPD; 
and  C.  E.  Arney  of  NAB.  Middle  Row:  A.  W.  Marlin, 
WHAS;  Porter' Smith,  WGRC;  R.  D.  Borland,  WHK- 
WHKC;    Jack    Kelly,    WCOL;    James    D.  Shouse, 


new  director,  WLW;  Nathan  Lord,  retiring  director, 
WAVE;  Vernon  Pribble,  WTAM;  Neal  Smith,  WLW; 
Harry  Camp,  WGAR;  Bob  Morrison,  WMRN;  Arch 
Shawd,  WTOL;  Ralph  Elvin,  WLOK;  and  Robert  T. 
Mason,  WMRN.  Back  Row:  J.  M.  Wynn,  WHAS; 
James  Sheehy  and  Joe  Eaton,  WHAS;  Lindsay  Nunn, 
WLAP;  Ed  Willis,  WLAP;  Ken  Church,  WKRC; 
G.  F.  Bauer,  WINN;  Bob  Dunville,  WLW;  Harry 
McTigue,  WINN;  Frazier  Reams,  WTOL;  and  Charles 
C.  Leonard,  WAVE. 


Shouse  to  Head  District  7  for  NAB; 
Ohio  Broadcasters  Name  Mason,  Shawd 


IN  THE  FIRST  district  meeting 
held  since  the  NAB's  annual  meet- 
ing and  war  conference  in  Chicago 
last  August,  James  D.  Shouse,  vice- 
president  of  Crosley  in  charge  of 
the  broadcasting  division,  Oct.  28 
was  unanimously  elected  a  director 
for  District  7  (Kentucky,  Ohio), 
succeeding  Nathan  Lord,  WAVE 
Louisville,  at  a  district  meeting  in 
Louisville.  Mr.  Shouse  thus  returns 
to  the  NAB  board  on  which  he  had 
served  two  terms  as  director-at- 
large,  representing  large  stations. 
The  term  is  for  two  years,  with 
Mr.  Shouse  taking  office  following 
the  1945  NAB  convention. 

Prior  to  the  next  NAB  annual 
meeting  or  war  conference,  elec- 
tions of  district  directors  will  be 
held  in  eight  other  odd-numbered 
districts.  The  next  conference,  fol- 
lowing regular  procedures,  would 
be  held  sometime  in  1945,  pi'esum- 
abiy  during  the  summer.  New  Or- 
leans tentatively  has  been  selected 
as  the  convention  city,  war  condi- 
tions permitting. 

Mr.  Shouse  was  unopposed  as 
district  director  and  Mr.  Lord  was 


not  a  candidate  to  succeed  himself. 

Coincident  with  the  NAB  district 
meeting,  the  Ohio  State  Broadcast- 
ers Assn.  elected  Robert  T.  Mason, 
WMRN  Marion,  0.,  president; 
Arch  Shawd,  WTOL  Toledo,  vice- 
president,  and  Carl  Everson, 
WHKC  Columbus,  secretary-treas- 
urer. 

C.  E.  Arney  Jr.,  secretary-treas- 
urer of  the  NAB,  attended  the 
Louisville  session  and  reviewed  ra- 
dio activities  on  the  home  and  war 
fronts. 

Attending  the  NAB  district  ses- 
sion were : 

Mr.  Shouse,  Robert  Dunville,  Neal  Smith. 
WLW;  Frazier  Reams,  Mr.  Shawd.  WTOL: 
Lindsay  Nunn,  Ed  Willis.  WLAP;  Lee 
Coulson,  A.  W.  Marlin,  Harry  Calloway, 
James  Sheehy,  Joe  Eaton,  J.  M.  Wynn. 
George  Partridge,  Ray  Shannon,  WHAS: 
Don  loset,  WMOH;  E.  Y.  Flanagan, 
WSPD;  Ralph  Elvin.  WLOK;  Mr.  Mason, 
Bob  Morrison,  WMRN;  Fred  Palmer, 
WCKY;  Walter  Callahan,  WSAI:  Paul 
Wagner,  WPAY;  Porter  Smith,  WGRC: 
Jack  Kelly,  Kenneth  Johnston,  WCOL; 
Vernon  Pribble,  WTAM;  Ken  Church, 
WKRC;  Harry  Camp,  WGAR;  R.  D.  Bor- 
land, WHK-WHKC;  Mr.  Lord,  George 
Patterson,  Charles  C.  Leonard,  WAVE; 
Mr.  Arney,  NAB;  T.  B.  Baker,  WLAC; 
Harry  McTigue,  G.  F.  Bauer,  WINN; 
Jim  Downing,  United  Press;  Mark  Eth- 
ridge,   Louisville  Courier-Journal. 


Sarnoff  Back 

COL.  DAVID  SARNOFF,  on  leave 
as  RCA  president  serving  as  spe- 
cial consultant  to  the  communica- 
tions branch,  public  relations  office, 
SHAEF,  has  returned  to  the  U.  S., 
but  is  still  on  active  military  duty. 


Everitt  Heads  IRE 

DR.  WILLIAM  L.  EVERITT,  Chief,  Oper- 
atnonal  Research  Branch,  U.  S.  Signal 
Corps,  last  week  was  elected  president  of 
the  Institute  of  Radio  Engineers,  succeed- 
ing Prof.  Hubert  M.  Turner  of  Yale  U. 
Other  officers  named  were:  Dr.  Hendrick  J. 
Vander  BijI  of  Johannesburg,  South  Africa, 
vice-president;  Stuart  L.  Bailey,  Keith  Hen- 
ney^and  Dr.  Benjamin  E.  Shackleford,  di- 
rectors. 


New  Emerson  Mystery 

EMERSON  DRUG  Co.,  Baltimore,  on  Jan. 
6  plans  to  replace  Ellery  Queen  on  15  NBC 
stations  Sat.,  7:30-8  p.m.  (repeat  6  NBC 
stations,  Thurs.,  9:30-10  p.m.)  with  Leslie 
Charteris,  the  Saint,  mystery  series,  sub- 
ject to  NBC's  approval.  Agency:  McCann- 
Erickson.  Ellery  Queen  has  been  acquired 
by  RuthraufE  &  Ryan,  appointed  by  White- 
hall Pharmacal  Co.,  American  Home  Prod- 
ucts Div.,  to  put  it  on  the  air  in  January, 
product  and  network  not  set. 


News  Chiefs  to  Pearl 

TO  CONFER  with  nava]  officers  about 
most  effective  methods  of  radio  coverage 
of  the  Japanese  naval  war,  news  chiefs  of 
the  four  networks — G.  W.  Johnstone,  Blue; 
Paul  White,  CBS;  -John  Whitmore,  MBS, 
and  William  Brooks,  NBC — v.  ill  leave  for 
CINPAC  headquarters  at  Pearl  Harbor 
shortly  after  election,  to  be  gone  about  10 
days.  Mr.  Brooks  has  postponed  his  sched- 
uled European  trip. 


P  &  G  Moving 

P&G  will  promote  Lava  soap  on  the  FBI 
in  Peace  and  War,  from  Fred  CoUing's 
book,  starting  Dec.  2  on  74  CBS  stations 
Sat.,  88:30-8:55  p.m.,  and  beginning  Nov. 
11  a  Gay  Nineties  era  musical-variety  on 
134  NBC  stations  Sat.,  8-8:30  p.m.,  replac- 
ing Rudy  Vallee,  moving  Nov.  9  to  Thurs., 
10:30-11  p.m.,  134  NBC  stations  for  P&G, 
Drene.  Lava  spot  schedule  to  be  substan- 
tially reduced.  Agency:  Blow  Co.,  N.  Y. 


Continental  Oil  Plans 

CONTINENTAL  OIL  Co..  Ponea  City, 
Okla.,  now  using  limited  spot  for  Conoco 
products,  is  lining  up  an  extensive  spot 
schedule,  as  part  of  its  1945  advertising 
drive,  through  Geyer,  Cornell  &  Newell, 
New  York. 


HOPE  Am  FIBBER 
LEAD  IN  EVENING 

BOB  HOPE  heads  the  list  of  the 
"First  Fifteen"  programs  in  the 
Oct.  30  report  on  evening  network 
Hooper-  ratings  released  by  C.  E. 
Hooper  Inc.,  New  York,  Fibber 
McGee  &  Mofy  is  second,  and 
Walter  Winchell  third.  Fourth  place 
goes  to  Radio  Theatre,  which  is 
followed  respectively  by  Charlie 
McCarthy,  Abbott  &  Costello,  Jack 
Benny,  Mr.  District  Attorney,  Ed- 
die Cantor,  Hildegarde,  Screen 
Guild  Players,  H.  V.  Kaltenborn, 
Truth  or  Consequences,  Your  Hit 
Parade,  Take  It  or  Leave  It. 

Radio  Theatre  has  the  highest 
sponsor  identification  index — 88.8, 
with  88.7  giving  the  correct  prod- 
uct; 0.1  naming  another  product; 
0.6  giving  the  wrong  sponsor,  and 
10.6  unable  to  name  a  sponsor. 


1 ,000,000  WORDS 
FCC  Hearings  Consume  4,559 
 Pages  of  Testimony  


A  TOTAL  of  258  witnesses  presented 
more  than  1.000.000  words  of  testi- 
mony, plus  529  exhibits,  during  the 
FCC  speetrumwide  allocation  hearings 
which  closed  last  week.  The  printed 
record  consumed  4,559  pages,  averag- 
ing 240  words  per  page,  according  to 
Ward  &  Paul,  Washington  court  ste- 
nographers who  handled  the  hearings. 
Three  stenographers,  working  in  re- 
laj's.  were  required  to  record  the  vol- 
uminous testimony. 

Although  some  witnesses  were  on 
the  stand  three  or  four  hours,  others 
took  but  10  or  15  minutes  while  some 
.30  of  the  total  submitted  prepared 
statements  to  conserve  time.  With  few 
excei^tious  the  entire  Commission  sat 
throughout  the  hearings,  which  began 
at  10:,30  a.m.  Sept.  28  and  closed  at 
10  :55  a.m.,  Nov  2,  taking  24  hearing 
days. 

Cost  of  the  record  to  witnesses  was 
30c  a  page  for  the  copy,  or  $1,367.70, 
plus  .$50  per  week,  or  a  total  of  $250 
each  additional  complete  set. 

The  bearings  were  conducted  by 
Charles  R.  Denny,  FCC  general  coun- 
sel, and  George  P.  Adair,  chief  engi- 
neer, assisted  by  members  of  their  re- 
spective staffs.  Harry  Plotkin,  assistant 
general  counsel  and  chief  of  the  Law 
Dept.  Litigation  Section,  organized  the 
preliminary  work. 


Grauer  Wins  Top 
H.  P.  Davis  Award 

Banghart,  Hanes,  Serrell,  and 

Wells  Win  Regional  Prizes 

BEN  GRAUER,  announcer  for  In- 
formation  Please,  NBC  Symphony 
and  Mr.  &  Mrs.  North  as  well  as 
other  high-ranking  programs,  was 
presented  with  a  gold  medal  and 
$300  as  national  winner  of  the  1944 
H.  P.  Davis  Memorial  Announcers' 
Award  on  a  special  broadcast  on 
NBC  last  Thursday,  on  which 
the  names  of  the  four  sectional 
winners  and  those  receiving  hon- 
orable mentions  were  also  an- 
nounced. 

Awards,  established  in  1933  by 
Mrs.  H.  P.  Davis  in  memory  of  the 
late  Mr.  Davis,  are  open  to  staff 


Mr.  Grauer  Mr.  Banghart 

announcers  on  NBC  stations,  sam- 
ples of  whose  work  in  news  re- 
porting, ad  libbing  and  straight 
announcing  are  made  "off  the  air" 
without  the  announcer's  knowl- 
edge. Mrs.  S.  B.  Rockwell,  daugh- 
ter of  Mr.  and  Mrs.  Davis,  and 
Frank  E.  Mullen,  NBC  vice- 
president  and  general  manager, 
spoke  on  the  broadcast,  on  which 
the  winning  announcers  were  also 
heard. 

Sectional  winners,  each  of  whom 
received  an  inscribed  ruby  ring, 
are:  Kenneth  Banghart,  WRC 
Washington,  top  announcer  among 
entrants  from 
NBC  owned  and 
operated  stations ; 
Bob  Hanes,  WGY 
Schenectady  win- 
ner from  clear 
channel  outlets; 
Ned  Serrell, 
KDYL  Salt  Lake 
Citv,  best  among 
regional  channel 
affiliates ;  Jack 
Mr.  Serrell  Wells,  KODY 
North  Platte,  Neb.,  winner  in  the 
local  frequency  group.  In  winning 
the  regional  award  in  Salt  Lake 
City,  Mr.  Serrell  gave  KDYL  its 
second  announcer  award  in  two 
years,  inasmuch  as  John  Woolf  won 
the  Davis  contest  a  year  ago.  Mr. 
Woolf  is  now  in  the  Navy. 

Honorable  mentions  were  award- 
ed as  follows:  National:  Gil  Verba, 
KOA  Denver;  Ted  Meyers,  KFI 
Los  Angeles;  owned  and  operated: 
Ed  Herlihy,  WEAF  New  York; 
Charles  Lyon,  WMAQ  Chicago; 
Clear  Frequency:  Paul  Shannon, 
KDKA  Pittsburgh;  Carl  Caruso, 
WBZ  Boston;  Regional  Frequency: 
Tom  Carnegie,  WGL  Fort  Wayne, 
Ind.  Each  received  a  certificate, 
with  another  going  to  his  station. 
Judores  in  the  competition  were 
NBC  producers  Walter  Bunker, 
Don  Clark,  Vic  Hunter,  Bob  Seal 
and  John  Guedel. 


Lydecker  Named  V-P 

GARRITT  LYDECKER,  a  contact  man  on 
Lever  Bros,  at  Young  &  Rubicam,  has  been 
named  a  vice-president  and  will  supervise 
Swan  soap  account,  succeeding  Gordon 
Gates,  now  general  manager,  Y&R  radio 
division. 
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The  story  behind  the  W4T  H 

News  Room" 


W-I-T-H  is  recognized  as  the  NEWS  station  in  Balti- 
more. W-I-T-H  news  coverage  is  no  hit-or-miss  reading 
of  dispatches  as  they  come  over  the  wires. 

The  W-I-T-H  "News  Room"  is  set  up  with  a  man- 
aging editor,  a  news  editor,  and  well  trained  announcers. 

There  is  no  boring  repetition  of  news  read  over  and 
over  by  announcers  who  have  just  come  on  duty. 

Each  spot  news  period  is  an  edited  newscast  that 
packs  into  each  period  all  the  vital  news. 


News  is  another  reason  why  W-I-T-H  delivers  more 
audience  for  the  dollar  spent.  We've  got  hard  as  nails 
facts,  if  you  want  them,  that  prove  W-I-T-H  produces 
the  greatest  results  at  lowest  costs  every  sales-minded 
executive  likes  to  see. 


k  WITH 


Baltimore,  Md. 

Tom  Tinsley,  President     '      Represented  Nationally  by  Headley-Reed 


Networks,  Stations  Canceling 
Programs  for  Ballot  Coverage 

Air  Time  Used  Extensively  by  Candidates;  Troops 
Overseas  Will  Hear  Election  Returns 


By  ROBERT  K.  RICHARDS 

AMERICAN  broadcasters,  who 
have  billed  the  two  major  political 
parties  for  about  $750,000  each 
during  the  campaign  months,  this 
week  feed  the  profits  back  into 
the  trough  as  commercial  programs 
are  canceled  wholesale  to  make 
room  for  election  return  news. 

Tentative  summaries  prepared 
by  Broadcasting  from  material 
made  available  by  the  national 
committees  of  the  major  parties 
show  that  29  hours  and  10  minutes 


of  network  time  was  purchased  by 
the  Republicans  and  32  hours  and 
5  minutes  by  the  Democrats.  Of  the 
latter  figure,  only  24  hours  and 
35  minutes  was  purchased  outright 
by  the  Democratic  National  Com- 
mittee, with  private  groups  inter- 
ested in  Mr.  Roosevelt's  candidacy 
buying  the  remaining  7  hours  and 
30  minutes. 

A  breakdown  of  the  distribution 
of  network  time  purchased  for  the 
respective  tickets  shows  the  fol- 
lowing : 


BLUE 


fjf'  9  hrs.  20  min. 
'    7  hrs.  20  min. 


DEMOCRATS 

CBS  MBS 
6  hrs.  5  min.  8  hrs.  15  min. 

REPUBLICANS 
4  hrs.  55  min          8  hrs. 


NBC 

8  hrs.  25  min. 


8  hrs.  55  min. 


This  table  shows  network  covev- 
age  only,  and  does  not  include  the 
^'  vast  spot  schedule  placed  on  sta- 
tions  throughout  the  nation;  nor 
*    do  the  dollar  figures  quoted  take 
into  account  the  sums  of  money 
expended  by  individuals  and  organ- 
ij;.    izations   other  than  the  national 
committees  in  party  promotions  on 
individual    stations    and  regional 
networks. 

It  has  been  estimated  reliably 
that  each  party  would  spend  about 
IV2  million  dollars  through  its  na- 
tional committee.  The  limit  placed 
;  by  Congress  on  such  expenditures 
is  $3,000,000.  If  this  estimate  is 
f^l  correct,  radio  will  have  accounted 
V  ,  for  about  50%  of  the  total,  reflect- 
ing the  reliance  placed  upon  radio 
as  a  link  between  candidates  and 
the  people. 

The  picture  reflects  revolution- 
ary departure  from  the  campaign- 
ing techniques  of  1864,  when  the 
last  wartime  election  was  held.  Then 
candidates  had  to  stand  before  the 
people  to  reach  them,  and  audiences 
were  limited  to  the  capacity  a  hall 
would  hold. 

Network  Plans 

The  returns  from  the  nation's 
precincts,  gathered  laboriously 
then,  reach  the  voters  now  as  quick- 
ly as  they  reach  the  candidates. 
President  Lincoln's  re-election  in 
1864,  conceded  at  midnight  elec- 
tion night,  was  flashed  to  the  coun- 
try by  telegram,  but  there  were 
many  areas  which  did  not  receive 
the  results  for  days.  Today's  re- 
sults will  reach  the  people  in  split 
seconds. 

To  inform  America  of  the  ballot- 
count,  networks,  their  affiliates  and 
independent  outlets  Tuesday  night 
are  scrapping  orthodox  schedules 
and  going  all  out  for  news  and  com- 
ment. 

Scattered  reports  wiU  be  broad- 
cast by  Quincy  Howe  via  CBS  on 
his  program  at  6  p.m.  (EWT).  Be- 
ginning at  8  p.m.,  the  entire  net- 
work will  be  placed  on  a  full-cov- 


erage basis,  with  all  sustainers  and 
commercials  canceled  except  the 
flve-minute  sponsoi'ed  news  broad- 
cast by  Bill  Henry  at  8:55  p.m. 

At  least  twice  during  the  evening, 
swings  will  be  made  around  the 
country,  picking  up  ballot  activity 
reports  from  selected  cities.  The 
network  will  give  seiwice  as  long 
as  returns  are  available.  Bob  Trout 
will  report  returns  from  headquar- 
ter studios  and  his  reports  will  be 
interspersed  with  commentaries  by 
CBS  analysts. 

MBS  will  cancel  all  programs  but 
regularly  scheduled  news  periods, 
beginning  at  7:45  p.m.  Tuesday. 
Balloting  news  will  be  interrupted 
only  for  important  war  news.  Head- 
liners  among  the  MBS  men  who 
will  broadcast  returns  and  com- 
ment on  them  are  Gabriel  Heatter, 
Fulton  Lewis  jr.,  Cecil  Brown, 
Frank  Singiser,  Prescott  Robinson 
and  Henry  Gladstone. 

Special  interpretative  commen- 
taries by  Robert  Hannegan,  chair- 
man of  the  Democratic  National 
Committee,  and  Herbert  Brownell, 
chairman  of  the  Republican  Na- 
tional Committee,  also  are  sched- 
uled by  MBS.  Also  appearing 
for  the  Democrats  will  be  Paul  Por- 
ter, publicity  director,  and  Mrs. 
Charles  W.  Tillett,  committee  vice- 
chairman.  Miss  Marian  Martin, 
GOP  vice-chairman,  is  scheduled  to 
broadcast. 

Walter  Compton,  speaking  from 
Washington,  will  poll  Washington 
correspondents  at  the  National 
Press  Club.  Special  nationwide 
roundups  will  be  offered,  and  sol- 


Tidewater  Expands 

EXPANDING  its  coverage  of  east- 
ern football  games  on  local  sta- 
tions. Tidewater  Assoc.  Oil  Co., 
New  York,  sponsor  of  all  home 
games  of  Columbia  U.  on  WMCA 
New  York,  has  added  broadcasts  by 
direct  line  hookup  on  WTIC  Hart- 
ford. Contract  covers  four  games, 
beginning  Oct.  28.  Agency  is  Len- 
nen  &  Mitchell,  New  York. 


dier  reaction  will  be  taken  from 
overseas  points. 

Nerve  center  for  NBC's  election 
night  coverage  will  be  the  huge 
studio  8-H  in  New  York.  A  chart, 
backdropping  the  studio  stage,  will 
portray  the  flow  of  returns.  Work- 
ing from  this  chart,  NBC  newsmen 
and  analysts  will  report  returns. 

The  network's  New  York  and 
Washington  staffs  will  work  to- 
gether to  cover  the  various  con- 
tests. H.  V.  Kaltenborn  and  Rich- 
ard Harkness  will  cover  the  presi- 
dential results;  Morgan  Beatty  is 
assigned  to  Congressional  and  gu- 
bernatorial races;  John  W.  Vander- 
cook,  Don  Hollenbeck  and  Don  God- 
dard  will  supplement  this  coverage 
with  special  reports. 

Highlight  of  the  NBC  coverage 
will  be  a  special  10-minute  report 
from  Washington  on  the  economic 
aspects  of  the  election  by  W.  M. 
Kiplinger,  author  of  the  business 
letter  bearing  his  name. 

George  Gallup,  conductor  of  the 
Gallup  Poll,  who  has  broadcast  a 
series  of  pre-election  trend  reports 
on  the  Blue  will  be  in  this  network's 
studios  election  night,  matching  his 
analyses  against  Elmo  Roper  at 
CBS,  Archibald  Crossley  at  MBS 
and  Mr.  Kiplinger  at  NBC. 

The  Blue  expects  to  pick  up  sol- 
dier reaction  to  the  election  through 
overseas  swings.  This  network 
plans  a  special  routine  in  announc- 
ing returns  in  summary  fashion, 
designed  especially  to  aid  the  listen- 
ers in  getting  a  clear  picture  of  the 
balloting  instead  of  piece-meal  re- 
ports of  returns  from  scattered 
points. 

Commentators  will  report  in  ac- 
cordance with  a  "listener  pattern", 
beginning  with  a  flash  on  the  presi- 
dential popular  vote,  then  a  reca- 
pitulation of  the  electoral  votes  by 
states  and  an  analysis  of  indicated 
trends.  These  will  be  followed  by 
tabulations  of  votes  in  Congres- 
sional and  gubernatorial  contests. 

Election  Drama 

Included  also  in  the  Blue  election 
night  schedule  is  a  drama  dedicated 
to  the  American  electorate,  written 
by  Forrest  Barnes  and  David 
Broekman;  an  address  by  Eric 
Johnston,  president  of  the  U.  S. 
Chamber  of  Commerce;  and  a 
"Blue  Network  Editorial"  including 
a  brief  talk  by  Edward  J.  Noble, 
Blue  board  chairman.  Walter  Win- 
chell  will  make  a  special  broadcast 
on  the  election  as  an  example  of 
democracy  at  work. 

Directors  of  election  coverage  for 
the  4  networks  are:  CBS,  Paul 
White,  director  of  news  broadcasts ; 
NBC,  William  F.  Brooks,  director 
of  news  and  special  events;  Blue, 
G.  W.  Johnstone  and  MBS,  Tom 
Slater,  director  of  special  features 
and  Dave  Driscoll,  director  of  war 
services  and  news  for  WOR  New 
York. 

Matching  network  enterprise  for 
full  coverage  Tuesday  night,  many 
stations  will  cancel  all  schedules 
beginning  variously  at  7,  7:30  and 
8  p.m.  In  scattered  reports  reach- 
ing Broadcasting  at  deadline, 
and  representative  of  station  plans, 
such  re-scheduling  was  announced 


I FDR  VIDEO  FORECAST 
Describes  It  as  One  of  New 
 Scientific  Wonders  

PRESIDENT  ROOSEVELT,  first 
major  political  candidate  to  utilize 
fully  the  power  of  radio  in  cam- 
paigning, in  his  nationwide  speech 
last  Thursday  evening  foresaw  tele- 
vision as  among  the  new  scientific 
wonders  which  will  bless  the  peace- 
time world. 

The  President,  looking  into  the 
future,  said:  "I  look  forward  to 
millions  of  new  homes,  fit  for  decent 
living;  to  new  low-priced  automo- 
biles ;  new  highways ;  new  airplanes 
and  airports;  to  television  and  mi- 
raculous, new  inventions  and  dis- 
coveries, made  during  this  war, 
which  will  be  adapted  to  the  peace- 
time uses  of  a  peace-loving  people." 


by  WCOP  Boston;  WJW  Cleveland, 
KMOX  and  KSD  St.  Louis; 
WNEW  and  WHOM  New  York, 
KYW  Philadelphia. 

WNEW  and  the  Nezv  York  Daily 
News  in  New  York  will  supply  elec- 
tion bulletins  and  Cesar  Search- 
inger,  WNEW  commentator,  will 
analyze  the  returns  in  a  special  co- 
operative television  broadcast 
scheduled  for  WABD. 

WCBW,  CBS  video  station,  will 
telecast  3  hours  of  election  news 
and  trends  beginning  at  9  p.m. 

Full  election  coverage  by  WNBT, 
NBC  television  outlet,  is  scheduled. 

OWI  Transmissions 

Meanwhile,  overseas  shox'twave 
facilities  of  the  Office  of  War  In- 
formation will  be  utilized  to  trans- 
mit news  as  it  develops  to  our 
forces  outside  the  continental 
United  States.  The  Armed  Forces 
Radio  Service,  it  was  announced  by 
Capt.  Frank  King,  will  begin 
broadcasting  election  returns  at  7 
p.m.  election  night  and  will  follow 
through  with  frequent  five-minute 
summaries  until  the  issue  is  de- 
cided. 

A  special  broad  beam  covering  l| 
all  of  Europe  and  utilizing  two 
OWI  transmitters  loaned  to  the 
Army,  will  carry  a  program  built 
around  10-minute  return  summar- 
ies on  the  hour  and  half-hour,  in- 
terspersed with  music  that  can  be 
interrupted  for  election  bulletins. 

An  equally  elaborate  program  for 
distribution  of  election  returns  for 
fighting  men  in  the  Pacific  theatre 
will  be  accomodated  by  OWI  West 
Coast  transmitters. 

The  Office  of  Coordinator  of  In- 
ter-American Affairs  will  extend 
its  regular  broadcast  schedules  to 
carry  special  events  election  pro- 
grams in  Spanish,  Portuguese  and 
English  for  Latin-American  audi- 
ences. 

Two  CIAA  transmitters  of  the 
Spanish  service  will  continue  on  the 
air  until  2  a.m.,  two  hours  past 
regular  sign-off.  Others,  operating 
in  English  and  Portuguese,  will 
continue  on  the  air  until  3  a.m. 

Four  transmitters  will  beam 
news  to  Mexico  and  Central  Amer-. 
ica. 
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VlNS  FULLEF^ 


Neiv  York'^s  Early  Bird  Program  That  Hits  The  Spot 
Like  a  Well  Planned  Breakfast ....... 


EVERY  weekday  morning,  from  7:00  to  8:30  a.m.,  the  cheerful  voice  of  Peggy  Lloyd 
helps  thousands  of  metropolitan  New  Yorkers  off  to  a  good  start  for  the  day. 
"Wake  Up  New  York"  is  a  carefully  planned  program  that  gives  listeners  what 
they  want,  with  plenty  of  music,  news,  time  signals,  weather  reports  and  other 
diversified  features.  As  a  result,  "Wake  Up  New  York",  during  its  broadcast  hours, 
has  the  highest  Hooper  rating  for  August  and  September,  of  any  New  Y'ork  Inde- 
pendent station,  except  one,  and  on  the  basis  of  rate,  delivers  its  audience  at  the 
lowest  cost  per  listener.    A  few  choice  announcement  spots  are  still  available. 

Ralph  N.  Weil,  General  Manager     *     Joseph  Hershey  McGillvra,  Not'l  Rep. 


it 

3 

NewYort 

Fly  Leaves  FCC  Nov.  15 

(Contimied  from  page  13) 


an  additional  appropriation,  which 
runs  out  with  the  adjournment  of 
this  session. 

In  Congressional  circles,  the  in- 
vestigation from  the  start  has  been 
regarded  as  a  sort  of  personal  feud 
between  Cox  and  Fly.  Chairman 
Fly  is  under  subpena  to  appear 
before  the  Committee  on  Nov.  21 
in  connection  with  the  WMCA 
1940  sale  to  Edward  J.  Noble,  now 
controlling  owner  of  the  Blue  Net- 
work. 

It  is  generally  assumed  that  Mr. 
Fly  will  number  among  his  clients 
Muzak  Corp.,  which  is  making  a 
bid  for  "subscriber  radio"  service 
on  FM  frequencies.  William  B. 
Benton,  former  advertising  execu- 
tive and  owner  of  Muzak  and  As- 
sociated Music  Publishers,  has  of- 
fered Mr.  Fly  the  general  counsel- 
ship.  When  Muzak  appeared  before 
the   Commission   during  hearings 


last  month  to  press  for  an  allot- 
ment of  three  FM  channels,  Mr. 
Fly  absented  himself  and  turned 
over  the  gavel  to  Commissioner 
Walker. 

It  is  presumed  Mr.  Fly  will  not 
seek  to  represent  radio  clients  per 
se  in  matters  before  the  FCC — for 
the  present,  anyway.  FCC  regula- 
tions (Rule  1.38)  specify  that  no 
member,  officer  or  employe  shall, 
within  two  years  after  his  service 
with  the  Commission  is  terminated, 
appear  as  an  attorney  before  the 
Commission  in  any  cause  or  ap- 
plication which  he  has  handled  or 
passed  upon  while  in  the  service  of 
the  Commission.  There  would  be 
nothing,  however,  to  prevent  him 
from  representing  clients  on  en- 
tirely new  matters  or  new  appli- 
cations. 

Peter  Shuebruk,  legal  assistant 
to  Chairman  Fly  for  several  years. 


MR,  PORTER 

and  Miss  Charlotta  Gallap,  Mr. 
Fly's  confidential   secretary,  will 


One  resource  among  many . . . 

Among  the  many  natural  resources  which  moke  the  tri-stote  area  of 
Louisiana,  Texas  ancJ  Arkansas  a  wealthy  market  is  timber.  Here,  timber 
grows  more  rapidly  than  in  any  other  section  of  the  country,  making  It 
possible  by  reforestation  and  careful  cutting  for  lumbermen  to  have  a 
new  crop  annually.  With  hundreds  of  mills  running  at  peak  production  > 
today,  spendable  income  has  reached  a  new  high  for  workers  in  this  in- 
dustry. To  influence  the  buying  needs  of  these  workers,  alert  advertisers 
are  using  powerful,  50,000-watt  KWKH  for  their  advertising  messages. 


CBS  ★  5  0,0  0  0  UlflTTS 
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^4e  S^evcfront  lUnea.  S^itioM. 
SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


AFRA  Increase 

OVERALL  10%  increase  in  the 
AFRA  commercial  code  covering 
performers  employed  on  national 
network  programs  and  on  programs 
on  New  York  key  stations  was 
agreed  to  last  Friday,  with  term.s 
for  local  and  regional  broadcasts 
out  »f  Chicago,  Los  Angeles  and 
San  Francisco  to  be  negotiated 
individually  in  those  cities.  Terms 
if  approved  by  War  Labor  Board, 
will  be  retroactive  to  Nov.  1.  New 
contract  runs  for  two  years,  until 
Oct.  31,  1946,  the  common  expira- 
tion date  for  the  network  sustain- 
ing agreement,  staff  contracts  and 
the  transcription  code,  which  are 
currently  under  negotiation. 


join  him  in  his  new  legal  firm. 

Responsible   for  many  reforms 
and  innovations  in  radio  regula-  ; 
tion  and  a  fighter  who  brooked  no  \ 
opposition,   Mr.    Fly   spearheaded  ] 
the  drive  for  rigid  regulation  of  , 
relationship  between  networks  and  \ 
their  affiliates,  in  which  he  was  i 
victorious  after  a  two-year  fight,  i 
From  the  time  he  assumed  FCC  j 
office  in  September  1939  until  his  \ 
resignation,  he  had  been  at  odds  i 
with  the  major  networks  and  from 
time   to    time   with    other  radio 
groups.  A  mailed-fist  regulator,  he 
had  come  to  the  Commission  from 
the  TVA,  where  he  had  been  gen- 
eral counsel. 

Disliked  NAB 

His  controversy  with  the  net- 
works was  eclipsed  only  by  his  dis- 
like for  the  NAB  and  its  former 
president,  Neville  Miller.  He  con- 
sistently contended  tho  NAB  was 
network-dominated.  His  most  vi- 
cious denunciation  of  the  NAB  came 
at  the  St.  Louis  convention  in  1941, 
when  he  alluded  to  it  as  akin  to  s 
"dead  mackerel  in  the  moonlight — 
it  both  shines  and  stinks". 

When  Frank  R.  McNinch,  the 
FDR  trouble-shooter,  found  the 
FCC  job  too  much  for  him  because 
of  frail  health,  the  President  on 
July  27,  1939  selected  the  energetic 
young  TVA  general  counsel  as  his 
successor.  He  did  not  assume  office, 
however,  until  Sept.  1.  A  year  later 
the  President  created  the  five-man 
Defense  Communications  Board, 
now  the  Board  of  War  Communica- 
tions, and  named  Mr.  Fly  chairman. 
That  did  not  set  well  with  the  mili- 
tary and  still  doesn't. 


Rubin  Plea  Denied 

PETITION  of  William  B.  Rubin,  Milwau- 
kee attorney  and  Democratic  candidate  for 
Governor  of  Wisconsin,  complaining  agaiyst 
stations  of  the  four  major  networks  which 
have  carried  Republican  campai'?n  talks, 
was  denied  last  week  by  the  FCC.  Mr. 
Rubin  charged  that  Gov.  Dewey  and  other 
GOP  speakers  had  made  "false  statements" 
concerning  President  Roosevelt,  requested 
the  FCC  to  issue  orders  to  stations  carry- 
ing the  speeches  to  show  cause  why  their 
licenses  shouldn't  be  revoked,  and  asked 
that  Republican  speakers  be  required  to 
submit  scripts  48  hours  in  advance  and  that 
stations  be  required  to  "delete"  any  "false 
information". 


Augusta  Ruling 

EFFORTS  by  a  station  manager  to  induce 
announcers  to  resign  from  a  union_  are 
an  unfair  labor  practice,  the  National 
Labor  Relations  Board  ruled  last  week  in 
a  dispute  between  Augusta  Broadcasting 
Co.  (WRDW  Augusta,  Ga.)  and  the  Inter- 
national Brotherhood  of  Electrical  Workers. 
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JULIUS  F.  SEEBACH 

CANNY  WOR  PROGRAM  HEAD  SPECIALIZES  IN  CATCHING 

COMPETITION  NAPPING 


I  The  relaxed  man  shown  above  is  Juhus  F. 
i  Seebach,  vice  president  of  WOR  in  charge  of 
*|  programs.  During  the  past  ten  years,  Seebach 
j  has  shrewdly  designed  for  WOR  a  pattern  of 
,1  elastic  programming  that  is  widely  aped  and 
I  envied.  He  maintained  as  early  as  1936  that 
fll  **'"^'8^*  news  broadcasts,  commentators,  and 
»B|  women's  service  programs  would  become  in- 
'■|  creasingly  important  factors  in  station  program 
■  j  scheduling.  His  predictions  are  vividly  under- 


lined today  by  the  dominant  positions  of  such 
WOR  program  types  in  the  Crossley  Continu- 
ing Study,  Hooper  and  Pulse  of  N.  Y.  audience 
reports,  as  well  as  on  the  sales  ledgers  of 
hundreds  of  sponsors.  Seebach's  sensitive 
awareness  of  talent  is  radio-historic.  Such  top- 
rankers  as  Raymond  Gram  Swing,  Bessie 
Beatty,  Gabriel  Heatter,  Mary  Margaret  Mc- 
Bride,  Sunny  Skylar,  Martha  Deane,  Frank 


Singiser  and  many  others  were  discovered  and 
developed  under  his  guidance.  He  said  re- 
cently, "Impending  world  and  home  events 
foreshadow  listeners'  wants.  One  of  WOR's 
big  jobs  has  always  been  to  anticipate  and 
meet  these  wants  for  the  benefit  of  its  listeners 
and  sponsors."  Most  competing  New  York  sta- 
tions enviously  agree  that  Seebach  has  done  a 
superb  job  on  the  latter. 


SATELLITES 


ROBERT  A.  SIMON,  director  of  continuities.  Crack  air  writer,  editor,  script 
doctor,  Simon  is  nationally-known  for  his  silk-smooth  musical  continuities. 
His  "preparedness"  announcements  written  early  in  the  war,  were  cited 
bv  the  owl  as  perfect  examples  for  the  industry  to  follow. 


NORMAN  D.  LIVINGSTON,  commercial  program  director.  Shrewd  appraiser  of 
what  sells  goods  and  what  doesn't,  Livingston  is  also  a  gifted  picker  of 
the  kind  of  talent  that  registers  cushiony  Crossley,  Hooper  and  Pulse  rat- 
ings. He  fathered  such  hits  as  "The  Street  Singer,"  the  Joe  Penner  show 
and  "Bulldog  Drummond,"  etc. 


WOR's  programmers 
are  smart  agency  and 
sponsor  advisers 


ROGER  BOWER,  JOCK  MacGREGOR,  senior  producers,  are  both  gifted  radio 
craftsmen,  able  to  wrap  up  any  kind  of  show  in  the  books.  Bower  is  espe- 
cially known  for  his  comedy-variety  flair  (example:  "Can  You  Top  This?") 
while  writer-actor-director  Jock  MacGregor  is  famed  for  his  mystery- 
drama  touch  ("NicK  Carter,"  "The  Mysterious  Traveler"). 


Seebach  makes  it  a  practice  to  surround  himself  with  some  of , 
the  most  gifted  showmen  in  radio.  Shown  on  these  pages  arej 
five  WOR  topnotchers.  Individually,  these  men  have  made  con- 
tributions to  radio  that  are  now  bright  pages  in  its  brief  but^ 
event-studded  history.  Backed  by  the  resources  of  one  of  the 
industry's  most  advanced  audience  research  staflFs,  Livingston,  I 
Simon  and  Ruffner  plot  WOR's  24-hour  program  schedule,  both  I 
commercial  and  sustaining,  with  the  bullseye  precision  of  field  j 
gunners.  Their  business  is  knowing  what  the  public  wants,  at  the  I 
time  it  wants  it.  This  knowledge  is  of  invaluable  help  to  numer-  j 
ous  agencies  and  advertisers  throughout  the  United  States.  I 


EDMUND  B.  "TINY"  RUFFNER,  director  of  daytime  programs.  League-legged  dated  with  Maxwell  House  Showboat,  Palmolive  Beauty  Box  Theater,  Town 
"Tiny"  Ruffner  is  as  well-known  to  radio  as  Amos  'n'  Andy.  Has  been  asso-       Hall  Tonight.  He  created  Big  Town.  A  calculating  daytime  programmer,  t 


I 
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WOR,  as  we  have  tried  to  indicate  in  the  preceding  photographs, 
is  a  product  of  much  more  than  the  mechanical 
selection  and  scheduling  of  programs. 

WOR  is  people;  303  of  them,  all  variously  talented  and 
skilled  in  the  demanding  tasks  that  go  into  the  making  of 
modern  and  successful  broadcasting. 

Such  a  staff  and  knowledge  is  one  big  reason  why  WOR 
is  so  particularly  well-equipped  to  create  programs 
that  build  the  greatest  audiences  at  the  lowest  cost. 
Our  address  is  .  . . 


at  1440  Broadway,  in  New  York 


member  of  the  mutual  broadcasting  systen 


Norton  Urges  FM  Over  120  mc, 
Television  500-1,500  mc  Band 


Conclusions  Based  on  Released  Propagation  Data 
Indicate  Negligible  Interference  in  Higher  Spectrum 


ONCLUSIONS  based  on  hitherto 
irestricted  propagation  data,  sub- 
biitted  last  week  at  the  FCC  allo- 
cation hearings,  indicate  that  FM 
Kvould  better  serve  above  120  mc 
and  television  would  be  freer  of 
interference  from  500-1,500  mc, 
rather  than  in  the  lower  frequency 
Iranges. 

Dr.  Kenneth  A.  Norton,  from 
1935-42  engineer  in  the  FCC  tech- 
inical  information  section,  now  on 
ileave  to  the  Army  Air  Forces  and 
|on  duty  with  the  Operations  & 
Analysis  Division,  War  Dept.,  told 
the  Commission  that  data,  based 
bn  worldwide  propagation,  "clear- 
jly  indicate  that  interference  would 
be  expected  for  a  negligible  per- 
!:entage  of  time  on  frequencies 
above  120  mc". 

j  RCA  Counsel  Objects 

As  for  television,  Dr.  Norton  re- 
ferred to  an  early  exhibit  submitted 
in  the  hearings  and  concluded:  "I 
indicated  that  the  expected  range 
for  a  transmitting  antenna  at  1,000 
feet  would  be  a  maximum  in  the 
oand  between  500  and  1,500  mc. 
No  experience  which  I  have  had 
within  the  past  few  years  would 
.ead  me  to  change  that  prediction." 

His  testimony,  begun  Oct.  28  and 
:oncluded  last  Monday,  brought  ob- 
jections from  Tom  C.  Harris,  coun- 
f5el  for  RCA  and  former  FCC  at- 
;orney,  who  said:  "Certain  RCA 
engineers  do  not  believe  the  con- 
i'.lusions  here  can  be  found." 
!    In  a  statement  placed  in  the  rec- 
'  )rd  late  Wednesday,   Dr.   H.  H. 
Beverage,  associate  director  of  re- 
;earch,  RCA  Labs,  and  vice-presi- 
lent  of  RCA  Communications,  took 
ssue  with  a  portion  of  Dr.  Norton's 
indings,  contending  that  the  "data 
i  ipon  which  these   estimates  are 
)ased  are   a   startling  departure 
:"rom  the  ionospheric  conditions  ob- 
i;erved  in  Washington". 
I   He  expressed  the  opinion  that 
^  (Sporadic  E  and  F2  layer  transmis- 
';  don  should  not  prove  "too  serious 
I  i  problem  to  the  protected  service 
irea  for  television  and  FM"  but 
idded  they  would,  when  present, 
> 'undoubtedly  limit  otherwise  good 
I  ervice  that  might  be  obtained  out 
>eyond  the  normal  protected  serv- 
ce  area". 

Increased  Shadows 

'  Moving  FM  and  television  to 
.hove  80  or  90  mc  should  improve 
he  service  in  the  fringe  area  or 
■eyond,  he  continued,  but  increased 
ifficulty  with  shadow  in  urban 
.reas  would  be  encountered.  Listing 
)r.  J.  H.  Dellinger,  chief  of  the 
5ureau  of  Standards  Radio  Section, 
nd  Dr.  Norton  as  two  of  the  "fore- 
lost  radio  propagation  experts  in 
he  United  States,"  Dr.  Beverage 
aid  the  two  were  in  disagreement. 

"Dr.  Norton  has  testified  that  we 
lay  expect  serious  interference 
-rem  long  distance  transmission, 
particularly  from  F2  layer  reflec- 


tions, on  frequencies  above  50  mc, 
and  that  he  believes  that  FM  and 
television  should  be  placed  on  fre- 
quencies above  100  mcs,"  said  Dr. 
Beverage.  "Dr.  Dellinger,  on  the 
other  hand,  has  advised  Panel  5 
of  the  RTPB  that,  in  his  opinion, 
there  will  be  no  serious  interfer- 
ence to  FM  in  its  present  location 
between  42  and  50  mcs.  Presumably 
Dr.  Dellinger  and  Dr.  Norton  have 
access  to  the  same  basic  informa- 
tion, yet  they  have  apparently  ar- 
rived at  quite  different  conclusion.'' 

Dr.  Norton's  testimony,  explain- 
ing exhibits  submitted  earlier 
by  Dr.  Lynde  P.  Wheeler,  chief  of 
the  technical  information  section 
[Broadcaasting,  Oct.  30],  was 
based,  he  said,  on  the  "regular 
ionosphere  measurements  which 
have  been  made  for  many  years  at 
the  National  Bureau  of  Standards' 
laboratories  near  Washington  and 
more  recently  have  been  made  at  a 
very  large  number  of  other  points 
throughout  the  world." 

Based  on  Bureau  of  Standards 
measurements  near  Washington,  a 
station  operating  on  44  mc  during 
last  maximum  sunspot  cycle  would 
not  expect  F2  layer  reflections  at  a 
distance  less  than  1,320  miles,  but 
at  distances  greater  than  2,060 
miles  F  layer  transmission  would 
be  expected  for  1%  or  more  of  the 
listening  hours  or  for  723  hours 
during  the  last  sunspot  cycle  (win- 
ter months,  October-March,  1936- 
39).  On  frequencies  above  60  mc  no 
F  layer  transmissions  would  be  ex- 
pected at  any  distance,  provided 
the  transmission  point  had  its  mid- 
point near  Washington. 

But  a  study  of  worldwide  propa- 
gation data,  declassified  by  the 
military,  led  to  the  conclusion  that 


the  inonosphere  over  many  points 
would  be  expected  to  support  much 
higher  frequency  transmissions 
than  that  over  Washington,  he 
said.  His  data  was  gathered  from 
stations  which  he  felt  would  have 
a  "fairly  direct  bearing  on  the  al- 
location problem  in  the  United 
States",  Dr.  Norton  continued. 
London  Interference  'Danger  Signal' 

Referring  to  testimony  of  Dr. 
Beverage  that  television  transmis- 
sion from  London  has  been  seen  in 
New  York,  Dr.  Norton  commented: 
"The  New  York-London  circuit  is 
know-n  to  be  one  of  the  most  difficult 
high  frequency  transmission  cir- 
cuits in  the  world  so  that  the  mere 
knowledge  that  transmission  has 
taken  place  over  this  path  on  45 
mc  should  be  a   danger  signal." 

Dr.  Norton  ventured  that  had 
high  power  VHF  transmitters 
been  operating  in  South  America  or 
Australia  at  or  near  80  mc  during 
the  maximum  of  the  last  sunspot 
cycle  they  would  have  been  "inter- 
cepted for  manj'  hours  with  inten- 
sities sufficiently  strong  to  cause 
serious  interference  to  an  FM  or 
television  broadcasting  service". 

He  explained  that  the  sunspot 
cycle  about  to  be  entered  is  expected 
to  have  its  maximum  between  1946- 
54.  It  has  an  "opposite  phase  to 
the  preceding  cycle  in  the  sense 
that  the  polarity  of  the  spots  on  the 
sun  will  be  reversed  in  the  north- 
ern and  southern  hemispheres  of 
the  sun,"  he  added.  That  difference 
in  polarity  may  have  considerable 
influence  on  the  ionosphere  and 
"may  well  cause  predictions  based 
on  studies  of  the  last  sunspot  cycle 
to  be  questionable". 

Dr.  Norton  said  data  now  avail- 
able represents  the  "best  estimate" 
of  the  highest  frequency  F  layer 
transmissions  w^hich  may  be  expect- 
ed "for  many  years  in  the  future 
and  for  transmission  paths  travers- 
ing any  part  of  the  world".  It  was 
on  that  conclusion  that  he  stated 
interference  above  120  mc  would  be 
negligible. 

As   for   Sporadic    E,  measure- 


THAT  Miami  Margarine  Co.,  sponsor  of  Bess  Ljonan's  homemaker  pro- 
gram on  WINN  Louisville  thinks  all  the  world  of  WINN's  effectiveness 
is  attested  to  by  the  presentation  of  a  globe  and  atlas  by  G.  F.  (Red) 
Bauer,  WINN  sales  manager  (right)  to  L.  J.  White  (second  from  left) 
branch  manager.  Blue  Valley  Creamery  Co.,  on  behalf  of  Miami  Mar- 
garine in  recognition  of  record  sales  of  Nu-Maid  Margarine  in  the 
Louisville  area.  Others  pictured  are  P.  G.  Summers  (left) ,  sales  manager 
of  the  Blue  Valley  Creamery  Co.  and  Miss  Lyman  whose  program  Mr. 
White  visited. 
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Seek  Hutchinson  FM 

HUTCHINSON  PUBLISHING  Co., 
Hutchinson,  Kan.,  which  publishes 
the  Hutchinson  News  &  Herald,  last 
week  filed  with  the  FCC  an  appli- 
cation for  a  new  FM  station  on 
43,300  kc  with  coverage  of  15,200 
sq.  mi.  and  an  estimated  cost  of 
$62,000.  Controlling  interest  in  the 
company  is  held  by  Sidney  F.  Har- 
ris (36.5%)  secretary,  and  John 
P.  Harris  (36.5%),  treasurer  who 
together  hold  a  50%  interest  in  Sa- 
lina  Journal  Inc.,  which  has  40% 
interest  in  KSAL  Salina.  In  addi- 
tion they  each  are  20%  owners  of 
KBUR  Burlington,  la.,  according 
to  the  application. 

ments  at  three  widely  separated  sta- 
tions in  the  U.  S.  indicated  that 
on  a  frequency  of  88  mc  interfer- 
ence from  one  station  would  be  ex- 
pected "for  less  than  one  hour  per 
year",  but  he  added:  "If  10  sta- 
tions were  operating  on  this  fre- 
quency beyond  the  skip  distance 
from  the  desired  station,  interfer- 
ence would  be  expected  for  more 
than  8  hours  per  year." 

Heavy  Interference  at  44.3  mc 

Measurements  at  WGTR  Pax- 
ton,  Mass.,  Yankee  Network  FM 
station  operating  on  44.3  mc  with 
transmitter  power  of  83  kw  and  10 
bay  antenna,  were  used  by  Dr. 
Norton  to  show  the  expected  F 
layer.  Sporadic  E,  tropospheric 
wave  and  ground  wave  field  inten- 
sities. With  a  lower  powered  sta- 
tion the  interference  would  not  ap- 
pear to  be  as  serious,  he  explained, 
since  interference  would  be  present 
in  a  smaller  proportion  of  the 
potential  service  area. 

On  the  basis  of  the  WGTR  meas- 
urements, however,  Dr.  Norton 
found  that  the  station  would  receive 
interference  throughout  more  than 
75%  of  its  service  area  and  con- 
cluded: "This  is  obviously  an  ex- 
tremely serious  problem." 

F  layer  sky^vave  field  intensity  ex- 
pected from  WGTR  would  be  1,000 
microvolts  per  meter  at  2,500  miles 
and  "such  an  interfering  field 
would  cause  interference  to  at  least 
the  2,000  microvolt  per  meter  con- 
tour of  another  station  operating 
on  the  same  frequency  and  with 
the  same  power  at  this  distance," 
he  said. 

Sporadic  E  layer  skywave  field 
intensities  are  much  weaker  in  this 
case  and  more  variable  than  the  F 
layer  because  the  reflections  do  not 
take  place  at  a  well-defined  layer 
but  rather  from  ionized  clouds.  Dr. 
Norton  continued.  After  explaining 
his  curves  in  technical  terms.  Dr. 
Norton  stated  his  data  on  sky^vave 
transmission  has  "demonstrated  the 
necessity  for  moving  FM  upwards 
in  the  spectrum  if  we  are  to  enjoy 
the  interference  free  broadcasting 
service  which  the  industry  is  lead- 
ing the  public  to  expect. 

"The  question  which  remains  to 
be  answered  is  how  far  should  we 
go,"  he  went  on.  "Fortunately  from 
the  propagation  standpoint,  this 
does  not  involve  a  compromise.  For 
the  same  power  input  into  the 
transmitting  antenna  I  would  ex- 
pect slightly  larger  FM  service 
areas  on  frequencies  between  130 
and  200  mc  than  on  45  mc  even  if  all 
of    the    listeners    use  receiving 
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WIS  STAWN isjusruKt 

A  Bmm Hom! 


WBYN  has  its  home  in 
Brooklyn-just  like  3,000,000 
out  of  New  York's  seven 
million. 

Naturally,  all  New  York 
Aeors  WBYN  but  it  has 
Brooklyn  in  its  heart  and 
represents  the  sure  way  to 
cover  Brooklyn  fhoroughly. 
It  is  Brooklyn's  only  full  time 
radio  station. 

And  there's  another  reason 
why  it  is  just  like  Brooklyn 
homes.  WBYN's  unique 
"Minute  Programming"  (see 
illustration)  —  every  minute 
every  family  member  gets 
what  he  wants  most  in  news 
and  music.  Daily  newspaper 
ads  tell  the  story  in  a  big 
way.  Send  today  for  our 
1 944-45  brochure  for  a  sur- 
prise in  coverage  per  dollar. 


ON  THE  DIAL 


For  AYailabil'ifies:  Write  fo  WILLIAM  NORINS,  Gen.  Mgr. 
Stafion  WBYN,  1  Nevins  Sfreef,  Brooklyn,  N.  Y. 


antennas  which  are  built  into  thei 
receivers." 

Dr.  Norton  pointed  to  one  dii 
advantage  of  the  higher  frequei 
cies.  That  is  the  increasing  in 
portance  of  the  tropospheric  wav( 
vsrhich  are  too  weak  and  variab' 
in  intensity  to  increase  effective] 
the  reliable  service  area  of  an  F] 
or  television  station,  but  are  neve 
theless  "sufficiently  strong  to  cauf, 
considerable  interference  to  othij 
stations  operating  on  the  same  fri 
quency  in  adjacent  service  areas] 

He  told  the  Commission  it  v?il 
desirable  that  "every  opportuniij 
be  taken"  to  make  field  intensil 
recordings    of   tropospheric  wa' 
field  intensities  in  each  new  wa' 
band  so  that  the  FCC  will  have 
"proper  basis  for  determining  tl' 
required   geographical  separati< 
between  stations  on  the  same  fr 
quency". 

Need  for  Channels 

"It  may  very  well  be  that  a  lar 
er  number  of  channels  will  be  i 
quired  by  FM  or  television  broa 
cast  services  at  the  higher  ill 
quencies  simply  because  of 
greater  geographical  separation  i 
quired  between  stations  at  tl 
higher  frequencies  due  to  t! 
stronger  tropospheric  waves,"  sa 
Dr.  Norton.  "Presumably,  at  t: 
present  time,  it  might  be  feasil 
to  allocate  a  few  additional  cha 
nels  above  120  mc  to  both  FM  ai 
television  to  take  care  of  this  co 
tingency  in  the  congested  eastd 
part  of  the  United  States,  where? 
if  we  wait  until  find  out  the  exa 
quantitative  importance  of  tro 
spheric  waves  at  some  later  da* 
we  may  not  be  able  to  find  any  v 
cant  channels  in  the  wave  ban  J 
adjacent  to  these  important  sei ' 
ices." 

As  for  television  propagatic 
Dr.  Norton  agreed  with  testimo 
of  Dr.  Peter  C.  Goldmark,  chi 
CBS  television  engineer,  that  mi 
tipath  effects  would  not  be  expect 
to  depend  upon  the  carrier  fi 
quency.  In  receivers  where  mu) 
path  is  serious,  directional  anten 
may  become  necessary,  regardle 
of  the  carrier  frequency,  said  I 
Norton.  He  concluded  that  "t 
effects  of  multipath  will  be  i 
easier  to  overcome  when  they  s 
present  as  we  go  to  the  higher  c; 
rier  frequencies." 

Shadows  cast  by  hills  and  mou 
tains  will  result  in  large  redi 
tions  in  received  field  intensH 
these  reductions  becoming  great 
as  the  frequency  rises,  he  explaim 
The  largest  obstacle  to  UHF  fi 
quency  propagation  is  the  bul 
of  the  earth  itself,  he  added,  c( 
tinuing  that  "the  theory  shows  tl:  J 
the  received  fields  are  higher  1 
higher  the  radio  frequency  up 
points  slightly  beyond  the  diri 
line  of  sight". 

Dr.  Norton  last  Monday  took 
sue  with  Elmer  W.  Engstrom,  R( 
Labs,  research  director,  who  tes 
fied  that  it  would  be  difficult 
service  a  residential  area  with  te 
vision  if  between  that  area  and  1 
transmitting  antenna  there  w( 

(Continued  on  page  26) 
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Lt.  Col.  Brooks  Watson 

U.  S.  Army 

•  Brooks  Watson  returns  to  WMBD  after  two  years  in  the  armed  services. 
All  the  experience  gained  as  Chief  of  the  Radio  Department,  Public  Relations 
Section,  European  Theater  of  Operations,  London,  England,  contributes  to 
the  organization  of  a  better  News  Service  over  WMBD.  Brooks'  return  ushers 
in  a  new  era  of  News  Service  to  rich,  prosperous  Peoriarea. 

NEWS  about  NEWS  on  WMBD 

•  Under  Mr.  Watson's  guidance.  News  facilities  at  WMBD  become  second 
to  none.  Here  is  the  present  line-up  of  News  Service  at  WMBD: 

1 .  A  full  time  PRESS  ASSOCIATION  (radio  subsidiary  of  Asso- 
ciated Press)  wire. 

2.  A  full  time  UNITED  PRESS  wire. 

3.  Eye-witness  accounts  of  leading  foreign  correspondents 
from  "on  the  spot"  through  Columbia  Broadcasting  System's 
"The  World  Today". 

4.  Special  broadcasts  from  the  Western  Front  through  arrange- 
ments with  the  British  Broadcasting  Corporation. 

INCREASED  DOMINATION 
OF  PEORIAREA 

WMBD  News  Service,  and  WMBD  programs  already  command  more  than 
twice  the  average  listening  audience  of  the  second  most  popular  station  in 
rich,  responsive  Peoriarea,  Illinois'  leading  market  outside  Chicago.  Brooks 
Watson's  wealth  of  knowledge  in  news  editing  and  presentation,  plus  the 
increased  news  facilities,  enhance  WMBD  domination  of  prosperous  Peori- 
area. Ask  for  more  WMBD  facts. 


4-  wrti-Bv 

FREE  AND  PETERS  INC     PEORIA     BROADCASTING  COMPANY 

Natrona!    Representatives  PEORIA,  ILLINOIS' 
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WJW'S  Mr.  Weegey 


"News?"  says  Mr.  Weegey.  "Why  we've  got  more  news 
than  we  know  what  to  do  with."  *  But  Weegey  is  just 
being  modest.  He  knows  exactly  what  to  do  with  all 
the  news  we  have.  He  even  goes  out  looking  for  more, 
and  if  anything  happens  that  Clevelanders  would  like 
to  know  about  you  can  be  sure  Weegey  has  the  story. 

Weegey  is  vice-president  in  charge  of  our  news  edi- 
tor, and  he's  hexed  our  entire  announcing  staflf  into  a 
style  of  news  presentation  that  our  listeners  can  really 
enjoy  listening  to.* 

Every  time  we  see  him  we  say,  "What's  new  Weegey.^" 
He  always  says,  "WJW  has  an  average  of  12  local  news- 
casts daily — 11  of  them  sponsored." 

"What  about  that  12th  one,  Weegey?"  we  inquire 
testily. 

"Nobody's  perfect,"  he  replies. 

But  some  smart  advertiser  is  going  to  make  a  liar  out 
of  Weegey  any  minute  now. 

*  Weegey  just  told  us  a  preposition  is  a 
word  you  should  never  end  a  sentence  with. 


BASIC 


850  KC 


CLEVELAND 


many  tall  building  obstructing  the 
direct  line  of  sight  from  transmitter 
to  receiver  antennas.  Mr.  Engstrom 
concluded  that  the  effect  of  ob- 
structions was  greater  the  higher 
the  frequency  but  Dr.  Norton  con- 
tended that  the  net  effect  of  ob- 
structions "is  an  increased  serv- 
ice area  as  we  increase  the  fre- 
quency since  typical  signal  trans- 
mission paths  will  always  be  ob- 
structed much  less  than  typical 
transmission  paths  from  noise 
sources". 

Dr.  Norton  was  cross-examined 
by  Maj.  Edwin  H.  Armstrong,  FM 
inventor,  who  commented  that  Dr. 
Norton's  data  had  been  "very  help- 
ful" and  had  taken  "some  of  the 
mystery  out  of  interference".  Ex- 
changing technical  phrases,  the 
two  engineers  were  interrupted  at 
one  point  by  Chairman  Fly  who 
asked  them  to  "state  that  in  lan- 
guage we  all  can  understand". 

Interference  Problem 

Maj.  Armstrong  said  on  the  basis 
of  Dr.  Norton's  data  and  his  ovra 
findings,  he  had  drawn  the  conclu- 
sion that  perhaps  high  powered  FM 
stations  should  be  at  the  long  end 
of  the  band,  where  they  would  be 
"practically  immune  from  inter- 
ference in  the  U.  S."  If  FM  were 
moved  up  to  60  mc  it  would  ac- 
complish two  things,  he  added: 
"Our  own  stations  would  eliminate 
F2  layer  interference  practically 
entirely"  and  it  would  "reduce 
Sporadic  E  from  1/lOth  to  1/100% 
of  the  time." 

Dr.  Norton  interposed  that  rela- 
tive to  F  layer,  60  mc  was  not  high 
enough  because  of  the  potential 
international  interference  of  which 
he  said:  "The  international  prob- 
lem makes  it  more  serious  to  this 
Commission." 

Commissioner  E.  K.  Jett  asked 
about  the  feasibility  of  an  inter- 
national agreement,  then  remarked : 
"I  think  it's  unfortunate  if  we  left 
the  record  incomplete.  I  think  the 
Commission  must  take  into  con- 
sideration there  is  more  propaga- 
tion data  which  can't  be  released 
at  this  time." 

Cross-examined  by  W.  A.  Roberts, 
counsel  for  Television  Broadcasters 
Assn.,  Dr.  Norton  said  none  of 


WDRC 


Today's  Video  Compared 
With  Radio  of  the  20's 

TELEVISION  programming  today 
is  in  about  the  same  state  as  radio 
programming  of  20  years  ago,  John 
Southwell,  in  charge  of  television 
production  of  Young  &  Rubicam. 
told  the  Television  Press  Club  of 
New  York  at  its  opening  fall  lunch- 
eon meeting  last  Wednesday.  Point- 
ing out  that  the  early  sound  broad- 
casts bore  little  resemblance  to  to- 
day's program  schedules,  he  saic 
that  until  the  public  in  general  has 
had  an  opportunity  to  watch  videc 
programs  for  an  appreciable  perioc 
of  time  and  to  make  its  preferences 
knovra,  about  all  the  television  pro 
ducer  can  do  is  experiment  with  ai 
open  mind,  pending  the  day  whei 
the  public  indicates  what  program; 
it  likes  and  how  they  should  be  pro 
duced. 

Edward  Sobol,  produeer-directo: 
at  NBC,  discussed  the  differenci 
between  producing  a  sound  broad 
cast,  where  something  must  go  oi 
all  the  time  and  a  long  pause  ij 
fatal,  and  a  video  program  in  whici 
the  picture  can  speak  for  itself  \ 
good  part  of  the  time.  Citing  thi 
effect  of  radio  on  political  cairi 
paigning,  with  a  good  voice  so  es 
sential  for  a  major  candidate,  h) 
predicted  that  four  years  hence  j 
candidate's  appearance  before  j 
television  camera  will  be  as  im 
portant  as  his  microphone  manna 
is  today. 


OWI  Aims  at  Fritz 

THE  GERMAN  ARMY,  target 
the  German  Wermacht  Hour  bea 
out  by  ABSIE  (American  Broa 
casting  Station  in  Europe) ,  is  ge 
ting  its  first  taste  of  OWI-suppli 
popular  live  music  according  to  th 
New  York  office  of  the  OWI's  Ove 
seas     Branch.     Beginning  la 
Wednesday  (Nov.  1),  ABSIE  is  o 
fering  German  listeners  a  weekl 
half-hour  of  dance  music  by  Maj 
Glenn  Miller,  leader  of  the  Amer 
ican  Band  of  the  Supreme  Alliei 
Command.  Heretofore,  ABSIE  ha 
confined  its  music  fare  for  the  Ger 
mans  to  recorded  tunes. 


the  measurements  was  made  on  thi 
present  television  frequencies  abovi 
50  mc.  They  were  made  in  the  "low 
er  frequencies"  he  added,  but  hi 
curves  were  projected  on  the  basi 
of  knowledge  in  the  lower  frequen 
cies  and  other  data. 

Dr.  Norton  also  was  questionei 
by  C'omdr.  T.  A.  M.  Craven,  vice 
president  of  the  Cowles  Broadcast 
ing  Co.  and  an  advocate  of  televi 
sion  "upstairs"  and  by  Chairma; 
Fly. 
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Colorado  Is  First  in  Pro 


FOR  the  past  thirty  days,  in  Colorado, 
the  fall  beet  harvest  and  sugar-making 
campaign  have  been  under  way.  This  year 
again,  Colorado  will  harvest  more  sugar 
beets  and  manufacture  more  beet  sugar 
than  any  other  state  in  the  union.  From 
Colorado's  17  sugar  factories  annually 
comes  from  20  to  25  percent  of  the  nation's 
beet  sugar. 

Not  one  of  these  factories  will  be  a  war 
relic  when  peace  comes.  They  were  all  here 
before  the  war,  essential  elements  of  this 
state's  and  this  nation's  economy. 


The  beet  sugar  industry  is  one  of  the 
many  fixed  assets  of  the  Denver  region  on 
which  the  permanent  economic  soundness 
and  stability  of  the  market  rests.  Mining, 
manufacturing,  agriculture,  livestock  rais- 
ing .  .  .  these,  too,  are  fixed  assets  of  the 
Denver  region.  All  have  been  stimulated  by 
the  unprecedented  needs  of  war,  but  none 
will  be  superfluous  when  peace  comes  with 
new  demands  for  the  things  that  Colorado 
makes,  mines  and  grows. 

Looking  at  the  Denver  market  today,  or 
looking  at  it  in  the  future,  it  is  the  kind  of 


market  in  which  advertising  investments 
are  good  business.  Advertising  investments 
on  KLZ,  in  particular,  are  good  business 
because  KLZ  delivers  the  Denver  market. 

KLZ  •  DENVER 

CBS  Network    •      560  Kc. 

Affiliated  in  Management  with  the 
Oklahoma  Publishing  Company  and 
WKY,  Oklahoma  City 

REPRESENTED  BY 
THE  KATZ  AGENCY 
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On  the  Ball! 


An  advertising  agency  writes  a  letter 
to  WWVA — we  quote: 

"We  write  lots  of  merchandising  letters  out 
of  this  office  for  lots  of  radio  statfons  to 
use.  In  your  case,  however,  we'd  like  to 
have  YOU  do  the  letter  writing.  Based  on 
the  letters  you  folks  have  been  sending  us, 
you  can  probably  do  one  helluva  lot  bet- 
ter job  than  we  ever  could.  You  know  your 
territory — you  know  your  drug  outlets — 
you  know  your  station — you  know  your 
advantages  and  your  talent — you  just  go 
right  ahead  and  use  your  own  judgment. 
Prepare  the  letter  and  send  it  out — say 
whatever  you  like.  If  you  care  to,  you  can 
send  us  a  copy,  but  it  isn't  at  all  neces- 
sary. 

"Our  client  phoned  this  morning  to  in- 
form us  that  he  had  already  received  an 
order  from  one  of  the  wholesalers  in  your 
area.  Apparently  you  folks  are  on  the 
ball!" 

ASK    A    JOHN    BLAIR  MAN 


50,000  Watts  on  the  Blue! 


WWVAI 

WHEEI.INCi,W;m. 


IF  IT'S  A  FORT  INDUSTRY  STATION 
-         YOU  CAN  BANK  ON  IT 


SOS  Hazard  Seen 
In  Low  AM  Band 

Looney,  FCC  Engineer,  Claims 
Ship  Auto  Alarm  May  Suffer 

EXTENSION  of  the  standard 
broadcast  band  to  520  kc,  as  advo- 
cated by  the  Allocation  Committee 
of  Panel  4,  RTPB,  might  conceiv- 
ably interfere  with  the  effective- 
ness of  autc-alarms  aboard  ships 
tuned  to  the  distress  frequency, 
H.  V.  Looney,  FCC  engineer,  testi- 
fied during  the  FCC  allocation 
hearings. 

American  auto  alarms  are  tuned 
to  a  rather  broad  band,  capable  of 
pickup  signals  on  any  frequency 
between  487.5-512.5  kc,  he  said,  and 
while  extension  of  the  standard 
band  to  520  kc  may  not  ring  the 
bell  of  the  ship  alarm  systems,  it 
would  cause  a  weaker  sensitivity, 
making  it  more  difficult  for  the  de- 
sired signal  to  throw  the  alarm. 

Questioned  by  Charles  R.  Denny, 
FCC  general  counsel,  and  Howard 
S.  Frazier,  chairman  of  Panel  4 
and  NAB  director  of  engineering, 
Mr.  Looney  said  that  at  540  kc 
there  would  be  less  likelihood  of 
interference,  although  much  would 
depend  on  the  power  of  the  trans- 
mitting station  and  its  geographi- 
cal location  with  reference  to  the 
coastal  areas.  He  couldn't  estimate 
the  signal  strength  permissible  at 
the  auto  alarms  on  520  kc  on  the 
basis  of  selectivity  data  available. 

The  Panel  4  Receiver  Committee 
has  advocated  moving  the  stand- 
ard band  to  530  kc  Mr.  Looney  said 
that  at  the  outbreak  of  the  war, 
the  U.  S.  had  1,000  ships  equipped 
with  auto  alarms  and  there  has 
been  a  "considerable  increase  since 
1941".  The  Berne  Bureau's  list  for 
June  1939  disclosed  approximately 
4,200  ships  of  all  nations  equipped 
with  auto  alarms. 

Ability  of  different  types  of  auto 
alarms  to  discriminate  against  un- 
wanted signals  varies,  said  Mr. 
Looney,  and  judging  by  the-  cir- 
cuits employed,  he  expressed  the 
opinion  that  some  of  the  foreign 
alarms  have  poorer  selectivity  than 
the  American  devices.  "Unless 
there  were  a  change  in  design,  I 
would  expect  any  increase  in  se- 
lectivity to  be  obtained  at  the  ex- 
pense of  band  width,"  he  said. 


TURNING  TITLE  mechanism 
fore  the  television  camera  for  ij 
troduction  to  a  half-hour  play  0 
WABD  New  York,  these  DuMot 
station  members  assist  in  a  vide 
presentation  sponsored  by  the  Wij 
throp  Shoe  Co.  for  its  men's  shoe 


Court  Holds  for  WDG' 
In  'Pot  o'  Gold'  Lawsuj 

A  LAWSUIT,  brought  by  Isado 
Pulverman  against  WDGY  Mi 
neapolis  and  the  McCord  Adv.  C 
of  that  city  on  the  plea  that 
had  originated  the  telephone  pac 
age  identification  plan  and  subm 
ted  it  in  1940  to  Wallace  B.  Stoi 
then  WDGY  commercial  manag( 
was  decided  in  favor  of  the  c 
fendants  by  Judge  Selover  in  D 
trict  Court  of  Minneapolis  Oct.  i 
Plaintiff  claimed  that  in  1943,  L 
L.  Whiting,  then  commercial  ma 
ager  of  WDGY  used  his  origlr 
tion  in  various  programs  on  t 
station,  while  the  defense  claim 
there  was  no  original  idea  subm 
ted  on  the  basis  of  Mr.  Whitinj 
testimony  and  the  lack  of  evider 
on  the  part  of  Mr.  Pulverman,  t 
trial  was  concluded.  ] 

Haydn  Evans,  creator  of  WDG"? 
Pot  of  Gold  program,  and  Walla( 
Stone,  now  in  the  Marines,  wei 
present  during  the  trial.  In  han/ 
ing  down  the  decision  in  favor  i 
WDGY,  Judge  Selover  stated:  ' 
am  somewhat  impressed  with  tl 
argument  with  respect  to  the  heai 
burden  resting  upon  the  defendan 
to  show  prior  use  in  analogy 
the  patent  law,  but  we  must  n 
forget  that  the  initial  burden  i 
proof  in  this  action  to  show 
contract  and  his  rights,  rests  u; 
the  plaintiff." 

Attoi'ney  for  the  defense 
Gordon  Mangan  of  Kelly  &  Mi 
gan,  Minneapolis,  while  the  plai 
tiff  was  represented  by  Kellog 
Morgan,  Chase,  Carter  &  Hea 
ley,  St.  Paul. 
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IDENTICAL  TWINS 

. . .  yet  there  is  a  difference! 


Even  identical  twins  often  have  important  differences.  In 
Wisconsin,  for  example,  you'll  find  WMFM  listeners  are 
almost  a  perfect  cross-section  of  the  population  .  .  .  but 
they  have  one  thing  in  common  .  .  one  thing  that  distin- 
guishes them  from  other  radio  listeners. 

WMFM  listeners  are  more  discriminating  .  .  .  more  responsive. 
All  over  Wisconsin  this  family  of  listeners  stays  tuned  to 
WMFM  because  it  gives  them  what  they  want  .  .  .  quality 


programmmg,  quality  reception.  That  is  the  secret  of  WMFM 
listener  loyalty  .  .  .  quality  programming,  quality  reception. 

You  want  these  discriminating  listeners.  They  are  receptive' 
to  new  products,  improved  products,  superior  products. 

When  making  your  advertising  plans  for  Wisconsin,  investi- 
gate the  "plus"  audience  only  WMFM  can  deliver.  Include 
WMFM  in  your  next  schedule. 


WMFM  . 

THf  niLUIflUlitt  JOUfiOflL  fin  SIflTIOIl 


Editorializing  on  the  Air  Is  Opposed 
By  4  of  5  Kansans^  Whan  Survey  Shows 


TflATJaADIQ  should  not  follow  the 
lead  of  newspapers  in  editorializing 
IS  the  opinion  of  four  out  of  five 
listeners  but  nevertheless  one  out 
of  three  believes  that  radio  does 
take  sides  on  public  issues,  accord- 
ing to  the  study  of  the  Kansas  Ra- 
dio Audience  of  1944  by  Dr.  F.  L. 
Whan  released  by  WIBW  Topeka. 
This  is  the  second  installment  of 
the  study  of  Kansas  Radio  audi- 
ences, the  first  [Broadcasting, 
June  12]  being  a  special  advance 
supplement  on  the  postwar  plans  of 
Kansas  families. 

Women  lead  slightly  in  the  belief 
that  radio  should  not  take  sides  but 
men  lead  in  the  belief  that  it  does 
so.  83.1%  of  the  women  and  80.4% 
of  the  men  or  more  than  5,000  an- 
swering the  question  were  against 
editorializing  and  34.9%  of  the 
women  and  37.6%  of  the  men  think 


that  radio  is  not  impartial.  More 
college  than  grade  school  people 
feel  that  radio  should  not  take 
sides  but  conversely  the  belief  is 
more  prevalent  in  the  latter  group 
that  radio  is  not  impartial. 

The  attitude  of  listeners  towards 
advertising  cigarettes,  beer  and 
v/ine  on  radio  was  one  of  the  points 
of  information  sought  by  the  Whan 
study.  This  question  is  particularly 
pertinent  in  Kansas  where  during 
the  twenties,  sale  of  cigarettes  as 
well  as  of  intoxicating  beverages 
was  illegal.  At  present  the  law  only 
permits  sale  of  cigarettes,  beer 
and  other  liquors  containing  less 
than  3.2%  alcohol.  The  question 
asked  was  whether  the  respondent 
would  listen  as  regularly  as  he 
could  to  interesting  programs  ad- 
vertising these  products.  Surpris- 
ingly,  farmers   displayed  greater 


tolerance  on  both  subjects  than 
city  dwellers  and  were  approxi- 
mately twice  as  likely  to  accept 
cigarette  programs.  The  latter  pro- 
grams would  be  accepted  by  29.5% 
of  the  women  and  35.6%  of  the  men 
in  Kansas.  In  farm  homes  the  fig- 
ures are:  women  47.1%,  men 
50.7%;  village  homes,  women 
18.1%,  men  29.5%;  urban  homes, 
women  22.0%,  men  27.1%.  On  the 
question  of  beer  and  wine  programs 
15.1%  of  the  women  and  23.2%  of 
the  men  responded  in  the  affirma- 
tive. The  figures  vary  little  between 
the  different  population  groups. 
Young  people  were  more  likely  to 
accept  both  types  of  sponsorship 
than  older  adults  but  educational 
background  had  no  consistent  or 
plausible  effect  in  determining  at- 
titude on  the  question. 

According  to  the  replies  of  more 
than  5,000  individuals  on  the  ques- 
tion of  listening  habits  and  hours, 
the  average  adult  listener  in  Kan- 
sas during  April  and  May  1944 


PASSES  THE  GREAT 
NORTHWEST  REVIEWING 
STAND  VIA  KFYR 

THE  STATION  THAT  HEADS  THE  "RESULTS"  PARADE 


GET  ON  THE  BANDWAGON  i 


WRITE  US  .  .  -  OR  ASK  ANY  JOHN  BLAIR  MAN 


BI3MARCH.N.0. 

500OVBTT3 
550  HILOCVCL&S 

ENBCE 


Jack  Is  Jim 

WITH  transfer  of  Jack 
Moore  from  the  marketing 
department  of  BBDO  New 
York  to  radio  timebuying,  the 
agency  has  taken  a  firm  hand 
to  prevent  station  men  from 
confusing  him  with  Jack 
Moore,  promotion  man,  also 
of  the  radio  department. 
Agency's  edict  is  that  Jack 
Moore,  the  timebuyer,  will  be 
known  as  Jim,  borrowing 
from  his  middle  name.  But 
the  Jack  who  does  program 
promotion  for  BBDO  clients, 
perhaps  by  virtue  of  seniority 
in  radio,  remains  just  Jack. 


I 


listened  approximately  3  hours  and 
55  minutes  each  weekday.  Since  al 
interviewing  was  done  Tuesday 
through  Saturdays  and  the  ques' 
tion  was  based  on  the  exact  time; 
the  respondent  had  listened  to  thi 
radio  the  day  before,  no  informa 
tion  could  be  gathered  concernini 
Saturday  or  Sunday  listening.  Lis 
tening  this  year  represents  an  in 
crease  of  nearly  25  minutes  pe 
individual  over  listening  reportei 
during  the  same  period  in  1943.  I 
table  listing  comparative  data  bad 
to  1940  shows  a  gradual  increasi 
in  Kansas  listening  since  the  194! 
war-year  low,  with  average  listen 
ing  still  somewhat  under  the  pre 
war  listening  of  1940. 

The  average  evening  audience  i 
shown  to  be  two  or  three  times 
large  as  the  average  audience  ii 
the  morning  or  afternoon.  Howeve: 
the  survey  notes,  spot  time-buyei 
using  a  series  of  spot  announce- 
ments, should  not  judge  the  toti 
number  of  different  individuals 
reached,  by  the  size  of  the  audienc< 
at  a  given  time.  Particularly  dup 
ing  daylight  hours,  it  says,  the  ra: 
dio  audience  is  constantly  shiftinf 
from  one  set  of  homes  to  anothei 
whereas  during  the  evening  th( 
shift  is  not  so  pronounced.  There 
fore,  the  total  number  of  individuals 
reached  by  a  series  of  announcft  ^ 
ments  in  the  morning  or  afternooi 
may  not  be  much  smaller  than  th( 
number  reached  by  a  like  seriei 
broadcast  in  the  evening.  This  hold; 
true  particularly  for  the  farm  au 

ence. 


[WATTS 


ABC  NETWORK 


STATION  TIME 

SPOT  ANNOUNCEMENTS 

CONTACT 

Bus-Smitli  CempaBr,  Incoip. 

SSI  Fillh  Avenue 
New  York  17,  N.  Y. 

307  N.  Michigan  Ave. 
Chicago  1.  Illinois 

368  Chamber  ol  Commerce  BIdg. 
Los  Angeles  IS.  California 
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BeTI¥^SN  TWO  POiNTS 


THE  FARM  BREAKFAST 
HOUR 

A  WSPD  FEATURE 

Open  for  Sale 
6:00  to  7:00  AM 

Monday  through  Saturday 

A  live  talent  show — built  to 
reach  Rural  Listeners — handled 
by  an  experienced  Farm  Re- 
porter. Can  be  purchased  com- 
plete or  in  a  participating 
sponsorship. 


We  know  your  interest  lies  in  the  quickest  way  to  reach  ALL  -points  in  North- 
western Ohio  and  Southern  Michigan — more  effectively  and  economically. 


That's  where  WSPD  fits  in — Our  22  years  of  service  to  the  community — 
Over  a  million  loyal  listeners — Our  popular  news  and  farm  service — Top 
NBC  audience  shows — And  sufficient  power  to  deliver  that  sales  message 
"out  loud". 


Just 
Ask 
Kdtz 


TO 

ADVERTISERS 

WHO 

ARE 

LOOKING 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line — or 
ask  Free  &  Peters. 


SOUTH  CAROLINA 

5000  WATTS         #         560  KC 

FREE  &  PETERS,  Inc.,  National  RepresentativeH 


Cities  Celebrate 

SIX  YEARS  with  the  right 
stations  and  sponsor  is  the 
record  for  Quiz  of  Two  Cities 
celebrating  its  anniversary 
with  WFBR  Baltimore  and 
WOL  Washington.  Sponsor  is 
Gunther  Brewing  Co.  of  Bal- 
t  i  m  o  r  e  and  Washington. 
Henry  Hickman  of  WFBR 
and  Walter  Compton  of  WOL 
both  cut  cakes  in  honor  of  the 
event.  Program  is  broadcast 
by  stations  in  22  cities. 


G&D  SPOT  CAMPAIGN 
IN  NEW  EXPANSION 

GAMBARELLI  &  DAVITTO's  spot 
radio  campaign  for  G&D  Vermouth 
— a  substantial  expansion  over 
previous  broadcast  advertising — 
ties  in  closely  with  its  space  ad- 
vertising. America  as  seen  by 
historical  characters  is  the  theme 
of  ads  and  is  the  subject  of  short 
dramatizations  included  in  a  half- 
hour  transcription  Vineyard  Mel- 
ody. 

Produced  and  placed  by  Jack- 
son &  Co.,  New  York,  newly  ap- 
pointed agency,  and  cut  by  Colum- 
bia Recording  Corp.,  Bridgeport, 
the  disc  started  as  a  weekly  pro- 
gram Nov.  1  on  WINS  WNEW 
WHN  WAAT  WPBR  WIBG 
WEAN  WCAE  WRNL  and  about 
Nov.  20  will  begin  on  WHDH 
WEAN.  Gambarelli  &  Davitto, 
which  is  the  New  York  division  of 
Italian  Swiss  Colony  Wines,  on  the 
West  Coast,  previously  confined  its 
programs  to  spots  and  local  shows 
on  a  few  New  York  stations.  They 
also  renewed  for  52  weeks  Nov.  5 
quarter-hour  news  on  WOR. 


Gillette  Fights  on  WHN 

GILLETTE  SAFETY  RAZOR 
Corp.,  Boston,  sponsors  on  WHN 
New  York  for  the  second  consecu- 
tive year  the  Monday  night  boxing 
bouts  presented  by  the  20th  Cen- 
tury Sporting  Club  from  St.  Nicho- 
las Arena  in  New  York.  Broadcasts 
are  heard  from  10  p.m.  to  conclu- 
sion with  Steve  Ellis  handling 
blow-by-blow  accounts  and  Don 
Dunphy  the  color.  Series  began 
Oct.  30  and  will  continue  through 
the  1944-45  season.  Bouts  are  also 
telecast  for  Gillette  on  WNBT, 
NBC's  New  York  television  station. 
The  Club's  Friday  night  bouts  from 
Madison  Square  Garden  and  other 
points  are  sponsored  regularly  on 
Mutual  by  Gillette  under  terms  of 
a  new  year-round  52-week  contract. 
Agency  is  Maxon  Inc.,  New  York. 


CBS  Data 

COUNTY-BY-COUNTY  b  r  e  a  k  - 
down  of  radio  families,  according 
to  the  1940  Census  and  to  esti- 
mates for  1944  made  by  the  CBS 
research  department,  has  been  pub- 
lished in  a  spiral-bound  book  by 
CBS,  which  is  distributing  copies 
to  advertisers  and  agencies  [see 
Broadcasting,  Oct.  9]. 


NRDGA  Video  Plan 

TELEVISION  and  its  applications 
to  retail  store  display  will  be  given 
an  entire  day  of  a  two-day  meeting 
of  store  management  and  display 
executives  to  be  held  Dec.  7-8  by  the 
National  Retail  Dry  Goods  Assn. 
at  the  Savoy-Plaza  Hotel,  New 
York. 


Congress  Airings 
Favored  in  Survey  | 

Straus  Discovers  Most  Statione  ' 
Sympathetic  to  Plan 

REPLIES  of  133  broadcasters  to  a 
survey  of  radio  on  broadcasting 
Congressional  debates,  show  69.2% 
favorable  and  only  13.5%  opposed, 
according  to  a  report  issued  last 
week  by  WMCA  New  York.  Survey 
was  conducted  by  Nathan  Straus, 
WMCA  president,  following  his  re- 
cent endorsement  of  the  pending 
Pepper  Resolution  to  permit  ses- 
sions of  Congress  to  be  broadcast 
[Broadcasting,  Sept.  18]. 

J.  Harold  Ryan,  NAB  president, 
in  an  expression  of  personal  views, 
pointed  out  some  of  the  "operation- 
al difficulties"  with  such  broadcasts, 
but  also  mentioned  the  experience 
of  New  Zealand,  where  such  broad- 
casts are  said  to  have  "resulted  in 
an  improvement  in  the  calibre  ofjl 
their  representatives."  |  f 

Breakdown  of  the  133  replies 
(representing  141  stations)  shows 
22  broadcasters  (26  stations)  en- 
dorsing the  idea  and  promising  to 
carry  the  Congressional  broadcasts, 
and  70  broadcasters  (74  stations) 
endorsing  the  plan  without  any 
promise  to  air  the  programs,  mak- 
ing a  total  of  92  radio  executives 
(69.2%)  favorable  to  the  plan.  Re- 
mainder of  replies  divided:  23 
(17.3%)  undecided;  18  (13.5%)  op-  . 
posed. 

Calling  the  response  "most  en- 
couraging," Mr.  Straus  said  that| 
although  the  sample  covers  ap-" 
proximately  15%  of  the  radio  in- 
dustry, it  is  wide  enough  to  pro- 
vide an  accurate  cross  section  of 
national  opinion.  We  all  recognize' 
that  operational  problems  exist,  but; 
we  feel  confident  these  will  be  met! 
as  efficiently  as  the  industry  has' 
solved  other  similar  problems.  "The 
immediate  consideration  is  the  ac- 
ceptance by  Congress  of  the  prin- 
ciple that  radio  should  not  be  de-j 
nied  the  right  to  broadcast  legis-j 
lative  debates,"  Mr.  Straus  said,! 

MASON,  Au  &  Magenheimer  Conf.  Mfg. 
Co.,  Brooklyn,  makers  of  Peaks,  Mason 
Mints,  Black  Crows,  Dots  and  other  can- 
dies and  spot  radio  user,  has  named  Key 
S.  Durstine  Inc.,  New  York  as  agency, 
effective  Dec.  1.  Future  media  plans  are 
being  formulated  for  the  account.  i 


GHATTANOOeA 


WOOD 

CBS 

5,000  WATTS 

DAY  AND  NfGHT 
PAUL  H.  RAYMER  CO. 
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That's  the  assignment  of  KYWs  versatile 
Musical  Director  .  . 

CLAREXCE     F  IJ  H  R  M  A  N 


Concert  pianist  with  the  Philadelphia  Orches- 
tra at  the  age  of  fifteen  .  .  youngest  Navy  hand- 
master  in  World  War  I .  .  with  a  twenty-year 
stint  as  conductor  before  the  mite. 

Whether  it's  Beethoven,  Bach,  or  Brahms  .  .  bar- 
relhouse, boogie-woogie,  or  the  blues,  Fuhrman 
IS  every  incti  the  master  musician.  The  full  range 
of  his  talent  is  currently  shown  in  programs  in  the 
popular  vein,  with  special  arrangements,  spon- 
sored by  two  leading  Philadelphia  advertisers. 


The  outstanding  success  of  KYW  musical  pro- 
grams is  directly  traceable  to  the  genius  and 
sound  musicianship  of  Clarence  Fuhrman.  Aud- 
ience-acceptance throughout  the  coverage-area  of 
KYW,  plus  the  baton  of  Clarence  Fuhrman,  are 
a  combination  to  bear  in  mind.  When  consider- 
ing radio  sponsorship  in  the  Philadelphia  market, 
ask  to  hear  an  audition-record  of  "Clarence  Fuhr- 
man Presents  "  .  .  a  30-minute  available  feature 
on  Wednesday  evenings  from  7.50  to  8.  NBC 
Spot  Sales  will  tell  you  more. 


WESTIN6H0USE  RADIO  STATIONS  Inc 


w  o  w  o  • 


WGL     •     WBZ     •     WBZA     •     KDKA     •  KYW 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


Corwin  Defends  PAC  Radio  Handbook 

EDITOR'S  NOTE:  Consistent  with  our  'policy  of  presenting  both 
sides,  we  publish  herewith  a  letter  from  Emil  Corwin,  Radio  Division, 
CIO  Political  Action  Committee,  and  author  of  the  CIO-PAC  Radio  Hand- 
hook.  Editorials  to  which  Mr.  Corwin  refers  were  published  in  19UU 
BROADCASTING  issues  of  Aug.  H,  pp.  38;  Aug.  28,  pp.  lOU;  Sept. 
11,  pp.  36;  Oct.  2,  pp.  86;  Oct.  30,  pp.  38. (  For  further  editorial  comment, 
see  Page  UO  this  issue).  Mr.  Corwin  is  a  brother  of  Norman  Corwin, 
dramatist,  and  had  been  in  the  NBC  press  department  eight  years  before 
becoming  radio  chief  of  the  Soil  Conservation  Service,  Dept.  of  Agri- 
culture, in  1942.  He  left  that  post  last  April  6  become  PAC  ladio  director. 


Denies    Use    of  Illegal 
Methods  to  Secure 
Radio  Time 

A    FEW   months    ago    the  CIO- 
Political  Action  Committee  issued  a 
}  I    Radio  Handbook  to  inform  labor  un- 
ions  of  the  people's  rights  in  ra- 
•:  V    dio,  how  to  obtain  radio  time  and 
'■  .    how  to  use  the  time  effectively. 

The  book  was  distributed  not  only 
to  labor  leaders,  but  to  network 
and  radio  station  executives,  and 
Congressmen,   inviting  their  com- 
ment. To  date,  not  a  single  condem- 
natory letter  has  been  received.  On 
'    the  contrary,  several  Congressmen 
and  station  managers  have  written 
'■•  i    to  commend  us  for  the  book.  Some 
literary  critics  have  considered  it 
\ '    important  enough  as  current  educa- 
i^;:    tional  literature  to  give  it  space 
in  their  book  review  columns. 
In  view  of  this  reaction,  it  is 


difficult  to  understand  the  articles 
and  editorials  that  have  appeared 
in  Broadcasting  during  the  past 
several  months  in  which  the  CIO- 
PAC  is  variously  reported  as  try- 
ing to  "force",  "cudgel"  and  "pres- 
sure" radio  stations  into  giving 
CIO  "free"  time.  Broadcasting  also 
accuses  us  of  "muscling-in"  on  free 
time. 

By  implying  that  the  CIO-PAC 
advocates  illegal  or  unethical  meth- 
ods to  secure  radio  time,  Broad- 
casting not  only  distorts  the  con- 


tents and  purpose  of  the  handbook 
but  does  a  disservice  to  the  radio 
stations  which  have  made  and  are 
now  making  time  available  to  labor 
organizations. 

Broadcasting  seems  to  be  ob- 
sessed with  the  notion  that  PAC 
is  on  a  rampage  for  free  time.  No- 
where in  your  many  articles  and 
editorials  on  our  radio  activities  is 
there  any  mention  of  the  fact  that 
labor  buys  radio  time.  Our  Radio 
Handbook  discusses  circumstances 
when  sustaining  time  may  be  ob- 


tained, but  no  reference  is  made 
in  your  columns  to  the  fact  that 
the  book  also  gives  information  on 
purchasing  time.  Our  reports  in- 
dicate that  most  labor  programs  on 
the  air  are  on  purchased  time. 

The  Radio  Handbook,  which  your 
magazine  has  described  as  a  "braz- 
en, impudent  effort  to  pressure 
broadcasters  into  yielding  free  time 
to  CIO  unions",  has  been  out  for 
nearly  four  months.  Can  Broad- 
casting show  us  where  a  station 
has  been  "forced",  "cudgeled",  and 
"pressured"  into  giving  free  time 
to  a  CIO  organization?  The  evi- 
dence is  to  the  contrary. 

One  station  manager  on  the  West 
Coast  wrote  us:  "All  the  effort  to 
get  radio  in  the  minds  of  labor 
has  come  from  our  direction.  We 
still  today  find  our  local  unions 
inclined  to  look  at  radio  askance. 
We  want  to  see  labor  on  the  air 
and  on  our  station." 

Columbus  Case 

Carl  M.  Everson,  manager  of 
WHKC  Columbus,  was  asked  dur- 
ing hearings  before  the  FCC  re- 
cently, if  he  thought  it  proper  for 
a  labor  union  to  instruct  its  mem- 
bers on  how  to  get  radio  time.  His 
answer,  as  reported  in  Broadcast- 
ing, Aug.  28,  1944,  was:  'T  think 
labor  unions  should  do  it  and  do  it 
fast.  You've  been  backward."  This 
was  the  hearing,  incidentally,  which 
your  magazine,  in  its  Aug.  21  issue, 
declared  was  "inspired"  by  the  PAC 
to  obliterate  the  NAB.  For  your 
information,  the  petition  against 
the  station  was  filed  by  Local  927. 
UAW-CIO,  Columbus,  in  Septem- 
ber, 1943,  months  before  the  PAC 
was  organized. 

Do  the  instances  cited  above 
sound  as  if  radio  stations  were 
being  coerced  into  giving  labor  free 
time? 

Recalls  Article 

Broadcasting  magazine  of  Oct. 
26,   1942,   carried   an  interesting 
story  on  page  59  by  T.  J.  Mclner- 
ney,  titled,  "Business  Organizations 
Turn  to   Radio".   Mr.  Mclnerney 
wrote:  "The  use  of  the  radio  in 
recent  years  by  businessmen's  or- 
ganizations —  trade    associations,  , 
boards  of  trade,  chambers  of  com-u 
merce,  and  civic  and  commercial* 
organizations — as  a  means  of  pub-B 
licizing  their  organizational  activ- 
ities and  advertising  their  commu- 
nities, has  increased  tremendously 
.  .  .  The  majority  of  the  organiza- 
tions making  use  of  radio  depend 
on  sustaining  time,  but  this  is  not ' 
true  in  every  case.  Of  165  Cham- 
bers of  Commerce  and  similar  as- 
sociations which  received  a  ques- 
tionnaire sent  out  by  the  U.  S. 
Chamber  of  Commerce,  23  replied  ; 
that  they  paid  for  their  radio  time. 
A   similar  number  reported  that  ■ 
they  paid  for  time  on  occasions,  i 
while  75  indicated  that  they  did 
not  pay  for  their  program  time." 

Did  Broadcasting  accuse  the?) 
trade  associations  and  Chambers  \ 
of  Commerce  of  pressuring  and  ; 
cudgeling  stations  into  giving  away  j 
free  time  or  muscling  in  on  free 
time?  I  don't  recall  that  you  did.  : 

Unless  radio  permits  the  unbiased  ' 
presentation  of  public  issues  by  or- 
ganizations representing  all  the 
people,  radio  is  not  fulfilling  its 
obligation  to  operate  in  the  public 
interest.  This  is  an  objective  that 
labor  will  continue  to  strive  for. 
Oct.  26 

Emil  Corwin 
Radio  Division. 


THE  BRANHAM  COMPANY 


mm 


KTHS  Hot  Springs,  Ark. 

KWKH   Shreveport,  La. 

KTBS  Shreveport,  La. 

WCPO  ......  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  .....   Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRiC  Beaumont,  Texas 

KRLD  Dallas,  Texas 

WCHS  Charleston,  W.Va. 

WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  ....  Huntington,  W.  Va. 
WPAR  ....  Parkersburg,  W.  Va. 
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RADIO  STATION 


WMT 


CEDAR  RAPIDS  •  WATERLOO 


IS  now  owne 


THE  mmm  mmmm 

STATIONS,  Inc. 

This  change  of  ownership  will  not  affect  our  present 
standards  of  "top"  quaUty  programs  .  .  .  our  poUcies 
remain  the  same  .  .  .  and  our  audience  still  remains 
the  "buyinest"  folks  in  Iowa. 


Represented  by  the  Katz  Agency 


Other  Fellow's  Viewpoint 


Editor's  Note — Reaction  to  the  letter  written  by  Harry  Ban- 
i        nister,  general  manager  of  WWJ  Detroit,  in  response  to  Dr.  Har- 
f  ^        low  Shapley's  criticism  of  singing  commercials  [Broadcasting, 
Oct.  231  has  been  varied.  Herewith  are  typical  letters  comment- 
ing on  the  article: 


;  'Sheer  Genius' 

EDITOR,  Broadcasting: 
:     You  can  retire  now  because  you 
y  have  reached  the  Olympian  heights. 
V  It  was  sheer  genius  or  a  burst 
\of  incomparable   inspiration  that 

caused  you  to  wi'ite  the  headline, 
^  "Bannister  Slides  Down  Profes- 
r  sor".  You  have  not  only  made  my 
\  day — you  have  made  the  whole 
."  autumn  and  winter,  too. 
Nathan  Lord, 
Manager,  WAVE  Louisville 

'Oct.  24 


Dr.  Shapley  needs  no  defense 
from  me.  He  is  one  of  the  foremost 
scientist  of  the  country,  a  great 
educator  and  an  extremely  hard- 
headed  and  practical  man  withal. 
I  think  we  would  do  better  to  try 
to  make  a  constructive  response  to 
such  an  intelligent  critic. 

A.  H.  KiRCHOFER, 

Vice-President,  WBEN  Buffalo 
Oct.  30 


Frank  A.  Merrick 

FRANK  A.  MERRICK,  75,  vice- 
chairman  of  Westinghouse  Elec- 
tric &  Mfg.  Ca.  and  former  vice- 
president  of  the  Canadian  Westing- 
house  Co.  died  in  Hamilton,  Ont. 
Oct.  25.  Mr.  Merrick,  a  native  of 
the  United  States,  was  born  in 
Lambertville,  N.  J.,  and  educated 
at  Lehigh  U.,  receiving  a  degree 
in  electrical  engineering  in  1891. 
After  graduation  he  worked  for 
the  Thomson-Houston  Co.,  Lynn, 
Mass.,  and  did  not  join  Westing- 
house  until  1902,  when  he  went  to 
work  in  the  East  Pittsburgh  plant. 
In  1903  Mr.  Merrick  was  placed 
in  charge  of  the  new  Canadian 
manufacturing  organization  o  f 
Westinghouse. 


No  Place  for  Jibes 

EDITOR,  Broadcasting: 

It  doesn't  seem  to  me  to  be  a 
service  to  radio  to  poke  fun  at  Dr. 
Shapley,  as  was  done  in  Broadcast- 
ing for  Oct.  23. 

My  own  reactions  to  Dr.  Shap- 
ley's letter  to  Niles  Trammell  are 
embodied  in  the  enclosed  copy  of 
what  I  wrote  to  the  head  of  NBC. 

It  is  a  matter  that  stations  should 
clean  up,  cooperatively,  and  the 
sooner  the  better.  In  some  cases  it 
is  simply  a  matter  of  better  pro- 
gramming. In  others,  it  goes  to  the 
content  of  the  announcement  but 
there  are  times,  in  my  judgment, 
when  we  just  throw  too  many  com- 
mercials at  the  listeners.  In  time, 
that  will  have  the  effect  of  dulling 
the  response. 


The  following,  also  written 
by   Mr.    Kirchofer,   was  ad- 
dressed to  Mr.  Niles  Tram- 
mel, president  NBC,  who  had 
referred  the  Shapley  letter  to 
Mr.  Kirchhofer's  attention: 
"I  just  have  read  Dr.  Shapley's 
letter  of  Aug.  29,  and  wish  to  state 
that  I  not  only  agree  but  sympa- 
thize with  him. 

"Some  of  the  things  being  done 
in  connection  with  chain  breaks  are 
an  abomination,  along  with  tenden- 
cies to  over-commercialize  radio.  It 
is  slaying  the  goose  that  lays  the 
golden  eggs  and  we  are  going  to 
regret  it.  If  we  don't  do  something 
about  it,  things  you  have  been 
through  in  Washington  will  be  mild 
compared  with  what  will  come. 

"It  may  not  primarily  be  a  net- 
work problem  because  the  stations 
so  stoutly  have  defended  their  right 
to  sell  spots  between  chain  breaks; 
but  it  is,  nevertheless,  a  common 


Esquire  Spots 

ESQUIRE  MAGAZINE,  Chicago, 
is  sponsoring  weekly  one  -  minute 
spot  announcements,  for  an  indef- 
inite time  on  WTCN  WCC'O  WDGY 
WLOL.  Agency  is  Schwimmer  & 
Scott  Adv.,  Chicago. 


FLY  CENSORS  PROGRAM— But 
it  wasn't  James  Lawrence  Fly — 
it  was  a  large,  intent  horsefly 
that  dive-bombed  the  air  con- 
densers of  the  transmitter  at 
WHEC  Rochester,  short-circuited 
the  equipment  and  knocked  off  the 
air  for  six  minutes  a  brand  new 
15-piece  string  combination  di- 
rected by  Ken  Sparnon  in  its  debut 
performance.  Here  Mr.  Sparnon, 
with  Flit  gun,  maps  a  counterat- 
tack to  ward  off  future  intruders. 


United  Stipulates 

UNITED  ADVERTISING  Co., 
Chicago  (fountain  pens),  has  stip- 
ulated with  the  Federal  Trade  Com- 
mission to  cease  misrepresentations 
concerning  price,  quality,  origin  of 
manufacture,  brand  designation 
and  value  of  their  pens. 


problem  and  we  should  work  to- 
gether to  clear  it  up.  A  single  sta- 
tion can't  do  much  about  it,  except 
to  turn  down  business  and  see  it 
gravitate  elsewhere  but,  neverthe- 
less, there  are  some  spnt.g  I  am 
cleaning" up  torthwitVi  "       Oct.  3. 


Movie  Spots 

INTERNATIONAL  PICTURES 
Inc.,  New  York,  which  has  appro- 
priated $250,000  for  the  promotion 
of  "The  Woman  in  the  Window", 
scheduled  for  release  by  RKO  in 
November  will  use  spot  radio  in 
connection  with  the  premiers  in 
various  cities,  possibly  using  as 
many  as  200  stations  in  all,  accord- 
ing to  Buchanan  &  Co.,  New  York, 
agency  handling  national  advertis- 
ing. Recorded  one-minute  spots  and 
15-second  chain  breaks  combining 
straight  copy  with  sound  effects 
will  be  used. 


In  Amarillo,  Texas  on  KFDA 

SOMETHING  NEW  HAS  BEEN  ADDED  (Yearly) 

 LISTENERS! 


(•  NOTE  THESE  FIGURES) 


GOING 


GOING 


UP! 




Fall— 

1942 

City — Amarillo,  Texas 

Morning 
Index 

Monday  thru  Fri. 
8:00  A.M.-12:00  N. 

KFDA 
17.7 

STA.  B. 
78.4 

Afternoon 
Index 

Monday  thru  Fri. 
12:00  N.-6:00  P.M. 

20.5 

76.5 

Evening 
Index 

Monday  thru  Fri. 
6:00  P.M.-10:00  P.M. 

14.3 

80.8 

1  Fall— 

1943 

1             City — Amarillo,  Texas 

1  Morning 
I  Index 

1  Monday  thru  Fri. 
8:00  A.M.-12:00  N. 

KFDA    STA.  B. 
56.9  41.0 

Afternoon 
Index 

Monday  thru  Fri. 
12:00  N.-6:00  P.M. 

34.4  63.9 

Evening 
Index 

Monday  thru  Fri. 
6:00  P.M.-10:00  P.M. 

21.2  78.0 

SUMMER— 1944 

City — Amarillo,  Texas 

Morning 
Index 

Monday  thru  Fri. 
8:00  A.M.-12:00  N. 

KFDA 
65.6 

STA.  B. 
33.7 

Afternoon 
Index 

Monday  thru  Fri. 
12:00  N.-6:00  P.M. 

36.0 

62.8 

Evening 
Index 

Monday  thru  Fri. 
6:00  P.M.-10:00  P.M. 

30.0 

69.0 

•  NUNN  STATIONS 

WCMI 

Ashland,  Ky. 

Huntington,  W.  VA. 
WlAP 

Lexington,  Ky. 
WBIR 

Knoxville,  Tenn. 
KFDA 

Amarillo,  Texci 


"This  Is  The  Blue  Network'' 

REPRESENTED  BY  THE 
JOHN  E.  PEARSON  CO. 


Howard  P.  Roberson,  Mgr. 
AMARILLO,  TEXAS 
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WHY  PORTLAND,  OREGON   PEOPLE  PREFER  KGW 


Judith  Waller,  NBC 
public  service 
director,  receives  the 
Knight  of  the  Rose 
from  City  Com- 
missioner Dorothy 
McCullough  Lee  at 
the  dinner  in 
Miss  Waller's  honor. 


Arden  X.  Pangborn, 
KGW's  Managing  Director, 
seems  to  amuse 
Miss  Waller  and 
Mrs.  Gilmore. 


MARY  ELIZABETH  GILMORE 

PRESIDENT  OF  THE  OREGON  CHAPTER, 
ASSOCIATION  FOR  EDUCATION  DY  RADIO 

SAYS.  ■  ■"More  than  two  hundred  enthusiastic  educators 
and  radio  people  attended  this  fall's  first  meeting  of  the 
Oregon  chapter  of  Association  for  Education  by 
Radio.  Station  KGW  was  host  at  dinner  in  honor  of 
Miss  Judith  Waller,  director  of  public  service  for 
the  National  Broadcasting  Company,  who  had  come 
to  speak  to  us  under  KGW's  sponsorship.  She  gave 
us  a  graphic  description  of  the  radio  institutes 
held  last  summer  at  Northwestern  and  Stanford 
Universities,  and  at  U.C.L.A.  Many  of  the  listeners 
indicated  a  desire  to  attend  one  of  the  institutes 
next  year.  The  whole  affair  was  indicative  of  the  _ 
fine  relationship  that  exists  between  the  educators 
and  the  commercial  radio  stations.  We  are  very 
grateful  to  KGW  for  bringing  Miss  Waller  to  Portland." 


|sT^r/g^„„v,lKRJ/>^fftV 


P  O  R  T  L  A  N  D.     O  R  E  G  O  N 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &    CO.  INC. 
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DIRECTIONS  'I 

at  the  center  of  the 
letter  "O"  of  the  KXOK  in  the  yellow  circle  and 
count  40  seconds.  Thek  quieUy  focus  eyes  on  the 
black  dot  in  the  center  of  the  white  circle  below. 
Count  ten.  and  KXOK  reappears. 


KXOK  IS  NO  ILLUSIi 


Represented  by  JOHN  BLAIR  &  COMP.| 


Whether  you  eonsidei^'  Jt'Jl'IKK  as  the  miracle  of  this 
optical  illusion  .  .  .  or  as  a  progressive  radio  station  that 
stands  as  a  living,  vital  force  in  this  area  .  ,  .  the  good  impres- 
sion this  station  mahes  on  adverti^hs  proves  that  MXOK  is 
no  illusion. 


Hesults  are  what  count!  So  .  .  .  look  into  the  illuS' 
tration  and  follow  instructions  to  imprint  the  KXOK  call 
letter  on  your  memory  .  .  .  then  ask  a  KXOK  or  JOH\  BLAIR 
representative  to  tell  you  hoiv  others  have  benefited  by 
advertising  over  KXOK. 

Yes  ...  learn  the  facts  about  this  economictil  and 
effective  medium  through  which  to  sell  your  product  in 
St.  Louis  and  surrounding  territory  ...  and  you'll  agree  that 
KXOK  is  no  illusioni 


SAINT  LOUIS.   (1)  MISSOURI 


630  ON  yOUR  DIAL   •    5000  WATTS   •   FULL  TIME   •   BLUE  NETWORK 

Owned  &  Operated  by  the  St.  Louis  Star-Times 


jOffices  in  New  York 


Chicaso 


St.  Louis 


Los  Angeles 


San  Francisco 


I  Snap-Back  With  Kobak 

>}■  SELECTION  of  Edgar  Kobak,  erstwhile  exec- 
I'-i  utive  vice-president  of  the  Blue,  to  head  Mu- 
f  tual,  is  applauded  by  all  those  interested  in 
^  5  radio's  progress.  During  his  decade  in  radio 
and  about  its  fringe — first  with  NBC,  then 
Lord  &  Thomas,  and  back  with  the  Blue — Ed 
^'  1  Kobak  developed  the  respect  of  broadcasters 
;;'  k  everywhere,  associates  and  competitors  alike. 
*J  r  He  is  a  rare  combination  of  salesman-engineer- 
J-  planner-executive.  He  likes  to  call  himself  a 
■'    "radio  publisher". 

With  Mutual,  Ed  Kobak  will  get  the  oppor- 
[ :  tunity  to  put  all  of  his  talents  to  work.  The 
\  rapid  strides  made  by  the  Blue  since  its  sepa- 
ration  from  NBC  in  early  1942  can  be  ascribed 
K  in  no  small  way  to  his  planning  and  his  co- 
ordination with  Mark  Woods,  Blue  president. 
Mutual  got  under  way  a  decade  ago  as  ra- 
"  dio's  first  cooperative  network  venture.  It  has 
'.  made  excellent  progress.  Its  stockholders  and 
f?  \  affiliates  naturally  want  to  do  better. 

Whether  Mutual  will  remain  a  cooperative 
nonprofit  venture  (as  a  network)  or  alter  its 
. ,  organization  alone  conventional  network  lines 
presumably  will  depend  upon  Mr.  Kobak's 
recommendations  following  an  appraisal  of  the 
operations.  Radio  should  have  a  strong  four- 
network  structure.  The  competition  will  be 
healthy.  We  think  the  dynamic  Mr.  Kobak  will 
bring  more  business  to  all  radio. 


( P  AG's  Gorwin  Presents . . . 

'y.  PUBLISHED  in  this  issue  (page  34)  is  a  let- 
'j,  I  ter  from  Emil  Corwin,  radio  director  of  the 
■> '~  CIO  Political  Action  Committee.  He  takes  us 
to  task  for  criticism  of  the  PAC's  Radio  Hand- 
■  '  book,  published  last  Summer. 

Our  editorials  have  not  emphasized  those 
.,  ^  portions  of  the  Handbook  which  dealt  with  pur- 
•■.  J  chase  of  station  time.  That's  because  the  Hand- 
•  ■  ^  book  itself  doesn't  emphasize  it,  and  there's  im- 
■  plicit  in  the  CIO-PAC  campaign  procurement 
of  /ree  time,  and  of  raising  merry  ned  in  the 
high  places  if  they  don't  get  it. 

Labor  unions  have  been  exhorted  by  the  CIO, 
:  ^  through  its  official  publications,  to  get  in  on 
'Uithe  ground  floor  of  FM  by  applying  for  sta- 
:<  ■  tions  in  this  virgin  radio  field.  When  Sidney 
K.  '.  Hillman,  chairman  of  the  PAC,  was  asked  that 
■■f,  ^  question  at  a  National  Press  Club  luncheon  in 
5*  \  Washington  last  week,  he  said  he  knew  of  "no 
y  I  program"  for  that.  Perhaps  that  hasn't  been 
cleared  with  them. 

Mr.  Corwin's  reference  to  free  time  for  trade 
J  ^  groups  warrants  response.  We  have  repeatedly 
./  inveighed  against  free  time  grabs  by  those  who 
i  have  something  to  sell.  It  is  just  as  repugnant 
'  to  accept  a  disguised  commercial  from  the  Na- 
tional Assn.  of  Manufacturers  in  free  time  as 
it  is  from  the  CIQ. 

CIO  publishes  its  own  newspapers.  It  can  es- 
rablish  its  own  FM  stations,  we  judge,  and 
have  all  the  time  it  wants  to  sell  memberships 
r  political  action.  But  then  it  must  be  pre- 
pared to  give  opposition  labor  movements  and 
management  equal  time.  And  it  will  have  to 
clear  it  with  Jimmy  Petrillo  [AFM-AFL]-  on 
a  fixed  quota  of  staff  musicians. 
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Slowly,  Make  Haste 

PTiOCEEDINGS  before  the  FCC  on  new  spec- 
trumwide  allocations  were  conducted  at  an 
almost  reckless  pace.  Time  is  an  important 
element,  to  be  sure,  but  it's  more  important  to 
be  right. 

During  the  last  fortnight  there  have  been 
rather  startling  disclosures  with  the  release 
of  hitherto  classified  information  on  the  propa- 
gation characteristics  of  frequencies  in  the 
lower  portion  of  the  ultra-high  band — the  por- 
tion in  which  FM  and  television  and  related 
broadcast  services  seek  to  cast  their  lots.  These 
data  purport  to  show  that  unique  types  of 
radio  phenenoma  and  interference  prevail  in 
the  band  ranging  up  to  about  100  mc,  and  that 
scientific  factors,  plus  ordinary  prudence,  ap- 
pear to  favor  movement  of  these  broadcast 
services  above  100  mc. 

The  argument  favoring  swift  solution  of  the 
allocations  problem  is  the  Dec.  1  deadline  es- 
tablished by  the  State  Dept.  for  the  forward- 
ing of  preparatory  data,  to  be  used  in  formu- 
lating this  country's  proposals  for  the  next 
International  Telecommunications  Conference, 
to  be  held  after  V-E  day.  But  does  that  mean 
that  a  perfected  allocations  plan  must  be 
evolved  by  the  FCC  this  week  or  this  month? 

The  international  conference  will  deal  with 
the  allocation  of  bands  having  international 
communications  range  or  interference.  As  we 
understand  it,  only  those  frequencies  below  40 
or  50  mc  have  such  international  range.  It  is 
desirable,  of  course,  to  allocate  shorter  range 
frequencies  for  postwar  aviation  on  an  inter- 
national basis,  so  that  planes  can  utilize  the 
same  equipment  and  bands  everywhere.  And 
there's  the  question  of  allocations  for  interna- 
tional shortwave  broadcasting.  In  the  latter  in- 
stance, however,  there  must  be  determination 
of  our  national  policy — whether  there  should 
be  direct  or  relay  broadcasting  in  that  field. 

Thus,  the  allocations  for  the  broadcast  serv- 
ices appear  to  be  a  matter  not  of  international 
consideration  but  of  so-called  "regional"  con- 
cern, covering  North  and  possibly  South  Amer- 
ica. Whether  FM  or  television  or  both  should 
be  accommodated  below  100  mc  or  300  mc,  or 
above,  could  be  developed  at  a  Regional  con- 
ference— after  full  information  on  these  prop- 
agation phenomena  is  available. 

Radio  veterans  recall  the  1923  Hoover  Con- 
ferences, when  it  was  decided  to  establish  the 
broadcast  band  at  550  to  1500  kc.  It  developed 
that  the  longer  waves  below  550  kc  were  best 
suited  for  broadcasting.  There  are  proposals 
even  now  that  they  be  converted. 

Perhaps  the  answer  to  the  television  prob- 
lem, if  that  new  radio  dimension  is  to  get  un- 
derway promptly,  would  be  to  allocate  chan- 
nels in  pairs — one  in  the  lower  end  of  the  spec- 
trum and  another  "upstairs",  thus  permitting 
experimentation  in  both  and  affording  protec- 
tion to  the  experimenters  who  would  then  be 
assured  of  an  assignment  either  way  the  art 
might  develop. 

The  important  factor  now  is  to  avoid  a 
stampede  for  allocations  that  would  be  regret- 
ted. Let's  not  be  carried  away  by  the  zeal  or 
ambitions  of  the  regulators,  manufacturers, 
broadcasters,  inventors  or  scientists,  each  with 
a  particular  slant  or  an  axe  to  grind.  What's 
done  as  a  result  of  the  allocations  hearings 
can't  be  undone  overnight  or  perhaps  anytime 
in  the  forseeable  future.  It's  wise  to  make 
haste,  but  not  more  swiftly  than  is  prudent  or 
necessary. 


ROBERT  MORRIS  PIERCE 


WAR,  like  politics,  makes  strange  com- 
binations and  even  the  closest  friends 
of  R,  Morris  Pierce  are  having  a  diffi- 
cult time  sizing  up  a  mental  picture 
of  Morrie  in  the  front  lines — ^let  alone  com- 
mandeering a  convoy  of  tanks  to  take  an  ob- 
jective. For  those  who  know  Morrie  Pierce  know 
him  as  a  modest,  retiring  gentleman.  But  they 
also  know  him  as  one  of  the  top  engineers  in 
the  radio  lousiness — a  man  whose  work  and 
hobby  have  always  been  one  and  the  same — 
radio. 

So  the  exploits  of  Morrie  Pierce  in  this  war 
are  no  surprise  to  his  associates  at  WGAR 
where  he  served  as  chief  engineer  before  tak- 
ing a  leave  of  absence  in  February  1943  to 
become  chief  engineer  for  the  Psychological 
Warfare  Branch  of  OWL  He  has  since  been 
made  vice-president  in  charge  of  engineering 
for  the  Richards  stations,  WGAR  WJR  KMPC'. 

Born  in  Chicago  Dec.  17,  1906  Morrie  at- 
tended Cornell  College  in  Mt.  Vernon,  la.,  for 
two  years  and  later  took  two  more  years  of 
study  in  mathematics  and  electrical  engineer- 
ing at  Case  School  of  Applied  Science,  Cleve- 
land. 

Morrie  first  broke  into  radio  as  a  control 
engineer  of  WJAY  Cleveland  in  September 
1927  and  moved  the  following  year  to  WGHP 
Detroit  as  assistant  chief  engineer.  After  serv- 
ing on  the  engineering  staff  of  WJR  Detroit, 
Morrie  went  to  Cleveland  to  instal  and  become 
chief  engineer  for  the  radio  system  of  the 
Cleveland  police  department.  Late  in  1929  he 
became  chief  engineer  of  WJAY  and  one  year 
later  assumed  the  dual  position  of  chief  en- 
gineer and  station  manager  of  WWVA  Wheel- 
ing, W.  Va. 

About  this  time  G.  A.  Richards  began  ex- 
panding his  radio  interest  from  WJR  Detroit. 
He  sent  John  F.  Patt  and  Andrew  (Freddy) 
Friedenthal,  his  chief  engineer  at  WJR,  to 
Cleveland  to  open  WGAR.  When  the  station 
went  on  the  air  in  December  1930,  Pierce  went 
to  Cleveland  to  serve  as  assistant  chief  en- 
gineer. Eight  months  later  Friedenthal  re- 
turned to  Detroit  and  Pierce  was  elevated  io 
chief  engineer,  a  position  he  still  holds. 

Morrie  joined  OWI  in  February  1943  as 
chief  engineer  for  PWB  and  it  wasn't  many 
months  later  that  the  nation  first  began  to 
associate  his  name  with  outstanding  radio 
achievements.  In  North  Africa  he  conceived 
the  idea  of  broadcasting  terms  to  the  Italian 
Navy  on  the  international  distress  channel 
and  to  od  this  he  worked  one  night  for  14 
hours  revamping  an  old  commercial  transmit- 
ter to  operate  on  the  SOS  channel.  With  the 
invasion  of  Sicily  and  Italy,  Morrie  returned 

(Continued  on  page  U2) 
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From  Portland,  Oregon  to  Portland,  Maine 


. . .  for  United  War  Chest!  I 


Johnny  Carpenter,  KOIN,  lets  Northwest 
dialers  listen  in  on  Mayor  Riley's  phone 
challenge  to  Maine, 


Even  from  coast  to  coast,  a  telephone  call  isn't  worth 
$1,614,604.  But  when  Portland's  Mayor  Earl  Riley  (Oregon) 
challenged  City  Council 
Chairman  G.  A.  Harrison 
(Maine),  and  the  Oregon 
end  of  the  conversation 
went  out  over  KOIN,  the 
community's  response 
helped  put  the  United  War 
Chest  over  the  top.  The 
challenge,  initiated  by  ^ 
KOIN,  highlighted  the 
opening  week  of  the  re- 
cent campaign. 


•  It  takes  all  of  the  community  to  do  a 
community  job.  KOIN's  part  in  the  United 
War  Chest  drive: 

•  Five  major  half-hour  productions,  including  "The 
Fifth  Freedom". 

•  Production  for  United  War  Chest  kick-off  luncheon. 

•  Continuous  reminder  reports. 

•  The  challenge  to  Portland,  Maine. 

This  year's  campaign  was  the  most  successful 
in  local  history.  We  are  proud  of  our 
community's  response. 


FREE  &  PETERS,  Inc. 

National  Representatives 


KOIN 


PORTLAND 
OREGON 


IROADCASTING 
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Bu^alo's 
Greatest  Regional 
Coverage 


* 

IS 

NOW 

BUFFALO'S 

BLUE 

NETWORK 
STATION 

5000  WATTS  BY  DAY 
1000  WATTS  BY  NIGHT 


BUFFALO 
BROADCASTING 
CORPORATON 

RAMb  ttUILDING,.aUrFALb,;NEWr  YOtK 

Notional  Raprasentatjva  : 

FREf  &  ?^ll?.S.  INC. 


Stinson  Returns 

L.  W.  STINSON,  chief  engineer 
of  KVOO  Tulsa,  on  leave  for  eight 
months  on  special  assignment  for 
the  Overseas  Branch  of  OWI,  has 
returned  to  the  station.  In  the 
Italian  and  Mediterranean  the- 
atres, Mr.  Stinson  was  engaged  in 
technical  work  with  the  OWI.  His 
activities  in  that  area  brought  him 
into  frequent  contact  with  other 
broadcasters  now  serving  with  OWI 
or  the  various  armed  services. 
Among  these  were  Lt.  Hugh  Car- 
penter, Army  Signal  Coi'ps,  for- 
merly a  studio  engineer  with 
KVdO;  Charles  TopmiUer,  chief 
engineer  of  WCKY  Cincinnati, 
now  with  OWI;  Lt.  Ed  H.  Lock- 
wood,  Army  Signal  Corps,  former- 
ly on  the  technical  staff  of  WLW 
Cincinnati. 


FASCINATED  BY  four-time  dry 
fly  casting  national  champion,  (cen- 
ter) Frank  Steele,  WBBM  Chicago 
salesman,  are  (1)  Jim  Cruisinberry, 
WBBM-CBS  news  and  sports  edi- 
tor, and  (r)  J.  Kelly  Smith,  who  is 
WBBM  commercial  manager.  Steele 
won  his  latest  victory  for  the  Il- 
linois State  dry  fly  championship 
last  week.  He  holds  a  number  of 
world  records. 


Nope!  Specially 
when  you  can  set  up 
anMisten  tbWDAY! 


Every  survey,  every  poll  taken  around  Fargo  for 
years,  proves  that  listening  to  WD  AY  is  the 
favorite  diversion  of  Red  River  Valley  folks.  For 
dozens  and  dozens  of  miles  in  every  direction 
from  Fargo,  WDAY  is  practically  the  only  station 
that  gets  anything  even  approaching  a  big  fol- 
lowing. If  you  want  the  facts,  just  write  us  — 
or  ask  Free  6*  Peters! 


WDAY 


^     FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 


AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


I 

Our  Respects  to     t  ' 

Continued  from  page  UO)  ' 


to  Cleveland  but  the  story  of  thig 
great  radio  accomplishment  did, 
not  come  with  him.  For  in  the  mind 
of  Morrie  Pierce  this  was  a  job 
any  radio  engineer  could  do  and 
was  no  occasion  for  public  fanfare. 
Had  the  stoi-y  not  been  introduced 
as  testimony  before  a  House  com- 
mittee, it  might  never  have  been 
told. 

Last  January,  after  a  short  visit 
home,  Morrie  left  the  country 
again  for  England  to  become  chief 
engineer  of  continental  operations 
for  PWB  of  OWI,  serving  under 
William  Paley,  CBS  chief. 

After  D-Day,  Morrie  moved  into 
France,  supervised  the  installatior; 
of  the  first  free  radio  in  France 
at  Cherbourg  and  has  been  in  the 
front  line — often  ahead  of  them  — 
ever  since. 

On  Oct.  16,  UP  carried  the  story 
of  the  latest  escapade  of  the  amaz- 
ing Morrie — the  capture  of  Radio 
Luxembourg.  Alert  to  the  propa- 
ganda value  of  the  station,  Morrie 
went  to  the  commanding  general, 
requesting  a  number  of  tanks  to 
take  the  station  before  its  destruc- 
tion by  the  Nazis.  His  "army"  took 
the  station,  one  of  the  most  power- 
ful in  Europe,  which  brought  a 
commendation  from  Col.  C.  E. 
Powell,  on  behalf  of  the  12th  Army 
Group  for  Pierce's  "very  efficient 
prompt  and  vigorous  action  in  the 
capture  of  Radio  Luxembourg  .  .  ." 

Every  time  Morrie  goes  away 
his  friends  look  for  another  Pierce  J 
miracle  in  radio.  Where  the  next 
one  will  be  is  purely  for  the  crystal 
gazers.  In  the  meantime  his  asso- 
ciates at  WGAR,  his  wdfe  Florence, 
and  three  children,  Patricia,  Vol 
R.  Morris  Jr.,  11,  and  William  7*1 
are  looking  forward  to  his  ex^a 
pected  return  this  month. 


Benny  Off  4  Minutes 

LINE  BREAK  between  Denver  and 
Hollywood  cut  4  minutes  and  10 
seconds  out  of  the  Jack  Benny 
broadcast  for  Lucky  Strike  Oct. 
29,  but  within  seconds  following  th« 
interruption  an  explanation  of  line 
ti-ouble  was  broadcast,  keeping  tele- 
phone calls  to  stations  at  a  mini- 
mum. 


"Maybe  you  could  tell  me  th< 
name  of  the  guy  who  insisted  ot 
listening  to  WFDF  Flint." 
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Neiv  Salt  Lake  City  Regional  Granted; 
KDYL^  KGA  Petitions  Set  for  Hearing 


ACTING  WITH  almost  unpre- 
cedented speed,  the  FCC  last  Mon- 
day authorized  a  new  regional 
broadcast  station  for  Salt  Lake 
City  to  operate  on  910  kc  with  1,000 
w  fulltime.  Principals  are  Abrelia 
S.  Hinckley,  wife  of  Robert  H. 
Hinckley,  director  of  the  Office  of 
Contract  Settlement,  former  As- 
sistant Secretary  of  Commerce,  and 
until  recently  chairman  of  the  Civil 
Aeronautics  Authority ;  and  George 
C.  Hatch,  manager  of  KLO  Ogden, 
and  his  wife,  Wilda  Gene  Hatch. 

The  application  for  the  new  sta- 
tion had  been  filed  Sept.  20  and  was 
announced  in  a  formal  FCC  re- 
lease on  Sept.  25. 

The  a&tion  authorizes  the  second 
new  station  for  Salt  Lake  City 
within  the  past  few  weeks.  On  Sept. 
12  the  FCC  authorized  a  new  local 
station  to  operate  on  1400  kc  with 
250  w  unlimited  time  to  the  Granite 
District  Radio  Broadcasting  Co., 
approving  an  application  which  had 
been  pending  for  sometime  and  then 
I  reinstated. 

!       Has  Necessary  Equipment 

,  Mrs.  Hinckley  holds  50%  of  the 
new  Salt  Lake  City  Broadcasting 
Co.  interest,  while  Mr.  and  Mrs. 
Hatch  have  25%  each.  Mrs.  Hatch 
is  the  daughter  of  Abe  L.  Glass- 
man,  owner  of  KLO,  a  Mutual  out- 
let, and  according  to  the  applica- 
tion, the  new  Salt  Lake  station 

j  will  affiliate  with  the  same  network. 

A  week  before  the  grant,  an  ap- 
plication for  a  new  local  station  in 

'ISalt  Lake  City,  filed  by  the  Tele- 

"  gram  Publishing  Co.,  which  pub- 

I  Vandeventer  for  'Look' 

FRED  VANDEVETNTER,  news- 
caster of  WJR  Detroit  since  1942, 
Nov.  6  was  to  start  a  six-times 
weekly  quarter-hour  news  program 
at  11  p.m.  on  WOR  New  York,  re- 
placing Ed  Thorgersen,  who  has 
given  up  the  spot  to  devote  his  time 
to  other  interests.  Period  is  spon- 
sored by  Hoffman  Beverage  Co. 
:  and  Look  Magazine.  A  newspaper 
man  before  joining  the  Detroit  sta- 
tion, Mr.  Vandeventer  has  written 
for  Universal  Service  and  King 
iFeatures,  and  served  at  one  time  in 
ithe  AP  Detroit  bureau. 

Hooper  proves 
It's  a  Bull's-eye! 


A  Million  Pros- 
perous People  in 

Our  Primary  Plus   

a   Hooper  of  91.3%    by  Day  and 
80.4%  by  Nightl 

1000  WJHL  910 

Watts  Johnson  City  K.C. 
Tennessee 

EEPRESENTED    BY    HOWARD    WILSON  CO. 


lishes  the  Salt  Lake  City  Telegram, 
was  withdrawn  on  petition.  In  that 
case  also,  the  applicant  had  claimed 
to  have  in  his  possession  all  of  the 
necessary  equipment,  which  would 
comply  with  the  Jan.  26  "semi- 
freeze"  statement  of  policy  of  the 
FCC,  permitting  new  station  grants 
in  areas  where  need  for  service  is 
indicated  and  when  basic  equip- 
ment is  in  hand.  If  that  applica- 
tion had  not  been  withdrawn,  un- 
der established  procedures,  a  hear- 
ing on  the  need  for  additional  serv- 
ices in  Salt  Lake  City  would  have 
been  indicated. 

At  the  same  Oct.  30  session,  the 


FCC  designated  for  hearing  the  ap- 
plications of  KDYL  Salt  Lake  City 
and  KGA  Spokane  for  assignment 
on  the  880  kc  clear  channel,  on 
which  WABC  New  York,  CBS  key 
station,  is  the  dominant  outlet.  By 
granting  the  Hinckley-Hatch  appli- 
cation, however,  a  grant  to  KDYL 
technically  would  be  precluded,  be- 
cause of  lack  of  adequate  frequen- 
cy clearance  in  the  same  area,  in 
view  of  the  proximity  of  880  kcj 
to  the  910  kc  frequency.  A  mini-j 
mum  of  40  kc  tolerance  is  rec-; 
ognized  under  regulations  of  the 
FCC. 

KDYL  seeks  a  shift  in  frequency 
from  1320  to  the  880  kc  channel, 
while  KGA  wants  to  shift  from  1510 
to  the  same  frequency. 


BEAUMONT  MEANS  BUSINESS! 


Oil  Refineries 

POST-WAR   AND    POST- NOW 


The  oil  refining  industry  that  has  long  created 
wealth  in  the  Sabine  area  tvhich  surrounds 
Beaumont  has  grown  to  gigantic  proportions. 
But  oil  refining  is  only  one  of  the  many  im- 
portant industries  which  make  this  area  a  fruit- 
ful market.  Among  these  are  shipyards,  steel 
and  iron  works,  synthetic  rubber  plants,  rice 
mills  and  canneries — all  geared  for  war  today 
.  .  .  preparing  for  peace  tomorrow. 

KFDM  is  the  major  network  station  which 
really  gives  you  coverage  and  penetration  of 
the  rich  Sabine  area.  Located  in  Beaumont, 
one  of  America's  fastest  growing  cities,  KFDM 
offers  you  a  Hooper-authenticated  listening  au- 
dience  such  as  no  other  station  enjoys  in  this 
market.  Ask  for  the  facts  today. 


Represented  by  Howard  H.  Wilson  Company 


B  E  A  U  M  O  N  TV 


BLUE  NETWORK,560  K.C,  l.OOOWATTS 


SERVING  THE 
MAGNETIZED 
SABINE  AREA 


♦♦Magnetized  .  .  .  drawing  people  and  industries  from  other  tectiftwt! 


BUFFALO 
BROADCASTING 
CORPORATION 


RANQ  BUILDING,  BUFFALO,  NEW  YORK 

Notional  Represenlolive: 

FREE  &  PETERS,  INC. 
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A  NOONTIME 
FAVORITE  IN 
LINCOLN,  NEBR. 


AVAILABLE 
FOR 
SPONSORSHIP 

ON 

KFOR 

LINCOLN,  NEBR. 
12:00  Noon  to  12:15 

Represented  by 
Edward  Retry  Co.,  Inc. 


KFOR 


''Hebraska's  p  - jj  LINCOLN 
Capital  City  \     \  Nebraska 
Station"  JJ^ 


Blue  and  Mutual  Networks 


Paga  44    •    November  6,  1944 


NOTES 


PAUL  BELAIRE,  former  manager  of  the 
Boston  sales  office  of  WOR  New  York  for 
eight  years,  has  been  named  commercial 
manager  of  WCOP  Boston. 

HARRY  F.  ALBRECHT,  for  the  past  two 
years  a  member  of  the  WAAF  Chicago 
sales  staff,  has  been  named  account  execu- 
tive of  WLW  Cincinnati  in  the  station's 
Chicago  office.  Mr.  Albrecht  replaces  HER- 
BERT FLAIG,  who  heads  the  Atlanta  WLW 
office  [Broadcasting,  Oct.  30]. 

ROBERT  FELSENTHAL,  merchandising 
executive  for  Sears  Roebuck  &  Co.,  and 
Sears  International  before  joining  RCA 
in  1942,  has  been  named  manager  of  the 
radio,  phonograph  and  appliances  division 
of  the  international  department  of  RCA 
Victor  Division,  RCA.  HUBERT  H.  KRO- 
NEN, former  RCA  Victor  regional  man- 
ager, is  sales  manager.  J.  A.  MIGUEL  has 
been  named  general  manager  of  RCA  Vic- 
tor Mexicana,  Mexico  City,  succeeding  H. 
R.  MAAG,  transferred  to  RCA's  domestic 
regional  sales,  and  J.  M.  KERBEY,  for- 
mer vice-president  of  the  Argentine  sub- 
sidiary company,  has  become  manager  of 
international  accounts  and  finances  at  RCA 
Victor  Camden  headquarters. 

WILBUR  STARK,  released  from  the  armed 
forces,  has  returned  to  the  commercial  staff 
of  WMCA  New  York. 

FRED  BECKER,  Blue  Pacific  Coast  man- 
ager of  spot  sales,  has  resigned. 

RALPH  TAYLOR,  Hollywood  sales  promo- 
tion manager  of  CBS  Pacific  stations,  is  in 
New  York. 

BURRIDGE  D.  BUTLER,  president  of 
WLS  Chicago,  has  left  Chicago  on  his  an- 
nual trip  to  Arizona  where  he  operates  the 
Arizona  Network. 

JAMES  M.  LeGATE,  general  manager  of 
WIOD  Miami,  has  been  appointed  a  mem- 
ber of  the  program  committee  of  the  Miami 
Rotary  Club. 


OTIS  WILLIAMS,  salesman  of  WOR  New 
York,  transfered  to  Mutual,  parent  net- 
work, on  Nov.  1  as  a  member  of  the  sales 
department.  Mr.  Williams  was  with  Mc- 
Graw-Hill Publishing  Co.,  New  York, 
before  joining  WOR. 

WILFRED  ROBERTS,  assistant  director 
of  the  radio  division  of  the  CIAA  in  New 
York,  who  left  with  JOHN  W.  G.  OGIL- 
VIE,  radio  chief,  for  Rio  de  Janeiro  Oct.  8, 
is  expected  back  in  the  U.  S.  with  Mr. 
Ogilvie  Nov.  7. 

MAE  BOHANNON,  secretary  to  JOHN 
CREUTZ,  chief  of  the  domestic  and  foreign 
branch,  WPB  Radio  &  Radar  Division  since 
Dec.  7,  1942,  was  married  Oct.  21  to  CPL. 
W.  J.  WILLIAMS  of  the  Army's  telephone 
communications  corps. 

DR.  W.  L.  EVERITT,  electronics  authority, 
has  been  appointed  professor  and  head  of 
the  department  of  electrical  engineering 
at  the  U.  of  Illinois,  President  ARTHUR 
CUTTS  WILLARD  announced.  Dr.  Everett 
will  not  take  up  his  duties  at  the  university 
however,  until  the  end  of  the  war.  He  was 
granted  an  automatic  leave  of  absence  to 
continue  the  direction  of  important  re- 
search for  the  Army  at  Washington  which 
he  has  been  doing  since  early  1942. 

JACK  ZINSELMEIER,  formerly  in  charge 
of  drug  trade  extension  work  at  WLW 
Cincinnati,  has  been  appointed  director  of 
drug  trade  relations,  replacing  RALPH  E. 
VISCONTI,  now  a  lieutenant  (jg)  in  the 
Navy. 

A.  INMAN  MARSHALL,  JR.,  former  sales- 
man of  WSYR  Syracuse,  has  been  pro- 
moted to  a  captain  in  the  Army  Air  Force. 
He  has  been  serving  in  the  New  Guinea 
theatre  of  operations  since  1943.  He  is  a 
nephew  of  MRS.  H.  C.  WILDER  and  lived 
with  COL.  and  Mrs.  Wilder  before  enter- 
ing thg  service. 

CHRISTINE  MITCHELL,  formerly  with 
North  American  Aircraft,  Kansas  City, 
has  joined  John  Pearson  Co.,  station  repre- 
sentative in  new  offices  located  at  1112 
Dierks   BIdg.,    Kansas   City,  Mo. 

KAY  FISHER,  a  member  of  the  sales  staff 
of  John  Pearson  &  Co.,  Chicago,  is  recu- 
perating from  a  minor  operation  at  the 
Augustana  Hospital,  Chicago. 

NATHAN  L.  SILBERBERG,  former  asso- 
ciate director  of  American  Forum  of  the 
Air,  MBS  Sunday  evening  program,  has 
moved  his  Washington  law  offices  to  812 
F  St.  N.W.  He  is  a  member  of  the  District 
of  Columbia  and  New  York  Bars. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


\  . 

Ebensburg  |     ■  *  Gallitzin  ^  ALTQONA  # 

f„       •  Cresson  ,  ^ 

\  / 

^       ^         Hollidaysburg  •  ^ 


WFBG 


Portage  • 


\  Davidsville 

^  Windber  ^ 


^  ^  Roaring  Spring 

BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


NaHonal  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 
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KASA,  KGY  Shifts 

CONSENT  was  granted  by  the 
FCC  last  week  to  assignment  of  li- 
cense of  KASA  Elk  City,  Okla. 
from  E.  M.  Woody,  sole  owner,  to 
the  Southwest  Broadcasting  Co.  for 
$11,250.  Quarter  interest  in  South- 
west Broadcasting  is  held  by  Lonnie 
J.  Preston,  president  and  director, 
representative  of  KGNC  Amarillo, 
Tex.  Half  interest  is  held  by  Hoyt 
Houck,  vice-president  and  director. 
Walter  G.  Russell,  secretary  and 
director,  holds  remaining  interest. 
At  the  same  action  tTie  Commission 
granted  shift  of  KGY  Olympia, 
Wash,  from  a  corporation  to  an  in- 
dividual, Tom  Olsen,  who  is  sole 
owner. 


KIUL  to  MBS 

KIUL  Garden  City,  Kan.,  joined 
MBS  Nov.  1  as  the  network's  246th 
station.  On  the  same  date  KIUL 
increased  its  power  from  100  to 
250  w,  on  1240  kc. 


LT.  CHARLES  J.  GILCHREST,  USNR. 
former  director  of  news  and  special  events 
of  WBZ-WB.ZA  Boston,  and  afterward 
chief  of  the  radio  section  of  the  Treasury's 
War  Savings  Staff,  last  week  reported 
for  temporary  duty  at  the  Navy's  Bureau 
of  Aeronautics,  information  service,  Wash- 
ington. He  recently  returned  after  20 
months  in  the  Pacific  War  Theatre,  during 
which  time  he  was  executive  officer  of  an 
amphibious    landing  force. 

BEN  MORRIS  has  been  appointed  promo- 
tion manager  for  Electronic  Industries  and 
Radio  &  Television  Retailing.  He  will  also 
direct  market  research  and  copy  service. 

MAJ.  ROBERT  M.  SAMPSON,  former 
sales  manager  of  KWK  St.  Louis,  has  been 
transferred  from  a  Texas  training  base  to 
staff  duty  at  Army  Ground  Forces  head- 
quarters in  Washington.  He  has  been  in 
the  Army  Field  Artillery,  for  two  years. 

LEROY  A.  WILSON  former  commercial 
division  assistant  vice-president,  was  elected 
vice-president  in  charge  of  business  re- 
search and  Bell  System  revenue  require- 
ment studies  of  the  American  Telephone 
and  Telegraph  Co.  Mr.  Wilson  joined  the 
company  in  1922  in  the  traffic  department 
of  the  Indiana  Bell  Telephone  Co. 


Faurie  Named 

GEORGES  FAURIE,  formerly  of 
Delco  Appliance  Division  of  Gen- 
eral Motors,  has  been  named  man- 
ager of  advertising  and  sales  pro- 
motion of  the  new  Radio  Receiver 
Division  of  Westinghouse  E.  &  M. 
Co.,  according  to  Harold  B.  Donley, 
division  manager.  He  has  been  in 
the  radio  and  appliance  merchan- 
dising field  17  years.  Paul  H.  Eck- 
stein, formerly  sales  promotion 
manager  of  Stewart-Warner  Corp., 
has  been  ^  named  assistant  sales 
manager  and  J.  N.  VanDeman  has 
been  promoted  to  manager  of  the 
Middle  Atlantic  District. 


NO  OTHER 
STATION  CLAIMS 
WBOC'S  FULL 
PRIMARY  AREA 


JOHN  W-  DOWNINO,  Pws. 
CHARUS  J.  TRUITT.  Mgr. 

RADIO  PARK*  SALISBURY, MD. 

MUTUAL  BROADCASTING  SYSTEM 
MARYLAND  COVERAGE  NETWORK 
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...so  does  Sunrise  Salute 


The  home  life  of  those  Nelsons  (Ozzie  and  Harriet) 
has  aU  the  privacy  of  a  railroad  station  Sunday 
nights  when  this  new  comedy  team  broadcasts  The 
Adventures  of  Ozzie  and  Harriet  coast-to-coast  over 
CBS.  Like  a  score  of  other  national  headliners,  it 
orginates  in  the  studios  of  KNX. 

Bandleader  Ozzie  and  his  singing  spouse,  Harriet, 
have  brought  a  refreshing  new  note  to  the  air.  Their 
bright  dialogue— Harriet's  songs,  Ozzie's  suave  music,, 
the  smooth  supporting  cast  — all  these  are  blended 
behind-the-scenes  by  unsurpassed  KNX  facilities. 
The  Adventures  of  Ozzie  and  Harriet  has  the  same 
flawless  network  production  that  polishes  every  trans- 
continental show  originating  at  CBS-in-HoUywood. 

But  the  best  KNX  production  skill,  the  finest  KNX 
technical  facilities  aren't"heldout"f  ornationwide  pro- 
grams. You'll  hear  the  same  stamp  of  quality  on  KNX 
local  shows,  presented  only  for  Southern  California 
listeners.  And  any  advertiser  can  command  them. 

Take  Sunrise  Salute.  It's  a  Hve,  wake-you-up  show. 
Burritt  Wheeler,  emcee.  A  tenor,  a  pop  singer,  a  trio 


and  an  orchestra  —  all  performers  of  best  nighttime 
caliber— at  6: 15  in  the  morning.  Wheeler's  basement- 
to-attic  hints  for  housewives,  his  impromptu  philos- 
ophy, the  smooth  production  that  best  blends  words 
and  music— these  all  make  plenty  of  listening  friends. 
(Friends  buy  sponsors' products.) 

Some  nimble  advertiser  can  sign  up  a  participa- 
tion now  on  Sunrise  Salute.  With  it,  he'll  get  a  large 
audience  and  a  program  built  to  those  same  high 
standards  of  network  radio  that  keep  KNX  one  of 
the  nation's  outstanding  producers  of  outstanding 
programs.  A  call  to  us  or  Radio  Sales  puts  KNX 
showmanship  to  work  for  you. 


Represented 
by  Radio  Sales, 
the  SPOT 
Broadcasting 
Division  of  CBS 


COLUMBIA  OWNED 


Columbia's  Station  for  All  Southern  California 


A  NIGHTMARE? 


We  think  it  is !  But  it's  the  concep- 
tion some  self-styled  "farm  editors" 
have  of  how  the  Iowa  farmer  goes 
to  market.  Otherwise  they  would 
not  pull  nightclub  gags  between 
jive  records  on  their  "farm  pro- 
grams". They'd  learn  the  difference 
between  a  shoat  and  a  ewe;  they 
would  know  that  the  AAA  is  not  the 
American  Automobile  Association! 

The  Iowa  farmer  does  sow  oats — 
for  he  will  harvest  147,150,000 
bushels  this  year.  He'll  also  harvest 
589,992,000  bushels  of  corn— 37,- 
314,000  bushels  of  soy  beans — will 
top  the  $7,672.00  average  income 
he  made  in  1943. 

To  reach  America's  No.  1  farmer, 
use  the  No.  1  Farm  Station.  No 
other  station  in  this  area  gets  more 
than  half  the  listener  mail  KMA 
gets  every  year.  No  other  station  in 
this  No.  1  Farm  Market  is  a  full- 
time  farm  station.  Therefore  it's 
only  good  business  to  use  KMA. 
But  call  us — or  Free  &  Peters — for 
your  availabilities  now,  please. 
Schedules  are  crowded — but  you'll 
find  us  very  cooperative ! 


KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  iVo.  1  Farm  Market 

152  COUNTIES 
mm  SHENANDOAH,  lA. 


BEWNP 


FRANK  EDWARDS,  former  Mutual  com- 
mentator, has  joined  the  news  department 
of  WIBC  Indianapolis,  where  he  will  de- 
liver two  news  commentaries  nightly.  In 
addition,  Mr.  Edwards  plans  to  tour  the 
state  and  lecture  at  schools  and  service 
clubs. 

ERNIE  SAUNDERS,  former  sports  direc- 
tor of  WGKV  Charleston,  has  been  ap- 
pointed musical  director  for  the  station. 

TOM  MOOREHEAD,  sports  director  of 
WFIL  Philadelphia,  has  returned  to  his 
duties  after  recovering  from  a  throat  in- 
fection. 

JOAN  KESSLER  is  the  newest  addition 
to  the  program  department  staff  of  KYW 
Philadelphia. 

HERBERT  RUDOLPH,  announcer  of 
WGES  Chicago,  has  been  appointed  acting 
program  manager  of  the  station,  replacing 
ROBERT  MILLER  who  recently  joined 
WSBC  Chicago  as  general  manager. 

GAIL  McCOSH,  member  of  the  program 
department  of  the  Blue  Network  central  di- 
vision has  been  appointed  assistant  con- 
tinuity editor,  succeeding  CHRIS  FORD, 
appointed  continuity  editor. 
JAN  FRANKEL,  formerly  engaged  in  re- 
search studies  for  Psychological  Corp.,  New 
York,  has  joined  WIND  Chicago  as  sales 
researcher. 

FRED  VanDEVENTER,  member  of  the 
news  staff  of  WJR  Detroit  for  the  past 
two  years,  has  joined  WOR  New  York. 

LT.  JOHN  DENMAN,  who  is  being  re- 
turned to  inactive  status  because  of  in- 
juries received  in  the  Central  Pacific  theatre 
of  war,  and  former  news  editor  and  special 
events  director  of  WTJS  Jackson,  Tenn., 
has  been  added  to  the  news  staff  of  WJR 
Detroit. 

WILLIAM  WAITE,  released  from  the 
Army,  has  joined  KFI  Los  Angeles  as  an- 


nouncer. 


TED  BENTLEY,  Hollywood  announcer,  and 
KATHERINNE  SIRE  music  librarian  of 
KECA  Los  Angeles,  have  announced  their 
engagement.  Wedding  is  scheduled  for  early 
September. 

WILLIAM  J.  ANDREWS,  with  the  Ferry- 
ing Division,  Air  Transport  Command,  has 
rejoined  NBC  Hollywood  as  assistant  man- 
ager of  NBC  Radio  Recording  Division. 
He  was  manager  of  NBC  Hollywood  guest 
relations  department  before  joining  the 
service. 

DALE  CLARK,  former  chief  of  the  AP 
in  Atlanta,  has  been  named  news  editor 
of  WAGA  Atlanta. 

MARVIN  BURICK,  announcer  of  WIOD 
Miami,  has  been  inducted  into  the  Army. 
New  additions  to  the  WIOD  announcing 
staff  are  JOHN  GUNN  and  ROBERT  ST. 
LAWRENCE. 

GENEVIEVE  McCARTHY  of  the  program 
department  of  WFBL  Syracuse  is  recuper- 
ating from  an  appendectomy  at  the  Uni- 
versity Hospital. 

MURRAY  BOGGS,  formerly  with  KVI  and 
KMO  Tacoma,  Wash.,  has  been  added  to 
the  announcing  staff  of  KIRO  Seattle. 
TOM  CARNEGIE,  former  sports  commen- 
tator, has  been  appointed  public  service 
director  of  WOWO  Ft.  Wayne,  Ind. 
LT.  JAMES  O.  HARDIN  Jr.,  USMCR, 
former  announcer  and  promotion  man  with 
WSB  and  WATL  Atlanta,  and  first  man  to 
do  Marine  battle  broadcast  recordings,  has 
graduated  from  Officer  Candidate  School, 
Quantico,  Va.,  as  second  lieutenant. 

DOUG  MANNING,  new  to  radio,  has  been 
added  to  the  staff  of  CKNX  Wingham,  Ont. 

RALPH  MONTGOMERY,  former  actor  and 
director  of  WDBO  Orlando,  Fla.,  has  joined 
KOIL  Omaha,  as  announcer. 

GIBSON  JACKSON  has  been  appointed 
program  production  manager  of  WSAV 
Savannah  and  FRANCIS  HARDEN  has 
been  named  chief  announcer. 

SGT.  MEL  ALLEN,  a  member  of  the  CBS 
sports  staff  and  freelance  sportscaster  be- 
fore entering  the  Army,  has  been  trans- 
ferred from  Ft.  Benning,  Ga.  to  the 
Armed  Forces  Radio  Headquarters,  New 
York,  where  he  is  airing  sports  programs 
overseas   via  shortwave. 

BOB  ARDREY  has  been  appointed  pro- 
gram director  and  announcer  of  WFIG 
Sumter,  S.  C.  New  to  the  announcing 
staff  is  SY  PAGET. 
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McClure  Back  at  WOAI 

KEN  McCLURE  has  returned  to 
WOAI  San  Antonio  as  chief  of  the 
newsroom  he  installed  there  in 
1935.  He  will  also  do  a  nightly 
commentary  and  handle  public  re- 
lations for  the  station.  Mr.  Mc- 
Clure spent  the  last  three  years 
during  which  he  was  separated 
from  WOAI,  in  radio  and  public 
relations  work  in  North  Texas  and 
during  part  of  last  year  made  a 
trip  to  England  and  the  ETO. 


CAPT.  T.  M.  HARCOURT,  retired  RAF 
officer  and  holder  of  the  DSO  and  DFC, 
has  joined  WJLS  Beckley,  W.  Va.  as  pro- 
gram  and   production  director. 

FRANCES  NEWELL,  KGVO  Missoula, 
Mont,  announcer,  has  resigned  to  con- 
tinue studying  for  a  law  degree  at  Berkeley, 
Cal.  PHILIP  STANLEY  and  JOHN  Mc- 
CAULEY  have  been  added  to  the  KGVO 
announcing  staff.  SIDNEY  McSLOY  Jr., 
announcer,  is  still  in  the  hospital  recuper- 
ating from  osteomyelitis. 

HILLIARD  GATES,  former  WOWO  Fort 
Wayne  sportscaster,  just  released  from 
the  Army,  has  returned  to  the  station. 

JAMES  E.  HAND  ,  has  joined  WING 
Dayton  as  continuity  writer. 

MATTHEW  HALTON,  Canadian  Broad- 
casting Corp.  war  correspondent,  has  re- 
turned to  Canada  from  the  European  battle- 
front  to  make  a  trans-Canada  tour  in  sup- 
port of  the  7th  Canadian  Victory  Loan 
drive. 

ROBERT  E.  LEE  MOORE,  Trans-Radio 
European  war  correspondent,  has  returned 
to  this  country  for  a  short  period  but  will 
return  soon  to  his  post  on  the  European 
battlefront. 

JOHN  KELLY,  news  editor  for  WIP  Phila- 
delphia, has  been  promoted  to  director  of 
special  events  and  publicity  for  the  sta- 
tion. He  succeeds  RALPH  H.  MINTON, 
who  remains  to  handle  audience  and  busi- 
ness promotion. 

ALFRED  (Dinny)  DINSDALE,  former 
commercial  manager  and  news  analyst  of 
WATN  Watertown,  N.  Y.,  has  joined 
WAGE   Syracuse  as   production  manager. 

JANICE  HENSTRIDGE  has  joined  WPEN 
Philadelphia  as  traffic  manager. 

JACK  BENNETT,  formerly  of  KARK  Lit- 
tle Rock,  KWOS  Jefferson  City,  Mo.  and 
WTMV  East  St.  Louis,  111.,  has  been  added 
to  the  announcing  and  writing  staff  of 
KWK  St.  Louis. 

JOHN  L.  STONE,  continuity  editor  of 
WRVA  Richmond,  Va.,  for  the  past  eight 
months  on  leave  with  the  OWI  in  Lon- 
don, has  returned  to  the  station. 

LESLIE  BALOGH  BAIN,  news  commen- 
tator of  WIOD  Miami,  accredited  by  the 
War  Dept.  as  an  overseas  correspondent, 
has  now  arrived  in  the  Italian  theatre, 
where  he  will  be  stationed.  Last  May  Mr. 
Bain  had  a  two-weeks  observation  tour 
overseas  as  an  accredited  Navy  correspon- 
dent. 

BILL  FREDERICKS  has  resigned  from 
the  announcing  staff  of  WINN  Louisville 
because  of  ill  health  and  is  succeeded  by 
RALPH  STEVENS,  formerly  of  WAOV 
Vincennes,  Ind.  Both  are  veterans  of 
World  War  II. 


Wollonal  Sales  RepretentoKvei  •  SPOT  SALES,  INC.,  New  York  •  Chicago  •  San  FronciKO 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


JOE  WEED  a:  CO. 
350  Madison  Avenue,  New  York 
Representatives 
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Radio  Station  WOW  covers  the  western  third  of  Iowa; 
the  eastern  two-thirds  of  Nebraska;  half  of  So.  Dakota 
and  rich  areas  of  Minnesota.  Kansas  and  Missouri 
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PETER  BRADLEY,  formerly  of  WAIT  Chi- 
cago, has  joined  the  announcing  staff  of 
WSBC  Chicago. 

CHARLES  LaFORCE,  announcer,  formerly 
of  WEMP  Milwaukee,  has  joined  WAIT 
Chicago. 

PAUL  CLARK  is  the  new  night  news  editor 
at  WIP  Philadelphia. 

LESLIE  C.  FITZGERALD,  formerly  on  the 
announcing  staff  of  WFDF  Flint,  Mich., 
has  joined  WOV  New  York.  Mr.  Fitzgerald, 
wounded  in  the  South  Pacific,  was  recently 
discharged  from  the  Army. 

JOHN  S.  PEACH,  flight  lieutenant,  RCAF, 
formerly  of  CBR  Vancouver  and  CBC  war 
correspondent,  has  returned  to  England 
after  some  months  in  Canada.  He  will 
join  the  North  American  service  of  the 
BBC  in  London,  where  he  previously  was 
head  of  the  RCAF  radio  public  relations 
section. 

,ISOBEL  MIDMORE,  continuity  editor  of 
CKWX  Vancouver,  is  teaching  radio  script- 
writing  at  night  school  this  season,  her 
second  as  an  instructor  on  this  subject. 
CHARLES  B.  H.  VAILL,  former  audience 
promotion  manager  of  WEAF  New  York, 
has  been  appointed  promotion  manager. 
He  will  coordinate  both  sales  and  audience 
promotion  activities  of  WEAF.  ROY  C. 
PORTEOUS,  who  has  been  handling  pro- 
motion in  the  spot  sales  department,  will 
assist  Mr.  Vaill.  ANITA  CLEARY,  with 
the  promotion  department  of  WEAF  since 
1942,  has  been  appointed  assistant  produc- 
tion manager  of  the  promotion  depart- 
ment, replacing  HAROLD  BISSON  who 
resigned  to  join  McCann-Erickson,  New 
York. 

WALT  FRAMER,  former  freelance  writer 
and  producer,  has  joined  WAAT  Newark 
as  audience  promotion  manager. 
ROBERT  J.  RICHARDSON  Jr.  has  been 
appointed  director  of  public  relations  of 
KWK  St.  Louis.  Mr.  Richardson  has  been 
with  the  station  for  10  years. 

LARRY  PAYNE,  announcer  at  WJR  De- 
troit, is  instructing  at  Wayne  U.  in  gen- 
eral radio  along  with  FRANK  (Bud) 
MITCHELL,  WJR  director  of  operations, 
who  continues  to  teach  radio  speech. 
ROBERT  DONOVAN  in  radio  since  1930, 
formerly  with  KHJ  and  KNX  Los  Angeles 
and  KFR  Fresno,  has  been  named  sports 
and  special  events  announcer  at  KALE 
Portland,  Ore. 

PEGGY  BYRNE,  formerly  in  the  publicity 
department  of  WBBM  Chicago,  has  joined 
WLIB  Brooklyn  as  publicity  director. 
TOM  HOLBROOK,  announcer  of  WWL 
New  Orleans,  is  the  father  of  a  boy. 
GERALDINE  FOSTER  has  been  named 
exploitation  director  of  Mutual,  succeeding 
GEORGE  LEWIS,  who  last  week  became 
director  of  public  relations  and  special 
events  of  WHN  New  York.  Miss  Foster,  was 
formerly  associated  with  ELEANOR  LAM- 
BERT, New  York,  publicist. 
PAUL  FORREST,  former  account  execu- 
tive of  Homer  Griffith  Co.,  Hollywood, 
station  representative,  has  joined  CBS 
Hollywood  as  sales  merchandising  man- 
ager for  Columbia  Pacific  Network.  He 
replaces  JACK  O'MARA,  who  resigned  to 
become  Blue  western  division  sales  pro- 
motion manager.  RAY  WILSON,  discharged 
from  the  Army  and  former  announcer- 
writer  of  KGKB  Tyler,  Tex.,  has  joined 
CBS  Hollywood  as  director  of  trade  news 
division.  He  replaces  JAC  WILLEN,  who 
resigned  to  open  his  own  publicity  office. 
NICK  DRAKELICH,  announcer  of  KMJ 
Fresno,  Cal.,  has  joined  the  Navy. 
JOHN  BUEY  has  joined  the  announcing 
staff  of  WHEB  Portsmouth,  N.  H.  BOB 
ATHEARN,  announcer,  has  been  appointed 
musical  director. 

RICHARD  DAVIS,  former  policy  reader 
in  NBC's  script  division,  has  been  assigned 
to   the  division's  writing  staff. 

CHAPMAN  ROLLINS,  former  announcer 
of  KPHO  Phoenix,  Ariz,  and  now  with 
the  Army,  and  HELEN  HOAG,  KFI  Los 
Angeles  secretary,  were  married  in  Los 
Angeles  Oct.  14. 

GEORGE  T.  CASE,  assistant  program  di- 
rector of  WBBM  Chicago,  is  recuperating 
at  St.  Francis  Hospital,  Evanston,  from 
an  appendectomy. 


WHLN  to  MBS 

WHLN  Harlan,  Ky.  will  start  op- 
erations as  a  Mutual  affiliate  as 
soon  as  line  facilities  have  been 
completed.  Station  is  operated  on 
1930  kc  with  250  w  by  Blanfox 
Radio  Go.  Inc. 


WYTHE  AVALKBR,  New  York,  has 
been  appointed  exclusive  national  rep- 
resentative by  KFPY  Spokane,  oper- 
ntiiiK  with  5,000  w  on  920  kc. 


WEEI— WHAT  an  anniversary!  These  13  members  of  the  staff  of  WEEI 
Boston  have  been  with  the  station  15  years.  Celebrating  their  service  and 
WEEI's  20th  Anniversary  are  (1  to  r,  front  row)  :  Nan  Howard,  sales 
representative;  Florence  Mitchell,  secretary;  Harold  E.  Fellows,  general 
manager;  Frances  McLaughlin,  general  service  manager;  Dorothy  Frank- 
lin, secretary;  Caroline  Cabot,  director  of  WEEI's  shopping  service.  Back 
row:  Engineers  John  Buttrick,  Fred  Lange,  Ralph  Mathewson,  Ralph 
Cowie;  Carlton  Dickerman,  announcer;  William  Rule,  engineer;  E.  B. 
Rideout,  weatherman.  Group  totals  208  years  of  service  with  station. 


NAFE  Uses  Radio 

MORE  than  200  women  commen- 
tators throughout  the  country  are 
cooperating  with  the  Nonpartisan 
Assn.  for  Franchise  Education, 
New  York,  in  its  campaign  to  "get 
out  the  vote,"  by  carrying  spots 
urging  listeners,  especially  women 
voters,  to  go  to  the  polls  Nov.  7, 
according  to  Randolph  Feltus,  ex- 
ecutive director  of  the  organiza- 
tin.  Register-and-vote  appeals  have 
been  carried  during  140  network 
shows,  he  reported.  The  associa- 
tion has  been  circulating  tran- 
scribed spots.  "Radio  has  been  very 
cooperative  and  effective  in  getting 
people  to  exercise  their  basic  ob- 
ligations as  citizens."  Mr.  Feltus 
said,  stating  that  pledges  of  co- 
operation were  being  received  daily 
from  station  directors. 


RCM  Video  Plans 

RCM  PRODUCTIONS,  Hollywood 
producers  of  "Soundies",  with  a 
stock  reserve  of  product  which  can 
be  used  for  telecasting,  is  now 
shooting  subjects  with  video  in 
mind.  Ben  Hersch,  president  of 
RCM  which  produces  for  Mills 
Panoram  boxes,  in  late  October  re-, 
vealed  that  with  completion  of  20 
new  coin-in-slot  films  currently  in 
production,  his  firm  will  have  an 
inventory  of  more  than  400  short 
reels  available.  All  are  shot  for 
small  screen  and  feature  scores  of 
name  bands,  singers,  dancers  and 
other  entertainers. 
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KPRO  POLICY  GROUP 
HEARS   MISS  LEWIS 

FIRST  fall  meeting  of  the  KPRO 
Riverside,  Gal.,  Community  Radio 
Program  Policy  Committee  was  ad- 
dressed bj'  Dorothy  Lewis  from 
New  York,  Coordinator  of  Listener 
Activities  for  the  National  Assn. 
of  Broadcasters,  Wash.,  D.  C,  who 
spoke  of  the  unusual  opportunities 
radio  offers  for  civic  and  education- 
al- programs. 

Originated  by  W.  L.  Gleason, 
president  of  the  Broadcasting  Corp. 
of  America,  to  assist  KPRO  in  plan- 
ning effective  public  service  pro- 
grams, the  Committee  consists  of 
15  people  headed  by  the  City  Super- 
intendent of  Schools  who  were  elect- 
ed by  popular  vote  of  the  citizens 
of  the  community. 

Representing  KPRO  at  the  lunch- 
eon were  Mr.  Gleason,  Gene  Wil- 
liams, commercial  manager,  Mrs. 
June  Vaccaro  and  Mrs.  Mildred 
Thome. 


NBC  Home  Series 

NBC  UNIVERSITY  of  the  Air  on 
Nov.  18  starts  its  fourth  weekly  half- 
hour  series,  Home  Is  What  You  Make 
It,  Sat.  9-9  :30  a.m.  New  course,  devot- 
ed to  the  elements  that  make  up  a  suc- 
cessful home  life,  will  be  presented  in 
cooperation  with  the  network  and  the 
General  Federation  of  Women's  Clubs, 
the  American  Home  Economics  Assn. 
and  the  National  Congress  of  Parents 
and  Teachers.  News,  dramatizations, 
music  and  talks  by  noted  experts  in 
the  several  fields  will  be  included  in 
each  program. 
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Ready  for  World  Markets — famous  Washing- 
ton Apples.  Wenatchee  District  alone  (in  KHQ"s 
Primary  Area)  grows  one-eighth  of  all  apples  in 
the  U.  S.  Other  districts  also  contribute  tlieir 
share  to  help  sk>Trocket  Spokane  bank  transac- 
tions for  the  first  8  months  of  1944  to  S1.410,- 
485,949 — an  increase  of  10.5  "^f.  Another  rea- 
son KHQ  is  a  "must"  among  discriminating 
space  buyers.  (Courtesy  Wash.  State  Apple 
Comm.) 
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Basic    Blue    programs  mean 
BASIC  RESULTS  in  Louisville! 
For   availabilities    ivrite,  wire 
or  call. 


BASIC  BLUE 
STATION  - 

LOUISVILLE,  KY. 

HARRY  McTIGUE 

General  Manager 
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WOWO  Ft.  Wayne,  Ind.  a  fortnight  ago 
held  its  annual  Farm  Field  Day  under 
direction  of  WOWO  farm  director  Jay 
Gould.  Event  attracted  over  200  farmers 
from  the  area  who  came  to  hear  university 
farm  men  and  other  experts  and  to  par- 
ticipate in  an  open  forum  discussion  of 
farm  problems.  Remote  broadcast  was  car- 
ried over  WOWO. 

TO  the  network's  18  war  correspondents 
and  to  51  former  employes  now  serving 
overseas  the  Blue  has  shipped  Christmas 
gifts  wrapped  in  specially-designed  papers 
bearing  the  signatures  of  all  800  network 
employes.  Similar  packages  will  be  dis- 
tributed in  November  to  about  100  em- 
ployes stationed  in  the  United  States.  A 
Christmas  check  is  also  beinsj  sent. 

IN  A  comprehensive  "Education  by  Radio" 
project,  the  New  York  City  Board  of  Ed- 
ucation is  presenting  more  than  a  dozen 
different  weekly  programs  simultaneously 
over  WNYE,  the  board's  FM  station,  and 
over  WNYC  New  York's  municipal  station. 
Programs  are  directed  to  students  and 
teachers  who  tune  in  at  their  homes,  or 
in  classrooms  of  schools. 

KALE  Portland,  Ore.  Monthly  publication 
KALE  ADventures,  featuring  stories,  of 
the  station,  just  separated  from  KOIN, 
and  items  on  the  Mutual  network,  with 
which  it  is  affiiliated.  ADventures  is  a 
four-page  tabloid  size  paper. 

WEBR  BulTalo  arranged  for  the  broadcast 
of  a  talk  by  Lt.  Col.  Roman  Nuwer,  rank- 
ing Roman  Catholic  chaplain  of  New  York 
State  just  returned  from  New  Guinea, 
three  hours  after  the  address  was  origi- 
nally delivered. 

KGO-Blue  San  Francisco  has  gone  on  a 
24-houi"  schedule  with  5-minute  news  sum- 
maries every  hour  on  the  hour.  In  addi- 
tion, seven  regular  quarter-hour  newscasts 
are  presented  daily. 

WFBL  Syracuse  new  wire  recorder  was 
used  for  the  first  time  in  an  on-the-spot 
interview  with  the  owner  of  the  largest 
farm  In  New  York  state.  Recording  was 
played  the  following  day  on  WFBL  Farm 
Show. 


SPONTANEOUS  mirthfuUness  of  this  quartet  was  occasioned  by  the 
Chicago  premier  of  Paramount's  new  picture  "The  National  Barn  Dance", 
patterned  after  the  WLS  Chicago  program  of  that  name.  Left  to  right 
are:  Robert  Benchley,  comedian;  Charles  S.  Beardsley,  president  and 
general  sales  manager  of  Miles  Labs,  which  sponsors  the  program  on 
NBC;  Glenn  Snyder,  vice-president  and  general  manager  of  WLS; 
Walter  Wade,  president  of  Wade  Adv.  Agency,  Chicago,  which  handles 
the  radio  account.  Premier  was  broadcast  as  part  of  the  regular  Barn 
Dance  program. 


YORK  BROADCASTERS  Ltd.,  Toronto, 
new  licensee  for  Toronto  daytime  station 
scheduled  to  go  on  the  air  early  in  1945, 
has  moved  to  new  quarters  at  21  Dundas 
Square,  where  studios  and  offices  occupy 
the  top  floor  of  the  building. 

CJKL  Kirkland  Lake,  Ont.,  is  moving  into 
new  studios  in  the  Woolworth  Bldg.,  Kirk- 
land Lake.  New  quarters  contain  three 
studios  and  individual  offices  for  all  sta- 
tion officials. 

WING  Dayton  has  been  commended  at  a 
Community  War  Chest  dinner  meeting  for 
outstanding  cooperation  with  the  Chest's 
war  effort.  Station  attained  1,118%  of  its 
quota,  highest  record  to  date  of  any  indi- 
vidual firm  in  that  industrial  section. 

KTUC  Tucson.  Ariz,  now  carries  hourly 
newscasts  from  the  radio  wire  service  of 
United  Press. 

WKNY  Kingston,  N.  Y.  has  moved  its 
main  studios  from  the  Gov.  Clinton  Hotel 
to  the  Broadway  Theatre  Bldg.,  effective 
Oct.  28. 


The  July-August  Hooper  gives  WSGN  an- 
other boost!  Afternoon  and  evening  audi- 
ences are  up  again  and  WSGN's  morning 
audience  has  a  greater-than-ever  margin 
over  the  combined  audiences  of  the  other 
Birmingham  stations.  That  record,  plus 
seven  out  of  ten  top-rated  daytime  pro- 
grams and  the  State's  best  coverage  and 
salable  time  entitle  WSGN  to  be  called 
"Alabama's  Best  BUY  Far." 


THE  BIRMINGHAM  NEWS- AGE- HERALD  STATION 
Represented   Nationally  by   Headley   Reed  Company 


KLZ  Denver  Farm  Service  Program  has 
introduced  a  three-weekly  series  of  talks 
on  various  phases  of  farming,  transcribed 
from  Colorado  State  A  &  M  College  by 
heads  of  the  various  agricultural  depart- 
ments of  the  school. 

SPECIAL  events  crew  of  KROW  Oakland 
waited  at  Oakland's  main  fire  station  three 
hours  for  an  alarm  to  come  in  and  then 
recorded  a  description  of  the  procedure 
and  teamwork  of  the  department  for  a 
broadcast  in  observance  of  fire  prevention 
week. 

TIME  Radio  Programs  Department  in  co- 
operation with  the  Minneapolis  'Morning 
Tribune  and  the  Minneapolis  Public  Schools 
is  presenting  a  series  of  52  informal  dis- 
cussions on  America  history  titled  The 
World  and  America  on  KSTP  Minneapolis 
each  Sunday  5-5:15  p.m. 

WFIL  Philadelphia  brings  the  wild  and 
melodious  West  into  the  eastern  market 
with  WFIL  Barn  Dance,  a  broadcast-stage 
show  to  emanate  from  the  2,200-seat  Town 
Hall,  Philadelphia,  each  Saturday  night 
starting  December  2.  The  Barn  Dance  will 
bo  a  three-hour  show,  a  portion  to  be 
broadcast   from   11 :15   p.m.   to  Midnight. 

BESSIE  BEATTY,  WOR  New  York  com- 
mentator, beginning  Nov.  10  will  con- 
duct on  her  program  a  campaign  to  raise 
$25,000  to  provide  plants  for  hospitalized 
servicemen  in  nearby  areas.  Listeners  are 
asked  to  send  $1,  their  names  to  be 
attached  to  the  gifts. 

WLIB  Brooklyn  has  started  a  weekly  25- 
minute  program  for  juvenile  listeners, 
presenting  stories  about  people  and  places 
of  interest  in  the  world  of  music,  with 
musical  illustrations.  Series  is  titled  Jour- 
ney Through  Musicland. 

BROADCAST  direct  from  Chungking,  Chi- 
na was  aired  a  fortnight  ago  by  WTAG 
Worcester  in  connection  with  its  series, 
Worcester  and  the  World,  to  promote  bet- 
ter international  understanding.  Program 
highlighted  China  Week  in  Worcester. 
Questions  submitted  earlier  by  Worcester 
citizens  were  cabled  to  China,  where  the 
Chinese  Ministry  of  Infonnation  prepared 
the  bi'oadcast  titled,  China  Answers  You 
over  XGOY  Chungking. 
WSPD  Toledo  is  planning  to  present  a 
transcribed  news  program.  News  on  the 
Home  Front,  to  be  shortwaved  to  men  of 
the  Armed  Forces. 


SALT  LAKE  MARKET 

UTAH  S  NBC  STATION 


Utah  has  one  of  the  highest  per  capita 
ratings   as    a   radio    listening  marlcel. 

JOHN  BUIR  &  CO.  National  Representativ* 
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CITIES  Service  Co.,  New  York,  network 
advertiser  since  1925,  plans  spot  radio 
in  1945  on  a  test  basis,  supplementing  its 
NBC — Highways  of  ^Melody.  Program  is 
on  68  stations,  Friday  8-8:30  p.m.  Agency 
is  Foote,  Cone  &  Belding,  New  York. 

COUGHLIN  Bros,  division  of  Gum  Prod- 
ucts Inc.,  Boston  (chewing  gum),  has 
named  Bennett,  Walthier  &  Menadier,  Bos- 
ton, as  advertising  representative.  Plans 
are  said  to  include  radio. 

VARIETY  Aircraft  Corp.,  Dayton,  0. 
(aircraft  parts),  has  named  Kircher,  Lytle, 
Helton  &  Collett,  Dayton,  as  advertising 
i-epresentative.  Plans  are  said  to  include 
radio. 

SWIFT  and  Co.,  after  sponsoring  Martha 
Logan  Kitchen  on  WHB  Kansas  City  for 
four  years,  extended  program  to  a  three- 
station  hook-up,  adding  KSAL  Salina  and 
KVGB  Great  Bend  on  Nov.  1  with  the 
first  program  originating  from  a  Salina 
theatre. 

REMAR  BAKING  Co.  is  sponsoring  Dol- 
lars to  Donuts,  an  audience  participation 
interview  and  quiz  show,  over  KROW 
Oakland,  Tuesday  and  Thursday  11  to  11:30 
a.m.  Agency  is  Garfield  &  Guild,  San  Fran- 
cisco. 

LUXURAY  Mills,  New  York,  will  sponsor 
a  telecast  of  the  New  York  Ballet  The- 
atre presenting  two  ballets  specially  de- 
signed for  television,  Nov.  8  on  WABD, 
DuMont  video  station  in  New  York,  to 
advertise  Dove  Skin  Knit  Undies.  Dra- 
matized commercials  will  open  and  close 
the  program.  Norman  D.  Waters  &  Assoc., 
New  York,  is  agency.  Television  Workshop, 
New  York,  will  assist  in  production. 

AMERICAN  CHEMICAL  Paint  Co.,  Am- 
bler, Pa.,  has  appointed  Gray  &  Rogers, 
Philadelphia,  to  handle  advertising  of  its 
plant  hormones,  Rootone,  Fruitone  and 
Transplantone,  products  of  the  company's 
Horticultural  Division. 


REGINA  KNIT  SPORTSWEAR  Co.,  Chi- 
cago, has  appointed  Kalom  Adv.  Agency, 
Chicago,  to  handle  its  advertising. 
DAIRY  BELLE  FARMS,  San  Francisco, 
has  appointed  Pacific  Coast  Adv.  Co., 
that  city,  as  advertising  counsel.  Radio 
is  said  to  fc(e,  considered. 
GAMBARELLI  &  DAVITTO,  New  York, 
for  G.  &  D.  Vermouth  has  scheduled  half- 
hour  transcribed  musical  program  Vine- 
yard Melody  on  WIBG  Philadelphia,  Wed., 
9:30-10  p.m.  Program  is  placed  by  A. 
Jackson  &  Co.,  New  York. 
ATLAS  BREWING  Co.,  Chicago,  on  Oct. 
30  replaced  its  Sports  Reel  show  on  WBBM 
Chicago  with  a  five-minute  interlude  of 
songs  by  the  Dinning  Sisters,  five  times 
weekly.  The  52-week  contract  was  placed 
by  Olian  Adv.,  Chicago. 
CONSOLIDATED  Royal  Chemical  Corp., 
Chicago  (Kranks  Shave  Kreem),  sponsors 
transcribed  sonovox  spot  announcements 
on  WENR  Chicago  effective  Nov.  1,  thrice 
weekly;  WBBM  Chicago,  effective  Nov.  6, 
six  times  weekly;  WMAQ  Chicago,  effec- 
tive Nov.  5  once  weekly.  Beginning  Nov. 
20  WENR  spots  will  run  5  times  weekly. 
Contract  for  52  weeks  was  placed  by 
Campbell-Ewald  Co.,  Chicago. 
BON  AMI  Co.,  New  York,  has  named 
BBDO  New  York  to  handle  its  advertising 
for  powder  and  cake  cleaners.  Media  plans 
have  not  been  determined. 
SPIEGEL  Inc.,  Chicago,  has  announced 
appointment  of  Al  Paul  Lefton  Co.,  to 
handle  their  advertising  campaign.  Radio 
is  said  to  be  contemplated. 
MORTON  SALT  Co.,  Chicago,  on  Nov.  1 
begins  sponsorship  of  five  spot  announce- 
ments weekly  on  approximately  150  sta- 
tions. Contract  for  4  weeks  was  placed 
by  Kenyon  &  Eckhardt,  Chicago. 
AMERICAN  LADY  CORSET  Co.,  Detroit, 
has  appointed  Ruthrauff  &  Ryan,  Chicago, 
to  handle  its  advertising.  Radio  may  be 
considered. 

DAILY  NEWS,  Chicago  (newspaper),  on 
Oct.  29  started  sponsoring  the  last  period 
of  each  game  of  the  entire  Blackhawk 
Hockey  team  series,  once  a  week,  featuring 
Bert  Wilson,  sportscaster  for  WIND  Chi- 
cago and  Jack  Ryan,  sportswriter  for  the 
Daily  News,  on  WIND.  Contract,  placed 
direct,  is  for  24  weeks. 
ASSOCIATED  DISTRIBUTORS,  Chicago, 
has  appointed  Ruthrauff  &  Ryan,  Chicago, 
to  handle  advertising. 


A  50,000  watt  audience 
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CEDA  DISTRIBUTING  Co.,  Rochester,  N. 
Y.,  has  named  Glicksman  Adv.,  New  York, 
to  handle  advertising  for  perfumes. 

REPUBLIC  Pictures  Corp.,  New  York, 
marking  its  first  use  of  a  package  show 
on  a  regular  basis,  Nov.  13  starts  thrice- 
weekly,  five-minute  transcription  on  WMCA 
New  York,  scheduled  to  run  through 
Dec.  8.  Discs,  which  were  cut  in  Holly- 
wood, feature  Judith  Allen,  commentator, 
interviewing  various  Republic  stars  in  tele- 
phone conversation  style.  Live  announce- 
ments promote  various  films  in  Republic 
shows  in  the  city.  Agency  is  Donahue  & 
Co.,  New  York. 

JOHN  EICHLER  BREWING  Co.,  New 
York,  wiU  sponsor  hockey  games  on  WHN 
New  York  for  the  third  successive  year, 
Nov.  9  through  March  18,  with  Bert  Lee 
again  handling  play-by-play  and  Ward 
Wilson  doing  color.  Agency  is  Geare-Mars- 
ton.  New  York. 

SANTA  FE  RAILROAD,  Chicago,  on  Oct 

23  began  sponsorship  of  three  help  wanted 
announcements  weekly  on  WLS  and  WCFL 
Chicago.  Till  forbid  contracts  were  placed 
by    Leo   Burnett   Co.,  Chicago. 

A.  R.  BARTLETT  has  been  named  sales 
and  advertising  manager  of  the  Knox  Co., 
Hollywood.  He  succeeds  Larry  Compton, 
resigned. 

CAL- WESTERN  MFRS.,  Los  Angeles 
(Whee  products),  on  Dec.  1  starts  using 
daily  spot  schedule  on  KFMB  KFSD  KGB 
San  Diego.  Contracts  are  for  13  weeks 
with  placement  through  Pacific  Adv.  Serv- 
ice, Los  Angeles. 

LONDONDERRY  Co..  San  Francisco  (ice 
cream  mix),  has  appointed  McCann- 
Erickson,  San  Francisco,  to  place  adver- 
tising. Radio  will  continue  to  be  used 
along  with   other  media. 

W.  K.  BUCKLEY  Ltd.,  Toronto  (medi- 
cinal) ,  has  started  transcribed  musical 
programs  at  varying  frequencies  on  a  num- 
ber of  Canadian  stations.  Account  was 
placed  by  Walsh  Adv.  Co.,  Toronto. 

McLarens  Ltd.,  Hamilton,  Ont.  (food 
products),  has  started  series  of  weekly 
transcribed  programs  featuring  Blackstone, 
magician,  on  a  number  of  Canadian  sta- 
tions. Account  was  placed  by  James  Fisher  / 
Co.,  Toronto.  ' 
SLEEPEX  Reg'd,  Montreal  (perfumes), 
has  started  transcribed  musical  program 
five-times  weekly  on  CKAC  Montreal. 
Account  was  placed  by  J.  E.  Huot  Ltd. 
KROGER  Grocery  &  Baking  Co.  of  Day- 
ton and  Miami  Valley,  O.  (chain  stores), 
has  started  sponsorship  of  a  new  quizz 
show  The  Country  Clubmen,  on  WHIO 
Dayton.  Program  is  heard  five  times 
weekly,  transcribed  each  day  at  a  differ- 
ent Kroger  store. 

GENERAL  SEAFOODS  Corp.,  Boston,  a 
subsidiary  of  General  Foods  Sales  Co.  New 
York,  has  appointed  Young  &  Rubicam, 
New  York,  as  agency  for  40-Fathom  sea- 
food products,  now  promoted  via  some  spot 
radio  in  the  New  England  area.  No  radio 
is  planned  for  the  coming  year. 
PERSONNA  BLADE  Co.,  New  York, 
through  its  newly  appointed  agency.  J.  D. 
Tarcher  &  Co.,  New  York,  will  use  radio 
advertising  for  razor  blades. 
ROBERT  PRYOR,  in  charge  of  exploita- 
tion for  R.  K.  O.  Pictures  in  the  Phil- 
adelphia area,  leaves  that  industry  to  be- 
come promotion  manager  of  WCAU  Phil- 
adelphia on  Nov.  6. 


LOCAIv  CONTACTS  of  KLZ  Den- 
ver have  been  presented  a  silk  Ameri- 
can flag  by  the  station  suitable  for 
use  at  home  or  office.  Flag  is  mounted 
on  a  three  foot  pole,  set  in  a  suitably 
inscribed  mahogany  base. 
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■  ■■  50,000  watts — NBC — 22  years  of  service 

WUI   SCHENECTADY,  N.  Y. 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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Useful— 

Daily  the  mighty 
Mississippi 
becomes  more  valuable 
to  our  inland 
waterways  system 


MEMPHIS 
DEPARTMENT 
STORES  USE 
MORE  TIME 

ON  WHBQ  THAN 
ANY  OTHER 

MEMPHIS  STATION 


f>^  PROGRAMS 


ADULT  EDUCATION  series  en- 
titled Adventures  Into  the  Mind 
are  scheduled  to  start  Nov.  16  on 
WMCA  New  York.  The  weekly  half- 
hour  series,  dealing  with  psychology, 
will  be  actual  class-room  lectures  with 
a  studio  audience  participating  and 
prominent  educators  acting  as  instruc- 
tors. Question  and  answer  period  fol- 
lowing the  lecture  will  be  included. 
Reprints  of  the  broadcasts  and  supple- 
mentary literature  will  be  made  avail- 
able. Mrs.  Nathan  Straus,  wife  of 
Nathan  Straus,  owner  of  WMCA,  and 
formerly  active  in  adult  education,  will 
supervise  the  series. 

*      *  * 

KIDO  Service  Show 

KIDO  Boise,  Ida  has  two  new  pro- 
S'rams  about  fighting  men.  One,  titled 
Idaho  Man,  is  a  quarter-hour  drama- 
tization of  experiences  of  a  local  man* 
who  has  received  special  commenda- 
tion. Program  includes  a  gift  of  flowers 
and  a  personal  message  from  the  man 
in  uniform  or  a  member  of  his  family. 
Second  show  is  a  half-hour  program, 
Our  Boys  in  the  Service,  which  re- 
lates personal  experiences  about  local 
servicemen.  Families  supply  the  in- 
formation. 


WWDC  Swap  Shop 

WWDC  Washington  has  initiated  a 
program  titled  Sicap  Shop,  conducted 
by  Alice  Lane  Sunday  3  :30-3  :45  p.m. 
Listeners  are  encouraged  to  trade  items 
they  don't  want  for  something  they 
need.  Typical  swap  was  two  pedigreed 
chinchilla  rabbits  and  their  hutches 
for  a  child's  electric  train.  Miss  Lane 
first  initiates  the  trade  by  describing 
the  articles  and  giving  the  names  and 
addresses  of  the  owners  so  the  transac- 
tions can  be  closed  direct. 

*      *  * 

Museum  Programs 

NEW  YORK'S  municipal  station, 
WNYC,  in  cooperation  with  the 
American  Museum  of  Natural  History, 
now  presents  weekly  quarter-hour  dis- 
cussions on  the  progress  of  science, 
by  Museum  staff  members. 


National  Symphonies 

FIVE  MAJOR  symphony  orchestras 
— those  of  Chicago,  Indianapolis,  Bal- 
timore, Kansas  City  and  the  Eastman 
School — will  be  featured  on  NBC  in 
a  24-week  series  starting  Dec.  16 
under  the  title  Orchestras  of  the  Na- 
tion. Each  orchestral  group  wiU  be 
heard  consecutively  for  from  two  to 
five  broadcasts,  under  their  own  con- 
ductors, Saturday,  3-4  p.m. 

^  ^  tie 

WINX  at  Hospital 

WINX  Washington  has  started  a  new 
sei-ies  of  weekly  programs  from  Walter 
Reed  Hsopital  with  Peggy  Le  Baron, 
former  Broadway  star,  as  mistress  of 
ceremonies.  Miss  Le  Baron  will  pre- 
sent many  ex-radio  and  stage  person- 
alities who  are  now  hospitalized  at 
Walter  Reed.  Program  is  aired  Sunday 
4  :15-4  :30  p.m. 

❖  *  * 

Experiences 

REAL  EXPERIENCES  in  the  super- 
natural, moments  of  adventure,  ter- 
ror, humiliation  and  excitement  are 
related  in  a  daily  five-minute  sustain- 
ing show  on  C.IAT  Trail,  B.  C,  from 
material  sent  iti  by  listeners.  The  pro- 
gram It  Happened  To  Me  is  a  drama- 
tized version  of  the  material,  prizes 
given  for  experiences  used. 

*  *  * 

Service  Interviews 

THREE-MINUTE  transcribed  inter- 
view with  servicemen  has  been  intro- 
duced as  a  feature  of  Peggy  Lloyd's 
Band  Parade  on  WOV  New  York, 
which  notifies  in  advance  parents  of 
men  who  are  to  be  heard.  Discs  are  sup- 
plied by  the  public  relations  depart- 
ment of  the  War  Dept. 

Marine  Show 

QUARTER-HOUR  The  Chicago  Ma- 
rines Report,  built  around  the  activi- 
ties of  Chicago  Marines,  telling  of  their 
combat  experiences  and  relating  news 
of  the  status  of  these  boys,  began  Oct. 
15  on  WJJD  Chicago  in  cooperation 
with,  the  Marine  Corps. 


WHAT  A  POOLED  broadcast  looks 
like  at  the  point  of  origin !  William 
Ewing,  Blue  correspondent,  spoke 
for  the  combined  American  net- 
works on  Sept.  14  (D-Day)  at  Pele- 
liu  in  the  Palau  Islands.  He  gave 
the  first  newscast  from  a  Pacific 
Fleet  flagship  during  combat  action. 
Base  of  the  mike,  a  mermaid  Godiva 
on  a  turtle  holding  the  winged 
lightning  of  radio  in  her  right  hand, 
apparently  symbolizes  the  progress 
of  news  coverage  of  the  Pacific  war 
from  early  days  when  news  delays 
were  quite  frequent  occurrences. 


ACA  Annual  Meet 

THIRTIETH  ANNUAL  meeting 
of  the  Assn.  of  Canadian  Adver- 
tisers will  be  held  at  the  Royal 
York  Hotel,  Toronto,  Nov.  8-10. 
Annual  awards  for  best  Canadian 
advertising  will  be  presented  by 
President  R.  L.  Sperber.  Speakers 
at  the  various  sessions  include  Wal- 
ter E.  Elliott,  Elliott-Haynes  Ltd., 
Toronto,  who  will  report  on  the 
work  of  the  Bureau  of  Broadcast 
Measurement;  Sam  G.  Barton,  In- 
dustrial Surveys  Inc.,  New  York, 
on  use  of  consumer  panels  in  ad- 
vertising; Elmer  Wheeler  and  J. 
K.  Sandwell,  editor  of  Toronto  Sat- 
m-day  Night,  and  a  member  of  the 
CBC  board  of  governors. 


Memphis  Has  the  World'. 
Largest  Artesian 
Water  System 


SOUTH'S  24-Hour  Station 


Your  MUTUAL  Friend 


\     MEMPHIS.  TENNESSEE 


Represent-ed  by  RAMBEAU 
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684,500  Primary  1: 
Area  Population^ 
1940  Census 


RIVERSIDE- 
SAN  BERNARDINO- 
Nat'l.  Rep.-J.  H.  McGillvra,  Inc. 

•  Send  for  free  coverage  m 
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©ESICN   FOR^Ji^^  PRODUCTION 


During  the  war,  all  departments  of  International 
Detrola's  great  radio-electronics  plant  have  been 
brought  to  peak  efficiency  for  volume  manufacture 
of  vital  military  equipment.  Hundreds  of  thousands 
of  square  feet  of  production  space  have  been  re-allo- 
cated. Interiors  and  fixtures  have  been  modernized, 
streamlined.  These  improvements  have  enabled 
skilled  workers  to  chip  precious  minutes  from  pro- 
duction time  while  maintaining  highest  quality. 
All  this  will  contribute  to  the  excellence  of  manu- 
facture in  quantity  of  radio  receivers,  automatic 
record  changers,  television  receivers  and  other  peace- 
time electronic  products.  Keep  Buying  War  Bonds. 
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THE  /?uiineil  OF 

BROADCASTING 


•m  ^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^ 

-     STATION  ACCOUNTS 

sp — studio  programs 
Tie — news  programs 
^  t — transcriptions 

so — spot  announcementi 
ta — tramcription  announcements 


ii 

'':  WOWO  Fort  Wayne 

Wildi-oot    Hair    Oil,     Buffalo  (Cream-oil 
Formula) ,  6  ne  weekly,  52  weeks,  thru 
BBDO,  Buffalo. 
Oyster  Shell  Products,  New  Rochelle,  N. 
Y.  (poultry  feed),  2  sa  weekly,  52  weeks, 
/,     thru    Cecil    &    Presbrey,    N.  Y. 
ft  Pinex  Corp.,  Fort  Wayne   (cough  syrup), 
Tji     7    sa  weekly,    thru  Eussel   M.   Seeds  & 
rjl     Co.,  Chicago. 

« Fleetwing  Corp.,  Cleveland  (oil  and  gas), 
3  sa  weekly,  thru  Griswold-Eshleman, 
Cleveland. 

t  Londonderry  Ice  Cream  Co.,  San  Francisco 
;>:     ( mix ) ,    6    t    weekly,    52    weeks,  thru 
J'     McCann-Erickson,  San  Francisco, 
n  G.  E.  Conkey  Co.,  Cleveland  (poultry  feed), 
^     3   t   weekly,   52   weeks,  thru   Rogers  & 
Smith,  Chicago. 
Rockwood  &  Co.,  Brooklyn  (chocolate  bits), 
2    sp    weekly,    13    weeks,    thru  Federal 
jl     Advertising,  N.  Y. 

.»  Carter  Products,   New  York,  5  t  weekly, 

52  weeks,  thru  Ted  Bates  Inc.,  N.  Y. 
Little    Crow    Milling    Co.,    Warsaw,  Ind. 

(Coco-Wheats),  3  sp  weekly,  thru  Rogers 

&  Smith,  Chicago. 
;  Mirra     Chemical     Sales     Corp.,  Chicago 
'      (Mirra-Moth    cleaner    immunizer),    4  t 

weekly,    13    weeks,    thru    First  "United 

Broadcasters,  Chicago. 

^  CFRB  Toronto 

5,  W.  K.  Buckley  Ltd.,  Toronto  (medicinal), 
■  2  t  weekly,  thru  Walsh  Adv.  Co.,  To- 
5  ronto. 

I  J.  W.  Mortell  Co.,  Kankakee,  111.  (Mortite 
"     tape) ,  3  t  weekly,  thru  Weston-Barnett, 
Chicago. 

'J Nugget  Polish  Co.,  Montreal  (floor  polish), 
'     3  sp  weekly,  thru  A.  McKim  Ltd.,  Mon- 
treal. 

F.  H.  Pfunder  Inc.,  Minneapolis  (proprie- 
tary), t  weekly,  thru  Sorenson  &  Co., 
Chicago. 

KROW  Oakland,  Cal. 

V 

?;;Signal  Oil  &  Gas  Co.,  Los  Angeles,  sa, 
*  thru  Barton  A.  Stebbins  Adv.,  Los  An- 
geles. 

Carter  Products,  New  York  (proprietary), 
; .  sa,  52  weeks,  thru  Ted  Bates  Inc.,  N.  Y. 
i  California  Processors  &  Growers,  San 
.1  Francisco  (employment),  sa,  thru  Foote, 
'     Cone  &  Belding,  San  Francisco. 


WNEW  New  York 

Paragon  Oil  Co.,  Brooklyn    (heating  oil), 

6   so  weekly,   13  weeks,  thru  Diener  & 

Dorskind,   N.  Y. 
San-Nap-Pak  Mfg.  Co.,  New  York  (Lydia 

Grey  Tissues),   3  sp  weekly,   52  weeks, 

thru  Biow  Co.,  N.  Y. 
Alkine     Co.,     New     Brunswick,     N.  J. 

(Flemolyn),  6  sp  weekly,  26  weeks,  thru 

Jackson    Ad   Service,    New  Brunswick, 

N.  J. 

Block  Drug  Co.,  Jersey  City,  N.  J. 
(Omega  Oil),  4  sa  weekly,  13  weeks, 
thru  Cecil  &  Presbrey,  N.  Y. 

E.  Fougera  Distributed  Products,  New  York 
(Don  Juan  Lipstick),  9  sp  weekly,  10 
weeks,  thru  J.  M.  Korn  &  Co.,  Philadel- 
pliia. 

Liggett  &  Myers  Tobacco  Co.,  New  York 
(Chesterfield  Cigarettes),  3  sp  weekly, 
thru  Newell-Emmett  Co.,  N.  Y. 

Bendix  Home  Appliances,  South  Bend,  Ind., 

5  ta  weekly,  thru  Ruthrauff  &  Ryan, 
Chicago. 

Curtis  Publishing  Co.,  Philadelphia  (Sa- 
tevepost) ,  11  sa,  3  sp,  3  ta  weekly, 
thru  MacFarland.  Aveyard  &  Co.,  N.  Y. 

WLS  Chicago 

Marshall  Field  &  Co..  Chicago,  5  sa  week- 
ly, thru  Abbott  Kimball  Co.,  N.  Y. 

Standard  Brands,  N.  Y.  (Stan-B),  6  ta 
weekly,    13   weeks,   thru   H.   W.  Kastor 

6  Sons,  Chicago. 

Proctor  &  Gamble,  Cincinnati,  6  sa  weekly, 
52  weeks,  thru  Compton  Advertising 
Agency,   N.  Y. 

P.  Duff  &  Sons,  Pittsburgh  (WafBe  & 
Muffin  Mix ) ,  5  sa  weekly,  52  weeks,  thru 
W.  Earl  Bothwell  Adv.,  Pittsburgh. 

Ex-Lax  Inc.,  Brooklyn  (laxative),  9  ta 
weekly,  13  weeks,  thru  Joseph  Katz  Co., 
N.  Y. 

Lever     Bros.,     Cambridge  (Lever-Lipton 

Soup  Mix) ,  17  ta  weekly,  thru  Young  & 

Rubicam,    N.  Y. 
Hardy  Salt  Co.,  St.   Louis    (Meat  Curing 

Product),  3  sa  weekly,  thru  Olian  Adv. 

Co.,  St.  Louis. 

KNX  Hollywood 

Manning's  Calif.  Piano  Supply  Co.,  Los 
Angeles,  5  ne  weekly,  52  weeks,  thru 
Jaynes,  Harshburger  &  Martin,  Los 
Angeles. 

Beech-Nut  Packing  Co.,  Canajoharie,  New 
York  (gum),  2  sa  weekly,  13  weeks, 
thru   NeweU-Emmett   Co.,  N.  Y. 

Golden  State  Co.,  San  Francisco  (milk, 
miUc  products),  12  sp  weekly,  52  weeks, 
thru  BBDO,  San  Francisco. 

Household  Products  Corp.,  Los  Angeles 
(Have-A-Cane  shampoo),  3  sa  weekly, 
13  weeks,  thru  Dana  Jones  Co.,  Los 
Angeles. 

Celanese  Corp.  of  America,  New  York 
(yarns,  fabrics),  3  sp  weekly,  thru 
Young   &  Rubicam,    N.  Y. 


CKEY  Toronto 

A.     Wander     Ltd.,     Peterborough,  Ont. 

(Ovaltine),  6  ne  weekly,  26  weeks,  thru 

A.   McKim  Ltd.,  Toronto. 
Dr.    Chase    Medicine    Co.,    Oakville.  Ont. 

(proprietary),  3  f  weekly,  26  weeks,  thru 

Ardiel  Adv.  Agency.  Oakville. 
Junior  Gold  Securities  Corp.,  Toronto  6  ne 

weekly,  52  weeks,  thru  Harry  E.  Foster 

Agencies,  Toronto. 
Kennedy     Manufacturing     Co.,  Montreal 

(Capex)     3    ta    weekly,    thru  Cockfield 

Brown  &  Co.,  Montreal. 
S.  S.  Kresge  Ltd.,  Toronto  (chain  stores), 

14  sp,  direct. 
Mossman's   Men's   Shops,    Toronto  (chain 

stores),  3  t  weekly,  13  weeks,  direct. 

WDAS  Philadelphia 

American  Chicle  Co..  New  York  (Chic- 
lets, Sen-Sen),  33  ta  weekly,  thru  Badg- 
er, Browning  &  Hersey,  N.  Y. 

Pepsi  Cola  Co.,  Long  Island  City,  50  ta 
weekly,  thru  Newell  Emmett  Co.,  N.  Y. 

Ward  Baking  Co.,  Philadelphia  (Tip  Top 
bread).  72  ta  weekly,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Musterole  Co.,  Cleveland,  25  ta  weekly, 
thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Garrett  &  Co.,  Brooklyn  (Virginia  Dare 
wines),  45  ta  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Stanback  Ltd.,  SalisbuiT,  N.  C,  12  ta 
weekly,  direct. 

Warner  Bros.,  Philadelphia  (moving  pic- 
tures), ta,  sa,  direct. 

Crowell-Collier  Publishing  Co.,  New  York 
(Collier's),  8  sa  weekly,  thru  Arthur 
Kudner  Agency,  N.  Y. 

Montieello  Drug  Co.,  JacksonviUe  (666 
Cold  Tablets),  8  sa  weekly,  none. 

Starkist  Co.,  San  Antonio  (Starkist  denti- 
frice), 5  sp  weekly,  thru  Jack  Pitluk 
Adv.    Agency,    San  Antonio. 

KORE  Eugene,  Ore. 

Fisher  Flour  Mills,  Seattle  (Fisher's  blend 

fiour) ,  3  sp  weekly,  thru  Pacific  National 

Adv.    Agency,  Seattle. 
Imperial  Candy  Co.,  Seattle  (Societe  Brand 

candy),  13  ta,  thru  Pacific  National  Adv. 

Agency,  Seattle. 
General  Petroleum  Co.,  Los  Angeles  (Mo- 

bilgas    station ) ,    40    sa,    thru   Smith  & 

Drum,    Los  Angeles. 
Crown     Mills,     Portland,     Ore.  (Crown 

Flour),  3  sa  weekly,  thru  W.  S.  Kirk- 

patriek,  Portland. 
Harvel  Watch  Co.,   New  York,  t  weekly, 

52  weeks,  thru  A.  W.  Lewin  Co.,  Newark. 

KECA  Los  Angeles 

Kenu  Products,  Los  Angeles  (cleaner),  3  sp 
weekly,  thru  Little  &  Co.,  Los  Angeles. 


Canada  Arctic  Service 

CONTACT  WITH  those  living  in 
Canada's  far  north  is  being  estab- 
lished again  this  winter  through 
the  Canadian  Broadcasting  Corp.'s 
Northern  Messenger  Service,  Fri- 
day evening  broadcast  on  CBK 
Watrous,  Sask.,  and  CKY  Winni- 
peg, with  repeat  a  week  later  from 
CBA  Sackville,  N.  B.  Broadcasts 
have  been  on  the  air  every  winter 
since  1921  when  they  were  started 
by  KDKA  Pittsburgh  through  the 
Montreal  office  of  Westinghouse, 
with  George  A.  Wendt  in  charge. 
Since  the  CBC  has  been  in  exist- 
ence the  broadcasts  have  gone  on 
the  highest-powered  Canadian  sta- 
tions which  consistently  reach  the 
Canadian  Arctic  regions.  The 
broadcasts  started  Nov.  3  (12:30 
a.m.  EDT,  Nov.  4)  will  run  through 
to  March  23;  Messages,  limited  to 
50  words  for  northern  inhabitants 
are  sent  to  CBC  program  office  at 
Toronto,  where  they  are  recorded, 
with  French-language  messages 
being  recorded  in  Montreal. 


McKim  Reorganized 

SIX  MEMBERS  of  A.  McKim 
Ltd.,  Toronto  advertising  agency 
with  offices  throughout  Canada  and 
in  London,  England,  have  taken 
over  the  agency  and  changed  the 
name  to  McKim  Advertising  Ltd. 
Oldest  advertising  agency  in  Can- 
ada, founded  by  the  late  Anson 
McKim  in  1889,  the  agency  reor- 
ganization was  effected  with  the 
resignation  and  retirement  of 
Charles  T.  Pearce,  president  and 
general  manager  since  1922,  who 
had  been  with  the  agency  30  years. 
New  officers  are:  A.  N.  Mcintosh, 
chairman  of  the  board;  James 
McC.  Baxter,  president;  J.  J.  Gal- 
lacher,  first  vice-president  and 
Montreal  manager;  J.  W.  Thain, 
second  vice-president  and  treas- 
urer; D.  E.  Longmore,  third  vice^ 
president  and  manager  at  Toronto; 
H.  R.  McDougal,  fourth  vice-pres- 
ident. These  six  officers  are  sole 
owners. 


Radio  Farm  Meeting 

NATIONAL  Assn.  of  Radio  Farm 
Directors,  Eastern  Division,  will 
hold  a  meeting  Nov.  13  and  14  at 
the  Ritz-Carlton  Hotel  in  Phila- 
delphia. Educational  talks  on  farm 
broadcasting  will  be  featured  at 
the  meeting,  according  to  Emerson 
Markham,  vice-president  of  the 
NARFD,  in  charge  of  agricultural 
broadcasting  at^  (General  Electric's 
station.  WGY  Schenectady,  and 
manager  of  GE's  FM  station, 
WGFM. 


Barton  Peace  Plan 

ADVERTISING  and  salesmanship 
could  be  used  in  the  interests  of 
maintaining  permanent  world  peace 
after  the  war  by  making  helping  to 
make  it  impossible  for  people  to 
forget  the  horrors  of  battle,  Bruce 
Barton,  told  the  Sales  Executives 
Club  of  New  York  at  last  week's 
luncheon  meeting.  He  suggested 
that  both  a  sales  manager  and  an 
advertising  manager  be  present  at 
the  next  peace  table. 


RADIO  Division  of  Westinghouse 
Electric  &  Mfg.  Co.  has  acquired  a 
Hazeltiiie  license  for  home  receiver 
manufacture,  it  was  announced  last 
week  by  Walter  Evans,  vice-president 
of  the  Westinghouse  Radio  Division. 
A  Westinghouse  war  plant  in  Sunbury, 
p.m..  is  to  be  reconverted  for  manu- 
facture of  home  sets. 
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This  advertisement,  appearing  also  in  FORTUNE  Magazine  for 
November,  is  one  of  a  FORTUNE  series  published  in  the  inter- 
est of  Radio  Stations  represented  by  John  Blair  &  Company. 


SPOT  BROADCASTING 


has  taught  millions  of  girls  to  ''dye  laughing" 
with  All  Purpose  Hit 


Eppy  little  jingles  have  changed  the  living  and 
"dyeing"  habits  of  millions  of  women  and  girls.  Keyed 
to  the  government's  plan  for  clothes  conservation,  and 
in  tune  with  every  girl's  wish  to  look  modish— AH 
Purpose  Rit  has  sold  the  idea  of  dyeing  last  year's  frock 
for  today's  wear. 

Starting  in  one  market  three  years  ago,  All  Pur- 
pose Rit  has  marched  across  the  country  to  the  tune  of 
Spot  Broadcasting.  Today,  All  Purpose  Rit  is  a  best 
seller  at  2  5c,  notwithstanding  the  fact  that  most  com- 
petitive products  are  only  10c  or  15c. 

Spot  Broadcasting  has  paid  off  just  as  handsomely 
for  other  advertisers  who  have  used  it  with  vigor  and 
Jmagination.  There  seems  to  be  no  limit  to  its  possi- 
bilities, especially  in  days  like  these  when  media  short- 
ages put  a  kink  in  so  many  advenising  plans. 

Spot  Broadcasting  means  one-minute  spots  or 


hour-long  programs— on  the  stations  of  your  own 
choosing,  regardless  of  network  affiliation— in  the 
markets  you  want  to  reach.  With  Spot  Broadcasting 
you  can  concentrate  where  sales  are  best,  or  bolster  the 
markets  that  need  help.  Spot  Broadcasting  is  the  most 
flexible  medium  in  advertising.  A  John  Blair  man  can 
tell  you  volumes  about  it. 


BLAfR 

&  COMPANY 


Offices  in  Cfiicago  •  New  York  •  St.  Louis  ■  Los  Angeles  •  San  Francisco 

REPRESENTING  LEADING  RADIO  STATIONS 
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National  Representative 
250  PARK  AVE.,  fsiEW  YORK 


PAUL  V.  LUTZ,  formerly  in  charge  of 
RCA  engineering  product  advertising,  has 
joined  Maxon  Inc.,  New  York,  as  account 
manager  for  the  special  products  division 
of  General  Electric  Co.,  Bridgeport.  Mr. 
Lutz  has  held  the  RCA  post  for  the  past 
several  years,  having  joined  the  corpora- 
tion nine  years  ago  as  a  copy  writer. 
DAVID  GRANT,  formerly  of  RuthraufE  & 
Ryan,  New  York,  has  joined  the  radio 
department  of  McCann-Erickson,  New  York, 
as  producer  and  contact  man. 
JOHN  SOUTHWELL,  of  the  television 
department  of  Young  &  Rubicam,  New 
York,  is  entering  the  theatrical  field  as 
producer. 

JOSEPH  M.  PATTERSON  &  Co.,  Phil- 
adelphia, domestic  and  industrial  fuel  oil 
distributors,  has  appointed  John  Falkner 
Arndt  &  Co.,  Philadelphia,  as  agency. 
LAWRENCE  CROWLEY,  copy  writer,  for- 
merly with  Biow  Co.,  New  York,  has  joined 
Ted  Bates  Inc.,  New  York. 
DON  PROCTOR,  former  account  executive 
of  Behel  &  Waldie  &  Briggs,  Chicago,  for 
three  years,  and  also  of  Campbell-Ewald 
Co.,  Chicago,  has  opened  his  own  agency, 
Don  Proctor,  Advertising,  228  N.  LaSalle, 
Chicago,  to  specialize  in  industrial  accounts. 
Phone   is   Cen.  5568. 

CLEMENT  W.  MACKAY  and  Walter 
Weir,  vice-presidents  of  Kenyon  &  Eck- 
hardt.  New  York,  have  been  elected  mem- 
bers of  the  board  of  directors. 
JACK  FINNEY,  former  copywriter  of 
Pedlar  &  Ryan.  New  York,  has  joined  the 
copy  staff  of  Grant  Adv.,  New  York. 
CURT  CLAUSSEN,  former  assistant  treas- 
urer in  charge  of  accounting  for  Roy  Dur- 
stine  Inc.,  New  York,  has  joined  Geyer, 
Cornell  &  Newell,  New  York,  to  head  the 
billing  and  checking  departments  and  to 
assist  John  Kunz,  treasurer. 
H.  GLEN  JOCELYN,  vice-president  and 
director  of  copy  of  Sherman  K.  Ellis  &  Co., 
New  York,  has  resumed  his  duties  at  the 
agency  following  18  months  service  in  the 
public  relations  division  of  a  unit  of  the 
Army  Air  Forces,  Arthur  J.  Eaton,  assist- 
ant copy  director,  has  been  acting  head. 


FRANK  OXARART,  Los  Angeles  manager 
of  Garfield  &  Guild  Adv.,  has  resigned  to 
join  the  Biow  Co.,  Hollywood,  as  account 
executive.  His  post  has  been  assumed  by 
Ted  Dahl. 

JOSEPHINE  BROOKS  has  joined  Glasser- 
Gailey  &  Co.,  Los  Angeles  as  copy  writer. 
TROY  ORR  has  joined  Milton  Weinberg 
Adv.  Co.,  Los  Angeles,  as  account  execu- 
tive. 

EDA  CLARE  MAXWELL,  formerly  of 
Foote.  Cone  &  Belding,  Los  Angeles,  has 
joined  Smalley,  Levitt  &  Smith,  that  city, 
as  production  manager. 

PETE  WATTS,  onetime  sales  manager  of 
KFVD  Los  Angeles,  has  joined  Smith  & 
Bull  Adv.,  Hollywood  agency,  as  account 
executive. 

MARTIN  J.  NEWMAN,  former  general 
advertising  and  sales  promotion  manager  of 
American  Lady  Corset  Co.,  Detroit,  has 
joined  Hillman-Shane-Breyer,  Los  Angeles, 
as    research  director. 

CARL  KULBERG,  of  Crowell-CoUier  Pub- 
ishing  Co.,  has  joined  Raymond  R.  Morgan 
Co.,  Hollywood,  in  an  executive  capacity. 

H.  A.  BARKUN,  former  advertising  and 
sales  promotion  manager  of  Miller  &  Hart, 
meat  packers,  has  been  appointed  account 
executive  of  Malcolm  Howard  Adv.,  Chi- 
cago. 

TROY  ORR,  released  from  the  Army  as  a 
lieutenant  in  the  Signal  Corps,  has  joined 
Milton  Weinberg  Adv.  Co.,  Los  Angeles, 
as  account  executive. 

STAN  LEE  REED,  former  vice-president 
of  Radio  Productions  Inc.,  is  now  radio 
director  of  Theodore  A.  Newhoff  Adv. 
Agency,  Baltimore. 

WILLIAM  H.  WILSON,  former  chief  of 
operations.  Bureau  of  Overseas  Motion 
Pictures,  OWI,  New  York,  has  joined 
the  motion  picture  department  of  J.  Walter 
Thompson   Co.,   New  York. 

ROBERT  O'DONNELL,  released  from  the 
armed  forces,  has  joined  the  publicity 
department  of  Doherty,  Clifford  &  Shenfield, 
New  York,  to  handle  publicity  on  the 
Gracie   Field-Bristol  Myers  program. 

GEORGE  DOCK  Jr.,  former  account  ex- 
ecutive of  Doremus  &  Co.,  New  York, 
has  joined  Fuller  &  Smith  &  Ross,  New 
York,   as    account  executive. 


OF  YOUR  RECORDINGS 

33/^  RPM  transcriptions  for  broadcast  or 
audition  use. 


24  HOUR  SERVICE 


— packaged  and  shipped 

to  your  station  list  jrom  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  ajter  use. 
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Peck  Video  Test 

PECK  ADV.,  New  York,  has  es- 
tablished an  experimental  televi- 
sion department  under  the  direc- 
tion of  Arthur  Sinsheimer,  radio 
director. 

BLAINE  BUTCHER,  radio  director  of 
Newell-Emmett  Co.,  New  York,  is  suffer- 
ing from  a  broken  knee  acquired  in  a  fall 
several  weeks  ago.  He  is  recovering  at 
home. 

FREDERICK  Bros.  Artists  Corp.,  New 
York,  talent  agency,  has  created  a  special 
department  to  handle  radio  talent,  and  has 
placed  Addison  Smith  in  charge.  New 
members  will  be  added  to  handle  expanded 
radio  activities.  Mr.  Smith  moved  to 
the  talent  agency  last  week  from  Ruthrauff 
&  Ryan,  where  he  has  served  as  ra(iio  pro- 
gram producer  and  supervisor  in  both 
Hollywood  and  New  York  offices.  He  has 
done  similar  work  at  Ted  Bates  Inc.,  and 
Benton  &  Bowles. 

VERA  CASSIDY  ASH,  formerly  in  the 
radio  department  of  Henry  J.  Kaufman 
Adv.,  Washington,  has  joined  J.  M.  Hick- 
erson  Inc.,  same  city,  in  new  post  of  radio 
director.  Previously  she  had  been  associated 
with  WWDC  Washington  in  program  and 
sales  work. 

ROSALINE  MORRISON,  vice-chairman  of 
the  National  Advertising  Group  of  Spe- 
cial Libraries  Assn.,  and  for  six  years 
head  librarian  of  Lennen  &  Mitchell,  New 
York,  has  been  named  librarian  of  Doherty, 
Clifford  &  Shenfield,  New  York. 
RAY  AVERY,  radio  director  of  Ronalds 
Adv.  Agency,  Toronto,  has  been  apppointed 
a  director  of  the  company. 
REINALDO  D.  VERSON,  former  assist- 
ant to  the  foreign  sales  manager  of  Col- 
gate-PalmoIive-Peet  Co.,  Jersey  City,  has 
joined  the  foreign  department  of  McCann- 
Erickson,  New  York.  He  will  work  on 
Latin  American  accounts. 
HARRISON  ATWOOD,  senior  vice-pres- 
ident of  McCann-Erickson,  New  York,  has 
returned  from  an  11-week  trip  through 
Latin  America.  He  visited  the  agency's 
offices  in  Argentina,  Brazil  and  Puerto 
Rico.  Mr.  Atwood  established  an  office  in 
Havana,  Cuba,  which  will  be  under  the 
direction  of  Wallace  H.  Goldsmith  Jr.,  for- 
merly of  National  Assn.  of  Manufacturers. 
HUGH  H.  JOHNSON,  for  the  past  three 
years  director  of  advertising  of  Bell  Air- 
craft, as  assistant  director  of  Bell  Air- 
craft Co.,  Buffalo,  has  resigned  to  join 
Arthur  Kudner  Inc.,  New  York,  as  assis- 
tant director  of  media,  a  new  post.  He 
■was  assistant  to  the  director  of  merchan- 
dising of  the  Buick  Motor  Division  of  Gen- 
eral Motors  before  joining  Bell. 
HOWARD  BLAKE,  former  account  ex- 
ecutive of  Franklin  Bruck  Corp.,  New 
York,  has  been  placed  in  charge  of  the 
agency's  newly  opened  Hollywood  office 
at  5874  Hollywood  Blvd. 
WILLIAM  P.  BRYAN,  formerly  on  the 
announcing,  news  and  production  staff  of 
WHAS  Louisville  for  eight  years,  has 
joined  Anfenger  Adv.  Agency  as  radio  di- 
rector of  the  New  Orleans  office.  MRS. 
FRANK  HENNESSY  of  the  continuity 
staff  becomes  assistant  to  Mr.  Bryan  and 
INES  MASIA,  formerly  in  the  advertising 
department  of  Maison-Blanche,  New  Or- 
leans depai-tment  store,  replaces  Mrs.  Hen- 
nepsv. 

BERNARD  KATZ,  former  vice-president 
and  secretary  of  Brown  &  Gravenson, 
New  York,  has  joined  H.  W.  Fairfax  Adv., 
same  city,  assistant  to  Natt  S.  Eusler, 
president  and  radio  director.  Before  join- 
ing B  &  G,  Mr.  Katz  was  advertising  man- 
ager of  Hearns  Dept.  Stores  of  New  York. 
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".  .  .  to  serve  the  public  interest,  convenience  and  neces- 
sity .  .  ."  is  the  way  all  radio  station  licenses  read.  Here 
at  WFIL  we  are  inclined  to  make  a  more  than  literal 
translation  of  these  words. 

Superlative  coverage  of  all  local  events  is  assured 
through  the  maintenance  of  a  large  staff  of  special 
events  men.  For  example:  On  one  public  service  program 
—  "This  Week  In  Philadelphia,"  a  compendium  of  the 
week's  happenings  in  the  Quaker  City  and  broadcast 
each  Sunday — 174  separate  events  were  covered  in 
nine  months,  in  the  same  period  the  WFIL  mobile  unit 
traveled  3,000  miles  picking  up  events  of  a  civic  nature. 
And  each  week  more  than  sixteen  hours  of  broadcast 
time  are  devoted  to  public  interest  programs. 

It's  because  of  this  unequaled  public  service  that  WFIL 
has  earned  the  reputation  of  being  truly  "Philadelphia's 
Own  Station."  It's  because  of  the  far-sighted  policy  of 
taking  an  active  part  in  community  affairs  that  WFIL  is 
known  to  Philadelphians  as  "Philadelphia's  Most  Pro- 
gressive Radio  Station." 

A    BLUE    NETWORK  AFFILIATE 


^560  K  C 


Represented  nationally  by  The  Katz  Agency 

PHILADELPHIA'S    MOST    PROGRESSIVE    RADIO  STATION 
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FCC  Tackles  Space  Demands 
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These  factors  make  the  "PORK 
BARREL"  Market  the  ideal  testing 
spot  of  America. 

1.  No  "war-swollen"  population 
here. 

2.  Urban  and  rural  population  ts 
about  equal.  Both  have  MORE 
to  spend  than  ever  before. 

3.  KGLO's  wide-awake  Merchan- 
dising Department  with  capable 
"Womanpower"  will  cooperate 
with  dealer  letters,  newspaper 
tie-ins  and  personal  calls. 

4.  48.6%  of  all  listeners  in  this 
area  are  regularly  tuned  to 
KGLO.  This  is  13.2%  more 
steady  listeners  than  for  the 
next  station  according  to  a  re- 
cent Robert  S.  Conlan  Survey. 

JfREE  —  A  copy  of  fhfj 
^s™rwusTr».««^''s  fl  jp„p(efe  "Sfud/  of  Us- 
tenJng  ffabits  —  Mason 
City.  Iowa  >lrea",wil/  be 
senf  on  request.  Write 
KGLO  or  ask  any  Weed 
6  Company  mon. 


5000  Watts 


1300  K.C. 


MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  Affiliate 
WEED  &  COMPANY,  Rep. 
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el  2,  following  a  closed  meeting 
Oct.  28  with  military  officials  in 
which  restricted  propagation  data 
was  said  to  have  been  discussed. 

As  chief  engineer  of  the  RCA 
Victor  Division  of  RCA,  Dr.  Jol- 
liffe  had  steadfastly  opposed  mov- 
ing television  to  the  higher  spec- 
trum as  advocated  by  CBS  officials 
and  Comdr.  T.  A.  M.  Craven,  vice- 
president  of  the  Cowles  Broadcast- 
ing Co.,  former  Commissioner  and 
veteran  member  of  the  Interdepart- 
ment  Radio  Advisory  Committee. 

After  the  proposed  letter  drew 
objections  from  official  Naval  ob- 
servers attending  the  Panel  2  meet- 
ing, William  B.  Lodge,  general  en- 
gineering supervisor  of  CBS,  asked 
permission  of  Chairman  Jolliffe  to 
submit  a  "dissenting"  opinion  at  the 
FCC  hearing  Thursday  morning. 
Dr.  W.  R.  G.  Baker,  chairman  of 
the  RTPB,  said  Dr.  Jolliffe,  in 
presenting  the  proposed  letter, 
would  not  be  representing  Panel  2. 

After  the  hearing  concluded 
Thursday,  both  Dr.  Baker  and  Dr. 
Jolliffe  said  they  deemed  it  wiser 
to  avoid  further  controversy  by 
withholding  the  proposed  letter 
from  the  FCC  record. 

Allocations  for  the  60-225  mc 
band,  which  included  television, 
were  adopted  by  Panel  2  vrith  the 
reservation  that  if  they  are  not 
feasible,  after  proper  tests  of  shar- 
ing and  the  zoning  plan,  new  allo- 


cations should  be  devised.  Dr.  Jol- 
liffe covered  the  spectrum  section 
by  section,  interrupting  for  expla- 
nations and  answering  Commission 
questions. 

In  recommending  that  industrial 
applications  be  allocated  to  the 
23.5-27  mc  band,  Dr.  Jolliffe  said 
the  Panel  felt  "considerable  con- 
cern over  harmonics".  Chairman 
Fly  suggested  that  diathermy  man- 
ufacturers be  given  a  "latitude  of 
two  years"  to  eliminate  interfer- 
ence with  other  broadcast  services. 
Electro-medical  manufacturers  had 
testified  earlier  that  the  solution 
rested  in  assigning  frequencies  for 
such  machines,  rather  than  shield- 
ing. 

Frazier  Claims  I\o 

Relay  Provision  in  40  mc 

When  Dr.  Jolliffe  listed  the  43-58 
mc  assignment  for  FM,  Commis- 
sioner E.  K.  Jett  asked  if  the  Panel 
took  into  consideration  that  some 
half-million  receivers  built  for 
42-43  mc  band  reception  are  out- 
standing. Dr.  Jolliffe  said  Panel  5 
on  FM  had  agreed  to  the  assign- 
ment and  when  he  related  the  vote 
was  17-3,  Chairman  Fly  asked  who 
dissented. 

Mr.  Lodge  voted  no  on  the 
grounds  that  insufficient  space  was 
allocated  for  FM,  Dr.  Jolliffe  ex- 
plained. Howard  S.  Frazier,  NAB 
Director  of  Engineering  and  chair- 


onHorm  cross  ^f^'^^^^,^,^^-^^^^ 
'   fte  protit-mindedn,an^«- 


write  o^WireW  Compete  I 


VICTORY 


man  of  Panel  4,  voted  against  the 
assignments  on  the  grounds  that 
no  provision  was  made  for  broad- 
cast relay  services  in  the  40  mc 
band.  K.  B.  Warner,  representing 
the  American  Radio  Relay  League, 
objected  because  amateurs  were 
taken  out  of  the  28-30  mc  band  and 
given  27-29  mc  by  the  RTPB. 

As  to  the  60-218  mc  recommen- 
dations for  television,  Dr.  Jolliffe 
explained  the  Panel's  recommenda- 
tions on  the  basis  that  television  is 
predominantly  a  metropolitan  area 
service  and  should  be  assigned  fre- 
quencies with  respect  to  the  areas 
in  which  it  operates.  He  explained 
the  zoning  system,  whereby  A 
Areas  were  designated  as  metro- 
politan. B,  C  and  D  Areas  would  be 
assigned  other  parts  of  the  coun- 
try. 

The  complete  television  alloca- 
tions as  recommended  by  Panel  2 
follow : 

60-66,  72-78  mc,  television  both  A  and  B 
areas. 

66-72,  78-84,  90-96,  non-Government 
emergency  services  in  A  areas  and  televi- 
sion in  B  areas;  84-90,  96-102,  television  in 
A  areas  and  non-Government  emergency 
services  in  B  areas.  A  proviso  accompanies 
the  allocation  recommendatinns  that  none 
of  the  services  shall  interfere  with  the 
others. 

108-132,  now  allocated  to  air  navigation 
aids  and  air  mobile,  to  be  allocated  to  tele- 
vision and  other  services  when  and  if  use 
by  air  services  no  longer  necessary,  use  of 
this  frequency  band  to  be  reviewed  after 
war  developments  are  released. 

152-158,  Area  A,  television;  non-Govern- 
ment emergency  and  miscellaneous  serv- 
ices. Area  B. 

158-164  mc,  182-188  mc,  194-200  mc,  206- 
212  mc,  non-Government  emergency  and 
miscellaneous  services  Area  A,  television 
Area  B. 

164-170  mc,  television  Area  A;  Govern- 
ment, Area  B. 

170-176  mc.  Government  Area  A;  tele- 
vision Area  B. 

212-218  mc,  both  areas  television. 

Chairman  Fly  asked  if  manufac- 
turers were  convinced  of  the  "feasi- 
bility" of  receivers  designed  to  re- 
ceive up  to  218  mc  and  Dr.  Jolliffe 
said  "that's  what  we  understand". 
The  60-218  allocations  were  ap- 
proved by  a  19-2  vote,  the  witness 
said. 

Commissioner  Jett  questioned  the 
advisability  of  not  providing  for 
FM  experimental  work  above  225 
mc  and  Dr.  Jolliffe  said  there  had 
been  no  request  from  Panel  5  for 
such  allocations.  "It  seems  to  me  it 
ought  to  be  good  for  FM  to  be  ex- 
perimenting there,"  remarked  the 
Commissioner. 

Chairman  Fly  asked  how  many 
{Continued  on  page  62) 
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The  United  States  Navy  has  awarded  the  men  and  women  of 
^^^^^^^^^P^  Hallicrafters  a  special  "Certificate  of  Achievement". . .  first  award 
of  its  kind  . . .  for  outstanding  service  with  the  radar-radio  industries  of  Chicago  in 
speeding  vital  war  material  to  the  Navy.  Added  to  the  four  Army-Navy  "E'  awards, 
this  makes  five  times  Hallicrafters  workers  have  been  cited  for  distinguished  service. 
They  promise  that  this  kind  of  service  will  be  continued  until  total  victory  is  ours. 

★  BUY  A  WAR  BOND  TODAY 

hallicrafters  radio 

THE  HALLICRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT,  CHICAGO  16,  U.S.  A. 


IT  TAKES  a 

BAZOOKA  GUN 

to  cripple 
M-4  TANKS 


I  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region. 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

"NBC  Talc  of  412  Cities 
"Ross  Federal  Survey 


television  channels  could  be  accom- 
modated in  the  460-956  mc  band 
and  Dr.  Jolliffe  replied  31  if  they 
are  16  mc  wide  and  24  if  they  are 
to  be  20  mc  wide.  From  10,000-30,- 
000  mc  the  RTPB  recommendations 
conform  to  those  of  IRAC,  he  said. 

Commissioner  Jett  commented 
that  no  provision  had  been  made 
for  new  services,  such  as  buses, 
taxicabs  and  very  little  for  rail- 
roads in  the  higher  spectrum.  Dr. 
Jolliffe  stated: 

"I  think  it  will  be  possible  to  sit 
down,  give  and  take  a  little  here 
and  there  and  come  up  with  the 
answers  to  all  these  problems." 
Commissioner  Jett  continued:  "I 
wonder  if  we  know  enough  about 
the  art  above  1,000  mc  to  specifi- 
cally allot  various  services  there. 
The  military  knows,  but  we  don't." 

Commissioner  Norman  S.  Case 
inquired  if  the  individual  members 
of  Panel  2  had  information  not 
available  for  public  knowledge,  that 
might  have  guided  them  in  their 
decision. 

"I  think  many  of  the  members  of 
Paned  2  have  information  not  part 
of  the  public  record,  on  which  they 
based  their  conclusions,"  replied  the 
Panel  2  chairman. 

Dr.  Alexander  Senauke,  chair- 
man of  Panel  12  on  industrial, 
scientific  and  medical  equipment, 
placed  in  the  record  a  statement 
objecting  to  Panel  2  recommenda- 
tions above  60  mc  because  they  did 


Plea  Denied 

REQUEST  of  Mutual  Broad- 
casting System  was  denied 
last  week  by  the  FCC  for 
waiver  Sec.  3.406  of  the  Com- 
mission's rules  governing  sta- 
tion identification  so  as  to 
permit  the  broadcast  of  Mu- 
tual's  Mediation  Board  pro- 
gram, a  three-quarter  hour 
show,  without  making  station 
identification  at  the  half- 
hour.  Program  is  heard  Sun- 
day 8-8:45  p.m. 


not  provide  for  medical  and  indus- 
trial services. 

"'The  Commission  should  note 
that  Panel  2  made  a  decision  with- 
out the  benefit  of  testimony  pre- 
sented at  these  hearings,"  said  Dr. 
Senauke.  "If  reasonably  ample  as- 
signments are  not  made  for  medi- 
cal and  industrial  services,  they'll 
be  operating  on  any  frequency."  He 
urged  that  the  manufacturers  be 
allocated  specific  frequencies  to 
avoid  interference  with  other  serv- 
ices. 

When  Chairman  Fly  inquired 
whether  the  manufacturers  would 
adhere  to  given  frequencies.  Dr. 
Senauke  said:  "It's  the  expressed 
intent  to  voluntarily  comply  with 
your  regulations." 

To  accomodate  several  witnesses 
last  week,  the  FCC  heard  witnesses 
for  taxicab  services,  classified  as 
New  Radio  Services,  and  one  wit- 


KEY  STATION  OF  THE  DOMINION  NETWORK 


•  An  increase  of  power  to 
5000  watts  gives  effective 
coverage  to  100,000  addi- 
tional radio  homes  in  To- 
ronto and  area. 


•  The  best  network  affilia- 
tions, programs  and  pro- 
motions are  creating  more 
regular  CJBC  listeners. 


"OX  5000  Watts 

TORONTO 


ness  for  electro-medical  services  out 
of  turn  last  Monday.  Dr.  W.  H. 
Schmidt  of  the  American  Congress 
of  Physical  Medicine,  told  the  Com- 
mission that  diathermy  machines 
could  be  operated  throughout  the 
country  on  two  frequencies.  Surgi- 
cal machines  cause  no  interference, 
he  added. 

Oliver  W.  Moore,  chairman  of  the 
taxicab  subcommittee  of  Commit- 
tee 8,  RTPB  Panel  13,  and  secre- 
tary of  the  Postwar  Planning 
Committee  of  the  Cab  Research 
Bureau,  Cleveland,  requested  20 
channels  from  139.4-140.4  mc,  and 
10  channels  from  250-252.5  mc  for 
new  taxicab  services.  The  20  chan- 
nels would  be  50  kc  wide  and  the 
10  additional  ones  250  kc.  Avide. 

Clewell  Sykes,  president  of  CRB; 
president  of  the  Yellow  Cab  Co., 
Philadelphia;  member  of  the  Na- 
tional Assn.  of  Taxicab  Owners 
and  consultant  to  the  Office  of  De- 
fense Transportation,  said  that 
two-way  radio  for  dispatching  cabs 
would  reduce  "dead  miles"  travel- 
ed to  a  "negligible  minimum." 

Daniel  Sherby,  secretary-treas- 
urer of  the  Yellow-Zone  Cab  Co., 
Cleveland,  director  of  the  NATO 
and  treasurer  of  CRB,  told  how 
two-way  radio  would  function  in 
dispatching  cabs,  and  how  taxis 
so  equipped  would  be  of  help  to 
police,  fire  departments  and  emer- 
gency services  during  catastrophes. 
In  Cleveland,  where  the  Yellow  Cab 
Co.  has  operated  two  experimental 
two-way  transmitters,  Mr.  Sherby 
said  a  reduction  of  65%  in  dead 
miles  had  resulted. 

L.  W.  Johnson,  secretary  and 
executive  director  of  the  NATO  and 
executive  director  of  CRB,  said  a 
study  of  dispatching  systems  led 
to  the  conclusion  that  a  minimum 
of  6  channels  are  required  to  meet 
the  present  industry  needs,  based 
on  an  analysis  of  the  Philadelphia 
Yellow  Cab  operation  which  em- 
ploys 750  taxicabs,  and  is  the 
largest  single  operation  in  the 
country  with  reference  to  telephone 
business.  New  York's  largest  single 
operation  embraces  1,300  cabs  but 
most  of  the  business  is  done  on  a 
pickup  basis,  he  said. 

Mr.  Johnson  said  the  taxi  or- 
ganizations had  concluded  that  if 
6  channels,  each  50  kc  wide,  will 
{Continued  on  page  6i) 
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POWER...CANt  DO  EVERYTHING 
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SOMETIME?  ITS  BETTER  TO  BE  BUILT  FOR  IH[JOB 


We  can't  think  of  any  reason  for  buying  a  San 
Antonio  station  except  to  reach  the  San  An- 
tonio market  area  .  .  .  and  this  is  the  area  that 
KTSA  was  designed  and  built  to  serve. 

KTSA  was  engineered  and  built  to  do  a  specific 
job,  and  every  recognized  survey  proves  that 
it  DOES.  Like  a  welcome  rain  on  a  fertile  field 
it  covers  and  saturates  the  64  counties  of  San 
Antonio's  wholesale  trade  area. 

In  the  fast  competition  for  the  booming  present 
and  rich  postwar  business  of  this  area,  KTSA  is 
ready  to  deliver  the  audience  and  the  coverage 
you  need  without  waste  or  duplication. 

Incidentally,  KTSA's  64  county  primary  cover- 
age area  delivers  23.1 1  %  of  the  efFective  buy- 
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ing  income  in  the  whole  state  of  Texas,  and 
22.06%  of  Texas'  retail  sales. 

If  you'd  like  to  buy  this  chunk  of  Texas  most 
economically  .  .  .  get  KTSA's  complete  story. 

REPRESENTED  NATIONALLY  BY 

TAYLOR-HOWE-SNOWDEN  RADIO  SALES 

NEW  YORK  -  CHICAGO  ■  DALLAS  -  AMARILLO 
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A  VOICE 

:for  sale 


VOICE 

women  listeners  enjoy — a  voice 
with  personality  which  stimu- 
lates ACTION  —  makes  sales: 

RENEWALS  prove  she's  good.'  Clients 
participating  locally  include: 

Matchless  Brand  Foods  4  yrs. 

Florigold  &  Flo  Citrus  Fruits  4  yrs. 

Winsbw's  Potato  Products  4  yrs. 

Red  Cap  Products  3  yrs. 

Others  1  to  2'/2  years  and  still  going. 
Ask  for  full  details. 

Participation  now  available  over 
5  Stations  of  Yankee  Network... 

WNAC,  Boston  -  WAAB,  Worcester 
WEAN,  Providence  —  WTHT,  Hartford 

wcou.  Lewiston 


11:15  A.M. 
Tuesday  and  Thursday 
$105.00  per  program 
less  discounts 


For  a  woman's  audience  and 
RESULTS,  consult  — 

DIRECTOR 

New  England  Cupboard 

448  STATLER  BLDG.,  BOSTON  16,  MASS. 

HANcock  4460 
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provide  adequate  service  for  Phila- 
delphia, then  20  channels,  50  kc 
wide,  in  the  lower  portion  of  the 
spectrum,  plus  10  channels  250  kc 
wide  for  experimental  purposes  in 
the  higher  frequencies  will  provide 
future  requirements  of  the  entire 
industry,  particularly  if  further 
development  above  300  mc  can  be 
expected. 

Raymond  M.  Wilmotte,  consult- 
ing engineer,  testifying  on  behalf 
of  the  NATO  and  CRB,  substan- 
tiated the  claims  of  previous  wit- 
nesses and  added  technical  data  to 
the  record.  He  said  diathermy  ma- 
chines are  the  chief  source  of  in- 
terference and  should  be  shielded 
or  operated  within  certain  fre- 
quency bands. 

Medical  Diathermy  Service 
Reported  Increasing 

When  hearings  opened  Tuesday 
morning  Dr.  Lynde  P.  Wheeler, 
chief  of  the  FCC  Engineering  Dept. 
Technical  Information  Section,  in- 
troduced opening  testimony  on  in- 
dustrial, scientific  and  medical 
services,  and  asserted  that  the  use 
of  these  services  has  increased 
greatly  in  recent  years.  Power  used 
for  the  various  industrial  services 
is  greater  than  the  total  consumed 
for  communications,  he  said.  Under 
Commission  Order  96  some  85,000 
applications  for  registration  of 
medical  diathermy  equipment  have 
been  received,  he  added. 

Elimination  of  interference  from 


MASS  APPEAL 


RICH  MARKET 


ujCBm 


BALTIMORE 

n6  mi  NHWORK  Station 


JOHN  (LMnt 


ceo.  H.  ROeMR 


FREE  &  PETERS.  INC. 


Petrillo  for  FDR 

RECOGNIZING  that  despite 
his  difl'erences  with  Roosevelt 
Administration,  the  Demo- 
cratic party  is  more  friendly 
to  labor,  James  Caesar  Pe- 
trillo, is  sporting  a  Roosevelt 
button  in  his  lapel,  it  was  re- 
vealed in  Chicago  last  week, 
following  a  conference  he  held 
with  Mayor  Edward  J.  Kelly. 


the  use  of  medical  and  industrial 
heating  equipment  has  become  a 
pressing  problem  and  can  be  ex- 
pected to  be  more  serious  after  the 
war,  Dr.  Wheeler  stated.  He  urged 
the  Commission  to  consider  the  ne- 
cessity of  protecting  communica- 
tions from  such  interference. 

Dr.  Alexander  Senauke,  acting 
chairman  of  RTPB  Panel  12,  re- 
quested approximately  16  channels 
ranging  in  width  from  2  kc  to  800 
mc  and  in  the  band  from  225  kc 
to  20,400  mc,  although  he  said 
Panel  12  was  not  unanimous  in  its 
recommendations.  The  electro-medi- 
cal committee  was  in  agreement  on 
proposed  frequencies  at  13,  27  and 
40  mc,  he  said. 

Carl  J.  Madsen,  electronics  en- 
gineer of  Westinghouse  Elec.  & 
Mfg.  Co.,  member  of  Panel  12,  re- 
quested two  frequencies  for  indus- 
trial services.  Paul  D.  Zottu  of  the 
Girdler  Corp.,  also  a  member  of 
Panel  12,  said  the  answer  to  in- 
terfei'ence  from  industrial  services 
is  to  allocate  certain  frequencies, 
rather  than  attempt  shielding. 

George  F.  Russell,  president  of 
Northwest  Syndicate,  Tacoma, 
Wash.,  touched  off  a  controversy 
with  members  of  the  RTPB  when 
he  testified  it  wasn't  necessary  to 
allocate  fixed  frequencies  for  in- 
dustrial heat  processing  because  of 
new  developments  in  circuit  designs, 
which  eliminates  the  major  causes 
of  spurious  radiation. 

Dr.  Senauke  challenged  Mr.  Rus- 
sell's contention,  said  the  wit- 
ness was  not  a  member  of  the 
RTPB,  and  Chairman  Fly  remark- 
ed, "That  doesn't  make  him  an  out- 
law." Following  the  noon  recess 
the  argument  continued  with  Dr. 
Senauke  placing  on  the  stand  John 


F.  Dreyer  Jr.,  engineer  of  the  Am- 
perex  Corp.,  who  started  to  testify 
regarding  a  paper  prepared  some 
time  ago  by  Mr.  Russell.  Chairman 
Fly  cut  him  off,  however. 

Mr.  Russell  suggested  the  Com- 
mission's own  engineers  make  meas- 
urement tests  of  three  types  of  ma- 
chines produced  by  the  Northwest 
Syndicate.  Chairman  Fly  ordered 
members  of  the  Radio  Intelligence 
Division  to  begin  the  tests  im- 
mediately. 

A.  W.  Maihis  Speaks  for 
Physical  Therapy  Mfrs. 

A.  W.  Mathis,  vice-president  of 
the  H.  G.  Fisher  Co.,  Chicago,  ap- 
pearing on  behalf  of  Panel  12  and 
the  Physical  Therapy  Mfrs.  Group 
of  the  American  Surgical  Trade 
Assn.,  said  the  50,000  shortwave 
diathermy  machines  now  in  the 
hands  of  civilian  hospitals  and  phy- 
sicians operate  in  the  vicinity  of 
40,  27  and  13  mc,  although  those 
frequencies  "have  no  particular 
significance"  and  the  machines 
could  operate  elsewhere  in  the 
"general  vicinity". 

Under  cross-examination  Mr. 
Mathis  said  shielding  wasn't  an 
adequate  remedy  against  interfer- 
ence. He  suggested  the  Commis- 
sion allocate  definite  frequencies. 

Dr.  Lee  DeForest,  president  of 
the  Lee  DeForest  Labs.,  Los  Ange- 
les, and  inventor  of  the  vacuum 
tube,  was  given  the  hearings'  sec- 
ond ovation  when  he  took  the  stand. 
Maj.  Edwin  H.  Armstrong,  FM  in-' 
ventor  was  applauded  when  he  testi-' 
fied  early  in  the  hearings. 

Dr.  DeForest,  whose  firm  has 
been  manufacturing  medical  dia- 
thermy apparatus  for  11  years,  told 
the  FCC  that  the  tolerance  of  2%, 
combined  with  two  or  three  definite 
channels  allocated  to  shortwave  dia- 
thermy, would  effectively  eliminate 
interference  from  radio  communi- 
cations and  at  the  same  time  not 
interfere  with  the  general  applica- 
tion of  the  apparatus  by  the  medi- 
cal profession.  He  recommended  13, 
27  and  40  mc.  He  said  a  tolerance 
of  7%  in  the  27  mc  area  would 
eliminate  need  for  the  other  two 
bands.  He  advanced  the  belief  that 
50,000  machines  now  in  service 
(Continued  on  page  66) 
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^♦•Sometimes  I  wish  she'd  listen^ 
to  something  besides  \!(^B2«** 
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''Sometimes  I  wish  she'd  listen 
to  something  besides '^^gjj^**. 
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People  tune  in  the  station  that 
comes  in  with  a  good  signal  and 
has  the  best  programs.  Everywhere 
you  turn  in  New  England,  one  or 
another  NERN  station  is  the  choice 
station,  by  virtue  of  clear  reception 
and  the  top  rated  programs.  All 
NERN  stations  are  NBC  affiliates. 
NERN  covers  New  England  and 
sells  New  England  .  .  .  without  line 
charges  ♦  .  .  with  free  studio  facil- 
ities in  Boston,  New  York  and 
Hartford  .  .  .  for  only  $312  per  day- 
time quarter-hour.  When  you  buy 
NERN,  you  buy  a  network. 


^'Sometimes  I  wish  she'd  listen  , 
Ito^  something  besides  WJAR.'* 


"Sometimes  I  wish  she'd  listen 
to  something  besides  \^B2.'* 
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to  something  besides  ^I^^JC  " 


I 


NERN  STATIONS 


Frequency 

WBZ  1030 


WCSH 

WJAR 

WLBZ 

WTIC 

WFEA 


970 
920 
620 
1080 
1370 


WRDO  1400 


Watts 

50,000  Boston,  Mass. 

5,000  Portland,  Maine 

5,000  Providence,  R.  I. 

5,000  Bangor,  Maine 

50,000  Hartford,  Conn. 

5,000  Manchester,  N.  H. 

250  Augusta,  Maine 


"Sometimes  I  wish  she'd  listen 
to  something  besides  XI^JTEA," 


Nationally  represented  by 
WEED  &  COMPANY 

New  York,  Boston,  Chicago,  Detroit, 
San  Francisco,  Hollywood 


Sometimes  I  wish  she'd  listen 
io  something  besides  \^RDO.' 


NEW  ENGLAND  REGIONAL  NETWORK  ! 


HARTFORD,  CONNECTICUT 


NEW  ENGLAND'S 

3rd  LARGEST 
CONCENTRATED 
AUDIENCE 

5000  WATTS 
680  KC 


THE  VOICE 
OF  NORTHERN 

NEW  ENGLAND 

\awrence 

MASS. 


NATIONAl  REPRESENTATIVES; 

THE  KATZ  AGENCY,  INC. 


Stovin 
Wright 

RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  .  WINNIPEG 
TORONTO 


I       ^  _  5000  WAHS  1330  KC. 

I  ENGLISH  •  JEWISH  •  ITALIAN 

■  National  Advertisers  consider  WEVD 
i  "must"  to  cover  the  great  Metro- 
politan Nev/  York  Marke*. 

Sencf  /or  WHO'S  WHO  on  WEVO 
WEVD  —  117  West  46th  Street.  Mew  Yei*.  N.'  Y. 
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could  be  reconverted  to  "such  a  fre- 
quency at  such  a  tolerance". 

V.  W.  Sherman,  manager  of  the 
industrial  electronics  division,  Fed- 
eral Telephone  &  Radio  Corp.,  Newr- 
ark;  J.  Wesley  Cable,  director  of 
research  and  development,  Induc- 
tion Heating  Corp.;  E.  L.  Bailey, 
the  Chrysler  Corp.;  George  H. 
Brown,  RCA  labs. ;  Frank  Curtis  of 
Induction  Heating  Corp.;  Wallace 
E.  Powell,  Jones  &  Laughlin  Steel 
Corp. ;  G.  P.  Bosomworth,  manager, 
engineering  laboratories,  Firestone 
Tire  &  Rubber  Co.,  Alcron;  C.  W. 
Blount,  vice-president  of  the  Baka- 
lite  Corp.,  and  Paul  Bilhuber  of 
Steinway  &  Sons,  New  York,  told 
how  induction  heating  is  used  in 
various  forms  of  manufacture  and 
urged  the  Commission  not  to  re- 
strict its  uses. 

Other  witnesses  in  behalf  of  elec- 
tro-medical services  included  Dr. 
H.  B.  Williams,  Columbia  U.,  and 
Di.  E.  J.  C.  Hildenbrand,  director 
of  the  physical  therapy  depart- 
ment, Garfield  Hospital,  Washing- 
ton, appearing  on  behalf  of  the 
Council  of  Physical  Medicine,  Amer- 
ican Medical  Assn. 

Railroads  Represented 
By  I\iesse  of  I\.  Y.  Central 

On  behalf  of  the  railroads,  John 
L.  Niesse,  assistant  to  the  general 
superintendent  of  telegraph  and 
telephone,  New  York  Central  Sys- 
tem, pnd  fhairman  of  Committee 
7,  RTPB  Panel  13,  asked  for  88 
frequencies  in  the  100-200  mc  band; 
36  additional  channels  "where  de- 
mands are  not  so  great",  one  fixed 
channel  below  3  mc,  to  be  shared 
with  other  services  if  necessary, 
and  space  in  the  spectrum  between 
2600-2700  mc  for  experimental  pur- 
poses, with  a  view  towards  making 
those  allocations  permanent.  He 
opened  Wednesday's  session. 

Speaking  also  for  the  Assn.  of 
American  Railroads,  Mr.  Niesse 
said  radio  would  be  used  by  rail- 
roads for  end-to-end  communica- 
tion on  trains;  train-to-fixed-point; 
yard  and  terminal  operations.  When 
Commissioner  Jett  reminded  the 
witness  that  aviation  services  are 
using  the  116-117  mc  band,  which 
Mr.  Niesse  requested  for  terminal 
operations,  the  witness  said  he 
thought  railroad  services  could  use 
frequencies  below  108  m?  or  above 
182  mc,  if  necessary.  Mr.  Niesse 
said  he  felt  that  assignment  of  fre- 
quencies would  "stimulate  railroad 
radio"  and  help  the  rail  lines  to  per- 
form a  "better  public  service". 

C.  0.  Ellis,  superintendent  of 
coiTimunications,  Chicago,  Rock 
Island  &  Pacific,  testified  that  re- 
cent tests  of  the  carriers  system  dis- 
closed interference  in  the  area  of 
Kansas  City,  where  four  railroads 
use  the  carrier  method  in  the  VHF 
band.  Commissioner  Jett  suggested 
further  investigation  on  the  pos- 
sibility that  carrier  radio  might 
also  be  interferring  with  other 
services  in  the  very  high  frequen- 
cies. 

Richard  R.  Mead,  research  di- 
rector of  the  Greyhound  Lines,  ap- 
pearing for  A.  M.  Hill,  president 
of  the  National  Assn.  of  Motor  Bus 
Operators  and   the  RTPB,  urged 


Muzak's  Proposal 
Opposed  by  Ryan 

Says  Scarce  Channels  Should 
Not  Be  for  Limited  Service 

OPPOSITION  to  the  proposal  by 
Muzak  Inc.  for  frequencies  to  be 
used  in  "narrowcasting"  has  been 
expressed  to  the  FCC  by  the  NAB 
in  a  letter  signed  by  J.  Harold 
Ryan,  president. 

"Narrowcasting",  so  dubbed  be- 
cause it  contemplates  the  use  of 
radio  frequencies  for  a  limited  serv- 
ice to  subscribers  in  the  same  man- 
ner that  wired  radio  now  operates, 
would  require  three  channels  for 
operation,  according  to  the  testi- 
mony of  Joseph  L.  Weiner  before 
the  FCC  allocation  heai'ings  on  be- 
half of  Muzak  [Broadcasting,  Oct. 
16]. 

Mr.  Ryan's  letter,  addressed  to 
T.  J.  Slowie,  FCC  secretary,  and 
dated  Oct.  31,  follows: 

At  the  time  of  my  appearane  as  a  wit- 
ness at  this  hearing,  the  Commission's  at- 
tention was  directed  to  the  growth  of  radio 
broadcasting  as  a  service  to  all  of  the 
American  people.  I  emphasized  the  need 
for  the  allocation  of  sufficient  space  in  the 
radio  spectrum  to  insure  the  expansion  of 
this  broadcasting  service  into  the  newly 
developed  technical  fields  on  a  sound  com- 
petitive basis  and  on  a  nationwide  sca'e. 

It  is  quite  obvious  from  a  reading  of  the 
testimony  presented  at  this  hearing  that 
the  requests  for  frequencies  far  exceed 
the  number  of  such  frequencies  available 
in  the  useful  radio  spectrum.  From  testi- 
mony given  by  several  witnesses  it  is  evi- 
dent that  interference  potentialities  on  fre- 
quencies in  excess  of  40  megacycles  are 
greater  than  had  previously  been  estimated. 
Therefore,  the  need  for  more  channels  for 
broadcasting  is   even  greater  than  before. 

The  Commission  has  received  a  request, 
through  the  testimony  of  Mr.  Weiner  rep- 
resenting Muzak,  for  the  allocation  of  fre- 
quencies for  an  alleged  new  kind  of  broad- 
casting service.  It  is  our  considered  opinion 
that  this  request  is  not  for  a  broadcasti'ig 
serv'ce,  but  for  a  multiple  address  radio 
servict.  In  Commission  terms  this  type  of 
service  must  properly  be  classified  as  point- 
to-point  radio  and  as  a  lim'ted  common 
carrier.  This  pror?osed  service  is  distinguish- 
aHe  from  broadcasting  to  all  the  public 
because  in  particular  it  is  addres-ed  to 
those  limited  number  of  subscribers  who 
can  afford  to  pay  the  extra  price. 

The  NAB  urges  the  Commission  not  to 
sacrifice  broadcasting  to  the  public  ss  a 
wh'^le  in  favor  of  this  limited  common 
carrier  point-to-point  service.  This  p^int- 
to-point  service  does  not  require  radio  cha^- 
nel=  as  of  technical  necessity.  Th's  type  of 
service  can  be  operated  on  land  line  sys- 
tems. 

two-way  communication  between 
buses  and  fixed  stations  for  the 
nations  bus  lines.  Milo  M.  Dean, 
chairman  of  the  intercity  bus  sub- 
committee of  Committee  8,  Panel 
13,  listed  frequency  needs  for  the 
bus  lines  as  follows: 

For  control  dispatching,  15  chan- 
nels, 50  kc  wide,  137.65-188.4  mc. 
For  highway  emergency  service, 
one  low  frequency  clear  channel, 
8  kc  wide,  in  the  range  between 
2.5-4.5  mc.  For  general  service 
communications,  15  channels  above 
1,000  m",  band  width  to  be  0.1%  of 
the  assigned  frequencies. 

Statements  supporting  the  bus 
recommendations  were  presented  by 
J.  P.  Heffernan,  superintendent  of 
drivers.  Greyhound  Garage,  Chi- 
cago; Nyram  L.  Young,  Atlanta, 
head  of  Safety  Service,  an  inde- 
pendent organization  serving  va- 
rious bus  companies;  L.  H.  Ristow, 
Chicago,  chairman  of  the  National 
Bus  Traffic  Assn.;  William  A.  Du- 
vall,  general  manager  of  mainte- 
nance, Greyhound  Corp.,  Chicago; 


PROMOTION  LUNCH 

Given  by  North  Dakotans 
— For  N.  Y.  Executives 
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COMBINED  advertising  media  of 
North  Dakota  including  radio, 
newspapers  and  outdoor  will  spon- 
sor pheasant  luncheons  Nov.  29-30 
at  the  Waldorf-Astoria,  New  York, 
to  demonstrate  to  some  300  adver- 
tising agency  and  business  execu- 
tives by  use  of  colored  motion  pic- 
tures the  State's  agricultural  and 
industrial  advantages. 

Jack  Dunn  and  Tom  Barnes,  of 
WDAY  Fargo,  contracted  to  se- 
cure the  pheasants  for  the  luncheon 
which  is  the  second  of  its  type,  the 
first  having  been  held  in  Chicago 
in  June.  Other  stations  cooperat- 
ing are  KFYR  Bismarck,  KILO 
Grand  Forks,  KDLR  Devils  Lake, 
KLPM  Minot  and  the  North  Cen- 
tral Broadcasting  System. 

R.  E.  Samuelson,  chief  engineer  of 
the  Hallicrafters  Co.,  Chicago,  and 
member  of  Committee  8,  Panel  13. 

Mr.  Samuelson,  who  gave  tech- 
nical data,  said  that  control  dis- 
patching service  would  operate  bet- 
ter in  the  30-40  m"  band  than  at 
138  mc  and  should  "some  space 
between  80  and  40  mc  onen  up  \ 
through  the  moving  of  certain  serv- 
ices above  100  mc,"  he  requested 
that  the  FCC  give  the  bus  operators 
consideration.  .  i 

L.  W.  Goostree  Jr.,  engineer  in ' 
the  transmitter  division  of  General 
Electric  and  member  of  Committee 
8,    Panel    13,    submitted    further  | 
technical  data  concerning  the  pro- 
posed allocations  for  bus  services. ' 

Two-Way  Radio 
Asked  for  Trucks  4 

John  V.  Lawrence,  managing  di- ' 
rector,  American  Trucking  Assn., 
testified  that  two-way  radio  com- 
munication is  needed  by  America's 
trucking  industry.  He  pointed  out 
that  almost  half  the  nation's  fruits 
and  vegetables  are  moved  to  mar- 
ket by  truck  eliminating  delays  and 
saving  food.  The  ATA  will,  with 
FCC  approval,  undertake  to  form 
a  radio  organization  for  all  high- 
way users. 

Also  testifying  in  behalf  of  the 
ATA  and  in  favor  of  two-way  ra- 
dio for  trucks  were:  D.  L.  Suther- 
land, president.  Middle  Atlantic 
Transportation  Co.,  New  Britain, 
Conn. ;  C.  J.  Williams,  Hillside  Ga- 
rage &  Transit  Co.,  Milwaukee;  E. 
S.  Wheaton,  vice-president.  Aero 
Mayflower  Transit  Co.,  Indianap- 
olis. 

Marion  E.  Bond,  member  of  Com- 
mittee 8,  Panel  13,  associated  with 
the  Galvin  Mfg.  Co.,  Chicago,  asked 
for  facilities  for  two  types  of  serv- 
ices, (1)  a  local  service  within  75- 
100  mile  radius  to  be  used  to  sum- 
mon help  in  event  of  a  breakdown 
or  other  highway  emergency.  He 
recommended  allocation  of  10  inter- 
spersed channels  40  kc  wide  in  the 
30-40  me  band  for  local  service. 
For  the  long-range  needs  he  sug- 
gested a  single  clear  channel  be- 
tween 2-4  mc  to  be  used  nationwide 
as  an  emergency  and  distress  fre- 
quency. Testimony  on  telephone 
utilities  (see  page  68)  conclude.! 
the  allocation  hearings. 
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. . .  IN  WAR  ...  IN  PEACE 


CRECO  CRYSTALS  are  put  through  numerous  exacting  final  production  tests  before 
acceptance  by  the  Army  and  Navy.  Here  you  see  CRECO  ACCURACY  IN  ACTION  as 
operators  Check  and  Double-Check  crystal  activity  and  frequency  deviation  over  wide 
temperature  ranges,  from  frigid  cold  to  hot  heat,  using  automatic  recording  equipment. 
CRECO  IS  READY  to  provide  the  Adequate  Solution  to  any  Radio-Engineering  Problem, 
through  Knowledge,  Experience  and  ACCURACY  .  .  .  and  CRECO's  War  Job  now  permits 
the  acceptance  of  a  Limited  Number  of  Standard,  FM  and  Television  Applications. 

Write,  Wire  or  Call 

COMMERCIAL  RADIO   EOlIPMEn  COMPAM 


Porter  BIdg. 
KANSAS  CITY,  MO. 


EVEREn  L.  DILLARD,  General  Manager 
Evening  Star  BIdg. 
WASHINGTON,  D.  C. 


Crossroads-of-the-World 
HOLLYWOOD,  CAL. 


'BE  SURE  OF  TOMORROW 


BUY  WAR  BONDS  TODAY" 


BROADCASTING    •    Broadcast  Adrertisins 


November  6,  1944     •  Page 


Nationwide  Radio  Relay  Nets  Proposed 


Ireote   that   mood— and   your   sates  story 
'"PR  with  the  great  70%  who  work 

Iliands.  Here  at  WDZ  we've  been 
I  creating  that  mood  for  23  years. 

/'DIRECTIONAL  PROGRAMMING"- 
lat  it  is!  Many  large  advertisers  have 
1    :  (our   time— and    then    extended  NA- 
lY  the  methods  discovered. 

Imber,  too,  that  fully  one-third  of 
I  huge  livestock  population  !s  in 
I  Primary.   Write  .   .  . 


i"  Re 
!.  ilinc 


OWARD  H.  WILSON  CO.,  New  York, 
icago,  San  Francisco,  Hollywood,  Seattle 


i77i 


1000  WATTS 
1050  KC. 

TUSCOLA,  ILL 


he  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

1110111  5000  Watts  Day 
MfV  'II 1000  Watts  Nieht 
flu  fl  950kc,  pnn 
Spartanburg,  S.  C.  uUu 
Represented  by  HoHingbery 


Friendly,  Persuasive  per- 
sonalities, plus  enter- 
tainment and  service 
geared  to  this  six-state 
area  GET  RESULTS! 


All  Types   of  Services 
Would  Be  Handled, 
FCC  Told 

NATIONWIDE  RADIO  relay  net- 
works to  handle  all  types  of  com- 
munications, as  well  as  broadcast 
services,  including  television,  FM, 
standard  and  facsimile  and  operat- 
ing as  common  carriers,  were  pro- 
posed to  the  FCC  last  week  by  wit- 
nesses appearing  at  the  allocation 
hearings  in  Washington. 

Proponents  of  the  relay  sys- 
tems included  the  Radio  Technical 
Planning  Board;  Western  Union; 
Raytheon  Mfg.  Co.;  Frank  H.  Mc- 
intosh, Washington  consulting  en- 
gineer and  former  chief  of  the 
Domestic  &  Foreign  Branch,  Radio 
&  Radar  Division,  War  Production 
Board;  International  Business  Ma- 
chines Corp.,  General  Electric  Co.; 
the  Bell  System,  and  the  U.  S.  In- 
dependent Telep.  Assn. 

'Major  Magnitudes' 

Most  far-reaching  of  the  plans 
were  submitted  by  Joseph  Pierson, 
manager  of  the  Raytheon  commu- 
nications division  and  former  pres- 
ident of  Press- Wireless,  and  by 
Ralph  Bown,  director  of  television 
research  of  the  Bell  Labs.  Mr.  Pier- 
son  said  Raytheon  proposes  to  build 
a  nationwide  network  of  radio  re- 
lays. Mr.  Bown  explained  that 
AT&T  and  the  Bell  System  antic- 
ipate a  combination  wire-radio  sys- 
tem to  serve  all  communications, 
including  telephone  subscribers. 

Definite  proposals  to  establish 
such  relay  systems  were  made  after 
E.  W.  Engstrom,  research  director 
of  RCA  Labs,  and  chairman  of 
Panel  9,  Radio  Technical  Planning 
Board,  laid  the  foundation  by  tell- 
ing the  Commission  that  "radio  re- 
lay systems  will  constitute  the 
projects  of  major  magnitudes".  He 
visioned  television  broadcasters  as 
the  "first  and  most  important  pros- 
pective users  of  radio  relays"  on 
the  immediate  horizon,  predicting 
that  television  relay  systems  will 
be  established  in  conjunction  with 
coaxial  cable  links. 

"When  not  used  for  television,  the 
broad  band  of  a  system  capable  of 
relaying  television  will  permit  the 
transmission  of  numerous  other 
signals,"  said  Mr.  Engstrom.  He 
foresaw  radio  relay  systems  for  use 
in  facsimile,  transmitting  at  the 
rate  of  "many  thousands  of  letter 
pages  per  hour",  of  wide  use  by 
police.  Government  and  business 
groups  of  facsimile. 

He  pointed  to  a  growing  need  to 
interconnect  new  forms  of  busi- 
ness machines.  Radio  relays  may 
be  used  for  long  distance  multiplex 
telephone  communication,  particu- 
larly for  the  distribution  of  sound 
broadcasting  programs,  he  con- 
tinued. With  the  growth  of  high- 
speed transportation  Mr.  Engstrom 
saw  the  need  for  extensive  com- 
munication and  navigation  aids  and 
suggested  that  radio  relay  systems 


"might  follow  the  transportation 
routes  and  might  be  coordinated 
with  and,  in  some  measure,  serve 
not  only  the  transport  contacts  en 
route,  but  also  general  ground  com- 
munication." 

Design  Suggested 

Relay  systems  are  the  only  means 
for  using  the  ultra-high  and  super- 
high frequencies  for  medium  and 
long-distance  overland  circuits,  said 
Mr.  Engstrom.  "It  is  believed,"  he 
declared,  "that  radio  relay  systems 
will  eventually  be  the  technical 
means  for  handling  most  of  the 
traffic  of  a  point-to-point  or  multiple 
addressee  nature  using  these  fre- 
quencies. Radio  relay  systems  will 
constitute  projects  of  major  magni- 
tudes and  it  seems  reasonable, 
therefore,  that  circuits  should  be 
well  loaded  with  a  variety  of  serv- 
ices for  all  hours  of  the  day  and 
night." 

He  suggested  that  a  relay  route 
be  designed  for  more  than  one  wide- 
band circuit  in  each  direction, 
wherever  the  load  demand  is  suffi- 
cient. Such  a  system  could  handle 
television,  and  "a  multiplicity  of 
narrow  band  services;  two  or  more 
television  services,  etc.,  simul- 
taneously in  either  direction,"  he 
continued. 

The  range  of  frequencies  to  be 
used  for  radio  relaying  is  so  high 
that  it  becomes  possible,  said  Mr. 
Engstrom,  "to  utilize  each  fre- 
quency channel  over  and  over  again, 
not  only  over  circuits  which  are 
spaced  apart  geographically,  but 
even  with  some  limitations  for  a 
number  of  circuits  in  and  out  of  the 
same  city". 

Favoring  relay  circuits  is  the 
fact  that  a  "sizable  portion"  of 
the  cost  is  represented  by  the  sites 
and  towers,  according  to  Mr.  Eng- 
strom, who  said  no  development 
could  be  foreseen  that  will  destroy 
the  value  of  the  investments.  Fu-, 
ture  developments  will  make  it  pos- 
sible, he  explained,  to  utilize  higher 
frequencies,  as  the  service  expands 
and  as  more  circuits  are  needed, 
over  the  same  route  without  re- 
quiring substantial  alterations  in 
either  sites  or  towers. 

Before  the  war,  development  of 
radio  tubes  and  receivers  had  been 
carried  far  enough  to  make  it  prac- 
tical to  utilize  frequencies  for  ra- 
dio relaying  in  the  range  from  300- 
1000  mc,  said  the  witness.  As  soon 
as  restrictions  due  to  the  war  are 
removed,  he  asserted,  it  is  antic- 
ipated that  the  frequency  range 
will  be  extended  upward,  pointing 
to  the  fact  that  some  of  the  early 
relay  projects  now  planned  will  be 
at  frequencies  higher  than  the  pre- 
war developments. 

Towers  for  mounting  the  trans- 
mitting and  receiving  antennas  will 
vary  from  100-400-feet,  depending 
on  the  terrain  contour  and  repeater 
station  spacing.  For  these  antenna 
heights  repeater  spacings  will  vary 
from  20-40  miles.  Generated  trans- 
mitter powers  will  be  just  a  few 
watts,  with  no  need  for  powers 
greater  than  100  w  and  with  need 


for  less  power  as  the  frequency 
increases.  Substantial  antenna  pow- 
er gains  will  be  used  for  both 
transmitter  and  receiver.  FM  or 
some  variation  of  frequency  modu- 
lation probably  will  be  used  in  radio 
relay  systems. 

On  behalf  of  Panel  9  Chairman 
Engstrom  made  the  following  rec- 
ommendations: 300-3,000  mc,  ap- 
proximately 600  mc  be  set  aside  for 
radio  relaying  services  involving 
at  least  one  intermediate  repeater 
and  that  channels  be  allocated  in 
two  or  three  blocks;  3,000-10,000 
mc,  approximately  2,000  mc  be  set 
aside  (a  consideration  of  this  rec- 
ommendation in  Panel  2  resulted  in 
a  proposal  for  radio  relay  systems 
between  3,900-4,450  mc,  a  band  of 
550  mc;  also  in  the  region  be- 
tween 5,750-6,800  mc,  space  was 
proposed  for  experimental  relay  and 
other  experimental  work). 

Suggests  Allocations 

Above  10,000  mc.  Panel  9  recom- 
mended that  about  one-third  of  the 
space  available  be  set  aside  for  ra- 
dio relay  systems  involving  one  or 
more  repeaters.  Specifically  the 
RTPB  recommended  that  three 
blocks  of  channels  be  set  earmarked 
for  experimental  work  as  follows: 
10,500-13,000  mc;  6,500-8,000  mc; 
26,000-30,000  mc. 

Mr.  Pierson,  explaining  that  Ray- 
theon Mfg.  Co.  was  organized  in 
1922  with  a  capital  of  $25,000,  sub- 


''Now,if  we 
were  only 
staying 
at 

THE  ROOSEVELT" 

When  you  stop  ah  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  v/alk- 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  hath  from  $4.50. 

_  HOTEL. 

Roosevelt 

AUDISON  AVE.  AT  45th  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT  P.   ^ILLIFORD,  General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Peso,  Longview,  Lub- 
bock, Plainview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 
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j  FORMER  Under  Secretary  of 
I  State  Sumner  Welles  (center)  be- 
jgan  his  regular  series  of  weekly 
I  commentaries  on  behalf  of  Walt- 
jham  Watch  Co.  [Broadcasting, 
Sept.  18]  over  the  Mutual  network 
iOct.  11,  at  10-10:15  p.m.  To  ini- 
itiate  the  series,  Richard  Humph- 
iTey  (r)  president  of  H.  B.  Humph- 
irey  Co.,  Boston,  agency  servicing 
jWaltham  account,  and  Ira  Guilden, 
i|  president  of  Waltham  Watch  Co. 
{Ijoin  Mr.  Welles  at  MBS  studios. 

I  scribed  by  veterans  of  the-  302d 
ji  Field  Artillery  following  the  First 

II  World  War,  said  the  company  to- 
day employs  6,000  persons  and  is 
producing  equipment  at  the  rate 
of  $50,000,000  per  year.  The  com- 
pany was  dedicated  by  charter  to 
electronic  research  and  now  it 
plans  to  use  its  experiences  to  enter 
the  communication  business. 

Raytheon  has  been  developing 
communications  in  the  super-high 
frequencies  not  now  in  public  use, 
said  Mr.  Pierson,  adding  that 
"technical  discoveries  in  this  part 
of  the  spectrum,  which  we  are 
obliged  now  to  omit,  permit  a  much 
greater  range  of  service  to  the 
public  than  has  been  possible  here- 
tofore." 

Mr.  Pierson  exhibited  a  large 
map  showing  the  proposed  micro- 
wave relay  communication  system 
to  be  operated  acjoss  the  U.  S. 
by  Raytheon.  Eastern  terminals 
will  be  at  Boston,  New  York  and 
Washington,  with  circuits  following 
the  airline  routes  via  Cleveland, 
Detroit  and  Chicago  to  the  Pacific 
terminals  at  Los  Angeles,  San 
Francisco  and  Seattle. 

Terminal  stations  at  each  service 
point  with  automatic  relay  stations 
every  30-45  miles  are  proposed.  For 
the  system  Raytheon  requested 
three  groups  of  frequencies  at  1900, 
3900  and  5800  mc,  included  in  that 
portion  of  the  spectrum  recommend- 
ed by  the  RTPB  for  relay  services. 

Raytheon  Plans 

Through  the  system  Raytheon 
plans  to  provide  service  as  follows, 
according  to  Mr.  Pierson: 

Complete  safety  service  and 
guide  for  airlines,  both  commercial 
and  private. 

Transmitting  both  low  and  high 
definition  television  across  the  Con- 
paring  applications  for  television 
tinent.  To  that  end  Raytheon  is  pre- 
paring applications  for  television 
stations. 

Transmitting  broadcast  pro 
grams,  providing  higher  fidelity 
and  superior  quality  than  that  at- 


tained by  wire.  This  includes  re- 
laying FM  broadcasts  and  Ray- 
theon is  preparing  applications  for 
FM  stations. 

Better  telephonic  reproduction  of 
the  human  voice  than  now  exists; 
providing  telephone  service  to  those 
areas  now  without  it. 

Broadcast  services  in  neglected 
rural  areas. 

Development  of  nationwide  mo- 
bile communications,  including  rail- 
roads and  highways. 

Standard  communication  services 
at  a  substantial  savings  under  pres- 
ent rates,  quality  for  quality,  and 
as  the  service  expands  these  savings 
will  increase. 

Bell  Projects 

The  Bell  System  project  contem- 
plates use  of  both  broad-band  cable 
and  ijnicrowave  radio  relays  to  give 
the  "most  flexible  and  reliable  net- 
work for  serving  the  needs  of  the 
country",  said  Mr.  Bown.  Since 
a  greater  variety  of  electronic  tools 
are  available  for  the  lower  end  of 
the  500-20,000  mc  band,  Mr.  Bovni 
suggested  that  developments  should 
first  take  place  in  the  lower  portion 
of  the  ultra-high  frequency  spec- 
trum and  progress  upwards  as 
"knowledge  of  the  art  permits". 

"If  the  hopes  we  entertain  for  the 
success  of  the  experimental  system 
between  New  York  and  Boston  are 
realized,  the  radio  relay  type  of 
transmission  may  well  become  an 
important  feature  of  the  commu- 
nications system  of  the  future," 
said  Mr.  Bovm,  who  recommended 
that  the  following  frequencies  be 
allocated  for  the  AT&T-Bell  pro- 
posal : 

Two  blocks  of  20  channels  each, 
20  mc  wide,  1900-2300  and  4000- 
4400  mc;  a  space  1000  mc  wide  be- 
tween 11,500-12,500  mc;  10.15%  of 
the  space  above  13,000  mc  reserved 
for  experimentation  and  to  meet 
future  public  telephone  system  re- 
quirements for  this  type  of  radio 
service. 

Mr.  Bown  also  suggested  with 
no  specific  reservation,  that  fre- 
quencies in  the  region  of  6000- 
8000  mc  might  be  necessary,  par- 
ticularly if  crowding  by  other  serv- 
ices curtails  use  of  the  2000  mc  band 
or  if  the  bands  above  12,000  mc 
prove  unsuitable  for  relay  purposes. 

Radiotelephone  Plan 

Elaborating  on  the  plan  proposed 
by  Mr.  Bown,  Austin  Bailey,  radio 
engineer  of  the  AT&T,  and  vice- 
chairman  of  Committee  8,  Panel  13, 
on  Wednesday  gave  details  of  a 
proposed  new  radiotelephone  serv- 
ice which  would  make  possible  com- 
munication between  any  mobile  unit 
suitably  equipped  and  any  telephone 
connected  with  the  land  telephone 
network. 

He  said  the  service  would  be 
available  to  anyone,  but  suggested 
the  radiotelephone  would  be  used 
more  widely  in  doctors'  cars,  am- 
bulances, trucks,  buses,  taxicabs, 
public  service  vehicles,  barges, 
ferry  boats,  towboats  and  possibly 
railroad  trains  and  airplanes. 

This  proposed  common  carrier 
general  mobile  radiotelephone  serv- 
ice would  embrace  two  types  of 
service,  he  explained,  one  primarily 
for  urban  areas  and  the  other  de- 
signed for  outside  or  between  those 


WHEN  DOROTHY  WADMAN 


•  • . .  then  spinach  takes  on  new  value  in  the 
eyes  of  thousands  of  Maine  women! 

Mrs.  Wadman  knows  whereof  she  speaks.  Her 
daily  program  —  POINTS  AND  POINTERS  — 
at  9:45  a.m.,  Mondays  through  Fridays,  is  fifteen 
minutes  of  required  listening  for  homemakers  in 
the  WGAN  area.  Recognized  (throughout  Southern 
Maine)  as  an  authority  on  dietetics  and  home  eco- 
nomics, Mrs.  Wadman  has  gained  an  enormous  fol- 
lowing for  her  chatty  and  informative  radio  talks. 
Whatever  product  she  advertises  —  whether  food, 
new  kitchen  gadgets,  cook  books,  or  lunch  boxes  — 
is  sure  to  become  an  over-night  best  seller  in  Maine! 

If  you  wish  to  tap  the  rich  Portland  market,  and 
that  of  14  counties  in  Maine  and  1  in  New  Hamp- 
shire, get  in  touch  with  us  or  any  Raymer  office! 
The  opportunity  to  take  advantage  of  Dorothy 
Wadman's  proven  selling  ability  can  be  yours  — 
on  an  economical  participation  basis! 


STATION 
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Kilocycles 
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Columbia  Hotel,  Portland,  Maine 

CBS  Meirber  Station  National  Representative:  PAUL  H.  RAYMER  CO, 
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Signal 

Every  station  manager, 
every  engineer  is  interested 
in  getting  the  greatest  cov- 
erage and  the  maximum 
signal  with  his  equipment. 
That's  why  station  man- 
agers, engineers  the  country 
over,  year  after  year  have 
expressed  their  preference 
for  Lehigh  Vertical  Radia- 
|tors,  the  tower  of  dependa- 
bility. 

Lehigh  is  now  producing  for 
Victory.  After  Victory,  for 
FM,  AM  or  television. 

BUY  LEHIGH 
Radio  Division 

LEHIGH 

STRUCTURAL  STEEL  CO. 

17  BATTERY  PL.,  NEW  YORK  4,  N.  Y. 
Plant  af  Allenfown,  Penn. 
Offices  in  Principal  Cities 


STATION 


PROGRAM  PRODUCTION 
DIRECTOR 

14  years  background  in  radio. 
Now  employed  at  5  kw  station. 
WANTS  TO  MAKE  CONNEC- 
TION WITH  LARGER  STATION 
OR  GOOD  AGENCY.  Family- 
man,  good  references.  All  re- 
plies held  confidential. 

BOX  852,  BROADCASTING 


areas,  to  be  known  as  highway 
service.  He  testified  that  to  give 
highway  service  in  the  range  be- 
tween 50-200  mc,  only  32  frequen- 
cies would  be  required  for  four 
simultaneous  conversations  with 
each  specific  station  zone  of  about 
315  square  miles.  For  urban  serv- 
ice in  the  Greater  New  York  area, 
about  100  circuits  will  be  needed, 
requiring  200  channels  between  50- 
200  mc  on  a  two-frequency  basis. 
Those  frequencies  could  be  shared 
with  certain  other  tynes  of  services. 

Mr.  Mcintosh  proposed  to  organ- 
ize a  company  to  operate  as  a  com- 
mon carrier,  serving  ao'encies  need- 
ing radio  communications.  His  plan 
involves  the  use  of  "idle  time  nor- 
mally experienced  on  emergency 
service  frequencies",  utilizing  the 
very-low  frequency  band  around 
150-250  kc  as  well  as  the  ultra-high 
frequencies.  The  service  would  en- 
tail narrow  channels. 

"We  propose  to  supply  facsimile 
type  of  messages  to  moving  vehicles 
and  contemplate  a  two-way  service 
in  the  ultra-high  frequency  band," 
said  Mr.  Mcintosh.  Sets  would  be 
operated  on  a  rental  basis.  He  pro- 
posed a  central  dispatching  office, 
to  which  calls  for  doctors,  taxicabs, 
etc.,  would  be  made,  the  central 
office  in  turn  notifying  the  wanted 
doctor  by  radio. 

He  suggested  that  channels  for 
the  proposed  service  be  provided 
in  the  low  and  high  ends  of  re- 
spective bands.  The  proposed  serv- 
ice would  entail  elaborate  equip- 
ment, he  said,  and  require  exclusive 
use  of  low  frequencies. 

Radio-Wire  System 

On  behalf  of  the  U.  S.  Independ- 
ent Telephone  Assn.,  B.  C.  Burden, 
consulting  engineer;  Rear  Adm. 
Stanford  C.  Hooper,  USN  (Ret.), 
former  Naval  Chief  of  Communi- 
cations; and  Col.  William  R.  Blair, 
USA  (Ret.)  outlined  the  plan  of 
the  independents,  working  in  con- 
junction with  the  Bell  System,  to 
create  a  nationwide  radio-wire  re- 
lav  system. 

"We  are  convinced  that  there  is 
a  genuine  field  of  use  for  radio 
channels  of  the  regional  frequency 
type  for  common  carrier  telephone 
purposes,"  said  Mr.  Burden.  "If 
we  are  not  permitted  to  share  in 
the  new  frequency  assignments  now 
being  opened  up  in  the  region  above 
100  mcs,  there  will  be  a  missing 
link  in  our  communication  system. 
...  If  complete  and  universal  com- 
munication service  is  to  be  ren- 
dered, it  will  be  imperative  that  a 
limited  number  of  radio  channels 
be  made  available  to  the  telephone 
industry." 

Mr.  Burden  testified  that  follow- 
ing studies  made  by  the  Bell  Sys- 
tem, the  Independent  and  the 
RTPB,  it  was  concluded  that  six 
primary  applications  of  radio  chan- 
nels in  the  telephone  field  were  rec- 
ognized. These  he  enumerated  as: 
Common  carrier  emergency  serv- 
ice, common  carrier  urban  mobile 
service,  common  carrier  highway 
mobile  service,  special  situation 
short  haul  toll  trunks,  special  sit- 
uation rural  telephone  service,  long 
haul  toll  trunks  (involving  inter- 
mediate repeater  stations). 

The  proposed  system  would  be 
used  to  serve  isolated  communities; 
furnish  telephone  service  to  farm- 
ers, ranchers  and  others  in  remote 
regions;  provide  telephonic  commu- 
nication between  individuals  wheth- 
er they  be  at  home,  in  an  automo- 
bile, in  a  boat,  on  a  train,  aero- 
plane   "or    even   on  foot";  make 


Vinson— 'No  Comment'    Roberts  Is  Named 

For  Purple  Heart 


ECONOMIC  Stabilization  Director 
Fred  S.  Vinson  said  Friday  he  had 
"no  comment"  on  the  status  of  the 
legal  study  requested  by  President 
Roosevelt  to  find  authority  to  com- 
pel James  C.  Petrillo,  AFM  pres- 
ident, to  comply  with  the  WLB 
directive  of  June  15  terminating 
the  ban  on  new  recordings  at  RCA 
Victor,  NBC  Recording,  and  Co- 
lumbia Recording  Co. 

available  additional  short  haul  toll 
circuits;  perform  emergency  serv- 
ices. 

Col.  Blair  asked  for  the  following 
allocations:  For  emergency  radio 
telephone  and  telegraph  service, 
2-8  kc  and  50-200  mc;  for  urban 
and  highway  mobile  service,  50-200 
mc;  short  haul  toll  service  (reg- 
ular), 50-200  mc;  long  haul  toll 
channels,  300-15,000  mc;  special 
rural  channels  (regular),  50-200 
mc;  remote  control  channels,  150- 
175  mc. 

Adm.  Hooper  supported  the  re- 
quest of  the  telephone  companies 
for  radio  telephone  channels.  "It 
seems  our  case  is  similar  to  several 
other  services  applying  here  and 
that  the  wise  solution  may  be  to 
allow  such  services  what  is  pos- 
sible up  to  300  mc,  and  in  addition 
to  give  them,  provisionally,  even  a 
larger  band  than  they  need  in  the 
ultra  high  frequencies  and  above 
to  provide  for  future  expansion," 
he  said. 

"Then,  as  it  is  proved  that  the 
services  can  safely  move  to  the 
higher  bands,  the  licensees  vdll 
come  forward  requesting  that  the 
provisional  and  experimental  chan- 
nels in  these  higher  bands  be  made 
regular  channels,  and  perhaps  ask- 
ing to  vacate  the  lower  ones." 

Booster  Stations 

Mr.  Lemmon  told  the  Commis- 
sion that  the  "new  development 
of  wide  band  networks  of  automatic 
booster  stations  stretching  between 
cities  for  the  simultaneous  carry- 
ing of  television  images,  as  well 
as  many  other  new  radio  services, 
offers  untold  possibilities  of  public 
value". 

With  proper  experiment  a  large 
number  of  multiple  or  multiplex 
services  can  be  developed,  said  Mr. 
Lemmon,  who  disclosed  that  IBM, 
working  with  GE,  is  experimenting 
with  the  operation  of  automatic 
booster  stations  to  carry  at  one 
time  "two  high  definition  televi- 
sion services  in  either  direction,  two 
or  three  FM  broadcast  channels, 
several  facsimile  channels,  and  a 


KRLD,  Dallas,  Texas 

.  .  .  You  have  perfected  AP  to 
an  all-time  high  in  radio 
news  services. 

Clyde  Rembert 
Managing  Director 


available  through 

PRESS  ASSOCIATION,iNc. 

SOBeckafelUr  Plaia 

Npw  York.  N.Y. 


Mr.  Roberts 


CLETE  ROBERTS,  Blue  Network 
war  correspondent,  was  wounded 
in  the  same  Jap  bombing  attack  on 
Leyte  that  resulted  in  the  death 
of  Asahel  (Ace) 
Bush,  AP  war 
correspond- 
ent, and  will  re- 
ceive the  Purple 
Heart,  according 
to  word  received 
by  the  Blue  Net- 
work. 

M  r .  Roberts 
suffered  shrapnel 
wounds  in  his 
arm  and  shoulder. 
According  to  Art  Feldman,  also  of 
the  Blue,  who  reported  the  story 
in  a  Mackay  radio  message  to 
G.  W.  (Johnny)  Johnstone,  re- 
ceived last  Tuesday,  Mr.  Roberts 
will  be  back  on  the  air  as  soon 
as  his  physical  condition  permits. 

Mr.  Roberts  was  in  a  house  in 
Tacloban  with  several  other  cor- 
respondents, in  the  early  morning 
hours  of  Oct.  26  when  a  Jap  bomb 
fell,  about  25  feet  away. 

Roberts  was  blown  out  of  the 
house.  When  he  regained  con- 
sciousness, he  was  lying  across 
the  body  of  the  AP  correspondent, 
Mr.   Feldman  advised. 

number  of  high  speed  circuits  for 
the  remote  control  of  business  ma- 
chines, electric  typewriters  and  of- 
fices of  various  kinds." 

A  nationvdde  system  of  relays 
would  make  it  possible  for  many 
communities  to  originate  good  radio 
and  television  programs,  rather 
than  accept  only  those  from  New 
York  and  Hollywood. 

Speaking  for  GE,  H.  B.  Fancher, 
Radar  Engineering  Section  No.  1, 
Transmitter  Division,  gave  tech- 
nical data  on  the  GE-IBM  plan 
and  stated  that  to  be  commercially 
feasible,  relay  points,  many  of  which 
will  be  located  in  relatively  inac- 
cessible places,  must  be  designed 
for  unattended  operation. 

One  of  the  strongest  proponents 
of  the  unattended  satellites  during 
the  FCC  hearings  has  been  Howard 
Frazier,  NAB  Director  of  Engi- 
neering and  RTPB  Panel  4  chair- 
man, who  seds  in  the  unattended 
satellite  the  solution  to  many  stand- 
ard broadcasting  problems,  greater 
coverage  and  expansion  of  services. 


READY  FOR  A 
SPONSOR 

A  nev^  type  half-hour  net-work 
show,  pronounced  by  those  who 
should  know  as  having  all  the 
elements  to  moke  it  a  top-rating 
audience  holder  among  the  best 
complete  family  listeners  and  sales- 
prospects  in  America. 
Extremely  flexible  and  capable  of 
expansion  with  guest  celebrities, 
name-bands  and  other  features  as 
far  as  desired.  Unusual  merchan- 
dising possibilities. 
For  first  script  and  details,  without 
obligation,  write 

CALEB  WEST 

5336  Wayne  Avenue, 
Chicago,  Illinois 
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Comparative  Schedule  of  the  Spectrum 
And  Recommendations  for  Allocations 


FOLLOWING  is  the  final  compara- 
jtive  schedule  of  broadcast  services 
!in  the  radio  spectrum,  showing 
bresent  allocations,  recommenda- 
jtions  of  the  Interdepartnient  Radio 
Advisory  Committee,  those  above 
30  mc  as  revised  by  the  Radio 
Technical  Planning  Board  last  week 
jand  suggestions  offered  by  others: 

standard  Broadcast 

Present,  550-1600  kc. 
i  IRAC.  540-1600  kc. 
I    RTPB,  520-1600  kc. 

FM  Broadcast 
i     Present.  42-50  mc. 
i    IRAC.  42-54  mc. 

RTPB,  43-58  mc,  including  15  channels 
(for  educational. 

'  U.  S.  OfBffice  of  Education  15  channels 
1200  kc  wide,  adjoining  commercial  FM. 

Cowles  Broadcasting  Co.,  400  channels. 
100  kc  wide,  60-100  mc  for  both  educa- 
tional and  commercial  FM.  As  a  5-year 
interim  plan,  80  channels,  150  kc  wide, 
40-52  mc. 

Television 

Present  7  channels,  6  mc  wide,  50-56 
mc,  60-72  mc,  78-90,  96-108  mc  ;  11  channels, 
6  mc  wide,  162-168  mc,  180-192  mc,  204- 
216  mc,  230-242  mc,  258-270  mc,  282-294  mc. 
I  IRAC,  9  channels,  6  mc  wide,  54-108  mc; 
'\6  channels,  6  mc  wide  or  3  channels  12 
mc  wide,  158-218  mc  (primarily  for  tele- 
vision relay  but  possibly  for  television 
broadcasting);  31  channels,  16  mc  wide, 
45-1000  mc.  (If  20  mc  channels  are  re- 
quired IRAC  suggests  ultimate  allocation 
be  extended  to  960  mc,  which  would  permit 
25  channels  20  rac  wide). 
I  RTPB,  7  channels,  6  mc  wide,  60-102  mc, 
r5  to  te  shared  with  non-Government  emer- 
jgency  services;  11  channels,  6  mc  wide, 
152-218  mc,  10  to  be  shared  with  Govern- 
ment and  non-Government  emergency  and 
miscellaneous  services;  700-900  mc,  tele- 
vision broadcasting  and  television  relay  to 
be  abandoned  when  space  is  needed  for 
commercial  television  broadcasting. 

Cowles  Broadcasting  Co.,  40  channels, 
,13  mc  wide,  480-100  mc.  Auxiliary  serv- 
ices, including  relay  stations  and  s-t  links, 
130-475  mc.  Links  between  cities  and  sychro- 
''nization  control,  above  1000  mc.  As  a 
5-year  interim  plan,  6-mc  channels,  60-108 
jmc.  space  to  be  reserved  ultimately  for 
IPM  and  facsimile  and  other  services  as 
indicated  by  expansion  requirements. 
Facsimile 

"  Present,  10  channels,  25  kc  wide,  25- 
1012.5-25,262.5  kc  (W2XR  authorized  to 
transmit  facsimile  in  FM  band,  43-50  rac). 

IRAC,    no  recommendations. 

RTPB,  450-460  mc  when  air  navigation 
aids  are  discontinued  after  the  war. 

Cowles  Broadcasting  Co.,  80  channels,  50 
tkc  wide,  utilizing  FM  channels,  52-56  mc; 
100  channels.  50  kc  wide,  utilizing  FM 
channels,  475-480  mc.  As  interim  5-year 
jplan,  80  channels,  50  kc  wide,  52-56  mc. 
jj  International  Broadcast 

f  Present  6000-6200  kc;  9500-9700  kc;  11,- 
"700-11,900  kc;  15,100-15,350  kc;  17,750,- 
]|17,850  kc;  21,450-21,675  kc;  25,600-26,000  kc. 

I  IRAC,  no  recommendation  for  interna- 
tional broadcast  channels.   IRAC  suggests 

international  point-to-point  relays  in  fol- 
lowing space:  6250-6900  kc;  9200-9985  kc; 
10,200-11,850  kc;  15,015-16,200  kc;  17,150- 
17,600  kc. 

RTPB,  same  as  present  allocations,  ex- 
cept   25,600-26,600    ko,     which     was  not 

II  included. 

I  Broadcast  Relay 

Present,  ranges  in  spectrum  from  1606 
likc-39,820  kc.  IRAC,  156-158  mc. 
\  RTPB,  700-900  mc;  1600-1900  mc  (shared 
jWith  Government);  1900-2300  mc;  3900- 
'4450  mc;  4450-4550  mc;  5750-6800  mc; 
il,6800-7200  mc;  10,500-13,000  mc;  16^000-18,- 
^000  mc;  26,000-30,000  mc. 

Amateurs 

!  Present,  1750-2050  kc;  3500-4000  kc; 
f7000-7300  kc;  14,000-14,400  kc;  28-30  mc; 
156-60  mc;  112-116  mc;  224-230  mc;  400- 
i401  me. 

IRAC,  3500-3900  kc;  7000-7400  kc;  14,- 
il000-14,400  kc;  21,000-22,000  kc;  28-30  mc; 


144-149  mc;  218-225  mc;  420-460  mc;  1125- 
1225  me:  2500-2700  mc:  5200-5750  mc; 
10,000-10500  mc;  21,000-22,000  mc. 

RTPB,  3.5-4  mc;  7-7.3  mc;  14-14.4  mc; 
21-22  mc;  27-29  mc;  58-60  mc;  144-148  mc; 
218-225  mc;  420-450  mc  (when  air  naviga- 
tion aids  are  discontinued  after  war); 
1125-1225  mc;  2500-2700  mc;  5200-5750  mc; 
10.000-10,500   mc;   21,000-22,000  mc. 

ARRL.  1750-2050  kc:  3500-4000  kc; 
7000-7300  kc;  14,000-14,400  kc;  21-22  mc; 
28-30  mc;  56-60  mc:  112-116  mc;  224-230 
mc;  448-480  mc;  896-960  mc;  1792-1920  mc: 
3584-3840  mc:  7168-7680  mc;  14,336-15,360 
mc;    28,672-30,720   mc  and  up. 

Cowles  Broadcasting  Co.,  56-60  mc. 


KIEV,  KMTR  Renewals 

LICENSE  renewals  for  regular 
period  were  granted  by  the  FCC 
last  week  to  KMTR  Los  Angeles 
and  KIEV  Glendale  on  the  basis 
of  information  submitted  to  the 
Commission  which  supports  claim 
that  the  operation  of  the  two  sta- 
tions is  under  different  manage- 
rnent  and  control.  Reed  E.  Cal- 
lister,  minor  stock  holder  in  both 
licensees  and  formerly  director  and 
officer  of  both,  has  resigned  his 
management  affiliation  with  KMTR, 
in  which  he  at  one  time  also  held 
controlling  interest.  [Broadcast- 
ing, April  10].  Evidence  also 
showed  that  operation  of  the  two 
stations  has  been  separate  and 
would  continue  as  such. 


Swank  Talent  Change 

MISS  SWANK,  New  York,  lingerie 
manufacturers,  previously  report- 
ed to  be  replacing  Relaxation  with 
Music  on  27  MBS  stations,  Sun- 
day, 9:45-10  p.  m.,  has  shifted  its 
account  to  William  H.  Weintraub 
&  Co.,  New  York,  and  Nov.  5  chang- 
ed program  from  a  musical  show 
with  Jean  Tighe,  Bob  Barry  and 
Dick  Adams  and  his  orchestra  to 
a  show  built  around  Jerry  Cooper, 
screen  singing  star,  with  Nat  Bru- 
siloff's  orchestra  and  a  female  an- 
nouncer, Doris  Dalton.  Title  will 
remain  the  same  for  the  present. 


Miss  Hart  to  Joske's 

EULALEE  HART,  formerly  with 
Westinghouse  stations  WOWO  and 
WGL  Fort  Wayne,  Ind.,  writing  and 
producing,  has  been  appointed  ra- 
dio director  for  Joske's  of  Texas, 
department  store,  handling  an  ex- 
periment in  radio  promotion  for 
the  store  in  cooperation  with  the 
NAB.  A  graduate  of  Ohio  State, 
Miss  Hart  was  active  in  the  educa- 
tional station  there,  said  to  be  the 
first  of  its  kind. 


Rem  News 


MARYLAND  Pharmaceutical  Co., 
Baltimore,  as  part  of  its  national 
spot  campaign  for  Rem,  Oct.  10, 
for  26  weeks  started  sponsorship  of 
Blue  Correspondents  at  Home  <6 
Abroad  on  WJZ  New  York,  as  a 
weekly  quarter-hour.  Business  was 
placed  through  Joseph  Katz  Co., 
New  York. 


"ORDERING  104  MORE  SHOWS" 

advises  Fred  Cannon— ALL-CANADA  RADIO  LTD. 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 
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LINGO 

VERTICAL  TUBULAR 
STEEL  RADIATORS 

Now  Available  for 
Prompt  Delivery 

subject  to  existing  regulations 


Your  post-war  plans  are  now 
a  step  nearer  reality,  with 
the  news  that  Lingo  Badia- 
tors  are  back  in  production. 
Deliveries  can  now  be  made 
in  a  few  weeks  to  those  with 
proper  priority  to  cover  the 
purchase  of  new  equipment. 
If  you  are  interested  in  low- 
est maintenance  costs  and 
highest  performance,  then 
Lingo  meets  your  toughest 
requirements.  Radiators  are 
available  in  standard  heights 
—100  to  500  feet.  Lingo  also 
produces  tubular  steel  poles 
for  the  support  of  FM,  Tele- 
vision and  other  UHF  an- 
tennas. 

Our  staff  will  be  pleased  to 
provide  you  with  the  covv- 
plete  story  as  it  applies  in 
your  own  case.  In  writing, 
please  give  location,  power, 
frequency  of  station,  and  in- 
dicate radiator  height  de- 
sired. 
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PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Enginecn 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

flati*nal  Preu  Blds^  Wadi^  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2 -7859   


[GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Eerie  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eerie  Bldg.       •       NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSVLTING  RADIO  ENGINEERS 
AM  FM  TELEVISION  FACSIMILE 
National  Press  Bldg.  Wash.  4,  D.  C. 
District   7362      •      Glebe  5880 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com* 
plete  Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL   A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H  M 

clntosh 

Consulting  Radio 

Engineers 

Shorcham  Bldg. 

ME.  4477 

Wastiington, 

D.  C. 

WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAL  BUDG.  WASH.,  D.  C  ' 
1319  F  STREET  N.  W.        DISTRICT  4127 


TWO  WEEKS  NOTICE  REQUIRED 
FOR  CHANGE  OF  ADDRESS 

BROADCASTING  MAGAZIISE 


Actions  of  the 
FEDERAL  COMMUMCATIONS  COMMISSION 


•OCTOBER  28  TO  NOVEMBER  3  INCLUSIVE' 


Decisions  .  .  . 


OCTOBER  23 

WOI,  Washington,  D.  C. — Granted 
mod.  license  change  corporate  name  to 
Cowles  Broadcasting  Co. 

KKNT   Des  Moines — Same. 

Fidelity  Media  Broadcasting-  Corp., 
Newark,  N.  J. — Placed  In  pending  file 
application  new  FM  station. 

Frontier  Broadcasting  Co.,  Austin, 
Tex. — Same. 

Frontier  Broadcasting  Co.,  Waco, 
Tex. — Same. 

Hearst  Radio  Inc.,  Milwaukee — Same. 

The  Huntsville  Times  Co.,  Huntsville, 
Ala. — Same. 

The  Toledo  Blade  Co.,  Toledo— Same. 

Mrs.  W.  J.  Virgin,  Medford,  Ore. — 
Same. 

WDOD  Broadcasting  Corp.,  Chatta- 
nooga, Tenn. — Same. 

Board  of  Education,  Toledo  City 
School  Dist.,  Toledo — Placed  in  pend- 
ing file  application  new  noncommercial 
educational  station. 

OCTOBER  30 

Salt  Lake  City  Broadcasting  Co.,  Salt 
Lake  City — Granted  CP  new  standard  sta- 
tion,  910  kc  1  kw  DA-DN. 

KASA  Elk  City,  Okla.— Granted  vol. 
assgn.  license  from  E.  M.  Woody  to  South- 
west  Broadcasting   Co.    for  $11,250. 

KGY  Olympia,  Wash. — Granted  vol.  assgn. 
license  from  KGY  Inc.  to  Tom  Olsen.  No 
money  involved. 

KGA  Spokane — Designated  for  hearing 
application  for  CP  change  1510  kc  to  880 
kc,  increase  10  kw  to  50  kw,  install  new 
transmitter  and  make  changes  DA-N;  to  be 
heard  with  KDYL  application. 

KDYL  Salt  Lake  City— Designated  for 
hearing  application  for  CP  change  1320 
kc  to  880  kc,  increase  5  kw  to  10  kw, 
install  new  transmitter  and  make  changes 
DA. 

WNEL  San  Juan.  P.  R.  Granted  li- 
cense renewal  for   period  ending  11-1-45. 

WSAI  Cincinnati — Granted  license  re- 
newal for  regular  and  synchronous  ampli- 
fier for  period  ending  11-1-45. 

WSMB  New  Orleans — Granted  license 
renewal  for  period  ending  11-1-45. 

KEX-KGW  Portland,  Ore.— Present  li- 
cense extended  on  temp,  basis  only  pending 
determination  license  renewal  applications, 
for  period  ending  1-1-45. 

William  B.  Rubin,  Milwaukee — Denied 
petition  filed  against  CBS,  MBS,  NBC  and 
Blue,  requesting  Commission  to  issue  or- 
ders directing  stations  concerned  to  show 
cause  why  their  licenses  should  not  be  re- 
voked. 

National  Assn.  of  Broadcasters — Granted 
request  for  postponement  of  date  for  fil- 
ing appearances  and  oral  argument  re  pro- 
posed rule  on  identification  of  program 
sponsors;   extended  period  to  11-27-44. 

KMTR  Los  Angeles,  KIEV  Glendale^ 
Granted  license  renewals  for  regular  pe- 
riod on  basis  information  submitted  to 
Commission  showing  stations  are  not  under 
common  control. 

WITH  Baltimore — Granted  CP  new  devel- 
opmental broadcast  station  to  operate  on 
frequencies  to  be  assigned  by  Commission, 
1   kw,  AO   and  special  emission  for  FM. 

WAPI  Birmingham — Granted  CP  new  de- 
velopmental station,  frequencies  to  be  as- 
signed by.  Commission,  250  w,  AO  and  spe- 
cial emission  for  FM. 

WAPI  Birmingham — Granted  CP  new 
developmental  station,  1  kw,  frequencies  to 
be  assigned  by  FCC,  AO  and  special  emis- 
sion for  FM. 

Temple  V.  Ehmsen,  Portland,  Ore. — 
Granted  CP  new  developmental  station,  fre- 
quencies to  be  assigned  by  Commission,  1 
kw,   AO   and  special  emission  for  FM. 

WSB  Atlanta— Granted  CP  new  devel- 
opmental station,  frequencies  to  be  assigned 
by  Commission,  700  w,  AO  and  special  emis- 
sion  for  FM. 

WHDH  Boston— Granted  CP  new  devel- 
opmental station,  49,900  kc  and  other 
frequencies  to  be  assigned  by  Commission, 
1  kw,  special  emission  for  FM. 

Mutual  Broadcasting  System,  New  York 
— Denied  request  for  waiver  Sec.  3.406 
to  permit  broadrast  of  45-minute  Medi- 
ation Board  program  without  station  iden- 
tification at  half-hour. 

OCTOBER  31 

The  Walmac  Co.,  San  Antonio — Placed 
in  pending  file  application  for  CP  new 
FM  station. 

Keystone  Printing  Service,  Waukegan, 
111.— Same. 

Midland  Broadcasting  Co.,  Kansas  City 
— Same. 


Applications  ... 

OCTOBER  24 
WHEB  Portsmouth,   N.   H.— Special 

service  authorization  operate  from 
7  a.  m.  EST  to  LS  during  Nov.,  Dec, 
Jan.,  Feb.  in  order  to  broadcast  "no 
school"  notices. 

Ludington  Broadcasting  Co.,  Luding- 
ton,  Mich. — License  to  cover  CP  new 
standard  station  (WKLA). 

WSTP  Salisbury,  N.  C.^CP  new  FM 
station,  49,300  kc,  6,950  sq.  mi.,  $41,500 
estimated  cost. 

WJAG  Norfolk,  Neb.— License  to 
cover  CP  authorizing  change  frequency. 

Contra  Costa  Broadcasting  Co.,  Rich- 
mond, CaL— CP  new  FM  station,  49,500 
kc,  4,490  sq.  mi.,  $30,300  estimated  cost. 

OCTOBER  30 
Palladium-Times  Inc.,  Oswego,  N.  Y. — • 

CP  new  FM  station,  48,900  kc,  2,392  sq. 
mi.,  $14,610  estimated  cost. 

Robert  W.  Rounsaville,  Cleveland,  Tenn. 
— CP  new  standard  station,  1450  kc,  250 
w  unlimited  amended  to  change  frequency 
to   1340  kc. 

Greensboro  News  Co.,  Greensboro,  N.  C. — 
CP  new  FM  station,  45,500  kc,  5,820  sq. 
mi..  $79,800  estimated  cost. 

Hutchinson  Publishing  Co.,  Hutchin- 
son, Kan. — CP  new  FM  station,  43,300  kc, 
15,200  sq.  mi.,  $62,000  estimated  cost. 

KGGF  Coffeyville,  Kan. — License  to  cover 
CP  install  new  transmitter. 

State  U.  of  Iowa,  Iowa  City — Mod.  CP 
new  noncommercial  educational  station 
(KSUI)  for  extension  completion  date  from 
1-16-45  to  7-16-45. 

KFOR  Lincoln,  Neb.— CP  new  FM  sta- 
tion, 47,300  kc,  18,300  sq.  mi.,  $102,200 
estimated  cost. 

NOVEMBER  1 

Pursley  Broadcasting  Service,  Mobile,  Ala. 

— CP  new  standard  station,  1490  kc  250 
w  unlimited. 

Raoul  A.  Cortez,  San  Antonio — CP  new 
standai-d  station,  13O0  kc  1  kw  D. 

Midwest  Broadcasting  Co.,  Milwaukee — 
CP  new  standard  station,  1250  kc  5  kw  un- 
limited DA-N. 

San  Diego  Broadcasting  Co.,  San  Diego, 
Cal. — CP  new  standard  station,  1130  kc 
1  kw  unlimited  DA-DN. 

NOVEMBER  2 
Skyland  Broadcasting  Corp.,  Dayton,  O. 

— CP  new  standard  station,  980  kc  500 
w  D. 

Wichita  Broadcasting  Co.,  Wichita,  Kan. 

— CP  new  standard  station,  1490  kc  250 
w  unlimited. 

The  Times-Mirror  Co.,  Los  Angeles — CP 
new  commercial  television  station  Chan- 
nel 5. 

KOAM  Pittsburg,  Kan.— CP  change  810 
kc  to  860  kc,  D  to  unlimited,  1  kw  to  5 
kw,  install  new  transmitter,  move  trans- 
mitter and  install  DA-N  (petition  to  re- 
instate). 

Santa  Catalina  Island  Co.,  Avalon,  Cal. — 

CP  new  FM  station  43,700  kc,  34,500  sq. 
mi.,  $223,000  estimated  cost. 


Milwaukee  Broadcasting  Co.,  Milwaukee 
— Same. 

WAVE  Louisville— Same. 

Birmingham  Broadcasting  Co.,  Birming- 
ham, Ala. — Same. 

The  Outlet  Co.,  Providence,  R.  I. — Placed 
in  pending  file  application  for  CP  new 
commercial   television  station. 

Indianapolis  Broadcasting  Inc.,  Indianap- 
olis— Same. 

Central  Ohio  Broadcasting  Co.,  Colum- 
bus— Same. 

WJNO  West  Palm  Beach,  Fla.— Granted 
mod.  CP  authorizing  move  transmitter  for 
change  in  requested  site. 

KPQ  Wenatchee,  Wash. — Granted  exten- 
sion special  service  authorization  560  kc 
1  kw  D  250  w  N  unlimited  for  60  days 
commencing   11-1-44 ;  conditions. 

NOVEMBER  1 

J.  W.  Birdwell,  Nashville,  Tenn.— Grant- 
ed petition  for  leave  to  amend  application 
new  station  ;  application  retained  in  docket. 

KOB  Albuquerque,  N.  M. — Granted  peti- 
tion intervene  in  hearing  on  application 
of  KXA   for  mod.  license. 

WENY  Elmira,  N.  Y.— Granted  petition 
to  intervene  and  enlarge  issues  in  hear- 
ing scheduled  Nov.  15  re  application  Fin- 
ger Lakes  Broadcasting  System  for  new 
station. 

Seneca    Broadcasting    Corp.,  Rochester, 

N.  Y. — Granted  motion  amend  applica- 
tion for  CP  and  application  as  amended 
be  retained  on  hearing  docket. 

KXA  Seattle,  Wash. — Passed  over  peti- 
tion for  leave  to  amend  application. 
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BROADCASTING    •    Broadcast  Advertising 


j  Help  Wanted  

'  rogram  Director — Announcer.  8  years  in 
radio;  married,  4F;  programming  -  an- 
nouncing, all  phases.  Sober,  talented. 
Salarv  S50  we^ly.  Box  551,  BROAD- 
CASTING. 

'  ccount  Executive  to  join  recognized  me- 
dium size  Chicago  agency  in  a  new  busi- 
ness development  capacity.  Must  have 
agency  experience,  excellent  references, 
good  contacts  and  strong  sales  abilitj-. 
Give   complete  Information   in  first  let- 

■  ter.  Our  executive  staff  is  familiar  with 
this  advertisement.  All  applications  will 
be  kept  in  strictest  confidence.  Box  612. 
BROADCASTING. 

nnooncer — With  experience  on  panel  and 
Transcription  tables,  by  1000  watt  mid- 
western  network  station.  Excellent  work- 
ing conditions  and  top  salary  to  start. 
Write  giving  full  particulars  care  Box 
S29,  BROADCASTING. 

nnouncer — by  NBC  affiliated  station  in 
South  Carolina.  Permanent  position  with 
opportunity  for  advancement  on  merit. 
Must  have  ability  to  get  along  with  peo- 
ple. Veteran  with  honorable  discharge 
preferred.  Give  fuU  information  to  Box 
344,  BROADCASTING. 

alesman — NBC  basic  station  in  eastern 
city  for  local  and  regional  accounts. 
Excellent  opportunitj-  for  earnings.  Re- 
placing top  salesman  who  is  leaving  to 
start  advertising  agency.  Box  845, 
BROADCASTING. 

•  'anted — First  class  licensed  operator  by 
Intermountain  regional  network  station. 
Give  full  particulars  in  first  letter.  Ad- 
dress Box  851,  BROADCASTING. 

nnouncer  for  50,000  watt  CBS  station. 
Excellent  opportunity  for  top-notch,  reli- 
able man.  Submit  transcription  with  ap- 
plication. Box  855,  BROADCASTING. 

'anted — Commercial  man  who  can  do  some 
announcing.  With  family,  over  30  years 
old,  must  be  willing  to  work  and  stick  to 
the  job.  Salary  S200  per  month,  small 
Texas  station.  If  you  want  to  work  and 

■  have  permanent  job  with  advancement, 
write  or  wire  Box  858.  BROADCASTING. 
No  drifters  wanted.  Could  also  use  fuU- 
time  announcer. 

isc  jockey — With  personality  that  seeps 
"  through  a  loud  speaker.  Must  be  experi- 
enced in  platter  chatter.  For  all-nite 
platter  show,  midnite  to  7,  six  nites  a 
week.  In  answering,  please  state  your 
experience  and  salarv  desired.  Box  861, 
BRO.A.DCASTING. 

adio  technician — Holding  1st  or  2nd  class 
license.  For  an  all-nite  platter  show,  mid- 
nite  to  7,  six  nites  a  week.  In  answering, 
please  state  your  experience  and  salary 
desired.  Box  862,  BROADCASTING. 

nnonncer  wanted!   Must  be  experienced. 

Top  salarj-  paid  for  right  man.  Send 
■■voice  transcription  and  full  particulars 
";to  A.  R.  Cooper,  Program  Director, 
_WFDF,  Flint,  Michigan. 

anted — Experienced  commercial  announc- 
.«r  for  1  kw  station.  Give  experience  and 
.references  in  first  letter  of  application. 

Address  KPAC,  Drawer  511,  Port  Arthur, 

Texas. 

anonncer  needed.  Apply  at  once.  WDRC, 
'Eartford  4,  Conn. 


i  lief  engineer  fully  experienced  for  250 
■watt  network  station.  KCMC,  Texarkana, 
Texas. 


NO  PRIORITY? 

You  don't  need  one  to 
buy  Andrew  Type  737 

7/8  DIAMETER 

COAXIAL 
CABLE 

Soft  Temper,  in  100  ft.  coils 

Surplus  material,  released  by 
the  War  Production  Board 
for  sale  without  priority 

ANDREW  CO. 

363  East  75th  St. 
Chicao;o  19 


—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $T.OO.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Copy  writer  experienced.  Good  position  with 
1,000  watt  midwest  station.  Weekly  sal- 
arj-  starts  at  50  dollars  for  50  hours  for 
man  who  can  produce  salable  commercial 
copy.  Send  full  particulars  and  sample 
scripts  with  first  letter,  to  Elmer  Knopf, 
WFDF,  Flint,  Michigan. 

.■Vnnouncer-operator  wanted.  Must  have  first 
class  radio-telephone  license  and  be  capa- 
ble of  announcing  news  and  commercials. 
Give  experience,  draft  status  and  salary 
required  first  letter.  Radio  Station  KSEI 
Pocatello,  Idaho. 

Announcer-operator  wanted.  1,000  watt 
Blue  affiliate,  daytime  station.  State  sal- 
ary, age  and  draft  status.  Stan  Mayer, 
WTAW.  College  Station,  Texas. 

Newscaster  for  KFOR.  Lincoln,  Nebraska. 
Two  news  services,  four  machines,  new 
downstairs  newsroom.  A  news  conscious 
station  wants  a  good  man  who  wants  a 
good  future.  Write,  wire  or  phone  de- 
tails, salary,  snapshot  to  Mel  Drake, 
Stuart  Building. 

Announcer  for  KOIL,  Omaha,  Nebraska. 
Good  future  in  a  good  live  station.  W^rite, 
wire  or  phone  details,  salarj-  and  snap- 
shot to  Gordon  Gray,  Omaha. 

WSKB,  McComb,  Miss,  expanding  its  oper- 
ations has  immediate  permanent  positions 
for  first  operator  and  restricted  third 
operator,  also  male  announcer,  experi- 
enced news  and  commercials.  Good  pay. 
Write  or  wire,  WSKB,  McComb,  Miss. 


Want  top-notch  radio  salesman,  permanent 
position.  Excellent  opportunity  for  ad- 
vancement. Send  photo,  past  experience 
and  reference,  KDYL,  Salt  Lake  City  1, 
Utah. 


Two  announcers.  Good  opportunity  for  ex- 
perienced men  on  NBC  affiliate.  S40.00 
base  weekly,  plus  overtime  at  time  and 
one  half.  Want  permanent  men  who  are 
sober  and  conscientious.  Write  or  call 
Manager,  "WFOR,  Hattiesburg,  Miss. 

Experienced  announcer,  capable  of  handling 
heavj-  commercial  schedule,  including 
news.  Must  operate  controls.  Restricted, 
or  better,  license  helpful,  but  not  essen- 
tial. S40  to  550  per  week  to  dependable 
man.  Radio  Station  WLAG,  LaGrange, 
Georgia. 


Situations  Wanted 


Experienced  radio  executive.  Formerly  con- 
trolling large  local  accounts.  Now  avail- 
able for  sales  management  of  progressive 
eastern  seaboard  station.  Profit  sharing 
basis  or  over-ride  on  increase  business 
acceptable.  Available  November  1.  Box 
267.  246  Fifth  Ave.,  New  York  City. 

Announcer — 29.  veteran.  One  year  experi- 
ence. Immediately.  Also,  news.  Box  857, 
BROADCASTING. 

Salesman — Good  record,  references,  ideas. 
Available  now.  Give  full  information. 
Box  859,  BROADCASTING. 

Announcer — available  after  November  12, 
straight  announcing,  experienced  news 
writing,  newscaster  4F.  Married  prefer 
New  England.  Box  849,  BROADCAST- 
ING. 

Chief  engineer — Family  man  now  employed, 
with  15  years  commercial  radio  engineer- 
ing experience  desires  position  as  chief 
engineer  with  west  coast  or  Rocky  Moun- 
tain region  station.  Familiar  with  FCC 
regulations  and  hearings  and  experienced 
from  operating  to  chief  engineer  to  build- 
ing several  stations  complete.  Left  broad- 
cast field  short  time  ago  to  take  position 
as  special  civilian  engineer  working  with 
Armed  Forces;  work  successfully  con- 
cluded. Can  le  available  about  30  days. 
Box  825,  BROADCASTING. 

Transmitter  engineer.  Permanent  position 
near  Chicago  -  Milwaukee.  Box  846, 
BR0.4.DCASTING. 

Would  you  be  willing  to  give  an  experi- 
enced man  who  has  done  all  phases  of 
announcing  from  sports,  special  events, 
ad-lib  record  shows  to  straight  and  news 
a  crack  at  program  directing?  Has  been 
in  radio  since  the  carbon  mike  era  and 
is  now  earning  S325  per  month.  Write 
Box  848.  BROADCASTING.  

PROGRAM-PRODUCTION  DIRECTOR.  14 
YEARS  BACKGROUND  IN  RADIO. 
NOW  EMPLOYED  AT  5  KW  STATION. 
WANTS  TO  MAKE  CONNECTION 
WITH  LARGER  STATION  OR  GOOD 
AGENCY.  FAMILY-MAN,  GOOD  REF- 
ERENCES. ALL  REPLIES  HELD  CON- 
FIDENTIAL. BOX  852,  BROADCAST- 
ING. 

Experienced  narrator,  newscaster,  announc- 
er-sportscaster  desires  well  paid  staff  and 
specialty  position.  Box  850,  BROAD- 
CASTING. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 

Radio    Engineering  Consultantt 

Coraraercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Col, 


United  Manufacturing  Corp. 

Division  of 
V.  5.  Recording  Co» 

Custom  Built  Broadcast  and 
Laboratory  Equipment 

1121  Vermont  Ave.,  Wash.  6,  D.  C. 
District  164C 


MORE  RF  KI'lOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


TOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion Sq.  Bldg.,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
in  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

Write  for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


Accurate       Concise  Dramatic 

LYl  JU 

and 

"A  Dispatch  from  Renter's" 

WKAT  (BLUE)  4th  YEAR 


Situations  Wanted  (Cont'd) 

CBS  producer  several  current  coast-to-coast 
shows  finds  present  setup  limits  advance. 
15  years  radio  as  announcer,  producer, 
prog-ram  director,  writer,  station  man- 
ager. 6  years  newspaper  experience,  also 
television,  theatre,  publicitj'.  College 
graduate,  35  years,  draft  exempt,  SIOO. 
Best  references.  Wants  permanent  job 
with  future.  Box  856,  BROADCASTING. 

Wanted  to  Buy 

Tower,  around  250  feet.  Also  ground  wire. 
Box  804,  BROADCASTING. 

Recorder,  portable.  State  make,  model, 
condition,  price  desired.  Box  854, 
BROADCASTING. 

Will  pay  cash  for  250  watt  transmitter. 
FCC  approved.  Box  860,  BROADCAST- 
ING. 

Wanted  to  buy  for  cash — 1  visual  frequency 
monitor,  1  modulation  monitor,  1  volume 
limiting  amplifier  with  tubes,  1  3-watt 
monitor  amplifier  with  tubes,  1  studio 
speech  input  console  with  tubes,  2  tran- 
scription turntables  with  lateral  pickups. 
The  above  is  for  a  250  watt  A.M.  trans- 
mitter. Central  Louisiana  Broadcasting 
Corp.,  Box  1845,  Alexandria,  La. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  collect, 
Chicago,  Mr.  Clifford. 

Wanted — any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford- 
Wanted — One  or  two  studio  control  console 
with  amplifiers.  One  RCA  MI-4849-C  ver- 
tical pickup  head  and  one  RCA  MI-4856- 
A  lateral  pickup.  Also,  one  pocket  type 
stop-watch.  KIDO,  Boise,  Idaho. 

Wanted — Any  FCC  approved  frequency 
monitor.  Also,  approved  modulation  mon- 
itor. Wire  WCMC.  Texarkana,  collect. 

For  Sale 

Complete  recording  setup  with  new  sound- 
proof studio.  Western  Electric  amplifiers, 
also  Presto  portable  6C  turntable  80  A 
amplifier.  South  Texas.  Box  847,  BROAD- 
CASTING. 


ASSISTANT  CONTINUITY 
EDITOR  WANTED 

by  one  of  America's  foremost  radio 
stations!  Must  know  ropes  for  here  it 
position  broadening  in  responsibility 
with  expansion  of  organization  in- 
cluding FM  and  television.  Applicants 
to  be  considered — first  on  manage- 
ment ability  to  help  get  big  job  done 
in  big  way  by  staff  of  experienced 
writers — secondly  upon  his  own  writ- 
ing ability.  Write  Managing  Director 
Karl  Koerper,  KMBC  of  KANSAS  CITY. 
Send  complete  details  including  draft 
status,  salary  requirements,  photo- 
graph, educational  background,  ref- 
erences, etc. 


ROADCASTING    •    Broadcast  Adver Using 


%  SCHOOL  V 
RADIO  TECHNIQUE 


(America's    Oldest    School  Devoted 
Exclusively    to   Radio    Broadcasting)  ■ 

8  Weeks'  Evening  Course 

NOVEMBER  14 

6  Weeks'  Day  Course 

DECEMBER  4 

Taught   by  Network  Profes- 
sionals,    for     Beginner  & 
Advanced  students,  include: 
e  Announcing  e  Station  Routine 

•  Newscasting  •  Acting 

e  Continuity  Writing  •  Diction 

e  Commentating  •  Voice 

Co-ed.   Moderate    rates.  Inquiral 
Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING.RADIO  CITY,  N.Y. 
CiRCii  7-0193 
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Will  Be  Standard  Radio  ^averne  m.  Poast  joins 
Within  a  Decade,  Says  Lewis 


Kenyon  &  Eckhardt  V-P  Explains  WTiy  American 
Network  Dissolved;  Sees  New  Services 


FM  WILL  BE  the  standard  type 
of  broadcasting  in  10  years,  Wil- 
liam B.  Lewis,  vice-president  of 
radio  at  Kenyon  &  Eckhardt,  pre- 
dicted at  the  opening  fall  radio 
luncheon  of  the  American  Mar- 
keting Assn.  in  New  York. 

Mr.  Lewis,  former  general  man- 
ager of  the  defunct  FM  American 
Network,  said  the  shift  to  FM  will 
give  that  medium  a  chance  to 
serve  a  quality  market  as  well  as 
the  mass  market  services  of  the 
present  networks  which  by  then 
will  have  switched  to  FM  opera- 
tion. 

Paradoxically,  the  surge  of  ap- 
plications for  FM  stations  early 
this  year  that  foreshadowed  the 
eventual  dominance  of  this  better 
type  of  broadcast  service,  caused 
the  American  Network's  dissolution, 
Mr.  Lewis  said,  by  forcing  the  pres- 
ent networks  to  protect  themselves 
by  providing  for  dual  AM  and  FM 
broadcasting  of  their  programs. 
Since  their  most  important  affiliates 
are  generally  those  which  have  also 
gone  into  FM,  the  American  Net- 
work members  were  forced  to 
choose  between  a  present  profitable 
affiliation  and  a  gamble  on  future 
profits  five  years  hence.  "Even  to 
a  backward  mathematician,"  Mr. 
Lewis  said,  "that  is  only  a  $1  ques- 
tion." 

Sees  Lone  Hope 

The  one  possibilty  for  keeping  the 
FM  network  alive,  through  erec- 
tion of  second  FM  stations  by  mem- 
bers, one  for  present  network  pro- 
grams, the  other  for  new  program 
service  from  American  Network, 
was  effectively  blocked  by  the  FCC 
rule  prohibiting  ownership  of  more 
than  one  station  in  a  community,  he 
said. 

Foreseeing  all  broadcasting  FM 
except  for  possibly  eight  ultra- 
high-powered  AM  stations  for  re- 
mote areas  within  ten  years,  Mr. 
Lewis  said  that  in  addition  to  the 
present  mass  mai'ket  network  serv- 
ice, there  will  be  a  place  for  a 
class  market  service,  programmed 
for  families  of  better-than-average 
intelligence,  income  and  buying 
power,  which  might  fill  up  some  of 
the  wide  space  that  currently  ex- 
ists between  available  audience  and 
sets-in-use.  He  cited  the  important 
newspaper  publishers,  who  missed 
out  on  radio  20  years  ago,  now  are 
buying  FM  stations  or  applying  for 
construction  permits,  as  a  possible 
foundation  group  for  such  a  net- 
work. 

Audience  reactions  to  the  pro- 
gram service  of  WRGB,  General 
Electric  video  station  in  Schenec- 
tady, which  celebrates  its  fifth  an- 
niversary of  regular  service  Nov. 
6,  were  analyzed  by  R.  L.  Gibson, 
in  charge  of  GE's  radio  and  video 
pi'ogramming.    Major   finding,  he 
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said,  is  that  interest  in  television 
does  not  end  with  the  novelty  stage, 
coincidental  surveys  of  typical  pro- 
gram evenings  showing  60.6%  of 
sets  were  in  use.  Average  audience 
is  four  or  five  persons  per  set,  he 
said,  with  four  adults  and  one  child 
making  up  the  average  viewing 
group. 

Live  programs  are  generally  pre- 
ferred to  motion  pictures,  he  said, 
but  added  that  this  is  probably  be- 
cause the  movies  are  not  first  run 
and  also  are  not  for  telecasting. 


LeGear's  Big  List 

DR.  L.  D.  LEGEAR  Medicine  Co., 
St.  Louis,  has  placed  announce- 
ments for  26  weeks  on  the  follow- 
ing stations  through  Simmonds 
&  Simmonds,  Chicago: 

KFPW  KTHS  WBDO  WAVE  WLBZ 
KYSM  KXOK  WKRC  KCRC  WSBA  KOA 
WOWO  WAOV  KVGB  WFDF  KWOC 
KWTO  KMMJ  WMC  KGNC  WTAW  KCMC 
KOB  KWFT  WNAX  KRLD  KTSA  WIBW 
WWVA  WJJD  WWL  WSVA  KVOO  WJLD 
WBHP  WLAY  WJHO  WHBB  WJRD 
KFFA  KBTM  KOTN  KUOA  KGIW  KIUP 
KFXJ  KOKO  KGEK  WTMC  WGAU 
WGAA  WMJM  WBLJ  WGGA  WKEU 
WLAG  WMGA  WRLC  WAYX  WRGA 
WJBC  WDWS  WEBQ  WJPF  WLDS 
WHBU  WTRC  WKMO  WLBC  WKBV 
KROS  KFVD  KBIZ  KGNO  KTSW  KIUL 
WLBJ  WHLN  WOMI  WPAD  WAGM 
WDBC  WDMJ  WJMS  WHLS  WTCM 
KWLM  WARM  WCBI  WJPR  WGRM 
WGCM  WFOR  WAML  WSKB  WMIS 
WQBC  WELO  KWOS  KDRO  KORN  KGKY 
KAVE  KICA  KWEW  KGFL  KTNM  WMBO 
WBTA  WALL  WHDL  WMFF  WNBZ 
WBBB  WEGO  WGNC  WGBR  WGRC 
WHKY  WMFR  WFTC  WHIT  WCBT 
WEED  WRRF  WPAY  KVSO  KASA  KSWO 
KHBG  WBBZ  WISR  WCED  WMRF  WOLS 
WCRS  WFIG,  KGFX  KWAT  WOPI  WJZM 
WHUB  KRIC  KNEL  KBWD  KEYS  KAND 
KDNT  RGBS  KSAM  KOCA  KPAB  KFRO 
KRBA  KRLH  KNET  KPDN  KPLT  KIUN 
KXOX  KTEM  KGVB  KVWC  KVIC  WCHV 
WKEY  WFVA  WMVA  WLPM  WINC 
WLOG  WAJR  WHBY  WBRW  WCLO 
WOMT  WIGM  WIBU. 


Lent  Engineering  Firm 

LAVERNE   M.  POAST,   for  the 
last  three  years  with  the  National 
Bureau  of  Standai'ds,  Washington, 
this  week  will  join  the  staff  of 
Worthington  C. 
Lent,  consulting 
engineers.  Inter- 
national   B  1  d  g., 
Washington,  ac- 
cording   to  Mr. 
Lent. 

Mr.  Poast  head- 
ed a  group  en- 
gaged in  research 
on  specialized  ra- 
dio equipment  and 
on  high-frequency 
ionospheric  wave 
propagation  at 
the  Bureau.  He  received  his  B.S. 
degree  in  electrical  engineering  at 
the  U.  of  Wisconsin  in  1935  and  for 
the  following  four  years  was  with 
Jansky  &  Bailey,  pioneer  Washing- 
ton consulting  engineer  firm.  Dur- 
ing 1939-40,  he  studied  communi- 
cations engineering  in  the  post- 
graduate school  of  Ohio  State,  after 
which  he  returned  to  Jansky  & 
Bailey  for  a  year.  He  joined  the  ra- 
dio section  of  the  Bureau  of  Stand- 
ards at  the  outbreak  of  the  war. 


Mr.  Poast 


CBS  Names  Fellows 

HAROLD  E.  FELLOWS,  general 
manager,  WEEI  Boston,  CBS  0 
and  O  station,  has  been  named 
to  the  new  post  of  manager  of 
New  England  operations  of  CBS. 
Frank  Stanton,  CBS  vice-president, 
said  a  reorganization  within  the 
station's  executive  personnel,  would 
give  Mr.  Fellows  added  time  for 
his  new  duties. 


Phone  Line  Video  i 
Arouses  Interest 

EXPERIENCED  radio  engineers 
look  with  skepticism  on  the  pro- 
posal of  Homer  E.  Capehart,  presi- 
dent of  the  Packard  Mfg.  Co.,  In- 
dianapolis, that  televised  programs 
can  be  transmitted  on  a  nationwide 
network  employing  ordinary  tele- 
phone lines. 

In  a  demonstration  in  Indianapo- 
lis a  week  ago,  Mr.  Capehart  dis- 
played for  newspapermen  and  other 
observers  a  mockup  transmission  I 
system  employing  standard  No.  19 
gauge  telephone  wire. 

It  was  reported  that  the  trans- 1 
mission  was  carried  over  10  miles 
of  such  landlines,  and  that  there 
was  no  discernible  difference  be- 
tween the  result  and  that  present- 
ed by  a  corollary  transmission  over 
a  shorter  length  of  coaxial  cable. 
The  high  cost  of  coaxial  cable — 
$10,000  per  mile — has  been  viewed 
by  many  as  a  deterrent  in  the  rapid 
development  of  a  video  network. 

Engineers  interviewed  after  the 
demonstration  was  completed  stated 
that  the  use  of  ordinary  telephone 
lines  was  practicable  over  short 
hauls,  but  would  not  be  adaptable 
if  great  distances  were  to  be  cov- 
ered, unless  some  special  device  for 
equalizing  losses  sustained  in  trans- 
mission were  developed.  Mr.  Cape- 
hart, in  announcing  his  develop- 
ment, did  not  mention  any  such  spe- 
cial device. 


NAB  Granted  Plea  for  Delay 
Of  Sponsor  Identity  Hearing 


FOR  THE  first  time  in  many  a 
day,  a  formal  FCC  notice  last  week 
announced  granting  of  a  request 
by  the  NAB.  The  Commission  last 
Monday  announced  it  had  granted 
the  NAB's  petition  for  postpone- 
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RTP  B 


Drawn  for  Broadcasting  by  Sid  Hix 
"Meeting  Is  Now  Adjourned  Due  To  the  Failure  of  the  P.A.  System." 


ment  of  date  for  filing  appearances 
and  oral  arguments  on  its  proposed 
sponsor  identity  rule,  with  the 
arguments  originally  set  for  Nov 
10  deferred  until  Nov.  27  [Broad 
CASTING,  Oct.  30]. 

Appearances  were  to  have  beer 
filed  by  Nov.  1  under  the  origina 
order  and  this  date  was  postponec 
to  Nov.  14. 

Additional  time  was  sought  b; 
Philip  G.  Loucks,  former  NAI 
managing  director  and  special  coun 
sel  in  the  Section  317  proceedings 
to  explore  means  of  clarifying  th' 
proposed  new  rule.  The  oral  argu 
ments  on  Nov.  27  will  be  schedule^ 
if  requests  are  filed.  It  is  possibl 
that  the  informal  discussions  be 
tv\^een  counsel  for  NAB,  the  FCi 
and  other  interested  groups  ma 
yield  an  interpretation  which  woul 
make  formal  hearings  unnecessary 

If  the  interpretation  of  the  pre 
posed  rule,  regarded  as  too  rigi 
in  its  present  form,  permits  mer 
mention  of  product  or  company  a 
sufficient  to  identify  the  sponsors  c 
commercial  programs,  it  is  doubte 
whether  station,  advertiser  or  agei 
cy  opposition  will  develop.  If,  J 
the  other  hand,  it  is  ruled  th;  |j 
sponsor  identity  requires  clear-ci  I 
mention  of  company  ownership  ar  jS 
the  like,  hearings  probably  will  1  'i 
requested. 
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BROADCASTING    •    Broadcast  Adverti< 


^l^lieSC  WDtBV  yeiMrS  have  been  strenuous 
years  for  media,  for  clients  and,  perhaps,  particularly  for  you  as  agencies. 
Overnight  many  of  your  clients'  sales  problems,  advertising  problems  and 
distribution  problems  have  reversed  themselves  completely. 

MANY  clients  with  war  orders  have  had  large 
budgets,  but  no  consumer  merchandise 
to  sell.  Clients  not  in  war  production  have 
had  curtailed  budgets,  and  have  been  restricted 
from  producing  enough  to  meet  the  demand 
their  advertising  created. 

In  other  fields  Advertising  has  had  to  move 
merchandise  and  still  retain  the  good  will  of 
distributors  operating  at  the  disadvantage  of 
merchandise  scarcity. 

But  alert  advertising  men  are  looking  ahead, 
now,  to  the  perhaps  not-too-distant  day  when  a 
Seller's  Market  will  evaporate — when  war  ex- 
panded production  facilities  will  be  ready  to 
turn  out  the  needs  of  a  civilian  economy — when 
manufacturers  will  be  bending  every  effort 
to  rehabilitate  their  distributive  organizations. 

WLW 

Division  of  The  Crosley  Corporation 

THE  NATION'S  MOST  MERCHANDISE-ABLE  STATION 


This  is  a  challenge  which  Aavertising  wel- 
comes ...  It  must  not  only  create  demand 
equal  to  our  greater  production  capacity  and 
provide  for  adequate  distribution,  it  must  also 
be  productive  itself.  It  must  add  to  the  sum 
total  of  the  national  wealth  and  the  standard 
of  living,  by  bringing  more  of  the  good  things 
of  life  to  more-  people. 

Today — you  are  proud  of  your  clients  and 
their  war  records.  Tomorrow— will  they  be 
equally  proud  of  your  peacetime  advertising 
achievements?  This  is  a  problem  that  must  be 
met  squarely  and  honestly. 

We  are  thinking  about  the  problem  here, 
planning  and  doing  things,  so  that  we  will  be 
ready  when  the  time  comes  to  help  you  do 
your  post-war  job  better. 


CINCINNATI  2,  OHIO 


Television  broadcasts  of  boxing 
at  Madison  Square  Garden,  New 
York  City,  are  brought  to  you  exclu- 
sively by  NBC  over  Station  WNBT. 


TELEVISION  -THE  "RINGSIDE  SEAT"! 


•  Just  as  RCA  pioneered  in  television  to 
bring  you  exciting  events  such  as  the  prize 
fight  show^n  here,  so  has  RCA  research  made 
possible  a  greatly  improved  super-sensitive 
television  camera. 

Earlier  television  needed  the  light  of  a 
mid-day  sun — or  blinding  artificial  light — 
to  illuminate  the  scene.  Many  performances 
could  not  be  televised,  and  many  outdoor 
daytime  events  would  fade  off  the  screen  as 
the  afternoon  light  waned. 


But  now,  through  RCA  research,  the  tele- 
vision camera  will  faithfully  reproduce  every 
single  detail,  every  shadow,  just  as  long  as 
there  is  enough  light  for  the  spectators  them- 
selves to  see  by. 

Besides,  it  can  bring  you  opera,  drama, 
ballet — direct  from  the  theater  during  the 
actual  performance.  Great  new  television 
thrills  are  in  store  for  you!  And  as  soon  as 
possible,  RCA  will  again  make  available  the 
finest  in  television  equipment. 


RADIO  CORPORATION  OF  AMERICA 

RCA    LABORATORIES   •    PRINCETON    •   NEW  JERSEY 


Listen  to  RCA's  "The  Music  America  Loves  Best"— Sundays,  4:30  P.M.,  E.W.T.,  over  the  NBC  Networl<   *   BUY  WAR  BONDS  EVERY  PAY  DAY 


Shout  your  head  off! 


There's  one  advantage  that  ship's  officer  has 
that  some  radio  advertisers  don't  have  ...  he 
knows  his  audience  is  Hstening! 

Down  here  in  Baltimore  we've  got  a  way  to 
fix  that  for  advertisers.  It  is  suggested  that  they 
check  into  the  W-I-T-H  radio  audience. 

This  is  the  independent  station  that  dehvers 
more  resuhs  per  dollar  spent  than  any  other 
station  in  town.  It  has  the  audience  and  the 
audience  has  the  money  to  buy. 


There  is  a  pile  of  cold-as-steel  facts  that  proves 
that  if  you  want  coverage  that  pans  out  on  a  low 
cost  per  sale  basis,  your  best  bet  in  Baltimore 
is  W-I-T-H. 


kWITH 


Baltimore,  Md. 

Tom  Tinsley,  Pres.  ■  Represented  Nationally  by  Headley-Reed 


One  out  of  Four  Families 
wrote  WLS  from 


HOME  m 


NDIANA 


39 


DOWN  in  the  twenty  counties  com- 
prising Indiana's  fifth  and  sixth 
Congressional  Districts,  WLS 
has  the  same  kind  of  friends  it  has 
throughout  the  rest  of  Midwest  Amer- 
ica: friends  created  long  since  by  down- 
to-earth  entertainment  and  thorough, 
painstaking  service.  41,597  of  them 
wrote  to  WLS  last  year! 

PROOF    OF    WLS  RESULTS 

Th  ese  41,597  letters  came  from  20 
counties  with  a  total  of  162,039  Radio 
Homes,  making  25.6  letters  per  100 
Radio  Homes.  Over  ONE  out  of  FOUR! 
This,  we  consider,  is  tangible  proof  that 
WLS  has  built  friends  for  itself,  will 
build  results  for  you.  Like  our  total  of 
more  than  a  million  letters  a  year  from 
our  four-state  area,  these  41.597  central 
Ind  iana  letters  shout:  WLS  GETS 
RESULTS! 


NUMBER  FIVE  in  a  WLS  series  of  advertisements 
analyzing  the  station's  intense  listener-response 
county-by-county.  This  ad  shows  WLS  mail  from  20 
Indiana  Counties.  Through  the  series,  we  are  reveal- 
ing actual  mail  response  and  its  ratio  to  radio  homes 
in  all  of  the  four  states  in  the  WLS  Major  Coverage 
area:  Illinois,  Indiana,  Michigan,  Wisconsin. 


represented  by 
John  Blair  &  Company 


CHICAGO  7 


8  90  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


^.|«MAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX.  AND  THE  ARIZONA  NETWORK.  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUG 


you  want  facts  and  figures 
on  radio  selling  in  Philadelphia 


1950  ON  THE  DIAL  •  5000  WATTS  •PHILADELPHIA  #  PA* 
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tke  Belgi 


If  you  are  a  short  wave  fan,  you  may  have  heard  this  broadcast 
from  Leopoldville  —  the  first  time  a  series  of  broadcasts  has  ever  been 
directed  from  Leopoldville  to  an  individual  station  in  the  United  States  — 
the  weird  yet  rhythmic  beat  of  the  tom-tom,  followed  by  an  intensely 
dramatic  story  of  life  in  the  Belgian  Congo. 

These  and  similar  broadcasts  were  part  of  Belgium  Week  in  the 
"Worcester  and  the  World"  series,  designed  to  bring  to  the  people  of 
Central  New  England  a  better  understanding  of  the  peoples  of  the 
United  Nations. 

One  week  of  the  series  is  dedicated  to  each  of  the  United  Nations. 
Each  week,  dignitaries  and  representatives  of  the  respective  countries 


come  to  Worcester  to  participate  in  the  WTAG  Public  Forum  broadca; 
from  Clark  University,  to  speak  to  school  and  college  groups,  social  and  - 


civic  meetings. 


Each  week's  programs  are  used  by  the  OWI  as  the  framew^^A^ 


r  a  world-wide  broadcast,  as  well  as  for  special  broadcasts  to  individual 
countries.  OWI  cameramen  come  to  Worcester  to  record  the  highji^hts 
of  each  week. 

"Worcester  and  the  World"  thanks  the  Associated  Press  f$ 
plete  cove|age  of  the  program  in  an  excellent  bulletin  plus  q^full 
story  to  all  subscriber's;  the  Christian  Science  Monitor  for  two  successive 
feature  stories,  and  the  many  other  newspapers  in  this'^feountry  and  abroad 


\  -* 
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lolling  WTA6.  Worce^r 


which  have  devoted  many  columns  to  this  project. 

The  observance  of  Australia  Week  v/itnessed  the  first  exchange  of 
radio  greetings  betv/een  the  mayors  of  that  country  and  ours. 

The  Philadelphia  Symphony  Orchestra,  broadcasting  its  weekly 
Saturday  afternoon  concert  from  Worcester's  huge  Memorial  Auditorium 
during  Canada  Week,  gave  a  special  salute  performance  to  that  country. 
CBS  carried  this  regular  feature  Coast  to  Coast,  and  adjusted  its  time 
schedule  to  carry  this  program  throughout  all  Canada.  Other  programs 
commemorating  Canada  Week  reached  all  parts  of  eastern  Canada. 

Czechoslovakia  Week  was  highlighted  by  the  presence  of  Dr.  Jan 
Popanek,  Minister  Plenipotentiary  of  Czechoslovakia. 

"Worcester  and  the  World"  continues  to  be  weekly  world  news. 
Such  an  undertaking  stamps  WTAG  again  and  again  as  a  BIG  Station, 
creating  and  producing  shows  that  are  BIG.  Measure  Central  New  England 
by  its  major  importance  as  a  market,  then  by  WTAG's  amazingly  high 
Hoopers.  The  one  approach  to  this  highly  industrialized  market  and  high- 
wage-earning  audience,  is  from  the  INSIDE  —  from  Worcester  —  through 
WTAG. 

PAUL   H.   RAYMER   CO.   Nfofional    Sa/es    K&pr e%eT\\ a\\y( es 


WORCESTER 


OWNED    AND    OPERATED    BY    THE   WORCESTER  TELEGRAM-GAZETTE 


580  KC 

5000Watts 


BROAQ^TING 


The  WeeUI',^^/'^ Newsmogozme  of  Rodio 

Broadcast  Advertising 


STABIL 


">  eve 


'•y  b 


ro 


con 


radii 


9  KOJi 


*op  nofch 


y  prod 


ocej 


P'"09»-oins. 


Spec.a/  Evenfs 

■  I  R  S  T 

BECAUSE  Tuc  rN..  ^  ■ 

.  "''^Wf:  Sep,  ,  3  , '  ""^'"'^       ^«  J, 
Ammunition  Dodo.  .    ,  i"'  ^  '""ed— mo„„  ■  • 

only  on-fhe  fcL  f  '^OH  woT  fi/^,'"'"'''''-  H^'mgs 

''°y'  supplied  on?''  "''■•--Hoodn  (foil 

'ofwo^eX    ""'-■-'?o^.ir^-::,;t  ^ 

"/  "gnhng 


GORDON  GRAY, 
General  Manager 

Page  6    •    November  13,  1944 


0  0     W  A 


Represented  by  Edward  Retry  Co.,  Inc. 


Published  Weekly  by  Broadcasting  Publications,  inc. 

Executive,  Editorial,  Advertising  and 
Circulation  OflFices:   870   National    Press  BIdg. 
Washington  4,  D.  C.  Telephone:  ME  1022 

IN  THIS  ISSUE  .  .  . 

FCC  Clears  Decks  for  Fly  Successor   13 

WLB  Panel  Denies  Petrlllo's  Demands   13 

NABET  Asks  AFM  Ouster   14 

Col.  Sarnoff  on  Washington  Assignment   14 

NAB  Meets  on  Circulation  Plan   14 

Wide-Band  Multiplex  Relay  Tests   15 

Elections  Draw  Record  Audience   16 

Samuel  H.  Cook  Dies   16 

Wheeler  Calls  Radio  Monopolistic   18 

Murrow  Describes  French  Video   20 

RTPB  Video  Controversy  Aired   24 

Six  New  Stations  Asked   26 

'Plain  Dealer'  Poll  Picks  Crosby   28 

Interior  Dept.  Plans  Unified  Radio   30 

FCC's  Grants  Aid  Technical  Problems   34 

Blue  Public  Service  Tests   58 

FCC  Sponsor  Rule  Protested   64 

How  AFRA-Nets  10%  Raise  Works   70 

Extensive  Broadcasts  Feature  Bond  Drive   74 

DEPARTMENTS 


Advertisers  50 

Agencies  52 

At  Deadline  10 

Behind  the  Mike  44 

Control  72 

Editorial  40 


FCC  Actions  72 

Our  Respects  To  40 

Personal  Notes  42 

Promotion  36 

Sellers  of  Sales  10 

Sid  Hix  74 


Station  Accounts —  56 

SOL  TAISHOFF 

Editor  and  Publisher 


EDITORIAL 

WASHINGTON:  Robert  K.  Richards,  Editorial 
Director;  J.  Frank  Beatty,  Managing  Editor; 
Bill  Bailey,  Associate  Editor.  STAFF:  Jack  Levy, 
Lawrence  Christopher,  Mary  Zurhorst,  Gilbert 
Gardner,  Norma  Pugliese,  Jerry  Posey. 

NEW  YORK:  Bruce  Robertson,  New  York  Editor: 
Helen  House,  Thor  Krogh. 

CHICAGO:  Florence  Small,  Mgr.;  Jean  Eldridge. 

HOLLYWOOD:  David  Glickman,  Mgr.;  Marjorie 
Barmettler. 

TORONTO:  James  Montagnes. 


BUSINESS 

MAURY  LONG,  Business  Manager 

WASHINGTON:  Bob  Breslau,  Adv.  Production 
'Manager;  Harry  Stevens,  Eleanor  Carpenter. 
AUDITING:  H.  H.  Tash,  Catherine  Steele,  Mil- 
dred Racoosin. 

NEW  YORK:  S.  J.  Paul,  New  York  Advertising 
Manager;  Patricia  Ann  Foley. 

CHICAGO:  Florence  Small,  Mgr.;  Jean  Eldridge. 

HOLLYWOOD:  David  Glickman,  Mgr.;  Marjorie 
Barmettler. 

TORONTO:  James  Montagnes. 

CIRCULATION 
BERNARD  PLATT,  Circulation  Manager 
WASHINGTON :  Marie  Woodward,  Dorothy  Young. 

ADDRESSES 

WASHINGTON:  Natl.  Press  Bldg.  MEtroplfn.  1022 
NEW  YORK:  250  Pork  Ave.  PLoza  5-8355. 
CHICAGO:  360  N.  Mich.  Ave.  CENtral  4115. 
HOLLYWOOD:  1509  N.  Vine  St.  GLadstone  7353. 
TORONTO:  417  Harbour  Commission  Bldg.  ELgin  0775. 

Copyright  19H  by  Broadcasting  Publications  Inc. 


SUESCRIPTIOt^  PRICE:  S5.00  PER  YEAR,  15c  PER  COPY 


BROADCASTING    •    Broadcast  Adverti 


^?tiw.^ aee 


Boti^  ooii  8a.bl  and  6r. 
WAAT  delivers 


more  listeners  per  dollar 
in  America's  4™  Largest  Market 
than  any  other  station  - 
including  all  50,000  watters!* 


'See  Latest  Surveys!  Check  Availabilities! 


National  Representatives:  Radio  Advertising  Co. 


Do  you  realize  this  market  contains  over  SVi  million  people;  more  than  these  14 
cities  combined:  —  Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta,  Dallas, 
Toledo,  Omaha,  Syracuse,  Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  TFovne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 


It^s  easy;  Kenneth ! 


So  you  want  to  know  what  it  takes  to  build  a  network  like  Mutual. 

Thanks  for  your  letter,  Kenneth.     The  answer  is  simple. 

Start  ten  years  ago,  with  four  big  stations  in  four  big  markets. 
As  you  add  outlets,  remember  the  need  for  placing  them  as  close  as 


possible  to  the  listeners  you  want  to  serve.    Keep  extending  the 
network  every  year  until  you  make  it  the  largest  in  the  world, 
with  245  stations. 

Pick  all  your  stations  carefully,  Kenneth.   Make  sure  each  one  has  a 
potent,  friendly  voice  in  its  own  community.   Dominant  power  and 
popularity  in  the  biggest  cities  and  an  intimate,  neighborly  touch 
in  the  rest  of  home-town  America  —  that's  what  your  network  should 
provide  —  and  that ' s  what  Mutual  delivers. 

Take  your  own  home  town.    Port  Huron  is  a  good  example  of  a  key 
market  served  from  within  by  just  one  network.  Mutual.     Jot  down  a 
few  figures,  Kenneth.     Did  you  realize  that  your  33,000  neighbors 
earn  over  $46,000,000  a  year,  and  spend  more  than  $25,000,000  a 
year  in  retail  purchases  alone?*    Yours  is  a  mighty  important  market, 
and  so  are  the  other  140  centers  where  your  network  has  the  only 
station — not  to  mention  the  rest  of  the  nation  where  Mutual ' s 
voice  is  so  continuously  welcome  in  cities  large  and  small. 

One  final  thought,  Kenneth.    As  you  plan  the  ' organazation'   of  your 
radio  network,  don't  forget  to  keep  the  cost-per-ear  at  a  rock- 
bottom  minimum.   That's  what  Mutual  offers;  an  evening  half -hour  on  the 
full  network,  at  peak  listening  periods,  for  as  little  as  |7,550. 


•    •  • 


is  MUTUAL 


"Corporate  city-limit  figures,  1943,  from  Saies  Hanagement, 


Oh,  what  a 
jbeautiful 
signal! 


What  are  the  most  joyous 
sounds  in  business?  One 
is  the  gleeful  ring  of  the 
phone  —  instantaneous 
response  to  a  radio  sales 
talk. 

WWDC  has  rung  up  some 
unbeatable  records  for 
many  direct  order  adver> 
tisers. 

The  other  is  the  cheerful 
tinkle  of  cash  register 
bells. 

WWDC  has  really  rung 
the  bell  for  many  Capital 
merchants. 

Put  these  two  sound  ef- 
fects together.  You  get 
a  compelling  melody  that 
tells  advertisers  this 
hard-hitting  independent 
knows  how  to  ring  the 
bell — and  at  sales  costs 
that  read  like  a  tone 
poem  to  the  most  cost- 
conscious  sales  manager. 

If  you  want  direct  returns 
in  Washington,  you  want 
WWDC  to  lead  the  band. 


National  Representatives 

WEED  &  COMPANY 

NEW  YORK  •  CHICAGO 
HOLLYWOOD  •  DETROIT 
BOSTON  •  SAN  FRANCISCO 


At  Deadline 


ATTORNEYS  of  RCA  and  CBS  met  in  New  York  Friday  to  discuss  the 
next  steps  in  the  recording  deadlock.  The  group,  which  met  inter- 
mittently through  the  week,  made  no  statement. 


BROWN  &  WILLIAMSON  Tobacco  Corp.,  Louisville,  has  started  spofs 
under  26-week  contract  placed  through  Russel  M.  Seeds  Co.,  Chicago. 


LEWIS  HOWE  Co.,  St.  Louis,  has  started  a  spot  test  for  Tums  in  major 
markets.  Olian  Adv.  Co.  is  agency,  handling  campaign  from  Chicago 
and  St.  Louis  offices. 


WLIB  Brooklyn,  recently  acquired  by  the  New  York  Post,  henceforth 
will  be  identified  as  a  New  York  station.  The  FCC  Friday  granted 
the  station  authority  to  use  the  New  York  designation. 


SELLERS 


SALES 


PERIPATETIC  Clark  (Fritz) 
Snyder  is  contact  man  of 
Biow  Co.,  New  York — and 
that's  exactly  what  he  does. 
Fritz  contacts  stations  on  the 
Bulova  account  and  he  probably 
has  a  wider  acquaintance  among 
station  men  than  any  agency 
executive  in  the  business.  He  has 
a  plane  pilot's  disregard  for  dis- 
tances— one  day  finds  him  in  Co- 
lumbus, another  in  Indianapolis, 
the  next  in  Chicago  or  Des  Moines. 
No  sooner  does  he  check  in  at  the 
Biow  Radio  City  offices  in  New 
York  than  he's  off  to  the  field  again. 

Fritz  likes  to  sit  down  with  sta- 
tion men,  mull  over  mutual  prob- 
lems, and,  of  course,  talk  about  that 
Bulova  business — a  business  which 
amounts  to  some  $3,000,000  in  year- 
ly spot  revenue.  With  a  laconic  dis- 
regard for  what  he  terms  the  "rock- 
ing chair  timebuyer",  Fritz  main- 
tains, "It's  impossible  to  sit  behind 
a  desk  in  New  York  and  do  an  ade- 
quate spot  placement  job.  Advertis- 
ing is  a  fast  moving  business  and 
it  has  gone  beyond  the  hand-shaking 
stage.  It's  important  to  know  the 
managers,  the  commercial  man- 
agers and  the  announcers  who  are 
selling  your  product." 

If  pressed,  Fritz  will  admit  that 
he's  been  in  advertising  for  almost 
thirty  years.  A  diary  of  those  three 
decades  would  include:  advertising 
manager.  Cole  Motor  Co.,  Indianap- 
olis; advertising  manager,  Chrysler 
Sales  Corp.;  account  executive  in 
charge  of  the  Chrysler  account, 
MacManus  Inc.,  Detroit;  account 
executive,  Advertisers  Inc.,  Detroit; 
Advertising  &  Sales  Promotion 
Manager  of  Standard  Oil  Co.  of 
New  Jersey,  Standard  Oil  Co.  of 
Louisiana,  Standard  Oil  Co.  of 
Pennsylvania  and  Colonial  Beacon 
Oil  Co.;  account  executive  of 
Socony  Vacuum  Oil  Co.,  J.  Stirling 


FRITZ 

Getchell  Inc.  He  joined  Biow  in 
February  of  this  year. 

Fritz  is  an  advertising  man  who 
generates  ideas.  Back  in  the  twen- 
ties he  originated  and  initiated 
the  publicity  and  public  relations 
division  of  Chrysler  Corp.  While 
with  Standard  Oil  Co.  of  New  Jer- 
sey he  set  up  the  Esso  Reporter 
news  program,  the  first  sponsor- 
ship of  news  by  a  national  adver- 
tiser on  the  air.  Those  franchises 
of  top  news  periods  have  increased 
in  value  throughout  the  years  and 
pointed  to  Fritz's  far-sightedness. 

Fritz  is  an  excellent  horseman. 
He's  interested  in  photography.  He 
has  fished  off  the  Atlantic  Coast 
from  the  Florida  Keys  to  Nova 
Scotia  and  is  considered  quite  a 
navigator  of  small  craft.  His  wife, 
he  claims,  is  a  better  fisherman 
than  he  is. 


IT  TAKES 
30-TON  TANKS 

to  smash  through 

»he  SIEGFRIED  LINE 


I  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  andthe 
Mounfain  and 
Plain  States 
Region. 


KOA;  s  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

'NBC  Talc  of  412  Cities 
■Ross  Federal  Survey 


Rep' 


-Eaiit  10     •     November  13.  19' 


BROA'^  CASTING    •    Broadcast  Advertisu 


NORTH  CAROLINA 


IS  THE  SOUTH'S 


No.  l  STATE  .  .  . 


IN  Agriculture 


WPTF 


IS  NORTH  CAROLINA'S 


And  to  think  that  five  years  ago  I  langhet 
at  the  idea  of  spot  broadcasting!'' 


•  Far  be  it  from  us  to  light  the  path  of  unbridled 
ambition !— but  isn't  it  true  that  spot  broad- 
casting offers  any  smart  and  hard-working  ad- 
vertising man  a  better  opportunity  to  go  places 
than  any  other  medium  ? 

Yes,  it's  more  work.  However,  it  also  offers 
more  results  per  dollar  expended.  Hence  there 
is  more  "value  added  by  manufacture" — which 
automatically  means  a  higher  reward  for  the 
man  who  does  the  manufacturing— and  for  his 
employers,  too! 

FREE  &  PETERS,  INC. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES 

WGR-WKBW  BUFFAIO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  ........  FARGO 

WISH  INDIANAPOIIS 

WKZO  KALAAAAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEOSIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA    .....  SHENANDOAH 

SOUTHEAST 
WCBM  .......  BALTIMORE 

WCSC  ■  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  AlBUQUERQUE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan 

NEW  YORK:  444  Madison  Ave. 

SAN  FRANCISCO:  iii  Sutter: 

HOLLYWOOD:  6531  HoUywood 

ATLANTA:  ^22  Palmer  Bldg 

Franklin  6373 

Plaza  5-4130        , . 

Sutter  4353 

V(      Granite  3615 

Main  5667 
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IFCC  Clears  Deck  for  Fly's  Successor 


jGrants    4  Locals; 
i    Would  Delete 
WOKO 

icUSTOMARY  docket-clearing  ac- 
Itivity  pervaded  the  FCC  last  week 
Ipreparatory  to  the  departure  of 
■FCC  Chairman  James  Lawrence 
Fly  and  the  naming  of  his  successor 
jby  President  Roosevelt. 
I  At  a  field-day  session  last  Thurs- 
iday,  the  Commission  authorized 
|four  new  local  stations — two  in 
ji  Sacramento — and  granted  a  half- 
'jdozen  station  transfers,  along  with 
Iproposed  refusal  to  renew  the  li- 
cense of  the  pioneer  WOKO  Albany, 
|be''ause  of  purported  "hidden  own- 
lership"  aspects  involving  Sam 
iPickard,  ex-commissioner  and  ex- 
ijCBS  vice-president.  It  was  one  of 
|the  biggest  decision  days  in  recent 
months. 

New  Appointments  Soon 

Another  big  day  is  expected  to- 
Imorrow  (Nov.  14) — the  day  before 
"Chairman  Fly  takes  his  official 
lleave  to  begin  law  practice  in  New 
]York.  Appointment  of  his  successor 
by  the  President,  as  well  as  the 
jtiomination  of  a  replacement  for 
Commissioner  T.  A.  M.  Craven, 
ivhose  post  has  been  vacant  since, 
i.ast  July,  are  expected  momentar- 
ily. The  nominations  for  the  two 
vacancies  are  subject  to  Senate 
approval.  Congress  reconvenes 
Tuesday. 

Paul  A.  Porter,  Democratic  Com- 

"nittee  publicity  director,  is  still  in 

phe  forefront  of  those  mentioned  us 

ijMr.  Fly's  successor.  It  is  generally 

jijonceded  he  can  have  the  appoint- 

inent  if  he  wants  it,  by  dint  of  his 
j'i  ntimate  White  House  contact,  his 
['-■adio  background,  and  his  yeoman 
u  service  in  the  Governnaent  since 

(le  left  the  CBS  general  counsel- 
piihip  in  1942. 

Ill  Newest  name  heard  for  the  FCC 
ivas  Lowell  Mellett,  newspaper  col- 
umnist, formerly  of  the  FDR  secre- 
tariat who  once  made  an  overall 
public  study  for  the  President  on 
'adio. 

At  its  meeting  last  Tuesday  the 
?CC: 

(1)  Authorized  a  new  station  in 
y^acramento  to  operate  on  1340  kc 
vith  250  w  fuUtime  for  Central 
Valleys  Broadcasting  Co.,  likely  to 
i)ecome  a  Mutual  outlet.  Principals 
:ire  Ewing  C.  Kelly,  head  of  his 
)Wn  advertising  agency,  who  vdll 
|oe  general  manager;   David  R. 
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McKinley,  wholesale  baker,  and 
Vernon  Hansen,  wholesale  dairy- 
man, each  of  whom  will  hold  one- 
third. 

(2)  Authorized  a  second  new 
station  in  Sacramento  to  Lincoln 
Dellar,  vice-president  and  general 
manager  of  Associated  Broadcas- 
ers  Inc.,  operating  KSFO  San 
Francisco  and  the  shortwave  sta- 
tions KWID  and  KWIX,  on  1490 
kc  with  250  w  fulltime.  The  sta- 
tion may  join  NBC. 

(3)  Granted  a  new  local  in 
Harrisburg,  Pa.,  on  1400  kc  with 
250  w  fulltime  to  Herbert  Ken- 
drick,  formerly  with  WJLS  Beckley, 
W.  Va.,  and  G.  L.  Hash,  furniture 
store  owner. 

(4)  Authorized  a  new  local  sta- 
tion on  1230  kc  with  250  w  fulltime 
to  American  Colonial  Broadcasting 
Corp.,  at  Arecibo,  Puerto  Rico,  the 
company  being  owned  by  the  op- 
erators of  WPRA  Mayaguez,  P.  R. 

(5)  Issued  proposed  findings  on 
denial  of  renewal  of  WOKO 
Albany,  because  of  alleged  "mis- 
representations made  in  applica- 
tions" by  virtue  of  failure  to  re- 
veal that  Mr.  Pickard  owned  about 
one-fourth  of  the  station,  the  stock 
having  been  held  by  his  brother- 
in-law,  R.  K.  Phelps,  of  Kansas 
City. 


(6)  Settled,  by  split  vote,  ac- 
quisition of  50%  interest  in  WPAT 
Paterson,  N.  J.,  by  Donald  Flamm, 
former  owner  of  WMCA  New 
York,  thus  splitting  ownership  be- 
tween Mr.  Flamm  and  Lt.  and 
Mrs.  James  V.  Cosman. 

(7)  Approved  sale  of  KQV 
Pittsburgh,  by  Hugh  J.  Brennen  to 
four  Pittsburgh  businessmen  for 
$575,000,  with  Commissioner  Durr 
dissenting. 

Fly  Would  Allocate 

Mr.  Fly,  before  he  winds  up  his 
Government  service,  wants  to  have 
the  FCC  approve  in  broad  outline 
the  spectrumwide  allocations  on 
which  hearings  were  held  for  five 
weeks  during  latter  September  and 
October.  It  is  doubted,  however, 
whether  that  will  be  accomplished. 
The  State  Dept.  has  established 
a  Dec.  1  deadline  on  the  Commis- 
sion's recommendations  pertaining 
to  allocation  of  facilities  for  an  in- 
ternational range,  but  probably 
would  not  insist  upon  an  integrat- 
ed plan  covering  regional  or  hemi- 
spheric assignments. 

Members  of  the  Commission  and 
its  staff,  it  is  understood,  feel  it 
is  physically  impossible  to  whip 
an  allocations  plan  into  shape  in  a 


matter  of  days,  or  even  weeks.  Th0 
Commission  is  short-handed  in  both 
its  legal  and  engineering  depart- 
ments. Besides,  a  vast  welter  of 
technical  data  must  be  analyzed 
before  the  tedious  task  of  charting 
assignments  for  services  can  be 
launched.  The  obvious  conclusion 
was  that  Mr.  Fly  would  leave  the 
Commission  without  anything  more 
than  a  sketchy  plan,  possibly  cov- 
ering assignments  below  30  or  40 
mc  (those  having  international  in- 
terference aspects),  worked  out  on 
paper. 

The  FCC  chairman,  radio's 
stormy  petrel  during  his  five  years 
as  Commission  head,  has  kept  his 
own  counsel  on  his  plans  as  to  pri- 
vate law  practice.  The  feeling  pre- 
vails, however,  that  his  decision  to 
leave  Government  service  doesn't 
mean  he  will  remain  out.  With  an- 
other four  years  for  FDR  and  the 
regard  in  which  the  President  holds 
Mr.  Fly,  it  is  an  odds-on  bet  both 
in  and  outside  Government  radio 
circles  that  Mr.  Fly  will  hob  up 
in  Government  again  within  a 
year  or  two. 

It  is  believed  in  some  quarters 
that  he  may  participate  in  peace- 
table  deliberations  related  to  world 
communications  policy,  possibly  as 
{Continued  on  Page  62) 


WLB  Panel  Denies  Petrillo's  Demands 


Board  Reverses  Policy, 
Releasing  KSTP 
Findings 

DENIAL  of  demands  by  James  C. 
Petrillo,  AFM  president,  for'  em- 
ployment of  musicians  as  platter 
turners  at  the  Minneapolis  studios 
of  KSTP  has  been  recomrnended  by 
the  Panel  of  the  Sixth  Regional 
War  Labor  Board,  it  was  disclosed 
last  Friday  when  the  Board  re- 
leased the  panel  report  on  the  dis- 
pute. 

In  an  unusual  procedure,  mark- 
ing its  first  departure  from  an  es- 
tablished pol'cy  of  withholding 
panel  recommendations  while  a 
strike  is  in  progress,  the  National 
Board  honored  the  station  request, 
transmitted  to  the  Regional  Board, 
that  the  report  be  made  public.  A 
Board  announcement  stated:  "The 
KSTP  case  has  been  regarded  as  a 


test  of  Petrillo's  demands  made  of 
radio  stations  throughout  the  coun- 
try." 

The  panel  turned  down  every  de- 
mand made  by  the  musicians.  It 
refused  to  recognize  the  quota  sys- 
tem and  could  find  "no  serious  un- 
employment problem"  at  this  time. 
It  saw  no  justification  for  a  provi- 
sion calling  for  the  employment  of 
musicians  exclusively  for  record 
turning  and  requiring  that  their 
activities  be  confined  to  this  one 
function.  It  also  denied  wage  de- 
mands for  staff  musicians  and  set 
a  lower  minimum  number  of  hours 
per  week  than  the  union  asked. 

Regarding  the  union  demand  for 
employment  of  additional  musicians 
for  record  turning  and  as  librari- 
ans, the  report  cited  evidence  pre- 
sented at  the  panel  hearings  that 
announcers,  technicians  and  clerks 
perform  this  work.  It  also  pointed 
out  that  Mr.  Petrillo  was  unable  to 


justify  "this  sort  of  practice"  when 
questioned  before  a  Senate  commit- 
tee. It  therefore  recommended  that 
the  request  of  the  union  for  the  em- 
ployment of  three  additional  mu- 
sicians by  the  station  for  record 
turning  exclusively  4)e>-d€med, 

In  denying  the  union's  request 
that  a  minimum  of  eight  staff  mu- 
sicians be  employed,  the  Panel  de- 
clared : 

"The  evidence  before  the  Panel 
shows  that  there  has  been  some 
sort  of  a  'quota'  system  in  effect 
covering  this  station  in  both  of  its 
studios  for  several  years,  and  that 
this  'quota'  was  essentially  a  money 
quota  which  the  station  agreed  to 
spend  each  year,  with  the  primary 
purpose  of  relieving  unemployment 
among  musicians.  .  .  . 

"The  record  also  shows  that  i 
KSTP  staff  musicians  are  used  f,ro'- 

{Continued  on  Page  ^  ^ 
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NABET  Asks  NLRB  to  Oust 
AFM  From  Platter  Turnin 


Claims  Its  Jurisdiction  Covers  3  Midwest  Cities; 
Padway  Argues  That  Musicians  Need  Jobs 


THE  NATIONAL  Labor  Relations 
>ard  was  asked  last  week  to  place 
platter-turning  operations  now  un- 
der control  of  the  AFM  under  the 
jurisdiction  of  engineers,  thus  re- 
moving James  C.  Petrillo's  spring- 
-board^ for  installing  musicians  in 
Mmajce-work"  jobs  in  radio  stations 
throughout  the  country. 

During  oral  arguments  heard  be- 
fore the  Board  Thursday  on  the 
'  dispiije  between  the  National  Assn. 
of  Brciadcast  Engineers  and  Tech- 
hiciaris  and  the  AFM  over  turn- 
table    jurisdiction,     Martin  F. 
O'Donoghue,  NABET  counsel,  con- 
-ten'd^d  that  the  "mere  accident"  of 
'j)"4'st  collective  bargaining  history, 
"under  which  Mr.  Petrillo  obtained 
'a   foothold'  on    record  handling, 
,,ivould  not  justify  the  setting  up 
^of  ^  separate  unit  for  platter-turn- 
irig  operations  in  Chicago,  St.  Louis 
-^nd'East  St.  Louis,  111. 

Padway  Opposes 

Opposing  NABET's  claim  for 
jurisdiction,  Joseph  A.  Padway, 
AFM  counsel,  justified  the  employ- 
ment of  musicians  as  platter  turn- 
ers on  the  ground  of  economic  need 
and  contended  that  Mr.  Petrillo's 
efforts  on  behalf  of  his  member- 
ship are  directed  to  offsetting  elim- 
ination of  live  music  by  mechanical 
devices.  He  asserted  the  musicians 
have  no,  desire  to  trespass  on  the 
functions  of  engineers  and  that 
Mr.  Petrillo's  plans  to  assume 
jurisdiction  over  turntables  would 
not  affect  the  jobs  of  technicians. 

Hearing  was  held  before  all  three 
members  of  the  Board:  Dr.  H.  A. 
Millis  (chairman),  Gerard  D. 
Reilly  and  John  M.  Houston.  Tes- 
timony on  the  merits  of  the  case 
was  previously  taken  Sept.  28,  29 
in  New  York  before  James  0.  Para- 
dise, trial  examiner  [Broadcast- 
ing, Oct.  2].  A  final  decision,  not 
subject  to  appeal,  is  expected  with- 
in the  next  few  weeks. 

Attending  for  NABET,  in  addi- 
tion to  Mr.  O'Donoghue,  were 
Thomas  Dunn,  associate  counsel; 
and  Allan  T.  Powley,  president. 
I  Also  present  for  AFM  were  David 
Katz,i  counsel  for  Local  10,  Chi- 
cago; and  Edward  A.  Benkert, 
Local  10  recording  secretary. 

Present  for  NBC  were  Joseph  A. 
McDonald,  counsel;  George  Mc- 
Elrath,  chief  engineer;  and  Gustav 
B^  Margraf,  Washington  repre- 
sentative. Present  for  Blue  were 
Robert  D.  Swezey,  counsel;  and 
George  0.  Milne,  chief  engineer. 


$90  in  Chicago 


Mr.  O'Donoghue  argued  there  is 
not  sufficient  job  content  in  the 
platter-turning  operation  to  provide 
for  separate  employment.  He  point- 
ed out  there  are  five  turntables  ;it 
network-owned  station — at  the 
lio,  at  the  transmitter,  in  the 
-Tfir  room,  in  the  master  con- 
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trol  room,  and  portable  turntables 
used  for  remote  broadcasts.  The 
AFM,  he  said,  would  have  musi- 
cians operate  only  those  turntables 
which  are  used  to  play  musical 
records. 

He  said  musicians  in  Chicago 
who  play  the  records  get  $90  a  week, 
while  the  NABET  engineers  who 
developed  the  turntable  equipment 
get  less  than  that  amount.  He 
asked  the  Board  how  it  could  pos- 
sibly set  up  a  separate  craft  for 
an  operation  which  Mr.  Petrillo 
himself  admitted  before  a  Senate 
committee  was  unsound. 

He  said  that  in  the  NBC  and 
Blue  owned  stations  in  Chicago 
between  8  and  10  musicians  are  as- 
signed to  each  station.  It  was  estab- 
lished during  testimony  by  Mr.  Mc- 
Elrath  at  the  hearings  in  New 
York,  he  said,  that  it  is  in  the  in- 
terest of  the  best  engineering  prac- 
tice to  have  the  turntable  in  the 
engineering  booth,  although  the 
turntables  in  Chicago  are  placed 
in  the  studio  proper  where  they 
are  operated  by  the  musicians. 
Recording  in  Infancy 

Questioned  by  Dr.  Millis,  Mr. 
O'Donoghue  explained  that  record- 
ing was  in  its  infancy  when  the  mu- 
sicians took  over  record  playing 
in  Chicago  more  than  15  years 
ago  and  that  the  networks  have 
since  developed  a  coordinated  sys- 
tem of  sound  integration  involv- 
ing highly  technical  equipment. 

He  argued  that  the  "mere  acci- 
dent" of  past  collective  bargaining 
history  does  not  justify  setting  up 
a  separate  unit  for  platter  turn- 
ing operation  in  Chicago. 

Musicians    operate   other  than 
musical    records  in    Chicago,  he 
{Continued  on  'page  60) 


DUKE  M.  PATRICK 
BACK  IN  PRACTICE 

DUKE  M.  PATRICK,  since  August 
1942  on  active  duty  in  the  Navy 
as  a  lieutenant  commander,  last 
week  resumed  active  partnership 
in  the  Washington  law  firm  of 
Hogan  &  Hart- 
son.  He  has  trans- 
ferred from  com- 
munications vol- 
u  n  t  e  e  r  liaison 
and  is  on  inac- 
tive status,  sub- 
ject to  recall  for 
limited  service. 

Mr.  Patrick  had 
served  as  assist- 
ant to  Capt.  F. 
O.  Willenbucher, 
special  assistant  to  the  Director 
of  Naval  Communications,  Rear 
Adm.  Joseph  R.  Redman.  Former 
general  counsel  of  the  Federal 
Radio  Commission,  Mr.  Patrick 
has  been  associated  with  the  Hogan 
law  firm  since  his  retirement  from 
the  Government  a  dozen  years  ago. 

Comdr.  John  W.  Guider,  Mr.  Pat- 
rick's associate  in  the  Hogan  firm, 
is  still  on  active  Navy  duty  with 
the  Bureau  of  Supplies  &  Accounts, 
assigned  to  the  Electrical  Procure- 
ment Division. 


Mr.  Patrick 


Adam  Hat  Expands 

ADAM  HAT  STORES,  New  York, 
preliminary  to  a  spot  campaign 
of  one-minute  transcriptions  on 
stations  in  Adam  markets,  last  week 
began  The  Strange  Doctor  Weird, 
a  mystery  show,  on  WOR  New 
York  and  a  musical  transcribed 
series  on  WSMB  New  Orleans, 
both  weekly  quarter-hours.  Agency 
is  Buchanan  &  Co.,  New  York. 


S  &  W  in  East 

S  &  W  FINE  FOODS  Inc.,  San 

Francisco,  last  week  started  a  cam- 
paign for  apple  juice  with  partic- 
ipations on  seven  eastern  stations, 
the  drive  to  continue  to  the  end  of 
the  year.  Agency  is  Samuel'  C. 
Croot  Co.,  New  York. 


Col,  Sarnoff^  Back  From  SHAEF  Post, 
Given  New  Assignment  in  Washington 


COL.  DAVID  SARNOFF,  on  leave 
as  RCA  president,  who  returned 
to  the  United  States  within  the 
last  fortnight  after  eight  months 
in  the  European  theatre,  now  is  on 
special  active  duty  in  the  office 
of  the  Chief  Signal  Officer,  Wash- 
ington. 

While  attached  to  the  staff  of 
Gen.  Eisenhower,  Col.  Sarnoff 
served  as  special  consultant  on 
communications  to  SHAEF  and 
was  largely  responsible  for  the  de- 
velopment of  the  communications 
coordination  plan  for  D-Day,  cov- 
ering broadcast,  press  and  other 
intelligence  transmission.  His  plan 
made  possible  handling  of  the 
greatest  sustained  volume  of  traf- 
fic from  a  single  point  in  history. 

Col.  Sarnoff,  who  also  is  chair- 
man of  NBC,  told  Broadcasting 
that  in  his  official  activities  abroad 
he  had  frequent  occasion  to  deal 


with  both  William  S.  Paley,  CBS 
president  and  his  chief  network 
competitor,  who  is  radio  chief  of 
Psychological  Warfare,  SHAEF, 
and  Capt.  Harry  C.  Butcher,  for- 
mer, CBS  Washington  vice-presi- 
dent, naval  aide  to  Gen.  Eisen- 
hower. 

"I  have  seen  both  Messrs.  Paley 
and  Butcher  in  action,"  Col.  Sarnoff 
said,  "and  both  are  doing  an  out- 
standing job." 

Col.  Sarnoff  himself  was  award- 
ed the  Legion  of  Merit  for  "ex- 
ceptional meritorious  conduct  in 
the  performance  of  outstanding 
service."  He  was  cited  for  his  "out- 
standing devotion  to  duty  and  his 
courage  and  great  diplomacy  in 
handling  the  French  citizens." 

The  nature  of  Col.  Sarnoff's 
present  assignment  and  its  dura- 
tion are  not  known. 


Meeting  To  Plar? 
NAB  Bureau  Helc 

Define  Laws,  Procedure  an 

Method  of  Operation 

FIRST  organization  meeting  on  th 
proposed  Bureau  of  Measuremer 
of  Radio  Circulation,  projected  b 
the  National  Assn.  of  Broadcaster; 
was  to  be  held  last  Saturday  t 
the  Waldorf-Astoria  hotel  in  Ne- 
York  to  prepare  a  proposition  o 
the  basic  outlines  of  the  bureai 
which  will  be  submitted  before  th 
NAB  Board  of  Directors,  meetin 
in  Chicago  this  Tuesday.  Furthe 
planning  will  be  done  today  (Mor 
day)  at  a  meeting  in  the  Steven 
Hotel,  Chicago,  of  the  subcommil 
tee  of  the  board  in  charge  of  r( 
search. 

Representatives  of  the  NAB  m€ 
Saturday  with  members  of  the  ANi 
and  the  AAAA,  both  of  which  hav 
officially  approved  the  project,  t 
lay  plans  and  to  define  laws  an 
procedures  and  method  of  opert 
tions  for  the  bureau,  for  whic 
they  will  ask  an  initial  yearly  a; 
propriation  of  $75,000. 

Chicago  Meeting 

The  NAB  will  be  represente 
Monday  by  Hugh  Feltis,  KFA: 
Lincoln,  NAB  director  who  will  a( 
as  chairman;  J.  Harold  Ryai 
president;  Paul  F.  Peter,  researc, 
director;  C.  E.  Arney,  secretary, 
treasurer;  Roger  W.  Clipp,  WFI; 
Philadelphia,  chairman  of  the  rc 
search  committee.  The  ANA  wi 
be  represented  by  Paul  West,  prei 
ident;  Don  B.  Stetler,  advertisin 
manager,  Standard  Brands  Inc 
E.  T.  Batchelder,  secretary,  ANA 
Joseph  M.  Allen,  assistant  vici 
president  and  advertising  manage 
Bristol-Myers  Co.  AAAA  membei 
will  include  Fred  Gamble,  pres 
dent;  Robert  Jackson,  staff  execi 
tive;  Carlos  Franco,  manager  an 
supervisor  of  station  relations  an 
timebuying  of  Young  &  Rubicar 
New  York,  and  chairman  of  tl 
AAAA  timebuying  committee;  1 
D.  H.  Weld,  director  of  researc' 
McCann-Erickson,  New  York,  ar 
AAAA  chairman  of  research. 

Those  attending  the  Chicag 
meeting  on  Monday  will  include  M 
Ryan,  Mr.  Feltis,  Mr.  Clipp,  Fran 
King,  owner  and  general  manage 
WMBR  Jacksonville;  Hugh  1 
Terry,  general  manager,  KL 
Denver. 


4  More  to  ETO 

FOUR  new  radio  correspondent 
have  been  accredited  by  the  Wa 
Dept.  within  the  last  ten  days  fc 
assignment  to  the  European  Thi 
atre  replacing  four  corresponden 
just  returned.  Leland  Stowe  is  re] 
resenting  Blue,  Jack  Shelley  WH 
Des  Moines,  Jack  Parker  WJI] 
Lansing,  Dick  Redmond  WHP  Ha 
risburg,  Pa.  The  correspondents  r^ 
port  to  SHAEF  Paris  and  are  a 
signed  their  coverage  areas  or  uni- 
from  Headquarters  there.  Sever: 
more  radio  men  are  expected  1 
leave  shortly  for  the  Pacific  Th' 
atre  as  soon  as  their  credentia 
are  cleared. 
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Wide-Band  Multiplex  Relay  Tests  Granted 


GE,  IBM  to  Start 
"Point  -  to  -  Point 
Experiments 

ONE  WEEK  after  the  FCC  allo- 
cation hearings  closed    (Nov.  2) 

Ihe  Commission  gave  tv/o  firms  the 

^jgo-ahead  in  proposed  experiments 

.'(with  multiplex  wide-band  relays  in 
the  ultra-high  frequency  band  to 

jdevelop  a  new  system  of  point-to- 
point  communications  and  for  the 
relaying  of  television  and  FM  pro- 
grams and  facsimile. 

At  last  Thursday's  session  the 
|FCC  granted  applications  of  the 
international    Business  Machines 

^Corp.  and  General  Electric  Co.  for 
^ve  experimental  Class  2  stations 

'jto  be  located  in  Washington,  New 
jYork,  Schenectady  and  New  Scot- 
land, N.  Y.  Six  60-mc  continuous 
bands  were  allocated  from  1900- 

^2300  mc  for  the  experiments. 

!  W.  U.  Objects 

ll  Western  Union  Teleg.  Co.  filed 
jobjections  to  any  commercial  op- 
i|erations  by  IBM  and  GE  and  the 
JiFCC  granted  the  authorization 
^expressly  for  experimental  opera- 
f  tions.  The  question  of  whether  the 
!>  applicants  might  at  any  time  in  the 
'future  be  authorized  to  engage  in 
^commercial  operations  was  left 
lopen.  In  granting  the  applications, 
the  FCC  advised  both  IBM  and 
;GE  as  follows: 

ij  "It  is  to  be  clearly  understood 
that  neither  this  grant  by  the 
'Commission,  nor  any  future  grant 
i3ij>f  licenses  to  cover  such  construc- 
ition  permits,  is  to  be  construed  as  a 
5'finding  or  indication  that  the  Com- 
5  mission  will  hereafter  grant  you 
p  further  authorization  in  connection 
[iwith  the  operation  of  these,  or  any 
toother  stations,  to  engage  in  the 
Activities  of  a  communications 
^common  carrier  for  hire  or  for  any 
other  purpose." 


Construction  work  is  expected  to 
begin  immediately,  although  it  was 
pointed  out  some  of  the  equipment, 
particularly  tubes  for  ultra-high 
frequency  use,  still  is  unavailable 
or  classified.  IBM  and  GE  hope  to 
be  ready  to  begin  actual  tests  im- 
mediately after  all  freezes  are 
lifted,  according  to  Alf  Landa  of 
Davies,  Richberg,  Beebe,  Busick  & 
Richardson,  Washington  law  firm 
representing  IBM. 

Less  than  a  fortnight  before  the 
grant  Walter  S.  Lemmon,  general 
manager  of  the  Radiotype  Division, 
IBM,  and  H.  B.  Fancher,  Radar 
Engineering  Sec.  No.  1,  Transmitter 
Division,  GE,  outlined  during  hear- 
ings on  relays  their  proposed  plan. 
Mr.  Lemmon,  whose  company  has 
been  experimenting  with  the  pos- 
sibilities of  relays  in  the  ultra- 
high frequency  spectrum  for  seven 
years,  told  the  Commission  that  the 
plan  proposes  operation  of  automat- 
ic booster  stations  to  carry  simul- 
taneously two  high-definition  tele- 
vision services  in  either  direction, 
two  or  three  FM  broadcast  chan- 
nels, several  facsimile  channels  and 
a  number  of  high  speed  circuits  for 
the  remote  control  of  business  ma- 
chines, electric  typewriters  and  of- 
fice devices  [Broadcasting,  Nov. 
6]. 

Three  transmitters  and  a  direc- 
tional antenna  will  be  installed  by 
IBM  on  the  roof  of  the  Hotel  May- 
flower, Washington,  the  station  to 
be  operated  by  remote  control  from 
the  IBM  Washington  headquarters 
at  1111  Connecticut  Ave.,  NW,  a 
short  distance  away.  IBM  also  will 
install  six  transmitters  and  a  re- 
mote control  point  at  490  Madison 
Ave.,  New  York. 

GE  will  place  a  terminal  station 
in  Schenectady  and  a  relay  station 
at  New  Scotland,  where  four  trans- 
mitters also  will  be  installed  in 
the  existing  towers  of  W2XI,  tele- 
vision relay  station  of  GE.  The 
Schenectady    station    and  remote 


Other  stories  on  allocations 
hearings  and  exhibits  will  be 
found  on  pages  24  and  74. 


control  point  will  be  located  at  60 
Washington  Ave.,  where  two  trans- 
mitters arid  directional  antenna 
systems  will  be  installed  on  the  ex- 
isting tower  of  W2XGE,  also  a 
television  relay  station. 

FM  to  Be  Used 

Mr.  Fancher  told  the  Commis- 
sion during  the  allocation  hear- 
ings that  carrier  frequencies,  to 
start  such  a  system  in  the  imme- 
diate future,  no  doubt  would  be 
limited  by  available  tubes,  all  of 
which  are  classified,  but  GE  pro- 
poses to  experiment  in  the  2,000 
mc  region,  although  he  pointed  out 
that  undoubtedly  higher  frequency 
will  eventually  supplant  this  link. 

Frequency  modulation  will  be 
used  in  the  experiments  since  it  is 
less  affected  by  interference  and 
gives  a  better  signal  to  noise  ratio, 
Mr.  Fancher  said.  FM  also  was  de- 
termined to  be  a  more  efficient  way 
to  multiplex. 

To  produce  a  relay  system,  IBM 
and  GE  plan  to  use  two-way  chan- 
nel assignments  for  a  single  two- 
way  circuit.  The  frequencies  will 
be  staggered  so  that  a  single  fre- 
quency will  be  used  at  a  given  i*elay 
point  to  receive  both  from  the  north 
and  from  the  south.  A  single  differ- 
ent frequency  is  used  for  the  north 
and  south  transmitters  at  the  same 
location. 

Highly  directive  antennas  with 
beams  in  the  order  of  6  degrees, 
using  parabolas  or  horns  to  ob- 
tain the  required  directivity,  are 
planned. 

Appearing  before  the  Cleveland 
Advertising  Club  last  week,  J.  D. 
McLean,  manager  of  GE's  televi- 
sion broadcasting  equipment  sales, 
predicted  that  within  five  years 
after  the  war  there  will  be  more 


ENGINEERS  BEHIND  THE  INITIALS— These  Gov- 
ernment radio  experts  who  play  a  potent  role  in 
OQstwar  radio  planning  are  the  members  of  the 
[nterdepartment  Radio  Advisory  Committee  (IRAC). 
[t  was  the  IRAC  plan  for  spectrumwide  allocations, 
presented  to  the  American  radio  and  communica- 
:ions  fields  last  September  through  the  State  Dept., 
which  precipitated  the  momentous  allocations  hearings 
oefore  the  FCC  which  were  concluded  Nov.  2.  Mem- 
oers  and  alternates  of  IRAC  who  attended  the  reg- 
alar  monthly  meeting  Nov.  3  at  the  FCC  were  (seated 
to  r):  Harvey  B.  Otterman,  Dept.  of  State;  Marion 
,H.  Woodward,  secretary,  alternate,  FCC;  Dr.  J.  H. 
jDellinger,  National  Bureau  of  Standards;  Comdr.  P. 
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D.  Miles,  Navy  Dept.,  chairman;  Capt.  E.  M.  Web- 
ster, Coast  Guard,  vice-chairman.  Treasury  Dept.; 
Comm.  E.  K.  Jett,  FCC;  Lt.  Col.  A.  G.  Simson,  War 
Dept.;  (standing,  1  to  r)  :  Helen  G.  Kelly,  alternate, 
Dept.  of  State;  R.  T.  Manhardt,  in  absence  of  L.  H. 
Simson,  Civil  Aeronautics  Administration;  I.  W. 
Conrad,  Dept.  of  Justice;  James  Veatch,  FCC;  Lt. 
W.  R.  Foley,  alternate,  Navy  Dept.;  E.  C.  Wagner, 
alternate.  Dept.  of  Agriculture;  Lt.  Comdr.  A.  L. 
Budlong,  chairman,  Technical  Subcommittee,  alter- 
nate, Treasury  Dept.;  M.  A.  Price,  IRAC  secretariat, 
FCC;  S.  L.  Windes,  Dept.  of  Interior;  L.  R.  Brady, 
IRAC  secretariat,  FCC;  Comdr.  J.  M.  Grider,  Navy. 


than  150  major  television  stations 
in  operation.  He  said  80  stations 
will  be  built  as  soon  as  manpower 
and  materials  are  available. 

One  of  the  major  goals  of  the 
IBM-GE  experiments  in  the  ultra- 
high frequencies  is  a  network  of 
relays  for  television,  eliminating 
the  needs  for  coaxial  cable  exclu- 
sively. Raytheon  Mfg.  Co.,  Western 
Union,  AT&T,  the  U.  S.  Inde- 
pendent Telephone  Assn.,  and 
Frank  H.  Mcintosh,  Washington 
consulting  engineer  and  former 
chief  of  the  Domestic  &  Foreign 
Branch,  Radio  &  Radar  Division, 
War  Production  Board,  all  pro- 
posed relay  networks,  some  to  oper- 
ate in  conjunction  with  land  lines, 
during  the  allocation  hearings 
[Broadcasting,  Nov.  6]. 

Applications  Pending 

Applications  for  the  frequencies 
granted  last  Thursday  have  been 
on  file  with  the  FCC  since  Aug.  10. 
Pending  are  applications  of  West- 
ern Union  for  eight  channels,  rang- 
ing in  width  from  9-24  mc,  in  the 
band  from  2,000-11,324  mc,  filed 
Aug.  12  and  refiled  with  amend- 
ments Oct.  25.  The  Commission  last 
June  20  granted  AT&T  four  60-mc 
channels  between  2,000-4,360  mc 
and  two  200-mc  channels  between 
11,500-12,500  mc. 

For  television  relay  services 
Philco  Corp.  was  granted  construc- 
tion permits  in  late  September  and 
early  October  for  eight  12-mc  chan- 
nels between  204-246  mc.  Philco  has 
operated  W3XPR  New  York  on 
230-242  mc  for  three  years.  License 
for  GE's  W2XI  New  Scotland, 
which  operates  on  the  162-168  mc 
frequency,  was  granted  May  6, 
1942. 


RTPB  GROUP  SETS 
LOW   WAVE  POWER 

POWER  STANDARDS  for  the 
proposed  extended  frequencies  of 
the  standard  broadcast  band  were 
adopted  Friday  at  a  meeting  in 
Washington  of  the  Allocation  Com- 
mittee, Panel  4,  Radio  Technical 
Planning  Board,  of  which  A.  D. 
Ring  -  is  chairman. 

For  the  540  kc  channel  the 
Committee  voted  10-5  to  make  it 
a  regional  with  power  of  1-5  kw. 
The  530  and  520  kc  proposed 
channels  would  be  local,  with  maxi- 
mum power  of  250  w,  as  proposed 
by  the  Committee.  Vote  was  11-4 
on  the  530  channel  and  12-4  on 
520.  By  a  vote  of  8-1  the  Commit- 
tee recommended  that  antenna 
heights  for  the  two  local  channels 
be   150  feet. 

The  recommendations  will  be 
submitted  to  the  full  Panel  for 
final  vote. 


Teel  on  NBC 
PROCTER  &  GAMBLE  Co.  on  Nov. 
11  for  Teel  started  Gaslight  Gaijeties 
on  135  NBC  stations  Sat..  8-8  :30  p.m., 
with  Beatrice  Kay,  Michael  O'Shea, 
Charlie  Dant's  orchestra,  Barber  Shop 
Quartet  and  chorus,  Al  Rinker,  pro- 
ducing. Agencj'  is  Blow  Co.,  New  York. 
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Greatest  Audience  in  History 
Hears  Air  Coverage  of  Election 

Commercials  Thrown  Aside  for  Fast  Reporting 
Of  Results  From  All  Parts  of  Country 


AN  AUDIENCE  estimated  to  have 
beon  greater  than  any  other  ever 
reached  by  the  voice  of  radio  over 
a  sustained  period  of  programming 
listened  through  the  night  of  Nov. 
7  as  American  broadcasting  sta- 
tions covered  the  election. 

Networks  and  independent  sta- 
tions cancelled  commercial  pro- 
grams ruthlessly  to  be  first  with 
the  ballot  count  reports. 

C.  E.  Hooper  Inc.  placed  the 
audience  at  50.3%  for  three  hours 
(7  to  10:30  p.m.),  an  average  fig- 
ure computed  from  reports  made 
by  the  survey  organization's  re- 
port&rs  over  the  nation. 

Hooper  Survey  Results 

This  index  compares  with  the 
previous  Hooper  highs  of  37.5% 
sets-in-use  on  D-Day  and  48.9% 
on  Pearl  Harbor  Day,  Dec.  7,  1941. 

Hooper  surveys  on  comparative 
listening  audiences  of  the  net- 
works reveals  the  following  lineup : 

NBC  was  first  with  an  average  of 
19.3%,  49%  over  the  next  highest 
network  and  41%  over  the  com- 
bined total  of  the  third  and  fourth 
networks.  According  to  Hooper, 
CBS  placed  second,  Blue  third  and 
Mutual  fourth.  Mutual's  average 
audience  rating  was  14.7.  CBS  and 
Blue  did  not  divulge  their  exact 
Hooper  ratings. 

President  Roosevelt's  Philadel- 
phia broadcast  Oct.  27  on  MBS  and 
CBS  9-9:44  p.m.  attained  a  CAB 
rating  of  23.4,  second  only  to  his 
Sept.  23  Teamster's  Union  address, 
which  received  26.4,  top  campaign 
rating  recorded  by  CAB  up  to  the 
last  week  before  election. 

Gov.  Dewey's  Minneapolis  speech 
on  NBC  and  Blue  Oct.  24,  10:30-11 
p.m.  rated  20.5,  his  Chicago  ad- 
dress on  CBS  13.9. 

Loss  of  Revenue 

Networks  alone  devoted  about  32 
hours  to  election  coverage  between 
7 :30  p.m.  Tuesday  and  4  a.m.  Wed- 
nesday. It  is  estimated  they  sacri- 
ficed in  cancelled  commercial  pro- 
grams upwards  of  a  half-million 
dollars.  This  figure,  combined  with 
the  cost  of  network  talent  and  the 
cost  of  talent  and  time  on  inde- 
pendent stations,  leads  to  a  mini- 
mum estimate  of  $2,000,000  sacri- 
ficed to  bring  returns  to  listeners. 

The  two  national  committees  of 
the  major  parties  estimated  they 
spent  $1,000,000  each  on  networks 
for  time  and  talent. 

Figures  off'ered  by  the  networks 
place  the  total  expenditures  by  the 
national  committees  on  the  chains 
at  about  $1,661,990.  The  Blue  re- 
ported a  gross  receipt  from  both 
parties,  and  interested  groups,  of 
$365,000;  MBS,  $565,990;  CBS, 
$291,000;  and  NBC,  which  refused 
to  release  dollar  figures  but  made 
available  only  time  figures,  about 


$440,000.  This  picture  is  somewhat 
complicated  by  the  fact  that  the 
CBS  report  is  net,  while  the  reports 
made  by  MBS  and  the  Blue  are 
gross. 

From  early  evening,  when  voters 
still  were  lined  up  at  their  voting 
places  and  scattered  returns  were 
just  beginning  to  come  in,  until 
after  Governor  Dewey's  broadcast 
conceding  the  election,  networks 
scrapped  their  regular  Tuesday 
evening  schedules,  retaining  only 
regularly  sponsored  newscasts. 

Election  schedules  began  at  7 
p.m.  on  the  Blue,  7:45  p.m.  at 
Mutual,  8  p.m.  at  CBS  and  NBC. 
MBS  signed  off  at  3:20  a.m.  Wed- 
nesday, the  Blue  at  3:30  a.m., 
NBC  at  3:46  a.m.  and  CBS  at 
4:02  a.m.  Networks  devoted  a  sum 
total  of  31  hours  and  53  minutes 
to  election  coverage  prior  to  sign- 
on  Wednesday  morning. 

Tom  Slater,  special  events  di- 
rector of  MBS,  and  Dave  Driscoll, 
news  chief  of  WOR  New  York, 
directed  the  MBS  reporting  of  elec- 
tion night  activity.  Charter  Heslep, 
newly  appointed  MBS  Washington 
representative,  acted  as  election 
editor  at  New  York  headquarters. 


Archibald  Crossley,  research  ex- 
pert, analyzed  trends. 

Outstanding  among  the  MBS 
reports  were  a  trio  of  overseas 
pickups,  with  Milton  Bracker,  New 
York  Times  correspondent  in  Rome ; 
Arthur  Mann,  MBS  representative 
in  Paris,  and  Owen  Cunningham, 
Mutual  man  at  Pearl  Harbor,  re- 
porting on  GI  election  reactions. 

CBS  election  coverage,  under 
the  direction  of  Paul  White,  di- 
rector of  news  broadcasts,  began 
election  return  broadcasts  at  6 
p.m.  with  early  returns  broadcast 
on  regular  newscasts.  Bob  Trout, 
on  the  air  31  times  for  a  total  of 
three  hours  and  54  minutes  during 
the  night,  introduced  members  of 
the  CBS  election  staff  in  a  special 
broadcast  at  6:30  p.m. 

LaRoche  Leads  OflF 

Other  highligV.ts  of  CBS  cover- 
age included  interviews  with  the 
country's  youngest  voter,  a  girl 
just  18  on  election  day,  and  the 
oldest  voter,  who  was  108 ;  Edward 
R.  Murrow's  broadcast  from  Lon- 
don, reflecting  British  reception 
of  the  election  news;  addresses 
by  Norman  Thomas,  Socialist  can- 
didate for  President,  and  James  A. 
Farley,  former  chairman  of  the 
Democratic  National  Committee. 
Trend  analyses  were  broadcast  by 
Elmo  Roper,  conductor  of  the 
Fortune  polls. 

The  Blue's  election  night  pro- 
gramming was  opened  by  a  special 
address  by  Chester  J.  LaRoche, 
vice-chairman  of  the  network.  Mr. 
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SAMUEL  H.  COOK,  65,  president 
and  part  owner  of  WFBL  Syra- 
cuse and  former  vice-president  and 
general  manager  of  the  Brown- 
Lipe-Chapin  division  of  General 
Motors,  died  last  Wednesday  at 
Harkness  Pavilion,  New  York,  fol- 
lowing two  months  of  treatment 
and  hospitalization  and  a  four- 
month  illness. 

Bom  in  Ogdensburg,  N.  Y.,  Mr. 
Cook  was  graduated  from  Syracuse 
U.  He  became  the  first  graduate 
manager  of  athletics  of  the  school 
in  1905.  He  had  been  a  member 
of  the  athletic  advisory  board  for 
20  years  and  also  was  a  member 
of  the  board  of  trustees. 

Mr.  Cook's  first  business  activity 
was  with  the  Syracuse  Post  Stand- 
ard, which  he  left  in  1905.  In  1910, 
after  his  tenure  as  graduate  man- 
ager of  athletics  at  Syracuse  U., 
he  became  production  manager  of 
Brown-Lipe-Chapin  Co.  upon  its 
formation.  When  this  company  be- 
came a  division  of  General  Motors, 
Mr.  Cook  became  its  vice-president. 
He  was  a  director  of  the  Merchants 
National  Bank  &  Trust  Co.  and 
Central  New  York  Power  Corp.; 
member  of  the  board  of  directors 
of  the  Syracuse  Boys'  Club,  ad- 
visory committee  of  the  Memorial 
Hospital,  Vestryman  St.  Paul's 
Episcopal  Church,  Century  Club 
of  Syracuse;  University  Club  of 
Syracuse;  and  University  Club  of 
New  York. 

Services  were  to  be  held  Saturday 
at  St.  Paul's  Episcopal  Church, 
Syracuse. 


Mr.  Cook  is  survived  by  his  sec- 
ond wife,  whom  he  married  in 
1943,  and  by  his  daughter,  Mrs. 
C,  H.  Sanford,  and  two  grandsons. 
His  first  wife  died  in  1940. 

Mr.  Cook  had  been  identified 
with  WFBL,  in  which  he  owned 
approximately  a  one-third  interest, 
since  1932  He  resigned  his  General 
Motors  post  in  1930.  His  associates 
were  O.  F.  and  R.  J.  Soule,  each 
of  whom  owns  approximately  a 
third  of  the  station. 


Official  Thwarted 

ATTEMPTS  of  Edward  J.  Hum 
mel,  Ohio's  Secretary  of  State,  t< 
bar  Youngstown  stations  from  th 
Mahoning  County  Board  of  Elec 
tions  were  thwarted  in  a  la.st-min 
ute  court  injunction  g  r  a  n  t  e  ( 
WKBN  and  WFMJ.  Warren  P 
Williamson  Jr.,  owner  of  WKBN 
cited  a  telegram  signed  by  Mi 
Hummel  and  addressed  to  the  Ma 
honing  Elections  Board  as  follows 
".  .  .  you  are  not  to  permit  any  wit 
nesses  or  candidates  to  attempt  t, 
count  ballots  or  to  handle  precinc 
books  nor  are  any  microphones,  o 
radio  broadcasting  to  be  allowed  h 
the  Board  of  Elections." 


LaRoche  explained  the  procedur 
which  would  be  followed  by  th 
Blue  staff  in  announcing  return 
and  trends  to  listeners 

Paul  Whiteman's  orchestr 
played  during  Blue  periods  whe 
returns  were  not  being  broadcasi 
Edward  J.  Noble,  board  chairmar 
introduced  a  special  program  hor 
oring  the  memory  of  Wendell  Wil 
kie.  Eric  Johnston  described  sig 
nificance  of  the  election. 

Studio  8-H  of  Radio  City,  Ne^ 
York,  was  transformed  into  a  new; 
room.  Facing  a  chart,  which  rc 
fleeted  instantly  the  returns,  wei 
copy  tables,  news  desks,  tabulator; 
news  service  machines  and  a  larg 
press  desk,  at  which  sat  newscasi 
ers  and  commentators. 

In  a  preview  at  7:30  p.m.,  Wi 
liam  F.  Brooks,  director  of  new 
and  special  features,  explained  th 
coverage  plan.  W.  M.  Kiplinge 
guest  expert,  gave  an  economi 
analysis  from  Washington. 

WNBT,  NBC  video  station  i 
New  York,  was  on  the  air  froi 
6:45  p.m.  until  1:04  a.m.,  relayin 
its  program  features  to  Philade 
phia  where  WPTZ  rebroadcas 
WCBW,  CBS  television  outlet,  di 
picted  the  trend  of  the  voting  froi 
8:30  p.m.  to  1:23  a.m.  and  WABI 
the  DuMont  station,  from  8:15  1 
11  p.m. 

The  Chicago  Sun,  in  cooperatio 
with  television  station  WBKI 
broadcast  the  returns  visually. 

Special  enterprise  was  indicate 
by  independent  stations  reportin 
at  press  time  to  Broadcastin( 
among  them  WTIC  KXOK  WIN: 
WLW  WFIL  KSD  WNAC  KL 
WHOM  WPEN  WBZ. 


NAB  Roundtable 

NAB's  proposed  Bureau  of  Meai 
urement  will  be  main  topic  di; 
cussed  at  Radio  Roundtable  to  t 
held  Wednesday  afternoon  £ 
ANA's  annual  meeting  in  Ne- 
York  Nov.  15-17.  Don  Stetle 
Standard  Brands,  and  ANA  radi 
committee  chairman,  will  presid- 
NAB  Director  Hugh  Feltis  wi 
participate. 


Mrs.  Baker  Named 

MRS.  ELEANORE  BAKER,wido 
of  I.  R.  Baker,  chief  of  transmittf 
equipment  sales  of  RCA  Victo 
last  week  joined  RCA  Victor  Div 
sion  in  Camden  in  charge  of  pos 
war  survey  style  and  design.  Si 
will  work  with  Allan  Mills  and  ui 
der  Thomas  F.  Joyce,  manager,  Ri 
dio,  Television  &  Phonograph  Div 
sion. 
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**THE  VOICE  OF  INDIANA 


LOW  FREQUENCY 
1070  Kilocycles 

A  CLEAR  CHANNEL 

5000  WATTS 
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and  operated  by 

THE  INDIANAPOLIS  NEWS 

Provides  a  crystal  clear  signal,  greater 
coverage  and  lov/er  cost  than  any 
other  Indianapolis  station. 

REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  &  COMPANY 

WIBC 
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Wheeler  Assails  Radio  as  Monopolistic 


'Dollar-Hungry'  Charge 
Heads  Ten  -  Point 
Indictment 

BROADCASTERS  are  dollar-hun- 

That's  point  No.  1  in  a  ten-count 
indictment  returned  against  Amer- 
ican radio  by  Sen.  Burton  K.  Wheel- 
er (D-Mont.),  writing  in  The  Pro- 
gressive. 

In  the  lead  article,  entitled  "The 
Shocking  Truth  About  Radio",  ap- 
pearing in  the  Nov.  6  issue  of  the 
newspaper  published  weekly  by 
Sen.  Robert  M.  LaFollette  Jr.  (P- 
Wis.) ,  the  broadcasting  art  as  prac- 
ticed in  America  is  excoriated  by 
Sen.  Wheeler. 

He  charges  that  radio  in  this 
nation  is  heading  for  "increased 
monopolistic  control"  or  "Govern- 
ment ownership".  He  states  that 
radio  has  "the  most  powerful  lobby 
ever  seen  in  the  Nation's  Capital". 

Decries  Monopoly 

He  insists  that  America's  910 
broadcasting  stations  are  "at  the 
economic  mercy  of  .  . .  three  or  four 
big  corporations". 

The  chairman  of  the  Interstate 
Commerce  Committee  and  co-author 
with  Sen.  Wallace  White  (R-Me.) 
of  the  White- Wheeler  Bill  (S-814) 
asserts  that  his  bill  is  not  dead. 

The  legislation  is  designed  to  re- 
organize the  procedure  of  regulat- 
ing broadcasting  and  replace  the 
Communications  Act  of  1934. 

The  bill  was  not  placed  before 
the  Committee  after  hearing  in  the 
spring  of  1944  when  Sen.  Wheeler, 
after  flaying  broadcasters  for  pres- 
suring him  in  an  attempt  to  remove 
from  the  proposed  legislation  a  ban 
on  the  sponsorship  of  news,  pigeon- 
holed it.  At  that  time,  Sen.  Wheeler 
said  the  bill  was  dead  [Broadcast- 
ing, June  5]. 

Today  he  says  it  is  alive  and 
pending  before  the  Committee.  Sen- 
Wheeler  maintains  that  it  does  not 
represent  a  cure-all,  but  that  it 


will  contribute  to  the  eradication  of 
these  "evils",  which  make  up  the 
bill  of  particulars  in  his  article  in 
The  Progressive.  His  points  are: 

Generally   speaking,   the   industry : 

1.  Is  "dollar-hungry";  too  much  of  what 
it  does  or  fails  to  do  is  measured  by  the 
amount  of  money  in  it  or  the  amount 
of  money  it  will  cost. 

2.  Is  run  by  men  who  have  little  or  no 
conception  of  the  public  welfare  and  of  the 
responsibility  to  the  public  that  is  involved 
in  managing  an  enterprise  affected  with 
great  public  interest. 

3.  Insists  on  regarding  itself  as  "private 
enterprise"  in  the  same  sense  that  a  gaso- 
line filling  station  is  private  industry;  it 
insists  on  regarding  its  Federally-granted 
license  as  a  permanent  private  property 
right  to  be  used  as  the  licensee  pleases. 

4.  Is  dominated  and  substantially  con- 
trolled by  absentee  owners.  The  large 
and  high-powered  stations  are  located  in  the 
metropolitan  areas,  and  the  bulk  of  pro- 
gramming is  motivated  by  what  a  relatively 
small  part  of  the  population  of  the  coun- 
try desires. 

5.  Is  largely  at  the  mercy  of  so-called 
network  organisiations  which,  although  re- 
sponsible for  the  bulk  of  nationally  known 
programs,  have  the  power  of  life  and  death 
over  the  majority  of  stations  by  reason 
of  their  economic  control  over  the  station's 
income. 

6.  Has  warded  off  any  suggestion  for 
elevating  program  standards  as  being  an 
interference  with  free  enterprise. 

7.  Has  made  little  attempt  or  progress 
in  eliminating  programs  of  questionable 
taste  or  value,  or  in  reducing  the  amount 
of    commercial   advertising    per  program. 

8.  Has  taken  no  action  to  insure  equal- 
ity of  access  to  radio  facilities  of  varying 
views  and  opinions;  to  guarantee  factual 
presentation  of  news;  to  balance  presenta- 
tion of  opposite  views  on  public  questions 
or  issues;  to  identify  properly  speakers 
and  commentators,  to  make  public  who  pays 
them,  who  pays  for  their  radio  time — so 
that  listeners  will  have  an  honest  oppor- 
tunity to  appraise  the  speakers'  motivation. 

9.  Has  not  been  diligent  in  making  avail- 
able an  adequate  portion  of  broadcasting 
time  on  a  FREE  UNSPONSORED  BASIS 
for  the  presentation  of  forums,  discus- 
sions, and  similar  programs  designed  to 
give  the  listener  a  greater  insight  into 
our  nation's  social,  religious,  economic, 
political,  and  general  problems, 

10.  Has  suffered  from  political  pressures 
from  within  Government  which  has  led  't 
to  exercise  partiality  for  whichever  party 
is  in  power  or  for  particular  individuals  or 
for   particular  social  or  political  policies. 

Analyzes  Ownership 

In  his  analysis  of  investment 
ownership  of  American  broadcast- 
ing stations,  Sen.  Wheeler  states 
that  in  1942  there  were  851  li- 
censed commercial  outlets,  49  of 
them  operating  with  50,000  w  pow- 
er ".  .  .  earning  annually  90  times 
as  much  as  the  small  stations." 


Of  these,  he  says,  23  operate  on 
clear  channels;  and  of  the  latter, 
16  are  "owned  directly  by  the  three 
major  network  corporations  or  the 
persons  who  own  the  networks,  and 
three  others  are  managed  by  net- 
works." 

He  concludes  that  19  of  the  "rich- 
est stations  in  the  country  are  ab- 
solutely owned  or  controlled  by  the 
chains." 

He  emphasizes  that  these  23  clear 
channel  stations  are  in  the  east- 
ern part  of  the  United  States  and 
that,  inasmuch  as  they  are  originat- 
ing points  for  the  networks,  "the 
programs  they  originate  .  .  .  bear 
unmistakably  the  stamp  and  feel- 
ing of  only  one  section  of  the 
country." 

Sen.  Wheeler  summarizes  with 
figures  purporting  that  448  sta- 
tions average  less  than  $5,000 
profits  each  annually.  He  charges 
that  the  three  major  networks,  on 
the  other  hand,  in  1943  showed 
profits  after  taxes  of  59%  to  65%. 

Favors  'Elastic'  Control 

Sen.  Wheeler  repeats  his  conten- 
tion, stated  frequently  during  hear- 
ings on  the  White- Wheeler  bill,  that 
radio  had  failed  to  advance  pro- 
gram standards  and  that  "Harlem 
jive  and  Hollywood  sexy  love 
dramas  are  the  daily  radio  fare 
because  those  who  control  program- 
ming are  influenced  by  their  par- 
ticular local  considerations".  He 
adds  that  when  "the  average  radio 
commentator  speaks  about  free 
speech  he  means  his  own  personal 
right  to  the  exclusion  of  anyone 
else's  right  to  free  speech  or  to  an- 
swer him". 

"In  my  opinion"  says  the  Sen- 
ator, "the  profit  motive  is  all  com- 
pelling within  the  controlling  ele- 
ment in  the  industry." 

He  charges  that  radio  wants  no 
regulation.  He  observes:  "It  is  de- 
sirable that  regulation  be  as  elastic 
as  common  sense  and  good  taste 
will  permit;  it  is  important  that 
regulation  be  as  sensible  and  as 
fair  as  the  reasonable  judgment  of 
prudent  men  will  permit.  Congress 
cannot  legislate  honesty  and  fair- 
ness and  common  sense  into  either 
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the  industry  or  the  regulatory  com 
mission." 

Sen.  Wheeler  says  that  the  "evils 
he  sees  in  broadcasting,  as  de 
lineated  in  his  indictment,  can  b 
corrected  by  enactment  of  th 
White- Wheeler  Bill. 

He  maintains  that  the  bill,  i 
placed  on  the  statute  books,  woul 
"correct  monopolistic  tendencies 
by: 

1.  Limiting  ownership  to  six  statior 
and  not  more  than  one  station  in  the  san 
trade  area. 

2.  Preventing   unlimited   control  over 
local  station's  time  by  a  network. 

3.  Denying  superpower  to  all  clear  chai 
nel  stations,  the  majority  of  which  ai 
owned    by  networks. 

4.  Permitting  the  FCC  to  duplicate  cles 
channel  frequencies  where  there  is  no  ii 
terference  with  another  station,  thus  ii] 
auring  thorough  diaitribution  of  rad: : 
facilities  over  the  U.  S. 

5.  Requiring  complete  identification  c 
all  speakers  and  commentators  so  th: 
their  motivation  will  be  clear  to  all  li 
teners. 

6.  Requiring  equal  opportunity  for  £ 
sides  of  public  questions  to  be  heard  ar 
over  the  same  radio  stations  on  free  tim 

7.  Requiring  equal  opportunity  to  u  i 
the  same  facilities  in  all  political  broadcast 

8.  Requiring  station   owners  to  be  r 
sponsible  for  news  analysts  and  comment 
tors  rather  than  allowing  such  comment  i 
tors  to  be  paid  by  commercial  advertiserJ 


GUY  DELLA  CIOPA,  CBS  direct 
on  leave  as  Chief  Radio  OfBcer,  Rad 
Division,  London  Office  of  the  O 
Overseas   Branch,   returned   to  Ne 


York  last  week.  He  goes  back  to  E 
land  in  several  weeks. 


Wheeler's  Shocking  Ten  Points  An  Editorial 


SENATOR  WHEELER  says  (and  we  an- 
swer) : 

1.  The  radio  industry  is  dollar-hungry. 
(Without  going  into  detail,  it  is  significant  that 
this  greedy  industry  donated  time  and  talent 
last  year  in  the  amount  of  $103,582,000  to  OWI 
campaigns  alone.) 

2.  Is  run  by  men  who  have  little  or  no  con- 
ception of  public  welfare.  (Such  as  Col. 
David  Sarnoff,  Capt.  Harry  Butcher,  William 
S.  Paley,  J.  H.  Ryan,  Walter  Brown,  Lt. 
Comdr.  George  B.  Storer,  Gordon  Gray,  etc.). 

3.  Insists  on  regarding  itself  as  "private  en- 
terprise" in  the  same  sense  that  a  gasoline  fill- 
ing station  is  private  industry.  (Has  anyone 
seen  any  pump  jumpers  filling  out  Government 
applications  for  Federal  license?) 

4.  Is  dominated  and  substantially  controlled 
by  absentee  owners.  (Let's  look  at  the  record. 
It  won't  bear  him  out) . 


5.  Is  largely  at  the  mercy  of  the  so-called 
network  organizations.  (The  TSTAB  board,  which 
represents  over  two  thirds  of  America's  broad- 
casters, includes  27  members.  Only  TWO  vot- 
ing members  are  from  the  networks). 

6.  Has  warded  off  any  suggestion  for  elevat- 
ing program  standards.  (After  hearing  some 
of  the  entertainment  fare  offered  by  politicians 
in  recent  weeks,  one  could  almost  condone  such 
an  arbitrary  attitude  even  if  it  was  true) . 

7.  Has  made  little  attempt  or  progress  in 
eliminating  programs  of  questionable  taste  or 
value,  or  in  reducing  the  amount  of  commercial 
advertising  per  program.  (Recommended  read- 
ing: NAB  Code). 

8.  Has  taken  no  action  to  insure  equality 
of  access  to  radio  facilities  to  varying  views 
and  opinions.   (One  reflects  at  this  point  on 


such  productions  as  The  Herald  -  Trihui 
Forum,  Town  Meeting  of  the  Air,  the  Armrico 
Forum  of  the  Air,  the  University  of  Chicat 
Roundtable) . 

9.  Has  not  been  diligent  in  making  availab 
an  adequate  portion  of  broadcasting  time  on 
FREE  UNSPONSORED  BASIS  for  the  pr 
sentation  of  forums.  (Let's  permit  the  listen' 
to  vote  on  this  one.  Perhaps  he  does  not  wa: 
spoon-fed  profundities.  Maybe  he  LIKE 
American  radio).  ■ 

10.  Has  suffered  from  political  pressur 
from  within  the  Government  which  has  led 
to  exercise  partiality  for  whichever  party 
in  power.  (If  true,  maybe  the  Senator  shou 
start  with  the  Government,  rather  than  wi 
radio). 

If  these  are  the  "truths"  which  shock  Se 
ator  Wheeler,  he  has  his  hand  on  a  dead  switc 
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First  the  station's  business  had  to 
be  built  by  thorough  national  rep- 
resentation —  by  Weed  &  Com- 
pany. Then,  because  Weed  men 
aire  first  to  reach  time  buyers  and 
advertisers  from  coast  to  coast, 
available  time  shrank  and  the 
station  could  seek  new  fields  to 
conquer.  A  better  antenna  means 
better  service  to  sponsors  and  pub- 
llic  —-  just  as  "Nationally  Repre- 
sented by  Weed  &  Company" 
means  better  service  and  more 
business  to  stations. 


y^t^ED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK-   BOSTON   .   GlilCAGO   •   DETROIT  •   SAN  FRANCISCO   •  HOLLYWOOD. 


OADCASTI>^      ■  '^^'-..Advertising 
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/  Radio  Advertising  \ 
I  Isn't  Like  Baseball. . .  / 


YOU  HIT  'EM  WHERE  THEY  ARE  —  NOT  WHERE  THEY  AIN'T 


"H. 


Lit  'em  where  they  ain't," 
they  tell  rookie  batters. 

But  the  folks  who  invest  their 
money  with  WENR  aren't  rookies 
— they  hit  the  sales  talks  out  to 
the  crowds — the  crowds  with  nice 
fat  incomes — the  crowds  with 
money  to  spend  and  of  a  mind 
to  spend. 

How  else  account  for  the  18  new 
advertisers  in  the  last  30  days? — 
and  the  33  renewals  out  of  a  gross 


I 


51  who  have  been  regular  adver- 
tisers over  this  powerful  Mid- 
Western  voice? 

We've  got  a  nice  fat  folder  of  case 
histories,  graphs,  charts,  figures, 
names  and  sales  records  for  those 
of  you  who  are  of  a  mind  to  learn 
how  to  increase  sales  at  a  low  per- 
unit  cost — a  folder  that  points  to 
the  one  way  to  reach — and  sell — 
One  Tenth"  of  a  Nation  through 
one  well-compressed,  economical 
medium. 


Chicago's  Basic  Blue  Network  Sfaiion 
890  kc— 50,000  wafts— clear  channel 
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Owned  and  Operated  by  The  Blue  Network  Company  •  Represented  Nationally  by  Blue  Spot  Sales 
NEW  YORK   •   CHICAGO   •   SAN  FRANCISCO   •   HOLLYWOOD    •  DETROIT 


November  13,  1944 


Murrow  Describt 
French  Video  Gai 

Surprising     Strides  FoueI 

Despite  German  Occupatioi 

FRENCH  television  progress  h 
made  "surprising  strides,"  desp 
the  German  occupation  and  h 
developed  pictures  "clearer,  shai 
er  and  larger"  than  any  in  t 
United  States  before  the  war,  E 
ward  R.  Murrow,  chief  of  the  CJ 
European  staff,  reported  Nov.  5 
his  Sunday  afternoon  broadcast  i 
American  Oil  Co.  He  said: 

"Paris  today  is  a  city  of  rumors.  I 
countered  one,  rather  more  incredible  tl 
most,  and  it  turned  out  to  be  true, 
story   was  that  even   during  German 
cupation  one  of  the  great  arts  of  peac 
television — had    made    surprising  stri 
and,    while    television    had    more  or 
stood  still  in  every  other  Velligerent  co 
try,  it  had  gone  swiftly  forward  in  Frar 

I've  not  myself  seen  a  demonstration 
this  development,  but  I  have  talked  w 
reliable  observers  who  have  seen  it 
Paris,  and  I've  had  access  to  detai 
though  confidential,  technical  reports, 
don't  know  what  the  Germans  have  d 
with  television  nor  do  I  know  what  r 
be  waiting  to  emerge  from  the  laboratoi 
in  the  Allied  countries,  but  there  has  b 
developed  in  Paris  television  in  which 
picture  is  clearer,  sharper,  and  larger  tl 
any  that  was  being  transmitted  in  Amei 
or  in  Britain  before  the  war.  The  nii 
turned  out  to  be  true.  And  it  is  mi 
encouraging  to  find  evidence  of  progi 
in  the  midst  of  all  the  dying  and  desti 
ing  that  is  going  on  in  Europe." 


CBC  Overseas  Shifts 

WHILE  Matthew  Halton,  CBC  v 
correspondent,   is   in  Canada 
leave  and  making  a  tour  for 
Victory    Loan    campaign,  A. 
Powley,   overseas   news  chief, 
with  the  Canadian  troops  in  Frar 
Andrew  Cowan  has  been  accredi 
to  SHAEF  Paris,  from  the  Lone 
bureau,  and  is  to  establish  conta 
with  the  French  government.  M 
eel  Ouimet  is  with  the  First  ( 
nadian  Army  for  the  CBC  Frei 
network.   Bill   Herbert,   who  1 
been  in  France  since  a  few  d; 
after  D-Day,  is  now  in  Italy  w  : 
the  Canadian  First  Corps,  repl 
ing  Peter  Stursberg  who  is  now 
London  and  is  expected  to  come  : 
Canada  later  this  year  on  lea 
Benoit    Lafleur,    covering  Ital 
operations  for  the  CBC  French  i 
work,  has  returned  to  London  ; 
his  place  has  been  taken  by  P 
Barrette  of  the  London  Bure 
Mr.  Lafleur  is  expected  to  repl  i 
Mr.  Ouimet  later  to  give  the  lat 
special  leave. 


WOAI  Names  Peery 

FRED  A.  PEERY,  with  WF 
Dallas  following  release  from 
Army,  has  been  appointed  s; 
promotion  manager  of  WOAI  ; 
Antonio,   it   was  announced 
week  by  Hugh  A.  L.  HalfF,  pr 
dent    and    general  manager 
WOAI.    His    previous  experie 
includes    newspaper    work,  f; 
work  and  radio  audience  resea 
and  analysis. 


No  Gum,  No  Program 

UNABLE   to   get   sufficient   ]  ' 
materials  for  its  Teaberry  and  1  i 
dermint  gum  to  justify  the  ad' 
tising    expenditure,    Clark  B 
Chewing  Gum  Co.,  Pittsburgh,  >  i 
26  discontinues  John  J.  Anthoi  (( 
Goodwill  Hour  on  119  MBS  stati<  i 
Sunday,  10-10.45  p.  m.  Agencj 
Walker  &  Downing,  Pitttsbui 
Program  is  expected  to  be  ta 
up  by  another  sponsor. 

BROAD  C.45Ti\-G~«  >    Bro<tdcast  Adverth 


"TURKEY  CASH" 
Helps  Make  the  KFAB  Area  Wealthy 


Turkey  raising  is  another  "big  business" 
out  here  in  the  KFAB  area.  Thousands  upon 
thousands  of  fancy  young  turkeys  raised  here  in 
the  Middle  "West  start  rolling  to  the  big  Eastern 
markets  shortly  before  Thanksgiving. 

That  means  a  lot  of  "Turkey  Cash"  to  farmers 
in  the  KFAB  area.  Turkey  money  plus  income 
from  livestock,  wheat,  corn,  and  dairy  products 
all  add  up  to  a  whale  of  a  lot  of  buying  power. 


When  folks  out  here  think  of  buying,  they 
naturally  turn  to  products  they've  heard  about 
over  KFAB,  THE  BIG  FARMER  STATION. 


Nebraska  Is  Able  To  "Talk  Turkey" 

In  1943,  Nebraska  poultrymen  raised  1,140,000 
turkeys.  For  1944,  the  estimated  Nebraska  turkey 
crop  is  1,163,000  birds.*  Nebraska  is  but  a  part 
of  the  vast  KFAB  area. 

it  State-Federal  Division  of  Agricultural  Statistics,  Lincoln,  Nebr. 


\  LINCOLN, 

niO  KC-10,000  WATTS 
HUG^  FELTfS,  Gensraf  nmasm 

P  ADC  A  STING*    "     -  Advertising 


■6^  CetiM  Sbz^' 


BASIC  COLUMBIA 

Represenfed  by  EOWMD  PfTSr  COMPANY 
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WHEN  YOU  GO 
A  HUNTIN' 

Vont  Scatter  Ifout  Skot 


NAB  Chicago  Board  Meeting  to  Revieii 
Code  in  Light  of  WHKC-CIO  DispuU 


Signal  and 
Mail  Map 


Shoot  straight  at  your  market.  WSIX  is  directed 
at  the  Nashville  area  of  Middle  Tennessee. 
5,000  Watts  and  980  K.C.  carrying  both  Blue 
and  Mutual  network  programs.  It  has  power 
a  plenty  to  do  a  thorough  job  and  listeners 
with  money  to  spend  for  things  they  want. 
Advertisers  and  Agencies  who  check  returns 
have  consistently  found  WSIX  a  highly 
profitable  medium  for  covering  the  Nashville 
market. 

THE  KATZ  AGENCY,  INC.,  National  Representatives 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5000 
WATTS 


980 
K.C. 


wSIX, 


NASHVILLE,  TENN. 


REVIEW  of  the  NAB  Voluntary 
Code  of  Ethics  in  light  of  recent 
labor  developments  and  a  report  of 
the  Code  Committee  on  the  WHKC- 
CIO  case  will  be  on  the  agenda  of 
the  NAB  Board  of  Directors  at  its 
regular  fall  meeting  Tuesday  and 
Wednesday  this  week  at  the  Stevens 
Hotel,  Chicago. 

President  J.  Harold  Ryan  indi- 
cated last  week  that  the  member- 
ship of  standing  committees  for 
1945  probably  would  be  completed 
within  the  next  week  or  10  days. 
Richard  H.  Mason,  manager  of 
WPTF  Raleigh,  N.  C,  already  has 
accepted  appointment  to  the  Code 
Committee,  he  disclosed. 

Station  Coverage  Up 

Another  important  topic  sched- 
uled for  this  week's  Board  discus- 
sions is  creation  of  a  bureau  to 
measure  station  circulation  as  vot- 
ed unanimously  at  the  August  Ex- 
ecutives War  Conference  [Broad- 
casting, Sept.  4]  and  approved  by 
the  Assn.  of  National  Advertisers 
and  the  American  x\ssn.  of  Adver- 
tising Agencies. 

President  J.  Harold  Ryan  will 
report  on  the  FCC  allocation  hear- 
ings which  closed  Nov.  2.  That  re- 
port will  be  the  basis  of  open  dis- 
cussions on  general  broadcasting 
matters.  District  meetings  for  194-5 
and  the  next  membership  confer- 
ence, tentatively  scheduled  for  next 
year,  also  are  on  the  agenda. 

In  a  joint  motion  filed  Oct.  20 
with  the  FCC,  WHKC  and  the 
UAW-CIO  asked  dismissal  of  pro- 
ceedings filed  by  the  labor  union 
against  the  station,  charging  fail- 
ure to  operate  in  the  public  inter- 
est. During  hearings  in  August 
Carl  M.  Everson,  vice-president  of 
United  Broadcasting  Co.  and  gen- 
eral manager  of  WHKC,  told  the 
Commission  that  under  a  mew 
policy  the  station  would  accept  com- 
mercial or  sustaining  programs  for 
the  discussion  of  a  controversial  is- 
sue, solicitation  of  memberships  and 
in  general  accept  full  responsibility, 
thereby  repudiating,  in  part,  the 

Regional  AAAA  Meet 

SOUTHERN  California  Chapter, 
American  Assu.  of  Advertising  Agen- 
cies, consolidated  its  annual  conven- 
tion into  a  one-day  meet  in  Los  An- 
geles. Addressing  the  convention  on 
their  respective  phases  of  work  were  : 
Klaus  Landsberg,  manager  of  W6XYZ. 
Paramount  television  outlet  in  Holly- 
wood ;  Dana  Jones,  head  of  the  Los 
Angeles  agency  bearing  his  name ; 
James  Mussatti,  general  manager,  Cali- 
fornia State  Chamber  of  Commerce ; 
Craig  G.  Davison.  vice-president, 
Compton  Adv.,  New  York  ;  Ray  Hagen, 
president  and  general  manager,  Cali- 
fornia Consumers  Corp. ;  George  B. 
Hanson,  general  passenger  agent. 
Southern  Pacific  Railroad ;  Edward 
Scriven,  Pacific  Coast  manager  of  Mc- 
Kinsey  &  Co.,  management  consultant ; 
E.  M.  Stuart,  publicity  director, 
Broadway  Dept.  Store ;  Henry  Hu- 
man, representative  of  Banco  Na- 
cional  de  Mexico  and  president,  for- 
eign section,  Los  Angeles  Chamber  of 
Commerce ;  H.  C.  Bernsten,  general 
manager.  Pacific  Coast  division,  bu- 
reau of  advertising,  American  News- 
paper Publishers  Assn. ;  Dr.  Frederic 
Woellner,  economist. 


NAB  Code  [Broadcasting,  Au^ 
21,  28]. 

Members  of  the  NAB  Board,  '. 
addition  to  President  Ryan  and  <" 
E.  Arney  Jr.,  secretary-treasure: 
are : 

Paul  W.  Morency.  WTIC  Hartford,  Dij 
trict  1;  Kolin  Hager,  WGY  Schenectad: 
District  2;  Roy  F.  Thompson,  WFBG  A 
toona.  Pa.,  District  3;  Campbell  Amou; 
WTAR  Norfolk,  District  4;  John  C.  Be 
WBRC  Birmingham,  District  5:  Hoyt  J 
Wooten,  WEEC  Memphis,  District 
Nathan  Lord,  WAVE  Louisville,  Distri 
7,  who  will  be  succeeded  following  iV 
next  membership  meeting  by  James  1 
Shouse,  WLW  Cincinnati  [Broadcastin 
Nov.  6];  John  E.  Fetzer,  WKZO  Kalam 
zoo,  Mich.,  District  8;  Leslie  C.  Johnso' 
WHBF  Rock  Island,  lU.,  District  9;  JoV' 
J.  Gillin  Jr..  WOW  Omaha,  District  1 
E.  L.  Hayek,  KATE  Albeit  Lea,  Mini 
District  11  ;  William  B.  Way,  KVOO  Tuls 
District  12;  Hugh  A.  L.  Halff.  WOAI  Ss 
Antonio,  District  13;  Hugh  B.  Terry,  KI 
Denver,  District  14;  Arthur  Westlun 
KRE  Berkeley,  Cat,  District  15;  Willia 
B.  Ryan,  KFI  Los  Angeles,  District  1 
Harry  R.  Spence.  KXRO  Aberdeen.  Was! 
District  17. 

Directors  at  large — Hugh  Feltis,  KFA 
Lincoln;  J.  O.  Maland,  WHO  Des  Moin, 
large  stations;  T.  A.  M.  Craven,  WHO 
New  York:  Don  S.  Elias.  WWNC  Ash 
ville,  N.  C,  medium  stations  ;  Dr.  Frai 
Stanton,  CBS  New  York;  Frank  M.  Ri; 
sell,   NBC    Washington,  networks. 


SESAC  Package  Show 

TO  MAKE  more  music  avaiiab 
to  its  licensees,  which  inclu( 
almost  all  U.  S.  commercial  st; 
tions,  SESAC  is  putting  out 
package  show  comprising 
quarter-hour  programs  to  be  so 
to  stations  as  a  unit,  Paul  Heineck 
president,  announced  last  wee 
Titled  Pappy  and  His  Hired  Hand 
with  Pat  Barnes  as  Pappy,  tl 
cornhusker  philosopher,  the  sho 
is  paced  rapidly  enough  to  incluc 
nine  or  ten  musical  numbers — hil 
billy,  western,  folk  song  and  no 
elty — per  program.  Series,  cut 
Columbia  Recording  Corp.,  is  o 
fered  to  all  stations  on  a  no 
exclusive  basis. 


Religious  Meeting 

PLANS  for  the  formation  of  ; 
association  concerned  with  relis 
ous  programs  will  be  discussed 
an  organizational  committee  met 
ing  Nov.  21  in  New  York,  und 
the  chairmanship  of  Willard  Joh 
son,  assistant  to  the  president 
the  National  Conference  for  Chr: 
tians  &  Jews.  Association  was  pi 
jected  last  spring  at  the  15th  I 
stitute  for  Education  by  Radio, 
Columbus,  Ohio,  to  tackle  the  pre 
lem  of  so-called  "Racketeering  i 
ligious  programs,"  and  a  comm 
tee  mandated  to  meet  this  fall  a 
decide  what  form  the  group  shoe 
take  [Broadcasting,  May  15]. 


Heavy  Tube  Demand 

MINIATURE  vacuum  tube  needs 
airborne  radio  and  radar  equiiini' 
during  the  first  three  months  of  1 
will  increase  considerably.  WPB  ra 
oflicials  told  the  Molybdenum  a 
Tungsten  Wire  and  Rod  Industry  i 
visory  Committee  meeting  at  WI 
Emphasis  is  now  on  construction 
more  complicated  electronic  equipmi 
requiring  finer  wires  and  rods,  a  Ra 
and  Radar  Division  official  said,  poi 
ing  out  that  requirements  will  rem: 
high  even  after  Y-E  day  due  to 
civilian  demand  for  115,000,000  ra 
receiver  tubes,  which  will  more  tl 
offset  the  overall  cutback,  now  pur 
15%  rather  than  the  40%  predie 
before  [Broadcasti>'G,  Sept.  1 
Present  rate  of  tube  attrition  is  tw 
the  production  level,  WPB  reveal 
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mPEREX 


WATER  and  AIR  COOLED 
TRANSMITTING  cmd  RECTIFYING 

TUBES 


Of  exclusive  Amperex  design!  These  four 
words,  denoting  on  "Amperextro"  reflected 
n  better  performance,  hove  been  used  in  a 
number  of  instances  when   describing  our 
products.  Of  exclusive  Amperex  design,  for 
example,  is  the  channel  support  of  our  trans- 
^  mitting  tubes.  This  feature  results  in  more 
rigid  support  of  tube  elements.  Exact  in- 
ter-element alignment  is  assured.  This, 
in  turn,  means  absolute  freedom  from 
change  in  characteristics  that  might 
ordinarily  arise  from  shock  and  vibra- 
tion either  in  shipment  or  service. 

There  are  more  than  100  different 
types  of  Amperex  tubes  for  broad- 
casting, industrial  and  electro-medical 
applications.  An  >lfflperex  engineer 
will  gladly  assist  you  with  your  present 
or  postwar  problems. 

'Kee^  '^MCttf  .  .  . 
7i/^  ^9H<U 


nmPERGX  GlGCTROniC  CORPOMTIOn 


79  WASHINGTON  STREET  BROOKLYN  1,  N.  Y. 

Expert  Division:  13  E.  40th  St.,  New  York  16,  N.  Y.,  Cables:  "Arlab" 


Where  PRECISION  Counts! 


,  .  .  precision  is  vital  to  the  success  of 
the  airborne  troops  just  as  it  is  in  spot 
radio  advertising.  In  Knoxville,  Tennes- 
see, use  WBIR,  the  station  with  pre- 
cision coverage.  This  alert  Blue  and 
Mutual  affiliate  offers  spot  coverage 
v/here  it  counts.  75%  of  the  radio 
honnes  in  nine  counties  surrounding 
Knoxville  are  within  WBIR's  primary 
coverage.  These  homes  represent  al- 
most 90  Vo  of  the  buying  power. 

SPEAKING  OF  AN  AUDIENCE 
LOOK  AT  THIS  HOOPER 


Periods 

WBIR 

"B" 

"C" 

8  to  12  A.M. 

38.4 

44.8 

16.6 

12  to    6  P.M. 

29.2 

43.7 

27.0 

C.  E.  HOOPER— total  calls  38,247,  Oct. 

1943  thru  Feb.  1944 

WBIR 

—A  NUNN  STATION— 

Blue  Mutual 
John  P.  Hart,  Mgr. 

KNOXVILLE,  TENN. 


*  REPRESENTED 
BY  THE 
JOHN  E.  PEARSON 
COMPANY  • 


Owned  and  operated  by 
Gilmore  N.  Nunn  and  J.  Lindsay  Nonn 

 r 


RTPB  Television 


Controversv  Airetl 

Lodge    Says   Navy  Disagrees 

With  Data  Interpretation 

ECHOES  of  the  battle  between  ad- 
vocates of  present-band  television 
and  proponents  of  higher-spectrum 
video,  waged  in  words  before  the 
FCC  during  allocation  hearings 
which  closed  Nov.  2,  were  heard 
last  week  as  the  last  of  final  exhib- 
its were  recorded. 

William  B.  Lodge,  general  engi- 
neering supervisor  of  CBS,  entered 
a  statement  in  which  he  disclosed 
a  controversial  paragraph  of  a  let- 
ter formulated  by  a  group  of  Panel 
2,  Radio  Technical  Planning  Board, 
intended  for  an  exhibit  but  with- 
held at  the  last  minute  [Broad- 
casting, Nov.  6]. 

The  letter  was  to  have  been  in- 
troduced at  the  closing  hearing  by 
Dr.  C.  B.  Jolliffe,  chairman  of  Panel 
2  and  chief  engineer,  RCA  Victor 
Division,  RCA,  acting  as  a  "com- 
mittee of  one."  During  a  Panel  2 
meeting  the  preceding  night  heated 
argument  resulted,  with  Navy  offi- 
cials opposing  certain  portions  of 
the  letter,  along  with  Mr.  Lodge. 
CBS  advocates  television  above  400 
mc,  while  RCA  has  urged  the  Com- 
mission to  keep  the  art  in  its  pres- 
ent spectrum  location. 

Following  is  full  text  of  Mr. 
Lodge's  statement: 

This  statonient  is  filed  as  a  result 
of  a  special  conmiitlpp  of  RTPB  held 
on  Oct.  28,  1944,  and  additional  infor- 
mation developed  at  a  meeting  held  on 
Nov.  1.  1944.  attended  bv  members  of 
I'anel  2  of  RTPB  and  by  its  military 
observers. 

At  the  Nov.  1  meeting,  the  chairman 
of  that  meeting  advised  the  members 
of  Panel  2  that  a  statement  developed 
as  a  result  of  the  Oct.  28  meeting- 
would  be  read  into  the  record  at  the 
hearing  in  Docket  No.  66.51  the  fol- 
lowing morning.  Although  that  state- 
ment was  not  read  into  the  record,  as 
announced,  its  contents  are  now  gen- 
erally known,  and  the  section  relating 
to  propagation  reads  as  follows : 

Propagation — Limited  experience  in- 
dicates that  propagation  vagaries 
exist  at  all  frequencies  considered  for 
television.  The  effects  of  some  of  these 
prenomena  decrease  with  increasing 
carrier  frequency  and  others  increase 
with  increasing"  carrier  frequency. 
Therefore,  channels  in  any  really  new 
portion  of  the  radio  frequency  spec- 
trum should  be  subjected  to  appropri- 
ate field  tests  of  an  experimental  nature 
before  allocating  channels  for  commer- 
cial broadcasting. 

Lest  the  conclusion  of  that  section 
of  the  statement  be  interpreted  to 
ajiply  to  any  particular  frequencies, 
as  against  other  fre(iuendes.  I  believe 
it  will  be  of  value  to  the  Commission 
to  know  that  the  Navy  expert  on  radio 
w.nc  isropagation  who  was  present  at 
the  meeting"  on  Oct.  28  stated  at  the 
Nov.  1  meeting  that  no  such  conclu- 
sion is  wavi-anted  im  the  basis  of  the 
information  lir  supplied.  Specifically 
queried  on  I  Ii<'  cdntrolling  factors  in- 
volveil.  he  f\u)her  stated  that  in  his 
oi>i)iiou  the  si)oradic  K  phenomena 
enc(i\Hitered  lietween  .50  and  90  mc 
might  rein-es(>nt  a  more  formidable 
])rol)lcni  than  tropospheric  effects  at 
400  mc. 

In  addition,  it  may  be  of  interest 
tliat  (he  Navy  luember  of  the  IRAC 
stalrd  at  the  I'anel  2  meeting  that 
till'  military  ni'Midx'rs  of  the  IRAC. 
who  necess.-irily  had  access  to  the  clas- 
sified military  data  concerning  wave 
])ropagati(ui.  have  learned  nothing 
since  I  he  ))i-eii.iration  of  t!u>  IRAC^  ]iro- 
posed  ;illoi"il  ions  plan  which  would 
alter  Ihe  conclusions  reached  in  that 
plan. 


Official  Photo  U.  S.  AAF 

RETURNING  to  civilian  life  from 
duty  as  a  War  Dog,  "Duchess"  is 
welcomed  home  by  her  master  Capt. 
William  S.  Blanton,  former  radio 
technician  of  WHAS  Louisville, 
who  is  now  serving  as  communica- 
tions officer  for  the  Air  Training 
Command's  Emergency  Rescue 
School  at  Keesler  Field,  Miss.  Capt. 
Blanton  and  his  dobernian  pin- 
scher  joined  the  service  at  the  same 
time  but  cannot  "swap"  yarns  be- 
cause Duchess'  service  record  has 
not  arrived  in  this  country  as  yet. 


Concert  Award 

FOR  sponsorship  of  the  N.  Y.  Phil- 
harmonic Symphony  concerts  on 
CBS,  the  U.  S.  Rubber  Co.,  New 
York,  has  received  the  National 
Radio  Award  of  the  Metropolitan 
Alumnae  Chapter  of  Phi  Beta,  New 
York  national  fraternity  active  in 
the  betterment  of  music  and  speech. 
Honor  was  conferred  at  a  dinner  at 
the  Advertising  Club  in  New  York. 


Rit  in  Buffalo 

RIT  PRODUCTS  CORP.,  Chicago, 
on  Oct.  1  began  spot  announcements 
on  WKBW  and  WGR  Buffalo.  Con- 
tracts for  13  weeks  were  placed  by 
Earl  Ludgin  &  Co.,  Chicago. 


Station  Flown 

A  COMMERCIAL  shortwave 
station  weighing  25  tons  was 
flown  from  Italy  to  Southern 
France,  RCA  Communications 
reported  last  week.  Station  is 
expected  to  go  into  operation 
within  10  days  under  Brig. 
Gen.  Tristram  Tupper,  public 
relations  officer,  6th  Army 
Group,  for  Government,  press 
and  Expeditionary  Force 
message  traffic.  The  equip- 
ment was  transported  in  14 
C-47's  in  a  few  hours,  Merrill 
Mueller,  NBC  correspondent 
said  in  a  radiogram.  'The  feat 
was  a  result  of  coordination 
of  the  Army  and  RCA  tech- 
nicians under  Thomas  D. 
Meola.  Responsible  for  much 
of  the  planning  and  estab- 
lishment of  the  station  are 
Capt.  Lawrence  G.  Hoover  Jr., 
press  communications  officer, 
information  and  historical 
section,  and  1st.  Lt.  Carl  G. 
Zimmerman,  formerly  of 
WE  MP  Milwaukee,  now  radio 
officer,  both  of  Headquarters. 
6th  Army  Group. 
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FCC  A  pplications  Filed  for  Six  Standard. 
Three  FM  and  Four  Television  Stations 


THE  WAR 

* 

THE  WAR 

★ 

THE  WAR 

.  .  .  the  most 
profitable  per  dollar 
station  for  advertisers! 


5000  WATTS 

Philadelphia's  MUTUAL  Affiliate 
Represented  Nationally  by  Geo.  P.  HoUingbery  Co. 


NEW  APPLICATIONS  filed  with 
the  FCC  during  the  past  fortnight 
include  requests  for  six  new  stand- 
ard stations,  three  FM  outlets  and 
four  commercial  television  stations. 

Skyland  Broadcasting  Corp., 
Dayton,  0.  requests  standard  fa- 
cilities of  980  kc,  500  w  and  day- 
time hours  of  operation.  President 
and  quarter-owner  of  the  company 
is  Ronald  B.  Woodyard,  president 
and  97%  owner  of  WINK  Ft. 
Meyers,  Fla.,  vice-president  and 
459c-  owner  of  WIZE  Springfield, 
0.,  and  applicant  for  a  new  station 
at  Utica,  N.  Y.  L.  M.  Berry,  pres- 
ident of  L.  M.  Berry  &  Co.  Ltd., 
Canadian  phone  book  publisher, 
who  also  holds  telephone  and  bank- 
ing interests,  is  vice-president  and 
quarter-owner  of  the  company.  J. 
F.  Gallaher,  president  and  major 
owner  of  Gallaher  Drug  Co.,  chain 
group,  is  secretary-treasurer  and 
25%  owner.  Remaining  quarter- 
interest  is  held  by  Gustav  Hirsch, 
of  telephone  and  real  estate  inter- 
ests. 

Assignment  on  1490  kc  with  250 
w  and  unlimited  time  is  sought  by 
Wichita  Broadcasting  Co.,  Wichita, 
Kan.,  president  and  half  owner  of 
which  is  Charles  K.  Schwartz,  part- 
ner of  William  J.  Friedman  in  the 
law  firm  of  Gottlieb  &  Schwartz. 
The  latter  is  secretary  and  also 
half  owner  of  the  new  company. 
Ralph  L.  Atlass,  treasurer,  is  pres- 
ident and  27%  owner  of  WIND  Chi- 
cago and  is  also  vice-president  and 
56%;  owner  of  WLOL  Minneapolis. 

C.  L.  Pursley,  district  repre- 
sentative for  Texas  Co.  in  Mobile, 
Ala.,  and  Louise  Patterson  Purs- 
ley, quarter-owner  of  WAPO  Chat- 
tanooga, Tenn.,  doing  business  as 
Pursley  Broadcasting  Service  seek 
a  new  standard  station  for  Mobile 
on  1490  kc  with  250  w  and  unlim- 
ited time.  Mrs.  Pursley  also  holds 
half  interest  in  Patterson  Broad- 
casting Co.,  applicant  for  a  new 
local  station  in  Birmingham.  Raoul 
A.  Cortez,  owner  and  managing  di- 
rector of  Mexican  Commercial 
Hour  and  Cortez  Spanish  Programs, 
requests  1300  kc,  1000  w  and  day- 
time hours  for  a  new  standard  sta- 
tion to  be  located  in  San  Antonio. 

Midwest  Broadcasting  Co.,  Mil- 
waukee, has  filed  for  a  new  stand- 
ard station  on  1250  kc  with  5,000  w 
and  unlimited  time,  using  a  di- 
rectional antenna  at  night.  Pres- 
ident is  John  Fleissner,  125  shares 
(21%f),  treasurer  and  part-owner 
of  Taylor  Mfg.  Co.  (scientific  equip- 
ment). Vice-president  and  general 
manager  is  G.  E.  Inghram,  125 
shares,  president  and  part-owner 
of  Droegkamp-Inghram  Corp. 
(electrical  appliance  distributor). 
Clifford  A.  Randall,  secretary  (100 
sh),  is  a  lawyer  and  has  real  estate 
interests.  Oliver  J.  Vivian,  treas- 
urer, and  Herbert  E.  Uihlein,  both 
local  businessman,  each  holds  half 
remaining  250  shares. 

San  Diego,  Cal.  standard  outlet 
on  1130  kc  with  1000  w  and  unlim- 
mited  time,  employing  a  directional 
array  at  night,  is  sought  by  San 


Diego  Broadcasting  Co.,  half-inter- 
est in  which  is  held  by  J.  Frank 
Burke,  vice-president,  principal 
owner  of  KFVD  Los  Angeles  and 
KPAS  Pasadena.  President  and 
treasurer  is  0.  Arnholt  Smith 
(25%o),  with  banking  and  man- 
agement interests.  J.  A.  Smith, 
secretary,  is  quarter-owner.  He  has 
oil  and  real  estate  interests. 

Santa  Catalina  Island  Co.,  sub- 
sidiary of  the  P.  K.  Wrigley  and 
Wrigley  family  interests,  is  appli- 
cant for  a  new  FM  station  to  be 
located  at  Avalon,  Cal.  on  34,700 
kc  with  34,500  sq.  mi.  coverage. 
Estimated  cost  is  $223,000.  Mr. 
Wrigley  formerly  held  a  36 %c  in- 
terest in  WJJD  Chicago.  Licensee 
of  WMFR  High  Point,  N.  C,  re- 
quests a  new  FM  outlet  on  45,100 
kc  with  5,030  sq.  mi.  coverage  and 
estimated  cost  of  $14,800.  Greens- 
boro Bi'oadcasting  Co.,  licensee  of 
WGBG  Greensboro,  N.  C,  seeks  a 
new  FM  station  on  44,500  kc  with 
coverage  of  11,130  sq.  mi.  and  $27,- 
300  estimated  cost. 

Interstate  Circuit  Inc.,  regional 
theatre  chain  in  which  Paramount 
Pictures  has  an  interest,  has  filed 
for  a  new  commercial  television 
station  on  Channel  2  to  be  located 
in  Dallas,  Tex.  Radio  Sales  Corp., 
licensee  of  KRSC  Seattle,  Wash., 
requests  Channel  1  for  the  new 
commercial  television  outlet  for 
which  it  has  filed  application.  Cin- 
cinnati Broadcasting  Co.,  owned  by 
the  John  Shillito  Co.,  Cincinnati 
department  store  affiliated  with  the 
Federated  Dept.  Store  interests, 
seeks  a  Channel  7  commercial  videc 
outlet  for  the  Queen  City.  Times- 
Mirror  Co.,  publisher  of  the  Los 
Angeles  Times  which  has  previous- 
ly filed  for  a  new  FM  station,  nov, 
requests  a  new  commercial  tele- 
vision station  on  Channel  5. 


Pangborn  Elected 

ARDEN  X.  PANGBORN,  manag 
ing  director  of  ,KGW  and  KEX 
was  elected  presi- 
dent of  the  Ad- 
vertising Feder 
ation  of  Portland 
Ore.    Mr.    Pang  | 
born    also    is    ;  I 
member    of    thi  I 
NAB  Code  Com 
pliance  committei 
and  representa 
five     of     Pacifi'  ♦ 
Coast  NBC  affili  i 
Mr.  Pangborn     ^tes  on  the  net  I 
work's  planning  and  advisory  com  | 
mittee.  Leith  Abbott,  public  rela  • 
tions  director  of  KALE  and  Jams: 
Mount  of  KXL  were  elected  to  th' 
federation's  board  of  governors. 


DONALD  S.  BOND,  of  the  Commuii) 
cations  and  Industrial  Equipment  Eb 
gineering  Dept.  of  the  RCA  Victor  Di 
vision  of  RCA,  has  written  Radio  Di 
rection  Finders  (McGraw-Hill  Boo 
Co.,  New  York),  a  "text-book  and  rel  j 
ereuce  work  for  training  electrical  ei 
gineers  who  desire  to  specialize  in  th 
design  or  theory  of  direction  finder 
for  aircraft,  shipboard  or  fixed-statio 
use." 
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^tanklif,  WE'RE 


A  WEE  BIT  CONFUSED! 

Not  long  ago  we  tried  our  hand  at  ad  writing.  You 
may  have  noticed  our  "one  line"  spreads.  One  of  them 
told  about  a  WLAC  program  pulling  40,223  orders 
for  a  $1  item.  Another  revealed  that  5  leading  Nash- 
ville department  stores  are  using  51  quarter-hours 
every  week. 

We  thought  we'd  hit  upon  a  pretty  good  idea — 
especially  when  one  agency  man  wrote,  "Please  tell 
us  how  you  do  it."  Yes,  our  single-line  ads  attracted 
a  lot  of  attention,  in  fact  too  much. 

Some  of  the  boys  in  Washington  wanted  to  know 
how  come  we're  "wasting  paper"!  Maybe  we  are  a 
bit  naive,  but  what  difference  does  it  make  whether 
we  take  one  line  or  a  hundred  to  tell  our  story?  Any- 
way, far  be  it  for  us  to  argue  the  point.  From  now  on 
we'll  use  more  ink ! 


WLAC 


50.000  WATTS      *  NASHVILLE 


'Cleveland  Plain  Dealer^  Poll  Chooses 
Bing  Crosby  Again  as  Radio  Favorite 


Fulltime  Engineer  Slated 
For  CAB ;  Stations  Added 

DECISION  TO  APPOINT  a  full- 
time  engineer  for  the  Canadian 
Association  of  Broadcasters  was 
taken  by  the  CAB  board  of  direc- 
tors at  their  Ottawa  meeting  on 
October  31.  A  committee  of  three 
was  appointed  to  hire  a  full-time 
engineer.  Three  new  member  sta- 
tions were  added  to  the  CAB  at 
this  meeting,  bringing  total  mem- 
bership to  65  stations.  New  sta- 
tions are  CKFI  Fort  Frances,  Ont. ; 
CKNW  New  Westminster,  B.C.; 
and  CHPS  Parry  Sound,  Ont. 

Jack  Cooke,  "CKEY  Toronto,  a 
director,  resigned  as  chairman  of 
the  public  relations  committee,  and 
Glen  Bannerman,  CAB  president 
and  general  manager,  was  ap- 
pointed to  succeed  him. 

The  CAB  board  decided  to  sup- 
port the  Canadian  Radio  Technical 
Planning  Board  and  will  appoint 
engineers  of  member  stations  to  sit 
on  the  various  roanels  to  be  set  up 
by  CRTPB. 


POLL  by  the  Cleveland  Plain  Deal- 
er of  readers  in  Cleveland  and  108 
other  Ohio  cities  and  towns  again 
has  named  Bing  Crosby  radios 
favorite  personality.  Other  results 
of  the  survey  for  1944-45,  claimed 
to  be  the  oldest  of  its  type  in  the 
country,  follow: 

1,  Bing  Crosby.  Captain  :  2.  Bob  Hope : 
3,  Charlie  McCarthy;  4,  Kate  Smith:  5, 
Frank  Sinatra:  6,  John  Nesbitt;  7,  Tom 
(Breakfast  Club)  Breneman:  8,  Fibber 
McGee;  9,  Great  (Hal  Peary)  Gildersleeve; 
10.    Lionel   Barrvmore;   11.    Eddie  Cantor. 

PROGRAM  CHOICES:  Here  is  the  Plain 
Dealer  1944-45  All-America  Radio  Program 
Team  in  order  of  readers'  votes  cast: 

1,  Music  (Crosby)  Hall:  2,  Fibber  Mc- 
Gee-Molly;  3,  Bob  Hope;  4,  Information 
Please;  5,  Radio  Theater:  6.  New  York 
Philharmonic:  7,  Hour  of  Charm;  8,  Tele- 
phone Hour:  9,  Frank  Sinatra;  10,  Break- 
fast  Club;    11.    Met  Opera. 

DANCE  BANDS:  Here  is  the  Plain 
Dealer  1944-4.5  All-Amei'ica  Dance  Band 
Eleven   in   order  of  the  voting: 

1,  Guy  Lombardo;  2,  Harry  James; 
3,  Tommy  Dorsey;  4,  Sammy  Kaye;  5,  Kay 
Kyser;  6,  Fred  Waring;  7,  Xavier  Cugat;  8, 


Glenn  Miller;  9,  Frankie  Carle;  10,  Woody 
Herman;    11,    Vincent  Lopez. 

THE  COMICS  :  These  9  comics  were  rated 
strong  by  Plain  Dealer  voters. 

1.  Bob  Hope:  2,  Jack  Benny;  3,  Fibber 
McGee-Molly;  4,  Charlie  McCarthy;  5,  Jim- 
my Durante;  6,  Eddie  Cantor;  7  Ed 
(.'Archie))  Gardner;  8.  Hal  (Gildersleeve) 
Pe..ry;  9,  Amos  'n'  Andy.  Joan  Davis 
was  easily  out  in  front  again  this  season 
as    radio's    commedienne   of    the  moment. 

VARIETY  SHOWS:  Plain  Dealer  readers 
rated  the  variety  shows   in  this  manner: 

1,  Bing  Crosby.  Captain;  2.  Bob  Hope; 
Joan  Davis— Jack  Healy;  4,  Jack  Bennv; 
5,  Kate  Smith;  G,  Hal!  of  Fame;  7.  Fibber 
MoGee-MolIy;  8,  Bob  Hope;  9,  Great  Gil- 
dersleeve; 10.  Duffy's  Tavern;  11,  Durante- 
Moore. 

THESE  NEWCASTERS:  Seven,  in  this 
order,    indicated    good  followings: 

1,  Lowell  Thomas:  2,  Gabriel  Heatter;  3, 
Walter  Winchell;  4,  Drew  Pearson;  5, 
Cedric  Foster;  6,  Fulton  Lewis,  jr.;  7, 
Raymond    Gram  Swing. 

RADIO  DRAMA:  Four  of  these  series 
indicated   good  followings: 

1,  Radio  Theater;  2,  Arthur  Hopkins 
Preient;  3,  Suspense;  4,  Cavalcade  of 
America. 

RADIO  SERIALS:  Seven  such  broad- 
casts rated  followings  in  this  order: 

1,  One  Man's  Family:  2.  Those  We  Love; 


Quebec  Group's  Name 

QUEBEC  province  broadcastei 
have  decided  to  change  the  name  r 
their  association  of  private  st; 
tions  to  Quebec  Private  Radio  Iiv 
Phil  Lalonde,  CKAC  Montreal,  hs 
been  elected  president  of  the  assi 
ciation,  a  position  he  held  in  tl 
former  Association  of  Private  Sti 
tions  of  Quebec.  J.  N.  Thivierg 
CHRC  Quebec,  was  elected  vie 
president;  Marcel  Lefebvre,  CHL 
Montreal,  secretary-treasurer;  at 
members  of  the  executive  commi 
tee:  Paul  LePage,  CKCV  Quebei 
G.  A.  LaVoie,  CJRB  Rimousk 
Roland  Beaudry,  CHAD  Amo 
CKRN  Rouyn,  and  CKVD  Val  d'O 


3,  Mr.  District  Attorney;  4,  Mayor  of  t 
Town;  5,  The  Aldrich  Family;  6,  Blond 
7,   Bachelor's  Children. 

SYMPHONY;  Here  are  the  four  leadi 
symphony  series  in  order  of  choice: 

1,  New  York  Philharmonic;  2,  Clei 
land   Orchestra;    3,    N.   S.   C.  Symphoi 

4,  Boston  Symphony. 

LIGHTER  MUSIC:  Six  series  indicat 
good    follov/ings : 

1,  Andre  Kostelanetz;  2,  Hour  of  Char 

3,  American  Album  of  Familiar  Music; 
Telephone  Hour;  5,  Firestone;  6,  Fam 
Hour. 

THE  SINGERs:  Here  are  the  rai 
vocalists  as  rated  by  Plain  Dealer  reade: 

Male  (Classical)  Singers:  1,  John' Char 
Thomas;  2,  Nelson  Eddy;  3,  Richard  Croo 

4,  Frank  Munn;  5,  James  Melton. 
Male  (Popular)  Singers:  1,  Bing  Crosl 

2.  Frank  Sinatra;  3,  Dick  Haymes;  4,  Ken 
Baker;  5,  Jack  Smith;  6,  Rudy  Vallee. 

Female  (Classical).  Singers:  1,  I 
Pons;  2,  Gladys  Swarthout;  3,  Patrice  Mi 
sel;  4,  Jeanette  McDonald;  5,  Jean  Diet 
son;   6,   Jessica  Dragonette. 

Female  (Popular)  Singers:  1,  Dir 
Shore;  2,  Kate  Smith;  3,  Ginny  Simms; 
Frances  Langford;  5,  Jo  Stafford;  6,  J( 
Edwards. 

THE  QUIZ  SHOWS:  These  six  quiz  she 
in   order   were   voted  popular: 

1.  Information  Please;  2,  Take  It 
Leave  It;  3,  Quiz  Kids;  4,  Dr.  I.  Q.; 
Truth  or  Consequences;  6,  Thanks  to 

IN  EDUCATION:  Six  strong  she 
were  revealed  in  this  grouping : 

1,  University  of  Chicago  Round  Tal 
22,  Cavalcade  of  America;  3,  Informat 
Please;    4,    Town    Meeting;    5,  March 
Time;  6,  Passing    (John  Nesbitt)  Pars 

THE  WAR  SERIES:  The  following  f 
war  series  programs  revealed  impact: 

1,  The  Army  Hour;  2,  March  of  Til 

3,  'Words  at  War;  4,  Cavalcade  of  Araer 


H&ndPicked 


Yes,  the  programs  on  KABC  are  hand-picked  to  the  very  best 
of  our  ability.  Being  human,  we  sometimes  make  a  mistake 
and  when  we  do,  it  is  promptly  corrected — for  we  insist  that 
all  programs  measure  up  to  the  high  standard  set  by  this  station. 

This  ceaseless  attention  to  programming — featuring  the  finest 
of  Blue  Network,  regional  and  local  productions — is  another 
reason  for  KABC's  reputation  as  "The  Fastest  Growing  Radio 


Station  in  San  Antonio!" 


KABC 


SAN  ANTONIO'S 
BLUE  NETWORK 
STATION 


WEED  &  COMPANY,  National  Representatives 


RKO  Confers  on  Ads 

REPRESENTATIVES  of  Rl 
Radio  Pictures,  Inc.,  New  Yo 
and  its  agency,  Foote,  Cone 
Belding,  conferred  last  week 
future  radio  advertising  pla 
to  follow  the  discontinuation  N 
24  of  Hollywood  Star  Time  on  ; 
Blue  stations,  Mon.  thi-ough  F 
3:15-3:30  p.m.  Current  progr 
will  not  be  replaced,  however. 


UP  in  All  States 

WITH  the  addition  of  KTUC  T 
son  to  the  list  of  stations  subsci 
ing  to  the  UP  radio  news  wire, 
service  will  be  operating  in  ev' 
state  according  to  A.  F.  Harris 
radio  sales  manager.  The  Ariz( 
station  is  one  of  14  which  h; 
signed   contracts  with   UP   si  ; 
Sept.  1,  bringing  the  total  num  ; 
of  clients  to  650.^  The  others  a  ' 
WJAS  WINX  WGGA  WIND  K  . 
WAGM    WCOP    WHOM    KI  j 
WTNJ  KVSF  KOVC  KGFX. 


Decca  Earnings  Up 

DECCA  RECORDS  Inc..  New  T 
for  the  -  nine  months  ended  Sept. 
reports  a  consolidated  net  profit 
.$743,832.  i-epresentina-  S1.91  per  si 
on  388.32.:)  shares  of  capital  m 
outstandins  on  that  date,  after 
vision  of  .$749.60(i  for  all  estim.- 
income  and  excess  profits.  Net  p 
for  the  corresi>onding  period  in  1 
was  $679,670.  equal  to  .$1.75  per  sli 
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A  wise  man  once  obsen  ed  that  living  through  a 
heated  pohtical  campaign  is  the  most  remarkable 
experience  that  comes  to  an  American.  For  six 
months  he  works  himself  into  a  mounting  frenzy 
about  his  candidate.  He  carries  a  torch  for  his 
man  to  the  breakfast  table,  to  the  office,  into 
conferences,  and  into  heretofore  friendly  and 
pleasant  social  gatherings.  By  election  night,  he 
is  filled  with  fear  and  trembling  and  drifts  off  to 
sleep  contemplating  the  cataclysm  that  must 
follow,  should  any  but  his  man  become  Presi- 
dent of  the  United  States. 

The  next  morning  he  awakens  to  hear  that  his 
man,  by  some  error  of  judgment  on  the  part  of 
more  than  half  the  American  people,  was  not 
elected.  He  stumbles  to  the  bedroom  window— 
and  outside  what  does  he  see?  The  sun  is  shin- 
ing. The  neighbor  is  taking  in  his  milk.  On  the 
same  old  street— still  there— is  the  same  old  traf- 
fic. Men  and  women  are  on  their  way  to  the  same 
jobs  they  had  yesterday^  and  all  the  days  before. 
Youngsters  are  going  to  school  to  pick  up  where 
they  left  off  before  the  election  holiday.  The 
nation  is  moving  on. 

Once  again  the  voice  of  the  people  has  risen, 
and  we  have  a  newly-elected  President.  Some  are 


happy  about  it.  Some  aren't.  But  before  many 
weeks  have  passed,  the  Great  Truth  about  our 
democracy  will  emerge  once  again.  It  is  this: 

Perhaps  as  a  result  of  an  election— any  election 
—long  range  progress  will  be  handicapped;  and 
}'et,  perhaps  progress  will  be  expedited— who  can 
tell?  No  one  man,  no  single  administration  has 
ever,  single-handed;  saved  a  nation  populated  by 
a  hundred  million  strong,  stubborn  people  who 
need  no  saving;  nor,  on  the  other  hand,  has  one 
man  or  administration  ever  been  able  to  block 
the  nation's  inevitable  destiny.  The  people,  with 
vision  and  confidence,  and  an  insatiable  appe- 
tite to  find  the  truth,  are  the  final  arbiters  of  their 
country's  fate.  It  is  the  people  who  are  indispen- 
sable in  these  United  States;  people  who  have 
shown  through  a  hundred  and  sixty  odd  years 
that  they  can  survive  any  election  campaign,  any 
shock— from  droughts  that  impoverish  whole 
sections  of  the  republic,  to  wars  that  detour  the 
basic  economy  for  months  or  even  years. 

To  these  indispensable,  indestructible  people 
—to  this  groping,  progressing  mass  of  citizenry, 
the  Blue  dedicates  its  facilities  and  its  future. 

The  Blue  is  in  the  service  of  the  people. 


THE  ^y/ae  N 


''THIS  IS  THE  ty(J/CC€t>  NETWORK'' 

THE  AMERICAN  BROADCASTING  COMPANY,  INC. 


Unified  Radio  System  Planned 
For  Interior  Dept.  Operation 

Integration  of  Far-Flung  Network  Would  Utilize 
Surplus  War  Equipment  and  New  Developments 


A  COORDINATED  radio  commu- 
nications system  to  integrate  the 
varied  and  far-flung  operations  of 
the  Dept.  of  the  Interior,  utilizing 
surplus  war  equipment  in  develop- 
ing the  project,  is  being  considered, 
Broadcasting  learned  last  week. 

The  proposal,  advocated  by  Shan- 
non Allen,  Director  of  the  Radio 
&  Television  Section,  has  been  act- 
ed upon  by  the  Department's  Ad- 
ministrative Council  of  which  Ver- 
non D.  Northrop,  Director  of  the 
Division  of  Budget  &  Administra- 
tive Management,  is  chairman. 

If  carried  out,  the  program  may 
be  adopted  by  other  departments, 
resulting  in   considerable   use  of 


surplus  communications  equipment, 
much  of  which  can  be  readily  adapt- 
ed to  Government  use.  Plans  to  in- 
corporate new  wartime  develop- 
ments in  radio  are  also  being  dis- 
cussed. 

Release  of  Frequencies 

The  project,  according  to  Mr. 
Allen,  would  effect  considerable 
economies,  probably  permit  a  re- 
allocation of  certain  frequencies 
now  assigned  to  the  Department 
which  would  release  frequencies 
for  commercial  or  other  govern- 
ment use,  and  would  expedite  the 
flow  of  communications  between 
those  operations  in  which  radio  has 


become  a  vital  part  in  administra- 
tion. These  include: 

Office  of  Indian  Affairs 

National   Park  Service 

Grazing  Service 

Bureau  of  Reclamation 

Fish  &  Wildlife  Service 

Division  of  Islands  and  Territories  (in- 
cludes Alaska,  Puerto  Rico,  Virgin  Islands 
and  Hawii) 

Bureau  of  Mines 

General  Land  Office 

Geological  Survey 

Bureau  of  Petroleum  Conservation 

Office  of  Land  Utilization 

Mr.  Allen's  proposal  embraces  a 
24-hour-a-day  use  of  radio  com- 
munications by  the  Interior  Dept., 
with  facsimile  employed  extensive- 
ly for  transmission  of  legal  docu- 
ments. It  envisages  a  continuous 
operation  which  would  make  the 
most  efficient  use  of  leased  land  lines 
and  assigned  frequencies,  integrat- 
ing telephone,  telegraph,  teletype 
and  radio  communications. 

Roughly,  the  plan  is  to  divide 
the  day  into  three  8-hour  periods, 
using  radio  as  follows:  (1)  a  two- 
way  communications  system  be- 
tween all  points  in  the  field  and 


Keep  Ms  thouqht  m  mind 

Each  year  forest  products  amounting  to  more  than  five  million  cords  of 
pulp  wood  and  almost  three  million  board  feet  of  timber  ore  produced 
in  this  tri-stqte  area.  Reforestation  and  careful  cutting  make  possible  a 
new  crop  of  limber  annually.  This  assures  a  source  of  supply  for  postwar 
buildings  projects  and  the  expansTon  of  the  plastics  industry,  thereby 
sustaining  the  prosperity  of  this  wealthy  region.  Alert  advertisers  are  giv- 
ing new  attention  to  this  market  .  .  .  are  creating  new  sales  with  tSeir 
advertising  messages  on  powerful,  50,000-watt  KWKH. 


Volunteers 

APPROXIMATELY  50,000 
man  hours  of  work  were 
offered  to  Iowa  farmers  this 
past  year  by  the  162  nomi- 
nees for  prizes  given  by  the 
farm  department  of  WHO 
Des  Moines,  sponsor  of  the 
Iowa  Crop  Corps  and  its  Vic- 
tory Volunteer  Section.  In 
addition  the  WHO  Crop 
Corps  provided  for  the  nomi- 
nation of  28  groups  over  the 
State  which  gave  an  addi- 
tional 100,000  hours  helping 
out  on  farms.  WHO  awards 
to  those  who  contributed  the 
most  consisted  of  War  Bonds 
and  were  made  on  a  special 
broadcast. 


CBS  -k  5  0,0  0  0  UJflTTS 


SHREVEPORT,  LOUISIANA 

Represented  by  The  Branhain  Co. 


Washington  during  the  regulai 
working  hours  (2)  a  two-way  high 
speed  message  service  which  woulc 
be  the  equivalent  of  existing  aii 
mail  service  to  be  employed  fron 
the  close  of  the  business  day  to  mid 
night  (3)  conversion  of  the  sami 
frequencies  to  facsimile  operation: 
from  midnight  to  the  beginning  o: 
the  work  day.  As  the  courts  havi 
ruled  that  deeds  and  contract; 
printed  on  facsimile  are  legal,  th' 
General  Land  Office  of  the  depart 
ment  will  be  able  to  transmit  thes' 
documents  to  the  field  offices  dur 
ing  the  night  with  resulting  savin; 
of  time  and  money. 

To  carry  out  the  project,  author 
ization  has  been  made  to  assign  ai 
engineer  to  study  activities  unde 
the  Department's  administratio 
and  to  plan  the  system.  Interio 
maintains  approximately  700  radi 
stations,  ranging  from  1  to  300 
and  representing  an  overall  invest 
ment  of  $500,000.  The  equipnier 
includes  walkie-talkie,  portable,  mc 
bile  and  fixed  transmitters.  Larg 
est  user  is  the  National  Park  Serv 
ice  with  196  transmitters.  Next  i 
the  Indian  service  with  181  trans 
mitters,  followed  by  the  Grazin. 
Service  which  operates  a  networ' 
of  62  stations  from  Salt  Lake  Cit;  I 
the  Fish  and  Wildlife  Service  wit 
46,  the  Bonneville  Power  Admii 
istration  with  21  and  the  Burea 
of  Reclamation  with  17. 


Tumbo  Extending 

TAYLOR-REED  CORP.,  Mamar. 
neck,  N.  Y.,  in  a  new  campaign  fc 
Tumbo  pudding  which  started  la: 
month  on  WOR  New  York,  duriii 
the  past  few  weeks  has  adde 
WLIB  WEAF  WHN  WNE'^ 
WPAT  and  stations  in  Philadelphi  ij 
and  Pittsburgh,  using  one-minuf 
transcriptions. 

Bulk  of  advertising  appropri; 
tion  for  Tumbo  goes  to  spot  radi 
with  stations  being  added  fro  ] 
time  to  time,  according  to  Rutl 
rauff  &  Ryan,  New  York,  agenc 
in  charge.  Distribution  will  be  e 
tended  shortly  to  new  markets. 
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Sunway  Fruit  Spots 

SUNWAY  FRUIT  PRODUCT 
Chicago,  began  1-minute  spot  a 
nouncements,  5  times  weekly  ( 
KECA  Los  Angeles,  and  effecti' 
Nov.  6  on  WKAT  Miami  and  KTS 
San  Antonio.  13-week  contrac 
were  placed  by  Sorensen  &  C' 
Chicago. 

BROADCASTING    •    Broadcast  AdvertisU 


HE  facts   of  radio  listening  in 
Oklahoma    have    at    last  been 
med  down. 

Tn  "The  Oklahoma  Radio  Audience 
1944"  are  the  results  of  the  first 
nprehensive,  state^^"ide  survej"  of 
:ening  habits  ever  made  in  the 
te.  This  thorough,  impartial  study 
;.de  by  Dr.  F.  L.  Whan,  University 
I  Wichita,  brings  Oklahoma  radio 


statistics  do^^^l  to  earth  and  dissects 
them  for  quick,  easy  analysis. 

From  the  great  mass  of  detail  and 
information  set  forth  on  the  86 
pages  of  the  study,  one  big,  signifi- 
cant fact  stands  out.  It  shouts  from 
page  after  page:  WKY  is  predomi- 
nant in  Oklahoma  I 

WKY,  the  survey  proves,  covers 
more  of  Oklahoma's  listeners  morn- 
ing, afternoon  and  evening  than  any 
other  station  and,  in  this  area,  is  the 
station  to  which  they  listen  most, 
most  of  the  time. 

With  authentic  facts  on  Oklahoma 
listening  available,  it  is  no  longer 
necessary  to  depend  on  fictional  fig- 
ures picked  out  of  thin  air  when 
choosing  the  station  to  carry  j^our 
selling  message  to  Oklahomans.  If 
you  do  not  have  these  facts  before 
you,  write  for  your  copy  of  "The 
Oklahoma  Radio  Audience"  today. 


(lOADCASTING    •    Broadcast  Advertising 


RfPRESENTEO  BIT 
THE  KmifiENCY 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO.; 
The  Daily  Oklahoman  ★  Oklahoma  City  Times  ★  The  Fanner-StockmcUi 
KVOR,   Colorado   Springs   ★  KLZ,   Denver   (Affiliated  Management) 
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YOU  ARE  THINONG  that  this  head  should  have  a  body.  You 
believe  it  may  be  Dunninger.  You  are  right.  You  v/ould  like  to  baffle 
millions  as  Dunninger  does,  describing  their  thoughts  as  soon  as 
they  think  them.  If  you  could,  you  too  v/ould  have 'a  swell  spot  on 
the  Blue  Network,  a  very  important  sponsor  and  you  v/ould  never 
have  to  ask  Printers'  Ink  Readers'  Service  Department  an^lhing. 


CROSBY  WINS  G.  I.  PACIFIC  POlC 

Mosquito  Net  Listeners  Rate  'Hit  Parade' 
 And  Hope  Next  in  Preference  


CROSBY  WINS  by  a  warble!  G.I.'s 
of  the  Southwest  Pacific  voted  Bing 
tops  in  a  survey  made  by  the  Mos- 
quito Network  of  entertainers  and 
programs  heard  on  the  series  of 
four  American  Expeditionary  Sta- 
tions of  the  Armed  Forces  Radio 
Service  in  Guadalcanal,  Espiritu 
Santo,  New  Caledonia  and  Auck- 
land, N.  Z. 

Other  winners  are,  in  order  of 
popularity:  Hit  Parade,  Bob  Hope, 
Tommy  Dorsey,  All  Time  Hit  Pa- 
rude.  Dinah  Shore,  Harry  James, 
Spotlight  Bands,  Kay  Kyser,  Com- 


mand Performance,  Fred  War 
and  Jack  Benny.  Of  this  gro 
Command  Performance  is  the  o 
show  prepared  just  for  over 
broadcasting.  The  others  listed 
the  same  that  are  broadcast  in 
States,  with  commercials  delel, 
Less  than  a  quarter  of  the  G. 
polled  designate  themselves  "r 
cutters",  while  nearly  half  pre 
"sweet"  music.  Less  than  one-te 
rate  symphony  programs  high  : 
the  reminder,  slightly  less  tha 
quarter,  prefer  light  classical  ) 
sic. 


LOOK,  Dunninger  has  a 
sponsor.  The  makers  of 
Kem-Tone,  the  modern 
miracle  wall  finish,  use  his 
remarkable  gift  to  at- 
tract nev/  customers.  For- 
tunately, they  don't  de- 
pend on  Dunninger  for 
advertising  and  merchan- 
dising facts.  They  get  a 
good  deal  of  this  informa- 
tion by  reading  Printers' 
Ink.  Then,  every  so  often, 
like  thousands  of  others, 
they  call  or  write  to  P.  I.'s 
Readers'  Service  for  ad- 
ditional data. 


LARGEST  and  most  complete  index  on  advertising  and  market- 
ing, largest  independent  advertising  library,  only  complete  library 
of  important  business  publications  and  general  magazines  and  a 
complete  file  of  Printers'  Ink,  all  help  the  Readers'  Service  staff 
to  have  the  right  answer  at  the  right  time,  for  Printers'  Ink 
readers  and  editors  alike.  That  is  why  the  men  who  build,  approve 
and  spend  the  nation's  advertising  budgets  don't  read  minds.  It  is 
easier  to  read  Printers'  Ink  instead. 

The  makers  of  Kem-Tone  have  twelve 
Printers'  Ink  subscriptions  and  the 
staff  at  Newell-Emmett,  agency  for 
Kem-Tone,  has  fifteen. 


FREE 


A  new  booklet  describing  the  many 
facilities  of  the  Printers'  Ink  Readers' 
Service  department  and  special  library. 

1,200  SUBJECTS, 
700,000  INDEX  CARDS 

Write  today,  you  may  need  this  in- 
formative booklet  tomorrow. 


Ford  Drops  News 

FORD  MOTOR  Co.,  Dearborn, 
Mich.,  is  dropping  its  1.5-minute 
news  broadcast  Monday  through 
Thursday  on  the  Blue,  but  is  spon- 
soring a  new  half-hour  musical 
show,  Friday  nights  beginning  Dec. 
8  in  the  8-8:30  Friday  spot  re- 
placing the  Bristol  Meyers  show, 
Parker  Family  8:15-8:30.  Agency 
is  J.  Walter  Thompson,  Chicago. 


rRODUCTIOX  in  the  near  future  of 
;i  new  niifi'DlilmiiH  mmlel.  D-20,  dy- 
namic, with  resiionse  nf  ."lO  to  S(ll)!.) 
cycles,  has  lieen  announced  l)y  I'ni- 
versal  ^licrophone  Co..  In<,'lewoorl. 
Cal.  ^Maniifactvire  will  also  he  re- 
sume!! on  the  KD  and  n.">iI!M.  hoth 
dynamics ;  the  200  series,  rtvnamic 
handi-types ;  and  X-1  and  XX,  both 
carbons. 


Canadian  Survey 

CAXADIAX  program  Soldier  s  1 
led  the  October  national  daytime 
sram  rating  survey  made  by  Ell 
Haynes  Ltd..  Toronto,  with  a  ri 
of  IT.l.  showing  a  drop  of  nearly 
point  from  last  month.  In  second  [ 
was  Big  t<ister  with  a  rating  of  ' 
up  .7  over  the  previous  month.  C 
dian  program  The  Happti  Gang  r 
third,  followed  hy  Road  of  Life. 
Perkins.  Right  to  Hoppines.s.  Cana 
originated  Liici/  Linton.  Pe 
YoKni/v  Fa  mill/.  Woman  of  Ann 
and  tiie  Canadian  program  Liplonn 
French-language  daytime  prof 
popularity  in  October  was  leJ 
■Jeunesiie  Doree  with  a  rating  of 
followed  by  Joyeu.r  Troubadours 
25.0.  Quclles  youvelles  Grande 
La  Metairie  Rancourt.  Pierre  Gn 
La  Rup  Principale.  Madeleine  et  Pi 
Histoires  d' Amour  and  Vie  de  Fai 
as  the  first  ten  daytime  program 


OWI  PACKET,  WEEKS  NOV.  27,  DEC.  4 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  durin 
weeks  beginning  Nov.  27,  Dec.  4.  OWI  transcriptions  contain  six  50-second  annc 
ments  suitable  for  sponsorship  end  three  20-second  chain  breaks  on  each  side  of 
Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  important 

messasres. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 


NET- 
WORK 


Group 
KW 


Group 
OI 


NAT.  SP 
PLAI 


Sixth  War  Loan    X 

Careless  Talk  (week  Nov.  27) 

Stop  Wartime  Accidents   X 

V-Mail  — -  

Waves    (week   Nov.  27)   X 

Ceiling  Prices  (week  Dec.  4)  X 


Aff. 

Ind. 

Aff. 

Ind. 

Live 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

See  OWI  Schedules  of  War  Messages  136,  137  for  names  and  time  of  programs 
ig   war   messages   under  National   Spot  and   Network   Allocation  Plans. 


Yea!  Dis  ^ 
Is  Butch! 


Lowbrows,  highbrows,  inbetwes 
They're  here,  with  money  to  bu 
Winston-Salem  is  on  outstand 
market — served  by  on  outstand 
radio  station.  If  you  want  " 
sales  and  good  will,  you  wo 

W  A  I  R(, 

Winston  -  Salem,  North  Car-  f 
Representative:  The  Walker  Corr 


Print^^Ink 

THE  wr.EKi.r  MAf,,\y.iSE  or 

.ilHEini^lSli,  .M  t.\  lliE.tlE.\T  A.\n  SALES 

205  East  42nd  Street  New  York  17,  N.  Y. 
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The  touch  of  perfection  for  tliat  Thanksgiv- 
ing dinner.  Commercial  Sage,  formerly  import- 
ed from  Europe,  is  here  grown  successfully  in 
the  Inland  Empire.  As  for  Turkeys,  production 
is  estimated  at  1,411.000  birds — an  increase  of 
179^  over  last  year.  KHQ,  too.  puts  a  touch  of 
perfectioEi  to  your  sales  message.  It  completely 
covers  this  rich  area — at  the  cost  of  just  one 
medium. 
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FCC  Grants  Help  Broadcasters  Solve 
Technical  Problems  of  Neiv  Services 


Bors  to  CINPAC 

JOSEPH  A.  BORS,  Washington 
war  news  editor  of  INS,  has  been 
assigned  to  the  headquarters  of 
Adm.  Chester  W.  Nimitz,  command- 
er-in-chief. Central  Pacific  Theater, 
to  supervise  all  INS  war  coverage 


fi'om  the  Pacific  areas.  He  will  be 
headquartered  in  Pearl  Harbor  and 
Guam.  As  military  editor,  Mr.  Bors 
has  taken  part  in  several  network 
broadcasts  from  Washington  and 
plans  to  participate  in  news  pro- 
grams from  his  new  post. 


Meet  WHB's  Henry  Coldenberg- 

"Keeper  of  the  Kilocycles".,  our  Calm  Chief  Engineer! 


In  22  years  of  seeing  and  hearing  the 
almost  unbelievable  variety  of  pro- 
grams that  have  gone  through  WHB's 
several  transmitters,"GoIdie"  has  de- 
cided that  anything  can  happen 
around  WHB  — it's  just  a  matter  of 
when.  This,  he  hopes,  will  include 
restoration  of  WHB  to  its  pioneer 
status  as  a  full-time  station.  Goldie 
is  just  a  little  fed  up  with  having  to 
sign  off  WHB  at  sunset.  He  likes  to 
work  . . .  and  he  wants  to  be  able  to 
operate  WHB  full  time!  {FCC please 
vote!  Our  application  for  full-time  oper- 
ation on  710  Kilocycles  is  still  pending.) 


After  studying  electrical  engineer- 
ing at  the  University  of  Illinois, 
Goldie  helped  build  WHB's  first 
transmitter,  back  in  1922  — and  he 
still  gets  a  kick  out  of  our  then 
"world  record"  of  continuous  broad- 
casting for  12  hours  and  20  minutes. 
That  was  on  Feb.  1,  1923,  WHB^s 
first  anniversary.  Ted  Lewis  and  his 
orchestra  were  performers  on  that 
memorable  all-night  broadcast... the 
first  in  American  radio  history!  If 
you  as  an  advertiser  want  to  sell  the 
Kansas  City  market,  entrust  your 
message  to  Goldie's  WHB  trans- 
mitter—the happy  medium! 


EXTENT  and  import  of  the  volun- 
tary cooperation  between  the  FCC 
and  broadcasters  in  the  joint  effort 
toward  a  solution  of  many  of  the 
interference  problems  posed  by  new 
broadcast  services  was  evidenced 
with  the  authorization  of  several 
new  developmental  broadcast  sta- 
tions to  experiment  in  high-fre- 
quency transmission.  Similar  grants 
previously  had  been  made  for  FM 
and  television  propagation  experi- 
ments. 

The  development  grants  were 
to  Maryland  Broadcasting  Co. 
(WITH  "  Baltimore),  which  will 
function  in  cooperation  with  Jan- 
sky  &  Bailey,  Washington  en- 
gineering consultants;  Voice  of 
Alabama  Inc.  (WAPI  Birming- 
ham), Temple  V.  Ehmsen,  Port- 
land, Ore.,  owner  of  FM  Labs.,  Arl- 
ington, Va.,  who  will  work  in  con- 
junction with  Finch  Telecommuni- 
cations Co.;  The  Atlanta  Journal 
Co.  (WSB  Atlanta)  and  Matheson 
Radio  Co.  (WHDH  Boston). 

Other  Grants 

Other  recent  developmental 
grants  include  Courier-Journal  & 
Louisville  Times  Co.  (WHAS  Louis- 
ville) ;  Commercial  Radio  Equip- 
ment Co.,  Washington,  D.  C.  (two) ; 
The  Journal  Co.  (WTMJ  Milwau- 
kee) ;  KLZ  Denver  (W9XLA, 
changed  from  an  experimental  high 
frequency  station).  Evans ville  on 
the  Air  Inc.  (WEOA-WGBF  Evans- 
ville,  Ind.),  has  pending  a  develop- 
mental application. 

Experimental  television  grants 
of  the  past  few  months  are  Phil- 
co  (WPTZ  Philadelphia);  CBS; 
General  Electric  (WRGB  Schenec- 
tady) ;  and  International  Business 
Machines  Corp.;  and  AT&T. 

Typical  examples  of  the  nature 
and  scope  of  work  being  done  or 
proposed  is  likewise  evidenced  in 
the  new  grants.  Temple  V.  Ehmsen, 
former  police  radio  engineer,  now  a 
lieutenant  in  the  radio  division  of 
the  Navy,  will  operate  his  develop- 
mental station  in  Portland,  Ore.  in 
conjunction  with  Finch  Telecom- 
munications, with  a  principal  phase 
of  this  experimentation  to  involve 
multiplexing  of  facsimile,  using 
Finch  equipment.  Station  will  oper- 
ate with  1,000  w  on  frequencies  to 
be  assigned  by  the  FCC. 

The  Atlanta  Journal  Co.  station, 
to  operate  with  700  w  on  FCC  as- 
signed frequencies,  will  experiment 


with  antenna  systems,  as  likewise 
will  Matheson  Radio  Co.,  with  its 
station  on  49,900  kc  (and  other 
FCC  assigned  channels)  usin^ 
1,000  w. 

Voice  of  Alabama,  which  wi 
operate  one  developmental  static 
with  1,000  w  and  one  with  250  v 
both  on  channels  to  be  determinec 
by  the  Commission,  will  conduct  ex- 
periments relating  to  the  effects  or 
radiation  patterns  caused  by  mine- 
ral deposits,  particularly  iron  ore 
or  objects  such  as  large  iror 
statues;  interference  caused  bj 
auto  ignitions  and  industrial  ma- 
chinery, and  effects  of  double  trans- 
missions from  the  same  antenna. 

Maryland  Broadcasting  Co. 
through  its  new  developmental  sta 
tion,  in  cooperation  with  Jansky  i 
Bailey  and  that  concern's  station 
W3X0  Washington,  will  investi 
gate  field  intensities  and  interfer 
ence  caused  by  two  stations  operat 
ing  simultaneously  on  the  same  fre 
quency,  and  also  variations  there 
of.  The  Baltimore  station  will  U3' 
1,000  w.  FCC  will  assign  frequen 
cies. 

NBC  Veteran  Audition,' 
Are  Successful  Job  Ai( 

ONE  OUT  of  every  three  war  ve 
erans  interviewed  during  the  fir 
three  weeks  of  operation  of  NBC 
"Welcome  Home  Audtions"  hav 
been  found  worthy  of  prof essesiona 
emplojTnent  in  broadcasting,  a< 
cording  to  a  preliminary  survey  b 
the  network.  Open  to  members  o 
former  members  of  the  Aime 
Forces,  the  project  is  designed  t 
aid  men  and  women  interested  i 
getting  into  radio  to  obtain  posi 
war  employment  in  the  industr 
[Broadcasting,  Oct.  9]. 

Most  applicants  have  been  hor 
orably  discharged  veterans  avai 
able  for  immediate  emplojonen 
almost  all  with  experience  in  ente: 
taining  in  recreation  halls  or  radi' 
and  the  majority  actors,  annoum 
ers,  instrumentalities  and  singer 
Many  writers,  sound  techniciai 
and  engineers  have  also  been  ii 
terviewed,  however. 

To  handle  the  unexpectedly  laif 
volume  of  applications  a  secor 
audition  day  has  been  added — Wei 
nesday,  9  a.  m.  to  noon.  Interviev 
are  conducted  throughout  xl 
week. 


WJJD  Chicago  has  exclusively  si- 
the  Chicago  White  Sox  for  the  1 
major  league  season  broadcasts.  G:; 
were  previously  broadcast  on  WI> 
Chicago. 


FOR  SALE 
$102.00 

Fifteen  minutes  U.  P.  News 
1  2:00  noon,  Tuesday,  Thurs- 
day, Saturday  &  Sunday:  at 
only  $102.00  per  week  on 
52  week  basis,  subject  to 
15%  commission  recognized 
agency. 

WMOH 

Hamilton,  Ohio 


For  WHB  Availabilities/P/ione  DON  DAVIS 

KANSAS  CITY  —  Scarrift  Building  —  HArrison  1161 
NEW  YORK  CITY-507  Fifth  Avenue-VAnderbilt  6-2550 
CHICAGO  —  333  North  Michigan  Blvd.  —  CENtral  7980 
HOLLYWOOD-5855  Hollywood  Blvd. -Hollywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 


Kansas  City 
Missouri 


Wichita 
Kansas 


Salina 
Kansas 


Great  Bend 
Kansas 


Emporia 
Kansas 
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Sfa+ioft 

E 
3.7 

r  HOOPER 

jAFTERHOOR  INDEX 
1  AUGUST— SEPT. 
I  MON.  TtffiU  m. 
1     12-6  P.M. 

A 
19.0 

Station 

B 
5.3 

Station 

c 

20.0 
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^j^l^  Rtprisanttd 


Rtprasantcd   Nationallr  by 

John  BLAIR  &  CO. 
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Station  Identification 

This  is  WSM. 

We've  been  on  the  air  for  the  past  twenty  years. 
We've  made  quite  a  few  friends  in  this  time — several  millions, 
according  to  the  mail  and  the  statisticians;  on  the  farms,  in  the 
villages,  in  the  broad  acres  of  the  country  served  by  our  clear  , 
channel. 

We've  been  an  NBC  station,  too,  all  along,  since  the  day  George 
F.  McClelland  dreamed  up  the  idea  of  connecting  two  stations  by 
telephone  lines  to  form  the  first  network. 

We're  still  NBC,  because  we  like  the  way  they  do  business,  and 
because  our  listeners  prefer  NBC  programs. 

We  go  back  to  the  days  when  Amos  and  Andy  first  met  Madame 
Queen;  when  Billy  Jones  and  Ernie  Hare  were  the  Interwoven 
Pair;  when  radio  was  discovering  that  the  "price  of  admission  is 
just  your  loyalty  to  Maxwell  House  Coffee",  as  the  old  Showboat 
i-f¥.\       used  to  put  it,  Thursday  nights. 

S  i     We've  been  through  droughts  and  tornadoes,  hell  and  high- 
water.  But  we've  always  managed  to  lay  down  a  signal  that  got 
through  to  people  who  were  relying  upon  us  to  get  through  with 
the  information  they  had  to  have.  We're  still  doing  it. 

We're  proud  to  be  a  part  of  American  radio;  to  have  had  some- 
thing to  do  with  the  development  of  its  many  services  and  tradi- 
tions, which  today  operate  on  the  fighting  front  and  the  home- 
front  in  defense  of  our  nation,  in  radio's  first  war. 

We've  inherited  something  of  the  integrity  of  our  parent  institu- 
tion in  our  daily  operations:  integrity  for  the  written  and  the 
spoken  word. 

Over  five  million  people  have  personally  selected  the  National 
Life  and  Accident  Insurance  Company  as  custodians  of  their  funds 
and  their  future.  We  are  commited  to  pay  to  their  beneficiaries 
the  sum  of  seven  hundred  and  fifty  millions  of  dollars  on  the  day 
appointed.  We  will  not  fail  them  as  we  have  not  failed  a  policy- 
holder since  we  were  founded  forty  two  years  ago. 

That  same  integrity  has  been  breathed  into  each  of  WSM's  fifty 
thousand  watts.  Integrity  for  the  spoken  word. 

This  is  WSM. 


;0  KILOCYCLES  NBC  Affiliate 

dwin  W.  Craig,  Pres.  Harry  Stone,  Gen.  Mgr. 
ational  Representatives,  EDWARD  PETRY  &  Co. 

I'ational  Life  and  Accident  Insurance  Co 
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R.S'UTUAL  Network  has  prepared 
wH  a  promotion  brochure  on  the  oc- 
:■  casion  of  the  network's  tenth 
.nniversary  titled  Ten  Telling  Years, 
(resenting  a  year  by  year  summary 
^nd  analysis  of  the  1934-1944  period 
ly  leading  Mutual  commentators  aud 
lews  writers  along  with  a  corollary 
■f  Mutual's  progress  during  that  pe- 
iod  and  part  in  the  reporting  of  the 
■.';vents.  Printed  on  glossy  ijaper  and 
lound  in  heavy  cardboard,  book  con- 
ains  a  full  page  illustration  with  the 
tory  for  each  year,  photo  being  a  re- 
,.u-oduetion  of  a  top,  representative 
■:^ews  picture  of  the  time.  Outside  cover 
background  shows  American  soldiers 

''narching  bv  the  Arche  de  Triomphe. 

*      «  * 

Old  Gold  Folder 

3LD  GOLD  schedule  of  six  weekly 
lewscasts  on  the  Yankee  Network  is 
promoted  by  a  four  color  bristolboard 
nail  folder  presenting  the  network 
.';chedule  and  stations. 


Mutual  Brochure — WKY  Album  Billboards — 
WSBT  Plane  Service 


Program  Shift 

TO  CALL  attention  to  March  of  Time 
shift  Nov.  2  from  NBC.  Thursday 
10 :30-ll  p.m..  to  the  same  period  on 
the  full  Blue  Network.  Time  Inc.,  New 
York,  has  been  making  full  use  of 
the  promotional  channels  available  to 
it  as  part  of  the  Time-Life-Forlune 
ljublishing  trio,  and  its  multiple  film 
and  radio  activities.  Campaign  in- 
cludes the  use  of  newspaper  and  mag- 
azine space,  iiosters.  direct  mail,  movie 
trailers,  special  publicity  and  inter- 
organization  and  trade  exploitation. 


WE'RE 
SOUR 

ON 

SWEET 

Eve.  Uea.  of  ^''e*- !;i:;a.e,nH  ^"^  ^ 


of  many  ^ 
sntrates 


""^ '    „„  tf,e  really  ifflP"''^' 


immediately 


tan 


area 


;:;^,«,n.*ee„»eeuj-^^^^^^^,,a 

than  all  the  rest  ot  iv  ^  dimmed 


because 


metropoU- 
^Ue->vhich  is 
it  does  more 
\  Ours 


business 


dreanii 


and  you 


don't  get 


^  liarher-shop 
"  le.eUber.Wa».p-»« 
on  time-rates. 


M.B.C. 


5000 


Billboards 

EIGHT  billboards  already  have  been 
erected  along  major  traffic  arteries  by 
WPAT  Paterson.  N..I..  as  part  of  i-.w 
outdoor  advertising  campaign  that  will 
eventually  cDxcr  all  of  North  .Jersey 
and  other  seetions  of  the  New  York 
Metropolitan  are.i.  Displays  are  iiart 
of  a  projected  large-scale  ijromotiuii 
drive  now  in  preparation  for  newsp:i- 
pers  and  other  media.  Billboards  fc;i- 
ture  call  letters  in  solid  white  against 
a  red  background,  the  kilocycle  num- 
bers— "On  Your  Dial  at  93" — a  pen- 
nant streamer  stating  WPAT's  polie.\- 
of  broadcasting  UP  news  every  hall- 
hour,  and  in  black  aud  white  on  a 
separate  panel  is  featured  a  highlight 
program. 

WKY  Album 

TWO  MONTHS  after  the  start  of  the 
Farm  Reporter  program,  conducted  by 
WKY  Oklahoma  City,  the  station  has 
issued  a  "Farm  Reporter  Album" 
which  gives  the  highlights  of  the  pro- 
gram last  Aug.  S  in  the  Skirvin  Tower 
Hotel.  Oklahoma  City  which  initiated 
the  series.  Booklet  is  done  in  offset 
and  features  quotations  from  Grover 
B.  Hill.  Under  Sec.  of  Agriculture ; 
Gov.  Kerr  of  Oklahoma  and  Dr.  Henry 
G.  Bennett,  nresident  of  Oklahoma 
A.  &  M.  College. 


School  Manual 

MORE  than  4,000  teachers'  manuals 
for  classroom  use  in  connection  with 
Science  Is  Fun.  education  series  of 
WFIL  Philadelphia,  have  been  dis- 
tributed by  the  station.  Written  by 
Armand  N.  Spitz,  educational  d'irector 
of  the  Franklin  Institute  and  tech- 
nical advisor  for  the  program  series, 
and  Ruth  Weir  Miller,  member  of  the 
radio  committee  of  the  Philadelphia 
Public  Schools,  the  manual  contains 
suggested  classroom  demonstrations, 
pre-  and  post-broadcast  activities  and 
bibliography. 


Record  Offer 

BING  CROSBY  fans  are  offered  a 
chance  to  win  his  records  by  WO,V 
New  Y'ork.  which  offers  a  gift-order 
each  day  entitling  the  owner  to  select 
the  disc  of  his  choice  from  a  local 
music  shop.  Record  goes  to  listener 
who  writes  the  best  one-sentence  re- 
(luest  for  the  singer's  records.  Contest 
is  conducted  on  Bing  Crosby  Records. 


Things  to  Come 

COLORFUL  brochure  on  "Radio  Tel- 
evision, A  Glimpse  into  the  Future" 
has  been  distributed  by  the  United 
Broadcasting  Co.,  licensee  of  WHK 
Cleveland,  WHKK  Akron  and  WHKC 
Columbus.  Illustrated  in  the  modern 
and  "futuristic"  style,  booklet  offers 
preview  of  postwar  advances  to  be 
expected  in  broadcasting. 


Jimmy  Wallington  plus 
a  galaxy  of  stars  on 

PLEASURE 
PARADE 

see  page  45 


NEW  HOME  of  WBIR  Knoxville, 
purchased  last  June,  has  just 
emerged  from  extensive  remodeling 
and  redecoration  and  is  now  being 
occupied  by  the  staff.  Following 
modern  studio  design  in  every  de- 
tail, the  American  Broadcasting 
Co.  included  in  the  outfitting  Celo- 
tex  acoustically  treated  studios  and 
control  room  and  other  changes. 

Formal  Announcement 

DIAMOND  CRYSTAL  SALT  Co.. 
New  York,  informed  its  wholesalers  and 
chain-store  Iniyers  that  its  NBC  pro- 
gram ^Vhen  n  Girl  Marries  had  been 
renewed  for  another  year  in  a  formal 
engraved  "engagement  announcement", 
by  J.  J.  LeClare,  vice-president  in 
charge  of  sales  and  advertising.  Includ- 
ed with  the  announcement,  mailed  to 
a  trade  list  of  600,  was  a  smaller  card 
reading  "Reception  for  all  your  cus- 
tomers over  NBC  Mondays  and  Fri- 
days, 5  p.m.  EWT;  4  p.m.  CWT.' 
Agency  is  Benton  &  Bowles. 

*  «  * 

WINS-CBS  Ads 

REFERRED  to  as  Milwaukee's  ''col- 
orful" station,  WISN  has  issued  a 
promotion  folder  in  several  bright  col- 
ors calling  attention  to  the  station's 
part  in  the  CBS  fall  promotion  cam- 
paign. Printed  on  glossy  paper  in 
tabloid  style,  folder  contains  reprints 
of  CBS-WINS  advertisements  as  run 
in  local  papers. 

*  *  * 

WSBT  Plane  Service 

WHEN  airline  passengers  glide  into 
South  Bend  airport  on  football  week- 
ends they  are  presented  with  final 
football  scores  of  the  major  college 
games  each  Saturday  evening  through 
the  courtesy  of  WSBT.  Scores  are 
phoned  to  the  airport  and  typed  forms 
are  presented  to  transcontinental 
planes  which  land. 

*  *  * 

KMBC  Folder 

PROMOTION  FOLDER  kssued  by 
KMBC  Kansas  City  calls  attention 
to  the  228.000  lines  of  newspaper 
advertising  and  other  promotion  uti- 
lized in  one  mouth  for  the  CBS  "Big- 
gest Show  in  Town''  activities. 


WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
nique— "reasons  why" 
delivered  as  the  recom- 
mendation of  one  friend 
to  another. 


WIBW  ^'^^f  OP 
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Powerfully  programmed 

^ Basic  NBC  Network 
"^p/usiop  local  shows 


WBAL--5  0,000  Watts 
BASIC  NBC  NETWORK 


One    of    America's    Great    Radio  Station 
Nationally  Represented  by  Edward  Petry  &  Co 


B  A 


I     M  O 
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MORE  THAN  200,000 
PEOPLE  DAILY  READ 
THE  LATEST  NEWS 
FROM  WCKY'S  TRAVEll 

NEWS-O-GRAPH 
OPERATING  16  HOURS 

EVERY  DAY  ON 
FOUNTAIN  SQUARE 
CINCINNATI 


Radio  Won — and  Lost 

THE  ELECTION  is  over  but  the  melody 
lingers  on. 

Now  that  the  epithets  hurled  at  each  other 
by  the  candidates,  employing  the  American 
microphone  as  a  sort  of  vocal  bazooka,  are 
gone  with  the  wind,  it  might  be  enlightening  to 
cast  a  quick  look  over  our  shoulders. 

A  quick  look,  we  say,  for  the  circumstance 
does  not  sustain  a  long  and  lingering  glance. 
In  the  past  weeks,  especially  the  closing  ones, 
of  the  campaign,  American  radio  has  been 
called  upon  to  deliver  into  American  parlors 
a  devil's  brew  of  bitter  invective  lightly  spiced 
with  lyrical  incantations  by  such  astute  poli- 
ticians as  Frank  Sinatra  and  Judy  Garland. 
It  has  been  a  wonderful  party.  Everybody  has 
had  a  fine  time — everybody  but  radio. 

Radio  has  shown  courage  and  enterprise  in 
clearing  schedules  for  political  broadcasts  that 
the  American  voter  might  be  informed.  Radio, 
as  a  consequence,  will  not  be  held  responsible 
by  the  listener  for  the  quality  of  the  fare  to 
which  he  was  exposed,  it  is  trusted. 

If  there  have  been  those  among  us  who 
doubted  the  efficacy  of  radio  as  the  strongest 
element  in  political  campaigns  of  modern  times, 
let  them  now  belay.  We  have  elected  a  Pres- 
ident with  pledges  set  to  music  by  some  of  the 
most  talented  boogie-woogie  libretists  in  the 
business.  We  have  elected  a  President  with 
singing  commercials,  with  jive  and  jabber- 
wocky  and  with  profound  exhortations  on  the 
issues  of  the  day  by  such  thoughtful  statesmen 
as  Orson  Welles  and  Humphrey  Bogart. 

This  does  not  presume  that  the  Democrats 
alone  went  all  out  for  musical  comedy,  or  that 
they  alone  resorted  to  back-alley  fighting  on 
the  air.  The  Republicans  also  cooked  up  some 
fairly  impressive  extravaganzas.  It  does 
appear  that  the  latter,  pursuing  a  custom  of 
12  years'  standing,  thought  of  it  second. 

One  inclines  to  view  such  matters  in  retro- 
spect with  lightness,  but  there  are  serious 
implications  here.  When  a  candidate  says  of 
another  that  "he  lied  us  into  the  war"  and 
when  the  joust  is  parried  by  the  flat  charge 
that  one  among  those  who  ran  is  "an  unmiti- 
gated liar",  broadcasters  should  start  leafing 
through  the  laws  on  libel.  For  it  is  the  broad- 
caster who  is  jointly  culpable,  and  the  firmness 
with  which  he  meets  his  responsibility  now  por- 
tends the  road  radio  campaigning  will  follow 
in  the  days  to  come. 

The  leadership  of  the  broadcasting  profes- 
sion should  weigh  these  matters  with  deadly 
concern,  for  radio  cannot  stand  above  the  level 
of  its  poorest  program.  This  was  not  the  day 
for  a  formula  of  rhythm  and  reason  and  non- 
sense. These  times  deserve  better  than  that. 
They  deserve  dignity  and  thoughtfulness  and 
integrity. 

So  much  in  a  reflective  mood.  We  may  now 
look  ahead.  As  we  do,  radio,  which  four  years 
from  now  must  lend  its  great  voice  to  the 
espousal  of  other  causes  perhaps  in  the  names 
of  other  men,  may  hope  that  it  will  not  again 
need  carry  the  burden  of  such  contraband. 


Clean,  Fresh  Start 

THE  DEMOCRATIC  sweep  of  the  elections 
last  week  leaves  the  regulatory  outlook  for 
radio  relatively  unchanged.  Apparently  there 
will  be  no  shifts  in  Congressional  committee 
chairmanships  important  to  radio.  It  is  to  be 
assumed  that  present  policies  and  philosophies 
on  radio  will  not  be  altered  forthwith. 

But  there  is  a  fundamental  change,  stem- 
ming from  other  causes,  which  will  have  pro- 
found effect  upon  radio's  destinies.  Two  posts 
on  the  FCC — one  the  chairmanship — are  to  be 
filled.  T.  A.  M.  Craven  left  July  1.  Chairman 
Fly's  decision  to  enter  private  law  practice 
Nov.  15  creates  a  second  vacancy. 

Paul  A.  Porter,  Democratic  National  Com- 
mittee publicity  director,  is  most  frequently 
mentioned  for  the  Fly  post.  He  distinguished 
himself  as  OPA  deputy  administrator  and  as 
assistant  director  of  the  Office  of  Economic 
Stabilization  before  he  mounted  political  horse- 
back. He  has  more  than  a  nodding  acquaintance 
with  radio  having  served  for  five  years  as  CBS 
Washington  attorney. 

Other  names  heard  for  the  chairmanship  or 
the  Craven  vacancy  include:  J.  Leonard 
Reinsch,  Democratic  Committee  radio  director, 
and  a  practical  station  operator;  Charles  R. 
Denny,  FCC  general  counsel;  Rosel  H.  Hyde, 
veteran  assistant  general  counsel;  Leighton  H. 
Peebles,  chief  of  the  WPB  Communications  Di- 
vision, who  has  substantial  Government  and 
industry  communications  experience,  and 
Commissioner  E.  K.  Jett,  who  might  be  ele- 
vated to  the  chairmanship. 

A  merit  promotion  from  the  FCC  ranks, 
or  promotion  of  Mr.  Jett,  would  win  general 
approval.  Mr.  Jett  is  an  engineer,  and  there's 
radio's  biggest  engineering  job  ahead,  but  with 
transcendental  policy-moulding  aspects.  Mr. 
Denny's  handling  of  the  intricate  allocations 
hearings  last  month  more  than  lifted  him  ">,o 
Commission  stature.  Mr.  Hyde's  qualifications, 
springing  from  16  years  with  the  radio  regu- 
latory body  with  an  humble  clerkship  begin- 
ning, require  no  elaboration. 

Irrespective  of  the  FCC  status,  the  quest 
for  new  legislation  should  not  be  abated.  That 
legislative  shoe  no  longer  fits;  its  basic  pro- 
visions were  enacted  18  years  ago. 

At  the  last  session,  efforts  to  enact  a  new 
law  proved  abortive.  Perusal  of  the  article 
by  Chairman  Wheeler  (D-Mont.)  of  the  Sen- 
ate Interstate  Commerce  Committee  in  the  cur- 
rent issue  of  The  Progressive,  LaFollette 
weekly,  shows  rather  conclusively  why  the 
effort  failed,  and  why  it  appears  futile  to 
attempt  to  get  rational,  reasoned  legislation 
under  those  auspices  (see  page  18). 

There's  a  right  way  to  approach  new  legis- 
lation. The  House  Select  Committee  has  about 
completed  its  woi-k  of  investigating  the  FCC. 
Its  staff,  headed  by  the  able  and  industrious 
John  J.  Sirica,  has  detected  shortcomings  in 
the  present  law.  Rep.  Lea  (D.-Cal.)  is  chair- 
man of  both  the  Select  Committee  and  the 
the  House  Interstate  Commerce  Committee. 

Why  not  transfer  the  Select  Committee  staff 
to  the  full  Committee,  where  it  can  do  a  con- 
structive and  objective  job  of  drafting  a  new 
law?  Radio  and  communications  are  too  spe- 
cialized and  too  sensitive  to  be  subjected  to 
hit  and  miss  draftsmanship,  done  parttime. 

So  let's  get  off  to  a  clean,  fresh  start  in 
in  the  House,  not  haunted  by  the  ghost  of  the 
White- Wheeler  Bill. 


NATHAN  ALBERT  TUFTS,  JR. 


A YOUNG  MAN'S  game,  radio  has  b 
called,  and   Nathan  Albert  Tufts, 
vice-president  in  charge  of  the  Ho 
wood  radio  department  for  Ruthrauf 
Ryan,  bears  out  truth  of  that  phrase. 

At  32  he  has  sufficient  production,  di 
tion  and  writing  experience  on  network 
sored  programs  to  do  -credit  to  a  yetei 
Born  in  Waltham,  Mass.,  Dec.  5,  1911.  K 
received  his  elementary  education  in  that  ti 
and    Winchester,    Mass.    High    school  y( 
were  spent  at  Mt.  Vernon,  N.  Y.  Matriculal 
at  Colgate  U.  he  held  posts  as  editor  of  the  | 
lege  newspaper,  handbook,  sports  editor  ofB 
newspaper  and  yearbook,  and  contributor  toB 
college  humor  magazine.  In  addition,  he  fl 
director  of  the  college  press  bureau  for 
years.  A  member  of  the  varsity  tennis  te 
he  was  also  assistant  director  of  the  first  in 
collegiate  outboard  regatta  in  spring  of  1 
Dove-tailing  college  and  business  career 
a  senior,  Nate  attended  a  series  of  schedi 
job  placement  conferences  during  Easter  vi 
tion.    At  that  time  he  filed  an  application  i 
J.  Walter  Thompson  Co.  Actually,  choice 
a  career  had  earlier  narrowed  down  to  er 
newspaper  reporting  or  the  advertising  age 
field. 

So,  in  August  1932  when  J.  Walter  Tho 
son  Co.  called  him,  he  snapped  up  the  op 
tunity  of  joining  the  agency's  radio  dep 
ment.  First  assignment  was  writing  spots' 
Shell  Oil  Co.  travel  trips  at  $20  a  week.  F- 
this  he  rapidly  branched  out  into  script  'v 
ing  and  producing.  During  a  two-year  assc* 
tion  with  the  agency  he  handled  produc 
duties  on  the  CBS  Eddie  Dooley  Show 
Shell  Oil  Co.  and  Phil  Harris  program,  v 
on  NBC  for  Northam  Warren  Corp. 

On  June  1,  1934,  Nate  went  with  Ruthrau 
Ryan  as  a  member  of  its  radio  department 
wrote  copy  for  the  Boston  Braves  and  Red 
big  league  baseball  games.  Within  the 
few  years  he  was  at  the  production  heir 
the  NBC  Joe  Cook  program,  sponsored  b; 
F.  Goodrich  Co.;  CBS  Ken  Murray  Show, 
Big  Sister,  CBS  Aunt  Jenny  and  NBC  L' 
Jim's  Question  Bee,  all  sponsored  by  L 
Bros. ;  Mutual  program.  The  Shadow,  spor  ■ 
ed  by  Delaware  &  Lackawanna  &  Wes  ' 
Coal  Co.;  NBC  Milton  Berle's  Stop  M< 
You've  Heard  This  and  NBC  Tommy  R 
sponsored  by  Quaker  Oats  Co.;  CBS  M  | 
Berle  Show,  sponsored  by  Gillette;  Blue  } 
gram,  Ben  Bernie  Show,  sponsored  by  Bi  j 
Seltzer.  i 

Taking  over  the  reins  on  CBS  Joe  Pe 
show  in  the  fall  of  1936,  when  sponsore' 
R.  B.  Davis  Co.  (Coco-Malt),  Nate  trav 

(Continued  on  page  i^) 
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WHAT  MAKES  WMFN 

PROGRAMS  Successful? 


i  When  WMFM  placed  its  first  program  on  the  air  in  1939  as 
(  the  first  FM  station  west  of  the  Allesfhenies,  it  formulated  a 
^  program  policy  that  assured  it  of  success. 

That  policy  was  simply; 

Distinctive,  quality  programs  keyed  to  the  wants  and  needs  of  the 


r,  community  it  is  intended  to  serve. 


By  blending  that  formula  with  the  miracle  of  static-free,  crystal 
clear  FM  reception,  WMFM  has  developed  an  intensely  loyal 
family  of  listeners  that  stays  tuned  to  WMFM. 

Take  advantage  of  WMFM's  programming,  and  valuable  audi- 
ence. Let  us  work  with  you  in  developing  a  prestige-building, 
sales-promoting  radio  plan  for  you. 


WMFM 


1H£  miLioflyiiff  joufiiiflL  fm  siflTioo 


*  Products 
are  made  from 
cotton  than  any 

other  growing  thing 


RESULTS  PRODUCED 
PER  ADVERTISING 
DOLLAR  SPENT 
ON  WHBQ  THAN 
ON  ANY  OTHER 
MEMPHIS  STATION 


Memphis  is  the  World's 
Largest  Hardwood 
Charcoal  Market 


SOUTH'S  24-Hour  Station 


Wouf  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 
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NOTES 


ROGER  W.  CLIPP,  president  of  WFIL 
Philadelphia,  has  returned  to  his  office 
following  recuperation  from  a  major  op- 
eration. 

DICK  KOPF,  sales  manager  of  Paul  Ray- 
mer  Co.  Chicago,  station  representative,  is 
suffering  from  an  unknown  malady  at  St. 
Francis  Hospital,  Evanston. 

STANLEY  YOUNG,  salesman  with  Spot 
Sales,  Chicago,  has  resigned  to  return  to 
New  York. 

LT.  COMDR.  DAVID  TENNANT  BRYAN, 
son  of  JOHN  STEWART  BRYAN,  who 
died  Oct.  16,  has  been  named  president 
and  publisher  of  the  Richmond  News  Leader 
and  Richmond  Times  Dispatch,  succeeding 
his  late  father,  it  was  announced  last  week 
by  Richmond  Newspapers  nc,  which  pub- 
lishes the  two  newspapers.  The  late  Mr. 
Bryan  was  majority  interest  holder  in 
WRNL  Richmond.  Comdr.  Bi-yan  is  on 
active  duty  in  the  Navy  and  JOHN  D. 
WISE,  vice-president  of  the  newspaper  cor- 
poration, will  act  as  president  and  pub- 
lisher until  the  former's  return. 

DONALD  D.  DAVIS,  president  of  WHB 
Kansas  City,  and  MRS.  DAVIS  have  an- 
nounced the  marriage  of  tVieir  daughter, 
PEGGY  to  WILLIAM  EDWARD  BROWN- 
LEE,  U.  S.  Army,  in  Kansas  City,  on 
Oct.  28. 

HAL  AYRES  Jr.  formerly  associated  with 
Continental  Radio  &  Television  Productions. 
Hollywood,  has  joined  Homer  Griffith  Co,, 
station  representatives,  as  account  execu- 
tive. 

HARRY  BRAMAH,  assistant  treasurer  of 
the  Canadian  Broadcasting  Corp.,  Ottawa, 
has  been  appointed  treasurer  succeeding 
HARRY  BALDWIN,  retired.  COL  R.  P. 
LANDRY,  secretary  of  the  Canadian  Broad- 
casting Corp.,  Ottawa  has  been  appointed 
director  of  personnel  and  administrative 
services. 


Davis  to  WELI 

RICHARD  W.  DAVIS  has  been  ap- 
pointed manager  of  WELI  New 
Haven,  it  was  announced  last  week 
by  William  A.  Riple,  vice-president 
of  the  station  which  was  purchased 
recently  from  the  Bulova  interests 
by  H.  C.  Wilder  and  his  associates. 
Mr.  Davis  has  been  general  man- 
ager of  WNBC  Hartford.  At  WELI 
he  succeeds  Dewey  Long,  whose 
resignation  is  effective  Nov.  15. 


ROY  WRIGHT,  former  manager  of  CFAR 
Flin  Flon,  Man.,  has  been  appointed  gen- 
eral manager  of  CKMO  Vancouver. 
KEITH  A.  McKINNON,  engineer  in  charge 
of  transmission  and  development  depart- 
ment of  the  Canadian  Broadcasting  Corp., 
has  resigned  from  the  CBC  to  go  into  pri- 
vate practice  as  a  consulting  radio  en- 
gineer at  Ottawa.  Instx-umental  in  drawing 
up  technical  data  of  the  Havana  Treaty 
for  Canada,  he  has  been  on  loan  from 
the  CBC  since  1940  to  the  National  Re- 
search Council  on  wartime  radio  work. 
JAMES  E.  ANDERSON  sales  executive 
of  WGN  Chicago,  has  resigned  to  join  W. 
Biggie  Levin,  radio  production  organiza- 
tion, Chicago,  in  charge  of  sales  of  package 
shows  and  radio  talent  to  advertising 
agencies.  Prior  to  joining  WGN  he  was 
associated  with  the  Chicago  Tribune,  for 
20  years  the  latter  10  as  head  of 
the  travel  adv.  dept.  In  that  capacity 
he  initiated  what  is  believed  to  have 
been  the  first  direct  tie-up  between  news 
and  radio  advertising.  BEN  BERENTSON, 
WGN  promotion  manager,  will  assume  Mr. 
Anderson's  duties. 

1ST.  LT.  HARLAN  G.  OAKES,  formerly 
with  H.  H.  Wilson  Co.,  Chicago,  station 
representative  has  been  promoted  to  cap- 
tain. He  is  a  squadron  combat  intelligence 
officer  for  a  B-24  Liberator  bomber  group. 
MELVIN  G.  MILLER,  former  procurement 
director  of  radio  officers  for  the  Ninth 
Naval  District  in  Chicago,  has  joined  the 
sales  staff  of  WJJD  Chcago. 
GWILYM  A.  PRICE,  vice-president  of  the 
Westinghouse  Electric  &  Mfg.  Co.,  has 
been  elected  to  the  board  of  trustees  of 
Allegheny  College  for  an  indefinite  term. 


Harry  F.  O'Mealia  Dies; 
Started  WHOM  in  1928 

HARRY  F.  O'MEALIA,  60,  found- 
er, former  president  and  owner 
of  WHOM  Jersey  City,  and  pres- 
ident of  O'Mealia  Outdoor  Adv. 
Co.,  Jersey  City,  died  there  Nov.  4 
after  a  brief  illness. 

The  New  Jersey  Broadcasting 
Corp.  was  founded  by  Mr.  O'Mealia 
in  March,  1928.  Mr.  O'Mealia's 
first  station,  WIBS  operated  part- 
time  on  14.50  kc.  In  1930  he  pur- 
chased WKBO  WBMS  WNJ,  al! 
daytime  stations  operating  on  the 
same  band,  and  combined  them  with 
WIBS  to  form  one  full-time  out- 
let, WHOM,  three  last  call  letters 
being  Mr.  O'Mealia's  initials.  The 
Jersey  City  station  started  opera- 
tions in  February  of  that  year. 

Mr.  O'Mealia  was  active  in  the 
station's  management  until  1934 
when  it  was  leased  for  one  yeai 
to  Clemente  Giglio.  When  Paul  F 
Harron  and  Joseph  Lang  took  ovei 
management  in  June  1936  Mr 
O'Mealia  retained  part  ownership 
and  remained  in  an  inactive  ca- 
pacity as  vice-president  until  Oct 
1,  1942,  when  he  sold  his  ownershij 
to  Mr.  Lang  and  Mr.  Harron. 

Surviving  Mr.  O'Mealia  are  his 
wife,  three  daughters,  a  son,  anc 
two  sisters. 


STEVE  WILLIS,  manager  of  WJNO  Wes 
Palm  Beach,  for  the  third  consecutiv 
term  has  been  elected  director-  of  th 
West  Palm  Beach  Chamber  of  Commerce 

ARTHUR  MYERS,  assistant  chief  OW 
New  York  overseas  radio  program  division 
has  shifted  to  Hollywood  and  in  conjunc 
tion  with  WILLIAM  S.  CUNNINGHAM 
chief  of  OWI  Los  Angeles  overseas  bu 
reau,  is  supervising  production  of  tran 
scribed  programs  the  film  industry  is  pre 
paring  for  1-elease  in  France.  GERALI 
KEAN,  chief  French  producer,  has  alsi 
been  shifted  from  New  York  to  the  Wes 
Coast  to  aid  in  production  of  the  series 
JACK  PRICE,  on  leave  from  WBNS  Co 
lumbus  O.,  has  joined  the  OWI  Lo; 
Angeles  overseas  bureau  as  producer-writer 

JOHN  H.  EICHHORN,  former  newspaper 
man,  is  new  account  executive  at  KIRC 
Seattle.  He  replaces  KING  MITCHELL 
now   with   KTBI  Tacoma. 

GEORGE  JENNINGS,  director  of  the  Chi 
cago  Board  of  Education  Radio  Council 
is  the  father  of  a  girl. 


HOW  the  radio  intelligence  division  o 
the  FCC  operates  in  tracking  dowi 
lawbreakers,  spies  and  saboteurs  wa 
dramatized  Nov.  10  on  Oanghusters 
currently  sponsored  on  the  Blue  b; 
Dr.  Earl  S.  Sloane  Inc.,  New  York 
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on  NBC  Parade  of  Stars 

popularity! 


X 


NBC  America's  No.  1  Network: 

8  out  of  the  top  10 

programs  on  the  air 


No  ot/ier  nefworic  has  more  than  I  of  the  fop  10 


ational .  roadcasting  Jompany 

America's  No.  1  Network 


A  Service  of  Radio 
Corporation  of  America 


KDYL 

STAFF 

WINS 
AGAIN 


★ 

Ned  Serrell 

KDYL  Announcer 

Won  the  1944 

H.  P.  DAVIS 

Memorial 

AWARD 

— for  announcers  with 

sfa- 

tions    on    a  regional 

fre- 

quency. 

* 

TWO  YEARS 
IN  A  ROW 

The  1943  Davis  Award 
was  also  won  by  a  KDYL 
staff  announcer. 

This  national  recognition 
Is  further  evidence  that 
KDYL  advertisers  get  the 
very  best  service. 

A  Staff  Of 
Well  Trained 
Announcers 

Members  of  our  announc- 
ing staff  are  carefully 
chosen  for  voice  qualities 
and  reading  ability.  They 
have  various  back- 
grounds, and  are  a  ver- 
satile group  of  thorough- 
ly trained  men. 

Your  messages  have  every 
advantage  of  good  dic- 
tion, personality  and  sin- 
cerity when  broadcast  to 
the  Utah  market  on  this 
station. 

KDYL 

Salt  Lake  City 
Utah's  NBC  Station 

National 
Representatives: 

John  Blair  &  Co. 


Our  Respects  to 

(Continued  from  page  JfO) 

to  Hollywood  where  that  program 
originated  until  July  1938. 

It  was  following  his  return  to  the 
East  that  Nate  Tufts  was  assigned 
to  NBC's  Vox  Pop.  He  remained 
with  that  series  for  approximately 
three  years.  While  Vox  Pop  was 
not  the  first  radio  series  to  travel, 
it  was  the  first  commercial  pro- 
gram to  originate  from  startling 
locations  such  as  a  Canadian  Army 
camp,  West  Point  and  Annapolis. 

He  was  the  originator  of  mer- 
chandise give-aways  on  that  pro- 
gram. Another  feature,  the  phone 
calls  by  Vox  Poppers  to  their  fa- 
vorite film  celebrities,  he  developed 
to  its  most  popular  network  usage. 
In  those  days,  Vox  Pop  was  a  hec- 
tic, 7-day-a-week  job  with  Nate 
doing  work  now  requiring  three 
men.  He  sifted  prospective  inter- 
viewees, bought  gifts,  set  up  origi- 
nation points  and  arranged  trans- 
portation. In  one  year  the  young 
producer  put  more  than  50,000  fly- 
ing miles  under  his  belt. 

During  his  period  as  producer 
Vox  Pop  made  the  first  Latin  Amer- 
ican trip  of  any  of  the  major 
American  commercial  network 
shows.  Originating  successively  in 
Mexico  City,  San  Juan  and  Ha- 
vanna,  Nate  coped  with  the  addi- 
tional obstacle  of  the  Spanish  lan- 
guage. 

He  was  winding  up  the  Vox  Pop 


producing  assignment  when  his 
executive  break  came.  Don  Stauf- 
fer,  vice-president  in  charge  of  ra- 
dio for  Ruthrauff  &  Ryan,  wanted 
someone  to  build  up  the  agency's 
Hollywood  radio  department  into 
a  big-time  operation.  Quixotically 
Nate  was  helping  Don  Stauffer  in 
that  search  when  it  culminated  in 
his  own  appointment  as  director  of 
the  department  on  July  1,  1942. 
Approximately  one  year  later,  in 
April  1943  Nate  Tufts  was  elected 
a  vice-president  of  the  firm  in 
charge  of  West  Coast  originating 
radio,  his  current  "post. 


Nash  on  Blue 

NASH-KELVINATOR  Corp.,  De- 
troit, on  Dec.  24  starts  a  musical 
variety  program  on  190  Blue  sta- 
tions. Sun.,  4:30-5  p.  m.  Featuring 
the  Andrews  Sisters,  George 
(Gabby)  Hayes,  comedian,  Vic 
Schoen  and  his  orchestra  and  a 
guest  star.  According  to  Donald 
S.  Shaw,  radio  director  of  Geyer, 
Cornell  &  Newell,  New  York,  the 
Andrews  Sisters  were  chosen  partly 
because  of  their  movie  and  record 
releases,  which  can  be  given  a  mer- 
chandising tie-up  by  local  Nash- ' 
Kelvinator  dealers  throughout  the 
country.  New  program  is  part  of 
firm's  preparation  for  reconversion 
to  production  of  Nash  motor  cars 
and  Kelvinator  refrigerators.  Show 
marks  the  return  of  the  firm  to 
a  national  network  program  for  the 
first  time  since  1938  when  the  com- 
pany sponsored  Professor  Quiz  on 
CBS. 


AMERICA 
CARES 
WHAT  MIAMI 
WEARS 

Look  for  this  label.  You'll  find  it  in  the 
nation's  smartest  beachwear,  sportswear 
and  women's  apparel.  It  means  "fashions 
as  bright  and  thrilling  as  Miami's  sun!" 
To  us,  this  label  means  even  more  ...  it 
means  that  another  year  'round  industry 
has  selected  Miami  as  its  home.  The  Miami 
Fashion  Council  of  manufacturers  and 
designers  is  determined  to  make  Miami 
one  of  the  great  fashion  centers  of  the 
world.  Watch  Miami! 


N  SOUTH  FLORIDA  —  WIOD  IS 
THE  STATION  MOST  PEOPLE 
LISTEN  TO  MOST. 


National  Representative; 
GEORGE  P.  HOLLINGBERY  CO. 
Southeast  Representative 
HARRY   E.  CUMMINGS 

5000  WATTS  .  610  K.C 


JIMMY  WALLINGTON,  announcer  on  the 
CBS  Texnco  Star  Theatre  and  on  Form- 
fit  Foundation's  MBS  show  starring 
DICK  BROWN,  left  New  York  last  week 
for  his  home  in  Santa  Monica,  Cal.  having 
relinquished  both  assignments.  He  has  not 
announced  future  plans. 

TODD  BRANSON,  formerly  of  WJW  Cleve- 
land, has  joined  the  announcing  staff  of 
WPEN  Philadelphia. 

MERRILL  MUELLER,  NBC  correspond- 
ent who  has  covered  SHAEF  for  the  Amer- 
ican radio  pool  since  before  D-Day,  has 
received  a  letter  of  commendation  from 
GEN.  EISENHOWER  for  the  reporting  job 
he  has  done  to-date. 

DON  MARTIN,  production  manager  of 
WFIL  Philadelphia,  has  resigned  to  join 
the    Blue   Network,   New  York. 

DAN  PARKER,  formerly  of  WIBG  Phil- 
adelphia, has  joined  the  announcing  staff 
of   WPEN  Philadelphia. 

C.  V.  GODWIN  ,  formerly  of  CJIC  Sault 
Ste.  Marie,  Ont.,  is  now  with  the  para- 
searchers  rescue  division  of  the  Royal 
Canadian  Air  Force,  Edmonton,  as  flying 
officer. 

DOROTHY  HARRIS,  assistant  to  produc- 
tion manager  DON  MARTIN  of  WFIL 
Philadelphia,  and  S/Sgt.  NATHAN  HOR- 
ROW  have  announced  their  engagement. 
The  wedding  is  to  be  early  in  December. 

HARRY  WISMER,  a  member  of  the  Blue 
Network  sports  staff,  has  been  named  the 
outstanding  sports  commentator  of  the 
year  by  Sportinp  News  for  the  second  con- 
secutive time.  The  Sporting  News  tro- 
phy, was  presented  to  him  last  Thursday 
at  a  dinner  at  Toots  Shor's  in  New  York. 

JAMES  FASSETT,  head  of  CBS'  music 
division,  and  LARRY  PUCK,  CBS  talent 
scout,  have  been  added  to  the  staff  of 
CBS  program  supervisors,  in  line  with 
the  network's  program  supervision  plan. 
Mr.  Fassett,  with  CBS  since  1936.  will  be 
in  charge  of  all  serious  music  broadcasts. 
Mr.  Puck,  who  returned  to  CBS  last  year 
after  a  period  with  Music  Corp.  of  Amer- 
ica, will  oversee  all  popular  music  pro- 
grams. 

WILLIAM  E.  MORGAN,  San  Antonio  an- 
nouncer who  joined  WOAI  that  city  a  year 
ago,  has  been  named  assistant  production 
manager  of  the  station.  He  will  assist 
HAROLD  CARR,  WOAI  production  man- 
ager, in  programming  and  planning. 

KATHLEEN  HAZARD  and  NOREEN 
KERR  have  joined  the  continuity  depart- 
ment of  CJOR  Vancouver. 

DEZ  McDERMOTT  and  IAN  ARROL  have 
joined  the  news  staff  of  CKWX  Vancouver. 

EDDIE  WHIKEHART  has  returned  to 
WHLN  Harlan  Ky.,  after  release  from 
the   Army   Signal  Corps. 

CLARA  GRAVES  has  been  appointed  as- 
sistant to  DOROTHY  BROWN,  Blue  west- 
ern division   continuity  acceptance  editor. 

(Continued  on  page  A8) 
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MOST   BRILLIANT   MUSIC/  \ 
SHOW    EVE  R     PAC  KAG  E 
NOW  READY  FOR  SPONSORSHl 


••••  • 
•     «  • 


• 

•  ••• 

•  •  • 

•  • 

•  •  • 

•  •  • 

••••  • 

•  • 

•     •  « 

• 

•      •  •  • 

PACKED  WITH  S.  A. 


■sponsor  apkal 


KAY  LORRAINE,  of  "Hit 
Parade"  fame.  Beauteous 
ballad  singer. 


BOB  kENN&D^Y^^rnantic 
singing  star  from  '^hej  origi- 
nal cast  of  "Oklahon^a!" 

i 


•V  (J* 
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/  // 
''// 

WALLiNGTON,  em- 
cees Pleasure  Parade  in  fast 
and  funny  pace. 

V,\ 

v\ 


s  radio's  grandest  musical  show!  A  galaxy! 
of  Stars  supported  by  the  brilliant  arrange  ! 
ments  of  Irving  Miller  and  his  great  re-} 
cording  orchestra,  emceed  by  Jmimy  Wal- 
lington.  78  thrilling  quarter  hours  transcribec 
and  now  available  for  loc<iiJ  and  regiona 

sponsorship.  x'yy^/^  \ 

Who  in  your  piark6>%ants  to  sponsor  the^ 
biggest  rtiusicaj  show  ever  transcribed?  \ 


THE  MODERNAIRES  and  PAULA  KELLY: 
Top  flight  singers  of  hit  songs.  One  of 
radio's  great  vocal  combinations. 


MEET  THE  MOB:  Kay  Lorraine,  Paula  Kelly 
the  four  Modernaires,  Jimmy  Wallington 
Bob  Kennedy  and  maestro,  Irving  Miller. 


G-E  control  and  monitoring  consoles. 


G-E  transmitter  monitor  control  board. 


G-E  transmitter  (picture  and  sound  units). 


television  broadcast  antenna. 


G-E  S-T  transmitters  to  relay  sig- 
nals from  studio  to  transmitter. 


G-E  television  projector  for  motion  pictures. 


Other  equipment  (not  illustrated):  Trans- 
mitter tubes,  studio  spot  lamps,  heating 
and  air-conditioning  units,  point-to-point 
relay  equipment,  portable  pick-up  units. 
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To  you  —  the  future  television  broadcaster  —  General 
Electric  offers  two  important  services: 

1.  The  complete  television  system — consisting  of 
apparatus  and  accessories  of  coordinated  design — 
to  simplify  the  job  of  setting  up  your  station. 

2.  The  opportunity  to  see  and  study  television  equip- 
ment in  action  at  the  country's  most  powerful  and 
best-equipped  television  station  —  WRGB  in 
Schenectady. 

At  WRGB  you  can  see  the  equipment  required  for  a 
complete  television  station — the  equipment  shown  on 
these  pages.  Here  is  the  world's  most  powerful  television 


transmitter.  Here  you  can  study  the  programming 
methods  used  in  over  600  separate  programs  of  all  types, 
from  Grand  Opera  to  wrestling  matches.  Here  you  can 
see  your  future  television  station  in  action.  Come  to 
Schenectady  ...  we  invite  you  to  see  for  yourself  the 
work  that  is  setting  the  pattern  for  tomorrow's  tele- 
vision broadcasting.  Thursdays  and  Fridays  are  "open- 
house"  days  at  WRGB. 

As  shown  on  these  pages,  General  Electric  can  provide 
all  of  the  components  you  will  need  for  a  complete^  tele- 
vision system  for  your  station.  We  welcome  your  inquiries. 
Write  Electronics  Department,  General  Electric,  Sche- 
nectady, N.  Y. 


GENERAL  S  ELECTRIC 


G-E  visual  relay  receiver-converter. 


G-E  motion-picture  type  studio  microphone  boom. 


G-E  ultra-high-frequency 
four-bay  S-T  antenna. 


G-E  film  pick-up  cameras 


G-E  television  home  receiver 


G-E  water-cooled  mercury-vapor  ceil- 
ing lamp  (operated  by  remote  control). 


forTeleifiston 


5  fc-^"  v?i#; 


Tune  in  General  Electric' s  "The  World  Today"  and  hear 
the  news  from  the  men  who  see  it  happen,  every  evening 
.except  Sunday  at  6:45  E.W.T.  over  CBS  network.  On 
'  Sunday  evening  listen  to  the  G-E  "All  Girl  Orchestra'"  at 
10  E.W.T.  over  NBC. 

THE  G-E   EQUIPMENT  RESERVATION  PLAN  and  the 

'  brochure  "Television  Broadcasting  Post-War"  will  be 
sent  to  anyone  interested  in  television  oroadcasting. 
Write  for  this  information.  Electronics  Department,  General 

'  Electric,  Schenectady,  New  York. 

STUDtO  AND  STATION  EQUIPMENT  •  TRANSMITTERS  •  ANTENNAS 
ELECTRONIC  TUBES  •  RECEIVERS 
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Representeit  ty  NBC  Spot  Sales 

Washington 


MARJORIE  GIE3,  formerly  with  WNAX 
Yankton,  S.  D.  is  now  chief  continuity 
writer    for    WFDF    Flint,  Mich. 

BERTICE  CARTER  KAY,  director  of  wom- 
en's programs  for  KGKO  Dallas,  and  HUGO 
TEMPLETON  SPECK,  news  editor  of 
WFAA-KGKO  Dallas,  were  married  Nov. 
4  in   Fort  Worth. 

PFC.  JAMES  H.  KNOX  USMC.  former 
producer  of  the  Ginny  Simms  program. 
Spotlight  Bimds,  and  the  Marine  Corps  show 
Service  Time  from  Parris  Island,  is  now 
at  USMC  Headquarters,  Washington,  train- 
ing for  an  assignment  as  combat  radio 
correspondent. 

TOM  SAWYER,  former  announcer  of 
WBIG  Greensboro.  N.  C.  now  special  serv- 
ices officer  in  the  Foui-th  Service  Com- 
mand. Atlanta,  has  been  promoted  to  cap- 
tain. 

WENDELL  WILLIAMS  NBC  Hollywood 
continuity  acceptance  manager,  has  been 
appointed  program  manager  of  KPO  San 
Francisco. 

HELEN  DORIOT.  former  writer  with  Mac- 
Donald-Cook  Adv.,  Chicago,  has  joined  the 
public  relations  staff .  of  WJJD  Chicago. 
LARRY  KURTZE,  WBBM  Chicago  pro- 
ducer, is  the  father  of  a  boy. 
JANE  WALBAUM  leaves  the  continuity 
editing  department  of  WBBM  Chicago  to 
.ioin  her  husband  writer-producer  for 
WHAS  Louisville.  PEGGY  HEATON  for- 
merly with  the  music  department,  will 
replace  her. 

RICHARD  BANNIER,  supervisor  of  mu- 
sic rights  at  NBC,  is  joining  the  Blue 
Network  to  take  charge  of  all  music  rights 
clearance,  heretofore  handled  in  conjunction 
with  NBC.  In  a  fui-ther  move  towards  plac- 
ing Blue  musical  operations  on  an  inde- 
pendent basis,  the  netwoik  will  now  main- 
tain its  own  music  libraries  in  New  York 
and  Chicago,  while  in  Hollywood  and 
San  Francisco  it  will  continue  to  share 
libi-ary  facilities  with  NBC. 
JACK  GROGAN  of  the  production  staff 
of  WNEW  New  York  has  been  named 
to  the  newly  created  post  of  production 
manager. 

JACK  HILL,  former  NBC  director  who  has 
moved  from  New  York  to  Hollywood  to 
direct  Jack  Kirkwood's  show,  'Madness  on 
CBS  for  Procter  &  Gamble  Co.,  will  also 
serve  as  West  Coast  representative  for 
Richard  Stark  &  Co.,  New  York  produc- 
tion firm.  Office  headquarters  have  not 
been  selected. 


TO  REFUTE  an  old  Army  saying 
that  if  a  man  is  a  lumberjack  in 
civilian  life,  the  Army  will  assign 
him  to  watch  repairing,  these  men 
were  put  in  the  right  jobs  when 
they  went  GI.  Left  to  right:  Cpl. 
Johnny  Vrotsos,  formerly  with 
KGLO  Mason  City,  la.  and  KDTH 
Dubuque;  Sgt.  Ford  Kennedy, 
former  announcer  at  KSOO  Sioux 
City,  S.D.,  and  WMIN  St.  Paul; 
Sgt.  Marty  Smith,  former  network 
script  writer  known  as  Marvin 
Ryerson.  This  trio  turns  out  news 
over  the  American  Forces  Net- 
work, broadcasting  service  de- 
signed to  entertain  and  infoi'm 
European  invasion  forces.  Fifteen 
newscasts  and  sportscasts  are 
turned  out  by  the  AFN  news  de- 
partment daily  for  GI  consumption. 


CLIFF  REYNOLDS  of  WRR  Dallas  has 
joined  WOAI  San  Antonio  as  announcer. 
TOM  SHANAHAN,  formerly  an  announcer 
with  WEMP  Milwaukee  is  now  an  officer 
candidate  at  the  Infantry  School.  Fort 
Benning.  Ga. 

PVT.  DAVID  LOWE,  former  program  di- 
rector and  news  commentator  of  WNEW 
New  York,  is  now  at  Officer  Candidate 
School. 

GEORGE  GOSSMAN,  announcer,  has  joined 
WINN  Louisville. 


STATION 
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New  CAB  Quarters 

COOPERATIVE  Analysis  of 
Broadcasting  has  moved  into  larger 
quai'ters  at  11  W.  42nd  St.,  New 
York.  Telephone  is  LOngacre 
3-5500.  Move  was  necessitated  by 
expansion  resulting  from  the 
change  in  CAB  regular  interview- 
ing from  33  to  81  cities.  Nev/  types 
of  research  data  released  by  the 
CAB  under  its  new  program  have 
produced  an  increase  in  applica- 
tions for  membership,  the  organi- 
zation reported,  with  the  following 
companies  among  those  accepted  by 
the  CAB  board.  Eversharp  Inc., 
Hall  Bros.,  J.  M.  Korn  &  Co.,  Amer- 
ican Home  Products  Corp.,  Frank- 
lin Bruck  Adv.  Corp. 


RAYMOND  DIETRICH  has  joined  KDB 
Santa  Barbara.  Cal.  as  announcer  and  op- 
erator. 4 

C.  RAYMOND  HUTCHISON,  former  radio 
and  movie  writer,  released  by  the  U.  S. 
Merchant  Marine,  has  succeeded  Sheldon 
W.  Peterson  as  staff  writer  on  WMAQ 
Chicago. 

DEL  WILLIAMS,  released  from  the  Army, 
has  joined  Don  Lee  Broadcasting  System. 
Hollywood  as  announcer.  Also  added  to 
network's  announcing  staff  are  MEL  VICK- 
LAND,  formerly  with  MBS  New  Y^ork,  and 
ROBERT  O'CONNER,  former  announcer 
of  KMPC  Hollywood. 

RAYNOLDS  JOHNSON,  released  from  the 
Coast  Guard  and  former  announcer  of 
KOH  Reno,  has  joined  KGFJ  Los  Angeles. 
PAULINE  SZANE,  for  nine  months  as- 
signed to  WAC  public  relations  office,  Eng- 
land has  joined  Don  Lee  Broadcasting  Sys- 
tem, Hollywood,  publicity  staff,  replacing 
HARIET  CROUSE  who  has  resigned  to 
freelance. 

FREDDIE  RICH,  musical  director  of  NBC 
Abbott  &  Costello  Show,  and  ELIZABETH 
GORDON  of  Hollywood  were  married  in 
Santa  Monica,  Cal.  on  Nov.  1. 
LLOYD  BROWNFIELD,  CBS  western  divi- 
sion publicity  director,  is  in  New  York  for 
conference  with  home  office  executives. 
JEROME  TRAUB,  released  by  the  Army 
Air  Force,  has  joined  KWK  St.  Louis  as 
assistant  news  editor.  RICHARD  LAW- 
RENCE, formerly  with  KDAL  Duluth,  has 
joined  KWK  as  production  manager. 
BILL  SEYMOUR  after  serving  as  lieu- 
tenant (jg)  in  the  Navy,  resumes  duties 
as  night  supervisor  of  the  announcing  staff 
of    WBBM  Chicago. 

LT.  (jg)  BOB  CUNNINGHAM  former  chief 
announcer  of  WBBM  Chicago,  is  now  sta- 
tioned in  Chicago  for  six  weeks'  special 
assignment  at  Navy  Pier. 
RAY  MULLER,  recently  released  from  the 
Army  Air  Corps,  has  resigned  as  manager 
of  WMSL  Decatur,  Ala.,  to  join  WLAC 
Nashville  as  announcer. 

ED  LEWIS,  announcer,  has  rejoined  WAAT 
Newark  after  two  years'  service  in  the 
Merchant  Mai'ines. 

DOROTHY  MICHEL  BUTLER,  assistant 
supervisor  of  commercial  traffic  at  NBC, 
is  now  in  Hollvwood  as  secretary  to 
JENNINGS  PIERCE,  director  and  "man- 
ager. NBC  western  division  and  statiMti 
relations. 

ROGER  F.  SHIVELY  has  joined  WLW  Gin- 
cinnati  merchandising  department  as  field 
representative  in  the  Ft.  Wayne  area. 


Page  48     •     November  13,  1944 


BROADCASTING    •    Broadcast  Advertising 


Little  Elmer  says:  ''There's  no  mystery  to  WGN's 
leadership  in  local  and  national  spot  business 
among  the  major  Chicago  stations,'* 


MUTUAL    BROADCASTING  SYSTEM 


EASTERN  SALES  OFFICE:  220  E.  42nd  Street,  New  York  77,  N.  Y.  •  PAUL  H.  RAYMER  CO.,  Los  Angeles  14,  Col.;  Son  Francisco,  Cal. 
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...ANOTHER  OF  THE 
NATION'S  LEADERS  USING 
THE  BLUE  NETWORK ! 


Housewives  say  "hats  off"  to  P  and 
G,  call  letters  for  quality  over  the 

fl^  nation's  counters.  Hallmark  of  qual- 
,  ity  too,  over  the  BLUE  five  mornings 

\h  a  week  with  "Breakfast  at  Sardi's" 

/'  and  "Glamour  Manor." 


HOW  YOU  CAN 
JOIN  THE  ''BLUE  BOOK" 
^  OF  RADIO  ON 

THE  PACIFIC  COAST  I 


See  us  for  availabilities.  Tell  us  your 
problems.  Ask  us  what  help  you  will 
.  . .  and  let's  plan  ahead  together.  The 
sixteen  Pacific  Blue  Network  Sta- 
tions can  give  you  the  success  it  has 
given  to  hundreds  of  other  adver- 
tisers in  this  rich  market.  Contact 
for  Coast  coverage  may  be  made  in 


I 


NEW  YORK  •  CHICAGO  •  HOLLYWOOD 
■     SAN  FRANCISCO  •  DETROIT  •  PITTSBURGH 


PACIFIC  BLUE  network! 


GENERAL  FOODS  Corps.,  New  York, 
has  appointed  Young  &  Rubicam,  New 
York,  to  handle  advertising  for  Swans 
Down  Corn  Mix  and  Swans  Down  Bran 
Muffin  Mix.  Products  were  introduced  in 
fall  of  1943  in  a  test  spot  radio  campaign 
in  Syracuse  and  Rochester,  and  Peoria,  III. 
Future  media  plans  are  being  formulated. 

LITTLE  &  CO.,  Chicago  (dehydrated  vege- 
table flakes  and  powders),"  has  appointed 
Western  Adv.  Agency,  Chicago,  to  handle 
its  advertising.  Radio  is  said  to  be  con- 
sidered. 

NATIONAL  MARGARINE  Institute.  Chi- 
cago, has  named  Leo  Burnett  Co.,  Chicago 
to  handle  its  advertising.  Radio  is  said 
to  be  considered. 

MID-CONTINENT  AIRLINES,  Kansas 
City,  has  appointed  Goodkind,  Joice  &  Mor- 
gan, Chicago,  to  handle  its  advertising  ef- 
fective Dec.   1.  Radio  is  considered. 

K.  ARAKELIAN  Inc.,  Madera,  Cal.,  which 
last  month  started  promotion  of  Mission 
Bell  wines  on  WJZ  New  York,  last  week 
expanded  the  campaign  to  WMCA  WBYN 
WAIT  WAAS  WCFL,  with  plans  to  in- 
crease the  station  list  further  from  time 
to  time.  Both  spot  announcement  and  par- 
ticipations are  used.  Business  was  placed 
by  Max  Jacobs  Co.,  New  York,  agency 
for  eastern   and  mid-western  advei'tising. 

ILLINOIS-ROCKFORD  Corp.,  Chicago,  has 
appointed  Goldman  &  Gross,  Chicago,  to 
handle  its  advertising. 

SCHOENHOFEN-Edelweiss  Brewing  Co., 
Chicago  (Edelweiss  beer)  was  to  begin 
sponsorship  Nov.  11  of  a  quarter-hour  mu- 
sical program,  Saturday  on  WMAQ  Chi- 
cago. Contract  for  1.3  weeks  was  placed 
through  Olian  Adv.,  Chicago. 

AMERICAN  RUBBER  Co.,  Oakland,  Cal., 
has  placed  its  a.dvertising  account  with 
Conner  Co.,   San  Francisco. 

McMAHAN  FURNITURE  Co.,  Santa  Mon- 
ica, Cal.  (home  furnishings),  adding  to 
its  California  radio  schedule  on  Dec. 
7  starts  weekly  five-minute  news  period 
on  KNX  Hollywood.  Contract  is  for  52 
weeks.  M-C-M  Adv.  Agency,  Santa  Monica, 
has  the  account. 


GATHERED  IN  OMAHA  for  the  inaugural  broadcast  of  Yo\d 
America,  sponsored  by  Union  Pacific  Railroad  on  117  Mutual  stations^ 
were  (1  to  r)  :  Paul  Fry,  manager  of  KBOW  Omaha;  Ralph  Hartsing, 
vice-president  of  Caples  Co.,  Omaha,  agency  for  the  account;  Les  Branch, 
Caples  vice-president;  E.  C.  Schmidt,  assistant  to  the  president  of 
Union  Pacific  in  charge  of  public  relations;  Don  Orth,  Mutual  sales  ex- 
ecutive; Ade  Hult,  MBS  western  sales  manager;  C.  J.  Collins,  Union 
Pacific  general  passenger  traffic  manager. 


SIERRA  CANDY  Co.,  San  Francisco 
(candy),  on  Nov.  12  started  weekly  quar- 
ter-hour transcribed  'Musical  Stveets  on 
KFWB  Hollywood.  Contract  is  for  52 
weeks.  Agency  is  Robert  B.  Young  Adv., 
San  Francisco. 

DR.  JACKSON  FOODS,  Toronto  (break- 
fast cereal),  has  started  transcribed  Ad- 
ventures of  Jimmie  Dale  thrice  weekly  on 
26  Canadian  stations.  Account  was  placed 
by  Harry  E.  Foster  Agencies,  Toronto. 
FALSTAFF  BREWING  Corp.  board  of 
directors'  created  two  additional  vice- 
presidencies  as  part  of  the  company's  post- 
war expansion  plans.  Louis  J.  Walther. 
brewmaster  and  general  superintendent  for 
25  years  will  be  in  charge  of  brewing  proc- 
esses and  labor  control  and  H.  J.  Colton, 
general  sales  manager  since  1939,  has  been 
elected  vice-president  in  charge  of  sales. 
Harvey  BefTa,  first  vice-president,  has  tak- 
en leave  of  absence  from  the  advertising 
department  to  take  charge  of  production 
and  new  construction,  and  Harold  Jessen, 
his  former  assistant,  moves  to  the  post 
of  advertising  manager. 

RAINIER  BREWING  Co.,  San  Francisco 
(beer),  on  Nov.  14  replaces  Club  Good 
Cheer  on  Blue  Pacific  stations,  Tues.  9:30- 
10  pjn.  (PWT),  with  United  Nations 
Forum,  Tues.  9-9:30  p.m.  (PWT).  Series 
will  feature  panel  of  news  experts  dis- 
cussing world  problems  from  four  major 
United  Nations'  point  of  view. '  Buchanan 
&  Co.,  Los  Angeles,  is  agency  handling 
account. 


IN  THE  METROPOLITAN  AREA 
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BALABAN  &  KATZ  Corp.,  Chicago,  on 
Oct.  25  began  a  one-minute  spot  cam« 
paign  on  the  following  Chicago  stations 
for  52  weeks  thru  Schwimmer  &  Scott, 
Chicago:  WMAQ  WENR  WJJD  WAAF 
WCFL     WIND  WAIT. 

GENERAL  DRY  BATTERIES  of  Canada, 
Toronto,  has  started  sportscasts  weekly  on 
23  Canadian  stations.  Account  was  placed 
by  McKim  Adv.,  Toronto. 

ALLEN  ELECTRIC  Co.,  Toronto  (elec- 
trical equipment  distributors),  has  started 
weekly  Chapel  of  the  Air  on  CKEY  Toron- 
to. Account  was  placed  by  Alford  R. 
Poyntz  Adv.,  Toronto. 

RKO  DISTRIBUTING  Corp.  of  Canada 
(RKO  pictures),  has  started  the  Blue  net- 
work show  Hollywood  Star  Time,  Mon, 
thru  Fri.  on  CJBC  Toronto.  Account  is 
placed  direct. 

GIBSON  ART  Co.,  Cincinnati  (Greeting 
cards ) ,  has  appointed  Christiansen  Adv. 
Agency,  Ciiicago,  to  handle  its  account 
Test  operations  in  various  markets  ar< 
being  developed. 

PETER  FOX  BREWING,  Chicago  (Silvei 
Fox  Beer),  will  begin  sponsoring  on  Nov 
13,  half-hour  show  The  Shadow  on  WHBC 
Memphis,  for  13  weeks.  Agency  is  Schwlm' 
mer  &  Scott,  Chicago. 

GEORGE  JOHNSON,  former  contact  matt 
ager  for  William  H.  Rankin  Adv.  Agency 
has  joined  the  radio  division  of  Stewart 
Warner  Corp.,  Chicago. 

BROWN  &  WILLIAMSON  Tobacco  Corp. 
Louisville  (Raleigh  cigarettes),  will  begii 
sponsorship  of  39  one-minute  transcribe 
announcements  for  13  weeks  effective  Nov 
11  on  WMAQ  Chicago.  Agency  is  Russc 
M.   Seeds  Co. 

INGLEWOOD  PARK  CEMETERY  Assn. 
Inglewood,  Cal.,  for  sixth  consecutive  yea 
on  Nov.  14  renews  for  52  weeks  the  weekl; 
half-hour  musical  Melodies  America  Love 
on  KNX  Hollywood.  Now  in  fifteenth  yea 
of  broadcasting,  program  features  Earl 
Towner's  orchestra  with  male  vocal  Quar 
tette  and  guest  soloist.  Adv.  Arts  Agencj 
Los    Angeles,    has    the  account. 

UNITED  ARTISTS  Corp.,  New  York,  ha 
named  Buchanan  &  Co.,  New  York,  to  han 
die  advertising  for  General  Finance  Pic  ^ 
tures  Co.  First  of  seven  films,  "Mr.  Em 
manuel",  will  be  released  in  a  few  month; 
Media  plans  are  being  formulated,  wit 
indications  that  radio  will  be  used  from  tim 
to  time  for  individual  films. 

{Continued  on  Page  52) 
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FJ!^  ^oes  to  scliool* 

,.Jut  m  the  role  of  an  Sdueator! 


FM  has  been  chosen  as  the  ideal  method  for  Trans- 
mitting Educational  Programs.  The  Federal  Communi- 
cations Commission  has  assigned  special  FM  Fre- 
quencies for  the  exclusive  use  of  schools  and  colleges 
of  this  country.  Boards  of  Education  of  large  cities 
have  already  broadcast,  by  Frequency  Modulation, 
regularly  scheduled  educational  programs. 

REL  has  been  the  pioneer  in  FM  Educational  Sta- 
tions, having  furnished  and  equipped  WNYE  (NYC) 
and  WBOE  (Cleveland).  This  added  to  our  back- 
ground of  numerous  successful  installations  of  1  to  50 
KW  Commercial  FM  Stations,  has  ideally  equipped 
us  to  serve  Educational  Groups  interested  in  FM. 


MICHIGAN 
M.  N.  Duffy  &  Co.,  Inc. 
2040  Grand  River  Ave.,  W. 
Detroit,  Mich. 


Sales  Representatives 

MID  WEST 
REL  Equipment  Sales,  Inc. 
612  N.  Michigan  Blvd. 
Chicago,  111. 


PACIFIC  COAST 
N.  B.  Neeley 
5334  Hollywood  Blvd. 
Hollywood,  Cal. 


PIONEER  MANUFACTURERS  OF  FM  TRANSMITTERS  EMPLOYING  ARMSTRONG  PHASE-SHIFT  MODULATION 


RADIO  ENGINEERING  LARS.,  INC. 


WHITEHALL  PHARMACAL  Co.,  New 
York,  a  division  of  American  Home  Prod- 
ucts Corp.,  New  York,  has  appointed  Ruth- 
rauff  &  Ryan,  New  York,  to  handle  a  radio 
piogram,  EUery  Queen,  starting  in  Jan- 
uary. Network  is  still  to  be  selected.  Ap- 
pointment covers  Ellery  Queen  only,  with 
Dancer-Fitzgerald-Sample,  New  York,  con- 
tinuing to  handle  all  other  radio  for  White- 
hall's Kolynos,  Anacin,  Larned  and  Biso- 
dol  companies. 

CALIFORNIA  MISSION  PAK  Co.,  Los 
Angeles  (glazed  fruits),  in  a  four- week 
pre-ho]iday  campaign,  on  Nov.  12  started 
heavy  daily  schedule  of  spot  announce- 
ments and  participation  in  programs  on 
16  Los  Angeles  area  stations.  Allied  Adv. 
Agencies,    Los   Angeles,   has   the  account. 


Radio  Guide  Book 

NAB  has  published  a  guide  book 
for  radio  chairmen  of  women's 
clubs,  Radio  and  Public  Service,  by 
Dorothy  Lewis,  coordinator  of  lis- 
tener activity. 


JOHN  SWALLOW,  West  Coast  radio  di- 
rector of  Kenyon  &  Eckhardt,  is  in  New 
York  conferring  with  W.  B.  Lewis,  agen- 
cy radio  director,  on  Hollywood  operations. 
CLEMENT  W.  COOK  has  been  appointed 
manager  of  the  Montreal  head  office  of 
Canadian  Adv.  Agency.  He  joined  the 
agency    in  1939. 

H.  H.  WEBB,  Toronto,  and  Campbell  L. 
Smart,  Montreal,  have  been  appointed  vice- 
presidents  of  Cockfield  Brown  &  Co.,  with 
head  office  at  Montreal.  Both  are  directors 
and  have  been  with  the  agency  for  over 
20  years. 

ROBERT  F.  KENDALL  and  N.  De  Filippes, 
former  treasurer  and  secretary  respec- 
tively of  Foreign  Adv.  &  Service  Co.,  New 
York,  have  organized  their  own  agency 
in  New  York  to  handle  export  advertising 
throughout  the  world.  Offices  of  Kendall  & 
De  Fillipes  are  at  113  W.  57th  St.  Phone 
is   Circle  6-7426. 


LOCAL 


She's  a  lucky  girl  to  be  bom  in  Central  Cali- 
fornia. Her  father  is  a  farmer  with  an  average 
income  of  $8797  per  year  and  her  husband  is 
probably  in  about  the  same  position.  To  make 
her  happiness  complete,  she  enjoys  the  very 
best  radio  reception  from  the  ^eeUtte. 

The  ^eelifte  Area  covers  41  primary  counties 
in  Central  California  and  Western  Nevada  — 
ranks  in  population  with  Los  Angeles  and 
greatly  exceeds  San  Francisco  in  retail  sales. 

WHAT  IS 

Not  a  regional  network  but  a 
group  of  long-established  key 
stations,  each  the  favorite  in 
its  community  .  .  .  combined* 
on  a  new  basis  for  National 
spot  business. 

*Sce  McCUilcby  'BuUne  rule  lisl- 
'"S        uncJer  Qilifornia  in 
Stiindurd  Rtile  and  Data 


Paul  H. 
RAYMER  CO. 
National 
Representative 


McClatcfiy 
Bnadcasting 
Company 

Sacramento,  California 
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FRANCES  SMITH,  copywriter  formerly 
with  Kenyon  &  Eckhardt,  Chicago  and 
before  that  with  J.  Walter  Thompson  Co., 
Chicago,  on  Nov.  1  rejoined  J-W-T  as  copy- 
writer. 

LUCILE  COOK,  formerly  associated  with 
Eastern  Columbia,  Los  Angeles  (chaiB| 
clothier,  household  furnishings),  has  beer 
appointed  merchandising  director  of  Jaynes 
Harshberger   &   Martin  Adv. 

BAYARD  &  ECCLESTON  Adv.,  new  Lo: ' 
Angeles  agency,  has  been  established  a 
609  S.  Grand  Ave.  Firm  is  headed  b: 
Jere  Bayard  and  J.  W.  Eccleston  Jr.,  boti 
formerly  associated  with  The  Essig  Co. 
local  agency. 

MILDRED  L.  FENTON  has  resigned  fron 
the  radio  department  of  Ted  Bates  Inc.. 
New  York,  to  open  her  own  radio  produci 
tion  firm  at  23   E.  63rd  St.,   New  York 

JAMES  YOUNG  has  resumed  his  duties  a 
head  of  the  creative  copy  department  of  J 
Walter  Thompson  Co.,  New  York,  afte 
spending  six  months  running  his  ranch  i 
Mexico.  He  takes  over  from  Walter  O'Mear 
who  shares  the  post  with  him,  each  takin 
a   yearly   six-month   leave  of  absence. 

LOWELL    H.    STORMONT,    account    ex  I 
ecutive  of  J.  Walter  Thompson  Co.,  Ch 
cago,   has    been    transferred   to   the   Ne^ ! 
York  office  to  handle  Easter  activities  o 
the  Ford  Motor  Co.  account. 

C.  B.  STENNING,  executive  of  Cockfiel 
Brown  &  Co.,  Toronto,  has  returned  t 
the  agency  after  being  on  loan  as  seen 
tary  to  the  Dept.  of  Munitions  &  Supplie 
Production  Board  at  Ottawa  since  Januar 
1942. 

IRWIN  VLADIMIR  &  Co.,  New  York,  i 
in  the  process  of  organizing  a  Chicag 
office,  Irwin  Vladimir  &  Co.  of  lUinoh 
to  service  Midwestern  accounts  for  expoi 
advertising.  To  be  located  at  1  N.  La  Salic  i 
company  will  be  managed  by  Joseph  / 
Jones,  former  assistant  chief  of  the  eJ 
port  advertising  program  for  CIAA. 

NORMAN  J.  PHELPS,  partner  in  Fogart; 
Phelps  Adv.  Agency,  Chicago,  has  resignc 
to  join  RuthraufI  &  Ryan,  Chicago,  £  [ 
account  executive.  Genevive  Munson,  cop  • 
writer,  also  has  transferred  to  Ruthrau  | 
&   Ryan   as   his   assistant.  i 


WILLIAM  S.  BALLINGER,  former  cop 
chief  for  Campbell-Ewald  Co.,  Chicag' 
has  joined  Campbell-Mithun  Adv.,  Chicag' 
as  creative  chief  for  radio  and  display. 

RAPLH  T.  STEWART,  formerly  of  tV 
retail  store  production  department  i 
Sears,  Roebuck  &  Co.,  Chicago,  has  joine 
Western  Adv.  Agency,  Chicago,  as  pri 
duction  manager. 

DR.  ALBERT  BLANKENSHIP,  former  d 
rector  of  market  research  for  N.  W.  Ayi 
&  Son,  Philadelphia,  has  been  appoint* 
research  director  for  National  Analyst 
Ins..  Philadelphia. 

WALTER  JOHNSON,  former  West  Coo 
radio  director  of  Music  Corp.  of  Americ 
Beverly    Hills,    and    now    captain   in  tl 
Marine  aviation   forces,    after   18  montl 
in    the    China-Burma-India    war  theat 
sector,   has   reported  for  reassignment 
San  Diego  following  a  30-day  leave. 
ERNEST  CHARLES,  producer  and  dire 
tor,  has  been  transferred  from  Hollywo' 
to  the  New  York  office  of  Young  &  Rul  ; 
cam.   He   will  produce  the   Celanese  pr 
gram    Great    Moments    in     Music    hea  i 
Wednesday  on  CBS. 

S.  T  SEIDMAN  and  Zan  Diamond  ha  . 
merged  respective  agencies  to  form  Di  j 
mond-Seidman  Co.  .at  475  Fifth  Ave.,  N«  j 
York.    Telephone   is  MUrray   Hill  3-43c  i 

{Continued  on  page  54) 
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d/d  vou-mv  5ay, 
■'Boom  a7A'R/<et 


No  indeed!  The  Savannah  Seaboard  Market  has  long  had 
such  steady,  stable  industries  as  the  world's  largest  kraft 
paper  plant,  one  of  the  nation's  large  sugar  refineries  and 
scores  of  other  permanent,  prosperous  manufacturing  plants. 
These  giant  industries  will  continue  to  pour  millions  of  dol- 
lars of  payroll  money  into  the  pockets  of  Savannah  workers 
each  month,  now,  and  long  after  the  war  is  over. 

Not  that  the  war  hasn't  added  to  our  population  and  wealth! 
Three  shipyards,  25,000  new  workers,  and  six  military 
centers  are  now  part  of  the  vigorous  Savannah  Seaboard 
Market.  Added  emphasis  to  our  contention  that  no  advertiser 
should  neglect  this  thriving  center  of  opportunity. 


LIBERTY       NATIONAL        BANK       BUILDING     •     SAVANNAH,  GEORGIA 


HARBEN  DANIEL  GEO.  P.  HOLLINGBERY  CO. 

General  Manager  ^^^^f(^  National  Representative 


Selling  the  New  Savannah  Seaboard  Market 


Dnrhaiii 


North  Carolina's  third  largest  city. 
City  and  county  are  compact  and 
easily  sold  as  one  unit.  Durham 
County,  1940  U.  S.  Census— 80,244. 


Big  chunk  of  Durham's  $23  million 
industrial  payroll  goes  to  tobacco 
workers.  Durham  makes  25%  of  all 
the  cigarettes  made  in  U.  S.  It's 
truly  the  tobacco. 


Center 


Of  the  world.  And  what  an  inexpen- 
sive market  to  reach.  You  can  domi- 
nate at  250  watt  rates.  Don't  cuss 
the  cigarette  shortage.  Cash  in  by 
scheduling 


Kepresented  by  Howard  H.Wilson  Co. 


MARY  FILLIUS,  copy  writer  of  Grey  Adv., 
New  York,  has  joined  Doherty,  Clifford  & 
Shenfield,    New  York. 

W.  F.  LOCHRIDGE,  Chicago  vice-pres- 
ident of  J.  Walter  Thompson  Co.,  and 
executive  on  Kraft  Cheese  Co.  account, 
and  J.  H.  Piatt,  firm's  advertising  man- 
ager, are  conferring  with  Los  Angeles  and 
San  Francisco  agency  executives  following 
start  of  NBC  Kraft  Music  Hall  fall  sea- 
son. Norman  Blackburn,  executive  in 
charge  of  J.  Walter  Thompson  Co.,  Holly- 
wood office,  has  returned  after  five  weeks 
in  New  York  and  Chicago. 

EDWARD  J.  ROSENWALD  has  joined 
Biow  Co.,  New  York,  as  account  execu- 
tive. He  has  served  for  a  number  of  years 
as  advertising  manager  of  Plough  Inc., 
Memphis,  one  of  the  major  spot  ■  radio  ad- 
vertisers for  drug  and  cosmetic  products, 
and  which  has  purchased  WMPS  Memphis. 

MARIANNE  CASSAR,  formerly  in  the 
research  department  of  the  Pan-American 
Airlines,  has  joined  Doherty,  Clifford  & 
Shenfield,  New  York,  as  supervisor  of 
market  research. 

FRED  R.  SWANSON,  formerly  with 
Maxon  Inc.,  Chicago,  has  joined  Mac- 
Donald-Cook  Co.  and  will  manage  their 
newly  organized  production  department  in 
Chicago.  Jean  Craig,  previously  with  J. 
Walter  Thompson  Co.,  Chicago,  has  joined 
the  agency  as  production  assistant. 


Breweries  Sponsor 

NEW  transcribed  quarter  hour  show 
produced  by  Frederic  W.  Ziv  Co.  avail- 
able for  local  and  regional  sponsor- 
ship. Pleasure  Parade  has  been  sched- 
uled by  the  following  breweries  :  Brew- 
ing Corp.  of  America  (via  Lang,  Fish- 
er &  Stashower)  on  WMRN  Marion. 
O.:  WSTV  Steubenville ;  WMAN 
Mflnsfield;  WBTA  Batavia,  N.  Y. ; 
WHUL  Allegany  ;  WSLB  Ogdenburg  ; 
WKWK  Wheeling;  Griesedieck  Beer 
(via  Ruthrauff  &  Ryan)  KMOX  St. 
Louis:  Progress  Brewing  Co.  (via 
Geo.  Knox  Agency)  KVOO  Tulsa, 
WKY  Oklahoma  City ;  Latrobe  Brew- 
ing Co.  (via  Wiltman  &  Pratt)  WCAE 
Pittsburgh ;  Falls  City  Brewing  Co. 
(via  Anfenger  Advertising  Agency) 
WIRE  Indianapolis. 


Lt.  Miller  Assigned 

LT.  BEN  MILLER,  former  writer- 
producer  with  Young  &  Rubicam, 
New  York,  has  joined  the  Army 
Service  Forces  Group,  Radio 
Branch,  in  the  same  capacity,  han- 
dling production  on  Your  Army 
Service  Forces,  Service  to  the 
Front,  and  assisting  on  ASF  ma- 
terial for  the  Army  Hour.  He  will 
also  assist  Maj.  Andre  Baruch, 
head  of  the  ASF  placement  section. 
Lt.  Miller  enlisted  in  1942  as  a  pri- 
vate and  in  1943  was  sent  to  Officer 
Candidate  School.  After  he  received 
his  commission  as  lieutenant  he 
was  sent  to  the  Quartermaster 
School  at  Camp  Lee,  as  orientation 
officer  until  he  was  requested  for 
his  present  assignment  at  the  War 
Dept. 


Marines  Fete 

IN  CELEBRATION  of  the  169th 
anniversary  of  the  founding  of  the 
U.  S.  Marine  Corps,  NBC  on  Nov. 
10  broadcast  a  special  program  of 
Admr.  Chester  W.  Nimitz  paying 
tribute  to  Marines  in  the  Pacific 
war.  Admr.  Nimitz  broadcast  from 
headquarters.  Pearl  Harbor.  He  was 
followed  on  the  air  by  Maj.  Gen. 
Henry  L.  Larson,  USMC,  speaking 
from  "Guam.  On  the  No.  9  March 
of  Time,  ^eard  in  the  Pacific  on  the 
10th,  Marine  Commandant  Gen. 
Archibald  Vandegrift  spoke  to 
Marines  at  home  and  overseas  in 
honor  of  the  anniversary.  The  mes- 
sage was  beamed  to  service  units 
in  the  Central,  South  and  South- 
west Pacific  and  the  Philippines 
through  shortwave  facilities  of  the 
Armed  Forces  Radio  Service. 


SECOND  anniversary  party,  in 
studios  of  WIOD  Miami,  of  the 
sponsorship  of  The  Crusader  Kids 
on  WIOD  by  Knight  Bros.  Paper 
Co.,  Miami  featured  a  big  cake, 
enjoyed  by  100  guests.  Center  of 
attention  was  John  L.  Woods 
(seated)  vice-president  and  gen- 
eral manager  of  Knight  Bros.,  and 
James  M.  LeGate,  WIOD  manager. 


IN  FOREIGN  TONGUE  i 

World  Series  Re-created  I 
 In  French  and  Spanish  ■ 

PLAY-BY-PLAY  accounts  of  the 
1944  World  Series,  sponsored  by  the 
Gillette  Safety  Razor  Co.,  reached 
French-speaking  Canadians  and 
Spanish-speaking  Cubans  in  their 
own  languages  by  means  of  a  re- 
creation broadcast  which  had  all 
the  reality  of  an  original. 

Using  a  studio  microphone  at 
CBC  Montreal,  Roger  Baulu 
French  network  announcer,  broad- 
cast the  description  of  the  game 
supplied  to  him  in  French  by  Char- 
lie Mayer,  sports  editor  of  Le  Petii 
Journal,  speaking  from  anothei 
room.  Mayer  received  the  story  ir 
English  direct  from  Sportsman's 
Park  in  St.  Louis  and  immediatelj 
translated  it  into  Fi'ench  before 
passing  it  on  to  Baulu.  Sitting  next 
to  Baulu  and  wearing  earphone; 
was  Jeff  Davis  of  the  CBC  English- 
speaking  staff,  who  by  means  oJ 
score  cards  and  specially  preparec 
charts  of  the  baseball  diamond  gave 
the  announcer  a  constant,  diagra 
matic  picture  of  the  scene.  A  sounc 
effects  man,  also  listening  by  ear- 
phone, dubbed  in  the  sound  effects 
Rene  Canizares,  of  Havana,  broad  j 
cast  the  game  .via  shortwave  t(3 
Cuba.  1 


5000  WATTS  •  DAY  AND  NIGHT 


Rapretanled  NationaUy  by  HEADLEY-REED  C(  - 


3  Is  The  Winning  Combination! 

Buying  spots  in  Hartford?  Get  WDRC's  winning 
combination  of  coverage,  programs  and  rate! 
Connect  in  Connecticut  by  using  WDRC! 


BASIC  CBS 

Connecticut's 

Pioneer 
Broadcaster 
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OR  ALABAMA 


•  •  • 


. . .  edited  for  Alabama 
by  Alabama's  only  radio  news  editor 


It's  natural  for  Alabama  listeners  to  expect  —  and  get  —  from  Alabama's 
oldest,  best-established  station  the  most  complete  news  service  on  their 
dials.  For  WAPI,  with  the  only  radio  news  editor  in  the  state,  provides  a 
coverage  of  local,  rural,  national  and  war  news  unequalled  by  any  other 
station  serving  this  important  industrial  and  agricultural  region  of  the  South. 

John  McCune— 14  years  a  reporter  and  editor,  former  correspondent  for 
"Time"  and  "Life"— is  the  mainspring  of  WAPI's  news  staff.  Listeners  find 
that  McCune,  through  his  skillful  editing  of  latest  dispatches  from  United 
Press  wires,  knows  exactly  how  they  like  their  news  prepared  and  broadcast. 

WAPI's  own  extensive  news  activities  (including  special  programs  for 
women,  sports  fans  and  rural  listeners)  are  supplemented  by  the  alert  network 
news  coverage  of  the  Columbia  Broadcasting  System.  The  full  facilities  of 
CBS  World  News,  with  its  CBS  correspondents  around  the  globe,  keep  WAPI 
audiences  constantly  informed  of  every  late  development. 

News  coverage  is  only  one  of  the  many  ways  that  the  "Voice  of  Alabama" 
has  built  its  enviable  reputation  as  the  radio  station  of  Birmingham.  Twenty- 
two  years  of  serving  Alabamians  with  information,  entertainment,  education, 
public  service  and  unceasing  friendliness  have  enlarged  that  reputation  to 
strong  and  profitable  dimensions. 

If  you  have  a  sales  message  for 
the  people  down  our  way,  WA.PI 
can  tell  it  most  effectively.  To  learn  M ^|| 


THE  auiinadd.  of 
BROADCASTING 


I  

STATION  ACCOUNTS 

sp — studio  programs 
ne — news  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KTSA  San  Antonio 

Dr.  L.  D.  LeGear  Medicine  Co.,  St.  Louis, 
3  sp  weekly,  26  weeks,  thru  Simmonds 
I;     &  Simmonds,  Chicago. 

National  Oats  Co.,  Cedai-  Rapids  (oats),  5 
3  ta  weekly,  thru  L.  W.  Ramsey  Adv., 
•I      Davenport,  la. 

.?  Bendix    Home    Appliances,    South  Bend 
(home  laundry),  6  ta  weekly,  thru  Ruth- 
rauff  &  Ryan,  Chicago. 
American  Poultry  Journal,  Chicago,  3  sp 
weekly,  52  weeks,  thru  Simmonds  &  Sim- 
monds, Chicago. 
Ex-Lax  Inc.,  Brooklyn,  3  ta  weekly,  thru 
Joseph  Katz  Co.,  N.  Y. 
5.  Hylo  Co.,  Houston,  sp  weekly,  52  weeks, 
■r;     thru  Franke-Wilkinson-Schiwetz,  Houston. 
'"  Carter   Products   Inc.,   New   York  (Arrid 
deoderant),  4  ta  weekly,  thru  Small  & 
Seiflfer,  N.  Y. 
Marlin  Firearms  Co.,  New  York  (Marlin 
Blades),  ta  weekly,  thru  Craven  &  Hed- 
rick  Adv.,  N.  Y. 
Sterling  Drug  Co.,   Monticeilo    (Dr.  Cald- 
well's Laxative),  5  ta  weekly,  thru  Sher- 
man &  Marquette,  Chicago. 

KYW  Philadelphia 

Arvey  Corp.,  Chicago  (R-V  Lite),  3  t 
K.  weekly,  thru  First  United  Broadcasters, 
aii  Chicago. 

|i  Bell  Telephone  Co.  of  Philadelphia,  Phil- 
X'  adelphia,  7  ta  weekly,  13  weeks,  thru 
i      Gray  &  Rogers,  Philadelphia. 

Conformal  Footwear  Division   of  Interna- 
r      tional  Shoe  Co.,  St.  Louis,  sa  weekly,  26 
weeks,  thru  Guilford  Adv.,  St.  Louis. 
B-C  Remedy  Co.,  Durham,  N.  C.  (Head- 
'■      ache  Powder),  6  sa  weekly,  52  weeks  thru 
Harvery-Massengale,  Durham,  N.  C. 
Procter  &  Gamble  Co.,  Cincinnati  (Duz), 

26  weeks,  thru  Compton  Adv.,  N.  Y. 
American   Home  Products,  Chicago  (Cold 
^      Tablets    &   Kolynos    Toothpaste),    6  sp 
weekly,  13  weeks,  thru  Dancer-Fitzgerald- 
I       Sample,  Chicago. 

WHN  New  York 

fJohn    Eichler    Brewing    Co.,    New  York 
(beer),  2-4  sp  weekly,  thru  Geare-Mar- 
»      ston,  N.  y. 

Gillette  Safety  Razor  Corp.,  Boston 
(blades),  sp  weekly,  52  weeks,  thru 
Maxon   Inc.,   N.  Y. 


WHO  Des  Moines 

Casite  Corp.,  Hastings,  Mich.  (Casite),  3 
ta  weekly,  thru  Keeling  &  Co.,  Indianap- 
olis. 

Gospel  Broadcasting  Corp.,  Los  Angeles,  f 
weekly,  52  weeks,  thru  R.  H.  Alber  & 
Co.,  Los  Angeles. 

Consolidated  Products,  DanviUe,  111.  (Semi- 
solid "E"  Emulsion),  3  sp  weekly,  52 
weeks,  thru  Bert  S.  Gittins  Adv.,  Mil- 
waukee. 

Cargili    Inc.,    Minneapolis    (feeds),    3  sa 

weekly,  52  weeks,  thru  Olmstead  &  Foley, 

Minneapolis. 
Oyster  Shell  Products  Co.,  New  York,  2  ta 

weekly,  thru  Cecil  &  Presbrey,  N.  Y. 
Schulze  &  Burch  Biscuit  Co.,  Chicago  (  S  & 

B  crackers),  2  sp  weekly,  52  weeks,  thru 

McJuiikm  Adv.  Co.,  Chicago. 
Vio  Bin  Corp.,  Monticeilo  (Rex  Oil),  3  sa 

weekly,  thru  Rogers  &  Smith,  Chicago. 
SchoU  Ivifg.  Co.,  Cnicago  (Zino  Pads,  foot 

powder),   6  ta   weeKJy,   26   weeks,  thru 

Donahue  &  Coe,   N.  Y. 

CKEY  Toronto 

Standard  Fules  &  Milnes  Coal  Co.,  Toronto, 

3  ne  daily,  thru  Frontenac  Broadcasting 

Co.,  Toronto. 
Parker's     Dye     Works,     Toronto  (chain 

stores ) ,  6  f  weekly,  thru  Walsh  Adv.  Co., 

'loroiito. 

Canadian  Silk  Products  Co.,  Montreal  (silk 
hosiery),  3  to  weekly,  thru  Ronalds  Adv. 
Agency,  Montreal. 

Lantigen  Laboratories,  Toronto  (proprie- 
tary), 110  ta,  thru  Harry  E.  Foster  Agen- 
cies, roronto. 

Christie  Cleaners,  Toronto  (dry-cleaning), 
156  sa,  thru  Frontenac  Broadcasting  Co., 
Toronto. 

W.  K.  Buckley  Ltd.  (cough  syrup),  26  t, 
thru  Walsh  Adv.  Co.,  Toronto. 

WABC  New  York 

Arnold  &  Aborn,  New  York  (Colombia 
Mara  &  Mocha  Coffee),  2  so  weekly,  thru 
Samuel  C.  Croot  Co.,  N.Y. 

Bendix  Home  Appliances  Inc.,  South  Bend, 
Ind.  (appliances),  5  sa,  thru  Ruthrauff  & 
Ryan,  Chicago. 

D'Arrigo  Bros.  Co.,  Boston  (Andy  Boy 
Broccoli  &  Celery) ,  2  ta  weekly,  thru 
Chambers  &  Wiswell,  Boston. 

Monticeilo  Drug  Co.,  Jacksonville  (666 
preparation),  3  so  weekly,  direct. 

Quaker  Oats  Co.,  Chicago  (Aunt  Jemima 
Pancake  Flour) .  6  so  weekly,  thru  Sher- 
man K.  Ellis  &  Co.,  N.  Y. 

WMAQ  Chicago 

Maryland  Pharmaceutical  Co.,  Baltimore, 
11  so  weekly,  26  weeks,  thru  Joseph 
Katz  Agency,  N.  Y. 

Westmghouse  Electric  &  Manufacturing  Co., 
PittsDurgh  (lamp  bulbs),  7  so  weekly, 
13  weeks,  thru  Fuller  &  Smith  &  Ross, 
N.  Y. 


WJZ  New  York 

K.  Arakelian  Inc.,  Long  Island  City 
(Mission  Bell  Wine),  6  ta  weekly,  52 
weeks,  thru  M.  J.  Jacobs  Adv.,  N.  Y. 

I.  J.  Fox,  New  York  (furs),  2  ta  weekly, 
13  weeks,  thru  Diener  &  Dorskind,  N.  Y. 

Innersight  Lenses,  New  York  (contact 
lenses),  2  sa  weekly,  13  weeks,  thru  Stern- 
field-Godley,    N.  Y. 

N.  Y.  Journal-American,  N.  Y.,  21  so 
weekly,  thru  Feigenbaum  Adv.,  Philadel- 
phia. 

N.  Y.  Telephone  Co.,  New  York  (institu- 
tional), 5  sa  weekly,  13  weeks,  thru 
BBDO,  N.  Y. 

Paramount  Pictures,  New  York,  weekly 
ta-sa,  52  weeks,  thru  Buchanan  &  Co., 
N.  Y. 

S.  A.  Schonbrunn  Co.,  New  York  (Savarin 

Coffee),  5  ta  weekly,  52  weeks,  thru  Roy 

S.    Durstine,    N.  Y. 
Marlin  Firearms  Co.,  New  Haven,  Conn. 

(Marlin  razor  blades),  3  so  weekly,  thru 

(jraven  &  Hedrick,  N.  Y. 
Omega  Chemical  Co.,  Jersey  City,  N.  J. 

(Omega  Oil),  2  so  weekly,  26  weeks,  thru 

Cecil    &    Presbrey,    N.  Y. 
Raytheon  Mfg.  Co.,  Newton,  Mass.  (tubes), 

15  so  weekly,  thru  Hirshon-Garfield,  N.  Y. 
United   Drug   Co.,    Boston,   Mass.  (Rexall 

Ic  sales),  4  (,  thru  N.  W.  Ayer  &  Son, 

N.  Y. 

Esquire  Inc.,  Chicago  (November  Coronet) , 
9  «a-sa,  thru  Schwimmer  &  Scott,  Chi- 
cago. 

KQW  San  Francisco 

Sunlite  Bakery,  San  Jose,  Cal.   (bread),  5 

sp  weekly,  52  weeks,  thru  W.  E.  Long 

Co.,   N.  Y. 
Kahn's.  Oakland,  Cal.    (dept.  store),  2  sa 

weekly,  thru  Emil  Reinhardt  Adv.  Agency 

Oakland. 

0-Cedar  Corp.,   Chicago    (0-Cedar),  8  so 

weekly,    13   weeks,   thru  Aubrey,  Moore 

&  Wallace,  Chicago. 
Scudder  Food  Products  (potato  chips),  2  so 

weekly,  52  weeks,  thru  Davis  &  Beaven, 

Los  Angeles. 
Beechnut  Packing  Co.,  New  York  (gum), 

so  weekly,  13  weeks,  thru  Newell-Emmett 

Co.,  N.  Y. 
Sky    Ranch,    Reno,    Nev.    (resort),    5  sa 

weekly,  direct. 
Sierra  Candy  Co.,  San  Francisco  (candy), 

weekly,  52  weeks,  thru  Robt.  B.  Young 

Adv.   Agency,  San  Francisco. 
Wiico  Corp.,  Los  Angeles   (Clearex),  4  so 

weekly,  thru  Robinson  Adv.  Agency,  Los 

Angeles. 

Parrott  &  Co.,  San  Francisco  (Simi  wine), 
3  so  weekly,  52  weeks,  thru  Blum's 
Adv.  Agency,  San  Francisco. 

KHJ  Hollywood 

Carter  Products,  New  York  (Arrid),  6  ta 
weekly,  52  weeks,  thru  Small  &  Seiffer, 
N.  Y. 


GE  News  Program 
On    College  Net 

Option  Plan  Permits  Program 
Expansion  on  New  Outlets 

GENERAL  ELECTRIC  Co.,  Sche- 
nectady, has  bought  time  on  14 
college  FM  stations  affiliated  with 
the  Intercollegiate  Broadcasting 
System  under  IBS'  postwar  option 
plan  which  enables  advertisers  to 
take  on  option  on  the  same  times 
and  programs  on  all  new  member 
stations  as  they  become  available. 
According  to  Louis  M.  Bloch  Jr., 
IBS  business  manager,  nearly  all 
major  colleges,  have  indicated  their 
interest  in  constructing  stations  as 
soon  as  equipment  is  available. 

G-E's  contract,  placed  direct, 
calls  for  a  five-minute  daily  Campus 
Neivs  period,  five-times  weekly  on 
stations,  at  Harvard,  Yale,  Cornell, 
Alabama,  Columbia,  Brown,  Wil- 
liams, Wesleyan,  Haverford,  Bryn 
Mawi-,  Union,  Stephens,  Radcliffe. 

Cosmetic  Buyer 

Another  advertiser  to  buy  time 
under  the  option  plan,  Helena  Ru- 
benstein.  New  York  (beauty  prep- 
arations), has  contracted  for  min- 
ute spots  10  times  weekly  on  all 
available  women's  college  and  co- 
educational college  stations,  total- 
ing seven  outlets  in  all.  Business 
placed  through  Advertising  House, 
New  York. 

Originally  financed  by  under- 
graduates, IBS  reports  that  the  op- 
eration of  the  individual  stations 
now  totaling  22  and  of  the  national 
office  in  New  York  is  now  main- 
tained entirely  by  advertising  rev- 
enue. Station  personnel  is  divided 
into  technical,  program  and  busi- 
ness departments  with  approxi- 
mately 2,500  engaged  in  operations. 


Paid  Spots  on  75  Slated 
By  HiUman  Periodicals 

HILLMAN  PERIODICALS  Inc., 
New  York,  on  Nov.  15  starts  for 
the  first  time  a  regular  spot  cam- 
paign for  Pageant,  new  pocket  size 
magazine.  Publishing  house  has 
been  active  in  radio  for  the  past 
several  years  only  through  special 
promotional  tie-in  arrangements 
with  network  or  station  to  carry 
its  story  material  free,  the  pro- 
gram's title  usually  containing  the 
name  of  the  publication. 

Spot  schedule  for  Pageant  will 
be  carried  on  two  or  more  stations 
in  each  of  25  major  markets,  with 
ads  in  64  newspapers  running  in 
the  same  areas.  Radio  drive  runs 
for  two  weeks  after  the  magazine 
has  gone  on  sale,  and  for  two  weeks 
of  each  month  thereafter.  Final 
station  list  is  expected  to  run  up 
to  about  75  stations  and  advertiser 
is  buying  only  after  5:30  p.  m. 
with  aim  of  reaching  listeners  of 
pM  ages.  Business  is  placed  through 
Erwin,  Wasey  &  Co.,  New  York, 
appointed  as  Hillman  agency  last 
summer. 


WSPD  Toledo  is  again  airing  the 
weekly  Town  Hall  lecture  series. 
Guests  to  date  include  Ethel  Barry- 
more  Colt  and  the  writer  and  critic, 
Norman  Cousins. 


TrSetceoL  likes  the 


SPOKANE 


Northwest  Broadcasters 


1 

HELENA 


PORTLAND^ 


(BUTTE  ( 


Ice 

4 


Wythe  Walker  Eastern  Sales  Manager 
KFPY  Spokane,  Washington 

Z  Bar  Net  Butte,  Montana 

KXL  Portland,  Oregon 

Eastern    Representatives— The  Walker 
Company.  West  Coast  Representative— 
The    Pacific    Northwest  Broadcasters. 
Phone    Los   Angeles— Webster  6161 
Son  Prrin'-ic/>o— Eybrook  0540 
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Day  Foster  of  KGW  staff  goes  over 
"Schools  at  War"  script  with  two  high 
school  stars.  Center  —  Producers  Don 
Green,  Mel  Bailey,  Gordon  Bambrick  and 
Engineer  Earl  Peterson  feeding  a  school 
broadcast  to  KBPS ; below — Larry  Smith, 
NBC  news  expert,  talks  to  Franklin  High 
students  on  KGW  sponsored  visit. 


WiLLARD  B.SPALDING 

SUPERINTENDENT  PORTLAND  SCHOOLS 

SAYS.  ,  ."Radio  has  provided  us  with  a 
means  of  communication,  immediate  and 
universal.  The  scope  of  its  influence  has 
recommended  its  use  in  the  schools.  Every 
day  at  11:15,  a  program  prepared  and 
produced  by  the  KGW  staff  is  broadcast 
to  the  schoolrooms  over  KBPS,  official 
school  radio  station,  highlighting  his- 
tory, science  and  so  on.  And  the  KGW 
program  'Schools  at  War'  produced 
at  the  schools  with  supplemental  talent 
from  the  boys  and  girls  themselves,  has 
been  a  real  aid  towards  the  bond  buying 
record  established  by  Portland  students." 


PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &    CO.  INC 


i  S  R  O  A  P  C  AS  TING    •    Broadcast  Advertising 


November  13,  1944    •    Page  57 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000    Jewish    speaking  persons 
1,523,000    Italian    speaking  persons 
1,235,000    German   speaking  persons 
660,000    Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 
the  translation  of  your  copy. 


:000  WATTS  DIRECTIONAL  OVER  NEW  YORK  ! 
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Blue  Conducts  Experiments  to  Raise 
Quality  of  Public  Service  Programs 


TAKING  a  positive  attitude  toward 
public  service  programs,  the  Blue 
Network  is  experimenting  viath  new 
forms  of  presentation  intended  to 
enliven  them. 

Explaining  the  action,  Chester  J. 
LaRoche,  vice-chairman  of  the  net- 
work's board,  said,  "We  believe  that 
public  service  programs  can  be  pro- 
duced and  presented  with  the  same 
high  skill  of  public  appeal  that 
heretofore  has  characterized  gen- 
erally programs  of  a  dramatized 
and  variety  nature";  secondly,  we 
believe  that  these  informational 
programs  should  be  presented  at  a 
time  when  most  people  are  able 
to  listen  to  them  and  not,  as  has 


too  frequently  been  the  case,  rele- 
gated to  obscure  periods  in  the 
broadcast  schedule." 

First  major  step  towards  this 
was  the  New  York  Herald  Tribune 
Forum  last  month.  The  Blue,  in 
cooperation  with  its  advertisers  and 
affiliates,  cancelled  an  hour  of  com- 
mercial programs  on  each  of  the 
Forum's  three  evenings,  but  not 
just  to  pick  up  whatever  speakers 
happened  to  be  on.  Adrian  Samish, 
national  production  manager,  with 
the  cooperation  of  Mrs.  Ogden  Reid. 
vice-president  of  the  Herald  Trib- 
une and  originator  of  the  forums, 
arranged  to  coincide  the  most  in- 
teresting parts  of  the  meeting  with 


South  Bend  Is  Clear 


across  Lake  Michigan 

(and  then  some) 

from  Cliicago 


You  can  dominate  the  South  Bend  area  only  by  using  WSBT  and  in 
no  other  way. 

The  latest  Hooper  rating  proves  this  fact.  It  shows  that  nearly 
half  of  all  the  radio  listeners  —  morning,  noon  and  night  —  in  South 
Bend  use  WSBT.  In  addition  to  South  Bend,  WSBT  goes  into  27 
Indiana  and  Michigan  counties,  with  33  towns  of  more  than  2,500 
people,  having  a  total  of  243,000  radio  homes.  Remember,  this  great 
audience  can  be  adequately  reached  only  by  using  WSBT. 

An  affiliate  of  the  Columbia  Network,  WSBT  is  a  pioneer  station 
22  years  old — and  its  FM  station  has  already  been  operating  a  year 
and  a  half.  WSBT  is  a  1,000  watt  station  at  960. 


PAUL  H.  RAYMER  CO. 
National  Representatives 


M 

1 

SOUTH 

BEND 

the  broadcast  and  to  present  them. 

Each  broadcast  opened  with  an 
introduction  by  John  B.  Kennedy, 
Blue  commentator,  discussing  the 
program  to  come,  its  meaning  and 
its  importance.  At  the  conclusion 
of  the  period,  he  digested  and  sum- 
marized the  speeches  delivered  and 
the  points  made.  The  broadcast  was 
as  much  a  radio  program  as  any 
commercial  show,  with  the  listener 
given  the  feeling  that  it  was  put 
on  for  his  benefit  and  not  that  he 
was  merely  eavesdropping  at  some- 
one else's  party. 

"Because  of  this  new  treatment," 
said  Mr.  LaRoche,  "we  consider 
the  entire  program  series  was  a 
test  to  determine  whether  or  not 
the  Blue's  policy  was  correct.  The 
reactions  from  our  stations,  from 
government  officials,  from  the  gen- 
eral public  and  from  important 
civic  organizations  is  evidence  that 
there  is  a  need  for  this  new  treat- 
ment of  public  service  features." 


CIO  'NEWS'  HINTS 
UNION  OWNED  RADIO 

DESPITE  assertions  by  Sidney 
Hillman,  chairman  of  the  CIO 
Political  Action  Committee,  that  the 
CIO-PAC  had  no  plans  to  enter 
broadcasting  through  the  FM  field 
[Broadcasting,  Nov.  6],  the  Nov.  6 
issue  of  the  CIO  News  calls  upon 
its  unions  to  get  into  radio  in  an 
article  captioned  "The  Mike's 
Yours  for  the  Asking!  What's  Your 
Union  Done  About  It?" 

An  FCC  report  discloses,  the 
News  said,  that  "most  of  the  big 
shots  who  control  the  currently  pop- 
ular form  of  AM  broadcasting  are 
jumping  with  both  feet  into  the 
FM  field."  The  article  pointed  up 
television  and  facsimile  expansions 
as  proposed  during  the  FCC  allo- 
cation hearings  and  commented: 
"The  opportunities  pictured  by  the 
industry  are  available  to  all.  Labor 
unions  and  other  progressive  or- 
ganizations can  get  into  the  field. 
And  if  they  want  a  break  in  broad- 
casting, they'll  have  to  make  it  foi 
themselves." 

Speaking  a  fortnight  ago  before 
the  National  Press  Club  in  Wash- 
ington, Mr.  Hillman  had  assertec 
that  the  CIO-PAC  had  no  "pro- 
gram" to  go  into  radio,  although 
he  added  that  on  the  basis  of  tht 
"misinfonnation"  on  the  air,  "some- 
thing ought  to  be  done." 


BROADCASTING 


Abdul  Khabul  and 
the  Bulbuls 


In  the  city  of  Bagdad-on-the-Cuyahoga,  which  is  called 
Cleveland,  there  lived  one  Abdul,  a  vendor  of  talking 
and  singing  birds.  Day  long,  his  shop  was  a-twitter  with 
the  voices  of  talking  mynas  and  sweet-singing  bulbuls. 
The  only  thing  lacking  unto  Abdul  was  customers. 


To  Abdul,  this  was  the  most  perplexing  of  sorrows.  For, 
verily,  his  store  was  filled  with  wondrous  and  desirable 
birds  . . .  with  mynas  who  could  recite  whole  suras  from 
The  Koran  .  .  .  with  silver-tongued  bulbuls — among 
them  his  pet,  Butch,  who  whistled  the  Muezzin's  call  to 
prayer  with  a  boogie  beat.  Yet  there  were  no  buyers. 


Then,  upon  a  day  there  spake  unto  him  a  neighboring 
merchant,  saying,  "Abdul,  old  drip,  get  hep!  Put  your 
talking  and  singing  birds  on  the  air — over  WHK — and 
you'll  be  in  the  bucks.  WHK  sells  everything  else  in 
town  .  .  .  why  not  birds?  And  thus  began  the  days  of 
lush  prosperity  for  Abdul. 


Because  this  station  does  sell  goods 

WHK 

is 

"RETAILERS'  CHOICE  IN  CLEVELAND" 

Represented  by  Paul  H.  Raymer  Co. 

United  Broadcasting  Co.,  Operators  of  WHK-WCLE, 
Cleveland;  WHKC,  Columbus 
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Jansky  &.  Bailey 

An  Organizatioti  of 
Qualified  Radio  Engineer* 

DCniCATED  TO  TBI 

SERVTCE  OF  BROADCASTING 

l^atlanai  Pren  Bld«.,  Waah^  O.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2 -7859   


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Cominunications.  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 
Woshington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

COSSVLTING  RADIO  ENGINBEBS 
AM  FlU  TELEVISION  FACSIMILE 
National  Prut  BUg.  IFa«ft.  4,  D.  C. 
DiftrUt   7362     •     Ctebe  5880 


McNARY  &  WRATHAIL 
CONSULTING  RADIO  ENGINEERS 

Notional  Press  Bldg.  Di.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultentf 
Frequency  Monitoring 


Cemmeiciol  Radio  Eqnip.  Co. 


•  Evening  Star  Building,  Washington,  D.  C. 

•  32 1  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  CalK. 

I 


RING  8C  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Munsey  Bld^.  •  Republic  2347 


RAYMOND  M.  WILMOHE 

CONSUITINO  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installarion  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deM  ARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.~W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H  M 

cintosh 

Consulting  Radio 

Engineers 

Shoreham  Bldg. 

ME.  4477 

Washington, 

D.  C. 

WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAL.  BLOG.  WASH.,  D.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 


TWO  WEEKS  NOTICE  REQUIRED 
FOR  CHANGE  OF  ADDRESS 
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NABET  Asks  AFM  Ouster 

(Continued  from  page  lU) 


added.  Mr.  Padway  replied  there 
is  "a  deep  economic  problem"  in- 
volved. He  said  musicians  were 
trying  to  prevent  destruction  of 
their  jobs  by  mechanical  devices, 
citing  Muzak  as  an  example.  He 
said  there  are  stations  which  broad- 
cast 100%  of  their  musical  pro- 
grams by  records  alone;  sound 
movies  threw  18,000  musicians  out 
of  jobs. 

From  the  engineer's  standpoint, 
he  admitted,  it  would  be  better  to 
have  the  turntable  in  the  control 
booth.  But  the  question  is  whether 
the  musicians  have  a  right  to  that 
work,  he  said. 

Questioned  by  Dr.  Millis,  he  said 
this  case  came  before  NLRB  as  the 
result  of  agreements  by  the  net- 
works to  permit,  AFM  members  to 
operate  turntables  at  all  their 
owned  stations,  and  declared  the 
AFM  "has  never  threatened"  the 
nets. 

AFM  Learned  from  Films 

Questioned  further,  he  said  the 
musical  craft  has  stood  still  in 
the  last  20  years  while  other  in- 
dustries have  had  great  expansion. 

He  said  the  AFM  "learned  its 
lesson"  from  the  film  situation  and 
that  the  AFM  "can't  buck  the  me- 
chanical situation".  He  said  the 
AFM  feels  it  has  a  right  to  partic- 
ipate in  the  profits  of  industries 
which  affect  the  employment  of 
musicians. 

Mr.  Padway  offered  to  take  a 
national  election  including  the  mu- 
sicians to  determine  who  should  do 
the  work.  "Why  not  take  the  elec- 
tion just  among  those  who  do  the 
work?  That's  the  way  we  always  do 
it",  asked  Dr.  Millis.  Mr.  Padway 
replied  that  every  musician  is  a 
"potential"  platter  turner.  He  said 
that  platter  turning  is  a  classifica- 
tion of  Chicago  musicians  under 
the  same  group  which  include  trom- 
bone, clarinet  or  other  instruraent 
players. 

Mr.  Katz  said  the  Chicago  AFM 
local  has  only  insisted  that  all  mu- 
sical devices  which  displace  mu- 
sicians be  under  the  jurisdiction  of 
musicians.  He  said  William  Green 
gave  the  musicians  this  jurisdic- 
tion. 

"We  musicians  are  not  interested 


in  the  engineering  functions",  he 
said. 

Questioned  by  Mr.  Houston,  he 
said  the  AFM  has  entered  into  an 
agreement  with  the  IBEW  to  ob- 
tain platter-turning  work,  reserving 
the  technical  phases  of  sound  in- 
tegration to  the  engineers.  He  took 
issue  with  Mr.  O'Donoghue's  con- 
tention that  NABET  developed  the 
turntable  industry. 

Mr.  O'Donoghue  said  the  work 
of  the  turntables  cannot  be  segre- 
gated. He  said  sound  distortions 
are  adjusted  by  the  engineer,  not 
the  musician  at  the  turntable. 

As  the  hearing  closed,  Mr. 
O'Donoghue  said  he  did  not  come 
before  the  Board  to  argue  economics 
and  he  urged  the  Board  to  read 
the  War  Labor  Board  panel  re- 
port in  the  recording  case  which, 
he  said,  would  "explode  the  myth" 
of  unemployment  among  musicians. 

"Yes,  read  the  report",  Mr.  Pad- 
way  countered. 


AU  CBS  Outlets  Listed 
For  Army-Navy  Contest 

GILLETTE  Safety  Razor  Corp. 
Boston,  which  announced  severa 
weeks  ago  it  had  secured  broadcasi 
rights  to  the  Army-Navy  footbal 
game  Dec.  2,  has  ordered  the  ful 
CBS  network  of  142  U.  S.  station: 
plus  outlets  in  Hawaii  for  the  pe 
riod  beginning  at  1:45  p.m.  Gam< 
vsdll  be  covered  exclusively  on  CBS 
with  Ted  Husing  and  Jimmy  Dolai 
handling  play-by-play  and  color  re 
spectively. 

Play-by-play  will  be  transmittei 
simultaneously  by  the  Armei 
Forces  Radio  Service  via  six  o 
more  shortwave  stations,  with  Sg1 
Joe  Hasel  stationed  in  the  Easl 
and  Sgt.  Bill  Grundidge  in  the  Wes 
to  fill  in  as  commercials  are  cu 
out.  Description  will  be  picked  u 
and  rebroadcast  on  the  Arme 
Forces  Network  by  such  units  a 
the  7th  Army  Mobile  Transmitte 
in  Italy  and  the  5th  Army  Tran,; 
mitter  in  France,  and  in  some  case 
put  on  free  telephone  lines  reacl: 
ing  into  the  front  lines.  Agenc 
is  Macon  Inc.,  New  York. 
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omen's  A\  ear  Daily 
Men's  \\'ear 

Retailing  Home  Furnishings 
The  Jewelers'  Circular-Keystone 
Chain  Store  Age  (Druggists) 
Chain  Store  Age  (Grocers) 
Modern  Brewery  Age 


Bakers'  ^^'eekly 
Bakers'  Helper 

National  Carbonator  &  Bottler 

The  Milk  Dealer 

Ice  Cream  Review 

Radio  Daily 

Broadcasting 


Half-a-Million  Businessmen 
Will  Read  This  Advertisement  in: 


mi 


lip 
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These  World-Famous  Reporters 
Can  Broadcast  for  You -Locally 


Hon.  R.  Grahl 
Wm.  Esty  &  Co. 
New  York,  N.  Y. 
Dear  Dick: 

Honestly  I've  been  so  darn  busy  keep- 
ing this  place  in  order  and  looking  neat 
that  I  haven't 
had  time  to 
think  about 
what  I  should 
write  you.  At 
first  I  intend- 
ed to  tell  you 
about  how 
there  are 
7  department 
stores  in 
Charleston  us- 
ing radio,  and 
how  5  of  them 
used  WCHS  ex- 
clusively. They 
are  all  smart 
buyers,  so  our 
boys  say,  and 
I  guess  I  covXd 
make  a  good 
story  out  of 
it.  But  as  I 
said,  I've  got 
so  darn  much 
work  piling  up 
on  me  that  J 
guess  I'll  have 
to  let  that 
story  go. 
Course  if  you 
want  to  you 
can  ask  any 
Branham  man. 
He  knows  the 
story  as  well 
as  I  do. 
Regards, 
Yours, 

Algy 

The  W.  Va.  Network 


WCHS  Charleston 
WPAR  Parkersburg 


WSAZ  Huntington 
WBLK  Clarksburg 


FCC  Clears  the  Decks 

(Continued  From  Page  13) 


A  50,000  watt 
audience  dta, 
250  watt  rate 


^VRNI^£  INDEX 
HON.  THRU  FRI. 
e-.OO  -  12:00  A.H. 

WGRC 

B 

C 

17.9 

25.4 

35.1 

21.3 

AFTEWWCN  INOO 
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A 
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B 
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A 
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17.9 

35.5 
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THE  FIGURES  TELL  OUR  STORY 
...  a  real  radio  buy 


a  consultant,  which  he  probably 
could  undertake  while  engaged  in 
private  law  practice.  His  yen  for 
participation  in  the  world  commu- 
nications picture  is  more  than  hear- 
say. 

Since  the  elections,  apparently  no 
wheel  has  turned  on  filling  of  the 
two  FCC  vacancies.  The  same  roster 
of  names  is  mentioned,  headed  by 
Mr.  Porter.  If  there  is  a  lapse  in 
the  appointments,  observers  ex- 
pect Paul  A.  Walker,  charter  Dem- 
ocratic member  of  the  FCC,  to  be 
named  acting  chairman. 

Fly's  Practice  Plans 

Commissioner  Clifford  J.  Durr, 
whose  slants  on  commercial  radio 
have  hardly  won  universal  favor  in 
radio  circles,  appears  no  longer  to 
be  an  avowed  candidate  for  the 
chairmanship.  There  has  been  men- 
tion of  his  possible  appointment  to 
a  war  post  in  connection  with  sur- 
plus commodities  by  virtue  of  his 
background  under  Jesse  Jones  with 
the  Defense  Plant  Corp. 

Whether  Mr.  Fly  will  specialize 
in  communications  law  was  unan- 
swered last  week.  Those  close  to  him 
thought  he  might  take  retainers 
from  companies  identified  with  com- 
munications and  radio  and  actually 
practicing  other  phases  of  law, 
such  as  taxation  and  utility  law.  He 
has  a  standing  offer  from  William 
B.  Benton,  former  head  of  Benton 
&  Bowles  and  now  vice-president 
of  the  U.  of  Chicago,  chairman  of 
Encyclopedia  Britannica,  and  own- 
er of  the  common  stock  of  Muzak 
and  Associated  Music  Publishers, 
to  represent  that  firm  or  become 
an  official.  It  is  presumed  he  will 
become  a  director  of  Muzak  Corp., 
now  serving  recorded  music  by  wire 
line  to  restaurants,  hotels  and  pub- 
lic places,  but  which  aspires  to 
"subscriber  radio"  service  via  FM 
frequencies  on  a  nationwide  basis. 

The  FCC  actions  last  week  wiped 
off  the  books  a  number  of  knotty 
cases  in  which  Mr.  Fly  had  evinced 
interest.  Grants  of  the  two  new 
stations  in  Sacramento  was  in 
keeping  with  the  Fly  philosophy 
of  a  sufficient  number  of  outlets  in 
each  substantial  market  to  accom- 
modate all  four  national  networks. 
The  Harrisburg  grant,  to  pave 
the  way  for  a  Blue  outlet,  was  in 
the  same  category. 

WOKO  Case  a  Rarity 

The  WOKO  proposed  refusal  to 
renew  license  is  a  rarity  in  FCC 
annals.  In  its  decision,  in  which 
Commissioner  Case  did  not  partici- 
pate, the  FCC  said : 

From  a  consideration  of  all  the  material 
facts  found  in  the  record  of  this  hearing, 
the  Commission  has  concluded  that  the 
applicant  cannot  be  entrusted  with  the  re- 
sponsibilities of  a  license.  The  Commission, 
therefore,  finds  that  a  grant  of  the  applca- 
tion  for  renewal  of  license  for  the  operation 
of  WOKO  by  the  applicant  corporation 
would  not  serve  public  interest,  con- 
venience, or  necessity  and  therefore 
should  be  denied. 

Under  Commission  procedure, 
oral   arguments  in   opposition  to 


the  proposed  WOKO  denial  are  in 
order.  More  than  likely,  move- 
over,  an  appeal  to  the  Federal 
courts  will  be  taken  should  the 
FCC  affirm  its  tentative  decision. 

The  WOKO  case  went  before  the 
FCC  in  formal  hearings  in  July 
1943,  at  which  time  Harold  E. 
Smith,  general  manager  and  25%% 
owner,  testified  regarding  Mr. 
Pickard's  ownership  through  Mr. 
Phelps.  Mr.  Pickard  had  testified 
the  stock  was  presented  to  Mr. 
Phelps  as  a  gift  but  that  the  divi- 
dends were  received  by  himself 
and  Mrs.  Pickard.  Subsequently 
Mr.  Pickard  announced  sale  of  his 
24%  interest  in  WOKO  to  Monroe 
M.  Redden,  Hendersonville,  N.  C, 
for  $75,000,  subject  to  FCC  ap- 
proval of  the  renewal.  The  balance 
of  WOKO  is  held  by  the  Albany 
Knickerbocker  News,  25%,  and 
Raymond  B.  Curtis,  attorney,  of 
Garrison,  N.  Y.,  25y2%. 

In  the  WPAT  action,  from  which 
Commissioner  Walker  dissented, 
the  question  originally  posed  was 
whether  control  had  changed  hands 
without  FCC  approval.  Mr.  Flamm, 
who  gained  considerable  notoriety 
through  his  attempt  to  have  re- 
scinded his  sale  of  WMCA  to  Ed- 
ward J.  Noble  in  1940,  in  Septem- 
ber 1942  acquired  49%  of  WPAT 
while  his  attorney,  Colin  Ives,  held 
1%.  The  amount  was  $50,000  and 
the  acquisition  was  from  Lt.  Col. 
Falknor,  who  shortly  will  take 
over  management  of  KMOX  St. 
Louis,  and  Rex  Schepp,  manager 
of  WIRE  Indianapolis. 

Transfer  of  Control 

The  Commission  said  the  ar- 
rangements under  which  Mr. 
Flamm  acquired  49%  and  option 
to  purchase  the  additional  1%  con- 
stituted a  "transfer  of  control 
which  should  have  been  presented 
to  the  Commission  for  approval 
prior  to  the  date  the  arrangements 
were  effected."  It  added,  however, 
that  there  had  not  heretofore  been 
a  "definite  opinion"  construing  the 
transfer  section  of  the  law  in  a 
situation  of  this  kind. 

Mr.  Walker  said  he  disagreed 
with  the  decision  which  gives  ap- 
proval to  a  transfer  of  this  nature 
after  the  event.  "Section  310  (b)," 
he  added,  "contemplates  approval 
in  writing,  by  the  Commission 
prior  to  the  transfer  of  control  of 
a  licensee.  There  are  no  mitigating 
circumstances  shown  herein." 

The  KQV  transaction,  growing 
out  of  the  FCC's  duopoly  regula- 
tion, was  approved  by  a  split  vote, 
with  Commissioner  Durr  dissent- 
ing. 

Hugh  J.  Brennen  and  his  family, 
who  also  own  WJAS,  sold  the  sta- 
tion to  Allegheny  Broadcasting 
Corp.,  owned  by  four  Pittsburgh 
businessmen  in  equal  25%  blocks, 
for  $575,000.  The  purchasers  are 
William  S.  Walker,  president. 
Walker  &  Downing  Adv.  Agency; 
Irwin  Wolf,  vice-president  of 
Kauffman's  department  store;  Earl 


F.    Reed,    attorney;    Charles  T. 
Campbell,  businessman.  KQV  op- 
erates on  1410  kc  with  1,000  w  and; 
is  a  Blue  outlet. 

Application  for  the  sale  of  WTADi 
Quincy,  111.,  by  W.  Emery  Lap- 
caster,  broadcaster  and  attorney, 
to  Lee  Broadcasting  Inc.,  controlled 
by    Lee    Radio   Inc.,    licensee  of 
KGLO   Mason  City,  la.,  and  af- 
filiated with  newspapers  and  other 
stations,  for  $487,500,  was  reset 
for  hearing.  Overlap  with  KHMO 
Hannibal,  Mo.,  affiliated  with  the 
same   ownership,    was    the  mai 
issue.      Commissioners    Jett  ani 
Wakefield  dissented  and  Commis 
sioner  Case  was  absent.  Thus  th 
petition   for   reconsideration  an 
grant  without  hearing  was  deniec 
by  the  affirmative  vote  of  Com 
missioners  Fly,  Walker  and  Durr 
To  end  interference  resulting  t< 
KLRA   Little   Rock,    assigned  t< 
1010  kc,  the  FCC  granted  the  pe 
tition  of  the  daytime  only  to  KWBl 
Corpus  Christi,  Tex.,  ex-Mexicai 
border  station,  operated  by  Car; 
Collins,  Crazy  Water  Crystals  Co 
head,  to  shift  frequency  from  101 
to  1030  kc,  the  WBZ-WBZA  Bosto 
clear   channel.   A   special  servic 
authorization  for  six  months  wa 
authorized  on  a  conditional  basis 
Commissioner  Durr,  who  has  cor 
sistently     opposed     the  KWBI 
grant,  likewise  dissented  from  thi 
transaction.   The  50,000  w  daytim 
outlet    was    the    former  XEA'V 
Reynosa,  Mexico.  Mr.  Collins'  as 
sociates  include  Baylor  U.  and  tw 
sons  of  Sen.  W.  Lee  O'Daniel. 


Over  200,000  Population! 


Build  a  demand  for  your  product  in  tl 
importont  Tri-Cities  market  thru  WHB 
then  watch  your  sales  GROW!  For  here 
a  full-size  market  with  a  tremendo 
buying  force.  Retail  sales  here  last  ye 
totaled  more  than  $114  million  .  . 
buying  Income  more  than  $262  million 
Postwar  outlook  is  excellent,  too,  becau 
90%  of  Tri-Cities'  industrial  facilities  o 
based  on  peacetime  production. 

*Sules  Irlgi.  19U  S  urvey 

.UIHBF 


5000  WATTS  1270  KC 
BASIC  MUTUAL  NETWORI 
Affiliate:  Rock  Island  ARGU! 


Howard  H.  Wilson  Co.,  Nat'l.  Representohv 
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Top-ranldng  NBC  programs,  plus  live  local  showmanship,  made  WFLA 
the  most-listened-to-station  in  the  Tampa-St.  Petersburg  market  even  when  it 
had  night  time  power  of  only  1000  watts  (5000  watts  daytime). 

Now.  WFLA  has  5000  watts  night  timd^  and  daytime.  More  thctn  150.000 
new  listeners  have  been  added  to  WFLA's  night  time  audience. 

.  "Spots."  which  did  a  big  job  on  WFLA  before,  will  do  an  even  bigger  job 
for  you  now  in  this  rich,  war-busy  market.  A  few  choice  spots  are  available. 
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The  Modernaires  and 
Paula  Kelly  sing  on 

PLEASURE 
PARADE 

see  page  45 


Cover  the  Rich  Lehigh  Valley 


PENNA: 


FCC  Sponsor  Rule  Language 
Protested  by  Broadcaslers 

AAAA  to  File  Objections;  Loucks  Continues 
Conferences  in  Clarification  Attempt 


PROTESTS  over  the  language  of 
a  proposed  FCC  regulation,  based 
on  Sec.  317  of  the  Communications 
Act  and  involving  identity  of  spon- 
sors, have  been  filed  by  several 
broadcasters.  The  American  Assn. 
of  Advertising  Agencies  plans  a 
similar  objection. 

Meantime  Philip  G.  Loucks,  re- 
tained by  the  NAB  as  special 
counsel  in  the  proceedings,  will 
continue  a  series  of  conferences 
with  the  FCC  and  other  groups  in 
an  effort  to  clarify  the  language 
of  the  proposed  regulations  [Broad- 
casting, Oct.  30,  Nov.  6]. 

'Imposition  on  Listener' 

Deadline  for  filing  briefs  and 
requests  for  oral  argument  has 
been  postponed  to  Nov.  14,  on  ap- 
plication of  the  NAB,  and  oral 
argument  has  been  set  for  Nov.  27. 
Only  one  broadcaster  asked  for 
oral  argument. 

George  Link  Jr.  of  McKercher 
&  Link,  New  York  law  firm  repre- 
senting the  AAAA,  said  his  client 
felt  that  in  general  where  a  com- 
pany name  or  product  is  mentined 
throughout  a  program,  the  addi- 
tional announcement  that  the  pro- 
gram is  "paid  for"  by  the  spon- 
soring firm  would  be  an  "unneces- 
sary waste  of  time  and  an  imposi- 
tion on  the  listener." 

Ed  Craney,  president  of  KGIR 
Butte,  Mont.,  who  served  as  unoffi- 
cial clerk  of  the  Senate  Interstate 
Commerce  Committee  during  hear- 
in  ors  on  the  White- Wheeler  Bill 
(S-814)  last  year  and  who  helped 
Sen.  Burton  K.  Wheeler  (D-Mont.), 
Committee  chairman,  draft  the  pro- 
posed legisla'tion,  can  see  no  rea- 
son for  the  Commission's  proposed 
rule,  he  advised,  because  Sec.  317 
is  "perfectly  clear".  Mr.  Craney  op- 
posed specifying  that  a  commercial 
program  is  paid  for  at  both  the  be- 
ginning and  end  because  the  "law 
does  not  indicate  that  such  pro- 
cedure is  necessary". 

Four  of  the  Fort  Industry  Co. 
stations  filed  opposition  to  the  pro- 
posed rule  as  it  now  stands,  contend- 
ing the  language  is  not  clear.  Wrote 
George  W.  Smith,  managing  di- 
rector of  WW V A  Wheeling  and  ex- 
ecutive vice-president  of  the  Fort 
Industry  Co.: 

"The  proposed  rule  has  merit  but 
the  language  can  be  more  specific, 
thereby  eliminating  future  misun- 
derstandings and  possible  inequal- 
ities due  to  the  latitude  of  inter- 
pretation." He  suggested  that  "paid 
for"  be  substituted  by  "provided 
by"  or  "sponsored  by". 

Allen  Haid,  managing  director 
of  WHIZ  Zanesville,  thinks  the 
rule  is  sound  basically  but  contends 
it  would,  as  written,  cause  repeti- 
tion of  the  sponsor's  identity  in 
manv  instances.  Mr.  Haid,  who 
wants  the  "valuiible  consideration" 
angle  cleared  up,  stated,  "We  feel 
that  this  proposed  rule  can  be  made 


much  clearer  in  content  and  more 
easily  understandable." 

Ralph  Elvin,  managing  director 
of  WLOK  Lima,  0.,  also  urged 
"plain  language"  in  the  rule  and 
substitution  of  the  phrase  "spon- 
sored by"  rather  than  "paid  for", 
since  broadcasters  and  listeners 
alike  know  that  "sponsored"  pro- 
grams are  paid  for  "in  cash  or  other 
consideration".  Mr.  Elvin  posed  a 
question  with  reference  to  "teaser" 
spots  preceding  a  commercial  pro- 
gram. In  some  cases  sponsors  want 
to  build  up  audiences,  particularly 
for  new  shows,  by  using  "come  on" 
spots.  Forced  sponsor  identification 
of  such  announcements  would  "take 
away  the  element  of  surprise",  he 
contended. 

Stanton  P.  Kettler,  managing 
director  of  WMMN  Fairmont,  W. 
Va.,  felt  that  while  such  a  proposed 
rule  would  "better  serve  the  public 
interest,  convenience  and  neces- 
sity", the  language  should  be  clar- 
ified. 

Law  Operable 

Arthur  L.  Bright,  vice-president 
of  KFPY  Spokane,  Wash.,  thinks 
the  law  is  explicit  and  operable  as 
it  stands  and  that  it's  unnecessary 
for  the  FCC  to  "superimpose  fur- 
ther order". 

Cy  King,  station  director,  WEBR 
Buff'alo,  N.  Y.,  said  "such  a  rule 
would  be  cumbersome".  He  wanted 
to  know  in  cases  of  political  com- 
mittees "of  the  moment"  whether 
the  committee's  name,  such  as  the 
"Hamilton  County  Citizens  League 
for  Sen.  So-and-So"  is  sufficient 
identification  or  whether  names  of 
all  contributing  members  of  such 
committee  must  be  mentioned.' 

H.  S.  Jacobson,  general  manager 
of  KXL  Portland,  Ore.,  believes 
the  rule  is  not  only  "unnecessary" 
but  that  it  goes  beyond  the  law 
since  the  Communications  Act  does 
not  indicate  that  programs  shall 
be  labeled  "paid  for"  at  the  be- 
ginning and  end. 


\esults 

^UrVISTANCES 
COMPETITION 

UUIDENDS  FnOM 
ISOLATION 

The  popular  CBS  Station 

EL  PASO,  Texas 

Dorronce  Boderick,  Owner       Vol  Lawrence.  Mgr. 

HOWARD  H.  WILSON  CO.,  National  Reps. 


Hugh  R.  Norman,  manager  of 
WNBH,  New  Bedford,  Mass.,  con- 
tended such  a  rule  is  unnecessary 
"except  for  political,  religious  and 
controversial  issues". 

On  behalf  of  the  Journal  Co., 
Milwaukee,  licensee  of  WTMJ- 
WMFM,  Hogan  &  Hartson,  Wash 
ington  law  firm,  filed  a  brief  con-| 
tending  the  proposed  rule  is  "un- 
necessary, confusing  and  imprac- 
tical" and  that  enforcement  of  the 
"paid  for"  clause  would  cloud  the 
issue,  particularly  with  reference 
to  sponsors  in  the  case  of  holding 
companies  such  as  General  Foods. 
Best  Foods,  General  Motors,  Sterl- 
ing Products,  etc. 

Sec.  317  of  the  Act  covers  al] 
commercially  sponsored  Trrograms' 
or  announcements,  the  WTMJ  coun- 
sel argued,  but  should  the  FCC 
adopt  a  rule,  it  was  recommender 
that  the  order  "make  mandatorj 
the  disclosure  of  the  person  or  or 
ganization  furnishing  or  paying 
for  announcements  or  programs 
which  do  not  .  .  .  disclose  the  iden 
tity  of  the  person  or  organizatioi 
furnishing"  them. 

Protesting  that  the  proposed  rul< 
would  place  a  hardship  on  smal 
station  personnel,  be  detrimental  ti 
good  broadcasting  "from  the  lis 
teners'  viewpoint"  and  would  re 
suit  in  elimination  of  many  Wa: 
Bond  and  other  Government  mes 
sages,  N.  L.  Royster,  manager  o 
WOLS  Florence,  S.  C,  filed  fo 
oral  argument.  He  likened  radio  t 
a  "newspaper  of  the  air",  whicl 
should  be  accorded  "all  the  privi 
leges  that  any  newspaper  enjoys' 

John  D.  Graves  of  Arlingtor 
Va.,  an  individual,  urged  the  FC( 
to  supplement  the  proposed  rui 
with  a  provision  that  politica 
broadcasts  of  five  minutes  or  les 
be  identified  at  the  beginning  a 
to  sponsorship. 

Florence  M.  Gardner,  genere 
manager  of  KTFI  Twin  Falls,  Ida 
said  the  "FCC  is  placing  radi 
stations  at  a  competitive  disac 
vantage  to  other  advertising  medi 
and  this,  in  turn,  will  be  conduciv 
to  the  discouragement  of  tb 
American  system  of  radio.  We  fet 
that  a  compulsory  regulation  r( 
quiring  radio  to  revive  the  almos 
absent  lead-in,  hitch-hike  or  cov 
catcher  is  a  backward  step  and 
discouraging  one,"  Mrs.  Gardnc 
wrote. 
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TO  FIND  OUT  WHOM- 
THEY  NEEDED-ONLY  WHOM! 


In  Addition — From  Washington  WHOM  Listeners  Heard  From  Billy  Repaid,  Walter  Compton  and  Russ  Hodges — 

In  Other  Words— /T  WAS  COMPLETE  COVERAGE!! 

New  York  Studios  &  Offices: 
29  West  57th  Street 


Represented  nationally 
by  The  Katz  Agency 


WHOM 

A  COWLES  STATION 


Jersey  City  Studios: 
2866  Hudson  Blvd. 


*  ■  • 


0. 1  Maiioit  in 
0      1  Morket 


PORTLAND,  OREGON 

^  CBS  AmVmte  . 
FREE  &  PETERS  •  Kational  Representatives 


Complete  Set  of 
1939-40-41-42-43-44 

IOWA  RADIO 
AUDIENCE  SURVEYS 

will  be  sent  without  charge  to 
advertising  agencies  or  college 
libraries.  You  will  find  these  a 
welcome  addition  to  your  library. 

Each  study  contains  new  informa- 
tion on  listening  habits  of  towo 
radio  families.  80  sets  available. 
Write  to 

WHO — 
Des  Moines  7,  Iowa 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


Wflfll  5000  Watts  Day 
\  '11 1000  Watts  Night 
U  nSSOkc.  nnn 
Spartanburg,  S.  C.  uUu 
Represented  by  Hollingber/ 


Kay  Lorraine  of  "Hit 
Parade"  fame  sings  on 

PLEASURE 
PARADE 

see  page  45 


Video,  Promotion 
CBS  Agenda  Topics 

Stanton  Host  to  Eight  Station 

Managers  in  New  York 

GENERAL  managers  of  eight 
CBS-owned  stations  held  their  reg- 
ular semi-annual  meeting  Nov.  9-10 
at  network  headquarters,  New 
York,  with  CBS  vice-president 
Frank  Stanton  acting  as  host. 

Station  executives  attending  the 
meeting  included  Arthur  Hull 
Hayes,  general  manager,  WABC 
New  York;  J.  Kelly  Smith,  general 
manager,  CBS  radio  sales  at 
WBBM  Chicago;  A.  D.  Willard 
Jr.,  general  manager,  WBT  Char- 
lotte; Austin  E.  Joscelyn,  general 
manager,  WCCO  Minneapolis-St. 
Paul;  Harold  E.  Fellows,  manager, 
CBS  New  England  operations  at 
WEEI  Boston;  Carl  Burkland,  gen- 
eral manager,  WTOP  Washington. 

Also  Wendell  B.  Campbell  2d, 
assistant  manager,  KMOX  St. 
Louis,  D.  W.  Thornburgh,  CBS 
vice-president  in  charge  of  western 
division,  and  general  manager, 
KNX  Los  Angeles.  Howard  S. 
Meighan,  manager,  eastern  divi- 
sion, CBS  radio  sales  in  New  York 
also  participated  in  the  sessions. 

Attending  a  dinner  meeting  of 
the  managers  on  Thursday  were 
Joseph  H.  Ream,  CBS  vice-pres- 
ident and  secretary;  Frank  K. 
White,  vice-president  and  treas- 
urer; Worthington  Miner,  manager 
of  CBS  television,  and  Gilbert 
Seldes,  director  of  television.  Wil- 
liam C.  Gittinger,  CBS  vice-pres- 
ident in  charge  of  sales  joined  the 
station  group  at  a  luncheon  on 
Friday. 

Speakers  at  the  two-day  meeting 
included:  Douglas  Coulter,  CBS 
vice-president  in  charge  of  pro- 
grams; Dick  Dorrance,  director  of 
promotion  service  for  CBS-owned 
stations;  William  Fineshriber,  as- 
sistant director  of  broadcasts;  Jo- 
seph Jackson,  network  personnel 
manager;  Jan  G.  Schimek,  di- 
rector of  editing  and  copyright,  and 
Charles  Smith,  supervisor  of  re- 
search, CBS-owned  stations. 


Cost  of  ARTAS  Survey 
Underwritten    by  Nets 

REPRESENTATIVES  of  the  Ra- 
dio Writers  Guild  and  other  crea- 
tive workers  in  broadcasting  are 
cooperating  with  NBC,  CBS  and 
Blue  Network  in  drafting  plans  for 
an  Academy  of  Radio-Television 
Arts  &  Sciences. 

To  insure  impartiality,  networks 
retained  the  independent  public  re- 
lations firm  of  Lee  &  Losh,  Holly- 
wood, to  sample  industry  opinion 
and  coordinate  plans  for  the  new 
all-industry  organization.  Firm  will 
present  a  suggested  plan  of  organi- 
zation for  the  Academy  of  Radio- 
Television  Arts  &  Sciences  for 
discussion  by  all  interested  groups 
in  the  industry,  including  NAB  and 
employe  organizations.  Hill  & 
Knowlton,  New  York  is  associated 
with  Lee  &  Losh  in  preparation  of 
the  plan.  It  has  been  pointed  out 
that  ARTAS  would  not  infringe 
upon  the  province  of  existing  in- 
dustry organizations.  Networks 
are  underwriting  costs. 


ED  VOYNOW  PLANS 
RETURN  TO  PETRY 

LT.  COL.  EDWARD  E.  VOYNOW 
will  spend  the  first  few  months  of 
his  return  to  civilian  life  after 
being  placed  on  inactive  status 
Dec.  4,  primarily  reacquainting 
himself  with  radio  and  particularly 
studying  FM  and  television  trends. 
He  will  then  return  to  the  Chicago 
office  of  Edward  Petry  Co.  of 
which  he  is  a  partner  and  vice- 
president. 

Col.  Voynow  has  been  with  the 
War  Department  in  Washington 
since  his  return  from  the  China- 
Burma-India  theatre  where  he  was 
with  the  Bomber  Command  expe- 
diting supplies.  He  returned 
deeply  impressed  with  the  new 
radio  techniques  being  developed 
and  used  in  the  field  and  believes 
they  will  do  much  for  commercial 
broadcasting  in  the  post-war 
period.  He  brings  back  to  his  busi- 
ness career  eyewitness  knowledge 
of  the  use  of  radar,  high  frequency 
for  communications,  and  of  radio 
as  well  as  wire  teletype. 

Among  the  radio  men  Col.  Voy- 
now met  while  abroad  were  Hugh 
Higgins  of  WRC  Washington,  act- 
ing as  PRO  in  Kahragpur,  India; 
Lt.  Col.  Frank  Falkner,  general 
manager  of  WCCO  Minneapolis, 
with  the  OSS  in  China  and  Ceylon, 
and  J.  W.  Horton,  Far  Eastern 
manager  of  RCA,  who  with  Col. 
Falkner  was  setting  up  secret 
communications  equipment.  Maj. 
Harry  M.  Jackson,  Western  man- 
ager of  CBS  sales  in  Chicago  now 
back  in  the  States,  he  discovered 
supervising  the  construction  of 
Army  stations  in  New  Delhi  and 
Calcutta  despite  lack  of  an  engin- 
eering background. 


Coca-Cola  Drops  Show 

COCA-COLA  Co.,  Atlanta,  unable 
to  find  a  suitable  replacement  for 
Andre  Kostelanetz,  who  is  donat- 
ing his  services  to  USO  camp 
shows  for  15  weeks,  beginning  Dec. 
9,  will  relinquish  time  for  the 
Pause  That  Refreshes  on  CBS  Sun- 
day, 4:30-5  p.m.,  probably  after  the 
Dec.  10  broadcast.  Company  is  ex- 
pected to  resume  the  show  as  soon 
as  the  conductor  is  again  available, 
provided  a  new  time  can  be  found. 
Spotlight  Bands,  and  Songs  by 
Morton  Downey  continue  on  the 
Blue  for  Coca-Cola.  Agency  is 
D'Arcy  Adv.,  New  York. 


WLB  Denial 

(Continued  From  Page  13) 
terchangeably  in  both  studios,  and 
none  are  regularly  assigned  to  play 
in  either  studio  exclusively.  The 
union  has  asked  for  a  minimum  of 
eight  (8)  staff  musicians  in  Min- 
neapolis. The  evidence  is  that  em- 
ployment of  staff  musicians  at 
KSTP  has  been  relatively  stable 
and  regular  for  the  past  several 
years,  and  there  appears,  in  these 
war  times,  to  be  no  serious  unem- 
ployment problem. 

Pay  Increase  Denied  | 

"The  majority  of  the  Panel  finds 
no  reasonable  basis,  under  war  con- 
ditions, for  requiring  a  minimumj 
quota  of  men  in  the  Minneapolis 
studios  of  KSTP,  where  more  thar 
the  minimum  requested  are  noix 
regularly  employed  and  at  a  tim( 
when  there  is  no  serious  unemploy- 
ment problem  .  .  ." 

As  to  the  union  demand  for  j 
weekly  wage  of  $52.50  for  a  stand- 
ard work-week  of  22  hours  on  th« 
ground  that  this  rate  is  being  pai( 
by  WCCO,  the  panel  stated  that  foi 
it  to  order  a  22-hour  minimum  weel 
"would  result  in  accepting  by  indi 
rection  what  we  have  denied  direct 
ly  in  recommending  that  the  union' 
quota  request  be  denied"  and  point 
ed  out  that  a  voluntary  request  b; 
the  station  and  the  St.  Paul  AFfi 
local  for  a  10%  wage  increase  wa 
rejected  by  the  Board's  Wage  Stab 
ilization  Division.  It  therefor 
recommended  the  following  rates 
13  hours,  $34.56;  16  hours,  $40.42 
20  hours,  $46.40. 

The  musicians  at  KSTP's  Mir 
neapolis  studios  have  been  on  strik 
for  nearly  four  months  and  hav 
refused  to  comply  with  a  WL] 
order  to  return  to  work.  The  unio 
originally   obeyed   a   directive  t 
terminate  the  strike  but  later  calle 
out  its  members  after  the  static' 
had  instituted  court  action  to  r< 
strain  the  local  from  holding 
meeting  for  the  purpose  of  resun 
ing  the  strike.  In  conformity  wit 
its  usual  procedure,  the  Region;  ; 
Board    then    withheld    its  pan- 
recommendations  on  the  case. 

Members  of  the  Panel  are  Job 
K.  Kyle,  Whitewater,  Wis.,  chai 
man;  A.  C.  Lampland,  St.  Pau 
and  John  Heil,  Chicago.  Mr.  Hei 
labor  member,  dissented. 


RICHMOKD.YA 


5000  WATTS 
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SOUND  EQIJIPMEIVT  ^pf*eci«ioni2e<f  «  mechanicallj'  and  electronically  » /or  finer  performanmt 


Fairchild  No.  539 
Portable  Recorder 


as  high  as  MGl  tines  per  inch 


Good  volume  level  is  the  direct  result  of  uniform  cutting 
. . .  uniform  cutting  at  each  pitch,  speed,  direction  . . .  uniform 
cutting  controlled  by  the  distinctive  design  of  Fairchild's 
'  precision-built  carriage  mechanism  and  lathe. 

Study  these  design  features: 

.  Two  accurately  ground  and  polished  stainless  steel  guide 
rods.  Each  securely  anchored  to  provide  a  rigid  framework, 
not  only  to  guide  the  cutterhead  carriage  travel,  but  also  to 
carry  its  entire  weight. 

One  feed  screw  with  a  single  task  to  perform:  To  move 
the  cutterhead  carriage  transversely  across  the  turntable  by 
means  of  a  split  nut  which  engages  six  accurately  ground 


threads  instead  of  the  usual  one  or  two. 

The  convenience  of  disc  handling  without  disturbing  the 
feed  screw  and  carriage  mechanism. 

The  convenience  of  a  calibrated  reading  scale  that  shows 
the  minutes  of  recording  completed;  the  minutes  remaining 
for  each  pitch,  speed,  direction. 

The  Fairchild  No.  539  Portable  Recorder  is  built  with 
long  practiced  precision  skill  to  meet  the  exacting  demands 
of  radio  and  communications  for  studio-quality  recording  in 
the  field.  Descriptive  and  priority  data  are  available.  Address 
Netv  York  Office:  Al5  -  10th  Avenue,  New  York  18; 
Plant:  88-06  Van  Wyck  Boulevard,  Jamaica  1,  N.  Y. 


SOUND 

@7 


CAMERA 

AND    INSTRUMENT  CORPORATION 
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NtW  OKLtANb 


50,000  WATTS 

Th«  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'i  R«p.  •  Th*  KaU  Agency  Inc. 


In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


DIRECT  ROUTE  TO 
AMERICA'S  NO.  1  MARKET 

The  Traveltrt  Broadcasling  Service  Corporation  ■ 
•  Member  of  NBC  and  New  England  Rtgicnal 
Network  •  Reprcjented  by  WEED  &  COM- 
PANY, New  York,  Bo«lon,  Chicago,  Detroit, 
San  Franciiep  and  Hollywood 


TIP  FROM 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  tliis  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  as  well  asfigureson  how 
American  advertisers  can  profit- 
ably use  our  network. 


RADIO  PROGRAMAS  DE  MEXICO 

P.  O.  BOX  IJJft    .^    MEXICO,  D.  F. 


Packed  with  S.  A. 
(Sponsor  Appeal) 

PLEASURE 
PARADE 

see  page  45 


Prospects  for  Radio  Legislation 
Unaffected  by  Election  Results 

White-Wheeler  Bill  Still  'Pending'  Before  Senate; 
House  Probe  of  FCC  Probably  Doomed 

G.  Sadowski  (Mich.),  Richard  F. 
Harless   (Ariz.),  Democrats. 

Charles  A.  Wolverton  (N.  J.), 
Pehr  G.  Holmes  (Mass.),  author 
of  radio  legislation  similar  to  the 
Sanders  Bill,  still  pending  in  com- 
mittee; B.  Carroll  Reece  (Tenn.), 
Charles  A.  Halleck  (Ind.),  Carl 
Hinshaw  (Cal.),  Clarence  J.  Brown 
(0.),  Evan  Howell  (HI.),  Leonard 
W.  Hall  (N.  Y.),  Thomas  D.  Win- 
ter (Kan.)  Joseph  P.  O'Hara 
(Minn.),  Republicans. 

Not  returning  to  the  House  are 
these  members  of  the  Interstate  & 
Foreign  Commerce  Committee : 
Martin  J.  Kennedy  (D-N.Y.) ; 
Francis  J.  Myers  (D-Pa.),  whose 
race  for  the  Senate  still  was  in 
doubt  late  last  week;  John  P.  New- 
some  (D-Ala.),  Hugh  D.  Scott 
(R-Pa.). 

Results  of  last  week's  election 
indicated  that  the  next  Congress 
should  be  more  worldly  wise  on 
radio.  The  Senate  adds  to  its  ros- 
ter Republican  Homer  E.  Canehart, 
Indiana  radio  and  phonograph  man- 
ufacturer and  television  advocate, 
as  well  as  Iowa's  Republican  Gov- 
ernor Bourke  B.  Hickenlooper,  who 
addressed  the  last  NAB  Executives 
War  Conference  in  Chicago  on 
"Radio,  Our  Newest  Freedom." 

Only  radio  newcomer  in  the 
House  is  Luther  Patrick,  former 
commentator  on  WSGN  Birming- 
ham, who  had  served  a  previous 
term.  Returned  to  the  House  were 
Lyndon  B.  Johnson  (D) ,  whose  wife 
owns  KTBC  Austin,  Tex.;  Frank 
E.  Hook  (D) ,  part  owner  of  WJMS 
Ironwood,  Mich.,  and  Karl  Stefan 
(R-Neb.),  former  announcer.  De- 
feated for  Senator  was  Rep.  Elmer 

H.  Wene  (D),  owner  of  WSTSTJ 
Bridgeton  and  part  owner  of 
WTTM  Trenton,  N.  J. 


IN  THE  WAKE  of  the  New  Deal's 
virtual  clean  sweep  of  the  elections 
and  the  retirement  from  the  pub- 
lic radio  scene  of  FCC  Chairman 
James  Lawrence  Fly,  broadcasters 
are  weighing  their  chances  for 
remedial  legislation  next  year  when 
the  79th  Congress  convenes. 

Six  of  the  10  members  of  the 
Senate  Interstate  Commerce  Com- 
mittee, whose  terms  expire  with 
the  present  Congress,  have  been  re- 
turned to  office.  Of  the  25  members 
of  the  House  Interstate  &  Foreign 
Commerce  Committee,  all  but  four 
were  re-elected. 

The  election  probably  spelled 
doom  for  the  House  Select  Commit- 
tee to  Investigate  the  FCC,  it  was 
reported  in  Capitol  circles.  Of  the 
five-man  group,  only  three  mem- 
bers will  be  back:  Chairman  Clar- 
ence F.  Lea  (D-Cal.),  and  Reps. 
Edward  J.  Hart  (D-N.J.))  and 
Richard  B.  Wigglesworth  (R- 
Mass.).  Rep.  Warren  G.  Magnu- 
son  (D-Wash.)  was  elected  Sena- 
tor to  fill  the  seat  vacated  by  Sen. 
Homer  T.  Bone  (D-Wash.),  who 
has  been  appointed  to  a  Federal 
judgeship. 

Rep.  Louis  E.  Miller  (R-Mo.), 
who  has  vigorously  investigated 
the  Commission  and  particularly  its 
chairman,  was  defeated.  It  was 
felt  that  with  the  Democrats 
strengthening  their  hold  on  the 
House,  the  FCC  probe  will  die  with 
the  present  Congress. 

Senate  Interstate  Commerce 
Committee  members  returned  to 
office  are:  Alben  W.  Barkley  (D- 
Ky.),  Majority  Leader;  Lister  Hill 
(D-Ala.),  Democratic  Whip;  Rob- 
ert F.  Wagner  (D-N.  Y.)  ;  Chan 
Gurney  (R-S.  D.)  ;  Clyde  M.  Reed 
(R-Kan.)  and  Charles  W.  Tobey 
(R-N.  H.).  Of  the  six,  Sen.  Gur- 
ney, former  station  owner,  and  Sen. 
Tobey  displayed  more  interest  in 
hearings  on  the  White- Wheeler  Bill 
(S-814)  a  year  ago  than  did  the 
others,  although  Sen.  Reed  partic- 
ipated in  a  few  sessions. 

FolloAving  the  announced  demise 
of  the  bill  last  June  by  Sen.  Wheel- 
er, he  disclosed  in  an  article  in  The 
Progressive  that  it  is  "pending"  in 
Committee  (see  page  18). 

The  four  Senators  who  will  not 
return  next  year  are,  besides  Sen. 
Bone,  D.  Worth  Clark  (D-Ida.),  de- 
feated in  the  primary  by  Senator- 
elect  Glen  H.  Taylor,  former  radio 
cowboy  singer  supported  by  the 
ClO-Political  Action  Committee; 
Ellison  D.  (Cotton  Ed)  Smith, 
venerable  senator  from  South  Car- 
olina; and  Harry  S.  Truman,  the 
new  Vice-President. 

Returned  to  the  House  Interstate 
&  Foreign  Commerce  Committee 
were  the  following :  Chairman  Lea, 
Robert  Grosser  (0),  Alfred  I.  Bul- 
winkle  (N.  C),  Lyle  H.  Boren 
(Okla.),  Virgil  Chapman  (Ky.), 
Lindley  Beckworth  (Tex.),  George 


THE  FOUR  network  news  chiefs— 
G.  W.  Johnstone,  Paul  White,  William 
Brooks  and  .John  Whitmore — were  re- 
ported late  last  week  to  have  left  on 
their  joint  trip  to  Pacific  Fleet  head- 
quarters at  the  invitations  of  Adm. 
Nimitz  to  discuss  radio  coverage. 


Educators  Decide 
On  Radio  Courses 

STANDARDS  for  college  and  uni- 
versity instruction  in  radio  were 
adopted  last  Friday  at  a  meeting 
of  the  Federal  Radio  Education 
Commission  held  at  the  Hotel  Stat- 
ler  in  Washington.  Lyman  Bryson, 
CBS  director  of  education,  pre- 
sided in  the  absence  of  John  W. 
Studebaker,  U.  S.  Commissioner  of 
Education. 

The  committee,  appointed  in  1943 
to  prepare  a  report  to  the  FREC, 
submitted  the  following  recom- 
mendations which  were  adopted: 

1.  Development  within  the  student  of 
understanding  of  the  social,  political,  eco- 
nomic, cultural  and  international  signifi- 
cance of  radio. 

2.  Training  of  students  for  employment 
within  stations,  advertising  agencies,  net- 
works, firms  providing  broadcasting  with 
special  services. 

3.  Specialized  radio  training  for  students 
in  those  professional  fields  that  use  radio, 
such  as  journalism,  advertising,  speech, 
music,  religion,  etc. 

4.  To  prepare  (a)  teachers  to  utilize  pro- 
grams and  transcriptions  in  classrooms, 
(b)  supervisory  personnel  to  serve  schools 
as  audio  specialists,  (c)  teachers  as  di- 
rectors of  educational  radio  programming. 

The  committee  which  prepared  the  re- 
port included:  Kenneth  G.  Bartlett,  Syra- 
cuse U.,  chairman;  Lyman  Bryson,  CBS; 
H.  B.  Summers,  Blue;  Judith  C.  Waller, 
NBC;  Miller  McClintock,  MBS;  Arthur 
Stringer,  NAB;  Elizabeth  Goudy,  U.  S. 
Office  of  Education;  Lloyd  E.  Blauch 
USOE. 

Dr.  R.  R.  Lowdermilk,  U.  S.  Office  of 
Education  Radio  Service  made  a  report 
at  the  meeting  on  the  education  testimony 
before  the  FCC  on  channels  for  non-com- 
mercial   FM  broadcasting. 

The  executive  committee  of  the  FREC 
includes  John  W.  Studebaker,  chairman 
George  P.  Adair,  chief  engineer,  FCC 
Lyman  Bryson;  Clifford  J.  Durr,  Commis- 
sioner, FCC,  who  spoke;  John  Elmer,  presi- 
dent Baltimore  Broadcasting  Corp.;  Willarc 
E.  Givens,  executive  secretary,  NAB 
Msgr.  F.  G.  Hochwalt,  director,  Dept 
Education,  Nat'l.  Catholic  Welfare  Con 
ference,  Dabney  S.  Lancaster,  State  super 
visor  of  public  instruction,  Virginia 
Harold  B.  McCarty,  director,  WHA  Madi 
son.  Wis.,  representing  Nat'l.  Assn.  Edue 
Broadcasters;  Miller  McClintock;  Bruce  E 
Mahon,  director,  extension  division,  Stat* 
U.  of  Iowa:  J.  Harold  Ryan,  president 
NAB;  H.  B.  Summers,  manager  publi 
service.  Blue;  Levering  Tyson,  president 
Muhlenberg  College;  Judith  C.  Waller,  edu 
cation  director,  central  division,  NBC 
C.  F.  Klinefelter,  vice-chairman,  FREC 
Gertrude  G.  Broderick,  executive  secre 
tary,  FREC. 

The  committee  voted  to  extend  an  in 
vitation  to  Edgar  Kobak,  new  MBS  pres 
ident  to  replace  Miller  McClintock,  forme 
MBS  president. 


CHESAPEAKE  &  Ohio  Railwa; 
Co.,  Cleveland,  as  a  public  service 
Sunday,  5-5:30  .p.m.  on  MBS  wil 
sponsor  Let's  Face  the  Issue,  weekl; 
forum  conducted  by  American  Ba 
Assn.,  New  York.  Agency  is  Ken 
yon  &  Eckhardt. 


TOWERS  om  AKRON 

i  , 

\      Raiic  nine.  NetwoJik 


liiii  I;!}    5000  WATTS  •  DAY  &  NIGHT 


WfED  &  CO.,  Nononol  Rtp- 
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4,300,000  JOBS 
TO  DO  TODAY 


These  are  busy  days  for  everybody  in  the 
telephone  business.  About  4,300,000 
Toll  and  Long  Distance  messages  go 
over  the  lines  in  the  average  business 
day.  (That's  in  addition  to  more  than 
100,000,000  daily  local  conversations.) 

Most  of  these  millions  of  messages  go 
through  all  right  but  sometimes  the  Long 
Distance  lines  to  war-busy  centers  get 
crowded.  Then  the  Long  Distance  oper- 
ator may  ask  your  help  by  saying  — 
*'Please  limit  your  call  to  5  minutes." 


I- 


BELL  TELEPHONE 


SYSTEM 


C  H  N  S 

Halifax 
Nova  Scotia 

The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 


m 


IVBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 
&  HIGH  POINT 

50*0  WATTS 


WHS 

Hfprvsentativc* 

HEAOLEY  -  REED  CO.  4 


Bob  Kennedy  from  the 
original  cast  of 
"Oklahoma"  sings  on 

PLEASURE 
PARADE 

see  page  45 


AFRA^  Nets  Agree 
For  Talent;  Other 

IN  ADDITION  to  an  overall  in- 
crease of  10%  in  the  AFRA  com- 
mercial code  covering  performers 
employed  on  national  programs,  the 
new  two-year  contract  entei'ed  into 
by  AFRA  with  the  networks  Nov. 
3  [Broadcasting,  Nov.  6]  specifies 
other  generally  liberalized  provi- 
sions, according  to  a  report  issued 
last  week  by  the  American  Assn.  of 
Advertising  Agencies. 

The  agreement  reached  by  AFRA 
and  the  networks,  with  AAAA  sit- 
ting as  observer,  would  be  for  a 
two-year  period  from  Nov.  1,  sub- 
ject to  the  approval  of  the  Na- 
tional War  Labor  Board.  Terms  for 
local  and  regional  broadcasts  out 
of  Chicago,  Los  Angeles  and  San 
Francisco  are  to  be  negotiated  sep- 
arately and  likewise  will  be  subject 
to  WLB  approval.  Negotiations  for 
renewal  of  the  national  transcrip- 
tion code  are  continuing  in  New 
York,  with  similar  negotiations  in 
Chicago  and  Hollywood  later  this 
month. 

10%  Increase 

In  a  summary  of  changes,  AAAA 
said  the  major  conclusion  was  an 
increase  of  10%  in  all  fees  and  dol- 
lar amounts  in  the  scales  of  work- 
ing conditions. 

Provision  is  made  for  name 
credits,  with  the  understanding 
that  the  producer,  under  such  cir- 
cumstances as  he  deems  appro- 
priate, will  give  such  name  credits 
on  the  air  as  program  exigencies 
and  requirements  will  reasonably 
permit. 

Where  an  artist  is  required  to 
wear  evening  dress,  a  minimum  fee 
of  $1  for  male  artists  and  $2.50  for 
female  artists  is  to  be  paid  for 
broadcast  and  repeat  if  both  on  the 
same  day. 

The  producer  must  give  the  ai'tist 
not  less  than  two  weeks'  notice  if 
he  intends  to  renew  under  a  mini- 
mum 13-week  contract.  Travel  com- 
pensation, where  the  total  fee  is 
less  than  $100  per  program,  is  es- 
tablished in  instances  where  travel 
is  more  than  20  miles  from  the  key 
broadcasting  centers  (New  York, 
Chicago,  Hollywood,  or  San  Fran- 
cisco). The  basis  is  $24  per  full  day 
in  addition  to  the  fee,  first-class 
transportation  and  reasonable  liv- 
ing expenses. 

Revision  of  the  general  schedule 
of  rules  provides  that  the  program 
and  rebroadcast  fee  shall  include 
only  two  hours  of  free  rehearsal, 
with  additional  rehearsal  at  $2  per 
hour. 

Masters  of  ceremonies,  quiz  mast- 
ers and  man-in-the-street  announc- 
ers are  defined  as  actors  and  receive 
applicable  actors'  fees.  Newscast- 
ers are  defined  as  announcers  and 
receive  applicable  announcers'  fees. 

Where  incidental  background 
singing  is  used  in  a  dramatic  pro- 
duction and  a  singer  or  singers  are 
engaged  to  create  this  atmosphere, 
the  producer  may  apply  for  a 
waiver  to  pay  such  performer  the 
applicable  actors'  rate  and  AFRA, 
in  its  discretion,  may  approve. 


on  10%  Increase 
Points  Liberalized 

Revision  of  the  provision  dealing 
with  rehearsal  sessions  provides 
that  rehearsals  for  15,  30  and  60- 
minute  programs  shall  be  held  in 
not  more  than  one,  two  and  three 
sessions  respectively,  except  that 
an  additional  session  may  be  held 
in  each  case  where  a  15-minute  pro- 
gram has  been  rehearsed  in  one 
session  of  three  or  more  hours, 
where  a  30-minute  program  has 
been  rehearsed  in  two  sessions  to- 
talling eight  or  more  hours,  and 
where  a  60-minute  program  has 
been  rehearsed  in  three  sessions 
totalling  10  or  more  hours.  Partici- 
pation in  a  voice  test  by  an  artist 
already  engaged  for  the  program 
shall  be  paid  for  at  the  rehearsal 
rate. 

The  network  AFRA  contract  was 
extended  for  two  years  to  Oct.  31, 
1946  and  contained  no  cost  of  living 
escalator  clause.  All  changes  were 
retroactive  to  Nov.  1,  1944,  except 
for  certain  provisions  to  become  ef- 
fective Nov.  12,  1944,  but  with  all 
subject  to  WLB  approval. 

AAAA  suggested  to  its  member- 
ship that  until  such  time  as  the 
WLB  takes  action,  reserves  should 
be  set  up  covering  all  increases  in 
minimum  fees  to  performers  on 
their  programs. 


Ralph  D.  Kanna  Named 
WHTD  Station  Manager 

APPOINTMENT  of  Ralph  D. 
Kanna  as  station  manager  of 
WHTD,  formerly  WNBC  Hartford, 
succeeding  Richard  Davis  was  an- 
nounced by  John  Shepard  3d,  chair- 
man of  the  board  of  directors  of  the 
Yankee  Network. 

Mr.  Kanna,  who  is  Hartford  rep- 
resentative for  the  New  York  Of- 
fice of  War  Information,  was  pro- 
gram director  of  the  station  for 
five  years.  He  entered  radio  in  1934 
after  graduation  from  Syracuse  U., 
as  an  announcer  at  WGLC  Hud- 
son Falls,  N.  Y. 


Peard  Joins  KTBS 

LESLIE  H.  PEARD  Jr.,  sales 
manager  of  WBAL  Baltimore,  will 
join  KTBS  Shreveport,  Dec.  1  as 
commercial  manager.  Mr.  Peard 
was  graduated  from  Princeton  in 
1933  and  made  his  connection  with 
WBAL  shortly  thereafter. 


GODFREY  TO  TOUR 
IN  SOUTH  PACIFIC 

ARTHUR  GODFREY,  sunrise  an- 
nouncer of  WABC  New  York  and 
WTOP  Washington,  is  leaving  on 
a  South  Pacific  tour  under  Navy 
auspices.  He  will 
make  a  series  of 
recordings  built 
around  use  of 
blood  plasma  at 
military  posts. 

Famed  for  his 
one-man  blood  do- 
nor campaign, 
Godfrey  has  given 
nine  pints  of  his 
own  blood.  In  his 
Mr.  Godfrey  youth  he  was  a 
seaman  in  the  Navy  and  in  1937 
applied  for  a  commission,  believ- 
ing war  was  approaching.  He  was 
commissioned  a  lieutenant  com- 
mander in  public  relations,  contin- 
uing his  radio  work.  After  Pearl 
Harbor  he  was  placed  on  the  in- 
active list  by  the  Navy  on  the 
ground  that  he  was  more  valuable 
at  the  microphone  as  a  recruiting 
stimulator. 

Accompanying  Godfrey  will  be 
G.  Richard  Swift,  program  director 
of  WABC  New  York.  Bill  Jenkins 
will  substitute  at  WTOP  Washing- 
ton. Godfrey  has  recorded  in  ad- 
vance enough  material  for  about  a 
week. 


Kesten  Return  Awaited 

CBS  board  of  directors  meeting, 
scheduled  for  Nov.  8,  was  postponed 
to  Nov.  17,  because  of  the  absenc 
of  Paul  W.  Kesten,  executive  vice- 
president,  as  well  as  of  William 
S.  Paley,  president,  it  was  an- 
nounced last  week.  Mr.  Kesten  left 
several  weeks  ago  on  a  trip  to  Eng- 
land to  discuss  network  affairs 
with  Mr.  Paley,  CBS  president  on 
leave  to  serve  as  chief  of  radio. 
Psychological  Warfare  Division 
SHAEF.  Board  will  act  on  the 
year-end  dividend  payable  Dec.  8 
as  of  record  Nov.  24,  1944. 


Audition's  10th  Season 

SHERWIN-WILLIAMS  Co.,  Cleve- 
land, for  the  tenth  season  sponsors 
Metropolitan  Opera  Auditions  o) 
the  Air,  to  be  broadcast  on  16( 
Blue  stations  Sunday,  5:30-6  p.m. 
beginning  Nov.  26.  Firm  has  re 
tained  the  period  through  summei 
and  fall  with  World  of  Song.  Agen 
cy  is  Warwick  &  Legler,  New  York 


ADVERTISINGG  RESEARCE 
Foundation  has  moved  from  its  presen 
offices  at  330  W.  42d  St.,  in  New  York 
to  larger  quarters  at  11  W.  42d  St 


WLAW 

LAWRENCE,  MASS.-5000  WATTS  680  K  C 


NATIONAL  REPRESENTATIVES:  THE  KATZ  AGENCY,  INC. 
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what  makes  a 


DEEP-FREEZE  EXPERT  of  the  animal  king- 
dom,  the  Polar  Bear  is  EXCLUSIVE  because 
its  entire  life  is  spent  on  ice  .  .  .  and  because 
of  great  love  for  its  young.  Crack  swimmer, 
long  of  body  with  shaggy  yellow-white  hair, 
the  Polar  Bear  inhabits  North  Pole  regions, 
keeps  warm  and  dry  with  well-oiled  skin, 
feeds  on  both  land  and  aquatic  animals. 


FIRST  WITH  FM  in  the  Kansas  City  Area, 
K-O-Z-Y  is  EXCLUSIVE  because  it  is  Today's 
Voice  of  Tomorrow  for  Particular  People 
in  a  Preferential  Market  .  .  .  where  "double- 
talk"  broadcasting  is  "second-guess"  cam- 
paigning .  .  .  because  EXCLUSIVE  FM 
PROGRAMMING  for  EXCLUSIVE  FM  LIS- 
TENING makes  Everything  KOZY  in  Kansas 
City.  Write  Today  for  Rate  Card  3. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


EMlidioStntioii  IKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 

FM    Pioneer  in    the  Kansas 
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City  Area 
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The 
San  Francisco 
Radio  Picture 

changed ! 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 NOVEMBER  4  TO  NOVEMBER  10,  INCLUSIVE  


1 


Lookup 

Blue's 

mo 

in  your  latest 
Hooper! 


/f'j  rat  Boy  >\reo  Buy.' 


U.  S.  METROPOLITAN  DIST.. 

11  A  Q  C  LISTENERS 
Ifl  V  II  b    PER  DOLLAR 


A»h  HEADLFY-REED 


New  York,  Chicago, 
Detroit,  Atlanta 
Son  Francisco 
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NOVEMBER  6 

KTYW  Yakima.  Wash  Granted  license 

cover  CP  move  transmitter  and  studio  and 
changes  antenna. 

KFAC  Los  Anereles — Granted  license 
cover  CP  move  transmitter  and  installa- 
tion   new  antenra. 

S'-uth  Bend  Broadcasting  Corp.,  SoDth 
Bend,  Ind. — Granted  license  cover  CP  new 
staid-rd  station  (WHOT). 

KFAB  Lincoln,  Neb. — Granted  license 
cover  CP  change  frenuency  and  hours  op- 
eration  and   installation  DA-N. 

WIBG  Philadelphia— Granted  CP  move 
old  main  transmitter  to  present  site  o£ 
main  transmitter  for  use  as  auxiliary  with 
1  kw  DA-DN. 

KNOE  Inc.  Monroe,  La. — Granted  license 
to  cover  CP  new  standard  station  (KNOE). 

WFLA  Tampa,  Fla. — Granted  license 
cover   CP    change  assignment. 

Contra  Costa  Broadcasting  Co.,  Rich- 
mond, Cal. — P  aced  in  pending  file  appli- 
cation new  FM  station. 

John  W.  Haigis,  Greenfield,  Miss.— Same. 

KOIN   Portland,   Ore.— Same. 

The  Passaic  Daily  News,  Passaic  N.  J. 
— Same. 

Piedmont  Broadcasting  Corp.,  Salisbury, 
N.  C— Same. 

Portland  Broadcasting  Co.  System,  Ban- 
gor, Me. — Same. 

Press  Publishing  Co.,  Sheyboygan,  Wis. 
— S-me. 

Ned  Shepler,  Lawton,  Olda. — Same. 
Suretv    Life    Insurance    Co.,  Columbns, 
S.  C— Same. 

Tnneka  Broadcasting  Assn.,  Topeka,  Kan. 

. — Same. 

WAVE  Louisville,  Ky. — Placed  in  pend- 
ing file  application  new  commercial  televi- 
sion station. 

Yankee  Network  Inc.,  Hartford,  Conn. — 

Same. 

Board  of  Education,  City  of  St.  Louis — 
Plae  d  in  pending  file  app'ication  new  non- 
commei-cial    educational  station. 

Iowa  State  College  of  Agriculture  & 
Mechanic  Arts,  Ames — Same. 

State  U.  of  Oklahoma,  Norman — Same. 

NOVEMBER  8 

Nashville  Radio  Corp.,  Nashville,  Tenn. — 

Passed  for  one  week  motion  for  leave  to 
amend  application  new  station. 

WSYR  Syracuse — Granted  motion  for  con- 
tinuance hearing  on  application  changes  DA 
set  Nov.  21  and  continued  same  to  Dec.  21. 

Telegram  Publishing  Co.,  Salt  Lake  City — 
Granted  motion  to  dismiss  without  prej- 
udice  application   new  station. 

KCMO,  KJR  Seattle,  Wash.— Granted 
motion  for  continuance  hearing  license  re- 
newal applica'  ions  now  s^t  Nov.  14  and 
continued  same  to  Jan.  15.  1945. 

WGCP  Albany,  Ga.— Granted  request  for 
dismissal  application   for  CP. 

NOVEMBER  9 

E.  C.  Kelly,  D.  R.  McKinley  and  Vernon 
Hansen,  d/b  Central  Valley  Broadcasting 
Co.,  Sacramento.  Cal. — Granted  CP  new 
station,  1340  kc,  250  w.  unlimited.  Subject 
Jan.   26  policy. 

Lincoln  Dellar.  Sacramento,  Cal. — Grant- 
ed CP  new  station.  1490  kc.  250  w,  un- 
limited, subject  Jan.  26  policy. 

Herbert  Kendrick  and  G.  L.  Hash,  d/b 
Harrisburg  Broadcasting  Co.,  Harrisbnrg, 
Pa. — Granted  CP  new  station.  1400  kc, 
250  w,  unlimited,  subject  Jan.  26  policy. 

American  Colonial  Broadcasting  Corp.. 
Arecibo.  P.  R. — Granted  CP  new  station. 
1230  kc.  250  w,  unlimited,  subject  Jan.  26 
policy. 

WDGY  Minneapolis  —  Designated  hear- 
ing application  mod.  license  decrease  N 
from  500  to  250  w.  change  hours  to  un- 
limited. 

WERC  Erie,  Pa. — Designated  hearing  ap- 
plication license  for  CP  authorizing  change 
from  1490  to  1230  kc.  and  authority  deter- 
mine power  by  direct  measurement  antenna 
power. 

City  of  Sebring,  Fla. — Designated  hear- 
ing application  for  CP  for  new  station. 
1430  kc.   1  kw,  unlimited. 

Newark  Broadcasting  Corp.,  Newark- 
Granted  petition  reinstate  application  for 
CP  new  station,  620  kc.  500  w  D.  non-di- 
rectional antenna,  and  designated  appli- 
cation for  hearing. 

WPRA  Mayaguez,  P.  R. — Granted  con- 
sent to  acquire  control  Puerto  Rico  Adv. 
Co.  Inc.,  licensee  of  WPRA  through  pur- 
case  77  sh  common  stock  by  Andres 
Camara  and  37  sh  by  Julio  Vidal  for  $30,- 
000. 

WQAN  Scranton,  Pa. — Granted  consent 
involuntary  assign,  license  from  partner- 
ship composed  of  E.  J.  Lynett,  deceased, 
to  W.  R..  Elizabeth  R.,  and  E.  J.  Lynett  Jr. 
d/b  Scranton  Times.  No  money  involved. 


Applications  .  .  . 

NOVEMBER  6 

WMAZ  Macon,  Ga. — Mod.  CP  authoriz- 
ing move  auxiliary  transmitter,  increase 
power  auxiliary  transmitter  and  DA,  for 
extension  completion  date  from  11-22-44 
to  - 

WGBG  Greensboro,  N.  C— CP  new  FM 

station,  44,500  kc,  11,130  sq.  mi.,  $27,300 
es:  imated  cost. 

WMFR  Hisrh  Point,  N.  C— CP  new  FM 
station,  45,000  kc,  5,030  sq.  mi.,  $14,800 
estimated  cost. 

Interstate  Circuit  Inc.,  Dallas — CP  new 
commercial   television   station,   Channel  2. 

KRSC  Seattle,  Wash.— CP  new  commer- 
cial  television   station,   Channel  1. 

Cincinnati  Broadcasting  Co.  Cincinnati — 
CP  new  commercial  te'evision  station,  Chan- 
nel 7. 

NOVEMBER  9 

Eastern  Shore  Broadcasting  Co.,  Preston, 

Md. — CP  new  standard  station,  960  kc,  250 
w.  D. 

WSVA  Harrisonburg,  Va. — CP  change 
hours  of  operation  from  D  to  unlimited,  in- 
stall night  antenna,  move  transmitter. 

Frank  T.  Nield  and  Perry  H.  Stevens,  d/b 
Nied  &  Stevens,  Warren,  O.— CP  new  FM 
station.  49,100  kc.  262  sq.  mi. 

Wyandotte  News  Co.,  Wyandotte,  Mich. — 
CP  new  FM  station,  46,100  kc,  775  sq.  mi. 

KXOX  Sweetwater,  Texas  —  Acquisition 
control  licensee  corporation  by  J.  S.  and 
Mittie  A.  McBeath  thru  purchase  75  sh 
(50'"'^)  common  stock  from  Wendell  Mayes. 

J.  W.  Birdwell,  Nashville — CP  new  stand- 
ard station.  1240  kc.  250  w.  unlimited  hours, 
amended  re  change  in  transmitter  type. 

KORE  Eugene,  Ore. — Involuntary  assg. 
license  from  Frank  L.  and  Violet  G.  Hill, 
co-partners  d/b  as  Eugene  Broadcast  Sta- 
tion, amended  change  name  of  Violet  G. 
Hill  to  Violet  G.  Hill  Motter. 

C.  H.  Fisher  &.  B  N.  Phillips  d/b  Valley 
Broadcasting  Co.,  Eugene,  Ore.— CP  new 
standard  station,  1400  kc,  250  w,  unlimited. 


Tentative  Calendar  .  .  . 

NOVEMBER  14 
Consolidated  Hearing 
KOMO  Seattle,  Wash. — License  renewal. 
KJR   Seattle,    Wash.— Same. 

NOVEMBER  15 
Consolidated  Hearing 
Finger  Lakes  Broadcasting  System,  Ge- 
neva, N.  Y. — CP  new  station,  1240  kc  250 
w   unlimited    (WSAY   facilities   when  va- 

WARC  Inc..  Rochester,  N.  Y. — Same. 
Rochester  Broadcasting  Corp.,  Rochester, 
N.  Y.— Same. 

Seneca    Broadcasting    Corp.  Rochester, 

N.  Y. — CP  new  stition.  1240  kc  250  w  un- 
limited. Intervenor — WENY  Elmira,  N.  Y. 

NOVEMBER  17 
Consolidated  Hearing 
Birney  Imes  Jr.,  Meridian,  Miss. — CP  new 
station,   1240  kc  250  w  unlimited. 

Mississippi  Broadcasting  Co.,  Macon,  Miss. 
— Same. 

Consolidated  Hearing 

Marietta  Broadcasting  Co.  Marietta,  Ga. 
— CP  new  station.  1230  kc  250  w  unlimited. 

Chattahoochee  Broadcasters,  Marietta,  Ga. 
— Same. 


WSAM  Saginaw,  Mich. — Granted  mod. 
license  change  main  studio  location  from 
2745  Bay  St.,  Saginaw  Township  to  610 
Eddy  Bldg.,  Saginaw,  Mich. 

Biue  Network  Co.  Inc.,  New  York — 
Granted  extension  permit  under  Sec.  325 
(b)    to  transmit  programs  to  Canada. 

KFI  Los  Angeles,  Cal. — Granted  renewal 
license  on  regular  basis  and  application 
dismissed    from    hearing  docket. 

Hoyt  B.  Wooten,  Memphis — Granted  re- 
quest reconsideration  FCC  action  of  June 
27,  1944  designating  application  of  Hoyt 
B.  Wooten,  t/r  WREC  Broadcasting  Serv- 
ice, Memphis,  for  hearing  and  grant  same 
without  hearing,  and  oi-dered  renewal  li- 
cense for  WREC  be  issued  for  period  end- 
ing 5-1-46,  and  the  hearing  scheduled  can- 
celled. 

WSAY  Rochester,  N.  Y.— Granted  re- 
quest 30-day  extension  to  complete  con- 
struction under  permit  change  frequency, 
increase  power  with  notice  that  FCC  ex- 
pects consti-uction  completed  without  un- 
necessary delay. 

NOVEMBER  10 

WTAD  Quincy,  III. — Denied-  reconsider- 
ation and  grant  without  hearing  of  FCC 


CONTRO 
ROOM 


PAUL  H.  PROKES,  formerly  with  WGN 
and  WIND  Chicago  and  more  recently  with 
the  Office  of  Scientific  Research  &  De- 
velopment, Washington,  has  joined  the  en- 
gineering staff  of  WHFC-WEHS  Chicago. 

DR.  ALEXANDER  J.  ALLEN  has  been  ap- 
pointed Westinghouse  graduate  professor 
of  engineering  at  the  U.  of  Pittsburgh. 
Dr.  Allen  will  work  closely  with  the  West- 
inghouse Educational  Dept.  in  planning 
courses  leading  to  advanced  degrees  for  com- 
pany employes. 

DONALD  DeWOLF,  NBC  Hollywood  stu- 
dio engineer  has  been  elevated  to  supervisor 
of  sound  effects.  ED  LUDES  continues  in 
that  department  as  assistant  to  Mr.  De 
Wolf. 

LOUISE  WINTER,  former  music  director  1^ 
of   KSFO   San   Francisco,   and  shortwave 
studio  engineer  of  the  OWI's  San  Fran- 
cisco office,  has  joined  the  engineering  staff 
of  WOV  New  York. 

PAUL  JOHNSON,  former  engineer  of 
CBK  Watrous,  Sask.,  and  now  with  the 
Canadian  Broadcasting  Corp.  Overseas 
Unit,  is  home  on  leave  at  Winnipeg,  visit- 
ing his  wife  who  had  been  overseas  as  a 
member  of  the  Royal  Canadian  Air  Force, 
Women's  Division,  and  later  joined  the 
CBC  Overseas  Unit.  They  were  married  in 
London  a  year  ago. 

CLIFF  BOWERS  and  FRANK  DESMOND,-  - 

both  new  to  radio,  have  joined  the  technical - 
staff  of  CKNX  Wingham,  Ont. 

FRED  E.  WALTERS,  production  man- 
ager for  International  Detrola  Corp.  for  the 
past  2V2  years,  has  been  named  head  of 
production  for  John  Meek  Industries,  Ply- 
mouth, Ind. 

A.  L.  HERRON,  formerly  with  Stewart- 
Warner  Corp.,  has  been  appointed  man- 
ager of  cabinets  for  the  radio  receiver  divi- 
sion of  Westinghouse  E.  &  M.  Co. 

HOWAL  CAINS,  control  room  engineer 
of  WWL  New  Orleans,  has  married 
Glenda  Selph. 


action  of  9-19-44  designating  for  hearing 
application  for  consent  to  assgn.  of  license  - 
from  111.  Broadcasting  Corp.  to  Lee  Broad-j 
casting  Inc. 

Marietta  Broadcasting  Co.,  Marietta,  Ga. 
— Denied  reconsideration  of  action  9-19-44 
denying  request  for  6  mos.  continuance  of 
consolidated  hearing  with  Chattahoochee 
Broadcasters  application  for  new  Marietta 
station  and  affirmed  denial. 

WLIB  Brooklyn — Granted  permission  to 
identify  station  as  a  New  York  station.  . 

KQV  Pittsburgh — Granted  consent  trans- 
fer control  of  KQV  Broadcasting  Co.  fron:' 
H.  J.  Brennen,  H.  K,  Brennen,  Sara  A.:' 
Brennen,  Margaret  M.  Brennen  and  Thelma  ' 
B.  Bregenser  to  Allegheny  Broadcasting ! 
Corp.  for  $575,000  for  1000  sh. 

Durham  Broadcasting  Co.,  Durham, 
N.  C. — Granted  petition  amend  application 
to  change  from  1580  to  1340  kc  and  re- 
move from  hearing-  with  application  ol 
Harold  Thorns,  and  directed  order  to 
WGTM  Wilson,  N.  C,  to  show  cause  why 
frequency  should  not  be  changed  from 
1340  to  1240  kc. 

KWBU  Corpus  Christi,  Texas — Author- 
ized Special  Service  Authorization  of  103C 
kc  for  6  mos.  on  conditional  basis,  D. 

WCED  Du  Bois,  Pa.— Granted  petition 
for  rehearing,  directed  against  FCC  action 
of  9-12-44  granted  without  hearing  appli- 
cation of  Presque  Isle  Broadcasting  Co. 
Erie,  Pa.  for  CP  change  operating  assgn 
from  1490  to  1230  kc,  250  w  D  unlimited 

WJTN   Jamestown,   N.  Y. — Granted  re- 
hearing FCC  action  9-12-44  granting  with- 
out hearing  application  of  WERC,  setting  ' 
asde  this  action  and  designated  applicatior  1 
for  hearing. 

WLEU  Erie,  Pa.— Denied  rehearing  FCC 
action  of  9-12-44  granting  without  hearini 
application  of  WERC  to  change  assgn 
Also  denied  petition  reinstate  and  gran; 
CP  application  to  change  from  1450  t(  | 
1260  kc,  increase  to  1  kw  N  5  kw  D,  unl 
and  install  DA  for  night  use  and  nen  j 
transmitter. 

WPAT  Paterson,  N.  J. — Granted  consen'  '| 
to  transfer  control  of  North  Jersey  Broad 
casting    Co.    Inc.,    licensee,    from  Fran! 
Falknor  and  Rex  Schepp,  transferors,  t< 
Donald  Flamm,  transferee. 

WOKO  Albany,  N.  Y.— FCC  issued  Pro 
posed  Findings  of  Fact  and  Conclusion;  I 
looking  toward  denial  of  application  foi  I 
license  renewal  because  of  claimed  mis  f 
representations  in  applications  to  the  Fed  ' 
eral  Radio  Commission  and- the  FCC. 


BROADCASTING    •    BrocdcaU  Advertisini  | 


Help  Wanted 


Announcer.  Experienced  newscaster,  also 
capable  of  routine  studio  work,  5  kw 
network  affiliate,  major  midwestern  mar- 
ket. Opportunity  for  advancement.  Sal- 
ary commensurate  with  ability.  Include 
all  data  in  first  letter.  Reply  confiden- 
tial. Box  540,  BROADCASTING. 

Accoant  exccutire  to  join  recognized  me- 
dium size  Chicago  agency  in  a  new  busi- 
ness development  capacity.  Must  have 
agency  experience,  excellent  references, 
good  contacts  and  strong  sales  ability. 
Give  complete  information  in  first  let- 
ter. Our  executive  staff  is  familiar  with 
this  advertisement.  All  applications  will 
be  kept  in  strictest  confidence.  Box  612, 
BROADCASTING. 

Announcer.  With  experience  on  panel  and 
and  transcription  tables,  by  1000  watt 
midwestern  network  station.  Excellent 
working  conditions  and  top  salary  to 
start.  Write  giving  full  particulars 
care  Box  829,  BROADCASTING. 

Announcer  for  50,000  watt  CBS  station. 
Excellent  opportunity  for  top-notch,  reli- 
able man.  Submit  transcription  with  ap- 
plication.  Box  855  BROADCASTING. 

Salesman.  By  Western  Pennsylvania  250 
watt  network  station.  Salary,  commis- 
sion, use  of  car.  Good  opportunity  for 
steady,  reliable  man  with  sales  ability. 
Address  Box  864,  BROADCASTING. 

Wanted.  Two  experienced  announcers  for 
Pennsylvania  station.  Good  opportunity 
nnd  postwar  future.  Box  870,  BROAD- 
CASTING. 

Announcer-operator  wanted  by  station  in 
Rocky  Mountain  area.  Send  experience, 
snapshot  and  three  references.  Men 
only.  First  grade  license.  Box  875, 
BROADCASTING. 

Immediate  opening  for  two  versatile  an- 
nouncers. 40.00  basic  and  talent.  Send 
photograph,  complete  details  of  back- 
ground, statement  of  availability  if  pos- 
sible.   Box  877,  BROADCASTING. 

Wanted.  First  or  second  class  operator. 
Excellent  opportunity  for  advancement. 
Ideal  working  conditions.  Permanent. 
Blue  Network,  1,000  watts,  plan  for 
great   expansion,    FM    application  filed. 

.  RCA  equipped.  A  real  opportunity  for 
right  party.  Advise  salary  expected  to 
start.  Reporting  date  first  letter.  WTJS, 

•   Jackson,  Tennessee. 

'announcer  wanted.    Must  be  experienced. 

Top  salarj'  paid  for  right  man.  Send 
'   voice  transcription  and  full  particulars 

to  A.  R.  Cooper,  Program  Director, 
i   WFDF,  Flint,  Michigan. 

9;  

anted — Experienced  commercial  announcer 
for  1  kw  station.    Give  experience  and 

ri  references  in  first  letter  of  application. 
Address  KPAC,  Drawer  511,  Port  Arthur, 

^  Texas. 

L'opy  writer,  experienced.  Good  position 
p-  with  1,000  watt  midwest  station.  Weekly 
salary  starts  at  50  dollars  for  50  hours 
for  man  who  can  produce  salable  com- 
mercial copy.  Send  full  particulars  and 
sample  scripts  with  first  letter,  to  Elmer 
Knopf,  WFDF  Flint,  Michigan. 

^VKY  Radiophone  Company,  Oklahoma  City, 
-  Oklahoma   wants  experienced  announcer. 
Send   voice  transcription  and   full  par- 
ticulars   to    Bloyce    Wright,  Production 
.1  Manager. 


NO  PRIORITY? 

You  (ion't  need  one  to 
buy  Andrew  Type  737 

7/8  DIAMETER 

COAXIAL 
CABLE 

Soft  Temper,  in  100  ft.  coils 

Surplus  material,  released  by 
the  War  Production  Board 
for  sale  without  priority 

ANDREW  CO. 

363  East  75th  St. 
Chicago  19 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  lOe  per  word. 
All  others,  ^5c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Announcer-operator  wanted.  Must  have  first 
class  radiotelephone  license  and  be  capa- 
ble of  announcing  news  and  commercials. 
Give  experience,  draft  status  and  salary 
required  first  letter.  Radio  Station 
KSEI,  Pocatello,  Idaho. 

Two  announcers.  Good  opportunity  for  ex- 
perienced men  on  NBC  affiliate.  $40.00 
base  weekly,  plus  overtime  at  time  and 
one  half.  Want  permanent  men  who  are 
sober  and  conscientious.  Write  or  call 
Manager,  WFOR,  Hattiesburg,  Miss. 

Situations  Wanted 

Announcer.  Draft  exempt,  young,  single. 
Wishes  opportunity  with  small  progres- 
sive station.  Experienced  newscaster, 
commercials  and  dramatics.  Free  to  lo- 
cate anywhere.  Box  863,  BROADCAST- 
ING. 

Top  salesman  with  regional  station  in  three 
station  market  of  hslf  million,  desires 
permanent  change  to  either  salesman  or 
commercial  manager  of  regional,  on  rood 
local  station.  Box  865,  BROADCAST- 
ING. 

Announcer-script  writer.  Network  affiliate 
experienced  announcer-copv  writer.  Avail- 
able November  15th.  Draft  exempt, 
married,  excellent  references.  Give  com- 
plete details  in  first  letter.  Box  867, 
BROADCASTING. 

Experienced  radio  announcer.  100%  com- 
mercial. Now  doing  news  commentary, 
variety  and  dramatic  shows.  Included  in 
background,  sports  coverage,  production 
and  script  writing.  Write  Box  868, 
BROADCASTING. 

Station  owners — Young  man,  draft  exempt, 
6  years  experience  in  all  phases  of  radio, 
seeks  management  of  small  station,  with 
opportunity  to  make  money  according  to 
profits,  with  small  basic  salary.  Know 
sales  production,  and  net  operation 
thoroughly.  Good  record,  backed  by  ref- 
erences. Employed  now,  but  available  on 
two  weeks  notice.  Prefer  Pacific  Coast. 
Box  869,  BROADCASTING. 

Announcer,  25.  Available  immediately, 
draft  exempt,  3  years  solid  experience. 
Please  state  salary,  commercials,  hours. 
Box  872,  BROADCASTING. 

Announcer-program  director,  26  years  old. 
3  years  experience  news,  dramatics,  play- 
by-play  sports.  commercials,  special 
events.  Availab'e  immediately.  Box  874, 
BROADCASTING. 

Operator  with  first  class  phone  license 
would  like  position  in  midwest.  Write 
Clyde  Stewart,  1508  Ridgewood  Ave., 
Ames,  Iowa. 


Situations  Wanted  (Cont'd) 

Announcer,  newcaster,  writer,  actor.  Re- 
liable, ambitious.  Veteran.  Eastern 
station  preferred.  Box  97,  G.  P.  O.,  New 
York  1,  N.  Y. 

CHIEF  E  N  GI  N  E  E  R.  OUTSTANDING 
BACKGROUND,  WIDE  EXPERIENCE. 
BOX  878,  BROADCASTING. 

Station  promotion  director  thoroughly  ex- 
perienced in  publicity,  advertising  and 
production.  Box  879,  BROADCASTING. 

Wanted  to  Buy 

Will  pay  cash  for  250  watt  transmitter. 
FCC  approved  Box  860,  BROADCAST- 
ING. 

Wanted — 250-500  watt  full-time  station. 
Cash.   Box  866,  BROADCASTING. 

250  watt  transmitter  frequency  monitor 
and  modulation  monitor.  "Radio,"  P.  O. 
Box  1224,  Montgomery,  Ala. 

Wanted — Broadcasting  equipment  such  as 
pre  amplifiers,  control  panel,  meters  and 
any  other  equipment  except  transmitter. 
Write  or  wire  prices  of  what  you  have. 
E.  A.  Homes,  Jr.,  511  S.  83rd  st.  Bir- 
mingham, Ala. 

Wanted — Any  FCC  approved  frequency 
monitor.  Also,  approved  modulation 
monitor.  Wire  KCMC,  Texarkana,  collect. 

Wanted  to  buy  for  cash — 1  visual  frequency 
monitor,  1  modulation  monitor  1  vol- 
ume limiting  amplifier  with  tubes,  1 
3  watt  monitor  .'•mplifier  with  tubes,  1 
studio  speech  input  console  with  tubes. 
2  transcription  turntables  with  lateral 
pickups.  The  above  is  for  a  250  watt 
A.  M.  transmitter.  Central  Louisiana 
Broadcasting  Corp.,  Box  1845,  Alex- 
andria, La. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595  Chicago,  Mr.  Clif- 
ford. 

Wanted — Frequency  monitor  and  modulation 
monitor.  Phone  Central  6595,  collect, 
Chicago,  Mr.  Clifford. 

For  Sale 

Complete  recording  setup  with  new  sound- 
proof studio.  Western  Electric  amplifiers, 
also  Presto  portable  6C  turntable  80A 
amplifier.  South  Te<as.  Box  847, 
BROADCAST  fN'G. 

For  sale — Western  Electric  6-B  1,000  watt 
transmitter.   Box  871,  BROADCASTING. 

For  sale — 250  watt  broadcast  transmitter. 
Will  meet  FCC  i-equirements.  150  foot 
insulated  tower  complete  with  lighting 
equipment,  and  frequency  monitor,  $3,600. 
Will  not  sell  separately.  Box  873, 
BROADCASTING. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  C»nntlumtt 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Cusfom-Built 
Speech  Input  Equipment 

U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Boronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High  Power  Tube  Specialists  Exclusively 


J^DVERTISING  J^GENCIES 
Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreol,  Canada 
FOR  COMPLHE  PRODUCTION  AND  RECORDING  , 
FACILITIES      .    .      FRENCH  AND  ENGLISH 
Write  Us 


WAGA 
ATLANTA 

A  Fort  Industry 
Station 

Now  accepting  applications 
with  view  of  adding  one 
above  -  average  staff  an- 
nouncer. 

Men  interested  should  in- 
clude all  pertinent  details — 
experience,  education,  back- 
ground and,  particularly, 
accredited  references. 

Please  do  not  send  appli- 
cation after  November  27. 

Address:  John  Barlett 
Production  Manager 

WAGA 

Atlanta  3,  Georgia 


%  SCHOOL V 
RADIO  TECHNIQUE 


(America's    Oldest    School  Devoted 
Exclusively    to    Radio    Broadcasting)  ■ 

8  Weeks*  Evening  Course 

NOVEMBER  14 

6  Weeks'  Day  Course 

DECEMBER  4 

Taught  by  Network  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity  Writing  e  Diction 
0  Commentating  Voice 

Co-ed.    Moderate   rates.  Inquire! 
Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDINCRADIO  CITY,  N. Y. 
CIRCLE  7-0193 


WANTED 

5  kw  transmitter 
1  antenna,  any  height 

with  lights 
1  250  watt  transmitter 

Box  876,  Broadcasting 


Broadcasting    •    Broadcast  Advertising 
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Extensive  Broadcast  Activity 
Planned  for  War  Bond  Drive 


BROADCASTERS,  both  network 
and  independent,  are  drawing  up 
final  plans  to  take  part  in  the  Sixth 
War  Loan  Drive  for  $14,000,000,- 
000  Nov.  20-Dec.  16.  Specially  pre- 
pared Treasury  material,  most  of 
it  sponsorable,  has  already  been 
scheduled  and  sold  by  many  sta- 
tions. It  will  be  supplemented  by 
extensive  independent  activities 
and  promotion  to  sell  individuals 
their  $5,000,000,000  quota  of  E 
Bonds.  Additional  support  will  be 
received  through  heavy  scheduling 
by  the  OWI  allocation  plan. 

The  major  networks  will  present 
half-hour  programs  on  the  eve  of 
the  drive.  Blue  will  be  first  on  the 
schedule  at  8:30  p.m.  with  a  dra- 
matic program  written  and  pro- 
duced by  Ben  Hecht.  NBC  will  be 
second  with  a  program  featuring 
top  talent.  CBS  follows  with  Amer- 
ican Pilgrimage,  to  be  written  by 
Bill  Robson,  with  pickups  from  the 
homes  of  servicemen  overseas.  Mu- 
tual will  present  the  fourth  quar- 
ter-hour. Concluding  the  presenta- 
tion all  four  nets  will  combine  for 
a  message  from  the  President  offi- 
cially opening  the  Loan. 

New  York  Rally 

The  following  evening,  Nov.  20, 
a  number  of  top  network  programs 
will  be  broadcast  from  a  Bond  rally 
at  Madison  Square  Garden,  New 
York,  starting  off  with  the  Sun 
Oil  news  commentary  by  Lowell 
Thomas  on  NBC  6:45-7  p.m.  and 
followed  by  Lehn  &  Fink's  Blind 
Date  on  the  Blue  8:30-9;  Gabriel 
Heatter  for  Kreml  on  Mutual 
9-9:15;  Coca-Cola  Spotlight  Band, 
Blue  9:30-9:55;  Mars  Candy  Dr. 
I.Q.,  NBC  10:30-11.  Other  radio  en- 
tertainers will  also  make  appear- 
ances. NBC  that  same  evening 
11:30-12  midnight  plans  to  carry  a 
pickup  from  a  "Stars  on  Parade" 
rally  at  Constitution  Hall,  Wash- 
ington, entire  show  of  which  will 
be  aired  locally  by  WWDC. 

With  "Let's  Talk  Turkey  to 
Japan"  as  NBC's  special  Bond  Day, 
Nov.  23,  Thanksgiving  Day,  the 
network  will  devote  20  hours  of 
broadcast  time  to  the  campaign. 
Military  leaders,  entertainers,  civic 
leaders  and  clergymen  will  pre- 
sent Bond  appeals.  At  least  once 
an  hour  on  the  hour  the  sound  of 
a  doorbell  will  be  heard,  to  indicate 
a  special  Bond  appeal,  as  NBC's 
salute  to  the  nation's  5,000,000 
volunteer  Bond  salesmen.  Other 
features,  among  other  pickups,  will 
include  a  report  on  how  men  over- 
seas are  spending  Thanksgiving. 

Blue  Network  Bond  Day  is  set 
for  Dec.  1  and  Mutual  Dec.  16.  Mu- 
tual theme  is  to  be  "Buy  a  Bond 
for  Christmas".  Dec.  7  is  date 
chosen  by  CBS  as  its  Bond  Day. 
That  network  will  present  War 
Bond  scripts  on  all  of  its  sustaining 
programs.  Pickups  will  include  in- 
terviews with  war  casualties  over- 
seas.   Typical    program    story  is 
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slated  to  include  many  major  bat- 
tles of  World  War  II  and  their  re- 
spective veterans.  Working  on  this 
project  is  Bob  Shayon,  staff  pro- 
ducer. 

In  addition  to  a  program  near 
the  end  of  the  drive  to  show  the 
nature  of  the  enemy,  CBS  has 
scheduled  four  Monday  shows 
11:30-12  midnight  in  cooperation 
with  the  American  Hotel  Assn. 
Each  broadcast  will  be  dedicated  to 
a  basic  industry's  war  contribution. 
Four  Friday  7:15-7:30  p.m.  pro- 
grams featuring  name  talent  back 
from  overseas  tours  is  also  tenta- 
tively slated  by  CBS. 

With  Gabriel  Heatter  as  mc. 
Mutual  in  its  opening  Bond  broad- 
cast Nov.  19  9-9 : 30  p.m.  will  present 
Jane  Cowl,  Sgt.  Joe  Louis,  and  an 
enactment  of  Norman  Corwin's 
"We  Hold  These  Truths"  by  Wal- 
ter Hampden. 

Navy  participation  in  the  Sixth 
Loan  is  highlighted  by  a  "Pacific 
Theatre"  presentation  of  exhibits 
and  a  group  of  network  broadcasts 
from  the  Navy  Pier  in  Chicago, 
Nov.  18  through  Dec.  3.  All  four 
nets  plan  pickups  and  originations 
from  the  radio  theatre  on  the  pier 
constructed  for  the  exhibit.  Co- 
ordinating the  programs  for  the 
Navy  are  Lt.  (jg)  George  J.  Zach- 
ary  and  Lt.  George  Christ. 

An  appeal  to  advertisers  and 
agencies  was  made  by  George  P. 
Ludlam,  chief,  OWI  Domestic  Ra- 
dio Bureau,  to  adhere  to  regular 
OWI  allocations,  despite  eagerness 
of  producers  to  devote  programs  to 
the  Sixth  War  Loan.  The  Bureau 
is  especially  concerned  that  ap- 
propriate time  be  given  the  Army 
nurse  recruitment.  Merchant  Ma- 
rine and  Don't  Travel  campaigns. 


Silent  Partners 

THOSE  who  serve  in  silence 
no  longer  do  so  in  anonymity 
on  WDRC  Hartford.  After 
each  local  show  the  announc- 
er not  only  identifies  himself 
but  also  tells  the  names  of 
those  working  in  the  control 
room  and  at  the  transmitter. 
Besides  giving  the  unknoviTis 
a  break  it  proved  a  good 
morale-builder  for  the  staff. 


Blue  Names  Samuels 

FRANK  SAMUELS,  San  Fran- 
cisco sales  manager  for  the  Blue 
Network  and  former  sales  man- 
ager for  KGO,  Blue  owned  and 
operated  outlet  in 
San  Francisco, 
has  been  appoint- 
ed sales  manager 
for  the  Blue 
western  division, 
according  to  a 
joint  announce- 
ment last  week 
by  Don  Searle, 
Pacific  Coast  gen- 
eral manager,  and 
C.  P.  Jaeger,  gen- 
eral manager  of  the  network.  Un- 
der the  new  title,  effective  immedi- 
ately, Mr.  Samuels  succeeds  Tracy 
Moore,  resigned.  Assuming  Mr. 
Samuels'  former  duties  is  Byron 
Nelson,  San  Francisco  representa- 
tive for  the  Blue  who  previously 
had  represented  KGO. 


Mr.  Samuels 


Elgin  Talent 

TWO-HOUR  program,  Elgin  Show, 
sponsored  Thanksgiving  Day  on 
CBS  by  Elgin  National  Watch  Co., 
Elgin,  111.,  -will  have  the  following 
lineup  on  the  network  show:  Don 
Ameche,  m.c,  Edgar  Bergen  & 
Charlie  McCarthy,  Ken  Carpenter, 
Frances  Langford,  Spike  Jones  & 
his  City  Slickers,  Ed  Gardner, 
Elsie  Janis,  Alan  Jones,  Susanna 
•Foster,  Lina  Romay,  Falstaff, 
Charioteers  and  Lou  Silvers'  Or- 
chestra. Broadcast  will  be  short- 
waved  to  troops  overseas. 


One -Market  Plan 
Advantages  Cited 

Stanton  Says  CBS  FM  Plar 
Offers  Wider  Coverage 

URGING  that  the  FCC  considei 
the  "single-market"  plan  for  FK 
as  proposed  by  Paul  W.  Kesten 
CBS  executive  vice-presiden- 
[Broadcasting,  Oct.  9],  Dr.  Franl 
Stanton,  CBS  vice-president,  in  j 
supplementary  statement  filed  fo3 
the  Commission's  allocation  hear 
ings  record,  said  the  single-marke 
plan  has  technical,  social  and  eco 
nomic  advantages  "which  point  to 
ward  a  more  democratic  and  con 
structive  future  for  FM", 

Market  areas  under  the  CBS  plai 
would  be  designated  from  Censu 
Bureau  statistics,  rather  than  thos' 
outlined  by  consumer  organization 
and  advertising  agencies.  The  sin 
gle-market  plan  would  (1)  provid 
a  larger  rural  area  coverage  am 
(2)  a  superior  signal  in  each  o 
the  important  centers  of  popula 
tion,  according  to  Dr.  Stanton' 
statement. 

More  Channels  Seen 

Technically  the  CBS  plan  "in 
sures  the  maximum  signal  wher 
it  is  needed  most — in  the  densel 
populated,  built-up  urban  areas, 
said  the  Stanton  supplement.  Rura 
service  is  increased,  not  comprc 
mised.  "By  restricting  the  use  o 
50  kw  stations  a  greater  num 
ber  of  channels  is  made  availabl 
for  low-power  single-market  sta 
tions,"  he  continued.  Such  a  syster 
also  reduces  the  effect  of  long-dis 
tance  interference  from  adjacen 
or  co-channels. 

Socially,  the  single-market  prir 
ciple  insures  the  maximum  amour 
of  local  public  service  broadcastin 
because  "it  not  only  permits  mor 
stations  but  provides  each  centrji 
city  with  its  ovni  FM  stations' i 
Equivalent  competition  is  assure  \ 
by  making  it  possible,  Dr.  Stanto  i 
pointed  out,  for  any  FM  broadcas' 
er  to  have  a  coverage  area  as  larg 
as  any  other  in  a  given  market. 

"This  plan  prevents  the  develo) 
ment  of  inequalities  in  facilities  i 
the  market  without  sacrificing,  i 
fact,  by  improving  both  signal  levi 
and  coverage  area,"  the  statemei 
asserted.  "It  distributes  the  adve: 
tiser's  dollar  to  more  and  moi 
stations  and  thereby  provides  mo) 
employment.  This  proposal  pui 
each  broadcaster  in  a  given  mark' 
on  an  equal  economic  footing.  Fu 
thermore,  it  places  the  competiti^ 
emphasis  on  programming  ar 
public  service  which,  in  the  fin; 
analysis,  are  the  end  products  > 
broadcasting." 

Accompanying  the  statement  wi 
a  map  showing  how  CBS  proposi 
to  cover  88.7%  of  the  U.  S.  populi  ; 
tion  with  a  network  of  200  station  \ 
based  on  the  single-market  plan,  i 


Drawn  for  BROADCASTING  by  Sid  Hix 

"And  Now  Fans,  Moneybags  Greets  Your  Again  to  Shower  Wealth  On 

You  Lucky  Folks!" 


NEW  5  kw  transmitters  have  be<  It 
ordered  from  RCA  by  CKWS  King  ! 
ton,  CKGB  Timmins,  and  CJKL  Kir 
land  Lake,  Ont..  for  late  1945  deli 
ery,  Roy  Thomson,  operator  of  tl  |_ 
stations,  has  announced. 


BROADCASTING  •  Broadcast  Adverlisini 


Real  Estate  Developer 

J.  C.  Nichols,  whose  expert  guidance  has 
made  Kansas  City  nationally  known  for  its 
beautiful  residential  areas,  says  this  of  radio, 
"With  my  life  devoted  to  the  betterment  of  the 
American  home  and  community,  it  is  no  won- 
der that  I  have  such  a  deep  respect  for  radio. 
Its  influence  is  one  of  perpetuating  the  home 
as  the  hub  of  our  daily  existence." 


The  influence  of  radio  does  give  to  home- 
life  added  incentive.  By  the  mere  twist  of  a 
dial,  top-billing  entertainment  stars  make  all 
the  home  a  stage.  News  as  it  happens,  even 
in  far  distant  lands,  is  a  never  ending  pano- 
rama* Such  radio  stations  as  KMBC  of  Kan- 
sas City  seek  constantly  for  added  ways  in 

KM  B  C 

OF  KANSAS  CITY 

FREE  &  PETERS,  Inc. 
Of  Course,  KMBC-FM— An  Extra  Service  at  No  Extra  Cost! 


which  to  improve  its  service  to  listeners.  The 
expense  of  making  this  possible  is  KMBC's 
investment  for  an  even  broadened  position 
of  responsibility  to  the  home  and  the  com- 
munity in  the  post-war  life  of  tomorrow. 


SINCE   1928  -THE   BASIC    CBS    STATION   FOR   MISSOURI   AND  KANSAS 


s  Best  Is  America 


ricaypij^st 


THE  time  it  takes  to  switch  labels  is  all 
*  Colorado's  canning  industry  will  need  to 
convert  from  wartime  to  peacetime  produc- 
tion. Not  one  of  Colorado's  27  canning  fac- 
tories will  become  an  industrial  war  relic 
when  the  war  ends. 

Colorado's  mountain  grown  fruits  and  vege- 
tables long  have  ranked  as  America's  finest. 
They  are  richer  in  flavor  and  higher  in 
vitamin  and  mineral  content.  Many  thou- 
sands of  cases  are  being  processed  this  year 
and,  besides,  24,693  carloads  of  fresh  fruits 
and  vegetables  have  been  shipped  from  the 


state  during  the  first  nine  months  of  1944. 

The  Colorado  canning  industry,  like  the 
huge  fruit  and  vegetable  growing  industry 
it  depends  on,  like  the  agricultural,  livestock 
raising,  mining  and  manufacturing  indus- 
tries, is  a  basic  and  permanent  asset  of  the 
Denver  region  whose  full  potential  has  been 
demonstrated  under  the  stimulus  of  war. 

Today's  prosperity  and  high  buying  power 
in  the  Denver  market  is  no  war-blovm  bub- 
ble which  will  vanish  with  the  first  pin-prick 
of  peace.  The  economy  of  the  Denver  m.arket 
is  anchored  in  permanent  foundations. 

Sales  efi'ort,  therefore,  in  the  Denver  mar- 
ket can  be  counted  on  to  pay  off  today  and 
tomorrow.  More  advertisers,  local  and  na- 
tional are  buying  more  time  on  KLZ  than 
on  any  other  Denver  station.  KLZ  makes 
their  advertising  pay,  because  KLZ  delivers 
the  Denver  market. 

KLZ   •  DENVER 

CBS  Network    •    560  Kilocycles 
Affiliated  in  Management  with  the  Oklahoma 
Publishing  Co.  and  WKY,  Oklahoma  City 

REPRESENTED  NATIONALLY 
BY  THE  KATZ  AGENCY 


1 
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PRICE  15  CENTS 


The  Weekly^^^ Newsmagazine  of  Radio 


zoo 


5,629  LETTERS  COME  IN 

I ■  1 1  #1  "School  Time",  favorite  visitor  in  25,000 
Iflf  I  \  Midwest  American  classrooms  (with  over 
WW  Lw  870,000  pupils)  gets  results  just  as  WLS 
commercial  programs  do. 

We  have  told  you  this  before,  but  here  is  fresh 
evidence:  on  a  recent  Tuesday,  when  "School 
Time"  went  to  Brookfield  Zoo  to  bring  its  6,000 
schools  first-hand  facts  about  the  animal  life  there, 
we  offered  a  color  map  of  this  zoo  to  all  who 
would  write  for  it.  Just  once,  mind  you.  One 
announcement. 

And  5,629  listeners  wrote  for  this  map!  One 
mention — 5,629  responses.  Interesting?  Yes  in- 
deed, although  "School  Time"  (now  in  its  ninth 
year)  is  not  for  sale.  It  is  added  proof,  one  more 
in  a  long  list  of  factual  stories  to  prove  that: 

At  any  time  of  day,  on  any  WLS-built  program, 
WLS  GETS  RESULTS! 

REPRESENTED  BY  JOHN  BLAIR  &  COMPANY 

890  KILOCYCLES  *  50,000  WATTS  ★  BLUE  NETWORK 


AFFILIATED  WITH  KOY,  PHOENIX.  AND  THE  ARIZONA  NETWORK  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


WKY  Television  Demonstration  Caravan 
Playing  19  Towns  in  WKY  Service  Area 


ON  November  11,  WKY  opened  its 
television  show  in  Ponca  City,  Okla- 
homa, which  by  December  3  will  have 
played  in  19  towns  of  the  state.  To  these 
people  out  in  the  state,  WKY  will  bring 
their  first  glimpse  of  television  through 
a  demonstration  unit  which  will  do  every- 
thing except  actually  transmit  and  re- 
ceive over  the  air.  The  tour  is  being  con- 
ducted as  WKY's  contribution  toward 
the  promotion  of  the  6th  War  Loan. 

Almost  five  years  ago  to  the  day,  WKY 
sponsored  a  great  television  show  in 
Oklahoma  City  which  still  remains  as  the 


outstanding  event  of  its  kind  in  the  coun- 
try. Fifty  thousand  persons  attended  this 
show  m  a  six-day  period. 

Oklahoma  is  accustomed  to  WKY  initi- 
ating innovations  in  the  radio  field.  WKY 
was  the  first  station  in  the  state;  in  fact 
the  first  station  west  of  the  Mississippi. 
WKY  brought  Oklahoma  its  first  network 
programs  and  has  kept  out  in  front  ever 
since  both  in  facilities  and  programming. 
All  these  things  have  built  a  reputation 
and  prestige  for  WKY  in  Oklahoma  sur- 
passed by  no  other  station.  Today,  as  for 
the  past  24  years,  WKY  is  Oklahoma's 
dominant  station. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  -  The  Farmer-Stockman 
KVOR,  Colorado  Springs  -  KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY    BY    THE    KATZ    AGENCY,  INC. 


Time  For  Selling: 
Time  For  Sale: 


■  Are  all  the  good  radio  stations  sold  out  for  the 
duration? 

Can  a  new  radio  advertiser  go  on  the  air  today  only 
by  using  so-called  ''one-lung"  stations? 

What  are  the  yardsticks  of  value  in  the  radio  station 
field,  anyway? 

Telephone  surveys?  Audience  ratings?  Coverage 
maps? 

Or  can  we,  the  radio  industry,  demonstrate  our  real 
worth  to  our  advertisers  and  our  real  service  to  our 
communities  hy  proving  that  ive  can  sell  goods  today 
and  more  goods  tomorrow? 


We  think  it  is  time  for  the  radio  industry  as  a  ivhole 
to  recognize  its  0%™  strength. 

Instead  of  acting  as  though  radio  were  a  flash  in  the 
pan,  here  today  and  gone  tomorrow,  let  us  instead 
work  for  the  long  pull. 

Let  us  sell  not  only  our  own  stations  and  our  own  time^ 
but  radio  itself. 

Our  own  policy  works  for  the  long  pull  pretty  well. 
We  perform  well  bej^ond  the  promise. 

We  do  our  best  —  our  level  best  —  to  give  a  square 
deal  to  any  advertiser  trying  to  build  a  postwar  fran- 
chise for  his  product  in  our  markets  today. 

How?  By  selling  a  little  less  time  to  others,  so  we 
mil  always  have  some  left  over  for  him.  Rationing 
in  a  mild  form:  easy  to  take. 


A  few  large  advertisers  —  a  very  few  —  have  not 
taken  kindly  to  this  policy.  But  most  of  them  under- 
stand. As  a  result,  many  new  advertisers  wanting  to 
build  a  franchise  over  our  stations,  have  been  able  to 
start  doing  so,  and  are  doing  so  now.  More  every  day. 

Instead  of  selling  Time  alone  —  as  though  the  bot- 
tom were  going  to  drop  out  of  the  industry  tomorrow 
—  let  us  sell  the  fact  that  in  20  short  years,  radio 
has  grown  up  into  long  pants  as  one  of  the  most  impor- 
tant and  powerful  selling  media  kno^vn  to  advertising. 

Let  us  impress  upon  advertising  men,  advertisers, 
and  the  public  at  large,  that  radio  is  not  only  an 
advertising  medium  but  a  service. 

— That  it  is  here  to  stay:  long  after  this  war  is  but  a 
memory. 

— And  that  an  advertiser  who  makes  a  serious  efi"ort 
to  build  himself  a  postwar  franchise  in  any  radio 
market,  is  in  that  market  for  keeps  if  he  lets  us  do 
the  job  the  way  it  ought  to  be  done  for  him — a  selling 
job  which,  when  the  chips  are  do-WTi,  is  the  only  kind 
of  a  job  that  counts. 


 ■  ^      WSYR  Syracuse,  WTRY  Troy-Albany- 

==  Schenectady.  WKNE  Keene  (Ver- 
^=     mont-N.  H.),  WELI  New  Haven. 

SQUARE     DEAL  STATIONS 

Owned  and  operated  by  Harry  C.  Wilder  and  Associates. 
Representatives :  For  WKNE  and  WELI,  Headley-Reed  Com- 
pany. For  WSYR  and  WTRY,  Paul  H.  Ra>Tner  Company. 


NOTE:  The  time  to  start  building  a  postwar  franchise  in  any  of  our  markets  is 
getting  increasingly  short.  Tomorrow  may  be  -too  late.  Better  get  in  touch  icith  us  now. 


K]     We're  not  in  the 


key  business . . . 


MINNESOTA  is  one  of  the  largest  turkey- 
raising  areas  in  the  world— but  WCCO, 
we're  happy  to  say,  hatches  no  programs  that 
turn  turkey. 

Instead,  we  produce  shows  so  popular  with 
the  people  of  the  Northwest  (who  raise  tur- 
keys) that  they  hatch  bumper  flocks  of  prize 
Hooper  ratings  for  us. 

Take  our  Red  River  Valley  Gang —  \ocsd\y 
created  for  local  tastes— which  has  a  10.1 
Hooper*  representing  36%  of  all  Twin  City 
listeners  every  Saturday  night.  ("Outside"  the 
Twin  Cities,  its  share  of  audience  is  even 
greater.  The  last  CBS  Listener  Diary  credits 
it  with  3970  of  all  listening  families,  urban 
and  rural,  in  our  entire  nighttime  primary 
area  of  130  counties.) 

Figures  like  that  prove  how  qualified 


i: 


IMINNEAPOLIS-ST.PAUL  . 
50,000  Watts  '  830  kc 


WCCO's  program  department  is  to  build  spe- 
cific shows  to  accomplish  specific  tasks  for 
sponsors.  Red  River  Valley  Gang  was  created 
31  months  ago  for  Cargill,  Inc.,  who  sell  feed 
to  retail  dealers  and  poultry  raisers,  including 
turkey  farmers.  Cargill,  Inc.,  has  sponsored 
it  steadily  ever  since. 

Our  non-turkey  record  includes  a  lot  of 
other  outstanding  local  shows.  Quiz  of  the 
Twin  Cities  brings  its  sponsoring  soap-maker 
a  34%  share  of  audience.  Newsman  Cedric 
Adams,  for  another  soap-and-shortening 
manufacturer,  draws  62  %  of  the  listeners  at 
12:30  P.M.,  Monday-through-Friday,  with  a 
higher  Hooper  than  that  of  any  program  on 
any  other  Twin  City  station,  whether  day  or 
night,  local  or  network.* 

Our  business  is  radio  and  good  programs. 
Whatever  yours  is,  if  you  want  a  show  that 
will  command  large  audiences  in  the  North- 
west, WCCO's  program  department  is  most 
ready  to  meet  the  challenge.  Command  it 
through  us  or  Radio  Sales. 

■kSo  says  Hooper's  report  for  July-September, 
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Sep}.  1940 
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New  Orleans  ' 
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WWL  Dominates  fhe  NEW  Deep  Soufh- 
Headed  for  PERMANENT  Prosperity 
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POWER  to  COVER  the  FIELD 


5,000 
WATTS 


980 
Kilocycles 


BLUE 


Yes,  with  5,000  Watts  on  980  Kilocycles,  WSIX 
gives  a  thorough  coverage  of  the  rich  Middle 
Tennessee  section.  The  survey  by  Ring  and  Clark, 
Consulting  Engineers,  shows  on  the  map  above 
that  in  addition  to  Middle  Tennessee,  1 6  counties 
in  Southern  Kentucky  are  also  included  in 
WSIX's  0.1  MV/M  signal. 

Nashville  is  the  heart  of  this  huge  market,  and 
in  the  Metropolitan  area,  WSIX  commands  such 
a  large  share  of  the  listening  audience  that  you 

For  full  Information,  coverage  map  and 


Signal  and 
Mail  Map 


are  assured  not  only  of  "power  to  cover  the 
field" — but  of  covering  it  most  economically 
as  well. 

There  is  a  great  postwar  future  for  this  area, 
too,  for  the  back-log  of  the  Tennessee  Valley  in 
agriculture  and  peacetime  manufacturing  inter- 
ests, fed  by  a  huge  supply  of  cheap  TVA  power, 
providing  essential  resources  of  lasting  value. 
Yes,  here  is  an  important  field,  covered  eco- 
nomically by  WSIX. 

availabilities,  write  or  v^ire  WSIX  or 


THE    KATZ    AGENCY.  INC. 
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The  Telephone  Spans  the  Continent!  On  January  25,  1915 
Alexander  Graham  Bell  talked  once  more  to  Thomas  A. 
Watson  on  a  momentous  occasion— the  first  time  a  tele- 
phone message  crossed  America.  This  great  advance  was 
made  possible  by  the  use  of  Western  Electric  vacuum 
tube  repeaters— the  first  of  many  millions  we  have  pro- 
duced for  the  Bell  System. 


Radio  Telephone  Spans  the  Atlantic!  Just  before  dawn  on  October  21, ' 
1915,  the  first  spoken  words  spanned  the  Atlantic  — transmitted 
from  Arlington,  Va.,  and  received  in  Paris  by  radio  telephone 
apparatus  designed  and  made  by  Western  Electric.  Out  of  this 
pioneering  came  world-wide  telephony— broadcasting— aviation, 
marine  and  mobile  radio. 


^1 


iVEN  BEFORE  the  first  of  these  events  Western  Elec- 
trie  —  founded  on  November  18,  1869 —  was  making 
electrical  communications  equipment.  Bell  Telephone 
maker  since  '82 — pioneer  in  radio  since  its  beginning 
—the  Company  today  is  the  nation's  largest  producer 


of  electronic  and  communications  apparatus  for  war. 
In  the  peace  that's  coming,  count  on  Western  Electric 
— with  its  unique  75-year  experience — for  continuing 
leadership. 

During  the  6th  War  Loan  Drive,  buy  more  Bonds  than  ever! 


Western  Electric 

ARSENAL  OF  COMMUNICATIONS  EQUIPMENT 
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At  Deadline 


WALTER 
KIERNAN 


POPULAR  IN 
LINCOLN,  NEB. 


IS  OPEN  FOR 
SPONSORSHIP 


ON  KFOR 


Especially  popular  in  the 
mid-west  is  Blue  Net- 
work's colorful  commenta- 
tor, Walter  Kiernan.  He 
talks  anci  thinks  like  a  mid- 
westerner  ...  so  folks  out 
this  way  like  him. 

This  is  one  of  the  choice 
spots  now  open  on  KFOR, 
Lincoln,  Nebraska  Monday 
thru  Friday,  1:00  to  1:15 
p.  m.  A  large  audience 
and  a  friendly  one.  Ask 
our  representative  Edward 
Retry  Co.,  Inc.,  for  details. 


KFOR 


''/Nebraska's  Ip--  LIHCOLH 
Capital  City  Nebraska 
Station"  .-^.L 


Blue  and  Mutual  Networks': 
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SECOND  network  forum  to  go  on  the  air  as  a  commercial,  Let's  Face 
the  Issue  will  be  carried  starting  Jan.  26  on  over  200  MBS  stations. 
Speakers  will  be  cross-examined  by  members  of  the  American  Bar  Assn. 
in  whose  behalf  the  Chesapeake  &  Ohio  Railway  Co.  is  sponsoring  the 
program,  using  only  a  credit  announcement.  Manager  is  Sherman  H. 
Dryer,  radio  director,  Chicago  U.  and  moderator  is  Leland  Rex  Robinson. 


HENRY  HOUGHTO.N,  vice-president.  Brown  Co.,  New  York,  manage- 
ment consultant,  has  been  named  to  analyze  the  organization,  plans  and 
policies  of  the  Blue  Network.  Study  will  take  several  months. 


ELECTRIC  Companies  advertising  program  appeared  Friday  as  most 
likely  taker  for  the  Sunday  4:30-5  p.m.  CBS  spot.  Final  decision  on 
shifting  of  Nelson  Eddy  from  Wednesday  10:30-11  p.m.  is  to  be  made 
today  (Monday).  Agency  is  N.  W.  Ayer  &  Son,  New  York. 


PILLSBURY  MILLS,  Minneapolis,  will  expand  its  CBS  Saturday  half- 
hour  show,  Grand  Central  Station,  to  119  stations,  adding  34  outlets. 
Agency  is  McCann-Erickson,  Minneapolis. 


NEW  MUSICAL  variety  replacement  for  Chesterfield  Music  Shop  (Lig- 
gett &  Myers)  on  NBC  was  expected  late  last  Friday.  Andy  Russell, 
Mary  Ashworth  and  Ted  Steele's  orchestra  are  considered.  Agency  for 
the  Chesterfield  account  is  Newell-Emmett,  New  York. 


SELLERS 


NOT  for  me,  said  Ralph  Gush- 
ing when  his  father  suggest- 
ed he  enter  the  advertising 
field.  But  father  persisted 
and  took  him  down  to  meet  A.  L. 
Thomas  of  Lord  &  Thomas,  Chi- 
cago. Ralph  has  been  in  advertis- 
ing ever  since. 

He  is  tirnebuyer  and  account  ex- 
ecutive of  Presba, 
Fellers  &  Presba, 
Chicago,  a  big  step 
up  from  that  first 
clerking  job  with 
Lord  &  Thomas  in 
1906,  just  after  his 
graduation  from 
Bowdoin  College,  Me. 

From  clerk  he 
went  to  the  head  of 
the  order  depart- 
ment and  from  there 
to  space  buyer.  The 
next  step  —  partner 
and  space  buyer 
with  Vanderhoof  & 
Co.,  Chicago  —  was 
an  introduction  to 
radio. 

At  Vanderhoof's 
he  bought  time  for  Bunte  Brothers 
Candies  on  WMAQ  Chicago.  "We 
had  a  half-hour  evening  musical 
show  .  .  .  with  a  16  piece  orchestra. 
The  cost  was  $400  for  time  and 
talent.  That  advertising  venture  in 
1927  convinced  me  that  radio  was 
an  advertising  medium  that  could 
pay  if  used  properly." 


RALPH 


SALES 


So  Ralph  stuck  to  radio  advertis- 
ing. In  fact  he  also  stuck  to  the 
Bunte  account,  handling  it  for  the 
F.  A.  Robbins  Co.,  Chicago,  from 
1932  on  through  eight  years.  Then 
he  joined  Presba,  Fellers  &  Presba, 
Chicago,  as  account  executive,  re- 
suming time  buying  for  Bunte 
Bros,  there  after  the  death  of  Ed 
Fellers,  whom  he  de- 
scribes as  "the  dad- 
dy of  radio  advertis- 
ing". He  later  in- 
eluded  accounts  for 
Olson  Rug  Co.,  Man- 
tle Lamp  Co.  and 
Flex-O-Glass. 

Having  been  both, 
Ralph  can  compare 
the  job  of  space 
buyer  with  radio 
time  buyer.  They  are 
much  the  same,  he 
says,  only  a  space 
buyer  does  research 
on  magazines  and 
newspapers  while  a 
time  buyer  does  his 
research  with  sta- 
tions. 

And  Ralph  Gushing  believes  in 
radio  advertising  with  real  con- 
viction. "As  more  information  be- 
comes available  on  radio  stations 
and  programs,"  he  says,  "adver- 
tisers will  be  able  to  use  radio 
advertising  in  an  even  more  in- 
telligent manner  than  hereto- 
fore." 


NBC  BASIC 
NETWORK  STATION 


5000 

WATTS 
DAY  &  NIGHT 


Sales  Representative 

PAUL  H.  RAYMER 
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4,955,144  spindles  spinning  VICTORY 


Almost  5  million  spindles  whirling,  winding  miles  of 
thread . . .  singing  songs  of  Victory!  The  4,955,144  spindles 
^  in  the  16-county  WSPA  Primary  Area  are  daily  produc- 
ing cotton  cloth  to  wrap  around  the  world.  A  staple  of 
America,  delivered  by  America,  and  produced  from  ^'picker 
to  bolt"  by  this  16-county  textile  paradise. 

But  WSPA- Piedmont's  wealth  isn't  vested  in  textiles  alone. 
Timber,  plastics  and  versatile  agriculture  provide  the  income 
for  the  quarter-bi7/fon  dollar"  retail  sales  a  year! 

Small  wonder  this  Piedmont  rolling-land  is  called  "one  of 
the  best-balanced  sections  in  the  entire  country." 
And  WSPA  swings  the  balance  your  way. 

*So!es  Managemenl 


,  SiniTH  CAROLINA  •  Home  of  Camp  Croft 

5000  watts  day  1000  Watts  night  •  950  kilocycles  •  Represented  by  Hollingbery 


/ 


/ 


^^Data  books  tell  you  who  could  listen,  Thistlewaite 
--F&P  can  tell  vou  who  does  lIsteuT^ 


•  Try  as  you  may,  it's  pretty  tough  to  sit  in  an 
office  on  Park  or  Michigan  or  Meridian  Avenue 
and  figure  out  station  values  from  data  books. 

It  takes  more  intimate  knowledge  than  that. 
F&P  has  the  knowledge  from  an  average  of 
seven  years'  contact  with  each  of  "our"  stations 
— from  dozens  of  trips  to  the  scene — from  per- 
sonal study  of  each  station's  market,  manage- 
ment, methods  and  personality. 

In  other  words,  we  believe  we  can  give  you  that 
clearer  picture  which  seems  so  essential  to  the 
keenest  time-buying. 

FREE  &  PETERS9  INC. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY   FARGO 

WISH   INDIANAPOLIS 

WKZO   KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  FEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC   DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  / 80  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  11/  Sutter    HOLLYWOOD:  6331  HoUywood    ATLANTA:  322  Palmer  Bldg. 
Franklin  6373  Plaza  5-4130  Sutter  4353  Granite  3615  Main  5667 
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Porter  Slated  to  Take  FCC  Post  Dec.  15 


Jett  Nominated  as  Interim  Chairman; 
Close  FCC-White  House  Liaison 

CONTINUANCE  of  a  close  liaison  between  the  White  House  and 
the  PCC  was  presaged  with  the  naming  last  Thursday  by  President 
Roosevelt  of  Paul  A.  Porter,  40-year-old  former  radio  attorney,  war- 
time Government  official  and  director  of  publicity  of  the  Democratic 
National  Committee  in  the  successful  Fourth  Term  campaign,  as  the 
successor  to  James  Lawrence  Fly. 

Nomination  of  Mr.  Porter  to  fill  the  unexpired  seven-year  term  of 
Mr.  Fly  (until  June  30,  1949)  came  but  three  hours  after  the  Presi- 
dent had  designated  Commissioner 
E.  K.  Jett  interim  chairman,  to 
serve  until  Mr.  Porter's  confirma- 
tion by  the  Senate.  At  that  time  it 
is  expected  the  President  will  des- 
ignate Mr.  Porter  chairman.  Mr. 
Porter  is  expected  to  take  his  new 
post  about  Dec.  15,  assuming  Sen- 
ate confirmation  by  then. 

Popular  Appointment 

The  Porter  appointment  gener- 
ally was  supported  in  broadcasting 
and  Government  ranks.  His  name 
had  been  highlighted  virtually  since 
the  beginning  of  reports  that  Mr. 
Fly  would  resign  to  return  to  pri- 
vate practice  of  law  in  New  York. 
The  appointment  leaves  one  vacan- 
cy on  the  FCC — that  created  Avith 
the  retirement  of  T.  A.  M.  Craven 
last  July  1  to  become  vice-president 
of  the  Cowles  Broadcasting  Co. 
Several  names  are  under  considera- 
tion, but  it  was  thought  the  "ap- 
pointment might  not  come  for  some 
Says. 

The  nomination  of  Mr.  Porter 
and  the  designation  of  Mr.  Jett  as 
acting  chairman  were  seen  as 
Dointed  recognition  by  the  Admin- 

stration  of  the  importance  of  tech- 
lical  radio  allocations  problems  in 
;he  immediate  offing  and  of  the  de- 
sirability of  having  men  versed  in 
in'oadcasting  in  policy  control.  For 
(ive  years    (1937-42)    Mr.  Porter 

vas  Washington  counsel  for  CBS 

md  is  acquainted  with  both  sta- 

ion  and  network  operating  and 

egulatory  problems. 
Mr.  Jett,  who  was  named  to  the 

''CC  last  February  after  having 

erved  as  its  chief  engineer  since 

938,  is  regarded  as  perhaps  the 

,est-informed  man  in  the  country 

m  problems  of  allocation  and  en- 
ineering. 

Precisely  when  the  Senate  In- 
prstate  Commerce  Committee  will 
pnsider  the  Porter  nomination  was 
1    doubt    last    week.  Chairman 


Wheeler  (D-Mont.)  is  expected  to 
return  to  Washington  early  this 
week  and  might  call  a  committee 
meeting  promptly.  Mr.  Porter,  how- 
ever, plans  a  trip  to  Florida  for 
his  first  vacation  since  Pearl  Har- 
bor, probably  to  remain  until  mid- 
December. 

Both  the  Jett  and  Porter  nom- 
inations came  Nov.  16 — a  day  after 
Mr.  Fly  wound  up  his  15  years  of 
Government  service,  the  last  five 
on  the  FCC.  Early  in  the  week 
the  White  House  released  an  ex- 
change of  letters  wherein  the  Pres- 
ident said  the  former  FCC  chair- 
man was  on  "furlough"  and  that 
he  proposed  to  seek  his  help  from 
time  to  time,  particularly  in  the 
field  of  international  communica- 
tions. [See  texts  of  letters  on 
pages  59,  60]. 

Save  for  the  Jett  interim  ap- 


pointment, there  were  no  real  sur- 
prises in  any  of  the  developments — 
Mr.  Fly's  resignation  and  appoint- 
ment as  chairman  of  the  board  and 
general  counsel  of  Associated  Mu- 
sic Publishers  and  its  subsidiary, 
Muzak,  and  Mr.  Porter's  nomina- 
tion. All  these  had  been  speculated 
upon  in  past  issues  of  Broadcasting 
for  the  last  several  months. 

FDR  Letter  to  Jett 

Announcement  of  Mr.  Fly's  ap- 
pointment as  chairman  of  the  AMP 
board,  a  new  post,  also  was  made 
last  Thursday  by  William  B. 
Benton,  president  and  owner  of 
the  AMP  common  stock  (North 
American  Co.  owns  the  preferred), 
who  said  that  the  arrangement 
would  give  Muzak  and  AMP  the 
benefit  of  Mr.  Fly's  advice  on  busi- 
ness policies  as  well  as  on  legal 
problems.  Joseph  L.  Weiner  will 
continue  as  counsel  representing 
Mr.  Benton's  interests  and  Muzak's 
interests  in  "subscription  radio", 
a  non-commercial  FM  radio  proj- 
ect designed  to  compete  with  con- 
ventional radio  supported  by  ad- 
vertiser sponsorship.  A  new  com- 
pany— Subscription  Radio  Inc. — is 
being  formed. 

The  Porter  nomination  as  sent 
to  the  Senate  was  for  Commissioner, 
rather  than  Chairman.  This  con- 
formed with  customary  procedure, 
since    the    President   selects  the 


NEW  CHAIRMAN 


PAUL  A.  PORTER 

Chairman  from  the  Commission's 
qualified  membership.  Thus,  the 
Jett  interim  appointment  and  the 
Porter  nomination  dispelled  specu- 
lation about  possible  selection  of 
{Continued  on  page  58) 


Porter  Well  Qualified  for  FCC  Job 


Former  Publicity  Head 
Of  Democrats  Fills 
Out  Fly's  Term 

THE  NOMINATION  of  Paul 
Aldemont  Porter  to  the  FCC  was 
enroute  to  the  Senate  for  confirma- 
tion a  few  minutes  after  the  for- 
mer publicity  director  of  the  Dem- 
ocratic National  Committee  had 
talked  with  the  President  at  the 
White  House. 

While  the  nomination  did  not 
specify  Mr.  Porter's  appointment 
to  the  chairmanship,  a  position 
filled  directly  by  the  President  from 
the  Commission  membership  with- 
out Senatorial  confirmation,  it  was 
for  the  unexpired  seven-year  term 
of  James  Lawrence  Fly,  dating 
from  July  1,  1942. 

Actually  Mr.  Porter  himself  did 


not  comprehend  with  what  swift- 
ness the  White  House  would  act 
in  moving  his  nomination  to  Capitol 
Hill.  As  he  left  the  White  House, 
after  a  half-hour  conference  with 
Mr.  Roosevelt,  reporters  asked  him 
if  he  would  be  named  to  succeed 
Mr.  Fly. 

"I  think  my  name  will  go  up 
sometime  today  or  tomorrow,  or 
at  least  this  week,"  Mr.  Porter  re- 
plied. Actually  the  messenger  car- 
rying his  nomination  must  have 
been  on  his  way  before  the  nominee 
reached  a  comma  in  his  sentence. 
Beyond  this  brief  statement,  he 
had  nothing  further  to  report,  ex- 
cept to  state  he  and  the  President 
devoted  most  of  their  discussion  to 
"the  electoral  college". 

Mr.  Porter's  11-year  Washington 
career  has  been  a  busy  one.  He 


served  three  months  with  the  Agri- 
cultural Adjustment  Administra- 
tion in  1933,  succeeding  then  to  the 
directorship  of  the  press  section. 
Department  of  Agriculture.  In 
1937  he  joined  CBS  as  Washing- 
ton attorney  and  assistant  to  Capt. 
Harry  C.  Butcher,  then  CBS  vice- 
president  and  now  Naval  aide  to 
General  Eisenhower.  He  took  leave 
in  1940  to  assist  Chester  Davis  in 
the  National  Defense  Council.  He 
returned  to  CBS  in  1942,  subse- 
quently to  resign  on  March  15, 
1942  and  become  deputy  admin- 
istratoi".  Office  of  P*rice  Adminis- 
tration; Associate  War  Food  Ad- 
ministrator under  Marvin  Jones; 
and  assistant  director  of  Economic 
Stabilization  under  Judge  Vinson. 
Throughout  these  experiences, 
{Continued  on  page  60) 
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NAB  Audience  Bureau  Given  $75,000 


Plan   Expected    to  Be 
Under  Way  About 
First  of  Year 

By  FLORENCE  SMALL 

FORMATION  of  the  Broadcast 
Measurement  Bureau  was  assured 
when  the  NAB  Board  of  Directors, 
meeting  in  Chicago  last  week,  ap- 
propi'iated  $75,000  to  get  the  new 
radio  circulation  plan  under  way 
about  Jan.  1. 

At  its  meeting  Tuesday  and 
Wednesday  in  the  Stevens  Hotel 
the  NAB  Board  formally  approved 
creation  of  the  BMB,  which  already 
had  been  passed  by  the  boards  of 
the  American  Assn.  of  Advertising 
Agencies  and  the  Assn.  of  National 
Advertisers.  A  joint  committee  of 
the  three  groups,  meeting  in  New 
York  Nov.  11,  reviewed  proposed 
articles  of  incorporation  and  by- 
laws, [Broadcasting,  Nov.  13].  As 
soon  as  the  drafts  are  completed 
copies  will  be  given  the  NAB  Board 
and  boards  of  the  AAAA  and  ANA 
for  final  approval. 

Board  of  15 

Under  the  proposed  setup  five 
members  of  each  of  the  three  par- 
ticipating oi'ganizations  will  serve 
on  the  board  of  the  bureau.  Terms 
will  be  for  three  years  each,  first 
appointments  to  be  staggered.  On 
important  matters  a  majority  vote 
of  each  of  the  participating  agen- 
cies is  necessary  but  on  routine 
affairs  a  majority  vote  of  a  quorum, 
which  is  placed  at  9,  will  pass  any 
issue. 

In  appropriating  the  $75,000, 
which  was  estimated  as  the  initial 
outlay  for  the  first  year's  opera- 
tion, the  NAB  Board  pointed  out 
that  it  is  lending  the  money  to 
the  BMB,  to  be  returned  after  the 
Bureau  becomes  operative  and  self- 
sustaining. 

BMB  will  be  supported  by  sub- 
scriptions from  stations,  advertisers 
and  agencies,  which  wish  to  sub- 
scribe to  the  service.  The  NAB 
will  contact  every  station  in  the 
country,  including  nonmembers  as 
well  as  members,  according  to  Hugh 
Feltis  of  KFAB  Lincoln,  NAB  di- 
rector and  chairman  of  the  Board's 
subcommittee  to  study  the  meas- 
urement plan. 

A  director  of  information  for  the 
BMB,  yet  to  be  appointed,  will  at- 
tend all  NAB  district  meetings 
scheduled  for  January  and  Feb- 
ruary to  explain  the  -  measurement 
bureau.  Managers  of  all  stations 
will  be  invited  to  attend  the  dis- 
trict 'meetings  so  they  may  get 
first-hand  information  about  the 
bureau. 

Also  attending  the  district  meet- 
ings will  be  a  member  of  the  NAB 
Research  Committee,  a  representa- 
tive of  the  network  station  rela- 
tions gx'oup,  one  from  the  AAAA 
Timebuyers  Committer  and  a  mem- 
ber of  the  NAB  Sales  Managers 
Executive  Committee. 

Overall  cost  of  the  BMB  survey 
has  been  estimated  at  $1  per  ballot 


or  an  aggregate  of  $1,000,000  per 
study  every  other  year.  Cost  to  in- 
dividual stations  will  depend  on  the 
number  of  mentions  a  station  re- 
ceives on  ballots  returned. 

The  NAB  has  retained  Dr.  Ray- 
mond Franzen,  New  York  Research 
Consultant;  Dr.  George  Gallup, 
president  of  the  Institute  of  Pub- 
lic Opinion  and  Dr.  Paul  F.  Lazers- 
feld.  Bureau  of  Applied  Research, 
Columbia  U.,  to  study  sample  re- 
quirements for  the  survey.  A  final 
report  is   expected  shortly. 

Representing  the  NAB  in  pre- 
liminary organization  will  be  the 
following:  J.  Harold  Ryan,  pres- 
ident; Dr.  Frank  Stanton,  vice- 
president,  CBS  New  York;  Frank 
M.  Russell,  NBC  Washington  vice- 
president;  Roger  W.  Clipp,  WFIL 
Philadelphia,  chairman  of  the  NAB 
Research  Committee;  Mr.  Feltis. 
At  the  next  NAB  membership  meet- 
ing it  is  proposed  to  elect  the  five 
NAB  directors  of  BMB. 

During  the  board  meeting  in  Chi- 


PLANS  for  immediate  establish- 
ment of  a  broadcasting  measure- 
ment bureau  as  outlined  at  a  meet- 
ing of  the  three  sponsoring  organ- 
izations, NAB,  Assn.  of  National 
Advertisers  and  American  Assn. 
of  Advertising  Agencies  in  New 
York  on  Nov.  11  and  as  approved 
by  the  NAB  Board  of  Directors  in 
its  meeting  in  Chicago  Nov.  14-15, 
were  presented  to  the  35th  annual 
meeting  of  the  ANA,  held  Nov.  15- 
17  at  the  Biltmore  Hotel,  New  York. 

D.  B.  Stetler,  advertising  man- 
ager. Standard  Brands,  and  chair- 
man of  the  ANA  Radio  Committee, 
read  to  several  hundred  ANA 
members  a  wire  from  Hugh  Feltis, 
manager,  KFAB  Lincoln,  reporting 
that  the  NAB  board  had  unani- 
mously approved  a  $75,000  budget 
to  underwrite  the  first  year's  main- 
tenance of  the  bureau's  headquar- 
ters in  New  York,  which  the  NAB 
hopes  can  begin  operations  with  a 
full  staff  the  first  of  the  year. 

Committee  Named 

Mr.  Feltis,  reporting  by  telegram 
as  the  extended  NAB  board  meet- 
ing prevented  his  scheduled  per- 
sonal appearance  before  the  ANA 
convention,  said  a  five-man  com- 
mittee had  been  appointed  "with 
power  to  act  and  to  negotiate  with 
ANA  and  AAAA  and  incorporate 
the  bureau.  This  same  committee 
will  be  representatives  of  the  NAB 
board  on  the  board  of  directors  of 
the  bureau."  Members  are  J.  Har- 
old Ryan,  NAB  president;  Frank 
Stanton,  CBS  vice-president;  Frank 
Russell,  NBC  vice-president;  Roger 


cago  Mr.  Feltis  addressed  the  Chi- 
cago Radio  Management  Corp.  on 
the  proposed  BMB.  Also  attend- 
ing the  meeting  was  Paul  F.  Peter, 
NAB  Research  Director,  who  has 
been  a  guiding  light  in  the  broad- 
cast measurement  plan,  and  mem- 
bers of  the  NAB  board. 

A  joint  meeting  of  the  NAB, 
AAAA  and  ANA  representatives 
to  the  BMB  will  be  held  in  the 
near  future  to  approve  articles  of 
incorporation  and  bylaws  and  to 
select  headquarters  in  New  York. 
That  group  also  is  expected  to  em- 
ploy a  managing  director  of  the 
bureau,  a  director  of  research,  a 
director  of  information  and  office 
personnel. 

Creation  of  a  broadcast  meas- 
urement plan  as  outlined  by  the 
Research  Committee  and  the 
board's  subcommittee  was  unani- 
mously adopted  by  the  members  at 
the  NAB  Executives  War  Confer- 
ence .in  Chicago  last  August 
[Broadcasting,  Sept.  4]. 


Clipp,  manager,  WFIL  Philadel- 
phia, and  Mr.  Feltis. 

Stating  that  this  group  would 
like  to  meet  as  quickly  as  possible 
with  similar  committees  of  the 
ANA  and  AAAA  to  work  out  a 
final  draft  of  the  articles  of  in- 
corporation and  to  select  the  bureau 
personnel,  Mr.  Feltis  said  the  NAB 
board  had  approved  plans  for  a 
two-month  series  of  district  meet- 
ings across  the  country  to  get  under 
way  early  in  January,  with  'all 
broadcasters  in  the  country  invited 
to  attend  and  be  solicited  for  sub- 
scriptions to  the  bureau. 

This  report  was  well  received  by 
the  ANA  members,  to  whom  Mr. 
Stetler  also  outlined  briefly  the 
proposed  plan  of  the  bureau,  which 
he  said  has  been  endorsed  by  the 
ANA  and  the  AAAA.  Plan  was  also 
discussed  briefly  at  a  radio  round- 
table  session,  at  which  a  Canadian 
delegate  reported  on  the  successful 
operation  of  a  similar  plan  already 
in  operation  in  that  country. 

Mr.  Stetler  also  mentioned  the 
recently  concluded  AFRA  commer- 
cial agreement  calling  for  a  10% 
increase  in  talent  fees  subject  to 
War  Labor  Board  approval,  and 
said  the  ANA  Radio  Committee 
plans  to  make  a  thorough  study  of 
the  entire  field  of  the  employment 
of  radio  artists  before  the  expi- 
ration of  this  new  contract  two 
years  hence. 

Recent  expansion  of  the  CAB 
reports  on  radio  listening  to  in- 
clude regular  interviews  on  81 
American  cities  instead  of  the  for- 
mer 38  was  discussed  at  the  round 
{Continued  on  page  57) 


Engineer  Attacks 
New  FM  Service 

Pulse  Modulation  Explained 
At  RMA-IRE  Meeting 

CHARGING  that  the  "claims  of 
high-fidelity  have  no  practical 
value"  and  that  FM  is  being  pushed 
as  a  new  service  to  permit  manu- 
facturers to  make  more  sets, 
Sai'kes  Tarzian,  Bloomington,  Ind., 
consulting  engineer,  threw  into  an 
uproar  the  annual  fall  meeting  of 
the  Radio  Manufacturers'  Assn. 
engineering  divison  and  the  Insti- 
tute of  Radio  Engineers,  held  last 
Monday  in  Rochester. 

He  read  a  paper  on  FM,  claim- 
ing that  the  new  service  "allows 
the  FCC  to  grant  more  station 
licenses  and  thereby  increases  its 
ability  to  i-elieve  political  pressure 
from  influential  people  who  want 
to  get  into  this  broadcasting  busi- 
ness". His  paper  was  titled  "Un- 
published Facts  About  FM".  He 
asserted  that  FM  for  general  broad- 
casting is  not  economical  and  con- 
tended AM  is  far  superior  in  that 
respect.  Mr.  Tarzian  told  the  RMA 
and  IRE  that  a  standard  receiver 
costing  $16.95  would  equal  the  per- 
formance of  a  low-priced  $60  FM 
set. 

Armstrong  Replies 

Taking  issue  with  Mr.  Tarzian 
were  several  engineers  and  manu- 
facturers, including  Maj.  Edwin  H. 
Armstrong,  inventor  of  FM,  who 
sent  a  telegram  after  receiving  an 
advance  copy  of  the  talk;  and  Dr., 
Ray  H.  Manson,  vice-president  and^ 
general  manager  of  Stromberg-. 
Carlson  Co. 

Elmer  W.  Engstrom,  research 
director  of  RCA  Labs.,  speaking; 
at  the  opening  session  Monday  j 
morning,  predicted  that  television] 
would  go  into  early  postwar  pro-1 
duction  and  provide  a  vast  new 
industry  for  employment,  if  al- 
lowed leeway  by  the  Government' 
for  production  and  distribution. 

Speaking  at  the  closing  sessior 
Tuesday  afternoon,  E.  Labin  of  the 
{Continued  on  page  56) 
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ASSN.  of  National  Advertisers  an 
nual  election  meeting  reelected  Pa^ 
B.  West,  president  for  the  twelftl 
time.  Charles  C.  Carr,  director  o; 
public  relations  and  advertisins 
manager,  Aluminum  Co.  of  Amer 
ica,  was  elected  chairman  of  th( 
board;  J.  P.  Miller,  vice-president 
Pet  Milk  Sales  Corp.  and  Paul  S 
Ellison,  advertising  director,  Syl 
vania  Electric  Products,  were  re 
elected  and  elected  respectively  a 
vice  chairmen. 

New  directors  chosen  were:  Rob 
ert  B.  Brown,  Bristol-Myers  Co. 
Ralph  Winslow,  Libby-Owens-Fon 
Glass  Co.;  William  Connolly,  S.  C 
Johnson  &  Son;  D.  H.  Odell,  Gen 
eral  Motors  Corp.;  W.  B.  Pottei 
Eastman  Kodak  Co.  Hugh  Hitch 
cock,  Packard  Motor  Co.  and  E 
B.  Statler,  Standard  Brands,  wer 
reelected  as  directors. 


Joint  Audience  Bureau  Plan 
Given  Good  ANA  Reception 

Early  Agreement  on  Final  Details  Is  Sought; 
Study  of  Increased  ARFA  Scale  Projected 
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Petrillo  Victory  Seen  Affecting  Stations 


RCA-CBC  Agreement  on  Fees  Leaves 
Onlv  Platter-Tiu'ninff  Issue  Unsolved 


By  BRUCE  ROBERTSON 
WITH  THE  American  Federation 
of  Musicians  riding  high  following 
the  weekend  capitulation  of  Colum- 
bia Recording  Corp.,  RCA  Victor 
Division  of  RCA  and  NBC  Radio 
Recording  Division  to  the  royalty 
demands  of  President  James  C.  Pe- 
trillo, the  entertainment  world  last 
week  wondered  where  the  AFM 
lightning  would  strike  next. 

Acceptance  of  the  Petrillo  de- 
mands under  virtual  duress  came 
after  the  companies,  which  had 
held  out  for  more  than  a  year  while 
their  competitors  kept  recording 
equipment  humming,  had  despaired 
of  promised  Government  interces- 
sion. Many  Victor  and  Columbia 
top  artists  had  sought  to  or  did 
terminate  their  recording  contracts 
with  those  companies  because  of 
the  "strike"  and  the  alternative  was 
to  sign  or  go  out  of  business. 

Another  Conquest 
In  radio  circles,  the  "agreement" 
was  interpreted  as  another  Petrillo 
conquest,  giving  him  the  power  to 
block  transcription  library  senice 
to  "unfair"  stations,  just  as  he  has 
stopped  network  sevvice  to  recal- 
citrant affiliates  which  have  not  re- 
tained staff  orchestras.  The  effort 
of  AFM  to  unionize  all  platter- 
turners  at  stations,  it  is  felt,  would 
give  to  the  AFM  president  all  the 
authoritj-  necessarj^  completely  to 
control  performance  of  all  music 
— live  or  recorded — over  the  air. 

Musical  recording  was  resumed 
by  the  companies  promptly  upon 
signing  of  the  agreements,  contain- 
ing even  more  onerous  clauses  than 
;hose  accepted  by  some  110  record- 
ng  companies  and  units,  large 
and  small.  It  brought  to  an  end  the 
Petrillo-invoked  strike  in  force 
since  Aug.  1,  1942,  and  kept  in 
:orce  in  the  face  of  entreaties  from 
President  Roosevelt,  the  National 
iVar  Labor  Board,  high  govern- 
iient  officials  identified  with  the 
var  effort,  and  members  of  Con- 
cress. 

Hailed    by    Mr.  Petrillo,  AF3I 
"iiresident,  as  "the  greatest  victory 
;  or  a  labor  organization  in  the  his- 
oiy  of  the  labor  movement,"  the 
'nclusion  of  these  companies  among 
ihe  payees  will  provide  some  $4,- 
00,000  extra  revenue  for  the  union, 
e  estimated.  Fees  on  phonograph 
ecords  range  from  a  quarter  of 
cent  on  records  retailing  at  35 
ents  to  of  the  retail  price 

f  records  priced  at  §2  or  more, 
'n  library  transcriptions  the  fee 
•>  set  at  39i  of  the  gross  revenue 
•-•om  "sale,  lease,  license  or  other 
isposition."  Spot  announcement 
'anscriptions  also  carry  a  39o  fee 
)  the  AFM,  but  commercial  tran- 
:riptions,  used  only  once,  are  not 
ixed  at  all. 

Based  on  the  contract  signed 
,3pt.  30,  1943,  with  Decca  Records, 
irst  acceptance  of  the  direct  pay- 


ment principle,  the  contracts  of 
RCA,  CRC  and  NBC  include  extra 
clauses  which  practically  put  them 
at  the  mercy  of  the  AFM  by  mak- 
ing all  individual  contracts  with 
musicians  dependent  upon  the  con- 
tinuance of  the  basic  contracts  with 
the  union.  If  the  AFM  should 
strike  against  them,  or  if  for  any 
other  reason  the  musicians  are  pre- 
vented from  working  for  RCA, 
CRC  or  NBC,  the  musicians  "shall 
be  free  to  accept  and  engage  in 
other  emplojmient". 

This  clause  was  added,  Mr.  Pe- 
trillo stated,  because  musicians  un- 
der exclusive  contract  to  RCA  and 
CRC  had  been  unable  to  make  re- 
cordings since  the  union  inaugu- 
rated its  strike  Aug.  1,  1942.  He 
declared  that  this  shall  not  happen 
again  and  that  in  the  event  of  a 
strike  the  artists'  individual  con- 
tracts vrill  automatically  expire. 

That  another  strike  is  not  un- 
likely was  made  plain  by  the  union 
leader's  statement  which  gloating- 
ly praises  the  AFM  as  "the  first 
labor  organization  to  receive  agree- 
ments whereby  employers  pay  mon- 
ey direct  to  the  organization  for 
the  employment  of  musicians  over 
and  above  what  they  pay  for  the 
actual  work  done  by  the  musicians 
in  the  making  of  recordings." 

Denouncing  the  companies  for 
displaying  in  their  dealings  vdth 
the  AFM  "bitterness,  unfairness, 
injustice,  trickery  and  reactionism 
which  would  do  justice  to  the  slave 
o-wTiers  of  pre-Civil  war  days,"  Mr. 
Petrillo  declared  that  the  AFM 
"expects  that  the  companies  will 
change  their  past  course  of  con- 
duct and  deal  honorably  and  just- 
ly VTLth.  the  AFM  and  its  members. 
If  they  fail  to  do  so,  the  AFM 
-will  not  hesitate  to  break  off  rela- 
tions vnth.  these  companies  and 
leave  them  to  die  by  their  own  ne- 
farious schemes." 

This  language  would  seem  to  be 
broad  enough  to  cover  almost  any 
event  displeasing  to  the  union,  in- 
cluding that  of  refusing  to  allow 


musicians  to  work  for  a  transcrip- 
tion company  serving  a  station 
considered  "unfair"  by  the  AFM. 
At  one  stage  of  negotiations  be- 
tween the  recording  companies  and 
the  union,  Mr.  Petrillo  offered  to 
•^nthdraw  his  ban  if  the  transcrip- 
tion firais  would  include  such  a 
provision  in  their  contracts  with 
stations,  the  offer  being  rejected 
when  the  companies'  attornej^s  de- 
clared it  an  illegal  as  well  as  a 
bad  business  practice. 

With  network  affiliates,  Mr.  Pe- 
trillo has  the  power  to  withdraw 
all  musicians  from  the  entire  net- 
work as  a  means  of  forcing  a  set- 
tlement of  a  local  dispute  between 
a  station  and  the  local  union,  but 
he  has  heretofore  lacked  such  a 
weapon  against  the  stations  not 
affiliated  with  network. 

Five-Hour  Session 

Contracts  were  signed  on  Nov. 
11  at  AFM  headquarters  in  New 
York,  following  a  five-hour  session 
which  Mr.  Petrillo  said  had  been 
devoted  almost  entirely  to  argu- 
ments by  the  attorneys  over  the 
language  of  the  contracts.  Meeting 
had  been  called,  he  said,  when  he 
had  received  a  long  distance  phone 
call  from  Niles  Trammell,  NBC 
president,  informing  him  that  the 
companies  were  ready  to  accept  the 
union's  terms.  Contracts  were 
signed  by  Edward  Wallerstein, 
president,  CRC;  James  W.  Mur- 
ray, general  manager  of  RCA  vic- 
tor record  activities,  and  C.  Lloyd 
Egner,  NBC  vice-president  m 
charge  of  radio  recording.  All  re- 
cording contracts,  including  the 
new  ones,  expire  Dec.  31,  1947. 

History'  of  the  attempts  of  the 
companies  to  secure  Government 
cooperation  in  settling  the  musi- 
cians' strike  is  recited  in  a  bitter 
telegram  sent  by  Mr.  Wallerstein 
to  Judge  Fred  M.  Vinson,  to  whom 
the  President  referred  the  matter 
when  Mr.  Petrillo  refused  his  re- 
quest to  call  off  the  strike. 

"The  economic  pressures  on  us 
are  such  that  we  can  wait  no 
longer  and  must  now  either  sign 
or  go  out  of  business,"  Mr.  Waller- 
stein said,  blaming  "the  Govern- 
ment's un-^illingness  or  incapacity 


HOW  THE  CARTOONISTS  SEE  IT 


And  At  Muiic  Count  Out  Here! 


Text  of  AFM  contract  with 
recording  firms  page  20;  text 
of  Columbia  Recording  Corp. 
wire  to  Judge  Vinson  page 
22;  text  of  RCA  announce- 
ment page  22;  text  of  AFM 
announcement  page  24;  press 
reaction  page  30. 


Washington  Daily  News 


Washington  Evening  Star 
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to  enforce  its  orders"  for  the  com- 
panies' acceptance  of  a  principle 
they  had  resisted  for  more  than  27 
months. 

Mr.  Murray  similai'ly  stated :  "In 
view  of  Mr.  Petrillo's  decision  not 
to  accept  the  order  of  the  War 
Labor  Board  and  the  request  of 
the  President  to  obej^  the  Board's 
order,  we  had  no  alternative  but 
to  meet  the  demands  of  Mr.  Pe- 
trillo that  we  make  direct  pajnments 
to  the  union's  treasury  or  to  aban- 
don our  record  business,  which 
would  have  resulted  in  losses  to  the 
public,  our  emploj-ees  and  artists, 
our  dealers  and  stockholders." 

Big  Fund 

Stating  that  the  AFM  in  the 
last  year  has  collected  $115,000  in 
fees  on  new  recordings  made  by 
the  more  than  110  companies  who 
have  signed  up  during  that  time, 
Mr.  Petrillo  said  that  the  union 
will  wait  until  it  has  about  |2,000,- 
000  in  the  special  fund  in  which 
these  payments  are  segregated,  and 
then  the  AFM  national  convention 
will  determine  how  the  money  can 
best  be  used  to  give  employment 
to  musicians  "put  out  of  work  by 
the  records  we  are  making"  and  to 
promote  musical  culture.  He  sug- 
gested that  a  possible  decision 
might  be  to  establish  orchestras  in 
cities  without  them  and  to  give 
work  to  elderly  and  other  unem- 
ployed musicians. 

Mr.  Petrillo  estimated  that  be- 
fore the  union  first  invoked  its  ban 
on  recordings,  the  annual  produc- 
tion of  phonograph  records  had 
been  about  130,000,000,  but  that 
the  present  boom  in  records  might 
boost  that  total  to  as  high  as  300,- 
000,000  a  year.  He  stated  that  some 
months  ago  he  had  been  approached 
by  David  Sarnoff,  RCA  president, 
and  William  S.  Paley,  CBS  presi- 
dent, and  offered  a  flat  sum  of 
$200,000  a  year  in  place  of  the 
sliding  scale,  but  that  he  had  flatly- 
rejected  the  offer. 

One  industry  executive  observed 
last  week  that  in  making  it  impos- 
sible for  RCA  and  CRC  to  resist 
the  union  and  still  keep  their  art- 
ists under  contract,  Mr.  Petrillo 
had  almost  automatically  provided 
for  a  united  industry  front  against 
any  future  AFM  demands.  Since 
these  companies  cannot  stay  out  of 
any  agreement  accepted  by  others 
without  committing  economic  sui- 
cide, it  was  pointed  out,  they  will 
join  with  the  others  in  getting  the 
best  terms  for  all.  Therefore,  Mr. 
Petrillo  will  lose  his  ability  to  use 
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B-FCC  Lawyers  Agree 
On  Redraft  of  Sponsor  Rule 


Proposed  Regulation  Eliminates  'Paid 
Clause;  Filing  Date  Moved  to  Nov.  21 


For' 


A  REVISED  draft  of  a  proposed 
FCC  regulation  requiring  full 
sponsor  identity  under  Sec.  317  of 
the  Communications  Act  -will  be 
submitted  to  the  Commission  by 
its  Law  Dept.,  the  NAB  disclosed 
last  week. 

Meanwhile  the  FCC,  for  the  sec- 
ond time  in  a  fortnight,  granted  a 
request  of  the  NAB  to  extend  the 
date  for  filing  for  oral  argument  to 
Nov.  21.  Although  argument  is  set 
for  Nov.  27,  as  Broadcasting  went 
to  press  no  requests  for  appear- 
ances were  on  record,  except  that 
of  N.  L.  Royster,  manager  of  WOLS 
,  Florence,  S.  C,  who  probably  will 
withdraw  the  request,  according  to 
NAB  officials. 

Objections  Should  Be  Filed 

Robert  T.  Bartley,  NAB  Director 
of  Government  Relations,  this  week 
will  send  out  copies  of  the  proposed 
regulation  (see  text  this  page),  to- 
gether with  an  explanation  of  its 
purposes.  The  NAB  pointed  out 
that  the  draft  was  agreed  upon  fol- 
lowing conferences  between  the 
FCC  Law  Dept.  and  NAB  repre- 
sentatives. Harry  Plotkin,  FCC 
assistant  general  counsel  and  chief 
of  the  Litigation  Section,  led  dis- 
cussions for  the  Commission  staff, 
and  Philip  G.  L&ucks,  Washington 
attorney  retained  as  special  counsel 
by  the  NAB,  headed  the  broadcast- 
ers. 

Should  there  by  any  part  of  the 
proposed  regulation  not  agreeable 
to  broadcasters,  the  NAB  urged 
tftem  to  request  oral  argument  or 
to  file  briefs.  Suggestions  for  the 
proposed  regulation  were  received 
from  96  broadcasters.  Although 
half  or  more  indicated  a  need  for  a 
regulation  interpreting  Sec.  317, 
the  majority  opposed  a  provision 
of  the  original  draft  under  which 
commercially  sponsored  programs 
would  be  required  to  carry  the  an- 
nouncement that  the  program  in 
question  was  "paid  for"  by  the 
sponsoring  individual,  organization 
or  corporation. 

Subsection  (e)  of  the  revised 
draft,  it  was  felt,  meets  the  objec- 
tions by  requiring  that  "in  the  case 
of  programs  advertising  commer- 
cial products  or  services,  an  an- 
nouncement stating  the  sponsor's 
corporate  or  trade  name  or  the 
name  of  the  sponsor's  product  shall 
be  deemed  sufficient"  and  only  "one 
such  announcement  need  be  made 
at  any  time  during  the  course  of 
the  program." 

Mr.  Loucks  pointed  out  that  the 
new  provision  eliminates  the  ques- 
tion as  to  whether  chain-break  an- 
nouncements required  the  additional 
r-iponsor  identity  the  original  draft 
appeared  to  specify.  Although  all 
suggestions  submitted  by  NAB 
members  could  not  be  embodied  in 
the  regulation,  it  was  felt  that  the 
revised  version  would  be  a  better 


regulation  than  that  proposed  orig- 
inally by  the  Commission  and  still 
would  serve  as  a  protection  to 
broadcasters  against  organizations 
desiring  to  get  free  time  without 
identity. 

One  of  the  most  ticklish  problems 
was  the  section  relating  to  political 
broadcasts.  The  new  subsection 
(b)  requires  that  all  material  used 
in  connection  with  a  political  broad- 
cast or  a  program  involving  contro- 
versial issues  shall  be  properly 
identified  as  to  source.  For  exam- 
ple, when  the  NAM,  CIO  or  any 
other  organization  furnishes  tran- 
scribed programs,  in  which  the 
views  of  the  particular  organiza- 
tion are  expressed  on  controversial 
questions,  the  name  of  the  party 
furnishing  the  transcriptions  must 
be  made  known  even  though  the 
program  is  broadcast  as  a  sustainer. 

"This  regulation  is  broad  in  its 
application,"  said  Mr.  Loucks,  "bat 
it  aims  to  prevent  political  parties 
or  organizations  seeking  to  promote 
a  particular  idea  or  philosophy  from 
cloaking  its  propaganda  with  the 
prestige  of  the  particular  station 
making  the  broadcast,  and  from 
leading  the  public  to  believe  that 
such  idea  or  philosophy  is  that  of 
the  station  rather  than  of  the  par- 
ticular party  or  organization  which 
supplied  the  program  material." 

The  NAB  pointed  out  that  the 
revised  regulation  still  must  be 
considered  and  adopted  by  the 
Commission  before  it  becomes  oper- 
ative. Its  application  may  reveal 
the  necessity  for   some  changes. 


FIRST  CHRISTMAS  greetings 
from  the  field  are  these  being  film 
recorded  by  Marine  Sgt.  Vincent 
Lonergan  (r),  formerly  of  the 
Head  of  the  Lakes  Broadcasting 
Co.,  Duluth.  He  is  interviewing 
Pfc.  Howard  B.  Snow  of  St.  Paul. 
Sgt.  Lonergan  and  Sgt.  Arthur 
King  of  WEEI  Boston  have  just 
sent  back  15  hours  of  "Joe  Blow" 
greetings  to  be  followed  by  sim- 
ilar recordings  from  Marines 
throughout  the  Pacific.  They  will 
be  offered  stations  all  over  the 
country  through  1st.  Lt.  James 
Hurlbut,  radio  section,  USMC  Pub- 
lic Relations,  who  planned  the  discs. 


College  Award  Plan 

SCHOOL  of  Business  &  Civic  Ad- 
ministration, College  of  the  City  of 
New  York,  is  organizing  a  commit- 
tee to  establish  awards  for  excel- 
lence in  business,  advertising  and 
radio,  the  results  to  be  announc- 
ed at  a  Conference  on  Radio  and 
Business  to  be  held  early  in  1945. 
Dr.  John  G.  Peatman,  director  of 
the  Office  of  Research,  Radio  Divi- 
sion, CCNY,  will  serve  as  chairman 
of  the  committee,  which  will  set  up 
the  categories  and  select  winners. 


In  such  cases  the  NAB  "will  not 
hesitate  to  seek  such  changes  by 
proper  methods,"  said  Mr.  Bart- 
ley. 

No  further  appearance  is  con- 
templated by  the  NAB,  although  it 
was  stressed  that  any  member  not 
satisfied  with  the  revised  regula- 
tion should  make  his  objections 
known  to  the  Commission  before 
the  close  of  business  Nov.  21. 

Following  is  text  of  the  pro- 
posed revised  FCC  regulation  gov- 
erning sponsor  identity: 

Section  —  Sponsored  Programs,  An- 
nouncement of: 

(a)  In  the  case  of  each  program  for 
the  broadcasting  of  which  money,  services, 
or  other  valuable  consideration  is  either 
directly  or  indirectly  paid  or  promised  to, 
or  charged  or  received  by,  any  radio  broad- 
cast station,  the  station  broadcasting 
such  program  shall  make,  or  cause  to  be 
made,  an  appropriate  announcement  that 
the  program  is  sponsored,  paid  for.  or 
furnished,   either  in   whole  or  in  part. 

(b)  In  the  case  of  any  political  program 
or  any  program  involving  the  discussion 
of  public  controversial  isrues  in  which  any 
records,  transcriptions,  talent,  scripts,  or 
other  material  or  services  of  any  kind  are 
furnished,  either  directly  or  indirectly,  to 
a  station  as  an  inducement  to  the  broad- 
casting of  such  program,  an  announce- 
ment shall  be  made  both  at  the  beginning 
and  conclusion  of  such  program  on  which 
such  material  or  services  are  used  that 
such  records,  transcriptions,  talent,  scripts, 
or  other  material  or  services  have  been 
furnished  to  such  station  in  connection 
with  the  broadcasting  of  such  program ; 
provided,  however,  that  only  one  such  an- 
nouncement need  be  made  either  at  the 
beginning  or  the  conclusion  of  any  such 
program  of  five  minutes'  duration  or  le;s. 

(c)  The  announcement  required  by  this 
Section  shall  fully  and  fairly  disclose  the 
true  identity  of  the  person  or  persons  by 
whom  or  in  whose  behalf  such  payment 
is  made  or  promised,  or  from  whom  or  in 
whose  behalf  such  services  or  other  valu- 
able consideration  is  received,  or  by  whom 
the  material  or  services  referred  to  in 
subsection  (b)  hereof  are  furnished. 
Where  an  agent  or  other  person  contracts 
or  otherwise  makes  arrangements  with  a 
station  on  behalf  of  another,  and  such 
fact  is  known  to  the  station,  the  announce- 
ment shall  disclose  the  identity  of  the 
person  or  persons  in  whose  behalf  such 
agent  is  acting  instead  of  the  name  of 
such  agent. 

(d)  In  the  case  of  any  program,  other 
than  a  program  advertising  commercial 
products  or  services,  which  is  sponsored, 
paid  for  or  furnished,  either  in  whole 
or  in  part,  or  for  which  material  or  serv- 
ices referred  to  in  subsection  (b)  hereof 
are  furnished,  by  a  committee,  association 
or  other  unincorporated  group,  the  announce- 
ment required  by  this  Section,  shall  dis- 
close the  name  of  such  committee,  asso- 
ciation or  other  unincorporated  group.  In 
each  such  case  the  station  shall  require 
that  a  list  of  the  chief  executive  officers 
or  members  of  the  executive  committee 
or  of  the  Board  of  Directors  of  the  com- 
mittee, association  or  other  incorporated 
group  shall  be  made  available  for  pub- 
lic inspection  at  one  of  the  radio  stations 
carrying  the  program. 

(e)  In  the  case  of  programs  advertising 
commercial  products  or  services,  an  an- 
nouncement stating  the  sponsor's  corpo- 
rate or  trade  name  or  the  name  of  the 
sponsor's  product,  shall  be  deemed  suffi- 
cient for  the  purposes  of  this  Section  and 
only  one  such  announcement  need  be 
made  at  any  titrte  during  the  course  of 
the  program. 


itTitut  umiam  o  mumnn 


ADMIRING    EMBLEM     of  the 

Broadcast  Measurement  Bureau 
formally  approved  last  week  by  the 
NAB  Board  of  Directors  (see  story 
on  page  14),  are  Frank  M.  Russell 
(1),  NBC  Washington  vice-presi- 
dent, and  Hugh  M.  Feltis,  KFAB 
Lincoln,  chairman  of  the  Board 
subcommittee  which  worked  with 
the  research  Committee  and  the 
AAAA  and  ANA.  Messrs.  Russell 
and  Feltis  were  elected  to  repre- 
sent the  NAB  on  the  BMB  board, 
along  with  J.  Harold  Ryan,  NAB 
president;  Roger  W.  Clipp,  WFIL 
Philadelnhia,  and  Dr.  Frank  Stan- 
ton, CBS  vice-president.  The  em- 
blem was  designed  on  a  tablecloth 
by  Frederic  R.  Gamble,  managing 
director,  AAAA,  and  Paul  B.  West, 
ANA  president,  during  a  luncheon. 
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BOAKE  CARTER,  46,  Mutual 
commentator,  died  at  Hollywood 
Presbyterian  Hospital  Nov.  16  fol- 
lowing a  stroke  suffered  shortly 
after  his  daily  broadcast  keyed 
from  KHJ  Los  Angeles.  He  entered 
the  hospital  after  complaining  of 
back  pains  and  feeling  ill. 

Born  in  Baku,  South  Russia,  of 
English- Welsh-Irish  descent,  Mr. 
Carter,  whose  father  was  in  the 
British  consular  service,  came  to 
the  U.  S.  in  1920.  During  World 
War  I  he  served  in  the  RAF.  Boake 
Carter  got  his  radio  start  during 
the  Lindbergh  kidnapping  trial, 
when  as  a  reporter  on  the  Philadel- 
phia Daily  News  he  got  a  chance 
to  broadcast  from  the  scene  of  the 
trial.  Shortly  after  his  outstanding 
job  in  connection  with  the  Lind- 
bergh story,  Philco  Radio  &  Tele- 
vision Corp.  signed  him  and  he  was 
later  rated  one  of  America's  top 
commentators. 

Mr.  Carter  was  sponsored  on  CBS 
from  Jan.  1932  to  Feb.  13,  1938  by 
Philco.  In  August  1940,  after  a 
cross-country  lecture  tour,  Mr.  Car- 
ter began  his  daily  broadcasts  from 
WOR  New  York  on  Mutual,  first 
sustaining,  later  locally  sponsored. 
In  addition  to  local  sponsors — there 
are  95  for  the  current  Monday 
through  Friday  12  noon  to  12:15 
p.m.  spot — Mr.  Carter  was  spon- 
sored by  Carey  Salt  Co.,  from  Jan. 
to  June  1944  and  at  other  times 
by  Chef-Boy-Ar-Dee  Quality  Foods 
Inc.,  from  May  1943  to  July  1944. 

Last  Friday's  broadcast  was  han- 
dled from  KFEL  Denver  by  his 
sister,  Sheelah,  formerly  heard 
regularly  on  Mutual.  All  commer- 
cials were  to  be  omitted. 

Surviving  in  addition  to  his  sec- 
ond wife,  are  a  son  Michael,  12 
and  a  married  daughter,  Gwladys 
Sheelah  Wallace,  20. 
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For  AGENCIES  and 

ADVERTISERS 
Who  Want 

FACTS- 

This  Free  Book  Tells  Everything 
about  Iowa  Radio  Listening  Habits  and  Preferences 


Earlier  this  year,  a  staff  of  specialists,  headed  by  Dr. 
Forest  L.  Whan,  conducted  a  modern  survey  among 
Iowa  families,  asking  18  multiple-choice  questions  sci- 
entificaliy  designed  to  check  and  cross-check  their  radio 
listening  habits,  preferences  and  criticisms. 

The  result  is  compiled  into  the  1944  Iowa  Radio  Audi- 
i;  ence  Survey — the  most  up-to-date,  authentic  and  en- 
lightening radio  study  for  this  area  available  to  the 


merchandising  and  advertising  industry. 

With  this  Study,  any  fact-minded  person  can  quickly 
secure  a  more  accurate  picture  of  Iowa  radio  than 
could  be  gained  by  any  amount  of  personal  research, 
observation,  or  intuition. 

A  copy  is  yours  for  the  asking — free.  The  edition  is 
limited.  Use  the  coupon — or  ask  Free  &  Peters. 


THE  1944  IOWA  RADIO  AUDIENCE  SURVEY 
COVERS  ALL  THESE  SUBJECTS: 


1 .  Stations  Named  As  "Listened-to-Most" — By  all  Families 

2.  Stations  Listened-to-Most — By  Urban,  Village,  Farm  Families 

3.  Stations  Named  as  "Heard  Regularly" — By  All  Families 

4.  Stations  Heard  Regularly — By  Urban.  Village,  Farm  Families 

5.  Ratio  of  Listenership  Between  Stations  Named  as  "Listened-to- 

Most"  and  as  "Heard  Regularly" 

6.  "Listened-to-Most"  vs.  "Heard  Regularly"  Ratings  and  News- 

cast Popularity 

7.  5- Year  Trend  in  Favorite  Station  Preference 

8.  Breakdowns  Showing  Why  Iowa  People  Prefer  Various  Iowa 

Stations 

9.  Stations  Preferred  for  Newscasts — Farm  Newscasts — ^Farm 

News  Editors 

10.  Weekday  Listening — Average  Audience  Per  Hour,  and  Per 
Half -Hour,  5:00  a.m.  through  1  a.m. — By  Urban,  Village, 
Farm 


IWHO  for  lowo  Plus! 

Des  Moines-50,000  Watts 

I 

8.  J.  Palmer,  President  J.  O.  Maland,  Manager 

I^REE  &  PETERS,  Inc.  .  .  National  Representatives 
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11.  Effect  of  Sex  on  Composition  of  Audience,  Weekdays,  5.00 

a.m.  through  1:00  a.m. — By  Urban,  Village,  Farm 

12.  Number  of  Separate  Times  Adults  Use  Radio  During  Day 

13.  Total  Time  Spent  With  Radio,  Weekdays,  By  Men,  Women— 

By  Urban,  Village,  Farm 

14.  Branches  of  Radio  Criticized  by  Iowa  Adults 

15.  Percentage  of  Adults  Who  Want  Programs  Not  Now  Avail- 

able— Urban,  Village,  Farm 

16.  Hours  at  Which  Presently  Unavailable  Programs  Are  Wanted 

— Men  and  Women — Urban,  Village,  Farm 

17.  Newspapers  vs.  Radio  as  Source  of  News 

18.  Best-liked  Specific  Programs 

19.  Effect  of  Age.  Education,  Place  of  Residence  on  Program 

Selection 

20.  5-Year  Trends  in  Best-liked  Program  Materials 


Station  WHO 

Des  Moines  7,  Iowa 

Gentlemen:  Please  send  me,  without  obligation,  my  FREE 
copy  of  the  1944  Iowa  Radio  Audience  Survey. 


1 


I 


Name 


I  Company 
Street  .  .  . 
City   


I 


.  State . 
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A  Magic  Carpet  io  Thrilling  Experiences 
In  Far  Places  Among  Strange  People 


STAND  8Y 
FOR 


A  cast  of  distinguished  actors  re-creates 

the  art  of  good  story  telling  spinning 

tales  of  exciting  happenings  experienced 
by  four  friends — a  South  American 
scientist,  a  retired  Army  officer,  a  news- 
paperman, and  a  merchant  skipper.  78 
qu£irter-hours  for  broadcast  once  or 
twice  weekly.  Scripts  by  a  "panel"  of 
expert  writers  .  .  .  superbly  produced 

 Stand  By  for  Adventure  is  a  program 

with  great  family  appeal — is  ideally 
suited  for  sponsorship  in  a  wide  variety 
of  business  fields.  Send  today  for  new 
audition  records. 


All  Television  Interests.  Public  Invited 
To  View  Art  at  First  TEA  Conference 


★  TYPICAL   TITLES  * 

As  told  by  Dr.  Avillo: 
The  Flame  Spirit. .  .The  Secret 
of  the  Sea.  ..The  Mi.ssing  Factor 
.  .  .  The  Face  and  the  Rose. 
As  told  by  Major  Gordon: 
The  Man  Who  Didn't  Sleep'. . . 
The  Hunter  and  the  Beast  .  .  . 
The  Man  Who  Hated  Birth- 
days .  .  .  Even  in  Death. 

As  told  by  Richard  Mooke: 
The  Lipstick  Case  .  .  .  Doll 
Death  .  .  .  Death  is  My  Cell 
Mate  .  .  .  Desert  Adventure  .  . . 
The  Careless  Man. 
As  told  by  Capt.  Quigley: 
The  Saga  of  Josephine  .  .  . 
Home  from  the  War  .  .  .  The 
Mermaid  and  the  Bookworm 
.  . .  The  Cultured  Monster. 


A  Service  of  Radio 
Corporotion  of  America 


RADIO-REmmiNG  DIVISION 

AMERICAS  rnj  MBE  R  j[ij6u  RC  E  OF  RECORDED  PROGRAMS 


RCA  BWg.,  Radio  Cily,  New  York,  N.Y  Merchondise  Marl,  C/iicogo,  III 

Jron^Lux  Btdg.,  Washington,  D.  C.  -  .  .  Sunset  and  Vine,  Hollywood,  Calif. 


NEVER  A  DULL 
MOMENT  on 


Notional  Salet  Representatives  •  SPOT  SALES,  INC.,  New  York  •  Chicago  •  Son  FrontiiM 


HAILED  as  the  first  nationwide 
television  assembly  to  be  held,  the 
first  annual  conference  of  the  Tele- 
vision Broadcasters  Assn.,  sched- 
uled for  Dec.  11-12  at  the  Hotel 
Commodore,  New  York,  will  cover 
all  phases  of  video,  with  talks  by 
industry  leaders  on  engineering, 
programming  and  advertising. 

Representatives  of  newspapers, 
agencies,  motion  picture  companies, 
equipment  manufacturers,  radio 
talent  and  the  general  public  have 
been  invited  to  attend,  to  obtain  an 
all-around  view  of  the  problems  and 
promises  of  telecasting.  Jack  R. 
Popelle,  chief  engineer  of  WOR 
New  York,  will  be  conference  chair- 
man. 

Baker  Opens  Conference 

Dr.  W.  R.  G.  Baker,  vice-presi- 
dent in  charge  of  electronics  of 
General  Electric  Co.,  and  chairman 
of  the  Radio  Technical  Planning 
Board,  and  E.  W.  Engstrom,  re- 
search director  of  RCA  Labs., 
Princeton,  open  the  general  session 
at  10  a.m.  Monday,  with  talks  on 
"New  Horizons  in  Television".  Pro- 
gramming will  be  covered  by  John 
F.  Royal,  NBC  vice-president  in 
charge  of  television ;  Robert  L.  Gib- 
son, TBA  director,  and  assistant  to 
the  vice-president  in  charge  of  ad- 
vertising and  publicity,  General 
Electric  Co.,  and  Thomas  H.  Hutch- 
inson, in  charge  of  production, 
RKO  Television  Corp.  Harold  S. 
Osborn,  chief  engineer,  AT&T,  will 
speak  on  television  networks  at  the 
same  session. 

Luncheon  will  be  followed  by 
panel  meetings  conducted  by  rep- 
resentatives of  various  industries — 
manufacturers,  C.  A.  Priest,  GE ; 
broadcasters,  Samuel  H.  Cuff,  Allen 
B.  DuMont  Labs;  program  pro- 
ducers, Mr.  Hutchinson;  agencies, 
William  H.  Weintraub,  president 
of  the  agency  bearing  his  name; 
newspapers,  Clifford  Denten,  ZV^.  Y. 
Daily  News;  theatres  and  motion 
pictures,  Paul  Larsen,  Society  of 
Motion  Picture  Engineers;  Talent, 
William  Morris,  head  of  the  Morris 
talent  agency. 

Following  a  cocktail  party  given 
by  NBC,  Philco  Corp.  and  GE,  oper- 
ators of  the  first  television  net- 
work, will  be  a  banquet  at  which 
those  who  have  contributed  to  tele- 
vision will  receive  awards  of  merit 
from  a  committee  headed  by  Paul 
Raibourn,  TBA  director  and  presi- 
dent of  Television  Production  Inc., 
a  subsidiary  of  Paramount  Pic- 
tures. Several  receivers  will  be  in- 
stalled so  guests  may  view  special 
programs  telecast  by  New  York's 
three  stations. 

Dr.  Alfred  N.  Goldsmith,  consult- 
ing engineer  and  RTPB  vice-chair- 
man, on  Tuesday  morning  will  lead 
a  roundtable  discussion  by  techni- 
cal experts,  including  0.  B.  Han- 
son, NBC;  Allen  B.  DuMont,  TBA 
president  and  head  of  DuMont 
Labs.;  Dr.  C.  B.  Jolliffe,  chief  engi- 
neer, RCA  Victor  Division;  F.  J. 
Bingley,  Philco;  J.  E.  Keister,  GE; 
Harry  Lubcke,  Don  Lee  Network; 


Mr.  Poppele;  A.  H.  Brolly,  Balaban 
&  Katz;  Klaus  Landsberg,  Televi- 
sion Productions  Inc. 

Open  only  to  TBA  members,  the 
annual  meeting  of  the  association 
will  be  held  Tuesday  afternoon,  the 
rest  of  the  day  to  be  spent  in  visit- 
ing local  television  stations.  Con- 
ferees are  invited  to  stop  at 
WRGB,  GE's  station  in  Schenec- 
tady enroute  home. 


CAB  EXTENDS  DATA 
ON  LOCAL  TRENDS 

NEW  SERIES  of  bi-monthly  re- 
ports covering  local  listening  in  81 
cities  and  to  some  300  radio  sta- 
tions has  been  announced  by  the 
Cooperative  Analysis  of  Broadcast- 
ing. Each  report  will  be  based  on 
1,000,000  interviews  and  will  give 
a  comparison  of  the  total  volume  of 
listening  in  each  city  with  the  other 

80  and  with  a  national  average,  as 
well  as  a  breakdown  of  listening  by 
stations  in  each  city. 

When  reports  are  a  year  old  they 
will  include  a  seasonal  comparison 
for  each  city  and  a  seasonal  trend 
of  listening  to  each  station.  Reports 
are  made  possible  by  expansion  to 

81  cities  of  50,000  or  more  popula- 
tion, which  increased  the  CAB  calls 
to  6,000,000  a  year.  These  bi-month- 
ly reports,  reflecting  listening 
trends  by  three-hour  periods  for  a 
cross-section  of  the  country's  city 
dwellers,  should  be  of  particular 
interest  to  national  spot  advertis- 
ers and  agency  timebuyers,  the 
CAB  said. 


Whitehall  Starting 

WHITEHALL  PHARMACAL  CO., 
New  York,  division  of  American 
Home  Products  Corp*,  early  in  Jan- 
uary starts  Ellery  Queen  for  Ana- 
cin  on  over  50  CBS  stations,  Wed., 
7:30-8  p.m.  (rebroadcast  12:30-1 
a.m.)  replacing  Easy  Aces  for  the 
same  product.  Mystery  Show,  now 
sponsored  on  NBC  Saturday,  7:30-8 
p.m.  by  Emerson  Drug  Co.  for 
Bromo  Seltzer,  will  be  replaced  on 
that  network  by  another  mystery, 
The  Saint,  Jan.  6.  Agency  is  Ruth- 
rauff  &  Ryan,  appointed  by  White- 
hall to  handle  only  the  Ellery  Queen 
show.  Through  Dancer-Fitzgerald- 
Sample,  New  York,  agency  han- 
dling other  radio,  Whitehall  las1 
week  started  Fleetwood  Lawton  or 
7  NBC  West  Coast  stations,  Mon. 
Tues.,  and  Wed.,  8.15-8  p.m.  (PWT) 
also  for  Anacin.  k 


KEEW  Shift  Granted 

CONSENT  was  granted  by  th( 
FCC  last  week  to  voluntary  assign 
ment  of  license  of  KEEW  Browns 
ville,  Tex.,  from  Eagle  Broadcast 
ing  Co.  to  Radio  Station  KEETN 
Ltd.,  a  newly  formed  limited  part 
nership.  T.  Frank  Smith,  manage 
of  KXYZ  Houston  and  KRIS  Cor 
pus  Christi,  joins  the  present  op 
erators  of  KEEW,  Jack  Wilson  an( 
Ernest  E.  Wilson,  in  the  new  part 
nership.  Mr.  Smith  acquires  60 'z 
interest  as  general  partnership  fo 
18,500.  The  Messrs.  Wilson  ar 
special  partners,  each  holding  209 
interest.  Provision  for  adequat 
financing  for  future  expansion  wa 
given  in  application  as  reason  fo 
shift. 


Page  18    •    November  20,  1944 


BROADCASTING    •    Broadcast  Advertisin 


.  .  .  How  NYCALEX  Solved  a 
Tough  Insulating  Problem  for 

HAZELTINE  ELECTRONICS 
^     and  the  NAVY  ... 
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Note  one  more  success  story 
concerning  MYCALEX  and  an 
outstanding  builder  of  elec- 
tronic apparatus.  MYCALEX— 
the  "last  word"  in  low-loss  in- 
J  — may  be  the  right 


^"""y  truly  vn 


CLIFTON,  fxecufive  Offices:  3D  ROCKEFELLER  PLAZA 

NEW  JERSEY  NEW  YORK  ZO,  N.  Y. 


MYCALEX  CORPORATION 
OF  AMERICA 

'•OWNERS  OF  'MYCALEX'  PATENTS" 
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TEXT  OF  AFM  CONTRACT  WITH  RECORDERS 


TEXT  of  the  contracts  signed  Nov. 
11  by  RCA,  NBC  and  Columbia 
Recording  Corp.  with  the  American 
Federation  of  Musicians  follows : 

This  is  to  advise  you  that  during  the 
term  of  this  contract  you  may  employ 
membars  of  the  AFM  upon  the  following 
terms  and  conditions : 

1 —  ^You  shall  use  only  members  in  good 
standing  of  the  AFM  for  the  perform- 
ances of  all  instrumental  music  in  record- 
ing phonograph  records  and  electrisal 
transcriptions,  (hereinafter  sometimes  re- 
ferred to  as  "Recordings"),  and  when  em- 
ploying persons  who  are  eligible  for 
memberships  in  the  AFM  you  shall  em- 
ploy only  such  persons  as  shall  be  mem- 
bers thereof  in  good  standing. 

2 —  We  shall  exercise  full  authority  in 
order  that  our  locals  and  members  of  the 
Federation  engaged  in  or  pertaining  to 
such  recording  activities  shall  do  nothing 
in  derogation  of  the  terms  and  intent  of 
this  agreement. 

3 —  Immediately  upon  the  making  of  any 
recording  and  prior  to  its  release,  you 
shall  advise  the  Federation  of  such  re- 
cording, of  the  serial  or  other  number 
thereof,  and  any  additional  information  in 
connection  with  any  such  recording  which 
we  may  reasonably  require.  Upon  demand 
by  the  Federation,  you  shall  promptly  fur- 
nish to  it  a  copy  of  any  such  recording, 
including  those  made  or  pressed  by  you 
in  Canada. 

Other  Data  Required 

4 —  Upon  the  execution  of  this  agree- 
ment you  shall  promptly  furnish  to  the 
Federation  a  copy  of  your  current  cata- 
logue of  recordings,  and  thereafter  from 
time  to  time  as  and  when  issued,  you  shall 
supply  a  copy  of  all  supplements  thereto. 

5 —  You  shall  not  require,  request,  induce, 
or  in  any  manner  attempt  to  influence  any 
member  of  the  Federation  to  play,  or  per- 
form for  recordings,  or  render  services  per- 
taining thereto,  except  as  permitted  by 
this  agreement. 

6 —  You  shall  not  dub,  re-record,  or  re- 
transcribe  any  recordings  except  upon 
previous  written  notice  of  any  such  in- 
tention to  be  given  to  the  member  through 
whom  the  performers  were  originally  em- 
ployed, as  well  as  to  the  Federation  ;  and 


upon  payment  to  the  said  member  of  the 
full  scale  for  all  performers  applicable  to 
such  new  use. 

7 —  You  shall  not  require  members  of  the 
Federation  to  make  phonograph  records 
containing  commercial  advertisements,  or 
any  recordings  to  be  used  by  or  for  actors 
as  accompaniment  for  or  in  connection  with 
their  performances. 

8 —  No  changes  in  our  Constitution  and 
By-Laws  will  be  made  during  the  term  of 
this  agreement  which  shall  contravene  any 
of  the  provisions  herein. 

9 —  All  laws,  rules  and  regulations  of  the 
AFM  (a  copy  of  which  is  herewith  sub- 
mitted) are  made  part  of  this  agreement. 

10 —  You  shall  pay  our  members  for  the 
services  rendered  by  them  in  the  making  of 
recordings  such  sums  as  you  may  agree 
upon  with  them,  but  which  in  no  event 
shall   be  less  than  scale. 

Required  Provisions 

11 —  All  contracts  for  recordings  between 
you  and  members  of  the  Federation  shall 
contain  the  following  provisions : 

(a)  — "As  the  musicians  engaged  under 
the  stipulations  of  this  contract  are  mem- 
bers of  the  AFM,  nothing  in  this  contract 
shall  ever  be  construed  as  to  interfere  with 
anv  obligation  which  they  owe  to  the 
AFM  as  members  thereof." 

(b)  — "Any  member  or  members  who  are 
parties  to  or  afEected  by  this  contract, 
whose  services  thereunder  or  covered  there- 
by, are  prevented,  suspended  or  stopped  by 
reason  of  any  strike,  ban,  unfair  list  order 
or  requirement  of  the  Federation  shall 
be  free  to  accept  and  engage  in  other  em- 
ployment of  the  same  or  similar  character, 
or  otherwise,  for  other  employers  or  per- 
sons without  any  restraint,  hindrance,  pen- 
alty, obligation  or  liability  whatever,  any 
other  provisions  of  this  contract  to  the 
contrary  notwithstanding.  This  contract 
shall  not  become  effective  unless  and  until 
it  shall  be  approved  by  the  International 
Executive  Board  of  the  AFM." 

12 —  In  order  to  give  effect  to  the  prin- 
ciple of  a  continuing  interest  which  all 
the  members  of  the  Federation  have  in  the 
use  of  recordings  containing  instrumental 
music,  you  shall  pay  to  the  AFM  the  fol- 
lowing: 

a — For  phonograph  records  manufactured 
or  produced  by  you  or  others,  in  whole 
or  in  part,  from  masters  hereafter  record- 


ed   by    you,    containing   performances  by 
members    of    the    Federation,    and  which 
phonograph  records  are  sold  by  you  or  by 
the  lessees  of  your  masters  to  others,  a 
payment  equal  to  the  following : 
%-cent  for  each  record,  the  manufacturer's 
suggested  retail  price  of  which  does  not 
exceed  35  cents : 
V^-cent  for  each  record,  the  manufacturer's 
suggested  retail  price  of  which  is  more 
than  35  cents  but  does  not  exceed  50  cents: 
%-cent  for  each  record,  the  manufacturer's 
suggested  retail  price  of  which  is  more 
than  50  cents  but  does  not  exceed  75  cents: 
1-cent  for  each  record,  the  manufacturer's 
suggested  retail  price  of  which  is  more 
than  75  cents  but  does  not  exceed  $1.00  : 
2%-cents  for  each  record,  the  manufactur- 
er's  suggested  retail  price  of  which  is 
more  than  $1  but  does  not  exceed  $1.50. 
5-cents  for  each  record,  the  manufacturer's 
suggested  retail  price  of  which  is  more 
than  $1.50  but  does  not  exceed  $2.00: 
2%%  of  the  sales  price  of  each  record,  the 
manufacturer's  suggested  retail  price  of 
which  exceeds  $2.00. 

You  have  advised  us  that  the  manu- 
facturer's suggested  retail  prices  as  re- 
ferred to  in  the  foregoing  schedule  are  pub- 
lished in  your  catalogues  of  records. 

b — For  electrical  transcriptions,  manu- 
factured from  masters  hereafter  recorded 
by  you  containing  performances  by  mem- 
bers of  the  Federation,  and  which  are  in- 
tended for  more  than  one  use  by  your  cus- 
tomers, lessees  or  licensees  as  part  of  your 
library  service  or  otherwise,  a  payment 
equal  to  3%  of  the  gross  revenues  derived 
by  you  from  the  sale.  lease,  license  or 
other  disposition  thereof. 

Jingle  Clause 

For  spot  announcement  transcriptions, 
commonly  known  as  "Jingles",  a  like  pay- 
ment of  3%  of  the  gross  revenues  shall 
be  made. 

c — For  commercial  electrical  transcrip- 
tions manufactured  for  commercial  broad- 
casting, intended  for  a  single  use  and  only 
so  used,  there  shall  be  no  payment  pur- 
suant to  the  terms  of  this  paragraph  12. 

d — All  payments  stipulated  in  this  para- 
graph 12  shall  be  made  to  the  Federation 
within  45  days  following  each  calendar  half- 
year  and  shall  be  accompanied  by  a  state- 
ment certifying  all  payments  required  to 
be    made   pursuant  hereto. 


e — The  Federation  at  its  option  shall 
have  access  and  right  of  examination  of 
your  books  and  records  relating  to  this 
subject  at  all  reasonable  times. 

f — It  is  understood  that  your  obligation 
to  make  the  payments  pursuant  to  this 
Paragraph  12  hereof  shall  continue  after 
the  expiration  of  the  term  or  other  termi- 
nation of  this  agreement. 

13 —  The  rights  granted  to  you  under  this 
contract  are  hereby  declared  to  be  per- 
sonal to  you  and  you  agree  not  to  transfer, 
assign  or  attempt  to  transfer  or  assign 

a — This  agreement  or  any  part  thereof,  or 
b — any  contract  or  any  part  of  any 
contract  for  the  performance  of  the  serv- 
ices of  any  member  of  the  Federation,  or 
c — to  give  anyone  else  control  over  the 
foregoing  without  our  prior  written  con- 
sent, which  consent  shall  not  be  unreason- 
ably withheld. 

Future  Agreements 

14 —  During  the  term  hereof,  we  will  not 
enter  into  any  agreement  with  any  phono- 
graph record  or  transcription  company 
upon  terms  more  favorable  than  those 
contained  in  this  agreement.  In  the  event, 
however,  that  we  shall  make  any  future 
agreement  with  any  other  phonograph 
record  or  transcription  company  upon  any 
terms  more  favorable  or  different  from 
those  contained  in  this  agreement,  you 
shall  have  the  right  at  your  option  to 
cause  your  agreement  to  be  conformed 
therewith. 

15 —  You  shall  not  make,  or  permit  the 
use  of  your  facilities  for  making,  or  other- 
wise give  aid  and  assistance  in  the  making 
of  any  phonograph  recording  or  trans- 
cription which  shall  utilize  instrumental 
music,  for  or  on  account  of  any  other 
person  engaged  in  the  phonograph  re- 
cording or  transcription  business  unless  au- 
thorized  in   writing  by  the  Federation. 

16 —  You  agree  not  to  make  recordings 
of  any  radio  program  containing  the  serv- 
ices of  our  members,  off-the-line  or  off- 
the-air,  without  first  obtaining  from  the 
Federation  written  permission,  except  that 
we  agree  that  no  such  permission  shall  be 
necessary  in   instances  where 

a  Recordings  are  for  reference  or  file 
purposes,  or 

b  for  the  purpose  of  making  delayed 
broadcast  transcription,  which  have  been 
authorized  in  writing  by  the  Federation. 

The  Federation  agrees  that  in  all  other 
cases  it  will  not  unreasonably  withhold 
permission  to  make  such  off-the-air  or  off- 
the-line  recordings,  and  that  in  such  other 
instances  where  granted,  permission  shaB 
be  given  on  payment  of  transcription  scalt 
to  the  members  of  the  Federation  con- 
cerned. This  agreement  shall  not  in  anj 
way  modify  any  obligation  independent  oJ 
this  agreement  which  you  may  be  undei 
to  obtain  from  our  members  such  individ 
ual  approvals  as  may  be  necessary  in  con 
nection  with  such  off-the-line  or  oflf-the 
air  recordings. 

Renewal  Provision 

17 —  It  is  further  agreed  that  any  con 
tract  in  existence  at  the  termination  o 
this  contract  (whether  such  termination  i 
caused  by  expiration,  breach,  or  otherwise) 
made  and  entered  into  by  you  with  loca 
unions,  members  of  the  Federation,  licen 
sed  booking  agents,  personal  managers 
recording  companies,  symphony  associa 
tions  or  others,  for  the  employijent  of  am 
rendition  of  services  by  members  of  th 
Federation,  shall  not  impose  any  obliga 
tion  on  the  part  of  members  of  the  Fed 
eration  to  render  further  musical  service 
for  you  unless  this  contract  is  renewed  o 

a  new  one  entered  into  permitting  th  j 
same:  in  the  event  this  contract  is  no 
renewed  or  a  new  one  is  not  entered  intc 
such  members  may,  at  their  option,  rende 
services  to  any  others  without  obligation  o 
liability  to  you. 

18 —  This  agreement  shall  commence  o 
the  date  hereof  and  terminate  Dec.  31,  1941 

Your  signature  in  the  space  provide 
below  will  constitute  this  a  binding  agree 
ment  between  you,  and  ourselves. 


.TACK  GAYER,  amusement  editor  o 
United  Press,  and  Dave  Stanley,  fret 
lance  press  agent,  are  eollaboratin 
on  a  book  of  profiles  and  scripts  c 
radio  comedians,  scheduled  for  publics 
tion  in  the  spring  by  Greenberg  Put 
lishers,  New  York. 


For  its  November  outdoor  boards,  radio  station  KXOK  (St.  Louis.  MoJ,  appropri- 
ately posts  this  turkey  illustration  .  .  .  admonishing  all  who  see  it  and  its  99  counter- 
parts now  showing  in  high  traffic  areas  throughout  the  City  of  St.  Louis  ...  to  "Be 
Sure  To  Hit  The  Right  Spot." 


The  right  spot,  by  implication,  of  course,  means  630  ..  .  the  KXOK  spot  on  the  dial 
where  thousands  of  listeners  keep  tuned  daily  ...  the  spot  that  appeals  to  advertisers, 
too,  because  res^ults  prove  that  KXOK  is  an  economical  and  effective  selling  force  not 
only  in  St.  Louis  and  surrounding  territory,  but  also  throughout  KXOK's  primary  area, 
extending  from  Eastern  Missouri  into  Southern  Illinois.  Southwestern  Indiana  and 
Northwestern  Kentucky. 
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more  than  his  belly  can !" 


That  old  limerick  is  red  hot  news  .  .  .  now.  You 
remember  how  it  goes  .  .  .  "Oh,  a  strange  bird  is  the 
pelican  ...  his  bill  holds  more  than  his  belly  can!" 

That,  to  us,  is  the  radio  business  today.  Time  for  sale 
is  a  rarity.  Orders  come  in  over  the  transom.  Every  one 
is  holding  more  than  his  belly  can. 

But  there's  going  to  come  a  time  when  we'll  all  go 
back  to  the  days  when  advertisers  will  again  ask  .  .  . 
"How  much  for  what?" 

We'll  welcome  those  kind  of  questions  again.  For 
i  W-I-T-H  was  started  during  the  times  a  station  had 
to  sell  goods. 

^BROADCASTING    •    Broadcast  Adverthin g 


Knowing  our  coverage,  our  popularity,  and  the  cost 
of  doing  business,  we  have  no  fear  of  what  the  smart 
buyers  of  time  will  do. 

The  big  buy  in  Baltimore  has  been  W-I-T-H,  the 
successful  independent,  for  a  long  time.  You'll  find  it 
true  tomorrow  as  you  found  it  today  and  yesterday. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President   '    Represented  Nationally  by  Headley-Reed 
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COLUMBIA  WIRE  TO  VINSON 


Cocktails  — 

at  2:00  r 

It  15  silly  to  think  that  the  farmer  leaves  his  field  work  to  come  in  for 
cocktails  at  2:00  or  tea  at  4:00,  isn't  it?  But  that  apparently  is  the  idea 
behind  the  one  solitary  "farm  program"  some  stations  out  here  now 
condescend  to  broadcast  daily.  If  you'd  hear  their  nightclub  gags  and 
their  jive  records  you'd  say,  "Who  would  believe  farmers  would  like 
that  stuff?"  The  point  is — ^they  don't! 

On  Farm  Programs,  farmers  want  market  reports  because  they  need 
them  as  indices  of  when  to  buy  and  sell  their  grain  and  livestock.  And 
they  want  these  reports  given— not  blandly  read — by  a  guy  who  knows 
what  he's  doing.  They  depend  upon  farm  news  and  new  requirements 
interpreted  by  a  farm  editor  who  knows  and  studies  his  farmers.  They 
prefer  live-talent  shows  emceed  by  a  friendly  chap  who  can  personalize 
entertainment. 

Those  are  the  ingredients  of  KMA  farm  programs.  Those  are  the  reasons 
why  KMA  is  the  No.  1  Farm  Station  in  this  No.  1  Farm  Market.  And 
instead  of  one  half-hour,  we  spend  hours  daily  at  this  sort  of  thing. 
This  area  is  80%  rural.  It's  only  good  business  for  us — and  you,  too — 
to  make  the  No.  1  farmer  our  specialty!  That's  why  everyone  is  learn- 
ing that  KMA  is  your  best  buy — in  1944 — in  the  No.  1  Farm  Market. 
Call  Free  &  Peters  today.  Set  your  availabilities  now — before  it's 
completely  too  late! 


KMA 


BLOE  NETWORK 

The  No.  1  Farm  Station  in  the  JSo,  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


HSU*- 


Free  &  Peters,  ISC. 

Ezdwifff  Notional  Re^irnMiivcf 


TEXT  of  the  letter  sent  Nov.  13 
to  Judge  Fred  M.  Vinson,  Director 
of  the  Office  of  Economic  Stabiliza- 
tion, by  Edward  Wallerstein,  pres- 
ident of  Columbia  Recording  Corp., 
follows : 

It  is  now  more  than  16  months  since  July 
5.  1943  when  the  United  States  Concilia- 
tion Service  certified  to  the  National  War 
Labor  Board  the  dispute  between  Mr.  Pe- 
trillo  and  the  recording  companies.  We  have 
waited  those  16  months  for  action  by  one 
or  more  branches  of  the  Government. 

We  have  waited  16  months  since  the 
first  hearing  before  the  War  Labor 
Board  on  July  9;  ten  months  since  the 
end  of  the  protracted  hearings  before  the 
Panel  appointed  by  the  War  Labor  Board: 
eight  months  since  the  filing  of  the 
Opinion  by  the  Panel  recommending  that 
the  War  Labor  Board  "exercise  its  power 
to  terminate  the  strike  to  the  end  that 
the  conditions  prevailing  on  July  31. 
1942  be  restored;"  seven  months  since  the 
argument  before  the  War  Labor  Board  on 
the  confirmation  of  its  Panel's  Report: 
almost  five  months  since  the  issuance  by 
the  War  Labor  Board  of  an  Order  di- 
recting Mr.  Petrillo  to  lift  his  ban  on 
recordings;  three  months  since  the  issu- 
ance by  the  War  Labor  Board  of  an  Order 
directing  Mr.  Petrillo  to  show  cause  why 
its  previous  order  had  not  been  complied 
with  and  almost  three  months  since  the 
hearing  on  Aug.  17  on  the  return  of  that 
order  to  show  cause.  We  have  waited  more 
than  months    since   the   War  Labor 

Board,  apparently  unable  in  any  other 
way  to  enforce  its  order,  certified  the 
question  to  the  President  of  the  United 
States  through  your  office  and  we  have 
waited  almost  another  six  weeks  since 
Oct.  4,  when,  as  a  result  of  your  recom- 
mendation to  the  President,  he  requested 
Mr.  Petrillo  by  telegram  to  end  the  strike. 

It  is  over  a  month  since  Mr.  Petrillo 
replied  to  the  President  and  refused  to 
comply  with  his  request.  Despite  that  ac- 
tion by  Mr.  Petrillo  which  apparently  dis- 
posed of  Government  action,  we  have 
waited  another  month  since  our  telegram 


PROUD 
OF  YOUR 
SALES 

HUMBLE  iKy.)? 

Humble  ' up  about- 
vorth  gettmg  P  ^^^^  ^.ecause 
Chances  «u-«,^  Area  bas 

the  Louisville  ira  ^^^^ 

businesel  So  forge     ^^^lly  have 
LouisviUea»dy«u 

humbly  call  yo- 
deutaUy,  ^  that  WAVE 
attention  to  tbe  ^^e  Area 
covers  tbe«.hoIe^^^^^^^^,,, 

at  lowest  cost. 


of  Oct.  12  to  the  President  pointing  out 
that  the  statement  in  his  telegram  to  Mr. 
Petrillo  that  the  strike  did  not  affect  the 
war  effort  was  inconsistent  with  the  re- 
peated findings  of  the  War  Labor  Board 
and  its  Panel  as  a  result  of  which,  cn 
the  following  day,  Oct.  13,  the  President 
at  his  press  conference  publicly  stated 
that  he  would  study  the  laws  to  determine 
what  could  be  done  to  enforce  the  War 
Labor  Board's  Order. 

We  have  waited  over  three  weeks  since 
the  Report  on  Oct.  18  that  the  President 
had  referred  the  matter  back  to  you  to 
investigate  the  laws  and  since  our  telegram 
to  you  of  Oct.  20  referring  to  the  report 
that  the  matter  was  back  in  your  hands 
and  ending  with  the  statement  that  unless 
you  act  ouickly  we  will  be  compelled  to  ac- 
cept Mr.  Petrillo's  terms.  The  economic 
pressures  on  us  are  such  that  we  can 
wait  no  longer  and  must  now  either  sign 
or  go  out  of  business. 

Since  no  action  has  been  taken  by  the 
Government,  we  have  today  entered  into 
a  contract  with  Mr.  Petrillo's  union  which 
will  include  provision  for  payments  by 
us  directly  to  the  Union,  the  principle 
which  we  have  resisted  for  more  than  27 
months,  which  we  contested  before  Gov- 
ernment bureaus  for  16  months  and  which, 
though  successful  in  our  contests,  we  are 
finally  accepting  because  of  the  Govern- 
ment's unwillingness  or  incapacity  to  en- 
force its  orders. 


RCA  STATEMENT 


RCA's  announcement  on  the  AFM 

contract,  issued  Nov.  11,  follows: 

RCA  Victor  and  the  AFM  have  agreed 
to  resume  recording  immediately,  and  the 
Union  Locals  are  being  so  advised  by 
James  C.  Petrillo,  president  of  the  AFM. 
according  to  James  W.  Murray,  general 
manager  of  RCA  Victor  Record  activ- 
ities. 

This  action  ends  the  strike  of  27  months. 
Speaking  for  RCA  Victor,  Mr.  Murray 
said: 

"In  view  of  Mr.  Petrillo's  decision  not 
to  accept  the  order  of  the  War  Labor 
Board  and  the  request  of  the  President 
to  obey  the  Board's  order,  we  had  no 
alternative  but  to  meet  the  demands  of 
Mr.  Petrillo  that  we  make  direct  pay- 
ments to  the  Union's  Treasury  or  to  aban- 
don our  record  business  which  would  have 
resulted  in  losses  to  the  public,  our  em- 
ployees and  artists,  our  dealers  and  stock- 
holders." 

Mr.  Murray  wired  the  RCA  Victor 
artists  word  of  the  agreement. 

In  another  message  to  Victor  Record 
distributors  and  dealers  throughout  the 
country,  he  said:  "Record  ban  ended  and 
new  recording  operations  will  start  im- 
mediately. The  first  of  a  series  of  ex- 
citing announcements  will  soon  be  on 
the  way  to  you.  Prepare  for  some  of  the 
most  outstanding  recordings  of  popular 
hits  and  musical  masterpieces  in  Victor's 
history. 

"There  is  a  great  deal  of  excellent  mu-' 
sic  waiting  to  be  recorded  by  the  world's 
great  artists.  I  am  sure  that  music  lovers 
throughout  the  world  will  rejoice  that  they 
may  again  enjoy  music  they  want  when 
they  want  it." 


WDRC 


HARTFORD  4  CONNECTICUT 


D  R  C  -  F  M 


$26,500,000 

'•'--'^"'T;   on  '\ 
Oeccmbe  , 

oavcr»-.sers  of 
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THESE  BIG  CITY  FOLKS  LIKE  THEIR  HILL  BILLY  TUNES 


AMONG  New  York's  millions  of  metropolitan  and  suburban 
.  radio  listeners,  you  will  find  a  great  and  growing  group 
with  whom  "The  Hill  Country  Jamboree"  is  a  made-to- 
order  program.  To  this  specialized  audience  of  loyal  listeners, 
and  the  mail  count  backs  the  statement,  6:30  to  7:00  p.m. 
every  weekday  is  "must"  listening  time  for  WOV.  A  few 
participating  periods  on  "The  Hill  Country  Jamboree"  are 
still  open  for  sponsorship.   Wire  or  phone  for  details. 

RALPH  N.  WEIL,  General  Manager 
JOSEPH  HERSHEY  McGILLVRA,  Nat'l  Rep. 


New  York 


CIAA  SERIAL  GIVES 
FEDERAL  VIEWPOIIST 

A  BATTERY  of  12  shortwave 
transmitters  is  directing  to  all  lis- 
teners in  South  and  Central  Amer- 
ica a  serial  program  in  which 
the  Office  of  the  Coordinator  of 
Inter-American  Affairs  for  the  first 
time  comes  out  and  states  the  posi- 
tion of  the  U.  S.  Government  in  re- 
gard to  the  present  pro-Fascist  re- 
gime in  the  Argentine. 

Such  responses  as  had  been  re- 
ceived by  early  last  week,  after 
the  first  two  broadcasts,  were  said 
to  be  favorable,  but  some  unfavor- 
able reactions  are  expected  di- 
rectly or  indirectly  from  groups 
close  to  the  Nazi  interests  in  L.  A. 
Argentina  was  reported  to  have 
already  taken  steps  to  counteract 
the  CIAA  program  via  its  own  ra- 
dio facilities.  Program  goes  out  in 
Portugese  on  three  transmitters  at 
6:30  p.m.  Thursday  and  in  Spanish 
on  nine  stations  at  8:30  p.m.  Titled 
El  Destino  de  America,  it  was  in- 
,  troduced  at  the  suggestion  of  the 


Goodyear  Success 

GOODYEAR  TIRE  &  RUBBER 
Co.,  Akron,  found  its  spot  cam- 
paign for  Neolite,  a  new  shoe  prod- 
uctj  so  successful  with  transcribed 
30-second  chain  breaks  on  some  80 
stations  in  61  markets,  that  other 
stations  are  being  added  to  the  list, 
according  to  Compton  Adv.,  New 
York,  agency  for  shoe  production. 
Campaign  started  five  weeks  ago. 
Young  &  Rubicam,  New  York,  han- 
dles institutional  advertising  for 
Goodyear  and  a  network  program 
for  soles  and  heels  which  starts 
Nov.  21  on  MBS,  featuring  Roy 
Rodgers,  cowboy  actor. 

State  Dept.,  which  checks  scripts 
to  conform  with  State  policies,  for 
the  first  cycle  of  a  new  series  on 
Inter-American  cooperation.  Pro- 
gram is  tentatively  scheduled  to 
continue  for  13  weeks,  subject  to 
revision  since  its  run  will  be  gov- 
erned by  progress  in  the  realign- 
ment of  the  Argentinian  govern- 
ment to  Allied  sympathies. 


AFM  DISC  ANNOUNCEMENT 


AFM  issued  the  followdng  state- 
ment Nov.  11  announcing  that 
contracts  had  been  signed  with 
RCA,  NBC  transcription  division 
and  Columbia  Recording: 

The  RCA-Victor  Division  of  the  Radio 
Corp.  of  America,  the  Transcription  Divi- 
sion of  the  National  Broadcasting  Co.  and 
Columbia  Recording  Co.  have  entered  into 
agreements  with  the  American  Federation 
of  Musicians  for  the  employment  of  mu- 
sicians in  the  making  of  recordings  and 
transcriptions. 

This  is  the  greatest  victory  for  a  labor 
organization  in  the  history  of  the  labor 
movement.  The  AFM  is  the  first  labor 
organization  to  receive  agreements  wherety 
employers  pay  money  direct  to  the  or- 
ganization for  the  employment  of  musi- 
cians over  and  above  what  they  pay  for 
the  actual  work  done  by  the  musicians 
in    the   making   of  recordings. 

By  their  past  conduct,  these  companies 
have  shown  that  they  are  not  amicably 
disposed  to  do  business  with  the  AFM. 
Instead  of  showing  friendliness,  they  have 
displayed  bitterness,  unfairness,  injustice, 
trickery  and  reactionism  which  would 
do  justice  to  the  slave  owners  of  pre- 
Civil  War  days.  In  their  attitude  toward 


IT'S  A  FACT! 

A  longtime  basic  industry  of  the  tri-state  area  of  Louisiana,  Texas  and 
Arkansas  is  the  lumber  industry.  Within  this  area  are  to  be  found  more 
than  fourteen  million  acres  of  pine  and  hardwood,  and  today,  hundreds 
of  mills  ore  running  at  peak  production,  turning  out  vast  quantities  of 
pulp  wood  and  timber  to  meet  the  demands  of  war.  This  increased  pro- 
duction creates  new  spendable  inco:ne  for  the  workers  in  this  industry. 
It  also  assures  advertisers  of  an  active  market ...  a  market  which  only 
powerful,  50,000-watt  KWKH  covers  effectively  and  completely. 


CBS  ★  5  0,0  0  0  UJRTTS 


SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


the  AFM  and  its  members,  they  have 
acted  as  though  the  musicians  they  wished 
to  employ  were  their  vassals  and  slaves. 

Instead  of  meeting  the  officers  of  the 
AFM  to  negotiate  fair  terms  and  condi- 
tions of  employment,  they  refused  for 
many  months  to  attempt  negotiation  and. 
on  the  contrary,  resorted  to  a  vile,  inde- 
cent, malicious  and  filthy  campaign  of 
libel,  slander  and  viUification  of  the  AFM 
and  its  officers.  They  substituted  for  the 
ordinary,  usual  and  fair  processes  of  col- 
lective bargaining  a  campaign  of  mud 
slinging,  dirt  throwing  and  false  propa- 
anda. 

Fair  Dealing 

It  is  inconceivable  that  in  this  day  and 
age  these  large  corporations  should  hire 
agents  at  large  expense  to  inflame  the 
public  against  the  AFM  by  false  and  mali- 
cious representations  respecting  what  is 
an  ordinary  controversy  pertaining  to  la- 
tor  relations.  We  have  w.tnessed  in  this 
controversy  employer  activities  of  the  kind 
and  type  indulged  in  over  half  a  century 
ago  in  the  steel  industry,  when  the  em- 
ployers stopped  at  nothing  to  defeat  the 
just  demands  of  their  employes. 

Let  it  be  remembered  that  the  AFM 
in  this  entire  controversy  asked  for  noth- 
ing more  than  the  adoption  of  a  prin- 
ciple of  fair  dealing  with  its  members 
who  were  being  thrown  out  of  employ- 
ment by  the  use  and  operation  of  me- 
chanical devices  made  and  manufactured 
by  the  members  of  the  AFM.  Never  was  a 
more  just  proposal  submitted  to  an  em- 
ployer on  behalf  of  workers  than  the 
proposal  submitted  by  the  AFM  to  these 
employers.  That  is  established  by  the  fact 
that  over  110  companies  have  adopted 
the  proposal  submitted  by  the  AtM  as 
the  solution  to  a  problem  of  employment 
created  by  the  industry  in  which  these 
employes  are  engaged. 

This  is  not  only  a  victory  for  the  AFM 
but  a  victory  for  aU  organized  labor, 
in  that  reactionary  employers,  seeki.ig 
to  thwart  and  throttle  the  rights  and  just 
demands  of  their  employes,  have  been  de- 
feated in  their  efforts.  Honesty  and  fair- 
ness have  triumphed  over  falsity  and 
fraud.  It  may  be  well  for  these  companies 
to  understand  that  the  AFM  and  its  mem- 
bers will  not  tolerate  a  continuance  of 
their  past  activities  and  conduct.  The  AFM 
expects  that  the  companies  wUl  change 
their  past  course  of  conduct  and  deal 
honorably  and  justly  with  the  AFM  and 
its  members.  If  they  fail  to  do  so,  the 
AFM  wiU  not  hesitate  to  break  off  rela- 
tions with  these  companies  and  leave 
them  to  die  by  their  own  nefarious 
schemes. 


Harvest  Series 

MASSEY-HARRIS  Co.,  Racine, 
Wis.,  will  sponsor  a  series  of  13 
quartef-hour  broadcasts  highlight- 
ing the  achievements  of  the  self- 
propelled  Harvest  Brigade.  The 
transcribed  dramatizations  will  be 
aired  over  22  stations  in  the  wheat 
belt.  They  tell  the  story  of  the 
tremendous  harvest  results  when 
special  Massey-Harris  harvesting 
machines,  released  by  the  govern- 
ment, and  volunteer  workers  got  to- 
gether to  bring  in  the  crops. 


KRLD,  Dallas,  Texas 

.  .  .  You  have  perfected  AP  fo 
an  all-time  high  in  radio 
nev^s  services. 

Clyde  Rembert 
Managing  Director 


available  through 

PRESS  ASSOCIATION,iNc. 

30  QockafelUr  Plata 


New  York.  N.  Y. 
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Long  before  you  could  walk  or  talk . .  long  before  a 
book  was  put  into  your  young  hands . .  you  heard  the 
words  and  phrases  you  would  later  use.  Music,  too, 
entered  your  consciousness  (as  it  does  today)  through 
the  auditory  nerve. 

Modern  language-study  begins  with  hearing  foreign 
words,  phrases,  idioms.,  to  be  augmented  later  by 
reading  the  niceties  of  grammar  and  syntax.  Does  any 
of  this  hint  at  the  power  of  radio,  which  is,  obviously, 
a  medium  of  sound  as  well  as  a  sound  medium? 

WESTINGH 

H©H  WOWO 


In  the  primary  areas  of  Westinghouse,  18,000,000 
Americans  are  in  a  position  to  learn  by  ear.,  the  news 
of  the  moment,  the  music  of  the  ages.  While  they  are 
being  entertained,  this  vast  group  can  also  learn  by 
ear  what  the  sagacious  advertisers  of  America  offer  for 
their  well-being  and  profit. 

These  sales-messages  have  an  added  advantage:  The 
warmth  of  the  human  voice  to  underscore  their 
friendly  tone,  their  conviction.  Tap  this  power  in 
your  o^vn  sales-territory.,  through  NBC  Spot  Sales. 

mi  RADIO  STATIONS  Inc 

•    WGL   •    KYW   •    KDKA  •    WBZ   •  WBZA 


eVCRWONDERUfHATGOEJMilV 
CAST  RIVER 


lew  York  subways,  bridges,  trolleys,  busses,  carry 
the  greater  portion  of  Brooklynites  daily  to  and 
from  Manhattan.  Another  Brooklynite  that  reaches 
out  to  all  the  other  Boroughs  every  day  is  WBYN, 
Brooklyn's  own  full  time  radio  station  .  .  .  incorpo- 
rates the  added  coverage  of  all  New  York! 

WBYN  is  the  major  coverage  solution  for  the  major 
section  of  New  York,  the  surest  way  to  reach  a 
3  million  population  city  .  .  .  DIRECT!  The  story  of 
WBYN's  unique  "minute  programming  "  is  told  to 
millions  in  daily  ads.  Exclusive  Racing  Results, 
Continuous  Music,  Minute  News  .  .  .  aH  day. 

For  a  pleasant  surprise  in  coverage  per  dollar 
write  for  our  latest  brochure. 


THE  ' 
MINUTE 
STATION 


KQW  Is  Squeezed 
In  Labor  Squabble 

NABET  Files  Charges  After 
IBEW  Lifts  Member  Card 

AN  UNFAIR  labor  practice  charge 
was  filed  last  week  against  KQW 
San  Jose,  Cal.,  by  the  National 
Assn.  of  Broadcast  Engineers  & 
Technicians,  as  an  outgrowth  of 
the  efforts  of  the  station's  techni- 
cians to  switch  their  union  affilia- 
tions from  the  International  Broth- 
erhood of  Electrical  Workers  to 
NABET. 

The  action  was  filed  with  San 
Francisco  regional  office  of  the 
National  Labor  Relations  Board 
after  Carl  B.  Reimers,  an  engineer, 
was  discharged  by  the  station,  al- 
legedly as  the  result  of  pressure 
applied  by  the  IBEW  which  had 
revoked  Mr.  Reimers'  union  mem- 
bership. The  engineer  was  charged 
with  disloyalty  to  IBEW,  advo- 
cating or  attempting  to  bring 
about  a  withdrawal  of  KQW  tech- 
nicians from  IBEW,  creating  dis- 
satisfaction among  the  members  of 
IBEW,  etc. 

Coercion  Claimed 

A  substantial  majority  of  the 
station's  engineers  had  already 
signed  representation  cards  with 
NABET  which  had  filed  a  peti- 
tion of  certification  with  the 
NLRB.  As  the  result  of  IBEW's 
action  in  cancelling  Mr.  Reimers' 
union  card  and  demanding^his  dis- 
charge, NABET  contends,  the 
technicians  have  been  coerced  into 
abandoning  their  intentions  of 
transferring  to  NABET. 

NABET  is  charging  KQW  with 
discrimination  in  favor  of  IBEW 
and  claims  that  the  union  action 
against  Mr.  Reimers  was  arbitrary 
and  in  violation  of  his  constitutional 
rights.  It  is  relying  on  a  decision 
by  the  Board  in  the  Rutland  Court 
Owners  Inc.  case  (No.  C-1639)  in 
which  it  was  held  that  members 
of  a  union  were  within  their  rights 
in  joining  another  union  and 
pointed  out  that  a  union  could 
maintain  perpetuity  simply  by 
expelling  a  member. 

The  attempted  switch  of  KQW 
technicians  was  the  result  of  dis- 
satisfaction with  IBEW  following 
revelation  of  the  Petrillo-Brown 
agreement  to  award  platter  turning 
functions  of  the  IBEW  technicians 
to  the  musicians  [BROADCASTING, 
May  8  et  seg]. 


For  availabilities:  write  WILLIAM  NORINS,  Gen.  Mgr. 
Station  WBYN,  1  Nevins  Street,  Brooklyn,  N.Y. 
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School  Expands  Time 

AMERICAN  SCHOOL,  Chicago 
(correspondence  school),  Oct.  29 
started  Samuel  R.  Zack's  hour-long 
labor  arbitration  program  on 
WMCA  New  York,  and  has  also 
started  participations  on  WJZ  New 
York.  Business  placed  through 
Equity  Adv.,  New  York,  agency  for 
eastern  advertising.  A  spot  radio 
advertiser  for  the  past  several 
years,  the  school  may  start  a  net- 
work program  the  first  of  the  year. 
Reincke-EUis-Younggreen  &  Finn, 
-  M  A  ».  ■  >».aAB      Chicago,  places  advertising  in  the 

|430    ON    THE     DIAL     west  and  Midwest. 
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You  Can  Buy  This  Amplifier  TODAY 


Under  a  recent  ruling  of  the  War  Production  Board 
radio  station  owners  may  buy  up  to  $500.00  worth 
of  new  capital  equipment,  using  their  AA-1  MRO 
CMP- 5  priority. 

Here  is  a  piece  of  equipment  that  will  make  a  vast 
improvement  in  the  quality  of  your  instantaneous 
recordings.  And  it  can  be  delivered  to  you  promptly. 

It  is  the  Presto  8  8- A  amplifier,  designed  especially  for 
use  with  Presto  1-C  and  similar  high  fidelity  cutting 
heads. 

Maximum  power  output  is  50  watts  with  A%  distor- 
tion, measured  by  the  inter-modulation  method.  Feed 
back  circuits  maintain  the  output  impedance  essen- 
tially constant  when  driving  a  cutting  head,  thus 
reducing  overall  distortion.  Three  frequency  response 
curves  are  available  on  a  selector  switch,  (l)  Flat 
response,  30  to  15,000  c.p.s.+  1  db.  (2)  NBC  ortha- 

Buy  Bonds.  Keep  on  Buying. 
Keep  'Em  Flying. 

BROADCASTING    •    Broadcast  Advertising 


coustic  recording  response.  (3)  World-AMP 
lateral  recording  response. 

Designed  for  relay  rack  mounting;  panel  height 
14";  input,  500  ohms;  output,  optional,  15  ohms 
or  500  ohms;  gain,  maximum,  85  db.  Shipment 
4  to  5  weeks  after  receipt  of  order  placed  with 
your  electronic  distributor. 


PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK  19,  N.Y.,  U.S.A. 

Walter  P.  Downs  Ltd.,  in  Canada 
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Speaking  of  theme  songs  tve 
believe  a  look  at  tliese  fig- 
ures justify  us  in  selecting. . 

''THE  SAME  OLD  STORY" 


•  Hooper— Fall  1942 

City — Amarillo,  Texas 


Morning 
Index 

Monday  thru  Fri. 
8:00  A.M.-1 2:00  N. 

KFDA 
17.7 

ST  A.  B. 
78.4 

Afternoon 
Index 

Monday  thru  Fri. 
12:00  N.-6:00  P.M. 

20.5 

76.5 

Evening 
Index 

Monday  thru  Fri. 
6:00  P.M.-1 0:00  P.M. 

14.3 

80.8 

Hooper— Fall  1943 

City — Amarillo,  Texas 


Morning 
Index 

Monday  thru  Fri. 
8:00  A.M.-12:00  N. 

KFDA 
56.9 

STA.  B. 
41.0 

Afternoon 
Index 

Monday  thru  Fri. 
12:00  N.-6:00  P.M. 

34.4 

63.9 

Evening 
Index 

Monday  thru  Fri. 
6:00  P.M.-10:00  P.M. 

21.2 

78.0 

HOOPER— SUMMER  1944 

City — Amarillo,  Texas 


Morning 
Index 

Monday  thru  Fri. 
8:00  A.M.-12:00  N. 

KFDA 
65.6 

STA.  B. 
33.7 

Afternoon 
Index 

Monday  thru  Fri. 
12:00  N.-6:00  P.M. 

36.0 

62.8 

Evening 
Index 

Monday  thru  Fri. 
6:00  P.M.-10:00  P.M. 

30.0 

69.0 

•  Yessir — "the  same  old  story'* — 
CONSISTENT  YEARLY  GAINS! 


Blue  Network 


KFDA 


*  Nunn  Stations 


A  NUNN  STATION 

Amarillo,  Texas 
Howard  Roberson,  Mgr. 

REPRESENTED  BY  THE  JOHN  E.  PEARSON  CO. 


KFDA    Amarillo,  Texas. 
WCMI  Ashland,  Ky. 

Huntington,  W.  Va. 
WLAP   Lexington,  Ky, 
WBIR    Knoxville,  Tenn. 


H.  E.  Stephenson 
Elected  by  ACA 

30th  Annual  Meeting  Hears 
Measurement  Bureau  Data 

By  JAMES  MONTAGNES 

THE  30TH  ANNUAL  MEETING 
of  the  Association  of  Canadian  Ad- 
vertisers (ACA)  held  at  Toronto 
Nov.  8-10,  elected  as  president  Har- 
old E.  Stephenson,  advertising  man- 
ager of  Canada  Starch  Co.,  Mon- 
treal; presented  a  silver  medal  for 
greatest  contribution  to  Canadian 
advertising  in  the  radio  medium  to 
Harry  Sedgwick,  CFRB  Toronto, 
and  heard  reports  on  the  Bureau 
of  Broadcast  Measurement. 

Sessions  of  the  afternoon  of  the 
opening  day  were  devoted  to  a 
study  of  the  recently  formed  Bu- 
reau of  Broadcast  Measurement 
(BBM)  ,  on  the  board  of  which  are 
members  of  the  ACA,*  advertising 
agencies  and  Canadian  broadcast- 
ers. The  first  audit  bureau  of  ra- 
dio listenership,  its  operations  and 
methods  of  obtaining  data  were  de- 
scribed in  detail  by  Walter  E.  El- 
liott, of  Elliott-Haynes,  Toronto, 
researchers  for  BBM.  The  discus- 
sion on  BBM  followed  a  luncheon 
address  on  consumer  panels  by  Sam 
G.  Barton  of  Industrial  Surveys, 
New  York. 

R.  G.  Lewis,  publisher  of  Cana- 
dian Broadcaster  was  luncheon 
speaker  on  Nov.  10,  under  the  title 
"Radio  Is  a  Guinea  Pig". 

Harry  Sedgwick,  managing  di- 
rector of  CFRB  Toronto,  and  chair- 
man of  the  board  of  the  Canadian 
Assn.  of  Broadcasters,  who  for  sev- 
eral years  has  been  director  of  the 


Hon.   Joe  Lincoln 
Donahue  &  Coe,  Inc. 
New   York,  N.  Y. 
Dear  Joe: 

Everything' s  under  control  here  at 
Charleston.  The  election  has  come  and 
gone  and  ev- 
eryone's hap- 
py. Right  now 
we  at  this  sta^ 
tion  are  head 
over  heels  in 
the  business  of 
making  the  6th 
War  Loan  a 
success,  and 
according  to 
all  previous 
figures  our 
city,  county 
and  state 
should  more 
than  do  its 
share. 

From  a  com- 
mercial angle 
the  newest  I 
have  to  report 
is  an  added 
show  by  Coyle 
&  Richardson, 
one  of  Char- 
leston's fore- 
m  o  s  t  depart- 
ment stores. 
It's  an  inter- 
esting fact 
that  at  this 
time  a  major- 
ity of  Charles- 
ton's depart- 
m  e  n  t  stores 
have  two  or 
more  p  r  o  - 
grams  on  our  station.  There's  a  reason 
for  this,  which  any  Branham  man  can 
give.  Regards, 

Yours, 

Algy 

W  C  H  S 

Charleston,  W.  Va. 


FOR  HIS  CONTRIBUTION  to 
Canadian  advertising  during  the 
year,  Harry  Sedgwick  (r),  manag- 
ing director  of  CFRB  Toronto,  is 
presented  with  the  silver  medal  of 
the  Assn.  of  Canadian  Advertisers 
by  R.  L.  Sperber,  retiring  president. 

New  York  office  of  the  Canadian 
government's  Wartime  Information 
Board,  was  presented  with  the  ACA 
silver  medal  for  his  contribution  to 
Canadian  advertising.  ACA's  gold 
medal  for  distinguished  contribu- 
tion to  Canadian  advertising  dur- 
ing the  year  went  to  B.  W.  Keight- 
ley,  Canadian  Industries,  Montreal, 
and  silver  medals  to  Hector  Fon- 
taine, Canadian  Adv.  Agency,  Mon- 
treal, and  C.  R.  Vint,  Colgate- 
Palmolive-Peet  Co.,  Toronto.  Speak- 
ers included: 

Hedleigh  Venning,  ShiriCE's  Ltd.,  Toron- 
to, and  S.  R.  Skelton,  Goodyear  Tire  & 
Rubber  Co.  of  Canada,  Toronto,  who  spoke 
on  sales  promotion;  G.  Walter  Brown,  BriS- 
tol-Myers  Co.  of  Canada,  Montreal,  who 
spoke  on  management  and  advertising 
agency;  Elmer  Wheeler,  whose  topic  was 
"Word  Magic";  P.  If.  Abrahamson.  Borden 
Co.,  New  York,  who  discussed  the  plan- 
ning of  future  campaigns.  Annual  dinner 
speaker  was  B.  K.  Sandwell,  member  of 
the  loard  of  governors,  Canadian  Broad- 
casting Corp.,  and  editor  of  Toronto  Sat- 
urday Night. 

Officers  elected  were  in  addition  to  pres- 
ident Harold  E.  Stephenson,  vice-presidents 
L.  E.  Phenner,  Canadian  CeUucotton  Prod- 
ucts Co.,  Toronto;  H.  J.  G.  Jackson, 
Chrysler  Corp.  of  Canada,  Windsor,  Ont.; 
N.  B.  Powter,  Howard  Smith  Paper  Mills, 
Montreal;  George  S.  Bertram,  Swift  Ca- 
nadian Co.,  Toronto.  J.  P.  Lyons,  Manu- 
facturers Life  Insurance  Co.,  Toronto,  was 
reappointed  treasurer.  Elected  to  the  ACA 
board  of  directors  were  Athol  McQuarrie. 
managing  director  and  general  manager  of 
ACA,  Toronto;  D.  E.  Bankart.  Northern 
Electric  Co.,  Montreal;  C.  W.  Chamberlin. 
Shell  Oil  Co.  of  Canada,  Toronto;  R.  Harold 
Smyth,  Dominion  Rubber  Co.,  Montreal;  R. 
L.  Sperber,  Sterling  Products,  Windsor : 
George  Stineback,  Bauer  &  Black,  Toronto; 
Lee  Trenholm,  Underwood  Elliott  Fisher. 
Toronto;  A.  Usher,  RCA  Victor  Co.,  Mont- 
real; H.  T.  Venning.  Shiriff's  Ltd.,  To- 
ronto, and  Muriel  Whitlock,  Courtaulds 
(Canada)   Lt.,  Montreal. 


/  BLUE 
/  NETWORK 

WFM«J 

YOUNOSTOWN  / 
OHIO  / 

28Ui  METROPOLITAN 
DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 

New  York,  Chicago,  Detroit,  Atlanta, 
San  Francisco 
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The  Story  of 

The  Innocent  Bystander 


[ 


WHO  DIDN'T  GET 


HURT!  j 


TT  THAT  a  head-on  collision  that  turned  out  to  be! 

'  '  It  was  like  this :  Kate  Smith  starts  in  the  Sunday  at 
7  spot  on  September  17th  with  a  rating  of  1 1.8.  On  October 
1st  Jack  Benny  returns  to  his  old  stand  and  gets  a  Hooper 
of  18.5.  Miss  Smith  drops  to  a  4.7.  On  October  15th 
Hooper  gives  Benny  a  16.6,  Kate  goes  to  6.5. 

The  Innocent  Bystander 

So  both  Smith  and  Benny  have  thousands  of  dollars  of 
promotion  behind  them,  and  the  best  supporting  talent 
money  can  buy.  So  CBS  and  NBC  are  determined  to  make 
it  the  struggle  of  the  century,  and  they  are  in  there  pitch- 
ing. And  what  happens.'' 

Over  on  the  Blue  is  an  innocent  bystander,  doing  his 
own  job  about  as  usual.  And  he  is  doing  fine,  thank  you. 

The  Blue's  innocent  bystander.  Drew  Pearson,  is  also 
in  the  slot  on  Sunday  at  7.  The  Blue  and  Pearson  buck 
two  giants  and  come  up  with  these  Hooper  figures:* 

September  17  .  .  .  .  8.3 
October  1  .  .  .  .  9-9 
October     15  .     .     .     .  11.2 


Add  it  up  for  yourself.  The  Blue  and  Pearson  are  4.7 
points  ahead  of  Smith,  and  only  5.4  behind  Benny — and 
without  abnormal  promotion. 

All  right.  Now  along  comes  Walter  (national  institu- 
tion) Winchell  at  9  P.M.,  and  he  and  the  Blue  promptly 
get  a  higher  rating  than  all  the  other  networks  put  together. 
And  then  the  Blue  keeps  going  for  the  rest  of  that  hour, 
and  winds  up  with  a  total  of  56  Hooper  points,  against  a 
total  of  44.2  for  the  nearest  competing  network. 

All  right  again.  Now  take  a  look  at  the  Blue  any  week- 
day morning.  Here  you  will  see  the  youngest  of  the  net- 
works consistently  attracting  a  larger  audience  than  any 
of  the  other  networks. 

MORAL:  These  Blue  ratings  are  not  accidents.  The 
Blue  consistently  delivers  with  Pearson.  It  delivers  with 
the  Winchell-Hollywood  Mystery  Time-Fidler  combina- 
tion. It  delivers  every  weekday  morning.  A  lot  of  other 
times,  too.  GOOD  SHOWS  ON  THE  BLUE  CAN  DELIVER 
THE  RATINGS. 


*The  figures  represent  the  27  Hooper  cities  in 
which  Pearson  broadcasts  from  7  to  7:15  P.M. 


''THIS  IS  THE  :^/r}yf//yf^y  NETWORK'' 

THE  AMERICAN  BROADCASTING  COMPANY,  INC. 


m 


Reaction  of  Press  to  RCA,  Columbia  Disc  Contracts 


WITHOUT  EXCEPTION,  news- 
paper editorials  received  up  to  last 
Friday  on  the  capitulation  of  the 
recording  companies  sharply  criti- 
cized Mr.  Petrillo  and  blamed  the 
Government  for  being  unable  to 
prevent  the  AFM  leader  from  ex- 
ercising dictatorial  powers.  Most 
editors  saw  in  Petrillo's  "victory" 
a  dangerous  precedent  in  employer- 
employe  relations  and  in  social  pol- 


1^ 


Ice  Cream  Plan 

BLUE  RIBBON  ICE  CREAM  Co., 
New  York,  with  distribution  in  the 
East,  has  appointed  Lester  Harri- 
-jS;  son  Assoc.,  New  York,  as  agency. 
}>'  Spot  radio  will  be  used  in  conjunc- 
f-^  tion  with  outdoor  advertising. 

u  


icy,  likening  the  payment  of  fees 
to  the  imposition  of  a  private  tax 
collected  by  a  union.  Legislation  by 
Congress  to  curb  the  powers  of 
unions  was  called  for  by  a  number 
of  leading  newspapers. 

Excerpts  from  the  editorials  fol- 
low: 

New  York  Times 

...  A  crucial  precedent  has  been  estab- 
lished that  other  unions  may  be  expected 
to  follow.  If  one  union  can  force  the 
American  people  to  pay  a  private  sales 
tax  on  the  product  that  it  helps  to  make, 
why  can't  other  unions  ?  If  one  union  can 
force  employers  to  supply  the  funds  for  a 
private  relief  scheme,  why  can't  other 
unions  ?  If  the  officials  of  one  union  can 
work  out  a  scheme  which  makes  them 
financially  independent  even  of  their  own 
union  membership,  why  can't  the  officials 
of  other  unions?  Such  precedents,  once 
established,  must  inevitably  spread.  Con- 
gress and  the  Supreme  Court  between  them 
have  put  into  effect  sweeping  irhmunities 


which  make  it  perfectly  legal  for  union 
officials  to  commit  anti-social  acts  which 
would  be  illegal  if  committed  by  anyone 
else.  As  long  as  this  situation  lasts,  the 
Petrillos  will  move  from  victory  to  victory. 

New  York  Herald  Tribune 

If  one  union  can  levy  a  tax  on  an  in- 
dustrial product,  why  not  others  ad  in- 
finitum, with  the  public  inevitably  pay- 
ing the  piper?  It  epitomizes  the  egregious 
favoritism  with  which  the  Roosevelt  ad- 
ministration from  the  very  beginning  has 
treated  labor,  in  the  laws  it  has  jammed 
through  and  in  their  enforcement.  The 
present  Supreme  Court  has  added  its  own 
contribution  to  a  situation  in  which,  as 
Petrillo  has  dramatically  demonstrated,  the 
country  is  helpless  against  the  arrogant 
behavior  and  demands  of  a  labor  czar. 
Pretty,  isn't  it?  .  . 

Wall  Street  Journal 

It  is  true  that  in  this  particular  con- 
flict Mr.  PetriDo  could  not  actually  compel 
the  companies  to  continue  the  recording 
industry.  The  law,  of  course,  could  not  do 
this,  and  the  companies  had  at  least  the 
option  of  going  out  of  business.  But  that 


Like.  a.thiJ^  Hiome. 


i 


If  we  used  a  thousand  words,  we'd 
never  be  able  to  do  a  better  job  of 
explaining  why  WIBW  is  such  a 


tremendous  influence  throughout 
Kansas  and  well  into  adjoining 
states. 


WI BW  ^^'^CfJLyc^  ^  'w^^ 

WW     Jk  WW  COLUMBIA'S    OUTLET    FOR  KANSAS 


BEN     LUDY,    Gen.  Mgr 


REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW   YORK  CHICAGO  KANSAS^CITY  SAN  FRANCISCO 


"option"  is  no  option  in  any  system  of 
law.  It  belongs  altogether  in  the  order 
of  war.  And  it  brings  us  back  to  the  ul- 
timate fact  in  the  whole  matter  of  employe- 
employer  relations,  which  is  that,  prac- 
tically alone  among  social  relations,  they 
are  still  outside  the  sphere  of  law  which 
includes  the  others.  At  bottom  they  are  con- 
ceived in  terms  of  war.  Unless  that  fact 
is  kept  in  mind,  discussion  of  the  lab»r- 
capital  problem  will  be  confused  and  un- 
fruitful. So  long  as  either  side  or  both 
relay  on  jorce  as  the  last  resort  the  prob- 
lem will  be  insoluble,  at  least  under  the 
principles  which  govern  all  our  other  re- 
lations in   civil  life. 

Washington  Post 

We  are  glad  that  Mr.  Petrillo  had  the 
effrontery  to  defy  outraged  public  opinion 
and  stand  on  his  legal  right  for  he  has 
exposed  the  lack  of  legal  machinery  for 
dealing  with  unreasonable,  antisocial  union 
demands  of  the  kind  put  forward  in  this 
instance.  The  sinister  significance  of  the 
Petrillo  triumph  does  not  lie  in  his  ignor- 
ing of  a  WLB  order,  but  rather  in  its 
implications  for  the  future.  If  one  union 
can  collect  a  fee  from  aU  the  employers 
of  an  industry  as  a  condition  of  permitting 
its  members  to  work  for  them,  there  is 
nothing  to  prevent  other  unions  from 
enriching  their  treasuries  of  similar 
means.  Nor,  in  view  of  the  inadequate 
supervision  exercised  over  the  employ- 
ment of  union  funds,  is  there  any  way 
of  preventing  unwise  use  or  deliberate 
squandering  of  such  accumulations  by 
union  officials. 

Since  there  appears  to  be  no  way  to 
thwart  the  activities  of  Mr.  Petrillo  under 
existing  law,  the  duty  of  Congress  is  plain. 
It  should  act  promptly  to  suppress  anti- 
social rackets  that  can  now  be  worked 
with  impunity,  provided  they  do  not  inter- 
fere with  prosecution  of  the  war. 

Washington  Star 

The  remedy,  if  there  is  to  be  a  remedy, 
lies  with  public  opinion  and  the  Congress. 
The  present  Supreme  Court  has  conferred 
a  virtually  total  grant  of  immunity  on 
unions  in  matters  of  this  kind,  and  it  is 
not  in  the  least  surprising  that  the 
President  found  nothing  in  the  law  books 
that  would  be  useful  against  Mr.  PetrilLo. 
The  court,  in  effect,  has  nullified  the  laws 
which  formerly  might  have  been  invoked 
in  a  situation  of  this  kind.  And  this  means 
that  nothing  can  or  will  be  done  unless 
and  until  an  aroused  public  demands  that 
Congress  enact  legislation  to  forbid  or  to 
regulate  union  practices  which  are  inimical 
to  the  public  interest  but  which,  neverthe- 
less, are  steadily  gaining  ground. 

Washington  News 

What  Mr.  Petrillo  has  done  officials  of 
other  unions  can  do,  and  many  doubtless 
will.  The  result  may  well  be  that  hun- 
dreds of  millions  of  dollars  a  year  will  be 
taken  from  the  public,  in  higher  prices 
for  goods,  and  paid  into  union  treasuries. 
So,  possibly,  the  public  may  be  interested 
to  know  why  it  was  possible  for  Mr. 
Petrillo  to  win  this  famous  victory. 

A  month  ago.  President  Roosevelt  said 
he  was  going  to  hunt  for  a  law  that  might 
be  invoked  against  Mr.  Petrillo.  It  must 
be  assumed  that  the  search  failed,  if  one 
was  made.  It  could  not  succeed  because 
Mr.  Roosevelt's  appointees  on  the  U.  S. 
Supreme  Court  have  held  labor  unions  im- 
mune to  prosecution  under  Federal  law 
for  almost  any  conceivable  form  of  trade- 
restriction,  price-boosting  activity.  And  be- 
cause Mr.  Roosevelt  has  helped  union  offi- 
cials to  block  all  efiforts  by  Congress  to 
correct  the  effect  of  the  Supreme  Court 
decisions. 
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WHY  PO  RT  LAN  D,  0  REG  0  N   PEOPLE   PREFER  KGW 


Beverly  Loyd,  Miss  Ox*egon  of  1940,  and  Carol  Worth,  1942 
winners,  have  both  found  fame  and  fortune  in  Hollywood.  Now, 
Thomas  ^litchell  appears  with  the  first  two  contestants  for 
the  Sixth  War  Bond  drive  ]\Iiss  Oregon  title,  Doreen  Foelker 

and  Bernice  Layton,  on  KGW's 
"620  Time",  authored  and  pro- 
duced by  KGW  staff  from  the 
stage  of  the  Broadway  Theater. 


C.T.HAAS... 

CHAIRMAN  OF  MISS  OREGON  COMMITTEE 

I  The  selection  of  a  lovely  girl  to 
be  Miss  Oregon,  as  a  symbol  for  outstanding 
public  occasions  is  an  honored  Portland  tradition 
Many  former  winners  have  become  Hollywood  and 
radio  stars.  For  the  Sixth  War  Loan  drive,  KGW  is 
cooperating  with  the  war  -finance  committee  in  pre- 
senting Miss  Oregon  candi- 
dates  on  "620  Time", 
KGW's  sparkling  weekly 
bond  show  at  the  Broadway 
Theatre,  with  famous  guest 
stars.  Lovely  girls  and 
KGW  showmanship  make 
a  combination  hard  to  beat. 
KGW's  public  service  pro- 
grams are  topnotch  enter- 
tainment. 


PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD     RETRY    &    CO.  INC 
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U.  S.  Shows  Favored 

NOVEMBER  national  evening 
popularity  ratings  for  Canada  re- 
leased by  Elliott-Haynes  Ltd.,  To- 
ronto, places  Charlie  McCarthy  as 
top  program  with  a  rating  of  36.5, 
and  73%  of  the  49.9  (sets  in  use) 
rating.  Radio  Theatre  was  second 
with  a  rating  of  35.6,  followed  by 
Fibber  McGee  &  Molly,  Album  of 
Familiar  Music,  NHL  Hockey 
Games  (Canadian  program).  Bob 
Hove,  Waltz  Time,  Treasure  Trail 
(Canadian  quiz  show),  Frank  Mor- 
gan, Aldrich  Family,  L  for  Lankie 
(Canadian  program).  Reader's  Di- 
gest, Adventures  of  the  Thin  Man, 
John  &  Judy  (Canadian  program), 
and  Share  the  Wealth  (Canadian 
quiz  show).  First  place  in  the  No- 
vember French-language  national 
program  rating  goes  to  Ceux 
qu'on  Aime  with  a  rating  of  33.5, 
followed  by  Metropole,  Les  Secrets 
du  Dr.  Morhanges,  Course  au  Tre- 
sor,  and  Cafe  Concert. 


.    GALVIN  MFG.  Corp.,  Chicago  (Mo- 
torola  Radio)  announced  the  appoint- 
pij  ment  of  Mueller  &  Selby,  Omaha,  as 
k|  distributor  in  the  Nebraska  territory. 


Carlin  Quits  Blue; 
Silent   on  Future 

Declines  Comment  on  Report 
He  Will  Join  Kobak  at  MBS 

PHILLIPS  CARLIN  last  week  re- 
signed as  vice-president  in  charge 
of  program  operations  of  the  Blue 
Network,  announcing  no  future 
plans  except  for 
a  vacation  of 
three  or  four 
weeks  with  Mrs. 
Carlin  in  Miami. 

Declining 
to  discuss  reports 
that  he  might  fol- 
low Edgar  Ko- 
bak, former  Blue 
executive  v  i  c  e  - 
president  who  to- 
day (Mo  n  d  a  y) 
assumes  the  presidency  of  Mutual, 
to  an  executive  post  at  that  net- 
work, Mr.  Carlin  said  merely  that 
he  had  no  plans  to  announce  at  this 
time.  MBS  executives  likewise  re- 
fused to  comment  on  the  possibility 


Mr.  Carlin 


beyond  admitting  what  was  al- 
ready well  known,  that  they  are 
looking  for  someone  to  head  the 
overall  news,  special  events  and 
program  operations.  Fact  was 
stressed  that  this  would  be  a  new 
position  and  that  the  appointee 
will  not  replace  the  current  heads 
of  those  individual  operations,  who 
are  expected  to  continue  in  their 
present  posts. 

Pioneer  Announcer 

Starting  in  radio  in  1922  as  an 
announcer  on  WEAF  New  York, 
Mr.  Carlin  subsequently  became 
manager  of  the  station.  When 
NBC  was  formed  he  was  named 
assistant  eastern  program  director 
of  the  network,  progressing  to 
eastern  program  director,  manager 
of  sustaining  programs  and  as- 
sistant to  the  vice-president  in 
charge  of  programs. 

When  the  Blue  was  separated 
from  NBC,  Mr.  Carlin  went  to 
the  Blue  as  vice-president  in 
charge  of  programs,  becoming  vice- 
president  in  charge  of  program 
operations  earlier  this  fall,  when 


OUTSTATE   MICHIGAN'S    GREATEST  STATION 


Twice  as  many  GRAND  RAPIDS  listeners  as  any  other  station  anywhere 


.  .  and  GRAND  RAPIDS  is  Michigan's  greatest  market  outside  Detroit 


New  CKTB  Ownership 

CKTB  St.  Catherines,  Ont.,  has 
sold  by  the  estate  of  the  late  E.  T. 
Sandell  to  the  Niagara  District 
Broadcasting  Co.,  whose  president 
is  Capt.  W.  B.  C.  Burgoyne,  now 
overseas  with  the  Royal  Canadian 
Artillery.  For  the  present  CKTB 
will  be  under  the  management  of  H. 
B.  Burgoyne,  father  of  Capt.  Bur- 
goyne, and  managing  editor  of  the 
St.  Catherines  Standard.  It  is  un- 
derstood that  the  new  owner  has 
no  connection  vsdth  the  newspaper. 
There  has  been  no  announcement  of 
changing  of  staff  or  operations  of 
the  station,  sale  of  which  has  been 
sanctioned  by  the  Canadian  Broad- 
casting Corp.  and  C.  D.  Howe,  Min- 
ister of  Munitions  &  Supply,  Otta- 
wa. CKTB  now  operates  with  1,000 
w  on  1550  kc,  and  has  been  given 
permission  to  increase  power  to 
5,000  w  under  Havana  Treaty 
limits. 

Hubbell  Robinson  Jr.  joined  the 
network  as  vice-president  in  charge 
of  programming  and  production 
[Broadcasting,  Oct.  2].  This  was 
the  first  change  in  Blue  executive 
personnel  following  the  appoint- 
ment of  Chester  J.  LaRoche  as  vice- 
chairman  and  operating  head  of 
the  Blue  a  week  before.  Mr.  Rob- 
inson went  to  the  Blue  from  Young 
&  Rubicara,  of  which  Mr.  LaRoc?ie 
had  formerly  been  chairman  of  the 
board. 

In  an  exchange  of  letters  be- 
tween Mr.  Carlin  and  Mark  Woods, 
Blue  president,  expressing  mutual 
regret  at  the  termination  of  a  long 
association,  Mr.  Woods  wrote:  "We 
had  hoped  you  would  continue  in 
your  present  position  as  a  mem- 
ber of  what  we  believe  will  be  an 
outstanding  network  program  and 
production  department,  or  accept 
the  role  of  chief  officer  in  charge 
of  television,  facsimile  and  fre- 
quency modulation.  Your  decision 
not  to  accept  either  of  these  im- 
portant positions  is  indeed  a  dis- 
appointment to  all  of  us." 

Mr.  Kobak  was  in  charge  of  FM, 
television  and  facsimile  and  also 
of  construction  for  the  Blue  dur- 
ing his  last  month  -with  the  net- 
work. 


KSUB  Joins  CBS 

KSUB  Cedar  City,  "Utah,  joined 
CBS  Nov.  1.  Station  operates  with 
100  w  on  1340  kc. 


COVER  THE  ROME 
AREA  CONSISTENTLY 
DAY  AND  NIGHT  BY 
INCLUDING  WRGA  IN 
YOUR  NEXT  SCHEDULE 


R 


Rome.Georjda 
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Another  chapter  in  the 
WIZE  Succe^  St<nff 


mmm>  siiwais  ^dmimw 


CENTRAL  PARK 


L'aERTY  STREE1 


CINCINNATI.  OHIO 


October  31.  19M 


Ur.  Adna  KaroB, 
Radio  Station  WIZS, 
Springfield,  Ohio. 


Dear  Ur.  Karns: 


Three  years  ago  when  the  Burger  Brewery 
signed  their  initial  contract  with  WIZE, 
we,  of  course,  expected  results. 

Now,  after  38  months  on  KZ£  we  are  pleased 
to  report  that  results  far  outstrip  our 
earlier  expectations. 

As  you  linow,  the  past  two  years  have  been 
looked  upon  more  or  less  as  an  ohstacle 
course    by  members  of  the  Brewing  industry. 
And  in  view  of  the  hardships  we  have 
encountered  (and  are  encountering)  I 
thought  it  expedient  to  express  our 
appreciation  of  the  Job  WIZE  has  done  for 
Burger  Beer. 

Best  wishes  for  the  future. 


Vice-President 


A  letter  such  as  this  one  is  indicative  of  an 
increase  in  a  station's  stature  and  prestige  .  .  . 
WIZE  does  get  amazing  results,  and  if  you  have 
anything  to  sell  to  the  Springfieid,^  Ohio  market, 
you  too  can  reach  new  heights  with  WIZE. 


National  Representatives,  WEED  &  CO. 
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Above  shows  that  even  back  in   1941,  WCPO  had 
about  as  many  listeners  all  day  long,  as  the  combined 
total  of  3  other  Cincinnati  stations. 
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Represented  by 

THE  BRANHAM  CO. 


By  any  yardsttch  in  those  years 
By  any  yardstich  NOW 


WCPO 


is  CincinnatVs  best  buy! 


UlCPO 

CINCINNATI'S  NEWS  STATION 


fifidf  PROGRAMS 


UNITED  Nations  Institute  for 
Postwar  Security  met  in  Cin- 
cinnati November  17-18  under  the 
auspices  of  the  Cincinnati  Chapter  of 
the  Foreign  Policy  Assn.  in  coopera- 
tion with  the  Cincinnati  Enquirer  and 
WLW  Cincinnati  to  consider  prob- 
lems of  the  victory  and  of  postwar 
security.  General  chairman  of  the  in- 
stitute is  James  D.  Shouse,  vice-pres- 
ident of  the  Crosley  Corp.  Scheduled 
to  be  present  at  the  sessions  were 
Sen.  Jo.seph  H.  Ball  (R-Min.)  ;  Har- 
old Butler,  with  the  British  Embassy, 
Washington  ;  Dr.  C.  M.  Chen,  former 
member  of  the  Chinese  Cabinet,  now 
with  the  Chinese  Embassy,  Washing- 
ton ;  Paul  Guerin,  head  of  the  French 
oflBce  for  postwar  studies  in  the  U.  S. ; 
Vladimir  Kazakevich,  Russian  econ- 
omist ;  Dr.  Leo  Pasvolsky,  special  as- 
sistant to  the  Secretary,  U.  S.  Dept. 
of  State ;  Francisco  Castillo  Najera, 
Mexican  ambassador  to  the  U.  S. ; 
Clark  Eichelberger,  director  of  the 
League  of  Nations  Assn.  and  of  the 
Commission  to  Study  the  Organiza- 
tion of  Peace. 


Homes  for  Vets 

HOUSING  problems  of  returning  ser- 
vicemen wUl  be  aired  on  GI  Apart- 
•ment  Clinic,  scheduled  to  start  some- 
time in  December  on  WHN  New  York. 
The  weekly  quarter-hour  program  will 
be  presented  in  cooperation  with  the 
Civilian  Defense  Volunteer  Office  va- 
cancy listing  bureau.  Designed  to  as- 
sist discharged  veterans  in  locating 
living  quarters  in  New  York,  program 
may  have  as  m.c.  former  New  York 
Mayor  Jimmy  Walker.  It  also  is 
planned  to  have  house-owners  furnish 
the  station  with  lists  of  available 
apartments. 


•Yank'  on  NBC 


THE  Army  Weekly,  Yank,  circulated 
only  among  the  armed  forces,  will  be- 
come familiar  to  civilians  through  a 
half-hour  program  based  on  its  new^ 
and  editorial  columns,   to  be  heardf 
on  NBC,  Saturday  1-1:30  p.m.,  be- 
ginning Nov.  25.  Series  will  present 
dramatizations  of  GI  letters,  of  battle 
stories  written  by  Yank  correspond- 
ents ;  and  "fox-hole"  discussions.  Ra- 
dio personnel  of  Yank  will  produce  the 
show  under  supervision  of  NBC. 
*      *  * 

Vet  Case  Histories 

SO  THAT  Canadians  may  know  what 
is  being  planned  and  accomplished  for 
returned  war  veterans,  the  Canadian 
Broadcasting  Corp.  in  cooperation 
with  the  Dept.  of  Veteran  AJEairs  is 
weekly  dramatizing  on  its  networks 
the  case  histories  of  men  discharged 
from  the  services.  In  Honorable  Dis- 
charge the  man  or  woman  whose  case 
history  is  dramatized  is  present  Ln  the 
studios  for  an  air  interview  after  the 
dramatization. 


Music  Masterpieces 

BORROWING  the  title  from  David  i 
Ewen's  book  Music  For  The  Millions, 
WNBW  New  York  now  presents  a 
weekly  half-hour  program  of  classical 
music,  featuring  each  week  a  num- 
ber selected  by  a  well-known  person- 
ality who  believes  serious  music  should 
have  a  wider  following.  To  listeners 
writing  the  best  letter  on  their  reac- 
tion to  the  disc  will  be  sent  copies 
of  Mr.  Ewen's  book,  an  encyclopedia 
of  musical  masterpieces. 


Swap  Program 

PROGRAM  for  "these  days  of  short- 
ages" has  been  devised  by  CJAT  Trail, 
B.  C,  in  Swap  Shop,  audience  partie 
ipating  half-hour  weekly  afternoon 
program  to  which  participants  must 
bring  some  article  to  exchange.  Eact 
participant  called  to  the  microphon* 
exhibits  the  article  to  be  swapped  anc 
a  trade  arranged  with  some  othei 
member  of  the  audience. 


Garden  Tips 

WINTER  GARDENING  series  ha  ^ 
been  started  by  CBR  Vancouver  witl 
advice  on  what  to  read,  what  to 
in  winter  for  the  summer  garden 
Weekly  series  includes  talks  on  de 
signing  and  altering  the  garden,  wia 
dow  gardening,  Christmas  flowers 
early  sowings  in  greenhouses,  and  sim 
Uar  topics. 


I 


LET'S  TALK  / 
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Several  years  ago  an  unexpected  frokt  in  Southern 
California  wiped  out  more  than  half  of  the  citrus  crop 
. . .  cost  orchard  owners  more  than  jijty  million  dollars! 
Today,  California  citrus  growers  make  it  their  business 
to  stay  one  jump  ahead  of  Jack  Frost. 

For  five  years  now,  it  has  been  part  of  KFI's  busi- 
ness to  help  citrus  growers  do  just  that. 

Nightly  at  8  P.M.  during  the  frost  season  KFI  broad- 
casts detailed  frost  warnings  by  remote  lines  from  the 
Fruit-Frost  Station  of  the  U.  S.  Weather  Bureau.  By 
regulating  orchard  heating  operation  according  to  this 
service,  orchard  owners  now  beat  Jack  Frost  to  the 
punch. 

Here  again  is  evidence  of  KFI's  policy  of  adding 
purposeful  local  service  to  its  top-ranking  program 
structiure.  Hence,  KFI's  undisputed  leadership  in  the 
rural  as  well  as  urban  areas  of  Southern  California. 


KFI 


NBC 


for  LOS  ANGELES 


50,000  WATTS  •  CLEAR  CHANNEL  •  640  KILOCYCLES 


This  unique  weather  chart, 
printed  in  folir  contrasting  colors 
for  quick  reference  and  study, 
outlines  all  the  temperature  and 
climatic  zones  of  Southern  Cali- 
fornia, as  well  as  frost  warning 
districts.  Developed  by  the  Agri- 
culture Department  of  KFI  in 
collaboration  with  the  United 
States  Weather  Bureau  and  farm 
industry  leaders,  this  new  chart 
oflFers  valuable  factual  data  never 
before  compiled.  The  United 
States  Weather  Bureau  recently 
adopted  it  as  the  official  definition 
of  Southern  California  tempera- 
ture and  climatic  zones.  OflFered  at 
the  cost  of  I0<^  to  cover  mailing 
and  handling,  KFI's  Weather 
Chart  has  already  been  requested 
by  thousands  of  agricultur- 
ists throughout  California. 


EDWARD      PETRY      AND      COMPANY,  INC 


NATIONAL  REPRESENTATIVES 


63,000  FOOTBALL  FAHS  SEE  NAVY  W 

NAVY  GAMES  are  broadcast  exclusr 


NOTRE  DAME  IN  BALTIMORE  STADIUM 

eiy  over  WBAL  in  the  Baltimore  area 


Jimmy's  ^Spike  Fence' 

JAMES  CAESAR  PETRILLO  has  done  it 
again.  He  is  now  the  most  powerful  labor  lead- 
er in  the  country,  dollar-wise.  The  capitulation 
of  RCA-NBC  and  CBS  to  Jimmy's  private 
WPA  on  recordings,  in  Jimmy's  own  words, 
"is  the  greatest  victory  for  a  labor  organiza- 
tion in  the  history  of  the  labor  movement". 
He  has  set  a  precedent  by  which  all  labor 
unions,  using  a  variation  of  the  same  private 
tax  system,  can  saddle  on  the  public  extor- 
tionate imposts,  unmolested  by  Uncle  Sam. 

RCA  Victor,  NBC  Recording  and  Columbia 
Recording  can't  be  criticized  for  their  surren- 
der. It  was  that  or  termination  of  their  record- 
ing businesses.  Jimmy  was  that  powerful.  He 
was  strong  enough  to  tell  all  and  sundry,  Con- 
gress, the  courts,  the  NWLB  and  the  President 
himself  that,  war  efforts  to  the  contrary,  his 
musicians  wouldn't  record  unless  the  companies 
submitted  to  his  private  WPA. 

Jimmy  estimates  his  union  will  realize  about 
$4,000,000  a  year  from  his  tax  system.  He 
discloses  he  won't  decide  what  will  be  done  with 
the  money  until  he  gets  a  couple  of  million 
in  bank.  He  is  responsible  to  no  one  as  to  how 
he  uses  that  money.  Evidently  he  can  perpet- 
uate himself  in  office  and  is  no  longer  wholly 
dependent  upon  AFM  membership.  He  even 
forced  RCA-NBC  and  CBS  to  agree  to  onerous 
provisions  which  allow  Jimmy  to  terminate 
the  recording  agreements  at  his  will.  If  they 
say  things  he  doesn't  happen  to  like,  Jimmy 
opines,  he  will  break  off  relations  "and  leave 
them  to  die  by  their  own  nefarious  schemes". 

That's  bitter  medicine  in  a  democracy.  But 
Jimmy  gets  away  with  it  because  an  impotent 
or  unwilling  Government  permits  him  to  and 
because  the  law  leaves  him  scot-free.  It  isn't 
a  case  of  having  slipped  one  over  either; 
Petrillo's  thundering  stampede  has  evoked  a 
heavy  and  consistent  barrage  of  editorial 
criticism. 

Obviously  other  labor  leaders  will  emulate 
Jimmy.  He  has  established  a  vast  power  which 
permits  labor  unions  to  extort  a  private  tax 
on  every  item  of  commerce  produced  by  union 
workers.  The  return  from  such  taxation  would 
be  many-fold  that  gathered  in  by  unions  in 
membership  dues.  In  one  quarter  Jimmy  was 
quoted  as  having  said  that  he  intended  to  build 
up  the  AFM  treasury  to  100  million  dollars. 

In  past  labor  negotiations,  the  networks  in- 
variably have  been  the  first  to  come  to  grips 
with  the  labor  unions,  setting  the  pace.  There 
have  been  frequent  accusations  that  the  net- 
works have  "sold  the  stations  down  the  river". 
Certainly  in  this  instance  there  is  no  such 
attitude.  The  network  companies  (the  networks 
themselves  were  not  involved)  exhausted  every 
conceivable  avenue  in  attempting  to  stave  off 
establishment  of  the  repugnant  principle  of 
direct  payment  to  a  labor  union  on  a  "make- 
work"  base.  It  was  a  courageous  stand,  but  a 
crushing  defeat. 

Jimmy,  by  forcing  the  recording  agreements, 
has  completed  another  segment  of  his  "spike- 
fence"  encirclement  of  radio.  First  he  evolved 
his  "Schedule  A"  agreement  with  networks  and 
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affiliated  stations.  If  an  affiliate  does  not  hire 
a  fixed  quota  of  musicians  as  Jimmy  dictates, 
he  declares  that  station  "unfair"  and  he  can 
prevent  network  service  to  it,  under  threat  of 
pulling  the  plug  on  the  networks  insofar  as 
music  is  concerned. 

He  now  has  complete  control  over  transcrip- 
tions, too,  blocking  another  important  program 
source.  Segment  3  is  the  platter-turner  issue. 
If  successful,  the  encirclement  will  be  complete, 
for  then  not  even  phonograph  records  could 
be  performed,  since  AFM  members  would  be 
the  only  ones  authorized  to  engage  in  the 
arduous  and  highly-skilled  function  of  placing 
a  turntable  arm  on  a  record  and  of  turning 
the  platter. 

In  view  of  Jimmy's  rebuffs,  the  Administra- 
tion's face  must  be  red.  Certainly  the  NWLB 
has  been  humiliated.  Congress  has  been 
humbled.  The  courts  find  themselves  powerless. 

Perhaps  Congress,  which  makes  the  laws, 
will  see  the  light. 


Shades  of  Cameron 

FOR  YEARS  Henry  Ford  intermittently  has 
been  a  radio  problem  child.  He  wants  to  use 
the  medium,  but  evidently  insists  upon  dictating 
how,  presumably  as  he  does  at  his  plants,  which 
are  remarkable  for  their  production  output 
and  mechanical  proficiency.  But  radio  isn't  sus- 
ceptible to  the  same  kind  of  control. 

There  was  the  situation,  of  unpleasant  mem- 
ory, involving  William  J.  Cameron  on  the  Ford 
Sunday  Evening  Hour.  The  program  was 
dropped  by  CBS  when  Mr.  Cameron's  talks 
brought  complaint.  Mr.  Cameron  was  an  official 
of  Ford — not  a  commentator  or  newsman.  He 
talked  about  issues,  not  products  or  production. 

Mr.  Ford  was  inveigled  back  into  radio  with 
his  Watch  the  World  Go  By  on  the  Blue  several 
years  ago.  Earl  Godwin,  an  accredited  news- 
man, made  quite  a  job  of  it  for  quite  a  spell. 
He  left  the  program  for  reasons  still  somewhat 
hazy.  Then  came  Elmer  Peterson,  likewise  an 
able  correspondent,  and  after  a  relatively  brief 
tenure  he  was  succeeded  by  the  competent  Ray 
Henle.  After  a  few  weeks,  Mr.  Henle  was  off. 

Mr.  Henle's  successor  was  Clifford  Prevost, 
former  Detroit  Free  Press  Washington  corre- 
spondent and  ex-president  of  the  National 
Press  Club.  He  was  one  of  the  capital's  top- 
flight journalists  until  he  turned  in  his  press 
credentials  earlier  this  year  to  join  the  Ford 
company  as  its  Washington  representative. 

The  question  of  integrity  or  responsibility 
doesn't  enter  here.  Cliff  Prevost  is  a  respected 
and  highly  popular  former  newspaperman.  But 
he  is  an  employe  of  Ford  who  appears  on  the 
Blue  Network  as  a  radio  commentator  and 
Washington  correspondent.  Even  with  the  most 
objective  handling,  there  are  bound  to  be  com- 
plaints— from  labor  if  perchance  he  slants  a 
particular  situation;  from  a  political  party  if 
he  emphasizes  one  development  only. 

Now  we  learn  that  Mr.  Prevost  has  been 
detached  and,  after  December  no  longer  will 
be  heard  as  a  news  voice  representing  Mr. 
Ford's  interests.  There  is  apparent  here  the 
suggestion  that  what  a  commentator  says  must 
have  "front  office"  approval,  whether  the  com- 
mentator is  legitimately  a  news  hand  or  osten- 
sibly so.  Pure  journalistic  principle  augurs 
against  the  dictation  of  radio  news  policy  by 
sponsors.  Radio  cannot  condone  such  a  trend. 

News  is  a  commodity  but  it  is  a  commodity 
of  newsmen,  not  sponsors. 


ARTHUR  CAMPBELL  STRINGER 


I 


ALWAYS  keep  four  or  five  balls  in  the 
air  at  the  same  time,"  says  Art 
Stringer,  as  he  describes  his  NXb 
activities.  "They  call  me  Director  of 
Promotion.  But,  hell,  I  don't  direct,  I  promote." 

And  throughout  his  career  he  has  run  the 
gamut  of  promotions — cheesecake,  food,  mos- 
quitoes, newspapers,  radio,  war. 

Now  that  he  is  promoting  for  the  NAB,  the 
bulk  of  the  war  work  of  that  organization  falls 
to  his  lot.  "Four  or  five  balls"  is  a  gross  under- 
statement. While  he  circulates  around  his 
office  in  Washington — blue  with  cigar  and  pipe 
smoke — you  can  almost  see  the  balls  he  juggles 
reflected  in  the  pictures,  posters,  signs,  all  over 
the  walls.  Behind  his  desk  han^-s  a  large  framed 
parchment  signed  by  the  Chief  Signal  Corps 
Officer,  Maj.  Gen.  Harry  C.  Ingles. 

The  Chief  Signal  Officer,  the  citation  reads, 
extends  his  appreciation  to  Arthur  Stringer 
"for  loyal  and  patriotic  services  rendered  the 
Signal  Coi-ps  of  the  Army  of  the  United  States 
during  a  period  of  national  emergency.  .  .  . 
Your  distinguished  contribution  in  furtherance 
of  a  future  world  at  peace  will  be  inscribed 
forever  in  the  annals  of  the  Signal  Corps." 

This  tribute  was  paid  Mr.  Stringer  for  con- 
ceiving, organizing  and  completing  the  tech- 
nical training  program  for  the  Signal  Corps 
in  cooperation  with  900  stations.  The  campaign 
resulted  in  the  training  of  some  50,000  men. 
He  received  the  award  at  the  August  NAB 
Executives  War  Conference  in  Chicago. 

Art  Stringer's  war  activities  began  in  1940 
when  a  Civil  Service  representative  approached 
him  to  recruit  immediately  100,000  skilled 
workers  for  arsenals  and  shipyards.  "We've 
tried  every  means  we  know  of,"  the  official 
said,  "now  we  are  asking  radio's  help."  Art 
contacted  innumerable  stations,  and  they  all 
pitched  in  with  a  spot  announcement  campaign 
that  drummed  the  cry  for  help  into  listeners' 
ears  from  morning  to  night. 

Not  only  were  the  100,000  recruited,  but 
within  the  next  18  months  radio  recruited 
1,600,000  workers  as  the  need  grew. 

After  that  success,  recruiting  officers  from 
the  Navy,  Army,  Marine  Corps,  Coast  Guard, 
Merchant  Marine  all  beat  a  path  to  Art 
Stringer's  door.  This  was  before  the  OWI 
allocation  plan  started.  The  stations  did  such 
a  job  of  recruiting  by  air  that  "at  no  time  did 
there  fail  to  be  a  backlog  of  volunteers,  until 
volunteering  was  stopped  by  some  of  the 
services."  Helping,  of  course,  were  the  sched- 
uled programs  of  the  radio  departments  of 
the  armed  services,  but  most  of  the  recruits 
are  believed  to  have  been  procured  by  the  spot 
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on  IDIHflll  "Tested"  ProDfams! 


Four  years  of  FM  pioneering  has  resulted  in  "tested"  programs, 
now  available  to  do  an  outstanding  job  for  you  on  WMFM. 

These  programs  range  from  carefully  planned  news  broadcasts  to 
transcribed  musical  shows,  to  production  programs  featuring  full 
orchestras  and  outstanding  soloists. 


Whatever  your  product,  whatever  your  need,  WMFM's  staff  of 
FM  pioneers  stands  ready  to  work  with  you. 

WMFM  can  and  will  build  prestige  and  stimulate  sales  for  you 
in  the  fertile  Wisconsin  market.  That  ability  will  be  attested  to 
by  an  impressive  list  of  national  and  local  advertisers. 


WMFM 
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THRIFT 

That  is  the 
inherent 
trait  of  the 
canny  Scot 


THRIFTY 

is  the  dollar  spent 
on  WHBQ.  We 
stretch  small  bud- 
gets over  this 
large  market  with 
greater  elasticity 
than  any  other 
Memphis  Station. 


Memphis  Is  America's  largest 
producer  of  Hardwood  flooring. 


SOUTH'S  24-Hour  Station 


Our  Respects  to 

(Continued  from  page  38) 
campaigns  Mr.  Stringer,  with  the 
NAB,  brought  together  station 
representatives  at  the  start  of  the 
war  and  in  one  day  had  them  work 
out  their  equipment  needs  for  the 
year.  The  full  report  was  handed 
Donald  Nelson  the  next  morning 
after  the  conference — complete  on 
three  sheets  of  paper.  The  industry 
got  its  requirements. 

Similarly,  through  Art  Stringer's 
efforts,  the  industry  came  to  an 
understanding  with  the  WPB  for 
necessary  materials  to  maintain  a 
minimum  of  one  radio  set  per 
family  for  the  duration.  "We  fol- 
lowed through  on  it  to  make  the 
understanding  stick,"  he  says. 

He  has  also  promoted  the  em- 
ployment of  women  in  radio. 

Art's  promotional  activities  be- 
gan in  his  college  days  when  he 
covered  the  U.  of  Chicago  campus 
for  the  Chicago  Journal  and  Ameri- 
can. 

His  day  started  at  6:05  six  days 
a  week  with  the  city  desk  calling 
to  give  him  as  many  assignments 
as  he  could  do  before  his  first  class 
at  8:20.  "I  got  paid  double  for 
exclusives  and  could  always  get 
cheesecakes  of  the  coeds  in  the 
papers,"  he  recalls.  "That  was  the 
only  time  in  my  life  when  I  was 
making  all  the  money  I  wanted  to 
spend." 

Art  was  graduated  from  Chicago 
U.  along  about  1919,  with  a  Bach- 


'Your  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 
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elor  of  Philosophy  degree.  He 
worked  for  seven  years  in  adver- 
tising with  the  Chicago  Tribune, 
stayed  two  and  a  half  years  with 
the  Gorgas  Memorial  Institute  as 
associate  director,  and  of  course, 
promoter.  The  institute  was  devoted 
to  medical  research  in  Panama. 

At  various  'times  he  has  been 
with  WMAQ  Chicago,  WLW-WSAI 
Cincinnati,  business  manager  of 
the  Chicago  Broadcasters  Assn., 
organizer  of  Radio  Editors  Assn. 
which  was  responsible  for  start  of 
better  press  relations  with  stations, 
and  director  of  public  relations  of 
the  Radio  Manufacturers  Show 
Assn. 

Radio  Fair 

The  RMSA  had  a  "Radio  World's 
Fair"  twice  yearly — one  in  New 
York,  one  in  Chicago.  It  was  the 
joint  promotion  of  manufacturers, 
jobbers  and  broadcasters.  There 
was  nothing  sold  at  the  exhibition, 
but  "sales  really  skyrocketed  dur- 
ing and  for  a  period  after  the 
shows,"  Mr.  Stringer  says.  For  one 
of  the  radio  programs  from  the 
fair,  Ford,  Firestone  and  Edison 
were  all  on  the  air  together,  largely 
through  Art  Stringer's  efforts. 

He  joined  the  NAB  in  1939  and 
has  been  promoting  with  the  broad- 
casters ever  since. 

Art  was  born  in  Battle  Creek, 
Mich.,  March  2,  1897.  He  married 
the  former  Frances  Sugg  of  Ten- 
nessee. They  have  a  boy,  Arthur 
Jr.,  16,  and  a  girl,  Lewis  Tipton, 


A  50,000  watt  audience 
at  a  250  watt  rate 
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MORNING  INDEX 
MON.  THRU  FRI. 
8:00  -  l2:00  A.M. 

A 

WGRC 

B 

C 
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25.4 

35.1 

21.3 

AFTERNOON  INDEX 
MON.  THRU  FRI. 
12:00  -  6:00  P.M. 

A 

WGRC 

B 
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36.1 

27.3 

22.0 

13.8 

EVENING  INDEX 
SU^.  THRU  SAT. 
6:00  -  10:00  P.M. 

A 

WGRC 

B 

C 

33.7 

17.9 

35.5 

11.6 

LOUISVILLE'S  TRA[i 


i^S^^477.  OF  KENTUCKY'S  POPULATION 
s^^m^^n  OF  ITS  BUYING  POWER 


BURN-SMITH  'National  Representatives 


WIDE  RADAR  USAGE 
FORESEEN  BY  EVANS 

ELECTRONIC  developments  now 
employed  in  military  radar  equip- 
ment hold  promise  for  more  than  a 
dozen  major  application  in  post- 
war entertain- 
ment and  indus- 
try, Walter 
Evans,  vice-presi- 
dent in  charge  of 
all  radio  activities 
of  the  Westing- 
house  Electric  & 
Mfg.  Co.,  told  a 
forum  of  the  Bal- 
timore  Assn.  of 
Commerce  last 
Tuesday. 
 ^        television  develop- 
ments MrT  Evans  said,  "It  is  our 
considered  belief  that  all  of  the 
technical  answers  are  on  hand  for 
a  useable  and  acceptable  television 
system.  This  includes  the  proba- 
bility of  a  reasonably  priced  re- 
ceiver and  a  practical  means  of  get- 
ting shows  across  the  country  by 
means  of  radio  links  or  one  of  the 
more  recently  developed  types  of 
metal  conductors." 

No  difficulties  are  envisioned  be 
cause  of  insufficient  productive  ca 
pacity.  Mr.  Evans  pointed  out  that 
in  the  case  of  Westinghouse  Radio 
Division,  with  headquarters  in 
Baltimore,  the  output  of  radio  and 
allied  electronics  apparatus  "has 
been  stepped  up  51  times  since  a 
state  of  emergency  was  first  de 
clared". 


Mr.  Evans 

Speaking  of 


14.  He  belongs  to  the  Shrine  and  i; 
a  member  of  Kenwood  Country 
Club  near  his  home  in  Washington 
Sigma  Nu  is  his  fraternity. 

At  present  he  is  deep  in  produc 
tion  plans  for  a  world-encirclin} 
series  of  recorded  programs,  re 
quested  by  Gen.  Eisenhower,  fo 
troops  in  every  war  theatre.  Sta 
tions  all  over  the  country  ar 
making  the  discs,  which  are  de 
signed  to  bring  the  home  town  t 
the  battlefront. 

This  is  the  main  iron  in  th 
Stringer  fire  now,  though  there  ar 
still  reams  of  papers  and  letter 
and  endless  calls  in  connectio 
with  other  projects.  "But  I  lik 
activity,"  says  Art,  "promotin 
things,  juggling  four  or  five  bali 
in  the  air  at  the  same  time." 


"Gee,  boss,  WFDF  Flint  su 
gave  a  swell  description  of  you 
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CiantB  of  Power — from  the  Inland  Empire — 
for  the  Inland  Empire.  They  build  'em  big  in 
Inland  Empire  shops — to  better  transport  the 
big  loads  that  swelled  Department  Store  sales 
for  August  to  an  increase  of  12%  over  the  pre- 
vious year.  KHQ,  too,  is  a  Giant  of  Power.  With 
its  Complete  Coverage,  it  captures  this  rich 
market  at  the  cost  of  just  one  medium. 


'"OADCASTING    •    Broadcast  Advertising 


November  20,  1944    •    Page  41 


NOTES 


HUGH  FELTIS,  general  manager  of  KFAB 
Lincoln.  Neb.,  on  Nov.  15  addressed  the 
Chicago  Radio  Management  Club  on  the 
new  Broadcast  Measuring  Bureau  ap- 
proved by  the  NAB  board. 
PAUL  GOULD,  manager  of  WLIB  New 
York,  and  ADELE  LEVINE,  were  mar- 
ried  Nov.  5. 

EDGAR  KOBAK,  newly  appointed  presi- 
dent of  Mutual,  is  to  address  the  fourth 
annual  American  Nobel  Anniversary  din- 
ner to  be  held  Dec.  10  at  the  Astor  Hotel 
in  New  York.  Other  speakers  include 
KENT  COOPER,  AP  executive  director, 
and  JOHN  W.  STUDEBAKER,  U.  S.  Com- 
missioner of  Education.  New  Nobel  Prize 
winners  and  Nobel  Laureates  residing  in 
this  country  will  be  presented  at  the  din- 
ner, arranged  by  the  American  Nobel  An- 
niversary Committee,  New  York. 
JOHN  M.  RIVERS,  president  of  WCSC 
Charleston,  S.  C,  has  been  appointed 
chairman  of  the  Charleston  County  com- 
mittee   for    the    Sixth   War   Loan  Drive. 


M.  L.  (Spike)  TYLER  of  the  M.  L.  Tyler 
Co.,  Boston,  has  been  appointed  representa- 
tive in  Massachusetts,  Rhode  Island,  Ver- 
mont, New  Hampshire  and  Maine  for  WOR 
New  York. 

WILLIAM  J.  SCRIPPS,  former  general 
manager  of  WWJ  Detroit,  founder  of  the 
station,  and  a  director  of  the  Evening  News 
Assn.,  has  been  promoted  to  a  major  in 
the  Army  Air  Forces  Communications 
Branch.  Maj.  Scripps  has  been  on  active 
duty  for  nearly  three  years  and  served  a 
six-month  tour  in  North  Africa. 
LT.  (jg)  JOHN  H.  MITCHELL,  formerly 
of  the  sales  service  department  of  Mutual 
New  York,  is  now  stationed  in  Norfolk 
where  he  is  Coast  Guard  Civil  Readjust- 
ment officer  of  that  area.  He  took  part  in 
the  invasions  of  Saipan,  Tarawa,  the  Mari- 
annas  and  Kiska. 

LEONARD  C.  TRUESDELL,  former  sales 
manager  of  Crosley  Corp's.  radio  and  ap- 
pliance division,  has  been  named  general 
manager  of  Bendix  Aviation's  radio  divi- 
sion, with  headquarters  in  Baltimore. 
NELSON  ROSS,  formerly  of  WIBA  Madi- 
son, Wis.  is  head  of  the  newly  reorganized 
sales  staff  at  KTBC  Austin,  Tex. 
PAUL  MYERS,  former  WWVA  Wheeling, 
W.  Va.  sales  representative,  is  now  quar- 
termaster, 3d.  class  aboard  an  LST  in  the 
South  Pacific.  He  is  also  ship's  photog- 
rapher. 

KING  MITCHELL,  account  executive  of 
KIRO  Seattle,  has  resigned  to  join  KTBI 
Tacoma. 


Daniel  Promoted 

R.  CLIFTON  DANIEL  has  been 
promoted  from  program  manager 
to  station  manager  of  WCAE  Pitts- 
burgh. Mr.  Daniel 
joined  WCAE  in 
1935  as  an  an- 
nouncer and  was 
given  the  post  of 
program  director 
in  1937  after  hav- 
ing handled  pro- 
duction, scripts 
and  the  job  of 
chief  announcer. 
Announcement  of 

  the  promotion  was 

made  by  Leonard  Kapner,  general 
manager  of  both  Hearst  Radio  Inc. 
and  WCAE. 


G.  S.  (Pete)  WASSER,  manager  of  KQV 
Pittsburgh,  under  the  former  Brennan 
ownership,  is  now  vice-president  and  gen- 
eral manager  of  the  station  under  its  new 
ownership,  transfer  to  which  was  approved 
by  the  FCC  Nov.  9  [Broadcasting,  Nov. 
13]. 


Mr.  Daniel 


B.G.  is  truly  one  of  the  musical  greats. 
Long  respected  as  a  discoverer  of  talent, 
Benny  has  had  in  his  hand  Gene  Krupa, 
Harry  James,  Lionel  Hampton,  Teddy 
Wilson,  Bunny  Berigan,  Mel  Powell, 
Cootie  Williams,  and  Ziggy  Elman. 

His  band  has  appeared  in  Carnegie  Hall; 
Symphony  Hall,  Boston;  and  Ravinia 
Park,  Chicago.  Goodman  has  appeared 
as  clarinet  soloist  with  the  Budapest 
String  Quartet;  NBC  Symphony;  Lewi- 
sohn  Stadium  Orchestra,  and  others. 


BENNY  RIDES  AGAIN 

Col 

55001 

FLYIN'  HOME 

35254 

35301 

LET'S  DANCE 

36224 

PAGANINI  CAPRICE  XXIV 

36411 

CLARINET  A  LA  KING 

OK  6544 

MISSION  TO  MOSCOW 

Col 

36680 

YOURS  (Quiereme  Mucho) 

36067 

GOOD  ENOUGH  TO  KEEP 

1 1 

36099 

These  are  but  eight  of  the  sixty-one  BMI- 
cleared  titles  you  may  use  which  Benny 
Goodman  has  recorded! 


NEW  YORK      CHICAGO  HOLLYWOOD 


BEHIND 


MILTON  CHASE,  WLW  Cincinnati  Far 
Eastern  observer  since  May  1942,  is  re- 
turning to  the  Philippines  as  war  corre- 
spondent attached  to  Gen.  MacArthur's 
headquarters.  He  left  Cebu  in  the  Philip- 
pines on  a  Norwegian  freighter  10  days 
after  the  attack  on  Pearl  Harbor. 
MIMI  TREPEL,  former  assistant  music 
librarian  of  WLIB  New  York,  has  been 
named  assistant  to  EDDY  BROWN,  mu- 
sical director. 

BOB  LEWIS,  m.c.  of  Start  the  Day  Right 
on  WNEW  New  York,  on  Nov.  20  moves 
to  WEAF  New  York  to  conduct  comedy 
and   record   program  Listen   t»  Lewie. 

MALLORY  KERRY,  formerly  a  supervisor 
in  the  guest  relations  department  of  NBC. 
has  been  transferred  to  the  script  division 
as  a  policy  reader. 
LT.  COMDR.  RICHARD  Z.  VELZ,  formei 
production  manager  of  WRNL  Richmonc 
and  until  last  week  attached  to  the  Radi< 
Section,  Navy  Public  Relations,  is  now 
public  relations  officer  of  the  Naval  Aii 
Station,  Bunker  Hill,  Ind. 
AL  BLUM  of  WMFF  Plattsburg,  N.  Y 
has  joined  the  announcing  staff  of  WTR'i 
Troy. 

DON  PAUST,  formerly  of  WXYZ  Detroi 
and  WOL  Washington,  has  joined  the  an 
nohncing  staff  of  WIND  Chicago  replac 
ing  JIM  REEVES,  who  has  left  for  Phila 
delphia  to  be  with  his  ailing  father. 

FRANCIS  SPENCER,  formerly  of  WHI 
Cleveland,  and  BILL  HAMILTON,  formerl: 
of  WIND  Chicago,  have  joined  the  an 
nouncing  staff  of  WAAF  Chicago. 
LUCILLE  VON  URFF.,  former  produce 
in  the  CBS  television  department,  iia 
joined  Evelyn  Gerstein  Assoc.,  New  Yor 
publicity  firm. 

LEE  LAWLEY,  announcer  at  KPRO  Rive 
side,  Cal.,  has  been  promoted  to  pr 
gram  director.  He  was  formerly  narra 
for  the  84th  Infantry  Division  and  befo 
entering  service  was  at  KLO  Ogden,  Uta 
LES  CARMICHAEL,  formerly  productio 
manager  of  WFOR  Hattiesburg,  Mis 
has  joined  the  announcing  staff  of  WMB 
Peoria.  AL  KOHN  comes  to  the  WMB 
announcing  staff  from  nine  years  of  radi 
experience  at  WSMB  New  Orleans,  KRM 
Shreveport,  and  WQBC  Vicksburg.  JEA: 
DETRICK,  recently  of  the  continuity  d 
partment  of  KGGF  Goffeyville,  Kan., 
now  a  continuity  writer  at  WMBD.  HAI 
RIETTE  WHITESIDE  new  to  radio,  hi 
joined  the  WMBD  copy  staff. 

WEBSTER  L.  BENHAM  Jr.  is  now  sal 

promotion  manager  and  public  relatioi 
director  for  KOMA  Oklahoma  City. 

CYNTHIA   COYLE,    continuity   editor  ■ 
WAAF    Chicago,    has    been  promoted 
program  director. 

HARRY   JORDAN,   formerly   of  KOM( 
KJR  Seattle,  has  joined  KEVR  Seattle 
newscaster.  DON  PORTER,  formerly  a 
nouncer   of   KFVV3   Hollywood,   has  al 
joined  KEVR. 

ALBERT  B.  ULRICH,  NBC  Hollyw& 
producer,  has  been  appointed  manager  i 
network's  western  division  continuity  s ' 
ceptance  department.  He  replaced  Wend' 
Williams,  named  program  manager 
KPO  Francisco. 

TERRY   BRICK,   script  writer  at  WTl 
New  Orleans,  has  moved  to  New  York  wi 
her   family    but    will    continue    to  wr 
script  for  the  Tip  Time  program  heard 
WWL  Monday  through  Friday,  1 :45  p 
Her  place  on  the  air  has  been  taken 
ALINE  RICHTOR  STEVENS,  member 
the   WWL   dramatic  staff. 
ALAN     FREED,    newscaster    of  WKI 
Youngstown,    0.,    has    been    named  i 
gram  director  of  WKST  New  Castle,  J 
Mr.  Freed  is  also  slated  as  program 
rector  of  the  newly  applied-for  Blue  N 
work  station,  WARC  Rochester. 
PFC.  JOHN  TOEMLER,  former  staff  me 
ber  of  WCKY  Cincinnati,  has  been  cited  J 
bravery  under  fire  in  France. 
RUPE  WERLING,  production  manager 
WIBG   Philadelphia,   is  now  a  Doctor 
Metascience,    a   therapy  of  radio  activ 
of  the  body. 

DUFF  BROWNE,  former  assistant  ' 
tinuity  editor  for  Texas  State  Networ' 
now  continuity  editor  for  KWK  St.  L 
Also  new  to  KWK  are  JEROME  TRA 
discharged  from  the  Army  Air  Corps 
assistant  news  editor ;  RICHARD  L 
RENCE,  production  manager :  FR^ 
DOYLE,  announcer. 
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YOUR  TEAM  MIGHT  WIN  A  COMPLETE 
BASE-BALL  GAME  IN  ONLY  51 
MINUTES*- 


BUI-YOU'LL  NEVER  WIN  WESTERN  MICHIGAN 
FROM  DETROIT  OR  CHICAGO! 


WKZO  has  the  AUDIENCE  in  Western  Michi- 
gan— an  audience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  Autumn  of  1943) 
proved  WKZO's  outstanding  dominance  not 
only  in  its  primary  market,  bul  also  in  out- 
lying communities  of  Western  Michigan. 
Cities  and  towns  covered  in  this  coincidental 
area  study  were,  specifically,  Kalamazoo,  Al- 
legan, Byron  Center,  Dorr,  Martin,  Moline, 
Otsego,  Plainwell  and  Woyland. 

Here  are  the  figures  for  9:00  A.M.  to  12 
Moon,    Monday    through  Friday: 

WKZO  45.8% 

STATION  B   13.9% 

SIX  OTHERS  35.4% 

MISC.    4.9% 


If  you  are  "rooting"  for  your  radio  programs  to  cover 
Western  Michigan  from  such  distant  cities  as  Chicago  or 
Detroit — well,  honestly,  Mister — you're  kidding  your- 
self. 

The  center  of  the  really  big  and  self-contained  Western 
Michigan  market  is  150  or  more  miles  from  either  of 
those  cities.  Too  many  miles— —even  if  we  didn't  have  a 
really  tough  fading  condition  in  these  parts. 
Western  Michigan  gets  its  CBS  entertainment  from 
WKZO — the  nearest,  clearest  and  most  listen-able  CBS 
outlet.  Would  you  tune  to  a  station  150  miles  away,  if 
you  had  an  excellent  5000-watter  practically  in  your 
backyard? 

*  The  N.  Y.  Giants  beat  the  Phillies  6  to  1,  in  1919.  in  exactly  51  minutes! 


WKZO 


5,000  Watts 
590  KG 
CBS 


KALAMAZOO 


REE    &    PETERS,  INC., 

OADCASTING    •    Broadcast  Advertising 


Strongest  selling  force  in  Western  Michigan 
Owned  and  Operated  by  Fetzer  Broadcasting  Company 
EXCLUSIVE    NATIONAL  REPRESENTATIVES 
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ALLAN  HUGHES,  formerly  assistant  pro- 
gram manager  of  KOA  Denver,  has 
joined  the  NBC  spot  sales  department  as 
assistant  to  WILLIAM  C.  ROUX,  assistant 
manager.  MR.  HUGHES  replaces  ROY 
PORTEOUS  who  has  joined  the  promotion 
staff  of  WEAF  New  York. 
BARNES  H.  NASH,  program  director  of 
KTBG  Austin,  Tex.,  is  the  father  of  a  girl. 
ROBERT  ST.  LAURENCE  has  joined  the 
announcing  staff  of  WIOD  Miami.  GUY 
BUTLER,  sports  editor  of  the  Miami  Daily 
News,  has  been  named  sports  commentator 
at  WIOD. 

LT.  ROBERT  GARRED,  USNR,  former 
CBS  Hollywood  newscaster,  after  12 
months'  duty  in  South  Pacific  war  area, 
has  reported  to  Naval  Air  station  at 
Quonset  Point,  R.  I.  LT.  (jg)  CLARK 
GEORGE,  formerly  of  the  network's  West 
Coast  press  relations  department,  after 
16  months  in  the  Atlantic  and  Pacific 
Armed  Guard  Service,  has  returned  to 
Hollywood  on  a  30-day  leave.  EARL  WEN- 
NERGREN,  also  formerly  of  CBS  Holly- 
wood publicity  staff,  after  two  years  in 
and  near  New  Guinea  with  the  Fifth  Air 
Force,  has  returned  to  the  U.  S.  and  is 
awaiting  reassignment  at  Santa  Monica 
(Cal.)  Redistribution  Center. 
LIONEL  RICAU,  newscaster,  sponsored  by 
Studebaker  on  WSM  Nashville,  is  the 
father  of  a  girl. 

WILLIAM  BURCH,  formerly  lieutenant 
with  AAF,  has  rejoined  NBC  Hollywood 
production  staff. 

ARCHIE  PRESBY,  announcer  of  NBC  San 
Francisco,  has  been  transferred  to  net- 
work's Hollywood  staff. 


Zurhorst  Named 

CHARLES  ZURHORST,  director 
of  public  and  press  relations  for 
WOL  Washington,  has  resigned  to 
join  Theodore  Granik,  originator 
and  moderator  of  American  Forum 
of  the  Air,  as  his  assistant  and 
press  representative  for  the  pro- 
gram. He  will  continue  to  act  as 
press  representative  for  Fulton 
Lewis  jr.  and  sportscaster  Russ 
Hodges.  A  special  citation  was 
awarded  to  Mr.  Zurhorst  last  week 
by  Wilmer  J.  Waller,  chairman  of 
the  District  of  Columbia  War  Fi- 
nance Committee  for  his  past  and 
current  work  in  connection  with 
War  Bond  Drives  in  Washington. 


White  on  WRC 

JAMES  DODGE  WHITE,  former 
Associated  Press  Far  Eastern  cor- 
respondent, is  doing  a  series  oi 
news  commentaries  on  WRC  Wash- 
ington' Sundays  at  11:05  p.m.  on 
which  he  will  review  the  eifect  of 
the  week's  news  on  the  Chinese  situ- 
ation and  will  discuss  the  mobiliza- 
tion of  Chinese  resources. 


CLIPPING  from  Broadcasting  an- 
nounces to  Maj.  Joseph  L.  Smith 
(r)  of  WJLS  Beckley,  W.  Va.  and 
Maj.  James  T.  Quirk  of  WFIL 
Philadelphia  that  they  are  now 
neighbors  on  the  560  kc  frequency, 
following  FCC  action.  Both  are  with 
the  12th  Army  in  France. 


RADIO  ADVERTISING  CO.,  New 
York  and  Chicago,  has  been  named 
to  represent  WKAT  Miami  Beach. 


IT  TAKES  KNOW-HOW  AND  PRESTIGE 


TO  SELL  even  in  this  market— WBIG  centers  the 
richest  and  most  populous  area  in  all  the  southeast. 


5000  W. 


WBIG 

GREENSBORO,  N.  C. 

Represented  by  Hollingberry 


CBS 


Cline  Appointed 
As  War  Loan  Aid 

Nets,   Stations  Stage  Special 

Shows  to  Promote  Campaign 

WITH    further    developments  on 
network  activities  and  plans  for  the 
$14,000,000,000    Sixth   War  Loan 
Drive    started   today    (Nov.  20), 
Robert  J.  Smith, 
chief,  radio  sec- 
t  i  o  n,  Treasury 
War  Finance  Di- 
vision, announced 
appointment  of 
William  R.  Cline, 
assistant  to  Glenn 
Z.    Snyder,  gen- 
eral manager  of 
WLS  Chicago,  as 
special  liaison  for 
Treasury  between 
OWr  and  the  networks  in  the  stag- 
ing of  special  broadcasts  for  tht 
Sixth  Loan.  Mr.  Cline  was  former- 
ly sales  manager  of  WLS  and  witt 
the  station  most  of  the  time  sinct 
1931.  His  services  have  been  loanec 
to  War  Finance  by  Burridge  D| 
Butler,  president  of  WLS.  I 
All  of  the  four  major  nets  pre' 
sented  special  separate  program; 
during  consecutive  half-hours  oi 
the  eve  of  the  Drive  (Nov.  19)  an< 
also  combined  facilities  for  a  mes 
sage  from  the  President,  openin; 
the  Campaign.  In  addition  CBS  wal 
to    present    live    Lynn  Murray'j 
Liberation  Cantata,  using  origins 
talent  except  for  substitution 
Martin  Gabel  for  Frederic  Marcl 
Program  was  originally  recorde 
for  Treasury. 

Special  Programs 

George  Burns  and  Gracie  AUe 
are  taking  their  CBS  program  o 
a  four  week  tour  of  major  cities  i 
behalf  of  the  Sixth  Loan,  with  fir; 
broadcast  Made  Nov.  14  from  Boi 
ton.  Nov.  21  show  will  original 
from  New  York  while  followin 
Tuesday  night  programs  will  I 
aired  from  Philadelphia  and  CleV' 
land.  Jose  Iturbi  is  slated  to  gue; 
star  on  the  Philadelphia  broadca 
which  has  been  designated  as  Phi 
adelphia's  official  War  Bond  Rail 
The  Cleveland  iDroadcast  on  Dec. 
will  be  part  of  the  Cleveland  Pre 
Christmas  Show. 

Sec.  of  Treasury  Morgenthau  ai 
Adm.  Ernest  J.  King  were  to  spe; 
©n  the  Nov.  18  Blue  Meet  Yo> 
Navy  show,  originating  from  Na^ 
Pier,  Chicago,  officially  opening  t 
Navy's    "Pacific    Theatre"  Six 
Loan    exhibit.    Mutual  Nov. 
9-9:15  p.m.  plans  to  present  S< 
Morgenthau  who  will  speak  frc 
the  dinner  at  the  Waldorf -Astoi 
of  the  New  York  State  War  Finan 
Committee.  From  10:15-10:45  p. 
same  evening  MBS  also  plans 
air  special  Unity  Show,  featuri  • 
high-ranking  representatives  of 
bor  and  management. 

Typical  of  individual  station  p  f 
motion,  WOR  New  York  in  ad  ^ 
tion  to  its  Mutual  activities  i } 
planned  War  Bond  rallies  in  neU 
boring  communities  as  well  as 
"Treasury   Hunt"   contest  dmi 
the  last  week  of  Drive. 
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PEOPLE 


ARE  NEEDED  WITHIN 
THE  COVERAGE  AREA 
OF  A  RADIO  STATION! 


WHN-with  its  50,000  watts...  covers 
more  than  11.6%  of  all  the  people 
in  the  entire  United  States.... 

Actually  15,398,401  in  guoranteed  coverage  area  I 

WHN-the  station  that  specializes  in  SPORTS-MUSIC-NEWS 
also  offers  such  outstanding  features  as  CLEM  McCARTHY 
RACING  RESULTS,  EXCLUSIVE  N.  Y.  GIANTS  FOOTBALL, 
REUTERS  BRITISH  NEWS  DISPATCHES,  DICK  GILBERT-singing 
disk-jockey-GLOOMDODGERS-daily  variety  show  plus  many 
other  top  showsl 


(Sold  out?--not  quite!) 


MOST  POWERFUL  IHDmii^ 


STATION 


Represented  by  RAMBEAU 
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IT  TAKES  an 

AIR  BORNE  ARMY 

to  envelope 
THE  ENEMY! 


I  IT  TAKES  A 

50.000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  Sfafes 
Region. 


KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only,  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 
Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

•NBC  Tale  of  412  Cities 
"Ross  Federal  Survey 


WHITEHALL  PHARMACAL  Co..  New 
York,  a  division  of  American  Home  Prod- 
ucts Corp.,  has  named  Joseph  Jacobs  Jewish 
Marlcet  Organization,  special  merchandis- 
ing and  advertising  counsel  in  the  Jewish 
field  for  Anacin.  Freezone.  Hill's  Cold 
Tablets,  BiSoDol.  Kolynos  tooth  powder  and 
tooth  past  and  New  Hair  Groom.  Radio  will 
be  used. 

SEARS.  Roebuck  &  Co.,  Los  Angeles,  in 
a  pre-Christmas,  Southern  California  cam- 
paign, on  Nov.  13  started  for  six  weeks, 
using  a  weekly  total  of  240  transcribed 
announcements  on  12  stations.  List  in- 
cludes KFI  KECA  KMPC  KRKD  KFWB 
KFVD  KFOX  KFAC  KPAS  KWKW 
KGER  KGFJ.  Agency  is  The  Mayers  Co.. 
Los  Angeles. 


NEWELL-GUDRADT  Co.,  San  Francisco 
(Stryker's  soap),  on  Nov.  6  started  spon- 
sorship of  15-minutes  of  news,  Monday 
thru  Friday  4:15-4:30  p.m.  (PWT)  on 
KFRC  San  Francisco.  Contract  is  for  52 
weeks.  Agency  is  Erwis  Wasey  &  Co.,  San 
Francisco. 

F  &  F  Laboratories,  Chicago  (cough  drops) , 
has  appointed  Olian  Adv.,  Chicago  and  St. 
Louis,  to  handle  a  spot  radio  test  cam- 
paign. 

RALPH  M.  WATTS,  former  account  ex- 
ecutive of  H.  W.  Kastor  &  Sons,  Chicago, 
has  been  named  advertising  manager  of 
Igleheart  Bros.,  subsidiary  of  General  Foods 
Corp.,  New  York,  and  manufacturer  of 
Swans   Down  Flour. 

CONSOLIDATED  Products  Co.,  DanviUe. 
Ill  has  named  Robert  Q.  Hammer  mer- 
chandising director.  Mr.  Hammer  will  de- 
vote his  time  to  sales  promotion  and  dealer 
service. 

GROVE  Labs.,'  St.  Louis,  is  sponsoring 
Korn  Kobblers,  Frederic  W.  Ziv  transcribed 
show,  on  WOW  Omaha,  and  KPO  San 
Francisco. 


Musta  forqot] 
and  turned 

WD  AY  off 
last  niqht> 


11^ 


The  rich  Red  River  Valley  lives  by  WDAY.  15,174 
telephone  calls  recently  found  59-5%  of  all  radio  sets 
tuned  to  WDAY-with  the  next  "competitor"  having 
6.8%!  Write  for  the  full  details  of  this  most  interest- 
ing Survey.  Or  ask  Free  6-  Peters. 

WDAY 

-I       FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

^^fflE%  AFFILIATED  WITH  THE  FARGO  FORUM 

FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


Kraft  Revision 

KRAFT  CHEESE  Co.,  Chicago, 
has  revised  program  format  for 
NBC  Kraft  Music  Hall  Nov.  9  to 
eliminate  all  non-musical  features. 
Although  policy  of  studio  audience 
has  been  retained,  applause  is 
limited  to  beginning  and  end  of  the 
show.  Eugene  Baird  has  been  signed 
as  feminine  vocalist  with  Bing 
Crosby.  New  choral  group  with 
Charles  Henderson,  director,  has 
been  added.  John  Scott  Trotter  con- 
tinues as  musical  director  with  Ker 
Carpenter,  announcer.  Ezra  Mac 
Intosh  is  producer  for  J.  Walter 
Thompson  Co. 

SCHALK  Chemical  Co.,  Los  Angelet 
(Hydro  Puro-cleanser) ,  has  started  usins 
daily  participation  in  Peter  De  Lima-new; 
commentary,  on  KFI.  Contract  is  for  1; 
weeks.  Agency  is  Erwin,  Wasey  &  Co. 
Los  Angeles. 

SCHOENHOFEN-EDELWEISS  Brewinf 
Co.,  Chicago  (Edelweiss  Beer),  on  Nov.  ! 
began  sponsorship  of  an  hourly  progran 
of  late  evening  news  and  transcribed  mu 
sic,  12  midnight-1  a.m.  (CWT)  on  WMA( 
Chicago  six  times  weekly.  Oliver  Mor 
ton,  manager  of  NBC  central  divisioi 
local  and  spot  sales  department,  announce^ 
last  week  that  this  period  has  been  pui 
chased  for  the  first  time.  Eight-week  con 
tract  was  placed  by  Olian  Adv.,  Chicago. 

ALL  STATE  INSURANCE  Co.,  Chicagc 
on  Nov.  20  starts  one-minute  spot  ar 
nouncemehts,  eight  weeks,  through  Ruti 
rauff  &  Ryan,  Chicago,  on  following  Vii 
ginia  stations:  WBTM  WRVA  WMB; 
WGH  WTAR  WSAP  WDBJ  WCHV  WLV/ 

.  TRANSCRIBED  radio  edition  of  its  magi 
cine  is  sponsored  by  Field  &  Stream  c 
WBBM  Chicago,  10:45  p.m.  Friday  an 
WCCO  St.  Paul-Minneapolis,  10:30  p.n 
Sunday.  Program  is  produced  and  plac* 
by  Kircher,  Lytle,  Helton  &  Collet  Ad 
Agency,  Dayton,  O. 

WM.  CAMERON  &  Co.,  and  Ideal  Cc 
Waco,  Tex.,  have  appointed  Grant  Adve 
tising  Inc.  to  handle  their  advertising  car 
paign.  Radio  will  be  used. 


24  HOUR  SERVICE 
on  direct  cut  copies 
of   your  recordings 

AIR  CHECK 
SERVICE 
"as  others  hear  it" 

COMPLETE  FAOL- 
ITIES  for  spot  an- 
nouncements, remote 
pickups,  service  on 
all  recording  prob- 
lems. For  further  in- 
formation, write  ,  .  . 


1 121  Vermont  Ave.     Washington  5,  D. 
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Are  iky  as  (jpod  undemeafh  7 


WATCH  A  SMART  HOUSEWIFE  go  marketing,  and 
you'll  find  she  always  checks  the  strawberries 
beneath  that  luscious  top  layer . . .  just  to  make 
sure  the  quality's  the  same  throughout. 

That's  the  wise  way  to  choose  a  transcribed 
library,  too! 

A  display  of  some  top  names  presents  a  tempt- 
ing picture — but  what  you  also  need,  just  as 
vitally,  is  solid  and  useful  radio  material  all  along 
the  line.  A  few  "peaks"  don't  make  up  for  a  lot 


of  valleys!  There  are  a  lot  of  hours  in  the  day  .  .  . 

It's  the  ASSOCIATED  LIBRARY  that  consistently 
gives  you,  not  just  playing  hours  but  paying  hours 
— more  hours  of  big-time,  big-audience  radio  music 
than  any  other  library! 

You've  got  a  real  story  to  tell  clients  when  you 
can  offer  today's  radio  headliners,  in  elaborate 
network-caliber  productions,  on  associated  top- 
quality,  vertically-cut  transcriptions.  Why  not  get 
the  story  now? 


AssodBki  Prt^mm  Service 

25  West  45th  Street,  New  York  19,  N.  Y. 


MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  by  Loren  Watson  of  SPOT  SALES,  Inc. 


with 

NATIONAL 
SPOT  and 
LOCAL 
TIME 
BUYERS 


EDGAR  P.  LEWIS  &  Sons,  Maiden,  Mass. 
(candies),  has  placed  its  advertising  ac- 
count with  Glaser  Adv.,  Boston.  Plans  are 
said  to  include  radio. 

BARBASOL  CO.,  Indianapolis,  has  started 
a  quarter  hour  sports  review  thrice  week- 
ly featuring  Bert  Wilson  on  WIND  Chi- 
cago. Till  forbid  contract  was  placed  by 
Erwin  Wasey  &  Co.,  New  York. 

ELECTRICAL  RESEARCH  Labs.,  Evans- 
ton  (Sentinel  Radio  Co.),  on  Nov.  4  be- 
gan sponsorship  of  one  5-minute  sports 
news  show  weekly  on  WENR  Chicago. 
Contract  was  placed  by  Evans  Assoc.,  Chi- 
cago. 

BATTLE  PHARMACEUTICALS  Co.,  To- 
ronto (vitamins),  has  started  announce- 
ments on  a  number  of  Canadian  stations. 
Account  was  placed  by  Tandy  Adv.  Agen- 
cy, Toronto. 

DOMINION  GOVERNMENT,  Dept.  of 
Veterans  Affairs,  Ottawa  (rehabilitation), 
has  started  weekly  quarter-hour  tran- 
scribed programs  on  case  histories  of  vet- 
erans rehabilitation  on  a  large  number  of 
Canadian  stations.  Account  was  placed  by 
Stewart-Lovick,  Vancouver. 


Freer  to  Address  Club 

ROBERT  E.  FREER,  chairman, 
Federal  Trade  Commission,  will 
speak  Nov.  20  on  "Truth  in  Radio 
Advertising"  at  the  luncheon  meet- 
ing of  the  Radio  Executives  Club 
of  New  York  at  the  Hotel  Roose- 
velt in  that  city. 


VALLEY  OFFICE  SUPPLY  Co.,  Bakers- 
field,  Cal.,  has  started  a  weekly  five-min- 
ute commentary  on  KERN  Bakersfield. 
Series  features  the  origin  and  other  de- 
tails concerning  various  merchandise.  Con- 
tract is  for  26  weeks. 

H.  C.  CAPWELL  Co.,  Oakland,  Cal.  (de- 
partment store),  in  addition  to  its  cur- 
rent radio  schedule  has  started  sponsoring 
a  weekly  dramatized  program  Outposts  of 
Victory  on  KROW  Oakland.  A  presenta- 
tion of  the  special  information  office  of 
Pacific  Overseas  Air  Service  Command,  se- 
ries comprises  dramatic  stories  of  that 
service  branch  overseas. 


me/- 


Sell  America's  New 
Industrial  rrontiet 

With 

•   or.r  area  covers  some  of 
^WROL  primary  area  ^ 

TV  A,  CEW,  ALCOA. 


.WROLfor  14  ye- has  beer,  the  home 
statior.  fo.  — , 
than    200,000    population.  Knoxv 

first  in  U.  S.  business  activity 
continues  first  in  u 
according  to  Sales  Managemei^  -^ 
topped  all  S-M  High  Spot  Cities  for  nin 

consecutive  months. 

^T'  noVc  low  frequency  coverage 

:;po™ni<V  national  advent.  » 
reach  this  fabulous  market. 


RepresenUd  by  NBC  Spot  Sales 

Washington 


'  4.  COMMNT 
IIPIESEIIUTIVES 


Bali  Bras  Plans 

BALI  BRASSIERE  Co.,  New  York, 
is  experimenting  further  with  spot 
radio  for  Bali  Bras  as  a  preliminary 
to  regular  use  of  the  media,  possi- 
bly on  a  national  scale.  Test  started 
last  year  on  WOR  New  York  with 
Strictly  Entre  Nous,  weekly  five- 
minute  program  of  Bing  Crosby 
records  with  woman  m.c.  It  ex- 
panded last  week  with  the  addition 
of  a  similar  show  on  WJJD  Chi- 
cago. Midwest  series  is  aired  six- 
times  weekly,  8:25  a.m.  Agency  is^ 
Lester  Harrison  Assoc.,  New  York. 


VICTORY  Packing  Co.,  Los  Angeles. 
(Meat-Y-Fresh  pet  food),  has  appointedl 
Bayard  &  Eccleston  Adv.,  Los  Angeles,  to. 
service  its  account.  Radio  will  be  con- 
tinued, r 
BROADWAY  Department  Store,  Hollywood_^ 
expanding  its  radio  schedule,  on  Nov.  1< 
increased  its  thrice-weekly  Bridge  Clul 
with  commentary  by  Robert  Lee  Johnson 
to  five  times  per  week  on  KMPC  Hollyj 
wood.  Lee  Ringer  Adv.,  Los  Angeles,  haft 
the  account. 

LOS  ANGELES  Nut  Products,  Los  An 
geles  (peanut  tutter,  potato  chips),  oi 
Nov.  20  starts  participation  five  times  pe 
week  in  Art  Baker's  Notebook  on  KF 
Los  Angeles.  Contract  is  for  13  weeks 
Western  Adv.,  Los  Angeles,  has  account 

SOUTHERN     CALIFORNIA  Telephon 
Co.,  Los  Angeles   (employment),  on  No\ 
1.3  started  a  five-weekly  forty-minute  pre 
gram  of  record  music,   Teen  and  Twent 
Time,   on   KMPC   Hollywood.   Contract  r 
for  52   weeks.   To  discourage  unnecessai 
long   distance   telephoning   during  Chris 
mas   holidays,   fii-m   currently   is  using 
heavy    daily    schedule    of    spot  announct 
ments  on  19  Southern  California  ttation; 
Agency  is  The  Meyers  Co.,  Los  Angele; 
LOS  ANGELES  Federal  Savings  &  Loa- 
Co.,  Los  Angeles,  on  Nov.  14  started  twic, 
weekly   participation    in    Norma    Younn  I 
Happy  Homes  on  KHJ  Los  Angeles.  Fir 
also   u=ej   spot   announcements  on  KEC 
and   KNX.   Contracts   are   for   13   week  . 
Agency  is  Barton   A.  Stebbins  Adv.,  U  ^ 
Angeles. 
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Sylvania^s  Cathode 
Ray  Research  Aids 
Television  Progress 


I  Final  inspection  cf  television  tubes  in  the  Sylvania 
||  plant. 

|onstant  research  in  the  field  of  cathode  ray  tubes, 
^ombincd  with  experience  in  large-scale  produc- 
!oa  to  meet  v.ar  requirements,  has  placed  Sylvania 
I  a  position  to  manufacture  these  tubes  at  lower 
ost  than  ever  before. 

Sylvania"s  economical  production  of  cathode  ray 
ibes  will  be  an  important  factor  in  the  manufac- 
;re  of  reasonably-priced  television  receivers  in  the 
tetwar  era— and  consequently  in  the  building  up 

a  broader  audience  for  television  programs. 


Did  You  Know.  . . 


at  fluorescent  lamps  give  off  only  half  as  much 
liated  heat  per  watt  as  do  incandescents?  They  can 
used  to  advantage  in  broadcasting  studios  to  add  to 
fc  comfort  of  performers  and  audience. 


-t  Sylvania's  P-7  Fluorescent  Extension  Cord  Unit 
11  pass  through  an  opening  2  inches  square?  Handy 
trouble  shooting. 

*  *  * 

at  Sylvania  Blacklight  Lamps  furnish  a  convenient 
roe  of  Near  Ultra- Violet  radiation,  for  the  illumina- 
1  of  fluorescent  dials  or  other  markings? 


Syl  vania  Assists  in  Receiver  Design 
For  Improved  Broadcast  Reception 

Compajiy's  Commercial  Engineers  Study 
Complex  Circuits  from  Tube  Standpoint 

As  part  of  the  services  which  Sylvania  offers  to  the  radio  industry,  the  company's  Com- 
mercial Engineering  Department  is  frequently  able  to  render  worthwhile  assistance  to  the 
manufacturers  of  radio  receiving  sets,  Ly  investigating  new  and  complex  circuit  designs  from 

the  standpoint  of  the  requirements  which  they 
i:npo3e  upon  the  tubes  used.  This  close  coopera 


"Car  54,  go  to 
8th  and  Main — 
Signal  1 7 — and 
doesnt  the  trans- 
mitter sound  swell 
since  I  put  in 
those  Sylvania 
tubes?  That  is  all.''' 


tion  between  set  designers  and  Sylvania  tube 
en-ineers  provides  an  effective  means  for  improv- 
ing set  perform.ance— which  in  turn  is  reflected  in 
greater  public  interest  in  broadcasting  programs. 

CIRCUIT  LABORATORY  MAINTAINED 

In  order  to  assist  the  radio  set  designers  most 
effectively,  Sylvania  maintains  an  up-to-the-minute, 
fully  equipped  Circuit  Laboratorv.  This  laboratory 
is  provided  with  the  finest  types  of  measuring  in- 
struments in  a  range  that  permits  the  thorough 
investigation  of  special  tube  requirements  and 
circuit  problems. 


LIFE  TEST  UNEARTHS  NEW  TUBE  DATA 

tir 


/  ro„t  .  ,u  I,  a,n  .  pnMJ„awn  at  Sylvania,  a  percentage  of  the  tubes  are  sent  to  this  life  test  rack,  to  burn  their  liies 
away  under  constant  watching  .  .  .  in  order  to  provide  data  for  tube  improvement. 


'^ylvania^Electric  r?^^^? 

j  •*      ^  Kadto  Division  •  Emporium,  Pa. 

ERS  OF  FLUORESCENT  LAMPS.  FIXTURES.  ACCESSORIES.  INCANDESCENT  LAMPS,  RADIO  TUBES,  CATHODE  RAY  TUBES.  ELECTRONIC  DEVICES 
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BRUNO  W.  RANDOLPH  has  joined  Peck 
Adv.,  New  York  as  vice-president  and  ac- 
count executive.  He  was  formerly  vice- 
president  of  J.  Sterling  Getchell  Inc.,  and 
European  manager  of  McCann-Erickson. 
LT.  COMDR.  THAYER  CUMINGS,  for- 
merly of  BBDO  New  York  and  ofiBcer  in 
charge  of  the  branch  radio  office  of  Navy 
Public  Relations  in  New  York,  is  now 
with  the  radio  production  staff  at  Pearl 
Harbor. 

JOHN  M.  Van  HORSON,  manager  of  new 
products  department.  Young  &  Rubicam, 
New  York,  has  become  a  permanent  mem- 
ber of  the  plans  board. 

RICHARD  K.  STOVER,  formerly  in  the 
market  research  and  media  department 
of  J.  M.  Mathes  Inc.,  New  York,  has 
joined  the  market  research  department 
of  McCann-Ericikson,  New  York. 
SIDNEY  SENZER,  with  Newell-Emmett 
Co.,  New  York,  14  years  as  copy  group 
head  and  account  executive,  and  more  re- 
cently with  Pedlar  &  Kyan,  New  York, 
as  head  of  copy  creation  and  testing,  has 
joined  Foote,  Cone  &  Belding,  New  York, 
as  copy  director,  a  new  position. 
VIOLA  BURNS,  who  handles  auditions  for 
Young  &  Rubicam,  New  York,  has  as- 
sumed added  duties  as  talent  interviewer. 
She  will  also  handle  daytime  scripts.  Two 
additions  to  the  agency's  talent  staflE  are 
Robert  Weenolsen,  former  Blue  produce.r 
and  Mary  Hanrahan,  former  personal  man- 
ager for  Edgar  Bergen  and  more  recently 
on  the  talent  staff  of  Ceneral  Amusement 
Corp.,  New  York. 

PETER  KRUG,  former  announcer,  writer 
and  assistant  to  the  commercial  radio  man- 
ager of  Buffalo  Broadcasting  Corp;,  Buf- 
falo, N.  Y.,  has  joined  the  radio  depart- 
ment of  Donahue  &  Coe.,  New  York,  to 
handle  motion  picture  accounts.  Mr.  Krug 
has  been  associated  in  the  past  with  WGY 
Schenectady  and  with  WEBR  Buffalo  as 
program  director. 

JOHN  R.  BURR,  former  advertising  man- 
ager of  Sperry  Flour  Co.,  San  Francisco, 
at  one  time  with  the  former  firm  of  Black- 
ett-Sample-Hummert,  has  joined  McCann- 
Erickson  Inc.,  New  York,  as  account  ex- 
ecutive in  the  food  field. 


Oddie  Appointed 

RICHARD  M.  ODDIE,  radio  direc- 
tor of  the  San  Francisco  office  of 
McCann-Erickson,  has  been  ap- 
pointed director 
of  broadcasts  for 
Associated  Broad- 
casters Inc.  He 
will  be  in  charge 
of  all  program- 
ming for  KSFO 
San  Francisco 
and  will  supervise 
Associated's  post- 
war program 
planning  and  re- 

tion  with  shortwave,  FM  and  tele- 
vision. Mr.  Oddie  was  graduated 
from  Stanford  U.  and  acquired 
experience  in  manufacturing,  mer- 
chandising and  sales  promotion  be- 
fore going  into  the  agency  field. 


Gertrude  Scanlan  Named 
BBDO  Local  Radio  Chief 

GERTRUDE  SCANLAN,  formerly 
a  timebuyer,  has  been  named  local 
radio  manager  of  BBDO,  New 
York,  a  new  post  covering  super- 
vision of  station  relations  and  spot 
radio.  Her  station  contact  work, 
which  will  involve  frequent  travels, 
will  take  her  first  to  Cincinnati  in 
December,  and  in  January  on  a 
midwest  tour  of  three  weeks  or 
more. 

Miss  Scanlan  will  confer  with 
station  men  on  placement,  merchan- 
dising and  other  phases  of  spot  ra- 
dio for  BBDO  clients.  She  will  han- 
dle spot  radio  buying  from  New 
York  through  the  usual  channels. 
Frank  Silvernail,  in  charge  of  ra- 
dio timebuying,  continues  to  handle 
network  placements. 


JOHN  LAUER,  formerly  with  W.  W. 
Garrison  &  Co.,  Chicago,  has  joined  Earle 
Ludgin  &  Co.,  Chicago,  as  art  director. 
Katherine  Mayer,  formerly  with  Federated 
Stores,  has  joined  the  copy  staff. 
RUTH  V.  BARR,  vice-president  of  Russell 
T.  Gray  Ijic„  Chicago,  hae  been  named 
second  vice-president  of  the  Chicago  Fed- 
erated Adv.  Club. 

SHERWOOD  KING,  former  chief -of  the 
adevtrising  section.  Treasury  War  Finance 
Division,  has  joined  Campbell-Ewald  Co., 
as  director  of  copy  of  the  New  York  otBce. 
SURETY  ADV.  Co.,  New  York,  headed 
by  Herbert  Chason,  has  changed  its  name 
to  Herbert  Chason  Co.,  advertising. 
TERRY  HAYWARD,  released  by  the  Army, 
has  joined  Young  &  Rubicam,  Hollywood 
publicity  staff. 

ENSIGN  MALCOLM  O'MARA.  until  xe- 
cently  with  the  Maritime  Service,  has  re- 
turned to  the  Katz  Agency  in  New  York. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


I 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicogo,  Detroit,  Atlonfo,  San  Francisco 


Joins  Neff-Rogow 

HORACE  HAGEDORN,  former 
New  York  manager  for  Howard  H. 
Wilson  Co.,  station  representatives, 
has  been  named  account  executive 
of  Neff-Rogow.  During  the  past 
four  years  Mr.  Hagedorn  has  been 
account  executive  with  NBC. 


! 


: 


JOHN    LO    BUONO,    formerly  account, 
executive    with    West^Marquis    Inc..  Lo£ 
Angeles,  and  prior  to  that  with  Erwin, 
Wasey  Adv.  Agency,  has  joined  Grant  Adv.  , 
Chicago,  as  account  executive. 
WILLIAM  R.  KINNAIRD,  formerly  ad; 
vertising  manager  for  American  Meat  In 
stitute,  will  join  Needham,  Louis  &  Brorbj 
Chicago  as  account  executive,  Dec.  1. 
GRACE     GLASSER,    head    of  Glasser 
Gailey  &  Co.,  Los  Angeles,  is  in  New  York 
PEGGIE  ANNIS,  formerly  in  promotioi 
department  of  Los  Angeles  Examiner,  ha 
joined  radio  division  of  Dan  B.  Miner  Co,; 
Los  Angeles,  as  associate  producer.  Rober 
Smeltzer  has   joinejd  the  agency  as  cop 
chief. 

WALTER  LAWRENCE  JENSEN,  fre«, 
lance  writer-producer,  has  joined  Bayar 
&  Eccleston  Adv.,  Los  Angeles,  as  radi 
director.  Anne  Smith,  formerly  of  R< 
public  Pictures,  has  been  named  publicit 
director. 

ARTHUR  C.  SCHEIFLE,  former  executiy 
secretary  of  the  Huron-Clinton  Metropol, 
tan  Authority,  has  joined  the  staff  i 
Grace  &  Bement  Inc.,  Detroit.  Mr.  Scheil. 
will  head  the  agency's  new  planning  boar 
and  will  handle  copy  and  contact  woi 
for  several  accounts.  ' 
I  H.  MacKENZIE,  formerly  in  the  Dr 
ti-oit  office  of  Metropolitan  Sunday  New 
papers,  has  named  head  of  the  Detroit  offi 
of  J  Walter  Thompson  Co.,  with  tempora 
offices  in  the  Lafayette  Bldg.  He  previous, 
had  been  account  executive  of  the  Bic 
Co.,  and  for  12  years  was  head  of  medt 
in  the  Detroit  office  of  J.  Stirling  Getch 
Co. 


SPOT  ANNOUNCEMENTS 


307  N.  Michigan  Ave 
Chicago  1.  Illir 

368  Chamber  ol  Commerce  Bldg. 
Los  Angeles  15,  Calilomia 
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House  Group  Subpenas  Aides 
To  President  in  WMCA  Quiz 


By  BILL  BAILEY 

EXTENDING  its  power  of  sub- 
pena  into  the  "White  House  ant 
across  the  Atlantic  into  Gen.  Eisen- 
hower's headquarters,  the  House 
Select  Committee  to  Investigate  the 

'  FCC  is  scheduled  to  reopen  hear- 
ings into  the  1940  sale  of  WMCA 

'  New  York,  at  10  a.m.  Tuesday 
(Nov.  21),  with  more  than  30  wit- 
nesses already  called. 

I  Heading  the  list,  on  whom  sub- 
penas already  have  been  served, 
are  Maj.  Gen.  Edwin  (Pa)  Watson, 
military  aide  to  President  Roose- 
velt; David  K.  Niles,  executive 
assistant  to  the  President;  Lt.  Col. 
Telford  Taylor,  member  of  Gen. 

,  Eisenhower's  staff  and  former  FCC 

igeneral  counsel;  Edward  J.  Noble, 
chairman  of  the  boarS  of  the  Blue 

'Network  Co.,  whose  purchase  of 

^jWMCA  in  December  1940  from 
Donald  Flamm  is  under  investiga- 
tion; former  FCC  Chairman  James 

■Lawrence  Fly;  Commissioners 
Paul  A.  Walker,  Norman  S.  Case 

^and  Clifford  J.  Durr,  and  former 

^Commissioners  T.  A.  M.  Craven 

I'jind  George  Henry  Payne. 

^!      Joint  Committee  Proposed 
|ii  On  the  heels  of  announcement 
i  Bst  Monday  by  Speaker  Sam  Ray- 
hum  (D-Tex.)  that  Congressional 
[investigations  accomplish  little  and 
)lhat  the  next  Congress  probably 
Vould  see  fewer  of  them,  the  House 
iJelect  Committee,  stripped  of  two 
'f  its  members  by  the  election, 
lans  to  finish  as  much  of  its  work 
s  possible,  pulling  no  punches,  ac- 
arding  to  Committee  members. 
Following   disclosure   that  the 
louse  investigators  will  press  their 
robe  of  station  transfers  until  the 
,ist  day  of  the  present  Congress, 
lep.  Howard  W.  Smith  (D-Va.), 
aairman   of  the   House  Special 
-ommittee  to  Investigate  Execu- 
jve   Agencies,   today  (Monday) 
as  to  introduce  a  bill  to  set  up  a 
|int  committee   of   Congress  to 
e  !ep  a  weather  eye  on  aU  exeeu- 
•'e  agencies  and  to  assist  various 
mmittees  in  formulating  legisla- 

Despite  reported  Administration 
'orts  to  tone  down  the  WMCA 
jvestigation,  all  five  members  of 
e  Select  Committee  are  expected 
be  in  their  seats  when  Chair- 
an  Clarence  F.  Lea  (D-Cal.)  for- 
illy  opens  Tuesday's  session, 
ey  include  Reps.  Edward  J.  Hart 
)-N.J.),  Warren  G.  Magnuson 
'-Wash.),  who  was  elected  to  the 
nate;  Richard  B.  Wigglesworth 
-Mass.)  and  Louis  E.  Miller  (R- 
'•),  who  was  defeated, 
fohn  J.  Sirica,  Committee  gen- 
■1  counsel;  Robert  Barker,  chief 
estigator;  Joseph  MacHugh  and 
iis  J.  Russell,  investators-attor- 
's,  have  been  working  virtually 
iht  and  day  on  the  WMCA  in- 
iry  since  mid-September  to  com- 
te  the  case  which  was  abruptly 
ted  last  February  on  motion  of 
).  Hart    [Broadcasting,  Feb. 


21].  At  that  time  the  Committee 
agreed  to  postponement  of  public 
hearings  for  a  "reasonable"  pe- 
riod, pending  litigation  in  New 
York  courts.  That  action  was  taken 
at  the  request  of  Mr.  Noble's  attor- 
neys. 

Fly  Offer-ed  Cooperation 

During  cross-examination  by 
Rep  Miller  of  Chairman  Fly  last 
Sept.  13,  Mr.  Fly  asserted :  "I  want 
the  public  and  this  Committee  to 
know  that  before  Nov.  7,  even  right 
now,  I  am  prepared  to  answer  any 
questions  on  WMCA."  Rep.  Miller 
had  suggested  that  the  Committee 
reopen  the  probe  "after  Nov.  7." 
On  Sept.  15  the  Committee  staff 
went  to  work. 

It  was  understood  that  tke  U.S. 
Marshal's  office  objected  to  serving 
subpenas  on  Gen.  Watson  and  Mr. 
Niles  without  advice  from  the  At- 
torney General,  but  following  con- 
ferences with  Chairman  Lea  the 
subpenas  were  served.  War  Dept. 
officials  are  reported  to  have  ob- 
jected to  bringing  Col.  Taylor  back 
from  the  Eastern  Theatre  of  Oper- 
ations, European  Command,  but 
were  overruled  by  Secretary  of 
War  Stimson,  who  ordered  the 
Congressional  subpena  honored. 

Other  witnesses  on  whom  sub- 
penas have  been  served  are:  Chest- 
er J.  LaRoche,  vice-chairman  in 
charge  of  operations,  Blue  Net- 
work Co.;  Mark  Ethridge,  pub- 
lisher of  the  Louisville  Courier- 
Journal,  which  operates  WHAS; 
William  J.  Dempsey,  former  FCC 
general  counsel,  and  his  law  part- 
ner, William  C.  Koplovitz,  former 
assistant  general  counsel  of  the 
FCC,  Noble  attorneys  in  the 
WMCA  transaction;  Irwin  Stein- 
gut,  New  York  Assemblyman; 
Thomas  G.  Corcoran,  former 
White  House  confidant;  Charles 
Stuart  Guthrie,  former  law  part- 
ner of  Mr.  Corcoran's  and  coun- 
sel for  Mr.  Noble. 

Burton  A.  Howe,  Harry  A.  Gush- 
ing, Warren  S.  Snow,  John  A. 
Curtis,  executives  of  E.  H.  Rollins 
&  Co.,  New  York  brokerage  firm; 
Mr.  Flamm;  Philip  Handleman 
and  Colin  Ives,  New  York  attor- 
neys for  Mr.  Flamm;  William 
Weisman,  former  counsel  for  Mr. 
Flamm;  Lybbya  Schneider,  former 
secretary  at  WMCA;  Leslie  E. 
Roberts,  former  public  relations 
counsel  of  WMCA  and  one-time 
Government  employe;  Donald  S. 
Shaw,  radio  director  of  Geyer, 
Cornell,  Newell  &  Wickersham, 
former  general  manager  of 
WMCA;  David  H.  Diebler,  princi- 
pal attorney,  FCC  Law  Dept.; 
Lucien  Hilmer,  now  of  the  Foreign 
Economic  Administration  and  for- 
mer FCC  assistant  general  counsel 
in  charge  of  broadcasting. 

Milton  I.  Hauser,  former  assist- 
ant general  counsel  of  the  Select 
Committee  under  Eugene  L.  Garey, 
has  been  questioned  by  the  Sirica 
staff  on  the  earlier  WMCA  inves- 
tigation. 


IF  WE  WERE 

AN 
ADVERTISER 


...  we'd  plan,  right  now,  to  go 
after  a  good  slice  of  Detroit  Area 

business  .  .  .  with  the  help  of  CKLW.  We'd  remember  that 
this  station's  a  live  wire  .  .  .  with  5,000  watts  at  800  kc, 
a  cinch  to  give  out  the  largest  concentrated  coverage  In 
this  region  ...  by  the  yardstick  of  results  per-dollar-costi 
We'd  begin  making  schedules,  and  commitments  now  .  .  . 
even  though  time  is  scarce  ...  so  when  an  availability 
occurs,  we'd  be  there  ...  on  a  station  that's  going  places 
In  a  great  marketl 

Union  Guardian  Bldg.,  Detroit 


J.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 

DAY    and  NIGHT 

800  Kc. 


CKLW 


MUTUAL  BROADCASTING  SYSTEM 


iRtCT-CUT  COPigg 


OF  YOUR  RECORDINGS 

33/i  RPM  transcriptions  for  broadcast  or 
audition  use. 
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HOUR  SERVICE 

— packaged  and  shipped 
to  your  station  list  Jrom  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  after  use. 


L.S.TOOIiOOD 

RECORDING  COMPANY 
221  N.  LA  SALLE  ST.    CHICAGO  1 
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Homemakers  Show 

HARTFORD  Electric  Light  Co.,  Hartford, 
has  started  sponsorship  on  WTIC  Hart- 
ford of  a  new  series  titled  The  Question  Be- 
fore the  House,  Sunday  evening.  Guest  ex- 
perts on  the  program  answer  questions 
of  interest  to  those  planning  to  build  or 
remodel  their  homes.  Postwar  problems  are 
considered. 

KFUN  to  Rambeau 

WILLIAM  RAMBEAU  Co.,  Chicago,  is 
now  representing  KFUN  Las  Vegas,  N.  M. 


Red  Top  on  Six 

RED  TOP  BREWING  Co.,  Cincinnati, 
through  Jesse  Joseph  Agency,  that  city, 
has  scheduled  the  Frederic  W.  Ziv  tran- 
scribed musical  show,  Sovas  of  Good  Cheer 
on  WHIZ  WSLS  WAPO  WHIS  WCHS 
WSAZ. 

New  CJBC  Rates 

CJBC  Toronto  has  issued  new  rates  which 
go  into  effect  Jan.  1.  1945.  Rates  are  being 
increased  because  of  the  station's  increase 
in  power  from  1  kw  to  5  kw. 


Take  132  hours  of  discriminate  programming  per 
week  .  .  .  sift  out  106  hours  of  this  time  which  is 
sponsored  by  most  of  the  biggest  names  in  radio  ad- 
vertising .  .  .  sprinkle  this  full  schedule  with  468  com- 
mercial spot  announcements  each  week  . .  .  leaven  with 
the  remaining  time  devoted  to  programs  in  the  public 
interest,  and  you  have  the  bill  of  fare  at  WOAI — 
AUDIENCE  APPEAL. 

Results  are  certain  when  these  impelling  ingredients 
are  served  to  listeners  by  WOAI  .  .  .  the  station  which 
sells  more  merchandise  to  more  people  in  Central 
and  South  Texas  than  any  other  station — at  a  lower 
cost  per  sale! 

50,000  WATTS  •  CLEAR  CHANNEL  •  NBC  AFFILIATE  •  MEMBER  TON 


New  Service  Firm 
MAXINE  KEITH  around  Dec.  15  will  open 
in  New  York  what  she  describes  as  a 
.  r  t  on"  lor  agenc.es,  advertisers 
and  individual  radio  tale-t,  with  head- 
quarters for  the  present  at  213  East  58th 
St.  Services  covering  rad.o  and  television, 
will  include  program  building,  script  doc- 
toring, creation  and  revi  ion  of  commer- 
cials, with  special  emphasis  on  the  latter, 
and  consultation  on  placement  of  shows 
and  spots.  Firm  will  probably  be  named 
From  Me  to  You,  title  of  M:ss  Keith's 
Mutual  program  which  continues.  Miss 
Kei:h  has  re  igned  a»  radio  director  of 
Caples  Co.,   New  York. 

GM  Sponsors  Parker 
GENERAL  MOTORS  Corp.,  Detroit.  Olds, 
mobile  Division,  is  sponsoring  the  series 
of  overseas  broadcasts  by  Jack  Parker, 
leirion-^ent  for  WJIM  Lansing, 
Mich.  Mr.  Parker  has  been  accredited  l  y 
the  War  Dept.  as  a  correspondent  in  the 
European  Thea'tre  [Broadcasting,  Nov 
13].  His  broadcasts,  featuring  interviews 
with  Michigan  boys,  especially  those  from 
Lansing,  will  be  shortwaved  to  America 
and  heard  on  WJIM  Tuesday,  Thursdaip 
and   Saturday,   6:30   p.m.  (EWT). 

New  AMP  Agreements 
ASSOCIATED  Music  Publishers  Inc.,  New 
York,  has  signed  new  agreements  witi 
WOL  and  WOMI  and  has  had  existing  con 
tracts  extended  by  the  foUowi-'g  25  sta 
t:on=  :  WPEN  WOV  WORL  WNBC  WJB'i 
WHKC  WHK  WHBB  WHB  WGRC  WES? 
WCOP  WCLE  WBRT  WATL  WARJ/ 
KCMO  WAGA  WACO  KXYZ  KWAI 
KRIS  KNOW  KGA  KFNF. 

KDKA  Bond  Promotion 

TO  PROMOTE  purchases  of  War  Bond 
during  the  Sixth  War  Loan,  KDKA  Pitts 
burgh  is  adopting  a  policy  of  "the  bigge 
the  bond,  the  better  the  seat"  in  seUin 
tickets  for  the  Ice-Capades.  KDKA  sol 
seats  to  the  Nov.  17th  performance  an 
hopes  to  raise  8500,000  in  Bond  sales. 

United  Nations  Forum 
SEVERAL  thousand  people  participate 
in  the  two-day  United  Nations  Forum  coi 
ducted  in  Des  Moines  under  the  au-pic( 
of  KRNT.  Phil  Hoffman,  station  manage 
was  in  charge  of  arrangements  and  pr 
sided  as  co-host  with  Gardner  (Mik€ 
Cowles  Jr.  at  a  press  luncheon  in  honor  ■ 
visiting  celebrities. 

WWL  'Variety  House' 

WWL  New  Orleans  has  started  a  new  s 
ries  of  afternoon  shows  titled,  Varie 
House,  heard  Monday  through  Friday,  wi 
Ed  Hoerner,  m.c.  Program,  which  is  c 
signed  for  participating  sponsors,  feat.ur 
vocalists  Dottie  O'Dair  and  Gene  Paul  wi 
music    by    Ray  McNamara. 

Neblett  Signs  Nassey 
NEBLETT  RADIO  Productions,  Chicai 
has  signed  Louise  Massey  and  the  Westei 
ers,  who  will  record  156  quarter-hour  trs 
scriptions  which  will  be  released  for  spc 
sorship.  Herb  Koch  will  direct.  Exclus 
contract  is  for  five  years. 


OAI 


Represented  Nationally  by 
EDWARD  PETRY  &  CO. 


The  Powerful  Advertising  Influence  of  the  Southwest 


HER  FRIENDLY  ADVICi 
e\  WIT  AND  HUMOR,  KEE 
WOMEN  TUNED  TO.. 

WC  K  1 
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To  Time-Buyers  Who  Want 


COMPAREO  WITH  MftTlOHftt  ^...^^^ 

••  At  S  Ratings 

Omaha**  ^}^-^\  of  WOW 

PROGRAMS*                         (WOW)  Urb-) 

(Nighttime-Mon.  thru  sun.)                         ^  33.O  ^ 

B^^GeeandMonyV  S        3.8  U-^ 

Mr.  District  Attorney   30.7        22-5  ^  ^ 

BingCrosby  .        -  30  PME.S.T.)  30.4  7  9 

Mr^nd  Mrs.  North  ;          34.0  6  0  1«  3 

Fitch  Bandwagon  •    23.0  15  J  3 

One  Man's  Family                             24.7  ^3.4 

People  Are  Funny.^    21.5  l^-^  4 

Son  Dollar  Band                          i8.4  U-0  g 

information  Please                           22.0  U-^  9  ^ 

Date  with  Judy                               18.5  8-9 

J^S£^So.th.PH:)   -   ,,.5  B.6 

to  Happiness  .   .  .  .  ■  •   ,3  7  7.4  ^  ^ 

Ma  Perkms    •  - ,    13.9  "            ^  4 

Light  of  the  World     8.2  6.8          ^  ^ 

nSad  of  Life     12.8  6.2 

Today's  Children    16.0  6.1 

^&^'sunday) .   U.l  9.0  f 

Jo?n  Charles  Thomas  ■  -  •  • ;    ,3.6  7 .7 

Those  We  Love  .  ^   12.9  ^  g 

World  News  Parade   6.7  5.1 

NBC  symphony  •  —  ...a     ^oo    .0.  ... 

*    List  includes  •'^  .  Measurement 

Uons.  including  WOW_  3.1944  Cont.numg  Measu  ^  ^ 

From  the  Wintej_-Sp™^|.J[^,*,^  1943  thru  Apnl. 

t  -Rnilio  Listenmg. 
H-V-^-  .  M  d  Winter  Comprehensive  Hooper^ 

...Krom.  the  ^TI  t  cUifs  over 

-    ings.    V-.      J^<-ross-section  ot  all  •»» 
in  89  cities,  a  cross  s^; 
2  5,000  population. 


It  is  also  important  to  note  that  the  Hooper  City  Zone 
(Omaha)  station  listening  index  for  May  and  June,  1944, 
gives  WOW: 

34.4%  of  the  MORNING  audience: 
49.0%  of  the  AFTERNOON  audience? 
52.6%  of  the  EVENING  audience. 


HOOPERATINGS  PROVE  that 
WOW  has  a  larger  percentage  of  the 
available  Omaha  audience  than  the 
average  NBC  station  has  of  its  audi- 
ence. 

SO  WHAT? 

There  must  be  a  reason.  There  IS 
— and  it's  a  reason  that's  important 
to  advertisers: 

For  21  years  Omaha  listeners  have 
always  been  able  to  get  the  "mostest 
of  the  bestest"  in  radio  by  tuning  to 
WOW.  They've  got  the  WOW 
HABIT — a  habit  that  pays  off  big 
to  advertisers  who  want  the  most 
circulation  for  their  money. 


RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODYnbc  in  north  platte 


JOHN    J.    GILLIN,    JR.,    PRES.    &    GEN'L.  MGR. 
JOHN    BLAIR    &     CO.,  REPRESENTATIVES 
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Fnlton  Lewis,  jr. 

GOES  EVERYWHERE 
HUNTING   FOR  NEWS 


Wherever  the  four  winds  blow  .  .  .  there  you'U 
find  Mutual's  Ace  Reporter  digging  up  the  facts 
.  .  .  getting  to  the  bottom  of  things  .  .  .  reporting 
certainties  instead  of  rumors. 

No  wonder  Fulton  Lewis,  Jr^  is  America's 
"most  listened  to"  news  reporter.  No  wonder  he's 
the  man  with  more  satisfied  sponsors  than  any 
other  news  reporter. 

You  can  sell  him  at  your  one  time 
quarter  hour  rate  per  week.  Call, 
wire  or  write  WM.  B.  DOLPH, 
BARR  BLDG.,  WASHINGTON,  D.  C. 


Non-Profit  Outlet 
Is  Liable  to  Fees 

Supreme  Court  Denies  Review 
Of  Ruling  in  WEVD  Case 

BY  REFUSING  a  writ  of  cer- 
tiorari to  the  U.  S.  Circuit  Court 
of  Appeals  on  petition  of  Debs  Me- 
morial Radio  Fund,  licensee  of 
WEVD  New  York,  and  Henry 
Greenfield,  station  manager,  the 
Supreme  Court  permitted  to  stand 
a  ruling  that  nonprofit  stations 
which  sell  commercial  time  must 
pay  copyright  fees  for  music  per- 
formed on  sustaining  programs. 

Associated  Music  Publishers 
brought  infringement  suit  for  $200 
after  a  portion  of  the  "Petite  Suite 
Espagnole"  was  played  by  record- 
ing on  WEVD  during  its  Symphony 
Hour  program  Oct.  18,  1940.  Judge 
A.  N.  Hand  of  the  Circuit  Court 
of  Appeals,  in  upholding  the  Dis- 
trict Court,  held  that  sustaining 
programs  are  broadcast  "to  main- 
tain and  further  build  up  the  lis- 
tening audience  and  thus  furnished 
the  field  from  which  the  paying  ad- 
vertisers may  reap  a  profit.  It  can 
make  no  difference  that  the  ulti- 
mate purposes  of  the  corporate  de- 
fendant were  charitable  or  educa- 
tional." 

Infringement  Liability 

In  his  brief,  A.  Walter  Socolow, 
attorney  for  WEVD  and  Mr.  Green- 
field, contended  that  if  the  prin- 
ciple established  by  the  Circuit 
Court  of  Appeals  is  allowed  to  re- 
main as  authority,  "all  charitable 
and  nonprofit  organizations  which 
perform  copyright  musical  works 
in  connection  with  activities  in  the 
public  welfare  would  be  liable  for 
copyright  infringement  merely  be- 
cause they  derive  some  revenue  to 
defray  the  cost  of  achieving  their 
philanthropic  and  educational  pur- 
pose." He  alleged  the  principle 
"may  well  extend  to  charging  such 
nonprofit  organizations  with  new 
liabilities  in  other  aspects  of  tfieir 
operations  unconnected  with  the 
performances  of  copyrighted  musi- 
cal works." 

Petitioner  contended  that  a  por- 
tion of  WEVD  time  was  sold  to 
make  up  operating  deficits. 


Middlebrooks  Cited 

"FOR  MERITORIOUS  perform- 
ance of  duty  in  a  position  of  re- 
sponsibility as  Radio  Materiel  Of- 
ficer" Lt.  Comdr.  James  L.  Middle- 
brooks,  USNR,  former  CBS  engi- 
neer, has  been  awarded  the  Bronze 
Star  Medal.  Comdr.  Middlebrooks 
was  in  charge  of  maintenance  and 
installation  of  the  radio  and  under- 
water sound  gear  of  the  Eleventh 
Amphibious  Force  for  the  Nor- 
mandy Invasion  in  June.  Before  en- 
tering the  Navy,  he  supervised 
building  of  transmitters  for  WTOP 
Washington,  WABC  New  York, 
KNX  Hollywood. 


KQW  Video  Site 

C.  L.  McCarthy,  vice-president  of 
KQW  San  Francisco,  acting  for  the 
station  has  asked  tlie  city  planning 
commission  to  authorize  the  rezoning 
of  a  tract  atop  Twin  Peaks  to  permit 
construction  of  a  television  outlet. 


REFRESHER  TRIP  this  year  by 
Pete  Smythe,  KLZ  Denver  pro- 
gram director,  was  to  Hollywood 
where  he  viewed  CBS  West  coast 
production  methods.  While  at  a 
broadcast  of  Suspense.  Bill  Spier 
(r),  producer,  and  Ed  Buckalaw 
(1),  CBS  western  division  field 
manager,  gave  pointers. 


WEST  COAST  HOOPER 
VP  FROM  YEAR  AGO 

TOP  TEN  programs  on  the  Pa- 
cific Coast,  according  to  the  Nov. 
8  report  of  C.  E.  Hooper  Inc.,  New 
York,  places  Charlie  McCarthy  in 
the  lead,  Great  Gildersleeve  sec- 
ond and  Mr.  District  Attorney 
third,  followed  by  Radio  Theatre, 
Frank  Morgan,  Screen  Guild  Play- 
ers, Hildegarde,  Can  You  Top 
This?,  Your  Hit  Parade  and  Quiz 
Kids. 

The  Pacific  network  ratings  foi 
the  September-October  periodt 
show  an  average  evening  audienct 
rating  of  7.8,  up  0.7  from  last  re- 
port and  down  1.4  from  a  year  ago 
Average  evening  sets-in-use  oi 
32.4,  up  2.8  from  last  report,  i; 
up  0.7  from  a  year  ago.  Averagf 
evening  available  audience  is  75.0 
up  0.9  from  last  report,  and  dowr 
1.1  from  a  year  ago. 

Average  daytime  audience  rat 
ing  is  3.9,  up  0.1  from  last  report 
showing  no  change  from  a  yea: 
ago.  Average  daytime  sets-in-usi 
of  14.2,  up  0.4  from  last  report 
is  up  0.9  from  a  year  ago.  Aver 
age  daytime  available  audience  o 
65.4,  is  up  1.0  from  last  repor 
and  down  0.7  from  a  year  ago. 


Westinghoiise  Changes 

DAVID  M.  SALSBURY,  formerl 
with  Westinghouse  Electric  Suppl 
Co.,  Salt  Lake  City  branch,  has  bee 
named  vice-president  and  geners 
manager  of  the  company.  R. 
Beil,  formerly  at  Westinghouse 
Sharon,  Pa.  works,  as  supervise 
of  order  service  for  the  company 
transformer  division,  was  name 
general  contract  manager  of  Wes 
inghouse  E  &  M  Co.  C.  F.  Lloy. 
former  general  contract  manage 
was  named  assistant  to  the  mai 
ager  of  the  industry  department 
Clyde  A.  Peterson,  identified  wit 
radio,  auto  and  appliance  desigi 
ing  for  more  than  ten  years,  hi 
been  appointed  a  designer  in  tl 
radio  receiver  division. 


NBC  Play  Premiere 

NBC  presented  a  radio  premiei  j 
of  a  new  play,  "Home  Came  tl 
Steed",  Nov.  15  on  the  Arthur  Ho. 
kins  Presents  broadcast,  11 :30  p.n 
12:30  a.m.  (EWT).  Occasion,  sa 
NBC,  was  a  double  precedent- 
the  first  radio  premiere  of  a  pl£ 
written  for  the  stage  and  the  fir 
new  play  on  the  Hopkins  serif 
heretofore  devoted  to  past  Broa 
way  successes. 


ORIGINATINfi  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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ACCURACY 


. . .  IN  WAR  ...  IN  PEACE 


SAW-CUTTING  Raw  Quartz  into  Precisely  Oriented  Wafers,  using  diamond  blade  and  running 
lubricant,  is  Only  One  of  the  Exacting  Operations  in  CRECO's  War  Assignment  of  Preparing  Com- 
bat Crystals  for  the  Armed  Forces.  From  these  wafers  crystals  are  cut  and  then  lapped  to  desired 
frequencies.  CRECO  has  time  now  to  Similarly  Service  a  Limited  Number  of  Standard,  FM  and  Tele- 
vision Applications  that  Demand  Results  Based  On  KNOWLEDGE,  EXPERIENCE,  ACCURACY. 


Write,  Wire  or  Coll 


COMMERCIAL  RADIO   EQUIPMEIT  COMPAM 


Porter  BIdg. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD,  General  Manager 
Evening  Star  BIdg. 

WASHINGTON,  D.  C. 


Crossroads-of-the-World 

HOLLYWOOD,  CAL. 


i 


"BE  SURE  OF  TOMORROW 


BUY  WAR  BONDS  TODAY" 


BLAW-KNOX 

FM  AND  TELEVISION 

RADIATORS 


Petrillo  Victory 

(Continued  from  page  15) 
the  economic  advantage  of  a  single 
company  to  divide   and  conquer, 
which  worked  so  well  for  him  this 
last  time. 

RCA  began  recording  Sunday 
afternoon,  less  than  24  hours  after 
the  contracts  were  signed.  "The 
Trolley  Song,"  played  by  Vaughn 
Monroe's  orchestra,  was  the  first 
RCA  recording.  Andre  Kostelanetz 
and  his  orchestra  made  the  first 
Columbia  records,  also  on  Sunday. 

NBC  Radio  Recording  on  Mon- 
day recorded  10  tunes  by  Vincent 
Lopez  and  his  orchestra  in  New 
York,  and  nine  tunes  by  Sammy 
Kaye  and  his  orchestra  in  Chi- 
cago, where  the  Kaye  aggregation 
had  made  a  special  trip  from  To- 
ledo, to  provide  new  musical  num- 
bers for  Thesaurus,  transcription 
library.  Norman  Cloutier's  string 
orchestra  and  Allen  Roth  and  his 
orchestra  were  also  scheduled  to 
record  for  Thesaurus  last  week. 

NBC  hopes  in  December  to  re- 
sume full-scale  Thesaurus  service 
to  its  station  subscribers,  who  have 
received  no  new  releases  since 
April,  and  for  some  months  before 
that  only  limited  releases  of  vocal 
arrangements  and  the  like.  Rates 
which  have  been  twice  reduced, 
with  stations  paying  only  half  the 
contract  rate  since  May,  will  re- 
turn to  normal  with  the  resumption 
of  full  service. 


CBS  Gross  Up 

CBS  Board  of  Directors  on  Friday 
declared  a  cash  dividend  of  60  cents 
a  share  on  outstanding  class  A  and 
class  B  stock  of  $2.50  par  value  for 
the  fourth  quarter,  payable  Dec.  8 
to  stockholders  of  record  Nov.  24. 
Leon  Levy,  president,  WCAU  Phil- 
adelphia, presided  at  the  meeting  in 
tne  aosence  of  William  S.  Paley, 
CBS  president,  and  Paul  Kesten, 
executive  vice-president.  A  finan- 
cial statement  covering  the  first 
nine  months  of  the  year  shows  CBS 
and  its  subsidiaries  had  a  gross  in- 
come of  $62,730,765  for  that  period, 
a  gain  of  16.5%  over  $53,846,109 
in  1943.  Net  income  after  taxes  for 
the  Jan.-Sept.  period  was  $3,399,- 
081,  up  4.7%  from  $3,245,626  last' 


Van  Camp  Expands 

WITH  TIN  containers  becoming 
more  available  to  food  packers.  Van 
Camp-Stokley  Bros.,  Indianapolis, 
is  increasing  its  network  advertis- 
ing for  various  tin  and  paper  pack- 
aged products.  According  to  a 
spokesman  for  the  agency.  Calkins 
&  Holden,  New  York,  the  food  firm 
last  spring  reduced  sponsorship  of 
Luncheon  With  Lopez  from  a 
thrice-weekly  show  to  the  present 
weekly  program  Fridays,  1:30-1:45 
p.m.  on  129  MBS  stations,  because 
of  a  container  shortage  which 
caused  packing  and  distribution 
problems.  Discontinuing  Lopez  Jan. 
26,  Van  Camp  on  Jan.  29  starts  a 
musical  variety  show  on  about  130 
MBS  stations,  Mon.,  Wed.,  and  Fri-, 
11:30-11:45  a.m.  New  Show  will 
feature  the  Landt  Trio  Boys,  Frank 
Novak's  Orchestra  and  Die  Wil- 
lard,  WOR  New  York  announcer, 
as  m.c. 


1  I! 


year. 


£. 


IRE-RMA  Meeting 

{Continued  from  page  H) 
Federal  Tel.  &  Radio  Labs.,  dis-' » 
closed  that  his  company,  a  subsid-;  ^ 
iary  of  IT&T,   has   developed  a 
system  of  pulse  time  modulations  ^ 
which  is  applicable  to  wire  and 
radio  transmission,  including 
broadcasting  and  television  chan- 
nels. The  proposed  new  system  re- 
duces the  usual  requirements  foi 
stability,  distortion  and  noise,  sak'  ^ 
Mr.  Labin,  who  predicted  the  nev 
modulation  will  be  used  for  relay; 
and  repeater  stations  in  the  super 
high  frequencies. 

Research  and  development  worl 
began  in  the  Paris  Labs,  of  IT&T 
in  1937,  Mr.  Labin  explained.  Com 
pared  with  AM  and  FM,  puls' 
time  modulation  appears  particu 
larly  promising,  he  added,  fo 
application  to  multichannel,  coax 
ial  cable,  telephone,  telegraph  au' 
facsimile,  as  w^ell  as  point-to-poin 
radio  and  ultra-high  frequenc; 
broadcasting. 

Attending  the  two-day  meeting  was  D: 
WiUiam  L.  Everitt,  chief  of  the  Open 
tional  Research  Branch,  Office  of  tl 
Chief  Signal  Officer,  Washington,  newl;:  a? 
elected  president  of  IRE.  The  new  vic< 
president  is  Dr.  Hendrik  J.  Van  der  Bu 
Johannesburg,  Union  of  South  Afric: 
Elected  directors  for  three-year  tern 
were:  Stuart  L.  Bailey,  Washington  co) 
tulting  engineer;  Keith  Henney,  edito 
of  Electronics,  and  Dr.  Benjamin  1 
Shackelford,  engineer  in  charge,  RCA  Fr 
quency  Bureau.  Speakers  at  the  fall  Rod 
ester  meeting  included: 

W  R.  MacLean,  Polytechnic  Institut 
Brooklyn;  C.  N.  Works,  T.  W.  Daki 
F.  G.  Boggs,  Westinghouse  Electric 
Mfg  Co.-  M.  J.  Larsen,  Stromberg-Cai. 
son  Co.;  L.  R.  Martin,  RCA;  J.  I.  Come 
Solar  Mfg.  Corp.;  K.  W.  Jarvis,  consu) 
ing  engineer,  Chicago;  Dr.  W.  R-  ' 
Baker,  General  Electric  Co.;  Rupert  Ma 
laurin,  Mass.  Institute  of  Technolog. 
K.  M.  Wise,  Sylvania  Electric  Prodi 
Shailer  L.  Bass,  T.  A.  Kiuppi,  Dd 
Corning  Corp. ;  H.  J.  Dailey,  Westinghous 


'  Sun  Life  Building,  Montreal,  is  a  sym- 
bol of  the  industry  and  activity  of 
Quebec  Province.  Here  is  a  specialized 
market  of  3  K  million  people — eager  listen- 
ers to  their  radios — and  loyal  to  the  pro- 
ducts and  programs  they  enjoy.  We  can 
cooperate  with  you  by  planning  and  pro- 
ducing the  type  of  radio  program — in 
either  French  or  English— which  brmgs 
results,  because  we  know  Quebec,  its 
people,  preferences  and  psychology. 


„  .  ^. .  ^^.^v-   w,.,.v,^-.™^-i,■^^^.^^..^,w-^^T<-^■.:wn^»^^ 

RADIO   PROGRAMME  PRODUCERS* 

MONTREAL  CAWADA 
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ANA  Favorably  Receives  Bureau 


( Continued 

Itable  session  by  A.  W.  Lehman, 
jCAB  president,  and  George  Allen, 
keneral  manager,  who  outlined  the 
sidditional  services  to  CAB  sub- 
scribers made  possible  by  the  en- 
larged interviewing  sample. 

Opening  with  a  session  of  what 
jadvertisers  are  doing  today  in  prep- 
;^ration  for  postwar  conditions,  the 
Convention  continued  with  presenta- 
'tions  of  radio,  newspapers,  maga- 
zines and  outdoor  trends,  followed 
'.py  media  roundtable  discussions, 
rhursday  morning  was  devoted  to 
jalks  on  postwar  economic  prob- 
lems and  of  advertising's  expand- 
ing functions  to  cover  the  public, 
•ersonnel  and  stockholder  relations 
yf  industry  as  well  as  the  direct 
lale  of  its  products.  Entire  after- 
.joon  was  given  over  to  reports  on 
.  arious  phases  of  the  campaign  to 
s|ducate  the  public  on  the  value  of 

jrand  names  as  opposed  to  grade 

ibeling. 

ANA  Survey 
Slightly  more  than  half  (52%) 
if  the  general  public  finds  some  ad- 
vertising objectionable,  with  radio 
j'pmmercials  heading  the  list  of  re- 
^brted  objections,  according  to  a  re- 
Iprt  on  an  ANA  national  poll  of 
^[iblic  opinion  given  at  the  Friday 

orning  session  of  the  three-day 

eeting. 

Survey,  first  of  a  continuing  se- 
i|es  made  by  the  Opinion  Research 
brp.  under  the  direction  of  the 
NA  public  relations  committee, 
vealed  that  the  chief  public  com- 
aint  against  advertising  is  ex- 
•geration.  Radio  commercials  were 
lemed  the  worst  offenders,  maga- 
)ie  advertising  next  worst  and 
fwspaper  ads  third.  Nearly  a  fifth 

8%)  of  those  interviewed  said 
&t  they  had  found  some  adver- 

ing  so  objectionable  that  they 
d  discontinued  their  purchases 
the  product. 

Public  opinion  as  to  whether  ad- 
?tising  raises  or  lowers  the  sales 
:.ce  of  merchandise  was  fairly 
>enly  divided,  42%  believing  ad- 
'  -tising  increases  costs,  46%  that 
'flowers  cost.  However,  88%  said 
J^ertising  helps  create  jobs. 
Questions  on  postwar  conditions 
ealed  an  almost  even  three-way 
it  on  opinion  as  to  whether 
rre  will  be  little  unemployment, 
aoderate  amount  or  a  great  deal. 


from  page  14) 

About  half  the  people  think  indus- 
try can  reconvert  to  peacetime  pro- 
duction in  one  to  two  years  after 
the  end  of  the  German  war,  while 
27%  think  the  conversion  can  be 
completed  in  six  to  11  months  and 
5%  in  five  months  or  less. 

Half  the  people  (53%)  think 
wartime  profits  too  large,  the  aver- 
age belief  being  that  present  profits 
are  about  30%  and  that  they  should 
be  about  10%.  Manufacturers  were 
thought  to  be  making  excess  profits 
by  41%  of  the  people,  labor  by 
33%.  Labor  also  was  considered  as 
failing  to  cooperate  in  the  war  ef- 
fort by  47%,  whereas  only  13% 
cited  manufacturers  for  such  lack 
of  cooperation. 

At  the  final  session  of  the  three- 
day  meeting,  devoted  to  the  post- 
war functions  of  Government,  busi- 
ness and  labor,  Chester  J.  LaRoche, 
vice-chairman  of  the  Blue  Network, 
pointed  out  that  each  of  the  three 
must  be  concerned  with  the  wel- 
fare of  all  the  people  and  also  of 
each  other.  Advertising's  job,  he 
stated,  is  to  inform  the  people  of 
these  peacetime  problems  as  it  has 
kept  them  informed  of  war  prob- 
lems, urging  that  the  format  of  the 
War  Advertising  Council  be  re- 
tained for  this  task. 


WCKY  WCPO  WKRC 
REINSTATE  HOOPER 

THREE  Cincinnati  stations  which 
last  March  cancelled  their  sub- 
scriptions to  the  C.  E.  Hooper  Con- 
tinuing Study  of  Listener  Measure- 
ment lor  that  city  [BROADCASTING, 
March  27]  have  all  reinstated  this 
service,  effective  with  the  summer 
report  just  issued,  C.  E.  Hooper 
Inc.  announced  last  week. 

Stations  which  had  dropped  the 
Hooper  service— WCKY  WCPO 
WKRC — did  so  during  a  contro- 
versv  over  money  giveaway  pro- 
grams which  arose  from  the  publi- 
cation of  an  article  by  Mr.  Hooper 
"Clean  Out  the  Funny  Money  Pro- 
grams" [Broadcasting,  March  6]. 
Cancellations  followed  receipt  of 
telegrams  sent  by  Mr.  Hooper  to 
all  Cincinnati  stations  proposing 
that  each  post  a  $10,000  bond,  to 
be  forfeited  pro  rata  to  the  other 
stations  if  it  broadcast  any  prize- 
for-listening  programs  after  March 
81. 


WLAW 

LAWRENCE,  MASS.-5000  WATTS  680  K  C  ... 


NATIONAL  REPRESENTATIVES:  THE  KATZ  AGENCY,  INC. 


It's  label'd 

AIR  EXPRESS 


...but  it  can't 
take  off  from  your 
shipping  room  floor ! 


Ship  When  Ready 
for  Fastest  Delivery 

The  end-of-the-day  rush  at  the  airport  may 
nudge  your  shipments  out  of  the  race, 
defer  them  until  a  later  plane.  So  phone 
for  a  pick-up  the  moment  the  label  is  on 
...or  before!  That's  the  way  to  get  fastest 
delivery! 

SPECIFY  AIR  EXPRESS 
A  Money-Saving, 
High-Speed  Tool 
for  Every  Business 


With  additional  planes  now  available  for  all  important 
types  of  traffic,  3-mile-a-minute  Air  Express  directly  serves 
hundreds  of  U.S.  cities  and  scores  of  foreign  countries. 
Thousands  of  shippers  are  saving  substantial  sums  through 
Air  Express,  employing  its  economy  and  efficiency  in  an 
ever-increasing  number  of  ways. 

WRITE  TODAY  for  "Quizzical  Quiz"— a  booklet  packed 
with  facts  that  will  help  you  solve  many  a  shipping  problem. 
Dept.  PR-12,  Railway  Express  Agency,  230  Park  Avenue, 
New  York  17,  N.  Y.,  or  ask  for  it  at  any  local  office. 
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Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  A  I  R  L  I  N  E  S  of  the  United  States 
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Porter  to  Take  Post  Dec.  15 


(Continued  from  page  13) 


MORTON  DOWNEY 
Downey  Sings 


Basic    Blue    programs  mean 
BASIC  RESULTS  in  Louisville! 
For   availabilities    write,  wire 
or  call. 


^<»o  BASIC  BLUE 
STATION  M 
LOUISVILLE.  KY. 

HARRY  McTIGUE 

Gchcr^/  Manager 


Clifford  J.  Durr,  or  any  other 
member  of  the  Commission,  for  the 
chairmanship.  Mr.  Durr  had  been 
a  candidate. 

Mr.  Jett,  prior  to  his  interim  ap- 
pointment as  chairman,  had  told 
White  House  officials  that  he  did 
not  desire  to  undertake  the  chair- 
manship and  would  prefer  to  con- 
centrate largely  on  technical  and 
allocation  matters.  The  President 
took  cognizance  of  this  in  a  letter 
to  Mr.  Jett.  He  wrote: 

It  will  necessarily  be  some 
weeks  before  a  new  chairman  will 
be  named  for  the  Commission.  I 
can  well  understand  that,  with 
your  other  extensive  duties,  you 
would  not  care  to  undertake  the 
burdens  of  the  chairman's  office 
permanently.  However,  I  do  hope 
you  will  carry  this  work  during 
the  interim  period. 

With  that  thought  in  mind  and 
pursuant  to  the  provisions  of  the 
Federal  Communications  Act  of 
1934  as  amended,  I  hereby  desig- 
nate you  as  chairman  of  the  Fed- 
eral Communications  Commission, 
•  effective  the  16th  day  of  Novem- 
ber 1944. 

The  Jett  appointment  recognized 
the  importance  of  engineering  and 
allocations  matters  now  before  the 
Commission  which  require  expert 
technical  as  well  as  policy  direc- 
tion. Mr.  Jett  feels  he  can  do  a 
better  job  by  specializing  on  en- 


gineering and  technical  matters, 
which  would  not  tie  him  down  with 
administrative  detail,  budget  work, 
travel  authorizations  and  other 
functions  of  the  chief  administra- 
tive officer. 

Allocations  Study 

The  FCC  staff,  both  legal  and 
engineering,  is  working  feverishly 
on  the  spectrumwide  allocations 
plan,  to  cover  all  new  services,  in 
the  light  of  the  testimony  taken 
at  the  five  weeks  of  hearings  which 
ended  Nov.  2.  Despite  a  Dec.  1 
deadline  set  by  the  State  Dept.  on 
international  aspects  of  the  alloca- 
tions, it  was  doubted  whether  the 
Commission  would  be  able  to  meet 
that  date.  The  general  allocations, 
covering  such  new  services  as  FM, 
television  and  facsimile,  and  asso- 
ciated relays,  won't  be  ready  for 
some  time  after  that — possibly  not 
until  the  first  of  the  year.  Chair- 
man Jett  will  direct  that  work 
and  also  may  follow  through  after 
Mr.  Porter  assumes  office. 

In  addition  to  assuming  the  FCC 
chairmanship,  Mr.  Jett  automatic- 
ally becomes  chairman  of  the  Board 
of  War  Communications  of  which 
he  has  been  coordinating  committee 
chairman.  His  extra  FCC  functions, 
which   probably  were  responsible 


GASOUNE  PUMPS 

;  ;  .  in  the  vast  industrial  area  served  by  WGY  in  central  and 
eastern  New  York  and  western  New  England— the  WGY  COM- 
MUNITY*. 392,000,000  gallons  of  gasoline  supplied  annually,  for 
essential  driving.  Translated  into  dollars  this  means  $105,718,000 
worth  of  business  in  the  Hudson  Circle,  where  1,045,717  radio 
families  keep  their  radios  tuned  to  WGY  more  than  to  any  other 
station  in  the  area. 

And  WGY  is  the  ONLY  way  you  can  combine  this  valuable 
market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  18  cities  with  a 
population  of  over  25,000;  39  cities  of  over  10,000,  and  40  incor- 
porated towns  and  villages  of  over  5000  population. 

WGY 

Schenectady,  N.  Y. 

50,000  watts — NBC — 22  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

GENERAL  ELECTRIC 


Hi,  Neighbor! 

JAMES  LAWRENCE  FLY, 
ex-chairman  of  the  Federal 
Communications  Commission 
who  is  newly  appointed  chair- 
man of  AMP  and  its  subsid- 
iary Muzak  in  New  York, 
has  selected  the  Lombardy 
Hotel,  111  East  56th  St.,  as 
a  residence.  One  of  his  neigh- 
bors in  the  same  residential 
hotel  is  Eugene  L.  Garey,  ex- 
counsel  of  the  House  Select 
Committee  to  Investigate  the 
FCC.  Un-neighborly  verbal 
exchanges  between  the  ex- 
chairman  and  the  ex-counsel 
will  be  recalled  as  highlight- 
ing some  of  the  more  torrid 
phases  of  the  investigation  of 
the  Commission. 


for  his  unwillingness  to  assume  the 
permanent  chairmanship  duties,  in- 
clude membership  on  the  Interde-( 
partment  Radio  Advisory  Commit- 
tee, State  Dept.  committees  having 
to  do  with  communications  and  cen- 
sorship, and  the  BWC  operations. 

The  President's   "Dear  Larry" 
letter  to  Mr.  Fly  was  a  deviation' 
from  the  customary  White  House" 
communication  to  a  retiring  offi- 
cial. The  President  cited  the  "per- 
sonal  reasons"   which  motivated* 
Mr.  Fly  in  returning  to  private 
practice  and  pointed  out  that  the 
FCC  head  had  given  15  years  tc^ 
Government  sei-vice  and  had  han-fi 
died  "extraordinarily  difficult  tasfcr 
— calling  for  technical  competence 
and  strength  of  heart  of  the  high 
est  order- — against  powerful  oppo 
nents  who  did  not  always  take  youi 
victories  lightly." 

The  Chief  Executive  pointed  ou 
that  much  more  work  remained  t' 
be  done  and  that  he  would  want  t: 
call  upon  Mr.  Fly  for  his  "advic 
and  counsel".  After  stating  tha 
Mr.  Fly  was  only  on  "furlough"' 
the  President  said  he  would  have  t 
call  upon  him  from  time  to  tim 
"particularly  in  the  field  of  intei 
national  communications". 

This  was  interpreted  as  mear 
ing  Mr.  Fly  might  be  called  in  a 
adviser,  without  official  portfoli( 
in  connection  with  world  -commij 
nications  matters  and  possibly  rl 
the  peace  negotiations.  An  arderj 
proponent  of  merger  in  the  intei 


First  in  Prestig«F- 
Flrst  In  Audiencel 
First  for  Advertisers! 


PORTLAND,  OR^GO 

CBS  AHiVmftt 


Page  58 


November  20,  1944 


nil  &  PETERS  •  National  Represeitat  \ 

BROADCASTING  •  Broadcast  Advertisi 


national  field,  it  has  long  been 
kn.;wn  that  Mr.  Fly  wanted  to  sit 
at  these  negotiations.  In  his  Armi- 
stice Day  letter  to  the  President, 
Mr.  Fly  alluded  to  the  work  re- 
maining to  be  done  in  international 
communications  and  said  he  stood 
ready  from  time  to  time  "in  a 
i  private  capacity  to  assist  in  any 
1  manner  possible". 

Mr.  Fly's  association  with  Muzak 
•had  been  forecast  for  weeks. 
I  Whether  it  would  pit  him  against 
'  commercial  radio,  since  he  would 
ihe  espousing  a  form  of  competitive 
■service,  was  conjectured.  Mr.  Ben- 
ton, formerly  associated  with  Ben- 
jton  &  Bowles  and  now  chairman 
jof  the  Encyclopedia  Britannica  and 
^ice-president  of  the  U.  of  Chicago,  . 
_as  well  as  common  stock  owner  of 
AMP  and  Muzak,  long  has  been 
tinterested  in  supplying  the  "sub- 
scription radio"  service,  successor 
-co  wired  radio.  Victor  Ratner,  for- 
-mer  promotion  manager  of  CBS, 
^.s  Mr.  Benton's  adviser  on  Muzak. 

Bartlett  Mentioned 

Commenting  upon  the  Fly  ap- 
|5oiiitment,  Mr.  Benton  said  the 
'ormer  chairman's  standing  as  a 
sawyer,  experience  and  leadership 
.n  radio  and  his  "long  devotion  to 
'he  development  of  radio  in  the 
.•ublic  interest  should  prove  in- 
aluable  to  the  entire  industry  in 
elpJng  to  crystallize  radio's  new 
Opportunities  for  seiwice  after  the 
*  ar." 

A  new  name  was  added  to  the 
!;st  of  those  mentioned  for  the 
/raven  vacancy — Col.  Theodore  L. 
artlett.  Army  Air  Forces  com- 
.unications  officer  in  the  European 
leatre,  and  former  chief  of  the 
CC's  Law  Department  Adminis- 
•ative  Section.  With  the  FCC  from 
s  creation  in  1934,  Col.  Bartlett 
'as  been  overseas  for  about  two 
5ars,  having  entered  the  service 

a  major  in  January  1942. 
An  old  name  revived  was  that 
.    Capt.  E.  M.  Webster,  conimu- 
"cations  chief  of  the  U.  S.  Coast 
lard,  now  on  leave  from  his  post 
'    assistant    chief    engineer  of 
je  FCC  in  charge  of  non-broad- 
jst  operations.  Capt.  Webster  is 
':ongly  supported  by  Sen.  Wallace 
White  Jr.    (R-Me.),  Minority 
ader. 

Others  whose  names  are  believed 
be  under  consideration  include: 


Interim  Chairman 


EWELL  K.  JETT 

Leighton  H.  Peebles,  chief.  Com- 
munications Branch,  WPB;  Charles 
R.  Denny,  FCC  general  counsel; 
Rosel  H.  Hyde,  FCC  assistant  gen- 
eral counsel,  and  Lowell  Mellett, 
Washington  newspaper  columnist 
and  former  administrative  assist- 
ant to  the  President.  J.  Leonard 


Reinsch,  managing  director  of  the 
Cox.  radio  stations  (WSB  WIOD 
WHIG),  originally  mentioned  for 
a  post  on  the  FCC,  and  who  had 
served  as  radio  director  of  the  Dem- 
ocratic Committee  under  Mr. 
Porter,  no  longer  is  regarded  as  a 
likely  nominee  in  view  of  Mr.  Por- 
ter's appointment.  It  was  felt  that 
one  or  the  other  would  be  named  to 
the  Commission. 

Of  those  whose  names  have  been 
advanced,  only  Mr.  Hyde  is  a  Re- 
publican. The  appointment  can  be 
either  Republican  or  Democratic, 
since  Chairman  Jett  is  an  Inde- 
pendent and  since  the  law  specifies 
that  not  more  than  four  members 
of  the  FCC  shall  be  of  the  same 
political  faith.  Present  Democratic 
members  are  Messrs.  Walker  and 
Durr.  With  I\Ir.  Porter's  confirma- 
tion, there  would  still  be  room  for 
a  Democratic  appointee  to  the 
Craven  post.  The  Republican  mem- 
bers are  Case  and  Wakefield. 

Text  of  Chairman  James  Law- 
rence Fly's  Nov.  11  letter  to  Pres- 
ident Roosevelt,  submitting  his 
resignation  from  the  FCC,  follows: 

Dear    Mr.  President: 

I  hereby  submit  my  resignation  as  a 
member  of  the  FCC  effective  at  the  end 
of  the  lath  day  of  November  1944. 

Despite  the  personal  reasons  calling  for 
this  step — and  these  you  have  recognized— 
I  make  the  move  only  with  great  reluc- 
tance. The  forward  movement  of  electrical 
communications  is  freighted  with  problems 


J.  KILO  Watfs,  a  man  with  real 
"foresight"  says: 

"Keep  your  eyes  on  the 
Red  River  Valley,  the  Na- 
tion's Number  1  Food 
Market." 


With  a  remarkable  city  index 
of  133.3,  Grank  Forks  ranks 
SECOND  in  the  U.  S.  in  Sales 
Management's  High  Spot  Cities 
forecast  for  November. 

No  other  city  in  the  North- 
west is  included  in  the  list 
of  the  15  cities  leading  the 
nation. 

Grand  Forks  consistently  paces 
the  country  because  it  is  lo- 
cated in  the  center  of  the  lushly 
rich  Red  River  Valley,  a  200 
million  dollar  farm  market. 

KILO,  the  only  CBS  outlet 
in  the  Valley,  serves  this 
area  in  a  hundred  different 
ways.  It  alone  can  do  the 
job  for  you. 


A  VOICE 
FOR  SALE 


VOICE 

women  listeners  enjoy — a  voice 
with  personality  which  stimu- 
lates ACTION  —  makes  sales: 

RENEWALS  prove  she's  good.'  Clients 
participating  locally  include: 

Matchless  Brand  Foods  4  yrs. 

Florigold  &  Flo  Citrus  Fruits  4  yrs. 

Winslow's  Potato  Products  4  yrs. 

Red  Cap  Products  3  yrs. 

Others  1  to  2V2  years  and  still  going. 
Ask  for  full  details. 

Participation  now  available  over 
5  Stations  of  Yankee  Network... 

WNAC.  Boston  —  WAAB.  Worcester 

WEAN,  Providence  -  WTHT,  Hartford 
WCOU.  Lewiston 


11:15  A.M. 
Tuesday  and  Thursday 
$105.00  per  program 
less  discounts 


KILO 


I     GRAND  FORKS,  N. DAK. 


For  a  woman's  audience  and 
RESULTS,  consult  — 

DIRECTOR 

New  England  Cupboard 

■  E»lET.REEPCO.      g    443  STATLER  BLOG.,  BOSTON  16,  MASS. 

HANcock  4460 


WUR  RED  RIV£R 
MALLEY  SALESMAN 


•inoau.  BEPBESENTATIVES: 
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lyC/  250,000  PROSPECTS 
I  THE  SABINE  AREA  OF  TEXAS 

Ikfdm 

lie  Network,  560  K.  C,  1,000  Woffs 
AUMONT,  TEXAS  MEANS  BUSINESS 

I>^>  =  nt.d  b,  ihe  Howard   H.  Wilson  Compony 


of  broad  and  deep  sigrnificance.  In  some 
real  measure  the  landmarks  of  principle 
have  been  established  and  the  path  rough 
hewn.  Yet,  much  work  remains  to  be  done. 
The  most  urgent  task  is  in  the  field  of 
international  communications.  In  this  re- 
gard I  shall  stand  ready  from  time  to 
time  and  in  a  private  capacity  to  assist 
in    any    manner  possible. 

I  need  hardly  remind  you  of  the  deep 
gratitude  I  feel  for  the  faith  you  have 
held  midst  all  the  ill  winds  of  doctrine. 
My  deep  personal  regard  and  great  con- 
fidence go  with  you  in  the  most  significant 
work  which  lies  ahead. 

Affectionately  youi'S. 
/s/  Jambs  Lavtrencb  Fly 


President's  Letter 

Text  of  President  Roosevelt's  let- 
ter accepting  Chairman  Fly's  resig- 
nation follows: 

Dear  Larry: 

With  great  personal  reluctance,  I  accept 
your  resignation  as  a  member  of  the  FCC. 

We  have  had  long  discussions  of  the  per- 
sonal reasons  for  which  you  feel  you  have 
to  return  to  private  practice.  And  because 
you  have  had  only  a  few  years  of  private 
life  since  you  left  the  Navy  after  the  last 
war,  I  feel  I  cannot  deny  you  the  "fur- 
lough". 

You  have  given  five  years  to  the  pros- 
ecution of  monopolies  in  the  Anti-Trust 
Division  of  the  Dent,  of  Ju  tice,  five  years 
to  your  brilliant  defense  of  the  Tennessee 
Valley  Authority  as  its  general  counsel, 
and  *^ve  years  to  the  reorsranization  of 
the  FCC  as  it  Chairman.  These  were  all 
extraordinarily  difficult  tasks — calling  for 
technical  competence  and  streigth  of 
heart  of  the  highest  order — against  pow- 
erful opponents  who  did  not  always  take 
your  victories  lightly.  Few  men  have  so 
proud  and  effective  a  record  in  public 
service. 

Indeed,  it  is  a  tribute  to  the  call  of 
public  service  upon  young  men  that  you 
were  willing  to  persist  for  15  years  in 
such  apparently  thankless  tasks.  But  you 
should  take  great  satisfaction  from  the 
knowledge  that  in  all  your  public  en- 
deavors you  have  not  only  advanced  the 
public  interest,  but  in  the  end  gained  the 
respect  of  most  of  your  opponents  for 
requiring  them  to  face,  for  the  public 
good,  the  need  of  adjustments  necessary  to 
protect  their   own  long-range  interests. 

The  importance  of  the  work  of  the  FCC 
is  better   appreciated  today   both  by  the 


public  and  by  the  industries  under  its 
jurisdiction  than  it  has  ever  been  before. 
The  Commission  working  as  a  team  under 
your  chairmanship  has  made  notable  ad- 
vances in  safeguarding  freedom  of  speech 
and  information  and  in  protecting  competi- 
tive enterprise  in  the  field  of  communica- 
tions. 

But  much  work  remains  to  be  done  and 
in  the  doing  of  it  I  shall  want  your  advice 
and  counsel.  You  are  only  on  "furlough". 
I  shall  have  to  have  your  help  from  time 
to  time,  particularly  in  the  field  of  inter- 
national communications,  and  I  know  I 
can    expect   you   to  respond. 

Sincerely  yours, 
/s/  Franklin  D.  Roosevelt 

This  statement  on  the  resignation 
of  Chairman  James  Lawrence  Fly 
was  presented  by  Acting  Chair- 
man Paul  A.  Walker  and  unani- 
mously adopted  Nov.  14  by  the 
FCC: 

I  do  not  think  that  the  record  of  this 
meeting  should  close  without  an  expression 
of  appreciation  on  behalf  of  the  Commis- 
sion to  the  retiring  Chairman,  James 
Lawrence  Fly. 

Chairman  Fly  first  joined  us  a  little 
more  than  five  years  ago.  From  the  begin- 
ning, he  has  shown  a  patriotic  zeal  and  de- 
votion to  the  work  of  the  Commission 
and  has  exhibited  unusual  ability  in  grasp- 
ing the  complicated  subject  matter  with 
which  we  deal  daily. 

As  Commissioners,  closely  associated 
with  him  during  the  past  five  years,  we 
have  learned  to  appreciate  also  his  cour- 
age and  steadfastness  of  purpose.  The 
general  recognition  of  these  qualities  by 
others,  as  evidenced  in  recent  tributes  in 
the  press  and  elsewhere,  confirms  our 
more   intimate  judgment. 

I  move  that  these  remarks  be  incorporat- 
ed into  the  minutes  of  this  meeting,  to- 
gether with  our  expression  of  appreciation 
for  his  services  to  the  Commission,  and 
our  best  wishes  for  the  future. 


WTAvG  Worcester.  Mass.,  in  conjunc- 
tion with  the  BBC.  is  staging  a  "Great 
Britain  Week''  Nov.  19-25  in  a  dem- 
onstration of  how  radio  can  contribute 
to  greater  international  understanding 
and  world  peace. 


Wichita  KFH 

WHEN  sewing  societies  move 
into  aircraft  plants — that's 
Boomtown!  Wichita  is  the  na- 
tion's No.  1  Boomtown — the 
first  cify  in  the  United  States 
in  factory  wage-earner  employ- 
ment gains!  Wichita  is  an  air- 
craft center  today — with  the  ^ 
only  permanent  plants  in  the 
Southwest  —  and  aviation  is 
here  to  stay! 


—Cessna  Photo 


Porter  Selection 

{Continued  from  page  13) 

which  took  Mr.  Porter  deep  into  the 

labyrinth  of  Government  procedure, 
his  friends  wondered  at  the  appar- 
ent calmness  with  which  Mr.  Porter 
accepted  the  challenge  of  problems 
which  had  tried  the  patience  of 
career  men  older  in  years  and  ex- 
perience than  he.  To  this  extent — 
in  his  unruffled  mien  and  buoyant 
mood — he  is  the  antithesis  of  his 
predecessor,  Mr.  Fly. 

A  New  Dealer 

Both,  by  counterpart,  however, 
have  proved  themselves  men  of  will 
and  determination.  And  both  are 
staunch  New  Dealers. 

Mr.  Porter  was  40  last  Oct.  6. 
He  was  born  in  Joplin,  Mo.,  the 
son  of  a  Baptist  minister.  His  fam- 
ily moved  to  Kentucky  before  young 
Porter  was  yet  a  year  old.  There 
he  spent  his  childhood  and  youth, 
living  most  of  the  time  in  Win- 
chester and  attending  Kentucky 
Wesleyan  College  in  that  city. 

From  those  days  in  Kentucky, 
Mr.  Porter  gathered  much  of  the 
folklore  which  provides  the  back- 
ground for  his  droll  stories  about 
Judge  Culpepper.  He  is  reputed 
to  be  the  best  story  teller  among 
the  New  Dealers,  and  the  wisdom 
he  finds  it  necessary  to  expound 
in  his  profession  usually  is  "war- 
shed  down"  in  the  Culpepper  man- 
ner with  a  jigger  of  wit. 

Mr.  Porter  attended  law  school 
at  the  U.  of  Kentucky  and  those 
years  were  accompanied  by  active 
practice  in  the  journalistic  field  as 
city  editor  of  the  Lexington  Herald. 
Subsequently  he  was  employed  by 
General  Newspapers  Inc.  in  In- 
dianapolis, of  which  Eugene  Pul- 
liam  (now  WIRE  Indianapolis) 
was  president. 

Mr.  Porter  is  the  father  of  two 
daughters — Betsy,  13,  and  Ann,  7. 
Mrs.  Porter  is  the  former  Bessie 
Edgar  Benton  of  Winchester,  -with 
whose  father  Mr.  Porter  was  once 
associated  in  the  practice  of  law. 


Hooperated,  too . . .  facts  available  at  any  Petry  Office 


Buy  the  present  with  a 
future  at  that  Selling 
Station  in  Kansas'  Rich- 
est Market — 

KFH 

WICHITA 


Lear  to  Make  Sets 

LEAR  Inc.,  Piqua,  0.,  formerly 
Lear  Avia,  manufacturer  of  radio 
equipment  for  aircraft  and  other 
specialized  uses,  will  enter  the  home 
radio  field  after  the  war.  Lear's 
contributions  to  radio  include  pat- 
ented methods  for  eliminating  the 
B-Battery,  which  interfered  vdth 
operation  of  automobile  radio  sets; 
and  origination  of  the  "magic 
brain"  radio  frequency  unit  for 
automatic  tuning. 


A  CHILD'S  WISH  was  answered 
by  Joe  Brown,  conductor  of  Joe 
Brown's  Radio  Gang,  Saturday 
morning  children's  program  on 
WRVA  Richmond,  when  Donald 
Lee  Grain  of  Norfolk,  victim  of  an 
auto  accident,  received  an  electric 
train  he  had  asked  for  just  before 
undergoing  a  serious  operation. 
Because  of  the  boy's  interest  in  the 
program,  Donald's  mother  appealed 
to  Mr.  Brown  to  help  obtain  a  train. 
Her  letter  was  read  on  the  program 
and  within  a  minute  after  signing 
oif  a  sympathetic  shutin  called  to 
offer  a  train,  which  Bro^vn  deliv 
ered  to  the  hospital. 


Budget  Increased 

THE  advertising  and  promotion 
budget  of  American  Home  Foods 
Inc.,  subsidiary  of  American  Home 
Products  Inc.,  New  York,  has  been 
increased  by  about  257c,  with  allo- 
cation as  to  product  and  media 
largely  contingent  on  the  extent  tc 
which  the  Government  releases 
stocks  for  civilian  use.  With  the 
Government  now  taking  100%  o: 
the  output  of  G.  Washington  Cof: 
fee,  American  spot  radio  campaigii 
on  12  stations  for  this  product  wa' 
discontinued  at  the  conclusion  o 
contracts  several  months  ago,  ant 
will  resume  only  if  restriction 
are  lifted.  Participating  program; 
and  spots  on  six  stations  in  selected 
markets  for  cake  mixes  of  P.  Dul 
&  Sons  vsdll  continue.  There  is  n 
radio  in  view  for  Clapp's  bab 
foods,  produced  by  a  third  divisio 
of  AFH,  Harold  H.  Clapp  Inc. 
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•    CALL  ANY  PETRY  OFFICE 


Two  for  MBS 

TWO  Michigan  stations  owned  by 
the  AsVibacker  familv  interests, 
WKBZ  Muskegon  and  WKLA  Lud- 
ington — are  joining  Mutual  Nov. 
20,  bringing  the  total  number  of 
network  outlets  to  248.  Formerly  a 
Blue  affiliate,  WKBZ  is  operated 
on  2.50  w  with  1490  kc  by  Ashbacker 
Radio  Corp.,  the  chief  owner,  Grant 
F.  Ashbacker.  WKLA,  a  newly 
established  station,  operates  with 
250  w  on  1450  kc,  the  chief  owner, 
Karl  L.  Ashbacker. 


Continental  on  CBS 

CONTINENTAL  CAN  Co.,  Ne 
York,  will  sponsor  a  documental 
program,  Report  to  the  Natio 
starting  Jan.  6  on  142  CBS  st: 
tions.  Sat.,  1:30-2  p.m.  Institi 
tional  advertising  will  be  used  f( 
the  first  few  programs  with  plai 
for  straight  product  advertisir 
later,  for  various  types  of  contai 
ers.  Program,  which  features  Jol 
Daly,  CBS  commentator,  as  narr 
tor,  also  will  be  heard  on  CBS  ou 
lets  in  Montreal  and  Toronto.  Co 
tract  for  52  weeks  placed  throuj 
BBDO,  New  York. 


Priebe  Appoints 

PRIEBE  &  SONS,  Chicago,  h 
appointed  Goodkind,  Joice  &  Mc 
gan,  Chicago,  to  handle  advex-tisi 
of  its  poultry  and  egg  packi 
plants,  hatcheries,  and  wholes; 
marketing.  Radio  will  be  used. 

BROADCASTING  •  Broadcast  Advertisi 


Pierce  Leaves  OWI  After  Two  Years 


Tells  Story  of  Capture 
Of  Radio  Station 
Luxembourg 

AFTER  SERVING  his  country 
with  distinction  for  nearly  two 
years  as  chief  engineer  for  OWI 
in  Europe  and  Africa,  Morry  Pierce 
came  back  home  last  week  to  his 
old  job  as  engineering  supervisor 
for  the  Richards-Fitzpatrick  sta- 
itions  (WJR  WGAR  KMPC).  He 
was  the  first  engineer  to  go  abroad 
'ifor  OWI,  agreeing  originally  to 
serve  six  months  on  a  consultant 
Ibasis.  He  had  been  persuaded  three 
Itimes  to  stay  on  but  following  his 
last  stint  it  was  felt  he  had  "done 
ihis  bit"  and  was  entitled  to  again 
enjoy  the  comforts  of  home  and 
family. 

'Embarrassed' 

Morrie  was  quite  unaware  of  the 
'act  that  he  had  become  a  celeb- 
[ijrity,   if   not  a   legendary  figure. 
iqS^hen  shown  stories  in  Broadcast- 
blNG  and  the  newspapers  about  his 
jj.'atest  achievement  in  capturing  Ra- 
jf'lio  Luxembourg  he  said  he  was 
I  "embarrassed"  and  that  it  wasn't 
I  :air  that  he  be  singled  out  from 
( ;.mong  all  the  American  radio  men 
vho    are    doing    such    fine  work 
broad  for  OWI  and  the  Army. 
He  mentioned  among  others  Wil- 
iiam  S.  Paley,  CBS  president  on 
-aave  as  radio  chief,  Psychological 
jv''arfare  Division,  Supreme  Head- 
uarters.     Allied  Expeditionary 
'orces;     Charles     Topmiller  of 
ICKY  Cincinnati,  now  chief  en- 
,  )ineer  for  OWI  in  the  Mediter- 
anean  Theatre;  Lt.  Col.  Sam  Ros- 
ibaum,  president  of  WFIL  Phil- 
delphia,  recently  transferred  from 
le  AMG  at  the  request  of  Mr. 
aley  to  take  charge  of  Radio  Lux- 
tibourg;  Guy  Delia  Ciopa,  CBS 
-rector,  now  Chief  Radio  Officer, 
adio  Division,  OWI  London  of- 
e. 

iMaj.  Walter  Brown  of  NBC,  now 
th  SHAEF  public  relations;  Lt. 
ictor  Tervola  of  NBC,  now  with 
WD  in  Italy;  Maj.  John  Hayes 
WOR,  now  in  charge  of  the 
jrmy  Forces  Network  in  France; 
iividson  Taylor  of  CBS,  now  as- 
tant  radio  chief  for  SHAEF; 
vry   Stinson,  who   recently  re- 
■ned  to  his  post  as  chief  engineer 
KVOO  Tulsa  after  completing 
special  assignment  for  OWI  in 
Italian  theatre. 

Lit.  Col.  Howard  Nusbaum,  pro- 
mi  producer  for  NBC,  now  in 
vge  of  radio  for  the  12th  Army 
5up;  Ed  Codel,  former  general 
nager  of  the  Atlantic  Coast  Net- 
•k,  now  with  the  OWI  in  Eng- 
i;  and  Phil  Cohen,  former  chief 
the  OWI  Domestic  Radio  Bu- 
lii,  now  director  of  the  American 
adcasting  Station  in  Europe 
3SIE). 

casual  recital  of  the  details  of 
capture  of  the  150  kw  Luxem- 
l^g  station  demonstrates  beyond 
j  shadow  of  a  doubt  that  Morrie 


i 


earned  the  military  commendation 
he  received  for  this  feat  [Broad- 
casting, Oct.  23].  He  was  with  the 
American  Army  when  it  first  en- 
tered Luxembourg.  Junglinster,  site 
of  the  transmitter,  was  in  enemy 
hands  about  12  miles  away. 

Morrie  lost  no  time  in  carrying 
out  his  objective.  He  went  off  in 
a  jeep  with  three  Army  men  to 
reconnoiter.  Driving  toward  Jung- 
linster along  a  side  road,  they  had 
to  wait  while  two  German  tanks 
passed  on  the  main  highway.  Reach- 
ing the  town,  he  inquired  of  na- 
tives the  exact  location  of  the  trans- 
mitter. He  was  directed  to  the  top 
of  a  hill  from  where  he  could 
see  the  massive  towers  of  the  sta- 
tion. A  Luxembourger  agreed  to  go 
down  on  his  bicycle  to  look  over 
the  situation.  He  reported  that  the 
Germans  were  all  at  the  nearby 
schoolhouse  where  they  had  been 
quartered. 

Asked  for  Help 

Morrie  hurried  back  to  seek  the 
aid  of  an  American  armored  divi- 
sion. The  colonel  in  charge  was 
none  too  enthusiastic  about  taking 
the  station.  It  didn't  seem  very  im- 
portant. Fortunately,  however,  the 
commanding  general  appeared  on 
the  scene  and  Morrie  again  pressed 
his  request,  stressing  the  value  of 
the  station  both  to  OWI  and 
SHAEF.  "You  really  want  that 
station.  Pierce?"  asked  the  gen- 
eral. "Yes,  sir,  I  do",  Morrie  re- 
plied. 

An  order  was  immediately  is- 
sued for  a  platoon  of  tanks,  a 
platoon  of  armored  cars,  and  a  com- 
plement of  infantrymen.  At  mid- 
night, in  pitch  blackness,  the  de- 
tail set  out  through  the  heavy 
forest,  with  Morrie  and  several  of- 
ficers leading  in  a  jeep,  guided 
by  soldiers  who  led  the  way  on 
foot.  The  procession  moved  as  quiet- 
ly as  possible  without  lights. 

They  soon  found  the  way  barred 
by  tank  barriers  constructed  from 
sections  of  huge  trees.  Heavy  chains 
were  attached  to  the  logs  and  pulled 
away  by  winches.  On  one  occasion 
it  was  necessary  to  use  dynamite 
to  clear  a  path.  By  daybreak,  the 
last  obstacle — a  hill  too  steep  for 
the  tanks  to  ascend — was  reached. 

The  infantrymen  deployed  to 
surround  the  station.  From  all  sides 
they  closed  in  on  the  transmitter 
house  and  the  antennas.  There  was 
no  sound  from  the  enemy.  The  Ger- 
mans had  evidently  been  frightened 
away  by  the  blast. 

Entering  the  transmitter  house, 
Morrie  found  everything  intact  ex- 
cept that  the  tubes  had  been 
smashed,  apparently  as  the  Ger- 
mans hastily  fied.  A  Luxembourger, 
who  had  been  employed  at  the  sta- 
tion, knew  of  a  German  communica- 
tions supply  warehouse.  It  was 
found  to  contain  an  ample  supply 
of  replacement  tubes. 

That  same  day.  Radio  Luxem- 
bourg was  broadcasting  the  truth 


had  gone  off  the  air  Sept.  3,  1939 
when  Britain  declared  war  on  Ger- 
many and  later  became  one  of  the 
four  leading  German  propaganda 
stations.  Two  others,  designated 
Calais  1  and  Calais  2  were  demol- 
ished when  the  Germans  took 
France.  The  fourth  is  Radio  Bre- 
men. 

Jamming 

There  were  some  interesting  side- 
lights in  connection  with  the  cap- 
ture of  Radio  Luxembourg.  Be- 
cause of  its  high  power,  the  sta- 
tion included  its  own  diesel  gen- 
erated electric  plant  and  used  the 
municipal  facilities  only  in  an 
emergency  since  it  caused  a  sus- 
pension of  local  transit  service. 
Finding  the  station's  power  plant 
without  fuel,  Morrie  dispatched 
word  to  Bill  Paley  at  SHAEF  head- 
quarters. Within  a  short  time,  a 
fleet  of  Army  trucks  arrived  with 
85,000  gallons  of  diesel  oil  to  en- 
able the  station  to  operate  on  full 
power. 

Aside  from  its  value  for  psy- 
chological warfare,  for  aiding  in 
military  operations  and  for  re- 
storing order  in  liberated  areas, 
there  is  an  additional  advantage 
in  capturing  a  station  intact,  espe- 
cially one  as  powerful  as  Luxem- 
bourg; it  forces  the  Germans  to 
establish  jamming  facilities  to  jam 
the  station. 

And  speaking  of  jamming,  Mor- 
rie said  the  Germans  employed  an 
elaborate  network  of  transmitters 


exclusively  for  jamming,  with  moni- 
tors employed  to  check  jamming 
signals.  But  despite  all  their  efforts 
they  could  not  keep  up  with  the 
different  medium  wave  frequencies 
used  by  ABSIE  and  BBC  and  when 
France  fell  a  large  part  of  their 
jammers  fell  too.  Allied  shortwave 
signals  are  apparently  getting  into 
Germany  with  little  difficulty. 

Morrie  went  into  Paris  the  day 
it  was  taken  (Sept.  25).  He  said 
the  French  Forces  of  the  Interior 
(FFI),  the  underground,  in  liberat- 
ing the  city,  had  been  unable  to 
prevent  the  destruction  of  the  big 
Parisian  stations. 

In  an  effort  to  stop  listening  to 
Allied  broadcasts,  he  said,  the  Ger- 
mans had  resorted  to  desperate 
measures.  Two  months  before 
D-Day  all  receivers  in  Normandy 
and  Brittany  were  confiscated.  On 
top  of  that,  the  Germans  shut  off 
the  power  supply,  forcing  the  in- 
habitants to  use  candle  light. 

But  that  did  not  stop  listening. 
The  French  built  crystal  sets.  BBC 
had  broadcast  instructions  in  ad- 
vance on  how  to  build  them  and 
to  use  telephone  receivers  for  head- 
sets. The  FFI  had  even  operated 
clandestine  stations  before  the  Ger- 
mans evacuated. 

In  addition  to  the  satisfaction 
of  helping  in  the  war,  Morrie  feels 
that  the  experience  he  gained  in 
studying  European  radio  has  been 
priceless.  American  engineers  have 
much  to  learn  from  Britain,  France, 
Italy,  Luxembourg  and  other  coun- 
tries which  have  far  surpassed  the 
United  States  in  high-powered  me- 
dium wave  broadcasting. 


IN  THE  METROPOLITAN  AREA 

IS  AMERICA'S  MOST  SUCCESSFUL 
YOUNG  STATION! 

^eC€U€<^  .  .  . 

EVERY  MINUTE  IS  MADE  TO  COUNT!  THE 
TRACK  IS  FAST.  RESULTS*  ...  $  AND  ^ 
RESULTS...  CLEARLY  INDICATE 
A    LARGE    RESPONSIVE  AUDIENCE. 

♦  CLIENTS'  STATISTICS  AVAILABLE  UPON  REQUEST 
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to  the  advertising  world  through  general  advertising  publica- 
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tising and  marketing.  Because  of  their  broad  coverage, 
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repeated  independent  surveys.  Its  exclusive  coverage  of  the 
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New  Business 

GENERAL  ELECTRIC  Co.,  Bridgeport, 
Conn,  (home  appliances  and  merchandis- 
ing div.),  in  early  January  starts  G.  E. 
House  Party  on  an  undetermined  number 
of  CBS  stations,  Mon.  thru  Fri.,  4-4:25 
p.m.  Agepcy:  Young  &  Rubicam,  New 
York. 

CONTINENTAL  CAN  Co.,  New  York 
(institutional),  on  Jan.  6  for  52  weeks 
begins  Report  To  The  Nation  on  142  CBS 
stations  plus  CBS  outlets  in  Montreal  and 
Toronto,  Sat.  1:30-2  p.m.  Agency:  BBDO. 
N.  Y. 

McCOLL-FRONTENAC  OIL  Co.,  Montreal 
(gasoline),  on  Dec.  2  starts  Metropolitan 
Opera  on  32  CBC  Trans-Canada  network 
stations.  Sat.  2-5  p.m.  Agency:  Ronalds 
Adv.  Agency,  Montreal. 

GILLETTE  SAFETY  RAZOR  Corp.,  Bos- 
ton (blue  blades,  shave  cream)  on  Dec.  2 
only  sponsors  Army-Navy  football  game 
on  about  144  CBS  stations  Sat.,  1:45  p.m. 
to  conclusion.  Agency:  Maxon  Inc..  New 
York.  - 

CAMPBELL  SOUP  Co..  New  Toronto,  on 
Nov.  15  started  Jack  Carson  on  27  CBC 
Dominion  network  stations.  Wed.  8-8:30 
p.m.  Agency:  Cockfield  Brown  &  Co.,  To- 
ronto. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Lava  Soap),  on  Dec.  2  starts  The  FBI 
in  Peace  and  War  on  74  CBS  stations.  Sat. 
8:30-8:55  p.m.  Agency:  Blow  Co.,  N.  Y. 
SHERWIN-WILLIAMS  Co.,  Cleveland 
(paints)  on  Nov.  26  starts  ^Metropolitan 
Opera  Auditions  of  the  Air  on  160  Blue 
stations  Sun.,  5:30-6  p.m.  Replacing  World 
of  Song,  Agency;  Warwick  &  Legler,  N.  Y. 

WHITEHALL  PHARMACAL  Co.,  New 
York  (Anaci#)  on  Nov.  13  started  Fleet- 
wood Lawton  on  7  NBC  West  Coast  sta- 
tions, Mon.  Tues.  Wed.  Fri.  8:15-8:30  p.m. 
(PWT).  Agency:  Dancer-Fitzgerald-Sam- 
ple, N.  Y. 

NASH-KELVINATOR  Corp.,  Detroit,  on 
Dec.  24  starts  musical  variety  program 
with  Andrews  Sisters  on  190  Blue  stations. 
Sun.  4 :30-5  p.m.  Agency :  Geyer,  Cor- 
nell &  Newell,  N.  Y. 

ELGIN  NATIONAL  Watch  Co.,  Elgin, 
111.,  on  Nov.  23  and  Dec.  25  sponsors 
Thanksgiving  Day  and  Christmas  Day  pro- 
grams on  141  CBS  stations,  4-6  p.m. 
Agency :  J.  Walter  Thompson  Co.,  Chicago. 

SOIL-OFF  Mfg.  Co.,  Glendale,  Cal.  (Soil- 
Off)  ,  on  Nov.  6  started  Buddy  Twiss— movie 
chatter  program,  on  15  Blue  Pacific  sta- 
tions Mon.  Fri.  1:45-1:50  p.m.  (PWT). 
Agency:  McCann-Erickson,  Los  Angeles. 

CHEMICALS  Inc.,  San  Francisco  (Vano), 
on  Oct.  21  for  52  weeks  started  Swap  'n' 
Shop  on  16  Don  Lee  Pacific  stations.  Sat. 
9:30-10  a.m.  (PWT).  Agency:  Garfield  & 
Guild  Adv.,  San  Francisco. 

R.  B.  SEMLER  Inc.,  New  York  (Kreml 
Hair  Tonic,  Kreml  Shampoo),  on  Dec. 
4  starts  newscast  on  about  170  MBS  sta- 
tions, Mon.  thru  Fri.  12  Noon  to  12:15 
p.m.  Agency :  Erwin,  Wasey  &  Co.,  N.  Y. 

SWIFT  CANADIAN  Co.,  Toronto,  on  Nov. 
6  started  Courier  Confidence  on  3  CBC 
Quebec  network  stations,  Mon.,  Wed.,  Fri. 
10:15-10:30  a.m.  Agency,  J.  Walter  Thomp- 
son Co.,  Toronto. 

HOBBS  GLASS  Ltd.,  Toronto  (glass  and 
plastics),  on  Oct.  26  started  Fred  Waring 
on  10  Ontario  stations,  Thurs.  7-7:30  p.m. 
Agency:  J.  Walter  Thompson  Co.,  Toronto. 

YORK  KNITTING  MILLS,  Toronto,  on 
Nov.  5  started  Singing  Stars  of  Tomorrow 
on  25  CBC  Trans-Canada  stations.  Sun. 
5:30-6  p.m.  Agency:  Cockfield  Brown  &  Co., 
Toronto. 

PETER  PAUL  Inc.,  Naugatuck,  Conn. 
(Mounds,  Dream  candy  bars),  on  Oct.  31 
for  52  weeks  started  Graeme  Fletcher — 
commentator,  on  7  NBC  Pacific  stations, 
Tues.  Thurs.  7-7:15  a.m.  (PWT).  Agency: 
Brisacher,  Van  Norden  &  Staff,  San  Fran- 
cisco. 

Renewal  Accounts 

TABLE  PRODUCTS  Inc.,  Los  Angeles 
(Nu-Made  mayonnaise),  on  Oct.  29  for 
13  weeks  renewed  Night  at  Hoagy's  on  45 
MBS  stations.  Sun.  11:30  p.m.  to  12  Mid- 
night. Agency:  Foote,  Cone  &  Beldmg, 
Los  Angeles. 

42  PRODUCTS  Inc.  Los  Angeles  (hair 
oil,  shampoo),  on  Nov.  15  renewed  for 
52  weeks  Bulldog  Drummond  on  36  Don 
Lee  Pacific  stations.  Wed.,  8:30-9  p.m. 
(PWT).  Agency:  Hillman-Shane-Breyer. 
Los  Angeles. 


ASSOCIATION    for    Education  by 
Radio  announced  plans  last  Tuesday 
for  a  workshop  of  four  weeks  duration  ^ 
to  begin  Feb.  5.  There  will  be  two-hour ' 
sessions  on  each  successive  Monday - 
evening,  featuring  lectures,  demonstra-, 
tions,    and    recordings    dealing  with' 
science,  music,  literature,  forums,  and 
other  cultural  and  educational  subjects. 


AMERICAN  Bakeries  Co.,  Atlanta,  Ga.. 
(Merita  bread,  cakes  &  crackers),  on 
Dec.  4  for  26  weeks  renews  Robert  St. 
John  on  16  NBC  stations,  Mon.  Wed.. 
Fri.  10:15-10:30  a.m.  Agency:  Tucker 
Wayne  &  Co.,  Atlanta.  ; 
CONTI  PRODUCTS  Inc.,  New  York^ 
(soap),  on  Nov.  23  resumes  Treasure  Hour' 
of  Song  on  33  MBS  stations,  Thurs.  9:30- 
10  p.m.  discontinuing  Nov.  16  Starlight^ 
Serenade,  summer  replacement.  Agen- 
cy: Bermingham,  Castleman  &  Pierce. 
N.  Y. 

SOUTHERN  PACIFIC  Co.,  San  Franciscc, 
(institutional),  on   Nov.   8   for   52  weekf' 
renewed  Mainliner  on  14  Don  Lee  Pacifii 
stations.  Wed.  8-8:30  p.m.  (PWT).  Agency: 
Foote,  Cone  &  Belding,  San  Francisco. 
PERALTA    WINE    Co.,    San  Francisc< 
(Monte  Cri?to  wines),  on  Nov.  7  for  3' 
weeks  renewed  The  Count  of  'Monte  Crist 
on  16  Don  Lee  Cal.  stations,  Tues.  8-8:3 
p.m.     (PWT).    Agency:    Foote,    Cone  < 
Belding,  San  Francisco. 
RADIO  BIBLE  Class,  Detroit,  on  Dec.  3^ 
for  62  weeks  renews  Radio  Bible  Class 
193  MBS  stations.  Sun.  10-10:30  a.m.  Agen 
cy:    Stanley  G.  Boynton  Co.,  Detroit. 

Network  Changes 

p.  LORILLARD  Co..  New  York  (Old  Gol 
cigarettes),  on  Oct.  29  replaced  Jack; 
Gleason-Les  Tremayne  Show  on  129  NB 
stations  Sunday  10:30-11  p.m.  with  Th 
Comedy  Theatre.  Agency:  Lennen 
MitcheU,    N.  Y. 

P.  LORILLARD  Co.,  New  York  (Old  Gol 
Cigarettes),  on  Oct.  25  started  Which 
Which  on  140  CBS  stations,  Wed.  9:30-1 
p.m.,  having  discontinued  Oct.  18  Ala 
Jones  on  122  CBS  stations.  Wed.  8-8:' 
p.m.  Agency :  Lennen  &  Mitchell,  N.  Y. 
VAN  CAMPS-STOKLEY  BROS.  &  Cc 
Indianapolis,  on  Jan.  26  discontmui 
Luncheon  With  Lopez  on  129  MBS,  F) 
1:30-1:45  p.m.  and  on  Jan.  29  star 
musical-variety  program  on  130  ME 
stations,  Mon.  Wed.  Fri.  11:30-11 
a.m.  Agency:  Calkins  &  Holden,  N. 
EMERSON  Drug  Co.,  Baltimore  (Bron 
Seltzer) ,  on  Jan.  6  wiU  replace  Ellery  Que 
with  The  Saint  on  15  NBC  stations,  Si 
7 :30-8  p.m.  with  repeat  on  6  NBC  st 
tions,  Thurs.  12:30  p.ra.-l  a.m.  Agenc 
McCann-Erickson,    N.  Y. 

LIGGETT  &  MYERS  TOBACCO  Co.,  Nt 
York  (Chesterfield  cigarettes),  has  add 
17  CBS  stations  to  Music  That  Satisfi' 
making  a  total  of  143  CBS  stations.  Tue 
Wed.,  Thurs.,  7:15-7:30  p.m.  Agenc 
Newell-Emmett   Co.,   N.  Y. 

GILLETTE  SAFETY  RAZOR  Corp.,  Bi 
ton  (blades),  has  extended  contract  i 
boxing  bouts  on  over  200  MBS  static* 
Fri.  10  p.m.,  from  May  25.  1945  to  Ai 
31,  1945,  replacing  original  26-week  c( 
tract  with  52-week  contract  retroact 
as  of  Sept.  8,  1944.  Agency  is  Maxon  Ii| 
New  York. 

EMERSON    Radio    &    Phonograph  Cor 
New    York    (institutional),    on  Nov. 
discontinued  You  Can't  Take  It  With  i 
on  63  MBS  stations.  Sun.  5-5:30  p.m.  Ag. 
cy:  William  H.  Weintraub  &  Co.,  N. 
PROCTER    &    GAMBLE    Co.,    Cincinn ' 
(Drene),  on  Nov.  9  shifted  The  Rudy  Va. 
Show  on  135  NBC  stations  from  Sat.  8-8 : 
p.m.  with  West  Coast  repeat  8:30-9  p 
(PWT)   to  Thurs.  10:30-11  p.m.  Agen 
H.  W.  Kastor  &  Sons,  Chicago. 
WILLIAMSON  Candy  Co.,  Chicago  (cai 
bars),  on   Nov.   10  shifted  Famous  J 
Trials  from  101  Blue  stations  Tues.  9-9 
p.m.  to  Fri.  8:30-9  p.m.  and  renews  for 
weeks.  Agency:  Aubrey,  Moore  &  WaUi 
Chicago. 


AFRA  Politics 

DISCUSSION  of  a  resolution  ^ 
limit  the  New  York  local  of  AFl 
to  matters  of  wages  and  work) 
conditions  and  to  prohibit  part  ; 
pation  in  social  or  political  mo  , 
ments  kept  the  local's  annual  mi  1 
ing  last  Thursday  in  session  ui  ( 
2  a.m.   Amended  to  permit  pol 
cal  issues  to  be  raised  on  petit  j 
of  100  members  and  to  be  submit 
to  members  not  present  by  a  it 
referendum,  the  motion  was  pas 
by  members  present.  Others  will 
balloted  by  mail  on  the  subject 
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Los  Angeles  AFRA 
May  Suspend  100 

Dec.  1  Named  Deadline  to  Pay 

Delinquent  Assessment 

WITH  DEADLINE  for  paying  a 
delinquent  |1  assessment  set  for 
Dec.  1  by  the  Los  Angeles  Chapter 
tof  AFRA,  some  100  members  face 
penalties,   with   suspension  being 
jtacitly  understood.  Assessment  was 
■jjto  help  defeat  Proposition  No.  12, 
-ilthe  so-called  "right  to  work  meas- 
I'jjare"  which  was  voted  down  in  the 
California  election  on  Nov.  7. 
!  j   Following  members'  refusal  to 
jpay  the  assessment,  AFRA  board 
iJpf  directors  at  a  special  session  on 
IWov.   10   unanimously   adopted  a 
^Jeadline  resolution  which  affects, 
jsimong  others,  Cecil  B.  DeMille, 
};>roducer-director  of  CBS  Lux  Ra- 
Hio  Theatre,  who  might  face  the 
1  jpossibility  of  being  withdrawn  from 
j'fiat  program. 

Promises  to  Fight 
Although   refusing  to   issue  a 
Jtatement,  DeMille  is  reported  to 
|ave  told  intimates  that  he  will 
%ht  the  special  assessment,  if  nec- 
I  ^sary  carrying  it  to  the  U.  S  Su- 
ji-eme  Court.   DeMille  previously 
ted  mamtained  that  the  assessment 
J-las  unconstitutional  and  therefore 
X'rfused  to  make  the  payment.  Reg- 
j  ar  AFRA  dues  together  with  the 
issessment  were  to  have  been  re- 
fi^  ived  up  to  Nov.  1,  with  some  100 
^  Ji  the  2300  members  failing  to  re- 
:  tond.  A  15-day  grace  was  allowed, 
ith  deadline  passed,  Los  Angeles 
lapter  board  issued  its  ultimatum. 
^  ;  Claude  L.  McCue,  executive  sec- 
tiary  of  Los  Angeles  local,  AFRA 
'!  ued  a  statement  explaining  the 
,;ion  and  the  assessment  of  which 
said,  "The  assessment  to  oppose 
oposition  12  was  levied  by  unani- 
us  action  of  the  board  pursuant 
the  wishes  of  the  membership 
^Dressed  at  a  general  meeting  and 
ified  by  the  membership  at  a 
jieral  meeting." 


MGM,  RKO  SHIFT 
FROM  NET  TO  SPOT 

TWO  MAJOR  film  companies, 
Metro-Goldwyn-Mayer  Pictures 
Corp.,  New  York,  and  RKO  Radio 
Pictures,  New  York,  after  more 
than  six  months  of  network  adver- 
tising will  discontinue  their  shows 
to  concentrate  on  spots.  Both  stu- 
dios have  been  supplementing  pro- 
grams with  spot  announcements  and 
now  feel  that  spots  offer  a  better 
advertising  medium  for  pictures 
premiering  or  playing  in  various 
localities. 

MGM  which  has  been  sponsoring 
a  talent-seeking  program.  Screen 
Test,  9:15-9:30  p.m.  Mon.  thru 
Fri.  on  87  MBS  stations,  discon- 
tinues the  show  on  Dec.  8.  The  film 
company  started  a  spot  campaign 
last  spring,  and  is  now  using  more 
than  100  stations  on  a  52-week 
basis  [Broadcasting,  May  22,  Oct. 
16].  According  to  a  spokesman  of 
the  agency,  Donahue  &  Coe,  New 
York,  present  plans  call  for  a  con- 
tinual expansion  program  of  spots 
on  long-term  contracts. 

RKO  on  Nov.  24  discontinues 
Hollywood  Star  Time  on  177  Blue 
stations,  Mon.  through  Fri.,  3:15- 
3 :30  p.m.  New  policy  of  RKO  which 
heretofore  has  used  spot  advertis- 
ing for  individual  films  at  irreg- 
ular intervals,  calls  for  a  spot 
campaign  to  begin  shortly  on  a  long 
term  basis  with  a  continually  ex- 
panding program.  Agency  is  Foote, 
Cone  &  Belding,  New  York. 


AMA  Radio  Session 

-ERICAN  MARKETING  Assn., 
ats  annual  meeting  to  be  held 
^-  30-Dec.  1  at  the  Edgewater 
^ch  Hotel  m  Chicago,  has  sched- 
'  a  luncheon  meeting  Thursday 
jihe  NAB's  Broadcast  Measure- 
it  Bureau.  Paul  Peter,  NAB  di- 
|K)r  of  research,  will  speak. 


Transportation  Causes 
FMBI  Convention  Delay 

BECAUSE  of  the  acute  transpor- 
tation situation,  the  FMBI  has 
postponed  its  annual  meeting  which 
had  been  scheduled  for  Jan.  21-22 
at  the  Commodore  Hotel,  New 
York.  At  a  meeting  of  the  FMBI 
Board  in  Chicago  during  the  NAB 
Executive  War  Conference  the  con- 
vention dates  were  set,  but  Presi- 
dent Walter  J.  Damm  of  WTMJ- 
WMFM  Milwaukee  was  author- 
ized to  use  his  own  discretion  as 
to  whether  the  meeting  would  be 
held. 

Following  I'enewed  requests  from 
the  Office  of  Defense  Transporta- 
tion to  all  organizations  to  keep 
travel  at  a  minimum  because  of 
military  needs  Mr.  Damm  notified 
the  OiDT  that  the  FMBI  convention 
would  be  postponed.  Tentative 
plans  are  to  hold  a  meeting  some 
time  after  April  1  depending  upon 
transportation  facilities. 
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WAGA-Produced  for 
14  STATIONS 


L      SUNSHINE  BOYS 

Sponsored  by 

Colonial  Stores 
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WAGA-Produced  for 
8  STATIONS 


®  COWBOYS 

I  Sponsored  by 

Spearman  Brewing  Co. 
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WAGA-Produced  fo 
23  STATIONS 


1        LEW  CHILDRE 

Sponsored  by 

f      General  Foods 


WAGA-Produced  for 
6  STATIONS 
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i    Light-crust  Doughboys 
f  Sponsored  by 

 f        Burrus  Mills 


OUTSTANDING 
PROGRAMS  AND 
PRODUCTION 


WAGA 

ATLANTA 


5000  WATTS  ON  590  KILOCYCLES  REPRESENTED  BY  HEADLEY-REED  CO. 


WHAT  LUCKY  PROMOTION  MAN  WANTS  MY  JOB? 

Working  for  a  50,000  watt  network-owned  station  in  the 
East  has  led  to  my  transfer  to  headquarters  in  New  York. 

My  job  in  this  major  market  will  soon  be  open.  Perhaps 
you're  just  the  self-starter  my  boss  is  seeking.  He  says  he 
wants  someone  who  has  a  versatile  imagination,  creative 
ability,  a  forceful,  refreshing  writing  style — an  energetic 
person  with  a  thorough  background  in  sales  promotion. 
You'll  not  only  get  the  same  opportunity  for  advancement 
I  was  given,  but  you'll  have  the  pleasure  of  working  with 
a  congenial  co-operative  staff  at  a  progressive  station, 
headed  by  an  alert  manager  who  gives  your  talent  the 
widest  freedom  of  expression. 

Your  application  will  be  kept  in  strict  confidence.  Write, 
giving  full  particulars,  including  salary  requirements  and 
availability  to  Box  880,  BROADCASTING. 
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TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

C  H  N  S 

Halifax,  Nova  Scotia 

JOS.  WEED  Sc  CO. 
350  Madison  Avenue,  New  York 
Representatives 


STUDIO  AFLOAT  GAVE  LEYTE  NEWS 

Former  WRVA  Control  Operator,  Now  Lieutenant, 
 Supervised  100,000  w  Installation  


IT  WAS  an  ex-radioman  who  su- 
pervised the  installation  of  radio 
equipment  and  reconstruction  work 
on  the  100,000  w  radio  ship  used 
to  bring  to  the 
world  news  of  the 
Philippine  1  a  n  d- 
ings.  He  is  Lt. 
Sanford  T.  Terry 
Jr.,  former  con- 
trol operator  of 
WRVA  Richmond, 
now  with  the  Sig- 
nal Corps, 

After  months  of 
drawing  plans, 
testing  equip- 
ment, working  out 
and  changes,  a  handful  of  officers 
and  enlisted  men  of  the  Signal 
Corps,  led  by  Lt.  Terry,  completed 
the  work  that  transformed  the  55- 
year-old  vessel  into  a  communica- 
tions ship  that  has  broken  news  rec- 
ords in  the  announcements  that 


Stovin 

1  6 

Wright 

RADIO 
STATION 
REPRESENTATIVES 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


^  _  5000  WAHS  1330  KC. 

ENGLISH  '  JEWISH  •  ITALIAN 

Nationo!  Advertisers  consider  WEVD 
a  "myst"  to  cover  the  great  Metro- 
politan Nev/  York  Market. 

JenJ  for  WHO'S  WHO  on  WEVD 
WtVD- 117  West  «6tfi  S«r«e«-  Wcw 


Lt.  Terry 

modifications 


have  been  broadcast  on  its  wave- 
length. 

The  ship  has  a  displacement  of 
less  than  1,000  tons.  Its  voice  power 
output  is  100,000  w.  Rebuilt  com- 
pletely, the  forward  cargo  hold  en- 
cases a  rubber  insulated,  sound- 
proofed and  air-conditioned  studio. 
To  combat  weather  and  other  op- 
erational disturbances,  transmis- 
sion is  beamed  over  channels  for  a 
maximum  assurance  of  reception. 

Radio  correspondents  aboard  on 
Leyte  D-Day  were  Arthur  Feldman, 
Blue;  George  Folster,  NBC;  Gor- 
don Walker,  Mutual;  John  B. 
Hughes,  CBS.  Maj.  A.  A.  Schechter, 
former  NBC  news  and  special 
events  director,  is  traffic  manager 
for  press  and  radio. 

Lt.  Terry  has  been  promoted  to 
first  lieutenant  since  going  over- 
seas in  January.  He  has  received  a 
presidential  citation  and  the  Bronze 
Star. 


Cowles  Executives  Meet  Dealers  Get  New  Discs 
For   Policy  Discussion 


GARDNER  COWLES  Jr.  presi- 
dent, Cowles  Broadcasting  Co.,  and 
other  top  executives  of  the  company 
and  its  stations  will  meet  Tuesday 
at  the  University  Club,  New  York, 
for  a  general  policy  discussion  with 
emphasis  on  plans  for  improving 
programs. 

Other  scheduled  to  attend  are: 

John  Cowles,  chairman  of  the  board,  Cowles 
Broadcasting  Co.;  T.  A.  M.  Graven,  vice- 
president,  with  headquarters  in  Washing- 
ton; Phil  Hoffman,  vice-president,  in 
charge  of  operating  KRNT  Des  Moines  and 
WNAX  Yankton;  Carl  Koester,  treasurer; 
Ted   Enns,   national  sales  manager. 

Al^o  Craig  Lawrence,  vice-president  of 
WHOM  Jersey  City  and  WCOP  Boston; 
A.  N.  Armstrong  Jr.,  general  manager, 
WCOP;  Merle  Jones,  general  manager, 
WOL  Washington;  Don  Inman,  vice-pres- 
ident and  general  manager,  WNAX;  James 
Milloy,  vice-pre  ident.  Look;  Karl  Haase, 
treasurer,  WHOM  and  WCOP;  Eugene 
Katz,  secretary,  the  Katz  Agency,  sales 
representative  of  the  Cowles  stations. 


RCA  Victor  Division,  RCA,  Cam- 
den, N.  J.  lost  no  time  in  getting 
its  first  new  records  from  studio 
to  dealer  after  the  recording  ban 
had  been  lifted  Nov.  11.  Early  Sun- 
dav  afternoon,  Vaughn  Monroe  cut 
"The  Trolley  Song"  and  "The  Very 
Thought  of  You"  and  26  hours 
later,  the  discs  were  on  sale  at 
Wanamaker's,  Philadelphia.  The 
process  usually  takes  about  two 
weeks,  and  the  Sunday  activity  es- 
tablished a  new  industry  record  for 
speed,  according  to  RCA. 


J-W-T  Video  Head 

TOM  WEATHERLY,  producer- 
director  of  the  television  staff  of 
J.  Walter  Thompson  Co.,  New 
York,  formerly  a  Broadway  pro- 
ducer, has  been  named  J-W-T  tele- 
vision director,  a  new  post. 


Public    Will  See 
RCA's  New  Video  i 

Production  of  Model  Receiver 
Awaits  Lifting  of  Freeze 

PUBLIC    appearance    of  RCA's 
model  postwar  television  receiver 
will  take  place  at  a  press  showing 
contemplated  within  the  next  two  .i; 
or  three  months.  The  receiver  was  * 
shown  at  a  select  gathering  re-  ' 
cently  at  NBC  headquarters. 

Set,  a  working  model  of  a  pro- 
jection type  of  receiver  which  will 
be  put  into  production  as  soon  as 
manpower  and  material  are  avail- 
able, displayed  its  pictures  on  a 
screen  measuring  slightly  less  than 
18  by  24  inches  and  with  a  clarity 
said  to  be  startling  in  comparison'^ 
to  the  images  of  prewar  models. 

Projection  Method 

Clarity  is  believed  to  be  the  re- . 
suit  of  a  system  of  projection  tele- 
vision based  on  the  Schmidt, 
aspherical  lens  which  has  been  de-r  i 
scribed  by  RCA  engineers  D.  W* 
Epstein  and  L  G.  Naloff  in  papers 
before  recent  technical  meetings. 
Basic  problems  of  providing  a 
cathode-ray  tube  capable  of  pro- 
ducing very  bright  pictures  with  the 
necessary  resolution  and  of  pro- 
viding the  most  efficient  optica; 
system  to  utilize  the  largest  pos- 
sible amount  of  the  light  generated 
they  reported,  had  been  solved  b^ 
developing  cathode-ray  tubes  capa 
ble  of  operating  at  high  voltage; 
and  by  use  of  a  reflective  optica 
system  consisting  of  a  spherica 
front  face  mirror  and  an  aspheri 
cal  correcting  lens. 

Chief  handicap  of  the  applica 
tion  of  this  system,  said  to  be  .si: 
times  more  efficient  than  a  good  F : 
refractive  lens,  to  home  televisio: 
has  been  the  high  cost  of  th 
aspherical  lens.  This  problem  ha 
been  overcome  by  the  developmen 
of  machines  for  making  aspherice 
molds  and  a  process  for  moldin 
aspherical  lenses  from  plastic: 
RCA  engineers  reported. 
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Wythe  Walker  Eastern  Sales  Manager 
KFPY  Spokane,  Washington 

Z  Bar  Net  Sutte,  Montana 

KXL  Portland,  Oregon 

Eastern    Representatives— The  Walker 
Company.  West  Coast  Representative— 
The    Pacific    Northwrest  Broadcasters. 
Phone    Los   Angeles— Webster  6161 
San  Francisco— Exbrook  0540 
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Other  Fellow's  Viewpoint 


'Atrocities'  Abroad 

EDITOR  Broadcasting: 

May  I  enter  an  objection  in  the 
name  of  American  broadcasters, 
I  to  the  atrocities  being  committed 
I  on  the  American  stations  in  Eng- 
.  land.  It  is  criminal  that  this  "front 
window"  of  the  American  Broad- 
I  casting  system  in  England,  should 
.[be  cluttered  with  such  trash  as  the 
'jcharacter  being  "created"  on  the 
■fJiise  &  Shine  program,  and  others. 
'  Certainly,  it  is  definitely  unfair 
(to  the  high  quality  of  our  produc- 
;ltion  and  programs  at  home,  to  pre- 
,bent  the  British  listeners  with  such 
jhaphazard  and  slip-shod  program- 
ming. 

1  Henry  Poole,  CSC 

I  [Editor's  Note:  Mr.  Poole,  now 
Stationed  in  England  by  the  Navy 
\s  Aviation  Chief  Radio  Man, 
;formerly  was  with  KWAL  Wal- 
lace, Ida.;  KRJF  Miles  City,  Mont., 
bd  WDGY  Minneapolis.  His  ad- 
|[ress  is  Box  1,  F.  A.  W.  7-F.  P.  0. 
i|-New  York  City. 


issue  of  Broadcasting  commenting 
on  Mr.  Kobak's  entry  into  Mutual. 

We  applaud  the  decision  of  all 
concerned:  Mr.  Kobak,  Mutual  and 
your  editorial  writer.  To  show  that 
we  wish  Mr.  Kobak  every  success, 
the  least  we  can  do  is  suggest  use 
of  the  enclosed  package  of  Stanback 
for  his  first  BIG  headache. 

Clayton  J.  Cosse, 

Assistant  Advertising  Manager, 

Stanback  Co.,  Ltd. 


Got  a  'Boot' 

EDITOR,  Broadcasting: 

Oh  Brother !  That  caption  on  the 
editorial  page  of  the  Nov.  6th  edi- 
tion of  Brdadcasting  regarding 
Edgar  Kobak  going  to  Mutual: 
"Snap  Back  With  Kobak"!  WOW! 
Our  whole  staff  here  sure  got  a 
boot  out  of  that  one. 

The  cleverest  I've  seen  in  a  long 
time. 

Mel  Kampe, 
Program  Director 
WIL  St.  Louis 


For  Ed's  Headache 

DITOR  Broadcasting: 
T!  "Snap  Back  with  Stanback" — Ed 
^{fobak! 

^1  Undoubtedly  your  editorial  writer 
"iad  Stanback  in  mind,  (knowing 
ij  ibe  headaches  that  there  are  in  the 
ijs[usiness) ,  when  he  borrowed  part 
the  famous  slogan  to  headline 
tie  article  in   today's    (Nov.  6) 


Correction 

MORTON  SALT  Co.,  Chicago,  will 
use  an  average  of  10  spots  per  week 
not  five  as  reported  in  the  Nov.  6 
Broadcasting  and  the  timebuying 
for  the  account,  as  for  all  other 
Kenyon  &  Eckhardt  accounts,  is 
handled  by  the  New  York  office 
rather  than  in  Chicago. 


Stability  C  ounts 

NOW-AND  IN  THE 
POST-WAR  PERIOD 

HE  rich  markets  of  Richmond  and  Vir- 
ginia, covered  by  Station  WRNL,  are 
stable  markets  ...  the  markets  you  will 
want  to  cultivate  for  present  and  post  war 
sales. 

For  first  choice,  then,  you'll  choose  the 
stable  Richmond  station.  As  proof  of 
WRNL's  constancy  we  present  the  follow- 
ing facts: 

•  70.8%    OF  THE    NATIONAL   ADVERTISERS   ON  _ 
THIS  STiVTION  ARE  RENEWALS. 

•  88%  OF  THE  LOCAL  ADVERTISERS  ON  THIS  STA- 
TION ARE  RENEWALS. 


Advertisers  don't  renew  contracts  unless 
the  medium  they  use  pays  off  in  results. 


NIGHT'- DAY  910  KC  ' 


[♦EDWARPf  PETRY  &  CO.,  INC.  NATIONAL  REPRESENT/^ 


NETS  GRANT  AFRA 
SVSTAINER  BOOST 

AMERICAN  Federation  of  Radio 
Artists  last  week  reached  agree- 
ment with  the  networks  on  terms  of 
a  new  contract  for  the  employment 
of  artists  on  sustaining  programs 
and  with  the  recording  companies 
on  a  new  transcription  agreement. 
Sustaining  contract  is  patterned 
closely  on  the  recently  concluded 
commercial  code  and  calls  for  an 
overall  10%  increase  in  scale,  with 
the  same  provisions  for  extra  fees 
where  evening  dress  is  required, 
payment  of  traveling  expenses, 
name  credits,  etc.,  as  in  the  com- 
mercial agreement  [Broadcasting, 
Nov.  13].  Formal  ratification  of 
the  code  is  now  awaiting  approval 
of  the  AFRA  locals. 

Transcription  code  was  renewed 
without  a  single  change.  Union  de- 
mands for  a  10%  increase  here 
as  well  as  for  network  perform- 
ances were  met  by  a  set  of  counter 
demands  on  the  part  of  the  tran- 
scription companies,  beginning 
with  the  proposal  that  the  rates 
stay  where  they  were.  Code,  which 
had  been  in  effect  only  one  year, 
for  the  first  time  gave  parity  with 
live  commercial  rates  to  recorded 
performances  and  was  considered  a 
maior  achievement  by  AFRA. 

Network  staff  contracts  are  now 
under  negotiation  in  New  York, 
and  the  commercial  contracts  for 
local  and  regional  broadcasts  in 
Chicago  and  on  the  Pacific  Coast 
are  also  being  negotiated.  They 
will  then  be  submitted  to  the  War 
Labor  Board  for  approval,  retro- 
active to  Nov.  1.  The  transcription 
code  does  not  have  to  be  submitted 
to  WLB,  it  is  believed,  since  it 
does  not  call  for  any  increase 
in  wages.  All  contracts  run  for  two 
years,  until  Oct.  31,  1946. 


WAC  GIVEN  PLAN 
TO  HELP  VETERANS 

PLANS  for  an  educational  cam- 
paign to  guide  civilians  in  their 
treatment  of  returning  war  veter- 
ans were  presented  last  Tuesday 
by  the  War  Advertising  Council  to 
a  meeting  of  about  150  business 
leaders,  held  in  New  York  under 
the  auspices  of  the  Drug,  Cosmetic 
and  Allied  Industries  Committee. 
Program,  endorsed  by  Army, 
Navy,  Retraining  and  Rehabilita- 
tion Administration  and  other  of- 
ficial agencies  and  already  approv- 
ed by  the  Committee's  policy  com- 
mittee, would  call  for  an  extensive 
advertising  schedule  in  all  media, 
contributed  by  the  Committee, 
which  last  year  donated  an  esti- 
mated $2,000,000  worth  of  time  and 
space  to  recruiting  women  for  war 
jobs  and  the  previous  year  spon- 
sored a  war  bond  campaign. 

Drug,  Cosmetic  and  Allied  In- 
dustries Committee  plan  differs 
from  most  advertising  support  of 
Government  campaigns  in  that  each 
participating  company  is  asked  to 
contribute  5%  of  his  total  advertis- 
ing budget,  either  in  cash  or  in  time 
and  space.  For  radio  an  allocation 
plan  has  been  worked  out  by  which 
each  participating  sponsor  con- 
tributes, not  5%  of  each  broadcast, 
but  all  of  each  20th  broadcast,  from 
which  all  product  selling  is  dropped 
so  that  the  entire  broadcast  can  be 
presented  in  the  interest  of  the 
war  campaign.  Lee  H.  Bristol,  vice- 
president  in  charge  of  advertising, 
Bristol-Myers  Co.,  is  chairman  of 
the  Committee. 


FIRST  CHOICE 

90.2  % 
PRIMARY  AREA 
RADIO  HOMES 


CHARLES  J.  TRUITT.  M,r! 

RADIO  PARK^  SALISBURY,  MD. 

lilrUAL  BROADCASTING  SYSTEM 
MARYLAND  COVERAGE  NETWORK 


IT  DOESN'T  TAKE 

MASfC 

TO  CET^RESULTS 
>^»'J  Vr^^FROM'fHE  MAGIC 
VALLEY 


TWIN  FALLS  •  IDAHO 


REACH  m/lcUUC 

SALT  LAKE  MARKET 

Wmmg  THROUGH 

KDYL 

UTAH  S  NBC  STATION 


Utah  has  one  of  the  highest  per  capita 
ratings    as    a    radio    listening  market. 

JOHN  BLAIR  &  CO.  National  Representative 


with  Ed  McHugh 
420  15-minute 
transcribed  programs 

NOW  AVAILABLE 


l9I»ST53rd  STREET  St  Madison  Avenue      Nfw TORK  CITY 


"Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVELT 


When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
tike  this.  For  you'll  be  within  walk-; 
Ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  udth  bath  from  $4.50. 

HOTEL 


WADISON  AVE.  AT  45fh  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT   P.   ^ILLIFORD,  General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

TEXAS,  Abilene,  El  Poso,  longview,  lub- 
bock,  Ploinview;  NEW  MEXICO,  Albuquerque; 
CALIFORNIA,  Long  Beach,  Los  Angeles,  The 
Town  House;  MEXICO,  Chihuahua,  The  Pala- 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Presi- 
dent. 


Liberalizing  of  Voluntary  Code 
Urged  at  NAB  Board  Meeting 

Next  Membership  Session  to  Be  Held  in  Spring; 
Bylaws  Committee  to  Consider  Amendments 

LIBERALIZATION  or  possible 
elimination  of  that  portion  of  the 
NAB  Code  relating  to  solicitation 
of  memberships  is  seen  with  adop- 
tion last  week  by  the  NAB  Board 
of  Directors  of  a  resolution  request- 
ing the  Code  Committee  to  revise 
the  voluntary  ethics  to  "more  nearly 
conform  it  to  present  conditions". 

At  the  same  time  the  Board  set 
the  next  membership  meeting, 
probably  a  war  conference,  for  some 
time  between  April  15-May  15  and 
instructed  C.  E.  Arney  Jr.,  secre- 
tary-treasurer, to  make  arrange- 
ments. Site  of  the  conference  was 
left  to  Mr.  Arney.  He  also  was 
instructed  to  arrange  for  district 

meetings  in  all  17  districts,  begin- 
ning the  second  week  in  January 

and  concluding  30  days  before  the 

general  membership  session. 

With  reference  to  the  Code,  J. 

Harold  Ryan,  NAB  president,  told 

a  news  conference  that  in  light  in 

the      WHKC-CIO  developments 

[Broadcasting,  Nov.  13],  the  Board 

felt  a  study  should  be  made  toward 

liberalization   of  the  membership 

provision.   That  clause  was  adopted 

at  the  1943  Chicago  Convention  to 

cope  with  the  problem  of  coopera- 
tives using  air  time  to  solicit  mem- 
•  berships.    It  was  never  intended  to 

prohibit  labor  organizations  from 
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ow  a  distributer  of 


EQUIPMENT 

the  "Royal  Family"  of  piek» 
ups,  cutters,  jewel  points 

AUDAX.  now  available  through  HARVEY,  distributor  of  fine  radio  and 
electronic  equipment,  represents  the  ultimate  in  professional  recording 
accessories.  AUDAX  Pickups  ore  mode  with  the  unique  "relayed-flux" 
principle  so  largely  responsible  for  the  sharp,  clear-cut  facsimile  re* 
production  of  Microdyne.  Into  the  Pickups,  as  well  as  the  Cutters  and 
Jewel  Points,  has  gone  the  delicate  precision  craftsmanship  of  masters 
of  the  trade.  Long  noted  for  its  engineering  and  mechanical  perfec> 
tlon,  AUDAX  equipment  is  used  in  radio  stations,  recording  studiot, 
and  wherever  the  performance  requirements  are  exacting. 

^tec/  PICK-UP  FACTS!  Write  today  for  this  val- 
uable booklet  which  contains  the  answers  to  most 
questions  in  the  field  of  sound  reproduction,  written 
by  Maximilian  Weil,  leading  authority  on  the  subiect. 

Upon  receipt  of  suitable  priority.  HARVEY  can  promise  yo"» 
reasonobly  prompt  deliveries  of  oil  AUDAX  products. 


HARVEY  RADIO  COMPANY 


103  WEST  43rd  STREET; 


NEW  YORK  18.  N.  Y. 


using  paid  time  to  solicit  members, 
according  to  those  who  helped 
formulate  the  provision. 

Following  is  the  resolution  adopt- 
ed by  the  board  on  motion  of  T.  A. 
M.  Craven,  vice-president  of  the 
Cowles  Broadcasting  Co.,  and  sec- 
onded by  Leslie  C.  Johnson,  gen- 
eral manager  of  WHBF  Rock 
Island,  111.: 

The  Board  requests  the  Code  Committee 
to  proceed  to  a  revision  of  the  NAB  Code 
to  more  nearly  conform  it  to  present  con- 
ditions, with  especial  attention  to  the  re- 
strictive provision  on  the  solicitation  of 
memberships,  looking  to  its  liberalization 
or  its  total  elimination. 

Referred  to  the  bylaws  revision 
subcommittee  for  study  a;nd  recom- 
mendations were  two  propsed 
amendments,  one  which  would 
amend  Sec.  8,  Article  3  regarding 
suspension  and  expulsion  of  mem- 
bers and  the  other  reclassifying 
stations  with  reference  to  the  elec- 
tion of  directors-at-large. 

On  suggestion  of  the  Code  Com- 
mittee, the  bylaws  group  was  in- 
structed to  review  that  portion  of 
Sec.  8  which  provides  that  sufficient 
cause  for  suspension  or  termina- 
tion of  membership  "shall  be  viola- 
tion of  bylaws  or  any  agreement, 
rule  or  practice  properly  adopted 
by  the  Association".  Under  a  pro- 
posal on  reclassification  of  sta- 
tions, submitted  by  Mr.  Craven, 
"large"  stations  would  be  Class  lA 
and  IB  outlets;  "medium"  Class  II 
above  250  w  and  Class  III;  "small", 
Class  II  of  250  w  and  Class  IV 
stations. 

Another  proposal  to  be  studied 
was  that  the  Board  include  repre- 
sentation from  FM,  television  and 
facsimile  stations.  On  the  bylaws 
revision  subcommittee  are  Paul  W. 
Morency,  WTIC  Hartford,  cliair- 
man;  Kolin  Hager,  WGY  Schenec- 
tady; John  J.  Gillin  Jr.,  WOW 
Omaha. 

Appointment  of  a  fulltime  labor 
relations  employe  to  assist  John 
Morgan  Davis,  labor  counsel,  and 
to  succeed  Lt.  Joseph  Miller,  now 
on  active  Navy  duty,  was  author- 


Aldama  on  KFAC 

ALDAMA  PRODUCTS  Co.,  Los 
Angeles  (E-Z  apple  sauce,  pie-crusty  i 
gravy),  new  to  radio,  on  Nov.  12^^ 
started  sponsoring  a  weekly  quar- 
ter-hour program  of  commentar; 
and  recorded  music  on  KFAC  Lo 
Angeles.  Contract  is  for  13  weeks 
Agency  is  Brisacher-Van  Norden  & 
Staff,  Los  Angeles. 


ized.  The  Board  also  approved  th< 
1945  budget,  which  calls  for  ex 
penditures  approximately  the  sam 
as  those  of  1944,  except  that  travel 
ing  expenses  have  gone  up.  In 
eluded  is  an  item  for  $75,000  whicl 
will  be  advanced  to  the  Broadca.s 
Measurement  Bureau,  but  which  i 
to  be  returned  (see  page  14)  an 
other  items  aggregating  approxi 
mately  830,000,  including  emploj 
ment,  if  necessary,  of  legislativ 
counsel.  It  was  pointed  out,  ho 
ever,  that  at  least  $100,000  of  t 
budget  is  recapturable. 

Ten  new  active  members,  incluc 
ing  the  first  television  station  a(*  * 
mitted,  were  received,  along  wit 
three  associates.  The  new  activ  i 
members  are:  WMAN  Mansfiel'J! 
0.;  KSUB  Cedar  City,  Utal' J 
WKRC  Cincinnati;  WJMS  Irot  * 
wood,  Mich. ;  WNBH  New  Bedf or^  |j 
Mass.;  KNOE  Monroe,  La.;  KPL  ^ 
Paris,  Tex.;  WCBW  New  Yor  j 
CBS  television  station;  WABC-F.  ^ 
New  York,  and  WBBM-FM  CI,  j 
cago,  CBS  FM  stations.  •  > 

Associate  members:    The  Bra  '■ 
ham  Co.,  New  York,  station  repi* 
sentative;  Machlett  Labs.,  Sprin 
dale,  Conn.,  and  Wincharger  Cor 
Sioux  City,  la.,  manufacturers. 

Attending  the  Board  meeting  we 
President  Ryan,  Mr.  Arney,  Mr.  Moren 
District  1;  Mr.  Hager,  District  2;  I 
F.  Thompson,  WFBG  Altoona,  Pa.,  Disti 
3  ;  Campbell  Arnoux,  WTAR  Norfolk, 
District  4;  John  C.  Bell,  WBRC  Birmi 
ham,  District  5  ;  John  E.  Fetzer.  WK 
Kalamazoo,  District  8;  Mr.  Johnson,  I 
trict  9;  Mr.  GiUin,  District  10;  E. 
Hayek,  KATE  Albert  Lea,  Minn.,  Disti 
11 ;  William  B.  Way,  KVOO  Tulsa,  Disti 
12  ;  Hugh  A.  L.  Halff,  WOAI  San  Antoi 
District  13  ;  Hugh  B.  Terry,  KLZ  Den< 
District  14  ;  Arthur  Westlund,  KRE  Ber 
ley,  Cal.,  District  15  ;  William  B.  Ryan,  1 
Los  Angeles,  District  16  ;  Harry  R.  Spei 
KXRO  Aberdeen,  Wash.,  District  17  ;  H 
Feltis,  KFAB  Lincoln  ;  J.  O.  Maland,  W 
Des  Moines;  Comdr.  Craven,  WHOM  J 
York ;  Don  S.  Elias,  WWNC  Asheville ; 
Frank  Stanton,  CBS  New  York  ;  Frank 
Russell,  NBC  Washington,  directors 
large. 

Absent  because  of  illness  were  Nat 
Lord,   WAVE   Louisville,   District  7, 
Hoyt   B.    Wooten,   WREC  Memphis, 
trict  6. 
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GOLDMARK,  LODGE 
PROMOTED  BY  CBS 

EXPANSION  of  the  CBS  general 
engineering  department  and  crea- 
tion of  a  new  department  of  engi- 
neering research  and  development 
to  handle  the  application  of  war- 
:tim_e  electronic  developments  and 
{their  application  to  peacetime  net- 
•\vork  operations  wei-e  announced 
last  week  by  Joseph  H.  Ream,  CBS 
^^ce-president  and  secretary. 
;  Dr.  Peter  C.  Goldmark,  chief  tele- 
A-ision  engineer  of  the  network,  will 
head  the  new  department  with 
the  title  of  director  of  engineering 
research    and    development.  His 


Mr.  Goldmark        Mr.  Lodge 

resent  laboratory  staff  will  be  en- 
rged  to  cover  research  and  devel- 
opment in  the  fields  of  antennas, 
ibes,  receivers  and  recordings  as 
rell  as  television. 
William  B.  Lodge,  general  engi- 
eering  supervisor,  has  been  named 
rector  of  general  engineering.  He 
mtmues  to  head  the  department, 
:panded  activities  of  which  com- 
"ise  engineering  services  in  stand- 
,d  broadcasting,  shortwave  and 
;IM;  audio,  studio,  transmitter  and 
aster   control  design,   and  fre- 
ency  allocations. 
Henry  Grossman  continues  as  di- 
ctor  of  technical  operations  for 
.38  standard,  shortwave  and  FM 
oadcasting,  under  James  M.  Sew- 
'd,  director  of  operations. 


'Argosy'  Spots 

*»PULAR  PUBLICATIONS,  New 
^'rk,  last  week  started  one-minute 
.nscribed  spot  announcements  at 
s  trying  intervals  on  stations  in  16 
,  17  markets  for  Argosy  maga- 
!  :e.  Plans  call  for  an  expansion  of 
'  \  station  list.  Agency  is  Newell- 
'■  jimett  Co.,  New  York. 

'ink  SAMUELS,  recently  named  Blue 
and   network   sales   director  in  San 
icisco   (Broadcasting,  Oct.  16)  previ- 
5-    sales    manager    of    KGO-Blue  San 
nciseo,   has   been  named  sales  promo- 
manager  of  the  Blue's  western  divi- 
sncceeding  TRACY  MOORE.  BYRON 
.SON  becomes  San  Francisco  sales  man- 
for  the  Blue. 


Mem  May  Use  Radio 

MEM  Co.,  New  York,  has  ap- 
pointed Theodore  J.  Funt  Co.,  New 
York,  to  handle  advertising  for 
men's  toiletries  and  women's  per- 
fumes. Spot  radio  plans  have  been 
included  in  the  presentation  for 
client's  appi'oval. 

ISBC  CANCELLATION 
IRKS   UPTON  CLOSE 

UPTON  CLOSE,  commentator, 
lashed  out  in  the  press  last  week 
with  the  charge  that  NBC  had  been 
pressed  by  "certain  radical  and 
communistic  elements"  into  serving 
notice  on  his  sponsor.  W.  A.  Shaef- 
fer  Pen  Co.,  that  the  Sunday  3-3:30 
p.m.  period  would  no  longer  be 
available  unless  he  was  dropped. 

NBC  executives  in  New  York, 
and  Russel  M.  Seeds  Co.,  Chicago, 
declined  to  comment.  It  is  under- 
stood the  program  has  been  set  to 
go  off  for  the  past  month,  and  that, 
a  new  commentator  and  format 
have  been  lined  up  for  Shaeffer. 

Mr.  Close  made  his  first  charges 
in  Memphis  in  an  interview  with  a 
reporter  from  the  Press-Scbnitar. 
C.  R.  Shaeffer,  president,  was  later 
reported  as  stating  that  the  com- 
pany has  been  notified  that  NBC 
would  not  sell  Mr.  Close  after 
Dec.  10. 

Devoting  his  entire  column  Read- 
ing the  Signs,  in  the  Nov.  16  issue 
of  the  N.Y.  Journal-American  to 
the  matter,  Mr.  Close  brought  in 
the  issue  of  free  speech  and  the 
right  of  the  minority  to  express  its 
opinions. 

Mr.  Close  is  also  heard  on  Mu- 
tual, Sunday,  6:30-6:45  p.m.  for 
Lumberman's  Mutual  Casualty  Co. 


Apparently  in  a  move  to  counter- 
act similar  reports  that  Henry  J. 
Taylor  also  was  being  dropped  for 
his  political  views,  the  Blue  Net- 
work last  week  followed  up  a  pre- 
vious announcement  that  he  was 
going  off  the  air,  with  a  second 
statement,  explaining  that  he  was 
available  for  regular  domestic 
broadcasts  only  through  Dec.  31, 
and  would  not  continue  his  6:45 
p.ni.  commentary  after  that  date. 
First  announcement  came  last 
month  at  a  luncheon  meeting  on 
Blue  co-op  programs  [BROADCAST- 
ING, Oct.  16].  At  that  time  Stanley 
Florsheim,  Blue  cooperative  pro- 
gram sales  manager,  stated  that 
with  decreasing  interest  in  political 
news  after  the  election,  Mr.  Taylor 
would  be  replaced  by  a  different 
type  of  program. 


NARFD  NAMES  THREE 
AT  PHILA.  MEETING 

HOMER  MARTZ,  KDKA  Pitts- 
burgh; Mert  Emmert,  WEAF  New 
York,  and  Cliff  Gray,  WSPA  Spar- 
tanburg, S.  C.  were  elected  mem- 
bers of  the  national  executive  coun- 
cil of  the  National  Assn.  of  Radio 
Farm  Directors  at  the  NARFD 
Eastern  Division  conference  Nov 
13-14  in  Philadelphia.  The  latter 
two  members  were  reelected  to 
their  posts  while  Mr.  Martz  suc- 
ceeds Emerson  Markham,  WGY 
Schenectady,  who  had  been  elected 
aARFD  vice-president  last  May 
m  Columbus  at  the  first  national 
meeting  of  the  farm  group,  organ- 
ized early  this  year. 

Mr.  Emmert  was  also  elected 
chairman  of  the  regional  group 
while  Charles  Worcester  of  CBS 
was  elected  vice  -  chairman  and 
Charles  Shoffner  of  WXAU  Phila- 
delphia, secretary.  The  Eastern  Di- 
vision membership  committee  con- 
sists of  Mr.  Martz,  chairman;  Mr. 
Gray  and  Jesse  Buffman,  WEEI 
Boston. 

Addressing  the  conference  were: 
Charles  H.  Smith,  CBS  research 
dept.;  Charles  A.  Bond,  Dept.  of 
Agriculture  Radio  Service;  Sam 
Reck  Jr.,  editor.  Extension  Service, 
N.  J.  State  College  of  Agriculture; 
Carlos  Franco,  vice  -  president. 
Young  &  Rubicam;  C.  W.  Hack- 
enynos.  General  Electric  Co.;  Dr. 
Carroll  C.  Pratt,  head,  Psychology 
dept.,  Rutgers  U. ;  Dr.  Paul  Lazars- 
feld,  director,  office  of  Radio  Re- 
search, Columbia  U.;  E.  A.  Koster, 
Radio  Committee,  U.  of  Penn.;' 
Robert  Reed,  editor.  Country  Gen- 
tleman; Barney  Molohon,  Radio 
News  Service,  Treasury  War  Fi- 
nance Division. 


Education  FM  Foreseen 
As    Leader   in  Service 

RESPONSIBILITY  for  public 
service  programs  in  the  future  will 
probably  be  shared  by  both  educa- 
tional FM  and  commercial  stations 
— with    the    educational  stations 

carrying  the  ball"— FCC  Commis- 
sioner Clifford  J.  Durr  prophesied 
at  a  Washington  meeting  last  Tues- 
day of  the  Assn.  for  Education  by 
Radio.  He  said  the  system  may  lead 
to  competition,  which  would  serve 
to  spur  both  types  of  stations  to 
better  programs. 

The  Commissioner  said  that  in 
considering  the  allocation  of  the  re- 
quested 15  frequencies  for  educa- 
tional FM,  the  FCC  is  aware  of  the 
educational  channels  and  if  enough 
interest  is  shown  by  educators,  the 
desired  frequencies  may  be  allo- 
cated. 

Problems  holding  back  educa- 
tional FM  stations  were  outlined 
by  William  D.  Boutwell,  managing 
editor  of  the  American  Vocational 
Assn.  Journal.  Mr.  Boutwell  fore- 
sees "10  times  as  many  FM  educa- 
tional stations  in  five  years".  He 
paid  tribute  to  Phil  Loucks,  FMBI 
counsel,  as  the  man  responsible  for 
procuring  preliminary  wavelength 
for  education. 

Referring  to  television.  Dr.  R. 
R.  Lowdermilk,  U.  S.  Office  of  Edu- 
cation Radio  Service,  said  that 
schools  may  enter  into  contracts 
with  television  stations  to  use  their 
studios  during  the  day,  when  there 
is  not  a  large  general  audience. 
He  added  that  if  facsimile  is  as- 
signed frequencies,  education  will 
request  an  allocation. 
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Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Enginecn 
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Datlanal  Preu  Bld«.,  Wuh^  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 


MO  2-7859 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER      DONAID  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  «456 

Washington,  D.  C. 


Radio  Engineering  Consultontt 
Frequency  Monitoring 


Cemmerciol  Radio  Eqnip.  Go. 

•  Evening  Star  Building,  Washington,  D.  C. 

•  32 1  E.  Gregory  Boulevard,  Kansas  City.  K4o. 
e  Croii  Roadi  of  the  World,  Hollywood,  Calif. 

I 


Frequency  Measuring 

Service 
EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.C.A.  Communications,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 

RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Mansey  BIdg.  •  Republic  2347 

JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 

w 

RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 

WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eorle  BIdg.       •       NAtional  6513 
Washington  4,  D.  C. 

PAUL  A.  d  eM  ARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 

LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  D.  C. 

frank  H  Mcintosh 

Consulting  Radio  Engineers 

Shoreham  BIdg-         ME.  4477 
Washinston,  D.  C. 

j    MAY,  BOND  &  ROTHROCK 

CONSVLTINC  RADIO  ENGINEERS 
AM  FM  TELEVISION  FACSIMILE 
National  Press  BIdg.  Wash.  4,  D.  C. 
District   7362      •     Glebe  5880 

WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAL  BLDG.        WASH.,  D.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 

"PHOENIX  AND  TUCSON 

WILL  TAKE  ALL  PRODUCED" 

^  THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St.,  N.Y.C. 

Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 NOVEMBER  11  TO  NOVEMBER  17,  INCLUSIVE  


Decisions  .  .  . 


NOVEMBER  13 

1450  kc-WKLA  Ludington  Broadcasting 
Co.,  Ludington,  Mich. — Granted  license 
cover   CP  new  standard  station. 

780  kc-WJAG  Norfolk,  Neb.— Granted  li- 
cense to  cover  CP  change  1090  kc  to  780 
kc  :  conditions. 

Westchester  Broadcasting  Corp.,  White 
Plains,  N.  Y. — Placed  in  pending  file  ap- 
plication   new    FM  station. 

The  Fort  Industry  Co.,  Toledo,  O. — Same. 

Greensboro  News  Co.,  Greensboro,  N.  C. 
— Same. 

Hutchinson  Pub.  Co.,  Hutchinson,  Kan. — 

Same. 

Palladium-Times  Inc.,   Oswego,  N.  Y. — 
Same. 

Filene's  Television  Inc.,  Boston — Placed 
in  pending  file  application  new  commercial 
television  station. 

The   Times-Herald,  Washington — Same. 

WORL  Boston — Ordered  that  hearing 
on  license  renewal  set  for  Nov.  20  be  trans- 
ferred to  New  York  City,  time  and  place 
to  be  determined, 

NOVEMBER  14 

1490  kc-KEEW  Brownsville,  Tex. — Grant- 
ed vol.  assgn.  license  from  Radio  Broad- 
casting Co.  Inc.  to  Radio  Station  KEEW 
Ltd.,  new  partnership  composed  of  E.  E. 
(Jack)  Wilson  and  Earnest  E.  Wilson 
(sole  stock  owners  licensee  corp.)  and  T. 
Frank  Smith  (to  have  60%  interest  for 
J8.500). 

1240  kc-Altoona  Broadcasting  Co.,  Thomp- 
son Broadcasting  Co.,  Altoona,  Pa. — Des- 
ignated for  consolidated  hearing  applica- 
tions for  new  stations,  250  w  unlimited 
time. 

1330  kc-WFRC  Greenville,  S.  C.— Granted 
license  renewal  for  period  ending  11-1-45. 

1290  kc-WFVA  Fredericksburg,  Va. — 
Same. 

1230  kc-KMLB  Monroe,  La. — Granted 
petition  insofar  as  is  it  requests  leave  to 
amend  application  to  specify  different 
transmtter  site ;  denied  insofar  as  it  re- 
quests  grant   of  application. 

1240  kc-WARC  Inc.,  Rochester  Broad- 
casting Corp.,  Seneca  Broadcasting  Corp., 
Rochester,  N.  Y. ;  Finger  Lakes  Broadcast- 
ing System,  Geneva,  N.  Y. — Denied  joint 
petition  filed  by  WARC  Inc.,  Rochester 
Broadcasting  Corp.  and  Seneca  Broadcast- 
ing Corp.  for  reconsideration  and  grant 
without  hearing  one  of  the  three  apnlica- 
tions  for  new  station  Rochester ;  denied 
request  of  Finger  Lakes  Broadcasting  Sys- 
tem for  reconsideration  and  grant  of  ap- 
plication for  new  station  Geneva. 

National  Assn.  of  Broadcasters — Granted 
extension  time  to  11-21  for  filing  requests 
for  oral  argument  in  matter  of  Promul- 
gation of  Rules  &  Regulations  under  Sec. 
317. 

NOVEMBER  15 

Nashville  Radio  Corp.,  Nashville,  Tenn. — 
Granted  motion  for  leave  to  amend,  appli- 
cation new  station  re  type  equipment; 
application    retained    on    hearing  docket. 

Binghamton  Press  Co.,  Binghamton, 
N.  Y. — Granted  petition  amend  application 
new   station    to   specify    transmitter  site. 

KFXD,  Queen  City  Broadcasting  Co.. 
Boise,  Ida.— Granted  KFXD  petition  to 
take  deposition  of  its  consulting  engineer 
re  consolidated  hearing  on  application  for 
CP  and  applcations  of  Queen  City  Broad- 
casting Co.  and  Idaho  Broadcasting  Co. 
for  CPs  new  stations ;  granted  petition 
of  Queen  City  Broadcasting  Co.  to  advance 
hearing  date  from  12-4  to  11-27. 

Chattahoochee  Broadcasters,  Marietta,  Ga. 
— Denied  motion  for  30-day  continuance 
consolidated  hearing  now  set  Nov.  17  re 
ap'ilications  Chattachoochee  Broadcasters 
and  Marietta  Broadcasting  Co.  for  CPs 
new  stations  Marietta ;  ordered  record  re- 
main open  to  12-28  to  permit  introduction 
deposition  five  witnesses  to  be  taken  12-8. 

WMC  Memphis — Granted  in  part  motion 
for  indefinite  postponement  hearing  now 
set  11-20  on  application  license  renewal : 
postponed   hearing   to  12-20. 

Richard  E.  O'Dea — Granted  motion  for  ex- 
tension time  for  filing  of  proposed  findings 
and  conclusions  re  application  transfer 
control  WOV,  on  or  before  11-16. 

Applications  .  .  . 

NOVEMBER  13 

Channel  1-Scripps  Howard  Radio  Inc., 
Washington — CP  new  commercial  televi- 
sion station  ESR  1,650. 

1490-kc-Southside  Virginia  Broadcasting 
Corp.,  Petersburg,  Va. — CP  new  stand- 
ard station  100  w  unlimited. 

1240  kc-Eastern  Radio  Corp.,  Reading, 
Pa. — CP  new  standard  station  250  w  un- 
limited. ,  „ 

47,900  kc-Scripps-Howard  Radio  Inc., 
Cincinnati— CP  new  FM  station,  13,700 
•sq.  mi.,   $200,000   estimated  cost. 


Tentative  Calendar  .  .  ; 

NOVEMBER  20 
950  kc-WORL  Boston — License  renewa 
1020  kc-KFVD  Los  Angeles — Same. 
1110   kc-KPAS   Pasadena,   Cal. — Same,  f 
790  kc-WMC  Memphis — Same. 

NOVEMBER  24 
1440  kc-KMLB  Monroe,  La. — CP  chanfjj 
frequency,   transmitter   and   site,  increaU- 
power,  install  DA-N.  i' 


1400  kc-Arkansas  Democrat  Co.,  Litt 
Rock,  Ark. — CP  new  standard  station  2 
w  unlimited. 

45,700  kc-Times  Picayune  Pub.  Co.,  N« 
Orleans — CP   new  FM  station,   14,000  t 
mi.,  amended  to  change  coverage  to  i;l 
188  sq.  mi.  X- 

43,700  kc-WAPO  Broadcasting  Servi<X 
Chattanooga,  Tenn. — CP  new  experimenI  L 
hf  station,  1  kw  A-3  FM  emission.  .T 

1240  kc-WIBU  Poynette,   Wis.— CP 
stall    new    antenna    and    make  chang; 
ground   system.  . 

1060  kc-KFRE  Frersno,  Cal.— CP  chan  " 
frequency  from   1340  kc.   increase  250  ' 
to  1  kw  and  install  new  transmitter. 

1340  kc-J.  E.  Rodman,  Bakersfield,  Cal? 
CP  new  standard  station  250  w  unlimit^' 

680  kc-KPO  San  Francisco — CP  instf 
new   vertical  antenna. 

Channel  4-KSFO  San  Francisco — CP  n 
commercial  television  station,  amended  -p 
change    requested   frequency    from  Chi 
nel  6.  ' 

NOVEMBER  14  i 


1400     kc-Mississippi    Broadcasting  ( 
Jackson,   Miss. — CP  new  standard  stat . 
1240  kc  100  w  unlimited,  amended  to  '  ^ 
quest  1400  kc.  J  ' 

910  kc-Valley  Broadcasting  Assn.,  1  * 
Allen,  Tex. — CP  new  standard  station  1  J|= 
unlimited  DA-DN. 

44,500  kc-KVOX  Fargo,  N.  D.— CP  i 
FM  station,  5,800  sq.  mi.,  $20,800  estimz-  - 
cost.  ,^  ' 

1490  kc-Jonas  Weiland,  Petersburg,  Vi  m. 
CP  new  standard  station  100  w  unliii|i!; 
ed    (dismissed  at  request  of  applicant 

NOVEMBER  15 

45,500  kc-Raytheon  Mfg.  Co.,  Walth:  i 
Mass. — CP  new  FM  station,  6,530  sq. 
$60,000-75,000   estimated  cost. 

45,900  kc-WFBR  Baltimore — CP  new 
station,  5,050  sq.  mi.,  amended  to  req 
19,135  sq.  mi.,  change  type  transmn 
move  transmitter  and  changes  in  antei 

46,900  kc-Scripps-Howard  Radio  1 
Indianapolis— CP  new  FM  station,  8, 
sq.  mi.,  $100,000  estimated  cost. 

43,300   kc-Evansville  on  the  Air  Ir' 
CP    new    developmental    station,  1 
AO-FM   special  emission. 

43,500  kc-KHJ-FM  Los  Angeles- 
change  frequency  from  44,500  kc,  sp( 
34,000  sq.  mi.,  move  transmitter  and' 
stall  new  transmitter   and   antenna,  i 

43,400    kc-WKBN    Youngstown,  O.-- 
new  FM  station,  15,690  sq.  mi.,  $li; 
estimated  cost.  - 
NOVEMBER  17  ) 

1340  kc-John  Spottswood,  Key  West, - 
—CP  new  standard  station  250  w  unlimj 

730  kc- Western  Carolina  Radio  C 
Shelby,  N.  C. — CP  new  standard  statior 
w  D.  .  i 

1490  kc-Air  Capital  Broadcasting  | 
Wichita,  Kan. — CP  new  standard  st: 
250  w  unlimited. 

1340  kc-KMYR  Denver— Vol.  assgn 
cense  from  F.  W.  Meyer  to  KMYR  Br 
casting  Co.  | 

42,100-42,900  kc-Regents,  U.  of  I 
Mexico — CP  new  noncommercial  e<l| 
tional  station  250  w  A3   emission.  H 

48,700  kc-Bernard  Fein,  New  York 
new  FM  station,  8,500  sq.  mi.  (retur- 


New  Canada  Stations  I 

THREE  NEW  Canadian  stat 
went  on  the  air  during  the 
half  of  November,  CJCH  Hal) 
with  1  liw  on  1320  kc;  CKFI  ] 
Frances,  Ont.,  with  250  on 
kc,  and  CJEM  Edmunston,  N, 
with  250  w  on  1240  kc. 
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DIVIDEND  of  75c  per  share  of 
men  stock  and  $1.62%  per  shai 
preferred  stock  was  authorized  h; 
board  of  directors  of  Stromberg- 
son  Co.,  payable  Dec.  1  to  stock 
ers  of  record  as  of  Nov.  13,  194ii 
dividend  last  year  was  50e. 

BROADCASTING  •  Broadcast  Adver\\ 


Help  Wanted 


p.nnouncer.  Experienced  newscaster,  also 
capable  of  routine  studio  work.  5  kw 
network  affiliate,  major  midwestcrn  mar- 
ket. Opportunity  for  advar' cement.  Sal- 
ary commensurate  with  ability.  Include 
all  data  in  first  letter.  Reply  confiden- 
tial. Box  540,  BROADCASTING. 


Lccount  executive  to  join  recognized  me- 
dium size  Chicago  agency  in  a  new  busi- 
ness   development   capacity.    Must  have 

!  agency   experience,   excellent  references, 

;  good  contacts   and   strong  sales  ability. 

]  Give  complete  information  in  first  let- 
ter. Our  executive  staff  is  familiar  with 

I  this  advertisement.  All  applications  will 

;  be  kept  in  strictest  confidence.  Box  612, 

j  BROADCASTING. 

[nnouncer  for  50.000  watt  CBS  station. 
Excellent  opportunity  for  top-notch,  reli- 


able man.  Submit  transcription  with  ap 
plication.  Box  855,  BROADCASTING 


■nnouncer-operator  wanted  by  station  in 
Rocky  Mountain  area.  Send  experience, 
*;snapshot,  and  three  references.  Men  only. 
1  iFirst  grade  license.  Box  875,  BROAD- 
;  CASTING. 


t-^ed-'ate  ooenin?  for  two  versatile  an- 
nouncers. $40.00  basic  and  talent.  Send 
photograph,  complete  details  of  back- 
ground,  statement  of  availa' ility  if  pos- 
sible. Box  877,  BROADCASTING. 


knted!  Operator-announcer  with  first  class 
license  for  future  chief  engineer  at  radio 
litation  in  small  town  in  heart  of  Willa- 
irette  Valley,  in  Oregon.  Good  RCA 
■quipment,  good  working  conditions.  Pre- 
|er  family  man.  Box  885,  BROADCAST- 
ING. 


I  

K  ilnsmitter  and  control  operators  for  5  kw 
riidwest  station.  In  first  letter  outline 
pcperience  and  education  and  send  recent 
hapshot.  Box  887,  BROADCASTING. 


food  voice  with  at  least  a  year's  announc- 
ag  experience  will  qualify  you  for  a 
bod  position  on  a  large  midwest  clear- 
1  inannel  station.  40  hour,  5  day  week, 
alent  and  overtime  payments  possible 
Trite  Box  888,  BROADCASTING. 


vll  -  i"   beautiful   New  England 

YJihiversity  city  needs  experienced  an- 
ibuncer.  Prefer  family  man  interested 
!  permanent  position  with  future  at 
>od  salary.  Station  largest  in  area 
Ith  no  competition.  If  interested  write 
14  tsx  889,  BROADCASTING. 


)  class  announcer  by  old  established 
IBional  broadcasting  station  in  Florida 
« Pp  floaters.  Give  age,  draft  status  ex- 
Blij-ience  and  salary  expected.  Box  891 
it<  silOADCASTING. 


ouncer— NBC  affiliate  has  immediate 
enmg  for  above  average  announcer 
■lent  opportunities.  Give  full  informa- 
n,  references,  expected  earnings,  first 
^:er.  Voice  recording,  WSAV,  Savan- 
;ti,  Georgia. 


-ed— We  are  in  need  of  a  first  class 
pneer  and  an  announcer.  Call  or  wire 
ect,  Melvin  Hutson,  President,  Ten- 
Isee  Valley  Broadcasting  Company, 
■atur,  Alabama. 


■si 

"'■(I  f^— Experienced  commercial  announc- 
or  1  kw  station.  Give  experience  and 
^rences  in  first  letter  of  application. 
Cress  KPAC,  Drawer  511,  Port  Arthur 
las.  ' 


74e  SCHOOL  V 
PIO  TECHNIQUE 


•merica't    Oldest    School  Devoted 
flusively    to    Radio    Broadcasting)  ■ 

Starting  New,  littensive 

DAY  &  EVE. 

Mid-Season  Courses 

IJDECEMBER  4 


0 


Taught   by  Network  Profes. 

sionals,     for     Beginner  & 

Advanced  students,  include: 
jnnouneing  •  Station  Routine 

lewseasting  •  Acting 

Jontinuiiy  Writing  •  Diction 

-ommentating  •  Voice 

to-ed.  Moderate  rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


3.  BUiLDING,RADIO  CITY,  N. Y. 
CIRCLE  7-0193 


—CI  assified  Advertisements — i 

PAYABLE  IN  ADVANCE— Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  _all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issire  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Advertising  mana-rer  for  network  station. 
Permanent  position.  KFRO,  Longview, 
Texas. 

Copy  writer  experienced.  Good  position  with 
1,000  watt  midwest  station.  Weekly  sal- 
ary starts  at  50  dollars  for  50  hours  for 
man  who  can  produce  salable  commerc'"' 
copy.  Se"d  full  particulars  and  sample 
scripts  with  first  letter,  to  Elmer  Knopf, 
WFDF,  Flint,  Michigan. 

Announcer-operator  wanted.  Must  have  first 
class  radio-telephone  license  and  be  capa- 
ble of  announcing  news  and  commercials. 
Gi"e  exoerience,  draft  status  and  salary 
required  first  letter.  Radio  Station  KSEI 
Pooatello,  Idaho. 

Wanted — First  or  second  class  operator. 
Excellent  opportuTity  for  advancement. 
Ideal  working  conditions.  Permanent. 
Blue  Network,  1000  watts,  plan  for  great 
expansion,  FM  application  filed.  RCA 
equipped.  A  real  opportunity  for  right 
party.  Advise  salary  expected  to  start. 
Reporting  date  first  letter.  WTJS,  Jack- 
son, Tennessee. 


Help  Wanted  (Cont'd) 


Newscaster,  capable  of  compiling  own  script. 
Permanent  position  for  right  man  in 
news  bureau  under  supervision  of  George 
Gow,  KFH,  Wichita,  Kansas. 

Situations  Wanted 

station  promotion  director  thoroughly  ex- 
perienced in  publicity,  advertising  and 
production.  Box  879,  BROADCASTING. 

Chief  engineer  now  employed.  Seven  years' 
experience,  five  as  chieif  with  250  watt 
transmitters.  Desires  change  due  to  work- 
ing conditions  here.  Permanent  connec- 
tions desired.  Reasonable  salary  expected. 
Married  with  family.  4F,  30  years  of 
age,  sober  habits.  I  am  not  a  floater,  can 
be  available  60  days  after  accepting  your 
offer.  Virginia,  North  Carolina  cr  South 
Carolina  preferred.  Box  882,  BROAD- 
CASTING. 

Program  manager — Network  newscasting 
and  engineering  experience.  Desires 
change  offering  permanency  and  future 
advancement  possibilities.  Box  883 
BROADCASTING. 


WKY  Radiophone  Company,  Oklahoma 
City,  Oklahoma  wants  experienced  an- 
nouncer. Send  voice  transcription  and 
full  particulars  to  Bloyce  Wright,  Pro- 
duction Manager. 

WSKB,  McComb,  Miss,  expanding  its  oper- 
ations has  immediate  permanent  positions 
for  first  operator  and  restricted  third 
operator,  also  male  announcer,  experi- 
erced  news  and  commercials.  Good  pay. 
Write  or  wire,  WSKB,  McComb,  Miss. 


Announcer — All  around  man,  restricted  li- 
cense, strong  ad-lib,  six  years'  experi- 
ence. Minimum  $65.00.  Box  884,  BROAD- 
CASTING. 


Transmitter  operator  wanted — First  class 
license,  small  percentage  announcing. 
Permanent  position  with  postwar  future. 
Give  experience,  references,  draft  status, 
snapshot,  salary  requirements,  first  let- 
ter. Immediate  opening.  Write  or  wire 
KGFW,  Kearney,  Nebraska. 

Wanted— Licensed  operator  for  kilowatt 
regional.  Fxperience  unnecessary.  Perm- 
anent position  with  future  for  right  man. 
Give  full  details  first  letter.  Address 
Chief  Engineer,  WALB,  Albany,  Georgia. 

Want  announcer  that  can  do  newscasts 
regular  job.  Please  state  starting  salary 
in  first  communication.  Contact  Manager 
WBRW,  Welch,  W.  Va. 


News,  commercial  announcer,  married,  4F, 
22,  2%  years  New  York  s'ation.  Em- 
ployed. Desire  change  working  condi- 
tions, locality.  Minimum  $50.00,  talent 
fee,  5000  watts.  Permanent,  large  town, 
view  FM,  television.  Radio  school  gradu- 
ate.  Box  886,  BROADCASTING. 

News  editor-eommentatnr  ava  lable  imme- 
diately. Now  on  regional  CBS  station. 
Four  years  radio  rews  editor,  backed  by 
American  and  foreien  newspaper  experi- 
ence.  Box   890,  BROADCASTING. 

First  class  engineer  now  employed  as  chief 
desires  change.  Excellent  references.  Box 
892,  BROADCASTING. 

Announcer — Some  experience,  wife  plays 
piano,  accordion  and  solovox.  Prefer  mid- 
west station  with  talent  possibilities. 
Walter  Price,  101  S.  Western  Chicago, 
111. 

Experienced  basic  staff  announcer  desires 
well-paid  staff  or  specialty  position. 
Sports-editor,  WALA,  Mobile,  Alabama. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  C»ntulumtt 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Col. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


YOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion  Sq.  Bldg. ,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
in  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

ITrite  for  catalog 
THOMAS  J.  VALENTINO  INC. 
Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


BUY 
WAR  BONDS 


iADCASTING   •   Broadcast  Advertising 


Situations  Wanted  (Cont'd) 

News  editor-rewrite  man — Availab'e  now 
to  put  straight  news,  commentaries  to 
work  making  more  listeners,  more  mon- 
ey for  your  station  and  sponsors.  Eight 
years  experience  reporting,  rewriting, 
analyzing,  dramatizing  news  for  news- 
papers, wire  services,  radio,  radio-news- 
paper affiliation.  Age  28,  4F.  Now  on 
publicity  and  speech-writing  staff  of 
major  political  party.  Campaign's  over, 
job's  done.  What's  your  news  problem? 
Box  896,  BROADCASTING. 

Announcer,  newscaster,  writer,  actor.  Re- 
liable, ambitious.  Veteran.  Eastern  sta- 
tion preferred.  Box  97,  G.P.O.,  New 
York  1,  N.  Y. 

Wanted  to  Buy 

Will  pay  cash  for  250  watt  transmitter. 
FCC  approved.  Box  860,  BROADCAST- 
ING. 


Wanted— 1000  watt  transmitter.  FCC  ap- 
proved, also  matching  "T"  network 
Write  Box  881,  BROADCASTING. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  collect 
Chicago,  Mr.  Clifford. 

Wanted — any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

Wanted — Broadcasting  equipment  such  as 
pre  aniplifiers,  control  panel,  meters  and 
any  other  equipment  except  transmitter. 
Write  or  wire  prices  of  what  you  have. 
E.  A.  Homes,  Jr.,  511  S.  83rd  St., 
Birmingham,  Ala. 

For  Sale 


United    Sound    Engineering    Companies  5 

tube  amplifier  with  microphone  and 
st^nd.  Model  serial  USE,  new.  $125.  Box 
894,  BROADCASTING. 

Vertical  radiator  200  foot,  tubular  con- 
struction, complete  with  guywire,  base 
insulator,  lighting  equipment.  Ashland 
Broadcasting  Company,  Ashland,  Ken- 
tucky. 

Miscellaneous 

Chicago  agency  wants  to  place  eight  full 
strip  accounts  on  after  midnight  time. 
Box  898,  BROADCASTING. 


WANTED 

5  kw  transmitter 
1  antenna,  any  height 

with  lights 
1  250  watt  transmitter 

Box  876,  Broadcasting 


If  you  are  a  qualified  chief  en- 
gineer, preferably  now  employed 
by  a  small  southern  station,  but 
desiring  a  change ;  if  you  are 
stable  and  sober  and  forward 
looking,  this  may  be  the  job 
you're  seeking : 

"A  thousand  watt  CBS  regional 
station  wants  to  employ  a  chief 
engineer,  one  who  can  supervise 
men  and  command  their  respect. 
This  is  a  permanent  job  for  the 
right  man.  Due  to  War  Labor 
Board  limitations  on  a  salary 
fixed  under  a  prior  ownership, 
the  pay  is  moderate  to  start ; 
but  we're  hunting  a  man  who 
wants  to  grow  with  us  and  can 
help  us  on  problems  of  increased 
power  and  FM  possibilities. 
This  job  is  goinc  to  be  filled 
quickly.  If  interested  write  to 
Box  897,  BROADCASTING. 
Include  when  you  could  go  to 
work.  We'll  wire  or  telephone 
the  man  who  fills  the  bill. 
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500  kw  Long -Wave  Stations 
Are  Sought  by  Panel  Group 

Engineers  Propose  10  Clear  Channels  in  Band 
200-400  kc  for  Better  Rural  Coverage 

EECOGNIZING  the  need  for  bet- 
ter rural  coverage,  the  Allocations 
Committee  of  Panel  4,  Radio  Tech- 
nical Planning  Board  (P4a),  has 
recommended  that  10  clear  chan- 
nels, each  10  kc  wide,  be  made  avail- 
able in  the  200-400  kc  band  (long 
wave)  for  stations  of  500  kw  power 
or  greater,  it  was  learned  last  week. 

The  recommendation,  which  now 
goes  to  Panel  4  for  consideration, 
was  adopted  after  the  Committee 
heard  reports  from  Paul  F.  Godley, 
Montclair,  N.  J.,  consulting  engi- 
neer, and  H.  W.  Holt,  chief  engineer 
of  WOV  New  York,  on  expansion 
of  the  standard  band. 


Superior  Coverage  Seen 

Discussion  disclosed  that  the 
groundwave  coverage  on  the  lower 
frequencies  is  considerably  superior 
to  that  of  the  standard  band,  550- 
1600  kc.  Coverage  both  day  and 
night  would  be  improved,  it  was 
pointed  out,  in  a  range  of  from 
300-500  miles  from  each  station. 
Static  v/ould  be  worse,  but  the 
higher  power  would  more  than  over- 
come that  interference,  engineers 
agree. 

Superior  propagation  in  the 
range  of  300-500  miles  also  would 
permit  more  consistent  and  depend- 
able signals  than  now  are  avail- 
able to  rural  listeners  in  a  sub- 
stantial part  of  the  U.  S.  Although 
there  are  few  receiving  sets  today 
capable  of  tuning  in  the  200-400 
kc  range.  Committee  members 
pointed  out  that  the  new  band 
could  easily  be  added  to  any  new 
design  of  standard  broadcast  re- 
ceivers. 

Until  service  in  the  200-400  kc 
band  is  such  that  the  .number  of 
receiving  sets  is  sufficient  to  cover 
the  entire  country,  the  Panel  4 
group  suggested  that  it  may  be 
economically  feasible  to  permit 
clear  channel  stations  to  operate 
stations  in  the  new  band,  carrying 
the  same  programs  as  those  on  the 
regular  outlets,  to  test  the  new 
service. 

While  FM  proponents  have  em- 
phasized that  art  will  provide  great- 
ly improved  urban  service.  Com- 
mittee members  explained,  no  re- 
sponsible opinion  has  yet  been 
passed  that  the  wide  rural  service 
would  be  given  by  FM  stations. 

In  that  connection  the  Commit- 
tee put  little  credence  in  the  pur- 
ported merits  of  high-fidelity,  re- 
quiring wide  band  widths,  thus  the 
recommendation  for  10  kc  channels. 
Technically  the  10  kc  channels  can 
be  used  as  efficiently  in  the  lower 
band,  insofar  as  transmitting 
equipment  is  concerned,  as  in  the 
standard  band  with  the  exception 
that  the  antenna  height  must  be 
considerably  greater  to  obtain  com- 
parable performance,  according  to 
Committee  members.  On  the  other 
hand,  they  brought  out  that  the  su- 
perior groundwave  more  than  com- 
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pensates  for  any  minor  loss  in  effi- 
ciency where  higher  antennas  can- 
not be  erected. 

A  study  of  non-broadcast,  sta- 
tions assigned  to  the  200-400  kc 
band  and  listening  observations 
indicate  that  the  band  is  not  ex- 
tensively used,  and  that  at  least 
10  channels  could  be  cleared  for 
the  proposed  rural  broadcast  serv- 
ice, the  Committee  was  informed. 

Raymond  F.  Guy,  NBC  radio 
facilities  engineer  and  chairman  of 
Committee  3,  RTPB  Panel  8,  rec- 
ommended that  further  study  of  the 
use  of  3-17  mc  for  rural  broad- 
casting be  dropped  because  of  in- 
terference with  international  broad- 
casting which  apparently  will  con- 
tinue. His  report  was  adopted. 

Power  Boost  Study 

The  Committee  voted  to  continue 
its  study  of  horizontal  power  in- 
crease for  all  stations.  Three  res- 
olutions of  the  NAB  Small  Market 
Stations  Committee,  (1)  requesting 
study  of  nighttime  coverage  of  sta- 
tions operating  on  local-channel 
frequencies,  (2)  regarding  expan- 
sion of  the  standard  band,  and  (3) 
regarding  the  use  of  synchronized 
control  relays  for  AM  satellite  sta- 
tions, were  adopted.  The  FCC  is 
to  be  notified  that  the  NAB  action 
now  has  been  formally  approved 
by  the  Panel  4  group.  George  Milne 
of  the  Blue  Network  was  author- 
ized to  write  the  formal  report 
to  be  submitted  to  the  Commission 
as  a  supplement  to  the  allocation 
hearings  testimony. 

Report  from  Philip  Merryman 
of  NBC;  Howard  S.  Frazier,  NAB 
Director  of  Engineering  and  Panel 
4  chairman,  and  Mr.  Guy  on  relays 
led  to  the  recommendation  that  re- 
lay ifrequencies  be  allocated  in 
block  assignments,  rather  than  be 


WORLD-WIDE  LINKS 
SEEN  BY  WAKEFIELD 

RADIO  RELAYS  in  conjunction 
with  telephone  land  lines  may  link 
not  only  the  nation  but  the  world 
in  all  types  of  communications,  Ray 
C.  Wakefield,  Federal  Communica- 
tions Commissioner,  told  the  Na- 
tional Assn.  of  Railroad  &  Utilities 
Commissioners'  War  Conference  in 
Omaha  last  Tuesday. 

Based  on  evidence  presented  dur- 
ing the  allocation  hearings  from 
Sept.  28-Nov.  2,  Commissioner 
Wakefield  asserted  that  the  post- 
war period  will  see  "vast  new  tech- 
nical advances  in  communications" 
and  that  FM,  television,  and  facsi- 
mile no  doubt  will  be  linked  by  ra- 
dio relays  into  networks,  just  as 
standard  broadcasting  is  linked 
today  by  telephone  lines. 

As  to  common  carrier  rates,  Com- 
missioner Wakefield  said  "much 
progress  has  already  been  made  in 
integrating  state  and  federal  reg- 
ulation in  those  matters  which  are 
of  common  concern"  and  he  ex- 
pressed the  hope  that  "the  coopera- 
tive efforts  which  have  proved  so 
valuable  in  the  past  will  thrive  and 
flourish"  in  the  future. 


STANLEY  MAXTED,  BBC  war  cor- 
respondent, who  has  arrived  in  this 
country  for  a  short  visit  before  re- 
turning to  European  battlefronts,  will 
be  guest  of  honor  Nov.  20  at  a  BBC 
luncheon  at  the  Waldorf-Astoria  given 
by  John  Salt,  BBC  North  American 
director. 


interspersed  with  other  services, 
as  at  present. 

The  Committee  previously  had 
recommended  that  the  540  kc  chan- 
nel, adjacent  to  the  broadcast  band, 
be  used  for  regional  stations  with 
1-5  kw.  The  530  and  520  kc  pro- 
posed channels,  which  would  be  add- 
ed to  the  broadcast  band  under 
recommendations  to  the  FCC,  would 
be  locals  with  250  w  [Broadcast- 
ing, Nov.  13]. 

Members  of  the  Panel  4  alloca- 
tions committee  include  leading 
consulting  engineers,  and  network 
and  station  engineering  officials 
and  broadcasters. 


Listening  Increase 
On  Election  Night 

Audience  Up  50%  Over  Thai 

Of  an  October  Tuesday 

LISTENING  on  election  night  was 
more  than  50%  over  that  on 
Tuesday  three  weeks  before,  ac- 
cording to  a  breakdown  of  sets-in- 
use  figures  in  the  32  four-networli 
cities  made  by  C.  E.  Hooper  Inc 
Increase  is  consistent  throughoul 
the  evening,  the  peak  being  reach- 
ed in  the  9-9:15  period  each  Tues- 
day— 41.8%  of  all  sets  were  founc 
in  use  on  Oct.  17;  58.0%  wer< 
found  in  use  Nov.  17. 

Research  organization  did  no1 
issue  individual  audience  figures  f  oi 
each  network  for  the  evening 
which,  as  given  to  the  networks  th( 
day  after  election,  showed  NBC  U 
have  had  the  largest  part  of  th( 
audience,  with  CBS,  Mutual  anc 
Blue  following  in  that  order.  Blu« 
was  erroneously  reported  third  anc 
Mutual  last  in  last  week's  issue  oj 
Broadcasting,  which  also  was  ir 
error  in  reporting  an  average  rat 
ing  of  14.7  for  MBS  for  that  eve 
ning.  Figure  was  Mutual's  share 
of  audience  based  on  sets-in-use  no" 
its  rating,  based  on  all  radio  homes 

Breakdown  of  election  listeninf 
by  quarter-hours  through  electioi 
evening,  from  6  to  10:30  p.m 
(EWT)  follows 


6:00-6:16  P.  M. 
6:15-6:30  P.  M. 
6:30-6:45  P.  M. 
6:45-7:00  P.  M. 
7:00-7:15  P.  M. 
7:15-7:30  P.  M. 
7:30-7:45  P.  M. 
7:45-8:00  P.  M. 
8:00-8:15  P.  M. 
8:15-8:30  P.  M. 
8:30-8:45  P.  M. 
8:45-9:00  P.  M. 
9:00-9:15  P.  M. 
9:15-9:30  P.  M. 
9:30-9:45  P.  M. 
9:45-10:00  P.  M. 
10:00-10:15  P.  M. 
10:15-10:30  P.  M. 


Oct.  17 

Nov.  17 

15.8 

23.3 

13.4 

24.0 

12.9 

26.1 

18.5 

32.8 

21.1 

38.6 

23.1 

38.1 

21.2 

39.8 

25.7 

42.1 

31.2 

49.6 

29.5 

60.0 

34.2 

53.8 

35.1 

54.5 

41.8 

58.0 

37.5 

57.6 

39.9 

56.6 

38.6 

54.1 

39.6 

54.2 

35.5 

54.9 

CED  Disc  Series 

COMMITTEE  on  Economic  Devel 
opment  has  begun  distribution  o 
a  quarter-hour  transcribed  pro 
gram.  Creating  New  Jobs,  to  sta 
tions  through  the  2,000  local  CEI 
committees.  Recording,  cut  b; 
World  Broadcasting  System,  in 
eludes  talks  by  business  leaders 
Other  CED  programs,  both  re 
corded  and  network,  are  in  prepa 
ration  according  to  Lawrence  Ham 
mond,  who  produced  the  first  one 
and  Edward  Rober-ts,  who  wrot 
it.  On  Nov.  27  Mr.  Hammond  be 
comes  radio  and  motion  pictur 
director  of  the  CED's  informatio: 
division,  succeeding  Mr.  Roberts 
who  joins  the  staff  of  Time  on  tha 
date. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Jones  Made  Seven  Yards  Around  Right  End;  Sorr-y,  the  P. A.  Says 
Smith  Lost  Seven  Yards  Around  Left  End!" 


'GE  House  Party' 

GENERAL  ELECTRIC  Co 
Bridgeport,  will  begin  sponsorshi] 
of  a  network  program,  titled  Gl 
House  Party,  early  next  year  oi 
CBS,  Monday  through  Friday,  4 
4:25  p.m.  on  behalf  of  the  com 
pany's  appliance  and  merchandis 
department.  Art  Linkletter  is  m.{ 
for  the  show,  which  is  schedulei 
for  its  air  premiere  sometime  be 
tween  Jan.  1  and  15.  Agency  i 
Young  &  Rubicam.  . 

BROADCASTING    •    Broadcast  Advertisini 
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OF  AN  INDUSTRY'S  GREATNESS! 


After  29  years,  the  leadership  which  Cadillac  assumed  in 
this  famous  advertisement  is  still  generally  acknowledged. 
More  significantly,  "The  Penalty  of  Leadership",  by 
Theodore  F.  MacManus,  by  its  mature  force  and  dignity 
helped  establish  the  fact  that  automobile  manufacturing 
had  progressed  from  the  work  shops  of  a  few  mechanical 
wizards  to  the  eminence  of  a  great  industry. 


. . .  And  Advertising  Must  Make  Other 

Industries  Great  In  The  Distrihution  Decade! 


Along  the  highroad  of  America's  industrial  progress, 
many  of  the  significant  milestones  have  been  ad- 
vertisements and  advertising  ideas  that  greatly 
accelerated  the  growth  of  individual  companies, 
and  of  entire  industries. 

Post-war,  the  need  for  increasing  consumption  will 
be  greater  than  ever  before.  Advertising  must  again 
pace  progress  by  raising  the  world's  highest  stand- 
ard of  living  to  an  even  higher  pinnacle— for 
expanded  productive  capacity  and  abundant  man 
power  will  require  an  increase  in  consumption  of 
at  least  40%  of  pre-war  levels. 


In  the  Distribution  Decade  after  V-Day,  your 
clients  will  look  to  you  for  accomplishments  sur- 
passing everything  advertising  has  ever  done. 

Alert  advertising  men  are  now  actively  planning 
and  preparing  for  that  responsibility  and  that 
opportunity. 

So  is  WLW. 

When  the  time  comes,  we  will  be  ready  to  help  you 
do  a  better  post-war  job  for  your  clients  in  the  vast 
four-State  market  that  is  WLW-land. 


(  WLW  ) 

Division  of  The  Crosley  Corporation 

THE     NATION'S     MOST     MERCHANDISE-ABLE  STATION 

CINCINNATI    2,  OHIO 


The  mRVD^s 
Best 

Tube  Makers 


y; 


OU  may  be  interested  in  what  RCA  tube  workers  have 
been  doin^r  to  make  more  tubes  available  for  John  Public. 


Back  in  August,  1943,  thousands  of  workers  in  RCA  tube 
factories  organized  themselves,  through  War  Production  Drive 
Committees,  into  the  "World's  Best  Tube  Makers."They  resolved 
to  do  their  jobs  better  than  they  had  ever  been  done  before. 

They  began  a  drive  to  reduce  tube  "shrinkage". . .  tubes 
"lost"  in  the  manufacturing  process.  Knowing  that  a  poor  tube 
takes  just  as  much  material,  just  as  much  time,  just  as  much 
labor  as  a  good  tube,  these  "World's  Best  Tube  Makers"  set 
about  making  more  of  their  lost  production  good  production. 

Now,  look  at  their  record: 

During  the  first  month  of  their  campaign,  tens  of  thousands 
of  tubes  were  made  available  which  formerly  would  have  been 
scrapped.  During  the  second  month,  the  gain  had  reached  the 
htmdred  thousand  mark.  And  this  astounding  performance  is 
still  going  on. 

Thus  war  quotas  are  being  filled  faster  and  faster,  and  civilian 
needs  can  be  met  sooner . . .  more  sets  can  tune  in  your  station. 

In  Peace,  it  will  mean  finer  RCA  tubes  than  ever... both 
for  your  transmitter,  and  for  your  listeners'  radios. 

The  Magic  Brain  of  all  electronic  equipment  is  a  Tube . . . 
and  the  fountain-head  of  modern  Tube  development  is  RCA. 


25  Years  of  Progress 
in  Radio 
and  Electronics 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION     •     CAMDEN,  N.  J. 

LEADS  THE  WAY  ...  In  Radio  .  .  .  Television  .  .  .  Tubes  .  .  . 
Phonographs  .  .  .  Records  .  .  -  Electronics 
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PRICE  15  CENTS 
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The  Weeklv^^^  Newsmagazine  of  Radio 


^ood  for  people* 

EVERY  M'EEKDAY  MORNING  at  precisely  7:15,  a  mellow  fellow 
named  John  Gambling  is  invited  into  the  homes  of  hundreds 
of  thousands  of  WOR  listeners.  Part  of  his  program's 
com,  but  it's  the  sure-fire,  chuckle-churning  com  of 
the  master  showman.  Mixed  with  the  music,  jokes  and  jibes, 
however,  is  news,  the  weather  as  it  is  and  will  be,  and 
intimate,  goodnatured  asides  to  listeners  on  things 
they  reveal  to  John  in  his  massive  daily  mail. 

What  such  a  formula  has  done  for  sponsors,  is  written 
in  very  black  ink  on  the  ledgers  of  people  like  Bond  Stores, 
E.  R.  Squibb  &  Son,  Illinois  Meat  Co.,  and  many,  many  others. 

For  more  than  19  years  John  Gambling's  show  has 
been  a  very  important  part  of  WOR's  versatile  programming. 
It's  a  kind  of  radio  showmanship  that  has  a  continuing, 
habit-forming  vitality.  Pick  any  WOR-created  program  and 
you'll  find  it  cloaked  with  this  same  quality.  It's  a  knack,  of 
course;  like  great  editing.  But  it's  also  the  net  result  of 
penetrating  personal  research  by  highly-skilled 
inters'iewers  into  the  likes  and  dislikes  of  millions  of  listeners. 


If  you  have  a  radio  program,  or  are  seriously 
considering  the  purchase  of  one,  WOR  thinks  it  would  be 
both  a  wise  and  profitable  thing  to  have  a  chat  with  its 
gifted  showmen.  Their  business  is  knowing  what 
the  public  wants  in  one  of  the  greatest  listening  territories 
on  the  Eastern  Seaboard.  They  can  save  you  worry, 
time  and  needless  expense. 


—  — that  power-full  station 

*Sponsors  are  people,  too;  aren't  they? 

at  1440  Broadway,  ui  New  York 

MEMBER  OF  THE  MUTUAL  BROADCASTING  SYSTEM 


RIGHT  HERE  I 


represented  by 
John  Blair  &  Company 


ne  letter  for  each 


wo  radio  homes 


HERE  in  16  Northern  Illinois  Counties 
(Congressional  Districts  eleven, 
twelve,  and  thirteen)  WLS  listeners  are 
on  a  one  out  of  two  basis,  judged  by 
1943  mail.  107,676  letters  were  received 
from  these  16  counties;  there  are  217,901 
Radio  Homes  in  the  same  area:  49.8  let- 
ters per  100  radio  homes  or  ONE  out 
of  TWO! 

These  16  Illinois  Counties  are  Just  a 
part  of  WLS'  Major  Coverage  area  of 
four  states,  whence  we  receive  over  a 
million  letters  a  year.  But  they  show 
how  the  WLS  audience  LISTENS  and 
RESPONDS!  How  down-to-earth  enter- 
tainment and  thorough,  painstaking  serv- 
ice have  built  friends  for  us,  will  build 
results  for  you!  Write  WLS  today  to  learn 
how  many  of  our  listeners  wrote  for  Ra- 
tion Book  Holders  this  fall;  how  many 
youngsters  responded  to  a  one-time 
School  Time  offer  of  a  zoo  map;  how 
many  Feature  Foods  housewife-friends 
asked  for  Martha  and  Helen's  Christmas 
Greeting  folder.  Learn  how,  at  any  time 
of  the  broadcast  day,  WLS  GETS 
RESULTS! 


NUMBER  SIX  °  WLS  series  of  advertisements 
analyzing  the  station's  intense  listener-response  county 
by-  county.  This  ad  shows  WLS  mail  from  16  Illinois 
Counties.  Through  the  series,  we  have  revealed  actual 
mail  response  and  its  ratio  to  radio  homes  in  all  of  the 
four  states  in  the  WLS  Major  Coverage  Area:  Illinois, 
Indiana,  Michigan,  Wisconsin. 


CHICAGO  7 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


The 
PRAIRIE 

FARMER 

STATION 


BuRRiDGE  D.  Butler 
President 


Glenn  Snyder 
Manager 


iiiiiliiiliiiiU 


OENIX.  AND  THE  ARIZONA  NETWORK  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGl 
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YANKEE  0owna^ 


our  Market  Like  a  Glove 


WHTD 

Formerly  WNBC 

Hartford,  Conn. 

is  now  under 
Yankee  Network 
Manasement 


NEW  ENGLAND  is  network  terri- 
tory, more  so  than  areas  much 
larger  in  size. 

The  Yankee  Network  is  the  only 
network  which  fits  the  sales  pattern 
of  this  area  — the  pattern  of  its  many 
scattered  key  cities  which  are  dis- 
tribution centers  for  all  New  England. 

Here  are  twenty-one  important 
markets  —  with  direct  entry  into 
each  via  a  Yankee  hometown  sta- 
tion. In  each  instance  Yankee  gives 
you  the  advantage  of  working  with 


one  which  can  introduce  you  prop- 
erly and  obtain  for  you  the  warm 
welcome  and  friendly  cooperation 
you  seek. 

You  can't  make  any  jobber  or  re- 
tailer mad  by  using  his  local  station. 
But  you  can  fit  your  sales  effort  to 
an  exact  market  pattern,  get  the 
same  hard-hitting  impact  every- 
where, strengthen  your  dealer  set- 
up and  get  complete  consumer 
coverage  —  by  taking  The  Yankee 
Network's  twenty-one  hometown 
stations. 


a  local,  accepted  organization  — 

/tcce^it<tw:e  U  THE  YANKEE  NETWORK'S  'PocMdatcoH 

THE  YANKEE  NETWORK,  inc. 

Member  of  fhe  Mufua/  Broadcasting  System 

21    BROOKLINE  AVENUE,   BOSTON    15,  MASS.  Represented  Nationally  by  EDWARD   RETRY  &  CO.,  INC. 

Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting   Publications,    Inc.,    870   National   Press   Building,   Washington   4,   D.  C. 
Entered  as  second  rlass  matter  March   14,  1933,  at  Post   Office  at  Washington,  D.  C,  under  act  of  March  3.  1879 


High-quality  microphones 
for  AM,  FM  and  Television 
sound  broadcasting. 


Custom-built  control  room 
equipment  designed  to 
individual  station  requirements. 


Portable  Television  Camera  — 
one  of  many  RCA  Television 
developments. 


Recent  model  RCA  Turntable  ofFers 
combination  picl<up  for  lateral 
and  vertical  transcriptions. 
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7|yT0f£'fiAf  broadcast  stations  are  so  efficiently  oper- 
-Lf-f.  ated  that  the  advertiser  seldom  thinks  about 
the  studio  and  transmitter  equipment  making  it  all  possible. 
Yet,  the  whole  success  of  his  radio  advertising  depends  on 
the  ability  of  that  equipment  to  do  justice  to  his  program. 

For  over  a  decade  RCA  has  made  the  finest  broadcast 
equipment  available.  The  station  that  uses  RCA  equipment 
does  not  gamble  on  results. 

If  you  are  planning  to  build  a  broadcasting  station,  or 
to  sponsor  a  radio  show,  remember  that  you  are  staking 
your  dollars  on  equipment. 

RCA  Broadcast  Equipment  in  the  station  you  own,  or  the 
stations  you  use,  will  give  you  the  kind  of  support  you  want 
—  support  you  can  depend  on  —  whether  your  program  goes 
out  via  .^M,  FM  or  Television.   


RC.\  makes  them  all. 


BUr  /HORf  WAR  BONOS 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION    •    CAMDEN,  N.  J. 

LEADS  THE  WAY . .  In  Radio . .  Television . .  Tubes 
Phonographs . .  Records . .  Electronics 


Turnsfile  antennae 
for  FM  and  Television. 


AM,  FM  and  Television  Trans- 
mitters —  RCA  makes  them  all. 


Up  Goes  the  Hooper 

on  KOILs 
Unorning  Shows 


oily  the  Shopper" 


The  Hooper  on  KOIL  morning  shows  has  been 
climbing  steadily. 

"Polly  the  Shopper",  10:45  to  11:00  a.  m., 
Monday  thru  Friday,  is  pulling  excellent  results  for 
items  sold  thru  retail  stores  in  the  Omaha  area. 
"Polly"  is  an  old-timer  with  a  loyal  following. 
When  she  speaks  up  for  a  product  things  happen. 

"Polly"  has  a  new  show,  too,  worth  your  atten- 
tion. The  same  type  of  show  at  2:30  to  2:45  p.  m. 

Better  check  up  with  our  representative  Edward 
Petry  Co.,  Inc. 


GORDON  GRAY, 
General  Manager 
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Diversity  is  the  keynote  of  industrial  activity  in  this  tri-state  area.  Even 
before  the  war,  more  than  172  industrial  plants  manufactured  688  dif- 
ferent products,  ranging  from  petroleum  and  lumber  to  chemicals  and 
plate  glass.  Now,  adding  their  substantial  share  to  the  expanding  wealth 
of  th  is  region  are  ordnance  and  munition  plants,  iron  and  steel  foundries 
and  refineries  for  extracting  butadiene  from  oil.  Prosperous  today  and 
possessing  a  bright  future,  this  market  presents  unlimited  sales  opportun- 
ities to  alert  advertisers.  KWKH,  with  50,000  watts,  is  all  you  need  to  cover 
it  completely  and  effectively. 


CBS  ir  5  0,0  0  0  UJflTTS 


S^netAC^iont  ^cme^  Statc<ut 
SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


advertisers! 
agencies! 

radio  station  owners! 

television  licensees  and  applicants! 

writers,  producers,  performers! 


Are  you  determined  to  lead  your  field  in  Television's  "Four  Dimensional"  selling 
and  entertainment?  Then  it  is  none  too  early  — 

Advertisers  and  agencies  to. . . 

Assay  the  visual'values  of  your  radio  program  properties  and  "screen  test" 
your  product  for  demonstration  commercials. 
Evaluate  your  Television  program  idea. 

Television  station  planners  to . . . 

Help  develop  material  for  programming  —  and  pre-empt  local  rights  to  syndi- 
cate features  on  a  share-the-cost  basis. 

There  is  much  to  be  learned  about  Television.  Ten  years  ago  we  started  thinking  about  the 
manifold  problems  of  producing  effective  Television  at  a  moderate  cost.  Today  we  believe  we  have  some  of  the  answers. 
And  we  have  assembled  a  staff  and  set  up  facilities  to  develop  the  others.  We  propose  to  do  this  in  collaboration  with 
others  who  believe,  as  we  do,  that  Television  on  film  will  be  a  necessary  and  prolific  source  of  material ;  to  develop  the 
short-cut  techniques  which  are  essential  if  "live-talent"  Television  costs  are  to  be  held  within  reason. 

Our  staff  combines  experience  in  advertising,  public  relations  and  show  business ;  creative, 
sales  and  executive  posts  with  major  advertising  agencies  and  media  —  radio,  outdoor,  publications:  service  with 
major  theatre  units,  Hollywood  film  studios  and  commercial  film  production.  Our  orientation  in  these  fields  makes  for 
a  quick  grasp  of  your  objectives  and  a  sure-footed  execution  of  assignments. 

Our  facilities  include  Television's  first  laboratory  for  program  experimentation.  In  mid- 
Manhattan,  it  is  now  being  equipped  to  serve  you.  Write  or  telephone,  stating  your  specific  interest  —  or  invite  us  to  call. 


Cine-Television  Studios 

Consultants,  Production  Supervisors  in  the  Visual-Action  Media  (Distribution  via  the  Motion  Picture  Networks) 
100  E.  42nd  STREET  •  NEW  YORK  CITY  17  •  MUrray  Hill  5-2874 


In 


Take  a  well-deserved  bow  for  the  job 
you've  done  in  your  first  year  of  broad- 
casting over  WEAF. 

You've  made  the  name  Adelaide  Hawley 
stand  for  one  of  the  best -known  and  most 
popiJar  women  commentators  on  the  air  . .  . 
displayed  a  showmanship  on  your  program 
every  weekday  that  has  won  the  admiration 
of  the  radio  world  in  general  and  of  WEAF 
in  particular. 

For  we  of  WEAF  who  have  seen  you 
at  work . . .  watched  your  following  grow 
.  .  .  have  an  intimate  acquaintance  with 
your  success.  And  we'U  venture  the  pre- 
diction that  this,  your  second  year  on 
WEAF,  will  result  in  even  greater  popu- 


k)ld  out.  Prospective  sponsors  should  keep  in 
uch  with  NBC  Spot  Sales  for  future  avail- 
i^Uities  in  the  Adelaide  Hawley  program. 


[ 


larity  for  your  9:30-9:45  a.m.  program  .  .  . 
even  larger  numbers  of  hsteners  among  the 
men  and  women  of  the  WE  AF  audience  .  .  . 
even  wider  sponsor-demand  for  inclusion  in 
your  program.* 

•  • 

You're  one  more  example — and  a  mighty 
good  one — of  what  a  top-notch  job  can  be 
done  with  a  top-notch  program  on  a  top- 
notch  station.  Nice  going,  Adelaide! 


JjiJiJ  //(;/ 

50,000  watts 

represented  liy  NBC@  Spot  Sales 


NEW  YORK-NBC'S  Key  station  . 
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■  NATIONAL  REPRESENTATIVE 

JOHN  BLAIR  &  CO. 


At  Deadline 


COLGATE-PALMOLIVE-PEET  Co.,  Jersey  City,  on  Dec.  27  starts  Kay 
Kyser's  College  of  Musical  Knowledge  on  NBC  Wednesday,  10-11  p.m. 
for  Palmolive  soap  and  Colgate  dental  cream.  Program,  now  sponsored 
by  American  Tobacco  Co.  for  Lucky  Strike  cigarettes,  will  continue  to 
originate  from  service  posts.  Colgate  will  be  sponsor  of  seven  network 
programs — four  on  NBC  and  three  on  CBS.  Agency  is  Ted  Bates  Inc., 
New  York.  American  Tobacco  will  continue  to  sponsor  Jack  Benny  for 
Lucky  Strikes  on  NBC  and  Yam-  Hit  Parade  on  CBS. 


EDGAR  KOBAK,  new  MBS  president,  will  meet  with  the  network's 
directors  in  New  York  Dec.  9-10.  Top  programming  post  at  Mutual  has 
been  offered  Phillips  Carlin,  former  Blue  vice-president. 


SEARS,  ROEBUCK  &  Co.  (retail  stores)  will  place  30  to  35  weekly 
spot  announcements  for  four  weeks  on  six  Chicago  stations.  Agency  is 
Ruthrauff  &  Ryan. 


SELLERS 


GERTRUDE  SCAN  LAN 
hardly  missed  a  rung  on 
her  climb  up  the  BBDO  lad- 
der since  she  joined  the 
agency  in  1929  as  stenographic 
supervisor.  From  this  clerical  start 
she  moved  to  office  manager  and  in 
1938,  after  absorbing  the  art  of 
the  field  for  almost  a  decade,  trans- 
ferred to  radio  under  Arthur  Pryor, 
Jr.,  vice-president  and  radio  direc- 
tor of  the  agency. 

A  little  over  two 
years  ago  she  was 
appointed  timebuyer, 
an  occupation  for 
which  there  seems  to 
be  a  family  talent — 
her  sister,  Elenore, 
also  being  with 
BBDOi  in  the  same 
capacity.  Now,  as  a 
move  toward  closer 
relations  between  the 
agency  and  stations, 
BBDO  has  appointed 
Gertrude  local  radio 
manager.  With  some 
30  spot  radio  ac- 
counts in  the  house, 
it  will  be  her  job  to  make  frequent 
trips  into  the  field,  working  closely 
with  stations  on  various  spot 
campaigns. 

Taking  into  cognizance  the  fact 
that  it  is  necessary  for  timebuyers 
to  know  more  than  the  questions 
and  answers  on  timebuying  itself, 
Gertrude  acquaints  herself  with  the 
products  for  which  the  time  is  to 
be  bought. 

One  assignment  she  recently  com- 
pleted was  an  extensive  campaign 
for  Wildroot  Cream-Oil  Formula, 
a  product  of  Wildroot  Co.,  Buffalo. 
First,  Gertrude  worked  with  the 
BBDO  marketing  and  research  de- 
partment, obtaining  information 
about  present  and  potential  cus- 


GERT 


SnLES 


tomers,  age  groups,  geographical 
locations  and  similar  market  re- 
search data.  Trips  to  Buffalo  to  get 
a  comprehensive  picture  of  the 
Wildroot  sales  organization  and 
problems  followed. 

Finally  the  product  was  tested 
on  a  few  stations.  Oinly  then,  after 
this  proven  workmanlike  procedure, 
did  she  place  programs  and  an- 
nouncements for  Cream-Oil  on  some 
134  stations. 

The  success  of  the 
campaign  attests  to 
the  advisability  of 
following  this  old 
painstaking  formula. 
Wildroot,  as  a  mat- 
ter of  fact,  is  prob- 
ably the  outstanding 
radio  spot  success  of 
the  year.  The  wide- 
spread use  of  spots 
is  accomplishing  a 
three-pronged  job: 
(1)  providing  mass 
sampling  of  the 
product  by  the  con- 
sumer; (2)  intensi- 
fying distribution ; 
(3)  building  a  sales  volume  which 
has  pushed  the  hair  tonic  into  the 
field's  leading  sellers  within  11 
months  of  its  introduction. 

Gertrude '  also  buys  time  for 
Royal  Crown  Cola,  a  Nehi  prod- 
uct. Nehi's  schedule  consists  of 
transcribed  chainbreaks  and  one 
minute  spot  announcements  on  more 
than  300  stations  throughout  the 
country. 

The  theatre,  golf  and  tennis  are 
Gertrude's  extracurricular  pas- 
times. She  has  however,  one  other 
which  is  little  known  and  holds 
professional  possibilities.  She  is 
quite  an  accomplished  architect  and 
designed  her  own  home  in  Ridge- 
field  Park,  N.  J. 


1^ 


Miss  America 
via  WWDC 


Yes,  Miss  Venus  Ramey,  1! 
year  old  beauty,  got  her  breal 
for  fame  and  fortune  througl 
Radio  Station  WWDC.  Firs 
she  became  "Miss  Washington 
D.C."  Then  through  the  frnal 
to  become  "Miss  America." 

We  sponsored  the  local  con 
test  because  we're  interested  i: 
Washington  people.  It's  our  daj; 
after-day  interest  in  local  affair 
that  leads  people  to  call  WWD! 
"Our  Washington  station."  Tim 
buyers  know  WWDC  as  the  bi  j 
sales  result  station. 

WWDC 

WASHINGTON,  D.  C. 

National  Representatives 

WEED  &  COMPANY 

NEW  YORK  ■  CHICAGO  ■  HOLLYWOC 
DETROIT  •  BOSTON  •  SAN  FRANCISC 
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AN    E  VER-WIDEXING  CIRCLE 
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I       *  LOW  FREQUENCY 
I  1070  Kilocycles 

I  A  CLEAR  CHANNEL 

I       *  5000  WATTS 


Mutual 


STATION 


The  Voice  of  WIBC,  like  the  ripple 
from  a  pebble  tossed  into  a  body  of 
water,  travels  in  an  almost  true  cir- 
cle, farther,  and  with  greater  fidelity 
than  that  of  any  other  Indianapolis 
Station. 

WIBC's  low  frequency  (1070  Kilocycles),  and 
5000  Watts  power  offer  greater  coverage,  great- 
er listener  satisfaction,  and  greater  results  per 
advertising  dollar.  Write  for  additional  infor- 
mation. 

Represented  Nationally    by   John    Blair   &  Co. 

WIBC 


INDIANAPOLIS 


■  t 


i 


^^Thistlewaite,  my  boy,  we  cleared  every  on* 
of  those  F&P  stations!'' 


Maybe  it's  our  shining  virtue — maybe  it's  just 
plain  old  luck — that  every  station  we  so  proud- 
ly represent  is  the  kind  of  station  that  advertis- 
ers want. 

"Good  Management  makes  a  good  station."  For 
a  compact  list  of  well-managed  stations,  please 
just  glance  three  inches  to  the  right! 


FREE  &  PETERS,  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW      .....  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO   KALAMAZOO 

KMBC  ......  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

WOC  DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

l'.R\S  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


i 
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Disc  Announcements  Banned  by  WWJ 


Aimed  to  Protect 
Audience,  Says 
Bannister 

By  ROBERT  K.  RICHARDS 

WWJ  DETROIT  will  remove  from 
its  program  schedule  all  transcribed 
announcements  eifective  Feb.  1, 
1945. 

Announcement  by  Harry  Bannis- 
1  ter,  manager,  of  the  pioneer  Michi- 
gan outlet's  new  policy  has  sparked 
a  blaze  of  pro  and  con  comment. 
In  a  move  ■without  precedent,  Mr. 
Bannister  notified  by  telegram  last 
Friday  all  advertisers  employing 
rranscribed  spots  on  WWJ  that 
af+er  the  date  specified  "only  live 
;opy  spot  announcements"  will  be 
accepted. 

Others  Plan  Change 

i  At  the  same  time,  it  was  reported 
yjy  Carlos  Franco,  supervisor  of 
^ime  buying  and  station  relations 

it  Young  &  Rubicam,  New  Yoi'k, 
i  hat  "a  handful  of  large  stations 
I  tre  contemplating  elimination  of  all 
I  _pot  announcements." 

John  H.  McNeil,  manager,  WJZ 

■few  York,  said  that  his  outlet  was 
^■reparing  new  rules  and  standards 

n  acceptance  of  spot  announce- 

aents  which  weuld  be  announced 

tis  week. 

■  "Certain  factors  in  spot  an- 
louncements  will  be  eliminated," 

e  said.  "It  is  an  attempt  to  make 
|.stening  more  pleasant  by  being 
nore  careful  in  what  we  do."  It 

oes  not  mean  ruling  out  tran- 
loribed  announcements  necessarily, 

le  added. 

Protects  Audience 

Commenting  on  his  station's 
love,  Mr.  Bannister  said:  "This 
\«p  is  taken  solely  to  protect  our 
ludience  and  for  the  purpose  of 
'labling  WWJ  to  carrjr  out  its 
iiandate  of  operating  in  the  public 
'iterest."  He  expressed  the  hope 
tat  the  station's  advertisers  would 
iooperate. 
"We  believe  that  transcribed  an- 
yjjDuncements  have  impaired  the  en- 
•rtainment  value  of  radio  and  that 
is  up  to  broadcasters  to  clean 
|»eir  own  house  and  keep  it  in 
ited  in  hot  water  in  both  houses 


order,"  Mr.  Bannister  added.  He 
said  the  new  policy  would  be  en- 
forced without  deviation  or  excep- 
tion. 

The  move  recalled  a  recent  letter 
written  by  Mr.  Bannister  to  Prof. 
Harlow  Shapley,  Harvard  Univer- 
sity astronomer  [Broadcasting, 
Oct.  23].  Prof.  Shapley,  in  a  letter 
to  Niles  Trammell,  President,  NBC, 
had  deplored  the  broadcast  of  a 
singing  commercial  at  the  conclu- 
sion of  an  NBC  SjTiiphony  concert 
conducted  by  Arturo  Toscanini. 

Not  Good  Radio 

Responding  to  Prof.  Shapley's 
vitriolic  comment,  Mr.  Bannister 
expressed  like  revulsion  to  singing 
commercials,  but  underscored  the 
multifold  benefits  accruing  to 
American  listeners  through  the 
commercial  system  of  broadcasting. 

Mr.  Bannister  prefaced  his  letter 
to  Prof.  Shapley  with  the  state- 
ment: "First,  I  want  to  say  that  I 
believe  the  radio  singing  commer- 
cial is  in  bad  taste,  in  bad  form, 


and  moreover  it  is  bad  'theater'  or 
should  I  say  bad  'radio'?  My  feel- 
ing on  this  score  is  definite  and  un- 
equivocal." 

He  proceeded  then  to  explain  the 
program  and  commercial  processes 
which  make  it  possible  for  Ameri- 
can radio  to  present  a  man  of  Maes- 
tro Toscanini's  stature. 

The  volume  of  national  tran- 
scribed spots  placed  on  stations  in 
all  power  categories  has  increased 
markedly  in  the  last  two  years.  It 
was  estimated  reliably  for  Broad- 
casting by  a  research  expert  that 
currently  approximately  50%  of  the 
spots  placed  by  national  advertis- 
ers are  transcribed. 

The  Shapley  letter  to  which  the 
pioneer  Detroit  station  manager  re- 
sponded was  circulated  among  all 
NBC  affiliates  by  William  Hedges, 
NBC  vice-president,  at  the  direc- 
tion of  Mr.  Trammell,  with  an  ap- 
peal that  stations  exercise  selec- 
tivity in  scheduling  spots  between 
network  programs. 

Mr.   Bannister  stated  that  be- 


Porter  Appointment  Presages 
FCC -Congressional  Harmony 

Little  Opposition  to  Confirmation  Expected;  Action 
On  Craven  Vacancy  May  Be  Delayed 


DESPITE  one  or  two  murmurs  of 
opposition,  stemming  from  purely 
partisan  sources,  confirmation  of 
Paul  A.  Porter  as  a  member  and 
ultimate  chairman  of  the  FCC  is 
expected  by  the  Senate  within  a 
fortnight.  Mr.  Porter,  now  in  Flor- 
ida for  his  first  vacation  since  Pearl 
Harbor,  plans  to  return  to  Wash- 
ington in  mid-December  and  prob- 
ably will  be  called  before  the  Senate 
Interstate  Commerce  Committee  to 
become  acquainted  with  its  mem- 
bership. 

Practically  unanimous  endorse- 
ment of  the  Porter  appointment, 
save  for  the  sporadic  Republican 
outbursts,  buttressed  the  view  that 
a  new  era  of  harmony  between  Con- 
gress and  the  FCC  can  be  antici- 
pated. Former  Chairman  James 
Lawrence   Fly   consistently  navi- 


of  Congress.  Rep.  Lea  (D-Cal.), 
chairman  of  both  the  House  Inter- 
state &  Foreign  Commerce  Com- 
mittee and  the  House  Select  Com- 
mittee to  Investigate  the  FCC,  re- 
iterated the  view  that  the  Select 
Committee's  acrimonious  two-year- 
old  investigation  of  the  FCC  would 
end  with  the  adjournment  sine  die 
of  this  Congress.  He  thought  the 
Porter  appointment  '"a  good  one". 

Rep.  E.  E.  Cox  (D-Ga.),  former 
chairman  of  the  Select  Committee, 
v,  ho  engaged  in  one  of  the  bitterest 
feuds  in  legislative  history  with 
Mr.  Fly,  likewise  appeared  to  be 
satisfied  with  the  Fly  resignation 
and  the  Porter  appointment. 

The  only  formal  opposition  to  the 
appointment  came  from  the  Social- 
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tween  20  and  25%  of  WWJ's  gross 
income  would  be  affected  by  the  new 
policj'. 

"Approximately  75%  of  our  in- 
come is  derived  from  spot  business," 
he  said.  "Of  that  amount,  a  little 
better  than  507c  is  spot  anounce- 
ntent  and  6d%-of  thisiatter  is  trait-a- 
scribed." 

Asked  what  position  he  would^ 
take  if  an  advertiser  asked  WWJ 
to  perform  a  live  singing  commer- 
cial, Mr.  Bannister  said,  "I'd  turn  it 
down." 

Will  Be  Selective 

"In  my  opinion,"  Mr.  Bannister 
said,  "an  announcement  is  some- 
thing that  takes  advantage  of  an 
audience  to  the  extent  that  it  de- 
pends upon  a  program  that  pre- 
cedes or  follows  it  for  coverage.  The 
trend  recently  has  been  away  from 
programs,  with  more  and  more  em- 
phasis on  announcements.  We  do 
not  consider  this  good  radio,  and  it 
is  our  intention  simply  to  reinstate 
emphasis  on  programs,  where  it 
was  in  the  first  place  and  should  be 
now." 

Mr.  Bannister  said  that  WWJ 
would  continue  to  exercise  editorial 
discretion  in  selecting  spots,  and 
that  if  spots  were  presented  which 
did  not,  in  the  opinion  of  the  man- 
agement, represent  good  radio,  they 
would  be  rejected. 

Prof.  Shapley  Pleased 

Reached  by  Broadcasting,  Prof. 
Shapley  said  of  the  WWJ  move: 

"Readers  must  depend  on  those 
who  publish  and  listeners  on  those 
who  broadcast  for  the  raw  ma- 
terials with  which  they  think  and 
feel  and  plan  their  actions.  The  re- 
sponsibility for  maintaining  an  ag- 
gressive culture  therefore  lies 
heavily  on  the  organization  and  in- 
dividuals who  provide  news,  in- 
st  ructions  and  entertainment. 
Needless  to  say,  I  heartily  applaud 
WWJ  for  adopting  a  bold  pioneer 
policy  in  the  interests  of  the  listen- 
ing public. 

"I  believe  that  thousands  in  the 
Detroit  area  who  have  been  es- 
tranged will  now  again  use  their 
radios  liberally  and  happily.  Let  us 
hope  that  the  new  policy  ^vill  not 
be  unprofitable  and  that  other  sta- 
tions will  find  it  both  possible  and 
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Prepares  lor  FM  Operations 


Adopts    Report  Urging 
Locals    to  Seek 
Licenses 

AN  ENLIVENED  interest  in  ra- 
dio, with  the  possibility  that  FM 
licenses  would  be  sought  in  com- 
munities throughout  the  nation, 
was  expressed  in  a  committee  re- 
port adopted  by  the  CIO,  convening 
in  Chicago  last  week. 

The  convention  adopted  the  re- 
port  prepared  and  presented  by  Len 
De  Caux,  CIO  public  relations  direc- 
tor, which  proposed: 

(1)  That  local  chapters  of  CIO 
attempt  immediately  to  survey 
their  respective  areas  with  a  view 
to  preparing  FM  applications  for 
commercial  stations. 
.  (2)  That  in  those  markets  where 
commercial  FM  enterprises  would 
not  be  feasible,  the  chapters  join 
"with  public  spirited  groups"  in  co- 
operative applications  for  stations 
which  would  be  operated  as  public 
services. 

(3)  That  all  chapters  pursue  the 
policies  suggested  in  the  CIO-PAC 
Handbook,  which  delineated  meth- 
ods to  be  used  by  unions  in  obtain- 
ing station  time  on  existing  sta- 
tions for  union  broadcasts. 


UAW  Wants  11  FM 

R.  J.  THOMAS,  president, 
UAW-CIO,  interviewed  in 
Chicago,  told  a  Broadcast- 
ing correspondent  that  his 
union  contemplated  applica- 
tions for  11  FM  stations  in 
as  many  major  Am.erican 
markets.  "I  believe  we  will 
only  get  six,"  he  said,  "be- 
cause I  think  there's  a  regu- 
lation against  an  organiza- 
tion owning  more  than  that 
number."  Among  those  cities 
for  which  applications  would 
be  filed,  Mr.  Thomas  said,  are 
Newark,  Chicago,  Detroit, 
Flint,  Cleveland,  Toledo,  Mil- 
waukee, Los  Angeles  and 
Kansas  City.  UAW  had  ne- 
gotiated for  the  purchase  of 
WJBK  Detroit  at  the  record- 
breaking  price  of  $750,000  for 
a  local  non-network  outlet, 
but  the  deal  was  never  con- 
summated. 


Further  evidence  that  labor 
would  take  a  vigorous  interest  in 
broadcasting  in  the  future  was  ap- 
parent in  the  report  of  President 
Philip  Murray  of  the  CIO  to  the 
delegates.  He  said,  in  part:  "Early 
steps  for  licenses  for  public  service 


will  help  to  prevent  the  monopoliz- 
ing of  this  field  by  wealthy  busi- 
ness interests,  as  has  largely  hap- 
pened in  the  case  of  AM  broad- 
casting and  the  daily  press." 

Action  of  the  convention  recalled 
the  answer  of  Sidney  Hillman,  PAC 
chief,  to  a  question  which  was  put 
to  him  during  a  recent  address  he 
made  before  the  National  Press 
Club,  Washington. 

Mr.  Hillman  was  asked  by  a 
Broadcasting  representative  on 
that  occasion:  "Does  the  CIO-PAC 
plan  to  enter  radio  through  the  FM 
field?"  He  replied,  "We  have  no 
immediate  plans — not  that  some- 
thing should  not  be  done,  in  view 
of  the  false  and  misleading  infor- 
mation now  heard  on  the  air." 

It  was  understood,  as  well,  that 
concurrent  with  the  action  taken 
in  Chicago,  attorneys  for  the  UAW, 
a  CIO  affiliate,  were  preparing  ap- 
plications for  FM  stations  in  eight 
major  American  markets.  UAW 
was  involved  in  a  controversy  be- 
fore the  FCC,  in  which  the  union 
charged  that  WHKC  Columbus  had 
censored  the  remarks  of  its  vice- 
president,  Richard  Frankensteen. 
The  matter  now  awaits  decision  on 
joint  motion  by  WHKC  and  UAW- 
CIO  to  dismiss. 


MARINES  TO  REPLY 
TO  ATM  COMPLAINT 

AN  OFFICIAL  reply  to  a  protest 
against  alleged  music  teaching  ac- 
tivities by  Marine  Corps  bandsmen 
was  ih  preparation  last  week  by  at- 
torneys for  the  Corps  following  re- 
ceij)t  of  a  letter  from  the  American 
Federation  of  Musicians,  forward- 
ing a  complaint  received  by  a 
Washington,  D.  C,  member  of  the 
union. 

Earlier,  the  Corps  had  issued  a 
statement  in  which  it  "acknowl- 
edged receipt  of  a  letter  from  James 
Caesar  Pietrillo,  president  of  the 
AFL  Musicians' Union,  forwarding 
a  '.protest  against  certain  Marine 
Corps  band  members  alleged  to 
have  given  music  lessons  when  off" 
duty." 

Advised  of  the  Corps'  statement, 
Mr.  Petrillo,  in  New  Orleans  for 
the  AFL  convention,  said  he  knew 
nothing  about  the  protest.  "We 
don't  stop  anybody  from  giving  les- 
sons," he  told  a  reporter. 

It  appeared  that  the  complaint 
had  been  sent  directly  by  a  Wash- 
ington musician  to  the  AFM  inter- 
national headquarters  in  New  York 
and  forwarded  to  the  Marine  Corps 
by  one  of  Mr.  Petrillo's  assistants. 


Bitters  Spots 


ANGOSTURA  -  WUPPERMANN 
Corp.,  New  York,  using  radio  for 
the  first  time,  two  weeks  ago  start- 
ed a  13-week  campaign  for  Ango- 
stura Bitters,  with  transcribed 
chain-break  spots  one  to  three  times 
weekly  on  WNEW  WQXR  WBYN 
WTIC.  Agency  is  Donahue  &  Coe, 
New  York. 


WSIX  Off  Air 

A  WALKOUT  early  Thursday 
evening  of  transmitter  engineers  of 
WSIX  Nashville  after  preliminary 
contract  negotiations  that  after- 
noon, still  had  the  station  off  the 
air  Friday  evening  as  Broadcast- 
ing went  to  press.  Four  of  the  sta- 
tion's six  engineers,  members  of  the 
IBEW,  walked  out  without  notice, 
a^ecording  to  an  authoritative 
source,  and  effoii;s  to  contact  them 
had  been  of  no  avail.  It  was  under- 
stood the  controversy  arose  from  a 
dispute  over  wages  and  hours. 
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FM  OUTLETS  ASKED 
BY  SCRIPPS'HOWARD 

APPLICATIONS  have  been  filed 
with  the  FCC  for  a  half-dozen  new 
FM  stations,  two  of  which  are  re- 
quested by  Scripps-Howard  Radio 
Inc.,  one  for  Cincinnati  and  one  for 
Indianapolis. 

The  Cincinnati  station  for 
Scripps-Howard,  to  cost  an  esti- 
mated $200,000,  would  operate  on 
47,900  kc  with  coverage  of  13,700 
sq.  mi.  The  Indianapolis  station, 
to  cost  approximately  $100,000, 
would  operate  on  46,900  kc  with 
coverage  of  8,400  sq.  mi. 

Raytheon  Mfg.  Co.  has  applied 
for  an  FM  outlet  to  be  located  at 
Waltham,  Mass.,  and  to  cost  be- 
tween $60,000  and  $75,000.  Facili- 
ties asked  are  45,500  kc  and  6,530 
sq.  mi.  coverage.  Bernard  Fein, 
now  associated  with  Bell  Telephone 
Labs,  as  instructor,  seeks  an  FM 
station  for  Boston  on  48,700  kc  and 
with  coverage  of  8,500  sq.  mi. 
Estimated  cost  is  $22,900.  KVOX 
Fargo,  N.  D.,  asks  44,500  kc  and 
5,800  sq.  mi.  coverage  for  its  new 
FM  station,  to  cost  approximately 
$20,800.  WKBN  Youngstown,  0., 
plans  to  invest  $115,060  in  the  FM 
outlet  for  which  it  has  filed. 
Frequency  of  43,400  kc  and  15,690 
sq.  mi.  coverage  are  sought. 


HOTEL  BOND  SERIES 
PROTESTED  BY  LJJDY 

PROTEST  at  "naiveness"  of  CBS 
in  "cooperating"  with  the  American 
Hotel  Assn.  request  for  free  time 
in  connection  with  the  War  Bond 
drive  was  expressed  to  Paul  Kesten, 
CBS  executive  vice-president,  in  a 
letter  sent  Nov.  21  by  Ben  Ludy, 
general  manager  of  WIBW  Topeka. 

Mr.  Ludy  said  WIBW  will  not 
carry  the  series  unless  it  is  paid 
regular  commercial  rates.  lie  ex- 
plained that  CBS  is  chai'ging  other 
sponsors  who  devote  entire  effo'rts 
to  Bond  sales  during  the  campaign, 
and  charges  them  for  the  time  as 
well  as  paying  affiliate  stations. 
"I  really  think  it  would  be  wise  to 
give  the  time  to  your  commercial 
sponsors  for  the  same  purpose," 
Mr.  Ludy  wrrote. 

CBS  said  it  had  no  comment  to 
make  on  the  Ludy  letter. 


First  for  MBS 

FIRST  VOICE  transmission  direct- 
ed to  the  United  States  by  the  RCA 
communications  transmitter  recent- 
ly flown  from  Naples  to  France, 
came  through  in  an  exclusive 
broadcast  on  Mutual  Nov.  20,  when 
Seymour  Korman,  MBS  corre- 
spondent, gave  an  eye-vdtness  ac- 
count of  the  capture  of  the  citadel 
city  of  Belfort  by  the  French 
forces. 


NBC  Recording  Gains 

NBC  CENTRAL  DIVISION  radio 
recording  billings  increased  77% 
for  the  first  10  months  of  1944 
over  the  same  period  a  year  ago,  it 
was  revealed  last  week  by  Frank 
E.  Chizzini,  manager  of  the  Radio 
Recording  Division  of  the  NBC 
central  division. 


SARNOFF  NOMINATED 

Brigadier  Generalship  Rank 
 Sent  to  Senate  


IN  RECOGNITION  for  his  war, 
service  overseas.  Col.  David  Sar 
noff,  RCA  president  on  leave,  hasf 
been  nominated  for  promotion  to 
brigadier  general.  Col.  Sarnoff  re- 
cently returned  to  Signal  Corps 
headquarters  in  the  War  Dept. 
after  eight  months  in  the  European' 
Theatre  as  special  consultant  on 
communications  to  SHAEF.  In  Oc- 
tober Col.  Sarnoff  was  awarded  th€ 
Legion  of  Merit  for  "outstanding: 
service". 

Full  text  of  the  Citation  foi 
Legion  of  Merit  awarded  Col 
Sarnoff,  and  which  preceded  his 
nomination  by  President  Roosevelt 
for  promotion  to  Brigadier  General 
likely  to  be  confirmed  by  th( 
Senate  this  week,  follows: 

"Col.  David  Sarnoff,  (Army  Seri 
al  No.  0208338  Signal  Corps,  Unitec ' 
States  Army,  for  exceptionall; 
meritorious  conduct  in  the  per 
formance  of  outstanding  service 
while  serving  as  Assistant  to  th. 
Deputy  Chief  Signal  Officer,  Su 
preme  Headquarters,  Allied  Expe 
ditionary  Force,  from  23  Angus  i 
1944  to  16  September  1944.  Col  ' 
Sarnoff  was  largely  responsible  fo^ 
reopening  communications  in  Paris 
thus  enabling  press  communication 
to  resume  both  to  the  United  King 
dom  and  to  the  United  States 
His  ingenuity  and  resourcefulnes 
made  it  possible  to  restore  cable 
which  had  been  severed  by  ih 
enemy,  and  allowed  French  radi 
experts  who  had  not  worked  fo 
many  years  during  the  occupatioi 
to  return  to  their  former  dutie; 
Col.  Sarnoff's  outstanding  devotio 
to  duty,  courage,  and  great  d 
plomacy  in  handling  French  cit 
zens  have  aided  materially  in  oyei  i 
coming  the  great  difficulties  i 
attaining  this  objective.  Entere 
military  service  from  New  York 


Two  to  MBS 


WKBZ  Muskegon,  Mich.,  ar 
WKLA  Ludington,  Mich.,  joint 
MBS  Nov.  20,  bringing  the  tot 
number  of  Mutual  Affiliates  to  24 
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NLRB  Decision  Halts  Petrillo  Inroad 


NABET   Is  Given 
ll  Disc-Turning 
Control 

By  JACK  LEVY 

InATIONAL    labor  Relations 
■Board  last  week  smashed  the  ambi- 
jtious  plans  of  James  C.  Petrillo 
Ito  force  stations  to  hire  musicians 
las  platter  turners   by  awarding 
jurisdiction  over  turntable  opera- 
tions in  NBC  and  Blue  owned  sta- 
tions, except  in  Chicago,  to  the  Na- 
tional Assn.  of  Broadcast  Engineers 
jfe  Technicians  (NABET). 
I    In  a  3,000-word  decision  ending 
ft  dispute  which  began  last  May 
rhen  NABET  threatened  a  tech- 
picians'  strike  at  12  major  stations 
lifter  Mr.  Petrillo  attempted  to  in- 
ji'ade  NABET's  operations  [Broad- 
||:asting,  May  8  et  seg],  the  Board 
ruled  that  historical  circumstances 
Ihould   govern    the  jurisdictional 
.^'luestion.    Therefore,    it  certified 
'^(^N  ABET  as  the  appropriate  unit  for 
*|'ollective  bargaining  for  "  'on  the 
jj.Cir'    plaj^back"    in    the  network 
•yc,;Wned  stations  but  permitted  the 
pt[;iLmerican  Federation  of  Musicians 
iiiLb  retain  its  jurisdiction  in  Chicago. 

j'       No  Special  Skill  Needed 
tlili         Board  denied  the  musicians' 
itr^Dntention   that   a   knowledge  of 
lusic  is  required  to  operate  the 
>irntables  as  well  as  that  of  the 
:fechnicians  that  it  requires  tech- 
jical  skill  and  training.  "Upon  the 
itire  record,"  the  Board  stated, 
are  satisfied   and  find  that 
'either  a  technical  nor  musical  skill 
!  essential  for  this  operation." 
iai  f  The  Board  decision  made  no  men- 
ita  (pn  of  operations  in  St.  Louis  and 
all:  last  St.  Louis,  111.,  where  the  mu- 
^  "clans  also  operate  turntables.  Nor 
™  \A  it  refer  to  independent  stations 
T  which  NABET  holds  jurisdic- 
pn.  It  was  apparent,  therefore,  in 
w  of  the  Board's  opinion  that 
le  collective  bargaining  history 
,f{r'  determinative  of  the  issue  in 
pSs  proceeding",  that  traditional 
actices  of   stations  as  regards 
atter-turning  may  remain  undis- 
ii'bed. 

iThe  Board's  decision  was  unani- 
jtilt  tDus.  It  was  signed  by  all  three 
jSmbers:  Dr.  Harry  A.  Millis, 
jBirman;  Gerard  D.  Reilly  and 
!lhn  M.  Houston, 
jln  its  review,  the  Board  found 
iiat  turntable  operators  have  been 
J;luded  in  units  of  musicians  in 


rotif    ___ 

i-iaS  Chicago  stations  of  NBC  and 
rue  since  1927  or  28.  "The  earlies 
ivfjiiitten   agreement  introduced  in 
dence     embracing  Station 
^,eif  ,'!VIAQ",  it  declared,  "was  between 
fork  !P  Chicago  Broadcasters'  Assn.,  of 
!ich  Station  WMAQ  was  a  mem- 
and  Local  10,  and  was  dated 
lie.   31,  1931. 

"While  NBC  owned  no  broadcast- 
•  station  in  Chicago  at  that  time, 
I  - signed  a  contract  with  Local 
on  March  17,   1931,  covering 
"  t  f  tever  musicians  it  might  employ 
2*  Chicago.  Both  the  Dec.  31,  1931 


agreement  and  the  latest  agree- 
ments with  NBC  and  Blue  entered 
into  on  March  6,  1944,  and  run- 
ning until  Jan.  31,  1947,  specifically 
include  turntable  operators  under 
the  phrase  of  'mechanical  musical 
device  operators'." 

Various  Employes  Did  Work 

Outside  of  Chicago,  the  Board 
determined,  the  operation  of  the 
turntables  at  NBC  and  Blue  owned 
stations  was  performed  by  various 
employes  until  1939  or  1940.  "The 
earliest  contract  submitted  in  evi- 
dence covering  technical  employes 
on  a  systemwide  basis  in  which  the 
term  'on  the  air'  playback  was  men- 
tioned was  the  agreement  dated 
Nov.  27,  1940,  between  NBC  and 
Assn.  of  Technical  Employes  of 
NBC  (predecessor  to  NABET). 

"While  this  contract  covered  a 
systemwide  unit,  in  a  letter  dated 
Dec.  10,  1940,  sent  to  NBC,  the 
ATE  specifically  exempted  'on  the 
air'  playback  work  in  Chicago. 
Technical  employes  have  operated 
the  turntables  in  question  outside 
Chicago  since  that  date.  On  Aug. 
22,  1942  NABET  wrote  to  NBC 
stating  that  it  wished  to  withdraw 
its  grant  of  the  exception  in  the 
case  of  Chicago.  NBC  replied  to  this 
request  on  Aug.  27,  1942,  stating 
that  it  could  not  then  accede  to  this 
request  because  there  existed  a  con- 
tract between  it  and  Local  10,  in- 
cluding, inter  alia,  turntable  op- 
erators in  Chicago,  which  ran  until 
Jan.  31,  1944.  Although  Blue  was 
in  existence  at  that  time  and  it 
appears  that  NABET  had  the  same 
agreement  with  it  as  with  NBC, 
the  evidence  fails  to  disclose  that  a 
similar  demand  was  made  upon  it 
by  NABET  until  Jan.  23,  1944". 
The  Board  found  that  "notwith- 


standing these  demands"  by 
NABET,  the  networks  on  March 
6,  1944  entered  into  new  contracts 
with  Local  10,  covering  turntable 
operators  in  Chicago,  to  continue 
until  Jan.  31,  1947.  On  July  26, 
1944,  NABET  gave  30-day  notices 
of  termination  of  its  contracts  and 
since  Aug.  26,  1944  its  members 
have  been  working  on  a  day-to-day 
basis  under  the  provisions  of  its 
terminated  contracts. 

In  its  notices  of  termination,  the 
Board  stated,  NABET  requested 
immediate  negotiations  with  a  view 
to  reaching  new  agreements.  The 
networks  met  with  NABET  repre- 
sentatives but  could  not  agree  upon 
the  composition  of  the  appropriate 
unit,  "the  Companies  taking  the 
position  that  they  could  not  recog- 
nize NABET  as  the  representative 
of  the  employes  in  the  units  it  al- 
leges to  be  appropriate  in  the  in- 
stant proceeding  until  it  was  cer- 
tified by  the  Board". 

Sought  Two  Units 

NABET  sought  two  units,  one  for 
NBC  and  one  for  Blue,  covering 
technical  operations,  including  plat- 
ter-turning, at  all  the  stations 
owned  by  the  two  networks.  The 
AFM  and  Local  10  (Chicago) 
agreed  that  such  units  were  appro- 
priate except  for  platter-turning 
functions.  They  contended  that,  de- 
spite practices  in  network  owned 
stations  outside  of  Chicago,  the 
operation  of  the  turntables  be  han- 
dled by  employes  solely  delegated 
for  this  function  and  that  these 
employes  be  included  in  units  of 
musicians.  They  also  opposed  sys- 
temwide units  for  the  operation. 
"The  Companies,"  the  Board  noted, 
"take  a  neutral  position  with  re- 


WPB  Acts  to  Insure  Critical 
Electronic  Equipment  Output 


TO  RESTRICT  civilian  output  fur- 
ther and  to  eliminate  hazards  to 
production  of  component  parts  es- 
sential to  military  requirements, 
the  War  Production  Board  last 
week  issued  an  amendment  to  Limi- 
tation Order  L-265  removing  elec- 
tronic equipment  from  the  WPB 
spot  authorization  plan. 

The  amendment  provides  that  no 
producer  shall  manufacture  any 
electronic  equipment  except  to  fill 
preferred  orders  or  "to  fulfill,  un- 
der the  Controlled  Materials  Plan, 
any  authorized  production  schedule 
or  authorized  program  as  defined  in 
CMP  Regulation  1,  except  a  sched- 
ule or  program  authorized  under 
Priorities  Regulation  25"  covering 
the  spot  authorization  plan. 

An  official  of  the  Radio  &  Radar 
Division  explained  that  under  the 
new  regulation  the  right  to  produce 
equipment  for  civilian  use,  whether 
for  replacement  or  maintenance  of 
parts  required  for  broadcasting  sta- 
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tions  or  for  repair  or  maintenance 
of  receivers,  will  require  an  appeal 
to  L-265  as  well  as  other  regula- 
tions. It  is  not  expected,  however, 
that  existing  production  of  tubes 
and  batteries  for  transmitter  and 
receiver  maintenance  will  be  af- 
fected. 

At  the  same  time,  WPB  an- 
nounced that  certain  non-critical 
electronic  equipment,  parts  and 
components  are  now  available  for 
domestic  purchase  and  export  out 
of  war  contractors'  surplus.  In- 
cluded are  certain  types  of  capaci- 
tors and  resistors,  crystal  as- 
semblies, insulators,  microphones, 
sockets  and  loudspeakers. 

Radio  tubes,  still  in  short  supply 
and  restricted,  are  not  included, 
WPB  said,  pointing  out  that  this 
item  has  become  more  critical  than 
heretofore  and  will  require  ratings 
as  high  as  AA-1  in  some  cases. 
Thirty  types  of  tubes  have  been 
frozen  and  cannot  be  sold  except 
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spect  to  the  composition  and  scope 
of  the  appropriate  units." 

The  Board  described  turntable 
operations   as  follows: 

Operating  a  turntable  consists  of 
placing  a  phonograph  record  on  one 
of  the  two  turntables  used  in  "on  the 
air"  playback,  ad.ju.sting  it  for  either 
vertical  or  lateral  cut  records  and  fix- 
ing it.s  .speed  at  33  1/3  or  78  revolu- 
tions per  minute  by  means  of  the  in- 
structions appearing  on  the  face  of  the 
record,  opening  the  fader  control,  and, 
after  the  record  has  been  played,  re- 
moving the  record  from  the  turntable. 
There  are  a  few  minor  refinements 
which  do  not  add  materially  to  a  de- 
scription of  the  task.  All  necessary  vol- 
ume control  is  provided  by  the  studio 
engineer  at  the  mixing  panel. 

Although  the  Board  denied 
NABET's  contention  that  the  oper- 
ation of  the  turntables  properly 
falls  within  the  job  content  of  the 
technicians  because  of  the  arrange- 
ment of  technical  facilities  in  most 
network-owned  stations,  it  recog- 
nized that  in  all  NBC  and  Blue 
studios  other  than  Chicago  the 
turntables  are  placed  in  the  control 
booths  and  are  operated  by  the  en- 
gineer. "Thus,  outside  Chicago," 
the  Board  observed,  "this  work  is 
not  performed  by  separate  em- 
ployes, but  by  the  studio  engineer 
as  an  integral  part  of  his  job." 

Following  is  the  text  of  that  por- 
tion of  the  decision  covering  deter- 
mination of  jurisdiction  (review  of 
the  case  omitted)  : 

The  evidence  reveals  that  the  quality 
of  turntable  work  is  equally  good  in  Chi- 
cago, where  it  is  performed  by  musicians, 
as  it  is  in  the  other  stations  of  the  Com- 
panies, where  it  is  performed  by  studio 
engineers.  It  also  appears  from  the  record 
that,  in  radio  stations  operated  by  other 
broadcasting  companies,  this  work  is  per- 
formed by  other  employes  such  as  an- 
nouncers, without  any  noticeable  deteriora- 
tion of  quality.  Upon  the  entire  record, 
we  are  satisfied  and  find  that  neither 
a  technical  nor  a  musical  skill  is  essential 
for  this  operation. 

In  the  absence  of  other  compelling  cir- 
cumstances, we  are  of  the  opinion  that 
the  collective  bargaining  history  is  deter- 
minative of  the  issue  in  this  proceeding. 
The  status  of  turntable  operating  work 
has  been  crystallized  by  long-standing  cus- 
tom in  the  Companies.  On  the  one  hand. 
Local  10  has  had  agreements  in  Chicago 
frorn  the  very  infancy  of  the  radio  broad- 
casting industry  which  have  covered  turn- 
table operators  and,  in  the  development 
of  broadcasting  techniques,  the  Companies 
have  adjusted  their  operations  in  Chicago 
by  placing  their  turntables  in  the  broad- 
casting studios  where  they  can  be  operated 
most  conveniently  by  employes  in  musicians' 
units.  On  the  other  hand,  studio  engineers, 
employes  in  technical  units,  members  of 
the  NABET  and  its  predecessor,  have  per- 
formed turntable  work  outside  Chicago  for 
at  least  4  years.  The  location  of  the 
turntables  in  the  engineer's  booth  was  the 
inevitable  result  of  this  situation.  We 
conclude  that  the  turntable  operators  out- 
side Chicago  should  be  included  in  units  of 
technical  employes,  while  those  in  Chicago 
should  be  included  in  units  of  musicians. 

We  find  that  all  technical  employes, 
wherever  located,  of  the  engineering  de- 
partment of  NBC  engaged  in  the  operation 
of  technical  facilities  used  in  transmitting, 
converting  and/or  conducting  audio,  video, 
and/or  radio  frequencies  for  use  in  broad- 
cast, rebroadcast,  audition,  rehearsal,  re- 
cording and/or  "on  the  air"  playback,  ex- 
cepting "on  the  air"  playback  in  Chicago, 
excluding  chief  engineer,  operating  engi- 
neer and  assistant,  engineering  managers 
in  charge,  operations  supervisors,  televi- 
sion operations  supervisors,  station  engi- 
neers at  transmitters  of  more  than  5 
kw,  television  station  engineei-s,  engineers 
in  charge  and  their  first  assistants  in  the 
following  engineering  groups:  radio  fa- 
cilities, audio  facilities,  development,  and 
technical  services;  construction  superintend- 
ents; engineer  in  charge  of  television,  and 
aU  other  supervisory  employes  with  au- 
thority to  hire,  promote,  discharge,  disci- 
pline, or  otherwise  effect  changes  in  the 
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WMCA  Sale  Details  Given  House  Probe 


Committee  Report 
May  Suggest 
New  Law 

By  BILL  BAILEY 

RADIO'S  most  widely  publicized 
station  case — sale  of  WMCA  New 
York  by  Donald  Flamm  to  Edward 
J.  Noble — received  another  airing 
last  week  before  the  House  Select 
Committee  to  investigate  the  FCC 
and  with  the  likelihood  that  the 
two-year-old  inquiry  would  termi- 
nate on  that  note. 

The  stormy  House  Committee  in- 
quiry, which  has  covered  many 
phases  of  FCC  activity,  was  high- 
lighted in  its  earlier  stages  with 
testimony  on  the  WMCA  matter. 
Chairman  Lea  (D-Cal.)  has  more 
than  inferred  that  the  Select  Com- 
mittee inquiry  might  end  with  the 
adjournment  of  this  session  of  Con- 
gress next  month,  after  which  a 
full  report  would  be  issued  look- 
ing toward  remedial  radio  legisla- 
tion. 

White  House  Absolved 

John  J.  Sirica,  Committee  gen- 
eral counsel,  in  his  opening  state- 
ment Wednesday  absolved  the 
White  House  of  any  connection 
with  the  WMCA  transaction.  Mr. 
Flamm  previously  had  testified  he 
was  told  the  transfer  was  "greased 
from  the  White  House  down".  Mr. 
Sirica  asserted,  however,  evidence 
would  tend  to  show  that  the  Com- 
mission was  involved  in  the  move 
to  get  the  station  for  Mr.  Noble, 
now  chairman  of  the  board  of  the 
Blue  Network  Co. 

Maj.  Gen.  Edwin  M.  (Pa)  Wat- 
son, military  aide  to  President 
Roosevelt,  testified  the  President  in- 
structed him  to  request  of  the  FCC 
a  "thorough  investigation"  of 
charges  "that  a  man  named  Lamm 
or  Flamm"  had  been  ''coerced"  into 
selling  his  station.  Gen.  Watson 
said  he  talked  to  Commissioner 
Case  in  the  absence  of  Chairman 
Fly  and  conveyed  the  President's 
request.  Later,  according  to  Mr. 
Sirica's  statement,  the  White  House 
informed  the  FCC  it  was  "not  in- 
terested one  way  or  the  other"  in 
the  WMCA  case. 

A  last-minute  personnel  change 
was  made  in  the  Committee,  even 
as  hearings  were  under  way.  Rep. 
Warren  G.  Magnuson  (D-Wash.), 
Senator-elect,  resigned  and  Speaker 
Rayburn  immediately  appointed  J. 
Percy  Priest  (D-Tenn.). 

Shortly  after  Mr.  Sirica  began 
his  opening  addi'ess  Wednesday,  in 
which  he  told  the  Committee  that 
Philip  Handelman  and  Colin  Ives, 
attorneys  for  Mr.  Flamm,  were 
"dodging  process",  Mr.  Flamm  ar- 
rived, accompanied  by  Mr.  Handel- 
man. 

The  attorney  attempted  to  make 
a  statement  but  was  overruled.  As 
Mr.  Flamm  was  testifying,  Mr. 
Handelman  jumped  to  his  feet,  de- 
clared he  wanted  the  record  to  show 
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that  he  was  advising  his  client  not 
to  answer  certain  questions,  and 
Rep.  Edward  J.  Hart  (D-N.  J.) 
moved  that  the  "'witness  be  ordered 
to  take  his  seat  or  be  removed  from 
the  room".  Chief  Investigator  Rob- 
ert Barker  left  the  room  and  re- 
turned with  two  policemen. 

Attorney  Squelched 

Franklin  S.  Wood,  counsel  for 
Mr.  Noble,  asked  to  be  heard  in 
view  of  pending  litigation  in  the 
New  York  County  Supreme  Court. 
Rep.  Lea  ruled  him  out  of  order 
as  he  did  on  several  other  occasions. 
Rep.  Louis  E.  Miller  (R-Mo.),  most 
bitter  of  Mr.  Fly's  critics,  arrived 
late,  called  Mr.  Wood  to  the  stand 
as  a  witness  and  had  him  insert 
his  statement  into  the  record. 

Mr.  Wood's  statement  charged 
Mr.  Flamm  with  indulging  in  a 
"continuous  smear  campaign  of 
false  and  baseless  rumors,  threats 
and  charges"  against  Mr.  Noble, 
"finally  culminating  in  a  civil  suit 
against  Mr.  Noble  in  the  New  York 


County  Supreme  Court  in  August 
1943".  Mr.  Wood  pointed  out  that 
the  Committee  last  February  post- 
poned hearings  in  the  WMCA  case 
at  his  request,  pending  the  litiga- 
tion. He  asked  that  should  the  Com- 
mittee deem  it  necessary  to  con- 
tinue, in  view  of  the  pending  suit 
hearings  should  be  in  executive  ses- 
sion. 

At  an  executive  session  last  Tues- 
day Committee  members  argued 
nearly  two  hours  over  conducting 
executive  sessions.  It  was  under- 
stood Rep.  Hart,  who  made  the 
motion  to  postpone  the  hearings 
originally  pending  litigation,  fa- 
vored executive  sessions  as  desir- 
able from  the  standpoint  of  litiga- 
tion. Reports  that  Administration 
pressure  was  brought  to  suppress 
the  investigation  met  with  emphatic 
denials  by  Chairman  Lea. 

"Some  months  ago  I  committed 
myself  to  completing  the  WMCA 
investigation,"  Chairman  Lea  said. 
"I  intend  to  stand  by  that  com- 
mitment." 


NAB  Group  Works  on  Plans 
To  Open  Measurement  Bureau 


THREE  MEMBERS  of  the  com- 
mittee designated  by  the  NAB  to 
represent  the  association  in  for- 
mulating the  Broadcast  Measure- 
ment Bureau  met  last  Friday  in 
Washington  to  re-draft  certain  pro- 
posals for  the  articles  of  incorpora- 
tion. 

J.  Harold  Rvan,  NAB  president; 
Roger  W.  Clipp,  WFIL  Philadel- 
phia and  chairman  of  the  NAB 
Research  Committee,  and  Frank 
Russell,  NBC  vice-president,  met 
with  Paul  F.  Peter,  NAB's  direc- 
tor of  research,  and  John  Morgan 
Davis,  Philadelphia  attorney  and 
NAB  labor  counsel  who  drew  up 
the  initial  by-laws  for  BMB.  Un- 
able to  appear  were  Hugh  Feltis, 
KFAB  Lincoln,  and  Dr.  Frank 
Stanton,  vice-president,  CBS  New 
York. 

Results  of  the  conference,  and 
final  draft  of  the  articles,  are  to 
be  presented  to  Paul  West,  presi- 
dent of  ANA,  and  Frederic  R.  Gam- 
ble, president  of  AAAA,  at  a  meet- 
ing to  be  scheduled  soon  in  New 
York.  The  two  advertising  associa- 
tions are  co-sponsors  with  NAB  of 
the  BMB. 

Next  step  following  filing  of  the 
incorporation  papers,  Mr.  Ryan 
stated,  would  be  selection  by  ANA 
and  AAAA  of  five-man  committees 


representing  each  organization  and 
combining  with  the  five-man  NAB 
committee  to  complete  organiza- 
tional plans.  The  NAB  Committee 
will  serve  on  the  BMB  Board  un- 
til the  1945  membership  meeting. 

Headquarters  for  the  new  organ- 
ization will  be  in  New  York.  Can- 
didates for  three  top  positions  in 
BMB  are  being  considered  now. 
Officials  are  seeking  a  managing 
director,  a  director  of  research  and 
a  director  of  information  and -per- 
sonnel. 

The  selection  of  an  executive  to 
visit  broadcasters  during  the  com- 
ing NAB  district  meetings  is  one 
of  the  first  orders  of  business.  This 
assignment,  considered  one  of  the 
most  important  in  the  development 
of  BMB,  entails  an  educational 
campaign  to  explain  the  purposes 
and  methods  of  the  Bureau  to  the 
broadcasters  who  are  prospective 
members.  Several  candidates  have 
been  mentioned.  It  is  understood  an 
effort  will  be  made  to  obtain  the 
services  of  Mr.  Feltis,  who  guided 
the  plan  to  final  adoption  by  the 
NAB  Board.  It  would  be  necessary 
for  Mr.  Feltis  to  obtain  a  leave 
of  absence  from  his  present  posi- 
tion in  order  to  do  this  job  which, 
it  is  said,  will  require  about  three 
or  four  months. 


LAST  CALL 


If  you  have  not  yet  returned  your  1945  Yearbook  Questionnaire, 
be  sure  to  do  so  at  once.  Station,  Agency,  Network  and  Miscellaneous 
Directories  are  now  closing. 

The  Editors 


Witnesses  last  week  included,  be- 
sides Gen.  Watson  and  Mr.  Flamm, 
Harry  C.  Cushing,  New  York  bus- 
iness man;  Warren  H.  Snow,  mem- 
ber of  a  New  York  brokerage  firm; 
Leslie  Evan  Roberts,  former  pub- 
lic relations  counsel  of  WMCA; 
Chester  J.  LaRoche,  vice-chairmar 
and  operations  chief  of  the  Blue 
Donald  S.  Shaw,  radio  director  o: 
Geyer,  Cornell  &  Newell,  formei 
vice-president  and  general  manage; 
of  WMCA;  Mr.  Noble;  Sol  Taishoff 
editor  and  publisher  of  Broadcast 

ING. 

FCC  Visit 

The  Committee  heard  Mr.  Rob 
erts  unfold  a  tale  of  alleged  con 
spiracy  to  "scare  Donald  Flamm 
into  selling  his  station.  He  name^; 
as  "planners"  Mr.  Shaw,  Williarj' 
J.  Dempsey  and  William  C.  Koplcj 
vitz,  Washington  law  partners  an' 
counsel  for  Mr.  Noble,  and  himsel: 
He  corroborated  in  substance  tw 
days  of  testimony  given  last  Feh 
ruary  by  Mr.  Flamm  [BROADCASij 
ING,  Feb.  14,  21]  to  the  effect  ths 
Mr.  Flamm  was  led  to  believe  h 
license  would  not  be  renewed  if  1: 
didn't  sell. 

Mr.  Roberts  told  the  Committ( 
that  in  March  1943  he  went  1 
Washington  to  see  Chairman  Fl 
accompanied  by  Messrs.  Hande 
man  and  Ives,  that  Mr.  Fly  calh 
Commissioner  Clifford  J.  Durr  in 
the  conference  and  that  he  (Ro 
erts)  unfolded  his  story  of  how  1 
had  helped  to  frighten  Mr.  Flam 
into  selling  WMCA.  Mr.  Fly  a^ 
vised  Mr.  Handelman  to  subm 
the  information  formally  to  tl 
Commission,  according  to  Mr.  Ro 
erts. 

Mr.  Shaw  testified  that  he  agrer 
with  John  A.  Curtis,  a  finder  t 
E.  H.  Rollins  &  Co.,  New  Yo 
brokers,  and  Mr.  Roberts  that  th 
would  do  what  they  could  to  infl 
ence  Mr.  Flamm  to  sell  the  st 
tion.  Under  tentative  arrang 
ments,  they  were  to  get  Wye  und 
Mr.  Noble's  ownership,  Mr.  Sh£ 
to  be  president  and  general  ma 
ager,  Mr.  Roberts  executive  vi( 
president  and  Mr.  Curtis  was 
be  found  a  place. 

Mr.  Shaw  said  Mr.  Flamm  "liv 
in  fear"  of  the  FCC  and  he  f 
Mr.  Flamm  would  not  sell  WMC 
unless  he  were  "frightened  ir 
selling". 

'Scared  of  FCC 
On  the  stand  Friday  Mr.  R( 
erts  told  how  Mr.  Flamm  vs 
"scared  of  the  FCC",  fearful  tl 
the  Commission  would  take  his 
cense  away  if  he  did  anyth: 
wrong.  He  said  that  in  conferei 
with  Messrs.  Dempsey  and  K 
lovitz  it  was  decided  Roberts  "( 
should  not  tell  the  name  of 
prospective  purchaser  to  Flam 
(2)  should  advise  him  to  sell;  i 
Noble  was  to  get  any  informat 
he  wanted;  (4)  I  was  to  k 
Flamm  in  a  state  of  terror  until 
sold."  He  added  that  he  didn't 
(Continued  on  Page  75) 
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Out  in  the  cold 


That's  what's  going  to  happen  when  the  chips  are 
down  ...  to  a  great  many  advertisers  who  have  been 
I  buying  radio  time  on  the  old-fashioned  methods  of  big- 
name  call  letters  and  mass  coverage  alone. 

When  the  chips  are  down  .  .  .  and  the  sellers'  market 
i'\  freezes  up  .  .  .  that's  when  you'll  want  to  remember  the 
ihii  hard  working  stations  of  before  the  war. 


W-I-T-H  is  such  a  station  in  Baltimore.  Formed  when 
'  a  station's  job  was  to  produce  sales  at  low  cost  .  .  .  we've 
never  lost  sight  of  our  basic  job. 

The  easy  times  have  not  made  W-I-T-H  soft  and  lazy. 


We'd  like  to  have  you  know  more  about  W-I-T-H. 
The  facts  are  in  black  and  white  ,  .  .  easy  to  follow.  Read 
them  once  .  .  .  and  you'll  realize  why  smart  time  buyers 
put  W-I-T-H  at  the  top  of  the  list  on  any  budget. 

As  the  successful  independent  station  in  a  five  station 
•city  .  .  .  few  radio  stations  have  come  so  far,  so  fast. 

WITH 

Baltimore,  Md. 

Tom  Tinsley,  President   '    Represented  Nationally  by  Headley-Reed 


EXECUTIVES  of  Cowles  Broadcasting  Co.  held  their 
first  meeting  Nov.  21  in  New  York.  Seated  around  a 
table  in  the  University  Club  are  (1  to  r)  :  Jack  Hard- 
ing, counsel,  Look;  Fred  Little,  vice-president,  Des 
Moines  Register  &  Tribune;  Merle  Jones,  manager, 
WOL  Washington;  Craig  Lawrence,  executive  vice- 
president,  WHOM  New  York;  James  Milloy,  vice-pres- 


ident, Look;  John  Cowles,  CBC  chairman  of  board; 
Gardner  Cowles  Jr.,  CBC  president;  T.  A.  M.  Craven, 
CBC  executive  vice-president;  Phil  Hoffman,  vice- 
president,  KENT  Des  Moines;  Don  Inman,  general 
manager,  WNAX  Yankton;  Ted  Enns,  CBC  national 
sales  manager;  B.  N.  (Bud)  Armstrong,  gen.  manager 
WCOP  Boston;  K.  R.  Haase,  treas.,  WHOM,  WCOP. 


Cowles  Denies  Network  Plan 
At  N.  Y.  Executives  Meeting 


m 


Says    Advertising    Prestige  Enhanced 
Predicts  Higher  Budgets,  Informative  Ads 


War; 


CLARIFYING  future  plans  of  the 
Cowles  Broadcasting  Co.,  Gardner 
Cowles  Jr.,  president,  said  last 
Tuesday  during  a  meeting  of 
Cowles  station  executives  in  New 
York  that  the  Cowles  do  not  and 
never  have  had  any  intention  of 
starting  a  nationwide  or  regional 
network. 

Mr.  Cowles  statement  was  in 
answer  to  persistent  rumors  that 
have  been  circulating  in  the  trade 
since  the  acquisition  of  WCOP  Bos- 
ton, WHOM  Jersey  City  and  WOL 
Washington. 

There  are  no  plans  for  operating 
these  stations  as  a  regional  net- 
work, he  asserted,  but  the  stations 
can  be  linked  together  by  lines  for 
special  events  or  if  an  advertiser 
wishes  a  simultaneous  program  on 
the  three  stations. 

Advertising  Perspective 

Mr.  Cowles  has  been  spending  the 
past  month  talking  to  national  ad- 
vertisers and  since  the  Cowles  op- 
erations embrace  radio,  magazine 
and  newspapers,  he  has  been  able 
to  get  an  overall  perspective  of  the 
advertising  picture.  On  the  basis  of 
these  interviews,  he  predicts  all 
time  highs  in  expenditures  for  ad- 
vertising in  the  30  months  follow- 
ing the  war.  With  respect  to  radio, 
national  advertisers  have  expressed 
some  concern  to  him  over  rising 
program  and  time  costs. 

Advertising  by  and  large  has 
come  out  of  the  war  with  its 
prestige  greatly  enhanced.  At  the 
outset  of  the  war  Government  ad- 
ministrative executives  resented 
advei'tising.  This  feeling,  he  said, 
disappeared  entirely  through  the 
War  Advertising  Council  when  ad- 
vertising stepped  in  and  did  such 
an  outstanding  job. 

After  the  war,  infri-mative  ad- 
vertising of  a  public  relations  na- 
ture, interpreting  corporation  ac- 
tivities for  the  public  and  helping 
on  labor  problems,  will  provide 
large  advertising  billing,  he  said. 


In  addition,  he  pointed  out,  con- 
sumer advertising,  as  a  result  of 
the  need  for  moving  goods,  will 
bring  the  total  up  to  a  greater 
dollar  volume  in  the  postwar  ad- 
vertising picture. 

Mr.  Cowles  said  the  advantages 
of  joint  ownership  of  newspapers 
and  radio  stations  have  been  great- 
ly exaggerated.  "We  would  have 
done  as  well  in  radio  if  we  didn't 
own  newspapers.  My  brother,  John, 
and  myself  are  the  only  individuals 
in  the  organization  whose  interests 
cover  both  radio  and  newspapers," 
he  said. 

Other  Plans 

"We  expect  to  operate  stations  in 
the  cities  of  Yankton,  S.  D.,  Bos- 
ton, New  York,  Washington,  Des 
Moines  and  Minneapolis.  In  the 
latter  city  we  are  applying  for  AM 
and  FM  licenses.  FM  will  develop 
and  develop  fast  and  we  expect  to 
put  FM  into  all  six  markets.  We 
have  no  plans  for  the  acquisition 
of  stations  in  any  other  cities,"  he 
continued. 

The  picture  on  television,  how- 
ever, Mr.  Cowles  characterized  as 


'  cloudy",  but,  he  said,  "We  expect 
to  file  for  the  television  license 
for  one  or  two  stations  in  the  east- 
ern markets.  Our  first  station  will 
probably  be  in  Washington." 

Explaining  the  acquisition  of  the 
eastern  radio  properties,  Mr. 
Cowles  said  that  under  the  duopoly 
rules  the  company  had  to  dispose 
of  one  of  the  Des  Moines  stations. 
Since  he  and  his  brother,  John, 
were  sold  on  radio,  they  decided  to 
put  that  money  back  into  the 
broadcasting  business.  KSO  was 
sold,  and  KRNT  retained.  With 
Look  Magazine  centered  in  New 
York,  and  more  of  their  time  spent 
in  the  East  than  ever  before,  he 
explained,  they  decided  to  buy  a 
radio  station  in  the  New  York  area, 
hence  the  purchase  of  WHOM  Jer- 
sey City.  There  was  some  overlap- 
ping between  WMT  Waterloo  and 
KRNT  in  Des  Moines  and  therefore 
they  swapped  it  for  WOL  Wash- 
ington, he  said,  adding  that  they 
bought  WCOP  in  Boston  because 
they  thought  it  was  a  good  business 
venture. 

Praise  for  Craven 

"Because  of  the  development -of 
radio  in  AM,  FM  and  television 
and  the  many  engineering  problems 
ever  present,"  Mr.  Cowles  added, 
"we  wanted  to  get  the  best  engin- 
eering advice  we  possibly  could  and 
we  were  fortunate  in  persuading 
Comdr.  T.  A.  M.  Craven  to  join 
our  organization." 

The  meeting  was   attended  by 


REPRESENTATIVES  participated  in  the  Cowles  Broadcasting  Co.  ex- 
ecutive session  held  Nov.  21  in  New  York.  Seated  (1  to  r)  :  John  Cowles, 
CBC  chairman  of  the  board;  Gardner  Cowles  Jr.,  CBC  president;  Eugene 
Katz,  president,  Katz  Agency.  Standing,  George  Bett,  manager,  Katz 
Agency,  New  York;  Ted  Enns,  CBC  national  sales  manager;  Steve  Rin- 
toul,  Katz  Agency,  New  York,  and  owner  of  WSRR  Stamford,  Conn. 


ERNEST  H.  GAGER,  56,  chief  en- 
gineer of  Westinghouse  station 
KYW  Philadelphia,  died  Nov.  19 
in  Women's  College  Hospital,  Phil- 
adelphia. Identi- 
fied with  radio 
for  more  than  25 
years,  Mr.  Gager 
supervised  the  in- 
stallation  of 
KYW's  new  stu- 
dios at  1619  Wal- 
nut St.,  in  1939, 
four  years  after 
the  station  moved 
from  Chicago.  He 
had  been  with  the 
1921,  when  it  first 
went  on  the  air  in  Chicago.  In  1927 
he  installed  the  50,000  w  WENR 
Chicago,  and  in  1933  he  had  charge 
of  all  network  and  local  facilities 
broadcasting  from  the  World's  Fair 
in  Chicago. 

A  native  of  Pittsburg,  Kan.,  and 
a  graduate  of  Oklahoma  A.  &  M.  in 
electrical  engineering,  Mr.  Gager 
became  associated  with  Common- 
wealth &  Edison  Co.,  Chicago,  after 
finishing  school. 

He  is  survived  by  his  -wife,  Ethel, 
a  daughter  and  a  son. 


Mr.  Gager 
station  since 


KEEW  Joins  Blue 

KEEW  Brovrasville,  Tex.,  on  Nov. 
27  joins  the  Blue  as  a  supplement- 
ary station  to  the  southwestern 
group.  Station  broadcasts  fulltime 
with  250  w  on  1490  kc  and  is  op- 
erated by  Eagle  Broadcasting  Co. 


John  Cowles,  chairman  of  the 
board,  Cowles  Broadcasting  Co.;  T. 
A.  M.  Craven,  vice-president,  with 
headquarters  in  Washington;  Phil 
Hoffman,  vice-president,  in  charge 
of  KRNT  Des  Moines  and  WNAX 
Yankton;  Carl  Koester,  treasurer; 
Ted  Enns,  national  sales  manager. 

Also  Craig  Lawrence,  vice-presi- 
dent of  WHOM  Jersey  City  and 
WCOP  Boston;  A.  N.  Armstrong' 
Jr.,  general  manager,  WCOP; 
Merle  Jones,  general  manager  WOL 
Washington;  Don  Inman,  vice- 
president  and  general  manager 
WNAX;  James  Milloy,  vice-presi- 
dent. Look;  Karl  Haase,  treasurer 
WHOM  and  WCOP;  Eugene  Katz 
secretary.  The  Katz  Agency,  sale; 
representative  of  the  Cowles  sta- 
tions. 


Cowles'  D.  C.  Party 

GARDNER  COWLES  Jr.  and  Joh 
Cowles,  president  and  vice-preside n 
respectively  of  Cowles  Broadcastin. 
Co.,  were  reintroduced  to  Washing 
ton  officialdom  last  Monday  nigh 
at  a  cocktail  party  at  the  Carltoi 
Hotel  with  Cowles'  vice-president  T 
A.  M.  Craven  and  WOL  genera 
manager  Merle  S.  Jones  as  hosts 
Among  those  attending  were  Actinj 
Secretary  of  State  Stettinius,  Sen 
ate  and  House  leaders  and  mem 
bers  of  the  committees  identifie' 
with  radio.  Army  and  Navy  offi 
cials  associated  with  communica 
tions,  Washington  executives  of  th 
networks  and  stations,  executive 
of  OWI  where  Gardner  Cowle 
sei-ved  as  Domestic  Director,  an 
newspaper  bureau  chiefs. 
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Here  Is  What  We  stand  For: 
A  Statement  of  Policy  by  WELI,  New  Haven 


A RADIO  Station  may  have  gorgeous  studios,  finest  tech- 
nical equipment.  But  without  character,  it  is  just  four 
walls  and  a  tangle  of  gadgets. 

Under  the  new  ownership  of  Harr)'  C.  Wilder  and  Asso- 
ciates, WELI  of  New  Haven  will  prize  its  character  above 
all  else,  as  do  our  other  successful  stations.  We  stand  for 
The  Square  Deal— sjTnbolized  above. 

Under  us,  the  W'^ELI  Square  Deal  has  four  strong  sides- 
each  fundamentally  important  to  all  radio  and  to  you. 

IN  LISTENERSHIP:  The  highest  audience  levels  that  expert, 
imaginative,  quality  programming  can  produce.  Preser\"ing 
nothing  mediocre.  Seeking  always  for  something  better. 
Deserving,  as  our  other  Square  Deal  stations  have  proved 
the}'  desen-e,  the  complete  confidence  of  listener  and 
sponsor. 

IN  SELLING:  "A  square  deal  before  a  fast  dollar."  In  spite 
of  growing  demands,  time  on  W^ELI  will  be  apportioned, 
not  just  sold  out.  No  sound  adi^'ertiser  will  ever  he  denied 


the  use  of  WELI  in  starting  to  build  a  postwar  franchise 
in  this  market.  Quick,  easy  dollars  are  not  important  to 
us.  Instead,  we  are  thinking  of  tomorrow  for  our  friends 

today. 

IN  PROMOTION:  For  years  our  friends  have  known  that  our 
stations  give  them  more  than  their  order  calls  for.  That 
phrase  is  solidly  linked  with  us  throughout  the  radio  in- 
dustr)'.  Our  own  expert  promotion  staff  supervises  promo- 
tion for  WELL 

IN  INFLUENCE:  Character  is  reflected  in  a  station's  infltience 
with  its  listeners.  A  program  on  a  station  with  influence  is 
\\orth  far  more  than  just  time  and  talent  charges.  It's  a 
priceless  intangible,  and  it  is  a  comer  of  our  Square  Deal 
policy. 

Our  Square  Deal  policy  is  proving  its  soundness  at  WELI. 
New  Ad\  ertisers  are  constantly  joining  us  with  new  and 
finer  programs.  We  welcome  yoti  to  this  important  market. 

RICHARD  W.  DAVIS,  GENERAL  MANAGER 


Station  WELI,  New  Hnven  •  Now  Associated  with  WSYR,  WTRY,  WKNE 

Represented  by  Headley-Reed 


W.  R.  Wills,  authority  on  the  Far  East,  analyzes  the  news 
for  KXOK's  vast  radio  audience,  Monday  through  Friday, 
6:30  p.  m.  (c.  w.  t.). 

Mr.  Wills  is  no  stranger  to  radio  listeners.  While  a  resi- 
dent of  Tokyo,  Japan,  he  was  radio  correspondent  for  a 
major  American  network. 

During  his  14  years  in  Japan  he  published  the  anti-axis 
Japan  News-Week.    On  December  7.  1941,  he  was  arrested 
by  the  Japanese  for  opposing  their  national  policy.  Six 
months  later  he  was  repatriated  on  the  exchange 
liner,  Gripsholm. 


A  tremendous  store  of  information  and  first-hand  experience 
makes  Mr.  Wills  an  unusually  interesting  and  enlightening 
analyst.    As  the  war  becomes  focused  on  the  Pacific 

theatre,  interest  in  his  broadcasts  will  demand 
even  greater  listener  attention. 

This  is  one  more  reason  why  you  should  investigeft 
the  station  in  St.  Louis  that  is  alert  to  the  best  in  newf, 
music,  drama  and  public  service.    Ask  a  KXOK  ©r 
JOHN  BLAIR  Representative  for 

compitte  details. 


REPRESENTED    BY  J  O  H  N  B  L  A  I  R> C  O  M  P  A  N  Y 


OFFICES  IN  NE 


630  KILOCyCLES   •   5000  WAHS— FULL  TIME   •   BASIC  BLUE  NETWORK- 

Owned  and  Operated  by  the  St.  Louis  Star-Times 
AFFILIATED    WITH    KFRU.    COLUMBIA.  MISSOURI 

•CHICAGO    'ST.  LOUIS  • .  LOS^  A  N  G  E  L  E  S  •  S  AN  FRANCISCO 


Don't  Take  Your  Sp.  L  Too 

itSm«ct.'?'K'crNe:  Programs,  Like  Blondes,  Have  Many 

^J^'      0*'  /  BK^sTfH^;  Fine  Traits,iSays  Expert 

...  it  probably  is  valid  to  assume 

that  without  a  good  sponsor  identifica-  d         HARRY  WOODWORTH 

tion  a  program  cannot  be  said  to  be  "7 

successful.  Director  Radio  Research 

Of  all  the  claims  made  for  or  ^      .      »       l  v  i 

against  sponsor  identification,  (the  Batten,  Barton,  Durstine  8C  Osborn,  Mew  York 

per    cent    of   listeners   who   can  ,  ^  . 

identify  correctly  sponsor  of  prod-  cation  figures  is  considered  so  risky        According  to  the  latest  sponsor 

uct)  this  is  one  of  the  most  mis-  that  agency  men  have  been  advised     identification   figures  available 

leading  I've  ever  seen.  Gill  might  repeatedly  that  they  cannot  safely     (Sept.  8-14  Hooper)  the  average 

just    as   well    have    said,    "Only  use  sponsor  identification  in  the     Sp.    1.   of   the  top   ten  daytime 

blondes  are  attractive."  one  way  they  would  most  like  to:     programs  is  46.1  According  to  this 

Now  this  is  a  very  nice  idea,  but  Compare  the  sponsor  identification     average,  less  than  halt  the  big 

strictly  a  non  sequitur.  It  does  not  ratings   of   their   programs  with     daytime  audience  to  the  top  ten 

follow  those  of  competing  programs.  programs  can  identity  the  sponsor. 

"  Preferred  by  Some  Hooper,  who  has  been  at  this        Compare  this  with  the  80  ratings 

, ,     ,                       ^   T„  work  the  longest,  and  has  the  long-     which  Gill  implies  are  coroUary 

Some  blondes  are  attractive.  In  '^"'■'^            &     '                      o«rq     to  <?ale<?-success 

fact,  many  blondes  are  attractive,  est  continuity  of  when,  ^here'^nd     to  sales  success. 

TT                  J.I.-      J              4.   ™«„v,    .,7/  how    all   his   questions    are    askeu,      program,  Sponsor    Years  on 

However,  this  does  not  mean  all  '^^^          ^  nn^nnnd  nraetice  to  /denuii-    the  Air 

blondes  are  attractive,  or  that  you  says.    It  is  unsound  practice  to  ^^^.^ 

oiror,  Via  VP       hP  hlondp  to  be  at-  attempt  any  com.parisons  of  Hoopei         ht  to  Happiness  52.1  5 

even  have  to  be  blonde  to  be  at  identification  figures  with    Ma  Perkins   66.9  lo 

tractive.  c                            ov^^v^o^t.      Our  Gal,  Sunday  25.3  7 

Yet,  that's  the  thought  behind  any  other  figure   except  sponsor     ^^en  a  GW  Marries____.47 1  5 

Mr.  Gill's  article.  He  sfys-in  or-  ^^"^^fi'^^J^" ^^^^  ^f.^ilPfJ''^!^     ireMlaY^llIIIIIIIIliiis  6 

der  to  be  successful  a  program  preceding  and  succeeding  re-     Breakf^^t^at  Sardi's  ^ 

must  have  high  sponsor  identifica-  Ports.  Kate^SmUh  Speaks  ss.i  e 

tion.  In  reverse,  this  implies  that  In  other  words,  it  s  OK  with  the  Sister   67  5  8 

low  sponsor  identification  programs  measurement  boys  to  compare  the     Young  w.dder  Brown  ___-i9.3  6 

are  unsuccessful  sponsor  identification  of  The  Hour        of   the    67    daytime  programs 

I'm  not  trying  to  defend  low  of  Charm  in  1939  with  its  sponsor     whose  sponsor  identifications  are 

sponsor   identification.    Like  high  identification  in  1944.  But  you  can-     n^ted  in  this  September  Daytime 

ratings  and  the   sanctity  of  the  not  compare  Hour  of  Charm  s  spon-     Hooper  report,  the  average  Sp.  I. 

American  home,  high  Sp.  I.  is  most  sor  identification  with  say,  Ai6um  41.7%. 

desirable.  However,  to  be  success-  of  Familiar  Music  or  John  Charles  ^^^^  statistical  gym- 
ful,  a  program  does  not  have  to  Thomas.  It's  the  old  apples  and  mastics  and  double-talk  Mr.  Gill 
have  a  high  sponsor  identification,  oranges  story  of  comparing  ditter-  forth— saying  that  of  X  number 
This  is  based  on  two  considera-  ent  things.  of  programs  starting  with  a  Sp.  I. 
tions.  First,  because  the  reliability  Sponsor  identification  figures  y  or  less,  only  Z  number  ever 
of  all  present  day  sponsor  identi-  must  be  used  exclusively  to  show  reached  such-and-such  a  rating,  I 
fication  methods  and  figures  is  open  a  trend  on  the  one  program  to  which  gather  he  feels  that  a  program  has 
to  question.  Second,  there  are  many  the  figures  apply.  to  have  the  sponsor  identification 
known  and  demonstratively  sue-  In  further  digging  around  among  of  ^  xake  It  or  Leave  It  or  a  Lu.v 
cessful  programs  with  average  and  the  methods,  I  find  that  CAB,  in  Radio  Theatre  before  being  "sue- 
low  sponsor  identification.  gathering  data  for  its  "Brand  Iden-  cessful." 

ReHaMH.,  or  D..a  ~Co/T  Not  E,e„  LSM^T  . 

Let's  look  into  the  reliability  of  tol-Myers,  instead  of  Sal-Hepatica,  What  would  he  say  about  the  day- 
present  day  data.  or  Minit-Rub  is  "inadequate."  How     time  serial,  David  Harum?  This 

(1)  Sponsor  identification  is  the  about  that?  program  has  been  on  the  air  nine 
least  reliable  by-product  of  tele-  go  much  for  a  few  of  the  statis-  years  for  Bab-0,  which  isn't  bad. 
phone  interviewing.  The  data  are  ^j^^j  hi- jinks  of  this  mysterious  David  Harum  is  the  major  adver- 
gathered  from  supplementary  ques-  sponsor  identification  that  Sam  tising  expenditure  of  the  Bab-0 
tions  at  the  end  of  the  interview,  qju  gayg  you  must  have  for  a  pro-  company  and  has  long  been.  Accord- 
and  there  is  no  way  of  cross-check-  gram  to  be  successful.  ing  to  the  Duane  Jones  agency,  in 
ing  the  completeness  of  the  answer,  _  nine  years  with  little  or  no  addi- 
nor  the  thoroughness  with  which  Daytime  Radio  tional  help,  Bab-0  has  risen  to  be 
the  interviewer  has  handled  the  Have  you  ever  considered  ra-  first  in  dollar  volume  in  the  cleanser 
question.  dio's    daytime  shows— the  five-a-     market.  Yet  David  Harum's  spon- 

(2)  Sponsor  identification,  at  -^qqI^  workhorses  that  move  goods  sor  identification  is  38.2.  Its  Hooper 
best,  is  a  percent  of  a  percent.  And  off  the  shelves,  or  else  get  moved     rating  of  September  is  2.3. 

the  base,  itself,  is  subject  to  quite  off  the  air  themselves?  Slightly  more  than  one-third  of 

a  wide  statistical  variation.  Nor   — 

does  the  accumulation  of  figures  .  1     r«      t    /  'J      'C     '  \ 

over  a  long  span  of  time  compensate  SOME  research  specialists  like  Sp.  I.  (sponsor  identifacation; , 

f or^the  unreliability  of  the  original  j^^^            q^j^^^^  p^.^^^^  ^^j^^   g^t         blondes,  it's  pretty 

^(3)  C.  E.  Hooper  says  of  his  much  a  matter  of  choice,  says  Harry  Woodworth.  Aroused  by 

own  findings,  "Even  we,  who  have  .  j  j  ^         9  'Broadcasting'  by  Samuel  E.  GiU,  Biow's 

been  reporting  sponsor  identinca-  «  ,      zr       1  •    •  j         r  •  U 

tion  for  ten  years,  are  at  a  loss  to  research  director,  Mr.  Woodworth  offers  his  ideas  ot  just  how 

Hoo°p»  i'oes  o":rsa;ESjr  much  stock  should  be  placed  in  .he  controversial  Sp.  I.  data 

edge  of  the  sponsor  is  "significant",  served  up  by  the  research  firms.  You've  got  to  have  Sp.  I.,  and 

th°:p«crlromSn:w.Sgl°  plenty  of  it,  Mr.  Gill  claimed.  Now  Mr.  Woodworth  arises  to 

As  recently  as  a  year  ago,  Hooper  ^           j  shots  at  a  fellow  practitioner  of  the  subde  art  of 

seriously  considered  dropping  this  *^                    j    ,    .  . 

part  of  his  regular  service.  measuring  programs  and  their  impact  on  audiences. 

(4)  The  use  of  sponsor  identifi-  i^^— 


Seriously 

2.3  audience  (according  to  whai 
the  telephone  interviewers  get  ovei 
the  wire)  connects  David  Harum 
the  kindly  old  country  philosopher 
with  Bab-0.  Yet,  why  do  people  asl 
for  Bab-0  at  the  stores  in  sufiicien 
quantity  to  make  Bab-0  the  num 
ber  one  cleanser?  Harum  doesn' 
ask  $64  questions.  He  doesn't  evei 
say  LSMFT. 

What  would  he  say  about  Ou 
Gal,  Sunday — third  ranking  day 
time  show  with  a  published  sponso 
knowledge  of  25.3?  By  the  books 
only  one-quarter  of  the  audienc 
even  suspects  that  Our  Gal  is  bein; 
kept  by  American  Home  Product, 
for  Anacin.  Yet,  she's  been  on  th! 
air  for  seven  years,  apparent] 
selling  enough  Anacin  to  make  : 
good  investment  of  an  $18,50| 
weekly  time  and  talent  cost.  j 

Upwards  of  one  million  doUai^ 
is  spent  each  week  for  time  an 
talent  on  daytime  radio.  Is  all  th 
"wasted"  on  a  public  only  41.7  ^ 
aware  of  who  sponsors  what? 

What  about  the  half-hour  ev. 
ning  dramatic  program*  with 
rating  of  6.1  and  a  sponsor  idei 
tification  of  4.7  that  pulled  117 
000  requests  for  a  cookbook?  The: 
requests  were  sent  by  listeners  d 
rectly  to  the  sponsor.  If  you  cai 
to  sit  down  with  pencil  and  pape 
you'll  find  that  statistically  this 
a  larger  audience  than  knew  wl 
sponsored  the  program.  And  th 
happened   in   the   summer  wh< 
women    usually    aren't    thinkii  j 
about  spending  the  afternoon  ov- 
a  hot  stove.  Apparently  some  hing^ 
.are  loose  somewhere  if  you  tal 
sponsor  identification  figures  as 
literal  index  of  how  many  listene 


know  the  program's  sponsor. 

Take  a  look  at  the  average  ide 
tification  ratings  for  the  bigge 
advertisers  in  daytime  radio.  Fi 
ures  shown  below  are  the  per  ce 
of  those  interviewed  who  could  cc 
rectly  identify  sponsor  or  produ^ 

Sponsor                 No.  Daytime  Avero 

Serials  per  Week  Indt 

Procter  &  Gamble  14  50 

General  Mills  — :  8  56 

General  Foods   6  41 

Sterling  Drug  6  22 

American  Home  Products-  4  22 

Lever  Brothers  3  64 

Standard  Brands   2  21 

*C.  E.  Hooper,  Sept.  8-14.  1944 

They  Mean  Business 

Big  spenders  in  daytime  ra( 
are  what  you  might  call  radi 
"sophisticates."  They  aren't  on  t 
air  to  please  themselves,  th' 
friends  or  their  dealers.  They  £ 
on  the  air  for  one  purpose — ^to  £ 
merchandise.  Probably  most  di 
time  advertisers  don't  listen  to  th 
own  programs,  and  if  they  did  : 
doubtful  if  they'd  like  them.  Dri 
gists  and  grocers  are  not  dayti 
serial  fans. 

It  is  apparent  that  the  length 
time  these  companies  have  k 
their  shows  on  the  air  and  the  ] 
cent  of  their  total  budget  devo 
to  daytime  radio  indicates  the  p 
grams  must  be  successful,  m 
have  sold  the  goods.  They  have 

*Name  supplied  upon  request 

{Continued  on  page  SO) 
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mi 


Ulhen  the  time  comes 


Act  ;4w  OU  'P'UmcC  ')tttfio<Uice.  '^<Mn  Ttew 
Pioduct  M       ^nmt  Vet^  TfUn/^  

•  WWJ,  America's  pioneer  broadcasting  station,  now  in 
its  25th  year,  is  well  known  and  highly  regarded  by 
every  radio  listener  in  Detroit. 
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SCENE  IN  THE  NBC  BUSY  ELECTION  NEWS  ROOM  (Studio  8H)  from  which 
originated  the  broadcasts  heard  by  millions  throughout  the  nation  and  in  many 
other  parts  of  the  world.  Big  board  in  background  was  kept  up  to  the  minute ...  j 
affording  NBC  commentators,  at  center  table,  figures  on  developments  in  every 
state  and  the  national  totals.  AD  commercial  NBC  programs  were  canceled  as 
America's  Number  One  Network  provided  this  important  service  to  the  public 


people  tune  to 


NBC 


Election  Night,  with  the  largest  sustained 

audience  in  radio  history* — larger  even  than  ^  Pearl 
Harbor  Night"— an  audience  55%  greater  than  the 
Ustening  on  a  normal  Tuesday  evening — 

THE  NBC  AUDIENCE  WAS 
49^  LARGER  THAN  THAT  OF  ANY 
OF  THE  OTHER  NETWORKS 

Just  as  on  "D  Day"  when  by  far  the  greatest  number 
of  people  Ustened  to  NBC . . .  just  as  radio  listening 
surveys  show  8  out  of  10  of  the  top  shows  among 
all  radio  programs  are  on  NBC . . .  Election  Night 
added  further  evidence  to  the  record  of  years:  NBC 
is  ''the  Network  Most  People  Listen  to  Most!^^ 

^  Based  on  Hooperatings 

National  Broadcasting  Company 

America's  Number  1  Network  for  Mews 


A  Service  of  Radio 
Corporation  of  America 


NORTH  CAROLINA 

IS  THE  SOUTH'S 

lUo  l  INDUSTRIAL 
STATE 


Freer,  FTC  Chairman,  Urges  Industry 
To  Act  Against  Minority's  Practices 


*I,'f20,600,000 


WPTF 

(CARRYING  N.B.C. 
WITH  50,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROLINA'S 
No.l  SALESMAN 

WPTF  •  R/VLEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


Mr.  Freer 


DECLAEING  that  radio  advertis- 
ing is  now  at  "a  most  advantageous 
position,  as  to  both  profits  and 
prestige",  Chair- 
man Robert  E. 
Freer  of  the  Fed- 
eral Trade  Com- 
mission suggested 
last  week  that 
broadcasters  con- 
sider proper  safe- 
guards "to  pro- 
tect the  whole  in- 
dustry from  loss 
of ' face  through 
practices  of  an 
unethical  minority." 

Addressing  the  Radio  Executives 
Club  of  New  York  Monday  noon  on 
"Truth  in  Advertising",  Chairman 
Freer  said  the  majority  of  com- 
plaints against  false  advertising 
which  the  Commission  receives 
probably  originate  with  competi- 
tors of  the  accused  advertisers. 
However,  he  proposed,  "it  would 
be  both  novel  and  pleasing  to  the 
Commission  to  receive  a  consider- 
able volume  of  those  relating  to 
advertising  from  the  advertising 
industry.  That  is  where  a  majority 
of  such  applications  should  orig- 
inate". 

Truth  Is  Goal 

Strict  truth  in  advertising  on 
the  part  of  all,  Mr.  Freer  admitted, 
"remains  a  theoretical  goal".  The 
general  trend,  however,  is  upward 
and  "the  Commission  at  times  may 
seek  to  curb  types  of  deception 
which  have  hitherto  gone  unchal- 
lenged just  as  you  may  in  the  fu- 
ture come  to  regard  many  shows 
to  be  unworthy." 

He  declared  that  "scare  stuff"  is 
now  considered  a  "relic  of  the  medi- 
cine show,  that  "pressure  stuff"  has 
been  overrated,  and  that  "am- 
biguous and  deceptive  advertising 
today  is  considered  'sissy'  con- 
tinuity in  that  it  has  been  found 
so  often  to  represent  an  effort  to 
by-pass  the  expenditure  of  mental 
effort  necessary  to  write  factually 
informative  advertising  which  to- 
day is  generally  accepted  as  the 
most  effective". 

Chairman  Freer  predicted  that 
much  of  the  present  "trifling  with 
the  truth"  will  be  outmoded  in  the 
late  1940's,  with  or  vsrithout  addi- 
tional legislation.  He  said  the  FTC 
does  not  seek  to  enter  the  field  of 
FCC  or  the  Better  Business  Bu- 
reaus. "Sufficient  unto  us,"  he  add- 
ed, "is  the  large  field  of  commer- 
cial advertising  which  is  par- 
ticularly our  province." 

He  pointed  out  that  "a  very 
large"  proportion  of  newspapers 
in  the  smaller  cities,  virtually  all 
metropolitan  papers  and  the  better 
class  of  magazines  "scrutinize  their 
advertising  meticulously"  and  try 
to  avoid  warnings  by  the  BBB's 
or  proceedings  by  the  Commission. 
"There  are  more  than  rumors  to 
the  effect",  he  added,  "that  many 
radio  executives  are  as  farseeing 


in  this  respect  as  their  newspaper 
competitors." 

Chairman  Freer  said  he  had  no 
doubt  that  the  minimum  require- 
ments of  law  and  the  industry's 
self-imposed  standards  will  be 
raised  in  the  future  as  they  have 
been  in  the  past.  He  expressed  the 
hope  that  the  "spread"  between 
minimum  requirements  and  stand- 
ards will  widen  "through  elevation 
of  your  own  voluntary'  standards 
of  what  is  best  in  advertising  at  an 
even  more  rapid  rate  that  any  I 
future  raising  of  the  minimum 
requirements  of  the  law". 

Guests  at  the  luncheon  were: 
James  Gordon,  WNOE  New  Or- 
leans; Hal  Lamb,  KYW  Philadel- 
phia; Norman  Brown,  WSUN  St. 
Petersburg;  Gladys  Moore,  WIBX 
Utica;  A.  N.  Armstrong,  WCOP 
Boston;  Phil  Hoffman,  KENT  Des 
Moines;  Don  Inman,  WNAX  Yank- 
ton; Maxine  Keith,  MBS  com- 
mentator. 

Lord  Halifax,  British  ambas- 
sador, will  be  the  guest  speaker 
at  the  next  meeting  of  the  REC 
to  be  held  in  the  Hotel  Roosevelt 
Wednesday,  Dec.  6.  The  m.eeting 
is  in  recognition  of  the  close  co- 
operation between  BBC  and  Ameri- 
can radio  in  furtherance  of  the 
war  effort.  Lord  Halifax  will  be 
introduced  by  Elmer  Davis,  di- 
rector of  the  OWL 

William  J.  Haley,  director  gen- 
eral of  the  BBC  will  address  the 
group  from  London  via  shortwave. 
A  testimonial  scroll,  lauding  the 
BBC  war  services  will  be  tendered 
to  John  Salt,  BBC  North  Amer- 
ican director.  Warren  Jennings, 
president  of  the  REC,  will  be  chair- 
man of  the  luncheon. 


50  kw  in  D.  C.  Sought 

A  SECOND  50,000  w  station  for 
Washington,    to    operate    on  the 
Mexican  clear  channel  of  730  kc, 
is  sought  in  an  application  filed 
last  week  with  the  FCC  bv  WWDC 
Washington    local.    XEQ  Mexico 
City,   operates  on  the  frequency 
with  an  authorized  power  of  150,- 
000  w  but  a  rated  output  under- 
stood to  be  approximately  50,000 
w.  WWDC,  owned  by  Joseph  Katz, 
Baltimore  advertising  agency  ex-  . 
ecutive,  and   G.  Bennett   Larson,  j 
general  manager,  now  is  assigned  i 
to  1450  kc  with  250  w  and  with  I 
a  100  w  synchronized  booster.  The  , 
application   provides   for   a  two-  j 
tower   directional  day  and  four-  I 
tower    directional    night.  CKAC 
Montreal,  operates  on  730  kc  as  a 
Class  II  station  with  5,000  w. 


OWI  Serial  on  461 

NOW  on  461  stations,  a  rise  of  al- 
most 150  since  the  OWI  took  it 
over  in  August  from  the  Oflice  of 
Civilian  Defense,  Hasten  the  Day, 
transcribed  daytime  serial,  is  aired 
on  contributed  time  valued  at 
$11,651  a  week.  Available  for  local 
commercial  sponsorship,  the  show 
is  the  only  one  produced  and  dis- 
tributed by  the  OWI.  Costs  are 
paid  for  by  various  Governmeni 
agencies  interested  in  the  message 
woven  into  the  plot. 
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BUILT  THIS  OREGON  MARKET.. 


.  .  WE  CAN'T  PROVE  IT- BUT 
CHANCES  ARE  IT'S  GOOD  FOR 

The  amazing  natural  resources  and 
growing  climate   of  the  Oregon 
country  make  a  basis  for  never- 
ending  prosperity  in  the  KEX  area. 
For  instance — a  major  part  of  U.  S. 
flax,  hops  and  filberts  comes  from 
Oregon.  There  has  never  been  a  crop 
failure  in  the  state.  And  the  tall 
Douglas  firs  put  Oregon  first  in  stand- 
ing saw  timber,  with  8  million  acres  of 
young  trees  for  the  future  . . . 


^    -^^VOICE  OF  THE  OREGON  COUNTRY^ 

KEX 

PORTLAND,  OREGON 
THE    BLUE  NETWORK 

REPRESENTED    NATIONALLY    BY    THE    PAUL    H.    RAYMER  CO. 
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...via  WMAQ 


WMAQ 

CHICAGO 


The  need  for  Religion  has  never  been  greater  dur- 
ing any  period  of  ovir  country's  history.  America's 
millions  today  are  seeking  the  comfort  and  sta- 
bihty  that  only  Religion  provides. 

Religious  programs,  the  finest  for  all  faiths,  have 
been  a  regular  pohcy  of  WMAQ,  NBC's  key  mid- 
west outlet.  This  far-reaching  policy,  in  fact,  in- 
cludes every  branch  of  the  cultural  and  educational 
fields— Drama,  Education,  News,  Book  Reviews, 
Music  .  .  .  they're  all  an  integral  part  of  WMAQ 
programming. 

To  this  policy  belongs  much  of  the  credit  for 
making  WMAQ  the  CHICAGO  STATION  MOST 
PEOPLE  LISTEN  TO  MOST. 

This  is  yet  another  reason  why  WMAQ  is  the 
logical  choice  for  local  and  spot  campaigns.  Astute 
advertisers  know  that  their  campaigns  on  this  sta- 
tion do  reach  and  influence  Chicago's  millions  .  ;  : 
that  increased  sales  and  profits  are  the  result. 

In  Chicago  it's  WMAQ. 


NBC's  key  midwest  station 
670  on  your  dial -50,000  watts 

REPRESENTED  BY  NBC  SPOT  SALES 


A  Service  of  Radio 
Corporation  of  America 


Hall  Is  Appointed 
To   Smith's  Term 

WAIM  Owner  to  Serve  Until 
New  Congress  Convenes 
APPOINTMENT  of  Wilton  E. 
Hall  of  Anderson,  S.  C,  to  fill  the 
unexpired  term  of  the  late  Sen. 
Ellison  D.  (Cotton  Ed)  Smith, 
adds  another  broadcaster  to  the 
ranks  of  the  Senate.  Mr.  Hall  was 
named  last  week  by  Gov.  Olin  D. 
Johnston  to  serve  until  Jan.  3  when 
the  Governor  takes  the  Senate  seat 
for  a  full  six-year  term. 

Mr.  Hall  is  the  owner  of  WAIM 
Anderson,  which  he  established  in 
1935  as  the  first  CBS  outlet  In 
South  Carolina.  He  also  is  pub- 
lisher of  the  Anderson  Independent 
and  the  Daily  Mail,  the  only  news- 
papers in  the  nation  which  have 
twice  been  awarded  the  U.  of  Mis- 
souri plaque  by  the  National  Edi- 
torial Assn.  for  outstanding  com- 
munity service. 

Second  Interim  Appointee 

Active  in  civic  affairs,  Mr.  Hall  is 
vice-president  of  the  South  Caro- 
lina Press  Assn.  and  former  chair- 
man of  the  State  Planning  Board. 
He  is  now  serving  as  one  of  the  na- 
tional presidential  electors  for  his 
State,  having  been  elected  Nov.  7. 
He  was  born  near  Starr,  S.  C, 
in  1901,  in  Hall  Township,  Ander- 
son county,  which  was  named  for 
his  family. 

An  interesting  coincidence  in 
connection  with  Sen.  Hall's  appoint- 
ment is  that  three  years  ago  an- 
other South  Carolina  broadcaster- 
publisher,  Roger  C.  Peace,  owner 
of  WFBC  Greenville,  was  desig- 
nated to  fill  the  unexpired  term  of 
the  late  Sen.  Alva  M.  Lumpkin 
who  had  died  10  days  after  his  ap- 
pointment to  the  Senate  to  fill  the 
post  vacated  by  the  elevation  of 
former  Sen.  James  F.  Byrnes  to  the 
Supreme  Court.  Mr.  Peace,  pub- 
lisher of  the  Greenville  News  and 
Piedmont,  was  42  when  be  took  of- 
fice. Mr.  Hall  is  43.  Both  were 
students  at  Furman  U. 

Other  members  of  the  Senate 
identified  with  broadcasting  are 
Arthur  Capper  (R-Kan.),  owner  of 
WIBW  Topeka  and  KCKN  Kansas 
City,  Kan.;  D.  Worth  Clark  CD- 
Ida. ),  defeated  for  renomination, 
part  owner  of  KJBS  San  Francisco 
and  WEMP  Milwaukee;  Senator- 
elect  Glen  H.  Taylor,  a  for- 
mer radio  cowboy  singer,  who  will 
succeed  Sen.  Clark  at  the  end  of 
the  present  Congress,  and  Senator- 
elect  Homer  E.  Capehart  of  In- 
diana, prominent  radio  and  phono- 
graph manufacturer.  The  veteran 
Republican  Chan  Gumey  of  South 
Dakota,  reelected  for  the  third  time 
this  month,  is  the  former  operator 
of  WNAX  Yankton. 


I 
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FCC  Promotions 

TWO  new  departments  have  beer 
created  by  the  FCO.  the  Safety  6 
Special  Services  Division  of  the  La^ 
Dept.,  to  be  headed  by  Jeremiah  Court 
ney,  and  the  International  Service: 
Section  of  the  Common  Carrier  Divi 
sion,  Law  Dept.,  in  charge  of  Arthu 
Gladstone.  Mr.  Courtney  has  bee 
chief  of  the  Administration  Sectioi 
and  Mr.  Gladstone  has  been  in  tin 
^^Bi^^HB     Safety  Service  Section. 
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HOUR 


-^lll  O.  v.* 


CHAIN  BREAK 


ties"  *  S° 


s»"°"'-  can  be 


JOH 


IBIAIR 

6*  COMPANY 


Offices  In  Chicago  •  New  York  •  St  Louis  •  Los  Angeles  •  San  Francisco 

REPRESENTING  LEADING  RADIO  STATIONS 
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omplished  this  despite  a  wide 
range  of  sponsor  identification.  (In- 
cidentally, the  average  number  of 
years  the  top  ten  daytime  shows 
have  been  on  the  air  is  over  six.) 

Analysis  of  sponsor  identification 
during  the  past  two  years  for  pro- 
grams which  have  more  or  less  con- 
sistently ranked  among  the  first 
15  (evening)  and  the  first  10  (day- 
time) shows  that  evening  programs 
receive  much  higher  sponsor  iden- 
tification than  daytime  shows. 

Of  17  evening  programs  anal- 
yzed, 70%  had  sponsor  identifi- 
cation of  more  than  65%. 

Of  10  daytime  programs,  70% 
fell  below  a  45%  identification. 

Let's  put  aside  the  Benny's  and 
the  Hope's,  McCarthy's  and  Mc- 
Gee's,  Lux  and  the  Take  It  Or 
Leave  It's  in  considering  the  overall 
picture  for  sponsor  identification. 
The  above  are  the  blondes  who  are 
attractive,  the  successful  programs 
with  high  sponsor  identifications. 

Here  are  eight  evening  prorgrams 
and  their  sponsor  identifications: 


Sponsor  Estimated  % 

Program                    C.  E.  Hooper    Years  on  Atr  19iS  Radio  Budpet 

Oct.  1-7  Index  On  This  Program 

Dr.  Christian  48.7                   7  rhe^ebrough  Mfg.  Co.  100% 

Mr.   District  Attorney  44.5  (4)             5  Bristol-Myers  27% 

Duffy's   38.5  (2)             3  Bristol-Myers  24% 

Quiz  Kids  38.6                   4  Miles  Laboratories  12% 

Great  Guildersleeve  51.4(3)             3  National  Dairy  23% 

Big   Town   28.6                   7  Sterling  Drug  7% 

American  Melody  Hour  27.6                   2  Sterling  Drug  7% 

Album  of  Familiar  Music  -50.0                 13  Sterling  Drug  7% 
1 — Time  costs  only.  Source :  "Media   Expenditures  by   100  Leading  Advertisers,  1943" 
Compiled  by  CBS  Research  Dept. 

(2)  May  15-21  report,  C.  E.  Hooper 

(3)  June  15-21  report,  C.  E.  Hooper 

(4)  Sept.  15-21  report,  C.  E.  Hooper 

Since  I  can't  speak  for  the  client  mistake  of  them  all,  and  one  of  the 

or  agency  of  any  of  these  programs,  greatest  points  of  confusion  among 

I  can't  be  sure  whether  or  not  these  agencies,    clients    and  measuring 

programs  are  successful.  The  only  services. 

indication  any  outsider  has  of  this  If  a  study  of  sufficient  size  and 

must  come  from  iudging  the  length  authority  has  ever  been  made  to 

of  time  each  program  has  been  P^^^^  such  a  correlation,  I'd  like 

rv^i               ov,,^        r.ci.\^„i-^A  ^   to  see  it.  The  studies  so  far  take 

on  the  air,  and  the  estimated  per-  r.^  i    ^               t  j- 

,     „       ,                ,    ^  i.  1  ir>..r,  30  women,  30  doctors  or  30  Indians 

cent  of  each  company's  total  1943  ,             ,       ,  , 

J     ^.  .     ;    /  ,    .  and  prove  almost  anything  needed 

to  them  "^''  ^^'''^            ^'^^"^  moment. 

When   sponsor   identification  is 

Another   angle   to  the   sponsor  high,  some  agency  account  men  rush 

identification  story  is  a  frequently  to  the  client  and  show  him  the 

held  belief  that  high  sponsor  iden-  happy  figures.  They  give  him  the 

tification  is  correlated  with  high  percentage   gain  and   attach  im- 

sales.  This  is  probably  the  worst  portance  to  it — both  endorsing  the 


(Wfc  BUFFALO. . . 


...and  you  cover  the  rich 

Western  New  York  Market 

65%  of  the  population  and  70%  of  the  total  retail  sales  of  the  eight-county  area  in 
Western  New  York  are  CONCENTRATED  in  METROPOLITAN  BUFFALO 
.  .  .  well  within  W  E  B  R '  s  primary  service  area. 


BUFFALO  eourkr- Express  STATION 


WEBR 


ft 


MUTUAL  NETWORK 


LOWEST! 
^  COST 

Nationally  Represented  by  WEED  &  CO. 


methods  used  and  also  taking  credit 
for  helping  establish  such  a  fine 
rating. 

However,  when  sponsor  identifi- 
cation begins  to  slip,  or  else  never 
did  do  much  of  anything  from  the 
start,  these  same  account  men  either 
start  comparing  their  own  sponsor 
identification  with  competitors  on 
the  air  to  prove  that  they  are  no 
worse  off  than  either  competitors 
or  the  average  of  their  competitors. 
Then  if  that  doesn't  show  a  good 
enough  picture,  they  compare  their 
Sp.  I.  with  the  average  of  all  pro- 
grams— or  try  to  prove  that  all 
sponsor  identification  is  very  shaky 
and  shouldn't  be  believed  by  any- 
one. 

If  there's  ever  going  to  be  any 
general  understanding  of  sponsor 
identification,  we  must  all  regard 
it  and  use  it  in  the  same  manner — 
year  in  and  year  out.  And  do  this 
remembering  its  limitations  as  well 
as  its  usefulness. 

High  sponsor  identification  is  de- 
sirable, hut  not  essential  to  a  pro- 
grarrCs  success. 

There  is  no  information  available 
correlating  degree  of  sales  success 
and  range  of  sponsor  identification. 

In  other  words,  all  blondes  are 
not  necessarily  attractive.  Clients, 
agencies  and  networks  know  better. 


BRONZE  STAR  GIVEN 
TO  COMDR.  BINGHAM 


Comdr.  Bingham 


LT.  COMDR.  Barry  Bingham, 
publisher  of  the  Louisville  Courier- 
Journal  and  Times,  operator  of 
WHAS,  has  been  awarded  the 
Bronze  Star  for 
successfully  or- 
g  a  n  i  z  i  n  g  the 
Navy  public  rela- 
tions for  news 
coverage  of  the 
Normandy  inva- 
sion. Since  Au- 
gust 1942,  Comdr. 
Bingham  has 
sei-ved  on  the  staff 
of  Adm.  Harold 
R.  Stark,  com- 
mander of  U.  S.  Naval  Forces  in 
Europe,  who  personally  presentee 
the  medal. 

"His  cheerful  and  diplomatic 
liaison,"  the  citation  states",  with 
the  Royal  Navy,  the  U.  S.  Army 
and  the  British  Ministry  of  Infor- 
mation won  for  the  Navy  the  co- 
operation and  goodwill  of  those 
services  and  organizations  which 
made  the  expeditious  publicatioi 
of  news  possible." 

Comdr.  Bingham  volunteered  i: 
May  1941.  He  trained  at  the  Greai 
Lakes  Naval  Training  Station  an 
was   commissioned  in   May  1942 

Serving  under  Comdr.  Binghan 
as  radio  officer  attached  to  SHAEI 
for  the  invasion  of  France,  was  Lt 
James  Shattuck,  now  heading  th 
staff  of  the  Navy's  radio  station  oi 
Guam. 

NET  INCOME  of  the  Philco  Corp 
for  the  first  nine  months  of  this  yea 
amounted  to  $2,898,425,  equal  to  $2.1: 
a  share,  according  to  John  Ballantynt 
president.  The  company's  shipments  o 
radar  and  other  electronic  equipmen 
and  war  material  rose  52%  over  th 
same  period  in  1943. 
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The  World^s  Greatest 


MORE  sheep  and  lamps  pass  through 
the  Denver  stockyards  in  a  year  than 
through  any  other  livestock  center  in  the 
world.  More  than  2,715,000  were  handled 
last  year  of  which  almost  half  came  from 
Colorado  farms  and  feed  lots.  The  raising 
and  feeding  of  lambs  for  market  is  a  com- 
panion industry  to  Colorado's  great  sugar 
beet  industry,  one  acre  of  beets  producing 
about  3,500  pounds  of  sugar  and  300  pounds 
of  meat  from  the  byproducts. 

Livestock  raising  is  one  of  Colorado's 
basic  and  permanent  industries — one  of  its 
fixed  assets — along  %vith  mining,  manufac- 
turing and  agriculture. 

When  peace  comes,  Colorado  will  have  few 
industrial  war  relics  on  its  hands.  The  fer- 


tility of  its  soil,  the  richness  of  its  mineral 
resources,  the  facilities  of  its  many  perma- 
nent industries  and  the  initiative  and  energy 
of  its  people  will  always  guarantee  a  maxi- 
mum of  stability  to  the  Denver  market  and 
opportunity  for  sales  effort. 


Sales  efforts  in  the  Denver  market  are 
paying  excellent  returns  today  and  are 
building  backlogs  of  continued  acceptance  in 
the  future. 

Because  more  advertisers,  local  and  na- 
tional— are  buying  more  time  on  KLZ  today 
than  on  any  other  Denver  station,  KLZ  is 
certain  to  have  what  it  takes  to  make  your 
advertising  dollars  work  most  profitably. 

KLZ  •  DENVER 


CBS  Network 


560  Kc. 


Affiliated  in  Management  with  the  Oklahoma 
Publishing  Company  and  WKY,  Oklahoma  City 

Represented  by  The  Katz  Agency 


oO 


W1AM 

CLEVELAND 


REPRESENTED  BY 
NBC  SPOT  SALES 


, , ,  On  a  Cooking  CMood 

They  can  TEST  by  TASTE  the  food 
products  you  make  and  choose  the 
BEST  by  TEST.  Remember,  they  can 
BUY  ^437,925,000  worth  of  FOOD 
at  the  21,750  food  stores  in 
WTAM's  Primary  Area.  But  they 
won't  buy  a  product  they  don't 
know  and  they  can't  buy  a  product 
the  retailers  don't  stock.  Keep  re- 
minding them  of  your  brand  name 
on  WTAM.  The  cost  is  only 
^.000073  per  Housewife. 


America's  No.  1  Network 


Millions  stay  tuned  to  the 


National  Broadcasting  Company 


It's  a  National  Habit  Corporation  ol  America 


Networks  and  Stations  Reach 
New  High  In  Bond  Activities 

Featured  Programs  Present  Top  Talent  as  Sixth 
Bond  Drive  Campaign  Gains  New  Momentum 


AS  THE  SIXTH  War  Loan  Drive 
for  $14,000,000,000  swings  into  its 
second  week,  participation  by 
broadcasters  —  networks,  affiliates 
and  independents  alike — has 
reached  a  new  high  in  both  inten- 
sity and  variety  of  promotion. 
Drive,  was  officially  launched  on 
evening  of  Nov.  19  by  a  four-net- 
work message  from  the  President. 
Address  was  preceded  and  followed 
by  extensive  special  programming 
and  activities  on  the  part  of  the 
four  major  nets  and  individual  sta- 
tions. Considerable  added  support 
is  being  secured  through  the  vari- 
ous OWI  spot  allocations. 

NBC's  Big  Day 

Programming  this  past  week  was 
highlighted  by  NBC's  Bond  Day, 
Thanksgiving  Day,  during  which 
the  network  scheduled  some  20 
hours  of  almost  continuous  promo- 
tion. Beginning  with  a  special  farm 
broadcast  6-7  a.m.  featuring  a  U.  S. 
diplomatic  Thanksgiving  Dinner  in 
Moscow  as  well  as  pickups  from 
Italy,  France,  Belgium,  Holland, 
Leyte  and  Guam  where  native  peo- 
ples expressed  gratitude  for  their 
liberation,  the  NBC  day  continued 
filled  with  messages  by  high  rank- 
ing leaders  from  all  fields,  special 
programs  such  as  pickups  of  Chap- 
lains' Thanksgiving  graces  at  mess, 
wounded  veterans  expression  of 
thanks  for  being  again  in  the  U.  S. 
and  remotes  from  war  plants  at 
work  across  the  country.  From 
11:30  p.m.  to  1  a.m.  the  following 
day  the  network  presented  Let's 
Talk  Turkey  to  Japan,  a  program 
filled  with  top  talent. 

Spot  Barrage 

Plans  as  formulated  by  last 
Tuesday  night  for  the  the  Blue  Net- 
work Bond  Day  Dec.  1  call  for  an 
all-day  barrage  of  one-minute  spot 
announcements  in  addition  to  a 
number  of  special  Bond  programs. 
Nearly  every  quarter-hour  appeals 
for  Bond  sales  will  be  heard  from 
such  personalities  as  Don  McNeal, 
John  P.  Kennedy,  Cliff  Arquette, 
Tom  Breneman,  Baukhage,  Walter 
Kiernan,  Dorothy  Thompson, 
Westbrook  "Van  Vorhis,  Ed  East, 
Milton  Cross,  Ed  Wynn,  Harry 
Wismer,  Henry  J.  Taylor,  the  Lone 
Ranger,  Ethel  Barrymore,  Allen 
Young,  Milton  Bui-rough,  Walter 
Winchell,  Jimmy  Fidler,  Herbert 
Marshall,  Fred  Waring,  Horace 
Heidt,  Guy  Lombardo.  Dave  Ellman 
will  present  his  Victory  Auction 
from  11:30-11:55  p.m.  Regular 
Blue  features  Appointment  With 
Life  and  Keeping  Posted  for  the 
Bond  Day  are  to  be  rewritten  with 
special  Sixth  Loan  emphasis.  A 
George  Hick  battle  recording  will 
be  presented  at  8:45  a.m. 


This  past  Friday  night  the  Blue 
from  12  Midnight-12:30  a.m.  aired 
a  Sixth  Loan  edition  of  its  regular 
broadcast  from  a  leading  Chicago 
restaurant  and  likewise  for  the 
succeeding  program  12:30-1  a.m. 
from  the  Pennsylvania  Hotel,  New  * 
York. 

In  conjunction  vdth  the  inde- 
pendent stations'  Bond  Day  on 
November  28,  the  Treasury  War 
Finance  Division  compiled  a  spot 
check  of  ten  stations  across  the 
country — from  100  watter  to  the 
50  kw  outlet — for  a  report  of  their 
Sixth  Loan  activities.  Summary  of 
check  follows: 

KVI  Tacoma,  Wash.  (5,000  w)  — 
Using  all  Treasury  Salutes,  Uve  an- 
nouncements, jingles,  Horace  Heidt 
and  ASCAP  discs.  Airing  daily  5 
p.m.  half-hour  show  and  1 :30  p.m. 
quarter-hour  program,  both  slanted  to 
women  listeners.  Urged  advertisers  to 
substitute  Bond  plugs. 

KGHF  Pueblo,  Col.  (500  w)— No 
special  events  to  date.  Carrying  all 
Blue  Bond  shows  as  well  as  Treasury 
material,  both  live  and  transcribed. 
Suggested  Bond  plugs  to  advertisers. 

KVSF  Santa  Fe,  N.  M.  (100  w)  — 
Using  all  Treasury  material,  also  eight 
spots  daUy.  Broadcasting  daily  half- 
hour  live  program  in  morning  for 
women  audience  and  also  daily  9:30 
p.m.  half-hour  phone  subscription 
series. 

WAPI  Birmingham,  Ala.  (5,000  w) 
— Aired  half-hour  state  hookup  on 
opening  day  of  Drive.  Broadcasting 
during  Loan  programs  from  Worthing- 
ton  General  Hospital.  Treasury  Salutes 
scheduled  8 :13  a.m.,  ASCAP  and 
Horace  Heidt  discs  in  evening.  Local 
Bond  committees  using  station  facil- 
ities with  at  least  one  show  a  day. 

WQAM  Miami,  Fla.  (5,000  w)  — 
Daily  6 :30-6 :45  p.m.  sports  show 
aired  for  Sixth  Loan.  Using  WFD 
recordings,  Bond  Briefs,  ASCAP  discs, 
Horace  Heidt  series.  Sunday  Uncle 
Mac  children  show  aired  for  cam-i 
paign.  Children  admitted  to  see| 
broadcast  through  Bond  purchase.} 
Special  shows  slated  from  local  Army 
hospitals.  Local  Bond  committees 
using  several  broadcasts  per  week. 

WTIC  Hartford  (50,000  w) — Drive 
opened  with  Sunday  night  speech  bj 
Connecticut  War  Finance  Committee 
director.  Using  daUy  quarter-hour 
show  to  feature  Treasury  material  in 
addition  to  announcements  Several 
special  events  being  planned,  all  free 
time  to  be  devoted  to  L-oan — Paul 
Lucas,  program  manager.  Treasur,' 
Salutes  sustained. 

WGBF  Bvansville,  Ind.  (1,000  w  >' 
5,000  w  D) — Using  aU  Treasury  mf 
terial,  none  sponsored.  Scheduling: 
broadcasts  from  local  defense  plants  ' 
and  shipyards.  Joint  program  involv 
ing  all  Evansville  clubs  and  veteran 
organizations  wUl  be  played  over  sev 
eral  day  period.  | 

WWDC  Washington  (250  w)— j 
Broadcast  entire  2%  hour  "Stars  or  i 
Parade"  rally  from  Constitution  Hall  Ij 
Nov.  20,  including  programs  originatec ' 
from  there  bv  MBS  and  NBC.  Airin: 
all  WFD  material.  On  Thursday; 
7 :30-7 :45  p.m.  carrying  show  fron 
Walter  Reed  General  Hospital.  Als( 
planning  25  minute  school  program 
Additional  activities  to  come. 

KERN  Bakersfield,  Cal.  (1,000  w' 
— All  Treasury  material  being  useil 
Thanksgiving  Day  Bond  Show  airt 
as  well  as  WFC  boxing  and  wrestliL, 

(Continued  oti  page  3^) 
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Some  People  in  Nashville 

don^t  like  the  Grand  Ole  Opry! 

Yes  sir,  that's  right. 

Some  people  in  Nashville  don't  like  the  Grand  Ole  Opry. 

Never  have  and  probably  never  will. 

But  since  the  day  George  Hay,  the  Solemn  old  Judge,  set  out  the 
welcome  mat,  WSM  has  broadcast  the  most  authentic,  natural  col- 
lection of  American  folk  music  heard  this  side  of  Stephen  Foster. 

Nashville  is  a  cultural,  educational,  religious  center  of  the  South. 

Some  folks  here  frankly  don't  like  the  Grand  Ole  Opry  because  they 
fear  it  may  tag  their  town  as  "hillbilly". 

Perhaps,  for  more  valid  reasons,  some  folks  here  just  don 
like  the  sort  of  music  they  hear  WSM  piping  out  every  Saturday 
night. 

/  /  (  *  understandable.  So  they  turn  elsewhere  to  stations  with  pro- 

fy  ^  ^  grams  more  acceptable. 

That  is  as  it  should  be.  And  we  lose  their  audience. 

That  is  the  essence  of  American  radio. 

it  also  points  out  the  purpose  of  clear-channel  broadcasting  serv- 
ice: to  give  rural  America  what  it  wants  to  hear,  with  sufficient 
strength  to  be  heard,  when  it  wants  to  hear  it. 

We  have  program  categories  throughout  our  schedule  to  satisfy 
our  neighbors  near  and  far,  and  we  can  look  anyone  of  them  in 
the  eye  with  an  assortment  of  network  or  station  Symphonies, 
Crosbys,  Culture  and  Boogie-woogie. 

But  if  we  gave  in  to  home-town  and  state-wide  preferences  and 
prejudices,  there  would  be  no  GRAND  OLE  OPRY  originating  from 
the  station-residence  of  its  discoverer,  and  the  power  we  have  been 
given  for  the  service  of  those  who  need  it,  would  be  dedicated  ex- 
clusively to  the  service  of  those  who  don't. 

This  is  why  WSM  is  proud  of  the  Grand  Ole  Opry. 

That  is  why  WSM  is  proud  to  be  a  clear-channel  station,  mindful 
of  both  its  opportunities  and  its  obligations. 

This  is  WSM. 


ISO  KILOCYCLES 
Sdwin  W.  Craig,  Pres. 


NBC  Affiliate 
Harry  Stone,  Gen.  Mgr. 


national  Representatives,  EDWARD  PETRY  &  Co. 
National  Life  and '  Accident  Insurance  Co. 
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Nashville,  Tenn. 
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Money  Now 

The  Nashville  market  is  an  increasingly 
profitable  market,  therefore  many  new 
sponsors  are  coming  our  way.  They're 
proving  every  day  that  all  of  Middle- 
Tennessee  and  that  part  of  Southern 
Kentucky  that  make  up  the  NASH- 
VILLE TERRITORY  are  well  worth 
going  after. 

There  is  every  reason  why  the  Nashville 
trading  area  will  be  a  rich  and  stable 
one  after  the  war.  Our  farms  are  fertile 
and  productive.  The  industries  located 
here  are  essential  and  flourishing.  Liv- 
ing standards  are  high.  WHEN  YOU 
ARE  READY  TO  COME  INTO  THE 
SOUTH,  CHECK  UP  ON  NASHVILLE 
AS  A  LEAD  MARKET  AND  WSLX  TO 
SELL  IT.  Write  or  wire  us  for  facts 
and  figures.  WeHl  have  them  for  you. 

THE    KATZ    AGENCY.    ISational  Representatives 
Blue  and  Mutual  Networks 


5000 
WATTS 


NASHVILLE,  TENH, 


contest  on  Xov.  17.  FacQities  open  to 
state  and  local  committees. 

WDAY  Fargo,  K  D.  (5,CMX)  w)  — 
Using  all  WFD  discs  and  announce- 
ments. During  first  week  12  newscasts 
relinquished  time  for  Loan.  Rallies 
and  pickups  planned  from  neighboring 
communities  as  well  as  Veterans 
Hospital. 

Local  Activities 

CBS  has  scheduled  several  pre- 
lude activities  to  its  Bond  Day  pn)- 
motion  set  for  December  7,  plans 
for  which  are  now  being  completed. 
Started  Nov.  24  and  to  be  heard  on 
four  consecutive  Fridays,  CBS  is 
presenting  /  Was  There,  a  half- 
hour  program  featuring  stars  of 
radio  and  movies  who  have  enter- 
tained U.  S.  servicemen  on  various 
battlefronts.  The  network's  Satur- 
day Youth  on  Parade  program  wiJI 
devote  two  December  broadcasts  to 
the  loan  in  salute  to  junior  War 
Bond  salesmen.  Via  its  New  York 
television  outlet,  WCBW,  CBS  on 
Nov.  30  is  planning  to  present  a 
video  War  Bond  show  8:1.5-8:45 
p.m.  with  top  talent.  Program  will 
highlight  progress  gained  since  the 
first  Bond  Drive  and  effect  certain 
events  in  the  war  have  made  on 
Bond  sales.  Coordinating  all  CBS 
Sixth  Loan  activities  is  Lt.  Howard 
G.  Barnes,  U.  S.  Navj',  who  has 
been  assigned  during  the  Campaign 
to  Treasury  and  is  "on  loan"  to 
CBS. 

WRC  Washington  every  week- 
night  during  the  Loan  at  6:30  p.m. 
is  airing  a  three-minute  message 
by  a  war  veteran  from  Walter  Reed 
General  Hospital.  The  Monday 
evening  time  is  being  used  by  the 
chairman  of  the  District  War 
Finance  Committee  for  local  re- 
port. All  of  the  Washington  sta- 
tions are  working  with  the  com- 
mittee, each  station  airing  a  special 
show  on  a  different  day  of  the  week, 
in  addition  to  other  promotion. 

New  York  Drives 

WMCA  New  York  started  Loan 
Nov.  20  with  programs  featuring 
Sen.  James  M.  Mead  (D-N.Y.'), 
screen  and  radio  personalities  and 
stressing  theme  "Buy  a  Bond  for 
Your  Serviceman's  Baby."  Martin 
Block,  conductor  of  WNEW  New 
York  Make  Believe  Ballroom,  is 
auctioning  for  War  Bonds  auto- 
graphed copies  of  new  record- 
ings made  following  relaxing  of 
the  AFM  boycott  on  disc  produc- 
tion. He  sold  more  than  $10,000 
worth  of  Bonds  during  quarter- 
hour  following  first  anouncement. 
WBYN  Brooklyn  has  joined  forces 
with  W.LV.E.S.,  independent  or- 
ganization of  servicemen's  wives, 
who  are  heard  over  the  station  in 
behalf  of  the  Sixth  Loan  report- 
ing anecdotes  concerning  their 
fighting  husbands. 

WHN  New  York,  to  stimulate 
sale  of  lower  denomination  Bonds, 
has  started  Dream-Date-for-Bonds 
contest  for  war  workers  and  school 
youth  under  25.  Contestants  must 
submit  letter  on  why  they  wish  to 
date  a  certain  favorite.  Bond  pur- 
chase receipt  must  be  included. 
Winners  will  get  their  dates.  The 
"Victory  Troop"  of  WJZ  New  York 
is  presenting  special  rallies  at  lo- 


Capt.  Ray 


CAPT.  RAY  HEADS 
WILSOIS  PRACTICE 

REOPENING  of  the  consulting  en- 
gineering practice  of  Herbert  L.  i 
Wilson,  with  wartime  headquar- ' 
ters  in  Bridgeport,  Conn.,  in  charge 
of  Capt.  Garo 
W.  Ray,  was  an- 
nounced last  week 
by  Maj.  Herbert 
L.  Wilson,  who 
formerly  m  a  i  n  - 
tained  offices  in 
New  York.  Capt. 
Ray  will  open  of- 
fices at  991  Broad 
St.,  Bridgeport, 
Dec.  1,  upon  his 
retirement  from 
the  Signal  Corps,  according  to 
Maj.  Wilson. 

Prior  to  his  entry  in  the  serv- 
ice two  years  ago,  Capt.  Ray  was 
developimental  engineer  for  the 
Harold  Thomas  stations,  WATR 
Waterbury  and  WNAB  Bridgeport, 
and  had  previously  served  as  chief 
engineer  of  WELI  New  Haven. 
He  also  had  been  consultant  for 
Sikorsky  Aircraft  Co.  He  has 
served  under  Maj.  Wilson  at  the 
Signal  Corps  Labs,  in  Fort  Mont- 
mouth,  N.  J.,  as  a  research  and 
development  project  officer. 

Maj.  Wilson,  on  active  duty  for 
three  years,  served  about  a  year 
in  the  China-Burma-India  theatre 
as  radio  officer  on  Gen.  Joseph 
Stilwell's  staff.  In  addition  to  his 
consulting  practice,  Maj.  Wilson  is 
on  leave  as  vice-president  and  gen- 
eral manager  of  WBNX  New  York. 


Rieser  Spot  Plan 

RIESER  CO.,  New  York,  (sham- 
poos, hair  oils  and  lacquers)  is 
planning  a  spot  campaign  shortly 
for  a  new  product,  Venida  Hair 
Cream,  using  one-minute  tran- 
scribed spot  announcements  in 
Rieser  markets.  Firm  promotes 
hair  lacquer  through  transcribed 
jingles,  10  to  17  times  weekly  on 
WJBK  WINX  WMEX  WIBG 
WWSW  WMCA  WHM  WAAT. 
Agency  is  E.  T.  Howard  Co.,  New 
York. 


cal  shipyards  and  war  plants  dur- 
ing the  Sixth  Loan  in  conjunction 
with  the  New  York  War  Fund, 
Greater  New  York  Fund  and  the 
American  Red  Cross.  The  troop's 
310th  appearance  will  be  made  for 
the  Lighthouse  for  the  Blind  in 
New  York.  The  WOV  New  York 
campaign  consists  of  two  main 
themes,  "Back  Up  Our  Boys  With 
Bonds' — personalized  with  names  of 
local  servicemen,  and  "Celebrate 
Christmas  With  a  Clear  Conscience, 
Buy  Bonds — Not  Baubles."  Ital- 
ian language  programs  will  high- 
light prominent  Italian-American 
heroes  w^hile  English  programs  wi\l 
include  servicemen  interviews  re- 
corded overseas  and  Broaduay 
Barn  Dance  program,  with  War 
Bond  purchase  as  admission. 

A  series  of  daily  programs, 
American  Canteen  Hostess,  has 
been  started  by  WPAT  Patterson, 
N.  J.  in  the  morning  period.  With 
War  Bond  tie-up,  models  of  So- 
ciety of  Models,  Inc.,  New  York, 
relate  their  experiences  as  canteen 
hostesses. 
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YOU  HAVE  TO  GET 
BOTH 

on  the  Pacific  Coasts  too! 


The  Pacific  Coast  is  divided  into  two  markets,  from 
the  standpoint  6f  retail  sales.  Unless  you  cover  both 
of  them,  your  batde  for  complete  radio  coverage  is 
only  half  won.  And  you  can  cover  both  markets  com- 
pletely only  if  you  me  Don  Lee,  because  50  %  of  the 
retail  sales  on  the  Pacific  Coast  are  made  outside 
the  counties  in  which  Los  Angeles,  San  Francisco, 
Oakland,  Pordand  and  Seatde  are  located — and  only 
Don  Lee  completely  covers  this  outside  half. 

Take  a  look  at  a  map.  You  will  notice  that  most 
markets  in  the  outside  half  axe  surrounded  by  moun- 


tains. In  the  mountain-surrounded  areas  long-range 
broadcasting  doesn't  work.  What  does  work  is  local 
stations — and  lots  of  them.  The  Don  Lee  Network 
has  38  local  stations,  broadcasting  from  within  these 
rocky  barricades.  A  special  Hooper  coincidental  tel- 
ephone survey  of  276,019  calls  (largest  ever  made 
on  the  Pacific  Coast)  showed  60  to  100%  of  the  lis- 
teners in  many  of  these  outside  markets  were  tuned 
to  Don  Lee. 

Take  a  look  at  your  regular  Hooper  Reports  to 
learn  how  well  Don  Lee  covers  the  inside  halfoi  the 
Pacific  Coast,  too.  During  the  past  year,  all  the  shows 
that  have  switched  firom  any  of  the  other  3  networks 
to  Don  Lee,  have  received  higher  Hooper  ratings 
within  13  weeks! 

Don't  be  satisfied  with  only  half  the  Pacific  Coast. 
Buy  Don  Lee  and  get  both  halves,  complete  coverage! 


The  JVatwn's  Greatest  Regional  Network 


DON  LEE 


THOMAS  s.  LZE,  President 

LEWIS  ALLEN  WEISS,  Ytce-Prts.  is-  Gen.Mgr. 

5515  MELROSE  AVE.,HOLLYWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 
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Promotion 

Tale  of  Two  Cities — Talent  Search — Color  Book 
WRRF  Message — Pheasant  Luncheon 


SALES  TALE  of  two  cities  is  out- 
lined in  a  four-pase  promotional 
piece  on  Meet  the  Missus,  sustain- 
ing program  which  recently  expanded 
from  KNX  HoUywood  to  CBS  Pacific 
stations.  Similar  co-sponsored  program 
was  started  originally  on  WBBM  Chi- 
cago in  1936  with  another  launched 
on  WABC  New  York  in  1941.  Blue- 
green  and  black  caricature  illustra- 
tions and  photographs  supplement 
record  of  sales  on  those  stations  as 
well  as  brief  sketch  of  the  Hollywood 
series  originating  from  Earl  Carroll's 
theatre-restaurant  with  Jack  Bailey 
as  m.c.  Message  on  CBS  Pacific  Net- 
work lettei'head,  signed  by  Charles  E. 
Morin,  sales  manager,  is  attached  to 
brochure. 

*       *  * 

Syndicate  Feature 

SYNDICATED  station  promotion  fea- 
ture Radio  at  War,  compiled  and 
edited  by  Brooks  Watson  and  pub- 
lished by  National  Radio  Personalities, 
Peoria,  111.,  is  being  distributed  by 
WHN  New  York  with  inserted  pages 
depicting  the  station's  personnel  and 
operations.  WHN  features  include  a 
two-page  picture  spread  "WHN  serv- 
ing a  people  at  WAR" ;  a  full  page 
devoted  to  the  engineering  operations ; 
and  photos  of  former  WHN  employes 
now  in  service.  Adaptable  for  use  as 
a  promotion  piece  by  any  station,  with 
individual  inserts,  booklet  includes  pic- 
torial features  on  war  communica- 
tions by  radio. 


Talent  Search 

TALENT  SEARCH  shows  staged  by 
KFAB  Lincoln  to  celebrate  its  20th 
birthday,  are  being  sponsored  by  lo- 
cal committees  in  five  towns  in  the  sta- 
tion's 200  county  coverage  area.  KFAB 
furnishes  an  m.c.  and  two  "on  the  air" 
acts  who  produce  the  show  with  talent 
from  surrounding  neighborhood.  Half- 
hour  of  each  show  is  transcribed  and 
broadcast  the  next  day  and  two  acts 
from  each  are  selected  to  appear  at 
the  studios  for  a  jamboree  Dec.  9  when 
the  winner  wUl  be  selected  for  the 
"KFAB  Contract". 


Godfrey  Reprints 

REPRINTS  of  articles  from  Tune  In 
magazine  and  World  magazine  concern- 
ing Arthur  Godfrey,  early  morning 
broadcaster  of  CBS-WTOP  Washing- 
ton, has  been  distributed  by  the  sta- 
tion in  booklet  form.  Mr.  Godfrey, 
termed  "America's  foremost  ambas- 
sador of  goodwill",  is  en  route  to  the 
Pacific  fighting  area  to  make  tran- 
scriptions and  observations  of  opera- 
tions and  servicemen. 


Color  Book 

A  16-PAGE  coloring  book  for  children 
is  being  offered  as  a  give-away  or 
premium  to  subscribers  of  Happy  the 
Humbug,  series  produced  by  NBC's 
Radio  Recording  division.  Illustrated 
by  Myron  Waldman,  a  film  animator, 
book  pictures  "Happy"  and  animal 
friends  featured  in  the  recorded  se- 
ries and  provides  space  on  the  back 
cover  for  imprints  of  station  and  spon- 
sor. 

*       *  * 

Bristol-Myer  Contest 

HIGH  SCHOOL  students  are  invited 
to  take  part  in  a  script  writing  con- 
test by  Alan  Young,  star  of  Bristol- 
Myers  Co.'s  Blue  Network  program, 
$100  going  to  one  contestant  each  week 
whose  script  rates  airing  on  the  radio 
show.  Listeners  are  told  the  scripts 
should  deal  with  situation-comedy 
rather  than  straight  gags  and  should 
run  about  ten  minutes. 


UP  Brochare 

UNITED  PRESS  is  promoting  its  ra- 
dio news  services  in  an  over-size  bro- 
chure describing  25  different  types  of 
features  and  illustrated  with  informal 
news  shots.  Included  are  suggestions 
for  presenting  an  hour  of  balanced 
news,  minute  by  minute  and  for  pro- 
gramming news  spots  for  sponsors  dur- 
ing the  day.  Presentation  reports  the 
results  of  the  Kansas  and  The  Pulse 
of  New  York  surveys  on  listening.  Col- 
ored ciiart  is  included  to  show  the  re- 
sults of  The  Pulse's  October  1943 
study  showing  proportion  of  listening 
to  news,  network  shows,  music,  and 
other  types  of  programs,  for  every 
quarter-hour.  ' 

*      *  * 

WRRF  Message 
MAIL  FOLDER  in  the  form  of  "A 
personal  message  from  the  folks  at 
WRRF"  has  been  issued  by  the  Wash- 
ington, N.  C.  Blue  outlet.  Letter  from 
W.  R.  Robson  Jr.,  general  manager 
of  the  station,  invites  listeners  to  visit 
the  station  and  comments  on  WRRF 
policy.  Also  included  are  photos  of 
WRRF  programs  and  personalities 
as  well  as  those  of  the  Blue  heard  over 
the  station.  Coverage  map  is  present- 
ed on  the  back  of  the  folder.  , 

*  «  * 

'No  Press  Release  Day' 

WHN  New  York  has  instituted  a 
"No  Press  Release  Day"  each  week 
in  an  effort  to  help  combat  the  cur- 
rent paper  shortage.  Station  estimates 
that  2,000  sheets  of  paper  had  been 
saved  by  the  first  "holiday"  Nov.  14. 
Greorge  Lewis,  publicity  director,  has 
suggested  that  all  the  nation's  press 
agents  be  asked  to  observe  a  similar 
holiday. 

*  *  * 

Pheasant  Luncheon 

GREATER  North  Dakota  Assn.,  Far- 
go, in  conjunction  with  North  Dakota 
advertising  media — press,  radio  and 
outdoor — have  invited  New  York  busi- 
ness and  advertising  executives  to  a 
"North  Dakota  pheasant  luncheon"  at 
the  Waldorf-Astoria  Hotel,  Nov.  29. 
Similar  meetings  have  been  held  in 
Minneapolis  and  Chicago. 

^      ^  * 

KLZ  Folder 

LATEST  folder  mailed  by  KLZ  Den- 
ver, "In  the  Opinion  6t  the  Judges", 
to  prove  that  the  outlet  is  "one  of  the 
nation's  outstanding  stations"  in  pro- 
gram production,  public  relations,  pub- 
licity promotion  and  merchandising, 
presents  copies  of  a  number  of  awards 
won  by  the  station  during  the  past 
few  years  in  these  phases  of  operation. 

*  *  • 

Disc  Timer 

TRANSCRIPTION  TIMER  of  vyno- 
lite  has  been  distributed  by  CJBC 
Toronto,  key  station  of  the  CBG  Do- 
minion network  and  Blue  network  out- 
let at  Toronto,  to  Dominion  network 
stations,  advertisers,  advertising  agen- 
cies and  others  in  the  industry  both  in 
Canada  and  the  United  States. 

*  *  * 

Universal  Ads 
ADVERTISEMENTS  pubUshed  by 
Universal  Microphone  Co.,  Inglewood, 
Cal.  in  Broadcasting  during  the  past 
year  commemorating  progress  of  com- 
munication during  the  centuries,  are 
to  be  reprinted  in  portfolio  form  for 
general  distribution. 

«       *  * 

NATIONAL  Electrical  Wholesalers 
Assn.,  New  York,  will  hold  its  37th 
annual  convention  the  week  of  April 
22,  1945,  at  the  Stevens  Hotel,  Chi- 
cago, provided  the  transportation  sit- 
uation permits. 


Cjofuhjiuilions 


The  sparkiing  entertainment  achieved  through  the  co- 
starring  of  Joan  Davis  and  Jack  Haley  is  a  typical 
example  of  a  combination  that  "clicks."  Another 
example,  of  particular  interest  to  advertisers  in  the 
St.  Louis  market,  is  the  combination  of  KSD-NBC-AP. 


KSD  is  the  NBC  basic  station  for  St.  Louis;  it  is  225  miles  to 
the  nearest  other  NBC  basic  outlet  •  KSD  is  the  only 
broadcasting  station  in  St.  Louis  with  the  full  service  of  the 
Associated  Press — the  AP  news  wires  plus  the  PA  radio 
wire  *  KSD  is  recognized  throughout  its  listening  area  for 
its  high  standard  of  programming  and  advertising  acceptance. 


KSD 

ST.LOUIS-550KC 

Ownccf  and  Operofecf  by 

THE  ST.  LOUIS  POST-DISPATCH 

Not/onaf/y  Represented  by 

FREE  &  PETERS,  Inc. 


cotton  pickin'  time 


A 


—  Jown  south  ! 


Yes,  U's  time  for  Cotton  to  start  rolling  to  the 
gin,  soon  to  be  baled  and  sold  in  Memphis,  the 
cotton  capital  of  the  world. 


The  value  of  cotton  and  cottonseed  grown  in 
the  Memphis  area,  totals  two-thirds  of  a  billion 
dollars! 


And  to  sell  Memphis,  use  WMC,  the  NBC 
station  for  two  and  one-half  million  people! 


OWI  PACKET,  WEEK  DEC.  18 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Dee.  18.  OWI  transcriptions  contain  six  50-second  annoxmcementa 
suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  discs. 
Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 
messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN    A«F.  Ind.       Aff.  Ind.        Live  Trana. 

Hold  Prices  Down   X 

Car  Pooling   X  X  X  X  X  X 

Merchant  Marine   X  —           

Careless  Talk   X  —  __  __  _  _ 

V.Mail    X  X  X  X 

Planned  Spending       X  X 

See  OWI  Schedule  of  War  Message  139  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Republic  Places  Drive 
For  'Brazil'  Promotion 

REPUBLIC  PICTURES  CORP., 
New  York,  to  promote  "Brazil"  is 
using  two  five-minute  musical 
transcriptions  cut  in  Republic's 
studios,  in  addition  to  30  and  60- 
second  recorded  spots  as  the  film 
opens  in  various  cities.  New  York 
campaign,  representing  an  expen- 
diture of  $2,500  on  WINS  WNEW 
WOR  WOV  WHN  WJZ,  runs  for 
two  weeks.  Newspapers  and  bill- 
boards support  the  campaign.  Ac- 
cording to  Charles  Reed  Jones,  ad- 
vertising director  for  Republic,  pro- 
grams similar  to  the  recorded  pack- 
age starting  on  WMCA  New  York 
[Broadcasting,  Nov.  6]  will  be 
used  on  other  stations  throughout 
the  country  in  the  near  future. 
Agency  is  Donahue  &  Coe,  New 
York. ' 

In  a  special  arrangement  with 
Young  &  Rubicam,  New  York,  and 
Republic,  Roy  Rogers,  studio  star 
who  began  a  program  on  MBS 
Nov.  21,  Tuesdays,  8:30-9  p.m., 
will  be  promoted  vdth  spot  an- 
nouncements on'  the  network, 
both  transcribed  and  live ;  promo- 
tion booklets  for  stations;  publicity 
releases  to '  newspapers  and  trade 
magazines;     street    posters  ^d 

;  posters  for  theatres  featuring  Roy 

i.Rogers  films. 


TEif:  COOPERATIVE  Analysis  of 
iBroadeasting^anipunced  last  week  the 
followiug  new  members — Aitkin-Kynett 
Co..  Beech-Xut  Packing  Co.,  Bruce 
B.  Brewer  &  Co..  BucTianan  &  Co.. 
Iver  &  Ellington  Inc.,  and  Look  Inc. 


Cresta  Blanca  Adds 

CRESTA  BLANCA  WINE  Co., 
Los  Angeles,  has  added  five  stations 
in  the  past  ten  days  to  a  list  of  20 
stations  promoting  Dubonnet  Wine 
and  Vermouth — using  one-minute 
singing  commercials,  quarter-hour 
news  and  musical  programs  at 
varying  intervals.  Spot  schedule 
started  early  in  October.  With  Stop 
That  Villain  on  64  MBS  stations, 
Wednesdays,  8:30-9  p.m.,  slated  for 
cancellation  Nov.  29,  plan  is  to  con- 
centrate promotion  of  these  prod- 
ucts on  local  programs  and  spot 
announcements,  with  current  sta- 
tion list  to  be  expanded  at  a  later 
date.  Campaign  is  part  of  a  test  to 
determine  the  best  markets  for  the 
two  products.  Cresta  Blanca  wines 
continue  to  be  promoted  on  This  Is 
My  Best  on  73  CBS  stations,  Tues- 
days, 9 :30-10  p.m.  Agency  is  BBDO, 
New  York. 


FMBI  Board  Meets 

FM  BROADCASTERS  Inc.  has 
scheduled  a  special  board  meeting 
in  Washington  today  [Nov.  27]  to 
discuss  the  recent  FCC  allocation 
hearings,  with  particular  reference 
to  proposed  FM  assignments.  The 
meeting  was  called  by  President 
Walter  J.  Damm,  WTMJ-WMFM 
Milwaukee  and,  among  othei 
things,  will  consider  plans  for  a 
new  Washington  headquarters  foi 
the  trade  association. 


REPUBLIC  Pictures  has  purchasec 
film  rights  to  the  radio  mystery  drama 
Banqtio's  Chair,  written  by  Ruperl 
Croft-Cooke,  and  repeated  four  times 
on  CBS  Suspense  program. 


1 


★  5000  WATTS  DAY  &  NIGHT 
★  NBC  NETWORK 


Kl  fill 


For  twelve  te.4ES,  these  "Sweethearts  of 
Song"  have  soothed  the  souls  of  the  masses 
to  whom  the  old  songs  are  best.  The  end- 
product  of  their  performance  has  been 
successful  selling  of  products  ranging  all 
the  way  from  soap  to  wire  fence. 

This  personable  pair.,  whose  fans  are 
friends,  and  numbered  by  the  thousands., 
are  regular  noonday  radio-guests  in  homes 
far  beyond  the  normal  WO  WO  primary 
area.  How  far?  Well,  an  offer  on  their 
WOWO  program,  confined  to  one  an- 
nouncement, brought  4,825  replies.,  from 
503  cities,  139  counties,  11  states. 

Two   million   substantial   folks,  whose 
roots  go  deep  in  traditional  Amer- 
ican values,  find  the  singing 
of  Don  and  Helen  singularly 
satisfying.  These  people  live, 
labor,  and  buy  in  the  rich 
half-rural,  half-urban 
^  OWO   sphere   of  in- 
fluence. 

Don  and  Helen  are 
available  for  sponsor- 
ship on  WOWO,  In- 
diana's most  powerful 
station.  NBC  Spot 
Sales  will  gladly  ar- 
range an  audition  in 
vour  office. 


WESTIN6B0USE  RADIO  STATIONS  Inc 


KYW     •     KDKA    •     WBZ    •     WBZA     •  WOWO 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


•     W  G  L 


FORT  WAYNE 


EA  AT  4:00? 


Or  is  it  tea  at  5:00?  No  matter. 
Iowa  farmers  have  been  too  busy 
in  this  record  year  of  1944  to  take 
time  out  for  tea  or  cocktails  in 
their  afternoons.  Even  when  they 
sit  on  the  rim  of  their  stock  tanks 
for  that  needed  drink  of  water, 
they  don't  grab  topper,  gloves,  and 
cane. 

Aren't  these  silly  statements?  You 
wouldn't  think  so  if  you  heard 
that  daily  solitary  "farm  program" 
some  stations  out  here  are  now 
condescending  to  broadcast.  Their 
frippery,  their  nightclub  gags,  and 
their  jive  records  are  as  foreign 
■  to  the  farmer  as  the  latest  news 
about  alfalfa  and  lespedeza  and 
livestock  would  be  to  a  nightclub- 
ber! 

If  you  want  to  reach  the  farm  audi- 
:ence — ^that  big  80%  chunk  of  this 
prosperous  market — use  the  No.  1 
Farm  Station,  KMA.  For  KMA  is 
the  only  full-time  farm  station  in 
this  great  agricultural  area — ^the 
only  station  that  makes  a  specialty 
:of  the  farmer — the  station  that 
pulls  twice  as  much  mail  as  its 
highest-ranking  competitor! 
No  wonder  everyone  is  learning 
that  KMA  is  your  best  buy — in 
1944— in  the  No.  1  Farm  Market. 
;>No  wonder  so  many  new  adver= 
tisers  are  joining  the  husky  ranks 
of  our  old  clients  and  calling  Free 
^  &  Peters  now  for  availabilities.  The 
door  is  still  open — come  in! 

KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  ISo.  1  Farm  Market 

152  COUNTIES 

mmn  shenandoah,  ia. 


Moseley  Subbing 

SYDNEY  MOSELEY,  newscaster 
of  WOR  New  York,  is  temporarily 
filling  the  12  noon-12:15  p.m.  pe- 
riod on  Mutual,  previously  occupied 
by  the  late  Boake  Carter.  Now 
sponsored  by  some  95  local  adver- 
tisers, the  Monday-Friday  quarter- 
hour  will  be  taken  over  on  virtually 
the  full  network  next  week  by  R. 
B.  Semler  Inc.,  New  York,  with 
commentator  still  to  be  announced. 
Agency  is  Erwin,  Wasey  &  Co., 
New  York. 


Ahrens,  Zirato  Join  CBS 
As    Assistant  Directors 

THOMAS  AHRENS  and  Bruno 
Zirato  Jr.,  have  joined  CBS  as 
assistant  directors  in  network  op- 
erations, and  the  network  has  ac- 
quired three  new  announcers — J. 
Sims,  Sidney  Berry  and  Robert 
Hite.  Producer-director  of  WTOP 
Washington  for  the  past  three 
months,  following  discharge  from 
the  Army,  Mr.  Ahrens  replaces 
Rogers  Brackett  who  resigned  to 
take  on  a  production  assignment 
on  Vox  Pop.  Mr.  Zirato  formerly 
apprentice  director,  succeeds  Wil- 
liam Booth,  resigned  to  join  Len- 
nen  &  Mitchell,  New  York,  as  pro- 
ducer-director. 

Mr.  Sims  returns  to  CBS  after 
a  year  and  a  half  in  the  Army, 
having  previously  served  at  WBBM 
Chicago.  Recently  on  the  staff  of 
WNEW  New  York,  and  formerly 
OWI  supervisor  of  production  in 
the  Spanish  department,  Mr.  Ber- 
ry replaces  Earle  Steele,  resigned. 
Warren  Sweeney  who  is  returning 
to  free-lance  work,  is  being  re- 
placed by  Mr.  Hite,  formerly  of 
WXYZ  Detroit  and  KWK  St.  Louis. 


Alfred  C.  Taylor 

ALFRED  C.  TAYLOR,  44,  a  mem- 
ber of  the  station  relations  depart- 
ment of  World  Broadcasting  Sys- 
tem for  the  past  year,  died  in  New 
York  Nov.  17.  He  came  to  World 
from  Insul-Mastic  Corp.  of  Amer- 
ica where  he  served  as  assistant 
general  sales  manager,  and  was 
previously  assistant  to  the  head  of 
sales  service  of  Pepsi-Cola  Co.  He 
is  survived  by  his  wife,  his  father 
and  sisters. 


PROMOTION  MANAGERS  of  CBS-owned  stations  pause  for  the  camera 
during  a  discussion  of  local  and  national  promotion  plans  at  a  meeting 
at  CBS  headquarters  in  New  York.  Seated  (1  to  r)  are:  Ralph  W. 
Taylor,  KNX  Los  Angeles;  Jonathan  Snow,  WBBM  Chicago;  Dick 
Dorrance,  director  of  promotion  service  for  CBS-owned  stations;  Jules 
Dundes,  WABC  New  York.  Standing:  Guy  C.  Cunningham,  WEEI  Bos- 
ton; William  F.  Carley,  WBT  Charlotte,  N.  C;  Sam  Kaufman,  WCCO 
Minneapolis-St.  Paul;  Howard  Stanley,  WTOP  Washington.  Also  attend- 
ing the  meeting,  but  not  in  photo,  was  Wendell  B.  Campbell  2d,  national 
sales  manager  and  assistant  station  manager,  KMOX  St.  Louis. 


New  CKTB  Ownership 

CKTB  St.  Catherines,  Ont.,  1,000 
w  on  1550  kc,  recently  sold  by  the 
estate  of  the  late  E.  T.  Sandell  to 
the  Niagara  District  Broadcasting 
Co.,  is  now  ovraed  entirely  by  the 
Burgoyne  family  of  St.  Catherines. 
Capt.  W.  B.  C.  Burgoyne,  overseas 
with  the  Canadian  Army,  is  presi- 
dent of  the  company,  with  51% 
of  the  stock.  H.  B.  Burgoyne,  father 
of  the  president,  and  managing  edi- 
tor of  the  daily  St.  Catherines 
Standard,  is  secretary-treasurer 
with  34%  interest,  and  Mary  C. 
Burg03me,  sister  of  the  president, 
owns  15%.  Price  paid  for  station 
was  $70,000.  No  changes  in  per- 
sonnel have  been  announced. 


Sutherland  to  WOL 

GEORGE  SUTHERLAND,  for 
four  years  program  manager  of 
WFCI  Pawtucket,  R.  I.,  has  been 
appointed  production  manager  of 
WOL  Washington.  Mr.  Sutherland 
is  member  of  the  NAB  program 
managers  executive  committee. 


Nusbaum  Named  to  Post 
With  20th  Century  Fox 

20TH  CENTURY  FOX  Film  Corp., 
New  York,  has  reappointed  Kay- 
ton-Spiero  Co.,  New  York,  to  handle 
radio  advertising  nationally,  and  a 
former  station  executive,  Mortimer 
A.  Nusbaum  will  represent  the 
company  at  agency  offices  beginning 
Nov.  27  to  supervise  radio  activi- 
ties. 

In  line  with  the  continued  trend 
among  movie  companies  to  buy 
spot  time  on  a  long-term  basis,  20th 
Century  has  signed  contracts  vsdth 
WOR  WABC  WMCA  WJZ  WNEW 
effective  Nov.  8  for  52  weeks  of 
spots  and  five-minute  news  pro- 
grams. Firm  continues  to  promote 
individual  films  as  they  premier 
locally  throughout  the  country. 

Mr.  Nusbaum,  commercial  man- 
ager of  WSAY  Rochester,  has  been 
with  the  station  eight  years.  He 
was  formerly  with  WHAM  and 
WHEC  Rochester.  Ted  Lloyd  con- 
tinues as  radio  director  of  20th 
Century  Fox  vsdth  headquarters  in 
New  York. 


*£ST  BROADCASmfS 
THOSE  WE 


FOR 


Wyiha  Walker  Eastern  Sales  Manager 
KFPY  Spokane,  Washington 

Z  Bar  Net         Butte,  Montana 
KXL  Portland,  Oregon 

Eastern    Representatives— The  Walker 
Company.  West  Coast  Representative— 
The   Pacific    Northwest  Broadcaster*. 
Phone   Los  Angeles-Webster  6161 
San  Francisco— Exbrook  0540 
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.ecently  a  visiting  Philadelphian  tour- 
ing the  top  of  Lookout  Mountain  turned  to  a 
Chattanoogan  and  said: 

"If  we  had  your  Lookout  Mountain  as  close 
to  Philadelphia  as  you  have  it  here,  it  vi^ould  be 
worth  one  billion  dollars  to  us." 

We  haven't  attempted  to  assess  the  value  of 
Lookout  Mountain  to  the  Chattanooga  market, 
but  we  do  know  it  is  unique  in  the  history  of 
America.  Soaring  1400  feet  above  the  altitude  of 
downtown  Chattanooga,  it  provides  a  plateau  of 
parks,  an  incorporated  town,  exquisitely  beauti- 
ful homes,  a  summer  resort  with  breathtaking 
views  across  the  surrounding  valleys. 

It  is  truly  a  landmark  in  Southeastern  United 
States,  standing  out  in  majestic  grandeur  as  the 


WDDD 

WHERE  NATURE  AND   INDUSTRY  JOIN  HANDS 


in  Chattanooga 


center  of  TVA's  great  power  empire. 

WDOD,  the  CBS  station  for  Chattanooga,  is 
proud  of  Lookout  Mountain  .  .  proud  of  its 
contribution  to  the  wealth  of  this  area. 


CBS 
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FOR  CHATTANOOGA 
5,000  WATTS  DAY  AND  NIGHT 

National  RGpresentativ^  ^ 
PAUL  H.  RAYMER  CO. 
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ABCoftheBMB 

ONE  FURTHER  step  has  been  taken  toward 
establishment  of  a  system  for  uniform  meas- 
urement of  radio  coverage.  The  Broadcast 
Measurement  Bureau  has  passed  the  idea  stage. 
It  has  money  in  the  bank. 

Thus  approaches  fruition  the  dream  of  hun- 
dreds of  broadcasters  that  their  medium  pos- 
sess facts  and  figures  comparable  to  those  pro- 
vided by  the  Audit  Bureau  of  Circulations  to 
periodicals. 

:.  No  one  deludes  himself,  least  of  all  those  who 
have  given  their  energies  to  formation  of  BMB, 

P;':.   that  the  large  job  which  lies  ahead  is  an  easy 

|.;;  one.  The  BMB  has  $75,000,  loaned  to  it  by  the 
NAB  to  sustain  it  through  its  formative  year. 

b'  i;  That  amount  looms  large  now  as  a  reserve 
against  the  inevitable  expenses  of  develop- 
ment, and  broadcasters  should  find  comfort 
in  the  fact  that  their  Association  was  sound 

I,  enough  financially  to  launch  the  enterprise. 
But  it  is  a  drop  in  the  bucket  against  the  $1,- 
000,000  which  it  is  estimated  will  be  required 

f.ij    for  each  biennial  study  to  establish  exact  in- 

p  it'   dices  to  radio  circulation. 

Some  broadcasters  may  balk  at  the  bill  they 
will  have  to  pay,  before  they  take  time  to  re- 
flect upon  the  benefits  they  will  enjoy.  Many 
balked,  it  will  be  recalled,  at  subscribing  to  the 
$125,000  fund  which  put  over  the  Retail  Pro- 
motion Plan.  Yet  careful  surveys  now  show 

^{ij  that  the  323  stations  participating  in  that  en- 
terprise  have  profited  by  increased  revenue 
from  department  stores  in  a  ratio  of  26  to  1 
against  the  contribution  they  made. 

It  should  be  remembered  that  the  most  re- 
sponsible national  advertising  interests  in  the 
nation,  the  AAAA  and  the  ANA,  are  joining 
with  the  NAB  in  sponsoring  this  enterprise. 
Certainly  the  enthusiasm  of  the  broadcasters 
will  be  no  less  than  theirs. 

Beyond  this  practical  and  apparent  factor, 
there  is  the  notable  move  of  the  American 
Newspaper  Publishers  Assn.  to  increase  the 
budget  of  its  Bureau  of  Advertising  to  $1,- 
000,000,  the  sum  earmarked  for  research  and 

'  ,.    retail  promotion.  It  may  be  only  a  coincidence 

f}'  that  the  ANPA  project  comes  on  the  heels  of 
the  remarkably  successful  results  achieved  by 

,  ,    the  NAB's  Retail  Promotion  Plan. 

f'i  There  can  be  no  doubt  that  the  impact  of 
advertising  must  have  more  critical  definition 
in  the  world  of  the  future.  Publishers  rec- 
ognize it.  Broadcasters  must  recognize  it. 

The  first  step — the  BMB  idea — ^was  taken 
firmly  and  with  enterprise.  The  second  step — 
formulation  and  adoption  of  a  plan — ^has  had 
equally  uniform  support.  Now  comes  the  Seven 
League  stride  of  making  it  work — obtaining 
the  right  executive  direction  and  getting  the 
funds.  BMB  becomes  the  individual  broad- 
caster's problem  and  its  success  depends  upon 
his  energy  and  imagination  and  will.  In  the 
foreseeable  future,  one  can  envision  the  BMB 
shield  displayed  as  the  symbol  guaranteeing 
authentic  coverage  data. 


Couldn't  Do  Better 

IF  PRESIDENT  ROOSEVELT  had  combed 
Who's  Who,  he  couldn't  have  done  better.  That 
about  epitomizes  the  reaction  to  the  appoint- 
ment of  Paul  A.  Porter  to  membership  on  the 
FCC  as  the  successor  to  Chairman  James  Law- 
rence Fly. 

The  sequel  to  the  Porter  nomination — desig- 
nation of  Commissioner  E.  K.  Jett  as  interim 
chairman — also  is  more  than  favorably  viewed. 
The  two  appointments,  which  came  the  same 
day,  are  pointed  recognition  of  the  importance 
with  which  the  Administration  regards  broad- 
cast services  in  these  critical  times  and  in  the 
light  of  the  unprecedented  development  ahead. 

Thus  Paul  Porter  and  "Jack"  Jett  become 
pegged  as  the  No.  1  and  No.  2  man,  respec- 
tively, on  the  FCC.  If  there  were  such  a  post, 
Mr.  Jett,  engineer  and  allocations  expert, 
would  be  the  vice-chairman. 

Paul  Porter,  at  40,  will  be  the  youngest  man 
ever  to  hold  the  chairmanship.  But  he  is  no 
novice  in  Government.  Since  he  came  to  Wash- 
ington in  1933  he  has  been  in  Government  serv- 
ice all  but  about  three  years,  and  those  three 
years  were  spent  with  CBS  as  its  Washington 
counsel.  At  OPA,  where  he  was  deputy  ad- 
ministrator for  rent  control,  he  distinguished 
himself  when  virtually  all  other  units  of  that 
beleaguered  war  agency  were  under  Congres- 
sional and  public  fire.  He  went  to  the  Dem- 
ocratic committee  as  publicity  director  at  the 
President's  behest,  and  in  typical  Porter  fash- 
ion did  a  thumping  job  of  it. 

There  probably  will  be  purely  partisan  reper- 
cussions but  Mr.  Porter's  confirmation  can  be 
expected  in  due  course. 

The  chairman-designate  is  a  liberal.  He  has 
driving  energy,  plus  a  sparkling  personality. 
Radical  departures  in  current  FCC  policies 
are  not  to  be  expected.  Those  things  that  will 
be  accomplished,  will  be  done  in  good  grace, 
without  the  rancor  and  bitterness  of  past  epi- 
sodes which  have  found  licensees  and  the  FCC 
at  death  grips. 

It  is  because  Mr.  Porter  knows  radio  at 
first  hand,  having  toiled  in  the  craft,  that 
broadcasters  generally  applaud  his  appoint- 
ment. Any  one  familiar  with  the  vagaries  of 
radio  must  appreciate  practical  operating  prob- 
lems. The  FCC  hasn't  been  overburdened  with 
that  sort  of  concept  in  the  past. 

Implementing  this  radio  background  is  Mr. 
Porter's  experience  as  a  newspaper  reporter 
and  editor  (having  in  mind  the  kinship  of  radio 
and  the  press),  as  an  attorney,  and  as  a  Gov- 
ernment administrator  with  a  consistent  record 
of  achievement.  He  is  personally  acquainted 
v/ith  the  Chief  Executive,  which  means  that 
when  problems  of  extraordinary  magnitude 
arise,  they  can  be  covered  at  first  hand. 

Mr.  Porter  is  no  crusader  and  doesn't  re- 
gard himself  as  having  a  mission  in  life.  He 
didn't  seek  the  FCC  post,  having  had  numerous 
tempting  offers  to  return  to  private  life.  Those 
who  suspect  that  because  of  his  engaging  per- 
sonality, he  will  be  a  push-over  as  a  regulator, 
are  in  for  an  awakening.  He  gets  along  with 
people — almost  everybody — but  he  gets  things 
done. 

New  radio  legislation  is  overdue.  Even  the 
most  pessimistic  predict  it  during  the  next 
Congress,  or  within  a  year  or  two.  Paul  Port- 
er's faculty  of  getting  along  augurs  for  ac- 
tion. We  look  hopefully  toward  a  joining  of 
hands  by  Congress,  the  licensees  and  the  FCC. 


WILLIAM  WALLACE  ORR 


WHEN  Wally  Orr  wants  to  get  some- 
thing done — and  there's  plenty  of  it — 
he  follows  a  formula.  It's  a  simple  for- 
mula :  Man-to-man  contact. 
The  formula  works,  and  it  works  well.  It 
has  taken  Wally  to  a  vice-presidency  at  N.  W. 
Ayer  &  Son  in  the  main  oflSce  at  Philadelphia. 
His  election  was  announced  Tuesday. 

Broadcasters,  especially  those  in  the  Atlantic 
Refining  Co.  marketing  area,  are  familiar  with 
the  Orr  man-to-man  formula.  During  a  decade 
of  Atlantic  sports  broadcasting  over  special 
hookups  he  has  made  it  a  point  to  meet  per- 
sonally and  discuss  problems  vdth  the  execu- 
tives of  every  station  on  the  network. 

That  idea  was  put  into  operation  early  in 
Wally's  business  career.  In  1929  he  left  a  free- 
lance promotional  business  in  Detroit  to  join 
General  Motors  in  charge  of  the  publication 
contract  department.  There  his  personal  con- 
tact formula  was  born  and  there  it  was  de- 
veloped with  good  results  for  both  General 
Motors  and  Wallace  Orr,  for  during  an  18- 
month  stretch  he  interviewed  the  newspaper 
publishers  in  every  city  of  more  than  100,000 
in  the -nation,  getting  bulk  space  discounts. 

In  the  fall  of  1930  Wally  joined  the  Ayer 
business  production  department  in  the  home 
office.  In  1933  he  was  transferred  to  the  special 
service  department  as  assistant  representative 
on  the  Atlantic  Refining  account.  Three  years 
later  he  was  named  account  representative. 

His  outstanding  work  has  been  done  in 
the  field  of  sports  broadcasting.  In  1936  he  set 
up  the  first  Atlantic  Refining  sports  broadcast, 
with  local  coverage  of  big  league  baseball  on 
WIP.  The  same  year  he  managed  to  break 
down  the  traditional  resistance  of  the  Big 
Three  to  football  broadcasts  by  putting  Yah 
on  the  Yankee  network.  Penn  and  Pitt  fol 
lowed  and  since  that  time  Harvard-Princetoi 
and  the  Naval  Academy  have  joined  the  list. 

Looking  back  over  the  Orr  career,  a  numbei ; 
of  other  "firsts"  point  up  the  claim  of  hi; 
associates  that  he  is  a  business  pioneer.  Fo? 
example,  he  arranged  the  first  commerciall; 
sponsored  television  broadcast  of  a  sports  pro  [ 
gram  in  1940,  putting  Penn  contests  on  th  j 
Philco  station,  WPTZ.  Then  he  has  line( 
up  dozens  of  difficult  hookups  for  Atlanti 
sports  coverage,  which  includes  professional 
college  and  high  school  events.  [ 
These  sports  programs  have  been  continue' I 
without  interruption  during  the  war  yearfi 
Perhaps  one  reason  for  their  success  can  b 
found  in  the  fact  that  Wally  is  extremely  fon 
{Continued  on  pagd  4i) 
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Thousands  of  Wisconsin  families  stay  tuned  to  WMFM  in  all 
weather.  Their  appreciation  of  this  pioneer  station  is  even 
greater  when  natural  or  man-made  static  renders  reception  of 
AM  unsatisfactory. 

In  calm  weather,  in  violent  weather,  WMFM  gives  Wisconsin 
listeners  crystal-clear,  static-free,  life-like  reproduction. 


WMFM  gives  Wisconsin  listeners  much  more.  It  gives  them 
a  balanced  schedule  of  distinctive,  quality  programs,  keyed  to 
their  wants  and  needs. 

To  advertisers,  WMFM  gives  a  family  of  eager,  receptive  listeners 
.  .  .  listeners  intensely  loyal  to  WMFM. 

Plan  now  to  include  WMFM  in  your  next  schedules.  Find  the 
prestige-building,  sales-stimulating  value  of  WMFM. 


WMFM 

THf  miLiUflyiiEE  JoyiiiiflL  fm  stutioh 


NEWS  ReImtER 


FULTON  LEWIS,  Jr. 

Keeps...  Happy 


\5» 


DEPARTMENT  STORE  —  ".  .  .  he  is  the  one 

factor  which  has  increased  our  figures  higher 
than  any  other  outlet." 

MEN'S  CLOTHING  STORE—".  .  .  gives  a  fair 
and  convincing  analysis  .  .  .  his  listeners  are 
receptive  to  our  sales  story  and  .  .  .  refer  to  his 
broadcasts." 

SAVINGS  AND  LOAN  CO.—".  .  .  he  is  "tops" 
with  all  of  us  here  .  .  ." 

BAKERY — ".  .  .  our  entire  organization  is  highly 
pleased  with  the  favorable  results  and  reactions 
received  from  the  trade  and  the  public  .  .  ." 

RADIO  MANUFACTURER—".  .  .  Letters  ex- 
pressing appreciation  of  Fulton  Lewis.  Jr.,  have 
poured  into  our  factory  by  the  hundreds  .  .  ." 

BANKING  CO.—".  .  .  we  feel  that  this  portion 
of  our  advertising  is  dignified,  beneficial  .  .  ." 

FULTON  LEWIS,  JR.,  is  now  heard  on  more  than  210  Mutual 
stations  with  over  130  Sponsors.  For  sponsorship  in  your  city 
call,  wire  or  write... 

WM.  B.  DOLPH,  BARR  BLDG.,  WASHINGTON,  D.  C. 


ORiGiNATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Branham  Co.  Expanding 
Radio  Staff,  Adds  Two 

IN  AN  EXPANSION  of  the  radio 
staff  of  the  Branham  Co.,  station 
representatives,  Warren  M.  Mor- 
ton, formerly  of  the  Katz  Agency 
and  previously  with  the  William  J. 
Morton  Co.,  New  York,  has  joined 
the  New  York  office.  He  will  work 
with  Joe  Timlin,  manager  of  the 
radio  department. 

Branham  also  announced  ap- 
pointment of  George  Harding  to 
take  charge  of  the  radio  depart- 
ment of  the  Dallas  office  for  the 
southwest  territory.  Mr.  Harding 
was  formerly  commercial  manager 
of  KWBU  Corpus  Christi,  and  for 
several  years  handled  local  sales 
for  KRLD  Dallas. 


Beltz  Now  Captain 

WILLIS  H.  BELTZ,  former  RCA 
Victor  West  Coast  transmitter  sales 
manager,  has  been 
pro  m  o  t  e  d  to  a 
captaincy  in  the 
U.  S.  Naval  Re- 
serve. He  remains 
in  his  same  post 
as  radio  material 
officer  for  Phila- 
d  e  1  p  h  i  a  Navy 
Yard  and  the 
Fourth  Naval 
District.  C  a  p  t. 
Beltz  was  called  Capt.  Beltz 
to  active  duty  in  the  Navy  in  July 
1941  and  until  a  few  months  ago 
was  stationed  at  Bureau  of  Ships 
headquarters  in  Washington,  in 
connection  with  radio  materiel. 


0| 


NORMAN  CORWIN,  CBS  New  York 
writer-producer,  has  taken  leave  of 
absence  for  balance  of  current  season 
to  complete  editing  his  new  collection 
of  radio  plays.  Untitled  and  Other 
Plays. 


Our  Respects  to 

(Continued  from  page  i2) 
of  baseball,  football  and  other 
sports.  His  interest  in  athletics 
extends  to  personal  participation 
in  golf  and  tennis,  offset  by  the  more 
quiet  home  hobbies  of  philately  and 
gardening.  And  should  you  drop 
around  the  Orr  home  even  in  late 
December  there  will  be  a  bouquet 
or  two  of  roses  from  his  plot  of 
125  bushes. 

Wally  was  born  in  Detroit  July 
12, 1905  and  he  was  educated  in  that 
city.  His  desire  for  a  business  career 
dominated  his  juvenile  days  and 
during  summer  vacations  from 
school  he  held  all  sorts  of  jobs, 
including  one  at  the  Forest  Lawn 
cemetery. 

In  1934  Wally  married  Dorothy 
Cosgrove  of  Philadelphia.  They 
have  two  children,  Cynthia  Jane, 
5,  and  William  Wallace  Jr.,  born 
just  six  weeks  ago.  He  is  a  mem- 
ber of  the  Racquet  Club;  sector 
chairman  for  the  Sixth  War  Bond 
Drive;  member  of  the  Speakers 
Committee  of  the  Committee  for 
Economic  Development;  member  of 
the  Maxwell  Memorial  Club  of  Phil- 
adelphia; has  assisted  in  publicizing 
via  radio  the  blood  donor  center 
of  the  Red  Cross. 

His  business  has  left  him  little 
time  for  pleasure  travel,  aside  from 
a  trip  to  Mexico.  His  idea  of  a 
vacation  is  a  sojourn  at  Miami 
Beach  or  Sea  Island,  Ga. 


NOTES 


BARRON  HOWARD,  business  manager  of 
WRVA  Richmond,  has  been  cited  for 
meritorious  service  in  connection  with  the 
1944  National  War  Fund  Campaign  by 
WINTHROP  ALDRICH,  president  of  the 
Campaign.  Mr.  Howard  was  State  Radio 
Director  of  the  Virginia  War  Fund  for 
the   1944    campaign.  ^ 

EILEEN  FALCONER,  with  the  Coopera- 
tive Analysis  of  Broadcasting  for  the  past 
four  years,  previously  with  the  Assn.  of 
National  Advertisers,  has  been  named  head 
of  the  CAE's  newly  created  member  serv- 
ice department,  which  handles  requests  for 
ratings  and  special  tabulations.  ELIZA- 
BETH SLOAN,  recently  with  Gibbs  & 
Cox  Inc.,  New  York,  has  been  added  to 
the  department. 

GENE  GRANT  has  resigned  as  Blue  Holly- 
wood  account  executive. 

LEONARD  TAYLOR,  formerly  of  WIP 
and  KYW  Philadelphia,  has  joined  the 
sales  force  of  WHAT  Philadelphia. 

J.  GORDON  LLOYD,  on  mUitary  leave 
from  the  Blue  network  where  he  was  an 
account  executive  for  WJZ  New  York, 
has  been  promoted  from  a  second  to  a 
first  lieutenant.  Lt.  Lloyd  is  public  rela- 
tions ofiBcer  for  the  Cleveland  Area,  Office 
Air   Technical    Service  Command. 

PATRICK  J.  STANTON,  vice-president 
and  general  manager  of  WDAS  Philadel- 
phia is  the  father  of  a  girl. 

PRANK  ROEHREN  BECK,  general  man- 
ager of  WHN  New  York,  is  in  the  hospital 
with  a  broken  wrist  and  other  injuries 
sustained   in  moving  to  a  new  home. 

PATRICIA  CHAPMAN,  formerly  with  the 
information  section  of  the  American  Red 
Cross,  Washington  headquarters,  and  be- 
fore that  with  the  Ambassador  Hotel  in 
Chicago,  has  joined  FM  Broadcasters  Inc. 
as  promotion  director  and  assistant  to 
MYLES  L.   LOUCKS,  managing  director. 

JOHN  JAY  TORMEY,  formerly  on  the 
sales  staff  of  WABC  New  York,  and  CHET 
YOUNG,  formerly  of  Press  Assn.,  have 
joined  tlie  sales  staff  of  WOR  New  York. 

JOSEPH  PORTER,  on  the  WOR  sales  staff, 
has  been  shifted  to  concentrate  on  the 
New  Jersey,  eastern  Pennsylvania  and 
Maryland  territory  with  headquarters  in 
Newark.  EUGENE  McCARTHY,  also  of 
the  sales  staff,  in  addition  to  his  New 
York  assignments  wUl  travel  in  Con- 
necticut, concentrating  on  New  Haven, 
Bridgeport  and  Stamford. 

HENRY  B.  LOCKWOOD  has  joined  the 
WOR  Recording  Studios,  New  York,  in 
charge  of  all  business  management  of 
both  the  recording  studio  and  the  new 
feature  records  department.  Mr.  Lock- 
wood  was  former  assistant  vice-president 
of  the  Manufacturers  Trust  Co.,  New 
York.  THOMAS  M.  KELLEHER,  man- 
ager of  the  studios,  has  taken  on  added 
duties  as  sales  manager,  a  new  post. 


Campbell  WGN  V-P 

CHESSER  M.  CAMPBELL,  adver- 
tising  manager    of   the  Chicagt 
Tribune  and  a  member  of  the  boarc 
of  directors  of  Mutual,  was  electee 
vice-president  of  WGN  Chicago,  a  ' 
a  meeting  Nov.  20  of  the  station': 
board  of  directors  [Broadcasting  ] 
Oct.  23].  Mr.  Campbell  assumes  hii  j 
duties  as  vice-president  and  oper  ' 
ating  head  of  WGN  immediately  j 
He  succeeds  the  late  W.  F.  Mcfar  i 
lane,  business  manager  of  the  Trib 
une  in  the  WGN  position. 


McCall  Promoted 

PROMOTION  of  Harvey  McCa 
to  sales  manager  of  KYW  Phil; 
delphia  in  replacement  for  Jac 
deRussy  who  resigned  to  join  NBt 
Spot  Sales  in  New  York,  has  bee; 
announced  by  Leslie  W.  Joy,  gen 
eral  manager.  Before  coming  t 
KYW  in  1942,  Mr.  McCall  wr. 
sales  manager  at  KDKA  Pittf 
burgh  and  a  member  of  NBC  Spc 
Sales  in  New  York. 


BROADCASTING    •    Broadcast  Advertis'tn 
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Industries  in  the  making.  An  Inland  Empire 
Smelter  converts  raw  ore  into  the  zinc  that  feeds 
world  industries.  One-third  of  the  nation's  lead, 
one-fourth  of  its  silver,  much  of  its  zinc,  copper, 
gold,  and  magnesite  comes  from  this  area:  and 
KHQ's  Complete  Coverage  reaches  even  the 
most  remote  parts  of  it.  It  converts  sales  mes- 
sages into  sales  at  the  cost  of  just  one  medium. 
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mVING  G.  ABELOFF,  program  service 
manager  of  WRVA  Richmond  and  chair- 
man of  the  camp  liaison  committee  of  the 
Richmond  Chamber  of  Commerce  Armed 
Services  Committee,  has  been  awarded  the 
Certificate  of  Commendation  by  BRIG. 
GEN.  GEORGE  A.  HORKAN,  commander 
of  Camp  Lee,  for  meritorious  service  in 
the  war  effort. 

CHARLIE  HARRIS,  former  of  WIRE  In- 
dianapolis, has  joined  the  news  staff  of 
KFRC  San  Francisco. 

FRANK  ALLEN,  formerly  of  KLZ  Denver, 
has  joined  KPO-NBC  San  Francisco,  as 
announcer. 

MARTY  LANGWEILER,  assistant  promo- 
tion manager  of  WPIL  Philadelphia,  and 
SHIRLEY  HEIMS  will  be  married  Jan- 
uary 7. 

MURRAY  BOGGS,  formerly  announcer  of 
KVI  Tacoma,  Wash.,  has  joined  KIRO 
Seattle. 


PAT  McGEEHAN,  Hollywood  announcer, 
and  BERNICE  HOLT,  radio  actress,  have 
announced  their  engagement,  with  mar- 
riage planned  in  early  December. 
ALMA  GRAEF,  former  assistant  eastern 
sales  service  supervisor  for  MBS.  has 
been  appointed  eastern  sales  service  su- 
pervisor in  charge  of  contracts. 
JANE  TIFFANY  WAGNER,  NBC  director 
of  war  activities  for  women  since  1942, 
has  been  appointed  director  of  home  eco- 
nomics. 

JOAN  KAUFFMAN,  formerly  of  Kastor 
Adv.  Agency,  has  joined  WIND  Chicago 
as  head  of  publicity,  replacing  BOB  HAN- 
SEN, who  has  left  for  the  West  Coast. 
LT.  MICHAEL  STOKEY,  former  NBC 
Hollywood  announcer  now  with  Army 
Air  Forces,  currently  is  stationed  in  Bos- 
well,   N.M.    as   B-17  instructor. 

KATHERINE  SIRE,  music  librarian  of 
KECA  Los  Angeles  and  TED  BENTLEY, 
announcer,  were  to  be  married  Nov.  25. 

ALLAN  LISSER,  m.c.  on  Quiz  of  Two 
Cities  on  two  Don  Lee  Cal.  station  (KHJ 
KFRC),  has  been  named  assistant  news 
editor  of  KFRC  San  Francisco.  CHARLES 
HARRIS,  formerly  of  WIRE  Indianapolis, 
has  been  added  to  KFRC  newsroom. 
GLENN  HARDY,  newscaster  of  Don  Lee 
Broadcasting  System,  Hollywood,  is  the 
father  of  a  boy. 

ROBERT  HANNA,  former  announcer  of 
WKAT  Miami  Beach,  Fla.,  has  joined 
KGFJ  Los  Angeles. 


WLIB  News  Section 

WLIB  New  York  is  setting  up  a 
special  news  editing  department 
and  has  appointed  Fletcher  Coates 
as  acting  news  editor  effective  Nov. 
27.  Mr.  Coates  wr.s  formerly  news 
editor  of  CHNS  Halifax  and  work- 
ed on  newspapers  there.  Dorothy 
Beckman  has  been  named  assistant 
program  director.  Formerly  pub- 
licity director  of  WQXR  New  York, 
Miss  Beckman  has  been  with  the 
radio  bureau  of  the  Office  of  War 
Information  for  the  past  two  years, 
handling  special  events  and  writ- 
ing Answering  You,  broadcast  by 
BBC.  The  appointments  are  in  line 
with  a  reorganization  and  expan- 
sion of  personnel  effected  since 
Mrs.  Dorothy  M.  Thackrey,  New 
York  Post  publisher  bought  WLIB. 


KAY  W.  RICHINS  has  been  promoted  to 
assistant  program  director  of  KDYL  Salt 
Lake  City. 

HARLAN  DUNNING,  former  program  di- 
rector of  KSFO  San  Francisco,  has  joined 
NBC   Hollywood   as  producer. 


TWO  IN  LOVE 
ROCKIN'  CHAIR 
GREEN  EYES 
^1  DRUM  BOOGIE 
%  BALL  OF  FIRE 
ft  THE  BIG  DO 
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Dec  18114 

BLUES  OF  ISRAEL 


These  are  but  seven  of  the 
forty  eight  BMI-licensed  titles 
which  Krupa  has  recorded. 


The  "ace  drummin'  man"  began  his 
professional  career  in  1927.  After  ap- 
pearing with  Red  Nichols,  Irving 
Aaronson,  Mai  Hallet  and  Buddy  Rog- 
ers, he  joined  Benny  Goodman  in  1933. 
In  1939,  he  formed  his  own  orchestra. 
His  drum  solo  work  is  heard  on  IDA, 
with  the  Goodman  Trio;  TUNIN'  UP, 
KEEP  'EM  FLYIN',  and  KICK  IT  are 
by  his  own  group. 


NEW  YORK      CHICAGO  HOLLYWOOD 


SID  McSLOY,  KGVO  Mtesoula,  Mont,  an- 
nouncer who  has  been  ill  for  two  months 
with  osteomyelitis,  is  back  at  the  micro- 
phone although  he  still  will  have  to  use 
crutches  for  a  few  weeks. 
HELEN  PARK,  newspaper  woman  in  Phil- 
adelphia and  Chicago,  has  joined  the  pub- 
licity staff  of  WCAU  Philadelphia  as  as- 
sistant to  BOB  PRYOR,  special  eventg 
and  educational  director. 
TED  DEVLIN,  announcer  and  producer 
of  CBR  Vancouver,  has  resigned  to  join 
the  staff  of  Moral  Rearmament. 
ELMER  McLELLAN  and  SHIRLEY  COL- 
LINS, both  members  of  the  newsroom  of 
CBR  Vancouver,  were  married  recently. 
NORMAN  FRANK  MICKLEWRIGHT,  of 
the  CBK  Watrous,  Sask.  program  staff 
recently  married  GEORGINA  KATHLEEN 
MOYSE.  Both  were  former  members  at 
CKY  Winnipeg. 

JIM  KINLOCH,  formerly  of  Canadian 
Broadcasting  Corp.  newsroom  in  Toronto, 
Montreal,  Winnipeg  and  Vancouver,  has 
been  appointed  senior  news  editor  of  CBC 
Halifax. 

HARVEY  D.  SANDERSON,  publicity  di- 
rector and  news  editor  who  left  WFBL 
Syracuse  in  March  to  join  OWI  Overseas 
Branch  m  New  York,  has  arrived  in  Lon- 
don on  an  OWI  assignment. 
DOUGLAS  DAVIES,  production  manager 
of  WDOD  Chattanooga,  has  accepted  a 
similar  position  at  WTCN  MinneapolU-St 
Paul. 

CHARLES  HOLDEN,  laboratory  assistant 
in  CBS  television  engineering,  has  been 
named  manager  of  studio  operations  of 
WCBW,  CBS  television  station  in  New 
York.  FRED  RICKEY,  former  assistant 
director  in  the  shortwave  department,  since 
last  May  on  a  special  writing  assignment 
for  the  Army  Special  Services,  has  joined 
the  video  station  as  a  staff  writer. 

ROLAND  TRENCHARD,  program  director  1 
of  WAAT  Newark  is  convalescing  from  a 
heart  attack. 

MARY  MALONE,  former  NBC  guide,  has 

been  assigned  to  the  writing  staff  of  the 
NBC   script  division. 

ROBERT  HIMLEY,  radio  editor  of  the 
Chicago  Daily  News,  resigned  last  week 
to  open  his  own  radio  repair  shop  in 
Chicago. 

RUSSEL  RYAN,  WAAF  Chicago  announc- 
er, has  been  promoted  to  chief  announcer 
and  production  manager  of  the  station. 


Savage  Promoted 

ROBERT  J.  SAVAGE,  formerly 
assistant  director  of  merchandising 
at  WLW  Cincinnati,  has  been  made 
director  of  sales  promotion  in  a  re- 
alignment of  the  staff  of  the  Pro- 
motional  Activities  Dept.  an- 
nounced by  Robert  E,  Dunville, 
Crosley  vice-president  and  gen- 
eral manager  of  WLW.  Earl 
Shumard,  assistant  editor  of  Buy- 
Way,  the  station's  merchandising  I 
paper,  becomes  acting  editor,  with 
Madeline  Kelly,  a  member  of  the  { 
promotional  staff,  assuming  duties  j 
of  writer.  Richard  Fanning,  man-  j 
ager  of  the  grocery  division  of  the 
WLW  Merchandising  Dept.,  is  ele- 
vated to  the  post  of  director  of 
grocery  trade  relations.  Wilda 
Whitescarver,  who  came  tc  the  sta- 
tion recently  from  KRNT-KSO  Des 
Moines,  will  do  writing  for  the 
Sales  Promotion  Dept. 


WEEI  Staff  Changes 

EXECUTIVE  personnel  of  WEEI 
Boston  has  undergone  changes  fol- 
lowing the  recent  appointment  of 
Harold  E.  Fellows  as  manager  of 
New  England  operations  for  CBS. 
John  Murray,  auditor,  has  been 
made  assistant  to  the  general  man- 
ager; Fred  Garrigus,  director  of 
religious,  educational  and  war  pro- 
grams becomes  assistant  program 
director  under  Kingsley  F.  Horton ; 
Ray  Giradin  becomes  production 
manager  on  a  full-time  basis,  as- 
sisting Mr.  Horton  with  the  pro- 
gram operation  of  the  station;  and 
Mrs.  Helen  Pine,  assistant  to  Mr. 
Murray,  becomes  WEEI  account- 
ant. 


ast  j^vertisint 
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Little  Elmer  says:  **It  doesn't  take  higher  mathematics 

to  tell  why  WGN  leads  all  other  major  Chicago 
stations  in  volume  of  local  and  national  spot  business." 
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EARL  BALDWIN  THOMAS,  vice-pres- 
ident and  New  York  manager  of  McKee 
&  Albright,  has  joined  Fuller  &  Smith 
&  Ross,  New  York,  as  account  executive. 

MARY  DWYER,  former  assistant  time- 
buyer  of  Pedlar  &  Ryan,  New  York, 
this  week  joins  Kenyon  &  Eckhardt, 
New  York,  as  timebuyer,  replacing  Ray- 
mond Huhta,  who  joins  Bermingham. 
Castleman  &  Pierce,  New  York,  as  a 
spacebuyer. 

VIRGINIA  BOANE,  formerly  in  the 
media  department  of  Compton  Adv.,  New 
York,  this  week  joins  the  radio-media 
staff  of   Pedlar  &   Ryan,    New  York. 

LESTER  L.  WOLFF,  radio  director  of 
the  Winer  Co.,  New  York,  on  Nov.  16 
began  a  series  of  lectures  on  radio  ad- 
vertising at  the  School  of  Commerce. 
New  York  U. 

RICHARD  H.  ROFFMAN,  former  di- 
rector of  .promotion,  public  relations 
and  radio  of  Hillman  Periodicals,  New 
York,  has  joined  David  E.  Green  Assoc., 
New  York,  as  account  exequtive.  He 
will  also  assume  charge  of  the  new 
business  department. 

J,  WALTER  GOLDSTEIN,  publicity  di- 
rector of  Stix,  Baer  &  Fuller,  St.  Louis, 
will  assume  the  vice-presidency  of  the 
Olian  Adv.  Co.,  St.  Louis,  on  Jan.  1.  James 
W.  Blair,  former  art  director  of  Stix, 
Baer  &  Fuller,  has  joined  Olian  as  fashion 
art  director. 

F.  W.  PERCIVAL,  former  timebuyer  of 
J.  J.  Gibbons  Ltd.,  Toronto,  and  recently 
in  munitions  production  work,  has  joined 
MacLaren  Adv.  Co.,  Toronto,  to  head  re- 
search  and  marketing. 

JAMES  EDWIN  CHAPMAN,  former  as- 
sistant advertising  manager  of  Carson 
Pirie  Scott  &  Co.,  Chicago,  has  joined 
Earle  Ludgin  Co.,  Chicago,  as  copy  writer 
and  contact  man. 

WILLIAM  PERRY  HART,  one-time  pro- 
duction manager  of  Sears  Roebuck  & 
Co.,  Los  Angeles,  has  joined  Pacific 
Coast  Adv.  Co.,  that  city. 


DISCUSSING  sales  technique  and  Energine  plans  for  1945  at  a  two-day 
meeting  in  New  York  is  guest  speaker  I.  H.  Bander  (center),  vice- 
president  and  general  manager  of  McKesson-Robbins,  distributors  of 
Energine.  Others  are  (1  to  r) :  Robert  T.  Meyers,  Energine  account 
merchandiser  for  Young  &  Rubicam;  J.  N.  Cooke  Jr.,  vice-president  of 
Cummer  Co.  division  of  Sterling  Drug;  0.  J.  Nickel,  manager  of  sales  of 
Cummer  Co.;  Don  O'Brien,  Young  &  Rubicam  Energine  account  executive. 


ARTHUR  C.  FARLOW,  vice-president  of 
J.  Walter  Thompson  Co.,  has  returned  to 
the  San  Francisco  office  after  serving  al- 
most three  years  in  the  Army. 
CHARLES  F.  STEVENS,  formerly  on  the 
public  relations  staff  of  U.  S.  Rubber  Co.. 
the  General  Motors  Corp.  and  Campbell- 
Ewald  Co.,  New  York,  has  been  appointed 
director  of  public  relations  for  Raymond 
Spector  Co.,  New  York. 
JOSEPH  C.  MEEHAN,  former  associate 
editor  of  Distribution  Newsletter,  The 
Magazines  of  Industry,  New  York,  has 
joined  the  public  relations  staff  of  Geyer. 
Cornell    &    Newell,    New  York. 

ALICE  KING,  former  account  executive 
of  McCann-Erickson,  Los  Angeles,  has 
joined  O.  K.  Fagan  Adv. 


•  and  your  best  move 
^  lor  direct  cut  copies  of 
-~. .        your  recordings  is  to 
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VAIR  CHECK  SERVICE 

"as  others  hear  if 

^  COMPLETE  FACILITIES 

For  full  air  check  service,  remote  pick- 
ups, service  on  all  recording  problems. 
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1121  Vermont  Ave.  <  Washington  5.  D.  C. 


FC&B  Promotes  Four 

ELECTED  as  vice-presidents  of 
Foote,  Cone  &  Belding  are  J.  Hugh 
E.  Davis,  Pepsodent  account  ex- 
ecutive; Harold  H.  Weber,  research 
director;  Leslie  G.  Moseley,  Ar- 
mour account  executive ; ;  all  of 
the  Chicago  office,  and  Jack  Smock, 
Union  Oil  account  executive,  Los 
Angeles  office.  Mr.  Weber  also  will 
head  research  activities  of  the  New 
York,  Los  Angeles,  Hollywood  and 
San  Francisco  offices. 


Compton  Names  V-P's 

LEWIS  H.  TITTERTON,  radio  di- 
rector of  Compton  Adv.,  New  York, 
has  been  appointed  a  vice-president. 
Formerly  manager  of  scripts  of  the 
NBC  program  department,  Mr.  Tit- 
terton  joined  Compton  as  a  radio 
director  last  February.  Others  also 
promoted  to  vice-presidency  include 
Ted  Patrick,  director  of  copy  and 
Muriel  Haynes,  head  of  radio  copy. 


Chicago  P.  A.  System 

STATE  STREET  COUNCIL,  Chi- 
cago, city  trade  group,  is  sponsor- 
ing a  mile-long  sound  system  with 
80  loudspeaker  outlets  to  broad- 
cast at  least  two  hours  a  day  news 
from  the  warfronts,  the  progress 
of  the  Sixth  War  Loan  Drive  and 
special  events  such  as  Community 
War  Fund,  Navy  Pier  Exhibit  and 
Christmas  carols. 


5000  WATTS  •  DAY  AND  NIGHT 
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CONSIDER  (^^<^ 
WHEN    YOU    SELECT    A    NEW  TRANSMITTER 


Modern  transmitters  require  little  maintenance — 
but  when  they  do,  ease  of  maintenance  is  im- 
portant. 

In  Westinghouse  Transmitters  all  units  are  easily 
accessible,  both  for  inspection  and  mciintenance. 

Complete  protection  to  operators  is  assured 
by  interlocks  on  doors  to  all  compartments  in  which 
dangerous  voltages  are  present.  Controls  are  of  the 
dead  front  type,  instruments  at  ground  potential  for 
maximum  safety. 

Indicator  lights  flash  circuit  conditions  to  the 
operator  in  case  of  overload,  making  it  easy  to  check 
up  for  the  possible  cause  of  the  interruption. 


We  will  gladly  furnish  complete  information  on 
these  and  other  advantages  of  the  HG-5-KW  and 
HG-50-KW  Transmitters,  such  as:  Low  Operating 
Cost,  High  Fidelity  Signals,  Continuity  of 
Operation,  Simplicity  of  Control. 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
Transmitter,  you  assure  yourself  of  the  fastest  possible 
dehvery  following  the  lifting  of  wartime  manufactur- 
ing restrictions.  We  are  scheduling  dehveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
INB,  P.  O.  Box  868,  Pittsburgh  30,  Pa. 


J-08078 


W^stindiouse  radio  division 

PLANTS  IN  25  CITIES...  OFFICES  EVERY  WHERE 


FAWCETT  PUBLICATIONS,  New  York, 
through  L.  E.  McGivena  &  Co.,  New 
York,  newly  appointed  agency  for  True 
Story  and  Life  Story  magazines,  may 
use  radio.  McCann-Erickson,  New  York, 
has  been  named  to  handle  advertising 
for    all    other    Fawsett  publications. 

PRESTO  Recording  Corp.,  New  York, 
manufacturers  of  sound  recording  equip- 
ment and  discs,  has  named  M.  H.  Hackett 
Co.,    New   York,    as  agency. 

LYNN  A.  SAYLOR,  sales  promotion 
manager  of  Certain-Teed  Products  Corp., 
Chicago,  has  also  been  named  advertis- 
ing manager. 


SCHULZE  &  BURCH  Biscuit  Co.,  Chi- 
cago, began  Bponsorsbip  Nov.  20  of  six 
station  break  announcements  weekly  on 
WBBM  Chicago.  Contract  for  26  weeks 
was  placed  through  McJnnkin  Adv.,  Chi- 
sago. 

SMITH  BROS.,  Poughkeepsie,  N.  Y. 
(cough  drops),  has  started  five  weekly  an- 
nouncements on  a  number  of  Canadian 
stations.  Account  was  placed  by  Harry  E. 
Foster  Agencies,  Toronto. 

STANDARD  BRANDS,  Montreal  (Fleuch- 
mann's  yeast)  has  started  thrice^aily 
announcements  five  days  weekly  on  46 
Canadian  stations.  Account  was  placed  by 
J.  Walter  Thompson  Co.,  Montreal 

DALE  SANDERSON,  former  assistant  ad- 
vertising manager  of  Armour  &  Co.,  Chi- 
cago, has  joined  Oscar  Mayer  &  Co., 
Chicago,    as    advertising  manager. 

AMERICAN  BREWING  Co.,  New  Orleans, 
is  sponsoring  Washington  correspondent 
Barnet  Nover's  syndicated  series  of  Sat- 
urday Washington  Interviewa  over  WWL 
New  Orleans  at  10  p.m.  Each  broadcast 
highlights  a  national  or  international 
personality. 


5000  ^ATTS 
CBS 


FREE  &   PETERS,  INC. 
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HOMS  ON  THE  RANGS 

In  Central  California  and  Western  Nevada, 
cattlemen,  dairymen  and  farmers  enjoy  a 
prosperous  life.  And  one  of  their  most 
popular  sources  of  entertainment  and  market 
information  is  The  ^eelute,  which  has  a 
better  audience  in  this  41  county  area  than  any 
other  station  or  combination  of  stations. 
WHAT  IS 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 


'Sti  McClatchy  9ttlm€  rate  list- 
ing first  under  California  in 
Standard  Rate  and  Data. 


PAUL  H. 
RAYMER  CO. 
National 
Representative  I 


McClatcfiy 

Broadcastitig 
Company 

Sacramento,  California 


Hollander  Spots 

A.  HOLLANDER  &  SONS,  New- 
ark,  through  the  Grey  Adv.,  New 
York,  on  Nov.  20  started  a  series 
of  five-weekly  participating  pro- 
grams for  its  rejuvenation  and 
cleaning  process  of  furs  on  12  sta- 
tions in  the  East  and  Midwest.  Sta- 
tions include  WBBM  WEAF 
WCAU  WTOP  WKBW  KMBC 
KCMO  WLW  KDKA  WCAE  WJR 
WGAR.  Other  stations  may  be 
added. 


VICTORY  PACKING  Co.,  Los  Angeles 
(Meat-Y-Fresh  dog  food),  on  Nov.  18 
started  weekly  quarter-hour  /t's  a  Dog't  ^ 
Life  on  KFI.  Firm  in  addition  is  using 
participation  four  times  per  week  in 
Peter  de  Lima's  Cloteupt  on  KFI.  Con- 
tracts are  for  62  weeks.  Bayard  &  Eccleston 
Adv.,   Los  Angeles,  has  the  account. 

ANATOLE  ROBINS,  Hollywood  (cos- 
metics), on  Nov.  20  for  13  weeks  started 
twice-weekly  participation  in  Norma 
Young's  Happy  Homes  on  KHJ.  Firm  also 
uses  weekly  participation  in  'Make  Believe 
Ballroom  on  KFWB.  Agency  is  Darwin 
H.   Clark  Adv.,   Los  Angeles. 

DOUGLAS  AIRCRAFT  Corp.,  Santa 
Monica,  Cal.  (employment),  on  Nov.  15 
for  seven  weeks  started  sponsoring  a  six- 
weekly  quarter-hour  recorded  musical  pro- 
gram on  KNX  Hollywood.  Similar  sched- 
ules are  sponsored  on  KFI  KHJ  KFWB. 
Agency  is  The  Essig  Co.,  Los  Angeles. 

CURTIS  PUB.  Co.,  Philadelphia  (Sat- 
evepost)  on  Nov.  16  started  participa- 
tion six  times  per  week  in  combined  Sun- 
rise Salute  and  Housewives  Protective 
League  on  KNX  Hollywood.  (Contracts  are 
for  33  weeks.  Agency  is  MacFarland, 
Aveyard  &  Co.,  Chicago.  Southern  Califor- 
nia Telephone  Co.,  Los  Angeles,  placing 
through  The  Mayers  Co.,  in  a  three-week 
campaign  to  reduce  unnecessary  long  dis- 
tance telephoning  during  Christmas  holi- 
day season,  starts  on  Dec  11  using  thrice- 
weekly  participation  on  Sunrise  Salute. 

C.  L.  MILLER  Co.  has  been  appointed  as 
agency  for  the  Cooter  Co.,  Chicago,  dis- 
tributor of  grocery  and  household  products 
in  35  states.  Local  radio  and  newspapers 
are  being  used. 

HOWARD  W.  RAPPORT,  former  art  di- 
rector of  the  Celotex  Corp.,  Chicago,  has 
joined  Butler  Bros.,  Chicago,  as  creative 
advertising  manager,  succeeding  Carl 
Hertzberg,  now  Armour  contact  for  Foote, 
Cone  &  Belding,  Chicago. 

CONSOLIDATED  BISCUIT  Co.,  Louisville, 
on  Dec.  1  renews  62-week  contract  for 
participation  in  Sunrise  Salute  and  Houst' 
wives  Protective  League  five  weekly  on 
WBBM  Chicago.  Agency  is  Rnthrauff  tt 
Ryan,  Chicago. 

MENASCO  MFG.  Co.,  Burbank,  Cal. 
(plane  equipment),  in  a  13-week  campaign 
started  Nov.  13  is  sponsoring  thrice-week- 
ly five-minute  participation  in  Hiss  A 
Shine  on  KHJ  HoUsTvood.  Agency  is 
Smalley,    Levitt    &   Smith,    Los  Angeles. 

CRAWFORD  CLOTHES,  New  York,  has 

started  a  52-week  series  of  news  programs 
on  WPEN  Philadelphia  in  the  interests 
of  its  Philadelphia  retail  men's  clothing 
store.  Started  November  13,  schedule  pro- 
vides for  five  5-minute  newscasts  daily  ano 
a  15-minute  news  show  each  day.  Contraci 
placed  through  Al  Paul  Lefton  Agency 
New  York. 


KOH 

\SACItAmiHlQ.m\IL 
SJOCKlOM-fmQ 
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KNIGHT  ERRANT  of  the  barnyard,  the 
Rooster  is  EXCLUSIVE  because  of  his  cour- 
age, gallantry,  endurance  .  .  .  and  because  of 
the  sense  of  justice  he  asserts  on  occasion. 
Armed  with  fierce  bill,  sharp  spurs,  his  comb 
for  a  helmet,  he  is  jealous  but  chivalrous  in 
the  treatment  and  defense  of  his  dependents. 
Born  fighters,  Roosters  sometimes  form  fast 
friendships  and  obstinately  decline  combat 
with  each  other. 


FIRST  FM  VOICE  in  the  Kansas  City  Area 
.  .  .  and  its  Only  Prewar  Spokesman  .  .  . 
K-O-Z-Y  is  EXCLUSIVE  because  it  continues 
to  provide  the  proof  of  the  pudding  .  .  .  "first- 
run  features  only"  .  .  .  that  is,  EXCLUSIVE 
FM  PROGRAMMING  for  EXCLUSIVE  FM 
LISTENING!  If  You  Want  FIRST-FAMILY 
FM  in  Kansas  City,  KOZY's  Got  What  It 
Takes  Today  and  Tomorrow.  Write  for  Rate 
Card  3. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


EMKidioSWgn  IKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 

FM  Pi 
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HEALTHFUL 

Milk  is  known 
as  our  nriost 
nearly  perfect 
food. 


HELPFUL 
WHBQis  claimed 
to  be  the  most 
nearly  perfect 
medium — deliver- 
ing MORE  peo- 
ple per  dollar 
(listeners  divided 
by  rate)  than  any 
other  MEMPHIS 
STATION. 


Memphis  is  the  South's  larg- 
est producer  of  mixed  jeeds. 


SOUTH'S  24-Hour  Station 


tour  MUTUAL  Friend  i 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 


m 


THE  (!udined.±  of 
BROADCASTING 


G-W  Sponsors  'Man  Hunt' 
MAXON  Inc.  have  purchased  the  tran- 
scribed mystery  program,  Manhunt,  for 
Griesedieck  Western  Brewery  Co.  on  KXOK 
St.  Louis.  Frederick  W.  Ziv  Co.,  which 
transcribes  the  program,  is  currently  re- 
leasing a  new  series  of  39  quarter-hour 
Manhunt  discs,  each  a  complete  mystery 
story.  Another  transcribed  series  produced 
by  Ziv,  Pleasure  Parade,  has  been  sched- 
uled on  KPRC  Houston  and  WHAS  Louis- 
ville by  Purity  Bakeries  Corp.,  through 
Campbell-Mithun  Agency.  Parade  features 
Jimmy  Wallington   as  m.c. 

WPEN  News  Trade 
TRADING  time  for  space,  WPEN  Phil- 
adelphia will  broadcast  a  new  series  of 
news  programs  Monday  through  Friday, 
11:05  to  11:15  a.m.  for  the  Philadelphia 
Daily  News  using  Mabel  Love,  women's 
commentator. 

WJW  Party 

FIRST  ANNIVERSARY  of  WJW  Cleve- 
land was  celebrated  at  a  cocktail  party  for 
some  400  guests  who  have  helped  and 
watched  the  station  grow  during  its  first 
year.  William  O'Neil.  president,  received 
a  gold  desk  clock  from  his  staff. 

CBC  Booklet 

FIRST  ISSUE  of  the  Canadian  Broadcast- 
ing Corp.  IG-page  monthly  staff  publica- 
tion Radio  appeared  Nov.  15  with  feature 
articles  on  the  CBC  shortwave  station  at 
Sackville,  N.  B.,  to  open  soon;  announcing 
style  and  French-language  program.  Edi- 
tor is  V.  Frank  Segee,  Montreal. 

Staff  Society 
CKWX  Vancouver  has  formed  a  CKWX 
Employes  Benevolent  Society  with  an  ex- 
ecutive staff  of  seven  members  represent- 
ing various  departments.  The  society  takes 
care  of  staff  parties,  gifts  and  presents,  and 
all  staff  problems. 


KOBH  Remodels 
KOBH  Rapid  City,  S.  D.,  is  enlarging 
and  remodeling  its  studios  to  accommodate 
increased  power  and  network  affiliation. 
Combination  of  modern  and  ancient  Sioux 
Indian  design  will  be  used. 


Premiere 

ONLY  broadcasting  audito- 
rium in  the  United  States 
sponsored  by  civic  leaders, 
encouraged  and  financed  by 
WMT  Cedar  Rapids- Water- 
loo, la.,  the  Radio  Theatre  of 
the  Cedar  Rapids  Radio  Coun- 
cil held  its  professional  pre- 
miere before  a  specially-in- 
vited audience  of  250.  Guests 
included  Dorothy  Lewis,  NAB 
coordinator  of  listener  ac- 
tivities, and  Frances  Farmer 
Wilder,  CBS  daytime  pro- 
gram consultant.  Besides 
their  own  regular  Saturday 
afternoon  shows,  the  Council 
will  make  arrangements  to 
broadcast  WMT's  most  popu- 
lar daytime  live  shows  before 
a  studio  audience  so  that 
listener  reaction  and  broad- 
casters' problems  may  be 
studied. 


y,:ffl?AVIO  I 


Nevei*  a  DuM  Moment  m 
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Nn-Maid  Award 

AWARD  for  superior  sales  performance, 
consisting  of  a  large  world  globe  and  a 
cash  prize,  has  been  made  by  the  Miami 
Margarine  Co.,  to  C.  T.  Holbrook,  sales 
manager  of  Neuhoff  Inc.,  Roanoke  (Va.) 
dlstrihiutor  of  Nu-Maid  Margarine. 
Presentation  took  place  in  studios  of 
WDBJ  Roanoke  which  carries  consider- 
able advertising  for  Nu-Maid.  Proud  par- 
ticipant in  the  presentation  was  Ray  P. 
Jordan,     WDBJ  manager. 

WOLS  Paper 

WOLS  Florence,  S.  C.  now  is  issuing  a 
monthly  four-page  house  organ  WOLS 
Radio  News  under  the  direction  of  Nat  L. 
Royster,  general  manager.  Chief  Engi- 
neer Herman  Hanks  has  completed  instal- 
lation of  new  ground  wires  for  the  station. 

WKRC  Contest 
TELEPHONE  number  picked  at  random 
was  used  to  select  the  winner  of  the  $540 
WKRC  Cincinnati  "Treasure  Chest"  con- 
test, sponsored  by  the  Janszen  Co.,  inde- 
pendent grocery  chain  distributors  of  Dot 
Foods.  Agency  is  Jesse  M.  Joseph  Adver- 
tising. 

Winnipeg  Radio  Club 
WINNIPEG  RADIO  MEN  have  formed  the 
Radio  Broadcasters'  Club  of  Winnipeg,  and 
elected  as  president  Dan  Cameron,  Ca- 
nadian Broadcasting  Corp.  talks  and  edu- 
cation producer ;  Jack  Wells  of  CKRC  as 
vice-president ;  Will  Carpenter  of  CKY  as 
treasurer,  and  George  Secord  of  CBC  as 
secretary.  James  Finlay,  CBC  prairie  re- 
gional representative.  W.  H.  Backhouse, 
manager  of  CKY,  and  Gerry  Gaetz,  man- 
ager of  CKRC.  were  elected  honorary  pa- 
trons. Other  members  of  the  club's  execu- 
tives are  W.  A.  Duffield,  CKY  ;  Orrin  Bots- 
ford,  CKRC ;  Ron  Morrier,  CBC ;  Walter 
H.  Randal,  CKY  ;  and  Harold  Hunter,  CBC. 


Canada  Farm  Session 

FOURTH  ANNUAL  conference  of 
farm  broadcasters  of  the  Canadian 
Broadcasting  Corp.,  held  at  To- 
ronto and  Ottawa,  considered  prob- 
lems relating  to  farm  broadcast  ad- 
ministration and  policy.  Sessions 
were  held  at  Ottawa  with  the  dep- 
uty minister  of  the  Dept.  of  Agri- 
culture. Those  attending  were 
Harry  J.  Boyle,  CBC  supervisor •: 
of  farm  broadcasts,  Toronto;  Fer- 
gus Mutrie  and  Ab  Kemp,  CBC 
Toronto;  Tom  Leach,  CBR  Van- 
couver; Ron  Fraser,  CBC  Halifax; 
Peter  Whittall,  CBC  Winnipeg; 
Jack  McPherson,  CBC  Toronto; 
Lamont  Tilden,.  CBC  Montreal;,' 
Norman  Creighton,  CBC  Halifax; 
and  Orville  Shugg,  former  CBC 
supervisor  of  farm  broadcasts.  To-, 
ronto. 


BOSTON'S  BLUE  NETWORK  STATION 

Notionol  Solet  Representotivei  •  SPOT  SALES,  INC.,  New  York  •  Chicago  •  Son  Francisco 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

Sll  5000  Watts  Day 
'A  1000  Watts  Night 
nssokc.  ftRQ 
Spartanburg,  S.  C.  vDu 
Represented  by  Hollingbery 
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Paul  Appleby  New 
Director  of  KIRO 

Assistant  Budget  Chief  Elected 

Queen  City  Vice-President 

PAUL  A.  APPLEBY,  who  conclud- 
ed a  10-year  Government  career 
when  he  resigned  last  week  as  as- 
sistant director  of  the  Bureau  of  the 
Budget,  returns 
to  private  in- 
d  u  s  t  r  y  Dec.  4 
as  vice-president 
and  general  man- 
ager of  the  Queen 
City  Broadcast- 
ing Co.,  operator 
of  KIRO  Seattle. 

M  r .  Appleby, 
new  to  radio,  will 
be  a  stockholder 
in     the  KIRO 


Mr.  Appleby 


firm  and  a  member  of  the  board. 
His  managerial  functions  will  in- 
clude direction  of  all  Queen  City 
Broadcasting  Co.  enterprises,  in- 
cluding prosecution  of  an  applica- 
tion for  a  new  1000  w  station  in 
Boise,  Ida.,  now  pending  before 
the  FCC. 

Quilliam  Leaving 

H.J.  (Tubby)  Quilliam,  general 
manager  of  KIRO,  who  recently 
purchased  controlling  interest  in 
KTBI  Tacoma,  will  leave  his  pres- 
ent position  to  devote  full  time  to 
his  new  property.  Mr.  Appleby  will 
manage  KIRO  until  a  successor  to 
i  Mr.  Quilliam  is  named. 

Mr.  Appleby,  a  newspaperman 
before  he  joined  the  Government 
i  in  March  1933,  was  born  in  Greene 
1  County,  Mo.  Sept.  13,  1891.  He  won 
'  an  A.B.  degree  at  Grinnell  Col- 
■  lege  in  1913  and  in  1942  was  award- 
\  ed  an  LL.D.  by  the  same  institu- 
'  tion. 

He  published  weekly  newspapers 
!  in  Montana,  Minnesota  and  Iowa 
i  from  1914  to  1920.  For  the  next 
;  four  years,  he  was  editor  of  the 
'  Iowa  Magazine,  published  in  Water- 
loo. From  1924  until  1928,  he  was 
an  editorial  writer  for  the  Des 
Moines   Register  &   Tribune.  He 
published   weekly   newspapers  in 
Virginia  for  the  next  five  years. 

Mr.  Appleby  served  as  executive 
*  assistant  to  the  Secretary  of  Agri- 
culture from  1933  to  1940.  In  1941 
and  1942  he  was  chief  of  food 
missions  to  Great  Britain  and  chair- 
man of  the  International  Wheat 
Conference.  He  became  chairman  of 
the  International  Wheat  Council 
in  late  1942,  serving  in  that  capacity 
and  as  adviser  to  the  Lend-Lease 
Administrator  through  1943.  He 
was  a  member  of  the  American 
delegation  to  the  United  Nations 
Conference  on  Food  and  Agricul- 
ture in  1943,  joining  the  Bureau 
of  the  Budget  in  1944. 


ESTABLISHMENT  of  Hollywood 
television  workshop  calls  for  shows 
levery  two  weeks  on  Hollywood  tele- 
vision stations  (W6XTZ  W6XA0), 
laccording  to  Affiliated  Television  Com- 
imittee.  Milton  Merlin,  of  Screen  Writ- 

Ijers  and  Radio  Writers  Guilds,  was  ap- 
Ipointed  chairman. 


hy  all  the  KPO  billboards 


and  KPO  ads  ^^p"  and  publicity. . .  and 
special  KPO  announcements  i 
Because  we  re  promoting  NBC's 


Parade  of  Stars 


day  and  night  over 


heard 


It  s  another  way  we  re  making  ever  larger 

the  greatest  single  listening 
audience  in  Northern  California! 

Thus  we  bring  you  this  KPO  market 

at  lower  and  lower  cost  per  sale. 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south 
of  Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represented  by  NBC  SPOT  SALES 


IB  ROAD 
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-and  this, 
too! 

Never  let  it  be  sc'd  that 
WMMN  Is  giving  adver- 
tisers one  of  America's 
Greatest  Direct  Response 
Audiences  through  the 
exclusive  presentation  of 
American  Folk  Music. 

A  reasonable  balance  of 
modern  tunes  to  tickle 
young  dancing  pumps, 
the  semi-classical  and  the 
works  of  the  masters 
without  a  softening  up 
treatment,  all  play  their 
part.  But  V40ven  through- 
out our  entire  operation 
is  that  personality-plus 
injection  that  compels  a 
lot  of  folks  to  like  us  a 
lot. 

That's  why  we  produce  a 
lot! 

ASK  A  BLAIR  MAN 

Columbia  Nettcork 


FHmMONT,W.YH. 


Warner  Cites  Objections  of  Amateurs 
To  Allocations  Proposed  by  Panel  2 


EDITOR  Broadcasting: 

In  your  interesting  report  of  the 
RTPB  frequency  recommendations 
at  the  conclusion  of  the  FCC  allo- 
cation hearings,  you  correctly  show 
that  the  RTPB  recommendations 
would  displace  the  amateur  28-30 
mc  band  to  27-29  mc  and  would 
halve  our  56-60  mc  band  to  58-60 
mc.  You  correctly  report  us  as  ob- 
jecting to  the  first  proposal  but  you 
don't  say  boo  about  our  similar 
objection  to  the  more  important 
second  item.  What  will  your  ham 
readers  think  of  us?  We  do  object 


to  both  proposals.  In  RTPB  Panel 
2  we  filed  a  sort  of  minority  re- 
port, which  was  read  into  the  FCC 
record  when  RTPB  reported.  This 
stated  that  the  League 

*  *  *  cannot  regard  as  acceptable 
the  proposals  to  displace  the  amateur 
band  28-30  mc  and  to  cut  in  half 
the  amateur  band  56-60  me.  Both 
in  data  submitted  to  this  panel  and  m 
testimony  adduced  before  FCC  during 
the  present  hearings,  it  has  been  point- 
ed out  that  a  very  great  increase  in 
the  number  of  amateur  stations  is  to 
be  expected  after  the  war  and  that 
a  minimum  provision  for  them  requires 
the  maintenance  of  the  existing  widths 


REPORT  BY  CROSSLEY,  INC.,  FOR  ROCHESTER,  N.  Y. 

THE  RADIO  AUDIENCE  BY  STATIONS 
AUGUST  5— OCTOBER  27 
TECHNIQUE     TELEPHONE  COINCIDENTAL 
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8:00  A.M.— 12  NOON 
MONDAY-FRIDAY 

WHAM   49% 

Station  B   34.7% 

Station  C   11-7% 

Others   4.6% 

Afternoon 

12  NOON— 6:00  P.M. 
MONDAY-FRIDAY 

WHAM..   32.8% 

Station  B   45.7% 

Station  C   15.7% 

Others   5.8% 

Evening 

6:00  P.M.— 10:30  P.M. 
MONDAY-SUNDAY 

WHAM   42.7% 

Station  B   36.3% 

Station  C   16.5% 

Others   4.5% 

Plus  Coverage  of  all  of  Western  New  York 

50,000  WoHs  .  .  .  Clear  Channel  ...  1 180  On  The  Dial  .  .  .  Baiic  NBC 
NaKonal  Representative:  GEORGE  P.  HOLLINGBERY  CO. 


EE 
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of  the  amateur  bands  in  this  part  of 
the  spectrum. 

The  desirability  of  maintaining  the 
harmonic  relationship  of  the  amateur 
bands  as  high  as  60  mc  has  also  been 
pointed  out.  While  it  is  to  be  expected 
that  the  space  between  the  amateur 
bands  will  now  become  occ-upied  by 
other  services,  it  is  felt  that  there  is 
no  necessity  for  disturbing  either  the 
modest  dimensions  or  the  locations 
of  these  amateur  bands,  which  were 
the  first  assignments  in  this  part  of 
the  spectrum.  Unlike  most  of  the  serv- 
ices represented  in  the  panel,  the  ama- 
teur service  has  not  asked  for  expan- 
sion of  its  existing  bands,  but  instead 
has  proposed  merely  that  they  be  con- 
tinued in  their  present  dimensions. 

It  has  not  asked  for  more  than  it 
needed,  and  so  it  is  not  in  position  to 
yield  up  some  of  its  requests  and 
still  retain  all  it  really  desires.  On 
behalf  of  the  amateur  service  the 
American  Radio  Relf^  League  there- 
fore dissents  from  the  frequency  rec- 
ommendations of  Panel  2  as  they  con- 
cern the  two  amateur  bands  in  ques- 
tion and  requests  the  FCC  to  main- 
tain the  existing  amateur  allocations 
at  28-30  mc  and  56-60." 

/s/  K.  B.  Warner 

Managing  Secretary 
American  Radio  Relay 
League 

Nov.  20 


Canada  FM  Tests 

EXPERIMENTAL  FM  broadcasts 
are  now  on  the  air  in  Canada  at 
Toronto  and  Montreal.  In  both 
cities  Canadian  Broadcasting  Corp. 
has  set  up  experimental  transmit- 
ters. In  Montreal  tests  have  been 
made  with  20  w  transmitter  on  48 
mc  from  on  top  of  Mount  Royal 
overlooking  the  city.  A  station  is 
to  be  built  on  top  of  Mount  Royal, 
the  Montreal  Municipal  Council 
has  announced.  In  Toronto  CFRB, 
only  private  station  holding  a 
broadcast  FM  license  in  Canada, 
has  started  experimental  broadcasts 
with  its  full  program  schedule, 
using  a  25  w  transmitter  on  43.4 
mc,  the  transmitter  being  located  a1 
the  station's  studios  in  downtown 
Toronto.  Some  60  applications  foi 
commercial  broadcasting  FM  li- 
censes have  been  made  by  private 
stations  and  other  interests,  the 
CBC  recently  stated.  None  have 
been  licensed. 


GERTRUDE  BERG  was  feted  in  Nev 
York  by  her  radio  colleagues  in  honoi 
of  the  loth  anniversary  of  The  Gold 
hergs  on  Nov.  20.  Mrs.  Berg  hai 
written  and  played  the  leading  femi 
nine  role  in  the  program  since  lb 
debut  as  an  NBC  sustainer  Nov.  20 
1929.  Program  is  now  sponsored  h} 
Procter  &  Gamble  Co.,  Cincinnati 
Agency  is  Compton  Adv.,  New  York 


to  the 

prosperrjus  homes 
ijf  the  important 

EL  PASO 

TEXAS 
MARKET 

Only  ffHOD  can  take  yo 
m.=.^*j3qe  'o  Ai-L  the  El  Paso 

DOPRANCE  RonoUCE.  Owner 
VAj.  lAVVH£.NCE.  Managar 

Howard  H.  V/ilson  Co. 

Notional  fiepresentotives 
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YOU  GET  MOST  OF  THE  LISTENERS 
MOST  OF  THE  TIME  ON 


NBC 


Where  do  most  town  folks  shop?  On  the  main  street,  of 
course.  And  where  do  most  western  folks  "shop"  for  their 
radio  entertainment?  On  the  main  street  of  western  listening 
...  the  NBC  Western  Division. 

Just  as  the  leading  stores  are  located  on  Main  street,  so  the 
outstanding  radio  programs  are  found  on  NBC.  Summer  and 
-winter  this  Network  has  more  top-ranking  shows  than  any 
other,  presenting  for  entertainment  the  best  in  variety,  com- 


edy, music,  drama,  news  coverage,  education . . .  reason,  indeed, 
that  NBC  has  most  of  the  listeners  most  of  the  time  here  in  the 
West— just  as  it  does  in  other  parts  of  the  tution. 

The  Western  Division  of  NBC  has  helped  widen  this  main 
street  of  western  listening,  contributing  a  long  list  of  stellar 
programs  which  originate  here  in  the  West.  Is  it  any  wonder 
the  NBC  Western  Division  oflfers  time  buyers  an  advertising 
media  that  is  hard  to  equal? 


WESTERN  DIVISION 

HOLLYWOOD  Sunset  and  Vifte*S  AH  FRANCISCO  Taylor  and  O'Farrell 


of  the  NATIONAL 
BROADCASTING 

COMPANY,  INC 

*  ★ 

A  SERVICE  OF  THE  RADIO 
CORPORATION  OF  AMERICA 


Durham 


North  Carolina's  third  largest  city. 
City  and  county  are  compact  and 
easily  sold  as  one  unit.  Durham 
County.  1940  U.  S.  Census— 80,244. 


Big  chunk  of  Durham's  $23  million 
industrial  payroll  goes  to  tobacco 
workers.  Durham  makes  25%  of  all 
the  cigarettes  made  in  U.  S.  It's 
truly  the  tobacco. 


Center 


Of  the  world.  And  what  an  inexpen- 
sive market  to  reach.  You  can  domi- 
nate at  250  watt  rates.  Don't  cuss 
the  cigarette  shortage.  Cash  in  by 
scheduling 


Lever  Bros.  Celebrates  First  Video 
Anniversary  With  Three-Fold  Program 


OWNED  BY 
DURHAM  HERALD-SUN 
PAPERS 


Represented  by  Howard  H.WilsonCo. 


FIRST  anniversary  of  continuous 
weekly  half-hour  television  shows 
by  Lever  Bros,  on  behalf  of  Spry, 
Rinso  and  Lifebuoy  on  the  Dumont 
station  WABD  New  York  was  held 
Nov.  22  with  a  threefold  celebra- 
tion. The  anniversary  program, 
marking  the  53rd  telecast  included 
a  special  Thanksgiving  program 
and  television  adaptation  of  Lever's 
CBS  daytime  radio  series  for  Spry, 
Aunt  Jenny's  Real  Life  Stories, 
The  first  Lever  Bros,  show  was 
presented  Nov.  3,  1943,  but  the 
celebration  was  delayed  because 
several  programs  were  donated  to 
the  Sixth  War  Loan  drive. 

The  soap  and  food  firm  has  fea- 
tured in  the  past  year  musical-vari- 
ety shows  with  prominent  enter- 
tainers and  illustrated  news  talks 
with  Samuel  H.  Cuff,  WABD  sta- 
tion manager  and  Patricia  Murray, 
"Miss  Television"  of  the  New  York 
World's  Fair,  as  m.c.  and  an- 
nouncer. 

Television  techniques  for  pre- 
senting the  commercials  were  de- 
vised by  Lee  Cooley,  television  di- 
rector of  Ruthrauff  &  Ryan,  New 
York.  In  many  cases  regular  radio 
commercials  were  adapted  for  tele- 
vision presentation.  Turntables  to 
give  motion  to  static  objects  also 
have  been  used  from  time  to  time 
for  effective  commercial  presenta- 
tions. 

Stream-of -consciousness  commer- 
cials are  frequently  used  by  super- 
imposing film  shots.  In  the  case  of 


WLAW 


LAWRENCE,  MASS.° 
5000  WATTS-680  KC 


COLUMBiatV^  AFFILIATE 


SERVING  NEW  ENGLAND'S 

■V  RD  LARGEST 


CONCENTRATED 
RADIO  AUDIENCE 


I 


Serving  an  Area 
of 

152  Cities  and 
Towns 


1 


Lifebuoy  commercials,  the  thoughts 
of  a  person  having  B.O.  are  rep- 
resented by  a  superimposed  minia- 
ture film  shot  of  the  person  being 
berated  for  not  using  the  soap.  At 
one  time,  pieces  of  clothing  were 
pulled  out  of  a  large  wooden  dum- 
my box  of  Rinso  as  Miss  Murray 
explained  how  clothes  can  be 
washed  clean  with  soap  powder. 
Commercials  for  Spry  usually  em- 
ploy kitchen  demonstrations  show- 
ing how  the  shortening  can  be 
used  for  cooking. 

Mr.  Cooley  said  commercial  tech- 
nique as  used  in  radio  can  be  adapt- 
ed successfully  for  television  but  it 
will  be  difficult  to  determine  its 
effectiveness  until  there  is  a  na- 
tional television  market.  He  felt 
that  better  television  programming 
depends  to  a  great  extent  on  im- 
proved studio  facilities. 


Cauada  Data  Extended 

EXTENSION  of  the  continuing 
study  of  radio  audiences  to  include 
both  special  analysis  of  network  au- 
diences and  the  territory  of  New- 
foundland, has  been  announced  by 
Elliott-Haynes,  Toronto  and  Mon- 
treal research  firm.  The  continuing 
study  of  radio  audiences  by  Elliott- 
Haynes  now  covers  four  largest 
Canadian  cities,  Montreal,  Toronto, 
Winnipeg  and  Vancouver.  This  is 
to  be  enlarged  shortly  to  cover  a 
total  of  15  Canadian  cities  from 
the  Atlantic  to  the  Pacific  coasts, 
and  is  later  to  be  extended  to  give 
the  same  analysis  for  rural  areas. 
The  complete  list  of  the  additional 
11  Canadian  cities  is  not  yet  avail- 
able. 


Now  Maj.  Sherman 

JOHN  D.  SHERMAN,  on  leave  as 
chief  engineer  of  WTCN  St.  Paul 
and  as  technical  adviser  of  North 
Central  Broadcasting  System,  has 
been  promoted  to  a  majority 
in  the  Army  Air  Forces.  He  is  at- 
tached to  headquarters  in  Washing- 
ton as  communications  officer  of  the 
Emergency  Rescue  Branch.  Maj. 
and  Mrs.  Sherman  became  the  par- 
ents of  their  fourth  son  in  Septem- 
ber. 


Adm.  Hooper 


BAND  FOR  VETERANS 
Hooper  Requests  Allocation 
 For  Returning  Experts  

AS  A  MEANS  of  exploring  the 
radio  spectrum  above  10,000  mc 
and  of  making  use  of  the  vast  tech- 
nical experience  thousands  of  war 
veterans  have 
gained  in  the 
service.  Rear 
Adm.  Stanford  C. 
Hooper,  USN 
(Ret.) ,  former 
Chief  of  Naval 
Communications 
and  pioneer  com- 
munications engi- 
neer, has  sug- 
gested that 
the  FCC  allocate 
a  band  2,000  mc  wide  to  be  known 
as  "World  War  II  Veterans  Ama- 
teur Mobile  Service  Band". 

Under  Adm.  Hooper's  plan  the 
veterans'  band  would  be  for  use  in 
private  automobiles  in  "any  way 
they  wish",  with  one  provision  "that 
there  be  designated  a  few  calling 
channels  within  this  band  and  it  be, 
for  a  while,  only  licensed"  for 
World  War  II  veterans. 

"Thousands  of  experts  in  radio 
will  be  returning  as  veterans  of  this 
war,  full  of  experience  in  new  ways 
of  using  radio  in  crowded  areas  in 
the  services,  and  full  of  ideas  and 
ambition,  as  to  the  parts  they  may 
play  in  the  future  in  the  applica- 
tion of  new  electronics  services  for 
the  advantage  of  the  public,"  said 
Adm.  Hooper.  "It  would  be  a  gra- 
cious thing  to  give  them  special  con- 
sideration in  the  ether,  for  a  short 
period,  especially  where  there  is  no 
demand  for  channels,  and  the  pub- 
lic would  profit  from  the  develop- 
ments which  are  certain  to  result." 


Philippines  Link 

COMMERCIAL  radio  service  be- 
tween the  Philippine  .  and  the  Unit- 
ed States  was  reestablished  Nov. 
14  with  opening  of  a  Press  Wire- 
less circuit  direct  from  the  island 
to  Los  Angeles,  the  first  commer- 
cial communications  link  to  be  put 
in  operation  since  the  Japanese  in- 
vasion. The  first  dispatch  was  a 
news  message  for  United  Press. 
The  new  Pacific  link  will  be  avail- 
able to  the  press'  and  networks  for 
news  and  radiophoto  material.  It 
wa::  made  possible  by  action  of  the 
FCC,  Joint  Chiefs  of  Staff  and 
Board  of  War  Communications. 


RICHMOKD.YA 


ROUNDS 
UARANTEE 


NATIONAL  REPRESENTATIVES 
THE  KATZ  AGENCY,  INC. 


5000  WATTS 
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You  have  to  know  to  design  for  quality  .  .  .  efficiency  .  .  .  reliability. 

In  FM  equipment  these  factors  are  vitally  important  and  can  only  result 
from  proved  ability. 

Yeu  will  find  this  ability  at  Federal  —  whose  engineer-specialists  know  FM. 

Federal's  broadcast  equipment  has  earned  an  enviable  reputation  .  .  .  the 
end  resiilt  of  a  long  list  of  impressive  achievements.  It  was  Federal's  engineers 
who  contributed  their  knowledge  to  the  development  of  the  "Micro-ray", 
the  forerunner  of  modern  high-frequency  technique. 

This  pool  of  research  and  development  experience,  working  in  the  same 
tradition  of  perfection,  is  now  responsible  for  Federal's  FM  equipment  —  the 
ultimate  in  modern  engineering  design. 

Look  to  Federal  for  complete  FM  installations  .  .  .  antennas,  cables,  trans- 
mitters, transformers,  vacuum  tubes  ...  all  backed  by  Federal's  name  . . .  the 
name  that  stands  for  the  best  in  broadcast  equipment. 


Federal  Telephone  and  RadiaCorpomtion 


Newark  1,  N.  J. 


'     You  cannot  cover  the 

f    tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000    Jewish    speaking  persons 

1,523,000    Italian    speaking  persons 

1,235,000    German  speaking  persons 

660,000    Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 
the  translation  of  your  copy. 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK 


FAUST  CRITICIZES  SPORTSCAST 

Announcer's  Feigned  Excitement  Causes  Hearing 
 Difficulty  Says  Letter  from  South  Pacific —  


EDITOR,  Broadcasting: 

Several  of  us  sitting  out  in  the 
South  Pacific  this  afternoon  listen- 
ing to  the  G.  Lakes-Ohio  State  U. 
battle  were  very  grateful  to  "ra- 
dio" for  bringing 
us  the  game,  with 
its  touch  of  home 
■ — and    very  un- 
happy about  our 
complete  inability 
to  hear  what  the 
hell  went  on  dur- 
ing the  exciting 
periods    of  the 
game.    The  very 
able  announcer 
Comdr.  Faust     got     so  excited 
during  the  "good  spots"  that  his 
voice  went  into  an  un-understand- 
able  jumble  of  syllables. 

The  announcer  is  too  good  to  be 
doing  this  by  accident,  I  would 
think.  It  must  be  that  he  believes 
this  is  good  for  audience  reaction.  I 
can't  remember  what  my  own 
thoughts  were  at  home  under  sim- 
ilar circumstances,  nor  can  the 
other  men  sitting  here.  But  we  are 
thoroughly  disturbed  by  the  inaud- 
ibility today.  It  isn't  reception — 
we've  got  an  excellent  signal.  It's 
the  speech  of  the  announcer — his 
excitement.  One  listener  said: 
"What's  he,  an  amateur?"  Those  of 
us  who  knew  replied:  "Hell,  no. 
He's  the  best-known  football  an- 


nouncer on  NBC."  Came  back  the 
comment:  "He  must  be  kidding  us 
or  himself,  and  I  think  he's  kidding 
himself." 

Just  forwarding  this  for  informa- 
tion. We're  getting  thi  score  and 
the  gist  of  the  game,  even  if  ex- 
cited-speech cut  us  out  of  the  de- 
tails of  the  hot  spots.  I  think,  from 
observing  "listeners"  out  here,  that 
they  like,  and  have  been  trained 
to  prefer,  straightforward,  audible, 
unbiased  reporting — on  sports, 
news,  etc.  That's  something  I'm 
going  to  keep  in  mind  when  I  get 
back  in  radio — and  that  might  be 
worthwhile  thinking  about  even 
now. 

HoLMAN  Faust, 
Lt.  Comdr.,  USNR. 

Editor's  Note — Lt.  Comdr.  Faust  is  vice- 
president  of  Mitchell-Faust  Advertising  Co.. 
on  leave  to  the  Navy.  Before  leaving  for 
the  South  Pacific,  where  he  is  serving  as 
commander  of  the  Welfare  &  Recreation 
Squadron.  Comdr  Faust  was  radio  officer 
of  the  9th  Naval  District  in  Chicago. 

It  may  have  escaped  Comdr.  Faust  that 
the  broadcaster's  play-by-play  lost  its  clarity 
in  the  shortwave  transmission  from  the 
mainland.  Newsmen  assigned  overseas 
whose  voices  must  carry  over  the  rippling 
lanes  of  high  frequency  transmission  be- 
fore received,  slow  down  their  normal 
speaking  pace  to  attain  clarity.  Shortwave 
transmission  cuts  off  highs  and  lows  in  the 
voice  register,  and  the  monotone  that  re- 
sults can  easily  become  a  mumble  if  the 
tempo  is  too  rapid.  There's  an  idea  here, 
however.  Men  selected  to  entertain  our 
fighting  forces  at  the  war  fronts  should 
decelerate  a  mite  at  no  cost  to  the  home 
audience.  The  boys  over  there  would  ap- 
praciate  it. 


HARRY  WISMER,  Blue  Network, 
receives  the  Sporting  News  award 
for  the  second  successive  year,  as 
outstanding  sports  announcer,  in 
a  special  broadcast  on  the  Blue. 
Group  around  the  trophy  are  (1 
to  r)  Arthur  Flynn,  New  York 
representative  of  Sporting  News; 
Edward  J.  Noble,  chairman  of  the 
Blue;  Mr.  Wismer,  and  Mark 
Woods,  president  of  the  Blue. 


CINE  STUDIO  PLANS 
VIDEO  SYNDICATION 

ESTABLISHMENT  of  Cine-Tele- 
vision Studios  to  service  the  indus- 
try with  commercial  motion  pic- 
tures and  television  films,  operat- 
ing in  conjunction  with  a  distribu- 
tion division.  Motion  Pictures  Net- 
works, has  been  announced  by  Fred 
H.  Fidler,  managing  partner. 

With  general  offices  at  100  East 
42d  St.,  New  York,  and  television 
laboratories  in  the  Grand  Central 
Terminal  Bldg.,  Cine-Television  is 
to  function  as  consultant  and  pro- 
duction supervisor  in  filmed  tele- 
vision programming  and  sponsored 
films,  with  production  for  national 
syndication  as  its  eventual  goal. 

Mr.  Fidler  resigned  from  J. 
Walter  Thompson  Co.  last  June. 
With  him  in  the  production  end  of 
the  new  organization  are:  Yasha 
Frank  and  James  Leaman,  both  for- 
merly with  CBS  and  Rose  Gray, 
who  has  done  producing  and  cast- 
ing in  music  and  radio.  Writing 
will  be  headed  by  Rohama  Lee, 
writer  for  the  screen,  press  and 
television. 

The  sales  staff  associated  with 
MPN  includes  '  Reg"  Rollinson,  as 
sales  manager,  formerly  with  John 
A.  Cairns  Co.;  William  B.  Ogden, 
as  salesman,  formerly  with  WMCA 
WNEW  and  NBC;  Doris  LeRoy. 
head  of  distribution  development, 
formerly  on  the  film  staff  of  the  Co- 
ordinator of  Inter-American  Af- 
fairs; and  Roberta  Dufton,  research 
sales  service  and  office  manager, 
for  11  years  associated  in  research 
with  Miller  McClintock. 


JACKSON— FOR  1945 

Jackson,  center  of  business,  industrial 
and  agricultural  activities  in  M'SS'?" 
sippi,  is  one  market  the  alert  seller  is 
including  in  his  1945  and  post-war 
plans.  The  outlook  is  bright  here  in 
the  center  of  the  deep  south.  W5U 
offers  you  effective  coverage  of  Jack- 
son—the "double-return"  market— at 
less  cost.  Include  WSLI  on  your  45 
schedules! 

BLUE  NETWORK^ 


WEED  6,  COMPANY 

NATtONAL  niPninNTATIVES _ 


Spell  Radio  wifb  Three  R's 


w  m 


And  we're  talking  about  those  original  red-school- 
house  R's  .  .  .  about  the  practical  use  of  radio  as  an  instructive  medium 
.  .  .  about  bringing  the  classroom  as  well  as  the  concert  hall  into  the 
home.  ^  We  at  WMCA  believe  that  it  is  an  essential  function  of  radio 
to  bring  listeners  of  every  age  programs  that  are  frankly  and  avowedly 
educational.  We  believe  that  education  can  be  fused  with  entertainment 
and  we  present  herewith  several  pioneering  efforts  in  this  field.  ^^  Radio 
must  increasingly  bring  new  intellectual  vistas  to  its  listening  audience 
.  .  .  guiding  .  .  .  instructing  .  .  .  inspiring  young  and  old.  These  educa- 
tional programs  are  some  of  the  many  reasons  why  more  people  around 
New  York  are  listening  ever  more  attentively  to  ^^Qh.—" America' s 
heading  Independent  Station" , 


Represented  by  Weed  d>  Company 


wmca 


NEW  YORK 


^  LET'S  LISTEN  TO  A  STORY  — ^ 

Warm  and  intimate  children's  Story-telliflg 
hour  with  narrations  of  the  most  popular 
juvenile  tales.  9:00  a.m.  Sundays.  ► 


1  ADVENTURES  INTO  THE  MIND^ 

First  in  a  series  of  complete  radio  education 
courses.  Actual  psychology  seminar  con- 
ducted by  Dr.  Carroll  C.  Pratt  of  Rutgers 
University.  10:00  p.m.  Thursdays.  " 


I  INQUIRING  PARENT 

Practical  advice  by  Dr.  Ernest  G.  Osborne 
of  Columbia  University  to  help  solve  daily, 
problems  arising  in  handling  ^children,] 
12:45  p.m.  Sundays.  '   


MUSIC  LAND 


Unusual  recorded  periods  of  songs,  melodies 
and  musical  novelties  specially  styled  for  a 
youngster's  ear.  8:35  a.m.  Sundays. 


1  aUIZDOM  CLASS 


A  $  1000  cash  scholarship  for  college  educa-  ^ 
tion  awarded  twice  a  year  in  finals  of  a 
weekly  quiz  contest  among  local  high  school 
students.  9:30  p.m.  Fridays. 


1  ^Of 


LABOR  ARBITATION  _ 

High  school  and  college  groups  see  collec- 
tive bargaining  in  action,  witiiess  broadcasts  ] 
I  of  actual  labor  arbitrations  conducted  by  | 
'Samuel  R.  Zack.  9:00  p.m.  Sundays. 


WITH  A  WOMAN'S 
PROdMM  THAT  HAS 
gENERAL  APPEAL... 


Good  cook  or  sportswoman  . 

young  mother  or  spinster  . 
■  ;    Nancy's  daily  program  holds 
s^"   them  all.  And  even  men! 


BUT.  THIS  tsmi^sm 

STOW  FOR  WRC 
msr  CONTINUOUSLY 


SINCE  1923 


WRC 

REPMSENTED  BY  NBC  SPOT  SALES 


Washington 
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Service  Group  Formed 
For  Talent  and  Sponsors 

OFFERING  radio  and  television 
talent  a  business  service  and  to 
broadcasters  and  agencies  various 
programming  and  production  serv- 
ices, Radio  and  Television  Service 
Co.,  to  be  known  as  Ray-Tele  has 
been  formed  by  Allen  Kaye-Martin, 
with  headquarters  at  604  Fifth 
Ave.,  New  York  and  offices  in  Chi- 
cago. 

Mr.  Kaye-Martin  is  producer 
and  manager  of  Ida  Bailey  Allen's 
The  World  Homemakers,  partic- 
ipation program  on  WGN  Chicago, 
one  of  a  group  of  homemakers 
shows  offered  whereby  advertisers 
may  participate  in  programs  broad- 
cast locally  on  stations  in  40  major 
markets  with  uniform  script  and 
merchandising. 

Other  Ray-Tele  activities  include 
live  and  transcribed  programs  for 
local  airing,  tailor-made  network 
package  shows,  a  sound  library, 
recording  and  cataloging  the 
voices  of  talent  for  reference  by 
producers  and  directors,  telephone 
service,  hospitalization  plan,  lec- 
tures, and  gold  mike  awards — two 
annual  cash  prizes  for  the  best 
program  ideas.  Hill  Adv.,  New 
York,  will  promote  the  company. 


Chappell  to  Canada 

DR.  MATTHEW  N.  CHAPPELL, 
New  York  researcher  and  psy- 
chological consultant  of  C.  E. 
Hooper,  has  joined  Elliott-Haynes, 
Toronto  research 
firm,  as  vice-pres- 
ident in  charge  of 
technical  opera- 
tions. Dr.  Chap- 
pell will  leave  his 
New  York  busi- 
ness and  move  to 
Canada  but  will 
keep  in  touch 
with  United 
States  operations 
Dr.  Chappell  through  a  New 
York  office  to  be  opened  by  Elliott- 
Haynes,  at  51  East  42d  St.  Dr. 
Chappell  has  spent  considerable 
time  in  Canada  since  early  this 
year  when  he  was  a  guest  speak- 
er at  the  annual  convention  of 
the  Canadian  Assn.  of  Broadcast- 
ers at  Quebec. 


Christmas  Eve  Special 

RUST  CRAFT  PUBLISHERS  Co., 
Boston,  makers  of  Christmas  cards, 
will  sponsor  the  Sunday  5-5:30  p.m. 
period  on  over  200  MBS  stations  on 
Christmas  Eve  only,  presenting 
Dicken's  "Christmas  Carol".  Agen- 
cy is  H.  B.  Humphrey  Co.,  Boston. 


WLB  Approves  Wage  Hike 

APPROVAL  BY  the  War  Labor 
Board  of  wage  and  rate-range  increases 
for  technicians  of  KTW  Philadelphia 
was  granted  after  negotiations  between 
American  Communications  Assn., 
(CIO)  and  station  management,  Rich- 
ard E.  Shipp,  union  secretary,  an- 
nounced. The  rate-range  increases  the 
minimum  from>  $43.50  to  $47.50,  and 
periodic  increases  were  raised  from 
$1.50  to  $2.00  every  six  months. 


FRANK  M.  SCHMITT,  formerly  with 
tube  and  equipment  advertising  activities 
of  the  Radio  Corp.  of  Amerca,  RCA  Vic- 
tor Division,  has  joined  the  Freed  Radio 
Corp.,  New  York,  as  advertising  and  sales 
promotion  manager. 


^MORE 

COMMERCIAL  NET- 
WORK TIME 


Dayton  Station 


.  .  .  and  we've  got 
the  figures  to 

PROVE  it. 


WHIO 

THE  DA  YTON  MARKET 

5000   WATTS  •   BASIC  CBS 
C.  P.  HOLtlNGBERY  CO.,  Re  p  r  e  se  nf  o  t  i  v  e  s 
HARRY   E.   CUMMINGS,   Southeastern  Representative 


CONTRO 
ROOM 


DONALD  SHATTUCK  has  been  named 
manager  of  the  contract  receiver  section, 
specialty  division  of  electronics  department 
of  General  Electric  Co.  J.  E.  NELSON  has 
been  named  sales  manager  of  industrial 
tubes. 

HAROLD  BECKHOLT,  chief  engineer  of 
WSPA  Spartanburg,  S.  C,  is  .the  father 
of  a  girl. 

BETTY  CALDWELL,  formerly  of  WCOA 
Pensacola,  has  been  added  to  the  WSPA 
Spartanburg,  S.  C.  transmitter  staff. 

GEORGE  PEARCE,  engineer  of  WPEN 
Philadelphia,  on  Nov.  18  married 
CLAIRE  RENO. 

LOUIS  KIRKPATRICK,  on  the  control 
staff  of  KTBC  Austin,  Tex.,  is  the  father  ■ 
of  a  boy. 

FRANK  O.  ZIMMERMAN,  formerly  with 
Westinghouse  Electric  Elevator  Co.,  has 
been  appointed  assistant  manager  of  the 
Chicago  sales  branch  of  Federal  Telephone 
&  Radio  Corp. 

JOHN  E.  ROGERS,  former  sales  manager 
of  24  midwestern  states  for  Galvin  Mfg. 
Co.,  Chicago,  has  b6en  appointed  director 
of  radio  sales  for  General  Television  & 
Radio  Corp..  Chicago. 

LT.  LEE  W.  ELLIOTT,  former  control 
room  operator  at  WHA  Madison,  is  now 
serving  as  a  signal  officer  with  an  Army 
liaison  team  in  Western  Yunnan,  China. 

GEORGE  W.  CROWELL  has  been  named 
Chicago  sales  representative  of  the  radio 
division  of  the  Stromberg-Carlson  Co. 
He  will  contact  dealers  for  the  "after 
victory"  line  of  Stromberg-Carlson  radio, 
FM    and    television  receivers. 

NATE  HAST,  founder  of  General  Televi- 
sion &  Radio  Corp.,  Chicago,  has  joined 
Lear  Inc.,  Chicago,  as  merchandising 
manager  for  home  radio  sets. 

DAVE  TASKER,  sound  effects  operator 
of  CBC  Winnipeg  studios,  recently  mar- 
ried NELL  ITTERMAN  at  Winnipeg. 

CHARLES  FRITZ,  formerly  of  WFIL 
Philadelphia,  joins  the  engineering  staff 
of  WPEN  Philadelphia,  replacing  WIL- 
LIAM LUDES,  who  left  to  enter  the 
armed  forces. 

FRANK  GOODSON,  former  technician 
with  Radio  Central,  Los  Angeles,  has 
joined  KPAS  Pasadena,  Cal.,  engineering 
staff.  LLOYD  JONES,  formerly  of  KPRO 
Riverside,  Cal.,  has  taken  his  place. 

WALLY  WHITMAN,  chief  engineer  of 
WTRY  Troy,  N.  Y.,  is  the  father  of  a  boy. 

L.  M.  LEEDS,  former  electronics  consult- 
ing engineer  at  General  Electric  Co.,  has 
been  named  manager  of  the  GE  electronics 
labs,  replacing  W.  C.  WHITE,  who  has 
been  appointed  electronics  engineer  of  the 
GE  research  laboratory. 

WALTER  SCHWALM,  engineer  with  ; 
Zenith  Radio  Corp.,  Chicago,  for  six 
years,  will  head  a  division  concentrating 
on  the  development  of  ultra-high  fre-  i 
quencies.  STANLEY  JONES,  engineer  who 
has  been  with  Zenith  for  three  years, 
will  be  in  charge  of  the  engineering 
department's    special    products  division. 
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PROFITS  Lie  Where  the  Public's  Heart  Is 


War,  Love  and  Television  share  top  honors  in  the  talk 
of  today.  And  you  have  the  assurance  of  DuMont  — 
acknowledged  leader  in  Television  —  that  public  expec- 
tations will  not  be  disappointed.  A  vast  improvement 
over  present-day  video  telecasting  and  reception  waits 
only  on  the  release  of  materials.  DuMont's  own  con- 
tributions to  this  advancement  are  both  fascinating 
and  tremendously  impressive! 

War  halted  Television  expansion  but  not  DuMont 
research.^  Just  as  DuMont's  refinement  and  mass  pro- 
duction of  the  cathode-ray  tube  (the  heart  of  a  Tele- 
vision set)  made  Television  commercially  possible . . . 
so  has  the  groundwork  for  early  postwar  profits  in  this 
great  new  industry  been  laid  by  DuMont  pioneering  in 
low-cost  station  construction  and  operation. 


DuMont  designed  and  custom-built  3  of  the  9  Tele- 
vision stations  providing  service  today.  At  Station 
WABD,  New  York,  DuMont  has  kept  "live  talent" 
shows  on  the  air  steadily  since  1940.  DuMont  collabora- 
tion with  national  advertisers  has  developed  interesting 
and  unusual  commercial  techniques.  A  complete  pat- 
tern has  been  set  for  profitable  station  design  and  man- 
agement ...  a  pattern  that  is  available  to  prospective 
station  owners.  NOW... is  the  "ground  floor"  era  of 
this  great  new  mass  sales  medium! 

A  copy  of  "Plattning  Your  Television  Station"  is  yours  for  the 
asking.  This  booklet  outlines  equipment  requirements  for  a 
complete,  low-cost  telecast  operation . . .  and  suggests  plans  for 
expediting  postwar  delivery  of  equipment  and  training  of 
personnel. 


Copyright  1944,  Allen  B.  DuMont  Laboratories,  Inc. 


ALLEN  B.  DuMONT  LABORATORIES.  INC.,  GENERAL  OFFICES  AND  PLANT.  2  MAIN  AVENUE.  PASSAIC,  N.  J. 
TELEVISION    STUDIOS    AND    STATION    WABD.    515     MADISON    AVENUE,    NEW    YORK   22,    NEW  YORK 
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. . .  where 

PRECISION 

COUNTS! 

Yes,  precision  really  ploys  a  most 
importont  role  in  a  bombing  mission, 
just  OS  it  does  in  spot  radio  adver- 
tising. WBIR  gives  precision  coverage 
in  a  concentrated  market.  You  can't 


miss! 


of  the  radio  homes  in  nine  counties 
surrounding  Knoxville  are  v/ithin 
WBIR's  primary  coverage.  These 
homes  represent  almost  90%  of 
the  buying  pov/er. 

A  "'SUPER"  FROM 
MR.  HOOPER! 


8-12 
12-  6 


A.M.   

P.M.  

C.  E.  HOOPER- 
Oct.  1943 


WBIR  "B" 

-  38.4  44.8 

-  29.2  43.7 
-Total    calls  38,247 

thru  Feb.  1944 


"C" 
16.6 
27.0 


WBIR 


A  NUNN  STATION 
KNOXVILLE,  TENN. 

JOHN  P.  HART,  Manager 
BLUE 


MUTUAL 


WBIR,   Knoxville,  Tenn. 
WLAP,  Lexington,  Ky. 
WCMI,  Ashland,  Ky. 

Huntington,  W.  Va. 
KFDA,  Amarillo,  Texas 


REPRESENTED  BY  THE  JOHN  E.  PEARSON  CO. 


Newspaper  Issue  Lurks 
In  Klamath  Falls  Grant 

THAT  THE  ghost  of  the  newspaper 
ownership  issue  still  lurks  about  the 
FCC  was  indicated  last  week  when 
the  Commission  by  a  split  vote 
granted  the  application  of  the 
Herald  Publishing  Co.  for  a  new 
250  w  fulltime  station  in  Klamath 
Falls,  Ore.,  to  operate  on  1450  kc. 
Commissioners  Walker  and  Durr 
dissented.  The  other  three  sitting 
members — Chairman  Jett  and  Com- 
missioners Case  and  Wakefield— 
voted  affirmatively. 

The  Herald  Co.  publishes  the 
Evening  Herald  and  the  News,  the 
only  newspapers  in  Klamath  Falls. 
There  is  another  station,  however, 
KFJI.  Presumably  the-  minority 
felt  the  operation  of  a  station  by 
the  publishers  of  the  only  news- 
papers in  the  community  would  be 
contrary  to  public  interest.  Major- 
ity owners  of  the  newspapers  are 
Frank  Jenkins  and  E.  R.  Gilstrap, 
each  owning  46%. 

There  also  has  been  pending  an 
application  for  a  new  station  filed 
four  years  ago  by  Dorman  Schaef- 
fer,  withdrawn  because  of  the 
equipment  freeze  but  recently  re- 
instated. The  petition  to  reinstate, 
however,  has  not  been  completed. 
The  Schaeffer  application  is  for 
assignment  on  1400  kc,  the  facility 
originally  requested  by  the  Herald 
Publishing  Co.,  which  subsequently 
modified  its  application. 


COOPERATIVE  Analysis  of  Broadcasting 
has  released  names  of  81  cities  on  which 
it  will  publish  six  reports  a  year. 


THE 
GRADE 

Incline  iKy-)? 

U  you  ^-^^^ifSflJr^t 

in'  to  make       |    ^i^e  (Ky-)- 

Us  the  likes  ;f  ^,l^o«isville 

Beat's  a  gM«^-  youbave 

Trading  ?;^e  State's  buy- 

57.5%oftbeenUre^^^^^^, 
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onlystat^outbat  ^^j^^^^^t; 


WTAD  Is  Acquired 
By  Lee  Syndicate 

Approval  Is  Given  by  FCC 
To  Sale  of  Quincy  Outlet 

ACQUISITION  of  WTAD  Quincy 
111.,  by  Lee  Broadcasting  Inc.,  affili 
ated  with  the  ownership  of  KGLC 
Mason  City,  la.,  and  KHMO  Han 
nibal.  Mo.,  and  the  Lee  Newspapei 
Syndicate,  for  $487,500,  was  ap 
proved  by  the  FCC  last  week  by  j 
5-2  vote.  At  its  meeting  the  weel 
before,  the  FCC,  by  a  3-2  vote,  hac 
reset  the  application  for  hearing 
The  seller  was  W.  Emery  Lancas 
ter,  broadcaster  and  attorney. 

The  meeting  at  which  the  nev' 
hearing  had  been  scheduled  wa; 
the  last  presided  over  by  Chairmai 
Fly  prior,  to  his  retirement  No\ 
15  who,  along  vnth  Commissioner: 
Durr  and  Walker,  voted  agains 
approval.  Commissioners  Jett  an( 
¥/akefield  had  voted  for  and  Com 
missioner  Case  was  absent.  Over 
lap  of  WTAD  with  the  Hanniba 
station,  it  was  understood,  then  mo 
tivated  the  majority  in  resettin; 
the  application  for  hearing. 

At  the  meeting  last  Tuesday,  Mi 
Jett,  interim  chairman,  and  Com 
missioners  Case  and  Wakefield 
voted  in  favor  of  the  transfe 
while  Commissioners  Walker  an^ 
Durr  disapproved. 

While  the  gi'oss  price  was  $487, 
500,  the  net  figure  was  understoo- 
to  be  approximately  $100,000  less 
taking  into  account  cash  surplu 
available  for  distribution  to  pui 
chasers  of  the  stock  of  Illinoi 
Broadcasting  Corp.,  licensee 
WTAD  operates  on  930  kc  wit  [ 
1,000  w  and  is  a  CBS  outlet.  I 

The  new  licensee  of  WTAD,  Le 
Broadcasting  Inc.,  is  a  newl 
formed  Illinois  corporation  in  whic 
majority  stock  is  owned  by  Lee  RbI 
dio  Inc.,  operator  of  KGLO.  Minoi ; 
ity  stockholders  of  Lee  Broadcasi 
ing  are  Lee  P.  Loomis,  presiden 
and  a  principal  stockholder  of  Le 
Radio  and  directing  head  of  KGLC 
and  Clifford  Yewdall,  New  Yor 
certified  public  accountant. 


PROCTER  &  GAMBLE,  Cincinnat 
has  bought  title  and  rights  to  Roa 
of  Life  [10-10:15  a.m.  (CWT)  dail 
on  NBC]  from  Carl  Wester  and  Irn 
Phillips  for  $75,000,  effective  Jan. 
Agency  is  Compton  Adv.,  New  York. 
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DIAL  1050-50,000  WATT 


BROADCASTING    •    Broadcast  Advertisit^ 


Planning  for  New  Equipment? 
Consider  These  Gates  Advantages: 

•  Heavy  rugged  construction  combined  with 
precision  in  its  highest  form  .  .  . 

•  Uses  1/50  HP  of  inside  rim  drive.  Proved 
choice  of  discriminating  engineers  .  .  . 

•  Inbuilt  long  life,  for  years  of  continuous 
service  with  minimum  attention  .  .  . 

•  Instantaneous  speed  change  combined 
with  "wow"  free  accuracy  and  regula- 
tion .  .  . 

•  Electrical  reproducing  set  supplied  for  all 
popular  playback  requirements,  with  ac- 
centuating and  high  fidelity  response 
characteristics  ... 

•  Designed  for  the  hardest,  most  exacting 
professional  usage  .  .  . 

•  Ball  bearing  motor. 


Engineered  for  Exceptional  Performance 
Designed  for  those  who  Demand  the  Best 

Developed  after  months  of  experimentation 
with  various  synthetic  rubbers  that  are  im- 
perious to  oil  and  temperature,  to  provide 
an  inside  rim  drive  that  is  positive  and  "wow" 
free.  The  result  is  an  efficient,  yet  handsome- 
ly designed,  Turntable  that  is  proving  its 
sturdiness  throughout  the  world  under  the 
most  rigid  wartime  conditions — and  here  at 
home  to  the  complete  satisfaction  of  those 
who  demand  a  trouble-free  turntable  for  all 
recording  and  play-back  purposes. 

Available    Now    On    Proper  Priority 

(Wartime  restrictions  do  not  allow  the  sale  of  new  broad- 
casting equipment  without  priority;  therefore,  this  equip- 
ment is  jfresented  merely  to  acquaint  you  with  Gates' 
developments.  Our  post-war  priority  delivery  system  may 
be  of  interest.  Write  at  once  for  details.) 


RADIO  COMPANY 

QUINCY,    ILLINOIS,  U.S.A. 


ii 


MANUFACTURERS  OF  RADIO  BROADCAST  TRANSMITTERS,  SPEECH  EQUIPMENT,  RECORDING  APPARATUS  AND  ALLIED  EQUIPMENT  IN  THE  ELECTRONICS  FIELD 
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YOU  GET  ALL 


ON  WMT 


Meet  Iowa's  rich  corn  country  folks.  Meet 
the  people  who  are  in  a  position  today  to 
buy  YOUR  product — people  who  will  be 
here  tomorrow,  too. 

Meet  them  through  WMT.  It's  the  station 
they  listen  to.  It's  the  station  with  the  cov- 
erage .  .  .  with  the  audience  ...  to  get 
you  SALES! 


Wis. 


^!  O  W  A 


 V   MO.  \ 


in. 


KIN. 


ST.  (.OijSlfc 


in 


100 


Represented  by  the  Katz  Agency 


Rep,  Miller  Demands  Inquiry  by  House 
On  Dismissal  of  Upton  Close  Contract 


A  THOROUGH  investigation  into 
the  dismissal  of  Upton  Close  as  an 
NBC  commentator  [Broadcasting, 
Nov.  20]  was  demanded  last  week 
by  Rep.  Louis  E.  Miller  (R-Mo.), 
member  of  the  House  Select  Com- 
mittee to  Investigate  the  FCC. 

Rep.  Miller's  announcement  came 
on  the  heels  of  a  statement  from 
Niles  Trammell,  NBC  president, 
branding  as  "completely  false" 
earlier  assertions  that  "cancella- 
tion of  Upton  Close  as  an  NBC 
commentator  resulted  from  govern- 
mental pressure  or  outside  infla- 
ence".  Chairman  Clarence  F.  Lea 
(D-Cal.)  of  the  Select  Committee 
earlier  had  said  no  formal  com- 
plaint had  been  registered  with  the 
Committee. 

"I  have  received  about  100  let- 
ters from  constituents  and  many 
personal  calls,  protesting  the  re- 
moval of  Mr.  Close  from  NBC," 
said  Rep.  Miller.  "I  have  asked 
Chairman  Lea  to  conduct  a  thor- 
ough investigation  to  determine 
whether  Mr.  Close's  contract  was 
cancelled  because  of  pressure  from 
the  FCC  or  other  governmental 
sources."  Rep.  Miller  said  he  had 
been  told  that  pressure  was  brought 
by  Government  agencies  against 
Mr.  Close. 

Still  on  Mutual 

"The  NBC  notified  Mr.  Close  in 
October  that  it  would  not  renew 
a  contract  with  him  which  expires 
Dec.  10  of  this  year,"  said  Mr. 
Trammell's  statement,  released 
Nov.  19.  "This  notice  was  given  to 
Mr.  Close  as  a  decision  of  the  NBC 
made  during  the  summer  months 
as  a  matter  of  netwoi'k  operations. 
We  decided  to  use  instead  one  of 
our  fuUtime  staff  commentators, 
Mr.  Max  Hill,  former  Tokyo  cor- 
respondent for  the  AP,  who  more 
recently  has  been  representing  the 
NBC  in  the  Mediterranean  and  the 
Near  East  and  who  has  just  re- 
turned to  this  country  -with  a  wealth 
of  wartime  experience." 

Mr.  Trammell  pointed  out  that 
the  decision  to  replace  one  com- 
mentator with  another  "does  not 
involve  in  the  slightest  degree  the 
principle  of  free  speech  which  we 
have  always  upheld".  He  added  that 
Mr.  Close  is  heard  weekly  on  a 
commercial  program  on  "a  compet- 
ing network"  (MBS). 

"In  connection  with  all  commer- 
cial commentators  on  NBC  facil- 
ities, it  is  a  standing  policy  of  the 
company  which  is  understood  by 
our  clients,  that  the  selection  of 
such  commentators  rests  with  NBC 
inasmuch  as  the  balanced  presenta- 
tion of  news  and  comment  is  an 
obligation  and  responsibility  of  the 
broadcast  station  or  network,"  said 
the  statement. 

"We  take  full  responsibility  for 
the  cancellation  of  our  contract 
with  Mr.  Close  in  accordance  ■w'ith 
its  terms.  We  shall  continue  to  ex- 
ercise our  best  judgment  in  the  se- 
lection of  newscasters  and  com- 
mentators in  order  that  the  listen- 
ing public  be  adequately  served." 


Prior  to  Rep.  Miller's  assertion 
that  he  would  demand  a  full  in- 
vestigation. Reps.  B.  Carroll  Reece 
(R-Tenn.)  and  Clarence  J.  Brown 
(R-0.),  both  members  of  the  House 
Interstate  &  Foreign  Commerce 
Committee,  had  called  for  a  Con- 
gressional investigation  of  the 
Close  contract  termination. 

Mr.  Hill  takes  over  the  news 
commentary  on  Shaeffer  World  Pa- 
rade (3-3 :30  p.m.  Sundays)  on  Dec. 
17,  with  Mr.  Close  concluding  Dec. 
10.  Former  city  editor  of  the  Den- 
ver Post,  he  left  the  newspaper  field 
a  decade  ago  to  become  assistant 
director  of  public  relations  for 
Frigidaire  Corp.,  a  division  of  Gen- 
eral Motors,  in  Dayton,  but  a  short 
time  later  joined  AP  in  New  York 
as  city  editor.  In  1940  he  went  to 
Tokyo  as  AP  bureau  chief,  was 
taken  into  Japanese  custody  when 
war  broke  out  and  after  six  months 
in  a  prison  camp  returned  to  Amer- 
ica on  an  exchange  ship. 

During  the  past  months  he  has 
covered  the  Mediterranean  theatre 
for  NBC.  He  was  at  Anzio  and  Cas- 
sino,  spent  three  months  in  Ankara, 
visited  Bucharest  and  covered  the 
invasion  of  Greece  with  British 
Adriatic  forces. 


Utilities  Sponsor 

THE  SUNDAY  4:30-5  p.m.  period 
on  CBS  to  be  vacated  after  Dec. 
10  by  Coca-Cola  Co.'s  Pause  That 
Refreshes  will  be  taken  by  Electric 
Companies  advertising:  program 
Dec.  17  when  the  utility  group 
shifts  Nelson  Eddy  and  the  Electric 
Hour  to  that  spot?  from  Wednes- 
day 10:30-11  p.m.,  using  approxi- 
mately the  samel37  stations.  Agen- 
cy is  N.  W.  Ayer  &  Son,  New  York. 


Autolite  Adds  Two 

ELECTRIC  AUTOLITE  Co.,  To- 
ledo, (institutional)  on  Nov.  28 
adds  WTTM  Trenton  and  on  Jan. 
2  adds  WAZL  Hazleton,  Pa.  to 
Everything  for  the  Boys,  making  a 
total  of  128  NBC  stations,  Tues., 
7:30-8  p.m.  [repeat  12-12:30  a.m.] 
and  has  added  10  Canadian  stations 
to  same  program,  Agency:  Ruth- 
rauff  &  Ryan,  New  York. 


7s  NOW 

WLIB 

NEW  YORK 
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WNEW  GROSSES  '300,000 

FOR  THIS  SPONSOR! 


IN  JUST 
18  WEEKS 


IN  WNEW'S       MILLION  FAMILIES,  ONE  OUT  OF  EVERY  HUNDRED  BUYS! 


There  is  no  better  measure  of  a  station's  sales  power  than  actual  sales! 

In  the  past  18  weeks— without  premiums  or  special  programming— 
WNEW  sold  over  35,000  2 -volume  sets  of  a  pictorial  history  to  its  listen- 
ing audience  of  3^2  million  families.  One  out  of  every  hundred  bought 
nearly  $9.00  worth  of  books! 

Here  is  one  of  the  most  successful  sales  records  in  radio  history !  Here  is 
a  record  that  proves  beyond  question— 

WNEW  has  the  "listener  confidence"  that  makes  people  buy  WNEW 
products  .  .  .  sight  unseen! 

How  can  you  put  this  sales  power  to  work  for  your  product? 

Call  or  write  WNEW  now.  We  will  give  you  the  complete  details  of 
how  advertisers  are  reaping  the  powers  of  WNEW  "impact"  .  .  .  why 
more  people  listen  to  WNEW  tloan  to  any  other  non- network  station 
in  tJoe  country. 

*This  campaign  is  still  on  the  air. 


WNEW 

NEW  YORK,  22  NEW  YORK 


EN    THOUSAND    WATTS-1130    ON    THE    DIAL-ON    THE    AIR    TWENTY-FOUR    HOURS    A  DAY 

REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  AND  COMPANY 


KDYL 

STAFF 

WINS 
AGAIN 


★  ★ 

Ned  Serrell 

KDYL  Announcer 
Won  the  1944 
H.  P.  DAVIS 
Memorial 
AWARD 

— for  announcers  with  sta- 
tions   on    a    regional  fre- 
quency. 

*  ★ 


TWO  YEARS 
IN  A  ROW 

The  1943  Davis  Award 
was  also  won  by  a  KDYL 
staff  announcer. 

This  national  recognition 
Is  further  evidence  that 
KDYL  advertisers  get  the 
very  best  service. 

A  Staff  Of 
Well  Trained 
Announcers 

Members  of  our  announc- 
ing staff  are  carefully 
chosen  for  voice  qualities 
and  reading  ability.  They 
have  various  back- 
grounds, and  are  a  ver- 
satile group  of  thorough- 
ly trained  men. 

Your  messages  have  every 
advantage  of  good  dic- 
tion, personality  and  sin- 
cerity when  broadcast  to 
the  Utah  market  on  this 
station. 

KDYL 

Salt  Lake  City 
Utah's  NBC  Station 

National 
Representatives : 

John  Blair  &  Co. 


Naming  of  Porter  Presages  Harmony 


{Continued 

ist  Party  national  executive  com- 
mittee, in  a  telegram  to  Chairman 
Wheeler  (D-Mont.),  of  the  Senate 
committee.  The  Socialist  Party  said 
the  protest  was  based  on  the  "mani- 
fest impropriety  of  elevation  of 
publicity  manager  in  bitter  political 
campaign  and  also  former  counsel 
for  a  network  to  Commission  con- 
trolling radio  and  other  communi- 
cations". 

Sen.  White  (R-Me.),  acting  mi- 
nority leader  and  ranking  Repub- 
lican member  of  the  Senate  com- 
mittee, declared  last  week  while 
certain  members  of  his  party  had 
commented  that  it  appeared  rather 
"strange"  that  the  publicity  director 
of  the  Democratic  National  Com- 
mittee should  be  named  to  such  an 
important  quasi-judicial  post,  there 
were  no  formal  protests.  As  far  as 
he  was  concerned.  Senator  White 
said  he  had  no  objection  to  the  ap- 
pointment. Previously,  Sens.  Bush- 
field  (R-S.D.)  and  Butler  (R-Neb.) 
had  called  for  an  investigation  of 
Mr.  Porter's  qualifications.  Sen. 
Gurney  (R-S.D.),  a  member  of  the 
Interstate  Comm.erce  Committee 
and  former  operator  of  WNAX 
Yankton,  said  he  was  not  disposed 
to  oppose  the  Porter  appointment 
and  asserted  he  had  been  com- 
mended highly. 

There  were  some  questions  raised 
about  the  second  FCC  vacancy.  Des- 
ignation by  the  President  of  Com- 
missioner E.  K.  Jett  as  interim 
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chairman  until  Mr.  Porter  quali- 
fies, evoked  speculation  as  to 
whether  the  existing  vacancy  is 
Republican  or  Democratic.  Mr.  Jett, 
who  was  promoted  from  chief  en- 
gineer to  the  Commission  last  Feb- 
ruary, was  named  as  an  Independ- 
ent. At  that  time  the  question  was 
raised  by  Senate  committee  mem- 
bers as  to  his  political  faith. 

The  Communications  Act  speci- 
fies that  not  more  than  four  mem- 
bers of  the  seven-man  Commission 
shall  be  of  the  same  political  faith. 
With  Mr.  Porter's  appointment,  the 
FCC  would  comprise  three  Demo- 
crats, two  Republicans  and  one  In- 
dependent. T.  A.  M.  Craven,  who 
left  the  Commission  last  July  1, 
was  a  Democrat.  Under  normal  pro- 
cedures, that  vacancy  would  be 
filled  by  one  of  the  same  political 
allegiance. 

It  was  thought  likely  that  no  de- 
termination would  be  reached  on 
the  Craven  successor  until  Mr.  Por- 
ter's confirmation  and  that  his 
views  naturally  would  be  solicited. 
If  an  issue  is  made  of  the  political 
balance  on  the  Commission,  it  may 
have  some  bearing  on  the  party 
affiliation  of  the  Craven  successor. 

The  NAB  Board  of  Directors,  by 
coincidence  meeting  in  Chicago 
when  Mr.  Porter  was  nominated, 
unanimously  expressed  its  ap- 
proval. President  J.  Harold  Ryan 
promptly  extended  congratulations 
to  Mr.  Porter  and  pledged  active 
and  constructive  cooperation  with 
him  and  with  the  Commission. 

Two  top  newspapers — the  Wash- 
ington Post  and  the  Indianapolis 
Star — editorialized  on  the  Porter 
appointment  last  week.  Both  lauded 
the  ehairman-designate's  adminis- 
trative ability — but  the  Post,  which 
has  staunchly  supported  the  FCC 
under  the  turbulent  Fly  regime, 
raised  a  quizzical  eyebrow  about 
the  partisan  aspect  and  questioned 
whether  the  FCC  should  come  to 
be  "looked  upon  as  a  reward  for 
political  publicity  directors,  as  the 
Postmaster  Generalship  has  come 
to  be  a  reward  for  the  chairman- 
ship of  the  national  committee  of 
the  successful  party  in  national 
elections." 

The  Indianapolis  Sta?-,  of  which 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BBOADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 
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WMCA  to  Repeat 
Holiday  Roundup 

WMCA  New  York  will  reach  into 
the  front  lines  to  bring  families 
in  the  New  York  area  messages 
from  their  servicemen  when  the 
station  presents  for  the  second 
year  an  overseas  roundup  from 
armed  forces  on  Christmas  Day. 
Those  at  advance  posts,  who  would 
not  participate  in  the  1943  pro- 
gram, confined  to  live  pick-ups  from 
points  having  proper  transmission 
facilities,  are  having  their  Holi- 
day greetings  to  family  and  friends 
recorded  for  rebroadcast  on  Dec. 
25. 

Areas  to  be  represented  will  in- 
clude China-Burma-India,  Pacific 
and  Southwest  Pacific,  the  Canal 
Zone  and  Europe,  possibly  includ- 
ing Germany. 

Co-operating  will  be  the  USO, 
The  American  Red  Cross,  the 
Army,  Navy  and  Marine  Corps. 

Cost  is  expected  to  go  well  over 
the  $10,000  spent  last  year.  Plans 
call  for  a  newspaper  campaign  to 
build  up  an  audience. 


Eugene  C.  Pulliam,  owner  of  WIRE, 
is  editor  and  publisher,  applauded 
the  Porter  appointment  as  "one  of 
the  best  President  Roosevelt  ever 
made".  Mr.  Pulliam,  as  head  of 
General  Newspapers  Inc.,  was  Mr. 
Porter's  boss  when  the  latter  was 
city  editor  of  the  Lexington  Herald 
and  identified  with  other  newspa- 
pers in  the  group.  The  Star  edi- 
torial follows  in  full  text: 

'Paul  Porter  is  O.K.' 

"In  appointing  Paul  A.  Porter  to  mem- 
bership   on    the    Federal  Communications 
Commission,     President    Roosevelt  batted 
1,000  for  the  Democratic  party  and  knocked  ' 
a  home  run   for   public   service.    From  a 
purely   party    standpoint   Mr.   Porter  had  [ 
earned  recognition  and  reward  by  the  head  ' 
of  the  Democratic  party.   As  director  of  i 
publicity  for  the  National  Democratic  Com-  I 
mittee  he  followed  the  super-colossal  Char-  , 
ley  Michelson.  It  was  the  most  difficult  pub-  i 
licity   assignment  a   newspaper   man  had 
ever  been  given,  because  of  the  tradition 
of  infallable  service  which  had  been  built 
up    around    Michelson,    but    Porter  came 
through   with   flying   colors  for   his  chief 
and  his  party. 

"From  the  standpoint  of  public  service 
the  appointment  is  one  of  the  best  Presi-  ! 
dent  Roosevelt  ever  made.  Paul  Porter  is 
equipped  by  experience,  abilty  and  tempera- 
ment to  do   a  great  job  on   the  Federal 
Communications    Commission.    He  knows 
practically  every  person  in  the  radio  indus- 
try. He  has  been  a  part  of  it.  He  knows 
its  problems,  and  he  has  a  practical  knowl- 
edge of  radio  operation  which  will  be  of 
inestimable  value  as  he  approaches  the  com- 
plicated questions  of  governmental  regula-  i 
tion.    Radio    people  generally    are   tickled  I 
pink  over   Paul   Porter's   appointment  to 
the  commission. 

'Excellent  Appointment' 

"There  is  no  doubt  about  Paul  Porter's 
loyalty  to  President  Roosevelt,  but  he  is 
not  a  New  Dealer  in  the  Rex  Tugwell  par- 
lance. He  just  couldn't  be.  He  is  the  son  I 
of  a  Southern  Baptist  minister.  He  is  a  j 
Kentucky  Democrat.  He  is  a  first-class 
newspaper  man  and  a  thoroughly  trained 
lawyer.  His  closest  associates  in  government 
have  been  Chester  Davis,  Ed  Stettinius  and 
Judge  Fred  Vinson.  If  the  fate  of  Amer- 
ica's government  were  left  in  his  hands  it 
would  continue  to  be  a  progressive  democ- 
racy. That  is  all  to  the  good.  That  is  an- 
other reason  which  gives  significance  to 
his  appointment  on  the  Federal  Communi- 
cations Commission.  President  Roosevelt 
knows  Paul  Porter  personally  and  in- 
timately. He  knows  what  to  expect  of  him, 
and  his  appointment  is  the  best  evidence 
of  what  President  Roosevelt  expects  in  the 
way  of  public  service  from  the  FCC. 

"And  so  The  Star  extends  congratulations 
to  Mr.  Porter,  to  President  Roosevelt  and 
to  the  radio  public.  It  is  an  excellent  ap- 
pointment  from   every  standpoint." 
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History  of  Communications.  Number  Eleven  of  a  Series 

NAVY  COMMUNICATIONS  BY  FLAGS 


Signal  Flags  used  on  a  sea-craft  were  always  looked  upon  by  laymen 
as  just  a  festive  decoration.  To  our  blue  jackets,  they  tell  the  identity 
of  the  craft,  where  she  is  bound,  and  many  details  significant  to  the  sea. 
The  present  system  of  maritime  signalling  was  developed  by  the  British 
Admiral  Popham  in  1861. 

Today  our  convoys  carry  Signal  Flags  and  every  device  known  to 
science  to  protect  their  precious  cargo.  Among  these  are  the  electronic 
voice  communication  equipments  which  make  every  battle  wagon  com- 
plete. Universal  is,  indeed,  proud  of  the  electronic  voice  components 
they  have  produced  for  the  allied  armed  forces. 


K  Model  1700-VB,  illustrated  at  left,  is  but  one 
of  several  military  type  microphones  now  avail- 
able to  priority  users  through  local  radio  jobbers. 


UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 


rOREIGN  DIVISION:  301  ClAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA      CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 


NLRB  Halts  Petrillo  Inroad 

(Continued  from  page  15) 


Canada 
Sunrise 


Licenses  First 
Sunset  Station 


History 
Repeats! 

WAIR  has  not  just  one  but  hun- 
dreds of  outstanding  successes  to 
its  credit,  WAIR's  great  popularity 
is  due  to  its  ability  to  sense  and 
meet  public  demand.  A  rare  sta- 
tion in  a  rare  market. 

WAIR 

Representative:  The  Walker  Company 
Winston-Salem,  North  Carolina 


Oomlii^'i^ttii  11^ 
Coinmiiiiity  in 
Public  Service! 


PORTLAND,  OHIGON 

CBS  Amiiate 

-J 

FREE  &  PETERS  •  Natiiuial  Reoresentatives 


MONEY  TO  BURN 
Farmers  in  this  six- 
state  area  never  had 
more  money  in  their 
lives.  They're  BUYING! 
WIBW  can  make  them 
ask  for  your  product. 


status  of  employes,  or  effectively  recom- 
mend such  action,  constitute  a  unit  ap- 
propriate for  the  purposes  of  collective  bar- 
gaining within  the  meaning  of  Sectiou  9 
(b)   of  the  Act. 

We  further  find  that  all  technical  em- 
ployes, wherever  located,  of  the  engineering 
department  of  Blue  engaged  in  the  opera- 
tion of  technical  facilities  used  in  trans- 
mitting, converting  and/or  conducting  au- 
dio, video,  and/or  radio  frequencies  for 
use  in  broadcast,  rebroadcast,  audition, 
rehearsal,  recording  and/or  "on  the  air" 
playback,  excepting  "on  the  air"  playback 
in  Chicago,  but  excluding  chief  engineer, 
operating  engineer  and  assistant,  engineer- 
ing managers,  engineers  in  charge,  opera- 
tions supervisors,  television  operations 
supervisors,  station  engineers  at  transmit- 
ters of  more  than  5  kw,  television  station 
engineers,  engineers  in  charge  and  their 
first  assistants  in  the  following  engineeiing 
groups:  radio  facilities,  audio  facilities,  de- 
velopment, and  technical  services;  construc- 
tion superintendents;  engineer  in  chai-ge 
of  television;  and  all  other  supervisory 
employes  with  authority  to  hire,  promote, 
discharge,  discipline,  or  otherwise  effect 
changes  in  the  status  of  employes,  or  effec- 
tively recommend  such  action,  constitute 
a  unit  appropriate  for  the  purposes  of 
collective  bargaining  within  the  meaning 
of  Section    (b)    of  the  Act. 

As  noted  above,  the  NABET  represents 
a  clear  majority  of  the  employes  within 
each  of  the  units  found  appropriate  in 
Section  IV,  supra*  At  the  hearing,  the 
Companies,  the  AFM  and  Local  10  con- 
ceded the  NABET's  majority  status  in  each 
unit  we  have  found  to  be  appropriate  a^d 
consented  to  the  certification  of  the  NABET 
in  such  units  without  further  proceedings. 
In  the  eii'cumstances,  we  shall  not  direct 
elections  in  accordane  with  our  usual  pro- 
cedure, but  shall  certify  the  NABET. 

CERTIFICATION  OF 

REPRESENTATIVES 

By  virtue  of  and  pursuant  to  the  power 
vested  in  the  National  Labor  Relations 
Board  by  Section  9  (c)  of  the  National 
Labor  Relations  Act  and  pursuant  to 
Article  III.  Section  9.  of  Rules  and  Reg- 
ulations— Series   3,    as  amended. 

IT  IS  HEREBY  CERTIFIED  that 
NABET  has  been  designated  and  selected 
by  a  majority  of  all  technical  employes, 
wherever  located,  of  the  engineering  de- 
partment of  NBC,  engaged  in  the  opera- 
tion of  technical  facilities  used  in  trans- 
mitting, converting  and/or  conducting  au- 
dio, video,  and/or  radio  frequencies  for  use 
in  broadcasting,  rebroadcast,  audition,  re- 
hearsal and/or  "on  the  air"  playback,  ex- 
cepting "on  the  air"  playback  in  Chicago, 
but  excluding  chief  engineer,  operating 
engineer  and  assistant,  engineering  man- 
agers, engineers  in  charge,  operations  su- 
pervijors,  station  engineers  at  transmit- 
ters of  more  than  5  kw,  television  station 
engineers,  station  ■  engineers  in  charge  and 
their  assistants  in  the  following  engineer- 
ing groups:  radio  facilities,  audio  facilities, 
development,  and  technical  services:  con- 
struction superintendents;  engineer  in 
charge  of  television:  and  all  other  super- 
visory employes  with  authority  to  hire, 
promote,  discharge,  discipline,  or  otherwise 
effect  changes  in  the  status  of  employes, 
or  effectively  recommend  such  action,  as 
their  representatives  for  the  purpose  of 
collective  bargaining,  and  that,  pursuant 
to  Section  9  (a)  of  the  Act,  the  said 
orgaTiization  is  the  exclusive  representative 
of  all  employes  for  the  purposes  of  col- 
lective bargaining  with  respect  to  rates 
of  pay,  wages,  hours  of  employment,  and 
other  conditions  of  employment;:  and 

IT  IS  HEREBY  FURTHER  CERTI- 
FIED that  NABET  has  been  designated 
and  selected  by  a  majority  of  all  technical 
employes,  wherever  located,  of  the  engi- 
neering department  of  Blue  Network,  en- 


[*  The  Field  Examiner  reported  that  the 
NABET  submitted  276  authorization  cards, 
of  which  265  bore  the  names  of  persons 
listed  on  NBC's  payroll  of  May  22,  1944, 
which  contained  the  names  of  358  employes 
in  the  alleged  appropriate  unit  of  NBC's 
employes;  and  that  the  cards  wei'e  dated, 
2  in  April  1944;  259  in  May  1944;;  and  4 
in  June  1944.  He  further  reported  that 
the  NABET  submitted  84  authorization 
cards,  of  which  82  bore  the  names  of 
persons  listed  on  Blue's  payroll  of  May  15. 
1944,  which  contained  the  names  of  96 
employes  in  the  alleged  appropriate  unit  of 
Blue's  employes;  and  that  all  the  cards 
were  dated  May  1944.  The  AFM  and  Local 
10  claim  an  interest  in  this  proceeding 
by  virtue  of  the  latter's  closed-shop  con- 
tracts with  the  Companies.  The  Field  Ex- 
aminer reported  that  NBC  and  Blue  each 
employed  6  platter  turners  in  Chicago]. 


gaged  in  the  operation  of  technical  fa- 
cilities used  in  transmitting,  converting 
and/or  conducting  audio,  video,  and/or 
radio  frequencies  for  use  in  broadcast, 
rebroadcast,  audition,  rehearsal  and/or  "on 
the  air"  playl-ack,  excepting  "on  the  air" 
playback  in  Chicago  but  excluding  engi- 
neer, operating  engineer  and  assistant, 
engineering  managers,  engineers  in  charge, 
operations  supervisors,  television  opera- 
tions supervisors,  station  engineers  at 
transmitter  of  over  5  kw,  television  sta- 
tion engineers,  engineers  in  charge  and 
their  first  assistants  in  the  following  en- 
gineering groups:  radio  facilities,  audio 
facilities,  development,  and  technical  serv- 
ices; construction  superintendents;  engi- 
neer in  charge  of  television;  and  all  other 
supervisory  employes  with  authority  to 
hire,  promote,  discharge,  discipline,  or 
otherwise  effect  changes  in  the  status  of 
employes,  or  effectively  recommend  such 
action,  as  their  representatives  for  the 
purposes  of  collective  bargaining,  and 
that  pursuant  to  Section  9  (a)  of  the 
Act,  the  said  organization  is  the  exclu- 
sive representative  of  all  such  employes  for 
the  purposes  of  collective  bargaining  with 
respect  to  rates  of  pay,  wages,  hours  of 
employment,  and  other  conditions  of  em- 
ployment. 

Han-y   A.    Millis,  Chairman 
Gerard    D.    Reilly,  Member 
John    M.     Houston,  Member 
National  Labor  Relations  Board 
(SEAL) 


Co-op  Series  on  WBBM 
Renewed  by  10  Sponsors 

TEN  SPONSORS  have  renewed 
participation  on  Paul  Gibson's 
Houseunves  Protective  Leaane  and 
Sunrise  Salute  on  WBBM  Chicago. 
Companies  renewing  effective  Dec. 
1  for  52  weeks  are  Lite  Soap  Co., 
Aurora,  111.  throu,Q:h  L.  W.  Ram- 
sey Co.,  Chicago;  Beatrice  Cream- 
er Co.,  Chicago,  (Dairy  Products 
and  Vegemator)  through  Foote, 
Cone  &  Belding,  Chicago;  Armour 
Soap  Works,  Chicago,  (Chiffon 
Soap  Flakes)  through  Foote,  Cone 
&  Belding,  Chicago;  Michigan 
Mushroom  Co.,  Niles,  Mich,  through 
L.  W.  Ramsev  Co.,  Chicago;  Mar- 
tin Food  Products,  Chicago,  (Lady 
Corinne  Preserves)  throueh  Mac- 
farland,  Aveyard  &  Co.,  Chicago; 
United  WallpaiDer  Co.,  Chicago, 
(Trimz  Wallpaper)  through  Mac- 
farland,  Aveyard  &  Co.,  Chicaeo. 
Good  Foods  Co.,  Minneapolis, 
(Skippy  Peanut  Butter)  renews 
for  52  weeks  effective  Dec.  4 
through  Garfield  &  Guild  Adv.,  San 
Francisco  and  effective  Dec.  11  G. 
N.  Coughlan  Co.,  West  Orange, 
N.  J.  (Chimney  Sweep  Soot  De- 
stroyer) renews  for  13  weeks 
through  Roche  Williams  &  Cleary, 
N.  Y.  Housewives  Protective  Lea- 
gue is  broadcast  4-4:30  p.m.  CWT 
Mondavs  through  Friday  and  9-9 : 30 
a.m.  CWT  Saturdays  and  Swirise 
Sahite  6-655  a.m.  Mondays  through 
Saturdays. 


FM  Slide  Rule 

RCA  is  sending  out  an  FM  cover- 
age calculator  in  the  form  of  a  slide 
rule,  to  help  FM  station  planners 
determine  potential  coverage.  It 
covers  transmitting  antenna 
heights  from  100-5,000  feet,  power 
ranging  from  250  w  to  50  kw  and 
turnstile  antenna  layers.  The  rule 
shows  both  urban  and  rural  cover- 
age in  radius  from  the  transmitter 
and  coverage  in  square  miles.  It 
was  worked  out  by  the  RCA  engi- 
neering department  and  is  made  of 
materials  available  under  wartime 
restrictions. 


A  SUNRISE  to  sunset  station, 
first  in  the  Dominion,  is  to  go  on 
the  air  early  in  1945,  at  Toronto. 
York  Broadcasters  has  been  issued 
a  license  for  a  1  kw  station  on  1050 
kc  by  the  Department  of  Trans- 
port, Ottawa.  President  of  the  new 
operating  company  is  R.  T.  Ful- 
ford,  president  of  C.  E.  Fulford 
Ltd.,  Toronto,  manufacturers  of 
patent  medicines.  Al  Leary,  for- 
merly manager  of  CKCL,  now 
CKEY  Toronto,  is  managing  direc- 
1>or  of  York  Broadcasters,  and  Jack 
Part,  president  of  United  Tran- 
scribed System  and  Mason's  United 
Advertising  Agency,  Toronto,  is 
secretary- treasurer. 

The  new  station,  whose  call  let- 
ters have  not  yet  heen  announced, 
will  be  equipped  with  a  new  North- 
ern Electric  1  kw  transmitter, 
housed  in  a  new  building  now  un- 
der construction  northeast  of  Tor- 
onto. The  antenna  is  a  230  foot 
vertical  radiator. 

Al  Leary  has  been  in  broadcast- 
ing since  1927  when  he  was  an  ad- 
vertising representative  on  the 
Toronto  Everting  Telegram,  and 
brought  the  first  NBC  programs 
into  Canada  as  a  promotion  fea- 
ture. He  joined  CKCL  in  1931  as 
sportscaster  and  to  handle  special 
events.  He  became  manager  of  the 
station  in  1932,  a  post  he  held  till 
the  station  was  sold  some  months 
ago  [Broadcasting,  Aug.  28]. 


Socony  Takes  'Info' 

SOCONY-VACUUM  OIL  Co.,  New 
York,  will  sponsor  Information 
Please  on  NBC  Monday,  9:30-10 
p.m.  following  the  Feb.  5  broadcast, 
last  for  H.  J.  Heinz  Co.,  Pittsburgh, 
which  has  not  renewed  the  program 
because  of  a  change  in  merchan- 
dising plans.  Raymond  Gram 
Swing,  currently  sponsored  by 
Socony- Vacuum  Monday  through 
Thursday  on  the  Blue,  had  in- 
formed the  oil  company  of  his  un- 
willingness to  continue  beyond  his 
present  contract  and  will  make  his 
final  broadcast  on  Dec.  28.  Agency 
for  Socony-Vacuum  is  Compton 
Adv.,  New  York;  Maxon  Inc.,  De- 
troit, handles  Heinz. 


Varsity  Program 

COLLEGE  aud  high  school  favorite 
tunes  will  be  featured  in  a  series  of 
five-weekly  quarter-hour  programs, 
Kampus-Korner,  starting  Nov.  27  on 
WHX  New  York. 


HARIY  McTIGUE 


BLUE  NETWORK 
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Loew's  Inc.  Seeking 
3    Video  Stations 

Washington,  Los  Angeles  and 

New  York  Outlets  Planned 

ENTRY  of  the  formidable  Loew's 
Ine.-Metro-Goldwyn-Mayer  organi- 
zation into  the  television  field,  in 
competition  with  other  motion  pic- 
ture interests,  was  undertaken  last 
Friday  with  the  filing  of  applica- 
tions for  stations  in  New  York, 
Washington  and  Los  Angeles  en- 
tailing an  estimated  expenditure  of 
$1,000,000. 

MGM  Studios  Inc.  seeks  the  Los 
Angeles  outlet,  which  would  be  as- 
signed to  Channel  17  (282-288  mc), 
while  Loew's  Inc.  seeks  Channel  17 
New  York,  Loew's  Inc.  station,  and 
168  mc)  for  Washington.  General 
Electric  equipment  is  specified 
throughout,  with  high  definition 
transmission  indicated. 

Applications  were  filed  through 
Herbert  L.  Pettey,  director  of  WHN 
New  York,  Loew's  Inc|  station,  and 
Herbert  Bingham,  Washington  at- 
torney. 

Three  other  new  applications  for 
commercial  television  outlets  have 
been  filed  with  the  Commission  dur- 
ing the  past  fortnight.  Scripps- 
Howard  Radio  Inc.,  which  has  also 
filed  for  new  FM  stations  in  a  num- 
ber of  key  cities,  has  applied  for  a 
Channel  1  (50-56  mc)  outlet  for 
Washington,  to  have  an  ESR  of 
1,650.  Licensee  of  WEAN  Provi- 
dence, R.  I.,  Yankee  Network  Inc., 
requests  a  Channel  6  (96-102  mc) 
station  for  that  area.  The  Evening- 
News  Assn.,  Detroit,  operator  of 
WWJ  in  that  city,  is  applicant  for 
a  Channel  1  commercial  video  out- 
let, with  ESR  of  2,480. 


Christmas  Club  Promotes 

CHRISTMAS  CLUB  Inc.,  New 
York,  for  the  15th  year  will  use  ra- 
dio to  promote  Christmas  Club  sav- 
ings. During  the  week  of  Dec.  4 
more  than  55  stations  will  carry 
jfive-minute  programs  sponsored  by 
|the  club.  Show  is  also  available  for 
local  sponsorship  by  banks  not  as- 
'sociated  with  the  Christmas  Club. 
Newspaper  advertising  will  supple- 
ment the  radio  campaign.  Agency 
is  Brooke,  Smith,  French  &  Dor- 
i-ance.  New  York. 


Complete  Set  of 
1939-40-41-42-43-44 

IOWA  RADIO 
AUDIENCE  SURVEYS 

will  be  sent  without  charge  to 
advertising  agencies  or  college 
libraries.  You  will  find  these  a 
welcome  addition  to  your  library. 

Each  study  contains  new  informa- 
tion on  listening  habits  of  Iowa 
radio  families.  80  sets  available. 
Write  to 

WHO — 912  Walnut  St. 
Des  Moines  7,  Iowa 


WE  Anniversary 

WESTERN  ELECTRIC  Co.,  New 
York,  marks  its  75th  anniversary 
this  year  with  the  release  of  a  fea- 
ture-length film  "Heritage  for  Vic- 
tory", depicting  the  history  of  the 
company  from  its  start  shortly 
after  the  Civil  War  in  Rochester, 
N.  Y.  to  its  present  status  as  pro- 
ducer of  communications  and  elec- 
tronic equipment  for  the  armed 
forces.  The  film  will  be  previewed 
by  WE  employes. 


WmW  PLANS  STUDY 
OF  RESEARCH  PLAN 

BELIEVING  that  the  Broadcast 
Measurement  Bureau  presents  spe- 
cial problems  for  independent  sta- 
tions, WNEW  New  York  will 
conduct  a  study  to  find  out  whether 
the  proposed  ballot  plan  will  give 
an  exhaustive  picture  of  station 
listening  in  a  metropolitan  area 
such  as  New  York. 

Dr.  Paul  F.  Lazarsfeld,  director. 
Bureau  of  Applied  Social  Research, 
Columbia  U.,  and  one  of  the  three 
research  specialists  retained  by  the 
NAB  to  study  sample  requirements 
for  its  survey,  will  also  consult 
with  WNEW,  whose  findings  will 
be  submitted  to  the  NAB  Research 
Committee. 

A  statement  issued  by  WNEW 
last  week  indicated  that  the  survey 
was  inspired  by  some  question  as 
to  whether  the  ballot  system  would 
be  effective  "in  a  metropolitan  area 
where  there  are  a  great  many  sta- 
tions and  where  foreign  language 
groups  and  low-educated  groups 
may  have  difficulty  in  remember- 
ing call  letters  and  answering  a 
written  questionnaire."  According 
to  Dr.  Lazarsfeld,  a  variety  of  ap- 
proaches through  personal  inter- 
view and  mail  will  be  tried.  Specific 
economic  groups  will  be  covered. 
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Seeks  Developmental  CPs 

THE  COWLES  interests,  which 
operate  KRNT  WNAX  KFNF 
WHOM  WCOP  WOL,  last  week 
filed  applications  with  the  FCC 
requesting  construction  permits  for 
five  developmental  broadcast  sta- 
tions, all  to  utilize  49,100  kc  with 
1,000  w  power  and  special  FM 
emission.  Stations  would  be  located 
in  Washington,  Des  Moines,  New 
York,  Boston  and  also  Minneapolis, 
where  the  Cowles  group  has  filed 
for  a  new  standard  station  through 
Northwest  Broadcasting  Co.  Ac- 
cording to  the  applications,  the  ex- 
perimental program  as  proposed  has 
for  its  objective  the  "qualitative 
determination  of  some  of  the  laws 
governing  very  high  frequency 
propagation  and  the  quantitative 
evaluation  of  the  effects  of  varia- 
tions in  the  medium  upon  the  per- 
formance of  high  frequency  sta- 
tions" using  FM. 

WSVA  Control  Shift 

CONSENT  was  granted  by  the 
FCC  last  week  to  acquisition  of  con- 
trol of  Shenandoah  Valley  Broad- 
casting Co.,  licensee  of  WSVA  Har- 
risonburg, Va.  by  Frederick  L.  All- 
man,  president,  through  purchase 
of  50  shares  common  stock 
( 16.66  7r)  from  Charles  P.  Black- 
ley  for  $7,000.  Mr.  Blackley  wishes 
to  devote  fulltime  to  the  develop- 
ment of  the  new  standard  station 
at  Staunton,  Va.  for  which  he  has 
filed  application.  Mr.  Allman  now 
holds  52%  interest  in  WSVA. 


WPB  Action 

{Continued  from  page  15) 

on  specific  authorization.  Produc- 
ers and  processors  are  not  per- 
mitted to  buy  radio  tubes  except 
under  the  same  conditions  as  affect 
war  contractors. 

The  relaxations  are  contained  in 
an  amendment  to  Priorities  Regu- 
lation 13,  effective  Nov.  22.  Two 
lists  now  appear  in  PR  13.  List  A 
covers  materials  and  products,  ^nd 
classifies  buyers  to  whom  special 
domestic  sales  may  be  made  in  ac- 
cordance with  specific  regulations. 
List  B,  a  new  list,  covers  materials 
and  products  and  enumerates  con- 
ditions pertaining  to  export  sales. 
Listed  critical  parts  and  compon- 
ents for  sale  or  export  require  an 
AA-5  preference  rating  or  better, 
but  unlisted  equipment  and  com- 
ponents may  be  sold  on  non-rated 
orders. 

List  B  enables  exporters  to  pur- 
chase surpluses  for  foreign  sale 
under  the  same  conditions  as  do- 
mestic distributors,  provided  ar- 
rangements are  made  with  the 
Foreign  Economic  Administration 
which  handles  export  licenses. 
Previously,  it  was  explained,  no 
electronic  material  from  idle  or 
excess  radio  and  radar  stocks  were 
available  for  export. 

The  amendment,  WPB  said,  will 
aid  the  overall  surplus  picture  by 
opening  the  export  market  and 
permitting  the  flow  of  this  type  of 
material  to  civilian  uses  in  an 
orderly  manner. 


KSWO,  KMYR  Shifts 

KSWO  Lawton,  Okla.,  last  week 
filed  with  the  FCC  an  application 
requesting  assignment  of  license 
from  Willard  Carver,  deceased, 
and  Byrne  Ross  to  Mr.  Ross  and 
R.  H.  Drewry,  a  new  partnership 
doing  business  as  KSWO  Broad- 
casting Co.  Mr.  Drewry  purchases 
half-interest  for  $17,500  from  the 
widow  of  Mr.  Carver,  who  is  un- 
able to  assume  station  responsibili- 
ties. F.  W.  Meyer,  sole  owner  of 
KMYR  Denver,  asks  consent  for 
assignment  of  license  from  himself 
to  a  new  corporation  in  which  lie 
would  hold  majority  interest  (251 
shares).  Albert  G.  Meyer,  station 
manager,  who  now  holds  a  single 
share,  has  subscribed  to  247  shares 
at  approximately  $100  per  share. 
Remaining  share  is  held  by  W.  A. 
Alexander.  Mr.  F.  W.  Meyer, 
KMYR  general  manager,  is  presi- 
dent of  the  new  company. 


Glascock  Case  Closed 

A  CERTIFICATE  of  justifiable 
homicide  was  issued  last  week  by 
Arlington  County  (Va.)  Coroner 
W.  C.  Wellburn  in  the  fatal  shoot- 
ing of  a  20-year-old  Negro  intruder 
by  Mahlon  A.  Glascock,  commercial 
manager  of  WRC  Washington.  The 
intruder,  who  had  been  accused  of 
making  "indecent  and  vile"  pro- 
posals by  telephone  to  Mrs.  Glas- 
cock, had  illegally  entered  their 
house  when  Mr.  Glascock  was  in 
the  back  yard  with  his  children.  Mr. 
Glascock  had  not  worked  for  sev- 
eral days  because  of  the  man's  re- 
peated threats  and  had  asked  police 
protection. 


IT  TAKES 

RDiX  to 


Spell  DBSTRUCTION 
TO  THE  ENEMY! 


^  IT  TAKES  A 

50.000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region. 

KOA  is  the  famous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
**Ross  Federal  Survey 
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Stephens  Meeting  Stresses  Air  Future 


"THE  GOSPEL  SINGER" 

with  Ed  McHugh 

420   1 5-minute 
transcribed  programs 

NOW  AVAILABLE 


NEW  ORLEANS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Not'l  R«p.  -  Th«  Katz  Agency  Inc. 


WDRC 


Walker,  Avery  Among 
Speakers  at  College 
Session 

By  ARLENE  SHOEMAKER 

\Svecial  to  Broadcasting] 

THE  BASIC  problem  of  radio  in 
the  future  will  be  to  make  it  oper- 
ate in  the  public  interest,  Commis- 
sioner Paul  A.  Walker  told  over  300 
delegates  at  the  final  session  of  the 
Regional  Radio  Conference,  held  at 
Stephens  College,  Columbia,  Mo. 

Mr.  Walker,  introduced  by  Wil- 
lard  Egolf,  NAB,  foresaw  great  ex- 
pansion in  the  radio  art,  a  develop- 
ment that  "will  revolutionize  and 
improve  American  industry." 

Profitable  Future 

'  This  postwar  expansion  should 
be  financially  profitable  to  both  in- 
dustry and  labor,"  Mr.  Walker 
said.  He  pointed  out  that  to  be  ef- 
fective the  new  system  of  radio 
must  have  broadcasting  station 
managers  who  are  "more  than  dol- 
lar-minded and  who  want  radio  to 
bring  maximum  social  benefits." 

Emphasizing  an  increase  in  edu- 
cational programs,  Mr.  Walker 
said,  "We  need  more  roundtable 
discussions  and  town  meetings  of 
the  air  which  brings  out  facts  and 
points  of  view  on  important  public 
questions.  We  need  programs  to 
help  the  citizen  solve  his  personal 
problems  and  give  him  a  rational 
basis  upon  which  to  formulate 
opinion." 

Theme  of  the  Conference,  which 
was  attended  by  broadcasters,  ad- 
ministrators and  educators,  was 
"Programming  for  the  Home  of 
Tomorrow". 

Dr.  Harry  Summers,  Public  Serv- 
ice Division,  Blue  Network,  started 
the  three-day  parley  with  "Pro- 
gramming for  Tomorrow".  Sum- 
mers predicted  that  newscasting 
will  drop  more  than  509c  in  volume 
after  the  war.  "The  whole  question 
of  commentators  will  undergo  a 
thorough  revision  in  the  postwar 
period.  The  commentators  of  tomor- 
row will  be  specialists  in  their  par- 
ticular fields,"  Summers  said. 

Dr.  Tyler's  Predictions 

Dr.  I.  Keith  Tyler,  Ohio  State  U., 
and  president  of  AER,  was  also 
among  the  headline  speakers  at  the 
opening  session  of  the  conference. 
Speaking  on  "Radio  Tomorrow", 
Dr.  Tyler  stated  that  radio,  FM, 
and  television  will  be  in  a  position 
to  offer  the  greatest  visual  and  tech- 
nological aids  to  education  at  all 
levels  after  the  war.  Dr.  Tyler  pre- 
dicted the  possibility  of  at  least  100 
AM  stations,  3,000  FM  commercial 
stations  in  local  communities,  300 
FM  educational  stations,  300  tele- 
vision stations  in  populous  centers, 
857!:  of  the  homes  equipped  with 
AM-FM,  20%  of  the  homes 
equipped  with  television  and  televi- 
sion theatres  in  all  communities. 

"The  whole  picture  is  dependent 
upon  continuing  a  high  level  of  na- 
tional income,"  said  Dr.  Tyler.  "The 


development  of  commercial  FM  de- 
pends upon  ability  of  communities 
to  support  increasing  numbers  of 
stations  and  the  development  with- 
in schools  means  an  educational 
revolution." 

'  The  burden  of  a  lasting  peace  is 
going  to  fall  almost  inevitably  on 
the  radio  industry  of  the  world," 
said  John  0.  Rennie,  head  of  the 
radio  branch,  British  Information 
Service,  speaking  on  "What  the  In- 
dividual Station  can  do  to  Promote 
International  Friendship".  "Inter- 
national radio  on  a  large  scale  will 
be  as  big  a  factor  as  penicillin  or 
air  transport,"  Rennie  said. 

Mr.  Rennie  presented  three  ways 
in  which  radio  must  appeal  to  the 
conscience  of  listeners.  The  first 
lies  with  the  major  networks  and 
the  international  shortwave  sta- 
tions; second,  the  use  of  shortwave 
pick-ups  and  recordings  transmit- 
ted by  beam  telephone;  and  the 
work  which  can  be  done  by  the  in- 
dividual stations  in  this  country. 

"The  independent  station  must 
bulk  large  in  any  scheme  for  sell- 
ing the  idea  of  friendship  with 
other  countries,"  he  said.  He  point- 
ed out  that  popular  American  con- 
ceptions of  Britons  are  largely  eon- 
fined  to  two  stock  characters:  the 
exaggerated  Oxford  "stage  Eng- 
lishman" who  is  ordinarily  present- 
ed as  a  P.  G.  Wodehouse  character, 
and  the  Cockney  cab  driver  who  is 
presented  as  the  voice  of  the  "little 
people".  Mr.  Rennie  said,  "If  we 
proved  one  thing  in  this  war  in 
Britain  it  is  that  a  dead  earl  looks 
very  much  like  a  dead  plumber  and 
there  is  no  difference  in  either  the 
nature  or  the  degree  of  his  sacri- 
fice." 

Bulgarian  Radio 

"The  broken  families  or  a  shat- 
tered future  are  the  same  in  York- 
shire or  Missouri ;  the  road  to  a  new 
and  better  world  has  the  same  hills 
and  turns  in  England  or  the  Middle 
West.  It  is  by  the  peculiar  and  inti- 
mate powers  of  radio  that  people 
are  going  to  bave  to  learn  about 
each  other." 

Miss  Ava  Johnson,  former  con- 
sultant to  the  Bulgarian  govern- 
ment and  at  present  news  analyst 
for  KXEL  Waterloo,  la.,  gave  a 
startling  picture  of  the  differences 
between  radio  in  Bulgaria  and 
America,  addressing  the  conference 
on  "Radio  in  Bulgaria". 

'"In  Bulgaria  they  play  to  a  bet- 
ter audience  in  assuming  that  the 
audience  has  a  higher  degree  of  in- 
telligence. They  don't  play  down  to 
the  audiences  as  we  do  here,"  Miss 
Johnson  said.  She  pointed  out  that 
they  have  had  this  standard  longer 
than  we  and  as  we  move  into  an  era 
when  radio  is  becoming  an  interna- 
tional competitive  field,  those  peo- 
ple are  not  going  to  acquire  our 
tastes.  She  emphasized  the  import- 
ance of  new  programming  for  in- 
ternational radio. 

Speaking  on  news  broadcasting. 
Miss  Johnson  stated  that  Ameri- 
cans need  a  background  to  under- 
stand  the   slant   of  international 


news.  "Of  course  the  news  is  slant- 
ed," she  said,  "but  Americans  need 
to  recognize  this  fact  and  realize 
that  it  varies  according  to  where  it 
is  coming  from." 

Three  expei-ts  in  the  field  of  tele- 
vision, Comdr.  William  C.  Eddy, 
Chicago;  Richard  W.  Hubbell, 
WLW  Cincinnati,  and  J.  D.  Mc- 
Lean, General  Electric  Co.,  Sche- 
nectady, closed  the  first  day  of  the 
conference  with  a  panel  discussion 
on  "Television". 

"None  of  the  nine  television  sta- 
tions have  yet  bought  cash  registers 
and  general  mass  production  of 
television  equipment  will  not  take 
place  for  several  years,"  said 
Comdr.  Eddy.  "However,"  he  said, 
"in  spite  of  television  being  a  prob- 
lem child  from  the  operation  stand- 
point, it  has  already  proven  itself 
to  be  a  practical  medium  of  com- 
munication." 

Video  Projects 

Mr.  McLean  told  the  group  that 
already  90  television  stations  are 
planned  for  postwar  construction 
to  serve  67,000,000  people.  Con- 
cerning advertising  through  tele- 
vision, Mr.  McLean  said,  "It  is  by 
far  the  most  powerful  selling  media 
ever  developed." 

The  daytime  radio  serial  as  a 
medium  for  projecting  the  point  of 
view  of  professional  and  service 
groups,  as  well  as  governmental 
a'^encies,  was  described  by  Irma 
Phillips,  radio,  author  and  super- 
visor, Chicago. 

Citing  the  job  now  underway  as 
an  indication  of  what  the  daytime 
radio  serial  can  accomplish  in  the 
world  of  tomorrow.  Miss  Phillips 
said: 

"In  no  way  should  anyone  dis-ijt 
count  or  discredit  what  Govern-i;  m 
ment  messages  via  the  air  have  at-m 
tempted  to  do  in  the  solving  of  our 
daily  problems;  but  no  other  vehi-' 
cle  has  been  qualified  or  equipped 
to  do  what  the  serial  drama  hasf- 
done."  Miss  Phillips  pointed  out 
that  the  key  to  the  introduction  of  1 
important  messages  to  the  home 
lies  in  entertainment.  She  added: 
"By    listening    to    these  serial 
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I  dramas,  the  woman  feels  she's  not 
alone  in  facing  certain  situations 
of  the  times.  They  help  lessen  the 
tension  under  which  the  home- 
maker  is  forced  to  live  today." 

In  a  panel  discussion  of  chil- 
dren's programs  held  at  the  con- 
ference, Miss  Gloria  Chandler, 
Junior  Leagues  Inc.  New  York, 
stressed  the  importance, of  the  local 
stations  in  the  production  of  chil- 
dren's shows.  "The  local  radio  setup 
is  the  true  laboratory  for  this  tj^e 
of  program,"  she  said.  "Here  there 
is  more  opportunity  to  test,  plan 
and  develop  new  ideas  in  new  fields 
and  it  is  the  responsibility  of  the 
communitj^  and  the  station  to  join 
hands  in  developing  radio  shows 
for  children." 

Lew  Avery  Speaks 

Speaking  on  "Station  Advertis- 
ing Problems,"  Lewis  Avery,  NAB 
Director  Broadcast  Advertising, 
told  the  several  hundred  represent- 
atives present  at  the  conference 
that  mass  pre-selling  of  materials 
and  methods  may  be  necessaiy  co 
solve  postwar  living  problems.  He 
emphasized  the  need  of  more  crea- 
tive intelligence  in  producing  ad- 
1  vertising. 

1  Dr.  Henry  A.  Bowman,  head  of 
the  Marriage  and  Family  Division, 
Stephens  College,  stressed  the  need 
for  women's  radio  shows  that  would 
help  women  meet  the  increasing- 
personal  and  social  problems  fac- 
ing them  in  the  postwar  world  as 

i  well  as  how  to  mix  a  sunshine  cake. 

I'    "There  is  a  new  aspect  to  home- 

I  making  beyond  domestic  skills,"  Dr. 
Bowman  said.  "We  can  receive 
domestic   skills,  personal  appear- 

:'ance  hints  and  escape  from  wom- 

I'en's  shows   but  more  is  needed. 

'rPersonal  relationships  involved  in 
marriage,  for  example,  should  be 

-'•attacked  through  women's  shows 

,  -and  long  time  planning  for  this  is 

;.!.needed." 

ijl  Also  pai-ticipating  in  the  discus- 
jJ-Blon  of  women's  programs  were 
.Judith  Waller,  NBC,  Chicago; 
...Dorothy  Lewis,  NA'B,  New  York; 
I.Grace  Johnsen,  Blue  Network,  New 
;;,York;  Peggy  Cave,  KSD  St.  Louis; 
"'^Ann  Hagen,  War  Food  Admin- 
-'Pistration,  Washington;  Barbara 
Bates,    WOW    Omaha;  Frances 
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HE  CAN'T  GET  AWAY  from  a 
microphone,  even  in  the  Army.  Pvt. 
Vic  Campbell,  in  civilian  life  pro- 
duction manager  of  WGY  Schenec- 
tady, stands  by  in  the  GHQ  radio 
section,  Dutch  New  Guinea,  to  re- 
lay news  of  the  Philippine  land- 
ings to  networks  and  press  asso- 
ciations as  stand-by  announcer  for 
the  PRO  radio  section,  news  and 
periodical  section,  Gen.  MacAr- 
thur's  headquarters. 


CBS  Boosts  FM  Area 

INSTALLATION  of  a  new  two- 
bay  General  Electric  antenna,  800 
feet  above  street  level  (860  feet 
above  sea  level)  at  500  Fifth  Ave., 
New  York,  has  enabled  WABC-FM 
to  give  its  sei-vice  area  reception 
three  times  more  powerful  than 
before,  according  to  CBS  engineers. 
They  said  the  3-kw  FM  transmitter 
approaches  maximum  efficiency  by 
making  its  program  service  avail- 
able to  98 '/'c  of  the  population  with- 
in the  coverage  area  specified  by 
the  FCC  for  an  FM  transmitter  in 
New  York.  With  the  new  antenna, 
the  station's  service  area  is  extend- 
ed from  less  than  50  miles  to  about 
60  miles  from  the  transmitter. 


Dixon,  WENR  Chicago;  Georgia 
Bowman,  American  Red  Cross,  St. 
Louis;  Ann  Hayes,  KCMO  Kansas 
City;  Vicki  Corey,  KDKA  Pitts- 
burgh; Natalie  Potter,  WAVE 
Louisville;  Nancy  Sherman,  KXOK 
St.  Louis. 


iUTUAL  BROADCASTING  SYSTEM 
MARYLAND  COVERAGE  NETWORK 


Canada  Affiliates 

NETWORK  affiliations  for  sta- 
tions in  Canada's  three  Atlantic 
coast  provinces,  have  finally  been 
cleared  for  commercial  programs, 
with  the  settlement  arranged  for 
stations  in  Halifax,  effective  Janu- 
ary 1,  1945.  The  complicated  struc- 
ture in  Halifax  has  been  unsettled 
for  some  months,  since  the  advent 
of  CBH  and  CJCH,  both  now  oper- 
ating on  100  watts,  in  addition  to 
CHNS,  one  of  the  oldest  Canadian 
stations.  Line-up  eff'ective  Jan.  1, 
1945,  gives  CBC  Trans-Canada  net- 
work CBA  Sackville,  CBH  Halifax, 
CJCB  Sydney,  CHSJ  Saint  John, 
CFNB  FreJericton;  on  the  CBC 
Dominion  network  CHNS  Halifax, 
CFCY  Charlottetown,  CKCW  Monc- 
ton,  CJFX  Antigonish,  CKNB 
Campbellton,  and  CJLS  Yarmouth. 


Legislative  Committee 
Of  NAB  Meets  Dec.  13 

WITH  THE  organization  of  the 
new  Congress  ahead,  the  NAB 
Legislative  Committee  will  meet  in 
Washington  Dec.  13  at  the  call  of 
Chairman  Don  S.  Elias,  WWNC 
Asheville.  Consideration  of  plans 
for  legislation  at  the  next  session 
will  be  the  main  toDic.  The  pending 
White-Wheeler  Bill  (S-814)  dies 
with  the  adjournment  of  this  ses- 
sion, which  probably  will  end  prior 
to  the  Christmas  holiday. 

Members  of  the  legislative  com- 
mittee, in  addition  to  Chairman 
Elias  and  NAB  President  J.  Harold 
Ryan,  include  Clair  R.  McCollough, 
WGAL  Lancester;  Joseph  H. 
Ream,  CBS  New  York;  Frank  M. 
Russell,  NBC  Washington;  James 
D.  Shouse,  WLW  Cincinnati;  J. 
Leonard  Reinsch,  WSB  Atlanta; 
G.  Richard  Shafto,  WIS  Columbia, 
S.  C;  Harry  R.  Spence,  KXRO 
Aberdeen,  Wash.;  0.  L.  (Ted) 
Taylor,  KTOK  Oklahoma  City. 


PULSE  NOTES  DROP 
FOR  SMITH,  BEmr 

BOTH  Jack  Benny  and  Kate  Smith 
show  declined  in  ratings  for  Oc- 
tober, under  their  respective  1944 
averages,  according  to  the  Nov.  15 
Radio  Axidience,  in  which  listening 
surveys  in  New  York,  Philadelphia 
and  northern  New  Jersey  are  an- 
alyzed by  the  Pulse  Inc.,  New  York. 

Miss  Smith's  rating  dropped  from 
her  1944  Pulse  average  of  23.9%  to 
10.7%  for  October,  while  Mr.  Ben- 
ny's rating  declined  from  a  1944 
average  of  37.6  to  31.7.  Raising 
the  question  as  to  the  7 :30-8  p.m. 
program  choice  of  listeners  who 
formerly  tuned  in  both  programs, 
before  they  were  shifted  to  the  7 
p.m.  Sunday  night  hour,  the  Pulse 
concluded  that  Miss  Smith's  rating 
rises  from  10.8  for  the  first  half- 
hour  of  her  show,  to  15.1  for  the 
second  half.  In  her  former  spot 
she  lost  listeners  during  the  latter 
half  hour. 

The  Jack  Benny  show  is  heard 
on  NBC,  7-7:30  p.m.  and  the  Kate 
Smith  program  on  CBS,  7-8  p.m. 
Sundays. 


Parker  Plans  Campaign 

PARKER  WATCH  Co.,  New  York, 
in  its  first  major  radio  effort  is 
starting  a  series.  These  Are  Our 
Men,  Saturdays  2-2:30  p.m.  on 
NBC  for  12  weeks  starting  Dec.  2, 
as  the  opening  gun  of  a  campaign 
to  start  the  first  of  the  year.  Plans 
for  1945  include  a  spot  campaign 
of  chainbreaks  and  time  signals 
on  as  many  stations  in  Parker's  75 
markets  as  can  supply  l^e  time. 
Berne  W.  Wilkins,  radio  director  of 
Sterling  Adv.,  New  York,  which 
handles  the  account,  plans  a  cross- 
country trio  to  line  up  the  schedule. 
Parker  previously  confined  radio  to 
placements  by  local  dealers.  The 
series,  in  behalf  of  War  Bonds,  will 
dramatize  the  lives  of  high  ranking 
U.  S.  military  leaders,  starting 
with  the  President. 


Walters  Missing 

CHARLIE  WALTERS,  former 
WBT  announcer,  has  been  reported 
missing  in  action  and  is  thought  to 
be  a  prisoner  of  war  inside  Ger- 
many. The  War  Dept.  notified  his 
^^ife  last  week. 
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— will  be  poured  into 
the  pockets  of  growers 
who  sell  their  tobacco  in 
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— this  fall.  They'll  spend 
a  lot  of  that  money  for 
products  we  tell  'em 
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DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Prei*  Bld«^  Wa»h^  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859   


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RAmO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 


e  Evening  Star  Building,  Washington,  D.  C. 
e  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
•  Cross  Roads  of  the  World,  Hollywood,  Calif. 
I 


Freqpiency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.CA.  Commanicatioiis,  Inc. 

66  Broad  St.,  New  York  4,  N.  Y. 


RING  SL  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Munsey  Bldg.  •  Republic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      e       District  8215 
Washington  4,  D.  C. 


Frank  H  M 

cintosh 

Consulting  Radio 

Engineers 

Shorcham  Bldg. 

ME.  4477 

Washington, 

D.  C. 

MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
AM  FM  TELEVISION  FACSIMILE 
National  Press  Bldg,  Wash,  4,  D.  C. 
DUtrict  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH.,  D.  C. 
DISTRICT  4127 


TWO  WEEKS  NOTICE  REQUIRED 
FOR  CHANGE  OF  ADDRESS 

BROADCASTING  MAGAZINE 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 NOVEMBER  18  TO  NOVEMBER  24,  INCLUSIVE  


Decisions  .  .  , 


NOVEMBER  20 

Evening  News  Publishing  Co.,  Newark, 
N.  J. — Placed  in  pending  file  application 
new  FM  station, 

Greensboro  Broadcasting  Co.,  Greensboro, 
N.  C— Same. 

The  Valley  Broadcasting  Co.,  Steubenville, 
O.— Same. 

WMFR  High  Point,  N.  C— Same. 

WJAC  Johnstown,  Pa. — Placed  in  pend- 
ing file  applications  new  commercial  televi- 
sion station. 

Interstate  Circuit  Inc.,  Dallas — Same. 

Radio  Sales  Corp.,  Seattle,  Wash. — Same. 

WFBM  Inc.,  Indianapolis — Retained  in 
pending  file  application  new  FM  station. 

12.30  kc  NEW-Ocoreria  Br<>adcastin<r  Co., 
Savannah,  Ga. — Granted  petition  insofar  as 
it  requests  leave  to  amend  application  so 
as  to  request  1230  kc  ;  denied  insofar  as  it 
requests  removal  of  application  from  hear- 
ing docket  and  grant  without  hearing. 

1230  kc  NEW-Moline  Broadcasting  Co., 
Moline,  Dl. — Designated  for  hearing  appli- 
cation new  station  250  w  unlimited. 

550  kc-WSVA  Harrisonburg,  Va. — Granted 
acquisition  control  by  transfer  16.66%  stock 
from  Charles  P.  Blackley  to  Frederick  L. 
Allen  for  $7,000. 

1450  kc  NEW-Herald  Publishing  Co.  of 
Klamath  Falls,  Ore. — Granted  application 
new  station  250  w  unlimited  ;  conditions. 

NOVEMBER  21 

1260  kc-WOL  Washington— Granted  li- 
cense renewal  main  and  aux.  trans,  for 
regular  period. 

780  kc-WBBM  Chicairo — Granted  license 
renewal  for  regular  period. 

1580  kc  NEW-Haro!d  Thorns,  Durham, 
N.  C. — Denied  petition  for  reconsideration 
and  grant  of  application  new  station  250  w 
unlimited. 

NEW-Calumet  Broadcasting  Corp.,  Ham- 
mond, Ind. — Granted  petition  in  part  for 
leave  to  amend  application  new  station : 
denied  request  for  grant  and  designated 
application  for  further  hearing. 

1450  kc-WWDC  Washington— Granted  li- 
cense renewal  for  main  trans,  and  syn- 
chronous amplifier  for  period  ending  10-1-45. 
Granted  authority  for  same  period  for 
waiver  Sees.  2.53  and  13.61  so  as  to  permit 
operation  synchronous  amplifier  by  remote 
control  from  main  trans.  ;  same  conditions 
heretofore. 

930  kc-WTAD  Quincy,  111.— Granted  peti- 
tion to  reconsider  and  grant  application  for 
assgn.  license  from  Illinois  Broadcasting 
Corp.  to  Lee  Broadcasting  Inc. 

Following  stations  were  granted  license 
renewals  for  period  ending  11-1-45:  KGVO 
KSCJ  (and  aux.)  KSRO  WDSU  (aux.  only) 
KFBB  WRR  (and  aux.). 

Following  stations  were  granted  license 
renewals  for  period  ending  11-1-47 :  K6TR 
KIDO  KILO  WAKR  WBNX  WHK  WPAB 
WQBC  WSYB  KARM  KBWD  KDFN  KGCX 
KMED  KSLM  WALA  WBCM  WBNS  (and 
aux.)  WEGO  WMBG  (and  aux.)  WSFA 
WWRL. 

Licenses  of  following  stations  were  fur- 
ther extended  on  temp,  basis  only  pending 
determination  license  renewal  applications, 
for  period  ending  no  later  than  2-1-45 : 
KDAL  KSWO  KVOA  WAAF  WCAX  WCLE 
wrop  wnEL  WTP"^  T'TT  ivf  n'-«"r,  wnix 
WOV  (and  aux.)  WOWO  WNEW  (main 
and  aux.)  WPEN  (main  and  aux.)  WPRA. 

WAYS  Charlotte,  N.  C— Granted  license 
renewal  for  period  ending  5-1-46. 


Applications  .  .  . 

NOVEMBER  18 

730  kc-WWDC  Washington— CP  change 
1450  kc  to  730  kc,  increase  250  w  to  50  kw. 
install  new  trans.  DA-DN,  change  trans, 
location  to  Potomac.  Md. 

49,100  kc  NEW-WOL  Washington— CP 
new  developmental  station,  1  kw,  FM  spe- 
cial emission. 

49.100  kc  NEW-WHOM  Jersey  City.  N.  J. 
— CP  new  developmental  station,  1  kw, 
FM  special  emission. 

550  kc-WMRC  Greenville,  S.  C— CP 
change  1490  kc  to  550  kc. 

1230  kc  NEW-Donald  W.  Reynolds,  Fort 
Smith.  Ark. — CP  new  standard  station  250 
w  unlimited. 

1480  kc-KCMO  Kansas  City — License  to 
cover  CP  authorizing  increase  power, 
changes  ground  system. 

940  kc  NEW-Independent  Broadcasting 
Co.,  Des  Moines,  la. — CP  new  standard 
station  250  w  N  1  kw  D  unlimited. 

49,100  kc  NEW-KRNT  Des  Moines— CP 
new  developmental  station,  1  kw,  FM  spe- 
cial emission. 

49,100  kc  NEW-Northwest  Broadcasting 
Co.,  Minneapolis — CP  new  developmental 
station,  1  kw,  FM  special  emission. 


Tentative  Calendar  .  .  . 

NOVEMBER  27 
Oral  Argument  At 

Promulgation    of    Rules    &    Regulations  jj 
under  Sec.  317  of  Communications  Act. 
Consolidated  Hearing 

1230  kc  NEW-Beauford  H.  Jester  et  al, 
Waco,  Tex.— CP  250  w  unlimited. 

1450  kc-KDNT  Denton,  Tex.— CP  1450  kc 
250  w  unlimited. 

1450  kc  NEW-Truett  Kimzey  Greenville, 
Tex.— CP  250  w  unlimited. 

1230  kc-WACO  Waco,  Tex.— CP  1230  kc 
250  w  unlimited. 

Consolidated  Hearing 

580  kc-KFXD  Boise,  Ida.— CP  580  kc  1 
kw  unlimited  DA. 

600  kc  NEW-Queen  City  Broadcasting  Co., 
Boise,  Ida. — CP  1  kw  unlimited  DA-N. 

1340    kc   NEW-Idaho    Broadcasting  Co., 
Boise,  Ida. — CP  250  w  unlimited. 

McClatchy   Broadcasting   Co.    (KMJ)  is 
intervener. 

NOVEMBER  29 
1580  kc  NEW-Harold  H.  Thorns,  Durham. 
N.  C— CP  1  kw  unlimited. 

Oral  Argument 
640   kc-WOI   Ames,   la. — Special   service  ' 
authorization  640  kc  5  kw  6  a.m.  to  local 
sunrise. 

NOVEMBER  30 
1470   kc-KPLC   Lake   Charles,    La.— CPi^* 
change  assignment  to  1470  kc  1  kw  un- 
limited. 

DECEMBER  1 
Further  Consolidated  Hearing 
1240  kc  NEW-Birney  Imes  Jr.,  Meridian, 
Miss. — CP  250  w  unlimited.  | 

1240  kc  N'^W-M='=sis'iTjpi  Broadcasting^j^ 
Co.,  Macon,  Miss. — CP  250  w  unlimited.  J, 


a: 


1520  kc  NEW-Radio  Air  Ways  Inc., 
Eugene,  Ore. — CP  new  standard  station, 
1  kw  unlimited. 

44.300  kc  NEW-Evansville  on  the  Air  Inc., 
Glenwood,  Ind. — CP  new  developmental  sta- 
tion, 50  kw,  special  emission  (dismissed  at 
request  of  applicant). 

NOVEMBER  22 
Channel  6  NEW-WEAN  Providence.  R.  I. 

. — CP  new  commercial  television  station. 

1490  Vc  NEW-TiTT-e^  Piihlishin?  Co.,  Erie 
Pa. — CP  new  standard  station  250  w  un- 
limited. 

Channel  1  NEW-WWJ  Detroit— CP  new 

commercial  television  station.   ESR  2,480 

1340  kc  NEW-Durham  Broadcasting  Co. 
Durham,  N.  C. — CP  new  standard  statior 
1580  kc  250  w  unlimited,  amended  to  refijji 
quest  1340  kc.  ^ 

1150  kc-KSWO  Lawton,  Okla.— Assgn 
license  to  Byrne  Ross  and  R.  H.  Drewry 
d/b  KSWO  Broadcasting  Co. 

Channel  1-Raytheon  Mfg.  Co.,  Waltham; 
Mass. — CP  new  commercial  television  sta- 
tion. : 

49,100  kc  NEW-WCOP  Boston— CP  ne^;|. 
developmental  station,   1   kw,   FM  specia 
emission. 

1200  kc  -  WEGO   Concord,   N.   C.  —  C]# 

change  1400  kc  to  1200  kc,  make  antenn: 
changes. 

1400  kc  NEW-Wayne  M.  Nelson,  Chai 
lotte,  N.  C. — CP  new  standard  station  25 
w  unlimited. 

43,700  kc  NEW  -  WAPO  Chattanoogf 
Tenn.  —  CP  new  experimental  high  fr« 
quency  station,  1  kw,  A3-FM  emissior 
amended  to  change  class  to  development; 
station. 

1450  kc-KTRI  Sioux  City,  la. — Transfe 
control  from  Tribune  Co.,  to  Eugene  E 
Kelly,  Eugene  F.  Kelly  and  John  C.  Kell 
(125  sh  50%). 

48,500  kc  NEW-KIDO  Boise,  Ida. — C 
new  FM  station,  1,148  sq.  mi.,  $11,680  est 
mated  cost. 
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Pillsbiiry  Plans 

PILLSBURY  MILLS  Inc.,  Min 
neapolis,  announced  the  appoint 
ment  of  both  McCann-Erickso: 
Inc.,  Minneapolis,  and  Leo  Burnet 
Co.,  Chicago,  to  assist  in  a  pos1 
war  products  advertising  can 
paign,  according  to  H.  W.  File: 
v-p  in  charge  of  sales  and  advei 
tising.  McCann-Erickson  will  coi 
tinue  its  present  campaigns  fc 
the  firm  with  the  exception  of  PilL 
bury's  Farina  which  will  be  har 
died  by  Leo  Burnett  Co. 


WMCA  Sale  Details  Given 

(Continued  from  page  16) 


Mr.  Flamm  "'anj-thing  comforting" 
pending  the  sale. 

Mr.  Roberts  said  Mr.  Flamm  was 
■'afraid  of  what  the  Commission 
woiild  do"  and  that  "half  the  things 
I  told  him  would  frighten  anybody 
TO  death.  ...  I  was  on  the  inside 
of  it  and  knew  the  whole  thing  was 
a  hoax.  If  I  did  not  participate  in 
this  conspiracy,  Mr.  Flamm  todav 
would  own  WMCA." 

He  told  the  Committee  he  knew 
the  FCC  "had  absolutely  no  inter- 
est" in  the  case,  that  Da%-id  K. 
Xiles,  executive  assistant  to  the 
President  had  nothing  to  do  with 
it  and  that  stories  of  FCC  pressure 
allegedly  told  Mr.  Flamm  were 
false.  He  testified  that  he  dictated  a 
proposed  "affida'vit"  to  file  with  the 
FCC  after  Mr.  Flamm  filed  petition 
isMng  the  Commission  to  vacate  its 
prder  granting  transfer  to  Mr.  Xo- 
Ae.  The  statement,  read  into  the 
:'ecord  by  Mr.  Sirica,  was  taken 
.'rom  an  exhibit  in  the  civil  suit  now 
sending,  according  to  the  Commit- 
tee general  cotmsel. 

Questioned  by  Rep.  Hart,  Mr. 
Roberts  said  part  of  the  statement 
ras  true  and  other  parts  false,  that 
!'ie  had  no  intention  of  filing  it, 
'lut  wrote  it  to  "scare"  Mr.  Flamm. 
le  asserted  that  it  had  been  planned 
'D  have  it  published  in  Bro.\dcast- 
-s'G  but  said  the  magazine  was  "not 
fivolved."  Several  times,  both  dur- 
ig  his  testimonj-  and  while  he  sat 
1  the  audience,  Mr.  Roberts  ob- 
;cted  to  Rep.  Hart's  questioning. 
\  ep.  Hart  demanded  to  know  with 
•''•horn  the  witness  confeifed  during 
,  ae  noon  recess.  Mr.  Roberts  said  lie 
:-)nf  erred  with  Chairman  Lea, 
^[essrs.  Sirica,  Barker  and  Han- 
tj'^lman.  He  denied  he  has  had  any 
^•^asiness  connection  with  Mr. 
vrlamm  since  he  left  his  employ  just 
,rior  to  the  transfer. 


f      Noble  Denies  Allegations 

J*  He  testified  that  Mr.  Dempsey 
Id  him  he'd  talk  to  Sol  Taishoff, 
editor  of  Broadcastixg,  and  have 
•m   "put   the   fear   of    God  in 
d:Lamm."  Mr.  Flamm,  on  the  stand, 
=^id    Mr.  Taishoff  talked  to  him 
^•out  the  case  but  "only  as  a  re- 
sfirter  seeking  news".  Mr.  Taishoff. 
f  iled  to  the  stand  later,  testified 
'  he  had  heard  of  the  proposed 
.avit,    that    Mr.    Roberts  had 
iled  him  from  New  York,  but 
iat  he  had  never  seen  such  an 
\l  jidavit.  Chairman  Lea  asked  the 
blisher  if  he  had  been  called  into 
'aference  by  a  Commissioner  re- 
rding  the  WMCA  investigation. 
-■.  Taishoff  said  he  hadn't. 
•Mr.  Xoble  categorically  denied 
e  accusations  made  by  Mr.  Rob- 
•■^  ';s  and  Mr.  Flamm,  contending  he 
er  met  Roberts  until  the  day  of 
transfer;  that  Thomas  G.  Cor- 
-.-•an  had  nothing  to  do  "s^ith  his 
-ploying  Dempsey  and  Koplovitz; 
;it  he  felt  8850,000  was  a  "fair 
ce"  for  WMCA  in  view  of  its 
■jjoss  billings  and  physical  asserts, 
jl  that  the  station  actually  cost 
■,3  S940,000. 

^t  one  point,  Mr.  Sirica  asked: 
n't  it  a  fact  they  (the  attorneys) 


told  you  they  scared  Flamm  into 
selling?"  Mr.'  Xoble  replied:  "You 
know  that's  not  true,  Mr.  Sirica." 
The  Committee  counsel  replied: 
"Certainly  I  know  its  true — just  -is 
true  as  I'm  prosecuting  this  case." 

"I  hope  you're  not  prosecuting 
this  case,"  interjected  Rep.  Hart. 
Mr.  Sirica  explained  his  expression 
resulted  from  his  former  practice  in 
the  attorney  general's  office. 

Mr.  X^oble  said  it  was  Mr.  Flamm 
who  insisted  on  approval  by  the 
FCC  by  Dec.  31,  and  that  Mr. 
Flamm  called  the  late  Thad  Brown, 
former  Commissioner,  from  Mr. 
Xoble's  apartment  and  told  Col. 
Brown  he  was  "happy  with  the 
deal  and  wanted  everj-thing  rushed 
through." 

Mr.  Xoble  said  the  original  legal 
bill  from  Dempsey  &  Koplovitz  was 
for  875,000,  and  admitted  that  he 
had  "torn  it  up." 

Hearings  were  adjourned  until 
today  (X'ov.  27)  at  10  a.m. 


O'FALLON,  BISHOP 
GET  DEM  ER  MUZAK 

ELECTROX  XETWORK,  a  new 
company  formed  by  Eugene  O'Fal- 
lon  and  Frank  Bishop,  respectively 
o"wner  and  general  manager  of 
KFEL  Denver,  has  obtained  the 
Muzak  franchise  for  that  city  and 
environs  and  about  the  first  of  the 
year  will  begin  a  wired  program 
service  to  entertainment  and  in- 
dustrial establishments  in  the 
Denver  region. 

Company  vnW  offer  a  dual  serv- 
ice, Mr.  Bishop  said,  comprising  a 
straight  musical  sei'vice  to  res- 
taurants, bars,  etc.,  and  a  special 
service  to  industrial  plants  com- 
prising 20  minutes  of  each  hour. 
The  industrial  service  begins  with 
light  music  early  in  the  work  day, 
he  explained,  but  the  music  becomes 
more  stimulating  as  the  day  goes 
on  to  overcome  increasing  fatigue. 

Material  for  both  services  is  con- 
tained in  the  basic  Sluzak  library 
of  600  recordings,  comprising  some 
3.000  musical  selections,  which 
costs  Electron  81,200,  with  addi- 
tional recordings,  released  monthly, 
billed  at  82  each.  With  an  invest- 
ment of  approximately  88,500  in 
equipment  for  a  central  studio  from 
which  programs  are  sent  out  by 
telephone  ^vires  to  subscribers,  the 
initial  investment  will  total  about 
$10,000,  Mr.  Bishop  said. 


•J  1, 


St.  Louis  Criticism 

NEWSCASTS  and  daytime  serials 
were  criticized  at  the  first  meeting 
last  week  of  the  Radio  Council  of 
St.  Louis  which  was  organized  as 
part  of  a  national  movement  to  im- 
prove radio  programs.  Dorothy 
Lewis,  XAB  coordinator  of  Listen- 
er activity,  addressing  the  75  rep- 
resentatives of  the  radio  industry 
and  civic  and  listener  groups  said 
daytime  serials  "are  altogether 
too  melodramatic  and  trite."  George 
M.  Burbach,  manager  of  KSD, 
criticized  interruption  of  news  by 
middle  commercials  and  said  the 
programs  should  be  sponsored  only 
by  the  most  reputable  advertisers. 


Ready  for  Video 

PLAN  for  a  theatre  that  pro- 
vides for  the  installation  of  large- 
screen  television  apparatus  have 
been  filed  in  New  York,  said  to  be 
the  first  time  a  television  installa- 
tion has  been  planned  as  a  definite 
part  of  theatre  construction.  No 
video  equipment  has  been  ordered, 
according  to  Elliot  A.  Daitz,  presi- 
dent of  the  1350  Sixth  Avenue 
Corp.,  which  will  erect  the  theatre 
at  that  address. 


Blue  Encouraged 
By   FM  Response 

Only  One  of  111  Questioned 
Not  Applying  for  License 

OF  111  Blue  affiliate  stations  re- 
plying to  the  questionnaire  sent 
Sept.  25  by  Keith  Kiggins,  Blue 
vice-president  in  charge  of  station 
relations,  asking  for  their  FM 
plans,  three  are  already  operating 
FM  stations,  35  have  filed  applica- 
tions for  FM  stations  with  the  FCC 
and  65  definitely  intend  to  file  such 
applications.  The  other  eight  re- 
piles  include  seven  from  broadcast- 
ers who  aren't  sure  what  they  are 
going  to  do  and  want  to  see  what 
happens  before  they  decide.  Only 
one  of  the  111  said  that  he  was  not 
going  to  apply  for  an  FM  license. 

Such  response  is  definitely  en- 
couraging to  the  Blue  which  lacks 
the  high-powered  clear-channel 
stations  that  give  NBC  and  CBS 
an  advantage  in  selling  facilities  to- 
day and  looks  forward  to  FM  as  a 
chance  for  all  networks  to  start 
on  an  even  footing,  with  programs, 
promotion  and  merchandising  be- 
coming the  vital  factors  in  deter- 
mining which  network  will  be  the 
better  buy  for  advertisers. 

Encouraging  Response 

The  Blue,  which  itself  has  applied 
for  FM  transmitters  in  New  York, 
Chicago,  Los  Angeles  and  San 
Francisco,  is  especially  encouraged 
by  the  fact  that  this  response  came 
without  any  pressure  from  the  net- 
work, which  is  just  now  preparing 
to  send  the  first  follow-up  letter 
asking  for  replies  from  the  stations 
which  have  not  yet  sent  them  in. 

In  addition  to  the  replies  from 
its  own  affiliates,  the  Blue  has  re- 
ceived four  letters  from  FM  appli- 
cants asking  if  they  can  become 
Blue  outlets  when  their  stations 
are  ready  to  begin  broadcasting. 

A  number  of  Blue  affiliates  who 
have  not  yet  filed  FM  applications 
have  asked  the  Blue  for  engineering 
assistance  and  for  infonnation 
about  FM  transmission  equipment 
announced  by  various  manufac- 
turers. Some  stations  have  also 
asked  the  network  for  assistance  i.n 
deciding  what  tj-pe  of  FM  cover- 
age they  should  apply  for.  The  net- 
work has  received  several  requests 
for  help  in  getting  the  Government 
to  give  permission  to  stations  to 
lease  mountain  locations  ■within  Na- 
tional Parks  to  them  as  FM  trans- 
mitter sites.  Other  stations  have 
asked  for  programming  aid,  with 
one  affiliate  asking  the  Blue  to  per- 
suade the  FCC  to  pennit  perma- 
nent duplication  of  AM  and  FI\I 
programs. 
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Hon.  Robert  Pendergast 
Campbell-Mithun,  Inc. 
Minneapolis,  Minnesota 
Dear  Bob: 

Honest  to  Betsy!  The  darndest  things 
happen  around  here.  This  morning  I 
was  leaning  on 
my  broom,  and 
lending  an  ear 
to  the  "Satur- 
day Recess"  (a 
local  kids  quiz 
show  originat- 
ing in  the  Dia- 
mond Depart- 
ment store 
here),  when 
one  youngster 
drew  the  ques- 
t  i  o  n  ,  "Who 
wrote  'Poor 
Richard's  Al- 
m  a  n  a  c'  ?". 
Q  u  i  c  k  as  a 
flash  she  came 
back  with 
"Uncle  Si". 
Now,  you  and 
I  know... 
and  so  does 
any  Branham 
man  .  ,  .  that 
the  only  alma- 
n  a  c  folks 
around  here 
know  is  "Uncle 
Si's  Almanac" , 
a  WCHS  feat- 
tire  for  nigh 
on  to  four 
years,  so  you 
can't  blame 
the  kid. 

Yessir,  the  darndest  things  happen 

Regards, 
Yours, 
Algy 

WCHS 

Charleston,  W.  Va. 


WWJ  Bans  Disc  Announcements 


(Continued  from  page  13) 


agreeable  to  follow  Mr.  Bannister's 
lead." 

Industry  reaction  was  varied, 
with  most  broadcasters  praising 
the  aims  of  WWJ's  general  man- 
ager, but  suggesting  modified  meth- 
ods of  attaining  them. 

J.  Harold  Ryan,  president,  NAB, 
stated : 

"The  new  WWJ  policy  is  an  in- 
teresting evidence  of  the  constant 
care  that  individual  stations  are 
exercising  over  programming  in 
the  public  interest." 

'Worthy  of  Study' 

George  W.  Smith,  general  man- 
ager WWVA  Wheeling  and  vice- 
president  of  Fort  Industry  Co., 
said: 

"I  think  the  move  is  worthy  of 
study  by  both  advertisers  and  sta- 
tions. I  believe  something  mutually 
satisfactory  could  be  worked  out. 
However,  I  believe  those  concerned 
should  sit  down  and  discuss  the 
problem  constructively.  Perhaps 
NAB  could  appoint  a  committee  to 
promote  such  a  discussion." 

Mortimer  C.  Watters,  general 
manager  WCPO  Cincinnati  and 
vice-president  of  Scripps-Howard 
Radio  Inc. : 

"I  disagree  with  Mr.  Bannister — 
not  with  the  spirit  which  motivates 
his  action,  but  with  the  method  he's 
employing.  In  my  opinion,  some  of 
these  transcribed  announcements 
are  no  more  obnoxious  than  live 
copy  would  be.  If  there's  progress 
to  be  made  in  producing  better  spot 
copy,  I  believe  it  lies  with  station 
management  making  a  determined 
eifort  to  raise  the  standards  of 
copy.  There  has  been  a  great  deal 
of  criticism  of  singing  commercials, 
but  I  don't  think  they're  so  bad." 

Nathan  Lord,  general  manager 
WAVE  Louisville: 

"In  my  opinion,  live  copy  can  be 
just  as  bad  as  transcribed  copy  and 
I  don't  feel  that  eliminating  all 
transcribed  announcements  is  the 
way  to  clean  up  the  situation.  I  be- 
lieve it's  up  to  individual  manage- 
ment to  exercise  selective  judg- 
ment." 

Trammell  Interested 

Niles  Trammell,  president  of 
NBC,  commenting  on  the  action  of 
Mr.  Bannister's  station,  said:  "I 
shall  watch  with  a  great  deal  of 
interest  the  developments  in  the 
plan  for  handling  spot  announce- 
ments which  has  been  inaugurated 
by  station  WWJ  Detroit.  In  my 
opinion,  transcribed  announcements 
are  not  in  themselves  evil  nor  on 
the  other  hand  are  live  announce- 
ments necessarily  good  for  broad- 
casting. I  believe  that  the  broad- 
casting industry  can  do  a  much 
more  intelligent  job  of  handling 
one-minute  and  chain-break  an- 
nouncements than  has  character- 
ized their  use  during  the  past  sev- 
eral years. 

"If  a  station  feels  that  chain- 
break  or  one-minute  announce- 
ments are  essential  to  its  financial 
welfare,    such  announcements 


should  be  utilized  in  reference  to 
the  part  each  announcement  will 
play  in  the  development  of  the  en- 
tire program  structure  of  the  sta- 
tion. Careful  thought  should  be 
given  not  merely  to  the  product  ad- 
vertised during  the  preceding  or 
following  program  but  to  the  mood 
and  theme  of  those  programs.  A 
singing  commercial,  no  matter  how 
clever  it  may  be,  following  on  the 
heels  of  a  symphony  program,  may 
be  ridiculous  in  the  extreme,  and 
does  neither  the  station  nor  the  an- 
nouncement sponsor  much  good. 

"The  day  may  well  come  when  in 
the  interests  of  good  programming 
broadcasters  will  reject  all  chain- 
break  announcements  and  will  in- 
corporate the  one-minute  announce- 
ments in  program  periods  specif- 
ically designed  for  that  purpose. 
Whether  sucVi  announcements  are 
transcribed  or  made  live  is  of  sec- 
ondary importance  if  the  station 
adheres  to  a  proper  concept  of  good 
programming." 

Dr.  Frank  Stanton,  president  of 
CBS,  compared  the  policy  of  CBS' 
key  station  WABC  New  York  to 
that  laid  down  by  Mr.  Bannister 
for  WWJ.  Dr.  Stanton  said: 
"WABC  for  the  past  nine  months 
has  not  accepted  any  station  break 
announcements.  We  carry  time  sig- 
nals, service  announcements  on 
weather,  war  efi'ort  announcements, 
and  spots  calling  attention  to  fol- 
lowing CBS  programs,  at  the  sta- 
tion break.  We  build  programs  to 
carry  the  one-minute  announce- 
ments, and  we  exercise  careful  dis- 
crimination in  the  acceptance  of  all 
announcements,  live  and  tran- 
scribed." 

Disc  Viewpoint 

A  spokesman  for  one  of  the  ma- 
jor transcription  firms  in  New 
York,  who  asked  that  his  name  not 
be  used,  said  that  while  his  com- 
pany as  a  service  organization 
would  record  announcements  as 
long  as  advertisers  and  agencies  or- 
der them,  the  total  loss  of  this  sort 
of  business  would  not  seriously  af- 
fect the  transcription  industry. 

"In  fact,"  he  added,  "the  elimina- 
tion of  recorded  spots  might  lead 
to  an  increased  sale  of  tailor-made 
commercial  programs  which  call 
for  the  cutting  of  a  new  master  for 
each  broadcast.  That  would  more 
than  compensate  for  the  loss  of  re- 
corded announcements,  which  are 
used  over  and  over  again". 

WWJ's  edict  may  have  the  effect 
of  stimulating  the  agencies  to 
"clean  up"  certain  transcribed  an- 
nouncements by  giving  them  more 
appeal,  possibly  adding  music,  and 
generally  putting  more  money  into 
them,  according  to  Robert  Clark- 
son,  manager  of  the  transcription 
division  of  the  Columbia  Recording 
Corp. 

Mr.  Clarkson  suggested  that  the 
issue  might  develop  into  a  "record- 
ing battle"  between  the  stations 
and  the  agencies,  with  the  latter 
"conceivably  threatening  to  pull  out 
their    half-hour    programs  from 


those   stations   refusing  the  spot 
discs." 

Agency  Observations  yj 

Agencies  generally  differed  sharp-  Ji 
ly  with  Mr.  Bannister's  method  of  '\* 
improving  spot  announcements. 

Linnea  Nelson,  chief  timebuyer, 
J.  Walter  Thompson  Co.,  New  York, 
said:  "Stations  would  use  far  bet- 
ter sense  if  they  accepted  adver- 
tising on  the  basis  of  copy  content,  ,; 
and  not  on  whether  they  are  live^j^ 
or  transcribed.  i 

"I  would  be  inclined  to  drop  J 
from  an  advertising  schedule  a  sta-' 
tion  with  WWJ's  policy  rather  than 
switch  to  live  copy,  unless  there 
was  no  alternative  station  in  the 
market,"  she  added. 

Describing  Mr.  Bannister's  mo- 
tives as  laudable,  Blayne  Butcher, 
radio  director  of  Newell-Emmett 
Co.,  posed  the  question:  "Can  he 
reproduce  as  entertainingly  with 
local  stations  the  caliber  of  an- 
nouncements he  can  get  in  tran- 
scriptions?" 

Defeats  Its  Purpose 

"I  heartily  approve  of  a  statior 
picking  and  choosing  which  disc; 
to  use,"  Mr.  Butcher  continued 
"but  to  knock  them  out  completelj 
is  very  short-sighted." 

The  only  advertiser  placing  tran 
scribed  spots  through  Newell-Em 
mett  at  the  present  time,  Mr 
Butcher  said,  is  Pepsi-Cola.  Ho 
said  this  account  was  on  practicallj 
every  station  in  the  country.  Pepsi 
Cola  was  a  pioneer  in  sponsorinj' 
singing  commercials. 

"Such  a  policy  defeats  just  wha 
it  is  trying  to  achieve —  good  qual 
ity  announcements,"  in  the  opinio  _ 
of  Reggie  Schuebel,  radio  directofi- 
and  timebuyer  of  Duane  Jones  Cc 

"In  a  normal  period,"  Misi* 
Scheubel  said,  "a  station  wouldn'f^ 
dare  do  this." 

Spokesmen  for  Donahue  &  Corm 
New  York,  which  handles  a  volun^  ' 
of  recorded  spot  announcement: 
expi-essed  the  belief  that  adverti;; 
ers  would  resist  the  WWJ  polic 
and  that  it  would  result  in  a  los. 
of  business  for  the  station. 

Franco's  Views 
Mr.  Franco,  commenting  on  th 
WWJ  move,  said:  "If  we  can  d' 
pend  on  all  stations  to  do  the  jc 
WWJ  is  doing,  there's  no  need  f 
transcriptions,"  Mr.  Franco  adde 
He  said,  however,  that  there  a 
only  several  hundred  stations 
the  nation  equipped  to  perform  ; 
WWJ  does.  He  said  his  agem 
would  be  willing  to  provide  co] 
for  live  spot  announcements  ' 
WWJ,  adding  that  he  admired  Mi 
Bannister's  stand. 

Only  move  comparable  to  that 
WWJ's  was  taken  by  WQRX  Nt 
York  last  spring  [Broadcasti> 
April  3]  when  that  station  adopt 
a  plan  of  refusing  singing  conimc 
cials,  after  an  unsuccessful  attem 
to  re-produce  such  spots  in  a  fa: 
ion  tailored  to  the  WQXR  progrs 
policy. 
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Help  Wanted 


icconnt  executive  to  join  recognized  me- 

1  dium  size  Chicago  agency  in  a  new  busi- 
ness development  capacity.  Must  have 
agency  experience,  excellent  references, 
good  contacts  and  strong  sales  ability. 
Give  complete  information  in  first  let- 

j  ter.  Our  executive  staff  is  familiar  vpith 
this  advertisement.  All  applications  will 

I  be  kept  in  strictest  confidence.  Box  612, 

I  BROADCASTING. 

I'nnouncer-operator  wanted  by  station  in 
'!  Rocky  Mountain  area.   Send  experience, 
i  snapshot,  and  three  references.  Men  only. 
First  grade  license.   Box  875,  BROAD- 
CASTING. 

'anted!  Operator-announcer  with  first 
class  license  for  future  chief  engineer  at 
radio  station  in  small  town  in  heart  of 
Willamette  Valley,  in  Oregon.  Good  RCA 
equipment,     good     working  conditions. 

'Prefer  family   man.   Box  885,  BROAD- 

j  CASTING. 

BS  affiliate  in  beautiful  New  England 
university  city  needs  experienced  an- 
nouncer. Prefer  family  man  interested  in 
permanent  position  with  future  at  good 
salary.  Station  largest  in  area  with  no 
competition.  If  interested  write  Box  889, 

J  BROADCASTING. 


/anted — Announcer-program  director  who 
:  can  write  continuity.  Salary  plus  over- 
time and  special  shows  for  network  sta- 
tion in  New  England.  Box  915,  BROAD- 
;iCASTING. 

Il  

ajor  market  CBS  regional  station  (mid- 
west) is  looking  for  a  high  calibre  emcee- 
|ad  lib  personality  to  handle  two  hour 
morning  show  plus  others.  Must  be  able 
I  to  address  Rotary  etc.  meetings,  handle 
public  service  affairs.  Good  salary  and 
commission  commensurate  with  ability. 
[Permanent  position.  Send  full  details 
;and  picture  to  Box  920,  BROADCAST- 
ING. 


he  announcer,  one  1st  class  operator  by 
'Blue  Network,  250  watt  station.  Deep 
south.  Box  924,  BROADCASTING. 


'  ntinuity-writer — Good  paying,  permanent 
Itjosition  for  capable  continuity-writer, 
nwith  1000  watt  midwest  regional  net- 
Pwork  station.  Box  929,  BROADCASTING. 

j.inouncer-operator  wanted.  Must  have  first 
?  ;lass  radiotelephone  license  and  be  capa- 
1  ble  of  announcing  news  and  commercials, 
i.jive  experience,  draft  status  and  salary 
r'equired  first  letter.  Radio  station  KSEI, 
Pocatello,  Idaho. 


Ivertising  manager  for  network  station. 
Permanent  position.  KFRO,  Longview, 
rexas. 


linted  announcer  that  can  do  newscasts 
•egular  job.  Please  state  starting  salary 
'n  first  communication.  Contact  Manager. 
A^BRW,  Welch,  W.  Va. 

i!  inted — First   or   second    class  operator. 
I  Tar  necessary.  Write  FM  station  WBCA, 
-08    State   Street,    Schenectady   5,  New 

iljli'ork. 

'^•jVLA,  Mobile,  has  an  opening  for  an  an- 
iiVi|iouncer  who  desires  to  get  ahead.  An  ex- 
cellent salary,  talent  fees,  permanent.  No 
*  lloaters  wanted.  Send  transcription. 


Situations  Wanted 


,ief  engineer.  4  years  experience.  3  years 
'lyith  50  kw.  FM  and  directional.  Must  be 
Jiermanent.  Box  903,  BROADCASTING. 


%  SCHOOL  V 
t^ADIO  TECHNIQUE 


(America's  Oldeat  School  Devoted 
Exclusively    to   Radio  Broadcasting) 

Sfarf'mg  New,  /nfens/ve 

DAY  &  EVE. 

j  M'id-Season  Courses 

DECEMBER  4 

I  Taught  by  Network  Profes- 
j  sionals,  for  Beginner  & 
t  Advanced  students,  include: 
'•  Announcing  •  Station  Routine 

m  Newscasting  •  Acting 

){t  |i*  Continuity  Writing  •  Diction 

Commentating  •  Voice 

Co-ed.   Moderate   rates.  Inquire! 
Call  or  Write  for  Booklet  B. 


I.K.O.  BUILDING.RADIO  CITY,  N. Y. 
CIRCLE  7-0193 


t 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  V/anfed  lOe  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30e  per  word.  Ad  must  be  all 
light  face  or  a\\  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Situations  Wanted  (Cont'd) 

Program  Director — Announcer.  8  years  in 
radio;  married,  4F;  programming-an- 
nouncing,  all  phases.  Sober,  talented. 
Salary  $50  weekly.  Box  551,  BROAD- 
CASTING. 

Station  promotion  director  thoroughly  ex- 
perienced in  publicity,  advertising  and 
production.  Box  879,  BROADCASTING. 

Radio  engineer  desires  position  as  chief  of 
one  kw  or  larger.  Experienced  all  phases. 
Box  900,  BROADCASTING. 

Californian  wants  to  return  to  his  native 
heath.  Seven  years  experience  as  pro- 
gram director,  writer,  timebuyer  in  best 
New  York  and  California  agencies  and 
networks.  Capable  executive,  good  organ- 
izer, interested  in  agency,  station,  net- 
work or  television  position  with  a  future 
in  the  Golden  State.  Box  902,  BROAD- 
CASTING. 

Engineer,  first  class.  Wide  experience  all 
phases  control  and  transmitter  operation 
and  maintenance,  250  watt  to  50  kw. 
Box  904,  BROADCASTING. 

Announcer,  IV2  years  experience,  news,  ad- 
lib,  turntables,  control  board.  Prefers 
change,  northeast.  Married,  honorable 
discharge.  What's  your  offer?  Box  905, 
BROADCASTING. 

Experienced  newscaster,  long  press  associa- 
tion background.  Draft  exempt,  available 
December  1st.  Box  907,  BROADCAST- 
ING. 

Consulting  engineer  desires  position  with 
station  or  group  of  stations.  Now  em- 
ployed by  Washington  firm.  Box  908, 
BROADCASTING. 

Two  announcers  experienced  in  news  com- 
mercials and  production.  Honorable  disr 
charges.  Desire  location  together  with 
permanent  affiliation  in  view.  Box  909, 
BROADCASTING. 

Three  top  announcers  and  stable  married 
men.  One  top  disc  jockey,  one  top  news- 
man, one  top  straight  commercial  want 
positions  with  progressive  organization. 
Will  consider  individual  offers.  Presently 
employed  CBS  station  midwest.  Box  910, 
BROADCASTING. 

Experienced  announcer,  newscaster,  mar- 
ried, 4F,  dependable,  want  job  with  fu- 
ture. Prefer  warm  climate.  Box  913, 
BROADCASTING. 

Announcer — 2%  years  of  experience  at  an 
outstanding  northeastern  50  kw  station. 
Young,  conscientious,  hard  working,  col- 
lege man.  Please  state  salary,  commer- 
cials hours.  Draft  exempt.  Box  914, 
BROADCASTING. 

Announcer  experienced  for  all  around  work. 
Age  26,  married,  ex-serviceman.  Making 
self  available  to  good  offer.  Box  916, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Operator — 1st  phone,  1  year  experience, 
4F.  Chance  to  attend  university.  Part 
time  desirable.  Box  917,  BROADCAST- 
ING. 

Newscaster-announcer.  Experienced,  also 
ad  libbing  and  specialty  shows.  Box  921, 
BROADCASTING. 

FM  engineer  wants  position  engineer  FM- 
AM  station  or  electronic  sales  engineer. 
First  phone,  second  telegraph.  FM-tele- 
vision  experience.  Law  degree,  radio  in- 
structor. Will  travel.  Prefer  west  coast 
or  New  England.  Box  923,  BROADCAST- 
ING. 

Announcer — Experienced  announcing,  writ- 
ing, production.  Operate  RCA  and  WE 
equipment.  Qualified  in  NBC  competitive 
auditions.  Audition  transcription  avail- 
able. Deferred,  26,  $50.  Box  925,  BROAD- 
CASTING. 

Announcer — Woman,  now  on  staff  well- 
known  5  kw.  5  years  experience  news, 
music,  women's,  acting.  Transcription 
upon  request.  Box  926,  BROADCAST- 
ING. 

Experienced  salesman-announcer-organist. 

Have  proven  record  top-salesman.  Clear 
announcing  voice.  12  years  solo  organist 
largest  theatres.  Available  March  1945. 
Go  anywhere.  Prefer  midwest.  38,  4F. 
Box  927,  BROADCASTING. 

Experienced  salesman — Better  than  average 
man  with  excellent  sales  and  personal 
record,  seeks  connection  with  progressive 
station  offering  better  than  average  op- 
portunity for  job  well  done.  7  years  in- 
telligent radio  sales,  family  man,  A-1 
reference.  Regional,  local  experience. 
East  or  midwest  preferred.  Box  928, 
BROADCASTING. 

You've  found  your  announcer-script  writer. 
Experienced  writer  with  good  program 
ideas  wants  position  with  NBC  affiliate 
where  she  can  combine  writing  and  an- 
nouncing. Employed  now.  Box  930, 
BROADCASTING. 

Announcer — 29,  Naval  discharge,  good 
voice.  Will  work  hard  for  small  station. 
3338-Hardin,  Memphis,  Tenn.  Phone  48- 
4202. 

Experienced  announcer.  Smooth  style,  rich 
voice,  personality.  Handled  network 
shows.  Rudolph  Hoffman,  219  Vernon 
Avenue,  Brooklyn,  New  York. 

Engineer — First  class  with  two  years  ex- 
perience wants  position  in  east  or  north- 
east. Available  now.  Draft  status  4F,  23 
years  of  age.  Fred  Heslep,  Route  2,  Jack- 
sonville, Arkansas. 

Newscaster,  announcer,  eighteen  months 
experience,  capable  copywriter,  sober,  re- 
liable. Charles  Grady,  329  West  84th  St., 
New  York  City. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  Con»uitant§ 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 

(Subj.  to  Gov't  Reg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Boronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High  Power  Tube  Specialists  Exclusively 


^Advertising  ^Agencies 

Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING  , 


FACILITIES 


•      FRENCH  AND  ENGLISH 

Write  Us 


Situations  Wanted  (Cont'd) 

Script  writer.  Drama,  news,  commercials. 
Good  academic  background,  widely 
traveled,  linguist.  Will  accept  position 
with  radio  station,  agency,  preferably 
Chicago.  Samples,  references  on  re- 
quest.   Box    931,  BROADCASTING. 

Wanted  to  Buy 

Will  pay  cash  for  250  watt  transmitter. 
FCC  approved.  Box  860,  BROADCAST- 
ING. 

Wanted  to  buy — Antenna,  frequency  moni- 
tor, modulation  monitor,  and  other  com- 
plete equipment  for  250  watt  station. 
Box  899,  BROADCASTING. 

Wanted— One  (1)  Weston  301  Voltmeter  0 
to  1.5  KV  or  0  to  2  KV  complete  with 
multiplier,  either  new  or  used.  Box  906, 
BROADCASTING. 

Wanted — One  or  two  turntables,  new,  used, 
or  rebuilt.  What  have  you  ?  Cash  arrange- 
ment. Box  911,  BROADCASTING. 

Wanted  to  buy — Small  station  in  small 
town.  Prefer  southwest.  Give  details  in 
first  reply.  Strictly  confidential.  Box  922, 
BROADCASTING. 

Wanted — Frequency  monitor  and  modulation 
monitor.  Phone  Central  6595,  collect, 
Chicago,  Mr.  Clifford. 

Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

Wanted  to  buy — One  type  72-C  recording 
attachment  complete  with  cutting  head 
and  feeding  mechanism.  Wire  or  write 
WISR,  Butler,  Pa. 

For  Sale 

For  sale — Shure  Unidyne  microphone,  model 
556-B,  Presto  model  K  recorder.  Both 
like  new.  Box  912,  BROADCASTING. 

Slightly  used  telepix.  Very  cheap.  Mrs.  H. 
Massat,  '2250  Dayton  St.,  Chicago  14,  111. 
Lincoln  8081. 


Miscellaneous 


Radio  man,  honorably  discharged  from 
Army,  wants  to  buy  interest  in  or  con- 
trol of  250  watt  station.  Box  918, 
BROADCASTING. 


HELP  WANTED 
Pianist: 
Able   to  double  Hammond 
Organ  and  Novachord. 
Excellent    permanent  job 
with  nationally  known  5  kw 
midwestern  station.  Give  full 
particulars. 

BOX  901,  BROADCASTING 


Radio  Salesman 
Wanted 

^  This  is  directed  at  a  rodio  sales- 
man that  wouldn't  usually  an- 
swer an  ad.  We  are  a  basic 
network  station  in  a  prominent 
Eastern  city.  We  have  a  fine 
opportunity  for  a  man  who  can 
service  and  sell  radio.  Good 
money,  nice  associates,  place  to 
grow  In  responsibility  and  earn- 
ings.  Box  919  Broadcasting. 
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Kesten  Stresses  International 
Broadcasting  on  Return  to  U.S. 

CBS  V-P  Sees  Great  Americaji  Opportunity 
In  Postwar  Radio,  Video  Development 


Mr.  Kesten 


"DESPITE  the  best  job  of  report- 
ing that  any  nation  at  arms  has 
ever  received,  America  is  not  get- 
ting, and  cannot  get,  the  real  story 
of  its  men  in  action  and  its  ma- 
chines in  action  as  long  as  military 
secrecy  is  vital," 
Paul  W.  Kesten, 
CBS  executive 
vice-  president 
said  last  week  in 
a  statement  issued 
after  his  return 
from  a  trip  to 
England.  Ex- 
pressing determ- 
ination that  this 
story  "shall  not 
be  lost  after  the 
war,  as  it  was  in  large  part  after 
the  last  war,"  Mr.  Kesten  said  that 
CBS  is  already  planning  a  post- 
war series,  tentatively  titled  De- 
censored,  to  tell  that  story. 

Expi-essing  a  conviction  that  "the 
United  States  should  maintain  fully 
the  international  broadcasting  fa- 
cilities that  have  been  expanded 
during  the  war"  in  the  postwar  era, 
Mr.  Kesten  said  that  even  a  few 
weeks  spent  outside  this  country 
are  sufficient  to  show  the  import- 
ance of  American  news,  American 
affairs  and  American  entertain- 
ment to  foreign  listeners.  Pointing 
out  that  the  most  popular  network 
programs  are  available  today  both 
in  England  and  on  the  continent, 
for  civilian  listeners  as  well  as 
our  troops,  he  continued: 

"Some  indication  of  the  vital  im- 
portance abroad  of  American  think- 
ing and  planning  was  evident  in 
the  fact  that  the  United  States  at- 
titude toward  international  avia- 
tion and  world  shipping  received 
more  time  on  the  air  in  BBC  news- 
casts than  any  other  single  item 
in  24  hours  of  world  news,  although 
it  was  totally  eclipsed  in  American 
news  broadcasting  by  events  on  the 
war  front.  There  is  no  question  in 
my  mind  of  the  increasing  import- 
ance to  the  United  States  of  inter- 
national broadcasting  from  this 
country  after  the  war." 

French  Television 

Commenting  on  television  prog- 
ress in  France,  where  shortly  after 
the  liberation  "they  were  able  to 
demonstrate  actual  pictures  which 
make  our  prewar  television  stand- 
ards look  wholly  obsolete,"  Mr.  Kes- 
ten declared  that  "the  leverage  of 
this  French  development  on  Amer- 
ican television  planning  cannot  be 
ignored."  He  expressed  the  opinion 
that,  in  view  of  the  larger  number 
of  prewar  sets  purchased  in  Eng- 
land, that  country  may  resume  tele- 
vision on  prewar  standards,  but 
that  the  British  may  emerge  with 
a  television  system  which  might  set 
the  pace  for  the  rest  of  the  world, 
except  for  the  single  American  ad- 
vantage of  color. 
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The  Germans,  he  said,  although 
well  advanced  in  television  before 
the  war,  "apparently  lacked  the 
imagination  to  develop  color  tele- 
vision." The  French  "have  appar- 
ently concentrated  all  their  work 
on  black-and-white  pictures."  The 
British,  while  showing  real  interest 
in  color  television,  "have  not  pro- 
duced a  practical  full-color  sys- 
tem." 

He  concluded:  "Thus  the  United 
States  seems  to  be  in  the  enviable 
position  of  having  world  leadership 
in  television  at  its  fingertips.  It 
would,  in  my  opinion,  be  deplorable 
if,  in  America  of  all  countries,  a 
short-sighted  clinging  to  the  status 
quo  should  make  us  falter  at  this 
point." 


Bonds  Today 

SUNG  to  the  tune  of  Irving 
Berlin's  famous  Treasury 
song  "Any  Bonds  Today", 
WWVA  Wheeling  followed 
all  station  break  announce- 
ments on  the  opening  of  the 
Sixth  War  Loan  with  the 
phrase  "Buy  a  Bond  Today". 


Heinz  Drops  'Info' 

H.  J.  HEINZ  Co.,  Pittsburgh,  after 
two  years  sponsorship  of  Informa- 
tion Please  on  NBC,  Mondays, 
9:30-10  p.m.,  will  discontinue  the 
show  Feb.  12.  According  to  a 
spokesman  for  Maxon  Inc.,  New 
York,  the  show  is  being  discontinued 
because  of  a  new  advertising  set- 
up calling  for  concentration  on  re- 
gional advertising.  Quiz  program, 
the  agency  said,  was  impractical 
for  regional  cut-in  commercials.  In- 
dications are  that  the  9:30  p.m. 
spot  will  not  be  retained,  with  spe- 
cific future  radio  plans  to  be  deter- 
mined at  agency-advertiser  confer- 
ences. 


Royal  Heads  Video  at  NBC; 
Brooks  Is  Named  Successor 

SHIFT  in  NBC's  executive  lineup 
making  John  F.  Royal  vice-presi- 
dent in  charge  of  television  and 
placing  the  network's  international 
relations  and  foreign  office  person- 
nel previously  directed  by  Mr. 
Royal  under  the  supervision  of  Wil- 
liam F.  Brooks,  director  of  news 
and  special  events  was  effected  last 
week  by  an  executive  order  issued 
by  Frank  E.  Mullen,  NBC  vice- 
president  and  general  manager. 

The  move  puts  Mr.  Royal,  whose 
former  duties  as  head  of  inter- 
national relations  and  new  develop- 
ments included  supervision  of  tele- 
vision, exclusively  in  charge  of  the 
latter  service.  It  was  made  because 
of  plans  now  being  formulated  to 
develop  and  expand  NBC's  video 
activities,  the  announcement  stated. 
After  18  months  in  which  NBC's 
telecasts  had  been  limited  to  films, 
the  schedule  was  expanded  in  the 
fall    of    1943    to    include  sports 


NAB  Group  to  Aid 
Capital  Reporters 

Correspondents  and  Officialg 
Meet  to  Discuss  Activities 

A  COMMITTEE  to  cooperate  witb 
the  Washington  Radio  Correspond- 
ents Assn.  in  promoting  better  fa- 
cilities for  broadcast  newsmen  cov- 
ering the  Capitol  has  been  appoint- 
ed by  J.  Harold  Ryan,  presideni 
of  NAB. 

The  committee  includes  L.  Spenc- 
er Mitchell,  manager  of  WDAE 
Tampa,  and  H.  K.  Carpenter,  man 
ager  of  WHK  Cleveland.  It  wil 
serve  as  a  subcommittee  of  the  NAE 
Radio  News  Committee,  of  whicl 
Karl  Koerper,  manager  of  KMBC 
Kansas  City,  is  chairman. 

Plans  for  the  committee's  ac 
tivity  were  to  be  discussed  at  < 
meeting  Nov.  27  between  Presiden 
Ryan,  C.  E.  Arney  Jr.,  secretary 
treasurer  of  NAB,  and  Earl  God 
win,  president  of  the  correspond 
ents'  assn.  and  William  Costellc 
CBS  Washington  correspondent.  I 
third  correspondent,  Richard  Hark 
ness  of  NBC,  serving  with  Mi 
Godwin  and  Mr.  Costello  in  parley 
to  be  held  with  NAB  officials,  wa 
unable  to  attend. 

The  NAB  and  Radio  Correspond 
ents  Assn.  committees  will  confe 
soon  vdth  William  Vaughn,  actin 
superintendent  of  the  House  Radi 
Gallery,  and  Harold  McGrath,  sv 
perintendent  of  the  Senate  Radi 
Galley. 


Mr.  Royal 


Mr.  Brooks 


events,  operas  and  variety  shows. 
Recently  WNBT,  NBC's  television 
station  in  New  York,  started  twice- 
weekly  boxing  bout  telecasts  under 
sponsorship  of  Gillette  Safety 
Razor  Co.  WNBT  has  picked  up 
several  football  games  this  fall. 

Ray  Kelly,  manager,  program 
production  facilities;  John  T.  Wil- 
liams, business  manager  of  the  tele- 
vision department;  production  di- 
rectors Edward  Sobol,  Paul  Alley 


and  Ernest  S.  Colling  and  thei 
staffs  will  report  to  Mr.  Royal  ur 
der  the  new  setup. 

Mr.  Brooks  now  directs  all  c 
NBC's  international  relations  wit 
foreign  broadcasting  agencies,  sue 
as  the  BBC,  in  addition  to  thos 
involving  news  and  special  event 
Recently  returned  from  Pearl  Ha] 
bor,  where  he  and  the  news  heac 
of  the  other  major  networks  coi 
ferred  with  Adm.  Chester  V 
Nimitz  on  Pacific  war  coverage,  I 
plans  to  leave  shortly  for  Londo: 
Paris  and  Rome  to  confer  wit 
NBC  personnel,  in  Europe  and  1 
expand  the  network's  internationi 
organization. 

Fred  Bate,  manager  of  NBC's  ii 
ternational  shortwave  departmen 
in  charge  of  all  broadcasts  origii 
ated  by  NBC  for  transmissic 
abroad  in  cooperation  with  the  0 
fice  of  War  Information  and  tl 
Coordinator  of  Inter-American  A 
fairs,  continues  in  that  post  bi 
now  reports  directly  to  Mr.  Mull( 
instead  of  to  Mr.  Royal. 


Drawn  for  Broadcasting  by  Sid  Hix 
-Now  Take  A  Little  Pinch^  OOPS .'  Not  You,  Mr.  Schneider!" 


Berle  Show  to  CBS 

EVERSHARP  Inc.,  Chicago,  ma 
ufacturers  of  pens  and  pencils,  i 
Dec.  20  will  shift  Milton  Berh 
Let  Yourself  Go  from  the  Blue  Ne 
work,  Tuesday,  10:30-11  p.m. 
CBS  Wednesday,  10:30-11  p.) 
Latter  spot  is  being  vacated  D< 
10  when  electric  companies  shi 
Nelson  Eddy  to  Sunday,  4:30 
p.m.  Eversharp  also  sponsors  Ta 
It  or  Leave  It  on  CBS,  Sundaj 
10-10:30  p.m.  Agency  is  Blow  C 
New  York. 


BROADCASTING    •    Broadcast  Advertisi 


1 


ADVERTISING 
MUST    PACE  PROGRESS 


This  Ad  made 
an  Industry  out  of 


Listerine  startled  America  in  1922  with 
"Often  A  Bridesmaid  But  Never  A 
Bride"* — featuring  "halitosis".  People 
were  shocked  by  this  frank  discussion, 
of  a  "hush-hush"  subject. 

But  drug  and  toiletries  manufacturers 
rubbed  their  hands  in  satisfaction,  for 
the  door  of  public  consciousness  had 
been  opened — and  a  new,  prosperous 
industry  moved  in  to  stay! 

*  Created  by  Milton  Feasley  and  Gordon 
Seagrove  of  Lambert  &  Feasley,  Inc. 


the  Distribution  Decade, 


Advertising  Must  Help  Create  Many  New  Industries 


ADVERTISING  faces  many  responsibilities — and 
opportunities  —  in  the  Distribution  Decade,  after 
Victory.  Among  these  wall  be  the  creation  of  new 
markets  for  new  industries.  And  after  these  markets 
have  been  opened,  Agency  men  must  assume  the  task 
of  accelerating  Distribution. 

For,  after  Victory,  the  Nation  must  not  only  produce, 
but  sell  40%  more  than  in  1940.  Money,  manpower. 


production  facilities  and  materials  will  be  plentiful. 
Distribution — making  possible  the  speedy  conversion 
of  goods  into  dollars — will  be  the  problem. 

Just  as  all  forward-looking  Agency  men  are  actively 
studying  this  problem,  we  are  examining  its  applica- 
tion to  the  great  4-State  market  that  is  ^'XW-land. 
We'll  have  some  interesting  things  to  report  to  you 
when  the  time  comes. 


WLW 

DIVISION  OF  THE  CROSLCY  CORPORATION 


THE   NATION'S   MOST   M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


This  and  many  other  questions 
answered  by  this  new  study! 


■^^HY  do  people  write  to  radio  sta- 
tions? How  often  do  they  write? 
Do  farm  folk  write  more  often  than  city 
folk?  Do  age,  education  or  standard  of 
living  have  any  effect  on  who  writes  and 
how  often? 

The  answers  to  these  questions  are 
just  a  fragment  of  the  information  se- 
cured during  the  1944  Oklahoma  radio 
survey  conducted  by  Dr.  F.  L.  Whan  of 
the  University  of  Wichita  whose  annual 
studies  of  radio  listening  in  Kansas  and 
Iowa  are  well  known  and  accepted 
throughout  the  industry. 

Many  of  the  facts  revealed  by  this 
study,  no  doubt,  have  regional  or  even 
national  significance  and,  for  that  reason, 
will  be  of  interest  to  students  of  radio 
listening  eversrwhere. 


Primarily,  it  is  a  study  of  radio  listen- 
ing in  Oklahoma,  the  first  and  most 
comprehensive  statewide  study  ever  made, 
providing  for  the  first  time  authentic 
answers  to  questions  which  radio  people 
and  time  buyers  most  frequently  ask. 

WKY  is  especially  eager  for  time 
buyers  and  advertisers  to  examine  this 
study  closely  because  it  adds  conclusive 
proof  to  WKY's  oft-repeated  claim  to 
decisive  dominance  in  Oklahoma.  This 
fact  shouts  from  page  after  page. 

So,  if  you  are  choosing  a  station  to  do 
your  selling  job  in  Oklahoma,  if  you 
want  to  know  the  listening  habits  or 
program  preferences  of  Oklahoma  listen- 
ers, you'll  find  the  information  you 
want  in  "The  Oklahoma  Radio  Audience 
of  1944".  Send  for  a  copy,  if  it  is  not 
already  in  your  files. 


- — .M»irinBTni^(}~. 
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IN  5  MINUTES 

this  book  can  tell  you  mo^« 
about  IOWA  RADIO  tha  Ji 
you  could  learn  in  a  YEAj^k 
of  personal  investigatioj^^l 


The  1944  Iowa  Radio  Audience  Sur 


answers  practically  every  question  you  could  ask 
if  you  should  set  out  to  interview  representative 
numbers  of  listeners  in  every  Iowa  county,  to 
decide  which  stations,  what  programs,  what  times 
would  give  you  utmost  radio  results  in  this  State. 

Compiled  from  many  thousands  of  interviews 
and  questionnaires,  conducted  by  Dr.  Forest  L. 
Whan  along  recognized  sampling  patterns,  the 
1944  Iowa  Radio  Audience  Survey  gives  you  the 
whole,  authentic  picture  of  Iowa  listenership. 

It  includes  maps,  charts  and  Pictographs  which 
give  you  the  answers  at  a  glance.  It  does  not 
require  hours  of  laborious  study.  It  will  become 

Sone  of  the  most  constantly-used  and  informa- 
k  tive  books  in  your  radio  library.    It  is  a 


FREE  &  PETERS,  INC. 


MUST  for  every  fact-minded  advertising  or  mer- 
chandising man  who  has  any  interest  in  Iowa 
radio. 

It's  difficult  to  advertise  the  1944  Survey  with- 
out sounding  too  enthusiastic.  But  just  take  our 
word  that  it's  all  we  say,  and  write  for  your  copy 
today  or  ask  Free  &  Peters.  You'll  be  glad  you 
did.  It's  free,  and  there  is  no  obligation,  of  course. 

WHO 

fir  IOWA  PLUS ! 

DES  MOINES  .  .  .  50,000  WATTS 
B.  J.  PALMER,  President 
J.  O.  MALAND,  Manager 

National  Representatives  ^^^^ 


Hear  are  the 
Radio  Listenin 

Up  UNTIL  now  there  were  no  authorita- 
tive, comprehensive  data  on  radio  lis- 
tening in  Oklahoma;  no  complete  picture 
of  station  coverage:  no  impartial  measure- 
ment of  listener  preference;  no  thorough 
knowledge  of  program  preferences.  Local 
or  sectional  studies,  such  as  there  may  have 
been,  could  give  only  fragments  of  the  com- 
plete story  which  program  people  and  time 
buyers  must  know  to  do  the  best  possible 
job  in  Oklahoma. 

Today  there  is  an  encyclopedia  of  radio 
listening  information:  "The  Oklahoma  Ra- 
dio Audience  of  194^."  It  is  authoritative 
and  impartial,  based  on  6,422  interviews  in 
cities,  villages  and  on  farms  all  over  the 
state.  The  study  was  conducted  and  results 
tabulated  under  the  direct  supervision  of 


REAL  facts  of 
g  in  Oklahoma 

Dr.  F.  L.  Whan  of  the  University  of  Wichita 
whose  work  in  radio  research  and  listener 
measurement  is  widely  and  favorably 
known  in  the  industry. 

While  this  study  sifted  out  hundreds  of 
interesting  and  valuable  facts,  the  one  big. 
outstanding  fact  which  overshadows  all 
others  is  the  decisive  dominance  of  WKY 
in  the  listening  habits  of  Oklahoma  people. 

This  is  the  one  big  fact  which  should  in- 
terest advertisers  who  want  to  do  the  best 
possible  job  of  delivering  their  sales  mes- 
sages to  Oklahoma  listeners. 

The  facts  of  listening  in  Oklahoma  are 
yours,  if  you  have  a  copy  of  "The  Oklahoma 
Radio  Audience  of  1944".  Send  for  a  copy. 
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Good  Fishing  ANY  Time 


Eager  for  the  latest  news  .  .  .  anxious  for  the 
best  in  entertainment,  thousands  of  people 
in  Middle  Tennessee  and  Southern  Kentucky 
tune  to  WSIX  for  choice  programs  selected 
from  the  BLUE  Network  and  the  MUTUAL 
Broadcasting  System. 

There  is  good  fishing  in  this  gigantic  pool  of 
listener  interest  for  advertisers  doing  busi- 


5000  WATTS  980  KILOCYCLES 
BLUE  -  MUTUAL 

Catches  Listeners  Day  &  Night 


ness  throughout  the  Nashville  market.  Never 
before  have  WSIX  listeners  had  so  much 
money  to  spend  for  the  things  they  want.  It's 
wise  to  fish  when  the  fishing  is  good,  so  be 
sure  you  are  casting  in  the  right  direction  . . . 
in  the  center  of  the  rich  middle  Tennessee 
section.  For  availabilities  and  rate  informa- 
tion, write  or  wire  to  WSIX  or 
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,  TIME  BUYERS   . .  .  DO  YOU  KNOV  THE 

(With  ^^^^^^  ^^^,3^,, 

3  BEAS0.SVHY    W  LIB    IS  PA^  ,  30 -percent 

PIRST...    Latest  Hooperatmga  give  VLI 
Lt^o..e.Yo..s  audience  Since  .anua... 

biz:     CASH_RBaiSTBR_  R_IP,  ^  ^  ^  ,,3 

3BC0HB. . .  "PuIse  o.  «  v  Yo  .  _  _ 

Tiateners  are  middle -incomed  . . .  P 

^0  Tears  old.    V  L  I  B's  audience  gets  a 
66 -percent  are  over  J>0  years 

big  rating  for  Wing  P  over  I 

biz:     0A3H_RBaiSTEH  HimS  ^^,3,3tently  reached  ot.er 

THIHB...    T.is  audience  is  not  con  ^^^^^^^^^ 

"Pulse"  finds  6l-percent  of    W  1.  i 
stations.      f^-^"  >,pfore  or  after 

,  ,0  not  tune  in  an.  ot.e.  station  ^^--tes  .  o. 

.     «  T  I  B  . .  because  tney  toov  that  only 
listening  to    W  L  I  ,  „f  the  "Popular 

consistently  gives  the.  distinctive^ programs  or 

A       fl  Rlend  of  the  Modern"  . 
Classics  vith  a  Biena 

-  ^rSrlsB  ARE  .HE  OS-MS  V  .  I  B  IS  PAYI.O 
SO,  TIME  ^  ,^,,„CE...  a-  WITH 

0..  OK  THE  ----  ,ORK  STATIONS. 

MORE  BUYIMG  POWER...  3-  NOl  Kiiii 
BIZ:     CASH_REGISTER  RINGS  3  TIMES 


o 
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TO  INCREASE  YOUR  LISTENING  AUDIENCE  USE 
NEWSPAPER  SPOT  ANNOUNCEMENTS 


liURVEY  REVEALS  LOW  COST  OF  READER  NOTICES  IN  NEWSPAPERS 


Radio  directors,  agency  execu- 
tives and  publicity  men  agree 
j  at  to  win  new  listeners,  a  network 
how  needs  pre-program  build-up. 
Vhy  not  use  Newspaper  Spot  An- 
louncements  (Reader  Notices)  to 
innounce  stars,  to  remind  the  audi- 
tnce  of  time  and  station,  and  in 
(eneral  to  high-light  the  program. 


CBS 

$764.96 

71 

Blue 

802.61 

98 

Mutual 

842.39 

98 

NBC 

754.75 

69 

Reader  Notices  are  not  only  effec- 
tive, but  are  economical.  For  ex- 
ample, if  you  have  a  program  on 
CBS,  NBC,  Blue  or  Mutual,  you  can 
buy  a  three  line  reader  notice  in 
every  daily  Newspaper  in  the  basic 
cities  for  the  following: 

ipers      18,731,012  Circulation 
19,910,278 
21,043,452 
19,232,488 


*  A  copy  of  the  booklet  "Newspaper  Spot  An- 
nouncements," a  study  of  first  page  and  inside 
page  reader  notice  rates  of  the  daily  newspapers 
of  the  United  States  or  a  copy  of  the  detailed 
costs  of  using  Reader  Notices  in  the  basic  cities 
of  the  four  networks,  may  be  obtained  without 
cost  by  writing  to  the  Promotion  Department, 
Kelly-Smith  Company,  420  Lexington  Ave.,  New 
York  17,  New  York. 


KELLY-SMITH  COMPANY 


National  Newspaper  Representatives 


Chicago 
Boston 


New  York 
Philadelphia 
San  Francisco 


Detroit 
Atlanta 
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BROAa^^TING 

The  WeeUix^^^;^/  Newsmagarine  of  Rodio 

^dadcast  Advertising 


When  You  Think  of 

^  NEW  ORLEANS 

...  You  Think  of 

The  Air  Capital  of  the  South 

CHICAGO  &  SOUTHERN 


...AND 


PAN-AMERICAN 


NEW  ORLEANS 


The  Greatest  Selling  Power 
In  The  South's  Greatest  City  ^ 


50,000  WATTS 
CLEAR  CHANNEL 


WWL  — LAND 


V/WL  Dominofes  fhe  NEW  Deep  Sooth- 
Headed  for  PERMANENT  Prosperity 


CBS  AFF/UAJ-E  — REPRESENTED   NAHONAUr  BY  THE  KATZ  AGENCY,  INC. 


Published  Weekly  by  Broadcasting  Publicationt,  Ine* 

Executive,  Editorial,  Advertising  and 
Circulation  Offices:   870   National   Press  BIdg. 
Washington  4,  D.  C.  Telephone:  ME  1022 

IN  THIS  ISSUE  .  .  . 

WJZ  Bans  8-10  p.m.  Chain-Break  Spots   13 

Swezey,  Carlin  Named  MBS  V-Ps   13 

Two  Vitamins   Off   Air;   Others   Stay   14 

UAW  Applies  for  6  FM   Stations   14 

World  Starts  Disc  Feature  Service   15 

FCC   House   Probe  Closed   to   Public   16 

Senate  Gets  Bill  to  Curb  Petrillo   18 

Salute  to  Wartime  Plants 

— By  Arthur  J.  Kaufman   21 

Radio's  Part  in  6th  Loan  Biggest  Yet   23 

KROW,  KPAS  Soles  Before  FCC   24 

FCC  Aproves  Soles  of  6  Stations   26 

Hooper  Ratings  Shov/  Steady  Gain   32 

KECA  Seeks  50  kw  on  770  kc   54 

Engineer's  Plan  to  Setback  Petrillo   55 

FMBI  ReafFirms  Present  FM  Bond   60 

NBC  War  Clinics  Begin  Feb.  5   64 

BBC  Plans  Worldwide  News  Service   65 

New  NAB  Committees  Named   72 

DEPARTMENTS 


Advertisers  52 

Agencies  50 

At  Deadline  10 

Behind  the  Mike  44 

Bus.  of  Bcstg  36 

Control   Room  71 


Editorial   40 

FCC   Actions  70 

Our  Respects  To  40 

Personal  Notes  42 

Purely  Programs  30 

Sellers  of  Soles  10 


Sid  Hix  72 

SOL  TAISHOFF 

Editor  and  Publisher 


EDITORIAL 

WASHINGTON:  Robert  K.  Richards,  Editorial 
Director;  J.  Frank  Beatty,  Managing  Editor; 
Bill  Bailey,  Associate  Editor.  STAFF:  Jack  Levy, 
Lawrence    Christopher,    Mary    Zurhorst,  Gilbert 

Gardner,  Sidney  Shelley,  Norma  Pugliese,  Jerry 
Posey. 

NEW  YORK:  Bruce  Robertson,  New  York  Editor: 
Helen  House,  Thor  Krogh. 

CHICAGO:  Florence  Small,  Mgr.;  Jean  Eldridge. 

HOLLYWOOD:  David  Glickman,  Mgr.;  Marjorie 

Barmettler. 

TORONTO:  James  Montagnes. 

BUSINESS 

MAURY  LONG,  Business  Manager 

WAStllNGTON:  Bob  Breslau,  Adv.  Production 
'Manager;  Harry  Stevens,  Eleanor  Carpenter. 
AUDITING:  H.  H.  Tash,  Catherine  Steele,  Mil- 
dred Racoosin. 

NEW  YORK;  S.  J.  Paul,  New  York  Advertising 

Manager;  Patricia  Ann  Foley. 

CHICAGO:  Florence  Small,  Mgr.;  Jean  Eldrldge. 

HOLLYWOOD:  David  Glickman,  Mgr.;  Marjorie 

Barmettler. 

TORONTO:  James  Montagnes. 

CIRCULATION 

BERNARD  PLATT,  Circulation  Manager 
WASHINGTON :  Marie  Woodward,  Dorothy  Young. 

ADDRESSES 

WASHINGTON:  Natl.  Press  Bldg.  MEtropltn.  1022 
NEW  YORK:  250  Park  Ave.  PLaza  5-8355. 
CHICAGO:  360  N.  Mich.  Ave.  CENtral  4115. 
HOLLYWOOD:  1509  N.  Vine  St.  GLadstone  7353. 
TORONTO:  417  Harbour  Commission  Bldg.  ELgin  0775. 

Copyright  I9ii  by  Broadcasting  Publications  Inc. 


SUBSCRIPTION  PRICE:  S5.00  PER  YEAR,  15c  PER  COPY 


Page  6     •     December  4,  1944 


BROADCASTING    •    Broadcast  Advertisini 
  ^ 


^^Here's  Your  Fan  Mail  Soldier-" 


And  it  v/as  really  mail,  too  .  .  .  300  letters  the  first  day  and 
500  letters  the  next  .  .  .  but  let's  start  the  story  at  the 
beginning. 

There  was  a  lonesome  soldier  returned  from  the  front  for 
hospitalization.  A  West  Virginia  soldier  he  was,  and  the 
State  of  Washington  is  pretty  nice,  but  he  was  lonesome 
for  the  hills  of  West  Virginia.  He  wrote  his  Sis  in  Maiden, 
W.  Va.  about  it  .  .  .  she  told  a  friend  who  wrote  WCHS  .  .  . 
Miss  580  told  her  listeners  that  very  afternoon  at  4:30  and 
two  days  later  a  Nurse  said  to  that  homesick  West  Vir- 
ginian .  .  .  "Here's  your  fan  mail,  soldier".  It  must  have 
mode  that  lad  feel  pretty  good  because  he  thought  the 
"Women's  580  Club"  should  be  changed  to  the  "Sunshine 
Club"  . . .  "because  of  the  sunshine  those  letters  brought  me." 
A  lit;!e  story  .  .  .  but  another  example  of  audience  response. 


WCHS 

CHARLESTON,  W.  VA. 
on  580  •  CBS 


JOHN  A.  KENNEDY,  Pres.  HOWARD  L.  CHERNOFF 

(on  leave  U.  S.  Navy )  Managing  Director 

Represented  by  the  Branham  Co. 


I 


The  Case  of 


Walter  (^Institution)  ^X^^l  H.  CtlCl  l 

I^IT  PROVES  A  POINT  THAT  STATISTICIANS  CAN  ARGUE  ABOUT  FROM  HERE  TO  BREAKFAST 


'TpHE  newest  Hooper  report  lists  no  "first  15"  for 
the  period  ending  November  15:  it  seems  there 
was  an  election. 

However,  Mr.  Hooper  lists  as  the  "first  4"  in  his 
preceding  report: 

Bob  Hope  (NBC)  25.8 

Fibber  McGee  and  Molly  (NBC)  .  25.6 
Walter  Winchell  (Blue)      .    .    .  25.3 
Lux  Radio  Theatre  (CBS)  .    .    .  23.1 
Some  folks  whose  interests  don't  lie  in  promoting  the 
Blue  Network  have  been  known  to  suggest  that  Mr. 
Winchell  is  a  radio  "freak."  His  consistent  appear- 
ance near  the  top  of  the  heap  is  rumored  to  be  the 
result  of  a  combination  of  circumstances  likely  to 
happen  about  as  frequently  as  the  blooming  of  a 
century  plant. 

All  of  that,  Gentlemen,  is  just  smoke  in  your  eyes. 

The  truth  of  the  matter  is  that  Walter  Winchell 
proves  a  very  potent  point  for  the  Blue  Network. 

The  point  can't  readily  be  disputed. 

The  point  is  that  in  the  major  markets  of  the  nation, 
where  radio  competition  is  keenest,  Walter  Winchell 
proves  the  Blue  can  do  as  well  as  any  network. 

Research  men,  reach  for  your  coverage  maps! 
Physicists,  snatch  pencils  and  start  to  calculate!  Geo- 
graphically-minded salesmen,  cook  up  things  about 
topography!  But  bear  in  mind  that  no  matter  what 
you  "prove,"  there  sit  the  listeners  to  the  Blue  on  Sunday 
at  9  PM— 5V^-million  families  of  'em. 


Now  look  at  these  figures  from  the  last  CAB  report. 
This  covers  81  towns  of  50,000  and  over — a  mighty 
big  chunk  of  the  U.  S.  market. 


Bob  Hope  (NBC)  

23.5 

Fibber  McGee  and  Moll/  (NBC)  . 

22.3 

Walter  Winchell  (Blue)      .    .  . 

19.7 

Charlie  McCarthy  (NBC)    .    .  . 

18.9 

Joan  Davis — Jack  Haley  (NBC) 

18.2 

Lux  Radio  Theatre  (CBS)  . 

17.6 

You  know  what  that  means.'  It  means  that  almost  as 
many  folks  are  gathered  around  radios  in  these  81 
towns  listening  to  a  Blue  Program  as  listen  to  NBC's 
best.  More  than  listen  to  CBS's  best.  These  are  lis- 
teners. People.  People  who  buy  things.  Not  statistics, 
not  topographical  aberrations,  not  electronic  phe- 
nomena— but  people.  More  than  you  can  reach  hy  any 
means  but  radio,  and  as  many  as  any  radio  network 
can  reach  in  these  vital  markets. 

Well,  it  proves  again  that  the  Blue  can  do  it.  The 
facilities  are  there.  In  the  last  analysis  the  only  thing 
that  divides  the  major  market  audiences  of  the  three 
top  networks  is  the  twist  of  the  dial.  That  means  pro- 
grams. So  —  GIVE  US  THE  SHOWS.  WE  HAVE  THE 
FACILITIES  TO  DELIVER  YOU  THE  LISTENERS— 
FOR  LESS  MONEY.  WE  DO  IT  WITH  WALTER  WIN- 
CHELL. WE  DO  IT  WITH  DREW  PEARSON  (IN  SPITE 
OF  YOU-KNOW-WHAT).  WE  DO  IT  EVERY  WEEK- 
DAY MORNING. 

See  what  we  mean  ? 


THIS  IS  THE 


NETWORK 
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ECTION   DAY  COVERAGE 
NORTHEASTERN  OHIO 


Pretty  "Electionettes"  distributed  election  score 

cards  in  downtown  Cleveland  with  the  compli- 
ments of  The  Friendly  Station,  reminded  lis- 
teners that  WGAR  and  CBS  would  air  the  elec- 
tion news  in  a  newer,  easy-to-understand  style. 


Governor-Elect  Lausche  was  interviewed 

by  "WGAR  special-events  broadcaster 
Sid  Andorn  immediately  after  election 
had  been  conceded  by  Mr.  Lausche's 
opponent. 


Frances  P.  Bolton,  re-elected  as  Con- 
gresswoman  from  Ohio's  22nd  district, 
thanked  voters  in  a  remote  control 
pickup  from  AVGAR"s  mobile  unit 
which  visited  the  candidates. 


Busy  broadcasters  were  Carl  George  and 
Dave  Baylor,  part  of  the  staff  of  48 
WGAR  people  who  were  on  duty  from 
15  to  20  hours  at  a  stretch  collecting, 
editing,  analyzing  and  airing  returns. 


Manager  John  F.  Patt  of  WGAR  personally  directed  his 
staff  in  coverage  of  national  and  state  results,  a  per- 
formance that  listeners  praised  as  the  most  informative 
and  understandable  election  broadcasting  in  North- 
eastern Ohio. 


Re-elected  by  OhIOanS,  congressman  George  H.  Bender 
found  a  "WGAR  microphone  on  the  desk  and  Tom  Arm- 
strong and  Bob  Forker  of  The  Friendly  Station  at  his 
headquarters,  ready  to  carry  his  comments  the  moment 
the  vote  total  showed  him  the  choice. 


il 
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A  SUP  OF 
THE  TYPE! 


WILMINGTON 
DE  LAWARE 


GllO%V|l«G 

KFOU 


mentii 


BLUE  NETWORK 

ADVERTISERS  USE 
"    VERY  WE€| 


A  "friendly  competitor" 
called  attention  to  an  error 
in  our  ad  in  the  October  23 
issue  of  "Broadcasting".  We 
intended  to  say  "every 

•  montfi"  instead  of  "every 

;  week". 

No  errors  about  October 
I  being  a  top  month,  tho'! 
The  October  figures  are 
199  hours  and  6  minutes  for 
Blue  Network  advertisers, 
and  66  hours,  4  minutes  for 
Mutual  advertisers  over 
KFOR! 


KFOK 


''/Nebraska's  m  LIHCOLH 
Capital  City       \  Nebraska 
Station"  ^ 


'Blue  and  Mutual  Networks 


At  Deadline 


EDWARD  R.  MURROW,  CBS  European  chief  and  president  of  the 
Assn.  of  American  Correspondents  in  London,  arrived  in  New  York  last 
Friday  for  a  sabbatical  and  conferences  with  CBS  officials. 


INCREASE  of  10%  in  announcers'  fees  for  local  commercials,  retro- 
active to  Nov.  1,  was  agreed  upon  last  Friday  by  AFRA  and  iive  major 
Chicago  stations,  WBBM  WMAQ  WENR  WLS  WGN,  subject  to  ap- 
proval by  the  WLB. 


NOV.  30  Hooper  ratings:  Boh  'Hope,  first;  Fibber  McGee  &  Molly,  second; 
Radio  Theatre,  third;  followed  respectively  by  Mr.  District  Attorney, 
Abbott  &  Costello,  Bing  Crosby,  Joan  Davis  with  Jack  Haley,  Charlie 
McCarthy,  Jack  Benny,  Screen  Guild  Players,  Dinah  Shore,  Walter 
Winchell,  Eddie  Cantor,  Bob  Burns  and  Aldrich  Family. 


SELLERS 


education, 


NORMAN  ERNEST  HEYNE, 
among  the  top  Chicago  time- 
buyers,  has  excelled  at  pro- 
ducing, singing,  writing, 
piano  playing  and  running.  At  one 
time  it  appeared  more  likely  that 
his  professional  career  would  be 
spent  behind  a  pulpit  than  behind 
a  desk. 

He  forsook  the  ministry,  for 
which  he  had  completed  five  years' 
study  at  Concordia  Junior  College, 
to  enter  Northwestern  University 
— ostensibly  for  an 
but  more  intently 
concerned  with  his 
future  as  a  football 
player. 

Concordia  offered 
Mr.  Heyne  little  out- 
let for  his  physical 
energies  and  these 
he  determined  to  ex- 
pend for  the  glory  of 
the  Purple.  North- 
western's  coach  and 
Mr.  Heyne  differed 
on  this  point,  and 
after  several  leisure- 
ly games  on  the 
bench,  Mr.  Heyne 
took  up  track. 

He  became  so  pro- 
ficient as  an  athlete  that  he  was 
called  upon  as  a  campus  personality 
to  lend  his  charm  to  certain  social 
functions.  Among  these  was  a  col- 
lege night  entertainment  at  the 
Sherman  Hotel's  College  Inn.  Mr. 
Heyne  was  selected  to  sing  "Pent- 
house Serenade". 

He  stood  squarely  before  the  au- 
dience— and  uttered  not  a  sound. 
Mike  fright. 

Mr.  Heyne  accepted  this  reverse 
with  reluctance.  He  decided  to  over- 
come mike  fright.  He  organized  a 


NORMAN 

pie 


SALES 


College  Night  program  at  the 
Blackhawk  Restaurant  and,  as  part 
of  the  evening's  festivities,  pro- 
duced a  vocal  trio — ^with  Heyne  as 
tenor. 

This  trio  attracted  the  attention 
of  bandleader  Hal  Kemp  who  re- 
tained it  to  front  his  orchestra  and 
although  it's  a  long  way  around 
Robin  Hood's  barn,  that's  how  Mr. 
Heyne  became  a  timebuyer. 

For  two  years  after  graduation 
from    Northwestern    (1932),  Mr. 
Heyne  and  his  fellow  trio  members 
worked  as  profes- 
sional entertainers. 

In  1935,  Mr.  Heyne 
left  the  trio  to  join 
Schwimmer  &  Scott, 
C  h  i  c  a  g  o,  as  copy 
writer.  In  that  same 
year,  he  married  his 
childhood  sweet- 
heart,  Mildred  Chis- 
holm.  He  remained 
with  Schwimmer  & 
Scott  until  1943, 
then  moved  over  to 
Ruthrauff  &  Ryan, 
as  radio  d  i  r  e  c- 
tor. 

Mr.  Heyne  likes 
his  commercials  sim- 
and  direct.  ("Mommy,  I  want 
a  Salerno  Butter  Cookie".)  He 
believes  television  will  be  more 
generally  accepted  in  a  shorter 
period  than  it  took  radio  to  make 
the  grade,  once  the  wartime  restric- 
tions are  lifted. 

For  Ruthrauff  &  Ryan,  Mr. 
Heyne  handles,  among  other  ac- 
counts: Quaker  Oats,  Griesedieck 
Brewery,  Garrett  Wine,  Bendix 
Home  Appliances,  Consolidated 
Biscuit  and  Roundy,  Peckham  and 
Dexter  Co. 


1150 
KC 


NBC 


ork 


Sales  Representative 

PAUL  H.  RAYME 


Bill  Hinds,  Befte  Smiley, 
Paul  Shannon,  Bemie  Armstrong  and  his  Or- 
chestra  .  .  and  a  variety  of  supporting  acts  make 
tKis  43  minute,  3-day-a-\veeIc  strip  on  KDKA 
(12:13-1:00  P.  M.)  a  sKow  tkat  every  adver- 
tiser should  know  atout .  .  and  use! 

We  can't  tell  tKe  wKoIe  stor^'  Here,  tut 
"BruncK  with  Bill"  is  different!  One-minute 
announcements  are  pointed-up  and  presented 
on  a  fabric  of  exquisite  background  material. 


Basic,  time-tested  fun  combinations  are  skot 
tbrougb  with  enough  frantic  antics  to  insure  a 
smart  show  in  today's  tempo,  yet  the  commer- 
cial is  given  straight,  with  sincerity'  and  punch. 

Don't  let  our  pictures  fool  you.  There  is  a  fair 
amount  of  expert  foohng  (the  high-rating  kind) 
but  ever>'  minute  is  rehearsed  and  the  entire  45 
minutes  is  produced  .  .  That,  and  50,000  watt 
coverage  is  why  Brunch  With  Bill"  produces 
consumer  demand  for  any  product. 

Proof  and  details  from  your  NBC 
Spot  Salesnmn. 


WESTIN6H0USE  RADIO  STATIONS  Inc 


PITTSBURGH 

.  50,000  WATTS  , 


WOWO     •    WGL    •    KYW     •     WBZ    •  WBZA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 


•  KDKA 


^^Frankly,  Miss  Love,  I  would  never  have  taken 
5:30  a.m.,  if  F&P  hadn't  vouched  for  it!" 


When  any  F&P  Colonel  recommends  something 
to  you,  you  can  bet  your  bottom  dollar  it  makes 
sense.  Not  that  we're  little  angels  who  are  too 
good  to  be  true— it's  just  that  most  of  our  busi- 
ness is  repeat  orders,  and  we'd  be  downright 
foolish  to  sell  you  any  junk. 

We  know  that  in  spot  broadcasting,  as  every- 
where else,  honesty  is  really  the  best  policy. 


FREE  &  PETERS,  vsc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES! 

WGR-WKBW  BUFFALO 

WCKY  CINCIMNATI 

KDAL   ........  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-iT.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

I'.RIS  CORPUS  CHRiSTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN   PORTLAND 

KIRO  SEAHLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  iSo  N.  Michigan     HIW  SORi{:  444  Mac/ison  Aie.     SRH  fRMC\SCO:  1 1 1  St/tter    HOLLYWOOD:  6331  HoUywood    MLAUTA:  322  Pahner  B/c/e 
Franklin  6373  .       Plaza  5-4130  Sutter  4353  Hollywood  2 1 5 1  Main  5667 
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WJZ  Bans  Chain-Break  Spots,  8-10  p.m. 


New  Policy,   Eflfective  Now,  Follows 
WWJ  Move  Against  Transcriptions 

ii 

jWITH  THE  no-transcribed  spot  edict  of  WWJ  Detroit  still  ringing 
iin  their  ears,  radio  advertisers  and  agencies  are  being  notified  by 
IWJZ,  Blue  Network  key  in  New  York,  that  all  chain-break  announce- 
jiments  except  time  signals  will  be  eliminated  from  the  peak  evening 
jilistening  period  between  8  and  10  p.m. 

j  Coming  on  the  heels  of  the  announcement  by  Harry  Bannister, 
IWWJ  manager,  that  the  station  will  remove  all  transcribed  an- 
llnouncements   from   its  schedules 

iFeb.  1,  John  McNeil,  WJZ  man-   

lager,  loosed  another  block  buster 
In  the  commercial  cleanup  cam- 
paign with  disclosure  of  new  stand- 
ards of  program  acceptance.  It  is 
presumed  the  WJZ  action,  which 
will  cost  the  station  between  $150,- 
DOO  and  $200,000  annually,  will  be 
jfotiowed  by  other  owned  and  op- 
prated  stations  of  the  Blue  and 
probably  permeate  major  market 

tations  on  a  gradual  basis,  as 

ommercial  commitments  permit. 


I  Higher  Standards 

j  Mr.  McNeil  said  elimination  of 
the  chain  breaks  other  than  time 
iignals  between  8  and  10  p.m.  is 
sfFective  immediately,  with  present 
itponsors  in  those  time  brackets  to 
»e  asked  to  vacate  on  two  weeks' 
potice. 

Along  with  the  chain-break  can- 
ellation  WJZ  also  is  inaugurat- 
^|!ng  new  and  higher  standards  of 
jjicceptance  for  chain-break  an- 
louncements  at  all  other  times  of 
ihe  broadcast  day,  Mr.  McNeil  in- 
formed all  WJZ  department  heads 
||n  a  memorandum  issued  last 
|l?eek.  Announcement  to  agencies 
i.nd  clients  was  expected  last  week- 
nd. 

I  Meanwhile,  there  were  repercus- 
jiions  aplenty  to  the  WWJ  reaction, 

ll  j'upplementing  the  deluge  last  week 
Broadcasting,  Nov.  27].  Mr.  Ban- 
ister reported  the  new  policy  had 
net  "with  enthusiastic  acclaim 
'rom  everyone  excepting  a  few 
idvertising  agencies  and  a  few 
fi'oadcasters".  Other  reaction  to 
^e  move,  however,  has  been  varied, 
'ith  many  agency  executives  run- 
jing  quite  a  temperature.  Others 
(pplauded  the  spirit  that  motivated 
y^WJ,  but  deplored  the  method. 

Jj  \  Mr.  Bannister  has  accepted  an 
avitation  to  discuss  the  new  WWJ 
lOlicy  before  the  Chicago  Radio 
['jianagement  Club  during  a  lunch- 
9n  meeting  Wednesday.  Fireworks 
blenty  are  expected,  with  an  open 


session  in  which  questions  will  be 
put  to  the  WWJ  manager. 

The  action  was  a  lively  topic 
wherever  broadcasters  congre- 
gated. Misgivings  were  expressed 
by  perhaps  a  majority  of  the  broad- 
casters over  any  policy  which  would 
result  in  a  wholesale  loss  of  busi- 
ness. There  were  some  expressions 
of  fear  that  spot  business  might 
be  diverted  to  other  media,  while 
others  felt  the  move  was  healthy 
because  it  should  tend  to  replace 
many  spot  accounts  with  programs, 
transcribed  or  live. 

Mr.  Bannister  reported  that 
aside  from  trade  reaction,  audience 


reaction  was  "little  short  of  ter- 
rific". The  public  generally,  he 
said,  enthusiastically  applauded 
the  move  publicized  in  the  Detroit 
News,  parent  of  WWJ. 

Alluding  to  agency  and  broad- 
caster criticism,  Mr.  Bannister  said 
it  followed  the  same  general  line — 
that  it  would  be  better  to  discrim- 
inate and  select  as  between  "good" 
and  "bad"  announcements,  rather 
than  to  draw  a  sharp  line  between 
live  and  transcribed  announce- 
ments. 

"These  people  all  overlook  the 
fact  that  supposedly  all  worthwhile 
radio  stations  have  always  em- 
ployed a  policy  of  selectivity,"  he 
said.  "They  have  accepted  what 
was  regarded  as  good  and  re- 
jected many  bad  announcements, 
and  it  has  been  under  such  a  policy 
that  present  stations  have  de- 
veloped, so  quite  evidently  our 
problem  is  not  one  to  be  solved  by 
discrimination  and  selectivity.  Nor 
is  it  pertinent  to  say,  as  many  of 
them  do,  that  live  announcements 
can  be  just  as  bad  as  some  tran- 
scriptions. 

"Our  decision  to  accept  only  live 
copy  announcements  does  not  mean 
that  we'll  hesitate  to  turn  down 


live  copy  if  it  is  in  bad  taste  or 
contrary  to  public  interest.  I  feel 
that  the  elimination  of  transcribed 
announcements  will  return  to  WWJ 
the  full  control  over  announce- 
ments which  every  station  should 
have  if  it  is  to  function  under 
our  present  laws  as  Congress  in- 
tended. Having  that  full  control, 
the  station  can  then  see  to  it  that 
only  public  interest  broadcasting 
is  included  in  its  schedule." 

Chain-Break  Requirements 

In  his  memorandum  to  WJZ  de- 
partment heads,  Mr.  McNeil  stated : 

"Each  chain  break  will  be 
scrutinized  by  the  WJZ  program; 
department  and  accepted  only  if  it 
meets  with  the  following  require- 
ments : 

"1.  They  must  be  in  harmony 
with  adjacent  programs. 

"2.  They  must  be  pleasant  to 

hear. 

"3.  They  must  be  short. 

"4.  They  may  be  moved  or 
dropped  at  any  time  in  the  interests 
of  good  programming. 

"The  above  terms  are  purposely 
left    somewhat    vague,  because 

{Continued  on  page  68) 


Swezey,  Carlin  Named  MBS  V-Ps 

Kobak  General  Manager 
And  President  With 


Swezey  Aide 

IN  HIS  FIRST  moves  toward  re- 
organization of  the  Mutual  high 
command,  Edgar  Kobak,  president 
and  general  manager,  last  Friday 
announced  appointments  of  Robert 
D.  Swezey,  general  counsel  of  the 
Blue,  as  vice-president  and  assist- 
ant general  manager,  and  Phillips 
Carlin,  former  program  vice-presi- 
dent of  the  Blue,  to  a  similar  post 
with  Mutual.  Mr.  Carlin  takes  over 
Dec.  11  and  Mr.  Swezey  the  follow- 
ing week. 

While  the  Carlin  appointment 
came  as  no  surprise,  Mr.  Swezey's 
designation  had  not  been  forecast. 
Although  general  counsel  of  the 
Blue  and  on  the  legal  staff  of 
NBC  prior  to  the  separation  of  the 
networks,  Mr.  Swezey  had  been  ac- 
tive in  operating  affairs  of  the 
Blue.    In  his  Mutual  post,  he  will 


be  engaged  entirely  in  operations 
and  will  forego  legal  activities. 
Emanuel  Dannett  is  New  York 
general  counsel  of  Mutual. 

Mr.  Kobak,  who  assumed  the  Mu- 
tual helm  Nov.  20  after  having 
served  conspicuously  as  executive 
vice-president  of  the  Blue,  has  tak- 
en the  title  of  general  manager 
along  with  the  presidency.  Thus, 
Mr.  Swezey  will  function  as  his 
chief  assistant  and  as  second  man 
in  the  organization. 

Mr.  Swezey  served  as  both  coun- 
sel and  secretary  of  the  Blue  from 
its  organization  as  an  independent 
entity  in  February  1942.  He  will 
move  to  Mutual  as  soon  as  he  has 
finished  several  pending  legal  mat- 
ters for  the  Blue,  such  as  the  WJZ- 
KOB  hearing  on  the  770  kc  chan- 
nel, now  scheduled  for  Dec.  11  in 
Washington.  Before  joining  NBC, 
he  had  served  with  various  Gov- 
ernment departments,  including  the 
RFC  and  Federal  Home  Loan  Bank 
Board.  A  1928  graduate  of  Hax'- 
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vard,  and  a  Harvard  Law  School 
graduate  of  1931,  he  began  his 
private  practice  in  Boston  with  the 
firm  of  Warner,  Stackpole  &  Brad- 
lee. 

Mr.  Carlin  resigned  his  Blue  post 
last  month  as  vice-president  in 
charge  of  program  operations,  a 
post  he  had  held  since  the  Blue  was 
separated  from  NBC  two  years 
ago.  Hubbell  Robinson  Jr.,  Young 
&  Rubicam  radio  executive,  pre- 
viously had  joined  the  Blue  as  vice- 
president  in  charge  of  program- 
ming and  production.  Adolph  Op- 
finger  continues  in  his  capacity  as 
program  director  of  Mutual,  func- 
tioning under  Mr.  Carlin. 

In  addition,  John  Whitmore, 
news  chief,  and  Tom  Slater,  direc- 
tor of  special  events,  will  report  to 
Mr.  Carlin. 

In  his  first  conference  call  to 
affiliated  stations  last  Tuesday,  Mr. 
Kobak  said  no  other  changes  in  the 
Mutual  executive  structure  are 
planned. 
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wo  Firms  Cancel  Vitamin  Schedules  S^'^'"^'?  ^'^^Z^^ 


Move  Believed  Isolated; 
Others  Readjust 
Radio  Plans 

WITHDRAWAL  of  two  widely  ad- 
vertised vitamin  products  (Stams 
stiid-  Stan-B)  from  the  market  by 
Standard  Brands  and  removal  of 
the  Frank  Sinatra  Show  from 
CBS  for  Lever  Bros.'  Vimms, 
along,  with  unconfirmed  reports 
that  'this  product  might  also 
vanish  from  the  advertising  pic- 
ture, appeared  last  week  to  be 
isolated  cases,  with  no  indication 
that  they  foretold  a  sudden  or 
jgep^rai  retrenchment  of  produc- 
tipi^  and  ^idyertising  of  vitamins 
for  consumers  via  radio.  , 
'  ,Cl;ieclf  .qn  several  major  national 
•vitamin  •  advertisers,  including 
Standard  .Brands,  McKesson  & 
Robbins,  Grove  Labs.,  and  Vita- 
plus  division  of  Vick  Chemical 
•Co.  does  reveal,  however,  that  in 
some  cases  there  has  been  a 
gradual  readjustment  of  broad- 
cast advertising,  including  shift 
of  emphasis  to  other  products  of 
the  companies  during  the  past 
year,  after  the  first  flush  of  sev- 
eral years  ago  when  vitamins 
were  being  introduced  and  bally- 
hooed  at  top  speed. 

Bad  Publicity  Blamed 

Whatever  changes  have  been 
effected  are  firmly  attributed  to 
individual  (factors  —  production, 
distribution,  seasonal  policy  or 
technique.  While  admitting  that 
vitamin  sales  have  generally  de- 
creased, most  spokesmen  denied 
that  this  or  such  factors  as  the 
recent  Duke  U.  and  other  in- 
stances where  vitamins'  effective- 
ness has  been  challenged,  had  or 
would  affect  their  advertising. 
Sales  decline  was  attributed  vari- 
ously to  "bad  publicity"  for  vita- 
mins, indifference  of  druggists 
with  too  many  lines  to  sell,  low 
standards  of  potence  for  certain 
brands,  the  impresison  that  "ethi- 
cal" products  are  superior  to  ad- 
vertised brands,  and  to  a  natural 
levelling  off  of  sales  after  the 
abnormally  high  peak  first  at- 
tained. 

Lever  Bros.,  Cambridge,  on  Dec. 
26  will  discontinue  sponsorship  of 
the  Frank  Sinatra  Show  for 
Vimms  on  143  CBS  stations,  heard 
Monday  8:30-9  p.m.  Produced 
and  owned  by  Music  Corp.  of 
America,  New  York,  show  has  a 
Hooper  rating  of  11.5  in  its  new 
spot.  Firm  is  understood  to  be 
dropping  all  advertising  for  Vimms 
and  may  possibly  discontinue  mar- 
keting of  the  product  because  of 
poor  sales.  These  reports,  however, 
were  denied  by  the  agency,  J. 
Walter  Thompson  Co.,  New  York. 
Lever  Bros.'  promotion  of  Vimms 
in  addition  to  sponsorship  of  Frank 
Sinatra  since  January  1943,  has 
included  several  spot  campaigns 
conducted  in  1942  when  BBDO, 
New  York,  handled  the  account. 

J.  Walter  Thompson  last  week 
would  make  no  statement  on  Vimms 


and  the  program  or  possible  spon- 
sor. One  report  was  that  Standard 
Brands  might  sponsor  the  Sinatra 
Show  for  yeast,  replacing  One 
Man's.  Family  on  NBC,  Sunday 
8:30-9  p.m.  Kenyon  &  Eckhardt, 
New  York,  handles  the  yeast  ac- 
count for  Standard  Brands. 

Lever  Bros,  for  Swan  Soap,  will 
shift  Burns  and  Allen  on  Jan.  1 
from  its  current  spot  on  CBS, 
Tuesday,  9-9:30  p.m.  to  the  Mon- 
day night  Vimms  period,  but  will 
retain  the  Tuesday  night  time, 
which  may  be  filled  by  a  new  show, 
according  to  a  spokesman  for 
Young  &  Rubicam,  New  York, 
agency  for  Swan  Soap. 

Spots  on  Regular  Program 

According  to  a  spokesman  for 
Standard  Brands,  who  said  that 
all  radio  promtion  for  Stan-B  and 
Stams  had  been  discontinued,  air 
advertising  for  Stams,  handled  by 
Ted  Bates  Inc.,  has  been  confined 
for  the  past  six  months  or  so  to 
announcements  on  the  company's 
regular  program  for  coffee  on 
NBC,  Charlie  McCarthy,  and  on 
This  Changing  World  (coffee-des- 
serts), CBS.  Shift  from  initial 
concentrated  spot  radio  drive  took 
place  last  June  with  achievement 
of  national  distribution.  This 
Changing  World  goes  off  CBS 
Dec.  27,  with  no  replacement 
planned.  Stan-B,  handled  by  H.  W. 
Kastor  &  Sons,  also  shifted  last 
summer  from  intensive  spot  radio 
to  announcements  on  regular 
Standard  Brands  network  sched- 
ules. New  spot  radio  test  had  been 
inaugurated  recently  in  Chicago 
and  New  York. 

There  are  no  plans  for  decreas- 
ing promotion  for  Grove  Labs.' 
Defender  Vitamins,  placed  through 
Donahue  &  Coe.  Schedule  was  re- 
duced last  September  because  of 
shortages  of  certain  materials,  and 
decreased  distribution  only,  the 
agency  reports.  From  primary  pro- 


motion on  Mutual  and  Blue  time, 
and  on  a  spot  radio  schedule  of 
spots  and  programs  on  .50-60  sta- 
tions, Defenders  shifted  to  hitch- 
hike to  secondary  promotion  lo- 
cally and  on  the  networks,  the 
emphasis  shifting  to  four-way 
cold  tablets.  According  to  Russel 
M.  Seeds  Co.,  Chicago,  promotion 
of  Grove  vitamins  handled  by  that 
agency  will  continue  as  heretofore. 

Spokesman  for  Vitaplus  division 
of  Vick  Chemical  stated  emphati- 
cally that  there  were  no  plans  for 
withdrawing  the  product  from 
sales  or  cutting  advertising.  Vick 
dropped  Dr.  I.  Q.  on  NBC  last 
March  in  favor  of  spot  radio  and  is 
now  on  about  18  stations  with 
every  fourth  commercial  devoted 
to  this  product.  Thefe  are  also 
trailers  on  Prince  Matchabelli 
Perfumery's  Stradivari  Orchestra 
program  on  NBC.  Vitaplus  agency 
is  Morse  International. 

"We  are  continuing  to  expand 
promotion  as  we  have  in  the  past 
and  may  possibly  accelerate,"  a 
spokesman  for  McKesson  &  Rob- 
bins  said.  Spot  radio  schedule, 
placed  through  Ivey  &  Ellington 
for  Bax  was  to  be  discontinued 
last  week  until  Jan.  15,  but  this 
is  a  season  practice  to  avoid  com- 
petition with  holiday  gift  adver- 
tising, he  said,  and  has  nothing 
to  do  with  the  sales  picture.  Bexel, 
advertising  handled  by  J.  D. 
Tarcher  &  Co.,  will  continue  on 
Joe  E.  Brown's  Blue  program  and 
locally  on  some  54  stations. 


WNHC  Takes  the  Air 

Vv'^NHC  New  Haven,  Conn.,  newly- 
licensed  local  outlet  slated  to  take 
the  air  Dec.  2,  is  represented  by 
William  Rambeau  Co.,  Chicago. 
Programming  of  entire  first  day 
was  on  behalf  of  War  Bonds.  Sta- 
tion is  owned  by  Elm  City  Broad- 
casting Co.,  assigned  to  1340  kc 
with  250  w  unlimited. 


United  Auto 
Keauests  Six 


SIX  "educational"  noncommercial 
P'M  stations  for  Detroit,  Flint, 
Chicago,  Newark,  Los  Angeles  and 
Cleveland  are  sought  by  Interna- 
tional Union,  United  Automobile, 
Aircraft  and  Agricultural  Imple- 
ment Workers  of  America,  UAW- 
CIO  in  a  sheaf  of  applications  filed 
with  the  FCC  last  week. 

Proposing  to  concentrate  on  ed- 
ucational features,  "including  the 
arts,  literature,  economics,  political 
and  social  sciences",  the  CIO  states 
the  history  and  current  problems  of 
the  labor  movement  will  be  in- 
cluded as  part  of  the  educational 
program  and  also  that  "both  in- 
dustry and  consumer  will  receive 
adequate  representation  in  thor- 
ough discussions  of  their  mutual 
problems". 

The  applications  state  that  all 


^orkers  FCC  Application 

Stations 


groups  and  classes  will  be  afforded 
such  a  "freedom  of  speech  and  op- 
portunities for  discussion  as  to  be 
unparalleled"  in  the  history  of  ra- 
dio. In  addition  to  the  educational 
features,  to  compose  approximately 
25%  of  the  programming,  news, 
discussions,  music,  sports,  inter- 
fraternal  and  other  features  would 
be  presented. 

Almost  completely  lacking  in 
technical  information,  facilities  as 
requested  for  the  various  cities 
were  listed  as  follows:  Detroit — 
43,100  kc  22,750  sq.  mi.;  Flint 
— 45,900  kc  8,045  sq.  mi.;  Chica- 
go—43,500  kc  14,600  sq.  mi.;  New- 
ark—43,100  kc  18,750  sq.  mi.;  Los 
Angeles— 43,900  kc  32,100  sq.  mi.; 
Cleveland— 43,100  kc  17,500  sq.  mi. 
No  estimate  was  given  as  to  cost  of 
the  proposed  stations. 


Mr.  Graves 


Official   of   Revenue  Bureau 

Station    Financial  Head 

SECOND  high  Government  official 
within  a  month  to  accept  a  position 
with    KIRO    Seattle,    Harold  N. 
Graves    has     resigned,  effective 
Dec.   15,   as  As- 
sistant Commis- 
sioner  of  Inter- 
nal   Revenue  -to 
become   vice-  i 
president   in  j' 
charge  of  finance'' 
and  personnel. 

Paul  Appleby, 
Assistant  Direc- 
tor of  the  Bu- 
reau of  the  Budg- 
et, resigned  ef- 
fective Dec.  4  to  become  vice- 
president  and  general  manager  of 
the  Queen  City  Broadcasting  Co.^ 
which   operates  KIRO. 

36  Years'  Service  ''^ 

In   acceptance   of   his  resigna-i' 
tion,  President  Roosevelt  wrote,  "I 
wish  to  commend  you  for  the  ex 
cellent  service  you  have  renderec 
in  the  many  important  positiontie 
you  have  held  in  the  Governmeni|ii 
service  and  for  your  outstandin; 
achievements    as    assistant  corajjii 
missioner  of  internal  revenue."  : 

Mr.  Graves  had  been  in  Gov 
ernment  service  36  years,  begin 
ning  as  a  school  teacher  in  thi 
Philippines  in  1908.  He  was  bori 
in  Mt.  Sterling,  111.  June  22,  188' 
and  studied  at  Illinois  College 
Jacksonville;  Knox  College,  Gales 
burg,  111.  and  George  Washing 
ton  U.,  earning  an  A.  B.  and  .-ii 
LL.B. 

Before  taking  his  present  posi 
tion  July  1,  1943,  Mr.  Graves  wa 
assistant  to  Secretary  of  the  Treas 
ury  Morgenthau.  He  also  was  act 
ing  Commissioner  of  Internal  Re^ 
enue  after  Robert  E.  Hannega' 
resigned. 

Ford  Starts  Series 

FORD  MOTOR  Co.,  Dearbori 
Mich.,  will  begin  a  musical  serit 
featuring  new  and  young  musiciar 
Dec.  8  on  183  Blue  stations,  Fr 
day,  8-8:15  p.m.  Titled  Stars  c 
the  Future,  new  program  will  ha^ 
as  permanent  stars,  Lawrent 
Brooks  and  Frances  Greer,  singer 
as  well  as  guest  stars  each  wee! 
Robert  Russell  Bennett,  music  d 
rector,  will  direct  and  arrange  tl 
series.  Ford  will  continue  Eari 
American  Dance  Music,  Saturdf 
11-11:30  p.m.  and  the  Greenfie 
Village  Chapel  Service,  Sunda 
8-8:15  p.m.,  both  on  the  Blu 
Agency  is  J.  Walter  Thompson  C( 
Chicago. 

KGW  Renews  on  WQXF 

KGW  Portland,  Ore.,  which  begi 
station  promotion  on  WQXR  Ne 
York  last  August,  has  renewed  i 
daily  one-minute  spot  announc 
ments  for  13  weeks.  Arden 
Pangborn,  KGW  managing  dirt 
tor,  in  a  letter  to  H.  K.  Boice,  vie 
president  in  charge  of  sales  f 
WQXR,  has  commended  the  stati 
for  its  successful  promotion 
KGW. 
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World  to  Syndicate  Name  Talent  Discs 


10  Features  Ready 
For  Release  to 
Stations 

.  ENTRY  OF  World  Broadcasting 
.1  System,  pioneer  transcription  serv- 
■jice,  into  the  direct  field'  of  syndi- 
i,|cated  program  production  offering 
.  recorded  name  talent  for  national, 
rj  regional  or  local  sponsorship,  will 
;  be  announced  this  week.  The  new 
service  will  be  known  as  World 
!  Features.  ^ 
.ij  A  year  in  the  making,  the  in- 
.  novation  grows  out  of  World's 
.■|  association  with  Decca  Records 
.'line,  of  which  it  became  a  sub- 
..jsidiary  in  July  1943.  Announce- 
timent  will  come  with  the  release 
{to  stations,  agencies  and  adver- 
Jtisers  of  an  illustrated  brochure 
'setting  forth  the  nature  of  the 
service  and  first  offering  of  a  group 
(jof  10  complete  features  ready  for 
jirelease. 

i    Available  first  to  Woi-ld  library 
'isubscribers  in  each  market,  each 
t,  series  will  be  sold  on  an  exclusive 
i  market  basis.  Where  World  library 
stations  do  not  subscribe  for  a  par- 
rticular  series,  it  will   be  offered 
pther  stations  or  advertisers  and 
agencies.    Non-station  purchasers 
I  will  be  sold  subject  to  prior  sta- 
^:jtion  sales,  for  broadcast  in  uncon- 
ijitracted  markets  within  the  same 
iprice  ranges. 

I         Based  on  Market  Size 

:|i  The  World  Features  rate  will  be 
ijbased  on  market  size.  It  is  under- 
stood the  rate  structure  provides 
;;ifor  a  scale  ranging  from  $70  to 
iJ200,  based  on  market  size,  for  a 
;,.26-time,  5-minute  open-end  series. 
■For  a  series  covering  156  quarter- 
rJhour  programs,  the  range  is  from 
ij$425  to  $1375. 


The  new  service  will  not  disturb 
the  WBS  operations  in  the  tran- 
scribed program  library  and  tailor- 
made  transcription  fields,  in  which 
it  has  pioneered  since  1929.  WBS 
library  service  has  some  300  sub- 
scribers, of  which  250  are  in  the 
United  States. 

P.  L.  Deutsch,  WBS  president, 
said  it  had  been  his  conviction 
for  a  long  time  that  there  is  "a 
need  for  high  calibre,  transcribed 
radio  shows  that  would  fit  even 
limited  advertising  budgets  of  na- 
tional, regional  and  local  adver- 
tisers." With  World's  Decca  asso- 
ciation, he  said,  it  is  now  able  to 
draw  on  the  years  of  experience 
Decca  has  had  in  gauging  public 
performances  in  entertainment. 

Breaks  With  Tradition 

Citing  Decca's  success  in  "break- 
ing away  from  outmoded  tradi- 
tions" and  in  "discovering  public 
preference",  Mr.  Deutsch  said  that 
with  this  experience  to  draw  on. 
World  Features  has  been  planned 
with  the  listening  audience  in 
mind.  "We  feel  strongly  that  while 
a  radio  show  must  obviously  meet 
the  requirements  of  advertisers  and 
the  radio  industry,  our  first  obliga- 
tion is  to  the  listening  public." 

Work  on  the  new  service  was  be- 
gun immediately  after  World's 
acquisition  by  Decca,  he  said. 
Through  this  association.  World 
has  been  given  access  "to  an  im- 
pressive array  of  star  talent,  top- 
flight writers,  directors  and  pro- 
diicers — a  direct  result  of  Decca's 
widespread  operations  in  the  field 
of  entertainment." 

A.  J.  Kendrick,  vice-president 
and  general  manager  of  World,  is 
directing  World  Features  activity. 
Bernard  Zisser  is  production  man- 
ager of  World  Features  and  George 


COVER  of  World  Features  an- 
nouncement brochure,  in  which  its 
new  service  is  described,  shows 
photos  of  some  of  the  artists  who 
perform  for  World. 


DePue  Jr.  is  in  charge  of  sales. 

All  of  the  first  10  features  are 
complete  and  ready  to  broadcast. 
The  features  now  being  released 
are  of  two  types.  Several  are  open- 
end  programs  and  others  in  the 
form  which  World  has  labelled 
"Andi-Flex".  The  latter  are  those 
for  which  the  recorded  music 
is  accompanied  by  pre-prepared 
scripts  and  which  through  their 
flexibility  permit  introduction  of 
commericals  at  any  time  during  the 
broadcast. 

Examples  are  Casa  Cugat,  Latin 
American  music  with  the  Cugat 
orchestra,  chorus  and  vocalists; 
Jam  Session,  authentic  jazz  by  116 


top  performers  in  the  jazz  world; 
and  Songs  of  Praise,  devotional 
music  by  the  Hamilton  Quartet, 
with  George  Broadbent  at  the  or- 
gan. World  has  produced  156  quar- 
ter-hour programs  in  each  of  those 
series. 

The  open-end  15-minute  pro- 
grams include  156  episodes  of  Man- 
drake the  Magician,  radio  adapta- 
tion of  King  Feature  syndicate 
adventure  strip  carried  in  172 
newspapers;  26  Rhythm  Range 
programs  of  cowboy  music  pre- 
sented by  Cottonseed  Clark  and  his 
cowhands;  39  regular  and  13  spe- 
cial holiday  programs  of  song  and 
story  by  Ireene  Wicker,  the  Sing- 
ing Lady;  13  programs  based  on  the 
Hix  United  Feature  Syndicate 
newspaper  feature  Strange  as  It 
Seems,  now  appearing  in  200  news- 
papers. 

Specific  Projects 

Open-end  features  also  include 
three  series  of  five-minute  shows: 
104  of  Art  Baker's  biographies  of 
famous  folk  under  the  title  Foot- 
prints on  the  Sands  of  Time;  26 
Fireside  Tales,  exciting  stories 
dramatically  presented  by  Frank 
Graham ;  26  stories  told  by  Maureen 
O'Sullivan,  motion  picture  star. 

In  addition  to  its  own  features, 
-  World  announces  it  has  developed 
a  plan  for  "the  economical  pro- 
duction of  special  open-end  shows 
patterned  to  the  individual  require- 
ments of  advertisers  or  their  agen- 
cies for  specific  markets."  Through 
syndication  of  such  programs  in 
all  other  markets,  World  said  it 
absorbs  part  of  the  cost,  "combin- 
ing the  advantages  of  tailor-made 
shows  with  the  economy  of  a  syn- 
dicated featui'e." 

Mr.  Deutsch  stated  World  now 
had  other  features  in  production  3 
in  addition  to  the  ten  now  ready. 
"We  have  made  far-reaching  plans 
for  the  future,"  said  Mr.  Deutsch. 
"With  our  years  of  experience, 
our  unexcelled  studio  facilities  and, 
now  the  almost  inexhatistible  reser- 
voir of  talent,  writers,  directors, 
and  producers  made  available  to 
us  through  Decca,  we  are  in  a 
position  to  produce  each  new  World 
Feature  as  a  continuing  operation. 
Our  effort  will  be  to  supply  varied, 
top  talent  programs  designed  along 
the  lines  of  popular  appeal  and 
priced  within  the  budgets  of  all 
advertisers." 


Electronic  Corp.  Expands 

ELECTRONIC  Corp.  of  America, 
New  York,  as  part  of  its  pi'omo- 
tion  for  postwar  radio  sets,  on 
Dec.  4  was  to  start  William  S. 
Gailmor,  commentator,  in  a  five- 
weekly  10-minute  program  on 
WJZ  New  York,  having  shifted 
him  from  WHN  New  York.  Firm, 
which  also  sponsors  Johannes 
Steele  on  WMCA  New  York,  plans 
to  add  other  stations  to  its  list 
early  next  year.  Agency  is  Shappe- 
Wilkes  Adv.,  New  York. 
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i|5N  AN  ESCORTED  tour  of  Pearl  Harbor  for  confer- 
mces  with  Adm.  Chester  W.  Nimitz  and  his  staff  are 
»;"  hese  network  executives,  who  assisted  in  planning  cov- 
(f)!rage  of  the  Philippine  invasion  story  [Broadcasting, 
|j[3ct.  23.].  In  the  usual  order  are:  Lt.  Comdr.  R.  D. 
ii|«rhompson,  USNR,  Radio  Oflacer,  Public  Relations  Sec- 
ion,  Staff,  Commander-in-Chief,  U.  S.  Pacific  Fleet; 
ii'Paul  W.  White,  director  of  news  and  public  affairs, 
fi' ijBS;  Capt.  John  R.  Redman,  USN,  Communications 
:  Officer,  Staff,  Commander-in-Chief,  U.  S.  Pacific  Fleet; 
it  jfohn  W.  Whitmore,  director  of  news  broadcasts,  MBS; 
1  p.  W.  (Johnny)  Johnstone,  Blue  Network  director  of 
jmews  and  special  features;  Capt.  H.  B.  Miller,  USN, 
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Public  Relations  Officer,  Staff,  Commander-in-Chief, 
U.  S.  Pacific  Fleet;  William  F.  Brooks,  director  of 
international  broadcast,  NBC;  Lt.  Comdr.  J.  Harri- 
son Hartley,  USNR,  Officer  in  Charge,  Radio  Section, 
Office  of  Public  Relations,  Executive  Office  of  the 
Secretary  of  the  Navy,  on  temporaiy  duty  on  staff, 
Commander-in-Chief,  U.  S.  Pacific  Fleet;  Lt.  Thayer 
Cumings,  USNR,  Officer  in  Charge,  Branch  Radio 
Section  (New  York),  Navy  Office  of  Public  Relations, 
who  escorted  the  network  executives  on  their  Pearl 
Harbor  junket.  Walter  Roe  (not  shown),  manager  of 
RCA  Communications'  International  Photo-Radio 
Services,  accompanied  the  party  on  the  Hawaiian  tour. 


House  Probe  of  FCC  Is  Closed  to  Public 


Sirica,  Charging 
'Whitewash', 
Resigns 

By  BILL  BAILEY 

FINIS  to  the  Congressional  probe 
of  the  FCC  in  eifect,  if  not  in  fact, 
was  written  last  week  when  the 
House  Select  Committee  to  Inves- 
tigate the  Commission  voted  3-2 
to  terminate  public  hearings  into 
the  sale  of  WMCA  New  York  by 
Donald  Flamm  to  Edward  J.  Noble, 
now  Blue  Network  chairman.  The 
inquiry  continued,  however,  behind 
closed  doors.. 

John  J.  Sirica,  Committee  gen- 
eral counsel,  in  open  session  Tues- 
day, denounced  the  Committee  ac- 
tion and  resigned,  declaring  he 
could  not  live  with  his  conscience 
were  he  to  be  a  "party  to  this 
whitewash".  He  followed  in  the 
footsteps  of  his  predecessor,  Eu- 
gene L.  Carey,  who  likewise 
charged  a  "whitewash"  and  re- 
signed last  February  after  the 
Committee,  by  a  3-2  vote,  post- 
poned hearings  in  the  WMCA  case 
pending  litigation  in  the  New  York 
Supreme  Court. 

Hearings  Slowed  Down 

Chairman  Lea  (D-Cal.),  immedi- 
ately upon  Mr.  Sirica's  resignation, 
designated  Robert  B.  Barker,  chief 
investigator,  as  acting  general 
counsel.  The  Committee  on  Friday 
formally  appointed  Mr.  Barker 
general  counsel,  eifective  Dec.  1. 

After  the  Committee  went  into 
executive  session  the  hearings 
slowed  down  considerably,  it  was 
reported,  with  Committee  members 
taking  more  active  part  in  exami- 
nation of  witnesses  and  delving  in- 
to minute  details.  Only  two  wit- 
nesses were  called  into  the  closed 
chamber  Tuesday,  William  Weis- 
man,  former  general  counsel  for 
Mr.  Flamm,  and  Irwin  Steingut, 
New  York  State  Assemblyman  and 
prominent  Democrat  who  is  said  to 
have  complained  to  the  White 
House  about  the  WMCA  sale. 

Other  witnesses  heard  behind 
closed  doors  included  Col.  Telford 
Taylor,  former  FCC  general  coun- 
sel who  was  flown  from  the  Euro- 
pean Theatre  of  Operations  to  testi- 
fy ;  Charles  R.  Denny,  present  FCC 
general  counsel;  Mr.  Flamm;  Les- 
lie E.  Roberts,  former  public  rela- 
tions counsel  of  WMCA  who  has 
told  the  Committee  a  stoi'y  of  "con- 
spiracy" to  "frighten"  Mr.  Flamm 
into  selling  his  station,  and  Marion 
K.  Gilliam,  Asbury  Park,  N.  J,  for- 
mer 50%  owner  of  WMCA  with  Mr. 
Flamm,  who  sold  his  interest  to 
Mr.  Flamm  in  1932. 

Reports  gained  circulation  on 
Capitol  Hill  that  the  new  Con- 
gress would  demand  t.  "thorough 
and  exhaustive"  investigation  of 
the  FCC,  some  quarters  having 
felt  that  the  closing  probe  accom- 
plished little  except  bring  about  a 


reduction  of  $2,000,000  in  the  1945 
appropriation.  Those  sources  in- 
ferred that  Mr.  Garey  would  be 
brought  back  to  Washington  to 
complete  the  job  he  started  in  early 
1943.  Reached  by  Broadcasting, 
however,  Mr.  Garey  declared  he 
was  "perfectly  happy"  practicing 
law  and  felt  at  the  present  that 
he  could  not  accept  the  appoint- 
ment of  general  counsel  of  a  new 
investigating  committee.  He  paid 
tribute  to  Mr.  Sirica,  declaring: 
"I  thoroughly  sympathize  and 
agree  with  Mr.  Sirica's  position. 
A  lawyer  of  integrity  and  honesty 
could  do  nothing  else." 

In  many  respects  the  drama  en- 
acted in  the  House  Committee 
chambers  last  Tuesday  was  a  par- 
allel to  that  of  last  February  when 
charges  of  "whitewash"  and  "Ad- 
ministration pressure"  were  heard. 

In  the  first  instance  Rep.  Hart 
(D-N.Y.)  moved  to  postpone  hear- 
ings after  Franklin  S.  Wood,  at- 
torney for  Mr.  Noble,  telegraphed 
the  Committee,  requesting  a  delay 
until  after  Mr.  Flamm's  suit  in 
the  New  York  Supreme  Court 
against  Mr.  Noble  was  settled. 
Following  a  letter  from  Mr.  Wood 
last  Monday,  requesting  that  the 
Committee  hold  executive  sessions. 
Rep.  Hart  moved  that  his  request 
be  granted,  \yith  the  proviso  that 
any  information  relating  to  the 
FCC  be  made  public  "at  the  con- 
clusion of  hearings". 


DESPITE  a  majority  vote  of  the 
House  Select  Committee  to  Inves- 
tigate the  FCC  to  keep  secret  its 
hearings  into  the  1940  sale  of 
WMCA  New  York  by  Donald 
Flamm  to  Edward  J.  Noble,  the 
action  erupted  on  the  floor  of  the 
House  last  Friday  when  Rep.  Rich- 
ard B.  Wigglesworth  (R-Mass.), 
who  opposed  the  "closed  door"  pol- 
icy, called  upon  Congress  to  "unite 
in  demanding  'let  there  be  light'." 

His  dramatic  speech,  which 
promised  to  touch  off  further  reper- 
cussions over  the  3-2  Committee 
action  to  close  the  public  hearings, 
followed  by  a  day  a  caucus  of  Re- 
publican House  members,  who  are 
reported  to  have  discussed  the  Se- 
lect Committee's  "closed  door"  pol- 
icy and  the  contract  termination 
by  NBC  of  Upton  Close,  commenta- 
tor [Broadcasting,  Nov.  20]. 

Shortly  after  Mr.  Wigglesworth 
completed  his  address,  Mr.  Noble, 
now  chairman  of  the  Blue  Network, 
issued  a  statement  declaring :  "Con- 
gressman Wigglesworth  is  trying 
desperately  to  conjure  up  a  public 
issue  out  of  my  purchase  of  Station 
WMCA  four  years  ago.  In  so  do- 
ing, he  carries  a  torch  for  a  num- 
ber of  persons  who  seek  to  extract 
from  the  situation  personal  profit 
for  themselves  at  my  expense." 


The  committee  chairman,  who 
voted  with  Reps.  Hart  and  Mag- 
nuson  (D-Wash.)  last  February 
to  discontinue  hearings,  last  week 
lined  up  with  Rep.  Wigglesworth 
(R-Mass.)  in  opposition  to  Reps. 
Hart,  Priest  (D-Tenn)  and  Mil- 
ler (R-Mo.).  Rep.  Miller's  action 
was  the  biggest  surprise  inasmuch 
as  he  previously  had  denounced 
the  majority  members  for  what 
he  termed  a  "whitewash"  and  had 
taken  the  fight  to  the  floor  of  the 
House  where  he  demanded  open 
hearings  in  the  WMCA  case. 

Sees  'National  Scandal' 

In  the  session  last  Tuesday  Rep. 
Miller  charged  that  the  investiga- 
tion had  become  a  "private  fishing 
expedition"  and  that  he  was  not 
convinced  "by  the  showing  made 
thus  far"  that  the  inquiry  into 
WMCA  related  "materially  to  any 
conduct  of  the  FCC". 

Rep.  Wigglesworth,  who  with 
Rep.  Miller  bitterly  fought  post- 
ponement of  the  WMCA  hearing 
last  February,  asserted  that  "no 
justification  has  been  shown  for 
withholding  the  facts  from  the 
Congress  and  the  people." 

"I  agree  with  the  recent  state- 
ment of  the  chairman  to  the  effect 
that  a  vote  to  terminate  public 
hearings  at  this  time  may  well 
create  a  national  scandal,"  said 
the  Congressman  who  for  three 
years  has  pressed  for  a  complete 


Rep.  Wigglesworth  said  that  the 
3-2  vote  to  continue  the  WMCA 
hearings  in  executive  session 
"raises  again  the  question  as  to  the 
forces  operating  from  the  very  out- 
set to  suppress  the  facts  as  to  this 
WMCA  transaction.  What  are  these 
all-powerful  forces?" 

"Is  the  Administration  seeking 
to  protect  and  to  keep  under  cover 
the  conduct  and  the  doings  of  its 
'sacred  cows'  and  political  'para- 
sites in  private  practice'  who  are 
amassing  fortunes  at  the  expense 
of  the  taxpayers?  Did  the  influence 
of  Mr.  Cprocoran  (Thomas  G.) 
play  a  part  in  the  determination 
of  the  Democratic  majority  of  the 
Committee  to  terminate  the  hear- 
ings on  the  WMCA  matter  when 
they  were  first  opened  8%  months 
ago,  on  the  flimsy  pretext  that  the 
hearings  would  interfere  with  pri- 
vate litigation  between  Mr.  Flamm 
and  Mr.  Noble?" 

He  also  asked  whether  the  FCC 
authorized  the  transfer  "without 
any  hearing  and  in  the  short  space 
of  15  days,  notwithstanding  cer- 
tain members  of  the  Commission 
were  on  notice  that  the  sale  of  the 
station  was  perhaps  tainted  with 
irregularity?"  and  whether  the 
Commission  or  its  personnel  were 
"party  to  the  alleged  conspiracy". 


probe  of  the  WMCA  sale,  both  in 
Appropriations  Committee  hear- 
ings and  in  the  Select  Committee. 

Mr.  Wigglesworth  charged  that 
the  Committee  and  its  staff,  since 
the  beginning  of  the  probe,  have 
"met  with  constant  obstruction, 
intimidation  and  underhanded  tac- 
tics from  those  in  high  places  in 
the  attempt  to  hamstring  its  work 
and  suppress  the  truth".  He  as- 
serted that  every  time  the  Com- 
mittee had  attempted  to  take  up 
the  WMCA  case  "tremendous" 
pressure  has  been  brought  to  bear 
from  Administration  and  other 
sources  in  the  attempt  to  suppress 
the  case  entirely  or  to  postpone 
indefinitely  the  presentation  of  the 
facts  to  the  Congress  and  to  the 
people. 

"Every  time  that  pressure  has 
proved  successful  in  withholding 
from  the  Congress  and  the  people 
unsavory  facts  said  to  involve 
high  Administration  officials  and 
advisers  both  past  and  present. 
The  strength  and  character  of  this 
pressure  is  in  itself  the  strongest 
possible  prima  facie  evidence,  in 
my  judgment,  that  there  is  'some- 
thing rotten  in  Denmark'  which 
cannot  stand  the  light  of  honest 
investigation." 

Counsel  Praised 

Statements  came  thick  and  fast 
both  during  the  brief  open  session 
before  the  doors  were  closed  and 
following  it.  All  five  Committee 
members  made  statements,  in  ad- 
dition to  Mr.  Sirica.  Others  in- 
cluded Mr.  Noble,  Philip  Handel- 
man,  attorney  for  Mr.  Flamm, 
and  FCC  Chairman  E.  K.  Jett. 
During  the  upheaval  Mr.  Handel- 
man  and  Mr.  Denny  attempted  to 
make  statements  but  were  over- 
ruled by  Chairman  Lea. 

In  his  parting  words  Mr.  Sirica 
paid  tribute  to  Chairman  Lea 
whom,  he  said,  had  been  accused 
of  "whitewashing"  the  probe.  "I 
can  say  that  I  never  believed  you 
wanted  to  whitewash,"  said  the 
retiring  general  counsel.  "I  cer- 
tainly don't  want  it  on  my  con- 
science that  John  Sirica  is  a  party 
to  any  whitewash."  Rep.  Millei 
objected  to  what  he  termed  an 
"impertinent  remark"  but  Mr 
Sirica  continued,  addressing  the 
chairman,  "I  want  to  thank  you 
publicly  for  the  trust  you  have 
placed  in  me.  I  can't  agree  with 
the  majority  of  the  Committee 
therefore  I  am  tendering  to  yov 
today  my  resignation." 

Rep.  Hart  paid  his  respects  tc  , 
the  general  counsel  as  a  "highly  ; 
honorable    gentleman,"  assertinf 
that  he  regretted  "the  decision  h( 
has  made"   and  hoped  that  Mr 
Sirica  would  reconsider.  He  deniet 
any  "suppression   of   facts"  anc 
declared    that    "nobody    has  at, 
attempted  to  intimidate  me;  no 
body  has  attempted  to  exert  pres 
sure  on  me." 

Rep.  Priest,  who  was  appointee 
(Continued  on  page  66) 


Rep.  Wigglesivorth  Urges  Congress  Bring 
Story  of  WMCA  Sale  Out  Into  Open 
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BROADCASTING    •    Broadcast  Advertisitii 


Booby  trap 


I    That  gadget  up  there,  in  the  language  of  the  British 
'  Army,  is  a  German  anti-personnel  bomb.  The  troops 
call  it  a  booby  trap. 

It  looks  innocent  .  .  .  but  it  can  kick  your  head  off. 

Radio  time  buyers  can  take  a  tip  from  that  bomb. 
ISome  radio  station  buys  look  good,  sound  good  .  .  .  but 
ithe  high  cost,  low  sales  results  often  kick  the  bottom 
;;out  of  a  sound  campaign. 

In  the  6th  largest  market  we  offer  you  a  radio  station 
that  delivers  more  sales  results  per  dollar  than  any  of 
the  other  four  stations  in  town. 

ROADCASTING    •    Broadcast  Advertising 


The  station  we  are  talking  about  is  W-I-T-H,  the 
successful  independent.  There  are  some  hard-boiled, 
sales  producing  facts  about  W-I-T-H  for  you  to  look  at 
o  .  .  before  you  buy  any  time  in  Baltimore.  We'll  be 
glad  to  show  them  to  you 


k  WITH 

Baltimore,  Md. 


Tom  Tinsley,  President     '      Represented  Nationally  by  Headley-Reed 
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ill  to  Curb  Petrillo  Before  Senate 


Gets  Unanimous  Vote ; 
Sympathy  Strike  in 
Nashville  Sought 

THE  FIRST  legislative  boomerang 
to  James  C.  Petrillo's  victory  in 
the  recording  case  came  last  week 
when  the  Senate  Interstate  Com- 
merce Committee  unanimously  re- 
ported out  a  bill  (S-1957)  by  Sen. 
Vandenburg  (R-Mich.)  to  prohibit 
the  AFM  leader  from  interfering 
with  the  broadcasting  of  noncom- 
mercial cultural  programs  by  edu- 
cational institutions. 

Action  on  the  bill,  which  had 
laid  dormant  since  its  introduc- 
tion last  May,  was  a  surprise  even 
to  the  author  of  the  legislation. 
It  is  understood  that  Committee 
members  were  moved  by  the  public 
reaction  to  surrender  of  the  record- 
ing companies  to  Petrillo's  de- 
mands and  took  the  position  that 
Congress  must  once  and  for  all 
put  a  stop  to  the  musician  leader's 
operations. 

Will  Seek  Action 

Sen.  Vandenburg  announced  he 
would  press  for  action  on  the  bill 
before  the  present  session  of  Con- 
gress expires  on  Jan.  3,  1945.  In 
view  of  the  Senate  committee's 
unanimous  approval,  passage  of 
the  message  by  the  Senate  and  later 
by  the  House  was  anticipated  by 
its  supporters. 

The  Congressional  development 
followed  within  less  than  a  week 
the  National  Labor  Relations  Board 
decision  which  prevents  Mr.  Pe- 
trillo from  carrying  out  his  make- 
work  plans  to  force  radio  stations 
to  hire  musicians  to  play  records. 
The  Board  safeguarded  the  juris- 
diction of  the  National  Assn.  of 
Broadcast  Engineers  &  Techni- 
cians (NABET)  which  had  op- 
posed the  efforts  of  the  AFM  to 
take  over  platter-turning  functions 
of  the  technicians  at  NBC  and 
Blue-owned  stations.  Mr.  Petrillo 
was  permitted  to  retain  his  juris- 
diction in  Chicago  by  virtue  of  his- 
torical considerations  [Broadcast- 
ing, Nov.  27]. 

Meanwhile,  Mr.  Petrillo  con- 
tinued to  make  news  on  other 
fronts.  An  effort  of  the  Washing- 
ton, D.  C,  local  of  the  AFM  to 
terminate  the  53-piece  band  of  the 
Metropolitan  Police  Dept.  and  to 
prevent  the  authorization  of  a  $11,- 
500  appropriation  for  maintenance 
drew  a  strong  attack  on  Mr.  Pe- 
trillo from  Rep.  F.  Edward  Hebert 
(D-La.),  a  member  of  the  House 
District  Committee. 

"If  James  Petrillo  and  his  mu- 
sicians' union  get  away  with  this 
window-dressing  in  the  Nation's 
capital  it  will  not  be  long  before 
the  rest  of  the  country's  munici- 
pal bands  become  victims  of  the 
union,"  he  warned  a  subcommittee 
holding  hearings  on  the  authori- 
zation. 

When  Mr.  Hebert  was  accused 
by  Paul  Schwartz,  president  of  the 
local,  of  having  "hatred"  for  the 
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AFM,  he  replied:  "No,  I  do  not. 
There  is  no  one  stronger  for  the 
unions  than  I  am.  I  am  a  great 
believer  in  collective  bargaining 
but  I'll  be  damned  if  we'll  tolerate 
racketeers  in  unions." 

A  witness  for  the  union,  Lee 
Potter,  a  Washington  musician, 
suggested  that  members  of  the 
subcommittee  might  be  allowing 
their  "hard  feeling"  against  Pe- 
trillo to  be  prejudicing  their  atti- 
tude toward  the  local.  Referring 
specifically  to  the  recording  case 
and  its  attendant  publicity,  he 
asserted  that  some  retail  stores 
raise  their  prices  slightly  to  pro- 
vide for  benefits  to  employes  and 
that  customers  do  not  mind  this 
because  they  are  sympathetic  to- 
ward merchants  who  take  care  of 
their  help.  But  because  of  the  an- 
tagonism which  has  been  built  up 
against  Petrillo,  he  contended, 
there  is  resentment  on  the  part 
of  consumers  to  paying  a  few 
cents  more  per  record  to  provide 
benefits  for  the  musicians  "who 
have  been  kicked  around"  and 
have  been  compelled  in  peace 
time  to  take  jobs  even  in  shoe 
shine  parlors  to  earn  a  livelihood. 

The  subcommittee  unanimously 
reported  the  bill  to  the  full  Com- 
mittee with  the  recommendation 
that  any  amendments  which  the 
union  wished  to  offer  could  be  sub- 
mitted to  the  full  membership. 
Members  of  the  subcommittee,  in 
-  addition  to  Rep.  Hebert,  are  Reps. 
John  L.  McMillan,  chairman,  (D- 
S.  C),  Thomas  D'Alesandro  Jr. 
(D-Md.),  James  C.  Auchincloss  (R- 
N.  J.),  and  Sid  Simpson  (R-Ill.). 

Nashville  Strike 

In  Nashville,  Mr.  Petrillo's  aid 
was  enlisted  to  resume  a  strike  of 
transmitter  engineers  which  had 
put  WSIX  off  the  air  for  three 
days.  The  walkout,  which  occurred 
a  week  ago  Thursday  [Broadcast- 
ing, Nov.  27],  was  called  by  the 
International  Brotherhood  of  Elec- 


trical Workers  (AFL)  as  the  re- 
sult of  a  dispute  over  wages  and 
hours.  It  was  reported  that  the 
management  had  recovered  trans- 
mitter equipment  missing  when  the 
engineers  walked  out  and  had  ob- 
tained non-union  workers  to  oper- 
ate the  station. 

D.  M.  Morris,  representative  of 
the  Radio  Broadcast  Technicians' 
branch  of  the  IBEW,  announced  he 
had  called  on  the  international 
headquarters  of  the  IBEW  to  ap- 
peal to  Mr.  Petrillo  to  call  a  sym- 
pathy strike  at  the  station.  Ap- 
proximately two  years  ago,  when 
the  station  refused  to  hire  a  fixed 
quota  of  musicians,  Mr.  Petrillo 
threatened  a  strike  of  musicians 
in  the  entire  Mutual  network,  forc- 
ing the  system  to  discontinue  musi- 
cal programs  to  WSIX.  As  a  re- 
sult, the  station  had  no  music, 
other  than  recorded,  for  weeks  un- 
til the  dispute  was  settled. 

Approved  by  Fly 

On  the  NLRB  platter-turning 
decision,  Mr.  Peti'illo  apparently 
had  nothing  to  say,  officially,  at 
least,  although  he  was  reported 
to  be  "mad  as  hell".  A  network 
spokesman  simply  declared:  "Now 
that  the  NLRB  has  rendered  its 
decision  in  the  platter-turning 
case,  we  are  starting  negotiations 
with  NABET  for  a  new  contract." 
These  negotiations  will  begin  Tues- 
day at  NBC  headquarters  in  New 
York. 

NABET's  contract  with  NBC 
and  Blue  expired  June  1  but  con- 
tinued under  its  terms  until  July 
27  when  the  union  gave  30  days' 
notice  of  termination  to  reopen 
contracts,  calling  for  higher  wage 
xates  and  guarantee  of  jurisdic- 
tion over  turntables.  Since  Aug. 
27,  operations  have  continued  on 
a  day-to-day  basis,  awiting  the 
NLRB  decision  on  jurisdiction. 

The  Vandenberg  bill,  an  o'ut- 
growth  of  hearings  held  before  the 
Clark  subcommittee  of  the  Senate 


WMFF  Transfer  Asked 

APPLICATION  was  filed  with  the 
FCC  last  week  by  WMFF  Platts- 
burg,  N.  Y.  for  transfer  of  control 
from  Edward  H.  Bragg  and  Leslie 
F.  Bragg  to  George  F.  Bissell, 
president  and  manager,  through 
sale  of  169  shares  (52%)  to  Mr. 
Bissell  for  consideration  of  $24,000. 
Mr.  Bissell,  president  and  holder 
of  95%  interest  in  WENT  Glovers- 
ville,  N.  Y.,  is  now  25%  owTier  of 
shares  of  the  total  326  shares  in 
WMFF. 


BEAMING  APPROVAL  of  Buster  Brown  show,  broadcast  Saturdays  on 
NBC  from  Chicago  and  featuring  Smilin'  Ed  McConnell  (seated)  are 
(1  to  r):  Arthur  Jacobson,  NBC  central  division  production  manager; 
Frank  J.  Cornwell,  advertising  manager  of  Brown  Shoe  Co.,  sponsor; 
Norman  LeVally,  account  executive  of  Leo  Burnett,  agency;  Frank  N. 
Mastin,  Brown  Shoe  Co.  sales  representative;  Ted  Schroth,  merchandise 
manager  of  Brown  Shoe;  R.  B.  Brown,  director  of  sales  for  Brown  Shoe. 


Committee  on  Interstate  Commerce 
on  the  Petrillo  ban  against  NBC 
broadcasts  of  symphony  concerts 
by  the  students  of  the  National 
Music  Camp  at  Interlochen,  Mich., 
would  amend  the  Federal  Com- 
munications Act  of  1934.  Its  pur- 
pose, according  to  the  author,  is 
to  keep  "James  C.  Petrillo's  foot 
off  the  necks  of  the  school  chil- 
dren of  the  country." 

The  Committee,  in  reporting  the 
bill,  submitted  a  letter  dated  Aug. 
1,  1944,  from  former  FCC  Chair- 
man James  Lawrence  Fly  in  reply 
to  a  request  from  Chairman  Bur 
ton  K.  Wheeler  (D-Mont.)  fo 
comment.  Mr.  Fly  wrote: 

It  appears  that  the  proposed  amendmen 
is  designed  primarily  to  prevent  the  occur 
rence  of  incidents  similar  to  that  whie 
occurred  at  Interlochen,  Mich.,  a  fe 
years  ago.  At  that  time,  as  you  will  recall 
a  scheduled  broadcast  over  the  network  o 
NBC  by  the  National  High  School  Syrn 
phony  Orchestra  from  the  National  Musi 
Camp  at  Interlochen  was  cancelled  be- 
cause of  the  objection  of  the  AFM  tha 
broadcasts  by  amateur  musicians  migh 
result  in  competition  with  broadcasts  bj 
professionals.  Insofar  as  the  proposed  bil 
(S-1957)  is  designed  to  prevent  the  recur 
rence  of  such  an  incident,  it  represents 
desirable  objective  and  merits  consideratio 
by  your  committee. 

Text  of  Bill 

The  bill  provides: 

That  the  Communications  Act  of  193 
as  amended,  is  amended  by  inserting,  afte 
section  329,  of  such  Act,  a  new  section  a 
follows : 

"Sec.  330.  It  shall  be  unlawful  for  an 
person,  or  any  person  representing 
organization  or  group,  to  interfere  wit 
intimidate  any  person  or  persons,  hinde 
extort,  delay,  prevent,  or  conspire  wit 
other  persons  for  the  purpose  of  hinderin 
delaying,  interfering  with,  or  stopping  th 
production  or  transmission,  by  means  o 
any  radio  station  of  any  noneommerci 
educational  or  cultural  program  presenter 
by  any  academically  accredited  and  tax 
exempt  educational  institution,  prepare: 
and  planned  for  presentation  by  radio  c 
in  the  process  of  being  transmitted  b: 
radio  stations,  and  it  shall  likewise  b 
unlawful  for  any  person  as  a  part  of 
j?roup  or  organization  to  threaten  o 
intimidate  any  other  person  for  the  pur 
pose  of  preventing  by  group  action  th 
operation  of  any  broadcasting  static 
while  preparing  for  or  in  the  operation  o 
broadcasting  such  noncommercial  educa 
tional  or  cultural  programs,  unless  sue' 
interference,  work  stoppage,  or  group  ac 
tion  is  part  of  a  general  action  for  othe 
purposes  and  is  of  general  and  broade 
nature  or  purpose  than  to  prevent  o 
interfere  with  the  broadcasting  of  sue! 
noncommercial  educational  and  cultura 
programs: 

"Provided,  That  such  radio  station  o 
stations  have  agreed  to  broadcast  such  pre 
grams  and  that  no  service,  money,  or  othe 
valuable  consideration  is  directly  or  indi 
rectly  paid  or  promised  to,  or  charged  o 
accepted  by  such  station  from  any  perso 
for  broadcasting  such  program  and  ri 
service,  money,  or  other  valuable  consio 
.  eration  is  directly  or  indirectly  paid  o 
promised  to,  or  charged  or  accepted  by  th 
persons  producing  or  participating  in  sue 
program  from  such  station  or  from  an 
commercial  sponsor,  for  services  rendere 
in  producing  or  participating  in  sue 
program. 

"Definition — 'To  conspire',  for  the  pttt 
pose  of  this  section,  shall  mean  to  pla: 
with  others,  to  hold  meetings  for  the  put 
pose  of  planning,  to  take  action  as  th 
result  of  a  plan  or  purpose — such  as  unite 
stoppage  of  work  at  a  radio  plant,  or  t 
write  communications  urging  interferenc 
by  action  or  by  word  of  mouth  to  indue 
action  for  the  purpose  of  interference."  • 
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ST.  JOHN'S  CHURCH.  RICHMOND.  VIRGINIA 
LINOLEUM  BLOCK  PRINT  FOR  WRVA  BY  CHARLES  SMITH 


"tI7E  ME  II!EET!„„" 


From  old  St.  John's  Church  in  Richmond  Patrick  Henry's  challenge  of  "Give  me  Liberty  .... 

or  give  me  Death  "  went  ringing  through  the  pages  of  history.    Today,  169  years 
later,  the  bells  of  this  same  church  ring  in  Sunday  morning  services 
on  WRVA.     Such  associations  form  the  character  which  makes  WRVA  a  living 

and  breathing  part  of  Virginia  ....  an  institution  unique  and  great  in  radio. 

50,000  WATTS  ....  NIGHT  AND  DAY  I  

STUDIOS  IN  RICHMOND  AND  NORFOLK 


Our  association  wUk  WRVA,  Rick  mond. 

extends  over  a  ten-year  perio  J.  We  are  proua  to  nave  playea 
a  part,  as  National  representatives,  in  tke  J  eserveJ  ^rowtk 
and  success  of  WRVA  wkick  today  is  one  of  tke 
most  outstanding  and  effective 
stations  of  tke  Soutk. 
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SALUTE  TO  WARTIME  PLANTS 

Gimbel  Store  Finds  Factories  Cooperative 
 In  Philadelphia  Campaign  


Ir.  Kauf  mann 


Kauf  mann,  executive 

head  of  Gimbel  Bros.,  Philadel- 
phia,  evolved   the  idea  of  a 

vocal  salute  to  Philadelphia 
j  industries  in  appreciation  for 

their  untiring  and  invaluable 

contribution  to  the  icar.  RCA- 
[  Victor,  SKF  Industries,  Philco 
!  Corp.,  and  Bendix  Aviation  are 

among   the   companies  which 

have  been  or  will  be  saluted  in 

Gimbel's  "Victory  Caravan". 
I  In  this  article,  Mr.  Kauf  mann 

descibes  the  format  developed 

for  the  first  "Victory  Caravan" 

salute  to  John  G.  Pew  Jr's.  Sun 

Shipbuilding  &  Dry  dock  Co. 

py  ARTHUR  J.  KAUFMANN 

Execatire  Head 
Gimbel  Bros.,  Philadelphia 

lOOPERATION  of  the  Sun  Ship- 
jilding  &  Drydock  Co.  in  proniot- 
ig  our  first  Victory  Caravan  was 
Badily  obtained  after  I  wote  John 
G.  Pew  Jr.,  Sun 
Shipbuilding  pres- 
ide n  t,  outlining 
the  idea  for  the 
series  and  invit- 
ing Mr.  Pew's 
plant  to  be  the 
first  saluted.  The 
Sun  Shipbuilding 
personnel  r  e  1  a- 
tions  manager 
was  quick  to  see 
the  value  of  the 
low  in  promoting  goodwill  among 
|un  workers,  particularly  as  the 
klent  would  be  composed  of  Sun 
mployes. 

The  production  staff  of  WIP  acts 
s  a  clearing  house  in  the  screen- 
ig  of  talent  from  the  employe  staff 
f  the  war  industries  saluted  on  the 
'aravan.  Every  employe  who 
nshes  to  try  out  for  the  show  is 
iven  a  full  opportunity  for  an  au- 
ition.  A  surprisingly  high  quality 
t  entertainment  has  been  screened 
lus  far  by  the  WIP  production 
:aflF. 

{  Many  Attend 

j  To  accommodate  a  larger  audi- 
ence, after  the  Aug.  9  Sun  Ship- 
uilding  premiere  proved  success- 
.il,  we  decided  to  move  the  Victory 
aravan  from  the  WIP  studios, 
here  only  a  limited  number  of  per- 
ons  could  be  seated,  to  the  Gimbel 
itore  Auditorium  where  we  could 
eat  700  or  800  people.  The  promo- 
on  department  of  WIP  supplies 
ckets  each  week  to  the  industry 
jarticipating. 
WIP  has  prepared  a  special 
romotion  kit  consisting  of  color 
icplay  cards  for  theatre  lob- 
ies  showing  Sun  personnel  par- 
cipating  in  the  program,  payroll 
ivelope  stuffers  for  plants  paying 
1  cash,  copy  for  the  plant  PA  sys- 
?m,  talent  pictures  and  copy  of  the 
ouse  organ  editor.  In  addition,  ad- 
ertisements  are  run  in  Philadel^ 
hia  papers,  as  well  as  in  local  pa- 
ers  in  the  communities  in  which 
•nployes  who  participate  in  the 
"low  live. 

Some  plants  request  special  pro- 
lotion  not  included  in  the  WIP  kit, 

s  did  SKF  Industries  when  the 

ictory  Caravan  saluted  the  large 
lallbearing  company.  SKF  wanted 
)  special  advertisement  made  up 
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for  the  back  cover  of  its  house  or- 
gan. WIP  forwarded  a  complete 
plate  to  the  SKF  Industries'  house 
organ  editor. 

When  Cramp  Shipbuilding  par- 
ticipated in  one  of  our  "salutes", 
the  company  utilized  12,000  attrac- 
tive payroll  envelope  stuffers. 

The  local  newspaper  promotion 
angle  has  worked  out  quite  satis- 
factorily for  us,  as  local  editors  are 
quick  to  see  the  value  of  an  item 
about  a  local  resident  being  on  the 
radio.  Two  papers  which  have  given 
-US  outstanding  cooperation  in  this 
regard  so  far  are  the  Camden 
Courier  and  the  N orristown  Times- 
Herald. 

One  of  the  most  important  rules 
to  follow  in  getting  out  our  type  of 
promotional  material  is  to  deliver 
the  promotion  pieces  to  the  indus- 
trial plant  in  ample  time  for  ad- 
vance display.  The  best  way  to 
build  a  good  sponsor-station-plant 
relationship  is  to  make  certain  that 
the  busy  plant  executive  is  not 
bothered  by  the  mechanics  of  your 
promotional  campaign. 

Plants  saluted  are  utilizing  tran- 
scriptions by  WIP,  playing  the 
discs  over  the  PA  system  in  each 
plant,  so  that  all  employes  may 
hear  them. 


KQV  MANAGEMEIST 
PLANS  EXPAISSIOIS 

OPERATION  of  KQV  Pittsburgh, 
basic  Blue  Network  outlet  there,  by 
the  Allegheny  Broadcasting  Co., 
was  announced  last  week.  New  busi- 
ness offices  are  in  the  Union  Trust 
Bldg.  in  downtovm  Pittsburgh,  and 
plans  are  being  made  to  construct 
new  studios  and  install  new  equip- 
ment as  soon  as  material  is  avail- 
able. 

The  new  owners,  four  Pittsburgh 
businessmen  [Broadcasting,  Aug. 
21],  have  given  the  new  vice-presi- 
dent and  general  manager  of  KQV, 
G.  S.  (Pete)  Wasser,  authority  to 
expend  considerable  funds  on  an 
audience  promotion  campaign.  Mr. 
Wasser  has  named  James  Murray, 
formerly  of  KDKA  Pittsburgh,  and 
more  recently  sales  promotion 
manager  of  WJZ  New  York,  as 
KQV  sales  manager,  and  Ben  Ed- 
son,  formerly  ^^^th  KMPC  Holly- 
wood, as  publicity  director  and 
head  of  the  special  events  depart- 
ment of  the  newly  acquired  Blue 
outlet. 

Until  the  new  studios  are  in  oper- 
ation, KQV  ivill  continue  operation 
from  its  present  quarters  in  Pitts- 
burgh's Chamber  of  Commerce 
Bldg. 


NRDGA  Course 

THE  RETAIL  advertising  course 
of  the  National  Retail  Dry  Goods 
Assn.  has  been  accepted  for  use  by 
servicemen's  rehabilitation  centers 
by  the  office  of  the  Surgeon  Gen- 
eral. Course,  which  offers  basic 
facts  for  the  beginner  on  radio  ad- 
vertising and  other  media,  has  been 
sponsored  in  several  cities.  More 
than  2,000  textbooks,  60  film  strips 
together  with  an  art  course  are  to 
be  distributed  to  the  general  hos- 
pitals for  use  in  the  education  re- 
conditioning program. 


WJW'S  MR.  BLANK 


Mr.  Blank  is  our  cliche  exterminator.  Someone, 
early  in  radio  history  thought  up  a  lot  of  ways  of 
saying  things  and  everybody  got  in  the  habit  of 
saying  them  that  way  as  though  they  were  gospel. 

We  got  tired  of  hearing  things  said  in  the  same 
dull  old  way,  so  we  hired  Mr.  Blank  to  weed  out 
our  surplus  cliche.  He's  made  remarkable  progress 
in  our  flowering  garden  of  words. 

He  swept  out  all  our  old,  dead  words,  and  sup- 
plied our  announcers  with  a  bright  new  shiny  set. 
We  think  our  shows  have  a  new  sparkle  as  a  result. 

"Words,  words,  words,"  says  Mr.  Blank.  "Amaz- 
ing, the  things  you  can  do  with  words." 

One  of  the  things  Blank  does  with  them  is  called 
showmanship.  Another  one  is  called  salesmanship 
for  your  product. 

*  Air.  Blank  has  a  word  for  everything  but  himself. 
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IS  HERE  TO  STAY! 


July  of  next  year,  the  facilities  of  Denver's  rubber  industry  is  just  one  of 
Denver's  33-year-old  rubber  plant,  the  many  fixed  assets  of  this  region  which  ac- 
sixth  lai-gest  in  the  U.  S.,  will  have  been 
nearly  doubled.  A  $6,000,000  expansion  pro- 
gram, originally  planned  over  a  4-year  pe- 
riod will  be  crowded  into  one  year.  The  post- 
war market  for  the  products  of  this  plant — 
tires,  tubes,  hose,  belts,  and  countless  mould- 
ed rubber  goods — will  most  certainly  keep 
it  out  of  the  museum  of  industrial  war  relics 
long  after  peace  comes. 


count  for  its  stability  and  economic  sound- 
ness. Mining,  agriculture,  livestock  raising, 
manufacturing,  and  the  tourist  industry  are 
all  permanent  and  sound  assets  of  this  re- 
gion which  make  it  a  sound  market  in  which 
to  invest  sales  effort  both  for  immediate  and 
future  profit. 

The  soundness  of  KLZ  as  a  sales-pro- 
moting medium  in  the  Denver  market  is 
decisively  indicated  by  the  fact  that  more 
advertisers,  local  and  national,  buy  more 
time  on  KLZ  than  on  any  other  Denver  sta- 
tion. With  this  significant  fact  in  mind,  you 
may  lay  all  other  data,  charts,  and  facts 
end  to  end  .  .  .  and  leave  them  there. 

KLZ   •  DENVER 

CBS  Network    •    560  Kilocycles 

Affiliated  in  Management  with  the  Oklahoma 
Publishing  Co.  and  WKY,  Oklahoma  City 
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Radio's  Part  in  Sixth  Loan 
To  Exceed  All  Other  Drives 

Treasury  Official  Lauds  Stations  and  Networks 
For  Initiative,  Response  to  Bond  Problems 


RADIO'S  contribution  to  the  Sixth 
War  Loan  Drive  will  far  exceed 
that  of  any  previous  campaign  in 
dollar  value  or  otherwise,  it  was 
predicted  last  week  by  Robert  J. 
Smith,  chief  of  the  Radio  Section, 
Treasury  War  Finance  Division. 

He  commended  broadcasters  for 
their  initiative  and  willingness  in 
offering  facilities,  talent  and  exec- 
utive and  other  personnel  toward 
solution  of  War  Bond  sales  prob- 
lems posed  by  the  Treasury  Dept. 
for  the  Sixth  Loan. 

CBS  Day  Dec.  7 

"This  is  evidenced  by  the  inter- 
ested and  spontaneous  manner  in 
which  broadcasters  on  their  own 
have  come  to  us  with  programming 
and  promotion  ideas  for  their  sta- 
tion or  network,  in  answer  to  our 
statements  of  objectives  for  the 
Sixth  Loan,"  said  Mr.  Smith.  He 
also  commented  that  the  ratings 
for  the  kickoff  network  programs 
Nov.  19  "compared  favorably" 
vdth  their  competitive  programs 
and  that  their  cumulative  effect 
brought  ratings  on  the  President's 
message  which  are  higher  than  any 
of  those  for  his  addresses  during 
the  political  campaign. 

Plans  for  the  network  Bond  day 
of  CBS  on  Dec.  7,  as  proposed  last 
week,  call  for  Sixth  Loan  promo- 
tion on  every  program  of  the  day, 
with  most  of  the  copy  woven  into 
the  regular  scripts.  Worldwide 
pickups  are  slated  for  Finish  the 
Job,  Sixth  Loan  feature  spotted  at 
8-8:55  p.m.,  and  produced  and  di- 
rected by  Robert  Louis  Shayon  who 
also  did  some  of  the  writing  along 
with  Bob  Sloane. 

Broadcast  will  present  a  chrono- 
logical survey  of  the  war  up  to  the 
present  with  wounded  servicemen 
and  families  of  servicemen  killed  in 
action  participating.  Same  evening, 
11:30-12  CBS  will  broadcast  And 
Some  Shall  Return,  built  around 
the  poem  "What  Did  You  Do  To- 
day, My  Friend?"  written  by  Dean 
Chatlain,  former  Army  lieutenant 
who  amputated  his  own  foot  while 
under  enemy  fire  in  Tunisia.  Musi- 
cal setting  of  poem  is  to  be  sung  by 
Lawrence  Tibbett.  The  man  who 
has  received  as  many  awards  as 
Gen.  Douglas  MacArthur,  Capt. 
Maurice  Britt,  also  will  be  on  the 
program. 

The  following  day  CBS  plans  to 
air  The  Dead  Tell  No  Lies,  7:15- 
7:30  p.m.,  drama  stressing  the 
seriousness  of  war,  and  on  Dec.  15 
a  drama  is  scheduled  by  Mari 
Yanofsky.  Time  for  the  latter  has 
not  been  set. 

Now  being  sent  by  the  WFD 
Music  Promotion  Unit  to  stations 
on  the  West  Coast  is  a  new  record- 
ing "Buy  a  Bond  for  a  Soldier  for 
Christmas",  presented  by  Renzo 
Cesana,  and  sung  by  Bob  Hannon 


with  music  of  Dave  Broekman's 
Treasury  orchestra. 

Mutual  on  Nov.  30,  4:30-4:45 
p.m.,  presented  a  special  St.  An- 
drews Day  program  for  the  Sixth 
Loan  featuring  the  Marine  Corps 
Bagpipe  Band,  organized  in  Lon- 
donderry, Ireland,  on  a  bet  that  the 
Marines  "couldn't  do  it".  Band  con- 
sists of  27  members  and  is  under 
direction  of  Field  Music  Sgt.  Carle- 
ton  E.  Hyland.  Dorothy  Thomp- 
son's program,  heard  4  p.m.  Sun- 
day on  the  Blue,  during  the  Sixth 
Loan  will  center  about  questions 
concerning  War  Bond  sales. 

WLS  Chicago  reported  that  its 


activities  for  Independents  Bond 
Day,  Nov.  28,  included  a  series  of 
15  one-minute  War  Bond  announce- 
ments by  station  talent  and  heads 
of  various  WLS  departments,  pro- 
motion on  nearly  every  program 
and  station  break  of  the  Sixth  War 
Loan  exhibits  at  the  Chicago  Navy 
Pier,  and  a  Sixth  Loan  edition  of 
the  daily  noontime  Dinner  Bell  pro- 
gram which  featured  a  wire  record- 
ing of  the  U.  S.  Marine  Corps 
"Mock  Invasion  of  Chicago"  made 
the  previous  Sunday  and  an  inter- 
view with  Col.  A.  Pierce,  officer  in 
charge  of  the  Marine  exhibit.  Also 
Julian  Bentley's  12:30  p.m.,  2:45 
p.m.  and  6:30  p.m.  newscasts  were 
originated  in  behalf  of  the  Drive 
from  the  Radio  Electronics  Exhibit 
at  the  Navy  Pier. 

Eight  members  of  the  Treasui'y 
Dept.,  representing  Sixth  War 
Loan  committees,  were  to  compose 
New  York  and  Chicago  teams  on 
the  Dec.  3  Quiz  of  Two  Cities  show 


COINCIDENTAL  homecomings  un- 
expectedlv  brought  the  engineer- 
ing staff 'of  WGTM  Wilson,  N.  C. 
together  again.  Without  even 
knowing  the  others  were  in  the 
state,  Warren  Wooten  (1),  present 
chief  engineer;  Chief  Warrant 
Officer  W.  H.  Malone  (center),  back 
from  the  Pacific  and  C.  0.  Hudson 
(r),  WGTM's  first  chief  engineer 
now  with  the  FCC,  arrived  at  the 
station  just  30  minutes  apart. 

presented  Sunday  3-3:30  p.m.  by 
WOR  New  York.  Outlet  is  also  re- 
peating during  the  Sixth  Loan  War 
Bond  rallies  in  neighboring  com- 
munities featuring  top  talent  and 
entertainment.  Kevstone  Broadcast- 


Prosperiti]  from  Industrg 

Reason  for  this  tri-sfate  area's  rise  in  prominence  and  continued  pros- 
perity over  a  period  of  many  years  is  its  great  diversity  of  industry.  A 
listing  of  the  various  industries  would  include  petroleum,  natural  gas, 
lumber  mills.  Iron  and  steel  foundries  and  chemical  plants.  As  a  result 
of  the  v/ar,  plants  and  refineries  hove  been  constructed  for  producing 
ammonia,  plastics,  butadiene,  aviation  gas,  ordnance  items  and  preci- 
sion instruments.  Add  all  these  together  and  you  have  a  market  possess- 
ing tremendous  selling  possibilities ...  a  market  you  can  cover  com- 
pletely and  effectively  with  one  single  medium — KWKH. 


CBS  -k  5  0,0  0  0  UlflTTS 


SHREVEPORT,  LOUISIANA 

Represented  by  The  Bianham  Co. 
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'ng  System,  New  York,  in  addition 
o  including  War  Bond  "commer- 
cials" in  its  sponsored  programs  is 
keying  a  total  of  28  hours  a  week 

s '   of  sustaining  programing  to  the 

\t\   Sixth  Loan. 

i\:y  WIBG  Philadelphia  is  using  its 
^it  show  window  studio  to  help  pro- 

?:«  mote  station's  War  Loan  programs. 
•[■;  ;  Interviews  with  servicemen  and 
Jk:  war  heroes  are  originated  from  the 
window.  From  6  a.m.  to  8  p.m.  on 
t  f  Nov.  20  KDNT  Denton,  Tex.  gave 

4  its  facilities  to  the  local  Sixth  Loan 
'';|  Committee  to  help  raise  the  county 
lig  quota.  School  representatives  par- 
&  ticipated.  WCKY  Cincinanti  aired 
M,  an  interview  recorded  inside  a  B-25 
lif  medium  bomber  on  diplay  at  the 
;t>i  Sixth  Loan  Airmada  exhibit  in  Cin- 
||-  cinnati. 

ijim-  WAAB  Worcester  presented  a 
II  composite  picture  of  radio's  part  in 
the  Sixth  Loan  Nov.  21  at  the 
Worcester  Retail  Bond  Rally  din- 
ner, attended  by  more  than  200  per- 
sons from  local  retail  stores.  Spe- 
cial script  written  by  WAAB  staff 


Hires  Replacing  Heidt 

CHARLES  E.  HIRES  Co.,  Phil- 
adelphia, will  discontinue  in  Jan- 
uary Heidt  Time  for  Hires  on  136 
Blue  stations  Monday,  7-7:30  p.m. 
A  new  program,  featuring  Don 
Prindle,  scriptwriter,  and  Wendell 
Niles,  freelance  announcer,  as  a 
comedy  team  will  serve  as  a  re- 
placement, either  continuing  in  the 
same  spot,  or  moving  to  another 
period  on  the  Blue.  Horace  Heidt's 
program  will  go  off  around  Jan.  15. 
Agency  is  N.  W.  Ayer  &  Son,  New 
York. 


members  was  presented,  inter- 
spersed with  excerpts  from  each  of 
the  Treasury  transcribed  series  de- 
voted to  the  current  Drive. 

Rush  Hughes  has  incorporated 
War  Bond  time  signals  into  his  reg- 
ular KWK  St.  Louis  programs  vnth 

"  ,  Central  War  Bond 

Buying  Time".  Similar  version  by 
KFYR  Bismarck,  N.  D.  is  "Moun- 
tain Bond  Buying  Time  is  ", 

followed  with  the  Morse  code  "V". 


TWENTY-TWO  YEARS  ngo  when 
Sydney  R.  Montague  was  a  Royal 
Canadian  Northwest  Mounted  po- 
liceman stationed  in  the  Far  North 
where  mail  reached  him  only  once 
a  year  he  formed  lifelong  indebted- 
ness to  an  announcer  who  delivered 
messages  and  letters  via  a  special 
KDKA-W8XA  Pittsburgh  program. 
Now  an  internationally  known  lec- 
turer, Mr.  Montague  finally  found 
that  announcer  when  he  recognized 
the  voice  of  E.  D.  Harvey  of  the 
WKY  Oklahoma  City  production 
staff  with  whom  he  i-,  rehearsing 
WKY's  Sixth  War  Loan  video  show. 


FCC  Pleas  Filed  | 
For  KROW,  KPAS 

Transactions  Seen  Eliminating 
'Duopoly'  Interests 

APPLICATIONS  for  the  sale  of  , 
KROW  Oakland  by  Wesley  L 
Dumm,  controlling  stockholder,  for 
$250,000,  and  his  acquisition  of  a 
25%  interest  in  KPAS  Pasadena, 
now  are  pending  before  the  FCC 
by  virtue  of  transactions  formally 
completed  [Broadcasting,  Oct.  30]. 

KROW,  independent  operating  on 
960  kc  with  1,000  w  fuUtime,  would 
be  sold  by  stockholders  of  Educa- 
tional Broadcasting  Co.  to  stock- 
holders of  KROW  Inc.,  who  include 
Sheldon  F.  Sackett,  Oregon  pub- 
lisher and  broadcaster,  who  ac- 
quires 65%  and  Philip  G.  Lasky, 
vice-president  and  general  manager 
of  KROW  for  the  past  five  years, 
who  procures  35%.  The  price  of 
$250,000  set  forth  in  the  applica- 
tion is  exclusive  net  quick  assets 
on  the  transfer  date  set  by  the 
Commission. 

Duopoly  Transfer 

Mr.  Dumm,  who  is  the  principal 
stockholder,  also  of  KSFO  San 
Francisco,  has  contracted  to  pur- 
chase the  25%  interest  in  KPAS 
held  by  J.  Frank  Burke  for  about 
$100,000.  Loyal  K.  King,  general 
manager  of  KPAS  and  a  stock- 
holder in  the  station,  will  continue 
in  that  capacity.  He  is  a  son-in- 
law  of  Mr.  Burke. 

The  transactions  were  devised  to 
eliminate  'duopoly'  interests  of 
both  Messrs.  Dumm  and  Burke.  By 
divesting  himself  of  his  KROW  in- 
terest, Mr.  Dumm  would  operate 
only  KSFO  and  the  two  inter- 
national shortwave  stations  KWID 
and  KWIX,  in  the  San  Francisco- 
Oakland  area.  Mr.  Burke  also  op- 
erates KFVD  Los  Angeles  and  is 
required  to  divest  himself  of  his 
interest  in  one  station  or  the  other 
under  the  FCC's  multiple  owner- 
ship regulations.  KPAS  operates 
with  10,000  w  on  1110  kc  unlimited 
time.  I 

Mr.  Sackett  is  principal  stock-'  I 
holder  of  KVAN  Vancouver  and  ( 
KOOS  Coos  Bay,  Ore.  He  is  also 
editor  and  publisher  of  the  Coos 
Bay  Daily  Times.  Mr.  Lasky,  prior 
to  becoming  general  manager  and 
shareholder  in  KROW,  was  for  five 
years  manager  of  KSFO  and  for 
eight  years  prior  to  that  manager 
of  KDYL  Salt  Lake  City. 


Canadian  Stations 

NEW  low-powered  Canadian  sta-< 
tions  have  been  authorized  to  op-|^ 
erate  by  the  Radio  Branch,  De-JL 
partment  of    Transport,   Ottawa  J 
CFAB  Windsor,  N.  S.,  has  been  li-*|^ 
censed  to  Avard  M.  Bishop,  to  op-1 
erate  with  100  w  on  1450  kc;  CJSCj 
Sorel,  Que.,  to  Henri  Gendron  anc  j 
Arthur  Prevost  with  100  w   or  J 
14U0  kc ;  CKPA  Port  Alberni,  B.  CJ 
to  Neal  Jordan  with  250  w  on  124C  : 
kc  and  CJEM  Edmundston,  N.  B.j  1 
to  Edmundston  Radio  Ltd.,  witr 
250  w  on  1240  kc. 


I 
t 


it 


"THIS  IS  MUTUAL' 

At  6  P.  M.  KCKN  be- 
comes a  BASIC  station 
of  the  Mutual  Broad- 
casting System. 


24  HOURS  A  DAY 

KCKN  is  the  only  Kan- 
sas City  station  broad- 
casting day  and  night 
— all  night. 


STBADY 


There's  nothing  wrong  with  farmers  and  small  town  folk — 
it's  just  that  they're  so  few  and  far  between  compared  to  the 
great  concentration  of  in-the-money,  eager-to-buy  listeners 
that  comprise  Greater  Kansas  City. 

KCKN  believes  this  nine  hundred  million  dollar  market  is 
worthy  of  ALL  its  attention.  KCKN  programs  specifically 
and  exclusively  for  city  listeners — and  offers  you  the  MASS 
MARKET  BUYING  POWER  of  Greater'  Kansas  City 
without  the  rate  penalty  of  outstate  coverage. 

Wire  or  phone  your  nearest  Capper  office  for  availabilities. 


BEN   LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manager,  kckn,  kansas  city 
CAPPER  PUBLICATIONS,  Inc. 


NEW  YORK  17:     420  Lexington  avenue     mohawk  4-32eo 

SAN   FRANCISCO  4:       1207  RUSS  building       DOUGLAS  S220 


CHICAGO  1:  leo  NORTH  MICHIGAN  AVENUE  CENTRAL  S977 
KANSAS  CITY  6:      30O  WALTOWER  BUILDING      VICTOR  3064 
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Adam  Schedules  Spots 

ADAM  HAT  Stores  Inc.,  New 
York,  on  Dec.  2  started  a  nation- 
wide campaign  to  run  through  the 
month  of  December,  using  one-min- 
ute transcribed  and  live  spot  an- 
nouncements 15  to  60  times  week- 
ly on  some  100  stations  in  42  cities. 
Similar  campaigns  on  an  all-year 
basis  may  soon  be  used  for  the  hat 
firm,  according  to  the  agency,  Buch- 
anan &  Co.,  New  York.  Adam  Hat 
currently  sponsors  weekly  dramatic 
and  musical  programs  on  WOR 
New  York  and  WSMB  New  Or- 
leans. 


Antrim  Elected 

ELBERT  M.  ANTRIM  of  WGN 
A  Chicago,  a  member  of  the  board 
.  of  directors  of  Mutual,  and  busi- 
ness manager  of  The  Chicago  Trib- 
une, has  been  elected  to  the  board 
of  directors  of  the  American  News- 
paper Publishers  Assn.  to  fill  the 
unexpired  term  of  the  late  W.  E. 
Macfarlane,  Tribune  business  man- 
■    ager  and  chairman  of  Mutual's  ex- 
ecutive committee. 


FCC  Approves  Sales  of  Six  Stations^ 
Three  Under  Multiple  Ownership  Rule 


SALES  of  a  half-dozen  stations  for 
an  aggregate  of  approximately 
$880,000  were  approved  by  the  FCC 
last  week.  The  transactions  in- 
cluded : 

KEX  Portland,  Ore.  (1190  kc, 
5,000  w.  Blue  outlet),  from  the 
Oregonian  Publishing  Co.  to  West- 
inghouse  Radio  Stations,  for  $400,- 
000,  a  duopoly  sale  by  virtue  of  the 
Oregonian's  ownership  of  KGW 
Portland.  Commissioners  Durr  and 
Walker  favored  a  hearing,  but 
cited  no  reasons. 

Bitner  Gets  WFEA 

WGL  Fort  Wayne  (1450  kc,  250 
w,  NBC  outlet) ,  by  Westinghouse 
to  Farnsworth  Television  &  Radio 
Corp.,  for  $235,000,  a  duopoly  sale 
by  virtue  of  Westinghouse  owner- 
ship of  WOWO  Fort  Wayne. 

WFEA  Manchester,  N.  H.  (1370 
kc,  5,000  w,  NBC,  Yankee,  New 


England  networks),  sold  by  Mrs. 
Adeline  Rines  for  $150,000  to  H. 
M.  Bitner,  principal  owner  of 
WFBM  Indianapolis  and  publisher 
of  the  Pittsburgh  Sun-Telegraph. 
Commissioners  Walker  and  Durr 
favored  a  hearing,  presumably  be- 
cause of  the  absentee  and  news- 
paper ownership  aspects. 

WORD  Spartanburg,  S.  C.  (1400 
kc,  250  w.  Blue  outlet) ,  by  Spar- 
tanburg Advertising  Co.  to  J.  M. 
Bryan,  vice-president  of  Jefferson 
Standard  Life  Insurance  Co., 
Greensboro,  N.  C.  and  Smith  Davis, 
newspaper  and  station  financier  of 
Cleveland,  as  co-partners,  for  $58,- 
500,  a  duopoly  transaction  be- 
cause of  Spartanbui'g  Advertising 
Co.'s  ownership  of  WSPA. 

WCAP  Asbury  Park,  N.  J.  (1310 
kc,  500  w  %  time,  independent) , 
transfer  of  control  from  Georgia 
A.  Burley  through  sale  of  55.3% 


KTHS  .....  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

WCPO    ....    Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX    ....    Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC   Austin,  Texas 

KRIC  Beaumont,  Texas 

KRLD    ......   Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  .  .  .  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .   Parkersburg,  W.  Va. 


I'm  a  Wing 

SPEAKING  of  coincidents- 
Ima  Wing  is  the  name  of  the 
new  promotion  manager  of 
WING  Dayton,  and  not,  as 
some  mistakenly  might  be- 
lieve, the  staff's  slogan.  Miss 
Wing  is  a  newcomer  to  the 
field,  having  become  assistant 
in  the  traffic  department  of 
WCKY  Cincinnati  about  a 
year  ago  after  leaving  the 
U.  of  Cincinnati  where  she 
studied  radio. 


of  stock  to  Charms  Candy  Co.  of 
Bloomfield  and  Asbury  Park,  for 
$6,075  cash,  plus  assumption  of 
liabilities,  making  an  aggregate 
of  approximately  $35,000.  Approval 
was  subject  to  whatever  determina- 
tion the  Commission  might  make  on 
pending  renewal  and  modification 
of  license  in  view  of  increased  time 
applications  of  WCAP,  WCAM 
Camden,  and  WTNJ  Trenton,  all 
sharing  on  the  same  frequency. 

KROS  Clinton,  la.  (1340  kc, 
250  w,  independent),  acquisition  of 
control  through  transfer  of  36.2% 
of  outstanding  capital  stock  from 
Peter  Matzen  to  W.  S.  Jacobsen, 
former  Iowa  Congressman,  for  $5,- 
500.  Mr.  Jacobsen  has  owned  33%, 
thus  increasing  his  stock  interest 
to  697c. 

The  Commission  also  granted  vol- 
untary assignment  of  the  license 
of  KLMP  Minot,  N.  D.,  from  John 
B.  Cooley  to  himself,  his  wife  and 
Carroll  W.  Baker,  a  newly  formed 
partnership.  No  monetary  consid- 
eration was  involved. 

Also  approved  was  transfer  of 
KORE  Eugene,  Ore.,  on  an  invol- 
untary basis,  from  the  late  Frank 
L.  Hill  and  Violet  G.  Hill,  co-part- 
ners, to  Violet  G.  Hill  Motter,  ad- 
ministratrix of  the  estate  of  Mr. 
Hill.  There  was  no  monetary  con- 
sideration. 


Spot  Sales  Plans 

JAMESON  E.  BRINKMEYER, 
formerly  with  WTMV  East  St. 
Louis,  111.,  and  with  the  Chicago 
sales  staff  of  World  Broadcasting 
System,  has  joined  the  Chicago 
office  of  Spot  Sales  Inc.  Company 
reported  this  as  "the  first  step  in 
the  reorganization  of  our  Chicago 
activities",  stating  that  "other  de- 
velopments will  be  announced  as 
negotiations  now  taking  place  are 
concluded".  Conversations  between 
Donald  D.  Davis  of  WHB  Kansas 
City  and  Loren  Watson  of  Spot 
Sales  are  understood  to  have  result- 
ed in  an  agreement,  to  be  formal- 
ized as  soon  as  contracts  have  been 
drawn,  whereby  Mr.  Davis  will  be- 
come a  stockholder  in  the  represen- 
tative firm  which  will  then  add 
WHB  to  the  list  of  stations  it  han- 
dles. 


CAB  Adds  Seven 

THE  COOPERATIVE  ANALYSIS 
of  Broadcasting  last  week  released 
the  names  of  seven  new  members 
including  the  Yankee  Network  and 
Time  Inc.,  New  York;  also  Anfen- 
ger  Adv.,  St.  Louis  and  Paris  & 
Peart,  Charles  M.  Storm  Co., 
Doherty  Clifford  &  Shenfield  and 
Benrus  Watch  Co.,  all  of  New  York. 


THE  BRANHAM  COMPANY 


jVem 
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WTMJ's  position  as  Wisconsin's  number  one  radio  station  is 
not  confined  to  any  single  program,  or  any  one  part  of  the 
day.  Morning,  noon  and  night,  most  of  the  listeners  most 
of  the  time  are  tuned  to  WTMJ.  In  many  cases,  WTMJ  has 
more  listeners  than  all  other  stations  combined. 

This  listener  loyalty  is  traceable  to  \VTMJ's  intense  local 


programming,  full  schedule  of  NBC  programs,  and  its  out- 
standing service  to  the  community. 

You,  as  an  advertiser  or  agency  representative  cannot  plan 
on  doing  a  radio  job  in  Wisconsin,  without  WTMJ,  for 
WTMJ  delivers  most  listeners  per  program,  most  listeners 
per  dollar. 


WTMI 


Basic    N.    B.    C.    National    Representatives,    Edward    Petry    &    Company,  Inc. 


LINGO 

VERTICAL  TUBULAR 
STEEL  RADIATORS 

Now  Available  for 
Prompt  Delivery 

subject  to  existing  regulations 


Your  post-war  plans  are  now 
a  step  nearer  reality,  with 
the  news  that  Lingo  Radia- 
tors are  back  in  production. 
Deliveries  can  now  be  made 
in  a  few  weeks  to  those  with 
proper  priority  to  cover  the 
purchase  of  new  equipment. 
If  you  are  interested  in  low- 
est maintenance  costs  and 
highest  performance,  then 
Lingo  meets  your  toughest 
requirements.  Radiators  are 
available  in  standard  heights 
—100  to  500  feet.  Lingo  also 
produces  tubular  steel  poles 
for  the  support  of  FM,  Tele- 
vision and  other  UHF  an- 
tennas. 

Our  staff  will  be  pleased  to 
provide  you  with  the  cow- 
plete  story  as  it  applies  in 
your  own  case.  In  vrriting, 
please  give  location,  power, 
frequency  of  station,  and  in- 
dicate radiator  height  de- 
sired. 

JOHN  E.  LINGO  &  SON,  INC. 
Est.  1897     Camden,  New  Jersey 


Gillette  Again  to  Air 
Major  New  Year  Games 

GILLETTE  SAFETY  RAZOR 
Corp.,  Boston,  again  will  sponsor 
four  of  the  major  New  Year's  Day 
football  events  on  three  networks 
using  1,460  broadcast  station 
hours  during  the  day.  A  network 
of  more  than  200  stations  we  carry 
Mutual  coverage  of  the  Cotton 
Bowl  games  from  Dallas  at  2  p.m. 
Bill  Slater  will  handle  the  play-by- 
play and  Charles  Jordan,  South- 
west sportscaster,  the  color.  Gil- 
lette also  will  sponsor  the  Shrin- 
er's  East-West  College  AU-Star 
event  from  San  Francisco  on  more 
than  200  Mutual  stations,  4:45 
p.m.,  with  Ernie  Smith  describing 
the  Western  classic  and  Mel  Ven- 
ter handling  color. 

The  Orange  Bowl  game  in  Miami 
will  be  carried  on  142  CBS  stations 
at  1:45  p.m.  Ted  Husing,  CBS 
sportscaster,  will  be  assisted  by 
Jimmie  Dolan.  From  New  Orleans, 
the  Blue  will  cover  the  Sugar 
Bowl  event  on  191  stations,  Harry 
Wismer  handling  play-by-play,  and 
Bill  Brengel  the  color.  Agency  is 
Maxon  Inc.,  New  York. 


Decca  Dividend 

DECCA  RECORDS  Inc.,  New 
York,  at  a  meeting  of  the  board 
of  directors  last  week  declared  an 
extra  dividend  of  30c  per  share 
on  capital  stock  in  addition  to  the 
regular  quarterly  dividend  of  30c 
per  share.  Both  are  payable  Dec. 
22  to  stockholders  of  record  Dec.  9 
of  this  year. 
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KTRI  Interest  Sold 

APPLICATION  has  been  filed  with 
the  FCC  for  transfer  of  control  of 
Sioux  City  Broadcasting  Co.,  li- 
censee of  KTRI  Sioux  City,  la., 
from  the  Tribune  Co.  to  Eugene  H. 
Kelly,  Eugene  F.  Kelly  and  John 
C.  Kelly  through  purchase  125 
shares  common  stock  (50%)  for 
$17,375.  Reason  for  the  shift  is 
liquidation  of  the  Tribune  Co.  of 
which  John  C.  Kelly  is  president, 
Eugene  H.  Kelly,  secretary-treas- 
urer, and  Eugene  F.  Kelly,  vice- 
president.  Both  John  C.  and  Eu- 
gene F.  Kelly  are  also  vice-presi- 
dents of  the  Journal-Tribune  Co., 
publisher  of  the. Sioux  City  Tribune. 
Eugene  H.  Kelly,  president  of 
KTRI,  would  receive  63  shares  of 
the  stock.  John  C.  Kelly,  KTRI 
vice-president  and  director,  would 
receive  31  shares,  as  also  would 
Eugene  F.  Kelly.  Other  50%  inter- 
est in  KTRI  is  held  by  Dietrick 
Dirks,  general  manager. 


Pond's  Expands 

POND'S  EXTRACT  CO.,  New 
York,  expanding  stations  using 
transcribed  15-second  and  chain- 
break  spot  announcements  for  face 
creams,  last  week  added  KNX 
KMTR  KPAS  KJSB  to  its  list, 
emphasizing  for  the  first  time, 
Pond's  society-beauty  endorsements, 
used  in  newspaper  and  magazine 
advertising,  with  promotion  vary- 
ing from  nine  to  36  times  weekly 
per  station.  Current  station  list 
includes  KMBC  WDAF  KCMO 
WSMB  KMOX  KWK  KPAS  KGO 
KFRC  KJBS  KXOK  KSD  KMPC 
KHJ  KMTR  KNX  KPO  KQW 
KSFO  KEX  KGW  KOIN  KIRO 
KGA  KHQ.  Agency  is  J.  Walter 
Thompson  Co.,  New  York. 


Correction 

DR.  MATTHEW  N.  CHAPPELL, 
who  became  consulting  vice-presi- 
dent of  Elliott-Haynes,  Toronto,  on 
Dec.  1,  will  divide  his  time  between 
there  and  New  York,  where  he  con- 
tinues as  a  consultant  to  C.  E. 
Hooper  Inc.  in  the  field  of  radio 
audience  measurements  and  as  an 
associate  of  Carl  W.  Drepperd  in 
psychological  research  in  the  field 
of  printed  media  and  is  not  moving 
to  Canada  as  was  reported  er- 
roneously in  last  week's  Broadcast- 
ing. 


KFUN  Las  Vegas,  N.  M.  has  an- 
nounced the  appointment  of  the  Wil- 
liam G.  Eambeau  Co.,  Chicago,  as 
station  representative. 


BLUE 
NETWOf=lK 

WFM«I 

YOUNCSTOWN 
OHIO 

25/:^  METROPOLiTAN 
 y  DISTRICT 

MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY  REED 

New  York,  Chicago,  Detroit,  Atlanta, 
San  Francisco 
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The  act  of  knitting  does  not  require  conscious  thought. 
Ifs  an  acquired  hahit. 


The  people  of  Southern  New  England  have 
acquired  the  habit  of  relying  upon  WTIC  be- 
cause WTIC  supplies  them  with  the  type  of 
radio  entertainment  they  like. 

And,  it's  important  to  please  these  people  be- 


cause they  possess  a  buying  income  that  is  60% 
in  excess  of  the  national  average.  They  have  the 
ability  to  buy  your  product.  > 

You  can  reach  them  —  and  sell  them — through 
the  medium  of  WTICs  50,000  WATTS. 


PEOPI^E  ARE  IJV  THE 


IJV  SOUTHERN  NEW  ENGL. AND 

or  LISTENING  TO  WTIC 


DIRECT  ROUTE  TO  AMERICA'S  IVO.  I  MARKET^ 

The  Travelers  Broadcasting  Service  Corporation 
Member  of  NBC  and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroit,  San  Francisco  and  Hollywood 
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BASIC  BLUE 
STATlONx 
LOUISVILLE.  KY. 

HARRY  McTIGUE 

General  Manager 


Basic    Blue    programs  mean 
BASIC  RESULTS  in  Louisville! 
For   availabilities   write,  wire 
or  call. 


TO  EXCOURAGE  music  appre- 
ciation, weekly  half-hour  Sym- 
phonies for  Youth  will  be  broad- 
cast over  250  Mutual  stations  for 
13  weeks  starting  Jan.  8.  Satur- 
day 1:30-2  p.m.  (EWT).  Originatins 
•  from  Los  Angeles  Philharmonic  audi- 
torium, full  88-piece  orchestra  will  be 
used  with  Alfred  Walleustein  conduct- 
ing. With  questions  supplied  by  chil- 
dren, a  five-minute  participating  inter- 
lude will  be  an  added  feature.  Mr. 
Wallensteiu  will  act  as  musical  mod- 
erator. Study  material  and  program 
information  is  to  be  supplied  musical 
supervisors  in  each  city  by  MBS. 
Broadcast  of  series  was  ari-anged 
thmugh  cooperation  of  Harvey  S. 
Mudd  and  Wilfred  Davis,  president 
and  general  manager  respectively  of 
Southern  California  Symphony  Assn., 
and  Lewis  Allen  Weiss,  vice-president 
and  general  manager  of  Don  Lee 
Broadcasting  System. 


Potential  Announcers 

ASPIRING  radio  announcers  are  au- 
ditioned in  a  new  program.  So  You 
ir«;!/  to  J3e  a  Radio  Announcer 
now  heard  on  WNEW  New  York. 
Participants  in  the  weekly  quarter- 
hour  program,  Tuesday  7 :45-8  p.m., 
are  required  to  read  news  reports,  give 
commercials,  pronounce  difficult  names 
of  classical  composers  and,  as  a  high- 
light, give  an  ad-lib  account  of  a  news 
or  sporting  event  or  a  cartoon  flashed 
on  a  small  screen  in  the  studio. 


Junior  League  Series 

IN  COOPERATION  with  the  Junior 
League,  WPTF  Raleigh,  N.  C.  is 
scheduling  a  13-week  series  titled 
Books  Bring  Adrentiire.  quarter-hour 
transcribed  dramatizations  of  adven- 
ture stories.  Resumes  of  the  programs 
have  been  put  into  an  illustrated  leaf- 
let mailed  to  all  PTA  groups  in  the 
WPTF  coverage  area. 


Oaks  Proposals 

IN  RESPONSE  to  a  general  reque.st 
from  the  U.  S.  State  Department  for 
wide  circulation  of  the  Dumbarton 
Oaks  proposals  for  international  or- 
ganization, World  Wide  Broadcasting 
Foundation  is  devoting  a  half-dozen 
or  more  programs  to  the  topic  in  its 
quarter-hour  recorded  series  Beyond 
Victor)/.  Programs  are  being  aired  on 
the  73  stations,  carrying  the  regular 
series  offered  free  as  a  public  service 
by  WWBF  in  cooperation  with  the 
Carnegie  Endowment  for  International 
Peace,  and  the  Commission  to  Study 
the  Organization  of  Peace.  First  pro- 
gram broadcast  on  most  stations  last 
week  presented  Dr.  James  T.  Shot- 
well,  Commission  chairman. 


Family  Names 

NEW  SUSTAINING  progi-am  aired 
weekly  by  CKAC  Montreal  presents 
history  of  family  names,  tracing  back 
to  earliest  times  story  behind  various 
names.  To  jiromote  new  half-hour 
show,  CKAC  notifies  by  mail  all  those 
persons  listed  in  the  phone  book  hav- 
ing names  being  dramatized  the  fol- 
lowing week. 


Community  Fun 

SERIES  titled  Community  Fun  starts 
this  month  on  the  Trans-Canada 
network  of  the  CBC  and  will  include 
talks  on  better  ways  to  promote  com- 
munity activities  such  as  Christmas 
parties,  young  people's  clubs,  commu- 
nity centers,  story  hours,  celebrations. 


Public  Affairs 

PUBLIC  AFFAIRS  will  be  discussed 
b.v  prominent  authorities  in  the  fields 
of  education.  Government  and  journal- 
ism in  a  series  of  seven  programs 
which  began  Nov.  28  on  WMCA  New 
York.  Weekly  quarter-hour  series. 
Program,  for  America,  scheduled  to  run 
through  Jan.  9,  will  be  under  the 
auspices  of  Freedom  House,  New  York, 
organization  devoted  to  democratic 
education,  inter-racial  and  inter-faith 
cooperation. 

*       *  ♦ 

WSTV  Bowling  Show 

NIGHTLY  program  giving  highlights 
of  bowling  games  rolled  in  the  same 
evening  is  now  aired  by  WSTV  Steu- 
benville,  O.  under  sponsorship  of  the 
Steubenville  Bowling  Palace  thrice 
weekly.  Bowlers  are  named  and  "pin- 
by-i)in"'  accounts  given  of  scoring. 

:Js  ^: 

CKAC  Program 

NEW  program,  Les  Boursiers  dt 
CKAC,  is  heard  each  Saturday  on 
CKAC  Montreal.  Program  consists  o)  i 
contests  between  vocal  artists,  script  ' 
writers,  comedians  and  singers,  witl 
S1,0U0  in  prizes  donated  by  La  Presse 
owner  of  CKAC. 


WJJD  Series 

TEN  QUARTER-HOUR  public  serv 
ice  shows  dealing  with  the  need  foi 
revision  of  Illinois  State  constitutioi 
began  on  WJJD  Chicago  Nov.  22  ii 
cooperation  with  the  Illinois  League  o 
Women  Voters. 


WHICH  IS  THE  BETTER  STATION? 


CBS 


5000  WATTS 


960  KC 


Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


You  can't  judge  a  station's  effective- 
ness by  looking  at  its  tower— or  its 
"potential  market.^^ 

Many  stations  in  huge  markets  have 
fewer  actual  listeners  and  a  higher 
cost-per-listener  than  WDBJ  in 
Roanoke  and  Southwest  Virginia. 
Because  most  huge  markets  have 
several  stations  that  divide  the  au- 
dience— but  WDBJ  is  the  ONLY 
station  that  satisfactorily  covers 
Southwest  Virginia. 

Write  for  aU  the  facts— or  ask 
Free  &  Peters! 


WSJ, 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 
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WHY  PORTLAND, 


OREGON   PEOPLE  PREFER  KGW 


WAYNE  MORSE 


WAYNE  MORSE 

UNITED  STATES  SENATOR  FROM  OREGON 

SAYS.  ,  ."Radio  has  become  a  great  factor  in  American 
politics.  It  helps  make  Democracy  work,  both  in  its  role 
as  medium  of  information  prior  to  the  election  and  as 
a  vehicle  for  the  quick  dissemination  of  eagerly  awaited 
news  as  the  ballots  are  counted.  As  I  have  observed  it, 
station  KGW  gives  its  listeners  splendid  service  in  both 
of  these  important  departments." 


All  KGW  station  facilities  and  all  hands  were  de-*^^ 
voted  to  getting  the  big  story  on  the  air,  accurately 
and  fast,  the  night  of  November  7.  Above,  right, 
KGW  Election  News  Editor  Don  Kneass  scans 
some  new  totals  brought  in  by  Newscaster  Bob 
Thomas  from  the  tallying  room  of  The  Oregonian, 
great  newspaper  of  the  west.  Below,  Tom  Swaff ord, 
production  manager,  Arden  X.  Pangborn,  managing 
director,  and  H.  Q.  Cox,  assistant  manager,  check 
national  ballot  figures. 


PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD     PETRY    &    CO.  INC. 


Latest  Hooper  Ratings  Reveal  Steady 
Daytime  Listening  Gain;  Sets-in  Use  Up 


NOVEMBER  listening  averages 
6n  daytime  programs  released  by 
C.  E.  Hooper  Inc.,  New  York, 
while  showing  a  drop  from  last 
year's  report,  show  an  increase 
from  the  most  recent  report  on 
three  counts  —  audience  ratings ; 
sets-in-use  and  available  audience. 
Figure  for  the  latter  classification 
stands  at  70.5,  up  0.8  from  the  last 
report,  down  1.4  from  a  year  ago. 
Sets-in-use  rating  is  up  0.7  from 
the  last  report,  down  0.3  from  a 
year  ago,  and  the  average  audience 
rating  of  4.6  is  up  0.33  from  the 
last  report,  down  0.3  from  a  year 
ago. 

Breakfast  at  Sardi's  (Kellogg) 
places  first  in  the  list  of  "Top  Ten" 
weekly  programs,  followed  by 
When  a  Girl  Marries,  second  and 
Ma  Perkins   (CBS),  third.  Right 


to  Happiness  ranks  fourth  followed 
by  Young  Widder  Brown,  Big 
Sister,  Pepper  Young's  Family, 
Portia  Faces  Life,  Stella  Dallas 
and  Life  Can  Be  Beautiful. 

Life  Can  Be  Beautiful  has  the 
largest  number  of  women  listeners 
per  set  (1.37) ;  Baukhage  Talking 
the  most  men  (0.52)  and  Jack 
Armstrong  the  most  children  lis- 
teners (1.35). 

Top  ranking  programs  in  terms 
of  listeners  per  listening  set  are  as 
follows : 


1.  Terry  &  Pirates 

2.  Jack  Armstrong   .83 

3.  Let's  Pretend  1.08 

4.  Tom   Mix   .97 

5.  Stars  over  Holly  wood  1.23 


Women  Men  Children  , 
.92  .32  1.31 
.32  1.35 
.26  1.14 
.36  1.05 
.19  .65 


Bob  Hope  ranked  first  vdth  a 
30.1  rating  and  Fibber  McGee  & 
Molly  second  (25.2)  in  a  special 


Pearce  for  Turns 

LEWIS-HOWE  Co.,  St.  Louis,  on 
Dec.  9  will  replace  its  Turns  pro- 
gram Correction  Please,  with  "Col." 
J.  C.  Flippen  and  Jack  Shilkret's 
orchestra  on  53  CBS  stations.  Sat., 
10:15-10:30  p.m.  with  a  comedy 
program  Here  Comes  Elmer.  New 
show  features  Al  Pearce  and  Ar- 
lene  Harris  as  a  comedy  team,  a 
quartet  and  an  orchestra.  Show  is 
produced  by  William  Morris  Agen- 
cy, New  York,  and  placed  by 
Roche  Williams  &  Cleary,  New 
York. 


interviewing  survey  conducted  by 
Hooper  on  programs  broadcast 
after  8  p.m.  Nov.  14  to  make  up 
for  previous  cancellation  of  Nov. 
7  ratings  because  of  election  cover- 
age. 

Top-ranking  Saturday  shows,  not 
included  in  the  weekday  list  are 
Theatre  of  Today,  first;  and  Stars 
Over  Hollywood,  second.  Aunt 
Jenny  has  the  highest  sponsor 
identification  index — 70.8. 


GUESTS  of  WTAG'S  PROGRAM 
Dr.  Jan  Papanek 

MH\STBR  PLENIPOTENTIARY 
OF  CZECHOSLOVAKIA 

Dr.  Henrik  Kauffmann 

DANISH  MINISTER 
TO  THE  UNITED  STATES 


"WORCESTER  and  the  WORLD" 


Mr.  Paul  Marfin 

PARLIAMENTARY  ASSISTANT  TO 
CANADIAN  MINISTER  OF  LABOR 

Mr.  Harold  Butler 

HIS  MAJESTY'S  MINISTER 
TO  THE  UNITED  STATES 


t- 


HAVE  BEEN  COMING  TO  WORCESTER 


The  parade  continues  of  United  Nations 
celebrities  to  Worcester.  History  making?  Yes! 
By  what  standard?  As  one  of  the  Danish 
representatives  to  WTAG's  "Worcester  and 
the  World"  programs,  Mr.  C.  H.  W.  Hasselriis,' 
chief  of  the  Danish  Information  Office,  of 
Friends  of  Denmark,  Inc.,  summed  up  this 
already  famous  series  of  broadcasts  as  the 
most  outstanding  radio  presentation  ever 
attempted  by  a  station  in  this  country,  to  build 
a  better  understanding  of  the  different  United 
Nations.  The  press  all  over  the  world  has 
hailed  "Worcester  and  the  World".  OWI  bases 


a  number  of  short  wave  broadcasts  on  WTAG's 
weekly  programs. 

Mark  WTAG  for  the  calibre  of  its  pro- 
ducing talents  —  for  its  far-in-front  hold  on 
the  major  Worcester  Market  as  verified  by 
high  Hooper  ratings.  Worcester  is  the  key  to 
this  major  Central  New  England  market,  stable 
because  of  its  great  diversity  of  industry  and 
well  prepared,  therefore,  for  reconversion  to 
peace-time  manufacturing  at  continued  high 
wage  earning  levels.  There's  but  one  entree 
to  this  responsive,  active  audience,  and  that's 
from  the  INSIDE  -  through  WTAG. 


-AUL   H.    RAYMER    CO.    National    Sales  RepresentativeSy 

WORCESTER 


580  KC 


10%  Increase  Granted 
By  Nets  to  Coast  AFRA 

WITH  concessions  made  by  both 
sides  on  minor  provisions,  the 
American  Federation  of  Radio 
Artists  and  the  major  networks, 
after  a  three-day  Hollywood  ses- 
sion, signed  a  two-year  agreement 
covering  11  Western  states. 

Providing  an  overall  increase  of 
10%  in  all  wage  brackets  for  local 
and  regional  commercials,  the 
schedule  is  retroactive  to  Nov.  1, 
subject  to  War  Labor  Board  ap- 
proval. AFRA  receives  full  re- 
hearsal pay  for  audition,  but  with- 
drew its  demand  for  a  straight  na- 
tional scale  applicable  to  local  and 
regionals.  Working  conditions  fol- 
low closely  along  lines  of  the  na- 
tional AFRA  contract  recently  con- 
sumated  in  New  York  [Broad- 
casting, Nov.  13]. 


Hurlbut  to  Inspect 
Radio    in  Pacific 

TO  COORDINATE  Marine  battle 
broadcasting  operations  in  the  Pa- 
cific, 1st  Lt.  James  W.  Hurlbut, 
USMC,  former  publicity  director  of 
WJSV  (now  WTOP)  Washington, 
is  on  his  way  to  that  theatre  for  an 
indefinite  period.  Lt.  Hurlbut,  who 
has  been  attached  to  the  public  re- 
lations division,  Marine  Corps 
headquarters,  Washington,  will  in- 
spect  combat  recording  facilities 
throughout  the  Pacific. 

Maj.  Robert  Payne  and  Capt. 
Larry  Hays,  former  writer-pro- 
ducer of  the  Halls  of  Montezuma 
program,  now  on  Marine  outposts, 
will  confer  with  Lt.  Hurlbut  in  es- 
tablishing recording  teams  to  go  in 
with  assalut  troops.  To  expedite 
these  battle  broadcasts,  film,  wire 
and  Presto  recorders  are  being  sent 
to  the  field  along  with  power  units 
for  their  operation. 


'Mopping  Up'  Recordings 

RECORDINGS  of  "mopping  up" 
operations  on  an  island  in  the  Mar- 
ianas were  flown  to  Marine  Corps 
Headquarters  in  Washington  last 
week.  Sgt.  Alvin  M.  Josephy  Jr., 
Marine  Corps  Combat  correspond- 
ent formerly  with  WOR  New 
York,  Transradio  Press  and  OWI 
radio  branch,  made  the  recordings 
on  film.  Moving  with  the  Marines 
as  they  blew  up  a  cave  harboring 
Japs,  and  tracked  dovm  the  strag- 
glers through  jungles  and  swamps, 
Sgt.  Josephy  made  a  series  of  re- 
cordings describing  the  operations 
and  catching  the  action  on  film. 
Also  included  are  interviews  with 
Marines  who  had  encounters  with 
some  of  the  Japs  left  on  the  island. 
The  recordings  have  been  made  into 
a  15-minute  recorded  broadcast. 


United  Fruit  Campaign 

UNITED  FRUIT  CO.,  Boston, 
Mass.,  last  week  started  a  52-week 
campaign  on  the  food  value  and 
care  of  bananas  in  some  40  mar- 
kets, using  one-minute  and  chain- 
break  transcribed  singing  jingles, 
15  times  weekly,  on  about  150  sta- 
tions. Campaign  is  the  largest 
radio  advertising  United  Fruit  has 
undertaken  to  date.  Plans  call  for 
a  continuous  increase  of  stations. 
Discs  were  made  by  Muzak  Tran- 
scriptions Inc.,  New  York.  Agency 
is  BBDO  New  York. 


OWNED  ^  AND    OPERATED    BY    THE    WORCESTER    TELEGRAM-GAZETTE  SOOOWattS 
Page  32    •    December  4,  1944  B  R  O  A  D  C  A  S  T  I  N  G  •  Broadcast  Advertising 


In  Birmingham,  WAPI 
is  the  station  with  the 

PERSONALITIES 

There  is  nothing  people  like  more  than  people.  We  learned  that 
truism  a  long  while  ago  and  we've  built  our  entire  program  planning 
around  it.  Today,  the  WAPI  program  schedule  is  packed  with  inter- 
esting, colorful  personalities.  Their  unusual  talent  and  skill  at  enter- 
taining, informing  and  helping  our  listeners  have  established  even 
more  firmly  WAPI's  long  reputation  as  the  station  in  Birmingham, 

Live  talent  predominates  on  the  WAPI  local  program  schedule— 
live  shows  carefully  patterned  to  meet  the  listening  tastes  of  Alabama 
a:udiences.  Shows  like  the  Alabama  Hayloft  Jamboree,  with  Ralph 
Rogers ;  the  Model  Electric  Kitchen,  with  WAPI's  hostess,  Delmar 
Bradley;  the  inspirational  talks  of  Dr.  Henry  M.  Edmonds;  Jimmie 
Willson's  Organ  Quiz,  with  Stanleigh  Malotte  behind  the  console— 
these  are  all  built  around  well-liked  WAPI  personalities,  followed 
day-after-day  and  week-after- week  by  WAPI  listeners. 

Backing  up  these  personalities  are  the  fine  studio  facilities  and 
production  skill  of  the  WAPI  staff,  pitched  to  the  same  high  standards 
as  those  of  the  Columbia  Network— whose  voice  in  Birmingham 
WAPI  is  proud  to  be. 

Small  wonder  that  Alabama  listeners  instinctively  think  of  WAPI 
as  the  leader  in  Birmingham  radio— or  that  we  consistently  do  a  bet- 
ter job  for  advertisers.  That's  why  both  local  and  national  clients 
show  an  unwavering  preference  for  WAPI.  (We're  the  only  station  in 
the  city  patronized  by  all  six  of  Birmingham's 
biggest  department  stores.  And  national  r 
advertisers  give  us  more  spot  business  than 
any  of  our  competitors.) 

WAPI  personalities,  programs  and  reputa- 
tion are  ready  to  go  to  work  for  you.  Just  how 
well  and  how  soon,  you  can  find  out  by  get- 
ting in  touch  with  us  or  Radio  Sales. 


EARS 


advertising 
dollar)  — 
are  assured 
on  WHBp  than 
on  any  other 
Memphis 
station. 


Memphis  is  the  South's 
largest  producer  of 
drugs  and  chemicals. 


SOUTH'S  24-Hour  Station 


Your  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 


DISCUSSING  PLANS  for  1945  are  station  representa- 
tives and  executives  of  Westinghouse  Radio  Stations 
at  their  one-day  advertising  and  promotion  conference 
in  Philadeiphia.  Clockwise  around  the  table  are  Harry 
Goodwin,  sales  promotion  manager  of  WBZ  Boston; 
Lee  B.  Wailes,  general  manager  of  WRS  Inc.;  George 
Beckinbaugh,  Guy  Fry  and  H.  T.  Thompson  of  Gray 
&  Rogers  Adv.  Agency ;  F.  P.  Nelson,  manager  of  tele- 
vision and  shortwave,  WRS  Inc.;  Joseph  E.  Baudino, 


manager  of  KDKA  Pittsburgh;  Paul  Mills,  sales  man 
ager  of  WO  WO.  Fort  Wayne;  B.  A.  McDonald,  sales' 
manager  of  WRS  Inc.;  J.  M.  McKibbin  Jr.,  assistant 
to  the  vice-president  of  Westinghouse  E  &  M  Co.; 
Edmund  H.  Rogers,  of  Gray  &  Rogers;  Frank  Webb, 
sales  manager  of  WBZ;  Jerome  B.  Gray  of  Gray  & 
Rogers:  Wm.  Y.  E.  Rambo,  sales  promotion  manager 
of  KYW;  Gordon  Hawkins,  program  supervisor  and 
W.  B.  McGill,  advertising  manager  of  WRS  Inc. 


CKWX  Joins  Net 

CKWX  Vancouver,  joined  the  Mu- 
tual network  Dec.  1,  becoming  the 
first  western  Canadian  regular 
United  States  network  outlet.  Con- 
gratulatory programs  were  aired 
over  the  station  from  MBS  and 
Don  Lee-MBS  networks,  and  re- 
ciprocated by  program  from 
CKWX  to  the  MBS  network.  While 
all  American  networks  have  for 
years  been  piped  regularly  into 
Ontario  and  Quebec  stations,  21- 
year-old  CKWX  is  the  first  Cana- 
dian station  to  carry  American  net- 
work programs  in  western  Canada 
as  an  affiliated  station.  CKWX  is 
soon  to  increase  power  to  5  kw. 


REPRESENTATION  in  radio  and 
other  advertising  by  the  Langendorf 
United  Bakeries  Inc.,  San  Francisco, 
that  it  has  been  appointed  official 
baker  for  the  Dionne  quintuplets  and 
that  its  Holsum  brand  bread  is  part  of 
their  daily  diet  was  charged  as  false 
in  a  complaint  issued  last  week  by  the 
Federal  Trade  Commission. 


WHOM  ELIMIISATING 
FOREIGN  PROGRAMS 

A  MAJOR  change  in  program- 
ming goes  into  effect  at  WHOM 
Jersey  City,  under  the  new  Cowles 
ownership  beginning  today  (Dec. 
4)  when  foreign  language  broad- 
casts will  be  reduced  from  about 
90%  of  the  overall  schedule  to  50% 
as  a  preliminary  step  towards 
gradual  elimination  of  all  but 
English-language  programs.  The 
move  clears  the  late  afternoon  and 
evening  period  starting  at  5  p.m. 
for  news,  women's  shows  and  mu- 
sical replacements. 

Main  program  of  the  early  eve- 
ning hours  will  be  a  two-hour  Sun- 
set Roundup,  6-8  p.m.,  featuring 
Lee  Mortimer,  columnist  and 
amusement  editor,  N.  Y.  Daily 
Mirror;  Joe  Cummiskey,  PM  sports 
editor  and  columnist  and  Alois 
Havrilla,  former  NBC  announcer. 

The  revamped  section  opens  at 
5  p.m.  with  Buy  Roads  to  Romance 
participating    program  conducted 


by  Josephine  McQuillin,  formerly 
of  WJNO  Palm  Beach  and  Woman's 
Home  Companion,  who  has  been 
named  WHOM  women's  director. 
Ronald  Cochran,  formerly  news 
editor  of  KWK  St.  Louis  and  KRNT 
Des  Moines,  offers  a  news  com- 
mentary 5:15  p.m.  followed  by 
Craig  Holden,  singer.  Dale  Morgan, 
special  events  director,  then  broad- 
casts The  Inquiring  Microphone 
from  New  York  hotels.  The  2:30-5 
p.m.  block  will  be  directed  to  local- 
ized groups  with  The  Staten  Island 
Hour  and  Jersey  Caravan.  The 
10 :30-midnight  period  of  swing 
sessions  is  to  be  changed  to  news 
and  other  types  of  programs. 


KOH  Joins  NBC 

KOH  Reno  will  become  affiliated 
with  NBC  next  May  15,  as  a  sup- 
plementary station  to  the  Pacific 
Coast  network,  making  a  total  of 
150  NBC  stations.  Owned  by  Mc- 
Clatchy  Broadcasting  Co.  of  Ne- 
vada, KOH  operates  unlimited  time 
time  on  630  kc  with  1,000  w  power. 


'I 


ACCURACY 


. . .  IN  WAR  ...  IN  PEACE 


LOCATING  the  Optical  Axis  of  Raw  Quartz  above  through  the  eye  of  the  Conoscope,  prior  to 
preliminary  cutting  operation,  is  the  First  of  Series  of  Exacting  Steps  in  CRECO's  Manufacture  of 
Precision  Crystals  for  War  Service.  CRECO  applies  this  same  Faultless  Formula  to  any  Radio- 
Engineering  Problem  that  requires  Utmost  Accuracy  .  .  .  and  CRECO  is  Ready  Now  to  Process  a 
Limited  Number  of  Standard,  FM  and  Television  Applications. 


Write,  Wire  or  Call 


COMMERCIAL  RADIO   EQUIPMEIT  COMPAH 


Porter  BIdg. 

KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD,  General  Manager 
International  BIdg. 

WASHINGTON,  D.  C. 


Crossroads-of-the-World 

HOLLYWOOD,  CAL. 


1= 


'BE  SURE  OF  TOMORROW  .  .  .  BUY  WAR  BONDS  TODAY" 


ARM 
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THE  oudineii  of 
BROADCASTING 


. . .  WHEN  YOU  GO 
WEST  OF  CHICAGO 


MORE  RETAIL 

BU VERS 

than  in  any 
MARKET* 
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Paris  &  Peart  Plans 

PARIS  &  PEART,  New  York,  last  week 
secured  radio  options  on  Father  Brown,  a 
G.  K.  Chesterton  character,  for  a  proposed 
network  series  with  either  Walter  Huston 
or  Spencer  Tracy  in  the  title  role.  P&P 
also  is  preparing  a  network  series  based 
on  Preston  Sturges'  "Great  McGinty",  pos- 
sibly with  Errol  Flynn.  Announcement  as 
to  sponsors  of  both  programs  is  expected 
to  be  made  shortly. 

Dept.  Store  on  KYW 

STRAWBRIDGE  &  CLOTHIER,  Phil- 
adelphia, has  started  sponsorship  of  Har- 
mony Hall  on  KYW  Philadelphia  for  52 
weeks.  A  variety  program,  43  artists  par- 
ticipate on  the  show  which  consists  of 
classical  and  popular  music.  Chorus  is  un- 
der direction  of  Dr.  Herbert  J.  Tily,  pres- 
ident of  the  department  store. 


Pheasants  Awarded 

HELEN  GILL,  timebuyer  of  Kenyon  & 
Eckhardt,  New  York,  won  three  pheasants 
last  Wednesday  through  a  drawing  at 
the  conclusion  of  a  pheasant  luncheon 
given  the  New  York  advertising  fraternity 
by  the  combined  efforts  of  North  Dakota 
press,  radio  and  outdoor  advertising  media 
and  the  state's  Chamber  of  Commerce. 
Sponsoring  group  included  KDLR  KFYR 
KILO  KLPM  WDAY,  all  North  Dakota, 
and  the  North  Central  Broadcasting  Sys- 
tem. Colored  motion  picture  of  the  state's 
resources  was  shown,  with  comment  by 
Ralph  K.  Welch,  agricultural  agent.  Some 
500  New  Yorkers  attended  the  two  lunch- 
eons at  the  Waldorf-Astoria. 

Ad  Men  Discuss  Video 

APPROXIMATELY  25  art  directors  of 
Chicago  advertising  agencies  met  Nov.  30 
at  WBKB  Chicago  to  study  television  post- 
war advertising  and  to  view  four  quarter- 
hour  video  shows.  Harold  Jensen,  president 
of  the  Art  Directors  Club  of  Chicago,  ex- 
plained to  the  group  that  television  will 
present  many  new  problems  when  used  as 
an  advertising  medium.  Among  them  wUl 
be  that  of  presenting  15  minutes  of  pic- 
tures instead  of  only  one  or  two  as  usually 
are  used  in  present  advertisements. 

WMOH  Progress 

WMOH  Hamilton,  O.,  one  of  the  countrj''s 
newest  stations,  during  the  first  three 
months  of  operation  carried  33  separate 
remote  broadcasts  and  is  now  airing  26 
live  talent  shows  weekly,  with  many  of 
the  programs  scheduled  for  daily  broad- 
casts. 

Bakery  Sponsor 

MERRITT  BAKERIES,  Memphis,  has  be- 
gun sponsorship  of  Hollywood  Gossip  With 
Nan  MacKenzie  twice  weekly  on  WMPS. 
Program  news  and  gossip  about  Holly- 
wood personalities  is  written  and  pro- 
duced by  Miss  MacKenzie,  assistant  public 
relations  director  of  the  station. 

WBS  Bonus 

WORLD  BROADCASTING  System  has 
distributed  to  stations  subscribing  to  its 
music  library  a  year-end  bonus  of  Christ- 
mas recordings,  including  three  narrations 
by  Charles  Laughton,  actor,  with  musical 
accompaniment. 

Revised  Listing 

BRANHAM  Co.,  New  York,  station  rep- 
resentative, has  issued  a  revised  edition 
of  its  chart  listing  telephone  numbers 
and  addresses  covering  the  advertising 
trade. 


'Master  Race'  Promotion 

UNUSUAL  use  of  radio  is  being  used  by 
RKO  to  promote  the  picture  "Master  Race" 
in  Philadelphia.  To  create  a  mass  attitude 
in  the  public  mind  that  would  bring  the 
"master  race"  problem  to  the  fore  in  ad- 
vance of  the  picture's  opening,  RKO  is 
using  six  15-minute  roundtable  discussions 
on  WCAU  Philadelphia  involving  questions 
dealing  with  the  "master  race." 

Coming  Tests  Three 
CORNING  GLASS  Works,  Corning,  New 
York,  two  weeks  ago  started  a  market  test 
campaign  for  Pyrex  Ware  on  WIBX 
WAGE  WFAS,  using  a  musical  variety 
afternoon  show  and  two  women's  afternoon 
programs.  Test  will  continue  for  13  weeks. 
Agency  is  BBDO  New  York. 


To  Advise  Industry 

INDUSTRIES  COUNSEL  Assoc., 
New  York,  with  offices  at  280 
Madison  Avenue,  was  organized 
last  week  to  service  industry 
in  the  field  of  public  relations,  mar- 
ket and  product  research,  product  1 1 
design,  engineering  analyses  of  \  | 
plant  facilities,  the  development  of  ' 
sales  and  distribution  sj'Stems  and 
labor  relations.  Rupert  S.  Stern, 
president  of  the  firm,  formerly  was 
executive  vice-president  of  McNeil 
Stern  &  Co.,  New  York,  public  re- 
lations firm  which  was  dissolved  in 
1942.  Other  officers  include  Leon 
Loeb,  vice-president;  Waldo  Sch- 
raubstader,  vice-president;  Jean 
Stewart,  secretary  and  treasurer; 
and  Jeanne  E.  Ritzen,  executive 
secretary. 


Retail  Session  Deferred 

JOINT  CONFERENCE  of  the  Store 
Management  and  Display  Groups  of 
the  National  Retail  Dry  Goods  Assn., 
originally  scheduled  for  Dec.  7-8  at 
the  Barbizon-Plaza  Hotel,  New  York, 
will  be  held  instead  as  part  of  the  an- 
nual four-day  conference  of  the  asso- 
ciation, Jan.  8-12  at  the  Hotel  Penn- 
sylvania. As  previously  arranged,  an 
entire  day  will  be  devoted  to  the  role 
of  television  in  displays. 


The  Quad-City  market  (Davenport- 
Bettendorf,  Rock  Island,  Moline,  and 
East  Moline-Silvis)  includes  the  larg- 
est concentration  of  retail  buyers 
between  Chicago  and  Omaha,  and 
between  Minneapolis  -  St.  Paul  and 
St.  Louis.  According  to  Hooper 
'43  and  '44  surveys,  this  market 
of  over  200,000  urban  people  is 
D  ELIVERED 
ONLY  by  woe ! 


woe 


DAVENPORT 
IOWA 


.'BEEiPETERS.INCNATL.HEPHJSeNTATIVES 


BASIC  BLUE  •  5,000  WATTS  •  1420  Kc. 


The 
San  Francisco 
Radio  Picture 

110 

changed! 


1 


BOSTON 

Television  Studio  Production  Facilities  Are  Available  Now 

Be  Prepared 
THE  GENERAL  TELEVISION  CORPORATION 

invites  you  to  use  its  complete  television  studio  and  viev/ing  room 
facilities  for  television  production  work 
Mondays  through  Fridays 

Agencies — Learn  Television  Production  Technique 

Advertisers — Learn  to  adapt  your  product  or  service  to  the  new  art 

Theatrical  Agencies — Audition  your  talent  now 

Schools — Teach  your  students  practical  television  in  our  studios 

For  studio  and  viewing  room  facilities 
Phone  Commonwealth  6410-6411 
70  Brookline  Avenue,  Boston  15,  Massachusetts 
"First  In  New  England"  Thompson  L  Guernsey,  Pres. 
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We  keep  the  chairs  nailed  down!. 


Wb 


NEW  YORK 

1050 

50,000 


Represented  by 
RAMBEAU 


E'VE  done  it  out  of  necessity,  you  understand,  not  choice.  And  all  be-, 
cause  of  radio's  most  entertaining  and  erudite  program,  ^4 or  Af^f/5^^^Cr/V/V5. 

Every  week*  we  invite  the  author  of  one  of  America's  newest  and  most 
controversial  books  to  the  WHN  studios  at  the  Hotel  Great  Northern.  We 
also  invite  three  critics  -  .  .  not  literary  critics  necessarily,  but  three  people 
well  versed  in  the  topic  of  the  tome.  First  the  critics  voice  their  opinions. 
After  that  the  author  has  his  say.  And  then  the  four  of  them  set  to  it  hot 
and  heavy.  That's  why  we  had  to  nail  down  those  chairs! 

We  could  say  it's  all  in  fun,  but  it  isn't.  Author  Meets  the  Critics  is  really 
a  serious  literary  program.  .  .designed  to  perform  a  real  service  to  WHN 
listeners  by  bringing  them  current  opinion  of  current  books  . . .  but  one  on 
which  anything  is  liable  to  happen. 

That's  what  makes  Author  Meets  the  Critics  another  of  WHN's  "pro- 
grams with  ideas''.  "^Mondays  at  8:00  P.  M. 


Perhaps  you  have  wondered- 


IF   IT'S   A   FORT   INDUSTRY   STATION   YOU  CAN   BANK  ON  IT! 


RnDIO  BROflDCnSIINC 

Zhe  answer  is-  "MUCH!" 


BACK  in  1927,  when  new  pioneers  were  struggling  to  establish  broadcasting 
as  a  means  of  public  service  and  a  medium  of  effective  advertising, 
George  8.  Storer  and  J.  HIaroid  Ryan  combined  courage  and  cash  to  estab- 
lish Radio  Station  WSPD  at  Toledo,  Ohio,  as  the  spearhead  of  an  important 
broadcasting  company.  In  choosing  a  name  for  the  new  company,  Messrs. 
Storer  and  Ryan  selected  a  famous  Northwestern  Ohio  landmark  —  Fort 
industry. 

Fort  Industry  is  symbolic  of  American  courage,  of  American  progress,  of 
American  skill  and  of  American  integrity.  Guarding  as  it  did,  in  the  pioneer 
days,  a  land  rich  in  opportunity  and  garrisoned  by  a  sturdy,  courageous  and 
honest  company  of  fighting  Americans,  Fort  Industry  was  responsible  in  a  large 
measure  for  the  phenomenal  Northwestern  Ohio  and  Southern  Michigan  devel- 
opment as  it  is  known  today. 

And  so  the  Fort  industry  Company  has  grown  because  of  the  skill,  courage 
and  honest  effort  of  the  men  and  women  within  its  ranks — grown  to  a  seven- 
station  organization  that  listeners  and  advertisers  alike  respect  and  support 
for  their  intelligent  broadcasting  service  to  the  United  States  of  America. 


WWVA 

WAGA 

WSPD 

50,000  Watts 

5,000  Wath 

5,000  Watts 

Wheeling,  Wesf  Va. 

Afianta,  Georgia 

Toledo,  Ohio 

WHIZ 

WMMN 

WLOK 

250  Watts 

5.000  Watts 

250  Watts 

Zanesville,  Ohio 

Fairmont,  West  Va. 

Lima,  Ohio 

WFTL 

10,000  Watts 

Miami,  Florida 

Eugene  L.  Garcy 
John  J,  SirioQ — 


Caesar's  Waterloo? 

COULD  IT  be  that  James  Caesar  Petrillo's 
little  metronome  is  beginning  to  miss  a  beat? 
The  National  Labor  Relations  Board  has 
stopped  his  attempted  conquest  of  the  pan- 
cake turners.  The  Senate  Interstate  Com- 
merce Committee  has  voted  unanimously  for 
an  amendment  to  the  law  to  check  Jimmy's 
overlordship  of  cultural  and  educational  mu- 
sical broadcasts. 

Congress  hasn't  yet  touched  the  broader 
issue  of  Jimmy's  subjugation  of  the  record- 
ing companies  and  his  private  WPA — a  new 
departure  in  management  subservience.  But 
the  trend  is  in  that  direction  and  some  labor 
leaders  are  wondering  whether  Jimmy  has 
not  overreached  so  that  all  labor  may  suffer. 

The  ubiquitous  Jimmy  is  juggling  a  half- 
dozen  balls  at  this  writing,  all  having  radio 
implications.  The  immediate  text,  however, 
is  the  NLRB  ruling.  The  Board  might  have 
gone  further  than  it  did  in  its  decision  in 
the  platter-turning  jurisdictional  dispute, 
which  nevertheless  is  a  decisive  defeat  for 
AFM. 

If  NBC  and  Blue  are  dissatisfied  with  the 
decision,  they  have  themselves  largely  to 
blame.  In  the  Chicago  stations  of  these  net- 
works, the  turntables  are  purposely  placed 
in  the  studios  so  the  musicians  can  operate 
them.  Elsewhere  (save  at  KMOX  St.  Louis) 
turntables  are  placed  in  control  booths  at 
network-owned  stations,  within  easy  reach 
of  the  technicians,  who  flip  records  as  an 
incidental  and  routine  part  of  their  work. 
It  is  the  logical  and  efficient  kind  of  arrange- 
ment— used  in  virtually  all  independent  sta- 
tions. 

It  is  true  the  networks  have  other  fish 
to  fry  with  AFM.  They  have  learned  that 
sad  lesson  in  the  past.  When  RCA-NBC 
and  Columbia  Recording  sought  to  resist 
Jimmy  on  the  recording  issue,  they  lost 
out  only  to  see  their  competitors,  who  had 
capitulated,  get  a  competitive  advantage.  It 
may  have  been  that  soi't  of  background 
which  caused  the  networks  to  maintain  their 
silence   on   the   platter-turner  issue. 

Despite  that,  the  NLRB  ruling  does  toss 
into  the  ashcan  Jimmy's  arrogant  and  high- 
handed scheme  for  foisting  upon  all  broad- 
casters a  "make-work"  project  to  provide 
jobs  for  2,000  musicians  who  would  do  nothing 
more  than  turn  records.  It  is  refreshing,  too, 
that  a  small  independent  union,  the  National 
Assn.  of  Broadcast  Engineers  &  Technicians, 
was  able,  by  dint  of  merit  and  logic,  to  call 
Jimmy's  bluff. 

The  NLRB  ruling,  unlike  the  recording 
strike  edict,  should  stick.  The  unanimous 
action  of  the  Senate  Committee  on  the  Inter- 
lochen  issue  indicates  the  trend  of  Congres- 
sional thinking.  Maybe  the  times  are  catching 
up  with  Jimmy.  But  these  are  mere  pin- 
pricks as  against  Jimmy's  ambitious  in- 
tegrated plan  to  control  all  that  is  radio. 
Congress,  we  think,  should  have  an  integrated 
plan  of  its  own — to  revise  the  law  so  that 
the  likes  of  Petrillo  will  be  subject  to  the 
same  statutes  which  govern  business. 
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TO  DATE,  the  House  Select  Committee  to 
Investigate  the  FCC  must  be  recorded  as  the 
most  abysmal  bust  of  the  Congressional 
session.  It  has  worn  out  its  second,  and  prob- 
ably last,  general  counsel.  John  J.  Sirica, 
like  his  predecessor,  Eugene  L.  Garey  of  New 
York,  has  resigned  practically  on  the  same 
note-^avowed  refusal  to  "whitewash"  in  the 
WMCA  transfer  case.  Only  three  of  the  five 
original  members  are  sitting,  and  there  have 
been  staff  changes  galore. 

It  is  hard  to  see  where  any  good  has  come 
of  this  inquiry,  which  has  run  through  $110,- 
000  of  taxpayers'  funds  during  its  nearly 
two-year  tenure.  The  hearing  has  been  abor- 
tive on  both  sides,  with  pressures  from  within 
and  without.  Efforts  of  Chairman  Lea  to 
straighten  things  out  now  have  proved  futile. 

Any  difficulties  in  FCC  stewardship  which 
might  have  been  uncovered  are  more  than 
offset  by  the  acrimony,  mud-slinging  and 
bad  public  odor.  The  Committee  now  has  de- 
cided to  go  underground,  in  executive  session. 

Evidently  the  plan  now  is  to  take  testimony 
until  this  Congress  adjourns  prior  to  the 
Christmas  holidays.  Then,  we  assume,  the 
Committee  will  issue  a  report,  and  curl  up 
and  die. 

The  big  mistake  was  the  effort  to  prosecute 
individual  cases,  pursuing  a  Philo  Vance 
technique  of  finding  where  the  bodies  were 
buried.  The  probable  answer  is  that  there 
were  no  bodies.  The  Committee  could  have 
centered  its  inquiry  upon  broad  issues  and 
matters  of  policy;  cases  wherein  the  FCC 
had  denied  license  privileges  on  one  set 
of  standards  and  granted  them  on  precisely 
the  same  ones.  It  could  have  uncovered  con- 
tradictions in  FCC  practices  and  loopholes 
in  the  law,  looking  toward  legislation. 

The  House  inquiry  has  been  hexed  from 
the  start.  It  isn't  stretching  it  to  say  that  it 
began  as  a  sort  of  personal  feud  between 
Rep.  E.  E.  Cox,  fiery  Georgia  Democrat,  and 
James  Lawrence  Fly,  equally  militant  FCC 
head.  First  Rep.  Cox  resigned  as  chairman 
of  the  Committee.  Months  later  Mr.  Fly  re- 
signed. Thus,  the  two  original  duelists  are 
out  of  the  picture. 

This  inquisitorial  fiasco  gives  eloquent  tes- 
timony to  the  futility  of  select  committee  in- 
quiries. It  gives  equally  eloquent  support  to 
long-pending  proposals  that  Congress  reor- 
ganize and  staff  itself  with  experts  who  know 
intimately  the  functions  of  executive  agen- 
cies. The  report  of  the  Smith  Committee  of 
the  House,  which  investigated  Federal  agen- 
cies, points  to  vague  and  ambiguous  laws 
as  an  open  invitation  to  the  "bureaucrats". 

There  is  the  Maloney-Monroney  resolution 
of  last  session,  already  passed  by  the  Senate, 
for  a  bi-partisan  joint  committee  to  sui'vey 
Congressional  methods  and  recommend  im- 
provements. 

That  is  the  right  tack.  Members  of  Congress 
can't  be  experts  on  everything — particularly 
when  it  comes  to  so  complicated  and  technical 
a  field  as  radio.  They  should  have  their  own 
experts  on  the  permanent  rolls.  Only  in  that 
way  can  Congress,  which  writes  the  laws, 
keep  abreast  of  its  creatures,  the  executive 
agencies,  which  should  administer  them. 


JAMES  WAHL 


THREE  YEARS  ago  this  week  an  an- 
nouncer on  KGU  Honolulu  ad  libbed  his 
way  into  history. 
He  is  James  Wahl  who,  on  a  memorable 
Dec.  7th,  first  announced  to  the  people  of  the 
United  States,  over  NBC,  the  tragic  and 
treacherous  air  attack  of  the  Japanese.  He 
made  his  announcement  in  a  seven-minute 
newscast,  working  without  script.  He  made 
it,  and  was  the  only  one  to  make  it,  before 
wartime  censorship  regulations  were  imposed, 
and  consequently  took  full  responsibility  for 
deleting  information  which  might  have  aided 
the  enemy. 

One  can  speculate  that  had  Jim  Wahl  failed 
to  consider  that  element  of  military  security, 
the  course  of  the  war  might  have  been  changed. 
The  Japanese  might  have  learned,  within  min- 
utes following  their  attack,  the  extent  of  the 
damage  they  had  wrought  and  pressed  a  suc- 
cessful land  attack  against  the  Islands. 

But  Jim  Wahl  did  not  tell  the  whole  story. 
He  consulted  Ray  Coll  Sr.,  editor  of  The  Hon- 
olulu Advertiser  (the  newspaper  which  owns 
KGU).  They  agreed  to  eliminate  from  Jim's 
broadcast  complete  details  and  give  only  the 
minimum  and  obvious  damages  until  official 
releases  came  from  the  Army  and  Navy. 

Shortly  after  this  first  newscast — the  newly 
appointed  military  governor  ordered  Hawaiian 
radio  stations  off  the  air.  When  they  reopened 
a  week  later,  Jim  again  was  first  on  the  air 
with  a  coast-to-coast  hook-up.  He  gave  the 
follow-up  story  on  the  bombing  and  the  re- 
action of  Hawaiian  residents  to  the  attack. 

After  the  Dec.  7  broadcast,  Jim  Wahl  be- 
came a  permanent  NBC  staff  man  covering 
radio  events  from  the  frontier  of  the  Pacific . 
war.  Until  the  spring  of  this  year  he  was  thfe,. 
netwoi'k's  only  correspondent  in  the  CentraJjl 
Pacific.  '] 

Jim  is  now  NBC  base  correspondent  at  Pear  >\ 
Harbor,  combining  this  assignment  with  hi 
regular  KGU  job  as  news  editor.  He  intei'vie 
Pearl  Harbor  war  workers  and  service  me;  { 
returned  from  Pacific  battle  fronts.  He  put  j 
in  plenty  of  preliminary  work  on  his  interj^ 
views  whether  they  are  with  a  private  or  a: 
Admiral.   He  visits  those  to  be  intervie-^e 
several  times  before  the  broadcast  date 
coach  them  on  the  script.  Jim  wants  to  be  si- 1 
that,  to  the  folks  back  home,  the  participai; 
sound  natural,  and  not  as  if  they  were  readiii; 
prepared  dialog. 

On  Hawaiian  wave  length,  Jim  Wahl  ii 
KGU's  ace  announcer,  and  for  the  past  eigh' 
{Continued  on  page  ^2)  < 
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KOIN's  Million  Dollar  Club  members ...  each  responsible  for  at  least 
$1  Million  in  War  Bonds . . .  still  on  the  job . . .  finishing  the  job!  Let's 
look  at  the  record  after  96  consecutive  broadcast  meetings: 


/\  KOIN's  growing  Million  Dollar  Club  huddles  for 
the  Big  Sixth  at  banquet  in  Hotel  Benson,  Portland. 


I  St  WAR 
a  LOAN 

tnd  WAR 
LOAN 

*rd  WAR 
^  LOAN 

4th  WAR 
LOAN 

§th  WAR 
LOAN 

§th  WAR 
LOAN 


Victor}-  Har%'est — 11  great  SRO  shows  in  11  Oregon  cities — makes  Oregon 
War  Bond  conscious. 

People's  Payroll  Party  "sold"  Oregon  workers  on  value  of  consistent  payroll 
savings  for  War  Bonds. 

KOIN  Million  Dollar  Club  originates  kick-ofif  to  statewide  radio  network. 
Raises  S4  million  in  War  Bonds  on  special  KOIN  Million  Dollar  Day.  Daily 
on-the-scene  broadcasts  builds  capacitj'  bond-buying  crowds  for  Portland's 
nationally-famous  "Invasion  Exposition". 

KOIN  Million  Dollar  Club  again  originates  kick-off  to  statewide  radio  net- 
work. KOIN-CBS  Day  reaps  S8V2  million  in  personal  pledges.  Closes  drive 
with  headlined  "over-the-top"  broadcast  from  state  capital. 

"D-Day  Plus  1"  broadcast  spurs  Oregon  listeners  to  backing  the  Invasion  with 
'VC'ar  Bonds.  Special  broadcast  from  Hood  River,  Oregon,  saluting  Million 
Dollar  Club  members  who  made  Hood  River  nation's  leading  county  in 
War  Bond  purchases. 

The  KOIN  Million  Dollar  Club  membership  of  220  holds  pace- 
setting  meeting  of  state  and  county  chairmen  and  figures  who 
organize  the  Sixth  War  Loan.  Throughout  the  drive,  the  Club's 
Tuesday  night  broadcasts  are  again  doing  their  part  in  keeping 
Oregon  on  top  nationally  in  War  Bonds ! 


TED  GAMBLE 

 National  Director 

War  Finance  Division 
United  States  Treasury 
and  Member  of  KOIN 
MILLION  DOLLAR  CLUB 
says . . . 


"KOIN's  Million  Dollar  Club  is  one  of  the  finest 
War  Bond  radio  shows  on  the  air  in  this  country. 
Week  in  and  week  out,  it  has  brought  the  urgent 
message  of  war  finance  to  the  people  of  the 
Northwest.  By  providing  the  talent  and  absorbing 
the  expense  for  a  first-rate  War  Bond  program, 
KOIN  has  set  an  outstanding  example  of  patriotic 
service  for  other  radio  stations  to  follow." 


KOIN 

PORTLAND,  OREGON 

FREE  &  PETERS,  Inc.,  National  Representatives 

/S  This  is  the  ear-appeal  of  the  Million  Dollar  Club — KOIN's  outi  troupe  of  27 
V  artists  who  beam  variety,  music  and  bond  reminders  to  Oregon  bond  buyers! 
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IT  TAKES  a 

(C-46 

to  Hop  the 


HIMALAYAN 
HUMP 
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I  IT  TAKES  A 

50,000 

watt  station  to 
sell  the  Denver 
market  and  the 
Mountain  and 
Plain  States 
Region. 


KOA  is  the  fa  mous 
NBC  Station  in  Denver 
and  the  only  station 
here  with: 

Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

*NBC  Tale  of  412  Cities 
"Ross  Federal  Survey 


Our  Respects  to 

(Continued  from  page  40) 
years,  the  Shell  Oil  Co.  has  spon- 
sored him  in  two  daily  15-minute 
newscasts. 

Jim  has  coined  a  phrase  which 
has  become  popular  in  the  Islands. 
In  ending  his  news  programs  he 
rhymes  a  bit  of  Hawaiian  and  Eng- 
lish to  make  a  catch  closing  theme. 
An  Island  listener  can  be  postive 
he  has  been  listening  to  Wahl  when 
he  hears  the  familiar, 

"And  that's  'pau'  for  now." 

Translated,  "pau"  means,  "that's 
all,  there  'ain't'  no  more." 

Jim  is  really  a  triple-threat  man 
in  radio  circles.  In  addition  to  his 
NBC  and  KGU  work  he  is  an  in- 
structor in  radio  broadcasting  at 
the  U.  of  Hawaii. 

Once  Dug  Ditches 

He  broke  into  radio  with  station 
KOY  while  attending  college  in 
Phoenix,  Ariz.,  in  1932.  It  was  also 
in  1932— the  depth  of  the  depres- 
sion— that  Jim  decided  to  go  to 
Hawaii  for  radio  work.  At  the  time, 
radio  in  the  Islands  was  in  its  in- 
fancy —  both  Honolulu  stations 
were  on  the  air  only  part  of  the 
day. 

Jim  got  a  job,  but  it  wasn't  in 
radio.  He  joined  a  local  stock  com- 
pany which  featured  Leo  Carrillo 
and  Gladys  George.  The  company's 
tour  was  short-lived,  and  Wahl 
soon  found  himself  unemployed.  He 
plagued  the  radio  stations  and  fin- 
ally saw  the  KGU  station  manager, 


Marion  A.  Mulrony.  Mulrony  had 
a  full  staff;  so  Jim  left  an  appli- 
cation. He  later  telephoned  Mul- 
rony to  say, 

"If  you  have  an  opening  you'll 
find  me  at  the  Honolulu  Gas  Com- 
pany— I'm  digging  ditches  for  gas 
mains." 

Two  weeks  later  KGU  put  him 
to  work  and  ended  his  ditch-dig- 
ging career. 

Jim's  first  NBC,  nationwide 
broadcast  was  Hawaii's  1934  birth- 
day greeting  to  President  Roose- 
velt. Jim  stood  on  the  shore  of 
world-famous  Waikiki  Beach  and 
described  a  Hawaiian  surfboard 
rider  coasting  over  the  waves  to 
the  beach. 

When  Wahl  isn't  wearing  his  war 
correspondent's  uniform,  a  studio 
visitor  will  find  him  in  his  colorful 
Aloha  sport  shirt.  His  bachelor 
apartment,  high  atop  Honolulu's 
Alewa  heights,  is  decorated  in  typi- 
cal Hawaiian  style  and  overlooks 
the  city  and  the  blue  Pacific. 

Although  a  Calif ornian  (Jim  was 
born  in  Scotia,  Cal.),  he  has  caught 
the  Hawaiian  lackadaisical  spirit 
and  yet  has  retained  enough  main- 
land "drive"  to  keep  him  on  his 
toes. 

When  at  2:10  a.m.,  March  4, 
1942,  a  lone  Jap  bomber  decided 
to  offer  Hawaii  a  return  engage- 
ment, Jim  displayed  his  quick 
thinking  and  concern  for  wartime 
security.  At  the  time,  he  was  in 
the  KGU  newsroom  completing 
final  arrangements  with  NBC'  in 
San  Francisco  for  an  early  morn- 
-1  ing  world-wide  news  round-up.  The 
plane  dropped  its  bomb  on  Tantalus 
heights  above  Honolulu.  With  the 
circuit  open,  San  Francisco  heard 
the  crash  and  asked  what  it  was. 
Not  permitted  to  tell  what  the 
noise  really  was,  Jim  answered 
casually,  ^ 

"Oh,  it  was  just  the  studio  door 
slamming." 

That's  Hawaii's  Jim  Wahl,  who, 
at  38,  rapidly  is  becoming  one  of 
the  best  known  men  in  Pacific 
radio.  Next  time  you  hear  the  in- 
imitable "  'pau'  for  now",  you  can 
be  certain  it's  Jim  at  the  "mike"  in 
Hawaii. 


ROY  F.  THOMPSON,  general  manager  of 
WFBG  Altoona,  Pa.,  has  been  named  pres- 
ident of  the  Altoona  Kiwanis  Club. 


VjiAyi&VLalc. 


NOTES 


ROGER  W.  CLIPP,  president  of  WFII 
Philadelphia,  is  again  serving  as  vice 
chairman,  Public  Relations,  War  Financ< 
Committee  of  Philadelphia,  for  the  Sixtl 
War  Loan.  JACK  STECK,  WFIL  public  re 
lations  director,  also  repeats  his  role  a 
director  of  promotional  activities  for  th' 
War  Finance  Commttee. 
FRANK  E.  MULLEN,  NBC  vice-presiden 
and  general  manager,  has  been  electc 
vice-chairman  of  the  National  Interfrater 
nity  Conference  for  the  coming  year. 
ALBERT  H.  SCHERB,  formerly  with  th 
Chicago  Tribune  classified  ad  departmeni 
has  Joined  the  sales  staff  of  WON  Chicagc 
replacing  JIM  ANDERSON  who  resigne 
to  join  Biggie  Levin  Productions. 
JAMES  S.  BLOMFIELD,  assistant  sale 
manager  of  KDB  Santa  Barbara,  Cal.,  i 
the  father  of  a  boy. 

ART    COOPER,    formerly    with  WNA: 
Bridgeport,    WELI    New    Haven,  WIN 
New  York  and  WIP  and  WHAT  Philade 
phia,    is    now    local    and    national  tim 
salesman   for   WALL    Middletown,  N. 
GEORGE  HENRY  PAYNE,  former  men 
her  of  the  FCC  and  for  the  past  seven 
months  a  member  of  the  board  of  Fine 
Telecommunications,     Passaic,     has  bee 
elected    vice-president    and    chairman  < 
the   advisory  board  for  those  newspapei 
desiring  to   inaugurate   facsimile   in  coi 
nection  with  their  regular  publications. 
JACK  DERUSSEY,  former  sales  managi 
of  KYW  Philadelphia  has  been  appoint* 
to   NBC's   spot   sales  staff. 
FRANK   ROEHRENBECK,    general  mai 
ager  of  WHN  New  York,  who  sustaint 
a   broken  wrist  and  other   injuries  in 
fall   Nov.    19   while  moving  from  Ridg 
wood  to  Greenwood,  N.  J.,  is  expected  ba< 
at  his  desk  sometime  this  week. 
NORMAN  R.  GOLDMAN,  former  busine 
manager  of  Broadcasting,  last  week  wi 
promoted   to    a    first   lieutenancy    in  tl 
Army  Air  Forces.  He  is  assigned  in  tl 
Air  Communications  Office,  Washington. 
LT.  TOM  DAWSON,  Navy  flying  instru 
tor  and  former  sales  manager  of  WCC 
Minneapolis,  visited  the  station  last  wee 
as  also  did  ENSIGN  HARVEY  STRUTJ 
ERS,   another   former  WCCO  sales  ma 
ager  who  graduated  last  week  from  Na 
communications  school  at  Harvard. 
WILL  WHITMORE,  advertising  supervis 
of  Western  Electric  Co.,  New  York,  is  t 
father  of  a  girl,  Jean,  born  Oct.  30. 
HENRY   M.   JACKSON,   former  manag 
of  radio  sales  for  CBS  Chicago,  and  nort 
ern   division   sales   manager   of  Columi: 
Pacific    Network,    has    been  promoted 
lieutenant  colonel  as  officer  in  charge,  i 
dio  equipment  section.  Armed  Forces  B 
dio  Service,  Education  and  Information  I 
vision,    Army   Service  Forces.   He  set 
the  APRS  expeditionary  stations  throug 
out  India  several  months  ago. 
HELEN    MURRAY,    KPO    San  Franci 
sales  promotion  director,  has  been  aware 
an  honorary  membership  in  Pi  Alpha  S 
ma,    professional    advertising  sorority 
the  U.  of  California. 

JOHN  MILTON  SEROPAN,  former  Kl 
San  Francisco  account  executive,  now 
sea  in  the  Merchant  Marine,  is  the  fatl 
of  a  boy. 
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Mowrey  Named  Blue 
Supervisor  of  Television 

PAUL  B.  MOWREY,  formerly  as- 
sistant to  Worthington  Minor, 
CBS  television  managet,  has  been 
named  supervisor  of  television  of 
the  Blue,  the  appointment  marking 
the  network's  first  move  towards 
setting  up  administrative  person- 
nel to  carry  out  its  previously  an- 
nounced plans  to  enter  the  televi- 
sion field.  Mr.  Mowrey's  activities 
for  the  present  will  be  concerned 
■vdth  survey  and  operational  work. 
He  will  report  to  Hubell  Robinson 
Jr.,  vice-president  in  charge  of 
programs  and  production. 

Mr.  Mowrey  had  been  with  CBS 
since  1939,  when  he  joined  the  net- 
work as  studio  assistant.  He  was 
transferred  to  sound  effects  in  1942 
and  the  following  year  became  a 
progi'am  director  at  WABC,  CBS 
New  York  outlet.  Last  July  he  was 
named  assistant  to  Mr.  Minor  and 
left  CBS  last  October. 


PAUL  MANNING,  news  reporter  of  WOR 
New  York,  will  return  to  the  European 
area  sometime  in  December,  continuing 
from  there  his  regular  Sunday  WOR 
broadcasts  for  Sperry  Corp.,   New  York. 

JACK  SKINNER,  formerly  with  the 
NBC  and  CBS  press  departments,  last  week 
joined  Mutual  as  assistant  to  JIM 
O'BRYON,  publicity  director.  Mr.  Skinner, 
who  has  served  as  newspaper  and  maga- 
zine writer  as  well  as  radio  publicist,  re- 
cently returned  from  maneuvers  with  the 
N.  Y.  Guard  wjiere  he  served  as  assistant 
public  relations  officer  and  military  policy- 
intelligence  instructor. 

GENE  HAMILTON  has  returned  to  the 
Blue  announcing  staff,  having  received 
a  medical  discharge  from  the  Army. 
MARGARET  W.  SIMPSON,  continuity 
editor  of  WWNC  Asheville,  N.  C,  is  mak- 
ing a  tour  of  western  North  Carolina 
high  schools,  addressing  senior  classes  on 
"Training  for  Radio". 


HUGH  CONOVER,  freelance  announcer 
handling  Right  to  Happiness  on  NBC  and 
Life  Can  Be  Beautiful  on  CBS,  both  spon- 
sored by  Procter  &  Gamble,  has  entered 
the  armed  forces. 

SANFORD  MEISNER,  former  assistant 
director  of  Television  Workshop  and  a 
Broadway  producer  for  ten  years,  has 
been  named  associate  producer  of  the 
Workshop,  in  charge  of  al!  production 
activity,  including  dramatic  work  and 
out-of-town  tours.  He  succeeds  Tony  Fer- 
reira,  who  has  resigned  to  devote  his  time 
to  freelance  producing  and  directing. 
HELEN  FARRELL  MOUNT,  for  eight 
years  secretary  to  C.  Lloyd  Egner,  head 
of  NBC's  Radio  Recording  Division,  has 
returned  to  radio  after  three  year's  ab- 
sence, as  executive  secretary  of  the  Radio 
Directors  Guild,  New  York. 
BILL  SHERMAN,  former  announcer  and 
publicity  director  of  WLAW  Lawrence, 
Mass.,  and  with  WEEI  Boston,  has  joined 
the  announcing  staff  of  WAAT  Newark, 
N.  J.  Station  has  also  added  to  its  an- 
nouncing staff  HY  DERWIN,  formerly  of 
WOLF  Syracuse. 

FRED  RAPHAEL,  program  director  of 
WHN  New  York  for  years  and  head  of 
MGM's  eastern  music  department,  resigns 
both  posts  Dec.  15  to  move  to  Los  Angeles, 
where  he  will  represent  Shapiro  Bernstein 
&  Co.,  and  a  group  of  eastern  music  com- 
panies to  sell  synchronization  rights  to 
the  publishers  tunes. 


Now  Lt.  Col.  Boardman 

MAJ.  TRUE  BOARDMAN,  for- 
merly with  KHJ  Los  Angeles  and 
the  CBS  Silver  Theatre  writer,  last 
week  was  promoted  to  lieutenant 
colonel.  Col.  Boardman  is  with  the 
Armed  Forces  Radio  Service, 
Army  Service  Forces.  He  has  been 
instrumental  in  arranging  AFRS 
radio  operations  in  the  Caribbean, 
Alaska,  the  Northwestern  Service 
Command  and  stations  on  the  Gil- 
berts and  Marshalls  in  the  Pacific. 
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BUD  MEYER,  former  newscaster  of  KLZ 
Denver;  NEWELL  McMAHON,  former 
newspaper  reporter ;  BARBARA  CAREY, 
previously  with  the  Visalia  (Cal.)  Times- 
Delta,  and  JANE  BACHTELBERG  have 
been  added  to  the  newsroom  staff  of  KPO 
San  Francisco.  Other  new  members  include 
INA  SHIPLEY  and  TOM  FLYNN.  Staff 
is  headed  by  CHARLES  COONEY. 
JOHN  S.  MacKERCHER,  program  direc- 
tor-production manager  of  WMMN  Fair- 
mont, W.  Va.,  has  joined  the  production 
department  of  WMAL  Washington.  AL- 
BERT LEITCH  of  the  WTOP  Washington 
news  staff  will  be  an  editor-commentator 
on  WMAL  Washington. 
MILES  OLSEN,  WKZO  Kalamazoo  an- 
nouncer, is  the  father  of  a  girL 
RHODA  FRIEDMAN  of  WRRN  Warren, 
O.,  has  been  made  assistant  to  the  con- 
tinuity director  of  WJW  Cleveland.  ROB- 
IN RUSSELL,  actress  and  writer,  has 
started  her  first  show  over  WJW  as  direc- 
tor of  women's  activities. 
HUBERT  MITCHELL  of  KI.,RA  Little 
Rock,  Ark.  and  EARL  SUCCO  of  KGGM 
Albuquerque  have  joined  the  announcing 
staff  of  WMPS  Memphis. 
ED  PHILLIPS  has  been  added  to  the 
announcing  staff  of  KGVO  Missoula,  Mont. 
FRED  DARWIN  of  WPEN  Philadelphia 
is  now  on  the  announcing  staff  of  WAAB 
Worcester,  Mass. 

HAL  KNUTSON,  former  announcer  at 
KOTA  Rapid  City,  S.  D.,  has  been  re- 
leased by  the  Army  and  has  rejoined  the 
station's  announcing  staff.  JOHN  SIMP- 
SON, from  the  Beck  School  for  Radio. 
Minneapolis,  is  a  new  member  of  the 
KOTA  announcing  staff. 
CHARLES  SEBASTIAN,  former  announc- 
er of  KSCJ  Sioux  City,  la.,  and  news  edi- 
tor of  WHBF  Rock  Island,  111.,  has  joined 
the  announcing  staff  of  WLS  Chicago. 
TANNIS  MURRAY  has  joined  the  Cana- 
dian Broadcasting  Corp.  talks  and  public 
affairs  department  at  Toronto. 
GEORGE  FLEMING,  former  scriptwritei 
for  Trans-American  Radio  and  Television 
Corp.,  and  freelance  writer,  has  joined 
the  publicity  department  of  the  Blue  Net- 
work. 

JACK  BANNER,  former  publicity  direc- 
tor of  WTSTEW  New  York,  now  assistani 
public  relations  officer  for  the  U.  S.  Mari- 
time Service,  has  been  promoted  to  Lt 
Commander.  He  has  been  transferred  foi 
two  months  from  Washington  to  New  Yorl 
where  he  is  assisting  in  the  reorganiza- 
tion of  the  public  relations  setup  of  th< 
USMS. 

OLIVER  DANIEL,  producer  of  musica 
programs  at  CBS,  will  join  the  Blui 
shortly  as  a  producer,  his  assignments  t< 
include  the  Boston  Symphony  program. 
RANDY  MEBANE,  for  two  years  assistan 
to  IRWIN  ROBINSON  director  of  pubh' 
relations.  War  Advertising  CouncU,  ha: 
rejoined  the  CBS  promotion  department  oi 
the  staff  of  THOMAS  D.  CONNOLLY 
manager  of  station  promotion  and  mer 
chandising. 

JUDY  and  BETTY  GREENE  have  joinei 
the  WALL  Middletown,  N.  Y.  news  staf 
and  announcing-control  staff  respectively 

DON  DURBIN  is  a  new  addition  to  th 
announcing  staff  of  KWK  St.  Louis. 
TOM  MEANS  has  been  appointed  directo 
of  publicity  and  promotion  for  WOl 
Washington.  He  formerly  had  been  assc 
ciated  with  WCSC  Charleston,  S.  C.  an 
with  CBS,  serving  as  assistant  to  DICl 
DORRANCE,  sale  promotion  director  fo 
CBS   O&O  stations. 

ARTHUR  REILLY,  ROBERT  PARKEF 
MAJ.  JAMES  E.  EDMONDS  and  JACl 
BE  ALL,  WLW  Cincinnati  news  analysts 
all  members  of  the  station's  World  Fran 
panel,  are  making  personal  appearances  a 
a  number  of  public  discussions  in  the  WL'V 
four-state  area. 

DOUG  NIXON  of  CBR  Vancouver  hs 
transferred  from  the  newsroom  to  the  pre 
duction  department  to  handle  talks.  PA 
LEWIS  has  joined  the  CBR  news  staff. 

JOE  McCAULEY,  announcer  of  WIP  Phi 
adelphia,  is  the  father  of  a  boy. 

(Continued  on  page  ^8) 
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You  Can  Buy  This  Amplifier  TODAY 


Under  a  recent  ruling  of  the  War  Production  Board 
radio  station  owners  may  buy  up  to  $500,00  worth 
of  new  capital  equipment,  using  their  AA-1  MRO 
CMP- 5  priority. 

Here  is  a  piece  of  equipment  that  will  make  a  vast 
improvement  in  the  quality  of  your  instantaneous 
recordings.  And  it  can  be  delivered  to  you  promptly. 

It  is  the  Presto  8  8- A  amplifier,  designed  especially  for 
use  with  Presto  1-C  and  similar  high  fidelity  cutting 
heads. 

Maximum  power  output  is  50  watts  with  4%  distor- 
tion, measured  by  the  inter-modulation  method.  Feed 
back  circuits  maintain  the  output  impedance  essen- 
tially constant  when  driving  a  cutting  head,  thus 
reducing  overall  distortion.  Three  frequency  response 
curves  are  available  on  a  selector  switch,  (l)  Flat 
response,  30  to  15,000  c.p.s.+  1  db.  (2)  NBC  ortha- 


coustic  recording  response.  (3)  World-AMP 
lateral  recording  response. 

Designed  for  relay  rack  mounting;  panel  height 
14";  input,  500  ohms;  output,  optional,  15  ohms 
or  500  ohms;  gain,  maximum,  85  db.  Shipment 
4  to  5  weeks  after  receipt  of  order  placed  with 
your  electronic  distributor. 


Buy  Bonds.  Keep  on  Buying. 
Keep  'Em  Flying. 


PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK  19,  N.Y.,  U.S.A. 

Walter  P.  Downs  Ltd.,  in  Canada 


c:>(4nnouncmg 

the  limited  presentation  edition  of  the  mural  wall  chart 

THE  STORY  OF  ADVERTISING 

IS  THE  STORY  OF   HUMAN  PROGRESS 

')T  PUBLISHED  BY  STANDARD  RATE  &  DATA  SERVICE 
IN  COMMEMORATION  OF  ITS  SILVER  ANNIVERSARY 

1919-1944 


Advertising  is  more  than  a  profession; 
it  is  more  than  an  art; 
it  is  a  service  to  mankind. 


TTo  MARK  the  25th  anniversary  of  Standard  Kate  & 
Data  Service,  we  have  sought  to  portray  this  concep- 
tion of  advertising  in  graphic  and  historic  form  which 
will  serve  as  a  permanent  record  of  the  part  played  by 
advertising  .  .  .  especially  American  advertising  .  .  . 
in  world  progress. 

By  adopting  this  decorative  wall  chart  design,  in 
which  art,  romance  and  history,  science  and  trade  are 
interwoven,  we  believe  the  facts  have  been  set  forth 
in  a  way  to  interest  the  greatest  number  of  people  and 
to  impress  upon  them  the  vital  importance  of  advertis- 
ing in  the  American  Way  of  Life. 

E.  Willis  Jones,  nationally  known  art  director  and 
authority  on  typographic  design,  was  commissioned 
to  design  and  to  collaborate  in  the  production  of  the 
chart.  The  handsome  mural-like  illustrations  were 
created  by  the  artist,  Joseph  Feher,  widely  known  for 
his  ability  to  combine  decorative  effect  with  clarity 
of  detail.  The  "story"  was  provided  by  Alexander 


McQueen,  long  a  student  of  the  romance  of  adver* 
tising,  who  scanned  the  records  of  five  hundred  years 
and  almost  a  thousand  books  in  many  languages. 

The  thorough  research,  experimental  designs  and 
production  took  almost  a  year. 

One  of  the  many  interesting  aspects  of  the  chart  is 
the  presence  of  famous  names  in  history  connected 
with  advertising's  early  days.  Shakespeare,  Franklin, 
Washington,  Paul  Revere,  P.  T.  Barnum,  James 
Whitcomb  Riley  and  many  others  played  a  part  in 
the  cavalcade  of  human  progress  portrayed  in  "The 
Story  of  Advertising." 

The  chart  is  organized  into  seven  eras  beginning 
about  1400,  and  is  arranged  to  help  the  reader  note 
advertising's  relationship  to  progress  in  transporta- 
tion, freedom  of  the  press,  advances  in  science  and 
invention,  progress  in  national  education,  and  a 
wealth  of  other  interesting  facts. 


THE  STORY 


#^  jKr^^      "^^^  li""!— not^ly         own— advertising  has 

led  to  die  enjoyment  of  otw*  of  the  good  things  of  life  by  mm  of  the 
people.  Here  chronicled  in  pictures  and  in  words  are  signs  of  progress  through 


\\iao 


'    •—  '  *^ '  6ve  hundred  years. 

1875  ^"—^  1900 


Actual  size  of  the  chart  is  25Va  x24V4  inches.  Printed  in  4  special  colors  and  black. 


GIFT  COPIES  of  this  limited  edition  are  now  being  sent  to  STANDARD  RATE  & 
DATA  SERVICE  subscribers  and  advertisers.  A  gift  copy  will  also  be  mailed  to  any  advertising  or  media  executive 
whose  request  is  received  before  our  limited  reserve  supply  is  exhausted. 


'OTHER  COPIES.  Standard  Rate  &  Data  Service  has  published  this 
/Special  limited  edition  as  a  25th  anniversary  gift  presentation  to  its 
subscribers  and  advertisers. 

It  was  early  indicated  that  this  limited  edition  would  be  insufEcient 
to  take  care  of  an  unknown,  but  probably  large  number  of  requests 
for  extra  copies  and  also  to  meet  the  demand  for  the  chart  which 
would  exist  among  large  groups  outside  Standard  Rate  &  Data  s  field 
but  who  are  allied  with,  or  otherwise  interested  in  advertising. 

To  make  additional  copies  available  to  anyone  who  might  desire 


them  at  a  nominal  price,  another  edition  was  printed  simultaneously. 
That  edition,  together  with  all  distribution  rights,  has  been 
turned  over  to  the  chart's  designer,  E.  Willis  Jones,  75  E.  Wacker 
Drive,  Chicago,  who  will  place  it  on  sale  in  leading  bookstores. 

Standard  Rate  &  Data  Service  will  not  benefit  financially  in  any  way 
from  this  extra  distribution.  It  will  however,  in  company  with  all  in 
the  advertising  business,  benefit  greatly  through  the  increased  inter- 
est and  appieciation  of  advertising  which  it  is  hoped  this  general 
distribution  of  the  chart  will  accomplish. 


{Continued  from  page  ^-i) 
TOM  STONE,  freelance  writer  and  pro- 
ducer, has  joined  WPTF  Raleigh  as  radio 
consultant. 

DOROTHY  KEPPLER,  traffic  manager 
formerly  with  Campbell-Ewald  Adv.  Agen- 
cy, EDITH  COOPER,  secretary  to  the  as- 
sistant manager  and  promotion  manager ; 
GARY  ALLEN  of  the  WOC  Davenport 
announcing  staff;  and  TOMMY  MORTON, 
announcer,  have  joined  the  staff  of  WPDQ 
Jacksonville. 

DON  BENNETT,  announcer  of  KYW  Phil- 
adelphia, has  been  named  radio  director  of 
the  U.  of  Pennsylvania  Museum. 
GEORGE  TOMLINSON,  former  announc- 
er with  WOPI  Bristol,  Tenn.  and  WHLN 
Harlan,  Ky.,  has  joined  WDRC  Hartford 
as  announcer. 

LT.  ARTHUR  KURLAN,  former  radio 
writer  and  director  in  New  York  and  Hol- 
lywood, is  now  attached  to  the  Radio  Sec- 
tion, Office  of  Public  Relations,  Navy  Dept. 
ED  COOK,  Memphis  Little  fheatie  actor, 
has  been  added  to  the  announcing  staff 
of  WHBQ  Memphis.  Three  other  announc- 
ers, released  by  the  Army,  who  have  re- 
turned to  WHBQ  are  G  G.  (Gus)  DUHAM- 
EL,  ALFRED  KERR  and  GENE  TYLER. 


Robert  Hamelton  Howell 

ROBERT  HAMELTON  HOW- 
ELL, 39,  scriptwriter,  died  of  a 
heart  attack  in  New  York  Nov.  23. 
Mr.  Howell  was  the  son-in-law  of 
Tom  Howard,  m.c.  of  It  Pays  to  Be 
Ignorant  on  CBS  for  Philip  Mor- 
ris &  Co.  Program  was  originated 
ard  written  by  Mr.  Howell  and  his 
wife,  who  also  wrote  Sammy  Kaye's 
Tangee  Serenade,  sponsored  on 
the  Blue  by  Geo.  W.  Luft  Co.  Mr. 
Howell  is  survived  by  his  wife. 


NICK  ALLEN,  former  bureau  manager 
of  KMC  Tacoma,  and  BOB  LEVIN,  former 
advertising  manager  of  H.  S.  Crocker  Co.. 
San  Francisco,  are  new  staff  writers  in 
the   KGO-Blue   San  Francisco  newsroom. 

FLETCHER  AUSTIN,  formerly  of  WBT 
Charlotte,  has  been  commissioned  a  lieu- 
tenant in  the  Civil  Air  Patrol. 


BEAUMONT  MEANS  BUSINESS! 


«E*UMONT  MtANS  eUSINESS 


»»0 


in 


Food  Canneries 


WRC 


R(PilES[NTED  BY  NBC  SPOT  StUS 

Washington 


Oil  Refining,  Synthetic  Rubber,  Lumber  Milling,  Food 
Canning,  Ship  Building,  Oil  Field  Tools,  Steel  and  Iron 
Works,  and  Rice  Milling  are  among  the  many  important 
industries  ■which  have  helped  make  Beaumont  and  the 
Sabine  area  of  Texas  a  prosperous  market  of  well  over 
250,000  people.  Here,  in  the  counties  of  Jefferson  and 
Orange,  are  over  500,000  hands  well-filled  with  currency 
.  .  .  ready  to  reach  for  your  product  if  your  advertising 
reaches  their  receptive  minds.  KFDM  is  the  major  net- 
work station  which  gives  you  complete  coverage  and 
penetration  of  this  rich  market.  Located  in  Beaumont, 
one  of  America's  fastest  growing  cities,  KFDM  offers  you 
a  Hooper-authenticated  listening  audience  such  as  no  other 
station  enjoys  in  this  section.  Ask  for  the  facts  today. 


BEAUMONT 


BLU E  N ETWOR K,  560  K. C. ,  1 ,000  WATTS 


MEANS  BUS 
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PAMLA  HAMILTON  has  been  appointed 
continuity  editor  of  KLZ  Denver  replacing 
BARBARA  PETERS  who  has  joined  the 
writing  staff.  GLENN  BROMMELL  of 
KVOR  Colorado  Springs,  has  joined  the 
KLZ  announcing  staff. 

DICK  JOY,  with  medical  discharge  from 
U.  S.  Navy,  has  re-joined  Blue  Hollywood 
as  announcer  and  is  assigned  to  Heidt 
Time  for  Hires. 

WEBB  WITMER,  announcer  of  KPO  San 
Francisco,  is  the  father  of  a  girl. 
STU  MAN,  former  sports  editor  of  WDGY 
Minneapolis,  has  joined  WLOL  Minneap- 
olis. JEANNE  KIMBALL,  formerly  with 
KYSM  Mankato,  Minn,  and  WDGY  Min- 
neapolis, has  joined  the  WLOL  sales  and 
promotion  department.  DARYL  LAUB  has 
been  added  to  the  announcing  staff. 
WALTER  CONWAY,  assistant  sales  pro- 
motion manager  for  NBC  central  division, 
has  resigned  effective  Dec.  1  to  join  Esquire 
Inc.,  Chicago,  as  radio  director. 
WATSON  HUMPHREY,  former  produc- 
tion manager  of  KGO  San  Francisco,  has 
been  shifted  to  Blue  Hollywood  production 
staff.  DAVE  DRUMMOND,  former  net- 
work Hollywood  producer,  has  assumed 
Mr.  Humphrey's  duties. 
ANN  ERICKSON,  former  program  and 
continuity  director  at  WHAI  Greenfield. 
Mass.  has  joined  NBC  New  York,  to  handle 
contact  and  research  on  the  Home  Ib  What 
You  Make  It  series.  ROSS  MILLER,  chief 
announcer,  succeeds  her  at  WHAI.  New- 
est addition  to  the  WHAI  announcing 
staff  is  BETTY  CRAIG,  graduate  of  Le- 
land  Powers  School,  Boston,  who  has  done 
graduate  dramatic  work  at  WEEI  Boston 
for  three  years. 

DICK  BRONSON,  chief  announcer  at 
WHTD  Hartford  for  two  years,  has  been 
named  program  director.  BARBARA 
HEINZ,  former  traflBc  manager  of  the 
station,  will  assist  him.  BOB  MOONEY. 
radio  director  for  the  Connecticut  War 
Finance  Committee,  will  be  promotion  man- 
ager of  WHTD. 

SAM  CAREY  has  been  promoted  from  pro- 
duction supervisor  to  production  manager 
of  WRVA  Richmond.  MRS.  JOHN  D. 
RAIDABAUGH,  until  recently  publicity 
director  of  WDNC  Durham,  N.  C,  has 
joined  WRVA  in  a  similar  capacity. 
LOU  COLE,  program  director  of  WWRL. 
Woodside,  Long  Island,  has  been  appointed 
director  of  the  station's  foreign  language 
programs,  and  is  replaced  by  BOB  MANN, 
formerly  on  the  announcing  staff.  DICK 
JESSEN,  formerly  of  WFBR  Baltimore, 
has  joined  the  WWRL  announcing  staff. 


Murray  Adds  Four 

ARTHUR  MURRAY  School  of 
Dancing,  New  York,  with  42  local 
branches  throughout  the  country, 
on  Dec.  3  added  WENR  WAAF 
WCFL  and  WBBM  Chicago  to  an 
expanding  list  of  22  station  pro- 
moting local  classes  and  dancing 
instruction  by  mail.  Under  the 
supervision  of  Huber  Hoge  &  Sons, 
New  York,  Murray  branch  man- 
agers for  the  first  time  are  plac- 
ing their  own  advertising,  using 
one-minute  live  and  transcribed 
spot  announcements,  five-minute 
and  quarter-hour  musical  partici- 
pating programs  at  varying  inter- 
vals throughout  the  week. 
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PRODUCTS 


TODAY! 
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Nancy  Craig,  WJZ's  "Woman  of  To- 
morrow," sm-e  sells  the  women  of  today 
— everything  from  hosiery  to  postwar 
kitchens!  Currently  selling  for  a  list  of 
participants  that  includes  B.  Altman, 
leading  New  York  Fifth  Avenue  depart- 
ment store;  Berkshire  Hosiery;  Minwax; 
Hercules  household  products  and  others, 
Nancy  has  huilt  sales  for  more  than  fifty 
sponsors  in  her  six  years  on  WJZ.  And 
here's  what  they  say  about  her: 

"..consider  her  our  top  salesman.." 

". .  a  privilege  to  have  her  as  a  spokesman . ." 

"..the  response  was  really  overwhelming.." 

In  a  recent  offer  of  a  free  booklet  de- 
scribing tomorrow's  kitchens,  Nancy 


pulled  inquiries  at  a  cost  cf  only  15^  perl 
In  another  offer,  more  than  13,000  re- 
quests swamped  a  sponsor  after  Nancy's 
first  few  announcements!  Her  own  mail 
has  frequently  topped  40,000  a  month. 

Can  you  beat  it?  We  think  you  can — 
with  Nancy  Craig  selling  your  products, 
because  WJZ's  stronger,  clearer  signal 
now  raps  louder  on  some  7,000,000  addi- 
tional doors  for  "The  Woman  of  To- 
morrow!" And  because  WJZ's  new  plug 
with  subway  car  cards  reaches  162,000,- 
000  riders  a  month! 

For  full  details  on  your  participation  in 
Nancy  Craig's  selling  show,  contact 
BLUE  SPOT  SALES  or  the  Sales  De- 
partment of 


KEY  STATION  OF  THE 
BLUE  NETWORK 


A 


A 


WJZ 
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Your  Strongest  VOICE  in 
the  World's  Richest  Market 
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KENNETH  E.  MOORE,  former  adver- 
tising manager  of  Flintkote  Co.,  has  joined 
Fuller  &  Smith  &  Ross,  New  York,  as 
account  executive. 

MYRON  ELGES,  for  the  past  five  months 
account  executive  of  Hillman-Shane-Breyer. 
Los  Angeles  agency,  has  re-joined  Blue 
Hollywood  in  a  similar  capacity.  He  re- 
places GENE  GRANT,  resigned. 

AL  RINKER,  Hollywood  producer  of  the 
Blow  Co.,  is  the  father  of  a  girl. 

LOU  JACKOBSON,  former  staff  producer 
at  WGN  Chicago  and  freelance  producer, 
joins  J.  Walter  Thompson  Co.,  Chicago,  to 
handle   local  productions. 

MARGARET  GREENAMYER,  former 
production  manager  of  Fogarty-Phelps 
Adv.,  Chicago,  is  now  with  Goldman  & 
Gross,  Chicago. 

LIA  V.  VARRELL,  former  executive  as- 
sistant to  the  advertising  manager  of 
Sterling  Products,  International  Division. 
Newark,  is  now  with  National  Export 
Adv.,  New  York,  as  account  executive. 

DOROTHY  LAWRENCE,  copywriter  for- 
merly of  Kenyon  &  Eckhardt,  New  York, 
has  joined  McCann-Erickson,  New  York, 
where    she    will   handle   food  copy. 

CLIFFORD  LUBKERT  has  rejoined  Mc- 
Cann-Erickson, New  York,  as  radio  pro- 
ducer, following  honorable  discharge  from 
th"  Army.  While  in  service  he  completed 
advanced   communications  courses. 


THE  VOICE  OF  MISSISSIPPI 


AIR  TRANSPORTATION 
IN 

MISSISSIPPI 

Five  new  intrastate  applications 
for  post-war  airlines  have  been 
filed  with  the  Mississippi  Public 
Service  Commission. 

This  assures  industry,  business 
and  pleasure  in  every  Mississippi 
community  rapid,  efficient  air  trans- 
portation after  the  war. 

But  in  the  air  TODAY  is  WJDX — 
the  voice  of  Mississippi — now  serv- 
ing industry,  business  and  pleas- 
ure! 

*  *  *  * 

For  Maximum  Results  in  Missis- 
sippi— now  and  after-the-war — in- 
clude WJDX — Mississippi's  DOMI- 
NANT sales  force! 


Owned  and  Oparatad  by 

LAMAR 
LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 


BREAKFAST  PREMIERE  of  NBC  Albers  Homemakers  Hour  found  this 
sponsor-agency-network  sextet  in  high  good  humor  after  initial  broad- 
cast. Albers  Bros.  Milling  Co.,  Seattle,  sponsors  five-weekly  series  on 
l^BC  Pacific  stations.  Program  enthusiasts  (1  to  r)  are  Sidney  N.  Strotz, 
NBC  western  division  vice-president;  E.  B.  Walberg,  district  sales  man- 
ager for  Albers  Bros.  Milling  Co.;  Don  Belding,  board  chairman  and  Los 
Angeles  manager  of  Foote,  Cone  &  Belding;  Bert  Izzard,  Richard  McKee, 
advertising  manager  and  vice-president,  respectively,  of  milling  firm; 
Elliott  Boggart,  San  Francisco  account  executive  of  FC&B. 


JAMES  SHELDON,  formerly  of  the  Blue 
production  staff  has  joined  MacFarland, 
Aveyard  &  Co.,  New  York,  as  writer  and 
director.  His  writing  assignments  will  in- 
clude the  The  Listening  Post,  sponsored 
by  the  Saturday  Evening  Post  on  the  Blue. 

JOHN  W.  DARR,  former  vice-president 
and  managing  director  of  the  Institute 
of  Public  Relations  Inc.,  New  York,  has 
been  elected  president  of  the  institute, 
succeeding  the  late  Bernard  Lichtenberg. 
Previously  Mr.  Darr  was  a  vice-president 
and  dii-ector  of  public  relations  of  Com- 
mercial Investment  Trust  Corp.,  New 
York.  No  successor  has  been  named  for 
Mr.  Darr  as  yet. 

JAMES  D.  ALBERSE,  former  assistant 
professor  of  English  at  Fordham  U.,  has 
been  appointed  assistant  account  execu- 
tive and  copy  writer  at  Donahue  &  Coe. 
New  York. 

DUNCAN  N.  MORRIS,  formerly  of  the 
Montreal  offices  of  J.  J.  Gibbons  Ltd.,  and 
Ronalds  Adv.  Agency,  has  joined  the 
Montreal  office  of  Cockfield  Brown  &  Co. 

JACK  SMOCK,  Los  Angeles  executive  of 
Foote,  Cone  &  Belding  on  the  Union  Oil 
Co.  account,  has  been  named  an  agency 
vice-president. 

DON  CLARK,  for  the  past  two  years 
Hollywood  producer  of  Ruthrauff  &  Ryan, 
has  joined  BBDO  as  Hollywood  supervising 
producer. 

DOROTHY  CARLSON,  who  formerly  did 
timebuying  and  script  work  for  William 
H.  Weintraub  &  Co.,  New  York,  has  joined 
Sterling  Adv.,  New  York,  as  assistant 
radio  director.  She  al=o  has  heen  associated 
with  the  Blow  Co.,  New  York,  in  a  time- 
buying  and  production  capacity. 

ALEXANDER  (Sandy)  STRONACH,  with 
Young  &  Rubicam,  New  York  since  1938 
has  been  named  talent  supervisor  of  the 
radio  department,  reporting  to  Joe  Morah, 
executive  head   of   the   talent  department. 

TOM  FIZDALE  Inc.,  publicity  and  public 
relations  firm,  last  week  moved  its  main 
offices  from  485  Madison  Ave.,  New  York 
to  larger  space  ir  the  Lincoln  Bldg.,  60 
East  42nd  St.  (New  York  17).  Telephone 
is  Murray  Hill  2-6560. 


New  York  Merger 

BORLAND  INTER  NATIONAL 
and  Pettingell  &  Fenton,  New  York, 
last  week  merged  into  an  agency 
handling  domestic  and  export  ad- 
vertising, concentrating  on  the  lat- 
ter. New  firm,  with  headquarters 
at  247  Park  Ave.,  New  York,  has 
44  foreign  offices  and  branches. 
Newly-elected  officers  of  Dorland 
International-Pettingell  &  Fenton, 
include  Howard  S.  Hadden,  chair- 
man of  the  board;  Atherton  Pet- 
tingell, president;  Fleur  Fenton,  ex- 
ecutive vice-president;  Walter  S. 
Maas,  executive  vice-president; 
Charles  B.  Strauss,  vice-president; 
Arthur  F.  Connolly,  vice-president; 
Esther  K.  Fagan,  treasurer  and 
Mary  Zales,  secretary.  Included 
among  the  accounts  are  A.  S.  Beck 
Shoe  Co.,  New  York,  and  the  ex- 
port advertising  of  E.  R.  Squibb  & 
Sons  (dental  cream)  and  American 
Safety  Razor  Corp.,  Brooklyn. 
Telephone  is  Eldorado  5-2685. 


NBC  for  the  eighteenth  consecutive 
year  will  broadcast  play-by-play  ac- 
count of  annual  Rose  Bowl  football 
same  from  Pasadena,  Gal.,  on  .Jan.  1. 
Bill  Stern  is  sportscaster. 


Byron  Keating 

BYRON  KEATING,  59,  president 
of  the  Cincinnati  advertising  agen- 
cy bearing  his  name,  died  of  a  heart 
attack  Nov.  24  at  his  summer  home 
near  Glyndon  Springs,  Minn.,  where 
he  had  gone  for  a  brief  vacation. 
In  Cincinnati,  Harold  Klaus,  vice- 
president  of  the  Byron  Keating  Co., 
said  there  was  no  immediate  state- 
ment on  the  future  of  the  agency, 
since  its  control  had  rested  solely 
with  the  founder.  Mr.  Keating, 
whose  35-year  career  in  advertis- 
ing included  service  with  Lord  & 
Thomas,  founded  the  agency  two 
months  ago.  There  are  no  immedi- 
ate survivors. 


CHICAGO  CUBS 
BASEBALL  FOR  1945 


National  Representative 
250  PARK  AVE.,  «IBW  YORK 
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ESMERALDA  COPE   HAS  TWO  JOBS  . 


Esmeralda  Cope  is  one  of  many  hundreds  of  women  workers  in 
the  Detrola  Radio  Division  who  now  are  building  land  mine  detectors, 
FM  signal  generators  and  other  electronic  war  equipment.  This  job 
continues  until  Victory.  But  without  detracting  from  this  primary 
task,  many  of  these  workers  are  being  acquainted  also  with  their  post- 
war assignments  on  the  same  production  lines.  Thus  they  will  be 
ready  to  build  hundreds  of  thousands  of  fine  radio  receivers,  auto- 
matic record  changers,  television  receivers  and  other  products  to  en- 
rich the  life  of  a  world  at  peace.  Yes,  Esmeralda  Cope  has  two  jobs. 
And  International  Detrola's  creed  of  highest  quality  rules  them  both. 


BUY  WAR  BONDS  TILL  VICTORY 


DETROlfl  RHDIO 

DIVISION  OF  INTERNATIONAL  DHROLA  CORPORATION  •  BEARD  AT  CHATFIEID,  DETROIT  9.  MICH. 

C.  RUSSELL  FELDMANK  PRESIDENT 
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December 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


I 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


BOSTONS 
BLUE  NETWORK 7%^  STATION 


NoHenot  Solot  R«preientativei  •  SPOT  SALES,  INC.,  New  York  •  Chicago  •  San  Froncitco 


MAISON  BLANCHE  Co.,  large  New  Or- 
leans department  store,  on  Nov.  20  started 
sponsoring  Famous  Stories — Under  the 
Maison  Blanche  Christmas  Tree,  Monday, 
Wednesday  and  Friday,  4 :45-5  p.m.  on 
WWL  New  Orleans.  Programs  will  con- 
sist of  such  Yuletide  stories  as  "The 
Cratchits'  Christmas  Dinner,"  by  Dickens. 
Rachel  Field's  "All  Through  the  House," 
and  "The  Fir  Tree"  by  Hans  Christian 
Andersen.  Narrator  is  Deane  Long,  WWL 
production  manager,  and  local  child  stars 
are  Buddy  Rodrigue  and  Betty  Miller. 
Virginia  Freret,  of  the  WWL  production 
department,  adapts  the  world  celebrated 
stories. 

PURITY  BAKERY  Corp.,  Chicago,  effec- 
tive Dec.  11  renews  participation  of  Record 
Reveille,  on  WGN  Chicago,  Mon.  thru 
Sat.  Contract  for  13  weeks  was  placed  by 
Campbell-Mithun,  Minneapolis. 
DURKEE  FAMOUS  FOODS,  Chicago,  on 
Dec.  11  will  begin  sponsorship  of  the 
quarter-hour  cooperative  Mutual  show 
featuring  Cedric  Foster,  commentator,  on 
WGN  Chicago.  Agency  is  C.  Wendel 
Muench  &  Co.,  Chicago. 
UNIVERSAL  ENTERPRISES,  Los  An- 
geles (Standard  Brand  paints),  on  Nov. 
26  started  weekly  newscast  on  KECA  Los 
Angeles.  Contract  is  for  40  weeks,  thru 
Adolphe  Wenland  Adv.,  Los  Angeles. 
HAIMOFF  JEWELERS,  Los  Angeles,  in 
a  pre-Christmas  campaign  has  started 
weekly  half-hour  recorded  Musical  Gems 
on  KFAC  Los  Angele'.  Contract  is  for 
five  weeks.  Adolphe  Wenland  Adv.,  Los 
Angeles,  has  the  account. 

LOMA  LINDA  FOOD  Co.,  Arlington, 
Cal.  (food  products),  has  appointed  El- 
wood  J.  Robinson  Adv.,  Los  Angeles,  to 
handle   advertising.    Plans   call   for  radio. 

SANITARIUM  REGISTRY,  Los  Angeles 
(professional  service  agency),  new  to  ra- 
dio, on  Nov.  28  started  a  weekly  quarter- 
hour  recorded  musical  program  on  KMPC 
Hollywood.  Contract  is  for  13  weeks.  Agen- 
cy is  Alice  Walsh  Co.,  Los  Angeles. 

LAURA  SCUDDER  Food  Products  Inc., 
Monterey  Park,  Cal.  (peanut  butter),  in 
a  13-week  campaign  which  started  in 
late  November  is  using  an  approximate 
total  of  150  live  announcements  weekly 
on  16  California  stations.  List  includes 
KFI  KECA  KHJ  KFSD  KPAS  KPRO 
KVOE  KRMS  KERN  KFRE  KMJ  KLX 
KQW  KGO  KWG  KFBK.  Agency  is  Davis 
&  Beaven  Adv.,  Los  Angeles. 

CARSON,  PIRIE  SCOTT  &  Co.,  Chicago, 
elTective  Dec.  3  renewed  sponsorship  of  its 
quarter-hour  Distinguished  Guest  Hour, 
Sunday  on  WGN  Chicago.  The  44-week 
contract  was  placed  by  Smith,  Benson  & 
McClure,  Chicago. 

CHAMBERLAIN  Sales  Corp.,  Des  Moines 
(hand  lotion),  has  appointed  BBDO,  Chi- 
cago, to  handle  advertising  campaign.  Firm 
on  Dee.  1  was  to  start  four-week  an- 
nouncements  in   100  markets, 

IDAHO  Canning  Co.,  Boise,  Ida.,  is  spon- 
soring Sun  Valley'  Lodge  Party  on  KIDO 
Boise  in  behalf  of  Idaho  prunes,  corn 
and  peas.  Entirely  mythical,  program 
uses  transcriptions  of  screen  personal- 
ities who  presumably  stop  off  at  the  lodge 
and  "entertain."  Program  is  heard  Monday 
through  Friday  9:15-9:30  a.m.  Contract 
is  for  52  weeks. 

GENERAL  FOODS  Corp.,  New  York, 
has  appointed  Benton  &  Bowles,  New 
York,  to  handle  advertising  for  Yuban 
Coffee.  Spot  radio  has  been  used  from  time 
to  time.  Future  media  plans  have  not 
yet  been  formulated. 

TRADE  SALES  Division  of  Interehemical 
Corp.,  Fairlawn,  N.  J.,  has  appointed 
Sherman  K.  Ellis  &  Co.,  New  York,  to 
handle  advertising  for  Setfast  Canvas  Paint 
and  Mil-Du-Rid.  Media  plans  include  spot 
radio,  to  begin  soon. 

G.  W.  ONTHANK  Co.,  Des  Moines,  has 
appointed  George  P.  Buente  Inc.,  New 
York,  to  handle  eastern  advertising  for 
waxes  and  polishes.  Campaign  using  news- 
papers and  spot  announcements  on  New 
York  stations  will  begin  soon.  Guenther- 
Bradford  &  Co.,  Chicago,  handles  midwest 
and  western  advertising. 

FE1,IX  M,  COSTE,  vice-president  in 
charge  of  advertising  of  Coca-Cola  Co., 
New  York,  has  moved  his  New  York  office 
from  60  East  42nd  St.,  to  other  Cola- 
Cola  offices  at  515  Madison  Ave. 

DAWES  PRODUCTS  Co.,  Chicago,  and  its 
subsidiaries,  Alaska  Fish  Oil  Extractors 
and  Dawes  Vitamelk  Co.,  have  appointed 
Western  Adv.  Agency,  Chicago,  to  handle 
their  advertising.  Radio  may  be  used. 


DECORATIVE  CABINET  Corp.,  New 
York,  Dec.  11  starts  promotion  of  E-Z 
DO  Cabinets  through  Grey  Adv.,  New 
York,  using  weekly  women's  participat- 
ing programs  on  stations  in  some  12 
markets  throughout  the  country.  Plans 
call  for  an  expansion  of  station  list,  with 
newspaper  and  magazine  advertising  sup- 
plementing radio  advertising. 
ATLANTIC  COAL  Co.,  of  Boston  (Glen 
Burn  anthracite)  will  sponsor  starting 
December  3  mystery  series  BuUdog  Drum- 
mond  over  WNAC  Boston  and  the  Yankee 
Network.  Agency  is  John  C.  Dowd  Inc., 
Boston. 

THE  SHEPARD  Stores,  Providence,  has 
assumed  local  sponsorship  of  the  Yankee 
Network  program  The  Answer  Man  on 
WEAN  Providence.  Quarter-hour  show 
is  heard  Monday  thru  Saturday. 
HOLLERS  CONCENTRATED  Beverages, 
Miami,  Fla.,  has  appointed  Prosk  &  Bruce, 
Los  Angeles,  as  Pacific  Coast  representa- 
tive. Radio  will  be  used  in  Los  Angeles 
area.  Davis  &  Beaven,  Los  Angeles,  is 
agency. 

H.  WENGEL  Tent  &  Duck  Co.,  St.  Louis 
(Ranch  water  bags),  has  appointed  Sim- 
monds  &  Simmonds,  Chicago,  to  handle 
advertising.  Radio  is  being  considered.  Ac- 
count was  formerly  handled  by  Anfenger 
Adv.,  St.  Louis. 

T.  EATON  Co.,  Toronto  (national  chain 
department  stores),  has  started  daily 
French-language  Christmas  quarter-hour 
program  on  CBF  Montreal.  Account  was 
placed  direct. 

WM.  WRIGLEY  Jr.  Co.,  Toronto  (chew- 
ing gum ) ,  has  started  daily  newscasts  on 
CKAC  Montreal.  Account  was  placed  by 
Jack  Murray  Ltd.,  Toronto. 

JUNIOR  GOLD  Securities  Corp.,  Toronto 
(mining  stocks),  has  started  daily  news- 
casts on  CKEY  Toronto.  Account  was 
placed  by  Harry  E.  Foster  Agencies,  To- 
ronto. 

DWIGHT  EDWARDS  Co.,  San  Francisco. 
Cal.  (coffee),  has  started  weekly  Rhythm 
Inn  on  CKRC  Winnipeg.  Account  was 
placed  by  McCann-Erickson,  San  Francisco. 

SALERNO-MEGOWEN  Biscuit  Co.,  Chi- 
cago, on  Nov.  20  started  Aunt  Fanny  and 
Her  Phonograph,  quarter-hour  show  four 
times  weekly  on  WGN  Chicago,  through 
Schwimmer  &  Scott,  Chicago. 

CONSOLIDATED  Royal  Chemical  Corp.. 
Chicago  (Kranks  Shave  Kreem),  on  Nov. 
25  increased  number  of  spot  announce- 
ments on  WMAQ  Chicago  to  two  weekly. 
Contract  for  49  weeks  was  placed  by 
Campbell-Ewald  Co.,  Chicago. 

ATLANTIC  Brewing  Co.,  Chicago  (Tavern 
Pale  beer) ,  effective  Dec.  11  wiU  renew 
Alex  Dreier's  quarter-hour  news  commen- 
taries Monday  thru  Friday  on  WMAQ 
Chicago.  Contract  for  13  weeks  was  placed 
by  Campbell-Mithun,  Chicago. 

SIDNEY  WANZER  &  Sons,  Chicago  (dai- 
ry products),  on  Nov.  21  began  time  sig- 
nal announcements  on  WENR  Chicago 
thrice  weekly  for  six  weeks  and  on  Dec. 
4  will  begin  time  signals  on  WMAQ  Chi- 
cago five-weekly  for  three  weeks.  Agency  is 
Geo.  H.  Hartman  Co.,  Chicago. 

WESTERN  STOVE  Co.,  Culver  City, 
Cal.  (help  wanted),  in  addition  to  six- 
weekly  quarter-hour  recorded  musical  pro- 
grams has  started  daily  quarter-hour  Six 
a.m.  News  on  KNX  Hollywood.  Contracts 
are  for  13  weeks.  Firm  also  sponsors  daily 
quarter-hour  newscast  on  KECA  with  par- 
ticipation in  Chuck  Wagon  Jamboree  on 
KFI.  Agency  is  Mays  &  Bennett  Adv.,  Los 
Angeles 


STATION  TIME 


SPOT  ANNOUNCEMENTS 


CONTACT 


Boni-Sniith  Company,  Incoip. 


551  Fillh  Avenue 
New  York  17.  N.  Y. 

307  N.  Michigan  Ave. 
Chicago  1.  Illinois 


368  Chambe 
Los  Angeles 


of  Comme 
15.  Calilorr 
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WHAT— 3  great  cities,  3  great  markets,  within  a 
few  short  air  miles  of  one  another? 

Then  why  not  reach  and  sell  all  three  of  these  great 
markets  with  one  strong,  influential  radio  station  that 
covers  them  all? 

Here,  Mr.  Time  Buyer,  is  your  answer  to  your  Albany 


problem— with  Troy  and  Schenectady,  two  equally 
important  markets,  added  for  good  measure.  For  these 
cities  are  one  market.  And  if  you  are  trying  to  cover 
them  with  three  different  media— well,  buy  just  one 
station,  WTRY,  and  save  money. 

P.S.  You'll  get  better  coverage,  too,  with  WTRY's 
strong  signal. 


980-Middle  of  the  Dial-980 
Representatives:  Paul  H.  Raymer  Company 

WTRY,  Albany-Troy- Schenectady  •  Now  Associated  with  wsyr,  wkne,  weli 


BUFFALO'S  GREATEST 
REGIONAL  COVERAGE 


GE  Magnetic  Recorder 
Available     to  Stations 

INCORPORATING  a  number  of 
new  improvements,  the  General 
Ele"tric  magnetic  wire  recorder, 
being  used  by  the  Armed  Forces,  is 
now  available  for  sale  to  stations 
for  the  fist  time  since  the  war's 
start,  W.  R.  David,  sales  manager 
of  transmitter  division  broadcast 
equipment,  announced. 

Although  not  designed  especially 
for  station  use,  the  recorder,  which 
weighs  only  35  pounds,  has  been 
tested  by  several  stations  in  places 
where  wire  line  pickup  was  not 
practical  or  where  delayed  broad- 
cast was  desired.  It  is  satisfactory 
for  speech  but  is  not  recommended 
for  recording  music  for  broadcast 
purposes.  A  unit  designed  for 
broadcast  use  and  having  audio 
characteristics  comparable  to  elec- 
trical transcriptions  is  planned, 
but  development  may  not  come  until 
after  the  war. 


Recalls  Workers 

FACILITIES  of  WPAT  Pat- 
erson,  N.  J.  were  used  to  re- 
call some  32,000  employes  of 
Wright  Aeronautical  Corp.  to 
work  after  a  strike  of  2,700 
supervisors  had  been  called 
off.  The  message  went  on  the 
air  only  a  few  moments  after 
an  agreement  had  been 
reached  between  company  of- 
ficials and  the  union.  By  pre- 
vious arrangement  with  the 
station,  plant  officials  and  the 
unions  involved  instructed  the 
workers  to  stay  tuned  to 
WPAT  for  an  exclusive 
broadcast  of  the  latest  de- 
velopments in  negotiations. 
Announcement  was  aired  at 
1:45  p.m.  Nov.  15  that  the 
strike  was  halted  and  that 
work  would  be  resumed  the 
following  day. 


Aetna  Television 

AETNA  LIFE  Afliliated  Com- 
panies, Hartford,  on  Nov.  27 
started  a  series  of  education  film 
shorts  prepared  by  the  company's 
safety  education  department,  run- 
ning about  18  minutes  each,  on 
WNBT,  NBC  video  station  in  New 
York.  Series  is  placed  direct. 


BUFFALO'S 

BLUE 

NETWORK 
STATION 

5000  WATTS  BY  DAY 

1000  WATTS  BY 
NIGHT 

/ 


BUFFALO 
BROADCASTI  NO 
CORPORATldN 

RAND  BUILDING,  BUFFALO,  NEW  YORK 
National  Representative:  FREE  &  PETERS, INC. 
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CHRISTIAN  &  Co'.,  Pittsburgh,  plans  to 
use  radio  for  Chef  Paulin's  Soup  &  Noodles 
through  W.  Earl  Bothwell  Adv.,  Pittsburgh. 


Chartoc  to  MCA 

SHEP  CHARTOC,  for  the  last  two 
years  publicity  and  special  events 
director  at  WBBM  Chicago,  is  re- 
signing to  join  Music  Corp.  of 
America,  Chicago,  on  Jan.  1,  as  ra- 
dio director.  He  will  handle  radio 
production  and  ideas  and  create 
package  shows.  Tom  Smyth,  for- 
merly with  Wm.  Morris  Co.,  Chi- 
cago, has  joined  MCA  as  radio 
sales  manager  for  the  Chicago 
area. 


Hilltop  High! 


On  Birmingham's  highest  peak, 
stands  Vulcan's  Statue — trade- 
mark of  the  Pittsburg  of  the 
South  and  a  future  symbol  of  to- 
day's seething  activity  in  Birm- 
ingham and  the  whole  of  Ala- 
bama .  .  .  Here's  a  radio-minded 
market  that's  covered  best  by 
WSGN  —  Contour  line  compari- 
son proves  it;  so  does  the  NBC 
All-County  Survey  Method  and 
the  NAB  Mail  and  Signal 
Strength  Map  ...  In  addition, 
WSGN's  morning  Hooper  is 
greater  than  all  other  Birming- 
ham stations  combined;  it  car- 
ries seven  of  the  ten  top-rated 
daytime  programs ;  and  offers  the 
best  salable  time  in  the  State 
.  .  .  Yes,  WSGN  is  Alabama's 
Best  BUY  Far! 


WSGN 


KECA  Seeks  50  k^| 
On  770  With  Wjzj 

Would  Shift  Channel  to  I-B 
Ru'es    Change  Involved 

IMPROVEMENT  of  its  key  static 
facilities  in  Los  Angeles,  \yhereb 
KECA,  Blue-owned  outlet,  woul ' 
operate  with  50,000  w  on  the  77 
kc  clear  channel  assigned  to  WJ2 
Blue-owned  key  in  New  York,  i 
proposed  in  applications  filed  las 
week  with  the  FCC  by  the  Blu 
Network  Co.  Inc.  The  move  woul 
reduce  the  status  of  the  770  k 
channel  from  a  I-A  (clear  at  night-i 
to  a  I-B  (duplicated)  frequenci 
with  both  stations  using  .50,000  v 

May  Provoke  Litigation 


1 


Likelihood  that  the  applicatior 
would  provoke  litigation  before  th 
Commission  was  foreseen  in  vie' 
of  the  operation  of  KOB  Albuque' 
que  on  the  770  kc  channel  under 
"special  service  authorization  - 
Regular  operation  of  KECA  on  tl-^^ 
frequency  with  50,000  w,  even  en't 
ploying  directional   antennas  da| 
and  night,  would  preclude  operatic 
of  the  Albuquerque  station  on  tl 
frequency.  KOB,  regulai-ly  assignf 
to  1030  kc  is  seeking  regular  oper; 
tion  on  the  770  kc  channel.  Fo 
merly  a  Blue  Network  outlet,  KO.jr 
now  is  on  NBC.  ;|i 
Approval  of  the  KECA  propos.^T 
also  would  entail  amendment  of  tl 
Commission's     regulations,  sin' 
the  770  kc  channel  is  listed  as  I- 
by  international  treaty  and  wou 
be  degraded  to  a  I-B  under  tl 
KECA  applications. 

Blue  first  applied  for  a  constru, 
tion  permit  to  shift  KECA's  iri\ 
quency  from  the  regional  frequeni 
of  790  kc  to  770  kc  and  increa 
its  power  from  5,000  to  50,000  ■ 
with  a  directional  antenna  for  d.-^ 
and  night  use,  and  with  remoV 
of  both  studios  and  transmitt(^ 
Then  it  sought  a  "special  servi 
authorization"  to  operate  immei^; 
ately  on  770  kc  with  5,000  w  fu| 
time,  pending  completion  of  the  cO; 
struction  contemplated  for  the  5i|i5 
000  w  operation. 


,1  1 


IN   A  CITY 
WHERE  RETAIL 
SALES  AVERAGE 
$1,835.00 

PER  CAPITA 


^1 


Represented  Nationally  by  Headley-Reed  Company 


JOHN  W,  DOWNINO.  P«s. 
CHARLES  J.  TRUJTT.  Mgr. 

RADIO  PARK*  SALISBURY, Mf 

MUTUAL  BROADCASTING  SYSTIH 
MARYLAND  COVERAGE  NETWOW 
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Engineer  Offers  Plan  to  Keep  Petrillo 
From  Becoming  Broadcasting  Dictator 


net- 
sta- 


rThe  writer,  Kermit  A.  Slobb, 
is  a  studio  engineer  for  the 
\    Blue  in  Chicago.  His  opinions, 
I    written  in  an  open  letter  to 
]\    broadcasting    executives,  are 
strictly  his  own,  he  explains. 
The  letter,  dated  Nov.  21,  was 
received  too  late  for  inclusion 
in  last  week's  issue  which  car- 
ried  the   NLRB   decision  on 
turntable  jurisdiction  (see  edi- 
torial on  page  40). 
^!    The  time  has  come  for  action  on 
■your  part  .  .  .  action  to  stop  the 
AFM  generally  and  James  Petrillo 
specifically  from  becoming  a  dicta- 
tor over  the  American  broadcasting 
industry.  Which  is  the  reason  for 
;this  letter:   Complete  blame  does 
{not  lie  with  Mr.  Petrillo  ...  he 
j'knows  what  he  wants  and  he  gets 
tit,  which  is  American  to  the  core. 
You  gentlemen   definitely  do  not 
"know  what  you  want,  but  you  do 
know  you  are  getting  something 
lyou  don't  want. 

Engineers'  Vow 
I'  Mr.  Petrillo  has  recently  scored 
'his  greatest  success  to  date  by  sign- 
ing the  last  of  the  recording  com- 
j'^panies  to  a  huge  "slush  fund"  con- 
1;  tract.  Broadcasting  magazine  apt- 
Uy  stated  in  the  Nov.  20  issue  that 
I  the  only  remaining  project  Mr.  Pe- 
iitrillo  wants  to  complete  is  to  take 
liover  the  turntables  in  radio  sta- 
i[tions  all  over  the  country.  Broad- 

ti CASTING  magazine  did  not  make  it 
, clear  that  the  oniy  organization 
;,jwhich  now  remains  in  Mr.  Petrillo's 
■path  is  a  small,  independent  union 
of  about  700  members,  the  National 
•♦'Association  of  Broadcast  Engineers 
M<fe  Technicians  (NABET). 
di  ■^^''e  can  skip  all  the  previous  his- 
liitory  of  NABET,  as  that  information 
j  can  easily  be  secured.  It  will  suffice 
iifto  say  that  the  700  NABET  mem- 
^bers  throughout  the  country  (which 
i^jinclude  all  of  the  NBC  and  Blue 
'Vengineers)  have  vowed  to  stop  at 
J, nothing  to  keep  Mr.  Petrillo  from 
■jjmaking  a  grab  at  something  that 
'flhelongs  to  them.  'What  a  different 
*fjstory  could  be  told  if  you  executives 
chad  made  the  same  vow. 

Of  all  the  people  directly  respon- 
sible for  radio  programs,  the  engi- 
neers are  paid  the  least.  Right  now, 
they  certainly  do  not  hold  the  re- 


IN  9 

MONTA»!iA>^ 

OCEANS  OF 
RESULTS 


spect  they  rightly  deserve,  and  up 
to  this  time,  they  have  always  been 
the  underdogs.  For  example,  NBC 
and  Blue  executives  blithelj'^  signed 
a  contract  with  AFM  giving  them 
turntable  jurisdiction,  while  hold- 
ing a  previous  contract  giving 
NABET  this  privilege.  In  the  other 
networks  the  situation  is  no  better. 
IBEW  officials  have  cut  the  engi- 
neers' throats  by  signing  over  play- 
ing of  turntables  to  the  AFM. 

The  answer  to  the  whole  question 
is  simple  when  you  consider  it  this 
way.  'Where  did  radio  broadcasting 
start?  With  the  engineers,  of 
course !  And  that  is  exactly  where 
you  gentlemen  can  stop  Mr.  Pe- 
trillo. If  you  would  stand  behind 
the  engineers  in  this  turntable  situ- 
ation, we  will  surely  give  Mr.  Pe- 
trillo his  first  major  setback,  and 
from  there  his  decline  is  obvious. 
Defeated  by  a  small  independent 
union,  he  will  never  again  resume 
the  power  he  once  held. 

The  members  of  NABET  are  pre- 
pared to  strike  should  Mr.  Petrillo 
disregard  the  Government's  wishes 
in  the  turntable  issue,  as  he  has 
done  before.  This  time  therefore, 
instead  of  being  able  to  force  an 
issue  through  threat  of  striking, 
the  AFM  will  be  a  secondary  inter- 
est in  a  large  strike  of  their  own 
conception  .  .  .  the  complete  shut- 


down of  the  NBC  and  Blue 
works  and  several  affiliated 
tions. 

This  issue  is  also  squarely  before 
the  radio  engineers  who  do  not  be- 
long to  NABET.  It  is  a  well-known 
fact  that  if  all  the  radio  engineers 
in  the  country  (including  men  of 
the  four  nets  and  all  the  indepen- 
dent stations)  were  to  join  the  same 
union,  that  union  would  be  able  to 
get  working  conditions  and  salaries 
comparable  with  musicians,  an- 
nouncers and  actors.  New  stations 
are  joining  NABET  every  week, 
and  if  that  swing  to  a  union  that 
is  fighting  for  the  engineer  and  the 
broadcasting  industry  were  general, 
Mr.  Petrillo  would  be  set  back  on 
his  heels. 

Yes,  it's  time  for  action.  You  can 
do  your  part  by  contacting  the 
nearest  NABET  representative  and 
getting  the  facts.  Mr.  Petrillo  can 
be  licked,  and  NABET  is  well  on 
the  way  to  doing  it!  Are  you  going 
to  help? 


Survey  Predicts  Jobs 

MORE  than  5,900  civilian  jobs  in  the 
radio  retailing  industry  are  awaiting 
radio  technicians  now  in  the  Army 
Signal  Corps  and  Naval  Communica- 
tions, according  to  preliminary  results 
of  a  survey  made  by  Emerson  Radio 
&  Phonograph  Corp.,  New  York.  In- 
itial findings  are  based  on  returns 
from  1,300  radio  dealers,  out  of  a 
total  of  20,000  to  whom  a  question- 
naire was  sent.  Requirements  of  in- 
dividual dealers  indicate  openings  for 
an  average  of  about  four  trained  men 
per  firm,  with  the  need  evenly  divided 
between  sales  and  service  personnel. 


1,045,717  SANTA  CLAUSES 


do  their  Christmas  shopping  in 
WGY  COMMUNITY*  ...  the 
mportant  metropolitan  area  of  cen- 
tral and  eastern  New  York  and 
western  New  England  where  the 
1,045,717  radio  families  keep  tuned  to 
WGY  more  than  to  any  other  station. 

And  WGY  is  the  ONLY  way  you 
can  combine  this  valuable  market  in- 
to ONE  coverage  area. 

*WGY's  primary  and  secondary 
areas  contain  18  cities  of  over  25,000 
population;  39  cities  of  over  10,000, 
and  40  incorporated  towns  and  vil- 
lages of  over  5000  population. 

WGY 

Schenectady,  N.  Y. 

50,000  watt3-NBC-22  years  of  service 
Represented  Nationally  by  NBC  Spot  Sales 

GENERAL  #  ELECTRIC 


COLUMBIA 
NETWORK 


BUFFALO'S 
ONLY 
50,000 
WATT 

STATION 

DAY  and  NIGHT 

BUFFALO 
BROADCASTING 
CORPORATION 

UNO  8UIL0ING.  aUFFAlO.  NCW  YOBK 

Nodonol  Reprei(?ntatjve:  FRK  &  PETERS,  INC. 


WAGA-Produccd  for 
14  STATIONS 


SUNSHINE  BOYS 

Sponsored  by 

Colonial  Stores 


/ — T 


WAGA-Produced  for 
8  STATIONS 


®  COWBOYS 
\  Sponsored  by 

Spearman  Brewing  Co. 


V  L 


WAGA-Produced  for 
23  STATIONS 


LEW  CHILDRE 

Sponsored  by 

General  Foods 


WAGA-Produccd  for 
6  STATIONS  4 


Lighfcrust  Doughboys 
\  Sponsored  by 

Burrus  Mills 


>  L 


OUTSTANDING 
PROGRAMS  AND 
PRODUCTION 


WAGA 

ATLANTA 


5000  WATTS  ON  590  KILOCYCLES  REPRESENTED  BY  HEADLEY  REED  CO. 


iRtCT-COT  COPi^ 


OF  YOUR  RECORDINGS 

ayi  RPM  transcriptions  for  broadcast  or 
audition  use. 


24  HOUR  SERVICE 


—  packaged  and  shipped 

to  your  station  list  from  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  after  use. 


L  S.  TOOeOOD 

RECORDING  COMPANY 
221  N.  LA  SALLE  ST.    CHICAGO  1 


OWI  PACKET,  WEEK  DEC.  25 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Dec.  25.  OWI  transcriptions  contain  six  50-second  announceraeats 
suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  discs. 
Tell  youv  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 
messages.  , 


WAR  MESSAGE 


NET-  Group 
WORK  KW 
PLAN    Aff.  Ind. 


STATION  ANNOUNCEMENTS 


Group 
01 


Aff. 


Ind. 


NAT.  SPOT 
PLAN 
Live  Trana. 


Army  Nurses   X 

Keep  Food  Prices  Down     X 

Merchant  Marine   X 

Careless  Talk   X 

Planned  Saving   X 


X 
X 


See  OWI  Schedule  of  War  Message  140  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Postwar  Business  Gain 
Is  Forecast  by  McCluer 

POSTWAR  SLUMP  in  business  is 
not  anticipated  by  the  NBC  Chi- 
cago sales  department,  according 
to  Paul  McCluer,  sales  manager  of 
the  NBC  central  division.  Better 
than  90%  of  NBC's  advertisers 
have  continued  their  peacetime 
schedules  through  the  war  and  we 
are  confident  they  will  remain  with 
us  after  the  wdr  is  won,"  he  said. 
"Some  clients,  in  fact,  who  have 
retained  their  radio  time  despite 
reductions  in  their  available  con- 
sumer merchandise  during  the  war 
are  expected  to  increase  their  ad- 
vertising once  their  goods  are  again 
available  in  sufficient  quantities  to 
supply  all  demands." 

As  for  clients  who  have  pur- 
chased air  time  since  the  outbreak 
of  the  war,  McCluer  maintained, 
"In  witnessing  the  addition  of  new 
and  the  return  of  old  customers  to 
our  sales  lists,  we  have  every  expec- 
tation that  they  will  remain  on  our 
postwar  schedule  of  business." 


Romulo  Praises  Blue 

PHILIPPINE  invasion  coverage 
by  the  Blue  Network  was  praised 
by  Brig.  Gen.  Carlos  P.  Romulo, 
Resident  Commissioner  of  the  Phi- 
lippines to  the  United  States,  in  a 
letter  handed  to  Arthur  Feldman, 
Blue  war  correspondent.  The  Gen- 
eral expressed  his  thanks  for  the 
Blue's  invasion  coverage,  mention- 
ing both  Mr.  Feldman  and  Clete 
Roberts ;  also  Blue  Pacific  war  cor- 
respondents by  name.  The  letter 
said  in  part:  "The  service  of  both 
the  radio  and  the  press  in  connec- 
tion with  the  Philippine  invasion 
has  been  excellent.  They  helped 
bring  us  closer  to  America." 


Education  Meeting 

WTRY  Troy  and  Russell  Sage  Col- 
lege will  sponsor  at  a  one-day  con- 
ference Dec.  12,  an  "Institute  of 
Radio  Education"  to  promote  radio 
education  in  school  systems.  Speak- 
ers will  include  '  Dr.  Harrison  B. 
Summers,  director  of  Education  of 
the  Blue  Network  and  Dr.  Kenneth 
Bartlett,  director  of  the  radio  divi- 
sion of  Syracuse  U.  Highlight  of 
the  conference  will  be  the  broad- 
cast of  the  regular  weekly  WTRY- 
Russell  Sage  program,  How  Do 
You  Pronounce  It. 


TELEFILM  Inc.,  Hollywood,  special- 
izing in  16  mm.  film  products,  with 
postwar  plans  including  television  ac- 
tivity, has  purchased  building  adjoin- 
ing present  site  at  6039  Hollywood 
Blvd.  and  will  erect  additional  sound 
stages  when  priorities  are  obtainable. 


SALES  RECORD 

Program  Based  on  Article 
— Dps  Satevepost  Sales — 


SALES  of  the  Saturday  Evening 
Post  jumped  to  a  new  all-time  high 
in  Central  Illinois  when  J.  W.  Barr, 
superintendent  of  sales  for  the 
magazine,  staged  a  program  over 
WCBS  Springfield  based  on  an 
article,  "You  Take  the  High  Note". 

The  Harmony  Kings,  all  resi- 
dents of  the  area,  who  were  men 
tioned  in  the  story,  performed  on 
the  program  and  Mayor  John  W. 
Kapp  of  Springfield  delivered  the 
commercial.  As  a  result  of  his  novel 
idea,  Mr.  Barr  was  cited  for  hii 
sales  record  in  the  Curtisman, 
publication  of  the  Curtis  Pub 
lishing  Co. 


WCAU  Studios  Sold 

FIRST  studios  in  the  country  tc 
be  designed  exclusively  for  radio 
the  nine-story  WCAU  Philadelphic 
building,  opened  in  1932  at  a  cos' 
of  $1,350,000,  has  been  sold  foi 
$760,000  since  it  will  not  be  ade 
quate  for  postwar  television.  Oper 
ations  will  continue  from  there 
however,  until  a  new  building  cai 
be  constructed.  Television  engineer; 
are  studying  possibilities  of  erect 
ing  studios  on  the  site  of  a  buildin< 
purchased  by  the  station  last  year 


BMI  has  renewed  its  contract  wit 
American  Perforining  Rights  Societ 
and  El  Sindicato  de  Autores,  Con 
positores  y  Bditores  de  Musiea  unde 
which  it  exclusively  licenses  in  tli 
United  States  all  the  music  of  MexiC' 


Mtts 
WCK  Y  /£j  s 


'x^STATION 


POWER 
CAN'T  DO 

EVERYTHING 


SOMETIMES  ] 
IT'S  BETTER  TO  BE 
BUILT  FOR  THE  JOB! 


If  you're  looking  for  sales  in  the  San  Antonio  market 
area,  remember  first,  that  this  is  the  area  that  KTSA 
was  designed  and  built  to  serve  ....  efficiently  and 
economically. 

Every  recognized  survey  proves  how  well  KTSA  does 
the  specific  job  it  was  engineered  and  built  to  do.  It 
is  ready  now  to  deliver  the  audience  and  the  cover- 
age in  the  San  Antonio  market  area  without  waste 
or  duplication. 

Incidentally,  you  might  remember,  too,  that  KTSA's  64 
county  primary  coverage  area  includes  23.11%  of  all 
of  Texas'  enormous  efFective  buying  income,  and 
22.06%  of  all  of  Texas'  whopping  retail  sales. 
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REPRESEISTED  ISATIONALLY  BY 

TAYLOR-  HOWE-  SNOWDEN  RADIO  SALES 

NEW  YORK  ■  CHICAGO  ■  DALLAS  -  AMARILLO 
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"MUTUAL 


A  big 
day  for 
Pacific 
Coast 
Radio, 
when... 

COMES  TO 
VANCOUVER,  B.C. 


The  addition  oi  OUR  choice  of  Don  Lee  MUTUAL  programmes  to 
broadcast  schedules  of  proven  local  appeaL  will  consolidate  the 
position  of  Vancouver's  CKWX  as  the  standout  "community  service" 
station  in  the  Pacific  coast  area.  We're 
proud  to  offer  our  listeners  the  added 
service  of  MUTUAL,  and  our  advertisers 
an    increasing,    consistent  following. 


A  GOOD  SPOT  FOR  A 
GOOD  SPOT  BROADCAST! 

WEED  &  CO.,  ISational  Representatives 


VICTORY 


FCC  PROBE  COUISSEL 
HAS  VARIED  CAREER 

ROBERT  B.  BARKER,  appointed 
general  counsel  of  the  House  Se- 
lect Committee  to  Investigate  the 
FCC  on  Dec.  1,  has  been  in  Gov- 
ernment work  nearly  a  quarter  of 
a  century.  A  native  of  Del  Rio, 
Tex.,  he  attended  George  Wash- 
ington U.  and  was  graduated  from 
the  National  U.  Law  School  in 
1925.  He  is  a  member  of  the  Bar 
in  Tennessee  and  has  been  ad- 
mitted to  practice  in  State  and 
Federal  courts. 

Mr.  Barker  enlisted  in  the  U.  S. 
Marine  Corps  at  15  in  the  last 
World  War,  served  overseas  and 
resumed  his  education  when  the 
war  ended.  In  1922  he  was  secre- 
tary to  the  late  J.  Will  Taylor, 
Republican  National  Committee- 
man from  Tennessee  and  Repre- 
sentative from  the  second  Tennes- 
see district.  From  1922-1937  he 
was  with  the  Veterans  Adminis- 
tration, later  entering  private  law 
practice. 

In  1938  Mr.  Barker  was  ap- 
pointed senior  investigator  of  the 
Dies  Committee  on  Un-American 
Activities  and  on  March  1,  1943, 
became  an  investigator  for  the 
House  Select  Committee  to  Investi- 
gate the  FCC  under  Eugene  L. 
Garey,  then  general  counsel.  He 
resigned  the  following  November 
and  returned  to  the  Committee 
last  April  1  as  investigator- 
attorney  when  John  J.  Sirica  was 
named  general  counsel. 

Upon  the  resignation  last  Aug. 
17  of  Harry  S.  Barger,  Mr.  Barker 
was  appointed  chief  investigator, 
a  post  he  held  at  the  time  of  his 
promotion  to  the  general  counsel- 
ship. 


RCA  EMPLOYES  GET 
RETIREMENT  PLAN 

A  PLAN  to  assure  RCA  employes 
life  incomes  unon  retirement  was 
proposed  last  Friday  by  Col.  David 
SarnofF,  RCA  president,  on  the  oc- 
casion of  the  25th  anniversary  din- 
ner of  the  corporation  at  the  Wal- 
dorf-Astoria Hotel,  New  York. 

Dr.  James  Rowland  Angell,  NBC 
public  service  counsellor,  toast- 
master  at  the  dinner,  read  a  mes- 
sage from  President  Roosevelt 
saluting  RCA  which  he  recalled 
was  formed  following  a  suggestion 
by  Navy  officials  for  an  American 
communications  company. 

Gen.  Ingles,  Chief  Signal  Officer, 
USA,  complimented  RCA  personnel 
on  their  contribution  to  the  war 
effort,  stressing  the  close  relation- 
ship of  RCA  and  its  associated 
companies  with  the  Signal  Corps, 
mentioning  particularly  Col.  Sar- 
noff's  work. 

Rear  Adm.  Joseph  R.  Redman, 
USN,  Director  of  Naval  Communi- 
cations, told  of  the  Navy's  part  in 
the  beginning  and  formation  of 
RCA. 


Hope  Awarded  Medal 

BOB  HOPE,  NBC  comedian  spon- 
sored by  the  Pepsodent  Co.,  on  Jan. 
17  will  receive  the  Poor  Richard 
Club's  award  for  outstanding 
achievement  of  1944.  Gold  medal 
will  be  presented  at  the  annual 
award  dinner  in  Philadelphia. 


WPB  Sees  Higher 
Tube  Production 

First  Quarter  of  '45  Output 

Placed  at  6,000,000 

TENTATIVE  schedule  for  the  first 
quarter  of  1945  calls  for  the  pro- 
duction of  2,000,000  radio  tubes  a 
month,  an  increase  of  about  500,- 
000  tubes  a  month  over  past  au- 
thorization, the  War  Production 
Board  announced  last  week.  How- 
ever, WPB  said,  the  anticipated 
monthly  output  can  be  met  "only 
if  increased  labor  is  obtained  and 
military  demands  do  not  increase". 

The  Board  added  that  if  6,000 
more  female  workers  could  be  ob- 
tained, production  of  receiving 
tubes  both  for  military  and  civilian 
programs  could  be  stepped  up,  al- 
lowing an  increase  in  civilian  re- 
placement tubes  up  to  4,000,000  a 
month.  "If  conditions  are  antici- 
pated correctly",  it  said,  this  vol- 
ume may  be  reached  within  four 
months  after  V-E  Dav. 


Ken  Church  Appointed 
WCKY  Executive  Head 

APPOINTMENT  of  Kenneth  W. 
Church,  for  the  past  two  years 
manager  of  WKRG  Cincinnati,  as 
executive  vice-president  of  WCKY 
in  the  same  city,  was  announced 
last  Friday  by  L.  B.  Wilson,  ovmer 
and  operator  of  the  CBS  outlet.  Mr. 
Church  succeeds  Fred  A.  Palmer, 
who  has  resigned  to  establish  an 
advertising  agency  and  public  re- 
lations firm  in  Cincinnati. 

Herman  E.  Fast,  sales  manager 
of  WKRC  for  the  past  several 
years,  has  been  appointed  general 
manager,  succeeding  Mr.  Church. 

Mr.  Church,  for  a  decade  com- 
mercial manager  of  KMOX  St. 
St.  Louis,  joined  WKRC  in  1941  as 
director  of  Rational  sales  and  pro- 
motion. In  September  1942,  when 
Hulbert  Taft  Jt.  was  commissioned 
in  the  Army  Air  Forces,  Mr. 
Church  became  general  manager.  A 
native  of  Ohio,  Mr.  Church  had 
worked  on  the  St.  Louis  Globe- 
Democrat  and  Post-Dispatch,  and 
for  a  time  was  manager  of  the 
Globe-Democrat  radio  department. 

Mr.  Palmer  had  been  at  WCKY 
for  nearly  four  years,  after  having 
served  as  manager  of  KOY  Phoe- 
nix. Prior  to  that  time  he  was  as- 
sociated with  stations  in  Columbus. 


DAILY  PROGRAMS  IN 


SOOO  WATTS  DIRECTIONAL  OVER  NEW  YORK  | 


THE  SPOTLIGHT  IS  ON 

THESE  3  AVAILABLE 
KWK  PERIODS 


MUTUAL 


HOTEL  CHASE 
ST.  LOUIS 
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"SONG  AND 
10  a.  m.  to 


DANCE  PARADE" 
12  noon  daily 


PRESENT  SPONSOR 

TIME 

HOOPER 
RATING 

Bond  Bread 

10 

:00 

a. 

m. 

to  10 

20 

a. 

m. 

4. 

7 

AVAILABLE 

10 

:20 

a. 

m. 

to  10: 

40 

a. 

m. 

3. 

0 

Creamo  Margarine 

10 

40 

a. 

m. 

to  11 

00 

a . 

m . 

3. 

7 

(Mon 

Wed.  Fri.) 

AVAILABLE 

10 

:40 

a. 

m. 

to  11: 

00 

a. 

m. 

3. 

7 

(Tues. 

Thurs.  Sot.) 

Old  Judge  Coffee  (News) 

n 

00 

a. 

m. 

to  11  : 

05 

a. 

m. 

5. 

8 

Carey's  Salt 

11: 

05 

a. 

m. 

to  11 

20 

a. 

m. 

5. 

5 

(Mon.  Wed.  Fri.) 

St.  Louis  Dairy 

11: 

05 

a. 

m . 

to  11: 

20 

a . 

m . 

5. 

5 

(Tues 

.  Thurs.  Sat.) 

AVAILABLE 

11: 

20 

a. 

m. 

to  11: 

40 

a. 

m. 

5. 

4 

Celanese  Corporation 

11  : 

40 

a. 

m . 

to  12: 

00 

Noon 

6. 

7 

of  America 

(Mon 

.  Wed.  Fri.) 

Canada  Dry 

11: 

40 

a . 

m. 

to  12: 

00 

Noon 

6. 

7 

(Tues.  Thurs.  Sat.) 

Ratings  from  C.  E.  Hooper  "Continuing  Measurement  of  Radio 
Listeners".  Monday  thru  Friday.  December  1943  thru  April  1944. 


IN  ST.  LOUIS  THE  TREND  IS  TO  KWK 

PAUL  H.  RAYMER  CO.,  Representative 
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POST-WAR 
PLANS  NOW 

at  kglO 


\ 

\i 

1 

These  factors  mcke  the  "PORK 
BARREL"  Market  the  ideal  testing 
spot  of  America. 

1.  No  "war-swollen"  population 
here. 

2.  Urban  and  rural  population  is 
about  equal.  Both  have  MORE 
to  spend  than  ever  before. 

3.  KGLO's  wide-av/ake  Merchan- 
dising Department  with  capable 
"Womanpovver"  will  cooperate 
w/ith  dealer  letters,  newspaper 
tie-ins  and  personal  calls. 

4.  48.6%  of  all  listeners  in  this 
area  are  regularly  tuned  to 
KGLO.  This  is  13.2%  more 
steady  listeners  than  for  the 
next  station  according  to  a  re- 
cent Robert  S.  Conlan  Survey. 

FREE  —  4  copy  of  this 
""""  eomp/ete  "Study  of  Lis- 
tening Habits  —  Mason 
City,  fowa  4rea",will  be 
sent  on  request.  Write 
KGLO  OP  osk  any  Weed 
6  Company  man. 


5000  Watts 


1300  K.C. 


MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  Affiliate 
WEED  &  COMPANY,  Rep. 
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FMBI  Reaffirms  Former  Plea 
For  Retention  of  Present  Band 

Directors  Urge  FCC  to  Expedite  Determination 
Of  Allocations  in  Interest  of  Postwar  Jobs 


REAFFIRMING  its  recommenda- 
tion that  the  FM  band  "be  ex- 
panded at  its  present  position  in  the 
radio  spectrum",  the  board  of  di- 
rectors of  FMBI  at  a  two-day  meet- 
ing in  Washington  last  week  called 
upon  the  FCC  to  determine  the  per- 
manent allocation  structure  of  the 
service  "at  the  earliest  possible 
date  consistent  with  due  considera- 
tion of  all  the  evidence  before  it". 

In  addition,  the  directors  took 
the  following  action: 

Postponed  the  annual  meeting  of  FMBI 
until  the  FCC  makes  its  allocations  on 
FM  and  until  such  time  thereafter  as 
transportation    conditions  permit. 

Authorized  the  establishment  of  larger 
headquarters  at  1730  Eye  st..  N.  W.,  Wash- 
ington, and  provided  for  staff  expansion. 

Added  20  new  members  to  bring  the 
total  membership  to  159. 

Instructed  the  seeretai'y-treasurer  to 
purchase  War  Bonds  in  accordance  with 
the  financial  capacity  of  the  organization. 

The  directors'  stand  on  FM  allo- 
cations, incorporated  in  the  RTPB 
Panel  5  recommendations  for  75 
channels  of  200  kc  width  in  the 
41-56  mc  portion  of  the  spectrum, 
was  vigorously  set  forth  in  a  reso- 
lution adopted  at  its  Friday  meet- 
ing. It  was  pointed  out  these  rec- 
ommendations were  substantially 
supported  before  the  FCC  alloca- 
tions hearings  by  receiving  set 
manufacturers,  educational  insti- 
tutions, "and  nearly  all  expert  en- 
gineering witnesses  who  testified", 
and  in  the  report  of  IRAC  to  the 
Dept.  of  State. 

Offers  Postwar  Jobs 

"A  review  of  the  complete  record 
now  before  the  Commission  and  an 
analysis  thereof",  the  directors  de- 
clared, "does  not  .  .  .  justify  any 
change  in  its  recommendations." 

In  urging  the  FCC  to  expedite 
its  determination  of  the  FM  band, 
the  directors  were  moved  primarily 


by  the  importance  of  providing  the 
greatest  amount  of  employment  in 
the  immediate  postwar  period.  "The 
evidence  before  the  FCC,  together 
with  that  contained  in  the  applica- 
itons  for  FM  stations  on  file,"  a  res- 
olution declared,  "shows  that  FM 
broadcasting  can  contribute  the 
largest  share  of  this  [postwar]  em- 
ployment. 

".  .  .  The  proper  and  rapid  de- 
velopment of  FM  broadcasting  and 
the  branches  of  industry  which  it 
will  support  is  inevitably  dependent 
upon  the  permanent  provision  made 
by  the  FCC  for  this  service". 

The  organization's  new  head- 
quarters will  be  ready  for  occu- 
pancy Jan.  1,  1945.  A  lease  for  the 
second  floor  of  a  three-story  con- 
verted residence,  within  easy  ac- 
cess of  principal  Washington  build- 
ings, was  signed  Friday.  Plans  call 
for  remodeling,  furnishing  and 
equipping  the  five  rooms  provided. 
A  stafi"  of  five,  an  increase  of  two, 
will  be  employed. 

Directors  attending  the  meetings 
were:  Walter  J.  Damm,  president 
(WTMJ-WMFM);  Theodore  C. 
Streibert,  vice-president  (Mutual)  ; 
Franklin  M.  Doolittle  (WDRC- 
FM)  ;■  Ray  H.  Manson  (Stromberg- 
Carlson)  ;  John  Shepard  3d  (Yan- 
kee Netvfork)  ;  Lee  B.  Wailes 
(Westinghouse  Radio  Stations 
Inc.) ;  and  John  V.  L.  Hogan 
(WQXR-WQXQ). 

Also  present  were  Maj.  Edwin 
H.  Armsti-ong,  FM  inventor;  C.  M. 
Jansky  Jr.,  engineering  counsel; 
Philip  G.  Loucks,  legal  counsel;  and 
Myles  Loucks,  managing  director. 

New  active  members  added  were : 

Broadcasters  Oregon  Ltd.,  Portland,  Ore.; 
Green  Bay  Newspaper  Co.,  Green  Bay, 
Wis.;  Home  News  Publishing  Co.,  New 
Brunswick,  N.   J.;   The  James  Broadcast- 


Vitaplus  Convicted 

VITAPLUS  Inc.,  New  York,  pro- 
ducer of  a  tablet  advertised  to  re- 
duce gasoline  consumption,  and  Dr. 
Sylvain  D.  Broder,  president,  were 
convicted  last  Friday  at  the  court 
of  special  session  in  New  York, 
charged  with  publishing  and  broad- 
casting misleading  advertising  in 
violation  of  Sec.  421  of  the  Penal 
Law.  Product  was  advertised  on 
three  New  York  stations,  and  at 
one  time  on  40  stations  throughout 
the  country. 


P&G  Changes 

PROCTER  &  Gamble  Co.,  Cin- 
cinnati, will  expand  Jack  Kirk- 
wood,  Monday-Friday,  8-8:15  p.m. 
(PWT)  from  eight  West  Coast 
CBS  stations  to  the  full  network, 
date  undetermined  and  /  Love  a 
Mystery,  Monday  through  Friday, 
7-7:15  p.m.,  will  be  discontinued 
for  Ivory  Soap  Dec.  29.  P&G  is  ex- 
pected today  (Dec.  4)  to  decide 
on  testing  a  new  show  on  CBS  West 
Coast  or  eastern  stations  in  Janu- 
ary. Agency  is  Compton  Adv.,  New 
York. 


RCA  Dividend 

RCA  board  of  directors,  meeting 
Friday,  declared  dividends  of  87% 
cents  a  share  on  outstanding  first 
preferred  stock,  for  the  final  quar- 
ter of  1944,  payable  Jan.  2,  1945, 
to  stockholders  of  record  Dec.  11, 
and  20  cents  a  share  on  outstand- 
ing common  stock,  payable  Jan.  30 
to  holders  of  record  Dec.  15. 


ing  Co.,  Jamestown.  N.  Y.:  KOIN  Inc., 
Portland,  Ore.:  Oregonian  Publishing  Co., 
Portland,  Ore.;  Record  Herald  Co.,  Wasau, 
Wis.;  Star-Times  Publishing  Co.,  St,  Louis, 
Mo.;  Times-Mirror  Co.,  Los  Angeles,  Cal.; 
Toledo  Blade  Co.,  Toledo,  O.;  Topeka 
Broadcasting  Assn.  Inc.,"  Topeka,  Kan.; 
Valley  Broadcasting  Co.,  Steubenville,  O.; 
WIBM  Inc..  Jackson,  Mich.;  Ned  Shepler, 
Lawton,  Okla. 

Affiliate  members  added  were:  Colonial 
Radio  Corp.,  Buffalo,  N.  Y.;  Cowles  Pub- 
lishing Co.,  Spokane,  Wash.;  three  mem- 
berships for  Speidel  Newspapers  Inc 
(Salinas  Newspapers  Inc.,  Salinas,  Cal. 
Reno  Newspapers.  Reno,  Nev.;  and  Chilli- 
cothe  Newspapers,  Chillicothe,  O.). 

Associate  member  added:  Brooklyn  Tech' 
nical  High  School,   Brooklyn,   N.  .Y. 


e^ce 


:00  ^  10*00 

^SPOKANE 


bozea^anL^  .  


"FROM  HOOPER  CONTINU- 
ING MEASUREMENT  OF 
RADIO  LISTENING," 


KFPY  Spokane,  Washington 

Z  (Z  Bar  Net)   Butte,  Montana 
KXL  Portland,  Oregon 

Eastern  Representatives— The  Walker 
Company.  West  Coast— The  Pacific 
Northwest  Broadcasters.  Phone— los 
Angeles— Webster  6161.  San  Francisco 
— Exbrook  0540.  Portland— Broadway 
6451. 
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Until  the  last  knock- 
out blow  is  delivered  to 
the  Axis  Powers  it  is  our 
job  at  home  to  continue 
backing  our  Armed 
Forces  by  buying 

MORE  WAR  BONDS 

INTERNATIONAL  BUSINESS  MACHINES  CORPORATION 
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DIO  TOWER 
SPECIALISTS 


HERE  IS  AN  ORGANI- 
ZATION  OF  HIGHLY 
QUALIFIED  MEN 
READY  TO  SERVE  YOU 
AT  ALL  TIMES  ON 
TOWER  REMOVAL  IN- 
STALLATION  AND 
SERVICING. 

EQUIPPED  TO  HAN- 
DLE ALL  PHASES  OF 
TOWER  OPERATION 
ANYWHERE  IN  THE 
UNITED  STATES. 

INSPECT  GUY  TEN- 
SION,  INSULATORS, 
ALIGNMENT  OF  TOW- 
ERS. 

MAINTEANCE  SERVICE 
CORRECTED  EVERY 
THREE  MONTHS  TO 
MEET  FCC  REGULA- 
TIONS. 

SATISFIED  CLIENTS 
ALL  OVER  THE  COUN- 
TRY. 

ASK  ABOUT  OUR 
MAINTENANCE  SER- 
VICE. 


24-HOUR 

EMERGENCY  SERVICE 

WRITE,  WIRE  OR  CALL 


WBZ,  Boston 
KYW,  Philadelphia 

I'm  writing  this  note  to  express  to 
you  our  satisfaction  for  the  work 
your  company  undertook  and  com- 
pleted in  both  our  KYW  Philadel- 
phia station  and  WBZ,  Boston.  The 
Boston  job  was  particularly  diffi- 
cult for  you  due  to  our  opera- 
tional activities  and  the  very  ad- 
verse weather  conditions  under 
which  your  men  worked. 
You  may  be  sure  we  will  get  in 
touch  with  you  on  any  future 
painting  or  repair  work  we  may 
hove  on  our  Westinghouse  sta- 
tions. 

D.  A.  MEYER 
Purchase  Agent 


WPTF,  Raleigh 

We  wish  to  express  our  apprecia- 
tion of  the  fine  job  which  your 
company  did  for  us  in  painting 
our  towers  recently.  Your  crew 
performed  this  work  in  a  thorough 
and  efficieht  manner. 

RICHARD  H.  MASON 
Manager 


WHKY,  Hickory 

I  should  like  to  express  my  ap- 
preciation for  the  excellent  job 
your  paint  crew  did  in  our  4  ele- 
ment array.  The  boys  were  very 
considerate,  careful  and  thorough 
in  their  work  .  .  .  each  and  every 
man  knew  his  business  and  seemed 
to  take  pride  in  doing  his  job 
well. 

E.  S.  LONG 
General  Manager 


WRAL,  Raleigh 

The  work  you  did  for  us  in  taking 
down  the  towers  near  Boston  was 
entirely  satisfactory  .  .  .  you 
worked  under  great  hardship  both 
with  respect  to  local  labor  and 
weather  conditions  for  which  you 
deserve  great  credit. 

A.  J.  FLETCHER 

President 


HAROLD  A.  PETERSON  COMPANY 

106  CHAMBERS  STREET 
TRENTON,  NEW  JERSEY 
PHONE  3-0836 


RYAN  LEADS  PLANS 
FOR  AISmVERSARY 

Story  of  RCA  Dinner-  on  page  58 

THE  SILVER  anniversary  of 
broadcasting — marking  25  years 
since  radio's  advent  as  a  sustained 
public  service — will  be  observed 
during  the  entire  year  of  1945,  un- 
der preliminary  plans  projected 
last  week  by  J.  Harold  Ryan,  NAB 
president.  All  stations  and  net- 
w^orks  will  be  called  upon  to  com- 
memorate the  progress  and  achieve- 
ments of  the  first  quarter-century 
of  broadcasting  in  America^ — 
where  the  art  was  born.  The  slogan 
will  be  Radio's  25th  Anniversary — 
Pledged  to  Victory. 

The  observance  campaign  will  be 
directed  by  Mr.  Ryan  through  Wil- 
lard  D.  Egolf,  NAB  public  rela- 
tions director,  with  Arthur 
Stringer,  NAB  promotion  director, 
and  Lewis  H.  Avery,  director  of 
broadcast  advertising,  devoting 
their  efforts  to  coordination  of  al- 
lied radio  interests.  A  preliminary 
session  was  held  last  week  with 
Bond  Geddes,  executive  vice-pres- 
ident and  general  manager  of  the 
Radio  Manufacturers  Assn.,  on 
the  cooperative  effort. 

The  25th  anniversary  symbol  is 
"XXV,"  depicting  25  years,  but 
with  the  "V  for  Victory"  dominant. 
A  musical  signature  is  being  pre- 
pared, to  combine  the  now  cele- 
brated musical  "V"  with  the 
"XX",  both  adapted  from  the  coji- 
tinental  code. 

Early  Days 

The  broadcasting  silver  anni- 
versary follows  RCA's  observance 
this  year  of  its  25th  anniversary 
as  the  first  overall  entity  in  the 
radio  field.  Its  initial  operations  in 
1919,  however,  pertained  to  com- 
munications. In  1920  both  the  De- 
troit News  and  Westinghouse  be- 
gan regular  broadcast  station  op- 
eration. On  Aug.  20,  1920,  8MK 
Detroit,  later  WBL,  and  after- 
ward, WWJ  began  operation, 
broadcasting  daily  thereafter. 

On  Nov.  2,  1920,  KDKA  Pitts- 
burgh, founded  by  the  late  Dr. 
Frank  Conrad,  began  regular 
schedule  broadcasting  with  the 
Harding-Cox  Presidential  election 
returns.  The  station  began  with 
regular  call  letters — KDKA. 

Tentative  plans  for  the  extensive 
observance  of  the  anniversary  pro- 
vide for  the  kick-off  on  New  Year's 
Day.  Proposed  are  dramatizations 
on  the  historical  side  of  radio,  re- 
broadcasts  of  pioneer  programs 
and  personal  appearances  of  vet- 
eran performers.  All  would  be 
geared  to  the  theme  of  American- 
ism and  victory. 


Neal  Ivey  Co.  Formed 

NEAL  D.  IVEY,  president  of  Ivey 
&  Ellington,  Philadelphia,  resigned 
last  week  and  announced  he  would 
form  his  own  company  Jan.  1,  the 
Neal  D.  Ivey  Co.,  Philadelphia.  An- 
nouncement will  be  made  shortly 
of  the  clients  of  the  new  company 
and  the  personnel  of  the  organiza- 
tion. 


FCC  Tentatively 
Adopts  Allocation 

Formal  Proposals   Below  30 

Mc  Await  IRAC  Discussions 

RACING  against  time,  the  FCC 
last  Friday  formally  notified  the 
State  Dept.  it  had  tentatively  ap- 
proved an  allocation  plan  pertain- 
ing to  frequencies  of  an  interna- 
tional character  below  30,000  kc 
(30  mc),  but  has  not  completed  its 
spectrumwide  allocation  plan  to 
cover  all  new  services,  including 
FM,  television,  facsimile  and  re- 
lated fields.  The  State  Dept.  had 
set  a  Dec.  1  deadline  on  interna- 
tional aspects  of  the  allocations, 
before  embarking  upon  prepara- 
tion of  final  American  proposals 
for  the  next  international  telecom- 
munications conference. 

The  FCC  announcement  came 
following  a  lengthy  session  last 
Friday — the  first  meeting  of  the 
Commission  en  banc  on  allocations 
since  adjournment  of  the  five-week 
hearing  Nov.  2.  It  has  been  imped^ 
ed  in  its  preparatory  work  by  the 
telephone  strike,  the  House  Select 
Committee  inquiry  into  the  FCC 
and  the  Upton  Close  incident. 

The  announcement  stated  that 
detailed  allocation  of  specific  chan- 
nels to  various  non-Government 
services  may  not  be  completed  "for 
some  time"  but  that  the  detailed 
allocation  will  remain  within  the 
international  allocation  (below  30 
mc)  which  will  be  proposed  after 
discussion  with  the  Interdepart- 
ment  Radio  Advisory  Committee. 

Abstract  of  the  FCC  announce- 
ment, which  encompasses  the  letter 
to  the  State  Dept.,  follows: 

A  large  percentage  of  the  frequency 
spectrum  which  has  been  requested  by  the 
various  non-Governmental  services  involves 
possible  conflict  veith  permanent  as  well 
as  temporary  Government  assignments. 
In  view  of  these  facts,  the  Commission, 
having  today  tentatively  approved  an  al- 
location plan  in  international  terminology 
relating  to  frequencies  below  30,000  kc, 
has  deemed  it  advisable  to  defer  final  ac- 
tion in  these  matters  until  such  time  as 
they  may  be  discussed  with  the  Inter- 
department  Radio  Advisory  Committee.  It 
is  anticipated  that  such  a  plan  may  be 
made  available  at  an  early  date.  Mean- 
time plans  relating  to  allocation  of  fre- 
quencies above  30,000  kc  are  proceeding 
in  the  same  manner  and  will  be  sub- 
mitted to  the  State  Dent,  as  soon  as  pos- 
sible. 

Detailed  allocation  of  specific  channels 
to  the  various  non-Government  services 
may  not  be  completed  for  some  time  but 
it  is  expected  that  such  detailed  alloca- 
tion will  remain  within  the  irternational 
allocation  which  will  be  proposed. 


PHOENIX 

550 

KC 
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AFFtliATE  STATION 

WIS 

CHICAGO 


Broadcast  Advertising! 


First  exclusive  manufacturer  of 
short  wave  radio  equipment'  to 
receive  the  coveted  Army -Navy 
"E"  Avi^ard  for  the  fifth  time . . . 
the  result  of  the  continued  and 
untiring  devotion  to  duty  of  the 
company's  1,500  employees. 

hdllicrarters 

THE  H  A  L  L  I  C  R  A  F  T  E  R  S  COMPANY  •  MANU- 
FACTURERS OF  RADIO  AND  ELECTRONIC 
EQUIPMENT    •    CHICAGO     16,    U.   S.  A. 


Builders  of  (he  famous  SCA-299 


I  H 


iei" 


-.t» 


When  America's  "thinking"  people  want  the 
latest  news  in  a  concise,  unbiased  and  author- 
itative manner,  they  listen  to  Fulton  Lewis,  jr. 
Lewis  is  currently  heard  on  over  2^0  Mutual 
stations  with  more  than  I  30  sponsors.  A  few 
choice  cities  are  still  available  for  coopera- 
tive sponsorship. 

.    Call  wire  or  write:   WM.  B.  DOLPH 
BARR    BLDG.        WASHIIVGTOIV,   B.  C. 


ORIGINATING  FROM  mfOL  WASHINGTON,  D.  0. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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NBC  War  Clinics 
To    Start   Feb.  5 

Five  Three-Day  Sessions  Set; 

Trammell  Heads  Speakers 

NBC's  1945  War  Clinics  will  get 
under  way  Feb.  5-7  at  the  Waldorf- 
Astoria,  New  York,  with  subse- 
quent sessions  scheduled  for  the 
Biltmore  Hotel,  Atlanta,  Feb.  11-13; 
Baker  Hotel,  Dallas,  Feb.  15-17; 
Palmer  House,  Chicago,  Feb.  19-21 ; 
Biltmore  Hotel,  Los  Angeles,  Feb. 
26-28. 

NBC  affiliates  have  been  notified 
of  the  sessions  earlier  than  usual 
because  of  the  "prevalent  difficulty 
in  securing  hotel  accommodations," 
according  to  Philip  I.  Merryman, 
director  of  facilities  development 
and  research.  In  a  memorandum, 
Mr.  Merryman  said  meetings  will 
generally  follow  last  year's  pat- 
tern, except  for  the  elimination  of 
the  engineering  meeting  at  which 
NBC's  policies  on  FM  and  tele- 
vision were  announced  and  dis- 
cussed [Broadcasting,  March  6]. 

Trammell  Heads  Speakers 

Niles  Trammell;  network  presi- 
dent, will  address  the  opening 
luncheon  meeting.  That  afternoon 
Fi-ank  E.  Mullen,  vice-president 
and  general  manager,  will  speak 
.on  "Futures"  and  Frank  M.  Rus- 
sell, Washington  vice-president,  on 
"Governmental  Relations".  After- 
noon session  will  close  with  a  pro- 


Named  by  Campbell 

APPOINTMENT  of  Ralph  Nim- 1|' 
mons  and  Raymond  Collins  as  as-  J 
sistant  managers  of  WFAA-KGKO  |{ 
and  of  Ralph  K.  Maddox  as  pro- 
gram  supervisor,   was  announced  i\ 
last  Friday  by  Martin  B.  Camp-  ' 
bell,  general  manager.  Mr.  Nim-  D 
mons,  formerly  executive  program  ' 
director,   assumes   charge  of  the  ^ 
local  sales  department  and  assumes 
duties  with  national  sales.  Mr.  Col-  h 
lins,  technical  supervisor,  has  just  ^ 
returned  from  an  18  months'  leave 
of  absence  with  Radio  Research 
Laboratories  at  Harvard,  including 
special  research  in  England.  He 
will  supervise  studio  activities  in 
addition  to  engineering  duties. 

gram  forum.,  with  C.  L.  Menser, 
vice-president  in  charge  of  pro- 
grams; Dr.  J.  R.  Angell,  public 
service  counsellor;  William  F. 
Brooks,  director  of  news  and  spe- 
cial events;  and  Sheldon  B.  Hickox 
Jr.,  manager  of  station  relations. 

Second  day  begins  with  a  morn- 
ing session  devoted  to  discussion 
of  affiliates'  problems.  In  the 
afternoon  Roy  C.  Witmer,  vice- 
president  in  charge  of  sales,  will  , 
report  on  the  sales  outlook  for"^' 
1945;  Charles  P.  Hammond,  direc- 
tor of  advertising  and  promotion, 
will  discuss  the  network's  promo- 
tion plans  for  the  coming  year, 
and  James  H.  Nelson,  network 
sales  promotion  manager,  %vill  de- 
scribe the  1944  all-county  survey. 

John  F.  Royal,  vice-president  in 
charge  of  television,  will  report 
on  NBC's  plans  for  sight-and- j* 
sound  broadcasting  at  an  FM  and 
television  panel  the  third  morn- 
ing. 0.  B.  Hanson,  vice-president 
and  chief  engineer,  will  speak  on 
"Allocations  and  Other  Technical 
Problems,"  and  Mr.  Merryman  on 
"Economics  of  Network  Television" 
at  this  session.  William  S.  Hedges, 
vice-president  in  charge  of  sta- 
tions and  director  of  the  clinics, 
will  summarize  the  three-day  pro- 
gram in  a  concluding  speech  fol- 
lowing the  luncheon. 

Same  schedule  -wall  be  followed 
in  all  cities,  except  that  Mr.  Hedges 
will  deliver  the  opening  afternoon 
address  to  be  made  in  New  York 
by  Mr.  Mullen,  and  that  program 
executives  from  other  NBC  di- 
visions will  participate  in  Mr.  Men- 
ser's  program  forums  in  their  re- 
spective territories. 


n 


Who'5 
There  fi 
? 

Some  smart  sponsor  tapping  the 
rich  Portland  Market  by  means 
of  WGAN. 


STATION 

National  Sales  Representatives:  PAUL  RtTMER  COMPAHY 


PORTLAND 

MAINE 
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OW  Loses  Suit 
or  ASCAP  Fees 

[Nebraska  Court  Denies  Fund 
(Uecovery  After  State  Law 

JUDGE  JAMES  FITZGERALD  of 
.the  Superior  Court  of  Nebraska 
last  week  dismissed  the  triple  dam- 
age suit  filed  about  a  year-and-a- 
half  ago  against  ASCAP  by  WOW 
Omaha  and  Joseph  Malec  on  be- 
half of  24  tavern  and  hotel  keep- 
ers. Plaintiffs  sought  to  recover  li- 
pense  fees  aggregating  §350,000 
ipaid  to  ASCAP  between  the  pas- 
sage of  the  State's  anti-ASCAP 
ilaw  in  May  1937  and  the  expira- 
tion of  the  WOW  contract  with 
ASCAP  at  the  end  of  1940  for  the 
station,  and  between  June  1937  and 
May  1941  for  the  others. 

Dual  Defense 

When  the  case  was  tried  last 
,June  before  Judge  Fitzgerald, 
1\SCAP  presented  a  dual  defense, 
j:(l)  that  its  operation  did  not  vio- 
late the  Nebraska  statute  and  (2) 
that  the  payments  of  the  licenses 
are  voluntary.  Statute  provided 
^that  purchase  of  music  at  a  price 
specified  by  the  copyright  owner 
;authorizes  public  performance  in 
.perpetuity,  called  for  a  25c  state 
registration  fee  for  each  composi- 
tion and  abrogated  existing  con- 
;tracts  and  methods  of  paying  for 
.copyrighted  music. 
I'  ASCAP  subsequently  returned  to 
■its  members  the  perfonning  rights 
iof  their  music  as  far  as  Nebraska 
lis  concerned  and  several  individual 
ipublishers  have  suits  for  copyright 
■infringement  of  their  music  pend- 
ing in  the  Federal  Court.  These 
I' suits  are  based  on  the  premise  that 
T while  Nebraska  can  set  up  its  own 
T  rules  for  the  conduct  of  business 
j  >vithin  its  borders,  no  state  can 
I  legally  put  into  effect  measures 
J^^which  would  nullify  the  provisions 
;l^of  the  copyright  act,  which  is  a 
ijijEederal  law.  If  these  test  cases  are 
■  •;j:lecided  in  favor  of  the  publishers, 
dijthey  are  expected  to  lead  to  an  ava- 
tianche  of  similar  suits  by  copyright 
towners  against  music  users  in  the 
'[^state,  asking  for  royalty  payments 
jiEor  all  performances  since  the  last 
■jipajmients  to  ASCAP. 


ROCKFORD'S  STATION 


BBC  Plans  Worldwide  Radio 
News  Service  at  War's  Close 


VIRTUALLY  GIVING  an  official 
denial  to  reports  that  British  broad- 
casting might  go  commercial  in  the 
postwar  era,  W.  J.  Haley,  director 
general  of  the  BBC,  last  Tuesday 
presented  to  the  Radio  Industries 
Club,  meeting  in  London,  a  well  de- 
veloped blueprint  of  a  three-pro- 
gram domestic  service  to  be  started 
immediately  after  the  end  of  the 
war  in  Europe,  which  he  said  "will 
put  Britain  and  the  United  King- 
dom as  a  whole  ahead  of  any  other 
listeners  in  the  world." 

There  is  a  conception  of  broad- 
casting that  envisages  it  "as  some- 
thing to  be  exploited,  something  to 
make  money  out  of,"  he  said.  "For 
that  kind  of  broadcasting  you  do 
not  worry  overmuch  about  cover- 
age. In  a  country  like  ours  you 
would  just  put  a  station  here  and 
there  to  skim  the  cream  of  the  most 
thickly  populated  communities  and 
let  the  rest  go  hang. 

Three  New  Services 

"In  our  British  wisdom,"  he  con- 
tinued, "we  decided  the  other  way, 
where  broadcasting  is  a  noncom- 
mercial service  and  in  which  every 
listener,  no  matter  where  he  is  in 
the  United  Kingdom,  has  an  equal 
right  with  every  other  listener  to 
the  best  service  that  can  be  given." 
Terming  it  the  "BBC's  duty  to  see 
the  villager  has  as  good  listening 
as  the  city  dweller,"  he  said  that 
no  transmitter  in  existence  can 
cover  all  the  United  Kingdom  simul- 
taneously on  the  medium  waves.  He 
said  that  all  the  BBC's  medium 
wave  transmitters  will  be  used  for 
home  service  after  the  end  of  hos- 
tilities in  Europe,  with  service  to 
the  troops  continued  by  shortwave 
only. 

Two  domestic  programs,  one  re- 
gionalized and  the  other  a  long- 
wave national  service,  will  be 
started  immediately  after  the  de- 
feat of  Germany,  with  a  third  serv- 
ice, also  national,  to  come  "as  soon 
as  we  get  the  wavelengths  back 
from  their  wartime  uses."  He  add- 
ed that  "in  addition  there  will,  of 
course,  be  television  in  which  the 
BBC  led  the  world  before  the  war." 


rHE  &n£y  station  that  can  do  a  job  in 
ROCKFORD,  ILLINOIS 


1000  WATTS 


V  <heck  with  Hf  ADLEY-REED 


BLUE  NETWORK 


Expressing  the  BBC's  desire  to 
"foster  Commonwealth  broadcast- 
ing", Mr.  Haley  announced  that  a 
conference  of  "all  the  great  Do- 
minion broadcasting  corporations" 
and  the  BBC  will  be  held  in  Lon- 
don in  February.  The  heads  of  the 
Canadian  Broadcasting  Corp.,  Aus- 
tralian Broadcasting  Commission, 
New  Zealand  National  Broadcast- 
ing Service,  South  African  Broad- 
casting Corp.  and  All  India  Radio 
will  attend  the  meeting,  he  said, 
expressing  the  hope  that  "great 
benefits  will  follow  to  all  listeners 
at  home  and  throughout  the  Com- 
monwealth." 

Pooling  has  not  been  limited  to 
a  day  or  a  month  but  is  still  going 
on,  he  declared,  paying  tribute  to 
"the  war  reporters  of  both  our  na- 
tions and  of  the  dominions  who 
with  resource  and  intrepidity, 
doggedness  and  courage,  have 
made  this  great  work  possible,  and 
to  the  engineers,  too,  who  have 
undergone  the  same  rigors  and 
hardships  and  have  displayed  an 
equal  ingenuity  often  in  the  most 
difficult  possible  circumstances  in 
keeping  their  transmitters  going." 


Tide  Water  Cage  Games 

TIDE  WATER  Associated  Oil 
Co.,  New  York,  one  of  the  outstand- 
ing sponsors  of  local  sports  broad- 
casts in  the  East,  has  arranged  to 
present  collegiate  basketball  games 
on  WINS  New  York  from  Madison 
Square  Garden  and  from  out  of 
town  when  games  are  played  in 
Philadelphia  or  Boston.  In  the 
latter  event,  contests  will  be  spon- 
sored on  WIBG  Philadelphia  or 
WCOP  Boston,  with  direct  lines  to 
the  New  York  station.  Agency  is 
Lennen  &  Mitchell,  New  York. 


Hay  Leaves  WSM 

GEORGE  D.  HAY,  veteran  audi- 
ence relations  director  of  WSM 
Nashville  and  the  first  announcer 
19  years  ago  on  the  Grand  Ole 
Opry,  now  on  NBC  Saturday 
nights,  resigned  last  week  to  take 
his  wife  to  the  West  Coast  for  her 
health.  For  many  years  he  had  been 
heard  on  WSM  as  the  "Solemn  Old 
Judge"  and  was  m.c.  of  various 
Opyy  units.  Mr.  Hay,  who  appeared 
in  the  Republic  picture,  "Hoosier 
Holiday",  plans  to  do  movie  charac- 
ter parts. 


Seek  Video  CPs 

THE  CROSLEY  Corp.,  Cincinnati, 
licensee  of  WLW,  last  week  filed 
with  the  FCC  an  application  for  a 
new  commercial  television  station 
on  Channel  1.  Raytheon  Mfg.  Co., 
Waltham,  Mass.  also  requests 
Channel  1  facilities  for  a  new  com- 
mercial television  outlet  for  Wal- 
tham. 


WOV  Names  Pearson 

WOV  New  York  has  appointed 
John  E.  Pearson  Co.  as  national 
sales  representative.  The  New  York 
metropolitan  area  will  be  handled 
by  the  station. 


Jingle ! 
Jangle! 

Above-average  incomes  with  no 
lay-offs,  tfiat's  Winston-Salem.  A 
thriving  city  in  the  heart  of  a  rich 
region.  This  great  market  is  re- 
sponsive to  the  brand  of  program- 
ming and  salesmanship  emanating 
from — 

WA  I  R 

Winston-Salem,  North  Carolina 
Representative:  The  Walker  Company 


SALT  LAKE  MARKET 


Wm^m  THROUGH 

m. 

UTAH  S  NBC  STATIOM 


Utah  has  one  of  th«  highctt  par  capita 
ratings   at    a    radio    liitaning  markat. 

iOHN  BLAIR  &  CO.  National  Representative 


C  H  N  S 

The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 

350  Madison  Ave. 
New  York 


L^ROAOrASTTNG     .     Broadcast  Adyertlsln. 


5  0  00  Watts  Fuir  Time 
BLUE  NETWORK 


Represented  by  ;]ohn  BLAIR  &  CO. 
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FCC  Probe  Closed  to  Public 


(Continued  from  page  16) 


ROME  HAS  FOUR 
COTTON  FACTORIES 
—200,000  SPINDLES 
EMPLOYING  OVER 
25.000  PEOPLE 


RGA 

Roine,Georda 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 

lllOni  5000  Watts  Day 
W\fj|  1000  Watts  Night 
llUlnsSOkc  nnn 

Spartanburg,  S.C.  uDO 
Represented  by  Hollinsbery 


^  _  5000  WATTS  1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  g.eat  Metro- 
politan New  York  Market. 

Sencf  for  WHO'S  WHO  on  WCVO 
¥»EVO  -  117  Wert  46Mi  Strcrt.  Itew  Yw<u  H.  T. 
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to  the  Committee  Nov.  22  suc- 
ceeding Mr.  Magnuson  [Broad- 
casting, Nov.  27],  expressed  re- 
grets over  Mr.  Sirica's  resigna- 
tion and  said  he  wanted  "all  the 
facts  pertinent  to  the  investigation 
of  the  FCC  made  public". 

Questioning  the  "wisdom"  of  the 
majority  action.  Chairman  Lea 
said  he  felt  that  in  all  fairness 
to  both  sides  of  the  WMCA  con- 
troversy, the  hearings  should  con- 
tinue in  open  session.  As  to  Mr. 
Sirica,  Rep.  Lea  said: 

"The  statement  has  been  made 
that  Mr.  Sirica  has  sought  this 
job.  That  is  not  true.  I  went  to 
his  office  and  asked  him  if  he  would 
accept  the  appointment.  He  never 
sought  it.  Today,  at  the  expira- 
tion of  his  work  with  the  Com- 
mittee, I  am  happy  to  say  he  has 
performed  his  task  well." 

As  for  closed  hearings,  the 
chairman  contended  that  since  the 
charges  had  been  made  "in  public 
before  this  Committee"  the  entire 
proceedings  should  be  made  pub- 
lic. "When  these  charges  were 
made  they  were  given  nationwide 
publicity,"  he  said.  "They  involved 
widely  known  men.  At  this  ad- 
vanced stage  of  the  hearings  I 
thought  the  Committee  had  made 
a  mistake  in  voting  to  continue  in 
executive  session.  I  thought  it  was 
unfortunate  to  depart  from  the 
procedure  of  public  hearings.  If 
there's  a  straightforward  defense 
to  these  charges,  I  know  of  no  bet- 
ter place  to  bring  that  out." 

Noble  Denies  Blocking 

In  his  statement  following  Com- 
mittee action  Mr.  Noble  said:  "I 
want  the  record  to  show  that  I 
strongly  desire  that  all  pertinent 
facts  to  the  House  investigation 
be  made  public.  I  want  no  white- 
wash, as  has  been  charged,  and 
I  want  an  opportunity  to  answer, 
fully  and  completely,  Mr.  Flamm's 
allegations."  He  denied  he  had  at- 
tempted to  "block  any  public  hear- 
ings". 

Chairman  Jett,  on  behalf  of  the 
FCC,  said  the  Commission  is  on 
record  as  favoring  a  "prompt  and 
full  investigation"  of  the  WMCA 
case.  "The  manner  of  conducting 
the  investigation  is  of  course  for 
the  Select  Committee  to  determine 
and  the  Commission  has  no  com- 
ment concerning  this  action,"  he 
said.  "As  far  as  the  Commission 
is  concerned,  we  are  ready  today 
as  we  have  been  for  the  two  years 
of  the  life  of  the  investigation  to 
present  all  the  facts  we  have  con- 
cerning the  WMCA  matter — either 
in  public  or  executive  session  as 
the  Select  Committee  sees  fit." 

Mr.  Handelman,  charging  Rep. 
Hart  with  using  "gestapo"  meth- 
ods, said  the  Committee  "has  again 
demonstrated  the  insincerity  which 
it  showed  in  its  previous  hearings". 
When  Mr.  Handelman  attempted  to 
make  a  statement  during  the  last 
open  hearing,  he  was  ruled  out  bf 
order  and  told  to  be  seated.  When 
he  persisted,  a  policeman  tapped 
him  on  the  shoulder. 


"Do  you  want  me  to  leave?"  de- 
manded the  attorney.  He  took  the 
officer  by  the  arm,  started  out  and 
when  he  reached  the  door  turned 
and  called  out:  "I  want  the  record 
to  show  I'm  being  forcibly  evicted. 
I'm  not  under  your  jurisdiction.  I'm 
a  taxpayer.  I  pay  your  salaries." 
Out  the  door  they  walked.  Mr. 
Handelman  promptly  returned, 
however,  and  took  a  seat  in  the 
rear.  The  policeman  stood  nearby 
grinning. 

In  a  telegram  to  the  Committee 
Wednesday  Mr.  Handelman  de- 
manded that  further  hearings  be 
called  off  until  after  the  litigation 
is  settled,  charging  "no  guarantee 
can  be  given  to  the  plaintiff  Flamm 
that  the  rest  of  his  evidence  will 
not  seep  through  from  your  execu- 
tive session  to  the  defendant  Noble". 
Later  the  attorney  wired  Chairman 
Lea,  protesting  that  part  of  Tues- 
day's proceedings  had  been  omitted 
from  the  record.  No  mention  of  his 
"eviction"  was  made  in  the  record. 

Mr.  Handelman  sent  a  third  tele- 
gram Friday  to  Chairman  Lea  pro- 
testing that  the  Committee,  in  exec- 
utive session,  had  inquired  into  Mr. 
Flamm's  1932  business  transac- 
tions. Such  an  inquiry,  the  attor- 
ney charged,  "is  clearly  outside  the 
realm"  of  the  Committee's  author- 
ity as  established  by  Congressional 
resolution. 

In  his  formal  letter  of  resigna- 
tion Mr.  Sirica  told  Chairman  Lea: 
"I  want  you  to  know  that  I  deeply 
appreciate  the  confidence  and  trust 
you  have  shown  in  me  and  in  this 
connection  I  want  to  thank  you  for 
the  very  kind  words  you  said  about 
me.  ...  It  has  been  my  good  for- 
tune to  have  had  the  assistance  of 
a  very  conscientious  and  capable 
staff,  and  I  feel  confident  that  they 
will  put  forth  their  best  efforts  _in 
assisting  the  Committee  to  complete 
its  investigation." 

Chairman  Lea,  accepting  the  gen- 
eral counsel's  resignation,  by  letter 
last  Thursday,  wrote:  "I  regret 
that  our  Committee  is  to  be  de- 
prived of  your  services,  but  I 
respect  your  keen  sense  of  duty 
which  has  impelled  you  to  this  ac- 
tion. .  .  .  The  untiring  energy, 
diligence,  industry  and  ability  with 
which  you  have  discharged  your 
duties  have,  in  my  judgment,  com- 
pletely confirmed  the  reasons  for 
v/hich  I  recommended  your  appoint- 
ment." 

In  his  letter  Monday  to  Chair- 
man Lea,  Mr.  Wood  charged  Mr. 
Sirica  with  "prejudicial  conduct" 
and  alleged  that  it  had  become 
"abundantly  clear  that  your  counsel 
regards  himself  and  is  in  truth  and 
fact  acting  as  Flamm's  attorney". 
Pointing  out  that  Mr.  Noble  is  a 
"well-known  citizen  of  good  re- 
pute", Mr.  Wood  requested  that  the 
Committee  "direct  your  counsel  to 
refrain  from  his  one-sided  presen- 
tation of  matters  relating  to  the 
civil  suit,  or  that  your  Committee 
hold  these  hearings  in  executive 
session  with  the  understanding  that 


Prell  Gets  Post 

JOHN  F.  PRELL,  World  War  II 
veteran,  formerly  in  the  adver- 
tising department  of  the  Omaha 
World-Herald,  which  operates 
KOWH  Omaha,  has  been  placed 
in  charge  of  new  radio  develop- 
ments for  the  newspaper.  He  will 
devote  the  major  portion  of  his 
time  to  study  of  television,  FM 
and  other  postwar  radio  services. 
The  appointment  in  no  way  affects 
the  management  of  KOWH  by  B. 
C.  Corrigan. 


the  testimony  will  be  made  public 
after  the  civil  suit  is  tried." 

Shaw  Denies  Charges 

Donald  S.  Shaw,  former  general 
manager  of  WMCA  and  accused  by 
Leslie  E.  Roberts,  former  public 
relations  counsel  of  the  station, 
with  taking  part  in  what  Mr.  Rob- , 
ei'ts  described  as  a  "conspiracy"  to 
"scare"  Mr.  Flamm  into  selling  the 
station,  emphatically  denied  the 
charges  as  "utterly  false  and  com- 
pletely untrue".  He  denied  that  he 
divulged  any  "confidential  figures" 
to  Mr.  Noble  prior  to  the  contract 
signing  on  Dec.  2,  1940. 

Mr.  Barker  read  a  transcript  of 
what  purported  to  be  a  recorded 
telephone  conversation  between 
Messrs.  Shaw  and  Roberts  in  early, 
1943,  when  Milton  I.  Hauser,  for- 
mer assistant  general  counsel  un- 
der Mr.  Garey,  questioned  them  re- 
garding the  WMCA  sale.  Mr.  Barker 
pointed  to  discrepancies  in  state- 
ments givfen  by  Mr.  Shaw  in  April: 


''Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVELT 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  oij 
bother. 

Rooms  with  bath  from  $4.50. 

HOTEL 


MADISON  AVE.  AT  45»h  ST.,  NEW  YORK 
-A  HILTON  HOTEL - 

ROBEItT  f.   ^ILLIFORD,  General  Manage 

Other  Hilton  Hotets  From  Coast  to  Coast 

TEXAS,  Abilene,  El  Paso,  Longview,  Lob 
bock,  Ploinview;  NEW  MEXICO,  Albuquerque 
CALIFORNIA,  Long  Beach,  Los  Angeles,  Th 
Town  House;  MEXICO,  Chihuahua,  The  Pale 
cio  Hilton.  Hilton  Hotels.  C.  N.  Hilton,  Pres 
dent. 
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(and  May  1943  and  his  current  testi- 
jmony.  Mr.  Shaw  said  apparently 
jhe  was  confused  at  times  when 
questioned  by  Mr.  Hauser. 

Mr.  Shaw  denied  charges  by  Mr. 
'Kobei'ts  that  he  was  involved  in 
'any  "conspiracy",  said  he  had  no 
conferences  with  Mr.  Noble  and  his 
counsel,  William  J.  Dempsey,  until 
after  the  contract  was  signed  but 
admitted  he  told  Mr.  Noble  "after 
.!Flamm  reneged"  that  Mr.  Flamm 
could  be  frightened  into  carrying 
but  the  contract. 

,!  John  Elmer,  president  of  WCBM 
Baltimore  and  former  NAB  presi- 
dent, testified  that  one  night  in  late 
1940  he  was  called  by  both  Messrs. 
Shaw  and  Flamm  regarding  the 
proposed  sale  of  WMCA  but  told 
'both  of  them  he  could  offer  no  ad- 
jvice  one  way  or  the  other.  He  said 
'tMr.  Shaw  asked  him  to  recommend 
to  Mr.  Flamm  that  he  sell  the  sta- 
tion. 

David  H.  Diebler,  FCC  principal 
■attorney  who  handled  the  transac- 
-tion,  testified  that  "very  few"  trans- 
fers are  granted  i»  the  short  time 
'taken  in  the  WMCA  case.  He  said 
he  was  under  the  impression  from 
'what  he  had  heard  and  read  that 
Pol.  Telford  Taylor,  then  FCC  gen- 
eral counsel,  wanted  to  expedite  the 
Commission  action  because  he  un- 
'derstood  Mr.  Dempsey,  himself  a 
former  general  counsel  of  the  FCC, 
"has  procured  Col.  Taylor's  appoint- 
■|nent. 

j       Diebler  Denies  'Pressure' 

He  said  he  had  no  knowledge  that 
'any  Commissioner  or  the  general 
counsel"  did  anything  wrong.  Al- 
-;hough  he  testified  that  he  had  told 
^-Fred  R.  Walker,  former  assistant 
general  counsel  of  the  Committee, 
S;hat  a  memorandum  written  by  Col. 
Taylor  would  tend  to  "grease  the 


ST.  LOUIS 


Get  Hooper  Service 

STATIONS  in  Columbus,  Indi- 
anapolis, Dasrton,  Marion  and 
other  cities  in  Ohio  and  adjacent 
states  heretofore  unable  to  secure 
Hooper  continuing  measurements 
of  radio  listening  and  station  lis- 
tening indexes  because  of  contrac- 
tual arrangements  between  C.  E. 
Hooper  Inc.  and  WLW  Cincinnati, 
will  be  able  to  get  this  service  as 
of  Jan.  1,  1945,  C.  E.  Hooper  Inc. 
announced  last  week. 


case",  he  said  he  didn't  mean  to 
"infer  anything  sinister  about 
that".  Col.  Taylor's  recommenda- 
tions were  so  drawn  as  to  "expe- 
dite" FCC  action,  he  added.  He  said 
he  had  no  knowledge  that  the  Com- 
mission was  pressured  into  rushing 
through  the  transfer. 

John  A.  Curtis,  New  York 
broker,  testified  that  he  sat  at  a 
meeting  with  Col.  Roosevelt  re- 
garding the  proposed  Transconti- 
nental deal  and  that  the  plan 
worked  out  was  that  Transconti- 
nental was  to  lease  WMCA  for 
"around  $100,000  a  year"  for  "two 
or  three  years"  with  an  option  to 
purchase.  It  was  not  a  firm  offer, 
he  said,  but  a  tentative  one.  Mr. 
Flamm  had  testified  that  Col. 
Roosevelt's  interests  offered  him 
$1,100,000  for  the  station  prior  to 
the  sale  to  Mr.  Noble  for  $850,000 
net,  which  Mr.  Noble  said  was  a 
$940,000  transaction. 

Former  Commissioner  George  H. 
Payne,  who  was  a  member  of  the 
Commission  during  the  WMCA 
transaction,  testified  that  he  was 
"always  more  or  less  critical  of  Mr. 
Flamm  because  of  the  tjrpe  of  his 
programs".  He  said  the  fact  that 
President  Roosevelt  withdrew  his 
nomination  for  reappointment  in 
1943  had  no  "effect"  on  his  testi- 
mony before  the  Committee. 

Mr.  Payne  related  in  detail  the 
WMCA  transfer,  said  Commis- 
sioner Case  was  acting  chairman 
in  the  absence  of  Chairman  Fly, 
that  Commissioner  Walker  called 
the  White  House  about  the  WMCA 
transfer  and  later  was  advised,  as 
he  recalled,  that  the  "White  House 
had  no  interest"  in  the  matter  and 
said  to  "forget  it".  Mr.  Payne  told 
the  Committee  that  he  "wanted  to 
get  rid  of  Flamm". 

He  told  how  later  he  met  Mr. 
Weisman  through  Edward  J.  Flynn 
and  how  Mr.  Weisman  told  him  of 
the  alleged  "conspiracy".  He  re- 
ported to  the  Commission  on  his 
return  to  Washington,  he  said,  and 
it  was  then  that  Commissioner 
Walker  called  the  White  House  for 
advice.  He  said  the  Commission 
never  took  any  steps,  to  his  knowl- 
edge, to  investigate  the  WMCA 
sale. 

Witnesses  excused  by  the  Com- 
mittee include  Maj.  Gen.  Edwin  M. 
(Pa)  Watson,  military  aide  to  Pres- 
ident Roosevelt;  Chester  J.  La- 
Roche,  vice-chairman  of  the  Blue; 
Warren  S.  Snow  and  Harry  A. 
Gushing,  New  York  brokers; 
Messrs.  Steingut,  Weisman  and  El- 
mer. Ten  others  who  testified  were 
told  to  remain  on  call. 


SERVICE  CLASSIC 
AIRED  BY  GILLETTE 

COVERAGE  of  the  Army-Navy 
game  in  Baltimore  last  week  for 
the  Armed  Forces  at  home  and 
abroad  eclipsed  even  that  of  the 
World  Series  broadcasts  in  Octo- 
ber. Broadcast  marked  the  first 
sponsorship  of  an  AFRS  program. 
Gillette  Safety  Razor  Corp., 
through  its  agency,  Maxon  Inc., 
New  York,  carried  the  game  on  144 
CBS  stations.  All  commercials  were 
devoted  to  War  Bond  messages. 

Marking  the  second  time  point- 
to-point  transmission  has  been 
used  to  supplement  and  augment 
shortwave  covei'age  of  a  sports 
event  by  the  Armed  Forces  Radio 
Service  of  the  Army  Service 
Forces,  the  broadcast  was  carried 
"live"  to  England,  Europe,  and 
the  Mediterranean  area.  The 
American  Forces  Network  and  the 
Allied  Expeditionary  Forces  pro- 
gram arranged  to  air  the  game 
over  their  standard  wave  transmit- 
ters so  that  England  and  Europe 
would  have  both  standard  and 
shortwave  coverage. 

Where  the  time  element  and 
shortwave  beam  coverage  did  not 
make  a  "live"  broadcast  feasible, 
a  play-by-play  recreation  was 
beamed  to  such  areas  as  Iceland, 
Greenland,  Central  Africa  and  the 
South  Atlantic  islands.  From  the 
West  Coast,  the  program  was  car- 
ried "live"  to  Alaska,  the  Aleu- 
tians, South  and  Central  America 
and  the  Southwest  Pacific.  For 
most  of  the  Pacific  area,  however, 
the  entire  game  was  recorded  and 
rebroadcast  several  hours  after  the 
game  so  as  to  arrive  at  more  con- 
venient listening  times. 

Similar  blanket  coverage  of  fu- 
ture sports  events  are  planned  be- 
cause of  the  enthusiastic  reports 
and  letters  from  overseas  service- 
men responding  to  the  broadcasts 
of  such  events  as  the  Army-Notre 
Dame  game  and  the  World  Series. 


Hooper  proves 
It's  a  Bull's-eye! 


NAM  Considers 

NATIONAL  ASSN.  of  Manufac- 
turers is  seriously  considering  a 
paid  radio  campaign  to  supplement 
its  newspaper  advertising  drive  to 
enlist  public  support  of  a  program 
of  business  action,  directed  toward 
more  jobs  and  higher  standards  of 
living  in  the  postwar  period. 
Among  the  matters  under  investi- 
gation is  whether  and  how  the 
NAM  could  spend  money  for  a 
propagandizing  campaign  under  the 
terms  of  the  NAB  code.  Final  de- 
cision on  whether  or  not  radio  will 
be  used  is  expected  in  a  week  or 
ten  days.  NAM  has  used  sustaining 
radio  extensively  during  the  past 
year  with  a  recorded  quarter-hour 
program  Businessmen  Look  to  the 
Future,  offered  gratis  and  now  car- 
ried on  about  280  stations  weekly. 


Woods  Honored 

AMERICAN  COUNCIL  of  Chris- 
tian Churches  has  presented  Mark 
Woods,  president  of  the  Blue  Net- 
work, with  its  1944  award,  a  plaque, 
"for  his  fairness  and  statesmanship 
in  recognizing  the  rights  of  re- 
ligious minorities".  Group  present- 
ed Bible  Messages  as  a  Friday  noon 
quarter-hour  broadcast  on  the  Blue 
from  Feb.  4  to  April  28,  1944. 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a    Hooper   of   91.3%    by   Day  and 
80.4%  by  Nightl 
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Watts  Johnson  City  K.C. 
Tennessee 

REPRESENTED    BY    HOWARD    WILSON  CO. 
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WJZ  Bans  Chain-Break  Spots 


(Continued  from  page  13) 


Semler  May  Lead  MBS 
Billing  With  New  Budget 


'1^ 


SPOTS 


£r  COM  PAW Y 

REPRESENTING  LEADING  RADIO  STATIONS 


Vv'BRY,  VVcterbury,  Conn. 

.  .  think  your  Teleicripf  presen- 
tations are  excellent  and 
most  helpful  in  the  sale  of 
the  fine  Telescripf  features 
on  The  AP  radio  wire. 

E.  J.  Frey 
Station  Manager 


available  through 

PRtSS  ASSOCIATION,  INC. 

so  CeckafelUr  Plaxs 
Hew  York.  N.Y. 
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specific  standards  can  be  applied 
only  after  considerable  experience. 
The  overall  standard  to  be  applied 
at  this  time  will  be:  Is  the  chain 
break  a  positive  factor  rather  than 
a  negative  factor  so  far  as  the  lis- 
tener is  concerned?  It  may  be  that 
in  the  future  w^e  can  work  out  more 
explicit  rules  to  guide  those  who 
prepare  copy  for  these  chain  breaks. 
For  the  present,  we  must  proceed 
on  a  trial  and  error  basis." 

Tailor-Made  Copy 
Mr.  McNeil  said  that  perhaps 
copy  will  have  to  be  tailor-made  to 
fit  the  spot  where  it  is  scheduled 
or  perhaps  the  client  should  submit 
the  copy  without  specifying  the 
time  of  broadcast,  leaving  it  to  the 
station  to  put  it  at  the  most  ap- 
propriate time. 

"A  jingle  commercial  might  be 
extremely  annoying  to  listeners  if 
it  is  spotted  immediately  follow- 
ing a  symphony  broadcast,"  he  ex- 
plained, "whereas  the  same  an- 
nouncement would  annoy  no  one 
if  placed  adjacent  to  a  slap-stick 
comedy  show." 

Unlike  WWJ's  ban  on  tran- 
scribed announcements,  WJZ  is 
making  no  blanket  prohibition 
against  recorded  chain  breaks  as 
long  as  they  meet  the  general 
standards  it  has  set.  "In  most  cases 
it  may  be  preferable  to  encourage 
the  use  of  live  announcements," 
Mr.  McNeil's  memorandum  stated, 
"but  an  electrical  transcription 
which  is  short,  pleasant  to  hear 
and  which  blends  with  the  pro- 
grams about  it,  should  be  just  as 
acceptable  as  a  live  announcement." 

Directing  WJZ  executives  con- 
cerned v/ith  passing  on  copy  to  use 
the  three  standards  of  brevity, 
pleasant  listening  and  appropriate- 
ness to  adjacent  programs  as  their 
guide,  "as  well  as  your  own  judg- 
ment as  to  whether  or  not  the  ac- 
ceptance of  the  chain  break  will 
make  the  period  more  pleasant  to 
listen  to,"  Mr.  McNeil  urged  them 
to  "keep  in  mind  that  the  listeners' 
interest  is  paramount. 

No  Singing  Ban 

"A  chain  break,"  he  continued, 
"is  short  if  it  seems  short — no  mat- 
ter how  many  words  it  has.  It  is 
long  if  it  seems  long — no  matter 
how  few  words  it  has.  It  should 
not  burst  upon  the  listeners  like 
a  bombshell.  It  should  be  in  keep- 
ing with  what  precedes  it  and  with 
what  follows  it.  Excessive  repeti- 
tion of  a  product  name  can  make 
a  short  message  seem  long  and 
dull.  Too  insistent  an  urging  on 
the  part  of  the  announcer  can  be- 
come annoying." 

About  singing  commercials,  an- 
other highly  controversial  subject 
with  both  broadcasters  and  lis- 
teners, Mr.  McNeil  issued  the  fol- 
lowing direction:  "You  are  to  use 
your  own  judgment  as  to  singing 
commercials,  keeping  in  mind  the 
fact  that  they  seem  to  annoy  a 
considerable  proportion  of  the  lis- 
teners. There  is  no  reason  that  a 
singing     commercial     cannot  be 


pleasant.  If  so,  there  is  no  good 
reason  to  ban  it." 

WJZ  will  try  not  to-  be  arbitrary 
in  the  application  of  its  new  policy 
and  to  consider  the  advertiser's 
viewpoint  as  well  as  that  of  the 
station,  Mr.  McNeil  explained. 
"But,"  he  stated,  "it  seems  obvious 
that  everything  that  is  broadcast, 
whether  programs  or  announce-, 
ments,  should  add  to  the  pleasure 
of  listening.  If  an  announcement 
encourages  the  listener  to  stay 
tuned  to  WJZ,  then  we  want  it.  If 
it  would  have  the  opposite  ef- 
fect, we  have  no  business  taking 
it  if  we  are  sincerely  acting  in 
the  best  interests  of  our  listeners, 
our  advertisers  or  ourselves." 

More  WWJ  Reactions 

Frank  Palmer,  Kenyon  &  Eck- 
hardt,  New  York,  wired  Mr.  Ban- 
nister that  he  agreed  with  the  mo- 
tives that  prompted  the  ban  but 
strongly  disagreed  with  his  meth- 
od. "The  fact  that  an  announce- 
ment is  transcribed  does  not  neces- 
sarily make  it  objectionable,"  he 
said.  "Believe  sounder  policy  would 
be  discrimination  in  the  accept- 
ance of  announcements  regardless 
whether  live  or  transcribed  than 
flat  discrimination  against  adver- 
tisers using  transcriptions,"  he 
telegraphed.  "We  will  be  forced  to 
use  other  Detroit  stations  where 
our  clients'  campaign  requires 
transcriptions." 

Supplementing  comments  of 
agency  executives,  station  operators 
and  network  officials,  published  in 
the  last  issue  of  Broadcasting,  are 
these  remarks  by  Chicago  agency 
officials : 

Walt  Schwimmer,  Schwimmer  &  Scott 

It's  a  great  mistake.  There's  no  question 
but  that  the  live  announcement  will  not 
do  as  good  a  selling  job  as  ET's.  ET's 
possess  in  abundance  the  one  element 
that  makes  radio  outstanding  and  that  is 
showmanship.  While  I  agree  some  ET's 
can  be  considered  objectionable,  its  great 
advantages  outweigh  any  of  these  faults. 

Ros    Metzger,    Vice-President    and  Radio 
Director,  Ruthrauff  &  Ryan 

In  our  opinion,  many  transcribed  an- 
nouncements that  are  expertly  done  do 
furnish  unusually  good  entertainment 
and  provide  a  welcome  variety  to  the 
station  listening. 

Fred  Klein,  Timebuyer, 
Dancer-Fitzgerald-Sample 

Rather  than  make  it  a  blanket  order 
effecting  all  transcriptions,  why  not 
treat  each  individual  announcement  sep- 
arately on  its  own  merits?  Why  take  a 
lot  of  good  transcribed  announcements 
off  the  air  because  there  may  be  one  or 
two  of  poor  quality? 

George    Durham,    Radio  Director, 
H.  W.  Kastor  &  Sons 

We  are  very  much  against  it.  It  is 
our  opinion  the  reason  for  transcribed 
announcements  is  to  be  able  to  furnish 
and  produce  a  better  announcement.  The 
reason  we  pay  money  for  transcribed 
announcements  is  so  we  can  use  big 
names  like  Rudy  Vallee  and  Irene  Beasley 
and  the  like.  By  eliminating  ET's  they  are 
going    backward   instead   of  forward. 

Margaret    Wiley,  Timebuyer, 
J.  Walter  Thompson  Co. 

I  don't  approve  of  it.  We  use  a  lot 
of  ET's :  ( 1 )  because  we  can  select  A-1 
announcers  (2)  we  are  not  limited  to  one 
voice  because  we  can  use  dialogue  which 
makes  for  entertainment.  In  fact  many 
stations  have  called  our  one-minute  ET's 
one-minute  programs  and  have  said  they 
take  the  curse  off  spot  announcements. 
It  is  entertainment  instead  of  one-minute 
of  hard  selling. 


R.  B.  SEMLER  Inc.,  New  York, 
moves  further  towards  outstripping 
its  competitors  in  the  shampoo  and 
hair  tonic  market  in  radio  advertis- 
ing coverage  with  the  start  this 
week  of  a  five-times  weekly  news 
commentary  at  noon  by  Gabriel 
Heatter  and  William  Lang,  and  a 
twice-weekly  musical  variety  show 
on  MBS.  Both  programs  will  pro- 
mote Kreml  Hair  Tonic  and  Sham- 
poo and  will  be  heard  on  the  same 
170-station  hookup  which  will  con- 
tinue to  carry  Gabriel  Heatter  on 
Mutual  on  behalf  of  both  products, 
Mon.,  Wed.,  Fri.,  9-9:30  p.m. 

Contracts    should    easily  move 
Semler  from  second  to  first  place  in 
the  list  of  MBS  advertisers  in  terms 
of  billings,  ahead  of  last  year's 
leader  Gospel  Broadcasting  Assn., 
and  make  it  top  radio  advertiser 
for  these  types  of  products,  \vith 
ten  quarter-hours  weekly  plus  eve-  ' 
ning  station  breaks  and  announce-  j  j 
ments   in   14   cities  and  daytirne  — 
spots   in  25   markets.  Agency  is 
Erwin  Wasey  &  Co.,  New  York. 


KFI  Holiday  Breaks  ^ 

CANCELLING  all  station  breaks'* 
on  Christmas  Day,  KFI  Los  Ange- 
les will  insert  recorded  Christmas 
greetings  from  Southern  California  : 
GIs  in  the  battle  zones.  Messagesjj^ 
are  being  transcribed  now  in  the 
war  theatres  with  discs  to  be  flown 
to  the  station.  Besides  conveying 
personal  greetings,   GIs  will  tell 
something     about     the  planned 
Christmas  observance  in  their  sec- 
tors. Where  time  element  is  a  prob- 
lem, message  will  be  shortwaved 
from  central  points  and  recorded  at 
KFI  studios.  Following  broadcast,!! 
the  six-inch  recordings  will  be  pre-jn 
sented  to  families  of  the  GIs. 


We 


Ryan  Named 

J.  HAROLD  RYAN,  NAB  presi- 
dent, has   accepted  chairmanshif 
of  the  national  radio  division  ir-j- 
the  annual  fund  raising  drive  tc 
combat    infantile    paralysis,  ac 
cording  to  an  announcement  madt 
by  Basil  O'Connor,  president  o: 
the  National  Foundation  for  In: 
fantile   Paralysis.   Dates  for  thfj^ 
drive  have  been  set  as  Jan.  14-31i|j; 
1945.   In   accepting   the  appoint 
ment,  Mr.  Ryan.asured  Mr.  O'Con^ 
nor  of  the  services  of  radio  ii 
America  in  the  fund  raising. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 


Lexington,  Ky. 


Amarillo 


KFDA 


Amarillo,  Tex. 


The  Tri-State 


Huntington,  W.  Va. 


Knoxville 

I  W  B  I  R  Knoxville,  Tenn. 

All  four  stationt  owned  and  operated  by 
Cilmore  N.  Nunn  and  J.  Lindsay  NunK- 
Represented  by  The  John  E.  Pear»on  Co. 
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Help  Wanted 


Wanted — Announcer-program  director  who 
can  write  continuity.  Salary  plus  over- 
time and  special  shows  for  network  sta- 
tion in  New  England.  Box  915,  BROAD- 
CASTING. 


tVIajor  market  CBS  regional  station  (mid- 

j:  west)     is    looking    for    a    high  calibre 

V  emcee-ad  lib  personality  to  handle  two 

'j  hour  morning  show  plus  others.  Must  be 

\  able   to   address   Rotary,   etc.  meetings, 

'  handle  public  service  affairs.  Good  salarj' 

i  and     commission     commensurate  with 

ij  ability.    Permanent   position.    Send  full 

|  ,j  details_  and  picture  to  Box  920,  BROAD- 


CASTING. 


iOne  announcer,  one  1st  class  operator  by 
.:  Blue  Network,  250  watt  station.  Deep 
,1   south.  Box  924,  BROADCASTING. 

.pontinuity- writer — Good  paying,  permanent 
position  for  capable  continuity-writer, 
with   1000   watt   midwest   regional  net- 

■    work  station.  Box  929,  BROADCASTING. 

Operator-announcer.  First  class  radiotele- 
phone license.  Must  be  capable  of  news 

:  and  commercial  announcing.  For  re- 
gional NBC  station  in  western   city  of 

;   25,000.  Good  post-war  future.   Box  932, 

I  BROADCASTING. 

.Wanted — Capable  announcer-program  di- 
rector for  successful  Texas  independent 
local.  S45.00.  Box  936,  BROADCASTING. 


iWGAC,  Augusta,  Ga.,  Blue,  wishes  add  one 
man  to  its  announcing  staff.  No  control 

]  operating,  no  copy  work,  2  men  all 
shifts.  Excellent  opportunity  to  join  large 
congenial  staff. 


t'ine  opportunity  in  southern  network  af- 
i  filiate  for  good  announcer.  No  operating 
or  continuity.  Permanent.  Man  with  some 
record  MC  or  personality  work  experience 
preferred.  Salary  $45  weekly.  Box  941, 
BROADCASTING. 


l 

i  Man  to  organize  and  develop  radio  depart- 

p  ment  upstate  New  York  agency.  Splendid 

b  opportunity    for    good    salesman  with 

r,  sound  radio  sense.  Give  complete  details 

;  including  salary.  Box  943,  BROADCAST- 

-  ING. 


.S^eed  complete  staff — New  station  going  on 
air  about  February  in  Ann  Arbor,  Mich- 
f ,  igan.  Fine  opportunities  in  every  depart- 
£1  ment.  Give  complete  details,  salary  ex- 
],  pected  in  first  letter.  Box  948,  BROAD- 
r  CASTING. 

-'jProgressive  daytime  southern  station  needs 
I  chief  engineer  and  announcer.  The  chief 
must  be  technically  on  his  toes.  The  an- 
nouncer? Just  a  good  average  man  for 
newscasts  and  commercials.  If  you  can 
double  and  handle  both  jobs,  we'll  up  the 
ante.  Send  full  information,  transcription 
first  letter.  No  drifters.  Box  950,  BROAD- 
S' CASTING. 


^_  ^  

-Sxperienced  announcer  for  one  kw  station. 

Give  experience,  reference  and  draft 
]  status  in  first  letter  of  application.  Box 

li;  954,  BROADCASTING. 

'■■irst  class  chief  radio  engineer,  announcer 
tl  and  entire  staff  for  new  radio  station. 
\i  Box  955,  BROADCASTING. 

-Ldvertising  manager  for  network  station. 
V  Permanent  position.  KFRO,  Longview, 
,  Texas. 

J  VALA,  Mobile,  has  an  opening  for  an  an- 
nouncer who  desires  to  get  ahead.  An 
excellent  salary,  talent  fees,  permanent. 
No  floaters  wanted.  Send  transcription. 

'ommercial  manager  who  can  sell  and  or- 
ganize  the    commercial    department,  in 
Wisconsin's  hottest  max-ket.   Outline  ex- 
■    periences,  and  salary  in  first  letter.  F.  M. 
Kadow,  Manitowoc,  Wise. 


'ransmitter  control  operator,  first  class  li- 
cense. Permanent.  Progressive,  congenial 
organization,  best  equipment  and  post- 
war plans.  Give  full  details  first  letter. 
WENY,  Elmira,  New  York. 


Fhat  ever  became  of  all  those  good  old 
dependable  announcers  ?  You  know,  the 
steady,  reliable  kind  that  you  could  count 
on  and  compliment  for  their  good  work  ? 
We  need  two  of  them.  We  offer  steady 
employment,  compatible  surroundings 
and  good  salary  to  this  type  of  man.  Are 
there  any?  KTFI,  Twin  Falls,  Idaho. 


yon  are  a  salesman  with  a  record  of  a 
job  weU  done,  there  is  an  interesting  op- 
portunity for  you  at  WHOT,  South 
Bend's  new  station.  Blue  affiliation, 
ijapable  program  department,  excellent 
news  and  transcription  services,  fine 
prospect  list,  and  a  pleasant  city  in 
which  to  live  are  part  of  the  new  pic- 
ture for  the  one  who  can  show  he  has 
what  it  takes.  Write  to  Harry  Burdick, 
WHOT,  South  Bend  4,  Ind. 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  SItuotion  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  oil  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issu-e  date.  Send  box  replies  to  Broadcasting  Mcrga- 
zine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

A  good  opportunity  for  man  now  holding 
straight  announcing  position,  to  become 
program  director  with  progressive  250 
local  station,  with  post  war  plans.  Must 
have  confidence  in  self  that  you  are 
qualified.  Permanent,  not  a  wartime  job. 
Must  carry  regular  announcing  schedule 
and  be  able  to  edit  news.  Salary  $45.00- 
$50.00  per  week.  Write,  wire,  or  call 
Duane  L.  Watts.  General  Manager, 
KHAS,  Hastings,  Nebr. 

Male  announcer — Want  connection  with 
station  down  south  with  real  future? 
Salary  good  to  start,  gets  better.  Everj' 
employee  shares  profit.  You  must  have 
good  voice,  desire  to  better  yourself.  No 
floaters.  Write  or  wire  Emmet  H.  Mc- 
Murry,  WJPR,  Greenville,  Mississippi. 

Announcer  wanted.  Experience  helpful, 
but  not  necessary.  Good  future  for  right 
man.  State  all  in  first  letter.  Box  956. 
BROADCASTING. 


Wanted  at  once,  by  southern  CBS  affili- 
ate !  Capable  announcer  with  some  news- 
casting  experience !  Basic  salary  with 
bonus  and  talent  possibilities.  Ideal 
working  and  living  conditions.  If  you  are 
draft  deferred  or  discharged  from  the 
service,  call,  wire  or  write  Weldon 
Herrin,  Mgr.,  WRBL,  Columbus,  Geor- 
gia. 

Situations  Wanted 

Engineer — Desires  position  as  chief  of  pro- 
gressive local,  on  eastern  seaboard.  Best 
of  references  from  good  past  employers. 
Eight  years  experience  including  50  kw, 
HF  and  FM.  Position  accepted  only  after 
personal  interview.  Box  934,  BROAD- 
CASTING. 

Consulting  engineer  desires  position  with 
station  or  group  of  stations.  Now  em- 
ployed by  Washington  firm.  Box  908. 
BROADCASTING. 

First  class  licensed  engineer  desires  posi- 
tion in  New  England.  Prefer  small  stu- 
dio-transmitter station  with  opportunity 
to  announce  and  build  programs.  Age  31, 
draft  4F.  In  radio  since  1930.  Box  949. 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

What's  doing  for  American  who,  despite 
current  international  announcing  on 
major  network  leaves  himself  cold  as  an- 
nouncer but  is  open  to  flattery,  writes 
successfully  in  several  media,  holds  two 
important  jobs  abroad,  desires  return 
USA  on  radio,  pictures,  or  television 
project  at  salary  depending  local  living 
conditions,  but  $150  minimum  to  keep 
32  year  old,  2A  self  and  family  anywhere 
but  southern  locale?  Box  944,  BROAD- 
CASTING. 

Producer-director — Splendid  record  ;  adver- 
tising, drama,  music.  Box  945,  BROAD- 
CASTING. 

Chief  engineer  250  or  5000  watt  station. 
Must  be  permanent.  Experience  and  ref- 
erences. Box  946,  BROADCASTING. 

Announcer — Age  26,  married,  ex-service- 
man, all  around  work.  Available  on 
week's  notice.  Want  opportunity  to  ad- 
vance. Box  947,  BROADCASTING. 

Radio  station  secretary,  steno-typist.  Copy- 
writer and  experienced  announcer.  Box 
953,  BROADCASTING. 

Experienced  announcer  control  room  oper- 
ator and  continuity  writer.  Available  for 
immediate  employment.  Radio  Institute 
of  Chicago,  165  N.  Michigan  Ave.,  Chi- 
cago, 111. 

Station  promotion  director  thoroughly  ex- 
perienced in  publicity,  advertising  and 
production.  Box  879,  BROADCASTING. 

Transmitter  engineer-operator.  Chief  radio- 
man USM  retired.  Would  appreciate 
quarters,  not  imperative  if  nearby  hous- 
ing. No  minor  children.  Licenses  1st 
phone  and  1st  telegraph.  Available  Jan- 
uary, 1945.  Box  937,  BROADCASTING. 

Announcer — Woman,  now  on  staff  well- 
known  5  kw.  5  years  experience  news, 
music,  women's,  acting.  Transcription 
upon  request.  Box  926,  BROADCAST- 
ING. 

Wanted  to  Buy 

Will  pay  cash  for  250  watt  transmitter, 
FCC  approved,  also  any  equipment  such 
as  pre-amplifiers.  control  panel,  etc.  Box 
935,  BROADCASTING. 


1  in  10,000 


To  get  this  job,  you'll  have  to  be  one  man  in  fen  thousand.  An 
Announcer.  An  announcer  who  can  slide  from  a  hillbilly  band 
to  a  world  news  commentary  and  play  both  fiddles  convinc- 
ingly. Then  sub,  in  a  pinch,  on  a  sports  play  by  play.  A  sober, 
stable,  maiure  family  man  who  has  reached  the  age  when 
he's  interested  in  buying  his  home  and  bringing  up  his  kids 
in  a  fine  school  and  University  town.  Preferably  a  man  with 
a  real  southern  background  because  this  is  a  southv/estern 
city  of  1  00,000.  We  offer  this  man  ( 1 . )  a  chance  to  grow  with 
a  CBS  affiliate  whose  owners  are  determined  to  make  it  the 
best,  and  this  means  for  the  right  man,  permanence  and  ad- 
vancement in  direct  ratio  to  your  abilities;  (2.)  life  in  a  beau- 
tiful city,  an  ideal  climate,  and  among  friendly,  co-operative 
people;  (3.)  a  moderate  starting  salary  due  to  WLB  restric- 
tions; we  scrupulously  observe  WLB  and  Wage-hour  rules  but 
definitely  want  NO  clock-watchers. 

If  you  are  this  man,  write  all  details,  age,  present  salary,  ex- 
perience, date  available,  minimum  starting  salary,  etc.,  in 
first  letter  to  Box  952,  BROADCASTING. 


Wanted  to  Buy  (Cont'd) 

Wanted — One  or  two  turntables,  new,  used, 
or  rebuilt.  What  have  you  ?  Cash  ar- 
rangement. Box  911,  BROADCASTING. 

Tower — About  150  feet,  ground  wire,  tura- 
tables,  all  other  equipment  for  250  sta- 
tion. Box  933,  BROADCASTING. 

Cash  for  FCC  approved  250  or  100  watt 
transmitter,  frequency  and  modulation 
monitors  and  other  station  equipment. 
Box  939,  BROADCASTING. 

WANTED  AT  ONCE— TWO  VERTICAL 
RADIATORS.  1  ONE  HUNDRED  AND 
FORTY  AND  1  ONE  HUNDRED 
SEVENTY  TO  ONE  HUNDRED  AND 
NINETY.   BOX   951,  BROADCASTING. 

Wanted  to  buy — One  type  72-C  recording 
attachment  complete  with  cutting  head 
and  feeding  mechanism.  Wire  or  write 
WISR,  Butler,  Pa. 

Wanted — any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  collect, 
Chicago,  Mr.  Clifford. 

For  Sale 


For  sale — Broadcasting  station,  5000  watt.  • 
in  middle  northwe-t  city  doing  good  busi- 
ness. Box  938,  BROADCASTING. 

For  sale — 250  watt  RCA  transmitter,  com- 
plete with  tubes,  formerly  used  by  state 
police.  Can  be  converted  for  standard 
broadcast,  first  $1250  check  takes  it. 
Box  940,  BROADCASTING. 

Western  Electric  transmitter.  Formerly 
used  for  100  watts.  Available.  Water 
cooled.   Box  942,  BROADCASTING. 

Controlling  interest  midwest  local.  Box 
957,  BROADCASTING. 


Miscellaneous 


Want  Friday  morning  availabilities  for 
thirty  minute  religious  program.  William 
F.  Holland,  Sinton  Hotel,  Cincinnati. 


A  RARE  OPPORTUNITY 

FOR  A  QUALIFIED 
CHIEF  ENCINEER 

The  Chief  Engineer  this  New  York  City 
station  is  looking  for  has  good  experi- 
ence in  radio  broadcasting.  He  does  not 
live  with  a"  slide  rule  in  an  ivory  tower 
but  thoroughly  understands  the  prac- 
tical problems  involved  in  increasing 
power,  installing  new  equipment,  new 
studios,  directional  antennae,  planning 
FM  television  and  facsimile.  Our  staff 
knows  about  this  ad.  You  will  supple- 
ment, not  replace.  All  letters  wiU  be 
held  in  strictest  confidence.  Write  Elias 
Godofsky,  WLIB,  846  Flatbush  Avenue, 
Brooklyn   26,  N.  Y. 


74e  SCHOOL  V 
RADIO  TECHNiOUE 


( America'!    Oldest    School  Devoted 
Exclusively    to    Radio    Broadcasting )  " 

8   Weeks'   Evening  Course 

DECEMBER  11 

6  Weeks'  Day  Course 

JANUARY  8 

Taught  by  Network  ProjeS' 
sionals,  for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.    Moderate   rotes.  Inquire! 

Coll  or  Write  for  Booklet  B. 
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PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineer! 

DEDICATKD  TO  THE 

SERVICE  OF  BROADCASTING 

Katlanal  Pre**  Blda^  Wuh^  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859  


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Frequency  Measuring 

Service 
EXACT  MEASUREMENTS 

ANT  HOUR— AND  DAY 
R.CJL.  CommnnieationB,  Inc. 

«6  Broad  St^  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      e       District  8215 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
AU  FM  TELEVISION  FACSIMILE 
Nmttonal  Press  BIdg.  Wath.  4,  D.  C. 
DUtrlci  7362      •     Clebe  5880 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Fngineers 

AM   FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
991    Brood  St.,  Bridgeport,  Conn. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmercial  Radio  Equip.  Co. 


e  Evening  Star  Building,  Waihington,  D.  C. 
e  32 1  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
•  Cross  Roads  of  the  World,  Hollywood.  Calif. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Monsey  Bide  •  Repoblie  2S47 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENOINEB 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — Washington,  D.  C 
Phone:  Metropolitan  0540 


cintosh 

Consulting  Radio 

Engineers 

Shorcham  BIdg. 

ME.  4477 

Washington, 

D.  C. 

WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH..  D.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 NOVEMBER  25  TO  DECEMBER  1,  INCLUSIVE  


I) 


Decisions  .  .  . 

NOVEMBER  27 

690  kc-KGGF  Coffeyville,  Kan.— Granted 
license  to  cover  CP  install  new  trans- 
mitter. 

940  kc-WMAZ  Macon,  Ga.— Granted  mod. 
CP  authorizing  move  aux.  trans,  to  site 
of  main  trans.,  increase  power  and  DA-DN, 
for  extension  completion  date  from  11-22-44 
to  5-22-45. 

The  Elm  City  Broadcasting  Corp. 
(WNHC),  New  Haven,  Conn.— Granted 
mod.  CP  new  station  for  changes  vertical 
antenna,  changes  transmitting  equipment ; 
conditions    (Action  taken  11-23). 

The  Times-Mirror  Co.,  Los  Angeles — 
Placed  in  pending  file  application  new  com- 
mercial  television  station. 

Nied  &  Stevens,  Warren,  O. — Placed  in 
pending  file  application  new  FM  station. 

Wyandotte  News  Co.,  Wyandotte,  Mich. 
— Same. 

The  Daily  Report,  Ontario,  Cal. — Same. 
Bay  Broadcasting  Co.,  Bay  City,  Mich. — 
Same. 

Portsmouth  Radio  Corp.,  Portsmouth,  Va. 

— Same. 

Cornbelt  Broadcasting  Corp.,  Lincoln, 
Neb. — Same. 

NOVEMBER  28 

750  kc-WHEB  Portsmouth,  N.  H.— Des- 
ignated for  hearing  application  for  CP 
increase  operation  from  limited  to  WSB, 
to  unlimited  DA-N.  Denied  request  for 
special  service  authorization  operate  7 
a.m.  EST  to  local  sunrise  during  Nov. 
Dec.  Jan.  Feb. 

940  kc— WMIL  Broadcasting  Co.,  Mil- 
waukee— Designated  for  hearing  applica- 
tion new  station. 

1230  kc-Glens  Falls  Broadcasting  Corp., 
Glens  Falls,  N.  Y. — Designated  for  hearing 
application  new  station. 

1250  kc-WREN  Lawrence,  Kan. — Des- 
ignated for  hearing  application  move  trans, 
and  studio  from  Lawrence  to  Topeka,  in- 
crease power  N  from  1  kw  to  5  kw 
DA-DN. 

1390  kc-KLPM  Minot,  N.  D.— Granted 
vol.  assgn.  license  from  John  B.  Cooley 
to  John  B.  Cooley,  Ethel  H.  Cooley  and 
Carroll  W.  Baker,  new  partnership  d/b 
Minot  Broadcasting  Co.  No  money  involved. 

1370  kc-WFEA  Manchester,  N.  H.— 
Granted  transfer  control  from  Adeline  B. 
Rines  to  H.   M.   Bittner  for  $150,000. 

1450  kc-KORE  Eugene,  Ore.- Granted 
invol.  assgn.  license  from  Frank  L.  Hill 
and  Violet  G.  Hill  d/b  Eugene  Broadcast 
Station,  to  Violet  G.  Hill  Motter  and 
Violet  G.  Bill  Motter,  administratrix 
of  estate  of  Frank  L.  Hill,  deceased,  d/b 
Eugene  Broadcast  Station.  No  money  in- 
volved. 

1230  kc-WSOO  Sault  Ste.  Marie,  Mich.— 

Designated  for  further  hearing  license  re- 
newal application. 

1400  kc-KRKO  Everett,  Wash.— Granted 
CP  move  trans,  and  studio  locally,  install 
new  antenna  and  ground  ;  conditions. 

Licenses  for  following  stations  were  re- 
newed for  period  ending  not  later  than 
11-1-47:  KCMO  KDTH  KERN  KFJM 
KGER  KDNO  KIEM  KINY  KTBS  (and 
aiJX.)  KUJ  KWKW  WAWZ  WBIG  WBRY 
WHIS  WKBH  WSAN  WTJS  WBYN 
WROX  WWSB. 

KYA  San  JVancisco — Granted  license 
renewal  for  period  ending  not  later  than 
11-1-45. 

WCAE  Pittsburgh — Granted  license  re- 
newal (main  and  aux.  trans.)  for  period 
ending    not    later   than  5-1-47. 

Licenses  of  following  stations  extended 
on  temp,  basis  only,  pending  determination 
license  renewal  applications,  not  later  than 
2-1-45:  KCRC  KSO  KTYW  WHBC  WTSP 
KELA  KFRO  KGNC  KLO  KLPM  KPRO 
KQV  KTSM  KTUL  KWK  WAAB  WCOA 
WCSC  WFBL  WFCI  WFEA  (and  aux.) 
WHEC  WHOM  (and  aux.)  WHP  (and 
aux.)  WIRE  (and  aux.)  WMBD  WMPS 
WHTD  (and  aux.)  WOC  WRDW  WSAR 
WSPD   KABR  WGES. 

License  of  following  stations  further  ex- 
tended on  temp,  basis  only,  pending  de- 
termination license  renewal  applications, 
not  later  than  2-1-45:  KGCU  KRGV  KRIS 


Tentative  Calendar  .  .  . 

DECEMBER  6 

WCHS  Charleston,  W.  Va. — License  re- 
newal. 

DECEMBER  7 
Consolidated  Hearing 
Southern  Tier  Radio  Service  Inc.,  Bing- 
hamton,   N.   Y. — CP    1490   kc  250  w  un- 
limited. 

Binghamton  Press  Co.,  Binghamton,  N.  Y. 

— Same. 

Binghamton  Broadcasting  Co  Bingham- 
ton, N.  Y. — CP  1450  kc  250  w  unlimited. 


KTSA  KXYZ  (and  aux.)  WFIN  WJDX 
WJAS  WNBZ  WOOD(  and  aux.)  WORK 
WPAT    WXYZ     (and    aux.)  WTAQ. 

WOKO  Inc.,  Albany,  N.  Y.— Granted 
further  extension  license  W2XWE  (fac- 
simile) on  temp,  basis  only  pending  de- 
termination license  renewal  application, 
not    later   than  2-1-45. 

1340  kc — KROS  Clnton,  la. — Granted 
acquisition  control  by  transfer  55  sh 
(36.2%)  from  Peter  Matzen  to  W.  S. 
Jacobson  for  $5,500. 

1400  kc-WORD  Spartanburg,  S.  C— 
Granted  vol.  assgn.  license  from  Spartan- 
burg Adv.  Co.  to  J.  M.  Bryon  and  Smith 
Davis  tr/as  Spartanburg  Broadcasting 
Co..    for  $58,500. 

1190  kc-KEX  Portland,  Ore.— Granted 
vol.  assgn.  license  from  Oregonian  Pub, 
Co.  to  Westinghouse  Radio  Stations  Inc., 
for  $400,000. 

1450  kc-WGL  Fort  Wayne,  Ind.— Grant- 
ed vol.  assgn.  license  from  Westinghouse 
Radio  Stations  Inc.  to  Farnsworth  Tele- 
vision &  Radio  Corp.  for  $235,000. 

1260  kc-KYA  San  Francisco — Granted 
extension  special  service  authorization  tc 
permit  broadcasting  as  public  service' 
without  charge  of  information  to  long- 
shoremen for  period  10-1-44  to  11-1-45. 

1310  kc-WCAP  Asbury  Park,  N.  J.— 
Granted  vol.  transfer  control  from  Georgia 
A.  Burley,  by  transfer  21  sh  (55.3%)  tr 
Charms  Co.  for  $6,075  ;  granted  subject 
to  whatever  determination  FCC  mighi 
make  on  pending  license  renewal  applies 
tion  and  application  for  mod.  license. 

1400  kc-Macon  Broadcasting  Co.,  Macon 
Ga. — Granted  application  new  station  250  w, 
unlimited,  in  accordance  with  Jan.  26 
1944  Policy;  granted  subject  to  conditio! 
that  applicant  sever  all  connections  witl 
WBML. 

NOVEMBER  29 

770  kc-I^A  Seattle— Passed  over  peti' 
tion  for  leave  to  amend  application  with, 
out  prejudice. 

1490  kc-WNLC  New  London,  Conn.- 
Granted  in  part  motion  for  continuanc' 
hearing  now  set  12-4-44 ;  continued  ti 
1-8-45. 

1320  kc-KDYL  Salt  Lake  City — Grante< 
motion  for  additional  time  to  file  writtei 
appearance  re  application  for  CP ;  post 
poned  same  30  days  from  11-29-44. 

560  kc-KSFO  San  Francisco — Granted 
in  part  motion  for  continuance  hearini 
license  renewal  application  now  set  12-6-44' 
postponed  same  to  2-5-45. 

960    kc-KROW    Oakland,    Cal. — Same. 

1490  kc-WKBZ  Muskegon,  Mich. — Grant 
ed  motion  for  continuance  hearing  appli 
cation  for  CP  from  12-5-44  to  2-5-45. 

770  kc-KXA  Seattle,  Wa^^h.- Grante, 
in  part  motion  for  continuance  hearini 
application  for  mod.  license,  postpone- 
same   from   12-13-44   to  1-18-45. 


Applications 


NOVEMBER  27 

Channel  8-Marcns  Loew  Booking  Agenc^  k 
Washington,   D.   C. — CP   new  commercis 
television  station. 

Channel  17-Marcus  Loew  Booking  Ager 
cy.  New  York — CP  new  commercial  tels 
vision  station. 


SCHEDULING  TWICE  WEEKLY 

Writes  Bill  HUNT,  WSFA 

J-HE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 
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1240  kc-CapitoI  Broadcasting  Corp., 
Charleston,  W.  Va. — CP  new  standard  sta- 
Ition  250  w  unlimited. 

!  1000  kc-Taylor  Radio  &  Television  Corp., 
jSan  Diego — CP  new  standard  station  250 
w  unlimited. 

Channel  8-Metro-Goldwyn-Mayer  Studios, 
Los  Angeles — CP  new  commercial  televi- 
sion station. 

i    48,900    kc-Claremont   Eagle   Inc.,  Clare- 

|{mont,  N.  H.— CP  new  FM  station,  5,100 

tq.  mi.,  $26,750  estimated  cost. 

1|    337,000  kc-CIaremont  Eagle  Inc.,  Clare- 

iknont,  N.  H. — CP  new  ST  broadcast  sta- 
tion, 25   w  special  emission. 
I    46,700  kc-WABC-FM  New  York— License 
ICO  cover  CP  for  changes  in  antenna  system. 

.1  Channel  1-WLW  Cincinnati— CP  new 
commercial   television  station. 

■  t  1340  kc-Smoky  Mountain  Broadcasting 
Co.,   Knoxville,    Tenn. — CP   new  standard 

•station,   250  w  unlimited. 
I    1230     kc-WRAL     Raleigh,     N.     C— CP 
change  from  1240  kc  to  1230  kc. 

''t  44,700  kc-EJBS  San  Francisco — CP  new 
FM  station,   amended  to  change  coverage 

;lto    7,557    sq.     mu    and    make  changes 

jtntenna  system. 

;  1450  kc-Thomas  J.  Watson,  Endicott, 
iN.  Y. — Mod.  CP  new  standard  station 
amended  re  change  trans.,  change  trans, 
bite  and  request  authority  install  synchron- 
ipns  amplifier. 

I  1080  kc-Mid-American  Broadcasting 
Corp.,  Louisville — CP  new  standard  sta- 
tion amended  re  changes  in  corporate 
itructure,  change  trans,  site  and  specify 
>tudio  site. 

49,100  kc-News-Joumal  Corp.,  Daytona 
;8each,  Fla. — CP  new  FM  station,  3,000 
isq.  mi.,  $65,250  estimated  cost. 

NOVEMBER  28 

t  1340  kc-WMFF  Flattsbnrg,  N.  Y.— Trans- 
i'er  control  from  Edward  H.  Bragg  and 
:Leslie   F.   Bragg  to   George  F.  Bissell. 

620  kc-Jackson  Broadcasting  Co.,  Jack- 
ion,  Miss. — CP  new  standard  station  1  kw 
;fanlimited  DA-N. 

1520     kc-Calnmet    Broadcasting  Corp., 
tlichmond,  Ind. — CP  new  standard  station 
iimended    re    corporate  structure. 
!   770  kc-KECA  Los  Angeles — Special  serv- 
ice authorization  770  kc  5  kw  unlimited 
pending    completion    contemplation  appli- 
'  ation  for  CP  change  790  kc  to  770  kc, 
ncrease  5  kw  to  50  kw,  install  new  trans. 
'  JA-DN.    move    studio    and  transmitter. 
960  kc-KROW  Oakland,  Cal.— Vol.  assgn. 
icense     from     Educational  Broadcasting 
Torp.  to  KROW  Inc. 
r   43,500  kc-WATR  Waterbury,  Conn. — CP 
View   FM   station,   14,300   sq.   mi.,  $55,050 

stimated  cost. 
Ill 


New  Macon  Station 

NEW  STANDARD  station  for  Ma- 
con, Ga.,  to  operate  on  1400  kc  with 
250  w  and  unlimited  hours,  was 
granted  by  the  FCC  last  week  to 
Macon  Broadcasting  Co.  President 
and  65%  owner  of  Macon  Broad- 
casting is  E.  M.  Lowe,  vice-presi- 
dent and  quarter-owner  of  WBML 
Macon.  Alfred  Lowe,  commercial 
manager  of  WBML,  holds  25%  in- 
terest. Elsworth  Hall  Jr.,  attorney, 
is  owner  of  remaining  15%  as  sec- 
retary-treasurer. Application,  filed 
Aug.  31  of  this  year,  is  granted 
subject  to  condition  that  applicant 
sever  all  connections  with  WBML 
and  pursuant  to  the  Jan.  26,  1944 
FCC-WPB  Policy  relating  to  use 
of  critical  materials  in  new  con- 
struction. 


44,500  kc-KLUP'  Galveston,  Tex.— CP 
new  FM  station,  940  sq.  mi.,  $25,000 
estimated  cost. 

600  kc-WMT  Cedar  Rapids,  la.— Mod.  li- 
cense change  name  to  American  Broad- 
casting Stations  Inc. 

1030  kc-KARM  Fresno,  Cal.— CP  change 
1430  kc  to  1030  kc,  make  changes  DA. 
Facilities  KGB. 

1360  kc-KMO  Tacoma,  Wash. — CP  make 
changes  in  auxiliary  transmitting  equip- 
ment. 

1280  kc-KIT  Yakima,  Wash.— CP  make 
changes    in    transmitting  equipment. 

43,700  kc-Reno  Newspapers  Inc.,  Reno, 
Nev. — CP  new  FM  station,  35,558  sq.  mi., 
$51,935  estimated  cost. 

NOVEMBER  30 

Metropolitan  Television  Inc.,  New  York 

— Mod.  CP  new  experimental  television 
station  (W2XMT)  for  extension  comple- 
tion date  from  12-31-44  to  5-31-45. 

560  kc-WJLS  Beckley,  W.  Va.— License 
to  cover  CP  authorizing  change  frequency 
and  power. 

1400  kc-Fort  Lauderdale  Broadcasting 
Co.,  Fort  Lauderdale,  Fla. — CP  new  stand- 
ard station  250  w  unlimited. 

46,000  kc-The  Patriot  Co.,  Harrisburg,  Pa. 
—CP  new  FM  station,  7,633  sq.  mi.,  $48,- 
260   estimated  cost. 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  Contultantt 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 

(Subj.  to  Gov't  Reg.) 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  In  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write  for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


YOUR  CANADIAN  distribution 

ts  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Domiruon Sq.  Bldg. ,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


Accurate      Concise  Dramatic 

m  PEL 


and 

"A  Dispatch  front  Renter's" 

WKAT  (BLUE)  4th  YEAR 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olscbner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


SOUND  EFFECT  RECORDS 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


BUY 
WAR  BONDS 


MURRAY  G.  CROSBY,  for  20  years  a 
research  engineer  in  the  communications 
division  of  RCA  Labs.,  has  joined  the  re- 
search and  development  staff  of  Press 
Wireless  Inc.  as  a  consultant,  with  head- 
quarters at  P-W  laboratories  in  Little 
Neck,  L.  I.  A  pioneer  in  FM,  Mr.  Crosby 
has  conducted  research  in  other  phases 
of  electronics,  and  holds  over  100  U.  S. 
and  foreign  patents  in  his  field.  He  v/iU 
be  associated  at  P-W  with  P.  D.  ZURIAN, 
director    of    research    and  development. 

FRANK  BARRON,  studio  and  field  tech- 
nician for  KPO  San  Francisco,  has  trans- 
ferred to  New  York.  ROY  C.  FELL,  trans- 
mitter engineer,  has  shifted  to  new  short- 
wave station  at  Dixon,  Cal.,  as  also  has 
SAM  MET.NICOE.  studio  and  field  techni- 
cian. W.  B.  SEWARD  has  replaced  RALPH 
R.  STUBBE,  resigned,  as  transmitter  en- 
gineer for  KPO.  New  members  of  the 
studio-field  engineering  staff  are  DWIGHT 
MAXWELL,  formerly  of  OWI,  and  EARL 

G.  SORENSON. 

L.  A.  HARTSOOK  Jr.  has  assumed  full- 
time  technical  duties  in  the  WBIG  Greens- 
boro control  room. 

C.  E.  PICKETT,  NBC  Hollywood  master 
control  engineer,  has  been  appointed  as- 
sistant to  A.  H.  Saxton,  Western  division 
chief  engineer.  He  will  also  act  as  opera- 
tions supervisor  of  the  engineering  de- 
partment. 

HUNTER  WALL,  control  operator  of 
WPTF  Raleigh,  N.  C,  has  returned  to 
work  following  an  absence  of  two  months 
during  which  he  recuperated  from  two 
major  operations. 

JOHN  W.  JONES,  engineer  and  announc- 
er of  WALL  Middletown,  N.  Y.,  is  now  in 
charge    of   programming    and  promotion. 

FRED  SCHOELKOF,  former  transmitter 
operator,  is  now  a  control-operator  and 
announcer.  JIM  MAILLER,  new  to  radio, 
is  being  trained  as  control  operator  and 
announcer. 

CHESTER  C.  AIKEN,  associated  with  field 
engineering  training  and  personnel  work 
for  RCA  since  1928,  is  now  a  member  of 
the  Electronics  Apparatus  Section  of  the 
RCA  Division  in  Camden. 

E.  C.  BRODE  has  been  appointed  manager 
of  distribution  for  the  manufacturing 
division  of  the  Crosley  Corp.  He  has  been 
associated  for  many  years  with  the  radio 
and   major   appliance  industries. 

LLOYD  MORRIS,  operator  of  CFPR  Prince 
Rupert,  B.  C,  recently  underwent  a  ton- 
silectomy. 

H.  E.  ALLER,  control  room  engineer  at 
WFBL  Syracuse,  last  week  completed  20 
years  service  with  the  station. 

GEORGE  W.  CROWELL,  formerly  of 
Phiico  Radio  Corp.,  Chicago,  is  now  Chi- 
cago radio  sales  representative  of  Strom- 
berg-Carlson  Co.,  Rochester. 

KENNETH  HAILE,  formerly  with  Western 
Electric  Co.,  New  York,  has  joined  WNEW 
New  York  as  studio  engineer.  JOHN 
MUNRO  has  rejoined  the  engineering  staff. 


Young  Opens  Firm 

ADAM  J.  YOUNG  Jr.,  who  re- 
signed Nov.  16  as  vice-president 
and  sales  manager  of  Joseph  Her- 
shey  McGillvra  Inc.  after  six  and 
a  half  years  with  that  organiza- 
tion, has  opened  his  own  station 
representative  business,  Adam  J. 
Young  Jr.  Inc.,  at  11  W.  42nd  St., 
New  York,  Telephone  is  LO.  3-1926. 
Before  joining  McGillvra  Mr. 
Young  had  spent  seven  and  a  half 
years  with  NBC,  in  the  program 
department,  artists  service  bureau 
and  sales  research  and  promotion 
department,  and  one  year  as  radio 
director  of  H.  M.  Kiesewetter  Adv. 
Agency.  A  Chicago  office  will  be 
opened  about  Dec.  15,  Mr.  Young 
said  last  week.  He  will  announce  a 
list  of  stations  shortly. 


CKWX  Vancouver,  B.  C,  joined  Don 
Lee  Broadcasting  System,  Dec.  1  as 
a  supiilemeutary  station. 
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NATIONAL  REPRESENTATIVES 
THE  KATZ  AGENCY,  INC. 
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New  NAB  Committees  Named; 
Executive  Sessions  Planned 

Legislative  Group  to  Hold  Dec.  13-15  Session 
In  Washington  With  Elias  Again  Chairman 


MEMBERSHIPS  of  the  NAB 
executive  and  standing  commit- 
tees, to  serve  until  the  1945  an- 
nual meeting,  were  completed  last 
week,  with  a  few  exceptions,  by  J. 
Harold  Ryan,  NAB  president.  With 
the  new  committee  alignments,  Mr. 
Ryan  disclosed  that  three  impor- 
tant executive  committees  will 
meet  this  month. 

Scheduled  for  a  session  in  Wash- 
ington Dec.  13-15  is  the  Legislative 
Committee,  to  be  headed  again  by 
Don  S.  Elias,  WWNC  Asheville, 
N.  C.  The  Sales  Managers  Execu- 
tive Committee  will  meet  in  Chica- 
go Dec.  12-13,  followed  on  Dec.  14- 
15,  also  in  Chicago,  by  a  meeting 
of  the  Small  Market  Stations  Com- 
mittee. 

Early  Legislation  a  Possibility 

Inasmuch  as  Rep.  Clarence  F. 
Lea  (D-Cal.),  chairman  of  the 
House  Interstate  &  Foreign  Com- 
merce Committee,  has  declared 
himself  heartily  in  favor  of  new 
radio  legislation  early  in  the  next 
Congress,  the  Washington  confer- 
ence was  considered  significant. 
Although  Sen.  Burton  K.  Wheeler 
(D-Mont.),  chairman  of  the  Sen- 
ate Interstate  Commerce  Commit- 
tee, in  a  recent  article  in  the  Pro- 
gressive said  the  White-Wheeler 
Bill  (S-814)  was  "pending",  hopes 
of  its  passage  long  since  have  been 
abandoned,  in  light  of  his  asser- 
tion months  ago  that  it  was  "dead". 

Since  new  bills  would  have  to 
be  introduced  in  the  79th  Congress, 
it  was  generally  felt  in  the  broad- 
casting profession  that  the  NAB 
Legislative  Committee,  offering  its 
assistance  to  Chairman  Lea,  could 
accomplish  much  towards  defini- 
tive legislation  in  the  next  Con- 
gress. Rep.  Lea,  also  chairman 
of  the  Select  Committee  to  Investi- 
gate the  FCC,  expressed  his  views 
on  the  need  for  legislation  in  the 
Aug.  28  Broadcasting. 

President  Ryan  will  attend  the 
Legislative  Committee  meeting  in 
Washington  and  one  day  of  the 
Small  Market  Stations  Committee 
session  in  Chicago.  Robert  T. 
Bartley,  NAB  Director  of  Govern- 
ment Relations,  is  acting  secretary 
of  the  Legislative  Committee  and 
Lewis  H.  Avery,  Director  of  Broad- 
cast Advertising,  serves  as  secre- 
tary of  the  Sales  Managers  Execu- 
tive Committee  and  the  Small  Mar- 
ket Stations  group. 

C.  E.  Arney  Jr.,  NAB  secretary- 
treasurer,  after  lining  up  a  tenta- 
tive schedule  for  NAB  district 
meetings  to  begin  in  January,  was 
obliged  to  revamp  the  setup  after 
it  was  announced  that  the  annual 
NBC  Regional  War  Clinics  already 
had  been  scheduled  to  begin  Feb.  5. 
In  some  instances  the  NAB  and 
NBC  meetings  conflict  and  Mr. 
Arney  is  revising  his  schedule. 

Following  are  the  NAB  commit- 


tees as  announced  by  President 
Ryan: 

Code— Lee  B.  Wailes,  KYW  Philadelphia, 
chairman;  Edgar  L.  Bill,  WMBD  Peoria; 
Felix  Hinkle,  WHBC  Canton,  O.;  WiUiam 
S.  Hedges,  NBC  New  York;  Herbert  Hol- 
lister,  KANS  Wichita,  Kan.;  Richard  H. 
Mason,  WPTF  Raleigh,  N.  C;  Eugene  P. 
O'Fallon,  KFEL  Denver;  William  B.  Quar- 
ton,  WMT  Cedar  Rapids,  la.;  Jan  Schi- 
mek,  CBS  New  York. 

Engineering  Exbcutivb — Porter  Houston, 
WSBM  Baltimore,  chairman;  O.  B.  Han- 
son. NBC  New  York;  Karl  B.  Hoffman, 
WGR  Buffalo;  William  B.  Lodge,  CBS  New 
York;  J.  B.  Fuqua,  WGAC  Augusta,  Ga. 

Insurance — William  I.  Moore,  WBNX 
New  York,  chairman;  S.  R.  Dean,  CBS 
New  York  ;  R.  J.  Teichner,  NBC  New  York. 

Labor  Executive — Harry  LePoidevin, 
WRJN  Racine,  Wis.,  chairman;  W.  E. 
Hutchinson,  WAAF  Chicago;  John  H. 
MacDonald,  NBC  New  York;  Stephen  R. 
Rintoul,  WSRR  Stamford,  Conn.;  Calvin 
J.  Smith,  KFAC  Los  Angeles;  Frank  K. 
White,  CBS  New  York;  (one  member  to 
be  added) . 

Legislative — Don  S.  Elias,  WWNC  Ashe- 
ville, N.  C,  chairman ;  Clair  R.  McCol- 
lough,  WGAL  Lancaster,  Pa.;  Joseph  H. 
Ream,  CBS  New  York;  J.  Leonard 
Reinsch,  WSB  Atlanta:  Frank  M.  Russell, 
NBC  Washington;  G.  Richard  Shafto,  WIS 
Columbia,  S.  C;  James  D.  Shouse.  WLW 
'Cincinnati;  Harry  R.  Spence,  KXRO  Aber- 
deen, Wash.;  O.  L.  (Ted)  Taylor,  KGNC 
Amarillo,  Tex. 

Office  Forms  &  Practices — John  B.  Con- 
ley,  WOWO  Fort  Wayne,  Ind.,  chairman; 
Gene  L.  Cagle,  KFJZ  Fort  Worth;  S.  R. 
Dean,  CBS  New  York;  Harry  F.  McKeon, 
NBC  New  York;  Lloyd  C.  Thomas,  KGFW 
Kearney,  Neb.;  Earl  W.  Winger,  WOOD 
Chattanooga;  (one  meml-er  to  be  added). 

Program  Directors  Exbcutivb — Harold 
Fair,  WHO  Des  Moines,  chairman;  Irvin 
G.  Abeloff,  WRY  A  Richmond,  Va.;  Wil- 
liam J.  Adams,  WHEC  Rochester,  N.  Y.; 
Eugene  Carr,  WJR  Detroit;  Douglas  Coul- 
ter. CBS  New  York;  Robert  Evans.  WSPD 
Toledo;  Clarence  L.  Menser,  NBC  New 
York;  Ray  Shannon,  WHAS  Louisville; 
(one  member  to  be  added). 

Public  Relations  Executive — John  F. 
Patt,  WGAR  Cleveland,  chairman ;  Edgar 
L.  Bill,  WMBD  Peoria;  Michael  R.  Hanna, 
WHCU  Ithaca,  N.  Y.;  Leslie  W.  Joy,  KYW 
Philadelphia;  Harry  Kopf,  NBC  Chicago; 
George  Crandall,  CBS  New  York;  Craig 
Lawrence,  WHOM  Jersey  City-New  York; 
Lewis  Allen  Weiss,  KHJ  Hollywood;  Karl 
O.  Wyler,  KTSM  El  Paso. 

Radio  News — Karl  Koerper,  KMBC  Kan- 
sas City,  chairman;  William  Brooks,  NBC 
New  York;  H.  K.  Carpenter,  WHK  Cleve- 
land; Rex  G.  Howell,  KFXJ  Grand  Junc- 
tion, Colo.;  L.  Spencer  Mitchell,  WDAE 
Tampa,  Fla.;  E.  R.  Vadeboncoeur,  WSYR 
Syracuse;  Paul  White,  CBS  New  York. 

RESEABCH—Roger  W.  Clipp,  KFIL  Phil- 
adelphia, chairman:  George  M.  Burbach, 
KSD  St.  Louis;  Martin  B.  Campbell,  WFAA 


Historic  Virginia 

FIRST  of  a  series  of  WRVA 
advertisements  depicting  his- 
toric Virginia  scenes  appears 
in  this  issue  of  Broad- 
casting. The  advertisements 
are  based  on  linoleum 
block  prints  by  Charles 
Smith.  Opening  print  shows 
the  U.  of  Virginia  Rotunda 
at  Charlottesville.  Antique 
type  is  used.  The  series  rep- 
resents a  departure  in  broad- 
cast advertising.  It  will  ap- 
pear only  in  Broadcasting 
magazine.  Mr.  Smith,  re- 
nowned artist,  has  exhibited 
his  works  in  museums  all 
over  the  world. 


Dallas;  John  K.  Churchill,  CBS  New  York; 
Edward  F.  Evans,  WJZ  New  York;  Barry 
T.  Rumple.  NBC  New  York;  Dale  L.  Tay- 
lor, WENY  Elmira,  N.  Y.;  J.  C.  TuUy, 
WJAC  Johnstown,  Pa. 

Sales  Manageis  Exbcuttvb — Arthur 
Hull  Hayes,  WBAC  New  York,  chairman  ; 
Samuel  H.  Bennett,  KMBC  Kansas  City; 
William  Doerr  Jr.,  WEBR  Buffalo;  Walter 
Johnson,  WTIC  Hartford,  Conn.;  Stanton 
P.  Kettler,  WMMN  Fairmont,  W.  Va.;  Ben 
Laird,  WOSH  Oshkosh,  Wis.;  James  V. 
McConnell,  WEAF  New  York;  John  M. 
Cutler  Jr.,  WSB  Atlanta ;  Frank  Webb. 
KDKA  Pittsburgh. 

Small  "  Market  Stations — ^Robert  T. 
Mason,  WMRN  Marion,  O.,  chairman; 
James  R.  Curtis,  KFRO  Longview,  Tex.; 
William  B.  Smullin,  KIEM  Eureka,  Cal.; 
Marshall  Pengra,  KRNR  Roseburg,  Ore.; 
Hugh  M.  Smith,  WAML  Laurel,  Miss.; 
Gerald  Wing.  KROC  Rochester,  Minn.; 
David  Rosenblum,  WISR  Butler,  Pa. 

Engineering — District  1,  Italo  Martino, 
WDRC  Hartford:  District  2,  Earle  God- 
frey, WBAB  Atlantic  City;  District  3,  T.  C. 
Kennev,  KDKA  Pittsburgh;  District  4, 
Philip'  F.  Hedrick,  WSJS  Winston-Salem, 
N.  C.J  District  5,  J.  B.  Fuqua,  KGAC 
Augusta,  Ga.;  District  6,  J.  D.  Bloom,  WWL 
New  Orleans;  District  7,  Frank  A.  Dierin- 
ger.  WFMJ  Youngstown,  O.;  District  8, 
Stokes  Gresham  Jr.,  WISH  Indianapolis; 
District  9,  Oscar  C.  Hirsch,  WKRO  Cairo, 
III.;  District  10,  Mark  W.  Bullock,  KFAB 
Lincoln.  Neb.:  District  13,  William  G. 
Egerton,  KTSA  San  Antonio;  District  14, 
Robert  H.  Owen,  KOA  Denver;  District  15, 
George  Greaves,  KPO  San  Francisco;  Dis- 
trict 16,  Lester  H.  Bowman,  KNX  Los 
Angeles;  District  17,  J.  D.  Kolesar,  KMO 
Tacoma,  Wash.  Districts  11,  12  to  be 
named. 

Public  Relations — District  1,  MiUard  P. 
Stanton,  WORC  Worcester,  Mass.  ;  District 
2,  Michael  R.  Hanna,  WHUC  Ithaca,  N.  Y.; 
District  3,  George  D.  Coleman,  WGBI 
Scranton;  District  4,  James  H.  HJoore, 
WSLS  Roanoke,  Va.;  District  5,  W.  Walter 
Tison,  WFLA  Tampa;  District  6,  Wiley  P. 
Harris,  WJDX  Jackson,  Miss.:  District  7, 
John  F.  Patt,  WGAR  Cleveland;  District  8, 
Milton  L.  Greenebaum,  WSAM  Saginaw, 
Mich.;  District  9,  Edward  E.  Lindsay, 
WSOY  Decatur,  II!.;  District  10,  Phil  Hoff- 


JOHN  HYMES  QVm 
OWl  RADIO  BUREA 

JOHN  D.  HYMES,  deputy  - 
of  the  OWI  Domestic  Radio  Bui 
in  charge  of  station  relations, 
resigned  effective  Dec.  22.  Geo 
P.  Ludlam, 
reau   chief,  s; 
Mr.  Hymes,  v 
came  to  the  0' 
in    June  11 
from  Foote,  Cc 
&   Belding,  N 
York,  "has  dc 
a   brilliant  jo 

Mr.  Hymes 
signed  because 
illness     in  h 
family.    His  1 


Mr.  Hymes 


ter  to  the  regional  chiefs  of  t 
radio  bureau  said  in  part,  "I  ; 
sure  you  know  I  am  resigning  oi 
because  I  feel  it  absolutely  nec 
sary.  We  still  have  a  big  job 
do  at  OWI  and  I  deeply  regi 
leaving  at  this  time.  I  have  f 
the  necessity  of  my  decision  i 
several  months  now,  but  Geor 
Ludlam  has  persuaded  me  to  cc 
tinue  for  as  long  as  I  possil 
could.  I  now  find  that  I  can't  cc 
tinue  in  Washington  beyond  t 
end  of  the  year." 

Willett  Kempton,  assistant  ch: 
of  station  relations,  will  take  o^ 
direction  of  the  division  as  acti 
chief.  Mr.  Hymes  did  not  e 
nounce  his  plans.  He  was  a  tin 
buyer  and  station  relations  chi 
with  FC&B  for  eight  years  a 
also  has  done  radio  productic 
contact  work,  and  script  writing 


Drawn  for  Broadcasting  by  Sid  Hix 


Nusbaum  to  Agency 

MORT  NUSBAUM  with  WSi^ 
Rochester  and  commercial  manag 
of  that  outlet  for  several  yeai 
has  been  appointed  account  exec 
five  of  Kayton-Spiero,  New  Yoi 
He  will  serve  as  radio  advertisii 
consultant  for  Twentieth-Centur 
Fox  Film  Corp.  supervising  produ 
tion  of  radio  advertising  and  tir 
purchases. 


man,  KRNT  Des  Moines:  District 
Ralph  Nimmons,  WFAA  Dallas;  Distr 
14,  Walter  E.  Wagstaff,  KIDO  Boise,  Id 
District  15,  C.  L.  McCarthy,  KQW  S 
Francisco:  District  16,  Patrick  Campb( 
KHJ  Hollywood:  District  17,  Wallace  Bi 
zeal,  KFPY  Spokane,  Wash.;  Districts  : 
12  to  be  named. 

Sales  Managers — District  1,  Kingsley 
Horton,  WEEI  Boston;  District  2,  John 
Bacon,  WGR  Buffalo:   District  3,  Thom 
B.  Price,   WWSW  Pittsburgh;  District 
Roland   Weeks,  WCSC   Charleston,    S.  ( 
District   5,  Frank   Crowther    (Red  Cros 
WMAZ    Macon,    Ga.;    District    6,  F. 
Sowell  Jr.,   WLAC   Nashville;  District 
E.  Y.  Flanigan,  WSPD  Toledo:  District 
Owen  F.  Uridge.  WJR  Detroit;  District 
Edwin    C.    Allen,    WIBA    Madison,  Wi: 
District    10,    Hale   Bondurant,    WHO  D 
Moines;  District  13,  C.  K.  Beaver,  WOi 
San     Antonio:    District    14,  WiUiam 
Grove.  KFBC,  Cheyenne,  Wyo.;  District  1 
Rav  Baker,  KPO  San  Francisco;  Distri 
16,  William  J.  Beaton,  KWKW  Pasaden 
Cal.;    District    17,    Chet    Wheeler,  KWl 
Albany,  Ore.;  Districts  11,  12  to  be  name 

Program  Directors — District  1,  Wayi 
Henry  Latham,  WSPR  Springfield,  Masi 
District  2,  Elliott  Stewart,  WIBX  Utic 
T.T.  Y.;  District  3,  J.  C.  Tully,  WJA 
Johnstown,  Pa.:  District  4,  Irvin  G.  Ab 
loff,  WRVA  Richmond,  Va.;  District 
Robert  L.  Fidlar,  WIOD  Miami;  District^ 
Robert  Atherton,  WMC  Memphis;  Distri 
7,  Edgar  T.  Wolfe,  WBNS  Columbus,  C 
District  8,  Eldon  Campbell,  WOWO  Fo 
Wayne;  District  9,  Maurice  P.  Owen 
WROK  Rockford,  III.;  District  10,  Haro 
Fair,  WHO  Des  Moines:  District  13,  I 
Lally,  WBAP  Fort  Worth;  District  1 
Ralph  W.  Hardy,  KLS  Salt  Lake  Cit 
District  15,  Robert  H.  Wesson,  KGO  Ss 
Francisco;  District  17,  Homer  Welch,  KE 
Portland,  Ore.;  Districts  11,  12,  16  to  1 
named. 
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•  ADVERTISING    MUST    PACE  PROGRESS 


In  the  Distribution  Decade^. 


Must  Open  Many  New  Markets! 


MONEY,  men,  materials,  manufacturing  facilities 
— there'll  be  plenty  of  all  these  after  Victory.  The 
problem  will  be  to  move  the  products  of  Industry 
into  millions  of  consumer  homes  quickly,  cheaply  and 
efl&ciently — in  the  Distribution  Decade  after  V-Day. 

Advertising's  responsibilities  —  and  opportunities  — 
in  the  Distribution  Decade  will  be  tremendous.  For 


on  Advertising  and  the  men  who 
create  and  administer  Advertising 
must  rest  a  large  part  of  the  bur- 
den of  accelerating  distribution  and  improving  dis- 
tribution techniques,  so  that  we,  as  a  Nation,  can 
readily  absorb  the  40%  increase  in  production  nec- 
essary- to  achieve  a  high  post-war  standard  of  living. 

Alert  agency  men  are  intensively  studying  these 
problems.  So  is  the  Nation's  Station,  as  thev  applv 
to  the  great  4-State  market  that  is  WLW-land. 


WLW 

DIVISION  Of  THE  CROSUt  CORPORATION 


THE     NATION'S     MOST     MERCHANDISE-ABLE  STATION 


''The 


SPIRI T 


of 


76 


EARLY  in  the  Sixth  War  Loan,WLS  Pro- 
gram Director  Harold  Safford,  counted 
up.  "We  have  booked  SEVENTY-SIX 
special  war  bond  shows  for  WLS  talent,"  he  said. 
"One,  two,  up  to  ten  acts.  Seventy-six  per- 
formances and  the  drive  has  just  begun!" 

That's  what  we  mean  by  "The  Spirit  of  '76". 
These  seventy-six  WLS  war  bond  shows  exem- 
plify the  "Spirit  of  '76"  in  the  Radio  Industry 
of  1944.  We're  glad  to  serve  this  way.  And  be- 
sides, we're  proud  that  WLS  is  so  much  "One 
of  the  family  in  Midwest  America"  that,  when- 
ever our  people  want  help,  they  call  on  us.  In 
war  bond  or  salvage  drives,  in  community  efforts 
of  every  kind  IN  CHICAGO  and  all  our  four- 
state  area,  WLS  is  the  first  thought  of  millions 
of  Americans  who,  in  1944,  are  working  and 
fighting  with  "The  Spirit  of  '76". 


If  you  want  help  in  selling  a  product  or  service 
in  Midwest  America,  call  WLS  or  see  a  John 
Blair  man.  Our  million  letters  a  year  are 
proof  of  what  we  can  and  will  do. 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


pro"''* 


Tow  a-"* 


represented  by 
John  Blair  &  Company 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLA 


THIS  CAN  ONLY  BE  PORTLAND,  OREGON 


A  Typical  Airlerlcan  Icity  •  •  I  bot  itslharizcui  mcifco-6  it  d 
KOIN  is  a  Typjcol  AnNmcanKaaio  Station  .1  .whose  new 
in  Public  Service  malce  it  diffe|rent]  I  \ 

fCOfN  RAIMO  TTACHERS  INSJITUTE 

Three  weeks  course  in  real,  roll-up-the-sleeves  radio  utilization  for 
300  teachers.  Said  one:  "you've  jarred  me  out  of  the  old  classroom  rut!" 


iffterent, 
honizons 


mpaign  w  :h  "PortI 


fSONC  OF  THE  COLUMBIA.  Stories  of  Oregon  history  dramatized 
[in  words  and  inspiring  music  ...  in  biggest  single  station  production 
j  on  Pacific  Coast.  Over  50  in  the  cast 

UNITED  WAR  CHEST.   Opening  c 
I  Oregon  to  Portland,  Maine"  phone  ch 
drama,  KOIN  helps  in  attaining  largest 

WARTIME  WOMEN.  Daily  progra 
named  by  Variety  as  most  outstanding 
the  nation.  Now  in  its  fourth  year,  and  fl 

GARDENING  WITH  BOUQUET.  KdiN  dialers  he 
west's  leading  crops  expert  twice  a  .weac,  then  grabi 
for  bigger  'n'  better  Victory  Gardens. 

PARK  CONCERTS.  Outdoor  concerts  p^ovid|bd  by  Ci 
and  KOIN  are  enjoyed  by  weekly  crowds  or' 5,000  in  summer  series. 

SAFETY.  Two  separate  weekly  series  of  safety  programs  help  to 
shine  the  stop  light  on  mounting  problem  of  wartime  accidents. 


plus  "F 
'ortland  quota 

conducted  b 
women's  w 
the  durati 


h  Freedol 
history 

lare  Ha' 
ctivities 


e  Nort 
eir  ho 


ortland 


MILLION  DOLLAR  CLUB.  Called  by  Ted  Gamble,  National  Direc- 
tor, War  FinanceJPiwsion  if fj.  S.  Treasury  "one  of  the  finest  War 
Bon/shokvs  on  the  air  in  tms  country". 

KIDlCRiriCS.  ^'Iward-winnmg  weekly  discussion  by  four  "primer 
proflssors"  of  bobks  they  read . . .  presented  in  cooperation  with 
Portmnd  Public  Slhools  and  Library. 

RED'S  GANG.  KDIN's  popular  "western"  group  entertains  war 
workelcg  on  the  jolu,|llJ!J?:s  war  bond  personal  appearances  . . .  plus  five 
"topnotch\  radio  slows  a  week. 

CALLINGlPISTOIl  BUTTE.  Our  own  network  origination  of  tri- 
bute tl  U.  1.  Forest!  Service  and  "the  men  who  serve  their  country 
in  foreKgMen".  AntthwKOIN  fire  prevention  program. 

SPELL'N  TELL.  This  weekly  spelling-bee  and  current  events  quiz  is 
the  vehicle  used  to  air  the  story  of  Portland  Public  Schools  in  wartime. 

PROBLEM  CLINIC.  This  weekly  series  helps  to  solve  the  problems 
peculiar  to  a  war-swollen  area. 


mm 


PORTLAND 
OREGON 


FREE  &  PETERS,  Inc. 
National 
Representatives 


published  every  Monday,  53rd  issue  (Year  Book  Nmnber)  published  in  February  by  Broadcasttno  Publications,  iNa,  870  National  Press  Building,  Washin^n  4,  D.  O. 
i  Bntered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Wasbingrton,  D.  C,  under  act  of  Marcb  3,  1879. 


TURNTABLE 
EQUIPMENT 


Elections  come  and  go,  but  the  broadcasters' 
favorite  is  always... RCA  Turntable  Equipment. 
Here  is  sturdy,  dependable  construction;  equip- 
ment particularly  designed  for  broadcast  station 
needs. 

In  the  RCA  70-Cl  Turntable  with  its  combin- 
ation head,  the  broadcaster  will  find  equipment 
of  great  flexibility.  These  turntables  will  be 


available  for  delivery  on  rated  orders  early  in 
1945.  Inquire  now! 

For  broadcasters  interested  in  postwar  reser- 
vations of  turntables,  new  AM,  FM  or  Television 
equipment,  speech  input  equipment,  etc. — write 
the  Broadcast  Equipment  Section  for  informa- 
tion on  the  RCA  Broadcast  Equipment  Priority 
Plan. 


FEATURES  OF  THE 
RCA  70-Cl  TRANSCRIPTION  TURNTABLE 


Combination  pickup  for  vertical  and  lateral  transcriptions. 

Counter  balanced  tone  arm,  free  of  noise  and  vibration.  Six-position  switch  for 
control  of  compensation. 

Excellent  speed  regulation.  High  torque  for  quick  starting. 

Turntable  operation  within  proximity  of  microphone  possible.  (Silent  type  power 
switch;  low  motor  noise.) 

j^*^    Isolation  of  motor  noise  from  cabinet.  Filters  securely  mounted  and  arranged  for 
minimum  hum  pickup. 

Modern  cabinet  design,  attractive  trim.  Umber  gray  cabinet  finish. 
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9ten4// at aee 


WAAT  delivers 
more  listeners  per  dollar 
in  America's  4~  Largest  Market 
than  any  other  station  — 
including 
all  50,000  watters! 


*See  Latest  Surveys!  Check  Availabilities! 
SMaWt  Bi  '      National  Representatives:  Radio  Advertising  Co. 

*  C  rl  ^ 

use 


Do  you  realize  this  market  contains  over  3Vi  million  people; 
more  than  these  14  cities  combined: — Kansas  City,  Indianapolis, 
Rochester,  Denver,  Atlanta,  Dallas,  Toledo,  Omaha,  Syracuse, 
Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 
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A  DVERTisiNG  PSYCHOLOGIST  Elmer  Wheeler  had  a  neat 
way  of  summing  up  the  strategy  of  sales  appeal. 
Said  he:  "Sell  the  sizzle,  not  the  steak." 

BUT... don't  buy  that  way,  brother.  The  sizzle  adds 
atmosphere,  but  it's  the  steak  that  has  to  fill  you  up. 

A  sprinkling  of  big  names  in  a  transcribed  library 
may  look  very  impressive,  but  it's  as  clear  as  a  50,000 
watt  signal  that  a  few  "peaks"  in  a  library  can't  make 
up  for  a  bulk  of  run-of-the-mill  material. 


Compare!  Break  down  the  number  of  playing  hours 
into  paying  hours — hours  of  the  kind  of  big-time  show- 
manship that's  known  to  get  listeners  and  clients — 
and  you'll  find  associated  your  best  bet. 

For  the  word  is  getting  around:  ASSOCIATED  offers 
most  hours  of  the  best  radio  music ! 

That's  why,  in  the  past  few  months,  associated  has 
gained  more  new  subscribers  than  in  any  comparable 
period  in  its  history.  It  will  pay  you  to  find  out  what 
the  rush  is  all  about. 


4ssoeM  Pmjram  Service 

25  West  45th  Street,  New  York  19,  N.  Y. 
MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  by  Loren  Watson  of  SPOT  SALES^  Inc, 
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inner  s — 
Ready  for  the  Picking.  Fa- 
mous Washington  State  Ap- 
ples ready  for  world  mar- 
kets; and  these  are  just  one 
of  the  many  choice  crops 
that  keep  the  Buying  In- 
come of  the  Inland  Empire 
second  highest  in  the  nation 
— $2,252  per  capita. 


Jr  icking  the 
Winner  among  Media,  too, 
is  easy  here  in  the  Inland 
Empire.  One  rich  market 
completely  covered  at  the 
cost  of  just  one  medium 
....  no  other  single  medium 
in  this  area  except  KHQ 
can  make  this  claim.  It's  a 
Winner  every  time. 


FHE   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING   THE   INLAND  EMPIRE 


Owned  and  Operated  by 

LOriS  WASMER,  Incorporated 


Radio  Central  Building 


Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 


BRIGHT 
SPOTS 


in  Washington,  D.  C. 


At  Deadline 


Meet  Alice  Lane,  the  Washington 
"Good  Neighbor,  "1  0:35  to  1  1 :30  A.M. 


Mike  Hunnicutt  .  .  .  he's  the  fellow 
who  wakes  Washington  up  with  a 
laugh...  7  to  10  A.M. 


Sports  the  way  sports  fans  like 
them  by  Tony  Wakeman,  1  to  5  P.M., 
and  all-sports  review  at  6:45  P.M. 


The  "1450  Club". . .  as  run  by  that 
popular  music  picker  Jackson  Lowe  . . . 
8:30  to  10:30  P.M. 


WWDC 

the  big  sales  result 
station  in  Woshlngton,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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PROCTER  &  GAMBLE  Co.,  Cincinnati,  Jan.  1  starts  Bob  Sweeney  and 
Hal  March,  comedians,  on  13  CfeS  West  Coast  and  midwest  stations  for 
Oxydol  and  Ivory  Soap  Monday  through  Friday,  7-7:15  p.m.,  replacing 
/  Love  a  Mystery.  Jack  Kirkwood's  program  replaces  the  mystery  series 
on  the  remaining  P  <fe  G  network  of  60  CBS  stations  at  7  p.m.,  moving 
from  8-8:15  p.m.  (PWT)  on  13  stations.  Compton  Adv.,  New  York, 
handles  advertising  for  both  products,  but  the  Sweeney-March  show  will 
be  handled  by  Dancer-Fitzgerald-Sample,  New  York. 


ACME  White  Lead  &  Color  Works,  Detroit  (Lin-X  Wax  and  Polish), 
effective  Jan.  1  renews  sponsorship  of  two  Sunday  mystery  shows.  The 
Shadow  on  33  Mutual  stations  and  Nick  Carter  on  14.  Contracts  for  13 
weeks  were  placed  by  Henri,  Hurst  and  McDonald  Inc.,  Chicago. 


COWLES  newspaper  and  radio  interests  have  leased  substantial  space 
at  711  Fifth  Ave.,  New  York  City,  former  NBC  headquarters,  for  occu- 
pancy about  April  1.  Probably  to  be  known  as  Look  Bldg.  Quarters  also 
will  house  New  York  studios  of  WHOM  Jersey  City-New  York.  World 
Broadcasting  System  will  continue  to  occupy  substantial  space  in  the 
building. 


ARTHUR  GODFREY,  early-morning  programmer  of  WABC  New  York 
and  WTOP  Washington,  returned  last  Friday  from  a  tour  of  the  Pacific 
with  a  series  of  recordings  on  the  use  of  blood  plasma  in  the  fighting 
areas.  G.  Richard  Swift,  WABC  program  director,  accompanied  Mr. 
Godfrey. 
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N  ADVERTISER  should 
not  use  radio  sporadical- 
ly, but  should,  after  mak- 
ing an  investment,  pro- 
tect that  investment  by  continuing 
his  radio  activities  over  a  long 
period  of  time,  in  fact  almost  in- 
definitely. Major  users  of  radio  to- 
day have  been  on  the  air  for  a 
number  of  years." 

This  axiom  of  radio  which  could 
be  the  preface  of  any  radio  presen- 
tation, is  given  add- 
ed weight  by  its 
source — Roland  Van 
Nostrand,  chief 
timebuyer  of  Ben- 
ton &  Bowles  who 
purchases  portions 
of  time  for  such 
major  users  of  radio 
as  General  Foods, 
Procter  &  Gamble, 
Prudential  Life  In- 
surance, Florida  Cit- 
rus Commission,  Best 
Foods  and  others. 

While    all  media 
have   done  an  out- 
standing job  for  the 
advertiser.  Van  says 
that   radio  properly   used,  offers 
larger  potentials  than  other  forms 
of  media.  Although  time  is  scarce 
under  present  conditions,  when  the 
war  is  won,  radio,  he  feels,  will  still 
retain  a  large  portion  of  its  spon- 
sored time.  Van's  observations  are 
supported  by  ten  years  of  front- 
line experience  in  media. 

Born  in  Sag  Harbor,  New  York 
in   1910,   Van  was   prominent  in 


high-school  athletics,  and  following 


graduation  became  an  athletic  in- 
structor. He  then  opened  his  own 
business  in  the  filling  station  field. 
His  genuine  ambition  lay,  however, 
in  advertising  and  soon  he  was  em- 
ployed by  Lord  &  Thomas  where  he 
began  in  the  research  department, 
but  after  several  months  shifted  to 
media.  He  remained  at  L&T  for 
five    years    before   going    to  the 
Joseph    Katz    Co.    in  Baltimore. 
After  three  years  with  Joseph  Katz 
Co.    as    space  and 
timebuyer    and  ac- 
count executive,  he 
moved  to  Ivey  &  Ell- 
ington as  media  di- 
rector. He  joined 
Benton  &  Bowles  the 
first    part    of  this 
year. 

Van  looks  forward 
to  the  day  when  re- 
strictions on  produc- 
tion of  television  re- 
ceivers and  equip- 
ment will  be  lifted, 
giving  television  the 
opportunity  to  ad- 
vance. He  feels  that 
^-^N  the  fine  standard  of 

radio  entertainment  will  be  re- 
flected in  television  programming 
and  consequently  television  will 
not  have  to  go  through  that  phase 
of  growing  pains  which  radio  had 
to  endure  in  its  beginning. 

Van's  interests  outside  are  the 
theatre,  music  and  sports.  The  lat- 
ter is  his  forte,  among  which  are 
swimming,  riding,  tennis,  hunting, 
fishing  and  golf.  He  shoots  golf  in 
the  70s. 


mm 

NBC  BASIC  STATION 


1150  KC 


Wilmington,  Delawar 


5000 

WATTS 
DAY  &  NIGHT 


REPRESENTED  BY 


R  AY M  E  « 
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,000  radio  homes 


eceived  this  folder 


rom  station  WLAC 


H*  ISTENERS  in  thirty-five  thousand  homes  reached 
in  their  mail  boxes  last  month  and  drew  out  a 
colorful  folder  listing  all  WLAC  programs  .  .  .  com- 
plete with  pictures  of  network  personalities. 

Not  only  home  owners  in  Nashville  but  those  in 
Illarksville,  Goodlettsville,  Murfreesboro,  McMinn- 
/ille,  Cookeville,  Tullahoma,  Lawrenceburg,  Lewis- 
■)urg,  Gallatin,  Lebanon,  Shelbyville,  Franklin  and 
Springfield  received  this  mailing  piece.  The  Nash- 
i^ille  listening  area  was  saturated  with  the  story  of 
^'LAC  program  offerings. 


And  that's  not  all.  Every  morning,  for  one  week, 
Nashville  business  executives  were  mailed  a  bulletin 
inviting  listening  to  that  night's  top  programs.  Over 
600  grocers  and  over  300  druggists  in  the  Nashville 
area  received  regular  mailings  from 
this  station. 

Is  it  any  wonder  that  WLAC  has  made 
a  reputation  as  a  "promotion-minded" 
station?  Let  WLAC,  with  its  50,000  watts, 
beam  your  sales  story  to  an  audience  that 
is  loyal  and  receptive. 


50,000  Watts 


Nashville,  Tenn. 


Represented  by  Paul  H.  Raymer  Cempany 
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^^We  wanted  results.  Thistle walte, 
yon  chnmp,  and  yon  ask  for  only 
one  F&P  station!'^ 


Stand  up,  Thistlewaite,  and  defend  yourself! 
You  can  easily  cite  cases  in  which  one  F&P  sta- 
tion has  proved  the  equivalent  of  an  entire  list 
of  stations  .  .  .  others  in  "which  such  satisfactory 
results  have  been  obtained  from  just  a  few 
F&P  stations  that  whole  campaigns  have  been 
switched  over  to  spot  broadcasting. 

Whether  it's  one  station  or  twenty  —  let's 
start.  Soon? 


FREE  &  PETERS^  mc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVESt 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDrANAPOLIS 

VVKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE  / 

IOWA  I 

WHO  DES  MOINES  I 

woe  DAVENPORT  \ 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

I  RIS  CORPUS  CHRISTI 

KXYZ   .  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CWtCAGO:  i8o  N.  Michigan     HVN  SQW^:  444  Maclisoti  Ave.     SAN  FRANCISCO:  iii  5//ffer    WlVimOfi:  6331  HoUywood    MIAHJA:  322  Palmer  Bla 
Franklin  6373  .•     Plaza  5-4130  Sutter  4353    '  Hollywood  2151  Main  5667 
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Blue-NBC  Face  Double  Strike  Threat 


^etrillo  May  Pull 

iAFM  If  Nets 
Sign  NABET 

By  JACK  LEVY 

DOUBLE  sti-ike  by  musicians 
|id  technicians  faced  the  NBC 
4d  Blue  networks  last  week 
.  James  C.  Petrillo  reportedly 
reatened  to  defy  the  National 
abor  Relations  Board  deci- 
on  of  Nov.  24  awarding  ju- 
risdiction over  platter-turning 
all  but  the  Chicago  stations  of 
rjie  networks  to  the  National 
issn.  of  Broadcast  Engineers 
id  Technicians. 

Broadcasting  learned  from  re- 
ible  sources  that  Mr.  Petrillo 
let  Tvith  network  officials  last 
aesday,  the  day  on  which  negotia- 
ans  started  between  NABET  and 
16  nets  for  renewal  of  contracts, 
id  served  notice  in  unmistak- 
ile  terms  that  if  contracts  are 
?ned  covering  platter-turner  ju- 
idiction  he  would  call  out  his 
asicians.  Several  days  earlier  his 
.ion  had  threatened,  obviously  as 
show  of  strength,  to  pull  musi- 
ins  from  the  NBC  Jack  Benny 
Mw  if  "non-union  engineers" 
ere  employed.  The  program, 
ijwever,  went  on  the  air  as  usual. 

Petrillo  Letter 

Following   the    Benny  incident 
"  d  the  commencement  of  negotia- 
ins  with  the  networks,  AUen  T. 
''Wley,  NABET  president,  issued 
1=  formal  statement  calling  upon 
r.  Petrillo  to  prove  a  charge  that 
ABET  is  a  "company  dominat- 
union"  or  subject  himself  to  a 
•el  suit  by  the  officers  and  mem- 
jirs  of  the  technicians'  union  (see 
of  statement  on  page  66).  Mr. 
pwley  said  the  networks  advised 
jm  they  received  a  letter  from 
X.  Petrillo  containing  this  charge. 
Mr.  Powley  also  accused  the  net- 
irks    of    attempting    to  coerce 
A.BET  into  joining  the  AFL  in 
der  to  satisfy  Mr.  Petrillo.  "This 
bate  collecting  gentleman",  he 
elared,    "seems   to    have  thor- 
?hly  scared  the  large  networks 
the  point  where  they  are  willing 
.  do  anything  he  asks,  even  to 
2  point  of  asking  us  to  relinquish 
Hr  rights  under  the  NLEB  ruling 
d  join  Mr.  Petrillo's  gang,  in 
[der  that  Petrillo's  unjust  wrath 


is  not  brought  down  on  their 
heads. 

Charging  "behind  the  scenes" 
action  between  Mr.  Petrillo  and  the 
networks  which,  he  said,  makes  it 
appear  that  the  "company  dom- 
inated union"  in  the  broadcasting 
picture  is  Mr.  Petrillo's  organiza- 
tion, Mr.  Powley  asserted  that 
NABET  was  at  a  loss  to  determine 
whether  Mr.  Petrillo's  sanction 
must  be  obtained  in  order  to  make 
an  agreement  with  the  companies. 
"In  fact,"  he  asserted,  "we  are 
becoming  so  confused  that  we  hard- 
ly know  who  is  president  of  NBC, 
Mr.  James  Trammell  or  Mr.  Niles 
Petrillo." 

NAB  May  Act 

Apprised  of  Mr.  Powley's  state- 
ment, an  NBC  spokesman  admitted 
that  a  letter  to  the  nets  from  Mr. 
Petrillo  had  been  read  during  ne- 
gotiations with  NABET  but  de- 
nied that  the  networks  on  their 
own  had  made  any  request  that 
NABET  join  the  International 
Brotherhood  of  Electrical  Workers 
(AFL).  Mr.  Petrillo  has  an  agree- 
ment with  the  IBEW  which  gives 
him  platter-turner  jurisdiction  at 
CBS  owned  stations. 

A  spokesman  for  the  Blue  stat- 
ed Friday:  "The  Blue  network  is 
involved  in  a  jurisdictional  dis- 
pute between  two  unions.  We  are 
hopeful  that  this  dispute  will  be 
satisfactorily  solved." 


A  possibility  that  the  NAB 
would  urge  the  networks  to  resist 
pressure  from  Petrillo  was  seen 
late  Friday  in  an  announcement 
by  President  J.  Harold  Ryan  that 
telegrams  were  being  sent  to  mem- 
bers of  the  Labor  Executive  Com- 
mittee for  an  expression  of  their 
views.  Responses  from  the  members 
will  determine  whether  a  meting 
of  the  Committee  will  be  called  to 
take  action. 

Members  of  the  Committee  are 
Harry  LePoidevin,  WRJN  Racine, 
Wis.,  chairman;  W.  E.  Hutchinson, 
WAAF  Chicago;  John  H.  Mac- 
Donald,  NBC  New  York;  Stephen 
R.  Rintoul,  WSRR  Stamford, 
Conn.;  Calvin  J.  Smith,  KFAC  Los 
Angeles;  and  Frank  K.  Smith,  CBS 
New  York. 

Nets  Given  Two  Weeks 

Negotiations  between  NABET 
and  the  NBC  and  Blue  networks 
were  recessed  Thursday  because 
of  a  prior  commitment  of  John 
H.  MacDonald,  NBC  vice-president 
in  charge  of  labor  relations,  to 
make  a  short  inspection  tour.  They 
were  to  be  resumed  Tuesday  morn- 
ing. 

In  the  meantime,  it  was  report- 
ed, Mr.  Petrillo  would  make  no 
move  against  the  networks  for 
two  weeks  although  he  is  under- 
stood to  have  warned  them  that 
signing  with  NABET  would  re- 
suit    in    musicians'    strikes.  Mr. 


Senate  May  Consider  Porter 
FCC  Nomination  This  Week 


A  PUBLIC  HEARING  into  the 
qualifications  of  Paul  A.  Porter, 
nominated  by  President  Roosevelt 
to  fill  the  unexpired  term  of  James 
Lawi'ence  Fly  on  the  FCC,  probably 
will  be  held  by  the  Senate  Inter- 
state Commerce  Committee  this 
week.  Chairman  Burton  K.  Wheeler 
(D-Mont.)  indicated  Friday.  Mr. 
Porter,  now  sojourning  in  Miami 
Beach,  wired  Sen.  Wheeler  he  would 
return  to  Washington  Dec.  12. 

Mr.  Porter,  upon  confirmation, 
will  be  named  chairman  by  Presi- 
dent Roosevelt.  Confirmation  is  ex- 
pected prior  to  adjournment  of 
Congress  before  the  Christmas  holi- 
days. 

Sen.  Wheeler  said  only  one  pro- 
test was  filed  against  Mr.  Porter's 


nomination.  On  Nov.  17  the  Social- 
ist Party  National  Executive  Com- 
mittee protested  on  the  grounds 
that  the  appointment  appeared  to 
be  a  reward  for  Mr.  Porter's  work 
as  publicity  director  of  the  Dem- 
ocratic National  Committee.  Mr. 
Porter's  previous  affiliation  with 
CBS  as  Washington  counsel  also 
was  mentioned  by  the  Socialists  or 
objectionable. 

Chairman  Wheeler  declined  com- 
ment on  Mr.  Porter's  nomination, 
other  than  to  say  he  would  hold  a 
public  hearing  upon  the  nominee's 
return.  Sen.  Wallace  H.  White  Jr. 
(R-Me.),  ranking  minority  member 
of  the  Interstate  Commerce  Com- 
mittee and  Minority  Leader,  said 
he  had  no  objections  to  Mr.  Porter's 
nomination. 


Powley  suggested  that  the  two 
weeks  respite  might  be  Mr.  Pe- 
trillo's strategy  "to  lay  low  until 
Congress  is  out  of  the  way".  Con- 
gress is  expected  to  adjourn  sine 
die  next  week.  A  new  Congress 
takes  office  Jan.  3. 

NABET  is  now  weighing  its  next 
move,  foregoing  any  immediate  ac- 
tion until  the  resumption  of  nego- 
tiations Tuesday  when  the  readi- 
ness of  the  networks  to  renew  con- 
tracts can  be  better  determined. 
Should  the  networks  refuse  to  re- 
new, NABET  may  employ  one  of 
two  procedures  or  both.  It  may  ( 1 ) 
file  with  NLRB  an  unfair  labor 
practice  charge  against— th^r-  net- 
works for  refusing  to  bargain  in 
accordance  with  its  jurisdictional 
rights  as  certified  in  the  recent 
NLRB  ruling.  In  that  event,  the 
Board  would  go  to  the  Circuit 
Court  of  Appeals  which  would  in 
all  likelihood  issue  a  court  order 
requiring  the  networks  to  enter 
into  contracts  with  NABET.  Re- 
fusal to  comply  with  such  an  or- 
der is  punishable  by  fine  or  im- 
pi'isonment. 

NABET  might  (2)  go  before  the 
War  Labor  Board,  which  took  ju- 
risdiction in  the  case  last  May 
[Broadcasting,  June  5]  to  prevent 
a  strike  at  12  NBC,  Blue  and  Mu- 
tual   stations   when   Mr.  Petrillo 
attempted  to  take  over  turntable 
operations,  serving  notice  that  un- 
less the  WLB  took  action  it  would 
call  a  strike  of  its  technicians  at 
NBC  and  Blue.  Such  a  notice  prob- 
ably would  result  in  the  WLB  fouc 
suing  an  order  holding  the  statipid 
quo  and  subsequently  directing  tl., 
networks  to  renew  their  contract^g_ 
within  a  specified  time.  Failure  oi^g 
the  part  of  the  companies  to  com-^_ 
ply  could  result  in  the  Govern- 
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ment  seizing  the  networks. 

NABET  also  may  take  both  ac- 
tions simultaneously. 

NABET  has  no  disposition  to 
strike,  a  spokesman  declared,  but 
if  the  companies  bargain  with  Mr. 
Petrillo  in  complete  disregard  of 
the  NLRB  certification  of  NABET's 
jurisdiction  over  turntables  it  is 
entirely  probable  that  the  techni- 
cians will  call  a  strike  at  all  net- 
work owned  and  independent  sta- 
tions served  by  the  union — an  ag- 
gregate of  approximately  40  sta- 
tions as  well  as  the  Hollywood  stu- 
dios of  Blue  and  NBC.  It  would 
take  this  action  on  the  ground  that 
{Continued  on  Page  66) 
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TBA  Prepares  for  Television  Debut 


Enrollment    in  Excess 
Of  750  at  N.  Y. 
Convention 

By  BRUCE  ROBERTSON 

ANTICIPATING  a  new  alloca- 
tion plan  which  will  authorize  tele- 
vision operations  in  both  the  lower 
portion  of  the  spectrum  and  "up- 
stairs" in  the  higher  frequencies, 
the  first  annual  conference  of  the 
Television  Broadcasters  Assn.  con- 
venes in  New  York  today  (Dec.  11) 
for  a  two-day  session.  Advance  reg- 
istrations had  passed  the  500  mark 
by  the  weekend  and  Will  Baltin, 
TBA  secretary,  predicted  the  total 
enrollment  would  reach  750,  with 
possibly  1,000  attending  the  ban- 
quet Monday  evening. 

As  the  first  conference  convened, 
the  FCC  was  whipping  into  shape 
its  spectrum-wide  allocations,  look- 
ing toward  adequate  space  for  post- 
war development  of  television  and 
FM,  as  well  as  other  non-broadcast 
radio  and  communications  services. 

In  Lower  Band 

While  no  concrete  data  were 
available,  it  was  generally  felt  that 
provision  for  more  than  a  dozen 
6  me  channels  would  be  made  for 
television  in  the  higher  frequencies 
the  spectrum — below  200  mc-— with 
virtually  unlimited  opportunities 
for  development  of  high-definition 
television  in  the  higher  frequencies 
above  400  mc.  This  would  constitute 
a  compromise  of  the  positions  taken 
by  the  proponents  of  immediate 
postwar  television  in  the  lower 
bands  and  those  who  propose  only 
high-definition  television. 

The  FCC,  however,  was  losing  no 
time  in  seeking  to  perfect  the  spec- 
trum-wide allocations,  and  last 
Thursday  met  with  the  Interdepart- 
ment  Radio  Advisory  Committee  in 
another  effort  to  reconcile  differ- 
ences in  recommendations  made  to 
the  overall  allocations  hearing  last 


S 


L       /  MONDAY,  DEC.  11 

'        M. — Registration. 

Li/L  Address   of   Welcome   by  Dr. 

ien  B.  Du  Mont,  president  TBA. 
eport  on  Arrangements  by  J.  R.  Pop- 

/  pele.  Chairman,  First  Annual  Conf er- 

,  ence  of  Television  Broadcasters  Assn. 

/"New  Horizons  in  Television",  by  Dr. 
,  W.  R.  G.  Baker,  vice-president.  Gen- 
eral Electric  Co.,  Chairman,  Radio 
Technical  Planning  Board;  E.  W. 
Engstrom,  Director  of  Research,  RCA 
Laboratories,    Princeton,    N.  J. 

"Television  Programming",  John  F. 
Royal,  vice-president  in  charge  of 
Television,  NBC;  Robert  L.  Gibson, 
assistant  to  vice-president  in  charge 
of  advertising  and  publicity.  General 
Electric  Co.;  Thomas  H.  Hutchinson, 
in  charge  of  production,  EKO  Tele- 
vision Corp. 

"Establishing  Television  Networks", 
Harold  S.  Osborne,  Chief  Engineer, 
AT&T. 

12:30  P.M. — Luncheon:  "Television  and 
the  Broadcaster",  address  by  Lewis  Al- 
len Weiss,  executive  vice-president,  Don 
Lee  Broadcasting  System,  vice-president. 
Television    Broadcasters  Assn. 
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November,  The  FCC  would  prefer 
to  project  an  overall  allocation, 
rather  than  on  piecemeal  basis  but 
to  meet  the  State  Dept.  deadline  on 
frequencies  having  international  as- 
pects it  first  will  complete  proposed 
allocations  below  30  mc. 

While  some  partial  determination 
of  assignments  may  be  effected  by 
latter  December,  it  was  hardly  ex- 
pected the  integrated  plan  would  be 
available  before  the  first  of  the 
year.  Thus,  allocations  covering 
television,  FM,  facsimile  probably 
will  not  be  conclusively  known  un- 
til some  time  in  January.  On  the  in- 
ternational phases,  an  inter-Ameri- 
can radio  conference  is  to  be  held 
June  2  in  Rio  de  Janeiro. 

Touches  All  Phases 

Every  phase  of  the  video  art  will 
come  before  the  convention,  includ- 
ing manufacture,  distribution,  ex- 
ploitation, price  ranges  of  trans- 
mitters and  receivers,  and  pros- 
pective network  operations,  along 
with  large-screen  theatre  televi- 
sion. Discussion  as  to  price  range 
is  centered  around  a  table  model 
at  about  $150,  but  with  the  bulk 
buying  expected  to  be  in  the  range 
$200-$400. 

The  advance  registration  indi- 
cates that  a  substantial  number 
of  broadcasters  will  be  on  hand 
to  browse  about  to  determine  if  and 
when  they  should  enter  the  video 
field.  Theatrical  interests  likewise 
will  be  prominently  represented, 
along  with  program  and  syndicate 
observers. 

At  dinner  Monday  evening  Dr. 
Allen  B.  DuMont,  TBA  president, 
will  present  the  organization's 
awards  of  merit  to  a  number  of 
individuals  who  have  been  largely 
responsible  for  the  developments 
that  have  brought  television  to  its 
present  status.  Following  the  pres- 
entation the  recipients  of  the 
awards  will  participate  in  a  sym- 
posium   on    future  developments 


2  P.M. — Panel  Meetings:  Dorman  D. 
Israel,  executive  vice-president  in  charge 
of  engineering,  Emerson  Radio  &  Phono- 
graph Corp.,  presiding. 

1.  Broadcasters:  Samuel  Cuff,  Chairman, 
Du  Mont  Television;  Comdr.  WUliam  C. 
Eddy,  U.  S.  Navy;  John  T.  Williams. 
NBC;  Harry  R.  Lubcke.  Don  Lee;  Paul 
Knight,  Philco;  Robert  L.  Gibson,  GE; 
Klaus  Landsberg,  Television  Produc- 
tion Inc. 

2.  Manufacturers:  C.  A.  Priest,  GE, 
Chairman;  Charles  Robbins,  Emerson; 
Paul  Chamberlain.  GE;  MerriU  A. 
Trainer.  RCA;  Dr.  Peter  Goldmark. 
CBS:  J.  E.  Keister,  GE;  Walter  S. 
Lemmon,  International  Business  Ma- 
chines; David  B.  Smith,  Philco. 

3.  Program  Producers:  Thomas  H. 
Hutchinson,  RKO,  chairman;  Ray- 
mond E.  Nelson,  Charles  M.  Storm 
Agency;  Irving  Shane,  Television 
Workshop;  HerHert  Graf,  NBC;  Rob- 
ert Emery,  WOR;  Hoyland  Bettinger, 
GE;  Edward  Sobol,  NBC;  Lee  Cooley. 
RuthraufT  &  Ryan;  R.  B.  Gamble,  Tele- 
vision  Producers  Assn. 

4.  Advertising  Agencies:  Harry  Tren- 
ner,  William  H.  Weintraub  &  Co.. 
chairman;    Herbert   Leder,   Benton  & 


LIST  of  TBA  registrations 
on  page  24;  late  registra- 
tions on  page  59. 


which  they  anticipate  for  the  me- 
dium. Entertainment  of  the  eve- 
ning will  come  completely  by  tele- 
vision, with  studio,  remote  and  film 
programs  originated  by  WNBT, 
NBC  station,  and  WABD,  DuMont 
station,  and  received  on  some  30 
sets  provided  for  the  occasion  by 
RCA,  DuMont,  General  Electric, 
Philco  and  Fada.  Program  will  in- 
clude newsreel  shots  of  delegates 
arriving  at  the  conference  and  the 
first  commercial  movie  short  to  be 
made  expressly  for  television. 

Opening  with  an  address  of  wel- 
come by  Dr.  DuMont  at  10  a.m. 
this  morning,  the  morning  session 
will  include  discussions  of  the  tech- 
nical, program  and  network  out- 
look for  television,  speakers  being 
Dr.  W.  R.  G.  Baker,  General  Elec- 
tric Co.;^  E.  W.  Engstrom,  RCA 
Labs;  John  F.  Royal,  NBC;  Robert 
L.  Gibson,  GE;  Thomas  H.  Hutch- 
inson, RKO  Television  Corp.;  Har- 
old S.  Osborne,  AT&T. 

Lewis  Allen  Weiss,  Don  Lee 
Broadcasting  System.,  will  address 
Monday's  luncheon  meeting  on 
"Television  and  the  Broadcaster." 
The  afternoon  will  be  devoted  to 
panel  meetings  of  broadcasters, 
manufacturers,  program  producers, 
advertising  agencies,  publications, 
talent  and  theatres.  On  Tuesday 
morning  an  address  on  the  Navy's 
electronic  training  program  by 
Comdr.  William  C.  Eddy,  on  leave 
from  his  regular  post  as  manager 
of  WBKB,  Chicago  video  station 
of  Balaban  &  Katz,  will  be  fol- 
lowed by  a  technical  roundtable. 
Annual  TBA  business  meeting  will 
be  held  Tuesday  afternoon,  at  whicli 
time  the  three  New  York  television 
stations,  WCBW  of  CBS  as  well 
as  WABD  and  WNBT,  will  hold 
open  house  for  conference  visitors. 


Bowles;  Frank  Silvernail,  Ted  Long. 
BBDO;  Jack  Wyatt,  Buchanan  &  Co.; 
Don  MeClure,  N.  W.  Ayer  &  Son;  Wil- 
liam E.  Forbes.  Young  &  Rubicam; 
Theo  Gannon,  Wm.  H.  Weintraub  Co. 

5.  Publications:  Clifford  Denton,  N.  Y. 
Daily  News,  chairman;  Fred  I.  Archi- 
bald, Albany  Times-Union;  Dr.  O.  H. 
Caldwell,  CaldweU-Clements  Publica- 
tions :  William  Kosta,  Look  magazine. 

6.  Talent:  William  Morris,  Morris  Agen- 
cy, chairman;  Ed  Wynn,  Garson  Kanin, 
Larry  Brooks,  Richard  Manville,  Walter 
O'Keefe,  Jessica  Dragonette,  Leo 
Horowitz,  Hope  Bunin,  Ilka  Chase, 
Selma  Lee. 

7.  Theatres:  Paul  J.  Larson,  SMPE, 
chairman;  Dr.  B.  W.  Epstein,  RCA 
Laboratories;  Ralph  B.  Austrian,  RKO 
Television;  Paul  Raibourn,  Paramount 
Pictures  Inc.;  Ralph  Beal,  RCA  Labora- 
tories. 

3:45  P.M.  General  Session:  Summary  of 
Panel  Meetings — Presented  by  chairman 
of  each  panel. 

5  P.M.  Cocktail  Part"  and  Social  Hour, 
sponsored  by  the  First  Television  Net- 
work— NBC,  GE,  Philco. 

7  P.M.  First  Annual  Conference  Banquet, 
prominent     speaker,     presentation  of 


Boiling  Denounces 
Usual  Timebuyin^ 

Blames  Station  Housecleanin 

On  Careless  Spot  Buying  : 

FORMULA  timebuying,  with  sts 
tions  pre-selected  on  a  basis  o? 
power  or  network  affiliation  c. 
Hooper  ratings,  was  soundly  dt 
nounced  last  Thursday  by  Georg 
Boiling,  vice-president,  John  Blai 
&  Co.,  in  an  address  on  "Wh. 
Time  Selling  Is  Hell",  given  befoi: 
the  radio-in-wartime  luncheon  c 
the  New  York  chapter  of  tt 
American   Marketing  Assn. 

In  his  talk,  a  companion  piec 
to  one  on  timebuying  made  laii 
spring  to  the  same  audience  b 
Linnea  Nelson,  chief  timebuyer  d 
J.  Walter  Thompson  Co.  [Broai 
CASTING,  May  15],  Mr.  BoUin 
stressed  the  fact  that  in  the  "ma 
whirl  of  spot  buying,  buyers  car 
not  be  figureheads";  they  must  I 
able  to  recognize  a  good  buy  whe 
they  see  it  and  they  must  have  tl, 
authority  to  buy  it  when  it's  avai- 
able.  ( 

Stating  that  much  of  the  criticise 
which  has  started  a  wave  of  hous^ 
cleaning  among  radio  stations  wi 
evoked  by  the  limitations  of  fo 
mula  buying,  Mr.  Boiling  said  th; 
while  the  housecleaning  objectivi  s 
of  these   stations   are   admirab  t 
some  of  the  methods  used  to  reac  m 
these   objectives   are  faulty.   "  I 
blanket  indictment  against  all  r 
corded  announcements  is  like  sayii  :: 
all  doctors  are  quacks  or  all  ban  c 
ers  crooks  because  there  are  son  r. 
black  sheep  among  them,"  he  sai  n 

He  pointed  out  that  such  blank  ^ 
pronouncements    might    give  tl 
"professional  reformers  who  a 
clamoring  for  government  contri 
the  very  arguments  they  have  bei  ^ 
looking  for.  They  could  use  radic  J: 
argument  against  transcribed  a  j1 
nouncements  to  prove  that  all  a  b 
nouneements  are  bad  .  .  .  then,  th  ] 
all  commercials  are  bad  .  .  .  aj 
finally  that  all  commercial  rad  i  - 
is  bad." 


Awards  of  Merit  and  entertainment  te  : 
vised  to  ballroom  of  Hotel  Commodt 
by  New  York  television  stations.  ^: 

TUESDAY,  DEC.  12 

10    A.M.    "The    U.    S.    Navy's  Electroi 
Training  Program   and  Its  Relation 
Postwar   Television",   Comdr.    Eddy.  I 

10:45   P.M.   Technical  Roundtable  Disci  ' 
sion  and   Question  and  Answer  peri' 
Dr.  Alfred  N.  Goldsmith,  viee-chairm; 
Radio   Technical  Planning  Board,  mi 
erator. 

Participants:  0.  B.  Hanson,  NBC;  J.  ! 
Keister,  GE;  Dr.   Allen  B.   Du  Mo  } 
Du  Mont  Laboratories;  Dr.  C.  B.  J  i 
liffe,  RCA;  F.  J.  Bingley,  Philco;  Hai 
Lubcke,  Don  Lee;  A.  H.  Brolly,  Ba 
ban  &   Katz;   Klaus  Landsberg.  Te 
vision  Productions  Inc.;  J.  R.  Poppt 
WOR.  : 
12:30  P.M.  Luncheon:  Entertainment 

stars  of  television,  radio,  stage  and  sere' 
2  P.M.  Annual  Meeting  of  the  Televisi  i 
Broadcasters  Assn.,  open  only  to  membe 
3 :30  to  8  P.M.  Vi?its  to  television  stud 
at  NBC,  30  Rockefeller  Plaza;  Du  Mc 
Television,  516  Madison  Ave.;  CBS, 
Vanderbilt  Ave. 
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PROGRAM  FOR  FIRST  ANNUAL  CONFERENCE  OF  TBA 

Hotel  Commodore,  New  York,  Dec.  11-12 


Lefs  Get  Together^  Pleads  Video  Pioneer 


Wrangling  Detrimental  to  Public; 
Veteran  Urges  Compromise 

By    Lt.    NOREN    E.    KERSTA,  USMCR 
Manager,  NBC  Television  Dept.,  on  heave 


THERE  IS  a  place  for  analysis 
of  the  motives  of  the  various  in- 
terests in  television  in  presenting 
their  various  positions.  However, 
further  comment  along  this  line 
would  only  be  an  amplification  of 
the  accusations,  the  intrigue  and 
the  suspicions  which  already  make 
up  most  of  the  history  of  televi- 
sion. The  issue  can  be  better  served 
by  discussion  and  planning  tending 
toward  dissolving  some  of  this  un- 
fortunate background  and  healing 
some  of  the  industry's  festering. 

As  we  know,  the  aspect  of  the 
television  situation  which  has  pos- 
sibility of  disastrous  effects  is: 
if  broadcasters  invest  large  sums 
of  money  in  the  business,  they  know 
they  will  only  begin  to  get  meager 
return  some  four  or  five  j'ears  from 
the  starting  date.  At  just  about  this 
time  present  engineering  think- 
ing indicates  the  higher  frequen- 
cies will  be  opened  up  successfully 
for  television  broadcasting.  This 
reveals  the  possibilities  of  a  su- 
perior service  perhaps  as  a  satis- 
factory color  system. 

Unity  of  Action  Needed 

Further  it  means  that  the  re- 
ceivers in  the  hands  of  the  public 
would  have  to  be  either  converted, 
or  most  likely  completely  replaced. 
The  case  of  the  public  at  this  time 
becomes  most  difiicult  to  face  even 
on  paper.  The  broadcaster's  cir- 
culation will  become  split  and  he 
will  be  facing  the  job  of  conducting 
two  costly  services  just  as  the  one 
might  be  beginning  to  show  some 
reasonable  progress. 

There  never  has  been  an  embry- 
onic art  or  pursuit  in  which  unity 
of  action  is  more  essential.  The 
only  hesitancy  which  the  industry 
— broadcasters  and  manufacturers 
alike — can  afford  to  tolerate  must 
have  its  roots  in  technical  limita- 
tions and  prospects.  If  there  are 
other  differences,  which  will  frus- 
trate the  movement  forward  as  a 
phalanx,  then  the  art  becomes  lim- 
ited and  public  and  industry  suffer. 

The  engineering  approach  on  a 
new  product  or  a  new  service  can 
only  go  so  far.  In  the  end  it  is  the 
businessman  who  is  faced  with 
the  task  of  making  the  venture 
commercially  successful.  Such  a 
major  responsibility  in  the  scheme 
of  things  deserves  a  major  voice  in 
the  establishment  of  the  final  speci- 
fications under  which  the  business- 
man is  willingf  to  go  ahead.  In  the 
case  at  hand,  before  j'ou  can  pass 
judgment  on  whether  or  not  to  in- 
vest a  greater  portion  of  the  com- 
pany's resources  in  television  you 
are  obligated  to  have  definite  specifi- 
cations in  mind  regarding  criteria 
under  which  you  are  willing  to  go 
ahead.  It  is  not  difiicult  to  surmise 
what  these  broad  specifications 
have  to  be.  They  have  to  include : 

1.  As  a  broad  overall  industry 
policy,  it  is  important  to  every 
phase  of  the  industry  and  the 
public  to  have  television  go  ahead 
as  soon  as  possible  and  be  as  per- 
fect as  possible  and  in  as  good  a 
color  representation  as  possible 
when  color  eventually  is  developed 
commercially. 

2.  The  service  should  have  the 
strongest  possible  promise  of  never 


rendering  the  receivers  in  the 
hands  of  the  public  completely  use- 
less during  a  contemplated  future 
technical  transition  in  the  industry. 

3.  The  service  must  have  indica- 
tions of  offering  flexibility  so  that 
steady  improvement  can  be  made 
from  year  to"  year  as  the  science 
develops. 

4.  The  service  should  be  con- 
ducted in  regions  of  the  radio  spec- 
trum where  there  is  a  possibility 
of  obtaining  .enough  band  width 
to  encompass  color  television  as  it 
becomes  commercially  practicable. 

5.  The  receivers  sold  during  the 
early  stages  of  television  service 
should  be  capable  of  receiving  a 
black  and  white  version  of  the 
color  transmissions  which  are  in 
mind  for  the  future  date,  and  when 
color  receivers  are  made  available 
regular  black  and  white  transmis- 
sions as  well. 

It  would  be  difficult  for  anyone 
to  be  hesitant  about  going  into  tele- 
vision if  the  five  broad  specifica- 
tions laid  down  above  are  met.  The 
facts  of  the  situation,  as  they  are 
presented  in  the  industry,  are  such 
that  these  broad  specifications  can- 
not be  met.  On  the  other  hand,  there 
seems  to  be  much  jockeying, 
political  pressure,  claims  and  count- 
er-claims, and  considerable  hesitan- 
cy on  the  part  of  businessmen  to 
go  fully  out  for  the  industry.  The 
main  issues  that  offer  awkward 
realization  of  the  five  specifications 
listed  above  are : 

1.  It  is  generally  agreed  that 
going  ahead  with  the  technical 
standards  on  the  frequencies  rec- 
ommended by  the  industry's  tech- 
nical committee  will  provide  a 
commercially  successful  television 
service  at  the  earliest  possible 
moment  in  reference  to  the  present 
war  situation. 

2.  There  is  also  general  recog- 
nition of  the  fact  that,  in  terms 


of  approximately  five  years,  the 
higher  frequencies  will  likely  be 
found  to  provide  means  of  conduct- 
ing a  satisfactory  television  serv- 
ice, thus  opening  the  way  for  a 
practical  color  television  system. 

3.  The  higher  frequencies  will 
make  it  possible  to  conduct  a 
higher  definition  black  and  white 
service  in  the  order  of  over  700 
lines,  instead  of  525. 

4.  The  period  of  approximately 
four  or  five  years  seems  to  be  the 
time  recognized  before  a  black  fig- 
ure can  be  realized  in  the  opera- 
tion of  a  television  broadcasting 
business  without  consideration  of 
return  on  the  initial  investment. 

Offers  Solution 

This  analysis  has  now  arrived 
at  the  point  of  suggesting  the  way 
to  adjust  and  interpret  the  four 
awkward  issues  above  in  such  a 
way  that  they  may  be  reconciled 
with  the  five  necessary  specifica- 
tions for  a  successful  industry,  as 
laid  down  heretofore.  The  follow- 
ing moves,  if  taken  by  the  indus- 
try, would  reconcile  the  facts  as 
they  stand  and  the  requirements 
as  laid  down  in  the  specifications: 

1.  Establish  the  definition  for 
black  and  white  television  as  525 
lines,  both  on  the  color  frequencies 
and  on  the  higher  frequencies. 
This  is  the  first  compromise. 

2.  Provide  channels  broad  enough 
in  the  higher  frequencies  to  ac- 
commodate 525-line  color  televi- 
sion. Establish  the  policy  among 
receiver  manufacturers  that  black 
and  white  receivers  be  capable  of 
receiving  a  black  and  white  ver- 
sion of  color  television  and  the 
future  color  receivers  be  capable  of 
receiving  black  and  white  trans- 
missions. 

3.  Manufacture  receivers  for  the 
lower  frequencies  of  black  and 
white  transmissions  in  a  way  that 
the  tuning  sections  can  be  replaced 


with  tuning  sections  capable  of 
eventually  receiving  transmissions 
in  the  higher  frequencies  (or  be 
adaptable  for  use  with  converters) . 

4.  As  an  improvement,  it  should 
be  realized  throughout  the  indus- 
try that  the  higher  frequencies  "sit- 
uation" breaks  down  into  two  main" 
categories :  that  pertaining  to  get- 
ting a  broadcasting  service  func- 
tioning on  these  frequencies  (color 
or  not ) ,  and  that  of  developing 
a  satisfactory  color  system.  The 
first  must  be  achieved  before 
the  second. 

5.  There  is  probably  a  year's 
time  left  before  much  can  be  done 
toward  the  manufacture  of  equip- 
ment ;  so  why  not  do  as  much  of 
the  necessary  research  in  the  high- 
er frequencies  in  the  interim? 
There  is  equipment  available  to 
operate  on  high  frequencies,  while 
not  necessarily  immediately  adapt- 
able to  television  broadcasting. 
This  equipment  can  be  used  to 
study  the  broadcasting  service  pos- 
sibilities of  the  various  frequen- 
cies. The  industry,  the  military, 
and  the  FCC  should  offer  encour- 
agement and  cooperation  in  such 
a  study. 

In  reference  to  the  dual  black 
and  white  and  color  reception  de- 
sign for  receivers  naturally  some 
compromises  in  transmission  may 
be  necessai-y  for  a  while.  There 
are  those  who  may  call  the  nec- 
essary compromises  unsatisfactory, 
yet  will  acknowledge  at  the  same 
time  that  black  and  white  trans- 
missions will  always  have  a  place 
for  certain  types  of  programs  even 
after  color  is  feasible. 

Fluid  Plans 

Why  not  solve  this  parodox  as 
set  forth  above?  Then,  besides  clear- 
ing up  engineering  dilemma  and 
cutting  through  some  of  the  indus- 
try camouflage,  the  individual  con- 
sumer could  use  his  own  judgment, 
and  guided  by  his  pocketbook  could 
get  the  kind  of  television  he  pre- 
ferred. Likewise  broadcasters 
would  be  in  a  position  to  move  flex- 
ibly as  the  situation  warranted  at 
the  time.  The  broadcasting  industry 
could  flourish  more  rapidly,  and 
the  equipment  manufacturers  could 
have  maximum  protection  against 
the  very  strong  sales  block  which 
would  be  established  if  the  public 
feels  there  is  a  chance  of  rapid 
obsolescence  of  their  receivers. 

With  such  a  fluid  plan,  the  de- 
structive competition  now  existing 
in  the  industry  would  turn  to  con- 
structive competition.  The  result 
would  be  better  and  better  serv- 
ice with  less  and  less  need  for  the 
present  conflict  between  factors  in 
the  industiy. 


Cities  Service  Spots 

CITIES  SERVICE  Co.,  New  York 
(gas  and  oil),  in  Februarj^  starts 
a  spot  radio  test  campaign  on  four 
eastern  and  four  mid-west  sta- 
tions, using  30-second  spots  about 
ten  times  weekly.  Firm  continues 
Higluvays  in  Melody  on  68  NBC 
stations  Fri.,  8-8:30  p.m.  Agency 
is  Foote.  Cone  &  Belding,  New 
York. 


BACK  FROM  nine  months  in  the  Pacific,  where  he  did  shootin' 
aplenty,  the  writer  swings  into  his  peacetime  battle — television. 
He  arrived  in  Washington  a  week  ago,  but  kept  abreast  of 
things  while  island-hopping.  For  years  "Nick"  Kersta  pounded 
pavements  to  interest  advertisers,  agencies  and  broadcasters 
in  radio's  new  dimension.  Engineer,  editor,  producer 
and  salesman,  he  was  "Mr.  Tele^dsion"  to  his  erstwhile  NBC 
associates.  His  firsts:  first  television  time  sold  (Adam  Hat, 
Bulova,  P  &  G,  Lever  Bros.,  etc.)  in  1941;  first  televdsion  con- 
sumer study,  first  rate  card.  Biography:  New  Jersey  native; 
age  33;  began  tele-vision  study  at  16,  while  in  high  school;  Bell 
Labs,  research  school,  Georgia  Tech,  New  York  U.,  MIT — 
joined  NBC  1932,  aide  to  Lenox  R.  Lohr,  president;  manager, 
NBC  tele-vision  department,  1942.  In  3Iarine  Corps  Reserve  for 
past  19  months;  now  at  headquarters,  on  leave  from  NBC. 
The  opinions  or  assertions  continued  herein  are  the  private 
ones  of  the  -writer  and  are  not  to  be  construed  as  official  or 
reflecting  the  views  of  the  Marine  Corps. 
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yanCallsforAnniversaryObservance 

^  J  WWJ  Disc  Policy 


Stations  Urged  to  Build 
Programs  Around 
Victory  Theme 

STATION  MANAGERS  last  week 
were  called  upon  by  President  J. 
Harold  Ryan  of  the  NAB  to  ob- 
serve radio's  25th  anniversary  be- 
ginning on  Jan.  1  "in  a  manner 
befitting  the  position  of  broadcast- 
ing in  American  public  life." 

In  a  special  message  to  all  broad- 
casters, Mr.  Ryan  called  upon  sta- 
tion managers  to  confer  with  de- 
partment heads  in  planning  a  year- 
long anniversary  observance.  "We 
are  not  celebrating  our  anniversary, 
we  are  observing  it  in  the  midst 
of  a  tragic  world  conflict,"  said  the 
NAB  head.  "We  are  observing  the 
25th  anniversary  of  broadcasting 
for  a  specific  wartime  purpose — to 
give  renewed  and  vigorous  expres- 
sion to  the  American  principles 
which  made  this  miracle  of  com- 
munication possible  in  the  short 
space  of  25  years." 

Two-Fold  Purpose 

Mr.  Ryan  directed  attention  of 
broadcasters  to  two  phases  of  the 
1945  anniversary  observance:  (1) 
The  story  of  a  quarter  century  of 
broadcasting  in  America,  (2)  The 
story  of  your  own  station,  how, 
why  and  when  it  came  to  the  com- 
munity it  serves." 

Networks  were  urged  to  build 
special  New  Year's  Eve  programs 
to  start  immediately  after  the 
stroke  of  midnight  Dec.  31.  Inde- 
pendents likewise  were  called  upon 
to  create  special  local  programs. 

"The  story  of  radio  is  the  chroni- 
cal of  American  life  and  times  dur- 
ing the  past  quarter  century,"  said 
President  Ryan.  "Where  radio  has 
gone,  what  it  has  reported,  the 
personalities  and  events  it  has 
brought  to  the  people  are  the  popu- 
lar history  of  a  great  America  era. 
The  reenactment,  and  in  many  cases 
the  actual  rebroadcast  of  these 
stirring  episodes  will  stand  without 
equal  as  an  appeal  to  the  patriot- 
ism of  all  Americans.  These  anni- 
versary broadcasts,  as  a  basis  for 
wartime  messages,  Bond  drives  and 
the  general  plea  for  a  revitalized 
war  effort,  offer  an  opportunity 
for  public  service  without  parallel 
in  the  25-year  history  of  broad- 
casting." 

Mr.  Ryan  suggested  that  all  sta- 
tions, at  the  stroke  of  midnight 
Dec.  31,  usher  in  the  new  year  with 
the  anniversai'y  slogan:  "1945! 
Radio's  25th  Anniversary!  Pledged 
to  "Victory!"  He  suggested  that  each 
show  be  climaxed  with  radio's  war 
theme,  whether  with  drama,  music 
of  the  times  or  a  news  parade.  He 
urged  special  programs  for  New 
Year's  Day  and  called  for  a  nation- 
wide promotion  campaign. 

Newspaper  and  periodical  adver- 
tising, direct  mail,  outdoor  and  all 
printed  material  scheduled  for  Jan- 
uarj'  and  thereafter  should  "strike 
the  25th  anniversary  note,  always 
with  the  dedication,  'Pledged  to  Vic- 
Page  16    •    December  11,  1944 


tory',"  said  President  Ryan.  Broad- 
casters are  asked  to  have  the  an- 
niversary symbol  reproduced  in  ad- 
vertising and  promotion.  Radio  set 
manufacturers  have  been  invited  to 
join  broadcasting  in  the  25th  an- 
niversary observance. 

Fair  Offers  Suggestions 

Harold  Fair,  program  director 
of  WHO  Des  Moines  and  chairman 
of  the  NAB  Program  Managers' 
Executive  Committee,  declared  that 
radio's  25th  anniversary  "is  a  chal- 
lenge to  every  program  manager  in 
America".  He  called  upon  program 
managers  to  "dig  out'  the  history 
of  their  respective  stations,  and 
bring  it  to  the  fore.  He  suggested 
dramatization  of  radio's  public  serv- 
ice, parade  of  music,  sports  parade, 
summary  of  radio  news  reporting, 
recreation  of  special  events,  report 
on  radio  in  emergencies,  disasters, 
the  war,  etc.,  all  on  a  25-year  basis. 

Performers  who  made  early-day 
history  should  be  featured.  Many 
of  them  still  are  in  radio;  others 
have  gone  to  other  fields  or  re- 
tired. If  they  can't  appear  person- 
ally. President  Ryan  suggested  they 
send  transcribed  greetings  to  the 
stations  where  they  started. 

Throughout  next  year  NAB  will 
maintain  an  exchange  of  ideas 
through  special  25th  anniversary 
bulletins.  Broadcasters  are  urged 
to  use  the  musical  signature 
"XXV",  in  the  Continental  code,  in 
which  X  is  dash  dot  dot  dash  and 
V  is  three  dots  and  dash. 


THIS  ILLUSTRATION,  symboliz- 
ing radio's  25th  anniversary,  has 
been  issued  to  broadcasters  by  the 
NAB.  By  employing  the  Roman  XX 
for  20  and  the  V  for  5,  it  combines 
the  motif  "V  for  Victory"  with  the 
message  that  American  radio  in 
1945  celebrates  a  quarter-century 
of  operation.  Released  simultane- 
ously by  NAB  was  a  musical  signa- 
ture, based  on  the  victory  phrase 
from  Beethoven's  Fifth,  but  incor- 
porating rhythmically  the  mood 
suggested  by  the  double  X. 


Lusk  to  Benton  and  Bowles 

ROBERT  E.  LUSK,  formerly  a 
partner  of  Pedlar,  Ryan  &  Lusk, 
New  York  and  prior  to  that,  vice- 
president  in  charge  of  advertising 
and  merchandising  of  Colgate- 
Palmolive-Peet  Co.,  Jersey  City,  on 
Dec.  15  will  join  Benton  &  Bowles, 
New  York,  as  a  vice-president  and 
account  executive. 


Gum  Products  Expands 

GUM  PRODUCTS  Inc.,  Boston,  ex- 
panding distribution  of  Cough-Lins 
double  action  chewing  gum  cough 
drops,  a  new  product,  to  cover  the 
eastern  reg;ion,  on  Jan.  1  starts  Bill 
Cunningham  on  a  locally  sponsored 
basis  on  six  MBS  stations  (WGN 
WHK  WKRC  CKLW  WEBR 
WFBR)  Sun.,  2:30-2:45  p.m.  Prod- 
uct will  be  promoted  on  sports 
events,  news  commentaries  and  oth- 
er programs,  including  thrice-week- 
ly sports  reviews  by  Stan  Lomax 
on  WOR  New  York,  on  individual 
stations,  in  key  cities,  and  in  spots 
on  WEEI  WNAC.  Agency  is  Ben- 
nett, Walther  &  Menadier,  Boston. 


TOP  COMMUNICATIONS  officers 
of  the  Army  and  Navy  paying  trib- 
ute to  radio  at  the  25th  anniver- 
sary dinner  of  RCA  held  in  New 
York  were  (top  1  to  r)  :  Maj. 
Gen.  Frank  E.  Stoner,  Chief,  Army 
Communications;  Maj.  Gen.  James 
A.   Code,   Assistant   Chief  Signal 


Officer  of  the  Army;  Rear  Adm. 
Joseph  R.  Redman,  Director  of 
Naval  Communications;  Brig.  Gen. 
David  Sarnoff,  RCA  president,  at- 
tached to  the  Signal  Corps;  Maj. 
Gen.  H.  C.  Ingles,  Chief  Signal  Of- 
ficer, U.  S.  Army.  At  left  (1  to  r) 
are  the  "Three  Musketeers  of 
RCA",  Brig.  Gen.  Sarnoff;  Edward 
J.  Nally,  first  RCA  president;  Owen 
D.  Young,  founder  and  first  chair- 
man of  the  RCA  Board.  Gen.  Sar- 
noff, whose  promotion  from  colonel 
was  confirmed  last  week,  was 
praised  in  a  letter  from  President 
Roosevelt  for  his  achievements. 


I' 
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Chicago  Club  Told  of  Plan 
To  Avert  Censorship 

NOT  PURITY  and  altruism,  but  i 
desire  for  bigger,  better  and  mor^ 
business  inspired  WWJ's  owner 
ship  in  banning  all  transcribed  spo- 
announcements  from  its  schedule 
Harry  Bannister,  m.anager  of  th€ 
Detroit  outlet,  told  members  of  the 
Radio  Management  Club  in  Chi- 
cago last  Wednesday. 

Mr.  Bannister  notified  all  adver- 
tisers using  transcribed  spot  an- 
nouncements on  WWJ  that  effective 
Feb.  1,  1945,  only  live  copy  an 
nouncements  would  be  accepter, 
[Broadcasting,  Nov.  27].  Explain 
ing  this  unprecedented  policy  to  the 
Management  Club  audience,  whicl 
included  timebuyers  from  mosi 
major  Chicago  advertising  agen 
cies,  Mr.  Bannister  predicted  tha 
WWJ  would  dominate  the  Detroi 
market.  "No  one  will  be  able  t 
overlook  us,"  he  said. 

Spot  Evolution 

Mr.  Bannister  based  this  predic 
tion  on  audience  reaction  to  th( 
WWJ  announcement,  which  he  de 
scribed  as  "overwhelmingly  approv 
ing".  Tracing  the  development  o: 
the  spot  announcement,  he  added 
"Radio  came  out  of  the  woods  ii 
1926.  Stations  found  it  profitable  t( 
set  aside  announcement  periods 
Then  came  network  chainbreak 
supplementing  regular  revenue.  Ii 
about  1941,  national  advertisln 
announcement  business  was  disco 
ered,  and  the  national  agencies  u 
dertook  plans  to  highlight  spot  a 
nouncements — their  own,  of  course 

Out  of  this  competitive  situatio 
grew  transcribed  spot  announce 
ments,  first  featuring  straight  copy 
then  sound  effects  and  finall: 
emerging  as  singing  commercials 

"Stations  could  either  take  thesi 
or  leave  them,"  Mr.  Bannister  said 
"Most  stations  chose  to  take  them 
I  don't  want  any  basic  changes  ii 
the  American  system  of  broadcast 
ing,  and  nothing  remotely  resemb 
ling  the  British  plan.  If  we  don' 
want  outright  government  opera 
tion,  we  must  ourselves  impose  cen 
sorship  and  controls  sufficient  ti 
thwart  those  who  are  ever  read; 
to  pounce  upon  us.  The  history  o: 
spot  announcements  reflects  n' 
credit  on  any  of  us." 

In  an  open  discussion  followin; 
his  address,  Mr.  Bannister  sai< 
that  WWJ  expects  that  about  159 
of  its  dollar-volume  will  be  can 
celed  at  the  beginning  of  its  ne^ 
policy. 


Sears  Roebuck  Spots 

SEARS  ROEBUCK  &  Co.,  Chicago 
Dec.  2  began  special  one-minute 
live  Christmas  spots  to  run  unti 
Dec.  25  on  WMAQ  WIND  WLJ 
WTMV  WJPF  WEBQ  WKRC 
WLDS  WAOV  WBNS  WMR> 
WHIZ  WBOW  WIZE  WGBF 
Agency  is  Roche  Williams  &  Cleary 
Chicago. 

BROADCASTING    •    Broadcast  Advertisin 


Fire  One! 


Radio  and  torpedoes  have  one  thing  in  common.  If 
they're  aimed  right  .  .  .  they  hit  the  target. 

If  you've  been  firing  a  lot  of  sales  talk  into  the  Balti- 
more, Maryland  air  .  .  .  but  haven't  connected  the  way 
you  think  you  should  ...  we  suggest  you  switch  to  the 
radio  station  that  goes  straight  to  the  target. 

The  station  is  W-I-T-H  .  .  .  the  successful  independ- 
ent that  delivers  more  sales  results  per  dollar  spent,  than 
any  other  station  in  town. 


There  are  some  hard-boiled  sales  facts  available.  It  will 
pay  every  advertiser,  who  has  a  stake  in  the  country's 
6th  largest  market,  to  read  those  facts.  A  note  on  your 
letterhead  is  enough  to  bring  them  to  your  desk. 


WITH 

Baltimore,  Md. 


But  don't  just  take  our  word  from  this  ad  for  it. 


Tom  Tinsley,  President    •    Represented  Nationally  by  Headley-Reed 


'A  CLOSE-UP'' 


Of  a  Top  Industrial 
Market  

.,THE  TRLSTATE! 


Please  focus  your  "sales  eye"  for  a  minute  or  two 
on  this  rich  industrial  market  which  is  composed  of 
ASHLAND,  KENTUCKY,  HUNTINGTON,  WEST  VIR- 
GINIA AND  IRONTON,  OHIO.  A  glance  will  show 
you  that  this  is  truly  a  compact  market.  A  Tri-State 
buy  at  one  cost.  Yes,  WCMI  can  send  your  sales 
message  efFectively  and  economically  throughout 
the  Tri-State  area,  where  228,500  people  live 
within  WCMI's  primary  coverage. 


LOCAL  ACCEPTANCE! 


The  many  renewals  which  WCMI 
receives  year  after  year  from  a 
comprehensive  list  of  firms  in 
Huntington,  West  Virginia,  Ash- 
land, Kentucky  and  Ironton,  Oh 
spell  one  word — RESULTS 


)hio^^J 


_NUNN  STATIONS- 

WCMI,  Ashland,  Ky. 

Huntingrton  W.  Va. 
WI.AP,  Lexington,  Ky. 
WBIR,  Knoxville,  Tenn. 
KFDA,  AmariUo,  Tex. 

Owned  and  operated  by 
Gilmore  N.  Nunn  and 
J.  Lindsay  Nunn. 


cut 


A  NUNN  STATION 

Mutual  Affiliate  —STUDIOS— 

L  D.  Newman,  Manager  _Ashland,  Kentucky 

—Huntington,  West 
Virginia 


REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  CO. 


Schedule  for  NAB  District  Meetings 
Starts  Jan,  15^  Concludes  March  22 


THE  1945  cycle  of  NAB  district 
meetings  will  get  under  way  Jan. 
15  and  continue  through  March  22 
in  two  separate  time  and  geogra- 
phical segments,  according  to  a 
schedule  approved  last  week  by 
NAB  President  J.  Harold  Ryan. 

Because  of  the  NBC  War  Clinics 
in  February  [Broadcasting,  Dec. 
4],  it  was  necessary  to  revise  the 
NAB  schedule,  leaving  a  gap  be- 
tween Feb.  16-March  5.  It  is  tenta- 
tively planned  to  call  a  Board  of 
Directors  meeting  and  possibly  a 
session  of  the  Labor  Executive 
Committee  in  Washington  follow- 
ing the  District  3  meeting  in  Pitts- 
burgh Feb.  15-16. 

Record  Attendance  Expected 

With  a  wartime  crop  of  radio 
management  problems  to  be 
thrashed  out  and  the  newly  ap- 
proved Broadcast  Measurement  Bu- 
reau to  be  sold  to  stations  at  large, 
the  district  meetings  are  expected 
to  draw  record  attendance.  Pres- 
ident Ryan  plans  to  make  the  tour, 
Washington  conditions  permitting. 
C.  E.  Arney  Jr.,  secretary-treas- 
urer, also  plans  to  be  on  hand  for 
most  of  the  swing.  Lewis  H.  Avery, 
NAB  Director  of  Broadcast  Adver- 
tising, will  attend  all  the  meetings 
and  plans  are  under  way  to  have 
John  Morgan  Davis,  NAB  Labor 
Relations  Counsel,  appear  at 
as  many  as  possible.  Yet  to  be 
named  is  an  executive  for  BMB, 
whose  task  it  will  be  to  project 
the  measurement  bureau  plan  in 
detail  to  NAB  members  and  non- 
members  alike. 

District  directors,  to  take  office 
at  the  next  NAB  annual  meeting, 
tentatively  scheduled  for  between 
April  15  and  May  15,  will  be  elected 
in  eight  of  the  nine  odd-numbered 
districts.  District  directors  are 
elected  for  two-year  terms,  with 
the  even  and  odd-numbered  dis- 
tricts voting  in  alternate  years.  One 
such  election  already  has  been  held, 
with  James  D.  Shouse,  WLW  Cin- 
cinnati, elected  to  succeed  Nathan 
Lord,  WAVE  Louisville,  for  Dis- 
trict 7  (Kentucky,  Ohio). 

Other  district  directors  whose 
terms  expire  with  the  next  annual 
meeting  are  District  1,  Paul  W. 
Morency,  WTIC  Hartford;  District 
3,  Roy  F.  Thompson,  WFBG  Al- 
toona;  District  5,  John  C.  Bell, 
WBRC  Birmingham;  District  9, 
Leslie  C.  Johnson,  WHBF  Rock 
Island;  District  11,  E.  L.  Hayek, 
KATE  Albert  Lea,  Minn.;  District 
13,  Hugh  A.  L.  Halff,  WOAI  San 
Antonio;  District  15,  Arthur  West- 


NAB  Committees 

THREE  additional  district  chair- 
men for  the  NAB  standing  commit- 
tees were  announced  last  week. 
Paul  Buenning,  KOMA  Oklahoma 
City  and  W.  L.  Gleeson,  KPRO 
Riverside,  Cal.,  were  appointed  to 
District  12  and  16  respectively  of 
the  Program  Directors  Committee. 
Robert  D.  Enoch,  KTOK  Oklahoma 
City,  was  named  to  District  12  of 
the  Public  Relations  Committee. 


lund,  KRE  Berkeley,  Cal.;  District 
17,  Harry  R.  Spence,  KXRO  Aber 
deen.  Wash. 

Tentative  agenda  for  the  set 
sions  now  is  being  prepared,  witi 
two-day  meetings  for  each  district 
Combined  meetings  will  be  heir 
in  Kansas  City  of  Districts  10  an. 
11  and  in  Chicago  of  Districts  ? 
and  9.  Following  is  the  complet* 
schedule : 
District  Place  Date 

,6  Memphis  Jan.  15-1 

13  Dallas  Jan.  17-1 

16  Los  Angeles  Jan.  22-2 
15             San  Francisco         Jan.  25-2 

17  Portland,  Ore.         Jan.  29-3 

14  Salt  Lake  City       Feb.  1-2 
10-12  Kansas  City  Feb.  7-8 

11  Minneapolis  Feb.  12-1 

3  Pittsburgh  Feb.  15-1' 

1  Boston  March  5-6 

2  New  York  March  8-9 
5             Jacksonville,  Fla.  March  12-1; 

4  Hot  Springs,  Va.  March  16-1' 
7  Cincinnati  March  19-2i 

8-9  Chicago  March  21-2: 


Muzak  Expands  Survey 
On  Subscriber  Reactioi 

SURVEY  to  determine  consume) 
reaction  to  Muzak  Corp.'s  proposa 
to  establish  advertising-free  sub 
scription  radio,  conducted  for  tht 
company  by  Dr.  Paul  Lazarsfeld 
Director,  Bureau  of  Applied  Socia 
Research,  Columbia  U,  is  nearinj 
completion  and  results  are  expectec 
to  be  known  in  a  few  weeks.  Sur 
vey  is  far  more  extensive  thai 
Muzak's  initial  study  [BROADCAST 
ING,  Oct.  16],  which  was  limited  ti 
polling  110  families  in  a  housinj 
development  then  served  by  Muzal 
on  whether  they  would  pay  fiv( 
cents  a  day  to  get  radio  music  with 
out  advertising,  with  57%  replying 
affirmatively. 

In  the  current  survey,  conductec 
in  New  York  among  a  selectee 
cross-section  group  of  people  "whi 
would  be  buying  FM  radios,"  Mu 
zak's  three-channel  program  servic( 
is  summarized  and  the  questioi 
asked:  "Would  you  be  willing  ti 
pay  five  cents  a  day?"  for  sue! 
service.  Questionnaire  used,  alsi 
probed  for  reactions  to  present  ra 
dio  programs,  with  queries  as  ti 
program  likes  and  dislikes,  with  ; 
view  to  using  these  findings  ii 
building  Muzak  programs. 


KTUC  Control  to  Butler 

BURRIDGE  D.  BUTLER,  oper 
ator  of  WLS  Chicago  and  presi 
dent  of  KTUC  Tucson,  Ariz.,  re 
quests  FCC  approval  of  acquisi 
tion  of  control  of  the  Tucson  outle 
through  purchase  of  23  share; 
treasury  stock  for  $100  per  share 
in  an  application  filed  with  th 
.  Commission  last  week  on  behalf  o 
the  Tucson  Broadcasting  Co.,  li 
censee  of  KTUC.  Shares  represen 
7.6%  of  the  outstanding  stock.  Mr 
Butler  now  holds  138  shares  repre 
senting  49.8%  interest.  Purpose  o: 
transaction  is  to  reduce  indebted 
ness  of  KTUC,  says  petition. 
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CBS  has  redesignated  division  opei 
ations  engineers  in  the  eastern,  cen 
tral,  and  western  divisions  as  man 
agers  of  technical  operations,  th 
change  in  title  covering  Robert  G 
Thompson,  New  York  ;  James  J.  Be 
loungy,  Chicago,  and  Lester  H.  Bow' 
man,  Los  Angeles.  Announcement  wa, 
made  by  Henry  Grossman,  newl: 
named  CBS  director  of  technical  oper, 
ations. 
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In  Ouir  Time 


We  go  back  to  the  days  when  few  people  in  radio  had  ever  seen  a  stop-watch. 
Most  of  us  thought  it  was  something  needed  onJy  by  race  horse  starters.  ' 

Today,  radio  lives  and  sometimes  dies,  with  a  stop-watch  in  its  hand. 

In  the  early  twenties  and  thirties,  time  hung  heavily  on  the  hands  of  the  sales 
department,  and  rather  violently  on  the  wrists  of  the  production  department. 

Today,  radio  time  is  separated  into  program  categories  which  have  been  developed 
and  proven.  Out  of  our  trial  and  error  period,  we  have  developed  the  greatest  radio 
system  in  the  world. 

It  is  great  because  one  hundred  thirty  million  Americans  want  to  listen.  It  is 
a  system,  because  the  orderly  assignment  of  facilities  into  stations  and  networks,  < 
have  permitted  their  competitive  development.  It  is  improving,  because  the  in- 
centive to  improve  has  not  been  denied  it.  This  is  what  we  call  the  American 
system  of  broadcasting. 

We've  come  a  long  way  from  the  screech  of  a  cat's  whisker  set.  The  idea  of  an  ; 
insurance  institution,  a  newspaper,  or  a  business  man  risking  capital  and  repu-  > 
ration  in  such  a  noisy  gadget  was  regarded  in  the  twenties  as  the  least  bit 
curious. 

But  this  diversity  of  venture,  of  ownership  and  operation,  like  the  diversity  of 
the  people  it  serves,  has  made  possible  American  radio  as  we  know  it  today,  as 
we  will  know  it  tomorrow. 

When  we  began  operations  in  1925,  we  weren't  especially  equipped  to  operate 
a  radio  station,  more  than  was  anyone  else  at  the  time. 

In  the  intervening  years,  we,  like  others,  have  learned  how. 

We  have  learned  to  serve  the  farmer  and  the  country  dweller  with  a  radio  service 
which  can  come  to  him  through  no  means,  other  than  through  the  clear  channel 
assigned  us  for  this  purpose. 

We  have  given  him  the  right  to  listen;  we  have  given  him  the  right  to  be  heard. 
This  is  the  essence  of  American  radio  in  our  time. 


This  is  WSM. 


650  KILOCYCLES  NBC  Affiliate 

Edwin  W.  Craig,  Pres.  Harry  Stone,  Gen.  Mgr. 
National  Representatives,  EDWARD  PETRY  &  Co. 

National  Life  and  Accident  Insurance  Co< 


Nashville,  Tenn. 


0^ 


Listeners  like  KXOK's  Farm  Editor,  Charley  Stookey. 
His  broadcasting  record  proves  that. 
Stookey  has  a  large  rural  following  as  a  result  of  fifteen 
years  of  farm  broadcasting.    In  "TOWN  AND  COUNTRY,"  he 

appeals  to  urban  as  well  as  rural  listeners. 
It's  easy  to  understand  why  'TOWN  AND  COUNTRY,"  with  its  two 

and  a  half  hour  variety  show,  commands  attention.  Few 
programs  offer  such  diversified  entertainment  and  informa- 
tion.   The  program  includes  live  and  recorded  music,  news 

broadcasts,  news  of  rural  neighbors,  the  weather,  market 
reports,  interviews,  and  a  period  devoted  to  "The  Trading  Post." 

Stookey,  a  nationally  known  agricultural  specialist  and 
a  veteran  of  farm  broadcasting,  has  been  in  practically 
every  state,  gathering  form  news  during  the  past  several 
years.   For  three  years  he  produced  a  coast-to-coast 
half-hour  farm  program  on  a  major  network. 
Participation  on  "TOWN  AND  COUNTRY"  brings 
results.   Ask  a  KXOK  or  JOHN  BLAIR 

Representative  for  complete  details. 
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630  KILOCYCLES   •  5000  WAHS— FULL  TIME  •   BASIC  BLUE  NETWORK 

Owned  and  Operated  by  the  St.  Louis  Star-Times 
AFFILIATED    WITH    KFRU.    COLUMBIA.  MISSOURI 

CAGC         .  i>   LuUiS  *  ^  t  LL  i  •  SAN  FRANCISCO 


NORTH  CAROLINA 

IS  THE  SOUTH'S 

Itlo  l  AGRICULTURAL 
STATE 


OWI  PACKET,  WEEK  JAN.  1 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during 
week    beginning    Jan.    1    OWI    transcriptions    contains    six    5fl-second    announcemer  • 
suitable  for   sponsorship    and   three    20-second    chain    breaks    on    each    side   of  dis'- 
Tell  youv  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  wj 
messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NET-            Group  Gronp               NAT.  SPOT 

WORK            KW  Ol  PLAN 

PLAN    AIF.          Ind.  Aff.          Ind.        Live  Trar 


Car   Pooling    X 

Jan.  15  Taxes   '-   X. 

V-Mail    X 

Careless  Talk  

Planned  Saving   

War  Bonds  

Don't  Travel  


X 
X 


See  OWI  Schedule  of  War  Message  141  for  names  and  time  of  programs  carr 
ing  war  messages  under  National  Spot  and  Network  Allocation  Plans. 


NORTH  CAROL/ATA 


AyBRAGE  OF 
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SOUTHS  KM  STAT£S 


Hope  Again  Wins  Top  Comedian  Award 
Blue-CBS  Chosen  for  Daytime  Honon 


(At/tUOA/s) 


WPTF 

(CARRYING  IM.B.C. 
WITH  50,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROLIN/VS 
No.l  SALESMAN  1 


WPTF  •  RALEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


BOB  HOPE  has  been  re-elected 
"Champion  of  Champions"  for  the 
fourth  consecutive  year,  and  he 
has  again  been  chosen  as  the  best 
comedian  and  his  program  as  the 
best  radio  comedy  in  the  ninth  an- 
nual Motion  Picture  Daily-Fame 
poll.  More  than  600  newspaper 
radio  editors,  critics  and  columnists 
in  the  United  States  and  Canada 
were  canvassed  for  this  year's  poll 
to  determine  journalists'  favorites 
in  radio  fare. 

Last  year's  list  of  34  classifica- 
tions [Broadcasting,  Dec.  iS, 
1943]  has  been  reduced  to  25,  the 
result  of  consolidation  which  has 
made  competition  much  keener  in 
some  instances.  Daytime  serials 
dropped  out  of  the  picture  com- 
pletely with  the  merger  of  the  serial 
and  morning  program  categories 
into  a  single  listing  "Daytime  Pro- 
grams", with  the  Blue's  two 
"Breakfast"  programs  and  CBS' 
American  School  of  the  Air  emerg- 
ing as  the  sole  winners. 

Results   in  all   classifications  follow; 

CHAMPION  OF  CHAMPIONS— Bob 
Hope  (NBC),  Bing  Crosby  (NBC),  Lux 
Radio  Theatre  (CBS).  Radio  Hall  of 
Fame    (Blue),    Jack   Bennv  (NBC)l 

THE  MOST  PROMISING  STAR  OF 
TOMORROW— Alan  Young  (Blue),  Jack 
Carson   (CBS),  Dick  Brown  (Mutual). 

BEST  NEWS  SERVICE  TO  EDITORS 
IN  NETWORK  PUBLICITY  DEPART- 
MENT NBC,  CBS;  best  in  publicity  office, 
Earle  Fen-is,  Tom  Fizdale 

COMEDIANS— Bob  Hope  (NBC),  Jack 
Benny  (NBC),  Fred  Allen  (CBS— now 
guest  appearances). 

COMEDIENNES— Joan  Davis  (NBC), 
Fanny  Brice  (CBS),  Gracie  Allen  (CBS). 

COMEDY  TEAMS— Filber  McGee  and 
Molly  (NBC),  George  Burns  and  Gracie 
Allen  (CBS),  Bud  Abbott  and  Lou  Cos- 
tello  (NBC). 

MASTER  OF  CEREMONIES— Bing 
Crosby  (NBC),  Clifton  Fadiman  (NBC). 
Phil  Baker  (CBS). 

FILM  PLAYER  ON  AIR— Licnel  Bar- 
rymore  (CBS),  Orson  Welles  (guest  ap- 
pearances), Herbert  Marshall  (guest  ap- 
pearances) . 

MALE  VOCALIST  (Populi.r)— Bing 
Crosby  (NBC),  Frank  Sinatra  (CBS), 
Dick  Haymes  (NBC). 

FEMALE  VOCALIST  (Prpular)  — 
Dinah  Shore  (NBC),  Ginnv  Simmi  (NBC), 
Kate    Smith  (CBS). 

MALE  VOCALIST  (Classic:  )— John 
Charles  Thomas  (NBC),  Richar  i  Crooks 
(NBC),  Nelson  Eddy  (CBS). 

FEMALE  VOCALIST  (C]assical) — 
Gladys  Swarthout  (CBS — now  t  lest  ap- 
pearances), Lily  Pons  (guest  appear- 
ances), Marian  Anderson  (guert  appear- 
ances) . 

STUDIO  ANNOUNCERS— 1 1;  ton  J. 
Cross  (Blue),  Don  Wilson  (NB  ),  Harry 
von  Zell  (NBC). 

COMMENTATORS   —   Raym.o- d  Gram 


Swing    (Blue),    Lowell    Thomas  (NBC 

H.  V.  Kaltenborn  (NBC). 

SPORTS  ANNOUNCERS— Bill  Stei- 
(NBC),  Ted  Husing  (CBS),  HariT  Wi: 
mer  (Blue). 

SYMPHONIC  CONDUCTORS— Artui 
Toscanini  (NBC),  Serge  Koussevitzk 
(Blue),  Artur  Rodzinfki  (CBS). 

SYMPHONIC  ORCHESTRAS  —  Ne 
York  Philharmonic  Symphony  (CBS  I 
Boston  Symphony  (Blue),  NBC  Syn 
phony  (NBC). 

DANCE  BANDS— Guy  Lombardo  (Blue 
Harry  James  (CBS),  Tommy  Dorse 
(NBC). 

DAYTIME  PROGRAMS— Breakfast  i 
Sardi"s  (Blue),  Breakfast  Club  (Blue 
American  School  of  the  Air  (CBS). 

DRAMATIC  PROGR.A^MS— Lux  Rad 
Theatre  (CBS),  Screen  Guild  Playe: 
(CBS),  Cavalcade  of  America  (NBC). 

PROGRAMS  FOR  CHILDREN— Let 
Pretend  (CBS),  Lone  Ranger  (Blue 
American  School  of  the  Air  (CBS). 

MUSICAL  SHOWS— Pau-e  That  R- 
freshes  on  the  Air  (CBS),  The  Frt 
Waring  Program  (Blue),  The  Telephor 
Hour  (NBC). 

COMEDY  SHOWS— Bob  Hope  (NBC 
Jack  Benny   (NBC),  Ed  Gardner  (NBC 

QUIZ  SHOWS— Information  Pleat 
(NBC),  Take  It  or  Leave  It   (CBS),  D 

I.  Q.  (NBC). 

WAR  PROGRAMS— The  .'Vrmv  Hoi 
(NBC).  Words  At  War  (NBC),  Me. 
Your  Navy  (Blue). 

BEST  NEWS  JOB  BY  RADIO  IN  194 
— Network — Columbia  Broadca-ting  Sy: 
tern;  Individual — George  Hicks,  Blue  N' 
work,  for  D-Day  Coverage  from  the  ii 
vasion  beachhead. 


Religious  Discs 

HEBREW  Evangelization  Society 
Los  Angeles  (religious),  in  a  re 
vision  of  schedule,  on  Jan.  1  start 
for  52  weeks,  sponsoring  the  week 
ly  quarter-hour  transcribed  Hi 
hreiv-Christian  Hour  on  WKS' 
Newcastle,  WCED  Duboise,  WERi 
Erie,  WEAR  Bangor.  Week! 
transcribed  half  and  quarter-hou 
versions  are  also  used  on  WHNl 
WELL  WGES  KHSL  WCPi 
WFIN  WSAR  KMMJ  WIBl 
WJAG  KOCY  WPEN  KXL  WRJI 
KTRI  KSAN  KFNF  KFIO  KV 
KWLM.  Tom  Westwood  Adv.,  Lc 
Angeles,  has  the  account. 


New  Magazine 

DEVOTED  to  radio  amateurs  an 
experimenters,  CQ,  a  technicj 
monthly,  will  be  published  startin 
the  first  of  the  year  by  Radio  Mag 
zines  Inc.,  New  York.  Paper  restrii 
tions  will  limit  the  magazine's  cii 
culation  to  10,000  monthly  at  th 
outset.  Practically  all  available  a( 
vertising  space  already  has  bee 
contracted  for,  it  was  announce( 
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PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD     RETRY    &    CO.  INC. 


TIGS  /S  PIGS! 

Oh  yeah?  Well,  don't  try  to  tell  that  to  Iowa  farmers  who  raise  more 
pigs  than  anyone  else  in  the  world.  You  might  just  as  well  tell  them  to 
dress  in  top-hat,  cane  and  gloves  like  the  farmer  illustrated  above! 

Come  to  think  of  it,  this  must  be  what  some  of  the  self-styled  "farm 
editors"  out  here  really  think  a  farmer  looks  like !  With  their  nightclub 
gags  and  jive  records  they  are  about  as  far  off  the  beam  as  it's 
possible  to  get. 

But  that's  O.K.  with  us.  It  simply  proves  that  KMA,  the  No.  1  Farm 
Station,  more  than  ever  is  your  logical  buy  to  reach  the  farm  market. 
KMA  has  always  made  a  specialty  of  the  farmer — doesn't  have  one, 
but  many,  important  farm  programs  every  day — has  long  pulled  twice 
as  much  audience  mail  as  its  highest-ranking  competitor! 

Rural  people  make  80%  of  this  No.  1  Farm  Market.  Ergo — reach  and 
sell  that  80%  most  effectively  through  KMA.  Now  don't  be  too  late, 
please.  Call  Free  &  Peters  today,  won't  you? 

KMA 

BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 

m  Free  &  Peters,  ise. 


TBA  CONVENTION  DELEGATES 


LIST  of  delegates  registered  for 
the  First  Annual  Conference  of  the 
Television  Broadcasters  Assn.  at 
the  Hotel  Commodore,  New  York, 
Dec.  11-12,  follows: 

Abel,  Jeffrey  A.  Henry  J.  Kaufman  Adv. 
Agency. 

Abramovich,  M.  Electronics  Service  & 
Supply. 

Ackerman,    Harry    Young    &  Rubicara. 

Acton,    H.    W.  Co. 

Adams,    Ernest    L.  WHIO. 

Adams,  L.  Herman  Boston. 

Adler,   Ben    Blue  Network. 

Albin.    Fred    G.    RCA    Victor  Div. 

Alexandroffi,     Norman    Columbia  College. 

Alicoaty,  Charles  A.  Advance  Television 
Picture  Serv. 

Allen,    J.    M.    Bristol-Myers  Co. 

Alien,  John  R.  Assn.  of  National  Adver- 
tisers. 

Allen,   Shannon    Radio-Television  Section, 

Dept.  of  Interior. 
Alley,    Paul  NBC. 
Anton,  Evan  J.    Fotosound  Studios. 
Arbid,  Solita    R.  H.  Macy  &  Co. 
Arnson,    Ludwig    Radio   Receptor  Co. 
P-i"^".  Chester  B.    Film  Daily. 
Balaban,  John    Balaban  &  Katz  Corp. 
Baltimore,    A.    C.  WBRE 
Baltimore.    L    G  WBRE 
Barnett,  W.  N.    Philco  Distributors. 
Bender,    Irene    Associated  Merchandising 

Corn. 

Bennett,  Martin  F.  Warner  Bros.  The- 
,  atres. 

Bentley,     9.     Emory  WNBH. 
Berk,     S.     Bernard  WAKR 
PprVplev,  K.  H.  WMAL. 
Bettinger,    Hoyland    General   Electric  Co. 
Bingley,   F.  J.    Philco  Distributors. 
Ptwen,  Harry    Bay  State  Film  Prod. 
Bloom,   Aaron   S.    Kasper-Gordon  Studios. 
Bockovah,  L.  F.    Western  Electric  Co. 
Bogdanowicz,  Mitchell  J.    Cinetronics  Corp. 
Boise.  E.  National  Union  Radio  Corp. 
Bowditch,  F.  T.  National  Carbon  Co. 
Bown,  Ralph    Bell  Telephone  Labs. 
Beyer.  M.  R.,  E.  I.  du  Pont,  Photo  Prod- 
ucts Dept 

Boyle,  H.  G.    North  American  Philips  Co. 
Boynton.  Stanley  G.    National  Radio  Ad- 
vertising. 
Bradbury,   H.  D.  RCA. 

Bramley,  Dr.  A.  National  Union  Radio 
Corp. 

Branch,    Ray    Allied    Theatres    of  Mich. 
Bremer,    Frank   V.    Bremer  Broadcasting 
Corp. 

Pr^i"en.  Charles  W.    Wage  Inc. 
Briggs,  M.  R.  Westinghouse. 
Brocineir,      Victali'    Philharmonic  Radio 
Corp. 

Brolly,   Arch    Balaban    &   Katz  Corp. 
Brown,  J.  E.    Zenith  Radio  Corp. 
Bryant.  S.  W.  Jr.    March  of  Time  Cinema. 
Pub.   Garry    Stewart-.Tordon  Co. 
Burke,  Harold  C.  WBAL. 
Burlingame,    Bruce  O.    Burlingame  Assn. 
Buttner.  H.  H.    Federal  Telephone  &  Ra- 
dio Corp. 
Cabot.  Harold  &  Co. 

Cahill,  Frank  E.  Jr.  Warner  Bros.  Pic- 
tures. 

Callahan.  T.  J.    W.  L.  Douglas  Shoe  Co. 
Campbell,  Chesser  M.  WGN. 
Camphell,   Mary  E.    Conde  Nast  Publica- 
tions. 

Carlton.  Leonard  WLIB. 

Carpenter,  H.  K.  WHK. 

Carson.  Helen    Balaban  &  Katz  Corp. 

Carter.  Hervey  WMUR. 

Case,   Winslow  H.    Campbell-Ewald  Co. 

Gates.  Gordon    Young  &  Rubicam. 

Chamberlain.     Paul    L.    General  Electric 

Co.,  Schenectady. 
Chandler,    Vincent  WMUR. 
Church,   Arthur  B.  KMBC. 
Church,  Kenneth  W.  WKRC. 
Clapp,     Roy    A.    Film     Productions  Co. 
Cocker,  Henry  N.  WTEL. 
Colling,  Ernest  NBC. 

Collins,  Donald  W.  Warner  Bros.  The- 
atres. 

Conto,  Armanda    Raytheon  Mfg.  Co. 
Cooley,  Leland  F.    Ruthrauff  &  Ryan. 
Coon.  Richard  E.    Speidel  Newspapers. 
Cooper,  Wyllis    Compton  Adv.  Co. 
Copps,  Joe    Steve  Hannagan. 
Cowgill,  Harold  G.    Segal,  Smith  &  Hen- 
nessey. 

Croehan.  Arthur  H.  WJBK. 
Craig,   Palmer    Philco  Distributors. 
Crans,  Richard  WGNY. 
David,    William    R.    Sr.    General  Electric 
Co. 

Davis,    Don  WHB. 
Dav.  Douglas    Buchanan  &  Co. 
Delaney,    C.    Glover    Hartford  Times. 
Dengler.  Herbert  F.    Radio-Television-  Sec- 

+ir>n.  Dppt.  of  Interior. 
Dezendorf,  Burton 

Diamond.   Sampson    Diamond  Sales  Corp. 
Di"hter,  Morris    Cinetronics  Corp. 
diDonato.  Jose  E.    Compton  Adv.  Co. 
Donley,  H.  B.    Westinghouse  E  &  M  Co. 


Doolittle,   Franklin  M.  WDRC. 

Dubinin,  Alexi  V.  Govt.  Purchasing  Com- 
mission of   Soviet  Union. 

Eagen,  J.  Stewart  Simpson.  Optical  Mfg. 
Co. 

Ecker,    Elmo  CampbeU-Ewald. 
Eridy,  Com.  W.  C.  Balaban  &  Katz  Corp. 
Elbroch,   Rae    Franklin    Bruck  Adv. 
Emery,  Bob  WOR. 
Emmert.  Mert  WEAF. 
Ernst,  Gale.  Bemays,  Falk  &  Eisner. 
Evans,   R.   S.    General  Screen. 
Falk,  Edwin  A.    N.  Y. 
Fay,   William    Stromberg-Carlson  Co. 
Fidler,    Fred    H.    Cine-Television  Studios. 
Finkle,   A.   M.    Joseph  Maxfield  Co. 
Finiey,  Barney    R.  H.  Macy  &  Co. 
Fischer,    F.   W.  Westinghouse. 
Fisher.     Avery     R.    Philharmonic  Radio 
Corp. 

Flory,  John    Grant,  Flory  &  Williams. 
Forbes,  William  E.    Young  &  Rubicam. 
Ford,  C.  D.  E.  I.  duPont  deNemours  &  Co. 
Foster,  A.  E.    Ruthrauff  &  Ryan. 
Fraim,  Joseph    Raytheon  Mfg.  Co. 
Frank,  Jr.,  James    National  Simplex  Blud- 
worth. 

Frank,  Yasha    Cine-Television  Studios. 
Frazier,  Howard  S.  NAB. 
Freedman,  A.    DeLuxe  Labs. 
Frishling,  Nat    Stuart  Machine  &  Tool  Co. 
Fuller,  R.  B.    Loucks  &  Norling  &  Cox  &  , 
Fuller. 

Gaines,     Harlow     D.      General  Precision 

Equipment  Corp. 
Gamerov,  Irving  J.    Stuart  Machine  &  Tool 

Co. 

Gardner,  Kenneth  J.  WHAM-WHFM. 
Gates,  Howard  A.    Warwick  Mfg.  Corp. 
Genock,   E.   P.    Paramount  News. 
Gibson,   Henry  Clay    Springer  Pictures. 
Gibson.  Robert  L.    General  Electric  Co. 
Gilbert,  Lester  H.  WNBF. 
Gimbel,  Jr.,  Benedict  WIP. 
Girard,  E.  J.    Federal  Telephone  &  Radio 
Corp. 

Gladden,  George    J.  Walter  Thompson. 

Godfsky,    Elias  WLIB. 

Gostyn,  Ernest    F.  W.  Sickles  Co. 

Graf,  Herbert  NBC. 

Grebe,  August  W.  WBAX. 

Greenbaum,  Walter  J.  Federal  Telephone 
&  Radio  Corp. 

Grimson,  S.  B.    Color  Research  Corp. 

Hackett,  Cecil  H.    Abbott  Kimball  Co. 

Hall,    Ernest    L.    Pilot    Radio  Corp. 

Halpern,  David  H.    Henry  Souvaine  Inc. 

Hammer  Advertising  Agency  Hartford. 

Hammond,  Lawrence  Committee  for  Eco- 
nomic Development. 

Harcher,  A.    National  Union  Radio  Corp. 

Harmon,    Ralph    N.  Westinghouse. 

Hatch,  Jr.,  Arthur  J.  Strong  Electric 
Corp. 

Hawkinson,    F.    G.    Remler  Co. 
Hayes,  E.  A.    Hughes  Productions. 
Hector,  Dr.  L.  G.    National  Union  Radio 
Corp. 

Heibel,  J.  D.    Erie  Register  Corp. 
Hennessey,  P.  J.  Jr.    Segal,  Smith  &  Hen- 
nessey. 

Herr,  Bob    Philco  Distributors. 
Herr,   Ted    Philco  Distributors. 
Hertz,    Pierre    Bell    Telephone  Labs. 
Herzog,  L.  W.  WTMJ. 
Hibbs.  E.  Douglas  WTEL. 
Hill,  E.  E.  WTAG. 

Hobbs,  Marvin  E.  H.  Scott  Radio  Labs. 
Hoge,  John  U.  S.  Television  Mfg.  Corp. 
Hogg,  J.  E.    Television  Equipment  Sales, 

General  Electric  Co. 
Hopkins,  James  F.  WJBK. 
Hopwood,  A.    Philco  Distributors. 
Howard,  Hampton  W.    Instructional  Films. 
Howard,  William  H.    R.  H.  Macy  &  Co. 
Hubbell,  Richard    Crosley  Corp. 
Hughes,  Wallace  M.  Barlow  Adv.  Agency. 
Hull,  Earl  C.  WHLB. 
Humphrey,    Henry   B.    H.    B.  Humphrej 

Co. 

Hutchinson  Adv.  Co. 

Hyndman,  Donald  E.    Eastman  Kodak  Co. 

Jackson,  Robert  C.  American  Assn.  oi 
Adv.  Agencies. 

Jackson,  Robert  C.  American  Assn.  ol 
Adv.  Agencies. 

Jammer,  J.  S.  Federal  Telephone  &  Ra- 
dio Corp. 

Jansky,  C.  M.    Jansky  &  Bailey. 

Jensen,  Axel  G.    Bell  Telephone  Labs. 

Joffe,  Constantin  WRC. 

Johnson,   J.   L.  Westinghouse. 

Jones,  Lt.  Col.  C.  R.  Wortman,  Barton  & 
Goold. 

Jopes,  Martin    Vanderbilt  Theatre. 
Jonker,  William  E.    Western  Electric  Co 
Joy,   David    B.    National   Carbon  Co. 
Jurin,   M.   I.    Franklin  Bruck  Adv. 
Kahn,  Morton  B.    Transmitter  Equipmen- 
Mfg.  Co. 

Kasper,  Edwin  H.    Kasper-Gordon  Studios 
Katz,    Frank    Mahool  Adv.   Agency.  : 
Kaye,   Gerald  O.    Bruno-New  York. 
Keith,  C.  L.    Western  Electric  Co. 
Keller,     F.    General     Time  Instrumenti 
Corp. 

Kelley,   George  F.   Jr.  WCSH-WLBZ. 
Kelly,  Ray  NBC. 

(Continued  on  Page  26) 
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WBAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
'  BASIC  NBC  NETWORK  —  Nationally  Represented  by  Edward  Petry   &  Co. 

B     A     L     T     I     M     O     R  E 

I 


{Continued  From  Page  2U) 

Kennelly,   Ed    New  York  Post. 
Kerkow,  Herbert 

King,   A.    Lewis    A.    Lewis   King,  Radio 
Adv. 

Kleinman,  Carles  H.    American  Television 
Society. 

Knapp,  C.  N.    National  Film. 

Knight,  Earle.    Cliicago  Transformer  Div., 

Essex  Wire  Corp. 
Knight,   Paul    Philco  Distributors. 
Knotts,  Warren    Raytheon  Mfg.  Co. 
Knox,  Gordon    Princeton  Film  Center. 
Kolisch,  Paul    Rauland  Corp. 
Koster,  H.  William  WAAB. 
Krelstein,  H.  R.  WMPS. 
Kulesza,  Chester  W.  BBDO. 
Labin,    E.    Federal    Telephone    &  Radio 

Corp. 

Lack,  Frederick  R.    Western  Eelctric  Co. 
Lamb.  Hal  S.  KYW. 
Laney,  H.  Leach    Editor  &  Publisher. 
Lang,  Joseph  WIBG. 

Langley,     R.     H.    Hazeltine  Electronics 
Corp. 

Larsen,  Paul  J.    Society  of  Motion  Picture 
Engineers. 

Larson,  G.  C.    Hazeltine  Electronics  Corp. 
Laub,  J.  H.    Ph.  D. 
Laux,  John  WSTV. 
Lawrence,   Craig  WHOM. 
Leaman,  James    Cine-Television  Studios. 
Lee,   Rohama    Cine-Television  Studios. 
Leder,  Herb    Benton  &  Bowles. 
Leedom,  F.  Benson    LaPorte  &  Austin. 
Leonard,  A.  A.    North  American  Philips 
Co. 

LeRoy,  Doris    Cine-Television  Studios. 
Levine,  Jack    Stuart  Machine  &  Tool  Co. 


Levinson,    H.    Y.  WCAR. 
Lewis,    Geo.    Federal  Telephone   &  Ra3!b 
Corp. 

Lightcap,  M.  W.  North  American  Phillips 
Co. 

Long,  Frederick  A.  BBDO. 
Loughlin,     B.    D.    Hazeltine  Electronics 
Corp. 

Leveman,  E.  B.    Philco  Distributors. 
Luckenbill,  Thomas  D.    William  Esty  &  Co. 
Ludy,  Ben  WIBW. 

Lytle,  A.  Y.  AETNA  Life  Affiliated  Com- 
panies. 

McClung,  Mary    New  York  Post. 

McClure.  Don    N.  W.  Ayer  &  Son. 

McFerran,  Doris    Macfadden  Publications. 

McKee,  W.  L.  WIBW. 

McKenzie,  E.  T.  WJBK. 

McLean,  James  D.  General  Electric  Co., 
Schenectady. 

McMillan,  G.  S.    Bristol-Myers  Co. 

McMinn,  S.  P.  Radio  &  Television  Retail- 
ing. 

McNaught,  Margaret  Peel  Sales  Engi- 
neering Co. 

Macdonald,    A.    S.  Westinghouse. 

MacFarland,  F.  R.  AT&T. 

MacGregor,  Kenneth    William  Esty  &  Co. 

MacWilliams,  Thomas  J.  Smith,  Taylor  & 
Jenkins. 

Mafash,     William     G.    National  Theatre 

Supply  Co. 
Malinoski,  J.    Philco  Distributors. 
Mallison,  Clare  WRC. 
Mang,  Laura  B.    Moser  &  Cotins. 
Manilla,  James  N.    Compton  Adv.  Co. 
Ma  pes,  H.  P.    Philco  Distributors. 
Marcy,  R.  J.    Guardian  Electric  Mfg.  Co. 
Marquardt,  K.  G.  WIBW. 
Marshall,  Armina    Theatre  Guild. 


Marsten,  Jesse  International  Resistance 
Co. 

Martin,    S.    R.    Newsreel  Theatres. 
Martinek,  Anthony    McKay  Research  Labs. 
Martini,  R.    Gardner  Adv.  Co. 
Marty,    Joe    Radio  News. 
Marx,   Frank    Blue  Network. 
Mason,  Curtis  W.  KFI. 
Mastin,  Cecil  D.  WNBF. 
Mayo,  Philip  R. 

Merkle,    Walter    Philco  Distributors. 

Mersereau,  Don  M.    Film  Daily. 

Miles,  Dr.  Lester  F.    Maxon  Inc. 

Miller,  Dave    Philco  Distributors. 

Mills,    Gordon    E.    Arthur   Kudner  Inc. 

Milne,  G.  O.    Blue  Network. 

Montague,  Henry  B.  U.  S.  Army  Motion 
Picture  Serv. 

Moody,  Robert  H.  WHIO. 

Moore,  Bob    Philco  Distributors. 

Morgan,  Reggie    RuthraufI  &  Ryan. 

Morris,  H.  S.    Altic  Service  Corp. 

Moulic,  W.  E.  Radio  &  Television  Retail- 
ing. 

Mowrey,  Paul    Blue  Network. 
Musselman,  B.  Bryan  WSAN. 
Musselman,  Ruel  H.  WSAN. 
Myer,  Dwight  A.    Westinghouse  Radio  Sta- 
tions. 

Nagel,  E.  A.    General  Screen. 
Neely,  Frank  H.    Rich's  Inlc. 
Neff.  Russell  E.    Knox  Reeves  Adv. 
Nelson.   F.    P.    Westinghouse   Radio  Sta- 
tions. 

Nelson,  Raymond  E.    Charles  M.  Storm  Co. 

Nelson.  Wayne  E.  WEGO. 

Nevins,   D.   L.    Coming  Glass  Works. 

Noel.  S.  Q.    Universal  Television  System. 

Norman,    Hugh   R.  WNBH. 

Norris,   S.    Amperex   Electronic  Corp. 


Norton,    Frank    R.    Curtiss-Wright  Corp 
Novick,  S.  J.    Electronic  Corp.  of  America 
Ogoen,  William  B.    Cine-Television  Studios 
Oschmann,  A.  W.  WARM. 
Ocier,   .Jack    Philco  Distributors. 
Oxford,   Ronald  C.  NBC. 
Paiste,  Henry    Philco  Distributors. 
Patton,  J.  J.    Altec  Service  Corp. 
Pestrecov,  Dr.  K.    Bausch  &  Lomb  Optical 
Co. 

PhUlips,  C.  F.  WFBL. 
Philhps,  Willis    Raytheon  Mfg.  Co. 
Pierson,  E.  F.    Vendo  Co. 
Pierson,  Joseph    Raytheon  Mfg.  Co. 
Pitt,  Courtney    Philco  Distributors. 
Piatt,  Murray    Raytheon  Mfg.  Co. 
Poole,   R.   E.    Bell   Telephone  Labs. 
Ports,  E.  G.    Federal  Telephone  &  Radio 
Corp. 

Powell,  Ralph  C.    Presto  Recording  Corp. 

Powers,  Haven  M.    LeLand  Powers  School. 

Pozgay,   Stephen  J.    General   Electric  Co. 

Preisman,  Albert  Capitol  Radio  Engi- 
neering Institute. 

Prell,   John   F.  KOWH. 

Price,    Sherman    Filmedia  Corp. 

Priest,  C.  A.    General  Electric  Co. 

Pryor,  Arthur  Jr.  BBDO. 

Purcell,  W.  J.    General  Electric  Co. 

Quad,  John  K.  Home  News  Publishing 
Co. 

Racine,  Lawrence  S.    Chicago  Transformer 

Div.,  Essex  Wire  Corp. 
Rasmussen,  J.  H.    Crosley  Corp. 
Rathkamp,  Herman    Wortman,  Barton  & 

Gould. 

Rauland,  E.  N.    Rauland  Corp. 
Rtinee,  Ted    Philco  Distributors. 
Reoch,  Alex  E.    RKO  Television  Corp. 
Rickenhach,  Paul  A.    Foote,  Cone  &  Beld- 
ing  . 

Rhea,  Henry  E.    RCA  Victor. 
Rhinow,  A.  W.    Federal  Telephone  &  Radio 
Corp. 

Richards,  E.  V.  Paramount-Richards  The- 
atres. 

Rietzke,  E.  H.  Capitol  Radio  Engineer- 
ing Institute. 

Rines,  William  H.  WCSH-WLBZ. 

Roberts,  William  A. 

Robertson,    I.    B.    YanJtee  Network. 

Robinson,  J.  E.    Spencer  Lens  Co. 

Robinson,  Ray    Philco  Distributors. 

Rockwell,  R.  J.    Crosley  Corp. 

Roger,  Henry    Rolab  Labs. 

Rollinson,    Reg    Cine-Television  Studios. 

Rosehaus,  I.  R.  Bremer  Broadcasting 
Corp. 

Rosen,  Harry    New  York  Post. 
Rowan,  B.  J.    WRGB  General  Electric  Co. 
Rutman,   Lawrence    United   Feature  Syn- 
dicates. 

Sagall,  S.  Pan  American  Television  Corp. 
Salt,  John  British  Broadcasting  Corp. 
Scarr,  Henry  F.  Western  Electric  Co. 
Srhaefer,  H.  W.  Westinghouse  E  &  M  Co. 
Schloss,  Pete  Blue  Network. 
Schmidt,   C.  E. 

Schmidt,  Harry  A.  International  Resist- 
ance Co. 

Sehmitt,  F.  Edwin  Chicago  Transormer 
Div.,  Essex  Wire  Corp. 

Schoder,    Erich    G.    Circle    FUm  Labs. 

Schwab,   Lawrence    J.   Walter  Thompson. 

Schwennesen,  Donald  Chicago  Transformer 
D  v.,  Essex  Wire  Corp. 

Shaw,  George  S.    Maguire  Industries. 

SeiHen,  Joseph    Cinetronics  Corp. 

Shepard,    John    Yankee  Network. 

Seitz,  Frank  A.  WFAS. 

Shane,  Irwin  A.    Television  Workshop. 

Shears.  Harold    Espev  Mfg.  Co. 

Shelby,  Robert  E.  JJBC. 

Sherman,    Jr.,    Lawrence    Caravel  Films. 

S^"'tt.  Hubert  L.    Airadio  Inc. 

Shumberger,  J.  C.  Sr.  WSAN. 

Sigmund,  William  F.  Henry  J.  Kauf- 
man Adv.  Agency. 

Singer,  Charles  H. 

Slesinger,  Stephen  Stephen  Slesinger, 
Inc. 

Smith,  Carleton  D.  WRC. 
S-"ith,  D.  B.    Philco  Distributors. 
Smith,  Edward  G.    General  Mills. 
Smith,  Gail    Procter  &  Gamble. 
Smith,    George   S.    Segal,   Smith   &  Hen- 
nesfey. 

Smith.  J.  Porter  WGRC. 
Sn^-'th,  N.  F.    Philco  Distributors. 
Sobol,  Edward  NBC. 

Solomon,  Irwin  W.    E.  L.  Brown  Adv. 
Southwell,  John    Young  &  Rubicam. 
Spain,    Joe   M.    Packard   BaU  Co. 
Soeilman.  S.  E.    Philco  Distributors. 
Spence,  John  L.    Spence  Engineers  Prod- 
ucts. 

Sponable,  Earl  I.    Twentieth  Century-Fox 

Films  Corp. 
Sprague,    Barbara    R.    Yankee  Network. 
Sprague,     Robert    Raytheon    Mfg.  Co. 
Stanton,   Carl  M.  Dancer-Fitzgerald-Sam- 

nle. 

Stellner,   W.  H.    Galvin  Mfg.  Corp. 
Stenger,  John  H.  Jr.  WBAX. 
Stetson,  Albert    Eden  Theatre  Co. 
Rtpvenson,  Howard  R.    Detroit  Edison  Co. 
Storer,    Douglas    F.    General  Amusement 
Corp. 

Storm,   A.   E.    Charles  M.   Storm  Co. 
Stowell.  Thomas  C.    New  York  State  Dept. 

of  Health. 
Strauss,   Irving    Bruno-New  York. 
Streibert.  T.   C.  WOR. 
Strnnor.   Jay    New  York. 

Tannenbaum.  Louis  R.  H.  Macs'  &  Co.  , 
Taylor,    G.   L.  KMBC. 

{Continued  on  Page  28) 


,  IM  THE 


A  constant  flow  of  spendable  wealth  comes  from  industrial  activity  in 
this  tri-state  area.  For  here  are  the  materials  and  resources  in  sufficient 
quantities  to  support  not  one  but  many  industries.  Petroleum  and  natural 
gas  coupled  with  lumber  mills,  iron  and  steel  foundries,  glass  and  chem- 
ical plants  have  long  yielded  substantial  and  steady  incomes  to  thou- 
sands. Now  adding  to  the  wealth  of  this  region  are  ordnance  and  muni- 
tion plants  and  butadiene  refineries.  Plan  now  to  include  this  prosperous 
market  in  your  sales  program.  Cover  if  completely  and  effectively  with 
50,000-watt  KWKH. 


CBS  -k  5  0,0  0  0  UlflTTS 


SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 
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Some  of  the  Regular 
Farm  Accounts  on  WOW 

NAME 

Omar   ...  ^  REGULAR  wow  advertiser  since- 

on  April,  1934 

^axton  6e  Gallagher.   October,  1934 

People's  Store.  .  .   July  1935 

ff^"^frd  Oil  Co  September'  1935 

Studebaker  September,  1935 

Kellogg  Feed  ...  .   November  1935 

?"f^^  October,  1936 

S°°J^,Mming     May,  1937 

^ook  Paint  &  Varnish   January,  1938 

vZlrtZ^^^^'""  Real  Estate. 1938 
^ager  beed  &  Nursery   January,  1939 

Jowa  Master  Breeders  January,  1939 

J^air  btore— Work  Clothes  February,  1939 

^ornhusker  Hybrid   January,  1940 

g^f^^y  Salt    ^       July,  1940 

Kobmson  Seed.   September,  1940 

Nutrena  Mills  .   September,  1940 

Parker's  Store  ,  .   October,  1940 

Hulman  Clabber  Girl  December,  1940 

A.  E.  Staley    •  March,  1941 

Marim  Firearms   May,  1941 

Douglas  County  Fair  August,  1941 

Nebraska  State  Fair.  September,  1941 

Mid-Continent  Oil.   September,  1941 

Morton  Smoke  Salt November,  1941 

Staley  Milling  Co.   October,  1942 

Flex-O-Glass     October,  1942 

Prest-O-Lite  August,  1943 

Gland-O-Lac  May,  1944 

Pollock  Overalls   July,  1944 

Crow's  Hybrid  Corn.  .'.  July,  1944 

Chimney  Sweep    August,  1944 

 October,  1944 


Note:  Smce  most  farm  accounts 
are  seasonable,  all  of  the  above  do 
not  use  radio  continuously,  but  all 
of  them  have  used  WOW  at  some 
time  during  each  year. 


Circles  Above  Denote 

'/2  Millivolt  Contours  of  WOW  and  KODY 
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(Continued  From  Page  26) 

Thayer,  Edwin  F.  Tide. 
'Thoman,  Clarence    Phiico  Distributors. 
Thomas,  Eugene  S.  WOR. 
Thompson,  M.  L.    Phiico  Distributors. 
Thron,    Blair   K.  WFPG. 
Toalson,    M.   K.    Atlanta  Journal  Co. 
Tobey,  William    Abraham  &  Strauss. 
Trukenbrod,    W.    K.      Montgomery  Ward 
&  Co. 

Turner,  Donald  L.  Altec  Service  Corp. 
Upton,  Elmer  C.  Balanban  &  Katz  Corp. 
Uskali,  William  Jam  Handy  Organization. 
Valence,  William  Stuart  Machine  &  Tool 
Co. 

VanTubergen,  E.  D.    Federal  Telephone  & 

Radio  Corp. 
Vickers,   Mr.    John   H.    National  Film. 
,Vogel,    Ernest  H.    Farnsworth  Television 

&  Radio  Corp. 
Wadsworth,     Ralph      K.    Wadsworth  & 

Waller. 
Waller,  Fred. 

Ward,    Alan    Arthur   Kudner  Inc. 
Ward.  S.  I.    Crystal  Research  Labs. 
'Waters,   Norman   D.    Norman   D.  Waters 

&  Assn. 
Watters,  M.  C.  Scripps-Howard. 
Weatherly.  Tom  J.    Walter  Thompson 
Weil,  Paul  S.    Bryan  Davis  Pub.  Co. 
Weil,  Ralph  N.  WOV. 
Weintz,  Jacob  F.  Tide. 
'Weiss,  Lewis  Allen    Don  Lee  Broadcasting 

System. 

Welman,  Victor  A.  Cleveland  Moving 
Picture  Operators. 

Westerman,  H.    Willard  Pictures. 

Whitney,  Will  A.  Jay  Emanuel  Publica- 
tions. 


Wickre,  Paul  D.  Capitol  Radio  Engineer- 
ing Institute. 

Widlund,  Donald  E.  Jam  Handy  Organ- 
ization. 

Wilkie.  David  A.  NBC. 

Willets.  §i.  N.    Western  Electric  Co. 

Williams,  C.  H.    Cowles  Magazines. 

Williams,  J.  T.  NBC. 

Williams,  Nathan    Oshkosh,  Wis. 

Williford,    E.   A.    National    Carbon  Co. 

Wilmotte,  Raymond  M.  Washington. 

Wisleder,  Dean  E.  Westinghouse  E  &  M 
Co. 

Withe,  S.  F.  AETNA  Life  Affiliated  Com- 
panies. 

Woodin,  M.  L.    Stuart  Machine  &  Tool  Co. 
Woodworth,   S.  W.  WFBL. 
Wortman,  E.  B.  M.    Wortman,  Barton  & 
Goold. 


Drug  Co.  Shifts 

M.  J.  BREITENBACH  Co.,  New 
York,  through  its  recently  appoint- 
ed agency  Roche,  Williams  & 
Cleary,  Dec.  4  started  Answer  Man 
thrice-weekly  for  52  weeks  on  WOR 
New  York  for  Gude's  Pepto-Man- 
gan,  having  shifted  over  from  news 
on  the  same  station.  Current 
schedule  includes  programs  and 
participations  on  WPEN  Philadel- 
phia and  WGY  Schenectady,  both 
launched  in  October. 


Joins  Research  Staff 

CWO  JOSEPH  E.  McCORMACK, 
USNR,  who  has  been  stationed  at 
the  radio  section.  Office  of  Public 
Relations,  Navy  Dept.,  as  assistant 
engineer,  has 
been  assigned  to 
the  Naval  Re- 
search Labora- 
tory at  Anacos- 
tia,  D.  C,  in  the 
engineering  de- 
partment*. M  r . 
McCormack  was 
formerly  assist- 
ant radio  ma- 
teriel officer  of 
Mr.  McCormack  the  10th  Naval 
District  at  San  Juan,  Puerto 
Rico.  He  installed  the  Navy  radio 
station  at  Curacao,  Netherlands 
West  Indies.  Before  entering  the 
Navy,  Mr.  McCormack  was  with 
WLAP  Lexington,  Ky.;  WFTL 
Fort  Lauderdale;  WJBY  Gads- 
den, Ala.;  WMFD  Wilmington,  N. 
C,  and  for  a  year  was  engineer 
with  the  National  Defense  Opera- 
tion of  the  FCC  in  Atlanta. 


Heyjoe- 


LISTEN  WHAT  THE  RETAILERS  THINK 
ABOUT  KABC! 


Here's  something  which  will  interest  Joe,  as  a  time  buyer.  Down  in  San 
Antonio  the  largest  drug  chain  advertises  EXCLUSIVELY  on  KABC  among 
the  five  radio  stations.  Another  EXCLUSIVE  KABC  radio  advertiser  is  the 
city's  second  largest  grocery  chain.   And  that's  only  the  beginning! 

Drug  and  food  chains  are  hard-boiled  advertising  buyers.  They  put 
their  money  only  where  it  will  bring  the  best  results.  A  record  of 
producing  these  results  is  another  reason  for  KABC's  reputation  as  "The 
Fastest  Growing  Radio  Station  in  San  Antonio!" 


SAN  ANTONIO'S  BLUE  NETWORK  STATION 

WEED  &  COMPANY,  National  Representatives 


CAB  TO  GIVE  SPOT 
ISATIONAL  RATIISGS 

NATIONAL  ratings  on  spot  as 
well  as  network  programs  will  be 
provided  by  the  Cooperative  An- 
alysis of  Broadcasting  beginning 
with  its  November-December  81- 
city  report,  the  CAB  reported  last 
week,  announcing  that  "this  will  be 
the  first  time  in  the  history  of  na- 
tional spot  radio  advertising  that 
nationwide  spot  program  schedules 
will  receive  a  regular  network 
standard  of  research  service." 

Coverage  of  81  cities,  giving  a 
cross  section  of  all  cities  of  50,000 
or  more  population,  makes  this 
spot  rating  service  possible,  the 
CAB  stated,  adding  that  in  addi- 
tion to  its  tw;ice-monthly  program 
rating  reports.  Brand  Identification 
and  Composition  of  Audience  data 
also  will  be  provided  to  members 
with  such  rated  programs. 


Sgt.  Wood  Decorated 

SGT.  ROBERT  C.  (Bob)  WOOD, 
account  executive  in  the  Chicago 
office  of  WOR  New  Yoi'k  before  en- 
tering the  Army,  has  received  the 
Infantry  Combat 
Medal  for  excep- 
tional gallantry 
in  action  with 
General  Patton's 
Third  Army.  A 
Purple  Heart 
holder,  he  is  in  a 
Paris  hospital  re- 
covering  from 
wounds,  accord- 
ing to  letters  re- 
Sgt.  Wood  ceived  by  his 
family.  Sgt.  Wood  was  promoted 
from  Private  to  the  rank  of  Ser- 
geant, having  entered  the  Army 
last  January.  He  went  overseas,  to 
France,  only  last  August.  Oin  the 
occasion  of  his  small  son's  second 
birthday,  Sgt.  Wood  sent  him  word 
of  a  unique  gift — he  and  his  squad 
had  captured  57  Germans. 


Five  Seek  FM  CPs 

NEW  FM  station  for  Washington, 
D.  C,  is  requested  by  Marcus 
Loew  Booking  Agency  on  47,500 
kc  with  3,993  sq.  mi.  coverage  and 
an  estimated  cost  of  $31,000. 
Loew's  also  has  filed  for  three  tel- 
evision outlets  [Broadcasting, 
Nov.  27].  Orville  W.  Lyerla,  li- 
censee of  WJPF  Herrin,  111.,  seeks 
a  new  FM  station  on  49,100  kc  to 
have  coverage  of  3,960  sq.  mi.  and 
to  cost  approximately  $14,700. 
KFBI  Wichita,  Kan.,  through  The 
Farmers  &  Bankers  Broadcasting 
Co.,  licensee  of  the  station,  plans 
to  invest  $67,000  in  the  FM  sta- 
tion for  which  it  has  filed  appli- 
cation. Outlet  would  use  47,300  kc 
with  coverage  of  15,600  sq.  mi. 
Blue  Network  Co.,  licensee  of  KGO 
San  Francisco,  asks  44,300  kc  and 
27,500  sq.  mi.  coverage  for  its 
proposed  San  Francisco  FM  out- 
let. Estimated  cost  is  $98,750. 
KFSD  San  Diego,  through  FM 
Radio  Corp.,  files  for  a  new  FM 
outlet  on  44,700  kc  with  coverage 
of  950  sq.  mi.  Estimated  cost  is 
$22,200. 


CHICAGO  DAILY  NEWS  reinstated 
its  daily  radio  column  as  of  Dec.  4. 
New  radio  editor  is  Carl  Guldager  who 
formerly  edited  the  movie  section. 
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BEIT  BUYS 


AUDIENCE    TESTED    FOR     BUSY    TIME  BUYERS 


EAST 

WHN— New  York 
50,000  Watts 

DICK  GILBERT 

1:30-3:30  P.M.— 5 :00-6 :00  P.M. 

Mon.  thru  Sat. 

The  singing  disc  jockey.  Versatile  vo- 
calist, master  salesman,  (You  can  say 
that  again ) . 

Tuneful,  different,  gets  results. 

%  hr.  participation 

3  days — $300.00.  6  days — $500.00. 

WFCI — Providence-Pawtucket 

1,000  Watts — Blue 

BETTY  GUNNING  SAYS 
1:15—1:30  P.M. 
Mon.  thru  Fri. 

An  attractive,  charming,   well  known 
personality    conducts    this  easy-to-buy 
participator. 
Spots — $10.00 

WNBH— New  Bedford,  Mass. 

250  Watts— Blue 

LOCAL  NEWS 

8:30  A.M.,  12:45  P.M. 

6:15  P.M.,  10:30  P.M. 

Fifteen  years  of  telling  the  local  folks 

what  happens   locally.   Participation — 

J4.00  day  time — $8.00  evening. 

WHEB— Portsmouth,  N.  H. 
1,000  Watts— Mutual 
rso  CLUB 
9:30—11:00  A.M. 
Mon.  thru  Fri. 

Mrs.  Spencers'  charming  personality 
has  enrolled  thousands  of  loyal  members 
in  the  Club. 

It's  yours  for  $22.50  per  Wk. 

WATR— Waterbury 
1,000  Watts— Blue 
SHOPPERS  GUIDE 
8:15—9:00  A.M. 
Mon.  thru  Sat. 

Helen  Morris  has  been  doing  this  one 
for  eight  years. 

Participation— $37.80  per  Wk. 

WJEJ— Hagerstown,  Md. 
250  Watts— Mutual 
SADDLE  PALS 

11:15-11:45  A.M.— 2:15-2:30  P.M. 
Men.  thru  Sat. 

That  old  time  music  show  that  gets 
mail  and  sells  merchandise. 
Participation — 

3  per  week — $15.98.  6  per  week — $30.24. 

WRAW— Reading,  Pa. 

250  Watts— NBC 

IT'S  IN  THE  BAG 
(Meaning  the  grocery  bag) 
10:00 — 11:00  A.M. 
Mon.  thru  Fri. 

Yessir !  this  one  rings  cash  registers 
in  grocery  stores. 
Participation — $25.00  per  Wk. 


WJAS— Pittsburgh 

5,000  Watts— CBS 

RHYTHM  SECTION 

8:45—9:00  A.M. 
Mon.  thru  Sat. 

Some  smooth  listenin'  for  the  busy 
housewife.  It's  recorded  and  participat- 
ing. 

One  minute — $22.50  base  rate. 

WNAB— Bridgeport 

250  Watts— Blue 
HSO  CLUB 
7:00—8:00  A.M. 
8:20—9:00  A.M. 
2:30—3:00  P.M. 
Mon.  thru  Sat. 

A  sparkling  M.C.  makes  this  one  more 
than  just  another  platter  program. 
Daily  participation— $32.40  Wk. 

WNHC — New  Haven 

250  Watts 

ALARM  KLOK  KLUB 
7:00-8:00  A.M. 
Mon.  thru  Sat. 

An  hour  of  breakfast  music  on  New 

Haven's  newest  station. 

Daily  participation — $20.00  Wk. 

WOCB— Cape  Cod,  Mass. 

250  Watts — Blue 

WORLD  NEWS 

7:30  A.M.,  12:30  P.M., 

6:00  P.M.,  11:00  P.M. 

Mon.  thru  Sat. 

Hot   from    the    four   comers    of  the 
earth  by  Associated  Press  Wire. 
Spot  participation — $18.00  Wk. 

WJTN— Jamestown,  N.  Y. 

250  Watts— Blue 

MEMORY  MATINEE 
3:30—3:55  P.M. 
Mon.  thru  Sat. 

An  ideal  time  for  those  old  familiar 
melodies. 

Participation — $25.50  Wk. 

WEST 

K  BUR— Burlington,  la. 

250  Watts — Blue 

THE  BURLINGTON  BUGGY  RIDE 
11:00—11:30  A.M. 
Mon.  thru  Sat. 

It's  homey,  and  the  home  folks  love  it. 
Participation — $35.00  Wk. 

WCLO— Janesville,  Wise. 
250  Watts— Mutual 

THE  HOMEMAKERS 
9:05 — 9:30  A.M. 
Mon.  thru  Sat. 

AUNT  EM  has  been  telling  'em  how 
to  keep  house  for  fourteen  years  and 
they  love  it. 

Participation — $27.00  Wk. 


WDGY— Minneapolis-St.  Paul 

5,000  Watts 

YOU  ASKED  FOR  IT 
2:30—5:00  P.M. 
Mon.  thru  Fri. 

The  money  give  away  program  that 
keeps  them  tuned  to  WDGY.  Minutes 
or  %  hours  at  Card  Rate. 


KMYR— Denver 

250  Watts 

UNINTERRUPTED  NEWS 
Ten  minutes  on  the  hour  every  hour 
everyday — on  the  News  and  Music  Sta- 
tion  of  Denver. 

7   days  per  week — $300  per  month. 


KBON— Omaha 

250  Watts— Mutual 
SUNRISE  SERENADE 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Don  Perazzo  M.C.'s  this  one  and  he's 
good.   News,  music,  and  free  theatre 
tickets  win  a  lot  of  listeners. 
Daily    participation — $27.00  Wk. 


WIL— St.  Louis 

250  Watts 

THE  BREAKFAST  CLUB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Twenty  years  of  audience  build  up 
plus  an  easy-to-listen-to  M.C.  makes 
this  one  outstanding. 

Minutes  or  %  hours  at  Card  Rate. 


WDSM— Duluth-Superior 

250  Watts — Blue 
TWILIGHT  TIME 
5:15—5:30  P.M. 
Mon.  thru  Fri. 

Timely  tunes  for  Twin  Port  tea  time. 
Spot  Participation — Base  Rate  $4.00. 


KBIZ— Ottumwa,  la. 

250  Watts — Mutual 

FARM  &  HOME  PROGRAM 

11:30-12:00  Noon 
Mon.  thru  Sat. 

A  newsy  farm  program  in  the  State 
where  the  tall  corn  grows. 
Daily  participation — $19.20  Wk. 


K  FUN— Las  Vegas,  N.  M. 

250  Watts 

THE  SPANISH  HOUR 

2  :00-3:00  P.M.— 7:00-8:00  P.M. 
Mon.  thru  Sat. 

Two  whole  hours  of  New  Mexico's 
favorite  music. 

Daily  participation — $16.20  Wk. 


PACIFIC  COAST 

KFWB— Los  Angeles 

5,000  Watts 
CHEF  MILANI 
10:00—10:30  A.M. 
Mon.  thru  Fri. 

A  real  Chef,  a  master  showman  with 
a  great  merchandising  hook-up. 
Daily  participation — $100.00  Wk. 

KJBS — San  Francisco 

500  Watts 

ALARM  KLOCK  KLUB 
6:30-8:00  A.M. 
Mon.  thru  Sat. 

Surveys  prove  its  the  best  dollar  buy 
in  the  Bay  area. 

Spot  participation — $9.50  base  rate. 
KFMB— San  Diego 

250  Watts — Blue 
MORNING  MELODIES 
8:00—8:15  A.M. 
Mon.  thru  Fri. 

A  good  time  to  catch  the  whole  family. 
Participation — Base  Rate  $9.00. 

KTKC— Fresno-Visalia 

5,000  Watts — Blue 

ALL  STAR  DANCE  PROGRAM 

2:45 — 3:30  P.M. 

Mon.  thru  Fri. 

Everybody  likes  a  dance  tune.  Here's 
forty-five  minutes  of  it.  Minute  or  % 
hour — Card  Rate. 

KEVR— Seattle 

250  Watts 

BREAKFAST  PLATTERS 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

If  they  want  music  with  breakfast 
(and  they  do)  this  is  where  they  get  it. 
Participations — $3.25  each. 

SOUTH 

WHBQ— Memphis 

250  Watts — Mutual 

NEW$ — 5  minutes  on  the  hour 

Mon.  thru  Sat. 

Some  excellent  news  periods  on  the 
News  and  Music  Station  of  Memphis. 
Base   Rate— $12.50  each. 

WTAW— College  Station,  Texas 

1,000  Watts— Blue 
FARM  FAIR 
12:30  to  12:45  P.M. 
Mon.  thru  Sat. 

The  Texas  Aggies  Station  with  farm 

news  for  Texas  Farmers. 

Spot  Participation — Basa  Rate  $6.40 

WTSP— St.  Petersburg-Tampa 

1,000  Watts — Mutual 
WOMEN  IN  THE  NEWS 
10:30  to  10:45  A.M. 
Mon.   thru  Sat. 

Mostly  news  about  women,  of  especial 

interest  to  women. 

Daily  participation — $21.00  Wk. 


REPRESENTED  BYRAMBEAU 


CHICAGO 


NEW 


YORK 


HOLLYWOOD 


WSIX 


CAN  TOTE 
THE  LOAD  IN  THE 

NASHVILLE 

TRADING  AREA 


Signal  and  Mail  Map 

Your  advertising  message  will  go  out  in  good 
company  with  programs  that  attract  and  hold 
a  large  and  prosperous  audience.  5,000  Watts 
and  980  K.  C.,  carrying  both  Blue  and  Mutual 
networks,  cover  the  Nashville  area  more  than 
adequately.  WSIX  is  well  liked  and  advertis- 
ers benefit  through  good  response  to  their 
sales  talks.  If  you've  got  a  product  for  this 
market,  WSIX  can  sell  it.  Write  or  wire  us  for 
information.  We'd  like  to  give  it  to  you. 

THE  KATZ  AGENCY,  INC.,  National  Representatives 
BLUE  and  MUTUAL  Networks 


5000 
WATTS 


980 
K.C. 


HASHVILIi.  1EHN. 


Rosenberg  Letter  Holds  Spots  More 
A  Problem  of  Quantity  Than  Quality 


EDITOR  Broadcasting: 

As  an  advertising  man  I  have 
long  been  interested  in  the  efficiency 
of  radio  spot  announcements  and 
as  an  amateur  astronomer,  I  am 
happy  to  see  that  one  of  our  lead- 
ers, Professor  Shapley,  has  inter- 
ested himself  in  a  situation  vs^hich 
cries  for  change. 

It  is  not  a  question  of  transcrip- 
tions versus  live  announcements 
although  in  this  direction,  I  feel 
that  the  advertising  profession  has 
acted  like  a  flock  of  sheep.  Follow- 
ing the  appearance  of  the  very 
clever  Pepsi-Cola  rhythm,  every- 
body decided  it  was  time  to  sing 
their  commercials.  The  result  has 
been  that  the  air  is  full  of  confusing 
melody  and  out  of  the  resulting 
discord  the  listener  is  supposed  to 
pick  the  advertising  message.  In 
a  few  cases,  it  is  easy;  in  most  of 
them  it  is  not. 

Infant  Industry 

Radio  is  still  young  and  station 
owners  have  much  to  learn.  In  the 
publishing  world,  experience  has 
taught  the  art  of  makeup  and  bal- 
ance. Successful  publishers  have 
found  it  pays  to  enforce  restric- 
tions of  a  type  which  tend  to  give 
us  better  looking  magazines  and 
newspapers  by  relegating  the 
smaller  advertisements  to  posi- 
tions that  do  not  offend  the  eye. 
The  spot  announcement  is  like  the 
small  advertisement.  Unfortunate- 
ly, however,  in  radio  they  can 
be  best  placed  at  station  breaks. 
Tempted  by  much  additional  easy 
income,  the  stations  which  at  one 
time  carried  only  one  announce- 
ment in  the  station  break  now  line 
them  up  on  both  sides.  The  result 
is  that  the  listening  audience  is 
protesting — protesting  too  fre- 
quently by  dialing  out  the  station. 

Perhaps  the  least  offensive  sta- 
tion break  has  been  the  time  sig- 
nal. Nobody  objects  to  it.  Now  we 
find  them  usually  incidental  to  a 
collection  of  odds  and  ends  which 
too  frequently  are  completely  out 


STORM  SERVICES 

WSYR  Carries  Headlines, 


— Airs  School  Messages — 

WHEN  a  30-inch  snowstorm 
bogged  down  the  circulation  staff 
of  the  Syracuse  Post-Standard, 
Col.  Harry  C.  Wilder,  president  of 
WSYR  Syracuse,  offered  the  serv- 
ices of  his  station  to  broadcast 
the  highlights  and  headlines  of 
that  day's  edition.  In  return  for 
this  voluntary  gesture,  the  paper 
carried  a  two-column  front  page 
box  in  praise  of  the  station  which 
is  normally  its  competitor. 

WSYR  also  carried  messages 
from  more  than  125  rural  and  Cen- 
tral schools  in  the  area,  notifying 
pupils  not  to  leave  their  homes  and 
assuring  parents  of  children  who 
already  were  in  school  that  they 
were  being  housed  and  cared  for. 
Congratulations  have  been  pour- 
ing in  by  telephone  and  mail  in 
appreciation  of  the  station's  serv- 
ices. 


of  place  as  regards  the  program 
which  they  follow  or  precede. 
Frankly,  I  believe  the  great  ma- 
jority of  radio  listeners  are  not 
sensitive  enough  to  feel  this  abuse 
The  rub  lies  in  the  fact  that  it  is 
the  small  but  very  influential 
group  of  which  Mr.  Shapley  is  a 
shining  example,  who  will  make 
their  objections  heard,  and  then 
the  masses  will  follow. 

A  simile  is  found  in  the  trailers 
shown  between  features  at  the 
motion  picture  houses.  Frequently 
they  are  overdone,  but  basically 
they  are  informative  and  essen- 
tial. They  are  surely  less  disturb- 
ing than  the  strange  interludes; 
of  jammed-together  commercials: 
with  which  the  listener  is  attacked 
just  as  he  has  finished  enjoying: 
some  good  and  costly  program,  or 
is  anticipating  one  which  is  to 
follow. 

From  the  advertiser's  stand- 
point, these  crowded-in  commer- 
cials are  not  bad.  They  usually 
command  large  audiences.  From" 
the  standpoint  of  programming 
however,  they  are  atrocious  and 
are  bound  to  create  a  growing  reac 
tion  to  which  the  stations  will! 
have  to  respond. 

I  repeat,  it  is  not  a  question  of 
whether  the  announcements  are 
transcribed  or  alive.  It  is  more  a 
question  of  quantity  than  of  qual- 
ity (although  as  to  quality,  it  is 
easier  to  control  the  quality  of  a 
transcription  than  it  is  to  control 
the  live  announcement  where  one 
must  deal  with  the  various  person- 
alities of  announcers).  Here 
again,  it  is  a  question  of  the  cre- 
ative ability  of  the  advertising 
profession,  illustrated  not  only  by 
the  fact  that  when  one  advertiser 
took  up  singing,  they  all  decided 
they  had  voices,  but  frequently 
illustrated  in  publication  advertis- 
ing where  it  also  seems  to  be  an 
easier  job  to  follow  someone  else's 
lead  than  to  do  something  new  and 
original. 

Arthur  Rosenberg, 
President, 

Arthur  Rosenberg  Co., 
New  York. 


Florence  Warner  to  WHOM 

FLORENCE  WARNER,  now  mid- 
western  director  of  educational 
broadcasts  for  CBS  at  WBBM  Chi- 
cago, joins  WHOM  Jersey  City  Jan, 
1  as  public  service  director,  han- 
dling educational,  religious  and  cer- 
tain types  of  civic  broadcasts.  Hei 
appointment  is  part  of  a  general 
expansion  and  reorganization  of  the 
WHOM  staff  and  programming  ef- 
fected when  the  station  was  boughi 
by  Cowles  Broadcasting  Co.  Befor* 
joining  CBS  she  was  feature  writei 
for  the  Des  Moines  Register  & 
Tribune,  and  assistant  program  di 
rector  of  KRNT  Des  Moines,  botl 
Cowles  properties. 


DAN  THOMPSON,  radio  director  foi 
the  National  Safety  Council,  Chicago, 
has  been  named  assistant  manager  ol 
the  department  of  public  information, 
replacing  James  W.  Grayhon  wha 
joined  the  public  relations  staff  of 
Standard  Oil  Co.,  New  York. 
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THE  NORTHWEST 
OHIO- 
SOUTHERN 
MICHIGAN 
"POT  OF  GOLD" 
is  covered  by  WSPD. 


THAT'S  WHAT  EVERYBODY  WANTS  TO  KNOW 

In  fact,  they've  been  looking  for  that  fabulous  pot  for  centuries. 
R^io  hd»  the  ansv/er  .  .  .  and  in  Northwest  Ohio  -  Southern  Michi- 
^n,  J^^P^Hnts  the  way  via  NBC  programming,  top  local  shows, 
and  23  years  of  service. 


1 


I 


EfFective  signal-coverage  comparison  of  an  FM  station  and  a  1400-kc  AM  station. 

Most  AM  stations  could  enjoy  better  coverage  by  switching  to  FM.  More- 
over, their  FM  signals  would  neither  cause  interference  with  other  stations 
nor  be  affected  by  interference  from  other  stations. 


Station  interference  pattern  produced  by  AM-  stations  on 
the  1400-kc  channel.  Dots  indicate  location  of  stations. 
Large  circles  indicate  possible  400-mile  interference  range. 
At  night,  areas  in  which  the  circles  overlap  usually  are 
subject  to  serious  heterodyne  interference.  This  pattern  is 
tj^ical  of  many  crowded  regionaJ  and  local  channels. 

PLAN  YOUR  FM  STATION  NOW— 50  FM  BROAD- 
CAST  STATIONS  ARE  ON  THE  A!R  AND  OVER  300 
APPLICAtlONS  ARE  PENDING.  Write  for  the  General 

Electric  booklets  covering  FM  station  planning,  equipment 
description,  and  general  station  operation.  These  pubUca- 
tions  describe  G-E  transmitters,  antennas,  associated  equip- 
ment, and  contain  operating  data  from  FM  station  records. 


GENERAL  «  ELECTRIC 


160-Cll— 69I« 


THE  PRE-WAR  G-E  1-kw  FM  TRANSMITTER 

General  Electric's  post-war  FM  equipment  will  in- 
clude significant  developments  in  circuits,  components, 
and  layout  that  wUl  contribute  directly  to  the  quality 
and  economy  of  your  broadcasting  system. 


ESTABLISH  A  POST-WAR  PRIORITY  ON  DELIVERY 
OF  YOUR  FM  EQUIPMENT.  In  order  to  enable 
you  to  obtain  a  pK)st-war  priority  on  deUvery  of  trans- 
mitters and  associated  equipment,  General  Electric 
offers  you  the  "G-E  Equipment  Reservation  Plan." 
This  plan  will  assure  you  of  prompt  post-war  delivery 
of  your  transmitting  equipment.  Write  for  your  copy 
of  "The  G-E  Equipment  Reservation  PIrti."  Electronics 
Department,  General  Electric,  Schenectady,  N.  Y. 


5  times  the 
coverage  by  day 

35  times  tlie 
coverage  by  night 


Regardless  of  your  present  power,  if  you  face  a  coverage 
problem,  if  you  share  a  crowded  channel,  consider  FM.  In 
nearly  every  case  FM  will  provide  better  coverage  of  the 
same  area  at  less  cost,  or  better  coverage  of  more  area  at 
the  same  cost. 

Wherever  station  interference  presents  a  problem,  look  to 
FM  for  better  coverage.  Consider,  for  example,  the  case  of 
the  1400-kc  channel  in  the  broadcast  band.  Here,  eighty- 
five  AM  stations  share  the  same  frequency.  Eighty-one  of 
them  are  rated  at  250  watts  and  at  night  are  capable  of 
causing  serious  heterodyne  interference  up  to  400  miles. 
This  interference  greatly  reduces  nighttime  coverage. 
Engineering  data  indicate  that  under  conditions  of  average 
grovmd  conductivity  (3  x  lO-^^  EMU)  and  with  an  antenna 
height  of  331  feet,  the  effective  range  of  these  stations  over 
flat  covmtry  would  be: 

AM  Service  Range  Coverage 

Day  13  miles  530  square  rmles 

Night  4.8  rmles  72  square  miles 

Compare  this  with  the  coverage  of  a  250-watt  FM  station 
using  a  single-bay  antenna  331  feet  high  broadcasting  over 
the  same  terrain: 

FM  Service  Range  Coverage 

Day  and  Night      29  miles  2640  square  miles 

Thus,  FM  gives  five  times  the  coverage  by  day;  thirty-five 
times  the  coverage  by  night!  To  your  audience  this  means 
im.proved  service.  To  you,  this  means  a  larger  audience 
and  better  service  to  advertisers. 

When  you  plan  your  FM  station,  make  full  use  of  General 
Electric's  vast  backgroimd  of  experience  in  the  FM  field. 
G.E.  is  the  one  manufacturer  with  experience  in  designing 
and  building  complete  FM  systems — from  transmitters  to 
receivers.  G.E.  has  designed  and  bmlt  more  FM  broadcast 
transmitters  than  any  other  manufacturer.  G.E.  has  fur- 
nished a  large  percentage  of  today's  half-million  FM  home 
receivers.  G.E.  has  suppUed  six  complete  studio-transmitter 
FM  relay  links  with  thousands  of  hours  of  regtilar  opera- 
tion to  their  record.  General  Electric's  experience  in  the 
FM  broadcasting  field  includes  more  than  three  years  of 
programming  through  its  own  FM  proving-ground  station 
WGFM  at  Schenectady,  where  every  transmitter  develop- 
ment is  tested  before  it  is  offered  to  the  industry. 

TuTie  in  General  Electric's  "The  World  Today"  and  hear  the  news  from 
the  men  who  see  it  happen,  every  evening  except  Sunday  at  6:45  E.W.T. 
over  CBS  network.  On  Sunday  evening  listen  to  the  G-E  "All  Girl  Or- 
chestra" at  10  E.W.T.  over  NBC. 


ANTENNAS 


OME  RECEIVERS 


FM  •  TELEVISION  •  AM^^^/.^^ 


THE  liudincdA  OF 
BROADCASTING 


Brewers  Sponsor  Symphony 

UNDER  sponsorship  of  Missouri  Brewers 
Assn.,  the  St.  Louis  Symphony  Orchestra 
has  begun  its  second  annual  series  on 
KXOK  St.  Louis  and  KFRU  Columbia, 
Mo.,  owned  by  the  St.   Louis  Star-Times 

:  (1-1:30  p.m.  CWT  Sundays).  Transcrip- 
tions are  aired  over  nine  other  stations 
throughoiat  Missouri.  Commercial  copy  is 
institutional.    Sponsoring   brewers  include 

<  Anheuser-Busch,  Columbia,  Flastaff,  Griese- 
dieck  Bros.,  Hyde  Park  Breweries  Assn.. 
St.  Louis;  George  Muehlbach  Brewing  Co., 
Kansas  City;  M.  K.  Goetz  Brewing  Co., 
St.  Joseph.  C.  L.  Thomas,  KXOK  manager, 
and  V.  N.  Springgate,  station  sales  man- 
ager,  handled  the  deal  with  Irwin  Olian 

;  of     Olian     Adv.     Agency,  representing 

;  brewers. 

( 


Reynolds  for  Campbell 

QUENTIN  REYNOLDS,  author  and  cor- 
respondent now  on  special  assignment 
with  the  Navy  Dept.  in  the  Pacific,  will 
serve  as  "editor"  and  m.c.  of  Campbell 
Soup  Co.'s  Radio  Reader's  Digest  on  CBS 
beginning  Dec.  31,  replacing  Conrad 
Nagel.  William  N.  Robson  of  CBS  now 
serves  as  producer-director  of  the  program 
for  Ward  Wheelock  Co.,  New  York. 

WOW  House  Organ 

FOR  the  fourth  year  in  a  row,  WOW 
Omaha  has  won  the  major  awards  at  the 
annual  convention  for  the  Southwestern 
Assn.  of  Industrial  Editors,  this  year  win- 
ning the  prizes  for  public  service,  edi- 
torial content  and  appearance  of  its  house 
organ,  WOW  News  Tower,  which  has  a 
15,000  circulation. 


WNEW  Commentary 

WNEW  New  York,  through  arrangements 
with  Colston  Leigh,  New  York  will  draw 
from  a  list  of  20  commentators  handled 
by  the  lecture  bureau,  in  presenting  Around 
the  World  in  SO  Minutes,  Sunday  program 
which  started  Dec.  10.  Sponsored  by  How- 
ard Clothes,  New  York,  three  personalities 
will  broadcast  each  week  as  the  "Howard 
Board  of  Commentators,"  Commentaries 
will  be  followed  by  a  period  reserved  for 
questions  from  listeners.  Agency  is  Red- 
field-Johnstone,   New  York. 

NBC  Aid 

WHITE  CARSON,  cowboy  singer  and 
guitarist,  was  the  first  to  get  a  radio  as- 
signment through  NBC's  "Welconrje  Home 
Auditions,"  a  network  project  designed  to 
help  servicemen  and  discharged  veterans 
show  what  they  can  do  in  radio. 


Anthony  Off 

JOHN  J.  ANTHONY  and  his  Original 
Good  Will  Hour  are  off  the  air  temporarily 
while  the  family  relations  adviser  attends 
to  various  non-radio  commitments,  includ- 
ing a  tour  of  Army  Camps  and  personal 
appearances  for  the  Sixth  War  Loan  Drive. 
Mr.  Anthony  also  is  completing  his  second 
book,  Your  Problem  and  Mine  to  be  pub- 
lished in  February  by  Reader  Servics  Co., 
New  York,  and  will  write  a  syndicated 
column  for  Press  Alliance  after  the  first 
of  the  year.  Program  has  been  heard 
on  WMCA  New  York  continuously  since 
1936,  and  was  sponsored  for  a  time  until 
Nov.  27  on  Mutual  by  Clark  Bros.  Chew- 
ing Gum. 

Ante  Up 

THROUGH  his  Crossroads  program,  aired 
from  Cincinnati's  Union  Station,  Jerry 
Belcher,  public  events  director  of  WCKY 
Cincinnati,  has  given  more  than  1,700  decks 
of  playing  cards  to  the  USO  for  men  in 
the  service.  Interviewing  soldiers,  sailors 
and  marines  as  they  pass  through  Cincin- 
nati, Jerry  occasionally  suggests  that  lis* 
teners  send  in  their  used  cards  "for  the 
boys".  Cards  stiU  are  pouring  in.  Each 
serviceman  interviewed  on  Crossroads  gets 
a  carton  of  cigarettes  with  compliments 
of  L.  B.  Wilson,  owner  of  WCKY. 

New   Market  Firm 

ANSON  BOND  Productions  and  Leslie 
Charteris,  author,  have  formed  the  firm 
of  Bond-Charteris  Inc.  to  market  the  lat- 
ter's  fictional  character.  The  Saint,  on  a 
broad  scale  in  radio,  motion  pictures  and 
publication  fields.  Radio  series  on  NBC 
starts  in  early  January  with  Emerson 
Drug  Co.  (Bromo  Seltzer)  as  sponsor, 
replacing    EUery    Queen  program. 

Model  KMOX 

STORY  of  the  KMOX  St.  Louis  Globe 
Democrat  "Mile  O'  Dimes"  stand  is  being 
used  as  a  model  by  the  National  Founda- 
tiCT  for  Infantile  Paralysis  in  a  memo- 
randum sent  out  to  all  cities  of  25,000 
population  or  over.  Campaign,  which  raised 
$50,000  in  1944,  is  described  by  Jerry  Hoek- 
stra,  KMOX  War  Program  Manager,  who 
has  directed  "Mile  O'  Dimes"  for  the  past 
four  years. 

KBS  Xmas  Features 
KEYSTONE  BROADCASTING  System 
has  prepared  eight  quarter-hour  and  four 
half-hour  programs  directed  to  men  in  army 
camps  for  daily  presentation  during  Christ- 
mas and  New  Year's  week.  Keystone  pro- 
grams. Tea  Time  Tunes.  Melodic  Moods. 
Sundown  Serenade,  Songs  of  the  Week,  and 
Sunrise  Salute  are  built  around  Yuletide 
format. 

SESAC  List 

SESAC  has  added  two  publishers  of  gospel 
music  to  its  list — Quartet  Publishing  Co., 
Ft.  Worth,  and  Revival  Music  Co.,  Searcy, 
Ark.,  The  catalog  of  American  Music  Inc., 
and  its  subsidiaries  Cross  &  Winge,  and 
Westmore  Music  Corp.,  will  be  dropped 
from  the  SESAC  list  of  affiliated  publish- 
ers effective  midnight,  Dec.  31. 

KTHT  Fetes  Buyers 
NEW  YORK  agency  timebuyers  were 
guests  at  a  luncheon  given  by  KTHT  Hous- 
ton last  Tuesday  at  the  Park  Lane.  Judge 
Roy  Hofheinz,  president  of  the  station, 
described  the  transmitter  site  and  antenna 
construction  and  site,  the  signal  strength  of 
the  station  in  the  market,  and  outlined 
program  and  sales  operation. 

Hope  Wins  Award 
BOB  HOPE,  radio  and  film  comedian,  will 
receive  the  1944  gold  medal  for  achievement 
awarded  annually  by  the  Poor  Richard 
Club  of  Philadelphia,  advertising  organiza- 
tion covering  the  agency,  press  and  radio 
fields.  Medal  will  be  presented  at  the  club's 
annual  dinner,  to  be  held  in  January. 

Xmas  Concerts 
FOR  THE  15th  consecutive  year,  James 
P.  Begley,  program  manager  of  KYW 
Philadelphia,  has  arranged  to  broadcast 
the  annual  Christmas  concerts  by  the  in- 
mates of  Eastern  Pennsylvania  Peniten- 
tiary and  the  Philadelphia  County  Prison. 

ASCAP  Adds 
WLAP  KOIL  KFAB  have  signed  new  agree- 
ments with  ASCAP  and  the  following  sta- 
tions have  renewed  their  ASCAP  contracts: 
KTEM  WHAS  WBCM  WALB  WABY 
KJBS  KFOX  KDTH  WKRC  WHDH 
WJAR  WDNC. 

Waters  Named 
AMERICAN  SOAP  Powder  Works,  Brook- 
lyn, has  appointed  Norman  D.  Waters 
&  Assoc.,  New  York,  to  handle  adver- 
tising for  Tish,  a  water-softener.  Radio 
will  be  used. 

KOBH  Now  KOTA 

CALL  LETTERS  of  KOBH  Rapid  City, 
S.  D.,  were  changed  to  KOTA  on  Nov.  22. 


YOUkiSALESA  LfFT 


WIBW  has  been  lifting  sales  and  keeping 
them  lifted  for  almost  20  years.  We  can  do 
it  for  you!  We  hove  the  dominating  signal  in 
this  area.  We  have  the  confidence  and  good-will 
of  almost  five  million  listeners  .  .  .  simply  be- 
cause we've  never  let  them  down.  And  renewals 
prove  that  we've  never  let  an  advertiser  down 
either.  Let  us  prove  it  for  YOU! 


WI BW  ^^^^  Joi^'i  ^T^^*^^ 

W  W     JL  W  W  COLUMBIA'S    outlet    for  KANSAS 


  BEN     LUDY,    Gen  Mgr  

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW  YORK  CHICAGO  KANSAS'CITY  SAN  FRANCISCO 
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Women's  Wear  Daily 
Men's  Wear 
Retailing  Home 
Furnishings 
The  Jewelers' 
Circular-Keystone  , 
Chain  Store  Age 
(Druggists) 
Chain  Store  Age 
(Grocers) 
Modern  Brewery 
Age 

Bakers'  Weekly 
Bakers'  Helper 
National 

Carbonator 

&  Bottler 

The  Milk  Dealer 

Ice  Cream  Review 

Radio  Daily 
Broadcasting 


HALF-A-MILLION  BUSINESSMEN  WILL  READ  THIS 

BLUE  COOPERATIVE  PROGRAM  ADVERTISEMENT  I 


Robert.,  ArtKur  F«W"><>" 


HoroW  P«ter.,  Robert  M<.«e« 


0  S.  U.  Army  H.ad..""""' 
fr-sorroports  German  fr»n. 


U  Overseas  RePO™ts 
Broadcast  LocalW-tor  W\ 


«iiirK  FACTS  ABOUT 

_  -..iriNG:  Dire" 
BAUKHAGE  JALKIN^^  gets 

from  Washington^B      make  «- 

minutes.  CORNER* 
KlERNAtrS^NEWS^O„,„f,he 

Si^s^t^rgtYnlnte.e^^^^^^^^^^^^ 

.AKiQKY:  Direct 
MARTIN  AGRONS,  News 

I  fe"-"  W^^^ilol^^s  broadcast  from 

Analyst,  who  has  ^^^^^  ,„.„g 

all  over  the  wori      g^^^day,  15 

Monday  througn 

minutes. 

THE  MYSTERY  CHf 'faience  of  any 
ITew  York.  Large^'  ;>;f^,,  Monday 

cooking  expert.  ^  y^j„^,es. 
through  Friday,  i:' 

D.CK  TRACY:  f-°-^"rn.Mon- 
rayXr^^^^-'^^"^^""^^- 


?^.AllieaMe-dqu<.rt«rs 
'°  Reports  bvPonoW  Co. 


by  Herbert  W.Cla'K 


Network  News  Room* 
«oshin9«n-So«Franc.«o,Hew 


g.am  to  sell         "^^^Z   "r.ms  by  ^1  to  own 

^Commercials  Janng  the  Fg^^^^ 

announceride.niyt^-V[^'^^^^^^^^^^  ,i^ght  from 

audience!  By  swxtchmg  the  p  ,s  ns 

are  nearest  the  day  *  story  takes  on  adde 

Ihere  it  happen-J-;;  ^  ^^..^perative  ^^^J^^  ^Zlrs  (na-es 
The  cost  of  Blue  r      prominent  local  a 

pay  only  your  s^^^^'^^^^^^^l  hoUell  tbi--  ^-^^Ung  Net- 
L'request)have^lready   ^^^^^^^     P^J^nts  Around  the  World, 
tising  pays  oft'-       V„„r„m  "Correspondents  ^ 
'iork  ?o.operat.ve  Progra-'^^^^^^^^ 
available  mornings,  Sund  y  ^^^^^^  j,^,^^^ 

For  oil  /nfcrmcon  ^.v^on  of 

or  the  Co-operofive  frog 


A  M 


R  « 


CAN 


R  O 


C  . 


AlQtcltanJ.i6in^  &  J^tomotion 

Mail  Plugs — Success  Story — WNEW  Swap 
Rosemary — Sample  Record 


When  Yon  Fish 
the  Same  "Hole" 
Year  After  Year 


tlie  fishing  must  be  good  ! 

When  the  advertisers  on  WIP— 100% 
of  'em — renewed  at  the  start  of  1944,  it 
was  proof  positive  of  their  sales  "fishing" 
being  good. 

Before  the  War  .  .  .  During  the  War 
.  .  .  After  the  War  the  most  profitable 
per  dollar  station  for  advertisers ! 

Yes,  there  are  a  few  availabilities! 

Represented  Nationally  bv 

CEO.  P.  HOLLiNGBERY  COMPANY 

Philadelphia's  MUTUAL  Affiliate 


.->000  WATTS 


WESTERN  ELECTRIC  Co.,  New 
York,  is  distributing  to  its  90,000 
employes  an  oversize  illustrated 
40-page  booklet  projecting  the  success 
of  modern  communications  equipment 
in  war  against  the  company's  experi- 
ence in  the  manufacture  of  telephone 
and  communications  equipment  in  peace 
and  war.  Occasion  is  the  75th  anni- 
versary of  the  company,  in  peacetime 
source  of  supply  for  the  Bell  System, 
and  now  manufacturing  electronic  and 
communications  devices  for  the  Armed 
Forces.  Features  of  the  booklet  in- 
clude a  pictorial  chart  showing  the 
primary  channels  of  military  communi- 
cations linking  the  U.  S.  fighting  forces 
throughout  the  world.  Other  illustrated 
features  include  four-color  reproduc- 
tions of  dramatic  events  in  telephone 
history. 

li!  ^  * 

WHN  Mail  Plugs 

PROMOTION  copy  for  WHN  New 
York  is  now  stamped  on  all  envelopes 
mailed  from  the  New  York  headquar- 
ters of  Loews  Inc.,  the  parent  com- 
pany, covering  Metro-Goldwyn-Mayer 
as  well  as  Loews  and  WHN  letters. 
Ad  appears  on  approximately  4,000 
pieces  of  mail  daily,  current  copy  be- 
ing devoted  to  the  Sixth  War  Loan. 
Automatic  postage-meter  mailing  ma- 
chine is  used.  Paragon  Oil  Co.,  Brook- 
lyn uses  its  machine  to  stamp  2,000 
pieces  of  mail  daily  with  promotion 
copy  for  their  WHN  weather  reports. 
*      *  » 

WPAT  Promotion 

WPAT  Paterson,  N.  J.  promotes  it.-; 
Luncheon  with  Helen  xerogram  in  an 
illustrated  booklet,  the  cover  bear- 
ing a  realistic  partially-attached  for- 
mal "Invitation  to  Luncheon  with 
Helen."  Fan-letters,  sponsor  eulogies, 
newspaper  and  billboard  ads  are  re- 
produced. Another  promotion  piece, 
an  easel  back  desk  calendar  with 
Varga  girl  illustrations,  is  being  dis- 
tributed by  the  station  as  a  Christ- 
mas greeting. 


WBNS  Brochure 

"FROM  Plumbing  to  Potato  Chips" 
is  the  title  of  a  brochure  issued  by 
WBNS  Columbus,  O.  which  serves 'to 
explain  the  effectiveness  of  Irwin 
Johnson's  Early  Worm,  early  morning 
show.  Copy  of  the  brochure,  done  in 
buff  and  black,  explains  the  program's 
public  service  aids  such  as  blood  donor 
service,  safety  campaigns,  etc. 


WLW  Trade  Ads 

DISTRIBUTION'S  part  in  the  post- 
war economic  era  is  the  theme  of  a 
series  of  new  trade  paper  advertise- 
ments of  WLW  Cincinnati.  Each  ad 
will  be  a  reproduction  of  a  famous  ad- 
vertisement of  past  years,  with  copy 
of  the  WLW  series  built  around  the 
idea  that  the  next  ten  years  will  be 
the   "Distribution  Decade." 


Success  Story 

WBT  Charlotte,  N.  C.  tells  how  it 
obtained  450  harmonicas  for  children 
stricken  with  infantile  paralysis  in  a 
folder  titled  ".  .  .  that  a  child  might 
speak  again".  The  mouth  organs  were 
needed  to  help  polio  victims  exercise 
their  throat  muscles. 


WOWO  Gives  'Thanks' 

TO  GIVE  thanks  to  its  friends  in 
the  business  and  advertising  world, 
WOWO  Ft.  Wayne  last  week  issued 
a  brochure  titled  "Thanksgiving",  con- 
sisting of  reproductions  of  various 
awards  the  station  has  won. 


Movie-Spot  Swap 

A  30-SECOND  movie  trailer  promot- 
ing Paula  Stone's  Hollywood  Digest 
program  on  WNEW  New  York  is 
being  displayed  four-times  daily  in 
28  Century  Circuit  Theatres  in  New 
York,  the  station's  musical  call  let- 
ters forming  the  background  for  the 
film.  In  return  WNEW  New  York 
gives  Century  Theatres  several  men- 
tions daily,  explaining  how  War  Bonds 
may  be  purchased  there.  Current  deal 
covers  the  Sixth  War  Loan  Drive 
period  only,  but  may  be  followed  by 
another   promotional  tie-in. 

*  *  * 

Rosemary 

TWO  JARS  of  Rosemary  seasoning 
for  holiday  fowl  and  other  dishes,  plus 
a  cellophane-wrapped  sprig,  which  is 
supposed  to  insure  faithfulness  or 
serve  as  an  amulet  against  the  Evil 
Eye  according  to  the  accompanying 
booklet  of  history  and  recipes,  are  con- 
tained in  packages  being  sent  to  radio 
editors  by  Benton  &  Bowles,  New 
York,  as  a  reminder  to  listen  to  B  &  B's 
new  daytime  drama,  Rosemary,  spon- 
sored by  Procter  &  Gamble  on  NBC 
five  mornings  weekly. 

*  *  * 

Program  Bulletin 

RADIO  PROGRAM  bulletin  of  edu- 
cational broadcasts  aired  on  WNYC, 
New  York's  municipal  station,  and 
WNYB,  the  Board  of  Education  FM 
station,  has  been  distributed  to  all 
New  York  City  schools  and  Parent- 
Teacher  Assns.  as  an  aid  to  planning 
listening  for  the  3,000,000  school  chil- 
dren in  the  Metropolitan  area. 

*  *  * 

WGN  Promotion 

WGN  Chicago  has  issued  a  10"xl4" 
promotion  piece  titled  WON  The  Lead- 
er in  Local  Chicago  Radio,  pictorially 
promoting  their  sound  effects  equip- 
ment, master  control  board,  studios, 
shows  and  commentators.  Piece  con- 
tains full  page  map  illustrating  WGN 
coverage  area. 

*  *  * 

WEAF  Cards 

WEAF  New  York,  Nov.  1  started  a 
car-card  campaign,  estimated  to  reach 
more  than  110,000,000  riders  of  New 
York's  subway  system.  Scheduled  to 
continue  through  December,  campaign 
promotes  program  features  of  the  NBO 
station.  Approximately  5,500  car-cards 
are  expected  to  be  used. 

Sample  Record 

SAMPLE  recording  of  Places  in  the 
News,  a  daily  feature  of  United  Press 
news  wire,  is  included  in  a  promotion 
brochure  released  by  the  news  agency 
covering  the  various  radio  programs 
and  services  it  has  to  offer  to  stations. 
Brochure  is  printed  on  glossy  paper 
and  illustrated. 


Albuquerque  Petition 

APPLICATION  for  a  new  local 
in  Albuquerque,  to  operate  with 
250  w  fulltime  on  1450  kc,  was 
filed  with  the  FCC  last  week  by 
Rio  Grande  Broadcasting  Co._,  a 
partnership  of  Albert  E.  Buck, 
owner  of  the  Rio  Grande  Steel 
Products  Co.,  of  Albuquerque,  and 
prominent  in  civic  affairs,  and 
Merle  Tucker,  assistant  manager 
and  commercial  manager  of  KGB 
Albuquerque.  Mr.  Tucker  simul- 
taneously announced  his  resignation 
from  KOB,  NBC  outlet.  KGGM, 
only  other  station  in  Albuquerque, 
is  on  CBS,  leaving  both  the  Blue 
and  Mutual  networks  available. 
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LONGEST  LEAPER  of  the  animal  kingdom, 
the  Kangaroo  is  EXCLUSIVE  because  of  its 
pugilistic  ability  .  .  .  and  because  of  the  way 
it  transports  its  young.  A  vegetarian,  inhab- 
iting grassy  plains  of  Australia  and  Tasmania, 
it  reaches  height  of  five  feet,  weight  of  200 
and  easily  clears  25  feet  in  one  jump.  The 
mother  Kangaroo  carries  her  brood  handily 
in  a  snug  abdomen  pouch. 


EXCLUSIVE  FM  PROGRAMMING  for  EX- 
CLUSIVE FM  LISTENING  is  the  key  to 
K-O-Z-Y  preference  in  the  Kansas  City  Area, 
where  its  Pioneer  Voice  has  been  popular 
with  particular  people  since  prewar  days. 
Yes,  KOZY  is  EXCLUSIVE  because  it  "sticks 
to  specialized  service"  which  can  only  bring 
extra  dimensions  with  postwar  FM  expan- 
sion. You  Should  Have  Rate  Card  3! 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


EMHddioStatioiiiKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM  Pioneer 


in    the    Kansas    City  Area 
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FIFTY 


25  Years  of  Minutes 

WHEN  WORLD  WAR  I  ended  radiobroad- 
casting was  unknown.  "Wireless"  had  been 
i  employed  in  that  globe-engulfing  conflict,  but 
J.  radiotelephony,  precursor  of  broadcasting,  was 
'!  only  on  the  threshold  of  its  development.  Few 
had  the  vision  to  gauge  the  future. 

On  Jan.  1,  radiobroadcasting  goes  into  its 
I  25th  year  in  these  United  States,  where  it 
i  was  conceived,  born  and  nurtured.  In  1920 
I  broadcast  service  began  on  regular  schedule, 
f  Those  hardy  pioneers  could  not  have  envi- 
sioned  the  development  that  was  to  come.  If 
I  they  had,  they  didn't  venture  their  opinions. 
\  Since  then,  radio  has  become  an  indispensable 
phase  of  the  American  standard,  as  American 
as  the  Statue  of  Liberty,  cowboy  yodels  and 
the  hot  dog. 

i      It  could  only  have  happened  that  way  here. 

j  In  other  nations,  which  caught  the  impact  of 
this     invention    years     later,  Governments 

'  grasped  control.  Private  initiative  and  free 
enterprise  were  blacked  out;  radio  was  too 

.   potent  to  be  left  in  the  hands  of  citizens  or 

•'  subjects  in  the  American  way. 

Even  in  this  country  radio  had  its  lean  days. 
It  was  a  reckless  youngster  in  those  early  20'3, 

■  when  it  took  an  adventuresome  spirit  and  a 

:  disdain  for  red  ink  to  stay  in  the  field.  There 
were  those  who  scoffed,  because  radio  to  them 
was  a  brazen  upstart,  or  a  novelty  which  would 
go  the  way  of  miniature  golf.  But  radio  sur- 
vived. From  such  meagre  beginnings,  when  men 
were  in  it  for  the  fun  of  it,  radio  first  en- 
tertained, then  enlightened  and  informed.  It 
made  folks  laugh  and  cry.  It  conveyed  news. 
Politicians  learned  to  use  it.  So  radio  won 
(and  lost)  elections.  Today  it  carries  greater 
impact  than  any  other  medium  disseminating 
information.  Americans  believe  in  their  Amer- 
ican radio. 

In  a  scant  25  years,  radio  has  achieved  what 
other  arts  or  industries  have  taken  genera- 
!  tions  to  accomplish.  It  sprang  up  from  the 
ruin  and  desolation  of  war.  In  the  wake 
of  another  war,  a  hundredfold  more  deadly, 
will  come  new  and  miraculous  attainments  of 
radio — inventions  mothered  by  the  great  neces- 
sity of  these  times. 

Those  electronic  swords  will  be  fashioned 
into  ploughshares  in  the  era  ahead,  to  provide 
new  vistas  of  service  and  enlightenment  and 
pleasure  in  the  next  quarter  century  of  the 
Radio  Age.  All  that  is  ordained  only  under 
Radio  by  the  American  Plan. 


Trail  Setters 

TWO  OF  America's  leading  broadcasting  sta- 
tions have  made  New  Year's  resolutions,  the 
fruits  of  which  will  be  watched  keenly  by  their 
colleagues  and  by  advertisers  and  agencies. 

No  sooner  had  WWJ  Detroit  revealed  that 
it  no  longer  would  accept  transcribed  spot  an- 
nouncements after  Feb.  1,  1945  than  WJZ  New 
York  banned  all  chainbreak  announcements, 
excepting  time  signals,  from  its  nighttime 
schedule. 
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The  new  policies  were  announced  by  Harry 
Bannister,  the  pioneer  Detroit  station's  man- 
ager, and  John  J.  McNeil,  manager  of  the  Blue 
Network  key  outlet  in  New  York. 

When  two  such  distinguished  stations  un- 
dertake to  clean  up  the  commercials  on  their 
outlets,  regardless  of  the  methods  employed, 
fellow-broadcasters  can  only  applaud — even  if 
they  do  it  with  their  hands  behind  their  backs. 

There  is  no  question  that  great  harm  can 
be  done  radio  as  a  medium  through  the  broad- 
cast of  poor  commercials,  or  for  that  matter 
through  the  broadcast  of  GOOD  ones,  if  there 
are  too  many  of  them.  That  Messrs.  Bannister 
and  McNeil  and  their  respective  principals 
felt  compelled  to  take  bold  pioneer  steps  to- 
ward better  commercial  broadcasting  chal- 
lenges the  reckless  charges,  heard  recently 
in  such  influential  environs  as  the  halls  of 
Congress,  that  broadcasters  are  "dollar- 
hungry". 

There  is  evident  here,  too,  an  additional  for- 
ward step  which  should  carry  radio  toward  a 
broader  and  more  useful  future.  The  licensee 
of  a  station  alone  is  accountable  for  the  ma- 
terial he  broadcasts.  This  is  not  a  responsibil- 
ity he  can  transfer  to  another  without  due 
legal  action.  And  inasmuch  as  he  cannot  pass 
voluntarily  the  responsibility  to  another,  one 
questions  whether  he  should  assign  the  au- 
thority for  programming  his  outlet. 

Should  a  broadcaster  accept  programs,  sus- 
taining or  commercial,  if  in  his  best  judgment 
they  are  not  "good  radio"? 

Should  he  not  reject  commercials  if  they 
fail  to  meet  a  set  of  comparable  standards? 

We  feel  that  the  best  solution  to  the  problem 
of  inferior  commercials  is  one  that  is  in  effect 
now  in  evaluating  programs.  Most  broad- 
casters have  been  in  the  business  sufficiently 
long  to  employ  their  own  judgment,  weighing 
each  scheduled  broadcast  on  its  merits. 

This  is  not  to  differ,  but  to  agree,  with  the 
principles  laid  down  by  WJZ  and  WWJ.  Both 
have  shown  admirable  courage  and  initiative. 


Tomorrow — The  World 

RUMBLINGS  in  Washington  leave  little 
doubt  that  the  complexion  of  international 
broadcasting,  as  underwritten  by  Uncle  Sam, 
is  about  to  undergo  a  change.  It  is  reasonably 
certain,  most  agree,  that  the  duties  of  the  Office 
of  the  Coordinator  of  Inter-American  Affairs 
will  be  modified,  and  that  its  broadcasting 
functions  and  those  of  the  OWI's  international 
division  will  be  shifted  to  the  State  Dept. 

If  true,  this  can  portend  only  that  the  USA  is 
intent  upon  continuing  in  the  pattern  of  propa- 
gandizing on  a  worldwide  scale,  in  peace  as  in 
war.  Certainly  in  these  times  one  cannot  at- 
tack the  wisdom  of  such  a  plan.  Our  world's 
neighbors  are  next  door  now,  not  dovra  the 
road  a  piece,  and  they  must  be  told  of  our  way 
of  life  as  we  must,  in  all  reasonableness,  hear 
of  theirs. 

But  broadcasters  should  watch  these  pro- 
ceedings with  keen  attention.  The  Goveimment's 
interest  in  broadcasting  has  been  noted  before, 
and  it  is  not  a  ghost  that  has  been  laid.  The 
Government's  disposition  to  perpetuate  its 
policy  of  leasing  private  facilities  to  spread 
its  good  word — when  and  if  the  switch  to  the 
State  Dept.  is  made — may  betide  the  trend  of 
things  to  come.  However,  any  move  to  purchase 
those  facilities,  and  operate  them  exclusively 
as   Government   entities,   should   be  resisted. 


ALLEN  BALCOM  DuMONT 


AN  ATTACK  of  infantile  paralysis  is  not 
the  present  one  would  choose  for  an  11- 
year-old  boy,  and  yet  wdthout  it,  it  is 
doubtful  that  Allen  Balcolm  DuMont 
would  today  be  so  pre-eminent  in  the  field  of 
television:  pioneer  in  its  development,  enthusi- 
ast for  its  future  and  wielding  the  gavel  as 
charter  president  of  the  Television  Broad- 
casters Assn.,  now  convening  in  New  York. 

While  ill  as  a.  boy,  Allen  constantly  moni- 
tored the  Brooklyn  Navy  Yard  broadcasts  and 
became  so  proficient  at  code  that  he  spent  sub- 
sequent school  vacations  as  a  ship's  operator. 
Thus  started  his  career  in  radio. 

Born  in  Brooklyn  Jan.  29, 1901,  Allen  learned 
his  three  Rs  at  the  Brooklyn  Training  School 
for  Teachers.  After  high  school  at  Montclair, 
N.  J.,  he  entered  Rensselaer  Polytechnic  In- 
stitute, from  which  he  received  the  degree  of 
Electrical  Engineer  in  1924  and,  20  years  later, 
the  honorary' degree  of  Doctor  of  Engineering. 

Following  college,  young  DuMont  went  to 
work  for  the  Westinghouse  Lamp  Co.  in  Bloom- 
field,  N.  J.,  first  as  an  engineer  in  the  de- 
velopment laboratory  and  then  as  engineer  in 
charge  of  production  of  various  types  of  tubes 
for  radio  receivers  which  were  then  just  com- 
ing into  general  use.  One  part  of  this  position 
was  supervision  of  150  girls  who  tested  the 
tubes,  a  task  that  so  discouraged  him  that  he 
invented  a  machine  which  did  the  job  automat- 
ically at  the  rate  of  5,000  tubes  an  hour.  For 
this  achievement  he  was  presented,  in  1927, 
with  the  first  award  of  $500  for  the  most 
outstanding  accomplishment-  of  any  employe 
of  the  company. 

During  his  school  days,  when  he  was  the 
proud  operator  of  amateur  station  W2AYR, 
Allen  had  purchased  a  DeForest  audion  tube 
directly  from  the  famed  radio  pioneer  him- 
self. The  meeting  so  impressed  the  youth  that 
he  swore  that  some  day  he  would  be  asso- 
ciated with  DeForest.  The  opportunity  came 
in  1928,  when  the  DeForest  radio  company 
was  being  reorganized  and  he  was  offered  the 
post  of  chief  engineer.  From  a  shutdown  plant 
wdth  obsolete  equipment  and  no  employes, 
DuMont  created  a  factory  producing  more 
than  30,000  receiving  tubes  of  new  design  a 
day  less  than  a  year  later.  Transmission  tubes, 
complete  transmitters,  guided  radio  systems  for 
hotels  and  other  large  buildings,  SA  simple 
facsimile  sending  and  receiving  system  also 
were  developed  under  his  direction.  Looking 
for  new  markets,  DuMont  hit  upon  the  idea 
of  radio  for  police  communications  and  in  1929 
the  DeForest  company  installed  the  first  state 
police  radio  system  at  Lansing,  Mich. 
The  DeForest  interests  had  taken  over  the 
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another  reason  mhy  Ulisconsin  listens  to 

KEEPING  A  FINGER  ON  THE  LISTENER'S  PULSE 


It  is  through  careful  planning  that  WMFM  gives  Wisconsin  lis- 
teners programs  they  prefer.  Wisconsin  listeners,  in  turn,  stay 
tuned  to  WMFM. 

Programming  on  WMFM  springs  from  a  policy  of  distinctive, 
quality  programs,  keyed  to  the  wants  and  needs  of  the  community. 

Throughout  the  broadcasting  day,  WMFM  listeners  hear  a  bal- 
anced schedule  of  dramatic  programs,  musical  shows  and  pro- 
ductions, outstanding  artists,  and  carefully  prepared  news  pro- 


grams.  These  programs  have  a  distinct  warmth  and  depth, 
thanks  to  the  miracle  of  crystal-clear,  static-free  FM  reception. 

The  WMFM  schedule  is  attuned  to  the  pulse  of  the  listeners. 
That  is  why  WMFM  programs  are  doing  an  outstanding  pres- 
tige-building, sales-promoting  job  for  an  impressive  list  of  local 
and  national  advertisers. 

To  know  the  full  story  of  Wisconsin  radio,  you  must  know  the 
facts  about  WMFM.  Get  the  complete  story. 


WMF 
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You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  persons 

1,523,000  Italian    speaking  persons 

1,235,000  German  speaking  persons 

660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy. 


S«00  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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NOTES 


MAJ.  H.  M.  BEVILLE,  NBC  research 
manager  before  the  war,  has  been  pro- 
moted to  the  rank  of  lieutenant  colonel, 
being  advanced  past  40  senior  majors,  ac- 
cording to  information  received  in  New 
York  last  week.  Col.  Seville  is  attached 
to    headquarters    of   the   First  Army. 

DR.  MAX  JORDAN,  NBC  director  of  re- 
ligious broadcasts,  has  been  nominated  to 
the  executive  board  of  the  Catholic  In- 
stitute  of  the  Press. 

BENEDICT  GIMBEL  Jr.,  president  of 
WIP  Philadelphia,  has  donated  to  tlie 
Philadelphia  Chapter  of  the  Assn.  for 
Education  by  Radio,  two  scholarships  to 
the  newly  formed  course  in  radio  at  the 
U.  of  Pennsylvania.  Gi-oup  is  comprised 
of  teachers  of  Philadelphia's  private,  pa- 
rochial and  public  schools  who  are  inter- 
ested in  developing  radio  as  a  educational 
medium. 

E.  R.  YONKERS,  previously  Graybar 
Electric  Co.  salesman  in  Wichita,  has  been 
named  manager  of  the  company's  Omaha 
office,  replacing  T.  W.  CONRAD,  retired. 
Mr.    Yonkers   is   from  ""Kansas  City. 

WILLIAM  WILLIS  WILDER,  former  per- 
sonnel manager  of  the  Southern  States 
Iron  Roofing  Co.,  has  joined  WSAV  Savan- 
nah. Ga.,  as  account  executive. 
ROBERT  E.  DUNVILLE,  general  man- 
ager of  WLW  Cincinnati  and  vice-pres- 
ident of  Crosley  Corp.,  is  the  new  com- 
mander of  Division  2  in  the  Ninth  Naval 
District,    Coast    Guard  Auxiliary. 

LARRY  COMPTON,  former  domestic  ad- 
vertising manager  of  Knox  Co.,  Holly- 
wood (pharmaceutical  products),  has 
joined  KECA  Los  Angeles  as  account  ex- 
ecutive. 

GEORGE  S.  SMITH,  partner  in  the  Wash- 
ington law  firm  of  Segal,  Smith  &  Hen- 
nessey, and  Mrs.  Smith,  on  Nov.  30  be- 
came the  pai'ents  of  their  first  child,  a 
7 Mi-lb.  boy. 


KWBU  Names  Hogan 

HOMER  HOGAN,  national  repre- 
sentative of  KWBU  Corpus  Christi 
since  that  station  started  operations 
last  February,  has  been  appointed 
manager,  effective 
Jan.  1,  Carr  P. 
Collins,  president 
of  Century  Broad- 
casting Co.,  an- 
nounced last 
week.  Mr.  Hogan 
has  been  active  in 
radio  for  18 
years  as  manager 
of  WJJD  Chicaa-o, 
T,,  manager  of  KYW 

Mr.  Hogan  Philadelphia  and 
midwest  manager  of  Hearst  Radio. 


LEE  OWEN,  formerly  of  KJBS  San  Fran- 
cisco, has  joined  the  sales  staff  of  KGO 
San  Francisco. 

PHILIP  G.  LASKY,  vice-president  and 
general  manager  of  KROW  Oakland,  has 
been  appointed  -  to  the  advertising  rela- 
tions committee  of  the  Oakland  Better 
Business  Bureau. 

IVOR  SHARP,  general  manager  of  KSL 
Salt  Lake  City,  is  in  New  Orleans  under- 
going  treatment    for    a    gastric  ailment. 

HUBERT  FINLEY,  one-time  account  ex- 
ecutive of  KFVD  Los  Angeles,  has  joined 
KWKW  Pasadena,  Cal. 

ROBERT  RUSSELL,  of  Joseph  Hershey 
McGillvra  Co.,  station  representative,  Chi- 
cago, resigns  Dec.  15. 

SIDNEY  GAYNOR,  general  sales  manager 
of  Don  Lee  Broadcasting  System,  Holly- 
wood, is  the  father  of  a  boy  born  Nov.  27. 

HAL  SIMMONDS,  salesman  of  WFIL 
Philadelphia,  is  in  Hahneman  Hospital  re- 
cuperating from  a  major  operation. 

ALLAN  HUGHES,  former  sales  promo- 
tion manager  of  KOA  Denver,  has  joined 
NBC  spot  sales  to  handle  sales  promotion. 
ETHEL  GILCHRIST  has  been  named  as- 
sistant to  JAMES  H.  NELSON,  manager 
of    NBC    network    sales  promotion. 


NEWSPAPER  GROUPS 
SEEK    FM  LICENSES 

FOUR  more  FM  applications  have 
been  filed  v/ith  the  FCC  by  news 
paper  interests  while  another  thre^ 
FM  outlets  are  requested  by  licen 
sees  of  standard  stations. 

The  Claremont  Eagle  Inc.,  Clare 
mont,  N.  H.  requests  a  new  FM 
station  on  48,900  kc  with  5,100  sq 
mi.  coverage  and  estimated  cost 
$26,750.  Also  requested  is  an  SI 
broadcast  station  to  use  337  mc 
Reno  Newspapers  Inc.  seeks  a  ne-w 
FM  station  on  43,700  kc  with  cov 
erage  of  35,558.7  sq.  mi.  Approxi 
mate  cost  is  $51,935.  Facilities  oj 
46,000  kc  and  7,633  sq.  mi.  coverage 
is  asked  by  The  Patriot  Co.,  Har 
risburg,  Pa.  for  a  proposed  F]V 
outlet  to  cost  an  estimated  $48,260 
The  News-Journal  Corp.,  Daytom 
Beach,  Fla.,  requests  FM  facilitie.' 
of  ,49,100  kc  and  3,000  sq.  mi.  cov 
erage.  Estimated  cost  is  $65,250. 

KIDO  Boise  plans  to  inves 
$11,680  in  the  FM  station  which  i 
has  requested  on  48,500  kc.  Cover 
age  asked  is  1,148  sq.  mi,  WATI 
Waterbury,  Conn,  has  applied  fo] 
43,500  kc  and  14,300  sq.  mi.  cover 
age  for  its  new  FM  outlet  to  cos 
an  estimated  $55,050.  KLUF  Gal 
veston,  Tex.  seeks  a  new  FM  outle 
on  44,500  kc  with  940  sq.  mi.  cov 
erase.  Estimated  cost  is  $25,000. 


JOANNA  SCOTT,  former  traffic  manage 
of  Joseph  Hersey  McGill-vra  Inc.,  Nev 
York,  is  the  first  staff  addition  to  be  an 
nounced  for  the  new  station  representativ 
fix-m  now  being  organized  in  New  Yorl 
and  Chicago  by  ADAM  J.  YOUNG  Ji 
[Broadcasting,  Dec.  4].  Miss  Scott's  specifi 
duties  have  not  been  assigned. 

T.  A.  M.  CRAVEN,  executive  vice-pres 
ident  of  Cowles  Broadcasting  Co.,  an 
MERLE  S.  JONES,  recently  appointe- 
general  manager  of  WOL  Washingtor 
Cowles  station,  were  honor  guests  an 
speakers  at  a  luncheon  tendered  ther 
last  Tuesday  by  the  Washington  Advertis 
ing  Club. 

THOMAS  MALONE,  member  of  the  con 
struction  and  building  operations  depart 
ment  of  CBS  for  several  years,  has  joinc' 
the  sales  staff  of  WABC,  CBS  New  Yorl 
outlet,  as  account  executive.  For  the  pas 
two  years  he  has  been  night  manager  o 
theatre  operations. 

JOHN  B.  SOELL,  salesman  of  KXOK  St 
Louis  for  four  years,  recently  releasei 
from  the  U.  S.  Maritime  Service,  ha 
joined  the  sales  department  of  the  Blue' 
New  York  outlet,  WJZ.  Mr.  Soell  has  bee) 
public  relations  officer  with  the  USMS  ii 
New  York. 

LT.     (jg)     MAX     CULBERTSON  BEE 

USNR,  former  assistant  advertising  man 
ager  of  Broadcasting,  has  been  promotei 
to  that  rank  from  chief  petty  officer.  H 
is  stationed  in  the  Press  Section,  Offic 
of  Public  Relations,  Navy  Dept. 


NBC 

Station  For 

WINSTON-SALEM 
GREENSBORO 
&  HIGH  POINT 

5000  WATTS 


WS7S 


HEADLEY  -  REED  CO. 
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30,000>^Free  Watts^'  Surge  Out  in  a  Great  Tidal 
Wave  of  Power  in  all  Direetionss  over  a  Clear 
National  Channel  giving  ^^Untbrella  Coverage^^ 

WCAU's  50,000  Watts  are  not  "directed"  into  a  specific  pattern.  Instead  they  flow  out  in  a  vast  umbrella 
shape,  not  only  sweeping  the  whole  Philadelphia  area  with  Power,  but  covering  many  adjoining  states. 

PHILADELPHIA'S  LEADING  RADIO  INSTITIJTIOIV 


BEHIND 


JAMES  STEVENSON.  Lt.  Col.,  AUS,  in- 
active, a  former  Detroit  commentator,  has 
been  assigned  to  NBC's  World  News 
Roundup,  8  a.m.  Monday  through  Satur- 
day, taking  over  from  W.  W.  CHAPLIN, 
effective  Dec.  11.  Mr.  Chaplin  after  a  vaca- 
tion will  assume  Mr.  Stevenson's  Saturday 
11 :15  p.m.  news  analysis  period  on  NBC. 
Mr.  Stevenson  joined  the  network  nearly 
two  months  ago,  having  been  placed  on 
the  Army's  inactive  list  as  the  result  of  an 
injury. 

AL  STEIN,  WGKV  Charleston  staff  an- 
nouncer, is  now  musical  director  of  the 
station. 

RUSS  GUNDERSON,  WBBM  Chicago 
newsroom  staff,  is  convalescing  from  an 
appendectomy. 

PAUL  HAVENS,  formerly  of  WIRE  In- 
dianapolis, has  joined  the  announcing  staff 
of   WGKV  Charleston. 

BAY  CARTMELL,  formerly  of  KSRO 
Santa  Rosa,  has  joined  the  announcing 
staff  of  KFRC   San  Francisco. 


SHIRL  BLACK,  program  director  at 
KOVO  Provo,  Utah,  has  been  named  op- 
erations director,  effective  Jan.  1  when 
WAYNE  KEARL,  KOVO  assistant  man- 
ager, goes  to  Salt  Lake  City.  MEL  STAND- 
AGE,  released  by  the  Army,  has  been 
named  production  assistant  at  KOVO.  TOM 
LEE,  Brigham  Young  U.  student,  is  a 
new  addition  to  the  KOVO  announcing 
staff. 

ANGELUS  AXIOTES  of  Woonsocket,  R.  I. 
is  new  assistant  newsman  at  WICC  Bridge- 
port. 

ANN  HIRYAK  has  been  apponted  pro- 
gram director  of  KWFC  Hot  Springs,  Ark. 
MAC  BENOFFi  writer  on  CBS  Post 
Toasties  Time,  is  the  father  of  a  girl. 
LOU  PLACE,  former  announcer  of  KOY 
Phoenix,  has  rejoined  KGFJ  Los  Angeles. 

GEORGE  KAPEL  news  editor  of  KMJ 
Fresno,  Cal..  has  entered  the  armed  forces. 
ROBERT  WHITE,  former  announcer  of 
KFWB    Hollywood,    has    joined  KMJ. 

J.  RICHARDSON  LOUGHRIN,  former 
KWSN  Mankato,  Minn,  program  director, 
joins  the  WGN  Chicago  production  depart- 
ment replacing  LOU  JACOBSON,  who 
has  moved  to  J.  Walter  Thompson  Co., 
Chicago. 

SUE  KERNS,  new  to  radio  has  joined 
the   KIRO    Seattle   music  department. 

JOHNNY  WHITE,  continuity  chief  of 
KWFT  Wichita  Falls,  Tex.,  is  the  father 
of  a  girl. 


Mannings  Named 

JACK  MANNING  and  his  wife, 
Betty  Manning,  have  been  appoint- 
ed radio  director  and  associate 
radio  director  respectively  of 
Hirshon-Garfield,  New  York.  Mr. 
Manning  replaces  Jerry  Law,  re- 
signed. For  three  years  in  charge 
of  public  relations  and  radio  for 
the  Army  Signal  Corps  in  New 
England,  Mr.  Manning  previously 
headed  the  announcing  and  pro- 
gramming staff  of  WBZ  Boston. 
Mrs.  Manning  was  formerly  radio 
director  of  the  First  Service  Com- 
mand in  New  England  and  prior 
to  that  directed  radio  activities 
for  the  Commonwealth  of  Massa- 
chusetts. 


GEORGE  SANDEFER.  member  of  the  an- 
nouncing staff  of  WRC,  Washington  NBC 
outlet,  has  been  made  night  manager  of 
the  station,  succeeding  DON  FISCHER, 
who  returns  to  fulltime  announcing. 
HOWARD  BLAKE,  former  West  Coast 
radio  director  of  Franklin  Bruck  Adv. 
Corp.,  has  joined  CBS  Hollywood  as  pro- 
ducer. 


These  are  but  a  few  of  the  BMI- 
licensed  titles  which  Dorsey  has  re- 
corded. See  the  new  BMI  Record 
Index  (by  artists)  for  the  complete 
listing  from  which  to  build  all-Dor- 
sey  programs. 


I'M  IN  LOVE  WITH  SOMEONE  Dec.  18611 
BESAME  MUCHO  Dec.  18574 


We  are  proud,  to  salute  this  young  maestro  whose 
hand  ranks  in  the  nation's  top  ten. 
Proficient  on  cornet,  alto  and  tenor  saxaphones 
and  clarinet,  Jimmy's  alto  and  clarinet  are  fea- 
tured on  many  of  the  best-selling,  BMI-licensed 
tunes  he  has  recorded  for  Decca. 


BRAZIL 
MARIA  ELENA  ) 
GREEN  EYES  ) 
AAAAPOLA 
YOURS 

I  HEAR  A  RHAPSODY 
ON  ECHO  HILL 


Dec.  18460 
Dec.  3698 

Dec.  3629 
Dec.  3657 
Dec.  3570 
Dec.  18362 


KEITH  BROWN,  formerly  of  the  NEC 
production  staff  in  Hollywood  and  assist 
ant  producer  of  Blind  Date,  sponsored  ci 
the  Blue  by  Lehn  &  Fink  Products  Corp 
for  Hinds  lotions,  has  joined  the  electrica 
transcription  staff  of  the  Blue  Network 
production  department  in  New  York.  Prio 
to  his  NBC  affiliation,  Mr.  Brown  was  i: 
the  armed  forces. 

JANE  TIFFANY  WAGNER,  NBC  directo 
of  home  economics,  has  been  named  na 
tional  chairman  of  radio  for  the  Unite 
Council  of  Church  Women,  an  interdt 
nominational  group. 

JACK  DAVIS,  formerly  of  WCOL  Colun: 
bus.  is  now  on  the  announcing  staff  c 
WCAU  Philadelphia. 

OTIS  MORSE,  released  by  the  Army,  ha 
returned  to  WSBA  York.  Pa.  as  prograi 
director.  In  the  Army  Mr.  Morse  we 
director  of  the  GI  station.  PBS  Stauntoi 
Va.  ROY  BAXTER,  acting  program  d 
rector,  has  been  appointed  production  an 
publicity  manager. 

MILT  BERKOWITZ.  news  editor  of  WHT 
Hartford  for  nine  years,  has  been  name 
director  of  news  and  special  events. 
VANCE  CARRUTH  and  DAVE  WOI 
LEY,  recently  with  KDNT  Denton,  Tex 
and  BILL  LOWERY  from  KTHS  H( 
Springs,  Ark.  are  new  additions  to  tl: 
KWFT  Wichita  Falls,  Tex.  announcin 
staff.  JERRY  WRIGHT,  formerly  < 
WBAP  Fort  Worth,  is  now  handling  won 
en's  program  and  BILL  SHARPE  is  doin 
newscasts. 

NEAL  MOYLAN,  WFBL  Syracuse  speci: 
events  newscaster  stationed  at'  Lincoli 
Neb.  with  the  Army  Air  Corps,  has  bee 
promoted  to  first  lieutenant. 

GEORGE  KENT,  WRLD  West  Point,  G. 
announcer,  is  a  new  addition  to  WAG. 
Atlanta. 

BEVERLY  BROWN,  program  director  ( 
WNOE  New  Orelans,  this  month  Is  1 
marry  HAZEL  FLORENCE  DOELL,  r; 
dio  actress  and  author  of  six  plays  wl 
in  1936  won  auditions  for  the  star  ro 
in  a  program  produced  by  him. 
THOMAS  L.  GARNER,  new  WGH  Newpo 
News,  Va.  announcer,  has  married  MI 
RION  REED  of  Akron. 
RAY  OVIATT,  formerly  of  WLOK  Lim 

0.  ,  is  now  announcer  and  news  editor  : 
WMRN  Marion,  O. 

BERT  WINN,  program  director  of  KRO' 
Oakland,  has  resigned  to  join  the  overse: 
branch  of  OWI. 

GILBERT  THOMAS,  formerly  associat. 
with  Allied  Agencies,  Los  Angeles,  h: 
joined  the  continuity  staff  of  KQW  Sj 
Francisco. 

ROY  REBER,  formerly  of  CJOC  Let 
bridge,  has  joined  CKBI  Prince  Albei 
Sask.,   as  announcer  and  producer. 

JOHN  W.  BARNES,  producer  of  CB 
Vancouver,  and  JANET  ROE,  Vancouv 
Red  Cross  worker,  have  announced  the 
engagement. 

JOE  DILLON,  stricken  and  partially  par 
lyzed  some  months  ago,  has  recovered  su 
ficiently  to  resume  his  programs  on  WPE 
Philadelphia. 

S/SGT.  ANTHONY  PATRICELLL  WT) 

Hartford  script  writer  now  on  Leyte 
the  Philippines,  has  been  awarded  tl 
first  prize  in  the  Chicago  Tribune's  Mi 
Western  Writers'  Conference  open  to  i 
LEONARD  J.  PATRICELLL  program  d 
rector  of  WTIC   is   his  brother. 

HERBERT  C.  PLUMMER,  general  ne^ 
editor,  has  been  appointed  assistant  chief  • 
the  OWI  News  Bureau  to  fill  vacancy  or 
ater  when  NEIL  DALTON  was  promoti 
to  directorship  of  the  Domestic  Branc 
Mr.  Plummer  has  been  with  the  OWI  sin 
its  creation  June  13,  1942  and  was  wr 
AP  for  16  years. 

ELEANOR  WALLACE,  former  editori 
assistant    to    JOHN   B.    HUGHES,  new 

caster,  previously  writer  of  Faces  at 
Places  on  the  Don  Lee  network  and  ass 
ciated  with  KSFO  San  Francisco,  h 
joined  the  women's  department  of  WAI 
New  York  as  writer  on  the  Margaret  Arl 
Show. 

JEAN  WRIGHT,  picture  editor  and  pi 
duction  chief  of  Click  magazine,  previous 
with  Life  magazine,  has  joined  NBC 
picture  editor.  DICK  SPENCER,  who 
she  succeeds,  has  assumed  special  work 
the  press  department.  PAUL  H.  GILBER' 
formerly  with  Radio  Reports  Inc.,  Ne 
York,  who  has  been  active  in  industri 
writing  and  syndcation,  has  been  addi 
to  the  press  department  as  staff  writer. 

DON  KELLEY,  assistant  to  JACK  VA 
VOLKENBERG,     assistant  manager 
charge  of  CBS  western  division,  will  tal 
over    the    special    events    and  publicil 
directorshp    of    WBBM    Chicago   on  Ja 

1,  succeeding  SHEP  CHARTOC  who  wi 
leave  at  that  date  to  join  MCA  Chieag 
as  radio  director. 

HARRY  R.  LUBCKE,  Don  Lee  Broadcas 
ing  System  television  director,  is  the  fath< 
of  a  girl. 


■  BMI 
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Everybody  wants  to  get 
into  the  Act! 

THAT'S  ONE  REASON  BLUE  LEADS  ALL  NETWORKS  ON  WEEKDAY  MORNINGS, 


•] 


I AST  July,  Chicago  was  hotter  than  the  hinges 
^  of  hell.  So  what  happens  ?  At  8  o'clock  one 
July  morning,  1,2  50  females,  steaming  with  ex- 
citement, storm  a  450-capacity  Blue  studio  to 
hear  the  magic  voice,  to  ponder  the  fetching  fea- 
tures of  Don  McNeill,  MC  of  Blue's  "Breakfast 
Club." 

The  "Breakfast  Club"  zooms  across  the  U.  S., 
goes  into  Canada,  on  a  bigger  network  than  any 
other  current  program  in  radio:  188  U.  S.  sta- 
tions on  the  Blue,  and  39  CBC  stations.  But  un- 
happily for  Blue's  fact-finders,  this  happens  be- 
fore many  Hooper  Commandos  are  up  and  doing. 
In  the  CWT  zone,  Don  McNeill  is  the  signal  for 
Hooper  investigators  to  roll  out  of  bed  and  get  to 
the  telephone.  In  the  EWT  area  they  have  had  an 
hour  to  get  into  the  swing  of  things.  When  we 
include  all  zones  the  results  are  gratifying:  31% 
of  the  audience,  a  rating  of  4.2.  McNeill  outpulls 
such  lovelies  as  NBC's  "David  Harum,"  the  "Star 
Playhouse";  CBS's  "Valiant  Lady,"  "Bachelor's 
Children,"  and  "Bright  Horizon," — to  name  a  few. 

O.K.  Now,  at  1 1:00  A.M.,  EWT,  up  pops  Tom 
Breneman,  speaking  from  Sardi's  in  Hollywood: 
"Good  morning,  ladies!" 

Back  comes  a  roomful  of  dames'  voices,  "Good 
morning,  Tom!"  And  if  all  the  Good  Morning 
Toms  {rom  all  over  the  country  could  be  recorded, 
it  would  sound  like  the  Anvil  Chorus.  For  CAB 
has  just  discovered  (November,  1944)  that  the 
second  half*  of  "Breakfast  at  Sardi's"  leads  all 
daytime  programs  on  all  networks.  It  is  the  top  day- 
time show.  It  rates  6.8,  snares  44.3%  of  a  sub- 


stantial daytime  audience  which  records  show 
that  the  Blue,  with  "Breakfast  at  Sardi's,"  helped 
build.  Housewives  who  had  switched  off  the  tear- 
jerkers  went  back  to  listening  when  word  of 
Sardi's  got  around. 

*         *  * 

Here  are  a  couple  of  things  about  these  programs 
we  want  you  to  know: 

1.  In  March,  1944,  Don  McNeill  mentioned  that  it  might 
be  a  good  idea  to  form  a  National  Breakfast  Club:  5,000 
listeners  promptly  shouted  "Yea!"  So  one  Friday, 
McNeill  says:  "We  will."  Saturday  he  repeats:  "We 
will."  On  Monday  telegrams,  telephone  calls  and  a  ton 
of  mail  arrive — 100,000  applications.  Fibber  McGee 
and  Molly,  J.  Edgar  Hoover,  and  the  mayors  of  twenty 
cities  want  in,  among  others.  Two  months  later  appli- 
cations are  still  flooding  in.  More  than  a  million  by  then. 

2.  The  sponsor,  an  old-timer  in  radio,  and  pretty  calloused 
to  large  returns,  makes  an  offer  on  Sardi's  requiring  the 
investment  of  a  dime  and  two  box  tops.  Dimes  and  box 
tops  come  back,  in  a  torrent.  We  can  quote  him  as  say- 
irig  it  was  probably  the  most  fantastic  return  in  the 
history  of  radio  business.  And  he  ought  to  know.  We 
can't  tell  you  how  many,  but  the  dimes  would  make  a 
pile  higher  than  the  Empire  State  Building.  Really. 
Research  says  so. 

3.  In  eighty-four  cities.  Blue  has  the  only  station  in  town. 
In  these  cities,  the  "Breakfast  Club"  has  a  Hooper  of 
13.8;  Sardi's  rates  23.8. 

4.  These  are  two  of  the  programs  that  help  Blue  get  a  big- 
ger listening  audience  than  any  other  network  on  weekday 
mornings — a  record  Blue  has  maintained  every  month 
this  year. 

MORAL— IF  BLUE  CAN  GET  PEAK  LISTENING  EVERY 
WEEKDAY  MORNING— CAN  GET  IT  WITH  WIN- 
CH ELL— CAN  GET  AGAIN  AND  AGAIN  — AND 
WITH  PROVED  SALES  RESULTS  — AND  FOR  LESS 
MONEY.  .  .  WHAT  ARE  YOU  WAITING  FOR? 
*The  first  half  is  No.  10  show. 
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Many  AM  Applications  Filed 
ith  FCC  in  Last  Fortnight 

Spearman  Seeks  a  CP  in  Jackson,  Miss.;  Dyers 
Apply  for  New  Ft.  Lauderdale  Station 


MORE  than  a  score  of  applications 
for  new  standard  stations  have 
been  filed  with  the  FCC  during  the 
past  fortnight.  Three  of  the  appli- 
cants request  power  of  1,000  w 
while  majority  of  petitioners  re- 
quest local  outlets. 

Spearman  Files 

Paul  D.  P.  Spearman,  former 
FCC  general  counsel  who  now  is 
associated  with  the  Washington  law 
firm  of  Spearman,  Sykes  &  Rober- 
son,  has  50%  interest  and  is  presi- 
dent of  Jackson  Broadcasting  Co., 
Jackson,  Miss.,  applicant  for  a  new 
standard  station  on  620  kc  with 
1000  w  and  unlimited  hours  of  oper- 
ation, using  directional  antenna  at 
night.  His  brother,  John,  also  asso- 
ciated with  the  Washington  firm, 
is  secretary  of  the  new  company. 
Other  half  interest  is  held  by  A.  B. 
Campbell,  treasurer,  affiliated  with 
Mississippi  School  Supplies  Co. 
and  other  office  and  stationer  sup- 
ply firms. 

Gene  T.  Dyer  and  Evelyn  Dyer, 
affiliated  with  operation  of  WAIT- 
WGES  Chicago,  stations  now 
awaiting  Commission  approval  of 
management  severance  [Broad- 
casting, July  10]  so  that  the  Dyers 


would  hold  major  interest  in  WAIT, 
control  substantial  interest  (175  sh 
of  total  250  sh)  in  Fort  Lauderdale 
Broadcasting  Co.  which  seeks  a 
new  standard  station  on  1400  kc 
with  250  w  and  unlimited  time  for 
Fort  Lauderdale,  Fla.  Remaining 
interest  is  equally  divided  between 
attorney  Dwight  L.  Rogers,  presi- 
dent, and  Reginold  B.  Martin,  vice- 
president,  who  has  local  business 
interests  in  several  Ohio  towns. 

Q.  L.  (Ted)  Taylor,  operator  of 
KTOK  Oklahoma  City  and  half 
owner  of  KFMB  San  Diego,  Cal., 
is  principal  interest  holder  (96%) 
in  Taylor  Radio  &  Television  Corp., 
San  Diego,  applicant  for  a  new 
standard  station  on  1000  kc  with 
250  w  and  unlimited  time.  Capitol 
Broadcasting  Corp.,  Charleston,  W. 
Va.,  seeks  1240  kc  with  250  w  and 
unlimited  time  for  its  new  stand- 
ard station.  Half-owner  of  the  new 
company  is  Diamond  Inc.,  operator 
of  local  department  store,  certain 
members  of  whose  management 
own  the  majority  of  the  remaining 
interest. 

Smoky  Mountain  Broadcasting 
Co.,  Knoxville,  Tenn.,  composed  of 
local  businessmen  and  Gary  Mar- 
able,     vice-president     and  third 
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BECKLEY,  WEST  VIRGINIA 

Expands  its  market  t., 

*  Daytime  coverage  increases  1,390 
square  miles... with  110,741  additional 
potential  listeners  (FCC  survey). 
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H-JB-!  on  the  dial 
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^    CBS  NETWORK 

Represented  by  Burn -Smith 


owner,  who  was  to  resign  Dec.  9  as 
salesman  for  WBIR  Knoxville,  files 
for  standard  facilities  of  1340  kc 
250  w,  unlimited  hours. 

Assignment  of  250  w  and  unlim- 
ited hours  on  1240  kc  is  requested 
by  Jackson  Broadcasting  Co.,  Jack- 
son, Tenn.,  composed  of  local  busi- 
nessmen. President  and  20%  owner 
is  P.  H.  Russell,  major  ovraer  of 
Coca  -  Cola  Bottling  Works  of 
Jackson.  W.  Culver  White  (10%), 
assistant  to  the  president  of 
the  Gulf,  Mobile  &  Ohio  Rail- 
road, is  vice-president  and  director. 
General  manager,  and  also  a  vice- 
president,  is  Belton  0.  Sullivan 
(12%),  member  of  New  York  Daily 
News  advertising  department. 
Frank  B.  Caldwell  (24%),  presi- 
dent of  the  Jackson  Second  Na- 
tional Bank,  is  secretary-treasurer. 
Isaac  B.  Tigrett  (10%),  president 
of  the  Gulf,  Mobile  &  Ohio  Rail- 
road, is  a  director.  Glen  Dillon 
(20%),  director,  is  49%  owner  of 
the  Jackson  Pepsi-Cola  Bottling 
Co.  and  also  has  other  local  busi- 
ness interests. 

Ask  Albuquerque  CP 

Albert  E.  Buck  and  Merle 
H.  Tucker,  a  partnership  doing 
business  as  Rio  Grande  Broad- 
casting Co.,  is  applicant  for 
a  new  local  station  on  1450  kc 
with  250  w  and  unlimited  time  to  be 
located  at  Albuquerque,  N.  M.  Mr. 
Buck,  special  partner  who  will  con^ 
tribute  $50,000,  is  owner  and  op 
erator  of  the  Rio  Grande  Stee 
Products  Co.  and  president  and 
major  interest  holder  in  Sandia 
Lumber  Co.  Mr.  Tucker,  for  three 
■years  commercial  manager  of  KGB 
Albuquerque,  would  be  managing 
director  of  the  new  station. 

Valley  Broadcasting  Assn.,  Mc- 
Allen,  Tex.,  composed  of  a  score 
of  local  businessmen,  files  for  910 
kc  at  McAllen  with  1000  w  unlim- 
ited time.  Outlet  would  use  direc- 
tional antenna  both  day  and  night. 
Associated  with  the  group  as  gen- 
eral manager  is  M.  S.  Niles,  who 
is  to  supervise  operation  of  the 
station  and  who  was  responsible 
for  the  establishing  of  KRGV 
Weslaco,  Tex.,  which  he  operated 
until  1937. 

Independent    Broadcasting  Co. 

(Continued  on  page  52) 
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ALERT  AND  AGGRESSIVE 
BIG  AGGIE  SCORES  AGAIN 


Yes,  five  million  folks  in  five  states  regard  WNAX  as 
one  of  the  family  ...  a  friend  on  whose  service  and  whose 
advertisers  they  can  depend. 
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HENRY  R.  TURNBULL,  chairman  of  the 
planning  committee  and  account  executive 
of  Duane  Jones  Co.,  New  York,  recently 
on  loan  to  the  Republican  National  Com- 
mittee as  radio  director,  has  resumed  his 
duties  at  the  agency  following  a  two-week 
vacation  in  Florida.  Mark  Larkin,  who  was 
loaned  by  the  agency  to  the  RNC  as  radio 
publicity  director,  has  also  taken  up  his 
post  at  the  agency  as  publicity  director 
after  vacationing  two  weeks  in  New  Eng- 
land. 

JOHN  M.  WILLEM  has  joined  the  Leo 
Burnett  Co.,  Chicago,  as  research  di- 
rector. 

THOMAS  B.  SINGLETON,  former  vice- 
president  in  charge  of  sales  and  advertis- 
ing for  Murine  Co.,  Chicago,  on  Jan.  1 
joins  Sherman  &  Marquette,  Chicago,  as 
vice-president. 

ROBERT  L.  YOUNG,  formerly  with  the 
Buda  Co.  and  Albert  Kircher  Co.,  Chicago, 
has  joined  the  sales  staff  of  Tempo  Inc.. 
Chicago. 

FRANK  A.  FORTESCUE,  formerly  of  the 
Lavenson  Bureau,  has  joined  the  copy 
division  of  Geare-Marston,  Philadelphia. 

GRANVILLE  WORRELL  II,  has  joined 
Gray  &  Rogers,  Philadelphia  advertising 
agency,  as  head  of  the  research  depart- 
ment. 

EARL  SHAW  Jr.  has  joined  Barnes  Chase 
Co.,  Los  Angeles,  as  production  manager. 

FRANKLIN  BRUCK  Adv.  Corp.  has  dis- 
continued its  Hollywood  production  offices. 
JIM  McCLEERY,  former  account  execu- 
tive of  Raymond  R.  Morgan  Co.,  Holly- 
wood, has  joined  Ken  McNeill  &  Staff,  new 
Los  Angeles  firm  with  headquarters  at  448 
South  Hill  St.,  as  radio  director-account 
executive.  Edith  Sweazy  joins  the  agency 
as  time-buyer. 

KAY  C.  JONES,  space  and  timebuyer  as 
well  as  production  manager  of  Glasser- 
Gailey  &  Co.,  Los  Angeles  agency,  hgs 
resigned. 

HUGH  DAVIS,  account  executive  and  vice- 
president  of  Foote,  Cone  &  Belding,  Chi- 
cago, is  the  father  of  a  boy. 


QUARTERLY  CONVENTION  of  clan  closely  connected  with  the  40 
Hour,  sponsored  by  the  Chicago  &  Northwestern  Railway,  finds  thi 
group  toasting  the  broadcasts,  now  in  their  eighth  year.  Standing  (1  i 
r)  :  Jules  Herbuveaux,  NBC  central  division  program  manager;  M.  I 
Tennerstedt,  NBC  account  executive;  Donald  Powers,  copywriter  c 
Caples  Co.,  agency.  Seated  are:  Pat  Gallicchio,  commentator  on  the  earl 
morning  WMAQ  show;  W.  E.  Lawrence,  NBC  producer;  J.  E.  Ericksoi 
vice-president  of  the  Caples  Co.;  and  Harry  Frier,  advertising  manage 
of  the  Chicago  &  Northwestern  Railway. 


MORGAN  RYAN  has  resigned  from  Sher- 
man &  Marquette,  New  York,  where  he 
served  as  account  executive  on  the  Col- 
gate-Palmolive-Peet  account. 

JOHN  L.  ROGERS,  former  product  ad- 
vertising manager  of  Vick  Chemical  Co., 
New  York,  and  previous  copy  chief  of 
Cecil  &  Presbrey,  New  York,  and  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago,  has 
joined  the  creative  staff  of  Dancer-Fitz- 
gerald-Sample, New  York. 

EDWIN  DUERR,  a  radio  director  for 
Young  &  Rubicam,  New  York,  has  been 
appointed  production  supervisor  of  that 
agency.  In  the  newly  created  position  Mr. 
Duerr  will  supervise  production  of  the 
Aldrich  Family,  Molle  Mystery  Theatre  and 
My  Best  Girl.  He  was  formerly  drama  in- 
structor at  Carnegie  Institute  of  Tech- 
nology, Western  Reserve,  and  Nevada  U. 
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KEN  HODGES,  producer  for  Ken  Dolan 
Co.,    Hollywood   talent    service,    on  NB 
Johnny   Mercer's  Music  Shop,   has  join( 
RuthraufE  &  Ryan  and  is  assigned  to  NB 
Amos  'n'    Andy   Show.   He  replaces  Da 
Clark  who  resigned  to  join  BBDO  as  Holl: 
wood   production  supervisor. 
RUTH  JOHNSON,  in  charge  of  comme; 
cial   continuity,   has   been  made  assista; 
time    and    spaeebuyer    of    Raymond  I 
Morgan    Co.,    Hollywood  agency. 
THE  CUNNINGHAM  Co.,  Chicago  adve 
tising  agency,  has  merged  with  Hamiltc' 
Adv.  Agency,   Chicago,  under  the  latter 
name.  New  address  is  221  North  LaSal 
St.  Telephone  is  Randolph  7060. 
E.    J.    (Jack)    REESER,   former  accou) 
executive   of  Ruthrauff   &  Ryan,  Detroi 
has   been   appointed   assistant  advertisii 
promotion  director  of  the  Detroit  office 
J.  Walter  Thompson  Co. 

JAMES  C.  RESOR,  a  graduate  of  Pen 
sylvania  U,  has  joined  the  radio  depar 
ment  of  McCann-Erickson,  N.  Y. 

HAROLD    J.    RUDOLPH,    a  director 
Standard  Brands,   previously  research  e 
ecutive  of  Colgate-Palmolive-Peet  Co.,  Je 
sey  City,  has  been  appointed  assistant 
the   vice-president  in   charge   of  researc 
of  William  Esty  &  Co.,  New  York. 

WILLIAM  H.  SCHNEIDER,  art  direct: 
of  Donahue  &  Coe.,  New  York,  has  bei 
named  vice-president  and  director  of  ) 
creative  activities. 


Crayon  Co.  Sponsors 


I  m 


AMERICAN  CRAYON  Co.,  Sai, 
dusky,  effective  Jan.  6  will  begi^ 
sponsorship  of  a  quarter-hour  pr<. 
gram  of  children's  stories,  featu:* 
ing  Malcolm  Claire,  on  WEN 
Chicago.  Contract  for  52  weeP 
was  placed  by  Triangle  Ad' 
Agency,  Chicago. 


WAGA 

ATLANTA 


OUTSTANDING 
PROGRAMS 


The  CBS  Station  for  a 
million  people  in  22 
counties  of  3  states... 
the  heart  of  the  ^ 
Textile  South. 

fPHi  5000  Watts  Day 
\  1000  Watts  Night 
11  flGSOkc.  nnn 
Spartanburg,  S.  C.  uOu 
Represented  by  Hollingbery 


5000  WATTS  ON  590  KILOtYCLES  REPRESENTED  BY  HEADLEY-REED  CO. 
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THIS  IS  THE  North  Central  Broadcasting  System,  inc. 


North  Dakota 


Creative    Operations  Groups 

^tegrated  to  Work  as  Team 

lUBBELL  ROBINSON  Jr.,  Blue 
ice-president  in  charge  of  pro- 
rams  and  production,  last  week 
nnounced  a  realignment  of  du- 
ities  and  responsibilities  of  the 
betwork's  program  department  "to 

I Correlate     and     integrate  more 
closely  the  work  of  all  groups  in 
the  network  that  are  responsible 
tor  creative  operations."  Various 
program  divisions,  except  news  and 
I'ppecial  features,  will  be  moved  to 
l'|}ne  floor  to  enable  the  units  to 
iB'ork  together  as  a  team. 
I  Executives  working  directly  un- 
Ber    Mr.    Robinson    are  Adrian 
cpamish,  national  director  of  pro- 
!trams    and    production;  Stanley 
losseloff,  national  director  of  tal- 
"ent  and  program  development,  and 
Dharles  Barry,  national  director  of 
iprogram  operations.  Mr.  Josseloff 
Js  responsible  for  the  development 
bf  new  personalities,  acts  and  pro- 
trams    either   sustaining    or  for 
;;)ffer  to  advertising  agencies,  and 
fvill  serve  as  liaison  between  the 
|Blue  and  the  agencies  on  projected 
shows.  Mr.   Barry  is  responsible 
'.or  booking  procedure  and  for  the 
Eorrelation  of  network  operations 
md  program  department  plans. 
I  The  news  and  special  features 
division   under    G.    W.  (Johnny) 
j  Johnstone,  the  public  service  divi- 
Jsion  under  Dr.  Harrison  B.  Sum- 
[ifners,  sports  operations  under  Har- 
'by  Wismer  and  the  music  depart- 
iinent  under  Paul  Whiteman  will 
["function  in  the  direct  sphere  of 
;lie  programs  and  production  de- 
Dartments,"  according  to  the  an- 
nouncement. 

^he  continuity  department  un- 
ler  Dorothy  Kemble  and  television 
jnder  Paul  B.  Mowrey  also  come 

(jnder  the  regrouping.  Lindsay 
|*IacHarrie,  eastern  production 
thief,  will  act  as  an  assistant  to 
>Ir.  Samish  under  the  new  set-up, 
vith  the  script  division  under 
stuart  Buchanan  and  the  announc- 
ng  division  under  Ray  Diaz  also 
■  orrelated  into  the  program  and 
•roduction  plan. 

Ben  Bodec,  of  the  radio  depart- 
nent  of  J.  Walter  Thompson  Co., 
\ew  York,  and  formerly  with  Co- 
umbia  Pictures  and  Variety,  will 
cin  the  Blue  Dec.  18  as  an  assist- 
nt  to  Mr.  Josseloff. 


ired  for  Sound  RESULTS 


IBS  Disc  Library 

IGA  Victor  Division,  Camden, 
J.,  is  supplying  11  stations 
ffiliated  with  the  Intercollegiate 
Sroadcasting  System  with  a  basic 
ibrary  of  600  Victor  Red  Seal 
nd  275  Blue  Bird  recordings  for 
ise  in  a  radio  advertising  cam- 
aign  to  start  the  first  of  the  year, 
i^ew  Victor  records  will  be  in- 
uded  as  they  are  released,  for 
[roadcast  in  a  twice-weekly,  three 
uarter-hour  spot  purchased  by 
:CA  Victor  on  11  IBS  stations 
nder  terms  of  IBS  postwar  op- 
ion  plan  [Broadcasting,  Nov.  13]. 
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NCBS  is  a  wired  network  .  .  .  with  the  above  stations 
available  in  ANY  combination  or  group  to  fit  your 
particular  needs.  Your  needs  are  sales  results.  And 
results  are  just  what  NCBS  stations  oflFer  you.  These 
stations — each  one  also  affiliated  with  one  or  another 
of  the  national  coast-to-coast  networks — have  proven 
by  mail  results  that  they  can  deliver  MORE  thorough 
blanket  coverage  of  this  rich  area  (both  rural  and 
metropolitan,  combined)  at  LESS  cost. 

•  Bringing  home  the  bacon  is  easy  for  the  partici- 
pating sponsors  of  Wiilette  Bacon's  program  for 
women.  An  exclusive  NCBS  feature,  exceedingly 
well-produced,  this  program  has  an  extremely  high 
audience  rating.  Scheduled  on  18  NCBS  affiliates, 
participation  may  be  purchased  on  a  2,  3,  or  5  times 
weekly  basis.  Rates  on  request. 

•  Available  for  sponsorship  soon  .  .  .  quarter-hour 
newscast  at  12.15  noon  CWT.  The  commentator  fea- 
tured on  this  series  of  broadcasts  is  a  well-known 
columnist  in  the  north  central  states.  Cost  of  sponsor- 
ship submitted  on  request. 


NORTHWEST'S 
MOST  COMPLETE 
MERCHANDISING  SERVICE 

•  Guaranteed  distribution  and 
display  for  your  products  in 
at  least  1000  retail  stores. 

•  Publicity  in  newspapers,  lead- 
ing farm  magazines,  news- 
letters, etc. 

•  Jobber  and  retail  good  will 
and  confidence  .  .  .  achieved 
by  years  of  NCBS  coopera- 
tion. 

At  no  charge  .  .  .  and  with  no 
minimum  time  expenditure  in- 
volved .  .  .  we  offer  this  invalu- 
able merchandising  cooperation 
to  solve  your  wartime  sales  man- 
power and  travel  shortage  prob- 
lems. 


North  Central  B 


ORTH  UENTRAL  UROADCASTING  OYSTEM,  INC 


S 


New  York 
8  East  4 1  St  Street 
Lexington  2-6892 


JOHN  IV.  BOLBR,  President 
St.  Paul,  MinnestAa  Chicago,  iliinois 

First  National  Banic  Bidg.       360  Nortli  Micliigan  Avenue 
Cedar  8579  State  0361 
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THE  VIOLIN 


,  .  .  the    singing  voice^^ 
of  the  symphony 

Did  you  know  the  name  violin  was 
applied  originally  to  not  one  instru- 
ment, but  to  a  family  of  four  instru- 
ments corresponding  to  the  four 
human  voice  parts?  Of  this  violin 
family,  the  oldest  member  is  the 
viola. 

Because  of  their  special  fitness 
for  singing  melodiously,  violins  have 
long  been  used  in  orchestras  to  car- 
ry the  all-important  "voice"  parts. 

How  old  is  the  violin? 

It  is  difficult  to  say — for  the  violin 
is  the  result  of  extremely  slow  evo- 
lution. Ancient  instruments  contrib- 
uting to  its  development  include  the 
Egyptian  lyre  and  kithera,  the  me- 
dieval rebec  and  the  fiddle  of  13th 
Century  Europe.  By  the  early  16th 
Century,  the  true  violin  had  emerged 
— and  the  Italian  town  of  Cremona 
became  famous  for  fine  violins. 

"Four  and  twenty  fiddlers" 

During  the  reign  of  Louis  XIII  of 
France,  the  "band  of  24  violins  of 
the  King's  chamber"  was  formed  to 
play  at  court.  Imitated  in  England 
in  the  "King's  Music,"  the  24  violins 
became  the  "four  and  twenty  fid- 
dlers" of  the  familiar  nursery  rhyme. 

In  early  symphonies,  the  violins 
were  almost  always  playing — and 
you  will  find  them  still  the  "singing 
voice"  of  the  symphony  today. 


THE  VOICE  OF  THE  VWLIlS-ex- 
tending  over  a  frequency  range  from 
200  to  more  than  10,000  c.p.s.—has 
never  yet  been  recorded  commercial- 
ly with  absolute  fidelity.  But  you  witl 
find  that  the  most  nearly  perfect 
transcriptions  note  available  are: 
VERTICAL  CUT  RECORDINGS! 


WHITEHALL  PHARMACAL  Co.,  a  divi- 
sion  of  American  Home  Products  Corp.. 
has  named  Chester  C.  Willard  merchandis- 
ing manager,  with  headquarters  at  22  E. 
40th  St.,  New  York. 

BROWNING  KING  &  Co.,  New  York 
clothing  dealers,  has  appointed  E.  T. 
Howard  Co.,  New  York,  to  handle  ad- 
vertising. Radio  may  be  used,  although 
media    plans    have    not    been  completed. 

DR.  A.  W.  CHASE  MEDICINE  Co.,  Oak- 
ville,  Ont.,  has  started  transcribed  mu- 
sical programs,  newscasts  and  spot  an- 
nouncements on  a  number  of  Canadian 
stations.  Account  is  placed  by  Ardiel  Adv. 
Agency,    Oakville,  Ont. 


O'ROURKE  OF  CALIFORNIA,  San 
Francisco  (Castle  hats),  using  radio  for 
the  first  time,  on  Dec.  6  started  spon- 
sorship of  Wednesday  night  hockey  games 
at  Winterland,  San  Francisco,  on  KROW 
Oakland  (Cal.).  Contract  for  season  is 
expected  to  run  15  weeks.  Agency  is 
Garfield  &  Guild,  San  Franci?co. 

WESTMINSTER  CANNERS  Ltd.,  Van- 
couver, has  started  spot  announcomant 
campaign  on  Canadian  Pacific  coast  sta- 
tions. Account  is  placed  by  Cockfield  Brown 
&  Co.,  Vancouver. 

IMPERIAL  OPTICAL  Co.,  Toronto,  has 
started  weekly  quarter-hour  transcribed 
talks  on  a  number  of  stations  in  eastern 
Canada  and  Newfoundland.  Agency  is 
Locke,  Johnson  &  Co.,  Toronto. 

CROSSE  &  BLACKWELL  Ltd.,  Toronto 
(foods),  has  started  transcribed  spots  six 
times  weekly  on  a  number  of  Canadian  sta- 
tions. Account  was  placed  by  A.  McKim 
Ltd.,  Toronto. 

VIAU  Ltd.,  Montreal  (biscuits),  has  start- 
ed twice-weekly  musical  quarter-hour  on 
three  French-language  stations.  Account 
was  placed  by  Canadian  Adv.  Agency, 
Montreal. 


I  Electrical  Research  Products 
Dimsiott 

Of 

Western  Electric  Company 

I  N  CO  nPO  RATED  ' 

195  BROADWAY,  NEW  YORK,  N.Y. 


,■•1 


^^^^ 


Out  here  in  the  great  open  country,  radio  is  more 
than  incidental  entertainment.  It's  the  constant  com- 
panion. In  the  Red  River  Valley,  WDAY  is  the  exclu- 
sive NBC  outlet- and  WDAY  has  more  than  50% 
regular  listenership  (daytime)  in  56  counties  of  North 
Dakota,  South  Dakota  and  Minnesota!  Won't  you 
write  for  the  actual  survey  maps  and  figures? 

WDAY 

FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 


Elgin  Xmas  Show 

ELGIN  NATIONAL  WATCH  Co., 
Elgin,  111.  will  sponsor  a  two-hou 
Christmas  Day  show,  4-6  p.m.  on 
the  full  CBS  network.  Program 
talent  will  include  Bob  Hope,  Jacl 
Benny  and  Rochester,  Bing  Crosby 
Carmen  Miranda,  the  Don  Cossacl 
Choir,  Joseph  Szigetti,  with  Dor 
Am.eche  as  m.c.  Tony  Stanford  wil 
handle  production.  Elgin  agency  if 
J.  Walter  Thompson  Co. 


AMERICAN  SCHOOL,  Chicago  (hom. 
study  courses),  through  Gulp  Adv.,  Lo: 
Angeles,  in  a  West  Coast  campaign,  i 
sponsoring  daily  quarter-hour  recorde< 
musical  program  on  KFVD  Los  Angele 
and  KROW  Oakland.  Weekly  30-mlnut. 
program  of  music  and  news  is  used  or 
KRKD  Los  Angeles.  Other  stations  will  b' 
added. 

M.  WEINSTEIN,  Los  Angeles  (jewelers) 
adding  to  local  schedule  on  Dec.  2  ex 
panded  five-weekly  Gems  of  Music  to  si; 
times  per  week  on  KECA  Los  AngeleE 
Agency  is  Adolph  Wenland  Adv.,  Lo 
Angeles. 

PACKARD  BELL  Co.,  Los  Angeles  (radios 
equipment),  has  appointed  Dan  B.  Mine 
Co.,    Los    Angeles,   to   handle    advertisinft  ^ 
effective   Jan.    1.   Radio   will   continue  ti^  • 
be  used  along  with  other  media. 

YOUTH  FOR  CHRIST  Inc.,  Los  Angele!! 
(religious),  in  addition  to  weekly  half  ■ 
hour  live  broadcast  ChaUenge  to  Youth  oi  i 
KMPC  Hollywood,  has  started  transcribe^, 
version  of  program  on  KGA  Spokane  am' 
KTKN  Ketchikan.  Other  stations  will  b. 
added.  Agency  is  Tom  Westwood  Adv.,  Lo! 
Angeles.  ' 

PETROL  CORP.,  Los  Angeles  (petroleur'  ' 
products),  has  appointed  Ken  McNeUl  il 
Staff,  Los  Angeles,  to  handle  advertising, 
Firm  will  continue  to  use  radio  and  cur 
rently  has  daily  spot  announcement  schedi  F 
ule    on    KNX    KECA    KFI    KHJ  KFWl 
KPRO  KFXM  KTMS  KGB  KFSD  KMPC 
with  one  per  week  on  KFAC. 

LOS  ANGELES  EXAMINER,  Los  Angele 
(newspaper),  has  appointed  Dan  B 
Miner  Co.,  Los  Angeles,  to  handle  adveii 
tising.  Radio  will  be  used. 

P.  DUFF  &  SONS,  Pittsburgh,  Pa.  (oak 
mix),  on  Jan.  1  starts  thrice-weekly  quat 
ter-hour  participation  in  Meet  the  Missu 
on  eight  CBS  Pacific  stations,  Mon.  Wee 
Fri.  2:30-3  p.m.  (PWT).  Contract  is  for  5 
weeks.  Participation  show  originates  fror 
Earl  Carroll  Theatre-Restaurant,  Holly' 
wood.  Agency  is  W.  Earl  Bothwell  Adv. 
Pittsburgh.  Seal-Cote  Co.,  Hollywooi 
(fingernail  polish  preserver),  throug) 
Buchanan  &  Co.,  Los  Angeles,  on  Nov' 
28  started  participation  twice-weekly  ii  , 
that  program  utilizing  Tuesday  am  T 
Thursday  time.  Contract  is  for  13  weeks  ~ 

CHICAGO  UNITARIAN  Council,  Chicago]; 
has  begun  sponsorship  of  a  quarter-hou' 
show  Sunday  for  13  weeks  on  WAIT  Chii  3j 
cago.  Account  was  placed  direct.  n  i 

GABY   Co.,   Philadelphia,   has   announce?  3 
the  appointment  of  Al  Paul  Lefton  Co. 
Philadelphia,  as  advertising  agency.  Plan 
are   being    formulated   for   the  extensive 
advertising  of  Gaby  Sun  Tan  Lotion,  Gabj:  i 
Anti-Chap,  Gaby  Hand  Lotion,  and  othe^  , 
Gaby  products  in  radio,  newspapers,  na^  ' 
tional  magazines,   outdoor,  car  cards  ant 
trade  journals. 


SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRESS 
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mploye  Shifting 
lis  Adjudged  Unfair 

'WAYS   Cited  for  Interfering 

"With  Collective  Bargaining 

I'XILATERAL  action  on  the  part 
:  cf  a  radio  station  in  shifting  em- 
ployes and  changing  working  con- 
titions  to  avoid  collective  bargain- 
ing   constitutes    an   unfair  labor 
practice,  according  to  the  recom- 
-tiendations  of  a  trial  examiner  of 
i-the     National     Labor  Relations 
^  Board  in  a  dispute  between  WAYS 
--Charlotte,  N.  C,  and  transmitter 
^^technicians    of   the  International 
-Brotherhood  of  Electric  Workers. 
*    The  examiner,  Charles  E.  Per- 
sons,  in   an   intermediate  report 
■  dated  Nov.  29  (Case  No.  5-C-1794), 
foimd  that  the  station,  after  re- 
?.ceiving   an   order  by  the  NLRB 
certifying  the  IBEW  as  the  ap- 
propriate   bargaining   unit,  rear- 
ranged its  operations  and  its  per- 
sonnel with  the   result  that  the 
:iiajority   representation  formerly 
/njoyed  by  the  union  was  lost. 

In  support  of  his  findings,  the 
'examiner  cited  a  decision  of  the 
U.  S.  Supreme  Court  upholding 
■■Board  rulings  that  in  the  absence 
;f  special  circumstances  a  certlfica- 
non  of  representatives  must  be 
lonored  for  a  reasonable  period 
=  ;Franks  Bros.  Co.  v.  NLRB,  321 
;J.  S.  702,  704).  In  this  decision 
•he  Court  said: 

i  The  Board  might  well  think,  that  were 
t  .  .   .    (to)    order  elections  upon  everj- 

s  laim  that  a  shift  in  union  membership 
lad  occurred  during  proceedings  occa- 
ioned  by  an  employer's  wrongful  refusal 
bargain,   recalcitrant   employers  might 

"■e  able  by  continued  opposition  to  union 
aembership  indefinitely  to  postpone  per- 
crmance  of  their  statutory  obligation. 
That  the  Board  was  within  its  statutory 

I  " 

'    ANPA  Plan  Endorsed 

N  LESS  than  four  weeks  after  the 
American  Newspaper  Publishers 
Lssn.,  Bureau  of  Advertising, 
.sked  its  members  to  approve  an 
■-xpanded  schedule  of  activities 
nd  a  budget  increase  from  S400,- 

00  to  81,000,000  a  year,  the  Bu- 
eau  reports  that  more  than  40 

1  its  members  had  replied  and  of 
hat  number  93%  had  accepted 
the  plan  without  qualification.  Es- 
ablishment  of  a  retail  advertis- 
-ig  department  is  one  of  the  major 
eatures  of  the  plan. 


Basic  Blue 
WING 

IS 

DAYTON'S 

No.  1 
Choice  of 
Merchants 
Using  Radio 


authority  in  adopting  the  remedy  which  it 
has  adopted  to  foreclose  the  probability 
of  such  frustrations  of  the  Act  seems  too 
plain  for  anything  but  statement. 

In  his  conclusions,  the  examiner 
found  that  the  IBEW  local  became 
the  exclusive  representative  on 
May  3  of  the  employes  at  the  sta- 
tion's transmitter  and  has  con- 
tinued to  be  such;  that  by  refusing 
to  bargain  since  that  time  with 
the  local  and  by  interfering  with 
its  employes  in  the  exercise  of 
their  rights  under  the  National  La- 
bor Relations  Act,  the  station  has 
engaged  in  unfair  labor  practices. 

The  examiner  recommended  that 
WAYS  be  directed  to  cease  and 
desist  from  refusing  to  bargain 
with  the  union  and  that  it  take 


Hayes  Named  by  OWI 

ARTHUR  HULL  HAYES,  gen- 
eral manager  of  WABC  New  York, 
has  been  named  Office  of  War 
Information  regional  consultant 
for  New  York  by  John  D.  Hymes, 
associate  chief,  OWI  Domestic  Ra- 
dio Bureau.  He  succeeds  Herbert 
L.  Pettey,  director  of  WHN  New 
York. 


affirmative  actions  to  recognize  the 
union  and  upon  request,  nego- 
tiate with  it.  The  parties  were 
given  15  days  for  filing  briefs  and 
opportunity  for  requesting  oral  ar- 
gument before  the  Board  before 
the  final  ruling  is  made. 


1  V 

T 


REPORT  BY  CROSSLEY,  INC.,  FOR  ROCHESTER,  N.  Y. 

THE  RADIO  AUDIENCE  BY  STATIONS 
AUGUST  5— OCTOBER  27 

TECHNIQUE    TELEPHONE  COINCIDENTAL 


WHAM 


f 


Morning 

8:00  A.M.— 12  NOON 
MONDAY-FRIDAY 

WHAM  49% 

Station  B    34.7% 

Station  C   117% 

Others   4.6% 

Afternoon 

12  NOON— 6:00  P.M. 
MONDAY-FRIDAY 

WHAM   32.8% 

Station  B   45.7% 

Station  C   15.7% 

Others   5.8% 

Evening 

6:00  P.M.— 10:30  P.M. 
MONDAY-SUNDAY 

WHAM   42.7% 

Station  B   36.3% 

Station  C   16.5% 

Others   4.5% 

Plus  Coverage  of  all  of  Western  New  Yorfc 

50,000  Walts  .  .  .  Oeor  Channel  .  .  .  11S0  On  The  Dial  .  .  .  Basic  NBC 
NoHonal  Representative:  GEORGE  P.  HOLLINGBERY  CO. 


'  ACTIVE 
SALT  LAKE 
MARKET 


m 

'Ae  S 

Utah  has  one  of  the  highest 
per  capita  ratings  as  o 
radio   listening  market. 


National  Representative 
JOHN  BLAIR  &  CO. 


ROADCASTING    •    Broadcast  Advertising 


December  11,  1944    •    Page  51 


PRIZE 
WINNERS' 

in 

ARTHUR  B.  CHURCH 
PRODUCTIONS 

Transcribed  Library 
Name  Contest! 

FIRST  PRIZE 

$500.00  WAR  BOND 

Baylfss  Corbeft 
Radio  Station  WNAX 
Sioux  City,  Iowa 
For  the  name  "Tune  Chasers" 

RUNNERS-UP 

$25.00  WAR  BONDS 

Pfc.  Maurice  Glickman 
San  Diego  40,  California 
and 

Harriet  M.  BeLille 
Compton  Advertising  Co. 
New  York  City 
For  the  name  "Merry  Music  Makers" 
★ 

Donald  B.  Harfer 
Lever  Brothers  Company 
Cambridge,  Mass. 
For  the  name  "Novelty  Minstrels" 
★ 

Louis  H.  Roth 
National  Contest  Bulletin 
New  York  City 
For  the  name  "Music  Venders" 
★ 

Roe  Ellbroch 
Franklin  Bruck  Adv.  Agency 
New  York  City 
and 

W.  F.  Ludgate 
Radio  Station  KWK 
Ferguson,  Missouri 
For  the  name  "Rondoleers" 

ALSO-RANS 

$25.00  WAR  BONDS 

Joe  Leonard,  WNOX,  Knoxville,  Tenn. 
Gus  K.  Bowman,  Byers  &  Bowman  Adv. 

Agency,  Columbus,  Ohio 
Helen     M.     Caulfield,  Dancer-Fitzgerald- 
Sample,  New  York  City 
Eleanor  Butler,  Columbia  Broadcasting 

System,  New  York  City 
Herbert  C.  Rice,  National  Broadcasting 

Company,  New  York  City 
Roy  Murray   Schwartz,   Waterbury,  Conn. 
Saul  Reiss,  Brooklyn,  N.  Y. 
C.  J.  Woodworth,  United  Broadcasting  Co., 

Cleveland,  Ohio 
Philip  C.  Kolb,  Levy  Brothers  &  Adler 

Rochester,  Rochester,  N.  Y. 
R.  Bruce,  Waltham  Watch  Co.,  Waltham, 

Mass. 

William  A.  Arter,  Jaeger  Machine  Co., 

Columbus,  Ohio 
J.  B.  Milgram,  John  F.  Toomer,  Inc. 

Brooklyn,  N.  Y. 
Miss  M.  E.  Lucas,  Citrus  Products  Co., 

Chicago,  Illinois 
H.  S.  Kelliker,  Cleveland,  Ohio 
H.  R.  Fisher,  the  Piso  Co.,  Warren,  Pa. 
G.  M.  McCulloch,  Caples  Co.,  Omaha,  Neb. 


FINAL  JUDGES 

B.  L.  Hupp,  Chairman  of  Board 

Loose-Wiles  Biscuit  Co. 
W.  J.  Krebs,  President 

Potts-Turnbull  Advertising  Co. 
Murrell  Crump,  President 

Kansas  City  Advertising  &  Sales 

Club 


ANNOUNCEMENT 

to  be  made  in  January  of  name  to  be  used 
by  library,  along  with  information  as 
to  its  availabilty — by 

ARTHUR  B.  CHURCH  PRODUCTIONS 
Pickwick  Hotel,  Kansas  City  6,  Mo. 

*  Prize  Winners  increased  to  23  because  of 
many  fine  suggestions  received. 


Many  Applications 

(Continued  from  page  i6) 

has  filed  for  a  new  station  in  Des 
Moines  on  940  kc,  to  operate  un- 
limited time  with  1,000  w  day  and 
250  w  night.  John  W.  Boler,  ma- 
jor owner  of  North  Central  Broad- 
casting System  and  president  and 
part-owner  of  KVOX  Moorhead, 
Minn.,  as  well  as  treasurer  and 
part-owner  of  KSJB  Jamestown, 
N.  D.,  has  option  to  purchase  a 
minor  interest  in  the  new  company. 
John  Ruan,  operator  of  Ruan 
Transportation  Co.,  is  vice-presi- 
dent and  23%%  owner.  Edwin  F. 
Buckley,  treasurer  and  holder  of 
23%%  interest,  is  president  of  the 
Central  National  Bank  of  Des 
Moines.  Joseph  F.  Rosenfield,  at- 
torney, is  secretary  and  also  holds 
23%%  interest  as  does  Kenneth  L. 
Durham,  president  of  Rollins  Hosi- 
ery Mills.  Robert  W.  Root,  associ- 
ated with  Ruan  Transportation,  is 
6%  owner.  Option  to  purchase  5% 
interest  is  held  by  John  Urice. 

J.  E.  Rodman,  operator  of  KFRE 
Fresno,  Cal.,  seeks  new  local  out- 
let at  Bakersfield,  Cal.  on  1340  kc 
with  250  w  and  unlimited  time.  He 
has  also  requested  permission  to 


shift  KFRE  from  1340  kc  to  1060 
kc,  increasing  power  from  250  w 
to  1000  w.  Eastern  Radio  Co., 
Reading,  Pa.,  requests  local  facil- 
ities on  1240  kc  with  250  w  and 
unlimited  time.  President  of  com- 
pany is  Murray  Carpenter.  J.  A. 
Grieg  is  secretary-treasurer  and 
Betty  W.  Landon  is  vice-president. 
Each  holds  a  third  interest.  Fre- 
quency of  1400  kc  is  sought  by 
Arkansas  Democrat  Co.,  publisher 
of  the  Arkansas  Democrat,  in  its 
petition  for  a  new  local  at  Little 
Rock.  Power  of  250  w  and  unlim- 
ited hours  are  asked. 

Maj.  Reynolds  Files 

The  Times-Publishing  Co.,  Erie, 
Pa.,  is  applicant  for  a  new  local 
on  1490  kc  with  250  w  and  unlim- 
ited time.  Donald  W.  Reynolds,  now 
a  major  in  the  Army  in  charge  of 
Yank  magazine  in  the  Southwest 
Pacific,  requests  a  new  outlet  for 
Fort  Smith,  Ark.,  on  1230  kc  with 
unlimited  time  and  250  w.  Prior  to 
entering  the  service  he  was  in  the 
newspaper  publishing  field.  A  100 
w  outlet  with  unlimited  hours  on 
1490  kc  is  requested  by  Southside 
Virginia  Broadcasting  Corp.,  Pe- 
ters, Va.  Company  is  controlled  by 


WKIP  Assignment 

WKIP  Poughkeepsie,  N.  Y.,  ha:o 
filed  with  the  FCC  an  applicatior 
for  assignment  of  license  from 
Poughkeepsie  Broadcasting  Corp. 
now  controlled  100%  by  Pough- 
keepsie Newspapers  Inc.,  to  the 
newspaper  concern.  No  money  if; 
involved  in  the  shift,  which  elimi- 
nates the  subsidiary  corporation. 


Louis  H.  Peterson,  president 
(48%  ),  owner  and  operator  of  th£ 
Bowman  Co.,  advertising  agency 
and  Jonas  Weiland,  vice-presiden1 
(48%),  operator  of  WFTC  Kin- 
ston,  N.  C. 

John  M.  Spottswood,  Key  West 
Fla.,  former  Naval  purchasini 
agent  and  recently  dischargee 
from  the  Army  Quartermastei 
Corps,  seeks  standard  facilities  oJ 
250  w  on  1340  kc  with  unlimitec 
hours  of  operation.  Daytime  hours 
on  730  kc  with  250  w  are  requestec 
by  Western  Carolina  Radio  Corp 
for  a  proposed  outlet  at  Shelby 
N.  C.  Lee  B.  Weathers,  president 
(17%),  is  associated  with  operatioi 
of  Star  Publishing  Co.,  which  pub- 
lishes the  Shelby  Daily  Star.  Jeai 
W.  Schenck,  vice-president  (3%) 
is  major  owner  of  Lilly  Mills  Co. 
thread  and  yarn  manufacturer 
Holt  McPherson,  also  associatec 
with  Star  Publishing,  is  secretary 
treasurer  (17%).  Star  Publishinf 
holds  15%  interest  and  Henry  Lei 
Weathers,  now  in  the  Navy,  11% 

Air  Capital  Broadcasting  Co. 
Wichita,  Kan.,  has  filed  for  a  nev 
local  outlet  on  730  kc  with  250  v 
and  unlimited  time.  President  an( 
22%%  owner  is  Vernon  Walling 
farmer  and  general  manager  of  j 
local  lumber  concern.  Lynn  E 
Broderick,  vice-president  (55%),  1: 
a  collector  of  internal  revenue  anc 
is  associated  with  publishing  o: 
Marysville  Advocate  Democrat 
Remaining  interest  is  held  by  H 
M.  Jones,  also  local  businessman. 

Wayne  M.  Nelson,  operator  o: 
WEGO  Concord,  N.  C,  requests  { 
new  standard  station  for  Charlotte 
N.  C,  to  use  frequency  of  1410  kc 
WEGO  present  channel,  with  250  v 
and  unlimited  hours.  In  accompa 
nying  application  Mr.  Nelson  re 
quests  construction  permit  t( 
change  frequency  of  WEGO  fron 
1410  kc  to  1200  kc. 


No.  1  Station  in  \ 
a  No.  1  Market 


PORTLAND,  OREGON 

CBS  AHiliate 
FREE  &  PETERS  •  National  Representative 
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In  planning  your  radio  or  facsimile  "newspaper 
avail  yourself  of  the  FINCH  PATENT  STRUCTURE 


Anyone  planning  a  radio  or  fac- 
simile edition  of  a  newspaper  is 
invited  to  study  the  opportunities 
given  by  patents  issued  to  Finch 
relating  to  radio  communication, 
especially  those  here  shown. 


BROADCASTERS: 

You  are  cordially  invited  to 
use  the  services  of  our 
advisory  committee  on  Fac- 
simile Publishing,  George 
Henry  Payne,  chairman. 


FINCH  TELECOMMUNICATIONS,  INC. 

PASSAIC  N.  J. 


V  listeners 
vadvertisers 
vresults 


0- 


4 

WRC 


Represented  by  NBC  Spot  Sales 

Washington 
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Our  Respects  to 
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assets  of  C.  Francis  Jenkins,  whose 
Washington  video  transmitter  in 
1925  had  made  the  first  successful 
telecast  in  the  United  States.  In 
1929  DuMont  was  given  the  task 
of  erecting  television  stations  at 
Jersey  City  and  Passaic.  The  Pas- 
saic station,  W2XCD,  was  the 
first  to  broadcast  sight  and  sound 
together,  a  pioneering  step  which 
brought  DuMont  a  prompt  repri- 
mand from  the  FCC  for  his  unau- 
thorized use  of  an  experimental 
sound  channel  for  picture  accompa- 
niment. Also  at  Passaic  the  first 
direct  camera  pickup  was  developed 
by  mounting  a  lens  in  front  of  the 
rotating  disc  then  used  for  scan- 
ning, permitting  the  transmission 
of  outdoor  as  well  as  studio  sub- 
jects. 

When  the  DeForest  company 
went  out  of  business  in  1931,  Du- 
Mont decided  the  time  had  come  to 
go  into  business  for  himself.  Using 
the  basement  of  his  home  in  Upper 
Montclair,  N.  J.,  as  a  workshop,  he 
launched  Allen  B.  DuMont  Labora- 
tories Inc.  to  develop  and  manu- 
facture cathode  ray  tubes  for  use 
in  television  receivers.  This  market 
proving  too  limited  at  that  time, 
he  experimented  with  other  uses, 
developing  oscillographs  for  testing 
electrical  apparatus,  as  well  as 
tubes  for  radio  compasses,  direc- 
tion finders,  depth  measuring  in- 
struments and  a  wide  variety  of  in- 
dustrial uses. 

The  cathode  ray  tube  which 
young  DuMont  developed  is  funda- 
mental in  visual  radio,  and  is  play- 
ing an  important  pai't  in  such  serv- 
ices as  television  and  the  mirac- 
ulous radar.  He  relates  that  when 
he  sought  to  patent  his  "radar" 
system  in  1933  military  officials 
persuaded  him  not  to  disclose  in- 
formation of  such  military  impor- 
tance by  placing  it  on  public  record 
at  the  Patent  Office.  In  1939  when 
radar  developments  had  become 
generally  known  to  radio  scientists, 
DuMont  decided  to  file  the  applica- 
tion prepared  in  1933,  only  to  find 


that  a  French  patent,  filed  in  1937, 
covered  enough  of  the  same  ground 
to  render  his  own  application  use- 
less. 

Outgrowing  his  home  plant,  he 
took  a  store  in  town,  expanded  into 
a  chain  of  five  adjoining  stores 
and  then  moved  the  organization 
into  its  own  building  at  Passaic, 
the  first  of  a  dozen  or  more  build- 
ings it  now  occupies  at  Passaic  and 
Clifton.  The  company's  growth  as 
pictured  by  sales  figures  goes  from 
$70  in  1931  to  $176,200  in  1940. 
Defense  orders  pushed  sales  to 
$648,028  in  1941  and  war  orders, 
with  which  it  is  now  exclusively 
engaged,  to  $4,648,300  last  year  and 
an  anticipated  $10,000,000  this 
year. 

Meanwhile,  television  was  not 
forgotten.  Experiments  with  video 
circuits  and  tubes  were  under  way 
almost  constantly  from  1931. 
Against  the  opposition  of  larger 
broadcasting  interests  which  at- 
tacked his  financial  status  and  his 
lack  of  broadcasting  experience, 
DuMont  secured  a  license  for  an  ex- 
perimental video  transmitter  at 
Passaic  in  1938.  That  same  year  he 
brought  out  his  first  line  of  home 
television  receivers,  beating  the 
first  cathode  ray  tube  set  to  the 
mai'ket.  A  European  trip  in  1937, 
during  which  he  saw  what  the  Brit- 
ish were  doing,  had  strengthened 
his  belief  in  the  future  of  television 
broadcasting  and  his  determination 
to  play  a  part  in  it. 

Enter  Paramount 

In  August  of  1938  Paramount 
Pictures  acquired  a  sizable  stock 
interest  in  the  company.  In  1940  a 
second  experimental  television  sta- 
tion, W2XWV  in  New  York  was 
built.  This  station  now  operates  un- 
der a  commercial  license,  with  the 
call  letters  WABD,  telecasting 
regular  programs  each  Sunday, 
Tuesday  and  Wednesday  evenings, 
and  has  recently  opened  its  second 
studio,  permitting  a  greater  flex- 
ibility of  operation. 

WABD's  outstanding  contribu- 
tion to  the  development  of  televi- 
sion broadcasting  lies  in  its  policy 


L&M  Replacement 

LIGGETT  &  MYERS  Tobacco  C: 
New  York  this  week  starts  Che 
terfield  Supper  Club,  musical  va) 
ety  program  as  a  replacement  f' 
Chesterfield  Music  Shop  with  Johi 
ny  Mercer  on  137  NBC  statior 
Monday  through  Friday,  7-7:15  p.r 
Martin  Block  leaves  his  announ 
ing  duties  on  Chesterfield's  Mus 
That  Satisfies  on  CBS,  to  serve  ■< 
m.c.  on  the  new  show,  but  will  coi 
tinue  to  produce  the  latter  pri 
gram.  Bill  Slater  taking  over  : 
announcer.  Regular  artists  on  Swj 
per  Club  will  be  Ted  Steele's  o 
chestra,  Mary  Ashworth  and  Pen 
Como,  vocalists.  There  will  I 
guest  stars  each  week  starting  wit 
Jimmy  Savo.  Agency  is  Newel 
Emmett  Co.,  New  York. 


of  placing  its  facilities  at  the  di 
posal  of  program  producers  and  a( 
vertising  agencies  wishing  to  e: 
periment  with  the  production  ( 
commercial  programs.  During  tl 
past  year  more  than  a  score  of  o: 
ganizations  have  gained  valuab: 
television  experience  through  tl 
cooperation  of  the  DuMont  sti 
tion.  For  this  contribution,  Di 
Mont  was  presented  with  the  194! 
44  award  of  the  American  Telev 
sion  Society. 

DuMont  engineers  have  also  dor 
their  share  of  postwar  plannini 
both  on  transmitting  and  receivin 
equipment  which  will  go  into  pri 
duction  as  conditions  permit. 

Married  in  1926  to  Ethel  Stea< 
man,  DuMont  is  the  father  of  tv 
children,  15-year-old  Allen  B.  Di 
Mont  Jr.  and  7-year-old  Yvonn 
An  enthusiastic  golfer  until  tl 
war  deprived  himself  of  the  tim 
he  now  spends  most  of  his  leisu] 
hours  aboard  his  cruiser,  tl 
world's  first  television-equippe 
boat.  This  also  enables  him  to  gi 
in  a  lot  of  swimming,  a  sport  i 
which  he  won  a  number  of  meda 
during  his  school  days  v/hen  he  vfi 
a  member  of  the  swimming  team. 

DuMont  is  a  fellow  of  the  Inst 
tute  of  Radio  Engineers,  America 
Institute  of  Electrical  Engineer 
Radio  Club  of  America,  Televisio 
Society  of  London,  and  Sigma  X 


tikes  the 
orthwest  Broadcaster's 


PORTLAN»v 


I   X  Jbutte 


KFPY 

Z  (Z  Bar  Net) 
KXL 


Spokane,  Washington 
Butte,  Montana 
Portland,  Oregon 


Eastern  Representatives— The  Walker 
Company.  West  Coast— The  Pacific 
Northwest  Broadcasters.  Phone — Los 
Angeles— Webster  6161.  San  Francisco 
— Exbrook  0540.  Portland— Broadway 
6451. 
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CONSIDER 


WHEN  YOU 


In  selecting  your  new  transmitter,  consider  clarity, 
tone,  high,  fidelity — all  basic  essentials  for  good 
broadcasting.  The  radio  audience  can't  possibly  hear 
your  signal  any  "sharper"  than  you  send  it. 

The  new  Westinghouse  Transmitters  have  been 
designed  for  faithful  reproduction  of  any  type  of  pro- 
gram over  the  entire  range  of  frequency  and  per- 
centage of  modulation.  Specifically: 

1.  Equalized  Audio  Feedback  System  helps  to 
strengthen  the  inherent  high  fidehty  of  the  audio 
and  modulation  circuits. 

2.  Simplified  Class  C  circuits  permit  easy  adjustment 
of  transmitter  for  continuous,  high-fidehty  output. 

3.  Low  carrier  noise  by  use  of  generous  filtering  of 
rectifier  suppHes  proper  shielding. 


4.  Conservative  design  and  operation  permits  wide 
range  of  loading  and  modulation  at  high  hdehty. 

Supporting  data  on  all  these  features  will  be  fur- 
nished gladly,  along  with  detailed  facts  on  other 
Westinghouse  advantages,  such  as:  Low  Operating 
Cost,  Simplicity  of  Control,  Continuity  of 
Operation,  Ease  of  Maintenance. 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
Transmitter,  you  assure  yourself  of  the  fastest  possible 
dehvery  following  the  lifting  of  wartime  manufactur- 
ing restrictions.  We  are  scheduling  deHveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
INB,  P.  O.  Box  868,  Pittsburgh  30,  Pennsylvania. 

J-08077 


Wfestin0house  radio  division 

PLANTS  IN  25  CITIES...  OFFICES  EVERYWHERE 
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MODERN  RADIO  IN  THE  FAR  NORTH 

Dave  Driscoll  Tells  How  Jazz-Happy  GIs  Miss 
 Commercials  on  AFRS  Programs  


By  DAVE  DRISCOLL 

DireotOT  of  the  War  Services  and  News 
Divimon,  WOR  Sevi  York.  Mr.  Driscoll, 
*a  a  correspondent  for  Mutual,  has  just 
rttumed  from  an  Air  Transport  Contmand 
trip  to  the  Far  North. 

TO  THE  GI  and  the  civilian  alike, 
radio  is  all  important  in  the  far 
north.  A  recent  tour  of  the  bases  of 
the  North  Atlantic  Division  of  the 
Air  Transport  Command  gave  us 
an  opportunity  to  see  at  first  hand 
what  modern  communications  mean 
to  those  living  in  isolated  sections 
of  the  world. 

At  Army  installations  and  ATC 
bases  in  Newfoundland,  Labrador, 
Greenland  and  Iceland,  radios  sup- 
plied by  Special  Services  were 
found  in  every  barrack.  Generally 
they  were  tuned  to  a  broadcasting 
station  operated  on  the  base  for 
the  entertainment  of  the  GI.  Many 


of  them,  however,  were  found  with 
their  dials  set  on  shortwave  sta- 
tions of  the  U.  S.  and  Great  Brit- 
ain. The  local  GI  station  and  the 
transmitter  of  the  Iceland  State 
Broadcast  Service  at  Reykjavik 
were  the  most  reliable,  for  in  the 
north,  the  Aurora  Borealis  plays' 
havoc  with  shortwave  signals. 

Programs  by  AFRS 

Army  transmitters  are  pro- 
grammed by  Armed  Forces  Radio 
Service  and  by  the  local  station 
staff.  Broadcasting  readers  are  fa- 
miliar with  the  type  of  material 
contributed  by  Armed  Forces  Radio 
Service — basically  popular  Ameri- 
can commercial  shows  with  com- 
mercials deleted.  The  boys  are  jazz- 
happy  even  though  there  were  less 
than  a  dozen  girls — Red  Cross 
workers    and    Army    nurses — to 


dance  with.  At  that  particular  base, 
designated  as  BW-1  on  the  south- 
era  tip  of  Greenland,  the  transmit- 
ter of  WXLS  was  programmed  by 
Sgt.  Donald  Arnold,  former  an- 
nouncer at  WGNY  Newburgh, 
New  York.  Interviewed  one  night, 
the  sergeant  had  this  to  say  about 
his  station  which  operates  with 
1.000  w  power. 

"Greenland  with  its  750,000  sq. 
mi.  of  rock  and  ice  and  a  native 
population  of  something  like  18,000 
has  two  Army  stations,  the  other  is 
located  at  a  base  farther  north. 
Both  operate  to  serve  the  GIs  on 
the  bases  and  in  the  rem.ote  weather 
outposts  where  the  only  communi- 
cation with  the  world  at  large  is 
through  the  radio. 

"The  majority  of  our  programs 
are  composed  of  the  Armed  Forces 
Radio  Service  material,  but  we  are 
trying  to  present  as  much  local 
talent  as  we  possibly  can.  And  this 
is  something  that  should  be  of 
great  interest  back  home — the  GIs 
around  here  miss  the  commercial 
plugs  in  our  shows!" 


INTERVIEWING  Sgt.  Don  Arnold 
(r)  at  an  ATC  Base  BW-1  on  the 
southeni  tip  of  Greenland  is  Mu- 
tual correspondent  Dave  Driscoll, 
also  WOR  New  York  director  of 
war  activities,  author  of  this  ar- 
ticle. 


Visitors  to  Iceland  are  dumb- 
founded by  the  complete  radio  fa- 
cilities, both  long  and  shortwave, 
to  be  found  there.  The  shortwave 
transmitter  has  beams  to  New 
York,  London,  Germany  and  the 
Scandanavian  countries.  However, 
it  is  the  longwave  transmitter  that 
is  most  astounding. 

All  radio  in  Iceland  is  under  the 
direction  of  the  Iceland  State 
Broadcast  Service,  Jonas  Thor- 
bergsson,  general  director.  The 
longwave  station  operates  on  100,- 
000  w  in  peacetime,  although  its 
power  has  been  cut  during  the 
war  for  security  and  operational 
reasons.  Few  people  in  the  world 
are  more  dependent  on  radio  than 
the  Icelanders.  The  country  is  large 
and  the  settlements  are  scattered 
around  the  coasts  and  cut  off  from 
one  another  by  mountains,  which 
often  are  impassable  during  the 
winter  months.  Since  there  are  no 
railroads  in  Iceland,  winter  trans- 
portation is  extremely  difficult. 
With  the  introduction  of  broadcast- 
ing, every  remote  valley  has  thus 
been  brought  into  the  high  tide  of 
civilization.  A  large  proportion  of 
the  Icelandic  nation  depends  upon 
the  sea  for  sustenance  both  in  mer- 
chant ships  and  fishing  vessels.  Ra- 
dio has  been  instrumental  in  keep- 
ing those  at  sea  in  close  touch  with 
land. 

When  the  broadcast  service  was 
established  in  1930,  there  were 
practically  no  radio  receivers  in 
Iceland.  But  on  July  1,  1943,  there 
was  roughly  one  set  for  every  five 
persons.  The  annual  license  fee  is 
50  kronur,  or  about  $4.50  a  year. 
Unlike  the  BBC  and  certain  other 
government  operated  systems,  the 
Iceland  station  is  permitted  by  law 
to  sell  commercial  time.  Spot  an- 
nouncements are  the  most  popular 
buys. 

The  Iceland  Station  annually 
transmits  about  2400  hours  of  pro- 
gram material.  Content  is  similar 
in  character  to  the  programs  on 
the  other  Scandanavian  countries. 
Special  emphasis  is  put  on  render- 
ing an  efficient  and  reliable  news 
schedule.  The  station  organized  its 
own  news  gathering  service. 

Icelanders  are  one  of  the  most 
well  educated  people  on  earth,  and 
therefore  it  is  only  natural  to  find 
that  they  emphasize  education  by 
radio.  Four  languages,  for  example, 
are  being  taught  via  the  airwave*. 


Wish  for  a  market  about  twice  as 
good*  as  the  rest  of  the  country,  in 
peacetime     well  as  wartime. 

Wish  for  a  medium  that  will  cover  this 
market,  completely  and  economically, 
at  the  same  low  rate  for  national, 
regional  and  local  advertisers. 

Then  stop  wishing  and  start  plan- 
ning to  use  WDRC  in  the  rich 
Hartford  market. 


Here  postwar  wishing  becomes  a 
reality,  with  a  made-to-order  market 
and  medium  for  your  advertising 
efforts. 

Connect  in  Connecticut  by  using  WDRC! 

■y^  Pre-war  and  in  war,  Hartford  has 
about  doubled  the  average  Effective 
Buying  Income  per  family  in  the 
U.  S.  A.  Send  for  WDRC  Market 
Study. 


WJIRC 


HARTFORD  4  CONNECTICUT 


WDRC 


BASIC  CBS 

CONNECTICUT'S 
PIONEER 
BROADCASTER 

Represented  by  Raymer 
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16  conditions  of 


Fairchild  No.  539 
Portable  Recorder 


with  one  lead  screw 


You  have  a  choice  of  four  pitches:  98, 118,  141  and  161  lines  per 
inch;  either  of  two  directions:  In  or  Out;  and  either  of  two 
speeds:  33.3  rpm  or  78  rpm.  Sixteen  conditions  in  all  provided  by 
one  lead  screw  and  its  simple  related  mechanism  on  a  Fairchild 
No.  539  Portable  Recorder. 

Other  recorders  require  eight  separate  feed  screws  to  obtain 
equal  flexibility. 

The  Fairchild  recording  head  mechanism  is  easily  operated. 
The  octagonal  reading  scale  is  mounted  directly  in  back  of  the 
carriage  mechanism.  It  is  calibrated  in  minutes  for  each  pitch, 
speed,  direction.  It  shows  the  minutes  of  recording  completed; 


the  minutes  remaining.  It  is  set  by  rotating  the  scale  until  the 
required  conditions  appear  at  the  top. 

Pitch  is  selected  by  snapping  one  of  four  gears  into  place. 
Direction  is  controlled  by  the  movement  of  a  lever.  All  without 
the  use  of  a  single  tool. 

The  Fairchild  No.  539  Portable  Recorder  is  built  with  long 
practiced  precision  skill  to  meet  the  exacting  demands  of  radio 
and  communications  for  studio-quality  recording  in  the  field. 
Descriptive  and  priority  data  are  available.  Address  New  York 
Office:  475  -  10th  Avenue,  New  York  18;  Plant:  88  -  06  Van 
Wyck  Boulevard,  Jamaica  1,  N.  Y. 


CAMERA 


AND    INSTRUMENT  CORPORATION 


EQUIPMENT 
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Time  is  money, 

IF 


Radio  Broadcasting  has 
given  a  new  and  dramatic 
meaning  to  the  familiar 
admonition,  "Time  Is 
Money."  And  we  don't 
mean  "money"  to  the 
broadcasters  only. 

Time  is  money  to  adver- 
tisers IF  a  station  will 
make  it  so.  At  WMMN 
that  is  our  Ace  job — mak- 
ing time  worth  money  to 
a  host  of  local  and  na- 
tional advertisers.  We  do 
it  by  programming  to  the 
folks  we  know  and  who 
make  us  one  of  America's 
Finest  Direct  Response 
Audiences. 

ASK  A  BLAIR  MAN 

Columbia  JSetwork 


fRmMONT,W.Yn. 


There  are  more  broadcasts  of  a  po- 
litical nature,  such  as  discussions 
direct  from  the  Althing,  or  Parlia- 
ment, than  in  any  of  the  other 
Scanadanavian  countries.  Inciden- 
tally, the  programs  are  supervised 
by  a  program  council,  consisting  of 
5  members  chosen  by  none  other 
than  the  Althing  itself.  The  Minis- 
ter of  Education  appoints  one  of 
them  chairman. 

The  station  has  all  manner  of 
modern  equipment  including  porta- 
ble recorders,  which  can  be  rushed 
to  any  point  for  documentary 
broadcasts  and  interviews.  Your 
correspondent  had  a  good  example 
offered  of  the  Icelandic  radio  effi- 
ciency when  he  had  a  portable  re- 
corder delivered  and  set  up  in  the 
American  Minister's  home  in  Reyk- 
javik, for  an  interview  with  the 
Icelandic  Prime  Minister,  in  less 
than  30  minutes. 

A  conversation  we  had  with  the 
Icelandic  Director  of  Information, 
Bjarni  Gudmundsson,  about  the 
dubbing  of  recordings  would  have 
astounded  the  best  dubbers  in  the 
United  States. 

Speaking  of  radio  in  the  far 
north,  let's  really  give  a  bow  to  the 
men  of  the  Army  Airways  Com- 
munications Service  without  whom 
there  would  be  no  Army  transport 
flying  or  ferrying  of  tactical  planes 
over  the  tremendous  expanses  of 
water,  ice  and  mountains. 


KWBU  Corpus  Cbristi,  Tex.  has  ap- 
pointed The,  Branham  Co.  as  national 
representative  effective  .Jan.  1. 


Edgar  Bell  Seeks 
Station  in  Peoria 

Applies  for  1  kw  Unlimited 
Directional  on  1350  kc. 

EDGAR  T.  BELL,  veteran  news- 
paper and  radio  executive  of  Okla- 
homa City  last  week  applied  to  the 
FCC  for  a  new  station  in  Peoria, 
111.,  which  he  would  operate  as  a 
personal  enterprise.  Mr.  Bell  is 
business  manager  and  secretary- 
treasurer  of  the  Oklahoma  Publish- 
ing Co.  and  is  the  managing  head 
of  WKY  Oklahoma  City,  KLZ  Den- 
ver, affiliated  with  the  Oklahoma 
Publishing  Co.  ownership,  and 
KVOR  Colorado  Springs,  in  which 
he  is  a  one-third  owner. 

The  Peoria  facility  sought  is 
1350  kc,  with  1,000  w  unlimited 
time  using  a  directional.  The  appli- 
cation was  filed  by  Mr.  Bell  as  an 
individual,  rather  than  through  a 
company.  Since  191.5  Mr.  Bell  has 
been  identified  with  Oklahoma 
Publishing  Co.  and  in  1928  WKY 
was  acquired  as  the  first  of  the 
radio  properties. 

Mr.  Bell  is  well-known  in  both 
radio  and  newspaper  circles.  While 
Peoria  has  only  one  station — 
WMBD — there  are  two  other  appli- 
cations pending  for  facilities.  Head 
of  WMBD  is  Edgar  L.  Bill.  WMBD 
is  a  CBS  outlet,  and  the  new  Bell 
application  states  that  conversa- 
tions have  been  tiad  with  NBC 
regarding  affiliation. 


Toothpowder  Promotion 
Is  Revamped  by  Colgatf 

COLGATE  -  PALMOLIVE-PEE" 
Co.,  Jersey  City,  which  starts  th- 
hour-long  Kay  Kyser  program  .oi 
138  NBC  stations  10  p.m.  Dec.  2' 
for  Palmolive  Soap  and  Colgat' 
Dental  Cream,  is  readjusting  it 
radio  advertising  for  another  prod 
uct — Colgate  Toothpowder — on  th* 
same  date,  with  the  discontinuatioi 
of  Inner  Sanctum  on  123  CBS  sta 
tions  Wed.,  9-9:30  p.m.  Nationwid( 
spot  campaign  for  toothpowde 
starts  this  week,  augmenting  pro 
motion  on  Colgate  Theatre  of  Ro 
mance  on  CBS  Tues.,  8:30-8:5.' 
p.m. 

Less  than  a  week  before  the  Ka: 
Kyser  sponsorship  was  announced 
C-P-P  had  shifted  Sanctum  fron 
Palmolive  Shave  Cream  througl 
Ted  Bates  Inc.  to  Colgate  Tooth 
powder  through  Sherman  &  Mar 
quette,  moving  to  Wednesday  fron 
Saturday  8:30-8:55  p.m.,  Nov.  22 
the  last  minute  change  in  plans  t( 
drop  the  show  evidently  dictated  bv. 
the  taking  on  of  the  big-budge 
musical  show.  The  previously  sched 
uled  spot  radio  drive  for  tooth 
powder  starts  Dec.  14,  including 
transcribed  spots  from  five  to  si) 
times  weekly  on  193  stations.  Agen' 
cy  is  Sherman  &  Marquette,  Ne^^i 
York. 


Sues  Jergens 

ANOTHER  suit  charging  slander  wai 
filed  last  week  in  Circuit  Court  ii 
Chicago  against  the  Andrew  Jergeni 
Co.,  Cincinnati,  sponsors  of  Walte: 
"Winchell  on  the  Blue  Network,  b; 
George  Washington  Robnett.  executiv. 
secretary  of  the  Church  League  o 
America. 


1  k 


DICK  DAVIS  TO  WELI,  NEW  HAVEN 


Appointed  General  Manager 

New  Haven,  Conn.,  Dec.  ii— H.  C.  Wilder  and  Asso- 
ciates, owners  and  operators  of  radio  stations  WSYR, 
Syracuse,  WTRY  (Albany-Troy-Schenectady),'V\^KNE, 
Keene  (N.  H.-Vt.)  and  WELI,  New  Haven,  announce 
the  appointment  of  Richard  W.  Davis,  formerly  Gen- 
eral Manager  of  WNBC,  Hartford,  Connecticut,  as 
General  Manager  of  Station  WELI  effective  immedi- 
ately. 

Born  in  Springfield,  Massachusetts,  thirty-three  years 
ago,  Mr.  Davis  attended  the  schools  of  that  city  and  the 
University  of  Alabama. 

Although  young  in  years  he  is  a  veteran  radio  man.  His 
start  in  the  industry  came  when  he  was  yet  in  his  teens 
by  participating  in  a  public  service  program  over  WBZ. 
His  entire  management  experience  and  business  back- 
ground have  been  built  in  Connecticut,  and  he  is  an 
authority  on  Connecticut  markets. 

He  said  later:  "I  have  never  lost  interest  in  public  serv- 
ice broadcasting  and  this  has  been  one  of  my  major 
sources  of  pride." 

For  three  years  Mr.  Davis  was  program  director  of 
WMAS,  Springfield,  and  in  1935  became  General  Man- 
ager of  WNBC,  New  Britain,  Connecticut,  which  went 
on  the  air  as  a  250  watt  daytime  independent  outlet. 
Under  Davis'  direction  the  station  became  one  of  the 
most  progressive  in  New  England. 


Mr.  Davis  is  a  director  of  the  Hartford  Chamber  of 
Commerce  and  has  been  active  in  civic  affairs.  His  chief 
hobby  is  his  wife  and  two  lovely  blonde  daughters,  5  and 
8— the  pride  and  joy  of  the  Davis  household. 

Dick  Davis  is  taking  over  his  new  duties  immediately. 
He  is  receiving  a  flood  of  congratulations  from  the  whole 
radio  industry. 
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Late  Registrations 


'last  minute  registrations  for  the 
[TBA  convention  Dec.  11-12  at  the 
Commodore  Hotel,  New  York,  in 

J  pddition  to  the  list  on  pages  24-28 

i  follow: 

y.  Paul  C.   Harper,   Leo   Burnett  Co. 
i  H.  Beard,  Radnar,  Pa. 

I  Arthur  E.  Newlon,  Stromberg-Carlson  Co. 
i^Bud   Gamble,   Television    Producers  Assn. 
i^Vf.   Johnson,   Motion    Picture  Advertising 
Service. 

^  ttj.  G.  Pacent,  Pacent  Engineering  Corp. 
Louis  E.  Schecter,  Times  Theatre,  Balti- 
more. 

t]iC.  H.  BeU,  General  Electric  Co. 
pdward  C.  Cole,  Yale  U.,  drama  dept. 
U.  F.  Schmidt,  T.  F.  Joycey  Dan  Halpin. 
i  i   RCA  Victor. 
,,W.  J.   Mosby,  KGVO. 
TJ.  S.  Sanabria,  American  Television  Labs. 
Roger  W.  Clipp,  E.  B.  Obrist,  L.  E.  Lit- 

tlejohn.  WFIL. 
Gregory   L.    Irsky,   Michael    Z.  Wysotzky, 
Soviet  Government  Purchasing  Commis- 
sion. 

Norman  E.  Kal,  Kal  Adv.  Inc. 

J'rederic  Ullman  Jr.,  Ralph  B.  Austrian, 

Thomas  H.  Hutchinson,  RKO  Television 

Corp. 

W.  A.  Wynne,  WEED. 

Charlotte  B.  Chadwick,  R.  T.  O'Connell  Co. 

Corman    D.    Israel,    Emerson    Radio  & 

Phonograph  Corp. 
iG.  L.  Best,  T.  T.  Cook,  J.  M.  Shaw,  W.  M. 
Reynolds,  F.  M.  Ryan,  P.  C.  Mabon, 
J.  O.  Perrine,  F.  A.  Cowan,  A  T  &  T  Co. 
;]A.  B.  Clark,  D.  A.  Quarles,  Ralph  Bown, 
'l|  Washington  Institute  of  Technology. 
^David  Wald,  S.   Weinberg,  Mark  Glaser, 

Dewald  Radio  Mfg.  Corp. 
Dean  E.  Wooldridge,  BeU  Telephone  Labs. 
Olga  Lee,  NYC. 
Hosephine  Lyons,  BBDO. 
(3.  A.  Scheick,   Bausch-Lomb  Optical  Co. 
Roger  M.  Wise,   Dr.  R.   M.   Bowie,  Syl- 

vania  Products. 
'Karl  Knipe,  Anderson,  Davis  &  Platte. 
Chester    MacCracken,    John    A.  Mullen, 

Doherty,   Clifford   &  Shenfield. 
jE.   G.   Sisson,   Pedlar   &  Ryan. 
A..  D.  Chiquoine  Jr.,  BBDO. 
George  P.  Slockbower,  L.  Bamberger  &  Co. 
p.    M.    Daugherty,    International  Detrola 
I  Corp, 

H.  Edward  White,  Eastman  Kodak  Co. 
*Bcrt  Hanauer,  WFBR. 
^ohn  F.  Royal,  NBC. 


ll         StiU  on  100  w 

EDITOR  Broadcasting: 

On  Page  68  of  your  Nov,  20th 
ssue,  reference  is  made  to  CJCH 
'being  one  of  the  three  new  Cana- 
dian stations  to  go  on  the  air  dur- 
ng  the  first  half  of  November, 
^ith  a  power  output  of  1  kw." 

While  we  do  have  authorization 
0  operate  at  1  kw,  we  are  tem- 
Dorarily  operating  at  100  w  pend- 
ng  receipt  of  equipment,  which 
ive  hope  will  be  in  the  very  near 
"uture.  It  may  not  be  necessary  to 
orrect  the  reference,  but  we  wish 
;o  bring  it  to  your  attention  and 
;hus  avoid  possible  misrepresenta- 
;ion. 

M.  J.  Humphreys,  Manager 
CJCH  Halifax,  N.  S. 


Wilson  to  Sponsor 

ikVILSON  Sporting  Goods  Co.,  Chi- 
;ago,  will  sponsor  on  the  Blue  Net- 
work the  national  professional  foot- 
3all  championship  game  between 
he  Green  Bay  Packers  and  the  win- 
ner of  the  eastern  title.  Harry  Wis- 
iier.  Blue  sports  head,  will  broad- 
;ast  the  oramfe  on  either  Dec.  17  or 
Dec.  24,  depending  on  the  results  of 
:he  Dec.  10  game  which  will  decide 
-he  eastern  title  winner.  Agency  is 
'J.  S.  Adv.  Co.,  Chicago. 


NO.BROOKiyN#ISNOr 


Any  coverage  map  of  greater 
Nev/  York  v/ill  shov/  that  Brook- 
lyn  with  its  3  million  population 
represents  THE  major  city  v/ithin 
greater  New  York.  Brooklyn  is  a 
city  of  homes  and  family  living  and  as 
such  deserves  special  consideration. 
WBYN  makes  it  easy  for  you  to  be 
"sure".  To  reach  its  thousands  of 
apartments  and  homes  trust  to 
the  only  full-time  Brooklyn 


Radio  Station 


WBYN. 


For  Availabilities:  WILLIAM  NORINS,  Gen.  Mgr. 


Its  "Minute  Programming"  idea  is 
getting  more  popular  every  day. 
An  elaborate  ad  program  tells  the 
story  daily  in  leading  newspapers. 
Every  minute  .  .  .  News,  Sports,  Rac- 
ing Results  and  Continuous  Music. 
WBYN  reaches  out  to  Queens,  Bronx, 
and  Manhattan,  too  . . .  much  added 
coverage  of  importance  in  this  great 
market.  Send  today  for  our  latest 
brochure.  It'll  give  you  a  sur- 
prise  in  the  coverage  per  dollar. 

Sfation  WBYN,  I  Nevins  Street,  Brooklyn,  N.  Y. 


KOH  to  Join  NBC 

rZOH  Reno,  Nev.,  owned  by  Mc- 

latchy  Broadcasting  Co.,  and  oper- 
ating  on   630   kc   with    1000  w, 

oins  NBC  as  supplementary  outlet 
effective  May  15,  1945,  bringing  the 
;ietwork  total  to  150  stations. 
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THE  MINUTE  STATION 


WBYN 


1430  ON  THE  DIAL 
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Inaugurated 
December  15, 

1924 

GOING  STRONGER 
GROWING  GREATER 

EVER  bYfORE 


Power  (50,000  watts) 
Top  NBC  Programs 
Coverage  (7  stotes) 
Listener  Loyalty  (69%)* 
Dealer  Preference 

(68.8%.;** 

*NBC  Tale  of  412  Cities. 
'Ross  Federal  Survey. 


Pepsodent  Names  R&R 

PEPSODENT  Division  of  Lever 
Bros.,  Montreal,  has  appointed 
RuthraufF  &  Ryan,  New  York,  as 
agency  for  toothpaste  and  tooth 
powder  advertising  in  Canada, 
effective  Jan.  1.  When  Lever  ac- 
quired Pepsodent  Co.  it  was  be- 
lieved the  entire  account  might  be 
shifted  from  Foote,  Cone  &  Beld- 
ing,  Chicago  to  R&R,  which  han- 
dles a  large  share  of  Lever  adver- 
tising. Present  appointment,  how- 
ever, covers  Canadian  advertising 
only,  with  R&R  handling  from 
both  Toronto  and  New  York,  the 
routine  servicing  and  screening  for 
Pepsodent's  NBC-Bob  Hope  pro- 
gram on  two  NBC-CBC  Canadian 
stations  and  the  full  Dominion 
Network. 


Bayliss  Corbett^  of  WNAX  News  Staff, 
Wins  Arthur  B,  Church  $500  Award 


FIRST  prize,  a  $500  War  Bond, 
went  to  Bayliss  Corbett,  member 
of  the  news  staff  of  WNAX  Yank- 
ton, S.  D.,  for  his  entry,  "The  Tune 
Chasers",  in  the  $1,000  contest 
staged  by  Arthur  B.  Church  Pro- 
ductions to  name  a  new  transcribed 
library  soon  to  be  offered  for  com- 
mercial sponsorship. 

According  to  E.  P.  J.  Shurick, 
sales  promotion  and  publicity  di- 
rector of  KMBC  Kansas  City,  there 
were  so  many  good  suggestions  that 
it  was  necessary  to  stage  a  poll 
among  a  select  list  of  more  than 


EVERY  HOUR  OF  EVERY  DAY- 
MONTH  IN  AND  MONTH  OUT- 

WSBT  DOMINATES 


SOUTH  BEND 
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HOOPER 
STATION  LISTENING  INDEX 

May  through  September,  1944 

The  Hooper  Index  conclusively  proves  that  South  Bend  lis- 
tens to  WSBT  all  the  time.  It  also  proves  that  the  listening 
ratio  is  powerfully  high... Here  is  nation-wide  proof.  The  elec- 
tion night  audience  broke  all  records  for  a  sustained  period 
of  time — the  average  for  three  hours  being  51.3  percent  for 
the  entire  nation... In  South  Bend,  though,  WSBT's  audience 
ALL  of  the  time  is  nearly  that  great.  That's  why  you  must 
use  WSBT  if  you  want  to  cover  South  Bend. 


COLUMBIA 
NETWORK 


PAUL  H.  RAYMER  CO. 

National  Represenf ot/vei 


1 

SOUTH 

B  E  N  D 

100  advertising  experts  to  assist 
in  determining  final  winners. 
Judges  making  the  final  decisions 
included  B.  L.  Hupp,  chairman  of 
the  board,  Loose-Wiles  Biscuit  Co.; 
W.  J.  Krebs,  president  of  Potts- 
TurnbuU  Adv.  Co.;  Murrel  Crump, 
president  of  the  Kansas  City  Ad- 
vertising &  Sales  Club. 

Diverse  Titles 
Entries  which  ran  the  winning 
title  a  close  race  included:  "Merrj 
Music   Makers",   a  suggestion  ol, 
Pfc.    Maurice    Glickman    of  San, 
Diego  and  Harriett  M.  BeLille  oijk 
Compton    Adv.   Co.,    New  York;fi 
"Novelty   Minstrels",   sent  in  bj 
Donald  B.  Harter  of  Lever  Bros, 
Cambridge;  "Music  Venders",  sub- 
mitted by  Louis  H.  Roth,  National 
Contest  Bulletin,  New  York;  "Ron- 
doleers",  suggested  by  both   Rat;  ■ 
EUbroch  of  Franklin  Bruck  Adv 
Agency,  New  York  and  W.  F.  Lud- 
gate  of  KWK  St.  Louis. 

Other  $25   War   Bond  winners 
were:  Ji 

Joe  Leonard,  WNOX  Knoxville;  Gus  K' 
Bo-wman,  Byer  &  Bowman  Adv.,  Colum- 
bus; Helen  M.  Caulfield,  Dancer-Fitzgerald 
Sample,  Ne-sv  York;  Herbert  C.  Rice,  NBC 
New  York;  Roy  M.  Schwartz,  Waterburj 
Conn.;  Saul  Reiss,  Brooklyn:  E.  J.  Wood 
worth,  United  Broadcasting  Co.,  Cleve 
land;  Philip  C.  Kolb,  Levy  Bros.  &  Adler 
Rochester;  R.  Bruce,  Walthara  Watch  Co. 
Waltham;  William  A.  Arter,  Jaeger  Ma 
chine  Co.,  Columbus;  J.  B.  Milgram,  Johr 
F.  Toomer  Inc.,  Brooklyn;  Miss  M.  E 
Lucas,  Citrus  Products  Co..  Chicago:  H.  Si 
Kelliker,  Cleveland;  H.  R.  Fisher,  Pis(  . 
Co.,  Warren,  Pa.;  G.  M.  McCulloch,  Caplc:  ' 
Co.,  Omaha. 

The  actual  library  title  and  de- 
tails as  to  availability  for  spon- 
sorship will  be  revealed  in  January 
it  was  stated  by  Mr.  Shurick. 


Express  Co.  Discs 

AMERICAN  EXPRESS  Co.,  NeTi 
York,  through  J.  M.  Mathes  Inc. 
New  York,  newly  appointed  agency 
handling  its  Travelers  Cheques 
starting  January  will  test  a  five 
minute  disc  Traveling  Reporters 
on  KWK  WFIL  KOMO  and  prob- 
ably on  a  Los  Angeles  station.  Pro- 
gram draws  from  company  files  tc 
present  in  drama  form  money  diffi- 
culties encountered  in  traveling 
Firm  previously  used  another  re 
corded  feature.  Cheque  Your  Mu- 
sic. 
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Canadian  RTPB  Elects 
Officers,  Forms  Panels 

kT  THE  SECOND  meeting  of  the 
Canadian   Radio   Technical  Plan- 
hing  Board  (CRTPB)  held  recent- 
y  at  the  Ritz-Carlton  Hotel,  Mon- 
=  p;eal,  officers  were  elected  and  six 
^ktiidy  panels  were  organized.  Meet- 
ing officially  formed  the  CRTPB, 
-jlrew  up  its  constitution  and  set 
.  :ees    for    contributing  sponsors. 
■[leg  M.  Brophy,  Canadian  Marconi 
ro.,  Montreal,  and  one-time  execu- 
pve,  was   elected  president  with 
K.  A.  Hackbush,  Stromberg-Carl- 
'kon   Co.,    Toronto,  vice-president. 
Jy^.     W.     Richardson,  secretary- 
-treasurer  of  the  Radio  Manufac- 
turers Assn.  of  Canada,  Toronto, 
J'R'as  elected  to  the  same  post  with 
|;1:RTPB.    Alan    B.    Oxley,  RCA- 
cHctor,  Montreal,  was  named  gen- 
i,!ral    co-ordinator,    with  Gordon 
Dlive,  chief  engineer  of  CBC,  Ot- 
;awa,  and  G.  E.  Irwin,  Philco  Co. 
)f   Canada,   Toronto,   as  co-ordi- 
,^ators.  Headquarters  is  at  Room 
?03,  159  Bay  St.,  Toronto. 
It  was  decided  to  set  up  only  six 
anels  in  Canada  instead  of  13  pan- 
els as  set  up  by  the  RTPB  in  the 
:U.  S.  The  Canadian  body  will  study 
(a)  spectrum  utilization  and  fre- 
jjuency   allocation;    (b)  standard 
?roadcasting     and  international 
short  wave  broadcasting ;  (c)  radio 
i;ommunication  including  point-to- 
point,  portable,  mobile  and  emer- 
gency service  communications  oth- 
er  than   broadcasting;    (d)  FM 
proadcasting,  facsimile,  relay  sys- 
j;ems  and  television;   (e)  aeronau- 
;ical  radio  and  radio  aids  to  navi- 
jfation;  and  (f)  industrial,  scien- 
tific and  medical  radio. 


Two  More  Seek  FM 

•KWK  St.  Louis  in  an  applica- 
;ion  filed  with  the  FCC  late  last 
•veek  requests  a  new  FM  outlet 
m  47,700  kc  with  coverage  of 
f,480  sq.  mi.  Estimated  cost  for  the 
station  is  $106,846.  Quincy  News- 
papers Inc.,  Quinc3%  111.  seeks  a 
aew  FM  station  on  47,300  kc 
'j.-ith  coverage  of  16,760  sq.  mi. 
Approximate  cost  is  |72,050. 


.   Cosby  to  N.  W.  Ayer 

TLARENCE  COLBY,  formerly 
general  manager  of  WINS  New 
fork,  previously  manager  of 
vWK  and  KXOK  St.  Louis,  joins 
W.  Ayer  &  Son,  New  York  as 
I  timebuyer. 


WbCA,  Schenectady,  N.  Y. 

.  .  .  your  Telescript  sales  presen- 
tations have  been  most  help- 
ful ..  .  think  these  sales 
helps  the  most  constructive 
sales  aids  we  have  received 
from   any  source. 

Leonard  L.  Asch, 
President 


Maj.  Wasmer  Inactive 

MAJ.  LOUIS  WASMER,  owner 
of  KHQ  and  KGA  Spokane,  for 
two  years  with  Army  Air  Forces 
communications  and  Office  of 
Strategic  Services,  will  go  on  inac- 
tive status  in  February  upon  com- 
pletion of  accumulated  leave.  He 
left  Washington  for  Spokane  last 
Friday,  to  complete  pending  nego- 
tiations for  sale  of  KHQ  under  the 
FCC's   duopoly  regulations. 


WNHC  Formal  Opening 

WNHC  New  Haven  is  holding  its 
official  opening  ceremonies  this  eve- 
ning (Dec.  11)  at  its  new  studios 
at  1110  Chapel  St.  Operating  with 
250  w  on  1340  kc,  station  began  ac- 
tual broadcasting  Dec.  2. 


Kemp  to  Agency 

THUR  J.  KEMP,  CBS  executive 
for  a  decade  joins  McCann-Erick- 
son.  New  York  Jan.  1,  in  an  ex- 
ecutive capacity,  Lloyd  C.  Coulter, 
vice-president  in 
charge   of  radio 
announced  Fri- 
day. CBS  Detroit 
manager  for  over 
a  year,  Mr.  Kemp 
previously  was 
eastern  r  e  p  r  e  - 
IK  ■<m/r"  j^S    sentative  in  New 
m   ^  jjUl    York  of  the  Co- 
1  u  m  b  i  a  Pacific 
Mr.  Kemp       network.  He  had 
served  also  as 
sales  promotion  manager  of  KNX, 
Los  Angeles,  and  sales  manager  of 
KHJ  and  KFRC  San  Francisco. 


HE  KNOWS  EVERY  DOLLAR 
8Y  nS  FIRST  NAME 

Because  he  sees  it  so  often.  Local  money  cir- 
culates locally,  just  as  California  valley  fami- 
lies, nearly  cut  off  from  outside  stations,  listen 
locally.  The  ^eeUtte,  with  its  primary  cover- 
age of  41  adjacent  counties  serves  Central 
California  and  Western  Nevada  from  within. 

WHAT  IS 

Not  a   regional    network  I 
but  a  group  of  long-  ^ 
established    key   stations,  ftt 
each  the  favorite  in  its  ^ 
community  .  .  .  combined* 
on  a  new  basis  for  Na-  <^ 
tional  spot  business. 

*5ff  McCliilchy  "SecCcMC  I'lle  lisl- 
"'i'  fi'''''  'i"'J>^>'  California  in 
Standard  Rale  and  Data. 


Robert  A. 
STREET 
National 
Sales  Manager ) 

Paul  H. 
RAYMER  CO. 
National 
Representative 


McCiatctiy 
Bfoattcasting 
CompMy 

Sacramento,  California 


KOH 

\SACUmHlQ-mYi 
STOCKTON  -  KW6 
Fi[5N0  ■  KMJ 

BAKERSflUD  -  KIRN 


YEARS 

The  Bool  Tree 

lays  claim 
to  being  the 
oldest  and  largest 
living  thing 
on  earth. 


YEARS 

We  have  the  oldest 
continuous  radio 
advertiser 

in  Mennphis. 

MORE  years 
continuously  on 
WHBQ  than  any 
other  advertiser 

on  any  other 
Mennphis  station. 


Memphis  is  the  South's  center 
joT  rail,  river  and  highway  trans- 
portation. 


SOUTH'S  24-Hour  Station 


cc'o  AiDurty   General  Manager 


Your  MUTUAL  friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 


available  through 

iPRESSASSOCIATION,iNc. 

1  Npw  York.  N.  Y. 
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I    MINNEAPOLIS«"«^:ST.  PAUL 
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^CLINTON 
^      (» DAVENPORT 


m  A® 

:;:!vtSR5HALLTOWN 

(§)des  moines 


 w 

\ROCK  ISLAN&gSS:-^ 


MO. 


ILL. 


KAN.  Vansasgty  \ 

\®  ST.  LOUIS 


The  WMT  listening  area  reaches 
160  miles  from  the  transmitters  .  .  . 
in  every  direction.  A  circle  of  listen- 
ers 320  miles  in  diameter  ...  an 
area  of  126,500  square  miles  .  .  . 
and  every  inch  of  ground  contains 
potential  buyers  of  your  product. 

Iowa's  buying  multitudes  are  wait- 
ing to  hear  from  you  .  .  .  reach 
them,  today,  on  WMT. 


Represented  by 
The  Katz  Agency 


SPOT  TEASER  PROBLEM  SOLVED 

KECA  'Word  Cartoons'  Use  Five-Second  Station 
 Breaks;  Prove  More  Effective  


By  CLYDE  SCOTT 

General  Manager 
KECA  Los  Angeles 

"YES  Mr.  Advertiser,  we  know  you 
have  a  new  million  dollar  talent 
program  and  we're  sorry  we  have 
no  spots  available  to  publicize  your 
new  show  on  our  station.  Yeah, 
we  know  you've  spent  several  thou- 
sand dollars  in  producing  those 
clever  one-minute  promotion  tran- 
scriptions, but  we  simply  haven't 
a  one-minute  availability  for  sale 
or  for  free.  Yes,  it's  tough,  but 
what  can  we  do?" 

Sounds  familiar  doesn't  it? 

What's  the  answer?  KECA,  the 
Blue  Network  station  of  Los  An- 
geles, thinks  it  has  solved  the  prob- 
lem. For  they  release  as  many  as 
1500  program  promotion  announce- 
ments per  month  despite  a  "sold 
out"  schedule.  Practically  every 
station  brigak  carries  a  spot  teaser 
of  10  to  12  words  and  these  are 
scheduled  as  often  as  50  or  60 
times  per  day  during  the  18-hour 
broadcast  day. 

Word  Cartoons 

Everyone  at  KECA  has  a  hand 
in  preparing  these  "five-second 
word  cartoons"  as  they  call  them. 
The  "word  cartoon"  idea  developed 
from  the  outstanding  attention- 
getting  value  of  small  space  in 
newspapers  when  humorous  car- 
toon style  copy  is  used.  Instead  of 
employing  "Be  sure  to  listen  in  to- 
night at  9  for  Joe  Blow  and  His 
Buffoons",  lots  of  attention  com- 
pelling value  is  packed  into  these 
nve-second  messages.  And  after  the 
listener  hears  10  or  15  a  day 
he  will  tune  to  the  program  out 
of  curiosity  if  nothing  else. 

The  announcers  are  given  free 
rein  to  give  the  written  copy  their 
own  oral  interpretation.  Contrib- 
uted by  the  staff  under  the  direc- 
tion of  Bud  Edwards,  program  di- 
rector, and  Bill  Davidson,  produc- 
tion manager,  they  are  usually 
•written  to  fit  the  style  of  the  pro- 
gram. 

Let's  say  it's  the  Dunninger  show 
that  gets  the  break  this  Wednes- 
day. Announcements  may  total  10 
or  more  in  number,  given  in  this 
style : 

(Confidential)    Who  knows  more  about 


yon,  dear  lady,  than  yoor  husband  7  Dun 
ninger  might,  tonight  at  9. 

or 

Don't  you  believe  that  he  doesn't  kno^  , 
what   you're   thinking   about.   Who?  Wh 
Dunninger,  tonight  at  9. 

Many  announcements  are  writ 
ten  in  swing  style,  such  as: 

Don't  be  a  mamby-pamby,  get  into  th 
game  of  Scramby  Amby,  KECA  tonigh  ' 
at  7:30. 

Mystery  thriller  with  cop  and  killer- 
Two  Bell  Theatre  tonight  at  9:45. 

He  doesn't  really  croon,  but  still  th 
ladies  swoon,  everyday  at  noon — Mortov 
Downey!  KECA.  ■ 

Even  Burma  Shave  style  cop;! 
gets  the  break  with: 
Blind  Date! 
Can't  Wait! 
9  tonite! 
Don't  be  late! 
KECA! 

For  a  comedy  show  such  as  AlaE 
Young's  program  announcement 
are  usually  of  this  nature: 

(Sound  of  sawing)  Aw,  warden  don"^ 
stop  me  now — got  to  get  out  of  her; 
and  hear  Alan  Young  tonight  at  8:3C 
KECA. 

The  juvenile  audience  is  not  over  ' 
looked  either.  Along  about  5  o'clocl 
in  the  evening  when  the  Blue  lineu] 
of  kid  shows  hits  the  air  the  si: 
quarter-hour  programs  are  punc 
tuated  with  reminders  of  this  na 
ture: 

Even  Hop  Harrigan,  Dick  Tracy  an 
Jack  Armstrong  combined  have  no  ide 
what  Counterspy  will  do  tonite  at  8 :30, 

Around  dinner  time  they  are  de 
luged  with: 

Aw  kids — ^let  dad  stay  up  'til  8:30  tc 
night  so  he  can  hear  Counterspy  tool 

Early  morning  programs  receiv 
very  late  "evening  before"  promol 
tion  with:  | 
Hey,  milkman  keep  those  bottles  quia 
if  you  want  to  hear  Don  McNeil  in  thi 
morning  at  8  o'clock,   KECA.  ; 

Morning  listeners  are  urged  ti 
stay  tuned  to  midmorning  programi 
with  such  suggestions  as:  | 

What's  cookin'  good  lookin'?  The  Mys 
tery  Chef  knows  at  11:15. 

And  where  does  KECA  find  thi| 
time  to  release  50  or  more  sucl  [ 
announcements  each  day?  It  seemi  i 
that  the  KECA  commercial  statioij 
breaks  are  of  the  20-second  variety  i 
The  Blue  Network  gives  the  sta  , 
tion  30-second  station  breaks — 3(  | 
less  20  leaves  10  good  seconds  foi, 
such  "quickie"  program  promotioi 
and  it  clicks. 


^iv£RS  OVER  AKROH 


5000  WATTS  •  DAY  &  NIGHT 


WEED  &  CO.,  Noiionol  Representa 
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FCC  GRANTS  THREE 
STATION  TRANSFERS 

THREE  more  station  transfex-s 
were  granted  by  the  FCC  last 
week,  two  of  which  involved  no 
monetary  consideration. 

KWLK  Longview,  Wash,  was 
granted  transfer  of  control  from 
Marjory  McClung,  executrix  of  the 
estate  of  Ray  McClung,  deceased, 
and  Hugh  McClung,  to  the  gen- 
eral manager  of  the  station,  C.  0. 
Chatterton.  Transfer  involves  sale 
of  140  shares  common  stock,  85 
shares  held  by  Marjory  and  55 
shares  held  by  Hugh  McClung,  for 
the  consideration  of  $10,000.  Mr. 
Chatterton  is  assistant  business 
manager  of  the  Portland  Oregonian, 
operating  KGW  Portland. 

Involuntary  transfer  of  control 
of  WINN  Louisville,  Ky.,  was 
granted  from  D.  E.  (Plug)  Ken- 
drick,  deceased,  to  his  wife,  Nelle 
M.  Kendrick,  as  executrix  of  his 
estate.  Voluntary  transfer  of  con- 
trol of  KVSO  Ardmore,  Okla.  was 
granted  from  the  Ardmoreite  Pub- 
lishing Co.,  publisher  of  the  Ard- 
moreite, to  John  F.  Easley,  editor 
of  the  paper  and  holder  of  all  the 
outstanding  capital  stock  of  the 
present  licensee  corporation. 


Swift  Food  Account 

McCANN-ERICKSON  Inc.  has 
been  appointed  advertising  and 
merchandising  counsel  for  Swift 
&  Co.,  BrookSeld  butter,  eggs  and 
«  cheese.  The  account  will  be  serv- 
iced by  the  food  group  of  the 
agency's  Chicago  office  headed  by 
Albert  W.  Sherer,  vice-president. 


3 


NEW  ENGLAND'S 
rd  LARGEST 
CONCENTRATED 
AUDIENCE 

5000  WAHS 
680  KC 


Vhe  VblCE 
OF  NORTHERN 
NEW  ENGLAND 

LAWRENCE 
MASS. 


NATIONM  REPRESENTATIVES! 

THE  KATZ  AGENCY,  INC 


Day  Local  on  730 
Given  Alexandria 

FCC  Action  Involves  Havana 
Treaty;  Walker  Dissents 

INTERNATIONAL  aspects  en- 
tered in  the  grant  last  week  by  the 
FCC  of  a  construction  permit  to 
the  Potomac  Broadcasting  Corp. 
for  a  new  local  in  Alexandria,  Va., 
to  operate  with  250  w  daytime  only 
only  on  730  kc.  Under  the  Havana 
Treaty  730  kc  is  a  I-A  channel 
assigned  to  Mexico. 

Construction  work  on  the  Alex- 
andria station  is  expected  to  be- 
gin shortly,  inasmuch  as  necessary 
equipment  already  has  been  pro- 
cured, the  Commission  was  advised. 
The  transmitter  site  is  yet  to  be 
determined. 

Commissioner  Paul  A.  Walker 
voted  for  a  hearing  in  view  of  the 
international  aspects  and  of  a  pend- 
ing application  of  WWDC  Wash- 
ington for  50  kw  on  the  730  kc 
channel  [Broadcasting,  Nov.  27]. 
It  was  pointed  out,  however,  that 
under  the  Havana  Treaty  the  U. 
S.  cannot  assign  a  station  with 
50  kw  power  to  the  Mexican  I-A 
channel.  Only  two  stations  on  the 
North  American  continent  operate 
on  730  kc,  XEQ  Mexico  City,  with 
150  kw,  and  CKAC  Montreal,  Can,, 
with  5,000  w.  Potomac  Broadcast- 
ing Corp.  must  protect  the  Mexican 
and  Canadian  stations  at  the 
borders. 

Officers  of  the  Potomac  corpora- 
tion are:  Howard  S.  Hayes,  WTOP 
Washington  engineer,  director  and 
president,  84  shares  (49.4%)  ;  his 
wife,  Inez  C.  Hayes,  director  and 
first  vice-president,  1  share  (.6%); 
Carl  L.  Lindberg,  also  a  WTOP 
engineer,  director  and  secretary- 
treasurer,  85  shares  (50%). 


Tulare,  Cal.,  CP  Granted 
For  New  Local  on  1240 

NEW  STANDARD  local  station 
for  Tulare,  Cal.,  to  operate  on  1240 
kc  with  250  w  and  unlimited  hours, 
was  granted  by  the  FCC  last  week 
to  Herman  Anderson,  local  farmer 
and  businessman.  Action  was  taken 
on  a  petition  filed  by  Mr.  Anderson 
for  (1)  amendment  of  original  ap- 
plication filed  in  April  of  this  year 
on  behalf  of  a  partnership  includ- 
ing himself  and  Robert  Franklin, 
associated  with  KTKC  Visalia,  Cal., 
and  public  relations  counsel  for 
local  farm  associations  and  related 
industries,  so  as  to  omit  Mr.  Frank- 
lin's relationship,  and  (2)  for  re- 
consideration and  grant  of  the 
application  as  amended. 

The  grant  is  made  subject  to  the 
Jan.  26,  1944,  FCC-WPB  Policy 
relating  to  the  use  of  critical  mate- 
rials for  construction.  According  tc 
the  application,  all  of  the  neces- 
sary equipment  and  construction 
materials  are  on  hand  or  immedi- 
ately available.  Stanley  S.  Stim- 
son,  account  executive  of  KJBS 
San  Francisco,  is  proposed  in  the 
application   as  general  manager. 


FIRST  half-hour  of  Blue  Network's 
Breakfast  CUib  (Mon.-Sat.  8-9  a.m. 
CWT)  is  now  broadcast  via  the  Unit- 
ed Network  to  civilians  and  servicemen 
stationed  in  Mexico.  Central  America, 
South  America  and  the  Caribbean  area. 


PHILCO  CORP.,  at  its  Board  of  Di- 
rectors meeting  last  week,  declared  a 
year-end  dividend  of  40c  per  share 
on  common  stock  payable  Dec.  27  to 
stockholders  of  record  Dec.  15,  bring- 
ing the  total  payments  this  year  to 
$1.20  per  share,  as  compared  with  $1 
in  1943. 


A  COMPLAINT  charging  misrepre- 
sentation of  prices,  origin  of  manufac- 
ture and  quality  of  product  was  issued 
last  week  by  the  Federal  Trade  Com- 
mission against  Harold  Hirschbaum, 
trading  as  Luxor  Radio  Mfg.  Co.  and 
Consolidated  Radio  &  Television  Co., 
New  York. 


Meet  WHB's  Dick  Smith- 

Director,  Special  Events  . . .  War  Programs  .  .  .  Newscasts 


Coming  from  a  long  line  of  Smiths, 
this  one  took  to  radio  back  in  1928. 
Since  then  he  has  announced,  writ- 
ten or  produced  more  than  30,000 
programs — special  events,  newscasts 
and  musical  shows.  That's  figuring 
six-a-day  for  16  years,  not  counting 
Sundays!  We  call  him  our  "Miracu- 
lous Mister  Smith" — and  his  "know 
how"  is  part  of  the  many  skills  you 
employ  when  you  advertise  onWHB. 
This  Smith,  after  serving  as  a  "shave- 
tail" in  World  War  1,  graduated 
from  the  University  of  Iowa;  then  did 


a  bit  of  banking,  school  teaching 
and  accounting  before  he  landed  in 
front  of  a  mike.  He  has  two  sons: 
one,  a  promising  south-paw  on  a 
high-school  freshman  football  team 
.  . .  the  other,  co-pilot  on  a  Flying 
Fortress.  Dick's  pride  in  them  is 
equalled  only  by  his  pride  in  WHB 
— "the-station-with-agency-point-of- 
view",  where  advertisers  are  clients 
who  must  get  their  money's  worth 
in  results.  If  you  want  to  sell  the 
Kansas  City  market,  WHB  is  your 
happy  medium! 


For  WHB  Availabilities/Pfione  DON  DAVIS 

KANSAS  CITY  —  ScarritI  Building  —  HArrison  1161 
NEW  YORK  CITY— 507  Fifth  Avenue— VAnderbilt  6-2550 
CHICAGO  — 333  North  Michigan  Blvd.  —  CENtral  7980 
HOLLYWOOD-5855  Hollywood  Blvd.-HOIIywood  6211 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina     •     Great  Bend     •  Emporia 
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...ANOTHER  OF  THE 
NATION'S  LEADERS  USING 
THE  BLUE  NETWORK! 

Coca  Cola  —  a  global  invitation  for 
"The  Pause  That  Refreshes".  .  .  an 
American  Hall  Mark  of  Quality  to 
the  BLUE  six  days  a  week,  Monday 
through  Saturday  with  "Spotlight 
Bands." 

HOW  YOU  CAN  JOIN  THE 

''BLUE  BOOK"  OF  RADIO 

ON  THE  PACIFIC  COAST 

Twenty  new  Pacific  Coast  advertisers 
in  1944  joined  the  fast  moving,  vol- 
ume sales  crowd  listed  in  the  "BLUE 
BOOK."  There  are  still  hot  times 
available  on  the  Pacific  BLUE  from 
San  Diego  to  Seattle.  Let  us  help 
you  plan  sales  success  in  this  vast 
market.  See  us  in  i 

NEW  YORK,  •  CHICAGO 
HOLLYWOOD  •  SAN  FRANCISCO 
DETROIT         .  PITTSBURGH 


Probe  of  ''Terrorism'  Asked 
By  Woodruff;  Assails  FCC 


DECLARING  that  the  FCC  has 
"too  much  power",  Rep.  Roy  0. 
Woodruff  (R-Mich.)  in  the  House 
last  Wednesday  demanded  a  Con- 
gressional investigation  of  "terror- 
ism on  the  radio  and  of  persecu- 
tion of  writers  and  commentators, 
both  press  and  radio". 

He  lashed  out  at  Government  bu- 
reaus which,  he  charged,  keep  news 
from  reporters  who  happen  to  in- 
cur the  wrath  of  the  Administra- 
tion or  "somebody  in  the  Adminis- 
tration". He  denounced  "union 
racketeers",  emphasizing  that  he 
did  not  mean  "legitimate  patriotic 
union  leaders"  and  declared  that 
"Mr.  Caesar  Petrillo  does  control 
the  music  that  goes  out  over  the 
airways,  and  he  has  defied  both  the 
President  of  the  United  States  and 
the  War  Labor  Board". 

Assails  FCC 
"The  very  evidence  that  such  a 
terrorism  is  in  effect  over  the  air 
waves  of  America  is  to  be  found 
in  the  fact  that  every  broadcasting 
company,  big  and  little,  in  this  na- 
tion must  go  back  to  the  FCC  every 
six  months,  hat  in  hand,  humbly  to 
seek  a  renewal  of  its  license,"  the 
Congressman  continued.  [The  li- 
cense term  is  now  three  years.] 
'  This  means  that  this  arbitrary — 
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and  there  is  no  question  but  that 
the  FCC  has  been  arbitrary — (sic) 
could  deny  any  broadcasting  com- 
pany in  this  nation  its  license  and 
in  two  weeks'  time  ruin  it  by  put- 
ting it  off  the  air  even  temporarily. 

"This  is  altogether  too  much 
power.  It  is  too  dangerous  a  power 
to  be  vested  in  any  board  which 
has  shown  the  disposition  toward 
an  independent  radio  that  the  pres- 
ent FCC  has  shown".  He  referred 
to  the  House  Select  Committee  to 
Investigate  the  FCC  and  of  its 
sudden  decision  to  terminate  public 
hearings  into  the  1940  sale  of 
WMCA  New  York  [Broadcasting, 
Dec.  4]  and  move  behind  closed 
doors,  declaring: 

"It  is  indeed  a  powerful  hand 
that  can  reach  out  and  squelch 
investigations  which  appear  lead- 
ing directly  toward  administrative 
unfaithfulness  or  something  infi- 
nitely worse — suppression  of  the 
proper  functioning  of  the  Congress 
itself.  It  is  a  historical  fact,  so 
thoroughly  established  that  no  one 
even  attempts  to  refute  it  or  deny 
it,  that  the  very  first  step  toward 
the  enslavement  of  any  nation  is 
the  suppression  of  free  speech,  free 
press  and,  in  this  modern  day,  free 
radio." 

Rep.  Woodruff  touched  on  the 
late  Boake  Carter  who,  he  said, 
"was  driven  off  the  air"  because 
the  "Administration  or  somebody 
in  the  Administration  did  not  like 
his  broadcasts".  He  mentioned  the 
recent  Upton  Close  contract  can- 
cellation by  NBC  and  asserted  if 
"pressure  groups"  could  "drive  men 
like  Upton  Close  from  the  airways, 
we  are,  indeed,  in  the  midst  of 
totalitarianism". 

"I  believe  it  is  time  for  the  Con- 
gress of  the  United  States  to  inves- 
tigate this  whole  question  of  ter- 
rorism on  the  radio,  and  of  perse- 
cution of  writers  and  commentators, 
both  press  and  radio,  who  will  not 
bend  the  knee  to  the  Administra- 
tion," concluded  Rep.  Woodruff.  "I 
believe  it  is  the  duty  of  this  Con- 
gress to  see  to  it  that  free  speech 
and  free  press  are  not  destroyed  in 
this  great  country." 


BUSINESS  RIVALRY  was  forgot- 
ten as  Birmingham's  three  stations 
got  together  to  broadcast  commer- 
cially a  Thanksgiving  Day  game  1  ) 
between  Birmingham's  West  End  1 
High  School  and  Ramsey  High  for; 
the  benefit  of  the  Crippled  Chil- 
dren's  Clinic.    Broadcasters,   who , 
sold  the  game  broadcasts  for  $3,-  ' 
000  and  turned  it  over  to  the  Clinic  ; 
are  (1  to  r)  :  Ed  Norton,  chairman 
of  WAPI;  John  Bell,  president  oi 
WBRC;    Henry    Johnston,  vice- 
president  of  WSGN.  WAPI  han- 
dled pregame  color,  WSGN  carried  i 
first  portion  of  the  play-by-play  i 
and  WBRC  finished  it,  all  three  _ 
stations  sharing  expenses.  Crowd ; 
of  27,000  paid  $130,000  to  see  the 
game,  which  had  been  promoted  by 
radio  and  newspapers. 


Shoe,  Hosiery  Concerns 
Expand  Spot  Programs 

RADIO  advertising  has  proved  so 
successful  for  Commonwealth  & 
Leather  Co.,  Whitman,  Mass.,  which 
started  distribution  of  transcribed 
spots  to  a  few  dealers  for  local 
placement  several  years  ago,  that 
discs  supplied  by  the  company  are 
being  used  on  some  200  stations 
throughout  the  country,  according 
to  the  agency.  Fuller  &  Smith  & 
Ross  Inc.,  New  York.  One-minute 
and  30-second  spots  and  jingles  pro- 
mote Bostonian  and  Footsaver 
shoes.  List  is  being  gradually  ex- 
panded. Basch  Radio  Productions, 
New  York,  cuts  the  discs. 

Another  company  which  is  mak- 
ing extensive  use  of  locally  placed 
discs  is  Westminister    Ltd.,    New , 
York,  hosiery  manufacturers,  now  ' 
using  one-minute  music  spots  on" 
nearly  100  stations  through  its  lo- 
cal dealers.  Next  spring  Westmin- ' 
ister  will  distribute  a  new  series  ^ 
featuring  a  musical  trio  and  the 
Westminister  chimes,  which  will  be 
carried  on  well  over  100  outlets. 
Records  are  also  cut  by  Basch  and 
the  agency  is  Fuller  &  Smith  & 
Ross. 


Sun  Life  Building,  Montreal,  is  a  sym- 
bol of  the  industry  and  activity  of 
Quebec  Province.  Here  is  a  specialized 
market  of  33^  million  people — eager  listen- 
ers to  their  radios — and  loyal  to  the  pro- 
ducts and  programs  they  enjoy.  We  can 
cooperate  with  you  by  planning  and  pro- 
ducing the  type  of  radio  program — in 
either  French  or  English — which  brings 
results,  because  we  know  Quebec,  its 
people,  preferences  and  psychology. 


^    RADIO   PROGRAMME  PRODUCERS 

MONTREAL.  CANADA 
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Lea  Committee  Report  May  Shoiv  Need 
For  Passage  of  New  Radio  Legislation 


NEED  for  radio  legislation  is  ex- 
pected to  be  reflected  in  the  report 
of  the  House  Select  Committee  to 
Investigate  the  FCC,  now  being  for- 
mulated by  the  Committee  staff. 
Chairman  Clarence  F.  Lea  (D-Cal.) 
said  last  week  he  would  ask  permis- 
sion to  file  the  report  with  the 
House  clerk  in  the  absence  of  Con- 
gress, inasmuch  as  it  cannot  be 
completed  until  after  Congress  ad- 
journs. Tentative  date  for  adjoui-n- 
ment  sine  die  is  set  for  next  Sat- 
urday (Dec.  16). 

Meanwhile  the  Committee  has 
agreed  to  expedite  its  investiga- 
tion into  the  1940  sale  of  WMCA 
New  York  by  Donald  Flamm  to  Ed- 
ward J.  Noble,  Chairman  Lea  dis- 
closed. Still  sitting  behind  closed 
doors,  the  Committee  last  week 
heard  14  witnesses,  including  the 
six  men  who  were  members  of  the 
Commission  when  the  WMCA 
transfer  was  approved  Dec.  17, 
1940. 

Need  for  Law  Seen 

Chairman  Lea  said  he  felt  the 
Committee,  of  which  he  has  been 
chairman  since  October  1943,  had 
brought  the  need  for  some  defini- 
tive legislation.  Although  he  de- 
clined further  comment,  the  chair- 
man stated  some  months  ago  that 
one  of  his  first  objectives  in  the 
79th  Congress  would  be  a  new  ra- 
dio bill. 

Last  week's  executive  sessions 
brought  from  Colin  Campbell  Ives, 
law  partner  of  Philip  Handelman 
and  counsel  for  Mr.  Flamm,  a  state- 
ment urging  the  Committee  to  open 
the  doors  of  its  hearings  and  re- 
veal the  "Corcoran  system".  Re- 
ferring to  Thomas  G.  (Tommy  the 
Cork)  Corcoran,  former  White 
House  confidant  whose  name  has 
figured  prominently  in  the  WMCA 

I  transaction,  Mr.  Ives  said,  after 
leaving  the   Committee  chambers 

,  last  Tuesday: 

j     "I  have  never  had  any  sjTupathy 
:  for   Mr.    Corcoran's    system  and 
'  have  today  revealed  how  it  func- 
tions.  I   cannot  understand  why 
■  the  Congressional  Committee  should 
want  to  keep  the  system  a  secret 
by  excluding  the  public,  since  so 
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many  lawyers  and  businessmen 
throughout  the  country  have  had 
first  hand  experience  with  the  Cor- 
coran system  that  it  is  now  a  mat- 
ter of  public  knowledge."  His  state- 
ment charged  that  Mr.  Corcoran 
threatened  Mr.  Flamm  wdth  "in- 
come tax  troubles"  if  "I,  in  Mr. 
Flamm's  behalf,  would  dare  to  take 
any  steps  in  the  matter". 

Witnesses,  in  addition  to  Mr. 
Ives,  who  was  a  Harvard  Law 
School  classmate  of  both  Mr.  Cor- 
coran and  James  Lav/renee  Fly, 
former  FCC  chairman,  included: 
George  H.  Pajme  and  T.  A.  M. 
Craven,  former  Commissioners;  C. 
J.  Durr,  Paul  A.  Walker,  Norman 
S.  Case,  present  Commissioners; 
Mr.  Fly;  Col.  Telford  Taylor,  for- 
mer FCC  general  counsel;  Mrs. 
Mary  Donahue,  his  former  secre- 
tary; David  H.  Diebler,  FCC  prin- 
cipal attorneJ^ 

Mark  Ethridge,  publisher  of  the 
Louisville  Courier-J ournal,  licensee 
of  WHAS,  and  former  NAB  pres- 
ident; Lowell  Mellett,  former  ex- 
ecutive assistant  to  the  President, 
now-  a  newspaper  columnist;  Lib- 
bye  Schneider,  commercial  traffic 
manager  of  WMCA  and  former 
secretary  to  Donald  S.  Shaw, 
WMCA  general  manager  under  Mr. 
Flamm;  William  C.  Koplovitz  of 
Dempsey  &  Koplovitz,  Washington 
law  firm  which  represented  Mr. 
Noble  in  the  transaction. 


Before  the  show  could 
JO  on,  a  sponsor  was  re- 
quired. Weed  &  Compa- 
ny located  a  prospect 
with  a  budget  and  a 
problem — and  a  Weed 
man  was  there  first. 


Murrow  Feted 

WHAT  the  British  have  heard  of 
our  radio  programs  since  the  war 
has  increased  their  respect  for 
American  radio  entertainment,  ac- 
cording to  Edward  R.  Murrow, 
chief  of  the  CBS  European  staff, 
who  spoke  before  a  group  of  200 
radio,  press  and  advertising  people 
at  a  luncheon  given  in  his  honor 
last  Tuesday  at  the  Hotel  Ambas- 
sador, New  York.  Mr.  Murrow 
told  Broadcasting  that  it  would 
be  difficult  to  say  what  effect  has 
been  made  on  the  British  attitude 
toward  commercial  radio,  since 
the  commercials  are  not  heard,  but 
that  he  doubted  seriously  whether 
there  will  be  postwar  commercial 
radio  in  Britain. 


N.  Y.  Bank  Program 

A  FORUM  conducted  by  the  New 
York  Newspaper  Guild  will  be 
sponsored  on  WMCA  New  York 
as  part  of  a  total  of  3%  hours 
weekly  purchased  by  Modern  In- 
dustrial Bank,  New  York.  Guild 
programs,  beginning  Dec.  12,  as 
a  weekly  42-minute  feature,  will 
present  discussions  of  public  is- 
sues by  newpapermen,  with  John 
T.  McManus,  New  York  Guild 
president,  as  moderator.  The  bank's 
52-week  contract  also  calls  for  a 
thrice-weekly  commentary  by  Leon 
Pearson  from  Washington;  a  five- 
times  weekly  newscast;  and  a 
Sunday  news  review,  all  quarter- 
hours.  Metropolitan  Adv.,  New 
York,  is  agency. 
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Nets  Face  Double  Strike  Threat 


{Continued  from  Page  13) 


MASTS 

AND 
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Catalog  will  be  sent 
to  engineers  and 
executives  writing  on 
their  business  letter- 
head. 
Address  Dept.  AB 
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Where  You'll  Find 

j  FATTER  POCKETBOOKS! 

»■ 

I  Even  in  normal  times,  families  in 
TRI-CITIES  spent  23%  more  than 
■  the  U.  S.  average   (1940  Cen- 
I  sus).  This  means  your  advertising 
'■■  talks  to  23%  more  buying  power 
I  in  TRI-CITIES  ...  at  no  extra 
i  cost!  That's  why  dozens  of  na- 
tional advertisers  use  WHBF  to 
•  blanket  this  prosperous  market  of 
{  200,000.  Let  WHBF  capture  this 
.  market  for  your  sales  product. 
Write  .  .  . 


ROGK  ISIANO-MOLINE,  ILL.,OAVENPORT,  lA, 
1270  KG    5000  WATTS 

BASie  MUTUAL  NETWORK 
AffiUate:  Rock  Island  ARGUS 
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it  could  get  no  protection  from  a 
decision  of  a  Government  tribunal 
in  which  all  sides  had  opportunity 
to  be  heard. 

NABET  already  has  on  file  a  30- 
day  strike  notice  which  it  submitted 
May  10  when  Mr.  Petrillo  threat- 
ened to  take  over  turntable  func- 
tions at  all  network  owned  sta- 
tions on  June  1  under  his  agree- 
ments with  the  nets.  It  will  ex- 
ercise its  right  to  strike  under  this 
notice  whenever  any  move  is  made 
in  violation  of  its  jurisdiction,  the 
spokesman  declared. 

While  the  current  dispute  over 
turntable  functions  directly  applies 
only  to  NABET,  members  of  IBEW, 
which  has  jurisdiction  at  CBS  and 
several  hundred  independent  sta- 
tions, also  are  concerned.  When 
details  of  Mr.  Petrillo's  plan  to 
take  over  platter-turning  operations 
at  all  radio  stations  throughout 
the  country  and  provide  jobs  for 
2,000  musicians  were  revealed  last 
spring,  IBEW  locals  at  approxi- 
mately 50  stations  protested  or 
served  notice  of  strike  intentions  if 
the  plan  were  carried  out.  Some 
of  the  locals  have  since  left  IBEW 
and  have  joined  NABET  [Broad- 
casting, Oct.  30]. 

Text  of  the  NABET  release  fol- 
lows : 

Over  the  last  weekend  the  nation  was 
treated  to  another  of  the  despotic  commu- 
niques which  Petrillo  of  the  AFM  Is  wont 
to  issue  frequently.  This  was  in  con- 
nection with  the  Jack  Benny  show  and 
was  a  direct  outcropping  of  the  recent 
ruling  of  the  NLRB.  In  this  ruling  the 
NLRB  gave  NABET  jurisdiction  over  the 
playback  of  the  recordings  as  used  in 
broadcasting. 

The  threatened  withdrawal  of  musicians 
from  the  Jack  Benny  show  was  intended 
as  a  threat  to  the  broadcasting  companies: 
an  attempt  to  coerce  NABET  into  joining 
the  ranks  of  the  AFL,  whereas  its  mem- 
bers desire  that  it  remain  independent, 
and  to  prove  to  the  NLRB,  and  the  na- 
tion as  a  whole,  that  Petrillo  is  above 
the  law,  and  will  only  abide  by  the  de- 
cisions of  lawmaking  bodies  where  those 
decisions    are  favorable   to  him. 

The  strange  part  of  it  is  that  this 
tribute  collecting  gentleman  seems  to  have 
thoroughly  scared  the  large  networks  to 
the  point  where  they  are  willing  to  do 
anything  he  asks,  even  to  the  point  of 
asking  us  to  relinquish  our  rights  under 
the  NLRB  ruling  and  join  Mr.  Petrillo's 
gang,  in  order  that  Petrillo's  unjust  wrath 
is  not  brought   down  on   their  heads. 

Strong  rumor  from  New  York  indicates 
that  Petrillo  has  agreed  not  to  "start 
anything"  in  connection  with  network 
broadcasting  for  two  weeks.  It  so  happens 
that  Congress  intends  to  and  probably 
will  adjourn  for  Christmas  about  Dec.  16. 
1944.  Could  it  be  that  Mr.  Petrillo  intends 
to  lay  low  until  Congress  is  out  of  the 
way  ? 

During  the  course  of  bargaining  nego- 
tiations Tuesday  morning  with  NBC  and 
the  Blue  Network,  the  bargaining  commit- 
tee from  NABE'I'  were  advised  by  the 
networks  that  they  had  received  a  letter 
from  James  C.  Petrillo  advising  the  net- 
works that  the  musicians  union,  on  the 
orders  of  Mr.  Petrillo,  would  not  rec- 
ognize the  decision  of  the  NLRB  certi- 
fying NABET  as  the  bargaining  representa- 
tive for  NBC  and  Blue  network  on  the 
grounds  that  NABET  was  a  "company 
dominated  union". 

Mr.  Petrillo  has  retained  the  able  and 
eminent  labor  lawyer,  Joseph  C.  Padway, 
as  his  attorney.  Mr.  Padway  has  been 
representing  Mr.  Petrillo  for  the  last 
eight  months  with  respect  to  the  NBC 
and  Blue  network  cases.  Mr.  Padway  has 
been  given  the  Constitution  of  NABET 
and  all  collective  bargaining  agreements. 
Mr.  Petrillo's  attorney  stated  before  the 
NLRB  in  Washington  that  his  client  would 
abide  and  carry  out  whatever  decision 
or  order  the  National  Labor  Relations 
Board  would  issue. 

If  Mr.  Padway,  as  the  outstanding  labor 
lawyer  in  the  United  States,  believes  that 
NABET  is  a  "company  dominated  union", 
it  is  Mr.  Padway's  immediate  duty  to  file 
such   a   charge  with  the  NLRB,   and  if. 


at  any  time  during  the  last  eight  months, 
either  Mr.  Petrillo  or  Mr.  Padway  be- 
lieved or  had  reasonable  grounds  to  be- 
lieve, or  even  the  slightest  suspicion  that 
NABET  is  a  "company  dominated  union", 
then  Messrs.  Petrillo  and  Padway  should 
file  such  a  charge  with  the  NLRB  and 
should  not  have  wasted  eight  months  of 
valuable  time  of  the  entire  staff  of  the 
NLRB  in  going  through  the  representa- 
tion hearing  during  this  period  of  time. 

If  there  is  a  "company  dominated 
union"  in  the  present  radio  broadcasting 
picture,  it  is  Mr.  Petrillo's  union.  In  the 
past  there  has  been  much  "behind  the 
scenes"  action  between  Mr.  Petrillo  and 
the  NBC  and  the  Blue  network.  It  makes 
the  issue  very  confuting.  It  is  hard  to  teU. 
when  you  are  dealing  with  these  com- 
panies, whether  or  not  the  sanction  of 
Mr.  Petrillo  must  be  obtained  in  order 
to  make  an  agreement  valid.  In  fact,  we  are 
becoming  so  confused  that  we  hardly  know 
who  is  president  of  NBC,  Mr.  James 
Tramrnell   or  Mr.   Niles  Petrillo. 

NABET  filed  an  unfair  labor  practice 
charge  against  the  NBC  and  Blue  network 
in  March  of  1944  with  the  regional  NLRB 
in  New  York.  This  unfair  labor  practice 
charge  was  based  on  a  secret  agreement 
that  the  NBC  and  Blue  network  made 
with  Mr.  PetriUo  in  January  of  1944. 
By  the  terms  of  this  agreement,  the  net- 
works agreed  to  hire  members  of  Mr. 
Petrillo's  musicians  union  as  platter 
turners.  At  the  time  that  this  agreement 
was  made  by  the  networks  and  Petrillo. 
all  of  the  operation  of  turntables  and  plat- 
ter turning  in  the  NBC  and  Blue  network 
studios  was  performed  by  members  of 
NABET  under  a  closed  shop  contract. 

In  violation  of  the  terms  of  this  con- 
tract, that  did  not  expire  until  June  1. 
1944,  the  networks  and  Petrillo  made  this 
secret  deal.  The  agreement  between  the 
networks  and  Petrillo  was  a  secret  com- 
mitment that  the  networks  made  to  Mr. 
Petrillo  without  any  notice  to  NABET. 
In  fact,  the  first  public  disclosure  of  this 
secret  agreement  was  the  printed  edi- 
torial that  Mr.  Petrillo  published  in  the 
April  issue  of  the  musicians  magazine 
when  he  stated  that  over  2,000  musicians 
would  be  employed  by  the  networks  as 
platter-turners  in  studios  throughout  the 
country. 

Since  Mr.  Petrillo  has  hurled  the  ac- 
cusation of  NABET  being  a  "company 
dominated  union",  Mr.  Ptetrdllo  must 
either  prove  this  charge  or  subject  him- 
self to  a  libel  suit  by  the  officers  and 
members  of  the  NABET. 


New  C-P-P  Show 

COLGATE  -  PALMOLIVE  -  FEET 
Co.,  Jersey  City,  on  Jan.  6  will  re- 
place Palmolive  Party,  variety  show 
on  128  NBC  stations,  with  program 
starring  Judy  Canova,  continuing 
for  Palmolive  Soap  and  Halo  Sham- 
poo Saturday  10-10:30  p.m.  Agency 
is  Ted  Bates  Inc.,  New  York.      '  ■ 

A  DINNER  was  held  last  week  in 
honor  of  Col.  A.  R.  Marcy,  chief 
engineer  of  WFBL  Syracuse,  N.  Y. ; 
Lt.  Neal  L.  Moylan,  former  news- 
caster-special events  man ;  Lt.  Don- 
ald F.  Langham  and  Lt.  Joseph 
Lamprecht.  former  engineers,  all  of 
WFBL.  Oscar  F.  Soule,  WFBL  sec- 
retary-treasurer, was  toastmaster. 


WPEN  Transfer 
Approval  Is  Slated 

FCC  Action  in  $620,000  Sale 
To  'Bulletin'  Foreseen 

AFTER  a  six-month  pendency,  dur- 
ing which  it  made  a  far-reaching 
investigation,  the  FCC  last  week 
was  to  have  approved  sale  of 
WPEN  Philadelphia  and  its  FMi 
adjunct  by  Arde  Bulova,  New  YorkJ 
broadcaster  and  watch  manufactur- 
er, to  the  Philadelphia  Bulletin  for 
$620,000,  exclusive  of  dollar-for- 
dollar  payment  of  cash  reserve  not 
to  exceed  $50,000  additional. 

If  approved  by  the  FCC  Dec. 
9,  as  scheduled  when  Broadcast-. 
ING    went    to    press,    the  action, 
would   have  come  a   day  before^ 
the  purchase   option   was  to  ex- 
pire, which  would  have  permitted 
Mr.  Bulova  to  cancel  the  transac- 
tion. Last  July  the  Catholic  Truth 
Society,    through    Rev.  Edward*; 
Lodge  Curran,  its  president,  hadjf 
written  the  FCC  protesting  pur- 
ported trafficking  by  Mr.  Bulova 
and  alleging  certain  misrepresenta-i: -j 
tions  regarding  ownership.  No  com-' 
plaint,  however,  was  made  againsti 
the  Bulletin. 

WOV  Incomplete 

The  station  would  be  turned  over 
to  the  Bulletin  in  15  days  after  FCC>|j 
approval,  or  by  about  Dec.  24.  The 
contract  carried  a  provision  where- 
by Mr.  Bulova  could  cancel  after 
six  months,  if  the  FCC  did  not  ap- 
prove, and  the  Bulletin  could  cancel^i: 
after  a  year. 

With  the  approval  of  the  WPEN 
transaction,  Mr.  Bulova  will  have 
completed  the  sale  of  four  stations 
within  the  last  year,  with  sale  of  5- 
WOV  New  York  to  Mester  Bros,  k 
for    approximately    $300,000    still  p 
pending.  Other  sales  completed  are  ^ 
WCOP  Boston,  for  $225,000  to  the 
Cowles  brothers;  WNBC  Hartford, 
for  $220,000,  to  W.  O'Neil,  presi-_ 
dent  of  the  General  Tire  &  Rubber 'j  - 
Co. ;  WELI   New   Haven  to   Col.  •■ 
Harry  C.  Wilder  for  $225,000.  f? 

The  Bulletin  is  headed  by  Robert  f 
McLean,  president  of  the  Associ-X, 
ated  Press;  Richard  W.  Slocum  is  I' 
general  manager  and  H.  W.  Stodg- 
hill,  business  manager. 
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Miss  Ann  Wright 
J.  Walter  Thompson  Co. 
New  York,  N.  Y. 
Dear  Ann: 

Cartons  of  cigarettes,  plenty  of  gas, 
nylons  by  the  dozen!  No,  I  don't  know 
where  vou 
can  get  them, 
but  down 
here  in  West 
Virginny  we 
know  where 
to  buy  War 
Bonds,  and 
believe  m  e  , 
the  folks 
around  this 
station  are 
sure  tellin' 
every  o  n  e 
where!  Spe- 
cial programs, 
spots,  too,  of 
course,  but 
there's  some- 
thing else 
reaily  special 
.  .  .  and  rU 
tell  you  about 
it  next  week. 
We're  going 
all-out  on  the 
Sixth  Bond 
drive.  As 
long  as  our 
lads  keep 
fighting  for 
us,  we'll  keep 
fighting  t  o 
back  them  up 
with  our  own 
pay-roll  d  e  - 
ductions  and 
urge  our  listeners  to  buy  bonds,  too. 


Yours, 


Algy 


W  C  H  S 

Charleston,  W.  Va. 


More  Than  300 
j  FM  Requests  FUed 

Five  New  Applications;  Five 
ij  Others  Seek  AM  Facilities 

■  MORE  THAN  300  applications  for 
J  new  FM  stations  are  in  the  FCC 
j  pending  file,  ■with  five  more  appli- 

'  cants  seeking  facilities  last  week, 
.;!  along  with  five  who  seek  new  stand- 
il  ard  facilities.  Two  petitions  were 
J  filed  for  change  of  present  assign- 

j  ments. 

.1    New  FM  applicants  are:  WJHP 
Jacksonville,  Fla. ;  KVOR  Colorado 
Springs;  Union  Tribune  Publish- 
ing Co.,  San  Diego;  WEBO  Har- 
risburg.     111.,     and  Washtenaw 
Broadcasting    Co.,     Ann  Arbor, 
Mich.    [Facilities  asked  and  esti- 
^  mated   costs  listed  on  page  70]. 
^  Washtenaw  Broadcasting  Co.  also 
;'  has  on  file  an  application  for  a 
^  new  standard  outlet  in  Ann  Arbor. 

KPHO  Phoenix  seeks  a  construc- 
i  tion  permit  to  change  frequency 
)  from  1230  kc  to  790  kc,  increase 
3  power  from  250  to  5,000  w  and  to 
'  install  a  directional  antenna  for 
J  fulltime  use.  The  request  is  con- 
I  tingent  upon  a  shift  of  KECA  Los 
I  Angeles  from  the  790  frequency 
ij  to  770  kc  [Broadcasting,  Dec.  4]. 
Also  seeking  a  change  in  fre- 
quency is  KTBI  Tacoma,  Wash., 
which  asks  for  the  870  kc  assign- 
[ment  to  operate  limited  to  WWL 

-  New  Orleans.  Station  now  operates 
'on  1400  kc  with  250  w.  No  power 
•increase  is  asked. 

I    Liberty  Broadcasting  Co.,  a  part- 

-  nership  composed  of  John  J.  Laux, 
ij- Robert  and  Alex  Teitlebaum,  Myer 

i  Wiesenthal,  Louis  and  Jack  N. 
j.vBerkman,    Charles  C.  Swaringen 

1)  (each  14%  interest),  Joseph 
,Troesch  and  John  L.  Merdian  (each 
5^1%  interest),  requests  a  new  stand- 
:ard  outlet  for  Pittsburgh  to  op- 
erate dajrtime  on  730  kc  with  1,000 

■  w.  All  partners  are  affiliated  in  the 
management  of  WSTV  Steuben- 
'nlle,  0.;  WJPA  Washington,  Pa.; 
WKNY    Kingston,    N.    Y.,  and 

:WFPG  Atlantic  City. 

A  new  standard  station  operat- 
ing daytime  with  1,000  w  on  960 
kc  is  sought  for  Lubbock,  Tex.  by 
Lubbock  Broadcasting  Co.,  a  new 
partnership  composed  of  Clyde  H. 
Smith  (32V2%),  previously  asso- 
ciated with  KONO  San  Antonio 


STAR  of  brigadier  general  is 
pinned  on  David  Sarnoff's  shoulder 
by  Maj.  Gen.  H.  C.  Ingles,  Chief 
Signal  Officer.  Promotion  of  the 
RCA  president  on  leave  was  ap- 
proved by  Congress  last  week 
simultaneously  with  confirmation  of 
the  appointment  of  Brig.  Gen. 
Frank  E.  Stoner,  who  is  Assistant 
Chief  of  Army  Signal  Corps,  to  the 
rank  of  major  general. 


WLIB  New  York  has  started  building 
a  library  of  recordings  of  people  in 
the  news,  making  a  special  point  of 
obtaining  on-the-scene  recordings  of  na- 
tional and  local  events,  and  talks  by 
prominent  persons. 


and  former  salesman  for  KABC 
San  Antonio;  C.  0.  Baldwin 
(22%%),  local  businessman;  Hoyt 
Houck  (22%%),  half -owner  of 
KASA  Elk  City,  Okla.,  and  Walter 
G.  Russel  (221/2%),  attorney,  who 
has  25%-  interest  in  KASA. 

James  A.  Noe,  operator  of 
WNOE  New  Orleans  and  KNOE 
Monroe,  La.,  is  applicant  for  a 
new  standard  station  in  Shreve- 
port,  on  1550  kc  with  250  w  and 
unlimited  time.  McClatchy  Broad- 
casting Co.,  which  operates  KFBK 
Sacramento,  KERN  Bakersfield, 
KMJ  Fresno,  KWG  Stockton  and 
KOH  Reno,  has  applied  for  a  new 
local  outlet  in  Modesto,  Cal.  on 
1600  kc  with  250  w  and  unlimited 
hours. 

John  L.  Plummer,  trading  as 
John  L.  Plummer  Enterprises,  re- 
quests a  new  local  station  for  Boga- 
lusa.  La.  to  operate  on  1490  kc 
with  250  w  and  unlimited  time.  Mr. 
Plummer  has  50  7^  interest  in  the 
firm  of  Plummer  &  Kershaw,  op- 
tical engineering  consultant.  Cam- 
den Radio  Inc.,  Camden,  Ark.  has 
petitioned  for  reinstatement  of  its 
application  for  a  new  standard  sta- 
tion on  1450  kc,  250  w,  unlimited 
time. 


BMB  MAY  APPOINT 
HEAD  THIS  WEEK 

APPOINTMENT  of  a  general 
manager  of  the  Bureau  of  Broad- 
east  Measurement  and  formal  adop- 
tion of  articles  of  incorporation  and 
bylaws  are  on  the  agenda  of  the 
first  meeting  of  the  BMB  negotiat- 
ing committee  and  temporary 
board,  called  for  10:30  a.m.  next 
Friday  at  the  offices  of  the  Ameri- 
can Assn.  of  Advertising  Agencies, 
New  York. 

At  a  meeting  in  New  York  last 
Wednesday,  representatives  of  the 
AAAA  and  ANA  informally  ap- 
proved corporate  articles  and  by- 
laws, submitted  by  J.  Harold  Ryan, 
NAB  president.  Copies  are  to  be 
placed  in  the  hands  of  each  of  the 
15  board  members  for  study  before 
final  adoption. 

Selected  to  represent  the  AAAA 
in  the  organization  stages  until 
permanent  directors  are  elected  for 
three-year  terms,  are:  Frederic 
Gamble,  AAAA  president;  Leonard 
T.  Bush,  vice-president  of  Conipton 
Adv.;  Carlos  Franco,  supervisor  of 
station  relations.  Young  &  Rubi- 
cam;  Linnea  Nelson,  chief  time- 
buyer,  J.  Walter  Thompson  Co.;  D. 
E.  Robinson,  director  of  research, 
Pedlar  &  Ryan. 

Although  the  ANA  has  tentative- 
ly selected  its  five  board  members, 
all  had  not  accepted  as  Broadcast- 
ing went  to  press  and  Paul  West, 
ANA  president,  withheld  announce- 
ment of  his  group  until  next  Fri- 
day's meeting. 

Board  members  to  represent  the 
NAB,  chosen  at  a  Board  meeting 
in  Chicago  Nov.  14-15  [Broadcast- 
ing, Nov.  20],  are:  President  Ryan; 
Dr.  Frank  Stanton,  CBS  New  York 
vice-president;  Frank  M.  Russell, 
NBC  Washington  vice-president; 
Roger  W.  Clipp,  WFIL  Philadel- 
phia; Hugh  Feltis,  KFAB  Lincoln- 
Omaha. 

Attending  last  week's  conference 
were  all  members  of  the  NAB 
group  except  Mr.  Feltis;  Mr.  Gam- 
ble, Mr.  West  and  Paul  F.  Peter, 
NAB  Director  of  Research. 


St.  Louisans  Get  News 
Despite    Paper  Strike 

WHEN  A  strike  Dec.  7  at  the 
plants  of  the  two  St.  Louis  after- 
noon dailies,  the  Post-Dispatch  and 
the  Star-Times,  threatened  St. 
Louisans  with  a  dearth  of  news  on 
the  third  anniversary  of  Pearl  Har- 
bor, KSD  and  KXOK,  the  papers' 
respective  stations,  broadcast  head- 
line news,  as  well  as  comic  features, 
market  reports,  stock  quotations, 
sports,  editorials  and  even  obituary 
notices. 

KSD,  the  Post-Dispatch  station, 
began  airing  the  contents  of  the  pa- 
per at  12:15  p.m.,  shortly  after  the 
first  edition  failed  to  appear,  can- 
celing all  regular  prog  ra  m  s 
throughout  the  afternoon  and  eve- 
ning. At  12:35  p.m.  KXOK  carried 
an  Army  casualty  list  from  the  un- 
printed  Star-Times  city  edition. 
The  Star-Times  purchased  an  hour 
of  time  on  each  of  two  other  local 
stations,  WTMV  and  WIL,  to  read 
the  unpublished  edition.  KXOK  too 
canceled  all  scheduled  sustaining 
and  commercial  programs  as  a  pub- 
lic service. 

Papers  failed  to  appear  when 
members  of  Local  16,  AFL  Paper 
Handlers'  Union,  an  auxiliary  of 
the  International  Printing  Press- 
men's Union,  went  on  strike. 


"as  others  hear  it" 

COMPLETE  FACIL- 
ITIES for  spot  an- 
nouncements, remote 
picknps,  ser>ice  on 
all  recording  prob- 
lems. For  further  in- 
formation, write  .  .  . 


1121  Vermont  A^e.     Washington  5,  D.  C. 
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In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
HaUfax,  Nova  Scotia,  to  tell 
the  time. 

— • — 

Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping  Up  the   Old  Traditions! 

Traditions,    However,    Don't  Get 
Much  Business. 

CHNS  DOES— Try  It. 


JACKSON  GOES  AHEAD 

Jackson,  "cross-roads  of  the  South" 
has  a  year-round  market  that  is  grow- 
ing every  year.  Leading  economists 
have  predicted  that  Mississippi's  Capi- 
tol City  (Jackson)  will  hold  its  war- 
time growth  and  continue  to  grow 
after  the  war.  Here  is  a  market  you 
want  to  include  in  your  future  sales 
plans.  And  WSLI  ofFers  you  effective 
coverage  of  this  "double-return"  mar- 
ket—at Ifiss  cost. 

BLUE  NETWORK 


WEED  6,  COMPANY 

/VA  TIONA I  RlPnESEffTA  TIVES. 


FOR  SALE  ! 
Bargain  Price  For 
Live  Stock  Reports! 
Fifteen  minutes  of  live  stock 
reports  and  farm  news  direct 
from  Cincinnati  Union  Stock 
Yards— 12:15    to  12:30 
P.M.  Monday  thru  Friday — 
$125.00   per   week,  talent 
and  line  charges  included. 

WMOH 

Hamilton,  Ohio 


BBC  Given  Scroll 
By  New  York  Club 

Cooperation  With  American 
Networks  to  Continue 

A  PLEDGE  that  the  BBC's  cooper- 
ation with  American  networks  and 
stations  will  "go  on  until  the  final 
entry  into  Berlin  and  Tokyo"  was 
given  by  William  J.  Haley,  director 
general  of  the  BBC,  last  Wednes- 
day in  accepting  the  scroll  present- 
ed to  the  BBC  by  the  Radio  Execu- 
tives Club  of  New  York.  Accept- 
ance was  shortwaved  from  London 
to  the  luncheon,  attended  by  nearly 
900  REC  members  and  guests. 

Warren  Jennings,  REC  presi- 
dent, presented  the  schoU  to  the 
BBC  "in  appreciation  of  its  un- 
stinting cooperation  with  American 
broadcasters,  networks  and  inde- 
pendent stations  to  make  complete 
the  coverage  of  the  war,  and  for 
inspiring  radio  throughout  the 
world  to  become  a  powerful  voice 
which  will  declare  ever  loudly  for 
all  the  people  their  desire  for  ever- 
lasting peace." 

Postwar  Plans 

Discussing  the  BBC's  postwar 
plans  for  providing  three-network 
program  service  to  the  whole  Unit- 
ed Kingdom  [Broadcasting,  Dec. 
4],  Mr.  Haley  said  that  while  the 
networks  will  "carry  entertainment, 
news,  talks,  discussions,  above  all 
we  look  forward  to  being  able  to 
mingle  with  the  best  that  we  can 
give  the  best  we  can  draw  from 
other  countries  by  way  of  collab- 
oration and  exchange." 

John  Salt,  North  American  di- 
rector of  the  BBC,  reviewed  brief- 
ly the  familiar  BBC  exchange  pro- 
grams broadcast  in  the  United 
States  by  networks  and  stations. 

Declaring  it  would  be  hard  to 
over-estimate  the  work  that  radio 
has  done  to  educate  British  and 
American  public  opinion  on  the  is- 
sues and  progress  of  the  war,  the 
Earl  of  Halifax,  British  Ambassa- 
dor to  the  United  States,  stated 
that  it  would  be  equally  hard  to 
overestimate  "the  value  of  the 
work  which  radio  may  do,  in  both 
■our  countries,  to  educate  public 
opinion  in  the  tasks  of  peace." 

Elmer  Davis,  director  of  the  Of- 
fice of  War  Information,  in  intro- 
ducing Lord  Halifax,  paid  tribute 
to  the  BBC  for  its  cooperation  with 
the  OWI.  In  addition  to  giving 
time,  the  BBC  has  also  given  engi- 
neers to  handle  American  pro- 
grams, he  said,  adding  that  "any- 
one who  gives  you  an  engineer  these 
days  is  giving  you  his  right  eye  and 
a  slice  of  his  liver  besides." 

At  the  speaker's  table  were: 

Francis  E.  Evans,  British  Consul  General 
of  New  York  ;  Niles  Trammell,  president  of 
NBC;  Mark  Woods,  president  of  the  Blue; 
Edgar  Kobak,  president  of  MBS ;  Frank 
Stanton,  vice-president  of  CBS;  J.  Harold 
Ryan,  president  of  the  NAB  ;  Lloyd  Strat- 
ton,  president,  AP  Ltd. ;  Robert  Peare, 
vice-president.  General  Electric  Co. ;  Walter 
Evans,  vice-president,  Westinghouse  Electric 
&  Mfg.  Co. ;  James  D.  Shouse,  vice-presi- 
dent, Crosley  Corp. ;  Walter  Lemmon,  pres- 
ident. World  Wide  Broadcasting  Founda- 
tion; Edward  R.  Murrow,  chief  of  CBS 
European  staff ;  Wythe  Williams,  president. 
Overseas  Press  Club.  Sol  Taishoff,  editor 
a-rl  pu'-li'-her.  Broadcasting;  Frank  Burke, 
editor,  Radio  Daily;  Joe  Koehler,  managing 
editor.  Billboard. 


TO  HONOR  the  Br  tish  Bro^dcq sting  Corp.,  more  than  1,000  persons  met 
at  a  luncheon  Dec.  6  at  the  Hotel  Ambassador,  New  York,  under  auspices 
of  the  Radio  Executives  Club  of  New  York.  Highlight  of  the  occasior 
was  presentation  of  a  citation  to  the  BBC  for  its  "unstinting  coopera- 
tion with  American  broadcasters,  networks  and  independent  stations.'; 
Participants  in  the  presentation  ceremony  were  (1  to  r)  :  Lord  Halifaxj 
British  ambassador;  Warren  Jennings,  president,  Radio  Executives  Clu! 
of  New  York;  John  Salt,  North  American  Director  of  BBC,  who  receivei 
the  citation  on  behalf  of  the  British  network;  Elmer  Davis,  OWJ  Director. 


KOBAK  SEES  RADIO 
AS  MASS  EDUCATOR 

DECLARING  that  radio  has 
proved  its  ability  to  "inculcate  ideas 
and  promote  ideals"  and  its  capac- 
ity "to  enlighten  and  inspire,"  Ed- 
gar Kobak,  Mutual  president,  in  an 
address  prepared  for  delivery  Sun- 
day night  (Dec.  10)  at  the  Fourth 
American  Nobel  Anniversary  Din- 
ner at  the  Hotel  Astor,  New  York, 
said  that  "what  radio  is  doing  in 
the  war  effort  it  can  do  to  aid  edu- 
cation for  peace." 

But,  he  pointed  out,  "Radio  as  the 
vehicle  cannot  be  expected  to  write 
the  blueprint."  To  handle  the  job 
of  outlining  this  educational  effort, 
he  envisaged  a  "national  educa- 
tional committee,  composed  of  lead- 
ers in  religion,  education,  politics, 
economics  and  industry,"  with  in- 
dependent scientists,  thinkers  and 
writers  also  represented. 

"This  curriculum  would  then -be 
turned  over  to  radio  to  carry  to 
the  people,"  Mr.  Kobak  said,  add- 
ing, "I  believe  that  were  such  an 
undertaking  started,  you  can  count 
on  radio  to  help.  Radio  has  never 
yet  hesitated  a  moment  to  do  what- 
ever was  necessary  for  the  good  of 
our  country." 

Mr.  Kobak's  address,  as  well  as 
those  of  Kent  Cooper,  AP  manag- 
ing director,  and  Darryl  Zanuck, 
vice-president,  20th  Century  Fox, 
each  outlining  how  his  medium  can 
aid  education  for  peace,  were 
broadcast  on  MBS,  10:30-11  p.m. 


KOIN  HAD  ONE 

BBC  Wanted  a  Launching, 
 And  Got  It  


EXPRESSIONS   of  surprise,  in-Ji 
terest  and  pride  followed  one  an- 1 
other  in  rapid  succession  across  the; 
face  of  C.  W.  Myers,  owner  oii 
KOIN  Portland,  Ore.,  at  the  BBCi 
luncheon  of  the  Radio  Executives 
Club  of  New  York  last  Wednesday 
when  John  Salt,  North  Americar 
director  of  the  BBC,  told  of  a  re- 
quest from  London  for  a  recording^^ 
of  the  launching  of  a  Liberty  ship 
in  one  of  the  Kaiser  shipyards, 
with  Henry  J.  Kaiser  speaking.  jj< 

"We  took  a  chance  and  sent  a 
telegram  to  station  KOIN  in  Port-j^ 
land,"  Mr.  Salt  said,  "and  it  so  hap- 
pened they  had  just  done  a  program 
which  was  exactly  what  we  want-: 
ed.  A  recording  was  shipped  to  Nevi- 
York  by  air  and  we  forwarded  it  by.^i. 
bomber  to  London.  It  is  being  use^ia 
in  a  school  program  tomorrow."  j.^; 

  U 

STEWART-WARNER  Corp.  has  anilj^, 
nounced  that  it  will  be  producing  and^' 
shipping  civilian  radios  within  60  daysl  ' 
after  Government  war  restrictions  arel^' 
lifted,  from  what  is  reputedly  th(j  - 
largest  privately  owned  sheU  fuztfllo 
plant  in  the  United  States.  I 


Advisory  Group  Resignations 

RESIGNATION  of  three  U.  of  Chi- 
cago professors  as  members  of  the 
Advisory  Committee  on  Radio,  which 
handles  policy  for  U.  of  Chicago's  ra- 
dio shows  University  of  Chicago 
Roundtable  and  The  Human  Adven- 
ture, was  recently  announced.  The 
three  men  whose  appointment  to  the 
committee  expired  on  Oct.  1  and  who 
refused  to  be  reappointed  are :  Rich- 
ard P.  McKeon,  dean  of  the  Human- 
ities division ;  Avery  O.  Craven,  pro- 
fessor of  American  history,  and  Ber- 
nard M.  Loomer,  professor  of  theology. 
Five  other  members  remained  on  the 
committee. 
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prosperous,  progressive 

E  PASO,  TEXAS 

Southwest 

by  using  the  station  thett's 
heetrd  all  over  this  unportonl 
and  otherwise  radio  isolated 
morkst 

KROD  —  a  CBS  Station 
600  ke  —    1.000  Watti 

DoiTonce  Roderick  Vol  I«wi«nc»|^ 
Owner  Maaf 

Howard  H.  Wilson  Co]] 

National  BepnseBtatiTW 

Broadcast  Adrerttsinii 


HOSTS  TO  SOME  300  New  York  radio  executives  at  a  cocktail  party 
at  the  Ambassador  Hotel,  Dec.  1,  was  this  group  of  Taylor-Howe-Snow- 
den  station  executives.  Standing  (1  to  r)  are  C.  B.  Locke,  KFDM  Beau- 
mont; G.  W.  Johnson,  KTSA  San  Antonio;  Raymond  Hollingsworth, 
KGNC  Amarillo;  Archie  J.  Taylor,  KRGV  Weslaco;  E.  B.  Landsford, 
KRMD  Shreveport;  Robert  Enoch,  KTOK  Oklahoma  City;  L.  Lutz, 
KTSA;  DeWitt  Landis,  KFYO  Lubbock.  Seated  (1  to  r)  are  Jack  Keasler, 
T-H-S  radio  sales  office  in  New  York;  0.  L.  (Ted)  Taylor,  KGNC;  Alex 
Keese,  who  is  general  sales,  manager  for  T.-H-S. 


IS  RADIO  EXPENSIVE? 

Hormel  Analysis  Reveals 
 Cost  of  Contacts  


ANSWER  to  the  argument  that 
radio  time  and  talent  costs  are  too 
high  is  found  in  an  analysis  last 
week  by  BBDO  under  the  title, 
"How  Much  Does  Spam  Advertis- 
ing Cost."  The  analysis  is  based  on 
a  clinic  held  by  Georgfe  A.  Hormel 
&  Co.,  Albert  Lea,  Minn.,  at  which 
various  media  and  techniques  were 
reviewed. 

Dissecting  the  cost  of  printed 
media  advertising  per  delivered 
copy,  the  analysis  covers  a  "stu- 
pendous $28,000  a  night  radio 
show". 

•'That's  enough  dough  to  buy  20 
fairly  good  cars  at  wartime  prices 
or  build  four  or  five  pre-war 
homes,"  it  is  explained.  "Let's  look 
at  the  cost  per  person  reached.  Sur- 
veys prove  that  that  show  was 
reaching  10,000,000  radio  homes 
each  Sunday  night.  And  research 
shows  that  in  each  home  from  2V2 
to  2  %  people  were  listening  at  each 
radio.  Let's  be  conservative  and 
take  the  low  figure — with  2%  lis- 
teners per  set  that  program  was 
reaching  25,000,000  people  at  a  cost 
of  1/10  of  a  cent  per  person.  Which 
should  we  buy  ...  a  half-hour  of 
goodwill  building  entertainment .  .  . 
a  cast  with  millions  of  friends  .  .  . 
two  or  three  commercial  messages 
...  or  a  'penny'  postcard  at  actually 
15  times  the  cost." 


GO  AHEAD  SIGNAL 
FOR  IDAHO  SALES 


KSEI 

POCATELLO  •  IDAHO 


Asks  WOI  Delay 

CHARGING  that  farmers  of  Iowa 
and  adjoining  states  are  deprived 
of  early  morning  agricultural  mar- 
ket reports  because  WOI  Ames, 
Iowa  State  College  station,  is  not 
operating  until  local  sunrise,  James 
G.  Patton,  president  of  the  National 
Farmers  Union,  has  asked  the  FCC 
to  defer  its  decision  in  the  WOI 
application  for  special  authoriza- 
tion to  begin  operations  at  6  a.m. 
until  Paul  Porter  becomes  Commis- 
sion Chairman.  WOI,  which  oper- 
ates on  640  kc  with  5  kw,  was 
granted  permission  on  Aug.  3,  1943 
to  begin  broadcasting  at  6  a.m.  KFI 
Los  Angeles,  dominant  station  of 
the  640  kc  clear  channel,  protested, 
the  FCC  set  aside  its  grant,  held  a 
hearing  and  again  gave  WOI  per- 
mission for  early  morning-  opera- 
tion. KFI  opposed  and  asked  for 
oral  argument,  which  was  held  Nov. 
29.  FCC  decision  is  pending. 


Austin  Uses  Spots 

AUSTIN  STUDIOS,  Los  Angeles 
(portrait  photographers),  in  a  26 
week  campaign  which  started  Dec. 
1,  is  using  a  varied  live  spot  an- 
nouncement schedule  on  20  Cali- 
fornia and  Utah  stations.  Tran- 
scribed announcements  will  be  sub- 
stituted after  Jan.  1.  Station  List 
includes  KECA  KMPC  KIEV 
KFVD  KFOX  KGO  KQW  KLX 
KFMB  KARM  KTKC  KFRE 
KTMS  KPRO  KFXM  KVOE  KDB 
KERN  KQW  KUTA.  Glasser- 
Gailey  &  Co.,  Los  Angeles,  is  agen- 
cy. Mariane  Graham  is  account  ex- 
ecutive. 


Snacks  Spots 

CONFECTIO.N  Inc.,  Chicago 
(Snacks),  starts  sponsorship  Dec. 
11  of  a  spot  announcement  cam- 
paign 7  to  14  times  weekly  for  52 
weeks  through  Paul  Grant  Adv., 
Chicago,  on  WMAQ  WGN  WOW 
WBAL  WJR  KPO  KIRO  WHO 
WCKY  KYW  WCCO  WTCN 
KDKD  KNX  KSD  WBZ  KOA 
WRVA. 


Free  Time  Plan 

PROPOSAL  to  set  up  a  local  al- 
locations plan  in  New  York  to 
handle  requests  for  free  time  fi'om 
private  charities,  and  eventually 
from  government  agencies  when 
the  OWI  allocations  system  is  end- 
ed after  the  war,  has  been  ad- 
vanced by  Ted  Cotts,  program  di- 
rector of  WNEW  New  York. 


V-E  Day  to  Bring 
Surplus  Equipment 

Creutz  Expects  Transmitters 
Will   Be   Made  Available 

A  SUBSTANTIAL  number  of 
broadcast  transmitters,  ranging 
from  1  kw  to  50  kw  power,  will 
become  available  to  present  and 
prospective  station  owners  upon 
the  conclusion  of  the  war  in  Europe, 
according  to  John  Creutz,  chief  of 
the  Domestic  &  Foreign  Branch, 
Radio  &  Radar  Division,  WPB. 
Most  of  the  equipment  will  be  seld 
on  the  market  as  surplus  property 
but  some  of  it,  including  high- 
power  transmitters,  which  will  still 
be  in  process  of  manufacture,  will 
be  completed  to  fill  long-standing 
non-military  orders. 

Mr.  Creutz  expects  that  an  ap- 
preciable number  of  transmitters 
of  various  types,  some  of  which  can 
be  used  for  broadcasting  will  be 
turned  over  after  V-E  Day  to  the 
Defense  Supplies  Corp.  for  sur- 
plus disposal.  The  bulk  of  broad- 
cast equipment  in  use  by  the  mili- 
tary is  unsuitable  for  commercial 
broadcast  operations,  although  a 
considerable  part  of  it  will  likely 
be  utilized  for  Federal,  state  and 
local  government  needs. 

Some  May  Be  Sold 

In  the  immediate  future  there 
may  be  a  small  number  of  1,  5  and 
10  kw  transmitters  available  to 
broadcasters.  Some  of  them  will 
not  be  finished  for  several  months, 
but  others  are  nearly  complete. 
With  WPB  permission,  manufac- 
turers may  be  allowed  to  sell  the 
equipment  direct  to  broadcasters 
but  WPB  will  grant  no  preference 
ratings  to  broadcasters  for  pur- 
chase. 

These  transmitters,  about  ten  in 
all,  are  what  remain  of  about  35 
transmitters  of  various  sizes 
which  were  recently  canceled  by 
OWI,  Army,  Navy  and  other  agen- 
cies as  the  result  of  changes  in 
requirements  occasioned  by  devel- 
opments in  the  European  theatre. 
About  half  of  the  total  was  to  be 
used  for  other  than  broadcasting 
purposes.  Most  of  the  equipment, 
which  included  a  50  kw  broadcast 
transmitter,  was  taken  up  by  Gov- 
ernment agencies  for  operations  in 
the  other  theatres. 

Meanwhile,  WPB  issued  a  revi- 
sion of  its  amendment  of  Nov.  22 
to  PR  13  to  permit  certain  tube 
manufacturers  to  buy  tubes  out  of 
idle  or  excess  inventory  for  resale 
for  civilian  or  military  require- 
ments. The  revision  merely  removes 
an  unintended  restriction  in  the 
previous  amendment. 


Burlington  Spots 

BURLINGTON  MILLS  Corp.,  New 
York,  manufacturers  of  crepes, 
satins  and  various  materials  for 
lingerie,  Dec.  15  starts  a  spot  radio 
institutional  campaign  of  partic- 
ipations in  women's  programs  on 
seven  stations.  Additional  markets 
will  be  added  as  time  clearance 
are  obtained.  Agency  is  J.  M. 
Mathes  Inc.,  New  York. 


In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


DIRECT  ROUTE  TO 
AMERICA'S  NO.  1  MARKET 

TJie  Travelert  Broadeasllng  Service  Corporation 
•  Member  of  NBC  and  New  England  Regienal 
Network  •  Repreiented  by  WEED  &  COM- 
PANY, New  York,  Botlon,  Chicago,  Detroit, 
San  Francisco  and  Hollywood 


Complete  Set  of 
1939-40-41-42-43-44 

IOWA  RADIO 
AUDIENCE  surveys' 

will  be  sent  without  charge  to 
advertising  agencies  or  college 
libraries.  You  will  find  these  a 
welcome  addition  to  your  library. 

Each  study  contains  new  informa- 
tion on  listening  habits  of  Iowa 
radio  families.  80  sets  available. 
Write  to 

WHO — 912  Walnut  St. 
Des  Moines  7,  Iowa 


NEW  ORLEANS 


50,000  WATTS 

The  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 
Not'l  R*p.  -  Th*  Kotx  Agency  Inc. 


BACK  THE 

6th 

WAR  LOAN 
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PROFESSIONAL 
DIRECTORY 


Jansjcy  &.  Bailey 

An  Organization  of 
Quftlified  Radio  Engineer! 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

Kattomal  Preu  BId«.,  Wuh^  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859  


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Mvntey  BIdg.  District  8456 

Watliington,  D.  C. 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— AND  DAY 
R.CA.  C«minanie»tioiic  Ine. 

M  Br**4  St..  New  York  4.  N.  T. 


JOHN  BARRON 

G>nsulting  Radio  Engineers 

Specialising  in  Broadcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C 
Telephone  NAIional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  INOSNIiKS 
fcrle  BIdg.      •  NAtienel 
Washington  4,  C 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Mensey  BIdg.      e      District  8215 
Washington  A,  D.  C. 


MAY,  BOND  &  ROTHROCK 

tOnVOLTlUG  RJDIO  ENCINEERS 
AM  fit  TElXriSlOS  FACSIMILE 
MmHamal  Fr—  BUg.  Wmth.  4,  D.  C. 
MilricI  736S      •      CUb«  SSSO 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
riELD  OFFICE 
991  Broad  St.,  Bridgeport,  Conn.' 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIRER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Go. 


e  Evening  Star  Building,  Washington,  D.  C. 
e  32 1  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  Hollywood.  Calif. 
I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C 
Monsey  BIdg.  •  Repoblie  2S4T 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  BMINn 
From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Wathlngton  3,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — WashingtM,  ».  C 
Phone:  Metropolitan  0540 


fran^  H.  Mcintosh 
Consulting  Radio  Engineers 
Shoreham  BIdg.        ME.  4477 
Washington,  D.  C. 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH.,  □.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 


BUY 
WAR  BONDS 


Actioiifi  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 DECEMBER  2  TO  DECEMBER  8  INCLUSIVE  


Decisions  .  .  . 


DECEMBER  4 
John    Kennedy   Radio    Corp.,    Chicago — 

Placed  in  pending  file  application  new  com- 
mercial television  station. 

1400  kc-KWLK  Longvew,  Wash. — Grant- 
ed transfer  of  control  from  Hugh  McClung 
and  Marjory  McClung,  executrix  of  estate 
of  Ray  McClung,  deceased,  to  C.  O.  Chat- 
terton  for  $10,000. 

1450  kc  NEW-Marshall  Broadcasting  Co., 
Marshall.  Tex. — Designated  for  hearing  ap- 
plication new  station  250  w  unlimited. 

1450  kc  NEW-KVOM  Inc.,  Marshall, 
Tex. — Designated  for  consolidated  hearing 
with  application  of  Marshall  Broadcasting 
Co.,  application  new  station  250  w  un- 
limted. 

1240  kc  NEW-Herman  Anderson,  Tulare, 
Cal. — Granted  petition  to  amend  applica- 
tion new  station  by  removing  Robert 
Franklin  as  co-applicant,  and  reconsidered 
and  granted  application  as  amended  for 
CP  1240  kc  250  w  unlimited. 

DECEMBER  5 

KXA  Seattle,  Wash. — Passed  over  peti- 
tion for  leave  to  amend  application  with- 
out prejudice. 

KHQ,  KGA,  Spokane,  Wash.— Granted  pe- 
tition for  continuance  of  hearing  on  ap- 
plication for  renewal  of  licenses  now  set 
12-14.  and  continued  same  to  2-15-45. 

KMBC  Kansas  City — Granted  motion  for 
indefinite  postponement  hearing  on  appli- 
cation for  CP  set  12-12,  and  postponed 
same  until  after  final  action  of  FCC  on 
Docket  6651,  at  which  time  a  further  date 
for   said   hearing   will   be  fixed. 

730  kc-Potomac  Broadcasting  Corp.,  Alex- 
andria, Va. — Granted  CP  new  station  250 
w  D.  transmitter  site  to  be  determined. 

1240  kc-KVSO  Ardmore,  Okla.— Granted 
vol.  assgn.  license  from  Ardmoreite  Pub. 
Co.  to  John  F.  Easley.  No  money  involved. 

1240  kc-WINN  Louisville — Granted  in- 
vol.  transfer  control  from  Estate  of  D.  E. 
Kendrick,  deceased,  to  Nelle  M.  Kendrick, 
executrix  of  estate. 

1400  kc-Hazelwood  Inc.,  Deland,  Fla. — 
Designated  for  hearing  application  new 
station  250  w  unlimited. 

1400  kc-A.  F\rank  Katzentine,  Orlando. 
Fla. — Designated  for  consolidated  hearing 
with  application  of  Hazelwood  Inc..  appli- 
cation new  station  250  w  unlimited. 


Applications  .  .  . 

DECEMBER  5 

1240  kc  NEW-Jackson  Broadcasting  Co., 
Jackson,  Tenn. — CP  new  standard  station 
250  w  unlimited. 

47,300  kc  NEW— KFBI  Wichita,  Kan.— 
CP  new  FM  station,  15,600  sq.  mi.,  $67,000 
estimated  cost. 

1110  kc-KPAS  Pasadena.  Cal.— Acquisi- 
tion of  control  by  Wesley  I.  Dumm,  Loyal 
K.  King,  Thomas  L.  Bailey,  Clarence  A. 
Nisson,  John  K.  Evans,  Emer  D.  Bates. 
Maurice  Enderle  and  John  A.  Smith 
through  purchase  III6V2  sh  (43.78%)  from 
J.  Frank  Burke  Sr.,  J.  Frank  Burke  Jr., 
W.  M.  Burke. 

1400  kc-KTUC  Tucson,  Ariz. — Acquisi- 
tion of  control  by  Burridge  D.  Butler 
through  purchase  23  sh  treasury  stock 
(7.6%). 

44,300  kc  NEW-KGO  San  Francisco- 
CP  new  FM  station,  27,500  sq.  mi.,  $98,750 
estimated  cost. 

DECEMBER  6 

47,500  kc  NEW-Marcus  Loew  Bookine 
Agency,  Washington,  D.  C. — CP  new  FM 
station,  3,993  sq.  mi.,  $31,000  estimated 
cost. 

NEW-Western  Illinois  State  Teachers 
College,  Macomb,  111. — CP  new  noncom- 
mercial educational  station.  42,100,  42,300. 
42.500,  42,700  or  42,900  kc,  1  kw,  FM 
emission. 

1240  kc-KIUL  Garden  City  Kan.— License 
to  cover  CP  authorizing  increase  power 
and  make  changes  in  equipment. 

1340  kc-KSUB  Cedar  City,  Utah— License 
to  cover  CP  authorizing  increase  power 
and  changes   in  equipment. 

1450  kc  NEW-Rio  Grande  Broadcastinc 
Co..  Albuquerque,  N.  M. — CP  new  stand- 
ard  station,   250   w  unlimited. 

49.100  kc  NEW-WJPF  Herrin,  111.— CP 
new  FM  station,  3,960  sq.  mi.,  $14,700  esti- 
mated cost. 

46,500  kc  NEW-Truth  Publishing  Co.. 
Elkhart,  Ind.— CP  new  FM  station,  9,757 
sq.  mi.  (Incomplete). 

DECEMBER  7 

580  kc-WIAC  Hato  Rey,  P.  R.— Transfer 
control  from  Enrique  Abarca  Sanfeliz.  to 
Mrs.  Enrique  Abarca  Sanfeliz,  executrix 
of  Estate  of  Enrique  Abarca  Sanfeliz,  de- 
ceased. 


46,300  kc  NEW-Washtenaw  Broadcast 
ing  Co.,  Ann  Arbor,  Mich — CP   new  FB 

station,  3,472  sq.  mi. 

1550  kc  NEW-James  A.  Noe,  Shreveport 

La. — CP  new  standard  station,  250  w  un 
limited. 

46,500  kc  NEW-WJHP  Jacksonville,  Fla 

— CP  new  FM  station,  10,981  sq.  mi.,  $63, 
500  estimated  cost. 

1260  kc-WFBM  Indianapolis — CP  mak 
changes    in    transmitting  equipment. 

870  kc-KTBI  Tacoma,  Wash.— CP  chang. 
149'0  kc  to  870  kc,  change  hours  from  un 
limited  to  limited,  install  new  vertiea 
antenna    and   changes    in   ground  system 

47,700  kc  NEW-KVOR  Colorado  Spring? 
Col.— CP  new  FM  station,  2,950  sq.  mi. 
$32,000  estimated  cost. 

45,500  kc  NEW-Union  Tribune  Pub.  Co. 
San  Diego,  Cal.— CP  new  FM  station,  5.00'Ji 
sq.   mi.,   $51,250   estimated  cost. 

Columbia  Broadcasting   System,   Delanoj  :> 
Cal. — Lieenses   to    cover    CPs    nev.'  inter 
national      broadcast      stations  (KCB!F 
KCBA). 

DECEMBER  8 

1340  kc  NEW-The  Elm  City  Broadcast 
ing  Corp.  (WNHC),  New  Haven,  Conn.- 

License  to  cover  CP  new  standard  statioE 
730   kc  NEW-Liberty   Broadcasting  Co. 
Pittsburgh — CP  new  standard  station  1  tsj.' 
D. 

960  kc  NEW-Lubbock  Broadcasting  Co.^iO 
Lubbock,  Tex. — CP  new  standard  station 
kw  D. 

1490  kc  NEW-John  L.  Plummer  Entetdli) 
prises,    Bogalusa,    La. — CP    new  standardjie 

station  250  w  unlimited. 

1230  kc  NEW-Georgia  Broadcasting  Co.^ 
Savannah,  Ga. — CP  new  standard  station 
1400  kc  250  w  unlimited  amended  to  chang 
requested  frequency  to  1230  kc. 

790  kc-KPHO  Phoenix,  Ariz. — CP  chang 
1230  kc  to  790,  kc,  increase  250  w  to  5  kn 
install  new  trans.,  DA-DN,  change  trans: 
location  (contingent  on  grant  of  770  kc  t  , 
KECA). 

1450  kc  NEW-Camden  Radio  Inc.,  Cam 
den.  Ark. — CP  new  standard  station  250  v 
unlimited — facilities  of  KCMC,  contingent  ii 
on  change  KCMC  to  1230  kc,  amended  t' 
change  type  transmitter,  changes  in  ac; 
tenna.  and  to  omit  request  for  facilities  o 
KCMC  (petition  to  reinstate). 

43,500  kc  NEW-WEBQ  Harrisburg,  lU.- 
CP  new  FM  station,  11,548  sq.  mi.,  $29,40 
estimated  cost. 


Welwdrk  iKccovnh 

All  time  Eastern  Wartime  unless indicakeil^ 


New  Business 


:  to 


COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Palmolive  Soap,  Colgate  dents 
cream)  on  Dec.  27  starts  Kay  Kyser's  Kol 
lege  of  Musical  Knowledge  on  138  NBC 
stations.  Wed.  10-11  p.m.  Agency:  Te 
Bates  Inc.,  N.  Y. 


PARKER  WATCH  Co..  New  York,  oi. 
Dec.  2  for  12  weeks  started  These  Are  Ou 
Men  on  34  NBC  stations.  Sat.  2-2:30  p.ni 
Agency:   Sterling  Adv.,  N.  Y. 

GILLETTE  SAFETY  RAZOR  Corp 
Boston  (blades,  shave  products),  on  Jan 
1  will  sponsor  Sugar  Bowl  Game,  Ne^ 
Orleans,  on  191  Blue  stations  2:45  p.m. 
Orange  Bowl  Game,  Miami,  142  CBS  sta 
tions,  1 :45  p.m.;  Cotton  Bowl  Game 
Dallas,  on  over  200  MBS  stations  2  p.E 
and  East-West  College  AU-Star  Game 
San  Francisco  on  over  200  MBS  station 
4:45  p.m.  Agency:   Maxon  Inc.,  N.  Y.  ■ 

RUST  CRAFT  PUBLISHER  Co.,  Bostoi 
(cards),  on  Dec.  24  will  sponsor  Dicken' 
"Christmas  Carol"  on  over  200  MBS  sta 
tions,  5-5:30  p.m.  Agency:  H.  B.  Hum 
phrey  Co.,  Boston. 


ROBIN  HOOD  Flour  Mills,  Montreal  (Rob 
in  Hood  products),  has  started  Tomm 
Duchesne  et  ses  Chevaliers  du  Folklor 
on  8  CBC  French  stations,  Tues.  an 
Thurs.  7:30-7:45  p.m.  Agency:  Young  / 
Rubicam,  Montreal. 

GENERAL  FOODS,  Toronto  ((Senera 
Foods  products),  on  Jan.  7  starts  Kat 
Smith  Hour  on  28  CBC  Dominion  net 
work  stations.  Sun.  7-8  p.m.  Agency:  Ba 
ker  Adv.  Agency,  Toronto. 

S.  &  W.  FINE  FOODS,  San  Francisc 
(food  products),  on  Dee.  4  for  52  week 
started  Sam  Hayes  &  the  Netvs  on  38  Doi 
Lee  Pacific  stations,  Mon.  thru  Fri.  5-5:1. 
p.m.  (PWT).  Agency:  Brisacher,  Van  Nor 
den  &  Staff,  San  Francisco. 
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B.  SEMLER  Inc.,  New  York  (KremJ 
rlair  Tonic,  Shampoo),  on  Dec.  4  started 
. veics  ayzd  Gabriel  Heatter,  with  William 
I  Jjang  on  ITO  MBS  stations,  Mon.  thru 
iFri.  12  Noon-12:15  p.m.  and  on  Dec.  5 
i  starts  Paula  Stone  and  Phil  Brito  on  170 
••-|MBS  stations,  Tues.  and  Thurs.  1:30-1:45 
Ipjn.  Agency:  Erwin  Wasey  Co.,  N.  Y. 

^ETER  PAUL  Inc.,  Naugatuck,  Conn. 
Choclettos),  on  Dec.  31  starts  for  52 
reeks  Sam  Hayes-News  on  16  Blue  Pacific 
tations.  Sun.  9-9:15  p.m.  (PWT).  Agen- 
y:  Brisacher,  Van  Norden  &  Staff,  San 
c  rancisco. 

'^"ij  iJARRETT  &  CO.,  Inc.,  Brooklyn,  N.  Y. 

I  (wines),  on  Dec.  21  will  sponsor  half -hour 
Lsil  Christmas   show,   a   dramatization   of  the 

I'^arol  "Silent  Night",  on  approximately 
110  Blue  Network  stations. 

ijij SEAL-COTE  Co..  HoUywood  (finger  nail 
,  J  polish  preserver),  on  Nov.  28  for  13  weeks 
J^Jstarted  participation  in  Meet  the  Missu.i 
■'Ion  8  CBS  Pacific  stations,  Tues.  Thurs. 
"  12:45-3  p.m.  (PWT).  Agency:  Buchanan 
^  j  &  Co.,  Los  Angeles. 

HUNT  BROS.  PACKING  Co.,  Los  An- 
geles (canned  food  products),  on  Dec.  7 
'  -  for  52  weeks,  started  I  Was  There  on  8 
CBS  Pacific  stations.  Sun.  3:30-4  p.m. 
(PWT).  Agency:  The  Blow  Co.,  HoUy- 
wood. 

Renewal  Accounts 

CONTINENTAL  Baking   Co..   New  York 
(Wonder  Bread,  Hostess  Cakes),  has  re- 
newed  for   52   weeks    Bachelor's  Children 
J  on  47  CBS  stations,  Mon.  thru  Fri.  10:45- 
_  11  a.m.   (rebroadcast  3:45  p.m.).  Agencv: 
•  Ted  Bates  Inc.,  N.  Y. 

:  JOHNS    MANVILLE    Corp.,    New  York 
(insulating  material) ,  on  Dec.  25  renews 
for  52  weeks  Bill  Henry  and  the  Neu-s. 
i:  Mon.   thru   Fri.   8 :55-9   p.m.   on   63  CBS 
'.  stations.    Agency:    J.    Walter  Thompson 
Co..  N.  Y. 

'  3EALTEST  Inc.,  New  York  (milk,  ice 
,  iream),   on   Jan.  4  for  52  weeks  renews 

■Tnan  Dav's  Shoic  on  75  NBC  stations, 
,  Thurs.    9:30-10    p.m.    Agency:    McKee  & 

Albright,  Philadelphia. 

SERLTAN  Co.,  Jersey  City,  N.  J.  (Seru- 
lan.  Nutrex).  on  Dec.  31  for  52  weeks 
renews  A.  L.  Alexander's  Mediation  Board 
on  Mutual,  Sun.  8-8:45  p.m.  dropping  37 
stations  to  make  a  total  of  12  MBS  sta- 
itions.  Agency:  Raymond  L.  Spector  Co.. 
N.  Y. 

f  AMERICAN    MEAT    INSTITUTE,  Chi- 
cago,  renews  the  Life  of  Riley,  Sun.  10- 
_  10:30    p.m.   for    52    weeks    on    185  Blue 
.  stations.  Agency:    Leo  Burnett  Co.,  Chi- 
cago. 

ESQUIRE  Inc..   Chicago,   on   Jan.   22  re- 
news Coronet  Storyteller,   Mon.  thru  Fri. 
p  9:55-10    p.m.,    and   Coronet    Quick  Quiz. 
)  Sat.    9:55-10    p.m.    (CWT)    on    136  Blue 
'stations  for  52  weeks.  Agency:  Schwim- 
'mer  &  Scott,  Chicago. 

'PHILCO  Corp.  of  Canada.  Toronto  (Philco 
(receivers),  on  Dec.  3  renewed  for  one  year 
Philco  Hall  of  Fame  on  23  CBC  Dominion 
stations.  Sun.  6-7  p.m.  Agency :  Hutchins 
Adv.  Co.  of  Canada,  Philadelphia. 


DeMlLLE  IS  GRANTED 
RESTRAIMNG  ORDER 

TEMPORARY  restraining  order 
was  granted  Cecil  B.  DeMille  last 
Thursday  by  Los  Angeles  Superior 
Court  Judge  Emmet  Wilson  on  his 
plea  for  an  injunction  against 
AFRA  to  prevent  that  union  from 
suspending  his  membership  and  re- 
moving him  from  the  air  because 
he  refused  to  pay  a  $1  union  politi- 
cal assessment.  Court  set  hearing 
for  Dec.  15.  Not  only  does  the  tem- 
porary order  stop  AFRA  from  sus- 
pending and  keeping  DeMille  oif 
the  air,  but  it  also  forbids  union 
from  effecting;  a  situation  where 
other  organization  members  might 
not  cooperate  by  appearing  on  the 
weekly  CBS  Lux  Radio  Theatre  of 
which  he  is  director-producer-mc. 

DeMille  argued  that  he  is  not  op- 
posed to  unionism  nor  has  he  vio- 
lated any  union  rules.  DeMille 
asked  and  was  granted  a  provision 
in  the  court  order  that  he  be  kept 
on  AFRA's  good  standing  list  until 
the  court  can  pass  on  the  issue. 
Suit  was  directed  against  AFRA; 
Ken  Carpenter,  Los  Angeles  chap- 
ter president;  National  Secretary 
Emily  Holt  and  George  Heller  and 
20  others,  all  directors.  DeMille  told 
court  he  is  paid  898,200  yearly  on 
Lux  Radio  Theatre. 


HARVEL  WATCH  Co.,  New  York  on 
Dec.  17  for  52  weeks  renews  John  B.  Ken- 
nedy on  60  Blue  stations,  Sun.  1-1 :15  p.m. 
Agency:  A.  W.  Lewin  Co.,  Newark,  N.  J. 
SKELLY  OIL  Co.,  Kansas  City,  Dec.  11 
for  52  weeks  renews  Alex  Dreier  commen- 
tary, five  weekly,  Lloyd  Burlingham  and 
W.  G.  Skelly  Award.  Saturday  7-7:15  p.m. 
(CWT)  on  25  NBC  stations.  Agency: 
Henri,  Hurst  &  McDonald,  Chicago. 
JOHN  MORRELL  Co.,  Ottumwa  (Red 
Heart  Dog  Food),  Dec.  31  for  13  weeks 
renews  Alex  Dreier's  Weekly  News  An- 
alysis, 9:45-10  a.m.  (CWT)  and  11-11:15 
a.m.  (CWT)  on  fuU  NBC  network. 
Agency:  Henri,  Hurst  &  McDonald,  Chi- 
cago. 

ANDREW  JERGENS  Co.,  Cincinnati 
(Woodbury  Face  Cream,  Face  Powder), 
on  Dec.  27  renews  Mr.  and  Mrs.  North 
on  128  NBC  stations.  Wed.  8-8:30  p.m. 
Agency :  Lennen  &  Mitchell,  N.  Y. 
CARNATION  Co.,  Milwaukee  (evaporated 
milk),  on  Jan.  1  for  52  weeks  renews 
Carjiatinn  ContentP'f  Hour  on  NBC, 
Mon.  9-9:30  p.m.  (CWT).  Agency:  Erwin 
Wasey   &   Co.,  Chicago. 


SERVICE  DIRECTORY 


"CEAREO  TO  AM-FM  EXPANSION" 
MmdU  Emgtn—Hmg  CmWi—ti 

Commercial  Radio  Equip.  Co. 

Kansas  Gty,  Me. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 

(Snbj.  to  Gov't  Regr.) 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMiniNG  TUBES 

Freeland  &  Olsckner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  la. 
Raymond  4756 

High  Power  Tube  Specialists  Exclusively 


^Advertising  iAgencies 

Without  Canadian  Connections 


USE 


RECORDINGS  REG'D 

633   Dominion  Sq.  BIdg.,   Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING  / 
FACILITIES      .    .      FRENCH  AND  ENGLISH  ' 
Write  Us 


SOUND  EFFECT  RECORDS  ^ 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  mCHELSON 

67  W.  44fh  St.  New  York,  N.  Y. 


Accurate      Concise  Dramatic 

m  ju 

end 

"A  Dispatch  from  Renter's" 
WKAT  (BLUE)  4th  YEAR 


ASSOCIATED  Dental  Supply  Co.,  San 
Francisco  (Painless  Parker  toothpowder. 
paste),  on  Dec.  3  for  52  weeks,  renewed 
Band  Music  on  7  Don  Lee  Pacific  stations, 
Snn.  11-11:30  p.m.  (PWT).  Agency:  Mc- 
Cann-Erickson,    San  Francisco. 

Network  Changes 

H.  J.  HEINZ  Co.,  Pittsburgh  (food  prod- 
ucts) on  Feb.  5  discontinues  Information 
Please  on  138  NBC  stations,  Mon.  9:30-10 
p.m.  Agency:  Maxon  Inc.,  Detroit. 

LEWIS-HOWE  Co.,  St.  Louis  (Turns), 
on  Dec.  2  discontinued  Correction  Please 
on  53  CBS  stations.  Sat.  10:15-10:30  p.m. 
and  on  Dec.  9  starts  Here  Comes  Elmer, 
same  time,  same  stations.  Agency:  Roche, 
Williams  &  Cleary,  N.  Y. 

ELECTRIC  Companies  Advertising  Pro- 
gram. New  York  (institutional),  on  Dec. 
12  shifts  The  Electric  Hour  on  137  CBS 
stations  from  Wed.  10:30-11  p.m.  to  Sun. 
4:30-5  p.m.  Agency:  N.  W.  Ayer  &  Son, 
N.  Y. 

SOCONY  VACUUM  OIL  Co..  New  York 
(petroleum  products),  on  Dec.  28  discon- 
tinues Raymond  Gram  Swing  on  139  Blue 
stations,  Mon.  thru  Thurs.  10-10 :15  p.m., 
and  on  Feb.  12  starts  Information  Please 
on  about  138  NBC  stations,  Mon.  9:30-10 
p.m.  Agency:   Compton  Adv.,  N.  Y. 

EVERSHARP    Inc.,    Chicago,    on    Jan.  3 
shifts  Let  Yourself  Go  on  164  Blue  stations, 
Tues.  10:30-11  p.m.  to  141  CBS  stations. 
Wed.   10:30-11  p.m.  Agency:   Biow  Co., 
N.  Y. 

ELECTRIC  AUTO-LITE  Ltd.,  Samia, 
Ont.  (batteries).  has  added  6  CBC 
Dominion  network  stations  to  Everything 
for  the  Boys  on  10  CBC  Dominion  network 
stations,  a  total  of  16  stations,  Tues.  7:30- 
8  p.m.  Agency:  Ruthrauff  &  Ryan,  Toronto. 

AMERICAN  TOBACCO  Co.,  New  York 
(Lucky  Strike  cigarettes),  on  Dec.  20 
discontinues  Kay  Kyser's  KoUege  of  Mu- 
sical Knowledge  on  138  NBC  stations. 
Wed.,  10-11  p.m.  Agency:  Foote,  Cone 
&   Belding,  N.  Y. 

FORD  Motor  Co.,  Dearborn,  Mich.,  on 
Dec.  8  started  Stars  of  the  Future  on  183 
Blue  stations,  Fri.  8-8 :30  p.m.,  discon- 
tinuing Dec.  7  Watch  the  World  Go  By 
on  165  Blue  stations,  Mon.-Fri.  8-8:15  p.m. 
Agency:  J.  Walter  Thompson  Co.,  Chicago. 

LEVER  BROS.  Co.,  Cambridge  (Vimms). 
on  Dec.  26  discontinues  The  Frank  Sinatra 
Show  on  143  CBS  stations,  Mon.  8:30-9 
p.m.  Agency :  J.  Walter  Thompson  Co.. 
N.  Y. 

LEVER  BROS.  Co..  Cambridge  (Swan 
soap),  on  Jan.  1  shifts  Bums  and  Allen 
from  140  CBS  stations,  Tues.  9-9:30 
p.m.,  to  undetermined  number  of  CBS 
stations,  Mon.  8:30-9  p.m.  Agency:  Young 
&  Rubicam,  N.  Y. 

LADY  ESTHER  Ltd.,  Chicago  (cosmetics), 
has  added  19  CBS  stations  to  Screen  Guild 
Players,  making  a  total  of  140  CBS  sta- 
tions plus  two  CBS  Canadian  stations, 
Mon.  10-10:30  p.m.  Agency:  Biow  Co., 
N.  Y. 

WESTINGHOUSE  ELEC.  &  Mfg.  Co.. 
Pittsburgh  (institutional),  on  Dec.  11 
shifts  Top  of  the  Evening  from  10:15- 
10:30  p.m.  Mon.  Wed.  Fri.  to  8-8:15  p.m. 
Mon.  Tues.  Wed.  Agency:  McCann-Erick- 
son,  N.  Y. 

LIGGETT  &  MYERS  TOBACCO  Co..  New 
York  (Chesterfields),  on  Dec.  11  replaces 
Chesterfield  Music  Shop  with  Chesterfield 
Supper  Club  on  137  NBC  stations,  Mon. 
thru  Fri.  7-7:15  p.m.  (repeat  11  p.m.). 
Agency:    Newell-Emmett  Co.,  N.  Y. 

PROCTER  &  GAMBLE  Co..  Cincinnati 
(Ivory  Soap,  Oxydol),  on  Dec.  29  dis- 
continues /  Love  a  Mystery  on  73  CBS  sta- 
tions Mon.  thru  Fri.  7-7:15  p.m.  (rebroad- 
cast  11-11:15  p.m.)  and  on  Jan.  1  re- 
places it  on  60  CBS  stations  with  Jack 
Kirkwood,  now  heard  on  eight  CBS  West 
Coast  stations  8-8:15  p.m.  (TWT).  Agen- 
cy: Compton  Adv.,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City  (Pabuolive  Soap,  Halo  Shampoo), 
on  Jan.  6  replaces  Palmolive  Party  on  128 
NBC  stations.  Sat.  10-10:30  p.m.  Agency: 
Ted  Bates  Inc.,  N.  Y. 

KELLOGG  Co.,  Battle  Creek,  Mich,  (ce- 
reals), on  Dec.  29  discontinues  Breakfast 
Club  on  213  Blue  and  CBC  stations  Mon. 
thru  Fri.,  9 :45-10  a.m.,  and  Jack  Berch 
on  178  Blue  stations,  Mon.  thru  Fri. 
11:45-12  Noon.  Agency:  Kenyon  &  Eck- 
hardt,  N.  Y. 

INTERNATIONAL  SILVER  Co.,  Meri- 
den.  Conn,  (institutional),  expanded  Ad- 
ventures of  Ozzie  &  Harriet  on  62  CBS 
to  141  CBS  stations.  Sun.  6-6:30  p.m. 
Agency:   Young  &  Rubicam,  N.  Y. 

BORDEN  Co.,  New  York  (Hemo).  on 
Dec.  30  discontinues  Fanny  Hurst  Pres- 
ents on  192  Blue  stations.  Sat.  10-10:30 
a.m.  (repeat:  12-12:30  p.m.).  Agency: 
Young  &  Rubicam,  N.  Y. 


Durham 


North  Carolina's  third  larg- 
est city  (1940  U.  S.  Cen- 
sus). City  and  county  are 
compact  and  easily  sold  as 
one  unit.  Present  estimated 
Durham    County  popula- 


tion IS  .  .  . 


busy,  high  earning  people. 
For  example,  famed  Duke 
University  is  in  Durham. 
Also,  Durham  makes  25% 
of  the  nation's  entire  cigar- 
ettes. Best  of  all  this  .  .  . 


market 


can  be  air-dominated  at 
250  watt  rates  over  the 
station  which  surveys  re- 
peatedly prove  has  more 
listeners  in  the  area  than 
all  other  stations  com- 
bined. 
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OWNED  BY 
DURHAM  HERALD-SUN 
PAPERS 


Represented  by  Howard  H.Wilson  Co. 
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Fisher^s  Blend  Becomes  Sole  Owne} 
Of  KOMO;  B.  F.  Fisher  Acquires  KJl 


A  TRANSACTION  whereby  Fish- 
er's Blend  Station  Inc.  becomes  sole 
owner  of  KOMO  Seattle  and  Birt 

F.  Fisher  acquires  KJR  has  been 
consummated,  it  was  disclosed  last 
week  with  filing  of  a  petition  by 
Fisher  &  Wayland,  Washington 
law  firm,  with  the  FCC.  No  imme- 
diate cash  was  involved. 

Under  the  agreement  Birt  F. 
Fisher  (no  relation  to  the  principle 
officers  of  Fisher's  Blend  corpora- 
tion) transfers  his  one-third  inter- 
est in  the  corporation  to  the  or- 
ganization and  in  turn  receives 
KJR.  One  of  the  last  remaining 
duopoly  cases  to  be  settled  since 
the  FCC  adopted  Sec.  3.35  banning 
multiple  ovraership,  the  KOMO- 
KJR  transaction  presents  several 
unusual  aspects. 

Facilities  Swapped 

A  switch  of  call  letters,  approved 
last  April  18,  was  the  first  step 
in  the  procedure.  KOMO  formerly 
operated  with  5  kw  on  950  kc  and 
KJR  operated  with  5  kw  on  1,000 
kc.  In  the  agreement  KOMO  gets 
the  original  KJR  facilities  and  vice 
versa  [Broadcasting,  April  24]. 

Use  of  the  same  studios,  offices, 
transmitter  site  and  antenna  also 
are  involved.  Although  the  offices 
have  been  partitioned  off  and  two 
separate  organizations  have  been 
set  up,  both  stations  must  neces- 
sarily share  certain  facilities,  due 
to  the  wartime  equipment  freeze. 

Fisher's  Blend  Station  Inc.  be- 
gan operation  of  KOMO  in  1926 
and  in  1933  acquired  KJR  from 
NBC.  Officers  are:  0.  W.  Fisher, 
president;  Dan  R.  Fisher,  vice- 
president  and  treasurer;  Donald 

G.  Graham,  vice-president;  Birt  F. 
Fisher,  secretary  and  general  man- 
ager; W.  W.  Warren  and  Bennett 
I.  Fisher,  assistants  secretary  and 
assistants  treasurer.  Directors  are 
Messrs.  0.  W.,  Dan  R.  and  Birt  F. 
Fisher.  Birt  F.  Fisher  agrees  to 
resign  as  director  of  the  corpora- 
tion upon  approval  of  the  transfer 
by  the  Commission. 

In  the  petition  the  FCC  was 
asked  to  authorize  use  of  a  com- 
mon antenna  pending  acquisition 
of  new  equipment  for  KOMO,  which 
has  placed  order  with  RCA  for  a 
50  kw  transmitter.  An  application 
for  50  w  on  1,000  kc  is  pending 
before  the  FCC.  Joint  use  of  the 
transmitter  site  also  is  asked,  until 
such  time  as  a  new  site,  already 
acquired  by  Fisher's  Blend,  can  be 
used.  Transmitter  site  is  leased  un- 
der a  10-year  pact  to  Birt  F.  Fish- 
er, who  has  an  option  to  purchase 
at  $56,250,  but  the  transmitter  is 
transferred  to  KJR. 

Agree  on  Taxes 

Each  party  agrees  to  assume  its 
proportionate  share  of  taxes  for 
1944,  Fisher's  Blend  to  pay  two- 
thirds  and  Birt  F.  Fisher  one-third. 
Fisher's  Blend  agrees  to  lend  Birt 
F.  Fisher  $52,000  at  1V2%  interest 
on  a  10-year  note. 

KOMO  is  to  be  affiliated  with 
NBC  and  KJR  with  the  Blue.  Be- 


fore  the  change  in  call  letters  wa^, 
approved,  KOMO,  on  950  kc,  wa 
the  NBC  outlet  and  KJR  on  1,00 
kc   the   Blue.   Ownership   of  52 
shares  of  BMI  stock  is  to  be  dividec  L 
Fisher's  Blend  to  retain  315  share  ' 
and  Birt  F.  Fisher  to  receive  21 
shares. 

Fisher's  Blend  Station  Inc.  ha 
1,500  outstanding  shares  of  com 
mon  stock,  1,000  or  66%%  owne 
by  Fisher  Flouring  Mills  Co.  o: 
which  0.  D.  Fisher  is  presiden 
and  O.  W.  Fisher  executive  vice 
president  and  the  other  500  share 
(33  1/3%)   by  Birt  F.  Fisher.  : 

In  another  duopoly  action,  th 
FCC  last  Thursday  continued 
Feb.  15,  1945,  hearings  for  renewg 
of  licenses  of  KHQ  and  KGA  Spc 
kane,  Wash.,  owned  by  Maj.  Loui 
Wasmer.  Hearings  originally  wer. 
set  for  Dec.  14.  Maj.  Wasmer,  wh' 
has  been  on  active  Army  duty  i 
Washington,  requested  a  postpone 
ment  to  continue  negotiations  fo 
disposing  of  one  of  his  statior^i 
under  the  duopoly  regulation. 


Ivey  Accounts 


ACCOUNTS  which  Neal  D.  Ivey  i 

expected  to  take  with  him  in  rt  

signing  as  president  of  Ivey  &  Eljyu, 
lington.  New  York,  to  set  up  th 
Neal  D.  Ivey  Co.  in  Philadelphi 
[Broadcasting,  Dec.  4]  may  ir 
elude  Bayuk  Cigars  Inc.,  Philade 
phia;  General  Baking  Co.,  Ne^ 
York  (Bond  bread);  and  Philade' 
phia  Transportation  Co.,  Philade,|fc 
phia,  all  radio  advertisers.  I&E  r« 
tains  its  other  radio  advertise] 
McKesson  &  Bobbins,  New  Yor 
(Bax),  it  is  understood.  Jesse  If-^ 
Ellington,  executive  vice-presiden 
of  I&E  in  New  York,  has  been  elect 
ed  president  of  the  agency,  succeed 
ing  Mr.  Ivey  who  has  announced  h 
will  remain  a  director  of  the  Ne^i 
York  agency  and  retain  his  finaiij^ 
cial  interest  in  it.  In  addition  to  th 
accounts,  the  following  personnt 
resigfued  from  Ivey  &  Ellington 
join  Neal  D.  Ivey:  Paul  A.  Dorr, 
treasurer;  William  F.  Fitzpatricl 
production  manager;  John  J.  Mq 
Laughlin,  manager  of  public  rela 
tions;  Stella  M.  Kilcullen,  medi 
buyer. 


Zippo  Plans  Spots 

ZIPPO  MFG.  Co.,  Bradford,  Pa' 
plans  to  start  a  spot  radio  can 
paign  for  Zippo  Cigarette  Lighi 
ers  as  soon  as  the  Governmer 
permits  a  certain  amount  of  coi 
sumer  sales,  the  size  of  the  driv 
depending  upon  the  quantity  c 
lighters  released  for  civilian  usi 
Setting  the  sights  for  such  a  can 
paign  for  sometime  after  the  firs 
of  the  year  with  a  possible  radi 
budget  of  $20,000,  Lee-Stockma 
Inc.,  New  York  agency,  is  prepai 
ing  recorded  spots  which  will  b 
tested  shortly  in  the  East.  Wit 
no  product  to  sell,  there  are  n 
commercials  in  the  test  spots- 
30-  and  60-second  records  featurin; 
a  "barber-shop"  musical  quartet. 


I 
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Continuity-writer — Good  paying,  permanent 
position  for  capable  continuity-writer, 
with  1000  watt  midwest  regional  net- 
work station.  Box  929,  BROADCASTING. 


Help  Wanted 


bperator-announcer.  First  class  radiotele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
Srtonal  NBC  station  in  western  city  of 
25,000.  Good  post-wpr  future.  Box  932, 
BROADCASTING. 


'regressive  daytime  southern  station  needs 
chief  engineer  and  announcer.  The  chief 
must  be  technically  on  his  toes.  The 
announcer?  Just  a  good  average  man  for 
newscasts  and  commercials.  If  you  can 
double  and  handle  both  jobs,  we'll  up  the 
ante.  Send  full  information,  transcrip- 
tion first  letter.  No  drifters.  Box  950, 
BROADCASTING. 


i^Vhat  ever  became  of  all  those  good  old 
dependable  announcers  ?  You  know,  the 
steady,  reliable  kind  that  you. could  count 
on  and  compliment  for  their  good  work  ? 
"I  We  need  two  of  them.  We  offer  steady 
employment,  compatible  surroundings 
and  good  salary  to  this  type  of  man.  Are 
there  any?    KTFI,  Twin  Falls,  Idaho. 


WGAC,  Augusta,  Ga.,  Blue,  wishes  add  one 
'  man  to  its  announcing  staff.  No 
,!  control  operating,  no  copy  work,  2  men 
Ij  all  shifts.  Excellent  opportunity  to  join 
large  congenial  staff. 

ine  opportunity  in  southern  network  affili- 
ate for  good  announcer.  No  operating  or 
continuity.  Permanent.  Man  with  some 
record,  MC  or  personality  work  experi- 
ence preferred.  Salary  $45  weekly.  Box 
941,  BROADCASTING. 

"jWen  to  organize  and  develop  radio  depart- 
;  ment  upstate  New  York  agency.  Splen- 
I  did  opportunity  for  good  salesman  with 
I  sound  radio  sense.  Give  complete  details 
1!  including  salary.  Box  943,  BROADCAST- 
j  ING. 

Engineer  with  first  class  ticket  wanted  by 
!   regional  in   pleasant   southeastern  city. 

$40  for  40  hours.  Details  first  letter, 
^  please.    Box  958,  BROADCASTING. 

-!\.nnonncer — Any    class    operator  license. 

I;  Experienced  capable  handling  news  and 

;  recording  shows.    Excellent  opportunity 

1  for  dependable  man  as  chief  announcer, 

'l!  Straight  salary,  40  hour  week,  no  over- 

?  time.   250  watts,  small  town,  non-defense 

3  area.   Rocky   Mountain   west.    Box  966, 

1  BROADCASTING. 

Ij^^alesman,  copywriter,  contact  man.  Liberal 
"l  salary-commission    for    dependable  man 

j  with  car.   Good  deal  for  reliable  plugger. 

I  No  high  pressure  or  fly-by-nights.  After 
January  first.  KIUP,  Durango,  Colorado. 

jWews  writer,  by  divisional  headquarters  of 
'I  major  network.  Must  be  experienced  in 
radio  news  writing  or  have  full  back- 
■  ground  of  newspaper  or  press  association 
rewrite  experience.  Either  with  or  with- 
out news  announcing  experience.  Box 
Box  967,  BROADCASTING. 


f  you  are  a  salesman  with  a  record  of  a 
job  well  done,  there  is  an  interesting 
opportunity  for  you  at  WHOT,  South 
Bend's  new  station.  Blue  affiliation, 
capable  program  department,  excellent 
news  and  transcription  services,  fine 
prospect  list,  and  a  pleasant  city  in  which 
to  live  are  part  of  the  new  picture  for  the 
one  who  can  show  he  has  what  it  takes 
Write  to  Harry  Burdick,  WHOT,  South 
Bend  4,  Ind. 


j     7^  SCHOOL  V 
RADIO  TECHNIQUE 


b  ( America' t  Oldest  School  Devoted  ' ' 
■    Exclutively   to   Radio    Broadctuting  J 

6  Weeks'  Day  Course 

JANUARY  8 

8  Weeks'  Evening  Course 

JANUARY  9 

Taught  by  Network  Profes- 
sionats,  for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscosting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.   Moderate   rates.  Inquire! 

Call  or  Write  for  Booklet  B. 


JR.K.O.BUILDINCRADIO  aTY,N.Y. 
!  CIRCLE  7-0193 


r— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Announcer — Experienced,  versatile,  general 
routine,  news,  deferred.  5  kw  network 
afiiliate,  major  midwestern  market.  The 
man  we  want  must  be  worth  $65  or  more 
per  week  to  start  and  must  be  looking 
for  a  permanent  position.  Include  refer- 
ences, phone  number,  snapshot  and  all 
other  pertinent  data  in  first  letter.  For 
personal  interview  in  New  York  Decem- 
ber 11th  to  15th  inclusive,  communicate 
with  Weed  and  Company,  350  Madison 
Avenue,  or  write  Box  968,  BROADCAST- 
ING. 


Chief  engineer  for  250  watt  network  sta- 
tion in  good  midwestern  market.  Excel- 
lent future.  Send  complete  information, 
education  and  experience.  Box  971, 
BROADCASTING. 


KTRI,  Sioux  City,  lo'wa,  has  an  opening 
for  an  announcer.  Send  audition  and 
full  particulars. 

Advertising  manager  for  network  station. 
Permanent  position.  KFRO,  Longview, 
Texas. 


A  good  opportunity  for  man  now  holding 
straight  announcing  position,  to  become 
program  director  with  progressive  250 
local  station,  with  post  war  plans.  Must 
have  confidence  in  self  that  you  are 
qualified.  Permanent,  not  a  wartime  job. 
Must  carry  regular  announcing  schedule 
and  be  able  to  edit  news.  Salary  $45.00- 
$50  per  week.  Write,  wire,  or  call 
Duane  L.  Watts,  General  Manager, 
KHAS.  Hastings,  Nebr. 


Wanted — Engineer  with  first  or  second 
class  license,  salary  $40  to  $50  per  week 
depending  on  skill  at  control  work. 
Write  Thomas  Phillips,  Jr.,  121  W.  10th 
St.,  Erie,  Penna. 


Announcer — Southern  NBC  affiliate  has 
immediate  opening  experienced  an- 
nouncer to  become  permanent  part  fast- 
growing  organization.  Must  be  sound, 
sober  and  above  average.  Give  detailed 
outline  qualifications,  references  and  ex- 
pefted  eariino-i;  first  letter.  Box  978, 
BROADCASTING. 

Wanted — Good  all-round  announcer,  also 
transmitter  engineer.  Can  use  salesman 
with  continuity  experience.  Blue  Net- 
work station.  Give  all  details  and  best 
salary  in  first  letter.  Answer  to  station 
WOLS,  Florence,  S.  C. 

Wanted — Radio  telephone  operator,  first 
class.  250  watt  Blue  outlet.  Good  op- 
portunity for  permanent  position  with 
progressive  organization.  WBIR,  Knojf- 
ville,  Tennessee. 


Help  Wanted  (Cont'd) 

Wanted!  Operator-announcer  with  1st 
class  license  or  3rd  class  license.  $50  for 
first  clas=,  $40  for  3rd  class  for  48-hour 
week.  Send  voice  transcription.  WRLC, 
Toccoa,  Georgia. 

ENGINEER  WANTFD.  $50  FORTY 
HOURS  PER  WEEK.  WREN,  LAW- 
RENCE, KANSAS. 

Control  operator — Studio,  recording  and 
remote  experience  required.  Give  ex- 
perience, salirv  and  draft  status  in 
first  letter.  WFBL,  Syracuse,  N.  Y. 

Wanted — Combination  first  class  operator 
announcer.  Pay  above  average,  excellent 
climate,  permanent  position.  KSUN, 
Bisbee,  Arizona. 

Wanted — Transmitter  operator  with  1st 
class  license,  also  an  experienced  an- 
nouncer-operator for  a  1  kw.  CBS  affili- 
ated and  regional  network  key  station, 
KOY,  Phoenix,  Arizona. 

Operator-announcer  with  first  ticket.  Cen- 
tral Florida  non-defense  town.  Give  full 
particulars  by  airmail.  Advise  by  collect 
wire  if  interested.  WTMC,  Ocala. 

We  are  lookincr  for  an  experienced  an- 
nouncer. Write  details,  salary  expected. 
Send  audition  platter.  Douglas  Davies, 
Production  Manager,  WTCN,  Wesley 
Temple   Bldg.,   Minneapolis,  Minn. 

Wanted — First  or  second  class  operator — 
1  kw  Blue  station.  Excellent  opportunity. 
Pleasant  working  conditions.  State 
salary.    WTJS,  Jackson,  Tennessee. 

Situations  Wanted 

Adv«rtising-public  relations  man.  18  years 
newspaper  experience.  37  years  of  age, 
married;.  honorably  discharged  from 
army.  No  physical  defects.  Wants  pro- 
motion manager  position.  Box  965, 
BROADCASTING. 

Top  flight  newscast  writer  available  Janu- 
ary 1.  New  York,  midwestern  experience. 
35.  Capable  organizing,  directing  large 
station  news  dept.  Reliable.  Lone  job- 
change  past  twelve  years.  Write  Box 
970,  BROADCASTING. 

Station  executives:  Ambitious  young  lady 
desires  position  in  production  de- 
partment of  modern  growing  station, 
6  years  radio  and  dramatic  study,  3  years 
actual  radio  experience.  Some  script 
and  commercial  writing.  Ready,  willing 
and  able!    Box  972,  BROADCASTING. 

Copy  writer.  Woman  experienced  all 
types  commercial  copy,  musical  con- 
tinuity, woman's  participation  show. 
Metropolitan  and  recrional  network  ex- 
perience. Will  travel  any  where,  but 
interested  in  connection  promising  fu- 
ture.   Box  960,  BROADCASTING. 


SALESMEN 

An  Opportunity 

A  radio  station  in  a  major  New  England  market  with  great  plans 
for  the  future,  needs  two  salesmen  who  are  sober,  industrious  and 
dependable;  men  with  an  eye  to  their  future,  men  who  are  already 
successful  in  their  present  positions  but  who  feel  that  they  are  ready 
to  work  in  a  larger  field. 

To  such  men  this  station  offers  an  opportunity! 

Commission  basis  with  a  satisfactory  drawing  account. 

Address:  Box  976,  BROADCASTING 


Situations  Wanted  (Cont'd) 

YOU  CAN'T  MISS  WITH  THIS  MISS. 
ANNOUNCING  AND  SCRIPTWRITING 
THAT  SELLS.  PROGRAMMING  EX- 
PERIENCE WITH  NBC  BACKGROUND. 
WIRE  BOX  974,  BROADCASTING. 

Station  promotion  director  thoroughly  ex- 
perienced in  publicity,  advertising  and 
production.    Box  879,  BROADCASTING. 

Sports  commentator.  Five  years  experience. 
Play-by-play  baseball,  football,  boxing, 
wrestling,  hockey.  Draft  exempt.  Tran- 
scriptions available.  Box  959,  BROAD- 
ASTING. 

Merchandising,  market  research  director. 
Capable  of  organizing  and  directing 
complete  merchandising  and  research 
organization.  Excellent  references  and 
qualifications  to  offer.  Box  963,  BROAD- 
CASTING. 

Available  about  January  15.  Chief  Engineer. 
Can  handle  personnel.  14  years  broadcast 
experience  with  50  kw.  Hold  first  class 
license.  Station  size  no  object.  Box  969, 
BROADCASTING. 

Program  director.  Thoroughly  experienced, 
conscientious  veteran  wants  permanent 
program  or  production  manager's  berth. 
Thirteen  years  local  and  network  an- 
nouncing, programming,  production  in 
east  and  midwest.  Draft  exempt.  Box 
964,  BROADCASTING. 

Experienced  transmitter-studio  technician. 
Midwest  preferred.  Permanent.  Box  975, 
BROADCASTING. 

Wanted  to  Buy 

Tower — about  150  feet,  ground  wire,  turn- 
tables, all  other  equipment  for  250  sta- 
tion.   Box  933,  BROADCASTING. 

Wanted  to  buy — Two  Weston  425  R.  F. 
meters  0-3  amps.  New  or  used.  Box  961, 
BROADCASTING. 


Wanted  to  buy — One  type  72-C  recording 
attachment  complete  with  cutting  head 
and  feeding  mechanism.  Wire  or  write 
WISR,  Butler,  Pa. 


Wanted — Any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  col- 
lect, Chicago,  Mr.  Clifford. 


For  Sale 


For  sale — Mobile  equipment  in  1937  Buick 
Century  Eight  as  follows :  Collins  model 
32G-40  watt  transmitter,  Gates-G70 
speech  amplifier  complete,  two  channel 
mixer,  Permax  Telescoping  antenna 
with  mount,  Onan  model  10  LS-1000  watt 
power  plant,  transceiver  laboratories  pack 
transmitter.  Sell  as  unit  or  separately. 
Make  us  an  offer.  WPAD,  Paducah, 
Kentucky. 


Miscellaneous 


Want  Friday  morning  availabilities  for 
thirty  minute  religious  program.  William 
F.  Holland,   Sinton  Hotel,  Cincinnati. 


2S0 


WATT 

RADIO  STATION 

I  HAVE:    One  wife,  two  boys 

Enough  money  to  buy 
Ten  years  in  RADIO 

I  WANT:  A  good  little  station 
A  swell  town  to  live  in 
A  reasonable  income 

I  WILL:     Take  over  any  time 
Answer  all  replies 
Hold  yours  in  confidence 

BOX  977,  BROADCASTING 
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KMBC  Hearing  May  Presage 
Extension  of  Standard  Band 

FCC  Defers  Action  on  Application  for  50  kw 
On  540  kc  Until  Allocations  Are  Decided 


INDICATIONS  that  the  FCC  may 
have  reached  a  decision  to  extend 
the  standard  broadcast  band  below 
550  kc  was  seen  last  week  when 
Commissioner  Ray  C.  Wakefield, 
motions  chairman,  granted  a  mo- 
tion for  indefinite  postponement  of 
a  hearing  in  the  application  of 
KMBC  Kansas  City  for  a  construc- 
tion permit  to  change  frequency 
to  540  kc  and  to  increase  power  to 
50  kw. 

Originally  set  for  Tuesday  (Dec. 
12),  the  hearing  was  postponed 
"until  after  final  action  of  the 
Commission  in  Docket  6651  (alloca- 
tions), at  which  time  a  further 
date  for  said  hearing  will  be  fixed," 
said  the  FCC  public  notice.  That 
gave  rise  to  speculation  that  the 
Commission  looks  favorably  upon 
extension  of  the  standard  broad- 
cast band.  Otherwise  the  hearing 
would  have  gone  ahead  and  the  ap- 
plication would  have  been  denied, 
it  was  pointed  out. 

Early  Petition  Denied 

Both  the  Interdepartment  Radio 
Advisory  Committee  and  the  Radio 
Technical  Planning  Board  have  rec- 
ommended that  the  standard  broad- 
east  band  be  extended.  IRAC  sug- 
gested inclusion  of  an  additional 
channel  at  540  kc,  while  commit- 
tees of  RTPB  Panel  4  recommend- 
ed even  further  expansion.  The  al- 
location committee  of  Panel  4  rec- 
ommended extension  to  520  kc, 
while  the  receiver  committee  has 
stuck  to  its  original  suggestion  that 
the  standard  band  be  extended 
only  to  530  kc.  Panel  4,  of  which 
Howard  S.  Frazier,  NAB  Director 
of  Engineering  is  chairman,  is  at- 
tempting to  resolve  the  conflict. 

An  earlier  petition  of  the  Mid- 
land Broadcasting  Co.,  licensee  of 
KMBC,  requesting  the  FCC  to 
amend  Sec.  2.71  and  to  take  steps 
designating  540  kc  for  standard 
broadcast,  was  denied  [Broadcast- 
ing, Sept.  25].  At  that  time  the 
Commission  designated  the  applica- 
tion for  hearing.  Allocation  hear- 
ings did  not  begin,  however,  until 
Sept.  28. 

Designation  of  the  hearing  date 
as  Dec.  12  led  to  the  speculation 
that  the  Commission  had  agreed 
to  extend  the  standard  band,  inas- 
much as  the  FCC  a  fortnight  ago 
notified  the  State  Dept.  it  had  ten- 
tatively approved  an  allocation  plan 
pertaining  to  frequencies  below  30 
mc  [Broadcasting,  Dec.  4].  Recom- 
mendations will  not  be  made  to 
the  State  Dept.,  however,  until  after 
the  Commission  has  completed  with 
IRAC  conferences  which  are  un- 
der way. 

The  allocation  committee  of  Panel 
4,  of  which  Andrew  W.  Ring,  for- 
mer FCC  assistant  chief  engineer 
in  charge  of  the  broadcast  division, 
s  chairman,  recommended  that  the 
540  kc  channel  be  used  for  regional 


stations  with  1-5  kw  power,  while 
the  530  and  520  kc  channels  be  al- 
located to  local  stations  of  250 
w  power  [Broadcasting,  Nov.  13]. 

At  a  meeting  last  month  the  Panel 
4  allocation  committee  recommend- 
ed that  the  FCC  set  aside  10  clear 
channels,  each  10  kc  wide,  in  the 
200-400  kc  band  for  stations  of  500 
kw  or  greater  power  to  provide  ade- 
quately for  rural  coverage  [Broad- 
casting, Nov.  20].  Whether  the 
Commission  will  be  guided  by  the 
committee  recommendations  could 
not  be  learned,  although  Mr. 
Frazier  said  Panel  4  had  not  yet 
filed  its  formal  recommendations 
with  the  Commission,  pending  out- 
come of  the  conflict  between  the  al- 
location and  receiver  committees. 


New  Graphical  Standard 
For  Radio  Issued  by  ASA 

A  REVISED  American  Standard 
for  graphical  symbols  for  radio, 
telephone  and  telegraph  use  has 
been  approved  by  the  American 
Standards  Assn.,  70  E.  45th  St., 
New  York,  giving  new  symbols  for 
new  types  of  apparatus  and  recon- 
ciling conflicts  in  previous  stand- 
ards. Work  on  the  new  standards 
was  carried  out  under  the  tech- 
nical leadership  of  the  American 
Institute  of  Electrical  Engineers 
and  the  American  Society  of 
Mechanical  Engineers,  with  the 
Signal  Corps  Standards  Agency, 
the  Aeronautical  Board  and  the 
Bureau  of  Ships  cooperating  as 
well  as  the  industries  concerned. 

Copies  of  the  new  standard 
(Z32.5-1944)  may  be  obtained  for 
30c  from  ASA.  The  standard  is  a 
revision  of  and  supersedes  the 
American  Standard  Symbols  pub- 
lished in  1942. 


AW  TO  FCC  MAIN 
IRE  MEETING  TOPIC 

WORK  of  the  Interdepartment  Ra- 
dio Advisory  Committee  and  the 
Radio  Technical  Planning  Board, 
Government  and  industry  groups 
which  prepared  and  presented  data 
to  the  FCC  to  assist  it  in  the  task 
of  allocating  frequencies  to  the  va- 
rious radio  services  for  the  post- 
war period,  will  be  discussed  by 
Capt.  E.  M.  Webster,  IRAC  vice- 
chairman,  and  Alfred  N.  Goldsmith, 
RTPB  vice-chairman,  at  the  1945 
winter  technical  meeting  of  the 
Institute  of  Radio  Engineers. 

More  than  40  papers,  covering 
technical  developments  in  all 
phases  of  radio,  will  be  presented 
during  the  four-day  meeting  to  be 
held  at  the  Hotel  Commodore,  New 
York,  Jan.  24-27. 


PRF  Formed  to  Operate 
FM  Community  Station 

FORMATION  of  a  People's  Radio 
Foundation  for  the  specific  purpose 
of  operating  a  community- type  FM 
station  in  New  York,  supported  and 
directed  by  various  progressive 
groups,  was  announced  last  week 
by  Joseph  Brodsky,  attorney,  and 
a  member  of  the  board  of  directors 
pro  tern.  At  the  same  time  it  was 
disclosed  that  plans  to  establish 
FM  stations  along  the  lines  of  the 
"PRF  Plan"  are  in  progress  among 
similar  union,  labor  and  education 
and  civic  groups  in  ten  or  more 
cities  throughout  the  country. 

Motivating  force  behind  the 
Foundation  and  the  general  move- 
ments is  the  International  Workers 
Order,  New  York,  which  is  both  a 
fraternal  insurance  benefit  society, 
and  a  federation  of  15  nationality, 
or  foreign  language  g^roups.  The 
IWO's  membership  is  drawn  from 
the  trade  unions — both  the  AFL 
and  the  CIO,  with  the  latter  pre- 
dominant. The  "PRF  Plan"  is  a 
sequel  to  the  "IWO  Plan  of  FM" 
which  has  been  developed  by  the 
IWO  under  the  direction  of  Eugene 
Konecky,  publicity  director,  and  a 
former  radio  man. 


CKAC  Montreal  has  named  Adam  J. 
Young  Jr.  as  representative,  effective 
Jan.  1. 


Blue's  Committe<y 
Electing  Officerij 

Four  Districts  of  Planning  | 
Advisory  Group  Involved  | 

MEMBERS  of  the  Blue  networ 
Stations  Planning  &  Advisory  Con  t 
mittee  are  electing  representative! 
to  head  four  districts  including  j 
newly-created  unit  comprising  tlf 
southeastern  and  Florida  grou  ] 
Election  is  being  conducted  by  mi  I 
under  the  direction  of  Ernst 
Ernst,  New  York. 

The  new  unit — District  8 — 
being  formed  out  of  District  4 
a  move  to  cut  down  size.  Distri 
4,  which  has  had  twice  as  mai 
stations  as  any  other  unit,  wi, 
now  include  only  the  south  centr 
group.  Minor  revisions  are  ah 
being  eifected  in  District  1,  2  ar 

3,  representing  some  90  outlet 
to  bring  stations  in  the  same  se 
tion  and  with  mutual  interests  in' 
the  same  district. 

Districts  involved  in  the  currei 
election  in  addition  to  District 
and  their  present  representativi 
are  as  follows:   District  2,  AUi 
Campbell,  WXYZ  Detroit;  Distri 

4,  Henry  P.  Johnston,  WSGN  Bi 
mingham;  and  District  6,  Hare 
Hough,  KGKO  Fort  Worth. 


EDGAR  KOBAK  MUM 
ON  MBS  MEETINi 

FIRST  meetings  of  the  Mutu 
executive  committee  and  board 
directors  since  Edgar  Kobak  1: 
came  president  of  the  network,  he 
over  the  weekend  at  the  Amba 
sador  Hotel,  New  York  were  e; 
pected  to  be  largely  "get-a 
quainted"  aifairs  for  the  directo 
and  the  new  president,  routii 
business  and  an  informal  discu 
sion  of  network  operations  ma! 
ing  up  the  agenda. 

Executive  committee,  which  co) 
vened  Saturday,  included:  Chessi 
M.  Campbell,  WGN  Chicago;  H.  ] 
Carpenter,  WHK  Cleveland ;  Edgi 
Kobak,  MBS  president;  John  She 
ard  3d,  Yankee  Network,  Bosto) 
Theodore  C.  Streibert,  WOR  Ne 
York;  Lewis  Allen  Weiss,  D< 
Lee,  Hollywood. 

Directors  and  shareholders,  wl 
met  Sunday  and  today  includei 
Alfred  J.  McCosker,  chairman;  ] 
M.  Antrim,  WGN  Chicago;  Ho] 
E.  BarroU  Jr.,  WFBR  Baltimor 
Chesser  M.  Campbell;  J.  E.  Car 
peau,  CKLW  Detroit- Windsor;  1 
K.  Carpenter;  Benedict  Gimbel  J] 
WIP  Philadelphia;  Leonard  Ka] 
ner,  WCAE  Pittsburgh;  Edg; 
Kobak;  John  Shepard  3d;  Theodoi 
C.  Streibert,  Lewis  Allen  Weiss. 


Tangerines  on  Nine 

FLORIDA  CITRUS  Commissio 
Lakeland,  Fla.,  is  promoting  tai 
gerines  this  season  on  WHO] 
WAAT  WPAT  WTTM  WGN 
WKIP  WFAS  WSRR  WBRY.  Or 
series  started  Nov.  27  and  coi 
tinues  through  Jan.  13,  using  ave: 
age  of  ten  one-minute  transcribe 
spots  weekly  with  frequency  r( 
duced  to  seven  spots  weekly.  Th 
second  cycle  runs  for  five  moi 
weeks  beginning  Jan.  15.  Agenc 
is  Benton  &  Bowles,  New  York. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Corporal,  You  Are  the  First  to  Use  the  New  Coordinated  Communica- 
tions E quipmeni^~and  Be  Sure  to  Hold  It  Above  the  Surf!" 
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.es  —  KMBC  is  youth- conscious!  Program- 
ming built  for  entertainment  and  as  a  construct- 
ive influence  has  always  been  a  prominent  part 
of  KMBC's  daily  schedule.  Its  "Big  Brother 
Club"  makes  Distinguished  Service  Citations 
weekly  to  youth  for  extraordinary  attainment 
in  living  up  to  the  fundamental  ideals  for  which 


H.  ROE  BARTLE,  Scout  Executive 

. . .  Kansas  City  Area,  Boy  Scouts  of  America,  says  of 
radio,  "The  youth  of  today  enjoy  benefits  of  science 
unknown  to  us  oldsters  in  our  younger  days.  Radio, 
but  a  fantasy  two  decades  ago,  has  now  become  the 
marvel  of  the  age  and  a  most  powerful  influence  in  the 
lives  of  oncoming  Americans.  Not  only  is  selective 
entertainment  of  the  highest  order  available,  but  pro- 
grams designed  for  character  building  and  citizenship 
training  are  of  paramount  importance  and  indicate  that 
radio  is  highly  youth-conscious  and  a  powerful  ally  of 
our  democracy.  Much  of  the  thinking,  doing,  and  ideal- 
ism of  youth  are  caught  from  the  radio  programs  which 
are  theirs  to  enjoy." 


American  Youth  is  recognized  the  world  over. 
Membership  card,  microphone  pin  and  creed  of 
virtuous  living  are  given  to  all  youth  in  the 
Heart  of  America  without  cost  or  premium. 
Sorry — the  project  is  not  offered  for  sponsorship! 
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Of  course 
KMBC-FM- 
an  extra  serv- 
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cost. 
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This  Study  Is  a  "Range  Finder" 
For  Radio  Program  Aimers! 

'T'HE  statewide  survey  of  radio  listen- 
ing  conducted  in  Oklahoma  by  Dr. 
F.  L.  Whan  of  the  University  of  Wichita 
gives  an  accurate  p'cture  of  the  program 
preferences  of  listeners  of  different  age 
groups,  by  sex,  by  economic  status  and 
educational  background,  and  by  place 
of  residence. 


Thus,  if  you  wish  to  aim  a  program 
at  a  certain  type  of  listener,  the  data 
supplied  by  this  study  will  tell  you  the 
type  of  program  which  will  most  nearly 
hit  the  target. 

No  amount  of  "experience",  intuition, 
or  random  guesswork  can  determine  the 
type  of  program  which  will  reach  the 
maximum  number  of  listeners  you  want 
to  reach  as  accurately  as  can  be  deter- 
mined from  the  facts  in  "The  Oklahoma 
Radio  Audience  of  1944". 

After  you've  chosen  the  type  of  pro- 
gram you  need  to  reach  your  type  of  cus- 
tomer, the  study  will  further  prove  that 
you  can  reach  more  of  them  morning, 
afternoon  and  night  over  WKY  than  over 
any  other  station. 

Any  program  over  WKY  will  reach 
more  Oklahoma  listeners  than  can  be 
reached  by  any  other  station.  The  right 
program  over  the  right  station  will  do 
your  selling  job  right  in  Oklahoma. 

WKY  will  send  you  a  copy  of  the  study 
upon  request. 
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DO  you  ever  ^l«jhI^^^^^kl^^^.SJaf^l^■d^^^^  night  or 
ce^l)f^^'n  jd^^^  fT^^^  Perhaps,  if 

jEjs_CNj#^r^^eath  matter.  And  to  1,786  WLS 
I^Efen^s,  getting  a  picture  of  our  WLS  National 
^     B^n  Dance  cast  is  fhaf  important.  We  didn't  tell 
them  to  rush.  We  didn't  say  their  letters  had  to  be 


-/  "postmarked  by  midnight".  We  simply  said:  "All 

'/ 

/ 


who  write  in  will  receive  a  picture  of  the  entire 
WLS  National  Barn  Dance  cast  of  stars." 


We^HfJtdde  this  offer  Saturday  night,  October 
f^;  f^irit^ delivery,  to^our^  office  Monday 
morning  brou^t  7,786  pequesiiJdr  the  picture. 
(First  week's  total>aY24,978).  That's;^^^ 
. .  .  IMMEDIATE  response!  Typjcdl  of  thi^  vast  WLS 
audience,  in  Chicago  itself  and  throughout  four 
Midwest  states.  When  WLS  speaks,  these  folks^ 
listen!  They  hear!  They  ACT!  .  .  ^4f^oi|>hav&  a 
product  to  sell  or  a  jtory  to^ll,  le^us-^ive  it  an 
"Over^Sjinday^  Sendoff'*'  any  ^ay  o^the  weefe: 
d  be  ready  for  RfS^lJ$^^^ 
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CHRISTMAS  IS  MANY  THINGS .  . . 


^  *• 


yit?//     liomecomLrK^ ... 
puntjent  o()or  of  pine.. .  ^ 
^ke  YiuKjic  of  unwrapped  qifls ...  ; 

taste  of  mLnce.. . 
^ke  splendor  of  a  snow- filled  nicjlit. . . 

IT  IS  ALSO... 

^^ke  indescrikahle  coldness  of  frozen  fox-kole^ 
^^ke  JiscarJeJ  ration  can ... 


^ke  kurtin^  klankness  of  exkaustion . . . 


^ke  noise  of  (junfire  —  tke  silence  of  stealtk. . 
^ke  killing  of  an  enemij ... 


WPEN 


^'  5000  WAHS  11 1  kll  950  ON  THE  DIAL 

PHILADELPHIA.  PENNA. 


EleEtronic  Television 


X  his  is  a  story  of  leadership— as  clean-cut,  unassailable  and  complete  as  any  industry 
can  show. 

It's  the  story  of  RCA's  development,  in  all  of  its  basic  essentials,  of  the  electronic 
television  system  in  use  today.  For  RCA  engineers  contributed  ALL  of  the  essential  ele- 
ments of  this  system— including  tubes  and  circuits. 

RCA  factories  built  the  first  transmitters  and  the  first  receivers  of  the  type  now 
almost  universally  used.  The  Radio  Corporation  of  America  through  its  broadcasting 
service— the  National  Broadcasting  Company— installed  the  first  commercial  television 
station— a  station  whose  operating  and  programming  technique  has  set  a  standa 
performance  in  the  television  broadcasting  field. 


r 
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THE  ICONOSCOPE— The  "electric  eye" 
of  the  television  camera.  Developed  by 
Dr.  V.  K.  Zworykin,  RCA  scientist,  and 
brought  to  a  high  degree  of  perfection 
by  RCA  engineers. 


THE  FIELD  CAMERA  —  The  RCA  field 
pickup  camera  shown  here  is  the  first 
camera  to  use  the  "orthicon"  pickup 
tube — by  far  the  most  satisfactory  for 
"outside"  pickups. 


6. 


REMOTE  PICKUP  EQUIPMENT  —  RCA 

engineers  built  the  first  television  equip- 
ment for  field  pickups — and  the  first 
such  equipment  (shown  here)  for  use 
with  the  "orthicon"  camera. 


THE  RELAY  TRANSMITTER  —  The  first 
transmitters  to  be  used  for  television 
relaying  were  built  by  RCA  engineers — 
the  one  shown  here  is  for  relaying  from 
a  remote  pickup  point. 


//.   THE  SYNCHRONIZING  GENERATOR- 

Fumishes  the  signals  that  key  trans- 
mitter and  receiver  together.  This  type 
of  synchronizing,  now  almost  univer- 
sally used,  was  developed  by  RCA. 


/2.  THE  VIDEO  TRANSMITTER  —  The  first 
commercially  produced  video  transmit- 
ter, the  4  KW  model  shown  here,  was 
designed  and  manufactured  before  the 
war  by  RCA. 


13.  THE  TELEVISION  ANTENNA— RCA  en- 
gineers have  designed  a  large  number 
of  antennas  for  television.  The  turnstile 
antenna,  shown  here,  was  developed  by 
Dr.  G.  H.  Brown  of  RCA  Laboratories. 


//  an  RCA  BevelopniBnt 


RCA  and  NBC  engineers,  working  together,  established  the  ^rsf  television  relay 
system,  put  on  the  first  outdoor  program,  the  first  "theatre"  television,  the  first  Broadway 
play,  the  first  baseball  game,  the  first  television  from  an  airplane. 

Consider,  for  instance,  the  elements  of  the  television  system  as  presented  on  these 
pages.  Note  that  RCA  engineers  played  a  big  part  in  developing  every  one  of  them.  Add 
to  this  the  fact  that  these  same  engineers  have  been  working  100%  of  their  time  on  radio, 
radar  and  other  electronic  equipment  of  the  most  advanced  types  for  the  Army  and 
Navy,  and  you  can  well  understand  the  basis  for  RCA  television  leadership. 

You  can  expect  the  best  of  all  kinds  of  television  transmitting  and  receiving  equip- 
ment from  RCA— the  leader  from  start  to  finish. 


THE  KINESCOPE  —  The  reproducing 
tubs  used  in  all  present-day  receivers. 
Developed  by  Dr.  V.  K.  Zworykin  of 
RCA  Laboratories  as  part  of  his  "all- 
electronic"  television  system. 


THE  "ORTHICON"  —  The  high-sensi- 
tivity pickup  tube,  which  requires  much 
less  light  and  hence  makes  outside  pick- 
ups practical.  Developed  by  Dr.  Rose 
and  Dr.  lams  of  RCA  Laboratories. 


4.  THE  STUDIO  CAMERA  —  Deluxe-type 
studio  cameras  shown  here  were  first 
designed  and  built  by  RCA.  Cameras 
of  generally  similar  design  are  now 
used  in  nearly  every  television  studio. 


BEAM  ANTENNAS  —  Beam  antennas 
such  as  the  one  shown  here,  which  may 
be  used  with  the  relay  transmitter 
shown  at  left,  are  largely  based  on 
original  RCA  research. 


THE  FILM  SCANNER  —  The  arrange- 
ment which  allows  standard  motion 
picture  films  (24  frames)  to  be  tele- 
vised over  a  30-frame,  interlaced  sys- 
tem was  devised  by  RCA  engineers. 


W.  THE  MONITOR  EQUIPMENT -The  sys- 
tem of  monitoring  several  video  chan- 
nels by  means  of  a  picture  tube  and  an 
oscilloscope  for  each  channel  was  first 
used  by  RCA  engineers. 


"B/G  SCREEN"  RECEIVERS  —  RCA  engineers  designed  and  RCA 
factories  built  the  first  home  television  receivers.  Their  newest 
contribution,  shown  here,  is  the  home  receiver  with  a  built-in, 
large-size  screen  for  comfortable  viewing  from  any  point  in  an 
average-sized  living  room.  Picture  is  imretouched. 
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A  GOOD  POINT 

WSIX,  "The  Voice  of  Nashville",  goes  straight 
to  the  people  in  the  Middle  Tennessee,  Southern 
^  Kentucky  area  who  have  money  to  spend  for  your 

I  product.  You  get  direct  and  adequate  coverage  for 

i  the  least  expenditure.  Top  interest  local  and  net- 

work programs  selected  from  Blue  Network  and 
Mutual  Broadcasting  Systems  prove  their  listen- 
ing audience  through  enthusiastic  sales  response. 
Let  WSIX  point  sales  for  you  in  this  section. 

THE  KATZ  AGENCY,  INC. 


5000  WATTS 
980  K.  C. 

BLUE  MUTUAL 


If 


NASHVILLE,  TENN. 


National  Representatives 

Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting 
Entered  as  second  class  matter  March   14,   1933,  at  Post   Office  at  W; 


Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.  C. 
ashington,  D.  C,  under  act  of  March  3,  1879. 


Announcing 


The  Opening  of 
New  and  Larger  Quarters 
at 

Suite  809-812^  International  Building 
1319  F  Street,  N.W. 
Washington,  D,  C. 
Telephone:  District  1319 

This  office  will  engage  in  the  following  expanded  business  activities  of 
the  Company: 

^    War  Contract  negotiations  with  Army  and  Navy 

^  Washington  engineering  representation  on  Standard,  FM  and 
Television  applications. 

^  Eastern  representative  of  the  Company's  Pioneer  FM  Station 
K  O  Z  Y  in  Kansas  City,  Missouri 

^  Conduct  the  Engineering  Research  program  of  its  two  recently 
authorized  Washington,  D.  C.  Developmental  FM  Stations,  W3XL, 
(Main  Station),  and  W3XLA,  (Satellite  Station),  49.9  Megs. 

COMMERCIAL  RADIO   EOllPMEIT  COMPAH 

EVEREn  L.  DILLARD,  General  Manager 
1584  Crossroads  of  the  World  lat  a     ■^k.i^T^k.i  ^  6th  Floor,  Porter  BIdg. 

HOLLYWOOD,  k,  KANSAS  CITY 

CALIF.  1319  "=  ST.,  N.  W.  „0 

(Mfg.  Plant:  319-321  East  Gregory  Blvd.  Kansas  City,  Mo.) 
********        BUY  MORE  WAR  BONDS  ******** 
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•  You  need  KOA  to  sell  the 
Denver  Market  and  Mountain 
and  Plains  States  Region. 

Power  (50,000  watts) 

Top  NBC  Programs 
Coverage  (7  states) 

Listener  Loyalty 

(69%)* 

Dealer  Preference 

(68.8%)** 

Sales  Results 

•NBC  Tale  of  412  Cities 
"■Ross  Federal  Survey 

few  STATIONS  IN 
CAN  EQUAL  KOA'S 


*  Time  Sale,  Dollar  Volume 

Since  the  cat  whisker  and  crystal  set  days,  KOA's 
rise  to  its  present  high  place  — FIRST  IN  DENVER— has 
been  one  of  breath-taking  progress  and  growth.  Every 
year,  for  the  past  20,  more  advertisers  and  agencies  have 
bought  more  time,  in  dollar-volume,  on  KOA  than  on  any 
other  Denver  station.  Your  long  term  use  of  KOA,  coupled 
with  its  ability  to  produce  has  helped  this  famed  NBC 
station  to  observe  this 
important  milestone. 


THE  NATION 
DOMINANCE 


so 
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KFOU 


'Nebraska's 
Cap  ital  City 
Station" 


'UINCOLN 

Nebraska 


Blue  and  Mutual  Networks  i 


At  Deadline 


CHICAGO  Regional  War  Labor  Board  denied  AFRA  demand  for  as- 
signed fees  for  commercials  at  seven  Chicago  "B"  stations  but  granted 
flat  15%  increase  retroactive  to  Nov.  1,  1943. 


THOMAS  H.  LYNCH,  director  of  media  for  Grant  Adv.,  New  York, 
about  Jan.  1  joins  Donahue  &  Co.,  New  York,  as  chief  timebuyer,  replac- 
ing Joseph  Lincoln,  who  resigned  to  join  Lennen  &  Mitchell,  New  York, 
as  business  manager  of  the  radio  department.  Edward  H.  Benedict,  for- 
merly in  the  New  York  office  of  Free  &  Peters,  succeeds  Mr.  Lynch. 


GENERAL  Cigar  Co.,  New  York,  Jan.  7  starts  White  Owl  on  249  MBS 
stations,  Sundays  10-10:15  p.m.  with  Earl  Wilson,  N.  Y.  Post  columnist, 
interviewing  paid  guest  stars.  Jan.  4,  General  Cigar  discontinues  Ray- 
mond Clapper  replacement  Henry  Gladstone  on  67  Mutual  stations  twice 
weekly.  Agency  is  J.  Walter  Thompson  Co.,  New  York. 


SINCLAIR  Refining  Co.,  New  York,  renewing  on  Jan.  2  the  Monday, 
Tuesday,  Thursday  and  Saturday  8-8:15  p.m.  period  on  148  MBS  sta- 
tions for  52  weeks,  will  replace  Arthur  Hale's  Confidentially  Fours  with 
Frank  Singiser's  Sinclair  Headlines.  Agency  is  Hixson-O'Donnell,  N.  Y. 


RESOLUTION  passed  by  the  American  Farm  Bureau  Federation  at 
its  convention  in  Chicago  stated,  "Clear  channel  broadcasting,  free  from 
interference,  is  invaluable  to  rural  America  as  a  source  of  news,  in- 
formation and  entertainment.  We  urge  no  reduction  in  the  number  of 
clear-channel  stations  and  no  limitation  of  clear-channel  broadcasting." 


NEW  FCC  applications  at  deadline:  St.  Louis  Star-Times  (operating  KXOK)  commer- 
cial television  station  channel  2;  KTHS  Hot  Springs,  move  main  studios  to  Memphis, 
increase  from  1,000  w  night,  10,000  w  day  to  25,000  w  night  and  50,000  w  day  on  1090 
kc;  KXA  Seattle,  power  increase  from  1,000  w  to  10,000  w  and  hours  from  limited  to 
unlimited  on  770  kc  clear  channel  of  WJZ  New  York;  Mid-State  Broadcasting  Co.. 
Peoria,  1560  kc  with   1,000  w — fifth  applicant  for  that  city. 


SELLERS 


FROM  a  potential  pedagogue  to 
an  active  timebuyer  in  three 
meditated  moves  might  be  a 
capsule  biography   of  Helen 
Wilbur,  timebuyer  of  Doherty,  Clif- 
ford &  Shenfield,  New  York.  Helen 
trained  at  Brooklyn  College  and 
Columbia  U.  with  aspirations  of  be- 
coming one  of  the 
best  teachers  in  the 
New  York  City  Pub- 
lic   School  System. 
Before  starting  her 
teaching  career, 
however,  she  accept- 
ed a   position  with 
the  New  Forfc  Times 
in  the  display  classi- 
fied advertising  de- 
partment. Fascinat- 
ed by  the  dynamic, 
ever  -  moving  busi- 
ness  of  publishing, 
Helen    became  con- 
vinced  that  adver- 
tising  was  her  me-  ^^^^^ 

After  two  years  with  the  Times 
Helen  joined  the  media  department 
of  Pedlar  &  Ryan  and  eventually 
transferred  to  radio.  At  Pedlar  & 
Ryan  she  bought  time  for  Procter 
&  Gamble,  Bristol-Meyers,  Lady 
Esther  and  others.  With  five-and- 
a-half  years  of  extensive  media  ex- 


;N  PENNSYLVANIA  THE 


TRI-PENN 

MARKET 


SRLES 


perience  at  Pedlar  &  Ryan,  Helen, 
early  this  fall,  became  one  of  the 
original  members  of  the  firm  of 
Doherty,  Clifford  &  Shenfield, 
formed  by  Lawrence  Shenfield,  Don- 
ald Clifford  and  Francis  Doherty, 
former  executives  of  Pedlar  &  Ryan. 

All   the  timebuy- 
ing    activities  of 
Doherty,  Clifford  & 
Shenfield  are  super- 
vised  by   this  tall, 
attractive,  svelte, 
titian-haired,  capa- 
ble young  executive. 
This    includes  such 
major    accounts  as 
I  p  a  n  a.   Mum,  In- 
gram's Shaving 
Cream,  Vitalis  —  all 
products  of  Bristol- 
Myers,    and  Reid's 
Ice  Cream,  product 
of  the  Borden  Milk 
Company.  The  pro- 
grams  for  Bris- 
tol-Myers products  are  NBC:  Mr. 
District  Attorney;  and  Blue:  Grade 
Fields;  and  for  Reid's  Ice  Cream: 
H.  V.  Kaltenborn  Edits  the  News 
on  WEAF  New  York. 

Helen  is  single  and  spends  her 
free  time  reading  best  sellers  and 
sketching  caricatures  of  her  friends. 


mi 

LANCASTER 


mil 


YORK 


produces  sales 
for  you 

•  The  Tri-Penn  primary  area 
is  a  ricli  region  in  the  heart  of 
Pennsylvania— which  is  not 
covered  by  any  other  station. 

Write  main  office— 8  West 
King  St.,  Lancaster,  Penna.,  or 
Sales  Represenfative 

RAYMER 


December  18.  1944 


BROADCASTING 


FIRST  IN  THE  WEST  WITH 

*  ALL-TELEVISION  STATION 

*  TELEVISION  BROADCASTING 

*  ALL-TELEVISION  BUILDING 

*  FREQUENCY  MODULATION 

*  ALL-FM  BUILDING 

FIRST  ON  THE  PACIFIC  COAST  WITH 

*  NETWORK  RADIO  BROADCASTING 

*  COMPLETE  RADIO  COVERAGE 

(38  Stations) 


'—First  in  the  West  actually  to  buy  a 
television  site  of  the  height  considered  most  advantageous 
for  Frequency  Modulation  and  Television  Broadcasting. 
Don  Lee's  purchase  of  a  site  atop  Mt.  Wilson,  home  of  the 
famous  Mount  Wilson  Observatory,  will  give  KHJFM  and 
W6XAO  a  transmitter  height  of  5,900  feet  for  Frequency 
Modulation  and  Television  Broadcasting.  No  finer  site  in 
Southern  California  could  be  obtained. 


Thomas  S.ljES,President 
Lrwis  Allen  Weiss,  Vice-Pres.  and  Gen.  Mgr. 
5515  Melrose  Ave.,  Hollywood  58,  California 
Represented  JVaticnally  by  John  Blajr  t  Co. 


DON  LEE 


7taU<f^  ^neateat  ^efCoHol  'Hetevm^ 


LEADS     THE    WEST     IN     ALL    THREE    TYPES    OF  BROADCASTING 
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^^Dear  F&P:  In  behalf  of  Blunk  and  BInnk, 
Inc.9  we  wish  to  express  •  •  • 


I  Since  it's  almost  Christmas-time,  we're  sure  you  won't  mind  our  getting 
just  a  little  sentimental.  One  of  the  things  that  makes  us  feel  pretty  darned 
good  at  Christmas  is  the  knowledge  that  we've  made  a  lot  of  swell  friends 
during  our  twelve-and-a-half  years  in  this  business — ^that  we've  earned 
a  small  place  in  your  confidence  and  esteem — that  so  many  of  you  have 
been  so  generous  in  acknowledging  whatever  good  work  we've  been  able 
to  do  for  you. 

So  thanks — and  thanks — and  Merry  Christmas! 


FREE  &  PETERS^  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVESi 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  OULUTH 

WDAY   FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WM8D  PEO-IA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe  DAVENPORT 

KAAA    ....  <:HENAND0AH 
SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

!'RIS  CORPUS  CHRISTI 

tCXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

KFAR    .    .    .     FAIRBANKS,  ALASKA 
and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  iHo  N.  Michigan     NEW  YORK:  444  Macliion  Ave.     SAN  FRANCISCO:  / 1 1  Suffer     HOLLYWOOD:  6331  HoUyu  ood    ATLANTA:  322  Palmer  Bldg. 
Franklin  6373  .        Plaza  5-4130  Sutter  4353  Hollywood  2 1 5 1  ^       Main  5667 
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Blue  Additions  Presage  Network  Scramble 


3  Cowles  Stations 
Among  6  Added 
Jmie  15 

By  ROBERT  K.  RICHARDS 
SIX  major  market  stations — among 
them  three  of  the  Cowles'  group — 
have  signed  as  affiliates  of  the  Blue 
Network  effective  June  15,  1945,  in 
a  move  that  probably  presages 
other  important  network  shifts. 

New  Blue  affiliates,  as  announced 
by  Chester  J.  LaRoche,  vice-chair- 
man of  the  network,  are:  KENT 
Des  Moines,  5,000  w  on  1350  kc, 
now  affiliated  with  CBS;  WNAX 
Yankton,  5,000  w  on  570  kc,  now 
CBS;  WCOP  Boston,  500  w  on 
1150  kc,  independent;  WPDQ  Jack- 
sonville, 5,000  w  on  1270  kc,  now 
MBS;  WFTL  Miami,  10,000  w  on 
710  kc,  now  MBS;  and  WLAW 
Lawrence,  Mass.,  5,000  w  on  680 
kc,  now  CBS. 

Quick  Action 

Contracts  were  signed  Dec.  15, 
first  date  permitting  such  nego- 
tiations under  the  network  rules 
put  into  effect  by  the  FCC  June  15, 
1943.  Those  rules  limit  netv^-ork 
contracts  to  two  years  and  limit 

I  advance  options  to  six  months. 

That  other  station  shifts  are  in 
the  offing,  aside  from  those  neces- 
sitated by  the  new  Blue  tie-ups,  is 
a  foregone  certainty.  Conversations 
looking    toward    station  changes 

I  were  begun  weeks  ago,  in  anticipa- 
tion of  expirations.  A  number  of 
top-flight  stations  are  being  courted 
by  the  Blue,  but  certain  Blue  af- 
filiates also  are  said  to  be  casting 
about. 

CBS  last  week  announced  five 
new  affiliates,  bringing  its  total  to 
152.  Herbert  V.  Akerberg,  vice- 
president  in  charge  of  station  re- 
lations, announced  KOTA  Rapid 
City,  S.  D.,  KGKY'  Scottsbluff, 
Neb.,  and  KTYW  Yakima,  Wash., 
will  join  the  network  Jan.  1. 
WJEF  Grand  Rapids,  Mich.,  o-mied 
by  John  E.  Fetzer,  operator  of 
WKZO^  Kalamazoo,  and  Assistant 
Director  of  Censorship,  becomes  a 
CBS  affiliate  Jan.  15,  and  KERN 
Bakersfield,  Cal.,  joins  the  net- 
work May  15. 

NBC  last  week  announced  one 
additional  affiliate— WMAM  Mari- 
nette, Wis. — which  joins  the  net- 
work as  a  supplementary  station 


after  Jan.  1.  The  station  operates 
with  250  w  daytime  and  1,000  w 
nighttime  on  570  kc. 

Blue  last  week  announced  reduc- 
tion of  2%%  in  the  complete  net- 
work discount  schedule,  as  pro- 
jected on  rate  card  No.  32  dated 
Jan.  1,  1945.  Mark  Woods,  Blue 
president,  explained  that  three 
years  ago  when  the  Blue  struck 
out  on  its  own,  it  offered  a  price 
inducement  to  advertisers  sacrific- 
ing "a  substantial  portion  of  what 
might  be  called  normal  operating 
income"  and  that  now  "it  is  essen- 
tial that  we  get  on  a  basis  which 
is  more  nearly  adequate  and  more 
in  line  with  general  network  prac- 
tices." 

Blue  also  announced  appoint- 
ment of  Humboldt  Greig,  of  its  sales 
staff,  to  the  new  post  of  director 
of  business  development.  Mr.  Greig, 
founder  of  Greig,  Blair  &  Spight, 
which  became  John  Blair  &  Co., 
has  been  with  Blue  two  years  and 
has  handled  such  accounts  as  Proc- 


ter &  Gamble,  Kellogg  and  General 
Foods.  Before  that  he  was  eastern 
representative  of  the  McClatchy 
stations. 

Cincinnati  affiliation  changes 
likewise  are  scheduled.  WKRC 
leaves  Mutual  June  15  to  rejoin 
CBS.  WSAI,  recently  sold  by  Cros- 
ley  Corp.  to  Marshall  Field,  has 
renewed  its  affiliation  with  the 
Blue.  Mutual  will  go  either  to 
WCKY,  50,000-watter  which  re- 
linquishes CBS,  or  WCPO,  Scripps- 
Howard  o-mied  250-watter.  Conver- 
sations are  reported  in  progress. 

Blue  Now  Has  193 

With  the  addition  of  these  new 
outlets,  Blue  affiliates  now  total 
193.  Commenting  on  the  move,  Mr. 
LaRoche,  who  signed  the  contracts 
for  the  network,  said:  "We  are 
naturally  gratified  that  the  owners 
and  operators  of  these  six  key  sta- 
tions have  decided  to  affiliate 
themselves  with  the  Blue  Network. 
These  new  stations  will  enable  us 


to  bring  Blue  programs  to  thou- 
sands of  additional  radio  homes  and 
through  their  affiliation  will  give  to 
the  Blue  the  benefit  of  the  advice 
and  cooperation  of  some  of  the  out- 
standing and  most  forward-thinls?- 
ing  business  and  radio  executives." 

Three  of  the  stations — WNAX 
KRNT  and  WCOP— are  owned  and 
operated  by  the  Cowles  Broadcast- 
ing Co.,  also  licensees  of  WHOM 
Jersey  City  and  WOL  Washington. 
Gardner  (Mike)  Cowles,  president 
of  the  company,  who  signed  con- 
tracts affiliating  his  three  outlets 
with  the  Blue,  ascribed  the  mov« 
to  his  admiration  for  the  Blue  meth?- 
od  of  doing  business.  . 

"We  think  the  Blue  has  a  great 
future,"  he  said  "and  we  are  de- 
lighted to  bring  to  the  listeners  of 
three  of  our  stations  the  high  qualr 
ity  Blue  program  service," 

KSCJ,  formerly  a  CBS  affiliate 
in  Sioux  City  and  currently  a  Bias 
outlet,  probably  will  return  to  CBS, 

{Continued  on  page  79) 


Rosel  Hyde  Slated  to  Take  FCC  Post 

Quick  Action  Necessary 
To  Confirm  Porter 
This  Session 


AFTER  THE  Senate  confirms  the 
nomination  of  Paul  A.  Porter  as 
the  successor  to  James  La'WTence 
Fly  as  chairman  of  the  FCC,  Pres- 
ident Roosevelt  is  expected  to  name 
to  the  Commission  Rosel  H.  Hyde, 
veteran  assistant  general  counsel 
in  charge  of  broadcasting,  to  suc- 
ceed Comdr.  T.  A.  M.  Craven. 

That  was  the  authoritative  word 
in  Washington  last  week.  Con- 
firmation of  Mr.  Porter,  popular 
New  Deal  official,  former  radio  at- 
torney and  latterly  the  publicity 
director  of  the  Democratic  National 
Committee  in  the  successful  Fourth 
Term  campaign,  may  not  come  this 
week  —  before  sine  die  adjourn- 
ment of  this  session.  Mr.  Hyde's 
nomination — assuming  there  is  no 
s\\itch  in  White  House  sentiment 
— would  probably  come  after  the 
first  of  the ,  year,  and  after  Mr. 
Porter  takes  over  the  FCC  helm. 
Mr.  Hyde  is  an  Idaho  Republican, 
and  was  considered  for  the  vacan- 
cy filled  last  February  when  E.  K. 


Jett,  an  independent,  was  elevated 
to  a  commissionership  from  chief 
engineer. 

Mr.  Porter  returned  to  Washing- 
ton last  Tuesday  after  a  fortnight 
rest  in  Florida  following  the  gruel- 
ling political  campaign.  He  con- 
ferred privately  last  Friday  with 


MR.  HYDE 


Senator  Wheeler  (D-Mont.)  Chair- 
man of  the  Interstate  Commerce 
Committee,  and  last  word  was  that  \ 
a  public  hearing  on  his  nomination 
might  be  held  this  week — Thurs-  ; 
day  or  Friday.  It  will  be  a  race 
against  time  to  get  Senate  con-  . 
firmation   prior   to   adjournment,  ' 
expected  late   in   the  week,  "but 
there  appeared  to  be  no  concer{«.d 
opposition  and  his  Senatorial  spon- 
sors felt  it  could  be  accomplished. 

Should  Congress  adjourn  before 
confirmation,  the  President  would 
be  required  to  submit  his  nom- 
ination anew  to  the  next  session 
of  Congress  which  convenes  Jan.  3.  . 
Then  the  Senate  Committee  would 
consider  his  nomination  again.  This 
might  conceivably  delay  assump- 
tion by  Mr.  Porter  of  his  FCC 
post  until  mid-January. 

The  Hyde  nomination  appeared 
to  crystallize  last  week  following 
lengthy  consideration.  The  Craven 
post  has  been  vacant  since  July  1^ 
Conceivably  either  a  Republican  or 
Democrat  could  be  named  to  it  ?! 
since  the  law  simply  provides  that 
there  shall  not  be  more  than  four 
of  the  seven  members  of  the  FCO 
{Continued  on  page  77) 
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TBA  Calls  for  United  Television  Effort 


Out  of  Laboratory, 
Convention 
Agrees 

I  By  BRUCE  ROBERTSON 

',  IN  A  PARLEY  which  attracted 
I   a  large  number  of  equipment  man- 
■  ufacturers  and  representatives  of 
'  the   motion   picture   industry,  as 
j   well  as  broadcasters  and  advertis- 
ers, Television  Broadcasters  Assn. 
Inc.  conducted  its  first  annual  con- 
vention in  New  York  last  week, 
calling  for  united  effort  to  give 
.  the  new  art  form  to  the  public. 
The  convention  was  a  sell-out, 
with  a  capacity  registration  of  750 
"  and,  by  best  estimates,  over  1,000 
:_attending  major  sessions.  Of  the 
'  registrants,     about     20%  were 
-broadcasters,  but  the  vast  major- 
ity of  this  group  included  dele- 
gates   from  equipment-manufac- 
turing concerns  vi'hich  also  oper- 
ate radio  stations. 

Out  of  Laboratory 
Relatively  few  standard  broad- 
<;asting  station  delegates  were  pres- 
'    ent.  At  least  10%  of  the  registrants 
were  from  the  motion  picture  in- 
I   dustry,  and  another  10%  from  al- 
I   lied  industries.  Approximately  25% 
registered  as  representing  directly 
I    manufacturers  of  equipment.  Re- 
'   mainder  was  made  up  of  advertis- 
, :  ing    agency    representatives  and 
miscellaneous  delegates. 
;     Dominant  theme  of  the  conven- 
tion,-as  expressed  by  most  who 
spoke- 6n  general  advances  in  the 
'  ,art,-  was  the-  belief  that  the  meet- 

f'  ing  marked  a  transition,  with  tel- 
evision passing  now  from  the  lab- 
oratories into  the  hands  of  busi- 
ness. 

John  F.  Royal,  vice-president  of 
NBC  in  charge  of  television,  asked 
members  -of  the  TBA.  to  join  in 
adopting  a  code  which  would  set 
.  standards  of  performance  to  be 
observed  by  all  telecasters. 


ALLEN  B.  DuMONT,  president  of 
i  TBA    and   of    DuMont  Research 
Labs.,  at  the  speakers  table  as  J. 

1^  R.  Poppele,  chief  engineer  of  WOR 
New  York  and  chairman  of  the  con- 
;  vention,  opened   the  first  annual 
•  banquet  proceedings  at  New  York's 
J  I  Commodore  Hotel  last  Monday.  Mr. 
I  j  Poppele  was  elected  TBA  president 
'  for  1945,  succeeding  Mr.  DuMont. 
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"We  must  control  this  phase  of 
the  business  from  within,  thus  pre- 
vent attacks  from  without,"  he 
said.  Mr.  Royal  also  suggested  that 
TBA  at  some  future  date  make  a 
"suitable  expression  of  policy  on 
public  service  programs,  includ- 
ing education  and  religion."  Al- 
though Mr.  Royal  advocated  net- 
work television  broadcasting,  he 
said  such  an  undertaking  need  not 
imply  that  there  would  not  be  suc- 
cessfully operated  non-network 
video  stations.  He  pointed  out  that 
the  control  of  program  balance 
was  lost  by  sound  radio  in  its 
early  days,  and  never  regained, 
and  that  television-minded  broad- 
casters should  plan  now  to  avoid 
such  a  pitfall.  Mr.  Royal  appeared 
before  the  opening  general  session 
Monday. 

Only  cautious  note  sounded 
against  the  rosy  picture  of  prog- 
ress painted  in  bold  strokes  by  a 
majority  of  the  most  distinguished 
speakers  came  from  a  broadcaster 
— Lewis  Allen  Weiss,  vice-presi- 
dent of  the  Don  Lee  Network,  of 
MBS  and  of  the  TBA.  Speaking 
before  the  first  luncheon  assem- 
blage of  1,000  Monday,  Mr.  Weiss 
warned  that  television  receivers 
would  be  expensive  in  the  early 
days  of  distribution— $300  to  $350 
each,  estimated — and  that  they 
would  have  to  compete  for  the 
American  dollar  with  refrigera- 
tors, stoves  and  other  essential 
household  appliances  which  have 
been  denied  Americans  during  war- 
time. 

Industry  United 

"Television  is  not  colossal,"  Mr. 
Weiss  said  in  part.  "Television  is 
here  to  stay  and  the  public  is 
ready  to  receive  it  when  the  pro- 
ducers deliver  it  .  .  .  my  own  con- 
cept is  that  (at  this  time)  no  city 
can  support  one  television  station 
unless  it  has  a  population  of  at 
least  500,000  people.  I  further  be- 
lieve that  not  more  than  10%  of 
the  people  in  the  foreseeable  fu- 
ture are  going  to  be  eligible  to 
receive  television  receivers." 

Mr.  Weiss'  comments  had  been 
preceded  with  a  welcoming  address 
to  the  convention  by  Allen  B. 
I^uMont,  president  of  TBA  and 
head  of  the  Passaic,  N.  J.,  labora- 
tories bearing  his  name.  He  was 
introduced  by  J.  R.  Poppele,  sec- 
retary of  TBA,  chairman  of  the 
conference  and  chief  engineer  of 
WOR  New  York.  Dr.  DuMont  ex- 
pressed the  hope  that  the  war 
would  be  over  in  a  year  and  the 
conviction  that,  if  such  were  true, 
television  would  enter  an  era  of 
expansion. 

Keynoting  the  convention,  E.  W. 
Engstrom,  research  director  of 
RCA  Labs.,  stated  his  emphatic 
belief  that  television  was  ready  for 
the  public.  He  scoffed  at  those 
who  would  wait  until  further  de- 
velopments could  be  realized  before 
expanding  the  field. 

"Now,  as  at  earlier  times,"  he 
commented,  "there  are  those  who 
raise  their  voices   in  opposition. 


but  today  the  industry  in  regard 
to  television  is  as  nearly  united  in 
its  recommendations  as  it  is  prac- 
tical to  expect." 

Similar  opinions  were  expressed 
by  Dr.  W.  R.  G.  Baker,  vice-pres- 
ident of  GE  and  chairman  of  the 
RTPB,  who  spoke  also  before  the 
first  session  of  the  convention.  Mr. 
Baker  stressed  the  need  for  ex- 


JUST  TWO  WEEKS  ago  a  star  was 
pinned  on  the  shoulder  of  Brig. 
Gen.  David  Sarnoff.  Here  he  gets 
a  medal — top  award  from  the  TBA 
for  his  "initial  vision  of  television 
as  a  social  force".  The  award  is 
made  by  Paul  Raibourn,  television 
chief.  Paramount  Pictures. 

At  the  speaker's  table  during 
the  TBA  banquet:  Edgar  Kobak, 
president  of  MBS,  and  Dr.  W.  R. 
G.  Baker,  vice-president  of  General 
Electric.  Dr.  Baker  was  awarded  a 
citation  on  behalf  of  TBA. 

International  interest  in  televi- 
sion was  evidenced  at  the  conven- 
tion as  Gregory  Irsky,  chief  engi- 
neer of  the  motion  picture  industry 
of  the  USSR  and  now  with  the 
Soviet  Purchasing  Commission  in 
this  country  and  T.  Y.  Lo  of  the 
Chinese  Supply  Commission  looked 
in  on  proceedings. 

Also  participating  as  discussion 
leaders  in  the  Broadcasters'  Panel 
were  Managers  Robert  L.  Gibson, 
WRGB  Schenectady,  and  Klaus 
Landsberg,  W2XYZ,  Los  Angeles. 


For  additional  news  and 
photos  of  TBA  convention  see 
pages  18,  20,  22,  24,  26,  28. 


panding  television  that  it  might 
progress  through  experimentation, 
and  that  the  new  industry  might 
supply  jobs  for  returning  veterans. 
He  pointed  out  that  21  advertising 
agencies  recently  had  added  tele- 
vision directors  as  an  index  to 
business  thinking. 

"Television  vnll  not  take  the 
country  by  storm  the  day  the  war 
is  over,"  Dr.  Baker  said.  He  did 
predict,  however,  that  at  least  100 
television  stations  would  be  in 
operation  in  this  country  five  years 
after  the  war  is  concluded. 

Broad  band  systems  for  chain 
relay  of  television  programs  and 
multiplex  telephone  transmission, 
combining  both  the  coaxial  cable 
principle  and  radio  relay,  will  be 
a  reality  in  a  few  years,  TBA  del- 
egates were  told  by  Harold  S.  Os- 
borne, chief  engineer,  AT&T. 

Mr.  Osborne  pointed  out  that 
telephone  circuits  now  used  for 
intra-city  transmission  of  tele- 
vision programs  from  remote  loca- 
tions to  transmitters  will  be  em- 
ployed in  the  future,  but  that  much 
work  has  to  be  done  to  provide  ad- 
ditional facilities. 

Mr.  Osborne  said  that  within  five 
years  after  programs  now  develop- 
ing in  Bell  Labs,  would  be 
launched,  a  basic  coaxial  cable  loop 
will  stretch  along  the  Eastern  sea- 
board, and  west  to  California,  and 
from  the  East  Coast  through  Chi- 
cago to  the  northwest. 

Many  Predictions 

Prediction  that  the  manager  who 
undertakes  to  operate  a  television 
outlet  on  a  shoestring  would  find 
himself  without  an  audience  was 
made  to  the  first  general  session 
by  Thomas  H.  Hutchinson,  director 
of  production,  RKO  Television. 

Mr.  Hutchinson  amended  this 
prediction  by  stating,  however,  that 
it  will  be  possible  to  program  a 
station  simply  and  economically  by 
the  use  of  programs  on  film.  He 
emphasized  that  the  time  unit  in 
television  probably  will  differ  mark- 
edly from  the  current  basic  15  min- 
ute unit.  During  his  experience,  he 
related,  programs  of  one-hour  dura- 
tion were  much  more  popular  than 
shorter  productions. 

No  basic  commercial  rate  cards 
have  been  worked  out  for  video, 
Mr.  Hutchinson  observed.  He  said 
that  the  methods  to  be  employed 
in  presenting  commercials  could 
not,  in  his  opinion,  be  patterned 
after  present  day  procedures  in 
standard  broadcasting,  and  that 
entire  new  exploration  into  this 
problem  would  be  required  before 
television  could  be  commercially  ef- 
fective. 

Robert  L.  Gibson,  assistant  to 
the  vice-president  in  charge  of  pub- 
licity and  advertising  of  GE,  dis- 
cussed his  company's  experience  in 
presenting  over  900  different  tele- 
vision programs  during  the  last 
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five  years.  Employing  lantern  slides 
to  illustrate  his  lecture,  Mr.  Gib- 
son described  the  various  types  of 
programs  which  appealed  espe- 
cially to  video  audiences,  accord- 
ing to  GE  surveys. 

The  first  three  types  of  pro- 
grams in  popularity,  are  sports, 
quizzes  and  games — all  of  them, 
he  noted,  having  an  element  of 
spontaneity.  The  audience,  he  said, 
likes  a  show  where  "anything  can 
happen",  where  the  climax  is  not 
pre-determined,  as  in  a  play. 

Panel  Groups  Meet 

Seven  panel  meetings  were  held 
simultaneously  Monday  aftei-noon, 
followed  by  a  summary  session  at 
which  the  panel  chairmen  gave  re- 
ports. Dorman  D.  Israel,  executive 
vice-president  in  charge  of  engin- 
eering, Emerson  Radio  &  Phono- 
graph Corp.,  was  general  chair- 
man. 

Panel  1,  broadcasters,  chair- 
maned  by  Sam  Cuff,  manager  of 
WABD  New  York,  who  posed  some 
problems  confronting  television 
broadcasters  such  as  union  juris- 
diction, building  and  storage  of 
props  and  other  administrative 
matters  heard  reports  from  the 
managers  of  other  television  sta- 
tions: Comdr.  William  C.  Eddy, 
USN,  on  leave  from  WBKB  Chi- 
cago, told  of  the  use  of  gadgets  to 
obtain  effects  in  limited  studio 
space.  John  T.  Williams,  WNBT 
New  York,  discussed  difficulties  in 
obtaining  suitable  film  programs, 
new  or  old,  from  major  movie  pro- 
ducers who  refuse  to  release  their 
wares  to  television.  Paul  Knight, 
WPTZ  Philadelphia,  related  the 
problems  of  remote  pickups  from 
spots  where  a  station  must  gen- 
erate its  own  power  and  news 
breaks  occuring  when  there  is  no 
audience. 

Cinema  Adaptation 

Klaus  Landsberg,  W6XYZ  Holly- 
wood, described  adaptation  of  mo- 
tion picture  sets  to  television  and 
the  use  of  projected  mobile  and 
stationery  backgrounds.  He  also 
discussed  the  shortcomings  of  movie 
actors,  accustomed  to  frequent 
makeups,  to  retakes  if  a  scene  goes 
badly,  to  pauses  to  re-learn  for- 
gotten lines  and  to  other  privileges 
not  possible  in  a  continuous  video 
performance. 

Manufacturers'  panel  was  con- 
ducted by  C.  A.  Priest,  GE.  David 
B.  Smith,  Philco,  outlined  the  de- 
liberations of  RTPB  Panel  6  on 
television,  of  which  he  was  chair- 
man. Merrill  A.  Trainer,  RCA,  re- 
viewed camera  and  picture  tube  de- 
velopments which  will  provide  bet- 
ter pictures  with  less  light. 

Walter  S.  Lemmon,  International 
Business  Machines,  described  a 
two-directional  video  radio  relay 
system  which  IBM  and  GE  will 
install  between  Washington  and 
New  York  and  New  York  and  Sche- 
nectady, designed  to  carry  not  only 
the  audio  and  video  signals,  but 
also  a  "pay  load"  of  several  FM 
channels,  several  facsimile  chan- 
(Continued  on  page  20) 


THEY  LED  PANEL  discussions  among  advertising  agencies  during  the 
TBA  parley.  First  row  (1  to  r)  :  Ted  Long,  BBD&O;  Harry  Trenner, 
William  Weintraub  &  Co.  (presiding);  Beth  Black,  Joseph  Katz  Co.; 
Don  McClure,  N.  W.  Ayer.  Second  row,  William  Forbes,  Young  &  Rubi- 
cam;  Frank  Silvernail,  BBDO;  Ted  Fisher,  Ruthrauff  &  Ryan;  Herb 
Leder,  Benton  &  Bowles;  Leo  Gannon,  William  Weintraub  &  Co.  Jack 
Wyatt,  Buchanan  &  Co. 


FILM,  possible  medium  to  mass  television  in  the  future,  is  examined 
by  these  agency  leaders  (1  to  r)  :  Frank  Silvernail  and  Ted  Long  of 
BBDO:  Herb  Leder,  Benton  &  Bowles;  Harrv  Trenner,  William  Wein- 
traub &  Co.;  Don  McClure,  N.  W.  Ayer. 


LEADING  DISCUSSION  in  the  TBA  Broadcasters'  Panel  were  these 
video  station  managers  (1  to  r)  :  Samuel  Cuff,  WABD  New  York;  Paul 
Knight,  WPTZ  Philadelphia;  John  T.  Williams,  WNBT  New  York; 
Comdr.  William  C.  Eddy,  attached  to  the  Great  Lakes  Naval  Training 
station,  on  leave  from  WBKB  Chicago. 


Timebuyer  Video 
Silence  Is  Broken 

Silvernail  of  BBDO  Poses 
Questions  at  TBA  Meeting 

Producers,  copywriters,  ac- 
count executives  ayid  other  ad- 
vertising agency  men  have  said 
their  say  about  television  on 
many  occasions.  But  the  time- 
buyer,  who  will  certainly  be  as 
important  in  the  television  pic- 
ture as  he  is  in  radio,  had  re- 
mained silent  until  the  TBA 
conference  last  week  when 
Frank  Silvernail  of  BBDO 
tossed  a  few  jiointed  and  perti- 
nent questions  out  for  discus- 
sion. Among  the  questions 
posed  were: 

IN  SPOT  will  we  need  as  much 
frequency  as  we  do  today?  Will 
shorter  periods  once  a  week  or  a 
half-hour  or  hour  show  once  a 
month  do  as  good  a  job  at  as  rea- 
sonable a  cost  as  present  radio? 

If  prior  to  networks,  stations  de- 
pend on  film,  road  companies  and 
local  stock  companies  for  video 
programs,  how  will  these  affect 
timebuying?  Assuming  high  pro- 
gram costs,  what  about  second  or 
third  runs?  A  spot  program  to 
spread  out  the  initial  cost?  And 
should  they  be  re-run  on  the  same 
station  or  will  second  and  third 
run  stations  appear  in  principal 
cities  as  today  we  have  second  and 
third  run  movie  houses? 

How  closely  will  video  coverage 
coincide  with  marketing  areas?  And 
how  many  stations  will  it  take  to  , 
cover  what  percentage  of  television 
homes   without   passing   the   eco-  i 
nomic  cost-per-thousand  fence?  Will  , 
a  station  be  heard  clearly  wherever  ; 
its  pictures  are  seen?  Will  storms  ' 
or  nearby  FM  stations  blank  out 
one   signal  without   affecting  the 
other?  What  will  affidavits  of  per- 
formance look  like,  and  what  will 
constitute  a  satisfactory  broadcast? 

Perhaps  handling  network  com- 
mercials for  television  will  be  no 
different  from  handling  present 
network  shows.  But  how  will  in- 
dividual stations  record  for  de- 
layed broadcasts,  and  how  much 
of  a  picnic  ^^^ll  it  be  to  work  out 
regional  commercial  cut-ins,  and 
what  will  happen  to  the  first  pro- 
gram producer  who  sets  up  a  pro- 
gram with  a  lot  of  trick  remote 
pick-ups,  without  first  checking  the 
timebuyer  on  the  feasibility  of  set- 
ting up  lines  and  facilities  for  tele- 


SOME  PROMINENT  in  standard  broadcasting  convened  with  video 
enthusiasts  at  the  TBA  parley.  Here  are  (1  to  r)  :  C.  H.  Cottington,  Er- 
win,  Wasey  &  Co.;  Ralph  Weil,  manager,  WOV  New  York;  C.  M.  Jansky 
of  Jansky  &  Bailey,  Washington;  Arthur  Simon,  manager,  WPEN 
Philadelphia;  Gordon  Mills  of  Arthur  Kudner,  New  York. 


WE  Video  Plans 

WESTERN  ELECTRIC  Co.  will 
manufacture  transmitting  equip- 
ment for  television  as  well  as  for 
AM  and  FM  broadcasting  in  the 
postwar  era,  according  to  an  an- 
nouncement made  last  week  by  F. 
R.  Lack,  vice-president  in  charge 
of  the  radio  division.  Indicating 
that  an  active  program  of  video 
development  will  be  undertaken  as 
soon  as  conditions  permit,  Mr. 
Lack  said  that  the  transmitting 
equipment  will  be  distributed 
through  Gravbar  Electric  Co. 
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NBC,  Blue  Given  Ultimatum  by  NABET 


Contract  Renewal 
Demanded  by 
Technicians 

By  JACK  LEVY 
AN  ULTIMATUM  was  served 
last  Friday  on  NBC  and  Blue  net- 
works by  the  National  Assn.  of 
Broadcast  Engineers  &  Tech- 
nicians (NABET)  that  unless 
contracts  are  signed  immediately 
granting  the  technicians  jurisdic- 
tion over  turntable  operations 
NABET  will  strike  at  both  net- 
works. 

Upon  resumption  of  contract 
negotiations  Friday  morning  in 
New  York  with  the  two  nets, 
Allen  T.  Powley,  NABET  presi- 
dent, served  notice  that  unless 
the  companies  bargain  "in  good 
faith"  the  technicians  would  walk 
out  of  the  network  studios  and 
their  owned  and  operated  stations 
in  72  hours.  NABET  stated  that, 
with  the  cooperation  of  the  net- 
works, the  contracts  could  be  ne- 
gotiated in  two  or  three  days. 

Affected  by  the  NABET  edict 
are  NBC-owned  stations  WEAF 
New  York,  WRC  Washington, 
WMAQ  Chicago,  WTAM  Cleve- 
land, KPO  San  Francisco,  and 
KOA  Denver;  Blue-owned  stations 
WJZ  New  York,  WENR  Chicago, 
and  KGO  San  Francisco;  Holly- 
wood studios  of  NBC  and  Blue; 
also  143  NBC  and  189  Blue  non- 
owned  affiliates. 

Nets  May  Appeal 
It  was  expected  that  the  networks 
would  meet  NABET's  terms  or 
take  the  case  to  the  War  Labor 
Board  in  order  to  prevent  the  strike. 
WLB  took  jurisdiction  in  the  case 
last  May  when  NABET  threatened 
a  strike  to  prevent  the  musicians 
from  taking  over  the  turntables. 
The  Board  at  that  time  ordered  the 
jurisdictional  dispute  in  status  quo 
pending  determination  of  jurisdic- 
tion by  the  National  Labor  Rela- 
tions Board. 

It  appeared  likely,  as  Broadcast- 
ing went  to  press  late  Friday,  that 
any  suspension  of  negotiations 
which  might  occur  over  the  week- 
end would  result  in  WLB  calling 
the  parties  to  a  hearing.  Negotia- 
tions continued  all  day  Friday  and 
were  to  be  resumed  Saturday. 

Earlier,  Mark  Woods,  Blue  pres- 
ident, issued  a  statement  to  the  net- 
work  affiliates   in   which   he  ex- 

Sgt.  Spadea  Discharged 

SGT.  JOSEPH  R.  SPADEA,  for- 
mer Detroit  manager  of  Edward 
Retry  &  Co.  and  afterward  with 
Joseph  H.  McGillvra,  station 
representatives,  has  received  his 
discharge  from  the  Army  Air 
Forces  after  nearly  two  years  of 
service.  Sgt.  Spadea  has  been  in 
radio  work  at  Patterson  Field,  Day- 
ton, after  having  enlisted.  He  plans 
to  return  to  radio  but  has  not  an- 
nounced his  connection. 


plained  that  Mr.  Petrillo  has 
warned  the  Blue  that  if  it  does  not 
keep  a  previous  agreement  award- 
ing platter-turning  functions  to 
AFM  "he  will  order  a  series  of 
wildcat  strikes,  by  withdrawing 
musicians  from  our  programs  at 
sporadic  intervals"  (see  statement 
on  page  78). 

Declaring  the  Blue  is  caught  "in 
the  middle  of  a  jurisdictional  fight" 
between  the  AFM  and  NABET, 
Mr.  Woods  said  the  network  is 
"helpless"  in  the  situation  as  it 
cannot  bring  the  issue  to  the  courts. 
'  We  are  faced  with  interference  or 
stoppage  of  broadcasting  by  one 
union  or  the  other,"  Mr.  Woods  as- 
serted, "and  until  the  courts  decide 
the  case,  we  will  continue  to  be 
faced  with  this  threat." 

Immediately  prior  to  resumption 
of  negotiations  Friday  morning 
Mr.  Powley  told  Broadcasting  he 
took  issue  with  Mr.  Woods'  state- 
ment that  the  network  is  "in  the 
middle"  of  a  union  dispute.  "This 


dispute  which  he  refers  to,"  Mr. 
Powley  said,  "was  settled  Nov.  26 
by  the  NLRB.  NABET  is  asking 
the  networks  to  abide  by  this  de- 
cision and  continue  negotiations  in 
good  faith." 

'Will  Not  Surrender' 

In  an  earlier  statement,  Mr. 
Powley  declared  NABET  will  not 
surrender  in  the  dispute.  "If  the 
musicians  pull  wildcat  strikes,"  he 
said,  "the  companies  should  bring 
this  to  the  attention  of  the  WLB 
and  not  be  asking  NABET  to  ca- 
pitulate" (see  statement  on  page 
78). 

Capitulation  by  NABET,  Mr. 
Powley  continued,  would  penalize 
every  radio  station  in  the  country, 
particularly  some  small  independ- 
ent stations  which  rely  largely  on 
records  for  their  programming. 
"Faced  with  the  prospect  of  paying 
$90  a  week  for  a  25-hour  week,  the 
small  stations  would  be  forced  out 
of  business,"  he  asserted. 


BMB  Board  at  First  Meeting 
Approves  Corporate  Articles 


WITH  ADOPTION  of  articles  of 
incorporation  and  bylaws,  the 
Broadcast  Measurement  Bureau  of- 
ficially got  under  way  Friday  at 
the  first  board  meeting  at  head- 
quarters of  the  American  Assn.  of 
Advertising  Agencies  in  New  York. 
Attorneys  were  instructed  to  file 
the  necessary  papers  for  incorpora- 
tion either  in  New  York  or  Dela- 
ware, depending  on  their  judgment. 

Although  several  names  were 
discussed  in  connection  with  ex- 
ecutive personnel,  no  decision  was 
reached.  The  Board  plans  to  meet 
again  shortly  in  an  effort  to  com- 
plete organization  arrangements  by 
Jan.  1. 

ANA  Members  Named 
Heads  of  the  NAB,  AAAA  and 
Assn.  of  National  Advertisers  will 
be  incorporators  of  BMB,  with  five 
members  from  each  organization 
serving  on  the  board.  ANA  board 
members,  announced  Friday,  are: 
Donald  B.  Stettler,  advertising  di- 
rector. Standard  Brands;  Joseph 
M.  Allen,  asistant  vice-president 
and  advertising  manager,  Bristol- 
Myers  Co.;  A.  N.  Halverstadt,  di- 
rector of  media,  Procter  &  Gamble; 
Robert  F.  Elder,  director  of  market 
research.  Lever  Bros.  Co.;  J.  A. 
Miller,  advertising  director  and 
sales  promotion  manager,  Standard 
Oil  Co.  of  New  Jersey. 

Legal  counsel  for  the  BMB  is 
composed  of  John  Morgan  Davis, 
NAB;  George  Link,  AAAA,  and 
Isaac  W.  Diggs,  ANA. 

Representing  the  NAB  are: 
President  J.  Harold  Ryan,  Dr. 
Frank  Stanton,  CBS  New  York; 
Frank  M.  Russell,  NBC  Washing- 
ton ;  Roger  W.  Clipp,  WFIL  Phila- 
delphia;  Mr.   Feltis.  AAA  board 


members  are:  President  Frederic 
Gamble,  Leonard  T.  Bush,  Comp- 
ton  Adv. ;  Carlos  Franco,  Young  & 
Rubicam;  Linnea  Nelson,  J.  Walter 
Thompson  Co.;  D.  E.  Robinson, 
Pedlar  &  Ryan. 

Attending  Friday's  session  in  ad- 
dition to  the  BMB  board  and  coun- 
sel were  Harold  Beck  Jordan, 
AAAA  staff  member;  Paul  West, 
ANA  president,  and  Paul  F.  Peter, 
NAB  research  director. 


Strong  resistance  to  the  Petrillo 
threat  against  the  networks  was 
evidenced  in  replies  received  by  J. 
Harold  Ryan,  NAB  president,  to 
telegrams  sent  to  members  of  the 
Labor  Executive  Committee  solicit- 
ing their  views  on  the  controversy. 
The  suggestion  was  advanced  that 
the  networks  call  together  their  ad- 
visory committees  of  representa- 
tives of  affiliate  stations  which  were 
formed  several  years  ago  precisely 
to  deal  with  such  a  situation  as  now 
confronts  the  networks. 

Calvin  J.  Smith,  manager  of 
KFAC  Los  Angeles  and  a  member 
of  the  NAB  committee,  in  response 
to  Mr.  Ryan's  message  sent  the  fol- 
lowing telegram  to  all  station  man- 
agers: "Believe  Petrillo  platter 
turning  issue  most  vital  since 
ASCAP.  Believe  same  fumbling 
will  result  unless  immediate  stand 
taken  by  entire  industry.  Please 
wire  Harold  Ryan  immediately  ex- 
pressing willingness  to  fight  issue 
through  and  urging  NAB  and  net- 
works take  stand  upholding  NLRB. 
Station  wires  can  decide  this  is- 
sue." 

Mr.  Smith's  telegram  to  the  sta- 
tions was  sent  as  a  night  letter  on 
Thursday.  By  Friday  afternoon, 
the  NAB  had  already  received 
wires  from  87  stations,  all  urging 
opposition  by  the  industry  to  Mr. 
Petrillo's  threats. 

Meanwhile,  the  Vandenburg  Bill 
(S-1957)  to  prohibit  the  AFM  from 
interfering  with  the  broadcasting 
of  noncommercial  cultural  pro- 
grams by  educational  institutions 
passed  the  Senate  Thursday  by 
voice  vote.  Sen.  Vandenburg  (R- 
(Continued  on  page  78) 


WQXR  Recalls  Its  Spot  Restrictions; 
WABC  Long  Has  Limited  Chain  breaks 


EDITOR  Broadcasting: 

WJZ  has  been  getting  a  lot  of 
deserved  credit — your  recent  edi- 
torial being  a  good  example — for 
having  banned  station-break  an- 
nouncements between  the  hours  of 
8  and  10  p.m. 

But  when  WJZ  is  singled  out  as 
a  pioneer  for  abandoning  commer- 
cial station-break  announcements 
for  only  two  hours  each  day,  I 
want  to  call  your  attention  to  the 
long-established  practice  regarding 
station-break  announcements  at 
WABC. 

The  fact  is  that  WABC  has  never, 
with  the  exception  of  limited  time- 
signal  sei'vice  announcements,  sold 
station-breaks  at  any  hour  of  the 
day  or  night.  Currently,  these  time 
signals  which  are  sold  to  Bulova 
count  for  12.7%  of  our  total  sta- 
tion-breaks. In  view  of  this  history, 
I  think  the  record  should  be  clear 
on  the  question  of  leadership  in 
this  area  of  station  operation. 

Arthur  Hull  Hayes 
General  Manager 
WABC  New  York 


EDITOR  Broadcasting: 

I  liked  your  editorial,  "Trail  Set- 
ters", in  this  week's  Broadcasting. 
But  haven't  you  forgotten  some- 
thing? What  about  the  fellow  who 
puts  the  notches  on  the  trees  ahead 
of  the  "Trail  Setters"? 

Memories  are  so  short  that  we 
want  to  point  out  that  WQXR  real- 
ly started  to  improve  the  spot  an- 
nouncement situation  when  in 
March  of  this  year  we  banned  all 
singing  commercials  from  the  sta- 
tion. And  at  the  same  time  we  said 
that  we  would  accept  other  tran- 
scriptions only  if  they  were  in 
keeping  with  the  station's  policy. 

At  that  time  there  were  some  peo- 
ple who  said  that  we  could  never 
enforce  such  a  policy.  Well,  we 
have,  and  we  are  constantly  striv- 
ing to  make  our  advertisers'  mes- 
sages more  acceptable  (and  there- 
fore more  productive)  to  our  list- 
eners. 

Elliott  M.  Sanger 
Executive  Vice-President 
WQXR  New  York 
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Is  your 

type  of  program 

popular  with  your 
type  of  consumer 

in  Iowa? 

This  Book  TELLS  You 
Plus  a  LOT  MORE! 


I  We've  said  —  and  now  repeat — that  many  an 
j  agency  would  willingly  pay  thousands  of  dollars 
j  for  the  exclusive  use  of  the  1944  Iowa  Radio 

ii  Audience  Survey. 

i 

Why?  Because,  if  for  nothing  else,  this  Survey 
tells  you  what  kinds  of  programs  your  best  pros- 
pects prefer — gives  the  relative  popularity  of  all 
types  of  programs  in  loica — gives  the  comparative 
figures  for  men  and  women,  by  age  groups,  by 
place  of  residence  (urban,  village,  farm),  and 
even  by  educational  status! 

DOZENS  OF 
VITAL  FACTS 

The  study  on  popularity  of  program  material  is 
only  a  fraction  of  the  new,  up-to-date,  authentic 

fir  IOWA  PLUS!  -f- 

DES  MOINES  .  .  .  50,000  WATTS 
B.  J.  PALMER,  PRESIDENT 
J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC.  .  .  .  National  Representatives 
{broadcasting    •    Broadcast  Advertising 


information  contained  in  the  1944  Survey.  It 
also  gives  charts  and  maps  showing  the  relative 
popularity  and  intensity  of  coverage  of  every 
station  in  Iowa  .  .  .  maps  showing  counties  in 
which  each  Iowa  station  is  "heard  regularly"  and 
"listened-to-most"  .  .  .  breakdowns  showing  the 
hours  at  which  men  and  women  listen  most  to 
radio,  in  cities,  villages  and  on  farms.  .  .  .  And 
much,  much  more! 

Conducted  by  Dr.  Forest  L.  Whan  of  the  Univer- 
sity of  Wichita,  this  Survey  is  worthy  of  every 
radio  merchandiser's  intensive  study.  Get  your 
order  in  NOW.  Your  copy  is  FREE.  No  obligation, 
of  course. 

GET  YOUR 
FREE  COPY! 

I  1 

Station  WHO 
Des  Moines  7,  Iowa 

Gentlemen:  Please  send  me,  without  obligation,  my  FREE 
copy  of  the  1944  Iowa  Radio  Audience  Survey. 


Name  .  .  . 
Company 


Street 


City 


State 


December  18,  1944    •    Page  17 


Paramount  Plans  Relay  Nets 
For  Nationwide  Video  Service 


TELEQUOTES  AT  TBA 


;  TWO  NATIONWIDE  experimental 
television  relay  networks  are  pro- 
,  posed  in  applications  filed  last  week 
:  with  the  FCC  by  Television  Pro- 
,   ductions  Inc.,  subsidiary  of  Para- 
mount Pictures.  Although  the  ap- 
plications state  that  operations  pro- 
;  posed  would  permit  television  sta- 
i  tions   throughout  the  country  to 
;   offer  far  better  and  more  inter- 
•,   esting  service  to  the  piiblic,  they 
j  also  presage  a  network  of  large- 
i   screen  theatre  television  stations. 

Applicant  corporation,  of  which 
'  Paul  Raibourn,  economist  and  di- 
rector of  Paramount's  television 
interests,  is  president,  proposes 
ultimately  to  establish  and  main- 
tain transmitter  stations  to  be 
operated  on  present  video  channels 
as  portable  mobile  units,  forming 
two  television  radio-linked  net- 
works connecting  two  groups  of 
cities  from  New  York  to  Los  An- 
geles and  from  Chicago  to  New 
Orleans. 

Experiments  Planned 

In  the  first  group  are  New  York, 
Buffalo,  Chicago,  Des  Moines,  Kan- 
sas City,  Albuquerque,  Los  An- 
geles. The  second  group  embraces 
Los  Angeles,  El  Paso,  Fort  Worth, 
Dallas,  Houston,  New  Orleans,  Bir- 
mingham, Atlanta,  Charlotte,  Rich- 
mond, Washington,  Philadelphia, 
New  York. 

Mr.  Raibourn,  also  treasurer  and 
director  of  the  Allen  B.  DuMont 
Labs.,  in  which  Paramount  owns 
substantial  interest,  testifying  last 
October  during  the  FCC  allocation 
hearings  [Broadcasting,  Oct.  30], 
said  that  one  of  the  economic  prob- 
lems facing  television  was  that  of 
linking  stations  by  network.  He 
urged  experiments  with  relay  sta- 
tions in  the  lower  portion  of  the 
spectrum. 

Eight  Applications 

Research  and  experimental  work 
with  the  proposed  relays  will  be 
conducted  under  Mr.  Raibourn's 
supervision,  assisted  by  Klaus 
Landsburg  and  George  Shupert. 
Equipment  will  be  provided  by  the 
DuMont  Labs.  Programs  carried 
will  not  be  for  direct  reception  by 
the  public,  the  applications  speci- 
fied. 

Expressing  belief  that  such  fea- 
tures as  important  news  events  can 
be  brought  to  motion  picture  the- 
atre audiences  at  the  time  they  oc- 
cur through  a  television  network, 
the  applicant  indicated  that  experi- 
ments may  be  carried  on  in  that 
direction. 

To  permit  a  thorough  investiga- 
tion of  costs  involved,  as  well  as 
the  feasibility  of  a-  relay  service. 
Television  Productions  plans  to  be- 
gin operation  immediately  upon 
grant  by  the  Commission,  between 
the  following  points:  New  York- 
Peru  Mountain,  Vt.;  Peru  Moun- 
tain-Buffalo; Buffalo-Detroit;  Chi- 
cago-Detroit; Chicago-Des  Moines; 
Los  Angeles-El  Paso.  Two  relay 
stations  are  planned  for  each  point 

Page  18    •    December  18,  1944 


to  conduct  two-way  transmission. 

Applications  were  filed  for  the 
following  facilities: 

Peru  Mountain,  230-242  me,  channels  13-14; 

258-270  me,  channels  15-16. 
New    York,    230-242    mc,    channels  13-14; 

258-270  me.  channels  15-16. 
Buflfalo,  230-242  mc,  channels  13-14;  258-270 

mc,  channels  15-i6. 
Detroit.   230-242   mc,   channels  13-14;  258- 

270  mc.   channels  15-16. 
El  Paso,  180-192  mc,  channels  9-10;  204- 

216  mc.  channels  11-12. 
Des   Moines,    180-192    mc,    channels  9-10; 

204-216  mc,   channels  11-12. 
Chicago,   180-192    mc,   channels  9-10;  204- 

216  mc,  channels  11-12. 
Los  Angeles,  180-192  mc,  channels  9-10. 

Each  unit  will  consist  of  a  visual 
and  an  aural  transmitter  to  be  op- 
erated with  a  maximum  power  of 
100  w,  A5  and  special  emission 
(FM  for  aural),  unlimited  time. 

Television  Productions  already 
operates  W6XYZ  and  W6XIA  Los 
Angeles. 


Clarence  Cosby  Named 
Chief  Ayer  Timebuyer 

CLARENCE  COSBY,  formerly 
general  manager  of  WINS  New 
York,  who  last  week  joined  N.  W. 
Ayer  &  Son,  New  York,  has  been 
named  chief  time- 
buyer,  according 
to  an  announce- 
ment by  H.  L. 
McClinton,  vice- 
p  resident  in 
charge  of  radio. 
Mr.  Cosby  will 
work  directly 
under  Robert 
Collins,  radio  de- 
Mr.  Cosby  partment  man- 
ager, and  Tom 
McDermott,  business  head  of  the 
radio  department.  Mr.  McDermott, 
who  bore  the  title  of  chief  time- 
buyer  at  one  time,  had  been  direct- 
ing timebuying  in  addition  to  his 
other  tasks. 

Mr.  Cosby  entered  radio  in  1939 
as  general  manager  of  KWK  St. 
Louis,  a  post  he  retained  until  1939, 
when  he  became  commercial  man- 
ager of  KXOK,  in  the  same  city. 
He  remained  at  KXOK  until  join- 
ing WINS  in  December,  1943.  He 
left  the  New  York  station  in  Oc- 
tober of  this  year.  Prior  to  enter- 
ing radio,  Mr.  Cosby  had  been  in 
charge  of  advertising  and  art  pro- 
duction for  Baldwin  Piano  Co. 


Canadian  Union 

MONTREAL  stations  are  to  meet 
with  representatives  of  the  newly- 
organized  CIO  Radio  Stations  Em- 
ployes' Union  Dec.  19  but  no  defi- 
nite commitments  or  demands  have 
been  made,  it  is  understood,  al- 
though the  union  supposedly  plans 
negotiations  with  all  stations  in 
Quebec  province.  Contracts  with 
Canadian  Broadcasting  Corp.  sta- 
tions are  not  likely  since  they  are 
government  operated  and  cannot 
make  union  contracts.  All  CBC  em- 
ployes are  paid  standardized  rates 
applicable  in  all  parts  of  Canada. 
This  is  the  first  time  that  all  em- 
ployes of  Canadian  stations  are  be- 
ing unionized  or  that  stations  are 
being  asked  to  sign  contracts  cov- 
ering all  employes,  technical  and 
non-technical.  Union  plans  to  ex- 
pand into  Ontario  are  uncertain. 


BRIG.  GEN.  DAVID  SARNOFF 
On  Leave  as  President  of  RCA 

"With  all  the  genius  that  has  been  exhibited  before  you  tonight,  I  still 
believe  that  the  sum  total  of  their  imaginations  will,  five  years  or  10 
years,  or  20  years  from  tonight,  be  regarded  as  having  fallen  far  short 
of  the  realities.  ...  I  am  thrilled  to  find  on  an  occasion  such  as  this  such 
perfect  unanimity,  such  harmony  within  the  industry  that  I  have  not 
known  for  25  or  35  years.  ...  I  have  not  heard  anybody  here  argue  about 
frequencies  or  colors  or  dimensions  or  lines,  and  I  submit  that  this  is  a 
good  place  and  this  is  good  time  to  bury  those  arguments.  .  .  .  We  all  know 
that  television  is  not  a  finished  art;  we  hope  it  will  never  be  finished,  for 
when  an  art  is  finished,  the  industry  is  finished  too.  .  .  .  Let  us  not  lose 
sight  of  the  fact  that  however  great  is  the  discovery  that  electromagnetic 
waves  can  travel  through  space  with  the  speed  of  light,  186,000  miles  a 
second,  let  us  not  forget  that  the  same  speed  is  given  to  a  lie  over  the 
radio  wave  as  is  given  to  the  truth." 

LEWIS  ALLEN  WEISS 
Vice-President,  Don  Lee  Broadcasting  Corp.;  Vice-President,  MBS; 
Vice-President,  TBA 

"If  the  FCC  accepted  the  recommendations  of  CBS,  we  may  wake  up 
some  morning  and  find  that  the  FCC  has  reversed  everything  we  know 
about  television.  .  .  .  Another  factor  that  must  be  considered  is  that  we 
are  hoping  there  will  be  a  change  in  the  trend  of  the  last  12  years  to 
substitute  government  edicts  for  the  experienced  judgment  of  business. 
.  .  .  Any  time  a  research  expert  decides  that  '6  out  of  10  homes  will  have 
television  sets',  my  honest  soul  must  reject  the  statement." 

DR.  W.  R.  G.  BAKER 
Vice-President,  General  Electric  Co.;  Chairman,  RTPB 

'  The  mass  audience  for  non-visual  radio  entertainment  is  not  too  criti- 
cal. The  fixing  of  attention  upon  a  television  screen  demands  an  extra 
amount  of  concentration  which  keeps  the  audience  conscious  of  what  is 
going  on  and,  therefore,  makes  them  much  more  critical  of  the  quality 
of  the  program  being  presented.  .  .  .  Only  last  year,  radio  broadcasters 
had  more  listeners  than  ever  before  and  the  newspapers  who  were  fear- 
ful of  radio  had  more  circulations  .  .  .  commercial  television  will  develop 
gradually  with  the  coming  of  the  peace.  .  .  .We  believe  that  television 
program  service  can  be  brought  to  these  smaller  cities  by  the  use  of 
'satellite'  television  stations.  .  .  .  Certainly  the  entrepreneur  is  taking  no 
more  risk  in  obtaining  a  return  on  his  investment  in  the  television  indus- 
try than  he  did  in  starting  hundreds  of  other  industries  on  which  this^ 
country  has  been  founded." 

E.  W.  ENGSTROM 
Research  Director,  RCA  Laboratories 

"Radio  sound  broadcasting  started  because  of  the  foresight  and  enter- 
prising spirit  of  pioneers.  We  have  yet  to  demonstrate  that  we  can  plan 
television  into  a  public  service.  Progress  to  date  has  been  good  but  at 
times  troubled  and  faltering.  Now,  for  certain,  the  time  for  major  deci- 
sions is  upon  us.  .  .  .  Analysis  of  television  broadcasting  problems  strong- 
ly supports  the  need  for  joining  stations  together  in  regional  and  na- 
tional networks  .  .  .  standards  for  television  transmission  are  needed 
in  order  that  receivers  may  be  built  suitable  for  reception  from  any  one 
or  all  transmitters." 

JOHN  F.  ROYAL 
Vice-President  in  Charge  of  Television,  NBC 

"Television  must  be  based  on  clean,  wholesome  amusement,  because  we 
are  sending  it  into  the  American  home.  There  can  be  no  compromise  with 
decency.  .  .  .  Television  programming  is  now,  and  will  continue  to  be, 
expensive.  It  is  not  at  all  a  cheap  game,  and  will  require  many  blue  chips 
at  the  start.  ...  As  far  as  possible,  programs  should  be  booked  as  com- 
plete shows  to  fill  definite  periods  through  one  booker." 

ROBERT  L.  GIBSON 
General  Electric  Co.,  Schenectady 

"We  found  the  afternoon  audience  to  be  about  one-fifth  the  evening 
audience.  .  .  .  Because  many  humorous  situations  depend  upon  sight  as 
well  as  sound,  there  will  likely  be  much  more  humor  on  television  than 
on  radio.  .  .  .  With  but  few  exceptions,  radio  shows  do  not  make  the  best 
television  shows.  ...  It  might  be  possible  to  change  a  show  only  twice  a 
week  as  is  done  in  motion  picture  theatres." 

THOMAS  H.  HUTCHINSON 
Director  of  Production,  RKO  Television  Corp. 

"It  seems  only  reasonable  to  suppose  that,  either  by  government  order 
or  by  station  policy,  every  station  will  plan  a  program  schedule  of  at 
least  six  hours  per  day,  seven  days  per  week.  ...  It  will  take  six  hours 
of  studio  rehearsal  to  produce  one  hour  of  good  television  programs  .  .  . 
with  a  complete  studio  crew  working  40  hours  a  week,  I  found  it  was 
possible  to  put  on  somewhere  between  six  and  eight  hours  of  live  pro- 
grams per  week  from  one  studio.  .  .  .  We  are  going  to  have  many  hours 
of  television  on  film  and  many  hours  of  mobile  unit  pickup.  We  may 
safely  say  that  a  television  schedule  of  six  hours  a  day,  seven  days  a 
week  is  going  to  involve  at  least  four  fully  equipped  television  studios, 
a  film  projection  booth  with  two  projectors  and  a  mobile  unit  .  .  .  your 
operating  personnel  will  be  somewhere  between  90  and  100  men. 

BROADCASTING    •    Broadcast  Advertising 


"Dumb 


as  a  fox" 


As  little  time  as  two  years  ago  ...  it  took  a  lot  of 
nerve  for  a  time  buyer  to  put  the  independent  station 
on  a  schedule  for  Baltimore. 

It  was  so  much  easier  to  pick  out  the  big  name  call 
letters.  Less  fighting  to  keep  them  on  the  list. 

Then  came  the  dawn  when  "cost-per-listener" figures 
were  figured.  Those  time  buyers  who  are  known  to  be 
"dumb  as  a  fox"  earned  their  title  to  shrewdness  when 
they  stuck  to  the  independent  in  Baltimore,  W-I-T-H ! 

W-I-T-H's  record  for  years  shows  biggest  results 


for  lowest  costs  in  this,  the  country's  sixth 
largest  market. 

Facts  to  back  up  the  judgment  of  shrewd  time  buyers 
are  available  for  those  who  like  upward  sales  curves  and 
downward  sales  costs. 


WITH 

Baltimore,  Md. 

Tom  Tinsley,  President   •    Represenud  Nationally  by  Headley-Reed 


TBA  Urges  United  Television  Effort 


Delegates  Told  Art  Now 
Ready  for  Public ; 
1,000  Attend 

(Continued  from  page  15) 

nels  and  a  number  of  channels  for 
business  machines,  which  will  sup- 
port the  relay  system  until  net- 
work television  is  established  on  a 
paying  basis.  He  displayed  a  model 
of  a  relay  tower  which  will  be  125 
ft.  high,  to  house  delicate  equip- 
ment in  all  kinds  of  weather,  auto- 
matic in  operation  and  which  will 
probably  serve  as  a  guide  station 
for  air  traffic  in  addition  to  its 
other  functions. 

Keister  on  Satellites 
James  Keister,  GE,  discussed 
satellite  stations  which  will  take 
programs  from  the  relay  system 
and  broadcast  them  in  communi- 
ties too  small  to  provide  local  pro- 
gram service,  explaining  how  the 
local  manager  can  supplement  this 
network  service  with  movies  of  lo- 
cal events.  Charles  Robbins,  Emer- 
son Radio  &  Phonograph  Corp., 
proposed  that  television  broadcast- 
ers, manufacturers  and  dealers  co- 
operate in  surveying  each  market 
to  determine  the  circulation  neces- 
sary to  interest  advertisers;  then 
the  set  makers  and  dealers  market 
sets  on  a  liberal  purchase  plan 
while  the  broadcasters  supply  a 
high  quality  sustaining  program 
service  which  will  help  to  sell  more 
sets  and  attract  the  advertising 
support  necessary  for  station  main- 
tenance. 

Paul  Chamberlain,  GE,  predicted 
that  television  will  provide  home 
demonstrations  of  all  types  of  mer- 
chandise on  a  scale  never  attained 
by  the  Fuller  Brush  man  in  all 
his  travels.  Describing  television 
as  a  "natural"  for  department 
stores,  he  discussed  both  "intratel" 
setups  within  stores  to  show  mer- 
chandise to  shoppers  in  other  de- 
partments and  actual  telecasting  to 
prospects  at  home. 

Dr.  Peter  Goldmark,  CBS,  ex- 
pressed the  need  for  735  line 
black-and-white  and  525  color,  re- 
quiring 10-mc  bands  and  necessi- 
tating a  step  up  in  the  spectrum 
to  give  adequate  service.  If  the 
FCC  approves  the  RTPB  television 
panels  proposal  and  alloc\ites  460- 
960  mc.  for  experimental  television, 
he  predicted  that  soon  after  the 
war  engineers  will  be  able  to  utilize 
that  full  frequency  range. 

Agency's  Video  Position 
Harry  Trenner,  William  H. 
Weintraub  &  Co.,  was  chairman 
of  the  advertising  agency  panel. 
Frederick  A.  (Ted)  Long,  BBDO, 
expressed  the  view  that  the  agen- 
r:y's  place  in  television  will  be  "just 
about  what  should  be  expected — a 
normal  agency  function  in  a  new 
and  potentially  important  adver- 
tising medium."  Pointing  out  that 
a  large  part  of  the  country's  2,000 
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THESE  MEN,  who  led  the  panel  discussion  of  the  manufacturers  at  the 
TBA,  examine  an  experimental  model  of  an  automatic  relay  tower,  co- 
operatively designed  by  GE  and  IBM  to  carry  three  channels — televi- 
sion, FM  and  business  machine  impulses.  Standing  are  (1  to  r)  :  Dave 
Smith,  Philco  Corp.,  and  Dr.  Peter  Goldmark,  CBS;  seated,  Charles  Rob- 
bins,  Emerson  Radio  Corp.;  C.  A.  Priest,  J.  E.  Keister  (presiding)  and 
Paul  Chamberlain,  all  of  GE.  Demonstrating  the  model  is  Walter  S. 
Lemmon    (lower   right),   of   International   Business   Machines  Corp. 


agencies  are  engaged  in  some  form 
of  radio  advertising  for  their  cli- 
ents and  that  about  60  agencies 
produce  most  of  the  major  radio 
programs,  he  stated: 

"These  programs  are  successful 
because  the  agency  staffs  which 
produce  them  are  at  once  good 
showmen    and    good  advertising 


men.  Agencies  are  specialists  in  all 
kinds  of  advertising  media.  Tele- 
vision to  be  successful  must  be 
basically  an  advertising  medium — 
an  additional  medium.  It  will  not 
supplant  the  motion  picture,  radio 
or  anything  else — it  will  comple- 
ment and  augment.  And  it  would 
seem  clear  that  advertising  agen- 


Poppele  Is  Elected  President  of  TBA; 
Gibson.  Baltin  and  Hanson  Get  Posts 


J.  R.  POPPELE,  secretary  and 
chief  engineer  of  WOR  New  York, 
was  elected  president  of  Television 
Broadcasters  Assn.  for  the  com- 
ing year  at  a  meeting  of  the  TBA 
board  of  directors  last  Tuesday 
afternoon  following  the  conclusion 
of  the  first  annual  conference  of 
the  association,  held  at  the  Hotel 
Commodore,  New  York.  Mr.  Pop- 
pele succeeds  Allen  B.  DuMont, 
president  of  the  Allen  B.  DuMont 
Labs.,  operator  of  video  station 
WABD  New  York,  who  served  for 
the  past  year  as  the  first  TBA 
president. 

Robert  L.  Gibson,  assistant  to 
the  vice-president  in  charge  of 
advertising  and  publicity  of  Gen- 
eral Electric  Co.,  operator  of 
WRGB  Schenectady,  GE  television 
station,  was  elected  vice-president 
of  TBA,  succeeding  Lewis  Allen 
Weiss,  executive  vice-president, 
Don  Lee  Broadcasting  System. 
Will  Baltin  was  reelected  secre- 
tary-treasurer and  O.  B.  Hanson, 
vice-president  and  chief  engineer, 
NBC,  was  elected  assistant  secre- 
tary-treasurer, a  post  held  last 
year  by  Mr.  Poppele. 

At  the  annual  membership  meet- 


ing preceding  the  board  meeting, 
Curtis  W.  Mason  of  Earle  C.  An- 
thony Inc.,  Los  Angeles;  F.  J. 
Bingley,  chief  television  engineer, 
Philco  Radio  &  Television  Corp., 
Philadelphia,  and  Mr.  Dumont 
were  reelected  directors  for  three- 
year  terms.  Mr.  Poppele  was 
elected  a  director  to  fill  the  va- 
cancy created  by  the  resignation 
of  Worthington  Miner,  television 
program  director  of  CBS,  and  will 
serve  for  the  two  remaining  years 
of  that  term. 

An  educational  type  of  member- 
ship in  TBA  was  inaugurated  by 
a  resolution  stating  that  in  addi- 
tion to  active  members  (operators 
of  or  applicants  for  video  sta- 
tions who  pay  dues  of  $1,000  an- 
nually) and  affiliate  members 
(those  interested  in  television  who 
pay  dues  of  $500  a  year),  a  new 
class  of  educational  members  be 
added.  These  members  would  pay 
no  dues  at  present,  but  the  "Board 
has  the  right  to  determine  which, 
if  any,  of  the  educational  mem- 
bers shall  be  required  to  pay  dues 
and  the  amount  thereof." 

Meeting  approved  the  addition 
of  Farnsworth  Television  &  Radio 


cies  will  have  a  most  importarit  ! 
part — a  most  responsible  part — ir 
the  future  of  successful  televisiorj 

Commercials  in  sports  telecast- 
ing were  discussed  by   Don  Mc- 
Clure,  N.  W.  Ayer  &  Son,  who 
told  how  the  simple  slide  with  the 
word  "Atlantic"  that  opened  the 
early  football  telecasts  of  Atlantic 
Refining  Co.  on  WPTZ  Philadel- 
phia, was  replaced  by  a  sweater 
girl  holding  a  football  on  which 
the  names  of  the  opposing  teams  ^ 
were  lettered.  From  a  close-up  of  J 
the  ball  the  camera  dollied  back! 
and  the  girl  threw  a  short  pass  > 
to  the  studio  announcer  who  gave  T 
the  welcome  and  the  opening  com- 
mercial. 

Frank  Silvemail,  BBDO,  posed 
a  number  of  questions  a  timebuyer 
would  like  answered  about  tele- 
vision, pointing  out  that  there  is 
a  lot  more  to  know  than  the  basic 
questions  of  how  many  people  will 
tune  to  what  stations,  how  many 
hours  a  day,  when  they  will  tune 
in  most,  and  what  will  it  cost? 

Declaring  that  agencies  thinl; 
they  can  make  an  easy  transi- 
tion from  radio  to  television  be- 
cause they  are  basically  the  same 
and  deluding  themselves,  Herbert 
Leder,  Benton  &  Bowles,  said 
"Radio  is  far  different  from  tele- 
vision and  the  radio  director  musi 
make  a  basic  mental  adjustment 
He  must  realize  that  television  i; 
similar  to  films  in  effect  upon  ar 
audience  and  that  in  films  the  dia 
logue  is  subordinated  to  the  visual.' 

Clifford  Denton,  New  York  Daih 
News,  chairman  of  the  publication; 
panel,  pointed  out  that  the  basi( 
differences  between  printed  medic 
and  television  should  make  then 
supplementary,  rather  than  com 
petitive.  William  Kostka,  Loo/ 
magazine,  said  that  television,  liki 
radio,  will  furnish  publication; 
with  editorial  matter  and  also  witl 
advertising.  As  a  competitive  ad 
vertising  medium  television  may  a 
first  take  some  advertising  fron 
other  media,  he  said,  but  eventu 
ally  it  will  create  additional  ad 
vertising  that  will  benefit  them  all 
Dr.  0.  H.  Caldwell,  Caldwell-Clem 
ents  Publications,  pointed  out  tha 
television  might  have  an  advers'  ■■ 
(Continued  on  page  22)  \ 


Corp.,  Fort  Wayne;  Breme  i 
Broadcasting  Corp.,  Newark,  op 
erator  of  WAAT,  and  the  Yanke 
Network  as  active  members,  an 
of  five  new  aflSliate  members:  20t 
Century-Fox  Film  Corp.,  Lo 
Angeles;  Rauland  Corp.,  Chicag 
(holder  of  the  Baird  patents  fo 
projection  television  for  the  Unite 
States,  American  Television  Labs 
Chicago;  Pan-American  Televisio 
Corp.,  New  York;  Federal  TeU 
phone  &  Radio  Corp.,  Newark. 

Two  former  affiliate  member 
have  automatically  become  activ 
members  by  filing  applications  fo 
television  stations:  RCA  Victo 
Division  of  RCA,  Camden,  an 
Raytheon  Mfg.  Co.,  Newton,  Mas; 
TBA  now  has  20  active  and  1 
affiliate  members. 


BROADCASTING    •    Broadcast  A dvertisin 


ONE  BACKS  THE  OTHER 


THE  teamwork  between  a  brace  of  bird  dogs  is  a  beautiful  thing  to  see. 
One  backs  the  other.  Both  point  the  game.  In  the  case  of  WOV,  two 
great  listening  audiences  team  up  and  complement  each  other  to  give 
this  important  station  a  constant  selling  power  .  .  .  night  and  day. 
In  the  daytime,  WOV  overwhelmingly  dominates  New  York's  vast  Italian- 
speaking  audience  of  520,000  radio  homes.  And,  in  the  evening,  between 
the  Hooper  hours  of  7:30  and  10:00  p.m.,  WOV  delivers  the  largest 
average  metropolitan  audiences  of  any  ISew  York  independent  station  .  .  . 
at  less  than  half  the  cost  of  the  next  ranking  station. 

RALPH  N.  WEIL,  General  Monoger 
JOHN  E.  PEARSON  CO.,  NofI  Reo. 


New  York 


effect  on  theatre  and  movie  at- 
tendance because  pure  laziness  will 
aid  it  in  keeping  people  at  home. 

In  the  program  producers  panel, 
conducted  by  Thomas  H.  Hutchin- 
son, Herbert  Graf,  NBC,  discussed 
problems  of  televising  opera,  ex- 
pressing the  belief  that  as  radio 
has  popularized  concerts,  so  tele- 
vision v/ill  popularize  opera,  forc- 
ing it  "to  take  off  its  top  hat  and 
speak  the  language  of  the  people." 
Irwin  Shane,  Television  Workshop, 
talked  of  the  sources  of  talent, 
pointing  out  that  it  will  develop 
as  the  demand  for  it  develops  and 
citing  circus  acts  during  the  win- 
ter layoff  as  a  good  potential  tal- 
ent field. 

Lee  Cooley,  Ruthrauff  &  Ryan, 
stressed  the  need  for  self-censor- 
ship to  keep  television  entertain- 
ment in  good  taste  and  suitable 
for  viewing  by  a  family  group. 
Hoyland  Bettinger,  GE,  spoke  of 
the  importance  of  lighting  and 
camera  techniques.  R.  B.  Gamble, 


WINNER  OF  THE  FIRST  award 
in  engineering  at  the  TBA — cited 
for  developing  the  iconoscope  and 
the  storage  principle  of  picture 
pickup.  Dr.  Vladimir  K.  Zworykin 
of  RCA  Labs,  greets  delegates  as 
Paul  Raibourn,  director  of  televi- 
sion activities  for  Paramount  Pic- 
tures, who  made  the  awards, 
looks  on. 


Farnsworth,  demonstrated  some  of 
his  slide  effects.  Edward  Sobol, 
NBC,  said  that  television  requires 
good  acting  which  radio  and  movie 
talent  seem  unable  to  deliver.  He 
suggested  that  video  stations  might 
take  a  tip  from  baseball  teams  and 


send  out  scouts  to  find  good  talent. 

Raymond  E.  Nelson,  Charles  M. 
Storm  Co.,  said  that  television  is 
only  radio  all  over  again,  declar- 
ing that  if  the  producers  know  good 
programs  and  how  to  put  them 
over,  the  programs  will  sell  goods. 
Robert  Emory,  WOR,  gave  a  prac- 
tical example  of  video  production 
by  outlining  the  procedure  he  was 
using  in  a  program  being  presented 
by  WOR  on  WABD  the  following 
evening.  Comdr.  William  C.  Eddy, 
demonstrated  his  projection  kal- 
eidoscope to  the  panel. 

William  Morris  Jr.,  William  Mor- 
ris Agency,  chairman  of  the  tal- 
ent panel,  stressed  the  responsibi- 
lity placed  on  the  artist  by  the  un- 
precedented scope  of  television, 
which  he  called  the  "consummation 
of  the  dramatic  arts."  Hope  Bunin, 
puppeteer,  discussed  the  important 
part  puppets  can  play  in  television, 
Richard  Manville,  research  consult- 
ant, reporting  on  a  survey  of  500 
televiewers,   said   that  audiences 


want  good  entertainment,  live  or 
film,  contrasty  backgrounds,  easy- 
to-read  title  cards  and  maps,  more 
closeups  of  performers,  visual 
identification  of  performers  in  ad- 
vance. 

Dell  Sharbutt,  announcer,  said 
that  "foresight,  study  and  intelli- 
gent planning  will  help  the  an- 
nouncer avoid  the  fate  that  over- 
took so  many  stars  of  silent  pic- 
tures when  talkies  arrived."  Frieda 
Altman,  actress,  described  her  ex- 
periments with  makeup  for  tele- 
vision. Larry  Brooks,  actor  and 
singer,  contrasted  television's  op- 
portunities and  problems  with 
those  of  other  entertainment  fields. 
Selma  Lee  of  the  Morris  Agency 
asked  for  open  mindedness  in  the 
selection  of  video  performers.  Jes- 
sica Dragonette,  singer,  talked  on 
televised  operettas.  Hilda  Simms, 
actress,  discussed  pantomime  on 
television.  Leo  Hurwitz,  CBS  staff 
video  director,  said  one  must  not 
become  pessimistic  over  failures  in 
the  present  "grouping  for  tech- 
nique" stage  of  television  produc- 
tion. 

Paul  J.  Larsen,  Society  of  Mo- 
tion Picture  Engineers,  chairman 
of  the  panel  on  theatre  television, 
discussed  the  willingness  of  theatre 
operators  to  bring  the  public  the 
best  in  television  as  in  other  forms 
of  entertainment.  Paul  Raibourn, 
Paramount  Pictures,  pointed  to  the 
theatre's  ability  to  outbid  broad- 
casters for  big  programs  if  neces- 
sary and  discussed  film  pickups  of 
program  material  for  relayed  show- 
ing. Dr.  B.  W.  Epstein,  RCA,  de- 
scribed optical  systems  for  projec- 
tion television  in  theatre  and  home. 
Ralph  Austrian,  RKO,  spoke  on  the 
use  of  film  for  video  programming. 
Ralph  Beal,  RCA,  said  that  tele- 
vision can  give  theatres  spontan- 
eous features  instead  of  the  "can- 
ned" features  of  the  motion  pic- 
tures. 

100,000  Postwar  Technicians 

The  two  main  prewar  problems 
blocking  television's  expansion  on 
a  national  scale — lack  of  mass  pro- 
duction techniques  to  produce  re- 
ceivers at  a  cost  within  reach  of 
the  average  consumer,  and  lack  of 
engineers  to  serve  stations  and 
sets  are  being  solved  by  the  war, 
Comdr.  Eddy  told  the  Tuesday 
morning  meeting  of  the  conference. 

Discussing  at  some  length  the  j 
Navy  electronic  training  program 
which  he  said  in  ten  months  of 
intensive  education  turns  out  engi- 
neers as  good  as  the  prewar  aver- 
age, Comdr.  Eddy  pointed  out  that  f 
at  the  end  of  the  war  between  50,- 
000  and  100,000  men  experienced  in 
handling  radar  and  other  electronic 
equipment  at  least  as  complex  as 
any  used  in  television  will  be  avail- 
able. He  urged  the  industry  in  its 
postwar  planning  to  be  ready  to 
absorb  them.  j 

Questions  ranging  from:  "How 
soon  will  color  television  be  prac- 
tical?" to  "Who  is  going  to  do  the 
research  in  makeup,  costuming, 
etc?"  and  including  economic,  so- 
cial and  engineering  aspects  of 
television  were  discussed  by  a  panel 
{Continued  on  page  24) 


DIVERSIFIED  INDUSTRY 


The  wealth  of  this  tri-stafe  area,  fortunately,  is  not  vested  in  any  single 
industry.  Vast  quantities  of  materials  and  resources  have  long  sup- 
ported such  industries  as  petroleum,  natural  gas,  lumber,  glass,  plastics 
and  chemical  plants.  Wartime  demands  for  greater  production  of  the 
same  basic  resources  have  brought  about  an  increased  industrial  activ- 
ity, creating  new  industries  which  will  become  important  factors  in  post- 
war prosperity.  Providing  the  only  effective  coverage  of  this  substantial 
ond  consistently  prosperous  market  is  KWKH.  Use  it  to  sell  more  now , . . 
build  soles  for  the  future. 


CBS       5  0,0  0  0  Ul  flTTS 


SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 
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An  Old-Fashioned 
For  Modern  KFAB 


Christmas 
Listeners  I 


Every  year...at  Christmas...up-to-date  folks 
in  the  vast  KFAB  area  go  "old-fashioned." 

Christmas  out  here  is  filled  with  tradition 
...tradition  that  makes  this  greatest  of  all 
anniversaries  a  day  of  simple  rejoicing  by 
God-fearing  people.  Christmas  out  here 
means  a  renewing  of  the  principles  of  good 
will  to  all  men.  Yes... an  old-fashioned 
Christmas  is  a  part  of  the  lives  of  Mid- 
western folks. 


There's  another  tradition,  too,  that  most 
folks  observe  out  here.  For  twenty  years  these 
families  have  depended  on  KFAB  for  livestock 
reports,  better -farming  programs,  news,  and 
entertainment.  In  this  way,  KFAB  has  become 
a  welcomed  member  of  the  "famUy  circle." 

If  you  have  a  message  for  these  340,000 
listening  families,  we  invite  you  to  join  the 
"family  circle"  with  KFAB,  THE  BIG 
FARMER  STATION. 


mo  KC-10,000  WATTS 
HUGH  mm,  Ganerof  tAanagtt 
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comprising  O.  B.  Hanson,  NBC; 
J.  E.  Keister,  GE;  Allen  B.  Du- 
Mont,  DuMont  Labs.;  C.  B.  Jolliffe, 
RCA;  F.  J.  Bingley,  Philco;  Curtis 
Mason,  Earle  Anthony  stations;  A. 
H.  BroUey,  Balaban  &  Katz;  and 
Klaus  Landsberg,  Television  Pro- 
ductions, and  chairmaned  by  A.  N. 
Goldsmith,  engineering  consultant 
and  vice-chairman,  RTPB.  Any 
market  that  can  support  a  sound 
broadcasting  station  can  support  a 
television  station,  Mr.  Hanson  de- 
clared in  answ^er  to  one  question. 

A  question  about  experiments 
vv^ith  broadcast  pictures  of  more 
than  525-line  definition,  present 
standard,  disclosed  that  both  Du- 
Mont and  RCA  have  conducted  such 
experiments.  Dr.  DuMont  said  the 
additional  transmission  difficulties 
encountered  were  much  greater 
than  would  be  justified  by  the 
slight  improvement  in  picture 
quality.  Dr.  Jolliffe  said  that  the 
present  standard  is  a  compromise 
between  picture  quality  and  fre- 
quency availability,  but  he  added 
that  increasinq:  definition  by  no 
means  solves  all  the  problems. 

Broadcasters  desiring  to  build  or 
acquire  new  studios  with  an  eye  to 
future  use  for  television  were  told 
that  the  simplest  process  is  to  start 
with  the  high  ceilinged  ground  floor 
location,  within  line  of  sight  of 
the  transmitter,  unless  coaxial 
cable  connection  is  available.  It 
could  be  adapted  to  sound  until 
video  comes  along.  Questions  about 
network  television  evoked  comments 
that  the  time  differences  will  be 
more  important  than  in  sound 
broadcasts,  with  probably  many  de- 
layed broadcasts;  that  satellite  sta- 
tions in  small  markets  will  want 
practically  fulltime  network  pro- 
gram service,  whereas  the  economic 
situation  will  probably  limit  such 
service  to  four  or  six  hours  daily 
at  first ;  that  it  may  be  eight  to  ten 
years  before  facilities  will  be  de- 
veloped capable  of  networking  color 
television. 

Asked  if  AM,  FM,  television  and 
facsimile  broadcasting  operations 
could  or  should  all  be  carried  on  by 
a  single  operator,  Dr.  Jolliffe  said 
that  if  a  company  has  licenses  for 
all  those  services  they  certainly 
should  be  coordinated.  He  empha- 
sized that  a  broadcaster  has  no 
preference  with  the  FCC  for  re- 
ceiving a  license  for  any  other  serv- 
ice except  that  his  record  of  public 
service  in  sound  broadcasting  might 
be  an  admissible  consideration. 

SarnofF  Views  Future 

Sounding  a  note  of  warning  to 
the  television  broadcasters  that  in- 
dustry differences  must  be  resolved 
if  America  is  to  lead  in  developing 
the  new  art,  Brig.  Gen.  David  Sar- 
noff ,  on  leave  as  president  of  RCA, 
asserted  before  the  delegates  at- 
tending the  annual  banquet  that 
America  excels  the  rest  of  the  world 
technically  in  the  field. 

"In  the  matter  of  planning  for 
the  use  of  television,  however," 
Gen.  Sarnoff  added,  "I  believe  that 
England  is  far  ahead  of  the  United 
States.  Unless  such  remaining  dif- 
ferences as  may  exist  within  the 


CHESSER    M.    CAMPBELL,  re 

cently  elected  to  the  MBS  Board 
succeeding  the  late  W.  E.  Macfar- 
lane,  and  vice-president  of  WGN 
Chicago,  talks  with  Lewis  Allen 
Weiss,  vice-president  and  general 
manager  of  Don  Lee,  executive 
vice-president  of  Mutual,  and  vice- 
president  of  TBA.  " 


THEY  CAME  from  all  walks  oJ 
radio  life  to  attend  the  TBA  ses- 
sions (1  to  r)  :  Ken  Berkeley,  man 
ager,  WMAL  Washington;  Charles 
Brown  RCA  Camden;  Charles 
Hammond,  NBC  New  York;  Tec 
Streibert,  vice-president  of  WOE 
New  York,  and  executive  vice 
president  of  Mutual. 


industry  are  composed,  and  unlesi 
the  United  States  procedes  with  it! 
planning  for  a  public  service  o: 
television  as  soon  as  the  war  is  ove: 
and  as  soon  as  materials  and  th< 
necessary  frequencies  are  madt 
available,  I  believe  that  Englanc 
will  once  more  take  the  lead  in  thi 
establishment  of  television  as  i 
public  service." 

Gen.  Sarnoff  said  that  interest  ii 
television  is  worldwide  and  tha 
the  country  which  pioneers  in  it 
development  will  be  the  one  ti 
establish  its  designs,  its  pattern; 
and  its  standards. 

Comparing  television  to  broad 
casting.  Gen.  SarnofF  said  that  h' 
believed  the  former  to  be  a  greate: 
art.  "But  I  do  not  believe  the  tw' 
are  mutually  competitive  or  mu 
tually  exclusive,"  he  added.  H 
reviewed  briefly  his  personal  re 
lationship  to  the  art  of  broadcast 
ing,  beginning  after  the  last  wai 
and  appealed  to  the  delegates  t 
devote  all  their  efforts  to  the  earl; 
conclusion  of  this  conflict. 


WMAL  Grid  Exclusive 

TWO-YEAR  contract  for  exclr 
sive  broadcast  privileges,  both  a 
home  and  abroad,  on  football  game 
of  the  Washington  Redskins  pr 
team  has  been  signed  by  WMAI 
Blue  Washington  outlet,  it  was  ar 
nounced  last  Wednesday  by  K.  E 
Berkeley,  general  manager  of  tb 
station.  Harry  Wismer,  Blue  sporl 
director,  will  handle  play-by-pla; 
WMAL  has  aired  the  pro  gamt 
during  the  past  two  years. 


Fulton  Lewis,  jr. 

is  heard  on 
more  stations,  by 
more  people,  with 
more  sponsors  than 
any  other  News  Reporter 

.  .  .  Lewis  is  currently  heard  on  240 
Mutual  stations  with  more  than  130 
sponsors.  For  sponsorship  in  your  city 
call,  wire  or  write:  WM.  B.  DOLPH, 
BARR  BLDG.,  WASHINGTON,  D.  C. 

ORGINATING  FROM  VVO  L  WASHINGTON,  D.  C. 

Affiiaied  luith  the  MUTUAL  BROADCASTING  SYSTEM 
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WILD  kU  SWEET  - 
THE  WORDS  REPEAT" 


Then  pealed  the  Bells  more  loud  and  deep: 
"God  is  not  dead,  nor  does  He  sleep! 
The  wrong  shall  fail,  the  right  prevail, 
With  Peace  on  earth,  good  will  to  men." 

H.  W.  Longfellow 

A  Clear  Channel  —  1070  Kilocycles  —  5000  Watts 

National  Representatives:  John  Blair  &  Company 


t  alio  It 


W  I  B  C 


INDIANAPOLIS,  INDIANA 

Owned  and  Operated  by  The  Indianapolis  News 
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FRENCHMEN  CAN  BE  WRONG 

John  Royal  Says  It  Isn't  Quite  True  What 
 They  Say  About  French  Video  


LATEST  chapter  in  the  can-you- 
see  -stuff  -  in  -  French  -  television  in- 
trigue, co-sponsored  by  NBC  and 
CBS,  was  written  by  John  F. 
Royal,  television  vice-president  of 
the  latter  network  during  the  TBA 
convention  in  New  York  last  week. 

Varied  Opinions 

To  relate  this  in  its  sequence, 
and  arrive  at  the  royal  kick  in  the 
pants  with  a  proper  respect  for  ra- 
dio dramatic  technique,  one  must 
recall  first  that  NBC  and  CBS  do 
not  see  eye-to-eye  about  television. 
They  have,  one  might  say,  icono- 
scopia,  a  dreadful  optic  affliction 
induced  by  looking  through  the 
wrong  end  of  a  cathode  ray  tube, 

CBS,  it  is  generally  known, 
wants  television  to  go  upstairs  in 


the  spectrum,  convinced  that  fur- 
ther experimentation  in  the  higher 
frequencies  is  necessary  before 
television  is  ready  for  presentation 
to  the  public.  NBC,  willing  to  work 
its  way  upstairs  eventually,  wants 
to  start  downstairs  and  give  the 
people  a  look  now. 

Of  recent  date,  Edward  R.  Mur- 
row,  CBS  representative  in  Lon- 
don, planed  over  to  Paris  and  re- 
turned with  glowing  stories  that 
television  a  la  Francaise  made  our 
video  look  like  a  dull  Saturday 
night  with  the  old  stereoscope.  In 
France,  he  reported,  engineers 
were  working  with  1000-line  repro- 
ductions in  the  higher  frequencies 
and  would  be  ready  to  go  full  tilt 
as  soon  as  the  war  was  over. 

Anyone  who  knows  networks  can 


deduce  that  this  was  inflammatory 
stuff  over  at  NBC,  especially 
around  the  photography  shop. 
NBC  has  been  experimenting  in 
both  upper  and  lower  strata  of  the 
spectrum  but  wants  to  start  below, 
reproducing  with  something  be- 
tween 400  and  500  lines.  Most  tele- 
vising now  in  the  U.  S.  casts  an 
image  of  525-line  dimension. 

Well,  it  seems  John  Royal  has  a 
boy  over  in  Paris,  too.  He's  John 
MacVane,  and  Mr.  Royal  hastily 
cabled  John  to  get  the  low-down  on 
the  high  frequencies.  MacVane's 
response  was  read  at  the  TBA  con- 
vention by  Mr.  Royal,  not  without 
a  certain  amount  of  smugness. 

It  reported,  in  summary,  that 
Mr.  MaeVane  had  talked  with  one 
Jean  Guignebert,  director  general 
of  French  radio,  and  that  Mr. 
Guignebert  had  denied  emphatical- 
ly that  French  television  had  made 
tremendous  forward  strides  during 
the  occupation.  In  fact,  he  implied 
that  it  was  moving  at  a  dogtrot. 


Mr.  MacVane  quoted  him  as  saying, 
"I  believe  it  will  take  us  at  least 
four  and  probably  more  years  of 
experimentation  with  1000-line 
high  frequency  television  before  it 
will  be  practicable  for  the  public." 
And  also:  "At  the  moment  France 
is  not  ready  even  to  go  ahead  with 
450-line  television  on  a  minor  ex- 
perimental scale." 


TBA  AWARDS 


FOLLOWING  are  the  awards 
made  by  TBA  to  individuals  and 
organizations  for  outstanding 
acnievements  in  the  science  of  tele- 
vision. The  awards  were  presented 
at  the  first  TBA  annual  banquet, 
Commodore  Hotel,  New  York,  Dec. 
11,  by  Paul  Raibourn,  Paramount 
Pictures  Inc. : 

ENGINNERING 
First  award  to  Vladimir  K.  Zworykin. 
RCA  Laboratories,  for  development  of  the 
iconoscope  and  the  storage  principle  of 
picture  pickup,  resulting  in  the  first  prac- 
tical television  pickup  equipment.  Coor- 
dinate awards  to  Philo  T.  Farnsworth. 
Farnsworth  Radio  and  Television  Corp., 
Ft.  Wayne,  for  work  on  television  scan- 
ning methods  and  the  electron  multiplier; 
Lloyd  Espenscheid,  Bell  Telephone  Labora- 
toi.es,  lor  adapting  the  coaxial  cable  to 
transmitting  wide  bands  of  radio  frequency 
suitable  for  modem  television ;  Dr.  Peter 
Goldmark,  CBS  New  York,  for  work  in 
the  development  of  motion  picture  pickup 
equipment  and  electronic  analysis  and  con- 
trol of  equipment  for  color  television; 
F.  J.  Bingley,  Philco  Radio  and  Television 
Corp.,  for  improvement  in  contrast  of 
television  pictures  through  flat  face  tubes 
and  experiments  on  link  operations,  par- 
ticularly as  regards  outdoor  events ;  Dr. 
Allen  B.  DuMont,  Allen  B.  DuMont  Lab- 
oratories, for  the  development  of  the  cath- 
ode ray  tube  to  a  satisfactory  commercial 
instrument  of  television  control  and 
reproduction. 

PROGRAMS 

First  award  to  WABD  New  York,  Allen 
B.  DuMont  Laboratories,  for  making  its 
facilities  available  to  all  for  study  of  the 
correlation  of  economic  and  artistic  prob- 
lems of  television  production,  received  t-v 
Sam  Cuff,  manager:  to  Stations  WNRT 
New  York,  WRGB  Schenectady  and  WPTZ 
Philadelphia,  owned  respectively  by  NBC, 
GE  and  Philco,  for  the  first  examples  in 
the  world  of  network  operation  and  result- 
ing division  of  program  cost.  Awards 
received  by  John  Williams  for  WNBT; 
Robert  Gibson  for  WRGB  and  Paul  Knight 
for  WPTZ.  To  WCBW  New  York,  CBS, 
for  successful  lifting  of  a  radio  broadcast- 
ing program  usually  heard  in  sound  only, 
to  the  field  of  visual  and  sound  enter- 
taiiment.  The  program,  The  Missus  Goes 
a-Shipping,  award  received  by  Worth- 
ington  Miner.  To  W6XYZ  Hollywood  for 
the  introduction  of  motion  picture  tech- 
niques to  television  programming,  re- 
ceived by  Klaus  Landsberg. 

GENERAL   CONTRIBUTION  TO 
TELEVISION 

First  award  to  Brig.  Gen.  David  Sarnoff, 

on  leave  as  president  of  RCA,  for  his 
initial  vision  of  television  as  a  social  force 
and  the  steadfastness  of  his  leadership  in 
the  face  of  natural  and  human  obstacles 
in  bringing  television  to  its  present  state 
of  perfection. 

OTHER  AWARDS 

To  Dr.  W.  R.  G.  Baker,  vice-president. 
GE,  for  his  leadership  in  standardizing 
television  through  the  National  Television 
Systems  Committee  and  through  the  Radio 
Technical  Planning  Board :  David  B.  Smith, 
Philco,  for  his  work  on  the  NTSC  and  his 
planning  of  television  future  as  panel 
chairman  with  the  RTPB  ;  Dr.  A.  N.  Gold- 
smith, consulting  engineer.  New  York  City, 
for  his  work  on  the  NTSC  and  the  RTPB 
and  his  vision  of  the  relationship  of  the 
motion  picture  and  television. 

Members  of  the  Committee  on 
Awards  were  Mr.  Raibourn;  Fred 
R.  Lack,  vice-president.  Western 
Electric  Co.;  Eric  Hodgins,  vice- 
president,  Time  Inc.;  Orestes 
Caldwell,  editor,  Electronic  Indus- 
tries; C.  E.  Butterfield,  Science 
Editor,  Associated  Press;  Bruce 
Robertson,  New  York  Editor 
BR3ADCASTING. 


IT  TAKES  KNOW-HOW  AND  PRESTIGE 


TO  SELL  even  in  this  market — WBIG  centers  the 
richest  and  most  populous  area  in  all  the  southeast. 


5000  W.      WBIG  CBS 

GREENSBORO,  N.  C. 

Represented  by  Hollingberry 
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'TO  MARKET,  TO  MARKET,  TO  SELL  A  FAT  PI6!"«. 


America,  as  never  before,  is  geare-:!  tor  mass-producHon. 
The  extent  to  which  we  achieve  mass-consumption  will 
be  the  measure  of  our  prosperity.  The  greatest  replace- 
ment-market the  world  has  ever  known  must  be  supphed 
with  efficiency  and  dispatch.  New  brands,  new  kinds  of 
products,  the  output  of  new  industries,  must  flow 
smoothly,  in  volume,  through  retail  outlets. 

Radio  is  a  major,  and  indispensable,  factor  in  the  cycle 
of  present-day  distribution.  The  stations  of  Westing- 


house  are  alerted  to  the  challenge  of  our  expanding 
economy.  Ready  with  new  ideas,  new  program  and 
selling  techniques,  which  will  move  your  product  from 
factory  to  consumer  with  maximum  speed,  minimum  cost. 

Make  no  mistake  about  it,  competition  is  alive  and 
stirring.  NBC  Spot  Sales  will  help  you  to  get  a  head- 
start  in  coping  with  it  —  by  effectively  beaming  your 
selling  to  the  18,000,000  thriving,  commodity-hungry,  but 
discriminating  citizens  in  Westinghouse  primary  areas. 


WESTIN6H0USE  RADIO  STATIONS  he 


"^YW    *    KDKA    •    WBZ    •    WBZA    •    WOWO    •  WGL 

REPRESENTED      NATIONALLY      BY      NBC      SPOT  SALES 


Chinese,  Soviet  Postwar  Video  Plans 
Charted  hy  Representatives  to  TBA 


TELEVISION  for  the  masses,  to 
be  employed  mainly  as  an  educa- 
tional implement,  is  foreseen  in 
Russia  anJ  China  by  representa- 
tives of  those  two  nations  attend- 
ing the  TBA  conference. 

Gregory  L.  Irsky,  chief  engi- 
neer of  the  motion  picture  industry 
of  the  USSR  and  now  visiting  the 

•  U.  S.  as  a  member  of  the  Soviet 
Government  Purchasing  Commis- 
sion, believes  that  the  first  use  of 
video  in  his  nation  will  find  thou- 
sands of  villagers  throughout  the 
great  nation  viewing  images  cast 

.  upon  huge  screens  erected  in  pop- 
ulation centers. 

Crowds  a  Problem 

"We  have  always  had  a  problem 
in  handling  crowds  at  our  great 
pageants  and  parades,"  Mr.  Irsky 
pointed  out.  "For  example,  when 
we   have   the  great  celebrations 


honoring  Lenin  in  Red  Square, 
thousands  visit  Moscow  for  the 
spectacle.  With  television  screens 
erected  in  the  squares  of  Russian 
villages,  we  hope  to  bring  sueh 
spectacles,  which  do  much  to  an- 
neal national  unity,  to  the  people." 

Mr.  Irsky  said  he  visualizes  the 
development  of  the  art  in  his  na- 
tion as  threefold,  with  motion  pic- 
tures, radio  and  television  repre- 
senting three  distinctly  different 
media.  "I  do  not  agree,"  he  stated, 
"that  the  three  shall  be  moulded 
into  one,  or  that  one  shall  smother 
the  other." 

He  pointed  out  that  his  mission 
in  the  U.  S.  now  is  to  purchase 
equipment  for  further  research  in 
the  field.  He  said  emphatically  that 
he  believed  television  should  be 
"given  to  the  people  as  quickly  as 
possible".  Commenting  on  the  the- 


ory that  television  should  wait 
until  further  technical  advances 
had  been  made,  he  quoted  a  Rus- 
sian proverb  which,  translated, 
means:  "The  best  is  always  an 
enemy  of  the  better." 

Representing  China  at  the  TBA 
sessions  was  T.  Y.  Lo,  of  the  China 
Motion  Picture  Corp.  Mr.  Lo  said 
that  the  resources  of  his  people 
were,  as  a  result  of  the  war,  so  de- 
pleted now  that  television  could  not 
develop  immediately  in  China  as 
a  mass  instrument. 

"There  will  be  nine  or  ten  years 
of  rehabilitation  in  China,"  he 
pointed  out.  "Until  that  time  has 
passed,  and  until  the  national  liv- 
ing standards  have  been  improved, 
the  average  Chinese  could  not  buy 
an  expensive  receiver.  Consequent- 
ly we  see  television  developing 
first  in  our  country  as  an  educa- 
tional instrument,  with  screens 
placed  in  libraries  and  other  places 
of  assembly.  It  will  not,  in  that 
stage,  carry  entertainment  as  such, 


John  F.  Shaughnessy 

JOHN  F.  SHAUGHNESSY,  .5.5, 
designer  of  some  of  Adm.  Byrd's 
wireless  equipment,  died  Dec.  9  at 
his  home  Hollis,  Long  Island.  Mr. 
Shaughnessy,  a  radio  research  ex- 
pert, served  in  the  Navy  during 
World  War  I  as  a  radio  technician. 
A  native  of  Canada,  Mr.  Shaugh- 
nessy came  to  the  United  States 
as  a  child.  In  1926  he  moved  to 
Richmond  Hill  to  operate  WAGH, 
now  WABC,  and  in  1928  he  formed 
an  association  with  Maj.  Edwin  H. 
Armstrong  in  experimental  work 
at  Columbia  University.  Since 
Pearl  Harbor  he  had  conducted 
classes  for  young  people  at  Hollis 
in  radio  code  and  transmission. 


but  be  utilized  totally  for  rehabili- 
tation and  education." 

The  war  has  arrested  the  for- 
ward movement  of  the  art  in  China, 
Mr.  Lo  emphasized,  and  at  this 
time  China  actually  has  no  televi- 
sion. He  added,  however,  that  he 
and  others,  on  assignment,  are 
following  closely  the  progress  of 
the  industry  in  this  country,  and 
are  hopeful  that  they  can  rely  upon 
American  markets  for  the  purchase 
of  the  equipment  they  will  need  for 
postwar  construction. 

Two  regional  engineers  of  the 
Canadian  Broadcasting  Corp.  as- 
serted that  Canada,  at  present,  has 
no  television  and  looks  to  the  U. 
S.  and  other  powers  of  the  world 
for  leadership.  One  of  the  Canadian 
delegates,  Norman  R.  Olding,  CBC 
regional  engineer  in  Vancouver, 
B.  C,  said  that  the  his  Canadian 
colleagues  believed  the  time  had 
come  to  make  television  available  to 
the  public,  and  that  such  a  move 
should  be  made  with  all  the  speed 
that  equipment  shortages  would 
permit.  He  was  accompanied  to  the 
TBA  convention  by  L.  L'Allier, 
CBC  regional  engineer  for  the 
French-Canadian  section  in  the 
province  of  Quebec. 


Deletes  Plugs 

LOCAL  Chicago  advertiser,  Peter 
Hand  Brewery,  in  cooperation  with 
the  OWI  went  all  out  to  help  the 
drive  for  17,000  more  war  workers 
by  deleting  all  commercial  mes- 
sages from  its  foui-  shows  last  week. 
The  firm  also  built  the  plots  of  The 
Crime  Files  of  Flamond,  9:30-10 
p.m.  Tuesday  and  Mystery  House, 
Sunday  9:30-10  p.m.,  both  on 
WGN,  around  the  subject.  A  new 
song,  "Fire  Power  to  Eisenhower" 
with  music  and  lyrics  by  Harry 
Frohman,  Richard  Piatt  and  Fred 
Levings,  all  of  the  WGN  staff,  was 
introduced  on  Say  It  With  Micsic 
6:45-7  p.m.  Thursdays. 


Barbasol  Expands 

BARBASOL  Co.,  Indianapolis,  in 
a  gradually  expanding  spot  cam- 
paign for  shaving  cream  which 
started  Nov.  8  in  30  markets,  is 
using  quarter-hour,  lO-minute  and 
five-minute  musical  programs, 
sports  and  news  programs  and  one- 
minute  and  chain  break  live  and 
transcribed  announcements  on 
about  60  stations.  Campaign  is  in 
addition  to  the  Gabriel  Heatter  pro- 
gram on  Sundays,  8:45-9  p.m.  on 
170  MBS  stations.  Agency  is  Erwin, 
Wasey  &  Co.,  New  York. 


CONFIDENTIALLY 


K  FN  F 


"The  Friendly  Farmer  Station^^ 

SHENANDOAH -IOWA 

Iowa's  Pioneer  Farm  Station  (Est.  1924)  has,  in  the  past  41  months 
November,  1  944  against  June,  1941 

Increased  Net  Tinner  Sales 


764.5% 


An  increase  of  this  amazing  proportion,  sustained  over  such  a  prolonged  period,  is 
final  proof  of  a  known  fact — KFNF's  drive  to  dominance  of  the  farm  market  around 
Shenandoah  is  soundly  based  on  a  policy  of  exceptional  service  to  both  listener  & 
sponsor.  We  believe  this  explains  why,  for  the  farm  market  around  Shenandoah, 
INFORMED  sponsors  choose  ... 


KFNF 


1000  Walts    "The  Friendly  Farmer  Station''        920  KC. 

For  availabilities  write  or  wire  direct  to  Frank  Stubbs,  Mgr., 
KFNF  Inc.,  Shenandoah,  Iowa 
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.eflecting 
Prosperity.  Here,  one  of  the 
104  sawmills,  in  an  area 
containing  the  world's  larg- 
est mills,  casts  its  reflection 
in  the  still  waters  of  the 
Spokane.  Lumber  produc- 
tion for  the  first  9  months 
of  1944  totaled  2,935,166M 
board  feet. 


Jour  sales, 
too,  reflect  the  prosperity 
of  the  Inland  Empire  when 
KHQ  carries  your  message. 
It  covers  completely  this 
Empire  by  the  Lakes  —  all 
at  the  cost  of  just  one 
medium.  No  other  single 
medium  in  this  entire  area 
can  make  this  claim. 


THE   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING   THE   INLAND  EMPIRE 


,K  Owned  and  Operated  by 

LOriS  WASMER,  Incorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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GREETINGS 


As  the  holiday  season  approaches,  we  bid 
farewell  to  the  year  that  is  past  with  thank- 
fulness for  the  definite  and  encouraging 
progress  it  has  brought.  Such  success  as 
has  fallen  to  our  lot,  we  owe  to  the  many 
advertisers  whom  we  have  had  the  privi- 
lege of  serving;  and  we  take  this  oppor- 
tunity to  express  the  hope  that  the  services 
we  have  rendered  them  may  also  have 
contributed  to  their  success.  With  the  hope 
that  the  New  Year  may  be  for  all  of  us  a 
year  of  continued  progress,  we  extend  to 
our  advertisers  and  their  agencies,  and  to 
all  who  may  chance  to  read  this,  our  sin- 
cere  wishes  for  a  joyous  holiday  season. 


SPOT 

RADIO 

LIST 

WSB 

Atlanta 

NBC 

WBAL 

Baltimore 

NBC 

WNAC 

Boston 

MBS 

WICC 

Bridgeport 

MBS 

WBEN 

Buffalo 

NBC 

WGAR 

Cleveland 

CBS 

WFAA 

Dallas 

NBC 

WBAP 

Fort  Worth 

NBC 

KGKO 

Ft.  Worth,  Dallas 

BLU 

KARM 

Fresno 

CBS 

WJR 

Detroit 

CBS 

KPRC 

Houston 

NBC 

WDAF 

Kansas  City 

NBC 

KFAB 

Lincoln 

CBS 

KFOR 

Lincoln 

BLU 

KARK 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

WHAS 

Louisville 

CBS 

WLLH 

Lowell-Lawrence 

MBS 

WTMJ 

Milwaukee 

NBC 

KSTP 

Mpls.-St.  Paul 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WTAR 

Norfolk 

NBC 

KOIL 

Omaha 

CBS 

KGW 

Portland,  Ore. 

NBC 

WEAN 

Providence 

MBS 

WRNL 

Richmond 

BLU 

KSL 

Salt  Lake  City 

CBS 

WOAI 

San  Antonio 

NBC 

KQW 

San  Francisco 

CBS 

KOMO 

Seattle 

NBC 

KTBS 

Shreveport 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

BLU 

WMAS 

Springfield 

CBS 

WAGE 

Syracuse 

BLU 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

WAAB 

Worcester 

MBS 

THE  TEXAS  QUALITY  AND 
YANKEE  NETWORKS 

REPRESENTED  NATIONALLY  BY 

EDWARD  PETRY  &  CO. 

INCORPORATED 


NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 


.o  hunt  duck  successfully,  first 
find  your  duck.  And  when  you 
shoot,  aim — like  our  expert  above 
— not  where  the  duck  was  but 
where  he's  going  to  be. 

In  radio  advertising,  too,  find  your 
listener  first — and  when  you  shoot, 
aim  where  that  listener  is  going 
to  be. 

There's  a  big  flock  of  radio  listen- 
ers waiting  for  you  in  the  Middle 
West — and  you  can  shoot  where 
they're  going  to  be  by  aiming 
your  selling  message  over  WENR. 


For  this  clear-channel  station's 
powerful  50,000-watt  voice  reaches 
more  listeners  than  any  other  ma- 
jor Chicago  station— 3,524,000 
families  —  13,000,000  individuals 
— One  Tenth  of  a  Nation ! 

We've  got  slews  of  facts  and  fig- 
ures, graphs  and  charts,  case  his- 
tories and  sales  records  to  show 
you  how  other  advertisers  are 
using  WENR  to  build  sales  eco- 
nomically in  the  Middle  West. 
Any  Blue  Spot  salesman  will  be 
happy  to  demonstrate  how  you 
can  do  the  same. 


I 


Chicago's  Basic  Blue  Network  Siaiion 
890  kc— 50,000  wafts— clear  channel 


Page 


Owned  and  Operated  by  The  Blue  Network  Company  •  Represented  Nationally  by  Blue  Spot  Sales 
NEW  YORK  •  WASHINGTON  •  PITTSBURGH  •  CHICAGO  •  SAN  FRANCISCO  •  HOLLYWOOD  •  DETROIT 
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Radio's  Bond  Aid 
Lauded  by  Ludlam 

OWI  Bureau   Chief  Tells  of 

Industry  Contribution 

PRELIMINARY  estimates  of  ra- 
dio's support  of  the  Sixth  War 
Loan  drive  show  it  to  be  the  great- 
est campaign  contribution  to  date 
according  to  figures  compiled  last 
week  by  the  OWI  Domestic  Radio 
Bureau  whose  chief,  George  P. 
Ludlam,  highly  praised  not  only 
the  quantity  of  time  donated  and 
the  person  involved,  but  mentioned 
particularly  the  high  calibre  of  the 
material  aired. 

Commenting  on  the  figures  which 
show  20%  more  circulation  than 
in  any  previous  campaign,  Mr. 
Ludlam  said,  "We  are  tremend- 
ously gratified  at  radio's  whole- 
hearted cooperation  in  the  War 
Loan  drive — particularly  at  the 
high  calibre  of  that  cooperation, 
as  revealed  in  our  monitory  re- 
ports. All  here  feel — and  I  know 
that  the  Treasury  shares  this  view 
— that  all  connected  with  the  radio 
industry,  advertisers,  networks, 
stations,  talent,  writers,  directors, 
producers,  all  who  have  had  a  part 
in  getting  the  Sixth  War  Loan  on 
the  air,  are  entitled  to  view  their 
contribution  with  the  pride  that 
comes  from  a  big  job  well  done," 
Only  a  Part 

Radio's  actual  part  in  the  cam- 
paign is  greater  than  the  figures 
reveal,  since,  Mr.  Ludlam  empha- 
sized, they  do  not  represent  the 
entire  contribution  but  only  that 
portion  contributed  through  the 
regular  OWI  radio  allocation 
plans.  More  than  50%  of  the  regu- 
lar allocation  facilities  were  de- 
voted to  the  War  Loan,  producing 
over  1,675,000,000  listener  impres- 
sions, the  Radio  Bureau's  index  of 
circulation. 

The  specific  OWI  allocations 
were,  393  network  programs  dur- 
ing the  four-week  period  under 
the  Network  Allocation  Plan,  an 
additional  221  network  shows 
under  the  Special  Assignment 
Plan,  203  programs  under  the 
National  Spot  Allocation  Plan  and 
75,012  transcribed  announcements 
under  the  Station  Announcement 
Plan. 

As  to  the  quality  of  the  mes- 
sages, the  Bureau's  monitoring 
reports  for  the  first  two  weeks  of 
the  drive  rate  45%  of  the  mes- 
sages "excellent",  33%  "good", 
17%  "fair"  and  only  5%  "poor". 


FM  Primer 

TO  HELP  educators  interested  in 
establishing  FM  stations,  a  primer 
of  facts,  figures  and  ideas  about 
the  educational  uses  of  FM  broad- 
casting, "FM  for  Education",  has 
been  published  by  the  U.  S.  Office  of 
Education,  Federal  Security  Agen- 
cy. The  primer  was  written  by  Wil- 
liam D.  Boutwell,  until  recently 
director  of  the  information  and  ra- 
dio services  of  the  Office  of  Educa- 
tion, assisted  by  Ronald  R.  Lowder- 
milk  and  Gertrude  G.  Broderick.  It 
may  be  purchased  from  the  Super- 
intendent of  Documents,  Govern- 
ment Printing  Office,  Washington, 
for  20c. 
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YOU  MIGHT  WIN  EVERY  TIME 
AT  DICE 


BUT-YOU  CAN'T  "ROLL"  INTO  WESTERN 
MICHIGAN  FROM  CHICAGO  OR  DETROIT! 


WKZO  has  the  AUDIENCE  !n  Western  Michi- 
gan— an  oudience  greater  than  that  of  all 
other  stations  COMBINED!  The  latest  Hooper 
Special  Report  (made  in  the  Autumn  of  1943) 
proved  WKZO's  outstanding  dominance  not 
only  in  its  primary  market,  bvt  also  in  out- 
lying communities  of  Western  Michigan. 
Cities  and  towns  covered  in  this  coincidental 
area  study  were,  specifically,  Kalamazoo,  Al- 
legan, Byron  Center,  Dorr,  Martin,  Moline, 
Otsego,  Plainwell  and  Woylond. 

Here  are  the  figures  for  3:00  P.M.  to  6:00 
P.M.,  Monday  through  Friday: 

3:00  P.M. — 6:00  P.M. 

WKZO   50.5  % 

STATION  B   17.1  % 

SIX  OTHERS   25.7% 

MISC.   6.1% 


No,  nobody  expects  any  form  of  advertising  to  be  a 
"sure  thing",  or  even  wants  it  to  be  —  because  sure 
things  never  have  spectacular  returns  even  for  unusual 
skill  or  good  fortune. 

But  there's  no  use  betting  your  dough  against  certain 
loss — and  that's  what  you  do  if  you  "gamble"  on  cover- 
ing Western  Michigan  with  any  station  or  combination 
of  stations  in  Chicago  or  Detroit.  It  just  can't  be  done, 
and  we  can  prove  it  to  you.  The  only  good  bet  in  Western 
Michigan  radio  is  to  buy  coverage  right  here  in  the 
territory. 

Once  an  advertiser  realizes  that,  the  next  logical  step  is 
to  use  WKZO.  We'd  be  mighty  happy  to  tell  you  why— 
with  true  facts,  and  no  bologna.  May  tee? 

*  Though  the  odds  are  actually  351  to  244  against  the  man  rolling  the  dice! 


WKZO 


5,000  Watts 
590  KC 
CBS 


KALAMAZOO 


FREE    &    PETERS,  INC., 
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Strongest  selling  force  in  Western  Michigan 
O^Tied  and  Operated  by  Fetzer  Broadcasting  Company 
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Supreme  Court  Will  Review 
WOW  State  Tribunal  Reversal 

Writ  of  Certiorari  Granted;  Gillin,  Woodmen 
Contend  Decision  Contrary  to  Federal  Law 


ONE  OF  THE  most  unique  cases 
in  radio  history,  transfer  of  WOW 
Omaha  by  the  Woodmen  of  the 
World  Life  Insurance  Society  to 
Radio  Station  WOW  Inc.,  headed 
by  John  J.  Gillin  Jr.,  will  be  re- 
viewed by  the  U.  S.  Supreme  Court. 
Involved  is  the  question  of  a  state 
court  setting  aside  a  grant  of 
the  FCC. 

In  granting  the  writ  of  certiorari, 
the  Supreme  Court  requested  coun- 
sel to  discuss  in  their  briefs  and 
oral  arguments  the  questions:  (1) 
whether  the  judgment  is  final  with- 
in the  meaning  of  Sec.  237  (b)  of 
the  Judicial  Code  (relating  to  writs 
of  certiorari)  and  (2)  whether  the 
Federal  questions  raised  by  the 


petition  for  certiorari  were  prop- 
erly presented  in  the  record.  The 
Solicitor  General  was  invited  to 
file  a  brief  amicus  curiae  if  he  were 
so  advised. 

Drew  Wide  Attention 

Transfer  of  WOW,  approved 
Dec.  15,  1942,  by  the  FCC,  drew 
nationwide  attention  because  of  its 
unusual  lease-arrangement  and  be- 
cause a  certificate  holder  in  the 
Woodmen  of  the  World,  Dr.  Homer 
H.  Johnson  of  Lincoln,  Neb.,  filed 
suit  to  enjoin  the  transfer. 

On  Oct.  3,  1942,  the  Society  and 
Radio  Station  WOW  Inc.,  of  which 
Mr.  Gillin  is  president  and  gen- 
eral manager,  entered  into  a  15- 


year  lease  whereby  WOW  Inc.  was 
to  pay  the  Woodmen  $8,100  per 
month  rental  for  the  first  three 
years  and  $5,600  per  month  for  the 
next  12  years.  There  was  no  re- 
capture or  reversionary  clause  in 
the  lease. 

Application  for  consent  to  as- 
signment of  license  to  the  new  cor- 
poration was  filed  with  the  FCC 
on  Oct.  7,  1942  and  on  the  follow- 
ing Nov.  23  Dr.  Johnson  filed  his 
suit  in  Douglas  County  District 
Court,  charging  the  rental  income 
was  inadequate.  On  Dec.  15,  1942 
the  transfer  was  granted  by  a  4-3 
vote.  Chairman  Fly  and  Commis- 
sioners Craven,  Case  and  Payne 
voting  for  the  transfer  and  Com- 
missioners Durr,  Walker  and 
Wakefield  dissenting. 

On  Jan.  5,  1943  the  Society  and 
WOW  Inc.  filed  a  joint  petition 
with  the  Commission,  asking  that 
the  effective  date  of  the  transfer 
be  extended,  pending  outcome  of  the 
state  court  litigation,  but  on  Jan. 
12  the  FCC  denied  the  extension, 


lese  are  but  a  few  of  the  more  than 
BMI-licensed  titles  which  Cugat 
s  recorded.  See  the  BMI  DISC 
VTA  for  the  complete  listing. 


thereby  making  the  assignment  fA 
license  effective. 

The  Douglas  County  District  ,1 
Court  dismissed  the  suit,  holding  l| 
there  was  no  evidence  of  fraud  as  r 
charged  by  Dr.  Johnson.  On  appeal,  1 
the  Nebraska  Supreme  Court  last  f 
March  reversed  the  lower  court,  j,j 
holding  that  the  lease  be  set  aside  Jl 
and  that  license  to  operate  WOW  '! 
be  returned  to  the  Woodmen  of  the  *• 
World  [Broadcasting,  March  20].  |i' 
Motions  for  rehearing  were  denied  iji 
in  a  decision  handed  down  on  r 
May  26.  t 

Petition  for  a  writ  of  certiorari  w 
pointed  out  that  the  Supreme  Court  f 
of  Nebraska,  in  a  4-3  decision, 
found  no  actual  fraud  by  the  of-  :; 
ficers  and  directors  of  the  com-  ' 
pany,  but  held  that  the  transaction  * 
should  be   set   aside   because  of 
certain  features  of  the  arrange-  j 
ment  which  the  Court  regarded  as  a 
constituting  "legal  or  constructive 
fraud".  Grounds  for  the  action  a; 
set  forth  by  petitions  were: 

(a)  Lease  was  not  "a  good  deal  for 
the  Society,  because  only  $74,000  a  , 
year  was  being  received  from  the  as-  ,  • 
signees  of  the  radio  license";  (b)  that  «i 
assignor's  president  "because  of  his  || 
close  friendship  for  Gillin",  admitted-  H 
ly  responsible  for  its  success,  "prompt-  H 
ed  the  organization"  of  the  assignees  H 
corporation  by  Gillin  and  his  friends;  11 
(f^  that  "Gillin  obtained  a  one-fourth  If 
interest  in  this  1.5-year  lease  for  a  Ik 
nominal  investment  and   in  addition  ' 
thereto,  in  effect,  a  $25,000  bonus  .  .  ." 
(d^   that  the  Society  in  return  "ob- 
tained an  extremely  excessive  reduc-  it 
tion  in  its  income  .  .  .  and  a  lease, 
the  terms  of  which  are  grossly  inade- 
quate to  protect  it  .  .  ."  and  (e)  that 
there  was   "little  security  back  of" 
the  lease  and  assignment  because  of 
the  capital  stock  structure  of  the  as- 
signees corporation. 

Reasons  Cited 

Reasons  for  a  writ  were  listed 
as  follows : 

(1)  Court  below  canceled  radio 
station  lease  which  had  been  found 
unobjectionable  by  the  FCC.  (2)  Un- 
der guise  of  a  finding  of  constructive 
fraud,  decided  issues  of  public  as  well 
as  private  concern,  over  which  the 
Communications  Commission  was  vest- 
ed by  Congress  with  primary  juris- 
diction. (3)  Respondent's  remedy  was 
to  intervene  before  the  FCC,  and  if 
dissatisfied,  institute  action  before 
three-judge  Federal  Court,  under 
Sec.  402(a). 

"The  questions  are  of  importance 
and  substance,"  said  the  petition. 
"They  involve  nothing  less  than  the 
power  of  the  FCC  effectively  to 
control  the  transfer  of  radio  sta- 
tions. The  rulings  below,  if  allowed 
to  stand,  will  encourage  a  multi- 
plicity of  suits  and  result  in  con- 
flicting court  decisions  in  a  field 
where  the  public  interest  de- 
mands uniformity  of  administra- 
tion through  a  single  Federal  com- 
mission. The  danger  of  such  litiga- 
tion is  accentuated  by  the  keen  com- 
petition caused  by  wartime  restric- 
tions on  new  equipment,  as  weU 
as  by  the  newly  developed  tech- 
niques of  FM  and  television." 

Should  the  Nebraska  Supreme 
Court  decision  be  permitted  to 
stand,  petitioners  pointed  out,  the 
Society  gets  back  all  its  physical 
equipment  but  has  no  license  to 
operate,  whereas  WOW  Inc.  will 
have  a  license  but  no  physical 
equipment  and  no  way  of  obtaining 
any  for  the  duration  of  the  war. 


NIGHTINGALE 
TONIGHT  WE  LOVE 
PEANUT  VENDOR 
ADIOS 


Smiling,  good-natured  Coogie  has  been  largely  in- 
strumental in  popularizing  the  rumba  and  conga 

in  America.  Today  the  name  of  Cugat  is  synony-    NOCHE  DE  RONDA 

mous  with  the  sultry  rhythms  from  below  the 
border. 


Col.  36559 

Col.  36436 

Col.  35799 

Vic.  26794 

Vic.  27465 


BMI 

NEW  YORK      CHICAGO  HOLLYWOOD 
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ROTUNDA.  UNIVERSITY  OF  VIRGINIA  AT  CHARLOTTESVILLE 
Linoleum  Block  Print  for  wrva  by  Charles  smith 


"I  IM  CL05II5  THE  LUST  ME  OF  MI  LIFE... 


.  .  .  bv  fashioning  and  fostering 
an  establishment  for  the  instruction  of  those  who  come  after  us.  "  Thus  spoke  Thomas  Jefferson, 
father,  founder,  and  architect  of  the  University  of  Virginia  .  .  .  the  famous  Rotunda  of  which  is  illustrated. 

He  also  endowed  this  beautiful  temple  of  learning  with  the  flame  of  "illimitable  freedom  of  the  human  mind'' 
.  .  .  and  it  is  interesting  to  note  that  for  thirteen  years  after  its  inception  WRVA 

broadcast  regular  educational  programs  from  this  famous  old  institution  of  learning. 


50.000  WATTS  ....  NIGHT  AND  DAY 
STUDIOS  IN  RICHMOND  AND  NORFOLK 


Our  association  witk  WRVA,  Rick  mond, 

extends  over  a  ten-year  perio  d.  We  are  prouJ  to  nave  played 
a  part,  as  National  representatives,  in  tke  deserved  ^rowtk 
and  success  of  WRVA  wkick  today  is  one  of  tke 
most  outstanding  and  effective 
stations  of  tke  Soutk. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


ACCOUNTING  IS  HUB  OF  RADIO 

Importance  of  Coordinating  Income,  Expenses 
 Told  by  Auditor  of  WOC,  WHO  


Ground  the  accounting  depart- 
nent  re%'olves  the  life  blood  of  ra- 
lio  according  to  an  article  titled 
[Radio  Broadcasting  Station  Ac- 
count  in  g"  bv 
William  D.  Wag- 
ner, auditor  of 
Tri-City  Broad- 
casting Co.,  li- 
censee of  WOC 
Davenport,  la., 
and  its  affiliate. 
Central  Broad- 
casting Co.,  li- 
censee   of  WHO 

Mr  Was-ner  Moines,  ap- 

.Mr.  uagner      pearing    in  the 

July  15  Bulletin,  publication  of  the 
STational  Assn.  of  Cost  Account- 
ants. 

In  his  article,  copies  of  which 
are  available  from  the  NACA  or 
Mr.  Wagner,  who  headquarters  in 
Davenport,  the  author  gives  a 
jomprehensive  picture  of  the  im- 
portant part  auditing  plays  in  the 
success  of  radio. 

Little  Thought  to  Problems 

"A  radio  broadcasting  station 
has  cost,  production,  advertising, 
selling,  sales  promotion  and  other 
problems  the  same  as  other  busi- 
ness establishments,"  %vi-ote  Mr. 
Wagner.  "It  also  has  an  account- 
ing department  through  which  all 
these  problems  must  eventually 
pass."  He  briefly  traced  the  his- 
tory of  radio,  told  how  little 
thought  was  given  to  accounting, 
and  added:  "Then  dawned  a  new 
era,  the  beginning  of  what  has  de- 
veloped into  one  of  the  nation's 
largest  industries — advertising  via 
air  waves  through  the  medium  of 
commercial  radio  broadcasting  sta- 
tions." 

In  its  accounting  procedure  a 
station  must  consider  two  factors, 
he  pointed  out:  (1)  what  it  should 
know,  that  operations  can  be  suc- 
cessful and  profitable,  and  (2)  in- 
formation regarding  operations 
which  must  be  furnished  annually 
to  the  FCC.  From  those  two  fac- 
tors "has  evolved  a  somewhat 
standard  system  of  accounting,'' 
he  added. 

I-ncome  is  broken  down  by  type, 
such  as  sale  of  time,  talent,  news 
service,  vrire  facilities,  etc.  Time 


WDRC 


sales  are  divided  into  network  and 
local  and  into  programs  and  spot 
announcements,  the  latter  being 
classified  as  live  talent  or  tran- 
scription. Mr.  Wagner  suggested 
a  further  breakdown  of  time  sales 
to  include  (1)  national,  (2)  re- 
gional, (3)  local. 

Expenses  generally  are  depart- 
mentalized, he  explained,  with  four 
basic  departments:  technical,  pro- 
duction or  program,  sales  and  ad- 
ministrative or  general.  All  ex- 
penses, he  added,  are  fairly  stable 
except  talent,  copyright  fees  and 
program  promotion. 

"Most  individuals  would  think 
that  because  of  the  determinable 
amount  of  cost  of  sales  that  a  cost 
per  unit  of  time  of  operation  could 
be  determined  and  selling  rates 
predicated  on  such  costs,"  wrote 
Mr.  Wagner.  "However,  this  would 
not  be  practical  as  a  basis  for  es- 
tablishing rates." 

Mr.  Wagner  asserted  that  rates 
"at  which  a  station  sells  its  time 
must  be  based  on  other  factors,  and 
cost  of  sales,  and  selling  and  ad- 
ministrative expenses  must  be  gov- 
erned by  income."  He  listed  as 
factors  the  station's  power  and 
frequency,  population  and  poten- 
tial listening  audience  both  in  the 
primary  and  secondary  areas,  type 
of  audience  (urban  or  rural), 
whether  station  is  a  network  af- 
filiate, potential  listening  audience 
at  different  times  of  the  day  and 


night,  on  week  days  and  Sundays. 

Sales,  technical  and  program  de- 
partments each  owe  a  responsi- 
bility to  the  accounting  depart- 
ment, according  to  Mr.  Wagner. 
When  a  contract  is  signed  it  should 
be  in  quadruplicate  (if  station  con- 
tract is  used),  the  original  being 
i-etained  by  the  sales  department, 
one  copy  by  the  agency,  a  third 
copy  to  go  into  the  station's  corre- 
spondence file  under  the  adver- 
tiser's name  and  the  fourth  to  the 
accounting  department. 

"One  important  element  must  be 
kept  in  mind  throughout  this  whole 
system,"  cautioned  Mr.  Wagner, 
"and  that  is  that  records  are  main- 
tained in  the  name  of  the  adver- 
tiser and  not  in  the  name  of  the 
advertising  agency  until  the  bill- 
ings are  completed  and  then  the 
account  receivable  is  maintain-sti 
in  the  name  of  the  advertising 
agency  to  whom  the  station  looks 
for  payment  for  the  services  ren- 
dered." 

The  sales  department  next  makes 
out  copies  of  "Schehule  Informa- 
tion" with  rate  and  time  informa- 
tion. Copies  go  to  continuity,  pub- 
licity, program,  transcription  and 
to  a  clerk  in  the  sales  office.  From 
that  record  the  sales  department 
clerk  maintains  daily  card  records 
of  commercial  shows. 

Copies  of  the  program  schedules, 
issued  daily  by  the  program  de- 
partment, go  to  announcers  and 
engineers.  The  technical  depart- 
ment must  keep  daily  logs  (re- 
quired bv  the  FCC)  in  duplicate, 
tlie  original  being  retained  in  the 

{Continued  on  page  56) 


SHAKE  HANDS  WITH 
"THE  FRIENDLY  GROUP" 


Introducing  Four  Stations  in  Four  States  under  the 
management  of  'The  Friendly  Group".  Extending  you 
a  friendly  hand  for  more  business  from  these 
thriving  communities. 

For  further  details,  write  John  Laux,  Managing  Director 
"The  Friendly  Group",  Steubenville,  O. 


STEUBENVILLE,  0. 

JOHN  LAUX,  MGR. 

MUTUAL 


ATLANTIC  CITY,  N.  J. 

EDDIE  KOHN,  MGR. 

BLUE  NETWORK 


WASHINGTON,  PA.  \ 

JOHNNY  CROFT.  MGR.  • 

INDEPENDENT  • 


13311 


KINGSTON,  N,  Y. 

LOU  STEKETEE.  MGR. 

MUTUAL 
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KEX  is  proud  of  these  records  . . .  and 
proud  to  serve  a  market  whose  citizens 
are  alert  to  every  patriotic  appeal. 


''VOICE  OF  THE  OREGON  COUNTRY'' 

KEX 


THE  BLUE  NETWORK 
PORTLAND,  OREGON 

REPRESENTED    NATIONALLY    BY    THE    PAUL    H.    RAYMER  CO. 
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Jett  Charges  FCC  Violates  Oivn  Rule 
In  WOI  Early  Morning  Special  Grant 


EARLY  MORNING  operation  of 
WOI  Ames,  la.,  with  power  re- 
duced to  1  kw,  effective  when 
granted  Dee.  9  by  the  FCC  by  a 
3-2  vote,  is  a  violation  of  the  Com- 
mission's own  regulations,  Chair- 
man E.  K.  Jett  pointed  out  in  a 
dissenting  opinion,  in  which  Com- 
missioner Norman  S.  Case  con- 
curred. 

Concurring  in  the  majority  opin- 
ion that  farm  news  and  market  in- 
formation proposed  to  be  broadcast 
by    WOI    "would    be    of  special 

.  value",  Chairman  Jett  -wi-ote  that 
the  opinion  disclosed  "a  number 
of  other  stations"  in  Iowa  broad- 
cast such  information  in  the  early 
morning  hours.  "Furthermore,  the 
application  may  not  be  granted 

,  under  the  provisions  of  Sec.  3.87," 

'   wrote  the  chairman. 

Sees  Many  Requests  Ahead 

"It  is  my  opinion  that  a  deviation 
,;  from  this  rule  will  result  in  the 
flow  of  a  large  number  of  applica- 
tions requesting  similar  treatment, 
which,  if  gi-anted,  would  result  in 
serious  interference  with  broad- 
casting and  the  piecemeal  repeal- 
ing of  this  rule,"  he  concluded. 

Under  the  finding  WOI,  operated 
by  Iowa  State  College,  may  broad- 
cast from  6  a.m.  to  8  a.m.  during 
December,  January  and  February 
and  from  6  a.m.  to  local  sunrise  at 
all  other  times.  KFI  protested  on 
the  grounds  that  early  morning  op- 
eration would  interfere  with  the 
KFI  signal.  Both  stations  operate 
on  640  kc  with '  KFI  the  dominant 
50  kw  outlet  and  WOI  a  daytime 
station  of  5  kw. 

In  its  opinion  the  FCC  said,  the 
"service  which  this  applicant  pro- 
poses to  render  is  shown' to  be  of 
special  value  and  of  public  inter- 
est". Operation  of  WOI  at  6  a.m. 
on  5  kw  would  cause  "substantial 
interference"  with  KFI,  the  conclu- 
sion stated,  adding  "a  substantial 
service  may  be  provided"  without 
interference  at  1  kw  power. 

Commissioners  Durr  and  Walker, 
in  a  special  concurring  opinion, 
said  they  felt  WOI's  application 
should  have  been  allowed  in  full 
and   a  special   service  authoriza- 


tion issued  for  operation  at  5  kw 
from  6  a.m.  to  local  sunset.  The 
decision  means,  the  opinion  said, 
that  WOI  must  go  off  the  air  from 
8-8:30  a.m.  in  December,  8-8:45 
during  January  and  8-8:15  a.m. 
in  February. 

Contending  that  the  early  morn- 
ing programs  of  KFI  "consist  main- 
ly of  recorded  and  transcribed  mu- 
sical entertainment  and  advertise- 
ments, except  for  a  news  program 
carried  at  6:15  a.m.,  and  a  national 
network  program  known  as  the 
Xatioval  Faym  &  Home  Hour,'' 
Commissioners  Durr  and  Walker 
held,  on  the  other  hand,  that  the 
early  morning  market  news  pro- 
posed by  WOI  "may  well  decide  for 
the  farmer  the  vei'y  practical  ques- 
tion as  to  whether  he  will  spend 
the  day  hauling  his  produce  to 
market  or  working  on  his  farm." 

Commissioners  Durr  and  Walker 
wrote  they  were  "not  impressed 
with  the  testimony  offered  as  to 
the  general  listener  audience  of 
WHO  Des  Moines,  or  with  the  fact 
that  WHO  also  carries  an  early 
morning  farm  program."  They 
pointed  to  a  Commission  general 
order  adopted  June  7,  1940,  per- 
mitting aill  daytime  and  limited 
time  stations  to  begin  operation  at 
4  a.m.,  local  standard  time,  and  to 
revocation  of  the  order  by  adoption 
of  Sec.  3.87. 

"We  feel  that  in  any  case  where 
a  rule  which  we  ourselves  have 


CBC  Terms  Expire 

TERMS  of  three  governors  of  the 
Canadian  Broadcasting  Corp.,  have 
expired,  but  new  appointments 
have  not  yet  been  announced.  Those 
whose  terms  are  up  are  J.  Wilfred 
Godfrev,  K.  C,  Halifax  lawyer; 
Very  Rev.  W.  Eastland  Fuller, 
Saskatoon;  and  Dean  Adrien  Pou- 
liot,  Montreal  educator.  Appoint- 
ments for  renewal  of  their  three 
year  terms  or  of  reolacements  are 
made  by  the  Canadian  govern- 
ment. 


adopted  serves  to  defeat  the  public 
interest,  such  rule  should  be  modi- 
fied or  amended,  or  repealed  if 
necessary,  to  the  end  that  public 
interest  will  be  paramount,"  con- 
cluded the  concurring  opinion. 

On  Aug.  3,  1943,  the  Commis- 
sion granted  WOI  special  author- 
ization to  operate  with  5  kw  from 
6  a.m.  to  local  sunrise,  but  on 
protest  of  KFI  the  grant  was  set 
aside  and  application  designated 
for  hearing.  Again  the  FCC  grant- 
ed the  special  authorization  and 
on  protest  from  KFI  designated 
the  case  for  oral  argument,  which 
was  held  last  Nov.  29. 

James  G.  Patton,  president  of 
the  National  Farmers  Union,  had 
written  the  Commission,  urging 
that  the  WOI  application  be  grant- 
ed but  that  the  FCC  take  no  action 
until  after  the  arrival  of  Paul  A. 
Porter,  nominated  by  President 
Roosevelt  to  succeed  James  Law- 
rence Fly,  who  resigned  Nov.  15 
as  chairman  [Broadcasting,  Dec. 
11]. 


Wichita  KFH 


WICHITA  IS  DIRECTLY  IN  THE  CENTER  of  the 
intersection   of  global   over-land   routes  recom- 
mended  as   main  arteries   for  postwar  transport 
.  .  .  for  maximum  economy,  safety  and  favorable 
operating  conditions. 

With  its  four  major  airplane  factories  ...  its  strategically 
located  aircraft  equipment  plants  ...  its  conveniently 
based  petroleum  production  and  refineries  .  .  .  Wichita 
offers  unlimited  opportunity  for  expansion,  with  the  al- 
ready planned  cooperation  of  city  and  state. 

Wichita  is  looking  forward  to  a  great  future  in  avia- 
tion; and  forv/ard  looking  advertisers  ore  looking  to 
Wichita  and  KFH  for  greater  peacetime  opportunities. 
Hooperated,  too  .  .  .  See  any  Retry  Office  for  details 

CBS      5000  WATTS  DAY  &  NITE      CALL  A  PETRY  OFFICE 


KFH 

WICHITA 


Represented  by 

PEGGY  STONE,  Nen  York 

GEORGE  ROESLER,  t  hicapn 

HOMER  GRIFFITH 
COMPANY 

lloUywtHul  A,  Sail  Francisco 


HARRY  McTIGUE 

General  Mjnsg^r 


The  CBS  Station  for  a 
miilion  people  in  22 
counties  of  3  states... 
the  heart  of  the 
Textile  South. 


i;pA 


SOflO  Watts  Day 
1000  Watts  Nieht 
950  kc.  pQQ 
Spartanburg.  S.  C.  IDu 
Represented  by  HollinEbery 
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The  new  WORLD  FEATURES... 

headliner  radio  shows  at  budget  prices 

Whatever  the  type  of  transcribed  radio  show  you  require  —  World 
has  it  available,  or  can  "custom-build"  it  for  you.  World's  unexcelled 
facilities,  its  resources  of  skilled  writers,  directors  and  producers  and 
its  years  of  experience  are  at  your  service.  World,  also,  has  top  talent 
to  offer  you.  As  a  subsidiary  of  Decca  Records,  Inc.,  World  has  access 
to  many  outstanding  stars  of  stage,  screen  and  radio. 

The  new  world  features,  only  four  of  which  are  illustrated  here, 
have  met  with  wide  approval.  They  are  high  calibre  shows,  built  to  fit 
all  budgets,  large  or  small.  It  will  pay  you  to  check  with  World  first 
when  you  are  seeking  a  transcribed  show.  Not  only  is  there  a  varied 
group.of  excellent  World  Features  now  ready  to  go  on  the  air,  but  new 
Features  are  continuously  in  pro- 
duction. WORLD  HAS  THE  FEATURE 
YOU  WANT  —  OR  CAN  BUILD  IT  FOR 
YOU  I 


Special  open-end  shows 
on  a  syndicated  basis 


World  is  in  a  position  to  pro- 
duce special  open-end  shows  to 
meet  3^our  individual  require- 
ments and  designed  for  specific 
markets  or  radio  stations. 
Through  syndication  of  these 
shows  in  all  other  markets 
World  absorbs  part  of  the  costs. 
In  this  way  are  combined  the 
advantages  of  yoUr  own  open- 
end  shows  with  the  economy  of 
the  syndicated  feature.  We  will 
be  happy  to  give  you  further 
details  of  this  plan. 


|Page  4D    •    December  18,  1944 


BROADCASTING    •   Sroadeast  Advertising 


Radio  Broadcasters 


World  Program  Service  Library...  an  invaluable  aid 
to  stations  in  good  programming 


Keeping  radio  audiences  continuously  interested 
calls  for  resources  far  beyond  the  reach  of  most  in- 
dividual stations.  That's  why  300  leading  stations 
use  the  famous  World  Library,  giving  them  what 
they  need  to  attract  and  hold  audiences  —  as  well 
as  sponsors ! 


3700  SELECTIONS  of  the  basic  World  Library  cover 

every  program  requirement,  from  fanfares  to  com- 
plete shows.  At  least  fifty  new  selections  are  added 
each  month  to  keep  programming  up  to  the  minute. 


FAMOUS  ARTISTS  and  big-name  orchestras  are  fea- 
tured on  World  Library  transcriptions.  Through 
affiliation  with  Decca  Records,  Inc.,  World  has  ac- 
cess to  some  of  the  most  brilliant  talent  in  the 
entertainment  world. 


CONTINUITY  SERVICE.  To  help  stations  arrange  in- 
teresting programs,  World  sends  them  carefully 
planned  continuities  —  seventy-eight  programs  each 
week.  These  complete  shows  are  ready  to  go  on  the 
air,  as  sustaining  or  sponsored  productions. 


FAITHFUL  REPRODUCTION.  World's  Vertical-Cut 
Wide-Range  transcriptions,  developed  by  Bell  Lab- 
oratories and  Western  Electric,  are  famous  through- 
out the  radio  world  for  fidelity  and  clarity. 

★        ★  ★ 

Full  details  on  World's  services  will  be  sent  upon 
request.  Just  write  to  World  Broadcasting  System, 
Inc.,  711  Fifth  Avenue,  New  York  22,  N.  Y.  or  to 
any  World  branch  office  in  the  cities  listed  below. 


Transcription  Headquarters 

WORLD  BROADCASTING  SYSTEM,  INC. 

A  subsidiary  of  Decca  Records,  Inc, 
NEW  YORK        •        CHICAGO       •        HOLLYWOOD       •  WASHINGTON 
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with 

NATIONAL 
SPOT  and 
LOCAL 
TIME  \ 
BUYERS 


WRC 

Represented  by  NBC  Spot  Sales 


Washington 


WIP  EXCLUSIVE 

Servicemen  Interviews 
-Shortwaved   Via  BBC- 


UNDER  an  exclusive  arrangement 
with  the  BBC,  WIP  Philadelphia 
interviews  local  servicemen  and 
women  now  stationed  on  the  west- 
ern front,  and  shortwaves  the  pro- 
grams via  a  special  transmission 
channel,  to  its  home  studios  which 
reairs  them  for  regular  transmitter 
pickup.  WIP  has  the  only  short- 
wave length  in  Philadelphia  for 
such  work. 

The  15-minute  broadcasts,  called 
Transatlantic  Salute,  are  held  every 
other  Sunday  at  3:1.5  p.m.  To  make 
sure  that  the  families  of  those  being 
interviewed  are  tuned  in,  WIP 
notifies  them  a  few  days  in  advance 
and  also  sends  them  recordings  of 
the  broadcast. 

Paulsen  Is  Producer 

Producer  and  announcer  for  the 
show  is  S/Sgt.  Varner  Paulsen,  a 
WIP  production  man  now  in  Lon- 
don with  the  Army  Special  Serv- 
ices. The  equipment  was  bought 
about  a  year  and  a  half  ago  at  a 
cost  of  about  $4,000.  Then  the  stu- 
dio began  unwinding  the  necessary 
red  tape  and  in  two  months  the 
details  were  arranged,  the  program 
cleared,  and  the  show  went  on  the 
air.  Though  most  of  the  broadcasts 
originate  in  London,  the  show  has, 
on  occasion,  moved  into  France  and 
down  into  Italy,  via  a  special  wire 
recorder  flown  into  the  field.  At 
least  once  the  wire  recorder  was 
flown  hastily  into  France  to  "pick 
up"  a  participant  who  was  shipped 
out  between  rehearsal  time  and 
the  day  he  was  scheduled  to  go  on 
the  air. 


Hopper  Case  Retired 

REVERSING  a  decision  of  the  Los 
Angeles  Federal  Court  in  the  $500,- 
000  damage  suit  filed  by  Hedda 
Hopper,  Hollywood  radio-movie 
commenator,  against  Lennen  & 
Mitchell  Inc.,  and  the  Andrew  Jer- 
gens  Co.  for  alleged  repudiation  of 
contract.  Circuit  Court  of  Appeals 
in  San  Francisco  last  week  ordered 
the  case  retried.  Suit  was  instituted 
in  the  fall  of  1942  and  was  the 
outgrowth  of  an  alleged  breach  of 
two  contracts  by  the  agency. 


fi^  PROGRAMS 


AT  Midnight  Dee.  24  WLW  Cincin- 
nati will  air  the  traditional 
Christmas  Mass,  carried  each 
Christmas  Eve  from  the  Cathedral  ot 
St.  Peter  and  St.  Paul  in  neighbor- 
ing Norwood.  O.  From  11 :30-12  Mid- 
night station  will  present  a  pro- 
gram built  around  the  theme,  "Chri-^t- 
mas.  Past.  Present  and  Future."  with 
highlights  including  a  Little  Children's 
Choir  in  Chungking :  an  Engli'^li 
choir  singing  traditional  Engli-^h 
carols ;  and  the  jjresentation  of  fu- 
ture holiday  seasons  when  service- 
men are  home  again.  James  Cassidy, 
WLW  war  correspondent  on  the  Con- 
tinent, has  arranged  a  special  broad- 
cast for  the  occasion  with  servicemen 
in  Europe  singing  "White  Christmas". 


WKY  Xmas  Shows 

ON  CHRISTMAS  Eve.  for  14th  con- 
secutive year.  WKY  Oklahoma  City 
will  broadcast  the  celebration  of  Mid- 
night Mass  from  the  Cathedral  of  Our 
Lady  of  Perpetual  Help.  Women  Com- 
mn lidos,  for  second  year,  will  be  aired 
from  the  Crippled  Children's  Hospital 
and  will  feature  a  chorus  of  WAVES 
from  local  training  station. 


Ziv  Christmas  Series 

FOR  the  pre-Christmas  week  of  Dec. 
17-23  Frederic  W.  Ziv  Co..  Cincinnati, 
has  prepared  a  special  Christmas  pro- 
gram of  the  Calling  All  Girls  tran- 
scribed series,  consisting  of  Christmas 
music  built  around  a  special  Yuletide 
party  program. 


WSPD  Yuletide  Show 

WSPD  Toledo  will  broadcast  a  musical 
and  dramatic  program  at  10 :30  p.m. 
Christmas  Eve,  featuring  a  68-voice 
choir,  a  vocal  trio  and  interpolations 
by  members  of  the  staff. 


WFBL  Special  Event 

WFBL  Syracuse  on  Dec.  17  broadcast 
a  quarter-hour  portion  of  the  two- 
hour  exercises  dedicating  the  municipal 
Christmas  tree. 


KYA  Air  Editorials 

EDITORIALS  on  the  air  are  given 
by  Don  Feddersou,  manager  of  KYA 
San  Francisco,  as  a  public  service 
lo  acipiaint  citizens  and  civic  author- 
ities with  theii-  public  duty  to  make 
the  city  as  attractive  as  possiijle  to 
visitors.  The  first  one-minute  editorials, 
whicli  are  presented  separately  from 
the  station's  regular  newscasts,  stress 
importance  of  citizens  inviting  serv- 
icemen and  women  to  their  homes  as 
guests  for  Christmas  dinner. 


KMPC  Quiz 

VIGNETTE  of  a  city  or  state  is  clue 
for  Know  Your  America,  daily  cash 
telephone  quiz  show  started  on  KMPC 
Hollywood.  Answer  is  given  on  the 
air.  then  five  telephone  numbers  in 
Los  Angeles  area  are  called,  with  bonus 
of  .$10  in  War  Stamps,  if  person's  an- 
swer is  correct.  Incorrect  answer  brings 
$1  in  War  Stamps. 

*  ♦  * 

WSBA  Opera  Notes 

EACH  Friday  during  the  Metropolitan 
Opera  season,  Louis  Vyner,  executive 
director  of  WSBA  York.  Pa.,  conduc- 
tor of  the  York  Symphony  and  direc- 
tor of  York's  New  School  of  Fine  Arts, 
will  air  a  program  of  notes  and  high- 
lights of  each  opera,  with  stories  about 
various  Metropolitan  artists  he  has 
known  during  his  many  years  in  the 
music  world. 

*  *  * 
Education  Show 

COOPERATING  with  the  Cleveland 
and  Suburban  Boards  of  Education, 
WJW  Cleveland  on  Dec.  3  presented 
the  first  in  a  series  of  panel  discus- 
sions from  high  school  assemblies  be- 
tween outstanding  educators.  Dorothy 
Fuldheim.  WJW  news  analyst  and 
lecturer,  is  moderator.  Programs  are 
recorded  several  days  in  advance  for 
the  Sunday  playback. 


KSD  Professors'  Show 

PRODUCED  entirely  by  professors 
of  Principia  CoUege,  St.  Louis,  Faces 
&  Places  in  the  News,  sponsored  on 
KSD  St.  Louis  by  Florsheim  Shoe 
Co..  9  :45-10  p.m.,  features  account  of 
a  place  in  the  news  and  associated 
personality. 


Spokane  , 

'BUTTE 


Net  IS  a 
on  coWS 


steers.  NO  BflLL; 


Wythe  Walker  Eastern  Sales  Manager 
KFPY  Spokane,  Washington 

Z  Bar  Net        Butte,  Montana 
KXL  Portland,  Oregon 

Eastern  Representatives  —  The  Walker 
Company.  West  Coast  Representative— 
The    Pacific    Northwest  Broadcasters. 
Phone  Los  Angeles— Webster  6161 
San  Francisco— Exbrook  0540 


♦Page  42    •    December  18,  1944 


PRpADCASTING    •    Broadcast  Advertising 


How  to  Have  Fun  with 
a  Hooper 

[especially  if  you  are  the  blue  network] 


RIP  open  the  envelope,  and  there  it  is:  The 
..  Hooper  daytime  report  for  November. 
You  sit  down  and  figure  what  it  means.  Re- 
search peers  over  your  shoulder  to  make  sure  you 
don't  get  fancy  with  the  figures.  Research  is  a 
cold  fish  about  figures.  No  imagination.  If  you're 
not  careful,  some  one  says:  "That's  not  what  the 
figures  prove,"  and  you're  right  back  where  you 
started. 

However,  go  through  the  new  daytime  Hooper, 
and  you  come  out  with  a  scoreboard  that  even 
Research  will  go  along  with. 


This  adds  up  to  the  inescapable  conclusion  that 
Blue  gained  more  headway  on  daytime  shows  during 
Kovember  than  any  other  network.  It  proves  again 
that  only  a  switch  of  the  dial  separates  the  three 
great  networks. 

Now  go  back  to  the  front  page  of  the  Hooper 
and  see  what  you  missed:  A  note  that  Sardi's 
second  quarter  hour  with  an  8.5  (last  November 
it  was  5.9)  is  the  Number  1  daytime  show.  CAB 
discovered  that  last  week,  now  Hooper  corrobo- 
rates it.  And  Sardi's  is  the  only  daytime  show 


among  the  first  ten  with  commercial  competition 
on  the  other  two  major  networks. 

So  you  can  see  why  we  have  such  fun  with  the 
Hoopers  these  days.  Almost  every  Hooper  that 
comes  along  gives  us  a  lift  because  it  indicates 
how  soundly  and  steadily  we  are  growing — get- 
ting a  stronger  and  stronger  hold  on  listeners. 
And  our  clients  are  being  shown  added  reasons 
for  cuddling  up  to  their  franchises.  To  put  it  blunt- 
ly, gentlemen,  the  Blue  is  good  business,  for  it  gives 
you  the  opportunity  to  sell  goods  at  a  lower  cost 
of  distribution: 

1.  Hooper  puts  us  far  out  ahead  of  NBC  or  CBS  or 
MBS  on  weekday  mornings,  and  from  9:00  to 
10:00  P.M.*  Sunday  night,  and  in  other  slots  dur- 
ing the  week  when  we  have  top  shows. 

2.  In  5  6 1  U.  S.  counties  where  8 1  %  of  drugs  are  sold, 
and  77%  of  food;  where  74%  of  the  radio  families 
reside:  wherein  are  virtually  all  of  the  nation's  big 
city  areas.  Blue  has  90.4%  coverage.  NBC  beats  us 
with  98.3%  coverage.  But  CBS  is  third  with  89.9% 
coverage  (all  primary). 

Now  look  at  this:  a  nighttime  half  hour  on  the 
three  networks  bills  so: 

NBC  ....  $11,996.00 
CBS  ...  .  $10,886.00 
Blue   ....    $  7,412.00 

See  what  we  mean  about  the  Blue  being  good 
business.'' 

MORAL:  IT  IS  SOUND  POSTVTAR  PLANNING  TO 
HAVE  A  FRANCHISE  ON  THE  BLUE,  AND  A  TOP- 
NOTCH  SHOW  TO  PUT  INTO  IT.  YOU  GET  A  GOOD 
BUY,  AND  YOU  GET  THE  STILL  MORE  IMPORTANT 
ADVANTAGE  OF  BEING  ON  DECK  WITH  THE 
SETWORK  THAT  IS  GOISG  PLACES. 

'Except  in  the  last  report  when  Fidler's  time  went  to  James  F.Bjrnes 


SCOREBOARD:  QUARTER  HOURS  DAYTIME 

DURING  NOVEMBER 

Blue  gained  listeners  with  32,  lost  listeners  or 
stood  pot  with  8. 

CBS  gained  listeners  for  26,  lest  or  stood  pat 
with  14. 

NBC  gained  listeners  for  24,  lost  or  stood  pot 
with  16. 

Mutual  gained  with  14,  lost  or  stood  pat  with  26. 


THIS  IS  THE 


NETWORK 


M      B      R      1      C      A      N  'BROADCASTING  C      0      U      P      A      N      Y    .  I 


THE  SudineAl  OF 
BROADCASTING 


T-H-S  PARTY 

TAYLOR-HOWE-SNOWDEN  Radio  Sales 
were  hosts  at  a  cocktail  party  held  at  the 
Drake  Hotel  Dec.  8.  which  all  of  Chicago 
radioland  attended.  Jane  Finegran  of  Sher- 
man K.  Ellis  and  Jack  Willem  of  Leo 
Burnett  &  Co.,  were  recipients  of  genuine 
Texas  boots  at  the  drawing.  Guests  were 
served  tequila  as  well  as  tortillas,  chili 
con  came  and  hot  tamales,  plus  bags  of 
citrus  fruits  to  be  taken  home. 


Banks  on  WHYN 

HADLEY  Falls  Trust  Co.,  Holyoke  and 
Chicopee.  Mass..  Dec.  11  began  sponsorship 
of  Walter  Compton,  MBS  comme.itator. 
on  WHYN  Holyoke.  Commercials  will 
alternate  between  promotion  for  the  pay- 
as-you-go  checking  account,  and  insti- 
tutional copy.  A  second  bank,  the  Holyoke 
Savings  Bank,  has  signed  for  sponsorship 
of  Music  in  the  Air,  Monday  through  Fri- 
day 7:15  p.m. 


KOA  HiU-Billies 

A  NEW  hiU-Hlly  show.  The  Texas  Valley 
Folks,  is  being  aired  at  6-6:30  a.m.  Monday 
through  Friday  and  10:45-11  a.m.  Mphday, 
Wednesday  and  Friday  on  KOA  Denver. 
The  group  is  now  playing  one-,  night 
stands  at  theatres  of  the  Fox-Intermpuntain 
chain. 

Wright-Sonovox  Shift 

SHIFTING  headquarters  from  Chicago  to 
Hollywood,  Wright-Sonovox  Inc.,  producers 
of  Sonovox  (singing  and  talking  sound), 
has  expanded  offices  at  63.31  Hollywood 
Blvd.,  Hollywood,  and  appointed  Tracy 
Moore  as  western  sales  manager.  Tele- 
phone is  Hollywood  2151.  Firm  will  con- 
tinue to  maintain  Chicago  and  New  York 
offices  with  Ward  Hickock,  vice-president 
and  general  manager,  dividing  his  time 
between  those  cities  and  the  coast.  Mr. 
Moore,  before  making  his  new  affiliation, 
was  for  more  than  three  years  western 
division  sales  manager  of  the  Blue  Network. 

WFBL  Employe  Bonds 

ON  Dec.  7 — third  anniversary  of  Pearl 
Harbor — WFBL  Syracuse  sent  each  forme^ 
employe  now  in  the  Armed  Forces  a  V- 
mail  letter  announcing  that  a  S25  War 
Bond  had  been  purchased  for  him  that 
day  and  would  be  given  to  him  on  Lis 
next  visit  home.  There  are  28  former 
WFBL  employes  now  in  the  service. 


Adventure  Series 

OMAR  BAKING  Co.  is  sponsoring  The 
Adventures  of  Omar,  half-hour  juvenile 
transcription  feature  of  Charles  Michelson 
Radio  Transcriptions,  New  York,  on  20 
stations  in  the  Midwest,  starting  Jan.  1. 

Havrilla  Signed 

ALBERT  TURNER  Factory  Lofts,  Jersey 
City,  N.  J.,  manufacturer  of  men's  and 
women's  clothing,  has  signed  a  &2-week 
contract  with  WHOM  Jersey  City  for  Alois 
Havrilla's  five-weekly  quarter-hour  news 
commentary,  the  day  after  the  start  of  the 
program  under  the  station's  new  plan  for 
increased  English-language  fare.  Agency 
is  Sawdon  Adv.,  New  York. 

WBZ  Home  Forum 

B.  S.  PEARSALL  BUTTER  Co.,  Elgin, 
111.,  on  Dec.  12  began  participation  in 
Mildred  Carlson's  Home  Forum,  quarter- 
hour  show  on  WBZ  Boston.  Contract  for 
52  weeks  was  placed  by  Schwimmer  & 
Scott,  Chicago. 

Mail  Order  Santa 

MONTGOMERY  WARD  &  Co.,  Missoula, 
Mont.,  is  sponsoring  "Santa  Claus"  each 
afternoon  at  5:15  on  KGVO  Missoula  as 
part  of  its  pre-Christmas  promotion  dur- 
ing December. 

Grove  on  WISH 

GROVE  LABS.,  St.  Louis,  has  signed 
for  sponsorship  of  Old  Corral,  transcribed 
western  musical  series  produced  by  Frederic 
W.  Ziv  Co..  Cincinnati,  on  WISH  In- 
dianapolis. Agency  is  Donahue  &  Coe, 
New  York. 

Paper  Co.  Plans 

NATIONAL  PAPER  PRODUCTS  Co..  a 
division  of  Crown  ZeUerbach  Corp.,  New 
York,  reportedly  is  planning  to  use  radio 
for  Nata-Pax,  Nata-Pants,  Nata-Clens  dis- 
posable tissues.  Wortman,  Barton  &  Goold. 
New  York,  is  the  agency. 

Maxwell  Dane  Named 

HYGRADE  Food  Products  Corp.,  New 
York,  has  appointed  Maxwell  Dane  Inc., 
New  York,  new  agency,  to  handle  ad- 
vertising. Meat  products  are  promoted  on 
a  weekly  participating  program  on  WMCA 
New  York,  with  show  being  piped  to 
WEBR  WXYZ  WJW  and  WFMJ.  Other 
stations  with  similar  programs  may  be 
added  in  the  near  future. 

Pied  Piper 

SAF-KIL  RAT  POISON  Co.,  Benton  Har- 
bor, Mich.,  has  started  a  campaign  for 
Saf-Kil  rat  bait.  O'Neil,  Larson  &  Mc- 
Mahon,  Chicago,  is  agency.  Radio  is  said 
to  be  considered. 


Jake  Latham  Is  Named 
To  Head  WKRC  Sales 

V/ITH  THE  assumption  of  the 
general  managership  of  WKRC 
Cincinnati,  Herman  Fast  last 
week  announced  appointment  of 
Jake  Latham,  veteran  member  of 
the  sales  staff,  as  sales  manager. 
Mr.  Fast  previously  had  been  pro- 
moted to  succeed  Kenneth  W. 
Church  who  resigned  a  fortnight 
ago  to  become  executive  vice-pres- 
ident of  WCKY  Cincinnati. 

Messrs.  Fast  and  Latham  have 
worked  as  a  team  since  1935,  both 


Mr.  Fast  Mr.  Latham 

having  joined  WKRC  the  same 
year.  In  that  year  both  were  sell- 
ing time  and  divided  the  Cincin- 
nati market  between  them.  During 
that  decade,  they  saw  many 
changes  in  the  WKRC  manage- 
ment, including  shift  from  CBS, 
when  the  Times  Star  bought  the 
station  in  1939  from  the  network. 
WKRC  then  became  a  Mutual  out- 
let. In  June  1945  WKRC  again 
joins  CBS  as  a  basic  affiliate.  The 
shift  will  be  from  WCKY,  which 
has  not  yet  announced  its  new  net- 
work affiliation. 

Besides  this  parallel  radio  his- 
tory, both  men  are  natives  of  Cin- 
cinnati and  worked  in  sales  before 
coming  to  WKRC.  Mr.  Fast  was 
with  Charles  W.  Breneman  Co.  of 
Cincinnati,  the  Berkey  &  Gay  Co. 
of  Chicago  and  General  Outdoor 
Adv.  Co.  of  New  York  prior  to 
1935.  Mr.  Latham  sold  automo- 
biles and  got  a  start  with  WKRC 
when  he  sold  the  then  general 
manager  a  Cord. 


Swift  Regional 

SWIFT  &  Co.,  Chicago  (Bland 
Lard),  on  Nov.  20  began  sponsor- 
ship of  a  quarter-hour  show,  Food, 
Fashion  &  Fiction,  featuring  Wil- 
lette  Bacon,  Monday  through  Fri- 
day on  16  North  Central  Broadcast- 
ing System  stations.  Contract  for 
4  weeks  was  placed  by  J.  Walter 
Thompson  Co.,  Chicago. 


;  SPOT  ANNOUNCEMENTS 

^  CONTACT 

^  Bnra-Smitb  Company,  Incotp. 

y  551  Fillh  Avenue 

y  New  York  17.  N.  Y. 

►  307  N.  Michigan  Ave. 

^  Chicago  1.  Illinois 

^  3G8  Chamber  ol  Commerce  Bldg. 

^  Los  Angeles  15.  Caliiornia 

► 

^^^^^^^^^^^^^^^^^^^ 


^  A  YEAR  'ROUND  SANTA  CLAUS 

i  Not  only  at  Christmas,  but  on  the  other  364  days,  as  well, 

'a 

'■  WOAI  consistently  gives  its  vast  listening  audience  the  finest 
I  of  NBC,  TQN  and  local  programs  .  .  .  and,  as  a  result,  gives 

its  advertisers  the  most  listeners — at  the  lowest  cost — of  any 

Station  in  Central  and  South  Texas. 

To  listeners  and  advertisers  alike,  a  merry  "year  'round 
I  Christmas!" 

!  50,000  WATTS  •  CLEAR  CHANNEL  •  NBC  AFFILIATE  •  MEMBER  TQN 


The  Powerful  Aovertismg  Influence  of  the  Southwest 
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SELLS  BECAUSE  OF  ITS 

OUTSTANDING  LISTENER  LOYALTY 


1.  NBC  Basic  Network 

2.  Recognized  for  its  leadership  in  NEWS 

3.  Covers  Delaware,  Southern  New  Jersey,  parts 
of  Pennsylvania,  Maryland  and  Virginia— 

a  section  rich  in  industry  and  agriculture. 

5,000  Watts 

DAY  and  NIGHT 

Represented  by  RAYAAER 


VIRGINIA 
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BOIGCNG  B  A 

Baltimoreans  Await  An  Op|9 
With  ^419.000,000  Of  Sa^ 


AMONG  THE  NATION'S  LEADERS  IN  WAR  BOND  PURCHASE 

In  every  War  Loan  Drive,  Baltimore  has  been  one  of  the  first  cities  to  go  "over  the  top"  and  one  of  the 
leaders  in  percentage  of  over-subscription. 

Purchases  of  "E"  Bonds  alone  in  Baltimore  are  estimated  at  more  than  $291,000,000— in  addition  to 
huge  purchases  of  other  types  of  "individual"  bonds. 


Hi 


TIMORE  BANKROLLS 


|>rtunity  To  Buy  Your  Product 
ngs  Accumulated  Since  1940 


Baltimoreans  look  toward  "reconversion" 
with  anticipation  -  -  not  apprehension! 
For,  not  only  are  there  116  different 
types  of  peace  time  industries  looking  for 
workers,  but  thrifty  Baltimoreans  have 
built  up  a  backlog  of  over  419,000,000 
dollars  in  savings  since  1940! 

Baltimore  is  a  great  and  growing  market  -  -  and  for  25  years 
its  growth  has  outstripped  other  Eastern  seaboard  cities. 

For  today  and  tomorrow  -  -  it's  a  great  place  to  invest  your 
advertising  dollars.  And,  of  course,  Baltimore's  great  adver- 
tising medium  is  WBAL. 

^  BASIC  NBC  NETWORK  ^ 

NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


Stand  Up  and  Fight:  II 

IT'S  STILL  the  same  old  refrain  from,  James 
Caesar  Petrillo — threats,  intimidation,  coer- 
cion and  defiance  of  Uncle  Sam.  He  has  crushed 
the  opposition  from  the  President  down  in 
the  recording  fight.  Now  he  starts  the  routine 
all  over  again  by  telling  NBC  and  Blue  that 
unless  they  hire  AFM  members  as  platter- 
turners,  he  will  call  a  series  of  wild-cat  strikes. 
The  fact  that  the  National  Labor  Relations 
Board  has  given  NABET  jurisdiction  over 
platter-turners,  except  in  Chicago,  makes  no 
difference  to  Jimmy — play  his  way  or  else. 

Thus,  the  networks  involved  face  a  two- 
edged  strike  threat — from  AFM  if  they  don't 
go  along  with  Jimmy,  and  from  NABET, 
which  has  a  Government  ruling  in  its  favor. 
Jimmy,  to  use  the  words  of  Blue  President 
Mark  Woods,  will  order  "a  series  of  wildcat 
strikes  by  withdrawing  musicians  from  our 
programs  at  sporadic  intervals." 

There's  no  law  to  protect  industry  or  public 
against  labor  monopolies,  however  highhanded 
they  may  be.  That's  because  public  opinion 
has  not  demanded  it,  and  Congress  is  loath 
to  act  unless  it  knows  the  public's  mind. 

There's  but  one  answer  now,  since  all  others 
have  failed.  Arouse  public  opinion!  Let  Jimmy 
do  his  worst.  Let  Jack  Benny  put  on  his  pro- 
gram without  music  and  tell  the  public  why. 
Let  Coca  Cola  fill  in  its  Spotlight  Band  pro- 
gram with  an  explanation  of  why  the  words 
and  no  music.  Let  radio  itself  carry  its  case 
to  the  public.  Let  NBC  and  Blue  call  in  their 
advisory  committees  of  station  executives. 

Again  we  plead:  Stand  up  and  fight.  It's 
high  time  to  call  Petrillo's  bluff — before  he 
essays  to  take  over  the  combined  operations 
of  all  stations  and  networks.  Jimmy  can  defy 
the  President  and  the  courts.  But  can  he  defy 
the  supreme  court  of  public  opinion? 


Video  Vision 

TELEVISION  had  its  debut  as  an  entity  last 
week.  Some  1,000  interested  people  looked  in 
on  the  Television  Broadcasters  Assn.  first 
annual  conference.  They  didn't  see  new  or  star- 
tling things.  But  they  had  plenty.  Relatively 
few  standard  broadcasters  were  there.  There 
were  many  delegates  from  motion  pictures, 
equipment  manufacturing,  and,  significantly, 
from  advertising  agencies.  The  vast  majority 
were  New  Yorkers. 

The  standard  broadcaster  has  a  rightful 
heritage  in  the  new  developments  which  spring 
from  the  soil  he  has  cultivated,  but  it  will  not 
come  as  a  bequest.  He  must  assert  his  purpose 
and  stake  his  claim  with  the  same  courage 
which  gave  him  leadership  in  aural  radio. 

Broadcasters  have  seen  this  year  two  con- 
ventions—FMBI  and  TBA— which,  if  they  do 
not  divide  the  ranks  of  leaders  in  this  art,  serve 
to  divide  its  purpose.  It  would  seem  to  be  time 
that  they,  speaking  through  NAB  take  more 
than  casual  interest  in  tomorrow,  even  at  the 
expense  of  today.  Broadcasters  cannot  turn 
their  backs  on  new  developments.  To  do  so  is 
to  turn  their  backs  on  destiny. 


BBC's  Kept  Radio 

FROM  TIGHT  little  Britain  the  other  day 
came  a  discordant  radio  voice.  W.  J.  Haley, 
director  general  of  the  BBC,  sought  to  put  the 
quietus  on  reports  that  the  BBC  or  any  part 
of  it  would  go  commercial  upon  expiration  of 
its  charter  next  year. 

But  in  so  doing  Mr.  Haley,  late  of  the  Man- 
chester Guardian,  disparaged  American  radio. 
There  is  a  conception  of  broadcasting,  he  said, 
that  envisages  it  "as  something  to  be  exploited, 
something  to  make  money  out  of".  Then,  he 
commented,  "In  our  British  wisdom,  we  have 
decided  the  other  way  *  *  *  "  [Broadcasting, 
Dec.  4].  He  said  the  BBC  postwar  three-ply 
service  would  put  Britain  ahead  of  any  other 
listeners  in  the  world,  but  in  the  next  breath 
lamented  that  until  Britain  "has  its  Holly- 
wood it  is  no  use  blaming  the  BBC  for  not 
finding  stars  that  are  non-existent." 

This  is  a  wail  of  despair.  Practically  every 
returning  observer  bemoans  the  mediocrity  of 
British  programming.  British  papers  as  well 
as  British  visitors  say  England's  favorite  in- 
door sport  is  kicking  the  BBC  around.  The  pre- 
war success  of  the  commercial  Normandie  and 
Luxembourg  stations,  performing  American 
transcriptions  and  recordings  has  been  laid 
at  BBC's  doorstep. 

Came  the  war  and  the  introduction  of  cur- 
rent American  programming  through  the  Amer- 
ican Forces  Network.  AFN  picked  up  some 
5,000,000  British  listeners  who,  to  BBC's 
chagrin,  eavesdropped  on  the  military. 

Without  attempting  to  turn  the  Haley  brand 
of  rhetorical  handspring,  we  wonder  whom  he 
thinks  he's  kidding  when  he  berates  commer- 
cial radio  as  something  foreign  to  the  British 
dominions.  Canada,  Australia,  New  Zealand 
and  South  Africa  all  have  commercial  radio. 
For  years  they  have  been  buying  up  our  tran- 
scriptions, records  and  off-the-line  recordings. 
Canadian  stations  carry  our  network  service. 

American  radio  is  great  and  is  emulated  by 
practically  every  nation  in  the  world  save  t'ne 
dictatorships  and  England,  because  there  is  the 
competitive  spirit  and  the  incentive  to  excel. 
How  England  can  harbor  a  free  press  and  a 
kept  radio  is  hard  to  fathom.  It's  one  or  the 
other.  England's  theatres  are  competitive  and 
therefore  good.  The  same  for  its  press. 

It  is  not  for  us  to  tell  Britain  what  to  do 
when  the  BBC  charter  expires  next  year.  Nor 
should  Mr.  Haley  tell  us  what  to  do  with  ours. 

Based  on  prewar  trends  and  what  has  hap- 
pened in  the  British  dominions,  it  appears  a 
distinct  disservice  will  be  done  the  British  peo- 
ple if  the  "American  Plan"  isn't  adopted.  It 
may  well  force  listening  elsewhere — to  many 
Normandies  and  Luxembourgs — or  to  Ameri- 
can shortwave.  We  hear,  too,  that  commercial 
franchises  will  be  authorized  in  South  Ireland, 
within  easy  earshot  of  England. 

With  touching  restraint,  Mr.  Haley  also 
promises  big  things  in  television  in  which  he 
modestly  observes:  "BBC  led  the  world  before 
the  war".  But  he  didn't  say  that  BBC  used 
American  patents  under  license.  Geographically 
small,  England  introduced  limited  television 
first,  using  RCA  patents,  because  of  the  1939 
miscarriage  of  television  regulation,  well- 
known  in  this  country. 

A  final  word :  In  America  listeners  are  given 
what  they  want,  not  what  career  bureaucrats 
think  they  should  have. 


PHILIP  RANDOLPH  HOFFMAN 


IT  MIGHT  be  said  that  Phil  Hoffman,  newly 
elected  vice-president  of  the  Cowles  Broad- 
casting Co.  and  supervisor  of  operations  • 
of  KRNT  Des  Moines  and  WNAX  Yank- 
ton-Sioux City,  has  traveled  in  circles. 

Back  in  1937  he  was  the  top  salesman  for 
KRNT-KSO  Des  Moines,  when  he  left  for  the 
national  sales  managership  of  the  Harry  Wilder 
group,  WSYR  Syracuse,  WJTN  Jamestown, 
N.  Y.  and  WNBX  Springfield,  Vt. 

After  that  hitch  with  the  Wilder  stations 
he  returned  to  WNAX,  another  Cowles  owned 
station,  as  commercial  manager.  When  Robert 
Tincher,  now  a  major  in  France,  joined  the 
Army,  Phil  was  named  station  manager  by 
Col.  Luther  L.  Hill,  then  general  manager 
of  KRNT  and  WNAX.  Col.  Hill  is  now  serving 
with  the  Army  Air  Forces  and  stationed  in 
Miami,  Fla. 

It  was  during  Phil's  regime  at  WNAX  that 
the  927  foot  radio  tower,  tallest  in  the  Amer- 
icas, was  constructed,  and  the  WNAX  Midwest 
Farmer's  day  was  inaugurated.  Several  na- 
tional advertising  agency  directors  claim  the 
latter  is  the  biggest  individual  station  promo- 
tion to  be  staged  in  the  world.  In  1943,  35,000 
people  attended  the  affair,  which  was  held  in 
Yankton,  a  town  of  6,000  population,  and  in 
1944  the  attendance  swelled  to  60,000.  A  typi- 
cal midwest  farmer  is  named  from  the  five 
agricultural  states,  Iowa,  Minnesota,  Nebraska, 
North  and  South  Dakota.  Governors  of  the  i 
five   states,   leading   military   figures,   name  I 
entertainers  are  present.  - 
It  was  also  during  Phil's,  reign  that  the  | 
WNAX  studios  in  Sioux  City,  la.,  were  devel-  | 
oped  until  they  now  have  a  complete  staff,  | 
including  newsmen,  salesmen,  entertainers  and  u 
a  resident  station  manager.  | 
Phil,  in  his  new  post,  succeeds  Craig  Law-  i 
rence,  who  is  a  Cowles  vice-president  and  di-  i 
recting  supervisor  of  WHOM  New  York-Jersey  j 
City  and  WCOP  Boston,  with  headquarters  in  'i 
New  York.  i 
The  story  of  Phil  Hoffman  in  radio  reaches  I 
back  to  1927  when  he  first  worked  as  a  traffic  Ij 
man  for  a  mail  order  house  in  Muscatine,  j! 
la.   It  was   one  of  those   companies  which  i 
owned  its  own  broadcasting  station  and  sold  li 
its  own  merchandise  over  the  air.    On  days  ', 
when    an    announcer   didn't   show   up,   Phil  j 
was    pulled    from    his    books    to  broadcast 
.  .  .  from  then  on  as  others  on  the  staff  left,  1 
young  Hoffman  acquired  their  jobs.  What  his  j 
title  would  be  depended  on  the  whim  of  the 
moment  and  it  was  everything  from  station  j 
manager  to  program  director.  The  station,  now 
passed  on,  was  KTNT. 

From  Muscatine  he  went  to  KFJB  Marshall- 
{Continued  on  Page  50) 
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Wisconsin's  First  Licensed 
Commercial  Television  Station 


CORNERSTONES  IN  WISCONSIN'S  RADIO  HISTORY 

Milwaukee  Journal  radio  stations  are  pledged  to  bring  Wisconsin  the  finest  in  radio.  Today 
WTMJ  and  WMFM  are  serving  the  people  of  Wisconsin  with  both  AM  and  FM  broadcasting 
that  is  among  the  nation's  finest.  Tomorrow  television  will  add  another  link  to  this  service.  In 
the  future,  as  in  the  past,  look  to  Milwaukee  Journal  radio  stations  for  leadership  in  their  fields. 


THE  iiiiLiiiflUKE(  mmi  m]\m 


WMFM    WTMJ  WMJT 

FM  ...  TELEVISION 


AM 

Basic'N.B.C. 
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HOGGING  IT 


■  Odd  as  it  seems,  some  self-styled 
'  "farm  editors"  are  apparently  for- 
'  getting  to  put  market  reports — 
latest   farm   news — new  require- 
ments— new    developments,  and 
;'■  the  like — into  their  solitary  "farm 
■■  program"  a  day.  Instead  they  are 
using    nightclub    gags,  general 
nonsense,  and  jive  records! 

\  The  results :  Pathetic !  If  farmers 
;,  liked  that  sort  of  thing,  they'd 
;  probably  go  "whole  hog"  and 
;•  putter  around  in  their  fields  with 
I  top-hat,  gloves,  and  cane. 

•  Bluntly,  the  farmer  isn't  that  way 
and  you  don't  sell  him  that  way. 
KMA  knows,  for  the  farmer  has 
always  been  its  specialty.  That's 
why  KMA  pulls  twice  as  much 

'.  audience  mail  as  its  highest-rank- 

''■  ing  competitor.  That's  why  KMA 
is  noted  and  respected  as  the  No.  1 
Farm  Station  in  the  No.  1  Farm 

i;  Matket. 

!;  But   to   reach   and   sell   in  this 
I  market,   act   now,   please.  Good 
program  time  is   like  all  other 
good    things — scarce!    Make  it 
easier  for  yourself  and  harder  on 
j,  your  oposition  by  calling  Free  & 
.;•  Peters  today   about  your  KMA 
availabilities. 


KMA 

Blue  Network 

The  No,  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  lA 


Our  Respects  to 

(Continued  from  page  A8) 
tovra,  la.,  where  he  sold  adver- 
tising. It  was  then  a  100  watter, 
but  he  was  prohibited  from  making 
sales  in  the  town  proper  so  every- 
thing sold  usually  was  Des  Moines 
sponsored.  Phil  later  became  man- 
ager of  the  station.  He  succeeded 
the  late  Merle  Easter,  who  was 
electrocuted  while  repairing  some 
studio  equipment. 

When  the  late  Harry  Shaw,  past 
president  of  NAB,  owned  and  oper- 
ated WMT  in  Waterloo,  Hoffman 
joined  his  organization  as  com- 
mercial manager.  Not  too  long 
after  that  Gardner  Cowles  Jr.  was 
testing  his  radio  ambitions  on 
WIAS  Ottumwa  and  Hoffman  was 
invited  to  become  station  manager. 

Later  WIAS  was  merged  with 
another  Cowles  owned  station, 
KWCR  Cedar  Rapids,  which,  with 
the  acquisition  of  WMT  Waterloo, 
was  destined  to  become  WMT  with 
studios  in  Waterloo  and  Cedar 
Rapids.  When  WIAS  and  KWCR 
were  merged,  Phil  went  to  KSO 
which  by  this  time  was  broadcasting 
from  Des  Moines.  He  worked  as  a 
salesman  for  KSO  until  March 
1935,  when  KRNT  was  organized, 
then  added  the  duties  of  selling  for 
KSO  and  KRNT  until  1937,  when 
he  headed  east. 

Phil,  who  is  just  40,  married 


NOTES 


MAJ.  PURNELL  GOULD,  former  com- 
mercial manager  of  WFBR  Baltimore, 
now  with  the  Armed  Forces  Radio  Service, 
has  returned  from  the  Pacific  where  he 
was  theatre  radio  officer  in  the  Somh 
Pacific  and  more  recently  the  Central 
Pacific.  He  was  instrumental  in  setting 
up  both  the  Mosquito  Network  and  the 
Pacific  Ocean  Network  for  the  AFRS. 

RUSSELL  O.  HUDSON,  sales  service 
manager  of  the  Blue's  western  division, 
has  been  named  to  the  network's  Holly- 
wood sales  staff  to  supervise  the  sales 
service  department. 

HOWARD  BUCKNELL  Jr.,  former  Min- 
ister Counselor  of  the  American  Embassy 
in  London  and  Minister  since  Jan.  1944. 
has  been  named  special  assistant  to 
SOSTHENES  BEHN,  president  of  Inter- 
national Telephone  &  Telegraph  Corp. 
Mr.  Bucknell  was  in  the  diplomatic  service 
more  than  25  years. 

COL.  JAMES  E.  HUFFMAN,  former  chief 
of  the  New  York  accounting  office  of  the 
FCC,  is  now  inspector  general  of  a  U.  S. 
Array  Corps  in  the  Netherlands  East  In- 
dies. He  previously  had  been  assistant  in- 
spector general  on  the  staff  of  Gen.  Doug- 
las MacArthur  in  the  Far  East. 


his  school  girl  sweetheart,  Jean  Mc- 
Roberts,  and  they  have  a  6-foot-3 
son,  William,  17,  who  is  a  senior 
at  Pillsbury  Military  Academy  in 
Owatonna,  Minn. 


POSTWAR  PLANS 
SURVEY  SHOWS... 


Count  on  Worcester's  home  owners  and  renters  for 
postwar  buying  action. 

This  survey  indicates  plans  for  modernizing  or  repair 
by  51%,  with  painting,  redecoration,  new  roofs,  oil  burners, 
kitchen  units,  and  bathroom  units  most  frequently  mentioned. 
Half  of  the  present  tenant  group  hope  to  buy  or  build. 
Eight  out  of  ten  want  a  conventional  house  design. 
62%  prefer  the  suburbs  to  the  city. 
71%  will  demand  square  footage  in  excess  of  the  cus- 
tomary house  lot. 

These  are  the  wants  of  the  WTAG  audience,  the  high 
industrial  wage  level  group  which  establishes  the  importance 
of  Central  New  England  as  a  major  market,  and  which  gives 
WTAG  such  consistently  high  Hoopers.  This  is  the  huge 
audience  you  can  reach  complete,  in  one  way  only— through 
WTAG-from  the  INSIDE. 

PAUL   H.   RAYMEk   CO.   Notional    So/eJ   itepretenf olives       / ^-^S/r 


McLaughlin  Promolerl 

ROY  McLaughlin,  sales  man- 
ager of  WENR  Chicago  and  na- 
tional spot  sales  manager  of  Blue 
central  division,  has  been  appoint- 
ed general  manager  of  WENR,  it 
was  announced  last  week  by  E.  R. 
Borroff,  vice-president  of  the  Blue 
central  division.  Mr.  McLaughlin 
was  formerly  a  network  salesman 
in  the  central  division  and  prior  to 
joining  the  station  spent  several 
years  in  the  local  and  national  ad- 
vertising departments  of  the  Hearst 
Publications,  Chicago.  Mr.  Mc- 
Laughlin will  retain  his  duties  as 
sales  manager  and  national  spot 
sales  manager. 


WILFRID  EGGLESTON,  director  of  cen- 
sorship for  Canada,  and  chief  press  censor 
since  September  1939  when  Canada  declar- 
ed war,  has  resigned  effective  Dec.  31  to 
return  to  newspaper  work. 
GEORGE  MOORE  and  LEO  E.  SPAETH, 
both  of  the  WCKY  Cincinnati  sales  staff, 
were  elected  second  vice-president  and 
member  of  the  board  of  directors,  respec- 
tively, of  the  Cincinnati,  Assn.  of  Manu- 
facturers' Representatives. 
DR.  AUGUSTIN  FRIGON  and  DONALD 
MANSON,  general  manager  and  assistant 
general  manager  respectively  of  the  Ca- 
nadian Broadcasting  Corp.,  Ottawa,  are  in 
Mexico,  presumably  in  connection  with  the 
next  meeting  of  the  Havana  Treaty  con- 
vention. 

J.  REG.  BEATTIE,  commercial  manager  of 
CHML  Hamilton,  Ont.,  has  opened  an  office 
at  217  Bay  St..  Toronto,  as  exclusive  rep- 
resentative of  CHML.  He  was  formerly 
with  Toronto  offices  of  Northern  Broad- 
casting &  Publishing  and  All-Canada  Radio 
Facilities. 

HUMBOLT  J.  GRIEG  of  the  Blue  Net- 
work sales  staff  has  been  made  manager 
of  the  sales  development  division  of  the 
promotion  and  advertising  department. 
PHILIP  FRANK  of  the  promotion  division 
has  been  transferred  to  the  sales  develop- 
ment division  to  work  with  MR.  GREIG. 

CLARENCE  L.  MENSER,  NBC  vice-pres- 
ident in  charge  of  programs,  for  his  coop- 
eration with  the  motion  picture  industry 
in  the  promotion  of  War  Bond  sales,  has 
received  a  gold  medal,  conferred  by  the 
MPl's  War  Activities  Committee. 

FRANK  ROEHRENBECK,  general  mana- 
ger of  WHN  New  York,  has  taken  on 
additional  duties  as  program  director. 
FRED  RAPHAEL  held  the  post  until  last 
Friday  when  he  i-esigned  to  move  to  Los 
Angeies,  where  he  will  repi-esent  Shapiro 
Bernstein  &  Co.  and  eastern  music  com- 
panies to  sell  synchronization  rights  to 
tunes.  LOUIS  CARINO  shifts  from  WHN's 
night  operations  depai'tment  to  assist  MR. 
ROEHRENBECK  and  to  serve  as  program 
supervisor. 

M.  G.  COOKE,  former  assistant  general 
manager  of  Press'  Wireless,  New  York, 
has  been  appointed  manager  of  the  Latin- 
American  Division  of  the  company,  a  new 
position.  MR.  COOKE  joined  the  staff  of 
Press  Wireless  in  1932  as  an  operator  in 
the  San  Francisco  office.  Since  then  he  has 
served  the  company  in  various  capacities 
in  Tokyo,  Shanghai,  Manila,  London  and 
in  South  America. 


YOUR  MARKETS 
ARE  MOVING 

Soatk  I 


We  sell  the  new  Savannah 
Seaboard  Market— at  the  low- 
est per-persoii  cost  of  any 
ntOiliiini. 


NBC  I 


WORCESTER 


OWNED    AND    OPERATED    BY    THE    WORCESTER  TELEGRAM-GAZETTE 


UlSflV 

SAVANNAH 


ClOaCI     p.    HOLllNCtllT  CO. 
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ixer  walk  into  two  rooms  at  once? 
Nothing  to  it!  It  happens  everv^  time 
you  step  into  an  NBC  studio.  And 
it's  done  by  walls  .  .  .  not  mirrors. 

For  every  studio  is  Imo  rooms — one 
room  floating  inside  another  room — an 
engineering  achievement  to  assure  the 
highest  degree  of  soundproofing. 

NBC  has  32  of  these  four-sided  rooms 
with  eight  walls  .  .  .  each  studio  fortified 
^vith  double  ceilings,  double  walls,  dou- 
ble floors  .  .  .  the  iimer  one  being  com- 
pletely suspended  and  isolated  from  the 
outer  one  so  that  there's  no  metal  to 
metal,  no  masonry  to  masomy. 

That's  why  you  could  say  of  each  of 


NBC's  Radio  City  studios — "It  floats — 
and  it's  99^/ioo  per  cent  pure  quiet." 

Result?  Freedom  from  vibration  while 
transient  sound  waves  meet  sudden 
death  the  moment  they  approach.  In 
this  A\  ay  a  s^Tnphony  in  one  studio  hasn't 
a  chance  of  intruding  upon  a  drama  in 
the  one  next  door, 

^  ^  ^ 

Of  coiu-se,  it  might  be  possible  to  get 
by  with  less  .  .  .  but  NBC  likes  to  make 
sure.  This  is  just  another  example  of  how 
NBC  strives  for  perfection  in  every  field 
of  radio.  It  is  the  grand  total  of  many 
things  .  .  .  large  and  small .  .  .  done  >\  ell 
^\ hich  helps  to  make  NBC  ''The  N etivork 
Most  People  Listen  to  i\/os(." 


National  Broadcasting  Company 


America's  No.  1  Network 


A  Service  of  Radio 
Corporation  of  America 
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NBC  leads  the  field 


BOB  HOPE— Pepsodent 

Champion  of  Champions 
Best  Comedian 
Best  Comedy  Show 


INFORMATION  PLEASE-Heinz 

Best  Quiz  Show 


BEVG  CROSBY-Kraft  — 

Best  Master  of  Ceremonies 
Best  Male  Vocalist  (Popular) 


JOHN  CHARLES  THOMAS— Westinghouse 

Best  Male  Vocalist  (Classical) 


JOAN  DAVIS— Sealtest, 

Best  Comedienne 


BILL  STERN— Colgate 

Best  Sports  Announcer 


DINAH  SHORE— General  Foods 

Best  Feminine  I  oculist  (Popular) 


FIBBER  McGEE  &  MOLLY— Johnson's  Wax 

Best  Comedy  Team 


THE  ARMY  HOUR-NBC. 

Best  War  Program 


ARTURO  TOSCANINI- General  Motors 

Best  Symphony  Conductor 


1 


Champions 

in  Fame-Motion  Picture  Daily  Poll 

•  For  the  past  nine  years,  or  ever  since  the  Fame- 
Motion  Picture  Daily  Poll  began,  the  highest  honor  — 
"Champion  of  Champions"— has  gone  to  an  NBC  star. 
This  year  it's  Bob  Hope  for  the  fourth  successive  time. 
Other  jNBC  programs  and  personalities  are  champions, 
too,  taking  a  grand  total  of  13  first  places  .  .  .  more 
than  all  other  networks  combined.  And  once  again 
NBC's  Press  service  was  rated  the  best  in  the  business. 


CHA3IPION  OF  CHA3IPIOS 

3  out  of  5  on  JSBC 

Bob  Hope  (Pepsodent) 
Bing  Crosby  (Kraft  Cbeese) 
Jack  Benny  (Lucky  Strike) 

BEST  COMEDY  SHOW 

3  out  of  3  on  NBC 

Bob  Hope  (Pepsodent) 
Jack  Benny  (Lucky  Strike) 
Dufh  's  TaTem  (Bristol-Myers) 

BEST  COMEDIAN 

Top  2  out  of  3  on  ABC 

Bob  Hope  (Pepsodent) 
Jack  Benny  (Lucky  Strike) 

BEST  COMEDY  TEAM 

2,  out  of  3  on  NBC 

Fibber  McGee  &  MoUy  (Johnson's  Wax) 
Abbott  iSc  CosteUo  (R.  J.  Reynolds) 


BEST  WAR  PROGRAM 

Top  2  out  of  3  on  NBC 
The  Army  Hour 
Words  at  War 

BEST  FEMINLNE  VOCALIST 
(Popular) 

Top  2  out  of  3  on  NBC 
Dinah  Shore  (General  Foods) 
Ginny  Simms  (Philip  Morris) 

BEST  MALE  VOCALIST 
(Popular) 

Tno  out  of  3  on  NBC 
Bing  Crosby  (Kraft  Cheese) 
Dick  Ha^mes  (Electric  Auto-Lite) 

BEST  MALE  VOCALIST 
(Classical) 

Top  2  out  of  3  on  ?s  BC 

John  Charles  Thomas  (Westinghouse) 

Richard  Crooks  (Firestone) 


BEST  MASTER  OF  CEREMONIES 

Top  2  out  of  3  on  NBC 

Bing  Crosby  (Kraft  Cheese) 
Clifton  Fadiman  (Heinz) 

BEST  QUIZ  PROGRAM 

2  out  of  3  on  NBC 

Information  Please  (Heinz) 
Dr.  I.  Q.  (Mars) 

BEST  ?^EWS  COMMENTATOR 

2  out  of  3  on  NBC 

LoweU  Thomas  (Sim  Oil) 
H.  V.  Kaltenbom  (Pure  Oil) 

BEST  STUDIO  ANNOUNCER 

2  out  of  3  on  NBC 

Don  Wilson  (Lucky  Strike) 
Harry  Von  ZeU*  (General  Foods) 

*also  heard  on  another  network 


National  Broadcasting  Company 


America's  Number  1  Network 


A  Service  of  Radio 
Corporation  of  America 


BEHIND 


FRANCIS  C.  McCALL.  manager  of  oper- 
ations of  NBC's  news  and  special  events 
department,  has  been  assigned  to  San 
Francisco  to  supervise  overseas  operations 
in  the  Pacific  theatre,  a  function  which 
has  been  handled  by  the  staff  of  the  NBC- 
San  Francisco  newsroom. 

ROY  PORTER,  for  seven  months  NBC's 
repoi'ter  in  Chimgking,  has  returned  to 
New  York  for  hospital  treatment  follow- 
ing an  attack  of  dengue  fever.  Mr.  Porter, 
a  war  correspondent  since  the  Spanish 
Civil  War,  joined  NBC  last  year  and  went 
to  India  before  taking  the  Chungking 
assignment. 


ELAINE  N.  GONDA  last  week  shifted 
from  the  station  relations  department  of 
Keystone  Broadcasting  System  in  New 
York  to  KBS  Hollywood  offices,  to  serve 
as  program  director  of  all  West  Coast 
activities.  IRENE  DOUGLAS,  formerly  in 
the  statistical  division  of  General  Motors 
Corp.,  has  been  appointed  head  of  the 
Keystone  research-statistics  department. 

ROBERT  R.  HANSEN,  former  publicity 
director  of  WIND  Chicago,  has  joined 
WGN  Chicago  as  sales  promotion  manager 
filling  the  vacancy  left  by  BEN  BERENT- 
SON,  now  a  salesman  for  WGN  Chicago. 

JIM  BEEVES,  formerly  of  WSMB  New 
Orleans  and  WIND  Chicago,  has  joined 
the  announcing  staff  of  WCAU  Phila- 
delphia, replacing  HAL  BARKAS,  who 
resigned  to  freelance  in  television. 

KATHARINE  CLARK,  news  analyst  of 
WCAU  Philadelphia,  has  joined  the  fac- 
ulty of  Philadelphia's  Penn  Charter 
School  for  Boys. 

DALE  O'BRIEN,  publicity  director  of  WGN 
Chicago,  is  resigning  to  join  Encyclopedia 
Britannica,  Chicago,  on  Jan.  1. 


Sgt.  Jay  Baumann 

SGT.  JAY  BAUMANN,  21,  former 
announcer  at  WJAG  Norfolk, 
Neb.,  died  of  wounds  Nov.  23  in 
Holland,  Sgt.  Baumr.nn  joined 
WJAG  Jan.  26,  1942  and  left  March 
1,  1943.  He  conducted  the  Children 
Only  program  while  at  WJAG. 


STAN  KILARR,  of  KFJI  Klamath  Falls, 
Ore.,  is  now  on  the  announcing  staff  of 
KID  Idaho  Falls. 

BILL  MAGNER,  sportscaster  and  staff  an- 
nouncer on  WEAU  Eau  Claire,  Wis.,  has 
been  added  to  the  WCCO  Minneapolis  an- 
nouncing staff. 

WILLIAM  WEST,  released  from  the  Royal 
Canadian  Air  Force  after  service  overseas, 
and  RALPH  BOWDEN,  released  from  the 
Royal  Canadian  Navy,  have  joined  H.  N. 
Stovin  Co..  Toronto.  Mr.  Bowden  was  for- 
merly with  the  Stovin  organization  and 
Mr.  West  was  with  radio  stations  in  the 
United  States  before  joining  the  RCAF. 

STEWART  GRIFFITH  of  the  press  and  in- 
formation office  of  the  Canadian  Broadcast- 
ing Corp.,  Toronto,  has  been  appointed  in 
charge  of  the  press  and  information  office 
of  the  new  CBC  international  shortwave 
station  at  Sackville.  N.  B.  He  will  head- 
quarter in  Montreal,  where  the  CBC  inter- 
national shortwave  programs  will  be  pro- 
duced. 

NORMAN  McBAIN,  formerly  with  CHAB 
Moose  Jaw.  has  joined  CKCK  Regina  as 
an  announcer. 

KEN  CAMPBELL,  formerly  with  National 
Broadcast  Sales,  Toronto  representative,  has 
joined  the  announcing  staff  of  CHEX 
Peterborough.  Ont. 

TOM  HARGIS,  NBC  Hollywood  production 
supervisor,  has  resigned  that  post  and  is 
in  New  York  to  present  a  new  half-hour 
variety    show    for    sponsor  consideration. 

HAROLD  HANCOCK,  formerly  with  WHLD 
Niagara  Falls,  is  now  an  announcer  with 
WRRN  Warren,  O. 

ROBERT  L.  REDEEN,  former  news  editor 
of  KYSM  Mankato,  Minn.,  has  been  appoint- 
ed to  news  editor  of  WOC  Davenport,  la. 
BOB  ELENZ.  formerly  with  WIND  Chicago, 
and  JACK  DAVIS,  formerly  with  WEAU 
Eau  Claire.  Wis.,  are  new  additions  to  the 
announcing  staff  of  WOC. 

LT.  DON  L.  KEARNEY,  in  civilian  life 
with  WHAM  Rochester,  WFAS  White 
Plains.  N.  Y..  WAGE  Syracuse,  WKNY 
Kingston,  and  for  the  past  10  months 
PRO  at  the  Infantry  School,  Ft.  Benning, 
Ga.,  has  been  transferred  to  the  Infantry 
Replacement  Training  Center,  Camp  Croft, 
S.  C. 

REG  HARDEN,  formerly  of  WJDX  Jack- 
son, Miss.,  is  the  newest  addition  to  the 
announcing  staff  of  WWL  New  Orleans. 

NORBERT  F.  STAMMER,  production  man 
for  the  Blue  central  division  on  all  Coca 
Cola  Victory  Pardde  of  Spotlight  Buirf 
programs,  has  been  transferred  to  New 
York  to  undertake  similar  duties  for  the 
program  in  that  division.  PHIL  BATTO^J, 
former  production  manager  of  WOC  Dav- 
enport, succeeds  him  in  Chicago. 

ALVIN  STEINKOPF,  commentator  for 
WBBM  Chicago,  leaves  the  station  some- 
time after  the  first  of  the  year  for  over- 
seas work  with  Associated  Press. 

ROBERT  O.  JOHNSON,  formerly  with  sta- 
tions and  newspapers  in  New  England,  has 
joined  the  announcing  staff  of  WISN  Mil- 
waukee. 

TOM  CARSON,  sports  announcer,  has  re- 
joined WJIM  Lansing,  Mich.,  following  15 
months  service  in  the  Merchant  Marine. 
MARY  SEYFFERT,  formerly  of  WBBM 
Chicago,  has  joined  WJIM  as  assistant  to 
BOB  INNES,  continuity  chief. 

JACK  PARKER,  news  editor  of  WJIM 
Lansing.  Mich.,  has  arrived  in  the  Euro- 
pean Theatre  of  Operations  as  war  corre- 
spondent, it  has  been  announced  by  the 
station.  While  overseas  he  plans  to  record 
interviews  with  Lansing  area  servicemen. 
BERT  WINN,  program  director  of  KROW 
Oakland.  Cal.,  has  resigned  to  assume  over- 
seas duties  as  OWI  war  correspondent.  R. 
W.  WASSENBERG,  assistant  program  di- 
rector, is  his  successor. 

JESSE  THOMPSON,  for  four  years  on  the 
sales  promotion  and  advertising  staff  of 
the  Blue,  has  taken  on  additional  duties 
as  promotion  manager  of  the  cooperative 
program  department,  a  new  post,  working 
directly  with  STANLEY  FLORSHEIM, 
manager. 

TOMMY  ROGERS,  announcer  on  KQV 
Pittsburgh  recently  discharged  from  the 
Navy,  has  rejoined  the  station  as  special 
events  director.  He  also  will  be  heard  on 
a  weekly  program  designed  to  help  men  in 
the  transitional  period  from  military  to 
civilian  life. 


Radio  Correspondents 
To  Hold  Dinner  Jan.  13 

ANNUAL  DINNER  of  the  Radio 
Correspondents  Assn.,  postponed 
from  last  spring,  will  be  held  Jan. 
13  in  the  Presidential  Room  of  the 
Statler  Hotel,  Washington,  Earl 
Godwin,  Blue  commentator  and  as- 
sociation president,  announced  last 
week  following  a  meeting  of  the 
dinner  committee. 

Although  plans  still  are  in  the' 
formative  stage,  an  invitation  has 
been  issued  to  President  Roosevelt, 
Mr.  Godwin  said,  and  entertain- 
ment is  being  planned  by  the  major 
networks.  Notices  of  the  annual 
dinner  went  out  last  week  to  the 
association's  160  members  and  as- 
sociates. Serving  on  the  dinner  com- 
mittee are  Bill  Costello,  CBS  com- 
mentator, chairman;  Richard  Hark- 
ness,  NBC;  Charter  Heslep,  Mu- 
tual's  Washington  director,  and 
Mr.  Godwin. 

Radio  Correspondents  Assn.  is 
composed  of  80  active  radio  news 
men  and  women  on  duty  in  Wash- 
ington and  80  associate  members  on 
stations  in  cities  other  than  the 
capital. 


Des  Moines  Hearing 

APPLICATIONS  of  Capital  City 
Broadcasting^  Co.  and  Capitol  Ra- 
dio Corp.  for  new  standard  stations 
in  Des  Moines  on  1600  kc  were 
designated  for  consolidated  hearing 
by  the  FCC  last  week.  Requesting 
250  w  unlimited  time.  Capital  City 
Broadcasting  is  owned  by  George 
O'Dea,  president,  chairman  of  the ' 
board  of  Iowa  State  Bank  and  local 
businessman;  Sidney  J.  Pearlman, 
vice-president,  owner-operator  of 
Pearltone  Transcription  Studios, 
Des  Moines;  and  Hugh  Gallagher, 
secretary-treasurer,  local  business- 
man. Each  holds  a  third  interest 
in  the  company,  Capitol  Radio, 
which  requests  1,000  w  and  un- 
limited hours,  is  owned  by  Charles 
K.  Schwartz,  president  (50%),  and 
William  J.  Friedman,  secretary 
(50%),  Both  are  partners  in  the 
Chicago  law  firm  of  Gottlieb  & 
Schwartz.  Ralph  L.  Atlass,  27% 
owner  of  WIND  Chicago  and  56% 
owner  of  WLOL  Minneapolis,  is 
treasurer. 


BETTY  HILL,   former  office  manager  of  I 

the  Chicago  office  of  Ida  Bailey  Allen  and  > 

the  World  Homemakera  program  and  pro-  I 

ducer  of  the  program,  last  week  became  p 

manager  of  the  New  York  office  of  Ray-  Ij 

Tele.  She  also  will  handle  production  and  g 

direction  of  Charm  School  of  the  Air,  a  f 

new  Ray-Tele  package  show.  |i 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

I  WLAP  Lexington,  Ky. 

Amarillo 

I  KFDA  '^niarillo,  Tex. 

The  Tri-State 

1lfr>MI  '^sUand,  Ky. 

ffl  Vlfl  I  Huntington,  W.  Va. 


Knoxville 

B  I  R  Knoxville,  Tenn. 


All  f&ur  stations  o«c««rf  and  operated  by 
Gilmore  N.  ISnnn  and  J.  Lindsay  Kunn 
Represented  by  Tbe  John  E.  Pearson  Co. 


m 


at  WDAY! 


Maybe  you  think  we're  joking.  But  ik  is  true  that 
people  out  here  really  feel  close  to  their  favorite 
radio  station.  We  enter  so  closely  into  their  daily 
(and  nightly)  lives  that,  sloppy  as  it  sounds,  we're 
almost  "a  member  of  the  family".  That's  one  reason 
we  sell  so  darned  much  merchandise  out  here.  We've 

D 

got  the  local  touch.  oWant  the  proof? 

WDAY 

FARGO,  N  O.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 
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Maybe  you're  interested  in 
sponsoring  a  fifteen  minute  newscast 
—or  an  hour  long  musical.  Whichever 
it  is,  you'll  be  way  ahead  when  you 
buy  spot  programs  that  are  already 
well  established  on  the  air.  For  these 
programs  have  built  large  listening 
audiences  and  are  usually  headed  by 


well-known  personalities  who  have 
demonstrated  their  selling  ability. 

There  are  many  such  good  spot 
programs  available,  ready  to  go  to 
work  for  your  product  tomorrow.  A 
John  Blair  Man  can  tell  you  about  the 
best  of  them,  in  markets  that  interest 
you.  Call  him  in  today  — he's  a  good 
man  to  know! 
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Religious  programs 
for  Cliicago's  millions 
are  heard ...  . 


...via  WMAQ 


The  need  for  Religion  has  never  been  greater  dur- 
ing any  period  of  our  country's  history.  America's 
miUions  today  are  seeking  the  comfort  and  sta- 
bihty  that  only  Religion  provides. 

Religious  programs,  the  finest  for  all  faiths,  have 
been  a  regular  policy  of  WMAQ,  NBC's  key  mid- 
west outlet.  This  far-reaching  pohcy,  in  fact,  in- 
cludes every  branch  of  the  cultural  and  educational 
fields — Drama,  Education,  News,  Book  Reviews, 
Music  .  .  .  they're  all  an  integral  part  of  WMAQ 
programming. 

To  this  policy  belongs  much  of  the  credit  for 
making  WMAQ  the  CHICAGO  STATION  MOST 
PEOPLE  LISTEN  TO  MOST. 

This  is  yet  another  reason  why  WMAQ  is  the 
logical  choice  for  local  and  spot  campaigns.  Astute 
advertisers  know  that  their  campaigns  on  this  sta- 
tion do  reach  and  influence  Chicago's  milhons  .  .  . 
that  increased  sales  and  profits  are  the  result. 

In  Chicago  it's  WMAQ. 


NBC's  key  midwest  station 
670  on  your  dial -50,000  watts 

REPRESENTED  BY  NBC  SPOT  SALES 


A  Service  of  Radio 
Corporation  of  America 


Accounting  Is  Hub 

{Continued  from  page  37) 
control  room  and  the  copy  sent  to 
accounting. 

With  all  the  records,  account)  njc 
department  co-ordinates  them,  pre- 
pares them,  prepares  billings  a:iu 
keeps  an  eye  on  the  station's  oper- 
ating costs,  as  against  income.  Af- 
fidavits of  performance  must  bu 
made  by  the  bookkeeping  depart- 
ment from  the  accounting  depart- 
ment's advertiser's  individual  jour- 
nal sheet's. 

In  Mr.  Wagner's  article  are 
charts  showing  various  forms  used 
by  Central  and  Tri-Cities. 

"There  is  a  possible  criticism  of 
duplication  of  work  between  the 
sales  department  and  accounting 
department,  but  most  radio  sta- 
tions are  operated  as  a  part  of 
some  other  enterprise  and  not  as 
an  independent  unit,"  concluded 
Mr.  Wagner.  "If  a  radio  station 
is  a  lone  enterprise,  this  system  is 
recommended  for  closer  internal 
audit  control." 

A  native  lowan,  Mr.  Wagner 
was  educated  in  the  Davenport 
public  schools  and  at  Iowa  State 
College.  His  career  began  as  ac- 
countant and  auditor  with  the 
First  National  Bank  of  Davenport 
(1925-29).  The  next  four  years 
he  was  a  public  accountant  with 
Ernst  &  Ernst  and  in  1933  joined 
the  Central  Broadcasting  Co.  and 
Tri-City  firm  as  auditor.  He  is 
president  of  the  Tri-Cities  Chap- 
ter, NACA. 


New  Nash  Series 

NASH-KELVINATOR  Corp.,  De- 
troit, returning  to  national  net- 
work after  an  absence  of  six  years, 
on  Dec.  31  starts  a  musical-variety 
prog^ram,  Eight  to  the  Bar  Ranch, 
on  Blue  stations,  Sunday,  4:30-5 
p.m.  (EWT).  A  package  deal  by 
Lou  Levy,  show  stars  the  Andrew 
Sisters,  vocal  trio,  with  Gabby 
Hayes,  featured  comedian.  Victor 
Schoen  is  musical  director.  Bing 
Crosby  has  been  scheduled  as  guest 
star  on  the  initial  broadcast.  Man- 
nie  Manheim  will  produce  and  head 
the  writing  staff  comprising  Stan- 
ley Davis,  Elon  Packard  and  Cot- 
tonseed Clark.  Institutional  copy 
with  only  brief  mention  of  post- 
war Nash  motor  cars  and  Kelvina- 
tor  refrigerators  will  be  used. 
Geyer,  Cornell  &  Newell,  New 
York,  is  agency. 


Al  Pearce  on  CBS 

LEWIS-HOWE  Co.,  St.  Louis 
(Turns),  on  Dec.  9  started  sponsor- 
ing comedy  program.  Here  Comes 
Elmer,  on  CBS  stations,  Saturday, 
10:15-10:45  p.m.  (EWT).  Built 
around  Al  Pearce  in  his  Elmer 
Blurt  characterization,  series  also 
features  Arleen  Harris,  commedi- 
enne.  Mick-ey  Gillette  is  musical 
director.  Jack  Hasty  writes  the 
show,  with  Wendell  Niles,  announc- 
er. Harold  J.  Kemp,  radio  director 
for  Roche,  Williams  &  Cunnyng- 
ham,  Chicago  agency  servicing  ac- 
count, is  producer. 


Kastor  Names  Daly 

ART  DALY,  one-time  radio  direc- 
tor of  William  H.  Weintraub  & 
Co.,  New  York  agency,  and  more 
recently  radio  field  representative 
in  Argentina  for  the  Coordinator 
of  Inter-American  Affairs,  has 
been  appointed  West  Coast  radio 
director  of  H.  W.  Kastor  &  Sons 
Adv.  Co.,  and  is  headquartered  at 
6331  Hollywood  Blvd.,  Hollywood. 
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WAUR  and  AIR  COOLED 
TRANSMITTING  and  RECTIfYING  TUBES 


!■ — ' 


nmPEREX 

...  the  high 
performance 
tube 


Amperex  engineers  have  made  many  important  contri- 
butions to  the  refinement  of  electron  tubes.  One  "Amper- 
extra"  of  note  is  the  development  of  a  means  of  assuring 
positive  contact  between  the  plate  and  wire  support.  Vary- 
ing and  unreliable  high  resistance  contacts  have  been 
eliminated  by  clinching  and  riveting.  And  it  is  this 
method  of  joining  the  plate  and  its  supports  that  makes 
for  a  steady,  constant  flow  of  plate  current. 
The  sum  total  of  all  "Amperextras"  adds  up  to  cost 
efficiency  in  broadcasting,  industrial,  electro-medical  and 
amateur  radio  applications.  An  Amperex  engineer  is  avail- 
able for  consultation  on  your  present  or  postwar  problems. 


nmPEREX  ElECTROniC  CORPOMTIOn 


79  WASHINGTON  STREET.  BROOKLYN  1,  NEW  YORK 
Export  Division:  13  E.  40th  St..  New  Yoric  16.  N.  Y.  Cables:  "ARLAB" 


IN  THIS  WAR,  YOU  GIVE  WHAT  YOU'VE  GOT.. .DONATE  A  PINT  OF  BIOOD  TO  THE  RED  CROSS  TODAY 
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ROBERT  E.  LUSK,  who  was  with  Benton 
&  Bowles  for  eight  years  preceding  1941. 
was  to  return  to  the  agency  Dec.  15  as 
vice-president  and  account  executive.  A 
former  partner  in  Pedlar,  Ryan  &  Lusk, 
he  also  has  teen  vice-president  in  charge 
of  advertising  and  merchandising  of  the 
Colgate-Palmolive-Peet  Co. 
W.  J.  JOST,  formerly  of  Dancer,  Fitz- 
gerald, Sample,  Canada  Dry  Ginger  Ale 
and  Owens-Illinois  Glass  Co.,  Jan.  2  will 
take  up  duties  at  Sherman  &  Marquette, 
New  York,  as  account  executive  on  the 
Colgate-Palmolive-Peet  Co.  account.  W.  R. 
Denning  has  been  promoted  to  media  di- 
rector, while  also  continuing  to  serve  in 
a  supervisory  capacity  on  production. 
WILLIAM  LIVINGSTON,  radio  program 
director  of  Warwick  &  Legler,  New  York, 
will  leave  Dec.  26  for  the  agency's  Holly- 
wood ofBce  where  he  will  be  permanently 
stationed. 

JOHN  O.  ELLINGTON  Jr.,  former  copy 
man  and  account  executive  of  Roy  S. 
Durftine  Inc.,  New  York,  has  joined 
Badger  &  Browning  &  Hershey,  New 
York,  as  a  copy  executive. 
ALLEN  D.  CONVERSE  Jr.,  formerly  of 
Griswold-Eshleman,  Cleveland,  has  joined 
the  copy  staff  of  Gray  &  Rogers,  Phila- 
delphia agency. 


RITA  WRIGHT  STACKHOUSE  has 
joined  MacWilkins,  Cole  &  Weber,  Port- 
land and  Seattle  agency,  as  writer.  New 
addition  to  the  production  department  is 
Eileen  Casey.  Mrs.  Stackhouse  has  been 
active  in  retail  advertising.  Miss  Casey 
was  formerly  with  the  Portland  Oregonian. 
ANNIE  MARY  LAWLER,  who  conducted 
poetry  and  book  review  programs  on 
Philadelphia  radio  stations,  has  joined  the 
writing  staff  of  N.  W.  Ayer  &  Co.,  Phila- 
delphia. 

MANNING  BROWN,  formerly  of  Federal 
Adv.  and  Ruthrauff  &  Ryan,  New  York, 
has  joined  J.  M.  Mathes  Inc.,  New  York, 
as  a  junior  account  executive. 
FLORENCE  GRAUMAN  MURDOCK,  for- 
merly  with  Aubrey  Moore  &  Wallace,  Chi- 
cago, is  now  with  Earle  Ludgin  &  Co., 
Chicago,   as  copywriter. 

RICHARD  F.  LINSERT,  account  execu- 
tive with  Needham,  Louis  &  Brorby,  Chi- 
cago, has  resigned  to  become  advertising 
manager  of  the  Golden  Peacock  Co.,  Paris, 
Tenn.,    manufacturers    of  cosmetics. 

FREDERICK  W.  COLE,  former  program 
manager  of  WFEA  Manchester,  N.  H.,  has 
joined  Daniel  F.  Sullivan  Co.,  Boston.  Ed- 
ward A.  Poor,  formerly  with  Vincent  Ed- 
wards &  Co.,  is  also  a  new  member  of  the 
Sullivan  agency. 

MARION  E.  WELBORN  &  Assoc.,  new 
Los  Angeles  advertising  agency,  has  been 
established  at  610  S.  Broadway.  Telephone 
is  Vandike  1812.  Firm  is  headed  by 
Marion  E.  Welbom,  for  20  years  with 
Los  Angeles  Times  as  advertising  coun- 
selor. 


IF  YOU  SELL 

SOAP 


COR  SEEDS 
OR  STOKERS> 
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$K  YOUR  DISTRIBUTOR 


ABOUT 


KDAL 


DULUTH 


Duluth  is  among  the  first  100  citie* 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annuafly.  You  figure  out  how 
many  carloads  of  soap  and  scrubbing 
compound  that  means! 
Thanks  to  it*  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 


tal daytime  survey  made  in  Virgin* 
ia,  Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the'  other  Duluth  station,  with 
more  than  70%  as  large  an  audi* 
ence  as  the  local  Virginia  NBC 
station! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows  —  and  ten  to  one 
he'U  say  "KDAL"! 


ICOO  WATTS    .  610  KC    .  CBS 

FREE  &  PETERS,  INC.,  Exclusive  Representatives 


ELLIS   ADV.   Co.,   Buffalo  and  Toronto. 

has  opened  a  New  York  office  at  33  W. 
42nd  St.  to  handle  activities  of  current 
accounts  in  this  area  and  several  new 
clients,  to  be  announced  probably  some- 
time in  January.  Jack  Culiner,  co-manager 
of  the  Toronto  office,  has  been  placed  in 
charge  of  the  new  branch,  and  other 
reassignments  are  in  process  within  the 
agency.  Michael  F.  Ellis,  partner  with 
Jerome  R.  Ellis  with  headquarters  in  Buf- 
falo, will  spend  a  good  portion  of  his  time 
in  New  York  office,  and  will  supervise 
whatever  radio  activities  there  may  be. 
It  is  expected  that  the  office  will  have  a 
radio  executive  at  a  later  date. 
BERNARD  M.  DOUGLAS,  with  Foote 
Cone  &  Belding  since  the  agency  was 
founded,  and  with  its  predecessor  Lord  & 
Thomas  for  12  year?,  has  been  elected  a 
vice-president.  Mr.  Douglas  is  in  charge 
of  the  Bourjois  account,  radio  advertiser. 
JOHN  LO  BUONO,  account  executive  of 
Grant  Adv.,  on  Dec.  11  transferred  from 
Chicago  to  the  New  York  office  of  the 
agency. 

CARY-AINSWORTH,  Des  Moines  agency, 
effective  Jan.  1  will  change  its  firm  name  , 
to  R.  H.  Cary  Inc.  R.  H.  Gary,  president, 
announces  there  will  be  no  change  in  the 
management  and  control  of  the  company. 
ALBERT  L.  GALE,  vice-president  of  J.  R. 
Hamilton  Adv.  Agency,  Chicago,  has 
joined  Agency  Service  Corp.,  Chicago,  as 
vice-president,  taking  two  radio  accounts. 
Old  Ben  Coal  Corp.  and  Committee  for 
National  Himian  Relations. 
FRANCIS  J.  O'BRIEN,  former  director 
of  sales  promotion  for  Franklin  Life  In- 
surance Co.,  Springfield,  IlL,  has  joined 
Roche,  Williams  &  Cleary,  Chicago,  as 
copywriter. 

ROBERT  F.  SMITH,  formerly  on  the 
Ladies  Home  JoumcU  advertising  stall, 
Chicago,  has  joined  U.  S.  Adv.  Corp., 
Chicago,  as  account  executive. 
RAYMOND  BROWNE,  former  sponsor- 
ship staff  manager  of  the  War  Advertising 
Council,  has  joined  the  New  York  office 
of  Foote,  Cone  &  Belding  as  account  exec- 
utive on  Cities  Service  Co.,  a  radio  adver- 
tiser. Before  his  association  with  the  Coun- 
cil, Mr.  Browne  was  advertising  manager 
of  Axton-Fisher  Tobacco  Co.,  and  of  the 
Texas  Co.  Mr.  Browne  has  been  elected 
a  member  of  the  council  by  resolution  of 
the  Board  of  Directors. 
MAXWELL  DANE  Inc.,  New  York,  ad- 
vertising agency,  opened  two  weeks  ago 
with  Maxwell  Dane  as  president.  Former 
account  executive  of  WMCA  New  York, 
Mr.  Dane  also  served  as  advertising  pro- 
motion manager  of  Look  magazine,  and 
has  been  with  Dorland  International  Inc.,  | 
New  York.  Mr.  Dane's  accounts  include 
Hygrade  Food  Products  Corp.  and  Vita- 
rine  Co.,  New  York.  New  agency  is  at 
113  W.  57th  St.  Telephone  is  Columbus 
5-4990. 

DAVID  HILLMAN,  president  of  Hillman- 
Shane-Breyer,  Los  Angeles,  is  the  father 
of  a  boy. 

JACK  SCANLON,  formerly  with  Steven- 
son  &  Scott,  Montreal,  has  been  appointed 
production  manager  of  Kenyon  &  Eckhardt, 
Montreal. 

NOLIN  TRUDEAU,  for  four  years  with  , 
the  publicity  department  of  the  Dept.  of  i 
Munitions  and  Supply,  Ottawa,  has  been  | 
appointed  production  manager  and  radio  "i 
director  of  the  Montreal  office  of  MacLaren  [ 
Adv.  Co.  j 

WALTER  ENGER,  for  four  years  with  ; 
Stovin  &  Wright,  Toronto  station  repre-  ; 
sentative,  has  joined  McKim  Adv.,  To-  i 
ronto,  as  account  executive.  ! 

HORACE  BROWN  has  resigned  from  Mc- 
Kim Adv.,  Toronto,  to  return  to  free-lanc( 
script  writing. 
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250  PARK  AVE  ,  NEW  YORK 


SaKty  Chus 

IS  A  WIZE  guy/ 


No  disrespect  intended  you  understand,  but  if  you're  a 
time  buyer  who's  used  to  using  WIZE,  you  know  what 
we  mean,  and  if  you've  never  availed  yourself  of  this  lucra- 
tive medium,  we're  here  to  tell  you  that  Santa  Claus  really 
is  a  WIZE  guy!  And  if  you  have  any  account  stockings  you 
want  to  fill  with  sales,  prepare  your  radio  schedules  with 
WIZE  in  mind!  The  listeners  in  the  fertile  Springfield  area  have  the 
WIZE  habit.  They  acquired  it  dialing  WIZE  for  those  topnotch  Blue 
Network  shows  .  .   .  and  it's  the  kind  of  habit  that  can  ring  sweet 
notes  on  the  cash  drawer  if  you  give  it  half  a  chance.  The  Springfield 
audience  is  a  receptive  audience,  that's  been  proved  again  and  again. 
It's  a  progressive,  eager  audience  as  many  a  national  and  local  adver- 
tiser can  tell  you.  And  since  it's  the  results  that  count,  and  facts  and 
figures  are  readily  available  to  you,  of  the  type  to  warm  the  cockles 
of  any  would-be  sponsor's  heart,  play  Santa  Claus  to  yourself  Christmas 
to  Christmas.    It's  a  WIZE  advertiser  who  does. 


WEED  &  CO.,  NATIONAL  REPRESENTATIVES 
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Specify  Air  Express 

Millions  of  dollars  are  lost  annually  by  the 
ordinary  slow-downs  of  business  and  industry 
due  to  the  constantly  recurring  need  for  tools 
and  materials  and  ivaiting  for  delivery! 

AIR  EXPRESS  can  close  many  of  those  gaps 
between  planning  and  performance,  save  many 
of  those  dollars! 

As  you  put  new  production  plans  into  opera- 
tion, you  will  find  AIR  express  at  your  service 
with  expanded  facilities  for  helping  you  cut 
the  high  cost  of  idle  machines,  idle  labor, 
\     idle  goods. 


A  Money-Saving, 
High-Speed  Tool 
for  Every  Business 


With  additional  planes  now  available  for  all  important 
types  of  traffic,  3-mile-a-minute  Air  Express  directly  serves 
hundreds  of  U.  S.  cities  and  scores  of  foreign  countries. 
Thousands  of  shippers  are  saving  substantial  sums  through 
Air  Express,  employing  its  economy  and  efficiency  in  an 
ever-increasing  number  of  ways. 

WRITE  TODAY  for  "Quizzical  Quiz"— a  booklet  packed 
with  facts  that  will  help  you  solve  many  a  shipping  problem. 
Dept.  PR-13,  Railway  Express  Agency,  230  Park  Avenue, 
New  York  17,  N.  Y.,  or  ask  for  it  at  any  local  office. 


SAGA  OF  STATION  25 

Transmitter  in  Front  Lines 
 Has  Lively  Career  


RADIO  STATION  25,  an  airborne 
broadcasting  unit  attached  to  Lt. 
Gen.  George  S.  Patton's  Third 
Army,  has  been  traveling  v^ith  the 
fast  moving  Third  and  transmit- 
ting direct  to  a  receiver  in  this 
country.  The  story  of  the  transmit- 
ter, now  mounted  in  an  Army 
truck,  was  told  last  week  at  a  news 
conference  in  New  York  of  the 
Mackay  Radio  &  Telegraph  Co. 

LeRoy  F.  Spangenberg,  assistant 
vice-president,  returned  from  the 
European  theatre,  said  that  the 
unit  has  had  to  move  13  times  and 
over  400  miles  to  keep  up  with  the 
Third  Army.  The  transmitter  has 
been  sending  about  40,000  words 
daily,  according  to  Mr.  Spangen- 
berg. He  added  that  the  Army  had 
ordered  from  Mackay  an  airborne 
unit  for  voice  and  code  transmis- 
sion light  enough  to  "be  set  down 
in  some  large  German  city."  Two 
other  broadcasting  units  have  been 
requested  for  France  and  another 
is  being  sent  to  the  Third  Army  to 
relieve  "Radio  Station  25"  which 
has  been  operating  since  the  Nor- 
mandy D-Day,  he  said. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  States 


]VBC  WESTERIS  AREA 
HOLDS  WAR  CLimC 

CHARTING  a  course  of  action  to 
meet  problems  related  to  an  in- 
tensified war  effort  in  the  Pacific, 
NBC  western  division  executives 
and  station  managers  of  that  area 
met  for  a  two-day  war  clinic  at  the 
Biltmore  Hotel,  Los  Angeles,  Dec. 
6-7.  Called  by  Sidney  N.  Strotz, 
western  division  vice-president, 
conference  was  addressed  by  Wil- 
liam S.  Hedges,  New  York  vice- 
president  in  charge  of  stations,  who 
discussed  future  network  problems. 
NBC  station  owners  and  managers 
in  attendance  included: 

Arden  X.  Pangborn,  KGW;  William 
Stuht,  KOMO:  O.  W.  Fisher,  KOMO;  Wal- 
ter Wagstaff,  KIDO:  Keith  CoUins,  KM  J; 
Henry  Fletcher,  KSEI;  0.  P.  Soule,  KTFI; 
Mrs.  Florence  Gardner,  KTFI;  Mrs.  O.  P. 
Soule,  KTFI;  Ed  Craney,  KGIR;  Franz 
Robischon,  KGHL;  Ray  Smucker  and  Mrs. 
Smucker,  KYUM;  R.  B.  Williams,  KVOA; 
Richard  Lewis,  KTAR;  Eleanor  McClatchey, 
KMJ;  Harold  Ritter,  KYCA;  Tom  Sharp, 
KFSD;  Marian  Harris,  KFSD;  S.  S.  Fox, 
Myron  Fox,  KUYL;  John  Elwood,  KPO; 
William  B.  Ryan,  Don  McNamara,  George 
Whitney,  KFI. 

Besides  Mr.  Strotz  and  Mr.  Hedges,  west- 
ern division  network  executives  included: 
L.  S.  Frost,  program  manager;  Frank  Ber- 
end,  sales  manager;  Jennings  Pierce,  sta- 
tion relations  manager;  Harold  J.  Bock, 
press  department  manager;  Joe  Alvin,  news 
and  special  events  manager;  Henry  Maas, 
program  and  sales  traffic  manager;  Paul 
Gale,  traffic  manager;  Don  Tatum,  NBC 
attorney. 

Video  Restrictions 

BECAUSE  of  the  additional  ex- 
pense and  extra  hours  of  rehearsal 
involved,  television  after  the  war 
probably  will  be  broadcast  only  a 
few  hours  a  day  and  by  the  larger 
networks,  Raymond  T.  Guy,  radio 
facilities  engineer  of  NBC,  told  the 
Institute  of  Radio  Engineers  in 
Philadelphia.  Speaking  at  the 
Franklin  Institute,  Mr.  Guy  said 
first-rate  television  programs  would 
be  more  difficult  to  produce  than 
movies  because  each  scene  would 
have  to  be  made  right  the  first 
time.  Other  speakers  were  Allen 
B.  DuMont,  president  of  Allen  B. 
DuMont  Labs,  and  David  B.  Smith, 
director  of  research,  Philco  Corp. 


BELIEVED  TO  BE  the  largest  in 
world,  this  KWK  war  map  is 
mounted  on  the  "Times  Square" 
of  St.  Louis.  It  measures  54  feet 
in  length  by  31  in  height  and  is 
topped  by  eight-foot-high  call  let- 
ters. The  European  theatre  is  the 
present  subject,  with  changes  on  the 
front  being  painted  in  frequently. 
After  the  collapse  on  that  front, 
it  is  planned  to  show  the  South 
Pacific  battle  zones. 


Bendix  Surveys 

CONSUMERS  are  being  asked  to 
state  preferences  in  reception 
quality,  design  and  other  features 
in  radio  receivers  through  nation- 
wide surveys  now  being  undertaker 
by  the  Bendix  Aviation  Corp.  which 
is  planning  a  complete  line  oi 
popular-priced  sets  for  the  post- 
war market,  according  to  Leonard 
C.  Truesdell,  general  sales  man- 
ager of  the  Bendix  home  radio  divi- 
sion. 

KBS  Appointments 

TWO  new  appointments  have  beer 
made  by  the  Keystone  Broadcast- 
ing System  in  an  expansion  of  its 
New  York  and  Hollywood  progran 
and  statistical  staffs  Michael  M 
Sillerman,  president,  announced 
Elaine  N.  Gonda  moved  Dec.  11 
from  the  station  relations  depart 
ment  in  New  York  to  program  di 
rector  in  charge  of  west  coast  ac 
tivities.  Irene  Douglas,  formerly  ir 
the  statistical  division  of  Genera 
Motors,  has  been  appointed  heac 
of  the  KBS  research-statistics  de 
partment. 


Rome.Georjda 
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REPORT  TO  THE  RADIO  INDUSTRY 
The  time  situation  in  Chicago 

FOR  19  STRAIGHT  YEARS  WBBM  HAS  LED  ALL  STATIONS  IN  TOTAL  SPONSORED 
TIME  IN  CHICAGO. 

Nearly  half  the  radio  advertising  in  the  Chicago  market  is  directed  to 
selling  grocery  products. 

FOR  THE  PAST  SEVEN  YEARS — AS  FAR  AS  OUR  RECORDS  GO — WBBM  HAS 
CARRIED  AN  AVERAGE  OF  24%  MORE  SPONSORED  TIME  DEVOTED  TO  SELLING 
GROCERY  PRODUCTS  THAN  ANY  OTHER  CHICAGO  STATION. 

The  following  classifications  account  for  nearly  4/5  of  the  radio  time 
sold  in  Chicago  (seven  year  average)  : 

Grocery  products  .  .  .  Tobacco  .  .  .  Drugs  and  Cosmetics"  .  .  . 
Automobiles  and  Related  Products  .  .  .  Household  Products. 

WBBM  HAS  CARRIED  AN  AVERAGE  OF  12%  MORE  SPONSORED   TIME  DEVOTED 
TO  SELLING  THE  ABOVE  PRODUCTS  FOR  THE  PAST  SEVEN  YEARS  THAN  ANY 
OTHER  CHICAGO  STATION. 

How,  during  October,  did  WBBM  stand  in  sponsored  time  in  those 
classifications? 

GROCERY  PRODUCTS  .  .  .  WBBM  27%  more  than  next  station 

TOBACCO  WBBM    4%  more,  than  next  station 

DRUGS-COSMETICS  ....  WBBM  11%  more  than  next  station 

AUTOMOTIVE  WBBM    5%  more  than  next  station 

HOUSEHOLD  PRODUCTS  -  .  WBBM  69%  more  than  next  station 

How  will  WBBM  stand  in  future  months? 

SCHEDULES  FOR  1945  INDICATE  THAT  WBBM  WILL  CONTINUE  TO  LEAD  THE  FIELD 
AS  IT  HAS  DONE  FOR  THE  PAST  19  YEARS. 

WBBM,  Chicago 

Midwest  key  station  of  the 
Columbia  Broadcasting  System 

'^Only  non-medical  products  included  in  this  tabulatioa 
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ELECTRIC  COMPANY 


BLUE  RIBBON  Ice  Cream  Co.,  New  York, 
through  its  newly  appointed  agency,  Lester 
Harrison  A^sn.,  New  York,  now  sponsors 
transcribed  30-second  spot  announcements 
10  to  15  times  per  week  on  WNEW  WHN 
and  WMCA  New  York.  Started  early  in 
December  schedule  will  gradually  be  ex- 
tended to  other  stations  in  the  New  York 
market. 

BEATRICE  CREAMERY  Co..  Chicago 
(Chox),  effective  Jan  1  will  begin  spon- 
sorship of  a  quarter  hour  test  program 
Streamlived  Fairy  Tales  thrice-weekly  on 
WINN  Louisville.  Ky.  Contract  for  26 
weeks  was  placed  by  Foote,  Cone  &  field- 
ing. Chicago. 

FARM  Crops  Processing  Corp  (industrial 
alcohol  plant) .  began  sponsorship  Dec.  17 
of  Your  Home  Town,  produced  by  Fo?ter 
May,  Omaha,  on  WOW.  Consisting  of  a 
narrative  history  of  a  community  with  an 
interview  with  the  oldest  inhabitant,  half- 
hour  show  is  heard  10:30  a.m.  Sunday. 
Agency  is  Caples  Co.,  Chicago. 


THE  VOICE  OF  MISSISSIPPI 

mm 


N  B.  C. 


MISSISSIPPI'S 

GREEN 
CHRISTMAS 


Mississippi's  Christmas,  sans  snow, 
will  be  "green"  instead  of  "white," 
but  the  old-fashioned  Yuletlde 
spirit  will  reign  nevertheless. 

And  a  "green"  Christmas  here  in 
the  heart  of  the  deep  South  is  en- 
tirely appropriate  this  year — be- 
cause business  is  alive  and  growing 
the  year-round. 

Reviewing  the  past  year  and 
looking  to  the  future,  here  are  a 
few  reasons  why  the  Mississippi 
market  is  growing  and  should  get 
the  "green"  light  on  your  1945 
sales  program: 

— four  new  oil  fields  discovered 
in  1944. 

— industrial  development  brisk. 

— farm  income  biggest  in  history. 

— livestock  sales  up. 

— buying  income  highest  ever. 


WJDX — "the  Voice  of  Missis- 
sippi"— DOMINATES  this  stable, 
growing,  able-to-buy  market.  Let 
WJDX  carry  your  message  to  this 
field  where  business  is  always 
"green  with  new  life." 


>   Owrwd  and  Oparatad  b/ 

LAMAR 

LIFE  INSURANCE 

U 

COMPANY 

JACKSON,  MISSISSIPPI 
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PEPSODENT  Co.  of  Canada,  Toronto 
(toothpaste),  has  appointed  Ruthrautf  & 
Ryan,  Toronto,  as  agency,  effective  Jan. 
1.  No  immediate  change  in  radio  adver- 
tising is  planned. 

METROPOLITAN  LIFE  INSURANCE 
Co.,  Ottawa,  has  appointed  MacLaren 
Adv.  Co.,  Toronto,  as  agency. 

PERSONNA  BLADE  Co.,  New  York 
(razor  blades),  has  started  Radio  Sports 
Reel  i\Ionday  through  Friday  on  CBM  Mon- 
treal. Account  was  placed  by  J.  Walter 
Thompson  Co.,  Montreal. 

O'CEDAR  Co.  of  Canada,  Toronto  (floor 
polish),  has  started  House  of  Melody, 
half-hour  Sunday  afternoon  program,  on 
CJBC  Toronto.  Account  was  placed  ty 
MacLaren  Adv.  Co.,  Toronto. 

HOLLERS  CONCENTRATED  Beverages, 
Los  Angeles,  on  Jan.  1  starts  daily  par- 
ticipation in  the  combined  Sunrise  Salute 
and  Housewives  Protective  League  pro- 
era  m«  on  KNX  Hollywood.  Contract  i; 
for  52  weeks.  Firm  in  mid-January  w  11 
also  start  participation  in  Home  Makers 
Club  on  KMPC  Hollywood.  Agency  is 
Davis  &  Beaven  Adv.,  Los  Angeles. 

FOREMAN  &  CLARK,  Los  Angeles 
(clothiers),  adding  to  its  Pacific  Coast 
spot  schedule  on  Dec.  12  started  a  five- 
weekly  quarter-hour  after  midnight  swing- 
shift  program  on  KNX  Hollywood.  Con- 
tract is  for  52  week'.  Agency  is  Botsford, 
Constantine   &   Gardner,   Los  Angeles. 

ENTZ  &  RUCKER  Hardware  Co.,  Los 
Angeles,  on  Dec.  14  started  Hubby's  Hobby 
on  KMPC  Hollywood.  Program  is  a  weekly 
25-minute  comedy-drama.  Contract  is  for 
52  weeks.  Agency  is  Henry  W.  Welsh  Adv., 
Los  Angeles. 

CAPITOL  RECORDS  Inc.,  Hollywood, 
Cal.,  has  placed  its  account  with  Foote. 
Cone  &  fielding,  Los  Angeles.  Plans  for 
radio  are  said  to  be  included. 

CHRISTIAN  &  Co.,  Pittsburgh  (foods), 
has  named  Earl  W.  Bothwell  Adv.,  Pitts- 
burgh, as  agency.  Radio  is  said  to  be 
conridered. 

HARRY  P.  RITCHIE  Co.,  Los  Angeles 
(packaged  salted  nuts),  on  Dec.  10  started 
using  five  transcribed  announcements  per 
week  on  KPHO  Phoe^'X,  with  a  thri'-e- 
weeVly  schedule  on  KECA  Los  Angeles. 
Contracts  are  for  13  weeks.  Agency  is 
Marion  E.  Welborn  &  Arsoc,  Los  Angeles. 

JAMES  F.  BALLARD  Inc.,  St.  Louis,  Mo. 
(Campho-Phenique) ,  will  begin  spopsor- 
ship  of  spot  announcements  and  chain 
breaks  in  32  markets  Jan  1  and  15  for  48 
weeks.  Co'^  tract  was  placed  by  Sherman 
&  Marquette,  Chicago. 

CLINTON  WATCH  Co.,  Chica-ro.  has 
started  sponsorship  of  five  announcements 
weekly  for  52  weeks  on  WENR  Chicago. 
Agency  is  Malcolm  Howard  Adv.,  Chicago. 

MARY  DUNHILL  Inc.  New  York,  has 
appointed  Dorland  Tnternational-Pettingell 
&  Fenton,  New  York,  newly  merged  agen- 
cy, to  handle  advertising  for  its  cosmetics. 
Firm  will  concentrate  on  pu^lications  for 
the  present,  but  radio  is  being  considered, 

REGINALD  L.  JOHNSON,  former  assist- 
ant sales  promotion  manager  of  Johns- 
Manville  Corp,,  New  York,  has  been  ap- 
pointed senior  advertising  manager  of  the 
organization,  a  new  position,  acting  as  as- 
sistant to  the  vice-president  on  all  busi- 
ness in  the  advertising  and  sales  promo- 
tion  department. 


^ke  Commrm 

t,  GEORGfA 


\NMAZ  MACON 


SAVANNAH 


AVAILABLE 
AT 

COMBINATION 
RATES 


"-lu  Georgia 

MAJOR  TDIA 
MARKET   I  nlvr 

Represented  by 


THE  KATZ  AGENCY,  Inc. 


BLAW-KNOX 

V  E  R  T  I  C  A  L 

RADIATORS 

F  M  &  TELEVISION  TOWERS 
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HER  ENERGY  is  as  inexhaustible  as  her  generosity.  Her  affec- 
tion for  people  is  as  sincere  and  warm  as  the  morning  sun.  Her 
willingness  to  serve,  her  genuine  appreciation  for  all  that  is  good 
and  clean  and  wholesome  and  her  modest  enthusiasm  makes  her 
one  of  radio's  most  outstanding  women.  Yes,  it's  Kate  Smith. 
We'll  send  a  free  copy  of  Printers'  Ink  to  every  one  who  cares  to 
paste  the  puzzle  together  and  mail  it  back  to  us. 


SPEAKING  of  Kate  Smith  re- 
minds us  of  Ted  Collins,  Kate's 
business  manager,  producer,  co- 
worker and  loyal  supporter,  and 
of  the  grand  job  he  and  Kate 
have  been  doing  for  the  CJeneral 
Foods  people.  Mr.  Collins  has 
contributed  a  lot  of  the  "know- 
how"  to  that  job.  His  ideas  on 
war  condition  copy  are  still  im- 
portant more  than  a  year  after 
he  mentioned  them  in  Printers' 
Ink.  The  success  of  this  team 
is  no  puzzle,  even  to  the  most 
casual  observer. 


PRODUCT  SUCCESS  isn't  al- 
ways as  easy  to  understand. 
In  1928  when  the  Postum  Com- 
pany, forerunner  of  General 
Foods,  purchased  Calumet  for 
some  $32  million,  many  market- 
ing people  wondered  why  they 
paid  so  much  for  a  trademark. 
At  that  time  P.  I.  readers  learned 
a  lot  about  the  worth  of  popu- 
larity achieved  through  the  ju- 
dicious advertising  of  a  sound 
product.  General  Foods  continue 
to  apply  the  "good  product  well 
advertised"  axiom. 


Among  the  1^,985  Printers'  Ink  subscribers  are  1-ff  at 
General  Foods  end  36  in  the  advertising  agencies  who  place 
the  different  phases  of  the  General  Foods  advertising. 


P.  I.  wrote  the  story  of  Calumet's 
transfer  in  several  different  forms. 
P.  I.  readers  read  it  first  as  news. 
Later  it  was  interpreted  and  used 
as  a  demonstration.  So  it  is  with 
most  important  marketing  news. 
In  Printers'  Ink  the  reader  discov- 
ers how  each  important  item  af- 
fects him,  or  how  he  can  use  the 
experience  of  others.  This  basic 
quality  is  one  of  the  reasons  for 
the  reader  loyalty  Printers'  Ink 
enjoys.  It  is  one  of  the  reasons 
why  media  promotion  men  who 
reach  the  advertising  and  market- 
ing fields  best,  buy  P.  I.  first! 


Printea-slnk 

TiiK  wEKKi.r  jiruiAziM-:  or 

1/H>.7,T/SMG   Wl\l(,;  Ml  \  r  AMI  Sll.h^ 


205  East  42nd  Street,  New  York  17,  N.  Y. 


OWI  PACKET,  WEEK  JAN.  8 


Check  the  list  below  to  find  the  war  RieHase  announccmenta  you  will  broadcast  during  the 

week  beginning  Jan.  8  OWI  transcriptions  contains  six  50-second  announcements 
suitable  for  sponaonhip  and  three  20-8ccond  chain  break!  on  each  side  u(  aucs. 
Tell  yoiu'  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 

messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Grenp  Group  NAT.  SPOT 

WORK  KW  Ol  PLAN 

PLAN    AC.  Ind.       AS.  Ind.        Utc  TraBS. 


Paper  Salvage    X 

Hold  Prices  Down    X 

V-Mail    X 

Stop  Wartime  Accidents  

Planned  Savine   

War  Bonds  

Don't  TraTel    — 


X 
X 


X 

~x 


See  OWI  Schedule  of  War  Message  142  for  names  and  time  of  programs  carry* 
ing  war  messages  under  National  Spot  and  Network  Allocation  Plans. 


CBC  Centralizes  Toronto 
Offices  in  New  Building 

CENTRALIZATION  of  all  Cana- 
dian Broadcasting  Corp.  offices  and 
studios  at  Toronto  into  one  build- 
ina:  finally  has  been  accomplished 
with  the  purchase  of  the  former 
Havergal  College,  girls'  boarding 
school,  on  Jarvis  Street.  The  CBC 
will  move  into  the  building  early  in 
the  new  year,  engineers  having  been 
at  work  on  plans  for  somi  months. 
Purchase  price  has  not  been  re- 
vealed. 

The  move  will  center  under  one 
roof  all  CBC  national  offices,  ex- 
cept the  executive  offices  which  are 
at  Ottawa  and  the  engineering  of- 
fices at  Montreal.  Commercial, 
program  and  station  relations 
departments,  network  headquar- 
ters, and  Toronto  stations  all 
will  he  in  the  building  which  will 
also  house  ten  studios  for  the 
Trans-Canada  and  Dominion  net- 
works and  for  CBL  and  CJBC, 
Toronto  CBC  outlets.  The  largest 
studio  will  be  in  the  building's  for- 
mer chapel  which  seats  about  300 
persons.  The  CBC  will  retain  two 
nearby  studios,  the  CBC  playhouse 
and  the  CBC  concert  hall,  both 
within  a  fevr  blocks  of  the  new 
headquarters.  All  of  the  CBC's 
350  employees  in  Toronto  will  be 
housed  in  the  new  broadcasting 
center. 

Since  the  CBC  has  long  planned 
a  broadcasting  center  for  Toronto, 
delayed  by  the  war,  the  new  head- 
quarters only  will  be  used  by  the 
CBC  for  about  the  next  five 
years.  By  that  time  it  is  expected 
that  the  Toronto  Town  Planning 
Commission  will  have  its  plans 
accepted,  and  the  CBC  will  build 
a  modern  center  adjoining  the  Uni- 
versity of  Toronto,  destined  in  the 
plan  to  be  the  cultural  center  of 
the  city. 


KOTA  Towers 

CONSTRUCTION  of  three  new 
transmitter  towers  is  under  way  at 
KOTA  Rapid  City,  S.  D.  The  con- 
crete bases  for  the  towers  were 
completed  a  few  weeks  ago  and 
building  materials,  including  35 
tons  of  steel,  antenna,  cables,  light- 
ing equipments  and  beacon  flash- 
ers, already  have  been  delivered. 
Only  the  center  tower  will  be  used 
during  the  daytime,  but  at  night 
all  three  will  be  operated  on  a  di- 
rectional beam. 


CJEM  Opens 

CJEM  Edmunston,  N.  B.,  has 
started  operation  with  250  w  on 
1240  kc.  The  station  is  a  supple- 
mentary on  the  Canadian  Broad- 
casting Corp.  French  network, 
using  programs  in  both  French  and 
English.  J.  D.  Boudreau  is  station 
manager,  J.  G.  Cartier  commercial 
manager  and  J.  R.  McGough  chief 
engineer.  CJEM  is  represented 
exclusively  by  H.  N.  Stovin,  To- 
ronto and  Montreal. 


Ken-Rad  Tubes  to  GE 

NEGOTIATIONS  are  now  in  prog- 
ress for  purchase  by  General  Electric 
Co.  of  the  Ken-Rad  Corp.  radio  tube 
branches  in  Owensboro,  Ky.  and  four 
other  locations,  it  has  been  announced 
by  Roy  Burlew,  Ken-Rad  president, 
and  Dr.  W.  R.  G.  Baker,  GE  vice- 
president  in  charge  of  the  electronic 
department.  The  prospective  sale  does 
not  include  the  electric  lamp  manu- 
facturing operations  of  Ken-Rad. 


Rats  Again 

INTERRUPTING  Black 
Flame  of  the  Amazon  at  9:05 
p.m.  on  KFAR  Fairbanks, 
Alaska  one  night  not  long 
ago,  a  foolish  rat  lost  his  life 
by  tangling  with  the  1500  v 
transmitting  equipment.  The 
cheese  eating  interloper  was 
found  by  chief  engineer 
Augie  Hiebert,  who,  with  the 
aid  of  his  spaniel  puppy, 
Sparky,  were  investigating 
the  cause  of  the  disturbance. 


250,000  PROSPECTS 


IN  THE  SABINE  AREA  OF  TEXAS 


KFDM 


Blue  Network,  560  K.  C,  1,000  WaHs 
BEAUMONT,  TEXAS  MEANS  BUSINESS 


REPRESENTED  BY 
TAYLOR  -  HOWE  -  SNOWDEN 
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WE  ARE  NOT 

Crystal  Gazing 

WHEN  WE  PREDICT 
THAT... 


rEl 


_    K  M.  TRANSMimERS 
Wm  Blanket  ThM^^tryll 

^REL  collaborated  with  Major  Arm- 
strong in  building  the  first  FM  Transmitter 
to  be  put  into  service. ..  At  Alpine,  IV.J.-..now  W2XJVIN.  This  was  followed  by  some  of  the  most 
difficult  installations  ever  made  in  the  entire  history  of  radio  .  .  .  Station  WMTW,  (Yankee  Net- 
work) atop  Mt.  Washington,  where  the  weather  is  "the  worst  in  the  world".  .  .  Station  WENA 
(Evening  News  Association^  on  Detroit's  highest  skyscraper. 

^^^la  back  of  REL  is  as  fine  a  record  of  performance  as  any  in  the  world! 
REL  Engineers  have  unique  experience!  Their  reputation  for  reliability  and  "know-how"... their 
vast  resources  and  store  of  knowledge...these  things  put  REL  in  the  lead  for  postwar  FM  expansion! 

Yes,  REL  transmitters  will  soon  mushroom  througli- 
out  the  country  ...  we're  ready  to  move  ahead! 


MICHIGAN 
M.  N.  Duffy  &  Co.,  Inc. 
2040  Grand  River  Ave.,  W. 
Detroit,  Mich. 


Sales  Representatives 

MID  WEST 
REL  Equipment  Sales,  Inc. 
612  N.  Michigan  Blvd. 
Chicago,  111. 


PACIFIC  COAST 
N.  B.  Neeley 
5334  Hollywood  Blvd. 
Hollywood,  Cal. 


PIONEER  MANUFACTURERS  OF  FM  TRANSMITTERS  EMPLOYING  ARMSTRONG  PHASE-SHIFT  MODULATION 


RADIO  ENGINEERING  LABS.,  INC. 
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High  Praise  From  Treasury  Officials 
To  Radio,  NAB,  OWl  for  Bond  Drive 


IN  VOLUME 

which  cover  eau  overing  adver- 

tiseis  and  age  ^^bUcations, 

publications  is  basf   i^.^rtions  and  num 

Advertising  Age 

▼  ^  ■  ^  Marketing 

The  Notional  Newspaper^  ^^^^ 

,00  e.  Ohio  St..  Ch  «90  • 


"CERTAINLY  the  voluntary  con- 
tributions of  the  radio  industry  for 
the  Sixth  War  Loan  have  far  ex- 
ceeded our  expectations",  Ted  R. 
Gamble,  national  director  of  the 
Treasury  War  Finance  Division, 
said  last  week  in  a  statement  to 
Broadcasting  praising  the  part  of 
broadcasters  in  the  Bond  campaign. 

"!  would  like  to  take  this  oppor- 
tunity", he  said,  "to  thank  the  NAB, 
the  OWI,  the  four  networks,  the 
individual  stations,  the  advertisers 
and  advertising  agencies  and  the 
War  Advertising  Council  for  their 
enthusiastic  support.  In  prospect 
the  Sixth  War  Loan  presented  one 
of  the  most  difficult  problems  we 
had  to  face.  We  have  called  upon 
everyone  in  radio  broadcasting  to 
participate.  ...  to  shoulder  some 
of  the  responsiblity  for  this  Drive. 
They  are  to  be  congratulated  for 
assuming  this  responsibility  and 
working  in  such  close  harmony  to 
produce  truly  inspiring  results." 

In  like  praise  of  radio,  Thomas 
H.  Lane,  WFD  director  of  radio, 
press  and  advertising,  commented 
"The  difficulties  we  have  faced  in 
the  promotion  of  the  Sixth  War 
Loan  made  it  necessary  to  coordi- 
nate every  force  within  the  radio 
industry  and  to  call  on  everyone 
for  help.  The  organizations  and 
committees  with  which  we  have 
worked  from  the  policy  stage 
through  to  the  last  radio  broadcast 
on  the  last  day  of  the  Drive  are  to 
be  congratulated  for  their  untiring 


devotion  to  the  task  and  the  effec- 
tiveness of  their  efforts." 

These  effective  results  of  radio's 
voluntary  offerings  toward  solution 
of  many  problems  of  the  Sixth 
Loan  were  expressed  in  a  report 
by  Robert  J.  Smith,  chief  of  the 
WFD  Radio  Section,  who  said 
"Specifically,  the  Radio  Section  has 
placed  itself  at  the  disposal  of  the 
networks  and  agencies  in  the  plan- 
ning of  450  network  shows  plus 
hundreds  of  live  local  shows,  in 
addition  to  the  recorded  programs 
built  up  by  the  Treasury  which 
were  requested  by  883  stations. 
The  actual  time  devoted  to  the 
campaign  for  these  transcriptions 
is  estimated  to  be  20  %  higher  than 
any  previous  Drive."  (OWI  report 
is  on  page  32.) 

The  Treasury  theory —  that  if 
people  were  allowed  to  participate 
in  the  early  planning  and  execution 
of  ideas  and  activities  they  would 
have-  a  greater  understanding  of 
the  objectives  to  be  obtained  and 
policies  to  be  followed — was  dis- 
played during  the  Sixth  Loan  in 
the  Station  Advisory  Committee, 
composed  of  advisors  drawn  from 
individual  stations;  Network  Bond 
Committee,  composed  of  network 
representatives;  and  the  Music 
Advisory  Committee,  with  top  per- 
sons from  that  field.  Close  relation- 
ships also  have  been  maintained 
with  War  Activities  Committee, 
War  Adv.  Council,  OWI,  Army, 
Navy  and  other  agencies. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio    Engitfering  CviuultoaU 

Commercial  Radio  Equip.  Co. 

Kantat  City,  Mo 
Washington,  D.  C  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 

(Subj.  to  Gov't  Ree.) 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Vrite  fttr  catnian 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


TOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion Sq.  Bldg.,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


Accurate      Concise  Dramatic 

in  jn 

and 

"A  Dispatch  from  Renter's" 
WKAT  (BLUE)  4th  YEAR 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


^  SOUND  EFFECT  RECORDS  ^ 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSOX 

67  W.  44th  St.  New  York,  N.  Y. 


BUY 
WAR  BONDS 


66    •    December  18,  1944 


BROADCASTING    •    Broadcast  Advertising 


Beauty  and  Performance  Now  Go  Hand  in  Hand — 


Here's  The  Famous  Gates  DYNAMOTE 

PORTABLE  REMOTE  AMPLIFIER 

that  provides  perfect  response  and  flexibility  to  meet  every  need 

e  The  Gates  Dynamote  is  the  most  popular,  deluxe  remote  multi- 
channel unit  in  use.  No  wonder,  too,  when  you  consider  the  hundreds 
of  stations  that  have  found  complete  satisfaction  in  the  versatility 
of  the  Gates  Dynamote  to  go  anywhere  and  offer  top  performance 
every  time.  Small  in  size,  light  in  weight,  rugged  in  design,  smart 
in  appearance,  the  Dynamote  and  its  small  Power  Supply  Unit  are 
carried  compactly  as  one,  in  a  sturdy  carrying  case,  to  go  anywhere 
and  pick  up  anything.  The  dependable,  brilliant-performing  Dyna- 
mote is  adaptable  to  99%  of  the  remote  uses — from  football  games 
to  symphonies  .  .  .  and  with  its  three  inputs,  mixing  three  micro- 
phones, and  type  of  remote  set-up  comes  within  its  scope.  Avail- 
able either  in  V.U.  or  Db.  meter. 

The  Gates  "Dynamote"  deserves  a  place  in  your  post-war 
plans.  Ask  for  details  of  our  Post-War  Priority  Plan  that  as- 
sures you  prompt  delivery  when  normal  production  is  resumed. 

Wartime  restrictions  do  not  allow  the  sale  of  new  broadcasting  equipment  without 
priority.  This  equipment  is-  presented  merely  to  acquaint  you  with  Gates'  developments. 


Note  the  netc  and  compact,  mod- 
ern airplane-higgage  type  carry- 
ing case  that  is  completely 
weather  resistant.  Additional 
space  in  bottom  for  microphones 
and  other  accessories. 


RADIO  COMPANY, Quincy,  Illinois,  U.S. A. 

MANUFACTUKcRS  OF  RADIO  BROADCAST  TRANSMIHERS,  SPEECH  EQUIPMENT,  RECORDING  APPARATUS  AND  ALLIED  EQUIPMENT  IN  THE  ELECTRONICS  FIELD 


1*1 
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AIR  POWER  IN  AIR  FORCE 

Servicemen  Who  Put  the  AAF  on  the  Airwaves 
 Represent  a  Fortune  in  Radio  Names  


A  FORTUNE  in  radio  industry 
names  is  represented  in  the  serv- 
icemen serving  with  the  two  Army 
Air  Forces  Radio  Units  now  en- 
gaged in  telling  the  story  of 
American  air  power  to  the  esti- 
mated 15,000,000  people  who  listen 
weekly  to  the  programs  and  scripts 
they  prepare.  Ex-radiomen  from 
all  branches  of  the  industry  staff 
the  units  which  currently  are  sta- 
tioned at  Santa  Ana  and  New 
Haven. 

Heading  the  unit  now  at  New 
Haven  and  scheduled  to  go  to  New 
York  by  Jan.  1  is  Capt.  Robert  G. 
Jennings,  former  WLW  Cincin- 
nati executive  and  later  radio 
director  of  H.  W.  Kastor  &  Sons, 
Chicago.  Maj.  Glenn  Miller,  or- 
chestra conductor,  now  is  overseas 
as  head  of  a  band  from  the  New 
Haven  Unit.  He  first  directed  the 
band  there,  now  under  the  direc- 
tion of  Sgt.  Harry  Bluestone.  A 


veteran  of  some  20  years  as  musi- 
cal director  in  radio  is  the  com- 
manding officer  of  the  Santa  Ana 
Unit,  Lt.  Col.  E.  J.  Dunstedter. 

Starting  early  in  1942,  first  with 
recruiting,  then  combat  reporting, 
and  now  rehabilitation,  the  AAF 
has  used  radio  through  200  local 
broadcast  series,  seven  official 
programs  and  personal  appear- 
ances of  its  men  on  the  air. 

The  first  unit  was  established 
at  Santa  Ana  a  few  months  after 
Pearl  Harbor,  at  the  request  of 
Gen.  H.  H.  Arnold,  Commanding 
General  of  the  AAF.  Its  mission 
was  to  provide  broadcasts  to  the 
networks.  In  November  1943  two 
additional  units  were  established, 
one  at  Ft.  Worth,  another  at  New 
Haven.  The  Ft.  Worth  Unit  has 
now  moved  to  New  Haven  to  re- 
place the  original  Yale  Unit  now 
overseas. 

Programs  for  local  stations  are 


Let's  Take 
"JOE  and 
RALPH"  .  .  . 

^^any  a  sponsor  with  a  network 
show  uses  Joe  and  Ralph  ("The  Early  Morning  Frolic") 
for  plus-programming.  He  uses  his  national  hookup  for 
institutional  advertising  and  gets  right  down  to  bed- 
rock product  selling  with  dramatized  spots  on  this  great 
CKLW  show  (6:00  to  9:30  A.M.  daily)  slanted  straight 
for  Detroit  Area  listeners.  It's  a  comedy  show,  as  much 
an  institution  in  this  market  as  coffee-for-breakfast! 

A  spot  on  "The  Early  Morning  Frolic"  is  a  powerful 
piece  of  time.  It  covers  a  primary  market  of  over 
8,000,000  people.  It  will  increase  your  sales  ...  do 
"point  of  purchase"  advertising  .  .  .  test  the  "pull"  of 
a  new  product  in  this,  America's  Third  Market.  The 
price?  $15.00  per  spot,  imagine  that!  All  in  aU,  it's  a 
buy!  Sure,  all  radio  time  is  "tough"  right  now  .  .  .  but 
a  deal  this  good  is  worth  waiting  in  line  for. 

Union  Guardian  Bldg.,  Detroit,  26 

J.  H.  McGillvra,  Inc. 
Representative 


5,000  WATTS 


PAY    and  NIGHT 


.  800  Kc. 


CKLW 


produced  by  the  more  than  200 
AAF  installations  throughout  the 
U.  S.  They  have  formed  a  valu- 
able link  in  the  relationship  be- 
tween the  post  and  the  nearby 
civilian  community. 

The  net  shows  produced  at 
Santa  Ana  and  New  Haven  are: 
AAF  Symphonic  Flight  on  Blue, 
Roosty  of  the  AAF  on  Mutual, 
First  in  the  Air  on  CBS,  Army  Air 
Forces  Band  on  NBC,  Hello  Mom 
on  Mutual,  Soldiers  with  Wings  on 
Blue,  /  Sustain  the  Wings  on  NBC. 
In  addition,  William  Wrigley  Jr. 
Co.  provides  the  AAF  with  the  CBS 
America  in  the  Air  program. 

Among  ex-industry  men  staffing 
the  AAF  Units  in  addition  to 
Col.  Dunstedter,  Capt.  Jennings 
and  Maj.  Miller  are:  Maj.  Emmett 
D.  GifFen,  net  musical  director; 
Capt.  Richard  B.  Macauley,  radio 
writer;  1st  Lt.  Samuel  S.  Zagon, 
legal  counsel  to  Mutual-Don  Lee. 

Sgt.  Hal.  Gibney,  NBC  announc- 
er; Sgt.  Warren  Lewis,  NBC 
writer;  Sgt.  Clark  T.  Casey,  chief 
sound  engineer,  RCA,  Hollywood 
and  CBS  Hollywood;  Sgt.  Richard 
S.  Conway,  writer  on  Bing  Crosby, 
Bob  Burns  shows;  Sgt.  Edward  D. 
Haldeman,  freelance  radio  writer; 
Sgt.  Rubin  Raksin,  staff  arranger 
WFIL  Philadelphia;  Sgt.  Abe 
Robyn,  sound  engineer,  Bell  Tele. 
Labs.;  Sgt.  Scott  Farnworth, 
writer,  actor  CBS;  Sgt.  William  L. 
Robinson,  engineer,  WOR  WGN 
WREN-WDAF  KELW  KHJ;  Sgt. 
Stanley  T.  Spigelman,  musical  di- 
rector KOMO  KJR;  Sgt.  Clifford 
N.  Thorness,  sound  engineer  CBS 
Hollywood;  Sgt.  George  Voutsas, 
NBC  producer;  Sgt.  Tom  Hudson, 
net  announcer;  Sgt.  Ben  Gage,  NBC 
announcer. 

Cpl.  Thomas  Adair,  writer  on 
NBC,  Blue,  MBS;  Cpl.  Lawrence 
Marcus,  writer  for  Inner  Sanctum, 
Grand  Central  Station,  other  net 
shows;  Cpl.  Marshall  Sosson,  as- 
sistant conductor  CBS  orchestra; 
Pvt.  Robbins  K.  Fowler,  writer 
Chase  &  Sanborn  show.  Burns  & 
Allen,  other  net  shows;  Pvt. 
Henry  Morgan,  writer-producer- 
actor  Here's  Morgan  show  on  MBS, 
writer  Fred  Allen  show,  program 
director  WEBC  Duluth. 

Coordinating  AAF  radio  activi- 


BUFFALO  BILL  didn't  get  "all  of 
'em"  as  indicated  by  the  future 
trophy  Bob  Dean  (1)  owner  and 
manager  of  KOTA  Rapid  City,  S. 
D.,  and  Wythe  Walker,  station  rep- 
resentative bagged  on  a  South  Da- 
kota buffalo  hunt,  short  time  ago. 


VETS'  XMAS  DISCS 
WFBC  Gives  GIs  Chance  to 


-Send  Word  Home- 


GI  PATIENTS  at  the  GreenviUe, 
S.  C.  Army  Air  Base  Hospital  can 
send  home  Yuletide  greetings  via 
recordings  provided  by  WFBC 
Greenville,  which  set  up  recording 
apparatus  and  sent  chief  engineer 
Hubert  Brown  to  make  the  discs 
which  were  played  back  to  the  boys 
so  they  could  hear  what  they  said. 
Similar  arrangements  were  made 
for  the  1,000  wounded  veterans  at 
Moore  General  Hospital,  Asheville. 

Recordings,  which  are  packaged 
and  stamped  for  mailing,  can  be 
made  by  the  men  while  they  are  flat 
on  their  backs  at  the  station  hos- 
pital. According  to  Bevo  Whitmire, 
WFBC  manager,  the  boys  enthusi- 
astically took  to  the  idea  of  making 
the  recordings. 

Arrangements  to  make  the  discs 
at  Greenville  Army  Air  base  were 
handled  by  Capt.  Robert  Burger, 
PRO  and  at  Moore  General  Hos- 
pital by  Lt.  Marvin  Golden,  as- 
sistant reconditioning  officer. 

ties  at  the  War  Dept.  Bureau  of 
Public  Relations  are  Lt.  Col.  Hal 
Rorke,  former  publicity  director  of 
CBS  West  Coast,  later  assistant 
publicity  director  of  CBS  New 
York;  Maj.  Ted  Steele,  who  was 
account  executive  with  Benton  & 
Bowles;  Capt.  Edmund  Abbott, 
formerly  with  WCCO  Minneapolis 
and  WBBM  Chicago;  Capt.  Curt 
Peterson,  former  radio  director  of 
Marschalk  &  Pratt. 


HOLIISTER  ^ 


CRVSTAl  CO. 


MUTUAL  BROADCASTING  SYSTEM 
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TATIONS  come  and  stations  go.  In 
a  little  over  two  decades,  Toronto  has 
watched  eight  of  them  appear  and  dis- 
appear. But  for  more  than  seventeen 
years,  CFRB  has  broadcast  its  schedules 
without  interruption  and  will  continue  to 
do  so. 

We  have  contributed  to  the  progress  of 
this  lately  grown-up  industry  in  the  past. 


and  are  in  a  position  to  further  its  devel- 
opment in  the  future.  We're  proud  of  our 
record  .  .  .  proud  of  our  tremendous  fol- 
lowing of  loyal  and  consistent  listeners 
.  .  .  proud  of  our  standing  with  the  agen- 
cies and  their  clients. 

These  are  the  benefits  we  offer  to  those 
who  listen  and  to  those  who  use  our  fa- 
cilities to  broadcast  their  sales  messages. 


10,000 


WATTS 


O  F 


SELLING 


POWER 


8  6  0 


K  C 


TORONTO 
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These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


,v    o  Armagh 


»  •if 

Ebensburg 


I  I 
I  \ 


Bellwood* 


•  Juniata 


WFBG\  fr. 
•  Gaimzin       '^ALTOONA  / 

•  Cresson  ,  ^ 

Holtidaysburg  • 


%  Wlndber  ^ 


^  Holtidaysburg  •  ^ 

\  y 

^  Roaring  Spring  ^ 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


j 


FCC  Denies  Blue  WAIT-WGES  SWAP 
Pleas  for   KECA     APPROVED  BY  FCC 


Sets  Aside  Tulare,  Cal.  Grant 

Pending  Futher  Probe 

PETITION  of  the  Blue  Network 
Co.  for  a  grant  without  hearing  of 
its  aplication  to  change  frequency 
of  KECA  Los  Angeles  from  709  to 
770  kc  and  increase  power  from  5 
to  50  kw  was  denied  last  Tuesday 
by  the  FCC  [Broadcasting,  Dec  4]. 

At  the  same  time  the  Commission 
denied  Blue's  petition  to  consolidate 
its  hearing  with  that  of  KOB  Al- 
buquerque for  modification  of  con- 
struction permit  and  license  to  cover 
permit  as  modified  to  change  fre- 
quency from  1180  to  770  kc  and 
with  a  hearing  of  KXA  Seattle 
on  application  for  modification  of 
license  to  change  hours  of  opera- 
tion from  limited  to  WJZ  to  un- 
limited on  700  kc.  KOB's  applica- 
tion is  designated  for  hearing. 

Motion  of  KXA  for  leave  to 
amend  application  was  granted 
Wednesday  by  motions  of  Commis- 
sioner Wakefield  Jan.  2,  and  the 
application,  as  amended,  was  re- 
moved from  the  hearing  docket. 

An  alternative  request  of  the 
Blue  to  intervene  in  the  KOB  and 
KXA  applications  also  was  denied. 

Proposed  KECA  move  would  re- 
duce the  status  of  the  700  kc  chan- 
nel from  a  I-A  (clear  at  night) 
to  a  I-B  (duplicated)  frequency 
with  both  KECA  and  WJZ  using 
50  kw.  Operation  of  KECA  on  770 
kc  with  50  kw  would  preclude  op- 
eration of  KOB,  which  has  been 
broadcasting  under  a  special  serv- 
ice authorization  on  770  kc  and 
prior  to  that  on  1030  kc  with  a 
special  service  authorization. 

Denials  of  the  Blue's  petitions 
mean  that  the  application  to  change 
frequency  from  790  to  770  kc,  in- 
crease power,  install  new  trans- 
mitter with  directional  antennas 
for  day  and  night  use,  and  move 
transmitter  and  studios  still  -  is 
pending. 

In  another  action  Tuesday  the 
Commission  set  aside  its  grant  of 
Dec.  5  to  Herman  Anderson,  farmer 
and  businessman,  for  a  new  station 
at  Tulare,  Cal.,  to  operate  on  1240 
kc  with  250  w  unlimited  [Broad- 
casting, Dec.  11].  Mr.  Anderson 
and  Robert  Franklin,  associated 
with  KTKC  Visalia,  Cal.,  origin- 
ally filed  the  application  but  Mr. 
Anderson  filed  an  amended  peti- 
tion, requesting  withdrawal  of  Mr. 
Franklin  as  a  party  to  the  applica- 
tion. In  announcing  its  recision, 
the  FCC  said  it  set  aside  the  grant 
"pending  further  examination  of 
the  application  and  related  mat- 
ters".   

Sub  For  Murrow 

EDWARD  R.  MURROW'S  Sunday 
broadcasts  for  American  Oil  Co.  on 
CBS  for  the  last  three  weeks  of 
December  are  being  taken  over  by 
CBS  correspondents  from  London. 
Charles  Collingwood  speaks  Dec. 
24  and  Larry  Lesueur  Dec.  31. 
Eric  Sevareid  handled  last  Sun- 
day's program.  Mr.  Murrow  is  in 
this  country  for  a  brief  visit. 


AN  EXCHANGE  of  interests 
whereby  the  Gene  T.  Dyer  family 
retains  WAIT  Chicago  and  his 
brother  John  A.  Dyer  and  his  as- 
sociates become  owners  of  WGES 
Chicago  was  approved  by  the  FCC 
last  week  under  its  duopoly  regula- 
tion. Sec.  3.35.  Consideration  is 
$100,000  for  the  assets  of  WAIT 
and  a  similar  amount  for  the  as- 
sets of  WGES,  in  each  instance 
including  $15,000  cash  working 
capital  [Broadcasting,  July  10]. 

New  ownership  is  as  follows: 
WAIT— Gene  T.  Dyer,  19%;  Eve- 
lyn M.  Dyer,  35%;  Gene  T.  Dyer 
Jr.,  24%;  Adele  Moulds,  10%; 
Louis  E.  Moulds,  6%;  Grace  V. 
McNeill,  6%.  WGES— John  A. 
Dyer,  21%;  Vivian  I.  Christoph, 
34%;  Elizabeth  M.  Hinzman,  30%; 
F.  A.  Ringwald,  10%:  William  F. 
Moss,  5%. 

Sale  of  WSBC  by  the  Dyer  in 
terests  for  $100,000  to  the  owners 
of  the  J.  Miller  Adv.  Agency,  Chi- 
cago, also  because  of  the  duopoly 
regulation,  was  approved  by  the 
FCC  Sept.  26  [Broadcasting, 
Oct.  2]. 

In  another  duopoly  action  mo- 
tions Commissioner  Ray  C.  Wake- 
field last  Wednesday  continued 
hearing  from  Dec.  18  to  Feb.  29  the 
application  of  WEEU  Reading,  Pa. 
for  renewal  of  license.  Applicatior 
for  transfer  of  WEEU  by  Berks 
Broadcasting  Co.,  Reading,  tc 
George  J.  Feinberg,  Joseph  M 
Nassau  and  Milton  J.  Hinleir 
(owner  of  KDRO  Sedalia,  Mo.)  foi 
$210,000  is  pending  before  the  Com- 
mission. 


WOV  Capital  Office 

WOV  New  York  will  open  £ 
Washington  bureau  Jan.  1  wit! 
Tom  Morgan,  WOV  commentator 
as  chief.  Headquarters  will  be  ir 
the  Mayflower  Hotel.  According  tc 
present  plans,  Mr.  Morgan  wil 
spend  Tuesdays  in  Washington 
covering  the  President's  press  con 
ference  and  the  Senate,  returning 
to  New  York  to  give  his  regulai 
news  broadcasts,  which  vdll  be  ad 
vanced  from  its  present  spot  t( 
10:05-10:15  p.m. 


A  TOTAL  of  287%  hours  during  tht 
first  nine  months  of  1944  were  devotee  I 
to  public  service  programs  by  WLA^  i 
Cincinnati.  All  originated  by  the  sta  I 
tion.  the  programs  included  problemM 
of  health,  education,  war  activities  an<  j 
rationing.  i 


WJL8 

BECKLEY,  WEST  VIRGINIA 

Expands  its  markett,. 

*  Daytime  coverage  increases  1,390 
.square  miles... with  110,741  additional 
potential  listeners  (FCC  survey).  ^  , 


S60 


now  at 


on  the  dial 

CBS 

T    CBS  NETWORK 

Represented  by  Burn -Smith 
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''•^'■'•'e  and 

Storm's  Grip 


gty  Fights  to  Break  tjT: 


■  During  the  night,  the  snow  flew. 

On  the  morning  of  December  1,  Syracuse,  a  city  of 
^-million  people,  was  completely  snowbound  — 
paralyzed  —  all  normal  life  brought  to  a  standstill. 

The  streets  and  roads  were  impassable,  blocked  by 
drifted  snow.  Stalled  buses  and  trucks  covered  the 
highways.  Entire  villages  were  cut  off  from  com- 
munication with  the  outside  world. 

Long  distance  calls  were  held  to  an  irreducible  min- 
imum; the  fire  departments  could  not  function. 
Schools  were  forced  to  close.  Civic  activities  were 
abandoned. 

In  this  emergency— one  of  the  worst  in  the  city's 
history— officials  and  public  alike  turned  for  help 
to  Station  WSYR.  And  again,  WSYR  was  to  prove 
its  worth  to  the  community  it  serves.  Was  again  to 
prove  that  listener  confidence  and  loyalty  which  it, 
had  built  all  these  years  was  well  placed. 

When  authorities  decided  to  close  the  schools, 
WSYR  was  chosen  to  get  that  message  to  the  public. 


the  job  WSYR  had  performed  a  very  real  public 
service.  It  had  been  chosen  for  this  task  because 
school  officials  knew  that  only  this  station  was 
able  to  reach  the  number  of  homes  that  had  to  be 
reached  for  complete  effectiveness.  Officials  real- 
ized that  WSYR  had  a  greater  home  influence  than 
any  other  station  in  their  area  and  thus  was  capable 
of  getting  a  vital  message  into  the  majority  of 
homes  in  central  New  York. 

Other  public  agencies  called  on  WSYR  for  assis- 
tance. At  the  request  of  the  state  police  instructions 
to  motorists  were  broadcast;  up-to-the-minute  road 
and  traffic  information  was  secured  by  the  staff  and 
immediately  passed  on  to  all  who  might  use  the 
highways;  pleas  were  made  on  behalf  of  the  fire 
department,  for  the  railroads  and  for  help  in  clear- 
ing the  streets. 

All  of  these  things  were  done  at  the  request  of  state, 
city  and  county  officials  and  interested  parties  — 
proving  that  under  unusual  circumstances  officials 
and  public  alike  turn  first  to  WSYR  for  help. 


As  incoming  calls  from  city  and  country  school  Ever  since  its  founding  WSYR  has  gone  quietly 

districts  jammed  the  switchboard  the  announcing  about  the  business  of  performing  those  duties  which 

staff  of  this  station  relayed  the  vital  information  to  most  benefit  the  community  it  serves.  A  storm  such 

uncertain  homes.  In  many  instances  children  had  as  that  of  December  1st  is  fortunately  a  rarity,  but 

been  compelled  by  the  storm  to  remain  at  their  i   when  the  emergency  struck  listeners  knew  that 

schools  the  preceding  night— it  was  WSYR  which  :   WSYR  was  able  and  eager  to  assist  them  — and  it 

relieved  the  minds  of  worried  parents  regarding  the  was  to  WSYR  that  Syracuse  turned  as  a  "friend 

safety  of  those  children.  By  sticking  faithfully  to  in  need." 


WSYR,  Syracuse  •  Associated  with  WTRY,  WKNE/WELI 
WSYR  Representatives:  Paul  H.  Raymer  Company 
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AMERICA'S  MOST  POWERFUL  t-'n-^fPNDENT  STATION  •  50,000  WATTS 
50,000  WATTS  •  AMERICAS  -J^ERFUL  INDEPENDENT  STATION 

AMERICA  S  MOST  POWtRFijpf^  STATION  •  50,000  WATTS 

!50,000  WATTS  •  AMEPiCAaT  INDEPENDENT  STATION 


{AMERICA  S  MOST  PO\ 
!5O,0d0  WATTS 
[AMERICA'S  Mi 
(50,000  WATTS 

Umericas  mo« 

150,000  yVATTS 


SEASON'S 
GREETINGS 

from 


[JON  •  50,000  WATTS 
'ENDENT  STATION 
50,000  WATTS 
iDEfsIT  STATION 
50,000  WATTS 
>ENT  STATION 


WHN 


1050  KILOCYCLES 

NEW  YORK 


OW^  STATION 
OF 


SPORTS^MUSIC^NEWS 


iSO.OCO  WATTS  -  'AM 

L.'-  • 


lO  WATTS 

n^W^^^^^^^^^r  STATION 


THERE'S  NO  SHORTAGE  OF 

TOBACCO 
AT  KINSTON,  NORTH  CAROLINA 

Send  For  Your  Free  Sample 


ORLD'S 


F  T 

M.  OREMOST  JiOBACCO 


ENTER 


WFTC  IS  LOCATED  IN  THE  CENTER  OF  THE 
LARGEST  CIGARETTE  GROWING  AREA  IN  THE 
WORLD.  OVER  52  MILLION  POUNDS  SOLD  THIS 
YEAR  IN  A  10  WEEK  PERIOD  FOR  THE  FARMER 
FOR  OVER  22  MILLION  DOLLARS. 

We  Can  Sell  Your  Products 
Contact  Burn-Smith  Company 

WFTC 

KINSTON  NORTH  CAROLINA 

A  jF/ue  AFFILIATE 


ACA  ASKS  HIGHER 
NIGHT  TIME  RATES 

NEGOTIATIONS  are  in  progress 
between  American  Communica- 
tions Assn.  and  WHOM  Jersey 
City;  also  WNEW  WHN  and  Mu- 
zak Transmission,  New  York,  re- 
garding technicians  contracts,  and 
with  WLIB  and  WABF  (FM)  New 
York  for  announcers.  Agreements 
are  expected  to  be  completed  by 
the  end  of  the  month,  according 
to  an  ACA  spokesman. 

The  union  is  demanding  wage 
increases,  night  differentials  and 
minor  improvements  in  contracts. 
The  night  differential  clause,  call- 
ing for  higher  wages  for  night- 
time duty,  established  a  new  prece- 
dent for  the  union. 

Union  has  appealed  the  decision 
of  the  Second  Region  Stabilization 
Division  of  the  War  Labor  Board 
disapproving  application  for  wage 
increases  at  WHN,  but  is  not  ap- 
pealing the  Division's  ruling  on  a 
modified  weekly  rate  range  of 
$47-50  to  $75  for  WNEW,  as 
against  the  $47-50-$75  requested, 
since  new  negotiations  are  already 
in  progress. 

The  Third  Region  WLB  ap- 
proved application  for  wage  in- 
creases for  technicians  at  KYW 
Philadelphia  retroactive  to  August, 
1943,  as  filed  following  a  joint 
figreement  reached  by  both  parties 
[Broadcasting,  Sept.  25]. 


Commercial  Expansion 

EXPANDED  war  and  general  ra- 
dio engineering  business  have 
necessitated  larger  Washington 
quarters  for  Commercial  Radio 
Equipment  Co.,  which  moved  Dec. 
18  to  a  suite  in  the  International 
Bldg.,  1319  F  St.  NW.  Phone  is  Dis- 
trict 1319.  Everett  L.  Dillard,  gen- 
eral manager,  announces  affilia- 
tion of  K.  M.  Hollingsworth  as  ra- 
dio engineer  to  assist  in  AM,  FM 
and  television  applications.  Other 
engineering  personnel  will  be  an- 
nounced in  the  near  future.  Robert 
F.  Wolfskin,  manager  of  Commer- 
cial's Kansas  City  office,  has  re- 
turned after  two  weeks  in  Wash-, 
ington  in  connection  with  planning 
for  the  operation  of  the  company's 
two  new  FM  development  stations 
in  Washington,  W3XL,  main  sta- 
tion, and  W3XLA,  satellite. 


PA  Records  Highlights 

PRESS  ASSN.  is  distributing  to 
radio  clients  its  annual  transcribed 
dramatization  of  the  year's  news 
highlights  under  the  title  This  We 
Have  Done,  covering  top  events  of 
1944.  Program  embraces  the  land- 
ing at  Anzio,  capture  of  Rome, 
D-Day  landings  in  France,  capture 
of  Paris,  A-Day  invasion  of  the 
Philippines  and  the  big  push  along 
the  western  front.  Annual  feature, 
written  by  Raphael  Hayes,  was  di- 
rected by  Charles  Gaines  and  pro- 
duced by  George  Silvers  of  the  PA 
staff.  Jackson  Beck  is  narrator. 
Music  was  provided  by  John  Gart. 


A  PLAQUE  certificate  of  appreciation 
commemorating  the  2G  GI  programs  to 
be  broadacst  by  WISN  Milwaukee 
from  "The  World's  Largest  Class- 
room" at  Traux  Field,  Madison,  Wis., 
has  been  awarded  to  the  station  by 
Brig.  Gen.  Vincent  J.  Meloy,  com- 
manding general  of  the  A AF  Training 
Command  Post. 


'Bulletin'  to  Get  WPEN 
From  Bulova  by  Dec.  30 

OWNERSHIP  OF  WPEN  Phil- 
adelphia will  pass  from  Arde 
Bulova,  New  York  broadcaster  and 
watch  manufacturer,  to  the  Phil- 
adelphia Bulletin  on  Dec.  30,  when 
$620,000  plus  adjustment  of  ac- 
counts receivable  will  be  paid  over 
to  Mr.  Bulova  for  all  of  the  cap- 
ital stock  of  the  William  Penn 
Broadcasting  Co.  licensee  of  WPEN 
and  its  companion  WPEN-FM.  The 
FCC  on  Dec.  9  announced  approval 
of  the  transfer — a  day  before  the 
option  to  purchase  was  to  termi- 
nate, [Broadcasting,  Dec.  11]. 

While  the  transaction  was  to  be 
closed  15  days  after  FCC  approval 
or  about  Dec.  24,  agreement  was 
reached  by  the  principals  to  trans- 
fer on  Dec.  30  as  of  Dec.  31.  WPEN 
operates  on  950  kc  with  5,000  w  full 
time  using  a  directional  at  night. 
It  is  an  independent.  The  FM  sta- 
tion is  on  47.3  mc,  unlimited. 


WAILES  TO  DIRECT 
TAKEOVER  OF  KEX 

HEADED  by  Lee  B.  Wailes,  a 
group  of  Westinghouse  officials  left 
Philadelphia  Dec.  10  for  Portland, 
Ore.,  to  take  over  operation  of 
KEX,  purchased  from  the  Ore- 
gonian  Publishing  Co.  for  $400,000 
cash.  The  FCC  already  has  ap- 
proved the  transfer. 

Mr.  Wailes,  general  manager  of 
Westinghouse  Radio  Stations  Inc., 
will  set  up  offices  and,  with  his 
staff,  make  other  arrangements  nec- 
essary to  taking  over  KEX  on  Dec. 
28.  They  will  remain  in  Portland 
until  after  the  first  of  the  year. 

KEX,  with  5,000  w,  operates  on 
1190  kc  and  is  the  only  Blue  affi- 
liate in  Oregon.  It  has  a  50,000  w 
potential  on  the  channel.  Other 
Westinghouse  stations  are  KDKA 
Pittsburgh,  WBZ-WBZA  Boston 
and  Springfield,  KYW  Philadel- 
phia, and  WOWO  Fort  Wayne, 
plus  WBOS,  shortwave  station  in 
Boston. 


Young  Man's  Field 

SEVENTEEN-year-old  Mich- 
ael Harlow,  a  high  school 
senior  and  regular  staff  an- 
nouncer on  WWSW  and 
W  T  N  T 
Pitts- 
burgh, is 
celebrating 
his  fourth 
year  in  ra- 
d  i  o  this 
month.  He 
made  his 
debut  while 
a  freshman 
over  WHK 
Cleveland 
as  high  school  sportscaster 
and  m.c.  of  a  boy  scout  series. 
Michael  then  did  a  40-week 
commercial  series  on  WCLE 
Cleveland  and  during  a  sum- 
mer vacation  served  as  staff 
announcer  on  WMRN  Marion, 
Ohio.  He  came  to  WWSW  in 
June  and,  in  addition  to  an- 
nouncing and  newscasting, 
handles  the  Golden  Hour  of 
the  Classics  nightly  over 
WWSW  and  the  String  En- 
semble nightly  over  WTNT, 
FM  affiliate  of  WWSW. 


Mr.  Marlow 
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THE    GIFT    OF  TELEVISIO 


Think  of  television  as  a  gift  long  desired.  It 
is  —  the  answer  to  man's  ageless  yearning  for 
eyes  and  ears  to  pierce  the  barrier  of  distance. 
It  is  man 's  oldest  dream  come  true. 

Through  the  screen  of  your  postwar  television 
receiver,  the  pleasures  of  tomorrow's  peacetime 
world  will  come  to  you  in  overflowing  measure. 
You'll  see  a  rich,  living  tapestry  woven  from  the 
glamor,  the  laughter  and  suspense  of  the  theatre 
and  the  sports  field.  You'll  enjoy  a  new  kind  of 
university  for  all  the  family .. .with  magic  carpet 


lessons ...  and  world  leaders  as  teachers.  You'll 
thrill  at  a  Twentieth-Century  newspaper  that 
mirrors  events  as  they  transpire;  conferring  on 
every  man  the  honor  of  participating  in  things 
worthwhile,  lifting  him  to  new  joy  and  new  dignity 
in  the  history  of  the  world. 

But  for  the  war,  a  DuMont  Television-Radio 
Receiver  might  have  been  your  most  exciting  gift 
this  Christmas!  We  shall  do  our  best,  God  willing, 
to  bring  to  you  and  yours  the  gift  of  fine  quality 
television  before  the  next  Christmas  Season. 


Copyright  1944.  Allen  B.  OuMonf  Laboratories,  Inc. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC,  N.  J. 
TELEVISION    STUDIOS    AND    STATION    \S^ABD,    515    MADISON    AVENUE,    NEW    YORK    22,    NEW  YORK 


RESPONSIBILITY 


rests  under 
this  dome  than 
any  other 
building  in 
the  world. 


RESPONSIBILITY 

Having  always 
given  MORE 
for  the  nnoney, 
it  is  our  re- 
sponsibility to 
see  that  spon- 
sors continue 
to  get  MORE 
satisfaction 
than  at  any 
other  Memphis 
Station. 


Tota!  Memphis  business 
is  valued  at  over 
$2,000,000,000.00  armually. 


SOUTH'S  24.Hour  S+atioh. 


rToor  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 


Chicago  Office 

ADAM  J.  YOUNG  Jr.  Inc.,  re- 
cently organized  station  representa- 
tive firm,  has  opened  a  Chicago 
office  at  55  E.  Washington  St., 
headed  by  Robert  Russell,  formerly 
Chicago  manager  of  Joseph  Her- 
shey  McGillvra  Inc.  and  pre- 
viously with  Blackett-Sample-Hum- 
mert.  Dorothy  Warner  will  assist 
Mr.  Russell.  Telephone  is  Andover 
5448.  CFRB  Toronto  has  appoint- 
ed Young  as  its  representative,  ef- 
fective immediately,  and  the  firm 
will  handle  CJOR  Vancouver  as 
well  as  the  previously  announced 
CKAC  Montreal,  beginning  Jan.  1. 


Cork  Co.  Adds  Five 

ARMSTRONG  CORK  Co.,  Lan- 
caster, Pa.  (fioor  coverings)  on 
Dec.  30  adds  WENT  WKMO 
WHUB  KGBS  KSJB  WSAU  to 
Armstrong  Theatre  of  Today,  mak- 
ing a  total  of  141  CBS  stations. 
Sat.  12-12:30  p.m.  Agency: 
BBDO,  New  York. 


The 
San  Francisco 

Radio  Picture 

changed ! 


Look  up 

Blue's 

m 

in  your  latest 
Hooper ! 


/f'srH£BaK>»reo6uy.' 


WKVS  VIDEO  BOND  TOUR 

Television  Stunt  Covers  1,200  Miles,  19  Cities 
 During  23 -Day  Trek  


Television  Truck  Used  for  Bond  Tour 


TELEVISION  demonstration  War 
Bond  tour  of  1,200  miles,  covering 
19  cities  in  23  days,  has  been  com- 
pleted by  WKY  Oklahoma  City. 
Serving  as  a  preview  of  postwar 
radio  as  well  as  offering  opportuni- 
ties for  a  technical  experience,  the 
tour  was  supported  by  local  news- 
papers and  stations.  A  total  of  31 
performances  was  given  before 
more  than  41,000  persons. 

All  of  the  expenses  of  the  tour 
were  borne  by  WKY,  except  for 
auditorium  rentals,  handled  by  lo- 
cal War  Bond  committees  which 
also  made  arrangements  for  War 
Bond  admissions  to  the  perform- 
ances. The  standard  RCA  441-line 
demonstration  equipment  used  for 
the  trip  was  carried  in  a  specially 
fitted  sound  truck.  Set  illumination 
consisted  of  10  kw  of  lights  with  a 
reflector  backdrop. 

Powerline  variations  of  from  92 
volts  minimum  to  131  volts  maxi- 
mum and  extreme  temperatures 
were  two  of  the  technical  hard- 
ships.overcome.  WKY.^ngineers  ro- 


^J^^^  


ABOUND  THE 
CLOCK  SOOM 
i  ,i  Will  BE  THE 
SCHEDULE  OF 

WHKC 


WHKC 

COLUMBUS 

Goes  Full  Time  Day  &  Nishi 
★ 

Double  Power 
News  Every  Hour  On  the  Hour 
New  Wave  Length  — 610  KC. 
Central  Ohio's  Only  Mutual  Station 


NATIONAL  REPRESENTATIVE 
RADIO  ADVERTISING  CO. 

521  5th  Ave.,  New  York  City 
333  N.  Michigan  Ave.,  Chicago,  III. 
T-l-^ 


tated  time  with  the  unit  so  that  all 
members  of  the  technical  staff 
would  benefit  through  the  actual 
work. 

Newspapers  devoted  25,000  lines 
of  news,  features  and  pictoral  space 
to  the  television  tour  while  local 
stations  contributed  sustaining  time 
or  received  permission  from  spon- 
sors for  time. 


Kobak  to  Tour 

EDGAR  KOBAK,  Mutual  presi- 
dent and  general  manager,  leaves 
New  York  Dec.  22  for  a  cross-coun- 
try tour  to  review  the  set-up  of 
Mutual  affiliates.  He  will  combine 
the  business  trip  with  a  visit  to  his 
son  James,  now  stationed  in  a 
camp  in  California,  and  scheduled 
to  go  overseas  shortly.  Mr.  Kobak 
will  leave  soon  after  a  Christ- 
mas cocktail  and  luncheon  party 
for  the  entire  MBS  staff,  to  be  given 
Dec.  22  at  the  Hotel  Astor  in  New 
York.  Continuing  his  practice 
established  while  executive  vice- 
president  of  the  Blue,  of  holding 
get-together  dinners  for  various 
network  departments,  Mr.  Kobak 
was  host  last  Thursday  to  Mutual's 
promotion  and  publicity  depart- 
ment at  the  Hotel  New  Weston.  The 
sales  department  has  already  been 
feted,  and  other  units  will  be  en- 
tertained in  the  future. 


The  nation's  largest 
producer  of  electronic 
and  communications 
equipment  for  war. 
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THE  WIRES 
THIS  CHRISTMAS 


Please  kelp  keep  LOIS^G  DISTANCE  circuits  clear 
for  necessary  calls  on  December  24,  25  and  26. 

BELL  TELEPHONE  SYSTEM 


1,045,717  SANTA  CLAUSES 


...  do  their  Christmas  shopping  in 
the  WGY  COMMUNITY*  ...  the 
important  metropolitan  area  of  cen- 
tral and  eastern  New  York  and 
western  New  England  where  the 
1,045,717  radio  families  keep  tuned  to 
WGY  more  than  to  any  other  station. 

And  WGY  is  the  ONLY  way  you 
can  combine  this  valuable  market  in- 
to ONE  coverage  area. 

*WGY's  primary  and  secondary 
areas  contain  18  cities  of  over  25,000 
population;  39  cities  of  over  10,000, 
and  40  incorporated  towns  and  vil- 
lages of  over  5000  population. 


41 


WGY 

Schenectady,  N.  Y. 


50,000  watts-NBC-22  years  of  service 
Represented  Nationally  by  NBC  Spot  Sales 

GENERAL  ELECTRIC 


iRtCT-COT  COPi^^ 


complex 


OF  YOUR  RECORDINGS 

33 K  RPM  transcriptions  jor  broadcast  or 
audition  use. 


24  HOUR  SERVICE 


— packaged  and  shipped 

to  your  station  list  Jrom  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  after  use. 


L.  S.TOOyOD 

RECORDING  COMPANY 
221  N.  LA  SALLE  ST.    CHICAGO  1 


NEW  APPLICATIONS  filed  with 
the  FCC  last  week  request  facilities 
for  10  standard  outlets  and  four 
FM  stations.  Three  of  the  stand- 
ard applications  seek  1,000  w  while 
the  others  ask  local  assignments. 

Central  Broadcasting  Co.,  li- 
censee of  WEAU  Eau  Claire,  Wis., 
has  applied  for  a  new  standard  sta- 
tion at  Madison,  Wis.,  to  operate 
on  1070  kc  with  1,000  w  unlimited. 

Myles  H.  Johns,  operator  of 
WOSH  Oshkosh,  Wis.,  has  filed  for 
Milwaukee  facilities  of  1060  kc, 
1,000  w  daytime. 

Assignment  on  1290  kc  with  1,000 
w  unlimited  time  is  sought  by  F. 
F.  McNaughton,  Peoria,  111.,  editor 
and  publisher  of  the  Pekin  (111.) 
Daily  Times. 

Indianapolis  Petition 

Cadillac,  Mich.,  local  outlet  is  re- 
quested by  Midwestern  Broadcast- 
ing Co.,  licensee  of  WTCM  Traverse 
City,  Mich.  Facilities  asked  are 
1240  kc  with  250  w  unlimited. 

Associated  Broadcasters  Inc., 
permitee  for  FM  station  WABW 
Indianapolis,  has  filed  for  a  new 
standard  local  station  in  that  city 
on  1550  kc  with  250  w  unlimited. 
Company  is  owned  by  M.  J.  McKee 
(about  34%),  R.  M.  Crandall 
(27%),  M.  R.  Williams  (12%),  all 
local  businessmen;  B.  L.  Tammey 
(14%  ),  radio  engineer,  and  Thomas 
Kurrie   (14%),  attorney. 

The  1450  kc  frequency  with  250 
w  unlimited  is  asked  for  Ventura, 
Cal.,  by  Ventura  Broadcasters  Inc., 
owned  by  Walter  J.  Fourt,  pres- 
ident (4%),  attorney;  Bert  Wil- 
liamson, vice-president  (50.5%), 
chief  engineer  of  KTKC  Visalia, 
Cal.;  Lyman  A.  Treaster,  secre- 
tary-treasurer (7.5%),  assistant 
chief  engineer  of  KTKC;  William 
A.  Kilpatrick  (19%);  Troy  L. 
Banks  (6.5%),  control  operator 
and  announcer  of  KTKC;  Gareth 
W.  Houk  (4%),  attorney;  Winfield 
V.  Scott  (5%),  insurance  man; 
Ward  Daniels  (4%),  fruit  packer. 
Mr.  Williamson  is  proposed  as 
manager  of  the  station. 

J.  0.  Emmerich,  editor  and  pub- 
lisher of  the  McComb  (Miss.)  En- 
terprize  and  the  Reville  of  Centre- 
ville  and  Gloster,  Miss.,  is  applicant 
for  a  new  standard  outlet  at  Mc- 
Comb on  1490  kc,  using  250  w  un- 
limited. 

Hugh  G.  Shurtliff,  control  op- 
erator for  KMJ  Fresno,  Cal.; 
Charles  A.  Shurtliff,  farmer ;  Mare- 
by  Cardell  (Delia)  Shurtliff;  and 
Cleo  Agnes  Center  have  applied  for 
a  new  standard  station  in  Santa 
Maria,  Cal.  on  1450  kc  with  250 
w  unlimited.  Hugh  and  Cleo  are 
son  and  daughter  of  Charles  and 
Mareby  Shurtliff. 

Norfolk  Broadcasting  Corp., 
composed  of  local  businessmen  and 
certain  individuals  with  interests 
in  WLPM  Suffolk,  Va.  and  WFNC 
Fayetteville,  N.  C,  has  applied 
for  a  new  standard  outlet  in  Nor- 
folk on  1240  kc  with  250  w  un- 
limited. Fred  L.  Hart,  president, 
general  manager  and  approximate- 


ly 19%  owner  of  WLPM,  is  secre- 
tary and  16.4%  owner  of  the  new 
company.  Frank  E.  Butler  Jr.,  also; 
holder  of  16.4%  interest,  is  vice- 
president  and  4%  owner  of  WLPM.  1 
Leo  Brody,  a  WLPM  director,  holds p 
a  third  interest  in  Norfolk  Broad-i 
casting.    John    G.    Dawson,  vice-^ 
president    and    quarter-owner  of 
WFNC,  holds  a  20%  interest. 

Frequency  of  1240  kc  is  sought 
by     Murfreesboro  Broadcasting 
Service  for  a  new  local  outlet  taW 
operate  with  250  w  unlimited  at 
Murfreesboro,   Tenn.  Partnership' 
is  composed  of  Cecil  N.  Elrod,  Ceci 
N.  Elrod  Jr.,  and  S.  D.  Wooten  Jr. 
each  holding  a  third  interest.  Mr 
Wooten  is  chief  engineer  of  WREC 
Memphis. 

Inland  Broadcasting  Co.,  licensee 
of  KBOW  Omaha,  has  applied  foi 
a  new  FM  station  on  44,500  kci^ip 
with  coverage  of  9,950  sq.  mi.  Esti 
mated  cost,  $37,700. 

WDBJ    Roanoke,   Va.  licensee''. 
Times- World   Corp.,  requests  FM, 
facilities  of  45,300  kc  and  30,34Cj; 
sq.  mi.  coverage.  Approximate  cos 
is  $66,500. 

KCMC  Texarkana,  Tex.,  has  fileoie 
for  a  new  FM  station  on  48,10C^ 
kc  and  requests  coverage  of  7,08E 
sq.  mi.  Estimated  cost  is  $25,000 

The  H.  W.  Greenhow  Co.,  Hor- 
nell,  N.  Y.,  publisher  of  the  Hor 
nell  Evening  Tribune,  seeks  a  new' 
FM  outlet  on  49,300  kc  with  cov* 
erage  of  5,062  sq.  mi.  Estimatec 
cost,  $31,160. 

WPDQ  Jacksonville,  Fla.  ha; 
filed  application  for  a  constructior 
permit  to  change  frequency  fron 
1270  kc  to  600  kc,  installing  a  nev 
ground  and  directional  antenna  foi 
night  use.  Frequency  600  kc  is  i 
regional  channel. 


McKay  Resigns 

JOHN  McKAY.  manager  of  th 
NBC  press  department  for  thre^ 
years,  resigned  last  week  to  joii 
King  Features  Syndicate  as  direc 
tor  of  advertising,  promotion  anc^ 
publicity.  Sydney  H.  Eiges,  assist' 
ant  manager  of  the  department 
has  been  named  acting  manager' 
In  his  new  position,  Mr.  McKayf^' 
succeeds  Eric  Brandeis. 


TWIN  FALLS  •  IDAHO 


iRMY-NAVY  TO  JOIN 
IN  AFRS  OPERATION 

COORDINATION  of  the  Army, 
■Uavy,  Marines  and  Coast  Guard  in 
he  operation  of  the  Armed  Forces 
Jadio  Service  is  announced  by  the 
Var  Dept.  and  the  Navy  in  a  joint 
elease.  As  a  result  of  a  meeting 
a  Los  Angeles  held  under  the 
uspices  of  the  AFRS,  an  agree- 
lent  was  reached  providing  that 
the  AFRS  henceforth  will  be  a 
ombined  operation  of  the  Army 
nd  the  Navy,  under  the  command- 
ag-  authority  of  the  Army." 

The  AFRS  beams  news,  sports 
nd  entertainment  programs  from 
2  shortwave  transmitters  on  the 
l^ast  and  West  Coasts,  in  addition 
Ijo  supplementing  the  440  outlets 
l|erviced  in  every  theatre  of  war. 
fhese  programs  have  been  reaching 
.,hen  and  women  overseas   in  all 
'the    services.    Under    the  recent 
Igreement,  professionally  qualified 
)ersonnel  from  the  Navy,  Marine 
?orps  and  Coast  Guard  will  now 
upplement  the  Army  men  already 
i'p.  the  AFRS. 

I  Maj.  Gen.  F.  H.  Osborn,  director 
M  the  Information  and  Education 
pivision,  Army  Service  Forces,  and 
jlear  Adm.  L.  E.  Denfield,  acting 
Ihief   of   Naval   Personnel,  have 

igned  the  basic  policy  memoran- 
lum  officially  approving  the  joint 
tperations.    Col.    Thomas  Lewis, 

ormer  vice-president  of  Young  & 
^ubicam,  heads  the  AFRS  from 
uos  Angeles. 


John  Hayes  Is  Promoted 
to  Lieutenant  Colonelcy 

It.  col.  JOHN  S.  HAYES,  for 
tier  assistant  to  the  vice-president 
M  WOR  New  York,  Mutual  station, 
Pkas  been  promoted  to  that  rank, 
S  H  A  E  F     a  n  - 
n  0  u  n  c  e  d  last 
week.  Col.  Hayes 
is  now  associate 
director  of  Troop 
Broadcast- 
ing  Services  for 
Gen.  Eisenhower, 
supervising  all 
broadcast- 
ing    to  English- 
speaking  Allied 
troops,  British, 
American,  under 
n.  Eisenhouwer's  command. 
A  reserve  officer.  Col.  Hayes  re- 
'  orted   for  active  duty  in  April 
941,  in  the  Office  of  the  Quarter- 
tiaster  General.  He  has  been  in 
ETOi  since  June  1942,  sex'ving  be- 
fore his  present  assignment  as  Offi- 
'ter  in  Charge,  American  Forces 
^Network.  His  co-director  is  British 
lit.  Col.  David  Niven. 


Col.  Hayes 
anadian  and 


WHB  Names  Spot  Sales 

HB  Kansas  City  has  appointed 
'■Spot   Sales   Inc.    as   its  national 
presentative.  Arrangement,  con- 
uded  last  week  in  New  York  by 
on  Davis,  WHB  president,  and 
'fiOren  Watson,  president  of  Spot 
jpales,  is  unusual  in  that  Mr.  Davis, 
tfho  has  acted  as  the  station's  na- 
tional   sales    representative  and 
commercial  manager,  will  continue 
'.raveling  on  behalf  of  WHB  and 
in  connection  vdth  other  enterprises 
in  which  he  and  Mr.  Watson  are 
Interested.  Mr.  Davis  is  expected 
to   acquire    an   interest   in  Spot 
Sales  shortly  after  the  first  of  the 
'<  'ear. 


Hyde  Slated 
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who  are  affiliated  with  the  same 
political  party.  The  Democrats, 
with  Mr.  Porter's  confirmation, 
would  be:  Porter,  Paul  A.  Walker 
and  Clifford  J.  Durr.  The  Repub- 
licans now  serving  are  Norman  S. 
Case  and  Ray  C.  Wakefield,  while 
Mr.  Jett,  interim  chairman,  is 
labeled  an  independent. 

There  have  been  other  names 
actively  advanced  for  the  Craven 
vacancy.  Among  them  are  Charles 
R.  Denny  Jr.,  youthful  general 
counsel  who  has  won  general  ac- 
claim for  his  handling  of  the 
weighty  allocations  hearings  last 
fall  and  for  his  yeoman  work  dur- 
ing the  House  Select  Committee 
inquiry  into  the  FCC;  Lowell  Mel- 
lett,  former  Government  official  and 
anonymous  assistant  to  the  Presi- 
dent who  now  writes  a  syndicated 
newspaper  column;  and  Capt.  E. 
M.  Webster,  director  of  communi- 
cations of  the  U.  S.  Coast  Guard 
and  former  assistant  chief  engi- 
neer of  the  FCC.  Capt.  Webster 
is  an  independent  politically,  hav- 
ing been  virtually  a  life-long  res- 
ident of  Washington. 

Mr.  Hyde's  nomination  would  win 
practically  universal  acclaim,  as 
did  that  of  Mr.  Porter.  Born  on  an 
Idaho  farm  in  1900,  Mr.  Hyde  came 
to  Washington  in  1924  to  attend 
law  school.  He  joined  the  original 
Radio  Commission  in  1928 — the 
year  he  was  admitted  to  the  bar — 
and  rose  from  docket  clerk  to  as- 
sistant general  counsel  for  broad- 
casting. In  the  interim  he  had 
served  as  a  staff  attorney,  and  ex- 
aminer. He  became  assistant  gen- 
eral counsel  in  October,  1942.  Mr. 
Hyde  is  a  Mormon.  He  married 
Mary  Henderson  of  Idaho  in  1924. 
They  have  three  boys,  Rosel,  17, 
George  14,  and  William  9. 


Now  Maj.  Steele 

MAJ.  L.  T.  (Ted)  STEELE,  now 
with  Radio  Branch,  Bureau  of 
Public  Relations,  War  Dept.,  has 
been  promoted  to  that  rank.  Maj. 

Steele  has  been 
in  radio  since 
1931,  when  he 
joined  Louis 
Glaser  Inc.,  Bos- 
ton agency.  He 
was  radio  direc- 
tor of  the  firm 
until  1937  when 
he  became  ac- 
0^  '  '  "  count  executive 
of  Benton  & 
Maj.  Steele  Bowles,  N.Y., 
handling  five  divisions  of  the  Gen- 
eral Foods  account.  In  1942  he 
joined  the  Army  and  was  assigned 
to  the  Army  Air  Forces  radio  pro- 
duction unit  at  Santa  Ana,  in 
charge  of  four  AAF  network  shows. 
He  came  to  the  AAF  radio  office, 
BPR  at  the  War  Dept.  in  May, 
1944,  and  remained  there  until  his 
recent  transfer  to  the  Radio 
Branch  [Broadcasting,  Oct.  30]. 


PRESIDENT  ROOSEVELT  will  de- 
liver a  Christmas  message  to  the  Na- 
tion on  Christmas  Eve,  Dec.  24,  at 
5:15  p.m.  over  all  the  netw^orks.  It 
is  expected  that  the  President  will 
speak  for  approximately  15  minutes. 


FCC  Time  Limit  Involved  in  Motion 
For  Retrial  of  Suit  to  Force  KVI  Sale 


MOTION  for  a  new  trial  has  been 
filed  in  the  Superior  Court  of  Ta- 
coma,  Wash.,  by  KVI  Inc.  which 
lost  its  suit  for  specific  perform- 
ance of  contract  against  Puget 
Sound  Broadcasting  Co.,  licensee 
of  KVI  Tacoma,  on  the  grounds 
that  the  contract  for  purchase  of 
capital  stock  for  $125,000  plus  net 
quick  assets  at  time  of  sale,  was 
incomplete  since  no  time  limitation 
for  FCC  decision  was  placed  in  the 
document. 

Judge  E.  F.  Freeman,  in  his  rul- 
ing, held  that  while  the  parties  en- 
tered into  a  binding  pact  July  27, 
1943,  a  fully  completed  contact  had 
not  been  drawn  because  the  time 
limitation  on  the  FCC  action  was 
not  included. 

In  the  motion  for  new  trial  plain- 
tiff's counsel  set  out  that  in  the 
contract,  parties  agreed  "the  effec- 
tive date  where  that  term  is  used 
herein  shall  mean  the  time  that  the 
FCC  will  actually  authorize  the 
transfer".  Substantiating  its  claim 
that  time  limitation  of  FCC  con- 
sideration is  not  necessary,  plain- 
tiff submitted  a  letter  dated  Feb. 
5,  1944,  from  T.  J.  Slowie,  Commis- 
sion secretary,  in  which  he  said: 
"It  is  not  desirable  to  fix  an  effec- 
tive date  which  may  fall  due  prior 
to  the  time  the  Commissipn  may 


normally  act  upon  the  application". 
Mr.  Slowie's  letter  referred  to  Sec. 
1.364  which  provides  that  appli- 
cations for  transfer  of  control 
should  be  placed  on  file  at  least 
60  days  before  the  contemplated 
effective  date  of  the  assignment  or 
transfer. 

Rehearing  motion  also  set  fortli 
provisions  of  a  receipt  for  $40,000 
given  by  defendant's  counsel,  pro- 
viding for  return  of  the  initial  pay- 
ment only  if  the  FCC  should  fail  to 
approve  the  transfer,  without  any 
time  limit  being  set. 

Principal  stockholder  of  KVI 
Inc.,  who  also  was  principal  wit- 
ness for  the  plaintiff,  is  Sheldon 
F.  Sackett,  publisher  of  the  Coos 
Bay  Times,  Marshfield  -  North 
Bend,  Ore.,  and  owner  of  KOOS 
Marshfield.  Pending  before  the 
Commission  is  an  application  for 
transfer  of  KROW  Oakland,  Cal.j 
by  Wesley  I.  Dumm  to  KROW  Inc., 
in  which  Mr.  Sackett  is  65%  owner 
and  Philip  G.  Lasky,  vice-president 
and  general  manager  of  KROW  the 
last  five  years,  is  35%  owner 
[Broadcasting,  Oct.  30,  Dec.  4]. 

In  the  KVI  case  Mrs.  Laura  M. 
Doernbecker,  owner  of  more  than 
90%  of  the  shares  in  Puget  Sound 
Broadcasting    Co.,    is  defendant. 


TWINS  OF  DEATH 


HAND  IN  HAND  go  War  and  Tu- 
berculosis—  the  dread  disease  that 
since  Pearl  Harbor  has  exacted  a 
toll  of  145,000  civilians. 

Wartime  conditions  —  worry, 
overwork,  abnormal  eating  and 
housing  —  ore  the  allies  of  TB. 

Yet  Tuberculosis  can  be  control- 
led. The  annual  sale  of  Christmas 


Seals  has  helped  cut  the  death 
rate  by  75%  1 

But  the  current  death  rate  shows 
that  the  battle  is  far  from  won  — 
that  your  dollars  are  needed  now, 
urgently. 

Please,  send  in  your  contribution 
today. 


BUY  CHRISTMAS 


The  National,  State  and  Local 
Tuberculosis    Associations  in 
the  United  States 


SEALS! 
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House  Probers  Call 
Bulova  in  Old  Sale 

WLWL  Transfer  by  Paulists 
Revived  as  WMCA  Quiz  Ends 

CONCLUDING  executive  sessions 
in  the  1943  sale  of  WMCA  New 
York  by  Donald  Flamm  to  Edward 
J.  Noble,  now  Blue  Network  chair- 
man, last  Friday  the  House  Select 
Committee  to  Investigate  the  FCC 
was  scheduled  in  its  dying  days  to 
conduct  a  two-day  inquiry  into  the 
1937  sale  of  WLWL  New  York  by 
the  Paulist  Fathers  to  Arde  Bulova. 

As  Broadcasting  went  to  press 
the  Committee  was  to  have  begun 
the  WLWL  probe  in  open  hearing 
Saturday  morning  with  Rev.  Ed- 
ward Lodge  Curran,  head  of  the 
Catholic  Truth  Society  which  pe- 
titioned the  Commission  last  July 
to  set  aside  all  Bulova  station 
sales;  Mr.  Bulova,  Harold  La- 
Fount,  general  manager  of  the 
Bulova  stations  and  Sanford  Cohen, 
New  York,  Mr.  Bulova's  counsel, 
among  the  witnesses. 

Corcoran  Absolves  White  House 

Seven  witnesses  were  heard  last 
week  to  wind  up  the  WMCA  inves- 
tigation, which  went  "underground" 
after  three  days  of  open  session, 
resulting  in  the  resignation  of  John 
J.  Sirica  as  general  counel  [Broad- 


casting, Dec.  4].  Witnesses  in- 
cluded William  J.  Dempsey  of  the 
Washington  law  firm  Dempsey  & 
Koplovitz,  counsel  for  Mr.  Noble  in 
the  ti-ansfer;  Thomas  G.  (Tommy 
the  Cork)  Corcoran,  former  White 
House  confidant;  Morris  L.  Ernst, 
New  York  Liberal  Party  leader; 
David  K.  Niles,  administrative  as- 
sistant to  the  President;  Mr.  Noble, 
Mrs.  Estelle  Friedricks,  secretary 
to  Mr.  Niles;  Charles  G.  Gushing, 
associate  of  Marshall  Field  and  re- 
tired New  York  banker. 

Emerging  from  the  executive  ses- 
sion last  Thursday  Mr.  Corcoran, 
whose  name  figured  prominently  in 
the  WMCA  transaction,  told  re- 
porters he  had  been  authorized  by 
the  Committee  to  say  that  to  his 
knowledge  Mr.  Niles  had  nothing 
to  do  with  the  WMCA  sale  and 
neither  did  anyone  else  at  the 
White  House. 

Mr.  Corcoran  is  said  to  have  tes- 
tified he  called  the  White  House  and 
suggested  that  an  investigation  of 
the  WMCA  sale  ordered  by  Presi- 
dent Roosevelt  be  called  off  be- 
cause he  felt  an  investigation 
would  appear  that  such  a  "fine, 
just,  impartial  and  nonpartisan 
commission  as  the  FCC"  had  been 
used  for  political  "reprisals",  be- 
cause Mr.  Noble  resigned  as  Under- 
secretary of  Commerce  in  1940  to 
to  support  the  late  Wendell  L. 
Willkie  for  President. 


MARK  WOODS'  STATEMENT 


STATEMENT  by  Mark  Woods, 
Blue  president,  to  affiliated  stations 
on  the  Petrillo-NABET  platter- 
turner  dispute  follows: 

The  facts  relating  to  the  present  juris- 
dictional dispute  between  NABET  and 
the  AFM,  as  they  relate  to  the  Blue  Net- 
work, are  as  follows: 

In  negotiating  a  new  contract  with  James 
C.  Petrillo,  for  the  AFM,  last  January, 
we  agreed,  effective  in  June,  1944,  to  em- 
ploy platter  turners  who  are  members  of 
the  AFM.  This  agreement  was  part  of  a 
general  contract,  in  which  the  AFM  made 
a  number  of  concessions  and  we  in  turn 
accepted  the  AFM  jurisdiction  over  platter 
turners,  in  order  that  a  musicians  strike 
could  be  averted  and  the  network  continued 
in  orderly  operation.  We  were  acting  in 
good  faith,  and  had  been  advised  that  we 
were  within  our  legal  rights  to  award  this 
juHsd'ction  to   the  AFM. 

NABET  also  claims  jurisdiction  over 
the  employment  of  platter  turners.  NABET 
appealed  to  the  National  Labor  Relations 
Board,  asking  that  their  rights  to  this 
jurisdiction  be  upheld.  The  NLRB  decided 
that  status  quo  should  be  maintained,  which 
meant  NABET  would  control  the  jurisdic- 


NABET  Ultimatum 
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Mich.),  author  of  the  bill,  held  lit- 
tle hope,  however,  that  the  measure 
would  be  enacted  by  the  House  this 
session.  Congress  will  probably  ad- 
journ sine  die  before  Christmas. 
The  Senator  plans  to  reintroduce 
the  bill  when  the  new  Congress 
convenes  Jan.  3  and  is  hopeful  of 
passage. 

WLB  Action 

On  another  front,  the  WLB  an- 
nounced that  it  has  given  permis- 
sion to  the  Chicago  Regional  Board 
to  take  action  on  the  KSTP-Petril- 
lo  dispute,  breaking  precedent  of 
withholding  procedure  while  a 
strike  is  on.  The  Board  had  pre- 
viously departed  from  its  usual 
procedure  in  releasing  the  panel 
recommendations  on  the  case, 
which  had  been  held  up  when  the 
AFM  resumed  its  strike  at  the 
Minneapolis  studios  of  the  station. 
In  again  breaking  precedent,  -the 
Board  has  acted  to  offset  Petrillo 
strategy  to  delay  action  which  is 
believed  to  have  been  taken  deliber- 
ately when  the  union  learned  in 
advance  that  the  panel  report  would 
be  unfavorable  to  it.  The  Regional 
Board  is  expected  to  act  on  the  re- 
port within  the  next  two  weeks. 


tion  of  platter  turners,  except  in  Chicago 
in    which   city    platter   turners    have   foi.  - 
many    years    been    under   the   jurisdiction  f 
of  the  AFM. 

The  Blue  Network  was  and  is  perfectb  ' 
willing  to  accept  the  decision  of  the  NLRE 
However,    Mr.    Petrillo    refuses   to   accepi  , 
this  decision  and  has  warned  our  compans  i 
that  if  we  do  not  keep   our  agreemcnv.i 
with  the  AFM,  he  will  order  a  series  oi 
wildcat  strikes,  by  withdrawing  musician 
from  our  programs  at  sporadic  intervals- 
We   would  have   no  adequate  relief   fron ; 
these  tactics  and  over  a  period  of  time  i 
would   be  impossible  for   us  to  broadcas'  - 
our  leading  programs,  due  to  the  ab  enc 
of  musicians  for  temporary  periods.  It  i 
our  hope  that  the   courts   will   settle  the 
dispute  between  the  AFM  and  NABET 
Only  in  that  way  can  either  the  AFM  o, 
NABET  be  forced  to  accept  a  conclusioii 
to  the  jurisdictional  dispute. 

The  Blue  Network  finds  itself  in  th 
middle  of  a  juri  dictional  fight  betweei 
the  AFM  and  the  NABET.  As  betwee: 
these  two  unions,  we  do  not  favor  one  ove 
the  other.  We  desire  that  the  labor  law 
of  the  country  be  complied  with,  that  ou 
employes  be  represented  by  unions  of  thei 
own  choosing,  and  that  strikes  against  th  ,  - 
public  interest  be  avoided. 

We  are,  in  truth,  helple-s  in  this  situa 
tion.  in  that  it  is  one  where  we  canno 
bring  the  issue  into  the  courts.  We  ar 
faced  with  interference  or  stoppage  o 
broadcasting  by  one  union  or  the  othei 
and  until  the  courts  decide  the  case,  w 
will  continue  to  be  faced  with  this  threat 


Powley  Statement 


STATEMENT  by  AUen  T.  Pow*, 
ley,  president,  National  Assn.  oij 
Broadcast  Engineers  and  Tech|  ^ 
nicians: 

li 

NABET  will  abide  by  the  decision  c  ii) 
the  NLRB  and  is  ready  to  continue  negc 
tiations  for  new  contracts  with  NBC  an  S 
the  Blue.  We  have  acted  in  good  faith  an  ji; 
will  not  capitulate.  PetriHo's  refusal  t 
comply  with  the  decision  is  an  affront  i  ° 
the  NLRB.  This  is  not  a  jurisdictionii  j{ 
dispute  between  the  unions.  The  issue  hs  j 
been  clearly  defined  and  decided  by  th'  " 
NLRB.  The  dispute  is  between  the  conrf  mi 
panies  and  the  musicians.  If  the  musiciar  < 
pull  wildcat  strikes,  the  companies  shoul  ■« 
bring  this  to  the  attention  of  the  WL  Ll 
and  not  be  asking  NABET  to  capitulat<  n 
It  is  time  for  the  networks  to  decid 
whether  they  should  be  dominated  by  P<  ;r 
trillo  or  conduct  a  business  free  fror  t . 
hold-ups.  ■  ( 

Should  NABET  capitulate,  we  would,  i[: 
effect,  be  penalizing  every  radio  station  ii, 
the  country.  In  fact,  we  would  be  cruc  ■ 
fying  some  small  independent  stations  whf  it 
play  records  all  day.  Faced  with  the  Prov 
pect  of  paying  $90  per  week  for  a  2?' 
hour  week,  the  small  stations  would  IS 
forced  out  of  business. 

Radio,  with  the  help  of  the  technician; 
made  the  name  bands.  By  the  same  tokei' 
radio  can  break  them. 

NABET  has  stood  alone  in  this  fight  fc 
the  past  ten  months.  We  have  conducte^ 
it  in  an  honest  and  straight-forward  wa:' 
Our  only  request  is  that  justice  be  serve< 
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Network  Scramble  Seen 


(Continued  Fr 

icording   to   reports   current  in 
few  York. 

KSO  Des  Moines  is  now  a  Blue 
filiate.    It    was    sold    by  Iowa 
roadcasting   Co.,   forerunner  of 
e  Cowles   Broadcasting  Co.,  to 
ingsley  H.  Murphy  of  Minneap- 
b   for  $275,000    in  observance 
the  FCC  duopoly  rule  [Broad- 
STING  May  8].  Mr.  Murphy  owns 
%  of  the  stock  of  WTCN  Min- 
apolis,  a  Blue  outlet.  Best  guess 
■  'as  that  CBS  would  make  a  strong 
jiijtch  for  KSO  with  the  expiration 
the  latter's  Blue   contract  in 
»(older  to  reach  the  Des  Moines  au- 
jence. 

WHDH  Boston,  currently  afRliat- 
^  with  the  Blue,  was  reported  to 
Kijive  broken  with  the  Blue  when 
He  latter  started  to  negotiate  with 
i||LAW.   Predictions   are  current 

lat  WCOP  will  be  a  5,000  w  fuU- 
Jjjpie  operation  on  its  present  fre- 
■IJliency  by  the  time  the  new  Blue 

mtract  goes  into  effect  in  June, 
vi  now  uses  500  w  full  time. 

t  i' 

Lt.   Comdr.   George   B.  Storer, 
'W  serving  in  the  Naval  Reserve, 
"l^iationed  in  Washington,  is  pres- 
[ent  of  the  Fort  Industry  Co., 
|vners  of  WFTL  Miami  and  signed 
+16  Blue   affiliation   contract  for 
pat  station.  Commenting  on  the 
'4ove,  Comdr.  Storer  said:  "The 
''lort    Industry    Co.  management 
jas  watched  the  progress  of  the 
|lue  network  and  believes  in  the 
Principles  and  methods  of  opera- 
il'Jon  of  the  company  and,  as  evi- 
o^fence  of  further  endorsement,  we 
t,re  pleased  to  add  WFTL  to  its 
'lister  stations  WWVA  Wheeling 
&d  WAGA  Atlanta  in  the  Blue 
apjimily."  The  Storer  stations  also 
a-Jclude     WSPD    Toledo,  NBC; 
ITLOK  Lima,  NBC;  WHIZ  Zanes- 
lle,  NBC,  and  WMMN  Fairmont, 
est  Va.,  CBS. 
"j  WKAT  Miami  Beach  currently 
I  J|  the  Blue  outlet  for  the  Florida 
;'j,fty,  and  is  expected  to  go  Mutual. 
Krpie  new  affiliation  gives  the  Blue 
jFne  highest  powered  outlet  in  Flor- 
>|tla.  WFTL  formerly  was  licensed 
jk  Ft.  Lauderdale  to  Ralph  A.  Hor- 
llfin,  but  was  moved  to  Miami  after 
lurehase  by  the  Fort  Industry  Co. 
#IOD   in   that  city  is  an  NBC 
sljffiliate  and  WQAM  carries  CBS 
1 ,  rograms. 

WPDQ  Jacksonville  is  owned  by 
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James  R.  Stockton  and  Linton 
Baggs.  General  manager  is  Robert 
R.  Feagin.  It  too,  is  now  affiliated 
with  MBS.  Present  Blue  outlet 
in  Jacksonville  is  WJHP,  operating 
with  250  w.  WJAX  Jacksonville 
is  affiliated  with  NBC  and  the  only 
remaining  station,  WMBR,  is  a 
CBS  outlet. 

The  Lawrence  station,  WLAW, 
is  operated  by  Hildreth  &  Rogers 
Co.,  headed  by  Irving  E.  Rogers. 
Mr.  Rogers  also  is  president  and 
publisher  of  the  Eagle  Tribune  Pub- 
lishing Co.,  publishers  of  The 
Morning  Lawrence  Eagle  and  The 
Evening  Lawrence  Tribune. 

No  Holds  Barred 

Indication  that  no  holds  Mill  be 
barred  in  network  scrimmages  to 
obtain  new  outlets  was  seen  in  the 
wording  of  the  Blue  announcement 
revealing  the  shifts.  The  announce- 
ment, for  the  first  time  in  the  recol- 
lection of  the  radio  wise,  mentioned 
in  its  first  paragraph  the  networks 
which  the  stations-  were  leaving 
to  join  the  Blue.  It  identified  three 
of  the  stations  as  "now  affiliated 
with  CBS"  and  two  of  the  others 
as  "currently  MBS  outlets." 

The  Blue  estimated  that  its  au- 
dience increases  by  267,000  radio 
families  as  a  result  of  the  new 
affiliations. 

Although  the  blow  to  CBS  of 
losing  three  major  outlets  to  the 
Blue  was  not  to  be  underestimated, 
observers  in  New  York  especially 
were  interested  in  watching  the 
next  move  by  MBS.  The  new  MBS 
president,  Edgar  Kobak,  former 
executive  vice-president  of  the  Blue, 
is  known  to  be  a  mailed-fist  fighter 
and  the  loss  of  two  important  net- 
work affiliates  to  his  old  employers 
coincident  with  his  move  to  MBS 
is  not  an  incident  the  industry 
expects  him  to  accept  without  argu- 
ment. 

With  the  option-effective  date, 
Dec.  15,  for  renewal  of  contracts 
dated  for  expiration  June  15,  1945 
now  past,  it  is  generally  agreed 
that  anything  can  happen  in  the 
network  scramble  for  new  affiliates. 

Assignments  of  the  new  CBS 
affiliates  are  KOTA,  250  w  on  1400 
kc,  but  with  a  construction  per- 
mit for  5,000  w  on  1380  kc,  to 
which  it  expects  to  switch  about 
Feb.  15,  to  become  a  supplementary 


Phil  Cohen  Returns 

PHILIP  H.  COHEN,  director  of 
the  American  Broadcasting  Station 
in  Europe  (ABSIE)  and  formerly 
director  of  the  OWI  Domestic  Radio 
Bureau,  returned  to  the  United 
States  last  week  for  a  brief  visit 
to  consult  with  officials  of  the  OWI 
O'Verseas  Branch.  He  plans  to  re- 
turn to  England  this  week.  A  full 
account  of  radio's  part  in  the  liber- 
ation of  France  and  the  Low  Coun- 
tries and  its  contribution  to  the 
conquest  of  German  territory,  as 
told  by  Mr.  Cohen  in  an  exclusive 
interview,  will  appear  in  the  Dec. 
25  Broadcasting. 


WENR  Revises  Policy 
On  Evening  Commercial 

STATION  BREAKS  on  WENR 
Chicago  will  be  unavailable  for 
commercials  except  for  time  sig- 
nals between  7  and  9  p.m.  (CWT), 
effective  Jan.  1,  Roy  McLaughlin, 
station  manager,  announced  last 
week.  At  other  times  during  the 
evening  and  daytime,  commercial 
station  breaks  will  be  continued  but 
in  line  with  revised  Blue  Network 
policies,  aimed  toward  better  listen- 
ing. 

To  be  accepted,  station  breaks 
must  be:  1,  in  harmony  with  adja- 
cent programs;  2,  pleasant  to  hear; 
3,  short;  4,  subject  to  be  moved  or 
dropped  at  any  time  in  the  in- 
terest of  good  programming. 


WNOE,  KNOE  Transfers 

APPLICATIONS  were  filed  with 
the  FCC  last  week  by  WNOE  New 
Orleans  and  KNOE  Monroe,  La. 
requesting  assignment  of  license 
from  their  respective  licensee  cor- 
porations to  James  A.  Noe,  sole 
owner.  No  money  is  involved  in  the 
transfers.  Reason  for  shift,  accord- 
ing to  applications,  is  to  insure 
more  efficient  operation.  Several 
shares  of  the  totals  owned  by  Mr. 
Noe,  who  also  holds  various  oil  in- 
terests, have  been  held  as  qualify- 
ing shares  by  other  individuals. 


station  with  an  evening  hour  rate 
of  $75;  KGKY,  with  250  w  on  1490 
kc,  bonus  station  available  with 
KOTA. 

KTYW,  supplementary  with  an 
evening  hour  rate  of  $60,  operating 
with  500  w  on  1460  kc;  WJEF, 
as  a  supplementary  with  250  w 
on  1230  kc  with  an  evening  rate 
of  $75;  KERN,  with  1,000  w  on 
1410  kc,  supplementary,  at  $60  an 
evening  hour.  KTYW  and  KERN 
also  will  become  members  of  the 
Pacific  Coast  CBS  network,  in- 
creasing it  from  8  to  10  stations. 


Selznick  Spot  Drive 

SELZNICK  -  INTERNATIONAL 
Pictures,  Hollywood,  which  releases 
its  pictures  through  United  Artists 
Corp.,  New  York,  on  Jan.  15  will 
launch  a  nationwide  spot  campaign 
in  some  100  key  cities  where  Selz- 
nick pictures  are  shown.  Tran- 
scribed and  live  15-second,  30-sec- 
ond  and  minute-spot  announce- 
ments will  be  used  on  a  52-week 
basis  to  promote  the  pictures 
shown  at  local  theatres.  First  of 
Selznick  pictures  to  be  promoted 
is  "I'll  Be  Seeing  You",  scheduled 
for  release  in  mid-January.  Agency 
is  Foote,  Cone  &  Belding,  New 
York. 
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WIBW  has  developed 
America's  most  success- 
ful radio  selling  tech- 
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delivered  as  the  recom- 
mendation of  one  friend 
to  another. 
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Free!  PICK-UP  FACTS! 

A  voloable  booklet  con- 
taining the  onswers  to 
most  questions  in  the 
field  of  sound  reproduc- 
tion, written  by  Moxlnnil- 
ion  Weil,  leoding  author- 
ity on  the  subiect.  Write 
to  HARVEY  for  your  copy. 


1^ 


The  "Royal  Family"  of  pickups . . .  cutters . . .  jewel  points 

HARVEY,  distributor  of  fine  radio  and  electronic  equip- 
nnent,  con  now  fill  your  orders  on  all  AUDAX  recording 
accessories.  We  have  in  stock  AUDAX  cutters,  jewel 
points,  and  pickups,  the  last  of  which  are  made  with 
the  unique  "relayed-flux"  principle  so  largely  respon- 
sible for  the  sharp,  clear-cut  facsimile  reproduction  of 
Microdyne.  Recording  studios  and  radio  stations,  rec- 
ognizing their  perfection,  specify  AUDAX  wherever  the 
performance  requirements  are  exacting. 


Upon  receipt  of  suitable  priority,  HARVEY  can  prwnUc 
TXni  reasonably  prompt  deliveries  of  all  AUDAX  products. 
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FCC  Grants  Two 
New  Local  Stations 

Alabama,  No.  Carolina  Sites 

For  AM,  250  w  Outlets 

TWO  NEW  standard  local  stations 
were  granted  by  the  FCC  last  week, 
both  pursuant  to  the  Jan.  26,  1944 
FCC-WPB  Policy  relating  to  the 
use  of  critical  materials  for  con- 
struction purposes. 

Henderson  Radio  Corp.,  Hender- 
son, N.C.,  was  granted  a  construc- 
tion permit  for  facilities  of  day- 
time operation  on  890  kc  with 
power  of  250  w.  Company  is  com- 
posed of  local  businessmien  and 
Nathan  Frank,  manager  of  WCBT 
Roanoke  Rapids,  N.C.  Owners  are: 
S.  S.  Stevenson,  president,  owner 
of  regional  theatre  groups;  T.  W. 
McCracken,  vice-president,  oil  job- 
ber and  tire  dealer;  T.  I.  Gillam, 
secretary,  auto  dealer;  W.  J.  Al- 
ston, treasurer,  farmer  and  tobacco 
leaf  dealer;  and  Mr.  Frank,  second 
vice-president  and  manager.  Each 
holds  a  20%  interest.  Equipment 
has  been  under  option. 

New  local  for  Sylacauga,  Ala. 
originally  had  been  granted  last 
June  to  Alabama  Broadcasting  Co., 
subject  to  certain  technical  condi- 
tions. Case  later  was  designated  for 
hearing  because  of  delay  in  meet- 
ing some  of  the  conditions  and  last 
week  was  reconsidered  and  grant- 
ed without  hearing.  Commissioner 
Durr  did  not  participate  in  the 
action.  New  station,  WFEB,  will 
operate  on  1340  kc  with  250  w  and 
unlimited  time.  President  of  the 
company  is  Ernest  E.  Forbes,  local 
businessman,  who  holds  51%  inter- 
est. First  vice-president  and  24% 
owner  is  Opal  E.  Johnson,  engineer 
with  WAPI  Birmingham.  James 
E.  Smith,  radio  engineer,  is  second 
vice-president  and  also  24%  owner. 
J.  Mallory  Forbes,  local  business- 
man, holds  remaining  interest  and 
is  secretary-treasurer. 


KOiVP  WILL  OPEIS 
WITH  WOOD  TOWEl 

KONP  Port  Angeles,  Cal.  is  en 
deavoring  to  complete  constructio 
granted  last  May  by  the  FCC, 
time  for  an  opening  date  in  Jar 
uary,  it  was  announced  last  weet 
An  unusual  feature  of  KONI 
which  will  operate  on  1450  kc  wit 
250  w,  is  the  180-ft.  Douglas  fi 
pole  which  is  being  erected  ir 
stead  of  the  conventional  stei 
tower.  The  pole  was  specially  S( 
lected  in  the  Olympic  National  Fo: 
est  near  Port  Angeles.  A  reii 
forced  concrete  base,  built  on  tidv 
land,  supports  the  bottom  of  tlr 
huge  pole  5  feet  above  high  tid 
Licensee  of  KONP  is  the  Ev' 
ning  News  Press  commercial  prin 
ing  firm  in  Port  Angeles.  Office: 
of  the  station  are :  H.  J.  Mc Alliste  i 
former  chief  announcer  at  KVI  T. 
coma.  Wash.,  and  chief  announce 
at  KHQ-KGA  Spokane;  J.  ] 
Ernest,  chief  engineer,  formerly  i 
KTBI  Tacoma.  Studios,  office  ar 
transmitter  of  KONP  will  be  at  3] 
West  First  St.,  Port  Angeles. 


Manhattan  Co.  Expands 
'Sweetheart'  Soap  Time 

MANHATTAN  SOAP  Co.,  New 
York,  will  further  expand  its  ra- 
dio coverage  for  Sweetheart  Soap 
Jan.  1  by  adding  more  than  100 
CBS  stations  to  the  present  30- 
station  network  for  The  Strange 
Romance  of  Evelyn  Winters,  at 
the  same  time  shifting  from  the 
current  Monday  through  Friday 
5:15  p.m.  period  to  10:15-10:30 
a.m.  the  same  days.  Latter  period 
is  to  be  vacated  by  Standard 
Brands'  This  Changing  World. 
There  are  no  plans  at  present  for 
a  readjustment  of  the  company's 
radio  advertising  schedule  with 
Scraniby  Amby  continuing  on  171 
NBC  stations  Wednesday  10:30-11 
p.m.  and  a  spot  radio  promotion 
carried  on  54  stations. 

As  Manhattan  has  increased  net- 
work advertising,  first  expanding 
Scramby  Amby  from  the  NBC 
West  Coast  stations  to  full  net- 
work and  more  recently  starting 
the  CBS  serial,  the  spot  station 
list  has  been  reduced  from  its 
former  total  of  70  stations.  Agency 
is  Duane  Jones  Co.,  New  York. 


RWG,  SAG  Back  AFRj|| 
In  L.A.   Dues   Disput  t 

SUPPORTING  Los  Aneeles  Loc 
of  AFRA  in  its  suspension  of  son 
400  members  delinquent  in  pa 
ment  of  dues  and  special  asses 
ment,  on  Dec.  11  Radio  Write 
Guild  and  Screen  Actors  Guits 
have  gone  on  record  as  backiijii 
union  penal  action. 

Penalty  could  not  be  enf  orC  (  f 
on    Cecil    B.    DeMille,    produce  jj 
director-m.c.   of  CBS  Lux  Rao 
Theatre  due  to  issuance  of  a  tei 
porary  restraining  order  again 
AFRA  on  Dec.  7.  DeMille  and  oth 
members  had  refused  to  pay  a  o 
dollar  union  political  assessme 
imposed  by  AFRA.  When  threjfc 
ened  with  suspension  which  wou;  re 
keep  him  off  the  air,  he  appeal)  jr 
to   Los   Angeles    Superior  CoU| 
Judge   Emmet   Wilson  for  a  \^ 
straining    order.    AFRA  officif 
filed  a  demurrer  on  Dec.  12  throu;_ 
union   attorney,   William  Bergc 
Hearing  was  to  have  been  he 
Dec.  15  as  Broadcasting  went 


press. 


STOCK  UP  WHILE  OUR  SUPPLY  LAST 
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Barnes,  Haverlin 
Earned  MBS  V-Ps 

patrim  Remains  as  Secretary, 

Tallen  Elected  Treasurer 

'<.  C.  BARNES,  sales  manager, 
nd  Carl  Haverlin,  station  rela- 
ons  manager  of  Mutual  were 
lected  vice-presidents,  and  James 
.  Wallen  comptroller,  was  elected 

iteasurer  of  the  network  by  the 
Ijoard  of  directors  during  a  series 
^If  meetings  of  the  board  and  the 
jxecutive  committee  in  New  York 
Dec.  9-11.  The  board  accepted  the 
,  esignation  of  E.  M.  Antrim  as 
r  reasurer  but  confirmed  his  con- 
;ie;;(inuation  as  secretary  of  the  net- 
ste|}jvork. 


Mr.  Barnes 


Mr.  Haverlin 


A  formal  expression  of  appre- 
sf;ciation  for  the  contributions  of  the 
late  W.  E.  MacFarlane,  as  chair- 
1  man  of  the  executive  committee  of 
'!  Mutual,  and  for  eight  years  its 
president,  was  approved.  The  death 
of  Mr.  Macfarlane  was  an  inesti- 
mable loss   to   the  network,  the 
statement  read,  paying  tribute  to 
'  the   "magnitude  of  his  contribu- 
jjij  tion  to  the  creation  and  success" 
oj)jof  Mutual's  cooperative  system, 
eji    An  executive  in  the  sales  depart- 
a,=jment  of  Mutual  for  the  past  two 
ijyears,  Mr.  Barnes  is  a  former  vice- 
^jpresident  of  Outdoor  Adv.  Inc.,  a 
post  he  had  held  since  1934.  He  has 
[been    active    in    advertising  and 
.1,  selling  since  1923,  having  been  as- 
li  sociated  with  Thomas  A.  Edison 
jl  Inc.  and  J.  M.  Mathes  Inc.  among 
f.  other  organizations, 
j     Mr.  Haverlin  came  to  Mutual  in 
i  March  of  this  year  from  Broadcast 
j  Music  Inc.,  where  he  was  vice- 
<  president.  He  previously  had  been 
with  KFI  and  KECA  Los  Angeles 
for  14  years. 


Marlin  Promotes 

MARLIN  FIREARMS  Co.,  New 
Haven,  will  start  a  radio  campaign 
for  its  razor  blades  in  the  major 
markets  throughout  the  country 
about  Jan.  1.  Five-minute  news 
programs  and  one-minute  tran- 
scribed and  live  announcements 
will  be  used  on  some  35  stations. 
Magazines  and  newspaper  adver- 
tising will  supplement  the  cam- 
paign. Agency  is  Craven  &  Hed- 
rick.  New  York. 


Cummer  Co.  Plans 

CUMMER  PRODUCTS  Co.,  Brat- 
tleboro,  Vt.,  may  use  spot  radio  on 
a  national  basis,  supplemented  by 
newspaper  and  magazine  advertis- 
ing, after  Jan.  10  when  it  discon- 
tinues My  Best  Girls  on  the  Blue 
network,  Wednesdays,  8:30-9  p.m. 
j   for  Energine.  New  media  plans  are 
1:  being  discussed  with  decision  to  be 
\  made  by  the  first  of  the  year.  Agen- 
j   cy  is  Young  &  Rubicam,  New  York. 


WHOM  CANCELS  PAID 
RELIGIOUS  PERIODS 

TO  BROADEN  its  religious  serv- 
ice to  meet  the  needs  of  a  larger 
number  of  people  of  many  faiths, 
WHOM  Jersey  City,  N.  J.,  will 
cancel  all  commercial  religious  pro- 
grams at  the  expiration  of  current 
contracts,  and  oifer  free  time  in 
a  specified  period  to  all  faiths. 
Also,  from  Jan.  9-12,  religious  ra- 
dio chairmen  from  48  states  will 
convene  at  WHOM  to  work  out 
plans  for  improved  quality  and 
wider  acceptance  of  religious  pro- 
grams. For  the  present,  at  least 
one  half-hour  weekly  will  be  set 
aside  for  public  service  religious 
broadcasts  of  all  faiths.  The  method 
of  allocation  is  still  to  be  deter- 
mined. 

Explaining  the  action,  Craig 
Lawrence,  general  manager,  said, 
"This  change  in  policy  is  no  re- 
flection in  any  way  upon  the  char- 
acter of  the  men  (or  their  organi- 
zation or  their  work)  who  have 
been  sponsoring  religious  broad- 
casts. The  station  believed  that 
they  were  doing  a  good  job  in  their 
respective  fields.  We  are  convinced, 
however,  that  WHOM  itself  can 
serve  more  people  of  many  faiths 
under  this  new  policy. 

"We  institute  it  now  with  a  full 
realization  of  the  future  responsi- 
bilities placed  upon  us  to  admin- 
ister it  fairly  and  impartially." 


'Inner  Sanctum'  Added 
To  Lever  Net  Schedule 

LEVER  BROS.,  Cambridge,  effec- 
tive Jan.  2  will  sponsor  Inner  Sanc- 
tum for  Lipton  soup-mix  in  the 
spot  being  vacated  by  Burns  & 
Allen,  CBS,  Tuesday,  9-9:30  p.m., 
which  is  shifting  to  the  Frank  Sina- 
tra time  on  CBS  [Broadcasting, 
Dec.  4].  Inner  Sanctum,  a  Himan 
Brown  production,  is  scheduled  to 
be  discontinued  by  Colgate-Pal- 
molive-Peet  Co.  for  Palmolive 
Shave  Cream  on  CBS,  Saturday, 
8:30-8:55  p.m. 

With  the  new  mystery  show. 
Lever  Bros,  will  have  seven  net- 
work programs  on  the  air — Frank 
Sinatra  being  dropped  for  Vimms 
by  Lever  Bros.  Dec.  26  [Broadcast- 
ing, Dec.  4].  Lipton  Co.  (tea  and 
soup-mix),  acquired  by  Lever  Bros, 
early  this  year,  has  not  had  a  net- 
work show  in  this  country  since 
they  discontinued  Helen  Hayes  on 
CBS  in  1942,  although  they  spon- 
sored a  program  on  a  number  of 
Canadian  stations  last  fall.  The 
Helen  Hayes  show  was  discontinued 
because  of  uncertainty  in  receiving 
shipments  of  tea  from  the  far  east. 
Agency  is  Young  &  Rubicam,  New 
York. 


Godfrey  Renews 

ARTHUR  GODFREY,  early  morn- 
ing program  star  heard  on  WABC 
New  York  and  WTOP  Washington, 
last  Friday  renewed  his  personal 
radio  drive  to  recruit  blood  donors 
via  radio,  with  a  special  WABC 
broadcast  from  the  Manhattan 
American  Red  Cross  Blood  Bank. 
On  hand  were  members  of  the 
GAPSALS  (Give  a  Pint— Save  a 
Life  Society),  a  group  of  486  first- 
time  donors  organized  from  among 
the  donors  Mr.  Godfrey  recruited 
in  his  initial  campaign  early  this 
fall.  Mr.  Godfrey  returned  recently 
from  a  special  Navy  mission  to 
Saipan. 


^  BUTNOT<^ 


Do  Ohio  Valley  folks  listen  to  WSTV  in  Steubenville?  That's  a 
logical  question,  considering  the  fact  that  we  are  SURROUNDED 
but  NOT  INVADED  —  by  some  mighty  powerful  network  com- 
petition, including  two  50,000  watt  stations!    Here's  the  answer  in 

our  l^tpct  Hortrjpr  ^^^^^h 
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JOHN  LAUX,  GEN.  MGR. 
MUTUAL 


^39.7  j 

24.2 

M 

2.3 

C 
3.7 

D 
5.5 

3 

1  41.5 

p 

3.7 

10.7 

8.9 

8.9  ' 
17.3 

 \   n      55  23.7 

■"^^o^SFn    39.7  24.2  2.3  ^■Mj;M^ 

Mon^JhrgJ:;^!  iT,  ,     10  7  8.9 

 E^B^ilNGrPK.,     25.6     36.8     5.8  I 

Ifc-OO  PM-IO-.00  PM  1        1  SUMMER^ 

I"   Sun.  thru  Sa»^     1   ^,,,^^,^6  ,NDJX-»^'° 


WSTV  WFP<3  WJPA  WKNY 

STEUBENVILLE.  O..  ATLANTIC  CITY.  N.  J..  WASHINGTON,  PA..  KINGSTON,  N.  Y, 


ONE  DEPARTMENT  STORE 

IN  CINCINNATI 

BROADCASTS 
30  PROGRAMS 
PER  WEEK  OVER 

WSAI 


This  is  just  one  of  4  leading  department  store 
clients  scheduling  top  programs  on  WSAI. 

Paul  H.  Raymer  Co..,  Representatives 
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Greatest    Fact  -  Finding 
Program  Projected 
For  1945 

PLANS  for  the  most  comprehen- 
sive fact-finding  program  in  the  his- 
tory of  American  business,  de- 
signed to  obtain  pertinent  data  to 
guide  industry  in  postwar  produc- 
tion, marketing  and  distribution, 
are  being  formulated  by  the  Cen- 
sus Bureau,  Dept.  of  Commerce. 

Part  of  the  program  will  get  un- 
der way  Jan.  1,  when  the  quinquen- 
nial agricultural  census  of  approxi- 
mately 6,000,000  farms  begins.  The 
remaining — and  more  urgent — part 
will  be  carried  out  if  and  when 
Congress  approves  appropriations 
requested  for  the  work. 

Five  Major  Projects 

The  program,  involving  an  over- 
all cost  of  approximately  $20,000,- 
000,  provides  for  five  major  proj- 
ects to  develop  basic  statistical  in- 
formation for  the  benefit  of  Gov- 
ernment and  private  enterprise  in 
planning  for  reconversion.  The 
projects  comprise: 

1.  The  1945  Census  of  Agriculture, 
covering  farm  operations  during  1944 
and  providing  data  on  income,  value 
of  property,  type  of  farming,  electric, 
telephone  and  running  water  facilities, 
number  of  radios,  etc. 

2.  A  special  War  Census  of  Manu- 
factures covering  1944  production, 
designed  to  provide  a  complete  cross- 
section  picture  of  American  industry 
for  a  peak  war  year  including  data 
showing  which  industries  and  locali- 
ties will  be  affected  most  severely  by 
cessation  of  war  activities  and  recon- 
version to  peacetime  operations. 

3.  A  sample  Survey  of  Consumer 
Income  to  be  taken  in  April,  furnish- 
ing limited  population  information 
and  directed  to  providing  data  on  in- 
dividual earnings  and  on  distribution 
of  family  incomes.  It  is  proposed  to 
make  available  income  classifications 
for  30  of  the  larger  metropolitan  dis- 
tricts, for  some  of  the  larger  states, 
ai  ^  for  broad  regions. 

4.  A  sample  expanded  Labor  Force 
Survey  to  provide  quarterly  estimates 
of  the  size  and  characteristics  of  the 
labor  force  by  regions,  for  each  of  the 
major  urban  production  areas  and  for 
a  few  of  the  larger  states,  and  to 
strengthen  national  estimates  in  all 
directions.  By  merging  this  survey 
with  the  sample  income  survey,  the 
Bureau  platis  to  obtain  an  alsridged 
sample  census  of  population. 

5.  A  sample  Census  of  Business,  to 
be  taken  early  in  1945,  to  provide  in- 
formation on  certain  types  of  im- 
portant wholesale,  retail  and  service 
trades,  amount  of  sales  or  receipts, 
employment,  inventories  and  cost  of 
sales  for  types  of  establishments  to 
which  the  data  is  approoriate.  Tabu- 
lations and  estimates  obtained  from 
this  survey  will  reflect  changes  since 
1940. 

Data  Important  to  Radio 

In  two  weeks  the  agricultural 
census,  the  14th  national  farm 
count  to  be  made,  will  be  started 
when  26,000  enumerators  begin  the 
job  of  visiting  every  one  of  the  na- 
tion's farms  to  obtain  information 
on  205  questions  listed  in  the 
schedules  [BROADCASTING,  March 
27].  Results  of  this  census  will  be 
of  especial  interest  to  broadcasters 


and  advertising  agencies  because  it 
will  provide  data  on  the  number  of 
radios  on  farms  in  each  of  the  3,000 
counties  of  the  nation,  with  related 
statistics  on  electric  and  battery 
operated  sets. 

The  data  collected  wnW  enable  the 
Bureau  to  compute  the  number  of 
farm  radio  owners  served  per  sta- 
tion, the  size  of  farms  served,  in- 
come levels  of  farm  listeners  and 
various  market  potentialities.  It 
also  will  make  possible  special  Bu- 
reau studies  on  condition  of  radios, 
number  of  sets  per  farm  and  other 
pertinent  information. 

It  is  expected  that  the  work  of 
enumeration  will  be  completed  in 
two  months  and  that  the  first  pre- 
liminary county  totals  can  be  re- 
leased 40  days  later.  State  totals 
are  to  appear  in  about  six  months 
and  national  figures  in  about  14 
months  after  enumeration.  The  en- 
tire census  would  be  completed  in 
approximately  two  years. 

The  availability  of  data  collected 
by  the  enumerators,  however,  will 
depend  on  action  at  the  present  or 
the  next  session  of  Congress.  The 
Bureau  now  has  $7,250,000  for  field 
work  and  preliminary  tabulation 
which  was  previously  appropriated 
by  Congress.  It  has  asked  for  a 
supplemental  appropriation  of 
$5,500,000  for  tabulation  and  pub- 
lication of  data,  $3,000,000  of 
which  will  be  needed  before  the  end 
of  the  present  fiscal  year. 

Projects  Deemed  Essential 

Although  the  House  Appropria- 
tions Committee  approved  the  sup- 
plementary i-equest  (HR-5587),  the 
House  refused,  on  a  point  of  order, 
to  grant  the  funds  last  week.  Defi- 
ciency requests  for  the  other  sur- 
veys also  was  refused,  members  ob- 
jecting on  the  grounds  that  the  ap- 
propriation called  for  new  legisla- 
tion. 

In  addition  to  the  amount  asked 
for  the  agricultural  census,  the  Bu- 
reau had  requested  $2,400,000  for 
the  census  of  manufactures,  $3,500,- 
000  for  the  consumer  income  sur- 


vey, $700,000  for  the  labor  fore/ 
survey,  and  $1,200,000  for  the  sam 
pie  business  census. 

Following  the  House  action,  Cen 
sus  Director  J.  C.  Capt  and  Di' 
Stuart  Rice,  Assistant  Director  i: 
Charge   of   Statistical  Standards! 
appeared   Tuesday  before  a  sub! 
committee  of  the  Senate  Appropria 
tions  Committee  to  urge  approva, 
of  the  projects.  Mr.  Capt  explainec 
that  the  enumerators  for  the  agri' 
cultural  census  already  have  beei 
selected  and  trained  for  the  wori 
and  that  the  funds  appropriatei : 
for  the  enumeration  would  hG  large 
ly  wasted  unless  Congress  provide 
the  amounts  needed  for  tabulation 
He  pointed  out  that  those  employee 
for  conducting  the  census  are  no 
drawn  from  the  normal  labor  force 
that  the  enumerators  in  the  mail 
are  farmers  or  other  workers  wh( 
can  be  spared  during  the  wintei 
months  and  that  war  productior 
will  not  be  affected  by  the  opera 
tion. 

Help  to  Reconversion 

h 

The  other  projects,  Dr.  Rice  testi-^,; 
fied,  are  essential  for  reconversior*  . 
planning  and  are  designed  to  save' 
time  and  manpower  which  would*  j 
be  required  for  the  regular  full- 
scale  biennial  industrial  censuses 
which  have  been  suspended  sincej^i 
the  war.  The  Bureau  contemplates 
the  resumption  of  the  biennial  Cen- 
sus of  Manufactures  in  1946,  cover-^c 
ing  operations  in  1945. 

The  Consumer  Income  Survey  to 
be  taken  in   1945,  Dr.   Rice  ex- 
plained, would  be  followed  by  a 
more  adequate  sample  census  othx 
population  in  1946  and  the  samples  ir 
Census  of  Business  would  be  fol--  « 
lowed   by  a   complete  Census  of  ^  ^ 
Business  in  1946  as  well  as  the  Cen-'  ^ 
sus  of  Manufactures.  In  general,^ 
the  1945  censuses  would  be  suf- 
ficient only  to  provide  broad  infor-| 
mation  urgently  needed  at  an  early 
date  by  both  Government  and  in- 
dustry  for  planning  the  transition! 
to  peacetime  economy. 


WBNf 
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NAB  Sales  Managers  Order 
^rhree-Phase  Probe  of  Spots 

Transcriptions  and  Chain-Breaks  Are  to  Be  Studied 
In  View  of  WWJ,  WJZ  Precedents 


6 


THOROUGH   study   of  tran- 
scribed and  chain-break  announce- 
nents  in  view  of  the  situation  cre- 
-  ated  by  WWJ  Detroit  and  WJZ 
^Jew  York  and  a  recommendation 
hat  the  NAB  Board  of  Directors 
ake  steps  to  assist  in  training  ra- 
iio  personnel  were  approved  last 
■  •.veek  by  the  NAB  Sales  Managers 
^  Executive  Committee,  meeting  in 
jtlfChicago. 

t{(ii  At  the  same  time  Chairman  Ar- 
thur Hull  Hayes  of  WABC  New 
York  appointed  subcommittees  to 
^udy  standardization  of  rate  cards 
iand  to  probe  the  possibilities  of 
^•evising  the  American  Assn.  of  Ad- 
vertising Agencies  contract  for 
WAB  stations. 

Three-Phase  Study 
It  A  three-phase  investigation  of 
jthe  commercial  spot  announcement 
problem  vdll  be  conducted  by  a  sub- 
committee to  be  named  this  week 
ly  Chairman  Hayes.  That  group 
is  authoi-ized  to  go  into:   (1)  the 
j  jquestion  of  lack  of  good  taste  of 
i.jjstation-break  announcements  from 
[j[.a  programming   standpoint;  (2) 
gi  whether     one-minute  transcribed 
^ij  announcements  are  justified,  and 
i  (3)  whether  part  of  the  objection 
'  to  transcriptions  and  chain-break 
■f  announcements  is  due  to  repetitive 
!^*''scheduling. 

Research  study  will  include  au- 
i-fidience  reaction  to  repetitious  tran- 
■-plscriptions,  scheduled  several  times 
;  I  weekly  over  the  same  stations.  Fol- 
lowing'the  survey  the  subcommittee 
will  make  recommendations  for  a 
■|-|  guide  for  broadcasters, 
j    Named  to  the  subcommittee  to 
I  study    rate-card  standardization 
b|are:  James  V.  McConnell,  WEAF 
fjiNew    York,    chairman;  Kenneth 
Hackathorn,  WHK  Cleveland;  J. 
Kelly  Smith,  WBBM-CBS  Chicago; 
j;  William  Doerr  Jr.,  WEBR  Buffalo. 

Subcommittee  on  contract  revi- 
^•^sion    includes:    Walter  Johnson, 
iWTIC  Hartford,  chairman;  Sam 
H.  Bennett,  KMBC  Kansas  City; 
;Ben  Laird,  WOSH  Oshkosh,  Wis.; 
il|  Howard  Meighan,  CBS  New  York; 
i Frank  Webb,  KDKA  Pittsburgh. 
The  Committee  adopted  the  fol- 


lowing resolution  with  reference 
to  training  radio  personnel: 

Whereas,  the  Sales  Managers  Execu- 
tive Committee  recognizes  the  lack  of  ade- 
quate training  facilities  for  people  inter- 
ested in  the  field  of  radio  broadcasting  as 
against  similar  facilities  available  to  those 
interested  in  other  media  and 

Whereas  the  Committee  feels  that  courses 
including  sales  should  be  available  as  a 
regular  part  of  the  curriculum  of  colleges, 
universities  and  other  institutions  of  learn- 
ing for  the  benefit  both  of  students  and 
the  broadcasting  industry. 

Now  therefore  be  it  resolved  that  the 


Sales  Managers  Executive  Committee  sug- 
gest to  the  Board  of  Directors  of  the  NAB 
that  the  public  relations  committee  of  the 
NAB  or  such  bodies  as  the  Board  may 
designate  to  investigate  the  situation  and 
take  such  steps  as  may  be  proper  to  remedy 
the  situation. 

Attending  last  week's  meeting 
(Tuesday-Wednesday),  in  addition 
to  Committee  members,  were  Die- 
trich Dirks,  KTRI  Sioux  City, 
chairman  of  the  NAB  subcommit- 
tee on  sales  managers  liaison; 
Helen  Cornelius,  NAB  and  Lewis 
H.  Avery,  NAB  Director  of  Broad- 
cast Advertising  and  acting  secre- 
tary of  the  Committee.  Members 
include:  Messrs.  Hayes,  Bennett, 
Doerr,  Johnson,  Laird,  McConnell, 
Webb,  Stanton  P.  Kettler,  WMMN 
Fairmont,  W.  Va.;  John  M.  Outler 
Jr..  WSB  Atlanta. 


Small  Market  Stations^  Group  Selling 
Plan  Endorsed  at  NAB  Committee  Meet 


GROUP  SELLING  by  small  market 
stations  was  endorsed  last  week 
at  a  Chicago  meeting  of  the  NAB 
Small  Market  Stations  Committee, 
which  adopted  measures  to  bring 
about  necessary  surveys  to  put  the 
project  into  effect. 

Appointment  of  a  small  market 
stations  chairman  in  each  of  the 
17  NAB  districts,  a  complete  study 
of  group  selling  and  how  it  can 
be  applied  in  each  locality  were 
approved.  Examples  .of  group 
selling,  brought  out  at  the  two-day 
meeting  (Thursday-Friday),  in- 
cluded the  Iowa  Tall  Corn  Net- 
work, Pacific  Northwest  Package 
and  Rebel  Network. 

Refresher  Courses  Urged 

Unanimous  endorsement  was 
given  the  Broadcast  Measurement 
Bureau  and  all  small  market  sta- 
tion operators  were  urged  to  attend 
the  forthcoming  NAB  district 
meetings  to  inform  themselves 
fully  on  BMB.  They  also  were 
urged  to  subscribe  to  the  BMB. 

Two-weeks  refresher  courses  in 
colleges  and  universities  for  re- 
turning war  veterans  who  left 
radio  to  enter  the  service  were 
recommended.  The  SMS  Com- 
mittee suggested  refreshers  in 
management,  selling,  program- 
ming and  engineering,  instructions 
to  be  given  by  radio  personnel. 

Study  of  transcribed  and  chain- 
break  announcements,  authorized 
earlier  last  week  by  the  Sales 
Managers  Excutive  CnrYimiH'^o  C see 


WLAW 

LAWRENCE,  MASS.-5000  WATTS  680  K  C 


NATIONAL  REPRESENTATIVES:  THE  KATZ  AGENCY,  INC. 


story  this  page)  was  heartily  en- 
dorsed by  the  SMS  group. 

On  Friday  members  of  the  SMS 
Committee  were  hosts  at  a  luncheon 
for  the  trustees  and  board  of  the 
Chicago  Radio  Management  Club, 
at  which  time  the  SMS  aims  were 
outlined.  Attending  last  week's 
meeting  were: 

Robert  T.  Mason,  WMRN  Mar- 
ion, 0.,  chairman ;  James  R.  Curtis, 
KFRO  Longview,  Tex.;  William 
B.  Smullin,  KIEM  Eureka,  Cal.; 
Marshall  Pengra,  KRNR  Roseburg, 
Ore.;  Hugh  M.  Smith,  WAML 
Laurel,  Miss.;  Gerald  Wing,  KROC 
Rochester,  Minn.;  David  Rosen- 
blum,  WISR  Butler,  Pa.,  members; 
Dietrich  Dirks,  KTRI  Sioux  City; 
Lewis  H.  Avery,  NAB  Director  of 
Broadcasting  Advertising ;  Helen 
Cornelius,  NAB  staff. 


NAB  Legislative  Group 
Discusses  Proposed  Law 

TO  CONSIDER  PLANS  for  pro- 
posed legislation  in  the  next  ses- 
sion of  Congress,  the  NBC  Legisla- 
tive Committee  met  in  Washington 
at  an  all-day  session  last  Wednes- 
day at  the  call  of  President  J. 
Harold  Ryan  and  Committee  Chair- 
man Don  S.  Elias,  WWNC  Ashe- 
ville. 

That  efforts  will  be  made  for 
enactment  of  legislation  already 
had  been  agreed  upon.  The  Com- 
mittee conferred  with  attorneys 
and  members  of  the  NAB  staff  re- 
garding the  complexion  of  the  next 
Congress  and  the  legislative  out- 
look. 

All  members  of  the  Legislative 
Committee  were  present  save  G. 
Richard  Shafto,  WIS  Columbia  and 
0.  L.  (Ted)  Taylor,  KGNC  Ama- 
rillo.  In  addition  to  President  Ryan 
and  Chairman  Elias,  those  present 
included  Claire  McCollough,  WGH 
Lancaster;  Joseph  H.  Ream,  CBS 
New  York;  J.  Leonard  Reinsch, 
WSB  Atlanta;  Frank  M.  Russell, 
NBC  Washington;  Jame  D.  Shouse, 
WLW  Cincinnati  and  Harry  R. 
Spence  KXRO  Aberdeen. 


FRANK  SINATRA  will  be  on  CBS 

next  year  for  Max  Factor's  cosmetics, 
it  was  learned  uuofEcially  in  New 
York  Friday.  Singer  was  reported  en- 
route  East  with  the  contract.  Agency 
is  Smith  &  Drum,  Los  Angeles. 


Hon.  Fritz  Snyder 
Blow  Company 
New  York,  N.  Y. 
Dear  Fritz: 

I  sure  hate  to  brag  up  our  own  people 
around  here, 
but  I  know 
you'll  want 
to  know  about 
their  latest 
bond  promo- 
tion.  They've 
rounded  u  p 
all  the  good 
sin  a  e  T  a 
in  town  here, 
worked  hard 
practicing 
carols,  and 
now  .  .  .  the 
purchase  of  a 
hundred  dollar 
war  bond  will 
bring  the 
WCHS  Christ- 
mas Carolers 
right  to  your 
door  to  sing 
for  you. 
Pretty  good 
idea,  huh? 
Yessir,  I  '  m 
mighty  proud 
of  this  bunch. 
Yours, 
Algy 


P.S. 

They're  pretty  good  at  selling  other 
things  as  well  as  bonds.  You  might 
ask  a  Branham  man  about  that! 


WCHS 

Charleston,  W.  Va. 
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PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

Ah  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  Bldg^  Wash.,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Muntey  BIdg.  District  8456 

Washington,  D.  C 


Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANT  HOUR— AND  DAT 
R.C.A.  CommDnications,  Inc. 

«6  Bread  St.,  New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  A,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NAtional  6513 
Washington  A,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 
Washington  A,  D.  C. 


MAT,  BOND  &  ROTHROCK 

CONSCLTING  RjtBIO  ENGINEERS 
AM  FU  TELEVISION  FACSIUILB 
NmUanal  Prett  BIdg.  WoMh.  4,  D.  C. 
tHttriel  7362     •     Cleb»  S880 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  m  TELEVISION  FACSIMILE 
FIELD  OFFICE 
991   Bread  St.,  Bridgeport,  Conn. 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEEKS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VIOORY 


(    Y     Y     Radio  Engineering  Consultants 
^tMR^M  Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

e  International  Building:,  Washington,  D.  C. 
e  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  Bollywood,  Calif. 

^  I 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Mansey  BIdg.  •  Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENOINEK 
From  FCC  Applicadon  to  Com- 
plete Installarion  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W.— Washington,  D.  C 
Phone:  Metropolitan  0540 


frank  H  M 

^clntosh 

Consulting  Radio 

Engineers 

Shoreham  BIdg. 

ME.  4477 

Washington, 

D.  C 

WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH.,  D.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 DECEMBER  9  TO  DECEMBER  1.5  INCLUSIVE  


Decisions  .  .  . 


DECEMBER  9 

950  kc-WPEN  Philadelphia  —  Granted 
transfer  of  control  from  Arde  Bulova  to 
Bulletin  Co.  for  $620,000. 

47,300  kc  WPEN-FM  Philadelphia- 
Same. 

DECEMBER  11 

620  kc-WAGE  Syracuse— Granted  CP 
install  new  trans,  for  auxiliary,  250  w 
DA-N. 

560  kc-WJLS  Beckley,  W.  Va.— Granted 
mod.  license  change  corporate  name  to 
American  Broadcasting  Stations  Inc. 

600  kc-WMT  Cedar  Rapids,  la.— Granted 
mod.  license  change  corporate  name  to 
American  Broadcasting  Stations  Inc. 

NEW- Western  Radio  Corp.  (KPKW), 
Pasco,  Wash. — Granted  mod.  CP  new  sta- 
tion for  approval  antenna  and  trans,  and 
studio  sites. 

KHJ-FM  Los  Angeles — Placed  in  pend- 
ing file  application  change  44,500  kc  to 
43,500  kc. 

KJBS  San  Francisco — Retained  in  pend- 
ing file  application  for  CP  new  FM  station. 

Times  Picayune  Pub.  Co.,  New  Orleans 
— Same. 

Reno    Newspapers    Inc.,    Reno,    Nev. — 

Placed  in  pending  file  application  for  CP 
new  FM  station. 

KLUF  Broadcasting  Co.,  Galveston,  Tex. 
. — Same. 

Claremont  Eagle  Inc.,  Claremont,  N.  H. 

. — Same. 

KVOX  Broadcasting  Co.,  Fargo,  N.  D.— 

Same. 

Raytheon    Mfg.    Co.,   Waltham,   Mass. — 

Same. 

Harold     Thomas,     Waterbury,     Conn. — 

Same. 

Scripps-Howard  Radio  Inc.,  Indianapo- 
lis— Same. 

Scripps-Howard  Radio  Inc.,  Cincinnati — 

Same. 

Kansas  City  Star  Co.,  Kansas  City,  Mo. 

• — Same. 

Baltimore  Radio  Show  Inc.,  Baltimore — 

Same. 

Boise    Broadcast   Station,    Boise,    Ida. — 

Same. 

WKBN  Youngstown,  O.— Same. 

Southern  Minn.  Broadcasting  Co.,  Roch- 
ester, Minn. — Same. 

Associated  Broadcasters  Inc.,  San  Fran- 
cisco— Retained  in  pending  file  application 
for  CP  new  commercial  television  station. 

Yankee  Network  Inc.,  Providence,  R.  I. 
— Placed  in  pending  file  application  for 
CP  new  commercial  television  station. 

Raytheon  Mfg.  Co.,  Waltham,  Mass. — 
Same. 

Cincinnati  Broadcasting  Co.,  Cincinnati 

— Same. 

Scripps-Howard  Radio  Inc.,  Washington, 
D.  C— Same. 

Crosley  Corp.,  Cincinnati — Same. 

Metro-Goldwyn-Mayer  Studios,  Los  An- 
geles— Same. 

Marcus  Loew  Booking  Agency,  New  York 
— Same. 

Evening   News   Assn.,  Detroit — Same. 
Penn.    Broadcasting    Co.,   Philadelphia — 

Same. 

DECEMBER  12 

890  kc-NEW-Henderson  Radio  Corp., 
Henderson,  N.  C.' — Granted  CP  new  stand- 
ard station  250  w  D. 

820  kc-WAIT  Chicago— Granted  vol. 
assn.  license  from  Gene  T.  Dyer,  Evelyn 
M.  Ringwald,  Elizabeth  M.  Hinzman, 
Adele  Moulds,  Vivian  Christoph  and  Wm. 
F.  Moss,  a  partnership  d/b  Radio  Station 
WAIT,  to:  Gene  T.  Dyer,  Evelyn  M.  Dyer. 
Gene  T.  Dyer  Jr.,  Adele  Moulds,  Louis  E. 
Moulds  and  Grace  V.  McNeil  d/b  Radio 
Station  WAIT. 

1390  kc-WGES  Chicago— Granted  vol. 
assgn.  license  from  Gene  T.  Dyer,  Vivian 
I.  Christoph,  Gene  T.  Dyer  Jr.,  F.  A. 
Ringwald,  Louis  E.  Moulds,  Grace  V. 
McNeill,  William  F.  Moss  d/b  Radio  Sta- 
tion WGES,  to:  John  A.  Dyer,  Vivian  I. 
Christoph,  Elizabeth  M.  Hinzman,  F.  A. 
Ringwald,  and  William  F.  Moss  d/b  Radio 
Station  WGES. 

1410  kc-WHTD  Hartford,  Conn.— Grant- 
ed license  renewal  for  period  ending  11-1- 
47  for  main  and  aux. 

1420  kc-WOC  Davenport,  la.— Granted 
license  renewal  for  period  ending  11-1-47. 


Tentative  Calendar  .  .  . 

DECEMBER  18 
850    kc-WEEU    Reading,  Pa.— Licensi ' 
renewal. 

Consolidated  Hearing 

1450  kc-NEW-Nashville  Radio  Corp.  ! 
Nashville— CP  1450  kc  250  w  unlimited. 

1240  kc-NEW-Nashville  Broadcasting 
Co.,  Nashville — CP  1240  kc  250  w  unlimited 

1240  kc-NEW-Tennessee  Broadcasters 
Nashville — CP  1240  kc  250  w  unlimited. 

1240  kc-NEW-J.  W.  Birdwell,  Nashville 
— CP  1240  kc  250  w  unlimited. 

1450  kc-NEW-Capitol  Broadcasting  Co. 
Nashville — CP  1450  kc  250  w  unlimited.  ^ 

DECEMBER  20 
790  kc-WMC  Memphis — License  renewal 

DECEMBER  21 
570      kc-WSYR      Syracuse— CP  maki, 
changes  DA.  '\ 


1480   kc-WRDW  Augusta,   Ga.— Same,  f 
1290    kc-KVOA   Tucson,   Ariz. — Grantee; 
license  renewal  for  period  ending  11-1-45  \ 
1340    kc-WALL    Middletown,    N.    Y.—  i 

Granted  transfer  of  control  from  Elsie  anc  ' 
Martin  R.  Karig  to  John  Morgan  Davis 
representing  115  sh  (60.2%),  $30,015. 

1340  kc  NEW-Alabama  Broadcasting  Co 
(WFEB),    Sylacauga,   Ala.— Granted  petivi 
tion  to  remove  from  hearing  docket,  recon  „< 
sider  and  grant  without  hearing,  applicatior  • 
for  CP  new  standard  station  250  w  un- 
limited. 

1450  kc  NEW-Augusta  Broacasting  Co. 
Charleston,  S.  C. — Designated  for  hear 
ing  application  for  new  station  250  w  un- 
limited. 

1290  kc  NEW-Greater  Peoria  Broadcast  . 
ers,    Peoria,    111. — Designated  for  consoli 
dated  hearing  with  application  of  Illinois 
Broadcasting  Co.,  application  for  new  sta- 
tion   1   kw  unlimited. 

1290  kc  NEW-Illinois  Broadcasting  Co. 
Peoria,    111. — Designated    for  consolidatec- 
hearing  with  application  of  Greater  PeorifJ 
Broadcasters    Inc.,     application    for    new  I 
station    1    kw   unlimited.  J, 

1600  kc  NEW-Capital  City  Broadcasting 
Co.,  Des  Moines,  la. — Designated  for  con] 
solidated  hearing  with  application  of  Cap 
itol  Radio  Corp.,  application  for  new  sta-' 
tion  250  w  unlimited. 

1600  kc  NEW-Capitol  Radio  Corp.,  Des; 
Moines,  la. — Designated  for  consolidated 
hearing  with  application  of  Capital  Citj 
Broadcasting  Co.,  application  for  CP  us€ 
1  kw  unlimited. 

1240  kc  NEW-Petersbnrg  Broadcasting. 
Corp.,  Petersburg,  Va. — Dismissed  wilii-. 
out  prejudice  application  for  CP  new; 
standard  station  250  w  during  hours  not- 
assigned  WBBL  Richmond  (dismissed  at] 
request  of  applicant). 

NEW- Associated  Broadcasters  I  n  c  .  ,e 
(WABW),  Indianapolis — Granted  petition! 
for  reconsideration  and  grant  of  applica- 
tion for  mod.  CP  new  FM  station,  for  op-1 
eration  on  frequency  to  be  assigned  by 
FCC    Chief  Engineer. 

1240  kc  NEW-Herman  Anderson  and* 
Robert  Franklin.  Tulare,  Cal. — Adopted 
order  setting  aside,  action  of  12-5-44, 
pending  further  examination  of  applica- 
tion and  related  matters,  concerning  grantt 
of  petition  of  Herman  Anderson  request- 1 
ing  FCC  consent  to  withdrawal  of  Robert 
Franklin  as  party  to  application,  and! 
that  Herman  Anderson  be  deemed  to  bee 
sole  party  applicant  and  granted  -without 
hearing  application  for  new  station  250 
w  unlimited. 

770  kc-KECA  Los  Angeles — Denied  peti-! 
tion  for  forthwith  grant  without  a  hear- 
ing application  change  790  kc  to  770  kc, 
increase  5  kw  to  50  kw,  instal  new  trans, 
and  DA-DN,  and  local  move  of  trans,  and  i 
studio,    insofar  as    it   requests  immediate- 
action    on    this    application.    Also  denied 
petition  to  consolidate  hearings  on  appli- ^ 
cations  of  KOB  Albuquerque  for  mod.  CP ; 
and  license  to  cover  mod.  CP,  for  change  J 
1180  kc  to  770  kc,  now  set  for  1-2-45  with  ; 
hearing  on  KXA  Seattle  application,  and 
dismissed  request  in  alternative  to  inter- 
vene in  hearing  on  above  applications. 
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DECEMBER  13 

770  kc-KXA  Seattle,  Wash. — Granted  in 
!>art  petition  for  leave  to  amend  applica- 
;ion  for  mod.  license,  and  application  as 

K'  mended  was  removed  from  hearing  docket 
nd  hearing  now  set  1-18-45  cancelled. 
1490  kc-WOPI  Bristol.  Tenn. — Granted 
notion  for  continuance  hearing  on  appli- 
cation for  CP  change  frequency  and  in- 
(Tease  power  now  set  1-3-45,  continued  to 
M-45. 

:  1130  kc-KWKH  Shreveport,  La. — Grant- 
id  motion  to  intervene  in  hearing  on  ap- 
Iplication  of  WDGY  Minneapolis  for  mod. 
[license. 

1  850  kc-WEEU  Beading,  Pa. — Granted  in 
part  motion  for  continuance  hearing  now 
Eet    12-18-44    on    application    for  license 
"kenewal   and    continued   same   to  2-19-45. 
B  I   770  kc-KOB  Albuquerque,  N.  M. — Denied 
'  'motion  to  strike  issue  No.  7  of  designa- 
^iHon  in  KOB  case  filed  as  part  of  KOB's 
opposition  to  various  motions. 
,1  NEW-Magic  City  Broadcasting  Co.,  Bir- 
kningham,  Ala. — Granted  authority  to  take 
depositions    in    consolidated   hearing  now 
Bet  1-10-45,  re  applications  for  new  sta- 
iil,jttions  at  Birmingham. 


Applications  .  .  . 

DECEMBER  9 

1230  kc-NEW-American  Colonial  Broad- 
casting Corp.  (WKVM),  Arecibo,  P.  R.— 
Mod.  CP  new  station  for  approval  antenna 
and  trans,  and  studio  sites. 

48,900  kc-NEW-Harbenito  Broadcasting 
Co.,  Harlingen,  Tex. — CP  new  FM  station. 
2,400  sq.  mi.,  amended  to  change  coverage 
-o  3.750  sd.  mi. 

47,700  kc-NEW-KWK  St.  Louis— CP  new 
FM  station,  17,480  sq.  mi.,  $106,846  esti- 
mated cost. 

47.300  kc-NEW-Qnincy  Newspapers  Inc., 
Quincy,  Hi.— CP  new  FM  station,  16,760 
^q.  mi.,  $72,050  estimated  cost. 

1600  kc-NEW-McClatchy  Broadcasting 
Co.,  Modesto,  Cal. — CP  new  standard  sta- 
tion 250  w  unlimited. 

DECEMBER  11 

600     kc-WPDQ     Jacksonville,     Fla. — CP 

;hange  1270  kc  to  600  kc,  install  DA-N 
and  new  ground  system. 

1240  kc-NEW-Murfreesboro  Broadcasting 
Service,  Murfreesboro,  Tenn. — CP  new 
■landard  station  250  w  unlimited. 

1490  kc-NEW-J.O.  Emmerich,  Bogalusa, 
La. — CP    new    standard    station    250  w 
'  unlimited. 

'     1290    kc-NEW-F.    F.    McNaughton,  Pe- 
oria, 111. — CP  new  standard  station  1  kw  D. 

950  kc-KJR  Seattle — Vol.  assign,  license 
from  Fisher's  Blend  Station  to  Birt  F. 
Fisher. 

DECEMBER  12 

NEW-Television    Productions    Inc. — CPs 

new  experimental  television  relay  broadcast 
stations:  area  of  Peru  Mt.,  Vt. -Channels  13 
&  14,  15  &  16.  A5  and  special  emission, 
100  w ;  area  of  New  York-same  facilities  ; 
area  of  Buffalo-same  facilities ;  area  of 
Detroit-same  facilities :  area  of  El  Paso. 
Tex.-  Channels  9  &  10,  11  &  12,  A5  and 
special  emission,  100  w ;  area  of  Des 
Moines-same  facilities ;  area  of  Chicago- 
same  facilities ;  area  of  Los  Angeles-same 
facilities. 

1550  kc  NEW-Associated  Broadcasters 
Inc.,  Indianapolis — CP  new  standard  sta- 
tion 250  w  D. 

1060  kc  NEW-Myles  H.  Johns,  Milwaukee 
— CP  new  standard  station  1  kw  D. 

45,300  kc  NEW-WDBJ  Roanoke,  Va— .CP 
new  FM  station,  30,340  sq.  mi.,  $66,500 
estimated  cost. 

49,300  kc  NEW-W.  H.  Greenhow  Co., 
Homell,  N.  Y.— CP  new  FM  station,  5,062 
sq.   mi.,  §31,160  estimated  cost. 

DECEMBER  13 

'  1450  kc-KNOE  Monroe,  La. — ^Vol.  assgn. 
license  from  KNOE  Inc.  to  James  A.  Noe. 

1450  kc-WNOE  New  Orleans — Vol.  assgn. 
icense  from  WNOE  Inc.  to  James  A.  Noe. 

690  kc-KGGF  Coffeyville,  Kan. — License 
o  use  formerly  license  trans,  as  an  aux., 

00  w  N  1  kw  D. 

1450  kc  NEW-Hugh  G.  Shurtliff,  Charles 
L.  Shurtliff,  Mareby  Cardella  (Delia) 
ihurtliff  and  Cleo  Agnes  Center,  Santa 
i(aria,  Cal. — CP  new  standard  station  250 
V  unlimited. 

48,100  kc  NEW-KCMC  Texarkana,  Tex. 
—CP  new  FM  station,  7,088  sq.  mi.,  §25,- 
100  estimated  cost. 

DECEMBER  14 

1240  kc  NEW-Midwestern  Broadcasting 
Zo.,  Cadillac,  Mich. — CP  new  standard  sta- 
ion  250  w  unlimited. 

1240  kc  NEW-Norfolk  Broadcasting  Co., 
Korfolk,  Va. — CP  new  standard  station 
250  w  unlimited. 

1340  kc-NEW-York  County  Broadcasting 
Co.  (WRHI),  Rock  Hill,  S.  C— License 
to   cover   CP   new  standard  station. 

1070  kc  NEW-Central  Broadcasting  Co., 
Madison,   Wis. — CP   n(!w   standard  station 

1  kw  D. 


Eney  Promoted 

IRVIN  N.  ENEY,  radio  technician 
for  more  than  25  years,  and  techni- 
cal supervisor  of  KYW  Philadel- 
phia, has  been  appointed  chief  en- 
gineer, succeeding  Ernest  H.  Gager, 
who  died  last  month.  Mr.  Eney  spe- 
cialized in  television  and  high  fre- 
quency under  the  direction  of  the 
late  Dr.  Frank  Conrad  at  the  West- 
inghouse  East  Pittsburgh  plant  be- 
fore going  to  WBZ  Boston  in  1933. 
He  joined  the  KYW  staff  in  1934 
when  the  station  moved  from  Chi- 
cago to  Philadelphia.  William  G. 
Ellsworth,  who  succeeds  Mr.  Eney 
as  technical  supervisor,  also  has 
been  with  KYW  since  1934. 


44,500  kc  NEW-KBOW  Omaha— CP  new 
FM  station,  9,950  sq.  mi.,  $37,700  estimated 
cost. 

1450  kc  NEW-Ventura  Broadcasters  Inc., 
Venture,  Cal. — CP  new  standard  station 
250  w  unlimited. 

1020  kc-KFVD  Los  Angeles— CP  install 
new  trans.,  increase  1  kw  to  5  kw,  change 
trans,  site  from  Palms  to  Lynwood,  Cal. 

DECEMBER  15 

1230  kc-WCOL  Columbus,  O.— CP  install 
new  trans,  and  vertical  antenna  and 
change  trans,  site. 

1090  kc-KTHS  Hot  Springs,  Ark.— CP 
increase  1  kw  N  10  kw  D  to  25  kw  N 
50  kw  D,  install  new  trans,  and  DA-N, 
move  trans,  to  near  Narion,  Ark.  and 
move  studio  to  a  site  to  be  determined  in 
Memphis. 

1560  kc  NEW-Mid-State  Broadcasting 
Co.,  Peoria,  111. — CP  new  standard  station 
1  kw  unlimited. 

1350  kc  NEW-Edgar  T.  Bell,  Peoria,  lU. 

— CP  new  standard  station  1  kw  unlimited 
DA-DN. 

Channel  2  NEW-KXOK  St.  Louis— CP 
new    commercial    television  station. 

770  kc-KXA  Seattle — Mod.  license  change 
operation  from  limited  to  unlimited  amend- 
ed to  change  to  a  CP  increase  1  kw 
to  10  kw,  change  operation  from  limited 
to  unlimited,  install  new  trans,  and  DA-N. 
move  trans. 


CONTROL 
ROOM 


PARLEY  P.  RASMUSEN,  with  KOVO 
Provo.  Utah  for  four  years,  has  been 
named  acting  chief  engineer  while  chief 
engineer  GERALD  PETERSON  is  on  leave 
to  the  Government.  GUY  VAN  ALSTYNE 
is  a  new  member  of  the  KOVO  transmitter 
staff. 

TOM  BAXTER,  studio-field  engineer  of 
Blue  Hollywood,  is  the  father  of  a  boy. 

JERRY  CERNY  of  the  WBBM  Chicago 
engineering  department  is  the  father  of  a 
girl. 

RUSS  BUTLER,  KPO  San  Francisco 
studio-field  technician,  and  JAN  LEIGH 
KENYON,  women's  commentator  of  KLS 
Oakland,   were  married  November  25. 

MILLIS  MONTGOMERY,  KWFT  Wichita 
Falls,  Tex.  transmitter  operator,  is  the 
father  of  a  girl. 

S/SGT.  ALDEN  P.  CRANMER,  former 
studio  and  remote  control  engineer  of 
WBAB  Atlantic  City.  N.  J.,  has  returned 
from  duty  in  India  to  the  Atlantic  City 
Air  Force  Center  for  re-assignment. 

ROBERT  GRAHAM,  NBC  central  division 
sound  effects  technician,  is  recuperating 
from  scarlet  fever. 

CECIL  WRIGHT,  member  of  the  WGN 
Chcago  engineering  staff,  has  resigned  to 
join  WMBD  Peoria  as ,  supervisor  of  en- 
gineers. 

LOUIS  G.  PACENT  Jr.,  production  man- 
ager in  the  electronics  field,  has  been 
named  head  of  the  industrial  engineering 
department  of  Emerson  Radio  &  Phono- 
graph Corp.,  New  York. 

D.  K.  DeNEUF,  director  of  communica- 
tions of  Press  Wireless,  New  York,  has 
received  a  leave  of  absence  until  Feb.  1. 
1945,  to  take  a  vacation.  His  work  will  be 
handled  by  JOSEPH  W.  CHAPLIN,  in 
charge  of  sales  for  the  organization  and 
previously  assistant  to  the  general  manager 
of  Press  Wireless. 


HELMER  ANDERSON  of  KNX  Hollywood 
has  been  named  engineer  in  charge  of 
KCBA  KCBF  Delano,  Cal.,  shortwave  sta- 
tions operated  by  CBS.  Staff  comprises 
WILLIAM  BETTS,  formerly  of  WTOP 
Washington,  D.  C.  ;  CHARLES  JONES, 
KARM,  Fresno,  Cal.;  DON  RINALDI, 
KFRE  Fresno  ;  CHARLES  GARRETT,  for- 
merly with  Douglas  Aircraft  Co. ;  SIVERT 
HEGLAND,  TWA. 

TOMMY  DAVIS,  formerly  with  Pan  Amer- 
ican Airways,  and  NEAL  ARVESCHOUGH. 
foi-merly  of  WKBW  Buffalo,  N.  Y.,  have 
been  added  to  the  technical  staff  of  KPAS 
Pasadena,  Cal. 

VERNON  C.  ALSTON,  formerly  of  WXYZ 
Detroit,  and  J.  EDWARD  RUGGLES,  for- 
merly of  KNX  Hollywood,  have  joined  the 
engineering  staff  of  Langevin  Co.,  Holly- 
wood. 

ROBERT  CHADWICK,  with  the  Air  Trans- 
port Command  since  the  outbreak  of  war, 
has  joined  KNX  Hollywood  as  technician. 

EDGAR  REED  is  now  with  the  engineering 
staff  of  woe  Davenport,  la. 

JOHN  PARKER,  chief  engineer  of  WORL 
Boston,  is  reported  to  have  shot  the  largest 
deer  of  the  season  in  the  region  of  Berry, 
Mass.,  a  250  lb.  12  point  buck. 

JOSEPH  JANOVSKY,  new  to  radio,  is  the 
latest  addition  to  the  WSRR  Stamford, 
Conn,   engineering  staff. 

DONALD  A.  WEILER,  on  leave  as  chief 
engineer  of  WISN  Milwaukee,  has  been 
promoted  to  major  as  Aimy  communica- 
tions instructor,  stationed  at  Camp  Crow- 
der.  Mo. 

CHARLES  L.  BRADY,  former  chief  engi- 
neer of  WJIM  Lansing.  Mich.,  is  now  a 
lieutenant  in  the  Marine  Air  Corps,  sta- 
tioned at  Corpus  Christi,  Tex.  New  addi- 
ton  to  the  WJIM  engineering  staff  is 
MAYNARD  CARSON. 

GEORGE  MAHER,  WENR  Chicago  engi- 
neer, has  resigned  to  join  the  production 
department  of  Schwimmer  &  Scott,  Chi- 
cago. 

TOM  DUNLOP,  WJJD  Chicago  supervisor 
of  engineers,  is  the  father  of  a  girl. 

FREDERICK  CUMMINGS,  formerly  en- 
gaged by  the  Bureau  of  Ships  on  the 
submarine  and  amphibian  construction 
programs,  Brewster  Aeronautical  Corp.. 
Cherokee  Ordnance  Works  of  Heyden 
Chemical  Co.,  and  as  chief  progress  and 
statistical  engineer  on  the  construction  of 
the  Sampson  Naval  Station,  has  joined  the 
staff  of  the  Cooperative  Analysis  of 
Broadcasting  to  work  on  production  and 
special  services. 

KENNETH  McLEOD,  engineer,  who  has 
been  responsible  for  the  construction  of 
several  stations  in  the  East  and  South, 
has  joined  the  engineering  staff  of  the 
National  Union  Radio  Corp.  to  take  charge 
of   electronic  quality  control. 

A.  M.  WIGGINS,  formerly  in  the  research 
department  of  RCA  Mfg.  Co.,  Camden, 
and  RCA  Labs,  Princeton,  has  joined  the 
Electro-Voice  Corp.,  South  Bend,  as  chief 
engineer. 

GERALD  D.  COLEMAN,  former  trans- 
mitter engineer  of  WISR  Butler,  Pa.,  is  now 
in  Leyte,  Philippine  Islands,  with  OWl 
Psychological  Warfare,  attached  to  the 
Sixth  Army. 


He/u^or/i  iKccovnb 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

FERRY  MORSE  Seed  Co.,  Detroit,  on 
Feb.  3,  1945  starts  Garden  Gate  on  81 
CBS  stations.  Sat.  9:15-9:30  a.m.  for  13 
weeks.  Agency:  McManus,  John  &  Adams, 
Detroit. 

GENERAL  ELECTRIC  Co.,  Bridgeport 
(home  appliance  and  merchandise  dept) 
on  Jan.  15  begins  GE  House  Party  on  142 
CBS  stations,  Mon.  thru  Fri.  4-4:25  p.m. 
Agency:   Young  &  Rubicam,  N.  Y. 

NATIONAL  LEAD  Co.,  San  Francisco 
(paints),  on  Jan.  28  for  52  weeks  starts 
unnamed  pi-ogram  on  8  CBS  Pacific  sta- 
tions. Sun.  5:30-5:55  p.m.  (PWT). 
Agency:  Erwin,  Wasey  &  Co.,  San  Fran- 
cisco. 

HUNT  BROS.  PACKING  Co.,  Los  An- 
geles (canned  foods),  on  Dec.  8  for  13 
weeks  started  Arthur  Gaeth — News  on  36 
Don  Lee  Pacific  stations.  Fri.  8-8:15  a.m. 
(PWT).  Agency:  The  Blow  Co.,  N.  Y. 

PERVO  PAINT  Co.,  Los  Angeles  (Good 
Neighbor  paints),  on  Jan.  6  for  52  weeks 
starts  Dr.  Wallace  Sterling — News  on  8 
CBS  Pacific  stations.  Sat.  7:45-8  a.m. 
(PWT).  Agency:  Brisacher,  Van  Norden 
&  Staff.  Los  Angeles. 


Vocal 
Security 

Two  speakers  might  make  the  same 
speech;  one  depress— one  impress. 
How  it's  said  makes  all  the  differ- 
ence in  how  they  respond.  WAIR 
talks  the  language  of  its  listeners 
in  the  manner  that  its  listeners 
understand  and  like. 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 


REACH  m/lcM 
SALT  LAKE  MARKET 


M  THRQUQH 

KDVL 

UTAH  S  NBC  STATION 


Utah  has  one  of  the  highest  per  capita 
ratings   as    a    radio    listening  marlcM. 

JOHN  BLAIR  &  CO.  National  Representative 


5000  WAUS  1330  KC- 
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ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
o  "must"  to  cover  the  great  AAetro- 
politan  New  York  Market. 

Senrf  /or  WHO'S  WHO  M  WCVO  ' 
WtVD- 117  Wert  4ttli  Stmt  Hew  Ywfc.  M.  t. 
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Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

C  H  N  S 

Halifax,  Nova  Scotia 


JOE  WEED  6i  CO. 
350  Madison  Avenue,  New  York 
Representatives 


WCAR,  Pontiac,  Michigan 

.  .  .  When  a  station  has  AP  serv- 
ice it  doesn't  need  any  ether 
...  so  complete  and  satis- 
factory is  AP  material. 

H.  Y.  Levinson 
Manager 


available  through 

PRESS  ASSOCIATION,  INC. 

90  QeckafalUr  Plata 

NpwYork.  N.y, 


HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


STATION 


630  KILOCYCLES  ^ 
5000  WATTS  Full  Time 
BLUE  NETWORK 


Represented  Nationally  by 
John  BLAIR  &  CO. 


/ 


KX5_ 

ST.     L  0  U  I  S,  *  M  I  S  S  0  U  R,l 
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Swing  to  Become 
Blue  Cooperative 

Network  to  Carry  Total  of 
10  Such  Daily  Programs 

RAYMOND  GRAM  SWING'S 
nightly  commentaries  on  world 
affairs  will  be  added  to  the  list  of 
Blue  cooperative  programs,  avail- 
able for  sponsorship  by  local  or 
regional  advertisers  through  indi- 
vidual Blue  affiliates  7 : 15-7 : 30  p.m., 
Monday  through  Friday,  shortly 
after  the  first  of  the  year,  Stanley 
Florsheim,  manager  of  the  Blue 
cooperative  program  department, 
announced  last  week.  The  Blue  has 
signed  a  three-year  contract  with 
Mr.  Swing. 

Time  between  6:45  and  7 :30  p.m. 
has  been  reserved  for  cooperative 
programs,  Mr.  Florsheim  said.  Mr. 
Swing,  whose  broadcasts  for 
Soeony-Vacuum  Oil  Co.  on  the 
Blue  at  10-10:15,  Monday  through 
Thursday,  terminate  Dec  28,  will 
start  in  his  new  spot  between  Jan. 
3  and  Feb.  5,  depending  on  rapidity 
with  which  the  7-7:30  period  can 
be  cleared. 

The  rating  of  5  which  Mr.  Swing 
has  achieved  in  competition  with 
such  programs  as  Screen  Guild 
Players,  Bob  Hope,  Kay  Kyser, 
Abbott  &  Costello,  should  be  radi- 
cally raised  in  his  new  period,  Mr. 
Florsheim  predicted.  Two  other 
programs  of  high  popularity  will 
shortly  be  announced  for  preceding 
quarter-hours,  he  said,  adding  that 
Blue  stations  are  being  urged  to 
schedule  their  top  local  newscasters 
in  the  6:30-6:45  p.m.  spot. 

Another  veteran  commentator, 
John  B.  Kennedy,  will  join  the  co- 
operative line-up  Jan.  15,  in  the  2- 
2:15  p.m.  period,  Mr.  Florsheim 
said.  Walter  Kiernan,  who  has  been 
on  at  that  time,  moves  to  6-6 : 15  p.m. 
on  Jan.  1.  A  comedy  series,  Ethel 
&  Albert,  will  become  a  Blue  co- 
operative program  in  March,  fol- 
lowing Mr.  Kennedy  in  the  2:15- 
2:30  p  m.  spot.  Mystery  Chief,  now 
heard  at  that  time,  will  move  up  an 
hour  to  1:15-1:30  p.m.  immediately 
after  Baukhage,  another  co-op 
fer.ture. 

Martin  Agronsky's  news  reports, 
8-8:15  a.m.,  and  the  correspondents 
around-the- world  broadcast,  8:30- 
8:45  a.m.,  will  continue  in  the  co- 
operative line-up  to  which  a  non- 
news  show  will  be  added  at  8:45-9 
a.m.,  Mr.  Florsheim  said,  making  a 
total  of  10  daily  cooperative  pro- 
grams for  sale  by  Blue  stations. 


Pryor  to  Pacific 

DON  PRYOR,  CBS  correspondent 
and  news  analyst  of  WTOP  Wash- 
ington, left  last  week  for  an  as- 
signment in  the  Pacific,  to  cover 
the  war  there  for  CBS.  He  will 
make  his  headquarters  in  Hono- 
lulu. Mr.  Pryor,  37,  joined  CBS 
in  1941  as  a  member  of  the  net- 
work's news  bureau,  later  becom- 
ing news  analyst  at  KQW  San 
Francisco  where  he  also  handled 
special  events.  During  the  recent 
political  campaign  he  rode  on  Gov. 
Dewey's  train,  later  covering  the 
conference  of  Governors  in  St. 
Louis. 


High-Definition  Television  of  French 
Is  Called  Excellent  by  Morrie  Pierce 


The  battle  continues  over 
sharply  defined  philosophies  on 
television — whether  it  shall  be 
low  or  high  definition.  Broad- 
casting is  not  interested  in 
promoting  the  positions  of 
either  side,  but  has  and  will 
continue  to  report  any  develop- 
ments that  can  aid  American 
television  in  finding  its  best 
future  course.  Presented  here- 
with are  the  views  of  two 
trained  radio  engineers  who  re- 
port with  scientific  calmness 
and  exactness  on  what  they 
themselves  actually  saw  (see 
also  page  26). 

TWO  RADIO  engineers — one  an 
American,  one  an  Englishman — 
have  seen  laboratory  demonstra- 
tions of  French  television,  includ- 
ing pictures  of  1050-line  definition. 
In  independent  reports  both  engi- 
neers state  the  pictures  were  "ex- 
tremely good". 

The  American  is  Morrie  Pierce, 
recently  returned  to  his  post  as  en- 
gineering supervisor  of  the  Rich- 
ards-Fitzpatrick  stations  (WGAR 
WJR  KMPC)  after  two  years 
abroad  as  chief  engineer  for  OWI 
in  Africa  and  Europe.  In  a  memo- 
randum dated  Nov.  9,  1944,  he  re- 
ports that  he  was  one  of  a  party 
who  on  Oct.  25  witnessed  a  televi- 
sion demonstration  at  the  invitation 
of  Rene  Barthelmy,  chief  engineer 
of  the  Compagnie  de  Compteures  of 
Paris. 

Mr.  Barthelmy,  in  an  interview 
in  Paris  cabled  last  Friday,  as- 
serted that  "thousand-line  televi- 
sion is  perfectly  feasible"  and  pre- 
dicted that  all  nations  would  go  to 
high-definition  transmission.  He 
discounted  reports  in  this  country 
disparaging  his  system  as  being 
based  on  lack  of  information  and 
foresaw  no  insurmountable  prob- 
lems in  the  immediate  manufacture 
of  both  transmitting  and  receiving 
equipment. 

On  Small  Screen 

"The  first  demonstration  was  the 
projection  of  a  450-line  picture  onto 
a  small  screen  approximately  4x6 
feet,"  said  Mr.  Pierce.  "Program 
material  was  both  live  and  film  pick- 
up. Quality  was  quite  good  consider- 
ing the  quality  of  the  same  picture 
as  viewed  on  a  12-inch  tube.  The 


Segal  Returns 

LT.  COMDR.  Paul  M.  Segal,  on 
leave  as  senior  member  of  the 
Washington  law  firm  of  Segal, 
Smith  &  Hennessey,  has  returned 
to  this  country 
following  nearly  a 
year  of  service 
in  the  South  Pa- 
cific. On  active 
duty  since  March 
4,  1942,  Comdr. 
Segal  last  Febru- 
ary had  request- 
ed foreign  duty 
and  was  assigned 
to  the  Pacific 
theatre,  specializ- 
ing in  communications.  He  is  ex- 
pected to  be  place  on  inactive  duty 
shortly  after  the  first  of  the  year, 
and  will  return  to  his  law  firm  in 
Washington. 


Comdr.  Segal 


projection  tube  is  approximately 
6-inch  in  diameter  and  operatec 
with  a  current  of  one  milliampen 
at  35,000  volts,  the  tube  being  aii 
cooled.  The  450-line  picture  a; 
viewed  on  a  12-inch  pickup  tub( 
appeared  to  be  not  quite  as  good  as 
the  441-line  picture  I  saw  at  RCA 
Camden,  two  years  ago. 

"A  demonstration  was  held  oi 
the  1050-line  system  as  viewed  on  a 
cathode  ray  tube  of  15  inches  di- 
ameter. The  picture  was  extremelj 
good,  the  definition  in  contrast  be- 
ing excellent.  At  a  distance  of  six 
or  seven  feet  from  the  cathode  raj 
tube  the  quality  of  the  picture  was 
quite  comparable  with  that  of  homt 
movies.  The  450-line  was  somewhat 
better  than  a  newspaper  picture 
but  distorted  by  the  stroboscopic 
effects,  while  the  1050-line  picture 
was  not  quite  as  good  as  a  fine-line 
magazine  print.  The  same  type  of 
iconscope  was  used  on  both.  All 
transmissions  were  by  wire.  Engi- 
neers stated  the  band  width  re- 
quired for  the  'high-definition'  sys- 
tem was  between  12  and  15  mc  . .  ." 

Francis  McLean,  BBC  engineer, 
in  a  report  dated  Oct.  15,  1944,  de- 
scribes a  similar  demonstration  in 
the  same  laboratory.  On  the  450- 
line  projection  he  reports,  "the 
quality  of  the  projection  was  quite 
good,  and  as  nearly  as  I  can  re- 
member, comparable  with  that  from 
Alexandra  Palace."  The  1050-line 
picture,  he  said  "was  extremely 
good  definition  and  contracts  were 
very  good,  even  up  to  the  corners." 


THE  ROOSEVELT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  udth  bath  from  $4.50. 

HOTEL 


MADISON  AVE.  AT  45fh  ST.,  NEW  YORK 

-A  HILTON  HOTEL - 
ROBERT   P.   \YILLIFORD,  General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

CALIFORNIA:  Long  Beach;  The  Town  House, 
Los  Angeles 
NEW  MEXICO:  Albuquerque 
OHIO:  Doyton-Biltmore  in  Dayton 
TEXAS:   Abilene,  El    Paso,  Longview, 
Lubbock,  Plainview 
MEXICO:  The  Palacio  Hilton  in  Chihuahua 
C.   N.   Hilton,  President,   Hilton  Hotels. 
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Help  Wanted 


Continuity-writer — Good  paying,  permanent 
position  for  capable  continuity-writer, 
with  1000  watt  midwest  regional  net- 
work station.  Box  929,  BROADCASTING. 

Operator-announcer.  First  class  radiotele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
gional NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932. 
BROADCASTING. 

Man  to  organize  and  develop  radio  depart- 
ment upstate  New  York  agency.  Splendid 
opportunity  for  good  salesman  with 
sound  radio  sense.  Give  complete  details 
including  salary.  Box  943,  BROADCAST- 
ING. 

Engineer  with  first  class  ticket  wanted  by 
regional  in  pleasant  southeastern  city. 
$40  for  40  hours.  Details  first  letter, 
please.  Box  958,  BROADCASTING. 


Announcer — Any  class  operator  license.  Ex- 
perienced capable  handling  news  and  re- 
cording shows.  Excellent  opportunity  for 
dependable  man  as  chief  announcer. 
Straight  salary,  40  hour  week,  no  over- 
time. 250  watts,  small  town,  non-defense 
area.  Rocky  Mountain  west.  Box  966, 
BROADCASTING. 


I  News  writer,  by  divisional  headquarters  of 
'  major  network.  Must  be  experienced  in 
radio  news  writing  or  have  full  back- 
ground of  newspaper  or  press  association 
rewrite  experience.  Either  with  or  with- 
out news  announcing  experience.  Box 
967,  BROADCASTING. 

HOW  ABOUT  YOUR  FUTURE?  OUR 
FUTURE  IS  BEING  ONE  OF  AMER- 
ICA'S PRESTIGE  RADIO  STATIONS 
ALREADY  IN  FM  WITH  TELEVISION 
TO  BE  OPERATED  AGAIN  AFTER 
WAR.  ORGANIZATION  EXPANDING 
ACCORDINGLY.  PROMOTION  &  PUB- 
LICITY DIRECTOR  WISHES  TO  PASS 
ON  RESPONSIBILITY  IN  OPERATING 
DEPARTMENT  OF  THREE  EXPERT 
ADVERTISING  WOMEN  TO  YOUNG 
MAN  WHO  MUST  HAVE  EXECUTIVE 
POTENTIALITIES.  IF  YOU  DON'T 
KNOW  PROMOTION  &  PUBLICITY, 
BUT  KNOW  RADIO,  THIS  MAY  BE 
YOUR  STEPPING  STONE  TO  ONE  OF 
BROADCASTING'S  MOST  INTEREST- 
ING PROFESSIONS!  IF  YOU  ARE  EX- 
PERIENCED, ALL  OF  YOUR  ADVER- 
TISING     KNOW-HOW      WILL  GET 

.  WORKOUT,  AND  WE  DON'T  MEAN 
MAYBE!  LOCATION  IS  IN  MIDDLE- 
WEST  GARDEN  SPOT  OF  600,000! 
WHAT  KIND  OF  PROMOTION  JOB 
CAN  YOU  DO  ON  YOURSELF?  WRITE 
979,  BROADCASTING. 

TOP-NOTCH  ANNOUNCER  FOR  STAFF 
WORK  ON  PRESTIGE  CBS  BASIC 
STATION  IN  HEART  OF  AMERICA. 
ALREADY  OPERATING  FM  ASSOCI- 
ATE STATION.  EXPECT  TO  RETURN 
TO  TELEVISION  AFTER  WAR.  HERE 
IS  EXTRAORDINARY  OPPORTUNITY 
FOR  DEPENDABLE  EXPERIENCED 
MAN  WITH  EYE  TO  FUTURE.  SEND 
COMPLETE  DETAILS  ABOUT  SELF 
INCLUDING  DRAFT  STATUS,  EDU- 
CATION, PHOTO.  WRITE  BOX  980, 
BROADCASTING. 

Wanted — By  midwestern  manufacturer  ra- 
dio transmitters  and  associated  equip- 
ment, several  junior  project  engineers 
qualified  to  supervise  or  assist  develop- 
ment of  transmitters,  speech  input  sys- 
tems, control  apparatus,  and  similar 
items.  Salary  average  $2500  per  year, 
give  full  details  first  letter.  Box  982, 
BROADCASTING. 

Wanted — A  good,  dependable  and  capable 
announcer  with  at  least  two  years  ex- 
perience in  announcer-control  operation. 
News,  commercial  and  sustaining  pro- 
grams. If  you  want  a  good  job  with  a 
solid  Blue  Network  station  in  the  east 
state  full  particulars  in  detailed  letter. 
Write  to  Box  987,  BROADCASTING. 


WANTED 

Salesmen,  capable  of  filling 
Sales  Manager's  job.  Salary 
plus  override. 

Blue  Netv/ork  Station  in 
New  England. 

Box  999  BROADCASTING 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Sifuafion  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Announcer  wanted  for  good  position  on 
Florida  station.  Must  be  experienced  and 
must  know  RCA  board.  Contact  Jack 
Rathbun,  Beekman  Tower,  New  York 
City,  Dec.  18-Dec.  21. 

If  you  are  a  good,  all-round  a.nnouucer  and 
familiar  with  RCA  equipment,  we  can 
use  you  immediately.  Excellent  oppor- 
tunity and  good  salary  for  the  right  man. 
Forty-eight  hour  week  with  time  and  a 
half  over  forty  hours.  This  is  a  growing 
organization  and  a  big  station.  If  you 
are  the  man  tell  us  about  your  experi- 
ence and  when  you  can  join  us.  Address 
Box  3,  BROADCASTING. 

Wanted — Experienced  announcer  on  250 
watt,  midwest,  CBS  station  at  once.  Box 
4,  BROADCASTING. 

Wanted — First  class  operator  for  transmit- 
ter and  studio  maintenance.  Good  salary 
and  working  conditions.  Permanent.  Box 
8,  BROADCASTING. 

Salesman,  copywriter,  contact  man.  Lib- 
eral salary-commission  for  dependable 
man  with  car.  Good  deal  for  reliable 
plugger.  No  high  pressure  or  fly-by- 
nights.  After  January  first.  KIUP,  Du- 
rango,  Colorado. 

Wanted — First  or  second  class  opeiator — 
1  kw  Blue  station.  Excellent  opportunity. 
Pleasant  working  conditions.  State  salary, 
WTJS,  Jackson,  Tennessee. 

Control  operator — Studio,  recording  and  re- 
mote experience  required.  Give  experi- 
ence, salary  and  draft  status  in  first  let- 
ter. WFBL,  Syracuse,  N.  Y. 

Transmitter  operator,  radio  telephone  first 
required.  NBC  affiliate,  5,000  watts. 
Write  complete  details  to  Phil  Hedrick, 
WSJS,  Winston-Salem,  N.  C. 

Experienced  announcer  for  1  kw  station. 
Splendid  opportunity  for  the  right  party. 
Give  experience,  references,  draft  status, 
complete  story  in  first  letter  of  appli- 
cation, g.  P.  Richards,  WHBL,  Sheboy- 
gan, Wisconsin. 

If  you  are  a  salesman  with  a  record  of  a 
job  well  done,  there  is  an  interesting 
opportunity  for  you  at  WHOT,  South 
Bend's  new  station.  Blue  affiliation,  capa- 
ble program  department,  excellent  news 
and  transcription  services,  fine  prospect 
list,  and  a  pleasant  city  in  which  to  live 
are  part  of  the  new  picture  for  the  one 
who  can  show  he  has  what  it  takes. 
Write  to  Harry  Burdick,  WHOT,  South 
Bend  4,  Ind. 

Immediate  position  available  for  combina- 
tion man  holding  first  class  license  tele- 
graph. Telegraph  collect  station  KFJI, 
Klamath  Falls,  Oregon. 

Announcer,  experienced  only.  250  watt 
local  with  Mutual  outlet.  Capable  of 
reading  news,  spinning  platters  and  writ- 
ing own  continuity.  Good  position  for 
the  right  man  who  can  handle  heavy  con- 
mercial  schedule.  KDLR,  Devils  Lake, 
N.  Dak. 

Wanted — Licensed  engineers  for  new  mid- 
west station  going  on  air  soon.  Please 
submit  full  particulars  in  first  letter. 
Write  Box  991,  BROADCASTING. 

Sales  Manager — Expanding  transcription 
company  with  top  ranking  programs  has 
exceptional  opportunity  in  New  York 
City  for  aggressive  man  acquainted  with 
the  advertising  agencies  and  radio  sta- 
tions to  sell  recorded  shows.  Drawing 
account  to  right  man.  Will  be  in  New 
York  at  the  Waldorf-Astoria  to  Dec.  21st. 
Write  Morton  Jacobson  for  interview. 

Wanted — ^News  rewrite  man  from  midwest 
who  knows  news.  Radio  experience  de- 
sirable but  not  necessary.  Send  com- 
plete information  at  once  to  M.  L.  Nel- 
sen.  Acting  Manager,  News  Department, 
WHO  7,  Des  Moines. 


Situations  Wanted 


Thoroughly  experienced  announcer-news- 
ca  ter.  $50  minimum.  Midwest.  Box  990, 
BROADCASTING. 

Woman,  college  graduate,  background  an- 
nouncing, acting,  writing,  directing. 
Third  class  license.  Interested  southern 
station.  Box  993,  BROADCASTING. 

Available.  Third  class  operator  and  an- 
nouncer. 25  years  old.  Draft  exempt. 
Satisfactory  service  record.  Experienced. 
Box  994,  BROADCASTING. 

Topnotch  salesman.  Here  is  a  young  man 
with  a  solid  decade  of  selling  experience 
with  leading  reps.  Desires  connection 
with  future  as  time  salesman  in  New 
York  area.  Box  995,  BROADCASTING. 

Experienced,  capable  station  program-pro- 
duction director  writer,  14  years  network 
and  independent  stations.  Been  originat- 
ing and  broadcasting  own  shows.  Seeks 
permanent  affiliation  on  progressive  sta- 
tion, eastern  states  preferred.  Excellent 
references,  married,  draft  exempt,  non- 
drinker.  Now  available.  Box  997,  BROAD- 
CASTING. 

Engineer,  first  class  license,  eleven  years 
experience  in  all  departments.  Have  good 
voice  and  experience  as  chief  announcer. 
Box  1,  BROADCASTING. 

Announcer-program  director.  Eleven  years 
exoerienee  in  all  broadcasting  phases. 
Also  have  first  class  operator's  license. 
Box  2,  BROADCASTING. 

Station  manager  and/or  chief  operator 
available.  Age  33,  2A  draft,  four  chil- 
dren. First  class  license,  above  average 
radio  voice,  enviable  sales  record,  busi- 
ness background.  A  young  family  man, 
conscientious  and  versatile,  will  consider 
all  offers  in  view  of  permanency  of  this 
move  after  13  years.  Would  buy  small 
interest  in  station.  Prefer  west  or  mid- 
dle west.  Box  6,  BROADCASTING. 

Executive  wants  to  remain  in  radio.  Limited 
expansion  in  present  position  prompts 
desire  for  change.  Age  44,  6  ft.,  neat  ap- 
pearance. Background:  successful,  de- 
partment store  executive,  auto  executive 
(retail  and  factory),  newspaper  and  radio 
account  experience,  interested  in  sales 
direction  large  station,  management 
small  station,  is  a  money  maker.  If  you 
have  good  money  making  proposition 
would  consider  reasonable  starting  salary 
anywhere.  Box  7,  BROADCASTING. 

Experienced  metropolitan  salesman  avail- 
able now.  Age  45,  married,  one  child, 
finest  references.  Write  or  wire  care  Box 
9,  BROADCASTING. 

All-round  experienced  announcer.  Single, 
draft  exempt,  22  years  old.  Available  im- 
mediately. Snortsman  play  by  play.  Box 
988,  BROADCASTING.  

Program  director.  Thoroughly  experienced, 
conscientious  veteran  wants  permanent 
program  or  production  manager's  berth. 
Thirteen  years  local  and  network  an- 
nouncing, programming,  production  in 
east  and  midwest.  Draft  exempt.  Box 
964,  BROADCASTING. 

Experienced   transmitter-studio  technician. 

Midwest  desired.  Permanent.  Box  981, 
BROADCASTING.  

Announcer — Useless  as  warts  on  a  toad. 
Lazy,  indolent,  amiable,  friendly,  terrific 
liar.  Just  married  and  wife  insists  on 
eating.  Offer  that  makes  her  happy  gets 
an  experience  man.  Box  983,  BROAD- 
CASTING.  

Accountant — Now  heading  department  in 
large  business  office,  desires  to  return  to 
radio  because  of  wide  experience  as  an- 
nouncer, writer,  traffic  manager.  College 
trained  in  accounting,  languages,  music. 
Capable  handling  accounting,  payrolls, 
payroll  taxes,  assist  program  director. 
Manned,    children,    draft    exempt.  Box 

985,  BROADCASTING.  

Desire  change  to  large  city.  Presently  em- 
ployed as  chief  announcer,  production 
manager.  Nine  years  experience  all 
phases  live  wire.  29,  single,  honorably 
discharged.  Write  full  particulars.  Box 

986,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

station  promotion  director  thoroughly  ex- 
perienced in  publicity,  advertising  and 
production.  Box  879,  BROADCASTING. 

Wanted  to  Buy 

Wanted  to  buy — Modulation  and  frequency 
monitors,  turntables,  speech  input  con- 
sole. Prefer  RCA  equipment  for  250  sta- 
tion. Box  984,  BROADCASTING. 

Vertical  raditor  wanted.  250  feet  or  higher. 
Cash.  Box  5,  BROADCASTING. 

Wanted — Frequency  monitor  and  modula- 
tion monitor.  Phone  Central  6595,  collect, 
Chicago,  Mr.  Clifford. 

Wanted — any  type  vertical  antenna.  Phone 
collect  Central  6595,  Chicago,  Mr.  Clif- 
ford. 

Wanted  to  Buy — One  type  72-C  recording 
attachment  complete  with  cutting  head 
and  feeding  mechanism.  Wire  or  write 
WISR,  Butler,  Pa. 

For  Sale 


Surplus  broadcasting  and  electronic  equip- 
ment available  from  cancellations,  ware- 
house stocks,  and  private  sources.  Trans- 
mitters, amplifiers,  structural  steel,  tubes, 
transformers,  accessory  equipment  and 
general  components.  Current  weekly  list- 
ing compiled  by  Research,  sold  to  re- 
stricted clientele.  $5.00  weekly,  six  months 
minimum  subscrjption.  tor  contract 
write  Box  992,  BROADCASTING. 

Playback,  Presto,  model  "L"  with  carrying 
case,  si  ghtly  used.  Box  996,  BROAD- 
CASTING. 

For  sale — Mobile  equipment  in  1937  Buick 
Century  Eight  as  follows :  Collins  model 
32G — 40  watt  transmitter,  Gates-G70 
speech  amplifier  complete,  two  channel 
mixer,  Permax  Telescoping  antenna  with 
mount,  Onan  model  10  LS-1000  watt 
power  plant,  transceiver  laboratories 
pack  transmitter.  Sell  as  unit  or  sepa- 
rately. Make  us  an  offer.  WPAD,  Padu- 
cah,  Kentucky. 


7^  SCHOOL  V 
iRAPIO  TECHNIQUE 


( America'!  Oldest  School  Devoted 
Exclusively    to    Ratlin    BroailcaMting ) 

8  Weeks'  Evening  Course 

JANUARY  8 

6  Weeks'  Day  Course 

JANUARY  9 

Taught  by  Nelicork  Profat- 
tionals,  for  Beginner  & 
Advanced  students,  include; 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 
«  Commentating  •  Voice 

Co-ed.    Moderate   rotes.  Inquirol 
Coll  or  Write  for  Booklet  B. 
(ICTPniiiJC*  ac-ppted  if  nnallflfd 
VCI  CKHno.  under  G.  I.  BiU  of  Kiehts.  • 


R.K.O.  BUILDING.RADIO  CITY,  N.  Y. 
CIRCLE  7-0193 


WANTED 

CONTROL  or  COMPLETE 
OWNERSHIP  of— 

250 

WAH 

STATION 

PREFER  SMALL  TOWN 
ALL  REPLIES  CONFIDENTIAL 

BOX  998 

BROADCASTING 
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FCC  Adopts  Sponsor  Identity  Rule 


'Paid  For'  Clause  Is  Out 
Of  Compromise 
Regulation 

PRECEDENT  was  established 
when  the  FCC  last  week  adopted 
a  rule  interpreting  provisions  of 
Sec.  317  of  the  Communications 
Act  of  1934,  with  amendments, 
governing  identity  of  sponsorship. 
The  regulation  (Sec.  3.409),  as 
formally  approved  on  Tuesday,  was 
the  result  of  conferences  between 
members  of  the  FCC  Law  Dept.  and 
NAB  counsel,  first  to  be  held  on 
any  pending  issue  in  years. 

Stating  that  the  "purpose  of  the 
rule  is  to  serve  as  a  guide  to  sta- 
tions of  their  duties  and  obliga- 
tions to  disclose  to  the  public  the 
fact  that  a  program  is  or  is  not 
paid  for  and,  if  paid  for,  the  source 
of  such  payment,"  the  Commission 
adopted,  with  only  minor  changes, 
a  rule  agreed  upon  by  counsel  of 
the  FCC  and  NAB  [Broadcast- 
ing, Nov.  20]. 

No  Change  in  Commercials 

In  its  public  announcement  the 
FCC  emphasized  that  the  new  rule 
does  not  effect  any  change  in  bet- 
ter broadcasting  practices  and  that 
it  does  not  require  any  change 
in  the  form  of  commercial  an- 
nouncements now  in  use.  It  does 
not  require  the  "use  of  any  specific 
words  to  disclose  the  fact  that  a 
program  has  been  paid  for  but 
merely  requires  some  unmistakable 
indication  that  the  program  is 
sponsored  and  by  whom." 

In  that  connection  broadcasters 
won  a  victory.  Of  96  letters  filed 
with  Philip  G.  Loucks,  special  NAB 
counsel,  and  of  some  15  presented 
to  the  Commission,  the  major  com- 
plaint was  a  provision  in  the  orig- 
inal draft,  as  proposed  by  the  FCC, 
interpreted  by  many  lawyers  as 
making  it  mandatory  to  announce 
that  a  program  was  "paid  for" 
[Broadcasting,  Oct.  9,  Nov.  13]. 

Aimed  at  political  broadcasts, 
source  of  some  complaints  during 
the  last  campaign,  one  section  of 
the  rule  requires  an  announcement 
at  both  the  beginning  and  end  of 
such  programs  and  those  involving 
the  discussion  of  public  controver- 
sial issues.  The  announcement  must 
disclose  that  the  "program  has  been 
paid  for  or  furnished  to  the  sta- 
tion" and  must  "fully  and  fairly" 
disclose  the  "true  source  of  such 
payment",  according  to  the  FCC 
public  notice. 

In  the  case  of  ordinary  commer- 
cial programs  only  one  announce- 
ment is  required.  The  rule  recog- 
nizes that  mention  of  a  product  or 
sponsor  in  spot  announcements  is 
sufficient  identity. 

When  President  J.  Harold  Ryan 
of  the  NAB  appointed  Mr.  Loucks 
special  counsel  [Broadcasting, 
Oct.  30],  broadcasters  were  urged 
to  submit  their  recommendations. 
Mr.  Loucks  carefully  sifted  each 
of  the  96  letters  and  be^an  his  se- 
ries of  conferences  with  members 
of  the  Commission  Law  Dept. 
Meanwhile  two  requests  for  post- 


ponement of  the  original  deadline 
for  filing  and  hearing  date  were 
granted,  marking  the  first  time  in 
years  that  the  Commission  had 
given  such  recognition  to  the  NAB. 
During  the  tenures  of  Chairman 
James  Lawrence  Fly  of  the  FCC 
and  President  Neville  Miller  of  the 
NAB,  relations  between  the  Com- 
mission and  the  Association  were 
strained. 

In  mid-November  the  NAB  sent 
copies  of  the  proposed  revision, 
agreed  upon  by  the  FCC  and  NAB 
counsel,  to  members.  Because  of 
the  closely  coordinated  work  of  Mr. 
Loucks,  and  the  cooperation  of 
Rosel  H.  Hyde,  assistant  general 
counsel  of  the  Commission  in 
charge  of  broadcasting  and  Harry 


M.  Plotkin,  assistant  general  coun- 
sel in  charge  of  litigation,  no  oral 
arguments  were  necessary.  Only  one 
broadcaster  filed  for  an  appear- 
ance and  he  withdrew  before  dead- 
line. 

Following  adoption  of  the  rule 
last  week  President  Ryan  issued 
this  statement: 

The  adoption  of  the  revision  of  317  by 
the  FCC  is  extremely  gratifying.  Not  only 
do  we  believe  that  _the  amended  rule  as 
approved  by  the  Commission  marks  a  dis- 
tinct improvement  in  the  matter  of  pro- 
gram announcements,  but  we  are  deeply 
gratified  for  the  opportunity  which  it  af- 
forded NAB  to  cooperate  with  FCC  in  a 
matter  of  such  vital  importance  to  the 
broadcasting  industry's  operation  in  the 
public  Interest.  We  hope  that  this  mani- 
festation of  a  cordial  and  understanding 
■relationship  between  the  Government's 
regulatory  agency  and  the  industry's  trade 
association  may  be  more  fully  developed. 


SPONSOR  IDENTITY  RULE  TEXT 


TEXT  of  the  FCC  regulation  (Sec. 
3.409)  governing  identity  of  spon- 
sorship follows: 

ORDER 

WHEREAS,  the  Commission  on 
Sept.  26,  1944  announced  a  proposed 
rule  relative  to  the  announcement  of 
sponsored  programs  as  required  by 
Sec.  317  of  the  Communications  Act 
of  1934.  and 

WHEREAS,  certain  suggested  re- 
visions of  the  proposed  rule  have  been 
filed  by  dilferent  broadcasters  and  their 
representatives ;  and 

WHEREAS,  after  due  considera- 
tion of  the  proposed  rule  and  the  sug- 
gested revisions,  the  Commission  is 
of  the  opinion  that  public  interest, 
convenience  and  necessity  will  be 
served  by  the  adoption  and  promulga- 
tion of  the  following  rule : 

Section  3.409 — Sponsored  Programs, 
Announcement  of: 

(a)  In  the  case  of  each  program  for 
the  broadcasting  of  whicli  money,  serv- 
ices, or  other  valuable  consideration 
is  either  directly  or  indirectly  paid 
or  promised  to,  or  charged  or  received 
by,  any  radio  broadcast  station,  the 
station  broadcasting  such  program 
shall  make,  or  cause  to  be  made,  an 
appropriate  announcement  that  the 
program  is  sponsored,  paid  for,  or  fur- 
nished, either  in  whole  or  in  part. 

(b)  In  the  case  of  any  political  pro- 


gram or  any  program  involving  the 
discussion  of  public  controversial  is- 
sues for  which  any  records,  transcrip- 
tions, talent,  scripts,  or  other  material 
or  services  of  any  kind  are  furnished, 
either  directly  or  indirectly,  to  a  sta- 
tion as  an  inducement  to  the  broad- 
casting of  such  program,  an  announce- 
ment shall  be  made  both  at  the  be- 
ginning and  conclusion  of  such  pro- 
gram on  which  such  material  or  serv- 
ices are  used  that  such  records,  tran- 
scriptions, talent,  scripts,  or  other  ma- 
terial or  services  have  been  furnished 
to  such  station  in  connection  with  the 
broadcasting  of  such  program ;  pro- 
vided, however,  that  only  one  such  an- 
nouncement need  be  made  in  the  case 
of  any  such  program  of  five  minutes 
duration  or  less,  which  announce- 
ment may  be  made  either  at  the"  be- 
ginning or  conclusion  of  the  program. 

(c)  The  announcement  required  by 
this  Section  shall  fully  and  fairly  dis- 
close the  true  identity  of  the  person 
or  persons  by  whom  or  in  whose  be- 
half such  payment  is  made  or  prom- 
ised, or  from  whom  or  in  whose  be- 
half such  services  or  other  valuable 
consideration  is  received,  or  by  whom 
the  material  or  services  referred  to  in 
subsection  (b)  hereof  are  furnished. 
Where  an  agent  or  other  person  con- 
tracts or  otherwise  makes  arrange- 
ments with  a  station  on  behalf  of 
another,  and  such  fact  is  known  to  the 


Needs  of  Military 
Lift  Radio  Output 

Production,  Labor  Factore 
Will  Undergo  Inquiry 

INCREASED  military  electronics 
requirements  of  12  to  18%  since 
Oct.  1  and  anticipated  emergency 
orders  calling  for  additional  volume 
early  next  year  will  necessitate 
production  at  the  rate  of  $2.50,- 
000,000  a  month  by  March  1,  mem- 
bers of  the  Radio  &  Radar  Advisory 
Committee  have  been  told  by  WPB. 

Ray  Ellis,  recalled  as  acting  di- 
rector of  the  Radio  &  Radar  Divi- 
sion during  illness  of  Director  L. 
J.  Chatten,  promised  the  Commit- 
tee, at  a  recent  meeting  with  tlie 
Board,  that  a  survey  of  the  industry 
to  establish  a  factual  background 
covering  production,  manpower 
and  other  factors  bearing  on  the 
electronics  program  would  be 
started  immediately. 

Labor  Shortage 

The  Committee  had  urged  that 
WPB  and  WMC  confer  with  the 
view  to  maintaining  present  man- 
power and  obtaining  additional 
workers  in  the  near  future,  if  a 
serious  labor  problem  confronting 
the  industry  is  to  be  averted.  It 
was  also  suggested  that  new  Army 
and  Navy  orders  be  filed  as  early 
as  possible,  at  least  prior  to 
March  1. 

Hiland  G.  Batcheller,  WPB  Op- 
erations vice-chairman,  congratu- 
lated the  industry  on  its  past 
achievements  in  the  face  of  com- 
plicated production  and  manpower 
problems  and  changes  in  design  of 
equipment.  He  expressed  the  con- 
viction that  current  schedules 
would  be  met. 


Drawn  for  BROADCASTING  by  Sid  Hix 

'That  Squeal  Ain't  the  Pigs,  Paw!  Fom  Forgot  to  Drop  Another  Nickel 
in  This  Newfangled  Subscriber  Radio!" 


station,  the  announcement  shall  dis- 
close the  identity  of  the  person  or 
persons  in  whose  behalf  such  agent  is 
acting  instead  of  the  name  of  such 
agent. 

(d)  In  the  case  of  any  program, 
other  than  a  program  advertising  com- 
mercial products  or  services,  which  is 
sponsored,  paid  for  or  furnished,  either 
in  whole  or  in  part,  or  for  which  ma- 
terial or  services  referred  to  in  subsec- 
tion (b)  hereof  are  furnished  by  a 
corporation,  committee,  association  or 
other  unincorporated  group,  the  an- 
nouncement required  by  this  Section, 
shall  disclose  the  name  of  such  cor- 
poration, committee,  association  or 
other  unincorporated  group.  In  each 
such  case  the  station  shall  require 
that  a  list  of  the  chief  executive  officers 
or  members  of  the  executive  committee 
or  of  the  Board  of  Directors  of  the 
corporation,  committee,  association  or 
other  unincorporated  group  shall  be 
made  available  for  public  inspection  at 
one  of  the  radio  stations  carrying  the 
program. 

(e)  In  the  case  of  programs  adver- 
tising commercial  products  or  services, 
an  announcement  stating  the  sponsor's 
corporate  or  trade  name  or  the  name 
of  the  sponsor's  product,  shall  be 
deemed  sufficient  for  the  purposes  of 
this  Section  and  only  one  such  an- 
nouncement need  be  made  at  any  time 
during   the   course   of  the  program. 

NOW,  THEREFORE,  IT  IS 
HEREBY  ORDERED,  this  12th  da\ 
of  December  1944,  that  the  foregoinj; 
rule  BE,  AND  IT  HEREBY  IS. 
ADOPTED. 
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•  ADVERTISING    MUST    PACE  PROGRESS 
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KittUQrpliaii 


TiTiir 


S  of  Salesmen  to  Work! 


^I^HEN  Little  Orphan  Annie  first  went  on 
the  air  for  0 valtine  in  193 1  (via :  Blackett- 
Sample-Hummert) ,  she  brought  with  her  a 
sales  technique  new  to  the  networks.  She 
offered  premiums  for  box  tops  and  dimes, 
and  thus  overnight  put  millions  of  children 
to  work  as  salesmen  for  Ovaltine.  Little 
Orphan  Annie  materially  shortened  the  ges- 
tation period  of  advertising  results.  Her  idea 
was-  Tops! 


Reprinted  with  permission 
of  Chicago  Tribune — New 
York  News  Syndicate,  Inc. 


•  Speed  Soles 

G^T^.Z^^'"' """" 

in  t*^®  ^ 


J^TION  will  be  the  keynote  of  the  Distribution  Decade  — 
after  Victory.  Products  will  have  to  move  fast  between 
factory  and  consumer  to  keep  life-giving  dollars  flowing 
through  the  Nation's  bloodstream.  And  on  Advertising  and 
the  men  who  administer  it  will  rest  much  of  the  burden  of 
increasing  the  commercial  tempo! 

For  when  Peace  comes,  there  will  be  an  abundance  of 
productive  facilities,  of  manpower,  of  money  for  buying 
machinery  and  materials.  The  problem  will  be  to  distribute 
merchandise  in  quantities  great  enough  to  keep  this  vast 


industrial  system  operating.  Experts  estimate  that  this  will 
require  an  increase  of  at  least  40%  in  consumption  over 
pre- War  levels! 

Agency  men  everywhere  are  applying  themselves  to  the 
responsibilities  and  opportunities  that  will  be  theirs  in  the 
Distribution  Decade. 

So  is  the  Nation's  Station.  When  the  time  comes,  we  will 
be  ready  to  help  you  do  a  better  post-war  job  for  your  clients 
in  the  vast  four-State  market  that  is  WLW-land. 


WLfj 

ON  OF  THE  CKOSLEY  CORPORATION 


DIVISION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D I S  E  -  A  B  L  E  STATION 
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NO  one,  not  even  an  engineer  with  a  complicated  formula 
can  tell  you  how  long  a  given  tube  will  last. 

But,  you  can  extend  tube  life  by  a  simple  formula: 

Faithful  attention  to  your  RCA  trans-    Added  hours 

mitting  tubes  during  actual  operation  of  Service 

RCA  tubes  have  characteristics  which  make  application 
of  this  simple  formula  profitable,  as  witness  the  following 
records  of  RCA  tubes  in  service. 

At  Station  KYDL,  for  example,  an  RCA  891-R  was  still 
in  service  after  23,926  hours!  At  WWL,  another  RCA 
tube  of  the  same  type  was  going  strong  after  26,000  hours! 
Another  RCA  891-R  clocked  36,647  hours  of  life  at  Station 
WIRE  .  .  .  more  than  4  years  of  service  time. 

These  records  indicate  the  long  life  built  into  RCA  tubes, 
although  they  should  not  be  expected  of  every  tube. 


THERE'S  NO  QUESTION 


ABOUT  BUYING  MORE  WAR  BONDS 


Long,  dependable  performance  has  made  RCA  trans- 
mitting tubes  the  standard  of  comparison  in  the  broad- 
casting industry. 

Remember,  the  Magic  Brain  of  all  electronic  equipment  is 
a  Tube... and  the  fountain-head  of  modern  Tube  development 
is  RCA. 


25  Years  of  Progress 
!n  Radio 
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RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J. 
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onth  after  month  during  1944  WOR 

has  been  carefully  clocking  the  10  most 
popular  local  shows  carried  by  all 

New  York  stations. 


WOR  now  finds  that  84%  of  these 
great  programs  were  broadcast  by  WOR 

during  the  entire  year. 


—that  powers-full  station  H^^^ 

at  1440  Broadway,  in  New  York 


member  of  the  mutual  broadcasting  system 


Yankee's  "Good  Neighbor"  Policy 
Creates  ACCEPTANCE 


A  nother  winter  —  more  time  at  home  for 
r  \  Yankee  listeners. 

They  are  the  listeners  all  over  New  England  who 
dial  their  local  stations  for  more  listening  — hours 
of  music,  drama,  news  and  its  analysis,  sports  — 
the  infinite  variety  of  superior  Yankee  Network 
entertainment  which  those  hometown  stations  can 
give  them. 

There  is  neighborly  acceptance  of  the  local  sta- 
tion, a  friendly  response  that  only  a  local  enter- 
prise, serving  hometown  merchants  and  taking 


part  in  the  hometown  activities,  can  command. 

This  is  The  Yankee  Network's  "Good  Neighbor" 
policy  —  getting  close  to  the  people,  close  to  the 
audience  in  each  market,  linking  these  many 
community  audiences  and  markets  together  to 
make  New  England's  great  Yankee  audience  of 
2,055,010  radio  homes. 

There  are  twenty-one  of  these  "Good  Neigh- 
bor" stations.  They  give  closely  knit  primary  cover- 
age of  the  entire  area  — the  closest  approxima- 
tion of  100%  coverage  you  can  buy. 


^ceefttOHCe  U  THE  YANKEE  NETWORK'S  ^(MftdatcM 

THE  YANKEE  NETWORK,  inc. 


Member  of  f/ie  Mutual  Broadcasting  System 


8ROOKLINE  AVENUE,  BOSTON  15,  MASS. 


Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC 


PuDUshed  every  Monaay.  B3rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,   Inc.,  870  National  Press   Building,  Washington  4,  D.  C. 
Entered  aa  second  class  matter  March  14,  1933,  at  Post  OflBce  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


WLAW 

LAWRENCE 
5,000  watts      680  kc 

WFTL 

MIAMI 
10,000  watts     710  Ice 

WPDQ 

JACKSONVILLE 
5,000  watts     1270  kc 

KRNT 

DES  MOINES 
5,000  watts     1350  kc 

WNAX 

YANKTON 
5,000  watts      570  kc 


m 

r 

mm 

BOSTON 
500  watts        1150  kc 

(Applying  for  5,000  watts) 


MORE 


IMPORTANT  STATIONS 


HAVE 


SWITCHED 


TO  THE  BLUE  NETWORK 


IT  HAPPENED  ON  DECEMBER  15 

Keith  Kiggins,  Blue's  Station  Relations  Vice 
President,  met  with  four  of  the  nation's  ablest 
and  most  experienced  radio  operators.  They 
signed  contracts.  As  a  result  of  these  contracts, 
six  great  radio  stations  will  become  part  of  the 
Blue  Network  on  June  15,  1945. 

We  think  this  is  important.  We  think  it  is  im- 
portant because  of  the  calibre  of  men  who  run 
these  stations.  We  think  it  is  important  because  it 
convinces  us  once  again  that  the  Blue  Network  is 
steadily  ?narching  ahead.  That  the  trend  is  to  the 


Blue.  That  the  idea  is  getting  around  that  it  is 
not  only  easy,  but  smart,  to  do  business  with  the 
Blue. 

Let's  look  at  the  stations!  One  has  the  reputa- 
tion of  being  one  of  the  country's  great  farm  sta- 
tions, two  are  affiliated  with  important  news- 
papers, two  are  the  most  powerful  in  their  sec- 
tion of  the  country,  and  one,  with  already  a  loyal 
listening  audience  in  Boston,  has  plans  to  in- 
crease its  power  in  the  near  future. 

Then  there  is  another  very  important  consid- 
eration: Up  to  now,  three  of  these  stations  have 
been  part  of  CBS.  Two  were  MBS.  One  was 
independent.  Now  they  are  all  Blue. 


^^^^^ 

1 

1 
■ 

■  i 

■  i 

^^^^^^ 

WHAT  DOES  IT  MEAN? 

IT  MEANS  THAT  4  EXPERIENCED  RADIO 

OPERATORS  in  the  most  effective  way  possible,  have  set  their  stamp  of  ap- 
proval on  the  policies  and  ideals  which  are  making  the  youngest  of  the  3  big 
Networks  the  fastest-growing  advertising  medium  in  the  country  .  .  .  One  of 
these  men,  Mr.  Gardner  Cowles  Jr.,  says: 

"We  are  proud  to  affiliate  three  of  our  stations  with  the  Blue  Network.  We  have  growing 
respect  for  and  confidence  in  the  increasingly  good  job  being  done  by  the  new  manage- 
ment of  the  Blue.  We  think  the  Blue  has  a  great  future  and  we  are  delighted  to  be  able  to 
bring  the  listeners  of  three  of  our  stations  the  high  quality  Blue  Program  service." 

IT  MEANS  MORE  LISTENERS  TO  THE  BLUE,  several 

hundred  thousand  more  radio  homes  come  under  complete  Blue  coverage.  For 
example,  consider  WNAX,  Sioux  City-Yankton,  one  of  the  greatest  farm  stations  in 
the  United  States — in  physical  coverage,  in  mail  pull,  in  its  ability  to  sell  goods  for 
advertisers.  A  survey  of  20  counties  shows  WNAX  first  in  listening  in  1 1,  second 
in  6  and  third  in  3.  As  another  example,  WFTL,  Miami,  at  10  kw.  is  the  most 
powerful  station  in  Florida  and  teamed  with  WPDQ  operates  with  the  highest 
full-time  power  in  Northern  Florida. 

IT  MEANS  MANY  PLUSES  FOR  BLUE  ADVERTISERS 

Aside  from  added  coverage  and  loyal  listening,  these  six  stations  are  operated  by 
men  who  know  how  to  do  a  merchandising  job  and  who  get  behind  the  selling 
efforts  of  advertisers  who  use  their  stations  .  .  .  Take  KRNT,  Des  Moines:  This 
station  is  affiliated  with  the  Des  Moines  Register  &  Tribune,  one  of  the  nation's 
great  newspapers.  Its  staff  of  trained  merchandising  men  call  regularly  on  jobbers, 
distributors  and  dealers,  expediting  the  flow  of  advertisers'  goods  into  the  rich 
Iowa  market .  .  .  WLAW  is  prepared  to  render  this  same  valuable  merchandising 
service  in  Lawrence. 

FINALLY,  this  switch  of  6  important  radio  stations  is  further  proof  that 
NOW  IS  THE  TIME  FOR  ADVERTISERS  TO  NAIL  DOWN  A  FRANCHISE  ON 


THE  BLUE  .  .  .  Pointing  the  way  are  star 
programs  which  have  recently  started  on  the 
Blue:  Alan  Young,  voted  the  most  promising 
star  by  600  radio  editors,  Herbert  Marshall, 
The  March  of  Time,  Charlotte  Greenwood, 
Gracie  Fields,  and  Fred  Waring  .  .  .  These 
shows  join  the  ranks  of  Radio  Hall  of  Fame 
with  its  galaxy  of  big  name  stars:  Walter 
Winchell,  Breakfast  at  Sardi's,  The  Breakfast 


Club,  Blind  Date,  Life  of  Riley,  Ed  Wynn, 
Joe  E.  Brown,  Hollywood  Mystery  Time, 
Drew  Pearson,  Quiz  Kids,  and  those  great 
public  service  programs,  Boston  Symphony, 
Metropolitan  Opera,  and  Town  Meeting  of 
the  Air.  These  and  other  national  favorites 
prove  the  Blue  can  get  high  listening  day  and 
night,  can  get  it  again  and  again — with  proved 
sales  results  for  scores  of  satisfied  advertisers. 
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WEALTH  IN  LIVESTOCK 


The  tri-state  area  of  Arkansas,  Louisiana  and  Texas  served  by  this 
powerful  50,000-wat+  station  is  in  itself  a  large  and  growing  live- 
stock empire.  Mounting  numbers  of  purebred  stock  farms  are  work- 
ing to  help  supply  the  nation's  meat  for  war  through  improved 
breeding  and  scientific  feed  practices.  Students  of  animal  husbandry 
point  to  a  bright  future  for  stock  raisers  of  this  prosperous  region, 
whose  buying  habits  are  influenced  by  KWKH,  the  No.  I  medium 
for  marketing  your  goods  and  services. 


CBS  ^  5  0,0  0  0  UlflTTS 


^^ce  S^ncotefimt  ^uttc^  Station 
SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


ORTANT 
ANNOUNCEMENT 

WCOP,  The  Cowles  Station  in  Boston,  is  pleased  to  announce  that  effective  June  15, 
1945,  it  will  become  affiliated  with  the  Blue  Network  and  will  serve  as  the  basic  Boston 
outlet  for  all  Blue  Network  programs. 

Plans  are  now  being  made  to  expand  the  physical  facilities,  programming  and  personnel  to 
back  up  the  Blue  and  to  make  WCOP  an  outstanding  New  England  station.  Emphasis  is 
being  placed  also  upon  increased  service  to  ad /ertisers_  and  agencies.  One  of  the  first  steps  has 
been  to  head-up  the  staff  with  experienced,  top-notch  executives. 

We'd  like  to  have  you  meet  them. 

A.  N.  Armstrong,  Jr.,  General  Manager 

Mr.  Armstrong,  better  known  to  the  trade  as  "Bud", 
will  head  up  the  complete  operations  of  WCOP.  He 
has  had  sixteen  years'  experience  in  the  newspaper, 
agency  and  radio  fields. 

Roland  C.  Hale,  Chie\  Engineer 

Mr.  Hale  has  been  affiliated  with  WCOP  as  Chief 
Engineer  for  the  past  nine  years.  Previous  to  joining 
WCOP,  he  was  affiliated  in  the  same  capacity  with 
Radio  Station  WORC,  Worcester,  Massachusetts. 

Paul  Belaire,  Commercial  Manager 

Mr.  Belaire  comes  to  WCOP  from  the  Boston  sales 
office  of  WOR,  New  York,  where  he  handled  all 
sales  in  this  area  for  an  eight-year  period. 

WCOP 

A  Coxvles  Station    —    New  to  the  Blue    —    June  15,  1945 
Represented  Nationally  By  THE  KATZ  AGENCY,  INC. 


Harry  D.  Goodwin,  Promotion  and  Merchandising 
Manager 

Mr.  Goodwin  brings  to  WCOP  fifteen  years'  experi- 
ence in  radio.  Prior  to  joining  the  Cowles  organiza- 
tion, he  held  the  same  position  at  the  Westinghouse 
Radio  Stations,  WBZ  &  WBZA. 

John  D.  Maloy,  Program  Manager 

Jack  Maloy,  former  Assistant  Direaor  of  Production 
for  the  CBS  Boston  outlet  WEEI,  is  also  familiar 
with  special  events  and  is  tops  as  a  sports  announcer. 
Previous  to  moving  to  Boston,  Maloy  was  affiliated 
with  WLAW,  Lawrence. 

Frank  J.  Brinkmann,  Chief  Accountant 

Mr.  Brinkmann  joins  the  WCOP  staff  after  spend- 
ing many  years  in  the  construction  field  as  a  cost 
accountant  and  expediter. 


Boston 
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Newspapers  and  little  Children 


Newspapers  and  small  children  have 
one  thing  in  connmon — they  should  be 
seen  and  not  heard. 
There  are  occasions,  however  when  it  is 
expedient  for  newspapers  (as  well  as 
small  children)  to  deviate  from  this  es- 
tablished custom  .  .  .  especially  when 
an  emergency  arises.  And  that  is  ex- 
actly what  happened  in  the  case  of  the 
St.  Louis  Post-Dispatch  on  December 
7th  and  8th  when  St.  Louis  was  without 
newspapers  for  40  hours  because  of  a 
paper-handlers'  strike. 
A  newspaper  is  an  important  com- 
modity. When  it  cannot  be  seen  it 
deserves  to  be  heard.  The  unpub- 
lished editions  of  the  St.  Louis  Post- 
Dispatch  on  December  7th  and  8th 
were  heard — ^through  the  voice  of 
KSD,  the  Post-Dispatch  station. 
KSD  began  broadcasting  from  page 
proofs  (like  the  page  illustrated  above) 
at  approximately  12:15  p.  m.,  Decem- 
ber 7th,  shortly  after  the  newspaper's 
first  edition  failed  to  appear  on  the 
street.  From  then  until  6  p.  m.,  KSD 
continued  "reading"  the  newspaper 
without  interruption  —  cancelling  16 


NBC  network  programs,  six  local  shows 
and  a  full  schedule  of  spots  in  the  pro- 
cess. 

Reading  each  edition  required  nearly 
two  hours,  and  was  performed  by  a 
battery  of  six  announcers  (plus  KSD's 
Director  of  Women's  Activities  who 
read  the  Society  news  items.)  They 
broadcast  headlines,  sub-heads,  news, 
sports,  editorials,  a  word  picture  of  edi- 
torial cartoons,  vital  statistics,  market 
reports  and  even  the  full  page  of  com- 
ics. Then,  from  6  p.  m.  until  sign-off, 
KSD  interrupted  all  scheduled  night- 
time shows  for  regular  two-minute  news 
summaries  every  half-hour. 
On  the  second  day  of  the  strike,  KSD 
again  presented  the  first  edition  of  the 
Post-Dispatch  in  an  uninterrupted  two- 
hour  broadcast  starting  at  I  I  a.  m.  This 
was  followed  by  special  summaries  each 
half-hour  until  the  strike  was  terminated 
later  in  the  afternoon  in  time  for  the 
newspaper  to  resume  normal  publica- 
tion. 

Meantime,  Radio  had  again  demonstrat- 
ed its  ability  to  function  in  the  public 
interest,  convenience  and  necessity. 


KSD 

ST.LOUIS-550KC 

Owned  and  Optrattd  by 

THE  ST.  LOUIS  POST-DISPATCH 

FREE  &  PETERS.  Inc. 
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At  Deadline 


EIGHT-IN-O.NE  Co.,  Chicago  (cold  tablets),  on  Dec.  18  began  sponsor- 
ship of  Fulton  Lewis'  participation  show,  thrice-weekly,  on  WGN  Chi- 
cago. Contract  for  13  weeks  was  placed  by  H.  W.  Kastor  &  Sons,  Chicago. 


SINCERE  CONVICTION  that  CBS  proposals  concerning  television, 
international  shortwave  and  FM,  as  disclosed  during  the  FCC  allocation 
hearings,  "represent  sharp  advances  that  must  eventually  be  achieved" 
was  voiced  Dec.  22  by  Paul  W.  Kesten,  CBS  executive  vice-president. 


ANNOUNCEMENT  that  Edwin  W.  Wood  Jr.,  until  six  months  ago 
Mutual  sales  manager,  is  joining  M.  H.  Hackett  Inc.,  New  York,  in  an 
executive  capacity  is  expected  shortly,  although  there  was  no  confirma- 
tion as  Broadcasting  went  to  press. 


NEW  FCC  applications  at  deadline:  Commodore  Broadcasting  Co.  (operates  WSOY 
Decatur,  111.)  new  local,  Springfield,  111.,  1550  kc,  250  w,  unlimited;  Texoma  Broadcast- 
ing Co.,  new  daytime  regional,  970  kc,  1  kw,  Wichita  Falls  (Walter  D.  Cline  10%,  pres.; 
Gene  L.  Cagle,  10%.  v-p.;  M.  Bernard  Hanks,  40%,  sec.-treas.;  Houston  Harte,  40%); 
WGN  Inc.  for  new  FM  station,  Milwaukee,  46,100  kc,  7,750  sq.  mi.,  $150,000-$200,000; 
Assignment  of  license,  WSAI  Cincinnati,  from  Marshall  Field  to  Buckeye  Broadcasting  Co., 
fully  owned  by  Field  Enterprises  Inc.;  transfer  control  WJJD  Chicago  from  Marshall 
Field  to  Field  Enterprises  Inc.  (no  monetary  consideration). 


SELLERS 


SALES 


BRIGHT 
SPOTS 

in  Washington,  D.  C. 


Mike  Hunnicutt  .  .  .  he's  the  fellow 
who  wakes  Woshlngton  up  with  a 
lough  ...  7  to  1  0  A.M. 


Sports  the  way  sports  fans  like 
them  by  Tony  Wakeman,  1  to  5  P.M., 


SEVERAL  years  ago  a  junior 
in  the  Benton,  111.,  Town- 
ship High  School  applied 
for  the  job  as  advertising 
manager  on  the  school  paper.  The 
statement  that  won  her  the  job  was 
simply:  "The  paper  must  pay  for 
itself  and  then  some,  through  ad- 
vertising. So  far  our  merchants  buy 
space  because  they  feel  it's  their 
duty.  I  propose  to  make  them  buy 
space  because  it's  good  business." 

That  girl  was  Hildred  Sanders, 
now  radio  director  of  Mitchell- 
Faust  Adv.  Co.,  Chicago.  She  did 
what  she  proposed 
to  do.  In  less  than  a 
year  the  school  pa- 
per showed  a  size- 
able profit. 

"Hilly"  deter- 
mined  her  career 
when  she  saw  what 
a  great  selling  force 
the  high  school  pa- 
per alone  could  be. 
Not  only  did  she 
write  copy  and  make 
layouts  for  the  local 
merchants  buying 
space,  but  she  went 
out  and  met  the  con- 
sumer,  selling 
"everything  from 
Dr.  Ripley's  Pink  Pills  to  refrig- 
erators and  radio  time." 

In  1934  "Hilly"  Sanders  entered 
the  U.  of  111.  in  the  College  of  Com- 
merce, a  major  in  advertising  and 
selling.  After  graduation,  "Hilly" 
Sanders  came  to  Chicago  as  a  radio 
copywriter  for  H.  W.  Kastor  & 
Sons  Adv.  Co.  She  worked  on  the 
Procter  &  Gamble,  Welch  and  Zo- 


nite  accounts.  Two  years  later, 
"Hilly"  had  narrowed  her  path  in 
the  advertising  field  to  radio.  Feel- 
ing the  need  for  radio  publicity 
and  promotion  experience,  she  left 
Kastor  to  work  for  Fred  R.  Lev- 
ings  Jr.,  freelance  publicity  man. 
Levings  and  "Hilly"  were  married 
in  October  1940,  and  the  new  Mrs. 
Levings  re-entered  advertising  in 
December  as  copywriter  with  Mit- 
chell-Faust Adv. 

Three  years  with  Mitchell-Faust 
have  elevated  "Hilly"  from  copy- 
writer to  her  present  job  of  ra- 
dio director.  In  addi- 
tion to  her  regular 
duties,  however,  she 
continues  to  write 
practically  all  copy 
for  Peter  Hand 
Brewery  Co.,  Chi- 
cago. The  vrriting 
job  alone  includes 
commercial  copy  to 
be  prepared  for  six 
half-hour  programs, 
thirty-nine  quarter- 
hour  programs,  and 
twenty-one  five  min- 
ute shows.  "Miss" 
Sanders  serves  as 
secretary  to  the  Chi- 
cago Radio  Manage- 
ment Club. 

The  active  Miss  Sanders  in  busi- 
ness is  the  active  Mrs.  Levings  at 
home.  She  maintains  a  bowling 
average  of  165,  and  rides  horseback. 
In  spite  of  the  kick  "Hilly"  Sanders 
gets  out  of  her  work,  her  home  and 
her  activities,  she  says  her  biggest 
thrill  is  coming  home  to  her  sandy- 
haired  daughter,  2V2. 


and  all-sports  review  at  6:45  P.M. 


The  "1450  Club" ...  as  run  by  that 
popular  music  picker  Jackson  Lowe  . . . 
8:30  to  10:30  P.M. 


Entertainment  is  our  job.  It's 
the  tempo  of  the  station  .  .  . 
it's  what  overworked  and 
ever  -  serious  Washington 
people  want.  Those  three  | 
fellows  up  there  are  typi-  | 
cal  of  the  fast  pace  this  sta-  ! 
tion  sets.  For  results  in  the  1 
nation's  capital  .  .  .  use 
WWDC. 

WWDC 

the  big  sales  result 
stotRHi  in  Woshtngton,  D.  C, 

Represented  nationally  by 
WEED  &  COMPANY 


HILLY 
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^^Bnt,  ^i**  Bliink,  we  can't  be 
as  F&P!" 


as  efficient 


Sure,  Mr.  Blunk!  Here  at  Free  &  Peters,  our  only  job  is  to  keep 
up  with  what  goes  on  in  spot  broadcasting.  We  have  five  offices, 
manned  by  top-notch  men  and  women,  equipped  with  teletypes, 
data  libraries,  and  every  modern  office  accessory — all  dedicated 
to  the  one  purpose  of  being  tops  at  our  business  of  radio  sta- 
tion representation.  ' 

So  why  should  any  agency  or  advertiser  try  to  duplicate  our  fa- 
cilities, when  all  he  need  do  is  to  use  what's  already  here?  It's 
yours  for  the  asking! 


FREE  &  PETERS,  mc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES) 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  ■  .    .    .  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAWA200 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

:'RIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA  ,, 

PACIFIC  COAST  1  I 

KOIN  PORTLAND  j! 

KIRO  SEATTLE  i' 

KFAR    .    .    .     FAIRBANKS,  ALASKA     //  ' 
and  WRIGHT-SONOVOX,   Inc.  /' 


CHICApO:  i8o  N.  Michigan 
Franklin  6373 


NEW  YORK:.  444  Madison  Ave.     SAN  FrMiSCOV  iTi  Sutter    HOLLYWOOD:  6331  HoUywood    ATLANTA:  322  Palmer  Bldg. 
.•     Plaza  5-4130  Sutter'4353  Hollywood  2151  Main  5667 
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Porter  Assumes  Chairmanship  of  the  FCC 


Renomination  Will 
Go  to  Senate 
In  January 

PAUL  A.  PORTER,  President 
Roosevelt's  choice  for  the  FCC 
chairmanship,  assumed  that  office 
last  Thursday  under  a  recess  ap- 
pointment by  the  Chief  Executive. 
He  will  be  renominated  to  fill  the 
vacancy  created  by  the  resignation 
last  November  of  James  Lawrence 
Ply  when  the  new  Congress  con- 
venes Jan.  3. 

The  recess  appointment  was  an- 
nounced at  the  White  House  by 
Stephen  T.  Early,  Presidential  sec- 
retary, just  a  half  hour  before  the 
11  o'clock  swearing-in  ceremony 
at  the  FCC.  This  course  was  de- 
cided upon  because  of  the  failure 
of  the  Senate  to  confirm  Mr.  Port- 
er's nomination  prior  to  its  sine  die 
adjournment  last  Tuesday.  It  will 
enable  the  Commission  to  get  under 
way  with  its  new  organization  with 
greatest  possible  speed.  Mr.  Early 
said  the  recess  appointment  would 
allow  Mr.  Porter  to  "get  the  bene- 
fit of  experience"  by  starting  the 


job  at  once. 

Confirmation  of  the  erstwhile 
publicity  director  of  the  Democratic 
National  Committee  by  the  Senate 
is  expected  by  mid-January.  In  the 
interim,  however,  he  will  serve  un- 
der the  recess  appointment.  His 
renomination  will  be  as  a  member 
of  the  Commission  to  fill  the  un- 
expired Fly  term,  which  ends  June 
30,  1949.  The  President  will  name 
him  chairman. 

One  Vacancy 

Mr.  Porter  took  over  the  chair- 
manship from  Commissioner  E.  K. 
Jett,  who  had  served  as  interim 
chairman  since  Mr.  Fly's  retire- 
ment on  Nov.  15.  With  Mr.  Porter's 
assumption  of  office,  one  vacancy 
remains  on  the  FCC — ^that  left  when 
Comdr.  T.  A.  M.  Craven  last  July 
1  joined  Cowles  Broadcasting  Co. 
as  executive  vice-president. 

Completion  of  the  spectrumwide 
allocations — a  herculean  task  that 
has  been  consuming  much  of  the 
time  of  Mr.  Jett  and  the  law  and 
engineering  staff's — is  the  first  or- 
der of  Commission  business.  Mr. 
Porter  as  chairman,  will  be  able 
to  complete  the  executive  organiza- 


RADIO'S  FUTURE  rests  in  the  hands  of  these  men,  members  of  the 
FCC,  who  posed  for  Broadcasting's  photographer  after  Paul  A.  Porter 
was  sworrn  in  as  chairman  following  a  recess  appointment  by  President 
Roosevelt.  Seated  (1  to  r)  :  P^u\  A.  Walker,  Chairman  Porter,  Norman 
S.  Case.  Standing  (1  to  r)  :  Clifford  J.  Durr,  Ray  C.  Wakefield,  Ewell 
K.  Jett,  who  served  as  interim  chairman  following  the  Nov.  15  resigna- 
tion of  James  Lawrence  Fly.  Retiring  Chairman  Jett  was  first  to  con- 
gratulate his  successor.  Present  also  were  FCC  department  heads. 


tion  of  the  Commission  vi^ithout 
slowing  down  the  allocations  proc- 
esses. 

Mr.  Porter  made  no  public  state- 
ment upon  taking  over  the  FCC 
helm.  He  appointed  Dorothy  Page 
as  his  secretary.  Miss  Page  had 
served  with  the  new  chairman  while 
he  was  publicity  director  of  the 
Democratic  Committee  and  had 
been  with  him  since  his  service 
as  deputy  administrator  of  the  Of- 
fice of  Price  Administration  in 
charge  of  rent  control  in  March 
1942.  He  has  not  announced  other 
appointments  to  his  immediate 
staff  i 

Present  at  the  swearing-in  cere- 
mony were  his  fellow  members  of 
the  Commission  and  Secretary  T. 
J.  Slowie,  General  Counsel  Charles 
R.  Denny  Jr.,  Chief  Engineer 
George  P.  Adair,  Richard  Carlson, 
personnel  director,  and  William  B. 
Robertson,  budget  director.  The 
oath  was  administered  by  Helen 
Marston  of  the  FCC  legal  staff. 

At  best  a  race  against  time  in 
the  waning  days  of  the  last  session, 
Mr.  Porter's  confirmation  was 
abandoned  before  adjournment  aft- 
er he  had  held  a  lengthy  conference 
Dec.  16  with  Chairman  Wheeler 
(D-Mont.),  of  the  Senate  Inter- 
state Commerce  Committee,  to 
which  FCC  nominations  are  auto- 
matically referred.  Assurances 
were  given,  however,  that  the  nom- 
ination, upon  resubmission  next 
session,  will  receive  prompt  con- 
sideration. Chairman  Wheeler  was 
cognizant  of  the  recess  appoint- 
ment plan. 

Hyde  Mentioned 

Coincident  with  or  following  the 
Porter  nomination  will  be  the  nom- 
ination of  the  successor  to  Comdr. 
Craven.  Still  regarded  as  in  the 
forefront  of  those  mentioned  is 
Rosel  H.  Hyde,  veteran  assistant 
general  counsel  of  the  Commis- 
sion and  an  Idaho  Republican. 
Other  names  also  are  understood 
to  be  under  consideration,  however. 

Mr.  Porter  probably  will  not 
participate  in  the  allocations  plan, 
now  in  its  final  preparatory  stages. 
To  do  so,  he  would  have  to  fam- 
iliarize himself  with  the  volumi- 
nous record  amassed  during  five 
weeks  of  technical  testimony  last 
fall.  The  FCC's  engineering  and 
legal  staff,  as  well  as  the  Commis- 
sion itself,  have  been  giving  vir- 
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PAUL  A.  PORTER  named  FCC 
chairman  in  a  recess  appointment 
by  President  Roosevelt,  took  the 
oath  as  Commissioner  last  Thurs- 
day. Administering  the  oath  is 
Helen  A.  Mai'ston,  junior  adminis- 
trative assistant,  FCC  Law  Dept. 


tually  continuous  study  to  the  pro- 
posed report,  with  the  likelihood 
that  the  project  will  be  completed 
early  in  January.  Presumably 
there  will  be  oral  arguments  on 
the  proposed  report  within  a  rea- 
sonable time,  following  which  the 
allocations  will  be  promulgated. 

Budget  Testimony 

In  addition  to  the  allocations 
task,  the  Commission  early  in  Jan- 
uary will  be  called  upon  to  testify 
before  House  and  Senate  appro- 
priations subcommittees  on  the 
1946  FCC  budget.  That  task  de- 
volves lai'gely  upon  the  chairman 
as  the  administrative  officer.  In 
the  interim,  he  will  be  in  a  position 
to  familiarize  himself  with  the  FCC 
operations  and  personnel  in  advance 
of  his  appearance. 

Mr.  Porter's  appointment  on  the 
recess  basis  is  not  without  prece- 
dent or  even  unusual.  The  new 
Congress  convenes  Wednesday, 
Jan.  3.  It  probably  would  be  mid- 
January,  it  is  pointed  out,  befoi'e 
the  nomination  could  be  resub- 
mitted, considered  by  the  Inter- 
state Commerce  Committee  in  pub- 
lic hearings,  and  confirmed  by  the 
Senate. 

When  the  Senate  Committee  con- 
siders Mr.  Porter's  nomination  it 
will  be  at  open  hearing,  accord- 
ing to  Sen.  Wheeler.  Several  mem- 
bers want  to  interrogate  the  nomi- 

{Continued   on  page  63) 
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FCC  Denies  Easing  of  Net  Option  Rule 


First  Interpretation 
Of  Regulations 
Issued 

(Text  of  letters  on  page  58) 

STEADFASTLY  adhering  to  its 
Supreme  Court-blessed  network 
regulations,  the  FCC  last  week  de- 
nied requests  of  NBC  and  the 
Cowles  Broadcasting  Co.  for 
amendments  to  two  of  the  .rules. 
At  the  same  time,  however,  the 
Commission  in  letters  to  the  peti- 
tioners issued  the  first  formal  in- 
terpretations of  its  network  reg- 
ulations since  they  were  upheld 
May  10,  1943  by  the  so-called 
Frankfurter  decision. 

Sec.  3.104  involving  the  option- 
ing of  time  to  networks  was  clari- 
fied in  the  NBC  denial.  By  the  same 
token  the  FCC,  in  the  Cowles  deci- 
sion, made  clear  its  intentions  with 
reference  to  Sec.  3.103  covering 
network  contract. 

NBC  and  86  of  its  affiliated  sta- 
tions had  requested  modification  of 
Sec.  3.104  to  permit  the  network  to 
option  an  additional  half-hour  eve- 
ning period  in  a  trade  for  morning 
option  time  [Broadcasting,  Aug. 
16,  1943].  The  Cowles  organiza- 
tion contended  Sec.  3.103  worked 
a  hardship  both  on  stations  desir- 
ing network  changes  and  on  new 
stations  [Broadcasting,  Sept.  2.5]. 

Three  Hours  Per  Segment 

The  Commission  held,  in  the  NBC 
case,  that  no  more  than  three  hours 
in  any  one  time  segment  may  be 
optioned.  Those  hours  are  8  a.m.- 
1  p.m.,  1-6  p.m.,  6-11  p.m.,  11  p.m.- 
8  a.m. 

Contending  that  it  utilized  only 
two  of  the  maximum  three  hours 
permitted  as  option  time  in  the 
morning  segment,  8  a.m.-l  p.m., 
NBC  asked  permission  to  option 
on  week  days  the  7-7:30  p.m.  pe- 
riod in  addition  to  the  three  evening 
hours  it  now  options.  In  return  for 
the  extra  half-hour  in  the  evening- 
NBC  proposed  to  continue  option- 
ing only  two  hours  in  the  morning 
segment. 

NBC,  the  FCC  pointed  out  in  a 
news  release,  options  no  time  in 
the  morning  period  on  Sundays  and 
sought  Commission  permission  to 
option  four  hours,  rather  than  the 
three  permitted  under  the  regula- 
tion, between  6-11  p.m.  Sundays. 
The  Commission  held  that  "options 
may  not  be  exclusive  as  against 
other  network  organizations  and 
may  not  prevent  or  hinder  the  sta- 
tion from  optioning  for  selling  any 
or  all  of  the  time  covered  by  the 
option,  or  other  time,  to  other  net- 
work organizations." 

NBC  was  advised  that  one  of  the 
purposes  of  the  regulations  was 
to  leave  14  of  the  3.5  evening  hours 
weekly  free  of  network  option  to 
"foster  the  development  of  local 
programs".  Should  the  additional 
half-hour  be  permitted,  the  Com- 
mission said,  "practically  no  time 


in  that  segment"  would  be  avail- 
able for  local  programs,  since  NBC 
already  sells  some  7%  of  the  14 
evening  >.ours  reserved  from  op- 
tion. 

NBC  was  commended  for  re- 
stricting its  number  of  morning 
option  hours  to  two,  but  "the  Com- 
mission assumes  that  NBC  will  not 
desire  to  discontinue  its  present 
policy  of  optioning  only  two  hours 
in  the  morning  segment  despite  the 
fact  that  a  maximum  of  three  hours 
is  permissible  under  the  present 
regulation,"  the  network  was  told. 

In  denying  the  Cowles  petition 
the  FCC  pointed  out  that  the  re- 
quest "was  based  on  a  misunder- 
standing of  the  present  Sec.  3.103". 
The  Commission  denied  Cowles'  al- 
legations that  a  station  affiliated 
with  one  network  may  not  enter 
into  a  contract  with  another  net- 
work until  its  contract  with  the 
first  has  expired. 

"A  station  affiliated  with  one  net- 
work but  desiring  to  change  its 
affiliation  to  another  network  may, 
under  the  Regulations  as  presently 
drawn,  enter  into  an  affiliation  con- 
tract with  the  second  network  at 
any  time,  provided  that  the  effec- 
tive date  of  the  contract  is  not 
more  than  six  months  from  the  en- 
tering into  of  the  contract,"  the 
FCC  advised  Cowles,  explaining 
that  the  regulations  do  not  pre- 
vent "dual  affiliation". 

Cowles  had  contended  that  as 
the  rule  stands  hardships  are 
worked  on  stations  desiring  to 
change  networks  as  well  as  new 
stations.  As  for  new  stations  the 
petition  held  that  the  six-month 
clause  in  the  network  contract  reg- 
ulation made  it  almost  impossible 
for  a  licensee  to  plan  wisely.  The 
FCC  placed  a  different  interpreta- 


tion on  its  regulation,  however. 

"An  applicant  for  a  new  station 
can  enter  into  a  contract  with  a 
network  at  any  time,  provided  only 
that  the  period  covered  by  the  con- 
tract shall  not  be  in  excess  of  two 
years,  and  that  the  contract  shall 
not  be  entered  into  more  than  six 
months  before  the  beginning  of  the 
period,"  the  FCC  held. 

First  petition  by  NBC  to  amend 
the  option  rule  was  filed  Aug.  7, 
1943  and  denied  a  month  later  on 
the  grounds  that  the  Commission 
wanted  to  observe  operations  under 
the  regulations  before  making 
changes.  They  went  into  effect  June 
15,  1943.  In  a  letter  filed  with  the 
FCC  last  Oct.  27  President  Tram- 
mell  urged  the  following  amend- 
ment which  was  denied,  be  adopted: 

In  the  event  a  station  does  not  option  the 
full  three  hours  permissible  under  the  regu- 
lation in  the  8  a.m.  to  1  p.m.  segment  of 
the  broadcast  day,  it  may,  in  addition  to 
optioning  three  hours  in  the  6-11  p.m.  seg- 
ment, also  option  in  that  segment  for  net- 


Reichhold  Expands 

REICHHOLD  Chemicals  Inc.,  De- 
troit, manufacturers  of  synthetic 
resins,  industrial  chemicals  and 
discs,  Jan.  5  will  expand  broadcasts 
of  the  Detroit  Symphony  on  Mu- 
tual, Saturday  8:30  p.m.  from  a 
half-hour  to  a  full  hour,  carrying 
through  9:30  p.m.  The  present 
period  has  been  found  too  short  to 
allow  presentation  of  many  of  the 
best  symphonies,  which  run  from 
32  to  37  minutes,  according  to 
Grant  Adv.,  New  York.  Expansion 
will  also  allow  for  the  presenta- 
tion of  guest  concert  stars  for  the 
first  time  starting  off  with  Larry 
Adler.  Since  the  program  started 
on  61  MBS  stations  Oct.  21,  the 
commercial  network  has  gradually 
expanded  to  under  100  stations. 
An  additional  block  of  15  stations 
will  be  added  Jan.  6. 


work  programs  one-half  of  the  difference 
^^otween  three  hours  and  the  total  hours  it 
options  in  the  8  a.m.  to  1  p.m.  segment: 
provided,  however,  the  total  time  optioned 
by  a  station  in  the  6-11  p.m.  segment  shall 
not  exceed  3%  hours  on  any  v?eckday  nol 
4  hours  on  a  Sunday.  I 

NBC's  request  for  modification 
of  Sec.  3.104  was  based  on  the  fol- 
lowing contentions :  | 

1.  The   program    structure   of    the  I 
nation  has  developed  in  such  a  manner  [ 
that  the  more  important  national  net-  f 
work   programs   are   in   the  evening 
segment   of  the  broadcast  day.  The 
program  policies  and  the  broadcasting 
income  of  the  affiliated  stations  as  well 
as  of  the  network  organizations  are 
based  upon  that  structure.  Because 

of  this  fact  NBC.  for  many  years, 
has  had  under  option  from  its  affili- 
ated stations  in  the  eastern  and  cen- 
tral time  zones  the  following  evening 
hours  (XTC  time)  :  "Weekdays  :  7-7  :.30 
p.m.  and  8-11  p.m.  Sundays :  7-11  p.m. 

2.  To  limit  the  networks  to  three 
hours  of  option  time  in  the  evening 
segment  of  the  broadcast  day  will  dis- 
rupt the  national  program  service 
without  corresponding  benefit  to  the 
local  service. 

3.  If  the  requested  modification  in 
Regulation  3.104  is  made  by  the  Com- 
mission, petitioners  plan  to  arrange 
for  nonexclusive  options  to  NBC  on 
not  more  than  two  hours  in  each  week- 
day morning  segment  of  the  broadcast 
day  and  no  options  in  the  Sunday 

{Continued  on   page  58) 


FOUR  NEW  STATIONS 
GET  FCC  APPROVAL  I 

THREE  new  experimental  televi-  , 
sion  stations  and  a  new  develop-  - 
mental     broadcast     outlet  were 
granted  by  the  FCC  last  week,  all 
to   utilize   frequencies   to   be  as- 
signed by  the  FCC  chief  engineer. 

Zenith  Radio  Corp.,  Chicago,  was 
granted  a  construction  permit  for 
a  new  experimental  video  outlet  to 
operate  with  250  w  visual  (1,000  w  j 
peak)  and  1,000  w  aural,  unlimited  j 
time. 

Farnsworth  Television  &  Radio 
Coi'p.,  Fort  Wayne,  Ind.  was  grant- 
ed experimental  television  facil- 
ities of  4,000  w  peak  visual  power 
and  4,000-6,000  w  aural  power  with 
unlimited  hours.  Farnsworth  op- 
erates the  Fort  Wayne  standard 
outlet  WGL. 

Licensee  of  KDYL  Salt  Lake 
City,  Intermountain  Broadcasting 
Corp.,  was  granted  a  construction 
permit  for  a  new  experimental  tele- 
vision outlet  to  operate  unlimited  ! 
time  with  400  w  peak  visual  and 
200  w  aural. 

New  developmental  construction 
permit  was  granted  to  Evansville 
on  the  Air  Inc.,  Glenwood,  Ind.,  li- 
censee of  WEOA-WGBF  Evans- 
ville. Facilities  are  unlimited  hours 
with  1,000  w  power  and  special 
emission  for  FM. 


Continental  Station  Breaks 

CO^NTINENTAL  OIL  Co.,  Ponca 
City,  Okla.,  as  part  of  its  1945  j 
advertising  program  for  Conoco  Oil 
on  Jan.  1  begins  a  series  of  20  live 
station  breaks  weekly  on  an  unde- 
termined number  of  stations.  Agen- 
cy is  Geyer,  Cornell  &  Newell,  New 
York.  ^ 


CHRISTMAS  DAY,  1944. 
Like  other  Christmas  Days — a  child's  dream. 
A  child's  dream  that  all  is  right  with  the  world,  and  that  all  will 
be  right;  that  there  is  but  one  goodness,  and  that's  the  goodness  of  giv- 
ing; that  there  is  but  one  song,  and  that's  a  song  the  heart  sings;  that 
there  is  but  one  sound,  and  that's  the  sound  of  bells  in  segue  to  the 
tinkling  laughter  of  a  jolly  old  man. 

So,  Christmas — a  child's  dream,  and  betimes  a  man's  dream.  A 
man's  dream  that  these  things  he  believed  wth  his  heart  when  he  was 
younger  he  can  now,  even  in  these  evil  days,  believe  for  a  passing 
moment  with  his  mind.  A  man's  dream  that  his  childhood  is  not  gone, 
but  has  been  lost  to  him  only  in  a  transient  way  and  will  return;  that 
the  child's  ideal  of  peace,  and  fellowship,  and  giving,  and  loving,  and 
living  joj'fully,  is  not  an  ideal  lost  to  mankind,  but  only  misplaced  to 
be  found  again  some  day,  some  good  and  blessed  day,  some  beautiful 
day  that  will  crash  upon  us  with  ringing  of  bells,  ^vith  singing  in  the 
streets  and  with  tinkling  laughter  that  might  be  touchingly  reminiscent. 

To  this  day,  a  day  that  marks  the  eve  of  its  25th  anniversary, 
may  radio — this  art  that  has  in  its  power  to  blend  the  minds  of  men — 
dedicate  its  purpose.  May  its  heart  beat  faster  in  the  knowledge  that  its 
hand,  the  strongest  instrument  in  the  communion  of  mankind,  is  helping 
and  can  help  more  in  the  battle  for  peace. 

May  it,  best  of  all  and  most  of  all,  remember  that  the  day  will  dawn 
when  the  world's  people  must  join  hands  again — that  the  day  will  dawn, 
borne  on  the  wind  that  whispers  the  echo  of  marching  men  who  were 
boys  only  yesterday. 

May  it  remember  that  mankind's  dream  is  transcendant,  for  it  is 
in  truth  a  child's  dream. — R.  K.  R. 
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Now  Is  the  Time  to  Plan  1948  Campaign 


All  Good  Stations  Should  Come  to  the 
Aid  of  Their  Political  Parties 

By    J.    LEONARD    REINS  CH 

Managing  Director  WSB  Atlanta;  WHIO  Dayton;  WIOD  Miami 
Radio  Director,  Democratic  National  Committee 
During  1944  Presidential  Campaign 


TIME  has  cooled  the  heat  of  the 
political  campaign  and  I  write  as 
I  a  broadcaster  in  the  interests  of 
better  broadcasting. 

First,  let  me  make  it  clear  that  I 
j  grant  my  direction  of  radio  for  the 
I  Democratic  National  Committee 
I  was  not  perfect,  but  I  also  like  to 
'i  remember  that  we  won  on  Nov.  7. 

We  are  all  agreed,  regardless  of 
ii  political   leanings,   that   the  two- 
ij  party  system  is  essential  to  Dem- 
I  ocracy,  and  we  all  know  the  two- 
party  system  means  politics. 

Here  to  Stay 

Since  politics  and  radio  are  here 
to  stay,  it  would  be  well  for  the 
NAB  to  study  political  broadcasts 
and  establish  a  set  of  standards. 
A  review  of  the  1944  Presidential 
campaign  may  serve  as  a  guide. 

Sold-out  stations  and  networks, 
for  the  most  part,  shuddered  as 
political  orders  disrupted  tight 
schedules.  Fortunately  in  National 
Chairman  Bob  Hannegan,  Publicity 
Director  Paul  Porter,  and  Treas- 
urer Ed  Pauley,  we,  of  the  Dem- 
ocratic National  Committee,  had 
a  trio  that  appreciated  radio's  prob- 
lems. At  times,  I  wondered  if  radio 
appreciated  as  well  our  political 
problems.  Occasionally,  I  wondered 
if  radio  was  in  the  least  bit  intei"- 
ested. 

Radio  was  generous  to  the  po- 
litical parties  in  broadcasting  the 
conventions.  Perhaps  overly  gen- 
erous considering  some  of  the  pro- 
gram material.  National  political 
conventions  should  be  broadcast, 
and  broadcasting  has  forced  im- 
proved conventions,  shortened 
speeches,  and  cleared  convention 
programs  of  non-essentials. 

It  was  a  fine  public  service,  too, 
to  broadcast  the  acceptance 
speeches  of  the  Vice-Presidential 
candidates. 

Then  we  stax'ted  to  buy  time,  or, 
to  be  correct,  I  should  say,  we  tried 
to  buy  time. 

An  Obligation 

We  developed  a  transcribed  farm 
series  to  be  broadcast  five  days  a 
week  in  early  morning  hours.  Our 
agency,  the  Blow  Co.,  with  the  care- 
ful guidance  of  John  Hamm  and 
Stanley  Pulver,  selected  the  sta- 
tions to  cover  the  markets  we  want- 
ed to  reach.  Basically,  the  program 
idea  was  listenable,  consisting,  for 
the  most  part,  of  John  Merrifield 
(on  leave  from  WHAS)  interview- 
ing farmers. 

The  representatives  got  the  or- 
ders and  soon  we  were  getting 
such  alternate  times  as  12  mid- 
night, 5  a.m.,  4:30  p.m.,  etc. 

Some  stations  did  clear  good  time 
from  the  first,  but  several  prominent 
stations  refused  to  clear  anything 
resembling  adequate  time.  Two  sta- 
tions said  they  would  carry  no 
political  advertising,  but  would  do- 
nate some  time  to  each  party,  pos- 
sibly a  half  hour  per  week.  It  cer- 


tainly was  not  our  desire  to  inter- 
fere with  their  overall  program, 
but  we  had  a  job  to  do  with  the 
farmers  and  a  half-hour  once  a 
week  didn't  fit  our  strategy. 

And  why  should  any  station  dis- 
rupt its  program  schedule  filled 
with  13,  26,  and  52-week  adver- 
tisers for  a  short  campaign  of  po- 
litical advertising?  No  reason  at 
all,  except  that  radio  does  have  a 
public  service  obligation! 

By  making  it  impossible  for  the 
Democratic  National  Committee  to 
buy  early  morning  quarter-hours 
to  reach  the  farmers,  and  provid- 
ing no  practical  alternative  sug- 
gestions, some  stations  blocked  a 
major  political  party  from  reaching 
a  group  of  listeners  in  their  area. 

Lame  Excuses 
A  difficult  position  to  justify. 
I  am  not  classified  as  a  network 
baiter  or  defender,  but  I  would  like 
to  point  out  that  two  network- 
owned  stations  did  rearrange  their 
schedules  to  clear  for  the  farm  se- 
ries. 

More  grief!  Several  stations  ar- 
bitrarily changed  our  broadcast 
time  and  casually  notified  us  at  the 
last  minute.  Local  chairmen  had 
to  be  notified;  newspaper  advertis- 
ing changed;  long  distance  tele- 
phone calls  of  explanation  were 
required;  one  station  adopted  the 
view,  "It's  only  political  advertis- 
ing, anyway",  and  decided  it  could 
not  clear  after  the  time  was  set 
and  the  order  mailed  to  the  sta- 
tion. 

In  all  fairness,  I  should  mention 
that  about  half  the  list  gave 
mighty  fine  cooperation. 

Radio  cannot  plead  innocence 
with  the  statements  that  "all  the 
time  is  sold" — "you  know  how  diffi- 
cult it  is  these  days" — "we  try 
to  keep  a  balance  with  network 
programs" — "local  committees  are 
given  preference" — "we  don't  want 
to  give  it  to  one  party,  then  have  to 
clear  our  schedules  for  another  po- 
litical broadcast." 

During  campaigns,  political 
broadcasts  represent  advertising 
but  it  isn't  the  regular  type  of  ad- 
vertising and  must  be  evaluated  in 
a  different  way  than  regular  com- 
mercial accounts. 

Radio  is  a  public  service  medium. 

True,  I  do  not  believe  that  it  is 
a  public  service  to  put  on  the  air 
for  30  minutes  any  politician  who 
feels  he  has  a  message  for  the  peo- 
ple. Some  prominent  men  still  re- 
fuse to  recognize,  with  a  few  ex- 
ceptions,    a    30-minute  political 


speech  is  as  out-moded  as  the 
torch-light  parade.  The  exceptions 
are  the  Presidential  candidates  and 
the  few  who  have  something  to  say. 

Which  leads  up  to  a  major  weak- 
ness of  many  political  speeches. 
Not  enough  time  is  given  to  prep- 
aration of  material  and  delivery. 
There  must  be  a  recognition  of  ra- 
dio delivery  as  being  distinctly  dif- 
ferent from  the  old-fashioned 
heavy-lunged  swinging-arm  ora- 
tory. To  their  credit  many  political 
speakers  are  aware  of  the  prob- 
lem and  will  welcome  the  guidance 
of  radio  personnel.  Unfortunately, 
political  leanings  of  some  station 
personnel  govern  the  degree  of 
help,  yet  we  don't  hesitate  to  im- 
prove any  advertised  program  even 
though  we  may  not  like  the  prod- 
uct. 

The  five-minute  idea  was  devel- 
oped to  solve  several  problems.  In- 
stead, it  created  problems.  It  might 
be  the  prejudice  of  a  fond  parent, 
but  I  still  like  the  idea  and  believe 
it  will  be  the  answer  to  many  of 
our  campaign  difficulties. 

Exposed  to  All 

By  taking  the  last  five  minutes 
of  established  programs,  we  mini- 
mize the  possibility  of  losing  lis- 
teners. The  advertiser  gets  his 
complete  sales  talk,  the  talent  re- 
mains on  the  air  so  that  the  con- 
tinuity of  the  series  is  unbroken. 
Six  speakers  are  accommodated  in 
a  total  amount  of  time  usually  al- 
lotted to  one.  The  talks  are  more 
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effective,  because  more  careful  con- 
sideration must  be  given  to  the 
preparation  of  the  material,  and 
instead  of  members  of  one  party 
hearing  their  own  speakers,  listen- 
ers are  exposed  to  all  speakers. 

While  the  networks  cooperated 
in  clearing  five-minute  spots,  a 
number  of  accounts  refused  to  cut 
their  programs.  The  excuse,  for  the 
most  part,  being  that  they  would 
be  discriminating  in  favor  of  the 
Democrats.  It  should  be  pointed  out 
that  a  five-minute  spot  was  com- 
pletely divorced  from  the  preceding 
program;  no  credit  line  given  un- 
less requested,  so  that  the  broad- 
cast was  a  complete  program  with- 
in itself. 

Unable  to  clear  all  the  five-minute 
periods  desired,  we  were  forced 
to  buy  15  and  30-minute  spots. 

With  the  present  radio  opera- 
tion, it  is  necessary  for  the  po- 
litical parties  to  pay  the  talent 
usually  occupying  the  preempted 
program  time.  In  other  words,  if  we 
bought  Thursday  night  at  10 
o'clock  from  NBC,  we  would  have 
to  pay  $18,000  for  talent  before 
we  purchased  the  time,  or,  if  we 
wanted  Columbia  Monday  at  9 
o'clock,  it  would  be  necessary  to 
buy  the  full  hour,  and  in  addition 
to  time  charges,  pay  a  $20,000 
talent  bill.  We,  therefore,  selected 
the  progi'ams  with  low  talent  costs 
in  fairly  good  spots.  As  a  result, 
some  network  programs  were  hit 
again,  again,  and  again. 

Frankly,  I  don't  know  the  an- 
swer to  this  problem,  but  it  does 
seem  that  radio  has  placed  a  finan- 
cial block  before  political  parties 
that  makes  it  difficult  to  select  ade- 
quate time  to  present  an  appeal  to 
the  voters. 

Danger  of  Bias 

During  the  campaign  there  were 
many  cries  of  free  speech  being 
restricted.  Radio,  however,  has  a 
problem  with  some  so-called  com- 
mentators who  hide  behind  the 
cloak  of  free  speech  and  are  ex- 
tremely careless  about  fact.  Half- 
truths,  rumor,  innuendo,  inflection, 
all  are  tools  used  by  the  biased 
commentator.  While  commentators 
should  be  given  full  freedom,  care 
must  be  exercised  that  they  stick 
to  the  truth.  The  commentator  prob- 
lem in  '48  is  going  to  be  a  severe 
one,  and  some  group  in  radio  should 
begin  to  study  this  type  of  pro- 
gram and  have  a  few  answers  be- 
fore the  campaign  starts. 

Care  must  also  be  exercised  in 
selecting  topics  for  forum  discus- 
sions. 

This  campaign  marked  the  use  of 
the  special  announcer.  It  was  felt 
by  some  of  the  networks  that  since 
the  special  announcer  was  paid  by 
the  political  party  and  appeared 
on  a  political  program  that  there 
should  be  no  censorship  of  his  ma- 
(Continned  on  Page  56) 
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State  Dept.  May  Tighten  Air  Control 


Reorganization  Presages 
Merger  of  Shortwave 
Facilities 

CLOSER  GOVERNMENT  super- 
vision over  international  short- 
wave broadcasting,  with  a  pos- 
sible merger  of  international 
broadcast  facilities  in  the  offing, 
appeared  imminent  last  week  when 
Secretary  of  State  Stettinius  an- 
nounced his  reorganization  of  the 
State  Dept. 

William  L.  Clayton,  Assistant 
Secretary  in  charge  of  economic 
affairs,  was  given  supervision  over 
the  Telecommunications  Division  of 
which  Francis  Colt  deWolf  remains 
chief.  Archibald  MacLeish,  As- 
sistant Secretary  in  charge  of  the 
new  Public  and  Cultural  Relations 
Dept.,  will  supervise  the  dissemina- 
tion of  information  both  abroad 
and  domestically. 

In  defining  the  duties  of  the  Tele- 
communications Division,  Secretary 
of  State  Stettinius  disclosed  that 
department  would  have  the  re- 
sponsibility for  the  formulation 
and  coordination  of  policy  and  ac- 
tion in  matters  pertaining  to  "the 
international  aspects  of  radio,  with 
reference  to  technical  as  dis- 
tinguished fro  m  informational 
phases". 

Begg  Heads  Information 

Under  Assistant  Secretary  Mac- 
Leish's  department  is  the  Interna- 
tional Information  Division,  headed 
by  John  M.  Begg,  which  is  charged 
with  the  responsibility  "for  the  for- 
mulation and  coordination  of  policy 
and  programs  related  to  the  De- 
partment's participation  in  over- 
seas dissemination  of  information 
through  the  media  of  films,  radio 
and  publications."  Considered  sig- 
nificant was  this  explanatory  note: 
"This  induces  the  development  and 
furtherance  of  international  film, 
radio  and  publications  pro- 
grams. .  .  ." 

Another  function  of  the  Inter- 
national Information  Division  is: 
"Advising  and  cooperating  with 
officials  of  other  Government  agen- 
cies, particularly  emergency  agen- 
cies such  as  the  Office  of  War  In- 
formation and  the  Office  of  the 
Coordinator  of  Inter-American  Af- 
fairs, in  the  planning  and  develop- 
ment of  overseas  information  pro- 
grams, and  on  the  relationship  of 
these  programs  and  activities  to 
the  United  States  foreign  policy.'' 

Reports  have  been  heard  in  Wash- 
ington, since  Mr.  MacLeish  was 
nominated  to  be  assistant  secre- 
tary in  charge  of  public  and  cul- 
tural relations,  that  the  State  Dept. 
eventually  would  absorb  the  OWI 
overseas  operations  and  those  of 
the  CIAA.  That  speculation  was 
given  further  impetus  with  the  ap- 
pointment of  Nelson  Rockefeller, 
director  of  the  CIAA,  as  Assist- 
ant Secretary  in  charge  jf  Amer- 
ican Republic  affairs. 

It  was  pointed  out,  too,  that  Mr. 
MacLeish  already  has  tasted  the 


fruit  of  disseminating  Government 
information  as  chief  of  the  now  de- 
funct Office  of  Facts  &  Figures, 
predecessor  of  the  OWI.  It  was  un- 
der his  guidance  that  what  now  is 
the  CWI  overseas  branch,  was  set 
up.  In  addition,  the  OFF  and  the 
early-day  OWI  took  active  part  in 
foreign  language  broadcasting  in 
this  country  to  the  extent  of  inves- 
tigating personnel  employed  by  such 
stations. 

Merger  Favored 

It  has  been  no  secret  that  high 
Administration  officials  favor  a 
m.erger  of  facilities  owTied  by  the 
seven  licensee  corporations  of  in- 
ternational shortwave  stations.  Al- 
though all  but  those  operated  by 
NBC  and   CBS   are  programmed 


EMBARKING  UPON  a  new  policy 
of  allocation  by  co^s^nt  rather  than 
litip-ation,  the  FCC  last  week 
evolved  a  five-wav  agreement  re- 
suming in  the  p-vantine  of  two  new 
stations  in  Virs-inia  and  improved 
facilities  for  three  others.  New 
stations  were  authorizerl  for  Staun- 
ton and  Petersbursr,  -"'h^le  improved 
facilities  were  authnrizc^l  in  Rich- 
mond, Charlottesville  and  Fred- 
ericksburg. 

The  almost  unnrecedented  move 
resulted  from  a  nlan  developed  bv 
John  A.  Willoup'hbv,  assistant  chief 
engineer  in  charge  o'''  brofHcastin^', 
in  collaboration  with  Rosel  H. 
H'^'de.  assistant  general  counsel, 
with  approval  of  the  Commissiori. 
Discovering  technical  conflicts  tl^at 
could  only  result  in  competitive 
hearing's,  Mr.  AVillouo-hbv  called 
in  e^ch  applicant  ^^id  ?uga"p=t'^rl 
modification  of  annlications  which 
would  make  possii^le  the  grants 
without  hearing.  All  n^i'ties  con- 
sented and  the  Commission  at  its 
meeting  last  Tuesday  authorized 
the  grants.  It  also  paved  the  way 
for  a  new  daytime  station  grant  in 
Norfolk. 

Tinsley  in  Richmond 

Most  significant  grant  was  that 
for  what  amounts  to  a  new  station 
in  Richmond  for  Thomas  G.  Tinsley 
Jr.,  president  and  operator  of 
WITH  Baltimore.  He  had  negotiat- 
ed a  10-year  lease  for  WBBL, 
pai't-time  church  station,  which 
will  continue  to  operate  at  specified 
hours  on  Sunday,  v^nth  the  new 
commercial  outlet,  under  different 
call  letters,  using  the  remainder 
of  the  time. 

Chaides  P.  Blackley,  former  gen- 
eral manager  and  minor  interest 
holder  in  WSVA  Harrisonburg, 
Va.,  was  granted  a  construction 
permit  for  a  new  local  station  on 
1400  kc  at  Staunton.  Outlet  will 
use  250  w  power  and  unlimited 
hours.  Mr.  Blackley  had  relin- 
quished his  WSVA  affiliations  in 


entirely  by  the  OWI  and  CIAA, 
licenses  still  are  in  the  names  of 
the  holding  corpoi  ations.  Under 
contract  with  the  Government,  the 
licensees  sell  all  time  to  the  Gov- 
ernment agencies. 

When  the  Government  leased  in- 
ternational broadcasting  facilities 
at  the  outbreak  of  war.  the  inter- 
national divisions  of  NBC  and  CBS 
stood  fi.rm  behind  their  respective 
declarations  that  they  would  con- 
tinue to  program  their  own  sta- 
tions and  would  not  discharge  their 
program  personnel  to  be  replaced 
by  OWI  and  CIAA  employes.  Con- 
sequently two  contracts  were  signed 
by  the  networks,  one  specifying  the 
lease  arrangement,  and  another, 
known  as  a  program  contract, 
specifying  the  production  relation- 


order  to  devote  fulltime  to  the 
development  of  the  new  station. 

Southside  Vii-ginia  Broadcasting 
Corp.,  which  filed  in  November  for 
100  w  and  unlimited  time  on  1490 
kc  at  Petersburg,  was  granted 
that  assignment  with  the  excep- 
tion of  power,  which  was  increased 
to  250  w  to  assure  more  complete 
local  coverage.  Company  is  con- 
trolled by  Louis  H.  Peterson,  pres- 
ident (48*;^),  owner  and  operator 
of  the  Bowman  Co.,  advertising 
agency,  and  Jonas  Weiland,  vice- 
president  (48'^^f),  operator  of 
WFTC  Kinston,  N.  C. 

Increased  power  of  250  w,  on 
1450  kc,  was  also  granted  Mr. 
Tinsley  for  the  new  station  at 
Richmond.  Original  request  had 
been  for  100  w  on  1240  kc.  Time 
for  the  new  outlet  is  unlimited  ex- 
cept for  specified  hours  assigned  tg 
WBBL,  owned  by  the  Grace  Coven- 
rnt  Presbyterian  Church  with  whom 
Mr.  Tinsley  has  contracted  for  lease 
of  station  facilities  [BROADCASTING, 
June  121.  WBBL  is  authorized  un- 
der the  new  order  to  operate  with 
250  w  on  1450  kc  from  11  a.m.  to 
12:15  p.m.  and  8-9  p.m.  Sunday 
only. 

WCHV  Charlottesville,  which 
has  been  operating  with  250  w  and 
unlimited  time  on  1450  kc,  was 
granted  modification  of  license  for 
similar  assignment  on  12 '^0  kc. 
Likewise  a  modification  of  license 
was  granted  WFVA  Fredericks- 
burg, which  has  been  authorized 
daytime  operation  on  1290  kc  with 
250  w,  for  new  assignment  of  250 
w  and  unlimited  hours  on  1230  kc. 

All  of  the  grants  are  subject  to 
the  Jan.  26,  1944  FCC-WPB  state- 
ment of  policy  relating  to  the  use 
of  critical  materials  for  construc- 
tion purposes.  The  Southside  Vir- 
ginia, Tinsley  and  WBBL  grants 
are  further  subject  to  the  condi- 
tion that  they  shall  file  specifica- 
tions of  equipment  for  250  w  opera- 
tion to  be  approved  by  the  FCC 
chief  engineer. 


ships  that  would  exist  between  the  1 
networks  and  the  Government. 

There  appeared  to  be  two  schools 
of  thought  as  to  a  merger  of  in- 
ternational facilities.  Both  favor  a 
corporate  structure  to  operate  all 
international    stations,    v/ith    the  j 
stock  presumably  distributed  on  a  | 
pro  rata  basis  among  the  private  j 
licensees.  One  school,  however,  pro- 
poses   to    have    the  Government 
maintain  a  close  supervision  over  ■ 
all  broadcasts  by  leasing  all  the  li 
time.  The  stations  then  would  be  j: 
programmed  under  State  Dept.  su-  : 
pervision.  < 

The  other  plan  would  depart  j 
from  this  pattern  to  the  extent  of  | 
having  the  Government  buy  time  ! 
at  regular  commercial  rates,  and 
control  its  own  programs.  An  ad-  | 
visory  council  would  be  set  up,  j 
made  up  of  representatives  of  the  ' 
Government,  the  licensees  and  the 
commercial  advertisers,  and  v/ould  i 
foimulate  broad  policies  under  I 
State  Dept.  guidance.  ' 

Some  licensees  are  reported  to  ! 
look  with  favor  on  a  merger,  view-  j 
ing  it  from  an  economic  standpoint. 
Others  oppose  it.  Prior  to  the  war 
international  shortwave  broadcast- 
ing was  not  profitable,  but  it  was 
an  infant,  and  mass  distribution  of 
receiving  sets  abroad  had  not  been 
accomplished. 

Central  Committee  Proposed 

Looking  toward  a  stable  industry, 
however,  the  shortwave  operators 
organized  a  cooperative  group  in 
1941  and  named  Stanley  Rich- 
ardson now  NBC  chief  in  London, 
Coordinator  of  International 
Broadcasting  with  headquarters  in 
New  York.  Several  operators  had 
lined  up  networks  in  South  Amer- 
ica and  had  sold  time  on  a  tenta- 
tive basis.  But  the  war  interrupt- 
ed international  shortwave  prog- 
ress. 

It  is  understood  that  both  the 
OWI  and  CIAA  favor  pooling  of 
shortwave  facilities,  although  li- 
censees are  expected  to  object  vi- 
gorously to  any  Government  agency 
entering  the  broadcast  field,  either 
via  shortwave  or  domestically. 
When  Mr.  MacLeish  appeared  be- 
fore the  Senate  Foreign  Relations 
Committee  a  fortnight  ago,  he  as- 
serted: "Government's  responsi- 
bility is  not  to  do  the  job  itself — 
not  to  supplant  the  existing  in- 
struments of  international  commu- 
nication. Government's  responsi- 
bility is  to  see  to  it  that  the  job 
gets  done  and  to  help  in  every  way 
it  can  to  do  it." 

Former  Secretary  Hull  is  known 
to  have  vigorously  opposed  State  ■** 
Dept.  operation  or  even  supervi- 
sion of  international  broadcasting. 
He  was  a  strong  advocate,  how- 
ever, of  close  liaison  between  his 
office  and  the  OWI  and  CIAA, 
with  State  Dept.  guidance  on  mat- 
ters of  policy. 

Assistant  Secretary  Clayton  will 
succeed  former  Assistant  Secretary 
Adolph  Berle  on  the  Board  of  War 
Communications  and  will  head  the 
State  Dept.'s  special  committee  on 
postwar  planning.  With  reorganiza- 
tion of  the  State  Dept.,  the  Tele- 
communications Division  moved  to 
larger  quarters  at  1712  G  St.  N.  W.   . . 


Virmnia  Grants  Indicate  FCC  Trend; 
Tinsley^  Others  Are  Given  Facilities 
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Nets  Need  Mending 


There's  a  lesson  for  radio  advertisers  in  that  fisher- 
man's chore.  Little  holes  become  big  holes  .  .  .  and  the 
fish  get  away. 

When  did  you,  as  an  advertiser,  last  check  your 
radio  nets  ? 

Down  here  in  Baltimore  a  careful  check  will  show  you 
that  an  independent  station  is  the  best  buy  in  this 
5-station  town. 

There  are  facts  to  prove  that  W-I-T-H  delivers  the 
greatest  number  of  listeners  at  the  lowest  cost. 


Hard-boiled  facts  that  delight  every  sales-minded 
executive  who  sees  them. 


If  the  fish  are  getting  away  .  .  .  maybe  there's  a  hole 
in  the  6th  largest  market  that  needs  mending. 


WITH 

Baltimore,  Md. 

Tom  Tinsley,  President    «    RepresenUd  Nationally  by  Headley-Reed 
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Disc-Turner  Showdown  Slated  ™^i«co  ie'£«.„„  WPB  Turns  Down 
Next  Week;  NABET  Unshaken 


Mark  Woods  Pleads  for  Hands  Off  Attitude  in 
Telegrams  to   Ryan  and   Calvin  Smith 


SHOWDOWN  on  the  NABET- 
networks  -  Petrillo  platter  -  turner 
dispute  will  come  next  week. 

With  preliminary  negotiations 
completed  last  Friday  between  the 
National  Assn.  of  Broadcast  En- 
gineers &  Technicians  and  NBC 
and  Blue  and  revised  drafts  of  a 
new  contract  to  be  ready  for  the 
parties  Tuesday,  (Dec.  26),  Martin 
F.  O'Donoghue,  NABET  consel,  ad- 
vised network  attorneys:  "If  we 
don't  come  out  of  these  negotiations 
with  a  signed  contract  covering 
platter  turners  we  will  walk  out  of 
both  networks." 

NABET  President  Allen  T. 
Powley  is  to  submit  the  contract,  an 
18-page  document  carrying  many 
changes  in  hours,  wages,  overtime 
pay,  and  working  conditions,  to  the 
union's  bargaining  committee  for 
consideration.  Negotiations  with  the 
networks,  looking  to  final  determi- 
nation, will  be  resumed  after  the 
,  New  Year  holiday. 

I  United  Stand  Urged 

Intense  concern  over  the  outcome 
of  the  negotiations  was  apparent 
in  the  profession  as  stations  all 
;  over  the  country  called  for  a  united 
stand  in  opposing  James  C.  Pe- 
„  trillo's  efforts  to  appropriate  plat- 
,  ter-turning  jurisdiction  to  the  AFM 
.  despite  a  Government  ruling  award- 
,  ing  the  jurisdiction  to  NABET  at 
;  the  two  networks. 

Although  NAB  received  281  tel- 

•  egrams  representing  approximately 
350  stations,  urging  that  the  indus- 

'■  try  stand  together  in  the  interest 
;  of  large  and  small  stations  alike, 

Mark  Woods,  Blue  president,  on 
-  Wednesday  pleaded  for  a  hands-off 
;  attitude  on  the  part  of  the  sta- 
|i  tions.  In  telegrams  to  Calvin  J. 

Smith,    manager    of    KFAC  Los 
;i  Angeles,  and  J.  Harold  Ryan,  NAB 
'  president,  Mr.  Woods  asserted: 
'!     "Believe  Petrillo  platter-turning 

issue  is  question  for  the  Courts 
,  to  determine  in  the  best  interest 

of  all  parties  and  suggest  stations 
f  take  no  interest  until  this  can  be 

determined." 
i     In  addition  to  the  messages  re- 
»  ceived  by  NAB,  Mr.   Smith  also 
i;  received  about  50  telegrams  from 

*  stations  in  response  to  the  wire 
^  he  sent  a  week  earlier  to  all  sta- 
^  tions  requesting  they  wire  Mr. 
'■;  Ryan  urging  NAB  and  the  net- 
^!  works  to  uphold  the  National  Labor 
\  Relations  Board  decision  on  the 
1  jurisdictional  question  [Broadcast- 
';  ING,  Dec.  18]. 

!  On  Monday  Mr.  Ryan  communi- 
<  cated  to  the  networks  a  complete 
,  summary  of  the  industry's  views 
I  as  reflected  in  233  telegrams  re- 
;  ceived  up  to  that  time.  In  advising 
j  its  membership  of  this  action,  NAB 
f  declared : 

I  "It  is  recognized  that  any  con- 
!  cessions  which  NBC  and  Blue  may 

I 
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make  with  respect  to  the  use  of 
AFM  platter  turners  in  the  man- 
aged and  owned  stations  will  con- 
stitute a  precedent  upon  which  Mr. 
Petrillo  will  seek  to  extend  this 
practice  to  other  radio  stations. 
This  objective  was  clearly  expressed 
by  Mr.  Petrillo's  communication  to 
his  locals  in  an  open  letter  in  the 
April  issue  of  the  International 
Musician. 

"There  is  no  question  in  the 
minds  of  NAB  officers  as  to  the 
desire  of  the  stations  to  vigorously 
resist  Mr.  Petrillo's  demands  and 
the  networks  involved  have  been 
so  advised." 

Liability  to  Penalty 

NAB  reported  that  the  wires 
received  represented  a  fair  cross- 
section  of  all  stations  with  re- 
spect to  power,  geographical  loca- 
tion and  network  affiliation  and 
were  unanimous  in  opposition  to 
network  compliance  with  Mr.  Pe- 
trillo's demands. 

Many  of  the  messages,  NAB 
said,  declared  that  surrender  on 
the  platter-turner  issue  would  con- 
stitute a  violation  of  a  Govern- 
ment order  and  would  be  an  unfair 
labor  practice  subjecting  network 
officials  to  severe  penalty  under  the 
Wagner  act. 

Typical  of  the  wires  received 
were: 

From  a  'yO  kw  CBS  affiliate:  Our 
policy  is  alwaj's  to  give  full  recogni- 


Mr.  Francisco 


W-T  IIS  FEBRUARY 

DON  FRANCISCO,  assistant  co- 
ordinator in  the  Office  of  Coordi- 
nator of  Inter-American  Affairs, 
resigned  last  week  to  join  J.  Walter 
Thompson  Co., 
New  York,  as  a 
vice-president  and 
director,  effective 
Feb.  1.  His  duties 
have  not  yet  been 
determined.  M  r  . 
Francisco,  who 
had    been  asso- 

,      ^  ciated    with  the 

jmHlg^  i^^Bi  Coordinator's  of- 
fice since  Nov.  1, 
1  9  4  0,  formerly 
was  president  of  Lord  &  Thomas, 
New  York,  previously  directed  ad- 
vertising and  trade  promotion  for 
the  California  Fruit  Growers  Ex- 
change. 

Nelson  A.  Rockefeller,  Coordi- 
nator, said  Mr.  Francisco  had  ren- 
dered the  Government  "significant 
wartime  service"  for  the  past  four 
years  "at  great  personal  sacrifice." 
He  will  continue  to  serve  the  office 
as  consultant. 

tion  to  the  law.  We  abide  by  the  de- 
cisions of  Government  agencies  in- 
cluding the  NLRB.  We  feel  the  broad- 
casting industry  should  support  such 
policies  to  the  utmost. 

From  a  CBS  regional  affiliate:  Plat- 
ter-turner issue  must  be  decided  right 
now.  NAB  must  support  NLRB  in 
this  situation  whUe  matter  is  hot. 

From  a  2.50  w  CBS  affiliate:  We 
feel  the  entire  radio  industry,  includ- 
ing networks  and  stations,  should  up- 
hold NLRB  regarding  platter  spin- 
ners. 

From  a  .50  kw  NBC  affiliate:  We 
honestly  think  you  should  openly 
condemn  any  negotiations  between  net- 
works and  Petrillo  on  platter- turning 
issue. 

From  a  5  kw  NBC  affiliate  :  If  we  do 
{Continued  on  Page  66) 


NAM  Commercial 
On  Ground  It  Is  ' 

PLANS  OF  the  National  Assn.  of 
Manufacturers  to  use  radio  in  its 
current  nationwide  advertising 
campaign  have  hit  a  snag — the 
"controversial  issue"  clause  in  the 
NAB  Code. 

Original  plan  of  the  NAM  was 
to  spend  $1,000,000  in  newspaper 
space.  A  sum  of  $100,000  was  ear- 
marked for  radio.  About  a  month 
ago,  William  Rainey,  Radio  Direc- 
tor of  the  National  Industrial  In- 
formation Committee  of  the  NAM, 
unit  chai-ged  with  conducting  the 
promotional  campaign,  submitted  a 
commercial  radio  announcement  to 
the  NAB  for  review. 

The  announcement  was  intended 
to  promote  distribution  of  an  NAM 
booklet,  "How  Americans  Can  Earn 
More,  Buy  More  and  Have  More". 
The  sample  continuity  stated: 

"How  can  we  have  the  good 
things  we  all  want  for  this  country 
after  the  war?  How  can  we  attain 
them  and  still  keep  the  great  tradi- 
tion of  freedom  our  forefathers 
handed  down  to  us  ?  Is  there  a  com- 
mon ground  on  which  all  Ameri- 
cans of  good  will  can  meet  and 
work  together  toward  our  goal  of 
peace  and  sound  prosperity?  There 


Rejected  by  NAB 
Controversial  Issue 

is  such  a  common  ground.  We  can 
achieve  in  this  country  a  level  for- 
all  of  our  people  above  anything 
else  the  world  can  offer.  If  you 
want  to  know  more  about  it — send 
for  the  free  booklet,  'How  Ameri- 
cans Can  Earn  More,  Buy  More 
and  Have  more'." 

This  was  interpreted  by  officials 
at  NAB  as  being  controversial,  in- 
asmuch as  it  implied  lack  of  har- 
mony between  labor  and  manage- 
ment and  promoted  the  .distribution 
of  a  booklet  setting  forth  the  ideals 
of  capital  only. 

At  the  present  time,  it  is  under- 
stood that  NAB  has  not  proffered 
a  final  opinion  in  the  matter  to 
NAM,  but  the  trend  of  thinking 
leaves  little  doubt  as  to  the  answer. 
Delegates  to  the  meeting  of  the 
Sales  Managers  Executive  Commit- 
tee in  Chicago  two  weeks  ago  were 
polled  on  the  subject  and,  it  is  re- 
ported, rejected  the  NAM  proposal 
by  an  overwhelming  vote. 

Mr.  Rainey  reported  that  the  con- 
tinuity had  been  presented  to  NBC 
for  use  on  its  owned  and  managed 
stations  and  that  it  was  turned 
down  flatly. 


Two  New  Stations 

Holds  Salt  Lake  City  Outlets 

Not  Essential  to  War 

IN  AN  UNPRECEDENTED  ac- 
tion, the  War  Production  Board 
last  week  refused  to  permit  con- 
struction of  two  new  stations  in 
Salt  Lake  City,  although  the  FCC 
had  granted  construction  permits. 
Grants  were  given  by  the  Commis- 
sion to  Abrelia  S.  Hinckley,  George 
C.  Hatch  and  his  wife,  Wilda  Gene, 
for  a  fuUtime  1  kw  regional  on  910 
kc,  and  to  the  Granite  District 
Radio  Broadcasting  Co.  for  a  local 
on  1400  kc  with  250  w  unlimited. 

Both  stations  specified  to  the  FCC 
that  they  had  all  the  necessary 
equipment  on  hand  and  the  grants 
were  made  under  the  FCC-WPB 
policy  of  Jan.  26.  Despite  that 
fact,  however,  both  applications  for 
construction  were  rejected,  WPB 
holding  that  additional  facilities  in 
the  Salt  Lake  City  area  are  not 
essential  to  the  war. 

John  Creutz,  chief  of  the  Do- 
mestic &  Foreign  Branch,  Radio  & 
Radar  Division,  WPB,  admitted 
that  it  was  the  first  time  any  ap- 
plications had  been  denied  on  the 
basis  of  essentiality  to  the  war. 
WPB,  he  said,  does  not  attempt  to 
judge  the  need  for  additional  serv- 
ices in  the  area,  upon  which  basis 
the  FCC  authorized  the  stations. 

"We  have  tried  to  take  a  lenient 
view  of  these  applications,"  he  said. 
"In  this  case  field  investigations 
by  the  WPB,  WMC  and  other  war 
agencies  have  shown  that  the  addi- 
tional facilities  are  not  essential  to 
the  war  effort.  Our  job  is  to  further 
the  war  effort  and  where  we  find 
that  the  project  would  not  do  so  we 
regard  it  as  unnecessary." 

Pending  before  the  Commission  is 
a  petition  of  the  Granite  company, 
filed  Dec.  4,  asking  that  the  Hinck- 
ley-Hatch  grant  be  set  aside.  A 
reply  brief  has  been  filed  but  no 
FCC  action  has  been  taken.  Mrs. 
Hinckley  is  the  wife  of  Robert  H. 
Hinckley,  director  of  the  Office  of 
Contract  Settlement,  former  As- 
sistant Secretary  of  Commerce  and 
former  chairman  of  the  Civil  Aero- 
nautics Authority. 


CBC  Conference  i 

POSTWAR  jobs,  exchange  of  em- 
ployes with  those  of  other  broad- 
casting companies,  training  courses 
for  junior  employes  and  establish- 
ment of  university  courses  in  audio 
and  audio-visual  radio,  were  among 
recommendations  made  at  the  re- 
cent Ottav/a  meeting  of  staff  coun- 
cils of  the  Canadian  Broadcasting 
Corp.  to  the  CBC  management. 
Representatives  of  all  employes  of 
the  CBC  were  at  the  session. 


To  Sponsor  Sinatra 

SALES  BUILDERS,  Los  Angeles, 
starting  Jan.  3  will  sponsor  Frank 
Sinatra  on  142  CBS  stations.  Wed. 
9-9:30  p.m.  for  Max  Factor  cos- 
metics. Agency  is  Smith  &  Drum, 
Los  Angeles. 
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You  have  to  know  to  design  for  quality  .  .  .  efficiency  .  .  .  reliability. 

In  FM  equipment  these  factors  are  vitally  important  and  can  only  result 
from  proved  ability. 

You  will  find  this  ability  at  Federal  —  whose  engineer-specialists  know  FM. 

Federal's  broadcast  equipment  has  earned  an  enviable  reputation  .  .  .  the 
end  result  of  a  long  list  of  impressive  achievements.  It  was  Federal's  engineers 
who  contributed  their  knowledge  to  the  development  of  the  "Micro-ray", 
the  forerunner  of  modern  high-frequency  technique. 

This  pool  of  research  and  development  experience,  working  in  the  same 
tradition  of  perfection,  is  now  responsible  for  Federal's  FM  equipment  —  the 
ultimate  in  modern  engineering  design. 

Look  to  Federal  for  complete  FM  installations  .  .  .  antennas,  cables,  trans- 
mitters, transformers,  vacuum  tubes  ...  all  backed  by  Federal's  name  .  . .  the 
name  that  stands  for  the  best  in  broadcast  equipment. 


Federal  Telephone  and  Radio  Corporation 


-full  50,000  watts  strong - 


sends  you 


and  you. 


and  you 


our  good  thoughts 


for  the  holiday  season -and 
all  our  hopes  for  a  return  of 

i^eace  on  eartt)  to  all  men 
of  gooti  toill 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south 
of  Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represented  by  NBC  SPOT 


ROTHSCHILD  NAMED 
MANAGER  OF  WTAD 

APPOINTMENT  of  Walter  J. 
Rothschild  as  general  manager  of 
WTAD  Ouincy,  111.,  with  C.  Arthur 
Fifer  as  program  director,  was  an- 
nounced last  week  by  Frank  C. 
Eighmey,  secretary-treasurer  of 
Lee  Broadcasting  Inc.,  which  took 
over  operation  of  the  station  Dec. 
9,  following  FCC  approval  last 
month.  Mr.  Eighmey  is  general 
manager  of  KGLO  Mason  City,  la., 
and  also  will  devote  a  large  share 
of  his  time  to  supervision  of 
WTAD. 

Mr.  Rothschild  was  first  commer- 
cial manager  and  then  station 
manager  of  WTAD.  Mr.  Fifer  for- 
merly served  both  as  general  man- 
ager and  program  director.  George 
Sudermann,  news  analyst,  and 
Nancy  Halsor,  sales  promotion 
manager  of  KGLO,  have  been  trans- 
ferred to  WTAD  to  function  in 
similar  capacities.  Arleen  Garri- 
son has  been  promoted  at  KGLO 
to  sales  promotion  manager. 

Stock  of  Illinois  Broadcasting 
Corp.,  WTAD  licensee,  was  pur- 
chased from  W.  Emery  Lancaster, 
attorney,  and  his  associates,  by  Lee 
Broadcasting  Inc.  for  $487,500,  ex- 
clusive of  approximately  $100,000 
in  cash  surplus.  Officers  of  the 
new  company,  in  addition  to  Mr. 
Eighmey.  are  Lee  P.  Loomis,  of 
Mason  City,  president  of  Lee  Radio 
Inc.,  president,  and  H.  R.  Duncan, 
of  Des  Moines,  an  attorney,  vice- 
president. 


Shortwave  Transmitters 
Are  Opened  by  Canada 

FIRST  CANADIAN  international 
shortwave  transmitter  went  on  the 
air  at  Sackville,  N.  B.,  on  Christ- 
mas Day  with  five  hours  of  pro- 
grams for  Canadian  troops  over- 
seas. The  transmitter  had  been 
planned  for  some  years,  but  early 
in  the  war  inability  to  obtain  equip- 
ment halted  development.  The  two 
50  kw  transmitters,  using  RCA 
equipment,  with  directional  an- 
tenna to  give  covea'age  to  Europe, 
Latin-America  and  Australia,  are 
being  operated  by  Canadian  Broad- 
casting Corp.  for  the  Canadian  gov- 
ernment, with  a  joint  committee 
of  the  CBC  and  Dept.  of  External 
Affairs  looking  after  programs. 

First  programs  are  routed  to  Eu- 
rope in  English,  French,  German, 
Flemish  and  Dutch.  Peter  Aylen, 
formerly  CBC  liaison  officer  with 
government  departments  at  Otta- 
wa, has  been  named  supervisor.  Roy 
Cahoon,  radio  facilities  engineer  in 
chai'ge  of  transmitter  operations 
for  CBC  at  Sackville,  with  Victor 
J.  Rowe,  broadcast  operator  of 
CBK  Watrous,  Sask.,  as  assistant 
engineer.  Stations  were  built  at 
a  cost  of  about  $1,000,000. 

Frequencies  and  call  letters  of 
the  two  50  kw  transmitters  follow: 
CKOB  6.09  me;  CKLO  9.36  me; 
CKXA  11.705  mc;  CKCX  15.19  mc; 
CKNC  17.82  mc;  CHAC  6.16  mc. 
CHLS  9.61  mc;  CHMD  9.64  mc; 
CHOL  11.72  mc;  CHTA  15.22;  mc; 
CHLA  21.71  mc. 


EMIL  CORWIN,  formerly  radio  di- 
rector of  the  CIO  Political  Action 
Committee  in  New  York,  leaves  for  the 
West  Coast  shortly  to  join  Famous 
Artists  Corp.,  Beverley  Hills,  talent 
agency  and  film  producer.  Mr.  Cor- 
win  will  work  with  Ruby  Cowan  in 
the  radio  section. 


Page  20    •    December  25,  1944 


BROADCASTING    •    Broadcast  Advertising 


Little  Elmer  says:  ''There's  no  fooling  about 
WGN's  leadership  in  local  and  national  spot 
business  among  the  major  Chicago  stations." 


MUTUAL    BROADCASTING  SYSTEM 


EASTERN  SALES  OFFICE:  220  E.  42nd  Sfreei,  New  York  17,  N.  Y.     •    PAUL  H.  RAYMER  CO.,  Los  Angeles  M,  Co/.;  San  Francisco,  Cat. 


Allied  Radio  Preparing 


Potent    in  Liberation^ 
ABSIE  Working  on 
Morale  Collapse 

HAVING  PROVED  a  potent  weap- 
on in  liberating  occupied  countries, 
radio  is  now  poised  for  its  biggest 
job  of  the  war — complete  break- 
down of  German 

— „ —  ^     morale.  Already 

iM|JH|k|^  I     there  is  sufficient 

ipilj^  -  *  ^iBW    confer  with  OWI 
Mr.  Cohen        Overseas  Branch 
omcials   prior  to 
returning  to  London  to  resume  di- 


rection of  the  American  Broad- 
casting Station  in  Europe 
(ABSIE). 

Relentlessly  hammering  away 
with  incontrovertible  testimony 
of  Allied  victories,  sowing  distrust 
in  Nazi  internal  propaganda,  the 
Allied  radio  has  embarked  on  an 
intensive  campaign  to  make  it 
clear  to  the  Germans  that  "the  game 
is  up",  said  Mr.  Cohen.  The  OWI, 
the  BBC  and  the  Psychological  War- 
fare Division  (PWD)  of  the  Army 
are  coordinating  their  radio  fa- 
cilities to  this  end. 

Many  Techniques 

The  Allied  radio,  he  explained, 
is  tearing  away  at  the  very  vitals 
of  the  Nazi  octopus — the  propa- 
ganda department — until  recently 
so  effective  an  instrument  in  cre- 
ating  disunity  among  the  enemy 


Final  Coup 

and  keeping  the  home  front  in  the 
dark.  The  Goebbels  technique 
doesn't  work  any  more,  or  not 
nearly  so  well.  No  longer  do  the 
German  people  accept  the  Goebbels 
line  at  face  value,  for  the  Allied 
radio,  now  easily  heard  throughout 
Germany,  is  constantly  giving 
them : 

Bona  fide  interviews  with  Ger- 
man soldiers  in  Allied  prison  camps, 
identifying  names  and  home  towns 
of  prisoners. 

Reports  by  German  prisoners  in 
America,  contradicting  Nazi  propa- 
ganda of  destruction  of  U.  S.  war 
plants. 

Unmailed  letters  to  families  of 
German  soldiers  who  had  left  them 
behind  in  hasty  evacuation. 

Views  of  distinguished  and  re- 
spected Germans,  now  living  in  Al- 
lied nations,  on  plans  for  the  re- 


habilitation and  reeducation  of 
Nazified  children. 

And  the  people  of  Germany  are 
listening,  sometimes  under  the  very 
heels  of  the  Gestapo.  They  no  long- 
er have  to  tune  in  shortwave  sta- 
tions. The  powerful  transmitters 
captured  from  the  Germans  send 
in  strong  signals  on  medium  wave 
which  come  in  as  clear  as  local 
stations. 

In  captured  towns,  Mr.  Cohen 
reported,  the  inhabitants  told  of 
adjusting  their  listening  habits  to 
the  sound  of  a  Gestapo  officer's 
heavy  boots.  When  his  steps  were 
heard  they  quickly  set  the  dial  to 
a  German  station;  when  the  coast 
was  clear,  they  tuned  in  BBC  or 
ABSIE  or  other  Allied  broadcasts. 

The  Allied  radio  gives  the  Ger- 
mans news  they  anxiously  await; 
news  of  their  sons  and  brothers  and 
husbands.  It  brings  the  voices  of 
these  men  to  their  families.  Their 
messages,  broadcast  at  the  micro- 
phone or  through  transcription,  are 
carried  continuously. 

In  the  first  conquered  towns,  Mr. 
Cohen  revealed,  the  OWI  found 
among  the  Germans  an  impressive 
credibility  in  the  Allied  radio.  A 
survey  of  600  civilians  in  Aachen 
showed  50%  believing  that  every- 
one listened  directly  or  received 
news  indirectly  from  listeners.  Pro- 
jected for  the  whole  of  Germany, 
the  survey  indicated  that  70%  of  the 
population  is  covered  by  the  Allied 
radio.  Among  foreign  workers, 
where  news  spreads  like  wildfire, 
the  coverage  is  even  greater.  In- 
cidentally, it  is  this  group  which, 
when  Germany  is  more  deeply  pene- 
trated, may  produce  one  of  the  big- 
gest radio  stories  of  the  war — the 
effectiveness  of  Allied  instructions 
to  leave  the  factories  to  prepare  for 
the  liberation. 

The  Aachen  survey  also  showed 
a  surprisingly  high  ratio  of  lis- 
teners to  American  broadcasts. 
OWI  now  has  six  listeners  to  BBC's 
10,  which  considering  that  ABSIE 
is  but  seven  months  old,  that  BBC 
has  more  powerful  transmitters 
and  was  for  a  long  time  the  only 
Allied  voice,  is  indeed  a  tribute  to 
The  Voice  of  America,  Mr.  Cohen 
pointed  out. 

ABSIE  goes  on  the  air  from  5:30 
p.m.  to  2  a.m.  with  straight  news, 
SHAEF  communiques  and  instruc- 
tions and  rebroadcasts  of  American 
shortwave  programs.  The  station, 
comprising  two  50  kw  medium  wave 
and  three  50  kw  shortwave  trans- 
mitters, serves  as  America's  official 
channel  in  Allied  psychological 
warfare.  Its  principal  function  is 
to  facilitate  the  defeat  of  Germany. 
Its  secondary  role  is  to  inform 
the  people  in  the  European  theatre 
on  American  affairs.  A  rebroadcast 
of  the  election,  originating  in  va- 
rious languages  from  OWI  offices 
in  New  York,  relayed  by  Radio 
Luxembourg,  was  a  major  service 
provided  by  ABSIE. 

An  interesting  fact  about  ABSIE 
and  one  little  realized,  Mr.  Cohen 
brought  out,  is  that  the  station  is 
partly  a  British  reverse  lend-lease 
{Continued  on  page  2i) 
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..  1  nnv  Pf  nRRt         PRtSlDtMT  OF 

MRS.  HARRUtORbt  ^^^^^^^ 

THE  ORtfiON  COHGRtSS  OF 

-  .  fVrs  Delia  Rogers  and  her  award 

C  fcV  ^        "We  are  very  proud  ot  B.rs.  elassroom  use 

of  one  of  the  series  »  .spee>^  ,„„e  by  Mrs.  Kogers  and 

warmly  alive  to  the  chddren  hj^^^^^^  programs^Th^ 
„,,or  Portland  teachers  m  eleve  y  ^^^^^^^       ^,,„o„  KCT 

-se  ever.  --^^^^^^^^^^ 
school  station  KBPS  ar  ^^^^^^  ^ 

learning.  This  is  ^  -e;\;f^„„„„„tty,  and 
verV-^'eontnbut.on  o  h^^^^^ 

is,  I  believe,  public  serMceoi 


Students  in  Mrs  Rogers  c-.,  -^^-^-^ 
L  special  school  broad  asts^^^^  ^^j.^,,, 

Lr.:i?rn%^v?"wsda.. 


As  part  of  language  and  a^t  ^^^^^f  Land"  1 
and  kindergarten  pupils^   


^    "  prade  teacher  in 

Mrs.  Delia  ^of^^' J^f,',  Jv.o  recently  won 
Alameda  school  Portland  ^^^^ 

the  first  award     J^!^  COMPETITION 

ROOM  USE  OF  IfJ^^.^'Z^,,,^^  Con- 
from  the  8th  annual  School  o 
ference  held  in  Chicago. 


PORTLAND,  OREGON 


REPRESENTED  NATrONAllY 
BY    EDWARD     PETRY    &    CO.  INC. 


WHEN  YOU  GO 
A  HUNTIN' 

Vont  Scattet  Ifout  Skot 


Signal  and 
Mail  Map 


Shoot  straight  at  your  market.  WSIX  is  directed 
at  the  Nashville  area  of  Middle  Tennessee. 
5,000  Watts  and  980  K.C.  carrying  both  Blue 
and  Mutual  network  programs.  It  has  power 
a  plenty  to  do  a  thorough  job  and  listeners 
with  money  to  spend  for  things  they  want. 
Advertisers  and  Agencies  who  check  returns 
have  consistently  found  WSIX  a  highly 
profitable  medium  for  covering  the  Nashville 
market. 

THE  KATZ  AGENCY,  INC.,  National  Representatives 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


WSIX 


arrangement.  Some  of  the  equip- 
ment was  sent  over  by  OWI  but 
the  station  was  built  largely  by 
the  British  and  British  engineers 
operate  the  transmitters.  When  the 
war  ends,  ABSIE's  functions  will 
cease  and  the  station  will  probably 
revert  to  the  British. 

Radio  Luxembourg,  captured  in- 
tact in  October  through  the  in- 
genuity of  Robert  M.  Pierce  while 
serving  with  OWI  as  Chief  Engi- 
neer in  Europe,  is  now  being  used 
essentially  as  a  tactical  weapon 
by  the  PWD  in  conjunction  vnth 
military  operations,  Mr.  Cohen  said. 
The  Germans  have  been  exerting 
desperate  efforts  to  jam  the  station, 
with  some  success. 

American  radio  men  attached 
to  the  station,  Mr.  Cohen  reported, 
include:  Lt.  Col.  Sam  Rosenbaum, 
former  manager  of  WFIL  Phil- 
adelphia ;  Wendell  Adams,  formerly 
with  CBS;  Don  Drenner,  chief  en- 
gineer; Ed  Codel,  former  manager, 
Atlantic  Network. 

Among  the  personnel  on  ABSIE 
are  Robert  T.  Pennebaker,  chief 
engineer;  Oliver  Nicoll,  program 
director;  Sgt.  Marc  Blitztein,  in 
charge  of  music;  Jack  Stapp,  for- 
merly with  WSM  Nashville,  in 
charge  of  sports  events. 


Another  AFN  Station 

AMERICAN  Forces  Network, 
moving  up  with  the  AEF  on  the 
road  to  Berlin,  opened  another  sta- 
tion on  the  continent  Dec.  9,  ac- 
cording to  word  just  received  from 
the  European  Theatre.  This  brings 
the  number  of  AFN  stations  on 
the  European  Continent  to  four, 
all  bringing  entertainment  to  the 
Allied  armies  in  the  field.  The  re- 
lays air  the  top  programs  of  the 
AFN  in  the  United  Kingdom  and, 
in  addition,  also  broadcast  their 
own  "local"  programs.  Personnel 
of  the  latest  AFN  station  includes 
announcers:  Sgt.  John  McNamara, 
Cpl.  Ben  Hoberman;  and  engineers 
Pfcs  Earl  Gintner  Jr.,  Paul  Cut- 
ting, Vernon  Wexler. 


Republic  Drive 

REPUBLIC  PICTURES  Corp., 
New  York,  backed  up  the  New 
York  premier  of  "Lake  Placid  Ser- 
enade" with  spot  announcements 
and  a  transcribed  five-minute  pro- 
gram on  WMCA  WNEW  WINS 
WOR  WAAT  WOV  WHN  WBYN. 
The  ice-skating  extravaganza, 
opening  at  Lake  Placid,  New  York 
sports  result,  Dec.  28,  is  being  ad- 
vertised via  a  total  of  45  one-min- 
ute spots  on  WMBZ  Saranac  and 
WMFF  Plattsburgh,  with  three 
special  quarter-hour  shows  made  at 
the  Lake  Placid  Club  and  the 
Olympic  Arena  broadcast  three 
times  Dec.  18-Dec.  25  on  both  sta- 
tions. Agency  is  Donahue  &  Coe 
Inc.,  New  York. 


NASHVILIiE.  TENN. 


AGREEMENT  to  cease  representing 
that  the  storage  battery  compound  he 
sells  permits  the  playing  of  an  auto- 
mobile radio  without  battery  failure, 
was  included  in  a  stipulation  made 
last  week  by  H.  E.  Stewart,  trading 
as  Champion  Co.,  Los  Angeles,  with 
the    Federal    Trade  Commission. 


EVEN  Theodore  C.  Steibert  (left), 
vice-president  and  general  manager, 
and  Julius  Seebach,  director  of 
programs  of  WOR  New  York  didn't 
know  the  who,  why  and  wherefore 
of  '-Hillegas  and  Clymer."  Sta- 
tion challenged  its  ovm  staff  as  well 
as  a  good  part  of  the  population 
of  New  York,  via  radio,  press  and 
publicity  stunts,  to  identify  the 
names,  offering  War  Bond  prizes 
totaling  $2,000  to  those  who  were 
able  to  report  hearing  the  names 
the  most  times,  and  writing  the  best 
War  Bond  letter.  WOR  revealed 
on  the  air  Dec.  9  that  the  Messrs. 
Hillegas  and  Clymer  were  the  first 
two  treasurers  of  the  United  States. 


P&G  Announces  Shifts 
In    Network  Schedules 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, in  a  reorganization  of  its 
network  schedule,  has  discarded 
plans  to  sponsor  a  test  program 
for  Ivory  and  Oxydol,  Let's  Listen 
to  Spencer,  on  13  CBS  stations, 
Monday  through  Friday  7-7:15 
p.m.  With  P&G  discontinuing  / 
Love  a  Mystery  on  73  CBS  stations 
five  times  weekly  from  7-7:15  p.m. 
original  plans  were  to  expand  the 
Kirkwood  program  to  60  of  the  sta- 
tions, with  the  test  show  to  be  car- 
ried on  the  remaining  13  east-coast 
and  mid-west  stations.  The  Kirk- 
wood show,  instead,  will  replace  the 
mystery  program  on  all  73  CBS 
stations.  Agency  is  Compton  Adv., 
New  York. 

P&G  on  Jan.  8  will  shift  its 
Camay  soap  program.  Perry  Ma- 
son, heard  on  46  CBS  stations, 
Monday  through  Friday,  2:45-3 
p.m.  to  the  2:30-2:45  p.m.  Monday 
through  Friday  period,  currently 
occupied  by  Young  Dr.  Malone 
program,  which  is  being  discontin- 
ued by  General  Foods  Corp  on  Jan. 
5.  According  to  a  spokesman  of 
Benton  &  Bowles,  New  York,  P&G 
is  considering  Young  Dr.  Malone, 
but  no  decision  had  been  reached 
as  of  last  week.  Agency  for  P&G's 
Camay  soap  is  Pedler  &  Ryan. 


CBC  Hits  Horror  Shows 

CANADIAN  broadcasting  stations 
are  being  urged  by  the  CBC  not 
to  renew  "horror  program"  con- 
tracts. There  has  been  consider- 
able public  opinion  in  recent 
months  in  Canada  against  this  type 
of  program,  most  of  which  are 
heard  by  children.  The  Parlia- 
mentary Radio  Committee  in  its 
1944  report  urged  the  elimination 
of  horror  programs,  soap  operas 
and  medicine  shows.  The  CAB  is 
making  a  survey  of  children's  pro- 
grams through  its  program  com- 
mittee, headed  by  Gerry  Gaetz, 
CKRC  Winnipeg.  The  CAB  is  also 
endeavoring  to  find  concrete  cases 
of  this  type  of  program  con- 
tributing to  child  delinquency. 
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"Sunday  at  4:30,"  sponsored  by  The  First  National  Bank 
of  Boston,  being  broadcast  over  WBZ  from  the  Boston 
Opera  House,  which  seats  3,000  people.  The  program  is 
on  WBZ  for  a  half-hour  with  a  half-hour  carry-over  for 
the  benefit  of  the  studio  audience.  Entire  hour  is  carried 
on  WBZ-FM.  A  symphonic  orchestra  of  45  pieces  with 
Arthur  Fiedler  conducting..  Boston's  largest  live-talent 
program.,  presented  by  an  advertiser  new  to  radio. 


THE  First  National  Bank  of  Boston 
(New  England's  oldest  and  largest 
banking  institution)  and  its  advertising 
agency  (Batten,  Barton,  Durstine  8c 
Osborn)  wanted  a  dignified  type  of  pro- 
gram .  .  something  of  network  quality 
to  be  broadcast  locally. 

WBZ  supplied  the  idea  and  produced 
the  program  called  "Sunday  at  4:30," 
which  bids  fair  to  set  a  new  high  in  non- 
network  broadcasts.  The  bank's  depositors 


clamor  for  tickets  to  the  opera  house  each 
week,  which  is  filled  before  air  time. 

The  First  National  Bank  of  Boston  is 
one  of  the  country's  10  largest,  with 
branches  in  Latin  America,  and  22  offices 
in  Boston  alone.  WBZ  is  proud  to  co- 
operate with  the  sponsor  and  the  agency 
.  .  pleased  to  bring  such  a  program  to 
countless  music-lovers  in  New  England. 


Information  on  other  availabilities  from  NBC  Spot  Sales 
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W  G  L     •  WBZ 


W  B  Z  A 


THE  Hudincdd  OF 
BROADCASTING 


Planters  on  WGES 

PLANTERS  EDIBLE  OIL  Co.,  Suffolk, 
Va.,  on  Dec.  10  began  sponsorship  of  a 
half-hour  show  Musical  Potpourri,  Sunday 
on  WGES  Chicago.  Contract  for  52  weeks 
was  placed  by  Goodkind,  Joice  &  Morgan, 
Chicago. 

Planters  More 

PLANTERS  NUT  &  CHOCOLATE  Co., 
Wilkes-Barre,  Pa.,  has  started  participa- 
tion in  Feature  Foods,  half-hour  show,  5 
times  weekly  on  WLS  Chicago.  Contract 
for  52  weeks  was  placed  by  Goodkind, 
Joice  &  Morgan,  Chicago. 

Lerin  Appointed 

CHICAGO  SYMPHONY  ORCHESTRA 
has  ap.  linted  the  W.  Biggie  Levin  Org., 
Chicago,  radio  agent  and  producer,  to 
handle  commercial  radio  commitments. 


News  Through  CJBC 

CJBC  Toronto  and  the  Toronto  Globe  and 
Mail,  morning  daily,  cooperated  on  Dec. 
12  during  Toronto's  record  snowfall  in 
giving  69  newscasts  throughout  the  day 
on  storm  progress.  Because  the  newspaper 
could  not  deliver  copies,  no  paper  was 
published  on  Dec.  13  and  the  paper's  staff 
worked  with  CJBC  to  give  listeners  up-to- 
the-minute  news. 

Hockey  on  WHN 

WHN  New  York  last  Sunday  began 
broadcasting  the  complete  schedule  of  East- 
ern League  amateur  hockey  games,  Sunday 
4:30-5:15  p.m.,  from  Madison  Sq.  Garden 
with  Jay  Wesley  handling  play-by-play. 
WINS  New  York,  broadcast  the  first  two 
games,  but  dropped  the  series  when  it  was 
found  to  be  on  a  non-exclusive  basis. 


Two  Ziv  Series 

NEW  transcribed  Frederic  W.  Ziv  pro- 
gram, Washington  Views  &  Interviews, 
conducted  by  Washington  Post  columnist 
Barnet  Nover,  now  brings  a  famous  au- 
thority on  national  and  international  af- 
fairs to  the  microphones  of  WSGN  WOAI 
WHIO  WWL  WSFA  WKRC  WCAE  WBZ- 
WBZA  WABI  WGAN  WPRO  KFSM. 
Another  Ziv  transcribed  series.  Pleasure 
Parade,  is  now  heard  on  WKBZ  WBEN 
WEAN  KFBK  WCHS  WBTH  WMBS 
WJAC  KIDO  KSL  KARK  WING.  Pro- 
grams are  under  local  sponsorship. 

WKBN  Banquet 

FOOTBALL  Banquet  sponsored  annuaUy 
by  WKBN  Youngstown,  O.  was  held  Dec. 
11  with  300  persons  in  attendance.  Feature 
was  inaugurated  in  1943  to  stimulate  in- 
terest in  Mahoning  County  sports. 


Canada  Group  Meets 

ANNUAL  meeting  of  managers  of  Taylor- 
Pearson-Carson  stations  throughout  Can- 
ada was  held  at  Vancouver.  Those  attend- 
ing included.  H.  R.  Carson,  CFAC  Cal- 
gary; J.  M.  Taylor  and  H.  E.  Pearson, 
CJCA  Edmonton;  G.  F.  Herbert.  All- 
Canada  Radio  Facilities,  Toronto;  A.  Hol- 
stead  and  F.  H.  Elphicke,  CKWX  Van- 
couver;   Gerry    Gaetz,    CKRC  Winnipeg; 

H.  Crittenden,  CKCK  Regina;  N.  Botterill, 
CJOC  Lethbridge;  Bert  Cairns,  CFAC  Cal- 
gary; Gordon  Henry,  CJCA  Edmonton; 
Eric  Aylen,  CJAT  Trail;  M.  V.  Chesnut, 
CJVI  Victoria;  Doris  Brooks,  CFAC  Cal- 
gary. A  meeting  of  commercial  and  pro- 
duction managers  of  this  group  of  sta- 
tions is  to  be  held  at  Calgary  Jan.  9-11. 

New  Sport  Shows 

SOME  INNOVATIONS  in  radio  sports  are 
broadcast  in  two  sponsored  programs  on 
KMBC  Kansas  City,  Mo.,  by  Sam  Molen. 
sports  director.  The  first,  entitled  Three 
Ring  Sports  Circus,  sponsored  every  Fri- 
day night  by  the  men's  shop  of  Peck's 
Store,  is  divided  into  three  parts.  In  Ring 

I,  Molen  reports  on  the  week's  outstand- 
ing sports  storj-;  ring  2  recalls  an  an- 
niversary in  sports,  ring  3  is  devoted  to 
unusual  sport  happenings.  The  second  pro- 
gram, Sunday  Morning  Sports  Huddle, 
sponsored  Sunday  morning  by  the  Rothen- 
berg  &  Schloss  Cigar  Co.,  combines  sport 
news,  previews  of  coming  events  and  in- 
terviews. 

WOR  Recruiting 

WOR  New  York,  in  cooperation  with  the 
Army  Service  Forces,  last  week  started 
an  intensive  campaign  to  recruit  war  work- 
ers for  New  York,  New  Jersey,  Con- 
necticut and  Delaware.  Series  of  spot  an- 
nouncements on  both  sustaining  and  com- 
mercial time  names  critical  plants  in  need 
of  manpower,  describes  available  jobs, 
number  needed,  and  method  of  applying. 
Station  is  also  carrying  five-minute  live 
talks  by  Army  manpower  and  labor  rep- 
resentatives at  various  intervals  during  the 
day,  talks  recorded  for  later  use.  Appeals 
started  Dec.  20. 

$6,000,000   in  Bonds 

JERRY  LAW,  record  m.c.  of  WMCA  New 
York,  had  raised  a  total  of  86,000,000 
in  War  Bond  pledges  and  sales  early  last 
week  from  an  hour-long  "Victory  Auc- 
tion" Dec.  15.  Station  offered  perfumes, 
hats,  dresses  and  war  mementoes,  includ- 
ing a  military  pass  bearing  the  signature 
of  Abraham  Lincoln,  this  article  drawing 
a  bid  of  $3,000,000  from  B'nai  B'rith, 
Brooklyn.  Bids  were  still  coming  in  for 
some  objects  last  week  from  listeners. 

20th  Anniversary 

CELEBRATION  of  20th  anniversary  for 
KFAB  Lincoln,  Neb.  was  highlighted  by  a 
full  week  series  of  talent-search  programs, 
conducted  with  extensive  air  and  newspa- 
per promotion  and  support  throughout  the 
KFAB  area.  KFAB  alumni  also  partici- 
pated on  many  programs,  some  via  tran- 
scribed messages.  Originally  operating  with 
200  w.  outlet  now  uses  10,000  w  and  has 
studios  in  both  Omaha  and  Lincoln. 

WING  Commended 

WING  Dayton  and  the  DAR  have  been 
commended  by  the  War  Finance  Division 
of  the  Treasury  for  outstanding  support 
and  publicity  in  behalf  of  Dayton's  largest 
downtown  War  Stamp  booth,  which  has 
totaled  $2,726,000  in  stamp  sales  since 
Pearl  Harbor. 

Open  New  York  Office 

NEBLETT  RADIO  PRODUCTIONS,  Chi- 
cago, will  open  a  New  York  office  Jan.  1. 
Mort  Jaeobson,  Chicago  attorney  and  legal 
advisor  for  Johnnie  Neblett,  has  left  for 
New  York  to  make  necessary  arrange- 
ments. 

Too    Many  People 

SANTA  CLAUS  exhibit  at  a  local  Knox- 
ville,  Tenn.  department  store,  from  which 
Santa  broadcast  interviews  with  children 
on  the  store's  program  over  WNOX,  drew 
such  large  throngs  that  the  broadcast 
had  to  be  shifted  to  the  WNOX  auditorium. 

WLAW  Exclusive 

WLAW  Lawrence,  Mass.  carried  the  speals.- 
ing  program  during  a  testimonial  luncheon 
for  Gov.  Leverett  Saltonstall  of  Massa- 
chusetts, Senator-elect,  and  Mayor  Maurice 
J.  Tobin  of  Boston,  Governor-elect  at  the 
Lions  Club  of  Boston. 

Wall  Chart 

STANDARD  RATE  &  DATA  celebrates 
its  25th  anniversary  with  a  wall  chart 
on  which  are  presented  milestones  of  ad- 
vertising progress  since  the  15th  Century. 

WCOS  Appoints 

WCOS  Columbia,  S.  C,  Blue  Network 
affiliate,  has  appointed  Howard  H.  Wilson 
Co.  as  national  sales  representatives  effec- 
tive Jan.  1. 


Merry  Christmas 
.  .  .  to  all  of  you 
B  5  .  from  all  of  us 

We  know  everything  can't 
be  as  you'd  like  it,  to  feel 
it's  a  truly  Merry  Christmas. 
But  each  and  every  one  of 
us  still  has  much  to  be 
grateful  for  —  even  in  this 
year  of  war  and  sacrifice. 
So  season's  greetings  to 
you  and  may  your  next 
Christmas  be  a  .  .  ^ 
Christmas   of  Peace. 


Nationally  Represented 
by 

WEED  &  COMPANY 


MUTUAL  NETWORK 
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WBAL  —  50,000  Watts  .  .  .  One  of  America's  Great  Radio  Stations 
BASIC  NBC  NETWORK  — Nationally  Represented  by  Edward  Petry   &  Co. 

BALTIMOR  E 
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Owned  and  Operated  by  the  St.  Louis  Star-Times 
AFFILIATED    WITH    KFRU.    COLUMBIA.  MISSOURI 


REPRESENTED    BY  JOHN  BLAIR  &  COMPANY      •      OFFICES  IN  NE^ 


HUGHES'  TIMli: 

<5«         ^''^  ^^^^ , , , 


News  time  holds  a  place  of  high  importance  in  the  life  of  every 
American  these  days  .  .  .  for  what  American  isn't  news-hungry?  That's 

one  reason  why  Dr.  Bertram  L  Hughes,  news  analyst,  commands  the 

attention  and  respect  of  KXOK  listeners. 

Dr.  Hughes  possesses  a  rich  and  varied  background  of  education  and 
experience  .  .  .  another  reason  why  listeners  appreciate  his  news  analyses. 

Born  in  England,  educated  in  America,  a  world  traveler,  lecturer 
and  instructor  of  English  Composition  and  Literature  at  three  well 
known  Eastern  colleges.  Dr.  Hughes  started  his  radio  career  in  1929.  His 
ability  to  analyze  and  present  the  news  has  attracted  a  large  and 
consistent  audience  to  his  broadcasts. 

When  big  news  is  breaking,  Dr.  Hughes  is  ready  with  his  news 
analysis  for  an  extensive  audience    of   appreciative  listeners. 
With  a  program  as  important  as  news,  small  wonder 

Dr.  Hughes  is  such  a  welcome  visitor  in  thousands  of  homes  in  the 
rich,  Mid-Mississippi  Valley  KXOK  listening  area  .  .  .  homes 
to  which  you  want  to  carry  your  message  and  sell  your  product. 

You  can  make  Dr.  Hughes'  program  your  entree  to  this 
extensive  home  audience.   Ask  a  KXOK  or 
JOHN  BLAIR  Representative  for  complete  details. 


,!  yORK^CHICAGO  •  ST.  LOUIS»LOS  ANGELES    •    SAN  FRANCISCO 

I 


Measurement  Bureau^  Postwar  Planning 
On  Agenda  for  NAB  District  Meetings 


WITH  a  tentative  agenda  an- 
nounced last  week,  the  forthcoming 
NAB  district  meetings  will  devote 
considerable  time  to  the  new 
Broadcast  Measurement  Bureau, 
labor  and  music  problems,  broad- 
cast advertising  and  postwar  plan- 
ning. 

Hotels  for  the  first  group  of  dis- 
trict meetings,  opening  Jan.  15  in 
Memphis  and  closing  Feb.  16  in 
Pittsburgh,  have  been  arranged. 
In  several  cities  NAB  officials  have 
been  invited  to  address  chamber  of 
commerce  and  civic  organizations 
at  luncheon  and  dinner  meetings. 

Ryan  to  CAB  Meeting 

President  J.  Harold  Ryan  of  the 
NAB  who  will  attend  all  sessions 
except  those  in  Minneapolis  and 
Pittsburgh,  is  scheduled  to  address 
the  Kansas  City  Chamber  of  Com- 
merce at  a  luncheon  Feb.  7  and 
Lewis  H.  Avery,  director  of 
Broadcast  Advertising,  will  speak 
at  the  Kansas  City  Rotary  Club 
luncheon  Feb.  8. 

Mr.  Ryan  will  leave  the  district 
circuit  after  the  Kansas  City  meet- 
ing to  attend  the  annual  convention 
of  the  Canadian  Assn.  of  Broad- 
casters in  Quebec  Feb.  12-15.  C.  E. 
Arney  Jr.,  NAB  secretary-treas- 
urer, will  take  over  the  president's 
spot  at  the  Minneapolis  and  Pitts- 
burgh meetings.  Scheduled  to  par- 
ticipate in  a  combined  network 
broadcast  starting  of  the  annual 
Mile  of  Dimes,  infantile  paralysis 
fund  on  Feb.  14,  it  was  still  un- 
certain whether  Mr.  Ryan  could 
arrive  in  Memphis  in  time  for  the 
first  day's  meeting,  or  whether  ar- 
rangements could  be  made  for  him 
to  broadcast  from  Memphis. 

District  directors  will  preside  at 
all  meetings,  with  district  chair- 
men of  the  public  relations,  pro- 
gram and  other  committees  whose 
problems  are  discussed,  leading 
their  respective  conferences.  In 
notices  last  week  to  district  di- 
rectors, Mr.  Arney  urged  all  those 
planning  to  attend  the  sessions  to 
make  hotel  reservations  immediate- 
ly. Following  are  the  hotels  for  the 
first  group  of  meetings: 

District  6,  Memphis,  Jan.  15-16 — 


Peabody;  District  13,  Dallas,  Jan.  17- 
18 — Baker ;  District  16,  Los  Angeles, 
.Jan.  22-2.3— Biltmore ;  Di.strict  15, 
San  Francisco,  Jan.  25-26— Fairmont ; 
District  17,  Portland,  Ore.,  Jan.  29-30 
- — Benson. 

District  14,  Salt  Lake  City,  Feb.  1-2 
—Utah;  District  10-12,  Kansas  City, 
Feb.  7-8 — Muehlebach  ;  District  11, 
Minneapolis,  Feb.  12-13 — Nieollett ; 
District  3,  Pittsburgh,  Feb.  15-16 — 
William  Penn. 

The  following  tentative  agenda 
has  been  set  up,  subject  to  minor 
changes. 

First  Day 

9  a.m. — Registration. 

10  a.m. — Call  to  order  by  district  di- 
rector and  appointment  of  committees. 

10:15  a.m. — President  Ryan  presents 
NAB  postwar  plans. 

11:15  a.m. — Labor  discussion  (to  be 
led  by  John  Morgan  Davis,  NAB  labor 
relations  counsel,  at  meetings  he  is  able 
to  attend ) . 

12:30     p.m. — Luncheon. 

2  p.m. — Broadcast  Measurement  Bureau. 

4  p.m. — Public  Relations  (to  be  led  by 
district  public  relations  chairman ) . 

4:30  p.m. — Program  Directors  (to  be  led 
by  district  program  chairman). 

Second  Day 

10  a.m. — Engineering  session  (tentative). 

10:45  a.m.— Music  (ASCAP,  BMI  SESAC. 
AFM  and  related  problems) . 

11 :30  a.m. — Election  of  directors  in  odd 
numbered  districts.  Open  discussion  in  even 
numbered  districts. 

12:30  p.m. — Luncheon. 

2  p.m. — Sales  conference,  led  by  Lewis 
H.  Avery,  NAB  Director  of  Broadcast 
Advertising. 


CAB  Meeting  to  Discuss 
Broadcast  Measurement 

PUBLIC  RELATIONS,  public 
service  broadcasting  and  the  Bu- 
reau of  Broadcast  Measurement 
will  be  discussed  at  the  annual 
convention  of  the  Canadian  Assn. 
of  Broadcasters  to  be  held  Feb.  12- 
14  at  the  Chateau  Frontenac,  Que- 
bec. A  report  on  the  operations 
of  BBM,  started  at  the  1944  con- 
vention of  the  CAB,  will  be  made 
at  an  open  meeting  of  the  BBM 
during  one  afternoon  of  the  three- 
day  meet.  About  half  the  Cana- 
dian broadcasters  are  now  mem- 
bers of  BBM  and  reports  are  being 
received  now  on  the  surveys  made 
by  the  organization. 

Other  Canadian  broadcasting 
problems  will  be  aired  at  the  meet- 
ing, including  plans  to  further  de- 
velop public  service  broadcasting. 
A  feature  of  the  forthcoming  con- 
vention will  be  that  there  will  be 
only  one  dinner  speaker. 


OWI  PACKET,  WEEK  JAN.  15 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Jan.  15.  OWI  transcriptions  contains  six  50-second  announcements 
suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  discs. 
Tell  youv  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 
messages. 


STATION  ANNOUNCEMENTS 
NET-           Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN    Aff.  Ind.  Aff.  Ind.        Live  Tnmm. 


Army  Nurses   X 

Keep  Food  Prices  Down     X    X 

Stop    Wartime   Accidents     X    X 

Planned    Saving   X     

War   Bonds   X  _____ 

Careless    Talk   __  X 


See  OWI  Schedule  of  War  Message  143  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 
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Fadiman  to  the  Farm. 

Clifton  Fadiman  is  a  smart  guy. 

That's  why  he's  in  the  question  and  answer  slot  of  Information 
Please. 

He  and  his  jovial  colleagues  know  all  the  answers  to  a  lot  of  questions 
never  before  raised  by  most  of  the  audience  served  by  WSM, 

This  isn't  because  WSM's  country  audience  is  illiterate.  They've  just  been 
busy,  on  the  farm,  and  in  rural  America. 

Most  of  our  rural  audience  had  never  heard  of  the  New  Yorker  (except 
when  Fadiman  was  billed  as  its  book-reviewer  on  Information  Please). 
Few  of  them  had  ever  heard  of  the  Cincinnati  REDS  or  the  New  York 
YANKEES,  until  their  sons  went  off  to  pitch  a  couple  of  World  Series 
victories  and  they  were  given  two-way  tickets. 

But  along  came  radio. 

Clear-channel  radio. 


Xow  they  know 


about  OPA  and  inflation;  the  Opera 


and  Bob  Hope,  and  his  horse-loving  friend,  Crosby;  bonds  and  Barrymore; 

weather  and  markets;  Fibber  McGee  and  Molly;  war  and 
peace;  facts  and  knowledge  never  before  heard,  or 
available,  in  rural  America. 

Fadiman  has  come  to  the  farm  .... 

Through  clear  channel  broadcasting. 

He  can  get  there  through  no  other  means. 

That  is  why  clear  channel  broadcasting  has  such  an  im- 
portant social  mission  to  perform. 

To  bring  the  interests  and  culture  of  city  people  to  the 
farm;  to  bring  the  problems  and  culture  of  the  farm  folk 
to  the  city;  to  unify  the  two  great  segments  of  our  nation 
through  mutual  understanding  of  urban  and  rural. 

That  is  our  great  mission  as  a  broadcaster. 

This  is  WSM. 


650  KILOCYCLES  NBC  Affiliate 

Edwin  W.  Craig,  Pres.  Harry  Stone,  Gen.  Mgr. 
National  Representatives,  EDWARD  RETRY  &  Co. 

National  Life  and  Accident  Insurance  Co. 
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Advertisers  write 
our  ads! 

"I  have  been  delighted,  amazed  and 
flabbergasted  nnany  times  in  the  past  by 
how  well  your  station  has  pulled  mail 
returns,  but  never  have  I  been  more  ex- 
cited over  what  you  have  done  than 
when  I  saw  your  reports  for  Wednesday, 
October  25.  I  not  only  want  to  congratu- 
late you  but  also  want  to  express  my 
sincere  thanks  for  producing  such  terrific 
returns." 

Thank  you  and 
Happy  New  Year 
to  all! 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


NAB  Backs  Council 
On  Air  Journalism 

Educators,  Men  in  Industry 
Named  to  10  Man  Committee 

MARKING  the  first  formal  alli- 
ance of  educators  and  broadcasters 
looking  toward  better  newscasts,  a 
Council  on  Radio  Journalism  will 
be  formed  in  Chicago  Jan.  25,  fol- 
lowing the  first  1945  meeting  of 
the  NAB  News  Committee,  it  was 
learned  last  week. 

Five  educators  and  five  members 
of  the  radio  profession  will  com- 
prise the  Council,  which  is  the 
result  of  nearly  two  years  of  study 
and  planning.  Purposes  of  the  new 
organization  include  the  study  of 
newscasts  and  recommendations  for 
improvements  in  radio  news  re- 
porting, writing,  editing  and  pres- 
entation. The  Council  also  hopes 
to  establish  acceptable  minimum 
standards  for  education  in  radio 
journalism. 

Group  Meets  Jan.  21 

Karl  Koerper  of  KMBC  Kansas 
City,  chairman  of  the  NAB  News 
Committee,  has  called  his  meeting 
for  Jan.  24  at  the  Palmer  House, 
Chicago.  The  Council  will  be  for- 
mally organized  the  following  day 
at  the  LaSalle  Hotel,  Chicago. 

Members  of  the  NAB  News  Com- 
mittee, in  addition  to  Chairman 
Koerper,  are :  William  Brooks,  NBC 
New  York;  H.  K.  Carpenter,  WHK 
Cleveland;  Rex  G.  Howell,  KFXJ 
Grand  Junction,  Colo.;  L.  Spencer 
Mitchell,  WDAE  Tampa;  E.  R. 
Vadeboncoeur,  WSYR  Syracuse; 
Paul  White,  CBS  New  York. 

Educators  on  the  Council  on  Ra- 
dio Journalism  will  be:  Floyd  Bas- 
kette,  Emory  U.,  Atlanta;  Mitchell 
Charnley,  U.  of  Minnesota,  Minne- 
apolis; Wilbur  Schramm,  State  U. 
of  Iowa,  Iowa  City;  F.  S.  Seibert, 
U.  of  Illinois,  Urbana,  president  of 
the  American  Assn.  of  Schools  & 
Depts.  of  Journalism. 

Representing  radio  on  the  Coun- 
cil will  be  Messrs.  Koerper,  Brooks, 
Vadeboncoeur,  White  and  Arthur 
Stringer,  NAB  Director  of  Promo- 
tion. 


VOICE  FOR  CHRIST/WAS 

Gammack  Interviewed  Local 
 Boys  for  KRNT,  WNAX  


SPECIAL  Christmas  program, 
originating  on  the  European  battle- 
fields was  broadcast  on  KRNT  Des 
Moines  and  WNAX  Yankton,  S.  D., 
both  Cowles  stations,  heard  12:15- 
12:45  p.m.  (CST)  on  Christmas 
Day.  Gordon  Gammack,  a  Des 
Moines  Register  and  Tribune  cor- 
respondent, interviewed  service- 
men for  the  stations. 

The  men  taking  part  are  from 
regions  covered  by  the  two  stations, 
and  are  now  with  the  Seventh 
Army.  The  program  was  carried 
direct  from  the  battlefield  to  KRNT 
and  WNAX  and  recorded  at  the 
stations  so  that  a  recording  of  each 
voice  could  be  given  to  the  men's 
families  after  the  broadcast. 


MARKING  THE  FIRST  time  a  Mil- 
waukee department  store  has  used 
the  services  of  an  advertising  agen- 
cy Ed  Schuster  &  Co.  has  named  as 
agency  Cramer-Krasselt  Co.,  whose 
continuity  writer  Elizabeth  Taft 
(1)  goes  over  the  script  of  The 
Feminine  Viewpoint,  five  times 
weekly  women's  program  on  WISN, 
with  "Carla",  the  commentator. 
Other  Schuster  programs  include  a 
daily  newscast  on  WTMJ,  an  eve- 
ning news  program  and  a  half -hour 
musical  on  WMFM  and  spot  sched- 
ules on  all  three  stations. 


Radio  News  Is  Well  Read 
Cleveland    Poll  Shows 

RADIO  programs  and  radio  news 
in  the  Cleveland  News  "are  exceed- 
ingly well  read,"  the  Advertising 
Research  Foundation  reported  in 
its  analysis  of  that  newspaper's 
readership,  the  73d  study  of  the 
continuing  study  of  newspaper 
reading.  "The  column  of  comment 
established  a  new  high  (Men — 
39<7<r,  Women — 60%)  for  this  type 
of  news,"  the  report  said.  "The  pre- 
vious top  rating  was  recorded  at 
33%  for  men  and  41%  for  women. 
The  radio  program  listings  also  es- 
tablished a  new  high  for  women." 

Radio  programs  or  news  were 
read  by  69%  of  the  men  and  83% 
of  the  women  interviewed,  well 
above  the  median  figures  of  42% 
of  the  men  and  52%  of  the  women 
for  all  studies  to  date.  Radio  also 
rates  high  in  the  paper's  national 
advertising  columns,  with  the  ad 
best  read  by  women  that  of  WGAR, 
which  attracted  35%  of  the  women 
readers. 


Peabody  Deadline 

DEADLINE  for  the  1944  George 
Foster  Peabody  Awards  is  Jan.  10, 
1944.  The  awards,  which  will  be 
made  under  seven  classifications 
[Broadcasting,  Sept.  11]  may  be 
submitted  by  stations,  networks, 
radio  editors  of  publications,  lis- 
tener groups,  or  any  person  or  or- 
ganization wishing  to  direct  atten- 
tion of  the  Peabody  board  to  a  spe- 
cial program.  Committee  headquar- 
ters are  at  the  U.  of  Georgia, 
Athens,  Ga. 


diiPont  Deadline 

DEC.  31  is  the  last  day  on  which 
entries  for  the  Alfred  I.  duPont 
Radio  Awards  ca-\  be  received  for 
1944,  it  was  announced  last  week. 
Prizes  consist  of  three  $1,000 
awards,  one  to  a  large  station,  one 
to  a  small  station,  and  one  to  a 
commentator.  Inquiries  should  be 
addressed  to  W.  H.  Goodman,  Sec- 
retary of  Committee  of  Awards, 
Alfred  I.  duPont  Radio  Awards 
Foundation,  P.  O.  Box  720,  Jack- 
sonville, Fla. 
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THE    ONLY   SINGLE  MEDILfM   COIVIPLETELY  COVERING  THE   INLAND  EIVIPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,  Incorporated 

Hadio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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ARRANGEMENTS   for   a  weekly 
series  on  WJZ  New  York  to  pro- 
mote the  services  of  "Your  Friend 
for  Health — the  Druggist"  and  for  a 
station  promotion  campaign  whereby 
WJZ  and  its  programs  will  be  adver- 
?  tised   by   posters    and    other  display 

■  material  in  1,300  independent  drug 
j  stores,  including  approximately  25% 
\  of  the  drug  stores  in  the  New  York 
.  metropolitan  area,  were  concluded  last 

week  by  Don  McNeil,  WJZ  manager 
;  and  Fair  Trade  Merchandising. 

Plan  calls  for  two  WJZ  posters  in 

■  the  window  of  each  store  served  by 
the  merchandising  organization.  One 
poster    will    promote   the  druggist's 

.  program  and  its  star,  Stan  Shaw.  The 
other  will  promote  other  programs  of 
WJZ  and  the  Blue  Network  for  which 

,  WJZ  is  New  York  key.  First  will  fea- 
ture The  Alan  Young  Show,  sponsored 
by  Bristol-Myers  and  will  also  pro- 
mote Lama  Kitchell  and  Ed  East  & 

■  Polly.  Posters  will  be  changed  monthly 
>  when  Fair  Trade  Merchandising  dec- 
.  orates    the    wii\dows    in   the  stores. 

Engaged  jointly  by  the  retailers  and 
,  by    a   number    of    manufacturers  of 

■  drug  products  including  Vick  Chemical 
Co.,  Bristol-Myers,  Lever  Bros.,  In- 

-  ternational  Cellucotton  Products  and 
,■  others,    the    company    plans  window 


AlQtcltandi5in^  &      to  motion 

Drug  Trade  Plan — Youth  Series  Promotion 
Disc  Reference — ^Listener  Bonus 


displays  around  a  special  theme  each 
month. 

W.JZ  and  its  programs  will  also  be 
promoted  by  interior  displays  and  cir- 
culars supplied  by  Fair  Trade  and  dis- 
tributed by  the  stores.  Circulars 
will  contain  two  radio  features,  a 
column  promoting  the  druggist's  pro- 
gram on  WJZ  and  a  column  of  radio 
gossip  and  pictures  prepared  by  Don 
Rich,  W.JZ  publicity  director. 

Radio  series,  Stan  Shaw  Present.i 
Your  Friend  for  Healih — ihe  Druij- 
gist,  will  be  broadcast  on  WJZ  each 
Saturday  8-8  :15  a.m.  Commercials  will 
be  exclusively  institutional  in  char- 
acter and  will  not  advertise  individual 
dtug  products.  Devised  by  Howard  St. 
.John,  merchandising  manager  of  W.JZ, 
plan  may  be  extended  to  other  Blue 
owned  and  operated  stations  and  to 
the  network  itself,  and  may  also  be 


KWK  Data 

KWK  St.  Louis  has  issued  a  promo- 
tion piece  titled  "A  Whale  of  a  Job" 
which  shows  the  audience  loyalty, 
ratings,  and  sales  for  sponsors  of 
Rush  Hughes'  Song  &  Dance  Parade, 
heard  10-12  noon  daily.  Brochure  also 
gives  data  on  Hughes'  First  Five  eve- 
ning   program,    6 :15-7  daily. 

*       *  » 

WMBD  Promotion 

THROUGH  medium  of  a  promotion 
brochure,  WMBD  Peoria  outlines  post- 
war possibilities  stressing  the  backlog 
of  savings  with  which  the  people  can 
buy  products  when  they  are  once  more 
available.  Booklet  has  cartoon-type 
illustrations. 


used  as  a  pattern  for  similar  mer^ 
chandising  in  the  retail  food  field. 
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Youth   Series  Promotion 

NBC  Radio  Recording  Division's  .series 
based  on  the  Leather  Stocking  Tales 
of  .James  Fenimore  Cooper,  was  cre- 
ated in  response  to  agitation  by  edu- 
cational groups,  women's  clubs  and 
other  organizations  campaigning  for 
better  programs  for  children,  accord- 
ing to  Claude  Barrer,  manager  of  syn- 
dicated sales.  There  are  39  programs 
on  The  Deerslayer  and  39  on  The  Last 
of  the  Mohicans  in  the  series  titled 
liestiny  Trails.  By  arrangement  with 
the  publisher  of  Classic  Comics,  full- 
color  comic  books  on  each  of  the  tales 
are  being  supplied  for  use  as  promo- 
tional aids  to  station  and  sponsors. 
Additional  material  includes  counter 
and  window  display  cards,  poster 
stamps,  recorded  advance  announce- 
ments, press  releases,  "spotlight"  ads, 
mats  and  photos  of  all  member  of  the 
cast  and  a  promotion  and  publicity 
guide. 

*  *  * 

Disc  Reference 

IN  "Disc  Data'',  a  loose-leaf  note- 
book prepared  for  its  licensees  by 
Broadcast  Music  Inc.,  each  page  is 
given  over  to  an  individual  artist 
whose  recordings  are  BMI-licensed, 
easing  the  task  of  the  station  building 
a  program  ai-ound  one  band-leader  or 
player.  Bach  page  gives  a  brief  biogra- 
phy of  the  artist  and  commentary 
on  his  work,  listing  the  BMI  tunes 
he  has  recorded,  disc  manufacturer 
and  number.  Initial  batch  of  23  sheets 
will  be  followed  each  month  by  ten 
additional  leaves.  New  recordings  will 
be  listed  on  gummed  paper,  which 
may  be  attached  to  the  artist's  sheet. 

*  *  * 

WQXR  Presentation 

WQXR  New  York  has  released  a 
double-fold  presentation  tieing  in  the 
station  ads  which  appear  daily  in  the 
Xeir  York  Times,  WQXR  owner.  Au- 
dience-building promotion  in  the  Times, 
the  folder  points  out,  is  one  of  the 
station's  three-way  services  to  adver- 
tisers, in  addition  to  AM  broadcasting 
and  FM  service  on  WQXQ  which  car- 
ries all  WQXR  programs  between  5 
p.m.  and  midnight.  Title  is  "3,519,660 
Impressions  a  Week",  representing  the 
number  of  readers  reached  by  the  ads 
on  the  basis  of  Times  circulation  aver- 
ages for  the  half-year  ending  last 
September. 

*  *  * 

WJW  Listener  Bonus 

WJW  Cleveland  in  a  Christmas  con- 
test is  inviting  its  listeners  to  send 
in  postals  telling  what  they  think  of 
the  station,  with  suggestions  as  to  im- 
provements. A  total  of  $6,600  will  be 
distributed  to  Clevelanders  whose  en- 
tries are  judged  best.  Grand  prize  is 
a  $1,000  War  Bond,  plus  222  other 
prizes,  the  last  100  being  awards  of 
$8.50  each,  standing  for  850  on  the 
dial. 

*  *  ■  * 

Fifteenth  Edition 

FIFTE,ENTH  EDITION  of  the  WLS 
Chicago  Family  AJl)umn  is  a  48-page 
pictorial  review  of  the  entire  WLS 
organization  and  is  now  being  mailed 
to  listeners  who  have  requested  the 
1945  book.  Publication  contains  150 
black  and  white  photographs  and  a 
four-color  cover  signifying  the  average 
young  family. 

*  *  * 

WHBQ  Promotion 

PAPER  BAGS  bearing  promotion 
slogans  for  The  Neics  and  Gahriel 
Heatter  have  been  distributed  by 
WHBQ  Memphis  to  local  retail  stores. 
WHBQ  is  also  promoting  various  thrill 
shows  such  as  Results  Inc.  and  Mys- 
terious Traveler  via  appropriately  cos- 
tumed pedestrians.  A  WHBQ  "walk- 
ing microphone"  costume  is  also  regu- 
larly ernployed. 

^      *  * 

CFCF  Brochure 

TITLlilD  "The  Established  Bridge- 
head," new  promotion  brochure  of 
CFCF  Montreal  is  designed  to  acquaint 
readers  with  the  "present-day  charac- 
teristics of  one  of  Canada's  largest 
and  richest  markets." 
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Crack  Down  Crackup? 

IS  THE  CKACK-DOWN  era  in  radio  regula- 
tion over?  Is  that  question  being  answered  by 
deed  rather  than  word  at  the  FCC  these  days? 

Last  week  the  FCC  announced  in  a  routine 
release  that  five  applications  involving  local 
stations  in  Virginia  had  been  granted — two  of 
them  for  new  stations,  and  the  remainder  for 
improved  assignments.  The  laconic  release  did 
no  crowing. 

What  wasn't  told  was  that  the  Engineering 
Department,  through  Assistant  Chief  Engineer 
John  A.  Willoughby,  who  recently  assumed  that 
post,  saw  a  way  of  improving  Virginia  radio 
service.  The  applications  as  filed,  however, 
couldn't  be  granted  because  of  technical  con- 
flicts. So,  after  consultation  with  Rosel  H.  Hyde, 
assistant  general  counsel  for  broadcasting,  and 
with  the  Commission's  consent,  each  applicant 
was  called  in  for  conference.  Each  was  told 
what  could  be  done.  The  assignments  were 
revised  by  consent.  And  all  were  granted. 

That's  regulation  by  cooperation.  It's  a  far 
cry  from  what  has  happened  in  the  past.  A 
week  before  the  FCC  adopted  an  interpretation 
of  the  sponsor  identity  rule  in  collaboration 
with  the  NAB.  It  wasn't  so  far  back  that  mere 
mention  of  the  trade  association  was  anathema 
at  the  FCC. 

That  sort  of  cooperation  helps  the  public, 
saves  time,  money  and  manpower,  and  avoids 
injured  feelings,  frayed  nerves,  back-biting  and 
sundry  controversy. 

There  has  been  so  much  bickering  at  home  in 
the  midst  of  great  striving  toward  a  common 
goal  of  peace  that  to  find  harmony  \vithin  our 
own  sphere  is  to  uncover  a  lodestone  vein 
worth  working. 


Broadcaster's  Business 

EVERY  BRCADCASTER— NAB  member  and 
nonmember  alike — should  attend  sessions  of 
the  forthcoming  NAB  district  meetings  dealing 
with  the  Broadcast  Measurement  Bureau.  After 
years  of  contention  as  to  the  best  method  of 
measuring  audience,  the  NAB,  ANA  and 
AAAA  have  agreed  upon  a  plan  that  promises 
to  provide  the  long  sought  yardstick. 

Radio's  most  important  days  lie  ahead.  Pres- 
ident J.  Harold  Ryan  will  unfold  the  story 
at  the  district  meetings.  He  will  be  flanked 
by  experts — men  who  participated  in  the  de- 
velopment of  the  plan. 

Since  announcement  of  BMB,  certain  news- 
paper groups  have  been  taking  pot-shots  at 
it.  That's  a  hopeful  sign  that  we're  not  only 
on  the  right  course,  but  pretty  close  to  the 
destination. 

There  may  be  bugs  in  the  plan.  There's  still 
time  to  catch  them.  Who  better  to  tackle  the 
job  than  the  broadcaster  himself?  Broadcast- 
ing is  his  business. 

Out  of  these  district  meetings  and  forum  dis- 
cussions will  come  ideas  for  improvements.  One 
we  would  like  to  see  develop  is  a  term  more 
descriptive  than  "coverage"  or  "circulation"  as 
applied  to  radio.  There  may  not  be  a  word  for 
it,  but  certainly  one  could  be  coined.  Any  ideas? 
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Specious  Talk 

PRECISE  function  of  the  advertising  agency 
in  the  development  of  programs — network  and 
station  alike — has  been  a  serious  bone  of  con- 
tention since  radio's  early  days.  The  agency 
that  knows  its  radio  has  been  much  in  demand. 
The  simple  answer  is  that  radio  has  outstripped 
all  other  media  in  results. 

Thus,  many  agencies  have  gone  to  ends  un- 
heard of  in  their  efforts  to  exploit  radio  busi- 
ness— ends  never  even  approached  in  the  print- 
ed media.  They  have  set  up  studios  and  tran- 
scription laboratories  and  fullscale  producing 
and  programming  units.  They  have  gone  into 
the  show  business. 

All  that  is  understandable  zeal  and  enter- 
prise. But  some  of  the  agencies  essay  to  go  be- 
yond. They  want  to  control  the  very  time  they 
use.  There  they  lose  sight  of  the  difference 
between  radio  and  the  older,  more  prosaic 
media.  The  station,  as  licensee,  is  responsible 
for  what  goes  over  its  assigned  wave.  It  must 
judge  the  propriety  of  commercials.  It  must 
balance  schedules. 

The  independently-owned  affiliate  cannot  per- 
mit its  program  structure  to  be  built  in  New 
York  or  Chicago  or  Hollywood.  (A  newspaper 
can't  publish  with  syndicated  features  alone.) 
There  must  be  the  local  identity  and  the  civic 
enterprise  and  the  self-expi'ession  of  the  com- 
munity which  give  the  station  stature  and 
prestige  locally. 

Happily,  there  is  a  trend  away  from  the 
agency  "repeater-station"  concept.  More  and 
more  stations  are  declaring  their  independence. 
The  move  away  from  overdoses  of  transcribed 
spots  is  one  sign.  Building  of  program  depart- 
ments is  another.  Recent  moves  of  the  net- 
works to  balance  schedules  are  heartening. 

The  agency  has  a  definite  and  important  role 
in  radio.  Giant  strides  made  by  radio  in  the 
quarter-century  of  its  existence  in  no  small 
way  can  be  ascribed  to  agency  know-how  and 
admitted  genius  of  some  experts.  The  question 
is  the  limit  to  which  they  should  be  allowed 
to  go  in  the  interest  of  good  radio. 

The  topic  is  revived  with  the  imminent  advent 
of  television,  offering  as  it  will  a  new  but  vastly 
more  intricate  medium.  Should  agencies  become 
the  producers  of  television  programs  across 
the  board?  Will  they  be  in  a  position  to  perform 
even  the  barest  television  placement  function 
for  the  customary  15%  commission? 

Agencies  already  are  pondering  these  points. 
The  American  Assn.  of  Advertising  Agencies 
has  created  a  special  committee  on  television. 
At  a  recent  meeting  these  very  questions  were 
raised.  As  to  commissions,  the  Committee  con- 
cluded the  159r  base  would  be  the  "minimum" 
agencies  would  require. 

But  on  the  more  important  point  of  video 

production,  the  Committee  concluded: 

*  *  *  from  an  advertising  stand- 
point, it  would  not  be  desirable  to  have  the 
radio  stations  develop  and  control  televi- 
sion programs. 

Such  a  mandate  is  presumptuous,  objection- 
able and  dangerous.  It  may  be  many  months 
before  the  AAAA  has  an  opportunity  to  debate 
it  as  applied  to  television.  But  even  as  applied 
to  standard  broadcasting  it  is  unconscionable, 
unsound,  and  fallacious  in  theory. 

The  station  licensee  {the  network  is  licensed 
through  its  key  stations)  alone  is  responsible 
for  programs.  He  may  accept  or  reject  or  modi- 
fy programs  offered.  But  he  will  not  and  can- 
not surrender  "control"  to  anyone  anytime. 


WILTON  EARLE  HALL 

WHEN  Congress  adjoui'ned  sine  die  last 
week,  Sen.  Wilton  E.  Hall,  Anderson, 
S.  C.  broadcaster-publisher,  ended  a 
brief  political  career  but  he  won't  pass 
into  oblivion,  his  friends  say.  His  interest  in 
public  affairs  resulted  in  his  appointment  by 
Gov.  Olin  D.  Johnston  to  fill  the  unexpired 
term,  of  the  late  Sen.  Ellison  D.  (Cotton  Ed) 
Smith. 

Owner  of  WAIM  and  publisher  of  the  Ander- 
son Independent  and  Daily  Mail,  Sen.  Hall  has 
served  his  State  as  presidential  elector.  His 
interest  in  civic  affairs  as  well  as  his  news 
sense  are  reflected  in  the  station  and  the  pa- 
pers to  such  an  extent  that  the  Independent 
and  the  Daily  Mail  twice  have  won  the  U.  of 
Missouri  Plaque  given  by  the  National  Edi- 
torial Assn.  for  outstanding  community  serv- 
ice. They  are  the  only  papers  ever  to  receive 
the  award  twice. 

Nine  years  ago  Wilton  Hall  established  the 
first  CBS  outlet  in  South  Carolina,  WAIM 
Anderson. 

WAIM  uses  the  same  formula  employed  by 
the  Hall  newspapers  for  the  ultimate  in  serv- 
ice— localized  usefulness.  The  emphasis  is  on 
local  news,  local  events,  happenings  of  local 
interest.  Although  WAIM  was  the  first  sta- 
tion in  South  Carolina  to  use  CBS  net- 
work programs,  it  never  misses  a  chance  to 
cover  outstanding  local  happenings,  to  build  a 
program  around  the  taste  of  the  listeners  in 
the  immediate  area.  Results  show  that  the 
listeners  depend  upon  this  type  service,  and 
are  loyal  to  it  and  to  the  advertiser  as  well. 

Two  years  ago,  Northwestern  U.  selected 
WAIM  for  its  first  listenership  study.  "The 
results  lend  weight  to  logic  that  newspaper- 
men have  made  a  contribution  to  the  radio  in- 
dustry," Sen.  Hall  said  at  the  time  the  results 
were  published,  "and  that  a  local  station  can- 
not be  duplicated.  Just  as  the  metropolitan 
newspaper  cannot  take  the  place  of  the  well- 
edited  community  dailies  .  .  .  there  is  a  grow- 
ing conviction  that  a  well-managed  local  radio 
station  can  build  up  and  maintain  a  loyal  audi- 
ence which  depends  upon  it  exclusively  for  a 
comparable  service  in  the  field  of  radio." 

In  1924,  when  Sen.  Hall  started  the  Ander- 
son Independent,  he  was  the  youngest  news- 
paper publisher  in  South  Carolina — 22.  Later, 
the  Independent  acquired  the  Anderson  Daily 
Tribune  and  the  Daily  Mail,  morning  and  after- 
noon competitors. 

His  Scotch-Irish-English  forebears  settled 
in  Anderson  County,  S.  C,  in  the  pioneering 
days  and  Hall  township  was  named  after  them. 
His  grandfather  was  a  captain  in  the  War 
Between  the   States   and  his  father  helped 

{Continued  on  page  4-0) 
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the  thrills  of  the  concert... 


the  comfort  of  home 


WHEN  WISCONSIN  TUNES  TO  WMFM 


Wisconsin  listeners  have  found  a  new  meaning  in  radio  since 
WMFM  pioneered  the  first  FM  station  west  of  the  Alleghenies. 

The  living  room  easy  chair  is  now  a  front  row  seat  at  the  concert. 
Tones  and  overtones  never  before  heard  on  radio  now  come  full 
and  rich  and  clear.  Static  and  interference  have  vanished. 

With  this  technical  superiority  has  come  a  new  and  improved 
programming  plan.  Together,  these  factors  have  made  WMFM 


a  pleasant  listening  habit  in  thousands  of  Wisconsin  homes. 

To  the  facts  about  WMFM  and  its  listener  loyalty,  must  be 
added  the  prestige -building,  sales-promoting  job  that  WMFM 
is  doing  for  an  impressive  list  of  national  and  local  accounts  in 
a  variety  of  fields. 

To  know  the  full  story  of  Wisconsin  radio,  you  must  know  the 
facts  about  WMFM.  Get  the  complete  story. 


WMFM  * 

iHf  mmm[  joofinflL  fm  statioh 
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WMIT 


From  its  transmitter  at 
Mt.  Mitchell,  topmost 
point  east  of  the  Rockies, 
North  Carolina's  PIO- 
NEER FM  station  serves 
listisners  in  seven  states 
...  an  ideal  test  market 
for  advertisers  who'd 
like  to  "sample"  FM 
nov/  as  a  guide  to  post- 
v/ar  plans. 

Affiliated  With 


* 

Both 
Represented  by 

HEADLEY-REED  COMPANY 


Streibert  Elected 
President  of  WOR 

Joined    Station    in    1933  as 

Aid  to  the  President 

THEODORE  C.  STREIBERT,  vice- 
president  of  Bamberger  Broadcast- 
ing Service  Inc.,  owner  and  oper- 
ator of  WOR  New  York  and  its 
FM  affiliate,  WBAM,  and  general 
manager  of  WOR,  was  elected 
president  of  the  corporation  at  a 
board  of  directors  meeting  last 
Monday.  Mr.  Streibert  succeeds  Al- 
fred J.  McCosker,  who  was  elected 
chairman  of  the  board,  filling  a 
vacancy  created  by  the  resignation 
of  Jack  I.  Straus.  Mr.  Straus,  who 
is  president  of  R.  H.  Macy  &  Co., 
owner  of  the  Bamberger  Broad- 
casting Service,  continues  as  a 
member  of  the  board. 

Mr.  Streibert  joined  WOR  in 
1933  as  assistant  to  the  president, 
leaving  the  post  of  assistant  dean 
of  the  Harvard  Business  School, 
which  he  had  held  for  five  years. 
In  1935  he  was  elected  to  the  board 
and  in  1936  he  became  vice-presi- 
dent and  general  manager.  He  is 
also  executive  vice-president  of  the 
Mutual  Network. 

Mr.  McCosker  started  with  WOR 
as  publicity  man  at  its  inception 
in  1922.  In  1926  he  was  made  gen- 
eral manager  and  in  1933  was 
elected  president.  When  Mutual 
was  formed  in  1934,  he  was  chosen 
chairman  of  the  board,  which  post 
he  has  held  since  that  time. 


Our  Respects  to 

(Continued  from  page  38) 

organize  the  Red  Shirts  who  were 
instrumental  in  overthrowing  the 
Reconstruction  government.  Born 
in  Starr,  S.  C,  on  March  11,  1901, 
Sen  Hall  married  the  former  Mary 
Lightsey,  also  of  South  Carolina. 
They  have  four  children. 

Active  in  civic  enterprises.  Sen. 
Hall  is  vice-president  of  the  South 
Carolina  Press  Assn.,  chairman  of 
the  Anderson  County  War  Finance 
Committee,  former  chairman  of  the 
South  Carolina  State  Planning 
Board,  and  former  president  of  the 
Anderson  Co.  Chamber  of  Com- 
merce. He  is  a  member  of  Sigma 
Delta  Chi,  honorary  professional 
journalistic  fraternity  and  studied 
law  at  Furman  U. 

His  hobbies  cover  a  wide  range 
of  interests,  beginning  with  the  bet- 
terment of  the  community,  and  go- 
ing on  to  sweet  potato  raising.  To 
encourage  the  farmers  of  the  sec- 
tion to  grow  more  "sweets"  he 
built  a  4,000  bushel  sweet  potato 
curing  house.  Outdoor  cooking 
holds  a  special  attraction  for  him 
and  he  often  takes  the  family  din- 
ner to  their  lovely  backyard  in  An- 
derson and  broils  it  over  charcoal. 
He  goes  in  for  pedigreed  hogs,  too, 
along  with  whiteface  Hereford 
cattle. 


N  OTE  S 


RALPH  N.  WEIL,  general  manager  of 
WOV  New  York,  has  been  confined  to  his 
home  for  the  past  few  weeks  by  illness, 
and  is  not  expected  back  at  his  office  un- 
til after  the  holidays. 

HOWARD  V.  WALTERS  has  resigned  as 
manager  of  KDON  Monterey,  Cal.  to 
return  to  the  Middlewest.  He  is  succeeded 
by  REED  POLLOCK,  for  six  years  man- 
ager of  the  Salinas  studios  of  KDON. 

KIRBY  TORRANCE  has  been  added  to  the 
sales    staff   of    KEVR  Seattle. 

BERNARD  ROCHE,  former  personnel 
manager  of  the  Amercan  Decalcomania 
Co.,  has  joined  the  WJJD  Chicago  sales 
staff. 

LT.  COL.  J.  R.  SAMSON  has  joined  the 
Canadian  Broadcasting  Corp..  as  manager 
of  personnel  and  administrative  services 
at  CBC   Montreal  studios. 

FRED  FLETCHER,  manager  of  WRAL 
Raleigh,  has  been  elected  president  of  the 
Tobacco  Network,  filing  the  unexpired  term 
of  PAUL  MOYLE,  commercial  manager 
of  WFNC  Fayetteville,  N.  C.  LEWIS  HOW- 
ARD, owner  and  manager  of  WHIT  New 
Bern,  has  been  elected  vice-president.  Other 
officers  are  HARRY  BRIGHT,  WGBR 
Goldsboro.  secretary  and  ALLEN  WAN- 
NAMAKER,  WGTM  Wilson,  treasurer, 
sales   manager  and   program  director. 

CLINTON  E.  MORRILL,  former  adver- 
tising manager  of  the  Kansas  City  Journal 
and  more  recently  sales  manager  of  the 
Kansas  City  branch  of  the  General  Out- 
door Adv.  Co.,  is  now  a  member  of  the 
sales  staff  of  KCMO  Kansas  City,  Mo. 

DR.  MAX  JORDAN,  NBC  director  of  re- 
ligious broadcasts,  has  written  a  book 
covering  the  years  from  the  start  of  the 
first  World  War  in  1914  to  the  present. 
Based  in  part  on  Dr.  Jordan's  personal 
experiences  and  observations  while  cover- 
ing Europe — including  a  ten-year  period 
as  NBC  continental-European  manager — 
the  book  details  the  origins  of  the  first 
war  and  the  intervening  years  of  peace 
[Beyond  All  Fronts.  Bruce  Publishing  Co., 
Milwaukee.  $3]. 

GILBERT  HARDING,  who  recently  joined 
the  British  Broadcasting  Corp.  Canadian 
office  at  Toronto,  is  touring  western  Can- 
ada. He  is  program  assistant  to  BBC  Ca- 
nadian representative  S.  J.  LOTBINIERE. 

DWIGHT  B.  HERRICK,  manager  of  NBC's 
public  service  department,  on  Dec.  19  be- 
came the  father  of  a  boy,  his  second  child. 


Brooke  Back  at  Blue 

JOHN  W.  BROOKE  returns  to  the 
Blue  Network  Jan.  1  as  eastern 
sales  manager  of  Spot  Sales,  it  was 
announced  last  week  by  Ralph  E. 
Dennis,  Blue  manager  of  Spot 
Sales.  Mr.  Brooke  left  the  Blue  Dec. 
8  of  last  year  to  enter  the  U.  S. 
Coast  Guard,  from  which  he  has 
received  an  honorable  discharge. 
He  has  been  stationed  in  White 
Plains,  N.  Y.,  assigned  to  public 
relations.  Mr.  Brooke  joined  the 
Blue  in  March  1943  as  salesman 
and  became  Eastern  sales  manager 
of  Spot  Sales  when  that  post  was 
set  up  in  September  of  the  same 
year.  Mr.  Dennis  has  been  handling 
Eastern  sales  until  his  recent  ap- 
pointment as  Spot  Sales  manager. 


Cline  Back  at  WLS 

WILLIAM  R.  CLINE,  assistant  to 
Glenn  M.  Snyder,  general  manager 
of  WLS  Chicago,  has  completed  his 
special  assignment  with  the  War 
Finance  Division  of  the  Treasury 
Dept.  and  has  returned  to  Chicago. 
During  the  Sixth  Loan  he  worked 
on  the  development  of  special  net- 
work programs  for  Treasury. 


WOR  Sales  Staff  Shifts 
Follow  Seebach's  Leave 

JULIUS  F.  SEEBACH,  vice-pres- 
ident in  charge  of  programs  of 
WOR  New  York,  will  take  a  six- 
month  leave  from  that  position 
beginning  Jan.  1  to  attend  to  "ur- 
gent business  requiring  his  pres- 
ence at  his  farm  near  Louisville, 
Ga." 

Norman  Livingston,  assistant  di- 
rector of  program  operations  at 
WOR,  will  be  in  charge  of  the 
department  during  Mr.  Seebach's 
absence,  for  which  period  the  fol- 
lowing temporary  realignment  of 
duties  will  be  effective:  Edmund 
(Tiny)  Ruffner,  daytime  program 
director,  becames  assistant  program 
director,  handling,  under  Mr.  Liv- 
ingston's supervision,  the  WO^R 
artists'  service  and  also  serving  as 
commercial  program  manager; 
Eugene  King,  production  manager, 
becomes  daytime  program  director, 
and  Daniel  Ehrenreich,  night  pro- 
duction manager,  becomes  produc- 
tion manager. 


GE's  Dr.  Alexanderson 
Awarded  Edison  Medal 

AMERICAN  Institute  of  Electrical 
Engineers  has  awarded  the  Edi- 
son Medal  for  1944  to  Dr.  E.  F.  W. 
Alexanderson,  consulting  engineer. 
General  Electric  Co..  for  "his  out- 
standing inventions  and  develop- 
ments in  the  radio,  transportation, 
marine  and  power  fields."  Presenta- 
tion will  be  made  Jan.  24,  1945 
during  the  Winter  Technical  Meet- 
ing of  the  AIEE,  at  a  joint  session 
with  the  Institute  of  Radio  Engi- 
neers, in  the  Engineering  Audito- 
rium, New  York. 

Dr.  Alexanderson  built  a  high- 
frequency  alternator  for  Prof.  R.  A. 
Fessenden,  which  enabled  the  Fes- 
senden  station  at  Brant  Rock, 
Mass.,  to  transmit  the  first  broad- 
cast in  history,  on  Christmas  Eve, 
1906.  With  improvements,  this  be- 
came the  famous  Alexanderson  al- 
ternator. 


Davis  Heads  FTC 

EWIN  L.  DAVIS  will  become 
chairman  of  the  Federal  Trade 
Commission  on  Jan.  1  for  the  third 
time  since  he  became  a  member  in 
1933  under  the  annual  rotation  plan 
among  the  membership.  He  served 
previously  as  chairman  in  1935  and 
1940.  Formerly  Judge  of  the  Sev- 
enth Judicial  Circuit  of  Tennessee 
from  1910  to  1918  and  from  1919 
to  1933  a  member  of  Congress, 
Judge  Davis  was  active  in  the  writ- 
ing and  passage  of  the  Radio  Act 
of  1927.  He  was  chairman  of  the 
House  Committee  on  Merchant 
Marine,  Radio  and  Fisheries  dur- 
ing the  72d  Congress. 


Messages  From  Front 

CHRISTMAS  messages  from  the 
Army's  front  lines  reached  the 
men's  homes  and  families  this 
Christmas  through  recordings  sent 
from  the  battle  lines  to  radio  sta- 
tions throughout  the  country. 
About  300  of  these  discs  came 
from  the  European  Theatre.  Ap- 
proximately 50  were  sent  from  the 
Southwest  Pacific,  where  mailing 
and  weather  conditions  were  han- 
dicaps. Consisting  mainly  of  mes- 
sages of  men  from  the  same  city 
or  general  area,  the  recordings 
were  placed  with  stations  covering 
that  home  locality. 
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ANOTHER  FIRST-FLIGHT  FEATllRE... ANOTHER  U.P.  FIRST! 


Beginning  Monday,  fhe  first  day  of  1945,  United  Pres$> 
will  bring  to  its  radio  news  clients  another  new  first- 
flight  feature— the  first  of  its  kind  in  its  field— "Under  the 
Capitol  Dome"— a  daily  5-minute  script  of  expert  and 
lively  report,  interpretation  and  comment  from  and  about 
Washington. 

The  writer  is  George  J.  Marder.  For  the  last  nine  of  his 
17  years  with  the  United  Press  he  has,  as  New  York 
radio  bureau  head,  won  distinction  for  his  handling  of 
both  national  and  international  news.  This  record,  follow- 
ing an  earlier  high  reputation  earned  by  discerning  and 
brilliant  direct  coverage  of  legislative  and  other  political 
affairs,  qualifies  him  eminently  for  his  new  and  respon- 
sible assignment. 

Since  its  start  in  1935,  the  United  Press  radio  news 
service  has  steadily  added  clients.  Because — for  one 
reason — it  constantly  has  been  first  to  add  advantages. 
"Under  the  Capitol  Dome"  is  a  new  case  in  point. 
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BEHIND 


WILLIAM  F.  BROOKS,  NBC  director  of 
news  and  special  events,  was  prepared 
to  leave  momentarily  last  week  for  Europe, 
where  he  will  confer  with  network  repre- 
sentatives and  discuss  postwar  news  plans 
with  NBC  personnel  and  Government  of- 
ficials. 

STERLING  V.  COUCH,  educational  di- 
rector of  WDRC  Hartford,  has  been  named 
to  the  radio  committee  of  the  department 
of  radio  of  Congregational  and  Christian 
Churches  of  America. 

FLT.  LT.  DON  MacMILLAN  of  the  Royal 
Canadian  Air  Force,  former  production 
manager  of  CKCK  Regina.  Sask..  is  author 
of  a  current  Canadian  best  seller  Only  the 
Stars  Know,  a  book  on  the  men  in  the 
RCAF.  All  proceeds  from  the  book's  sale  go 
to  the  RCAF  Benevolent  Fund.  He  is  senior 
public  relations  officer  of  RCAF  at  Cairo. 

LARKY  MARTIN,  recently  discharged  from 
the  Canadian  Army  where  he  was  in  the 
radio  public  relations  division,  and  former- 
ly of  CFCF  Montreal  and  CKCO  Ottawa, 
has  joned  CKEY  Toronto  as  newscaster 
and  announcer. 

BILL  ROYAL  has  returned  to  WMCA 
New  York  as  staff  producer,  having  re- 
ceived a  medical  discharge  from  the  Army. 

CECIL  W.  SECREST,  production  manager 
of  WHN  New  York  for  the  past  year,  has 
resigned  to  join  Bruce  Chapman  Co.,  New 
York,  radio  production  fii-m,  Jan.  1,  1945. 
Mr.  Secrest  has  served  as  producer  at  Ted 
Bates  Inc..  New  York,  and  more  recently 
as  radio  director  of  Bundles  for  Britain, 
and  as  writer-producer  for  the  Treasury 
Dept. 

DICK  GILBERT,  m.c.  of  WHN  New  York, 
will  tour  service  centers  in  the  East  dur- 
ing his  two-week  vacation  Dec.  23-Jan.  8 
and  will  m.c.  record  shows  at  other  sta- 
tions for  the  benefit  of  various  war-effort 
agencies.  EARL  HAGUE  and  DON  LYON 
are  substituting  for  Mr.  Gilbert  at  WHN. 

JOHN  BRYSON,  London  war  correspond- 
ent cf  the  Blue  Network,  is  the  father  of  a 
boy,   bom  in  Chicago  Dec.  19. 

KEITH  CLARKE,  announcer  of  KUTA 
Salt  Lake  City,  has  married  GERALDINE 
FARRER. 

BILL  AGEE,  night  production  manager 
of  KUTA  Salt  Lake  City,  is  the  father  of  a 
boy. 

LOUISE  WINSCHELL,  former  traffic  di- 
rector of  KUTA  Salt  Lake  City,  has  been 
appointed  head  of  the  accounting  and  sec- 
retarial departments  of  the  station.  HELEN 
PINGREE,  new  to  radio,  has  been  added 
to  the  traffic  staff. 

DICK  BROWN,  formerly  of  WHAM  Roch- 
ester, N.  Y.,  has  joined  WINN  Louisville 
production  manager. 

LEE  CHADWICK,  program  director  of 
WWNC  Ashville,  N.  C.  has  been  re-elected 
to  the  board  of  directors  of  the  Universal 
Radio  Club  for  the  sixth  consecutive  year. 

HARRY  JORDAN,  chief  announcer  of 
KEVR  Seattle,  has  been  promoted  to  pro- 
gram director. 

RICK  VOLLARERTS,  chief  writer  on  CBS 
Frank  Sinatra  Shou;  and  ROSALIND 
LEANE,  were  married  in  Las  Vegas  on 
Dec.  9. 

LARRY  SHIELDS,  former  chief  announcer 
at  KFXM  San  Bernardino,  Cal.,  is  now  an 
Army  private. 

LURA  BROWN,  former  assistant  director 
of  Workshop  Players  and  Children's  The- 
atre, Mansfield,  has  joined  WMAN  Mans- 
field as    continuity  writer. 

GIL  BABBITT  has  resigned  as  director 
of  publicity  and  special  events  of  WCAU 
Philadelphia.  BOB  PRYOR,  coming  from 
RKO   Pictures,   took   over  his  post. 

J.  JEFF  RADLEY,  WCAU  and  WIP 
Philadelphia,  has  been  added  to  the  pro- 
duction staff  of  WFIL  Philadelphia. 

LEE  BABBITTS,  with  medical  discharge 
from  Navy,  has  joined  Blue  Hollywood 
sales  promotion  department  as  research  as- 
sistant. 

JOSEPH  C.  SPERY,  air  cadet  medically 
discharged  from  the  Navy,  has  joined  the 
WMAQ  Chicago  sound  effects  department. 

RICHARD  WIORA,  formerly  with  WOC 
Davenport,  has  joined  the  announcing  staff 
of  the  Blue  Network  central  division. 

STEVE  HOLLIS,  announcer  of  WHOM 
Jersey  City,  on  Dec.  16  married  GLORIA 
GARAFALO,  a  student  at  Hunter  College, 
New  York. 


Resigns  WFD  Post 

MAURICE  H.  KAFKA  with  Treas- 
ury since  the  Third  War  Loan  an  ; 
head  of  the  War  Finance  Divisioi 
Music  Promotion  Unit,  has  re- 
signed effective  Dec.  26  to  returi 
to  his  packaged  show  agency,  it  ha- 
b.een  announced  by  Robert  J.  Smith 
chief  of  the  WFD  Radio  Section 
Mr.  Kafka  has  been  responsible 
for  the  development  of  more  than 
325  Treasury,  network  and  tran- 
scribed programs,  all  War  Bond 
songs  and  the  ASCAP  America's 
Music  Sixth  Loan  series  in  addi- 
tion to  obtaining  many  of  the  top 
personalities  of  the  radio  and  mu- 
sic fields  for  Bond  promotion. 


Leaves  Treasury  WFD 

T.  SGT.  NORMAN  H.  AGATHON, 
formerly  with  Trans-Radio  Press 
INS  and  AP,  has  completed  hi- 
special  assignment  with  the  Treas- 
ury War  Finance  Division,  return- 
ing to  Office  of  Technical  Informa- 
tion, Army  Ground  Forces,  Wash- 
ington. 


MARIE  INGRAM,  former  OWI  writer,  has 
succeeded  JACQUELINE  WILSON  as 
publicity  director  of  KFRC  San  Francisco. 

RAY  HUTCHISON,  formerly  of  >fBC  cen- 
tral division  press  department,  has  joined 
Neblett  Radio  Productions,  Chicago,  to 
head  a  new  press  department. 

GASTON  VOYER,  announcer  of  CBJ  Chi- 
coutimi.   Que.,  is  the  father  of  a  girl. 
GOETAN     BARRETTE    has     joined  the 
French    announcing    staff   of    CBF  Mon- 
treal. 

A.  F.  B.  STANNARD,  formerly  of  CBL 
Toronto,  has  been  promoted  to  captain 
in  the  Canadian  Army  and  is  now  posted 
to  the  directorate  of  operational  research, 
Ottawa. 

MARQUERITE  CHARLEBOIS,  former 
announcer  of  CBO  Ottawa  and  recently 
secretary  to  PETER  AYLEN,  supervisor 
of  CBC  international  services,  has  re- 
signed to  go  to  Paris  for  the  Canadian 
Wartime  Information  Board. 

FLETCHER  MARKLE,  formerly  of  CBR 
Vancouver,  has  returned  from  England 
where  he  served  as  a  radio  public  rela- 
tions officer  with  the  Royal  Canadian  Air 
Force. 

ESSE  LJUNGH,  Canadian  Broadcasting 
Corp.  drama  producer  for  the  prairie  re- 
gion, and  formerly  of  CKRC  Winnipeg,  has 
been  awarded  the  Canadian  Drama  League 
Council  award  for  "outstanding  work  in 
connection  with  the  development  of  the 
drama  in  Canada." 

JEAN  RUSSELL,  formerly  in  the  promo- 
tion department  of  the  New  York  Daily 
Neivs,  has  joined  the  Blue  Network  as  as- 
sistant manager  of  the  audience  promotion 
division  of  the  network's  promotion  and 
advertising  department. 
KEN  STUART,  former  assistant  producer 
at  KOIL  Omaha,  is  now  with  KFOR  Lin- 
coln in  charge  of  programming  and  pro- 
duction. 

FLORENCE  MEYERS,  has  resigned  as 
women's  director  of  WMAM  Marinette. 
Wis.,  to  enter  radio  in  Chicago.  Her  daily 
program.  Woman's  Corner,  is  being  han- 
dled by  CAROL  COLVIN,  WMAM  con- 
tinuity editor. 

R.  S.  BRYDEN,  junior  news  editor  of  the 
Canadian  Broadcasting  Corp.,  Toronto,  has 
been  transferred  to  the  CBC  Montreal 
studios  as  senior  English  news  editor. 
CORRINE  EDWARDS  has  joined  CKBI 
Prince  Albert.  Sask.,  replacing  MONA 
MILLER  who  has  resigned  from  the  traf- 
fic department. 

STANTON  KRAMER  of  the  WGN  Chicago 
publicity  department  resigns  Jan.  1  to 
join  the  publicity  department  of  Warner 
Bros  Co.,  Chicago. 

PAT  HUNG  and  BETTY  KIMMONS  are 

new  additions  to  the  continuity  staff  of 
KWK  St.  Louis. 
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JAN.  1,  1945,  Beekley  Smith  wiU  have 
been  broadcasting-  ten  years,  twice 
daily,  for  the  same  sponsor,  program, 
time  and  station.  His  Initial  broadcast 
on  W.JAS  Pittsburgh  for  Kaufmann's 
department  store  on  the  program 
Kaufmann's  Breaks  the  News  was  the 
first  commercial  news  summary  in  the 
country. 
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minting  "money"  . . , 


—down  in  Memphis! 

Cotton  is  "ginning"  right  along  down 
in  Memphis. 

It's  a  big  business  in  Memphis#  this 
cotton;  the  value  of  cotton  and  cotton 
seed  sold  in  the  Memphis  area  will 
total  more  than  $660,000,000,001 

That's  a  lot  of  buying  power  for 
you  to  shoot  at  over  the  Mid-South's 
pioneer  radio  station,  WMC* 

*It's  the  station  most  people 
listen  to  most  in  Memphis. 


★  5000  WATTS  DAY  &  NIGHT 
-k  NBC  NETWORK 


GREETING  George  Burns  and  Gracie  Allen  when  they  came  East  to  sell 
War  Bonds  were  (left)  :  Gordon  Gates,  vice-president  of  Young  &  Rubi- 
cam,  just  appointed  general  manager  of  the  radio  division;  (2d  from  r) 
Carlos  Franco,  associate  director,  Y&R  radio  division  supei-vising  sta- 
tion relations;  William  C.  Gittinger,  CBS  vice-president  in  charge  of  sales. 


Media  Men  Elect 

MEDIA  MEN'S  Assn.,  New  York, 
at  its  December  meeting,  elected 
Daniel  M.  Gordon,  Ruthraulf  & 
Ryan,  as  president;  Joseph  P. 
Braum,  Kenyon  &  Eckhardt,  first 
vice-president;  and  J.  J.  Hagan, 
Lloyd,  Chester  &  Dillingham,  sec- 
ond vice-president.  Other  elected 
officers  are:  George  H.  Schiesser, 
Erwin,  Wasey  &  Co.,  treasurer; 
Edward  L.  Baumiller,  Pedlar  & 
Ryan  secretary;  Marc  Seixas,  John 
H.  Owen  Inc.,  sergeant-at-arms ; 
T.  N.  Tveter,  Erwin,  Wasey  &  Co., 
chairman  of  the  executive  board; 
S.  Schaefer,  Buchanan  &  Co.,  and 
Samuel  E.  Gill,  Blow  Co.,  associate 
members,  and  Ray  H.  Huhta,  Ber- 
mingham,  Castleman  &  Pierce,  mc. 
publicity. 


Reach  Names  Ferry 

ROBERT  R.  FERRY,  formerly  as- 
sistant director  of  the  Domestic 
Branch  of  the  Office  of  War  Infor- 
mation and  previously  an  account 
executive  of  Geyer,  Cornell  & 
Newell  Inc.,  New  York,  has  joined 
Charles  Dallas  Reach  Co.,  Newark, 
as  vice-president  in  charge  of  the 
New  York  office.  Mr.  Ferry  replaces 
Sidney  Senzer  who  joined  Foote, 
Cone  &  Belding,  New  York,  as 
copy  director  several  months  ago. 
Thomas  E.  Maytham,  formerly  ac- 
count executive  in  the  New  York 
office  of  Reach,  has  joined  Maxon 
Inc.,  New  York,  as  media  and  re- 
search director. 


Erickson  to  BBDO 

LEONARD  F.  ERIKSON,  network 
sales  manager  of  CBS,  on  Jan.  15 
joins  BBDO  New  York,  in  an  ex- 
ecutive capacity  associated  with 
radio  and  other  fields.  Mr.  Erikson, 
sales  manager  since  April  1943, 
has  been  with  CBS  since  1930, 
shortly  after  its  organization,  when 
he  was  appointed  western  sales 
manager,  with  headquarters  in  Chi- 
cago. Before  joining  CBS,  he  was 
engaged  in  sales  and  advertising 
on  newspapers  and  magazines  in 
the  midwest.  He  is  understood  to 
have  been  instrumental  in  bringing 
to  CBS  its  first  automotive  ac- 
counts. 


Kimball  L.  A.  Office 

ABBOTT  KIMBALL  Co.,  New 
York,  has  opened  a  Los  Angeles 
office  to  service  clients  on  the  Pa- 
cific Coast.  Blaisdell  Gates,  who 
has  been  serving  as  account  exec- 
utive at  New  York  headquarters, 
has  gone  to  the  West  Coast  to  act 
as  Los  Angeles  manager  for  the 
present.  Office  is  at  3055  Wilshire 
Blvd.  Telephone:  Fairfax  1403. 


Pvt.  John  B.  Davis 

PVT.  JOHN  B.  DAVIES,  35,  for- 
mer timebuyer,  office  manager  and 
one  of  the  key  men  of  Schwimmer 
&  Scott,  Chicago  for  10  years,  was 
killed  in  action  overseas  Nov.  18. 
He  is  survived  by  his  wife,  Eliza- 
beth, and  two  children. 


RICHMOND.VA 
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This  is 

UNCLE  EZRA 

At  the  M ike-a-phon y, 
spoutin'  off  from  the 
Powerful  little  5  wetter. 
Station  E-Z-R-A,  down  in 

ROSEDALE!" 


J. 


t 


Uncle  Ezra,  whimsical  old  cloud-sweeper  with  his 
silver-lining  credo,  has  been  prevailed  upon  for  the 
first  time  to  transcribe  a  series  of  five  minute  broad- 
casts. They  are  now  **on  the  air",  and  are  offered, 
for  the  first  time,  to  all  stations,  on  an  exclusive  basis 
per  city.  Each  broadcast  is  timed  from  3  min.  to  3 
min.  20  sec,  thereby  allowing  ample  time  for  com- 
mercials. 

WRITE — WIRE — or  telephone  for  audition  transcription. 


CO-OPERATIVE  BROADCASTING  SERVICE 


Thomas  Albert  Gannon,  Director 

BOARD  OF  TRADE  BUILDING,  CHICAGO  A,  ILLINOIS 
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WIND 


CHICAGO 

5000WATTS  560KC 


CHICAGO  CUBS 
BASEBALL  FOR  1945 


National  Representative 
250  PARK  AVE.,  NEW  YORK 
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R.  L.  LENHART  has  been  appointed  ac- 
count executive  of  Marschalk  &  Pratt  Co.. 
New  York,  to  handle  contact  on  the 
IT&T  accounts,  including  Federal  Telephone 
&  Radio  Corp.,  Mackay  Radio  &  Telegraph 
Co.,  All  America  Cables  &  Radio  Inc.  and 
Commercial  Cables  Co.  He  previously  was 
assigned  copywriter  on  these  accounts.  Re- 
placing Mr.  Lenhart  in  the  copy  depart- 
ment is  John  M.  Keavey,  formerly  of  Young 
&  Rubicam,  New  York. 

HUGH  C.  VOGEL,  former  account  execu- 
tive of  Kenyon  &  Eckhardt,  has  joined 
BBDO,   Chicago,  as  account  executive. 

GEORGE  MAKER,  former  engineer  with 
WMAQ  Chicago,  has  joined  Schwimmer 
&  Scott,   Chicago,  as  producer. 

LEONARD  DREYFUSS  has  been  re- 
elected chairman  of  the  board  of  United 
Adv.  Agency,  Newark,  having  resumed 
his  duties  after  a  year's  leave  of  absence 
as  New  Jersey  director  of  civilian  de- 
fense. Emmanuel  London,  former  vice- 
president,  has  been  elected  president.  Max 
Green,  radio  director,  has  been  reelected 
executive  vice-president,  Benjamin  C. 
Green,  secretary-treasurer,  and  Max  Gans 
and  William  B.  Hawkins,  account  execu- 
tives, vice-presidents. 

TAYLOR  STOAKES  CASTELL,  general 
manager  of  Kenyon  Research  Corp.,  New 
York,  has  been  appointed  vice-president 
of  that  organization.  Mr.  Castell  has  been 
associated  with  the  Research  Co.,  a  sub- 
sidiary of  Kenyon  &  Eckhardt  Inc.,  New 
York,  since  it  was  founded  12  years  ago. 

ERWIN,  WASEY  &  Co.  has  opened  a 
Canadian  branch,  Erwin,  Wasey  Ltd.,  at 
Toronto,  with  offices  at  749  Yonge  St. 
David  McMillan,  formerly  with  Walsh  Adv. 
Co.,  Toronto,  is  manager.  Olive  Jennings, 
formerly  with  All-Canada  Radio  Facilities 
and  the  past  year  with  MacLaren  Adv. 
Co.,  Toronto,  is  radio  director  of  the 
agency.  Offices  were  opened  Dec.  18. 

JANET  McCOY,  timebuyer  of  Olian  Adv. 
Agency,  Chicago,  retired  last  week  to 
make  her  home  in  California. 


PAUL  WINANS  Adv.,  Los  Angeles,  tak- 
ing name  of  agency  head,  drops  former  title 
of  Advertising  Arts  Agency  effective  Jan. 
1.  Firm  is  located  at  510  South  Spring 
St.  Telephone  is  Michigan  3884. 

JAMES  FISHER  Co.,  Toronto  advertising 
agency,  celebrates  its  25th  anniversary  in 
January.  Founder  James  Fisher  went  to 
Toronto  about  40  years  ago  and  after  serv- 
ing on  a  number  of  agencies  founded  his 
own  agency  in  1920. 

ROBERT  T.  COLWELL,  former  vice- 
president  of  J.  Walter  Thompson  Co., 
New  York,  and  radio  copy  chief,  who  is 
now  back  in  the  radio  department  of  the 
agency  on  leave  of  absence  from  the  Office 
of  War  Information,  may  be  assigned 
to  a  newly  created  executive  post  at  JWT. 
He  returned  recently  from  Europe  where 
he  served  as  radio  chief  of  the  12th  U.  S. 
Army  group. 

SIDNEY  J.  ABELSON,  formerly  of  Ped- 
lar &  Ryan  and  Joseph  Katz  Co.,  New 
York,  has  rejoined  Raymond  Spector  Co., 
New  York,  in  charge  of  radio  copy,  a  new 
position.  Mr.  Alelson  was  previously  asso- 
ciated with  Raymond  Spector  Co.  in  an  ex- 
ecutive position. 

HOWARD  KORMAN  has  been  appointed 
vice-president  in  charge  of  merchandising 
and  sales  promotion  of  McCann-Erickson, 
New  York. 

THOMAS  E.  WALSH  was  appointed  chair- 
man of  the  board  of  Walsh  Adv.  Co.  and 
W.  George  Akins  was  elected  president 
of  the  agency,  at  a  special  meeting  of 
the  shareholders   held  at  Toronto  Dec.  6. 

FRED  P.  FIELDING,  a  partner  of  Fact 
Finders  Institute,  has  joined  Neal  D.  Ivey 
Co.,  Philadelphia,  as  vice-president  in 
charge    of  research. 

CLARK  COLLARD,  with  the  Chicago 
Ordnance  District  and  before  that  head  of 
Clark  CoUard  Co.,  his  own  agency,  has 
joined  W.  W.  Garrison  &  Co.  as  copy- 
writer. 

PVT.  MORSE  M.  PETERMAN,  former 
account  executive  of  Ralph  L.  Power  Adv. 
Agency,  Los  Angeles,  has  been  returned  to 
the  United  States  and  is  stationed  at 
Camp  Haan,  Cal.  He  is  holder  of  four 
bronze  battle  stars  and  the  Silver  Star  for 
gallantry   in   action  at  Cassino,  Italy. 


^MORE 

COMMERCIAL  NET- 
WORK TIME  """""'^-"^^ 


Dayton  Station 


. .  .  and  we've  gof 
the  figures  to 

PROVE  it. 


WHIO^ 

THE  DAYTON  MARKET 

5000   WATTS   •   BASIC  CBS 
G.  P.   HOILINGBERY  CO.,  Representatives 
HARRY   E.   CUMMINGS,   Southeastern  Representative 


Agency  Promotes 
Winsor^  Stanton 

Dancer  -  Fitzgerald  -  Sample  in 
Realignment  of  Radio  Dept. 

ROY  WINSOR  has  been  named 
the  director  of  radio,  and  Carl  Stan- 
ton, radio  account  executive  of 
Dancer-Fitzgerald-Sample  in  a  re- 
alignment of  radio  department  per- 
sonnel announced  last  week  involv- 
ing the  main  office  in  Chicago,  and 
the  New  York  branch. 

Mr.  Winsor  has  been  with  D-F-S 
and  its  predecessor  Blackett-Sam- 
ple-Hummert  as  a  radio  supervisor 
for  the  past  five  years,  and  was 
previously  a  CBS  producer.  He  will 
continue  at  Chicago  headquarters, 
in  charge  of  all  radio  programs  for 
General  Mills,  Falstaff  Brewing 
Co.  and  Procter  &  Gamble  Co.  in 
the  United  States  and  Canada. 

New  Post 

The  post  of  radio  account  execu- 
tive is  a  new  one  for  Mr.  Stanton, 
who  has  been  with  D-F-S  for  a  year 
and  a  half  as  radio  director.  De- 
voting less  time  to  the  actual  me- 
chanical operations  connected  with 
each  program,  Mr.  Stanton  will 
serve  in  an  executive  advisory  ca- 
pacity and  will  devote  a  portion  of 
his  time  to  the  development  of  new 
programs.  Before  joining  the 
agency,  Mr.  Stanton  was  with  Lord 
&  Thomas  and  its  successor  Foote, 
Cone  &  Belding.  He  was  in  charge 
of  all  radio  for  the  American  To- 
bacco Co.  account  at  one  time,  later 
became  the  account  executive,  and 
for  the  last  two  years  with  the 
agency  was  the  radio  director.  He 
has  produced  and  directed  a  num- 
ber of  network  shows  on  a  free- 
lance basis,  and  for  the  agency.  His 
programs  include  the  Bob  Hope 
Show  for  Pepsodent  Co. 

Mr.  Winsor  will  be  assisted  in 
Chicago  by  supervisors  George 
Stellman,  Charles  L.  Hotchkiss, 
James  West,  formerly  manager  of 
the  Hollywood  office;  Harry  Bing- 
ham, who  has  been  handling  con- 
tinuity writing  and  other  lines  in 
the  Chicago  office,  and  Evelyn  Ecke, 
of  the  D-F-S  radio  department. 


'•D'Ofontad  Natienally  by  HEADIEY-REFD  CO 
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.his  vast  generator  hall  is  the  symbol 
of  the  tremendous  power  created  by  Tennessee 
Valley  Authority,  a  project  that  has  become 
the  wonder  of  the  entire  civilized  world.  These 
giant  generators  produce  annually  more  than 
ten  billion  kilowatt  hours  .  .  .  greater  than  that 
of  any  other  hydro-electric  power  system  in 
the  world. 

TVA  has  made  of  the  Tennessee  River  one 
of  the  newest  and  finest  inland  waterways  in 
America  with  a  nine-foot  navigable  channel 
all  the  way  to  the  sea.  Freight  and  passenger 
water-borne  traffic  are  expected  to  enter  the 


Port  of  Chattanooga  with  rapidly  accelerating 
momentum  after  the  war.  Chattanooga,  larg- 
est consumer  of  this  power,  stands  at  the  very 
heart  and  center  of  the  Tennessee  Valley  power 
empire,  enjoying  the  lowest  "round-the-clock" 
power  rates  east  of  the  Rocky  Mountains. 

WDOD  leads  in  Chatianooga 
IN    ^  AUDIENCE 
IN    0  ADVERTISING  VOLUME 
IN  PUBLIC  SERVICE 


CBS 


FOR  CHATTANOOGA 
5,000  V^ATTS  DAY  AND  NIGHT 

National  Representatives 
PAUL  R  RAYMER  CO. 


WHERE  NATURE  AND   INDUSTRY  JOIN  mmbS 


BROADCASTING    •    Broadcast  Advertising 


December  25,  1944    •    Page  47 


.o  .formerly  called 
"Sackhuf' 

In  its  history  of  nearly  five  hundred 
years,  the  trombone  has  been  called 
many  names.  The  Italians  chris- 
tened it  trombone — the  augmenta- 
tive form  of  "trom.ba,"  or  trumpet, 
from  vv^hich  this  instrument  was  de- 
rived. 

The  15th  Century  English  called 
it  the  "Sackbut" — a  corruption  of 
the  French  "saqueboute"  or  pull- 
push.  And  today — in  jive  circles — 
it  is  insulted  by  such  names  as  slip- 
horn  and  sludge-pump. 

By  any  other  name  . .  • 

Paying  no  attention  to  what  people 
call  it,  the  trombone  has  changed 
little  since  1600.  With  the  exception 
of  trombones  and  drums,  every  in- 
strument has  gone  through  many 
structural  alterations  and  modifica- 
tions in  that  time.  But  the  trombone 
— probably  because  players  like  its 
easy  adjustability  that  produces  a 
singing  style  unique  among  wind  in- 
struments— has  never  been  stream- 
lined or  mechanized! 

Classical  and  Hot ! 

As  long  ago  as  1505,  the  trombone 
was  widely  used  in  town  bands  and 
in  churches.  Kruger's  "Psalmodia 
Sacra,"  published  in  1585,  contained 
from  four  to  six  trombone  parts. 
Handel  and  Bach  used  the  trombone 
— Gluck  and  Mozart  wrote  it  in  for 
opera — Beethoven  introduced  it  into 
symphonic  works.  And  where  would 
the  Dixieland  Jazz  Bands  have  been 
without  it? 

Call  it  what  you  will — the  trom- 
bone plays  an  important  part  in 
music  to  suit  most  any  taste! 


LT.  COL.  JAMES  E.  BOUDREAU,  for- 
mer manager  of  the  Chicago  division  of 
Ethyl  Corp.,  New  York,  spot  radio  ad- 
vertiser, has  returned  to  the  company  in 
the  newly  created  post  of  advertising  man- 
ager, with  headquarters  in  New  York,  fol- 
lowing his  release  from  the  Army. 

LARNED  Corp.,  New  York,  subsidiary 
of  American  Home  Products  Corp.,  New 
York,  has  started  a  test  campaign  for 
Hair  Groom  Tonic,  using  one-minute 
spot  announcements  on  WEAF  and  a  par- 
ticipating program  on  WNEW  New  York. 
Other  stations  will  soon  be  added  in  the 
New  York  market.  Agency  is  Dancer- 
Fitzgerald-Sample,    New  York. 


PERSONAL  Products  Corp.,  Milltown, 
N.  J.  and  Chicago,  has  named  George  H. 
Murphy,  former  assistant  merchandise 
manager  of  Montgomery  Ward's  mail  order 
division,  as  advertising  director. 
NATIONAL  Silver  Co.,  New  York,  manu- 
facturers of  sterling,  plate  and  hollow 
ware,  has  named  McCann-Erickson  Inc., 
New  York,  as  merchandising  and  adver- 
tising counsel.  Media  plans  are  in  formula- 
tion. 

WEINRICH  Bros.,  New;  York,  has  re- 
appointed Abbott  Kimball  Co.,  New  York, 
to  handle  advertising  for  Marvella  pearls. 
Although  media  plans  are  not  completed, 
radio  may  be  used. 

MODERN  Industrial  Bank,  New  York, 
has  signed  as  sponsor  of  a  weekly  quarter- 
hour  program  featuring  Metropolitan 
Opera  artists,  with  Gerhard  Pechner,  Met. 
Comic  basso  as  regular  star,  on  WMCA 
New  York,  replacing  its  recorded  music 
show.  Popular  and  semi-classical  music 
will  be  heard.  With  the  start  recently  of 
news  and  forum  programs  on  the  station, 
the  bank  now  has  a  total  of  3%  hours  on 
WMCA.  Agency  is  Metropolitan  Adv.,  New 
York. 


Recording  the  voice  of  the  trombone 
with  full  range  and  intensity  means 
much  to  the  listeners'  enjoyment  of 
selections.  The  most  nearly  perfect 
transcriptions  you  can  get  today  are: 
VERTICAL  CUT  RECORDINGS! 

Etectrkat  Research  Products 
Dimsion 

OF 

Western  Electric  Ccmpany 

I9S  BROADWAY.  NEW  YORK,  N.  Y. 
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HOW  KEEN  IS  OUR  VALLEY? 

Today  it's  keener  than  ever,  richer  than  ever, 
more  discerning  than  ever.  Known  for  gen- 
erations as  the  "Breadbasket  of  the  West"  .  . 
today  it  has  the  *highest  per  capita  farm  in- 
come in  the  world.  The  ^eeUnc  offers  the 
only  means  of  covering  this  enormous  area, 
plus  Western  Nevada. 

*1942  average  $8,797  per  farm. 


WHAT  IS 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community  .  .  .  com- 
bined *  on  a  new  basis  for 
National  spot  business. 

'See  McC.lalchy  "Sct/^MC  rate  Hit- 
iii^  first  under  Qiliforiiia  in 
Stiiiidard  Rate  and  Data 


Robert  A. 
STREET 
National 
Sales  Manager 

Paul  H. 
RAYMER  CO. 
National 
Raoresentatlve 


MeClateliy 
Broadcasting 
Company 

Sacramento,  Califoriiia 
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FASTOP  Inc.,  New  York  (sanitary  bottle  ' 
caps),  has  appointed  F.  J.  Low  Co.,  Nevj 
York,  as  agency.  Radio  plans  are  said  to 
be  considered. 

MANTHO-KREAMO  Co.,  Clinton,  lU. 
(M-K  cold  remedy),  on  Dec.  12  started 
one-minute  spots  seven  weekly  on  WLS 
Chicago.  Contract  for  26  weeks  was  placed 
by  Wade  Adv.,  Chicago. 
CHICAGO  MOTOR  CLUB  is  sponsoring 
seven  collegiate  basketball  games  in  the 
Midwest,  started  Dec.  16,  on  WGN  Chi- 
cago. Jack  Brickhouse  is  announcer.  Agen- 
cy is  Agency  Service  Corp.,  Chicago. 
SANTA  FE  RAILWAYS,  Los  Angeles 
(transportation),  in  a  13-week  local  help 
wanted  campaign  which  started  on  Dec.  11. 
is  using  five  spot  announcements  per  week 
on  KECA  Los  Angeles.  Firm  in  addition 
sponsors  a  spot  announcement  schedule  on 
KGO  San  Francisco,  KMBC  Kansas  City, 
WBBM  Chicago.  Placement  is  through  Leo 
Burnett  Co.,  Hollywood. 
PERVO  Co.,  Los  Angeles  (Pervo,  Pervo- 
lite.  Good  Neighbor  paints),  has  appointed 
Brisacher,  Van  Norden  &  Staff,  Los  An- 
geles, to  handle  its  advertising.  Radio  is 
being  used. 

SOUTHERN  CALIFORNIA  Independent 
Hardware  Stores,  Los  Angeles,  to  promote 
interest  in  new  types  of  merchandise,  on 
Jan.  1  starts  a  five-weekly  25-minute  pro- 
gram Gracious  Living  Inc.  on  KMPC  Holly- 
wood. Contract  is  for  52  weeks.  Further 
radio  is  contemplated.  Placement  is  through 
Dean  L.  Simmons  Adv.,  Hollywood. 
GENERAL  SEAFOODS  Ltd.,  Halifax 
(40-Fathom  fish)  has  named  Young  & 
Rubicam,  Montreal,  as  agency.  No  radio 
advertising  plans  have  been  announced. 
NORTHAM  WARREN  Corp.,  Stamford, 
Conn.,  has  appointed  Abbott  Kimball  Co., 
New  York,  to  handle  advertising  for 
Odorono  liquid  and  cream  deodorants.  Ra- 
dio will  be  used. 

C.  LUDWIG  BAUMANN  &  Co.,  Brooklyn 
furniture  store  chain,  has  appointed 
Michael  M.  Herz,  formerly  on  the  advertis- 
ing staff  of  the  New  York  Post,  as  director 
of  public  relations. 

INTERNATIONAL  SALT  Co.,  Scranton, 
Pa.,  has  increased  the  frequency  of  spot 
announcements  on  its  list  of  17  stations. 
Agency  is  J.  M.  Mathes  Inc.,  New  York. 


Mr.  Preyer 


Preyer  Heads  Morse 

ALLAN  T.  PREYER,  for  25  years 
an  executive  of  Vick  Chemical  Co., 
New  York,  has  resigned  as  vice- 
president  and  director  of  that 
organization  to 
become  chairman 
of  the  board  of 
Morse  Interna- 
tional, New  York, 
which  handles 
Vick  advertising, 
effective  Jan.  1. 
Mr.  Preyer  will 
organize  and  di- 
rect a  new  post- 
war planning  di- 
vision for  special 
services  in  connection  with  the  ex- 
pansion plans  of  major  clients 
which  include  Prince  Matchabelli, 
Inc. ;  Seaf orth  Men's  Toiletries  and 
the  Elisabeth  Rae-Lamont  Division 
of  Cosmetic  Distributors,  Inc. 


If  you  use  radio 
In  IOWA,  you  need  the 

1944  IOWA  RADIO 
AUDIENCE  SURVEY 

Gives  «leraile€l  analyses,  maps  sliow- 
iii<;  eoiinlies  where  each  Iowa  slalioii 
is  ''lislenc<l-l«-m<)9l".  Tells  wliieli  sta- 
tions are  prel'erretl  in  eilies,  towns,  on 
farms— and  why.  Furnishes  invaluable 
<lala  on  Iowa  i>rograin  prclerenees  and 
favorite  listening  /lour.s,  broken  down 
hy  age,  sex,  place  of  re.si<lence.  Plus 
dozens  <if  other  vital  faets  you,  need. 
Get  y<Mir  free  eopy  TODAY.  Addre.ss: 

WHO— 912  Walnut  St. 

Des  Moines  7,  Icwa 
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Lef  s  Listen 
to  the 

RECORD 


IN  the  course  of  a  recent  prize  fight  in  Hartford,  Con- 
necticut, Willie  Pep*  was  floored  with  a  smashing  right 
to  the  jaw.  The  bell,  ending  the  round,  rang  before 
Willie  Pep  picked  himself  up.  After  the  usual  minute  of 
rest.  Pep  came  back  to  poimd  out  a  decisive  victory. 

However,  the  claim  was  made  that  the  round  lasted 
only  two  minutes  instead  of  the  regulation  three. 

All  was  confusion  in  fistic  circles  until  WTIC's  sports 
broadcaster  Bob  Steele  brought  out  the  recording  of  the 
blow-by-blow  broadcast  of  the  fight.  On  his  regular  pro- 
gram "Strictly  Sports"  Steele  played  the  recording  of 
this  roimd  and  all  the  sports  fans  in  Southern  New 
England  proved  by  their  own  watches  that  the  roimd 
lasted  three  minutes. 

The  result:  Enthusiastic  Ksteners  who  themselves  con- 
firmed the  fact  that  all  was  well  with  the  bell,  and  a  State 
Boxing  Commission  satisfied  with  the  recorded  proof 
that  the  timekeeper  had  done  his  job. 

WTIC's  role  in  this  precedent-making  episode  is  just 
one  small  example  of  our  desire  and  ability  to  serve  the 
public  interest.  Perhaps  that  explains  why  in  Southern 
New  England  people  are  in  the  habit  of  listening  to  WTIC. 

*Willie  Pep,  World's  Featherweight  Champion,  and  a  Hart- 
ford product,  has  won  83  out  of  his  84  professional  fights. 


DIRECT  ROUTE  TO 
SALES  IN 

TheTrovelers  Broadcasting  Service  Corporation 

Member  of  NBC 
and  New  England  Regionoi  Network 

Represented  by  WEED  &  COMPANY, 
New  Yoik,  Boston,  Chicogo, 
Delioit,  Son  Francisco  and  Hollywood 


Lear  to  Use  Radio 

LEAR  Inc.,  New  York,  which  en- 
tered the  home  radio  manufacture 
field  several  months  ago,  will  ex- 
pand its  advertising  campaign  from 
trade  papers  to  consumer  maga- 
zines the  latter  part  of  January. 
Copy  will  stress  the  fact  that  radios 
will  be  designed  from  a  fresh  post- 
war angle  with  no  "pre-war  en- 
tanglements" in  design  or  con- 
struction, and  will  appear  in  Col- 
lier's and  similar  magazines.  De- 
tails on  additional  publications  to 
be  used  and  space  line-up  will  be 
known  shortly.  Activities  and 
budget  are  still  too  limited  to  war- 
rant radio  advertising,  but  radio 
will  definitely  be  used,  according  to 
a  spokesman  for  the  agency,  Arthur 
Kudner  Inc. 


Catholic  News  Aid 

CATHOLIC  Institute  of  the  Press, 
formed  recently  in  New  York,  and 
comprised  of  practicing  Catholics 
in  the  newspaper,  radio,  magazine, 
advertising  and  allied  fields,  plans 
to  set  up  a  clearing  house  for  the 
convenience  of  commentators  and 
others  in  checking  and  obtaining 
news  concerning  the  Catholic  faith, 
according  to  Edward  A.  Mahar, 
assistant  editor,  N.  Y.  Journal- 
American,  who  was  elected  presi- 
dent of  the  institute  last  week. 
Forums  are  planned  to  offer  press, 
radio  and  advertising  members  in- 
struction in  political,  religious  and 
personal  matters.  Officers  include 
Max  Jordan,  NBC  religious  direc- 
tor, who  has  been  elected  to  the 
executive  board. 


'Fibber^  and  'Moliy  Again  head  Hope 
Second  Week  Running  in  Hooper  Report 

LEADING  the  list.  Fibber  McGee        Average  evening  audience  rating 

&  Molly  for  the  second  consecutive  of  9.8  represents  a  drop  of  0.8  from 

time  last  week  replaced  Bob  Hope  last  year,  but  no  change  from  the 

in    the    "First    Fifteen"    evening  previous  report,  according  to  the 

programs  in  the  Dec.  15  report  on  report,  while  the  Hooper  rating  for 

evening  network  ratings  released  average  evening  sets-in-use  of  30..5 

by  C.  E.  Hooper  Inc.,  while  the  •     ,        n  o  j:  4.1.1^ 

•'     J.  ,1         ,   T.-^    „  IS  down  0.3  from  the  last  report 

comedian,     who     has     habitually         ,    ,         ,  ^  j. 

ranked  first  in  recent  reports,  holds  ^  ^^^^  ^^o. 

second  place,  followed  by  Walter  Average   evening   available  audi- 

Winchell  third,  and  Jack   Benny  ^^^^  stands  at  79.1,  no  change  from 

fourth.    Joan    Davis    with    Jack  the  last  report,  but  down  0..5  from 

Haley  in  fifth  place,  are  followed  a  year  ago. 

by  Radio  Theatre,  Bing  Crosby,  There  were  more  women  listen- 
Screen  Guild  Players,  Mr.  District  ers  per  listening  set  for  Saturday 
Attorney,  Kay  Kyser  (first  half-  Vz^At  Serenade  than  for  other 
hour)  Take  It  or  Leave  It,  Eddie  ^ight-time  programs-  Walter  Win- 
Cantor,  Aldrich  Family  and  Abbott  ,  i,  ,  f,  ,  ' 
&  Costello  in  that  order.  ^^^^^^^  """^^er  of 
Radio  Theatre  showed  the  high-  "'^^  listeners  per  set;  and  Lone 
est  sponsor  identification  index  ttanger  has  the  most  children  lis- 
with  92.1  naming  the  correct  prod-  teners  per  set,  the  report  shows, 
uct;  0.9  giving  the  wrong  identi-  Top  ranking  programs  listed  in 
fication,  and  7  unable  to  name  a  terms  of  the  number  of  listeners 
sponsor.  per  listening  set  are  as  follows: 

1.  Parker    Pen    News   1.51  0.97  0.60  3.08 

2.  Fanvie  Brice    1.43  0.93  0.70  3!o6 

3.  Blondie    1.33  0.84  0.83  3.00 

4.  Jack   Benny    1.48  1.01  0.40  2.98 

5.  Sammy  Kaye    1.49  0.78  0.69  2.96 


SPOT  radio  checking  service  conduct- 
ed by  Radio  Reports  Inc.,  New  York, 
has  been  extended  to  cover  more  than 
100  major  markets  in  45  States,  ac- 
cording to  Edward  F.  Loomis,  presi- 
dent. 


Wishing  You  A 

mm 

CHRISTMAS 


W  C  H  S 

Charleston,  W.  Va. 


B&B  Food  Account 

BENTON  &  BOWLES,  New  York, 
will  be  handling  the  entire  Best 
Foods  Inc.,  New  York,  account 
March  1,  when  advertising  of  a 
group  of  cereal  and  flour  products 
shift  from  Arthur  Kudner  Inc., 
New  York.  Products  involved  in 
the  shift  include  H-0  Oats  and 
Presto  Cake  Flour,  radio  advertis- 
ers; also  Hecker's  Cersota  and 
Aristos  all  purpose  flours.  Force 
and  Hecker's  Cream  Farina.  B&B 
already  handles  Hellmann's  Mayon- 
naise and  Nucoa. 


WENR  Ban  Widened 

WENR  Chicago  will  not  accept 
chain  breaks  or  announcements  ad- 
vertising laxative,  deodorant  or 
diuretic  products  during  all  hours 
of  the  day  or  evening  effective  Jan. 
1,  according  to  Roy  McLaughlin, 
manager.  Announcement  follows 
the  station's  policy  on  banishment 
of  commercial  station  break-periods 
7-9  p.m.  except  for  time  signals 
[Broadcasting,  Dec.  18]. 


First  In  Prestige! 
First  In  Audience! 
First  for  Advertisers! 


PORTLAND,  ORIGON; 

C8$  AfHIiate  J 
FREE  &  PETERS  •  National  Represeitatives 


WDAY  c^rr-.^ii 


Every  smart  merchandiser  of  feminine  things  knows 
that  rural  women  are  just  as  beauty-conscious  as 
their  city  sisters.  And  for  obvious  reasons,  a  lot 
more  responsive  to  radio's  woman-appeal.  That's  why 
WDAY,  with  its  thousands  and  thousands  of  virtually 


exclusive  listeners,  does  such  a  whale  of  a  job  on 
women's  products.   May  we  tell  you  in  detail? 


WDAY 


^      FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
#V,  FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES; 
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Unless  you  are  using  the  Don  Lee  Network  on  the 
Pacific  Coast,  you're  overlooking  half  your  coverage 
of  this  $16,000,000,000  market.  For  50%  of  all  re- 
tail sales  on  the  Pacific  Coast  are  made  outside 
the  counties  in  which  Los  Angeles,  San  Francisco, 
Oakland,  Portland  and  Seattle  are  located— and  only 
Don  Lee  completely  covers  this  outside  half. 

No  other  network  but  Don  Lee  can  cover  both 
halves  completely.  Here's  why:  Most  markets  in  the 
outside  half  are  walled  in  by  mountains  5,000  to 
15,000  feet  high  and  the  long-range  broadcasting  of 
other  networks  won't  work.  Don  Lee,  however,  has 
a  radio  station  in  every  market  (38  in  all).  More  than 
9  out  of  every  10  radio  homes  are  within  25  miles 
of  a  Don  Lee  station. 

How  well  Don  Lee's  method  works  is  shown  by 
a  special  Hooper  coincidental  telephone  survey  of 
276,019  calls  (the  largest  ever  made  on  the  Pacific 


Coast) .  This  survey  revealed  60  to  1 00%  of  listeners 
in  many  of  these  "outside"  markets  were  tuned  to 
Don  Lee  stations. 

As  to  Don  Lee's  record  on  covering  the  "inside 
half"  of  the  Pacific  Coast,  regular  Hooper  reports 
give  some  surprising  information.  For  instance,  dur- 
ing the  past  year  all  of  the  shows  that  have  switched 
from  any  of  the  other  3  networks  to  Don  Lee,  have 
received  higher  Hooper  ratings  within  13  weeks! 

When  you  buy  radio  time  on  the  Pacific  Coast, 
don't  forget  to  cover  both  halves.  Buy  Don  Lee! 


The  Nation's  Greatest  Regional  Network 


DON  LEE 


THOMAS  s.  LEE,  President 

LEWIS  ALLEN  WEISS,  Vice-Prcs.  6-  Gen.Mgr 

5515  MELROSE  AVE.,HOLLyWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 


Alert,  as  always,  to  the  new 
developments  in  broadcast 
advertising,  KDYX  has  al- 
ready given  the  people  of 
the  Utah  market  a  fore- 
taste of  the  coming  won- 
ders of  television.  The  pic- 
ture shows  one  such  recent 
demonstration,  where  a 
prize  steer  was  televised  at 
the  State  Fair. 

A  LOm-TlME 
LEADER 

Radio  homes  in  this  mar- 
ket —  and  970  of  every 
1000  Utah  homes  have 
radios  —  for  many  years 
have  recognized  KDYL 
leadership  in  radio  enter- 
tairunent.  A  staff  of  talent- 
ed announcers,  trained  in 
the  art  of  showmanship,  as- 
sures advertisers  of  full  ef- 
fectiveness for  their  mes- 
sages over  this  station. 


National  Representative: 
John  Blair  &  Co. 


WARTIME  PROBLEMS  confronting  NBC  western 
division  a.lRliated  stations  were  discussed  when  these 
executives  met  in  two-day  session  at  Los  Angeles  Bilt- 
more  Hotel  on  Dec.  6-7.  Conference  attendants  chart- 
ing course  of  action  were,  front  row  (1  to  r):  William 
B..  Ryan,  KFI  Los  Angeles;  Richard  Lewis,  KTAR 
Phoenix;  Donn  Tatum,  NBC  attorney;  Joe  Alvin, 
Frank  Berend  and  Jennings  Pierce,  news  and  special 
events  manager,  sales  manager,  and  station  relations 
manager,  respectively;  Sid  Fox,  KDYL;  Second  row 
(1  to  r) :  Hal  Bock,  NBC  press  manager;  Harold  Rit- 
ter,  KYCA;  Prescott;  R.  B.  Williams,  KVOA  Tucson; 
Joe  Walberg,  NBC;  John  Baldwin,  KDYL  Salt  Lake 
City;  Florence  Gardner,  KTFI  Twin  Falls;  Mrs.  0.  P. 
Soule,  KTFI;  Sidney  N.  Strotz,  NBC  western  division 


vice-president;  Mary  Butler,  NBC;  William  Brooks, 
NBC.  Back  row  (1  to  r):  Henry  Maas,  NBC  program 
and  sales  traffic  mianager;  Gil  Paltridge,  KFI;  Keith 
Collins,  KMJ  Fresno;  Ray  Smucker,  KYUM  Yuma; 
Ed  Craney,  KGIR  Butte;  Paul  Gale,  NBC  traffic 
manager;  Franz  Robischon,  KGHL  Billings;  Tom 
Sharp,  KFSD  San  Diego;  W.  B.  Stunt,  KOMO 
Seattle;  Walter  Wagstaff  KIDO  Boise;  Frank  Ford, 
NBC  sales  promotion  manager;  Don  McNamara,  KFI; 
Myron  Fox,  KDYL  Salt  Lake  City;  Lew  Frost,  NBC 
program  manager;  0.  W.  Fisher  KOMO  Seattle; 
George  Whitney,  KFI  Los  Angeles;  William  S.  Hedges, 
NBC  New  York  vice-president;  0.  P.  Soule,  KTFI 
Twin  Falls;  Arden  X.  Pangborn,  KGW  Portland; 
Henry  Fletcher  KSEI  Pocatello;  John  Elwood,  KPO 
San  Francisco;  Marian  Harris,  KFSD  San  Diego. 


New  Canada  Outlet 

NEW  STATION  for  Windsor,  Ont., 
primarily  to  carry  Canadian  Broad- 
casting Corp.  programs  for  that 
area,  is  understood  to  have  been 
approved  by  the  CBC  Board  of  Gov- 
ernors. Outlet  will  be  a  500  watt 
station  operating  on  1540  kc,  to  be 
owned  a  private  company. 


A  VARIED  array  of  peacetime  adap- 
tations of  wartime  discoveries  in  tele- 
vision and  allied  fields  of  electronics 
will  be  presented  in  the  first  national 
Products  of  Tomorrow  exposition  in 
Chicago,  next  spring.  Exposition, 
which  will  open  approximately  on 
March  1,  will  be  held  in  the  Chicago 
Coliseum.  Marcus  W.  Hinson  is  chair- 
man of  the  planning  committee,  and 
general  manager. 


Ed  Mason  Out  as  Farm 
Head  in  WLW  Shakeup 

SEVERAL  changes  involving  rhe 
farm,  continuity,  copjTight  and 
merchandising  departments  have 
taken  place  at  WLW  Cincinnati, 
Robert  E.  Dunville,  Crosley  Corp. 
vice-president  and  station  general 
manager,  disclosed  last  week. 

In  the  shakeup  Ed  Mason  (Wal- 
lace Mosier  in  private  life),  who 
has  been  farm  program  director 
since  1938,  was  transferred  to  the 
continuity  department  and  Roy 
Battles,  associate  farm  director 
since  last  June,  was  made  head 
of  the  farm  program  department. 

Leighton  Mitchell,  continuity  di- 
rector, was  shifted  to  the  research 
and  marketing  department  of  the 
merchandising  division.  The  con- 
tinuity and  copyright  departments 
were  consolidated  with  Bernie  Mat- 
teson,  former  copyright  chief, 
named  director  of  the  new  setup. 


FALSE  representations  with  respect 
to  the  number  of  tubes  contained  in 
certain  radio  sets  wiU  be  discontinued 
under  a  stipulation  entered  into  last 
week  with  the  Federal  Trade  Commis- 
sion by  the  Manhattan  Auto  &  Radio 
Co.,  Washington,  D.  C. 


WMIN,  St.  Paul,  Minn. 

.  .  .  without  question  AP  is  the 
best  news  service  which 
WMIN  has  ever  used. 

Frank  M.  Devaney 

Ass't  General  Manager 


W/Ml/IKIIIfJfm3F1i[/JI^ 


available  through 

PRESS  ASSOCIATION,  INC. 

50t2ock«felUr  Plaia 
Npw  YorK.  N.Y. 
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G. 


'ood  as  CBS  is... and  we  think  it's  tops  in  talent, 
public  service  and  news... we  know  we  need  even 
more  than  the  best  in  network  radio  to  tick  in  tune 
with  the  heartbeat  of  Charleston.  We  need  locally 
planned,  locally  produced  public  service  programs 
. . .  education  and  entertainment  to  capture  the  spirit 
of  fast-growing  Charleston ;  to  keep  WCSC  the  strong 
civic  force  it  is  in  the  life  of  our  community. 
-  We  think  we  have  them. 

Programs  like  our  "Good  Neighbors",  produced 
by  WCSC  and  broadcast  under  the  sponsorship  of 
the  Southern  Furniture  Company. 

Every  Monday  through  Saturday  morning,  at 
8:45,  our  good  neighbors  turn  to  this  program  to 
hear  a  musical  tribute  (accompanied  by  flowers)  to 
the  "Good  Neighbor"  of  the  day.  It  may  be  the 
woman  who  took  care  of  her  neighbor's  children 


in  time  of  illness ;  the  man  who  rushed  out  to  take 
in  his  neighbor's  laundry  when  a  storm  blew  up 
imexpectedly ;  the  little  girl  who  helped  an  old  lady 
across  the  street.  It's  a  nice  gesture  to  nice  people 
(our  people)  fox  the  nice  things  they  do  every  day. 

"Good  Neighbors"is  the  kind  of  program  WCSC 
likes  to  do.  Wants  to  do.  Our  listeners  expect  it.  It 
sells  furniture  (in  quantity)  for  the  Southern  Fiurni- 
ture  Company,  too! 


CHARLESTON,  SOUTH  CAROLINA 

John  M.  Rivers,  Owner 
Represented  Nationally  by  Free  &  Peters 


STOVIN  &  WRIGHT 
PARTNERSHIP  SPLIT 

PARTNERSHIP  of  Stovin  & 
Wright,  station  representatives  at 
Toronto  and  Montreal,  formed  in 
1941  has  been  dissolved  and  the  two 
principals  will  return  to  business 
individually  as  station  representa- 
tives on  Jan.  1.  Horace  N.  Stovin 
&  Co.  will  continue  vidth  the  bulk 
of  the  stations;  C.  W.  Wright  will 
continue  to  represent  a  small  num- 
ber of  stations. 

Mr.  Stovin,  a  radio  veteran,  was 
supervisor  of  station  relations  of 
the  CBC  Toronto,  when  he  went 
into  the  representative  field  in  Oc- 
tober 1940,  with  offices  at  Toronto, 
Montreal  and  Winnipeg.  The  fol- 
lowing year  Joseph  Hershey  Mc- 
Gillvra  sold  his  Canadian  repre- 
sentative business  to  Mr.  Stovin  and 
Mr.  Wright,  who  was  manager  of 
the  Toronto  McGillvra  office. 

The  break-up  of  the  firm  vdll 
see  Mr.  Stovin  with  22  station  and 
Mr.    Wright    with    two  stations, 


CKAC  and  CKCO.  No  special  rea- 
son was  given  for  the  split,  except 
that  Mr.  Stovin  wishes  to  expand 
further  and  Mr.  Wright  wants  only 
a  small  operation.  For  the  time 
being  they  will  share  the  same  of- 
fices in  the  Victory  Bldg.,  Toronto, 
because  of  office  space  shortage. 

Mr.  Stovin  has  announced  that 
Jim  R.  Knox  will  be  sales  manager 
at  Toronto,  with  J.  R.  Pearcey  from 
the  Montreal  office  transferred  to 
Toronto  as  assistant  sales  manager. 
W.  West,  recently  discharged  from 
the  Royal  Canadian  Air  Force,  will 
be  on  the  sales  staff.  He  was  with 
Pacific  Coast  stations  in  the  United 
States  before  the  war.  G.  E.  Rut- 
ter  heads  a  new  research  depart- 
ment at  Toronto.  The  Montreal 
office  will  be  in  charge  of  Ralph 
Bowden,  recently  discharged  from 
the  Royal  Canadian  Navy,  and  will 
be  located  in  the  Keefer  Bldg.  The 
Winnipeg  office  will  continue  in 
charge  of  A.  J.  Tony  Messner,  and 
a  Brandon,  Man.,  office  has  been 
opened  in  charge  of  Wally  Grigg. 


Pabst  Change 

PABST  SALES  Co.,  Chicago 
(Pabst  Blue  Ribbon  beer),  on  Jan. 
6  replaces  Kenny  Baker  Show  with 
Danny  Kaye  Show  on  CBS  stations, 
Saturday  8-8:30  p.m.  Series  will 
star  the  film  comedian  and  feature 
Harry  James  with  a  26  piece  or- 
chestra. Lionel  Stander,  film  co- 
median, completes  the  cast.  Ken 
Niles  is  announcer.  Dick  Mack, 
Hollywood  producer  of  Warwick  & 
Legler,  has  been  assigned  to  the 
program. 


Opera  Albums 
VICTOR  Recordings  of  Metropolitan 
Opera  stars  are  offered  free  to  lis- 
teners by  the  Texas  Co.,  sponsor  of  the 
weekly  opera  series  on  the  Blue,  Sat- 
urday, 2-5  p.m.  As  part  of  each  broad- 
cast, Olin  Downes,  chairman,  and  a 
panel  of  experts  answer  questions  on 
opera  sent  in  by  listeners,  with  win- 
ners of  questions  selected  receiving  an 
album  of  recordings.  Agency  for  the 
Texas  Co.  is  Buchanan  &  Co..  New 
York. 


SVRVEY  FIISDS  HIGH 
VIDEO  ATTENDANCE 

AN  AVERAGE  of  8.2  persons  per 
television  set  viewed  election  re- 
turns as  telecast  by  the  three  Nev. 
York  video  stations  Nov.  7,  accord- 
ing to  replies  to  a  blind  question- 
naire sent  out  by  NBC  to  check  on 
the  public's  reaction.  4,528  question- 
naires were  mailed  Nov.  22,  835  had 
been  returned  by  Dec.  12,  of  which 
595  or  71.3%  said  they  had  viewed 
returns  on  their  television  receivers. 

Of  the  595,  60.2%  reported 
watching  one  station  only,  14.4% 
saw  programs  of  two  stations  and 
25.4%  viewed  all  three.  Of  the 
57.4%  who  also  listened  to  the 
radio,  slightly  more  than  half 
(56.9%)  thought  television  was 
better,  but  answers  to  the  question 
as  to  the  most  interesting  video 
feature  of  the  evening  gave  first 
place  to  entertainment  interludes, 
with  26.3%  of  the  votes,  followed 
by  teletype  news  on  the  screen, 
with  25.7%.  News  commentators 
were  rated  first  by  onlj-  11.1%  of 
the  televiewers  and  other  features 
somewhat  less. 


New  Chicago  Agency 

TRADE  Developments  Corp.,  Chi- 
cago, a  new  advertising  agency,  is 
headed  by  Jay  C.  Williams,  presi- 
dent, former  partner  of  Crowell, 
Ctane,  Williams  &  Co.,  Chicago; 
Morris  F.  Swaney,  vice-president, 
formerly  with  U.  S.  Adv.  Corp.. 
Chicago;  and  George  F.  Drake,  sec- 
retary-treasurer, former  account 
executive  and  vice-president  of  Hill 
Blackett  Co.,  Chicago.  Club  Alumi- 
num Products  Co.,  Chicago;  G. 
Barr  &  Co.,  Chicago  (Balm-Barr) ; 
Victor  Mfg.  &  Gasket  Co.,  Chicago 
(automotive  parts),  are  the  ac- 
counts listed  by  the  new  corpora- 
tion. "Plans  are  being  formulated 
for  use  of  radio,"  Mr.  Drake  an- 
nounced. Offices  are  in  the  Field 
Bldg.,  135  La  Salle  St.  Phone  is 
Dearborn  6650. 


Sports  Ethics  Code 

SPORTS  Broadcasters  Assn.,  New 
York  has  adopted  a  code  of 
ethics  pledging  its  members  to  re- 
frain from  attacking  an  estab- 
lished sport  without  full  evidence; 
to  observe  commercial  contracts 
for  coverage  of  athletic  events;  to 
abjure  from  personal  animosities; 
and  to  respect  news  release  dead- 
lines at  all  times.  The  four-point 
code  is  prefaced  by  a  pledge  to 
maintain  high  standards  of  ac- 
curacy in  reporting.  The  Associa- 
ti">n  also  voted  to  establish  a  na- 
tional associate  membership.  The 
code  was  drawn  up  by  a  commit- 
tee composed  of  Ted  Husing,  CBS; 
Bud  Watson,  UP  radio  sports  edi- 
tor; and  Bill  Slater,  freelance. 


Cards  Promoted 

GIBSON  ART  Co.,  Cincinnati 
(greeting  cards),  on  Dec.  5  began 
participation  in  Mildred  Carlson's 
Home  Forum,  quarter  hour  show, 
3  times  weekly  on  WBZ  Boston  and 
WBZA  Springfield;  Dec.  6  Martha 
Dean,  half  hour  participation 
show,  5  times  weekly,  WOR  New 
York;  Dee.  11  For  Women  Only, 
quarter  hour  participation  show 
featuring  Ruth  Chilton,  3  times 
weekly  on  WCAU  Philadelphia. 
Contracts  for  26  weeks  were  placed 
by  Christiansen  Adv.  Agency,  Chi- 
cago. 


STRICTLY  INSTRUMENTAL 

Col. 

36579 

LAMENT  TO  LOVE 

Col. 

36222 

CHERRY 

Col. 

36683 

YOU'VE  CHANGED 

Col. 

36390 

MISIRLOU 

Col. 

36390 

WALKIN'  BY  THE  RIVER 

Col. 

36069 

LOST  IN  LOVE 

Col. 

36285 

These  are  but  a  few  of  the 
many  BMI-licensed  titles  re- 
corded by  James.  See  DISC 
DATA  for  the  complete  list. 


"The  Horn"  entered  the  ranks  of  pro- 
fessional musicians  upon  graduation 
from  high  school.  Benny  Goodman 
heard  him  in  1937  and  put  him  in 
the  famous  Goodman  trumpet  section. 
James  formed  his  own  orchestra  in 
1939  and  his  rise  to  the  top  was  sen- 
sational. BMI  is  pleased  and  proud  to 
salute  a  truly  great  artist! 
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what  makes  a . . . 


EXCLUSIVE 


EXCLUSIVE  because  of  the  enormous  pouch 
that  hangs  from  its  lower  bill,  used  like  a 
scoop-net  to  capture  and  store  food,  the 
Pelican  likes  company  and  lives  in  large 
communities.  Best  known  is  Pelican  Island, 
Florida.  In  flight,  the  Pelican  flaps  its  wings 
and  sails  alternately,  staying  close  to  water, 
diving  for  fish,  often  traveling  50  miles  in 
search  of  food  for  its  young. 


EXCLUSIVE  because  of  its  constant  cam- 
paign to  provide  EXCLUSIVE  F3I  PRO- 
CRAMMING  for  EXCLUSIVE  FM  LISTEN- 
ING,  FM  Radio  Station  K-O-Z-Y  .  .  .  Pioneer 
FM  Voice  in  the  Kansas  City  Area  ...  is  a  fixed 
quality  habit  with  Kansas  City's  first  quality 
audience.  KOZY  is  ready  today  to  immedi- 
ately assume  added  community  leadership 
with  FM  expansion  tomorrow.  Don't  over- 
look this  extra  value!  Ask  for  Rate  Card  3. 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


mindioStatiia  IKOZY 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 

FM    Pioneer  Tnj^taSiL  in  t 


he    Kansas    City  Area 
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EVELYN 
STARK 


Director  of  Radio 

MacFARLAND, 
AVEYARD  &  CO. 
Chicago 


5  I^itelun 


6aif. 


/  "The  flexibility  of  spot 
/  broadcasting  solves  a 
I  maximum  number  of  ra- 
\     dio    advertisers'   p  r  o  b- 

\.  lems." 


we  agree  100% 

"With  spot  broadcasting 
you  get  the  station  you 
w^ant,  in  the  market  you 
want,  at  the  time  you 
vsrant." 


K  T  U  t 


5000  Sales- Productive 
Watts  in  Tulsa 


CBS   i    Free  &  Peteris/lne. 


Now  Is  the  Time 

{Continued  From  Page  15) 

terial.  When  such  an  announcer, 
however,  presents  so-called  news 
items,  colored  to  give  the  listeners 
wrong  impressions,  belief  of  lis- 
teners in  radio  news  is  undermined. 

Most  of  the  above  comments  re- 
fer to  network  broadcasts,  but 
spot  business  presents  acute  prob- 
lems. During  the  campaign,  many 
independent  committees  are  creat- 
ed. The  names  of  these  committees 
are  often  confusing.  For  instance, 
the  American  Democratic  National 
Committee  was  bitterly  opposed  to 
the  re-election  of  President  Roose- 
velt. The  Independent  Republican 
Committee  endorsed  President 
Roosevelt. 

One-minute  political  transcrip- 
tion may  contain  material  that  is 
dynamite.  The  misuse  of  Gen.  Her- 
shey's  quotation  in  the  past  cam- 
paign is  only  one  example.  The 
fact  that  we,  in  radio,  do  not  have 
the  right  of  censorship,  but  yet 
may  be  held  responsible  for  poli- 
tical broadcasts  is  just  another 
reason  why  we  need  a  new  radio 
law. 

Provision  should  be  made  in  any 
revision  of  the  statute  to  save  sta- 
tions and  networks  harmless  for 
any  slanderous  statements  made 
by  a  candidate  or  a  speaker  appear- 
ing on  behalf  of  a  candidate. 

Many  stations  refused  one-min- 
ute political  spots.  This  is  a  policy 


Steele  to  WHN 

JOHANNES  STEELE  on  Jan.  1 
will  transfer  his  nightly  news  com- 
mentaries from  WMCA  New  York 
to  WHN  New  York,  following  eight 
years  on  the  former  station.  Plans 
for  putting  Mr.  Steele,  who  has  had 
the  highest  Hooper  rating  of  any 
local  commentator  in  New  York,  on 
the  Blue  Network  for  an  unidenti- 
fied sponsor  fell  through  when  the 
network  declined  to  add  another 
commentator  to  its  already  lengthy 
list.  J.  Raymond  Walsh,  director  of 
research  and  education  of  the  CIO, 
succeeds  him  at  WMCA. 

that  might  well  be  considered  for 
universal  adoption. 

Networks  rightfully  barred  the 
use  of  dramatics  by  political  adver- 
tisers. Some  individual  stations 
likewise  barred  political  dramatics. 
The  question  of  what  constitutes 
dramatic  presentation,  however, 
varies  considerably.  To  avoid  diffi- 
culties in  the  1948  campaign,  radio 
should  develop  a  generally  ac- 
cepted definition. 

As  one  who  has  been  lucky 
enough  to  have  been  on  both  sides, 
may  I  suggest  that  we,  in  radio, 
carefully  consider  how  we  are  going 
to  handle  the  1948  Presidential 
campaign — not  in  August,  1948, 
but  sometime  soon. 

Instead  of  handling  a  political 
campaign  as  a  necessary  evil,  let's 
do  something  positive  that  will  win 
us  friends  in  the  home  and  in  Con- 
gress. 


BRAND  NAMES  GROUP 
IS  EXPANDING  SCOPE 

BRAND  Names  Research  Founda- 
tion, New  York,  formed  last  spring 
by  a  group  of  clothing  manufactur- 
ers to  jjromote  better  public  under- 
standing of  the  role  of  brand  names 
and  trade  marks  in  providing  con- 
sumer protection,  employment  and 
business  growth,  is  expanding  its 
representation  into  the  food  and 
drug  field  and  has  under  way  a 
two-way  radio  promotion  program. 

Major  effort  is  the  distribution  of 
seven  radio  flashes  each  week  to  510 
stations,  the  list  representing  main- 
ly women  commentators,  with  some 
program  directors  and  men  com-  i 
mentators  also  requesting  the  serv-  j 
ice.  The  bulletins  combine  colorful  ; 
human  interest  material  relating  ; 
to  trade-marks  with  arguments  on 
the  value  of  brand  names. 

The  foundation  recently  sent  . 
some  3,500  retail  stores  a  second  • 
series  of  flashes  written  so  the  name  < 
of  the  store  and  product  can  be  in- 
corporated in  the  copy.  Some  70  de- 
partment stores  have  requested  the  ; 
material. 

Standard  Brands  Inc,  and  Sterl- 
ing Drug  Inc.  are  among  the  latest  i 
to  join  the  foundation.  i 


WHOM  Acquires  Space  i 
In  711  Fifth  Ave.  Bldg.  | 

CRAIG   LAWRENCE,  vice-presi-  ) 
dent    and    general    manager    of  . 
WHOM  Jersey  City-New  York,  last  ' 
Tuesday  signed   long-term  leases 
for  35,000  ft.  of  space  in  the  build- 
ing at  711  Fifth  Ave.,  New  York, 
which  has  been  renamed  the  Look 
Bldg.,  following  the  lease  of  100,- 
000  sq.  ft.  by  Look  magazine,  which 
like  WHO.M  is  a  Cowles  property 
[Broadcasting,  Dec.  11]. 

Second  and  mezzanine  floors  vdll 
be  turned  into  offices  and  studios 
for  WHOM  and  its  proposed  FM 
affiliate  and  for  the  national  sales 
offices  of  the  Cowles  stations  as 
soon  as  building  materials  required 
for  extensive  alterations  are  again 
available.  Former  headquarters  of 
NBC  until  that  network  moved  to 
Radio  City,  the  711  address  has 
retained  its  place  in  the  radio  atlas 
as  the  headquarters  of  World 
Broadcasting  System. 


Tube  on  Display 

A  100  kw  water-cooled  tube  which  has 
had  12,501  hours  of  service  at  CBK 
Watrous,  Sask.,  will  be  on  display  in  the 
Winnipeg  offices  of  Canadian  Broadcast- 
ing Corp.  in  a  special  display  cabinet 
being  built  by  George  Brockman,  CBK' 
operator. 


^^^^^ 


Notional  Solai  Repretentativet  •  SPOT  SALES,  INC.,  New  York  ■  Chicago  -  Son  FronciKO 


C  H  N  S 

Halifax 
Nova  Scotia 

The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  &:  CO. 
350  Madison  Avenue,  New  York 
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Red  Galluses  •  •  • 
or  White  Tie? 

"They're  all  the  same  to  me ! 
You  see,  I  represent  WTCN  and 
when  the  folks  in  the  flannel  shirts 
want  to  hear  programs  they  like, 
we've  got  'em  scheduled  at 
those  times  .  .  .  And  when  the 
boiled  shirts  tune  in 
we're  airing  out  shows  that  they 
like.  So,  all  in  all,  it's  a  safe  bet 
that  WTCN  reaches  all  of  'em 
sometime  in  the  18  hours !" 

Look  at  WTCN's  program  schedule  and  you'll  see 
what  Zeke  means.  Shows  are  presented  at  the  times 
when  the  people  we  want  to  reach  can  listen  best 
— whether  they  wear  "red  galluses"  or  "white 
ties."  That's  the  reason  WTCN  delivers  for  adver- 
tisers in  the  great  midwest. 

STATISTICS  1   Population   1, 836,424 

ON  WTCN  )  Families    SlOJlzf   RETAIL  SALES 

DAY  I   Families  with  Radio      374,640  ^  $908,036,000 

COVERAGE  {  Potential  Audience  .  1,346,704' 

STATISTICS  /  Population   1,685,051  1 

ON  WTCN  )  Families   468,080  (  RETAIL  SALES 

NIGHT  j  Families  with  Radio      349,670^  $732,971,000 

COVERAGE  (  Potential  Audience  .  1,248,812' 


WTCN 

THE  BLUE  NETWORK 

MINNEAPOLIS    •    SAINT  PAUL,  MINNESOTA 

FREE  AND  PETERS  .  .  .  National  Representatives 


FCC  Refuses  to  Ease  Net  Rule 


(Continued  from  page  IJf) 


You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  persons 

1,523,000  Italian    speaking  persons 

1,235,000  German  speaking  persons 

660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy. 


.000  WATTS  DIRECTIONAL  OVEI.  NEW  YOHK 


morning  segment.  In  lieu  thereof,  peti- 
tioners will  arrange  for  an  additional 
half-hour  in  each  weekday  evening 
segment  and  an  additional  hour  in  the 
Sunday  evening  segment. 

4.  The  proposed  modification  will 
not  result  in  any  greater  amount  of 
daily  time  being  under  option  for  net- 
work programs  than  is  now  permissible 
but,  on  the  contrary,  will  result  in  a 
smaller  amount  of  total  hours  being 
optioned. 

5.  Your  petitioners  believe  that  the 
public  interest,  convenience  and  neces- 
sity will  be  promoted  by  the  requested 
change. 

The  Commission's  letter  to  NBC 
denying  its  request  follows : 

The  Commission  today  denied  your  re- 
quest to  amend  Regulation  3.104  by  adding 
thereto  the  following  sentence: 

"In  the  event  a  station  does  not  op- 
tion  the  full  three  hours  permissible 
under  this  Regulation  in  the  8  a.m.  to 
1  p.m.  segment  of  the  broadcast  day,  it 
may,    in   addition   to    optioning  three 
hours  in  the  6  p.m.  to  11  p.m.  segment, 
also  option  in  that  segment  for  net- 
work   programs    one-half   of   the  dif- 
feience  between  three  hours  and  the 
total  hours   it  options   in  the  8  a.m. 
to  1  p.m.  segment;  provided,  however, 
the  total  time  optioned  by  a  station  in 
the  6  p.m.  to  11  p.m.  segment  shall  not 
exceed  3%  hours  on  any  weekday  nor 
four  hours  on  a  Sunday." 
One  purpose  of  Regulation  3.104  was  to 
leave  14  of  the  35  evening  hours  in  each 
week  free  of  network  option,  in  order  to 
foster  the  development  of  local  programs. 
It  appears,  however,  that  even  under  the 
present  regulation  your  network  now  sells 
to  commercial  sponsors  some  7%  of  the  J  4 
evening   hours   reserved  from   option;  and 
that  even  without  an  option  you  are  still 
able  to  deliver  to  advertisers  substantially 
the  entire  network,  with  only  a  handful 
of  stations  substituting  local  for  network 
programs. 

The  result  of  permitting  an  additional 


half-hour  of  network  option  time  in  the 
evening  segment  would  appear  to  be,  at 
least  in  the  case  of  NBC,  to  leave  prac- 
tically no  time  in  that  segment  available 
for  local  programs.  Clearly,  this  would  not 
be  in  accordance  with  the  policy  of  the 
chain  broadcasting  regulations. 

With  reference  to  the  number  of  hours 
in  the  morning  segment  which  are  sub- 
ject to  network  option,  the  Commission  is 
of  the  opinion  that  your  present  policy  of 
restricting  the  number  of  option  tours  to 
less  than  the  maximum  permitted  under 
the  regulation  is  commendable.  The  Com- 
mission likewise  concurs  fully  in  your  state- 
ment that  interference  with  local  pro- 
grams which  have  met  with  public  accept- 
ance and  which  are  sought  for  use  by  lo- 
cal civic,  patriotic  and  religious  groups, 
local  church  services,  and  other  highly 
important  local  program  schedules  of  years' 
standing  is  to  be  avoided. 

In  the  light  of  the  opinion  expressed 
in  your  petition  that  these  local  progams 
serve  a  recognized  local  need  and  are  in 
the  public  interest,  the  Commission  as- 
sumes that  NBC  will  not  desire  to  discon- 
tinue its  present  policy  of  optioning  only 
two  hours  in  the  morning  segment  despite 
the  fact  that  a  maximum  of  three  hours 
is  permissible  under  the  present  regulation. 

Letter  to  Cowles 

Text  of  the  Commission's  letter 
to  Cowles  Broadcasting  Co.  follows: 

The  Commission  today  denied  the  peti- 
tion, submitted  by  Iowa  Broadcasting  Co., 
requesting  an  amendment  to  Section  3.103 
of  the  Regulations  in  order  to  permit  a 
station  to  enter  into  a  new  network  affi- 
liation contract  more  than  six  months  prior 
to  the  effective  date  of  such  contract. 

The  petition  alleges  that  a  station  which 
is  affiliated  with  one  network  may  not 
enter  into  an  affiliation  contract  with  a 
second  network  until  its  contract  with 
the  first  network  has  expired.  This  is  not 
the  ease.  A  station  affiliated  with  one  net- 
work but  desiring  to  change  its  affiliation 
to  another  network  may,  under  the  regu- 
lations as  presently  drawn,  enter  into  an 
affiliation  contract  with  the  second  network 


WJLS 


BECKLEY,  WEST  VIRGINIA 

Expands  its  market  t.. 

^Daytime  coverage  increases  1,390 
square  miles .  .  .with  110,741  additional 
potential  listeners  (FCC  survey). 


:560 


j-i:         on  the  dial 
CBS 

T    CBS  NETWORK 

I  ■ 

\&:^^.  Jtepresented  by  Burn-Smith 


Dalton  Appointed 

BENDIX  Aviation  Corp.  radio 
division  has  appointed  Jack  T.  Dal- 
ton as  eastern  district  manager  for 
the  New  York  territory,  Leonard 
C.  Truesdell,  general  sales  man- 
ager for  home  radio,  announced. 
Mr.  Dalton,  who  was  formerly  east- 
ern sales  manager  for  the  Crosley 
Radio  Corp.  and  Grigsby-Grunow 
(Majestic)  radio  companies  and 
more  recently  associated  with  RCA- 
Victor,  also  will  handle  special  as- 
signments in  connection  with  the 
company's  expanding  nation-wide 
organization. 


Blue's  New  Rate  Card 

BLUE  Rate  Card  No.  32,  dated 
Jan.  1,  1945,  has  been  issued  in  a 
new  booklet  format  with  a  pull- 
out  strip  that  shows  all  stations 
listed  alphabetically  on  one  side 
and  the  network  groups  on  the 
other.  In  addition  to  a  2Vz%  reduc- 
tion of  discounts  the  card  shows  a 
change  in  the  standardization  of 
rebates  so  the  daytime  rebate  is 
the  same  as  the  nighttime  one, 
12,V2%  for  52  consecutive  weeks  of 
broadcasting. 


at  any  time,  provided  that  the  effective  date 
of  the  contract  is  not  more  than  six 
months  from  the  entering  into  of  the  con- 
tract. 

Nothing  in  the  regulations  prevents 
dual  affiliation.  As  a  matter  of  fact,  Reg- 
ulation 3.101,  governing  exclusivity  of 
affiliation,  and  Regulation  3.104,  governing 
option  time  and  prohibiting  exclusive 
options,  were  designed  in  part  to  make 
sure  that  affiliation  with  a  second  network 
would  be  possible.  Various  stations  have  in 
fact  met  the  problem  of  transferring  from 
Network  A  to  Network  B  by  affiliating  with 
both  during  a  transitional  period.  Accord- 
ingly, no  amendment  to  Regulation  3.103 
appears   necessary  in  this  connection. 

The  petition  further  alleges  that  an  ap- 
plicant for  a  new  station  cannot  enter 
into  a  contract  with  a  network  more  than 
six  months  in  advance  of  the  date  upon 
which  he  receives  a  license.  This  is  not  the 
case.  An  applicant  for  a  new  station  can 
enter  into  a  contract  with  a  network  »t 
any  time,  provided  only  that  the  period 
covered  by  the  contract  shall  not  be  in 
excess  of  two  years,  and  that  the  con- 
tract shall  not  be  entered  into  more  than 
six  months  before  the  beginning  of  such 
period.  The  contract  can  provide,  for  ex- 
ample, that  the  two-year  period  which  it 
covers  shall  begin  six  months  from  the  date 
upon  which  it  is  entered  into,  but  that 
actual  broadcasting  of  network  programs 
shall  begin  when  the  station  is  first 
authorized  to  go  on  the  air. 

It  is,  therefore,  the  view  of  the  Com- 
mission that  the  problems  raised  in  the 
petition  can  be  fully  solved  by  appropriate 
contractual  provisions .  within  the  present 
regulations. 


28th 

U.  S.  METROPOLITAN  DIST. 

ii  A  D  C  LISTENERS 
III  U  II  k    PER  DOLLAR 


Ask  HEADLEYREED 

New  York,  Chicago, 
Detroit,  Atlanta 
San  Francisco 
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Tragedy  deSCendGd  on  Cleveland  when  giant  liquid  gas  storage  tanks  exploded,  set  fires,  took  a  toll  of  130  dead  and  Si  missing.  Staff 
members  of  Radio  Station  WGAR  volunteered,  entered  the  stricken  area  to  help  save  lives  and  property  .  .  .  another  example  of  the 
station's  philosophy — "in  service  of  home  and  nation." 
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Probers  Clash  Over  Report  to  House 
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Defense  of  Commission 
Foreseen  After 
Inquiry 

Bv  BILL  BAILEY 

DISAGREEMENT  over  legislation 
as  a  result  of  its  two-year  innuiry 
marked  the  final  days  of  the  House 
Select  Committee  to  Investigate  the 
FCC,  as  the  Committee  staff  worked 
feverishly  last  week  to  prepare  a 
report  to  be  filed  with  the  clerk  of 
the  House  by  midnia:ht  Jan.  2, 
when  the  78th  Congress  expires. 

Reports  were  that  the  Committee, 
often  split  over  procedure,  would 
pass  out  of  existence  divided  as 
to  whether  the  FCC  should  be 
curbed  or  given  even  broader  pow- 
ers. There  was  general  agreement 
that  new  legislation  is  needed,  but 
indications  were  the  majority  re- 
port would  tend  to  defend  the  Com- 
mission, while  the  minority  report 
would  demand  sweeping  revision  of 
the  Communications  Act  to  spell 
out  the  FCC's  powers. 

Uniform  Accounting? 

It  was  learned  that  the  Commit- 
tee report  will  contain  a  recom- 
mendation that  Congress  enact 
legislation  requiring  a  uniform  sys- 
tem of  accounting  for  all  stations 
_  as  recommended  at  the  closing  ses- 
sion by  Charles  R.  Denny,  FCC 
general  counsel  (see  story  page  62). 
Whether  the  Committee  also  would 
recommend  supervision  over  sale 
prices  was  problematical,  although 
Rep.  Richard  B.  Wiggleswol'th  (R- 
Mass.)    has   contended   that  high 
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from 
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prices  amounted  to  "trafficking"  in 
frequencies. 

Whether  or  not  the  investigation, 
undertaken  through  resolution 
(HRes.  21)  introduced  by  Rep.  E. 
E.  Cox  (D-Ga.)  in  January  1943, 
accomplished  anything,  it  did  cost 
the  taxpavers  a  quarter-million 
dollars.  Of  the  $110,000  appropri- 
ated bv  the  House,  $4,700  remained 
after  December  salaries  were  paid. 
Only  a  few  outstanding  bills  were 
unpaid,  according  to  Robert  B.  Bar- 
ker, general  counsel,  who  said  more 
than  S4.000  would  be  returned  to 
the  Treasurv.  At  the  FCC  it  was 
estimated  that  the  investio'ation 
cost  well  over  $100,000  in  man- 
hours  alone,  aside  from  exhibits 
and  photostats  prepared  for  the 
Committee  (see  page  62). 

The  investigation  formally  closed 
at  10  n.m.  Saturday  (Dec.  16)  after 
an  all-day  inquisition  into  the  1937 
sale  of  WLWL  New  York  by  the 
Paulist  Fathers  to  Arde  Bulova 
was  held.  The  sessions,  however, 
branched  out  into  various  phases 
of  Mr.  Bulova's  activities,  both  in 
radio  and  other  business  affairs. 

Concluding  the  Bulova  inquiry 
shortly  before  10  p.m.  the  Com- 
mittee went  into  executive  session 
on  a  final  phase  of  the  WMCA  case 
in  which  Donald  Flamm  had 
charged  he  sold  WMCA  New  York 
to  Edward  J.  Noble  in  1940  "under 
duress."  At  the  conclusion  of  the 
brief  session  Chairman  Lea  (D- 
Cal.)  announced  the  Committee 
would  make  no  public  disclosures 
regarding  the  WMCA  case  until 
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the  report  is  filed. 

It  was  understood,  however,  that 
the  Committee's  report  will  contain 
nothing  more  than  a  passing  men- 
tion of  the  WMCA  sale,  despite  the 
furore  that  phase  of  the  House 
inquiry  caused. 

In  a  last-minute  telegram  to 
Chairman  Lea,  Handelman  &  Ives, 
New  Yoi'k  counsel  for  Mr.  Flamm, 
charged  the  Committee  ^vith 
"whitewash"  in  conducting  part  of 
the  WMCA  investigation  publicly 
and  the  remainder  underground. 
"The  conduct  of  your  investigation 
has  been  highly  irregular  and  im- 
proper," wired  the  attorneys.  At 
the  same  time  they  telegraphed 
Speaker  Rayburn  (D-Tex  ),  alleg- 
ing the  Committee  had  "resorted 
to  star  chamber  procedure"  and 
that  the  investigation  had  "de- 
teriorated to  a  whitewash".  As  in 
previous  wires  from  Mr.  Flamm's 
counsel  the  Committee  took  no 
action. 

Garey  Charged  'Whitewash' 

Punctuated  by   dissension   both  . 
inside  and  out  of  its  ranks,  the  If 
Select    Committee    has    had    two  .1 
chairmen,  three  general   counsels  i 
and  several  changes  of  staff  mem- 
bers  since  its  inception.    Rep.  Cox  , 
resigned  in  late  September  1943, 
shortly  after  Commissioner  Clifford 
.  J.  Durr  demanded  in  an  open  let- 
ter to  Speaker  Rayburn  that  the 
chairman  be  removed. 

Following  the  appointment  in  \i 
early  October  1943  of  Rep.  Lea,  j 
charges  that  the  investigation 
would  be  "whitewashed"  were  heard 
in  Congress,  but  the  venerable  Cali- 
fornian,  also  chairman  of  the  In- 
terstate &  Foreign  Commerce  Com- 
mittee, met  such  charg'es  with  in- 
dignant denials.  He  contended  he 
would  demand  a  "fair  and  im- 
partial" investigation. 

Eugene  L.  Garey,  Cox-appointed 
general  counsel,  had  been  sniped- 
at  from  time  to  time.  It  was  no 
secret  that  Rep.  Lea  desired  Mr. 
Carey's  resignation,  but  a  majority 
of  the  Committee  refused  to  accept 
it.  Then  last  February  the  Com- 
mittee, after  two  days  of  hearings, 
voted  3-2  to  postpone  further  in- 
quiry into  the  WMCA  sale  pending 
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litigation  in  New  York  courts.  Mr. 
Garey  resigned,  denouncing  the  ma- 
jority for  what  he  termed  "sheer 
whitewash".  His  entire  legal  staff 
walked  out  with  him. 

Harry  S.  Barger,  chief  investi- 
gator, was  appointed  acting  gen- 
eral counsel  and  hearings  were  re- 
sumed. John  J.  Sirica,  Washing- 
ton attorney,  was  named  general 
counsel  in  April.  Mr.  Barger 
resigned  in  August  to  join  the  Re- 
publican National  Committee  re- 
search department  and  Mr.  Barker 
was  named  chief  investigator. 

Latest  hearings  in  the  WMCA 
sale  began  Nov.  22.  On  the  same 
day  Rep..  Warren  G.  Magnuson  (D- 
Wash.),  Senator-elect,  wired  his 
resignation  as  a  Committee  member 
to  Speaker  Rayburn  and  Rep.  Percy 
Priest  (D-Tenn.)  was  named  to 
succeed  him.  Six  days  later  the 
Committee,  by  a  3-2  vote,  went  un- 
derground to  complete  the  WMCA 
hearings  behind  closed  doors.  In 
open  session  Mr.  Sirica,  also  charg- 
ing a  "whitewash",  resigned.  Mr. 
;  Barker  was  named  general  counsel 
;  on  Dec.  1. 

Although  the  Committee  had  an- 
nounced that  the  Dec.  16  hearing 
would  be  into  the  1937  sales  of 
WLWL  and  WOV  to  Mr.  Bulova, 
little  testimony  was  given  in  that 
connection,  save  by  Rev.  Edward 
Lodge  Curran,  president  of  the 
Catholic  Truth  Society,  and  James 
P.  Kiernan,  former  business  man- 
ager of  WLWL.  Considerable  in- 
quiry was  made,  however,  into  Mr. 
Bulova's  other  enterprises  until  ob- 
jections by  Rep.  Louis  E.  Miller 
(R-Mo.)  were  sustained. 

Chairman  Lea  several  times  re- 
marked that  the  hearing  was  called 
■  specifically  to  investigate  the  sales 
,  of  WLWL  and  WOV  and  that  other 
1  stations  acquired  by  Mr.  Bulova 
[  and  his  affiliations  with  the  Bulova 
Watch  Co.  were  irrelevant. 

Marks  Clears  Bulova 

Witnesses  included,  in  addition 
j  to  Father  Curran  and  Mr.  Kier- 
j  nan:  A.  Edward  Masters,  attorney 
I  for  the  estate   of  the  late  John 
Iraci,  former  owner  of  WOV  and 
WPEN    Philadelphia;    Hyla  Kic- 
zales,  former  manager  of  WOV  and 
one-time  secretary  to  Mr.  Iraci; 
Rosel  H.  Hyde,  FCC  assistant  gen- 
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Biscuit  Addition 

MANCHESTER  BISCUIT  Co., 
Sioux  Falls  and  Fargo,  will  begin 
sponsorship  Jan.  8  of  quarter  hour 
shows  Mondav  through  Friday  on 
WDAY  KFYR  WEBC  WHLB 
WMFG  in  addition  to  their  pro- 
grams now  on  WDGY  WNAX 
KRNT  KMA.  Contract  for  52 
weeks  was  placed  by  George  H. 
Hartman  Adv.,  Chicago. 


eral  counsel  in  charge  of  broadcast- 
ing; Leonard  Mai-ks,  chief  of  the 
new  facilities  section,  FCC  Law 
Dept.;  Ben  S.  Fisher,  Washington 
counsel  for  Mr.  Bulova  and  presi- 
dent of  the  Federal  Communica- 
tions Bar  Assn.;  Harold  Lafount, 
general  manager  of  the  Bulova  ra- 
dio interests;  Sanford  Cohen,  New 
York  counsel  for  Mr.  Bulova;  Mr. 
Denny. 

Father  Curran  hinted  that  Mr. 
Bulova  had  held  hidden  o\vnership 
in  sevei'al  stations  including  WORL 
Boston,  but  Mr.  Marks  testified  that 
the  FCC  had  conducted  a  thorough 
investigation,  and  although  no  de- 
cision has  been  handed  down,  in- 
vestigators could  find  no  evidence 
where  "Bulova  money  was  routed 
to  WORL  through  Lafount".  With 
reference  to  charges  by  Miss  Kic- 
zales  that  a  secret  agreement  had 
existed  between  Mr.  Bulova  and 
Mr.  Iraci  concerning  WPEN,  Mr. 
Marks  said  statements  taken  by 
FCC  investigators  "indicated  that 
no  such  contract  existed,  with  the 
exception  of  one  by  Miss  Kiczales". 

He  said  the  reason  the  Commis- 
sion did  not  grant  the  WPEN  sale 
to  the  Philadelphia  Bulletin  until 


Dec.  9,  day  before  an  option  was 
to  expire  [Broadcasting,  Dec.  11, 
18],  was  that  investigators  still 
were  attempting  to  find  the  pur- 
ported "agreement". 

Mr.  Bulova  testified  that  he  kept 
no  personal  records  of  accounts  and 
when  Mr.  Barker  inquired  about 
his  income  tax.  Rep.  Miller  pro- 
tested that  the  Committee  "has 
never  been  authorized  to  go  into 
income  tax;  we're  supposed  to  in- 
vestigate the  FCC."  Rep.  Lea  sus- 
tained the  objection. 

When  Mr.  Barker  asked  the 
witness  if  he  had  made  application 
for  a  passport  to  Europe  as  a  cor- 
respondent for  WOV,  Rep.  Miller 
again  objected  and  Chairman  Lea 
ruled:  "It's  unfair  to  go  into  mat- 
ters not  connected  with  the  FCC 
and  give  wings  to  charges." 

Records  Subpenaed 

As  Mr.  Bulova  left  the  stand 
Mr.  Barker  served  him  with  a 
subpena  duces  tecum  calling  for  all 
business  records  pertaining  to  his 
radio  interests. 

Rep.  Miller  indicated  last  week 
that  he  would  file  a  minority  re- 
port "if  the  Committee  report 
doesn't  cover  what  I  think  it 
should."  Rep.  Wigglesworth  also  is 
expected  to  file  a  separate  report. 
Until  Rep.  Miller  joined  Reps.  Ed- 
ward J.  Hart  (D-N.J.)  and  Priest 
in  voting  to  discontinue  the  WMCA 
hearings  he  had  been  aligned  with 
Rep.  Wigglesworth  in  demanding 
open  hearings.  Chairman  Lea 
joined  Rep.  Wigglesworth  in  dis- 
senting against  the  executive  ses- 
sions. 
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Tighter  FCC  Control  Over 
Business  Advocated  by  Denny 

General  Counsel  Urges  Law  Requiring  Uniform 
Account  System;  Hints  at  Price  Supervision 


There  is  still  one,  possibly 
two,  participations  available 
starting  January  2nd,  1945. 

WNAC,  Boston  -  WAAB,  Worcester 
WEAN,  Providence  -  WTHT,  Harttord 
WCOU,  Lewiston 
11:15  A.M.  Tuesdoy  and  Thursday 
$105.00  per  program  less  discounts 

^O^mtC  ^t€lC^^fi(^iC  Director 

New  England  Cupboard 

448  Statler  BIdg.,  Boston  16,  Mass.,  HANcock4460 


TIGHTER  control  over  radio,  par- 
ticularly business  practices,  is  being 
sought  of  Congress  by  the  FCC. 

In  the  final  session  of  the  House 
Select  Committee  to  Investigate  the 
Commission  on  Dec.  16,  Charles  K. 
Denny,  FCC  general  counsel,  asked 
for  three  amendments  to  the  Com- 
munications Act  of  1934 — one  giv- 
ing the  Commission  authority  to  re- 
quire a  uniform  system  of  accounts 
at  all  stations;  one  defining  the 
FCC's  supervision  over  sale  prices 
of  stations  and  a  third  a  revision  of 
Sec.  310(b)  relating  to  transfer 
of  control. 

Following  is  text  of  Mr.  Denny's 
statement : 

On  the  question  of  prices  of  radio  sta- 
stions,  I  would  like  to  say  a  word  on  be- 
half of  the  Commission  and  point  out 
something  that  I  think  this  Committee 
might  want  to  give  attention  to.  The 
Commission  has  construed  the  present 
Federal  Communications  Act  as  not  giv- 
ing it  any  authority  to  deal  with  the  prices 
for  which  radio  stations  are  sold.  As  the 
Commission  construes  the  Act,  it  cannot 
fix  the  price.  The  price  is  a  matter  for 
private   negotiation    between    the  parties. 

The  Commission  has  reported  its  con- 
struction of  the  Act  to  the  Congress.  .  .  . 
It  would  be  very  helpful  if  the  Congress 
would  give  some  instructions  in  the  form 
of  an  amendment  to  the  Communications 
Act  indicating  how  Congress  intends  that 
its  administrative  agency  should  deal  with 
a  matter  of  that  kind.  .  .  .  Commissioner 
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Durr  does  not  share  in  that  construction 
and  filed  a  separate  statement  of  his  own 
at  the  time  that  that  construction  was  an- 
nounced to  the  Congressional  Committees. 
However,  that  is  the  construction  of  the 
majority  of  the  Commission  and,  right  or 
wrong,  they  have  reported  their  construc- 
tion and  they  are  awaiting  further  in- 
structions from  the  Congress  on  that  point. 

Under  the  present  act  it  would  be  ex- 
ceedingly difficult  to  deal  with  that  prob- 
lem because  you  do  not  have  uniform  ac- 
counts for  these  radio  stations.  You  have 
no  uniform  standards  with  which  to  de- 
termine what  would  be  the  proper  basis 
for  placing  a  price  on  one  of  these  radio 
stations. 

In  the  utilities  that  we  regulate  the 
Commission  has  specific  authority  from 
Congress  to  prescribe  a  uniform  system  of 
accounts,  so  that  we  know  what  every 
piece  of  propei-ty  they  have  is  worth, 
their  original  cost,  their  replacement  value. 
With  respect  to  radio  stations  we  have 
no  such  power.  We  have  not  a  starting 
point  at  which  to  make  a  determination  as 
to  what  the  proper  price  for  selling 
should  be. 

I  think  the  Commission  does  need  fur- 
ther instructions  from  the  Congress  upon 
that.  I  think  it  was  the  intention  of  the 
Commission,  in  making  the  recent  report 
to  Congress,  to  request  the  Congress  to 
give  it  further  instructions,  if  the  Con- 
gress is  not  satisfied  with  the  present 
procedure.  We  are  helpless  until  the  Con- 
gress acts. 

On  the  point  of  a  uniform  system  of 
accounts,  I  think  there  is  this  further 
very  important  point:  .  .  .  We  should 
have  specific  statutory  authority  to  re- 
quire all  transactions  with  respect  to  a 
radio  station  to  be  kept  in  one  uniform 
book,  so  that  we  would  never  have  to  go 
running  all  over  town  to  find  out  what 
was  really  going  on  in  that  station.  It 
would  be  all  in  one  place  and  uniform  at 
every  station.  That  would  be  a  very  de- 
sirable amendment. 

I  would  recommend  such  an  amendment. 
I  am  speaking  on  my  own  now  and  I  am 
not  making  a  recommendation  for  the 
Commission  itself.  It  has  not  formally 
voted  on  it.  I  take  the  responsibility,  and 
I  am  doing  it  in  my  role  as  general  coun- 
sel for  the  Commission. 

Those  two  amendments  I  would  recom- 
mend, and  I  would  also  strongly  again  rec- 
ommend a  revision  of  Sec.  310(b),  a  clari- 
fication of  Sec.  310(b)  which  governs 
transfers  of  control  of  these  radio  stations. 

Testifying  Sept.  7  before  the 
Committee  which  was  probing  the 
sale  of  WFTL  Ft.  Lauderdale- 
Miami,  Mr.  Denny  said: 

I  don't  personally  advocate  fixing  the 
rates  and  making  public  utilities  of  these 
radio  stations,  because  I  think  competition 
in  the  radio  industry  is  the  ideal  way 
of  preserving  free  speech.  I  think  that 
common  carrier  regulation  of  radio  sta- 
tions would  be  undesirable.  I  think  the 
present  Sec.  310(b)  of  the  Act  ...  is  in- 
adequate because  it  does  speak  in  terms  of 
control.  I  am  not  speaking  for  the  Com- 
mission, because  they  have  not  taken  a 
formal  vote  or  made  a  recommendation 
on  this  matter,  although  I  think  Chairman 
Fly  has  made  a  recommendation  to  the 
Senate  Interstate  Commerce  Committee  for 
the   amendment  of   Sec.  310(b). 

In  my  opinion  Sec.  310(b)  should  be 
amended  so  as  to  give  the  Commission 
control  over  the  transfer  of  smaller  inter- 
ests. I  would  advocate  that  the  Commis- 
sion be  given  jurisdiction  over  transfers 
of  15  or  20  or  certainly  25%  interests.  I 
think  if  a  man  owns  a  15  or  20  or  25% 
interest  in  so  important  a  mechanism  as 
a  radio  station,  it  is  very  desirable  that 
he  come  before  the  Commission  and  let 
the  Commission  find  out  who  he  is  and 
approve  his  ownership. 

Mr.  Denny  submitted  the  follow- 
ing proposed  amendment  to  Sec. 
310(b) : 

Amend  Sec.  310(b)  of  said  title  III 
by  deleting  said  paragraph  and  substitut- 
ing the  following: 

"(b)  The  station  license  required  here- 
by, the  frequencies  authorized  to  be  used 
by  the  licensee,  and  the  rights  therein 
granted  shall  not  be  transferred,  assigned, 
or  in  any  manner  either  voluntarily  or 
involuntarily  disposed  of,  or  indirectly  by 
transfer  of  control  of  any  corporation 
holding  such  license,  to  any  persons,  nor 
may   stock  or  other  participation  in  the 


EXPENSIVE  PROBE 

Cost  of  FCC  Quiz  by  House 
 Near  Quarter  -  Million  


CONSERVATIVE  estimates  place 
cost  to  the  taxpayers  of  the  House 
Select  Committee  investigation  of 
the  FCC  at  nearly  a  quarter-mil- 
lion dollars. 

Created  in  January  1943  the  Se- 
lect Committee  is  scheduled  to  ex- 
pire at  midnight  Jan.  2  with  the 
78th  Congress  at  a  total  cost  of 
$106,000,  appropriated  by  Congress 
alone.  In  addition  the  FCC  spent 
well  over  $120,000  in  salaries,  ex- 
hibits and  incidental  expenses  in- 
volved in  the  probe.  > 

Figures  compiled  by  the  FCC 
Law  Dept.  show  that  149  staff 
members  devoted  at  least  an  hour 
or  more  at  the  investigation.  A 
total  of  49,009  man-hours  were  con- 
sumed by  Commission  personnel, 
digging  up  files,  facts  and  figures 
for  the  Committee.  Charles  R. 
Denny,  FCC  general  counsel,  esti- 
mated that  6,126  man-days  were 
consumed  by  Commission  person- 
nel, or  approximately  20  man- 
years. 

Nathan  David,  former  assistant 
general  counsel,  spent  full  time,  a 
total  of  1,600  hours  until  he  left 
the  FCC  in  November  1943  to  enter 
the  Navy,  and  his  successor,  Peter 
Shuebruk,  devoted  2,900  hours — 
or  all  his  time  to  the  inquiry. 

Mr.  Denny  spent  1,700  hours  or 
212%  man-days — two-thirds  of  a 
working  year  and  Walter  White, 
administrative  assistant  to  the  gen- 
eral counsel,  devoted  2,528  hours 
to  the  investigation.  Altogether, 
4,811  items  were  filed  with  the  Com- 
mittee, aside  from  scores  of  sta- 
tion files  and  other  Commission 
data. 


'Digest'  Award 

RADIO'S  outstanding  musical  discovery 
of  the  year,  according  to  a  poll  conducted 
by  Magazine  Digest,  Toronto,  is  Leonard 
Sues,  orchestra  conductor  on  Bristol- 
Myers  Co.'s  Eddie  Cantor  Show  on  NBC. 
Conferred  on  Mr.  Sues  on  last  Wednes- 
day's broadcast,  award  is  the  first  of 
its  kind  to  be  made  by  the  magazine, 
and  will  probably  be  followed  by  similar 
awards  from  year  to  year,  according  to 
Murray  Simmons,  publisher. 


ownership  of  any  corporation  holding  a 
license,  whether  or  not  such  transfer  con- 
stitutes a  transfer  of  control,  be  trans- 
ferred to  any  person,  if  as  a  result  of 
the  transfer  the  transferee  will  hold 
20%  or  more  of  the  stock  or  other  par- 
ticipation in  ownership,  unless  the  Com- 
mission shall,  after  securing  fuU  informa- 
tion, decide  that  said  transfer  is  in  the 
public  interest,  and  shall  give  its  consent 
in  writing." 
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Regional  WLB  Panel  ReaMrms  Rule 
Denying  Assigned  Fee  to  Announcers 


REAFFIRMING  a  position  taken 
last  August  by  the  National  War 
Labor  Board  in  the  WMAL  case, 
a  Chicago  regional  WLB  panel  has 
recommended  unanimously  that 
AFRA  demands  for  assigned  fees 
for  commercials  at  seven  Chicago 
B  stations  be  denied.  Instead,  the 
panel  favored  a  flat  15%  increase 
in  the  salaries  of  announcers, 
;  retroactive  to  Nov.  1,  1943.  Sta- 
tions involved  are  WJJD  WIND 
WAAF  WAIT  WGES  WSBC 
WCFL. 

In  its  report  on  the  dispute,  the 
panel  found  that  the  union's  pro- 
posal that  announcers  receive  ex- 
tra fees  ranging  from  25c  to  $1.50 
for  commercials  (excluding  spots) 
would  increase  compensation  paid 
to  announcers  by  $15  to  $39  a 
I  week. 

The  panel  took  issue  with 
AFRA's  contention  that  the  as- 
signed fee  system  used  on  "A" 
stations  should  also  govern  "B" 
stations.  On  this  point  the  report 
declared : 

The  Panel  ...  is  of  the  opinion  that 
a  provision  which  in  the  case  of  A 
stations  produces  no  additional  earn- 
ings must  be  carefully  scrutinized  be- 
fore it  is  applied  to  the  B  stations 
where  its  effect  on  wages  would  be 
substantial.  The  pattern  generally 
established  in  the  industry  is  that  the 
A  stations  pay  higher  rates  for  the 
same  work  on  the  assumption  that 
the  larger  stations  require  a  higher  de- 
gree of  skill  and  talent.  The  Panel  can 
see  no  basis  on  which  it  can  recom- 
mend a  i)rovision  which  would  have 
the  opposite  effect. 

The  precedent  established  with  the 
A  stations  does  not  appear  to  the  Panel 
to  be  conclusive,  first  because  the 
A  stations  are  permitted  12  15-minute 
announcements  before  pi-ogram  fees 
become  operative,  second  because  the 
arrangement  has  in  fact  produced  no 
supplementary  revenue  for  the  an- 
nouncements on  A  stations.  Had  the 
union's  request  been  exactly  the  same 
in  this  instance  the  demand  of  the 
union  might  appear  valid  on  the  basis 
of  principle  but  it  must  be  recognized 
that  the  B  stations  carry  many  more 
commercial  announcements  than  do 
the  A  stations  and  that  it  would 
be  very  difBcult  to  develop  a'  formula 
on  this  point  that  would  be  acceptable 
to  both  parties. 

The  panel  expressed  the  opinion 
that  the  Board  would  probably  be 
unwilling  to  set  up  any  schedule 
of  program  fees  in  view  of  the 
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decision  in  the  WMAL  case  in 
which  the  Board  reversed  the  rec- 
ommendation of  the  hearing  officer 
and  denied  the  request  for  pay- 
within-pay.  Even  if  the  parties 
could  reach  some  agreement  for 
a  schedule  of  fees  departing  from 
the  established  form  of  compensa- 
tion, the  panel  observed,  the  Board 
"would  find  it  necessary  to  scru- 
tinize the  effects  of  the  agreement 
in  terms  of  the  Stabilization  Order 
and  would  limit  increased  earnings 
to  those  permitted  under  the  or- 
der." 

In  recommending  that  the  re- 
quest for  supplementary  program 
fees  be  denied,  the  panel  stated 
that  the  facts  in  the  case  "do  not 
support  the  claim  of  gross  inequal- 
ity as  between  announcers  in  the 
A  and  B  stations".  In  recommend- 
ing a  15%  increase  in  rates,  as 
against  a  10%  increase  plus  sup- 
plementary fees  requested  by 
AFRA,  it  declared  that  such  an  in- 
crease would  be  proper  under  the 
wage  stabilization  order  inasmuch 
as  pay  raises  granted  the  announc- 
ers since  the  war  were  the  cul- 
mination of  negotiations'which  had 
been  going  on  for  several  years. 

In  the  WMAL  case,  the  WLB 
denied  AFRA's  request  for  a 
schedule  of  fees  for  assigned  com- 
mercial broadcasts  but  granted  an 
increase  of  $50  a  month  in  the 
base  salary  of  staff  announcers 
[Broadcasting,  Aug.  28].  A  peti- 
tion filed  by  the  union  for  recon- 
sideration of  the  decision  was 
granted  by  the  Board  on  Oct.  29 
but  no  action  has  yet  been  taken. 


Overseas  Xmas  Show 

WMCA  New  York,  bringing  holi- 
day greetings  for  the  second  Christ- 
mas from  New  York,  New  Jersey 
and  Connecticut  servicemen  sta- 
tioned in  far-off  points  of  the  world 
[Broadcasting,  Nov.  27],  expand- 
ed this  year's  broadcast  to  cover  a 
20-hour  period,  one  of  the  largest 
and  most  elaborate  programs  of  its 
kind  in  radio  history.  Estimated 
overall  costs,  including  line  charges 
for  overseas  pick-ups,  may  run 
close  to  $20,000.  With  all  commer- 
cial programs  cancelled  from  noon 
to  7  a.m.  the  following  day  for  a 
ten-hour  broadcast  and  recorded 
repeat,  Nathan  Straus,  WMCA 
president,  last  week  expressed  spe- 
cial thanks  to  advertisers  for  co- 
operating in  relinquishing  their 
time.  All  of  the  communications 
systems  in  this  country,  he  said, 
as  well  as  the  BBC,  Chinese  News 
Service,  and  the  Australian  Broad- 
casting Co.  gave  unselfishly  of  their 
time  to  make  the  program  possible. 


WNOE  Seeks  Shift 

PETITION  was  filed  with  the  FCC 
last  week  by  WNOE  New  Orleans 
for  reinstatement  of  application 
requesting  a  construction  permit 
to  change  frequency  from  1450  kc 
to  1060  kc,  increase  of  power  from 
250  w  to  50,000  w  and  installation 
of  a  directional  antenna  for  day 
and  night  use.  KYW  Philadelphia 
is  now  on  the  1060  kc  clear  channel 
assignment. 


Porter  Heads  FCC 

(Continued  from  page  13) 

nee.  Chairman  Wheeler  said. 

Moreover,  minority  members  of 
the  Committee  are  said  to  hold 
the  view  that  the  Craven  vacancy 
properly  should  go  to  a  Republican, 
although  technically  it  can  go  to 
one  of  any  political  faith.  With 
the  Porter  appointment,  there  are 
three  Democrats,  two  Republicans 
and  one  Independent  (Mr.  Jett) 
on  the  Commission.  The  law 
specifies  that  not  more  than  four 
members  of  tbe  seven-man  Commis- 
sion shall  be  affiliated  with  the 
same  political  party. 

The  40-year-old  Kentuckian 
comes  to  the  FCC  helm  with  an  ex- 
tensive background  as  a  news- 
paperman, lawyer  and  Government 
official  [Broadcasting,  Nov.  20]. 
From  1937  until  1942  he  was 
Washington  counsel  for  CBS.  After 
serving  as  deputy  administrator 
of  OPA  in  charge  of  rent  control 
he  became  associate  administrator 
of  the  War  Food  Administration 
in  June  1943  and  the  following 
month  became  associate  director 
of  the  Office  of  Economic  Stabiliza- 
tion. Last  March  he  became  director 
of  publicity  for  the  Democratic  Na- 
tional Committee  and  resigned  that 
post  to  accept  the  FCC  appoint- 
ment. Since  1941  he  has  been  a 
lecturer  on  administrative  law  at 
Catholic  University. 
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f*IIOFESSIO\AL 
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Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pre»s  Bldg^  Wa»h.,  D.'C 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859 


G  e  O  P  G  F  C 


DAVIS 


Consulting  Radio  Engineer 
Munsey  6ldg  District  iAib 

Washington,  D.  C. 


Freqii«M!«-\  Measuring 

EXACT  MF.ASUREMEXTS 

ANY  HOI  R_AND  DAY 
R.C.A.    PomtTiunications.  Inc. 

fc6   Rr..a<l   Sl..    N.w   Y..rk    4,   N.  Y. 


JOHN  BARRON 

Consuifinq    Radio  Engineers 

Specializing  tn  Broodcast  and 
Allocation  Engineering 
Eorle  Building,  V-astiingion  4,  D.  C. 
Telephone  NAtionol  7757 


WOODWARD  &  KEEL 

CONSULTING   RADIO  ENGINEERS 
Eorle    BIdg.        •        NAtional  6513 
Woshinglon    4,    D.  C. 


LOHNES  &  CULVER 

CONSULTING   RADIO  ENGINEERS 
Munsey  BIdg        •       District  8215 
Woshrngton  4,  D.  C. 


MAY.  BOND  &  ROTIIROCK 

COSSVLTINC   RADIO  ESCINF.BRS 
4M   rW   TEI.EVISIi)N  F4CSIMILM 
ftmilnnal  l>r»>  R/rfg.  Wath.  4,  D.  C. 
Ditlrirl   7362      •     Cleh»  5880 


HEtBERT  L.  WiLSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACt|MllE 
FIELD  OFFICE 
^1    Braad  St.,  Bridgeport,  Conn. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 


•  International  Building,  Washington,  D.  C. 
e  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
O  Cross  Roads  of  the  World,  Hollywood,  Calif. 

-     I   1. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •    Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADtO  ENGINEER 
From  FCC  Application  to  Com- 
plete Installation  of  Equipmoit 

5  469  Church  St.,  N.V/.,  Washington  5,  D.  C 


PAUL    A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 

1900  F  St.,  N.  W. — V^ashington,  D.  C. 
Phone:  Metropolitan  0540 


Franl<  H.  A4c[ntosh 
Consulting  Radio  Engineers 

Shorcham  BIdg.         ME.  4477 
Washington,  D.  C. 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH..  D.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


■DECEMBER  16  TO  DECEMBER  22  INCLUSIVE- 


Decisions  .  .  . 


DECEMBER  16 

WSYR  Syracuse — Granted  motion  re- 
questing 60-day  continuance  hearing  on 
application  for  CP  new  set  12-21-44 ;  con- 
tinued same  to  2-21-45. 

DECEMBER  19 

960  kc-KROW  Oakland,  Cal.— Granted 
vol.  assgn.  license  from  Educational  Broad- 
casting Corp.  to  KROW  Inc.  for  $250,- 
000  plus. 

1240  kc-WGGA  Gainesville,  Ga.— Gianted 
acquisition  of  control  by  sale  of  20  sh 
(11.43%)  outstanding  capital  stock  by 
Austin  F.  Dean  to  Charles  Smithgall  for 
$5,375. 

1170  kc  NEW-Nevr  Haven  Broadcasters. 
New  Haven,  Conn. — Granted  petition  in 
part  to  reinstate  application  for  CP  new 
standard  ^  tation  1  kw-  D,  and  designated 
said  application  for  hearing. 

1270  kc-KGGU  Mandan,  N.  D.— Granted 
vol.  transfer  control  from  J.  K.  Kennelly 
and  T.  G.  C.  Kennelly  (joint  owners),  J. 
K.  Kennelly  and  Palace  Theatre  Co..  by 
transfer  146  2/3  sh  (66  2/3^rl  capital  stock 
to  W.  S.  Russell,  H.  S.  Russell,  W.  R. 
Russell,  J.  W.  Lanterman.  H.  W.  Lanter- 
man.  A.  M.  Femrite,  W.  H.  Walton  and 
F.  M.  Foster  for  $3,667 

1580  kc  NEW-Texas  Broadcasters,  Hous- 
ton. Tex. — Designated  for  hearing  appli- 
cation for  CP  new  standard  station  1  kw 
D   500   w  N  unlimited. 

WJZ  New  York — Adopted  order  deny- 
ing petition  for  rehearing  filed  by  WJZ. 
directed  against  11-9-44  order  of  FCC  grant- 
ing KWBU  special  service  authorization 
for  1030  kc  50  kvf  DA,  during  hours  local 
sunrise  to  local  sunset  Corpus  Christi. 
Also  adopted  order  denying  petition  filed 
by  WJZ  requesting  reconsideration  of  FCC 
10-9-1944  order  granting  in  part  its  mo- 
tion for  enlargement  of  issues  in  hearing 
on  applications  of  KGB  for  mod.  CP  and 
for  license  to  cover  CP  as  mod.  (Dockets 
6584   and  6585). 

1450  kc-WNOE  New  Orleans — Giianted 
vol.  assgn.  licen  e  from  WNOE  Inc.  to 
-James  A.  Noe,  no  monetary  consideration. 

1450  kc-KNOE  Munroe.  La.— Granted 
vol.  assgn.  license  from  WNOE  Inc.  to 
James  A.  Noe,  no  monetary  consideration. 

1450  kc-WlLM  Wilmington.  Del.  Grant- 
ed transfer  conti-ol  from  J.  Hale  Steinman 
and  John  F.  Steinman,  by  sale  404  sh 
(Pfi  2  -Mr)  voting  stock  and  68  sh 
(66  2  3'^)  non-voting  preferred  stock  to 
AIf-o-1  G.  F^'l  for  $125,000. 

1400  kc-WAGF  Dothan,  Ala.— Granted 
mod.  license  change  hours  operation  from 
D  to  unlimited. 

790  kc-KECA  Los  Angeles— Granted  li- 
cense renewal   on   regrular  basis. 

Earl  C.  Anthony  Inc. — Adopted  order 
dismissing  application  for  renewal  of  li- 
cense of  KECA  Los  Angeles  pending  in 
Docket  6602. 

WJZ  New  York.  WENR  Chicago,  KGO 
San  Francisco,  KECA  Los  .\neeles — Grant- 
ed vol.  assgn.  license  WJZ  WENR  KGO 
T^FCA  a"d  4  associated  relay  stations  from 
Blue  Netwoi'k  Inc.  to  American  Broad- 
casting Co.,  Inc.,  no  monetary-  considera- 
tion. 

1400  kc  NEW-Granite  District  Radio 
Broadcasting  Co..  Salt  Lake  City — Granted 
extension  of  time  to  1-13-45  within  which 
to  comply  with  procedural  conditions  at- 
tached to  conditional  grant  for  new  stand- 
ard station. 

1600  kc  NEW-Central  Vallev  Radio.  Lodi, 
Cal. ;  Valley  Broadcasting  Co..  Pomona, 
Cal. — Desigrnated  for  consolidated  hear- 
ing application  of  Central  Valley  Radio  for 
CP  new  standard  station  25T  w  unlimited 
and  application  of  Valley  Broadcasting  Co. 
for  CP  new  standard  station  500  w  un- 
limited. 

950  kc-WSPA  Snartanburir.  S.  C. — Grant- 
ed license  renewal  for  regular  period. 

1380  kc-KTSM  El  Paso.  Tex.— Granted 
license  renewal  for  period  ending  not  later 
than  11-1-47. 

1.^90  kc-wrsc  Charleston,  S.  C— Same. 

1190  kc-KEX  Portland.  Ore.— Granted 
further  extension  of  license  on  temp,  basis 
only  pending  determination  of  license  re- 
newal application,  in  no  event  later  than 
3-1-45. 

ei'O    kc-Kr:W   Portland,    Ore. — Same. 

110   kc-WBT   Charlotte,   N.    C— Sime. 

1470  kc-KRBC  Abi'ene.  Tex.:  San  Ja-!nto 
Broadcasting  Co.,  Houston.  Tex.;  KPLC 
Lake  Charles,  La. — Granted  petition  to  re- 
instate application  for  CP  change  1450 
kc  to  1470  kc,  increase  250  w  to  ^  kw. 
pn-.i-e  fhare-es  DA.  a'ld  designated  said  ap- 
plication for  consolidated  hearing  with 
application  of  San  Ja-into  Bmadcastin"; 
Co.  for  CP  new  standard  station  1  kw 
unlimited:  and  with  application  of  KPLC 
to  change  assignment  from  250  w  unlimited 
time  to  1490  kc  to  1470  kc  1  kw  unlim- 
ited, install  new  trans,  and  make  changes 
in  antenna. 


Tentative  Calendar  .  .  , 

DECEMBER  28 
Consolidated  Hearing 
1230  kc  NEW-Marietta  Broadcasting  Co., 
Marietta,  Ga.— CP  1230  kc  250  w  unlim- 
ited. 

1230  kc  NEW-Chattahoochee  Broadcasters. 
Marietta,   Ga. — 1230  kc   250   w  unlimited. 

Other  Party— WBLJ  Dalton.  Ga. 
DECEMBER  29 

1580  kc  NEW-Harold  H.  Thorns,  Dur- 
ham,  N.   C. — CP    1   kw  unlimited. 


NEW-Evansvil!e  on  the  Air  Inc.,  Glen- 
wood,  Ind. — Granted  CP  new  developmental 
broadcast  station  1  kw  unlimited,  special 
emi  sion  for  FM  on  frequency  to  be  as- 
signed  by   FCC   chief  engineer. 

NEW-Zenith  Radio  Corp..  Chicago- 
Granted  CP  new  experimental  television 
station  to  operate  wi;h  4  kw  (peak)  visual: 
aural  4-6  kw,  unlimited,  frequency  to  be  as- 
signed by  FCC  chief  engineer. 

NEW-Intermountain  Broadcasting  Corp., 
Salt  Lake  City — Granted  CP  new  experi- 
mental television  station  to  operate  with 
400  w  (peak)  visual;  200  w  aural,  unlim- 
ited time,  frequency  to  he  assigned  by  FCC 
chief  engineer. 

1240  kc-WBAX  Wilkes-Barre,  Pa.— Set 
for  further  hearing  applications  of  Wilkes- 
Barre  Broadca-ting  Corp.  (Docket  6135); 
Central  Broadcasting  Corp.  (Docket  6169); 
Northeas.tern  Pennsylvania  Broadcasters 
Inc.  (Docket  6170)  and  Key  Broadcasters 
Inc.  (Docket  6171)  for  CPs  new  standard 
stations  at  Wilkes-Barre,  to  be  consoli- 
dated with  hearing  on  application  of  John 
E.  S'enser  Jr.  for  regular  license  for 
WBAX. 

1400  kc  NEW-Charles  P.  Blackley,  Staun- 
ton, Va. — Granted  CP  new  standard  sta- 
tion   250    w    u-limited;  conditions. 

1240  kc-WCHV  Charlottesville.  Va.— 
Granted  mod.  licence  operate  on  1240  kc 
with  250  w  unlimited  time;  conditions. 

1230  kc-WFVA  Fredericksburg,  Va.— 
Granted  mod.  license  operate  on  1230  kc 
with    253    w    unlimited    time:  conditions. 

1450  kc  NEW-Thomas  G.  Tinsley  Jr., 
Richmond,  Va. — Granted  CP  new  standard 
station  250  w  ST-WBBL  Richmond;  con- 
ditions. 

1450  kc-WBBL  Richmond,  Va. — Granted 
operation  on  1450  kc  with  250  w  duri  g 
specified  hours:  Sunday  11  a.  m.  to  12:15 
p.m.   and    8-9    p.m.   onlv:  conditions. 

1240  kc  NEW-Southside  Virginia  Broad- 
casting Corp..  Petersburg,  Va. — Granted 
CP  new  standard  station  250  w  unlimited; 
conditions. 

DECEMBER  20 

WFBM  Indianapolis — Granted  petition  in- 
sofar as  it.  requested  leave  to  intervene  in 
hearing  on  application  of  Courier  Broad- 
casting Service  for  new  station  Birming- 
ham, Ala.  (consolidated  with  Magic  City 
Broadcasting  Co.  (Docket  6679).  Patter- 
son Broadcasting  Service  (Docket  6680); 
Thomas  N.  Beach  (Docket  6681);  dis- 
mibsea  petition  insofar  as  it  requested 
enlargement  of  i  sues  to  be  detemnined  m 
hearing  on   Courier  Broadcasting  Servico. 

Ronald  B.  Woodyard,  Utica,  N.  Y. — Grant- 
ed petition  for  leave  to  amend  application 
for  CP,  so  as  to  specify  new  and  different 
trans.;  application  as  amended  retained 
on  hearing  docket. 

Utica  Observer-Dispatch  Inc.,  Utica,  N. 
Y. — Granted  petition  for  leave  to  intervene 
in  consolidated  hearings  on  applications  of 
Utica  Broadcasting  Co.  and  Ronald  B. 
Woodyard  for  CPs. 

WGTM  Wilson,  N.  C— Granted  motion 
for  continuance  hearing  new  set  1-8-45,  re 
mod.  license,  and  Durham  Broadca  ting 
Co.  for  new  station  Durham,  N.  C;  hear- 
ing continued  to  3-8-45. 

Applications  .  .  . 

DECEMBER  18 

1550  kc-WSOC  Charlotte,  N.  C— CP 
change   1240  kc  to  1550  kc. 

1550  kc-WSOC  Charlotte,  N.  C— CP 
change  1240  kc  to  1550  kc,  increase  250  w 
to  10  kw.  install  new  trans,  and  DA-N. 
and  change  trans,  site. 

1240  kc  NEW-Teche  Broadcasting  Co.. 
New  Iberia,  La. — CP  new  standard  sta- 
tion 250  w  unlimited. 

47,700  kc  NEW-Josh  L.  Home,  Rocky 
Mount,  N.  C. — CP  new  FM  station,  7,250 
sq.  mi.,  $35,300  estimated  cost. 

1240  kc-WSAP  Portsmouth,  Va.— CP 
change  1490  kc  to  1240  kc  (Petition  to  re- 
instate) . 

49,700  kc  NEW-WFAM  Inc.,  Lafayette, 

Ind. — CP  new  FM  station,  $12,860  esti- 
mated cost. 

1000  kc  NEW-Taylor  Radio  &  Television 
Corp.,  San  Diego — CP  new  standard  sta- 
tion 250  w  unlimited  (Dismissed  at  re- 
quest of  attorney). 


Page  64    •    December  25,  1944 


BROADCASTING    •    Broadcast  Advertising 


DECEMBER  19 
1450  kc  NEW-Mitchell  G.  Meyers,  Ruben 
E.  Aronheim  &  Milton  H.  Meyers,  Brocton, 
Mass. — Cp    new    standard    station    250  w 
unlimited. 

Channel    3   NEW-WITH    Baltimore— CP 

new   commercial   television  station. 

48,100  kc  NEW-WMC  Memphis— CP  new 
FM  station,  19,640  sq.  mi.,  $117,500  esti- 
mated cost. 

NEW-National  Broadcasting  Co.  near 
Dison,  Cal. — License  to  cover  CP  new  in- 
ternational broadcast  station  (KNBC). 

NEW-National    Broadcasting    Co.,  near 
Dixon,  Cal. — License  to  cover  CP  new  in- 
ternational broadcast  station  (KNBA). 
DECEMBER  20 

1450  kc  NEW-Standard  Life  Broadcast- 
ing Co.,  Meridian,  Miss. — CP  new  standard 
station  250    w  unlimited. 

47,500  kc  NEW-Georgia  School  of  Tech- 
nology, Atlanta,  Ga. — CP  new  develop- 
mental broadcast  station  1  kw  and  special 
emission  for  FM. 

1060  kc-WNOE  New  Orleans— CP  change 
1450  kc  to  1060  kc,  increase  250  w  to  50 
kw,  install  new  ti-ans.  and  DA-DN  and 
move  trans,   (petition  to  reinstate i. 

1400  kc  NEW-Dorman  Schaeffer,  Klamath 
Falls,  Ore. — CP  new  standard  station  250 
w  unlimited,  amended  re  change  type  trans, 
(petition  for  reinstatement  dismissed-lack 
of  prosecution). 


People's  Radio  Stock 

PLANS  were  completed  last  week 
for  issuance  of  stock  by  the  Peo- 
ple's Radio  Foundation,  recently  in- 
corporated in  New  York  State  to 
operate  a  community  FM  station 

.under  the  support  and  control  of 
labor  and  other  progressive  groups 
[Broadcasting,  Dec.  11].  Formal 
license  application  will  be  filed  with 
the  FCC  as  soon  as  from  $25,000  to 
S30,000  worth  of  shares  have  been 
sold.  Formal  approval  for  the  stock 
has  net  been  received  yet  from  the 
Securities  &  Exchange  Commission. 
Members  of  the  foundation's  tempo- 
rary executive  committee  include 
Joseph  Brodsky,  attorney  and  legal 
representative;  Rockwell  Kent,  art- 
ist and  general  president,  Interna- 

"tional  Workers  Order;  and  Samuel 
Novick,  president,  Electronic  Corp. 
of  America;  Leverett  Gleason,  edi- 
tor. Reader's  Scope;  and  A.  A.  Hel- 
ler, president,  Jefferson  School  of 
Social  Science. 


Wet  work  [\ccovnts 

All  time  Eastern  Wartime  unless  indicated 
New  Business 

WASHINGTON  COOPERATIVE  Egg  & 
Poultry  Assn.,  Seattle  (Lynden  poultry),  on 
Dec.  13  started  Collins  Callina  on  13  NBC 
Pacific  stations.  Sun.  10:15-10:30  p.m. 
(PWT).  Agency:  Pacific  National  Adv.. 
Seattle. 

BRISTOL-MYERS  Co.  of  Canada,  Mon- 
treal (Ipana  toothpaste  and  Sal  Hepatica). 
on  Jan.  2  start  Allan  Young's  Show  on  24 
CBC  Dominion  network  stations,  Tues. 
8:30-9  p.m.  Agency:  Ronalds  Adv.  Agency, 
Montrel. 

Renewal  Accounts 

CELANESE  Corp.  of  America  (Celanese 
products)    on   Jan.   3    renews    Great  'Mo- 
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MAX  E.  MARKELL,  at  one  time  engineer 
at  WHN  and  WNEW  New  York  and 
WHOM  Jersey  City,  and  later  engineer  on 
rad^o  receiver  design  for  Interstate  Broad- 
casting Co.,  New  York,  has  .ioined  RCA 
as  specialist  on  industrial  tube  applica- 
tions in  the  equipment  tube  section  at  the 
company's  Harrison.  N.  J.  plant.  For  the 
past  four  years.  Mr.  Markell  has  serviced 
as  chief  of  the  vacuum  tube  section  of 
the  U.  S.  Signal  Corps  at  Camp  Evans. 

DR.  DONALD  B.  SINCLAIR,  member  of 
the  engineering  staff  of  General  Radio  Co., 
Cambi-idge,  Mass.  since  1936.  has  been 
named  assistant  chief  engineer  in  charge 
of  circuit  development. 

BILL  SLATER,  after  nine  months  overseas 
with  the  OWI,  has  returned  to  the  con- 
trol room  staff  of  WGAR  Cleveland. 
DALE  GORDON,  released  from  the  Navy, 
has  joined  the  KPO  San  Francisco  engi- 
neering department  as  an  apprentice  engi- 
neer. 

RODNEY  HAWKINS,  KPO  San  Francisco 
apprentice  engineer,  is  the  father  of  a  boy. 
ROBERT  DEHART,  CBS  general  short- 
wave engineer,  having  completed  West 
Coast  assignment,  has  returned  to  his  New 
York  headquarters. 

SEYMOUR  F.  JOHNSON,  engineer  of 
KFI  Los  Angeles  assigned  to  government 
research  for  the  armed  forces,  has  been 
o  nt'-d  station  FM  and  television  fa- 
cil-"ties  engineer.  Returnino:  from  radiation 
laboratory  of  Massachusetts  Institute  of 
Technology  in  mid-Decemb»r.  his  a'luoint- 
ment  follows  recent  ground-breaking  cere- 
monies for  KFI  Mt.  Wilson.  Cal.  television 
and  FM  transmitters. 

W.  G.  RICHARDSON  has  been  appointed 
transmission  and  development  engineer  of 
Canad'an  Bi-oadcasting  Corp.  He  has  been 
with  the  CBS  s-'nce  its  =t->rt  in  1936  and 
succeeds  K.  A.  MacKINNON  who  resigned 
to  enter  consulting  practice. 

VICTOR  J.  ROWE,  operator  of  CBK 
Watrous.  Sask.,  has  been  transferred  to 
the  new  Canadian  Broadcasting  Corp. 
shortwave  station  at  Saskville,  N.  B. 

JACK  SMITH,  formerly  of  Vancouver,  has 
joined  the  operating  staff  of  CBK  Watrous, 
Sask. 

CHARLES  FRITZ,  engineer  on  WPEN 
Philadelphia,  and  LYDIA  WORTHING- 
TON  of  Philadelphia  were  married  Dec.  16. 

ROBERT  L.  BLAGG  has  been  transferred 
from  the  announcing  staff  to  the  engi- 
neering department  of  WAJR  Morgantown, 
W.  Va. 


merits  in  Music  on  136  CBS  stations. 
Wed.  10-10:30  p.m.  Agency:  Young  & 
Rubicam,   N.  Y. 

LEVER  BROS.,  Cambridge  (Lifebuoy 
Soap),  on  Jan.  4  for  52  weeks  renews 
Bob  Burns  Show  on  78  NBC  stations. 
Thurs.  7:30-8  p.m.  (repeat:  9:30  p.m.). 
Agency:  Ruthrauff  &  Ryan,  N.  Y. 

CURTISS  CANDY  Co.,  Chicago  (candy), 
on  Dec.  30  renews  Warren  Sweeney-N ews 
on  138  CBS  stations.  Sat.  &  Sun.  11-11:05 
a.m.   Agency :   C.   L.   Miller  Co.,  Chicago. 

INTERNATIONAL  SILVER  Co.,  Meridan. 
Conn.  (Sterling  &  S.lverplate)  on  Jan.  7 
renews  Adventures  of  Ozzie  &  Harriet  on 
142  CBS  stations  and  21  CBC  stations. 
Sun.  6-6:30  p.m.  Agency:  Young  &  Rubi- 
cam,  N.  Y. 

WM.  WRIGLEY  Jr.  Co.,  Chicago  (gum), 
on  Dec.  28  for  52  weeks  renews  The  First 
Line  on  140  CBS  stations,  Thurs.  10-10:30 
p.m.  Agency:  Arthur  Meyerhoffi  &  Co., 
Chicago. 

CITIES  SERVICE  Co.,  New  York  (gas  & 
oil),  on  Jan.  26  for  52  weeks  renews 
Highways  in  Melody  on  69  NBC  stations. 
Fri.  8-8:30  p.m.  Agency:  Foote,  Cone  & 
Belding.  N.  Y. 

SINCLAIR  REFINING  Co.,  New  York 
(oil,  gasoline),  on  Jan.  2  renews  period 
for  52  weeks  on  148  MBS  stations,  Tues.. 
Thurs.  and  Sat.  8-8:15  p.m.  replacing 
A  tnur  Hale's  Confidentially  Yours  on  118 
Midwestern  and  Southern  stations  with 
Frank  Singi  er's  Sinclair  Headliner,  and 
continuing  Headliner  on  30  Eastern  MBS 
stations.  Agencv:  Hixson-O'Donnel  Adv. 
Inc.,   N.  Y. 

STANDARD  BRANDS,  New  York  (Yeast) 
for  52  weeks  has  renewed  One  'Man's 
Family  on  122  NBC  stations.  Sun.  8:30-9 
p.m.  Agency:   Kenyon  &  Eckhardt,  N.  Y. 

MUTUAL  BENEFIT  Health  &  Accident 
Assn.,  Omaha,  on  Jan.  12  for  52  weeks 
renews  Freedom  of  Opportunity,  Fri.  8:30-9 
p.m.  at  the  same  time  adding  35  MBS  sta- 
tions, making  a  total  of  214  MBS  stations. 
Agency  :  Arthur  Meyerhoff  &  Co.,  Chicago. 


CHARMS  ASSUMES 
WCAP  OWISERSHIP 

FORMAL  transfer  of  controlling 
interest  in  WCAP  Asbury  Park, 
500  w  outlet  on  1310  kc,  to  its  new 
owner.  Charms  Candy  Co.,  Bloom- 
neld  and  Asbury  Park,  took  place 
Friday,  Dec.  15.  Mrs.  Georgia  A. 
Burley,  mother  of  the  late  Thomas 
Hurley,  appeared  at  a  meeting  of 
the  out-going  board  of  directors  to 
turn  over  from  the  Thomas  Burley 
Estate  21  shares  of  stock,  repre- 
senting 55.3 '^^c  of  the  total  stock, 
for  $39,758.  Having  acquired  11 
additional  shares  from  minority 
stockholders  [Broadcasting,  June 
26]  the  company  now  holds  32  of 
the  38  shares,  Mr.  and  Mrs.  Nicholl 
Liebsman,  owning  the  remaining 
six  shares. 

Walter  W.  Reid  Jr.,  president. 
Charms  Candy  Co.,  was  elected 
president  of  the  board  at  a  reor- 
ganization meeting  the  same  day; 
his  son,  Walter  W.  Reid  3d, 
Charms  advertising  manager,  sec- 
retary. Morris  Scheck,  vice-pres- 
ident, Scheck  Adv.  Agency,  Newark, 
which  handles  the  Charms  account, 
was  named  vice-president  and  gen- 
eral manager,  and  Vera  N.  Scholes, 
station  manager.  Miss  Scholes  has 
been  acting  general  manager,  and 
was  formerly  assistant  treasurer. 
Ross  Cameron,  vice-president. 
Charms  Candy  Co.,  was  elected 
treasurer  and  Richard  W.  Stout, 
attorney  who  handled  the  transac- 
tion for  Charms,  was  elected  to 
the  board  of  directors.  Spot  Sales 
has  been  named  national  repre- 
sentative. 

New  owner  plans  to  move  sta- 
tion and  studio  to  the  top  floor  of 
the  Electric  Bldg.,  owned  by  Tasty- 
yeast  Candy  Co.,  a  Charms  subsidi- 
ary, as  soon  as  the  present  tenant's 
lease  expires.  Expanded  facilities, 
including  two  studio  audience  rooms 
and  newsroom  will  be  installed. 


MBS  SALES  VP  50%; 
TOTAL  20  MILLION 

IN  A  YEAREND  review  which 
omitted  any  reference  to  the  recent 
change  in  its  presidency.  Mutual 
last  week  reported  that  sales  for 
1944  topped  $20,000,000,  up  more 
than  509c  over  1943;  that  50  new 
affiliates  were  added  during  the 
year,  bringing  the  Mutual  total  to 
245,  of  which  146  are  in  one-station 
markets. 

Mutual  pointed  with  pride  to  its 
broadcasts  of  the  Detroit  Sym- 
phony orchestra,  to  be  expanded 
from  30  minutes  to  a  full  hour 
weekly  in  January;  renewal  of  the 
Cleveland  symphony  series;  Let's 
Face  the  Issue  forum;  its  domi- 
nance in  dance  band  broadcasts, 
and  to  the  acquisition  of  Phillips 
Carlin  as  vice-president  in  charge 
of  programs. 

Report  also  cited  the  centralized 
news  operation  established  this 
year  under  direction  of  John  Whit- 
more  and  establishment  of  a  news 
bureau  in  San  Francisco.  Exclusive 
World  Series  broadcasts  highlight- 
ed the  network's  sports  reporting, 
which  covered  74  major  events  in 
1944. 
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CBS  Poster  Award 

FIRST  prize,  consisting  of  a  War  Bond, 
in  the  fall  campaign  of  WISN  Milwaukee 
was  won  by  Cioline  Radke  for  her  poster. 
The  contest  was  a  tie-in  with  the  CBS 
national  "Complete  the  Drawing  Contest". 
Posters  were  based  on  caricatures  of  CBS 
talent.  Miss  Radke  and  other  winners 
received  their  prizes  on  a  radio  program 
broadcast  on  WISN. 


Disc  Showdown        Conley  Is  Named  AFM's  KSTP  PLEA 


(Continued  From  Page  18) 

not  fight  this  issue  the  results  can 
only  be  additional  and  more  unrea- 
sonable demands. 

From  a  250  w  NBC  affiliate:  We 
firmly  believe  NAB  should  take  stand 
on  this  issue.  Petrillo's  constant  de- 
finance  of  Government  orders  must  be 
checked  if  these  rules  are  to  mean 
anything.  It  is  time  for  not  only  the 
radio  industry  but  for  every  dem- 
ocratic thinking  person  to  speak  and 
act. 

From  a  100  w  NBC  affiliate:  We 
urge  you  to  take  a  firm  stand  support- 
ing NLRB.  We  will  stand  behind 
you  100%. 

From  a  50  w  Blue  affiliate :  If 
Petrillo  wins  in  this  fight  we  might 
as  well  give  him  the  radio  industry. 
For  once,  let's  fight  through  to  the 
finish,  avoiding  any  kind  of  compro- 
mise. 

From  a  250  w  Blue  affiliate:  The 
radio  industry  is  not  made  up  of 
mice.  Radio  cannot  observe  an  )ionest 
25th  anniversary  in  1945  while  bow- 
ing before  little  Caesar.  We  cannot 
pledge  our  listeners  broadcasting  that 
will  continue  to  give  vigorous  ex- 
pression to  the  American  principles 
that  made  communications  possible  un- 
less we  stand  pat  on  this  vital  issue. 

From  a  250  w  Blue  affiliate:  The 
present  situation  is  intolerable  and 
should  be  brought  to  a  head  once  and 
for  all.  Am  quite  willing  to  get  along 
with  little  or  no  music  for  the  next 
two  years  and  wait  for  a  rival  mu- 
sicians' union  to  come  into  being.  The 
industry  should  take  a  definite  stand 
now  against  any  and  all  such  crim- 
inal racketeering  practices.  We  urge 
and  expect  vou  to  take  a  firm  stand 
upholding  NLRB. 

From  a  5  kw  Mutual  affiliate :  NAB 
has  another  big  chance  to  demonstrate 
industry  .leadership  by  calling  upon 
broadcasters  and  networks  to  accept 
Petrillo's  challenge  and  fight  issue  to 
a  finish. 

From  a  2.50  w  Mutual  affiliate:  This 
must  be  Petrillo's  stopping  point.  The 
radio  industry  must  not  fail  on  this 
one. 

From  a  250  w  Mutual  affiliate : 
Having  a  showdown  now  will  be  much 
less  costly  than  later.  It  may  not  even 
be  possible  later. 

Small  Stations  Threatened 

From  a  100  w  Mutual  affiliate : 
Small  stations  especially  interested 
since  our  very  existence  might  be 
threatened  if  saddled  with  high-sala- 
ried platter  turners.  Industry  should 
stand  firmly  behind  NLRB  decision. 

From  an  owner  of  a  group  of  re- 
gional stations :  I  have  seen  the  grad- 
ual encroachment  of  parasitical  inter- 
ests until  we  now  face  one  of  the 
greatest  dangers  of  all,  namely  Pe- 
trillo. A  united  front  is  essential. 

From  a  nonaffiliate :  If  he  gets  by 
this  time,  additional  burdens  will  be 
brought  out.  We  xu-ge  NAB  to  fight 
this  issue. 

Approval  of  the  position  taken  by 
Broadcasting  in  its  Dec.  18  issue, 
in  an  editorial  entitled  "Stand  Up 
and  Fight:  11",  urging  the  net- 
works to  call  Petrillo's  bluff,  gave 
further  evidence  of  the  industry 
attitude.  One  midwest  station  owner 
who  wired  Mr.  Ryan  that  "every 
broadcaster,  NAB  and  networks 
should  stand  up  and  be  counted  un- 
der NAB  leadership  for  showdown 
with  Petrillo"  wrote  Broadcasting 
he  was  unable  to  foresee  "where 
this  thing  is  going  to  stop  when 
the  networks  keep  knuckling  to  Pe- 
trillo." 

Declaring  the  industry  has  never 
been  in  a  better  position  to  fight 
on  an  "all-out  basis",  the  broad- 
caster suggested  that  "someone 
should  call  on  all  networks  to  take 
a  firm  and  undivided  stand". 


Manager  of  KEX     REFUSED  BY  BOARD 


Mr.  Conley 


APPOINTMENT  of  J.  B.  Conley, 
manager  of  Westinghouse  stations 
WOWO  and  WGL  Fort  Wayne,  as 
general  manager  of  KEX  Port- 
land, operation  of 
which  will  be  tak- 
en over  by  West- 
inghouse Dec.  28, 
was  announced 
last  week  by  Lee 
B.  Wailes,  gen- 
eral manager  of 
Westinghouse  Ra- 
dio Stations  Inc. 

Mr.  Conley,  a 
veteran  in  the 
Westinghouse  or- 
ganization, and  office  manager  and 
auditor  of  the  Fort  Wayne  stations 
prior  to  his  promotion  to  manager 
in  October  1940,  will  arrive  in 
Portland  about  Jan.  1  to  assume 
his  new  duties.  Mr.  Conley,  a  Penn- 
sylvanian,  joined  Westinghouse  in 
1925  beginning  in  the  accounting 
department.  He  was  a  sergeant  of 
a  machine-gun  company  in  France 
during  the  last  war. 

Confidence  in  the  Industry 

Simultaneously,  Mr.  Wailes  an- 
nounced appointment  of  Paul  E. 
Mills,  salesmanager  of  the  Fort 
Wayne  stations,  as  Mr.  Conley's 
successor.  Mr.  Mills  had  been  with 
the  station  for  11  years,  and  was 
elevated  from  the  sales  staff  to 
salesmanager  three  years  ago.  A 
native  of  Fort  Wayne,  he  is  36. 

Referring  to  the  acquisition  of 
KEX  by  Westinghouse,  Mr.  Wailes 
said,  "Purchase  of  KEX  for  $400,- 
000  demonstrated  again  the  con- 
fidence of  the  Westinghouse  Co. 
in  the  business  and  industry  of  the 
Pacific  Northwest  and  particularly 
of  the  important  Portland  area. 
It  follows  by  only  a  few  months 
the  investment  of  approximately 
$100,000  by  our  company's  manu- 
facturing and  repair  department 
for  new  Portland  quarters  and  fa- 
cilities. 

"Plans  are  under  way  for  im- 
provements and  expansions  of 
KEX,  and  we  hope  to  so  program 
and  operate  the  station  that  it  will 
render  an  even  greater  service  to 
the  Portland  area." 

An  affiliate  of  the  Blue  operat- 
ing on  1190  kc  with  5,000  w  power, 
KEX  was  purchased  from  the  Ore- 
gonian,  also  owner  and  operator 
of  KGW.  Its  transfer  to  Westing- 
house was  approved  by  the  FCC  on 
Nov.  28.  At  the  same  time  the 
Commission  approved  sale  by  West- 
inghouse of  WGL  Fort  Wayne  to 
the  Farnsworth  Television  and  Ra- 
dio Corp.,  for  $235,000.  The  sale 
of  both  stations  complies  with  the 
recent  FCC  order  limiting  owner- 
ship by  a  single  operator  to  one 
standard  station  in  a  community. 

Administrative  office  of  KEX 
will  be  located  at  815  S.  W.  Yam- 
hill St.,  Mr.  Wailes  announced. 
Headquartering  there  will  be  the 
general  management,  sales,  audit- 
ing, traffic,  continuity  and  program 
management    activities.  "Because 


BREAKING  its  precedent  of  issu- 
ing no  decisions  while  a  strike  is  iii 
progress,  the  Sixth  Regional  War 
Labor  Board  last  Thursday  denied 
the  demands  of  the  AFM  for  a 
minimum  quota  of  musicians  and 
for  make-work  employment  of  plat- 
ter turners  at  the  Minneapolis  stu- 
dios of  KSTP.  Musicians  at  the  stu- 
dios hav£  been  on  strike  for  about 
five  months,  having  refused  a  pre- 
vious order  to  return  to  work. 

The  Board  denied  the  request 
that  a  minimum  of  eight  staff  mu- 
sicians and  that  three  record  turn- 
ers and  one  librarian  be  employed. 
It  set  up  a  wage  schedule,  retroac- 
tive to  March  15,  1944,  as  follows: 
$34.56  for  a  work  week  of  13  hours, 
$40.42  for  16  hours  and  $46.40  for 
20  hours.  The  union  had  demanded 
a  wage  of  $52.50  for  a  22-hour 
work  week. 

The  Board's  decision  upheld  the 
recommendation  of  the  panel 
[Broadcasting,  Nov.  13],  which 
had  been  held  up  under  WLB  pro- 
cedure when  the  musicians  re- 
sumed their  strike  after  originally 
complying  with  a  Board  order  to  re- 
turn to  work.  Members  of  the  Re- 
gional Board  are  Philip  Marshall 
and  Dale  Yoder  (public),  J.  B. 
Beardslee  and  W.  H.  Hartz  (indus- 
try), and  Samuel  C.  Evett  and 
Stanley  T.  Joers  (labor).  Labor 
members  did  not  vote  on  the  deci- 
sion. 


WBAX  Consolidated 

A  NEW  climax  in  the  much-liti- 
gated WBAX  Wilkes-Barre,  Pa., 
case  was  reached  last  week  when 
the  FCC  designated  for  further 
hearing- — to  be  consolidated  with  a 
hearing  on  the  application  of  John 
H.  Stenger  Jr.,  licensee  of  WBAX 
for  regular  license — four  other  ap- 
plications. They  include  those  of 
Wilkes-Barre  Broadcasting  Corp., 
Central  Broadcasting  Co.,  North- 
eastern Pennsylvania  Broadcasters 
and  Key  Bi-oadcasters,  all  seeking 
facilities  in  Wilkes-Barre.  Decision 
in  the  WBAX  case  has  been  hang- 
ing fire  a  half-dozen  years,  station 
meantime  operating  on  temporary 
license. 


Pierce  Honored 

TRIBUTE  was  paid  to  Robert  Mor- 
ris Pierce,  chief  engineer  for 
WGAR  Cleveland,  for  his  exploits 
while  serving  with  the  QWI  in 
Europe  and  Africa  in  a  statement 
inserted  in  the  Congressional  Rec- 
ord last  week  by  Sen.  Burton  (R- 
Ohio). 


of  the  wartime  shortages,  KEX 
will  continue  to  use  the  present 
studios  and  facilities  which  are 
shared  with  stations  KGW  and 
KWJJ  at  1011  S.  W.  Sixth  Ave. 
until  such  time  as  we  can  com- 
pletely operate  in  a  new  and  yet 
to  be  chosen  location." 

Under  Westinghouse  ownership, 
KEX  "will  keep  pace  with  the 
rapidly  developing  and  expanding 
radio  broadcasting  industry,"  Mr. 
Wailes  reported.  Plans  call  for  FM, 
and,  eventually,  television. 
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YOU  CAN  ALMOST  see  the  canary  feathers  on  the  chops  of  the  Blue 
Network  officials  in  this  most  candid  of  candid  contract  pictures.  Gardner 
(Mike)  Cowles  Jr.,  president  of  Cowles  Broadcasting  Co.,  signs  contracts 
affiliating  three  of  his  company's  station — WXAX  Yankton,  KRXT  Des 
Moines  and  WCOP  Boston — with  the  Blue.  Signing  for  the  network  is 
Chester  J.  LaRoche,  vice-chairman.  Standing  are  Keith  Kiggins,  vice- 
president  for  station  relations,  and  Mark  Woods,  president. 


FCC  Approves  Blue's  Change 
To  American  Broadcasting  Co. 


THE  LAST  formal  obstacle  in  the 
way  of  a  change  in  the  name  of 
Blue  Network  to  American  Broad- 
casting Co.  appeared  to  have  been 
cleared  last  week  with  the  approval 
by  the  FCC  of  the  voluntary  as- 
signment of  licenses  of  the  Blue 
iNetwork  owned  stations  and  asso- 
ciated relays  to  American  Broad- 
casting Co.,  heretofore  the  hold- 
ing company. 

Blue  officials  reported  no  imme- 
diate plans  for  adopting  the  new 
corporate  name  in  identifying  the 
network,  but    said  that    such  a 
change  would  be  made  in  the  fu- 
ture if  it  could  be  done  without 
llosing  the  goodwill  benefit  built  over 
Ithe  years  by  use  of  the  Blue.  No 
;such  change  will  be  made,  how- 
■ever,  it  was  said,  until  affiliated 
stations  are  consulted  for  their  ap- 
proval. 

The  process  of  change  could  be 
gradual  through  use  of  both  the 
Blue  and  American  Network  names. 
American  Broadcasting  Co.  is  the 
holding  company  established  by 
Edward  J.  Noble,  Blue  chairman, 
which  acquired  the  Blue  from  RCA 
in  October  1943  for  §8,000,000  cash. 
All  of  the  stock  of  Blue  is  held  by 
American.  Mr.  Noble  holds  approxi- 
mately 70%  of  American,  with 
Chester  J.  LaRoche,  chainnan  of 
Blue's  executive  committee,  and 
Time  Inc.  holding  12%%  apiece. 
Mark  Woods,  Blue  president,  and 
Edgar  Kobak,  former  executive 
vice-president   of  Blue    and  now 


president  of  Mutual,  also  acquired 
small   interests   in  American. 

The  FCC  granted  consent  for 
voluntary  assignment  of  the  li- 
censes of  WJZ  New  York,  WENR 
Chicago,  KGO  San  Francisco,  and 
KECA  Los  Angeles  from  Blue  to 
American.  There  was  no  monetary 
consideration  involved. 


ABC  CHAiSGES  TIME 
REiSEW  AL  CONTRACT 

NBC  advertisers  whose  contracts 
contain  automatic  renewal  provi- 
sions have  been  notified  by  the  net- 
work that  those  provisions  are  be- 
ing dropped  and  all  contracts  will 
henceforth  comply  with  the  stand- 
ard provisions  of  a  52-week  maxi- 
mum. The  advertisers  may  request 
an  extension  by  notifying  the  net- 
work 30  days  before  the  contract's 
termination.  The  20  or  so  adver- 
tisers affected  by  the  change  have 
been  given  the  usual  52-week  no- 
tice. 

The  practice  arose  about  four 
years  ago  when  one  advertiser 
asked  why  he  had  to  keep  renew- 
ing all  the  time  and  if  his  contract 
couldn't  run  until  he  ordered  it 
stopped.  Other  clients  followed  this 
example,  but  it  has  never  become 
a  general  practice.  The  move  is  in 
line  with  trend  of  station  and  net- 
work operators  to  recapture  some 
of  the  program  control  that  is  now 
largely  held  by  advertisers  and 
agencies,  in  the  commercial  pro- 
gram field,  at  least. 


WJZ  IS  REFUSED 

TWO  REHEARINGS 

PETITIONS  of  the  Blue  Network 
Co.  on  behalf  of  its  key  station, 
WJZ  New  York,  for  rehearing  in 
a  special  authorization  grant  to 
KWBU  Corpus  Christi,  Tex.,  and 
for  reconsideration  by  the  FCC  of 
its  order  in  connection  with  a  spe- 
cial authorization  to  KOB  Albu- 
querque were  denied  last  week  by 
the  Commission. 

On  Nov.  9  the  FCC  granted  spe- 
cial authorization  to  KWBU  to 
operate  days  on  1030  kc  with  50 
w  power  for  six  months,  using 
directional  antenna.  WJZ  asked  for 
a  rehearing,  contending  that 
KWBU  has  plans  for  fulltime  oper- 
ation on  the  1030  kc  channel. 

KOB,  regularly  assigned  to  the 
1030  kc  channel,  has  been  operating 
under  special  authorization  on  770 
kc,  the  WJZ  frequency.  Previously 
KOB  had  operated  under  special 
authorization  on  1180  kc.  On  Oct. 
9  the  Commission  granted  in  part 
a  motion  of  WJZ  for  enlargement 
of  issues  in  the  hearing  on  appli- 
cations of  KOB  for  modification  of 
construction  permit,  for  a  license 
to  cover  construction  permit  as 
modified,  and  authority  to  deter- 
mine operating  power  by  direct 
measurement. 

WJZ  contended  that  if  the  KWBU 
grant  is  permitted  to  stand  and 
KWBU  eventuallv  goes  fulltime  on 
1030  kc,  then  KOB  could  not  re- 
turn to  its  regularly-assigned  fre- 
quency of  1030  kc  and  would  re- 
main on  770  vnth  WJZ.  Last  week's 
action  was  the  second  time  within 
a  fortnight  that  the  FCC  had  de- 
nied Blue  Network  petitions  involv- 
ing the  KOB  case.  The  network 
previously  had  been  denied  permis- 
sion to  consolidate  its  hearings  to 
change  frequency  of  KECA  Los 
Angeles  from  790  kc  to  770  kc, 
vrith  that  of  KOB  for  modification 
of  its  construction  permit  [Broad- 
casting, Dec.  18]. 


Several  Features  Added 
To  West  Coast  Hooper 

C.  E.  HOOPER  Inc.,  New  York, 
effective  with  the  current  report, 
incorporates  new  features  in  the 
"Pacific"  network  Hooper  ratings 
and  effects  several  changes  in  cov- 
erage and  sample  size  for  this 
service.  The  Hooper  ratings  sam- 
ple 3-10  p.m.  is  increased  by  16%%, 
and  the  8  a.m.  to  3  p.m.  sample 
increased  10%.  Spokane  has  been 
added  to  the  list  of  four  network 
cities  (Los  Angeles,  San  Fran- 
cisco-Oakland, Portland  and  Seat- 
tle) covered  and  distribution  of  the 
sample  has  been  adjusted  to  ap- 
proximate the  distribution  of  pop- 
ulation of  these  cities. 

Report  now  indicates  plus  or 
minus  change  over  the  last  report 
for  sets-in-use,  Hooper  rating,  share 
of  audience  and  for  each  time  pe- 
riod not  occupied  by  sponsored  net- 
work program. 


Seek  Meridian  CP 

LICENSEE  of  WSLI  Jackson, 
Miss.,  Standard  Life  Broadcasting 
Co.,  last  week  filed  vnth  the  FCC 
an  application  requesting  assign- 
ment of  250  w  and  unlimited  time 
on  1450  kc  for  a  proposed  new 
standard  local  outlet  at  Meridian. 
Miss. 


60,000  WATTS 

Th«  Greatest  Selling  POWER 
in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'l  Rtp.  •  Th«  KaU  Agancy  Inc. 


WDRC 


^0€A4  ALL  iAe 

ELPA^OMARkET 

I  OOP  WATTS        \ci?'  600  ICC 


KspTeser.tea 
NATION  A  LLV,, 
MO*At£)  El  ftlLSOV  CO**'' 


Friendly,  Persuasive  per- 
sonalities, plus  enter- 
tainment and  service 
geared  to  this  six-state 
area  GET  RESULTS! 
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Four  Standard^  Three  FM,  Television 
Outlets  Sought  in  New  Applications 


TEN  NEW  applications  were  filed 
with  the  FCC  last  week  requesting 
facilities  for  four  standard  out- 
lets, a  television  station,  three  FM 
outlets  and  other  miscellaneous 
services. 

Licensee  of  WSLI  Jackson,  Miss., 
Standard  Life  Broadcasting  Co., 
has  applied  for  new  standard  facil- 
ities of  250  w  unlimited  time  on 
1450  kc  for  a  proposed  outlet  at 
Meridian,  Miss. 

Mitchell  G.  Meyers,  Ruben  E. 
Aronheim  and  Milton  H.  Meyers, 
owners  of  WEIM  Fitchburg,  Mass., 
are  applicants  for  a  new  standard 
local  station  for  Brocton,  Mass.,  on 
1450  kc  with  power  of  250  w  and 
unlimited  hours. 

Louisiana  Petition 

Frequency  of  1240  kc  is  sought 
for  a  new  local  outlet  at  New 
Iberia,  La.  by  Teche  Broadcasting 
Co.,  partnership  composed  of  Fred- 
eric LeMieux  (66%),  manager  and 
program  director  of  KVOP,  new  lo- 
cal outlet  at  Plainview,  Tex.,  and 
his  mother,  Edna  Capo  LeMieux 
(34%).  Power  of  250  w  and  un- 
limited time  are  requested.  Mr.  Le- 
Mieux during  the  past  five  years 
has  been  affiliated  with  WJHO 
Opelika,  Ala.;  WAML  Laurel, 
Miss.;  WSMB  New  Orleans; 
WDSU  New  Orleans,  and  WGCM 


Gulfport,  Miss,  as  announcer  and 
engineer. 

Fifth  application  for  a  new 
standard  station  in  Peoria,  111.,  filed 
by  Mid-State  Broadcasting  Co., 
seeks  1,000  w  unlimited  time  on 
1560  kc.  President  and  28%  owner 
of  the  new  company  is  William  J. 
Kutsch,  radio  director  and  adver- 
tising manager  of  Swift's  Premium 
Ham  &  Bacon  Division,  Chicago. 
William  A.  Kutsch,  vice-president 
and  24%  owner,  is  general  super- 
visor of  A.  S.  Staley  Mfg.  Co.,  corn 
products  firm.  Remaining  interest 
is  divided  among  a  number  of  other 
businessmen. 

Channel  3  commercial  television 
facilities  are  requested  by  Mary- 
land Broadcasting  Co.,  licensee  of 
WITH  Baltimore. 

Josh  L.  Horne,  publisher  of  the 
Rocky  Mount  (N.  C.)  Evening 
Telegram  and  Weekly  News,  has 
filed  application  for  a  new  FM  sta- 
tion on  47,700  kc  with  7,250  sq. 
mi.  coverage.  Estimated  cost  is 
$35,300. 

WFAM  Inc.,  Lafayette,  Ind., 
owned  by  the  same  interests  which 
operate  WASK  Lafayette,  requests 
FM  assignment  of  49,700  kc.  Ap- 
proximate cost  is  $12,860. 

Memphis  Pub.  Co.,  licensee  of 
WMC  Memphis,  has  filed  for  48,100 
kc  and  19,640  sq.  mi.  coverage  for 


TROPICAL  TIME  at  the  Army 
Expeditionary  Station  on  Guadal- 
canal is  tapped  out  on  the  cccoanut 
time  signal  rigged  up  by  Pvt.  Rich- 
ard N.  Sinclair,  formerly  of  KSL 
Salt  Lake  City.  He  is  an  announcer 
with  the  station,  a  Mosquito  Net- 
work outlet  of  the  Armed  Forces 
Radio  Service. 

its  proposed  FM  outlet  to  cost  an 
estimated  $117,500. 

Shift  of  assignment  from  1240 
kc  to  1550  kc  is  asked  in  an  appli- 
cation filed  by  WSOC  Charlotte, 
N.  C.  which  also  requests  increase 
of  power  from  250  w  to  10,000  w, 
using  a  directional  antenna  at 
night. 

A  new  developmental  broadcast 
station  on  47,500  kc  is  requested  by 
Georgia  School  of  Technology, 
Atlanta,  Ga.,  to  use  power  of  1,000 
w  with  special  emission  for  FM. 
Georgia  Tech  is  licensee  of  the 
Atlanta  standard  outlet  WGST. 


WHICH  OFFERS  GREATER  RADIO 


RESULTS? 


0.5  MV 


How  can  you  judge  a  radio  station's 
audience  or  effectiveness  by  the 
size  of  its  territory  or  the  popula- 
tion within  its  .5  MV  contour? 

Isn't  it  a  question  of  how  many 
people  are  listening  to  your  par- 
ticular program?  A  question  of 
competition? 

WDBJ  at  Roanoke  is  the  ONLY 
station  that  satisfactorily  covers 
Southwest  Virginia.  We  get  more 
results  per  dollar  than  many  larger 
metropolitan  stations.  Let  us  tell 
you  about  it. 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  Inc.,  Natl.  Representatives 


Control  Transfer 
Granted  to  Four 

Two  Grants  Involve  Chang«i 
From  Corporate  Ownership 

CONSENT  to  transfer  of  control 
of  four  stations  was  granted  b;- 
the  FCC  last  week  with  two  of  th'= 
shifts  involving  changes  from  cor- 
porate form  to  direct  individual 
ownership  and  having  no  monetary 
consideration.  Stations  are :  WGGA 
Gainesville,  Ga.;  KGCU  Mandan. 
N.  D.;  WNOE  New  Orleans  and 
KNOE  Munroe,  La. 

Charles  Smithgall,  president." 
treasurer  and  40%  owner  of  Blue 
Ridge  Broadcasting  Co.,  licensee 
of  WGGA,  was  granted  acquisi- 
tion of  control  through  purchase 
of  20  shares  (11.4.3%)  capital- 
stock  for  $5,375  from  Austin  F. 
Dean,  former  president  now  in  the 
Navy  who  is  unable  to  devote  time 
to  his  interests  in  the  station. 

Mandan  Grant 

Consent  to  voluntary  transfer  of 
control  of  Mandan  Radio  Assn., 
licensee  of  KGCU,  was  granted 
from  J.  K.  Kennelly  and  T.  G.  C. 
Kennelly  (joint  owoiers),  J.  K.  Ken- 
nelly and  Palace  Theatre  Co 
through  transfer  of  146  2  3  shares 
(66  2/3%)  capital  stock  for  $3,667 
to  W.  S.  Russell,  president  and  a 
group  of  businessmen.  New  owners 
are:  W.  S.  Russell,  H.  S.  Russell, 
W.  R.  Russell,  H.  W.  Lanterman 
(each  27%  shares),  A.  M.  Femrite, 
W.  H.  Walton  and  F.  M.  Foster 
(each  12  2/9  shares). 

James  A.  Noe  assumes  direct 
ownership  of  WNOE  and  KNOE 
through  grant  by  the  Commission 
of  transfer  of  control  from  the 
respective  licensee  corporations  in 
which  he  held  total  interest. 


Marines'  Holiday  Discs 
Are  Sent  to  30  States 

MARINE  Corps  Public  Relations, 
Radio  Section,  in  special  prepara- 
tions for  Christmas,  sent  out  116 
shows  to  stations  in  30  States, 
carrying  holiday  greetings  from 
Marines  in  the  Pacific.  Recorded  in 
the  field  on  film,  the  messages  were 
flown  to  Marine  Corps  Headquar- 
ters in  Washington,  processed  and 
recorded  on  discs  for  distribution 
to  local  stations  and  the  four  net- 
works. Most  of  the  greetings  were 
arranged  so  that  groups  of  boys 
from  the  same  locality  were  inter- 
viewed together. 

USMC  correspondents  who  made 
most  of  the  holiday  greeting  re- 
cordings were:  Sgt.  Alvin  M. 
Josephy,  formerly  of  WOR  New 
York;  'Sgt.  Art  King,  of  WEEI 
Boston  and  WHN  New  York;  Sgt. 
Vince  J.  Lonergan,  of  Head  of  the 
Lakes  Broadcasting  Co.,  Duluth; 
Sgt.  Edward  C.  Stodel,  who  had  his 
own  advertising  agency  in  Los  An- 
geles; Sgt.  Richard  E.  Mawson,  of 
WBAX  Wilkes-Barre.  Processing 
the  recordings  at  Headquarters 
were:  Sgt.  Bill  Franke,  former  ra- 
dio editor  of  the  Washingto7i  Times- 
Herald;  Sgt.  Keene  Hepburn,  tech- 
nician for  the  recordings  of  the 
Saipan  invasion,  and  Pvt.  Pete 
Meisinger,  of  the  radio  and  televi- 
sion section,  Dept.  of  the  Interior. 
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Help  Wanted 


ontinnity-writer — Good  paying,  permanent 
uosition  for  capable  continuity-writer, 
with  1000  watt  midwest  re^rional  net- 
work station.  Box  929,  BROADCASTING. 


Operator-announcer.  First  class  radio-tele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
gional NBC  station  in  western  city  of 
2.5.000.  Good  post-war  future.  Box  932, 
BROADCASTING. 

Progressive  daytime  southern  station  needs 
chief  engineer  and  announcer.  The  chief 
must  be  technically  on  his  toes.  The 
announcer?  Just  a  good  average  man  for 
newscasts  and  commercials.  If  you  can 
double  and  handle  both  jobs,  we'll  up  the 
ante.  Send  full  information,  transcrip- 
tion first  letter.  No  drifters.  Box  950, 
BROADCASTING. 


Wanted — A  good,  dependable  and  capable 
announcer  with  at  least  two  years  ex- 
t^PT'ence  in  announcer-control  operation. 
News,  commercial  and  sustaining  pro- 
grams. If  you  want  a  good  job  with  a 
solid  Blue  Network  station  in  the  east" 
state  full  particulars  in  detailed  letter. 
Write  to  Box  987,  BROADCASTING. 


Wanted — Licensed  engineers  for  new  raid- 
west  station  going  on  air  soon.  Please 
submit  full  nartirulars  in  first  letter. 
Write  Box  991.  BROADCASTING. 


Efficient  chief  engineer,  commercial  man- 
ager and  pronr-am  director.  Box  1.3, 
BROADCASTING. 


Comptroller  familiar  with  Remington  Rand 
bookkeeping  machine  for  lor-al  station 
setup.  Box  14,  BROADCASTING. 


(Panted — Salesman  for  excel'ent  oppor- 
tunity in  Rocky  Mountain  West.  Excel- 
lent working  condition^.  Outstanding 
future.  Box  15,  BROADCASTING. 


Radio  s<^ation  in  middle  west  has  opening 
for  radio  engineer.  Must  have  either  first, 
second  or  third  class  license.  Write  full 
qua'i'ications  and  we  will  pav  expenses 
for  interview.  Box  27,  BROADCAST- 
ING. 


Radio  station  in  middlewest  has  opening 
for  Fales  manager.  Person  may  now  be 
active  in  radio  station  -ale^'  department 
but  is  looking  for  opportunity  to  expand. 
Must  be  qualified  to  completely  super- 
vise and  sell  local  and  national  spot  and 
network  advertising.  Fullest  cooperation 
assured  and  expenses  paid  for  interview. 
Plea  e  write  full  particulars  and  eive  as 
detail  as  possible.  Box  28,  BROAD- 
CASTING. 


HERE'S  THE  RIGHT  SELLING  JOB  FOE 
THE  RIGHT  MAN.  SALESMAN  FOR 
A  CBS  AFFILIATE  IN  AN  IDEALLY 
LIVABLE  SOUTHWESTERN  CITY  OF 
HUNDRED  THOUSAND  POPULATION 
BUILT  AROUND  A  GREAT  UNIVER- 
SITY. MAN  MUST  HAVE  SOUTHERN 
BACKGROUND.  ENOUGH  AGE  TO  BE 
MATURE  AND  ENOUGH  YOUTH  TO 
WA.NT  TO  GROW  WITH  US.  THE 
PLACE  IS  PERMANENT  SO  YOUR 
FITST  JOB  IS  TO  SELL  US.  WRITE 
BOX  34.  BROADCASTING. 


Wanted — Fii-st  class  radio  operator  for  old. 

established  5  kilowatt  Florida  broadcast- 
I  ing  station.  Excellent  and  permanent  op- 
portunity  for  experienced  man.  Advl-e 
age,  draft  status,  background  of  experi- 
en'-e  salari-  requirements.  Box  38, 
BROADCASTING. 

I 


— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  must  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issu^  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Saleswoman  wanted  by  5  kilowatt  network 
station  in  Florida's  first  market.  Real 
opnortunity  for  thoroughly  competent 
saleswoman,  experienced  in  handling  city 
re-^ail  tra'le.  Give  age.  experience  and  in- 
come requirements  in  first  letter.  Bo.x  39. 
BROADCASTING. 

Wanted — Two  1st  cl?!SS  engineers.  3  an- 
nouncers for  North  Carolina's  newest 
station  located  Henderson.  N.  C,  Hen- 
derson Radio  Corp.,  Box  104,  Henderson, 
N.  C.  

Wanted — First  or  second  class  operator — 
1  kw  Blue  station.  Excellent  opportunity. 
Pleasant  working  conditions.  State  salary. 
WTJS,  Jackson,  Tennessee. 

Wanted — First    or    second    class  operator. 
Car  necessary.  Write  FM  station  WBCA,  • 
408    State   Street,   Schenectady    5,  New 
Y'ork. 


OPERATORS 

EARN  $50  to  $75  WEEKLY, 

established  scale  of  increas- 
es, annual  vacations,  sick 
leave,  good  working  condi- 
tions at  metropolitan-non- 
IBEW  station.  Give  qualifica- 
tions and  record  of  previous 
employment. 
Box  23,  BROADCASTING 


Situations  Wanted  (Cont'd) 

Available.  Third  class  operator  and  an- 
nouncer. 25  years  old.  Draft  exempt. 
Satisfactorv  service  record.  Experienced. 
Box  994,  BROADCASTING. 

Chief  engineer  ki'owatt  wants  better  posi- 
tion commensurate  with  ability.  Three 
years  college,  electrical  engineering,  eight 
years  experience.  50  kilowatt  low  and 
high  frequencv,  directional,  FM.  Box  10, 
BROADCASTING. 


Immediate  position  available  for  combina- 
tion m.an  holding  first  class  license  tele- 
graph. Telegraph  collect  station  KFJI, 
Klamath  Falls,  Oregon. 

Announcer,  experienced  only.  250  watt 
local  with  Mutual  oullet.  Capable  of 
reading  news,  snin-'ing  platters  and  writ- 
ing own  continuity.  Good  position  for 
the  right  man  who  ■-an  handle  heavy 
commercial  schedule.  KDLR,  Devils  Lake, 
N.  Dak. 

Transmitter  onerator.  radio  te'ephone  fii-st 
required.  NBC  affiliate.  5.000  watts. 
W'-ite  complete  details  to  Phil  Hedrick, 
WSJS.  Winston-Salem,  N.  C. 


Situations  Wanted 


Encrineer — Now  in  supervisoi-y  position  m 
50  kw  station  desires  position  as  chief  of 
local  or  regional  with  plan?  for  postwar 
expansion.  8  vears  experience,  best  of 
references.  Box  11,  BROADCASTING. 

Announcer — Experienced,  news,  commer- 
cials, record  shows,  complete  station  roti- 
tine.  4F.  Available  early  January,  audi- 
tion immediatelv.  New  York  City  area 
only.  Box  12,  BROADCASTING. 

Station  manager — Now  employed  small  sta- 
tion, desirous  of  enlarged  opportunity. 
Successful  record  16  years  in  advertis- 
ing, last  10  in  radio  network,  national 
safe?  and  station  experience.  Able  to 
originate  and  execute  sound,  practical, 
bvsiness-i'ke  ideas  for  sale=,  programming 
and  public  relations.  Good  education. 
Familv  man,  36.  Stable.  Accustomed 
substantial  earnings.  Box  16,  BROAD- 
CASTING. 

Program,  production  -  director  -  announcer. 
Available  middle  of  January.  Thoroughly 
acquainted  with  aU  phases  of  broadcast- 
ing. Excellent  radio  voice.  For  pa?t  two 
years,  program-production  director  of 
fast  moving  three  network  station  in 
so-thwest.  WiU  consider  only  excellent 
offers.  Draft  exempt.  Wire  Box  IT. 
BROADCASTING. 


YOU  C\N'T  MISS  WITH  THIS  MISS. 
4XVOUVf  ING  AND  SCRIPTWRITING 
'■yv,\T  dPTTS.  VERSATILE  RADIO 
EXPERIENCE  WITH  NBC  BACK- 
GROUND. WIRE  BOX  974,  BROAD- 
CASTING. 

Broadcast  engineer,  administrative  and 
network  backgrou-d.  Now  in  Europe 
with  United  States  government  broad- 
castin?  station.  Desires  executive  posi- 
tion either  at  home  or  abroad  for  post- 
war foreign  or  domestic  projects.  Box 
20.  E30ADCASTING. 


SERVICE  DIRECTORY 


anted  at  KPFA,  Helena.  Montana,  250 
watt,  NBC  affiliate;  one  announcer  who 
can  write  commercial  copy,  handle  sport 
shows  and  newscasts.  Al'o,  one  straight 
announcer  who  can  write  copy.  State 
experiences,  references.  Restricted  per- 
mit not  necessary,  but  bring  additional 
salarj'. 


"GEARED   TO    AM-FM  EXPANSION" 
Radio    Engineering  ComultmU 

Commercial  Radio  Equip.  Co. 

Konsas  City,  Mo 
Washington,  D   C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 

(Subj.  to  Gov't  Reg.) 


Situations  Wanted 


Announcer,  producer,  MC,  newscaster.  Over 
ten  years'  experience  in  radio.  50  kw 
net  affiliate  experience  as  well  as  smaller 
stations.  Have  studied  drama,  speech, 
production,  journalism,  have  produced, 
directed  and  acted  in  many  shows  on 
stage  and  air.  .30,  4F,  single,  available 
on  short  notice.  My  next  move  must  be 
my  last.  If  definitelv  interested  write  Box 
21,  BROADCASTING,  or  wire  An- 
nouncer, 1236  Pleasant  St.,  S.  E.,  Wash- 
ington 20,  D.  C. 

Experienced  station  manager,  41,  desires 
connection  with  progressive  station.  Back- 
ground includes  network,  regional  and 
local  station  operations.  Thoroughly  ex- 
perienced all  phases  of  broadcasting. 
Box  29,  BROADCASTINO  

Announcer — Honorably  discharged  veteran. 
Go  anywhere  immediately.  Good  back- 
ground. Consider  ans"  offer.  Box  30, 
BROADCASTING.  

Manager  available  immediately.  Interested 
in  executive  position  with  station  hav- 
ing prospects  of  post  war  development 
or"  with  advertising  agency  as  account 
executive  in  charge  of  radio.  Age  41, 
married,  one  child.  Active  in  radio  20 
vears,  manager.  9  years,  owned  own  sta- 
tion 1937  to  1941.  Complete  background 
and  references  on  request.  Box  37, 
BROADCASTING. 


Two  announcers  desire  to  return  to  Cali- 
fornia radio.  Preferably  southern  area. 
Bn+h  have  network  experience,  good 
voices,  and  personalities.  Both  "iF  a"d 
neither  crippled.  Wire  Box  18,  BROAD- 
CASTING. 

Smart  local  gir!  wants  to  make  good  with 
progressive  Cincinnati  agency.  Good  copy, 
promrtion  idea;,  radio  sense,  experience. 
Potential  time  buyer.  Doesn't  s  ^o  -e. 
vour  cigarettes  are  safe.  Box  19,  BROAD- 
CASTING. 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
High    Power   Tube   Speciolists  Exclusively 


/7dvertising  t^gencies 

Vyithout  Canadian  Connections 


USE 


RECORDINGS  REG'D 

633   Dominion  Sq.  BIdg.,   Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING 
FACILITIES      •    •      FRENCH  AND  ENGLISH 
Write  Us 


Accurate       Concise  Dramatic 

LYN  .PEL 

and 

**A  Dispatch  from  Reuter's" 
WKAT  (BLUE)  4th  YEAR 


^  SOUND  EFFECT  RECORDS  ^ 

GENNETT-SPEEDY-Q 

Reduced  Bosie  Library  Offer  Contoining 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSON 


67  W.  44»h  St. 


New  York,  N.  Y. 


Producer-announcer.  Excellent  idea  man. 
15  vears  stage,  radio,  agency  experience. 
33  married,  one  child,  4F.  Versatile  ad 
lib  MC.  Box  41,  BROADCASTING. 


Wanted  to  Buy 


Vertical  raditor  wanted.  250  feet  or  higher. 
Cash.  Box  5.  BROADCASTING.  

Wanted  to  buy — Modulation  and  frequency- 
monitors,  turntables,  speech  input  con- 
sole Prefer  RCA  eauinment  for  250  sta- 
tion. Box  984.  BROADCASTING. 

Inductance  coils  and  high  voltage  capaci- 
tors, faradon  or  similar  nature.  Box  31, 
BROADCASTING. 


Wanted  to  buy — Transmitter  equipment. 
Advise  what  vou  have  and  lowest  cash 
price.  Box  35,  BROADCASTING.  

Recording  equipment  12  or  16  inch  dual 

speed  turntables,  feeding  mechanisms  or 
complete  units  Presto,  Fairchild.  Rek-O- 
Kut  or  similar.  Lifetone  Souid  Record- 
ing Labs.,  2013  Peoria  Ave.,  Peoria,  111. 

Wanted — RCA."  Gates  or  Western  Electric 
console.  Will  pay  cash.  Henderson  Radio 
Corp.,  Box  104,  Henderson,  N.  C. 

5  kw  transmitter  or  component  parts.  Box 
38,  BROADCASTING. 


For  Sale 


For  sale — 250  watt  transmitter,  FCC  filing 
data  also  frequency  monitor.  83,000. 
Write  Box  32,  BRO. AD  CASTING. 


Miscellaneous 


BROADCASTING    •    Broadcast  Advertising 


Available  7  ;30  morning  quarter  Mon.-Sat. 
strip.  UP  news  both  ends.  Also  9:30, 
MBS.  250  watts.  Good  buy.  Box  24, 
BROADCASTING.   

Will  furnish  equipment  for  radio  station 
for  interest.   Box  26.  BROADCASTING. 


7^.  SCHOOL 


(America't    Oldest    School  Devoted 

■  Exclusirely    to    Radio  Broadctullng) 

8  Weeks'  Evening  Course 

JANUARY  8 

6  Weeks'  Day  Course 

JANUARY  9 

Taught  by  Nettcork  Profmt- 
lionals,  for  Beginner  & 
Advanced  ttudenU,  include: 

•  Announcing  •  Station  Routin* 

•  Newscasting  •  Acting 
:    •  Continuity  Writing  •  Diction 

■  a  Commentating  •  Voice 
!       Co-ed.    Moderate   rotw.  Inquirol 

Coll  or  Write  for  Booklet  B 
:  iirTCDMUC-  accepted  If  qualified  ■ 
;  VETER ANa  .  o„der  G.  I.  BIU  ct  RlrMl.  J 


R.K.O.  BUILDING.RADIO  CITY,  N.Y. 
CIRCLE  7-0193 


December  25,  1944  ' 


Two  Duopoly  Sales  Granted 
By  FCC;  Nine  Cases  Still  Pend 

Control  of  20  Stations  Shifted  Under  Rule  Banning 
Multiple  Ownership;  KROW,  WILM  Latest 


SALES  of  controlling  interests  in 
two  more  stations,  made  necessary 
under  the  FCC  duopoly  regulation 
(Sec.  3.35),  were  approved  last 
week,  leaving  nine  of  29  such  cases 
still  pending  before  the  Commis- 
sion. 

Transfer  of  KROW  Oakland, 
Cal.  from  Educational  Broadcast- 
ing Corp.  to  KROW  Inc.  for  $250,- 
000  plus  net  quick  assets  and  sale 
of  controlling  interest  in  WILM 
Wilmington  by  J.  Hale  Steinman 
and  John  F.  Steinman  to  Alfred 
G.  Hill,  Chester,  Pa.,  for  $125,000 
were  given  formal  approval.  Com- 
missioners Paul  A.  Walker  and  C. 
J.  Durr  voted  for  a  hearing  in  the 
WILM  case. 

Dumm  Seeks  KPAS  Interest 

With  the  KROW  transfer,  Wes- 
ley I.  Dumm,  principal  stockholder 
in  Educational  Broadcasting  Co., 
retains  control  of  KSFO  and  the 
two  international  shortwave  sta- 
tions KWID  and  KWIX.  New  own- 
ers of  KROW  are  Sheldon  F. 
Sackett,  Oregon  publisher  and  own- 
er of  KOOS  Coos  Bay,  Ore.,  65% 
and  Philip  G.  Lasky,  vice-president 
and  general  manager  of  KROW 
the  last  five  years,  35%. 

Still  pending  before  the  Com- 
mission is  an  application  by  Mr. 
Dumm  to  acquire  25%  interest  in 
KPAS  Pasadena,  of  which  J.  Frank 
Burke  is  principal  stockholder.  Mr. 
Burke  also  operates  KFVD  Los 
Angeles,  and  must  divest  himself 
of  control  of  one  station. 

In  the  WILM  transaction,  the 
Steinman  brothers  sold  404  shares 
(66-2/3%)  of  the  voting  stock  and 
68  shares  (66-2/3%)  of  the  non- 
voting preferred  stock  to  Mr.  Hill, 
editor,  publisher  and  lessor  of  the 
Chester  Times.  Plans  are  to  move 
WILM  to  Chester  [Broadcasting, 
July  31].  The  Steinman  brothers, 
who  head  the  Mason  Dixon  Group, 
own  WDEL  Wilmington  and  five 
other  stations. 

Pending  Cases 

Duopoly  cases  still  pending  in- 
clude : 

WOV-WNEW  New  York,  Application  of 
Arde  Bnlova  and  Maj.  Harry  D.  Henshel 
to  sell  control  of  WOV  to  Murray  and  Myer 
Mester  for  $300,000,  pending  following 
hearing. 

WEEU-WRAW  Reading,  Pa.  Application 
of  Berks  Broadcasting  Co.,  licensee  of 
WEEU,  to  transfer  license  to  George  J. 
Feinberg,  Joseph  M.  Nassau  and  Milton 
J.  Hinlein  for  $216,000  pending. 

WBAP  Fort  Worth:  WFAA  Dallas;  KGKO 
Fort  Worth-Dallas.  Petition  asking  finding 
that  duopoly  regulation  is  not  applicable 
pending,  following  hearing. 

WMPS-WMC  Memphis.  Application  by 
Scripps-Howard  Radio  organization  to  sell 
WMPS  to  Plough  Inc.,  Memphis  phar- 
maceutical manufacturers,  for  approxi- 
mately   $350,000  pending. 

KGA-KHQ  Spokane.  Application  of  Maj. 
i.ouis  Wasmer,  owner,  to  shift  KGA  from 
1510  to  880  kc  pending;  negotiations  for 
sale  of  one  station  reported  under  way 
but  no  filings. 

KFVD  Los  Anseles;  KPA£  Pasadena. 
Application  peadlng  for  acquisition  of 
25%  of  KPAS  by  Wesley  I.  Dumm,  by 
which  J.  Frank©  Burke  would  divest  him- 
self of  control. 

KSOO-KELO  Sioux   Falls,  S.  D.  Appli- 


cation requesting  finding  that  duopoly  reg- 
ulation is  not  applicable  pending. 

KOMO-KJR  Seattle.  Application  where- 
by Fisher's  Blend  Station  would  acquire 
KOMO  and  Birt  F.  Fisher  (no  relation- 
ship)  would  acquire  KJR  pending. 

WEOA-WGBF  Evansville,  Ind.  Appli- 
cation requesting  finding  that  duopoly  reg- 
ulation is  not  applicable  pending. 

Stations  Afifected 

Stations  involved  in  the  duopoly 
regulation  and  actions  as  approved 
by  the  FCC  follow: 

KGBX-KWTO  Springfield,  Mo.  Exchange 
of  interests  whereby  Springfield  News- 
papers Inc.  acquired  control  of  KGBX 
for  $25,000  and  Lester  E.  Cox,  Ralph  D. 
Foster,  C.  Arthur  Johnson  and  L.  M. 
Magruder  purchased  control  of  KWTO 
for  $100,000;  approved  Feb.  29. 

KOIL  Omaha;  KFOR  Lincoln;  KFAB 
Lincoln.  The  Sidles  Co.,  State  Journal 
Printing  Co.  and  Star  Printing  Co.  sold 
KOIL  and  KFOR  to  Charles  T.  and  James 
Stuart  (Stuart  Investment  Co.)  for  $350,- 
000  ($250,000  for  KOIL);  Sidles  and  news- 
papers retaining  KFAB;  approved  April  18. 

WJJD  Chicago;  WIND  Gary-Chicago. 
H.  Leslie,  Ralph  L.  and  Ralph  Louis  At- 
lass  sold  WJJD  to  Marshall  Field  for 
$696,000;    approved    July  5. 

KECA-KFI  Los  Angeles;  Earle  C.  An- 
thony Inc.  sold  KECA  to  the  Blue  Net- 
work Co.  for  $800,000;  approved  July  18. 

KSO-KRNT  Des  Moines.  Iowa  Broad- 
casting Co.  (now  Cowles  Broadcasting  Co.) 
sold  KSO  to  Kingsley  H.  Murphy  for  $275.- 
000;  approved  July  25. 

KOIN-KALE  Portland,  Ore.  Exchange 
of  interests  whereby  Journal  Publishing 
Co.  controls  KALE  and  C.  W.  Myers  and 
Mrs.  Josephine  Hunt  acquired  KCJIN;  ap- 
proved Aug.  22. 

WSBC-WAIT-WGES  Chicago.  WSBC 
sold  by  Gene  T.  Dyer  and  associates  to 
owners  of  Miller  Adv.  Agency,  Chicago, 
for  $100,000  (approved  Aug.  22):  exchange 
of  interests  whereby  Gene  T.  Dyer  fam- 
ily controls  WAIT  and  Dr.  John  A.  Dyer 
<brother)  and  associates  control  WGES: 
approved  Dec.  12. 

WOWO-WGL  Fort  Wayne.  WGL  sold 
by  Westinghouse  Radio  Stations  to  Farns- 
worth  Telev.  &  Radio  Corp.  for  $235,- 
000:    approved    Nov.  27. 

WLW-WSAI  Cincinnati.  Crosley  Corp. 
sold  WSAI  to  Marshall  Field  for  $550,000; 
approved  Aug.  27. 

KEX-KGW  Portland,  Ore.  KEX  sold  by 
Oregonian  Publishing  Co.  to  Westing- 
house  Radio  Stations  for  $400,000;  ap- 
proved Nov.  27. 

WSAN-WCBA  AUentown,  Pa.  Allentown 
Call  Publishing  Co.  relinquished  control 
of  Lehigh  Valley  Broadcasting  Co.  through 
stock  sales  approximating  $44,900;  WCBA 
subsequently  deleted,  WSAN  now  fuUtime; 
approved  Feb.  29. 

KLRA-KGHI  Little  Rock.  Exchange  of 
interests  whereby  KLRA  was  acquired  by 


PROBLEMS  SOLVED 

New  Video  Type  Amplifier 
 Used  at  TBA  Exhibit  

THE  MORE  than  1,000  persons 
attending  the  banquet  of  the  First 
Annual  Television  Broadcasters 
Assn.  Conference  in  New  York  two 
weeks  ago  and  watching  entertain- 
ment from  two  video  stations, 
WNBT  and  WABD,  on  28  receivers 
in  the  banquet  hall  of  the  Commo- 
dore Hotel,  probably  did  not  realize 
that  in  providing  for  that  enter- 
tainment's reception  F.  J.  Bingley, 
chief  television  engineer  of  Philco 
Radio  &  Television  Corp.  and  engi- 
neering chairman  of  the  conference, 
had  solved  one  of  television's  more 
troublesome  problems — that  of  pro- 
viding service  to  many  receivers 
in  a  single  building  without  cov- 
ering the  roof  with  a  mass  of  an- 
tennas. 

Two  antennas  were  erected  on 
the  roof  of  the  Commodore,  one  for 
WNBT  and  one  for  WABD.  These 
fed  to  a  new  type  of  amplifier, 
designed  and  developed  by  Mr. 
Bingley  and  his  staff,  which  in 
turn  fed  the  signal  to  each  of  the 
sets.  Whether  they  all  received  one 
station,  or  whether  some  received 
WABD  and  some  WNBT,  there 
were  no  evidences  of  interference 
or  interaction.  Cost  of  the  equip- 
ment is  said  to  be  low  enough  to 
be  easily  amortized  by  charging 
tenants  a  nominal  fee  for  the  serv- 
ice. 


Gazette  Publishing  Co.  for  $275,000  and 
A.  L.  Chilton  and  wife,  Leonore,  retained 
KGHI;  approved  May  30. 

KJBS-KQW  San  Francisco.  Julius  Brun- 
ton  &  Sons  sold  interests  in  KJBS  to  KJBS 
Broadcasters  for  $250,000,  retaining  KQW: 
approved  Aug.  22. 

WCLE-WHKC  Cleveland.  WCLE  moved 
to  Akron,  changed  frequency  from  610 
to  640  kc,  increased  power  from  500  w 
to  1  kw,  changed  hours  from  daytime  to 
limited:  approved  May  16. 

KQV-WJAS  Pittsburgh.  KQV  sold  by 
Hugh  J.  Brennen  to  group  of  local  busi- 
nessmen,  $575,000;   approved  Aug.  21. 

WORD-WSPA  Spartanburg,  S.  C.  WORD 
sold  by  Spartanburg  Adv.  Co.  to  J.  M. 
Bryan  and  Smith  Davis  for  $58,500;  ap- 
proved Nov.  27. 

WDBJ-WSLS  Roanoke.  Va.  Junius  P. 
Fishburn.  owner  of  WDBJ,  resigned  as  di- 
rector of  WSLS  licensee  corporation  but 
retained  40%  stock  holdings:  approved 
Nov.  27. 

KIEV  Glendale;  KMTR  Los  Angeles.  Held 
not  affected  by  duopoly  rules  because  of 
different   management   and  control. 


Blue     Rearranges  I 

Evening  Scheduler- 
Ten  Programs  Shift  to  Allov 
More  Balanced  Schedule 

MAJOR  realignment  of  the  Blu' 
network's  evening  program  sched 
ule  will  be  put  into  motion  Jan.  1 
and  probably  be  completed  by  the 
middle  of  the  month,  it  was  an- 
nounced last  week  by  C.  P.  Jaeger, 
Blue  general  sales  manager.  As  the 
schedule  lined  up  last  week,  the 
shift  will  involve  time  changes  for 
10  commercial  nighttime  programs, 
retaining  for  the  most  part  the 
same  size  network  for  each  show. 

Move  is  in  line  with  increased  at- 
tention at  the  Blue  to  program- 
ming, and  follows  shortly  after  an- 
nouncement of  a  reorganization 
and  expansion  of  cooperative  pro- 
grams [BROADCASTING,  Dec.  18]. 

In  rearranging  the  programs 
Mr.  Jaeger  said,  the  Blue  network 
aims  to  present  better  balanced 
programming;  to  give  the  advertis- 
ers the  best  possible  competitive 
time  segments;  and  to  make  avail- 
able to  advertisers  the  specific  time 
periods  they  have  requested.  The 
primary  aim,  he  emphasized,  was 
to  offer  sponsors  the  spots  "in 
which  their  programs  can  attract 
the  largest  possible  audiences  and 
offer  the  most  competition  to  pro- 
grams on  other  networks." 

Programs  affected,  their  spon- 
sors and  agencies,  date  of  switch, 
the  new  times  they  will  be  heard, 
together  with  current  broadcast 
time,  follow: 

Guy  Lombardo,  Larus  &  Bro.  Co.  (War- 
wick &  Legler  Inc.),  Jan.  1  to  Mon.,  10- 
10:30  p.m.  from  Sat.,  10  p.m. 

Keep  Up  With  the  World,  Elgin  National 
Watch  Co.  (J.  Walter  Thompson  Co.),  Jan. 
3  to  Wed.,  9-9:30  p.m.  from  Sun.,  10:30 
p.m. 

Fred  Waring,  Owens-Illinois  Glass  Co. 
(JWT),  Jan.  4  to  Thurs.,  10-10:30  p.m. 
from  Thurs.,  7  p.m. 

The  Man  Called  X,  Lockheed  Aircraft 
Corp.  (Foote,  Cone  &  Belding),  Jan.  6  to 
Sat.,  10-10:30  p.m.  from  Sat.,  10:30  p.m. 

Earl  Godwin,  Hastings  Mfg.  Co.  (Keeling 
&  Co.),  Jan.  11  to  Thurs.,  8-8:15  p.m. 
from  Fri.,  10  p.m. 

Ed  Wynn's  Happy  Island,  Borden  Co. 
(Young  &  Rubicam),  Jan.  15  to  Mon., 
9-9 :30  p.m.  from  Fri.,  7  p.m. 

David  Harding — Counterspy,  Mail  Pouch 
Tobacco  Co.  (Walker  &  Downing),  Jan.  17 
to  Wed.,  8:30-9  p.m.  from  Mon.,  9  p.m. 

Top  of  the  Evening  With  Ted  Malone, 
Westinghouse  Electric  and  Mfg.  Co.  (Mc- 
Cann-Erickson  Inc.),  now  Mon.,  Tues.  and 
Wed.,  8-8:15  p.m.,  having  moved  from 
Mon.,  Wed.  and  Fri.,  10 :15  p.m. 

Don  Prindle-Wendell  Niles,  Charles  E. 
Hires  Co.  (N.  W.  Ayer  &  Son),  Jan.  24  to 
Wed.,  10  p.m.  Current  Hires  show,  Heidt 
Time  for  Hires  off  Mon.  7  p.m.  Jan.  15. 

Scramby  Amby,  Manhattan  Soap  Co. 
(Duane  Jones  Co.).  Date  undetermined  to 
Fri.,  10-10:30  p.m.  from  Wed.,  10:30  p.m. 


Salvation  Army  Renews 

SALVATION  ARMY  has  renewed 
its  series  on  WFIL  Philadelphia 
for  26  weeks.  The  program  is  pre- 
sided over  by  Mrs.  Samuel  Hep- 
burn, wife  of  the  Salvation  Army's 
Brigadier  General.  Directed  toward 
a  women's  audience,  Mrs.  Hepburn 
discusses  the  work  of  charitable 
organizations  here  and  abroad.  In- 
dividual Salvation  Army  members 
are  highlighted  on  the  program. 
Series  is  produced  by  Labrum  & 
Hansen  Agency,  Philadelphia,  and 
broadcast,  in  addition  to  WFIL, 
over  WILM  Wilmington,  WGAL 
Lancaster,  WEEU  Reading, 
WSAN  Allentown,  Pa.,  on  Satur- 
day morning. 
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Broadening  radio's  service  to  education  is  a  fundamental  tenet  of  station  oper- 
ation at  KMBC.  Noteworthy  among  this  station's  projects  in  education  is  the 
KMBC  Schoolhouse.  Three  times  weekly,  the  bell  in  the  schoolhouse  tower 
calls  the  class  to  order — on  Mondays,  the  upper  elementary  and  high  school 
grades,  for  Inside  the  Netus  with  Erie  Smith  and  his  student  newscaster  of  the 
week;  on  Wednesdays,  the  upper  elementary  grades,  for  Fun  with  Facts,  Ed- 
win Browne,  KMBC's  Educational  Director,  as  radio  schoolmaster;  and  on 
Fridays,  the  primary  grades,  for  The  'Magic  Book  with  Caroline  Ellis.  All  this 
— and  the  Columbia  School  of  the  Air,  currently  in  its  15th  season  over  KMBC! 
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IT'S  TIME  YOU  KNEW  THE  FACTS! 


r'l  1  HE  Santa  Claus  mask  has  been  lifted 
S   from  Oklahoma  radio  data. 

Today,  the  facts  of  radio  listening  in 
Oklahoma  stand  revealed  by  the  study 
conducted  under  the  supervision  of  Dr. 
F.  L.  Whan  of  the  University  of  Wichita. 

Dr.  Whan,  who  for  years  has  been 
measuring  radio  listening  in  other  states 
and  is  today  quite  well  and  reliably  known 
in  the  industry,  has  made  the  first  im- 
partial, statevsdde  survey  of  radio  listen- 
ing ever  made  in  Oklahoma.  He  has 
brushed  aside  old  legends  without  fear 
or  favor  and,  as  a  result  of  6,422  inter- 
views, has  developed  a  true  picture  of 
radio  listening  in  Oklahoma  based  on 
facts. 

The  picture  shows  WKY  dominating 
the  Oklahoma  scene  in  practically  every 
respect.  It  is  the  station  to  which  more 
Oklahomans  listen  than  to  any  other;  it 
is  the  most  popular  station  with  farm 


listeners ;  it  is  the  state's  most  listened-to 
station  for  news  and  market  reports;  it 
dominates  morning,  afternoon,  and  night 
in  coverage  of  the  state's  greatest  buying 
power. 

If  you  want  to  know  what  stations 
Oklahomans  like,  what  programs  they 
prefer,  when  they  listen  and  how  much, 
and  many  other  vital  facts  about  radio 
listening,  consult  "The  Oklahoma  E.adio 
Audience  of  1944".  A  copy  will  be  sent 
on  request. 
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dhn  bret  Jage  nad)  ©rof^e'g  Benefit  roar  bas  33aterlnnb  [d)on  luteber 
in  ©efal)r,  benn  bie  an]  ben  9.  imb  10.  5lpuil  nad)  lUuburn,  lU.  y.,  einbe= 
rufene  Bc,^irf^  ^^ageo|ai3ung  rief  bie  --Patrioten  abermald  itnter  bie  gQf)ne 
nnb  imirbe  bie  ^agec>[al3unc3  mit  eiuem  pra£ti]d)en  Xunitage  uerbunben  uiib 
laffen  line  l)ier  bie  Siirn-g^^i^iti^Q  iwm  23.  I'lpril  1904-  felbft  fpredien: 

Tie  ^Be^irtobeamten,  bie  atle  ]e[)u  ausfiit)rlid)  auiren 

unb  einen  bliil^eubeit  ©tanb  be^  33e3irf5  con[tatirten,  famen  gur  U}orIage 
nnb  lunrbcn  an  bie  ftel)enben  3lns[diii]fe  uenuiefen.  ^illdbann  erfolc^te  'i^er= 
tagnng  bis  ^nm  Sonntacj  D^adjmittacj  nm  2  Ut)c. 

5lni  3onntac5  33ornnttag  nnt  9  Ubr  luurbe  bee  ^nrntai"^,  an  bent  fief)  53 
5tctiue  nnb  ,,23dren''  belbeiligten,— nnb  gmar  22  non  Hodie[ter,  13  Don  Utica, 
10  Don  3i)racn|e,  4  Don  l^lubnrn  nnb  4  Dom  S^^nrnuecein  „(EoInmbia"  Don 
^Buffalo — bnrd)  ben  33e3irf^tnrnUHirt  J\  lUide  eri3ffnet.  Itnter  Slbfinc^nng  be^ 
!^iebe£3  „Xnrnei',  anf  ,^nm  ©treite"  mar]d)irten  bie  3:urner  in  ben  Xnrnfaal 
nnb  nabmen  I'lnfftellnng.  3^^^^^^  lunrben  bie  Uebnngen  fiir  ba§  nad}]te  $8e= 
girfstnunfejt,  bao  in  ben  2::agen  Dom  2.  bi^  4.  ^n\i  in  'I'erbinbunc^  mit  bem 
golbenen  2;nrnDereing  in  Spracnfe  [tattfinbet,  Dorc'jenommen. 

§ieran  [d;)Io|5  fiet)  (Secatf^etnrnen  in  Dier  lHbtI)eilnngen,  ein  red)t  Iebf)aftes 
Jnrnfpiel  nnb  gnm  3d)lnf3  ein  aUgemeine^  .S^iirtnrnen.  Tie  ^eiftnngen  ma= 
ren  ot)ne  Sln^nabnie  redit  gnt. 

5lad)  SLlUeberoffnnng  ber  ^agfa^nng  iinterbreitete  ber  5?rn^fd)nf5  fitr 
33nnbeG=  nnb  33e3irfcangelegenfieiten  bie  jolgenben  (Snipfeljlnngen,  bie  ^nm 
^Befdilnf^)  erf)oben  lonrben:  Die  ''•iJorortfd)aft  bed  Begirftj  fitr  baS  ndd)fte 
3af)r  beni  Jnrn--3Jerein  in  3i)racufe  nnb  ba^  Se3ir£5tnrnfeft  im  3^^)^'^  1905 
bem  2urn='Berein  in  O^od)e[ter  gn  iibertragen;  bie  ndd)[te  'Be3irfGtagfaiinng 
in  ber  .\:>a{k  be^  Tnrnoerein^  „(SoInmbia"  in  'Bnffalo  ab3nf)alten;  ben  n'dd)- 
ften  Be5ir£GDorort  ^n  beanftragen,  ben  Jurn^^l^erein  in  DoIgeDille  5nm 
5D}leberan[d)ln|3  an  ben  Begirt:  nnb  53nnb  ^n  beioegen;  bie  3;;nrn^23ereine  in 
5{m]terbam,  3d)enectabt)  nnb  Xvo\),  bie  frii()er  bem  Xnrnbe^trf  „SentraI= 
ytetD  )/)orf"  angef)orten,  anf^nforbern,  ba|3  fie  fidi  bem  ^nrnbe^irf  „^Ge[t^ 
5^elt)  ?)or£"  anfdilief^en  (ber  ^nrn-l^erein  in  IHnifterbam  gel}brt  ^nr  ^e\t 
feinem  Se^irir^Derbanb  an,  maf)renb  bie  Jurn=23ereine  Don  3d}enectabi) 
niib  ^^rop  fid)  bem  Xnrnbe^irf  ^lUeiD  3)or£"  angefd)Ioffen  Ijaben),  nnb  bie 
(Sriinbnng  eine^  S^urn-^erein^  in  3^^"^"'  nad)  .R'raftcn  ^n  forbern. 

Jerner  empfat)l  ber  2tu£3fd)nf5  bie  Dom  ^tnrn^'Cerein  in  3pracnfe  nnter^ 
breiteten  33orfdildge  ber  ^^agfatiung  ^nr  l>lnnal)me,  amc?  gefd)al).  Diefe 
23orfd)(dge  be^iel^en  fid)  auf  bie  geftfteuer  Don  f2,  refp.  |1  fiir  bie  Xl)eil- 
neE)mer  an  58e3irt"Gfeften,  unb  ^luar  |2  fiir  bie  burner,  bie  Qnartier  nnb 
Befoftignng  beanfprud)en,  nnb  1 1  fiir  fold)c,  bie  fid)  fclbft  befbftigen;  anf 
bie  "iijal)(  Don  ^luci  Delegaten  fiir  bie  ^Bunbestagfaljnng,  beren  5){eifet:often 
ano  ber  Be^irtstaffe  beftritten  loerben  folten,  nnb  bie  inftrnirt  finb,  fiir  5Be= 
laffnng  beo  UinnbesDororts  in  3"^ti"i'itipoliCi,  "^Beibeljaltnng  ber  ^^Imerifani^ 
fd)en  Xnrn^eitnng"  als  Bniibeoorgan,  i/(bl)altnng  ber  U3unbe^tagfat^ung  im 
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3af}re  1906  in  ^Rodie[ter,  flec^cn  (?r{)ohun(:5  ber  Bimbesftettern  ^xi  ftimmen, 
bie  ^Befditctuiu-j  bcs  bcitt|"d}eit  3:iirnfe|tes  in  yUirnbei'cj  gut^ulieif^en,  nnb  bie 
^Jlbftimmung  iiber  bie  S^rai-je,  ob  ben  Ii;nrn=^1U*reinen  (^eftattet  merben  |o((, 
Jraiien  als  glcid)bered)tit-jte  ^Jlitglieber  auf5nnef)men,  bent  CSutbiinfen  bee 
■Delegaten  ^n  iiberlafjen. 

-i:urner  iijm.  5^1irbad)  unb  -turner  'Jl^,  2;raugott  luiefen  ^uni  3d)Iui3 
nod^nmls  auf  bao  in  ben  Xagen  nont  2.  bis  4,  y,u[i  in  3iiracu]"e  ]tatt|in= 
benbe  80.  ^egirtsturnfeft  unb  bas  golbene  ^nt^i^^^i^i  3^urn=33ereing  in 
©i)racufe  ()in  unb  luben  aile  burner  in  I}er3lid)en  ^4i>orlen  gur  St}eilnal)nte 
an  biefem  Soppelfejte  ein/' 

(Sd)on  am  2lbenb  bes  21.  5lpril,  obgleid)  bie  ^^Se^irfslabe"  nod)  gar 
nidit  eingetroffen,  organtfirle  fid)  ber  eriudfilte  ^Be^irfsuorort  mit  XQm.  9Jitr= 
bad)  al&  50orfilier;  Jnum^^  getler,  3d)riftiuart;  S'^^".^  Xraugott,  ®d)ai^mei[ter; 
Harl  (§rof5e,  33e3ir£s^2urnlt)art;  unb  bie  2:urner  £oui^  ^r.  ^an]- 

maun  unb  §eifo  3Jan l^engen  als  33eiftl3er. 

5(m  lUbenb  uorf)er,  llUittiuod)  ben  20.  5lpril,  luar  2urnlef)rer  (Bro|5e,  einer 
(Sinlabung  3ufoIge,  mit  ben  Ainbern  ber  2urn[d)ule,  ber  gogHng^^  unb  ber 
Damen=.Rlai]e  unter  23orantritt  bes  3:urner  2;^rommeI=  unb  ^feiten:^.^orp^ 
nad)  ber  „l^(rmori)''  marfd)irt,  um  bafelbft  burd)  turnerifd)e  IHuff iif)rungen 
einen  gan^en  5(benb  ans^ufiiUen  ^um  33eiten  be^  ,,3oIbaten  unb  9[)latro]en= 
-Denfmals  uon  Ononbaga  (Sountp".  X)eSgIeid)en  batte  ber  ^urn=33erein 
einer  anberen  Ginlabung  —  Don  ben  „(Slf^"  —  ebenjall^  Jolcje  gelei|tet  unb 
f)atte  unter  ii^eitung  uon  Sk,  (^rof^e  an  ben  5lbenben  bes  15.  unb  16.  IMpril 
burd)  bie  ^amenflaffe  mel)rere  5lummern  bes  ^^rogramm^  ausgefiiUt  unb 
aus  atiem  biefen  fawn  ber  mertbe  ^efer  erfeben,  baf^,  je  ndf)er  bas 
golbene  3i^t'^lt^1i  {)eranritdte,  bejto  ge]d)dftiger  ging  e^  in  ber  Xurnbatle 
t)er  —  Samftag,  ben  23.  2lpril  ber[animelten  fid)  bie  .^tnber  ber  3lurnfd)ule, 
um  unter  2lufftd)t  Don  A^arl  ©roj^e  nad)  ber  pt)otograp()ifd)en  l*(n|talt  Don 
3of)ann  iOinter  ^^u  gc^en,  um  bie  Derfdiiebenen  (Sruppen  auf^unebtnen, 
meld^e  im  „©e|"d)dfts^'2tn3eiger"  biefes  33ud)e^  Dertbeitt,  gan^  beftimmt  bem 
^ntereffe  beg  33efd)au':ug  freubige  ^Jtnregung  Derleif)en  loerben. 

X)er  erfte  5Jlai  bes  ^ii^^^tjof}^'^^  flibrte  ben  in  ber  lUpri{=53erfammIung 
ermdi)Iten  neuen  ^l^eriualter,  'Xurner  ^IGtU)eIm  yieuf)arb,  in  bie  ^urnballe 
ein  unb  ]d)ieb  mit  ^turner  ^f)i{ipp  '^nno^  ein  lDa()reS  Unifum  Don  ^ra|t= 
"i^lusbriicEen  aus  ber  -turnbatle,  ein  unergriinblid)  f)itnrori]ti]d)es,  lebenbiges 
ycad)fd)lagebud)  fiir  alle  ^agen  beS  menfd)Iicben  ^eben^,  benn  es  ijat  ^bi= 
lipp  feiner  pf)itofopbild)en  5>lu[)e  alg  5i>ern?alter  ber  ^urnf)aUe  nie 

lange  3^^^  genommen,  um  buret)  ^enn5eici)nung  [einer  (Scmiitf)Sltimmung 
bie  l'act)luft  feiner  ©dfte  gu  erregen  unb  bi^ben  bie  Jreunbe  Dergangener 
^eiten  ben  ^Pb^^ipP"  ungern  au^  ber  3^urnf)aUe  gel)en  feben.  Seiber  fiibrt 
ber  (Se]'d)dfts=233egiDeil'er  biefes  Sud)es  be§  „(S^y=!iOeriDaIters"  neuen  ^-|.Ual3 
nid)t  an  —  pb^iipP^cl)en  wxii  fid)  erft  befinnen  unb  mbgen  bie  ©otter  e^ 
iniffen,  \va^  fiir  ^^tdne  er  fd)miebet,  e[)e  er  fid)  loieber  in  ben  Strubel  besj 
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©efd^nftcilcbcns  jtiir.^t.  Dodi  cjleidiuiel  tvo  unb  wann  er  lanbet,  jo  wd^  er 
im  i>oraus,  ha}]  fid)  bei  ilim  bte  (5tropt)e  bes  beut]d)eii  !Xi3aIbIiebes  t»oH 
unb  cjan^  beiual)r[)eiten  luirb: 

„(Smti3  blcibcn  treu  btc  Sdten!" 

^er  erfte  9J]ittiiiodi  bc^  9Jlai=5Jtonat^  btefes  J^I)'^^^  ^'^^1  -i^urner  gitr 
cjeini5f)nUd)cn  'i^erfanindung,  meld)e  nber,  aliS  bie  I'el^te  imr  3d)Iuf)  biefcs? 
!i3ud)e'o,  bier  in  feinen  ^aupt,yi(^en  ndf^er  bcfd)rteben  unb  crldutert  merbcn 
foQ,  bcnn  murben  in  beu[elben  auf^ercjeiuoIjnIid)e  (Be]d)d[te  eriebigt  ©o 
5.  ^-B.  luucben  nid)t  nur  bie  in  ber  lUpriI=,  fonbecu  and)  bie  in  ber  yJiai= 
U}er]antndunt]  uorcjefd)Iac5enen  (Janbibaten  fofort  alei  9JlitgIieber  in  ben 
33erein  aufgenonunen,  unt  beren  5lamen  rnit  in  ba^  9^7itgliebs^23er,^eid)ntf5 
biefe^  ^i3ud)e^J  nufnel^men  3U  tounen  unb  baf)ec  fant  es,  ba^  ^iioliganc^ 
^auer  a  d)  t  3  e  n  neue  Xiamen  in  ba^  ^rotofoUbud)  ein^utracjen  batte.— 
^ann  luurbe  burd}  'burner  lUHrbad)  bie  ^iBieberbelebunc]  ber  |riU}eren  (§>e- 
[ant}=(2eftion  innerl)alb  be^  2;;urn=3Jereing  angeregt  unb  ba  bac?  neu  aufge^ 
noniniene  5Jlitglieb  S^arl  2)annf)aufer  feine  ^J3Zit(}iilfe  alei  Siritjent  berettiuil^ 
ligft  gufagte,  fo  iintrbe  baburd)  Wol)l  ein  ganger  23ornjdrtCifd)ritt  be^iuedt, 
bod)  luirb  erft  bie  gutun^t  e&  lebren,  ob  genug  ^erel;)ntng  fiir^^  b  e  u  t  f  d)  e 
^  i  e  b  unter  ber  e  n  g  I  i  f  d)  fpred^enben  (feneration  oortjanben  ifi  — 

(Sin  Don  ben  (Sliebern  beei  SrommeI=.Svorp§  angeregter  (Sebanfe,  I'el^terem 
einen  offi^ieHen  ^^fngug  nuf  .^loften  beg  ^jerein^  gu  be]d)affen,  tain  ebenfdU^ 
gur  Vlb|tininutng  unb  iDurbe  einnuitf)ig  befd)Io[fen,  bie  5tn5uge  naet)  3jGun[d) 
bes  2;romme(4Torpg  anfertigen  gu  lalfen,  -Daf3  nut  bie[em  5Befd)Iup)  ber 
Jreigebigteit  be^  ^lurn^^erein^  ein  giemlid)  beben£Iid)er  Gpielraum  ge= 
fdiaffen  uiurbe,  fjabcn  fiet)  oiele  mof)l  nid)t  red)t  iiberlegt  unb  3)iejenigcn, 
loeld^e  (Sdiarfblid  genug  befafjen,  um  auf  bie  mi3glid)en  Jolgen  eine^  ioId}en 
33e[d)luf|cs  f)in5UiDei]en,  f)aben  uni  bes  lieben  ^S'^'i^'^^ii^  loiUen  —  ge|d)iuies 
gen*  ^iiie  lange  loirb  ec  bauern,  bann  bitr|ten  bie  aftioen  2^urner  ebenfall^ 
offi^ielle  5>ln,^iige  auf  !^ereingto[ten  bean|prud)en  unb  ba  bie  ^J^ei[ef often  ber^ 
felben  nad)  ben  Sturnfeften  ]d)on  feit  J^al)ren  and  ber  33erein£5taffe  be,]at)lt 
murben,  fo  iudre  bocb  aufrid)tig  gu  munfd)en,  baf]  bag  nun  einmal  gefdjaf^ 
fene  ^-iiefleibungG^^^Beifpiei  feine  !lijiebert)ohingen  angefad)t  f)at  —  benn  be= 
fanntlid)  fontmt  ber  lUppetit  bei  gar  33ielen  erft  niit  bem  (Sffen> 

Xann  aber  ijat  bie  feit  ^ofji^'-'^frift  geplante  unb  bereitc  in  ber  5lpril= 
Sierfamndung  angeregte  (Srnennung  oon  fed)g  (Sliebern  beg  Xurn^^i^ereinc 
;^u  (Sljren^yjiitgliebern  beffelben  iDobl  nmnd)ec  (Seiniitb  niel)r  als  notbloen^ 
Dig  erregt,  benn  bie  ^XUorte,  loeld^e  ber  ^iJorfit^enbe,  '-il^.  Xraugott,  ber  lUb^ 
flijunumg,  CSI)ren'-U{itglieber  betreffenb,  ooraugfd)id"te,  lief;  oerniutben, 
baf^  Dppofition  ,'jU  erU)arten  fei  —  aber  bais  einniiilbigc  (5rf)eben  ber  ^iln= 
mefenben  oon  i()ren  3il;,en  beioiec>,  baf;  bie  nialjuenben  ^liiorte  beg  $J3or= 
filjcnbcn  gcluirlt  unb  auf  guten  !iU")ben  gefallcn  umren.    X)urd)  biefe  '^Ib- 
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ftimmuncj  murben  bie  Jitrner  5Ksm.  3I}oe]c,   ?f.  33.  5lltrnann  3r., 
^iertco,  ^uiuj,  grilj  ^raun  uni:)  il3ni.  3d)mibt  in  biejentcje  Sxate- 

gorie  Hon  ^Jiitcjliebcrn  beforbert,  benen  afle  Diedite  ^iicjcitanben,  aber  teine 
^>flid)ten  nuferlcgt  lucrben  tbnnen  unb  ini^c^e  I)ier  nur  ber  froninie  ^Ii>unidi 
^lai3  finben,  ba)$  bic  fdmmtlid)  an  jcnem  I'lbeub  ernannlcu  ($[)renmitt3Ucber 
ftdi  nid)t  als  in  beit  .S^nfen  bcr  9htl)c  eiuc-jelaufcu  betrad)ten  foUen,  fonbern 
baf]  btcfclben  HOe  of)ne  l'(usnal)me  beni  J:urn=3.kre{n  uon  3i)racufe  audi 
fernerfitn  gern  unb  freubig  if}re  ^^rdfte  unb  55n*e{3eit  mibnien,  [idi  felbft  ^ur 
($r()oIung  unb  ber  J^Q^nb  ^um  luoljUbbltdien,  nadjalinnincjsiucrtlien  l>or= 
bilb,  (SIeid]nteI,  \va^  bie  oben  (Senannt^n  innerfjalb  ber  ii'infunb3man3i(5; 
jdbrtcjen,  ober  nod)  Idngeren  ?JHtc^Iiebid)aft  tut  Xienfte  bc^  2:urn=3}erein5 
gelei|tet,  follte  51iemanb  in  ber  5(niicf)t  befttirfen,  fid)  nun  au|  ber  faulcn 
iOaut  aueguitrecfen,  benn  ,,nur  im  ^dmp|en  |ud)e  5>hil)I"  nia(}nt  bas  beut[d)e 
^^iditermort  unb  auf^erbem  lebrt  bie  beutfd)e  ®efd){d)tc  unc,  baf^  ein  y.Uoltfe 
mil  fedi^tt";  Jal^ren  fo^ufacjen  eine  nod)  unbetannle  '^erfbnlidjfeit  mar,— 
^iomart  I)at,  70  ^^i^U'e  alt,  feine  gro^ten  ^Iriumpbe  gefeiert,  — 5Ueranber 
\^on  5^umboIb  f)at,  80  3^^^^^  ^^^r  nod)  an  jeinem  Aosmos  gearbeitet  — Grnft 
^-l^orilj  A^lrnbt  foU,  90  3ai)re  alt,  mit  ben  ©tubenten  in  !^onn  nod)  eincn 
©alamanber  gerieben  f)aben  unb  ber  2urn=5i3erein  Don  3i)racu)e  —  i^irb 
bod)  f)offentlict)  feine  ($I)renmitglieber  befit^en,  n)eld)e,  tauni  in  bie  Siinf^ig— 
fid)  mit  ben  ©ebanfen  oertraut  gu  ntad)en  fud)en,  nun  auf  ben  errungcnen 
l^orbeeren  ausgurufien* 

grang  3^^^^^  \v\e%  bann  in  ernften  IGorten  an  bag  lUaben  bes  fiinf^ig- 
jdl)rigen  3tiftungstageg  beg  (3i)cacufe^urn=i>ereins  bin,  er  betontc,  obgleid) 
loir  bie  Jage  beg  ^meiten  big  fiinften  Juli  biefeg  3af)reg  alg  bie  eigentlid)e 
Jubelfeier  beftimmt  batten,  |o  follten  loir  aber  ben  15.  MHa'x  nxdji  gleid)giiltig 
an  ung  uoriiber  geben  laffen.  ^ie  ^ilnregung  fanb  allgemeine  ^uftiinnuing, 
eg  murbe  bag  befte^enbe  Jn^^^^f^^-^^omite  mit  bem  ^uftanbe  bringen  ciner 
einfad)en  5'ef^l^^^'^  fiii"  15.  9Jiai  innerbalb  beg  4lurn-5i)ereing  betraut  unb 
bann  berid)tete  3d)riftfiit)rer  JBoIfgang  Bauer,  baf3  ber  4:urn=23erein  oon 
3t)racufe  fd)riftlid)  in  ^|]bilabclpl)ia  urn  bie  IHufnabme  in  ben  fid)  fo  giinftig 
entmicfelten 

!S)  e  u  t  f  d) '    m  e  r  i  f  a  n  i  f  d)  e  n  y  c  a  t  i  o  n  a  I  =  58  u  n  b 

nad)gefud)t  t)abe  unb  jeben  3:;ag  y]ad)rid)t  ^u  enuarten  fci,  baf^  loir  ung  alg 
ein  ("51ieb  jcner  .Rorperfd)aft  betrad)ten  fbnnen,  ioeId)e  alo  (Central  SDrganifa^ 
tion  alle  (Slemente  beg  ^eutfd)ti)umG  ber  !i>ereinigten  Staaten  uon  'Jiorb^ 
lUmerifa  3d)utj  unb  Xrut3  gu  oereinigcn  beftrebt  ift,  uni  im  Avonipfe  fiir 
perfbnlid)e  ^rcif)eit  ein  geeinigteg  (^an^e  ^u  fd)affen,  um  in  bcr  5tufred)t=CSr:= 
baltung  beutfd)er  2prad)c,  beutfd)er  3itien  unb  (Sebrdud)c  foit  unb  fort 
^^Jropaganba  ^u  nu-id)cn— mit  einem  !l\>ort  um  beutfd)co  !l^oltGt()um  unfercm 
V(boptio^^4.^atcrlanb  fo  oiel  alo  mbglid)  gu  erbaltcn  unb  tbnntc  ja  loolil  btc= 
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fes  23u(f):  ^Js'i'mf^ig  3^^)^^  beutfcf)en  3treben§"  nidit  beffer  ,^um  Sd^Iuf^  ge^ 
bradit  tuerben  als  mtt  bem  2Li]un[d)e,  baf^  bte  ^i^^^f  meld)e  fid)  biejer  beulfdie 
^inttoiiaDiBimb  ge|ted:t,  in  aflen  ^Jer^en  bee  geiarumleii  T)eutidien  biefes 
I'cinbe^  ein  freubige^  (Sd)o  unb  opfenuilltgec  ^aubclit  Ijernorriifcn  moge, 

e  i  II  t  g   i  m   i'iJ  o  11  e  n  ,   f  r  e  u  b  t  g   i  m   3  o  H  e  n  , 
b  I  e  i  b  t   b  0  d)  b  t  e  i  e  m   1'  a  n  b  e   5  u   51  it 
2)er5reif)ett5liebe(Sd)iii3 
b  I  e  i  b  t  e  i  It  i  g  ,   t  r  e  u   unb  lu  a  1)  r  ! 

unb   n  t  e  I   t  a  u  ]  e  n  b   ^  a  b  r  ! 


^ev  15*  max  1904, 

nriir  ben  50»  (^ebuilstag  beg  Sijrncufer  ^urn=23cretn^  maren  5^^*= 
w  tauten  an  alie  iUlitgliebec  aucgefd)id:t  morben,  uni  biejelbcn  filr 
eine  l:urn|abi't  nad)  „.s>opperci  (Slen"  ein^ulaben,  mofelbft  Sjormittags 
11  in)r  burd)  ^errn  ^oijcinn  JGinter,  ^^^^  pl)otogvaphifdie  Hufna()me 
fdmintltd)er  Jl)eUnct)mer  ftattfinben  foUte*  HUe  ni3tl}igen  5i3or£ef)ningcn 
roaren  getroffen,  nur  t)atte  ba^  ^^^^^^f^f^^-^^'^"^^^^  unterlafjcn,  fid)  ntit 
Jueunb  ^^petrue  in  gute^  (Sinnerne()men  5U  jetien,  benn  bie  ^lurnfaf^rt  murbe 
^u  ^iSaffer,  inbetn  e^  morgens  fteben  lU)r,  bie  uerabrebete  3tunbe  be^  lUb= 
niar]d)e^,  regnete  \va^  nuc  uom  §immel  berunter  luoUte.  Slbenbs  fanb 
fid)  eine  Irint-  unb  tan5lu]tige  3cE)aar  in  ber  -iurntiaUe  ein,  wo  bann  burcf) 
VJiirbad)  ber  3:urn=35erein,  burd)  ^^tler  ber  ^e^irf  unb  ber  Sunb  unb  burd) 
iijeiler  bie  ($b^en=^53litglieber  in  beut]d)er  3prad)e  berDorgef)i:)ben  luurbcn. 
X)er  ^I;urn,5i3gling  i^arl  ^iegler,  3^*'  3d)iiler  ber  I)ie|igen  Jreiid)ule, 
i)erf)errlid)te  in  engli[d)en  iOorten  bie  anterifani]d)e  Jlagge  in  einer  ^l>ei[e, 
lx)eld)e  bem  ^J^ebner  Iebi)aiten  ^BeifaH  einbrad)te  unb  i[t  biefenx  begabten 
jungen  Seutfct)=5tmerifaner  ailer  (Srfolg  Don  gan^cm  ^er^en  (^u  iuiin[d)en. 
^ann   U)urbe   ben  ^amen   buret)  Tierireci,  bent  beutfd)en  I'icbe  buret)  (S. 
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^annf)au|er,  ben  2urnf(n[fen  iinb  ber  58arenriege  burdi  .^ait|mnnn  nnb 
giile^t  „iinferer  ^Stabt''  biird)  'Xurner  'iiSm.  yiubin  in  el)renber  VJ^i\c  c\Qhad)i 
—  ruir  tit  bie  yiorbfeito  nutfninmt  i()ren  'iHnuobiicvn  burd)  kijteren  Oiebiier 
c^erabc  nidit  nut  ^5anb[d)nl)cn  anc"\e[ai3t  luorbeiT  —  cg  lunrbe  bie  ©aum^ 
felic^fcit  uicler  5)cnt|d)ev  betveffs  ftdbti|d)er  !i}erbefferungen  bitter  geriic^t  unb 
f)at  bann  ^nrnlel)ver  ^larl  (L^rof^e  e^  iioutreffliel)  uerftanben,  burel)  feine 
(5int[)eilnn(3  bee  anii^efenben  'pnblifnnts  in  .Uami Uerie,  SlrtiQerie 

unb  A^anieraben  eine  cjefunbe  9Uniied)fehing  t)erbei3n|iif)ren,  nael)  roeId)er 
bann  nod)  bis  fpdter  —  ober  frii()er  (5tunbe  c^etangt  murbe*  J^'^^-'r^l'^'U^ 
tiaben  fid)  alle  Sti^eilnelimer  biefer  33orieier  nnfcre^  B^^*  amiijiert 

unb  baf]  ba^  ^^rogramm  be^  15»  Vlai  in  feiner  erften  yhtnnner  burd)  0tet3en= 
metter  c^eftbrt  iintrbe,  fo  baf^  bie  !^urn|at)rt  unb  bie  pI)otoi3rap()ifet)e  ^Bilb-- 
aufnat^me  nid)t  ftattfinben  fonnte,  fann  als  fein  bi3fe^  Dmen  fitr  basi  Jyeft 
ange]el)en  )uerben,  benn  yjlutter  ^'latur  Ied}]te  nad)  eineni  erfrifdjenben  0^e= 
flen  unb  c^erabe  une  Jyelb  unb  "llHitb  nad)  jeuem  ^nnlbjal^rsret^en  neu  auf^ 
blitl)te,  iDie  jeber  'i^aum,  jeber  Strand)  feit  jenem  ©onntagmorcjen  neu  uer= 
jitncjt  im  erfrifd)ten  Jriil^litic-j^fleibe  ba§  5(uge  bes  5Be[d)auer£j  innicj  ent- 
3iid:te,  c^erabe  fo  nibge  ber  Xurn=^43erein  uon  3i)racufe  9'L  ^ij,  fort  unb  fort 
neu  anfbIiU)en,  emic^  jii^Qr  ti^atfrdftit]  unb  fietjesbemufjt  nor  ben  SUu-^en 
feiner  9Jiitburt-jer  erfd)eineu,  fid)  felbft  ^ur  (§I)re  unb  alien  anberen  5iJereincn, 
ja  ber  gau^^eu  Silrt3erfd)aft  ber  (3al,^ftabt  als  ein  ^}orbiIb  md])nlid)er  ^Xiiiirbe, 
^ietbemuf^jter  greiI)eitoIiebe  unb  bienfteifrit-j  in  ber  GrfiUIuntj  alien  un^  ob= 
liegenben  $Biir(^erpflid)ten  folt  unb  luirb  ber  3:nrn-^4jerein  meiter  luaubeln  fi'ir 
toninienbe  (Seuerationen  als  ein  (Sr,^iet)er  unb  ?L^eI)rmeifter  ber  ^^HV^'^f  ^^-^ 
eine  ^^^flan^^ftdtte  tbrperlid)er  !i^eibesiibnucj  unb  a  Is  eine  ^Bilbunt^sanftalt  fiir 
2lUe,  U)eld)e  fid)  uns  anfd)lief]en  luoHen,  fd)lief]en  luir  t)ierinit  mit  eineni 


180 


For  Our  English-speaking 
Members. 


HIS  brief  sketch  of  the  Syracuse  Turn  Vereiri,  in  English,  is  for  the  ben- 
efit of  those  of  our  English  speaking  Turn  brothers  who  are  not  capa- 
ble of  reading  the  type  of  Gutenberg.  We  print  this  in  the  hope  that  the 
reader  will  be  forced  to  the  conclusion  that  it  will  be  well  to  read  our 
entire  book,  in  order  to  accomplish  which,  it  will  be  necessary  to  study 
German,  and  that  acting  upon  the  desire,  a  German  instructor  will  be 
engaged  and  that  beautiful  language  mastered  and  the  contents  of  our  book  de- 
voured without  the  assistance  of  an  interpreter. 

The  Syracuse  Turn-Verein  was  organized  on  the  15th  day  of  May,  1854,  in  the 
basement  of  the  then  so-called  Shakespeare  Hall,  which  was  situated  upon  the  site  of 
the  present  Bastable  block.  Shortly  after,  Jacob  A.mos,  father  of  our  honored  ex- 
mayor  Jacob  Amos,  invited  the  young  society  to  quarters  in  the  Amos  hotel,  which 
then  as  to  day  is  located  at  the  corner  of  North  Salina  and  Noxon  streets.  Eroni 
there  the  Verein  moved  into  Ackerman's  hall  on  North  Salina  street,  between  the 
then  called  Lock  street  and  Butternut  street ;  and  from  there  into  Maas'  hall,  which 
was  situated  over  the  present  store  of  The  H.  E.  Hessler  Hardware  Company.  In  1858 
the  Verein  erected  and  moved  into  its  first  building,  of  small  dimensions,  upon  one  of 
the  FreeofT  lots,  near  the  top  of  the  hill  on  the  easterly  side  of  Pond  street,  between  Park 
and  Carbon  streets,  where  it  remained  until  1863  when  it  moved  into  the  larger  and  more 
centrally  located  building  at  the  westerly  corner  of  Lodi  and  John  streets,  which 
building  still  stands.  In  i865,  mostly  through  the  efforts  of  Jacob  and  Benedict 
Haberle,  the  old  Center  House  property  of  one  hundred  seventeen  feet  front  on 
North  Salina  street,  being  the  property  whereon  Turn  Hall  now  stands,  was  pur- 
chased for  the  sum  of  five  thousand  dollars,  the  Haberle  brothers  refusing  to  take  one 
cent  profit.  The  Center  House,  which  for  years  had  been  a  landmark,  and  which 
derived  its  name  from  its  central  location  between  the  villages  of  Salina  and  Syracuse, 
was  doomed,  not  only  as  a  hostelry,  but  as  a  Turn  Hall,  for  during  the  night  of  De- 
cember 26th,  1867,  it  burned  to  the  ground  and  the  Turn  Verein  was  homeless  for 
the  next  two  years,  its  temporary  quarters  being  at  "Papa"  Woese's,  corner  Park 
and  Butternut  streets. 

On  March  3rd,  1869,  it  was  decided  to  rebuild  on  a  large  scale  and  on  Jul}'  4th  of 
that  year,  the  corner  stone  of  the  present  building  was  laid.    The  building  was  under 
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mof  by  September  14th  when  the  one  hnndredth  anniversary  of  the  birth  of  Alexan- 
der von  Humboldt  was  celebrated.  The  building  was  completed  by  December  26th, 
1859,  and  the  one  hundredth  anniversary  of  the  birth  of  the  German  poet  Ernst 
Moritz  Arndt,  the  author  of ,  "Was  ist  des  Deutschen  Vaterland,"  was  celebrated  in 
royal  German  fashion. 

The  Verein  was  prosperous  and  growing  until  the  dark  financial  days  of  the  panic 
of  1873,  which  among  others  caused  the  failure  of  the  "People's  Bank,"  and  brought 
distress  to  many,  including  the  Turn  Verein,  the  bankrupt  bank  holding  a  mortgage 
of  ten  thousand  dollars  on  the  Verein  property.  It  seemed  nigh  impossible  to  secure  a 
new  loan,  money  being  scarce.  It  was  in  this  distressing  situation  that  brothers  Bene- 
dict Haberle,  Henry  Genzel,  Christian  Freeoff  and  others  came  to  the  rescue  and 
saved  the  society  from  ruin  and  it  was  soon  again  in  a  flourishing  condition,  gaining 
friends  and  members  and  the  universal  esteem  of  the  citizens  of  Syracuse. 

The  Verein  is  now  miking  preparations  for  the  celebration  of  the  fiftieth  anniver- 
sary of  its  existence.  The  celebration  will  be  held  in  connection  with  the  Bezirks- 
Turnfest;  Turners  from  every  section  of  the  Empire  State  -will  be  present. 
Preparations  are  being  made  for  the  greatest  and  grandest  Fourth  of  July  celebration 
Syracuse  ever  had.    In  the  meantime  let  us  shout  with  one  acclaim  : 

"  Long  live  the  Turn- Verein  of  Syracuse." 


182 


1}  V  a  c  u  r  e  ^  It  V  n 


Valentin  ^Itet^c^ev 
Slnton  5(man 

(Beorg  (Sd^ilh)  fi\ 
§eifo  ^J3an  ^engen 
'mm.  233oefe 
Union  33.  IHItmann 

^(lilipp  3iing 
Jrili  33raun 
33}m.  (Sctimibt 


^lltnmnn,  Linton  \v. 
5Xbbott,  ^enri) 

5lrmbrufter,  3^^*^^ 
^aufd),  (Seorg 
53auer,  2EoIfgang 
33artc(G,  Hermann  jr. 
'Cartel,  ^^3l)ilipp 
$8artt),  Dtto 
33aenfd),  ^ubolf 


Sronner,  (£F)a§. 
©opyen,  ©eorg 
33reitfdimertf),  (Eonrab 
23oife,  griebrid)  3. 
58u(fenberger,  51.  (E. 
$Bufd)Ie,  ©abricl 

33ultmann,  2[iJ. 
SBicfeU^aupt,  Albert  (E. 
^urtl)arb,  ^oui^ 
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Xm']t,  ilsiU)cIm 
S)iem,      a  tifni  11^ 

Gfirnuintraid, 
C^cfermann,  -tf). 

Js^abreniualb,  "ilUu. 

Jreemann,  ©eorc^ 

gir,  yilcranber 
Jfe]en maimer, 
©rop,e,  (Sari 
©oettcl,  5(nbrca^ 

©oppelt,  grtebrtd;) 

(SratbuiobI,  ^KanuTunb 
^aeberle,  J^'au,:; 
^aeberlc,  Jafob 
^adtbaxih,  ^. 
§an]"en,  ^eter 
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glaft  H^ttt  ^ciV  hev  ^lUv&yttxUn 

(Sin  biglier  itufjcbinidEteg  (§cbid)t  beS  ^Oerfnn'erS* 

Weld}^  nad}  bcutfd^cr  2trt, 

l7ier  fur  bcs  siebens  gici, 
(Bemappnct  i>urd?  S^urucr  Spiel 

Allien,  als  durnhmft  5tut5Cit 
5d?ort  in  b:r  KitiM]cit  niit3cn, 

Dcr  tiintcnben  Kinberfd?aar 
Sring  cin  ,,(5ul  f^eil"  id?  bar  I 

Utib  bann  bem  3uriglin^  ftarf, 
Der  fid?  b.'s  s£cbcn5  Iflarf 

2im  Barren,  Hecf  erringt, 
(5ern  i^od?^  unb  rDeitfprutig  fpringt 

Unb  w^v  im  3w"9f^'^iu'nfd7ein 
Stol5  fiillt  mit  unj're  Heil^'n, 

Dem  fei  mit  3w3cnbFraft 
f^icr  ein  „C5ut  i^eil"  cjebrad^t ! 

Hnb  tDcr  mit  IHannesmutl], 
Sid?  in  bes  Dafeins  ^^lutl^ 

(Ereii  fein  3^^^!  ^?od?  l^alt, 
(Sereift,  geftat^It  fiir  bic  IPcIt, 

Stolj  an  bes  It>eibd?en5  2Irm 
^ugleid?  and?  liebeiparm 

Die  beut[d?e  (Eurn!unft  et]rt, 
Sci  ein  ,,(5ui  f^eil"  rerel^rt ! 

X)od?  roer  als  Silbcrgreis 
ZTie  altert,  trot3  fdpneemcijg; 

IPer  ftcts  als  fefter  Hccf 
^^er3  \\at  am  red?ten  ^lecf , 

JX>er  „Bat]n  frei's"  fl^Ij  panicr 
f^od?  l^alt,  fid?  felbft  3ur  gier, 

Sold?'  braDcm  3"I^^Ip^'i»^ 
Bring  ,flx*i*t  ©ttt  id?  bar  ! 

®  eble  CEurnFunft  mein, 
£eud?te  mit  beinem  Sd^ein 

Dom  Kmbc  bis  3um  (Sreis, 
(£l]renb  als  beutfd?er  preis, 

l7ier  bicfem  'Sanbcrbunb, 
I)ciitfd?  durnfunft  bicib'  b'rin  g'fnnb, 

Bis  felbft  ill  (Iobe5n.id?t 
Uns  cin  ,,(5ut  l7eil"  nod?  Iad?t  1 
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